NEWSSTAND PRICE $6.50 4 JULY 7, 2006
Jessica Goes ‘Public’ At Pop -. Yy  J Sl Out-Foxing The Competition

Jessica Simpson returns to Pop in a big way this ' / b i d 3 Fox News moved into radio hoping to create the kind
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FEWER CURRENTS
Earfier this year Broadcast Architecture
cut back its list of recommended
currents for Smooth Jazz stations from
15 to 11 instrumentals, plus six powers
and five or six vocals. The change was
not received favorably in all quarters,
and this week Smooth Jazz Editor Carol
Archer speaks t0 BA's Allen Kepler about
the shift and solicits the opinions of a
few record-company foks.

See Page 48

DO’S & DON’TS

1f your station plays music, you want to
be sure that every song you play is one
that the listeners want to hear. One way
to do this is through the use of solid
research. Christian Editor Kevin
Peterson talks to Goodratings' Alan
Mason and Hit Music Research's Ken
Farley about a few research do's and
don'ts that can be applied to any format.

See Page 62

CASTING CROWNS

Praise You In This Storm (Beach Street/Reunion/PLG)

CHR/POP
1" MELLY FURTADO 1/TIMBALAND Promiscuous (Geften)

), CHRARHYTHMIC
" YUNG JOC Goin' Down (Bad Boy/Atlantic)

b URBAN
* FIELD 9008 {/CIARA So What (DTP/Geffen)

) URBAN AC
4 A. HAMILTON Can't Let Go (So So DetZomba Label Group)
) B0SPEL

DOMALD LAWRENCE... The Blessing Ot... (FM/ Gospel)

| COUNTRY
KENNY CHESMEY Summertime (BNA)

2 SMDOTH JAZ
PHILIPPE SAISSE TRIO Do It Again (Rendezvous)
AC
bmmwoaymmems.)

bHOT AC
WICKELBACK Savin' Me (Roadrunner/1DJMG}

’mmmwmm (Wamer Bros.)
ROCX
TERNATIVE
D HOT CISLI PEPPERS Dani Calornia (Warmer ros.)
TRIPLE A
QNARLS BARKLEY Crazy (Downtown/Lava/Atizatic)
: CHR
MANA MELSON Everything You Ever... (Tooth & Ael)
CHRISTIAN ROCK
'hlnumnmmmmmnw

ANISH CONTEMPORARY
JULIETA VENERAS Me Voy (Sonry 884G)
TROPICAL
IONCNY & ALEXANDRA No Es Une Novela (&)

IN URBAN
¥ RAJKI ¥ KGEN-Y Down (Universal)
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Fresh country tunes for Q3: Page 35

KRBE's Austin Takes Australia PD Post

Sneed Exits As Radio One
Chief Operating Officer

CEO/Pres. Liggins takes over as interim C00

Radio One COO Mary
Catherine Sneed exited the
company on June 30. In a
memo to Radio
One employees,
CEO/President
Alfred Liggins said,
“We are grateful
for MC’s contribu-
tions and wish her
the best in her fu-
ture endeavors. In
her absence, 1 will
serve as interim
Chief Operating
Officer.”

Sneed was named COO
of Radio One in January
1998 and also served as
the company’s head of
programming. Before that
she was GM of Radio
One’s Atlanta stations.
From 1992-1995 she worked
for Summit Broadcasting,
holding such titles as Exec.

Sneed

VP/Radio Division and

VP/Operations. Y

Although Radio One has
- not announced a re-
placement for Sneed,
Liggins’ memo said,
“I will be visiting
each and every mar-
il ket during the month

§ of July to meet with
all of you. This will
give everyone a
chance to hear di-
rectly from me what
I think the future
holds for our company and
all the new initiatives that
we are pursuing.”

Inside sources have told
R&R that former Emmis/
New York VP/GM Barry
Mayo has been brought on
board to help with pro-
gramming until a- replace-
ment for Sneed is named.

— Dana Hall

A ‘New Normal’ To
Emerge In 2007?
Radio’s future debated
at Interep symposium

NEW YORK — As radio
marks its 100th year and looks
back at the incredible changes
of the last decade — what with
record growth followed by
slow or no growth — Bear
Stearns media analyst Victor
Miller wondered if, next year,
“a new normal will emerge”
and the changes will level out
and mark the dawn of a new
age in radio.

Opening the third annual
Interep Radio Symposium at
Bear Stearns headquarters on
June 28, Miller said that “radio
has not been normal in the last
10 years,” adding that it has
been down four of the last five
years. However, he said that

TEREP Soe Page &>

By Bens Nall
RAR Urban Ediior

The Broadcast Decency
Enforcement Act of 2005 was

signed into law by President
Bush and approved by both
the Senate and the House
last month. The bill raises
the fine for broadcasting in-
decent material from
$32,500 to $325,000, but
much more has changed
than just the penalties. In-
deed, the very climate in
which you are program-
ming a station has been al-
tered.

With the increased fines,
companies — in particular,
publicly traded companies
— are not taking any
chances. One may even ar-

| gue that they are overcom-

brand, being active on
the street and having
local ownership that
isn't afraid to take
chances. Page 26.
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BLOWIN’ UP IN HONOLULU |

CHR/Rhythmic KDDB (102.7 Da Bomb)/Honolulu goes
head to head with two format competitors but has
managed to come out on top in most of the recent books.
CHR/Rhythmic Editor Damella Dunham set out to find the
secret of the station’s success. It boils down to creating a

By Kevin Carter
R&R CHRPop Editor
kcarterg adhoandrecords com

After almost five years at the programming
helm of Cumulus CHR/Pop KRBE/Houston,
Tracy Austin has resigned and is headed to Aus-
tralia as PD of DMG Radio Australia’s Nova

106.9/Brisbane.

She will start her new job on Aug. 31 and replace
Adam Williscroft, who recently transferred into
the PD slot at DMG sister Nova 96.9 in Sydney.

Austin

“In our interational search for the best can-
didate for the job, we were thrilled to secure Tracy's talents,” said
Nova 106.9 GM Sean Ryan. “She is a world-class programmer
with a great track record and breadth of experience. Tracy was
attracted to Nova because of Nova’s reputation for innovation,

AUSTIN See Page 8

WPEN/Philadelphia Names Henson PD

By N Petersen

R&R News/Taik/Sports Editor
apetersons¥radoandrecords com

Gregg Henson has been named PD of Cmatcr Media’s WPEN
(Sports/Talk 950)/Philadelphia, effective July 10. He succeeds Ja-

son Barrett, who exited in May.

The move marks a return to Greater Media for Henson, who
began his radio career as a morning show producer for the
company’s WCSX/Detroit in 1988. He was most recently PD/ af-
ternoon drive personality of ESPN Radio simulcast KWNX &
KZNX/ Austin and before that held on-air and programming po-
sitions at Detroit radio stations WKRK, WXYT and WDFN.

Don’t Be The Fall Guy

What you need to know about
indecency on your airwaves

pensating with their new
policies and how they deal
with slip-ups.

In the past few weeks
there have been several ter-
minations at radio stations
related to indecency. A PD at
an Urban AC station was re-
portedly terminated after a
listener complained about
hearing an unedited version
of Prince’s “Erotic City” on
the mix show.

In Tampa, a newsperson
and night jock were fired

of a weather report that con-
tained the F-word to the
Prophet system and the night
jock played what was on the
computer.

SesPage 29

HENSON See Page 14

Michaels Tapped
As WBIG/DC PD

Dan Michaels has been
named PD of Clear Channel’s
Classic Hits WBIG (Big 100.3)/
Washington, effective July 10.
The 29-year broadcasting vet-
eran succeeds Bill Hess, who
was promoted in April to OM
of Clear Channel’s Washington
AM station trio of WTEM,
WTNT & WWRC.

Michaels has served in pro-
gramming positions since 1990.
He was most recently PD and
Brand Manager of Classic Rock
KQMT/Denver and before that
spent seven years as OM/PD of
Classic Rock WMGK/ Philadel-
phia.
“I'm excited to begin the pro-
cess of bringing WBIG to life
with Dan at the helm,” said
Clear Channel Regional VP/
Programming Jeff Kapugi, to
whom Michaels will report.
“He has an excellent track record
in the Classic Hits format, and |

MICHAELS Soe Page §
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redefini
VIPEJ

Evolving formats. Changing listener habits. And
a fluid landscape that is anything but business as
usual. Tackle the top challenges facing today's
radio broadcasters at The NAB Radio Show®.

The NAB Radio Show offers a one-of-a-kind
opportunity for station professionals representing
all formats and market sizes. Explore an exhibit
hall showcasing technologies, tools and solutions
you won't find anywhere else. Join your peers

in Dallas and gain a greater understanding of
everything Radio: from studio innovations to HD
Radio™ to podcasting. Plus, learn to master the
latest programming trends to ensure that you and
your station connect with the next-generation
marketplace.

New Hours for Conference and Exhibits!
Programs begin at 8:00 am on Wednesday and end
12:00 noon on Friday. Arrive early for the Tuesday
evening networking event and don’t miss a minute
of the most important week in Radio.

Register today at www.nabradioshow.com.

September 20 -22,2006
Hilton Anatole Hotel
Dallas, Texas
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Analyst to radio inves

adio stations across the

nonspot revenue fell by 1%.

Year-to-dalé, radio revenue for
January through May 2006 was
down 1%. Local dollars to date were
off 2%, while national dollars were
flat compared to the same period in
2005.

The accounting firm of Miller,
Kaplan, Arase & Co. provides the
RAB with local and national reve-
nue data for more than 150 markets.

tors: ‘Stay selective’

U.S. saw a 1% improvement in

L revenue in May, with local dollars up 1% from last year
but national dollars slipping 1%, according to the RAB. To-
tal combined local and national dollars were up 1%, while

Nonspot data has been collected
and audited since January 2002 and
reported since September 2004.

Analyst Expectations
As the second half of the year gets
undenway, Banc of America Securi-
ties media analyst Jonathan Jacoby
reviewed the latest RAB figures and
said he expects Clear Channel to

Radio Revenue Inches Ahead In May

beat his earlier second-quarter
growth expectations, while Emmis
could miss the mark.

Jacoby said, “Our channel checks
indicate that CCU’s radio-revenue
pacings have continued to improve
throughout each month during Q2,
providing upside to our +3.8% rev-
enue growth estimate (based on re-
ported pacings in early May).”

Still, Jacoby said he believes “radio
has not turned the comer yet” and
recommended that investors “stay
selective.” He said, “Although May
was a better month for radio than we

RAB See Page 6

Interep

Continued from Page 1

since January 2004, radio companies
have bought back an average of 23%
of their shares, a sign that groups
believe in themselves and that their
stocks are undervalued.

Cumulus Chairman/CEO Lew
Dickey offered clear evidence of
that, pointing to how his company
just completed the repurchase of
11.5 million shares in a Dutch auc-
tion. “The buyback offered flexibili-
ty, and repurchasing stock was the
best acquisition that we could make
for the money,” Dickey said.

Although Cumulus completed its
$1.2 billion acquisition of 33 Susque-
hanna stations in eight markets on
May 8, it is continually on the prowl
for more stations. “We've already
looked at a number of other deals,”
Dickey said.

And there seem to be plenty of
investment dollars out there to make
deals happen. |P Morgan Partners’
Lauren Tyler, speaking alongside
Dickey at the “Radio M&A — Con-
solidation or Deconsolidation?” ses-
sion, said there are several hundred
investment firms with $800 billion
to invest in media deals. To get a
deal rolling for her, she said, “The
aim is for a 20% return.” She called
Cumulus’ purchase of Susquehan-
na “a perfect deal to get done.”

‘We Have A Lot To Figure Out’

A retum to normality was a recur-
ring theme. “There has been no nor-
mal year in the last five years in the
radio business,” said Bonneville In-
ternational President/CEQO Bruce
Reese. “Radio has grown out of a
mom-and-pop business. While we
have been around for 100 years,
we're only about 3 10-year-old busi-
ness,and we have a lot to figure out.”

One thing Reese knows for sure
is that there’s huge opportunity on
the Intemnet.Hje said Bonneville now
4 ® Radio & Records July 7, 2006

gets about 2% of its revenue from
the web, and while he’s optimistic
about radio’s future, he said, “We've
got to give people compelling rea-
sons to listen to our HD channels
and to our websites, but it will take
considerable investment on our
parts to make that happen.”

Dickey noted that the websites
run by the Susquehanna stations
just acquired by Cumulus are “do-
ing very well” and are already gen-
erating revenue for the company.

In a lunchtime interview session
with Joel Hollander, the CBS Radio
Chairman/CEO said, “Fifteen
months ago we did not have one sta-
tion streaming on the Internet. Now
about 48% of our stations are
streaming, and we are approaching
$10 million in new revenues from
streaming.”

During his opening address, In-
terep Chairman/CEO/ co-founder
Ralph Guild suggested that the indus-
try stop referring to itself as radio and
go with a much broader description,
as the “audio information and enter-
tainment industry.”

Still, he stressed, “The emotional
impact of radio continues to touch
millions of listeners each day. As we
analyze various trends and data
points during today’s panels, I think
it's important that we don't lose
sight of the intrinsic power of our
medium.” I

Hollander Urges PPM
Acceptance

Also during his lunchtime inter-
view, Hollander said it is incumbent
upon the radio industry toadoptan
electronic measurement system, and
he urged the industry not to become
divisive on the issue — a remark

that referred to Clear Channel and

its ongoing squabble with Arbitron

over the Portable People Meter.
Clear Channel created the Next-

Generation Ratings Evaluation

Team as a way to explore options
other than the PPM, and Hollander
confirmed that CBS, which has al-
ready inked a PPM deal, was among
a handful of companies asked by
Clear Channel to leave the evalua-
tion team. A Clear Channel repre-
sentative would not comment on
the matter when contacted by R&R.

CBS Radio was the first of the in-
dustry’s largest companies to sign
an agreement with Arbitron to use
PPM-based ratings data, following
the leads of Beasley Broadcast
Group and Spanish Broadcasting
System.

While a shift to the PPM from Ar-
bitron’s four-decades-old diary
methodology was scheduled to oc-
cur last month in Houston, where
Arbitron has been testing the elec-
tronic measurement device, such a
move has been put on hold until the
PPM wins Media Rating Council ac-
creditation.

The PPM'’s lack of MRC accredi-
tation is what prompted Clear
Channel to put its negotiations with
Arbitron on hold.

The Clear Channel representative
said, “Clear Channel believed that
the PPM would receive MRC ac-
creditation on June 9 for the Hous-
ton market. Given that Arbitron
does not have MRC accreditation,
the company believes there is no
need for either side to continue talk-
ing until such time as Arbitron has
MRC accreditation. Clear Channel
does not see that accreditation for
Houston in sight in the near future.”

Hollander Praises
Ople & Anthouny

Hollander also talked at the sym-
posium about the hiring of terrestri-
alHumed-satellite radio talents Opie &
Anthony to replace David Lee Roth,
who had replaced Howard Stem on
East Coast CBS stations. “1 don't care

INTEREP Soe Page §
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Business Briefs
Analyst: Televisa ‘Could Assemble A Better Bid’
For Univision

Banc of America Securities media analyst Jonathan Jacoby
is on the tence about whether Televisa is really out of the
hunt for Univision. In a note to investors on Wednesday,

| Jacoby theorized that the Mexican operator that iost out in last

month’s bidding for Univision “could assembie a better bid,” with
an offer that considers the cost of a breakup fee in the merger
agreement. That bid wouid be, Jacoby said, “in the $38-$39
range,” well over the current winning bid of $36.25 per share,
or $12.3 billion, otfered by Haim Saban's Capital Group.

On June 30 Televisa notified the winning bidder that it de-
clined to “roll over” the 19.9% of shares it and Venezuelan
broadcaster Venevision hold in Univision. But Jacoby suspects
Televisa is “posturing” because its group’s note also indicated
that Televisa is seeking to sell its shares for the present value
of the $36.25 offer price.

Jacoby is retaining his “buy” rating on Univision shares with

" a $40 price target. He said, “We still recommend the stock as

it has 7% upside to the offer price, which should be realized
within six to nine months.”

EMI Declines WMG’s Latest Buyout Offer

n a statement released last week, Warner Music Group
confirmed that EMI's board of directors has rejected WMG's
latest buyout offer, which was made on June 27.

The offer was the fourth proposal between the two compa-
nies in two months: EMI offered to buy Warner's outstanding
shares on May 2, WMG retumed the favor on June 14, EMI
made a counteroffer on June 23, and Warner countered again
on June 27. All the proposals have been declined by the re-

| ceiving company's board.

Telecom Bill Passes In Conunerce Committee

he Advanced Telecommunications and Opportunity

Reform Act passed in the Senate Commerce Committee by
a vote of 15-7 on June 28. The bill will now go to the full Sen-
ate for a vote, though no timeline has been set. The bill includes
provisions involving interoperability funding, the Universal Ser-
vice Fund, municipal broadband services, video-franchise re-
form, digital television and the illegal transmission of chiid por-
nography.

What the bill does not cdntain is any regulations regarding
“Net neutrality” An amendment introduced by Sens. Olympia
Snowe and Byron Dorgan that would have put strict ‘Net-neu-
trality rules in place was rejected by the committee in an 11-11
vote. .

Advocates of ‘Net-neutrality legisiation say regulation is nec-
essary because otheryise the cable and telecommunications
companies that largely control broadband access may create
a “two-tiered” Intemet, where services and content preferred
by (or that pay a fee to) the broadband provider are delivered
more efficiently. The telecommunications and cabile industries
say such laws are unnecessary and that the market will pro-
tect the open Intemet.

: House Of Blues Sold To Live Nation

oncert promoter Live Nation has agreed to pay $350

million in an all-cash deal for HBO Entertainment's 10
House of Blues venues in such cities as Las Vegas, Los An-
geles and Chicago.

Live Nation, which has booking rights in about 150 U.S. and
international markets, sald the deal expands its reach into new
and larger markets. The sale is expected to be final by year's
end.

WCKY, WSAI To Swap Signals In Cincy

lear Channet/Cincinnati's WSAI (1360 Homer, The Sports

'Animal) was set to swap dial positions with liberal Talk
clustermate WCKY on July 7. The move will put Homer on a
booming signal audible throughout much of the East Coast af-
ter sundown.

“Moving Homer to 1530 AM will enable us to broadcast The
Sports Animal at 50,000 watts,” said CC/Cincinnati Director/AM
Operations Darryl Parks. “Increasing the station's reach gives
us the opportunity to better serve the huge demand for Sports
radio in the region.”

Continued on Page 6
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More News Wanted

(prayer not required)

2/3rds of FM Music Listeners say they aren’t satisfied — they want more news and information”,

Introducing FM News

Unique Content. Research Tested. Market Ready.
Hear a Demo. See the Research. Increase your TSL.

Contact Ron Rivlin at 212.735.1147
www.abcfmnews.com

*Source: Harker Research, Commissioned Study
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Customized. Targeted. Relevant.
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Interep

Continued from Page 4

if they mention XM,” Hollander said
of the duo. “[The Opic & Anthony Show
today] is a different product. These
guys have a history, and they weren’t
treated fairly the first time around. It's
known. It is not a secret.

“They are doing an FCC-compli-
ant show. And my lawyers begged
— begged — me not to hire them.
They have been very respectful.
They go to the line, but not over it.
They also have showed other talent
it can be done.”

Hollander acknowledged that ra-
dio doesn't cultivate enough home-
grown talent, but he didn’t apologize
for hiring Roth to sit in Stern’s East
Coast seats, saying “We wanted it to
work, but it didn’t” He said CBS act-
ed quickly, negotiating with XM Sat-
ellite Radio to get Opie & Anthony
on a number of CBS stations,

While Hollander believes Opie &
Anthony appear to be working, he
acknowledged that the first books
weren’t good on the West Coast CBS
stations where Adam Carolla re-
placed Sten. But Hollander stressed

that Carolla has an impressive track
record with the Westwood One-syn-
dicated Loveline, so he’s giving him
more time,

For Hollander, New Year’s Day
really was the start of an entirely new
year and way of life at CBS. With
Stern joining Sirius Satellite Radio,
“We started January down $100 mil-
lion,” Hollander said. “It was a little
bit of a perfect storm here. And it’s a
little bit of tough sledding now.”

~ Additional reporting by Adam Ja-
cobson.

RAB

“Continued from Page 4
previously expected, we remain cau-
tious on the sector. Our initial chan-
nel checks suggest that the second
half of ‘06 could tumn out to be as

weak as the first half, and a political
boost in late Q3/Q4 might be insuffi-
cient to drive positive industry reve-
nue growth for the full year.”

He’s also concerned about “ex-

pense creep,” calling it “a real risk

for radio operators (a risk that we do
not believe is discounted into Street
expectations).”

— Additional reporting by Adam
Jacobson.

Continued from Page 4

Business Briefs

NABEF Launches Universily Scholarship Program

he NAB Education Foundation has debuted the NABEF Scholars Program, which will provide

10 $10,000 scholarships to outstanding communications students from diverse backgrounds
and in financial need, beginning in their junior years and continuing through their senior years.
One scholarship will be awarded to a student at each of 10 universities: Bowling Green Uni-
versity, Bngham Young University, Murray State University, Pennsytvania State University, Uni-
versity of Alaska, University of Arkansas, University of Florida, University of Nevada, University
ot Southern California and University of Texas.
Each university's communications school will select a student who is a woman or person of
color to receive the scholarship, based on financial need and the student’s demonstrated ability
and promise. The applicants must be broadcast majors who maintain at least a 2.0 grade-point
average during the scholarship period.

Vallie To Lead New Kellar Radio Farm System lnstitute
he Kellar Family Foundation in Alexandria, VA has created the Kellar Radio Farm
System Institute with a $500,000 commitment to Appalachian State University's Department
of Communication. Valiie Richards Consuiting partner Den Vallle witl lead the institute, which is

being established as a farm system for radio broadcasters.

The 10-day summer program, set to begin in 2007, is designed to attract, train and create op-
portunities for talented students who have a passion for the broadcast industry and ownership.
Students will be juniors and seniors with a CoOmmuNICations Major oF MINOr.

“There is a need to bring fresh talent into the industry at every level, to contribute to making

KRR RADIO BUSINESS

Transactions AtAGlance

AN transaction information provided by
BiA's MEDIA Access Pre, Chantilly, VA.

State-by-State Transactions

o FM CP/Xahului, Hi Undisclosed

© WCKW-AM/Garyville, LA Undisclosed

© KiIMM-AMMRapid City, SD $50,000

¢ WDAP-AMMuntingdon, TN $110,000

© WXCF-AM & FM/Clifton Forge, VA $400,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

Deal Of The Wesk

WDZ-AM, WSOY-AM & FM & WD2Q-FM/Decatur and WCZQ-
FM/Monticello (Champaign), IL

PRICE: $8.15 million

TERMS: Asset sale for cash

BUYER: Archway Broadcasting, headed by President/CEO Kathy
Stinehour. Phone: 404-762-3942. It owns 12 other stations.
This represents its entry into the market.

SELLER: NextMedia Group, headed by President Skip Weller.
Phone: 303-694-9118

COMMENT: A $407,500 escrow deposit has already been made
by Archway.

2006 Deals Te Dats
Dollars to Date: $3.416,442,932
(Last Year: $2,836,253,805)
Dollars This Quacter: $400,000
(Last Year: $453,612,869)
Stations Traded This Year: 558
(Last Year: 889)
Stations Traded This Quarter: 4
(Last Year: 168)

FCC Actions

FCC Asks Court To Allow Netwerks Nearing On
Indecency Complaints
he FCC on Wednesday filed a motion in the U.S. Circuit
Court of Appeals for the Second Circuit asking the court to

] the industry even more dynamic, and there are pienty of peopie in the industry who want 10 help
! young peopile enter the industry and be successful,” said Keilar Family Foundation President Art
| Kellar. “The foundation is interested in helping young people, primarily the underprivileged, and
wants to give them the opportunity to develop.”

Appalachian State University, located in Boone, NC, is a member institution of the University

of North Carolina System. aflow ABC, CBS, Fox and NBC to respond to the FCC's March
15 Omnibus Order. The commission asked that the court vol-
Radio Disney Heads To Sprint PCS Phones untarity remand and stay the briefing schedule for Fox Televi-

sion Stations Inc. vs. Federal Communications Commission,
which asks for a review of the Omnibus Order.

In that order, the FCC listed “four television programs [that]
apparently violated its rules goveming broadcast of indecent and
profane material” The FCC did not propose any fines and said
it would not use its findings as a basis for taking adverse ac-
tions against the stations, such as during the license-renewal
process. The networks were not given an opportunity to pub-
licly respond to the order, and they have asked the court to give
them that opportunity. in Wednesday's filing the FCC asked the
court to let the broadcasters respond before any court action is
taken.

“Today the commission, supported by the ABC, NBC and
CBS affiliates, filed a motion for voluntary remand and a stay
of briefing schedule in Fox Television Stations Inc. vs. Federal
Communications Commission,” said FCC spokesman David
Fiske. “It did so at the request of broadcasters who complained
that they did not have the opportunity to be heard by the com-
mission before it issued its decision in its Omnibus Order in
March.

“Additionally, the remand would allow the commission to hear
all of the licensees’ arguments, which is necessary for the broad-
casters to make these same arguments before the court.”

BC Radio Networks’ 24/7 Radio Disney programming can now be heard on Sprint PCS
mobile phones through a new agreement with mSpot Radio. Radio Disney is now part of
the programming lineup mSpot offers to Sprint customers for a monthly fee.

“Our venture with mSpot puts Radio Disney into the hands of our listeners by adapting to their
on-the-go lifestyles,” said Radio Disney Exec. Director/Marketing & Business Development Michael
Peterson. “We're dedicated to connecting listeners with great music and the latest technology.”

Radio Disney President/GM Jean-Paul Colaco said, “This alliance is another step in our strat-
egy to keep Radio Disney connected with kids and families whenever and wherever they are.
MSpot Radio’s Radio Disney Channel engages our listeners on a dynamic platiorm and aiso in-
troduces us to relevant new audiences.” =

Along with AM radio signals in many markets around the U.S., Radio Disney programming can
be heard on many cable TV systems and on both XM Satellite Radio and Sirius Satellite Radio.

MMTC’s Access To Capital & Telecom Policy Conference Set

he Minority Media & Telecommunications Councll has set its fourth annual Access 10 Capital &

Telecom Policy Conference for July 10-11 at Washington, DC’s Westin Grand Hotel. The MMTC
is expecting more than 250 entrepreneurs, senior managers, bankers, venture capitalists, bro-
kers, attomneys, legislators and reguiators at the conference.

Among the featured speakers are Reps. Hilda Solis, Diane Watson and Major Owens; FCC
Commissioners Jonathan Adeistein and Michael Copps; and industry figures Dorothy Attwood,
Jerry Johnson, Dawn Ostroff, Preston Padden, Johnathan Rodgers and Tom Tauke.

On July 11 three hours will be devoted to one-on-one networking between entrepreneurs and
financial and business experts. For details or to register, go to www.mmiconkne.ory.

ktens

-
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Universal Motown
Names Cobb Nat'l
Director/Promotion

RCA Records Group/Atlanta re-
gional rep Vance Cobb has been
named National Director/Promo-
tion of Universal Motown Records,
based in New York. The move re-
unites him with former RCA exec
Mike Bergin, who recently made
the move to Universal Motown as
Sr. VP/Pop Promotion.

Universal Motown Sr. VP/Pro-
motion Gary Marella told R&R,
“We're very excited to welcome

COBB See Page 14
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Sony BMG Makes Moves In Nashville
Bonadies moves to Columbia; Arista ups Frasher

Arista/Nashville Sr. Director/
National Promotion Teddi Bona-
dies has segued to Sony BMG/
Nashville sister label Columbia/
Nashville, where she’ll carry the
same title and work with VP/Pro-
motion Larry Pareigis.

Succeeding Bonadies in the No.
2 promo post at Arista ts the
imprint’s Director/Midwest Re-
gional Promotion, Bryan Frasher,
who has been elevated to Director/National Promotion. He reports

to VP/Promotion Skip Bishop. NASHVILLE See Page 14
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Agostino Gets ‘Classy’ PD Gig In WPB

Jennifer Agostino has been promoted to PD of Clear Channel AC WRLX
(Classy 92.1¥West Palm Beach. She had been Asst. PD of the station for the
past year and a half and takes over for Dave Denver, who was recently upped
to Clear Channel/South Florida Regional VP/Programming and Miami OM.

“Jennifer has proven her expertise, which was most recently reflected in
last week's release of the Arbitron trends for West Palm-Boca Raton,” said
Clear Channel/West Palm Beach VP/Market Manager John Hunt. “She has
provided tremendous strategic leadership for programming and creative op-
portunities for our sales department.”

Agostino told R&R, “I'm proud to work for a company that's leading
the way in bringing women to the forefront of programming.”

Presslaff Chooses Parker As VP/Ops

VP/Operations. He was most re-
cently Director/Engineering for
Jones Radio Networks. In his new
job he will lead Presslaff Interactive
Revenue’s focus on product devel-
opment, new technologies and busi-
ness opportunities.

Presslaff Interactive Revenue
founder and President Ruth Press-
laff said, “I've known Jerry for more
than five years, and his commit-
ment to customers and quality, his
management style and his breadth
of experience have always impressed
me. | am very pleased that he has
joined our team in a leadership po-
sition.”

Parker said, “Joining Presslaff is
an exciting opportunity for me to
share my experience and make a
positive impact on a successful and
growing organization. Their reputa-
tion as a leader in the industry, com-
bined with their customer-focused
culture, makes this the ideal posi-
tion for me. | look forward to being
a part of developing new technolo-
gies and expanding Presslaff’s reach
into new markets.”

Parker’s 30-year career includes
10 years in radio engineering, man-
agement, software development
and project management and 20
years in information technology. He
founded CDP, which pravides tech-
nology and equipment for southern
Oregon and Northern California
businesses, and owned a firm pro-
viding Intemmet technology and in-
frastructure to small businesses in
the Seattle area.

Jerry Parker has joined database-
and relationship-marketing firm
Presslaff Interactive Revenue as

Continued from Page 1
fun and rule-breaking. She’s also
well aware of Nova’s pioneering
‘Never more than two ads in a row’
concept, which other networks
around the world are now follow-
ing.”

Austin said, “Nova is a radio oa-
sis for creativity, innovation and
strong localism, and the chance to
live in Brisbane was too good to tum
down. | can’t wait to become a
Queenslander.”

Before joining KRBE, Austin
spent nearly three years program-
ming WKSS (Kiss 95.7)/Hartford.
She also spent five years as Asst.
PD/MD of KIIS/Los Angeles and
two years working at KHF1/ Austin.

Michaels

Continued from Page 1

look forward to his joining the Clear
Channel/DC family.”
— Al Peterson
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Out-Foxing

The

Competition

Upstart Fox News Radio sees solid growth

\ few years ago the cable news industry was first amused,
then a bit worried and finally taken by surprise by the de-

but and rapid growth of the Fox News Channel. With an unor-
thodox approach and an in-your-face presentation, the Fox News
Channel today boasts a majority of the most watched cable TV
news and talk shows in primetime, including The Factor with
Bill O'Reilly, Hannity and Colmes, and On the Record with Greta

Van Susteren.

Thus, it was no surprise when Fox
News decided to make a move into
the radio arena with long-form talk
shows, which were soon followed by
hourly newscasts
and features. Fox
News management
hoped, through the
leadership of Fox
News Radio Sr. VP
Kevin Magee, to cre-
ate a buzz in the ra-
dio industry similar
to the one it had gen-
erated on cable TV.

Magee is a veteran
broadcaster who is on a mission to ex-
pand Fox News Radio by growing net-
work affiliations and developing new
programming. Before joining Fox News
in 2001 as VP/News Programming, he
held various positions in broadcast tele-
vision and radio, including Exec. Produc-
er/Business News for CNBC from 1997-
2001.

Before that he was an Emmy-winning

Kevin Magee

Sr. Broadcast Producer for ABC-TV’s
Good Morning America from 1991-1997. He
also spent 1980 to 1990 as Sr.- Editor at
ABC Radio, where he made editorial de-
cisions for six of ABC’s network news op-
erations. He began his radio career in
1976 as a writer and reporter for CBS Ra-
dio-owned News outlet KYW /Philadel-
phia.

Just over a year ago FNR augmented
its previously launched one-minute
newscast with an hourly five-minute news-
cast. The expanded newscast debuted in
a crowded marketplace on only a hand-
ful of stations, but Magee said at the time
that offering a traditional hourly news-
cast to stations was necessary because

“If you know how to write
news, you will always have
aiob.”

R NEWS/TALK/SPORTS

AL PETERSON
apeterson@radioandrecords.com

TRIPLE-THREAT PLAYERS Hall of Fame pitcher Jim Palmer joined Fox Sports Radio’s Chris
Myers and Sean Farnham in-studio recently on The Drive on Fox. Seen here (I-r) are Farnham, Palimer

and Myers.

“it’s important if we’re in this business
that we’re in it in the visible ways that the
old-line guys are in it.”

Today Fox News Radio’s hourly five-
minute newscasts air on nearly 350 sta-
tions nationwide — a feat that Fox News’
never-shy publicity department says
qualifies FNR as “the industry’s fastest-
growing radio news network.”

Right Conditions

Magee says he’s been pretty busy since
he took the reins at Fox News Radio, es-
pecially in the year since the expanded
news product was launched. “We in-
creased our affiliations on the five-minute
newscast by almost sixfold in the past
year, | had a talk show host leave for the
White House, and we launched a couple
of new long-form talk shows,” he says.
“It’s been one of those great years.”

Asked why he believes radio was quick
to embrace Fox News Radio, Magee says
it was because conditions were right. “We
found the market conditions existing in
radio that we saw in the cable news busi-
ness when [Fox News Channel Chair-
man/CEO] Roger Ailes started the Fox
News Channel,” he explains.

“Other products, we are told, seem ge-
neric when compared to ours. Our news
is a little hipper, a little fresher, and we
give both sides of the story — fair and bal-
anced. It was the public that was the driv-
ing force behind our growth. Stations’ P'1
listeners embraced us. The public was
ready for us on radio.”

Magee also acknowledges that being
embraced by Clear Channel Radio has
not hurt the growth of Fox News Radio.
“They are our biggest customer, they’re
terrific people to work with, and they
have some fabulous radio stations,” he
says. “We are pleased and proud tobe in
business with them. They’re good part-
ners.”

Growth Plan

How does Magee see the future growth
of Fox News Radio after a stellar first cou-
ple of years for the operation? “The mis-
sion of the last year was to get on the air
dependably at significant radio stations
and to be robust in our service,” he says.

“Now we have the luxury of trying to
make our product that much better. We

Continued on Page 12
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Out-Foxing The Competition

Continued from Page 10
are on the lookout for reporters and an-
chors to help us make the good product
we already deliver that much better.”

While most major News/Talk stations
have a network affiliation, many don’t use
the traditional top-of-the-hour newscast
that these networks offer. Magee says, “It's
true that in 2006 there are a lot of stations
that want to do the news in their own way,
which is geared toward their local commu-
nity, and we understand that.

“We’re here to support them because, in
my opinion, no station can do news today
without help from a national network. But,
technology being what it is, if you feel it's
best to lead off with a local story that’s
major news to your listeners and then fire
off the network newscast 37 seconds later,
you can do that. Stations are no longer tied
to the network clock the way they were in
the 1970s and '80s.

“That said, many affiliates do carry our
top-of-the-hour newscast, and we believe
that many more will soon. A lot of peo-
ple were standing back to see if we could
do it. Now that we’ve been up and run-
ning with the five-minute newscast for
over a year and have been hitting our
marks, stations are more likely to take a
chance on us.”

Dealing With Change

The other division of Fox News Radio
that Magee oversees is the network’s
long-form talk shows. One big challenge
he faced earlier this year was the depar-
ture of marquee talk host Tony Snow, who
left the network to become White House
Press Secretary for President Bush.

“We were extremely fortunate that
when Tony decided to take the job at the
White House, right here in the building
we had Fox News Channel’s Brian Kil-
meade and Judge Andrew Napolitano to
slide into that slot,” Magee says.

“They're spectacular, fun personalities,
and we're really excited about their new
show, Brian and the Judge. They come down
on many issues from different points of
view, but they don't just sit there and
shout at each other. They have meshed

Magee reports that FNR’s nightly show
hosted by Alan Colmes continues to do
well and that the recently launched joim
Gibson Show is also on target.

The departure of longtime network fix-
ture Snow seems to have been something
that, deep down, Magee felt was inevita-
ble. “It’s important to remember, it’s not
so much about Tony going to the White
House, it’s about him going back to the
‘White House,” he says.

“Tony’s great draw for us right from
the beginning was that he is incredibly
well-connected and could speak intelli-
gently about the issues and topics of the
day. It wasn’t surprising to me to learn
that folks in the White House thought the
same thing.”

While not totally surprised by Snow’s
move, Magee was nevertheless forced to
respond to his host’s departure pretty
rapidly. “We had some discussions before
it happened, but it came down fairly
quickly — in just a week or so,” he says.

‘“We found the market
conditions existing in radio
that we saw in the cable
news business when Roger
Ailes started the Fox News
Channel.”

B i T MV

“Tony had some issues he wanted togo
through with his family, and he wanted
to make sure his doctor gave him a clean
bill of health, given how stressful that job
is. It all came together, and, though I hat-
ed to see him go, | understood what he
wanted to do.

“Good on him, | say. I hope he does
well, and I continue to think of Tony as a
friend. I wish him only the best.”

Targeting Younger Ears
One of the hot topics in today’s radio

RR NEWS/TALK/SPORTS

uct and content that af)peal to younger de-
mographics, but Magee cautions that it
could be a bad idea to tum the news mod-
el upside down to accomplish that.

“People of all ages still want to hear the
news,” he says. “l believe it’s wronghead-
ed thinking to assume that if you want to
attract a younger demo, you don’t want
a good, solid news product.

“In a world where young listeners have
a wide range of choices — because they’re
technologically so much savvier than my
generation — we have to teach them that
their iPod is never going to give them the
news.

“If you have an FM music station, re-
gardless of format, you've got to give
young listeners something that their iPod
can’t. One of the things you should be
looking at, in my opinion, is dependable
news broadcasts.

“Our product here at Fox News is a lit-
tle hipper and a bit more friendly and en-
ergetic than that of our two big competi-
tors, CBS and ABC. 1 would simply hope
that program directors give us a listen and
then, perhaps, give us a shot.

“In the case of music radio stations, |
think we can help them keep their audi-
ence from migrating to iPods.”

New Talent

In his role at Fox News Radio, Magee
gets the opportunity to hear a lot of radio
around the country, and he feels that news
coverage is an area where stations come
up short. “I don’t hear enough news on
radio, and that bothers me,” he says.

“OK, part of that is because I'm a news
junkie and I have been ever since l was a
kid. But I wish more stations understood
the commitment they need to make to
their news product and their newsroom.
In recent years many stations have ne-
glected those areas, and it has been atour
own peril.”

Not only are younger listeners on the
minds of most broadcasters today, but so
are young people just starting their ca-
reers in the radio industry. Asked if he
hads any sage advice for young adults
considering a career as a radio journalist, Ma-

gee says, “We don’t see as many young

“l wish more stations
understood the
commitment they
need to make to their
news product and
newsroom. In recent
years many stations
have neglected those
areas, and it has been
at our owm peri.”

a career in radio these days, and what a
shame that is.

“But, in their own way, a lot of young
people are actually getting into the radio
business. They're doing things like pod-
casting, and what is that but doing a ra-
dio show? We need to show them that
broadcasting is a whole lot more than just
sitting in your dorm room with a head-
seton.”

Magee says that finding good news tal-
ent is a continuing challenge for his net-
work and the entire news business.
“We're looking for reporters and anchors,
and, frankly, we're not finding what we
need out there,” he says.

“These are jobs that are going begging
on the open market because we won't fill
them with people who are not ready for
them or with those who are stuck in the
past.

“The people who work in our news-
room, regardless of age, are people who
love radio, and we're looking for the next
generation of reporters and anchors who
are ready to jump into radio and have a
real passion for it.

“Like Fell my teenage daughter, ‘Leamn
how to write news.’ If you know how to

even better than I'd hoped.” news business is developing audio prod-  people coming out of college looking for  Write news, you will always have a job.”
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Henson

Continued from Page 1

“We are thrilled to have Gregg on
our team,” said WPEN Station
Manager Bob DeBiois. "His back-

ground in Sports and Talk radio, as
both a program director and on-air
personality, will complement our
outstanding team at Sports/Talk
950.”

Henson said, “I am extremely

excited to return to the Greater
Media family and am looking for-
ward to working with the amazing
team at Sports/Talk 950. Philadel-
phia is a great sports town, and |
can’t wait to get started.”

Commercial

Continued from Page 3
A&R administration and law de-
partments.

“The formation of the Commer-
cial Music Group will enable us to
implement comprehensive, long-
term strategies designed to reach
new audiences and create new op-
portunities for our vast catalog of
archival recordings, as well as for
our classical and entertainment di-
visions,” Bowen said.

“John’s extensive experience at
Columbia Records«and recent
cross-functional senior manage-
ment roles at Sony BMG corporate
and the BMG Label Group make
him the perfect person to lead this
division and build new bridges
between key recorded-music and
entertainment divisions and the
areas of custom products, licens-
ing and television.”

Ingrassia said, “1 look forward
to working with everyone in the

Commercial Music Group and
with label groups and depart-
ments across the company as we
identify new ways to build our
business in both the physical and
digital worlds.

“The creation of the Commercial
Music Group represents an impor-
tant step in integrating all of the dif-
ferent elements of our business and
in advancing our goal of establish-
ing each one of the group’s projects
as a major entertainment event.”

Schock
Continued from Page 3

WHVY/Baltimore and WLZR/
Milwaukee. He also served as OM
for Jones Radio Networks’ Adult
Alternative format.

“l am really enjoying the atmo-
sphere of working for a small, lo-
cally owned and locally pro-
grammed radio group,” Schock
said. “I want to thank Tim Brown
for giving me this opportunity. |

hope he wasn’t serious about
mowing his lawn and washing
his car. 1 am also looking forward
to working with KCUV PD John
Hayes and newly appointed
KCUV MD Sam Scholl.”

Fuentes

Continued from Page 3
75% hip-hop, and we put in a little
bit of Spanish hip-hop and a little
bit of reggaeton, but really there is
no format change. it’s exactly the

same thing. We’re just widening it
a little bit and making it a little bit
more mainstream.

“We're sticking to the hits that
appeal to the 18-34s. Second-,
third- and fourth-generation His-

panics are very important to us,
and they love hip-hop. We've just
got to make sure we play the right
hip-hop. This really is not a for-
mat. I think, more importantly, it's
a lifestyle.”

KceL
Continued from Page 3
Before the flip Stewart was pro-
gramming Oldies, then Adult
Hits, KCCL; he’s been with Entra-
vision in Sacramento for six years.

As for Country experience, he put
in 13 years at KNAX/Fresno. His
other stops include Jones Radio in
Seattle and a run with Citadel in
Tri-Cities, WA,

Don Langford, The Wolf’s Di-

rector/Marketing & Promotions,
has put in 25 years in the market,
including programming EZ Com-
munications’ KRAK, which was
Sacramento’s Country leader at
the time.

Nashville

Continued from Page 8

Pareigis said of Bonadies’ ar-
rival, “I'm honored. that a person
of Teddi’s caliber and acumen has
elected to join the Columbia pro-
motion team as my partner. Now
we're not just complete, but turbo-
charged for the future.”

Bonadies said of her new post,
“My 13 years at Arista have been
extremely rewarding in every way
— from working with the talented
roster of artists to the great staff.

“1 am honored to join Columbia,
which, ironically, is where | started
my promotion career 15 years ago
before joining Arista. | appreciate
this opportunity from Sony BMG's
Joe Galante and Butch Waugh to be-
gin a new chapter in my career,
working with Larry Pareigis and his
staff and another great roster of art-
Bonadies joined Arista/Nashville
for Northeast regional promotion in
October 1993, was elevated to Direc-
tor/Field Promotion in July 1995,
became National Director in June
2000 and was upped to St. Director/
Promotion in March 2003. She spent
anumber of years with Sony Distri-
bution before moving to Columbia
country promotion in 1991.

Bishop said of Frasher’s promo-
tion, “In the time | have been at
Arista, Bryan has proven himself to
be a futurist promotion executive.
14 © Radio & Records July 7, 2006

He is relationship- and idea-driven.
Thinking far to the left of out of the
box comes naturally to him. He per-
sonifies the cutting-edge strategist
that it takes to move Arista and our
legacy forward.”

Frasher said of his new role, "l am
very, very excited to be working
with Skip Bishop, and I can’t thank
him and Sony BMG'’s Joe Galante
and Butch Waugh enough for this
opportunity. Skip is incredibly cre-
ative and innovative, and | look for-
ward to leaming all | can from him.

“I have always held Arista in
such high esteem and truly feel

blessed to be working there. The
staff is incredible, and the artists
are amazing. | must also say how
much respect and admiration I
have for Teddi Bonadies; I have
learned so much from her. She is a
wonderful person, and the staff at
Columbia is extremely lucky to
have her on their team.”

Frasher had spent over four years
handling road-scheduling details
for RCA Label Group artists when
he joined WB/Nashville for Mid-
west regional promotion in Septem-
ber 2003. He joined Arista for Mid-
west promotion in August 2004.

Kum

Continued from Page 3
to grow their audiences consider-
ably, given KSL's huge audience
reach in the market via its AM &

issues,” Arquette said. “Our sta-
tions take pride in providing a
constructive and meaningful fo-
rum for community discussion

FM simulcast, and ex’change of ideas.

“We're excited about the oppor- .~ Ve revery pleased that, through
tunity to enhance to an even s realignment, we'llbeable to re-
greater extent the programming affirm our commitment to provid-
we've developed on KUTR, espe-  ing high-quality programming for
cially in its treatment of women’s  our listeners and clients.”

Continued from PGOO 3 Green is survived by his wife,

of R&B, making Jones the first
African-American executive tobe
hired by a white-owned record
label.

Pamela; his two daughters, Kelly
Ross and Roberta Hunt; three
grandchildren; and six great-

. grandchildren.

Cobd
Continued from Page 8

Vance to the family. He's proven
himself to be a great promotion

exec during his time at RCA/]
Records, and he brings a new level
of energy and enthusiasm to the
team.”
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A 60-Year Holladay In |

ADAM JACOBSON
ajacobson@vradioandrecords.com

America’s Deep South

Reflections from a Mississippi broadcasting legend

n March 1, an industry veteran celebrated 60 years in radio
by announcing his retirement. While the trades and local
newspapers often tell stories of cherished on-air personalities
who have hit multiyear milestones, the story of Eddie Holladay

is unique.

In a world where publicly held corpora-
tions dominate the headlines and bigger is
better, Holladay built a family-run radio
business that has continued to thrive by fo-
cusing on properties in the area he knows
best, the deep South. Without any ceaxing,
his two sons, Bob Holladay and Clay Hol-
laday, followed in their father’s
footsteps by creating affiliate com-
panies. Today all the Holladays’
radio companies (see sidebar, next
page) operate as one, under the
banner the Radio People.

Will the Holladay family legacy
continue with a third generation of
wmr«pcrahm’

“1 would like to think so,” Eddie

that's what his father had done, but fate led him
to radio: The first radio station built in Missis-
sippi after the war was built to serve his home-
town of Meridian.

“I knew it was being built and went down to
see what was happening while it was under con-
struction,” Eddie recalls. “The moment | walked
in the door, even though the station
was not yet on the air, there was
something that told me that that's
what 1 was going to do the rest of my
life. And I've never regretted one day
of it.”

Eddic went to work as a part-time
engineer at the station, WMOX. He
later went to Louisiana State Univer-

sity, and on school breaks he’d help

says. "My oldest grandchild — Bob’s Eddie Holladay ;; in the WMOX sales department

oldest son is 19. Clay’s oldest son is 18. But they
will never be encouraged to go in any particu-
lar way because [ was always given the freedom
todo what | wanted, and [ think that’s what they
should have.”

Divine Fate

Eddie got into radio in 1946, at age 16. “My
parents were both dead,” he says. “My daddy
had been a doctor. Both of my parents died dur-
ing World War 1l — my mom at the end of it,
and my dad in the middle of it.”

Eddie thought of becoming a doctor because

while also handling some odd jobs for the sta-
tion. Upon Eddie’s graduation from LSU in 1950,
WMOX immediately made him its new Sales
Manager.

Not too long after that, the person then man-
aging WMOX parinered with Eddie, and they
began to buy radio stations in two or three oth-
er cities. With two other partners, Eddie’s team
put its first station on the air in 1952, in the Mis-
sissippi town of Louisville.

In April 1957, Eddie 's company, which adopt-
ed the name New South Communications, ob-
tained its first property in Meridian,
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Thursday, Sept. 21, from 3:30-5pm.
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* R&R Convention 2006
| Just Weeks Away!

What do WCSX/Detroit Marketing Director Jennifer Williams, HipCrick-
et's lvan Braiker, Emmis Interactive VP Rey Mena, Cox Radio Interac-
tive & New Initiatives VP Gregg Lindahl and Broadcast Electronics VP/
| Strategic Marketing Neil Glassman have in common? In just about 10
weeks, they'll be at the Hilton Anatole Hotel in Dallas for R&R Con-

The finishing touches are now being put on a management and technology
session moderated by Premiere Radio Networks Sr. VP/Digital Media Brian Glick-
lich. Panelists already confirmed for the session include Williams, Braiker, Mena,
Lindahl and Glassman. The 90-minute session is set for Wednesday, Sept. 20,

Among other convention highlights. “Inside the Studio With Whoopi Goidberg™
will feature a one-on-one interview with the star by Clear Channel Sr. VP/AC Pro-
gramming and WLTW/New York PD Jim Ryan. The AC format session is set for

R&R Convention 2006, which will be co-located with the NAB Radio Show, will
be held from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R&R Convention
registration badges will allow attendees access to the NAB sessions as well. For
| the full convention agenda, registration and hote! details, visit R&R on the In-

“We were offered a chance to buy the AM ra-
dio station owned by the TV station that had gone
on the air in Meridian, WTOK,” Eddie says. “We
were very happy the station was offered to us, and
weimmediately agreed tobuy it.” Today that sta-
tion is News/Talk WALT, and it’s been under Hol-
laday family ownership since 1957,

The year 1958 saw New South build radlo

properties in L aurel, MS and Tuscaloosa, AL, and
in 1960 the company entered the Biloxi, MS mar-
ket. Eddie enjoyed his work, but he says it was
more enjoyable in those early days than in the
years keading up to his retirement.

“Radio has always been a fun thing for me,”
he says. “I've always been very passionate about
radio. But it was more fun then. It was certainly
more challenging. The early 1950s saw the intro-
duction of television across the United States,
and a lot of people wanted to bury us. They
thought that was the end of radio. We just re-
fused to be buried.

“We went from bring network-affiliated radio
stations and offering block programming — coun-
try music in the moming and popular music in the
middle of the day — in the early to mid-1950s to

being well on our way toall-music 24 hours a day,
with only one kind of music, by 1960.”

Meanwhile, Eddie had become a pioneer of
sorts in Mississippi. In 1959, New South launched
WNSL-FM/Laurd at 1003 MHz. FM radios were
few and far between in those days, but New South
had the foresight to invest in what would later be-
come a million-dollar property.

Downin Bikoxi, New South installed a Country
format on its daytimer, which became one of the
first stations in the US. to devote its programming
o America’s music. That move proved to be a tre-
mendous success.

Eddie says, “A Pulse [ratings)] report came
out, and our Country radio station — and, boy,
was it Country — in the county where Pasca-
goula, MS is had more than 50% of the audience.
In the county where Biloxi and Gulfport, MS are,
we had 40% of the total listening audience.

“Now remember that New Orleans is right
acruss the Gulf of Mexico from us, and all the
New Orleans stations came in too. WWL/New
Orleans had a really big following then, but it

Continued on Page 16
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A 60-Year Holladay....

Continued from Page 15

hit me that the area had fallen in love with Coun-
try radio so much. It was an industrial area, with
fishing fleets and things like that, and they liked
country music. And we sure liked them!”

People First, Transmitter Later

Like any company, New South has had its ups
and downs over the years. But, Eddie says, “We
did well because the driving force is the people,
not the transmitter. The people inside the radio
station, in particular the management, are what's
important. Effective management is going to hire
the right people to deliver the best product. It
starts with good management.

“Good management will then extend into suc-
cessful programming. Good management will
also benefit the community, and good manage-
ment will see to it that the right sales approach is
taken by the people who represent the radio sta-
tion in the business community.”

In fact, it was the people, not the ratings, that
won over clients ko New South’s radio stations in
the early days. Formany years Eddie and his main
business partner would take a wire reconder (in
later years, a tape recorder) toa kocal business each
evening and on weekends and play a mock spot
for the potential advertiser.

“We would just carry it in to them and say that
we had something we thought they’d
like to hear, ‘And it's about you,’”
Eddie says. “Most anybody is going
to want to hear that, or they did back
in those days. That's how we sold. If
they started criticizing it and said,
‘No, we'd rather have it this way or
that way,” you knew you had that
Buy-
“Thatwas our best and biggest way
of selling back in those days. You can
get the advertising, but ultimately
you've got to deliver some results, or you're not
going to keep the advertising.”

Holladay says he and his sons have always
been selective about the markets in which
they’ve purchased stations. “We wanted rated
markets, and we only bought in one market that
was not rated,” he says, referring to the two sta-
tions in Vicksburg, MS owned by Holladay
Broadcasting. “My sons thought | was out of my
mind, but it's been OK.

“We are comfortable in markets that are rated
but are no bigger than Jackson. We thought we
knew how to serve those smaller markets well.
It's steadily gotten a little worse because of the
bigger groups [now in the markets|, but we didn’t
have to spend an arm and a leg on promotion each
time there was going to be a ratings survey.

“You knew your audience, and sometimes |
still think we shouldn’t be spending an arm and
a leg on promotion. [ think good, consistent,
quality programming all year long is better than
hyped-up contests in Arbitron-rated periods.
Bear in mind that most people totally disagree
with me — including my two sons, to a large
d\“.;l‘\‘ "

Clay Holladay says about contesting, “I don’t
know whether it's kind of like buying insurance,
but you feel better when you do it. Naturally,
when you get into a competitive situation, you
try to become a little bit bigger than life. But big
promotions won't solve the problems if the pro-
gramming is not on track. Good programming
is the No. 1 investment. A good contest is the
icing on the cake.”

Before Katrina Came Camille

While much of the world’s attention on
Aug. 1517, 1969 was on the Woodstock Music
& Art Fair in Upstate New York, the Gulf Coast
was battening down the hatches as Hurricane
Camille — dLategory 5 hurricane with winds
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clocked as high as 190 miles per hour — was set
to make landfall near the mouth of the Missis-
sippi River.

With much of the Gulf Coast on high alert
for a devastatipg storm, Eddie told his staff in
Biloxi to bring their families to the station’s stu-
dios — in an old seven-story hotel located right
on the Mississippi Sound — to ride out Cam-
ille.

Eddie recalls, “Camille came on a Sunday
night, and it was fast and furious. The storm was
aimed toward the coast, but back then where it
was going to go was not as defined as it is to-
day. The best engineer we had in the entire com-
pany was here in Meridian, and we got in a car
and started heading down to Biloxi, which was
150 miles south.

“That hotel was built out of stone, and the
walls were over a foot thick. We knew that be-
cause when we moved our radio station into that
hotel’s first floor in 1967, it had taken not hours
but days to cut a doorway through one of the
walls. That hotel was extremely strong, and we
knew to call every member of our staff to tell
them to bring their families.”

Eddie joined the rest of New South’s extended
family to ride out Camille inside the fortified struc-
ture 30 feet above sea level. With spotlights on
throughout the night, he watched the water from
the storm surge rise to within eight inches of the
studio’s front door. “All power on the coast was
out by then,” Eddie says. “All phone
service, all radio and TV service — all
of it was out.”

By the next morning, with the
storm having moved inland, Eddie’s
radio stations worked diligently to
get back on the air and provide vital
information to a region that was ulti-
mately under martial law for nearly
amonth. It is this dedication to serv-
ing the public in times of dire need
— including during and after Hurri-
cane Katrina last year — that is paramount in
how the Holladay family runs its properties to-
day.

Eddie says, “Radio has always been extremely
generous in its public affairs. It's very healthy
and good for the radio stations that we operate
to be involved in public affairs. This is what
keeps radio strong — local involvement, local
weather, local news, local promotions. That is
why [ think local radio will continue to outshine
satellite radio ail over the place.”

Bob Holladay says, “From Dad’s story in 1969
to WWLs story in 2005, radio is still the lifeline
because everything else, even with all of our
technology today, is worthless if the hurricane
comes through, Without a battery-operated ra-
dio, you're totally lost.

“During Camille and during Katrina, it was
the same thing: The only way the police, fire and
civil defense could all communicate was through
an AM radio station. Radio still has its place,
even with all of the technological wonders of
satellite TV.”

Buyers, Not Spinners

With the FCC’s loosening of ownership re-
strictions that came with the Telecom Act of 1996,
Eddie, Bob and Clay Holladay were able to ex-
pand their companies in the markets in which
they already owned stations.

Eddie believes consolidation was something
that had to be done. However, he blames an
“overabundance of signals” for the eased own-
ership limitations and says the sheer number of
AM and FM signals available in a market has
been the hardest thing his family’s stations have
had to deal with.

Hesays, “There are 15 [rated | radio stations here
in Meridian, a town of 39,000 people. Engincers
make a living doing what they’re doing and own-
ers are making a living doing what they’re doing,

Meridian, MS: WMLV

Dothan, AL: WDBT, WDJR & WESP

Meridian, MS: WKZB, WJXM & WMMZ
Vicksburg. MS: KBYO & wBBV

Meridian, MS: WALT & WOKK

in the stations.

The Radio People

Eddie Holladay and his sons, Clay Holladay and Bob Holladay, have
created four separate radio companies in the deep South. However,
all the stations operate under a singie entity dubbed the Radio Peo-
ple.” Here is a look at the Holladays’ companies and holdings.

Esst Mississippi Broadcasters, led by Clay Holleday
Gulf South Communications, led by Clay Holladay
Holladay Broadcasting, led by Bob Holladay
Monroe, LA: KJILO, KIMG, KLIP, KMLB, KRJO & KRVV

New South Communications inc., led by Eddie Holladey and menagad by Bob Holladey
Jackson, MS: WHN, WIKK, WUSJ & WYOY*

*New South Radio is the licensee of the four stations in Jackson. The stations were 52% owned
by Eddie Holladay and his wife until June 27, when those shares were split among Holladay's two
sons and six grandchildren. The Holiaday grandchildren previously had a 48% ownership interést

but all of this moving in FMs from little towns into
the bigger towns — | doubt there is a town our size
with four commerdial TV stations, let alone the
number of commercial radio stations we have, a
very active cable TV system and a very active dai-
ly newspaper.

“There are also four or five very active week-
ly publications. Now they’re talking about low-
power AM. This is why there almost had to be
consolidation.

“In radio, if there is an available frequency,
somebody is going to put something on it. The
station is not going to go away unless some
engineer moves it into a bigger city. You have
to consolidate, and you put the best program-
ming you can on the air.

“But in a town like Meridian, where we are
operating five FMs and an AM, you've got to get
a lot of people to do double duty. The product
that we put out is good, but the biggest compe-
tition we've got is the number of signals we've
got in our markets.”

In Meridian, Arbitron market No.
295 (there are 297 rated markets), Hol-
laday-owned stations go head-to-head
with four Clear Channel stations. Just
because Clear Channel is the nation’s
biggest radio company doesn’t mean
it rules the market, Eddie says, add-
ing, “Even though they are big and
can puton million-dollar contests and
we can't, we've never had a million-
dollar contest on a competitor put us
out of business yet.”

Bob says, “Competition always makes you
better. That's almost a given.”

In the fall 2005 ratings for Meridian, Holla-
day Broadcasting’s Urban WJXM ranked No. 1
12+, with a 17 share. At No. 2 was New South’s
Country WOKK, with a 13.6 share. Clear Chan-
nel’s highest-ranked station was No. 3 CHR/
Pop WJDQ.

Bob says he hopes the future will include sim-
ilar competitive battles in markets large and
small. “The sad thing for radio is that the ability
for a family to grow up in radio, as Dad allowed
himself to do and allowed us to do, is almost im-
possible in today’s environment,” he says.

“We have to go to the bank, borrow money
and pay interest on that money, while all a big
company does is issue stock, and it doesn't cost
them one dime. It’s tough for a mom-and-pop
operation to pay back principal and interest and
bid at the same level as a big company.”

Where Everyone Is Family

Many of the people who have worked at the
Holladay stations for years have become extend-

Bob Holladay

ed family. That's one of the secrets to the long-
time success Eddie, Bob and Clay have enjoyed.

“Our staffs are fairly consistent,” Bob says.
“With the bigger groups that I see come and go,
their people come and go. They are either promot-
ed to a bigger market or theyre fined quickly be-
cause the numbers don’t work out. They are not
given the same amount of leeway or time that we
give people because we live and work in our mar-
kets.

“That consistency and lack of tumover have
been definite advantages in the markets that |
oversee. The bigger companies have a lot of tum-
over, and a lot of tumover kills a company. I'm
proud of the consistency that all of the Holladay
stations have.”

Eddie says, “Bob has been running Monroe,
LA for about 17 years, and the person running
the Dothan, AL stations for Clay — Ron Eubanks
— has been in and out of the company about
four times. He was with us the night Camille hit
the doast in 1969. Gwen Rakestraw, who over-
sees the Jackson statipns, has been
with us since the late 1960s and only
took time off to raise her family,

“We have not been big buyers and
sellers. It really killed me to sell Biloxi
and Montgomery, AL, but it was
done because it enabled us to take
that money and go into other markets
and expand. Other than that, Bobby
sold Ft. Walton Beach, FL. But we're
basically buyers. We’ve operated sta-
tions for years and years. We're not
traders. We've never done that, and I'm proud
of that fact.”

Bob says, “Like Dad, 1 like coming to work.
We could have all sold out to Clear Channel or
Cumulus or whomever because there were nu-
merous opportunities to do that. But as long as
you enjoy it, why sell out?”

Words of wisdom from a man whose father
couldn’t wait to get to the office every moming.
Today, Eddie feels a bit differently about work.

“I'll be very honest,” he says. “ am begin-
ning to really enjoy retirement. I'm not call-
ing up every minute trying to tell them that
this or that didn’t sound good, and I'm not
going to do that. I'm trying to keep my nose
outof it. Oh, I'll venture an opinion every now
and then, but I'm content right now with
slowing down.

“I have always been interested in the radio
business, but I'm not ready to be active in it
again. | may turn around and own another lit-
tle radio station in an unrated market, but |
probably won’t. Who knows what tomorrow
brings

m - | |
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Sell It With
BurmLounge

Digital music service turns fans into retailers

“F "here are hundreds of digital music services out there, but

I BurnLounge is a service with a difference: Its stated goal is
to turn music fans into music retailers. BurnLounge hopes to
take some of the energy generated by passionate fans — the kind
of fans who join fan clubs and work in street teams — and di-
rect it into digital song stores that can help generate both prof-

its and artist awareness.

This week R&R speaks with BurnLounge
founder and President/Entertainment
Stephen Murray, Grammy-nominated art-
ist MC Lyte-and Coury Palermo of baby act
Lynden about how BumlLounge works and
what artists are getting out of it. )

The Basics

A basic BurnLounge membership, which
includes the software to set up a song store,
costs $29.95 a year. For $129.95 a year and
$8 a month, members can upgrade to the
“Exclusive” package, which includes 120
songs from the “BurmLounge Presents” se-
ries and a monthly DVD featuring live per-
formances and artist interviews.

Those who are really serious about run-
ning a song store can buy the $429.95-a-year
“VIP” package, which includes the “Bumn-
Lounge University” DVD series, featuring
interviews with music-industry execs offer-
ing insight into the music business.

Anyone can upgrade to “Music Mogul”
and receive BurnLounge's proprietary busi-
ness-management software for an addition-
al $6.95 per month. All retailers earn reward
points that can be redeemed for discounts
on music, but “Mogul” members can re-
deem their reward points for cash.

" The concept of BurnLounge is very sim-
ple,” Murray says. “It is to turn fans into
retailers. My business partner, Ryan Dadd,
and [ owned a record company prior to
launching BumLounge, and we were try-
ing to figure out how to take the street-team
concept, the concept of fans promoting
records, and bring that into the 21st centu-
ry.

“We met with another guy by the name
of Alex Amold, and through that meeting
we hit upon the idea of letting the fans sell
the music as well as promote it.

“That began our three-year journey of
building this company. We built technolo-
gy that allows people who know nothing
about computer programming, designing
websites, credit-card processing or licensing
content to open a song store. All they have
to know is the music they like and be will-
ing to tell their friends about it.”

The User Base

Who makes up the BurnLounge user
base? “It skews a bit older right now,” Mur-
ray says. “We launched our beta in October
2005 and spent time refining and develop-
ing the technology platform.

“When we launched our beta, it was def-

initely not perfect. There were some things
that we needed to change, and we had an-
ticipated a much more technology-savvy
demographic.

“It tums out that the allure of music and
getting involved in promoting bands and
being excited about music was actually very
strong, and it was strong with people who
had never downloaded anything in their
lives.

“These people were excited by the idea,
so they became digital consumers before
they'd even downloaded a song. With that
in mind, they werent necessarily technolog-
ically savvy enough to navigate what, in our
beta period, was a bit more tricky download
process.

“We had to refine the download systems
and refine the customization piatform so
that it was so easy that anybody could do
it. That took a long time.

“The people who initially got into it were
a little bit older and more entreprencurial,
people who saw this as a business and were
willing to tolerate the beta phase and wait
for it to become what it was going to become.

“Now that we are launched, we have
more and more artists who are going to their
fan base and their fan clubs and saying, ‘Go
into business with me and become a pro-
moter and retailer of my music, and I'll cut
you in on the deal by allowing you to eam
on the sale of this music.’

“The demographic is already, even in the
week and a half since we launched, start-
ing to skew much, much younger, and 1
think that’s likely where our future lies.”

Who's Buying?

If everybody on BumLounge is a seller,
who’s buying? “If everyone is a seller, that
creates a saturation situation that raises
some serious issues,” Murray says. “But,
having said that, even if that was true —
which clearly it won’t be — by owning a
BumLounge store, you automatically re-
ceive discounts on ydur own music because
you receive a commission when you down-
load songs. So, at the very least, you're get-
ting discounted music for yourself.

“And for those who consume a lot of

R TECHNOLOGY

BRIDA CONNOLLY
beonnolly@radioandrecords.com

BURNLOUNGE

music, to have their own store, which is a

.store that exposes them to new music and

then allows them to consume it at a dis-
count, there is certainly some value there.

“BumLounge, ultimately, is not for every-
one. It is for people who are passionate
about music, who not-only want to have a
connection to artists and kind of be on the
inside of the music industry, but who also
really want to work with it and do some-
thing with it.

“Yes, it's a fun, cool hobby, but it could
also be a sustainable hobby. It requires work
in order to do that, though, and there are a
lot of people who would rather just con-
sume music than get into the business of
selling it.”

Key Artists

BurnLounge is counting on getting art-
ists excited about participating so the art-
ists will recruit their fans to become Bum-
Lounge retailers. “Joel Madden from Good
Charlotte is very involved with this,” Mur-
ray says. “He’s already turning his fan club
into Good Charlotte retailers.

“He’s got a new record that’s coming out
that he’s going to be doing some really cool
promotions for, as well as a tour. He's
brought in lots of other artists who are ex-
cited about getting involved.

"It runs the gamut. We have the Good
Charlottes of the world, and we have Hoo-
tie & The Blowfish, who are great former
major-label artists who
have now released their
own record through
BumlLounge. It's avail-
able other places, but
they wanted to empow-
er their fan club to go out
there and promote and sell it.

“We have Kiss, and we just got a deal for
exclusive content from Willie Nelson. He
has over a thousand unreleased songs that
he’s recorded over the years, and he is put-
ting them together on 100 different albums
that he is releasing exclusively through
BurnLounge.

“We also have modern Top 40 artists, in-
cluding Justin Timberlake. The people get-
ting involved with BurLounge who are
excited about the idea run the gamut.”

Quantifying Referrals

Murray continues, “The thing about the
music business that we’ve always known is
that the most effective marketing tool out
there is personal referral, a friend telling a
friend about a record. But we’ve never
known how to quantify, qualify and track
the effectiveness of that process.

“Even with street teams, you ultimately
kind of hit a brick wall, because how much
can you get somebody to go out and pro-
mote something, and consistently promote
something, when you’re just giving them a
T-shirt or a hat?

“The concept behind Burnlounge reso-
nates with managers and artistS and record
companies that have always used street
teams and have known that'they were ef-
fective but have struggled with how effec-
tive and how to really close that transaction-
al loop.

“How do you prove that somebody rec-
ommending a record turned into a sale —
that it got them in their car and off to the
record store to buy the record? This does
that by giving individuals, fans, not only the
tools to promote, but also the mechanism
to actually sell the downloads.

www.americanradiohistorv.com

“We’ve always known that
the most effective
marketing tool out there is
personal referral, a friend
telling a friend about a
record.”

Stephen Murray

“Now we know when a personal recom-
mendation tums into a sale, and that's why
artists are embracing it.”

The Artist’s Point Of View

MC Lyte sees some practical advantages
to working with BurnLounge. “1 puta dou-
ble single into their system from my upcom-
ing album Back to Lyte, and the royalties that
we’ve worked out are pretty significant and
more than I've received with any other deal
that I've ever had,” she says.

“It gives the independent artist the oppor-
tunity to become not only more involved in
their careers, but also to make what we
should make for creating the music.”

What else does she hope to get from the
relationship? “I’'m having a lot of love for
the platform that allows me to get my mu-
sic out there,” she says. “It’s a different way
of distribution, but it's the new way of dis-
tribution, and 1'm not afraid of it. It's anoth-
er way to get the music to the people, so it
feels good.”

MC Lyte has recruited some retailers to
BurnLounge as well. She says. “I've got lots
of friends who have joined who understand
the model and also realize that they can help
me push the record — and not simply be-
cause they like me, but because they can
also make a profit off of the downloads.”

Welcome Attention

Lynden’s Palermo explains how his band
got involved with BurmlLounge: “We re-
leased our independent record with them
at the beginning of the year. We found out
about Burnlounge through some friends
and through management, and we were
one of the first independent bands to have
our project licensed to be sold on Burn-
Lounge.”

Lynden have had considerable success on
the Bumlounge charts, and that’s attract-
ed some very welcome attention. “It’s been
great for us,” Palermo says. “We've had the
first No. 1 as an independent artist, beating
out Madonna and Gorillaz.

“We've had exposure through MTV and
interest at CBS about picking up the EP be-
cause of the hype that’s been attached to us
having two No. 1s and a No. 3 within three
months. That has had a huge impact for us
as a band.

“For us to be able to come out of the blue
and have the success we've had as far as
chart positions has been phenomenal, and
it'’s pushed the buzz a little more on My-
Spaa and every other contact that we've

“lt proves that an independent band
does not have to rely on a label to get expo-
sure. It is nice to get a label contract, but
you can do it independently and be suc-
cessful at it.”
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Hey, Opelka — Produce This!

LvnmeWKTU/NewYorkAm PD/morning show producer
Mike Opelka, who has been spending the bulk of his days wan-
dering around on Rockaway Beach with his metal detector since |
the Baltazar & Goumba johnny momning show went buh-bye a |
while back, is coming back: He's the newly anointed producer |
and director of Premiere’s syndicated Wake Up With Whoopi, |
starring Whoopi Goldberg and Paul “Cubby™ Bryant, which |
launches nationally on july 31. [
Opelka and Clear Channel Sr. VP/Grown-Ups jim, a.k.a.
“James Tiberius,” Ryan recall their initial 40-minute meeting with |
Whoopi — a meeting that
turned into a three-hour
lovefest. “Mike-was jointly
appointed to this job by
Whoopi and | ... well, actu-
ally, by Whoopi,” Ryan says.
“| hooked the two of them
up, and three hours later he
was the man and | was
fetching them both coffee.”
Says Opelka of the same
meeting, “| was hooked in-
stantly. Add in Cubby, and
forget about it — it's a great
situation. He and | have been
joking with each other for over five years about some day work-
ing together. After their first studio demo, Whoopi and Cubby

Not Mike Opeika

meshed Instantly, and 1 knew this show had real potential.
Whoopi totally gets it and already has a sense of the structure
of a radio show.”

“I haven't been this excited about a radio show since the first
episode of The Lone Ranger,” Ryan tells ST. “Think about it:
Whoopi, who may the funniest person |'ve ever met; Cubby, the
ultimate radio personality; and Mike Opelka, who is to morning
radio what Steven Spielberg is to movies. With this team, when |
we do the show from the R&R Convention in Dallas, I'll be able |
to stay out all night with Kevin Carter and not worry about the ‘
show ... whew!”

|
‘Lucek’ & ‘Jfive’ Are Symomymous

Well-known West Coast Promo Ace Ken Lucel, last seen
wandering around the Capitol Records tower, has been hired
by Jive as VP/Pop Promotion, West Coast. “Getting a veteran
on board like Kenny is going to strengthen our staff and help us
raise our West Coast visibility,” jive Sr. VP/Promo joe Riccitelli
told ST. “His experience in the pop
arena can only make us an even more
| formidable promotion team.” ]
“I'm so excited to be working l
with such amazing people,” Lucek said,
live from his air-conditioned under-
ground bunker. “Thanks to joe Riccitell
for having the confidence in me. The
talent on the label is second to none.”

Then he went to find out who was actually on the five roster.
Lucek spent the past two years a Capitol as VP/Promotion.
Baefore that he was head of pop promotion at Maverick for three
years. That was preceded by a stint a Epic doing national pop
promotion. He started his alleged career at ASM Records, where
he tolled for some 8 1/2 years, rising to national pop prominence.

Good News Fer Goodman

Congrats and big love to our pal Wendy Goodman, National
Director/Adult Formats for RCA Music Group, on the installa-
tion of some-color-coordinated and well-deserved VP stripes.
18 © Radio & Records July 7, 2006

Kenny's lucky birthday hat.

She will continue to be based in sunny Santa Monica, CA. Look

for the official announcement soon, complete with a recent hot
photo and glowing quotes from Wendy and her boss. Richard
Paimese. Ms. Goodman, as she prefers we call her, was one of
the original J Records staffers hired at the fabel’s inception in
2000. Before that she did Dallas regional promotion for Colum-
bia/C2 and Maverick.

Mr. Paimese keeps the legacy alive as he hires Tyler Waugh,
son of legendary record man Butch Waugh, as RCA's new South-
west Regional, based in Atlanta. He replaces Vance Cobb, who
recently crossed the street to Universal Motown as National Di-
rector/Promotion. The younger Waugh, a graduate of USC's
music school, most recently was Atlanta Regional for Roadrun-
ner.

Speaking of Universal Motown, look for L.A.-based Universal
Motown VP/Crossover Icon Chuck Field to make the move

| over to Blackground Records with a sweet upgrade to Sr. VP

All Things To All People

Mapleton Communications tossed Alternative KMBY/
Monterey into a Cuisinart along with some Urban, Rhythmic,
Alternative. Sports, Active Rock and FM Talk and hit “purée.”
The result: a delicious male-oriented mixture they ‘re calling “the
Meta Terrestrial Radio 18-34 Male format” under the command
of Mapleton Head Pro-
gramming Cheese Mike
Anthony; new PD/MD
Byron Cooke. a veteran
of London’s XFM and
Australia’s Triple M Net-
work; and new Marketing
Director Crissy Whalin.
Former PD Kenny Allen
remains aboard as OM and keeps his PD stripes for Classic Rock
dustermate KHIP.

“You're going to hear rock and rap in even rotation on this ra-

Everything but this.

| o station,” says Cooke. He's not kidding: Last Wednesday's playlist

induded AC/DC, The Killers, Daddy Yankee, Kanye West, AFl,
tinue to breathe normally. “It’s taken an Aussie, an ex-KIS-FM/Los
Angeles promotions staffer and an older man with very bad dress
sense to work out that it’s time for a major shakeup,” Cooke says.

The Programming Dept.

¢ Clear Channel Alternative WHRL (Channel 103. | YAlbany, NY
Asst. PD/MD/afternoon jock Capone is upped t PD, filing the
Capone of his new gig, “Goal No. |: Don't screw it up!”

* Paul Peterson is stepping down as PD of Sandusky Rocker
KDKB/Phoaenix, but he'll continue to wake up the market as the
“Paul”™ haif of the Paul & Torgy morning show.

* Former KMXV (Mix 93.3)/Kansas City MD jos Mack is re-
united with former Mix PD Chris Taylor as Mack joins Flinn CHR/
Pop WHBQ/Memphis as Programming/Promotions Assistant and
swing jock. Taylor recendy rejoined WHBQ as in-house consuk-
ant.

« WMBX (X102.3)/Wast Paim Beach morning co-host/pro-
ducer Kristi Relf adds incerim MD duties a3 morning co-host/
MD/mixer Dj XCal segues to Sony Urban Music as Southeast
Ragional. XCel replaces Lisa Coleman, who just became Sr. Na-
tional Director for Def Con Il

* KRDO/Colorado Springs. which had besn Hot AC under
Pikes Peak Broadcasting, became Country as “Cat Country 95.1°
on june 30 under new owner Citadel. Cat’s sole purpose is to

| out of Clear Channel

I o KHTN (Hot

®

annoy the bejesus
rival KCCY.
104.7)/Modesto,

CA Asst. PD/Pro-
motions Director/

-

jock-of-all-trades = -
‘Shhh ... let's scare the new guy!’

Drew Stone is
headed to a large

| and mysterious land that's dark for about eight months out of
| the year. Stone is the new PD of New Northwest CHR/Rhyth-
: mic KFAT/Anchorage, AK, replacing jermaine “jiggajay " Wagner,

who remains in afternoons. Now, enjoy this quote from KFAT

GM Tom Oakes, which contains the phrase “new levels,” the

YEAR AGO

« Steve Jones named PD of WMKK/
| Boston.
« Don Hallett named PD of WMVX/ . |
Cleveland.
* Kendall Duttie named COO ot Al- \
liant Music Group. Don Hallett

YEARS AGO

* Dan Hubbert named Sr. VP/Promotion of
Capitol Records.

» John Davison named President/GM of KABC,
KDIS, KSPN & KLOS/Los Angeles.

¢ Mary Butler named Director/Operations of
WSNR/New York.

YEARS AGO

+ Steve Young appointed PD of
WNEW/New York,

* David Massey promoted to Sr. VP of
Epic Records:

* Kevin Straley named PD of WRKO/

Boston

YEARS AGO

* Bob James appointed Warner Bros. VP/A&R,
Jazz & Progressive.

* Marcie Miits named GSM of KUFX/San Jose.

* KUI/Dalas names Steve West Director/Op-

“.w‘ ‘.

YEARS A6O

* Bob Reich named VP/GM of WIOD & WAIA/
Miami.

* Doug Gondek named PD of WCXR/Wash-
ington.

o Chris Witting named Director/News & Pro-
gramming of WBBM/Chicago.

YEARS A6O

* David Barrett named Exec. VP for Rogers

* Joe Scallan appointed Mariner Communica-
tions Chairman/CEO.

* Frank Tenor appointed GM of WGSO/New
Orleans.

YEARS AGO

* Dan ingram celebrates his 15th year
as WABC/New York afternoon drive

®.  ©

Stete Young

®

®. &

30

®©

siar. b
* Jim McGuiness upped 10 Program .
Manager of KGB/San Diego. SEu NS
« Chris O'Brian named PD of WACY Dan ingram
Freeport, IL.

S
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bastardized stepchild of the dreaded “next level™; “| believe that
Drew has what it takes to heip lead KFAT to new levels of per-
formance.”

Quick Hits

® Two Girls in the Morning st Cox AC WFLC (97.3 The Coasty
Miami is now down to One Girl, as moming co-host Desna
Lang exits after a year. Lang, who suffered mild format whip-
lash when she joined The Coast from middays at late CC Ac-
tive Rocker WZTA (94.9 Zeta), is extremely available for full-
time and/or voicework for [your calls here!]. Reach her &t
deena4236@oaol.com.

* Across the strest at WHYI (Y 100y
Miami, night jock Adam Bomb exits to
pursue those proverbial new opportu-
nities. Expect news of a replacement
very soon from PD Dan Mason.

* Weil-traveled air personality Tie
Tk (possibly pictured) has departed the
buiiding — again — at Clear Channel's
WKSC (103.5 Kiss FM)/Chicago, leaving
new PD Rick Gillette with an afternoon-sized hole to fill. The
d«mer.Td&hwdl—knownforhbmnmshonmu|
mm@mmamovowmmmoql
Philadelphia. “| want a body or bodies that can really entertain |
and engage a diverse audience in a compeliing way,” Gillette tells |
ST. “The fact that it's in the greatest real city in America is an
added bonus.”

* Psst ... want to do nights in DC? Julian Nieh is leaving CC |
CHR/Pop WIHT (Hot 99.5)/Washington after four years for a |
sweet gig TBA.

* Tampa radio fave Cowhead, celebrated in song and story
for his time doing momings at Clear Channel’s WXTB (98 Rock),
has resurfaced across the street in momings at Cox Classic Rock
WHPT (102.5 The Bone)/Tampa. '

¢ KDND (107.9 The End)/Sacramento Station Mangler, er, l
wmwmmwmmi
Heather Lee. For the past ysar Alecia did middays at WIOQ/
Philadeiphia.

* Former KBMB (103.5 The Bomb)/Sacramento MD/mixer
Dj Knucides (may not be his real name) joins the mix team at
KMEL/San Francisco.

* P} Butta, who left KKBT/Los Angeles some eight months
2go, resurfaces across the street doing weekends at KHHT (Hot |
92 jamz). '

°C'hanguatFianty/SmDiego.where)0ﬂ2(Z90)MD/ [
midday talent T-Ski and XTRA-FM (91X) midday goddess Hi-
lary have both exited. Tati is now doing middays at Z90, while
91X vet Steve West is temporarily covering middays.

* WLRS/Louisville PD Annrae Fitzgerald enjoyed the rare

TOP 10 SHOWS

Sorry, that was way 100
6asy.

June 26-July 2
Total Audience Adults 18-49
(110.2 million households)

1 Amevica’s Got Talent

2 Without A Trace 2 Hells Kitchen
3 CS Miami 3 House
408 (tie)So You Think You Can Dasce
5 House (Wednesday)
§ CSENY 5 So You Think You Can Dance
7 Two And A Haf Men {Thursday)
8 So You Think You Can Dance 6 Last Comic Standing 4
(Wednesday) 7 CSI: Miami
9 So You Think You Can Dance 8 cst!
{Thursday) {tio)Two And A Hall Men
10 CBS Sunday Movie {tie)Without A Trace
(How To Lose A Guy In
10 Days)

opportunity of unveiling new morning and sfternoon shows
within days of each other — no easy feat. First, The Mo Rodio
Show joined for afternoons. Now, say howdy to Galvin, who's
taking over the morning siot held until recentdy by the syndicated
Lex & Terry. Seftor Galvin hails from the successful, not to men-
tion tastefully named, Moming Movement a&t WKSM (99 Rock)
Fr. Walton Beach, FL. o

* The painfully stable, er, stable at WSTW/Wilmington, DE is
undergoing a major upheaval as PD john Wilson moves some
bodies around, starting with afternoon personality Dana
McDonald. who is upgraded to mornings, teaming up with ex-
isting co-host i Quale. This siot recendy becarme available when
Logan left. Night jock Rob “A-Game” Acompora is promoted
to afterncons, creating a prime night opening.

* Buddey CHR/Rhythmic KSEQ (Q97)/Fresno nesds a new
moming host now that Lucas has left the building. Co-host Miss
MMM,MOWPDMDJMM:N—
placement for Lucas.

® Morris Communications Rocker KCLB/Palm Springs, CA
debuted a live and local morning show this week with the ad-
dition of The jace Edwards Rodio Progrom. Edwards most re-
cently worked at KKND/New Orieans but was displaced last

| year by hurricanes Katrina and Rita. He repiaces the syndicated

Mark & Brian, the longtime morning team based at KLOS/Los
Angoles

* Milce Knar is named GM of Champaign-Urbana Radio
Group's Classic Rock WGKC, Active Rock simulcast WEBX &
WEVX and CHR/Pop WQQB in Champaign, IL. He was previ-
ously GSM at Cox Radio’s WALR (Kiss 104. 1 YAdanta.

* Kristy Graham joins the syndicated Rockline as Asst. Pro-

| ducer. Working directly with the show’s longtime owner/host,

Bob Coburn, Graham will assist in booking guests and oversee
production while continuing her other day job with Black Star
Records. Rockline, now in its 25¢th year, is syndicated by Crystal
Media Networks.

Promotions in Motion

* WBCN/Boston Promotions Asst. Beth Anthony crosses
the street to Entercom Active Rock rival WAAF in the newly
created position of Promotions Coordinator. Anthony is a former
waitress who, rather than automatically becoming an actress like
people here in Los Angeles do, made the transition to radio about
a year ago.

FILMS

BOX OFFICE TOTALS

June 30-July 2

Title (Distributor) $S Weekend S To Dete
1 Superman Returns (WB)* $52.53 $108.09
2 The Devil Wears Prads (Fox)* $27.53 $40.13
3 Click (Sony) $19.91 $87.62
4 Cars (Buena Vista) $14.56  $190.50
5 Nacho Libre (Paramount) $6.60 $68.49
6 The Lake House (WB) $4.81 $41.37
7 The Fast & The... (Universal) $4.48 $53.53
8 Waist Deep (Focus) $3.43 $16.57
9 The Bresk-Up (Universal) $299 $111.72
10 The Da Vinci Code (Sony) $2.42 $211.23

All figures in millions °First week in release
Source: Nieisen EDI

COMING ATTRACTIONS: This week's openers include
Pirates of the Carnibbean: Dead Man's Chest, whose Dis-
ney soundtrack inciudes Hans Zimmer's score and a re-
mix of the title theme, “He's a Pirate,” by DJ Tiesto.

Also opening this week is A Scanner Darkly, whose
Lakeshore soundtrack contains original music by Graham
Reynolds featuring Golden Arm Trio, as well as remixes
by DJ Spooky and Meat Beat Manifesto's Jack Dangers.

— Julie Gidlow

= - ——)
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| nization established by Red

* joe DeAngeiis also joins EnterconvBoston, as Promotions
Director for WMKK (93.7 Mike-FM). DeAngelis arrives from
Clear Channel/Albany, NY, where he was Promotions Director
for WHRL, WOFX & WPYX. He will replace Lisa Dinanno,
who's embarking on a teaching fellowship at Boston College.

* if you hang around long enough, good things will eventually
happen for you, as evidenced by the promotion of Brad White
from Clear Channel/Denver Promotions Coordinator to Promo-
tions Director of Alternative KTCL (Channel 93.3). Channel PD
Job “Nerf™ Freedman tearfully shares his thoughts on this glo-
rious oocasion: “Brad has been patiently biding his time as coor-
dinator of all the Denver FM promotions departments and wait-
ing for one of the promotions directors to finally have that ner-
vous breakdown so he could take their job. Sadly, the mental
health of all those department heads remained intact these five-
plus years. However, with the departure of Nicole Laydon to
glamorous and sunny Los Angeles, Brad's opportunity has finally
arrived.”

Get Well, Peder Gammons

ESPN baseball analyst (and Red Sox fanatic) Peter Gammons
continues to recover from a serious brain aneurysm he suffered
June 28 near his home on Cape Cod, MA. Gammons, 61, was
airkfted to Brigham & Women's Hospital in Boston, where he
remains in intensive care. Doctors are cautiously optimistic about
his recovery.

Ironically, Garnmons just recorded his first rock album, Never
Slow Down, Never Grow Old,
slated to be released next
week. All proceeds are going

to the Foundation to Be
Named Later, a charity orga-

Sox GM Theo Epstein, who
appears on the album along
with several Red Sox players
and special guest musicians including George Thorogood, juliana
Hacfield and Kay Hanley. Epstein said, “"Peter and his wife know
our thoughts are with them. We're hoping for good news."

News/Talkk Topics

PD jelf Schwartz exits WMVP (ESPN Radio 1000) & WZZN
(True Oldies)/Chicago after less than a year on the job. In the
interim, WMVP's Adam Delevitt and WZZN's Scot Dirks will
handie programming duties.

Rock on, Peter!

Condolences

* The holiday festivities were tempered by the news of the
death of WDIA/Memphis afternoon fixture Jaye Michael Davis.
who was killed in a motorcycle accident on July I, Davis, 62,
whose real name was Preston Moore, had been with the sta-
tion for 29 years. “We here at WDIA considered Jaye more than
a co-worker. He was a friend, mentor and first-class on-air per-
sonality,” said a message posted on the station's website. “It's
an understatement to say that Jaye Michael loved his job! And
everyone who met him, loved him!” Davis was active in the com-
munity and became a Shelby County, TN sheriff's deputy in 1994.

Davis leaves behind his wife, Lisa, and two adult children.

¢ Atlanta-based promo vet Lee Durham lost his battle with
cancer on July 2. Durham, who worked at A&M Records back
in the day, most recently did Southeast regional promotion for
DreamWorks. A memorial service will be heid in a few weeks.

* Our thoughts are with jodi Vale, MD/midday talent at Long
Island Radio Group AC WKJY (K-joy 98.3)/Nassau-Suffolk, on
the recent passing of her father, Paul Nord.
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‘KE VIN CARTER
carter@radicandrecords.

PART Two OF A STELLAR Two-PART SERIES

Master 0f Large And
Small Markets

Jeft Dinetz: Still losing sleep and loving radio

1 "; hen we left our hero last week, NextMedia’s Jeff Dinetz

was reminiscing about the good ol’ days, when he was in-
tricately involved in the chaos that was New York radio in the
mid-‘90s. He was also extolling the present-day virtues of
NextMedia and its smaller-market model.

Dinetz was knee-deep in the industry
when the Telecom Bill was passed in 1996
and during the resulting land grab. What
changes has he observed in the ensuing de-
cade? “I’'m not sure that everybody has'this
all figured out,” he says.

“"We've got a lot of inventory out there.
Many people say the radio industry hasn’t
seen the type of growth over the last five
years that it experienced in the five years
prior to that.”

Spread Thin

Given his strong sales background, Di-
netz has noticed one post-consolidation
change, especially in the smaller markets —
and it’s a change he’s not pleased about. “In
the top 10 or 20 mar- -
kets, each station will
have 10 sellers who
just sell that station,”
he says.

"But in the small
and medium-sized
markets, a group of
five stations that 10
years ago might have
had a minimum of
eight sellers for each
station, for a total of 40 seliers, is now down
to maybe eight total for the cluster.

“What used to be 120 salespeople ina giv-
en market is now down to 30. That trans-
lates into less people on the street selling
radio, and we've got to get more people out
there selling radio time.”

In the old days a salesperson could su-
per-sell just one station, but today’s over-
loaded rep is selling a heavy slate of six sta-
tions. “There’s so much to remember,” Di-
netz says.

“You used to know everything that was
going on at your station. Today, selling six
stations, you’re selling your sponsorships in
morning drive and special weekend pack-
ages — there’s a lot of information. People
don’t know their products as well as they
used to.”

It’s Always Something

Dinetz has also observed that the radio
industry is increasingly turning to cable TV
to recruit salespeople. He says, “What ca-
ble TV salespeople have been doing for the
past 15 years is selling multiple channels,
which is what we’re doing now.”

That responsibility for multiple stations

Jeff Dinetz

extends to the modern GM, who's now run-
ning six stations as opposed to one.

“The GM used to be able to listen to his
morning show, and he knew exactly what
was going on. Today he might have listened
to his Country station this momning and has
no idea what happened on his Alternative
station. You can only listen to so much.

“The way these clusters are set up today,
you have to depend on your middle man-
agement more than ever. A great general
manager needs strong people under him.

“When you were running one or two sta-
tions, you could be a visionary. Today’s
GMs have to be day-to-day and minute-to-
minute managers because, with six stations,
there’s always something going on. One sta-
tion might be off the air, you could have
gotten closeted on a buy on another, and a
jock might have just resigned on yet anoth-
er.

"You're asking someone to handle the
day-to-day duties and at the same time to
think three to six months ahead strategical-
ly. That’s why you have a lot more corpo-
rate managers now. They have become the
long-range thinkers.”

Once A Radio Rat....

“The beautiful thing about what we do
is that no two days are ever the same,” Di-
netz says. “My job only works because |
have good managers under me who can
multitask. Whether you have 50 markets or
three markets, if you don’t have strong
management under you, you're going to
have problems.”

Speaking of management, Jeff’s uncle,
Steven Dinctz, is President/CEO of Next-
Media Group. “Steve Dinetz is one of the
few people | know who is capable of mak-
ing a call on the local TV and appliance guy
in Saginaw, Ml one day and flying to New
York for an investment meeting with the
Wall Street guys the next,” Jeff says.

“There are guys who can do one or the
other, but I don’t know many who are com-
fortable in both atmospheres. It’s truly
amazing to me.

“I'm also very lucky to have a very tal-
ented VP/Programming in Steve Davis. He
takes a large amount of stuff off my plate,
allowing me to focus oh sales. If  lose a pro-
gram director, | know I’ve got Steve out
there beating the bushes.”

After all these years, is Dinetz the same
radio rat he was back in the day? “Even

R&R '06: When Dallas Attacks

We are bursting with fruit flavor to announce the first Pop session for
this year's R&R Convention, happening Sept. 20-22 at the Hilton Ana-
tole in Dallas: “Here We Go Again: Pop's 10-Year Music Cycle” will take
place on Wednesday, Sept. 20, from 1:45-3:15pm.

Gracing the stage to talk about the 10-year cycle of music in the format will be
WNKS (Kiss 95.1)/Charlotte OM/PD John Reynolds, XM Satellite Radio Sr. VP/
Music Programming Jon Zellner, Edison Medla Research VP/Music & Program-
ming Sean Ross and consultant-to-the-stars Guy Zapoleon.

Join us. won't you? It'll be a fabulous soirée. Hit up our website at
www.radioandrecords.com and click the “Conventions” tab for detaiis on the
agenda and also 1o register.

So Long For Now, Cubby

They probably went through nine boxes of Kleenex in the WHTZ

(Z100)/New York studios on June 23, when MD/afternoon deity Paul

“Cubby"” Bryant signed off after 10 years at the station. After playing
| “Today's Your Last Day," a parody of Daniel Powter's “Bad Day” by Z
Morning Zoo castmember Dave Brody, Bryant opened the mike for the
last time on Z100.

“After 2,381 radio shows at New York's No. 1 hit music station, | must be
moving on,” he said. “Thank you, Tri-State, for letting me a part of your afternoon
since 1996. | hope you welcome me into your morning in a few weeks.” Bryant
then segued into his finai song, Madonna's “This Used to Be My Piayground.”

Geez. that almost brings tears to our eyes.

Bryant will magically reappear on July 31, when he takes over mornings on
clusterbuddy WKTU with Whoopi Goldberg on the Premiere-syndicated Wake Up
With whoopl. Meanwhile, new 2100 PD Sharon Dastur is settling into her new
office at the station, while former PD Tom Poleman keeps making sure his new
OM stripes match his VP/Programming bars.

Here are a few pictures from Cubby's farewell bash, held recently in New York.

| ONE FINAL SHOT Tre famity is breaking up. Z100's mighty triumvirate of Tom
Poleman. Sharon Dastur and Paul “Cubby™ Bryant share a final Kodak moment before they
§  take on their new jobs. Seen here (I-r) are Dastur, Cubby and Poleman.

LIKE AN EVIL WEDDING RECEPTION Here's Tom Poteman force-feeding Cubby
some of Cubby's special salmon-flavored farewell cake. Try it. It's good ... really.
Continued on Page 24

— —
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more s0,” he says. “l was with Steve Davis
recently in Wilmington, NC, and we were
really agonizing over something going on
in the market.

“I looked at him and said, ‘Both of us

www.americanradiohistorv.com

have been doing this for over 20 years, and
we'll still lose sleep over stuff like we did
when we first broke into the business.” We
agreed that once you stop losing sleep over
it, it’s time to get out.”
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clear. consistent. quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project s (770)452-4665 » hooks@hooks.com = www.hooks.com s Featuring i cererusa¥  HitDiscs
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So Long For Now, Cubby

Continued from Page 21

THE POSSE HIDES AGAIN A bunch of Cubby Bryant's longtime promotion pais
I came out to wish him Godspeed on his new gig and laugh at the fact that he'll now have to
| wake up at 3:30am instead of falling asleep then. Seen here (I-r) are Ken Lane, John Boulos,
Joey Carvello. Tony Monte, Cubby and Tom Poleman.

A TENDER MOMENT Tom Poleman and Cubby Bryant hold each other tightly as the
reality sets In that, after 15 years, they won't be doing music meetings together anymore.
And they promised each other they wouldn't cry...
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Pleasure Principle,” “Contryl” and “Let’s
Wait Awhile.”

20 Years Old, which is slated for release
in September, once again features pro-
duction by Jam & Lewis, as well as by

armist: Janet Jackson super-producer in his own right, and
| . Jackson's boyfriend, Jermaine Dupri.
weeL. Virgin Says Dupri about the project, “Jimmy

oy MIKE TRIAS/ASSOCIATE EDITOR

| As the youngest of the nine Jackson
children, Janet Jackson grew up in
| the spotlight. She starred in the tele-
vision shows Good Times, Diffrent
Strokes and Fame. Through her music,
she established herself as
an artist who was in it for
the long haul, and, in com-
parison to some of her other
siblings, managed to have a
relatively drama-free career
| up until the historic
“Nipplegate” incident at the
Super Bowl.

However, as all timeless art-
ists do, Jackson has moved
on by focusing on the music. This year
she’s celebrating the 20th anniversary of
the release of her breakthrough album
Control by releasing 20 Years Old.

As many of you may remember,
Control, produced by Jimmy Jam and
Terry Lewis, spawned such hits as
“What Have You Done For Me Lately,”

Nasty,” “When | Think of You,” “The

Jam and Terry Lewis are musical pow-
erhouses. Our individual success have
been unparalleled and have kept music
fans bouncing to our beats and singing our
songs for years. The world has no idea
what they are about to experience. Janet
has the best production trio possible, and
I guarantee we will deliver.”

“Call on Me,” the lead
single from the CI) that also
features Nelly, is not the
upbeat jam you'd expect from
an artist who's introducing a
new album, much less one
who's attempting a come-
back. Instead, Jackson revis-
its the sultry feel that has
been a staple of her music.
“Call on Me” is sexy and
sweet at the same time and the perfect
“hook up” song for the summer. Also, given
Nelly's duet track record remember
“Dilemma” with Kelly Rowland and “Over
and Over” with Tim McGraw? — there’s a
great chance that “Call on Me” will usher
in a new era for Jackson. The song has
risen to No. 35* in only its second week on
the Pop chart.
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Blowin' Up In Honolulv

How KDDB thrives in a three-station battle

Going up against a Pop station and an Urban station that you
share many titles with is a great challenge for CHR/Rhyth-
mic programmers, but just imagine what it’s like to have to go
against not one, but two other stations in your market with the

same format.

Visionary Related Entertainment’s KDDB
(102.7 Da Bomb)/Honolulu is competing
with Cox’s KPHW and Clear Channel’s
KIKI in the market and has come out on top
in most of the recent books.

This week Da Bomb PD Sean Lynch and
MD DJ Kool E talk about why the 6-year-
old station has been able to consistently
lead the pack.

R&R: How did Da Bomb come into exist-
ence?

SL: Leo Baidwin was the architect of Da
Bomb when it signed on. He had been
working at KXME/Honolulu previously,
with Jerry Clifton, and he left there and de-
cided that he could do a better job of Rhyth-
mic radio than Clifton and company. He
talked the owners of the station at the time
into letting him put this format on, and it
blew up almost instantly.

Kool E was one of the original members
of the team. He's been here for quite a while.
I just arrived on the scene in January, al-
though I had been consulting the station for
a few years previously.

R&R: What uns the competitive landscape
when Da Bomb launched?

KE: Da Bomb signed on at a perfect time.
Pop was just dying out. At KXME they were
leaning toward the pop stuff, so when Leo
signed on Da Bomb, it blew up.

R&R: How have the many locals on your staff
contributed to the strength of the station?

SL: It’s helped endear the station to the
audience. Although our competitors have
a lot of local presence on the air as well, Da
Bomb really spoke to the audience because
so many of our air personalitics grew up
here.

R&R: What makes Da Bomb different from
the other Rhythic stations in the market, pro-
grammingwise and musically?

SL: It is a very competitive market, and
we go up against Clear Channel and Cox
on the Rhythmic side. It's been great for us
not having the huge corporate involvement.
We're locally owned and operated. Our
owner lives on Maui. That gives us a lot of
flexibility, a lot of freedom. We don’t have
to check with the mainland before we play
asong,.

Our company, Visionary Related Enter-
tainment, consists of 16 stations throughout
the islands. We are the largest chain in Ha-
waii.

KE: Musicwise, we know our audience.
That makes it easier to play a new song. Ha-
waii used to be a real ballad state. There were
a lot of love tunes, and they like that kind of
stuff. As far as hip-hop goes, and our music,
we've been able to tune in to what our lis-
teners want instead of jumping on things
because the mainland’s jumping on it.

Like Sean said, it helps that we’re locally
owned, because we can make a decision
right there and then if we want to play a
record.

DA BOMB SQUAD tere's the statt of KDDB (102.7 Da Bomby/Honolulu: (I-r) Promotions
Director Jay Park, moming show host Sam The Man, PD Sean Lynch, night show personality Jay Tee,
moming show co-host Taka and MD/midday personality DJ Kool E.

~
-
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DARNELLA DUNHAM
ESurhamGr

Sept. 20-22 in Dallas.

a
ConventionUpdate
There are still some rooms available at the Hilton Anatole Hotel in Dal-
las for R&R Convention 2006, but they are going quickly.
Rooms are $175 per night. Call 214-761-7500 or 1-800-HILTONS to make your
reservation. R&R Convention 2006 will be co-located with the NAB Radio Show,

R&R: Do you pay any attention to what hap-
pens on the charts?

SL: Absolutely, because that’s where the
music is coming from. But we’re not afraid
to take a chance on a record that we believe
is going to be right for our audience. And
our audience is really good about telling us
almost immediately whether we guessed
correctly or not.

R&R: Are you more musically aggressive than
the other Ringthic stations in the market?

KE: Yeah, | would say so.

SL: We're earlier on the hits than the oth-
er stations. The Cox station is very limited
in what it can do musically because of its
mainland ownership. The Clear Channel
station is aggressive musically, but I'm sur-
prised sometimes at the titles they decide
to step out on early.

R&R: Do independently oumed stations have
fewer resources than stations that are ouned by
large compaies?

SL: Any radio station, no matter who
owns it, is always going to want more —
more promotion dollars, more money for
salaries for employees, and the ability to
hire more people to get the job done. As far
as a locally owned smaller operation com-
pared to a corporate one, I think it’s about
the same.

We've been fortunate because our own-
er has put a lot of money into the radio sta-
tion, We've got to justify every expense, but
when we go to him and say, “Hey, this is
what we need, and here’s why we need it,”
more often than not he gives us what we
need.

R&R: Why have you been able to be success-
ful for so long?

SL: A lot of it has to do with the image of
the radio station, the tremendous way that
the team here has branded it over a num-
ber of years. Da Bomb is now a brand here
in Hawaii. It’s known as the party station.
Our air personalities have been here for a
very long time.

Our morning show host, Sam The Man,
has been here for five years and was one of
the original air personalities when the sta-
tion signed on. He did afternoons for a
number of years, and now he’s moved into
mormnings.

DJ Kool E has been here forever. Our af-
ternoon guy, Young John Q, has also been
in the market for quite a while. Jay Tee, our
night guy, is from the mainland, but it seems
like he’s married into a local family.

R&R: You said the image of Da Bomb is that
of a party station. What do you do promotional-
ly to Iive up to that image?

wasnar amaricanradiohictan, com

SL: We're very aggressive in the clubs. In
fact, we have four or five branded club
nights a week, which have been going on
for years and years. Folks know that if it’s
Thursday, it's going to be Thirsty Thursdays
at Zanzibar and that that’s one of the big-
gest parties on the island.

KE: We’re talking about 800 to 1,000 peo-
ple showing up that night. When the guys
from “Power 106" [Emmis’ KPWR/Los
Angeles| come out here, they know that our
parties are slammin’. We kind of team up
with them.

SL: Power 106 has sort of become our sis-
ter station over the years because of the
friendship between Leo and the folks at the
station and myself and [Emmis VP/Pro-
gramming| Jimmy Steal and [KPWR Asst.
PD/MD)] E-Man, which goes back years and
years and years.

It’s like one big family. They come over
here a lot to do broadcasts, and we always
do stuff together. So even
though we're not owned by
a big conglomerate, we feel
like we’ve got a little piece of
the action with our friends at
Power 106.

R&R: What are some of the
differences between radio in
awaii and radio on the main-
land?

SL: There’s definitely more
of a local flavor, and the on-
air delivery is probably a lit-
tle bit more personal here. It seems like the
air personalities, especially on Da Bomb,
have much more of a one-on-one relation-
ship with the listeners than personalities on
the mainland.

And I will tell you this about Hawaii: Be-
cause there are no major sports team, the
disc jockeys and newscasters are local celeb-
rities — much more so than on the main-
land.

KE: We can walk into a grocery story, and
they’ll say, “Hey, that's Kool E'”

SL: They’re excited to meet a D] here.

Ré&R: How does that feel?

KE: I'm flattered. Especially the young
kids, they see me shopping, and they’ll be
giggling. They’ll be like, “That’s Kool E from
Da Bomb!” I go up and shake their hands,
and I'm like, “Hey, I'm just like you.”

SL: All of our air personalities are really
good about going out and doing public-ser-
vice-type events and going to the schools
and talking to the kids. It’s created a bond
between the station and our listeners.

KE: We've been doing a lot of communi-
ty events. | have a thing called “The Lunch
Mix,” where we go and talk to kids about
smoking. We show up during the lunch
hour at their school and set up my mixer,
and we’ll go mix out there and give away
some prizes and talk about how tobacco can
kill you.

SL: It's an ongoing series of appearanc-
es. Kool E’s too modest to bring this up, but
it includes a rap that he put together that
turned out to be a 60-second spot that they
ran all over the state.

Continued on Page 28
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THiS J“’y 7’ m TOTAL ¢l TOTAL WEEKS ON  TOTAL STANIORS/ mm
WEEK WEEK  ARTIST TITLE LABEL(S) TS v s AT A0S MEI"ABASE
1 € YUNG JOC Goin' Down (Bad Boy/Attantic) 6478  +82 703782 15 82N
2 @ CASSIE Me & U NextSelection/Bad Boy/Atisntic) 6103  +202 578848 16 79/ _—_
3 3 UL JONEA0 & SEAN PAUL Snap Yo Fingers (7V7) 5631 74 566163 20 810 MOST ADDED
5 € CHERISH Do It To lt (Sho NuttCapital 5106 +200 431702 11 g4 | MTeTTME S o
6 @ NELLY FURTADO fTIMBALAND Promiscuous (Geffen/ 4982 4722 427653 8 TI® m“":ﬁc‘;’:”;’”’ﬁm“fm :
4 6  FIELD MOB fICIARA So What (07P/Geffen) 481 478 426354 18 B0 | youmcomonmy S,Lhu:',;,,,mmm,, -
9 @ E40HT-PAIN & KANDI GIRL U And Dat (Reprise BME) 3971 +302 338720 14 6712 | SAMMME You Swoud Be My Gl RowdhlmversaMoown) ]
11 @ KEUSHTOO SHORT Bossy (ive/Zombe Label Grous) 3640 4392 314947 12 80/5 . | CIAMAHCHAMILLIONAIRE Get Up LafaceZombs Label Grop) 6
10 € RIHANNA Untaithful (Def JamyIOIMG) 3560 +299 288355 - § 71/ m:o 'xmgx m / :
7 10 CHRIS BROWN flLL WAYNE Gire That UiveZomba Labe/Groop) 3368 516 328790 13 81O | Lanet iackson tRELLY Cal On e ey ;
8 11 CHAMILLIONAIRE /KRAYZIE BONE Ridin (Unverssl Motown/ 3228 452 33IN4 2% 830 ,
16 (D BEYONCE HiJAY-Z Deja Vu Music Workd/Sony Urben/Cokumbia/ L R L L S ——
13 @ T Why You Wanna (Grand Hustie/Atiaatic 2887 +B4 282949 12 T20 | e e ey e e o P et
12 14 T.I. What You Know (Grand Hustie/Atiantic) 2452 390 207582 19 81/0 | Sotsrdey. Adds from il acher programmers are il accopted st amy pey evel
14 15  SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Enic/ 2408 280 184058 16 530
17 D LETOYA Tom (Capital 2386 +159 236547 8 70
15 17 PAULA DEANDA f/BABY BASH Doing Too Much /Arista/ 2376 170 202688 18 660 MOST
18 18 DEM FRANCHIZE BOYZ Lean Wit lt, Rock Wit It (So So DefVirgin) 2069 106 161682 26  78/0
21 @  SEANPAUL... When You Gonna (Give It Up To Me) (VP/Alanic/ 1939 +251 240821 6 613 INCREASED PLAYS =
26 @ GNARLS BARKLEY Crazy (DowntownLava/Atiantic) 1861 4524 169041 4 59 | S
20 €@ BUSTARHYMES.. |Love My B """ (Flomode/Aftermativinterscope) 1843 +35 184466 8  BO/1 | NELLY FURTADD TMMBALAND Promiscucus Geffen) 2722
23 €@  NEYO SexyLove Def Jam/IOJMG) 1826 +270 202723 4 682 | BEVORCEUAY2 DanVu sk WorkdSary UrnCobimti/  +567
27 @  CHINGY f[TYRESE Puling Me Back /Capital 1707  +433 147768 5 590 mtmm f:"&";”jc’";";""’""’ =
25 @ YOUNG DRO fT.1. Shoyider Lean (Grand Hustie/Atisntic) 1581 4236 167297 7 A0 | qguis 00 SHORT Bassy veZoms Lo G e
30 @ JANET JACKSON f/NELLY Call On Me /Vigin/ 1483 +389 144181 2 525 | JANET JACKSONMELLY CallOn Me Hirpiw +389
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44 46  DEM FRANCHIZE BOYZ Ridin’ Rims /So So Def/Vigin/ 485 4 41103 8 210 | BUAKJAKHPROJECT PAT Rde & Swerve (Lisversal Aot/
339 47  RAYCASH.. Bumpin' My Music (Gher-0-VisionSony UbenCokmbia/) 488 213 28832 10  3gjp | Yol Pleys 155 Total Stations: 11, Adds: 0
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87 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay
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reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Mast (ncreased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reperters are availabie
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Discover the secret of FM Talk
success at Sabomedia.com.

SABONMEDIA
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 6/30/06

Persons Persons Persons

N

Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34
NELLY FURTADO fTIMBALAND Promiscuous (Geffen/ : A1 428 96% 20% 407 442 A7
CASSIE Me & U (NexrSalection/Bad Boy/Atiantic) 418 412  93% 15% 433 428 383
CHAMILLIGNAIRE {/KRAYZIE BONE Ridin Unversal Motown/ 5 415 419 9%  35% 423 414 42
FIELD MOB /CIARA So What (D7P/Geffen/ 406 401 94% 15% 404 428 389
CHRIS BROWN /LIL’ WAYNE Gimme That Live/Zomba Label Grosp/ 402 A1 96% 2e% 411 492 381
UL’ JON {/E-40 & SEAN PAUL Snap Yo Fingers (TVT) 393 383 9% 24% 417 413 338
PAULA DEANDA {/BABY BASH Doing Too Much (Anista/ 383 389 88% 18% 398 418 356
T.1. What You Know (Grand Hustie/Atlantic/ 388 395 92% 29% 393 410 358
RIHANNA Untaithtul (Def JanvIDIMG) 387 401 96% 23% 382 407 356
YUNG JOC Goi' Down [Bad Boy/Atlsntic/ 387 383 9a% 28% 408 402 350
E-40 {/T-PAIN & KANOI GIRL U And Dat /Reprise/BME/ 387 385 8% 16% 397 398 362
T.1. Why You Wanna (Grand Hustie/Atisatic/ 382 388 80% 17% 378 404 381
NE-YO Sexy Love [Def Jam/IDJMG) k1 7] — 54% 10% 3IM 385 3ImM
SEAN PAUL TIKEYSHIA COLE When You Gonna (Give ft Up To Me) (VP/Ariantc/  3.81 - 8% 1% 375 409 385
RAY J What | Need (Knockout/Sanctusry/ 378 381 7% 19% 382 3N 347
LETOYA Tom fCapitad 378 377 73%  19% 389 388 3M4
MARY J. BLIGE Enough Cryin’ (Geffen/ 370 372 %% 2% 356 178 385
NE-YO When You're Mad Def JanVIDJMG) 388 377 9% 3% 3712 37 1S8
BUSTA RHYMES fWILLLAM.. ! Love My B* *** /Fipmodw/dftermathvinterscope/ 387 371 89%  17% 353 1832 388
FORT MINOR {HOLLY BROOK... Where'd You Go Machne ShonWarmer Bros) 388 382 93% 37% 383 388 383
DEM FRANCHIZE BOYZ Lean Wit t, Rock Wit 1t (So Se Def/Virpin/ 385 383 88% 50% 382 383 311
SHAKIRA fWYCLEF JEAN Hips Don't Lis (Epic/ 385 385 88% 51% 350 383 360
SEAN PAUL Temperature /YP/A tisetic/ 381 377 8%% 54% 345 383 3IM0
YOUNG DRO f{T.L. Shoulder Lean (Grand Hustle/Atistic) 359 - 6% W% 38t 310 347
BUBBA SPARXXX Hest it Up (Purple Ribibon/Vagiy/ 357 380 6™% 15% 388 373 338
BEYONCE' /JAY-Z Deja Vu Music Worid/Sony Urben/Coksnixs) 383 -  B5% 15% 34 379 337
PAUL WALL Girl (Swishatiouse/Asykew/Atiantic) 347 350 §2% 3% 356 355 335
SHAWNNA Gettin' Some (DTP/Def Jam/ADIMG) 338 348 8% 2r% 336 355 341
RICK ROSS flJAY-Z & YOUNG JEEZY Hustlin' (Stp ¥-SideDef JamUMG) 332 335 TI% 25% 339 342 338

Total sampie size is 340 respondents. Total average favorabillty estimates are based on a scale of 1-5, (1=distike very much, 5 = itke very much). Total familisrity
represents the percentage of respondents who recognized the song. Total ber represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey, Sample composRionis based on persons 12+, Persons are screened via the internet Once passed, they can take the music
test based on the format/music preference. Rate TheMusic.com results are not meant to repiace caflout resaarch. The results are intended to show opintons of participants

on the the Internet only. RateTheMusi is a registered trademark of Rate TheMusic.com. The RTM system, Is avalisbie for Joca! radic stations by calling 818-377-5300. J

Blowin’ Up In Honolulu
Continued from Page 26

We take public service very seriously. We do
something a lot of radio stations don’t do anymore:
We do live public-service announcements. People
call in on the weekend with their car wash, and we
put ‘em right on the air. It's a very down-home feel-
ing.

We also just debuted a one-hour public-affairs
program that we run Sunday night. It’s called
Breaking the Ice, and it’s done in tandem with a
magazine that’s distributed to al! the high schools
here in Hawaii.

We have students and local experts come on, and
each Sunday there’s a different topic. One Sunday we
talked about cutting because that’s become a serious
issue. Last weekend I think they were talking about
relationships.

KE: Underage drinking.

SL: And stuff like that. I don’t see that much of that
going on on the mainland. We take our role as a pub-
lic trustee very seriously.

R&R: How are you able to execute your public-service
programming in a way that fits the image and lifestyle of
your listeners?

SL: When we do it, we do it like we do all of our
other Bomb-type programming, and we’ve
branded it with the unique “X factor” that is our
station. The show includes music, and it includes
one of our air personalities as host. Then we have
the folks from the magazine and the experts there
as well. It becomes very compelling radio. It’s not
just an hour of talk. They‘re playing music and
everything.

The phone calls — especially about the cutting thing
— are really fascinating. You find out all these people
not only have this problem, but a lot of people call up
to defend it. It's definitely a conversation starter for a
lot of our listeners.

Radio doesn’t have to be just shoving hits down
the listeners’ throats. You can actually produce con-
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Don’t Be The Fall Guy

Continued from Page 1

Another Urban PD in a major market
is said to have been demoted after the sta-
tion’s high-profile moming host was fired
for inappropriate comments made on-air.

So what exactly can you get fired for?
What is indecent, profane or obscene?
While the answers seem to vary from
company to company, most are taking
the issue more seriously following the
passage of the Broadcast Decency Act.

In an effort to find out what's going
on in the radio world, R&R recently
polled programmers at different compa-
nies to see if their companies have im-
plemented any new policies since the

fines
Defime Indecent

Clear Channel VP/Urban Program-
ming Doc Wynter said, “We’ve updated
our Responsible Broadcasting Initiative to
be consistent with the FCC’s regulations,
and we are requiring all personnel who
influence programming to update their
RBl training.”

Cumulus Urban Format Director Ken
Johnson had a conference call with his
PDs and sent memos outlining addition-
al policies and reinforcing the need to be
extra diligent when it comes to not air-
ing indecent material.

Programmers for Cox told R&R that
the company has very specific and in-
depth instructions to ensure that no in-
decent material airs but that they had
been instructed not to discuss these pol-
icies with anyone.

A Radio One PD said that the compa-
ny has had discussions about the issue,
particularly in relation to paying close
attention to what airs on station mix
shows, and a Citadel PD told R&R that
no corporate dictate about new policies
has been communicated yet, but they do
expect something in the coming weeks.

The Law

To help clarify the indecency rules for

programmers, we spoke with Washing-
ton, DC attorney John Crigler, a member

of the communications and information
technology group at the law office of

TP 7 e o |

“Many programmers think
they are safe because
they’ve been playing a
certain song for years and
never had a problem. But
that doesn’t protect you
from being fined.”

Jokn Crigher

Garvey, Shubert & Barer. The group works
with broadcasters, both radio and televi-
sion, on indecency cases and other matters.

Crigler also works with the Pacifica
Foundation, a company that was involved
in the case in the 1970s that gave the FCC
the authority to regulate indecency on the
air. “It was a case that went to the Supreme
Court that held that indecency was a form
of speech that could be regulated,” Crigler
said.

While the fines for broadcasting inde-
cent material have increased significantly,
the rules themselves haven’t changed. But
that doesn’t mean that the guidelines for
what is considered indecent, profane or
obscene are clear.

“It’s only the consequences which have
changed in this new law,” Crigler said.
“The FCC now has the ability to fine a sta-
tion 10 times more than it could before.

“But what a station can be fined for ac-
tually changes with every ruling, and that
| - makes it difficult for
companies to keep up
with what is and isn’t
acceptable. The chang-
ing definition of what
isindecentand the emer-
ging concept of what is
profane are what broad-
casters should really
be paying attention
to.”

Crigler put together a Power Point pre-
sentation called “The Indecency IQ Quiz.”
Below are several questions and answers
from the quiz and Crigler’s comments on
the issues they raise.

When To Edit

Statement: A station won't be fined if it
bieeps indecent material.

Answer: False. Even an edited program
may be found indecent if sexual meaning
is inferred. The issue may devolve into a
question of proof if a station cannot pro-
vide satisfactory evidence of the broadcast
of the edited version of music. The FCC
could find that unedited indecent materi-
al was broadcast.

In the Urban format, we often encoun-
ter songs that have been pre-edited by the
labels or songs with sexually charged lyr-
ical content. Should programmers and
broadcast companies be concerned about
this material?

“The commission needs to shed more
light on songs or how perfect your editing
has to be,” Crigler said. “They have said
thatjust bleeping out a word or pixelating
a video may not be good enough to keep
you from being fined. If a listener can still
infer the content, they can still complain.

“This puts a higher burden on the PD
or jock not only to identify what is inde-
cent, but also to decide if a single word
should be edited out or an entire phrase,
or if they should play the song at all.

“How much do you take out to remove
the implication of indecent or profane con-
tent and meaning?”

RR URBAN/URBAN AC/GOSPEL e

DANA HALL

amachera@radioandrecords.com.

Friday, Sept. 22.

tion agenda.
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Mixin’ R Up Again
“The Mix Blast Showdown" returns! At R&R Convention 2006 in Dal-
las the top mix-show DJs in the country will comoete for the titie of
R&R Mix Blast Showdown champion.

To be considered as a finalist, mixers should send a
MP3 of or link to their best 10-minute mix to
mixblastshowdown@gmail.com.or mail a CD of their
mix to Al Machera, ¢/0 R&R, 2049 Century Park East

41st Floor, Los Angeles, CA 90067. If you have
technical questions, Machera can be reached at

Submissions will be accepted until Aug. 11.
Finalists will be announced in the Aug. 18 issue of
R&R. Finalists will then compete in Dallas at “The Mix Blast Showdown" on

R&R Convention 2006 is scheduled to take place Sept 20-22 at the Hilton
Anatole Hotel concurrently with the 2006 NAB Radio Show. Check out our
website at www.radioandrecords.com to register and get a complete conven-

CONVENTION

Safe Harbor

Statement: A program may be indecent
even if no one is listening.

Answer: True. The broadcast of inde-
cent matter is prohibited between 6am-
10pm, regardless of actual audience. It
takes at least one complainant to raise the
issue, but the commission has not yet re-
quired complainants to prove that they
have listened.

Most programmers know that they are
not supposed to air indecent matetial
during the safe-harbor times of 6am-
10pm, when children may be listening.
But does anything go between 10pm-
6am?

“It’s a slight misperception that any-
thing goes after 10pm and before 6am,”
said Crigler. You have three categories to
be considered: material that is indecent,
profane and obscene. The first two — in-
decent and profane material — are sub-
ject to the Safe Harbor rule. You can only
air them between 10pm-6am. But obscene
material can’t be aired at any time.

“Basically, what the FCC defines as
obscene material is hard-core pomogra-
phy. Obscenity is a much higher standard.
It's not an isolated word or D] patter ora
song about sex; it is titillating content that
may include descriptions of sexual acts
that are defined under state law as ille-
gal.

“Obscene material is difficult to do on
the radio, but it's possible. The Opie &
Anthony stunt could have been consid-
ered obscene by the commission.

“It's interesting to note that Commis-
sioner Deborah Taylor Tate thinks there
should be some regulation in the area of
material containing sexual indecency and
material that could promote violence
against women.” X

In some interpretations, this could in-
clude some hip-hop music.

Stockpiling Complaints

Crigler continued, “What it takes to
process a complaint has been simpli-
fied. At the same time, the fines have
gone up. One of the things that made it
easier to complain was the Internet. The
commission accepts e-mail and tele-
phone complaints in which all you have
to do is identify the station, the time of

www.americanradiohistorv.com

“The indecency standard
applied is a national
standard. R is intended to
reflect the valves of an
average broadcast listener,
not the sensibilities of any
individual listener or
community.”

Joha Crigter

day you heard it and some detail about
the content.

“It’s then up to the station to prove that
itdidntair the subject matter in question
or that it played an edited version of a
song.

“If you make a complaint, you nolong-
er have to provide a tape or transcript of
what you heard. That has changed from
the original requirements when the FCC
first gained control over monitoring in-
decency. The complainant no longer bears
the burden of proof.

“Right now there is a case pending
where broadcasters are asking the com-
mission to rule that complainants have to
have actually listened to and heard the
actual item themselves. As it stands now,
that is not a requirement. You have a lot
of groups that will have their supporters
file complaints even though they don't
even live in the same city that the stations
air in.

“l even had a case where a complaint
was made 18 months after the original
airdate. The person was stockpiling com-
plaints against a station and submitting
them all at once to the FCC. There is no
rule against that at this time, but it makes
it more difficult for the station to prove
that it didn’t air the material, since most
stations don’t keep files on what they air
for that long a period of time.

Continued on Page 31
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(" RateTheMosic com

America’s Best Testing Urban Songs 12 +

~

For The Week Ending 6/30/06
Pers. F M
Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CASSIE Me & U (NextSetection/Bad Boy/Atisntic) 418 4 1% 41 AN 3
CHERSSH Do ft To It /(Sho Nuff/Capstol 409 397 89% 1% 393 401 M
FIELD MOB CIARA So What [0 7P/Getfen/ 408 423 M% 2% 397 1IN 4m
UL JON/E40 & SEANPAUL Snap YoFingers TV7] 408 492 %% 4% 192 195 M
CHINGY f{TYRESE Pulling Me Back (Capitol/ 458 395 55% % 391 407 2389
YUNG JOC Gom' Oown (Bad Boy/Atintic/ 405 411 5% 2% I8 383 370
0J XHALED Holla At Me (Terror Squad/Xock/ 405 412 6% 1% 3192 3I1m Iin
CHAMILLIONAIRE fARAYZIE BONE Ridin Umversa/ Morowr/4 81 415 87% 4% 398 482 232
CHRIS BROWN... Gimme That UveZombe LabelGrowp) 399 493 1% 1% 388 393 376
T.L What You Know (Grand Hustle/Atiantsc/ 398 412 5% I 188 3188 402
V.1 Why You Wanna (6rand Hustle/Atiantic/ 3% 415 §X 2% 393 3197 w3
NE-YO Sexy Love (Def Jam/IDIMG/ s - 8% 1% 388 4 i
E-40 {/T-PANN & XKANDI GIRL U And Dat RepriseBME) 398 - 83% 1% M 3192 3M
MARY J. BUGE Enough Cryn’ (Geffen/ 389 3 8% 1% 3188 401 3153
NE-YO When You're Mad Def Janm/ID/MG/ 387 1M %% % 3N N an
LETOYA Tom (Capitol 387 400 8% 23% 385 3% 360
BUSTA RHYMES.. | Lowe My B**** fipmodvAftamavioscpe3.87 391 80% 17% 391 388 2388
YOUNG DRO f{T L. Shoulder Lean /Grand Hustie/Atiante) 388 378  74% 14% 380 391 354
CHER! DENNIS | Love You /Bad Boy/Atlantic/ IR 312 5% W% 370 388 315
JAGGED EDGE Good Luck Charm (Sany Urban/Cokmiva) 373 373 74% 19% 367 2376 345
BEYONCE fAYZ Dejs Vu Mo WorktSony UbenCobmba/ 371 -  68% 14% 369 371 385
SHAWNNA Gettin' Some (D7P/Def Jom/I0/MG/ 369 372 88% % 355 369 I
LR’ WAYNE Hustier Musik (Cash Money/Universal Motown) 368 384  73% 20% 34 379 381
JAMIE FOXX fITWISTA DJ Play A Love Song L/AMG/ 364 359 87% 3% 352 1353 49
AVANT 4 Minutes (Magic Johnson/Geffen) 183 85 % % 345 3149 3133
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MISSEZ {/PIMP C Love Song (Fo’ Reel/Geffen/ 3152 3143 W% 1% 34 382 An

Total sample size 18 347 respondents. Tota! sversge faverabifity estimates are based on a scale of 1-5. (1=dislike very much, 5 =
like very much). Total lamitiarity represents the percenlage of respondents who recognized the song. Total Berm represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% famillarfty to appear on survey. Sampie
composttion is based on persons 12e. Persons are screened via the internet. Once passed. they can take the musi test based on
the format/musi preference. Rate TheMusic.com results afe not meant to replace callout research. The results are intended 1o show
opimions of participants on the the Inteinet onfy. Rate TheMusiC is & registered trademark of Rate TheMusic.com. The ATM sysiem.
is 2vailadls for local radio stations by calling 818-377-5300. RoteTheMusic.com dala is provided by Medisbase Ressarch, 8

Don’t Be The Fall Guy

Continued from Page 29

Community Values
. Statement: Local community values
determine whether a broadcast is indecent.

Answer: False. The standard applied
is a national standard. It is intended to
reflect the values of an average broadcast
listener, not the sensibilities of any indi-
vidual listener or community.

We know our listeners pretty well,
right? If you've been playing the unedited
version of Mary J. Blige’s “Not Gon’ Cry”
for the past 10 years and no one has com-
plained yet, you have nothing to worry
about, right?

“What is the tolerance of your audi-
ence?” Crigler said. “Programmers think
they know their audiences. They’ve done
all kinds of research and studies. But re-
member, all it takes is one complaint. It
might even be from someone who doesn’t
listen to your station regularly.

“Many programmers think they are
safe because they’ve been playing a certain
song for years and never had a problem. In
fact, other stations around the country
mightalso play that unedited song. But that
doesn’t protect you from being fined.

“Certain music formats may be at
higher risk now: blues formats and hip-hop-
leaning formats. Even though complaints
have typically been about shock jocks, that
doesn’t mean that indecency complaints are
or will be limited to those situations.”

Following Up

Where can programmers get informa-
tion about indecency laws? They should

first talk to their company managers to
find out what the corporate policies are,
if they havent already received direction.
Crigler also suggests going to the web.

“The best place to get information
about FCCindecency rules is togo to their
website at wwuwfec.gov. On the right-hand
side you will see a heading that says ‘Bu-
reaus.’ Go to the Enforcement Bureau.

“The first category you see will be
‘Broadcast of Obscene, Profane and/or
Indecent Materials.” If you click on that,
you will get more information than you
will need to know, including how to file
a complaint.

“If you then click on “FCC Actions,’ it
will show you all the FCC rulings since
1999. This will give you examples of what
you can be fined for.

“But, to tell you the truth, you can’t
go anywhere that will let you know for
sure what is expected. On the site they
give you the definitions to apply, but the
FCC has also said that the most impor-
tant factor when deciding if something is
indecent, profane or obscene is the con-
text. That is a very mysterious term.

“We don’t know why in one context
a word can be accepted and in another
context it is considered indecent.

“For example, there was a case in
which a public television station ran a
documentary on the blues that contained
the F-word. The word was also not ed-
ited out of the film Saving Private Ryan
when it aired on broadcast television. The
public TV station was fined for airing the
word in the documentary, but the FCC
considered the artistic merit of the word
used in the film.”
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. RN URBAN AC TOP 30 .
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Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners
Cost-effective and reusable
Many sizes and colors available
Durable enough for indoor or outdoor use
Advertise your message in any color

Call today for more informationt
1-800-231-6074 www.rollasign.com
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R GOSPEL TOP 30

July 7, 2006 :
Wi WEEC  ARTIST TILE LABEL(S) i i u%“u b - MOST ADDED ‘
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5 5 MARY MARY Yesterdey Sasy UrbanCokimiva/ - 8 2 a m INCREASED PLAYS |
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19 @ DARREL PETTIES & STRENGTH I PRAISE Thank Ya Jesus EAW Gospel! L) +15 1123 ) 2111 | NORMAN WUTCHINS A Move Of Ged Is On The Way LV
22 €  WUBEGINNING DAMON LITTLE Long As ) Got Shoes Warkbesde/ " +54 05 19 220 | Total Plays: 270, Total Stations: 16, Adds: 2
21 @  VINTUE Follow Me /wagrity Gassed M R I ) m“;‘a‘:‘ .;“;'%2
18 22 YOLANDA ADAMS This Teo Shll Pass Atiestic/ s 4 1 1 210 | | FRANKLIS imagine Me £ Yo SesfBapo CanticZambs Label Grouy
23 23 BISHOP LEONARD SCOTT Sing Unto The King (TyscotTassss/ E7] 0 w2 9 150 | Total Ploys: 233, Total Stations: 11, Adds: 2
. k LUCINDA MOORE Prexsure Inte Praise (Tyscou/Taseis/
24 24 ANNNESBY ) Can Go Te God In Prayer (Shanechie/ »2 2 1M1 S 1 P 108 e et A
25 @  VASHAWN MITCHELL No Way Tyscor s +16 15835 9 159 | 530088 Praim 150 ms"""‘w
B> @  OERRA “XINI” SNEARD Why Me £M Gospel 3 +8 11 183 | Total Ploys: 186, Tota Stations: 6, Adés: 0
26 @  NORMANHUTCHINS Get Ready For Your Miracks (AW 330 +2 sy 2 13)1 | WEW DIRECTION | Came To Josus (agpo Cantic/Zombis Label Groupy
Total Ploys: 156, Total Stations: 8, Adds: |
27 @  WILLIAMS BROTHERS Be Thers Bisckberry/ 38 7 | 180 | 2183 1) MOSS fm Sy fGaapo CatricZomle Labe/ Gy
29 @  TONY TERRY Praisa Him (Studio 25X ock(JEE) b +28 16028 ‘2 180 | Total Plays: 151, Total Stations: 6, Adds: 0
28 JOE PACE Mighty Long Way /etegnity Gospell 292 +3 5731 7 10/0 | SSRAEL & NEW BREED Turn It Areund (leragnity Gaspedl
® P Tetal Plays: 150, Total Stations: 7, Adds: 1
LEANNE FANIE The Conquarer (Sarseiy/
46 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 711, Total Plays: 141, Total Statiens: 10, Adds: 2
© 2006 Radio & Records B — '“.um‘m
( -m. ?-.. T P~“ TS [ j
- ST Re= L o
REPORTERS r— HE 3 Seane = =
313 e b —
Slalions and their adds listed siphabetically by marke! _"‘:,, - i - s "--E-'_ R SRR . o ne it :
= e o S :‘E" 700G e e ———
——_— 0 W g— e —— LT ]
== S TRUE | T o 12— i
KERRA IO SHEAD » R D-H'mumm KELLY PRICE -‘l—__- 'n‘mﬂv?m - [ LY WAJV/Cohsmt s
?EL H~1 ——— L rety A WL uct e e T . WEAMWColumbus. GA
l&' -o- vg A r—:— [y oy. =e"'-'. S %‘ﬂ- WEAVWimingion, O
" Esanep.¢ e ] N RNar sewo -y ol T :'nm”u
T - 1. -'r—- 2 = A RS oes WHLW/Jackson, MS
— '?E:..... NATONS DO g:,':a afread o -Aadied A et . WJNVChariesion, SC
- YL $ 3G e u =" e " e 1 emn OO everman, A
o DAPAEL PETTIES & STRENGT) I PRASSE -'.-- RISETROC VO BTN lan 10 MIALCOLM WRLMMS & GREAT PAITH WXOK/Baton Rouge, LA
Y,

March
of Dimes:
A.LR. Awards-

Achievement In Radio

NATIONAL SPONSORS:
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communicatc his urgent message and
“coincd” the phrase March of Dimes.
The March of Dimes Achievement In
Radio Awards carries on our historic
parmership with radio by celebrating
excellence in broadeasting. Congratu-  now affecting half a million babics in
lations to A.LR. Awards winners,

finalists and participants in Atfama.

LOCAL SPONSORS:

APPLAUDING RADIO & THE MARCH OF DIMES
LIFELONG PARTNERSHIP

The March of Dimes and radio have
had a successful partnership for more
than 67 years. In 1938, when radio
announcer Eddie Cantor urged his
listeners to send their spare dimes

to President Rooscvelr at the White
House to help in the fight against
polio, he used the power of radio to

.

Milwaukee, Nashville, New York,
Philadelphia and Pittsburgh. With
radio’s continuing support, we will be
successful in our campaign to address
the increasing rate of premature birth,

the ULS. every year.

Georgia Association of Potawatomi Bingo
360 Media Black Box Network Broadcasters & Casino
ABC Radio News Services - TN ) Records RCS Productions
AFTRA Blattner Brunner, Inc. Kauz Media Group Premiere Radio
Adanta Journal- Capitol Virgin Max20 Advertising RCA/Nashville
Constitution Clear Channel Outdoor  Miller Kaplan & Arase Sony
Adanta Magazine Comcast OnMilwaukee.com Universal ‘
Atlantic Records CURB Records PMI Warner Brothers

For more information, contact the ALR. Awards at: mfrennier@marchofdimes.com or call 412-391-3193
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New & Approved

Fresh tunes on tap for Q3

By Chuck Aly
Associate Country Editor

This is the time of year when previously vague notions of

big fourth-quarter album releases start to come into focus.

This week’s survey of country labels finds a number of high-pro-
file single and album releases scheduled through September.

Trace Adkins, Dierks Bentley, Vince
Gill, Alan Jackson, Montgomery Gentry,
Craig Morgan, Sugarland, Keith Urban,
Clay Walker and Lee Ann Womack are
just a few of the big-name artists with
releases coming into view.

There’s also a live album from Kenny
Chesney, film soundtracks from a cou-
ple of guys named Tim and Toby and a
single from none other than Bob Seger.
(Yes, you're reading the Country column,
and, no, it’s not 1976.)

And then there’s a bushel full of
brand-new stuff we haven’t even men-
tioned. So warm up the ol’ iPod and set-
tle in for a lot of listening in Q3.

903 Music

The new Neal McCoy single dropped
at radio late in June, and “Tailgate” will
continue to be a focus for Bill Mayne’s
bunch throughout the third quarter. Dar-
ryl Worley’s “Nothin’ but a Love Thang”
will also get full attention in the run-up
to the Sept. 19 street date for his new al-
bum, Here and Now.

Darryl Worley

If you’re only going to have one album
release in Q3, might as well make it a
new studio album from Alan Jackson —
one that's produced by Alison Krauss, no
less. The date is still tentative and could
fall to October, but it's always good to
know a big release like this is on its way.

Jon Loba and the BBR staff are focus-
ing in Q3 on proven radio successes Jas-
on Aldean and Craig Morgan. Aldean’s
new single is “Amarillo Sky.” “It's a blue-

Jason Aldean

collaranthem that we have seen some in-
credible early tests on,” Loba says. “This
should be the single that pushes his de-
but album platinum.”

And then there’s Morgan. “Coming off
an album that generated two No. 1 sin-
gles and nearly a top 10, we’'ll have the
first single from Craig’s new album,”
Loba says. “This will be the first time he
has collaborated with Keith Stegall, and,
if the roughs are any indication, we are
going to have an amazing album.”

Big Machine

VP/Promotion Jack Purcell and Na-
tional Director John Zarling are dialed in
to Big Machine’s current single releases,
which they expect to remain priorities
throughout Q3. Additionally, new music
from Jimmy Wayne should surface late in
the summer.

Jimmy Wayne

RR COUNTRY

. Sept. 21, in the same time slot.

e

Danielle Peck’s “Findin’ a Good Man,”
from her self-titled debut, remains a pri-
ority. Equally high on their list is Jack In-
gram’s “Love You,” which is not only on
his current Live: Whercver You Are album,
but will also be on a fali studio release.

Their latest single release is Taylor
Swift’s “Tim McGraw,” from her upcom-
ing fall album debut.

Your BNA captain, Tom Baldrica, re-
ports smooth sailing as Lonestar’s
“Mountains” rolls at radio and The Lost
Trailers pull through on July 24 with
“Why Me.” Kenny Chesney’s next single,
"You Save Me,” is due in August. The

Blaine Larsen

track is from Chesney’s current The Road
and the Radio album.

BNA’s album releases include Pat
Green's Cannonball on Aug. 22 and Ches-
ney’s Live Those Songs Again on Sept. 19.

Looking ahead, Blaine Larsen’s next
single will be “Rockin’ You Tonight,” ex-
pected in September. Baldrica also hints
at “a really big surprise” coming from
BNA soon.

Caponi

The first single from Dierks Bentley’s
third album is on tap for the Jimmy

Country Comes To Dallas

R&R Convention '06 is set for Sept. 20-22 at the Hilton Anatole Hotel
! in Dallas, and R&R/Nashvilie will be hosting a pair of country sessions
at the confab 6n Wednesday, Sept. 20, from 3:30-5pm, and Thursday,

We’'ll be announcing session topics and panelists soon, but make plans now to
. join us. For more details and to register, visit www.radioandrecords.com.

Bob Seger

www.americanradiohistorv.com

Harmen-led Capitol crew. “Every Mile a
Memory” goes for adds July 17. Two
weeks later, on July 31, Capitol rolls out
“Wait for Me,” a new single from Bob
Seger’s upcoming album.

Keeping with the first-single-from-a-
new-album theme, Keith Urban'’s next re-
lease is expected in August. Date and ti-
tle are yet to be determined. And on Aug.
15 Trace Adkins brings “Dangerous
Man,” which appears to be yet another
new single from a new album.

Columbia

“The new Columbia Records/Sony
BMG Nashville will continue to roll with
hits like Trent Willmon’s ‘On Again To-
night,” Miranda Lambert’s ‘New Strings’
and Gretchen Wilson’s ‘California Girls,””
says Larry Pareigis.

”We’re also pumped about the im-
pending retumn of Montgomery Gentry,
with the first single from their next stu-
dioalbum in Q3. So are Eddie and T-Roy!

“Ashley Monroe’s written a few new
and stellar songs and is in the studio right
now working them up, and Big Red pro-
motion can’t wait to get her and the new
music out on the road to you in the next
few months.

“Remember: Spin ‘'em hard, and thanks
for the support, Country radio!”

Rodney Atkins’ album If You're Going
Through Hell lands in stores July 18, and
VP April Rider says it's a safe bet that
Steve Holy’s July 25 album will be titled
Brand New Girlfriend.

On the singles front, Jo Dee Messina’s
“It’s Too Late to Worry” goes for adds July
10. Tim McGraw'’s next plattes is “My Lit-
tle Girl,” which is not only on his current
hits package, but will also be on the
soundtrack to the film Flicka, now set for
October release. The single will drop
sometime in July.

New artist Tyler Dean, who happens to
be Ronnie McDowell’s son, will have “Built
for Blue Jeans” out sometime in August.

Blue County
Continued on Page 36
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Continued from Page 35

Curtv/Asylum

Adrian Michaels reels off his team’s
list of priorities, including the new Blue
County single “Firecrackers and Ferris
Wheels.” LeAnn Rimes’ next single,
“Some People,” is going for adds July 10.
New music from Clay Walker is expect-
ed in mid-August, and new artist Lee
Brice will make his debut in Septem-
ber.

Equity
Airplay emissary David Haley says,
“I've got several plates in the air — I just

don’t know where they’re all going to

V) LRl

Carolina Rain

drop.” A third single from Little Big

Town’s current album The Road to Hereis

definitely planned, but with “Bring It on
Home” continuing to perform well, the
timetable is yet to be set.

Haley and company are also hot and
heavy after Carolina Rain’s “Get Outta
My Way” as Q3 rolls on. Additionally,
Mark Wills continues to work on his first
album for the label. A single is expected
sometime in the quarter, but the details
are still, as Haley says, up in the air.

Katapuit

This independent’s third-quarter offer-
ing is a new album from Brian McComas
titled Back Up Again. The disc hits stores
Aug. 29.

Brian McComas

Lofton Creek

Mike Borchetta says his release sched-
ule includes a new single from Shawn
King called “Blue Dress” that lands some-
time this month. August features an al-
bum from Heartland titied I Loved Her

36 ® Radic & Records July 7, 2006

First, and Keith Bryant’s disc Just the Way
We Do It Round Here comes out in Septem-
ber.

«  Lyric Street

The house of mouse began intraducing
Sarah Buxton in Las Vegas during ACM
and CRB events in May, and now she’s
on a radio tour. “Sarah will be meeting
and singing for programmers and show-
ing off her star potential ahead of a de-
but single sometime in August,” Dale
Tumer says. “Sarah is produced by Dann
Huff and Craig Wiseman, managed by
Clarence Spalding and creating a big buzz
early on at radio and in the songwriting
community.”

.’Me and My Gang” is pushing to the
top, and the Lyric Street team knows an-
other single from Rascal Flatts will be up
to bat soon. Turner says their tour contin-
ues to break attendance records and that
the album is country’s best-selling release
of the year.

Sarah Buxton

The promotion staff continues spread-
ing the word about Josh Gracin’s “Favor-
ite State of Mind.” It's from Gracin’s soph-
omore album, which is expected at retail
in September. Trent Tomlinson’s “One
Wing in the Fire” and SheDaisy’s “In
Terms of Love” continue to build, and
both singles hail from currently available
albums.

Josh Turner

RR COUNTRY

Already working for MCA at radio is
George Strait’s “Give It Away.” Mid-July
sees CMA Female Vocalist Lee Ann Wom-
ack returning with “Finding My Way
Back Home.” Her next album comes out
in the fall.

Vince Gill’s next album, his first in three
years, is a four-disc set of new material.
Each disc follows a them and encompass-
es country, bluegrass, rock and other
genres. Other artists are also featured. A
single is expected in July.

Gary Allan’s “Life Aint Always Beau-
tiful” remains a priority for the label, as
does Josh Tumer’s “Would You Go With
Me.”

Mercury

The second single from Julie Roberts’
album hit radio June 26. Mercury VP’ John
Ettinger says “Girl Next Door” has “tem-
po and a big hook — why not have a
bunch of fun?” Roberts’ album Men &
Mascara landed in stores at the end of
June. “The reviews are already amazing,”
Ettinger says.

Randy Rogers Band

Early August brings new music from
Sugarland, but the details are still to be
determined. “Every rough and every
demo we’ve heard for the second album
is amazing,” Ettinger says. “This band is
built on talent — singing and songwrit-
ing.” Their sophomore album follows its
double-platinum predecessor in the fall.

August 14 brings Randy Rogers Band
and “Kiss Me in the Dark” to Country
radio. “Of all of country’s new group of
artists, this has to be the best of the live
acts,” Ettinger says. “Huge in the South-
west, RRB are already receiving airplay
at various stations around the country,
and the song is just right to bring nation-
al airplay into their equation. Come see a
show, please!”

The band’s album Just a Matter of Time
hits stores Sept. 12. Ettinger says, “The
album reminds me of, like, 1978, when I'd
get the new Tom Petty or Bruce Spring-
steen or Willie Nelson and just wear it out.
1t’s that good.”

Quarterback
Anne Weaver reports one release in the
third quarter, Mark McGuinn’s album
Ome Man's Crazy on Blue Flamingo/Quar-
terback. Street date is July 4.

RCA
Ronnie Milsap’s My Life went to retail
at the end of June, and the debut album
from Jake Owen, Startin’ With Me, follows

Mark McGuinn

on July 25. Nashville Star winner Chris
Young’s RCA debut may land in the last
few weeks of the quarter but could also
show up in early Q4.

Show Dog

New duo Rushlow Harris lead off the
quarter for Denise Roberts and her squad,
with “That’s So You" set for a July 5 go-
ing-for-adds date. The album is expected
in the winter, but a date is not yet set.

Toby Keith’s next single will be “Crash
Here Tonight,” but with ”A Little Too
Late” still working, the GFA date may
move around a bit. August is a safe bet.

Rushlow Harris

Roberts notes that Keith’s album White
Trash With Money is platinum.

Show Dog’s second album release is set
for Sept. 26. It’s the soundtrack to the Par-
amount feature film Broken Bridges, star-
ring Keith, Burt Reynolds, Kelly Preston,
Tess Harper and Lindsey Haun. Keith,
Rushlow Harris, Willie Nelson and Haun
are all featured on the ailbum.

Universal South

July 17 is the add date for Katrina
Elam’s next single, “Love Is.” Two weeks
later Joe Nichols bows “I'll Wait for You,”
and Alvarado Road Show introduce “I
Hope She’s Happy” in mid- to late Au-
gust.

As for albums, Shooter Jennings will
have a live release in September. Marty
Stuart’s Compadres, a compilation of many
of his duets as well as some new tracks,
could go to retail late in the quarter or
may fall to Q4.
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KENNY CHESNEY Summertime /BA4/

BRAD PAISLEY The World /Arsta/

CARRIE UNDERWOOD Don't Forget To Remamber Me (Ansta/
PHIL VASSAR Last Day Of My Life /Arista/

TOBY KEITH A Little Too Late /Show Dog NeshvillieUniversal
TIM MCGRAW When The Stars Go Blue (Curb)

RODNEY ATKINS If You're Going Through Hell... [Curt)
KEITH ANDERSON Everytime | Hear Your Name /Anista)
RASCAL FLATTS Me And My Gang /Lynic Street/

GARY ALLAN Life Aint Always Beautiful AMCA/

LITTLE BIG TOWN Bring It On Home /Equity)
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
STEVE HOLY Brand New Girtfriend (Curty)

ERIC CHURCH How ‘Bout You (Capitol)

KENNY ROGERS | Can’t Unlove You (Capitol)

JAKE OWEN Yee Haw (RCA)

SUGARLAND Down in Mississippi (Up To No Good) (Mercury)
BILLY CURRINGTON Why, Why, Why (Mercury)

JOSH TURNER Would You Go With Me (MCA/

BROOKS & DUNN Building Bridges (Arista)

PAT GREEN Feels Just Like It Should /BVA/

JOSH GRACIN Favorite State Of Mind /Lyric Street)
FAITH HILL Sunshine And Summertime (Warner Bros.)
DANIELLE PECK Findin’ A Good Man /Big Machine/

BIG & RICH 8th Of November (Warner Bros./

TRACE ADKINS Swing (Capitol)

TRENT WILLMDN On Again Tonight /Columbia/
MIRANDA LAMBERT New Strings /Columbya/

GEDRGE STRAIT Give It Away /MCA/

BLAINE LARSEN | Don’t Know What She Said /Gantsizyer/BNA/
MEGAN MULLINS Ain’t What It Used To Be /85A)
DIAMOND RIO God Only Cries (Ansta)

HANK WILLIAMS, JR.... That's How They... [CurtyAsylum/
GRETCHEN WILSON California Girls (Cokumiiia/
SHEDAISY In Terms Of Love /Lyric Street)

JACK INGRAM Love You [Big Machine/

EMERSON DRIVE A Good Man (Midas/New Revolution/
GARY NICHOLS Unbroken Ground /Mercury/

LONESTAR Mountains /BAA/

CAROLINA RAIN Get Qutta My Way /Equity)

DARRYL WORLEY Nothin’ But A Love Thang /903/

RIO GRAND Kill Me Now (CurtyAsyhm/

ROCKIE LYNNE Do We Stll (Universal South)

TAYLOR SWIFT Tim McGraw Big Machine/
HEARTLAND | Loved Her First Lofton Creek/

TRENT TOMLINSON One Wing in The Fire /1 yric Street/
BOMSHEL Ain't My Day To Care Curly

RASCAL FLATTS Lifa Is A Highway /Wak Disney)
DIERKS BENTLEY Every Mils A Memory [Capitol
SAMMY KERSHAW Tennesses Girl Categary &

TOTAL
PONTS

14276
13881
13099
12399
12157
11884
10872
9833
9234
9085
8372
7895
1168
6885
6467
6167
6122
5939
5525
5349
5181
5019
4501
4172
3852
m
3723
3306
3163
2910
2620
2087
1996
1890
1799
1837
1421
1048
998
985
881

o
pONTS

213
839
827

878
134
1128
-122
706
533
788
845
916
238
-284
257
118
364
259
934
457
266
941
303
358
348
169
470
1680
301
222
108
99
577
165
342
82
161

m
m
4
8
432
456
245
135
194
654
83

TOTAL
LV

4976

4N
4287
4138
4199
3753
3519
217
3206
3012
2683
2481
2436
2130
2186
2218
2139
1922
1910
1708
1849
1558
1429
1215
1307
1285
1098

937
1024
1005

829

174

609

836

470

422
n
347
348
354
315
281
2
k. })
328
297
185
251

win
+37
+423
+386

-338
+387

+423

+40
+275
+259
+318
+295
+335
+111

+126
+88
+154
+154
+344
+202
+111
+391
+103
+114
+142
+35
+160
+547
+77
83
+54
+57
+198
+80
+117
+35
+82
+137
+32
+89
+1
+10
+123
+54
+107
+57
+178
+1%4
+37

-
445861
429381
402613
382598
Inze
353002
333765
303920
268620
275897
245520
227115
202542
187494
183190
165799
161374
162993
146255
147396
138579
125095
137767
106155
111154
108222

96749

89355

93797

12292

58460

52155

48395

52313

37652

40708

33015

21905

27561

27128

19734

16948

16963

19061

24934

15588

15835

20473

16801

18892

o AJD.
L
-1257

29238
28550

-34424

27161
-14%4
38238
-5909
19339
17374
26579
28624
268383
1430
-8037
9627
-290
12604
5971
24893
11274
10361
30436
7992
8948
9927
3958
18084
34421
8884
-5555
7
2030
13389
-847
14253
1288
5696
11928
2223
2391
-1022
595
9702
14782
5226
I
6201
1721
2340

14
16
17
22
12
18
25
26
12
24
22
13
2
20
26
18
17
18
10

6

8
17

17
12
18
4
?
4
n
L]
2

?
?
0
]
1
1
1
3
1
1
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TOTAL
[yl

1264
1264
1264
1243
12614
1253
12614
126/4
125/3
12414
124i3
12513
12319
12314
133
12214
11813
12215
12214
12216
11607
11814
116112
10312
102/5
89/5
9612
8715
93/35
84N
95/3
1612
124
69114
1614
5711
54/1
60/5
51720
4718
4514
434
4812
348
2218
455
4572
1012
27127
2812

126 Country reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay woek
01 6/25-7/1. Bullets appear on songs gaining points and/or plays o remaining fiat from previous weelk. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. t and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officialty reported to R&R by each reporting station. Songs unveporied as adds do not count toward overall total stations playing

asong. Most Increased Points lists the

s0ngs with the greatest week-10-week increases in total points. Station Weight = AGH Persons + (Market rank X 10) divided by the highest AQH Persons of all Country
reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100).
mmnmummmkandmAMnumber.Awmuvaemwhem’nwlhpenniss&ontrom Asbitron Inc. (© 2006, Asbitron Inc.).© 2006
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MOST ADDED |

MOST
INCREASED POINTS

MOST
INCREASED PLAYS

BREAKERS

POWERED[T]
MEDIABASE

ARTIST TITLE LABEL(S) ADOS
GEONGE STRAIT Give It Away MCA/ 35
DIERKS BENTLEY Every Mde A Memory Captal ua
LONESTAR Mountains (BNA/ P ]
RUSHLOW HARMIS That's So You (Show Dog Nashville) 16
GRETCHEN WILSON Califorrsa Girts (Columive/ 1
JASON ALDEAN Amanilo Sky /885) L]
FAITH HILL Sunshine And Summertime /Warner Bros./ 12
JACK INGRAM Love You /By Machwe/ 1
MONTGOMERY GENTRY Some People Change /Cokumbra/ 1]
STEVE HOLY Brand New Gurtfrend (Curty/ 9

The Covntry add thresheld is applisd te monitored stations nat sllewed te
report adds por their company pelicy: Sengs that reach seven plays por week
within ene airplay week. Airpiay weeh is defined as Sunday through Saturday.
Adds frem all other programmers are still accepted at any play level

TOTAL
POINT

ARTIST TITLE LABEL(S) INCREASE

GEDRGE STRAIT Give It Away (MCA/ +1680
RODNEY ATKINS If You're Gong Through Hell... (Curty +1129
FAITH HILL Sunshwne And Summertime (Warner Bros.) +341
BROOKS & DUNN Buidding Bridges (Amsta/ +934
STEVE HOLY Brand New Girtfriend (Curty +916

TOBY KEITH A Littie Too Late /Show Dog NashvalleUniversal]
WRECKERS Leave The Pieces (Mavenci/Warner Bros./

BRAD PAISLEY The World /4nsta/

CARRIE UNDERWOOD Don't Forget To Remember Me (Ansta/
LITTLE BIG TOWN Bnng It On Home /Equity/

+878
+845
+839
+827
+788

TOTAL

ARTIST TITLE LABEL(S) mChEASE
GEORGE STRAIT Give It Away MCA/ +547
BRAD PAISLEY The World /Arsta/ +40
RODNEY ATXINS If You're Going Through Hell.. Carty/ +4
FAITH HILL Sunshine And Summertime (Warner Bros. +391
TOBY KEITH A Little Too Late (Show Dog AestmilaUmversal  +387
CARRNE UNDERWOOD Don't Forget To Remember Me (Arista/ +308
BRO0KS & DUNN Buiding Bridges (Arista/ +34
STEVE HOLY Brand New Girlfriend Carty +336
LITTLE 306 TOWN Bring It On Home (Equsty/ +318
WRECKERS Leave The Pieces davenci/Warner Bres/ +295

GEORGE STRAIT
Give It Away RCA/
35 Adds * Meves 38-29

" Songs ranked by tatal peints

Station playlists ter all R&R reperters are available

on the web st www.radioandrecords.com.

;\

directly to your mobile phone!

») Just text the word RADIO to 36617 and you'll be instantly signed up.

i

Standard rates apply. Powered by g
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3 € BRADPAISLEY The World nista/ 4895 148 3713 +121 101525 3410 16 970 MOST ADDED '
1 2 KENNY CHESNEY Summertime (BNA/ 4829 172 3837 143 101838 3667 15  93jp | ATSTIME Lk . oo
4 @ CARRIEUNDERWOODD Don't Forget ToRemember Me (Ansta) 4557 80 3802  +51 98731 2190 15 970 | SEORGESTRAIT GveltAwey MCH <
. DIERKS BENTLEY Evary Mide A Mamory (Caprtol 2
5 @ TOBY KEITH A Little Too Late Show Dog Nashvilelinersal M13 U8 M4 4225 95474 6832 12 980 | |ourcran Momans RN/ ,,
7 © RODNEY ATINS If You're Going Through Hell... Carty 4147 318 . 3257 4256 09261 6961 25  98/1 | MONTGOMERY GENTRY Some Paopie Changs Cobmbia) 17
8 @ GARY ALLAN Life Ain't Abways Boautifl MCA) 3818 212 2882 4156 82573 5066 25  97)0 | JASOM ALDEAN Amarilo Sky B85/ "
27 PHILVASSAR Last Day Of My Life Arista) 383 977 2828 830 82902 18275 23 @10 mm:mmw :
8 @ RASCAL FLATTS Me And My Gang /1yric Street 29 89 2651 431 73328 1311 12 9610 | MEANTLARD | Loved Her First (Lofron Creed/ '
10 @ UTTLE BIG TOWN Bring tt On Home (Equity/ 3423 344 2697 4252 72776 7584 23 970 | TRENT TOMUKSON One Wing in The Fire /yrik Street §
6 10 KEITH ANDERSON Everytime | Hear Your Name (ristal 3191 880 2488 551 70069 42315 26 898
14 ) WRECKERS Leave The Pieces Maverick/Warner Bras) 217 328 2307 +234 61056 8288 14 983
13 (D ERICCHURCH How Bout You (Capitad 2732 08 2187  +46 57490 1468 13 82
12 @ SUGARLAND Down in Mississiop (Up To No Good) darcary/ 275 3 2187 +8 56185 382 17 s
19 @ STEVEHOLY Brand New Girtfriend Corty 2632 385 2118 +301 53382 784 11 903
15 @ BILYCURRINGTON Why, Why, Why Merciry/ 227 182 2073 +85 55181 2088 19 94N
16 ) JOSH TURNER Would You Go With Me MCA/ %25 177 1987 +180 52338 2838 11 4R
18 @ BROOKS & DUNN Buiding Bridges Ansta/ 2048 193 1933 +149 50847 M3 7 940 :
17 (D KENNY ROGERS | Can't Unlove You Casited 2300 42 1838 38 4782 876 27 sAN
20 @ JAKEOWEN Yoo How R/ 2169 40 1834 +45 4458 675 18 D44
240 @ FAITH L Sunshine And Summertime (Waraer Bras) 2005 478 1818 4351 42947 9630 4 937 MOST
21 @ JOSHGRACHN Favorite State Of Mind ynic Stree 1939 39 1548 +28 39045 1007 19 SIN0 INCREASED POINTS
11 22 JOEMCHOLS Size Matters (Someday) Uiabersal Sevth/ 1887 1154 1471 823 38588 25829 24 63N _—
22 @D PAT GREEN Foals Just Like h Should (BAA/ 1984 198 1508 +136 38518 4838 7 88/ | amer me s wonase
23 @ TRACE ADKINS Swing (Castad o 1821 213 1471 +158 37309 4807 10 78N m‘m‘:"ﬂ g o ::;:
25 @D DAMIELLE PECK Findin' A Good Man /B Mackine/ 78 126 1308 4106 JGME 3408 18 782 | crrve uoy brand Now Getiend Curk s
26 @ TRENT WILLMON On Again Tonight Cabmbiy/ 1485 68 1212 +48 28471 850 20 68/ | LITTLE BNG TOWN Bring t On Home Fowty/ +344
27 @ ©1G & MCH 8th Of November Warmer Bros.) 1482 202 1185 +160 30543 4422 5  83;2 | WRECKERS Leove The Pieces Mdovenick/Warser Bros/ +n
37 @ GEORGE STRAIT Give It Away MCA/ 1252 781 1088 4655 25183 15083 2 a3z | LOWESTAR Maumem BNG. =
ROOREY ATKNS i Yow're Gong Through Hell_ Cardl~~ +319
28 @ MIRANDA LAMBERT New Strings [Cokmbie/ 1223 3 8 +22 24281 1288 12 711 | DOEAKS BENTLEY Every Mile A Memory Capited + 287
30 @ GRETCHEN WILSON California Girls (Cobmbia/ 981 154 781 +134 20518 3807 5 64/ | TOBY KETH A lLite Voo Late Show Jog NeshuleUnversal) +248
3 @ SHEDAISY i Terms Of Love Zyric Strest) 090 87 655 62 15045 1788 572 | TRACE ADIOKS Swing Cantad 2
32 @ ODIAMOND RIO God Only Cries (Arista/ TIC & 565 +2 18639 408 12 44
3 @ SLANELARSEN |Don't Know What SheSeid (GisetsloysrBA4/ 755 105 608  +81 147861 2173 13 4eM
33 @ MEGANMULLINS Ain't What it Used Te Be B8/ 639 21 S60  +17 12908 656 15 4R
35 @ ODARRYL WORLEY Nothin'But A Love Thang 903/ 48 75 587 .62 12850 1297 8 a4
2 @ LONESTAR Mountains BAW 833 323 518 204 1428 601 2 s
38 @ JACKNGRAM Love You Big Mackise/ §79 73 484 +72 10782 1568 & 4R
38 @ EMERSON DRIVE A Good Man MMidasew Revokrtion/ 71 54 35 +48 9880 1274 10 U3 ’
39 @ GARYMCHOLS Unbroken Ground Marcary/ 21 18 350 +13  es57 218 7 e
0 @ ROCKIE LYNNE Do We Stl Unvarsal Sowrh/ 418 35 356 432 708 %S 8 AR
a4 @ HEARTLAND | Loved Her First ofton Croel) % 105 314 +82 831 2018 3 M MOST
41 42 SAMMY KERSHAW Tewessoe Gil Cotapary 5 M 2 23 2B 64 488 8 3| INCREASED PLAYS '
a5 €D TRENT TOMLINSON One Wing in The Fire /1yric Street/ 317 64 283 +62 6579 1213 & 305 om
43 @ RIOGRAND Kit Me Now (CurtyAsylom) 38 3 258 +2 5763 8 8 200 | anst e Leeus) ocatAse
Besst> @ JASON ALDEAN Amarillo Sky (B6R/ 305 128 270 +120 5448 2746 1 31/11 | GEORGE STRAIT Give it Away HCA/ +855
48 @ TAYLOR SWIFT TimMcGraw (Bi Machine/ 298 63 251 51 6732 10683 2 2573 mﬁ'&me:m? w","""" s :;::
46 (@ JEFFBATES One Second Chance (RCA/ 25 &2 222 426 6137 933 B 21 | | naecTAR Moumtans BAA) oo
DIERKS BENTLEY Every Mile A Memory (Capitol 267 267 206 +206 5241 5241 1 21/21 | RODMEY ATIONS If You're Going Through Hell. Cart) 4256
49 @ BRIANMCCOMAS Good Good Lovin' Katapult 258 38 204 +44 4583 507 6  21j2 | UTTLEBIG TOWN Bring it On Home Equty/ +252
WRECKERS Lsave The Pisces (Mavenck/Warmer Bros. +234
a7 @ BOMSHEL Ain't My Day To Care [Covty 45 8 212 413 4S54 109 2 230 | yoo YEh s ke Too Loe Show Doy Rashlliversal +225
38 Country reporters. Songs ranked by total piays for the aifplay week of Sunday 6/25 - Saturday 7/1. INRRCEWRPVAEY Eyory MMA Sctery ol e
© 2006 Radio & Records
| Want to know where to get this information?
From student loans to buying surplus government property, all kinds of
government information are just a click or call away.
FIRSTGOVgov
OTUDENTIOANSY  GOVERMMENT AUCRONS? 1 (800) FED-INFO
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RR COUNTRY CALLOUT AMERICA Jog T THNEEE——

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 7, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 25-July 1.

TOTAL STRONGLY!
ARTIST Title (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE C‘uw-r AMERIC"O
TIM MCGRAW When The Stars Go Blue /Curt)/ 470%  B40% 428 113%  988% 20% 1.5% .
TOBY KEITH A Little Too Late (Show Dog NeshwilyUniversal) 393%  825% 423 135% 978% 15% 03% OT SCORES
BRAD PAISLEY The World (Arista/ 5%  713% 407 s o.0% 3% 1% | This Week At
GARY ALLAN Life Ain't Always Beautiful /MCA/ 355%  758% 409 158% 963% 30% 1.8% .
PHIL VASSAR Last Day Of My Life (Arista/ 378% 748% 416 148% - 935% 35% 0.5% Callout America
KENNY CHESNEY Summertime (BAW/ 325% 730% 403  163% 953% 48% 13% | - By John Hart
KEITH ANDERSON Everytime | Hear Your Neme (Arista) 278%  728% A8 AR%  91.0% 28% 08% [ i MeGioaw's “When the Stass Go
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ 328%  720% 404 198%  958% 25% 15% |Bluc” s still the top song with Country
BILLY CURRINGTON Why, Why, Why Marwry/ 230%  683% 383 183%  S18% 48% 0.5% |radio listeners and the No. 1 passion
ERIC CHURCH How ‘Bout You Capitod 230%  B55% 393  185% 888% 35% 1.3% |song too. That makes six of the last sev-
e en weeks at the top of the heap.
SUGARLAND Down In Mississippi (Up To No Good) Adercery/ 213%  650% 388  185% 920% 18% 28% Femrtm o
: p ary Allan’s “Life Ain‘t Always
LITTLE BIG TOWN Bmu it On.Hom (Equity) 108%  6L8% 385 183%  ees% 5% 13w | P sl g 5 ‘
RODNEY ATIINS If You're Going Through Hell. Carty BE%  GOS% 390 220% KM% A% 0% | an i ako the No 4 passion
MIRANDA LAMBERT New Strings (Cokmbia/ 205%  58.0% 377 238%  %05% 60% 18% |cong. Women rank this song No. 4 and
BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA/ 165% S65% 374  108%  B38% 45% 38% |as the No. 5 passion song. Male listen-
KENNY ROGERS | Can’t Uniove You [Capitad 198%  650% 367  280% 825% G65% 30% |ersrankit No.6, up from no. 12. Male
HANK WILLIAMS, JR__. That's How They Do It In Dixie (CortyAsyium/ 185%  BAS% 378 158%  79.0% 65% 33% |Strengthis with core 354ds, where the
JAKE OWEN Yoe How (RCA/ 135%  545% 358  190% 868% 15% 6.0% "’“gfl;“‘cz P
. § i rrington’s VA Y,
WRECKERS Leave The Pieces (Maverick/Warmer Bros.) . 155%  5A5% 388 278%  893% 45% 25% g™ o 1 8
JOSH GRACIN Favorite State Of Mind (1yric Street/ 150% 543% 3N 8%  880% 33% 18% | N 1260 No.9. Men rank this song No.
TRENT WILLMON On Again Tonight Cokebia/ 205% BAI% 378 240% 853% 68% 19% |3 and as the No. 7 passion song . Core
JOSH TURNER Would You Go With Me MCA/ 180%  540% 381 205% 803% 45% 1.3% |females 3544 are the strength, ranking
TRACE ADIONS Swing Capitall 226% 533% 363  180% B40% 7.8% G68% |thissong No. 10; females 2544 rank it
SARA EVANS Coslmine (RCA/ 188%  505% 368 225%. 833% 80% 2.3% N°-A‘l‘- Np——
STEVE HOLY Brand New Girfriend Cark/ 178%  S03% 382 135%  TIS% 18% 6% e e ey e e
Church’s “How ‘Bout You,” which
EMERSON DRIVE A Good Man (Miias/New Revolvtion/ 125%  B00% 370 213%  TA0% AS% 23% | ek from No I1
DANIELLE PECK Findin’ A Good Man (Big Machine/ 0% 485% 372 200%  780% 40K 18% |l week and No. 13 two weeks ago.
BROOKS & DUNN Buiding Bridges (Anista/ 133%  475% 388  215% 758% 45% 23% |  The strongest move of the week is
DIAMOND RI0 God Only Cries /Arista/ 155% 470% 389  205% 753% 53% 28% |by Miranda Lambert's “New Strings,”
RASCAL FLATTS Me And My Gang 2yric Street/ 170%  465% 354  215% 81.3% 85% A% |iumping from No. 23 last week to No.
FAITH HILL Sunshine And Summertims (Wamer Bros./ 1NS% 3% 388 195%  683% 53% 1.3% ;“ it ";‘;;““N“ ot oo
. founger listeners r. song
snsnnsmrmpmnamsm 3% 360% 3180 246%  GEE% AS% 1% | o kit No. 12
MEGAN MULLINS Ain't What It Used Te Be (B8R o ®H% 153 20% 5% A% 08% |mhis cong's power point is younger
PAT GREEN Fesis Just Like It Should BAU/ £ 3I% 348 210%  GA3% 60% 28% | males 2534, who rank it No. 10 in the
BIG & RICH 8th Of Noveber (Warmer Sr0s) 7% 323% 1M 208% 628% G68% 3.3% | demoand as the No. 8 passion song.
Toumsusmmm.Wqumdumumsxmsmammmmmmmmmﬁw‘mﬂ: §) | like t 3 tot; in tact, &'s one of my tavorites; 4) I like
i; 3) It's OK, just 30-50; 2) | don't ke it; and 1) | strongly disike it. The index score is an average of all 1-90-5 scores. The total positive 5COre is an aggregats of the 4 and § scores. To be included in weeldy caliout, songs must have entered the top 40
oosmmonnn'scowymmmmnmumz&uwwsmmmmyaMMmummmmmmwmmmmwm,mmummmm
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and markets. SOUTH: Charteston, SC; Charfotte; Baton Rouge; Nashville;
Atlanta. ulmm. MI; IW&,M&T;MWMAMWU;RM.W;W.MW;WM. OC. WEST: Modesto, CA; Sait Lake City; Colorado Springs. CO; Portiand, OR; Houston. © 2006 Radio
& Records. Bultseye Marketing Research Inc.

QUALITY RESEARCH, QUALITY RESULTS

BROADCAST ARCHITECTURE®
818.461.8016 WWW.BROADCASTARCHITECTURE.COM
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July 7, 2008
3 N ( ;
T R COUNTRY TOP 40 B e
RatsTheMusic.com el e - NEDIABASE
e For The Week Ending 6/30/06 CANAD \
) Per. W M ST THIS 0TAL - N TOTAL
Astist Title (Label) TW LW Fami. Burn 25-54 25-54 25-54 "‘:' ":" oL o rlin ' ’;‘““‘
- KENNY CRESNEY Summartime (BAA) 575 5 1 "
BRAD PAISLEY The Workd (rista A8 4 W% I 42 Al An 2 @  BRADPAISLEY TheWorkd idrista/ 569 416 13 190
KEITH ANDERSON Everytime | Hea You Name /Asta) 421 421 “98% 1% 424 430 4N : 8 ?m’:'!’ufrwt;""";"""" el ::; ’: ': ::":
PHIL VASSAR Last Day Of My Lite /Ansta/ A0 413 W% N% 43 42 AM 3 5 PHILVASSAR LtDeyOiMyLie GomBME) 488 47 11 140
CRAIG MORGAN | Gat You (B8 415 405 8% 1% 416 428 40 7 6 o EMERSON DRIVE A Good Man /Aicas/Vew Revabtion) 450 9 1 180
RODNEY ATIONS if Yours Going Through Hell. Carty' 411 405 91% 12% 419 419 410 6 7 o GEORGE CANYON Somebody WrotzLows Unierse/Such/ 441 25 s 2w
JOSH TURNER Would You Go With Me /MCA) 483 385 9% 0% 41 419 3% ‘40 8 TIMMCGRAW W::' Stars Go Bue (Curt) ‘-;‘: '°: 15 :;:
. ©@ C.0.J0HNSON Cry Baby Unpinatinversal Micst Canade/d + ]

BROOKS Buiding Bridges :

Siingy i MRS 75 A 11 (e ADAMGREGORY GetltOn EM/Musk Canad) 381 +21 0 191
KENNY CHESNEY Summertime A4/ 399 398 S8% 26% 400 400 4N 9 12 LEANN RIMES Something's Gotta Give (AsybmCurt) 338 105 18 1710
ERIC CHURCH How ‘Bout You (Capitod) 399 380 86% 12% 403 401 408 13 13 TERRI CLARK Slow News Day (Mercury) 322 22 9 150
TRENT WILLMON On Again Tonight (Columisa/ 3% 3% 7% 0% 398 407 382 19 @ BRODKS & DUNN Buiding Bridges (Arsta B 3

24 @  WRECKERS Leave The Pieces iMaverickWarner Bros) 310 +60 4 150
JOE NICHOLS Size Matters (Someday) Universal South/ 395 398  99% 31% 394 330 400 21 @  KEITHANOERSON Everytme ! Hear You Name /rsta) 309 +26 T .
DANIELLE PECK Findin’ A Good Man /Big Machine/ 395 391 79% 12% 399 399 398 15 174 AARON LINES Twenty Years Late (BA4/ 106 '} ] 18/0
STEVE HOLY Brand New Girltriend (Curt 393 385 7% 14% 398 3% 401 12 18 RASCALFLATTS Me Aod My Gang dyric Streey 305 -39 8 130
GARY ALLAN Life Ain't Always Beautiful (G A4/ 391 401 95% 26% 39 398 392 I ;; 5’ f“';“ “’”;"" I Would For You ’“’?””"’Zm :9; |z: : :5’°
. AITH HILL Sunshine And Summertime (Warner Bras.) 28 + 210
JOSH GRACIN Favorite State Of Mind yric Street/ 390 391  82% 15% 394 395 392 | 25 @se RASCAUFLATTS Liels AHghway Mot Dy 218 +32 v
TOBY KEITH A Littie Too Late (Show Jog AashleUnversal 388 402 98% 24% 397 405 3383 20 22 DUXIE CHICKS Not Ready To Make Nice (Cpan Wi Catmla/ 272 16 14 17
WRECKERS Leave The Pieces MavenckWarner Bros) 388 404  83% 14% 388 374 412 @< ROAD HAMMERS Gl On The Bilboard Tpen Aatlinversal 257 +145 1133
CARRIE UNOERWOOD Don't Forget To Remember Me (Ansra/ 384 406 98% 33% 389 402 363 fg gg GARY ALLAN Life Ain't “::vs Beautifel MCA/ 201 33 : ::’:
. OIERKS BENTLEY Settie For A Sowdown (Capta? 238 .67 1 j

LEANN RIMES Some A 83 398 9 ‘

] thang’s t_;m_u Gve/dspumCut) 383 398 99% 3% 381 393 388 8 B S ‘ e 37 88 I
SUGARLAND Down In Messsssppi (Up To No Goodi Merciryy 383 388 94%  25% 386 378 401 33 @  ROONEY ATKINS If You're Going Through Hell.. Curt/ 235 +58 E R V)
RASCAL FLATTS Me And My Gang (Ljric Street) 379 385 ™% %% 371 38 3N 30 LITTLE BIG TOWN Bring it On Home (Equty/ 235 3 7 100

Bring
KENNY ROGERS | Can't Unlove You (Capital) a7 34 %% A% 18 382 In 28 @  SUSARLAND Down in Mississiopi... (Mercury/ 230 +4 1102
BILLY CURRINGTON Why, Why, Why Mercury/ I 38 e 2% I B 383 gg g‘l” j‘s” m:m w e ’ 2; ‘: :: :::
PAT GREEN Feals Just Like It Should (BYA/ 38 388 6% 1% 3 I im 26 3249 DENCRUTTAN invsbie Lyric Srowy w 7 W s
BIG & AICH 8th Of November (Warner Bras/ W - % 1S I I 37 31 @b DUARESTERE ComnBeckhond Uothcoy' 198 +18 & 1
TRACE ADKINS Swing Cagstol 38 384 TS% 1% 3N 3R an 27 34 CRAIG MORGAN | Got You (B8R wm n [T
TIM MCGRAW When The Stars Go Bue Curty 35 34T % 3% 368 3T5 3% gg 3 W‘f"m'r:w:'u’f:"’ : :;: ; ; ::;
S o S it 36 37 KENNYROGERS | Can't Uniove You (Cantol I B
Toh/samplersm:swws Totsl average taversbility estimates are based on a scale of 1-5. (1=dishke very much. 5 = like 39 @ JACK INGRAM Wherever You Are /Big Mackine/ 151 +1 1 120
very much). Total tamiliarity the p of dents who recognized the song. Telal bara represents the number of
SIS onACIIE s | | b @ mrmeememmien e o
15 based on persons 12+ are screened via the intemet. passed. they can (ake the music test based on the format/music e +
preference. RateTheMusic.com results are not meant jo repiace callout research. Thnesusnmmwtgnshowmd . - - .
e e e et e S B, | | e e e e e
Radée Netwerts. - o ® ’ flat from previous week_ If two Songs are tied in total plays, the song with the farger increase in plays is placed first. Songs
\_ _J \ below No. 15 are moved 10 recusrent after 20 weeks on the chart. © 2006 Radio & Records. ¢f Indicates Cancon. Y,
~ - - w
c - .U - . . .Y
FLASHBACK e
YEAR AGO JEFF BATES One Second Chancs (RCA/) STEVE AZAR You Don't... MficesAew Anvabtiny’
= Total Peints: 624, Total Stations: 37, Adds: 1 Total Points: 379, Total Stations: 23, Adds: 2
*No. I:“Fast Cars And Freedom” — Rascal Ratts
YEARS AGO
JASON ALDEAN Amerillo Sky B8R M. JENIINS Bad As | Want To LUnvarsal Sowth/
*No.|:“Fm Abready There”— Lonestar Tote Pents: 523, Total Stations: 44, Adés: 14 Total Pents: 341, Total Stations: 27, Adde: |
YEARS AGO
*Na. : *“No One Needs To Know”— Shania Twain .
CHMIS CAGLE Anywhere But Here Capitoll JULIE ROBERTS The Girl Next Door Aercary/
Rt ol L e VT T —_" T T TMP&R:&I,TM&MZB,A&O Total Points: 281, Total Stations: 11, Adds: 3
*No. I:*Don’t Rock The julebox”—Alan jadeon
- @YE_AE‘S e —— rx BRIAN MCCOMAS Good Good Lovin' (Katapust/ m";"‘?"‘é&- M‘;:MW';?'
3 Total Points: 420, Total Stations: 23, Adds: 2 Total Points: 254, Total Stations: 18, Adds:
*No. |: “Roddn’With The Riwthm OfThe Rain"—judkls
YEARS AGO
1'% - ST = r = Ta B—sa g I T T ATY IEE e |
; ; TRACY BYRD Cheepest . Bind MubAew Revalstioy M. GENTRY Some People Change (Columbxe/
*No. |: “Feels So Right"— Total Points: 396, Total Stations: 24, Adds: 4 Total Points: 226, Total Stations: 11, Adds: 11
@ YEARS AGO
1 o, ]
" *No.l: AIThae'll-g’ Joe Stampley ) L iy
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-
-

& waanar amaricanradighicton, com



www.americanradiohistory.com

RR COUNTRY REPORTERS

T
( Stations and their adds listed ajphabetically by market
WOMX/ANron, OM* WOXB/Birmingham, AL * WCOL/Columbus, OH* WXFLFloremge. AL WFMSgaganapolls, * KIAAas0n City, 1A KTST/Oxishoma City, OX° | WSLCAoanche. VA" WBFM/Sheboygan. W KNUE/Tyter, TX
Bl g1 bt - 7 Eesh feoem 140, Comen s vomrs R ey~ LALLY " R PSS oy e
L L1 T 1 foRs 3 W N § SETOm WL L 8 L ° Y PO v
ot KTEXMicAlen. TX & PETOER WS 0 ™ a
WGNA/Albaey, WY L (—— WEGKFloresce. SC | WiSUJechaon, M3 ::::"' g"_""‘ el WYYD/Rasaoks, W0
PO bz Beingle 007D Das Wosthet! 00t Moty ry OMPD: Randy “Mudhey 00t Sheve Nally PO Frastén Doe il TR Joo Dearing KK Shveveport, LA WERGASC, MY
APDAD: Susk Sevess Wi PO Rick Adens :.Sm" 1 T msy OM: Gary McCoy T Jocaboon
- T & PO Gator Howioen M ms Mitw m Aen 0. Lactey o o Caris Evess 4
APD: ity GRibons .vl:v‘_.g 4 oy H Lt o L1 -
ND: Stowst Jomes WA Mo WBEE Rochester, NY*
N | WHKGBluefieid, WY O ST 6 a1 XRWQMediord, OR KPUM/Paim Springs. CA UGNisalia. CA*
™ O kan Dis S bowe o OMPD: Lary el #0: Al Gorden PO A KSUXSiouz City. 14 POAD: Dove Gasios
PO Tim Jomes FOMD: oo Jorvi KRYS/Corpes Chried TX “ N0 ottty = ) Jomes O T POAD: Towy Michests T
PO Jo8 Joy 00 Pante Mowall :l“""“*'!- 1 o - Bom s
Honz SR PO Frank Edwands '-.: . ™ KNCUSacramento, CA* -y -,
ol AP Ml Vincomt Ly YT 7 o cnd WiBMPensacols, FL | D ek Evem WY1 South Bond. W
KRST/Albuquorgue, NM* | OMPD: Rich Sasmmars 1+ MORTCORE R Gy fr-Aeg FOMD: Bapper Jotn PRAIS: Ly West POMD: Clst Marsh WACOMaco, TX
0MPD: Eddio Hasioll Whﬁ KPLX/Daltas. TX* e 3 lamge o - o 7 ot s =ty ey
190 Pau Buiey e P0: Joba Cost KSKS/Fresno. CA* 1 e mm O
< WYCT/Peasacola KDRISpokane, WA*
i —— s’ g s eyt Tk KUBB/Aterced. CA PO oty | WENSagnw, OMPD: Cary ot 0+
4 foed o 7 STy b POMD 84 Hogy OMPD: Rome Roberts AP0 Corry Fisids PO Joby Philigs Dok PO: Goorye King
WCTO/Alleniown, PR O Kovin Godwin - 1 6 SLEY " Kx oA 0D Beinn 900" Montgamery | ygn ¢ Ther 2 s O s 0. Doona Biake
OMPD: Sheity Ession PO Kovin Andersen b—Jy-—N 3 0 s " b-nu_m‘ 1 GHOnGE STRMT 10, Ooena Mk
M0 Jowry Padion AOAD: S e KSCS/Daltas, TX* WNWNNalomaroo, MY | 0 TN TR 3 tosiene KD Spokane. WA*
ENT T R EStap APOARD: Ciwis Mol KUADAR. Collins. CO PO PJ. Lacey ; WS » 0B Rebert Harder WOEZ/Wassau, W1
- s D RS D WOKIMeridian. MS CO/Saginaw
(st 3 oW PO Mork Callaghan 3 POAD: Todd Pupe WFYRPeoria. IL OMPO: Rick Walker POAD: Padd “Coyote™ APDAID: Vanessa Ryan
- b APD: Dave Josmen . 3 MO0 A A oD Hintupddd 3 PO man
WXLA/Baston. MA® : Ric Morgan D Johe Richarés s GHONGE ST
Js) 'Manq !;"'.\“.‘.-(}' 4 W MCOOY [T APD: Lyn Darves * CES WY
KGNCAmaritio, TX 04 Dea Keltey KTYS/Daktas. TX* -1 . KBEQ/Xansas City. MO* e -t ] allow wess
OM: Tim Buster PD: Mike Braphoy PO Gayie W. Pulest AN PO M Xenmady o G WIRKWes Paim Beach. FL |
APOAND: Patrick Clark APOARD: Ginmy Rogers D Chols Hott MD: V). McEstire WKISMiami, FL* WXTUPHitadeighia, pas | WWFG/Salisbury. MD gy PO Mich Maan
D EO ST & Pl N '+ S BELEY WOKT/RL Myses. FL® wioan PO Db Barmett ol phia, OMA"D: Brise Cleary et
Wikon APD: Bily Browen g | MU Saners Lew e | mR dacooe
KBRUARchorage, AX KAGGAryan, TX KYGO/Denver, CO* - il depe NNy 3 S PD: Jutin Clagy
PO Matt Valley POSD: Josaer Alien PO: Jool Surke o s Lo aan M0 Jessica Trter
MO Joo Marshal & Semamm MO Garrett Dot ot st . . 85 WOV Wheefing, Wy
X o T RS SNREY WWGRA. Myers. FL* e roaa A KMLE Phosniz. A2 KEGA/Sah Lake Chty, UT L POMO Jim et
X CAMELLL RCR & VENTGOMERY G P0- Mok Prligs PO Joy McCarty OMPD: Alan Hague [ .
APD: Steve Har WML Mitwavkee, WI° | AP0gD) Dave Collns APDAD: Dasmy Ryan KTTSSpringtield, MO P
WYRKBuftato, NY* KHKL/Des Moines, IA* 20 € P OMPO: Karry Wolle [ -ny ol OMPD: Chris Cannes F 3
PO Wenty Lymm OM: Jack O'brien ol APO: Scot Dviphin ey APOAD: Cary Clak VNN, 18
PO Andy ENiot ?".? /Salt Lake City, UT* » 0N (P! OMPD Beveries Brannigae
[ e Mt WOHKFL. Wayne, W* e et | KMOUPhoenis, AZ* APOAD: Detiy Tupin A9 v
WOKO, 1 OfS YOG MMW PO Ray Massie :Eﬂ KSD/S1. Lowis, MO* |
OMPD: Seve Peley KEEYM¥inneapolis, MN® | MO Gwen Fester TEass PO By §vsincsi [ .
b rejporiomniel R W?‘"‘L"‘ UBL/SaH Lake City, UT Mlmw
@ e 0Bt Jack 0 Bries WOGK Gaineswille. : Traves [ " wy. UT* 3
o i Ll L { o WOSYPitisburgh, PA* | PO-Ed ol s APOARD: Tacey Garret
WKSF/Asheilie, NC £0: Anty MO g Red § o s - PO: Greg Musinge St
0MP0: Jofl Dovis WOY Charnpaign, L MO: Eddie Hotfeid b ? MD: Ousy Mortama
APOAD Hatfeld PD: Sky Phillips o S
| ey WYCO/Detron, Mi*
o e wn%:n Ragids, MI ATM/Siockion CA* | ;GGJ:“/wnm Bame, PA°
WIGHUANanta, GA* APDAID: e Chatron i M';‘""‘" 088: Rickard Perry mh“"‘
OMPD: dark Richarts WEZLCharteston, SC* § I - o PO: Ramdy Biack 00: Carsyn Dvuroy
- Geay OMAPD: Scon Jehemen 8 st ! o oo Dwxs W
§ MLARTL Outoucs BENTLEY STEV A
3 Denc jean ey D Gary @itin. - R e b=y
" OMPO: Amvie Poltant WSJR/Wilkes Barre, PA®
WPURAliansc Gy, ) | WIKT/Chardeston, SC° | oy g 0 SR Rajin M WBBS.Syracuse. NY* OMPD: i Doeman
PD: 8rian Oriver ory Ot Boni Ao
PU: Jos Koy PO Rick Lanbr - Juss Wright
Jo ot 7 e POMD: Bt Ford Clark 5 e
St et o APD: Matt Siryher 2 Gond STt ¥ MECA AATS
T WORBE 2w Claire, W1 3 s - irand
POAID: Mckay SO P M G RLR
PUTES oo |TREET | SE el
POASD: 531 Weont OB fruce Logm ¢ @ WTOR Groowsboro, NC* - B o
e . Pl I |
KHEYE) Pase, TX* PO Doy Coster by ot
WAOKC/Augusta. GA WSOC/Chartolie* PD: Sewe Gramazay %’é‘ﬁ'—
PO T Gontry Amtia I'--ﬂl WO TN . o hOES
APOARD: ch oy 2o i B R o o 1 prLT
e E tamOn St - B 1 e mGm 00t Bad Hardin TR} o oy
- Lo " WD Pad Koty MR R
KASE/Austin, TX* WRNS/Groonville. NC* h :
ORPD: s Desins . ™ | SR O I | o eyee Cave PO Joy . MeCom il -
APLAD: bob Prtet 0 Kt You Dyl 0: Ry hower M 8 Moot O O i -
BO0S & A m PO ADEAR . ) TRACE ACKS
0. 08 Petnduter X i s uges S £y 1 ADLOW WOYK/Tampe. AL W SENSY
it = » et OMPD: Mk Calots § i
~r— v -~ e WESCGrosmvite, 3C° ! AP0 Boacher Martn =
Mhh_ WUSN/Chicago. IL° m-u.'x KWI/Las Voges POAID: Kodh Kautman 3 OWMMORD RO 'g;g':m 1D Joy Rebors 2o
.’.“"m“"' £0,A05 Pelesees O A e YT el i 1 4 == Pt
= L4 = Fred oy D Jasen Sisinr WM/ Mestuttls, TH* KUG/Sam Lls Obieps, CA !
1 O EE POAID: Food Hosten W waLMn
h - . P Dty Yoo Arvdnie: N ] WIH/Tere Houle. I ey
WPOCBattimore, MD* WUSE/Clainant, ON* nm.'l h D Frask Sares 00 Rugyle Ostortoust R OMPD: Sasry Kewt
PO Kon Boonen 00M/0: Masty Thompasn N Esgens. OR P00 K Layen WOBN/ALasrel. M3 1o wwos o o ibayitery WILOWikiamaport.
APOARD Mighonl ). APD: Kathy O'Comnar' POAID: S Bl 1 GONGE ST . H |
[ 7 GO ST OM/PD: Larry Biuinasy WCTYAow Loaden, CT S Lowsn OMAPD: Tod Minier
P iy ¥ Eo s PO Niyon St T KRAZ/Sanls Bavbera. CA
1 s e v ® TR w1 t4 - NP0 Sawmy Loim POAD: Sigton Copenter Juk 'Brign
. » (ST WAYZHagerstowm 1 s tow APD: Dove Bider 1 R T v g
WOBaton Rowge LA° [ - OMPD: Randy Flesimmons | 2 s s 7 R R « it WRKO/Voleds. O 4
70 tom oo OMPD: U Hollead MO0 aanile, W) 5 B fngenen % S s WHMertel, VA" L POAD: Gary Shores
VOAD sia jonss | MDAD:Ommtticioon [ T JeaPrd e P ORLPO: Joka Shomy i KOWRants Mari CA | 470 Hereey Socle WUSWinchester VA
e 3 S Moy S it O, Dot 0
1 v XY 7 NS WAL MD: Sam 15 VEGAN ML
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Part Two OF A Two-PART SERIES

Large & Independent

Bonneville's tactics are based on incremental growth

"I "his week we continue our conversation with Bonneville

l International Corp. CEO/President Bruce Reese, who this
month celebrated 10 years as President and has worked for the
company for the past 22 years. Bonneville is a diversified pri-
vately held media company with holdings that include radio,
television, advertising and satellite operations in several major

markets.

After touching on Bonneville’s history,
how Reese joined the company, his sing-
ing chops and the pros and cons of being
independently owned last week, this
week we hit on the company’s buying
and selling philosophy, HD Radio and the
new indecency fines.

R&R: Bonneville was one of the groups
that didn’t jump on the Telecom
Act bandwagon, from what I could
tell, either to buy or sell. Am |
wrong?

BR: In one respect, you're
dead right. We're a private com-
pany playing with our own
money. Most of the people who
jumped on the acquisition
bandwagon in "96 were public
companies, and they were play-
ing with investor money. ldon’t
mean playing in a pejorative sense, |
mean they had more money to invest
than we did.

In that respect, we didn’t grow dramat-
ically. We owned 20 radio stations in "96,
and five years later we owned 20 radio
stations. But we were in four markets
plus Salt Lake instead of in 10 markets.
We primarily used trade as a tool and got
ourselves to a position where we thought
we were big enough to compete in a few
markets rather than having one or two
stations in 10 markets.

After five years we were no longer in
New York, Los Angeles, Kansas City, Se-
attle or Dallas. We had been in Phoenix,
got out, and we’re back now. So we did
make a lot of moves. If you looked at 1996
and 2001, you’d say, “Well, they still have
20 stations,” but we traded a lot of sta-
tions. My general counsel did the sum
total not too long ago, and he noted that
since ‘96 the legal department had
worked on transactions involving 63 sta-
tions.

We've continued to add a few stations
here and there. We were up to about 35
stations when we had the smaller mar-
kets, and | think we’re now back at 27.
When the St. George, UT deal closes and
the Phoenix acquisition closes, we’ll be at
24 to 25 stations. We think we’re of suffi-
cient size in six markets to now be a con-
sistent and aggressive competitor.

R&R: What is your position on buying and
selling statians today?

BR: Like a lot of people, I'm of mixed
minds. We have people who are as good,
if not better, than people anywhere in this
business,-and I'd love to give them all the
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opportunities in the world to run radio
stations because I think they’d do a great
job. In that respect, I'd love Bonneville to
be bigger.

Most days I'm extraordinarily grateful
that we are a private company, that we
don’t have any debt, and that we can
therefore afford to invest in our business-
es in terms of trying to be out on the lead-
ing edge with the web and be
part of the HD Radio Alliance
! and be involved in a lot of long-
term things that are going to be
important for our company to
survive.

I'd love to be bigger, butam |
willing to put up with a huge
amount of debt or hiring a
sharcholder relations depart-
ment to get there? Most days I’'m
glad I don’t have to do that. Our
ownership has been real supportive when
we've brought acquisition opportunities
to them. Sometimes they’ve told us we're
nuts, but mostly they’ve said “What a
great idea.” So we'll continue to look at
incremental growth as opposed to big
merger opportunities.

R&R: What is your take on HD Radio?

BR: I’'m excited about it. It’s come in fits
and starts, and we’ve had to wait a long
time for regulatory approval. Unfortu-
nately, like so many things in broadcast-
ing, our businesses are so successful that
it’s hard for us to make big R&D invest-
ments because we’ve operated with such
great margins for so many years.

But I think we‘re on the cusp of some-
thing good. The work that Bob Struble has
done at ibuiquity and Peter Ferrara has
done with the alliance is terrific. We're
making the right kind of contacts, and
there are some exciting things happening
that aren’t public knowledge yet.

I'm pleased with some of the HD2
products out there, and I hope we'll all be
a little more bold with some of the things
we're trying on the HD2 channels. There’s
some wild and crazy stuff out there, but
we can be even more creative than we
have been.

R&R: Do you have stations already broad-
casting on HD2?

BR: Yes, we’ve got three in Chicago; two
in Washington, DC; three in St. Louis; and
three in San Francisco. Later this summer
we'll roll out in Phoenix and Salt Lake.

R&R: Is the current management model of
having existing PDs oversee the HD cliannels
the best way, or should there be an HD pro-
grammer?

-
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ers live with their moms.

Chicago PD Mary Ellen Kachinske.
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BR: Some real smart guys have talked
about this. Larry Rosin of Edison Media
was right when he said that what we
ought to be doing is turning the stations
over to the kids, just like some crazy FM
owner did in 1968, which put FM radio
on the map. Maybe not on all of the HD
channels, but at least some.

There aren’t a lot of rules, and we're not
even doing commercial breaks. The rules
are a) make sure I don’t lose my license,
and b) conform to whatever the compa-
ny’s ethic is. So go try something. What
have you got to lose?

That's what I mean about being bold-
er, and it's what we’re thinking about
ourselves. Hire some kids, tell them todo
something fun, and see what comes out
of it. [ don’t know if it’ll even be music.
There’s nothing to lose aside from a little
money, because you have to hire the kids.
I don’t think we can do it with interns.

R&R: What do you think about the new
broadcast indecency fines?

BR: As the chairman of the NAB Joint
Board, I have to be careful to speak for
Bonneville as opposed to the NAB, but,
basically, I agree with the NAB’s position.
Fines have increased, but nothing has
been done to clarify what is indecent. We
still don’t know with any consistency how
to define indecency.

We also believe that broadcasters ought
to be responsible. I'm proud that at Bon-
neville we don’t have any fines that I'm
aware of and that we run our stations in
a way that makes us highly unlikely to
ever be fined in the future — unless NBC
sends us something that our television
station runs and doesn’t exercise editori-
al control over. We’re not out there on the
edge trying to do outrageous, shocking
content.

The position the NAB has espoused for
a long time and that has now become part
of the effort that [former Motion Picture

R&R Convention 2006, co-located with the NAB Radio Show, will be held
Sept. 20-22 at the Hitton Anatole Hotel in Dallas. R&R Convention registration bad-
ges will aiso allow access to the NAB sessions.

Our thanks go to this year's AC/Hot AC Advisory Committee members: Cap-
itol's Patty Morris-Capers, Reprise’s Alex Coronfly, Lava’s Mike Easterlin, KYSR/
Los Angeles PD Charese Frugé, KEZK/St. Louis PD Mark Edwards and WTMX/

Check out the convention agenda, registration and hotel details online at

R&R Convention 2006

Whoopi Goldberg will be at the AC session “Inside the Studio With |
Whoopi Goldberg.” Clear Channel Sr. VP/AC Programming and WLTW/
New York PD Jim Ryan will interview Goldberg, whose new radio show,
Wake Up With Whoopi, launches July 31. The session will take place
Thursday, Sept. 21, from 3:30-5pm.

Talking Heads

Kicking off the R&R Convention is the session “The Talking Heads of Pro-

gramming: Not the Same as It Ever Was.” Clarke Brown, retired President of Jef-

| ferson-Pilot Communications (now Lincoln Financial Media), will moderate the ses-

sion. Panelists include CBS Radio President/Programming Rob Barnett, Entercom

Sr. VP/Programming Pat Paxton, Emmis VP/Programming Jimmy Steal and Jour-

nal Exec. VP/Television & Radio Operations Carl Gardner. The session will take
place Wednesday, Sept. 20, from 9-10am.

] Fraskonomics

| Authors Steven Levitt and Stephen Dubner will provide the keynote address
. for R&R Convention attendees from 9-10am on Thursday, Sept. 21. The pair co-
. authored the best-selling book Freakonomics: A Rogue Economist Explores the
| Hidden Side of Everything. Some of the hidden, freaky things Levitt has uncov-
ered include what schoolteachers and sumo wrestlers have in common, how the
Ku Klux Klan resembles a group of real estate agents and the reason drug deal-

Association of America President and
CEOJ Jack Valenti is leading is to remind
people that it is parents’ opportunity and
obligation to control what their kids
watch.

We’ve given them all kinds of tools to
do that with cable and television and sat-
ellite controls. They can keep anything
they want out of their homes with exist-
ing parental controls. That doesn’t work
as well in radio, but it’s not radio that the
public-interest groups have been so excit-
ed about for a long time.

Broadcasters ought to be responsible
and comply with the law, but it would be
great if the law and the interpretations
thereof were clearer. The commission has
a horrendously difficult job.

The new fines have prompted people to
80 to court to get some clarity. There are
now four cases that have been consolidat-
ed into the Second Circuit that were filed
following the TV fines that the FCC an-
nounced three months ago. The bottom
line is, we ought to be decent, and we
should also have clarity.

As wy conclude our interview Reese says
that he’s just finished opening a package of
CDs he purchased and that the variety says
something about his “strange tastes.” He con-
tinues, “1 just bought the new Allison Moor-
er, who is Shelby Lynne’s sister. It is sort of
that prog-country stuff. 1 got The Kinks' ulti-
mate collection, the new Keane and Gnarls
Barkley.”

Reese buys his music online and at brick-
and-mortar outlets. "1 get half of it online and
the rest at either Virgin or Barnes & Noble in
the mall next door,” he says. “I couldn’t get
my compuiter to read my older Dave Matthews
CD, so I bought it on iTunes so I could get it
on my iPod. | have the new 60-gigabyte mod-
el in black with video.”

Is there karaoke software he can download
to his iPod?
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104 AC reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airptay week ot
6/25-7/1. Bullets appear on songs gaining piays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in piays is
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LIONEL RICHIE | Call it Love /siand 06/

KT TURSTALL Biack Horse & The Cherry Tree (Relentiess/Virgin/
BON JOVI Who Says Yeu Can't Go Home /sind/IDJMG/
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DIAN DIAZ No More Tears /Strys City!
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ROB THOMAS Ever The Same (Atiaseic/ +18
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 6/30/06

W w W
18-34 18-24 25-34

Artist Title (Labe/) TW W Famil. Bum

FRAY Over My Hood (Cabln Car} Eic/ 481 4AM P BN 418 AN AW
NICKELBACK Savin' Me (Roacrumner10UMG) 195 1% % B% 1M 1M M
OB THOMAS Ever The Same (Atiaatic/ IM 1N % W 1IN 1B 4l
ALLAMERICAN REJECTS Move Alwyg Dophousainiascp/ 391 300 80% 2% 198 424 384
600 GBO DOLLS Stay Wich You Waraw Bras/ U 1M W% 1% 1M 1 A
RASCALFIATTS Whet Huts TeMost yncSomety 382 - B8% W% 277 18 1M
OANIEL POWTER Baé Doy Warner s/ L% 378 1% W% 18 W Im
AELLY CLARKSON Walk Away SCARMS I A W% % 1l 1n Im
NATASNA BEDINGFIELD Unaritton inic/ 1IN 12 W @ 1 N Im
50 BICE The Ree! Thing ACARME/ IM AT M WX I 10 M
X7 TUSTALL Block Harss & The oy Tro uhatbebip/ 206 350 96% 20% 387 381 1%
TEBOY GEIGER For You | Wil CobmbiaSony AMG/ 382 271 88% 2% 388 178 152
FORT MINOR_ Whow'd You Go Sackie ShpWmw e/ 382 358 7% 2% 1% 177 1%
DON JOVI Who Says VYou Can't Go Home (isiandUMG) 381 384 97% &% 348 342 151
FIVE FOR FIQNTING The Middls (4o Calenisa/ M 1N W M 18 I 3
WICK LACHEY What's Loft Of Mo (iuZombe Labe/ o350 383 03% 3% 387 382 1M
RED NOT CINLI PEPPERS Doni Cafornis WarmerBrss) 354 355 80% 21% 354 148 108
BLUE OCTOBER Hate Me Usvrsal Metmw/ 34 309 % 1% 351 1 3%
4 JONRSON Upsids Dows Basifratinverss/ et/ 348 348 80% 30% 3151 3M 18
MAT KEARNEY Nothing Loft To Lase AwavaCobmbia/) 348 348 0% 1% 2184 2179 184
BREAKING POINT Al Messed Up W5ed Ly M1 M% % IS5 10
KEANE is ht Any Wonder fistarscope/ . 3% - 4% U% 1 18 am
JAMES BUWIIT You're Boautiful Custard/Ationtic/ 3330242 100% % 1% LS M
JAMES BUSHT High (Castandid tlantic/ 1M 1% W% 2% 123 117 I
SHAKIRA SNVYCLEF JEAN Hips Don't Lis Sinic/ 1M 1M M% A 38 A Im
GETTER THAN EZRA Juicy /V2/Artamis/ 128 119 % M% 1N Im 18
SHASHMOUTN Stery Of My Lo Bometii’Bomly 328 261 52% 12% 328 383 42
LSS LONELY BOVS Dismands A MoicEipic/ I - W I M’ e
REIANNA SOS Def JoniANG 25 218 % SI1% K4 28 1M

N

Total sample sie is 344 respondents. Tetal sverage

RateThelusic.com dute is provided by Mudishese Ressarch, 3 divisien of Promisre Redie Netwerks.

fovorshilly estimates are based on 2 scale of 1-5. (1=ciskike very
much, 5 = ke very moct). Tetel famifiarily represents the percentage of respondents who recognized the song. Tetel bem
represents the number of respondents who said they are Sired of hearing the song. Songs must have 40% famiiarity to
appesr on survey. Sample composiiion is based on persons 12+. Persons are screensd vis the intermet. (nce passed, thev
can (ake the music test based on the format/music praference. Rate ThelMusic.com resulls are not meant (o replace callout

WdMMM The ATM syulem, lm&u““.*uﬂﬂﬂ
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ARTIST TITLE LABEL(S)
©  CNARLS BARKLEY Crazy DowntownlLava/Atiancc/ uo

D* HOT AC TOP 40 MBIMIASE

of=

PLAYS

€00 GOO DOLLS Stay With Yeu /Warse Bros) 38

3 @ STABILO Fawed Design 500 Mesic Casecle/

m

DDE CHICKS Nt Ready To Make Nice Cae Wi Colmiiy' 562
MOBILE Out Of My Hood Uiniarss/ Msic Coneda/
COLBPLAY The Hardest Part (Capited!
THEORY OF A_ Since You've Besn Gene (504 Unversad 454
_SHAKIRA NIYCLEF JEAN Hips Don't Lin (Sesy MG 448

XS Doul's Party Sasy MG/
NELLY FURTADO fTIMBALAND Premiscusus Goffon/ 399
CHRGTINA AGUILERA Axx't o Other Man Sagy M0 382
FRAY Over My Head (Cabls Cor) pic/
CITY & COLOUR_. Sove Yowr Scissers i Ao 363
DANIEL POWTER Jiwwmy Gots High Momer Sras) 33§

@@ WCKEBACK Fir Awey RoschumenfM Mausic Conas) 448
1@y SUTS XL Ploy Ahniorsal Mesi: Cosody/
JAMES BLUNT Wiseman (Custard/Ationtic/

19¢y MEUSSA FNEL Speschisss Sy 845 St Condly/ 332

CHANTAL KREVIAZUK Al CanOs Sty S35 A Conaely’ 319
PORK Whe Know LofacoZombe LabeiGrop) . 318

22 MNANNA SOS (Dol JanfOMNG
234y PHILOSOPHER.. GiveBack... Suey S5 M Cosede/ 208
NICK LACHEY What's Latt Of Me (Saey 26/

m

SENLEE Cauchily (e Al Minpliiomiita: Conly 279

BUACK EYED PEAS Gone Geing A& Minterscape)

BRIAN BYRNE Far Fram Good /Warmer Mesic Consdly) 214

g WIXS Aftarglow (Sany BMG/

KT TURSTALL Suddenly | See JlabatkessVipid) 200

324y MEX GOVBIE Lis Awake Sosy AMG Muni Conede/ 195

©  FIVEFORFIGHTING Tho Riddls (Sesy WG 19

34  TEDOYGHGER For Youl Wil. (CabumbiaSaty UG 184

JAMES BLUNT High /Castardid siantic/ 1

17T JOEL PLASKETT Nowhers With You Mybdtsic/ 178
3 FONT AEOR.. Woaw'd You Go Alicbi Sigeiihew Sus) 178
[E ALLAMERCANREJECTS Move.. 10
B3> 39 DUDVROCKERS | Lke The Wey Unbersel gl 151
~ 40 MADONNA Got Tegether MWavaer Sres) 145
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25 Canadian Hot AC reporters. Monitored airplay

supplied by Mediabase Research, a division of Premviere Radio
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THE PURE '80s - The Radio Spel:lal
Universal Music Enterprises and McVay Media present “The'Purek80s*
a 6-hour radio special featuring the music of the '80s. The higgest hits from “the era of 'biglhair

-

This radio specialwill be,available for broadcast the last weekend of July 2006 ...
p andf/s_ava/lable.for rebroadcast/as; ofté“n]as‘afﬁliated stations so desire.

R _ 10 NUMBER ONE HITS FROM THE DECADE OF EXCESS e

| i
MOREE““E

ki 'Bn
sus) s

SURVIVOR MiKE & THEMEEHRNIES

VES. BRDENELISH
RUBERT PALMER # WA VISTER
TEARSEDR EERRS DRRVL HALL B JOHNDRTES ! ﬁg
STEVE WIH\L O EINE VIUNG EANNIBALS —
FINA FIRNER VMENREWIRK ?

THE FOLIEE ' | EURTUREEL IR
s ‘ EHRISTUOHER ERDSS TTONEL RIEHIE
_ s U TORESS

Mark Goodman, one of the original MTV VJ’s will host this program The show WI|| teature
music, interviews and insight that only one of the original MTV talent could possibly have.
And the timing couldn’t be better. 2006 marks the 25th Anniversary of the birth of MTV.

Even though you’ll hear quips, fun and elements of education, this program is really
\Q ) \ \\\\ about the music that made the 80’s a special decade. The bottom-line: THE '80s AR
\\\\ A8 FUN AND-“THE PURE '80s” WILL BE PERFECT FOR A FUN SUMMER WEEKEND!

Radio stations all along “The Pure '80s” Radio Network will receive 6 one-hour CDs for broadcast. The
show will have 10-Minutes of commercial inventory available for local advertising and Universal Music Enterprises will retain two-
minutes for national commercials promoting their “Summer of ‘80s” campaign, as well as specific CDs from the “Pure '80s” series.

Radio stations will receive the program for free.

Visit www.mcvaymedia.com/pure80s for a free demo and contact ~ M VAY/MEDIA
e co Katie Seidel to reserve your program. Market exclusive. First come, First served.

© 2006 Universal Music Enterprises,

ramsenaiciecrdossic Please contact: Katie Seidel, 805-496-3311, Seidelk1 @aol.com

-
-
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ARTST TILE LABEL'S)

NICKELBACK Savin' Me /Rosdrumer/I0JMG)

KT TUNSTALL Biack Horse & The Cherry Tres [Relntiess/Vigi/
DARIEL POWTER Bad Day /Wamner Sros.)

NATASHA BEDINGFIELD Unwritten i/

GO0 GOO DOLLS Stay With You /Warner Bros.)

KELLY CLARKSON Wak Away [RCA/RMG)

FRAY Over My Head (Cable Car} Zpvc/

RED HOT CHILI PEPPERS Dani California /Wamer Bros./
JACK JOHNSON Upside Down (BrushfireUniversal Republic)
GNARLS BARKLEY Crazy [DowntowryLava/Atisntic)

ROB THOMAS Ever The Same /Atlantic)

JAMES BLUNT High (Custard/Atisntic)

B0 BICE The Real Thing (RCA/AMG/

NICK LACHEY What's Left Of Me {ive/Zomba Label Group/
FIVE FOR FIGHTING The Riddle /4 ware/Columisa)

SHAKIRA f/WYCLEF JEAN Hips Oon’t Lie (Epic/

RIHANNA SOS (Def Jam/IDJMG)

ALL-AMERICAN REJECTS Move Along (Doghouseinterscope/
JOHN MAYER Waiting On The World To Change /Aware/Cokumbia)
BLUE OCTOBER Hate Me [Universal Motown)

RASCAL FLATTS What Hurts The Most /Lync Street/
BETTER THAN EZRA Juicy (V2/Artemis)

MAT KEARNEY Nothing Left To Lose (Aware/Columiiia)
FORT MINOR... Where'd You Go /Machine Shop/Wamer Bros.)
KEANE Is It Any Wonder (nterscope)

SMASH MOUTH Story Of My Life (Beautiful Bomb/
CHRISTINA AGUILERA Ain’t No Other Man /RCA/AMG/

LOS LONELY BOYS Dismonds /0r Music/Epec/

SNOW PATROL Chasing Cars (A&M/Interscape/

STAIND Everything Changes /Flig/Atiantic/

AUGUSTANA Boston (Fpic/

FRAY How To Save A Life (Epic/

CORINNE BAILEY RAE Put Your Records On /Capvtol)
NICKELBACK Far Away /Rosdrunner/IDJMG)

ROCK KILLS KID Paralyzed (Feariess/Reprise/Warner Bros.)
BREAKING POINT Al Messed Up /Wind-Up/

OEATH CAB FOR CUTIE Soul Meets Body (Atiantic/

MARY J. BUGE Be Without You /Geffen/

PANIC! AT THE DISCO | Write Sins.... (Decaydance/Fucled By Ramenflava/

MARY J. BUGE One /Geffen/

e

2716
2892
2485
2386
122
2106
2101
1814
1806
1751
1696
1455
1421
1392
1227
1086
1020

977

178

766

570

553

538

502

n
n
293
m”m
269
261
228
22
214
194
159
151
150

+248
-37
+22

+50
+191
+14
-24
+88
+398
+26
+65
-104
+72
13
+53

+106
+37
+73
+20
+18
+55
+126
+40
+38
E 1]
|}

-35
+27
-5

oot
[
168953
187390
148966
152457
121051
123000
124993
114886
110613
104343
111246
70112
75228
15477
65566
52408
§7316
46850
54919
37797
29314
30096
17175
18514
21453
13054
21054
14147
15468
12986
9660
15004
12484
15315
4907
3
7961
8956
5582
5458

r4 ]
24
39
27
12
25

n.

n
24
6
32
1"
14
12
7
9
15
9
2

-
(]

-

-
N W NN W = NWEE B WU WS e - - W

760
%0
70
L)
170
680
130
6712
650
64N
1210
6910
5810
5611
613
2910
361
424
47110
3512
230
330
350
21N

260
161
3012
1812
160
1M
1500

n
130
210
140
8
50
1P

80 Hot AC reporters. Monitored airplay data supplied by Mediabase Ressarch. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
01 6/25-711. Bullets appear on songs gaining plays or remaining ftat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs beiow No. 15 are moved 10 recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 10 R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
woek increases in total plays. Total Audience equals Average Quarier Hour Persons times number of plays (times 100). Each daypart on sach station is assigned an AQH

number. Average Quarier Hour Persons used herein with permission from Asbitron inc. (© 2006, Arbitron inc.).© 2006 Radio &

Poweneo[T]
MEDIABASE

ARTISTTITLE LABEL(S) 008
JONE MAYER Waiting On The World Te Change (Aware/Colbmbsa/ 10

CORSNNE BAILEY RAE Put Your Records On (Capitod 0
ALL-AMERNICAN REJECTS Move Along (Doghousafererscape) &
FIVE FOR RGHTING The Riddie (Aware/Cokniva 3
KEANE (s t Any Wonder (iaterscape/ 3
JEWEL Good Day /Ariatic/ 3

The Not AC add thrasheld is applied 1o manitered stations ast allewed 1o repert
adds por their company pelicy: Sengs thet reach 10 glays per week in twe
consecutive sirpley wesks. Airplsy week is defined 83 Sunday through
Saturdey. Adds from oll other programmers are still sccopted at any play lovel.

MOST

INCREASED PLAYS

TOTAL
PLAY
INCREASE

+398

ARTIST TITLE LABEL(S)
JOHN MAYER Warting On The World... (dware/Columbial

GNARLS BARKLEY Crazy /Downtown/l ava/Atiantic/ +28
FIVE FOR FIGHTING The Riddie (Aware/Cokmbia/ +191
CORMINE BAILEY RAE Put Your Records On (Capitol/ +128
CHISTINA AGUILERA Ain't No Other Man /RCA/RMG/ +108
ALL-AMEMCAN REJECTS Move Along [Doghosse/iterscape)  +88
RED HOT CHILI PEPPERS Dani California (Warner Bros./ +88

+13
+12
+65

SNOW PATROL Chasing Cars /48MMrerscope/
MAT KEARNEY Nothing Left To Lose (AwaraCokmiva/
RASCAL FLATTS What Hurts The Mast 2yric Street/

B VEW & ACTIVE sy

FOO AGHTERS Miracle (RCA/RMG/

Total Plays: 132, Total Stations: 12, Adds: 0
SHAWN MULLINS Beautiful Wreck (Vanguard!
Total Plays: 118, Total Stations: 10, Adds: 0
AMERICAN W-Fl The Rescue /Rowo/

Total Plays: 88, Total Stations: 12, Adds: 0
LANDON PIGG Can't Lat Go (REARMG/

Total Plays: 81, Total Stations: 12, Adds: 1
G BLOSSOMS Learning The Hard Way Hybrid)
Total Plays: 75, Total Stations: 8, Adds: 1
JEWEL Good Day Atiastic/

Total Plays: 58, Tetal Statiens: 10, Adds: 3

[ —T——

Station playlists fer all R&R reperters are availadle
on the web ot www.radioandrecords.com.

WANT TO RENEW YOUR
DRIVER’S LICENSE?

"WANT WEATHER
FORECASTS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
‘are just a click or call away.

FIRSTGOVgov

(800) FED-INFO

1
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PART ONE OF A Two-PART SERIES

Do Fewer Currents Make
For Smooth Sailing?

Broadcast Architecture’s less-is-more

approach to new music

ré‘arlier this year Broadcast Architecture cut back its list of rec-
_ommended currents from 15to 11 instrumentals, plus six
powers, five or six vocals and, as usual, 19 to 21 recurrents. BA
President Allen Kepler believes the move supports CDs that
have a shot at success because those CDs will now receive more
airplay and be heard by more listeners.

BA’s new policy on currents has not
been received favorably in all quarters,
particularly in the Smooth Jazz promo-
tion community, for whom today’s tight
playlists have al-
ready created un-
precedented compe-
tition for airplay.
Also, many SJ label
| execs say the policy
discourages CD sales,
| which are currently
at an all-time low.

ARTizen labelhead
and artist manager
Steve Chapman has
a somewhat different view. “From a la-
bel or artist perspective, we would natu-
rally rather have more currents being
played on Smooth Jazz radio stations,” he
says.

“However, the changes that Broadcast
Architecture has recommended through
the years have only helped make the for-
mat stronger. Taken in that light, we still
have a strong outlet for the music, which
is definitely a good thing.”

Not As Tight As Some

Kepler says BA's policies are consistent

Steve Chapman

*

want to know: Who in radio has more fun and
produces stronger results than (top, I-r) KIFM/San
Diego Asst. PO/MD Kelly Cole and PD Mike Vasquez,
who are Seen her clowning with the big man,
Rendezvous artist Wayman Tisdale, who fell by the
station just for fun?

48 © Radio & Records July 7, 2006

MIKE V, WAY-T & KELLY C inquiring mings

with and reflect what its clients — partic-
ularly those in larger markets — are do-
ing. “We constantly evaluate what's go-
ing on and adapt accordingly,” he says.

"“For example, if we recommend 21 cur-
rent instrumentals and most of our sta-
tions, especially in the top 10 markets, are
playing 17 or fewer
—15,even13—we're
doing two things:
watering down our
list by including
songs that are having
little impact in large
markets and not re-
flecting what clients
are doing,.

“The lower overall
count on currents is
driven by the fact that there were songs
on our list that were floundering in the
20s on the chart because there was no con-
sensus on them from programmers.

“When we add a record it’s very impor-
tant that it have an impact. If there are too
many songs on the list, we see midchart
records with less impact. We wantan add
to mean something, to be the best of the
best available.”

He explains that BA’s list of rec-
ommended songs is based on pro-
grammers’ consensus and BA's
opinions, not on testing, because
BA doesn’t pretest new music.

*The fact that BA recommends
22 current songs is actually pro-
gressive compared to the world of
adult formats in general and their
consultants and VPs/program-
ming,” Kepler says.

Support For New Acts

Songs included in BA's “bubbling
under” category offer breathing
room when it comes to new music.

“In the real world there aren’ta
set number of strong new instru-
mentals,” Kepler says. “It fluctu-
ates. So we reserve the right to
ebb-and-flow that, reflect what
our clients are doing and give
adds greater impact.”

Kepler points out thatBA has
championed — and, in some cas-
es, introduced to the format —

Allen Kepler

-

RR SMOOTH JAZZ

CAROL ARCHER
carcher@radioandrecords.

Sept. 20-22 at the Hilton Anatole.

Conventional News

The format leaders who comprise this year's R&R Convention Smooth
Jazz Advisory Committee — KTWV (The Wave)/Los Angeles VP/Pro-
gramming Paul Goldstein, Broadcast Architecture
President Allen Kepler, KJCD/Denver PD Micha-
el Fischer, Verve Music Group Sr. VP/Promo-
tion Suzanne Berg, Peak Records promotion
consuitant Deborah Lewow and Smooth Jazz
format pioneer and Rendezvous Entertain-
ment CEO Frank Cody — went way, way

outside the box to come up with five (this CON N
is not a typo) incredible SJ sessions to SEPTEMBER
HEBee Angtols Hotel © Tome

present at the R&R Convention in Dallas,

Beginning next week in this space, you will leam more about the SJ session topics.
We'll explore buming issues in search of actionable results that you can take home
and implement immediately to grow success in Smooth Jazz. Expect to see
announcements about our expert panelists and session moderators, updates on
general sessions and other events, notes on Club R&R performances and mofe.

To register for the R&R Convention online or to peruse our already impressive
agenda, go to www.radioandrecords.com, click on "Conventions,” then.click "R&R
Convention” on the drop-down menu. See you in Dallas.

artists like Donny Osmond, Raul Midon,
Norah Jones, Beyoncé, Christina Aguil-
era, David Pack, Queen Latifah and, most
recently, Corinne Bailey Rae.

Capital Records VP/Promotion, Adult
Formats Patty Morris says, “BA was in-
strumental in opening the Smooth Jazz
door for Corinne Bailey Rae. We are
aware of how rare it
is that a new artist—
especially a vocal
artist — fits into the
il Smooth Jazz format.
While we knew in,
| our hearts that she

was right for Smooth
Jazz, having BA give
its nod of approval
certainly helped.”

Kepler says, “No one can predict hit
records with 100% accuracy. We add
records that we hope can be powered, that
we feel are hits and that will have high
value for listeners and lasting importance
in ) libraries.”

An Indefible Impression

Kepler advocates high rotation for
powers — around 35 plays, far more than
powers played on some non-BA clients,
like KIFM/San Diego and KJCD/Denver.

He says, “P1 TSL in S] is no more than
17 hours a week, so of 15 spins, six are
buried in overnights, and you're really
talking about nine spins a week. So in a
17-hour TSL a person might hear a brand-
new song one or two times a week. There
is no way it’s going to burn in.

*“That's why I recommend stations play
only five powers. Even if seven or eight
plays are in overnight, given that long
TSL, with 28 spins 6am-midnight, some-
one may hear a brand-new song between
three times or every day in a week, which
still isn’t very much.

“Remember, these are songs that no
other radio station is playing. You'll
never see burn on a new current instru-
mental. In fact, they are only starting to
test and be familiar at 600-700 plays,
when we’re pulling them out of cur-
rent.”

Patty Morris

“In the real world there
aren't a set number of
strong new instrumentals.
It fluctuates. So we
reserve the right to ebb-
and-fiow that, reflect what
our clients are doing and
give adds greater impact.”

Alon Kepler

[ =iy JINIIIIN e

What About Vocals?

Kepler goes on to say that crossover
vocals, like Jack Johnson or Corinne
Bailey Rae, often take almost as long to
become familiar and seared into listen-
ers’ awareness as instrumentals.

“Norah Jones is a perfect example,” he
says. “When other stations started to play
her, the value of the song increased ex-
ponentially — 20 points, and now top 20
out of 700 songs in the whole test.

“It's as important to talk about these
artists as it is to play them. | recommend
that air talent tease new artists effectively
before a break. Over time those songs be-
come familiar, but if you don’t sell them
up and explain them, listeners may just
hear them as another unfamiliar song.

“We have clients playing a multitude
of different numbers of currents. Some
play fewer than our list, and others play
more than we recommend — maybe sev-
en or eight more. It’s important to note
we have successful clients on each end
of that spectrum.

“There is no one correct way to ap-
proach new music. It's up to PDs to do
what they think is right.”

Next week: We hear from a Smooth Jazz
PD or two on this subject. Stay tuned.

L] ananar o aricanradiobicton o
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KR SMOOTH JAZZ TOP 30

July 7, 2006 POWERED[]]
WEC W ARTIST TITLE LABEL(S) ars U woekr  Toun Lo ME[]M[MSE
1 1 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 640 227 69863 19 311
2 2 MINO! ABAIR True Biue (GRP/YMG) 834 8 75276 14 31n MOST ADDED ‘
4 @ PETER WHITE What Does It Take (To Win Your Lovel (Columbia) 615 +48 7171322 6 322 |MmTTEWES 0%
3 4  BRIAN CULBERTSON Let's Get Started (GRP/VMG) 567 50 57332 25 3 m‘g*vm’m ‘mf fm’ ';
5 € WAYMAN TISDALE Get Down On It (Rendezvous/ 546 +36 74568 12 2611 | py pARMER, MR Misraoya Besch fRyelo Must Groug/ E
6 6  RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 446 -17 57897 19 a3n PETER WHITE What Does It Taks (To Win Your Love) Cokmbsa) 2
8 @ EUGE GROOVE Chalaxin (Narads Jazz/EMI) 426 +16 52915 14" 270 | PIECES OF A DREAM Forward Emotion Haads Ui/ 2
7 €@ WNICK COLIONNE Aiways Thinking Of You (Narada Jazz/EMI) 423 +12 59182 24 30N LIOWEL RICHIE | Cal it Love /siandN0/MG) 2
9 9 PAUL BROWN Winelight (GRP/YMG) 379 22 45910 28 320 | TheSmesthJerzadd thresholdis appied o menitored stations net allowod
10 ) CORINNE BAILEY RAE Put Your Records On (Capitol 366 429 4408 10 261 | o e e T et et o ey
13 @ RAY PARKER, JR. Mismaioya Beach (Raydio Music Group) 332 +18 59438 14 25/3 | throuph Saturday. Adds from ol other programmers ors still sccapted ot
11 12 DAVIO PACK Biggest Part Of Me (Peak/Concord) 3 6 33964 14 2500 | Smrevtw
12 @ SIMPLY REO Hoiding Back... (simplyred.com/Verve Forecast/VMG) 330 +12 33458 10 2710
14 14 NAJEE 2nd 2 None (Hoads Up International) 209 13 29741 3% 3@ mMOST
15 15  MICHAEL LINGTON Pacifica Rendezvous) 285 14 32431 32 210 INCREASED PLAYS
18 2 CHRIS STANORING | Can't Help Myself (Tripin’ ‘N’ Rtythm) 282 +16 20540 ® %0 | ;&l};
16 BRIAN SIMPSON Saturday Coo! (Rendezvous/ 256 #123322 T 200 | oy e Low's oeve BeedCA FtarRME o128
20 @ RICK BRAUN Groove s in The Heart /Artizen) 20 +10 21878 11 70 | \AZ7MASTERS ¥ Free As The Wind (Trjese’ ¥ byt 455
26 (@) FOURPLAY... My Love’s Leavin’ (Bloebid/RCA Victor/AMG) 234  +128 39526 2 29/19 | PETERWMITE Whet Does  Take (T Win Your Love) Cobembia'  +48
19 20 HERBIE HANCOCK... A Song For You (Possibilities/Vector) 232 7 30248 18 2210 | WAYMAN TISDALE Get Down On It Mesderrous/ +3%
21 @ PIECES OF A DREAM Forward Emotion fHeads Up) 226 +1 31202 6  23j2 | COMNNEBALEY RAE Put Your Records On (Cantel +n
22 22 DAVID BENOIT Beat Street (Pesk/Concord) 190 T 26 5 qgy | mCLE e Bl <A
. e YMAN TISDALE Sunday's Best Masdaness/ +21
27 @ JAZZMASTERS V Free As The Wind (Trigpin’ ‘N* Rhythm) 155 +55 20795 2 2077 | pmay pARKER JR. Mismoioys Beach Moo Msic Go 18
23 24  JASON MILES Sexual Healing /Narada Jazz/EMI) 138 13 251587 13 9 EUGE GROOVE Chillaxin Narada JazoEM) +18
24 25 GERALD ALBRIGHT We Got The Groove /Peak/ 118 A0 8308 19 14/0 | CHRIS STANDRNG | Can't Hap Myself Tripia’ ¥ Riyti)  +16
25 26 DAVE KOZ Undeniable (Capitol) 12 15 18856 5§ 1001
28 ERIC DARIUS Chiflin’ Out (Warada Jazz/EMI) 108 +12 7183 3 1011
| SHILTS Look What's Happened /Artizen/ 8 +10 8131 2 100 MOST
B> RICHARD ELLIOT Say It's So /Artizen) 83 413 5350 1 80 PLAYED RECURRENTS
29 30 PAMELA WILLIAMS Positive Vibe /Shanachie/ n 20 7811 13 9 T ToraL
32 Smooth Jazz ® reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay | 3RD FORCE You Got t /Hipher OctaveFA/ (74
week 01 6/25-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in 1M WATERS Steppin’ Out (Shaaachie/ 257
ptaysrsmaoedﬁrst.SonosbeiowNo‘15?removedtomcurremaﬂevmweeksqnmecnanunlessasonchasnotyetreachodnwtoo15.naﬂer20weeks,tfnroqxd LS Surer Nights B TSR 26
s not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with | BEYONCE' Wishing On A Star (Sony UrbanColomsa/ m
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station | RICHARD ELLIOT Mystique (Artires/ 201
is assigned an AQOH number. Average Quarter Hour Persons used herein with permtssoon from_Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records. IORK WHALUM Whip Appesl Raedenvess/ 180
| EARTI, WIND & FIRE (/BRIAN MCIINGNT To You (Sanctuary/SARG) MARION MEADOWS Susde (esds U/ 15
R /£ & ACTIVE i e T e el
| KEM Find Your Way (Back Into My Life} Umiversal Motown/ EUGE GROOVE Got Em Goin' Arast Jaz2EMY “
_ TutafPlega 46 Touh Stashnt=0, Mdk: 1 KEN NAVARRD You Are Everything Pt w
JACK JOWNSON Upside Dewn (Brushfire/Uinversa/ fapulc | RIPPINGTONS Gypsy Eyes Poat BRAN SBIPSON s Al Geod fendarvecs/ in
Total Plays: 86, Total Staviens: 5, Adés: 1 | Total Ploys: 48, Total Stations: 6, Adds: 0 NORAN JONES Dert Know Wi M ATy R A
MANION MEADOWS Dressed To Chl Plaoes Ui/ LIBNEL RCINE | Cal 1 Lave (staad IIMG) KEINY 0 T oy You o (haalieY o
Total Plays: 60, Total Stations: 8, Adés: 1 Total Ploy: 46, Total Statons: 4, Adé:2 EVE RGN b oo i L
MICHAEL FRAINIS Undar The Sun Xack/ EVERETTE NARP Mondoy Spasks Shanachis/ Longugy
Total Ploys: 60, Total Stations: 5, Adds: 0 Total Ploys: 45, Total Stasions: 5, Adéx: 0 WALTER BEASLEY Coolness fonss Uy "
SILK Easy Doss It (Trigin’ ¥ SIEGEL Swest Talk Ascie
Teo Py 5 Tot Smem 7, e 1 :.‘:maru St 5. A} e S e WA
Songs resbd b bl poye

300
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. KR SMOOTH JAZZ TOP 30 INDICATOR

July 7, 2006 2
MEC wex  ARTST TME LABELS) iy EYCRn C1 S T MOST ADDED
1 €  WAYMAN TISDALE Get Down On It fRendezvous) 244 +6 802 12 151 ANust ""'; “““:’ oy —_—— ‘°;'
FOURPLAY.. Blebrd RCA Vict
2 2 EUGE GROOVE Chillaxin (Narada Jazz/EMI) 220 -6 418 12 15/0 JONATHAN '::y“;. D:anua Bay (Readervous! 3
3 o MINDI ABAIR True Blue /(GRP/VYMG)/ 219 +4 462 " 12/0 SOUL PROVIDERS {/BO8 BALOWI Encore Xock/ 2
4 @ PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 204 +4 472 16 13j0 | MARKHOLLINGSWORTH On The Mark (MWindshore) 2
6 @ PETER WHITE What Does It Take (To Win Your Love) (Columbia/ 197 +8 450 5 qap | ALANHEWITT Jomde 275 4
. GEORGE NARDELLO Al | Wanna Do /Westtown/ 2
5 o RAY PARKER, JR. Mismaloya Beach /Raydio Music Group/ 192 0 434 18 1510 XIRK WHALUM Sormeons To Love /Rendezvous/ 2
8 o BRIAN CULBERTSOMN Let’'s Get Started (GRP/VYMG) 188 +5 382 24 1210 MOST
7 8  CHRIS STANDRING | Can't Help Myself (Tripgin’ ‘N’ Rhythm/ 184 -1 384 19 140 SED PLAY,
9 € BRIAN SIMPSON Saturday Cool (Rendezvous/ 179 +5 338 6 120 INCREA 5 -
ARMIST TIME LABEL(S) INCREASE
10 @ OAVIO BENOIT Beat Street (Peak/Concord) 172 +2 382 5 1310 JONATHAN BUTLER Bay 4 2
1" Q RAMSEY LEWIS Oh Happy Oay Warada Jazz/EMI) 187 0 368 16 1110 FOURPLAY_.. My Love’s Leavin’ (BiwetardBCA Victor/AMG) +38
12 @ NICK COLIONNME Always Thinking Of You (Narads Jazz/EMI) 162 +2 354 24 13i0 JAZZMASTERS V Free As The Wind (Tnpon’ N’ Rbythm) +33
" SOUL PROVIDERS 1/B08 BALOWIN Encore Rock/ +28
14 @ PIECES OF A DREAM Forward Emetion (Heads Up/ 152 +2 436 9 12/0 MATT MARSHAX Miaace o
13 14 GERALD ALBRIGHT We Got The Groove (Peak/ 148 5 50 21 130 | oy suk ey Ms,", oy N ¥ Ryt e
19 @ EVERETTE HARP Monday Speaks (Shanachie/ 145 +17 396 6 1210 EVERETTE HARP Monday Spesks /Shanachie/ 17
20 (D MARION MEADOWS Dressed To Chill (Heads Up/ 136 +13 7 4 m ".f:lﬂ'.s&"ﬁfu'ﬁ’" PR *:z
. ) . +
18 0 CORINNE BAILEY RAE Put Your Records On /Capitol) 134 +3 299 8 9/0 BURT CONRAD ALL STARS 5 To 4 (Sev Bright +14
17 18 RICK BRAUN Groove Is In The Heart (Artizen) 126 -6 223 13 1110
16 19 HERBIE HANCOCK fiC. AGUILERA A Song For You (Possibdiities/Vector) 124 8 s 19 100 MOST
il @ SHILTS Look What's Happened (Artizen) 123 +2 234 7 1110 PLAYED RECURREN TS o
22 OLIVER Good To Go (Koch 9 ARTT, TTLE, ooy PLAVS
@ steve ood To Go Koch/ 121 +1 251 15 90 PRIX R Noekehs S0 o
27 @ MATT MARSHAK Summerfunk Nuance) 108 +21 249 3 710 ALTHEA RENE In The Moment /Alliant/ n
26 @ OLI SILK Easy Does It (Trippin’ ‘N’ Rhythm/ 107 +20 308 3 910 NAJEE 2nd 2 None (Heads Up International) 95
24 @ BLACK GOLD MASSIVE Let It Flow /Major Menace) 103 +2 235 3 9 KIM WATERS s‘;:""‘ Out f-‘;“"‘"’ ::
25 @  ANDRE DELANO Why Not (7th Note/ 101 +8 02 2 M mm"mm"m'm' w'ui“ m"’"'"" pe
28 @ ERIC DARIUS Chilin’ Out (Nerada Jazz/EMl) 94 +8 18 2 M0 MILS Summer Nights Baia TSR/ 50
23 27 PAMELA WILLIAMS Positive Vibe (Shanschie) 93 21 292 18 90 :::m“ East 'zm Post) ::
[Debut> @ SOUL PROVIDERS {/BOB BALDWIN Encore /Kock/ 84 +28 150 1 8/2 BRAN SIMPSON It's Al Good enck | %
29 @ ROB WHITE Fin De Semana (Weekend) (Orpheus/ 84 +1 318 19 m CHAIS BOTTI HLL SCOTT Good Moming Heartache (Combia! 24
30 @ 38D FORCE You Got it Higher Octave/EMI) 82 ¢ 91 15 50 EUGE GROOVE Get Em Goin” Mavadle Jazzt M) a
. MCHARD ELLIOT Mystique (Artirew/ 19
19 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1.
© 2006 Radio & Records MARION MEADOWS Susds /Heeds U/ 10
a2 T
REPORTERS KSBRALes Angeles. CA WLOQ/Ortende, FL* KKXSF/San Fransiess, CA KWi2/3eslle. WA
et iyl e L S e e
Statioss and their adds Kstod alphabetically by market e i -
WJIZ/Amasta. GA® W Cleveiand. ON* WQTOMertierd. CT
POAID: Buve owh INPE: Domie Rinbie PR/AI: Stowant Sieve WAIZ/Philadeiphia, PA*
- ST O o =T KTWVA.os Angates. CA' ey e g
§ BURT CONAAD ALL STARS PO Pasl Soltuteln o Al FOURPLAY VARCHAR L MCDORM D
0 Gt CAmmON APOAID: Staghanie Muadalie . 0
o Gant um A Rkete .m.z
S KSTY/Sente Rosa. CA % wowon wescom
iy L L Ty
WA e, oo e, woaud ol KYOTPsents. 2° ¥ FReLAY AR MDD somerint
iy | e o DAt
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Winter Winners

A rock-format report card

espite some great music out there that is connecting with
consumers, rock-formatted radio took some major hits in
the winter book. There were a couple of major factors that con-

tributed to this downtrend.

First, Howard Stemn’s departure from ter-
restrial radio was felt fully for the first time
in this rating period. Second, the inability
to reach cell-phone-only homes continues
to be a problem.

Depending on the survey you read, 30%-
40% of the rock audience live in cell-phone-
only homes, unreachable by Arbitron and
other research companies. This is a prob-
lem that is going to be with us for a while,
and as cell-phone technology continues to

spread and improve, it's only going to get
worse.

Also, young men continue to be under-
sampled due to the very nature of their life-
styles. They don't like filling out diaries,
and-they don’t like taking surveys on the
phone.

With all this in mind, [ present a report
card for rock-formatted stations. The sta-
tions are ranked by total audience size,
and their market ranks are included.

R ROCK FORMATS

STEVEN STRICK

sstrick@radioandrecords.com

National Top 10
Mariet
Caks/CRy Format Owner 12+ AQH Rank
1. KROQ/Los Angeles  Alternative  CBS 59,200 No.8
2. WMMR/Philadelphia Rock Greater Media 26,000 No. 7
3. WRIF/Detroit Active Rock  Greater Media 23,900 No. 9
4. WKQX/Chicago Alternative = Emmis 22,200 No. 22
5. KTBZ/Houston Alternative  Clear Channel 20,500 No. 11
6. KDGE/Dallas Alternative  Clear Channel 19,800 No. 14
7. WWDC/Washington  Alternative  Clear Channel 19,600 No. 12
8. KUPD/Phoenix Active Rock  Sandusky 16,400 No. 10
9. WIYY/Baltimore Active Rock  Hearst-Argyle 16,100 No. 6
10. WAAF/Boston Active Rock  Entercom 14,900 No. 12
Nertheast Top 10
Al et
Calis/Clty Format Owner 12+ AQH Rank
1. WMMR/Philadeiphia Rock Greater Media 26,000 No. 7
2. WWDC/Washington  Alternative  Clear Channel 19,600 No. 12
3. WIYY/Baltimore Active Rock  Hearst-Argyle 16,100 No. 6
4. WAAF/Boston Active Rock  Entercom 14,900 No. 12
5. WHJY/Providence Rock Clear Channel 11,300 No. 4
6. WYSP/Philadelphia  Active Rock CBS 11,000 No. 20
7. WBCN/Boston Alternative  CBS 10,300 No. 19
8. WHFS/Baltimore Alternative  CBS 7,100 No. 14
9. WXDX/Pittsburgh Aiternative  Clear Channel 7,000 No. 14
10. WZZ0/Alientown Rock Clear Channe! 7,000 No. 4
| Midwest Top 10
] Market
I Calis/City Format Owner 12+ AQH Rank
| 1. WRIF/Detroit Active Rock  Greater Media 23,900  No.9
2. WKQX/Chicago Alternative  Emmis 22,200 No. 22
3. CIMX/Detroit Alternative  CHUM Group 14,000 No. 16
4. KXXR/Minneapolis  Active Rock ABC 13,800 No. 10
‘,_ 5_._WEPN/Cincinnati Rock Clear Channel 12200 No.6

R&R Convention 2006

Nominations are now being accepted for the R&R Industry Achieve-
ment Awards. The nomination form was printed in the June 23 issue of
the paper. You can also find it in the Alternative and Active Rock/Rock
Updates. You can e-mail us your choices at nominations @ radioandrecords.
com or fax in the nomination form. Only one nomination form per per-
son will be accepted. Yes, you can nominate yourself if you'd like.

This year's R&R Convention is being heid at the Hilton Anatole Hotel in Dallas
Sept. 20-22. The Jacobs Media Summit will start the day before our convention,
on Tuesday, Sept. 19, and finish up on Wednesday moming, Sept. 20.

Special thanks to my advisory panel for this convention: Mark Abramson,
VP/Promotions, Roadrunner Records; Joe Bevilacqua, Director/FM Program-
ming, Clear Channel/Denver; Lorraine Caruso, Sr. Director/Alternative Pro-
motion, Zomba Label Group: Dave Downey, VP/Rock Formats, Universal
Republic Music Group; Kevin Stapleford, VP/Programming, Alternative XTRA
(91X)/San Diego: Mike Stem, PD, Alternative WKQX (Q101)/Chicago; Ted
Volk, VP/Alternative & Rock Promotion, Capitol Records; and Bill Weston, PD,
Rock WMMR/Philadelphia. Together, we are coming up with an agenda that
will matter to you.

Agrist

Calls/City Format Owner 12+ AQH Rank

6. KQRC/Kansas City  Active Rock  Entercom 10,400 No. 3
7. KPNT/St. Louis Alternative  Emmis 8,500 No. 17
8. WMMS/Cleveland Rock Clear Channel 8,500 No. 11

9. WRZX/Indianapolis  Alternative  Clear Channel 7,700 No. 6
10. WilL/Chicago Rock NextMedia 7.100 No. 35

' West Top 10

Mariet

Calls/City Format Owner 12+ AQH Rank

1 KROQ/Los Angeles  Altemnative  CBS 59,200 No. 8
2. KUPD/Phoenix Active Rock  Sandusky 16,400 No. 10
3. KISW/Seattle Active Rock  Entercom 13,700 No. 12
4. KDKB/Phoenix Rock Sandusky 11300  No. 18
5. KITS/San Francisco  Alternative  CBS 11,200 No. 23

6. KRXQ/Sacramento  Rock Entercom 10,000 No. 4
7. KBPI/Denver Active Rock  Clear Channel 9,200 No. 11
8. KNDD/Seattle Alternative  Entercom 8,600 No. 22
9. KDLD/Los Angeles  Alternative  Entravision 8,500 No. 44
10. KIOZ/San Diego Active Rock  Clear Channel 8,300 No. 16

- South Top 10 —

Market

Calis/Clty Format Owner 12+ AQH Rank
1. KTBZ/Houston Alternative  Clear Channel 20,500 No. 11
2. KDGE/Dallas Alternative  Clear Channel 19,800 No. 14

3. KISS/San Antonio Rock Cox 12,800 No. 2
4. WXTB/Tampa Active Rock  Clear Channel 12,500 No. 10
5. WBZY/Atlanta Alternative  Clear Channel 11,500 No. 18
5 6. WNNX/Atlanta Alternative  Cumulus 11,200 No. 18
| 7. WHDR/Miami Active Rock  Cox 11,200 No. 20

i 8. WPLA/Jacksonville * Alternative  Clear Channel 9,600 No. 3

: 9. KLAQ/El Paso Active Rock  Regent 8,400 No. 1
10. WSUN/Tampa Alternative  Cox 7.900 No. 17

Coming Up

from different parts of the country, each
with its own unique philosoplty and ap-

proach to programming and imaging.
July 7, 2006 Radio & Records ® 51

Next week RER presents a special Alterna-
tive Focus. We'll be highlighting four stations
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. R ROCK TOP 30 .

. POWERED[]]
dly. 7, 2004 MEDIABASE
WEC Wit ARTIST TILE LABEL(S) i B wrgg;‘u‘i‘,t e T E )
1 1 REDHOT CHILI PEPPERS Dani Caifornia (Warner Bros.) 593 48 34808 13 260 | MOST ADDED |
2 2 BUCKCHERRY Crazy Bitch (Eleven Seven/Lava) 445 -12 18039 18 23N
5 @  THREE DAYS GRACE Animal | Have Become WiveZomba LabeiGrow) . 436 +21 23607 13 240 :: TE “s‘;‘“": R o o) ‘°‘;’
4 4 GODSMACK Speak (Universal Republic/ 416 -9 20830 2 240 DISTURBED Land Of Cont Reprise) 2
3 5 TOOL Vicarious (Vokcano/Zomba Label Group) 416 -18 20370 1" 2410
6 6  SHINEDOWMN | Dare You (Atiantic) 335 4 16489 24 1810 The Rock sd thrasheld i applid ts mositorsd stations net slowed o apart
7 7 WOLFMOTHER Woman (Modwar/interscape] 320 -14 13122 14 2210 dds por their company pelicy: Sengs thet reach soven plays par wesk within
omn sirpley wosk. As asirpley wesk is defined as Senday through Saturdey.
9 o STONE SOUR Through Glass (Roadrunmner//DJMG) 263 +15 10424 5 1810 Adda trom ol other are 565 accapted ot amy oy level
10 o BREAXING BENJAMIN The Diary Of Jane (Hollywood/ 260 +23 12642 4 2000
n @ SEETHER The Gift /Wind-Up/ 235 +10 9288 17 1910
8 11 - NICKELBACK Savin' Me /Roadrumner/I0JMG) 227 -36 473 18 140 MO ST
15 (@ HINDER Lips 01 An Angel Unversal Repubic/ 26 418 813 8 130 | INCREASED PLAYS
12 (@ XORN ComingUndone Vagiy 228 +8 8984 16 140
14 Q PEARL JAM Life Wasted L/RMG) 222 +11 15289 (] 170 Yg""&
13 15 FOO FIGHTERS No Way Back (RCA/RMG) 194 -23 13557 22 140 ARTIST TITLE LABEL(S) . INCREASE
19 @ TOMPETTY Saving Grace (4menicanWarner Bros.) 153 +55 10423 2 112 | TOMPETTY Sewng Grace (AmencanWarmer Brus) +55
16 17 PEARLJAM Word Wide Suicide L/RMG/ 145 A7 7543 17 18p mw""“‘m é:"”";"o: - :::
22 (@  BLACK STONE CHERRY Lonely Train (Roscumen/IR/MG) 103 419 5565 6 100 | grgaxug BENJAMN The Diary Of Jane Hroad +23
20 @ GODSMACK Shine Down [Universal Republic/ 109 +14 3469 3 8 THREE DAYS GRACE Ansmal | Have... (ive/Zomba Label Growp) +2)
18 20  RACONTEURS Steady, As She Goes (Third Man/V2) 104 4 7622 7 M AR Miss Murder (Tiny [mna:capf/ +0
23 21 ROBZOMBIE American Witch (Geffan/interscope/ 85 4 2585 g gp |Bue mmw Troin ”"‘"”/"""’”‘”"‘;’ :::
21 22 SYSTEMOF A DOWN Lonsly Day (Amenkan/Cokmixs/ 85 TR T P T ool Though e - o5
29 @  AFI Miss Murder (Tiny Evi¥interscape) 89 +20 5713 2 4 GODSMACK Shine Down (Uwversal Rapubic/ +14
24 @ THEORY OF A DEADMAN Santa Monica (Roadrumer/I0/MG)/ 68 +2 2337 12 50
@ SHINEDOWN Heroes /Atisntic/ 82 +32 2820 ] 50
27 26 10 YEARS Theough The ks (Universal Repubic/ 58 4 128 14 M MOST
22 @ HOOBASTANK inside Of You /isiand/i0IME) 57 +2 1166 7 50 PLAYED RECURRENTS
Bebu>  €)  DISTURBED Land Of Confusion (Reprise/ 54 +28 1104 18R
Bebxd> €  REDHOY CHILI PEPPERS Toll Mo Baby Wavner Bros.) 8 e 2550 1 =]
K | (30] FGHTING INSTINCT | Found Forever (EA Music Reactive/Gotee) a9 +3 1429 3 50 SEETHER Remedy Whedp/ 2
DISTURBED Stricken /Reprise/ 193
) . SHINEDEWN Save Me (Atiascx/ 199
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of NICKELBACK Ani (Rosdh AOIMG) 18
6/25-7/1. Bullets appear on songs gaining plays or femaining flat from previous week_ f two songs are tied in total piays, the song with the larger increase in plays is Animais .
placed first. Songs betow No. 15 are moved to recurrent atter 20 weeks on the chart unless a song has not yet reached the top 15. H after 20 weeks, the record is notin | 19 YEARS Wasteland /Unversal Repubic/ 138
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported MUOVAVYRE Fal Into Sesp Eaic/ 13
to R&R by each reporting station. Songs unreported as adds do not count toward overall fotal stations playing a song. Most Increased Plays lists the songs with the AVENGED SEVENFOLD Bat Country Warser Bres./ 106
greatest week-lo-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 3
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. DISTURBED Just Stop (Reprse/ 102
FO0 RGHTERS Best 0f You /RCA/RMG/ 100
AUDIGSLAVE Doesn't Remind Me (Epic/interscape/ ]
VEw e ACTIvE e -
| Total Plays: 36, Total Stations: 3, Adds: 0
BLUE OCTOBER Hate Me Universal Motown) CONEED AND CAMBRIA Welcome Home (Egeal Vision/ Columbia) : Sipscasid by walphors
Total Plays: 38, Total Stations: 4, Adds: 0 Total Plays: 32, Total Stations: 3, Adds: 0 Station playlists lor all R&R reporters are available
on the webd at www.radioandrecoris.com.
i Sengs ranked by tetal plays
‘ REPORTERS WO Manchester, M WHAR Philadeiphia. PA° | WHJY Providesce. R1* KHTB/SaM Late Cay, UT* KBAQ/Waco, TX
..:h Ll R gy Pt __—- LY ]
Stations and their adds Nsted sjphabelically by market ?5:7-— - =
KZRR/Albuquorque, Md* WROK/Canion, OH* KAZR/Des Meines, IA* . WMZ Wausse, WA
P = o A2 Mkt 08 S ==
I - IBBO/ . 17 LOSTROMETS
) - g = e e
WPXLCape Cod, WA . "
. . o - ?.I;I..e. Luls Obinpe, CA S Falis, TX
S me.m- g -“.Lm" m a ne e
- [ L] ::- .IE_L‘_. .
w o e T A s
-'-— 7 XMRTY 1 HamY R § w A
. mns—n . = NEDIABA
L e m‘m, »
:'-:.:-. mw L7 o n- 4o “Monitored Reporters
it . On° Tl =S She - 42 Totel Reporters
- ) . 26 Totsi Moniored
G Wm el W e 16 Total Indicator
WETOowling Groom, T UBENSaN Lake OOy, UT* o rrr——
——— WS Cloveland, OH" - e WHEM P wimet, W | B oy ugutan
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18/0

POWERED[ 1]
MEDIABASE

ARTIST TITLE LABEL(S)

CROSSFADE invincible [Cotembia/
SHINEDOWN Heroes /Atiastic/
DISTURBED Land 0f Confusion (Reprrse/
GODSMACK Stune Down (Usversal Repebiic/
LOSTPROPHETS Rooftops /Cokmbis/
STAIND King Of Al Excuses (Fig/Atiantsc/
The Active Reck add thresheld is appliad 1o manitered stations ast allowed B
rapert adds por thoir company paficy: Sengs that reach soven ploys por wesk
waithin one sirpiwy wosk. An sirpley wosk is dofined as Sundey thrsugh Satwrdey.
Adds from ol ather grogrammers are sl sccapted at say ploy lovel.

NNNU.U‘&

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
DISTURBED Land Of Confusion (Reprse/ +205
CROSSFADE Invincible (Cokmisa/ +183
GODSMACK Shine Down (Uiwversal Aapetic/ 14
STONE SOUR Through Gess (Roacmser KNG/ 139
HIRDER Lips 01 An Angel (Uwvwrsa/ Aapatic/ +108
STAIND King Of AR Excuses (FiyArianric/ +89
BREAKONG BENJAMIN The Diary 0f Jane (Hatywood) 8
AVENGED SEVENFOLD Soize The Day Warmer Bras +8
SHINEDOWN Heroes (Ariantc +19
AR Miss Murde (Tiny Enicerscope) o

MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S} PLAYS
10 YEARS Wastotand (awversal Reputic/ 518
EVARS BLUE Cold (But 'm Stll Here) (Pocketholywood) 478
SHINEDOWN | Dare You /Arisacic) 65
HURT Repture (Capitl o
NONDER Got Stoned (Unersal Aepedic/ "
MICKELBACK Arsmels (Raadkume/10/M6) "
DISTURBED Stricken (ymrse/ 1
KON Twisted Transistor (Vg m
AVENGED SEVENFOLD Bat Country Warmw Bras./ 31
SYSTEM OF A DOWN Hypnotize (Amercaw Cokmbsa/ n

g VEW EACTIVE cumy

AVENGED SEVENFOLD Seire The Day (Warner Bros)

Total Plays: 108, Total Statiens: 15, Adds:

HIM Kiling Loneiness /SinsWarner Bros.)

Total Plays: 34, Total Stations: 11, Adds: 0

REVELATION THEORY Siowbum (OnE 1/

Total Plays: 68, Total Stations: 6, Adds: 0

UNDEROATH Wrtting On.... (EAW Macsic Reactive/Tooth & Nad)
Total Plays: 53, Total Stations: 6, Adds: 0

REVELATION THEORY Seffish And Cold (OnE 1/

Total Plays: 38, Total Stations: 7, Adds: 0

Soags ranked by tot2! plays

on the web at www.radioandrecords.com. |

{ Station playlists for all R&R reporters are available

July 7, 20068
B e me s WG me
1 ° THREE DAYS GRACE Animal | Have Become {Ave/Zomba Label Grosp) 1639 +50 71969 13
2 2 TOOL Vicarious (Volcana/Zombs Label Group) 1543 41 §6806 1"
3 3 RED HOT CHILI PEPPERS DBani California (Warner Bros.) 1463 -83 63108 13
5 o KORN Coming Undone /Vipsie/ 1376 +6 53248 22
4 5 BUCKCHERRY Crazy Bitch (Heven SevenyLava/ 1323 -113 53298 2
7 @  HINDER Lips Of An Angel (Unversel Republic/ 177 +108 40848 13
8 . BREAKING BENJAMIN The Diary Of Jane Holywood) 1088 +82 39585 [ ]
10 e STONE SOUR Through Glass (Raadrunner/I0J MG/ 1066 +139 41208 ]
9 9 WOLFMOTHER Woman /Moduar/Interscope) 939 12 38213 s
6 10 GODSMACK Speak /Unversal Rapublic/ 838 -139 39820 A
n 11 SEETHER The Gift Wind-Upy 799 49 27504 2
12 12 ROBZOMBIE American Witch /Geffen/interscope/ 780 -14 29198 14
16 0 GODSMACK Shine Down (Unvversal Repubic/ 722 +147 28748 3
15 0 PEARL JAM Life Wasted (/MG 845 +41 23815 [}
13 15 MUDVAYNE Fall into Slesp Epic/ 824 47 27687 27
18 @ BLACK STONE CHERRY Lonely Train /Roadrumer/IOJMG) 803 +33 15753 10
2t 0 ATREYV Ex’s And Oh's fVictory/ 584 +35 17424 18
14 18 DISTURBED Just Stop /Reprise/ 577 112 30047 27
2 @ AR MissMurder (Tiny Evilinterscope) S48 471 20148 9
19 20  BLUEOCTOBER Hate Me Unversal Motown/ 548 -2 18504 15
20 21 10 YEARS Through The iris Universal Republic/ 526 43 18571 18
23 @ 30 SECONOS TO MARS The Kill fimmoartal/Virgin/ 513 +41 14737 17
24 @ LOSTPROPHETS Rooftops (Cokwniva/ 483 + 10177 7
2% @ TRAPT Disconnectsd (Out Of Touch) (Wamer Bros./ 423 0 1748 8
0 @ EGHTEENVISIONS Victim (Trsthi¥Epic/ 35+ B2 5
27 @ RACONTEURS Steady, As She Goes (Thind Man/V2) 48 +0 14843 ¢
45 @ DISTURBED Land Of Confusion Reprise/ N7 4205 13508 2
29 28 HOOBASTANK inside Of You /sisndM0JMG/ 308 -8 11460 1"
322 @  FLYLEAF Fuly Alive (OcronwRCA/RMG) 283  +16 6088 4
28 30  PEARL JAM World Wide Suicide L/RMG/ 283 -4 15247 17
% 31 MICKELBACK Savin’ Me (Roadrunner/I0JMG) 280 -100 17943 19
37 O THOUSAND FOOT KRUTCH Absolute [FA# Mussc Reactive/Tooth & Nad) 251 +34 na 5
36 @ BULLET FOR MY VALENTINE Tears Don't Fall (TrstialUnve'Zomba Label Grouy 237 +18 8004 ]
35 34  DANKO JONES First Date /Razor & Tie/ 23 12 8372 1"
3 35  SYSTEM OF A DOWN Lonely Day (Amencan/Cokuniia/ 2 -58 9181 19
Bebe> ) CROSSFADE kwincible (Cokembia) 20 +153 w4 1
M4 @ SHNEDOWN Heroes (Atiewtic/ 218 479 9885 2
40 €D SYSTEMOF A DOWN Kl Rock "N Roll (AmenicavCokmbss/ 207 40 5654 4
48 @ STAIND King Of Al Excuses /Fig/Atiantic/ 201 +89 7928 2
38 40 NONPOWT Alive And Kicking (Bisler Sros/ 198 -9 121 )
K<) 41 THEORY OF A DEADMAN Santa Monica Roadrumer/i0/MG/ 174 80 4851 15
n 42  MERCY FALL | Got Life /Atiantic) 172 -74 3192 14
42 43  EGYPT CENTRAL Over And Under (Bisker Bros.) 146 -19 3225 9
43 44  LACUNA COIL Our Truth [Century Modka/ 144 4 e 17
39 - 45  REBEL MEETS REBEL Get Outta My Life By Vi 14 -33 3059 18
50 @ PANIC CHANNEL Why Cry (Capitol) 134 +42 2074 2
45 Q ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 128 +1 3302 5
49 @ TOOL The Pot Vokcana/Zomba Label Group) 125 +18 6912 5
47 @ TAKING BACK SUNDAY MakeDamnSure (Warner Bros./ 112 +5 2622 7
41 50  AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 109 -82 3950 20
54 Active Rock reporters. Monltored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 6/25-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed firsL. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not
in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays fists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records,
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( N )
g T YR Y | 4 ¢ FOCK TOP 50 e THITIT
o For The Week Ending 6/30/06 CANADA! .
s M M M LAST THS TOTAL of- o TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ANTET TIILE LABEL(S) Uy [rre SIREO
THREE GRACE A 1 1 RED NOT CHILI PEPPERS Dani Calfernis Narmw Brus) 5904 43 13 1499
— i, ke (sdaifunyy AW 4N IR B A AR 4 2 RACONTEURS Staedy, As She Gees [Thid Mae¥V2 583 +4 12 180
KORN Coming Undone (Vg 438 43 9% 1% 4% 4% 44 2
MUDVAYNE Fall into Slesp (Eaic/ 424 421 B% 15% 422 413 A 4 WOLFMOTHER Woman /Medkslr//nterscape/ 432 +5 15 178
SREAKING BERJAMN The Diary Of June Hodywosd 417 396 74% 0% 428 441 413 6 DILLYTALENT DovilnA.. Marsw Mesic Consd) 420 +32 10 2@
GODSMACK Spesk [Uimversal Repabiic/ 410 411 % 2% 417 4 4% 5 8 BLUE OCTOBER Hate Me Unversal Motoww 383 20 9 138
TOOL Vicarious Vokcano/Zombs Label Greep/ QU5 41 3% 1% A 412 an 7 7 FOO FIGHTERS Ne Way Back /RCARMG m 1 19 120
EVANS BLUE Cold (But I'm Stll Hore Pockecfiolyweed 413 404 80% 16% 400 4N 47 8 8 ANGELSANDAMWAVES The.. Sweombeffew 317 38 1 "
HORT Rapturs (Captad A1l 397 T 1% Al am Al 10 SAM ROBERTS Bridge To... Usvrsal Music Conedy/ 311 422 7 158
TRAPT Disconnected (Out Of Touch} (Warmer Bros./ 410 - % M 414 4 e
AR Miss ) Tay & W 1M % 1% I 3 3N 18 STONE SOUR Threugh Glass (Rosdrumer/OMG) 285 +N 3 m
STONE SOUR Through Gloss MondmearUMG) 497 399 7% O% 415 427 43 ' SUERR LR Ml L, AAE - 1
10 YEARS Thvaugh The ks Umiersal Supudblc/ 45 39 7% % 12 AW 1N 12 PEARL JAM Life Wasted /Sony SME/ » 44 15
SHINEDOWN | Dare You (Atketic/ 382 390 % 2% 3178 485 348 13 MATT MAYS... Time... Sanc/Warner Music Cansde) 274 +2 8 130
ICELBACK Savin' Me /RoadrumentD/MG/ 38 12 ¥ MWW 12 N In n 14 TOOL Vicarious (Somy MG/ 23 4 1. 158
30 SECONDS T MARS The Kl Inrostal/Yirgin/ 388 1M % 1% 313 1B I 4 15  SNOW PATROL Hends Open (4840 Nwrscope/ %% 3 s 10
BLUE OCTOBER Hate Mo Uiwvarsal Motown/ W I o 1% 3N I as 2 O  KEARE ish Any Wonde rarscose 23 455 3 m
T s gt vy Ay 0B I aw 18 2 Q) AR Nees Marder Tiny Evitinerscopel M .3 8 W
NED S5 CHN0S PERFERS i ecteifins fne/. (800 098 IR 20 At 108 15 184y OURLADYPEACE WiTh SoyBMGMocCondy 214 20 12 99
L o R e L RAT N 2 O DIESINS Tk Mprdbsi kO MecCondy 211 421 7 1IN
ATREYY Ex's And Oh's Yictary/ 1M 150 M% % 395 3 1M i : *
LOSTPROPHETS Rootiops Colemtia TR T I  E T R TRt 19 20 XS Dev's Party Souy BMEY ;4 0 1IN
SYSTEM OF A DOWN Lonely Doy Amsricantlobmiis) 386 382 4% 20% 3R 1M 3185 2 DANKD JONES FrstOum ApariofMbhoicComsly) 180 +10 4 L
BUCKCHERRY Crazy Bitch Slevae SevenLava/ 36 388 % 2% 1M 38 A [Bebe> TOM PETTY Saving Grace (AmencasWarser Bros) 178 +128 1 L]
ROS ZOMBIE Amarican Witch fGeffandinerscape/ B I NN 2% IS5 3127 I 18 23’ MCKELBACK Sovin’ Me (FosdhumentM Mac Conedd/ 171 -0 17 L
RACONTEURS Stoady, As She Goes TAind Man¥2) 350 - 50% W% 327 1 3% 28 @@ STABILO Flawed Design M Masic Carode/ 168 +11 10 L]
BLACK STONE CHERRY Lonely Train (Roadrunoer/DJMG/ 345 345 §2% 12% 342 3M 348 17 25 PEARL JAM World Wide Suicide (Sosy BMG/ 187 8 n 18
""""ﬂt:‘"m””‘“'/’”"’““’ ::: ::: :.’: : 3 :: g 30 STAREWELL Bhurier (independany 52 0 3 W
. 27 27  GNARLS BARXLEY Crazy Downtownlava/Atiastic/ 148 12 5 0
Total sampie size is 345 respondents. Tatal averape foversbility estimates are based on a scale of 1-5. (1=dislike very 2% 28 BUCKCHEMRY Crazy Bitch Eovew Sovanlava/ 148 MmN 13 “w
much, 5 = fike very much). Tetal tamiliarity cepresents the percentage of respondents who recognized the song. Tetal 3
Do represents the number of respondents who sk they as ied of hearing the song. Songs musthave 40% famiarty Z 20  AMCTICMONEYS |BuYoslekGosdOn. fomie 164 32 15 ™
1o appear on survey. Sample composion is based on persons 12+. Persons are scraensd via the Internet. Once passed. 29 30  SHINEDOWN I Dare You (4thantic/ 138 1 ] L
they can take the music test based on the format/music preference. Rate TheMusic.com results are not mean 1o replace : : A
callout research. The resuls are intended to show apinons of particiants on the the Intemet only. Rate TheMusic s 2 R e e s A T e 1 Bl ¥ ey e
registered trademark of Rate TheMusic.com. The RTM sysiem, is sweilabie for iscal radie statiens by colling 815 flat trom previous week. f two songs are tied in total plays, the song with the Larger increase in plays is placed first. Songs
Qﬂm,mw,“u.’m"mm.m'mum‘) \bﬂowNoJSareumdmmummanetNMonmmnomﬂaﬁo&ﬂmds..lnmtesmon Y,
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R ALTERNATIVE TOP 50

July 7, 2006
W WS ARTST TTUE LABELS) o rn ﬁ*:".‘u b e -
1 1 REDHOT CHILI PEPPERS Dani Cakifornia Warner Bros.) 2634 151 151033 13 780
2 2 RACONTEURS Steady, As She Goes /Thid Maa/V2/ 2113 42 113808 15 720
3 €@  AFI MissMurder (Tiny Eviinterscope) 2100 +4 114808 11 760
5 € THREEDAYS GRACE Animai | Have Become LiveZombe Label Group) 1840 +42 86332 13 66N
4 5  TOOL Vicarious Vakanc/Zombs Label Growp) 1749 178 78583 11 750
& 6  ANGELS AND AIWAVES The Adventure (Suretone/Geffen) 1608 142 88211 15 640
1 7 BLUE OCTOBER Hate Me [Linversal Morown/ 1557 107 76850 24 650
8 @ GNARLSBARKLEY Crazy Mowntown/Lava/Atientic) 1458 +6 8:M 11 5M
9 @ 30SECONDS TOMARS The Kil smortalVigiv/ 1338 +70 82847 21 6501
10 @ TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 1288 +81 52814 15 s
11 @ PEARL JAM Life Wasted L/RMG) 1263 +62 51988 7 @50
12 @ WOLFMOTHER Women (Modksav/interscope) 1202 +32 51813 15 830
18 () BREAKING BENJAMIN The Diary Of Jene MHallywood 134 +81 48408 5 S8l
13 14 KORMN Coming Undone (Vipiv 1099 4 MM5 13 am
14 15  BUCKCHERRY Crazy Bitch Elever SevenLova) 1077 4 67885 13 48
19 @ LOSTPROPHETS Rooftaps Cokemisy/ 238 +78 34085 7 54@
20 (P STONESOUR Thwough Glass (RoadrumenDIME) 204 +04  409%0 5 A
15 18 SHINEDOWN | Dere You (Ariaeric/ 88 175 38%3 22 4
18 19 10 YEARS Wasteland Uinversal Republc/ " 43 38844 51 540
22 € PAWCIAT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/Lava) 805 +1 Qs 1 a0
22 @ DASHBOARD CONFESSIONAL Don't Wait (interscope/ /7] +55 31897 71 am
17 22 ROCKKNLSKID Paralyzed (Feariess/Reprise/Warner Bros.) 716 212 20888 15 500
2423 SNOWPATROL Hands Open (A&M/intarscope) 37 30 21885 12 380
2% @ MUSE Knights of Cydonia (Warner Bros) 636 +138 36909 3 404
23 25 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domisa/ 549 144 21319 19 380
2% 26 SHEWANTS REVENGE These Things Geffaw/ 547 37 32 0w I
31 @ MSEAGAMST Ready ToFall (Geffon/ a8 +52 17248 & 38N
32 28 HOOBASTANK inside Of You (sised MG/ 22 42 uss2 8 300
27 29 PEARLJAM World Wide Suicide L/RMG/ a N mn v W
3 @  KEANE Is it Any Wonder (laterscape) 354 +31 181 5 221
35 31 SEETHER TheGift Wiedlly 350 3 M 13 e
3 @ PAMCCHANNEL Why Cry Capital W +82 48l 3 e
34 33 DISTURBED Just Stop Meprise/ 338 2% 1588 22 1M
33 34 WCKELBACK Savin'Me (Rosdhumer/I0/MG) 2] 4 1531 17 1M
2 35 YELLOWCARD Rough Landing Holly Capitod ™ A NB 1N nme
37 €D  FRAY How ToSave A Lite i) 3 +12 1561 71 20N
6 @ GCODSMACK Shine Down [Unversel Aapubic) 31 +0 us 2w
41 € REDHOT CHILI PEPPERS Toll Me Baby Warner Bros) . 7] +28 37 & 13
u @ T00L ThePot VakasaZombs Label Growp) » +52 25583 3 1
42 @ HAWTHORNE HEIGHTS Pans And Nesdles Victory/ mn +31 5004 2 258
33 41 DAMORNE Out Here Al Night /Isiand/0/MG) m 2 %3 1 38
3 @ PLACERO infra-Red (AstratwerksEME) 259 +8 m s 2
47 € DEATHCAB FOR CUTIE | Wil Follow You Into The Dark (Atkeetic/ 256 +33 10395 2 2@
50 €D 311 Froic Room VokasaZombs Label Growp/ 2 +19 %08 2 151
Bsbs> D  DISTURBED Land Of Confusion Rasvise/ 25 +18 s 1 e
49 € REDJUMPSUIT APPARATUS Face Down fVipie/ 209 +5 534 2 18N
40 47 WARD-F Hard To Beat (Athantic/ m n 3313 8 1I®
— 48 MUDVAYNE Fal into Sleep [Epic/ 10 b ] 251 3 S8
g @  FLYLEAF Fully Alive Octone/RCARME) " +3 6302 1w
45 50 10 YEARS Through The kis Uiwiersal Aepediic/ ” 58 474 14 148

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week
of 6/25-7/1. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreasad plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays ists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

POWERED[]]
MEDIABASE

MOST ADDED '

ARTIST TITLE LABEL(S) ADOS
MUSE Knights of Cydonia (Warser Bros./ 4
RED HOT CHILI PEPPERS Tell Me Baby (Warmer Bros/ 3
SAY ARYTHING Alive With The Glory Of Love (Dophossel/AMG/ 2
JACK'S MANNEQUM! Dark Bius /Mavericl/Warmer Bros/ 2

AVENGED SEVENFOLD Seize The Day MWarner Bros/ 2

The Alumative add Swesheld is agplisd to menitered stotions ast slowsd 0
repert adds por their company pelicy: Sengs thet reach soven ploys por wesk
within ens airgloy wash. An airpley wask is defined os Sundey through Ssturday.
Adds from oll other prograsumers are stlll anenpted ot sy ploy lovel

MOST |
INCREASED PLAYS
TOTAL

ARTIST TITLE LABEL(S) NC.LK‘XS!
DISTURBED Land 0 Confusion (Raprse/ +11
MUSE Knights of Cydonia Warmer Brss) +138
CROSSFADE Invincible /Cabmbs/ +100
STONE SOUR Thvough Glass (Raacrunmeri/MG) +
BREAKING DENJAMIN The Diary 0f Jane (Holywood) +0
GODSMACK Shine Down (Unverza/ fapeblc/ +0
LOSTPROPHETS Roottops {Cabembi/ o
PANIC! AT THE DISCO |... Docaydancafasied By Ramenlovs) +18
30 SECONDS TO MARS The Kil AmmartalVipiv 0

BULLET... Tears Don't Fall (TresthilUiveZombe Label Group/
Total Plays: 174, Tetal Stations: 17, Adds: |

CROSSFADE kwincible Cokebia/

Total Pleys: 15, Tetal Statiens: 12, Adds: 0

1400 Kiling Loneliness (SirwWarmer Bros./

Total Pleys: 153, Total Stations: 14, Adds: 0

HINDER Lips Of An Angel Wisversal Aspudic/

Total Plays: 149, Total Stations: 12, Adds: 1

SYSTEM OF A DOWN Kill Rock ‘N Roll /American Cokmixa/
Total Pleys: 139, Total Stations: 10, Adds: 0

YEAN YEAN YEANS Chested Hoerts Dress Uninterscape)
Total Plays: 127, Total Stations: 10, Adds: 0

SAY ANYTNING Aive With The Glery Of Love Doghousal/AHG/
Total Plays: 108, Total Stations: 15, Adds: 2

WEAD AUTOMATICA Graduation Day (Reprise/

Total Pleys: 100, Tetal Stations: 11, Adds: 0
RAZORLIGHT in The Meming Uwversal Metown/

Total Plays: 95, Total Statiens: 10, Adds: 0

Sengs ranked by total ploys

Station playlists for all R&R reporters are available
on the web st www radioandrecords.com.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio businass news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The industry's Newspaper
* R&R Today:

SAVE OVER 25%!

« R&R's Today's News R&R’'S INDUSTRY VIP PACKAGE IS $44500
) {Regutar rate $595.00)

* The R&R Directory

Call R&R at Subscribe oniine:

310-788-1625 www.radioandrecords.com
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R ALTERNATIVE
July 7, 2006

( =
/mmu America’s Best Testing Alternative Songs 12 + WRIF’S HARLEYFEST
el 0 Toa WaN. Swcivg Baans Over $25,000.00 was raised for Karmanos Cancer Institute at WRIF/
) Persons Men Women| = Detroit's eighth annual Motor City Harley-Davidson Harfeyfest, which
Artist Titie (Label) TW LW Familiarity Burn 18-34 18-34  18-34 was held June 17. Almost 1,000 bikers took part in the “Ride for
AP s Wt (Tiy Evittasonsel Al i - i e LT ﬁope" from Motor City Harley-Davidson to F'reedom Hill.” and an es-
: . timated 25,000 people attended the “Party in the Park” Attendees
ot RMPREFERS Callont S ) S804 08X 15 S e were treated to great live local music throughout the day. Below are
30 SECONDS TO MARS The Kil imvortaé Virgi/ 483 40 % W% a 34 an a few pics from the event,
PANICL. | Write... (Decaydance/Fueled By Romenlava) 482 418 B89%  22% a5 4
ANGELS AND ARWAVES The Adventire Setone/Geffen/ 3.98 418 88%  19% M s 3m
TAKING BACK SUNDAY MakeDamnSure (Wavrner Bros) 395 487  81%  15% 382 168 1m
SNOW PATROL Hands Open (A&M/interscape/ 385 483  78% 1% M I 4am
PANIC!_ The Oriy Difforence. Oscaydowofucd By Ramenive 392 404 BS%  28% 382 386  4.00
BLUE OCTOBER Hate Me (Universal Motown/ 30 379 0% 9% 385 378 3985
THREE DAYS... Anmal t Have . (v Zomba Label Growp) 384 388  75%  13% iss 3151 Im
LOSTPROPHETS Rooftops (Cokmbia/ 380 379 e8% "% 378 14 313
BREAKING BENJAMIN The Diary Of Jane Holywood/) 378 383  53% ™ I 35 Iw
18 YEARS Wasteland (Universal Repubic/ 377 388 % AN% 36 57 Im
YELLOWCARD Rough Landing, Holly (Capitol 315 3 5% 4% 375 368 34
STONE SOUR Through Glass (Readrunnes10JMG) 315 - % 5% i I Im
RACONTEURS Steady, As She Goes /Thid Man'V2) i s 1% 1% am  an  an y
SHINEDOWN | Dare You Atéantic/ 70 387 M 2% 389 353  ise LION LYONS wriFs Meitdown and Mike Staff interviewed Detroit Lion Barry Lyons at
KORN Comng Undone (Virgin/ 356 M 8% 4% 353 158 4 Harleytest. Seen here (I-r) are Meitdown, Staff and Lyons.
DASHBOARD CONFESSIONAL Don’t Wait forerscape) 353 348  71%  15% 346 333 3se RS SR = v
TOOL Vicarious (Vokano/Zomba L abel Group) 351 360 TE%  24% 350 351 349 '
SYSTEM OF A DOWN Lonely Day (mevicanCobmbia/ 344 353  82% 1% I 3 s
ROCK KILLS KIO Paralyzed (Fearess/Reprise/Warner Bros) 3.82 353  €T%  19% 338 338 340
BUCKCHERRY Crazy Bitch (Eleven Seven/lava/ 3132 332 % 2% 335 328 345
PEARL JAM World Wide Suicide L/RMG) I I 0% 29% N 33 304
ARCTIC MONKEYS | Bet You Look Good On... Domie/ 328 347  78%  25% N 327 I
GOOSMACK Speak Unversal Aepublic/ 328 327 1% 2% 315 308 31
GNARLS BARXLEY Crazy (Downtownl avaiAtiantic) 321 e % % 347 I AR
SHE WANTS REVENGE These Things (Ge!fen/ 322 11 5% 1% 321 32 325
PEARL JAM Life Wasted L/AMG) M7 e T 2% M7 319 35 \
R iy e g 5 g b M e s B e ety e o IO (EAVEA. SORSEL et
are tired of hearing the song. Songs must have 40% familiardty to appear on survey. Sample composition & based on persons 12s. Persons are STEP HIG”T UP Contestants Meltdown hugs a very excited Leslie Nowak
screened via the internet. Once passed. they can fake the music test based on the format/music preference. RateTheMusic.com results are not meant anxiously await a chance to turn a key to after she turned the key that won her a new
Z’;a"":“mgjz“" ::"“’,";'. ’:'n"”“r‘z‘ "‘:‘ Z’:":ﬂiﬁmmmgﬁmfﬁﬁ ;”,".f;‘;;w"nﬁm‘ﬁf L 'gﬁ‘z’%’%‘z"”ﬂ win a new Harley-Davidson motorcycie. a Hartey-Davidson motorcycke. a Ford F150
Mediabase Research, & division of Premiere Radio Networks. Ford F150 and $1,000 in gas and §1,000 in gas

- _— — ™
WIBXF. Myers. AL° WNF L Xaervilie. TH w2 ench, $C KNRIPortland, OR KITS/San Frasciscs, CA' WRWITeledo, OH
0 Jote Raus Ty PO_ Mok Homotes Rlembune PO Ose McChatoct
REPORTERS D' Jofl Zte PB: Shose Cox AT YERH YEM YE PR Juimg Coviey APOMO Aren 17080 Camys e
s st A7DARD. ek o Mo Aods o ko 101908 CASH
Stations and their adds listed aiphabetically by market = 1 Steoow WRRYMewtargs, NY- e =
WEQXAlbany, NY* WRAXRimmisgham, AL® WXRK/Clevelond. OH° WITWAL Wayee, ° VO 008 Donn WoaUPsevidence, ¥ IJEE/Santa Bartana, CA )
7D Wilobee 7D Shrve fubense AP0 Bosimit Rarseits 8 4 Somar Y st L ol AP0, Zach Hornes s ol
I'I)s‘l:mhn-tv :Mfms_ LY .'mlu P8 Sostt A " ID'_N 2 SUGARCILT
R APOARD: Roger Prise HOM YORIE SOMC YOUTH
PRIMAL SCREAM 0 hod WROXNorfolk VA L o
WARG/Calmbis. O Juy Nchoott . .
ROXA/Solns. 10° g —kad WGROKGrond Rapids, I 7 it Bomesy SRIGAE . 79 Loo Wt
WHRLAISany, NY @ Den fsCaty - Nt Loe 5. Jomy Tamo 50 Adcs 78 vt florme LA WD Antes Fnier
T AVENGED SEVENFOLD No Ados D(TEASs Vogas, IV 5 Cs Poyes S fos W HOOBASTANK
8 RSt St 20 Jom Sma CARTEL 0 Chots figley 0 Aot P9 fon tiater
1 AVENGED SEVENFOLD 0o Adds HS: Corty boowe m
Wo Adds KOAX/Odessa, T RED JUMPSUIT APPARATLS WWOC/ Washingien. OC
WRCD/ Coipmbng. O WINRGreenvilie, NC* 79 Mhchont Totd 75 fck Sehmig
KTEG - @R Randy Natey 00 roce Simed A0 Dry WOYL Richmend. WA* APDAID: Senigly Fiyma
OO gut WOCH/Sesten. MA* n: ‘Ampymen” Davis PB: Joft Sanders 32 SHOW PATROL 5. brin irntomen Munic Choice Alloraative; Mo Ades
AP0 Jui Corels 5. Dove Wollingles [l o Adds KDLDA os Angeies. CA* 23 BRANDTSON MO Josmice Loe L
MO Aarvs “Susk” urnet ™ ™ #0 Miskuet Soee 2 WEEDTOBRFATHE 18 MUSE "“E
6 UNDERDATH o Adch 0. Mot Sovet 23 SECRET -ty
6 MUSE 8 RACONTEURS 17 A [ 12 EAR YEAN YENS WPRZ/West Paim Baach, FL
3 BULLET FOR WY Wi ENTINE XUCDMonolul, H* § COBRA STARSHP WRXL/Richmaod, VA* 8 EVERQLEAR PO Jobe G'Conaelt
KDGE Doltas. TX* O P Wi K82/ Ohtaboma Cly, 0K PR Comoy trsowet § Gy v il
- ma
WAZVAulania, GA fidde P 0 ot 1o KAOQALes Angetes, CA* o om Travs o i
P0. Chrs Wikiams A0 Lo Osiim MO Jonb Vosshie o Aot 0 tove 0 Cosbin Prares
:0&7'-1 90 Pagi Drscoll No Addh :y‘:ns-.h- o Adds znvumn.u L
s whan KCOURvorsde. CA" % o s ity bl it
A’gw:hqu L ot Cvn L
: Yce Richarss WIRR/Orlando, FL* O Jomes
Wl UAtIanta, GA® WETZ Burtinglen o -u :'::—— ’ PO Pl Lysch Ll o Adds
0N ah Rivort] OMPD Mot Gravsn PR Sowe Wromer o Ao WLRSA suisville, KY* PO Wit Everon
PO Loshe Fram APOMD Lova Moy OO0 Deamer R0 Koams 10 brum Dichorman KNOO, Seattie, WA
Mo Asds o Adds %o Adts PO Amarae Frrgenstd No Ads WINERochester, NY 0 Laz
. o e 08 Ston Mo Lt ol d WS W Wimingion, NG
o POMD
:’nlncwom | :;sn— JACK'S MANMEOUIN 0 mm'vr”'
WISE/Atlantic City, W WAVF Charleston. $C KTCL/Dowver, CO* ¥D Miciae! WOCL/ R %;’mﬂg 4 CROSSHADE
PO Sool Ao PO Dove Aoty 0 Rorl w«unm-s " Ty L
o Aae MO Carty Badsen MO Ene " Clonen ollﬂ.ni-upﬁ w " :n T L) PEPPERS o
3; :3 m; g“ :gg i " WPLAJacksoavitle, FL° w0 mm BREAKING BERAMIN OMPD Curtiss Johamon KQRA/Springfieid, M0
1 PEARL JAM OO Call Ausria 8 AED HOT CHL| PEPPERS MO Hill Jordan gm &v.n:;m
WAEG/Augusta, GA' 9 CLASSIC CRIME COMX/Detrodt I° PO/MO Chad Chem Shadow
00 o P 72 ttorrey Brostatos o Aoy " 2 KMAIPaim Springs, CA K POWERED[]]
PO 4D, Kusey APD Vime Consove wm-nun.n mn-: ) 3
:’-‘-ml"m - 0. Chrm Lol 3 i b KXRISah Laks City. UT* “E»MBASI&
FOMO Jook Damiet WRZKSehmssn City STONE SOUR o] KPUT/3L. Lowis, 140 L
W Ao POMD. Scott Guie e P 70 Tommy Battore ‘Monitored Reporters
KAONAusiin. TX fryerd KEO.Phoenis, A2* gy A e 94 Total Reporters
M Joll Camrel WYSEFraterichshury. VA WGYRMinnespons, BN 0. Lowe Msanien No Aocs
PR: Lyes Dorstow 0MPD Pani Juhasen O Gz tometos. 0 Aeben Nash —_———
U0, Tooy e WEQX Chicago, IL* o] el ke 79 Tots) Monitored
PO, Mite Siwrn - A WTYZR/ Johnson City . WA w
475 bt Tt o QD s Can SRC1Ina (N, CA "0 Scon 1S Total Indicator
g, (6 oo | SRTEE (I iy S
o meuth, Seheits
u':uu m'.,.'lo o 70 M Gova M9 Vinoim Forgenen ART BRUT Did Not Report, Playlist
No Adh WAQZ Cincimnati, OH* ~ APOAD’ Brme Poitins 1 MUSE REPLACEMENTS Frozen (4):
4 0N Pull Worsaod KROZAsasas City. MO s 0 SECONDS TO MARS FUTUREHEADS e KXNA/Fayettevilie. AR
- 3 L3 AP Bt 60 St Gove Sorgen ) ot e Sirius Alt Nation/
K000UBaten Rovge, LA o Adch Nk A, | ooy 8 \ WOV Portiond, ME ATRAS2e A 12 JACKCS MANNEQUIY Satellite
OMPD Dove Deasery 0 Sosmer 2 PAISC! AT THE DISCO KIOY Montorey. CA* b b Lol s 1o M WXSR/Tallahas see, FL
N0 toret o Mok ol I Yoy XM EtheUSatetlite
(e | No Adds J
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JOHN SCHOENBERGER

Jschoenberger@radioandrecords.com

2006 Airplay Status

How thmgs are stacking up this year

any stations do special programming during the summer,
so | thought I would give you a few charts to reference
as you decide what to schedule. Two of the charts — Monitored
Currents and Most Played Artists — are based on Mediabase-
monitored information and run from mid-December 2005
through mid-June 2006. The Indicator Currents chart is based

on weekly playlists that the Indicator panel provides to R&R.

Rank ARTIST Title (LabeY)

2. COLDPLAY Talk (Capitol)

3. KT TUNSTALL Black Horse & A Cherry Tree (Virgin)

4. FRAY Over My Head (Cable Car) (Epic)

5. TRAIN Cab (Columbia)

6. SHAWN MULLINS Beautiful Wreck (Vanguard)

7. DEATH CAB FOR CUTIE Soul Meets Body (Atlantic)

8. BEN HARPER Better Way (Virgin)

9. U2 Original Of The Species (Interscope)

10. DEATH CAB FOR CUTIE Crooked Teeth (Atlantic)

11. MAT KEARNEY Nothing Left To Lose (Aware/Columbia)
12. JAMES BLUNT You're Beautiful (Custard/Atlantic)

13. GOO GOO DOLLS Better Days (Warner Bros.)

14. H. HANCOCK f/JOHN MEYER Stitched Up (Hear Music)
15. KT TUNSTALL Suddenly | See (Virgin)

16. BETH ORTON Conceived (Astralwerks/EMC)

17. AUGUSTANA Boston (Epic)

18. AQUALUNG Brighter... (Slightly Bigger/Red Ink/Columbia)

19. SANTANA f/LOS LONELY BOYS | Don't... (Arista/RMG)
20. FESIT Mushaboom (Cherry Tree/Interscope)

21. SUBDUDES Papa Dukie... (Back Porch/Narada/EMI)
22. O.A.R. Love And Memories (Everfine/Lava)

23. DAVID GRAY Tell Me Something... (ATO/RCA/RMG)
24. TREY ANBTASIO Shine (Columbia)

26. BRANDI CARUI.E What Can | Say (Red ink/Columbia)

28. GUSTER One Man Wrecking Machine (Reprise)
29. TRACY CHAPMAN Change (Lava/Atlantic)
30. JAMES BLUNT High (Custard/AUantic)

32. UTTLE WILLIES Rolt On (Milking BulI/EMC)
33. DEPECHE MODE Precious (Mute/Sire/Reprise)

35. DAVID GILMOUR On An Island (Columbia)
36. CHRIS ISAAK King Without A Castle (Reprise)
| 37.INXS Afterglow (Epic)

39. SNOW PATROL Hands Open (A&M/Interscope)
40. ROLLING STONES Rain Fall Down (Virgin)
41. RACONTEURS Steady, As She Goes (V2)

43. COLDPLAY Fix You (Capitol)

44. BONNIE RAITT | Will Not Be Broken (Capitol)
45. GOMEZ How We Operate (ATO/RMG)

46. LOS LONELY BOYS Diamonds (Or Music/Epic)

48. JEWEL Again And Again (Atiantic)
49, JACKIE GREENE I'm So Gone (Verve Forecast/VMG)
50. JAMIE CULLUM Get Your Way (Verve Forecast/VMG))

1. JACK JOHNSON Upside Down (Brushfire/Universal Republic)

27. JACK JOHNSON Breakdown (Brushfire/Universal Republic)

34. M. KNOPFLER & E. HARRIS This Is Us (Nonesuch/Reprise)

38. AQUALUNG Left Behind (Slightly Bigger/Red ink/Columbia)

42. DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG)

47. SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)

Top 50 Monitored Currents

Plays To Date
9,352
8,194
7.872
6,463
6,441
6.389
6,303
5.629
5,460
5.415
5,312
4,991
4,538
4,514
4,320
4,273
3.886
3,850
3,650
3,585
3,509
3,499
3482
3.358
3,242
3,057
2,985
2,922
2,781
2,719
2,525
2,512
2,463

KR TRIPLE A

In addition to seeing what new songs are faring well so far this year, it's
important to also pay attention to the core artists for the format. Below see

Top 30 Most Played Artists

the top 30 most played artists at Triple A radio.

50. BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia)

e e

==

—J

Total Plays
Rank Artist This Year
102 25,177
2. Jack Johnson 18,603
3. Coidplay 17.682
4. Dave Matthews Band. 14,853
5. Rolling Stones - 14523
6. RE.M. 13,504
7. KT Tunstall 11922
8. Beatles 11,256
9. Goo Goo Dolis 062
10. Death Cab For Cutie ?f.os7 Bt Haarpoe
11. Van Morrison 11,006 14. Eric Clapton 9,209
12. Train 10.012 15. Police 9,014
13. Sheryl Crow 9,828 16. David Gray 8,706
17. Talking Heads 8.431
18. Bruce Springsteen 8.417
19. Bonnie Raitt 8.414
20, Santana 8.281
21. Neit Young 8.278
22. Baob Marley & The Wailers  8.096
23. Red Hot Chili Peppers 7.959
24. Green Day 7.820
25. Counting Crows 7.750
26. Fray 7.546
27. Tom Petty & The... 7.462
‘ s - 28. Shawn Mullins 7,439
l 29. Ben Harper 7.348
30. James Blunt 7.282
-
Top 50 Indicator Currents
Rank ARTIST Title (Labe!) Plays To Date
1. BEN HARPER Better Way (Virgin) 11,708
2. JACK JOHNSON Upside Down (Brushfire/Universal Republic) 10,911
3. KT TUNSTALL Suddenly | See (Virgin) 10,115
4. SHAWN MULLINS Beautiful Wreck (Vanguard) 0,148
5. BETH ORTON Conceived (Astraiwerks/EMC) 9,061
6. DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 8,620
7. SUBDUDES Papa Dukie... (Back Porch/Narada/EMI) 8,312
8. DAVID GRAY Tell Me Something... (ATO/RCA/RMG) 7.409
9. COLDPLAY Talk (Capitol) 7,221
10. MAT KEARNEY Nothing Left To Lose (Aware/Columbia 6,858
11. KT TUNSTALL Black Horse & A Cherry Tree (Virgin} 6,836
12. GOMEZ How We Operate (ATO/RMG) 6,751
13. AUGUSTANA Boston (Epic) 6,730
| 14. M. KNOPFLER & E. HARRIS This Is Us (Nonesuch/Reprise) 5,978
15. TRAIN Cab (Columbia) 5.919
16. GUSTER One Man Wrecking Machine (Reprise) 5,874
1 17. DONALD FAGEN H Gang (Reprisa) 5,664
18. U2 Original Of The Species (interscope) 5,427
19. BRANDI CARLILE What Can | Say (Red ink/Columbia) 5,374
20. LITTLE WILLIES Roll On (Milking Bull/EMC) 5,336
21 JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 5,281
22. TREY ANASTASIO Shine (Columbia) 4,941
23. RED HOT CHILI PEPPERS Dani California (Wamer Bros.) 4918
24. MY MORNING JACKET Off The Record (ATO/RCA/RMG) 4,724
25. RHETT MILLER Help Me Suzanne (Verve Forecast/VMG) 4,666
26. LOS LONELY BOYS Diamonds (Or Music/Epic) 4,646
27. NEIL YOUNG Far From Home (Reprise) e 4,574
28. FRAY How To Save A Life (Epic) 4,546
29. CHRIS ISAAK King Without A Castle (Reprise) 4,257
30. SONYA KITCHELL Let Me Go (Velour) 4,088
31. DAVID GILMOUR On An Island (Columbia) . 7 4,036
32. SUSAN TEDESCHI Evidence (Verve Forecast/VMG) 4,025
33. DUNCAN SHEIK White Limousine (Zoe/Rounder) 3998
34. MATT COSTA Cold December (Brushfire/Universal Republic) 3,782
35. DONAVON FRANKENREITER Move By Yourself (Lost Highway) 3,758
36. SANTANA f/LOS LONELY BOYS | Don't... (Arista/RMG) 3,682
37. FRAY Over My Head (Cabe Car) (Epic) 3,681
38. PAUL SIMON Outrageous (Warner Bros.) 3,651
| 39. ANIMAL LIBERATION ORCHESTRA Girl... (Brushfire) 3,589
{ 40. JAMIE CULLUM London Skies (Verve Forecast/VMG) 3576
‘41. TEDDY THOMPSON | Should Get Up (Verve Forecast/VMG) 3,557
| 42. VAN MORRISON Playhouse (Lost Highway) 3562
43. HOWIE DAY She Says (Epic) 2,131
44. WORLD PARTY wWhat Does It Mean Now? (Seaview) 3,531
45. JAMES BLUNT You're Beautiful (Custard/Atiantic) 3,499
46. DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG) 3.436
(47, UMPHRIES McGEE Women, Wine And Song (SCI-Fidelity) 3435
48. E. COSTELLO & A. TOUSSAINT Tears... (Verve Forecast/VMG) 3,354
49. ERIC LINDELL Give it Time (Alligator) 3.334
3.124
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. IR TRIPLE A TOP 30 .

s July 7, o i T WEEKSOW TOTAL STATKMY POWE m
WEEK  wEEK  ARTIST TUTLE LABELS) five A e 008 ME"A“ASE
1 GNARLS BARKLEY Crazy (Downtown/Lava/Atientic) 431 +48 24253 7 210
10 TOM PETTY Saving Grace /American/Warmer Bros.) 387 +101 22518 2 200 :
2 KT TURSTALL Suddenly | See (Relentiess/Virgin/ ars 2 M 1w 2e MOST ADDED
3 RED HOT CHILI PEPPERS Dani California /Miarner Sros./ 373 +1 23054 13 180 AT TE LABELS) ADOS
5 GUSTER One Man Wrecking Machine /Raprise/ . 333 +18 14530 14 210 JONN MAYER Waiting On The Werld Te Change (wareCobmbsia/ 2
7 LOS LONELY BOYS Diamonds /O Music/Fpic/ 7 +22 18882 10 200 €. LOVE Hot Coskin’ Brasivire/ 2
] 0 M. KNOPFLER & E. HARRSS This s Us (Nonesuch/Wamer Bros.) 318 +1 12234 11 150 | The Tripie A ot thoosheld is applied 19 senitored stations aet allowed ®
12 @  KEANE Is It Any Wonder interscape/ 282+ W35 7 200 r*-mm:r et
4 9 MAT KEARNEY Nothing Left To Lose (Aware/Colmbia/ 282 -32 18301 22 210 Soturdy. Adds from ol other prograsumers are o0l accapted ot any ploy bovel.
21 @ JOHN MAYER Waiting On The World Te Change (Aware/Cokwniia/ 283 +120 18330 2 1812
n Q CHRIS ISAAK King Without A Castie (Raprise/ 280 +15 254 12 200
9 12 JAMES BLUNT High [Custard/Atiantic/ n -18 10606 14 190
8 13 SHAWN MULLINS Besutiful Wreck /Vanguerd 272 -32 1687 25 2010
14 JACK JOHNSON Upside Down /Brush/ire/Universal Repeblic) 218 +2 Hee2 25 220
15 RACONTEURS Steady, As She Goes /Thind Man/V2) 212 0 M470 n 120
16 GOMEZ How We Operate (ATORMG/ 208 +1N 8518 n 170
19 FRAY How To Save A Life /Epic/ 197 +18 1817 7 L))
20 CORMINE BAILEY RAE Put Your Records On Capital! 195 +28 9329 5 150 MOST
22 COLDPLAY The Hardest Part [Capitoll 179 +18 83%0 5 LF/) B INCREASED PLAYS
17 20 AUGUSTANA Boston [Epic/ 174 -19 8022 20 140 T
18 21 600 GO0 DOLLS Stay With You /Wamer Bros.) 168 13 8070 10 e ﬁ.";‘:a“‘:‘" 00 The o Phidadi "°"";."
13 22 BEN HARPER Better Way /Vipin/ 154 -105 5687 20 180 mnms-:r&au /4mm-.mxj / :lll
23 23 PAUL SIMON Outrageous (Wamer Bros.) 150 4 078 B N | s AREY Crary Demstownlovaihtonti o
28 g 21GGY MARLEY Love is My Religion (Tu/f Gong/ 136 +22 4382 2 N KEANE ls ht Any Wonder /leterscope/ +2
29 SNOW PATROL Chasing Cars (A8M/Interscape) 135 +28 8000 2 80 CORSNNE BAILEY RAE Put You Records On Capitol +
2% @ DONAVON FRANKENREITER Move By Yourself ost Hiphway/ 124 +4 3875 8 130 | BERHARPER Got it Lie You Lke ht Virpie/ +
SNOW PATROL Chesing Cars (ASMfrarscape/ +8
- @ SONYA KITCHELL Let Me Go (Velow/ 105 +8 5839 2 101 BARENAXED LADIES Exsy . o5
26 29  BRUCE SPRINGSTEEN Pay Me My Money Down /Cakwnbis/ 102 -4 3800 5 100 TGEY MARLEY Love Is My Religron /Taff Sang/ +2
24 30 SNOW PATROL Hands Open (4&AInterscape/ 101 -3 2833 13 8/0
24 Triple A reporters. Monttored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 6/25-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. Hf two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15‘m moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. Hf after 20 weeks, the record is not in M O S r
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent, Most Added is the total number of new adds officially reported
fo R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the PL A YE D R E C U R R E N TS
Qreatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radic & Records. ARTIST TTLE LABEL(S) E%
WIDESPREAD PAMIC Second Skin /Saectuary/SRG) T TURSTALL Black Horse & The Cherry Tres Fabsatiessiipie’ 214
W Total Plays: 81, Total Stations: 11, Adds: 0 FRAY Over My Head (Cable Car) /Eic/ 19
me&Tns_.Tﬁsmeﬂmms} DEATH CAB FOR CUTIE Crooked Teeth (Atisatic/ 153
| 6%, Statiens: 7, v COLDPLAY Tak Capite) 13
FIVE FOR FIGHTIIG The Riddie i wave/Cokumbia) | TRAIN Am | Reaching You Now [Cokmbsa/ DEATH CAB FOR CUTIE Soul Mests Body (Ariawtic/ 13
Total Plays: 97, Tetal Stations: 7, Adds: 0 | Total Plays: 80, Total Statiens: 7, Adds: 0 COLDPLAY Spesd Of Sound Capted 101
SDUL ASYLUM Stand Up And Be Strong Lagacy/ G BLOSSOMS Learning The Hard Way Hytrid BRANDI CAMLLE m";
Total Plays: 95, Total Stations: 12, Adds: 0 Total Plays: 76, Total Statiens: 8, Adds: 0 mnm’mmﬁ:ﬁ?xﬂm g
DAMIEL POWTER Bad Day Warmer Bros) | FOO FIGNTERS Miracks (RCA/AMG/ AQUALUNG Brighter Then...(Siphely Agried InkiCobmba) 19
Total Pays: 81, Total Stations: 5, Adds: 0 Total Pleys: 75, Tetal Statiens: 7, Adds: 0 soocoonnusmn;mm Bres) 7%
BRUCE COCKBURN Different When It Comes Te You /Trwe Aorth/Rounder/ | EDWIN MCCAMS Gramercy Park Hotal Vanguard)
Total Plays: 83, Total Stations: 8, Adds: 0 Total Pleys: 68, Total Stations: 7, Adds: 0 Station playlists for all R&R reporters are available
— = —_— e it — on the web ot www.radioandrecords. com.
Soeags ranked by total pleys
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IR TRIPLE A TOP 30 INDICATOR

July 7, 2006
R e ms e el e MOST ADDED
1 0 LOS LONELY BOYS Dismonds (0 Music/Epic/ 730 +8 5854 10 450 B TR AR s
2 2 MARK KNOPFLER & EMMYLOU HARRIS This is Us (NanesuclyWamer Bros) §52 -56 6977 " 470 TOM PETTY Saving Grace (American/Wamer Bros.) 8
3 3 PAUL SIMON Outrageous /Warner Bros.) 598 -1 5320 8 4010 M. FRANTI & SPEARHEAD | Know I'm Not Alone /Antifptaph) 6
6 € REDHDT CHILI PEPPERS Dani Caifornia (Wavner 8ros./ 574 +3 382 12 290 ::: LAMONT ‘G‘:':‘&"Y' 5'3”:‘/‘:’”::’ :
N . ] HARPER Get It Like You Like It
5 5  GUSTER One Man Wrecking Machine (Reprise/ 545 -28 4219 13 35/0 JONN MAYER Waiting On The Work To Change Uwarall '
8 Q GNARLS BARKLEY Crazy [Downtown/! ava/Atiantic) 542 +55 6963 A 38N ZIGGY MARLEY Love Is My Religion (Turf Gong/ 3
4 7 GOMEZ How We Operate /A TO/RME) 524 -59 5611 14 3810 JOHNSY CASH God's Gonna Cut You Down (Amencant ast Highway) 3
17 €@  TOMPETTY Saving Grace (AmericanWamer Bras.) 507  +160 6031 2 48 m TENG ‘l"o:‘_m;::‘ ;‘:‘; ”“’”::7" :
9 e E.COSTELLO & A. TOUSSAINT Tears, Tears & More Teers Vane Forecast/VMG) 502 +16 5688 10 3m -
7 10 CORINNE BAILEY RAE Put Your Records On /Capvtol 492 -1 5019 8 3
12 @  KEANE Is It Any Wonder fintarscope/ 47 +50 5358 6 320 MOST
10 12 DONAVON FRANKENREITER Move By Yoursalf (Lost Highway) 487 -15 3456 10 3m /NCREA SED PLA YS {
1" 13 KT TUNSTALL Suddenly I See (Relentless/Virgin/ 430 -16 4257 18 2810 . ""’L""‘
12 @  CHRISISAAK King Without A Castle Reprise) 390 +1 2632 12 2Ip J‘;ﬂ";"“"";fm“:“s' v a "‘C":g‘;‘
5 3 . 3 arting 0 Change AwareCobmbis/ +
15 @ KEB* MO Remain Silent /Red ink/Epic/ 375 +6 3227 5 4000 TOM PETTY Saving Grace /dmencanWorner Bros.) 160
13 16 WIDESPREAD PANIC Second Skin (Sanctuary/SRG) 365 -37 2867 7 35/0 M. FRANTI & SPEARHEAD I Know I'm Not Alone (AntiEaitaph/+ 113
: 21 @  BRUCE COCKBURN Ditferent When It Comes To You (True NorthyRounder) 349 +41 2185 3 3710 | ZIGGY MARLEY Love Is My Rehigion (Tuff Gong/ +68
X , 6. LOVE Hot Cookin' /Brusfire/ +65
4 GIN BLOSSOMS L The Hard Way /4 319 36 1501 3 301
u O /NG TR . SNOW PATROL Chasing Cars (A&M/terscope/ +61
20 19 ERICLINDELL Give It Time /Afigator/ n7 12 17710 280 |y \MONTAGNE Cani Sty ACARMD a
19 20 JAMES BLUNT High (Custard/Atiantic/ 305 30 1154 1" 18/0 GNARLS BARKLEY Crary Downtown/Lava/Atiantic/ +55
23 @ COLDPLAY The Hardest Part (Capitol) 304 +16 2340 5 19/0 KEANE Is It Any Wonder /iaterscape/ _ +50
@  JOHN MAYER Waiting Dn The World To Change (Aware/Columbia) 302 +197 4131 | 284 | JOWNNYCASH God's Goma Cut You Down Mmencantast Hotway) +43
| 18 23 BRUCE SPRINGSTEEN Pay Me My Money Down (Columbra) 290 -83 2758 8 28/0
i 25 @ FRAY How To Save A Life rEprc/ 281 +1 1546 15 N NA TIONA L |
| 22 25  MAT KEARNEY Nothing Left To Lose /Aware/Columbia) 280 -15 2005 18 2010 PR OGR A MM I N G
| 26 26  RACONTEURS Steady, As She Goes (Third Man/V2) 214 -3 4507 7 2310 World Cafe - D!" Reed 215-898-6677
@ ZIGGY MARLEY Love Is My Refigion (Tuff Gong) 238 +68 1339 1 3113 No adds reported this week
@ CRACKER Everyone Gets One For Free (Cooking Vinyl) 234 +21 1571 1 230
27 29  GOO GOO DOLLS Stay With You (Warner Bros.) 233 13 750 6 15/0 Acaqstic Cafe - Rob Reinhart 734-761-2043
28 30  SNOW PATROL Hands Open (A&M/interscape) 228 17 1619 8 19/0 LLOYD COLE & JILL SOBULE For The Good Times (dmencan Roots/
OAVID FORD Katy UndependienteiRed Ink/Columing)
T BONE BURNETT Earker Bagdad (OMZ/Columbiat
54 Tripie A riers. S ked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1.
P Tew— W@ 2;0% ;v:mgr& ;oc;prd'sy S— Gl VIENNA TANG Whatever You Want (Zoe/Rounder!
i T
WITSndianapois, IN* 1 Y KENZ/SaH Lae Ciy, UT WHCW/Spindale, NC
. REPORTERS : D e e B S
o hoen. 'g ROSANE CAIH
27 OAMER DHPSE Y
Stations aud their adds listed siphabetically by market g - I —— s e, -
WAPS/Akren. ON KRVBBoiss, 10° WCBE Columbas, OH T T i Tt 25 Chust tagiotes o o s
POAID. O Greder ONPO Gon cCaty O Tomamy Alkon A
Sc Aoy 5 i Johmstons 5: Ben Mol WRNX/Springfieid, MA
i TR e s . w0 - B racen. 4 Be=
§ WROMAEL 1RANTI § SPEARMEAD 3 3
e WOO%Besten. MA § oG s w sovesases Loy e T — S fonctom RCLC/N. Lowis, 9O
[y Ry e | SRR, ey Beape =
el o [l ="} 31‘5‘.»_1'. KBAC/Sasta Fs, M T
900 st ten 3 Y TRACKERY & CATE MROTERS i —— POAID: e Sovtns 7 TR s o
Emms m 'y oA T LARDON MGG
WOKLen Arber, B0 X ( - g A L AQ/Toee, I8
Fame o o e . ganb St . 4 R
i T KBCO/Desver, CO° %"&'—L ~ ™ —— e e
. B g =~ [ m KWT/Tocsen, A2*
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‘ e = s . The bluesy, organic sound of the I
| acoustic and slide guitar is not what | /
i . you'd expect to hear in the world of p
: electronica and trip-hop, but that's ‘
' [ _OF THE WEEK

exactly what made Ken Ramm's de-
With 5 but album, Euphoria, such an unex-
pected siiccess in 1999. @ The single

N Katrinka Suydam

Sr. Director/National Radio

for the movie Vanilla Sky.

rooted in the blues.

stations in the market. It's a fresh sound for summertime.

Gnarls Barkley remain at 1* on the
monitored chart for the third week,
but Tom Petty is coming on very
strong, jumping from 10" to 2* after just
two weeks on the chart. Further, the
new John Mayer, which doesn't even
officially go for adds until next week, is
already top 10 in just two weeks ...
Speaking of the top 10, it Is packed with
bulleted songs this week — especially
with the new entry, Keane, going 12°-8" ... Other projects tooking
good on the monitored side include Chris Isaak, Gomez, The Fray,
Corinne Balley Rae, Coldplay, Ziggy Marley, Donavon
Frankenreiter and the emerging Snow Patrol track “Chasing Cars”
.. Rock Kilis Kid debut, and Sonya Kitchell comes back on at 27°*
.. On the Indicator chart, Los Lonely Boys hold the top slot for the
second week, while Red Hot Chill Peppers, Gnarls Barkely, Petty
and Elvis Costello & Allen Toussant round out the bulleted top 10
.. There's impressive growth on Keane, Bruce Cockburn and The
Gin Blossoms ... Mayer, Marley and Cracker debut ... It was sort
of a cleanup week as far as adds went, with Mayer, Petty and
Michael Franti & Spearhead closing some important holes ... Oth-
ers grabbing support this week include Ben Harper, Ray
LaMontagne, G. Love, Toby Lightman and Johnny Cash ... Keep
an eye on Thom Yorke, Todd Snider, Vienna Tang and Beth Orton.

| “Delirium” was a sleeper instrumental
Promotion, Hounder Records .! hit at Triple A, and pretty soon
: — =. Ramm’s music was heard in commer-
cials for Nassan Lee jeans and Apple computers.
Euphoria’s music also found its way into TV series like CS/
and Malcolm in the Middle and was featured in the trailer
Euphoria, the band, is just a
pseudonym for Ramm. His sound has been called
“guitronica,” and it uses a blend of slide and 12-string
guitars layered imaginatively over beats and rhythms and
then dressed up with studio enhancements. It is modern yet deeply
The first single from Euphoria’s new release
Precious Time, “Back Against the Wall,” has been getting great reac-
tion and audience response at the many stations around the country,
both commercial and noncom, that have been playing it. Callout re-
search has been very positive as well. Euphoria’s ambient sound will
give any Triple A playlist texture and will differentiate yours from other

anist: Johnny Cash

weee: American/Lost Highway

By JOHN SCHOENBERGER/TRIPLE A & AMERICANA
EDITOR

don’t need to go into the career and

accomplishments of Johnny Cash. We
all know his story. All I will say is that
Cash is in that rare category that tran.
scends genre and classification. For the
past handful of years he has been doing
a series of albums with producer Rick
Rubin under the moni-
ker of The American.
Each has shown a
unique and different side
of Cash — largely through
the songs he chose to
record — and has done
much to introduce Cash
to a new generation of
music fans.

Cash’s final album,
American V: A Hundred
Highways, continues in
the spirit of that series,
yet it also represents a
different side of the art-
ist. Cash’s health was failing at the time
of the initial recordings, and his long-
time companion, friend and wife, June
Carter Cash, had already passed over.
He knew this album would likely be his
last. Most of the vocals were recorded
immediately after the sessions for
American IV: The Man Comes Around
were finished, with the final product be-
ing completed after his death.

Once again, Cash chose songs by a
broad spectrum of writers, from Hank
Williams to Rod McKuen to Bruce
Springsteen. The album also includes
two songs written by Cash — “Like the
309" (the last song he ever wrote) and I
Came to Believe” (a song he originally re-
corded earlier in his career).

Many of the folks who had worked on
the previous American albums and whom
Johnny loved working with were involved
in this final project, including Mike
Campbell, Smokey Hormell, Matt
Sweeney and Johnny Polonsky on guitar,
Benmont Tench on keyboards and David
Ferguson as engineer.

Says Rubin of the project: “I think that
American V may be my favorite of all of
the albums in the American series. This
is as strong an album as Johnny ever
made. We felt Johnny’s presence during
the whole process, through to the end. It
felt like he was directing
the proceedings, and 1
know that the musicians
all felt that as well. Al-
most all of the songs were
cut solely to Johnny’s
original vocal tracks. The
musicians keyed off his
voice and were playing to
him, supporting the emo-
tion of his performance.”

There are all kinds of
reissues, compilations,
boxed sets, DVDs and
other repackages of Cash's
extensive catalog just out
or soon to come, but it is the American se-
ries that best represents where Cash was
at emotionally and creatively in the last
years of his life. He was still growing as a
person, his perspective on the world and
music was expanding, and his influence on
several generations was palpable.

Several tracks on American V: A Hun-
dred Highways deserve your attention. In
addition to the two aforementioned songs,
check “God’s Gonna Cut You Down,”
“Further On (Up The Road)” and “Love's
Been Good to Me.”

Rubin says, “These songs are Johnny's
final statement. They are the truest re-
flection of the music that was central to
his life at the time. This is the music that
Johnny wanted us to hear.”

ST. JULIEN HOTEL & SPA
BOULDER COLORADO

ST JULIEN

HOTEL & SPA

REGISTER NOW!
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LASY THIS g WEEK of= CUMLATIVE
Wi E ST TLE LGRS M e AMERICANA SPOTLIGHT |
3 0 K. KANE, K. WELCH, F. KAPLIN Lost John Deen Compesy 462 +18 4393 .
’ By Joha Schoenberger
2 2 M. KNOPFLER... Al The Roadrunning osesuch/Warner Bros) 437 10
Artist: Dave Alvin
1 3 B.SPRINGSTEEN We Shall Overcems... Cokembia/ 4% & | ®21 | |apel; Yep Roc
5 e DAVE ALVIN West Of The West (Yep Roc/ & +32 ug7 | don't know about you,. but | have loved every single thing Dave Alvin has put out since he
. Len  Stepped out as a solo artist. The guy is the real deal: He's full
I S IE——— L AL DAY X ALVIN ot integrity and very humble and sincere about what he does.
] 68  VARIOUS Sal Away: Songs Of Randy Newman Supar i 312 1 3382 2 g West of the Westis AMin's tribute to the songs and songwriters
. of California. It's the fourth-generation Californian’s latest
8 SAM BUSH Laps In Seven Seper M » M 123 excursion into the sounds and history of his home state and
9 0 DIXIE CHICKS Taking The Leng Way /Opew WieCobmbia) 299 +13 1938 meets the high standard he set with King of California and
Blackjack David.
1 €  DERARERS Seers Of Love o Do L B & 1 Produced by Greg Leisz. the album mixes songs by Merle
17 @  RAYWYUE HUBBARD Snake Farm (Suctaiv m 82 m Haggard, John Fogerty, Tom Waits, Brian Wilson, Jackson
Browne, Jerry Garcia, Kate Wolf, Robert Hunter and Los Lobos’
7 11 SHOOTER JERWNGS Electric Rodeo Uwversal Sowrh/ %7 25 unn David Hidalgo and Louis Perez with unearthed gems from
. such previously overlooked talents as Blackie Farrell and Jim Ringer.
ALLISON Getting Somewhers Segar 2 1424
9 @ N ol - * Alvin’s first collection of cover songs — 2000's Public Domain— won him a Grammy for Best
12 @ A. ESCOVEDO The Bexing Mirrer Bact Porcarade®M) 266 +4 2185 | Traditional Folk Album, and it seems likely he'll repeat that accomplishment with West of the West.
include “Here in California,” “Bli " and “ ¢ Row.”
i Q o SCOTT The kst Man (Fo Lipht. 25 +38 " Standouts include “Here in California,” “Blind Love™ and “Sonora’s Death Row.
2 @ FRED EAGLESMITH Milly's Cals (AM) 42 +24 "3 AMERICANA NEWS ‘
16 @ J048COWAN New Ttton Piecesti m +§ 1242 As part of the ceiebration of its 25th anniversary, Sugar Hill records s putting together a boxed
" 17" JEFFREY FOUCAULT Ghest Repeatar (Simarars Sounds/ bt 7 mm set that inciudes four discs containing 81 songs and a bonus DVD with artist interviews, videos
y and a photo gallery that spotlights the label's contributions to American roots music. Due in
% @  RHONDA VINCENT AN Americin Busgrass Gt fRowd) 218 +18 m2 September, the package will also contain generous liner notes by Barry Poss, who founded the
- 2 : label out of his North Carolina apartment back in 1978 ... A new Jerry Lee Lewis album is near
ARIOUS The Pigrim: A Celebration... (Amancan Roots/ 214 19 . i e
v @ " T i - * - completion. Produced by Jimmy Rip, Last Man Standing s a collaborative effort with an amazing
15 20  SCOTT MALLER Citation (Saper Al 212 -23 4399 list of guest performers, many of whom cite Lewis as an important influence on their careers. Set
for release in September, the package will include appearances by B. B. King, Bruce Springsteen,
u 21 HOUSTON MARCHMAN Key To The Highway GC0/ - : 2281 | pick Jagger, Ronnie Wood, Neil Young, John Fogerty, Keith Richards, Robbie Robertson, Merie
13 22 HANK M Straight Te Hell (Brac/Cart) 209 5728 Haggard, Willie Nelson, George Jones, Little Richard, Delaney Bramiett, Buddy Guy, Don Henley,
- Kris Kristofterson, Eric Clapton, Ringo Starr and Jimmy Page. By the way, the band that cut most
B 23 YONDER MOVNTARL. Yondsr Mountsin Sing Band famerd 209 2 2818 | 1 the basic tracks consisted of Kenny Lovelace and Jimmy Rip on guitar, Hutch Hutchinson on
29 @ T BONEBURNETT The True Faise entity DM Cokembia) 202 +17 1085 bass and Jim Keitner on drums ... Nashville’s Ryman Auditorium has kicked off its summer bluegrass
concert series. Old Crow Medicine Show was the first act to perform, and The Del McCoury Band,
2 25 M. STUART.. Live At The Ryman (Superistone/linversal Sovthl 200 13 218 Vince Gill, Rhonda Vincent & The Rage, Marty Stuart and Ricky Skaggs & Kentucky Thunder are
28 28 LITTLE WILLIES Litte Wiles Miking BVEMC) - 3 sam | aecuckedved.
s> @) ECOSTELLO& A TOUSSAINT The River Ve Forscast 108 +20 1095 MOST ADDED
@  J.CASH American V: A Hundrod... imericawlost Highway! 185 +84 2 | wmarme Las 005
- L JONNNY CASH American V: A Hundred Highways /Amencanlest Hghway) 17
Bris> @  DALE WATSON Whiskey Or Ged /Pabo Dy L +8 326 VARIOUS The Pilgrimc A Celebration 0f Kris Kristofferson (Americas Roots/ s
18 30 RADWNEY FOSTER This Workd We Live in Dualone/ 1/ 4 5353 | RAYWYLE HUBBARD Snake Farm (Sustai/ §
DOUG & TELISHA WILLIAMS Rope Around My Heert (Vo Fnil §
The Americana Airplay chart represents the reported play of terrestnial radio stations, nationally syndicated HACIENDA BROTHERS What's Wrong With Right (Proper Amencan/ 4
radio shows, satellite radio and internet statlons.mat have agreed to submit weekly spin counts. KEB' MO’ Suitcase (Red ink/Epic) 4
b ottty K et oniaaant RALPH STANLEY A Distant Land To Roamc Songs Of The Carter Family (OMZCobmbia/ ‘
. i o

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessipg about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 » hooks@hooks.com s www.hooks.com = Featuring “f® cenvusy  HitDiscs
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Music-Research
Do’s And Don'ts

Tips from the pros

f your station plays contemporary Christian music, chances

are that the majority of your programming each day consists

of music. And if the majority of your programming is music, it

makes sense to make sure that every song you play is a song that
your audience really wants to hear.

This week EMF Broadcasting Director/
Research and Goodratings Strategic Servic-
es partner Alan Mason and Hit Music Re-
search founder and President Ken Farley
share some of the do’s and don’ts of music
research.

An Expensive Decision

Farley starts by saying, “Don’t be afraid
of utilizing research to help you program
your station. In a lot of situations, when
something is foreign or unfamiliar to you,
it's tempting to put it on the back bumer or
ignore it completely
rather than taking
some time to investi-
gate and see if re-
search — or anything
else, for that matter —
can be of benefit to the
station.

”"Research, when
used properly, can be
a very valuable tool in
belping you program
the music on your station and more effec-
tively reach and keep your target audience.”

Mason reiterates that point when he says,
“Do find a way to scientifically validate
what your audicnce does and doesn’t want

Alan Mason

il *
62 ® Radio & Records July 7, 2006

to hear. Those who say they can’t afford
music research may find that to be the most
expensive decision they ever made.

“If you have no competition, you may be
able to produce mediocre listenership. If
you do have competition and they test their
music while you dont, you are about to
fade into oblivion.

"At least find out what'’s testing well
around the rest of the nation as a basis for
your playlist.”

The Opposite Of Love

Mason says, “Do be very careful about
those songs that appear in the middle of
your list. Remember that a five on a one-to-
10 scale means they don’t care one way or
the other. No, they’re not neutral; they re in-
different. The opposite of love isn’t hate, it's
indifference.

“Do pay attention to more than just an
averagy score. Two songs with a 60 can be
very different when you look at them more
closely. You want to play the one that has
the highest percentage of the most passion-
ate end of the spectrum. Otherwise, you'll
wind up with an average station.”

Farley says, “Do recruit new listeners to
join your online music panel on an ongo-
ing basis. When folks initially sign up to

g

Highest debut
AC Monitored

44 stations on

RX CHRISTIAN

KEVIN PETERSON

kpetersonOradioandrecords.com

participate, it's new, fresh and exciting to
them. The idea that their opinion matters is
very appealing.

“However, as time goes by, between be-
ing not quite as excited about taking the
surveys and other priorities and things go-
ing on in their lives, you’ll start to see the
level of listener participation drop.

“In order to keep a healthy, active num-
ber of listeners taking the surveys, you need
to continue to recruit new listeners to par-
ticipate on an ongoing basis. This helps
counter attrition and prevents your data-
base from going stagnant.”

Burn & Famillarity

Farley continues, "Do pay attention to
bum and familiarity when it comes to on-
line music research. I normally recommend
you have at least an 80%-85% level of famil-
iarity with a song before you get too con-
cemed about whether the scores you're see-
ing are cause for alarm.

“However, if you see familiarity contin-
ue to go up over time and scores continue
to remain low or decrease, that may be in-
dicative of a song that’s not connecting with
your audience.

“On the occasion that you see a song with
low familiarity score
well, there’s a good
chance that song is
going to be a smash
hit with your audi-
ence.

“Songs like ‘My
Savior My God,’ from
Aaron Shust, and ‘I'm
Not Alright,” from
Sanctus Real, are great Ken Farley
examples of songs that took off immediate-
ly even though the listening audience wasn’t
very familiar with them yet. Both went on
to be well-deserving No. 1 hits on the radio.

“In regard to bum, a question 1I'm asked
a lot is, what percentage of burn is too
much? With online music testing, normally
a large percentage of your database will
comprise I’1 listeners who, since they listen
the most to the station, will be the first to
get bumed out on a song.

“l1 would say that until it bounces above
30% burn, | wouldn’t be too concerned
about pulling the song down in rotation if
it's also scoring well.

“Traditionally, as burn goes up, the scores
go down. But if it’s scoring in your top 10
or better, that normally means that, al-
though some of your Pls are getting tired
of it, what most of them are saying is ‘l love
this song. I'm starting to get a little fatigued
hearing it on the radio, but it ain’t to the
point I'm going to turn off the radio or
switch stations because of it.”

“You also have to remember that by the
time your P’1s get tired of a song, your I2s
and P3s are just discovering how much they
really enjoy it.”

Listen To The Listeners

Mason makes the point that research
helps us play what the listeners really want
to hear as opposed to what we think they
want to hear. He says, “Don’t second-guess
the listeners. As my consulting partner John
Frost says, “There’s no good reason to play
a bad song.” Music research clearly delin-
eates the bad from the good.

“If you’re rationalizing about playing a
song that tested poorly because it's by a lo-
cal band, because there are a lot of requests
for it or because it looks good on the charts,

“The best stations in the

country are a mixture of

art and science, and the

truly great stations know
which is which and how to
use each.”

Alsn Masen

you've chosen to put your tastes ahead of
the listeners’, and that is a losing strategy.”

While Mason believes in the power of
research, he has this word of caution: “Don’t
expect the research to tell you what to do.
Research can tell you which song the listen-
er appreciates more than another, but if you
let research run your radio station, you run
the risk of forcing your station to sound just
like everyone else in the same format.

“Instead, think of your music research
as providing a list of songs you can play and
those you shouldn’t play. Choose from the
list of songs your listeners have cleared to de-
velop the unique sound you're looking for.”

Farley echoes that sentiment, saying,
“Don’t rely on research alone to program
your station. While research can provide
you with some great information on what
songs to play, how often they should be
played and when to play them, I still believe
your experience, gut and, yes, even prayer
are all factors to consider along with the re-
search you're using.

"Whether your station relies on online
music research, callout or auditorium test-
ing, there is still a margin of error involved,
so you need to keep that in mind as you
make decisions based on the information in
front of you.

“The data you have can be'quite reliable,
but it’s not going to be perfect, and neither
will you, so having a healthy perspective on
all of this will help you navigate through it
all.”

No Knee-Jerk Reactions

Perspective is part of Farley’s next point.
“Don’t have knee-jerk reactions to the re-
sults you see,” he says. “From time to time
the songs that end up being bona fide hits
don’t necessarily skyrocket to the top of
your research numbers right away.

“In fact, when it comes to online music
testing, if songs are tested too soon — be-
fore enough spins have been given and a
decent level of familiarity with the songs in
question has been reached — it’s not unusu-
al to see those songs test in the bottom third
of the stack.

“1 always suggest you make sure a song
has had a minimum of 100 spins or that fa-
miliarity is above 80%-85% before you take
the scores too seriously. Sometimes it’s going
to take a little time for a song to get traction,
and if you pull the plug too soon, you may
end up yanking out a potential hit record.

“And don’t assume that a song testing at
the bottom of the list is a poor-testing song.
It’s all relative to how well the other songs
are doing. Sometimes the difference in
scores between the top 15 and top 30 songs
is not that much; sometimes it’s huge. Keep

it all in perspective.
Continued on Page 65
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1 ‘ CASTING CROWNS Praise You In This Storm [Beach Street/Reunon/PL6) 1215 +11 22 420 \
3 2 MERCYME So Long Seif W0/ 188 -3 15 4an
2 3 AARON SHUST My Savior My God Brash/ 185 8 26 400
4 4  SELAH W/MELODIE CRITTENDEN Bless The Broken Road /Curty/ 977 40 19 n MOST ADD ED
8 © THRD DAY Mountain Of God [EssentiadPLG) 952 +34 (] 380 | arwrrme v Ao
6 6  CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EM/ CMG) 943 -24 27 4n TREES3 Al Over The World (iapas/ L]
7 @ KUTLESS Stong Tower BEC/Tooth & Nadl 838+ 18- 330 | NICHOLENOROEMAN Real To Me [Sparromy Tl CMG/ ¥
6 8  MARKHARRIS Find You Wings INO/Cobmbis/ 933 2 15 8N ;“m““';_‘"‘::' - ”‘."”’;,’ ekl ;
9 9  BRIAN LITTRELL Weicoms Home /Reunion/PLG)/ 883 8 1Z 3m MATT REDMAN You Nevw Lot 60 SistapsSparowEM CMS) 2
10 @ MATTHEW WEST Only Grace Unverssl SouthEMI CMG) 110 +3 32 380 SUILDING 429 | Belong Te You /WordCarkWarner Bros / )
12 0 DAVID CROWDER BAND Wholly Yours /Sirstaps/Sparrow/EMI CMG) 835 +25 1)) 281 BRANOON HEATH Ouw God Reigns (RessanPL6/ b
1" 12 MARK SCHULTZ | Am (WordCurtyWarmer Bros.) 587 37 “ 30 SALVADOR Shine WordCaryWarser Bros.) 2
13 13 BARLOWGIRL | Neod You To Love Me (Farvent/CutyWarmer Bros.) T 27 21 2800 | SANCTUSREAL The Face Of Love (Saarow M CME/ 2
14 @ JEREMY CAMP This Man (BEC/Tooth & Nad) 485 0 43 340
15 15  WATERMARK Light Of The World /Rocketown/ 430 45 20 290 MOST
16 16 PAUL COLMAN Holding Onto You /fpap/ 376 2] 14 150
18 0 NICHOLE NORDEMAN Real To Me /Sparrow/EM/ CMG)/ 368 +1 4 20/4 INCREASED PLAYS
17 @ STORYSIDE:B More To This Life (Gotes/ 366 +12 5 1810 Ton
1 AYIESHA WOODS Happy 350 34 ¢ [T ey e s
fs o m;s::mlmmxzz/ 3 18 " f:'n VRCESS:1% S The Kol <
" . _ MATT REDMAN You Never Lat Go (Sastaps/SparowFM MG +&)
20 BROTHER'S KEEPER He Took The Scars ”m Unvor/Ardent) kxij +18 9 130 SALVADOR Shine /WortiCartyWarner Bros/ +8
22 JEREMY RIDDLE Sweetly Broken /VMG/ 325 +34 6 130 NATALIE GRANT The Resl Ms Carty +43
24 @ NATALIE GRANT The Real Me [Curt/ n +43 3 170 AVALDN Fer Fresdom WW +3%
23 24 ANDY CHRISMAN Believe /Upsi/Shelter) 280 3 4 15/0 | TMRD DAY Mauntain 0f God (EssemistPL5/ +%
) AYIESHA WOODS Happy (Gotee/ +U
28 €@ WARREN BARFIELD Saved [EssontiaéPLG) 269 +12 1 130 | ey NOOKE S
p weetly Broken /MMG/ +
26 27  SHAWN MCDONALD Free /Sparrow/EMI CMG) 253 13 18 190 WARREN BARFIELD Corne Abve EssantiadPLG/ +
— @ DOWNHERE A Better Way (Contricity/Word) 233 410 2 1200
Bebut> @ MATTHEW WEST History [Universal Sout/yEM! CMG) 232 +27 1 100
- 30 BEBO NORMAN f/RICH MULLINS Sometimes By Step /ReuwonPLG)/ 228 -1 17 1610
42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of M O 5 r
6/25-71. Bullet I ining fat f k. 1 two are tied in total plays. the song with the larger i in plays i
placed mst.usgr?o:pb?;closos.ol?:rga:é?;dpt:yrseg;r’ree':ta;h:? 20awe’eo::s‘ gvrie;\.gl:;lawnefmless a sj)?':;qr?as nolt yeltnre‘;che‘:!atn: (0: 155. If atter 20 wt:eksr.'t';lce’::cs:rld is not :rsl P L A YE D R E C U R R E N rs
the top 15 and has two consecutive weeks of decreased plays., the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reparting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equais Average Quarter Hour T0TAL
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from | anmsT TLE LAseL(s) PLAYS
Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. CHAES TOMLIN Holy Is The Lord /Sirsteps/SpamowEMICMG) 520
’ | BUINDING 429 | Belong Te You (Word CartyWarmer Brus./ TREES3 Blessed Be Your Name /ipon/ 515
W Total Plays: 175, Total Stations: 10, Adés: 2 CASTING CROWNS Lifesorg Bewch SieecReuncaPlll 450
BIG DADDY WEAVE Without You Fervest/CoriyWarner Bros./ THIRD DAY Cry Out To Jesus EssantindPL6/ 435
l Total Plays: 161, Total Statiens: 9, Adds: 0 NEWSBOYS He Reigns Sperrew/EMI CMG/ 44
TREES3 All Over The World (lpap/ TWILA PARIS Oays Of Eljsh fetagnty Label Group) . CASTING CROWNS Voice Of Truth [Beech Street/ReunionPLG/ 413
Teotal Plays: 218, Total Statiens: 14, Adds: 5 | Total Plays: 155, Tetal Statiens: 10, Adds: 0 JEMEMY CAMP Take You Back BEC/Teoth & Nad "m
MATT REDMAN You Never Lat Go /Sixstaps/Sparrow/EM! CMG) KUTLESS We Fall Down BECTooth & Nad CARRIC UNDERWIOOD Josus, Take The Whesl (Ansta®L6) 17
Total Plays: 214, Total Stations: 10, Adds: 2 ' Total Plays: 142, Total Statons: 4, Adds: 0 JEREMY CAMP Wak By Fath BEC/Tooth & Nod m
TURNING Out Of My Hands (RX T/Rocketown/ CAEDMON'S CALL Groat And Mighty EssastindPL 6/ TOMUIN indescribeble (Sirstass/Sparow,
Total Plays: 187, Total Statiens: 11, Adds: 1 Total Plays: 131, Total Stations: 11, Adds: 1 e o siimbecad =
NYPER STATIC WION Praying Fer Sunny Days (RX T/Rocketown/ SARA GROVES Just Showed Up MVOY Statien playlists fer alt R&R reperters are avaiiabie
_rnun-y:mrmsum&uxo TndFIm:InMiSmilutB,MkI _ on the web ot www.radioaadrecords.com.
Sengs rashed by tetal ploys
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) © MAWKNELSON Everythimg You_. (Toonk S Mad ™ 1258 +88 I 1 2 @ MUNI0D PUR We've Only Just Bogun Tosth 8 Aad 388 +24 s 20
2 2 SANCTUS REAL I'm Net Aright SpamewEM/ICMG) 982 187 18- 20 1 @  OECYFER DOWN Life Agein (596 381 +5 13 2
4 3 STORYSIOES Everything And Mere fGetee) ”m 59 5 28 3 @  7ED Brosthe ne s FssawialPL6/ m +9 1] 11 ]
6 ©  NECOTOBREATNE You AreHore [SparswEMICMG) 900  +58 s m 5 O PROJECT 08 My Wil Ba A Dosd Man (Tooth S ol 312 +10 5 m
3 §  AARDN SHUST My Savier My Ged Brash/ M AN 1 28 4 §  SANCTUS REAL F'm Net Alright Spamow M CMG) 281 2 1 218
5 6  MATXEARNEY Nathing Lett Te Lese Migpap/ 71 n 1 220 8 6 WAWNK NELSON Everything... (Tooth & Aad m 28 . 258
7 ©  MERCYME SoLengSelt M0/ ST (] 13 28 9 @ DAY OF FIRE Cut & Move EssewinlPL5) % M 5 20
8 @  AVIESNA WOODS Happy (Gorse) [CH +8 1] 28 13 Q MAINC DRIVE Luckiest (Wjplasd/ 239 +25 " 201
10 @  NYPERSTATIC UWION Praying... K [/Rockeiown/ T19  +49 7T me .10 9 PLUMS Good Behavier Carl m B | 13 2.
1 @  CASTWGCROWNS Praine_ BeachStvecflanPLl) 735 +38 » 17 10 FOLD The Title Track (Tooth & Aad b 28 7 19
9 11 PLUMS Bittersweet (Curty 73 13 " 28 7 11 KUTLESS Shut Me Out /BEC/Tooth & Nad) b7 ] 42 7 28
15 @  LEELAND Sound Of Melodies [EssewtiatPL6/ 35 N8 s 2 (@ P.0D. This Time Arieeic/ 222 12 4 2
14713 THIRD DAY |Can Feelt FssenciafPLS/ [ 1] 25 " 150 n 13 EDISON GLASS Foraver [CredentisdEM/ (MG) bi7] 9 15 150
13 14 MATE SALUE Breaktivough Carty 609 M " 1”7 1* @  FALLNG UP Comtact (BEC/Tooth & Nad) 220 +7 4 20n
16 ®  FCHTING NSTINCT Back. EM Mk Ractiaorsel 571 +25 5 180 16 @  FIREFUIGHT You Decide (FickerPLG/ 219 415 5° 24
18 D  DOWNHERE The More Centricity Word) 537 +40 s e 12 D RELIENT K High Ot 75 (Goree/ 2 +1 § 2m
2 @  JESSIEDAMIELS Everyday Midas/ 499 4126 3 2mM 15 17 STARFIELD My Generation /Spamow/EM/ CMG) 207 4 12 1510
19 18 DALTON Life Atraid (Sedectric/ 492 4 (] 17 18 @  DIZMAS Redemption... (CredentialEMI CHG) 205 425 ] 181
17 19 RELIENT K High Of 75 (Gotee/ 482 -4 4 180 19 @  SPOXEN Time After Time (Toorh & Mol 202  +23 3 1
‘ 2 @  STARFIELD My Generation (Sparrow/EM! CMG) 485  +10 7 1610 17 @  STAVESACRE It's Beautitul... (Abacus) 187 +2 s 2
I N @  0.CROWDERBAND Whoby. SistersSramwEMCMG 450 +8 5 1510 b]] @  CLASSICCRIME The.. (Tooth & NadEM Mt Fesctve) 173 +20 (] 1512 I
2 @  STELLAR KART Me... (Word/CurtyWarner Bros.) “s5 4120 2 1803 23 @  JONANII Desensitized (SRE/Ardent) 187 +10 3 |
0 23 AFTERS AN That | Am (Simple/N0) an “ 1" 120 26 @  ELEVENTYSEVEN MySpace Ficker/PLG) 158 425 2 184
0 24 KRYSTAL MEYERS Fire (Essential/PLG) kKT ¢ 7 10/0 2 @  THOUSAND FOOT KRUTCH Breathe.. Tooth & Nad) 156  +33 2 122
% 25  TOBYMAC Diverse City (ForeFront/EMI CMG) k]| 4 20 80 20 25  HYPER STATIC UNION Overhead (X T/Rocketown) 154 18 1 1500
2 @  MATTHEW WEST History (Universal SouthEMICMG) 307 +34 2 1] 25 @  MYRIAD Stretched Over (Floodgare/ 143 +7 4 1 |
Betit> @  P.0.D. This Time Arisatic/ 296 +82 1 m Bebst> @)  FLYLEAF Fully Alive Y0ctone/RCA/RMG) 128 +0 1 e
@  NICHOLE NOROEMAN Real... (Sparow/EMICMG) 295  +82 1 8 27 @  FMSTATIC Waste Of Time (Toorh & Nad/ 138 +0 2 143
y. ] @  FRAY Over My Head (Cable Car) £/ 28  +13 3 810 ..} 29 THIRD DAY | Can Foel It /EssentidPLG/ 124 5 9 140
| 30 @  TURNING Out Of My Hands /% T/Rocketown/ 25  +10 2 [17] 24 30 SUPERCHICK it's On (inpag/ 10 28 15 1N
| 30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1. 35 Rock reporters. Songs ranked by totat plays tor the airplay week of Sunday 6/25 - Saturday 71
| © 2006 Radio & Records © 2006 Radio & Records |
NEW & ACTIVE NEW & ACTIVE
MICHELLE BONILLA Sinti (Without You) [Cross Movement/ FIREFLIGHT You Decide (Ficker/PLG/ DECEMBERADIO Love Found Me (Love's Got A Hold) (Slanted/ FOREVER CHANGED AN | Need (Floodgate/
Total Plays: 247, Total Stations: 11, Adds: 1 Total Plays: 187, Total Stations: 10, Adds: 1 Total Plays: 106, Tatal Stations: 18, Adds: 0 » Total Pays: 81, Total Stations: 8, Adds: 3
DECEMBERADID Love Found Me (Love's Got A Hold) /Staated)  NATASHA BEDINGFIELD Unwritten Epk/ KIOS IN THE WAY Fiction (Ficker/PLG/ EOWYN Locked Away (independent/
Toral Plays: 238, Total Stations: 11, Adds: 0 Total Plays: 178, Total Stations: 5, Adds: 0 Total Plays: 105, Total Stations: 12, Adds: § Total Plays: 54, Total Stations: 14, Adds: 0
RUN KID RUN We've Only Just Begun (Tooth & Nad/ JADON LAVIX Notteng Compares (BEC/Tooth & Nod/ FAR Careiessness (Tooth & Nad) POOR MAN'S RICHES Without You dndependent/
Total Plays: 193, Total Stations: 7, Adds: 0 Total Plays: 166, Total Stations: 8, Adds: 0 Total Plays: 104, Total Stations: 11, Adds: 1 Total Plays: 51, Total Stations: 4, Adds: 0
KUTLESS Winds Of Change (BEC/Tooth & Nadl FM STATIC Waste Of Tame (Tooth & Nad) UNDEROATH Writing On... (EM! Music Resctve/Tooth 8 Nod!  HIGH FLIGHT SOCIETY Up Above (Salbconc/
Total Plays: 189, Total Stations: 9, Adds: 3 Total Plays: 164, Total Stations: 7, Adds: 1 Total Plays: 96, Total Stations: 9, Adds: 4 Totai Plays: 48, Total Stations: 4, Adds: 0
AUDIO ADRENALINE Goodbye /FoveFront/EM! CMG) AUDIO ADRENALINE Starting Over ForefrontEMI! CMG) KRYSTAL MEYERS Colide Fssential/PLG/ MICHAEL JOHN STANLEY Rock My World (Electrit Groove!
Total Plays: 189, Total Stations: 8, Adds: 0 Total Plays: 156, Tetal Stations: 8, Adds: 0 Total Plays: 86, Total Statiens: 10, Adds: 2 Total Plays: 48. Total Stations: 4, Adds: 0 y
Powergold
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20 Inspo reporters. Songs ranked by total piays for the airpiay week of Sunday 6/25 - Saturday 7/1.
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NNCNELLE BOMILLA Sinti (Without You) [Cross Alevement/
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B> MATTREDMAN Youlows. SasmySparseBFCMT 245 +30 1150
P> SARA GROVES Just Showed Up 740 29 .2 1 18
2 30 JOSHBATES King Of Glary Besch StroetFeminPLl) 222 45 "n e
40 AC reporters. Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1.
© 2006 Radio & Records
BRANDON NEATH Our God Raigas MumineL5y 20EQINL Unchangeskis SparonsEle CM5)
Total Ploys: 206, Total Stations: 12, Adds: 2 Total Ploys: 133, Total Stations: 7, Adds: 0
STARFIELD Sen 01 God SrammwEl MG ANBY CHRSMAN Boliove (Lpsite Shatr/
Total Poys: 206, Total Stations: 11, Adds: 1 Total Ploys: 133, Yotal Stasions: 4, Adds: 1
SALVABOR Shine MrdCarbWaraw Bres CMARLIE WAL Marvelous Light /Sixsteps/Sparrow/EM CME)
Total Poys: 160, Yotal Stasions: 11, Adds: 7 Total Plays: 131, Total Stations: 6. Adds: 0
POCKET FILL.. The Wekcome Seng SrrACudamw Bros/ | PASL RALOCIE Bocouse Of Your Love fotapriy Labe/ Groug
Total Plays: 152, Total Stations: 10, Adds: 3 Total Ploys: 123, Total Stations: 5, Adds: 1
AUBD ADRBEALINE Goadbye (FwarraeyEl CMG) JESSIE DANIELS Held Mo Now Afies/
Total Ploys: 138, Total Stations: 9, Adés: 0 Total Plays: 121, Total Stations: 7, Adds: 0
_ y
Music-Research Do’s And Dest’s

“I've also noticed that right now it ap-
pears that the Christian AC format, on av-
erage, has a slightly higher percentage of
songs scoring higher in tests than the CHR

format.

“I think this is in part because AC, as a
rule, tends to play it safer than its CHR
counterparts, who are more willing to take
a few risks when it comes to playing new

”

music

Test More Than The Music
Mason wams, “Don’t try to take the emo-
tion out of musical decisions through pre-
testing. Pre-testing hasn’t provided a clear
indicawtofhowasongwillpelfm-m,and
it will remove the ‘art’ from your station,
“The best stations in the country are a
mixture of art and science, and the truly
great stations know which is which and how

to use each.”

Farley says, “Do look for ways to maxi-
mize the data you collect and to use it in
other areas of the station besides music and
programming,. In many cases, with research,
you can not only collect quantitative data
— scores, percentage of bum, familiarity,
etc. — you can collect qualitative data too.

Continued from Page 62

questions.

“While the quantitative information may
tell you what songs to play or not to play,
the qualitative data can help you in other
arcas, like promotions, fundraising, con-
tests, community outreach and’'more. You
can capture a lot of valuable qualitative in-
formation through the use of perceptual

“Imagine being able to get inside the
hearts and minds of your listeners and find
out what they like and don’t like about the
station, as well as what’s mostimportant to
them when it comes to everything else go-
ing on in their lives.

“Where do they like to shop? What do
they like to do for fun? What motivates
them to give or to want to be involved in a
community project? You can get the answers
to those questions and a whole lot more
through research.

“Then, instead of playing a guessing

game or taking a shot in the dark with ev-

teners.

erything you’re doing at the station,
armed with the information you‘ve col-
lected through research, you can focus on
the things that matter most to you and
your target audience and be more effec-
tive in your efforts to superserve your lis-
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JACKIE MADRIGAL
Jmadrigal@radiosndrecerds.

R&R Convention ’06 Update

The “Bridging the Gap” session at R&R Convention 06 will bring to-
gether the Latin Urban and Rhythmic formats and will include exclu-

L]
sive research done by Edison Media for R&R. We will announce the
me | details of this research soon, but it will cover important issues that af-
| fect both formats. Don't miss this session!
lndllstly pics R&R Convention ‘06 will take place Sept. 20-22 in Dallas. Register for the con-
| vention at www.radioandrecords.com and make your hotel reservations at the Hil-
ton Anatole Hotel by calling 800-HILTONS or 214-761-7500. Mention the R&R Con-

vention for a special rate.

111 [e get so many great photos throughout the year, and as

' much as we’d like to publish all of them, there just isn’t

space. This week we present some that we didn’t want you to
miss out on. Enjoy, and keep those photos coming!

S

READY FOR MORE Among this year's Premio Lo Nuestro nominees. who are determined by RER's
charts, were La 5a Estacion. Their new album, E| Mundo Se Equivoca, will be released Aug. 22. They are seen
here with KLVE/L os Angeles afternoon Jock Carlos Avarez (third from [/

PROMO TIME 1o promote his iatest album, Decision
Unénime, Victor Manuelle (1) did In-stores in New York and

PR A BIG WINNER 2005 was Luis Fonsis ()
year: He took home two Premio Lo Nuestro.
Here he shares his happiness with KLVE/Los
Angeles Jock Carios Alvarez.

A BETTER WORLD working hard to rid Colombia of landmines, Juanes called on his friends to join him
at a charity concert in Los Angeles, and they responded. Seen here (I-r) are Ricardo Montaner, Luis Fonsi,
Laura Pausini, Alejandro Sanz. Juan Luls Guerra, Salma Hayek and Juanes

MAKING THE VIDEU Los Tucanes De Tiuana fitmed
the video for their single “Siempre Contigo” with actress Escandalo TV to promote her album 40 Grados
Marlene Fabela. Bandleader and singer Mario Quinttero (r)is  and shared a Kodak moment with the show's

seen here with Fabela white filming. host, Charitin.

HEY, BUDDY nosiia (1) visited Teletutura’s

SELLOUTS conjunto Primavera soid out Los Angeles’ Gibson Amphitheater They are currently No. 2 on
R&R's Regional Mexican chart with “Diganie.”

WHOSE FIRE? carviina Laa.()

THE KING Promoting his latest album. King of  visited jLaunch En Espariol! to promote PLATINUM REQUIRED &/ Chapo De Sinaloa (1) raoamb/ took G, L.A. whike in Los Angeles
Kings, Don Omar did an in-store in Ortando her iatest work, De Mi Fuego, She’s home a platinum record for sales exceeding 200,000 copies of Tu, promoting their music, La Secta AllStar stopped by
recently. The single “Angelitos” is a top five hit on  seen here with iLaunch En Espafiol! Yo Y La Luna. Furia Musical magazine Director Blanca Martinez KSSE/Los Angeles’ morning show, La Regadera. They
R&R's Latin Urban chart and top five at Tiopical.  Format Manager Rosy Castro. handed him the award, are seen here with the morning show team.
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Chente,
The Living Legend

On June 28 in Mexico City’s Presidente Intercontinental Hotel,
Sony BMG held a press conference in celebration of the re-
lease of Vicente Fernandez’s boxed set Vicente Ferndndez: The Liv-
ing Legend. More than 100 members of the Mexican and interna-
tional press, as well as radio PDs, showed up to honor Fernindez,
king of ranchera music, who has sold over 50 million records world-
wide and been with the same record company (Sony, now Sony

@ ® 00 0000000000000 00000000

CONTEMPORARY

JOAN SEBASTIAN Mis Alé Del Sol (Balboa)
LUIS FONSI Paso A Paso (Universal)

REGIONAL MEXICAN

YAHIA Detalles (Warner M.L.)

TROPICAL

JOAN SEBASTIAN Més AN Det Sol (Balbon)
YANIR Detalles /Warner M.L)

ROCK/ALTERNATIVE

No odds this week.

BMG) for 40 years.

Vicente Ferndndez: The Living Legend
consists of three CDs of 12 songs each that
take the listener through some of Fernéan-
dez’s greatest hits. It also includes one
new song, “Me Quedan Todas,” which
is moving up R&R’s Regional Mexican
chart and is currently at No 20.

The project is also available in digi-
pack and jewel-box versions, but the
boxed set includes an extensive biogra-
phy. pictures of Fernindez as a child.
and lots of family shots.

Mastual Respect

Born in El Alto, Jalisco, Mexico,
“Chente,” as he is lovingly called, gave
the press an ample display of his cha-
risma during the press conference, an-
swering all sorts of ques-
tions. Unlike some Latin art-
ists who run from the press
or hide behind their body-
guards, Ferndndez is open,
candid and more than will-
ing to thank his fans, TV,
radio and the press for his
longevity in the music in-
dustry.

“l have never seen so
many people at a press con-
ference, but that’s a sign
that you care for me as much
as | care for you and that
there’s a mutual respect,”

TOP 18 SPANISH-LANGUAGE SHOWS
ON HISPANIC NETWORKS

1 La Fea Mis Belia

2 Oarrers De Amer

3 Deoa Francisco Praseats

4 Peregrins

5§ £l Gorde Y La Flaca: Edicién Especial
8§ Cristine

7 Cantande Por Un Swefie

Qué Madre Ten Padre

Victe Ferndndez, then and now

TELEVISION

[
9 Netislors Univisién Presests
18 Sshade Gigante

June 26-July 7. Hispanics 2+. Source: Nieisen Medka Research

said Ferndndez at the event. “To stay
with a record label for 40 years and to
have them call me a legend sounds to me
like I'm a little old, but it is now, when
the years have passed, that I begin to feel
young.

“1 have a philosophy that says that
years are good for living them and not
for counting them. And I still have lots
more to give and will continue to earn
your love.”

Ferndndez expressed his apprecia-
tion to the media, saying, “You should
never run away from the press. On the
contrary, the longer you are in this busi-
ness, the more grounded you should be.
You shouldn’t be inaccessible. Thank
you for loving me for so long.

TOP 10 ENGLISH-LANGUAGE SHOWS
MOST WATCHED BY ISSPANICS

80 You Think You Can Dance (Thers.)
80 You Thisk You Cas Dance (Wed.)
America’s Go! Tolent

WWE Smackdown!

House

Goorge Lépaz

C3I: Mismi

Twe Aad A Halt Men

Fox Mevie

10 48 Hours Mystery

VDOVERAE W -

LATIN URBAN

RAKIM ¥ KEN-Y Me Matas [Usiversal)

“I was told I have half an hour to talk
to you, and if you want 30 minutes, it’s
30. If you want an hour, as long as you
don’t stop asking questions, I won’t stop
answering.” The press conference went
on for more than an hour.

About the special love and apprecia-
tion Mexicans and Latin Americans in
the U.S. have for him, Fernandez said, “1
go to the US. every year, and I always
look at the public as family. I feel that I'm
going there to visit my family, to entertain

them for a little bit and help them forget
their troubles with the songs they re-
quest on the little pieces of paper they
hand me.

“I go to Chicago, and I feel happy to
have been able to sing for three hours
for the Mexican and Latin-American
public that comes to see me. I feel like I
didn’t let them down, and that’s one
of the biggest satisfactions I have,
whether I'm in Chicago, Los Angeles,

Denver or any other city.”

-

Te Diré” (EMI Televisa) at No. 28.

- o -
iQué Pasa Radio!

There’s a new No. 1 at Regional Mexican: Joan Sebastian’s “Mas Alla del Sol”
(Balboa). This sends Conjunto Primavera’s “Diganle” (Fonovisa) to the No. 2 spot. El
Chapo De Sinaloa’s "Detras de {3 Puerta” (Disa) is up five positions, to No. 15, and Los
Alegres De La Sierra's “De Rodillas Te Pido” (Viva) is up seven, to No. 16. Two songs
enter the chart: Los Horéscopos De Durango’s “Cuando Se Fue” (Edimonsa/Disa) at
No. 25 and K-Paz De La Sierra’s “Silueta de Cristal” (Edimonsa/Disa) at No. 28.

At Contemporary, Julieta Venega's “Me Voy™ (Sony BMG) takes over the No. 1
position. Ricardo Arjona’s “A Ti” (Sony BMG) is up four spots, to No. 8; Belanova’s “Por
Ti® (Universal M.L.) is up seven, to No. 16; and Laura Pausini’s “Tu Nombre en
Mayusculas” (Warner M.L.) is up six, to No. 23. Two songs enter the chart: Servando Y
Florentino’s “Una Cancién Que Te Enamore™ (Siente Music) at No. 18 and Miranda’s “Yo

Tropical also has a new No. 1, Monchy Y Alexandra’s “No Es una Novela” (J&N).
Marc Anthony's “Qué Precio Tiene el Cielo” (Sony BMG) is up four, to No. 3; Charlie
Cruz's “Déjala Que Baile,” f/Angel y Khriz (SGZ/Univision), is up four, to No. 10; Alex
“El Bizcochito’s” “Si Ella Supiera” (Sony BMG) is up 13, to No. 17; and Mach & Daddy's
“La Botetla” (Universal M.L.) is up seven, to No. 21. There are five new entries:
Servando Y Florentino’s “Una Cancién Que Te Enamore” at No. 25, Limi-T 21's "A la
Nena Le Gusta” (Univision) at No. 26, Héctor “El Father's™ “Here We Go Yo,” f/EL
Presidente (Roc-La-Familia/Gold Star/Machete), at No. 28, Domenic Marte’s “Ya Que Te
Vas a I” (J8N) at No. 29 and Ricardo Arjona’s “A Ti at No. 30.

At Latin Urban, Rakim Y Ken-Y's “Down” (Universal M.L.) remains at No. 1 for the
second week. Voltio’s “Chévere,” f/Notch (White Lion/Sony Urban/Epic), is up five
positions, to No. 13; and Héctor “El Father's” “Here We Go Yo,” f/ElL Presidente, is up
three, to No. 19. Five new songs enter the chart: Pitbull’s “Bojangles” (TVT) at No. 23,
Tito “El Bambino’s” “Flow Natural,” f/Beenie Man (EMI Televisa), at No. 24, Mach &
Daddy’s “La Botella” at No. 26, Wisin & Yandel's “Pam Pam” (Machete) at No. 28 and
Sean Paul's “When You Gonna (Give It to Me),” f/Keyshia Cole (VP/Atlantic), at No. 29. J

\
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21
16
25
27
30
2
28
26

&

8 2000000K = 30000005505 -=Q=20>«~Q

July 7, 2006
ARTIST TITLE LABEL(S}
JOAN SEBASTIAN Mas Alis Del Sol (Balboa/
CONJUNTO PRIMAVERA Diganle (Fonovisa)
GRUPO MONTEZ OE DURANGO Adios A Mi Amante (Edimonsa/Disal
INTOCABLE Alguien Te Va A Hacer Liorar (M Televisa/
MARIANO BARBA Aliado Del Tiempo (Thvee Sound/
LOS RIELEROS DEL NORTE Voy A Liorar Por Ti (Fonovisa/
ALFREDO RAMIREZ Qué Lastima Disa/
LOS TIGRES DEL NORTE Ingratitud fFonovisa/
PATRULLA 81 Payaso Loco (Drsa/
DUELO Te Compro (Univision/
LOS HURACANES DEL NORTE Fue Mentira (Unvvision/
BANDA EL RECODG EI Club De Las Feas /Fonovisa)
JENN!I RIVERA De Contrabando /Fonovisa/
EL COYDTE Y SU BANDA TIERRA SANTA Prohibido (Univision/
EL CHAPO DE SINALOA Detras De La Puerta (Oisa/
ALEGRES DE LA SIERRA De Rodillas Te Pido (Vva/
VALENTIN ELIZALDE Como Me Duele {Unrversal)
JENNI RIVERA No Vas A Creer (Fonovisa)
SERGIO VEGA “EL SHAKA™ Muchachita De Djos Tristes (Sany 8MG Norte/
VICENTE FERNANDEZ Me Quedan Todas (Sony BMG Norte)
CAROENALES DE NUEVD LEON Come Te Llamas Paloma (Disa/
ALICIA VILLARREAL Insensible A Ti Universal)
LOS TUCANES DE TIJUANA Siempre Contigo (Univision)
ALACRANES MUSICAL Donde Estas {Univision)
LOS HOROSCOPOS DE DURANGO Cuando Se Fue /Edimonsa/Disa)
BANDA PEQUENOS MUSICAL Reencuentro /Fonovisa)
JOSE MANUEL ZAMACONA Desde E Dia Que Te Fuiste /Disa/
K-PAZ DE LA SIERRA Siueta De Cristal [Edimonsa/Disa/
PANCHO BARRAZA No Va A Matarme Tu Amor /Balboa/
BRONCO “EL GIGANTE DE AMERICA” Quitame (Fonovisa/

TOTAL
PLAYS

1198
1138
1054
1004
981
877
862
9
788
765
764
669
653
616
604
586
560
533
522
436
a9
430
447
435
424
406
400
398
384
n

o/
PLAYS

+115

-59
-74
+87

+2
-18
-32

+22
-16

+21
+88
+132
+17
+43
+1
-3

-61
+17
+27

+266
+37
+9
+41

18

-51

WEEKS ON

CHART
5
7

13
12
16
13
10
4
12
5
6
5
23
13

W = NN == N D

2

TOTAL STATIONS/
ADDS

4210
4610
420
4110
4712
4310
4110
35/0
390
n
361
3an
45/0
32i0
3an
2511
2710
2110
Jon
310
240
30/0
291
214
22110
25/0
240
2212
2310
2310

MOST ADDED

MOST
INCREASED PLAYS

B VEW & ACTIVE ey

56 Regional Mexican reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 6/25-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger Increase
I plays ts placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart uniess a song has not yet reached the top 15. if after 20 weeks, the record
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officialty
reported to R&R by each reporting staticn. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Ptays lists the songs with
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station

is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

-
MOST | anmst Tme Liseus)

PLAYED RECURRENTS n— pa—— _'
ANTIST TITLE (ABELS) JOTAL | KUMBIA KINGS Na Na Na (Dukce Néla) /EM Tabvize/
CONJUNTO PRIMAVERA Algo De M Fosevizs/ 515 | LOS TIGRES DEL NORTE Selor Locutor Fosoviss
K-PAZ DE LA SIENRA Paro Te Vas A Arrspanty EdimonsaDisy/ 458 | BETDY SUS CANAMOS No Pusdo Ohvidarte Edimassalis/
EL CHAPQ DE SIMALOA Para Ous Regreses Disa/ 451 | SANDALOS ELEGIDOS Fruta Prohibida (Fasoviss/
ALACRANES MUSICAL Si Yo Fusra Tu Amor Uisvisiay 046 | KPAZDE LA SIEMRA M Crodo (Fdimansaliss/

= -

POWERED[]]
MEDIABASE

ARTIST TITLE LABEL(S) ADDS
LOS HORGSCOPOS DE DURANGO Cuando Se Fue Fdwmansalisa) 10
ZANO Oue No Exista Nada (Fonovsa/ 10
ESPEJISMO La Verdad (Fonovisa/ 6
CUISILLOS Amor Gitano (Balboa/ 5
TONG Y FREDDY Soy Para Ti /Disa/ 5
ALACRANES MUSICAL Donde Estas (Unwision/ 4
LOS ORIGINALES DE SAN JUAN € Tequilero [EM/ Tedevisa/ 4
LA AUTORIDAD DE LA SIERRA Lefa Verde /Drsa/ 4
EL GOERD Y SU BANDA CENTENARIO A Puro Dolor /4.R.C) 3
DIANA REYES Mentiras (Unwersal/ 3

OTAL

ARTIST TITLE LABEL(S) mc'::XSE
LOS HOROSCOPOS OE DURANGO Cuando Se Fue (Edmusalisa/ + 266

ZAINO Que No Exista Nada (Fonovsa/ +137
ALEGRES DE LA SIERRA De Rodillas Te Pido (Vwa/ +132
JOAN SEBASTIAN Mas Alla Del Sol (Balboa/ +115
EL CHAPO DE SINALDA Detras De La Puerta (Disa/ +88
TONO Y FREDDY Soy Para Ti (Disa/ +86
CUISILLOS Amor Gitano {Balboa/ +83
ESPEJISMD La Verdad Fonovisa) +66
LA AUTORIDAD DE LA SIERRA Lena Verde Disa/ +58
ULISES QUINTERD Algo Mas (Sony BMG Norte/ +51

E PENA fiPAQUITA LA DEL BARRIO... Terco Paro Sabroso Fanows/
Total Plays: 356, Total Stations: 24, Adds: 0

LOS ORIGINALES DE... La Troca Del Modo Negro (EM/ Televisal
Total Plays: 339, Total Stations: 27, Adds: 1

KUMBIA KINGS Pachuco (EM! Televisa/

Total Plays: 326, Total Stations: 22, Adds: 1

CUISILLDS Amor Gitano /Badboa/

Total Plays: 324, Total Stations: 19, Adds: 5

ZAMO Que No Exista Nada (Fonovisa/

Total Plays: 311, Total Stations: 18, Adds: 10

CHELIME ORTIZ Necesito Un Amar (Somy BMG Norte/

Totai Plays: 276, Totai Stations: 20, Adds: 1

OUELO Porque No Te Marchas [Unwision/

Total Plays: 273, Total Stations: 17, Adds: 0

DIANA REYES Mentiras Unwersall

Total Plays: 269, Total Stations: 13, Adds: 3

LOS CUEN"S DE SIBALOA Un Sohador (EM/ Telewisa)

Total Plays: 255, Total Stations: 16, Adds: 2

CONTROL Liueve Sobre Mojado (Univision/

Total Plays: 253, Total Stations: 15, Adds: 1

 Soaga rashed by tetal pleys
Station playlists for all R&R reporters are available
on the web al www.radioandrecords.com.

GO
TO YOUR

FIAPPY
PLACE

No worries, man. Relax. We'll take care of
all your promotional printing needs. Soon
you'll find that Communication Graphics
is your happy place! Call today.

Communication
~_Graphics Inc

MREDECAL COMPANY
(800) 331-4438 WWW.CGILINK.COM
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. R CONTEMPORARY TOP 30

July 7, 2006 . POWERED 13
WD Wk ARTIST TILE LABELS) RS sirs Y Mo M En I A BA SE
2 €@  JULIETA VENEGAS Me Voy {Sony BMG) 818 +104 12 2210 MO 7' A DDED ‘
1 2 ALEJANDRA GUZMAN Volveré A Amar (Sony BMG/ 778 441 15 240 S
3 o SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ M +64 1 201 ARTIST TITLE LABEL(S) AOBS
4 o CAMILA Abrazame /SOII}’BMB/ 626 +29 17 2410 SERVANDO Y FLORENTINO Una Cancion Que... (Siente Music/ 9
5 €@  RBO Este Corazon (EMI Televisa) © 601 +38 9 ton | PGARDOARJONA ATI Sow 54 g
& BELANQVA Por Ti (Unwersal) 3
7 0 SIN BANDERA Que Me Alcance La Vida (Sony BMG) 564 +50 18 2310 OSE Ahora Oue No Ests (Fanovisa/ 3
6 7 LA OREJA DE VAN GOGH Muiieca De Trapo (Sony BMG) 518 40 15 230 GLORIA TREV) Todos Me Miran (Unirsion/ 3
12 o RICARDO ARJONA A Ti (Sony BMG) 501 +80 4 19/4
n 0 MACH & DADDY La Botella (Unversal) 501 +88 4 1210 MOST
10 @ THALIA fIAVENTURA No, No, No (EM/ Tesevisa) 488 +81 § m
9 0 NOELIA Cémo Duele (Barrera De Amor) /EM/ Televisa) 490 +45 16 170 INCREASED PLA £ :
8 12 JUANES Lo Oue Me Gusta A Mi (Unversal 420 49 2 230 : ;-;&‘“
ARTIST TITLE LABEL(S) INCA
13 @ CHAYANNE Te Echo De Menos (Sony BMG) 408 +9 23 1810 SERVANDO Y FLORENTING Una Cancién Oue.. (Siente Macsic/ + 288
14 14 ENAMITOS VERDES Mariposas (Unversal) 364 14 4 141 JULIETA VENEGAS Me Voy (Sany SMG) +104
16 15 JEREMIAS Uno Y Uno Es lgual A Tres Unversal) 314 -32 15 1m RICARDO ARJONA A Ti (Somy BMG/ +80
232 @ BELANOVA Por Ti thiversa) 282 +63 5 143 MACH & DADOY Ls Botela /Unnersal +88
17 17 VICTOR MANUELLE f/YURIDIA Nuestro Amor Se Ha Vustto Aver (Soay MG/ 281 16 7 810 e ""‘m&"w&‘:’ L*/E';/" ) :::
[Pebut> @ SERVANDO Y FLORENTING Unacm Que Te Enamore (Siente Music) 286 +286 1 99 BELANOVA Por Ti /Unversal +83
18 19 ANAIS Lo Que Son Las Cosas /Univision/ 284 4 13 16/0 SIN BANDERA Tocame (Sony SMG/ +83
19 20  YAHIR Detalles (Warner M.L.) 274 13 13 12/0 SIN BANDERA Que Me Alcance La Vida /Sony BMG) +50
21 @ BACILOS Contigo Se Va (Warner M.L) 253 +1 5 1312 JEREMIAS Hay Un Amor Afuera Unwversal +4]
20 22 FRANKIE J. Pensando En Ti [Cokwniva/ 250 21 3 130
29 @  LAURA PAUSINI Tu Nomiwe En Mayisculas (Wavner ML) 193 +1 8 1012
22 24 BELANOVA MeProgunto (iniversal 188 54 16 120 o NEW & ACTIVE S
A4 25 LUIS FONSI Por Una Mujer (Universal) 187 -33 20 140
28 26 RBO AinHay Atgo /EMI Tekevisa/ 180 14 19 1610 ?EF::“VA I":?T"af;: ’”{’W(’;”M "
27 27 EDUARDOCRUZ TuManera (Warner ML) m 2 3 1210 0"8‘5 Ah:::.ﬂue ;‘o"E'“ és'(';:,:‘v"&;, .
@ MIRANDA Yo Te Diré /EM! Televisa) 168 +26 1 m Total Plays: 145, Total Stations: 8, Adds: 3
25 29 JEAN Duele (Sony BMG) 165 54 3 6/0 0ON OMAR Angelitos (Vi/Machete/
26 30 © RICKY MARTIN It's Alright (Cokembxa) 184 -36 15 1210 Total Plays: 141, Total Stations: 5, Adds: 0
26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the SIN BANDERA Junto A Ti /§m BMG)
airplay week of 6/25-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two Songs are tied in total ptays, the song with the arger increase Total Plays: 133, Total Stations: 5, Adds: 1
In plays s piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless asong has not yet reached the top 15. If after 20 weeks. the record CALLE 13 Atrévete - Te (Sony BMG/
1S not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officiatly Total Plays: 132, Total Stations: 8, Adds: 0
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with " W )
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station CHAYANNE No Sé Por Qué (Sory BMG)
s assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 127, Total Stations: 5, Adds: 1
3 CHELO Cha Cha (Sony BMG/
MOST TOTAL Total Plays: 123, Total Stations: 6, Adds: 0
AN TMLEFLABELLS) PLAYS INTOCABLE Déjate Amar (EM! Televisal
PLAYED RECURRENTS N o5 - Total Plays: 110, Total Stations: 5, Adds: 0
ngel (Sony SIN BANDERA Tocame (Sony BMG/
g T e sivs | REYLIBARBA Amor Del Bueno (Sony BHG/ 218 Total Plays: 110, Total Stations: 4, Adds: 1,
- JEREMIAS Hay Un Amor Afuera (Universal)
REIX Noviembre Sin Ti (Sony BMG/ Ml LA 5A. ESTACION Algo Mas (Sany BMG/ 213 Total Plays: 97, Total Stations: 4, Adds: 2
SIN BANDERA Suetta Mi Mano (Sony BMG) n RBD Nuestro Amor (EM! Televisa) 199 Sengs ranked by total plays
SHAKIRA Dia De Enero /Epc/ n SHAKIRA No Epic/ 195 ° Station playlists tor all R&R reporters are availabis
b at ) .
LAURA PAUSINI Como Si o Nos Hubiéramas Amado (Wamer ML 265 | FRANCO DE VITA Ti De Oué Vas (Sony BMG/ 182 bbbl o v immsinszocos

The best way to predict the future...is to create it!

- ; . .

MEDIA RESEARCH P/\ R /\ G O N 303.922.5600

& STRATEGY www.paragonmediastrategies.com
Creating Listener-Driven Innovation Since 1981
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KRR LATIN FORMATS .

July 7, 2006

4 N =\
TROPICAL TOP 30 Hl lll II.I A-l ﬂl LATIN URBAN TOP 30 “" IIIIIIA!InAWSE

WX Wik ANTST TMLE LABELS) WO s TR sinoes W W ARTST TILE LABEL(S) WO s TS omaks
2 MONCHY & ALEXANDRA NoEsUnaNoveia UGN/ 302 +38 18 128 1 1 RAKIM Y KEN-Y Down Unversal 20 19 1w 13w
1 VICTOR MANUELLE Nuestro Amor SeHa.. (Sony BMG/ 288 +3 12 130 2 2 SHAKAfWYCLEF JEAN HpsDon'tle €ac) 688 89 18 130
7 MARC ANTHONY Oué Precio Tine I Cielo Sony MG/ 236 +33 4 1111 3 3 TITO"EL BAMBINO" Cade [EM/ Tolewisa) 80 5 15 1P
5 SHAKIRA (WYCLEF JEAN HpsDon'tlie B/ 234 +8 11 100 4 4 DONOMAR Angsitos WiMachete/ meoB n
6 0ON OMAR Angeiitos V¥Machets/ B2 +21 8 0w 5 §  DADDY YANKEE Machocando (HlCatellimerscope) 588 18 19 1411
3 6 RAKIMY KEN-Y Down Unversal w 32w w0n 8 6 SEANPAUL Temperature (VP/Atiantic W 4 5
4 7 TITO“EL BAMBING" Cale M/ Tokvisa/ m 2 15 6 7 CALLE 13 Atrévete - Te (Sony BMG/ 63 5w
i 8  DADDY YANKEE Machucando (B Corteflerscopel) 151 22 18 1@ 7 8 AVENTURA Un Beso (Pramum M1 o4 8 m
9 9 MARCANTHONY TuAmorMeHaceBien SoySMG/ 148 16 37 1B 9 WISIN & YANDEL GAVENTURA NocheDeSexo Macters 400 8 22 140
14 C.CAUZ GANGEL & KNAIZ Dija (e Balle (SGZUnvison' 144 +25 5 68 10 CHAMKLLIONAIRE fARAYZE... Ridn Uinborsa/borown) 378 +1 8 100
12 FONSECA Te Mando Flores (EM! Televisa/ 138 +12 6 M 12 WISIN & YANDEL Uamé Pa’ Verte /Machere/ B 46 2
15 THALIA HAVENTURA Mo No, No EW/ Telews) 133 +16 8 81 11 12 DADDY YANKEE Rompe (5 Cartadinterscopel us M 2
" JUANES La Oue Me Gusta A Mi (Universal 129 +1 23 & 18 VOLTIO fMOTCH Chévere (Whte LiowSony Urban/Epic/ 322 +86 8 100
13 14 INDIA Solaments Una Noche SE2Unvisioy 4 2 W 100 15 VOLTIOL. Chuin Culin Chunlly (¥hie LiowSony Libenoi) 304  +84 28 130
16 15 ORQUESTAGUAYACAN AyAmerCusdo. SoyBMG/181 8 10 80 14 15  CASSIE Me& U MexiSabctinBad BoylAanic/ 281 200§ 8
18 8 WISIN & YANDEL SAVENTURA NocheDeSexo Mdacher 96 +9 10 80 16 16 ALEXISYFDODION.. AgirseBPatsin SoyBMZ 276 26 6 910
30 ALEX “EL BZCOCHITO” SilaSupiora Somy BMG) 83 +31 2 4® 17 D  TOSYLOVEMRAKMYKERY ToolnAne SowBMG 269 +4 3 I8
17 18 ZACAMAS FEMREIRA Ls Avispa USH/ s 3 5 @ 19 18 WASMAYANDEL. Wavefide MochvolisergiAgndlr2] 4 13 100
200 19 ANDYMONTAREZWVOLTIO ExMiPwrom S5/ 80 2 & O L ELFATHER"_ Hore_. Roc Lo famiinGofSabeche/ 230 +22 8 810
19 20 LUSS FONSI Por Una Mujer Unversal nOs5 w oW RAKIM Y KEN-Y TaNo Estis Wik Bor Offcely 231 +3 14 110
22 @  MACHSDADOY LaBetela Uimversal BOos 2 S FRAINCE J. Pansando En Tl (Cokmbs/ 23 0 3 W
23 22 JEREMMAS Une Y Une Es igusi A Tres Umvwsal n & 9 M L' JONHEAO & SEANPAUL Snap YoFngers TVT) 222 433 6 7@
%5 D 0ONMIGUELD Mo’ Tade SN/ n o9 31 0w PITBULL Bojangles /7VT) 18 495 1 W,
21 24 OLGATANON DesioOueliogasmAMi SomBME/ 70 11 12 59 TITO “EL BAMBING™ . Flow Natural M/ Tkevisa) 187 +45 1 &2
Bebwt> 3 SERVANDO Y FLORENTING Une Canciin__ Siowe M/ 68 +68 1 33 PLAY-SIILLZ PITBULL Get Frosky dathmtiviersa? 185 +3 6§ 90
[Bebup> LIV 21 A La Nena La Gusta iwwesion B 5 1 W MACH & DADDY Ls Betolla Uinwersal W 4 1 s
22 21 UMET21 B Bale Pogae Uimhisiow s 1 1 W DADOY YABKEE... Gangsta Zone 6/ Cataflorscope 119 423 3 89
B> L ELFATHEN . HeoWe_ fic{sfaniaGobiSatociery 83 +28 1 38 WISIN & YANDEL Pam Pam Machete/ 17 +3% 1 m
PEIT DOMENIC MARTE Yo Oue Te Vas A ik USA/ (TPt N T ]| SEAN PAUL K. COLE When YouGenna... WP/Ariancic/ 170 +88 1 &)
MCARDO ARJORA A Ti Sosy BH5) 05 1A I “ELFATHER" FYOMO Dok Cowr_ Golf StaMacherc/ 168 +8 3 51

14 Tropecal reporters. Monfored apiay data suppited by Medisbass Ressarch, 8 division of Prenwere Radio Networks. Songs ranked by total plays for
the airplay week of 6725-7/1. Bullets appesr 0n songs ganing piays of remaining fat from previous week.  two songs are tied in total plays. the song
with the larger increase it piays is placed first. Songs below No. 15 are moved f0 recurrent after 20 wesks on the chart uniess 2 $0ng has not yet reached
the top 15. 1 after 20 weeks. She record is not in the 10p 15 and has two consecutive weeks of decraased plays. the song is then Categorized as recurrent
Most Agded s the total number of new adds officially reported 1o RER by each reporting station. Sangs unreported a8 adds 30 not count Iowerd overall
1otal stanions playing a song. Most increased Plays ists $he $0ngs with the greates! week-10-week increases in total piays. Total Audence equais Average
Quarter Hour Persons times number of ptays (times 100). Each daypart on each station is assigned an AQH numbet. Average Ouarter Hour Persons used
heres with permession from  Artetron inc. (© 2006, Artitron Inc.).© 2006 Radio & Records.

14 Latin Urtian reporters. Mondored anplay data supphed by Mediabasé Ressarch. a dnasion of Premiere Radw Networks Songs ranked by total plays
for the awplay wesk of 6/25-7/1. Bulets appear on $0NQS gaining plays of remasing flat rom Drevious week H two s0ngs are bed In total plays. the song
with the larger ncrease in plays « placed first. Songs below No. 15 are moved to recurrent after 20 wesks on the chart uniess a song has not yet reached
the top 15. i after 20 weeks. the record is not i the top 15 and has two corsecutive weeks of decreased plays, the song is then categorized as recurrent
Most Added i the total number of new adds officially reported 30 RAR by each reporting station. Sangs unreported as adds 60 Not count toward overall
fotal stations playng 2 s0ng. Most increased Pays ksts the songs with the greatest wash-to-week mcreases m total plays. Total Audence equals Average
CGuarter Hour Persons imes number of pleys (times 100). Each daypart on each station i assigned an AGH number. Average Quarter Hour Persons used
heren with permassion from Arberon inc (© 2006, Arbitron inc.}. © 2006 Radio & Records

NEW & ACTIVE

ANDY ANDY Para No Varta Mis (Urkae Bax Offce/ MICHAEL STUART HTITO RGJAS Ela Y Yo Mackers/
Totel Pleys: 57, Total Stations: 4, Adds: 1 | Total Ploys: 30, Total Stations: 3, Adds:

WIS & YAROEL Pam Pam (Machers/ VOZ A VOZ Me Juraste Amor (6] Anito) Uirbae Box OFfce/
Total Pleys: 56, Total Stations: 4, Adds: | | Totsl Ploys: 30, Total Stations: 2, Adds: 0
FRANKIE J. Pansands En Ti Catembiy/ B0 Nuestro Amos [EM Taevisa/

Tetal Pleys: 28, Tetal Stations: 3, Adds: 0
N. “EL FATNER"... Dédjals Casr To' B Pese ol StrMachess) | ANTONY SANTOS Mitame [Descarpe Prodction/
Total Pleys: 48, Total Stations: 3, Adds: 0 Total Plays: 26, Total Stations: 2, Adds: 0

R ROSENDO Si Ne Van A Merr_ Vow JiscosTutting Lating I SN BANDERA Junto A Ti (Soay BMG/
Total Plays: 40, Total Stations: 3, Adés: 0 ra?m:zl,musam_ul.w:l

Total Plays: 54, Tetal Stations: 4, Adds: 1

NEW & ACTIVE

DADOY YANKEE Ef Truce €7 Carteliaterscope) | RAKIN Y KEN-Y Mo Matas Usversal!

Total Plays: 168, Yotal Statiens: 6, Adds: 0 Totsl Plays: 134, Total Stations: 4, Adds: 1

E-48 /T-PAIN & KANDI GIRL U And Dat (ReprisaBAK/ BELLY FURTADO f/TIMBALAND Promiscuous (Ge/fen/
Total Pleys: 166, Tetsl Statiens: 6, Adds: 0 Total Pleys: 132, Total Stations: 7, Adds: 1

CNELO Che Cha /Sawy 806/ 210N & LENNOX Cusato Tengo Que Esperar /WP Mackete/
Total Plays: 164, Total Stations: 7, Adds: 0 Total Pleys: 121, Total Stations: 5, Adds: 1

FIELD MO8 fICIARA So What [DTP/Geffen/ €20 Eda No Ouiere Novio (M/Machere)
Total Plays: 151, Tetal Stations: 6, Adds: 0 Total Plays: 118, Total Stations: 3, Adds: 1
YUNG JOC Goin' Down /Bad Boy/Atientic/ BROWN BOY Supermen (AME/Street Noire)

Total Pleys: 143, Total Stations: 8, Adds: 1 Total Plays: 117, Total Stations: 3, Adds: 0

L Songs raakad by tetal pleys )

L Songs ranked by tutel pleys )
e ) : “
ROCK/ALTERNATIVE RECORD POOL
TW  ARTIST Tiie Ladei's) TW  AATIST Tiie Ladels}
1 PLASTILINA MOSH Miskonaire (EM! Televisa) 1 KMW Diamond Girl (Baboa/
2 BABASONICOS Yegua Unversal 2 INDIA Solamente Una Noche /S5ZUnwision/
3 LOS BUNKERS Liueve Sobre La Ciudad (Necional 3 VICTOR MANUELLE Nuestro Amor Se Ha Vusito Ayer /Sony BMG)
4 ENANITOS VERDES Mariposas Unversal 4 TITO "EL BAMBING™ Caile (EM/ Televisa)
5  HECTOR BUITRAGO Ahisimo (Naciona 5  TRANSITO fJOHNNY RIVERA & RAY SEPULVEOA Son Para Ustedes (SRS/PremiumySony BMG)
6  BABASONICOS Carismitico Unversal 6  MDNCHY & ALEXANDRA No Es Una Novela (/&N
7  BERSUIT VERGARABAT Madre Hay Una Sola (Unversal) 7 ANA ALICIA Muere Lento Mi Amor [Univision/
8 MEXICAN IRSTITUTE OF SOUND Mirando A Las Muchachas (Waciona/ 8 RAULIN ROSENDO Si No Van A Morir Mi Muerte Viva Discos/Cutting Latino)
9 GUSTAVO CERATI Crimen (Sany SMG/ 9 TITOROJAS Si Me Pusioran & Elogie (MP)
:‘l’ :::T:g‘s“':':’::tf“’”’” 10 BANDA GORDA A Las Mujeres Hay Oue Mantenerlas Contentas (MP)
12 SPIGGA People Of The Sun /E1 Relémpago Misica/Supermercado2/VaJ) : ; :gmk:c:mms:m Bt 0
13 MAGO DE OZ Ls Posada De Los Muertos Warmer M.L) 13 DON OMAR Angeltes /Machete
14 HUMMERSQUEAL Buick A Montarrey (SosrPog/ . _
15 ST SR ke 14 FONSECA Te Mando Flores (EMH Televisa) »
15 ORQUESTA GUAYACAN Ay Amor, Cuando Hablan Las Miadas (Sasy BMG)
Songs ranked by total number of points. Data compiled from playtists submitted on a weekly basis by 12 specialty
L rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. JA S Songs ranked by total number of points. 22 Record Pool reporters. J
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MORNINGS IN PENSACOLA

Pensacola’s Cat Country 98.7 has an
opening for morning drive. We need a
hard working, motivated, community-
minded pro to work at the Academy of
Country Music’s Station of the Year. If you
need your producer or refuse to roll up
your sleeves and do the work it takes to
continue our successful run to the top,
please don't apply. We are proudly fam-
ity-locally owned and operated. Send your
AMD philosophy, demo, resume and true
references to:
Kevin King - Ops Mgr.
ADX Communications
7251 Plantation Road
Pensacola, FL 32504
No beginners or calls, ADX
Communications is an EOE.

ﬂl?l.m 1% )

PD Gig Availabie Yesterday

Are you creative AND organized... If you are,
we need to talk. You could be driving one of
the most respected CHR's in the land. This
heritage station has been in the top ten na-
tionally as ranked by Arbitron in Average
Quarter Hour many times. We need an ex-
perienced PD who can step in with the
coaching, on-air and creative skills to keep
us there. Experience with Audio Vault, Cool
Edit Pro, Selector and PowerGold a plus.
Must have strong management experience,
great on-air skills and the ability to lead by
example. T&R to:
Jay Michaels
Chief Operating Officer
Foster Communications Co., Inc.
2824 Sherwood Way
San Angelo, Texas 76901
openings@fostercommunications.us
EO

EAST B

MEDIA ACCOUNT
MANAGER - NYC

Arbitron, a leading media information ser-
vices company providing

software solutions that will shape the future
of the broadcasting Industry.

is searching for a Media Account Manager
to join our Radio Station

Services team in New York, NY or Columbia,
MD.

Primary Duties: Sales, service and training
to Radio, Agency, Cabie and Outdoor indus-
tries in markets 151+. This will invoive pricing,
negotiating, and growing business primarily
selling Arbitron software. Extensive travelis
required, approximately 2-3 weeks each
month. We will teach the skills to the right
talent.

Skills/Experience Requirements: 2+ years
radio, or agency experience or equivalent
preferred. See full qualifications on our
website.

Send resumes t0: salesjobs@arbitron.com
or fax to: 410-312-8607

Visit us online @ www.arbitron.com

An Equal Opportunity Employer M/F/DNV

CIRCULATION:

310-788-1625 310-203-8727

Suburban market of Washington, D.C.
(Southern™D) searching for talent to pilot
97-7 the Rocket. This is no “cookie cutter”
radio show. Format is Mainstream Rock.
Market is suburban with same owner/mar-
ket for 18 years and never selling out its 5-
station cluster. We are the last of the Radio
Mohicans. You will have artistic freedom
within bounds, do production, remotes, live
spots and live a secure, professional radio
life. Ideally, we would prefer a talent that has
been stified by corporate programming and
is yearning to do it with “talent.” Paid vaca-
tion, medical, holidays and other fringe ben-
efits. Rush T&R to:

SOMAR Communications, Inc.
28095 Three Notch Rd. Suite 2-8
Mechanicsville, MD 20659
or e-mail SOMARCOM@AOL.COM
EOE

MIDWEST

Morning $Shew Producer

Rover's Moming Glory, Chicago’s morning
show on 105.9 WCKG FREE FM, is looking
for an experienced producer. Book guests,
coordinate live events, manage interns, de-
velop show content, work with affiliates. At-
tention to detail, organization, knowledge of
Chicago, and industry contacts a must. Pre-
vious large-market Producer and/or Promo-
tions Director experience preferred. Send
resume, references, past accomplishments
and producing philosophy to: Rover Pro-

. ducer WCKG FREE FM, 2 Prudential Plaza,
Suite 1059, Chicago, Il 60601 or fax to 312-
565-3180 attn: Rover Producer. Please no
phone calls. CBS Radio is an EOE.

Are you funny AND smart? Jacobs Media is
looking for a charismatic morning host who
is ready to innovate as part of an ensembie
cast. A radio pro who is able to relate to a
young target audience, ad-lib, interview,
write, and make peopie laugh aimost effort-
lessly. News/Talk experience heipful. Oppor-
tunity of a lifetime with a great company.
EOE. Help build the moming show of the
future. Send your best work via e-mail (no
phone calls) to:

Jobs@JacobsMediaOnline. com.

' WEST

Ask yourself....are you, or do you know of,
truly one of the very best, most original
sounding, Latino targeted Hip Hop “person-
alities™ (NO DJ’s) in America? Be honest! If
the answer is yes, please rush your CD
aircheck of any daypart from any market, and
your package, for-the opportunity of a life-
time in a great city, with a great company
to: Radio & Records, 2049 Century Park
East, 41st Floor, #1081, Los Angeles, CA
90067. EOE

KR OPPORTUNITIES

B WEST

RHYTHMIC STATION,
TOP 38 MARKET

Is seeking an experienced and entertaining
MORNING HOST/TEAM that will take this
station to the next level!

T&R to: Radio & Records, 2049 Century

Park East, 41st Fioor, #1162, Los Angeles,
CA 90067. EOE

POSITIONS SOUGHT

Radio vet turned actor JAY SINCLAIR seeks
to return to radio in Urban AC station in NE
(917) 684-6007. (7/7)

Energetic, flexible broadcaster, ready to
join your team. Will consider any available
position. Prefer Tulsa area. but will relocate.
MICHELLE: (918) 902-0499. (7/7)

Young, energetic, enthusiastic broadcaster
interested in on-air announcing, news-cast-
ing, board operations, and production.
DEREK: (918) 902-8633. (7/7)

Versatile, charismatic broadcasting grad
interested in on-air commercial writing, pro-
duction and promotions. Willing to travel.
J.D. (918) 355-4334, jd.nolin@gmail.com.
am

New female voice! Great personality on-air
and excelient newscaster. Also interested in
commercial voiceovers, sales and promo-
tions. NICOLE: (918) 384-9122. (7/7)

This just in! Bright, young newscaster seek-
ing employment. Intelligent, well read, au-
thoritative delivery. Interested in reporting,
writing, producing, etc. JEREMY. (918) 652-
1811, (717)

Zeaious, aspiring, reliable upcoming
broadcaster. Humorous on-air. Love com-
mercial production and voiceovers.
Hardworking and ready to go. JEFF: (918)
734-9971, accrossstickdd@cox.net. (7/7)

Catch the A-Train! I'm a recent radio school
grad with a great attitude. Interested in on-
air, board ops, sports and news. ALLEN:
(918) 261-1233, saunders3777@hotmail.
com. (7/7)

Seeking Play-by-Play/Media Reiations/
Sales position. JOE: (888) 327-4996. (7/7)

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) Iistings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same tength
are also available to individual king work in the in-
dustry under Positions Sought.

To appear in the fokowng week's issue, your ad must be
recerved by Thursdey neea (PST). exght days prior 1o rssue
date. Free Opportunities listings should be typewsitten or
printed on 8 1/2° X 11 company/station letterhead and are
accepted only by mail or tax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mait to:
kmumaw&@radicanarecords.com. Address all 20-word ads
1o R&R Free Opportunities. 2049 Century Park East.. 41st
Floot, Los Angeles. CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week {maximum 35 word per inch includ-
ing heading). Includes generic border. It logo, custom
border of larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition. all ads appear on R&R's
website. (www.radloandrecords.com).

8lind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge ts added tor ship-
ping and handling.

- ‘I"o.smqns Sought: $50/inch

g employment may run ads in the
Positions Sought section at the special rate of $50/inch.

every Friday by first-class mail.
Deadline

Payable In Advance

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad-
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are aiso
accepted by fax: (310-203-8727) or mail. Visa, MC,
or AMEX accepted. Include card number, name as it
appears on credit card. expiration dale and phone
number. Blind box responses are se'm 1o advertisers

To appear in the following week's issue, your ad must
be recerved by Thursday noes (PST) eight days prior
to issue date. Address ail ads t0:R&R Opportunities,
2049 Century Park East. 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East. 31st Floor. Los Angeles. CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States. $330.00 in Canada and Mexico. and $495.00 oversaas (U.S. funds only) from Radio & Records
Inc.. &t 2049 Century Park East, 41st Floor, Los Angeles. California 90067. Annual subscription plan inciudes the weekly
newspaper phus two R&R Directories issues and other special publications. Retunds are prorated based on the actual value of
1ssue received prior 10 canceltation. Nonrefundable quarterly rates avaiable. All reasonable care taken but no responsibility
assumed for unsolicited material. RAR reserves al rights in material accepted 1or publication. AN letiers addressed 1o RAR or fts
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all Kability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records. inc. 2006
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 415t Floor, Los Angeles. Caltoma 90067,

subscribe @ radioandrecords.com

HOW TO REACH US ~4DIO & RECORDS. INC . 2049 CENTURY PARK EAST 41ST FLOOR. LOS ANGELES. CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @radioandrecords.com

WEBSITE: www.radioandrecords.com

310-788-1699 310-203-9763

newsroom @radioandrecords.com

EDITORIAL/MAIN OFFICE:

310-553-4330 310-203-9763 mailroom @ radioandrecords.com

R&R MUSIC TRACKING:

310-788-1668 310-203-9763

cmaxwell @ radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050 301-951-9051

jhoward @ radioandrecords.com

ADVERTISING/SALES:

310-553-4330  310-203-8450

-

hmowry @radioandrecords.com

NASHVILLE BUREAU:

615-244-8822 615-248-6655

Ihelton @ radioandrecords.com

vvvvvv.anlm. - — -
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KR MARKETPLACE

! ~AIR CHECS FEATURES VOI/CEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS wm

+CURRENT 309, WUMN/Ramiro & Pebbles, WOGL/Big Ron O'Brien,
2100/Paul

+Cubby Bryant, WZZN, WKSC/Nikki, WNCI/Chris Davis, WDVE/Jim &
Randy. $13 CD.

+CURREHT 8308 KRBE/Atom Smasher, KLDE/Paul Christy, WKIS/Bitly
Brown, KHKS/Billy The Kidd, WWZ2/Mathew Blades, KCCL/Jim

Hall WAPE/Chase Daniels $13CD

+PERSONALITY PLUS #PP-217, KHKS/Kidd Kraddick, KKRW/Dean & Rog,
+KVILTerry King, WIYY/Kirk, Mark & Spiegel. $13 CD.
+PERSONALITY PLUS #PP-218. KHMX/Sam Malone, KSCS/Terry Dorsey
& Hawkeye, KIIS/Ryan Seacrest, 2100/lvis Duran & Z Zoo $13 CD.
+PERSONALITY PLUS #PP-215. KMYl/Jet! & Jer KSAN/Lamont & Tonelli
+WPLJ/Scott & Todd, WRBQ/Mason Dixon & Bilt Connolly. $13 CD
+ALL COUNTRY #CY-184. WDXB, WZZK, KILT, WHOK, WCOL. $13.CD
+ALL CHR #THR-134, WSTR, WBTS, WWWQ, WKST. $13 CD.

+ALL A/C #ALC-142, KRTR, KSSK, WMJJ, WSNY, WBNS. $13 CD.
+PROFILE #5-558. DALLAS! CHR Ctry UC AC Gold AOR UC $13 CD
+PROFILE #8-561 HOUSTON! CHR AC Ciry AOR Gold UC $13 CD
+PROMO YAULY #PR-83 promo samples - all formats. all market sizes
$15.50 CO

+SWEEPER YAULT #8V-48 Sweeper & legal ID samples, ail formats.
$15.50 CO

+CHN-39 (CHR Nights),+0-27 (All Oidies) +CR-1 (Classic Rock), +ALT-11
(Alternative) +AOR-17 (AOR) at $13 each

+CLASSIC #C-382. WKNR/J. Michael Wilson-1968, KFWB/Lohman &
Barkley 1968, KFI/Mark Taylor-1978. KHJ/Unknown DJ 1978, WHBQ/
Mason Dixon-1974.. $16.50 CD

YIDEQ #185. Philly's WOGL/Ross Brittain, NY's Z100/Joe Rosati, Boston's
WXKS/Matt Siegel, DC's WWZZ/Mathew Blades. Detroit's WYCD/Dr. Don,
Baftimore's WPOC/Mchael J. & Jen. DVD $35, VHS $30.

+ tapes marked with + may be ordered on cassette for $3 iess

www.californiaaircheck.com

CALIFORNIA AIRCHECK &©
Box 4408 - San Diego, CA 92164 - (619) 460-6104

HEARD BY
45 MILLION

G - s

PIRATES OF THE CARIBBEAN:
DEAD MAN'’S CHEST

Interview with Johnny Depp,
Keira Knightley & Orlando Bioom

Download these free interviews and more at

www.radiolinkshollywood.com

We are now podcasting
(insert this address into your podcatcher)
hitp://radiolinks.podbus.com

LISTENERS DAILY

. re

1-877-4-YOURVO
[877-496-8786)

.samoneil.com
Anchs + TV Imagiy s
N o d”'aymy * Promos « Commercia’s
B "5 of statiopg 4
round the v,
orid!

ducloefyy ;;‘4; .4 Whog

Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radioinks €@ aol.com (e-mail)

VOICEOVER SERVICES
ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

For a free demo, email us at:
info@davidkaye.com

@

She’s one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

JOE CIPRIANO

EMPLOYMENT SERVICES

AIR TALENT - PROGRAM DIRECTORS - PROMO DIRECTORS

FREE Consultation!
Shaun MHolly 602-828-0507

www.TripleYourPaycheck.com

Roberta Solomon

PROMOS, IDS & SWEEPERS
MP3 - ISDN - FTP

DEMOS ON THE WEB
km.volcogal.eom

P RO MO S

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

L y
www.radioandrecords.com

il

WWW. mitct 'c'a'l..cl-

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typed and

accompanied by payment. Visa/MC/AMEX
accepted. One inch

minimum, additional 1 time $95.00
space up to six inches 6 insortions  90.00
available in increments 13 Insertions  85.00
of one-inch. Rates for 28 insertions  75.80
R&R Markelplace (per 51 insertions 70.00
inch):

Marketplace

(310) 788-1621

Fax: (310) 203-8727
e-mall: kmumaw@radioandrecords.com

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music
Order via R&R: Save 20% and get free UPS shipping!® (*on U.S. orders) ™
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)

1]

Charge by phone. 310.788.1621 or send a check to
R&R, 10100 Santa Monica Bivd.. 3rd Floor. L.A.. CA 90067
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CHR/POP
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€ WELLY FURTADO HTIMBALAND Promsscucus Geffen)
2 SHAKIRA {/WYCLEF JEAN Hips Don't Lis /Enic/
© RIHANNA Untaithivl s JamI0/MG)
4 FORT MINOR... Where'd You Go /Mackine Shan/Worner Bros)  +
5  CHAMMLIONAIRE {RAYZIE BONE Ridin (Unversal Marown/
8 CASSIE Me & U (NextSelection/Bad Boy/Atientic)
FRAY Over My Head (Cable Car) Epic/
8  MICK LACHEY What's Left Of Me (/ve/Zombo Label Group)
© PANIC! AT THE DISCO | Write... (Decaydance/Fusied By Ramen/Laval
10 ALL-AMERICAN REJECTS Move Along [Doghouse/interscape)
@ CHRISTINA AGUILERA At No Other Man BCA/RMG)
12 MICKELBACK Savin’ Me (Soadrunnes/i0/MG)
® PUSSYCAT DOLLS /BIG SNOOP 00GG Buttons /A&Minterscape)
14 FIELD MOB 1/CIARA So What (DTP/Geffen/
15 SEANPAUL Temperature (VP/Ationtic/
16 RINANNA SOS (Def Jam/IDIMG)
@ CNARLS BARKLEY Crary Downtown/LovalAtiantics
18 OANIEL POWTER Bad Day Wavmer Bros.)
© BEYONCE 11JAY.Z Deje Vu (Music Workd/Sony Urhan/Cokmbis)
20 WATASHA BEOINGFIELO Unwritten Enic/
PAULA DEANOA 1/BABY BASH Doing Too Much /Ansfa/
PARLS HILTON Stars Are Blind Warser Bros./
CHRIS BROWN 1/LI" WAYNE Gimme That Live/Zombe Lade! Growp)
ASHLEY PARKER ANGEL Let U Go /BlackGrownd Unversal Motown/
JEANINE ORTEGA IPAPOOSE Crowded /Halywood!
CHERISH Do It Te It (Sho Wuf/Capitol
ANNA NALICK Broathe (2 AM) (Cohembia/
! YUNG JOC Goin' Down (Bad Boy/Atisatic/

F]

ra
-~

JESSICA SIMPSON A Public Attar Eaic/
KT TUNSTALL Black Herse & Tha Cherry Tres /Redewtiess/Vigaw/

#1 MOST ADDED
JESSICA SIMPSON A Public Affsi @i/

#1 MOST INCREASED PLAYS
JESSICA SIAPSON A Pubic Affor i/

TOP5 NEW & ACTIVE
FRANKIE J. FRMANIE FRESH Thet Girl [Combia/
ASHLEE SIMPSON Invisible /Geffaw
YING YANG TWIRS FIPITBULL Shake (7V7)
BO BICE U Maks Me Bettr RCARMY
STACIE ORMICO I'm Not Missing Yeu Vipew

CHR/POP bogins oa Page 21.

DANSEL POWTER Bad Day Warner Bros.)
NATASHA BEDWGFIELD Unwrition £aic/
JAMES BLUNT You'rs Besutiful (Castard/Atiantic/
LIFEHOUSE You And e /Geffew/
XELLY CLARXSON Bocause Of You (RCA/RME)
© 10B THOMAS Ever The Same (drientic/
7 MICHAEL BUBLE Save The Last Dance For Me /43/Rapnise/
MICK LACHEY What's Left Of Me (Uive/Zombe Label Group/
9 CHRIS RICE When Did You Fall(In Love With Me) /CobmbaW0/
@ KETH URBAN Making Memoriss 01 Us (CaptaEMC)
11 FAITH HILL_. Like We Never Loved At ANl Warnwr Bros./Curd)
© BON JOVI Who Says You Can't Go Home sisad10IMG/
SHERYL CROW & STING Alays On Yo Side (A&M/interscape)
FIVE FOR FIGHTING The Riddie (4wave/Cakembia/
LEANN RIMES Probably Wouldn't Be This Way /Curt/
TAYLOR WICKS Oo | Make You Proud L/AMG)
MICOL SPONBERG Crazy in Love [Card/
KT TUNSTALL Black Horse & The Cherry Tras /Relentiess/Vigiy
RASCAL FLATTS What Hurts The Most yric Street/
80 BICE The Real Thing (RCA/RMG/

13
)
g
20
% MERCYME So Long Seif (CokembiaW0)
?

e = g

CHICAGO Love Wil Come Back //hisa/Warner Bros.)

KELLY CLARKSON Walk Awsy (RCA/RME/

JON SECADA Free By 3/

JACK JONNSON Upside Down /Brushfira/Unversal Rapubiic)
CARNE UNDERWOOD Jesus, Take The Whesl /Arista/

FRAY Over My Head (Cable Car) (Eaxc/

LIONEL RICHIE | Calt it Love /isiand/IOJMG)

CHANTAL CHAMANDY Fosls Like Love Miinomuse Entertainment]
LOS LONELY BOYS Dismonds (Or Music/Epic/

#1 MOST ADDED
LIONEL ROCHIE | Cal ht Love (/siandIDIMG)

#1 MOST INCREASED PLAYS
ROB THOMAS Ever The Same (Ariseric/

TOP 2 NEW & ACTIVE
WATALIE GRANT The Roel Me CortWarner Sres/
DUAN DIAZ Mo Mers Tears (Strip City/

AC bagins on Page 42.
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CHR/RHYTHMIC

1 8 YURG JOC Goin' Down /Bad Boy/Atientic/

2 CASSIE Me & U (NertSelectioniBad Boy/Atiantic)

33 LW JONHE-48 & SEAN PAUL Snap Yo Fingers (TVT)

5 CNEMSH Do h To It (Sho Wuft/Capitol

6 NELLY FURTADO ITIMBALAND Promiscuous /Geffen/

4 6 FIELD MOB {/CIARA So What [D7P/Geffen/

9 €-48 {/T-PAIN & KANDI GIRL U And Dat /Raprise/BME/

n KELIS HT00 SHORT Bossy (Jiwe/Zomba Label Grou)

10 RIHANNA Untaithful (Def Jam//DJMG)

7 10 CHRIS BROWN f/LIL° WAYNE Gimme That Live/Zombe Label Group)
8 11 CHAMKLIONAIRE {/KRAYZIE BONE Ridin /Uiwversal Motown/

18 BEVONCE' 11JAY-Z Deja Vu /Music Workd/Sony Urban/Cokenbia)
13 T.1. Why You Wanna (Grand Hustie/Atisntic)

1214 Y.L What You Know /Grand Hustie/Atisntic/

1415 SHAKIRA WYCLEF JEAN Hips Don't Lie Enic/

17 @ LETOYA Torn (Capitar

15 17 PAULA DEANDA {/BABY BASH Doing Too Much /Arista/

18 18 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/
b] SEAN PAUL... When You Gonna (Give It Up To Me) (¥P/Arlonnic/
26 GNARLS BARKLEY Crazy /Downrown/l ava/Atisntic)

2 BUSTA RNYMES...  Love My B°*** /Fipmode/Aftermath/interscope/
n WE-YO Sexy Love [Def JomOIMG/

b4 CHINGY fTYRESE Pulling Me Back /Cagital

25 YOUNG DRO 1/T.L. Shoulder Laen /Graed Mesrio/Atiantic/

2 JANET JACHSON RIELLY Call On Me /Vigsw/

22 28 SHAWNNA Gettin' Some [O7PDef Jam/DIMG)

24 27 MARY J. BUGE Encugh Cryin' (Geffew

28 28 BUBBA SPARXXX Heet it Up Parple Ribbow/Vipsn/

32 29 FORT MINOR... Whers'd You Go Mdackine ShewWarser Bres)

37 €@ PACK Vons (Up AT NivalUivaZombe Label Group)

#1 MOST ADDED
GNARLS BARKLEY Crary (Downtown/Lava/Atisntic/

#1 MOST INCREASED PLAYS
NELLY FURTADO F{TIMBALAND Promiscucus (Seffey

TOP 5 NEW & ACTIVE
CADILLAC DON & J MOREY Poasut Butter And Jolly /Sosthern Boy/Asyhuny
SHAREEFA FILUDACNIS Neod A Bess (07PDef JamDMG)
BROOKE WOGAN FIPAUL WALL About Us (SIC/S0BE!
PHARRELL FIANYE WEST Number One (Star Trak/etarscopel
METHOO MAN FLAURYN WILL Say Do/ Janvi0MG)

CHRRHYTHINC bogins an Page 28.

HOT AC

w. W

2 1 NICKELBACK Savin’ Mie (Roschumer/I0UMG/
1 2 KT TUBSTALL Biack Herse & The Cherry Tree Relentiess/Vigin/
3 3 DANEL POWTER Bad Dey Warser Sras)

4 4 BATASHABEDINGFIELD Unwritten Eac/

7 @ 600600 DOLLS Stay With You Waveer Bras)

6 6 KELLY CLARKSON Wak Away (REA/RAME/

S 7 FRAY Over My Heod (Cable Cor) Epc/

0 @ REDHOT CINLI PEPPERS Dani Cakfarnia /Warner Bros.)

8 9 JACKJONNSON Upside Down BraustfiaUnversal Republc/

12 (D GNARLS BARKLEY Crazy (Downtownll sva/Atiantic)

9 11 ROB THOMAS Ever The Same (Ariwric/

13 @ JAMES BLUNT High (CustardAciantic/

11 13 BOBICE The Real Thing (RCA/RMG)

15 ICK LACMEY What's Left Of Me Uive/Zombe Label Grosp)

18 FIVE FOR FIGHTING The Riddie (Aware/Cokmbve/

16 SHAKIRA {/WYCLEF JEAN Hips Don't Lie (Epic/

17 17 RIMANNA SOS Dof Jawi/MG)

19 ALL-AMERICAN REJECTS Move Along (Doghousa/forerscape/

27 JONN MAYER Waiting On The World Te Change (4ware/Cabmina/
2 BLUE OCTOBER Hate Me (Usvevsal Motown/

b RASCAL FLATTS What Hurts The Mest (ric Street/

n BETTER THAN EZRA Juicy (V2/Artemss/

b]] MAT KEARREY Nothing Lett Te Lose (dwaraCokmbia/

22 FORT MINOR... Where'd You Ge Mackise Shon/Warner Bros.)

% KEARE i t Any Wonder iwtevscape/

26 SMASN MOUTH Story Of My Life (Besstfd Bomty

30 @ CHMSTINA AGUILERA Ain't No Other Man (REA/RME/
28

n

R

20O

LOS LONELY BOYS Diamonds /Or Music/Epic/
SROW PATROL Chesing Cars (A8A¢Mterscape/
STAIND Everything Changes (Fiw/Atiawtic/

#1 MOST ADDED
JONN MAYER Waiting On The Workd Te Changs (AwaraTokesbis/

#1 MOST INCREASED PLAYS
JONN MAYER Waiting On The World To Change (insraCokmbia/

TOP 5 NEW & ACTIVE
FOO FIGNTERS Miracle (SCAAME/
SHAWN MULLINS Beauriful Wreck Vaqgowrd
AMERICAN W17} The oscus Rbiss/
LANDON PIGG Con't Let Go MCARME/
O BLESSOMS Loarning The Hord Way Ayl

AC bogins on Puge &2.

MEDIAB

URBAN

AN OOONA=WwE

EER2HTVRIINFIRTYNaa=

™w
€ FIELD MOB {ICIARA So What [DTPSetfen/ .

2 LETOYA Torn Capstod
LI JON 1648 & SEAN PAUL Snap Yo Fingers (TV7)
YUNG JOC Goin' Down (Bad Boy/Atisatic/
T.1. Why You Wanna /Grand Hustie/Atientic/
YOUNG DRO 1/T.). Shoulder Lean /Grand Hustle/Atiantic/
CHERISH Do it To It (Sho Nuft/Capital
MARY J. BLIGE Enough Cryin’ (Geffen)
JAMIE FOXX {TWISTA DJ Play A Love Song L/RMG/
BEYONCE' 1IJAY-Z Deja Vu /Music Workd/Sony Urbar/Columbia/
KELIS /T00 SHORT Bossy (ive/Zomba Label Group)
CASSIE Me & U (NextSelection/Bad Boy/Atiantic)
RICK ROSS... Husthn' /Sip-N-SideyDe! Jam/I0IMG/
CHRIS BROWN 1/LIL’ WAYNE Gimme That Uney Zomba Labe! Group/
JANET JACKSON {/SELLY Call On Me /Virgen/
CHINGY {ITYRESE Pulling Me Back /Capital
BUSTA RNYMES.... | Love My B**** /Flpmode/Aftermathvl
CHAMMLLIONARE {/KRAYZIE BONE Ridin /Universal Motown/
WE-YO Sexy Love (Do Jam/OIMG/
T.1. What You Know /Grand Hustie/Atiantic/
OUTNAST Mighty O (LaFace/Zombe Label Groug)
NE-YO When You're Mad (D! Jam/10/MG/
LYFE JENMINGS SEX. (Somy Urban/Cokmbsa)

24 DEM FRANCHIZE BOYZ Ridin’ Rims (S0 So Def/Viegin/
@ E401T-PAN & KANDI GIRL U And Dat (RepriswBME/
26 NMSSEZ /PP C Love Song (Fo’ Ree¥Geflen/
8 YUNG JOC | Know You Ses It (Bad Boy/Atisetic/

SAMMIE You Shoukd Be My Girl (Rowdy/Unversal Motown/

20 CHERI DENMIS | Love You /Bad Soy/Atientic)
€@ ML J... Good Lookin® Out /7.U.6. nversal Motown/

#1 MOST ADDED
THAEE § MAFIA Side 2 Side (Mypotize Minds/Sony Urbew Cokembsa)

#1 MOST INCREASED PLAYS
BEYONCE' FLIAY-Z Deje Vu (Mesic Workd/Somy Urbaa/Columbval

TOP 5 NEW & ACTIVE
SHAWNNA FISMOKE Damn (DTP/Det JamI0IMG/
SHAREEFA FILUDACALS Nood A Boss (DTP/Def JamIOIMG)/
BROOKE VALENTINE F/PIMP C D-Girl SubliminadVirpi/
JOE FPAPOOSE Where You At UiveZombe Labe/ Grow/
DAZ FAMCK RESS On Some Reel (So So Del/Vigin/

URBAN boging on Page 29.

scope/

O =30 000: =000~ -000-0

w

1
2
5
4
3
6
7
9
10
n

8
15
12
4
13
19
16
2
20
18
2
2
29
2
27
28

ki)

™

1 RED NOT CHIL) PEPPERS Dani Cakitornie (Warner Bras.)
2 BUCKCNERRY Crazy Bitch (Flevee SevenLow/
@ THREE DAYS GRACE Animel | Hove Become Live/Zombs Label Grow)
4 GODSMACK Spesk Uisversal Aapedic/
5 TOOL Vicarious Yok asaZosbe Label Growp/
6 SHINEDOWN | Dare You (Ariswric/ .
7 WOLFMOTNER Women Modkar/interscape)
STONE SOUR Through Glass /Rossramer/I0/MG)
BAEAKING BENJAMIN The Disry Of Jane Holywood)
SEETNER The Gift /Wine' g/

. 11 MICKELBACK Savin’ Me /Roadkunner//0/ME)

KORSH Coming Undone (Yipin/
PEARL JAM Lite Wasted L/AM6)

15 FOO FIGHTERS Mo Way Back /RCA/MG)

@ T0M PETTY Saving Grace (Americae/Warmer Bras)

17 PEARL JAM World Wide Suicide L/RMG)
BLACK STONE CHERRY Lonely Train (Roadrumer//D/MG)
GODSMACK Shine Down Uwversa/ Resebic)

20 RACONTEURS Steedy, As She Gees (Thid Man/V2)

21 POB ZOMBIE American Witch (Beffeninterscape)

22 SYSTEM OF A DOWN Lonely Day (AmericanCokimiial
AFl Miss Murder (Tisy Evdinterscope/
THEORY OF A DEADMAN Santa Monica (Roackunner/I0JMG)
SHINEDOWN Heroes /Ariantic/

26 10 YEARS Through The ks (Uinversal Repubiic/
HOOBASTANK Inside Of You /isiand0/MG/
DISTURBED Land 0f Confusion (Raprise)
RED HOT CHILI PEPPERS Toll Me Baby /Warmer Bras)
FIGNTING MSTINCT | Found Forever (EM Masic ReactiveGotee)

#1 MOST ADDED
TOM PETTY Saving Grace (AmencasWarner Bros.]

#1 MOST INCREASED PLAYS
TOM PETTY Saving Groce (AmeicosWarner Sras

TOP 3 NEW & ACTIVE
BLUE SCTOBER Hote Me (Livvarsal Moroww/
TRAPT Disconnacted (Ot Of Touch) Warser Srac./
CONEED AND CAMBRIA Welcome Hama (£qual VizionCokentis/

g WINDER Lips Of An Angel Universal Aepublic/

ROCK bogins on Poge 51.



www.americanradiohistory.com

URBAN AC

w w

11 ANTHONY RAMILTON Con't Lot Go (S0 So DetZambe Label Groupl
3 @ MANAN CAREY Fy Like A Bird Zalnad LG/

2 3 DRANMCKIIGHT Find Mysel In Yeu MotownUnversal

4 @ TVEENA MARE Ooh Wee Cash Moneyrisverssl Metown/

S 5 URBANMYSTIC | Refuse SOBE/

6 6 ISLEYBROTHERS.. Just Come Here To Chll Do/ S/ ionLIMG/
2 @ LUTHERVANDRESS Shine L/RMG/

7 8 MARY J. BUGE Be Without You Geffew

1 @ OONELL JONES I'm Gonne Be (LaFaceZambe Label Grow/

8 10 ERIC BENET Protty Boby (Frissy/Raprise/Warser Bros.)

9 11 HEATHER NEADLEY In My Mind RCA/MG)

1012 CHARLIE WILSON No Words LiveZambe Label Group)/

1313 K FRANKLIN Looking... o Yo SowSaspo Contric/Zombe Label Grop/
7] WEATMER HEADLEY Me Towe (RCA/AMG/

15 JEFF MAJORS /KELLY PRICE God's Gift (Mask OnarSavy Urbes/
2 LIONEL RCIIE | Cal 1t Love /isiandDMAG/

16 MARY J. BUGE Enough Cryin’ (Geffo/

19 MARY MARY Yestordey (Sety Urbac/Cokmbval

18 SHANICE Take Care Of U fmajodPlay time]

1720 JANEIM The Chesen One (Divine AW Warser Bros

20 21 LETOVA Tom (Capitel

22 22 ISLEY BROTHERS... Blest Off Def SostDef JamOIMG/

23 23 RANEEM DEVAVGHN You (ive/Zomie Labe/ Grow)

20 24 AVANT 4 Minutes Mdagic Johmsen/Gofton/

8 KEYSNIA COLE Love (A&Mterarscape/

FREDDIE JACKSON Until The Ead Of Tome [Orphoss/

27 LORENZO OWENS Wamne See You S /0-Town!

28 KINORED THE FAMILY SOUL Women First fiisidar Seeckh/
@ PRNCE Setistied Ainbersal Aapubiic/

30 JAVIER The Answer is Yos Capted

- #1 MOST ADDED
mmmmunuv-mﬂq-m

#1 MOST INCREASED PLAYS
LUTIERVARBROSS Shine L/RNG/

TOP5 NEW & ACTIVE
JILL SCOTT The Fact s 1 Nesd You) Miias Boock/
ALGEBRA U Do It For Mo Xoder/
OMBULARIE Thars's Hape Usvurzal Motowen
MELFSA MORGAN High Mastonsace (Orpbeus/Luann)
VAN NUNT Choractes Capired

URBAN begins on Page 29.

ACTIVE ROCK

L

B IF8R

™

€ THREE DAYS GRACE Animel | Have Bacome (bvwZambe Labe/ Growg/

2 TOOL Vicarious (VokaseZambe Label Groep/

3 RED NOT CIILI PEPPERS Dani Calitarnia Wavaer Bros/

© %OAN Coming Undone Vipin/

5  BUCKCHERRY Crazy Bitch irves Seventove/
NINDER Lips 0f An Angel Uinborsa/ Aapubiic/
BREAKING SENJANME The Diary 01 Jans (Hollywood
STONE SOUR Through Glass /Sossruer/10./MG/

9 WOLFMOTHER Women Modeiar/Seterscape/

10 GODSMACK Spesk Uivversal Aapablc/

11 SEETNER The Gift /Mnsliy/

12 OB 20MBIE Amarican Witch /Geffenintarscape/

. PEARL JAM Lifs Wasted LURMG/

15 MUDVAVEE Fallinto Sleep iEmic/

BLACK STONE CRERRY Lenely Train (Aoadk umer /MG
ATREYY Ex’s And O's Victery)

18 OISTURBED Just Stop Regrise/

@ AR Miss Murder (Tany Evidinterscape/

19 20 BLUE OCTOBER Hate Me Uinversal Motown/

20 21 18 YEARS Through The kis Uinberssl Aapedic/

n 30 SECONDS TO MARS The Kil (immortaliVirgin/

P7) LOSTPROPHETS Resftaps Cabubia/

25 TMW(MNTMMM

) EICHTEEN VISIONS Victim /TrasthilEnic/

27 RACONTEURS Steedy, As She Gees (Thind Mav¥2)

48 DISTURBED Land 01 Canfusion (Reprise/

NOOBASTANK Inside Of You niaad OGS/

FLYLEAF Fully Alive (DctoneRCA/RMG/

PEARL JAM World Wide Suicide (/RMS/

#1 MOST ADDED
CROSSFADE Invincible (Cokemtis/

#1 MOST INCREASED PLAYS
DISTURBED Land Of Confusion (Reprise/

Nataltoamooogeovanwn -

]
20

AVENGED SEVENFOLD Seue The Day (Warmer Bros.)

HIM Killing Loneliness (Sire/Warney Bros.)
REVELATION THEORY Siowburn (Onf 1)
UNDEROATN Writing On The Walls ([EM! Music Reactive/Tooth & Nad/
REVELATION THEORY Seifish And Cold /(OnEY)

ROCK begins on Page 51.

July 7, 2008

COUNTRY

w
KENNY CHESNEY Semmartime WA/
BRAD PAISLEY The Werld (Anistal
CARME UNDERWOOD Den't Ferget To Remamber Me (Anista/
4 PUIL VASSAR Last Day 0f My Life Mrisea/
@ TOBY KEITH A Littis Too Lote (Show Dag AashvillaUnvarsal
§  TIM MCGRAW When The Stars Ge Bive (Card/
NODNEY ATXINS I You're Going Through Hel.. Card/
KEITN ANDERS®ON Everytime | Hoor Your Nome (Arista)
RASCAL FLATTS Me And My Gong /1yvic Street/
GARY ALLAN Life Ain't Aways Beautiful MCA/
LITTLE 4G TOWN Bring it On Home Equiy/
WRECKERS Loave The Pisces (Mavarici/Warer Bros./
STEVE HOLY Brand New Girtfriend o
EMIC CHURCH How ‘Bout You [Capital
5 KEMNY ROGERS | Can't Uniove You (Captod

1
18 JAKE OWEN Yoo How /ACA/
7 SUGARLAND Down In Wississippi (Up To No Good) éercary/

wooeanaw=§

BILLY CURRINGTON Wiy, Why, Why (dercary/
JOSH TURNER Would You Go With Me CA/
BROOKS & DUNN Building Bridges (Ansta/

PAT GREEN Fosls Just Like it Should (BAA/

JOSH GRACI Faverite State 0f Mind 1 yvic Street)
FAITH ML Sunshine And Summertime /Waner Bres./
DANIELLE PECX Findin' A Good Man (Sig Mackise/

2 81G & MICH 8th Of November Warner Sres.)
28 TRACE ADIONS Swing Capitad

25 TRENT WILLMON On Agein Tonight /Cakmbia/
0 MIRANDA LAMBERT New Strings [Cokwmbia/
36 GEORGE STRAIT Give it Away MCA/

BLAINE LARSEN | Don't Know What She Said (GiastsloyerBAA/

#1 MOST ADDED
GEORGE STRAIT Give It Away /CA/

#1 MOST INCREASED PLAYS
GEORGE STRAIT Give It Away MCA/

TOP5 NEW & ACTIVE
JEFF BATES One Secend Chance MCA/
JASON ALBEAN Amarille Sky (B8R
CHLS CAGLE Anywhare But Hers Capitod
BRIAN MCCOMAS Good Good Lovin' (Xatapedt
TRACY BYRD Chonpest Mots! @lind Muoieny Aevabtiow

COUNTRY bogins en Page 32.

ALTERNATIVE

w W

11 REDNOT CoILI PEPPERS Dani Caifornis (Warner Sres/

2 2 RACONTEURS Stesdy, As She Gees (Thwd Man/V2/

3 AR Miss Murder (Tany Evilintorscape/

5 TNREE DAYS GRACE Animal | Have Bocome Livw/Zambe Labe/ Grows/
4 5 TOOL Vicarious (Velcasa/Zamba Label Growp)

6 6 ANGELS AND AIRWAVES The Adventure (Saretona/Geffen/

7 7 BLUE OCTOBER Hate Me Uinversal Motown/

8 GNARLS BARKLEY Crazy [Dowstown'l ava/Atiantic)

9 30 SECONDS TO MARS The Kill immortallVirgin/
10 TAKING BACK SUNDAY MakeDamnSure Warner Bros./
n PEARL JAM Lifs Wasted LIMG/

12 WOLFMOTNER Wemen (Moduiar/Interscape)
18 BREAIING SENJAMIN The Disry Of Jane fHalywood!

13 14 XORN Coming Undone Vigse/

14 15 BUCKCHNEMRY Crazy Bitch Fleven Sevenlova/

19 8 LOSTPROPNETS Rooftops [atembia/

20 STONE SOUR Through Glass Rasdrunner//0/MG)

15 18 SHINEDOWN | Dere You (Arietic/

18 19 10 YEARS Wastsiond Uisvarsal Aupabic/

n PANIC! AT THE DISCO | Write. . Decaysoncauaied By Ramen/Laval
il DASHBOARD CONFESSIONAL Den't Wit Anterscape/

17 22 ROCKKILLS KID Poralyzed Foariess/Raprisa/Warner Bros./

24 23 SNOW PATROL Hands Open (ASMtarscape/

26 @ MUSE Knights of Cydonia Warmer Bros./

23 25 ARCTIC MONKEYS | Bet You Losk Gead On The Dancafioor Domina/
25 26 SNEWANTS REVENGE These Things (Geffan/

31 @ MSE AGANST Ready Te Fall (Geffaw/

32 28 HOOBASTANK inside Of You dsiand/0/MG)

27 29 PEARL JAM World Wide Suicide W/AMG)

36 €D KEANE Is t Ay Wonder flaterscape/

#1 MOST ADDED
MUSE Knghts of Cydonia (Warner Bras.)

#1 MOST INCREASED PLAYS
DISTURBED Land Of Confusion (Reprise/

TOP 5 NEW & ACTIVE
BULLET FOR MY VALENTINE Tears Don't Fall (Trustasliive/Zomba L sbel Group/
CROSSFADE Invincible /Cokmiva/
HIM Killing Loneliness (Swe/Warner Bros.)
HINDER Lips Of An Angel [Universal Repubhc)
SYSTEM OF A DOWN Kill Rock ‘N Roll (American/Columbia)

ALTERNATIVE begins on Page 51.
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SMOOTH JAZZ

Seoevwoawan~§

B A A A e - b b st

11 IRV

™
1

PIRLIPPE SAISSE TIIO Do lt Again Faedervons/
2 MBI ABAIR True Bive ASAPYVMG/

PETER WINTE Whst Does it Taks (To Win Your Love) Cokemiia/
4  DRIAN CULBERTSON Let's Got Started [GAPVMG/

@ WAYMAN TISDALE Get Down On it Msadervoxy/

6  RAMSEY LEWIS Oh Hoppy Oay Marads Jazz/EMY)

EUGE GROOVE Clullexin (Navads Jaz2/EMY

MNCK COLIONNE Always Thinking Of You Navada Jarz/EMY
9 PAUL BROWN Winslght (GRPYYMG)

CORINNE BAREY RAE Put Your Records On (Capital)

RAY PARKER, JR. Mismaloya Beach (Reydio Muskc Group!

12 DAVID PACK Biggest Part Of Me (Peak/Concord)

@ SIMPLY RED Holding Back... (simpyred.com/Verve Forecast/VMG)
14 NAJEE 2nd 2 None (Heads Up international)

15 MICMAEL LINGTON Pacifica /Rendervous/

CHIS STANDRING | Can't Help Myssif (Trppin” N’ Rbythoy
BRAN SIMPSON Saturdey Cool /Rewservous/

MICK BRAUN Groove is In The Heart (Arfires/

FOURPLAY.... My Love's Leavin' (Blwederd/ RCA Victor/AMG/

20 WENBIE NANCOCK _ A Song For You (Possibdities/Vector/
@ PIECES OF A DREAM Forward Emation Heads Us/

22 DAVID BENOIT Best Street (Pasd/Concord!

@ JAZZMASTERS ¥ Froe As The Wind (Trasin’ V' Rbythw/
24 JASON MILES Sexuai Hesling (Narace Jaz2EA)

25 GERALD ALBRIGHT We Got The Groove (Pasd/

26 DAVE KOZ Undenishie Captol

ERIC DARIUS Chillin' Out Navade Jaz2/EMY)
SHILTS Losk Whet's Happened /Artirew/
MICNARD ELLIOT Say It's So (Artiren/

30 PAMELA WILLIAMS Positive Vibe (Shanscise/

#1 MOST ADDED
FOURPLAY... My Love's Loavin’ (BleadrdICA Victor/AMG)

#1 MOST INCREASED PLAYS
FOURPLAY... My Love’s Loavin’ (Blowbsd9CA Victor/AMG)

TOP5 NEW & ACTIVE
JACK JONRSON Upside Down (BrushfivesUnversal Rapatic/
MARION MEABOWS Drosaod To Chll (Hass's Us/
MICHAEL FRANKS Under The Sun Xock/
- OU SILK Exsy Does it (Trmin’ V" Rbythwy

EARTN, WiND & FIRE FBRIAN MCKIIGHT To You (Seactasry/SAG/

SMOOTH JAZZ bogins on Page 48.

TRIPLE A

.
woINaSoavowng =¥

™

i MAT KEARNEY Nothing Left Te Lose /Aware/Cokmbea/
1

8

20

GNARLS BARKLEY Crazy /Downtown/lava/Atiestic/

TOM PETTY Saving Grace Limencan/Warner Bros./

KT TUBSTALL Suddenly | See /Saleatiess/Virpin/

RED NOT COLI PEPPERS Dani Cakifornss Warner Bros.)

GUSTER One Man Wrecking Machine /Reprise/

LOS LONELY BOYS Diamonds /Or Music/Epic/

MARK XNOPFLER & E. HARMS This Is Us (NonesucivWarner Bros.)
EANE Is it Any Wonder (Interscape/

JOHN MAYER Waiting On The World Te Change /Aware/Columbia)
CURIS ISAAK King Without A Castle /Repnise/

2 JAMES BLUNT tigh Custard/Atisatic/

3 SHAWN MULLINS Beautiful Wreck /Vanpuerd/
RACONTEURS Steedy, As She Gees (Thid Mon'V2/
GOMEZ How We Operate /4 TOHMG/
JFRAY How To Save A Lifs £pc/
CORMNNE BAILEY RAE Put Your Records On [Capwal
COLOPLAY The Hardest Part (Capitad
AUGUSTANA Boston Eaic/

21 GOQ GOO DOLLS Stay With You /Waraer Bros./
22 BEN MARPER Better Way Vipiv
23 PAUL SIMON Outragesus Warmer Bros.)

TIGEY MARLEY Love Is My Religion (Tuff Gong/

SNOW PATROL Chesing Cars (A8 Adwterscape/

DONAVON FRANKENREITER Move By Yourselt (Last Hghway/
SONYA KITCHELL Let Me Go /Valowr/

ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.)

29 BRUCE SPRINGSTEEN Pay Me My Money Down (Coumbia/
30 SNOW PATROL Hands Open (A&A/Interscape/

#1 MOST ADDED
JOHN MAYER Waiting On The World To Change (AwareCokmbial

#1 MOST INCREASED PLAYS
JOHN MAYER Waiting On The World To Change (Aware/Cokumbia/

FIVE FOR FIGHTING The Riddle /Aware/Columial
SOUL ASYLUM Stand Up And Be Strong (Legacy/
DANIEL POWTER Bad Day /Warner Bros./

BRUCE COCKBURN Oifterent When It Comes To You (True North/Rounder!

WIBESPREAD PANIC Second Skin /Sanctuary/SRG)

TRIPLE A begins on Page 57.
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BY ERICA FARBER

e/

aria Efantis Brennan loves what she does. With over 20 years’ experience as an
advocate for workplace-equality issues on Capitol Hill, Brennan has for the last
four years led the efforts of American Women in Radio and Television as Exec.
Director.

A tireless individual filled with boundless optimism, Brennan claims that
the happiest day of her life will be when she says, “I have to go find something else to do
because our work here is done.”

Getting into the business: “Association work is what I've always done. When I came
out of college I had an altruistic vision of what I wanted to do, and I was never really driven
by money. I've stayed in the nonprofit arena for over 20 years because I needed to feel
compelled by what I was doing. I started out on the events side and moved into executive
management as I became more interested in public policy, governance and the business side
of nonprofits.

“Tkind of tripped into working with womens organizations. It started with a group
called the Association of Female Exhibit Managers and Conference Organizers. Then I started
doing some work with the American Society of Women Accountants, the National
Association of Women Business Owners and the International
Alliance of Women.”

Joining AWRT: T started working with AWRT on events
and resource development in 1998. Terry Dickerson was our
Exec. Director. Then along came Jackie Duncan. We worked
together for a few years, and when she left to start her own
thing the board of directors asked me to apply for the
position.

“Tt was a little bit of a shift for me because I was
accustomed to being focused on fundraising and event
development, but I said yes. That was four years ago. We've
had some terrific successes over the last four years. but it
takes an incredible group of dedicated leaders and staff.”

Mission of the organization: “AWRT is a two-pronged
organization. We have our member-driven organization, which
is our C6, and we also have our foundation, which is our C3,
our philanthropic, side. From the members’ side, our mission is
focused more on membership benefits and the public-policy
side. We work to increase the impact of women in electronic
media and allied fields by educating, advocating and acting as
a resource. It sounds simple, but there are a lot of facets to
that.”

Why someone should join AWRT: “One of the things we
find is that a lot of women in the field are looking for a place
where they can have a commonality that they wouldn't find in
a broad-based association. AWRT provides a niche-based
benefit. Join us if you want to find some commonality in some
of the issues you face as a woman in the field.

“We work hard to raise money outside of the dues model.
We want to keep it affordable so people can continue to have broad-based associations but
can also afford to join this niche association. For a lot of members, it's as simple as
networking and being educated or educating women in the field. They want to feel that they
are part of something bigger when it comes to affecting policy and effecting change, from
the grass-roots level to the public-policy arena.”

Long-term plans: “Part of my mission when I became Exec. Director was to help lead
the board through strategic planning to revamp the organization. It's time for us to get back
together and assess where we've come from, where we are and where we're headed. The first
50 years of AWRT were all about reaching the electronic community. In the last five years
there has been more outreach focused on our communities and our workplaces, so we've had
more of an external presence.

“If I were to bet what the next five or 10 years will bring, it would be continuing to do
the work we do to try to ensure that women are all playing onalevelplaymg field, but at
the same time [ see us taking on some big philanthropic endeavors to help build stronger
communities.”

Biggest challenge: “Change is slow. Some of the things we were hoping to see happen
from a legistative standpoint when ] first took over are still stuck in committee. It can
sometimes be frustrating and challenging, but you have to focus on the things you're able to
change in order to stay motivated.

“From a business standpoint, we still have a fidudiary responsibility to the organization, and
it's challenging when budgets are cut. R certainly affects member-based organizations like ours.”
How the foundation works: “The foundation is a little different from AWRT because
the foundation can't do any of the lobbying or legislative work. The foundation focuses on
our philanthropic endeavors, such as when we adopted needy urban middle schools across
the country and we when we provided public-service announcements about great women in

American history. We also spearheaded a campaign to stop sexual harassment.”
Local chapters of AWRT: “There are 30 chapters nationwide. The chapters are able to
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provide hands-on, here-and-now kinds of things. A lot of them do networking events or
career fairs at universities and colleges. They're able to fan out on a local level and do things
the national organization doesn’t have the bandwidth and staff to do.

“They operate autonomously, with their own set of bylaws. Many of them have their own
nonprofit charters. We know what one another are doing and work within that framework.
We work to ensure that we are always enhancing one another’s efforts. It’s a model that is
able to give our members added layers of benefit.”

State of radio: “Radio is ultimately going to be fine. The radio landscape is going to
change, but not for the worse. We're going to see something very similar to what we saw
when the cable industry came about. Those were uncertain times, but there have been plenty
of positives that have come from it. Everyone’s going to survive. We're going to see a
changing landscape, but not necessarily a landscape that leaves others behind.”

Opportunities for women: “I hope we see opportunity for women in all the different
facets of electronic media as we know them currently and what they ultimately look Like.
When there are new technologies or burgeoning industries, women have more of an
opportunity to seek and attain positions that are higher than they would have a chance of
getting in a field that’s more established. The happiest day of
my life will be when I get to say, 1 have to go find something
else to do because our work here is done™”

Something about AWRT that would surprise our readers:
“Twelve percent of our members are men. We have been around
for 55 years, and in that time we’ve seen a lot of good things
happen. We've seen a remarkable change in the number of
women and minorities who hold positions. When AWRT started
it was a different world, a different landscape. You could count
the number of TV stations on one hand, and the number of
radio stations was much smaller than what it is now.

“Tt would also surprise people that when you look at the
statistics and the percentages, when it comes to putting women
in high positions, we still fare remarkably poorly compared to
other industries. This industry claims to be progressive and
claims to be on the leading edge, but when it comes to women in
upper-echelon positions, we're sorely lacking.”

Career highlight: “T have two daughters, and I'm most
proud to be able to say that when I get up in the moming I try
to make their world better than the world I had when [ was
their age.”

Career disappointment: “I always marvel at people who
say they would do it all the same. I would do everything
differently, from where I'd spend my time to when_I'd cut my
losses and move on. In terms of major disappointments, there
aren't really that many. I've made plenty of mistakes. but the
only grave mistake you make is not learning from them and
not learning how to put them behind you and move on to the
next good thing.”

Most influential individual: “My mom has been a huge influence on my life. She came
over from Greece and taught herself to read, write and speak English. She has a terrific work
and business ethic.

“T've also had many influences in terms of iconic, powerful women who have affected me
and shown me the kind of difference that women can make. From Linda Ellerbee to Oprah
Winfrey to the less-known but equally important Chickie Bucco.”

Favorite radio format: “Talk. But because I have an 11-year-old and a 6-year-old, it is
all about hip-hop.”

Favorite television show: “I love, love, love, love Entourage. I was also a huge Will &
Grace fan. I cried like a baby when they signed off.”

Pavorite song: “Frank Sinatra’s Fly Me to the Moon.”

Pavorite movie: “To Kill a Mockingbird.”

Favorite book: “The Great Santini.”

Favorite restaurant: “Scoma’s in Sausalito, CA.”

Beverage of cholce: “A cold one.”

Hobbies: “T work and I'm a mom, so I don't have a ton of time for hobbies. I love to hang
out with my kids. We go to the beach a lot, and we like to play tennis. I also like to read.”

E-mail address: “info@awrt.org.”

Advice for women: “Negotiate going in. So often we're so excited when we get a
position that we forget that our greatest bargaining power is when someone’s decided that
we're the right fit for the position, so you want to negotiate upfront. Atways ask for more
than they are offering because you're going to be stuck with percentage increases thereafter.
The more you get at the outset, the higher your percentage increases will be.

“I also think it signals to employers that you're a go-getter, that you're looking out for
yourself just like you're gaing to look out for their organization. It's not a bad thing to ask
for things. It shows employers that you're going to be assertive in the position they're hiring
you for.”
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MUSICARES

PRO-CELEBRITY TENNIS MATCH
OPENING NIGHT CHARITY GALA

FEATURING

ANDRE AGASSI MARAT SAFIN
LLEYTON HEWITT JON LOVITZ

-and Ball Boys Jack and Stench from the Jamie, Jack and Stench Show m

MUSICAL GUEST PERFORMERS
GRAMMY® Award nominee
Brian McKnight

and performing the National Anthem
Verve recording artist Mindi Abair

Monday, July 24, 2006

VIP Reception and Silent Auction 6:00 p.m. e Pro-Celebrity Tennis Match 7:30 p.m.

Los Angeles Tennis Center
Straus Stadium at UCLA
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TO PURCHASE TICKETS, PLEASE CALL DORIT KALEV AT 310.581.8731
MusiCares Foundation * 3402 Pico Blvd. * Santa Monica, CA 90405 « phone 310.392.3777 - fax 310.392.9699
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