
NEWSSTAND PRICE $6.50 

Jessica Goes `Public' At Pop 
Jessica Simpson returns to Pop in a big way this 

week: Her new single, "A 

Public Affair" (Epic), scores 

both Most Added and Most 

Increased Plays at the 

format. with 25 adds and 

+1.459 plays. and it also 

debuts at No. 29'. It's the 

title track off Simpson's 
latest album. due in stores 

Aug. 29. 
8AD /0 &ECM' 
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Out- Foxing The Competition 
Fox News moved into radio hoping to create the kind 

of buzz it generated on TV with the Fox News Channel. 

The network has had a lot of success with its talk 

shows and hourly newscasts, and 

this week News/Talk/Sports Editor 

Al Peterson talks to Fox News 

Radio Sr. VP Kevin Magee 

(pictured) about host Tony 

Snow's move to the White House. 

the future of News radio and 

finding young talent. Page 10. 

, 

From the forthcoming album FACE THE PROMISE 
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INSIDE 
this year Broadcast Architecture 

back its list of recommended 

for Smooth Jazz stations from 
5 to 11 instrumentals, plus six powers 

five or sá vocals. The change was 

received favorably in all quarters, 

this week Smooth Jazz Editor Carlin 

speaks to BA's Men Kepi" about 
shift and solicits the opinions d a 
record -company folks. 

.:ese Pass 4 
O'S & DON'TS 

your station plays music, you want to 

sure that every song you play is one 

the listeners want to hear. One way 

do this is through the use of solid 

rch. Christian Editor Kevin 
Peterson talks to 600dratings' Alan 

Mason and Hit Music Research's Ken 

Farley about a few research do's and 

don'ts that can be applied to any format. 

See Page 62 

CASTING CROWNS 
Praise You In This Storm (BeachStreet/ReunamPLG) 

NELLY FU TARO I/TIMBACAND Promiscuous (Geffen) 

YUNG JOC Goin Down (Bad Boy /ABantrcl 

FIELD MOB UCIARA So What (DTP/Geffen! 

Á IMMILTON Cant Let Go (So So DerIon t s Label &W,) 

DONALD LAWRENCE... The Blessing 01 (EMI Gospel) 

T 
KENNY MONET Summertime (BRA) 

{ JAII 
mourn SANE TRIO Do It Again (Rendezvous) 

¡in roM181 Bad Day (Warner Bros 

HOT AC 
NI GIB. Sevin' Me (Roadrunner/WAG) 

ROCK 
r Ill NOT (ti PEt'PEili Dan California ¡Warner Bros.) 

ACTIVE ROCK 
T1tNH WS MMEAtirW... (As/Zomba LAIN &ow) 

ALTERNATIVE -- NOT arai WNW Dan Gilman (Itt row Bros) 

'IPLE A 
S NAILS MID Crazy (DomNOw tJ AYüe) 

HRISTIAN C' 
NAB NILSON Enryeang You Ever... (Toot 6 NM) 

ISTIAN R 
RIM ai Isrf wee Only Just Begun (Tooth & Asa) 

'! 1STI - 

MARN sums Find Your weigs (LAKYVcMP e) 

JOAN tí1MA*TIA /Aft MN DN Sal (EWAN) 

JIIEIETA KNEWAf Me Voy (fil' BUG) 

re: 
NINNY a ALDNIO * No Es Iter Nov* (JAN) 

WIAa Y ICEN-T Down (LMMwssi) 

ISSUE NUMBER 1665 

ivww. rodioandrecords. coiTT 

JULY 7, 2006 

BLOWIN' UP IN HONOLULU 
CHR/Rhythmic KDDB (102.7 Da Bomb)/Honolulu goes 
head to head with two format competitors but has 
managed to come out on top in most of the recent books. 
CHR/Rhythmic Editor Darnel's Dunham set out to find the 
secret of the station's success. It boils down to creating a 

brand, being active on 

the street and having 

local ownership that 
isn't afraid to take 

chances. Page 26. 

Fresh country tunes for 03: Page 35 

Sneed Exits As Radio One 
Chief Operating Officer 
CEO/Pres. Liggins takes over as interim COO 

Radio One COO Mary 
Catherine Sneed exited the 
company on June 30. In a 
memo to Radio 
One employees, 
CEO /President 
Alfred Inns said, 
"We are grateful 
for MC's contribu- 
tions and wish her 
the best in her fu- 
ture endeavors. In 
her absence, I will 
serve as interim 
Chief Operating 
Officer." 

Sneed was named COO 
of Radio One in January 
1998 and also served as 
the company's head of 
programming. Before that 
she was GM of Radio 
One's Atlanta stations. 
From 1992 -1995 she worked 
for Summit Broadcasting, 
holding such titles as Exec. 

VI' /Radio Division and 
VP /Operations. 

Although Radio One has 
not announced a re- 
placement for Surd, 
leggin memo said, 
"1 will be visiting 
each and every mar- 
ket during the month 
of July to meet with 
all of you. This will 
give everyone a 

chance to hear di- 
wetly from me what 
I think the future 

holds for our company and 
all the new initiatives that 
we are pursuing." 

Inside sources have told 
R&R that former Emmis/ 
New York VP /GM Barry 
Mayo has been brought on 
board to help with pro- 
gramming until a replace- 
ment for Sneed is named. - Dana Hall 

Sneed 

A 'New Normal' To 

Emerge In 2007? 
Radio's future debated 
at Interep symposium 
p Jeffrey Tents 
R6R Washngtoo Bureau Carl 
i onearaoruano,ecads core 

NEW YORK - As radio 
marks its 100th year and looks 
back at the incredible changes 
of the last decade - what with 
record growth followed by 
slow or no growth - Bear 
Steams media analyst Victor 
Miller wondered if, next year, 
"a new normal will emerge" 
and the changes will level out 
and mark the dawn of a new 
age in radio. 

Opening the third annual 
Interep Radio Symposium at 
Bear Steams headquarters on 
June 28, Miller saki that "radio 
has not been normal in the last 
10 years," adding that it has 
been down four of the last five 
years. However, he said that 

INTEND fee Pale 4 

KRBE's Austin Takes Australia PD Post 
N loft Paw 
AiR 17e1Fee Weer 
kawfwehadeesitecords com 

After almost five years at the programming 
helm of Cumulus CHR /Pop KRBE /Houston, 
Tracy Austin has resigned and is headed to Aus- 
tralia as I'D of DMG Radio Australia's Nova 
106.9/Brisbane. 

She will start her new job on Aug. 31 and replace 
Adam Williscroft, who recently transferred into 
the I'D skit at DM(; sister Nova 96.9 in Sydney. 

"In our international search for the best can- 
didate for the job, we were thrilled to secure Tracy's talents," said 
Nova 106.9 GM Sean Ryan. "She is a world -class programmer 
with a great track record and breadth of experience. Tracy was 
attracted to Nova because of Nova's reputation for innovation, 

AUSTIN fee Page 

Austin 

WPEN/Philadelphia Names Henson PD 
OpMMom 
RID 

Gregg Henson has been named I'D of Greater Media's WPEN 
(Sports/Talk 9501/Philadelphia, effective July 10. He succeeds Ja- 
son Barrett, who exited in May. 

The move marks a return to Greater Media for Henson, who 
began his radio career as a morning show producer for the 
company's WCSX /Detroit in 1988. He was most recently PD /af- 
temoon drive personality of ESPN Radio simulcast KWNX & 
KZNX /Austin and before that held on-air and programming po- 
sitions at Detroit radio stations WKRK, WXYT and WDFN. 

NIKKO fee Page 14 

Don't Be The Fall Guy 
What you need to know about 
indecency on your airwaves 

Berns 

Fait uktN fir 
aresl.r.esocaros core 

The Broadcast Decency 
Enforcement Act of 2005 was 
signed into law by President 
Bush and approved by both 
the Senate and the House 
last month. The bill raises 
the fine for broadcasting in- 
decent material from 
$32,500 to $325,000, but 
much more has changed 
than just the penalties. In- 
deed, the very climate in 
which you are program- 
ming a station has been al- 
tered. 

With the increased fines, 
companies - in particular, 
publicly traded companies - are not taking any 
chances. One may even ar- 
gue that they are overcom 

pensating with their new 
policies and how they deal 
with slip -ups. 

In the past few weeks 
there have been several ter- 
minations at radio stations 
related to indecency. A PD at 
an Urban AC station was re- 
portedly terminated after a 

listener complained about 
hearing an unedited Verson 
of Pfince's "Erotic City" on 
the mix show. 

In Tampa, a newsperson 
atld night jock were fired 
when the newsperson acci- 
dentally transferred a version 
of a weather report that con- 
tained the F -word to the 
Prophet system and the night 
jock played what was on the 
computer. 

Kee Page a 

Michaels Tapped 
As WBIG/DC PD 

Dan Michaels has been 
named PD of Clear Channel's 
Classic Hits WBIG (Big 100.3W 
Washington, effective July 10. 

The 29 -year broadcasting vet - 
eran succeeds Bill Hess, who 
was promoted in April to OM 
of Clear Channel's Washington 
AM station trio of WTEM, 
WTNT6r WWRC. 

Michaels has served in pro- 
gramming positions since 1990. 
He was most recently PD and 
Brand Manager of Classic Rock 
KQMT/ Denver and before that 
spent seven years as OM / PD of 
Classic Rock WMGK /Philadel- 
phia. 

"I'm excited to begin the pro- 
cess of bringing WBIG to life 
with Dan at the helm," said 
Clear Channel Regional VP/ 
Programming Jeff Kapugi, to 
whom Michaels will report. 
"He has an excellent track record 
in the Classic Hits format, and I 

IMAM gee Page I 
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Evolving formats. Changing listener habits. And 
a fluid landscape that is anything but business as 

usual. Tackle the top challenges facing today's 
radio broadcasters at The NAB Radio Show.. 

The NAB Radio Show offers a one -of -a -kind 
opportunity for station professionals representing 
all formats and market sizes. Explore an exhibit 
hall showcasing technologies, tools and solutions 
you won't find anywhere else. Join your peers 
in Dallas and gain a greater understanding of 
everything Radio: from studio innovations to HD 
RadioTM to podcasting. Plus, learn to master the 
latest programming trends to ensure that you and 

your station connect with the next -generation 
marketplace. 

New Hours for Conference and Exhibits! 
Programs begin at 8:00 am on Wednesday and end 

I 2:00 noon on Friday. Arrive early for the Tuesday 

evening networking event and don't miss a minute 
of the most important week in Radio. 

Register today at vww.nabradiost,ow.com. 

Radio Luncheon 
vVeúne,oay. September 

Guest 

Troy Aikman 
NFL Hall -of -Famer 
and Sports Analyst 

CONVENTION 

TWO MAJOR EVENTS + ONE GREAT LOCATION 
s THE MOST IMPORTANT WEEK IN RADIO 

NAB National Radio 
Award Recipient 

rdi 
David Kennedy 
Former CEO 
Susquehanna Media 

Luncheon Sponsored br 

ASCAP 

September 20 22, 2006 
Hilton Anatole Hotel 
Dallas, Texas 
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/ZR RADIO BUSINESS 
JEFFREY YORKE 
frorke@radioandrecords.com 

Radio Revenue Inches Ahead In May 
Analyst to radio investors: 'Stay selective' 

adio stations across the U.S. saw a 1% improvement in 
revenue in May, with local dollars up 1% from last year 

but national dollars slipping 1%, according to the RAB. To- 
tal combined local and national dollars were up 1°0, while 
nonspot revenue fell by 1 %. 

Year -to -dare; radio revenue for 
January through May 2006 was 
down 1 %. Local dollars to date were 
off 2%, while national dollars were 
flat compared to the same period in 
2005. 

The accounting firm of Miller, 
Kaplan, Arase & Co. provides the 
RAB with local and national reve- 
nue data for more than 150 markets. 

Nonspot data Fias been collected 
and audited since January 2002 and 
reported since September 2004. 

Analyst Expectations 

As the second half of the year gets 

underway, Banc of America Securi- 
ties media analyst Jonathan Jacoby 

reviewed the latest RAB figures and 
said he expects Clear Channel to 

beat his earlier second -quarter 
growth expectations, while Emmis 
could miss the mark 

Jacoby said, "Our channel checks 

indicate that CCU's radio-revenue 
pacings have continued to improve 
throughout each month during Q2, 
providing upside to our +3.8% rev- 
enue growth estimate (based on re- 

ported pacings in early May)." 
Still, Jacoby said he believes "radio 

has not turned the comer yet" and 
recommended that investors "stay 
selective." He said, "Although May 
was a better month for radio than we 

RAB See Page 6 

Interep 
Continued from Page 1 

since January 2004, radio companies 
have bought back an average of 23% 

of their shares, a sign that groups 
believe in themselves and that their 
stocks are undervalued. 

Cumulus Chairman /CEO Lew 
Dickey offered clear evidence of 
that, pointing to how his company 
just completed the repurchase of 
11.5 million shares in a Dutch auc- 
tion. The buyback offered flexibili- 
ty, and repurchasing stock was the 
best acquisition that we could make 
for the money," Dickey said. 

Although Cumulus completed its 
$1.2 billion acquisition of 33 Susque- 
hanna Mations in eight markets on 
May 8, it is continually on the prowl 
for more stations. "We've already 
looked at a number of other deals," 
Dickey said. 

And there seem to be plenty of 
investment dollars out there to make 
deals happen. W Morgan Partners' 
Lauren Tyler, speaking alongside 
Dickey at the "Radio M &A -Con- 
solidation or Deconsolidation ?" ses- 

sion, said there are several hundred 
investment firms with $800 billion 
to invest in media deals. To get a 

deal rolling for her, she said, "The 
aim is for a 20% return." She called 
Cumulus' purchase of Susquehan- 
na "a perfect deal to get done." 

'We Nave A Let Te Flue our 
A return to normality was a recur- 

ring theme. "There has been no nor- 
mal year in the last five years in the 
radio business:. said Bonneville In- 
ternational President /CEO Bruce 
Reese. "Radio has grown out of a 

mom -and -pop business. While we 
have been around for 100 years, 
we're only about a 10- year -old busi- 
ness, and we have a lot to figure out." 

One thing Reese knows for sure 
is that there's huge opportunity on 
the lntemet4esaid Bonneville now 
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gets about 2% of its revenue from 
the web, and while he's optimistic 
about radio's future, he said, "We've 
got to give people compelling rea- 

sons to listen to our HD channels 
and to our websites, but it will take 
considerable investment on our 
parts to make that happen." 

Dickey noted that the websites 
run by the Susquehanna stations 
just acquired by Cumulus are "do- 
ing very well" and are already gen- 
erating revenue for the company. 

In a lunchtime interview session 
with Joel Hollander, the CBS Radio 
Chairman /CEO said, "Fifteen 
months ago we did not have one sta- 

tion streaming on the Internet. Now 
about 48% of our stations are 
streaming, and we are approaching 
$10 million in new revenues from 
streaming." 

During his opening address, In- 
terep Chairman /CEO /co- founder 
Ralph Guild suggested that the indus- 

try stop referring to itself as radio and 
go with a much broader description, 
as the "audio information and enter- 
tainment industry." 

Still, he stressed, "The emotional 
impact of radio continues to touch 
millions of listeners each day. As we 
analyze various trends and data 
points during today's panels, I think 
it's important that we don't lose 
sight of the intrinsic power of our 
medium." 

Hollander Urges PPM 
Acceptance 

Also during his lunchtime inter- 
view, Hollander said it is incumbent 
upon the radio industry to adopt an 

electronic measurement system, and 

he urged the industry not to become 
divisive on the issue -a remark 
that referred to Clear Channel and 
its ongoing squabble with Arbitron 
over the Portable People Meter. 

Clear Channel created the Next - 
Generation Ratings Evaluation 

Team as a way to explore options 
other than the PPM, and Hollander 
confirmed that CBS, which has al- 
ready inked a PPM deal, was among 
a handful of companies asked by 
Clear Channel to leave the evalua- 
tion team. A Clear Channel repre- 
sentative would not comment on 
the matter when contacted by R&R. 

CBS Radio was the first of the in- 
dustry's largest companies to sign 
an agreement with Arbitran to use 

PPM -based ratings data, following 
the leads of Beasley Broadcast 
Group and Spanish Broadcasting 
System. 

While a shift to the PPM from Ar- 
bitron's four -decades -old diary 
methodology was scheduled to oc- 

cur last month in Houston, where 
Arbitran has been testing the elec- 

tronic measurement device, such a 

move has been put on hold until the 

PPM wins Media Rating Council ac- 

creditation. 
The PPM's lack of MRC accredi- 

tation is what prompted Clear 
Channel to put its negotiations with 
Minton on hold. 

The Clear Channel representative 
said, "Clear Channel believed that 
the PPM would receive MRC ac- 

creditation on June 9 for the Hous- 
ton market. Given that Arbitron 
does not have MRC accreditation, 
the company believes there is no 
need for either side toconti nue talk- 
ing until such time as Arbitron has 

MRC accreditation. Clear Channel 
does not see that accreditation for 
Houston in sight in the near future." 

Nollae/er Praises 
aria & &A way 

Hollander also talked at the sym- 
posium about the hiring of terrestri- 

al- turned- satellite radio talents Opie & 
Anthony to replace David Lee Roth, 

who had replaced Howard Stem on 

East Coast CBS stations. "I don't care 

TEf1EP See Pape 6 

Business Briefs 
Analyst: Televisa 'Could Assemble A Better Bid' 
For Univision 

Banc of America Securities media analyst Jonathan Jacoby 
is on the fence about whether Televise is really out of the 

hunt for Univision. In a note to investors on Wednesday, 
Jacoby theorized that the Mexican operator that lost out in last 
month's bidding for Univision "could assemble a better bid" with 
an offer that considers the cost of a breakup fee in the merger 
agreement. That bid would be. Jacoby said. in the $38 -$39 
range," well over the current winning bid of $36.25 per share, 
or $12.3 billion. offered by Haim Saban's Capital Group. 

On June 30 Televisa notified the winning bidder that it de- 
clined to "roll over the 19.9% of shares it and Venezuelan 
broadcaster Venevision hold in Univision. But Jacoby suspects 
Televisa is "posturing" because its group's note also indicated 
that Televisa is seeking to sell its shares for the present value 
of the $36.25 offer price. 

Jacoby is retaining his "buy- rating on Univision shares with 
a $40 price target. He said. "We still recommend the stock as 
it has 7% upside to the offer price. which should be realized 
within six to nine months." 

EMI Declines WMG's Latest Buyout Offer 

In a statement released last week, Warner Music Group 
confirmed that EMI's board of directors has rejected WMG's 

latest buyout offer, which was made on June 27. 
The offer was the fourth proposal between the two compa- 

nies in two months EMI offered to buy Warner's outstanding 
shares on May 2. WMG returned the favor on June 14. EMI 
made a counteroffer on June 23. and Warner countered again 
on June 27. All the proposals have been declined by the re- 

ceiving company's board. 

Telecom Bill Passes In Commerce Committee 

The Advanced Telecommunications and Opportunity 
Reform Act passed in the Senate Commerce Committee by 

a vote of 15-7 on June 28. The bill will now go to the full Sen- 
ate for a vote, though no timeline has been set. The bill includes 
provisions involving interoperability funding. the Universal Ser- 
vice Fund, municipal broadband services. video -franchise re- 

form. digital television and the illegal transmission of child por- 
nography. 

What the bill does not contain is any regulations regarding 
'Net neutrality." An amendment introduced by Sens. Olympia 
Snowe and Byron Dorgan that would have put strict 'Net -neu- 
trality rules in place was rejected by the committee in an 11 -11 

vote. 
Advocates of 'Net -neutrality legislation say regulation is nec- 

essary because otherwise the cable and telecommunications 
companies that largely control broadband access may create 
a "two-tiered" Internet. where services and content preferred 
by (or that pay a fee to) the broadband provider are delivered 
more efficiently. The telecommunications and cable industries 
say such laws are unnecessary and that the market will pro- 

tect the open Internet. 

House Of Blues Sold To Live Nation 

Concert promoter Live Nation has agreed to pay $350 
million in an all -cash deal for HBO Entertainment's 10 

House of Blues venues in such cities as Las Vegas. Los An- 
geles and Chicago. 

Live Nation. which has booking rights in about 150 U.S. and 
international markets, said the deal expands its reach into new 
and larger markets. The sale is expected to be final by year's 
end. 

WCKY, WSAI To Swap Signals In Cincy 

Clear Channel/Cincinnati's WSAI (1360 Homer, The Sports 
Animal) was set to swap dial positions with liberal Talk 

clustermate WCKY on July 7. The move will put Homer on a 

booming signal audible throughout much of the East Coast af- 
ter sundown. 

"Moving Homer to 1530 AM will enable us to broadcast The 
Sports Animal at 50,000 watts," said CC/Cincinnati Director /AM 
Operations Darryl Parks. "Increasing the station's reach gives 
us the opportunity to better serve the huge demand for Sports 
radio in the region." 

L Continued on Page 6 
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More News Wanted 
(prayer not required) 

2 /3rds of FM Music Listeners say they aren't satisfied - they want more news and information 

Introducing FM News 
Unique Content. Research Tested. Market Ready. 

Hear a Demo. See the Research. Increase your TSL. 

Contact Ron Rh/ lin at 212.735.1147 

www.abcfmnews.com 

'Source. Harker Research. Commissioned Study 
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Interep 
Continued from Page 4 

if they mention XM," Hollander saki 
of the duo. "(111eOpir &Anth nru';h ory 

today( is a different pnxiuct. These 
guys have a history, and they weren't 
treated fairly the fast time around. It's 
known. It is not a seaet. 

'They are doing an FCC-compli- 
ant show. And my lawyers begged - begged - me not to hire them. 
They have been very respectful. 
They go to the line, but not over it. 

They also have showed other talent 
it can be done." 

IN RADIO BUSINESS 

Hollander acknowledged that ra- 
dio doesn't cultivate enough home- 
grown talent, but he didn't apologize 
for hiring Roth to sit in Stem's East 
Coast seats, saying 'We wanted it to 
work, but it didn't." He said CBS act- 
ed quiddy, negotiating With XM Sat- 
ellite Radio to get Opie & Anthony 
on a number of CBS stations. 

While Hollander believes Opie & 

Anthony appear to be working, he 
acknowledged that the first books 
weren't good on the West Coast CBS 

stations where Adam Carolla re- 
placed Stem. But Hollander stressed 

that Carona has an impressive track 
record with the Westwood One -syn- 
dicated Loveline, so he's giving him 
more time. 

For Hollander, New Year's Day 
really was the start of an entirely new 
year and way of life at CBS. With 
Stem joining Sirius Satellite Radio, 
"We started January down $100 mil- 
lion," Hollander said. "It was a little 
bit of a perfect storm here. And it's a 

little bit of tough sledding now" 

- Additional nvorthl,s; by Adam Ja- 

cobson. 

RAR 
Continued from Page 4 

previously expected, we nvnain cau- 
tious on the sector. Our initial chan- 
nel checks suggest that the second 
half of '06 could turn out to be as 

weak as the fast half, and a political 
boost in IateQ3 /Q4 might be insuffi- 
cient to drive positive industry reve- 
nue growth for the fun year." 

He's also concerned about "ex- 
pense creep," calling it "a real risk Jacobson. 

for radio operators (a risk that we do 
not believe is discounted into Street 
expectations).,, 

- Additional reporting by Adam 

Continued from Page 4 Business Briefs 

NABFF Launches LAiwaity Sciabmfip Program 
The NAB Education Foundation hoe debated the NABEF Scholars Program, which will provide 
10 $10.000 schotarshrps to outstanding communications students from diverse backgrounds 

and in financial need. beginning in their junior years and continuing through their senior years. 
One scholarship will be awarded to a student at each of 10 universities: Bowling Green Uni- 

versity. Brigham Young University, Murray State University, Pennsylvania State University, Uni- 
versity of Alaska. University of Arkansas. University of Florida, University of Nevada, University 
of Southern California and University of Texas. 

Each university's communications school will select a student who is a woman or person of 
color to receive the scholarship. based on financial need and the students demonstrated ability 
and promise. The applicants must be broadcast majors who maintain at least a 2.0 grade -point 
average during the scholarship period. 

Valle To Lead New Kellar Radio Fan System Institute 
The Kellar Family Foundation in Alexandria, VA has created the Kellar Radio Farm 
System Institute with a $500,000 commitment to Appalachian State University's Department 

of Communication. Value Richards Consulting partner Dan Vallie will lead the institute, which is 

being established as a farm system for radio broadcasters. 
The 10-day summer program. set to begin in 2007, is designed to attract, train and create op- 

portunities for talented students who have a passion for the broadcast industry and ownership. 
Students will be juniors and seniors with a communications major or minor. 

"There is a need to bring fresh talent into the industry at every level, to contribute to making 
the industry even more dynamic. and there are plenty of people in the industry who want to help 
young people enter the industry and be successful," said Kellar Family Foundation President Art 
Kellar "The foundation is interested in helping young people, primarily the underprivileged, and 
wants to give them the opportunity to develop." 

Appalachian State University. located in Boone. NC, is a member institution of the University 
of North Carolina System. 

Radio Disney Heals Ñ Sprint PCS Phones 
ABC Radio Networks' 24/7 Radio Disney programming can now be heard on Sprint PCS 

mobile phones through a new agreement with mSpot Radio. Radio Disney is now part of 
the programming lineup mSpot otters to Sprint customers for a monthly fee. 

"Our venture with mSpot puts Radio Disney into the hands of our listeners by adapting to their 
on- the-go lifestyles." said Radio Disney Exec. Director/Marketing & Business Development Michael 
Peterson. 'We're dedicated to connecting listeners with great music and the latest technology." 

Radio Disney President/GM Jean -Paul Coleco said, This alliance is another step in our strat- 
egy to keep Radio Disney connected with kids and families whenever and wherever they are. 
MSpot Radios Radio Disney Channel engages our listeners on a dynamic platform and also in- 
troduces us to relevant new audiences." 

Along with AM radio signals in many markets around the U.S.. Radio Disney programming can 
be heard on many cable TV systems and on both XM Satellite Radio and Sirius Satellite Radio. 

AMt1C1 Access To Capital & Telecom Pella Conference Set 
The Minority Media & Telecommunications Council has set its fourth annual Access to Capital & 
Telecom Policy Conference for July 10 -11 at Washington, DC's Westin Grand Hotel. The MMTC 

is expecting more than 250 entrepreneurs. senior managers. bankers, venture capitalists. bro- 
kers. attorneys, legislators and regulators at the conference. 

Among the featured speakers are Reps. Hilda Sous. Diane Watson and Major Owens; FCC 
Commissioners Jonathan Adelstein and Michael Copps: and industry figures Dorothy Attwood, 
Jerry Johnson, Dawn Ostroff. Preston Padden. Johnathan Rodgers and Tom Tauke. 

On July 11 three hours will be devoted to one-on -one networking between entrepreneurs and 
financial and business experts. For details or to register. go to www.mmtconbne.org. 
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Transactions At A Glance 
AN traesaetfoe information Provided by 
BLIts AEDtA Aeons /hoe asaeöNy, VA. 

State -by -Stab Transactions 

FM CP/Kahului, Hl Undisclosed 
WCKW- AM/Garyville, LA Undisclosed 
KIMM- AM/Rapid City. SD $50.000 
WDAP- AMMuntingdon, TN 5110,000 
WXCF -AM & FM/Clifton Forge, VA $400.000 

Full transaction listings. posted daily can be found at 
www.radioandrecords.com. 

Deal Of The Week 

WDZ -AM. WSOY -AM & FM & WDZO- FM/Decatur and WCZD- 

FM/Monticello (Champaign), IL 

PRICE: 58.15 million 

TERMS: Asset sale for cash 

BUYER: Archway Broadcasting. headed by President/CEO Kathy 

Stinehour. Phone: 404- 762 -9942. It owns 12 other stations. 

This represents its entry into the market. 

SELLER: Next/left Group, headed by President Skip Weller. 
Phone: 303 -694 -9118 

COMMENT: A $407,500 escrow deposit has already been made 

by Archway. 

2006 Deals Ti Date 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter. 

$3,416,442,932 
(Last Year: $2.836,253.805) 

$400,000 
(Last Year $453.612,869) 

558 
(Last Year: 889) 

4 

(Last Year 168) 

FCC Actions 

FCC Asks Court To Áßw *basks Heaving On 

Indecency Complaints 
The FCC on Wednesday filed a motion in the U.S. Circuit 
Court of Appeals for the Second Circuit asking the court to 

allow ABC. CBS, Fox and NBC to respond to the FCC's March 
15 Omnibus Order. The commission asked that the court vol- 
untarily remand and stay the briefing schedule for Fox Televi- 

sion Stations Inc. vs. Federal Communications Commission. 
which asks for a review of the Omnibus Order. 

In that order, the FCC listed lour television programs (that] 

apparently violated its rules governing broadcast of indecent and 
profane material." The FCC did not propose any fines and said 
it would not use its findings as a basis for taking adverse ac- 

tions against the stations. such as during the license- renewal 
process. The networks were not given an opportunity to pub- 
licly respond to the order. and they have asked the court to give 
them that opportunity. In Wednesday's filing the FCC asked the 

court to let the broadcasters respond before any court action is 

taken. 
"Today the commission, supported by the ABC. NBC and 

CBS affiliates. filed a motion for voluntary remand and a stay 
of briefing schedule in Fox Television Stations Inc. vs. Federal 
Communications Commission,- said FCC spokesman David 
Fiske. it did so at the request of broadcasters who complained 
that they did not have the opportunity to be heard by the com- 
mission before it issued its decision in its Omnibus Order in 

March. 
"Additionally. the remand would allow the commission to hear 

ea of the licensees' arguments, which is necessary for the broad - 
casters to make these same arguments before the court." 
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Universal Motown 
Names Cobb Nat'l 
Director/Promotion 

RCA Records Group /Atlanta re- 

gional rep Vance Cobb has been 
named National Director/Promo- 
tion of Universal Motown Records, 
based in New York. The move re- 
unites him with former RCA exec 
Mike Bergin, who recently made 
the move to Universal Motown as 
Sr. VP /Pop Promotion. 

Universal Motown Sr. VP /Pro- 
motion Gary Mare lla told R &R, 
"We're very excited to welcome 

COBB See Page 14 

GEC= 
Sony BMG Makes Moves In Nashville 
Bonadies moves to Columbia; Arista ups Fresher 

Arista/Nashville Sr. Director/ 
National Promotion Teddi Bona - 
dies has segued to Sony BMG/ 
Nashville sister label Columbia/ 
Nashville, where she'll carry the 
same title and work with VP /Pro- 
motion Larry Pareigis. 

Succeeding Bonadies in the No. 
2 promo post at Arista is the 
imprint's Director /Midwest Re- 
gional Promotion, Bryan Frasher, 
who has been elevated to Director /National Promotion. He reports 
to VP /Promotion Skip Bishop. IIASINILLE gNMN1. 

Bonadies Fresher 

Agostino Gets 'Classy' PD Gig In WPB 
Jennifer Agostino has been promoted to PD of Clear Channel AC WRLX 

(Classy 92.1)/West Palm Beach. She had been Asst. PD of the station for the 

past year and a half and takes over for Dave Denver, who was recently upped 
to Clear Channel /South Florida Regional VP /Programming and Miami OM. 

"Jennifer has proven her expertise, which was most recently reflected in 

last week's release of the Arbitron trends for West Palm -Boca Raton," said 
Clear Channel /West Palm Beach VP /Market Manager John Hunt. "She has 
provided tremendous strategic leadership for programming and creative op- 
portunities for our sales department." 

Agostino told R&R, "I'm proud to work for a company that's leading 
the way in bringing women to the forefront of programming." 

Presslaff Chooses Parker As VP /Ops 
Jerry Parker has pined database - 

and relationship -marketing firm 
Presslaff Interactive Revenue as 

DECALS 

STATICS 

LABELS 

POCKET 
FOLDERS 

& MORE 

Relax and catch some rays. We'll 
handle all of the details when it 

comes to printing your decals and 
labels. Call today. 
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VP /Operations. He was most re- 
cently Director /Engineering for 
Jones Radio Networks. In his new 
job he will lead Presslaff Interactive 
Revenue's focus on product devel- 
opment, new tedutologies and busi- 
ness opportunities. 

Presslaff Interactive Revenue 
founder and President Ruth Press - 
laff said, "I've known Jerry for more 
than five years, and his commit- 
ment to customers and quality, his 
management style and his breadth 
of experience have always impressed 
me. I am very pleased that he has 
joined our team in a leadership po- 

sition." 
Parker said, "Joining Presslaff is 

an exciting opportunity for me to 
share my experience and make a 

positive impact on a successful and 
growing organization. Their reputa- 
tion as a lewder in the industry, com- 
bined with their customer -focused 
culture, makes this the ideal posi- 
tion for me. I look forward to being 
a part of developing new technolo- 
gies and expanding Presslaff's reach 
into new markets." 

Parker's 30 -year career includes 
10 years in radio engineering, man- 
agement, software development 
and project management and 20 

years in information technology. He 
founded CDP, which pnlvides tech- 
nology and equipment for southern 
Oregon and Northern California 
businesses, and owned a firm pro- 
viding Internet technology and in- 

frastructure to small businesses in 
the Seattle area. 

Antis 
Continued from Pape 1 

fun and rule- breaking. She's also 
well aware of Nova's pioneering 
'Never more than two ads in a row' 
concept, which other networks 
around the world are now follow- 
ing." 

Austin said, "Nova is a radio oa- 
sis for creativity, innovation and 
strong localism, and the chance to 
live in Brisbane was too good to turn 
down. I can't wait to become a 

Queenslander." 
Before joining KRBE, Austin 

spent nearly three years program- 
ming WKSS (Kiss 95.7) /Hartford. 
She also spent five years as Asst. 
PD /MD of KIIS /Los Angeles and 
two years working at KHFI /Austin. 

Michaels 
Continued from Page 1 

look forward to his joining the Clear 
Charutel /DC family." - Al Peterson 
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Out- Foxing The 
Competition 
Upstart Fox News Radio sees solid growth 

Afew years ago the cable news industry was first amused, 
then a bit worried and finally taken by surprise by the de- 

but and rapid growth of the Fox News Channel. With an unor- 
thodox approach and an in- your -face presentation, the Fox News 
Channel today boasts a majority of the most watched cable TV 
news and talk shows in primetime, including The Factor with 
Bill O'Reilly, Hannity and Colines, and On the Record with Greta 
Van Susteren. 

Thus, it was no surprise when Fox 
News decided to make a move into 
the radio arena with long -form talk 
shows, which were soon followed by 

hourly newscasts 
and features. Fox 
News management 
hoped, through the 
leadership of Fox 
News Radio Sr. VP 
Kevin Magee, to cre- 
ate a buzz in the ra- 
dio industry similar 
to the one it had gen- 

Kevin Magee crated on cable TV 
Magee is a veteran 

broadcaster who is on a mission to ex- 
pand Fox News Radio by growing net- 
work affiliations and developing new 
programming. Before joining Fox News 
in 2001 as VP /News Programming, he 
held various positions in broadcast tele- 
vision and radio, including Exec. Produc- 
er /Business News for CNBC from 1997- 
2001. 

Before that he was an Emmy- winning 

Sr. Broadcast Producer for ABC -TV's 
Goad Morning America from 1991 -1997. He 
also spent 1980 to 1990 as Sr.. Editor at 
ABC Radio, where he made editorial de- 
cisions for six of ABC's network news op- 
erations. He began his radio career in 
1976 as a writer and reporter for CBS Ra- 
dio -owned News outlet KYW/Philadel- 
phia. 

Just over a year ago FNR augmented 
its previously launched one -minute 
newscast with an hourly five -minute news- 
cast. The expanded newscast debuted in 
a crowded marketplace on only a hand- 
ful of stations, but Magee said at the time 
that offering a traditional hourly news- 
cast to stations was necessary because 

"If you know how to write 

news, you will always have 

a job" 

TRIPLE- THREAT PLAYERS Hall of Fame pitcher Jim Palmer joined Fox Sports Radios Chris 

Myers and Sean Farnham in- studio recently on The Drive on Fox. Seen here (l -r) are Farnham. Palmer 

and Myers 

"it's important if we're in this business 
that we're in it in the visible ways that the 
old -line guys are in it." 

Today Fox News Radio's hourly five - 
minute newscasts air on nearly 350 sta- 
tions nationwide -a feat that Fox News' 
never -shy publicity department says 
qualifies FNR as "the industry's fastest - 
growing radio news network." 

Coodition 
Magee says he's been pretty busy since 

he took the reins at Fox News Radio, es- 

pecially in the year since the expanded 
news product was launched. "We in- 
creased our affiliations on the five -minute 
newscast by almost sixfold in the past 
year, l had a talk show host leave for the 
White House, and we launched a couple 
of new long -form talk shows," he says. 
"It's been one of those great years." 

Asked why he believes radio was quick 
to embrace Fox News Radio, Magee says 
it was because conditions were right. "We 
found the market conditions existing in 
radio that we saw in the cable news busi- 
ness when [Fox News Channel Chair- 
man /CEO) Roger Ailes started the Fox 
News Channel," he explains. 

"Other products, we are told, seem ge- 
neric when compared to ours. Our news 
is a little hipper, a little fresher, and we 
give both sides of the story - fair and bal- 
anced. It was the public that was the driv- 
ing force behind our growth. Stations' Pl 
listeners embraced us. The public was 
ready for us on radio." 

Magee also acknowledges that being 
embraced by Clear Channel Radio has 
not hurt the growth of Fox News Radio. 
"They are our biggest customer, they're 
terrific people to work with, and they 
have some fabulous radio stations," he 
says. "We are pleased and proud to be in 
business with them. They're good part- 
ners." 

Growth Man 

How does \I.igee sett tie future growth 
of Fox News Radio after a stellar first cou- 
ple of years for the operation? "The mis- 
sion of the last year was to get on the air 
dependably at significant radio stations 
and to be robust in our service," he says. 

"Now we have the luxury of trying to 
make our product that much better. We 

Continued on Page 12 
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Out- Foxing The Competition 

Continued from Pape 10 

are on the lookout for reporters and an- 
chors to help us make the good product 
we already deliver that much better." 

While most major News /Talk stations 
have a network affiliation, many don't use 
the traditional top-of- the -hour newscast 
that these networks offer. Magee says, "It's 
true that in 2006 there are a lot of stations 
that want to do the news in their own way, 
which is geared toward their local commu- 
nity, and we understand that. 

"we're here to support them because, in 
my opinion, no station can do news today 
without help from a national network. But, 
technology being what it is, if you feel it's 
best to lead off with a local story that's 
major news to your listeners and then fire 
off the network newscast 37 seconds later, 
you can do that. Stations are no longer tied 
to the network clock the way they were in 
the 1970s and '80s. 

'That said, many affiliates do carry our 
top -of- the -hour newscast, and we believe 
that many more will soon. A lot of peo- 
ple were standing back to see if we could 
do it. Now that we've been up and run- 
ning with the five -minute newscast for 
over a year and have been hitting our 
marks, stations are more likely to take a 

chance on us." 

Dealing With Change 

The other division of Fox News Radio 
that Magee oversees is the network's 
long -form talk shows. One big challenge 
he faced earlier this year was the depar- 
ture of marquee talk host Tony Snow, who 
left the network to become White House 
Press Secretary for President Bush. 

"We were extremely fortunate that 
when Tony decided to take the job at the 
White House, right here in the building 
we had Fox News Channel's Brian Kil- 
meade and Judge Andrew Napolitano to 
slide into that slot," Magee says. 

'They're spectacular, fun personalities, 
and we're really excited about their new 
show, Brian and the Judge. They comedown 
on many issues from different points of 
view, but they don't just sit there and 
shout at each other. They have meshed 
even better than I'd hoped." 

RR NEWS /TALK /SPORTS 

Magee reports that FNR's nightly show 
hosted by Alan Colmes continues to do 
well and that the recently launched John 

Gibson Show is also on target. 
The departure of longtime network fix- 

ture Snow seems to have been something 
that, deep down, Magee felt was inevita- 
ble. "It's important to remember, it's not 
so much about Tony going to the White 
House, it's about him going back to the 
White House," he says. 

"Tony's great draw for us right from 
the beginning was that he is incredibly 
well -connected and could speak intelli- 
gently about the issues and topics of the 
day. It wasn't surprising to me to learn 
that folks in the White House thought the 
same thing." 

While not totally surprised by Snow's 
move, Magee was nevertheless forced to 
respond to his host's departure pretty 
rapidly. "We had some discussions before 
it happened, but it came down fairly 
quickly - in just a week or so," he says. 

PIMP UrPINIIROIRM 

"We found the market 

conditions existing in radio 

that we saw in the cable 

news business when Roger 

Ailes started the Fox News 

Channel." 

win 11111111111111111r 

"Tony had some issues he wanted to go 
through with his family, and he wanted 
to make sure his doctor gave him a clean 
bill of health, given how stressful that job 
is. It all came together, and, though I hat- 
ed to see him go, I understood what he 
wanted to do. 

"Good on him, I say. I hope he does 
well, and I continue to think of Tony as a 

friend. I wish him only the best." 

Targeting Younger Ean 
One of the hot topics in today's radio 

news business is developing audio prod- 

uct and content that appeal to younger de- 
mographics, but Magee cautions that it 
could be a bad idea to turn the news mod- 
el upside down to accomplish that. 

"People of all ages still want to hear the 
news," he says. "I believe it's wronghead- 
ed thinking to assume that if you want to 
attract a younger demo, you don't want 
a good, solid news product. 

"In a world where young listeners have 
a wide range of choices -because they're 
technologically so much savvier than my 
generation - we have to teach them that 
their iPod is never going to give them the 
news. 

"If you have an FM music station, re- 
gardless of format, you've got to give 
young listeners something that their iPod 
can't. One of the things you should be 
looking at, in my opinion, is dependable 
news broadcasts. 

"Our product here at Fox News is a lit- 
tle hipper and a bit more friendly and en- 
ergetic than that of our two big competi- 
tors, CBS and ABC. I would simply hope 
that program directors give us a listen and 
then, perhaps, give us a shot. 

"In the case of music radio stations, I 

think we can help them keep their audi- 
ence from migrating to iPods." 

New Talent 

In his role at Fox News Radio, Magee 
gets the opportunity to hear a lot of radio 
around the country, and he feels that news 
coverage is an area where stations come 
up short. "1 don't hear enough news on 
radio, and that bothers me," he says. 

"OK, part of that is because I'm a news 
junkie and I have been ever since I was a 

kid. But I wish more stations understood 
the commitment they need to make to 
their news product and their newsroom. 
In recent years many stations have ne- 
glected those areas, and it has been at our 
own peril." 

Not only are younger listeners on the 
minds of most broadcasters today, but so 
are young people just starting their ca- 
reers in the radio industry. Asked if he 
hads any sage advice for young adults 
considering a career as a radio journalist, Ma- 
gee says, "We don't see as many young 
people coming out of college looking for 

` I wish more stations 

understood the 

commitment they 

need to make to their 
news product and 

newsroom. In recent 

years many stations 

have neglected those 

areas, and it has been 

at our own peril" 
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a career in radio these days, and what a 

shame that is. 
"But, in their own way, a lot of young 

people are actually getting into the radio 
business. They're doing things like pod - 
casting, and what is that but doing a ra- 
dio show? We need to show them that 
broadcasting is a whole lot more than just 
sitting in your dorm room with a head- 
set on." 

Magee says that finding good news tal- 
ent is a continuing challenge for his net- 
work and the entire news business. 
"We're looking for reporters and anchors, 
and, frankly, we're not finding what we 
need out there," he says. 

"These are jobs that are going begging 
on the open market because we won't fill 
them with people who are not ready for 
them or with those who are stuck in the 
past. 

"The people who work in our news - 
room, regardless of age, are people who 
love radio, and we're looking for the next 
generation of reporters and anchors who 
are ready to jump into radio and have a 

real passion for it. 
"Like I tell my teenage daughter,'L.eam 

how to write news.' If you know how to 
write news, you will always have a job." 
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Continued from Page 1 

"We are thrilled to have Gregg on 
our team," said WPEN Station 
Manager Bob IkBlois. "His back- 

ground in Sports and Talk radio, as 

both a program director and on -air 
personality, will complement our 
outstanding team at Sports /Talk 
950." 

Henson said, "I am extremely 

INC= 
excited to return to the Greater 
Media family and am looking for- 
ward to working with the amazing 
team at Sports /Talk 950. Philadel- 
phia is a great sports town, and I 

can't wait to get started." 

Commercial 
Continued from Page 3 

A &R administration and law de- 
partments. 

The formation of the Commer- 
cial Music Group will enable us to 
implement comprehensive, long- 
term strategies designed to reach 
new audiences and create new op- 
portunities for our vast catalog of 
archival recordings, as well as for 
our classical and entertainment di- 
visions," Bowen said. 

"John's extensive experience at 
Columbia RecordsGnd recent 
cross -functional senior manage- 
ment roles at Sony BMG corporate 
and the BMG Label Group make 
him the perfect person to lead this 
division and build new bridges 
between key recorded -music and 
entertainment divisions and the 
areas of custom products, licens- 
ing and television." 

Ingrassia said, "I look forward 
to working with everyone in the 

Commercial Music Group and 
with label groups and depart- 
ments across the company as we 
identify new ways to build our 
business in both the physical and 
digital worlds. 

"The creation of the Commercial 
Music Group represents an impor- 
tant step in integrating all of the dif- 
ferent elements of our business and 
in advancing our goal of establish- 
ing each one of the group's projects 
as a major entertainment event." 

Schack 
Continued from Page 3 

WHVY /Baltimore and WLZR/ 
Milwaukee. He also served as OM 
for Jones Radio Networks' Adult 
Alternative format. 

"1 am really enjoying the atmo- 
sphere of working for a small, lo- 
cally owned and locally pro- 
grammed radio group," Schock 
said. "I want to thank Tim Brown 
for giving me this opportunity. I 

hope he wasn't serious about 
mowing his lawn and washing 
his car. lam also looking forward 
to working with KCUV PD John 
Hayes and newly appointed 
KCUV MD Sam Scholl." 

Fuentes 
Continued from Page 3 

75% hip-hop, and we put in a little 
bit of Spanish hip -hop and a little 
bit of reggaeton, but really there is 

no format change. It's exactly the 

same thing. We're just widening it 
a little bit and making it a little bit 
more mainstream. 

"We're sticking to the hits that 
appeal to the 18 -34s. Second -, 
third- and fourth -generation His- 

panics are very important to us, 
and they love hip -hop. We've just 
got to make sure we play the right 
hip -hop. This really is not a for- 
mat. I think, more importantly, it's 
a lifestyle." 

KCCL 
Continued from Page 3 

Before the flip Stewart was pro- 
gramming Oldies, then Adult 
Hits, KCCL; he's been with Entra- 
vision in Sacramento for six years. 

As for Country experience, he put 
in 13 years at KNAX /Fresno. His 
other stops include Jones Radio in 
Seattle and a run with Citadel in 
Tri-Cities, WA. 

Don Langford, The Wolf's Di- 

rector /Marketing & Promotions, 
has put in 25 years in the market, 
including programming EZ Com- 
munications' KRAK, which was 
Sacramento's Country leader at 
the time. 

Nashville 
Continued from Page 8 

Pareigis said of Bonadies' ar- 
rival, "I'm honored that a person 
of Teddi's caliber and acumen has 

elected to join the Columbia pro- 
motion team as my partner. Now 
we're not just complete, but turbo- 
charged for the future." 

Bonadies said of her new post, 
"My 13 years at Arista have been 
extremely rewarding in every way - from working with the talented 
roster of artists to the great staff. 

"I am honored to join Columbia, 
which, ironically, is where I started 
my promotion career 15 years ago 
before joining Arista. I appreciate 
this opportunity from Sony BMG's 
Joe Galante and Butch Waugh to be- 

gin a new chapter in my career, 
working with Larry Pareigis and his 

staff and another great roster of art- 
ists." 

Bonadies joined Arista /Nashville 
for Northeast regional promotion in 
October 1993, was elevated to Direc- 
tor /Field Promotion in July 1995, 

became National Director in June 

2000 and was upped to Sr. Director/ 
Promotion in March 2003. She spent 
a number of years with Sony Distri- 
bution before moving to Columbia 
country promotion in 1991. 

Bishop said of Frasher's promo- 
tion, "In the time I have been at 
Arista, Bryan has proven himself to 
be a futuristpromotion executive. 
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He is relationship- and idea- driven. 
Thinking far to the left of out of the 
box comes naturally to him. He per- 
sonifies the cutting -edge strategist 
that it takes to move Arista and our 
legacy forward." 

Frasher said of his new role, "I am 
very, very excited to be working 
with Skip Bishop, and I can't thank 
him and Sony BMG's Joe Galante 
and Butch Waugh enough for this 
opportunity. Skip is incredibly cre- 

ative and innovative, and I look for- 
ward to learning all I can from him. 

"I have always held Arista in 
such high esteem and truly feel 

blessed to be working there. The 
staff is incredible, and the artists 
are amazing. I must also say how 
much respect and admiration I 

have for Teddi Bonadies; I have 
learned so much from her. She is a 

wonderful person, and the staff at 

Columbia is extremely lucky to 
have her on their team." 

Frasher had spent over four years 

handling road- scheduling details 
for RCA Label Group artists when 
he joined WB /Nashville for Mid- 
west regional promotion in Septem- 
ber 2003. He joined Arista for Mid- 
west promotion in August 2004. 

MIMI 
Continued from Page 3 

to grow their audiences consider- 
ably, given KSI: s huge audience 
reach in the market via its AM & 
FM simulcast. 

"We're excited about the oppor- 
tunity to enhance to an even 
greater extent the programming 
we've developed on KUTR, espe- 
cially in its treatment of women's 

issues," Arquette said. "Our sta- 

tions take pride in providing a 

constructive and meaningful fo- 
rum for community discussion 
and exchange of ideas. 

"We're very pleased that, through 
this realignment, we'll be able to re- 

affirm our commitment to provid- 
ing high -quality programming for 
our listeners and clients." 

B/rIa 
Continued from Page 3 

of R &B, making Jones the first 
African -American executive to be 

hired by a white -owned record 
label. 

Green is survived by his wife, 
Pamela; his two daughters, Kelly 
Ross and Roberta Hunt; three 
grandchildren; and six great - 
grandchildren. 

Cobb 
Continued from Page 8 

Vance to the family. He's proven 
himself to be a great promotion 

exec during his time at RCA /J 
Records, and he brings a new level 
of energy and enthusiasm to the 
team." 

RR. 
RADIO AND RECORDS 

2049 Century Park East. 4105 Floor Los Angeles CA 90067-3215 

Ti 310 -553 -4330 Faz 310- 203.9163 

www.r aoaflaTcords can 

MANAGING EDITOR 

ASSOCIATE MANAGING EDITOR 

NEWS EDITOR 

MANAGEMENT. MARKETING. SALES 

ASSOCIATE RADIO EDITOR 

ASSOCIATE EDITOR 

STAFF REPORTER 

CHRNOP EDITOR 

CHWRHYTHMIC EDITOR 

CHRISTIAN EDITOR 

COUNTRY EDITOR 

LATIN FORMATS EDITOR 

NEWS/TALK/SPORTS EDITOR 

ROCK FORMATS EDITOR 

SMOOTH JAZZ EDITOR 

TRIPLE A EDITOR 

URBANt1RBAN AC EDITOR 

RICHARD LANGE rape Oradroardscords. corn 

BRIDA CONNOLLY [venom,* rsaoondrecords can 

JULIE GIDLOW APeolrertlorrora corn 

ADAM JACOBSON 'peabapn,aáaMdKorsts corn 

KEITH BERMAN Lawman Orachorl6rords am 
MICHAEL TRIAS mmundoendacordc rom 

SARAH VANCE svanc. Qra omdreo,W.corn 

KEVIN CARTER wcarrereradouldecords corn 

DARNELLA DUNHAM ddunlsomeradroarrOrecords corn 

KEVIN PETERSON ApMSOnre0ioenascords can 

LON HELTON MellonerseaIdrrnrds.oam 
JACKIE MADRIGAL pMApelerado drocords can 

AL PETERSON epeMganenóoa decade corn 

STEVEN STRICK ssmck nardlrpdds.com 
CAROL ARCHER cardwendardecorb cpm 

JOHN SCHOENBERGER plowterpsrOnd,w,,J' ocis oom 

DANA HALL rind, W radordecnrda can 

SR DIRECTOR/DIGITAL INITIATIVES 

DIRECTOWLUSIC OPERATIONS 

CHARTS I MUSIC MANAGER 

LATIN FORMATS COORDINATOR 

CHARTS COORDINATOR 

JOHN FAGOT IlagolOrsdordecoras corn 

JOSH BENNETT pereMNnOpwdlsCdW cam 

MICHAEL VOGEL mvogerrAóarndircads can 

OLGA FLORES orea Orsdorsdecorda corn 

BLAKE HEALY Mealy eradordecords.can 

WASHINGTON BUREAU CHIEF JEFFREY YORKE pdbOnADnsdrewW.Nm 
3405 Laurel Avenue Cheverly. MD 20785 TN 301.773.7005 Fax 301 -772 -2645 

NASHVILLE BUREAU CHIEF LON HILTON /ellooRradWMtscab.com 
1106 I& Avenue Sou P Naarws. TN 37212 Ts16I5 244x622 Fax 615248 -6665 

ASSOCIATE COUNTRY EDITOR CHUCK ALV dlyendOwdw.onb.00m 
OFFICE MANAGER MARY RENE BAXTER entreaty,* radroandrecorOs corn 

CIRCULATION MANAGER JIM HANSON AmmonOradgrdsmrds can 

DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEBAPPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

SAM MIYANI smarm Oradwandrecords can 

CECIL PHILLIPS coal*,radoardeoords corn 

HAMID IRVANI runontradroandrocord, corn 

AMIT GUPTA apyMndordecords.com 
RAYMOND NAZELWOOD Maz.noodOndondecalb con' 

JOSE DE LEON rd loonrsdandecorb.oam 
PUNEET PARASNAR ppraYMrndardeeads. can 

PRODUCTION DIRECTOR 

GRAPHICS 

DESIGN DIRECTOR 

DIRECTOR INGITAL PRODUCTS 

AD DESIGN MANAGER 

DESIGN 

DESIGN 

DESIGN 

DESIGN 

DESIGN CONSULTANT 

DESIGN CONSULTANT 

DIRECTOR/SALES 

SALES MANAGER 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

ROGER ZUMWALT rnanwMO'a O nÓ con can 

DELIA RUBIO dnboOndorsdwnorb.com 
TIM KUMMEROW Ikumwowradordepab.can 
SUSAN SHANKIN glrrMneradroa dreorde can 
EULALAE C. NAR100 a WadondoarlgrcorW. corn 

GLORIOSO FAJARDO glardonAOwdacorar can 

PATRICIA MCMAHON pmcnWwn /ndoa decoró corn 

SONIA POWELL spowe / end andrecords.com 

ALAN SAVANAPRIDI asavanprldnAordecords.com 
GARY VAN DER STEUR pwldarYNrrasowdemrb corn 

CARL HARMON cMrmonendlosndcwds.co , 

HENRY MOWRY Mlowryersdoe decorb.00m 
KRISTY REEVES luvomm end andrecords.00m 

NANCY HOFS NWlendordwcovds corn 

MARY FOREST CAMPBELL merrpEsiendardemrds mit 
ALEX coRTEZ scarreraaord.cnnr corn 

MEREDITH HUP mh pperaaordrecon s mm 

ERN LLAMADO sAnMdoeradordrords. corn 

MUMAW kmusnalrindardsco,M.co , 

MAMA PARKER cop rkrendordacov can 

STEVE NIIMK sreaakrsàoardtcwds.oan 
ISICHELLE RICH mrrnenóo nchcads corn 

MOOKE WILLIAMS MOSEL Bewlenaordwcands.car, 
VALERIE JIMENEZ ,rnrlerendoand.Lwds.co ' 

CHIEF FINANCIAL OFFICER 

ACCOUNTING { PAYROLL MANAGER 

ACCOUNTS PAYABLE ADMIN 

CREDIT a COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

FRANK COMMONS IcornmonsOradroAnOrecords can 

MAGDA LIZARDO mtrardorodoendroordss.can 

STUART KEIJIP1A.EOLE aksapulociOndardecoks corn 

SUSANNA PEDRAZA apadararadordecorb.oan 
GLENDA VICTOREE gnaoresIradoaniracords corn 

SIMONE ADAMSON maclomsonradroandrecords corn 

PUBLISHER/CEO 

VPÆORORIAL L kA/5tC OPERATICP S 

DIRECTOR OPERATIONS 

GENERAL COUNSELMR DIRECTOR 

DI REC TORICON V E N T ION S 

DIRECTORSPECULL PROJECTS 

EXECUTIVE ASSISTANT 

OFFICE ADMINRECEPTION 

MAILROOM 

ERICA FARBER a larOrradardmrds.rom 
CYNDEE MAXWELL cmanyelradoandrycordo crn 
PAGE BEAVER pówvrnóardxwds tom 

USE DIARY IdsarylIradordecords corn 

JACQUELINE LENNON /arum/ radvendrecords .can 

AL MACHERA amacMraersdoandrecorb ca,, 

AMANDA ELEK NoNliradroandroaNdo corn 

JUANITA NEWTON pnsvbnendordocorda con, 

ROB SPARAGO nperapoendondrw.ords.com 

A Parry Capital Corporation 

www.americanradiohistory.com

www.americanradiohistory.com


RR MANAGEMENTMARKETING SALES 
ADAM JACOBSON 
a/aosisonlradloandticords. com 

A 60 -Year Holladay In 
America's Deep South 
Reflections from a Mississippi broadcasting legend 

On March 1, an industry veteran celebrated 60 years in radio 
by announcing his retirement. While the trades and local 

newspapers often tell stories of cherished on -air personalities 
who have hit multiyear milestones, the story of Eddie Holladay 
is unique. 

In a world where publicly held corpora- 
tions dominate the headlines and bigger is 
better, Holladay built a family -run radio 
business that has continued to thrive by fo- 
cusing on properties in the area he knows 
best, the deep South. Without any coaxing, 
his two sons, Bob Holladay and Clay Hol- 
laday, followed in their father's 
footsteps by creating affiliate com- 
panies. Today all the Holladays' 
radio companies (see sidebar, next 
page) operate as one, under the 
banner the Radio People. 

Will the Holladay family legacy 
continue with a third generation of 
owner - operators? 

"I would like to think so," Eddie 
says. "My oldest grandchild - Bob's 
oldest son is 19. Clay's oldest son is 18. But they 
will never be encouraged to go in any particu- 
lar way because I was always given the freedom 
to do what I wanted, and 1 think that's what they 
should have." 

that's what his father had done, but fate led him 
to radio: The first radio station built in Missis- 
sippi after the war was built to serve his home- 

town of Meridian. 
"I knew it was being built and went down to 

see what was happening while it was under con- 
struction," Eddie recalls. "The moment I walked 

in the door, even though the station 
was not yet on the air, there was 
something that told me that that's 
what I was going to do the rest of my 
life. And I've never nutted one day 
of it." 

Eddie went to work as a part -time 
engineer at the station, WMOX. He 
later went to louisiana State Univer- 
sity, and on school breaks he'd help 
out in the WMOX sales department 

while also handling some odd jobs for the sta- 
tion. Upon Eddie's graduation from ISU in 1950, 

WMOX immediately made him its new Sales 
Manager. 

Not too king after that, the person then man- 
aging WMOX partnered with Eddie, and they 
began to buy radio stations in two or three oth- 
er cities. With two other partners, Eddie 's team 
put its first station on the air in 1952, in the Mis- 
sissippi town of Louisville. 

In April 1957, Eddie 's company, which adopt- 
ed the name New South Communications, ob- 
tained its fast property in Meridian. 

1 

Eddie H 

Divine Fate 

Eddie got into radio in 1946, at age 16. "My 
parents were both dead," he says. "My daddy 
had been a doctor. Both of me parents died dur- 
ing World War 11 - me mom at the end of it, 
and my dad in the middle of it." 

Eddie thought of becoming a doctor because 

olladay 

R &R Convention 2006 
Just Weeks Away! 

What do WCSX/Detroit Marketing Director Jennifer Williams. HipCrick- 
et's Ivan Braiker, Emmis Interactive VP Rey Mena, Cox Radio Interac- 
tive & New Initiatives VP Gregg Lindahl and Broadcast Electronics VP/ 
Strategic Marketing Neil Glassman have in common? In just about 10 
weeks. they'll be at the Hilton Anatole Hotel in Dallas for R &R Con- 
vention 2006. 

The finishing touches are now being put on a management and technology 
session moderated by Premiere Radio Networks Sr. VP /Digital Media Brian Glick - 
lich. Panelists already confirmed for the session include Williams. Braiker. Mena. 
Lindahl and Glassman. The 90- minute session is set for Wednesday. Sept. 20. 
from 3:30 -5pm. 

Among other convention highlights. -Inside the Studio With Whoopi Goldberg' 
will feature a one-on-one interview with the star by Clear Channel Sr. VP /AC Pro 
gramming and WLTW /New York PD Jim Ryan. The AC format session is set for 
Thursday. Sept. 21. from 3:30 -5pm. 

R &R Convention 2006. which will be co-located with the NAB Radio Show. will 
be held from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R &R Convention 
registration badges will allow attendees access to the NAB sessions as well. For 
the full convention agenda. registration and hotel details. visit R &R on the In- 

ternet at www.radioandrecords.com. 

"We were offered a chance to buy the AM ra- 
diostatin avned by the TV station that had gone 
on the air M Meridian, WTOIC," Eddie says. "We 
were very happy the station was offend to to, and 
we immediately agreed to buy it." Today that sta- 

tion is News /Talk WAIT, and it's been under Hol- 
laday family ownership since 1957. 

The year 1958 saw New South build radio 
properties in 1 aurel, MS and Tusoakxosa, AI. and 
M 1960 the company entend the Biloxi, MS mar- 
ket. Eddie enjoyed his work, but he says it was 
more enjoyable in those early days than in the 
years leading up to his refinement. 

"Radio has always been a fun thing for me," 
he says. "I've always been very passionate about 
radio. But it was more fun then. It was certainly 
more challenging. The early 1950s saw the intro- 
duction of television across the United States, 
and a lot of people wanted to bury us. They 
thought that was the end of radio. We just re- 
fused to be buried. 

"We went from being network- affilatd radio 
station; and offering block programming - axuh- 
try music in to m omingand popular music in the 
middle of the day - in the early to mid -1950s to 

l 
being well on our way to al-music 24 hours a day, 
with only one kind of music, by 1960." 

Meanwhile, Eddie had become a pioneer of 
seats in Mississippi. In 1959, New South launched 
W NS1. FM /I ausel at 1003 MHz FM radios were 
few and far between in those days, but New South 
had the knight to invest in what would later be- 
aome a milliondoilar poverty. 

Down in Biloxi, New South installed a Country 
format on its daytime, which became one of the 
first stations in the US. to devote its pre amming 
to America's music. That mue pawed to he a tre- 
mendous swam. 

Eddie says, "A Pulse (ratings] report came 
out, and our Country radio station - and, boy, 
was it Country - in the county where Pasca- 
goula, MS is had mom than 5ll" of the audience. 
In the county where Biloxi and Gulfport, MS are, 

we had 40% of the total listening audience. 
"Now remember that New Orleans is right 

across the Gulf of Mexico from us, and all the 
New Orleans stations came in too. WWI. /New 
Orleans had a really big following then, but it 

Continued on Pape 16 
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hit me that the area had fallen in love with Coun- 
ts' radio so much. It was an industrial area, with 
fishing fins and things like that, and they liked 
country music. And we sure liked them!" 

People First, Traamittar Lahr 
I ike any company y New South has had ils ups 

and downs over the years. But, Eddie says, We 

did well because the driving force is the people, 
not the transmitter. The people inside the radio 
station, in particular the management, an what's 
important. Effective management is going to hire 
the right people to deliver the best product. It 
starts with good management. 

"Good management will then extend into suc- 

cessful programming. Good management will 
also benefit the community, and gird manage- 
ment will see to it that the right sales approach is 

taken by the people who represent the radio sta- 

tion in the business community" 
In fact, it was the people, not the ratings, that 

wart over clients to New South's radio stations in 
the early days. For many years Eddie and his main 
business partner would take a win recorder (in 
lair {tars, a tape recorder) to a kcal business each 

evening and on wei4ends and play a muck spoof 

for the potential advertiser. 

"We would just carry it in to them and say that 
we had something we thought they'd 
like to hear, 'And it's about you,- 
Eddie says. "Mast anybody is going 
to want to hear that, or they did back 

in those days. 'Mars how we sold. If 
they started criticizing it and said, 
'No, we'd rather have it this way or 
that way,' you knew you had that 

guy. 
"That was our best and biggest way 

of selling back in those days. Yin' can 

get the advertising, but ultimately 
you've got to deliver some irsults, or you're not 
going to keep the advertising." 

Holladay says he and his sons have always 
been selective about the markets in which 
they've purchased stations. "We wanted rated 
markets, and we only bought in one market that 
was not rated," he says, referring to the two sta- 

tions in Vicksburg, MS owned by Holladay 
Broadcasting. "My sons thought I was out of my 
mind, but it's been OK. 

"We are comfortable in markets that are rated 

but are no bigger than Jackson We thought we 
knew how to serve those smaller markets well. 
It's steadily gotten a little worse because of the 
bigger groups low in the markets, but we didn't 
have to spend an ann and a kg on pnrrx>tion each 

time there was going to be a ratings survey. 

"You knew your audience, and sometimes I 

still think we shouldn't be spending an arm and 
a leg on promotion. I think good, consistent, 
quality programming all year long is better than 
hyped -up contests in Arbitran -rated periods. 
Bear in mind that most people totally disagree 
with me - including my two sons, to a large 

docked as high as 190 miles per hour - was set 

to make landfall near the mouth of the Missis- 
sippi River. 

With much of the Gulf Coast on high alert 
for a devastating storm, Eddie told his staff in 

Biloxi to bring their families to the station's stu- 
dios - in an old seven-story hotel located right 
on the Mississippi Sound - to ride out Cam- 
ille. 

Eddie recalls, "Camille came on a Sunday 
night, and it was fast and furious. The storm was 
aimed toward the coast, but back then where it 
was going to go was not as defined as it is to- 
day. The best engineer we had in the entire com- 
pany was here in Meridian, and we got in a car 
and started heading down to Biloxi, which was 
150 miles south. 

"That hotel was built out of stone, and the 
walls were over a foot thick. We knew that be- 

came when we moved our radio station into that 
hotel's first floor in 1967, it had taken not hours 
but days to cut a doorway through one of the 
wails. That hotel was extremely strong, and we 
knew to call every member of our staff to tell 
them to bring their families." 

Eddie joined the rest of New South's extended 
family to ride out Camille inside the fortified struc- 

tun 30 feet above sea level. With spotlights on 
throughout the night, he watched the watt from 
the storm surge rise to within eight inches of the 

studios front doer. "All power on the coast was 

out by dim," Eddie says "AB phone 
service, all radio and TV senior - all 

of it was out" 
By the next morning, with the 

storm having moved inland, Eddie's 
radio stations worked diligently to 
get back on the air and provide vital 
information to a legion that was ulti- 
mately under martial law for nearly 
a month. It is this dedication to serv- 
ing the public in times of dire need - including during and after Hum - 

cane Katrina last year - that is paramount in 
how the Holladay family runs its properties to- 
day. 

Eddie says, "Radio has always been extremely 
generous in its public affairs. It's very healthy 
and good for the radio stations that we operate 
to be involved in public affairs. This is what 
keeps radio string - local involvement, local 
weather, local news, local promotions. That is 

why I think local radio will continue to outshine 
satellite radio all over the place." 

Bob Holladay says, "From Dad's story in 1969 

to WW1's story in 2005, radio is still the lifeline 
because everything else, even with all of our 
technology today, is worthless if the hurricane 
comes through. Without a battery- operated ra- 
dio, you're totally lost. 

"During Camille and during Katrina, it was 

the same thing: The only way the police, fire and 
ovil defense could all communicate was through 
an AM radio station. Radio still has its place, 

even with all of the technological wonders of 
satellite TV." 

Clay H 

Clay Holladay says about contesting, "I don't 
know whether it's kind of like buying insurance, 
but you feel better when you do it. Naturally, 
when you get into a competitive situation, you 
try to become a little bit bigger than life. But big 
promotions won't solve the problen a if the pro- 
gramming is not on track. Good programming 
is the No. 1 investment. A good contest is the 
icing on the cake." 

Before Katrina Came Camille 

While much of the world's attention on 
Aug. 15-17, 1969 was on the Woodstock Music 
& Art Fair in Upstate New York, the Gulf Coast 
was battening down the hatches as Hurricane 
Camille - lateegory 5 hurricane with winds 
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Buyers, Not Spinners 

With the FCC's loosening of ownership re- 

strictions that came wilh"the Telecom Act of 1996, 

Eddie, Bob and Clay Holladay were able to ex- 

pand their companies in the markets in which 
they already owned stations. 

Eddie believes consolidation was something 
that had to be done. However, he blames an 
"overabundance of signals" for the eased own- 
ership limitations and says the sheer number of 
AM and FM signals available in a market has 

been the hardest thing his family's stations have 

had to deal with. 
He says, "There are 15 [rated] radio stations here 

in Meridian, a town of 39,000 people. Engineers 

make a living doing what they're doing and own- 
ers an making a living doing what they're doing, 

The Radio People 
Eddie Holladay and his sons, Clay Holladay and Bob Holladay, have 
created four separate radio companies in the deep South. However, 
all the stations operate under a single entity dubbed the Radio Peo- 
ple." Here is a look at the Holladays' companies and holdings. 

East Mississippi Broadcasters, led by Clay Holladay 
Meridian, MS: WMLV 

Gulf South Communications, led by Clay Holladay 
Dothan. AL: WDBT. WDJR & WESP 

Holladay Broadcasting, led by Bob Holladay 
Monroe. LA: KJLO. KJMG. KLIP. KMLB. KRJO & KRW 
Meridian. MS: WKZB. WJXM & WMMZ 
Vicksburg. MS: KBYO & WBBV 

New South Communications Inc.. led by Eddie Holladay and managed by Bob Holladay 

Jackson. MS: WIIN. WJKK. WUSJ & WYOY 

Meridian, MS: WALT & WOKK 

New South Radio is the licensee of the four stations in Jackson. The stations were 52% owned 

by Eddie Holladay and his wife until June 27. when those shares were split among Holladay's two 

sons and six grandchildren. The Holladay grandchildren prevnously had a 48% ownership mterést 

in the stations. 
41101M, 

but all of this moving in FMs from little to sm into 
the bigger tours- I doubt there is a town our size 

with four commercial TV stab, let alone the 

number of commercial radio stations we have, a 

very active cable TV system and a very active dai- 
ly newspaper. 

"Then are also four or five very active week- 
ly publications. Now they're talking about low - 
power AM. This is why there almost had to be 

consolidation. 
"In radio, if there is an available frequency, 

somebody is going to put something on it. The 
station is not going to go away unless some 
engineer moves it into a bigger city. You have 
to consolidate, and you put the best program- 
ming you can on the air. 

"But in a town like Meridian, where we are 

operating five FMs and an AM, you've got to get 
a lot of people to do double duty. The product 
that we put out is good, but the biggest compe- 
tition we've got is the number of signals we've 
got in our markets" 

In Meridian, Arbitnon market No. 

295 (them are 297 raid markets), Hol- 
laday-owned stations go head-to-head 
with four Clear Channel stations. Just 

because Clear Channel is the nation's 
biggest radio company doesn't mean 

it rule; the market. Eddie says, add- 
ing, "Even though they are big and 

can put on mil &rm -dollar contests and 

we can't, we've never had a million - 
dollar contest on a competitor put us Bob Ho 
out of business yet." 

Bob says, "Competition always makes you 
better. That's almost a given." 

In the fall 2005 ratings for Meridian, Holla- 
day Broadcasting's Urban WJXM ranked No. 1 

12 +, with a 17 share. At No. 2 was New South's 
Country WOKK, with a 13.6 share. Clear Chan- 
nel's highest -ranked station was No. 3 CHR/ 
Pop WJDQ. 

Bob says he hopes the future will include sim- 

ilar competitive battles in markets large and 
small. "The sad thing for radio is that the ability 
for a family to grow up in radio, as Dad allowed 
himself to do and allowed us to do, is almost im- 
possible in today's environment," he says. 

"We have to go to the hank, borrow money 
and pay interest on that money, while all a big 
company does is issue stock, and it doesn't cost 

them one dime. It's tough for a mom -and -pop 
operation to pay back principal and interest and 
bid at the same level as a big company." 

Where Everyone Is Family 

Many ut the people who have worked at the 
Holladay stations for years have become extend- 

ed family. That's one of the secrets to the king- 
time success Eddie, Bob and Clay have enjoyed. 

"Our staffs are fairly consistent," Bob says. 

"With the bigger groups that I see come and go, 

their people come and go. They are either pnim ot- 

ed to a bigger market or they're find quickly be- 

cause the numbers don't work out. They are not 

given the same amount of leeway or time that we 

give people because we live and work in our mar- 

kets. 

"That consistency and lack of turnover have 

been definite advantages in the markets that I 

oversee. The bigger companies have a kit of turn- 
over, and a lot of turnover kills a company. I'm 
proud of the consistency that all of the Holladay 
stations have." 

Eddie says, "Bob has been running Monroe, 
I.A for about 17 years, and the person running 
the Dothan, Al . stations s for Clay - Ron Eubanks - has been in and out of the company about 
hour times. He was with us the night Camille hit 
the coast in 1969. Gwen Rakestraw, who over- 

sees the Jackson stations, has been 

with us since the late 1960s and only 
took time off to raise her family. 

"We have not been big buyers and 
sellers. It really killed me to sell Biloxi 

and Montgomery, AL, but it was 
done because it enabled us to take 
that money and go into other markets 
and expand. Other than that, Bobby 
sold Ft. Walton Beach, H.. But we're 
basically buyers. We've operated sta- 

tions for years and years. We're not 
traders. We've never done that, and I'm proud 
of that fact." 

Bob says, "Like Dad, I like coming to work. 
We could have all sold out to Clear Channel or 
Cumulus or whomever because there were nu- 

merous opportunities to do that. But as long as 

you enjoy it, why sell out ?" 

Words of wisdom from a man whose father 
couldn't wait to get to the office every morning. 
Today, Eddie feels a bit differently about work. 

"I'll be very honest," he says. "I am begin- 
ning to really enjoy retirement. I'm not call- 
ing up every minute trying to tell them that 
this or that didn't sound good, and I'm not 
going to do that. I'm trying to keep my nose 

out of it. Oh, I'll venture an opinion every now 
and then, but I'm content right now with 
slowing down. 

"I have always been interested in the radio 
business, but I'm not ready to be active in it 
again. I may turn around and own another lit- 
tle radio station in an unrated market, but I 

probably won't. Who knows what tomorrow 
brings ?" 

t 

lladay 
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Sell It With 
Burnlounge 
Digital music service turns fans into retailers 

there are hundreds of digital music services out there, but 
BurnLounge is a service with a difference: Its stated goal is 

to turn music fans into music retailers. BurnLounge hopes to 
take some of the energy generated by passionate fans - the kind 
of fans who join fan clubs and work in street teams - and di- 
rect it into digital song stores that can help generate both prof- 
its and artist awareness. 

This week R &R speaks with BumLounge 
founder and President /Entertainment 
Stephen Murray, Grammy -nominated art- 
ist MC Lyteand Coury Palermo of baby act 
Lynden about how BumLounge works and 
what artists are getting out of it. 

The Basics 

A basic BumLounge membership, which 
includes the software to set up a song store, 
costs $29.95 a year. For $129.95 a year and 
$8 a month, members can upgrade to the 
"Exclusive" package, which includes 120 
songs from the " BumLounge Presents" se- 
ries and a monthly DVD featuring live per- 
formances and artist interviews. 

Those who are really serious about run- 
ning a song stow can buy the $429.95 -a -year 
"VIP" package, which includes the "Bum - 
Lounge University" DVD series, featuring 
interviews with music -industry execs offer- 
ing insight into the music business. 

Anyone can upgrade to "Music Mogul" 
and receive BurnLounge's proprietary busi- 
ness- management software for an addition- 
al $6.95 per month. All retailers earn reward 
points that can be redeemed for discounts 
on music, but "Mogul" members can re- 
deem their reward points for cash. 

"The concept of BumLounge is very sim- 
ple," Murray says. "It is to turn fans into 
retailers. My business partner, Ryan Dadd, 
and I owned a record company prior to 
launching BumLounge, and we were try- 
ing to figure out how to take the street -team 
concept, the concept of fans promoting 
records, and bring that into the 21st centu- 
ry. 

"We met with another guy by the name 
of Alex Arnold, and through that meeting 
e a hit upon the idea of letting the fans sell 
the music as well as promote it. 

"That began our three-year journey of 
building this company. We built technolo- 
gy that allows people who know nothing 
about computer programming, designing 
websites, credit -card pnrcessing or licensing 
content to open a song store. All they have 
to know is the music they like and be will- 
ing to tell their friends about it." 

The Boor Base 

Who makes up the BurnLounge user 
base? "It skews a bit older right now," Mur- 
ray says. "We launched our beta in October 
2005 and spent time refining and develop- 
ing the technology platform. 

"When we launched our beta, it was def- 

initely not perfect. There were some things 
that we needed to change, and we had an- 
ticipated a much more technology -savvy 
demographic. 

"It turns out that the allure of music and 
getting involved in promoting bands and 
being excited about music was actually very 
strong, and it was strong with people who 
had never downloaded anything in their 
lives. 

music, to have their own store, which is a 
.store that exposes them to new music and 
then allows them to consume it at a dis- 
count, there is certainly some value there. 

"BumLounge, ultimately, is not for every- 
one. It is for people who are passionate 
about music, who noao Lily want to have a 
connection to artists and kind of be on the 
inside of the music industry, but who also 
really want to work with it and do some- 
thing with it. 

"Yes, it's a fun, cool hobby, but it could 
also be a sustainable hobby. It requires work 
in order to do that, though, and there are a 
lot of people who would rather just con- 
sume music than get into the business of 
selling it." 

Key Mists 
BumLounge is counting on getting art- 

ists excited about participating so the art- 
ists will recruit their fans to become Bum - 
Lounge retailers. "Joel Madden from Good 
Charlotte is very involved with this," Mur- 
ray says. "He's already turning his fan club 
into Good Charlotte retailers. 

"He's got a new record that's coming out 
that he's going to be doing some really cool 
promotions for, as well as a tour. He's 
brought in lots of other artists who are ex- 
cited about getting involved. 

"It runs the gamut. We have the Good 
Charlottes of the world, and we have Hoo- 
tie & The Blowfish, who are great former 

major -label artists who 
have now released their 
own record through 
BurnLounge. It's avail- 
able other places, but 
they wanted to empow- 
er their fan club to go out 

there and promote and sell it. 
"We have Kiss, and we just got a deal for 

exclusive content from Willie Nelson. He 
has over a thousand unreleased songs that 
he's recorded over the years, and he is put- 
ting them together on 100 different albums 
that he is releasing exclusively through 
BumLounge. 

"We also have modem Top 40 artists, in- 
cluding Justin Timberlake. The people get- 
ting involved with BumLounge who are 
excited about the idea run the gamut." 

BI,IRnLOunGe 
"These people were excited by the idea, 

so they became digital consumers before 
they'd even downloaded a song. With that 
in mind, they weren't necessarily technolog- 
ically savvy enough to navigate what, in our 
beta period, was a bit more tricky download 
process. 

"We had to refine the download systems 
and refine the customization platform so 
that it was so easy that anybody could do 
it. That took a long time. 

"The people who initially got into it were 
a little bit older and more entrepreneurial, 
people who saw this as a business and were 
willing to tolerate the beta phase and wait 
for it to become what it was going to become. 

"Now that we are launched, we have 
mow and more artists who are going to their 
fan base and their fan clubs and saying, 'Go 
into business with me and become a pro- 
moter and retailer of my music, and I'll cut 
you in on the deal by allowing you to earn 
on the sale of this music.' 

"The demographic is already, even in the 
week and a half since we launched, start- 
ing to skew much, much younger, and I 

think that's likely where our future lies." 

Who's Buying? 

If everybody on BumLounge is a seller, 
who's buying? "If everyone is a seller, that 
creates a saturation situation that raises 
some serious issues," Murray says. "But, 
having said that, even if that was true - 
which clearly it won't be - by owning a 
Burnlounge store, you automatically re- 
ceive discounts on ydur own music because 
you receive a commission when you down- 
load songs. So, at the very least, you're get- 
ting discounted music for yourself. 

"And for those who consume a lot of 

Qsant_yhlg Rslarrahi 
Murray continues, "The thing about the 

music business that we've always known is 
that the most effective marketing tool out 
there is personal referral, a friend telling a 
friend about a record. But we've never 
known how to quantify, qualify and track 
the effectiveness of that process. 

"Even with street teams, you ultimately 
kind of hit a brick wall, because how much 
can you get somebody to go out and pro- 
mote something, and consistently promote 
something, when you're just giving them a 
T-shirt or a hat? 

"The concept behind BumLounge reso- 
nates with managers and artists and record 
companies that have always used street 
teams and have known that'they were ef- 
fective but have struggled with how effec- 
tive and how to really close that transaction- 
al loop. 

"How do you prove that somebody rec- 
ommending a record turned into a sale - 
that it got them in their car and off to the 
record store to buy the record? This does 
that by giving individuals, fans, not only the 
tools to promote, but also the mechanism 
to actually sell the downloads. 

"We've always known that 
the most effective 

marketing tool out there is 

personal referral, a friend 

telling a friend about a 

record." 

Stephen Murray 

"Now we know when a personal recom- 
mendation turns into a sale, and that's why 
artists are embracing it." 

The Are Point a view 

MC Lyte sees some practical advantages 
to working with BumLounge. "I put a dou- 
ble single into their system from my upcom- 
ing album Back to Lyte, and the royalties that 
we've worked out are pretty significant and 
more than I've received with any other deal 
that l've ever had," she says. 

"It gives the independent artist the oppor- 
tunity to become not only more involved in 
their careers, but also to make what we 
should make for creating the music." 

What else does she hope to get from the 
relationship? "I'm having a lot of love for 
the platform that allows me to get my mu- 
sic out there," she says. "It's a different way 
of distribution, but it's the new way of dis- 
tribution, and I'm not afraid of it. It's anoth- 
er way to get the music to the people, so it 
feels good." 

MC Lyte has recruited some retailers to 
BumLounge as well. She says. "l've got lots 
of friends who have joined who understand 
the model and also realiw that they can help 
me push the record - and not simply be- 
cause they like me, but because they can 
also make a profit off of the downloads." 

Welcome Attention 

Lynden's Palermo explains how his band 
got involved with BurnLounge: "We re- 
leased our independent record with them 
at the beginning of the year. We found out 
about BumLounge through some friends 
and through management, and we were 
one of the first independent bands to have 
our project licensed to be sold on Burn- 
Lounge." 

Lynden have had considerable success on 
the BumLounge charts, and that's attract- 
ed some very welcome attention. "It's been 
great for us," Palermo says. "We've had the 
first No. 1 as an independent artist, beating 
out Madonna and Gorilla,. 

"We've had exposure through MW and 
interest at CBS about picking up the EP be- 
cause of the hype that's been attached to us 
having two No. Is and a No. 3 within three 
months. That has had a huge impact for us 
as a band. 

"For us to be able to come out of the blue 
and have the success we've had as far as 
chart positions has been phenomenal, and 
it's pushed the buzz a little more on My- 
Space and every other contact that we've 
had. 

"It proves that an independent band 
does not have to rely on a label to get expo- 
sure. It is nice to get a label contract, but 
you can do it independently and be suc- 
cessful at it." 
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Hey, Opelka Produce This 
LU /New York Asst. PDimoming show producer 

Mike Opelka. who has been spending the bulk of his days wan- 

dering around on Rockaway Beach with his metal detector since 

the Baitazar & Goumba Johnny morning show went buh -bye a 

while back, is coming back: He's the newly anointed producer 

and director of Premiere's syndicated We Up With Whoop, 

starring Whoops Goldberg and Paul " Cubby" Bryant, which 

launches nationally on July 3 I 

Opelka and Clear Channel Sr VP /Grown -Ups Jim, a.k.a. 

"James Tiberius," Ryan recall their initial 40- minute meeting with 

Whoopi - a meeting that 

turned into a three -hour 

lovefest "Mike was jointly 

appointed to this job by 

Whoop. and I ... well, actu- 

ally, by Whoopi." Ryan says. 

-I hooked the two of them 

Jp, and three hours later he 

was the man and I was 

fetching them both coffee." 

Says Opelka of the same 

-meeting. "I was hooked in- 

stantly. Add in Cubby, and 

forget about it - its a great 

situation. He and I have been 

joking with each other for over five years about some day work- 

ing together. After their first studio demo. Whoopi and Cubby 

meshed instantly, and I knew this show had real potential. 

Whoopi totally gets it and already has a sense of the structure 

of a radio show." 

"I haven't been this excited about a radio show since the first 

episode of The Lone Ranger." Ryan tells ST. "Think about it: 

Whoop, who may the funniest person I've ever met; Cubby, the 

ultimate radio personalty; and Mike Opelka, who is to morning 

radio what Steven Spielberg is to movies. With this team, when 

we do the show from the R&R Convention in Dallas, i'll be able 

to stay out all night with Kevin Carter and not worry about the 

show .. whew" 

Not Mike Opelka 

Y.Dtt?Ek r a live' Ale SJYf10nJ14f1011S 

Well -known West Coast Promo Ace Ken Lucek, last seen 

wandering around the Capitol Records tower, has been hired 

by Jive as VP/Pop Promotion, West Coast. "Getting a veteran 

on board like Kenny is gang to strengthen our staff and help us 

raise our West Coast visibility," Jive Sr. VP/Promo Joe Riccitelli 

told ST. "His experience in the pop 

arena can only make us an even more 

formidable promotion team." 

"I'm so excited to be working 

with such amazing people," Lucek sad. 

live from his air-conditioned under- 

ground birnkr. "Thanks to Joe Riccitel i 

for having the confidence in me. The 

talent on the label is second to none." 

Then he went to find out who was actually on the Jive roster 

Lucek spent the past two years at Capitols VP/Promotion. 

Before that he was head of pop promotion at Maverick for three 

years. That was preceded by a sere at Epic doing national pop 

promotion. He stated Ins alleged carer at AMM Records, where 

he toted for some 8 I /2 yeas, rising to nationn i pop prominence. 

Kenny's lucky birthday ha, 

Good Mesi For Goodman 

Congrats and big love to our pal Wendy Goodman, National 

Director /Adult Formats for RCA Music Group. on the installa- 

tion of some-color- coordinated and well- deserved VP stripes. 
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She will continue to be based in sunny Santa Monica. CA. Look 

for the official announcement soon, complete with a recent hot 

photo and glowing quotes from Wendy and her boss. Richard 

Palmese. Ms. Goodman. as she prefers we call her, was one of 

the original J Records staffers hired at the label's inception in 

2000. Before that she did Dallas regional promotion for Colum- 

bia/C2 and Mavenck 

Mr. Palmese keeps the legacy alive as he hires Tyler Waugh, 

son of legendary record man Butch Waugh, as RCAs new South- 

west Regional. based in Atlanta He replaces Vance Cobb, who 

recently crossed the street to Universal Motown as National Di- 

rector/Promotion. The younger Waugh, a graduate of USC's 

music school. most recently was Atlanta Regional for Roadrun- 

ner. 

Speaking of Universal Motown, look for L.A. -based Universal 

Motown VP /Crossover Icon Chuck Field to make the move 

over to Blackground Records with a sweet upgrade to Sr. VP 

All Things To Al People 

Mapleton Communications tossed Alternative KMBY/ 

Monterey into a Cuisinart along with some Urban, Rhythmic, 

Alternative. Sports, Active Rock and FM Talk and he "purée." 

The result: a delicious male -onented mixture they're calling "the 

Meta Terrestrial Radio 18-34 Male format" under the command 

of Mapleton Head Pro- 

gramming Cheese Mike 

Anthony; new PD /MD 

Byron Cooke, a veteran 

of London's XFM and 

Australia's Triple M Net- 

work; and new Marketing 

Director Crissy Whalin 

Former PD Kenny Allen 

remains aboard as OM and keeps his PD stnpes for Classic Rock 

dustermate KHIP 

" You're going to hear rock and rap in even rotation on this ra- 

dio station," says Cooke. He's not kidding last Wednesday's pia 4ist 

included AC/DC. The Killers. Daddy Yankee, Kanye West. AFI, 

CharrrNionaire. Tod, Foo Fighters and Snoop Dogg. Please con- 

tinue to breathe normally. "it's taken an Aussie, an ex- KITS- FM/Los 

Angeles promotions staffer and an older man with very bad dress 

sense to work out that its time for a major shakeup," Cooke says. 

Everything but this 

llre Plcpanrning Dept. 

Clear Chanel Alternative WHRL (Chanel 103.1 /Albany, NY 

Asst. PD/MD /afternoon jock Capone is upped to PD. Meng the 

slot left vacant when Usa Betio departed earlier this month. Says 

Capone of his new gig, "God No. I : Don't screw it up!" 

Paul Peterson is stepping down as PO of Sandusky Rocker 

KDKB/Phoenix, but he'll continue to wake up the market as the 

"Paul" half of the Paul & Torgy morning show. 

Former KMXV (Mix 93.3)/Kansas City MD Joe Mack is re- 

united with former Mix PD Chris Taylors Mack joins Flinn 04R/ 

Pop WHBQ/Memphis as Assistant and 

swing jock. Taylor recently spirted WHBQ as P -house consuk- 

ant. 

WMBX (X102.3)/West Palm Beach morning co- host/pro- 

ducer Krud R. adds interim MD duties as morning co -host/ 

MD/mixer DJ XCe1 segues to Sony Urban Musics Southeast 

Regional. XCel replaces Lisa Coleman, who just became Sr Na- 

tional Director for Del Con II. 

KRDO/Cotorado Springs. which had been Hoc AC under 

Pikes Peak Broadcasting, became Country as "Cat Country 95.1" 

on June 30 under new owner Citadel. Cat's sole purpose is to 

annoy the bejesus 

out of Clear Channel 

rival KCCY 

KHTN (Hot 

1 04.7) /Modesto, 

CA Asst. PD /Pro- 

motions Director/ 

jock -of -all- trades 

Drew Stone is 

headed to a large 

and mysterious land that's dark for about eight months out of 

the year. Stone is the new PD of New Northwest CHR/Rhyth- 

mic KFAT /Anchorage. AK, replacing Jermaine "Jigga)ay" Wagner. 

who remains in afternoons. Now, enjoy this quote from KFAT 

GM Tom Oakes, which contains the phrase "new levels." the 

'Shhh lets scare the new guy" 

TIMELINE 
YEAR AGO 

Steve Jones named PD of WMKK/ 
Boston 
Don Hallett named PD of WMVX/ 
Cleveland 
Kendall Duffle named COO of Al- 

liant Music Group. 

Y E A R S A G O 

Dan Hubbert named Sr VP /Promotion of 

Capitol Records. 
John Davison named PresidenVGM of KABC. 
KDIS, KSPN & KLOS/Los Angeles. 
Mary Butler named Director /Operations of 

WSNR/New York. 

Y E A R S A G O 

Steve Young appointed PD of 
WNEW /New York. 

David Massey promoted to Sr. VP of 
Epic Records' 
Kevin Straley named PD of WRKO/ 
Boston 

Y E A R S A G O 

Bob James appointed Warner Bros. VP /A&R, 

Jazz & Progressive. 
Marcie Mills named GSM of KUFX/San Jose. 

KUIVDalias names Steve West Director /Op- 

erations. 

Steve Young 

YEARS AGO 
Bob Reich named VP /GM of WIOD & WAIA/ 
Miami. 
Doug Gondele named PD of WCXWWash- 
ington. 
Chris Witting named Director/News & Pro- 
gramming of WBBM/Chicago 

YEARS AGO 
David Barrett named Exec VP for Rogers 

Communications. 
Joe Scaliest appointed Mariner Communica- 
tions ChairnaNCEO. 
Frank Tenor appointed GM of WGSO/New 
Orleans. 

YEARS AGO 
Dan Ingram celebrates his 15th year 
as WABC/New York afternoon drive 
star. 
Jim McGuiness upped to Program 
Manager of KGB/San Diego. 
Chris O'Brien named PD of WACl/ 
Freeport, IL. 

Dan Ingram 
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bastardized stepchild of die dreaded "next level':1 believe that 

Drew has what it takes to help lead KFAT to new levels of per - 

formance." 

Quick lets 

Two Girls in the Morning at Cox AC WFLC (97.3 The Coast)/ 

Miami is now down to One Girl. as morning co-host Deena 
Lang exits after a year. Lang, who suffered mid format whip- 

lash when she pined The Coast from middays at late CC Ac- 

uve Rocker WZTA (94.9 Zia), is extremely available for fu/- 
time and/or voicework for [your calls here!]. Reach her at 

deeno4236Qaol.com. 

Sorry, that was way too 

Across the street at WHYI (YI OOy 

Miami, night jock Adarn Bomb exits to 

pursue those proverbial new opportu- 

nities. Expect news of a replacement 

very soon from PD Dan Mason. 

Well- traveled air personality Tic 
lbk (possibly pictured) has departad the 

building - again -at Clear Charnel's 

WKSC (103.5 Kiss FM)/Oicago, leaving 

new PD Rick Gillette with an afternoon -sized hole to fill. The 

talented Mr. Tak is well -known for his numerous short stays at 

such fine major. ajor -market stations as WKQUDetroit and W1O4 
Philadelphia. "I want a body or bodies that can really entertain 

and engage a diverse audience in a compelling way," Gillette tells 

ST. "The fact that it's in the greatest real city in America is an 

added bonus." 

Put ... want to do nights in DC? Julian Niels is leaving CC 

CHR/Pop WIHT (Hot 99.5)/Washington after four years for a 

sweet gig TBA. 

Tampa radio fave Cowhead. celebrated in song and story 

for his time doing mornings at Clear Channels WXTB (98 Rock), 

has resurfaced across the street in mornings at Cox Classic Rock 

WHPT (102.5 The Bone)/Tampa. 

KDND (107.9 The End)/Sacramento Station Mangler, er, 

Manager Steve eed welcomes Alecia for middays. replacing 

Heather Lee. For the past year Alecia did middays at WIOQ/ 
Philadelphia 

Former KBMB (103.5 The Bomb)/Sacramento MD /mixer 

DJ Knuckles (may not be his real name) joins the mix team at 

KMEL/San Francisco. 

PJ Butta, who left KKBT/Los Angeles some eight mettle 
ago, resurfaces across the street doing weekends at KHHT (Hot 
92 Jamz ). 

Changes at Finest City/San Diego. where XHTZ (Z90) MD/ 
midday talent T -Ski and XTRA -FM (91X) midday goddess Hi- 
lary have both exited. Tati is now doing middays at Z90. while 

9I X vet Steve West is temporarily covenng middays. 

WLRS /Louisville PD Annrae Fitzgerald enjoyed the rare 

TELEVISION 
TOP 10 SHOWS ,yore 26 -,leery 2 

Total Audience Adults 18-49 
(110.2 million households) 

1 America's Got Talent 

2 Without A Trace 

3 CSI: Miami 
4CSl 
5 House 

6 CSI NY 

7 Two And A Half Men 
8 So You Think You Can Dance 

(Wednesday) 

9 So You Think You Can Dance 

(Thursday) 
10 CBS Sunday Movie 

(How To Lose A Guy In 

10 Days) 

1 America's Got Talent 

2 Hell's Kitchen 
3 House 

(tie)So You Tint You Can Dance 
(Wednesday) 

5 So You Think You Can Dana 
(Thursday) 

6 Last Comic Standing 4 

7 CSI: Miami 
8CS1 

(tie) Two And A Hall Men 
(tie)Without A Trace 

opportunity of unveiling new morning and afternoon shows 

within days of each other - no easy feat. First, The Mo Roche) 

Show joined for afternoons. Now, say howdy to Galvin, who's 

taking over the morning slot held until recently by the syndicated 

Lex & Terry. Señor Galvin hails from the successful, not to men- 

tion tastefully named, Morning Movement at WKSM (99 Rods)/ 

Ft. Walton Beach, FL. 

The painfully stable, er, stable at WSTW /WImington, DE is 

undergoing a major upheaval as PD John Wilson moves some 

bodies around. starting with afternoon personality Dana 
McDonald, who is upgraded to mornings, teaming up with ex- 

isting co -host Ji Quale. This slot recently became available when 

Logan left. Night jock Rob "A-Game" Acompora is promoted 

to afternoons. crating a prime right opening. 

Buddey CHR/Rhytxnic KSEQ (Q97)/Fresno needs a new 

morning host now that Lucas has left the building. Co-host Mks 

Mack remains aboard, but OM/PD Tommy Del Rio needs a re- 

placernett for Lucas. 

Morris Communications Rocker KCLB/Palm Springs. CA 

debuted a live and local morning show this week with the ad- 

dition of The foce Edwards Radio Program. Edwards most re- 

cently worked at KKND/New Orleans but was displaced last 

year by hurricanes Katrina and Rita. He replaces the syndicated 

Mark & Brian, the longtime morning team based at KLOS/Los 

Angeles. 

Mike Knar is named GM of Champaign -Urbana Radio 

Group's Classic Rock WGKC, Active Rock simulcast WEBX & 

WEVX and CHR/Pop WQQB in Champaign, IL. He was previ- 

ously GSM at Cox Radio's WALK (Kiss 104. I)/Adanta. 

Kristy Graham joins the syndicated Rocklin as Asst. Pro- 

ducer. Working directly with the show's longtime owner/host. 

Bob Coburn, Graham will assist in booking guests and oversee 

production while continuing her other day job with Black Star 

Records. Rocklin. now in its 25th year. is syndicated by Crystal 

Media Networks. 

Promotions In Motion 

WBCN/Boston Promotions Asst. Beth Anthony crosses 

the street to Entercom Active Rock rival WAAF in the newly 

vested position of Promotions Coordinator. Anthony is a former 

waitress who, rather than automatically becoming an actress Its 
people here in Los Angeles do. made the transition to radio about 

a year ago. 

BOX OFFICE TOTALS 
June 30 -July 2 

Tkle(Distributor) 

1 Superman Returns WB 

S Weekend 

$52.53 

s To Date 

$10809 
2 The Devil Wears Prada (Foxy. $27 53 $40.13 
3Click (Sonya $19.91 $87.62 
4 Cars (Buena Vista) $14.56 $190.50 
5 Nacho Libre (Paramount) $6.60 $68.49 
6 The Lake House (WB) $4.81 $41.37 
7 The Fast & The... (Universal) $4.48 $53.53 
8 Waist Deep (Focus) $3.43 $16.57 
9 The Break -Up (Universal) $2.99 $111.72 

10 The Da Vinci Code (Sony) $2.42 $211.23 

All figures in millions 'First week in release 
Source: Nielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Pirates of the Caribbean: Dead Man's Chest. whose Dis- 
ney soundtrack includes Hans Zimmer's score and a re- 
mix of the title theme. "He's a Pirate' by DJ Tiesto. 

Also opening this week is A Scanner Darkly. whose 
Lakeshore soundtrack contains onginal music by Graham 
Reynolds featuring Golden Arm Trio. as well as remixes 
by DJ Spooky and Meat Beat Manifesto's Jack Dangers - Julie Gidlow 

Joe DeAngelis also joins Entercon Boston, as Promotions 

Director for WMKK (93.7 Mike -FM). DeAngelis arrives from 

Our Channel/Albany. NY, where he was Promotions Director 

for WHRL, WOFX & WPYX. He will replace Lisa Dinanno. 

who's embarking on a teaching fellowship at Boston College. 

If you hang around long enough, good things will eventually 

happen for you. as evidenced by the promotion of Brad White 
from Clear Channel/Denver Promotions Coordinator to Promo- 

dons Director of Alternative KTCL (Channel 93.3). Channel PD 

jab "Nerf" Freedman tearfully shares his thoughts on this glo- 

rious occasion: "Brad has been patiently biding his time as coor- 

dinator of all the Denver FM promotions departments and wait- 

ing for one of the promotions directors to finally have that ner- 

vous breakdown so he could take their job. Sadly. the mental 

health of all those department heads remained intact these five - 

plus years. However. with the departure of Nicole Laydon to 

glamorous and sunny Los Angeles, Brad's opportunity has finally 

arrived." 

Get WI, Peter Gammons 

ESPN baseball analyst (and Red Sox fanatic) Peter Gammons 
continues to recover from a serious brain aneurysm he suffered 

June 28 near his home on Cape Cod, MA Gammons, 61. was 

airlifted to Brigham & Women's Hospital in Boston, where he 

remains in intensive care. Doctors are cautiously opomistx about 

his recovery. 

Ironically. Gammons just recorded his first rock album. Never 

Slow Down. Never Grow Old, 

slated to be released next 

week. All proceeds are gong 

to the Foundation to Be 

Named Later, a charity orga- 

nization established by Red 

Sox GM Theo Epstein. who 

appears on the album along 

with several Red Sox players 

and special guest musicians including George Thorogood. Juliana 

Hatfield and Kay Hanley. Epstein said. "Peter and his wife know 

our thoughts are with them. We're hoping for good news." 

Rock on. Peter' 

News/Talk Topics 

PD Jeff Schwartz exits WMVP (ESPN Radio 1000) & WZZN 
(True Oldies)/Chicago after less than a year on the job. In the 

mtenm, WMVP's Adam Delevitt and WZZN's Scot Dirks will 

handle programming duties. 

Condolences 

The holiday festivities were tempered by the news of the 

death of WDWMemphis afternoon fixture Jaye Michael Davis. 

who was killed in a motorcycle accident on July I . Davis. 62. 

whose real name was Preston Moore. had been with the sta- 

tion for 29 years. "We here at WDIA considered Jaye more than 

a co- worker. He was a friend. mentor and first -class on -air per- 

sonality." said a message posted on the station's website. "It's 

an understatement to say that Jaye Michael loved his job! And 

everyone who met him, loved him!" Davis was active in the com- 

munity and became a Shelby County, TN sheriff's deputy in 1994. 

Davis leaves behind his wife, Lisa. and two adult children. 

Atlanta -based promo vet Lee Durham lost his battle with 

cancer on July 2. Durham, who worked at A&M Records back 

m the day, most recently did Southeast regional promotion for 

DreamWorks. A memorial service will be held in a few weeks. 

Our thoughts are with Jodi Vale, MD /midday talent at Long 

Island Radio Group AC WKJY (K -Joy 98.3)/Nassau- Suffolk, on 

the recent passing of her father. Paul Nord. 
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PART Two OF A STELLAR TWO-PART SERIES 

Ri? CHR/POP 

Master Of Large And 
Small Markets 
Jeff Dinetz: Still losing sleep and loving radio 

hen we left our hero last week, NextMedia's Jeff Dinetz 
was reminiscing about the good of days, when he was in- 

tricately involved in the chaos that was New York radio in the 
mid -'90s. He was also extolling the present -day virtues of 
NextMedia and its smaller- market model. 

Dinetz was knee -deep in the industry 
when the Telecom Bill was passed in 1996 
and during the resulting land grab. What 
changes has he observed in the ensuing de- 
cade? "I'm not sure that everybody has this 
all figured out," he says. 

"We've got a lot of inventory out there. 
Many people say the radio industry hasn't 
seen the type of growth over the last five 
years that it experienced in the five years 
prior to that." 

Spread Thin 

Given his strong sailer background, Di- 
netz has noticed one post- consolidation 
change, especially in the smaller markets - 
and it's a dtange he's not pleased about. "In 
the top 10 or 20 mar- 
kets, each station will 
have 10 sellers who 
just sell that station," 
he says. 

"But in the small 
and medium -sized 
markets, a group of 
five stations that 10 

years ago might have 
had a minimum of 
eight sellers for each 
station, for a total of 40 sellers, is now down 
to maybe eight total for the duster. 

"What used to be 120 salespeople in a giv- 
en market is now down to 30. That trans- 
lates into less people on the street selling 
radio, and we've got to get more people out 
there selling radio time." 

In the old days a salesperson could su- 
per -sell just one station, but today's over- 
loaded rep is selling a heavy slate of six sta- 
tions. "There's so much to remember," Di- 
netz says. 

"You used to know everything that was 
going on at your station. Today, selling six 
stations, you're selling your sponsorships in 
morning drive and special weekend pack- 
ages - there's a lot of information. People 
don't know their products as well as they 
used to." 

Jeff Dinetz 

It's Always Something 

Dinetz has also observed that the radio 
industry is increasingly turning to cable TV 
to recruit salespeople. He says, "What ca- 
ble TV salespeople have been doing for the 
past 15 years is selling multiple channels, 
which is what we're doing now." 

That responsibility for multiple stations 

extends to the modem GM, who's now run- 
ning six stations as opposed to one. 

"The GM used to be able to listen to his 
morning show, and he knew exactly what 
was going on. Today he might have listened 
to his Country station this morning and has 
no idea what happened on his Alternative 
station. You can only listen to so much. 

"The way these clusters are set up today, 
you have to depend on your middle man- 
agement more than ever. A great general 
manager needs strong people under him. 

"When you were running one or two sta- 
tions, you could be a visionary. Today's 
GMs have to be day -to-day and minute-to- 
minute managers because, with six stations, 
there's always something going on. One sta- 
tion might be off the air, you could have 
gotten closeted on a buy on another, and a 

jock might have just resigned on yet anoth- 
er. 

"You're asking someone to handle the 
day -to-day duties and at the same time to 
think three to six months ahead strategical- 
ly. That's why you have a lot more corpo- 
rate managers now. They have become the 
long -range thinkers." 

Once A Radio Rat-. 
"The beautiful thing about what we do 

is that no two days are ever the same," Di- 
netz says. "My job only works because I 
have good managers under me who can 
multitask. Whether you have 50 markets or 
three markets, if you don't have strong 
management under you, you're going to 
have problems." 

Speaking of management, Jeff's uncle, 
Steven Dinetz, is President /CEO of Next - 
Media Group. "Steve Dinetz is one of the 
few people I know who is capable of mak- 
ing a call on the local TV and appliance guy 
in Saginaw, MI one day and flying to New 
York for an investment meeting with the 
Wall Street guys the next," Jeff says. 

"There are guys who can do one or the 
other, but I don't know many who are com- 
fortable in both atmospheres. It's truly 
amazing to me. 

"I'm also very lucky to have a very tal- 
ented VP /Programming in Steve Davis. He 
takes a large amount of stuff off my plate, 
allowing me to focus on sales. If I lose a pro- 
gram director, I know I've got Steve out 
there beating the bushes." 

After all these years, is Dinetz the same 
radio rat he was hack in the day? "Even 

R &R '06: When Dallas Attacks 
We are bursting with fruit flavor to announce the first Pop session for 
this year's R &R Convention, happening Sept. 20-22 at the Hilton Ana- 
tole in Dallas: "Here We Go Again: Pop's 10 -Year Music Cycle" will take 
place on Wednesday, Sept. 20, from 1:45- 3:15pm. 

Gracing the stage to talk about the 10 -year cycle of music in the format will be 
WNKS (Kiss 95.11 /Charlotte OM /PD John Reynolds. XM Satellite Radio Sr. VP/ 
Music Programming Jon Zellner, Edison Media Research VP /Music & Program- 
ming Sean Ross and consultant -to-the -stars Guy Zapoleon. 

Join us. won't you? It'll be a fabulous soirée. Hit up our website at 
www.radioandrecords.com and click the -Conventions" tab for details on the 
agenda and also to register. i 

So Long For Now, Cubby 
They probably went through nine boxes of Kleenex in the WHTZ 
(Z100) /New York studios on June 23, when MD /afternoon deity Paul 
"Cubby" Bryant signed off after 10 years at the station. After playing 
"Today's Your Last Day," a parody of Daniel Powter's "Bad Day" by Z 
Morning Zoo castmember Dave Brody, Bryant opened the mike for the 
last time on Z100. 

-After 2,381 radio shows at New York's No. 1 hit music station. I must be 
moving on," he said. "Thank you. Tri- State. for letting me a part of your afternoon 
since 1996. I hope you welcome me into your morning in a few weeks." Bryant 
then segued into his final song, Madonna's This Used to Be My Playground." 

Geez, that almost brings tears to our eyes. 
Bryant will magically reappear on July 31, when he takes over mornings on 

clusterbuddy WKTU with Whoopi Goldberg on the Premiere -syndicated Wake Up 
With Whoopi. Meanwhile. new Z100 PD Sharon Dastur is settling into her new 
office at the station. while former PD Tom Poleman keeps making sure his new 
OM stripes match his VP /Programming bars. 

Here are a few pictures from Cubby's farewell bash. held recently in New York. 

ONE FINAL SHOT The family is breaking up. 2100's mighty triumvirate of Tom 

Poieman. Sharon Dastur and Paul 'Cubby Bryant share a final Kodak moment before they 

take on their new jobs Seen here (l -r) are Dasfur Cubby and Poleman. 

LIKE AN EVIL WEDDING RECEPTION Here's Tom Poleman force - feeding Cubby 
some of Cubbys special salmon- flavored farewell cake Try it It s good... realty. 

Continued on Page 24 

more so," he says. "I was with Steve Davis 
recently in Wilmington, NC, and we were 
really agonizing over something going on 
in the market. 

"I looked at him and said, 'Both of us 

have been doing this for over 20 years, and 
we'll still lose sleep over stuff like we did 
when we first broke into the business.' We 
agreed that once you stop losing sleep over 
it, it's time to get out." 
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ARTIST 

July 7, 2006 

NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 

RIHANNA Unfaithful (DelJam90JMG) 

FORT MINOR fIHOLLY BROOK... Where'd You Go (Machine Sdga'Wamer Bras.) 

CHAMILLIONAIRE tIKRAYZIE BONE Ridin (Universal Motown) 

CASSIE Me & U (NertSelectiaNBadBoy /Atlantic) 

FRAY Over My Head (Cable Car) (Epic) 

NICK LACHEY What's Lett Of Me Uive/Iomba Labe/ Group) 

PANIC!... I Write Sim Not Tragedies (Decayd ncs'FueledByRarnen/Laval 

ALL -AMERICAN REJECTS Move Along (l*dghouse'lnterscapel 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 

NICKELBACK Sevin Me /Roadrunner /IDJMGI 

PUSSYCAT DOLLS í181G SNOOP D06G Buttons (A &M/ /ntersc pel 

FIELD MOB ffMIARA So What (DTP /Geffen) 

SEAN PAUL Temperature (VP /Atlantic) 

RIHANNA SOS (DelJamrIDJMG) 

GNARLS BARKLEY Crazy (Downtown/lava/Atlantic/ 

DANIEL POWER Bad Day (Werner&os.) 

BEYONCE' fIJAY -Z Deja Vu (Music Work#&wryU,baWCoáaaóial 

NATASHA BEDINGFIELD Unwritten (Epic) 

PAULA DEANDA $(BABY BASH Doing Too Much (Arista) 

PARIS HILTON Stars Are Bird (Warner Bros.) 

CHRIS BROWN fltIL' WAYNE GM That !Jrve'Zomba Label Group) 

ASHLEY PARKER ANGEL Let U Go (BlackGrrvnj'Universa(Motown) 

JEANNIE ORTEGA fIPAPOOSE Crowded (Hdywoaid) 

CHERISH Do It To It (Shot Nuf/Cgoitol) 

ANNA NALICK Breathe 12 AM) (Columbia) 

YUNG JOC Gan' Down (Bad Boy/Atlantic) 

JESSICA SIMPSON A Pubic Affair (Epic) 

KT TUNSTALL Black Horse & The Cherry Tree IRelea less ifrpie/ 

LIL' JON flE40 & SEAN PAUL Snap Yo Fingers (TVT) 

SEAN PAUL NKEYSHIA COLE Wheel You Gonna... (VP /Adantic) 

NATASHA BEDINGFIELD Single (Epic/ 1471 

BUBKA SPARXXX f1YING YANG TWINS Ms. New Booty (Purple /àidAWItr itd 1462 

JANET JACKSON fINELLY Cal On Me /HOW 

RED HOT CHILI PEPPERS Daft Caifotnia (Warner Bros.) 

BLUE OCTOBER Hate Ms RAaivlwse/Motown) 

MARIO YAZOUEZ Gaiety (Arista/MG) 

SHINEDOWN I Data You ( Atlantic/ 

BON JOY( Who Says You Can't Go Home Rslared WMGI 

KEUS fIT00 SHORT Bossy Ow/Zomba label Group) 

CHEYENNE KIMBALL Hanging On (Epic) 

PAUL WALL Gil ISvislie bus 'AsyAMNAtLentic/ 

PINK Who Knew (Lafxe/Zardra Label Group) 

NEYO Sexy Love (DeJaveIOJMG) 

SAVING JANE Happy (UniswsalRspulik) 

T.I. What You Know (GraedMlatla'Atiintic) 

SNOW PATROL Chasing Can (A &Moat rscapel 

E40 f1TPAIN & KANDI GIRL U And Dot /RepriseBME) 

DADDY YANKEE Romps IFICartal lma"srope/ 

TOTAL SIMON TOTAL swan 
IIAi PLAYS AMC clMllT WS 

rM 

8263 +882 634472 10 11910 

7844 741 558297 19 11910 

7261 +688 541915 11 11910 

7173 -492 526012 14 12010 

6578 -197 483217 14 10811 

5796 +422 429351 11 11411 

5573 +264 393180 19 11010 

5465 601 345750 17 11910 

5380 +496 378701 9 11811 

4936 -439 324812 17 117/0 

4843 +356 341501 5 12011 

4085 119 234840 21 10610 

4071 +409 279128 8 10810 

4022 -124 283520 12 10610 

4017 795 296009 23 11610 

3857 1003 281488 23 11910 

3884 +1033 247933 4 11815 

3590 .712 208553 18 11710 

3554 +857 237770 3 11511 

2914 270 215852 34 11810 

2899 +98 229936 8 9611 

2529 +518 198610 4 104111 

2451 +73 183086 10 7813 

2245 +75 177848 17 1910 

2200 +87 133929 10 8612 

2105 +458 144110 4 85117 

2048 244 121354 18 B410 

2032 +372 130869 5 8717 

1815 +1459 171518 1 91125 

1798 +179 84295 8 8813 

1783 +188 114835 6 5511 

1674 +229 181337 5 6413 

J84 57542 9 8710 

-374 87582 18 103/0 

1318 +410 82047 2 6/71 

1290 +128 44298 6 4711 

1060 +147 40007 8 5913 

1055 +103 76694 7 5512 

1041 +78 38887 7 4613 

934 -312 42722 13 5910 

801 +207 51804 2 3419 

644 +98 19745 2 4114 

584 -242 23350 14 5610 

563 +28 11411 2 5012 

557 + 111 28757 1 3913 

533 -75 16703 5 4010 

523 -65 39722 10 1710 

512 +97 18365 1 3443 

469 +125 38659 1 2214 

481 -116 25239 17 7710 

120 CHR/Pop reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 625.711. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are teed in total plays. the song with the larger increase In plays is 

placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. II after 20 weeks. the record is not in the 

top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially reported to R &R 

by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 

to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH 

number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (02006. Arbitron Inc.).© 2006 Radio 8 Records 
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ARTIST TITLE L.A LiSI 

JESSICA SIMPSON A Pubic Affair /Epic/ 

MENU Do It To It (91#7111fC'aprto0 

PANS HILTON Stars An Bind AWN, Bros.) 

KEW fIT00 SHORT Bossy Ono/Zomba label Growl 

YUNG JOC Gan' Down (Bad Boy /Ati ntc) 

JANET JACKSON MIIELLY Cal On Me We* 
GNARLS BARKLEY Crary (DawMOwMavaUtleetc) 

AR Mss Mordar (Tayfiiewrscope) 
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MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

MIST TITLE LAOEUSI INCREASE 

JESSICA SIMPSON A NW Affair (Epic/ +1459 

GNARLS BARKLEY Crary (Dbwetaeeretaea'Atia ici + 1033 

ME LY RNITADO RIMBALAND Promiscuous (6Wí a/ +1112 

WOKE' fIJAY -Z Deje Vu Mee IoW oey lkese lMtlis/ +157 

MANNA Unfaithful (Ae/JanLbNNJ +111 

PANS HILTON Stan M Bid Maw BovsJ +511 

PAW_ I Write Sins.. astaytkacerwlxl ByRaasitaaV +411 

CIIENSN Do h To h ß*ellilbGpliN +458 

CASSE Ms & U AYertSRblct JMBoy /Allertid +422 

JANET JACKSON NEW Cal On Ile (tapir +411 

NEW & ACTIVE 

M NKEJ.NUMMEJNTkalBNn8lbral 
Toul Raya: MAL Tf1Y181ri1at 17. AaYr 1 

ASIKÜ NINON ineisbla ONO 
Toul Pioyt 393, Total Stations 31, Adds: 2 

MG YANG MANS WIPRIKI Shelu /1V7) 

Toul Playt 384, Total Stations 21, Adelt 0 

AO ICE U Wks W Better (RCARMIGI 

Total Plays 270, Total Stations: 26, Adds 4 

STACIE 01ß8C0 rot Not Mssp Yeu ()6/069 

Taal Plays 210, Total Stations: 20, Adds 0 

AN lin Mode (Tay Eventerscopel 

Toul P4yt 201, Toul Station: 23, Adds: 5 

THEORY Of A BEAOMAN Santa Maio /RolrbewaertLl//lG) 

Total Plays 153, Total Stations: 17, Adds:1 

Songs ranked H total pars 

Station pleyliats for all RAR reporters are available 
on the web at wtew.radioaedncords.eom. 

clear. consistent. quality. 
All hooks are not created equal. 
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July 7, 2006 
ARTIST TITLE LABEL S: 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 

NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 

NICK LACHEY What's Left Of Me (JmerZomba (abet Group) 

RIHANNA Unfaithful (Del Jay n/IJJMG) 

FRAY Over My Head (Cable Car) (Epic) 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 

ALL AMERICAN REJECTS Move Along (Doghouse/Interscope) 

CASSIE Me & U (NextSedectó /BadBoy /Atlantici 

PANIC! AT THE DISCO I Write Sins... (Decaydance/fueled By RameNlaval 

CHRISTINA AGUILERA Ain't No Other Man (RCA/BMW 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M /Interscope) 

FIELD MOB fICIARA So What (DTP / Geffen) 

NICKELBACK Savin' Me (Roaarwwier /IDJMG) 

DANIEL POWTER Bad Day (Warner Bros.) 

SEAN PAUL Temperature (VP /Atlantic) 

RIHANNA SOS (DelJasWIDJMG) 

GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 

BEYONCE' fIJAY -Z Deja Vu (Music World/Sony UibaNCaáwnha) 

ASHLEY PARKER ANGEL Let U Go (BlackGround/Universa/Motown) 

CHRIS BROWN fILIL' WAYNE Gimme That LJive/Z mbelabelGroup) 

NATASHA BEDIMGFIELD Single (Epic) 

PARIS HILTON Stars Are Blind (WarneiBros.) 

JEANNIE ORTEGA f/PAPOOSE Crowded (HLV/ywood) 

KT TUNSTALL Black Horse & The Cherry Tree (Rekntkss/Vwgn) 

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 

ANNA NALICK Breathe (2 AM) (Columbia) 

LIL' JON fIE -40 & SEAN PAUL Snap Yo Fingers (TVTI 

JANET JACKSON fINELLY Cal On Me (Vwginl 

YUNG JOC Goin' Down (Bad Boy /Atlantic) 

CHERISH Do h To ft (ShoWuff /Capitol) 

BUBBA SPARXXX... Ms. New Booty (Pus le RibboWVirgn) 

SEAN PAUL... When You Gonna (Give It Up To Mel (VP /Atlantic) 

SAVING JANE Happy (Universal Republic) 

SHINEDOWN I Dare You (Atlantic) 

JESSICA SIMPSON A Public Afton (Epic) 

BLUE OCTOBER Hate Me (Universe( Motown) 

FALL OUT BOY A Little Less Sixteen Candles... Rslan JlDJMG) 

JUPITER RISING Go! (Chine) 

MARIO VAZQUEZ Gallery (Arista/RMGI 

BON JOIN Who Says You Carl t Go Home ( /slaad/DJMG) 

CRINGE On And On (Listen) 

KELIS ffT00 SHORT Bossy LJivedoinbJ Label Group) 

PAUL WALL Gil (SwishaHouss/Asyb/Atlantic) 

T.I. What You Know (Grand Hustle/Atlantic) 

NE -Y0 Sexy Love (DelJavn/la/MG) 

CHEYENNE KIMBALL Hanging On (Epic) 

JAMES BLUNT High (Custard/Atlantic) 

PINK Who Knew (Leface/IDmba Label Group) 

TOTAL 

run RAR 
TOTAL 

AUDIENCE 
nv1 

WEEKS oll 
CHANT 

TOTk STATIONS 
ADDS 

3595 49 58971 18 5910 

3535 +132 55737 9 5810 

3414 -248 53237 13 5810 

3229 252 49496 17 58)0 

3218 +191 53360 11 5910 

2928 +103 45409 17 5810 

2852 +81 44929 12 5410 

2108 -174 40009 18 5010 

2654 +218 42029 10 5611 

2599 +174 37356 8 5710 

2288 +191 37483 5 5910 

1985 +76 31506 8 5110 

1957 +47 30003 11 5210 

1939 -112 27882 21 4510 

1900 -321 28934 18 4610 

1851 -237 27274 21 49)0 

1825 -158 26387 22 4910 

1520 +343 23751 4 5614 

1486 +20 23373 7 5011 

1433 +586 23217 3 5315 

1236 +B8 18186 19 3710 

1207 +2 20144 8 4111 

1184 -60 19168 10 42)0 

1082 +293 17373 3 4415 

995 -4 16035 9 3710 

917 +14 15821 13 3610 

834 +25 14154 7 3410 

828 115 11584 15 2610 

702 +44 11230 5 3412 

679 +333 12080 2 39110 

665 +122 11157 4 3412 

621 +30 10270 3 3115 

598 -127 9097 17 25/0 

523 +68 9453 4 2613 

490 42 6831 7 2110 

480 +29 7288 5 2213 

402 +258 5458 1 31115 

376 +42 5879 8 1812 

357 .164 4573 11 1710 

339 +4 8028 6 2011 

327 +52 5060 4 1511 

309 -122 5293 15 18)0 

237 -23 3830 17 8)0 

220 +40 3398 2 1312 

213 -153 3880 13 8)0 

199 4 2508 8 10)0 

186 +1 4300 2 711 

184 +18 3117 1 1312 

171 -21 3103 3 1110 

170 -24 28811 2 1311 

61 CHR/Pop reporters Songs ranked by total plays for the airplay week of Sunday 6.25 - Saturday 7/1. 

D 2006 Radio & Records 

MOST ADDED' 
ARTIST ' ALE LAPEL S. ADDS 

JESSICA SIMPSON A Pu ikc Attar (E*) 15 

JANET JACKSON fSNELLY Cal On Me (Vwyml 10 

MINCE' fIJAY -Z Dew Vu (Mew Word/Sony UrbanColumbiai 5 

PAINS INTOM Stars Are Bind (Warner Bras i 5 

CIIENSII Do It To It Isla Nef,L'aprtdl 5 

GRAMS BARKLEY Crary (Downtown/lava/Atlantic) 4 

AR Miss Murder (Tiny ErWIntevscgve/ 4 

SEAN PAUL_ When You Coma (Give It Up To Mel (VP /ANanoc) 3 

SHINEDOWN I Dare You (Atlantic) 3 

YUNG JOC Gorí Down (Bad Boy /Atlantic) 2 

III' JON f1EA1 & SEAN PAUL Snap Yo Fingers (717) 2 

BLUE OCTOBER Hate Me (Universal Motown) 2 

CHEYENNE KIMBALL Hanging On ix) 2 

KELIS $1100 SHORT Bossy 4/pie/Zomba label Graf) 2 

ASHLEE SIMPSON Invisible (Geffen) 2 

RACONTEURS Steady. As She Goes laird Ma iV2l 2 

RASCAL FLATTS What Hurts The Most (L ync Street) 2 

CODE RED Sumner Jam (labelX/Toucan Cove) 2 

MOS T 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITL1? LABEL S INCREASE 

BEYONCFfJAYZ L Vu Mac R61i/Sany01wi iitá +555 

GNARLS BARKLEY Crary (D bwetowNlavaa/ALYndr) +343 

JANET JACKSON fINEILY Cal On Me (V, ) +333 

PARIS HILTON Stars Are Bled (Wanes Bros) +293 

JESSICA SIMPSON A Pubic Attar (Epic/ +251 

CASS* Ma & U IllestSelRCtiaBdBoy /Arian) +211 

*ANNA Unfaithful (DeIJandOJMG) +117 

CHRISTINA A6UILEIA Ai t No Other Man (RCA/NAG) +181 

PANIC! AT TIE DISCO L Aerwde cifarY/ByRaewtw.t +174 

NELLY FURTADO f1TMMALAND Pmiacuar Offal) +132 

YUNG JOC Gorí Down (Bad Boy /At *) +122 

FRAY Over My Had ICaILe Carl Olt/ +103 

ASHLEY PARKER ANGEL Lail ObDHiuelGeifra Mom' +$5 

CfAMLIIONAME MINIM BON:RideNelms.'Wiwi) +11 

PUSSYCAT DOW- Buttons LABMWuasc á +78 

SEAN PAUL When Tit, Garr Pall Up To Mal (YP/Atle tt) +81 

MAW VAZOUEZ Gallery (Arutar1RW5) +52 

FIELD MO8 UCIARA So What (DTP /Geltml +47 

LL' JON 11E4 & SEAN PAUL Snap Yo Fingers (TV77 +44 

BLUE OCTOBER Hate Me (Uiw+rsal Wowrr +42 

kEL1S ffT00 SHORT Bossy l ivoar rkrlabe&oawt +41 

FRANOE J. MIME FRESH Tlrt Gil r adratbo +u 
COO( No swim Jaen lfaMalX/Toocaa Cavil +31 

AR Mrs Murder (Tay hearses* +33 

ME ISR Do It To h (Sho7/1/C4anta1 +31 

SHMEDOWN I Dan You (Admix) +29 

RED HOT CIN<i PEPPERS Dan California (Wanes Bras.) +25 

Eli ffT .PA) & KAMM GBL U kW Dat (Repast441E) +25 

BO RICE U Make Me Botts (RCAAIMG) +24 

PAULA DEANDA ISABY BASH Doà Too Much (Arita) +20 

. 
LY DJswe' 

FIRSTFLASH! PRODUCTS. PROVEN TO CURE UGLY DJs 99.2 ", OF THE TIME . 

K 1 StadlumCups Posies mow' 
1, 11 ErentTapee BUnchaBacners' 

FlashBags" Butrper$tickers Ponchos Key Tags 

STAR POSONITIN 
YOUR EVENT TODAY! 

800.2IFLASH 
1.800.213.5274 

FirstFlash! 
Moose lake Products Company, Inc 
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POWERED Ca 
11M;DIABASE 

July 7, 2006 
1?-1? CHR/POP 

ilric äIì America's Best Testing CHR7Pop Songs 12 + 
For The Week Ending 6/30ro6 

Artist Title (Label) TW 
W W W 

LW Famd Burn 12-17 18-24 25-34 

PAM AT TIE_ I Wit_ Ißlraphrafe YiViweniar 3.111 

ALL.AMERICAN REJECTS Move Along iA gnoteetserscopd 3.91 

ABLY FURTADO flfWSAIAND Prornsnlous (Gel 3.11 

FRAY Over My Head iCab a Carl (fprc) 3.88 

MANNA Unfaithful (DelJaelDJMGI 3.11 

KELLY CLARKSON Walk Away ()WA7RMGI 3.74 

NICK LAD EY M ait's Let Of Me fine/Awes Lab! Growl 3.73 

ANNA NAUCX Breathe 12 AMI ICcMadral 319 

AMR PARKER / EE leLAilikeimf/eissda enter 3.19 

DANIEL POWTER Bad Day (Warner &as.I 318 

SHAKIRA fIWYCLEF JEAN His Don't Lie /Epic/ 317 

NICKELBACX Sawn' Me (RaabuNrn/IBJMG) 317 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RA/GI 317 

NATASHA BEDINGFIELD Single ffprcl 3.67 

F. MINOR.. Where'd You Go (Macke Shop/Werner &as. 3.57 

RIHANNA SOS ,Del Jam/112JMG) 3.58 

NATASHA BEDINGFIELD Unwritten (fad 3.51 

PUSSYCAT DOLLS BBIG SNOOP_. Buttons (A&Nfreencts 3.51 

CASSIE Me & U (*samisens /0d Boy /AMnRic/ 351 

JEANNIE ORTEGA $IPAPOOSE Crowded (Hollywood) 3.41 

BON XVI Who Says You Can't Go Hama (alaaMWMG/ 3.48 

CHAMILLIONAIRE fIKRAYZIE_ Ran (Ureversal Motown) 3.40 

STAIND R* He (Ra'Athatcl 3.37 

SEAN PAUL Temperature (VP /ANamrc) 3.34 

FIELD MOB' MARA So What /DTP /Geffen/ 327 

G BROWN fil' WAYS Game The Untlarb Lae 3.24 

PAULA DEANDA fIBABY BASH Doing Too Much (Amal 322 

GNARLS BARKLEY Crary (Dswiet rrgtawrAtlanrr) 3.22 

Ul' JON fINO & SEAN PAR Seta Y. From (TWT) 2.12 

3.11 

3.19 

4,11 

335 

3.11 

3.89 

3.13 

3.70 

3.81 

3.70 

3.82 

3.68 

310 

3.71 

3.71 

3.77 

3.17 

3.54 

3.53 

3.56 

3.53 

3.56 

3.40 

3.41 

323 

3.29 

3.14 

17% 

' 97% 

95% 

19% 

95% 

99% 

11% 

87% 

83% 

99% 

111% 

93% 

85% 

77% 

91% 

18% 

11% 

87% 

15% 

69% 

82% 

96% 

91% 

98% 

77% 

li% 
71% 

71% 

74% 

21% 

34% 

24% 

24% 

28% 

44% 

35% 

31% 

21% 

50% 

S1% 

34% 

21% 

15% 

39% 

51% 

51% 

211% 

21% 

20% 

3/% 

41% 

43% 

57% 

21% 

38% 

27% 

27% 

31% 

4.25 

415 

3.79 

3.19 

3.15 

3.87 

365 

314 

3.93 

3.88 

3.81 

3.78 

351 

3.82 

3.71 

3.31 

3.34 

3.53 

351 

3.53 

3.47 

3.54 

3.41 

3.211 

321 

3.41 

3.31 

2.75 

311 

4.17 

3.81 

3.88 

4.00 

367 

3.65 

3.94 

3.74 

318 

3.69 

3.75 

3.79 

318 

3.81 

354 

3.75 

3.43 

3.71 

361 

3.75 

321 

3.29 

3.411 

3.37 

3.51 

3.32 

3.53 

3.11 

367 

3.01 

3.11 

3.01 

3.11 

3.70 

3.13 

3.72 

3.74 

3.73 

3.17 

351 

317 

3.71 

3.10 

3.41 

3.70 

368 

3.21 

3.45 

350 

4.13 

350 

3.71 

3.57 

3.31 

3.14 

311 

3.45 

217 

rote sample see a 331 respondent. Nei mop Aarraareesbmries are based on a scat d1 -5 (1416Me my muds 5 =MMe very 

much) rem retrfry represents err percentage d respondents two recognized dr sang TMM be represents The number ce 

respondents IthosadMeyre red al herring thesong. Songs must have 40% tatrikatilytoadderonsuney Simplecornposton a timed 
On persons 12. Pbrsaa are screened w the Internet Once passed they ten take aye nears lest based on Me tormatimustt probre ce 
Rarrnellusx..com restras NIP na meat to replace callous resrwch The results me Wended to show aprons of prdepa es a I Me nie 

Internet orry RarPIrA4arc a a mastered trademark of Rae rheAlusc corn. l R1W Walla, r aeaaMr Ar And ids arras b 
catty f11471d318. A1sr1MMaMs.era it iarwYM by Nubbin lraanai, a /aisrle a Realm ilia* rout/:. 

RR*CANADA 
AS' ' S 

«EE+ ARTIST TITLE LABELS, 

CHR /POP TOP 40 

2 

1 

4 
3 

5 

6 

7 

8 

9 

10 

11 

15 

12 

19 

13 

18 

14 

16 

26 
25 

22 
17 

27 

23 

20 
21 

32 
24 

30 

38 
28 

29 

34 
31 

37 

36 
(a.aet> 

39 
40 

KisrLLS PLAYS 
WEEKS CO 

STATIONS 

1 NELLY FNTADD ff frALAND Pronto= OWN 544 .3 8 910 

2 SHAKIRA I WYCLEF JEAN Hips Don't Lis Obey BMW 527 -28 16 1110 e MANNA Unfaithful IAntJosef:t4 I 438 +31 7 1013 

4 FORT MOIL Mewed You Go AfltditeS ollbes&os/ 431 -8 10 1210 

GNARLS BARKLEY Crary dlow4t antarAI W1./ 418 +37 8 1010 

CHRISTINA AGUILERA An't No Other Man iSonyBUG 371 +39 4 1110 

CIIAMIWONAIREfA RAY21E_ lïán AAaiwsalAAslwea 350 +42 7 610 

PUSSYCAT DOLLS fIBIG... Buttons (A &A4Mterscope/ 310 +8 5 810 

MCKELBACK Fa Away iFbmiunnykli Mat Ca * 312 +13 5 1110 

10 RED HOT CHILI PEPPERS Dan California (WamerfrasJ 274 -3 10 910 

11 SEAN PAUL Temperature (VP/At4obc) 214 -7 25 1010 

® CASSIE Me & U (NertSe .ctavYEadBoy /Atlsnr) 280 +8 8 711 

13 RIHANNA SOS (0e1JarVIa/MGI 258 -7 21 1118 

m BEYONCE' fIJAY Z Beta Vu (SonyBMGI 248 +48 3 710 

15 NICK LAC N:Y What's Leh 0f Me /Smy BMW -23 12 710 

PAOSL. IISIilaSirs._ Alundarefusl dByRenelara 238 +33 4 1110 

17 * PANNE 01101 My Had (Idrrrrsal Music Canada 231 24 14 1111 

18 ALLAMEIBCAN... Move Along /Doglhoranekterscope/ 221 -17 14 SIS 

LBEN LffCMdhMV_.dwwWestAsirmMink Cam* 211 +37 I NO 

PARIS HILTON Stars Are Blind (Wpm Bras/ 204 +24 3 7(1 

MEDLEY 321 /UlrrersalAFataicCanada lu +11 7 6(0 

22* MASSARO MELLY Rush The Floor (Capital Prophet) 111 45 11 610 

FIELD MOB f?CfARA Se What OTAGO. I 172 +5 8 710 

24 * BRANDON PARIS_. Rewind & Start Agin Ale adirKoder 171 -13 9 511 

25 BOB SIMIAN Love Generalise Mow noy/ 117 It 8 1N 

26 FRAY Over My Head (Cade Cr) Oki 164 26 8 410 

SYRAIMOSETTEAarByMy siflidSTAIORbrloire a 151 +41 4 7(1 

28 CASCADA Everytime We Touch (Robbins) 152 30 20 418 

29 MADONNA Get Togethw (Warm&ros./ 131 -1 4 561 

JANET JACKSON fINELLY Cat On Me arm* 125 +35 2 513 

310 SUITS XL Ray (L/iwmsalMusk Cared / 121 -24 14 711 

32 

ROSETTE UMOh (Sbred7RackSTAMIeradi/ 120 24 11 511 

SEAN PAUL fIK. COLE When You Goma... IWYAbáRái J 111 +11 4 411 

34* JACKSOUL oneSorg (Sony BAMGMs* Carla 112 9 5 318 

C. KREYIAZUR Al l Co Da LSawy&MGAAtmic Canada 99 +7 2 411 

GREGORY CHARLES I Thnk Of You (BisquesNBW) 98 +4 5 010 

STABILO Flawed Design IFANMat Couch/ 8l +11 1 442 

BIDE OCTOBER Hate Ms ITAsilrsalMbtown) 89 +5 2 310 

39* CARL HENRY Lads Mm PEAV intsa0 83 1 12 510 

G. SIMPLE PLAN Perfect World ttra1 82 +12 10 510 

14 Canadian CHR reporters Monitored airplay data suppled by Mediabase Research. a division of Premiere Radio Networks 

Songs ranked by total plays for the airplay week of 6/25.7,1 Bullets appear on songs gaining plays or remaining fat from 

previous week. I1 two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No 

15 are moved to recurrent atter 20 weeks on the chart. O 2006 Radio & Records Indicates Cancon \ / 

So Long For Now, Cubby 
Continued from Page 21 

THE POSSE RIDES AGAIN A bunch of Cubby Bryant's longtime promotion pals 

came out to wish him Godspeed on his new gig and laugh at the fact that he'll now have to 

wake up at 3 30am instead of falling asleep then. Seen here fl-r) are Ken Lane. John Boulos. 

Joey Carvell °. Tony Monte. Cubby and Tom Poleman. 

A TENDER MOMENT Tom Poleman and Cubby Bryant hold each other tightly as the 

realit Sets ur that .after 15 years. they won't be doing music meetings together anymore. 

And they promised each other they wouldn't cry 

24 Radio & Records July 7, 2006 

ARTIST: Janet JackSOn 

LABEL: Virgin 
1y MIKE TRIAS /ASSOCIATE EDITOR 

" 

the youngest of the nine Jackson 
children. Janet Jackson grew up in 

the spotlight. She starred in the tele- 
vision shows Good Times, Di ¡/'rent 
Strokes and Fame. Through her music. 
she established herself as 
an artist who was in it for 
the long haul. and, in com- 
parison to some of her other 
siblings, managed to have a 
relatively drama -free career - up until the historic 
"Nipplegate" incident at the 
Super Bowl. 

However, as all timeless art- 
ists do, Jackson has moved 
on by focusing on the music. This year 
she's celebrating the 20th anniversary of 
the release of her breakthrough album 
Control by releasing 20 Years Old. 

As many of you may remember, 
Control, produced by Jimmy Jam and 
Terry Lewis, spawned such hits as 
What Have You Done For Me Lately," 
Nasty," "When I Think of You," "The 

Pleasure Principle." "Control" and "Let's 
Wait Awhile." 

20 Years Old, which is slated for release 
in September, once again features pro- 
duction by Jam & Lewis, as well as by 
super- producer in his own right, and 
Jackson's boyfriend, Jermaine Dupri. 
Says Dupri about the project. "Jimmy 
Jam and Terry Lewis are musical pow- 
erhouses. Our individual suax ss have 
been unparalleled and have kept music 
fans bouncing to our beats and singing our 
songs for years. The world has no idea 
what they are about to experience. Janet 
has the best production trio possible, and 
I guarantee we will deliver." 

"Call on Me," the lead 
single from the CD that also 
features Nelly, is not the 
upbeat jam you'd expect from 
an artist who's introducing a 

new album, much less one 
who's attempting a come- 
back. Instead, Jackson revis- 
its the sultry feel that has 
been a staple of her music. 
"Call on Me" is sexy and 

sweet at the same time and the perfect 
"hook up" song for the summer. Also, given 
Nelly's duet track record - remember 
"Dilemma" with Kelly Rowland and "Over 
and Over" with Tim McGraw? - there's a 

great chance that "Call on Me" will usher 
in a new era for Jackson. The song has 
risen to No. 35* in only its second week on 
the Pop chart. 
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DARNELLA DUNHAM 
ddunhav,eradloandrrcords. con, 

Blowin' Up In Honolulu 
How KDDB thrives in a three -station battle 

Going up against a Pop station and an Urban station that you 
share many titles with is a great challenge for CHR/Rhyth- 

mic programmers, but just imagine what it's like to have to go 
against not one, but two other stations in your market with the 
same format. 

Visionary Related Entertainment's KDDB 
(102.7 Da Bomb) /Honolulu is competing 
with Cox's KPHW and Clear Channel's 
KIKI in the market and has come out on top 
in most of the recent books. 

This week Da Bomb PD Sean Lynch and 
MD DJ Kool E talk about why the 6 -year- 
old station has been able to consistently 
lead the pack. 

R &R How did Da Bomb come into exist - 
ence' 

SL Leo Baldwin was the architect of Da 
Bomb when it signed on. He had been 
working at KXME /Honolulu previously, 
with Jerry Clifton, and he left there and de- 
cided that he could do a better job of Rhyth- 
mic radio than Clifton and company. He 
talked the owners of the station at the time 
into letting him put this format on, and it 
Mew up almost instantly. 

Kool E was one of the original members 
of the team. He's been here for quite a while. 
I just arrived on the scene in January, al- 
though I had been consulting the station for 
a few years previously. 

R&R: What urea; the competitive landscape 
when Da Bomb launched? 

KE Da Bomb signed on at a perfect time. 
l'op was just dying out. At KXME they were 
leaning toward the pop stuff, so when I.eo 
signed on Da Bomb, it blew up. 

R&R flow lair the many locals on your staff 
contributed to the strength of the station? 

SL: It's helped endear the station to the 
audience. Although our competitors have 
a lot of local presence on the air as well, Da 
Bomb really spoke to the audience because 
so many of our air personalities grew up 
hem. 

R &R What makes Da Bomb differeatt from 
the other Rhythmic stations in the market, pro- 
gramntingw ise and musically? 

SL: It is a very competitive market, and 
we go up against Clear Channel and Cox 
on the Rhythmic side. ht's been great for us 
not having the huge corporate involvement. 
We're locally owned and operated. Our 
owner lives on Maui. That gives us a lot of 
flexibility, a lot of freedom. We don't have 
to check with the mainland before we play 
a song. 

Our company, Visionary Related Enter- 
tainment, consists of 16 stations throughout 
the islands. We are the largest chain in Ha- 
waii. 

KE: Musicwise, we know our audience. 
That makes it easier to play a new song. Ha- 
waii used tobea real ballad state. There were 
a lot of love tunes, and they like that kind of 
stuff. As far as hip -hop goes, and our music, 
we've been able to tune in to what our lis- 
teners want instead of jumping on things 
because the mainland's jumping on it. 

Like Sean said, it helps that we're locally 
owned, because we can make a decision 
right there and then if we want to play a 
record. 

l í 
DA BOMB SQUAD Here's the stall of W001102.7 Da Bomb)/Honolulu: il-r) Promotions 

Director Jay Park. morning show host Sam The Man. PD Sean Lynch. night show personality Jay Tee. 

morning show co -host Taka and MDMidday personality DJ Kool E 

26 Radio 8 Records July 1. ?Ont, 

Convention Update 
There are still some rooms available at the Hilton Anatole Hotel in Dal- 
las for R &R Convention 2006. but they are going quickly. 

Rooms are $175 per night. Call 214-761 -7500 or 1800- HILTONS to make your 
reservation. R &R Convention 2006 will be co-located with the NAB Radio Show. 
Sept. 20-22 in Dallas. 

R &R Do you pay any attention to what lap - 
pellS on the charts? 

SL Absolutely, because that's where the 
musk is coming from. But we're not afraid 
to take a chance on a record that we believe 
is going to be right for our audience. And 
our audience is really good about telling us 
almost immediately whether we guessed 
correctly or not. 

R&R: Are you more musically aggressive than 
the other Rhythmic stations in the market? 

KE: Yeah, I would say so. 
SL We're earlier on the hits than the oth- 

er stations. The Cox station is very limited 
in what it can do musically because of its 
mainland ownership. The Clear Channel 
station is aggressive musically, but I'm sur- 
prised sometimes at the titles they decide 
to step out on early. 

R&R: Do independently owned stations have 
fruer resources than stations that are owned by 
large companies? 

SL We're very aggressive in the clubs. In 
fact, we have four or five branded club 
nights a week, which have been going on 
for years and years. Folks know that if it's 
Thursday, it's going to be Thirsty Thursdays 
at Zanzibar and that that's one of the big- 
gest parties on the island. 

KE: We're talking about 11110 to 1,000 peo- 
ple showing up that night. When the guys 
from "Power 106" lEmmis' KPWR /Los 
Angeles come out here, they know that our 
parties are slammin'. We kind of team up 
with them. 

SL: Power 106 has sort of become our sis- 
ter station over the years because of the 
friendship between Leo and the folks at the 
station and myself and lEmmis VP/Pro- 
gramming] Jimmy Steal and IKPWR Asst. 
PD /MD) E -Man, which goes back years and 
years and years. 

It's like one big family. They come over 
here a lot to do broadcasts, and we always 

do stuff together. So even 
though we're not owned by 
a big conglomerate, we feel 
like we've got a little piece of 
the action with our friends at 
Power 106. 

R&R What are stunt' of the 
differences between radio in 
Hmaaii and radio on the main- 
land? 

SL There's definitely more 
of a local flavor, and the on- 
air delivery is probably a lit- 

tle bit more personal here. It seems like the 
air personalities, especially on Da Bomb, 
have much more of a one -on-one relation- 
ship with the listeners than personalities on 
the mainland. 

And I will tell you this about Hawaii: Be- 

cause there are no major sports team, the 
disc jockeys and newscasters are local celeb- 
rifles - much more so than on the main- 
land. 

KE We can walk into a grocery story, and 
they'll say, "Hey, that's !Cool E!" 

SL: They're excited to meet a DJ here. 
R &R How does that feel? 
KE I'm flattered. Especially the young 

kids, they see me shopping, and they'll be 
giggling. They'll be like, 'That's Kool E from 
Da Bomb!" I go up and shake their hands, 
and I'm like, "Hey, I'm just like you." 

SL All of our air personalities are really 
good about going out and doing public -ser- 
vice -type events and going to the schools 
and talking to the kids. It's created a bond 
between the station and our listeners. 

KE We've been doing a lot of communi- 
ty events. I have a thing called "The Lunch 
Mix," where we go and talk to kids about 
smoking. We show up during the lunch 
hour at their school and set up my mixer, 
and we'll go mix out there and give away 
some prizes and talk about how tobacco can 
kill you. 

SL It's an ongoing series of appearanc- 
es. Kool E's too modest to bring this up, but 
it includes a rap that he put together that 
turned out to be a 60- second spot that they 
ran all over the state. 

Continued on Page 28 

SL: Any radio station, no matter who 
owns it, is always going to want more - 
more promotion dollars, more money for 
salaries for employees, and the ability to 
hire more people to get the job done. As far 
as a locally owned smaller operation corn - 
pared to a corporate one, I think it's about 
the same. 

We've been fortunate because our own- 
er has put a lot of money into the radio sta- 
tion. We've got to justify every expense, but 
when we go to him and say, "Hey, this is 
what we need, and here's why we need it," 
more often than not he gives us what we 
need. 

R &R Why have you been able to he success - 
fid for so long? 

SL: A lot of it has to do with the image of 
the radio station, the tremendous way that 
the team here has branded it over a num- 
ber of years. Da Bomb is now a brand here 
in Hawaii. It's known as the party station. 
Our air personalities have been here for a 
very long time. 

Our morning show host, Sam The Man, 
has been here for five years and was one of 
the original air personalities when the sta- 
tion signed on. He did afternoons for a 
number of years, and now he's moved into 
mornings. 

DJ Kool E has been here forever. Our af- 
ternoon guy, Young John Q has also been 
in the market for quite a while. Jay Tee, our 
night guy, is from the mainland, but it seems 
like he's married into a local family. 

R &R You said the image of Da Bomb is that 
of a party station. What do you do promotional- 
ly to litr up to tluit image? 
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ARTIST ?'',E LABEL S FLAYS FLAK ALCM 

IMI 

{a 
GIME 

TOTAL MOONS 
Aoo$ 

YUNG JOC Gain' Down (Bad Boy /Atlantic/ 6478 +82 703782 15 8211 

CASSIE Me & U (NextSelectiorBadBoy /Atlantic) 6103 +202 578846 16 7911 

AIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TVT) 5631 74 566163 20 8110 

CHERISH Do It To It (Sho Wulf /Capitol/ 5106 +200 431702 11 84/0 

NELLY FURTADO fITIMBALANO Promiscuous (Geffen) 4992 +722 427653 8 7110 

FIELD MOB fICIARA So What (DTP /Geffen) 4481 478 426354 18 8110 

E-40 fITPAIN & KANDI GIRL U And Dat (Reprise/ME) 3971 +302 338720 14 6712 

KELIS fITOO SHORT Bossy (Jive /Zomba Label Group) 3640 +392 314947 12 8015 

RIHANNA Unfaithful (DelJant/llx/MG) 3560 +299 286355 9 7111 

CHRIS BROWN MIL' WAYNE Gimme That (Jive /Zomba Label Group) 3368 -516 328790 13 8110 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 3228 d52 337714 25 8310 

BEYONCE' fIJAY -Z Deja Vu (Music World/Sony Urban/Columbia) 2925 +667 308274 3 6812 

T.I. Why You Wanna (Grand Hustle/At /antic/ 2867 +64 282949 12 7210 

T.I. What You Know (GrandHustle/Atlantic) 2452 390 207582 19 8110 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 2408 280 184059 16 5310 

LETOYA Torn (Capitol) 2386 +159 236547 8 1011 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 2376 170 202484 18 6610 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So SoDef/Virginl 2069 106 161682 26 7810 

SEAN PAUL... When You Gonna (Give It Up To Me) (VP /Atlantic/ 1939 +251 240921 6 6113 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 1861 +524 169041 4 5919 

BUSTA RHYMES... I Love My B " (Flpmode /Aftermath /lnterscope) 1843 +35 164466 9 6011 

NEYO Sexy Love (Del Jam /IDJMG) 1826 +270 202723 4 6812 

CHINGY fITYRESE Pulling Me Back (Capitol) 1707 +433 147768 5 5910 

YOUNG ORO HT.'. Shoulder Lean (Grand Hustle/Atlantic) 1591 +236 167297 1 4717 

JANET JACKSON fINELLY CM On Me (Virgin) 1463 +389 144161 2 5215 

SHAWNNA Gettin' Some (DTP/DefJam/IWMG) 1418 -263 132659 14 6910 

MARY J. BLIGE Enough Cryin' (Geffen) 1077 349 129022 14 5010 

BUBBA SPARXXX Heat It Up (PurpleRidbanVirgin) 954 -237 51695 10 5510 

FORT MINOR... Where'd You Go (Machine ShapWarraer Bros.) 868 -90 82786 8 2410 

PACK Vans (Up AI Hite/Jive/Zomba Labe/ Group) 845 +133 74819 5 2812 

RICK ROSS... Wallin' (SO- NSAilte/DelJant/1L.JMG) 827 281 119372 14 4310 

NE -YO When You're Mad (DelJan1/l/Z/MG) 819 -94 96048 18 5510 

CHAMILLIONAIRE Grown And Sexy (Universal Motown) 785 +153 43041 2 4712 

NATALIE IIBUN B What You Gonna Do (LatiwNUnrversa/Repudlic) 782 -3 50826 7 3510 

PAUL WALL Girl (SwishaHouse /Asy/m/At/antic) 771 .192 45240 20 5710 

JAMIE FOXX fITWISTA DJ Play A Love Song (J /RMG) 729 -57 80379 12 4310 

CIARA fICHAMILLIONAIRE Get Up (LafaceZomba Labe/ Group) 727 +304 56821 2 5116 

OUTKAST Mighty 0 ILO-am/Zomba 643 -101 58937 5 3910 

PITBULL Bojangles (TNT) 634 4 58123 12 3411 

BROWN BOY Superman (AME/Street Norte) 610 +145 37848 2 1910 

REMY MA fINE -YO Feels So Good (SRC/UniversallMotown) 599 -95 86744 6 3510 

TOO SHORT Blow The Whistle (Jive/Zomba Labe/Grotp) 598 -24 71323 17 3510 

YUNG JOC I Know You See It (Bad Boy /Atlantic) 574 +307 66783 1 3012 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 572 +143 51342 2 2312 

OMARION Entourage (Sony Urban/Epic) 543 +120 60297 2 313 
DEM FRANCHIZE BOYZ Ridin' Rims (So So De1/Vgáil 495 .1 41103 8 2110 

RAY CASH... Burgin' My Music (Ghat- O- risioNSony Urban/Columbia) 469 .213 29832 10 3910 

FRANKIE J. fIMANNIE FRESH That Girl (Columbia) 452 +198 32236 1 1616 

POTZEE Dat Gil (Unwthaired(Asykum) 425 -181 19542 9 2810 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M/lnterscc eke) 424 +33 23396 1 1211 

87 CHR/Rhythmdc reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 6/25 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reponed to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from Arbitron Inc i?; 2006. Arbitron Inc.).02006 Radio & Records. 

POWERED[D 

MEDIABASE 

MOST ADDED 
ARTIST TITLE ¿ASEUSI 

GNARLS BARKLEY Crazy (Downtown/lavaiAtiantci 

MR. CAPONEE Don't Get It Twisted (/*Power) 

YOUNG DRO flUJ. Shoulder Lean (GrandHustleAtlanit) 

SAMMIE You Should Be My Girl (Rowdy /Umversa/Motowo) 

CIARA fICHAMILLIONAIRE Get Up tlaface/lomba label Group! 

FRANKIE J. fIMANNIE FRESH That Gel /Columbia) 

KELIS f1700 SHORT Bossy IJrve/Zomba label Group 

JANET JACKSON WELLY Call On Me (Yegn) 

ADM 

9 

8 

7 

7 

6 

6 

5 

5 

1r Gtllrakyuaec add Ireisil aypi 1 M amiseed steams rt dewed r rapt adds pat ties awn Ord Seep art Ned 15 piers par week 
wens we airplay weak. As inlay weak is defied n Seen den* 
Sa.Rd y. Unfree as euw pwpmers an sell a esprd n aq plat lewd. 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 

PLAT 
INCREASE 

NELLY FURTADO fI11MBALANO Pranüscuous (Geffen) .722 
REVOKE' fIJAY2 Dep Vu Mus *Weer, UrlarCalnnha) -667 
GNARLS BARKLEY Crazy (Downtown/Lava/Atlentc. -524 
CHINGY fITYRESE Pulling Me Back (Captdl .433 
KELIS ffT00 SHORT Bossy Ovel naóa Label G&ow) .392 
JANET JACKSON fINELLY CM On Me ,Neger! +389 

YUNG JOC I Know You See It (Bad Boy/Atlante) +307 

CIARA f aiMAIL 10NAMIE Get Up gefaee'Zrmba Labe' Gage +304 

140 ffT -PAIN & HANOI GIRL U And Dat (1ó710n afilf) +302 
RIHANNA Unfathful (Le(JanvIarMG) +299 

NEW & ACTIVE 
CADILLAC DON & J MONEY Peanut Butter... !Southern Boy/Ap, 
Total flays: 336. Total Stations: 10, Adds: 3 

SHAREEFA fIIUDACRIS Need A Boss I0TP1eefJam/ID-NW 
Total Plays: 297. Total Stations: 9, Adds:1 

BROOKE HOGAN MAUI WALL Meut Us 41111.740190 

Total flays: 274, Total Stations: 23, Adds: 3 

PHARRELL MIKANYE WEST Writer Ore (Stagy Tiak/Merscgoel 
Total Plays: 233. Total Stations: 19, Adds: 1 

METHOD MAN fIIAURYN HILL Say (DelJwIQLA1Gl 
Total Plays: 221. Total Stations: 12, Adds: 3 

BEEE MAI WON Gds (Vern) 

Total Ploys: 218, Total Stations: 14. Adds: 0 

A WIRER Grd 'Em IG plomet/Kochl 

Total Plays: 210, Total Stations: 12. Adds: 0 

BLAK JAK fIPROJECT PAT Role & Swerve (IkiversaiRep bk) 
Total Ploys: 155, Total Stations: 11. Adds: 0 

YOUNG tEBI .Ag01e h (Del JeeilDJM6) 
Total Ploys: 136, Total Stations: 12. Adds: O 

MR. CAPOM-E Don't Get It Twisted Ilk Power) 

Total Ployt 112, Total Stations: 13, Adds: 8 

Sam raked b tMal Plays 

Station playlisls far all R&R reporters are avallakle 
se IM web IN lemmalioandrecanlistei. 

Discover the secret of FM Talk 
success at Sabomedia.com. 

SABO MEDIA 
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CHR/RH Y THM/C 

America's Best Testing CHR/Rhythmic Songs 12 r 
For The Week Ending 6/3006 

Persons Persons Persons 
Artist Title (Label) TW 

NELLY FURTADO ffTIMBALAND Prorescuau /Ge!/an/ 4.19 

CASSIE Me & U /NextSe/ecuonBadBoy /Atoare/ 4.18 

CHAMtLLIONAIRE fIKRAYZIE BONE Ridia (Universal Motown) 4.15 

FIELD MOB fICIARA So What (DTP /Geffen) 4.06 

CHRIS BROWN full' WAYNE Gomm That klree/Zontim Label Group! 4.02 

UL' JON ftE40 & SEAN PAUL Snap Yo Fingers (TVT) 3.93 

PAULA DEANDA 1/BABY BASH Doing Too Much /ban) 3.93 

T.I What You Know (Grand Hust/e/Atlanuc., 3.88 

N9HANNA Unfaithful (DelJoiWIDJMG) 3.87 

YUNG JOC Gott' Down fßad Boy /At/anucI 3.87 

E40 11T-PAIN & KANDI GIRL U Ana Dat tRapa e/SMEI 3.87 

T.I. Why You Wanna /Grand Hustle/Atlantic! 3.82 

NEYO Sexy Love (Del Ja VID.JMG) 3.92 

SEAN PAUL fIKEYSHIA COLE When You Goma (Give It Up To Mel (VP /Ati ntK) 3.81 

NAY J What I Need (Knockout/Sanctuary) 3.78 

LETOYA Torn (Capitol) 3.78 

MARY J. BUGE Enough Cryrn (Geffen) 3.70 

NEYO When You're Mad (Della /IDJMGI 3.68 

BUSTA RHYMES ftWILLLAM_ I Love My B' (Figurds/Aheite tA4MwACgad 3.67 

FORT MINOR f!HOLLY BROOK... Where'd You Go (Maclrne Shan)Wsmer Bros.) 3.66 

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So L7Nf/Yirgw/ 3.85 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic! 3.65 

SEAN PAUL Temperature (YP /Atrfmidcl 3.61 

YOUNG ORO ffT.l. Shoulder Lean (GrardHustb/Arlarmrcl 3.59 

BUBBA SPARXXX Heat It Up (Potpie Rebkon)yrgi l 3.57 

BEYONCE' fIJAY Z Dela Vu (Music World/Sony Urban/Columbia) 3.53 

PAUL WALL Gus (SwidisHouse/Asyk.WAtisetic/ 3.47 

SHAWNNA Getuf Some (DTP/DefJam/10JMGI 3.38 

RICK ROSS fIJAYZ & YOUNG JEEZY Hustin' (JipNSIidNrArfJaw4fx/MICO 3.32 

LW Famileari4 Burn 12.17 18 -24 25 -34 

4.28 

4.12 

4.19 

4.01 

4.11 

3.83 

3.89 

3.95 

4.01 

3.89 

3.85 

3.88 

311 

3.77 

3.72 

3.77 

3.71 

3.82 

3.83 

3.85 

3.77 

3.60 

3.50 

3.46 

3.35 

96% 

93% 

99!4 

94% 

98% 

95% 

98% 

92% 

96% 

945. 

78% 

80% 

54% 

67% 

79% 
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95% 

89% 

93% 

98% 

98% 

98% 

56% 

67% 

65% 

92% 

78% 

77% 

20% 

15% 

35% 

15% 

24% 

24% 

18% 

29% 

23% 

28% 

16% 

17% 

10% 

11% 

19% 

18% 

21% 

32% 

17% 

37% 

50% 

51% 

54% 

14% 

15% 

15% 

35% 

27% 

25% 

4.07 

4.33 

4.23 

4.04 

4.11 

4.17 

3.38 

3.93 

192 

4.08 

3.97 

3.78 

3.84 

3.75 

3.82 

3.89 

3.56 

3.72 

3.53 

3.63 

3.92 

3.50 

3.45 

3.91 

3.86 

3.44 

3.55 

3.36 

3.39 

4.42 

4.28 

4.14 

4.28 

4.12 

4.13 

4.16 

4.10 

4.07 

4.02 

3.98 

4.04 

3.95 

4.09 

3.91 

3.86 

3.76 

3.79 

3.92 

3.86 

3.83 

3.83 

3.83 

3.70 

3.73 

3.79 

3.55 

3.55 

3.42 

4.17 

3.83 

4.12 

3.89 

3.81 

3.38 

3.56 

3.58 

3.55 

3.50 

3.62 

3.61 

3.61 

3.65 

3.47 

3.54 

315 

3.58 

3.66 

3.53 

3.11 

3.60 

3.80 

3.17 

3.39 

3.37 

3.35 

3.41 

3.38 

Total sample sere is 340 respondents. Total aserape /aeorsbillty estimates are based on a scale of 1-5 (1 =dahke very much. 5 = like very much ) Tail lamiliarWy 
represents the percentage of respondents who recognized the song. WI bent represents the number of respondents who sad they are bred of hearing the song Songs 
must have 40% larmlerdy ro appear on survey Sample composition's based on persons 12. Persons are screened via the Internet Once passed they can take the music 
test based on the lormadmusx preference. RateTheMusrc corn results are not meant to replace callout research. The results are intended to show °pintoes or participants 
on Me the Internet only RateTheMusic is a registered trademark of RateTheMusx.com TM MTh I system, Is available tor local rsd/o shtloes by ca lip e111- 377.53110. 
Rah/ballesie. corn data is pwr/M by MMlab s Roseate). division of hewMre RN* HiAr mks. l 

Blowin' Up In Honolulu 
Continued from Page 26 

We take public service very seriously. We do 
something a lot of radio stations don't do anymore: 
We do live public -service announcements. People 
call in on the weekend with their car wash, and we 
put 'em right on the air. ft's a very down -home feel- 
ing. 

We also just debuted a one -hour public- affairs 
program that we run Sunday night. It's called 
Breaking the Ice, and it's done in tandem with a 
magazine that's distributed to all the high schools 
here in Hawaii. 

We have students and local experts come on, and 
each Sunday there's a different topic. One Sunday we 
talked about cutting because that's become a serious 
issue. Last weekend I think they were talking about 
relationships. 

ICE:: Underage drinking. 
SL: And stuff like that. I don't see that much of that 

going on on the mainland. We take our role as a pub- 
lic trustee very seriously. 

R&R: How are you able to execute your public -service 
programming in a way that fits the image and lifestyle of 

your listeners? 
SL: When we do it, we do it like we do all of our 

other Bomb -type programming, and we've 
branded it with the unique "X factor" that is our 
station. The show includes music, and it includes 
one of our air personalities as host. Then we have 
the folks from the magazine and the experts there 
as well. It becomes very compelling radio. It's not 
just an hour of talk. They're playing music and 
everything. 

The phone calls - especially about the cutting thing - are really fascinating. You find out all these people 
not only have this problem, but a lot of people call up 
to defend it. It's definitely a conversation starter for a 

lot of our listeners. 
Radio doesn't have to be just shoving hits down 

the listeners' throats. You can actually produce con- 
tent that is going to be meaningful to them. 
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Don't Be The Fall Guy 
Continued from Pagel 

Another Urban PD in a major market 
is said to have been demoted after the sta- 
tion's high -profile morning host was fired 
for inappropriate comments made on -air. 

So what exactly can you get fired for? 
What is indecent, profane or obscene? 
While the answers seem to vary from 
company to company, most are taking 
the issue more seriously following the 
passage of the Broadcast Decency Act. 

In an effort to find out what's going 
on in the radio world, R &R recently 
polled programmers at different compa- 
nies to see if their companies have im- 
plemented any new policies since the 
fines increased. 

Define 4geceat 
Clear Channel VP /Urban Program- 

ming Doc Writer said, "We've updated 
our Responsible Broadcasting Initiative to 
be consistent with the FCC's regulations, 
and we are requiring all personnel who 
influence programming to update their 
RBI training." 

Cumulus Urban Format Director Ken 
Johnson had a conference call with his 
PDs and sent memos outlining addition- 
al policies and reinforcing the need to be 
extra diligent when it comes to not air- 
ing indecent material. 

Programmers for Cox told R&R that 
the company has very specific and in- 
depth instructions to ensure that no in- 
decent material airs but that they had 
been instructed not to discuss these pol- 
icies with anyone. 

A Radio One PD said that the compa- 
ny has had discussions about the issue, 
particularly in relation to paying close 
attention to what airs on station mix 
shows, and a Citadel PD told RkR that 
no corporate dictate about new policies 
has been communicated yet, but they do 
expect something in the coming weeks. 

Us 
To help clarify the indecency rules for 

programmers, we spoke with Washing- 
ton, DC attorney John Crigler, a member 
of the communications and information 
technology group at the law office of 

rl1///l//ll/NUIl7. 

"Many pogrammers Oink 
they are safe because 

they've been playing a 

certain song for years and 

never had a problem. But 

that doesn't protect you 

from being fined." 

Ma Cotner 

Garvey, Shubert & Barer. The group works 
with broadcasters, both radio and televi- 
sion, on indecency cases and other matters. 

Crigler also works with the Pacifica 
Foundation, a company that was involved 
in the case in the 1970s that gave the FCC 
the authority to regulate indecency on the 
air. "It was a case that went to the Supreme 
Court that held that indecency was a form 
of speech that could be regulated," Crigler 
said. 

While the fines for broadcasting inde- 
cent material have increased significantly, 
the rules themselves haven't changed. But 
that doesn't mean that the guidelines for 
what is considered indecent, profane or 
obscene are clear. 

"It's only the consequences which have 
changed in this new law," Crigler said. 
"The FCC now has the ability to fine a sta- 
tion 10 times more than it could before. 

"But what a station can be fined for ac- 
tually changes with every ruling, and that 

makes it difficult for 
companies to keep up 
with what is and isn't 
acceptable. The chang- 
ing definition of what 
isirideoentand theener 
ging concept of what is 
pnofaneanewhatbroad- 
casters should really 
be paying attention 
to." 

Crigler put together a Power Point pre- 
sentation called 'The Indecency IQQuiz." 
Below are several questions and answers 
from the quiz and Crigler's comments on 
the issues they raise. 

Whom Tof 

Statement A station won't be fined if it 
bleeps indecent material. 

Answer. False. Even an edited program 
may be found indecent if sexual meaning 
is inferred. The issue may devolve into a 
question of proof if a station cannot pro- 
vide satisfactory evidence of the broadcast 
of the edited version of music. The FCC 
could find that unedited indecent materi- 
al was broadcast. 

In the Urban format, we often encoun- 
ter songs that have been pre -edited by the 
labels or songs with sexually charged lyr- 
ical content. Should programmers and 
broadcast companies be concerned about 
this material? 

"The commission needs to shed more 
light on songs or how perfect your editing 
has to be," Crigler said. "They have said 
that just bleeping out a word or pixelating 
a video may not be good enough to keep 
you from being fined. If a listener can still 
infer the content, they can still complain. 

"This puts a higher burden on the PD 
or jock not only to identify what is inde- 
cent, but also to decide if a single word 
should be edited out or an entire phrase, 
or if they should plaÿ the song at all. 

"How much do you take out to remove 
the implication of indecent or profane con- 
tent and meaning ?" 

John Crigler 

Mixin' It Up Again 
"The Mix Blast Showdown" returns! At R &R Convention 2006 in Dal- 
las the top mix -show DJs in the country will compete for the title of 
R &R Mix Blast Showdown champion. 

To be considered as a finalist. mixers should send a 
MP3 of or link to their best 10- minute mix to 
mixblastshowdownegmail.com or mail a CD of their 
mix to Al Machera. c/o R &R. 2049 Century Park East 
41st Floor. Los Angeles. CA 90067. tf you have 
technical questions. Machera can be reached at 
amachera @radioandrecords.com. 

Submissions will be accepted until Aug. 11. 
Finalists will be announced in the Aug. 18 issue of 
R&R. Finalists will then compete in Dallas at The Mix Blast Showdown' on 
Friday. Sept. 22. 

R &R Convention 2006 is scheduled to take place Sept 20-22 at the Hilton 
Anatole Hotel concurrently with the 2006 NAB Radio Show. Check out our 
website at www.radioandrecords.com to register and get a complete conven- 
tion agenda. 

CO 
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Sara Harbor 
Statement A program may be indecent 

even if no one is listening. 
Answer. True. The broadcast of inde- 

cent matter is prohibited between 6am- 
10pm, regardless of actual audience. It 
takes at least one complainant to raise the 
issue, but the commission has not yet re- 
quired complainants to prove that they 
have listened. 

Most programmers know that they are 
not supposed to air indecent material 
during the safe- harbor times of 6am- 
lOpm, when children may be listening. 
But does anything go between lOpm- 
6am? 

"It's a slight misperception that any- 
thing goes after l0pm and before barn," 
said Crigler. You have three categories to 
be considered: material that is indecent, 
profane and obscene. The first two - in- 
decent and profane material - are sub- 
ject to the Safe Harbor rule. You can only 
air them between l Opm -ham. But obscene 
material can't be aired at any time. 

"Basically, what the FCC defines as 
obscene material is hard-core pornogra- 
phy. Obscenity is a much higher standard. 
It's not an isolated word or DJ patter or a 
song about sex; it is titillating content that 
may include descriptions of sexual acts 
that are defined under state law as ille- 
gal. 

"Obscene material is difficult to do on 
the radio, but it's possible. The Opie & 
Anthony stunt could have been consid- 
ered obscene by the commission. 

"It's interesting to note that Commis- 
sioner Deborah Taylor Tate thinks there 
should be some regulation in the area of 
material containing sexual indecency and 
material that could promote violence 
against women." 

In some interpretations, this could in- 
clude some hip -hop music. 

Stockpiling Cowpltlats 
Crigler continued, "What it takes to 

process a complaint has been simpli- 
fied. At the same time, the fines have 
gone up. One of the things that made it 
easier to complain was the Internet. The 
commission accepts e-mail and tele- 
phone complaints in which all you have 
to do is identify the station, the time of 

"The indecency standard 

applied is a national 

standard. It is intended to 

reflect the values of an 

average broadcast listener, 

not the sensibilities of any 

individual listener or 

community." 

Ira crow 

day you heard it and some detail about 
the content. 

"It's then up to the station to prove that 
it didn't air the subject matter in question 
or that it played an edited version of a 
song. 

"If you make a complaint, you no long- 
er have to provide a tape or transcript of 
what you heard. That has changed from 
the original requirements when the FCC 
first gained control over monitoring in- 
decency. The complainant no longer bears 
the burden of proof. 

"Right now there is a case pending 
where broadcasters are asking the corn- 
mission to rule that complainants have to 
have actually listened to and heard the 
actual item themselves. As it stands now, 
that is not a requirement. You have a lot 
of groups that will have their supporters 
file complaints even though they don't 
even live in the same city that the stations 
air in. 

"I even had a case where a complaint 
was made 18 months after the original 
airdate. The person was stockpiling com- 
plaints against a station and submitting 
them all at once to the FCC. There is no 
rule against that at this time, but it makes 
it more difficult for the station to prove 
that it didn't air the material, since most 
stations don't keep files on what they air 
for that long a period of time. 

Continued on Pape 31 
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ARTIST TIRE LA WS) 

.IhNy 7, 2006 

FIELD MOB f1CIARA So What (DTP /Geffen/ 

LETOYA Torn (Capital/ 

LIL' JON fIE40 & SEAN PAUL Snap Yo Fingers (TVTI 

YUNG JOC Gain' Down (Bed Boy /Atlantic) . 

T.I. Why You Wanna (Grand Hustk/Atlanticl 

YOUNG DRO ffT.I. Shoulder Lean (Grand Hustk/Atlknticl 

CHERISH Do It To It (Sho Nuff /Capitdl 

MARY J. BLIGE Enough Cryin' (Geffen) 

JAMIE FOXX f1TWISTA DJ Play A Love Song (J /RMG) 

BEYONCE' fIJAY -Z Dena Vu (Music Wonld/Sony Urban/Columbia) 

KELIS f1T00 SHORT Bossy (Jive/Zomba Label Group) 

CASSIE Me & U (NextSelection/Bad Boy /Atlantic) 

RICK ROSS... Hustlin' (Slip -NSkde /Del Jam /IDJMG) 

CHRIS BROWN fall' WAYNE Ginnie That (Jive /Zomba label Group) 

JANET JACKSON fINELLY Call On Me (Virgin) 

CHINGY fITYRESE Pulling Me Back (Capitol) 

BUSTA RHYMES... I Love My B" (fiipmode/Ahermath/lnterscope) 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 

NE -YO Sexy Love (DelJam/IOJMG) 

T.I. What You Know (Grand Hustle/Atlantic/ 

OUTKAST Mighty 0 (laFace/Zomba Labe/ Group) 

NE.YO When You're Mad (Del Jam/IDJMG) 

LYFE JENNINGS S.E.X. (Sony Urban/Columbia) 

DEM FRANCHIZE BOYZ Ridin' Rims (So So Del/Virgin) 

F40 f1T -PAIN & KANDI GIRL U And Oat (Reprise/ME) 

MISSEZ ffPIMP C Love Song (fa'Reel/Geffen) 

YUNG JOC I Know You See It (Bad Boy /Atlantic) 

SAMMIE You Should Be My Girl (Rowdy /Universal Motown) 

CHERI DENNIS I Love You (Bad Boy /Atlantic) 

MILA J... Good Lookn' Out (T.UG/UniversalMotown) 

REMY MA fINEYO Feels So Good (SRC /Universal Motown) 

SLEEPY BROWN... Margarita (Purple Ribbon/Virgm) 

OMARION Entourage (Sony Urban/Epkcl 

SEAN PAUL... When You Gonna (Give It Up To Mel (VP /Atlantic) 

PHARRELL fIKANYE WEST Number One (Star Trak/lnterscope) 

METHOD MAN fILAURYN HILL Say (DelJam/IDJMG) 

DJ KHALEO Hola At Me (TimrSqued/Koch) 

CLIPSE fIPHARRELL Mr. Me Too (Re- Up/Star Trak/Zamba label Group) 

ANTHONY HAMILTON Can't Let Go (So So Del /Zomba Labe/Groep) 

GHOSTFACE KILLAH fINEYO Back Like That (DelJandiOJMGI 

LUPE FIASCO Kick Push (1st & 15th/Atknticl 

GNARLS BARKLEY Crazy (DowntowNlave/Adenticl 

BOHAGON f?CRIME MOB & FABO Wuz Up /BMFJIJEpvrsel 

CIARA f1CHAMILUONAIRE Get Up /lafaesIonha label Group) 

LIl' WAYNE Hustler Musik (Cash MoneyAlniversal Motownl 

RIHANNA Unfaithful (DelJen4/IDJMG) 

PROJECT PAL. Good Googly Moogly (Hypnotize Miads/loud/Carnaiia) 

ROBIN THICKE... Wanna Love You Girl (SW Trat/lnterscope) 

CADILLAC DON_ Peanut Butter And Jelly (Southern Boy/Asylum) 

URBAN MYSTIC I Refuse (SOBS) 

TOTAL I - TOTAL .FEILE ON TOTAL +TATION/ 
PLATS RATS AUDIENCE MAT AM 

HEI 

3519 +73 383009 15 6510 

3517 -249 415732 17 6610 

3410 +45 361223 24 6110 

3374 227 422669 18 6410 

3103 +51 290020 13 6610 

2879 +395 287696 9 6510 

2622 +141 224111 14 6210 

2412 -395 271308 14 6110 

2209 -345 271553 15 6510 

2162 +583 238131 3 6213 

2144 +182 186907 9 6111 

1872 +389 180541 7 5510 

1820 151 169829 14 6110 

1719 -183 179349 13 6310 

1533 +450 138882 2 612 

1496 +257 133135 6 5910 

1495 +194 144727 8 5810 

1435 402 141366 18 6010 

1364 +363 146976 5 5813 

1233 -282 133859 21 6610 

1113 85 85584 6 6310 

1069 -331 151195 17 5910 

1010 +260 106811 4 4811 

1007 -36 60565 11 5810 

984 +89 70845 5 5710 

892 -59 52169 11 4610 

800 +344 78645 2 4816 

711 +102 34677 6 4212 

688 111 61252 12 4310 

652 +55 29687 4 4111 

632 59 112199 6 3310 

631 +5 37169 5 4610 

575 +49 38305 3 3910 

526 +128 100402 2 3712 

497 +180 36173 1 5011 

493 +26 32132 3 3913 

484 -118 47926 13 4910 

471 +17 29634 3 4010 

462 +7 43441 22 3210 

461 -65 69824 20 2610 

441 -66 26768 6 3310 

433 +106 29128 1 3313 

430 +18 23521 3 3710 

415 +313 34437 1 4813 

410 -129 43805 19 3410 

392 +140 32121 1 3812 

387 .17 24947 5 2510 

375 42 24307 4 3010 

370 +89 25281 1 2312 

353 +9 13999 5 2510 

66 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
6/25 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed 
first Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. II alter 20 weeks, the record is not in the to 20 
and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays Total Audience equals Average Quarter Hour Persons limes number of plays (times 100) Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbrtron Inc 1! 2006, Arbitron Inc.).© 2006 Radio & Records. 

PowISEum 
MEDIABASE 

MOST ADDED 
ART/ T TITLE LANUS) 

TOMS MAFIA Silo 2 Si /hp otimhiECá/SslrUirltlitiel 
SHAREEFA MADAM Need A Bou (DTP/DdMANS 
YUNG JOC I Know You See It (Bad Boy /At/amicl 

CHAPTER 4 Fod Wit You IJ /RMGI 

DJ KAY SLAY_ Can't Stop The Rep (Koch) 

JOE IMBIBE Wise You At (AWN* Loki &Nil 

ADOS 

11 

1 

1 

5 

4 

4 

Thefts' arlrWlYapplleüenEellMeiswim net Ahmed r raut 
alla IR apt aaaaeg piF Sweet ntl 11 /rya we week weal 
eel aflay wer Ae aftlay ani h duel u Saaday Peep Samr4M. 

AWN frac d wee walmal= an atiepaal at any day level 

MOST 
INCREASED PLAYS 

ARTIST TITLE L .(S) 

BEYOMCFMMTZOpVu (Must $r*LSaiyUrten air i 

JANET JACKSON MELLY Cd On Me (Virgin) 

YOUNG ORO ffTJ. Shoulder lean (Grand HustleANanticl 

CASSIE Me & U (AkxtSelncNavBdSoy /Atlante 

NEVO Sexy Love (DelJaraWIIUM6) 

YUNG JOC I Know You Sa It (Bd Boy /At6Rnr) 

PARAMCHAl&JONAIE Gat Up gafeatIom, Labe rkw) 
LYFE JENNINGS S.E.X. /Say GrprrCabadi I 

CIN IGY fITYRESE Piing Me Back ICVRtei 

BUSTA RHYMES_ I love.. Ifipsols/Aftsnustieserscopel 

TOTAL 

PLAY 

INCREASE 

+5,3 

+450 

+395 

+319 

+353 

+344 

+313 

+200 

+257 

+194 

NEW &ACTIVE 
SHAWNNA fISMOKE Darm (DTP/Del JanIDJMG% 

Total Plays: 330, Total Stations: 35, Adds: 1 

SHAREEFA fILUDACRIS Need A Boss (DTP/Oel Jam/I0JMGI 

Total Plays: 329, Total Stations: 31, Adds: 8 

BROOKE VALENTI* WIMP C D -Gil (SetiwimWryol 
Total Plays: 300. Toua Stations 30, Adds: 1 

JOE t!PAPOOSE Mime You At LAiW1L J lade/ &Dra) 

Total Plays: 232, Total Statimi 26, Adds: 4 

DAZ MOCK ROSS On Some Red (So So DdNipN 
Toul Puyi 210. Total Stations 28, Adds: 3 

LMTTIER VAAIDNOSS Shia /J fW6I 
Toul Phyi 190, Tail Station 15, AddE:1 

TIKES MAFIA Sir 2 Si AAasrn MeddSay Iltia.taímfN 
Tod Phyi 130, Tod Station[ 19, Add' 18 

OJ KAY SLAY_ Can't Stop The Rep Mae) 
Toul Plays 119. Toul Salim 28, Adds: 4 

aIßsEA Gotta Ba Ma Oil 
Tad Plat 107, Ted Susan[ 13, Adrit 3 

MOM fIFAOOUMIS fat's GM Away Abet Ran/ 

Tod Phyi 91, Tell Staler & Mk 0 

Setae tasked N tela Nqs 

Statism pleyllsts for all RAR reporters me available 
at timt web st 

O UR T SHIRT 
D EALS 
ROCK! 

30 NaNii Macomb Jul,/ 7, 2006 

300 
T- Shirts 

$295 

1000 
T- Shirts 

5 5 $2 

500 
T- Shirts 
$275 

1500 
T- Shirts: 
$235 

White T-shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 
No Art Charges! 

Fite. C.r.i.,1 
CALL NOM 

180034EMKAY 
[311 -m -3173 

FAXT Sal- 777 -311611 

...e.toaesigr.m. 
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REPORTERS 

July 7, 2006 

Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 6/30/06 

Pers f M 

TW LW Famd Burn 18 -34 18 -34 18 -34 

CASSIE Me &U likedekkcctionead Boy/AtNstiel 4.11 

CHERISH Do It To It ISho NullíCapnoll 4.09 

FIELD MOB KIUARA So What IDTPiGelhal 411 
Lll' JON 11E-40 & SEAN PAUL Snap Yo Fingers (TOT/ 4.06 

DUNGY fITYRESE Puling Me Back (Capitol) 4.06 

YUNG JOC Goo Down /Bad BoylAtlantrcl 4.06 

DJ KHALED Hola At Me (TetraS4wd'Kach/ 4.05 

CHAMILLKNIAE MCRAYZE BONE Rein NmErsal Motown 14.01 

CHRIS BROWN_ Grime That UraZo bi Label Growl 

TJ What You Know (GrandHustk/Ath,la:l 

TI Why You Wama (Grand Hustle/AfL it l 
11E40 Sexy Love /Del JaMlüJMG 

E40 f1T PAIN & KANDI GML U And Dal IRep:se/Mfl 

MARY J. BLIGE Enough Cryln' ¡ Gellem 

NE -Y0 When You're Mad (Del Jam /IDJMGI 

LETOYA Torn (Comvoll 

3.99 

3.98 

3.98 

3.96 

3.90 

3.89 

3.87 

3.87 

BUSTA WOWS_ I Lae My B' fiptediAltenstkittevxpel3.87 

YOUNG DRO f 17 Shoulder lean (Grand Hustlentiannc 3.86 

CHEII DENNIS I Love You (Bad Boy/Monte 3.82 

JAGGED EDGE Good Luck Charm (Sony Urban'Columba/ 3.73 

BEYONCE fIJAYZ Dpi Wallet Wa4YTary LebanCatafói3l 3.71 

SHAWNNA Getlin Some (DTP/De(Jam4DJMGl 3.69 

ill' WAYNE Hustler Musik (Cash Mdney/UrnnsalMotown) 3.68 

JAMIE FOXX ffTWISTA DJ Play A Love Song IJ/RMGI 3.64 

AVANT 4 Minutes Altgut J*tw(Gel/en) 3.63 

IBCK ROSS fWJÁY Z.. HustIn' Jam/IC(1W 3.61 

DEM FRANCHIZE BOYZ Rem' Res /So So De W1* 3.60 

KELIS í1T00 SHORT Bossy /JrverZomba Cabe/ Group/ 3.58 

MISSEZ fIPIMP C Love Song (FP' Reel/Gelten/ 3.52 

421 

3.97 

4.23 

4.12 

3.95 

4.11 

4.12 

1.15 

4.13 

4.12 

4.15 

3.94 

3.14 

4.00 

3.91 

3.78 

3.72 

3.73 

3.72 

3.64 

3.59 

3.55 

3.59 

3.54 

3.65 

3.43 

19% 

89% 

94% 

96% 

55% 

95% 

68% 

97% 

97% 

95% 

17% 

63% 

63% 

83% 

91% 

era 
80% 

7400 

55% 

74o 

68°, 

88% 

73% 

87% 

84% 

64% 

70% 

82% 

40% 

16% 4.11 

16% 3.93 

20% 3.97 

24% 3.92 

I% 3.91 

27% 3.86 

13% 3.92 

42% 3.96 

31% 3.88 

37% 3.99 

21% 3.93 

11% 338 

14% 314 

21% 3.88 

32% 3.73 

23% 3.85 

17% 

14% 

14% 

19% 

14% 

33 °0 

20% 

32% 

21% 

31% 

19% 

27% 

12% 

3.91 

3.80 

3.70 

3.67 

3.69 

3.55 

3.74 

3.52 

3.45 

3.69 

3.43 

3.67 

3.49 

4.24 

4.01 

3.96 

3.95 

4.07 

3.93 

3.98 

4.02 

3.93 

3.98 

3.97 

4.01 

3.92 

4.01 

3.73 

3.96 

3.88 

3.91 

3.88 

3.76 

3.71 

3.69 

3.79 

3.53 

3.49 

3.63 

3.38 

3.82 

3.62 

3.78 

3.76 

436 

314 

3.59 

3.70 

3.78 

3.82 

3.76 

4.02 

3.83 

3.88 

3.64 

3.53 

3.73 

3.60 

3.98 

3.54 

3.15 

3.45 

3.65 

3.21 

3.61 

3.49 

3.33 

3.82 

3.51 

3.33 

3.17 

Total sample sire rs 347 respondents Total mraga hroralMy estimates are based an a scale of I -5 i t. dislde very much, 5 
like very much) real bAagWNp represents me percentage df respondents who recognized the song Till Mrs represents he 
number of respondents wig sad they are Wed of heanng the song Songs must home 40% familiarly to appear on survey Sant. 
composition rs based on persons 12. Persons are screened W The Intend One passed they can take the music test based On 
Me format music preference RateTheMusic tom results are not meant to replace carout research The results are intended b thaw 
oprmorn of participants on the the Internet only Rate rheMusc is a registered trademark of Rate rheMusc coo. 1W RN NWh 
tr avaiab M NW rats Mhos by calling 818. 377 -S.11 RaNNAddAd/c.c.N OW is provide) by *E abase Repass, 

,NrisionlPriale tRiftMettle. 

Don't Be The Fall Guy 
Continued from Page 29 

Community Values 

Statement Local community values 
LletemwTe whether a broadcast is indecent. 

Answer. False. The standard applied 
is a national standard. It is intended to 
reflect the values of an average broadcast 
listener, not the sensibilities of any indi- 
vidual listener or community. 

We know our listeners pretty well, 
right? If you've been playing the unedited 
version of Mary J. Blige's "Not Gon' Cry" 
for the past 10 years and no one has com- 
plained yet, you have nothing to worry 
about, right? 

"What is the tolerance of your audi- 
ence?" Crigler said. "Programmers think 
they know their audiences. They've done 
all kinds of research and studies. But re- 
member, all it takes is one complaint. It 
might even be from someone who doesn't 
listen to your station regularly. 

"Many programmers think they are 
safe because they've been playing a certain 
song for years and never had a problem. In 
fact, other stations around the country 
might also play that unedited song. But that 
doesn't protect you from being fined. 

"Certain music formats may be at 
higher risk no blues formats and hip -hop- 
leaning formats. Even though complaints 
have typically been about shock jocks, that 
doesn't mean that indecency complaints are 
or will be limited to those situations." 

Following Up 

Where can programmers get informa= 
tion about indecency laws? They should 

first talk to their company managers to 
find out what the corporate policies are, 
if they haven't already received direction. 
Crigler also suggests going to the web. 

"The best place to get information 
about FCC indecency rules is to go to their 
website at wu>'ut fcc o'. Ort the right -hand 
side you will see a heading that says 'Bu- 
reaus.' Go to the Enforcement Bureau. 

"The first category you see will be 
'Broadcast of Obscene, Profane and /or 
Indecent Materials.' If you click on that, 
you will get more information than you 
will need to know, including how to file 
a complaint. 

"If you then click on 'FCC Actions,' it 
will show you all the FCC rulings since 
1999. This will give you examples of what 
you can be fined for. 

"But, to tell you the truth, you can't 
go anywhere that will let you know for 
sure what is expected. On the site they 
give you the definitions to apply, but the 
FCC has also said that the most impor- 
tant factor when deciding if something is 
indecent, profane or obscene is the con- 
text. That is a very mysterious term. 

"We don't know why in one context 
a word can be accepted and in another 
context it is considered indecent. 

"For example, there was a case in 
which a public television station ran a 

documentary on the blues that contained 
the F -word. The word was also not ed- 
ited out of the film Saving Private Ryan 
when it aired on broadcast television. The 
public TV station was fined for airing the 
word in the documentary, but the FCC 
considered the artistic merit of the word 
used in the film." 

Stations and their adds listed alphabetically by market 

MOMMIsmab. LA 

.:1 4 
IL 

im 

NExAEy.rvM 
1mOÑt~ A6'[ n 11MHY04 

R tr'Ii' i 
as bin M. 

R[I 41fL TIC' 

MMRia! 
MINIM 

,] NAf AT 
t 7,44111 

Ml i Ni. iM 

rNlID1w. Ms' 
PP NO m 

I411161/NN 

tNtABW.NA 
R b 
111- cola 
W60e 

ti t e.Mr 
M16Ytrik 
SNM4IMMIM016 

WNNEJQabaa. SC' 
aAlR r.a 
NO ter' NsI Pm am 
M M 

4Ra1Ma 
Ilk M tals 
M So 

taJriA7aBlarga.lN' 
R r LaMar r tra 

6o1/1AM WN 
VNr161.101741A6 

SINVOlme. 
a.. 

Ab 60A 

.^ Nwops 
RJIrAlm l Yam MN 
44,470, 

INafRYra/. M 
PR MOM Mal Mal l am Vim 
At As. 

weQJclwd.t. 011 
IMO miasma 
IMAM Inn IIMI 

tNMTJCMNrIS, gr 
rR Oa OmY. If1 íw I Mai 

a1 e, 
6 1001f 6 YMN 

LWNIOYAII.AS. 

IMOANataa.lX 
NAM MI 
Nee 

WHTD/Ortt a 
or Gn..s os 041140 

7/01= laaTa En/ 

IMALBStl. M' RN 
14.1110A1 

WYf,AII a,., 
JNPIIn 0 

AL 
ait ON Rl 

atrrllel Rl Y Yam 
WV Mt bit 

NNIrYMN 
14 VA 

IMnIGYMfNa. R. 
R IM 1IrIa 
WI_ a f1M 

NaweN 

RMOSrNa. I fIAIC' 
AR Il loll .a PAM rasA01 

> .0 AC 
IUMV$LMaCAGSTqi,lOMB 

WLON a51NM1II 114114 
ONPrt. a 

.7464. 44P.:1. 

wRMMM9rE. m 
AYO arre r. 
aro sNr allr 

MOMIR 

a IIaMtOfAa111IME 
1 a(rslNaOEGnIEITSUS 

1NP003 a Sal 1 OVA 

WEIRAIAbab. Al 
art law RAYI.AM -aWr ArJrq OJOS rI. 
Y 40e.. 

IIr1U.btbaMO. R a mu ma 
A CM: 

IPIOAtaafr pM. NO' 
0a Y. bsss Rl Am ha, 
YAb 

nY lM 
I10116MNu í . u 

MAMA, Mobs, u Ma SIM a41I11 
17 Nrr'OJAYl 
511011fMMN 

l btr r 
R IMO Mom r. 11 N 

. ',MII.NNU 

WIIDAaawl. Ns 

PO- 
Maw oe 

/I Jwa..r.rq\I 
KAY. 

JAW 1113604N4111 

MnAyyNIE/s. n 
YM.Ma 

~ om almeat 
EYE 
MEIfWM 

IYaL M 
JR 

1 Dail6rN 
I1/711FAMID11033 

NYMlsrnb. KT 

eúo 

a 
OA ter IuJ' Otra 

76 YJAr l 
IIOIfIa1lM.141 

MO 
rM 

a IIYDI'YaMA 
76 JLISTJmmeM11Y 

»n'SA i6JoC 
I 6XMAtO01I11u.fAI 

Tlr 

tt . 

NaNMa 
041104 
9aIIMNIIIOm 
Di4ar Sin aOEGSTrntMOO 

Minn 9411111 04141 
SANI 

lot `M 

WM lama Imam n on n NSW a 1i Stoa 
15 ruNG 
10 01Ml SIAM II 
10 SSW MM MAIRE laI 

RIt A. u 
60 SIMS" IQYVMI}I1 A 1N 

;Alabra.rN 

MOUE/Nay Odom. LA 
11011irMN 
I41AJNMaOa5rq61rl 

IIM RINar Vail. m 
ROOM Mat Ira bll 
la ma 

1161111~M. 
lama 

SAS 

NMIaeNNVa M 
O MOM' Am Mama 

!!Ñ MEllnlals 
OWES 
CAaucoaaJSSMY ww 

lib Ms Ms 
WAY 

r 
a 

fsYHaA161Oa 
11aa1a1W1A 

MNLONMjMa. PA' 
8141 alea 
SPUR bra lar 
n CNM10tIIIl SYS 

W` MO, FA' 
R RN Allis lbmaa. 

7 nJ.A'4aJa0a6 VIII 6EEO 
PKX61 a 51.10111 OVA 

_VIOOM(y tl, .' r\r Ila Mor 
N Mrreq Ly1r; 

JAk` .M' 
Malt Mr IMO 
b 414111113 1x01 
71 NNPgIi 1sAm1 YAM 

Olt 
NWfAtt an1. is 

T9a MsWa Ir 
WON4Amofler NY' 
WV ANA Moot 
MR iAeal 
aY 

UA 
CIYVIIRa 

NM ChM SUM HIA, 
MOM 
ease Ina mhos l iamb trams 

/ 1M11161WN 

Nak 
OM 

L1Meo IIWtaYNY 
O Mom wfia 
Mk Mom lama 
D01lYM1 

SIM MI LavßalNY 
eat toms 
1R WOOS l IMIS SOD 
I600, 

EILIMUML ` 
V aííiaroo1° 

aroal 

M 

SAM 

.rA 

M h A... 
vWYNNIWq 

17 OWe 1 NNaOI r 
TI S,,.IIMSn6111,aS1 
I! 4I1IWI.N 
in Fn.. W IsIM 111ir 

lNNW Oraub NV 

b6tlw` 

No 
Mt IMO Alma 
Pa Cola Me ~at Mr rI 

, bot 

qRRatlp, R r r ammit" arta A flat ISSN 
A1aI SSA IMi,. 
S,r.I.lNaliMNl,lal 

WJUC.'loleoo OH' 
PO Cera 11.0 

WJh 7oledo. ON 
PD eaOal Y. 
6PD OatIP.I 

1r11r lalaq 

R AV 
a 

MREE/TNsO_ kö 
Or IS rive 
PD Ar 
AR Ja/ lue 
OM Jar DJ ITC SEE 

t1A70VpdYrs, GA 
rR llat Maw 
Mt Jars Ammo a41a Vl I1L5Qi 
LI SIIPrmIS46I4114101llaM6eO 

/ URA JtYMOAiIal614 
7 Minna/4/ 
o IIrE MSn MIA sal 

IV$TL iN41s. GA !ass ay. 
Ns am mes mow albs 

a am ASO61aus 
Is me am 

oc. . 

llrMot 
MODS 

N 
` .. . l Illmte aN5 

V AJs 

flak Fer semiuY ate. 
use füll Obit TraWag. 

MKIIAIA4 
MonNaad ROpmMn 

911 Total Rapwbra 

441 Total MorWDntl 

30 TOW I decor 

DM Not Report. 
pbyWt Room (13): 
KBCFJAbardb. LA 
KIJKNemt. TX 
KJMYLaIr garbs. LA 
WBFNCoaat4m. GA 
WBWT?oEdlaeaee. R. 
WFXE/coNNnbIr.GA 
WJIZ/Albany. GA 
WJJtA/DoU1an. AL 
WMSU/Columbua. MS 
WMXV/Florence. Al 
WUVNCharblteevrfle. 
VA 

WZNT/MOntgomery Al 
XM RamSahnnr 

lulu / /«ii, Radio & Records 31 

www.americanradiohistory.com

www.americanradiohistory.com


RR URBAN AC TOP 30 s 

1 

3 

2 

4 

5 

6 

12 

7 

11 

8 

9 

10 

13 

14 

15 

21 

16 

19 

18 

17 

20 

8 

Q 
10 

11 

12 

13 KIRK FRANKLIN Looking For You (Fo Yo SoaNGospo Centric/Zomba label Group) 733 

Q HEATHER HEADLEY Ms Time (RCA/RMG/ 686 

Q JEFF MAJORS fIKELLY PRICE God's Gift OrlesieOrbiSony Urban) 673 

Q LIONEL RICHIE I Cal It Love (Isl.d/KUMG) 590 

Q MARY J. BUGE Enough Cryií (Geffen) 580 

Q MARY MARY Yesterday /Sorry l*baNColumbie/ 547 

Q SHAH CE Take Cane Of U I'Ñn 4Thytime/ 534 

20 JAHEIM The Chosen One (Divine MS/WamerBros.) 509 

21 LETOYA Torn ( Capto/ 454 

22 22 ISLEY BROTHERS... Blast Off (De( Soul/Del Jam/IDJMG) 405 

23 23 RAHEEM DEVAUGHN You (Jivellombe label Group) 404 

24 24 AVANT 4 Minutes (MagrcJo1 soofie/h./ 391 

25 a KEYSHIA COLE love (A &MIInterscope/ 344 

30 Q FREDDIE JACKSON Unti The End Of Time (Orpheus) 334 

26 27 LORENZO OWENS Wama See You Smile /D -Town/ 318 

28 28 KINDRED THE FAMILY SOUL Woman Fist Miami Beech) 267 
lsre> a PRINCE Satisfied (UnversalRgooáiit) 252 

29 30 JAVIER The Answer Is Yes (Caprtd) 243 

July 7, 2006 
ARTIST TIT _E LABEL'S, 

TOTAL 

eLArS 

ANTHONY HAMILTON Can't Let Go (So So Del /Zomba Labe/ Greg/ 1650 

MARIAN CAREY Fly Like A Bird (Island/ /DJMG) 1565 

BRIAN MCKNIGHT Find Myself In You (MotowNUnrversall 1544 

TEENA MARIE Ooh Wee (Cash Money /Unwersa'Motown) 1353 

URBAN MYSTIC I Refuse (SOBfI 1239 

ISLEY BROTHERS... Just Came Here To Chill (De(SouYOefJanIDJMG) 1089 

LUTHER VANDROSS Shine /J /RMG) 1076 

MARY J. BUGE Be Without You (Geffen) 962 

DONELL JONES I'm Gonna Be (lafecdlomba label Group) 929 

ERIC BENET Betty Baby (fiidsy /Reprise/1VamerBros.l 925 

HEATHER HEADLEY In My Mid (RCA/RMG/ 850 

CHARLIE WILSON No Worth are/Zomba Labe/Group) 799 

I- 
PLAYS 

TOTAL 

AUOrNCE 
1001 

% MS ON 

CHART 
TOTY_ fClü 

AA0n0o6s 

.86 181844 29 6810 

+29 166811 18 6110 

93 140637 24 8610 

+2 132420 18 8510 

32 84772 22 6410 

128 86365 24 8310 

+251 99599 4 6310 

-85 86552 31 8210 

+100 79811 14 8011 

-71 65738 17 6210 

-55 74588 37 8810 

-80 85479 10 0111 

.43 97786 38 8110 

+57 40200 8 5110 

+17 61189 21 4410 

+142 59988 3 1513 

+29 83652 0 1311 

+86 52888 12 3714 

+27 34821 13 4811 

7 39881 10 4810 

12 32875 5 3211 

-32 28596 6 4310 

-24 41039 18 3411 

-14 30992 8 3310 

+13 26395 20 2810 

+55 23133 2 3114 

3 18108 4 2211 

28 18091 15 2310 

+81 19879 1 2812 

39 18880 5 2210 

68 Urban AC reporters Monitored airplay data supplied by Mediabase Research, a dmslon of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
01 625-71 Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays s 
placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in the 
top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R6R 
by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number o1 plays (times 100). Each daypail on each station Is assigned an AOH 
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (O 2006, Arbitro(' Inc.) .© 2006 Radio 6 Records. 

powstgo[37 
MEDIABASE 

MOST ADDED 
ARTIST TITLE LABEtfSl 

JILL SCOTT The Fact l A Need Youl (HalosalrTA1' 

INOUTARIE There's Hope nw aalakba i 
MARY MARY Yesterday (Sorry ¿*C aYleW 
FREOOIE JACKSON Until The End Of Time (Orpheus) 

TAMAR DAMS Sudsy In The Perk Owe/se 
TONY NCH PROJECT Samettw About U IIMJRd Media Gray/ 

ALCEBM U Do It For Me (Kedsrl 

UONEL REN E I Cal h love (Lánd1OJMG) 

ANIMA Everyday (Mairid 
MICE Satisfied KAawselReser) 

Aoos 

S 

1 

1 

1 

4 

1 

3 

3 

3 

2 

MN erne. AC W 1._Ui i apple w lee leaf stases .et abed le 

rust Ms per See awe p r Sep est osai term yaws pw wed 
svie on Onlay rook- A. Wry* resi is Word as fanny ewe 
fat iy. AiYk ..rmaspgaem.ostlNwageMtryyiyher 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL,SI 

LBTIN N VANOROSS Shine (h M ) 
INNTB RK70E I Cal It Low Or dfL MI6/ 

BLACK EYED PEAS My harps (A&Wbtescgoel 

NOWAK There's Hope Nmwsel Moron* 

Al. SCOTT The F/CI IS p Need Youl (*Mao Mail 
DELL ABES Neon Be (Leseami eWet Groep) 

MINCE Sandi plins rsalRryaiid 

NEW & ACTIVE 
AL SCOTT T1e Fact lei Nall UM /OA*UaeY 
Total PIys: 231, Total Stains 28, Adis 9 

ALGEBRA U Do ft For Ms Rdr) 
Teal Ploys: 201, Total Swims 20, Adds: 3 

N OIA.ALNE There's Hope Alai ersdMotown) 
Total bays: 19Z Tsui Stations 30, Adds: 8 

TOTAL 
PLAY 
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Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost-effective and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 
Advertise your message in any color 

a.t 
Call today for more information! 

1- 800 -231 -6074 www.rollasign.com 
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ARTIST TITLE LABELIS, 

TOTAL 
PLATS 

. 1- 
PUTS 

TOTAL 
allprllCE 

leN 

REAS ON TOTAL 
CHART 

STATIONS 
MS 

DONALD LAWRENCE PRESENTS... The Blessing Of Abraham (EM /Gospel) 1544 +8 51111 23 4510 

JIMMY HICKS & VOICES OF TEGMTY Born8lessed (Wcv*Atade/ 1175 +104 38017 22 4011 

BYRON CAGE I Wi Bless The Lord (GatpeC80E/Zomba label Group) 1102 +13 40552 31 3510 

VIC( IEWINANS it's Akio (Ywiy /Zotsba label Group) 1049 +4 35242 21 3810 

MARY MARY Yesterday (Sorry lltbstatnAvabial 981 .53 32427 41 3110 

HEZEKIAH WALKER Lift Hen Up (Wry/Zomba label Group) 950 +8 35565 37 3310 

TYE TRIBBETT Victory (Sony L/ibaWCalMake/ 930 +BB 27233 13 2910 

KIRK FRAMM Lading For You (Fo Yo Soe'Gospo CwttÁ.JZcmde Label Group) 881 33 29265 42 3210 

%WM PONE Marano Is Available (PrTSptigs/EMl Gospel 805 +3 25711 34 3110 

DONNE MINN Cluck Mousy b11í1 astia label Gimp) 748 +15 28505 12 2711 

KEITH WONNENNOY JOIM I Made K OW 814 +54 20988 6 3110 

YOUTH FOS NC'MRST The Straggle Is Over (fmt WLKS) 609 +35 18311 10 2410 

MARVII SAPP Perfect Pace (Verify/ 607 +4 15923 20 2110 

DORINDA CLARK -COLE So May Tines (Goap Centric/Zomba label Group) 593 19 17752 28 2110 

YOLANDA ADAMS Victory (Atlantic) 555 -3 27056 33 1810 

DONALD ALFORD AN I Want To Do Is Bless You (Ha Wait/Tanis) 550 +33 16868 19 1812 

BISHOP EOM( LONG WINDY BIRTH TOTAL_ H Shall Cane To Pass (EM / Gospel/ 523 8 15759 19 23/0 

YOUTHFUL PRAISE Incredible God, kluedide Praise (Artann ) 470 +34 17111 7 2311 

DARREL PETTES & STRENGTH IN PRAISE Thank Ya Jesus (EMI Gaspe) 

NU BEGINNING fIDAMON LITTLE Long As I Got Shoes (Worldwide/ 

489 

463 

+15 

+54 

13123 

20345 

8 

10 

2111 

2210 

VIRTUE Follow Me (Infapiry Soap& 441 +25 11799 II 19/2 

YOLANDA ADAMS This Too Shah Pass (Atlantic) 415 -43 13541 17 2110 

BISHOP LEONARD SCOTT Sing Unto Thor King (Tyscot/Tasers) 378 -27 8002 8 1510 

ANN MESSY I Can Go To God In Prayer (SAaaacchel 362 -20 13611 5 1810 

VASHAWN MITCHELL No Way (Tyscot) 346 +16 15935 9 1510 

KIERRA "KNIT SHEARD Why Me (EMI GoapO 331 +83 11374 1 1813 

NORMAN HUTCHI NS Gm Reedy For You Mirada LIDll 330 +21 9507 3 1311 

WILIIAMS BROTHERS Be There Illlackkwry) 301 +2 14228 4 1610 

TONY TERRY Praise Hirn (Studio 25/Kochl.IEG) 298 +21 18028 2 1910 

JOE PACE Mighty long Way (lawny Gospel) 292 +3 5731 7 1010 

46 Gospel reporters Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1. 
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MST TITLE LABELiSI 

KELLY PNCE HaYg (Come Caebir/ZatakalaMlGimp) 

10í01A'IOKr MEMO WIryM, Gos/al 

MOST 
INCREASED PLAYS 

4 

3 

TOTAL 
Put 

ARTIST TITLE LAWLIS) *CREASE 

_Y WKS & VOICES OF_ Bin Blesed INletlia _M +164 
TVE TMBETT Vctay ßiMlNdral'tal- W +p 
KENIA 9a0' SHEMIN My Ms 11N6y61 +113 

IENAY GMBI w Scary dóditery/ +68 

KEITH WONDEMOY AMMO I Made It (ysayl +54 

NO S E M I NNG f10. UITLE Lag As I Got Shoes IftreA del .54 
Ot MAKES 6. HAYES A TREK/ARMORS You Worthy XICfE / 53 
ILRIMMN YtglrkM fora lillkpoCaracemrkrlrblliap +42 

D. MUM' MAW Do You DeexpeCeordeetel , éerfroEpl +39 

YOUTH FOR DEIST The Sb ggle Is Oyu fairs/ US) +35 

NEW &ACTIVE 
ANDRAE CROUCH Al Because 01 Jesus Wanly) 
Total Plays: 287. Total Stations: 12, Adds: 0 

NORMAN HUTCHES A Move Of God b On The Way (J0/l 
Total Plays: 270, Total Stations: 18, Adds: 2 

HENRY GREEN My Story akod ,yi 
Total Plays: 248, Total Submit 19, Adds: 2 

L FRANKLIN ktgeMahHedisWi*oCatdidlassbLabel Craepl 
Total Plays: 233, TAMERS= 11, A& 2 

MESA NENNE Pamela Baia (TyUO' essit) 
Teal Mew 191, Ted Didevrt 7, Adds:1 

J NUS Psalm 15011kgre Centric/ 
Teal Flays: 186, Total Staffas: 6, Adds: 0 

NEW DIRECTION I Cr To Jean A*ospo Caorllonrlu Ladd Grow) 

Total Plays: 159, Total Stations: 8, Adds: 1 

21:83 KIJ MOSS I'm Sorry (Gmpo Centric/Zomba (add Growl 
Total Plays: 151, Total Stations: 6, Adds: 0 

ISRAEL & NEW BREED Tun It Around 00,0 Gower/ 
Total Plays: 150, Total Stations: 7, Adds: 1 

LEANNE FAINE The Conqueror Sore n/4,1 

Total Plays: 141, Total Stations: 10, Adds: 2 
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March 3 of Dimes 
A.I.R. Awards. 
1ehierernent In Radio 

APPLAUDING RADIO & THE MARCH OF DIMES 
LIFELONG PARTNERSHIP 
The March of Dimcs and radio have 

had a successful partnership for marc 
than 67 years. In 1938, when radio 
announcer Eddie Cantor urged his 
listeners to send their spare dimes 
to President Roosevelt at the White 
House to help in the fight against 
polio, he used the power of radio to 

communicate his urgent message and 
"coined" the phrase March of Dimes. 
The March of Dimes Achievement In 
Radio Awards carries on our historie 
partnership with radio by celebrating 
excellence in broadcasting. Congratu- 
lations to A.I.R. Awards winners, 
finalists and participants in Atlanta, 

Milwaukee, Nashville, New York, 
Philadelphia and Pittsburgh. With 
radio's continuing support, we will he 
successful in our campaign to address 
the increasing rate of premature birth, 
now affecting half a million babies in 
the U.S. every year. 

NATIONAL SPONSORS: LOCAL SPONSORS: 
Georgia Association of Potawatom Bingo 

360 Media Black Box Network Broadcasters a Casino 

NR ABC Radio News Services - TN J Records RCS Productions 
AFTRA Blattner Brunner. Inc. Katz Media Group Premiere Radio 

trartr7e AC +reno nt r r Atlanta Journal - Capitol Virgin Max2o Advertising RCA/Nashville 
Constitution Clear Channel Outdoor Miller Kaplan a Arase Sony 

:I/V1ERE/' 
Atlanta Magazine 
Atlantic Records 

Comcast 
CURB Records 

OnMitwaukee corn 
PMI 

Universal 
Warner Brothers 

For more information. contact the AIR Awards at mfrennier @marchofdimes.com or call 412- 391.3193 
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EART LAND 
"I LOVED HER FIRST" 

"We will addtt today. Absolute hit record. 
Play it and tc he phones light up." 

r 

lóhñny, Gray, WKHX, Atlanta, Ga 

"The resp 
for a ne ist. r11- y grow stronger 

se fo "I Loved r First" o 

Big ' ., 

e, All Request Party Host, B -105.1 Cincinnati 

R &R Debut: 
&R Indicator: 41 

i oar s 42 
MusicRow: #3 4; 

New Adds: 
KPLX WKHX WIRK KUBL KATM WNKT WWYZ WXTA 

WBCT WTNR WFRG WHWK KAFF KIAI WOKK 

Already Playing: 
WCTK WGGY WFLS KXKT KIXZ WRSA 
WOKQ WGTY WEGX KVOX KKCS WQIK 
WCTY WXTA WRSF KIXQ KRMD WBDR 
WBEE WOVK WITL KSUX KKJG WLLX 

WHKX WFBE KHKX KSNI 

WJLS WTCM KGKL KFTX 

WPCV WTHI KEGA KEAN 

WKML WIVK KSOP WAHR 
WTVY KQFC 
WBBN KBUL 
WXFL. KNCI 

WLAY KJUG 
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New & Approved 
Fresh tunes on tap for 03 

By Chuck Aly 

Associate Country Editor 

his is the time of year when previously vague notions of 
big fourth -quarter album releases start to come into focus. 

This week's survey of country labels finds a number of high -pro- 
file single and album releases scheduled through September. 

Trace Adkins, Dierks Bentley, Vince 
Gill, Alan Jackson, Montgomery Gentry, 
Craig Morgan, Sugarland, Keith Urban, 
Clay Walker and Lee Ann Womack are 
just a few of the big -name artists with 
releases coming into view. 

There's also a live album from Kenny 
Chesney, film soundtracks from a cou- 
ple of guys named Tim and Toby acid a 

single from none other than Bob Seger. 
(Yes, you're reading the Country column, 
and, no, it's not 1976.) 

And then there's a bushel full of 
brand -new stuff we haven't even men- 
tioned. So warm up the of iPod and set- 
tle in for a lot of listening in Q3. 

903 IAN* 
The new Neal McCoy single dropped 

at radio late in June, and "Tailgate" will 
continue to be a focus for Bill Mayne's 
bunch throughout the third quarter. Dar- 
ryl Worley's " Nothin' but a Love Thang" 
will also get full attention in the run -up 
to the Sept. 19 street date for his new al- 
bum, Here and Now. 

Country Comes To Dallas 
R&R Convention '06 is set for Sept. 20 -22 at the Hilton Anatole Hotel 
in Dallas, and R&R/Nashville will be hosting a pair of country sessions 
at the confab bn Wednesday, Sept. 20, from 3:30 -5pm, and Thursday, 
Sept. 21, in the same time slot. 

We'll be announcing session topics and panelists soon. but make plans now to 
join us. For more details and to register. visit www.radioandrecords.com. 

Danielle Peck's "Findin' a Good Man," 
from her self- titled debut, remains a pri- 
ority. Equally high on their list is Jack In- 
gram's "Love You," which is not only on 
his current Lire: Wherever You Are album, 
but will also be on a fall studio release. 

Their latest single release is Taylor 
Swift's 'Tim McGraw," from her upcom- 
ing fall album debut. 

NIA 
Your BNA captain, Tom Baldrla, re- 

ports smooth sailing as Lonestar's 
"Mountains" rolls at radio and The Lost 
Trailers pull through on July 24 with 
"Why Me." Kenny Chesney's next single, 
"You Save Me," is due in August. The 

Jason Aldean 

collar anthem that we have seen some in- 
credible early tests on," I.oba says. "This 
should be the single that pushes his de- 
but album platinum." 

And then there's Morgan. "Coming off 
an album that generated two No. 1 sin- 
gles and nearly a top 10, we'll have the 
first single from Craig's new album," 
Loba says. "This will be the first time he 
has collaborated with Keith Stegall, and, 
if the roughs are any indication, we are 
going to have an amazing album." 

Big Mackin 
VP/ Promotion Jack Purcell and Na- 

tional Director John Zarling are dialed in 
to Big Machine's current single releases, 
which they expect to remain priorities 
throughout Q3. Additionally, new music 
from Jimmy Wayne should surface late in 
the summer. 

Blaine Larsen 

track is from Chesney's current Tlu' Rend 
and the Radio album. 

BNA's album releases include Pat 
Green's Cannonball on Aug. 22 and Ches- 
ney's Line Those Songs Again on Sept. 19. 

Looking ahead, Blaine Larsen's next 
single will be "Rockin' You Tonight," ex- 
pected in September. Baldrica also hints 
at "a really big surprise" coming from 
BNA soon. 

Darryl Worley 

Arista 

If you're only going to have one album 
release in Q3, might as well make it a 

new studio album from Alan Jackson - 
one that's produced by Alison Krauss, no 
less. The date is still tentative and could 
tall to October, but it's always good to 
know a big release like this is on its way. 

Jon Loba and the BBR staff are focus- 
ing in Q3 on proven radio successes Jas- 

on Aldean and Craig Morgan. Aldean's 
new single is "Amarillo Sky." "It's a blue- 

Capitol 
The first single from Dierks Bentley's 

third album is on tap for the Jimmy 

Harnen -led Capitol crew. "Every Mile a 

Memory" goes for adds July 17. Two 
weeks later, on July 31, Capitol rolls out 
"Wait for Me," a new single from Bob 
Seger's upcoming album. 

Keeping with the first- single- from -a- 
new -album theme, Keith Urban's next re- 
lease is expected in August. Date and ti- 
tle are yet to be detemnined. And on Aug. 
15 Trace Adkins brings "Dangerous 
Man," which appears to be yet another 
new single from a new album. 

Columbia 

"The new Columbia Records /Sony 
BMG Nashville will continue to roll with 
hits like Trent Willmon's 'On Again To- 
night,' Miranda Lambert's 'New Strings' 
and Gretchen Wilson's 'California Girls,- 
says Larry Pareigis. 

"We're also pumped about the im- 
pending return of Montgomery Gentry, 
with the first single from their next stu- 
dio album in Q3. So are Eddie and T -Roy! 

"Ashley Monroe's written a few new 
and stellar songs and is in the studio right 
now working them up, and Big Red pro- 
motion can't wait to get her and the new 
music out on the road to you in the next 
few months. 

"Remember. Spin 'em hard, and thanks 
for the support, Country radio!" 

Cub 
Rodney Atkins' album If You're Going 

Through Hell lands in stores July 18, and 
VP April Rider says it's a safe bet that 
Steve Holy's July 25 album will be titled 
Brand New Girlfriend. 

On the singles front, Jo Dee Messina's 
"It's Too Late to Worry" goes for adds July 
10. Tim McGraw's next platter is "My Lit- 
tle Girl," which is not only on his current 
hits package, but will also be on the 
soundtrack to the film Flicka, now set for 
October release. The single will drop 
sometime in July. 

New artist Tyler Dean, who happens to 
be Ronnie McDowel's son, will have "Built 
for Blue Jeans" out sometime in August. 

Jimmy Wayne Bob Seger 
Blue County 

Continued on Page 36 
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New & Approved 
Continued from Page 35 

Adrian Michaels reels off his team's 
list of priorities, including the new Blue 
County single "Firecrackers and Ferris 
Wheels." LeAnn Rimes' next single, 
"Some People," is going for adds July 10. 
New music from Clay Walker is expect- 
ed in mid -August, and new artist Lee 
Brice will make his debut in Septem- 
ber. 

Airplay emissary David Haley says, 
"I've got several plates in the air - I just 
don't know where they're all going to 

Carolina Rain 

drop." A third single from little Big 
Town's current album The Road to Here is 
definitely planned, but with "Bring It on 
Home" continuing to perform well, the 
timetable is yet to be set. 

Haley and company are also hot and 
heavy after Carolina Rain's "Get Outta 
My Way" as Q3 rolls on. Additionally, 
Mark Wills continues to work on his first 
album for the label. A single is expected 
sometime in the quarter, but the details 
are still, as Haley says, up in the air. 

Katapult 

This independent's third -quarter offer- 
ing is a new album from Brian McComas 
titled Back Up Again. The disc hits stores 
Aug. 29. 

Brian McComas 

Lofton Creek 

Mike Borchetta says his release sched- 
ule includes a new single from Shawn 
King called "Blue Dress" that lands some- 
time this month. August features an al- 
bum from Heartland titled I Loved Her 

36 Radio 8 Records July 7, 2006 

RH COUNTRY 

First, and Keith Bryant's disc lust the Way 
We Do It Round Here comes out in Septem- 
ber. 

Lido Strut 
The house of mouse began introducing 

Sarah Buxton in Las Vegas during ACM 
and CRB events in May, and now she's 
on a radio tour. "Sarah will be meeting 
and singing for programmers and show- 
ing off her star potential ahead of a de- 
but single sometime in August," Dale 
Timer says. "Sarah is produced by Dann 
Huff and Craig Wiseman, managed by 
Clarence Spalding and creating a big buzz 
early on at radio and in the songwriting 
community." 

;'Me and My Gang" is pushing to the 
top, and the Lyric Street team knows an- 
other single from Rascal Flatts will be up 
to bat soon. Turner says their tour contin- 
ues to break attendance records and that 
the album is country's best- selling release 
of the year. 

IIICA 

Already working for MCA at radio is 
George Strait's "Give It Away." Mid -July 
sees CMA Female Vocalist Lee Ann Wom- 
ack returning with "Finding My Way 
Back Home." Her next album comes out 
in the fall. 

Vince Gill's next album, his first in three 
years, is a four -disc set of new material. 
Each disc follows a them and encompass- 
es country, bluegrass, rock and other 
genres. Other artists are also featured. A 
single is expected in July. 

Gary Allan's "Life Ain't Always Beau- 
tiful" remains a priority for the label, as 
does Josh Turner's "Would You Go With 
Me." 

darn tay 
The second single from Julie Roberts' 

album hit radio June 26. Mercury VP John 
Ettinger says "Girl Next Door" has "tem- 
po and a big hook - why not have a 
bunch of fun ?" Roberts' album Men & 
Mascara landed in stores at the end of 
June. "The reviews are already amazing," 
Ettinger says. 

Mark McGuinn 

on July 25. Nashville Star winner Chris 
Young's RCA debut may land in the last 
few weeks of the quarter but could also 
show up in early Q4. 

Shaw Deg 

New duo Rushlow Harris lead off the 
quarter for Denise Roberts and her squad, 
with "That's So You" set for a July 5 go- 
ing-for-adds date. The album is expected 
in the winter, but a date is not yet set. 

Toby Keith's next single will be "Crash 
Here Tonight," but with "A Little Too 
Late" still working, the GFA date may 
move around a bit. August is a safe bet. 

Sarah Buxton 

The promotion staff continues spread- 
ing the word about Josh Gracin's "Favor- 
ite State of Mind." It's from Gracin's soph- 
omore album, which is expected at retail 
in September. Trent Tomlinson's "One 
Wing in the Fire" and SheDaisy's "In 
Terms of Love" continue to build, and 
both singles hail from currently available 
albums. 

Josh Turner 

Randy Rogers Band 

Early August brings new music from 
Sugarland, but the details are still to be 
determined. "Every rough and every 
demo we've heard for the second album 
is amazing," Ettinger says. 'This band is 
built on talent - singing and songwrit- 
ing." Their sophomore album follows its 
double -platinum predecessor in the fall. 

August 14 brings Randy Rogers Band 
and "Kiss Me in the Dark" to Country 
radio. "Of all of country's new group of 
artists, this has to be the best of the live 
acts," Ettinger says. "Huge in the South- 
west, RRB are already receiving airplay 
at various stations around the country, 
and the song is just right to bring nation- 
al airplay into their equation. Come see a 
show, please!" 

The band's album lust a Matter of Time 
hits stores Sept. 12. Ettinger says, "The 
album reminds me of, like, 1978, when I'd 
get the new Tom Petty or Bruce Spring - 
steen or Willie Nelson and just wear it out. 
It's that good." 

(lor1Mt16ek 
Anne Weaver reports one release in the 

third quarter, Mark McGuinn's album 
One Man's Crazy on Blue Flamingo /Quar- 
terback. Street date is July 4. 

MA 
Ronnie Milsap's My Life went to retail 

at the end of June, and the debut album 
from Jake Owen, Startitn' With Me, follows 

Rushlow Harris 

Roberts notes that Keith's album White 
Trash With Money is platinum. 

Show Dog's second album release is set 
for Sept. 26. It's the soundtrack to the Par- 
amount feature film Broken Bridges, star- 
ring Keith, Burt Reynolds, Kelly Preston, 
Tess Harper and Lindsey Haun. Keith, 
Rushlow Harris, Willie Nelson and Haun 
are all featured on the album. 

Universal South 

July 17 is the add date for Katrina 
Elam's next single, "Love Is." Two weeks 
later Joe Nichols bows "Ill Wait for You," 
and Alvarado Road Show introduce "I 
Hope She's Happy" in mid- to late Au- 
gust. 

As for albums, Shooter Jennings will 
have a live release in September. Marty 
Stuart's Conryadres, a compilation of many 
of his duets as well as some new tracks, 
could go to retail late in the quarter or 
may fall to Q4. 
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July 7, 2000 
Aa11R nu LA LAS) 

TOTAL 
WETS 

.. 
POETS 

TOTAL 
Pun 

.1. 
RATS 

TOMO 
Ira/ 

.F AW 
IMI 

LEEKS 
ON 

TOTAL 

ADDS 

KENNY CHESNEY Summertime (BNA) 14276 -213 4976 +37 445861 -1257 14 12614 

BRAD PAISLEY The World (Arista) 13881 839 4849 +423 429381 29238 16 12614 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 13099 827 4571 +386 402613 28550 17 12614 

PHIL VASSAR Last Day Of My life (Arista) 12399 -1061 4287 -339 382598 34424 22 12413 

TOBY KEITH A Link Too Late (Show (kg NaslmillelravErsa9 12157 878 4138 +387 371176 27161 12 12614 

TIM MCGRAW When The Stars Go Blue (Curb/ 11884 -134 4199 -48 353002 7494 18 12513 

RODNEY ATKINS If You're Going Through Hei... (Curb) 10872 1129 3753 +423 333765 36238 25 12614 

KEITH ANDERSON Everytime I Hear Your Name (Arista) 9933 -122 3519 +40 303920 -5909 26 12614 

RASCAL FLATTS Me And My Gang (Lynn Street) 9234 706 3217 +275 268620 19339 12 12513 

GARY ALLAN Life Ain't Always Beautiful (MCA) 9085 533 3206 +259 275897 11374 24 12414 

LITTLE BIG TOWN Bring It On Home (Equity) 8372 788 3012 +318 245520 26579 22 12413 

WRECKERS Leave The Pieces (Mavenck/WarnerBros.) 7895 845 2683 +295 227115 28624 13 12513 

STEVE HOLY Brand New Girlfriend (Curb) 7168 916 2481 +335 202542 26893 21 12319 

ERIC CHURCH How 'Bout You (Capitol) 6885 238 2436 +111 187494 7430 20 12314 

KENNY ROGERS I Can't Unlove You 'Capitol) 6467 284 2130 44 183190 8037 26 11313 

JAKE OWEN Yee Haw (RCA) 6167 257 2186 +126 155799 9627 18 12214 

SUGARLAND Down In Micsistippi (Up To No Good) (Mercury) 6122 118 2218 +88 161374 290 17 11813 

BILLY CURRINGTON Why, Why, Why (Mercury) 5939 364 2139 +154 162993 12604 18 12215 

JOSH TURNER Would You Go With Me (MCA) 5525 259 1922 +154 146255 5971 10 12214 

BROOKS & DUNN Building Bridges (Arista) 5349 934 1910 +344 147396 24893 6 12216 

PAT GREEN Feels Just Like It Should (BNA) 5181 457 1708 +202 138579 11274 8 11617 

JOSH GRACIN Favorite State Of Mind (L ync Street) 5019 266 1849 +111 125095 10361 17 11814 

FAITH HILL Sunshine And Summertime (Warner Bros.) 4501 941 1558 +391 131767 30436 4 116112 

DANIELLE PECK Findin' A Good Man iBig Machine) 4172 303 1429 +103 106155 7992 15 10312 

BIG & RICH 8th Of November (Warner Bros.) 3852 358 1215 +114 111154 8948 6 10215 

TRACE ADKINS Swing (Capital/ 3772 348 1307 +142 108222 9927 10 8915 

TRENT WILLMON On Again Tonight (Columbia( 3723 169 1285 +35 96749 3958 20 9612 

MIRANDA LAMBERT New Strings (Columbia) 3306 470 1096 +160 89355 18084 11 8715 

GEORGE STRAIT Give It Away (MCA) 3163 1680 937 +547 93797 34421 2 93135 

BLAINE LARSEN I Don't Know What She Sad (Giantslarer/BNA) 2910 301 1024 +77 72292 8884 18 8411 

MEGAN MULLINS Ain't What It Used To Be (888) 2620 -222 1005 -63 58460 5555 17 9513 

DIAMOND RIO God Only Cries (Arista) 2087 108 829 +54 52155 3727 12 7612 

HANK WILLIAMS, JR.... That's How They... (Curb/Asylumi 1996 99 774 +57 48395 2030 18 7214 

GRETCHEN WILSON California Girls (Columbia) 1890 577 609 +198 52313 13389 4 69114 

SHEDAISY In Terms Of Love (LyacStreet) 1799 165 636 +80 37652 -847 7 7614 

JACK INGRAM Love You (BigMac/frie) 1537 342 470 +117 40708 14253 4 57111 

EMERSON DRIVE A Good Man (Mdas/NewRevolution) 1421 82 564 +35 33015 1288 11 5411 

GARY NICHOLS Unbroken Ground (Mercury) 1048 161 422 +82 21905 5696 8 6015 

LONESTAR Mountains (BNA) 998 428 312 +137 27561 11928 2 51120 

CAROLINA RAIN Get Outta My Way (Equity) 985 111 347 +32 27126 2223 7 4716 

DARRYL WORLEY Nothin' But A Love Thang (903) 881 177 346 +89 19734 2391 7 4514 

RIO GRAND KiN Me Now (Cuth/Asyk.im) 866 -4 354 +11 16948 1022 10 4914 

ROCKIE LYNNE Do We Stil (Universal South) 845 .6 315 +10 16963 595 8 4912 

TAYLOR SWIFT Tim McGraw (Big Machine) 818 432 281 +123 19061 9702 1 3418 

HEARTLAND I Loved Her First (Lofton Creek) 813 456 221 +94 24934 14762 1 2218 

TRENT TOMLINSON One Wing In The Fire (Lyric Street) 756 245 361 +107 15566 5226 1 4515 

BOMSHEL Ain't My Day To Care /Curb/ 134 135 329 +57 15835 3511 3 4512 

RASCAL FLATTS Life Is A Highway (Walt L3sneyl 723 194 297 +78 24473 6201 1 1012 

DIERKS BENTLEY Every Mile A Memory (Caprtoll 658 654 195 +194 16801 16721 1 27127 

SAMMY KERSHAW Tennessee Girl (Category 5) 642 93 251 +37 16692 2340 3 2812 

126 Country reporters Monitored airplay data supplied by Mec iabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 6/25 -7/1. Bullets appear on songs gifting points and/or plays or remaining fiat from previous week. H two songs are tied in total points. the song with the larger increase 
m points is placed first Songs below No.1 and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of new adds 
ottically reported to R&R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by the highest AOH Persons of all Country 
reporters. As of fall 2005, WUSN/Chicago has the highest AOH. which is 42.500. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). 
Each daypart on each statan is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc. ) © 2006 
Radio 8 Records. 

MOST ADDED 
ARTIST ' . ABELS ADOS 

GEORGE STRAIT Give It Away /MCA) 35 

DIERKS BENTLEY Every Mole A Memory (Capea ) 27 

LONESTAR Mountain (BNA( 20 

RUSHLOW HARRIS That's So You /Show Dag Naslnalel 16 

GRETCHEN WILSON California Gris (Colunbiar 14 

JASON ALDEAN Amargo Sky (888) 14 

FAITH HILL Sunshine And Simnertrne tWarne' Bros! 12 

JACK INGRAM love You (BgAtacrne) 11 

MONTGOMERY GENTRY Some People Change Columbia, 11 

STEVE HOLY Brand New Girtfriend (Cub/ 9 

The Gentry add throasid is sppfisd te scrim .d semen sot ellev ad 

rapen as per tlMar compeer, palier Sags I* mca taro plays per fwd 
within one au play wok. Airplay wad is leRmdM Sredey tkugh Saturday 

Adds from all other prograAeaan ere still ea mp ad et any play level 

MOST 
INCREASED POINTS 

TOTAL 

roar 
La' S- ".E LABEL/SI INCREASE 

GEORGE STRAIT Give It Away (RICA) 1680 

RODNEY ATKINS H You're Going Though Het.. (Cub) -1129 
FAITH HILL Suris ne And Sumlertm (WamerBros.! -941 

BROOKS 8 DUNN Building Bridges / Aastal - 934 

STEVE HOLY Brand New Gr#nend (Cub/ .916 
TOBY KEITH A little Too late (Show Dog Nashv*Universal' -878 

WRECKERS leave The Pieces IMarenck/H'arner&os! 845 

BRAD PAISLEY The World (Arrstal .839 
CARRIE UNDERWOOD Dont Forget To Remonter Me (Anita) .827 
LITTLE BIG TOWN Bring It On Home ifguty. +788 

MOST 
INCREASED PLAYS 

ARTIST TIRE MORA 

TOTAL 

PLAY 

INCREASE 

GEORGE STRAIT Gee N Away rt1A^A) +541 

BRAD PAISLEY Th Neill (Arista) +423 

RODNEY ATKINS If You're Gong Through Md... (Ciel +423 

FAITH Hill Sudor» And Surirnertrrre !Marne.BrosJ +391 

TORY KEITH A tittle Too Late /Show Dog Narhri1Aeivs47 +387 

CAME UNDERWOOD Don't Forget To Re actor Ms L4, ta +311 

BROOKS & DUNN Biridng Bridges (Arita) +344 

STEVE HOLY Brand New Grfnnd (Cub) +335 

LITTLE BIG TOWN Bring It On Home (ferry/ +318 

WRECKERS Llave The Pieces (AFarenck/ 'aner&ni +295 

BREAKERS 
GEORGE STRAIT 

Gia It Away sMM 
35 Ails Mies 38-29 

Sena ralean by total pelele 

Statlea pla>frlbtt lar aR RiR reportan an avellakle 
Oa tIN w al 

R &R can now deliver BREAKING NEWS 
directly to your mobile phone! 

Just text the word RADIO to 36617 and you'll be instantly signed up. 

Standard rates apply. Powered by .ACr k. t 
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 IN COUNTRY TOP 50 INDICATOR 

.. 

July 7, 2006 
:+ ARTIST TITLE LABEL'S, 

TOTAL 
towns 

4 
ROWS 

TOTAL 
PLATS 

* 
RATS 

T01AIF. 
i00 

µ AUD 

ISS 

WEEKS 
ON 

TOTAL 

ADDS 

0 BRAD PAISLEY The World ()Instal 4895 146 3713 +121 101525 3410 16 9710 

1 2 KENNY CHESNEY Summertime (RNA) 4829 -172 3637 -143 101888 3667 15 9310 

4 CARRIE UNDERWOOD Don't Forget To Remember Me (Arnie 4557 60 3602 +51 98731 2190 15 9710 

5 TOBY KEITH A Little Too Late (Show Dog Nashville/Uri/Penal) 4413 248 3494 +225 95474 6892 12 9810 

7 RODNEY ATKINS If You're Going Through Hell... (Curb) 4147 319 3257 +256 89261 6961 25 9811 

8 0 GARY ALLAN life Am't Always Beautiful (MCA) 3819 212 2982 +156 82573 5066 25 9710 

2 7 PHIL VASSAR Last Day Of My Life (Anstal 3683 -977 2828 830 82902 .18275 23 8710 

9 Q RASCAL FLATTS Me And My Gang (Lyric Street) 3429 69 2651 +31 73328 1311 12 9610 

10 Q LITTLE BIG TOWN Bring It On Home (Equity) 3423 344 2697 +252 72776 7564 23 9710 

6 10 KEITH ANDERSON Everytme I Hear Your Name (Anita) 3191 -680 2498 .551 70069 12315 26 8910 

14 m WRECKERS leave The Pieces (Maverick/Warner BrosJ 2917 328 2307 +234 81056 8286 14 9813 

13 ERIC CHURCH How 'Bout You (Capro0 2732 66 2187 +48 57490 1488 19 8912 

12 SUGARLANO Down n Mississippi (Up To No Good) (Mercury) 2875 3 2187 +8 56165 362 17 9411 

19 STEVE HOLY Brand New Grlfnend (Cab/ 2832 385 2118 +301 53392 7894 11 9013 

15 m BILLY CURRINGTON Why, Why, Why (Merciayl 2627 102 2073 +65 55181 2088 19 9410 

16 0 JOSH TURNER Would You Go With Me (MCA) 2525 177 1967 +160 52338 2938 11 9442 

18 m BROOKS & DUNN Building Bodges (Arista) 2446 193 1933 +149 50647 4479 7 9410 

17 KENNY ROGERS I Can't Union You (Capita/ 2300 42 1839 +38 47162 975 27 6411 

20 JAKE OWEN Yee Haw (RCA) 2169 40 1694 +45 44458 675 18 8414 

24 FAITH HILL Sunshine And Summertime (Werner Bros.) 2065 476 1618 +351 42947 9690 4 9317 

21 JOSH GRACIN Favorite State Of Mind (L soil- Street) 1939 39 1546 +28 39045 1007 19 8110 

11 22 JOE NICHOLS Sire Mattes (Someday) ((hives* South) 1887 -1154 1471 .923 38586 25929 24 6910 

22 ® PAT GREEN Feels Just Like It Should (RNA) 1864 196 1508 +136 36519 4839 7 8811 

23 TRACE ADKINS Swing (Capitol) 1121 213 1471 +159 37309 4607 10 7911 

25 DANIELLE PECK Findn' A Good Man (Bag Machine 1878 126 1308 +106 35948 3409 18 7812 

26 m TRENT WILLMON On Again Tonight (Columbia) 1485 58 1212 +48 28471 650 20 6810 

27 BIG & RICH 8th Of November (Warrior Bros.) 1482 202 1185 +160 30543 4422 5 8312 

37 m GEORGE STRAIT Give It Away (MCA) 1252 781 1048 +655 25163 15083 2 68132 

28 MIRANDA LAMBERT New Strings (Cakeadlie/ 1223 63 880 +22 24281 1286 12 7111 

30 GRETCHEN WILSON California Girls (Cataedial 981 154 781 +134 20518 3607 5 6419 

31 SHE DAISY In Terms Of Love (Lew Street) 130 87 855 +62 15845 1788 8 5112 

32 DIAMOND RIO God Orly Cnes (Arista) 774 48 565 +28 16899 406 12 4914 

34 BLAME LARSEN I Don't Know What She Said (GiMtsayar$NA) 755 105 B01 +61 14761 2173 19 4614 

33 ® MEGAN MULLILAS Ain't What It Used To Be (BBRI 689 21 580 +17 12980 656 15 4412 

35 ® DARRYL WORLEY Nothin' But A Love Thang (973) 141 75 507 +62 12659 1297 8 47(2 

42 LONESTAR Mountains (RNA) 633 323 510 +274 12428 1201 2 44118 

36 JACK INGRAM love You (Big Mac!áw) 579 73 494 +72 10792 1568 4 4412 

38 EMERSON DRIVE A Good Man (AAdwIWw Revolution) 471 54 365 +48 9880 1274 10 3413 

39 0 GARY NICHOLS Unbroken Ground (m'y) 427 16 350 +13 8557 218 7 3813 

40 0 ROCKIE LYNNE Do We Stet (Umersal South) 419 35 356 +32 7101 901 9 3412 

44 HEARTLAND I Loved Her First (Lofton Crete) 409 105 314 +82 8931 2418 3 3211 

41 42 SAMMY KERSHAW Tennessee Girl (Category 5) 348 22 282 -29 6384 J19 8 3216 

45 ® TRENT TOMLINSON One Wing In The Fire (lyric Street) 317 64 263 +82 6579 1213 4 3015 

43 RIO GRAND Kill Me Now (Curb/Asylum) 309 3 259 +2 5763 9 8 2410 

l_Lltbvr JASON ALDEAN Amarillo Sky (BBR) 305 128 270 +120 5446 2746 1 31111 

48 0 TAYLOR SWIFT Tim McGraw (Big Machine) 298 63 251 +51 5732 1063 2 2513 

46 JEFF BATES One Second Chance (RCA) 295 42 222 +26 6137 939 6 2111 

DIERKS BENTLEY Every Mole A Memory (Capitol) 267 267 206 +206 5241 5241 1 21121 

49 0 BRIAN MCCOMAS Good Good Lovin (Catapults 258 38 244 +44 4583 507 5 2112 

47 BOMSHEL Ain't My Day To Cara (Cab) 245 8 212 +13 4554 109 2 2310 

98 Country reporters . Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1. 

2006 Radio 8 Records 

MOST ADDED 
ARTIST TITLE LABEL S. ADOS 

GEORGE STRAIT Give It Away (MCA) 32 

DIERKS BENTLEY Every Mie A Memory (Capitol) 21 

LONESTAR Mountain (BNA) 11 

MONTGOMERY GENTRY Some People Change (Columbia) 17 

JASON ALDEAN Amarillo Sky (988) 11 

GRETCHEN WILSON Gaetano Girls (Columbia) 9 

FAITH HILL Sunshine And Slrmertrre Manua Bros l 7 

HEARTLAND I Loved Her First (Lofton Creek) 1 

TRENT TOMLNSON One Wing In The Fn (Lair Street) 5 

MOST 
INCREASED POINTS 

ARTIST TITLE LAELtS 

TOTAL 

POwo 
INCREASE 

OAE STINT Give It Away (MCA) +781 

FARN NIL Saville And Semen= n= (Www/Bee.) +476 

STEVE MY 8 and New Wined (Cub) +315 

MESS TOWN Bring It On Hine (4 01 +344 

OAN3EAI Laws The Pieces (Ma erlici;4Virer Bras.) an 
tINEiTAN Malhains MAI +323 

AT ATM H You're Gag Though HiL (Cob) +319 

NEES I NTtEY Every MIL A Memory (CarieF +217 

TOST NEUN A liRls Tee lau Ossr GEI Noritlkfiliwas. +241 

TRACE AMU Swig Aeiel +213 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL'S. 

TOTAL 
/LAY 

INCREASE 

655 
+351 

+301 

+274 

+256 

«252 

+234 

+225 

+206 

GEORGE STRAIT Give It Away (MCA, 

FAITH HILL Sunshine And Sumiertrne (Warner Bros.) 

STEVE HOLY Brand New Girtfried (Cab) 

LONESTAR Mountain (RNA) 

RODNEY ATKINS If You're Gong Through Hel... /Curb/ 

LITTLE BIG TOWN Bmg It On Home (Egaty) 

WRECKERS Leave The Pieces (Marenck/Wi r«Bras., 

TOBY KEITH A Little Too Late (Show Dog Na s*YlMwssi 
DIERKS BENTLEY Every Ilk A Memory (Capra!( 

WANT TO APPLY FOR WANT TO FIND 
STUDENT LOANS? GOVERNMENT AUCTIONS? 

Want to know where to get this information? 
From student loans to buying surplus government property, all kinds of 

government information are just a click or call away. 

FIRSTGOVAIM 
1 (800) FED-INFO 
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By Akillseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 7, 2006 

Callout America song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 25 -July 1. 

ARTIST T.t . e 
TOTAL 

POSITIVE PASSION INDEX NEUTRAL 
STRONGLY 

FAMILIARITY DISLIKE DISLIKE 

TIM MCGRAW When The Stars Go Blue (Curb/ 47.0% 84.0% 4.28 11.3% 98.8% 2.0% 1.5% 

TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 39.3% 82.5% 4.23 13.5% 97.8% 1.5% 0.3% 

BRAD PAISLEY The World (Arista) 31.5% 77.3% 4.07 15.8% 97.0% 3.0% 1.0% 

GARY ALLAN Life Ain't Always Beautiful (MCA) 35.5% 75.8% 4.09 15.8% 96.3% 3.0% 1.8% 

PHIL VASSAR Last Day Of My Life (Arista) 37.8% 74.8% 4.16 14.8% 93.5% 3.5% 0.5% 

KENNY CHESNEY Summertime (BNA) 32.5% 73.0% 4.03 16.3% 95.3% 4.8% 1.3% 

KEITH ANDERSON Everytime I Hear Your Name /Arista) 27.8% 72.8% 4.06 14.8% 91.0% 2.8% 0.8% 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 32.8% 72.0% 4.04 19.8% 95.8% 2.5% 1.5% 

BILLY CURRINGTON Why, Why, Why (Mercury) 23.0% 68.3% 3.93 18.3% 91.8% 4.8% 0.5% 

ERIC CHURCH How 'Bout You (Capitol) 23.0% 65.5% 3.93 18.5% 88.8% 3.5% 1.3% 

SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 27.3% 65.0% 3.88 18.5% 92.0% 71% 2.8% 

LITTLE BIG TOWN Bring It On Home (Equity) 19.8% 61.8% 3.85 18.3% 88.8% 5.5% 1.3% 

RODNEY ATKINS If You're Going Through Hel. -. (Curb) 25.5% 60.8% 3.90 22.8% 89.0% 4.5% 1A% 

MIRANDA LAMBERT New Strings (Columbia/ 20.5% 59.0% 3.77 23.8% 90.5% 8.0% 1.8% 

BLAINE LARSEN I Don't Know What She Said (Gfantslsyer/BNA) 15.5% 56.5% 3.74 19.0% 83.0% 4.5% 3.0% 

KENNY ROGERS I Can't Unlove You (Capitol) 19.8% 55.0% 3.67 28.0% 92.5% 6.5% 3.0% 

HANK WILLIAMS, JR._. That's How They Do It In Dixie (Curit/Asyhxn) 19.5% 54.5% 3.78 15.8% 79.0% 5.5% 3.3% 

JAKE OWEN Yee Haw (RCA) 13.5% 54.5% 3.58 19.8% 86.8% 7.5% 5.0% 

WRECKERS Leave The Pieces (Maverick/Warner &os.) 15.5% 54.5% 3.68 27.8% 89.3% 4.5% 2.5% 

JOSH GRACIN Favorite State Of Mind (Lyric Street) 15.0% 54.3% 3.71 28.8% 88.0% 3.3% 1.8% 

TRENT WIUMON On Again Tonight (go/untie) 20.5% 54.3% 3.78 24.0% 85.3% 8.0% 1.0% 

JOSH TURNER Would You Go With Me (MCA) 18.0% 54.0% 3.81 20.5% 80.3% 4.5% 1.3% 

TRACE ADKINS Swing (Capitol 22.5% 53.3% 3.69 18.0% 84.0% 7.8% 5A% 

SARA EVANS Coakme (RCA) 18.8% 50.5% 3.68 22.5% 83.3% 8.0% 2.3% 

STEVE HOLY Brand New Girlfriend (Curb) 17.8% 50.3% 3.82 13.5% 77.5% 7.8% 6.0% 

EMERSON DRIVE A Good Man (Midas/New Revolution) 13.5% 50.0% 3.70 21.3% 78.0% 4.5% 2.3% 

DANIELLE PECK Fintln' A Good Man OP M actiie) 15.0% 48.5% 3.72 24.0% 78.0% 4.0% 1.5% 

BROOKS & DUNN Budding Bridges (Arista) 13.3% 47.5% 3.68 21.5% 75.8% 4.5% 2.3% 

DIAMOND MO God Only Cries (Arlirtall 15.5% 47.0% 3.89 28.5% 75.3% 5.3% 2.5% 

RASCAL FUTTS Me And My Gang (Lyric Street) 17.0% 45.5% 3.54 21.5% 81.3% 9.5% 4.8% 

FAITH HILL Sunshine And Summertime (Wainer Bros.) 11.5% 40.3% 3.88 18.5% 88.3% 5.3% 1.3% 

SHEDAISY In Terns Of Love (Lyric Street) 10.3% 35.8% 3.80 24.5% 65.8% 4.5% 1.0% 

MEGAN MULLILAS Ain't What It Used To Be /B8 l 8.3% 35.5% 3.53 22.0% 88.5% 8.3% 0.8% 

PAT GREEN Feels Just Like It Should /BNAI 5.8% 35.3% 3.48 21.0% 84.3% 8.0% 2.0% 

BIG & RICH 8th Of Nove nber (Warner BrosJ 7.0% 32.3% 3.44 20.8% 62.0% 5.8% 3.3% 

CALLOUT AMERICA« 

HOT SCORES 
This Week At 
Callout America 

By John Hart 

Tim McGraw's "When the Stars Go 

Blue" is still the top song with Country 

radio listeners and the No. 1 passion 

sang, too. That makes six of the last sev- 

en weeks at the top of the heap. 

Gary Allan's "Life Ain't Always 
Beautiful" is new to the top five, at No. 

4 overall, and is also the No. 4 passion 

song . Women rank this song No. 4 and 

as the No. 5 passion song. Male listen- 

ers rank it No. 6, up from no. 12. Male 

strength is with core 35-44s, where the 

song is No. 3. 

Billy Currington's "Why, Why, 

Why" is new to the top 10, rising from 

No. 12 to No. 9. Men rank this song No. 

3 and as the No. 7 passion song . Con 
females 35-44 are the strength, ranking 

this song No. 10; females 25-44 rank it 

No. 11. 

Also new to the top 10 is Eric 

Church's "How 'Bout You," which 

climbs to No. 10 this week from No. 11 

last week and No. 13 two weeks ago. 

The strongest move of the week is 

by Miranda larnbert's "New Strings," 

jumping Soon No. 23 last week to No. 

14; it's also the No. 15 passion song. 

Younger 25-34 listeners rank the song 

No. 13, and con 35-44s rank it No. 12. 

This song's power point is younger 

males 25-34, who rank it No. 10 in the 

demo and as the No. 8 passion song. 

Total sample site is 400 persons moldy, with a margin of error of plus or minus 5`.. Scoring ris dole each week using live interviewers conducting an interview with each respondent Scores are. 5) I Yee it a lot. in tact, it's one of my favorites. 4) I Inks 
d. 3) Its OK. lust so -so: 2) I don't We t: and l I strongly disliked The index score is an average of all 1 -to -5 scores The total positive score I an aggregate of the 4 and 5 scores To be included in weekly callout. songs must have entered the top 40 
posrtIons on MLR s Country aoplay ciwl. The sample is composed of 400 25.54- year -olds who identify country as their favorise music and rdlo its1sn daily to competitive Country radio in the sample markets The sample is 50 ". makIemale and 
evenly distributed in the 25-34. 35 -44 and 45.54 demos. The sample is balanced Dy region and markets within each region Bullseye caw is conducted n these regions and markets. SOUTH: Charleston, SC, Charon, Baton Rouge, Nashville 
Atlanta MIDWEST: Flint. MI. Indianapolis. Madison: Omaha: Cincinnati EAST: Harrisburg. Rochester. NY. Springfield. MA. Providence. waslwglal OC. WEST: Modesto. CA. Salt Lake City: Colorado Songs. CO: Portland. OR. Houston i 2006 Radio 
& Records. © 2006 Buaseye Markeng Research Inc. 
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July 7, 2006 
RR COUNTRY 

ArUSt Title I a bel r 

America's Best Testing Country Songs 12. 
For The Week Ending 6/3006 

Per W M 
TW LW Famil Burn 25-54 25 -54 25 -54 

BRAD PAISLEY The World (Mata/ 421 427 

KEITH ANDERSON Everytrne I Hear You Name'Arctal 4.21 4.21 

PHI. VASSAR last Day Of My life (Arista) 4.11 4.13 

CRAIG MORGAN I Got You Mk 4.15 4.05 

RODNEY ATKINS If You're Gong Through He... (Cab) 4.11 4.05 

JOSH TURNER Would You Ga With Me (MCA) 4.03 3.95 

BROOKS & DUNN Bulking Bridges (Arista) 4.03 3.88 

LITTLE BIG TOWN Bring It On Hain /£gory) 4.02 4.06 

KENNY CHESNEY Sumertrne (BMA) 3.99 3.98 

ERIC CHURCH How 'Bout You (Capitol, 3.99 3 80 

TRENT WRIMON On Again Tonight (Columbia) 3.96 3.96 

JOE NICHOLS Sue Matters (Someday) ,Unrversal South. 3 95 3 98 

DANIELLE PECK FRfdn' A Good Man (Big Machine) 3.95 3.91 

STEVE HOLY Brand New Grlfnend /Cub) 3 93 3.85 

GARY ALLAN Life Ain't Always Beautiful (MCA) 3.91 4.01 

JOSH GRACIN Favorite State Of Mind (Lyn(' Street/ 3.90 3 91 

TOBY KEITH A Link Too Late (Show Dog Nashwileithwersat 3.88 4.02 

WRECKERS Leave The Pieces ,Maverick Warner Brns . 3.88 4.04 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arataw 3.84 4.06 

LEANN RIMES Something's Gotta Give IAsylunCurb, 3.83 3.98 

SUGARLAND Down In Missing.* To No Good) IMararyl 313 3.86 

RASCAL FLATTS Me And My Gang (I ynr Street! 3.79 3.85 

KENNY ROGERS I Can't Urflove You (CayrtolI 3.71 3.74 

BILLY CURRINGTON Why, Why. Why (Mercury) 3.76 3.83 

PAT GREEN Feels Just Lie It Should (BMA) 3.70 3.88 

BIG & RICH 8th Of November (Warner Bros.) 319 - 
TRACE ADKINS Swing (Capitol) 310 314 

TIM MCGRAW When The Stars Go Blue /CA/ 315 3.67 

JAKE OWEN Yee Haw (KAI 345 3.71 

NI% 

94% 

91% 

79% 

64% 

88% 

98% 

86% 

72% 

99% 

79% 

79% 

95% 

82% 

98% 

83% 

91% 

99% 

94% 

97% 

90% 

92% 

113% 

74% 

75% 

18% 

18% 

17% 4.32 421 4.31 

14% 4.24 4.30 4.11 

24% 423 4.32 414 

17% 4.16 4.20 419 

12% 4.19 4.19 4.10 

10% 4.11 4.19 3.96 

7% 4.13 4.03 4.30 

17% 4.02 4.05 3.98 

25% 4.00 4.00 4.01 

12 °- 4.03 4.01 4.08 

10% 3.98 4.07 3.82 

31°r. 3.94 3.90 4 00 

12% 3.99 3.99 3.98 

14% 3.98 3.96 4.01 

26% 3.96 3.98 3.92 

15% 3.94 3.95 3.92 

24% 3.97 4.05 3.83 

14% 3.88 3.74 4.12 

33% 3.89 4.02 3.63 

35% 3.91 3.93 3.88 

25% 3.86 3.78 4.01 

25% 3.17 3.80 3.73 

21% 317 3.92 3.77 

24% 3.72 3.83 3.53 

18% 3.79 3.70 303 

15% 3A 3.00 3.70 

16% 3.71 3.72 3.71 

36% 3.68 3.75 3.55 

20% 3.51 351 3.04 

Total sample sue 3X responders Tr aI mar knwsbiMy estimates are based an a scale of I.5 (1 -daMke very much. 5 _ take 

eery much) TAN Was. represents the percentage of respondents who recognized the song TIM Ira represents die number of 
respondents who sad Mey are Med of hearing the song Songs must have 40°. lam to appear on survey Sample composition 
a based on persons 12. Fkrsans are screened vu the Internet Once passed. they can take The music test based on The tormab'musrc 
preference Rate lheAlusrc corn results are not meant to replace called research The resus are intended to show omens of 
panrcrpants on the the Internet only Rate IIMAAerc a a registered trademark of Raft rr .ausrc coin TN II/Mgekr. k/lelYl. M 
kcal Inks arwarlyallyatl,Tn,SJa1a Ibae7NMek.fxr/ola*Forget k YM6Wt award MeM relhoilaie 
Ham. L. 

C O. O NI T t 
FLASHBIIAK 

IMAM Jao .e 
Na I:YiatfisAnd F+eedom"-NRlalßlb 

1rawaes ACM* 
+ommier; 

Na I: YlnAreradpihee"-lavests 

rtr.aaals wino 
WlePrt- 

Na I: 'b One Needaslfnovr -Shtei noii 

Na I:'Dont Noddhe Jldebar -Nan jadeos 

QYEARS AGO 

Na I : "Rodtit'Yl rthlhe Rhydim Oflhe Rail "- itsdds 

11MAaaas wino 

No. I : "Feels So Right"-Alabama 

3UYFAx2S AGO 

No. I:la heseThit "- Joe St.. &j 

40 Radio f Records July 7, 2006 

COUNTRY TOP 40 

WEEK NEER ARTIST TITLE LAMM PLAYS 
WEIRS ON TOTAL ius CHART STITgM{ 

1 

2 

5 

8 

3 

7 

6 

4 

10 

11 

14 

9 

13 

19 

24 

21 

15 

12 

17 

37 

25 

20 

23 

16 

18 

33 

30 

29 

22 

28 

26 

31 

27 

35 

38 

36 

39 

40 1J 

1 KENNY CHESNEY Sllmrwäme (RNA) 575 

Q BRAD PAISLEY The World (Arista) 569 

Q C. UNOERWOOD on Forget To Renelber Me 44.40a+ 507 

Q T. KEITH A Little Too Late (Show 00g Nasfi#?/nomad 493 

5 Polk VASSAR Last Day Of My )ifs (Sony&MW/ 488 

6 la EMERSON DRIVE A Good Man (MkdwAkwRevoutm) 450 

7 # GEORGE CANYON Sanehody Wrote Love Alene a/SalN 441 

8 TIM MCGRAW When The Stars Go Blue (Cub) 436 of C. D. JOHNSON Cry Baby /Angeótiniersa/Atiet; Caultal41 i 
ADAM GREGORY Get It On (EMI Music Canada) 397 0. AARON PRITCHETT Hold My Beer (OPM) 348 

LEANN RIMES Something's Gotta Give Asylum/Cud) 338 

TERRI CLARK Stow News Day (Mercury) 322 

BROOKS & DUNN Building Bridges ,Ansta( 315 

WRECKERS Leave The Pieces !Maverick/Warner BrasJ 310 

KEITH ANDERSON Evaytme I He You Name (Arista) 309 

AARON LINES Twenty Years Late (BMA) 306 

i 8 RASCAL FLATTS Me And My Gang /lyric Street) 305 

19 i GORD BAMFORD I Would For You IGWB/Royalty) 294 

FAITH HILL Sunshine And Summertime (Warner Bras.) 289 e. RASCAL FLATTS Life Is A Highway (Walt Disney) 279 

DIXIE CHICKS Not Ready To Make Nice i14wn WaCaUnha +272 e. ROAD HAMMERS GO On Thel3Roard lOpenMudLfwersed 257 

24 GARY ALLAN Life Ain't Always Beautiful (MCA) 241 

25 DIERKS BENTLEY Settle For A Slowdown (Capitol) 238 

26 JOE NICHOLS Sue Mamas Someday) (OrwlrsalSouth/ 237 

® RODNEY ATKINS If You're Gong Though He... (Cub) 235 

CD LITTLE BIG TOWN Bong It On Home (fguny/ 235 

SUGARLAND Down In Misers..... (Mercury) 230 

30 JASON ALDEAN Why BBRI 206 

31. JASON BLAINE While We Ware Waiting *dependent) 202 

32 ()ERICRUTTAN dyne Street) 198 

DUANE STEELE Comm Back Around Licit/Icon) 196 

34 CRAIG MORGAN I Got You MR) 187 

35 ERIC CHURCH How 'Bout You Capin* 171 

Qe BRAD JON NER I'd Rather Be Lucky /306/thrversal/ 159 

37 KENNY ROGERS I Can't Ualove You (Capitol 151 

JACK INGRAM Wherever You Are (Big Mack* 151 

KEY CIRMMNGTON Why, Why, Why Abney/ 141 

PAT GREEN Feels Just Lie It Should MC 142 

., 

5 11 110 

+16 13 1910 

+21 12 1910 

+50 8 1610 

47 11 1440 

9 10 1910 

25 9 2010 

65 15 1710 

+9 6 1510 

27 8 1910 

+25 5 1510 

105 19 1710 

22 9 1510 

24 4 1510 

60 4 1510 

+26 8 1210 

9 9 1810 

39 8 1310 

8 8 1510 

+128 2 1210 

.32 3 1210 

16 14 1710 

.145 1 1313 

33 9 1210 

67 19 1510 

59 16 1710 

+56 3 1213 

31 7 1010 

+24 7 1012 

69 16 1440 

-6 10 1110 

27 14 1410 

+14 4 1111 

31 8 1440 

-7 7 1218 

+3 3 1010 

11 5 1141 

+1 14 1210 

+13 2 1312 

+40 1 7N 

21 Canadian Country reporters Mondored airplay data supplied by Mediabase Research. a division of Premiere Radm 
Networks Sores ranked by total plays tor the airplay week of 6 .25-7/1. Bullets appear on songs gaming plays or remaining 
Sat from previous week. It two songs are tied In total plays. the song %OM the larger increase in plays is placed tirst. Songs 

betow No 15 are moved to recurrent alter 20 weeks on the mart. 02006 Radio d Records * Indicates Cancon. 

JEFF BATES One Second Chance /RSA/ 

Total Ponts: 624, Total Stations: 37, Adds: 1 

JASON ALDEAN Arado Sky MR 
Total Paints: 523, Total Stations: 44, Adds 14 

CHRIS CAGLE Anywhere But Here /Clpttof 
Total Points: 491, Total Stations: 23, Adds 0 

BRIAN MCCOMAS Good Good Lover' (Kate/nit 
Total Points: 420, Total Stations: 23, Adds: 2 

TRACY BYRD Cheapest_. (LSdNAH1Lkw REvoLto i 
Total Pants: 396, Total Stations: 24, Adds: 4 

STEVE AZAR You Don't... thrdasMowfis it * 
Total Ponts: 379, Total Statuts 23, Atlas 2 

M. JENIONS Bad As I Ward To (Universe/Sofa 
Total Point 341, Total Stations: 27, Adds: 1 

JUDE ROBERTS The Girl Neat Door /Mrtwy/ 
Total Points: 281, Total Stations: 11, Adds: 3 

RUSHLOW HARMS That's... stow Dag Nashu*) 

Total Points: 254. Total Stations: 18, Adds: 16 

M. GENTRY Some People Change (Columbel 

Total Points: 226, Total Stations: 11, Adds: 11 
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PART Two Or A Two -PART SERIES 

RR A C/HO T AC 

Large & Independent 
Bonneville's tactics are based on-incremental growth 

This week we continue our conversation with Bonneville 
nternational Corp. CEO /President Bruce Reese, who this 

month celebrated 10 years as President and has worked for the 
company for the past 22 years. Bonneville is a diversified pri- 
vately held media company with holdings that include radio, 
television, advertising and satellite operations in several major 
markets. 

After touching on Bonneville's history, 
how Reese joined the company, his sing- 
ing chops and the pros and cons of being 
independently owned last week, this 
week we hit on the company's buying 
and selling philosophy, HD Radio and the 
new indecency fines. 

R&R: Bonneville was one of the groups 
that didn't jump on the Telecom 
Act bandwagon, from what I could 
tell, either to buy or sell. Am 1 

wrong? 
BR: in one. respect, you're 

dead right. We're a private com- 
pany playing with our own 
money. Most of the people who 
jumped on the acquisition 
bandwagon in '96 were public 
companies, and they wem play- 
ing with investor money. I don't 
mean playing in a pejorative sense, I 

mean they had more money to invest 
than we did. 

In that respect, we didn't grow dramat- 
ically. We owned 20 radio stations in '96, 
and five years later we owned 20 radio 
stations. But we were in four markets 
plus Salt lake instead of in 10 markets. 
We primarily used trade as a tool and got 
ourselves to a position where we thought 
we were big enough to compete in a few 
markets rather than having one or two 
stations in 10 markets. 

After five years we were no longer in 
New York, I.os Angeles, Kansas City, Se- 
attle or Dallas. We had been in Phoenix, 
got out, and we're back now. So we did 
make a lot of moves. If you looked at 1996 
and 2001, you'd say, "Well, they still have 
20 stations," but we traded a lot of sta- 
tions. My general counsel did the sum 
total not too long ago, and he noted that 
since '96 the legal department had 
worked on transactions involving 63 sta- 
tions. 

We've continued to add a few stations 
here and there. We were up to about 35 
stations when we had the smaller mar- 
kets, and I think we're now back at 27. 
When the St. George, UT deal closes and 
the Phoenix acquisition closes, we'll be at 
24 to 25 stations. We think we're of suffi- 
cient size in six markets to now be a con- 
sistent and aggressive competitor. 

R&R: What is your position on buying and 
selling stations today? 

BL Like a lot of people, I'm of mixed 
minds. We have people who are as good, 
if not better, than people anywhere in this 
business, and I'd love to give them all the 
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opportunities in the world to run radio 
stations because I think they'd do a great 
job. In that respect, I'd love Bonneville to 
be bigger. 

Most days I'm extraordinarily grateful 
that we are a private company, that we 
don't have any debt, and that we can 
therefore afford to invest in our business- 
es in terms of trying to be out on the lead- 

ing edge with the web and be 
part of the HD Radio Alliance 
and be involved in a lot of long- 
term things that are going to be 
important for our company to 
survive. 

I'd love to be bigger, but am I 
willing to put up with a huge 
amount of debt or hiring a 

shareholder relations depart- 
ment to get there? Most days I'm 
glad I don't have to do that. Our 

ownership has been real supportive when 
we've brought acquisition opportunities 
to them. Sometimes they've told us we're 
nuts, but mostly they've said "What a 

great idea." So we'll continue to look at 
incremental growth as opposed to big 
merger opportunities. 

R&R: What is your take on HD Radio? 
BR: I'm excited about it. ht's come in fits 

and starts, and we've had to wait a long 
time for regulatory approval. Unfortu- 
nately, like so many things in broadcast- 
ing, our businesses are so successful that 
it's hard for us to make big R&D invest- 
ments because we've operated with such 
great margins for so many years. 

But I think we're on the cusp of some- 
thing good. The work that Bob Struble has 
done at ibuiquity and Peter Ferrara has 
done with the alliance is terrific. We're 
making the right kind of contacts, and 
there are some exciting things happening 
that aren't public knowledge yet. 

I'm pleased with some of the 1-1D2 

products out there, and i hope we'll all be 
a little more bold with some of the things 
we're trying on the HD2 channels. There's 
some wild and crazy stuff out there, but 
we can be even more creative than we 
have been. 

R&R: Do you have stations already broad- 
casting on HD2? 

BR: Yes, we've got three in Chicago; two 
in Washington, DC; three in St. Louis; and 
three in San Francisco. Later this summer 
we'll roll out in Phoenix and Salt Lake. 

R&R: Is the current management model of 
having existing PDs oversee the HD channels 
the best way, or should there be an HD pro- 
grammer? 

Bruce Reese 

R &R Convention 2006 
Whoopi Goldberg will be at the AC session "Inside the Studio With 
Whoopi Goldberg" Clear Channel Sr. VP /AC Programming and WLTW/ 
New York PD Jim Ryan will interview Goldberg, whose new radio show, 
Wake Up With Whoopi, launches July 31. The session will take place 
Thursday, Sept. 21, from 3:30 -5pm. 

Talking heads 
Kicking off the R &R Convention is the session The Talking Heads of Pro- 

gramming. Not the Same as It Ever Was.- Clarke Brown, retired President of Jef- 

ferson- Pilot Communications (now Lincoln Financial Media). will moderate the ses- 

sion. Panelists include CBS Radio President/Programming Rob Barnett. Entercom 
Sr. VP /Programming Pat Paxton, Emmis VP /Programming Jimmy Steal and Jour- 
nal Exec. VP/Television & Radio Operations Carl Gardner. The session will take 
place Wednesday. Sept. 20, from 9 -1Oam. 

Froakonounkro 
Authors Steven Levitt and Stephen Dubner will provide the keynote address 

for R &R Convention attendees from 9-10am on Thursday. Sept. 21. The pair co- 
authored the best -selling book Freekonomics: A Rogue Economist Explores the 
Hidden Side of Everything. Some of the hidden. freaky things Levitt has uncov- 
ered include what schoolteachers and sumo wrestlers have in common. how the 
Ku Klux Klan resembles a group of real estate agents and the reason drug deal- 
ers live with their moms. 

R &R Convention 2006, co-located with the NAB Radio Show. will be held 
Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R &R Convention registration bad- 
ges will also allow access to the NAB sessions. 

Our thanks go to this year's AC /Hot AC Advisory Committee members: Cap- 
itol's Patty Morris -Capers. Reprise's Alex Coronfy. Lava's Mike Easterlin. KYSR/ 
Los Angeles PD Charese Frugé, KEZK/St. Louis PD Mark Edwards and WTMX/ 
Chicago PD Mary Ellen Kachinske. 

Check out the convention agenda, registration and hotel details online at 
www.redioandrecords.com. 

BR: Some real smart guys have talked 
about this. Larry Rosin of Edison Media 
was right when he said that what we 
ought to be doing is turning the stations 
over to the kids, just like some crazy FM 
owner did in 1968, which put FM radio 
on the map. Maybe not on all of the HD 
channels, but at least some. 

There aren't a lot of rules, and we're not 
even doing commercial breaks. The rules 
are a) make sure I don't lose my license, 
and b) conform to whatever the compa- 
ny's ethic is. So go try something. What 
have you got to lose? 

That's what I mean about being bold- 
er, and it's what we're thinking about 
ourselves. Hire some kids, tell them to do 
something fun, and see what comes out 
of it. I don't know if it'll even be music. 
There's nothing to lose aside from a little 
money, because you have to hire the kids. 
I don't think we can do it with interns. 

R&R: What do you think about the new 
broadcast indecency fines? 

BR: As the chairman of the NAB Joint 
Board, I have to be careful to speak for 
Bonneville as opposed to the NAB, hut, 
basically, I agree with the NAB's position. 
Fines have increased, but nothing has 
been done to clarify what is indecent. We 
still don't know with any consistency how 
to define indecency. 

We also believe that broadcasters ought 
to be responsible. I'm proud that at Bon- 
neville we don't have any fines that I'm 
aware of and that we run our stations in 
a way that makes us highly unlikely to 
ever be fined in the future - unless NBC 
sends us something that our television 
station runs and doesn't exercise editori- 
al control over. We're not out there on the 
edge trying to do outrageous, shocking 
content. 

The position the NAB has espoused for 
a long time and that has now become part 
of the effort that 'former Motion Picture 

Association of America President and 
CEO' Jack Valenti is leading is to remind 
people that it is parents' opportunity and 
obligation to control what their kids 
watch. 

We've given them all kinds of tools to 
do that with cable and television and sat- 
ellite controls. They can keep anything 
they want out of their homes with exist- 
ing parental controls. That doesn't work 
as well in radio, but it's not radio that the 
public -interest groups haVe been so excit- 
ed about for a long time. 

Broadcasters ought to be responsible 
and comply with the law, but it would be 
great if the law and the interpretations 
thereof were clearer. The commission has 
a horrendously difficult job. 

The new fines have prompted people to 
go to court to get some clarity. There are 
now four cases that have been consolidat- 
ed into the Second Circuit that were filed 
following the TV fines that the FCC an- 
nounced three months ago. The bottom 
line is, we ought to be decent, and we 
should also have clarity. 

As we conclude our interview Reese says 

that he's just finished opening a package of 
CDs he purchased and that the variety says 

something about his "strange tastes." He con- 
tinues, "I just bought the new Allison Moor - 
er, who is Shelby Lynne's sister. it is sort of 
that prog- country stuff. I got The Kinks' ulti- 
mate collection, the new Keane and Gnarls 
Barkley." 

Reese buys his music online and at brick - 
and- mortar outlets. "I get half of it online and 
the rest at either Virgin or Barnes & Noble in 
the mall next doer," he says. "I couldn't get 
my computer to read my older Dave Matthews 
CD, so I bought it on ¡Tunes so I could get it 
on my ¡Pod. I have the new 60- gigabyte mod - 
el in black with video." 

Is there karaoke software he can download 
to his iPod? 
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ARTIST TITLE LABELIS 

TOTAL 
PLAYS 

. - 
PLAYS 

TOTAL 
AUDIENCE 

IEDI 

MKS ON TOTAL sTAT1OS 
CHART ADOS 

DANIEL POWTER Bad Day (Warner Bros.) 1964 .202 172460 25 10210 

NATASHA BEDINGFIELD Unwritten (Epic) 1812 83 151426 18 9610 

JAMES BLUNT You're Beautiful (Custard/At/anticl 1767 -55 160784 38 10310 

LIFEHOUSE You And Me Often) 1549 -118 132929 49 9610 

KELLY CLARKSON Because Of You /RCA/RMGI 1523 -18 156999 32 9310 

ROB THOMAS Ever The Sane /Atlantic) 1450 +161 122980 23 8310 

MICHAEL RUBLE Save The Last Dance For Me 1143/Remise) 1349 -19 101412 24 9210 

NICK LACHEY What's Left Of Me 4/ire/Zomba Label Group) 1109 +25 86826 13 8613 

CHRIS RICE When Did You Fal (In love With Me) (Columbia/NO) 1023 -58 56896 20 7710 

KEITH URBAN Making Memories Of Us /CilpitCl/fMCI 928 +7 61669 25 9010 

FAITH HILL. Like We Neva Loved At Al (WarnerBros./Cub) 892 -171 80444 23 7810 

BON JOVI Who Says You Can't Go Home (/sand/ /Q/MG/ 820 +128 70353 16 62/4 
SHERYL CROW & STING Always On Your Side /A &M//nterscope) 592 -140 30539 18 58/0 
FIVE FOR FIGHTING The Riddle /Aware/Columbral 573 +28 35318 7 5912 

LEANN RIMES Probably Wouidtr't Be This Way (Curb) 547 -57 23052 24 7610 

TAYLOR HICKS Do I Make You Proud /J /RMGI 525 +17 45776 6 4011 

NICOL SPONBERG Crazy In Love /Curb/ 510 +25 18781 12 56/0 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Vern) 491 +69 68570 9 4115 

RASCAL FLATTS What Hurts The Most (Lyric Street) 455 +52 25425 6 5512 

BO BICE The Real Thing /RCA/RMGI 439 -15 18235 11 4510 

MERCYME So Long Self (Coumbia/1NO) 416 +31 13229 10 53f2 

CHICAGO Love W Come Back (Rhino/Warner Bros.) 335 +11 13898 8 45/0 
KELLY CLARKSON Walk Away /RCAJRMG) 307 +51 27803 12 2110 

JON SECADA Free (Big 31 181 +49 12771 2 3013 

JACK JOHNSON Upside Down /Brushfirei9/rrversalRepblic) 180 +28 8193 4 1812 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 165 -14 8093 13 12/0 

FRAY Over My Head (Cable Carl /fpc/ 158 +8 6642 4 12/0 

LIONEL RICHIE I Cal It Love (I anri/LUMG) 134 +72 24542 1 1716 

CHANTAL CHAMANDY Feels Like Love (Newman Entertainment) 133 +2 1362 5 23/0 

LOS LONELY BOYS Diamonds (CrMusic/Epc) 124 +40 5072 1 1511 

104 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
625 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied m total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No 5 are moved to recurrent alter 50 weeks on the chart Most Added 
Is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Most Increased Plays lists the songs with the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons tunes number of plays 
(times 100). Each daypart on each station is assigned an A011 number. Average Quarter Hour Persons used herein with permission from Arbrtron Inc. (© 2006. Arbitron 
Inc.).© 2006 Radio & Records. 
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ANA BALD Breeds (2 AM) OW* 114 

LOS LONELY NYS Ham (M1Matrmfpil m 
ABLY CLAIONI Breakaway IRCAR110 147 
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UNCLE SNAG NON GRAY on Away Ilan) - AR NAAR NNE Haro (143A51DarQad 
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N>!lf N NIAI Ya1 Da* 0f Ms CaEr/effMC/ 
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711 

7N 
IN 
127 

625 
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511 
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MOST ADDED 
ARTIST TITLE LABELS) ADDS 

LKINR NOIE I Cal It Low iskrIVISI 6 

KT TUNSTAU Black Horse & Th party Tree IAM1Enkss/Yryni 5 

BON JOUI Who Says You Can't Go Home (Isla/QIMG) 4 

NICK LACIIEY What's Left Of Me 4.1welloosb, Label Growl 3 

JON SECADA Free (BLy 3) 3 

DIAN DIAZ No More Tars (Stop City) 3 

Th. AC w tr..h.la.palA r e..i.d staia. Rat drd r mod 
aids pow fair oompy pier Soap dot MSS fin ploys por week two 
arr.atlee gig* w..ks. Airpry week is Mod as S..i.y trough 
Saeaay. Adis hem d sew pigreiners rs sell asapd.t wry 'i.y tanl 

ARTIST TITLE LABELiS 

TOTAL 
PLAY 

INCREASE 

NN THOMAS Ever The Same /Aalulkl .161 
BON JOVI Who Says You Can't Go Haro Ibl ndgalh 61 +121 

LIONEL NAME I fah 11 Love /Islrrd70JM6I +72 

KT TUNSTALL Back Hone & The Chary Tme IlèMnéss/ p a +68 

RASCAL RAUS What Huns The Most IL 'Tic Street) +52 

KELLY CLARKSON Walk Away IRCA/RM61 +51 

JON SECADA Free /Bq 31 +46 

NATALIE GRANT The Real Me /CavAlVrRrBras.) .41 
LOS LONELY sors Diamonds 10 MRSUfpr) .40 
ONN DIAZ No More Tars (Sum Coy) +34 

NEW & ACTIVE 
NATALIE GRANT The Real Me /Curb Warne Bros.) 
Total Plays: 85, Total Stations: 17, Adds: 2 

DIAN DIAZ No More Tears IS iÇ City) 
Total Plays: 36, Total Stows: 11, Adds: 3 
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America's Best Testing AC Songs 12 + 
For The Week Ending 6/30W6 

Artist Title (Label) TW LW Jarful Burn 
W 

25 -54 
W 

25 -34 
W 

35 -54 

SON ARNO Says You Can't Go How IsiodkUMIP 356 3.11' 13% 24% 4.10 321 4.14 

DAM POWTER Bad Day (!!ramer Bru.) 314 3.11 11% 48% 3.15 3.61 4.14 

IO MCE The peel T1 /ICMLIN;) 3.71 3.77 14% 21% 3.11 in in 
KELLY CLARKSON Because Of You MOW 311 3.17 11% 51% 3.11 3.65 351 

KEITH UEIIAN Make Mowriee 01 Us lC4antaREAA.^) 3.17 3.13 11% n% 3.71 in in 
ROB THOMAS Ewer The Same (Atfaedd 3.66 317 14% 32% 3.71 3.11 3.84 

UFEHOUSE Yen And Me ISOM* 3.11 311 15% 42% 3.16 3.31 3.77 

CAME UNDERWOOD Some Harts (Amie 3.11 

F.1111 Wf F. MCORAW lint Oh Haw_ Mawr &KC. Y 350 

CHRIS RIE When Dd Wu FA lin Lae Wiùi leer Ea on itlMT 356 

357 

312 

3.41 

13% 

13% 

72% 

33% 

33% 

18% 

351 

3.11 

3.57 

3.40 

3.52 

3.23 

3.65 

111 

3.61 

MEIICYAE So Lay Sel /CakwMI117/ 153 312 51% 12% 3.52 3.14 3.12 

LEANN RIMES Probably Wald n't Be Thu Way /Ga 351 3.11 11% 33% 3.53 3.35 351 

RYE FON MUM The Riedle GlnaaCikuky 111 3.53 41% 7% 3.57 3.11 173 

TAYLOR HICKS Do I Make You Proud UAW) 3.48 3.52 12% 22% 3.12 321 3.75 

NATASHA IEOMGFEIO Unwritten Epic) 3.47 147 13% 31% 357 351 356 

MICHAEL RAINE Saw The Last Moe Fa Me (lam 3.45 3.55 11% 37% 3.48 115 351 

morn CROW_ Always On Yaw Ode OSAN AranpN 341 3.51 N1% 32% 340 3.11 354 

NICK LACHEY What's Left Of Me L)rnIanke labsarac')311 3.31 11% 35% 3.31 311 3.43 

MIES AUNT You're Btaetild Cl esdeltK11aotiid 3.15 323 56% 51% 3.14 2.53 320 

NICOL WOMEN Crazy In low A* 3.14 3.11 51% 11% 3.24 3.25 322 

Tod sample sdes348respondents 1eM map 4wrtell y&ernela are based ona scale of1-5 (1.e *y n. 5.Newery 
node). Total LNl gray represents the percentage of responder& eta romped ene song lem ma represents the number of 
rapardents red sad they are bed of hearing the sag Saps must nave 40% tarntanly to appose on sraney Sample composition Is Erased 
or persons 12. Persons aro screened w the Inkmet Once passed bey can loin the (n,st Psi eased on me braubnuse preference 
llakllsifu c c m results are not mane to repare necia research Ilse raids ar ?MOW b seat opraaw of Pen atp es en dw ele 
snarl* or* lnleMMst is a replswred tradenwk of RaTlWsc.enm. 7Ir 8111 sesee, k aw6tle M Miel ra/e a helm b aMfgn/J77S1rr.lYMlbNeee.ae alto kReMIM be IMwebeeeRlaerel .a *Aka clfierMn Roe leMwb. 

I b 

1111r .w 

Mt MN,; 

OW W. w 

wrl 
airs 

WYSI 242 

/ 
RR. 

CANAD 
AC TOP 30 pommel 

MEDIASASE 

WEEKE 114 KE MTST 11R LANUS) euYKe eÚNS 
WEEKS NI 

STATIONS 

1 MCIIAEL WILE Salo TM Last.. ilWaneo &o) 421 +11 22 110 

3 KELLY CLARKSON NUM Of You /ßCA//äA61 311 +1 21 160 

4 IM MINAS Ewa TM Saw Odsatirl 357 +18 21 140 

5 NATASHA SEDRLGFIELD Ur...tten Old 334 +12 12 1311 

2 5 JAMES SWOT Yoa ñ Beautiful l stalf'AtArád 327 21 44 140 
7 O. COMO JAMES Into The Myst ilack/ M 61 214 +1 23 1510 

8 7 MERYL CMW_ Alwyn On Tea Ode 44814kenscl, l 201 14 18 130 

6 8 # TOME SNICK A Flight Lib This Mow Maw Caved 1 201 24 22 1511 

9 9 . DANIEL POORER Bad Day Illiars óasd 230 27 55 1711 

10 10* IIt060NIE1L Castles M... (SaeyBMSAlltsicatanda 235 .2 27 1511 

12 O. MATT DUN AI Abart Mo 4Awors ill air Cass* 232 +4 11 130 
11 12 LWEIIOUSE You And Me IG+I/r1l 214 15 43 1511 

17 60 RONSEXIIMTNMb Cad Tom IIb AArsCassiV211 +11 11 1111 

14 14 elOp I. ADAMS Why Do You Haw To Be So... Nrriwsa6 212 11 37 15N 

13 15 REIN UMW Melòp *win Of Us (Capitol 201 24 11 1118 

16 16 CAMS IKE When Did You Fat.. Cakeisin* ter) 111 12 7 1111 

19 GREGORY CHARLES 1 UM Of Yoe Caw sI P 102 +1/ 7 311 

18 JACKSOUL one.Sorp (Sony B116 Asir Credal 157 +10 3 1042 

21 CARM UNDERWOOD Sam Hearts Naas/ 1111 +/ / ION 

20 20 J. JOHNSON Upside Own 6NaMietAaiwalRpe */ 110 20 14 611 

22 F.NILT0INCOR N IbMleNewr_ Iliktar tIaAAIi1 N +1 16 711 

28 CORINNE BAILEY RAE Put Your Records On Canto. SI +22 3 34 
MARE GM Ring Kandy Maid n +33 1 011 

25 GABON Je Suit Le Mery (Sony MG Mon Cana* IS +14 1 818 

28 WM Ca thINDemee AMNbüi isaliMGnW N +11 3 10 
24 PHILOSOPHER_ Gino Bads. ?SNOW i Caws* Si +5 2 N1 

23 27 LEANR HMS Palo igYiYlai ttBelliiWay Obsita lrii II .7 13 711 

30 

rI 
ANY SKY Do You Dance elMAtmr Canals) N 
GNARLS WNW Crazy 10swataretattlAtistiticl 71 

+1 

+25 

2 

1 

711 

311 

JAMES BLUNT Mow gastarlAttastici 73 +7 1 211 

21 Canadian AC reporters Monitored airplay data supped by Med. t ase Research a division of Premiere Radio Networks 
Songs ranked by total plays for rte airplay week of 625-7/1 Bullets appear on songs gaining plays or remamng flat from 
previous week If two songs are bed in total plays, the song with the larger increase in plays is placed first. Songs below No 
15 are moved to recurrent after 20 weeks on rte chart O 2006 Radio & Records Indicates Cancon 
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July 7, ZOOe 

America's Best Testing Hot AC Songs 12 + 
For The Week Ending 630ro6 

w w w 
Artist Title (Label) TW LW Famil Burn 18-34 18-24 25-34 

MAY Oser My He (Cate Carl Ord 411 4.11 15% 21% 4.11 4.20 417 

NICKELLACK Save Me (Sordsaaea7ifille 335 311 17% 25% 3.51 3.14 314 

NOB THOMAS Esr The Senn Mamie 314 3.10 13% 21% 3.11 313 411 

ALLME (CAN REJECTS Moss Alrg AglnmMtersa d 311 3.1111 IH1% 24% 311 424 314 

GOO GOO DOLLS Stay Witle Yeu Row haw l 3.16 3.11 1I% 11% 3.81 313 3.71 

RASCAL FLATTS What Hurts The Most /Lyre Segel 312 - et% 14% 3.77 3.111 3.M 

GANH POwrER Bed Day Nan*11sal 3.75 3.71 1N% Shi 311 3,M 3.03 

KELLY Cl8OILSON Walk Away IFICAM& 3.73 3.75 M% 42% 3.71 3.72 3.111 

NATASNA BEOMGFIED inn dElid 3.18 3.02 11% 45% 3.77 3.72 313 

10 IKS The As Thug (RCA/ME) 3.p 3.71 54% 21% 3.54 3.41 1M 
KT TMISTALL Bade Ream a The Clam TrilRia sgüj11315 3.M /P% 33% 317 311 3.75 

TEDDY GEIGER For You I a... lCainiy5esr MMâi 312 3.71 M% 24% 3.M 3.7$ 3.52 

FIT MINOL.IMer'd Yee GeMerl& 110e1Iw.. Mai 332 351 71% 21% 3.71 177 171 

ION JOYI Who Says You Can't Go Hems IPaluel ttAll6l 311 3.84 17% M% 3.48 3.42 351 

FIVE FM RON= The 15äe OrresC -Melid 311 3.71 Te1% 1% 351 3.51 157 

NICK LACIFEY Mrs's Left Of Ms lAie*lalle (aid Groepl351 3.03 13% 32% 3.47 312 3.74 

NINI NIIT C NIf WENS Ord Whirs alarm Boni 3.54 355 11% 27% 154 SAI 3.10 

SLUE OCTOBER Hate Me (UeiwaalMean) 3.41 318 11% 17% 3.51 3.48 351 

J. ANON Mile Doer i6amlirefat irra(Ayeeifd 341 3.11 11% 33% 351 3AS 151 

MAT KEARNEY Noting left To Lose (AwsaCmieáy 3.44 3.41 41% 11% 314 3.71 3.44 

IMAM/POINT Al Messed Up Nf 341 3.51 44% 1% 3.55 347 317 

KEANE lo It My Wordy (Mtencope) 3.35 - 41% 11% 317 317 317 

JAMES BLRMT You Bernild iCistrl'Agseeti) 3.33 3.42 1M% 12% 3.35 3.15 3.1111 

JARS ILUNT High (Castrd'Adarti l 331 3.35 M% 21% 3.21 3.17 3.45 

MIRA f41YCtS JEAN Nqe Don't Lis Ord 321 344 14% 47% 153 3111 171 

BETTER TIAN ElHA Juicy 42/Artaes) 3.21 3.11 75% 24% 3.31 3111 351 

SMASH MMTN Swy lH My life aneKldMAI 321 311 112% 12% 321 313 342 

LOS LONELY BOYS Dirac& 113 aksicksirJ 322 - 45% 12% 214 2.71 211 

MAMA SOS Pa AWNS 3.15 3.18 14% 51% 114 211 3]1 

Total sample WO is 344 raipaalsis IYMsaw imam* aaihaalr ars band on a mite I-5. (Welke wry 
much. 5. kke verymady. riilAsmerepyleMyeiM/rswfpednieraee4str alto taoopYsdMesow RilMn 
represents The number deeMrMnU ere aW eeMae eel away M syt bap etref Sae 4111 A1abb to 
appear on survey. SrlrreaMa/ab bra lemmas 11+. ßtsyrremseer/siNebYeart Ones me* INN 
can take Me muse bateme/aleNMsblenAepmberaa Ayr/lMbeMeoeeArtre ist east b roprnddour 
raevch The resets are iaeendad b alsowapirons dprMajmr on @e Iia AINNrtael! A11riMMic is a miaow 
trademark ot Rre7hMAtrJC.00m. iM M/M geir, r neNelr M Auad ma *Om * sbAly hI47741411 
AMNrsbyer.ant em bpsaüd M Nrr>laboor (hems* a /kilo dlMemereAteNIe Abseb. 

RR 
CANADA 

LAST 
WEEK 

2 

1 

3 

4 

6 

7 
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10 

9 

15 

11 

5 

13 

17 

21 

12 

18 

22 

16 

23 

24 

20 

19 

28 

25 

26 

29 

30 

34 

27 

35 

32 

37 

31 

39 

38 

HOT AC TOP 40 
WEEK ARTIST TITLE LABELS) PPUTS 

GNARLS BAMILEY Crary swtowetwrwAtl atel 031 

2 GOO GOO DOLLS Stay With You (Wryer Masi 534 

3 STA4L0 Rived Drip) Ei I'Absi Caen* 577 

DJM,1LSNrRrdyTo Welke M aw11k6CaMli 502 

NONLE Out Of My OW AAeiersJUwe add 521 

RM.MOT MU PEPPERS Dali Callen' 4lewMus.1 412 

7 COLDILAY The Herbst Part /Cote/ 457 0* THEORY OF A_ Sine You've Been Gon 4 iii sal 454 

9 IMAM NwYCIEF JEAN 1101 Deal tie /5lwYMOM of NK7HLACK Fr Away ObsewarnE/ *air Cards/ 440 

11. SNITS XL Rey AAowsrsal Mee Caer* 431 

12 JAMES IILONT Women /CwtreAGGsti l 430 

IMXS Oats Party /Sa 8M61 420 

NEW' FINITAOO NTMALANO Promiscuous SOO 311 

MST=AGIMENA M'tNoBierIIm (SNOW 312 
16 FRAY Our My Head (Cable Car) Or/ 371 

Cm a COLMIL Save yew Scissors AwAArd 353 
DANIEL POWER Jinny Gets High Ilrrw&asl 335 

19 * MUM S. Speedier iSailMCMesaeee* 332 

r CMMTALPMEMANK MICanDo 1911ANIGMECweYl311 
NMI Whe Knew itafaenitaiolaMltTia*1 311 

22 MIANMA SOS (1k/JsseCAlNiI 3M 
23+ MILOSOPNEIL Ouseed - ihry8 Ii/irsCaoól 25 

NN7I LACNEY Mat's Left Of IA' höMyaI 1 271 

MINH CrdeMyar. Al refill MisssMis'a k/ 271 

JACKSON* oneSap (Sony BAASAAateir Caudal 285 

27 J. MISONIlpeideDewsBerl4JAeissad /Als.MJ 231 

goBLACK EYED PEAS Gen Wag (AMOWerscape 221 

OMAN NVMM Fr Fresh Geed Ithnir &X Castle 214 
30 INKS Afterglow (Soay An 283 

e KT TYNSTALI Suldeeiy I See II babas 1$ 2M 
32+ ILEX GOUSSE IA Awake (Say' ONG Magic Caame* 115 

FIVE FOR HONING The Midi (3iryALIMI IM 
34 TEDDY GEIGER FrYeu I WM. /Cakyi*SonyNAG) 154 

JAMES KNIT Iï jt A',trllerWAtkeoid 113 
JOEL PLASKETT *Mu WM You sfirphAlricl 171 

FORTIMMIL wmiValls /8a iimarNerrbsid 171 

AlLA EiNEaNIFJECTS Mesa_ A*kls -rsgd 152 

39 BBOYNICHBS I Lilac TM Will illais a f Road 151 

40 MADONNA Get Nero Manor &roxi 145 

POWEREDm 

NEBI.1BrISF; 
, - WEEKS ON TOTAL 

PLAYS CHART STAMM 

+3 1 1M 
-11 10 iM 
41 21 2M 

+34 t 1M 
+3 / 1M 
+7 t 1511 

.M 11 1M 
I 10 114 

11 1 1211 

+M 4 1e12 

14 15 174 

-M 17 1111 

+21 1012 

+44 5 1010 

+75 4 1512 

31 15 1110 

+10 II 144 
+42 7 1111 

21 1t 174 
+30 3 1311 

+3t 5 1211 

-3e 13 1810 

47 15 174 
+24 3 t10 

+13 7 1111 

+15 5 1111 

1 10 174 
+1 10 74 

+21 7 M 
47 20 11/1 

+11 3 1111 

-17 1 M 
+21 2 111 

31 14 124 
+24 2 74 
+34 1 M 
+17 2 511 

+25 1 54 
1 1 44 

11 2 74 

25 Canadian Not AC reporters. Monitored airplay data soaked by Mediabase Research. a dnrslon of Premiere Radio 
Ne(works. Songs ranted by Mal plays for the airp*y week of 6125.711. (peers appear on songs gang plays or remaining 
Rat from previous week_ R two songs are tied in toil plays, the sap web Ow larger increase in plays is placed first Songs 

\below No. 15 are moved to recurrent alter 20 weeks on be dart 0 2000 Radio a Records. * Indicates Cancon. 
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THE PURE DSOs - The Radio Spada 
Universal Music Enterprises and McVay Media present The Pure 
a 6 -hour radio special featuring the music of the 80s. The biggest hits from the era of big hair. 

This radio special will be available for broadcast the last weekend of July 2006 ... . 

availab e rebroadcast often 

lD IOWA WIE NITS FROM THE DECADE OF EXCESS 

SNRIii11(1R 

It ES 

an RT PRLNER 

11IAE + THE VIEENHNIES 

[IHR ENGLISN 

1ISTER 

MILLE L 6 s 
sra'L' 1:' i i i 

tuu.tû; : 
wiz LULL': 

Lla.l: t1LLLalI L1111Latl 

Mark Goodman, one of the original MTV VJ's will host this program. The show will feature 
music, interviews and insight that only one of the original MTV talent could possibly have. 
And the timing couldn't be better. 2006 marks the 25th Anniversary of the birth of MTV. 

Even though you'll hear quips, fun and elements of education, this program is really 

about the music that made the 80's a special decade. The bottom -line: THE '80s ARI 

FUN AND "THE PURE '80s" WILL BE PERFECT FOR A FUN SUMMER WEEKEND! 

Radio stations all along "The Pure '80s" Radio Network will receive 6 one -hour CDs for broadcast. The 

show will have 10- Minutes of commercial inventory available for local advertising and Universal Music Enterprises will retain two - 
minutes for national commercials promoting their "Summer of '80s" campaign, as well as specific CDs from the "Pure '80s" series. 

Radio stations will receive the program for free. 
Visit www.mcvaymedia.com /pure80s for a free demo and contact M`V4Y MEDIA 

Katie Seidel to reserve your program. Market exclusive. First come, First served. 

Please contact: Katie Seidel, 805 -496 -3311, Seidelk1@aol.com 

unie 
uNlVfwSAI. .«, .c COMPANY 

2016 Universal Musk Enterprises. 
a division of UMG Recordings, Inc. 
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TOTAL 
PLAY 

ARTIST TIRE LA MM INCREASE 

JOHN MAYER Waiting W The Would_ Mari*Ca ehio) +398 

GNARLS BARKLEY Crazy lllownwows(asAMMeFJ +248 

FIVE FOR FIGHTING The Riddle (Aware/Coke/Ns) 191 

CORINNE BAILEY RAE Put You Records On 4171011 .128 
CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 106 
ALLAMERICAN REJECTS Move Along (Doghousdlnterscgoei .88 
RED HOT CHILI PEPPERS Dan Cakforsa (Warner Bros.) .86 
SNOW PATROL Chasing Cars (A&AUMterscapel .73 
MAT KEARNEY Nottrg Left To Lose (Aware/Columba) .72 
RASCAL FLATTS What Hurts The Most /lynx Street/ .65 

RR HOT AC TOP 40 

KEA 
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32 e) 
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laae> a 
38 ® 
39 ® 
29 36 

36 37 

37 38 ® ® 40 

July 7, 2006 
ARTIST T1TLF LuiEi-IS; 

TOTAL 
PÁf AWOKE 

tea 

TOTAL 
1Á MM A00{ 

NICKELBACK Sam' Me (Rr Utunalr/ILL/MG/ 2716 56 169953 20 76p 
KT TUNSTALL Blade Horse & The Cherry Tree /Relent ss/Vkgn/ 2692 93 167390 24 7910 

DANIEL POWTER Bad Day (Warner Bros.) 2465 -120 146966 39 7710 

NATASHA BEDINGFIELD Unwritten (Epic) 2386 136 152457 27 7410 

GOO GOO DOLLS Stay With You (Warner Bros.) 2122 +28 121051 12 7110 

KELLY CLARKSON Walk Away (RCA/RMGI 2106 -6 123000 25 6810 

FRAY Over My Head (Cable Carl (Epic) 2101 -54 124993 34. 73/0 

RED HOT CHILI PEPPERS Darti California (Warner Bros.) 1814 +86 114686 11 6712 

JACK JOHNSON Upside Down (Brushfire/Unrversa/Repubbcl 1806 56 110613 24 6510 

GNARLS BARKLEY Crazy (Downtown/Lava /Atlantic) 1751 248 104343 6 6411 

ROB THOMAS Ever The Same /Atlantic) 1696 -31 111246 32 7210 

JAMES BLUNT High (Custard/Atlantic) 1455 +22 70112 11 69/0 

BO BICE The Real Thing (RCA/RMG) 1421 94 75228 14 58/0 

NICK LACHEY What's Left Of Me (Jive /Zanba Label Group) 1392 +50 75477 12 5611 

FIVE FOR FIGHTING The Riddle (Aware /Columbia) 1221 191 65566 7 6113 

SHAKIRA f1WYCLEF JEAN Hips Don't Lie (Epic) 1086 +14 52408 9 2910 

RIHANNA SOS (GetJam/ILUMG) 1020 -24 57316 15 3611 

ALL- AMERICAN REJECTS Move Along (Doghouse/ /ntersccpel 977 +88 46850 9 4214 

JOHN MAYER Waiting On The World To Change (Aware /Columbia) 776 +398 54919 2 47110 

BLUE OCTOBER Hate Me (UniversalMotown) 766 +26 37797 10 35/2 

RASCAL FLATTS What Hurts The Most (Lyric Street) 570 +65 29314 5 2910 

BETTER THAN EZRA Juicy (V2/Artemis) 553 104 30096 18 3310 

MAT KEARNEY Nothing Left To Lose (Aware/ Columba) 538 +72 17175 7 3510 

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 506 13 18514 7 2411 

KEANE Is It Any Wonder (lnterscrlpe) 502 +53 21453 4 2813 

SMASH MOUTH Story Of My Life (Beautiful Bomb) 436 -9 13054 6 2610 

CHRISTINA AGUILERA Ain't No Other Man (RCA /RMG) 405 +106 21054 3 1611 

LOS LONELY BOYS Diamonds (Or Music /Epic) 372 +37 14147 5 3012 

SNOW PATROL Chasing Cars (A &M/Intersccpe) 331 +73 15468 4 1812 

STAIND Everything Changes (flip/Atlantic) 293 +20 12986 4 1610 

AUGUSTANA Boston (Epic) 291 +18 9660 3 2111 

FRAY How To Save A Life (Epic) 269 + 55 15004 2 1510 

CORINNE BAILEY RAE Put Your Records On (Capitol) 261 +126 12464 1 2016 

NICKELBACK Far Away (Roadrunner//DJMG) 228 +40 15315 3 311 

ROCK KILLS KID Paralyzed (fearl(ess/Repnse/WarnerBros.) 222 +38 4907 2 1310 

BREAKING POINT Al Messed Up (Wind-Up) 214 -88 3727 17 2110 

DEATH CAB FOR CUTTE Sod Meets Body (Atlantic) 194 -6 7961 3 14/0 

MARY J. BLIGE Be Without You (Geffen) 159 -35 8956 12 810 

PANIC! AT THE DISCO I Write Sins... ayolaraceFutlaiByRama/Koval 151 +27 5582 1 510 

MARY J. BLIGE One (Geffen) 150 5 5456 1 1110 

80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Nety arks. Songs ranked by total plays for the airplay week 
of 6/25.7/1. Bullets appear on songs gaining pays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in pays is 
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chan. Most Added is the total number of new adds officially reported to R&R by each 
reporting station Songs unreported as adds do not count toward overall total stations paying a song. Most Increased Plays lists the songs with the greatest week-to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypai on each station is assigned an AOH 
number. Average Quarter Hour Persons used herein with permission from Ardtron Inc. (eD 2006, Arbitren Inc.).© 2006 Radio & Records. 

Powsumm 
MEDIABASE 

MOST ADDED 
ARM ME EAOELIS/ ADOS 

ANIMATER Waiuq On The World To Clow IkewaCalatt * to 
COQ BAILEY RAE Put You Records On halal I 
AU-AMERICAN REJECTS Move Alai QyMeasfra scgaN 

FIVE FON FIG( II6 The Ridde Goat mAka'W 3 

KEANE Is It Any Wonder (toseeplf 3 

JEWEL God Oay /awed 3 

TM lier ACdlrrealMYaAlairtaeeiudaldaeaeea dewed wrum 
Ws per their mime pier Sege that rah 10 Ways peened lie woe 
ceesecatiw *Mow woks. Air'ley wed is dallad a slNay tirade 
Sat_. Adkins d saw peRwwrs weNoeaOte/ ear clay I. 

MOST 
INCREASED PLAYS 

NEW & ACTIVE 
F00 FIGHTERS Miracle (RCA/RMGI 

Total Plays: 132, Total Stations. 12. Adds: 0 

SHAWN MUWNS Beautiful Wreck (Vanguard) 

Total Plays: 118. Total Stations: 10, Adds: 0 

AMENCAN HI -FI The Rescue (Rhino) 

Total Pays: 88, Total Stations: 12. Adds: 0 

LANDON PIGG Can't Let Go (RCA/RAIG) 

Total Rays: 81, Total Stations: 12, Adds: 1 

GIN BLOSSOMS Learning The Had Way (t/ytndi 
Total Plays: 75, Total Stations: 8. Adds: 1 

JEWS Gad Day lAtbtiel 
Total Part 58. Toil Stations: 10. Adds: 3 

Sow faislMwMm 

Manse Mmeles tor ant RIB modem an available 
a MScuntN 

WANT TO RENEW YOUR "WANT WEATHER 
DRIVER'S LICENSE? FORECASTS? 

Want to know 
where to get this 

information? 
From student loans to buying 
surplus government property, 

all kinds of government information 
are just a click or call away. 

FIRSTGOV.gov 
1 (800) FED-INFO 
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CAROL ARCHER 
eatroAereri/heandnaoen is.eetw 

PART ONE OF A Two-PART SERIES 

Do Fewer Currents Make 

For Smooth Sailing? 
Broadcast Architecture's less -is -more 
approach to new music 

Earlier this year Broadcast Architecture cut back its list of rec- 
ommended currents from 15' to 11 instrumentals, plus six 

powers, five or six vocals and, as usual, 19 to 21 recurrents. BA 

President Allen Kepler believes the move supports CDs that 
have a shot at success because those CDs will now receive more 
airplay and be heard by more listeners. 

BA's new policy on currents has not 
been received favorably in all quarters, 
particularly in the Smooth Jazz promo- 
tion community, for whom today's tight 

playlists have al- 
ready created un- 
precedented compe- 
tition for airplay. 
Also, many SJ label 
execs say the policy 
discourages CD sales, 
which are currently 
at an all -time low. 

ARTezen label head 
Steve Chapman and artist manager 

Steve Chapman has 
a somewhat different view. "From a la- 
bel or artist perspective, we would natu- 
rally rather have more currents being 
played on Smooth Jazz radio stations," he 
says. 

"However, the changes that Broadcast 
Architecture has recommended through 
the years have only helped make the for- 
mat stronger. Taken in that light, we still 
have a strong outlet for the music, which 
is definitely a good thing." 

Net As light As Sows 

Kepler saws BA's policies an consistent 

with and reflect what its clients- partic- 
ularly those in larger markets - are do- 
ing. "We constantly evaluate what's go- 
ing on and adapt accordingly," he says. 

"For example, if we recommend 21 cur- 
rent instrumentals and most of our sta- 
tions, especially in the top 10 markets, are 

playing 17 or fewer 
-15,even 13 -we re 
doing two things: 
watering down our 
list by including 
songs that are having 
little impact in large 
markets and not re- 
flecting what clients 
are doing. 

"The lower overall 
count on currents is 

driven by the fact that there were songs 
on our list that were floundering in the 
20s on the chart because there was no con- 
sensus on them from programmers. 

"When we add a record it's very impor- 
tant that it have an impact. If there are too 
many songs on the list, we see midchart 
records with less impact. We want an add 
to mean something, to be the best of the 
best available." 

He explains that BA's list of rec- 
ommended songs is based on pro- 
grammers' consensus and BA's 
opinions, not on testing, because 
BA doesn't pretest new musk. 

"The fact that BA recommends 
22 current songs is actually pro- 
gressive compared to the world of 
adult formats in general and their 
consultants and VPs /program- 
ming," Kepler says. 

Sr/port For New Acts 

Songs included in BA's "bubbling 
under" category offer breathing 
roan when it comes to new musk. 

"In the real world there aren't a 
set number of strong new instru- 
mentals," Kepler says. "It fluctu- 
ates. So we reserve the right to 
ebb- and -flow that, reflect what 
our clients are doing and give 
adds greater impact." 

Kepler points out that BA has 
championed - and, in some cas- 
es, introduced to the format - 

Allen Kepler 

MIKE V, WAY-T& KELLY C Inquiring minds 

want to know- Who in radio has more tun and 

produces stronger results than (top. 1 -r) KIFMgt 
Diego Asst PD,MO Kelly Cole and PD Mike thspti= 
who are seen her clowning with the big man. 

Rendezvous artist Wayman Tisdale. who tell by the 

station just for fun? 
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Conventional News 
The format leaders who comprise this years R &R Convention Smooth 

Jazz Advisory Committee - KTWV (The Wave)/Los Angeles VP/Pro- 
gramming Paul Goldstein, Broadcast Architecture 
President Allen Kepler, KJCD/Denver PD Micha- 

el Fischer, Verve Music Group Sr. VP/Promo- 
tion Suzanne Berg, Peak Records promotion 
consultant Deborah Lewow and Smooth Jazz 
format pioneer and Rendezvous Entertain- 
ment CEO Frank Cody - went way, way 

outside the box to come up with five (this CONVENTION 06 
is not a typo) incredible SJ sessions to UMW, 20.22, NOS 

present at the R &R Convention in Dallas, ` Dal'" '°' 

Sept. 20-22 at the Hilton Anatole. 
Beginning next week in this space. you will learn more about the SJ session topics. 

We'll explore burning issues in search of actionable: results that you can take home 

and implement immediately to grow success in Smooth Jazz. Expect to see 

announcements about our expert panelists and session moderators. updates on 

general sessions and other events. notes on Club R &R performances and more. 

To register for the R &R Convention online or to peruse our already impressive 

agenda, go to www.radioandrecords.com, click on -Conventions.- then click -R &R 

Convention' on the drop -down menu. See you in Dallas. 

artists like DonnyOsmond, Raul Midon, 
Norah Jones, Beyoncé, Christina Aguil- 
era, David Pack, Queen Latifah and, most 
recently, Corinne Bailey Rae. 

Capital Records VP /Promotion, Adult 
Formats Patty Morris says, "BA was in- 
strumental in opening the Smooth Jazz 

door for Corinne Bailey Rae. We are 
aware of how rare it 
is that a new artist - 
especially a vocal 
artist - fits into the 
Smooth Jazz format. 
While we knew in 
our hearts that she 
was right for Smooth 
Jazz, having BA give 
its nod of approval 
certainly helped." 

Kepler says, "No one can predict hit 
records with 100% accuracy. We add 
records that we hope can be powered, that 
we feel are hits and that will have high 
value for listeners and lasting importance 
in SJ libraries." 

An Indelible r/rioe 
Kepler advocates high rotation for 

powers- around 35 plays, far more than 
powers played on some non -BA clients, 
like KIFM /San Diego and KJCD/ Denver. 

He says, "Pl TSL in SJ is no more than 
17 hours a week, so of 15 spins, six are 
buried in overnights, and you're really 
talking about nine spins a week. So in a 

17 -hour TSL a person might hear a brand - 
new song one or two times a week. There 
is no way it's going to bum in. 

"Brat's why I recommend stations play 
only five powers. Even if seven or eight 
plays are in overnight, given that long 
TSL, with 28 spins Gam- midnight, some- 
one may hear a brand -new song between 
three times or every day in a week, which 
still isn't very much. 

"Remember, these are songs that no 
other radio station is playing. You'll 
never see bum on a new current instru- 
mental. In fact, they are only starting to 
test and be familiar at 600 -700 plays, 
when we're pulling them out of cur- 
rent." 

Patty Morris 

rr urNNNIpIIIIfliAlrlilWf 

"In the real elvdd there 

aren't a set number of 
strong new instrumentals. 

It fluctuates. So we 

reserve the right to ebb - 

and -flow that reflect what 

our clients are doing and 

give adds greater impact" 
Nita Kepler 

YIf/IllllllllllrUlN/ . 

What Amt Vocals? 

Kepler goes on to say that crossover 
vocals, like Jack Johnson or Corinne 
Bailey Rae, often take almost as long to 
become familiar and seared into listen- 
ers' awareness as instrumentals. 

"Norah Jones is a perfect example," he 
says. "When other stations started to play 
her, the value of the song increased ex- 
ponentially -20 points, and now top 20 

out of 700 songs in the whole test. 
"It's as important to talk about these 

artists as it is to play them. I recommend 
that air talent tease new artists effectively 
before a break. Over time those songs be- 
come familiar, but if you don't sell them 
up and explain them, listeners may just 
hear them as another unfamiliar song. 

"We have clients playing a multitude 
of different numbers of currents. Some 
play fewer than our list, and others play 
more than we recommend - maybe sev- 
en or eight more. It's important to note 
we have successful clients on each end 
of that spectrum. 

"There is no one correct way to ap- 
proach new music. It's up to PDs to do 
what they think is right." 

Next week: We haar from a Snuwth jazz 

PD or two on this subject. Stay tuned. 
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WEEK K EE 

July 7, 2006 
ARTIST TITLE LABELS 

TOTAL 
PLAYS 

1 - 
PLAYS 

TOTAL 
AUDIENCE 

10)1 

MEERS ON TOTAL moo 
CHAR' ADOS 

1 1 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 640 -27 69863 19 3111 

2 2 MIND/ ABAIR True Blue IGRP /VMG) 634 -16 75276 14 3111 

4 0 PETER WHITE What Does It Take (To Win Your Love) (Columbia) 615 +48 77322 6 3212 

3 4 BRIAN CULBERTSON Let's Get Started (GRP /VMGI 557 -50 57332 25 3211 

5 0 WAYMAN TISDALE Get Down On It (Rendezvous) 546 + 36 74568 12 2611 

6 6 RAMSEY LEWIS Oh Happy Day (Narada Jazz /EMIT 446 -17 57897 19 2311 

8 0 EUGE GROOVE Chillaxin (Narada Jazz/EMII 426 +16 52915 14 2710 

7 0 NICK COLIONNE Always Thinking Of You /Narada Jazz /EMI] 423 +12 59182 24 3011 

9 9 PAUL BROWN Winelight (CRP /VMGI 379 22 45910 28 3210 

10 CORINNE BAILEY RAE Put Your Records On (Capitol) 366 +29 44864 10 2611 

13 Q RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 332 +18 59439 14 2513 

11 12 DAVID PACK Biggest Part Of Me (Peak/Concordl 331 -6 33964 14 2510 

12 ® SIMPLY RED Holding Back... (simplyred.com /Verve Forecast /VMG) 330 +12 33458 10 2710 

14 14 NAJEE 2nd 2 None (Heads Up International) 299 -13 29741 36 3110 

15 15 MICHAEL LINGTON Pacifica (Rendezvous) 295 -14 32431 32 2710 

18 0 CHRIS STANDRING I Can't Help Myself (Trippin' 'N' Rhythm) 262 +18 29540 18 2510 

16 BRIAN SIMPSON Saturday Cool (Rendezvous) 256 +7 23322 7 2010 

20 0 RICK BRAUN Groove Is In The Heart ( Artizen) 241 +10 21614 11 1710 

26 Q FOURPLAY... My Love's Leaven' (Bluebird /RCA Victor /RMGI 234 +128 39526 2 29119 

19 20 HERBIE HANCOCK... A Song For You /Possibilities /Vector) 232 -7 30246 18 2210 

21 PIECES OF A DREAM Forward Emotion (Heads Up) 226 +1 31202 6 2312 

22 22 DAVID BENOIT Beat Street (Peak /Concord) 190 .7 23416 5 1811 

27 ® JAllMASTERS V Free As The Wind (Trippin' N'Rhythm) 155 +55 20795 2 2017 

23 24 JASON MILES Sexual Healing (Narada Jazz /EM /) 138 13 25151 13 911 

24 25 GERALD ALBRIGHT We Got The Groove (Peak) 118 -10 8309 19 1410 

25 26 DAVE KOZ Undeniable (Capitol) 112 -15 16655 5 1011 

28 ® ERIC DARIUS Chillin' Out (Narada Jan/EMI) 108 +12 7163 3 1011 

SHILTS Look What's Happened ( Artizen) 96 +10 6131 2 10/0 

RICHARD ELLIOT Say It's So ( Artizen) 83 +13 5350 1 810 

29 30 PAMELA WILLIAMS Positive Vibe (Shanachiel 71 -20 7911 13 9/0 

32 Smooth Jazz ® reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 6/25 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays, the song with the larger increase in 
plays is placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record 
Is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially 
reported to RSR by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitren Inc. (0 2006. Arbdron Inc.).( 2006 Radio & Records. 

EARTH, WIND & FIRE FLAN MCII>NIGNT To You (Saact&i /SRG) 

Total Plays: 49, Total Stations 4, Adds: 0 NEW &ACTIVE K9l Rid Yew Way (Back Into My Lile)(Unwersal Motown) 

Total Plays: 48, Total Stations: 9, Adds: 1 

JACK JOHNSON Upside Down IWamHïstMrwsal getifr) Nt9TDNS Gypsy Eyes (Ptak) 
Ted Plays: 69, Tetd Stations 5, Mk 1 Total Plays 48, Tod Stations 6, Adds 0 

MANN MEAWS Dressed To Chi Nods Upl L1011E1 NONE I Cd It love OsalEtMWJ 
Total Plays 90, Total Stations 8, Adds:1 Total Plays 48, Tod Stations: 4, Adds 2 

MI IIAEL FRANKS Under The Stn Node EVEIETTE HAIN Motdoy Spooks /STtaeaMef 
Tod Plays 00, Tod Station: 5, Adds 0 Tod Plays 45, Teal Statism 5, Adds 0 

OU SILK Easy Doss It (Tripp*" if RfryOwr/ DAR SEGEL Snot Tel IWoie l - raggl 
Tod Plays: 53, Tod Stations: 7, Adds: 1 Total Plays: 43, Tool Statisrs 5, Adds: 0 

Sarga Nil by lelo) plays 

POWERED 
MEDIABASE 

MOST ADDED' 
ARTIST TITLE (ABP S, ADOS 

FOURPLAY... My Love's Leavri IBAretirdRCA Virtov /RMG/ 19 

JAllMASTERS V Free As The Wind /Tueur' N' WNW 7 

RAY PARKER, JR. Mis aloya Beath ( Rsydo Munir tk l 3 

PETER WHITE What Does It Take (To Win You Love) /Cdteá / 2 

PIECES OF A DREAM Forward Emotion /Heads Ups 2 

LIONEL RICHE I Cal It Love RaYe1?OJMG/ 2 

The Sawa Jon eürireeMUMaeeladlaseeN esdowi sseotMewed - report Ile par rieir aeelpeq paler fop Wet rod) fear Wow ear 
week eke toe ememosie eke* mob. Air *, week abli deeSunday rir- Sa rip. Adds No ell mew preparers en all mewl et 
lay pMS Mel 

MOST 
INCREASED PLAYS 

ARTIST TITLE L4 L(S/ 

FOIIINLAY_ My Lads Lewin' ShadOWNCA kTcssllMlñ 

JAllMASTERS V Free As The wend /Tiweií f MOW 
PETER WE Whop Does It The (To Win Vas Loral tCiietMa 

WAYMAM TISDALE Get Dawn On It /Reelbzwaes/ 

CORINNE INLET RAE Put Yew Records On (Came 
HNC LENAS Meson Begelal 
WAYMAN TISDALE Sunday's Best /llnAenwrs/ 
RAY PARKER. JR. Mrsnak ya Bead) (Haydn Mow Growl 

ELIGE GROOVE Chicen Nara* JaraEAN) 

CMMS STANDRING i ân't Help Myself grapy' "N ' RhYt mi 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAY 

NCREAse 

+121 

+55 

+4$ 

+38 

+21 

+12 

+21 

.11 

+18 

.16 

ARTIST TIRE wars) 
TOTAL 

PUYS 

PA FORCE You Got It #fihrOctave/EMI) 212 

OA WATERS Steppn' Out (SAwsachw/ 257 

MPS Saws Nights (1141/TSRI 256 

INVOICE' *ding On A Star (Sony Urban/Columba) 217 

WARD ElUOT Mystque Minn) 201 

KIRK WNALUM Whip Appeal landersvrd 160 

MARION MEADOWS Suede Rlwdr pill 158 

PAUL SANDCASTLE Sue (TWO' S"Mythwl 149 

NICE GROOVE Get Em Gan' Aradi JazzifANl 144 

KEN NAVAHO YON Are Everything /Post* 142 

OMAN SMRSON h's AA Good (Relebzess) 141 

NORM JONES Don't Know Why tllotWoulityiefMC) 132 

KENNY L The Way You Moe (AEirtslat el 128 

STEW BUYER Iq1 No *tire lamp/ 121 

WALTER BEY Coolness Wads 4y 117 

Station playliste for all RAR reporters are available 
SR web at 

OUI' 
T-SHIRT 
DEALS 

300 
T Shirts 

S2,5 

1000 
T Shirts 

55 

Whit. T shills 
Heavy 100% Cotton 

Print) up to 4 Colors on 1 Side 
No Sotlsp Chorgrssl 
No Art O arg .sl 

Free Catalog 
CALL NOW! 

1BOO34 EMKAY 
631 -777 -3175 

FAX: 631 -777 -3168 

www.emkaydesigns.com 
info @emkaydesigns.com 
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RH SMOOTH JAZZ TOP 30 INDICA TOR 

LAST 

2 

3 

4 

6 

5 

8 

7 

9 

10 

11 

12 

14 

13 

19 

20 

18 

17 

16 

21 

22 

27 

26 

24 

25 

28 

23 

Lbu t> 

29 

30 

o 

July 7, 2006 
ARTIST 'l'.E .,&i. 

WAYMAN TISDALE Get Down On It (Rendezvous) 

2 EUGE GROOVE Chillaxin (Narada Jazz /EMI) 

© MIND( ABAIR True Blue /GRP /VMG/ 

o PHILIPPE SAISSE TRIO Do It Again /Rendérvous/ 

© PETER WHITE What Does It Take (To Win Your love) (Columbia) 

O RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 

o BRIAN CULBERTSON Let's Get Started (GRP /VMG) 

8 CHRIS STANDRING I Can't Help Myself (Trippin W' Rhythm/ 

o BRIAN SIMPSON Saturday Cool (Rendezvous) 

DAVID BENOIT Beat Street (Peak/Concord) 

Q RAMSEY LEWIS Oh Happy Day /Narada Jazz/EMIT 

o NICK COLIONNE Always Thinking Of You /Narada Jazz/EM/i 

o PIECES OF A DREAM Forward Emotion (Heads Up) 

14 GERALD ALBRIGHT We Got The Groove (Peak) 

o EVERETTE HARP Monday Speaks (Shanachie) 

MARION MEADOWS Dressed To Chill (Heads Up) 

e CORINNE BAILEY RAE Put Your Records On (Capitol) 

18 RICK BRAUN Groove Is In The Heart / Artiren) 

19 HERBIE HANCOCK fIC. AGUILERA A Song For You (Possibilities /Vector) 

SHILTS Look What's Happened ( Artuen) 

STEVE OLIVER Good To Go (Koch) 

MATT MARSHAK Summerfunk (Nuance) 

® OLI SILK Easy Does It /Trippin' W'Rhythm) 

BLACK GOLD MASSIVE Let It Flow (Ma /or Menace) 

® ANDRE DELANO Why Not (7th Note) 

ERIC DARIUS Chlllin' Out /Narada Jazz/EMI) 

27 PAMELA WILLIAMS Positive Vibe (Shanachiel 

SOUL PROVIDERS f1B08 BALDWIN Encore (Koch) 

ROB WHITE Fin De Semana (Weekend) (Orpheus) 

3RD FORCE You Got It (HgherOctave /EMI) 

TOTAL 
PLAYS 

i- 
PLATS 

TOTAL 
AUDIENCE 

WEEKS ON 
CHART 

TOTAL STATION& 
ADOS 

244 +6 BÓ2 12 1511 

220 .6 418 12 1510 

219 +4 462 11 1210 

204 +4 472 16 1310 

197 +9 450 5 1110 

192 0 434 18 1510 

188 +5 382 24 1210 

184 1 364 19 1410 

179 +5 339 6 1210 

172 +2 382 5 1310 

167 0 368 16 1110 

162 +2 354 24 1310 

152 +2 436 9 1210 

148 5 520 21 1310 

145 +17 396 6 1210 

136 +13 277 4 1111 

134 +3 299 8 910 

126 -6 223 13 1110 

124 -8 349 19 1010 

123 +2 234 7 1110 

121 +1 251 15 910 

108 +21 249 3 710 

107 +20 308 3 910 

103 +2 235 3 911 

101 +6 202 2 710 

94 +8 185 2 710 

93 21 292 16 910 

84 +28 150 1 812 

84 +1 318 10 710 

82 0 91 15 510 

19 Smooth Jazz reporters Songs ranked by total plays for the airplay week of Sunday 625 - Saturday 7'1 

2006 Radio 8 Records 

MOST ADDED 
ARTIST ME LANELIS) ADOS 

FOURPLAY_ My Love's Leann r8AllinfICA Vitt /RAIDI 5 

JONATHAN BUTLER Mandela Bay /Rodervoasl 3 

SOUL PROVIDERS 1(608 BALDWIN Encore (Koch) 2 

MARK HOLLINGSWORTH On The Mark (Wadshoe) 2 

ALAN HEWITT Joyride (2151 2 

GEORGE NARDELLO AI I Wama Do /Westtowni 2 

KIRK WHALUM Someone To Love (P atlaad 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE ASEL.s 

JONATHAN BUTLER Mandela Bay (Rendezvous) 

FOURPLAY_ My Love's Leann' IBéebedRCA Victor/Rh/GI +38 

JAI/MASTERS V Free As The Wind (Tow'''' Rhythm) +33 

SOUL PROVIDERS 11801 BALDWIN Encore (Koch) +28 

MATT MARSHAK Sumlerfunk /Nuance) .21 

OLI SILK Easy Does It (Tnppn' N'Rhythn) 20 
EVERETTE HARP Monday Speaks /Shanache) 

AUN HEWITT Joyride /215) 

MARK HOLLINGSWORTH On The Mark /Wadshoei 

BURT CONRAD ALL STARS 5 To 4 /Sea Bright) 

TOTAL 

PLAY 

INCREASE 

.42 

+17 

.17 

.16 
+14 

ARTIST TITLE LABEL /SI 

PAUL BROWN Wirlelight /GRP/VMGI 

ALTHEA RENE In The Monent /Ahant/ 

NAJEE 2nd 2 None (Heads Up International) 

KIM WATERS Steppan Out (Shanachel 

MICHAEL UNGTON Pacifica ¡Rendezvous) 

KIRK WHALUM Whip Appeal (Rendezvous) 

NILS Sumer Nights /Bapa/TSR) 

PAUL TAYLOR East Bay Boute (Peak) 

JONATHAN BUTLER Rio (Rendezvous) 

MAN SIMPSON It's AI Good (Rendezvous) 

CLANS BOTT( WILL SCOTT Good /Awing Heartache /Coknb 4I 

ENBE 880011E Get Em Gan' Mande JazdEANI 

NENA EEUOT Mystique (Aroma) 

MAIM MEADOWS Suede (Heeds Lip) 

O'AL 
PLATS 

128 

111 

95 

78 

81 

80 

50 

38 

27 

24 

24 

23 

19 

18 

Ma Jf 
WR7rAMaale. GA 

WLDQ,QSaaM.Fl 
16a1D Imo limo 

WFL. 
RaIS loam 
.. 101..U.elOwt MOW 

1Mmrnrr 

tNaaN N. IN 
/MIS /Ne Sow 

moo. . WOtIt WOO.. 

Lt2YAaaN RM. CA' 
Rbr>1M 

KTaRJI..r.. WA* 
R l'aM IYIa REPORTERS 

WOTOMSra.ra. 
PRIM 

' v 
1 4r 
I MN 
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Nallsttti lbp 10 

Market 
CalWChy Format Owner 12+ AQH Rank 

1. KROQ/Los Angeles Alternative CBS 59.200 No. 8 

2. WMMR/Philadelphia Rock Greater Media 26.000 No. 7 

3. WRIF/Detroit Active Rock Greater Media 23.900 No. 9 

4. WKQX/Chicago Alternative Emmis 22.200 No. 22 

5. KTBZ/Houston Alternative Clear Channel 20.500 No. 11 

6. KDGE/Dallas Alternative Clear Channel 19,800 No. 14 

7. WWDC/Washington Alternative Clear Channel 19.600 No. 12 

8. KUPD/Phoenix Active Rock Sandusky 16.400 No. 10 

9. WIYY/Baltimore Active Rock Hearst -Argyle 16.100 No.6 
10. WARF/Boston Active Rock Entercom 14.900 No. 12 

Nudisme tw 10 

Market 
Clins/City Format Owner 12+ AQH Rank 

L WMMR/Philadelphia Rock Greater Media 26.000 No. 7 

2. WWDC/Washington Alternative Clear Channel 19.600 No. 12 

3. WIYY/Baltimore Active Rock Hearst -Argyle 16.100 No. 6 

4. WAAF/Boston Active Rock Entercom 14,900 No. 12 

5. WHJY/Providence Rock Clear Channel 11,300 No. 4 

6. WYSP/Philadelphia Active Rock CBS 11,000 No. 20 
7. WBCN/Boston Alternative CBS 10.300 No. 19 

8. WHFS/Baltimore Alternative CBS 7,100 No. 14 

9. WXDX/Pittsburgh Alternative Clear Channel 7.000 No. 14 

10. WZZO/Allentown Rock Clear Channel 7,000 No. 4 

Ndwest Ta/ 10 

Market 
Calf;/City Format Owner 12+ AQH Rank 

1. WRIF/Detroit Active Rock Greater Media 23.900 No. 9 

2. WKQX/Chicago Alternative Emmis 22,200 No. 22 

3. GMx/Detroit Alternative CHUM Group 14,000 No. 16 

4. KXXR/Minneapolis Active Rock ABC 13,800 No. 10 
5_ WFRN/(`inrinnati Rnrk Gear Channel 12,200 No. 6 

RH ROCK FORMATS 
STEVEN STRICK 
sstrlc4Orad/oandrscords. corn 

Winter Winners 
A rock -format report card 

Despite some great music out there that is connecting with 
consumers, rock- formatted radio took some major hits in 

the winter book. There were a couple of major factors that con- 
tributed to this downtrend. 

First, Howard Stem's departure from ter- 
restrial radio was felt fully for the first time 
in this rating period. Second, the inability 
to reach cell- phone-only homes continues 
to be a problem. 

Depending on the survey you read, 3Y%.- 
40% of the rock audience live in cell- phone- 
only homes, unreachable by Arbitran and 
other research companies. This is a prob- 
lem that is going to be with us for a while, 
and as cell -phone technology continues to 

spread and improve, it's only going to get 
worse. 

Also, young men continue to be under - 
sampled due to the very nature of their life 
styles. They don't like filling out diaries, 
and they don't like taking surveys on the 
phone. 

With all this in mind, I present a report 
card for rock -formatted stations. The sta- 
tions are ranked by total audience size, 
and their market ranks are included. 

R &R Convention 2006 
Nominations are now being accepted for the R &R Industry Achieve- 
ment Awards. The nomination form was printed in the June 23 issue of 
the paper. You can also find it in the Alternative and Active Rock/Rock 
Updates. You can e-mail us your choices at nominations@ radgandrecorás. 
corn or fax in the nomination form. Only one nomination form per per- 
son will be accepted. Yes, you can nominate yourself if you'd like. 

This year's R &R Convention is being held at the Hilton Anatole Hotel in Dallas 
Sept. 20-22. The Jacobs Media Summit will start the day before our convention, 
on Tuesday. Sept. 19. and finish up on Wednesday morning Sept. 20. 

Special thanks to my advisory panel for this convention: Mark Abramson, 
VP /Promotions. Roadrunner Records: Joe Bevilacqua. Director /FM Program- 
ming Clear Channel /Denver: Lorraine Caruso, Sr. Director /Alternative Pro- 
motion. Zomba Label Group: Dave Downey. VP /Rock Formats. Universal 
Republic Music Group: Kevin Stapleford. VP/Programming, Alternative XTRA 

(91X) /San Diego: Mike Stern. PD. Alternative WKQX (Q101) /Chicago: Ted 
Volk, VP /Alternative & Rock Promotion, Capitol Records: and Bill Weston. PD. 
Rock WMMR /Philadelphia. Together. we are coming up with an agenda that 
will matter to you. 

AP. 

Market ìa Format Owner 12+ AQH Rank 

6. KQRC /Kansas City Active Rock Entercom 10.400 No. 3 
7. KPNT /St. Louis Alternative Emmis 8.500 No. 17 

8. WMMS /Cleveland Rock Clear Channel 8,500 No. 11 

9. WRZX/Indianapolis Alternative Clear Channel 7.700 No. 6 
30. WIIL/Chicago Rock NextMedia 7,100 No.35 

Md Tip 10 

Market 
Calls/City Format Owner 12+ AQH Rank 

L KROQ/Los Angeles Alternative CBS 59,200 No. 8 

2. KUPD /Phoenix Active Rock Sandusky 16.400 No. 10 

3. KISW /Seattle Active Rock Entercom 13,700 No. 12 

4. KDKB /Phoenix Rock Sandusky 11.300 No. 18 

5. KITS /San Francisco Alternative CBS 11,200 No. 23 
6. KRXQ/Sacramento Rock Entercom 10.000 No. 4 

7. KBPI /Denver Active Rock Clear Channel 9.200 No. 11 

8. KNDD /Seattle Alternative Entercom 8.600 No. 22 
9. KDLD /Los Angeles Alternative Entravision 8.500 No. 44 
10. KIOZ/San Diego Active Rock Clear Channel 8,300 No. 16 

. fw1M Tep 10 

Market 
Calwclty Format Owner 12+ AQH Rank 
1. KTBZ/Houston Alternative Clear Channel 20,500 No. 11 

2. KDGE/Dallas Alternative Clear Channel 19,800 No. 14 

3. KISS /San Antonio Rock Cox 12,800 No. 2 

4. WXTB/Tampa Active Rock Clear Channel 12,500 No. 10 

5. WBZY /Atlanta Alternative Clear Channel 11,500 No. 18 

6. WNNX/Atlanta Alternative Cumulus 11.200 No. 18 
7. WHDR /Miami Active Rock Cox 11,200 No. 20 
8. WPLA/Jacksonville Alternative Clear Channel 9.600 No. 3 

9. KLAQ/EI Paso Active Rock Regent 8,400 No. 1 

30. WSUN /Tampa Alternative Cox 7,900 No. 17 

Coming Up 

Net rire R &R presents a special Alterna - 
1 I .k us. We'll be highlighting finir stations 

from ilineront parts of the country, roch 
mith it: own unique philosophy and ap- 
proach l i prograturnirrg and irnagni . 
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roWalpm 
MEIIAIASE 

July 7, 2006 
LAST THIS 
aIEEK WEEK ARTIST " " ..... 

1 1 RED HOT CHILI PEPPERS Dann California (Warner Bros.) 

2 2 BUCKCHERRY Crazy Bitch (Ekven Seven/Ian) 

5 © THREE DAYS GRACE Animal I Have Become (Jive/Zomba Label Group) 

4 4 GODSMACK Speak (Universal Republic) 

3 5 TOOL Vicarious (Vokano/Zomba Label Group) 

6 6 SHINEDOWN I Dare You (Atlantic/ 

7 i WOLEMOTHER Woman (Modular /lnterscopel 

9 0 STONE SOUR Through Glass (Roadrunner / /Q/MG) 

10 0 BREAKING BENJAMIN The Diary Of Jane (Hollywood) 

11 Q SEETHER The Gift IWwdUpl 

8 11 NICKELBACK Savin' Me (Roadrunner /LUJMGI 

15 ® HINDER lips Of An Angel (UniversalRepedk) 

12 ® KORN Coming Undone (WOW 

14 Q PEARL JAM Life Wasted (J /RMGI 

13 15 FOO FIGHTERS No Way Back (RCA/RMGI 

19 0 TOM PETTY Saving Grace (4mericanWarnerBros.) 

16 17 PEARL JAM Works Wide Suicide LJ /RMG) 

22 BLACK STONE CHERRY lonely Train /Roadrunner //Q/MG) 

20 0 GODSMACK Shine Down (Universal Republic) 

18 20 RACONTEURS Steady, As She Goes (Thud Man/V2) 

23 21 ROB ZOMBIE American Witch fGeffeN /Merscgpe) 

21 22 SYSTEM OF A DOWN Lonely Day (Amencan/Columbta) 

29 ® AFI Miss Murder (Tiny Evil/lnterscdpel 

24 THEORY OF A /MADMAN Santa Monica (Roadrunner //DJMG) 
(Debug ® SHINEDOWN Heroes (Atlantic/ 

21 26 10 YEARS Though The Ins (Universal Republic) 

28 a HOOBASTANK Inside Of You (IslandiWMGl 

DISTURBED Land Of Confusion (Repave) 

RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.) 

30 © FIGHTING INSTINCT I Found Forever (EMI Music Reacfive/Goh.l 

1D -Al I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLATS RATS AUDIENCE CRAM ADS 

IN) 

593 -18 34808 13 2610 

445 -12 18039 18 2311 

435 +21 23607 13 2410 

416 -9 20830 21 2410 

416 18 20370 11 2410 

335 -4 16489 24 1810 

320 14 13122 14 2210 

263 +15 10424 5 1810 

260 +23 12642 4 2010 

235 +10 9288 17 1910 

227 -36 7473 16 1410 

226 +18 8613 9 1310 

226 +8 9984 16 1410 

222 +11 15289 6 1710 

194 -23 13557 22 1410 

153 +55 10423 2 1112 

145 -17 7543 17 1810 

109 +19 5565 6 1010 

109 +14 3469 3 811 

104 -4 7622 7 911 

85 .1 2585 8 9(0 

85 -5 4540 19 910 

69 +20 5713 2 410 

69 +2 2337 12 510 

62 +32 2820 1 510 

58 -4 1236 14 710 

57 +2 1166 7 510 

54 +28 1104 1 812 

49 +11 2550 1 410 

47 +3 1429 3 510 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
6/25.7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied In total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio 8 Records 

NEW & ACTIVE TRAPT Disconnected 

Total Plays: 36, Total 

BLUE OCTOBER Hate Me (Universal Motown) COHEED AND CAME 
Total Plays: 38, Total Stations: 4, Adds: 0 Total Plays: 32, Total 

Beep rooked by total plays 

(Out Of Touch) /Warner Bros.) 
Stations: 3, Adds: 0 

RIA Welcome Home (Equal Vision/Columdial 

Stations: 3, Adds: 0 

POWERED i D ``4á 

'IEIfl :11pp1 :1SF 

MOST ADDED 
ARTIST TITLE LABELS, 

TOM PETTY Saying Grace (Ase ntan/Wamer &al 
DISTIMED Land Of Confusion (Repasel 

ADDS 

2 

2 

1bNokniltiionlimllloranetradoliwo ulMwMlawpat 
slops Pair many poky Son/ Pet wes moo* nor ball WOW 
w Yoko nisi. M akpley wail io Mud as Bettie Wm. Baca*. 
Alk from d.ro psawowsw/llaearpled a aatr clay Wet 

MOST 
INCREASED PLAYS 

ARTIST ' r ABELIS) 

TOM PETTY Saying Grace )American/Wamer Bros.) 

SHINEDOWN Heroes (Atlantic) 

DISTURBED Land Of Confusion iRepnsel 

TOTAL 
PLAY 

INCREASE 

*55 

+32 

.2B 
BREAKING BENJAMIN The Diary Of Jane IHalyuooa0 +23 
THREE DAYS GRACE Annal I Have_ iJivedomba Label Group) +21 

AFI Mrss Mladar tray fttiW ascepe) +20 

BLACK STOE CIISMY Latdp Train (RaaúlwwernalMGI +IB 
HINDER Los Of An Angd Okaysllipdfr) +11 
STONE SOIN Though Glass Abatiw ss/OJMG/ +15 

GODSMACKSfiu Down NOWorsdRowhir) +14 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELS, 
TOTAL 
PLAYS 

SEEDIER Remedy (IIad-Up/ 205 

DISTURBED Stricken Repose) 193 

SINNEDOWN Save Me (Atlantic) 190 

MCKELBACK Animas (Rouáuner /ICJMG) 183 

18 YEARS Wasteland (Unnersal RepÎ c) 138 

MUOVAYE Fal kilo Sleep (Ear) 113 

AVENGED SEVENFOLD Bat Country (Warner Bros., 105 

DISTURBED Just Stop (ReprSel 102 

F00 FIGHTERS Best Of You IRCA/RMG) 100 

AUDIOSLAVE Doesn't Rend Me /E vc/lnterscapi) 

Soap rooked by total plays 

StatioN playliste for all RER reporters an available 
Oa Ma web at vwradloj,dtuttal .Es. 

REPORTERS 
stews rid their Ws NMI sWiskikallf ash 

nDiwAaopapa.Na irr 
w w. 
re a or 

WZZO/AAW M' 
w POw. 

100E'rMwou. TX' r wrwa r r 

WRNawt+p Oran, KY eawr arge .r arar vw 
vr 

...aaenwrrwra. OH wrrr rar r 

KAaWn Yalaea, N' arear 
w aa err 

WRCNFay.Nevllk. NC' roar sae irr,_ ern. 

arWp!>iaa weira 
IN ha 

aiaaw ry"a ree Nor 

INGIVMonwswor.Nf wetr 
w ell 

ICIZE/MMod. OR wrV. 

WDIEA,Wnk1eM, Mr w. rwr. 

w11oR,11oEet. IN 
weZt 

W)rrrrrrra4 Now' 

lee N. 
tar get 

Arr 

.rWeMMMIdayAla. PA" 

S ein r 
NI Inv -eV t 

w wKDORaMak, 
AZ rrr ..,.. 

rWINSIIaRrlawMo. M 
RI Owe er 

KIIwoUead, OR* aia No ra nee Sore 

1111 
yN31RWIWNset. NH' er en ree irr r 

WIUYRmeMNao. RI wrur e rewra ar.. 

.. rWwMal1.11/, NC wrr 

KCAUtNr.ralae. CA' 
wgeaea weer)ar 

f MJ.SrfYAM, ey.,N 

wmif 
Lake C. UT' 

wir irr 

IOWA_ Ms. Tx wr 43_e 
M 

wK LA OWN, CA 

e wage er 

araiw. MY 
e rr br 

1011100/1Ww, OK 
aia rr 
IL AM 

K8R2A.fieee. Tx 

WelaLilMnaaa, WI wM 

AMID/ I A Jule 
} IM'11e.rs.a 

LWI FUN. TX arar 
wuNo warr 

'Monitored Reporten 

42 Total Reporter. 

M TOW Iaa.NOrsd 

Is To l 4 aukee 

OM Nor Report. Pt.yWt 
Frown (4): 
KFLY/EOeere, OR 
KMRN/Anchoreee, AK 
WTOLAegeta, YE 
WRRX/Roetlord, N. 
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 /RH ACTIVE ROCK TOP 50 

1 0 
2 2 

3 3 

5 0 
4 5 

7 0 
8 0 
10 Q 
9 9 

6 10 

11 11 

12 12 

16 

15 0 
13 15 

18 Q 
21 0 
14 18 

22 a 
19 20 

20 21 

23 a 
24 ® 
25 ® 
30 a 
27 

46 1v r% 

29 28 

32 a 
28 30 

26 31 

37 ® 
36 ® 
35 34 

31 35 

latet> Q 
44 a 
40 ¿ 
48 

38 40 

33 41 

34 42 

42 43 

43 44 

39 45 

50 10 
45 

49 

47 

41 50 

July 7, 2006 
ARTIST ' T -E ,A8E: S 

TOTAL 
run 

. - 
RATS 

TOTAL 

AMMO 
fwe 

MKS CM 

CHART 

TOTAL STAMM 
ADDS 

THREE DAYS GRACE Animal I Have Become aye/Zomba Label Group) 1639 +50 71969 13 5410 

TOOL Vicarious (Volcano/Zomba label Group) 1543 -41 66806 11 54/0 

RED HOT CHILI PEPPERS Dari Caifomia (Wanner Bros.) 1483 83 63108 13 5310 

KORN Coming Undone (Virgin/ 1376 +6 59248 22 5311 

BUCKCHERRY Crazy Bitch (ElevenSewn/Laval 1323 -113 53298 21 5210 

HINDER Lips Of An Angel (Universal Republic) 1177 +108 40846 13 5010 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1069 +82 39585 6 5310 

STONE SOUR Through Glass (Roadronner / /OJMG) 1066 +139 41208 6 5410 

WOLFMOTHER Woman /Modular / /nterscope/ 939 -12 38213 16 5010 

GODSMACK Speak (UniversalRepubkc) 938 139 39820 21 5210 

SEETHER The Gift (Wed -Upl 799 d9 27504 21 4510 

ROB ZOMBIE American Witch (Gellen/lnterscopel 780 14 29198 14 4510 

GODSMACK Shine Down (Universal Republic) 722 +147 28746 3 4712 

PEARL JAM Life Wasted (J /RMG) 645 +41 23815 6 4210 

MUOVAYNE Fall Into Sleep (Epic) 624 d7 27667 27 3910 

BLACK STONE CHERRY Lonely Train /Roadrunner /I0JMGI 603 +33 15753 10 4110 

ATREYU Ex's And Oh's (Victory) 584 +35 17424 18 3610 

DISTURBED Just Stop (Reprise) 577 112 30047 27 44/0 

AFI Miss Murder (TnyEv#/Intersrgoel 548 +71 20146 9 2911 

BLUE OCTOBER Hate Me (UniversaMotown/ 548 -2 18504 15 2410 

10 YEARS Through The leis (UnviersalRepubicl 526 -43 18571 18 4110 

30 SECONDS TO MARS The Kill (Immortal/Virgin) 513 +41 14737 17 3310 

LOSTPROPHETS Rooftops (Columbia) 483 +31 10177 7 3712 

TRAPT Disconnected (Out Of Touch) (Warner Bros.) 423 0 17749 8 3110 

EIGHTEEN VISIONS Victim (Trostk4/Epiicl 355 +43 8442 5 3311 

RACONTEURS Steady, As She Goes (T)wdMan/V21 348 +9 14943 8 2310 

DISTURBED Land Of Confusion (Reprise/ 317 +205 13509 2 3813 

HOOBASTANK Inside Of You (k/and/IOJMG) 309 -6 11460 11 24/0 

FLYLEAF fully Alive (Octcne/RCA/RMG) 283 + 16 6088 4 2411 

PEARL JAM World Wide Suicide (./RMG) 283 34 15247 17 3610 

NICKELBACK Sevin' Me (Roao*rrner /IOJMG) 280 100 17943 19 2610 

THOUSAND FOOT KRUTCH Absolute (EMI Music Reactive/Tooth & Nod) 251 +34 7123 5 2011 

BULLET FOR MY VALENTINE Taws Don't Fd (Tru tkli.M'Ztr tba Label Grow) 237 +16 6004 6 2111 

DANKO JONES First Date /Razor & Tie) 223 -12 6372 11 2010 

SYSTEM OF A DOWN Lonely Day (American/Columbia) 222 58 9181 19 3710 

CROSSFADE Invincible (Columbia) 220 +153 6428 1 2915 

SHINEDOWN Heroes (Atlantic) 216 +79 9855 2 2214 

SYSTEM OF A DOWN Ki Rock 'N Rol (An*eric'anColumbia/ 207 +40 5654 4 1310 

STAIND King Of AI Excuses Op/Atlantic) 201 +89 7928 2 2012 

NONPOINT Alive And Kicking (Bider Bros.) 198 -9 6121 9 1410 

THEORY OF A !MADMAN Santa Monica (Roadru ner / /OJMG) 174 -80 4651 15 1910 

MERCY FALL I Got Life (Atlantic) 172 -74 3192 14 2411 

EGYPT CENTRAL Over And Under (Bider Bros.) 148 19 3225 9 1610 

LACUNA COIL Our Truth (Century Media) 144 -4 3119 17 1010 

REBEL MEETS REBEL Get Outta My Life (Bg Yin) 144 -33 3059 16 1710 

PANIC CHANNEL Why Cry (Capitol) 134 +42 2074 2 1410 

ANGELS AND AIRWAVES The Adventure (Suretone /Gellen) 128 +1 3302 5 710 

TOOL The Pot (Volcano /Zomba Labe/ Group) 125 +19 6912 5 511 

TAKING BACK SUNDAY MakeDamiSlwe (Warner Bros.) 112 +5 2622 7 610 

AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 109 62 3950 20 1810 

54 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 6/25.7/1. Bullets appear on songs gaining plays or remaining flat from previous week. ft two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20 It after 20 weeks. the record is not 
in the top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to RSA by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 
assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc. ).0 2006 Radio & Records 

POWERED 03 
MEUI:Iß:1SE 

MOST ADDED 
ARTIST T.T. F I Aaf l 

GROSSFADE Invi de (CoAnde ) 

SHINEDOWN Heroes (Atlantic) 

DISTWINED Land Of Confusion fiiw 
GOOSMACK Stine Down (Umersal*Oki 
LOSTM MINT$ Reships leslatlitt 
STANWNOl Album lipl kaki 

ADOS 

5 

4 

3 

2 

2 

2 

1ti AtIBwBstisY4lMrW lo*illsrserNalrNSmnhdMwd a 
seem ads 1sr di wore pier 1lowtM ridi MOB does per wash 

MilliMRMRqbgMsek A. tvilef RaMYlodlidmllloirrMrM Saariy. 
kWh= d Mrr pMpwowM an rl/anglal M M pry Ind 

MOST 
INCREASED PLAYS 

ARTIST ' :'. E .48t 

TOTAL 

PLAY 

INCREASE 

DISTURBED Land Of Con lumen Omni 205 

CROSSFADE Invincible CAW. 153 
GODSMACK Shine Down Ilkw ersal&pubic) .147 
STONE SOUR Though Glass (Roadruner/10JM6l +139 

HINDER bps Of An Angel (UmvrsalReDukkc) 108 
STAIND King Of AN Excuses (fhp/AtlantK) -89 
BREAKING BENJAMIN The Diary Of is* 'Hollywood) 82 
AVENGED SEVENFOLD San The Day (Warner Bros .I .80 
SNIUWOWN Heroes (Atfanoc) 79 

AR Mss Ilattr (Tory fv'Inlerscopel 71 

MOST 
PLAYED RECURRENTS 

ARTIST TRLE LANUS! 
TOTAL 

PLAYS 

to YEARS Westin, tQAnarsalllrelifj 518 

EVANS BLUE Cold IBut I'm Sti Hirsl IPbáafMeirweotO 476 

36166 DOWN I Dare You (Atlrwcl 465 

NUT Ryan (GOO 437 

NM Gal Stoned (liawsalPpsYr) 412 

INIIMUCK Amlals (RoalnamrÄ.MIGI 408 

DISKED StrTCken algrisy 399 

KOMI Twisted Transit/2i MOW 370 

AVI3l f SEVOINklas Country (Wan wam) 351 

SYS111I SF A NMI IlWmhin 41.wrrsCsiat6a/ 328 

NEW &ACT/VE 
AVENS SEVENFOLD Sere The Day (Wanw &asJ 
Tots Ploys: 108, Tots Stations: 15, Adds: 0 

HIM Kip Loneliness (SwdWrner &os.) 
Total Plays: 94, Total Stations: 11. Adds: 0 

REVELATION THEORY Slowbun (ONfll 
Total Plays: 68, Total Stations: 6, Adds: 0 

UNOEROATH Writs On... (f MI Mus* Reactive/Tooth & Nat 
Total Ploys: 53. Total Stations: 6, Adds: 0 

REVELATION THEORY Selfish And Cold (OLiEI) 
Total Plays: 38, Total Stations: 7, Adds: 0 

Songs ranked by Mal Wes 

Station playlists for all R&R reporters are available 
on the web at www.radioandrecords.com. 

Ike R&R Anima/ SabscrrptIia Package Delivers The Mist Fir Year Mener 

e-mail R&R at: 

glegg Os] 70 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: Subscribe online: 

subscribe @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com err Mawr" N m", 
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July 7, 2006 
RR ACT / VE ROCK 

America's Best Testing Active Rock Scapr 1 ?+ 
For The Week Ending 6/30/06 

Artist Title (Label) TW LW Famil. Burn 
M 

18-34 
M 

18-24 
M 

25-34 

TRREE DAYS GRACE Amyl)... UnefIonóe label Gnapl 4.11 4.31 13% 1% (55 4.51 4.51 

KORN Coning Undone (lapin/ 4.31 4.33 15% 11% 4.35 4.25 4.41 

DISTURBED Just Stop (Riwisd 4.32 4.17 15% 21% 4.37 4.34 4.11 

MUOVAYNE FA Into Sleep /fur/ 424 4.21 11% 15% 4.22 4.13 4.33 

MAKING IMAM The Duty Of Jane /IIta1j...4 4.17 338 74% 1% 4.21 4.41 4.13 

GODSMACK Speak /Umersal Rep.kk) 4.10 4.11 94% 21% 4.17 411 4.30 

TOOL Vicarious (Ymtatag neár label Grey) 4.15 4.11 13% 11% 4.11 4.12 4.11 

EVANS BLUE Cold (But l'm Sul Herel (Pocket/Hollywood) 4.13 414 04% 15% 4.N 4.811 4.07 

HURT Rapture ICapisoi 4.11 317 74% 10% 4.N 412 4.11 

TRAPT Disconnected (Out Of Touch) Names Bros.) 4.10 61% 5% 4.14 420 4.N 
AR Miss Murder /Tay E4ibtersopei 4.11 3.111 13% 11% 3.12 311 3.74 

STONE SOUR Though Glass IRoaáanneilDJMG) 4.07 319 17% I% 4.15 4.27 4.13 

11 YEARS Though The ks RAwwsalIt paikl 4.N 3.11 73% 11% 3.12 41$ 3.74 

SHINEDOWN I Dare You (Atlantic) 312 310 92% 24% 3.70 415 3.40 

MCKELBACK Sann' Me /RaeehneallGJAM/ 111 332 /5% 21% 3.72 3.71 3.73 

31 SECONDS TO MARS The KA /kraortaivrgMl 3.11 314 89% 11% 3.73 3.73 3.74 

IIBE NCNB' Iles Mt Il*wwsai Metre* 3.17 3.71 12% 17% 3.71 311 311 

INNER Lops Of An Angel Wolensal Repudhic) 317 3.95 72% 11% 3.74 166 333 
REN NOT DUU PENNS Den California /Wow i esJ 314 310 07% 35% 3.11 4.12 122 
SEEDIER The Gift /W.adl4o/ 3.11 317 N% 20% 311 313 411 
AMEN Es's And Oh's unary/ 314 311 61% 11% 3.15 311 314 
LOSTPSPHETS Rooftops /Colarba1 310 3.19 12% 9% 356 314 3.26 

SYSTEM OF A DOWN Lonely Bay 4ae scaeCakenól l 3.N 312 14% 21% 312 3.79 315 
BUCKDEIMY Crazy Bitch (Brien Seven/loyal 316 31$ 84% 29% 3.34 3.11 311 
RN ZOMBIE American Witch IGefleallatenropel 315 3.75 81% 21% 3.55 3.27 115 
RACONTEURS Steady, As SKr Goes iThrd Ma /Y2) 3.50 51% 14% 3.27 3.11 3.36 

BLACK STONE DERRY Lowly Tram RMeaaYwearlia AIG/ 3.45 3.45 52% 12% 3.42 3.34 3.41 

WOLFMOTHER WWRee Naakdanbtearree/ 3.15 325 73% 29% 233 214 3.02 

PEARL JAM Leh .Waled Wile 3.11 3.11 14% 22% 231 2.71 311 

Total sample size is 345 respondents Total awta0a Iawralillly estimates are based on a scale of 1 -5 11 = dislike very 
much. 5, like very much) Total teneiliarlf y represents the percentage of respondents who recognized the song Tetal 
tern represents the number of respondents who said they are fired of hearing the song Songs must have 40 ", familiarity 

to appear on survey Sample composition is based on persons 12+ Persons are screened as the Internet Once passed. 

they can take the muse test based on the format/music preference RateTheMusic corn results are not meant to replace 

callous research The results are intended to show opinions of pawbglpants on the me Internet only RateTheMusic a a 
registered trademark of RateTheMusic corn . 1 RIM systm, b serNalta let Afral rst a JtMaer by cl eBI IN- 
377-53111. R lelltilssis.saw tleó it /riONI by Neda0 u )banal.&, a óMran el Prosaism Rallis Nrbrrts. 

R.R. 
CANADI 

LAST 
WEEK 

ROCK TOP 30 

wEEK ARTIST TITLE LA (S) 
TOTAL 
PLATS 

1 1 RED HOT CHILI MOM Doi Wanda likswbod 514 

2 0 RACONTEURS Steady, As She Goes /Tfr.dMarY1) 503 

3 0. THREE DAYS GRACE kindlilaraBetem Ib woe 415 

4 0 WOLFMOTHER Woman /Moá/w/Inferttgoe/ 432 

8 0. OILY TALENT Devi In A... IWa ne ups Code/ 421 

5 6 BLUE OCTOBER Hate Me (Universal Motown) 313 

7 7 F00 FIGHTERS No Way Back IRCAN1161 337 

8 8 ANGELS AND AIRWAVES The... (S.w,. on /Geffen) 317 

10 04, SAM newts Bridge To... RiniwrtalMrst C+Wed l 311 

18 0 STONE SOUR Though Glass /Ra. *inier/IQ/M61 305 

9 D SEEDIER The Gift IIISedLp/ 305 

12 ® PEARL JAM Life Wasted /Sorry BMG/ 300 

13 MATT MAYS_ Tone... /Saent/Wamw Ask Cassels) 274 

11 14 TOOL Vicarious (Sorry BRAG) 213 

14 15 SNOW PATROL Hands Opel /A&M/Wir cope) 238 

22 0 KEANE Is It Any Wonder (Interscgoe) 233 

21 ® AFL Miu Murder (ToyfrAttarscget 218 

15 18 OUR LADY PEACE Wi The... Sony MG Moe CardV 214 

20 O. DLESONS Tel* M11rA '-$f BMECavoil 211 

19 20 INKS Deb's Party /Sorry MG) 187 

26 

to DANKO MI ES Fat Due lei . nsW/MeirCaU IN 
TOM PETTY Saying Grace gaeericaNWow Bros.) 171 

16 23. NIC ELBACK Says' Me A9eaArw/EMMar Caaedd 171 

28 011y STABILO Flawed Design If MI Muss Canada) 188 

17 25 PEARL JAM Worm Wide Suicide /sorry BRAG/ 157 

30 eglo STAREWELL Blearier (Independent) 152 

27 27 GNARLS BARKLEY Crazy /Lb.etonwil va/Atkaorl 141 

25 28 BUCKCHERRY Crary Bitch (ElevenSe+reaara/ 141 

23 29 ARCTIC MONEYS I Bet Tar La* Geed Oo_ ilaaid 144 

29 30 SHINEDOWN I Dare You IA / 131 

NE61 ÁB/ 
r- 

PLAYS 
NOS ON 

CKAIIT 
TOTAL 

STATIONS 

43 13 1411 

+4 12 1111 

+1 13 1411 

+5 15 1711 

+32 18 1211 

-20 9 1311 

37 11 1211 

.38 11 911 

+22 7 1511 

+71 3 1111 

+2 9 1411 

+43 4 154 

+22 8 1311 

0 11 1511 

.7 1 11N 

+55 3 711 

+35 8 711 

29 12 M 
+21 7 1111 

.14 6 1110 

+11 4 511 

+121 1 M 
-7/ 17 M 

+11 11 M 
03 17 11N 

+10 3 711 

-12 5 311 

-11 13 411 

.32 15 M 
.7 / ITN 

26 Canadian Rock reporters Monitored airplay diva suppled by Medsabase Research. a division 01 Premiere Radio 
Networks. Songs ranked by total plays tor the airplay week of 625-7/1 Bullets appear on songs gaining plays or remaining 
fW from previous week If two songs are toed in total plays, the song with the larger increase in plays Is placed first Songs 

`below No. 15 are moved to recurrent after 20 weeks on the chart. m 2006 Ratio & Records. + Indicates Cancon a 
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July 7, 2006 
ARTIST "T,= -AB3S 

TOTAL 
RA1 

r - 
IlArf 

TOTAL 
WOENCF 

teci 

aHAS ON 
NAM 

TOTAL STATIONS 
ADOS 

RED NOT CHILI PEPPERS Dani California (Warner &os.l 2534 -151 15 033 13 7810 

RACONTEURS Steady, As She Goes f Third Man/V2/ 2113 -42 113401 15 7210 

An Miss Murder (TinyEvelnterscopel 2100 +4 114809 11 76(0 

THREE DAYS GRACE Animal I Have Become Owe/Zomba Label Group) 1840 +42 86332 13 6610 

TOOL Vicarious (VdcanrZamba label Group) 1749 .178 78583 11 7510 

ANGELS AND AIRWAVES The Adventure ISuretonelGeffenl 1806 -142 86211 15 8410 

BLUE OCTOBER Hate Me (Universal Motown) 1557 -107 76850 24 6510 

GNARLS BARKLEY Crazy (OowntowrLave/Atfantrr) 1458 +6 82844 11 5210 

30 SECONDS TO MARS The rd (Immortal/Virgin) 1339 +70 82847 21 6511 

TAKING BACK SUNDAY MakeDarmSure (Warner Bros.) 1288 +41 52814 15 6211 

PEARL JAM Life Wasted 41/RMGI 1263 +82 51988 7 8510 

WOLFMOTHER Woman fJAoá/argnterscgoel 1202 +32 51813 15 8310 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1134 +81 41408 5 5811 

KORN Coring Undone (Virgin) 1099 9 44945 18 4310 

BUCKCHERRY Crazy Bitch (Eleven Seventlava) 1077 -14 57195 13 4710 

IOSTPROPHETS Rooftops (Columbia) 931 +78 34085 7 5410 

STONE SOUR Though Glass (Roaalrwwzer /IDJMC) 904 +84 40990 5 4811 

SHINEDOWN I Dare You (Atlantic) 898 -175 38913 22 4310 

10 YEARS Wasteland (Universal Republic) 889 -13 38944 51 5410 

PANIC! AT THE DISCO I Write Sins... lllecaydance /faeledByRarnrrLava) 805 +78 43775 7 4011 

DASHBOARD CONFESSIONAL Don't Wat f(nterscgoel 792 +55 31997 7 4810 

ROCK KILLS KID Paralyzed (fertes/Repvise7WaroerBros.) 714 212 20888 15 5010 

SNOW PATROL Hands Open (A &AUfiterscopel 637 30 27885 12 3810 

MUSE Knights of Cydonia (Wemearos.l 836 +138 38909 3 4014 

ARCTIC MONKEYS I Bet You Look Good On The Dancefloor (Domino) 549 -144 27319 19 3810 

SHE WANTS REVENGE These Things (Geffen) 547 -37 39222 10 3310 

RISE AGAINST Ready To fall (Geffen) 487 +52 17248 4 3811 

HOOBASTANK Inside Of You Akoar1710JMGl 422 -12 17682 8 3011 

PEARL JAM World Wide Suicide U/RMGI 411 40 17872 17 3810 

KEANE Is It Any Wonder (interxape) 354 +31 16841 5 2211 

SEEDIER The Gift lY/nd -Upl 350 -3 21744 13 2210 

PANIC CHANNEL Why Cry (Caplídl 347 +12 8411 3 3010 

DISTURBED Just Stop (Reprise) 338 -28 10589 22 1910 

NICKELBACK Sevin' Me (Roadru n er/1D MG) 329 44 15381 17 1910 

YELLOWCARD Rough Landing, Holly (Capitol) 324 -127 9135 11 2610 

FRAY How To Save A Life (Epic/ 317 +12 15870 7 2011 

GOOSMACK Shine Down IllanwsalRepublic) 314 +11 9415 2 1911 

RED HOT CHIU PEPPERS Tel Me Baby (WansrBros) 218 +21 32977 4 1113 

TOOL The Pot Ndcam'Zornia Label Growl 291 +52 25593 3 1010 

HAWTHORNE HEIGHTS Pens And Needles (Victory) 281 +31 5804 2 2510 

DAMONE Out Here Al Night /Wwd10UMGl 273 29 7630 11 2510 

PLACEBO Infra-Red fAstrdwwksrEMCI 259 +1 7731 8 2210 

DEATH CAB FOR CUTE I WI follow You Into The Dark (Atlantic) 258 +33 10395 2 2110 

311 Frokc Room NValcao/Zombalabel Group) 221 +19 7001 2 1511 

DISTURBED Land Of Confusion (Reprisal 215 +141 8288 1 1710 

RED JUMPSUIT APPARATUS Face Down (Virgin) 209 +5 5384 2 1611 

HARD -FI Hard To Beat (Atlantic) 201 -73 3813 8 1710 

MUDVAYNE Fd Into Sleep /Epic/ 117 -7 8251 9 510 

FLYLEAF Fully Ake (OctazeRCA/RMGI 181 +3 6302 1 1811 

10 YEARS Through The leis /LMrnarsa/Rspaifd 178 -58 5474 14 1410 

79 Anematrve reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio NeMrorks. Songs ranked by total plays for the airplay week 

of 625 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart unless a song has not yet reached the top 20 II after 20 weeks. the record is not in the 

top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added Is the total number of new adds officially reported to R&R 

by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 

to -week increases In total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station Is assigned an AOH 

number Average Quarter Hour Persons used herein with permission from Arbdron Inc. (6) 2006. Arbdron Inc. .O 2006 Radio 8 Records. 

PowEREDm 

MEDIABASE 

MOST ADDED' 
ARTIST ' ' 4f*, - ADDS 

MUSE Krrghts of Cydonia (WamerBrosJ 4 

RED HOT CHID PEPPERS Td Me Baby (Warner Bros 3 

SAY ANYTHING Akve With The Glory Of Love /Doghouse) RMG) 2 

JACK'S MANNEDUIN Dark Blue (A/avEnck'Wamn &os.) 2 

AVENGED SEVENFOLD Seize The Day (Warner Bros) 2 

Tae NOW* add IYrriMl wild M rautunil osier no deed is 
repot Ms pr tor orpay pie.. Sop Os read sow Oro Ar rod 
weds aeaiprywei Arnirpntai isrteinlr SaMMireyi Satrriy. 
Ain lien d oder peWarners we Ml arTapel M aq io IereL 

MOST 
INCREASED PLAYS 

TOTAL 

Pur 
ARTIST ABE Li Si raCREAS( 

DISTURBED lard Of Confusion Alpéld +141 

MUSE Knights of Cydonia Mann rBros.) 138 
GROSSFADE Invmcble (CaMaki l +101 

STONE SOUR Though Glass (RaaiaasrIVAI +N 
BREAKw61ENJAANN The Diary 01 Jane (Horywood) 01 

GOOSMACK Shine Down RAa+ens//Atpedlr) +01 

LOSTPROPIIETS Rooftops IV"aiealri i 76 

PANIC! AT TIE DISCO I... (DeuadaEref ByRamenlaval +76 

31 SECONDS TO MARS The Kil IlerenaryrpN «70 

NEW & ACTIVE 
BULLET_ Tears Don't fall (Tnatk4'.fr. /Zandr label °romg) 

Total Plays: 174, Total Stations: 17, Adds: 1 

CROSSFADE Invincible (Colombia/ 

Total Plays: 159, Total Stations: 12, Adds: 0 

HIM Kling Loneliness (Sire/Warner Broxl 
Toul Plays: 153, Total Stations: 14, Adds: 0 

HINDER lips Of An An Nn nerss/Ripeat.) 
Total Plays: 149. Total Stations: 12, Adds: 1 

SYSTEM OF A DOWN Ki Rock 771 Rol /AaersaVCaMtlis/ 
Toul Plays: 139, Total Stations: 10. Adds: 0 

YEAH YEAH YEN'S Cheated Harts (Dress L 4sterscoped 

Total Plays: 127, Total Stations: 10, Adds: 0 

SAY ANYTHING Abe With The Gory Of Low 0oploase(h DAG/ 

Total Plays: 108. Total Stations: 15. Adds: 2 

HEAD AUTOMATICA Graduation Day /Repine/ 

Total Plays: 100, Total Stations: 11, Adds: 0 

RAZORLIGHT In The Morning (Uaewsal Motown) 
Total Plays: 95, Total Stations: 10. Adds: 0 

Sehe reeked by fetal plays 

Station playlists for all R&R reporters are available 
Oa flee web at www,ralioandrecords.inm. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio husin2ss news...at a special VIP package rate! 

R&R's INDUST 
REhR: The Industry's Newspaper 

REtR Today: DIP Industry's Leading Daily Fax 

R&R's Today's News 
E-mail updates of breaking stories 

The RftR Directory 
The most comprenenslve resource qu Cr, avdod: 

RY VIP PACKAGE 
SAVE OVER 25'0! 

REtR'S INDUSTRY VIP PACKAGE IS S44500 
(Regular rate 5595 00) 

Call R&R at 

310.788.1625 
Subscribe online 

www.radioandrecords.com 
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July 7, 2006 
RR ALTERNATIVE 

Artist Tale (Label) 

America's Best Testing Alternative Songs 12 + 
For The Week Ending tams 

Persons Men Women 
TW LW Familiarity Burn 18 -34 18 -34 18 -34 

AFI Miss Murder irawfernaremegsee/ 4.12 

RED HOT CHILI PEPPERS Darr Cakfomia /Warner &os.l 4.06 

38 SECONDS TO MARS The Ke /k/reortebYgq.P1 4.03 

PANIC'. I Write_. (Oecaydance'Fueled By Ramenf lava, 4.02 

ANGELS AND AIRWAVES The Adventue /SurNmndGefferd 3.96 

TAKING BACK SUNDAY MakeOamnSllre (Warner Bros.( 3.95 

SNOW PATROL Hands Open )ABMTmtersccpe/ 3.95 

PANE!_ The OAy od1nice. OraRlaeefeeMBy Ras iantawl 3 92 

BLUE OCTOBER Hate Me /Unwersa/Motown) 3.90 

THREE DAYS... Animal I Have Jive/Zomba label Group 3 84 

IOSTPROPHETS Rooftops (Cainiba) 3.80 

BREAKING BENJAMIN The Diary Of Jane /Hobywo d 3 78 

10 YEARS Wasteland (Universal Repubk 3.77 

YELLOWCARO Rough landing. Holly ICapnoil 3.75 

STONE SOUR Through Glass /Roudunner //OJMG7 3.75 

RACONTEURS Steady As She Goes lllwdMan'V21 3.72 

SHINEDOWN I Dare You r4tlani 1 3.70 

KORN Coming Undone IVegrw 3.56 

DASHBOARD CONFESSIONAL Don't Wed I /nterscgpel 3.53 

TOOL Vicarious (VolcanoAar& label &oupr 3.51 

SYSTEM OF A DOWN lonely Day (AmerranCalrribra/ 3.44 

ROCK KILLS KID Paralyzed ifeadessiRepnse5'Warnei Bros. ( 3.42 

BUCKCHERRY Crazy Bitch (fkvenSevrn/lava/ 3.32 

PEARL JAM World Wide Suicide (J RMGi 3.28 

ARC TIC MONKEYS I &t You Look Good On... (Dmwo/ 3.28 

GODSMACK Speak (Universa/Republic, 3.28 

GNARLS BARKLEY Guy (DawntowN1,sa/At4nrr/ 3.27 

SHE WANTS REVENGE These Things /Geller/ 3.22 

PEARL MI L. Wasted 44181161 3.17 

423 06% 15% 413 4.64 4.81 

416 99% 211% 4.06 415 4.07 

4.01 81% 14% 4.82 194 4.11 

4.19 89% 22% 4.01 3.85 4.18 

4.10 86% 19% 314 3.95 3.83 

4 07 87% 15% 3.82 3.68 3.99 

4 03 78% 11% 3.94 3.88 4.00 

4 04 89% 28% 3.82 3.66 4.00 

3.79 83% 29% 3.85 3.76 3.95 

3.89 75% 13% 3.58 3.51 3.67 

3.79 66% 9% 3.78 3.64 3.93 

3.83 53% 7% 3.71 3.56 3.87 

3.88 88% 31% 3.69 3.57 3.83 

3.77 75% 14% 3.75 3.68 3.84 

44% 5% 3.70 3.62 3.83 

311 79% 17% 3.17 3.77 3.77 

3.87 77% 29% 3.89 3.53 3.86 

3.44 83% 24°, 3.53 3.59 3 48 

3.46 71% 15% 3.46 3.33 3.59 

3.60 78% 24% 3.50 3.51 3.49 

3.53 82% 31% 3.31 3.37 3.25 

3.53 67% 19% 3.39 3.38 3.40 

3.32 83% 22% 3.35 3.26 3.45 

3.28 80% 29% 3.21 3.35 3.04 

3.47 70% 26% 3.29 3.27 3.38 

3.27 73% 21% 3.15 3.08 3.24 

3.18 87% 32% 3.47 3.114 3.32 

3.21 52% 17% 3.27 3.29 3.25 

3.18 79% 22% 3.17 3.19 3.15 

Total sample sue is 326 respondents (dal amass tamability estimates are based on a scale of 1 -5 1l400 very much, 5 = eke very modrl 
Total bollialIF represents the percentage of respondents vho recognized the sono rota Bare represents the alrnber of respondents vita sad they 
are tired of hearing the song Songs must haw -W'. famdurrty to appear on suivev Sample composition is based on persons 12. Persons are 
screened W the Internet Once passed. they can take the music test based on the Mrnz t/musc preference Rate TheMusc. corn results are not meant 
to replace callout research The results are /nfe bed tO show spoons at pianropunts on the the Internet only RatelheMusc is a registered trademark 
of Rate theMus,c corn The RIM system. is avalisa Mina PRO Nam by cabby 811-377.5311. RaWrbailatitem fa is provrdrd 11 Mallaba Ratan*. a /Maim et Imaletr Ratio A remits. 
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WRIF'S HARLEYFEST 
Over $25,000.00 was raised for Karmanos Cancer Institute at WRIF/ 
Detroit's eighth annual Motor City Harley- Davidson Hartéyfest. which 
was held June 17. Almost 1,000 bikers took part in the "Ride for 
Hope" from Motor City Harley- Davidson to Freedom Hill. and an es- 
timated 25,000 people attended the "Party in the Park." Attendees 
were treated to great live local music throughout the day. Below are 
a few pits from the event. 

LION LYONS WAIFS Meltdown and Mike Staff interviewed Detroit Lion &ury Lyons al 
Harleyfest. Seen here /l -r) are Meltdown. Staff and Lyons 

STEP RIGHT UP Contestants 

anxiously await a chance to turn a key to 

win a new Harley- Davidson motorcycle. a 

Ford F150 and 51.000 in gas 

WE HAVE A WINNER WAIFS 

Meltdown hugs a very excited Leslie Nowak 

after she turned the key that won her a new 

Harley -Davidson motorcycle. a Ford F150 

and S1 000 in gas 
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RR TRIPLE A 

JOHN SCHOENBERGER 
jschoenbergereradioandrecords . coin 

2006 Airplay Status 
How things are stacking up this year 

any stations do special programming during the summer, 
so I thought I would give you a few charts to reference 

as you decide what to schedule. Two of the charts - Monitored 
Currents and Most Played Artists - are based on Mediabase- 
monitored information and run from mid -December 2005 
through mid -June 2006. The Indicator Currents chart is based 
on weekly playlists that the Indicator panel provides to R &R. 

Top 50 Monitored Currents 
Rank ARTIST Title (Label) Plays To Date 
1. JACK JOHNSON Upside Down (Brushfire /Universal Republic) 9.352 
2. COLDPLAY Tali.. Criptol 8.194 
3. KT TUNSTALL Black Horse & A Cherry Tree (Virgin) 7,872 
4. FRAY Over My Head (Cable Car) (Epic) 6.463 
5. TRAIN Cab (Columbia) 6,441 
6. SHAWN MUWNS Beautiful Wreck (Vanguard) 6.389 
7. DEATH CAB FOR CUTTE Soul Meets Body (Atlantic) 6.303 
8. BEN HARPER Be' t.- Way 'Virgin) 5.629 
9. U2 Original Of The Species (lnterscope) 5,460 
10. DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 5.415 
11. MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 5.312 
12. JAMES BLUNT You're Beautiful (Custard /Atlantic) 4.991 
13. GOO GOO DOLLS Better Days (Warner Bros.) 4.538 
14. H. HANCOCK f /JOHN MEYER Stitched Up (Hear Music) 4.514 
15. KT TUNSTALL Suddenly I See (Virgin) 4,320 
16. BETH ORTON Conceived (Astralwerhs/EMC) 4.273 
17. AUGUSTANA Boston (Epic) 3.886 
18. AQUALUNG Brighter... (Slightly Bigger /Red Ink/Columbia, 3.850 
19. SANTANA f/LOS LONELY BOYS I Don't... (Arista/RMG) 3.650 
20. FESIT Mushaboom (Cherry Tree'Interscope) 3.585 
21. SUBDUDES Papa Dukie... (Back Porch/Narada /EMI) 3,509 
22. OAR. Love And Memories (Evertine /Lava, 3.499 
23. WIND GRAY Tell Me Something... (A70 /RCA/RMG) 3.482 
24. TREY ANASTASIO Shine (Columbia) 3.358 
25. RED HOT CHLI PEPPERS Mini California (Warner Bros) 3,242 
26. BRANDI CARULE What Can I Say (Red Ink/Columbia) 3,057 
27. JACK JOHNSON Breakdown ( Republic) 2,985 
28. GUSTER One Man Wrecking Machine (Reprise) 2.922 
29. TRACY CHAPMAN Change (Lem/Atlantic) 2.781 
30. JAMES BLUNT High (Custard /Atlantic) 2.719 
31. NEL YOUNG Far From Home (Reprise) 2,525 
32. LITTLE WIWES Roll On (Milking Bull /EMC) 2.512 
33. DEPECHE MODE Precious (Mute/Sire/Reprise) 2,463 
34. M. KNOPFLER & E. HARRIS This Is Us (Nonesuct /Reprise) 2.354 
35. DIM) ID GILMOUR On M bland (Columbia) 2,245 
36. CHRIS ISMK King Without A Castle (Reprise) 2.212 
37. IN)IS Afterglow (Epic) 2,198 
38. AQUALUNG Left Behind (Slightly Bigger /Red Ink/Columbia) 2.170 
39. SNOW PATROL Hands Open (A&M/Inte scope) 2.072 
40. ROLLING STONES Rain Fall Down (Virgin) 2.069 
41. RACONTEURS Steady. As She Goes (V2) 2.047 
42. DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG) 2.022 
43. COLDPLAY Fix You (Capitol) 1,998 
44. BONNIE MITT I Will Not Be Broken (Capitol) 1.939 
45. GOMEZ How We Operate (ATO /RMG) 1.898 
46. LOS LONELY BOYS Diamonds (Or Music /Epic) 1.895 
47. SUSAN TEDESCHI Tired Of My Tears (Nerve Forecast/VMG) 1.881 
48. JEWEL Again And Again (Atlantic) 1.839 
49. JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 1.833 
50. JAMIE CULLUM Get Your Way 'Verve Forecast VVG 1.714 

Top 30 Most Played Artists 
In addition to seeing what new songs are faring well so far this year. its 

important to also pay attention to the core artists for the format. Below see 
the top 30 most played artists at Triple A radio. 

Rank Artist 
TotaI Plays 

This Year 
1. U2 25.177 
2. Jack Johnson 18.603 
3. Coidplay 17.682 
4. Dave Matthews Band 14.853 
5. Rdiing Stones 14.523 

R.E. 6. M 13.504 
7. KT Tunstalt 11.922 
8. Beatles 11.256 
9. Goo Goo Dills 11.062 
10. Death Cab For Cuhn 11.057 
11. Van Morrison 11.006 
12. Train 10.012 
13. Sheryl Crow 9,828 

Jack Johnson 

Ben Harper 
14. Eric Clapton 9.209 
15. Police 9.014 
16. David Gray 8.706 
17. Talking Heads 8.431 
18. Bruce SprinB4teen 8.417 
19. Bonnie Radt 8.414 
20. Santana 8.281 
21 Ned Young 8.278 
22. Bob Marley & The Wailers 8.096 
23. Red Hot Chili Peppers 7.959 
24. Green Day 7,820 
25. Counting Crows 7.750 
26. Fray 7.546 
27. Tom Petty & The... 7.462 
28. Shawn Mullins 7,439 
29. Ben Harper 7,348 
30. James Blunt 7.282 

Top 50 Indicator Currents 
Rank ARTIST Title (Label) 
1. BEN HARPER Better Way (Virgin) 
2. JACK JOHNSON Upside Down IBrush(ire /Universal Republic) 
3. KT TUNSTALL Suddenly I See (Virgin) 
4. SHAWN MULLINS Beautiful Wreck (Vanguard) 
5. BETH ORTON Conceived (Astralwerks/EMC) 
6. DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 
7. SUBDUDES Papa Dukie... (Back Porldt/Narada /EMI) 
8. DAVID GRAY Tell Me Something... (ATO /RC4/RMG) 
9. COLDPLAY Talk (Capitol) 
10. MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 
11. KT TUNSTALL Black Horse & A Cherry Tree (Virgin) 
12. GOMEZ How We Operate (ATO /RMG) 

' 13. AUGUSTANA Boston (Epic) 
I14. M. KNOPFLER & E. HARRIS This Is Us (Nonesuch 'Reprise) 
35. TRAIN Cab (Columbia) 
16. GUSTER One Man Wrecking Machine (Reprise) 
17. DONALD MEN H Gang (Reprise) 

3 18. U2 Original Of The Species (Interscope) 
L 19. BRANDI CARULE What Can I Say (Red Ink/Columbia) 

20. LITTLE WIWES Roll On (Milking Bull /EMC) 
21. JACKIE GREENE I'm So Gone (throe Forecast/VMG) 
22. TREY ANASTASIO Shine (Columbia) 
23. RED HOTCHLI PEPPERS Dani California (Weiner Bros.) 
24. MY MORNING JACKET Off The Record (ATO /RC4/RMG) 
25. RHETT MILLER Help Me Suzanne (Vane ForecesVVMG) 
26. LOS LONELY BOYS Diamonds (Or Music /Epic) 
27. NEIL YOUNG Far From Home (Reprise) 
28. FRAY How To Save A Life (Epic) 
29. CHRIS )SAN( King Without A Castle (Reprise) 
30. SONYA KITCHELL Let Me Go (Velour) 
31. DAVID GILMOUR On M Island (Columbia) 
32. SUSAN TEDESCHI Evidence (Verve ForecasyVMG) 
33. DUNCAN SHEIK White Limousine (Zoe/Rounder) 
34. MATT COSTA Cold December (Brushfire /Universal Republic) 
35. DONMION FRANKENREITER Move By Yourself (Lost Fly) 
36. SANTANA f /LOS LONELY BOYS I Don't... (Arista /RMG) 
37. FRAY Over My Head (Cable Car) (Epic) 
38. PAUL SIMON Outrageous (Warner Bros.) 
39. ANIMAL USER/ZION ORCHESTRA Gil... (Brushfire) 
40. JAMIE CULLUM London Skies (Verve Forecast VMG 
41. TEDDY THOMPSON I Should Get Up (L4erve Forecast/VMG) 
42. VAN MORRISON Playhouse (Lost Highway) 
43. HOME DAY She Says (Epic) 
44. WORLD PARTY What Does It Mean Now? (Seaview) 
45. JAMES BLUNT You're Beautiful (Custard/Adantic) 
46. DAVE MATTHEWS BAND Everybody Wake Up (RCA/RMG) 
47. UMPHRIES McGEE Women. Wine And Song (SO- Fidelity) 
48. E. COSTELLO & A. TOUSSAINT Tears... (Verve Forecast/VMG) 
49. ERIC UNDELL Give It Time (Alligator) 
50. BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 

Plays To Date 
11,708 
10.911 
10.115 
9.148 
9,061 
8.620 
8,312 
7.409 
7,221 
6.858 
6.836 
6.751 
6,730 
5.978 
5.919 
5,874 
5,664 
5.427 
5,374 
5.336 
5,281 
4.941 
4.918 
4.724 
4.666 
4.646 

- 4,574 
4.546 
4,257 
4.088 
4,036 
4.025 
3,998 
3.782 
3,758 
3.682 
3.681 
3,651 
3.589 
3.576 
3.557 
3.552 
2.131 
3.531 
3.499 
3.436 
3.435 
3.354 
3,334 
3.124 
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July 7, 2006 
ARTIST TITLE LABELISI 

GNARLS BARKLEY Crazy (DowntonmZavWAtlarrtlicl 

TOM PETTY Saving Grace (American/Wemer &os) 
KT TUNSTALL Suddenly I See (Radnntkss/Virgitl 

RED HOT CHILI PEPPERS Darr California (Weiner &ri l 
LUSTER One Man Wrecking Machine (Remise) 

LOS LONELY BOYS Diamonds (&h* aic/Fpic) 

M. KNOPFLER & E. HARRIS This Is Us (NOmesasc4WVmerBrOs.) 

KEANE Is It Any Wonder (lnten:copal 

MAT KEARNEY Nothing Left To Lose (Aware/C¿**m deal 

JOHN MAYER Waiting On The World To Change (Aware/Columbia) 

CHRIS ISAAK King Without A Castle (Repinise) 

JAMES BLUNT High (Custa&/AtIantic) 

SHAWN MULLINS Beautiful Wreck (Vanguard/ 

JACK JOHNSON Upside Down (8nishfireNaiwasel Rtlpt i,) 

RACONTEURS Steady, As She Goes (Third Man/V2) 

GOMEZ How We Operate (ATO/RMG) 

FRAY How To Save A Life (Epic) 

CORINNE BAILEY RAE Put You Records On /Capitol) 

COLDPLAY The Hardest Part (Capitol) 

AUGUSTANA Boston (Epic) 

GOO GOO DOLLS Stay With You (WanxrBrols.) 

BEN HARPER Better Way (Vag 1 
PAUL SIMON Outrageous (Warner Elms.) 

ZIGGY MARLEY Love Is My Religion (Tull Gong) 

SNOW PATROL Chasing Cars (A &M /Mterscgoe) 

DONAVON FRANKENREITER Move By Yourself (Last Highway) 

SONYA KITCHELL Let Me Go (Nebel 

ROCK KILLS KID Paralyzed (Fearkss/Reprise/Warner Bros.) 

BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 

SNOW PATROL Hands Open (A &M//Lnterscope) 

TOTAL I - TOTAL IMO ON TOTAL STAMM run PLATS AODBICE 

431 +48 24253 7 2110 

387 +101 22516 2 2010 

378 +2 17117 18 2210 

373 +11 23054 13 1 810 

333 +16 14530 14 2110 

327 +22 16882 10 2010 

310 +1 12234 11 1910 

282 +29 14315 7 2010 

292 32 16391 22 2110 

283 +120 19330 2 1612 

280 +15 9254 12 2010 

277 16 10606 14 1910 

272 32 11667 25 20)0 

216 +2 14962 25 2210 

212 0 9470 11 1210 

206 +11 8518 11 1710 

197 +19 7617 7 1611 

195 +28 9329 5 1510 

179 +16 8390 5 1211 

174 -19 8022 20 1410 

168 13 8070 10 1410 

154 -105 5887 20 1810 

150 8 6178 8 1310 

136 +22 4362 2 1211 

135 +26 8000 2 810 

124 +4 3875 6 1310 

105 +8 5839 2 1011 

102 +19 3570 1 1110 

102 14 3800 5 1010 

101 -31 2833 13 810 

CHART ADM 

24 Triple A reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 6/25.7/1. Bullets appear on songs gaining plays or remaining flat from previous week. 11 two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15 If after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station Is 
assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (C 2006, Arbitron Inc.).© 2006 Radio & Records. 

NEW & ACTIVE 

FIVE FOR FIGHTING The Riddle (Aware'Colawka/ 
Total Plays 97, Total Statics: 1, Adds: 0 

SOUL ASYLUM Stand Up AM Be Strang (Legacy/ 
Total Plays: 95, Total Stations: 12, Adds: 0 

DANIEL POYITER Bad Day /Maw Bras./ 
Total Plays 91. Total Stations: 5, Adds: 0 

BRUCE COCKBURN Different When It Cama To You (True Montan a:11W 

Total Plays: 83. Toll Stations: 8, Adds 0 

WIDESPREAD PANIC Second Skin (Sanctuary/SRO 
Total Plays: 81, Total Stations: 11, Adds: 0 

ELVIS COSTELLO._ Tears, Tan & More Tears Nasefaecast/VMGI 
Total Plays: 80, Total Stations: 7, Adds: 0 

TRAIN Am I Reaching You Now (Columba) 

Total Plays: 80, Total Stations: 7, Adds: 0 

GIN BLOSSOMS Learning The Hard Way IRyördl 
Total Plays: 76, Total Stations: 8, Adds: 0 

F00 FIGHTERS Miracle (RCA/RMG) 
Total Ploys: 75, Total Stations: 7, Adds: 0 

EDWIN IO CAIN Gramercy Park Hotel (Vanyuardl 

Tell Mew 68, Total Statistic 7, Adds: 0 

Seep raked by total Nays 

POqIEREDM 

MFDIABASF 

MOST ADDED 
ARTILY TITLE LABELIS) A00e 

JOIBI MAYER Wei* On The World To Chew 14ameiCsimiliii 2 

& LOVE No GAS( itlìa h r) 2 

TM Tr* A erM rlei1Y i appled r wished mar el deal 
repart Meyer Weir aeewaiy ITT Sap Wee rad Ave pip pr week i 
wee aaee -__ò twearAealp*weekleakedaSwayrraj 
Seaway. halm ri ear prepawres we soft seeepeed w ewe N4 bel 

MOST 
INCREASED PLAYS 

Amer TITLE LABELISr 

JOHN MAYER Wadi" On The WAL Owiese /raid 
TOM PETTY Sawa Grace On~lemtr &aaJ 
GNARLS BARKLEY Cary (Dowse lnet,vdAdmic) 
KEANE Is It Any Wait plaersse0 
CO_ BAILEY W Pal Year Awards On (Capita, 

BEN NARR Get It Lit You Usk LIirN 
SNOW PATROL Charing Cars ASIONraegae/ 
BARENAKED LADIES Easy /D.a,I LILIMw */ 

LOS LONELY BOYS Dirnei /Or Maki* 
MGT MARLEY Low Is My %kin ITiílGaey1 

MOST 
PLAYED RECURREN TS 

TOTAL 
PLAY 

INCREASE 

+120 

+ 101 

.45 

+29 

.25 

+26 

+25 

+25 

+22 

22 

ARTIST rITLE LAaebsi 
TOTAL 
PLAYS 

KT TUNSTALL Bids Horse & The Cherry Tree (4W 214 

FRAY Oyer My Had ICade Car) /Epic/ 199 

DEATH CAB FOR CUTE Crooked Teeth Mr/ante 153 

COLDPUY Tai /Gptdl 131 

DEATH CAB FOR WTI( Sal Meets Body (Atlantic) 103 

COLOPUY Spud Of Sand /Cavai 101 

BRANDI CANULE Rat Can I Say (Clad iskeskaii l 93 

DAVID GRAY Thi One I Low (A TOtPCMMAiI 79 

AGUALNNG Risk, Than... aft* BiliAr/ied Ink/Columbia) 79 

GOO GOO NUS Better Days Manor &la) 75 

L 
Stalion playlists for all R&R reporten are available 

on We web at grrr.radioandnards.com. 

KEANE 
R&R Triple A:0.0 
BDS AAA: 9 * -8* 
R&R Hot AC: 
RAR Alternative: e 
KFOG WXRT KBCO 
KINK WXPN WBOS 
Soundscan Debut #4 

"Is If 
Any 
Wonder" 

KTCZ 
WZGC 

KMTT 
& more 

o 

Wntten by Rice -Oxley /Chaplin/Hughes 
Produced by Andy Green S Keane -z 

www.koan*.com 
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ARTIST - 4F TOTAI 

kits 
I - 

run 
TOTAL 

AUpENCE 
Al, 

WEEKS DR 
C14R' 

TOTAL STAT 

ADDS 

LOS LONELY BOYS Diamonds (OrMusidfpic) 730 +8 5854 10 4510 

MARK KNOPFLER & EMMYLOU HARRIS This Is Us (Nonesuch/WarnerBros.,' 652 56 6977 11 4710 
PAUL SIMON Outrageous (Warner Bros.) 598 11 5320 8 4010 

RED HOT CHILI PEPPERS Dark California (Warner Bros.' 574 +3 3982 12 2910 

LUSTER One Man Wrecking Machine (Repnsel 545 29 4219 13 3510 

GNARLS BARKLEY Crazy (Downtown/lava/Atlantic) 542 +55 6963 4 3811 

GOMEZ How We Operate (ATO /RMG) 524 .59 5611 14 3610 

TOM PETTY Saving Grace (Amencaa'Warne,Bros.) 507 -160 6031 2 4616 

E. COSTELLO & A. TOUSSAINT Tears, Tears & More Teers (Verve foretast/VMG) 502 +16 5688 10 3710 

CORINNE BAILEY RAE Put Your Records On (Capitol) 492 1 5019 8 3710 

KEANE Is It Any Wonder (lnterscopel 479 +50 5358 6 3210 

DOMAVON FRANKENREITER Move By Yourself dust Highway) 467 -15 3456 10 3710 

KT TUNSTALL Suddenly I See (Re1entkss/YTgi ) 430 -16 4757 18 2810 

CHRIS ISAAK King Without A Castle (Reprise) 390 - 1 2637 12 2710 

KEB' MO' Remain Silent (Red /nk/Epic) 375 -6 3227 5 4010 

WIDESPREAD PANIC Second Skin (Sanctuary/SRN- 365 -37 2867 7 3510 

BRUCE COCKBURN Different When It Comes To You (True North/Rounderi 349 +41 2185 3 3710 

GIN BLOSSOMS Learning The Hard Way (Hybrid,' 319 +36 1501 3 3011 

ERIC LINDELL Give It Time (AAlgatorl 317 12 1477 10 2910 

JAMES BLUNT High (Custard/AtLantic) 305 30 1154 11 18/0 
COLDPLAY The Hardest Part (Capitol) 304 -16 2340 5 1910 

JOHN MAYER Waiting On The World To Change Aware/Co/umbra) 302 -197 4131 1 2814 

BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 290 -53 275E 9 2610 

FRAY How To Save A Life lfpic.t 281 +1 1546 15 2311 

MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 280 15 2005 16 2010 

RACONTEURS Steady. As She Goes Man/V21 274 -3 4507 7 2310 

ZIGGY MARLEY Love Is My Religion (Tull Gong, 238 +68 1339 1 3113 

CRACKER Everyone Gets One For Free (Cooking Vinyl' 234 +21 1571 1 2310 

G00 GOO DOLLS Stay With You (Warner Bros. 233 13 750 6 1510 

SNOW PATROL Hands Open (A&M/lnterscopei 228 n 1619 8 1910 

54 Tnple A reporters. Songs ranked by total plays tor the airplay week of Sunday 6/25 - Saturday 7/1. 
® 2006 Radio 8 Records 

MOST ADDED 
ARTIST TnLE LA L4S) ADDS 

TOM PETTY Semg Grace (Amencr,Warner Bros) 6 

M. FRANTI & SPEARHEAD I Know Fm Not Alone (Antfprtpht 6 

RAY LAMONTAGNE Can I Stay (RCA/RMG) 5 

BEN HARPER Get It Like You Like It (Y1' 5 

JOHN MAYER Waiting On The World To Change (Aware/Colum u/ 4 

ZIGGY MARLEY love Is My Religion (Tuft Gong' 3 

JOHNNY CASH God's Goma Cut You Down (Am ncaMo t Highway) 3 

VIENNA TENG Whatever You Want lZMlwareend 3 

TODD SNIDER Looking For A Jab Illip4VMs1 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAT 

ARTIST TITLE .ABE:,S. *CREASE 

JOHN MAYER Wang On The World To Charge IAwaaCalmel + 197 
TOM PETTY Saving Grace (ArencalVWamerBros 1 +180 

M. FRANTI & SPEARHEAD I Know I'm Not Akme ¡Ann Epitaph .119 
ZIGGY MARLEY Love Is My Religion (Tuff Gong) +68 
G LOVE Hot Cookm' (Brosh/rel +65 

SNOW PATROL Chasing Cars (A &M/lnrersccpe' +61 
RAY LAMONTAGNE Can I Stay (RCA /RMG) .61 
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic/ +55 
KEANE Is It Any Wonder (Iznerscopel +50 

JOHNNY CASH Gods Goma Cut You Down /AEaRö1(oetlÿMey) +49 

NATIONAL 
PROGRAMM /NG 

World Cafe - Dan Reed 215 -898-6677 
No acids reported this week 

Acoustic Cafe -Rob Reinhart 734 - 761 -2Q43 
LLOYD COLE & JILL SOBULE For The Good Times (Amencan Roots 

DAVID FORD Katy Undo endenteiRed Ink/Columba, 

T BONE BURMETT Earlier Bagdad )DMZ /Columbia) 

VIENNA TANG Whatever You Want tae /Rounder 
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TR/PL E A 

Katrinka Suydam 
Sr. Director/National Radio 

Promotion, Rounder Records 

cials for Nissan, 

The bluesy, organic sound of the 
acoustic and slide guitar is not what 
you'd expect to hear in the world of 
electronica and trip -hop, but that's 
exactly what made Ken Ramm's de- 
but album, Euphoria. such an unex- 
pected success in 1999. The single 
"Delirium" was a sleeper instrumental 
hit at Triple A, and pretty soon 
Ramm's music was heard in commer- 
Lee jeans and Apple computers. 

Euphoria's music also found its way into TV series like CS! 
and Malcolm in the Middle and was featured in the trailer 
for the movie Vanilla Sky. Euphoria. the band. is just a 
pseudonym for Ramm. His sound has been called 
"guitronica." and it uses a blend of slide and 12- string 
guitars layered imaginatively over beats and rhythms and 

then dressed up with studio enhancements. It is modern yet deeply 
rooted in the blues. The first single from Euphoria's new release 
Precious Time. "Back Against the Wall." has been getting great reac- 
tion and audience response at the many stations around the country, 
both commercial and noncom. that have been playing it. Callout re- 
search has been very positive as well. Euphoria's ambient sound will 
give any Triple A playlist texture and will differentiate yours from other 
stations in the market. It's a fresh sound for summertime. 

Gnarls Barkley remain at 1 on the 
monitored chart for the third week, 

but Tom Petty is coming on very 
strong. jumping from 10' to 2' after just 
two weeks on the chart. Further, the 
new John Mayer, which doesn't even 
officially go for adds until next week, is 
already top 10 in just two weeks ... 
Speaking of the top 10, it is packed with 
bulleted songs this week - especially 
with the new entry, Keane, going 12' -8' ... Other projects looking 
good on the monitored side include Chris Isaak, Gomez, The Fray, 
Corinne Bailey Rae, Coldplay, Ziggy Marley. Donavon 
Frankenreiter and the emerging Snow Patrol track "Chasing Cars" 
... Rock Kills Kid debut, and Sonya Kitchell comes back on at 27' 
... On the Indicator chart, Los Lonely Boys hold the top slot for the 
second week, while Red Hot Chili Peppers. Gnarls Barkely, Petty 
and Elvis Costello & Allen Toussant round out the bulleted top 10 
... There's impressive growth on Keane. Bruce Cockburn and The 
Gin Blossoms ... Mayer. Marley and Cracker debut ... It was sort 
of a cleanup week as far as adds went, with Mayer, Petty and 
Michael Franti & Spearhead closing some important holes ... Oth- 
ers grabbing support this week include Ben Harper. Ray 
LaMontagne, G. Love, Toby Lightman and Johnny Cash ... Keep 
an eye on Thom Yorke, Todd Snider. Vienna Tang and Beth Orton. 

Ä4häiiris r 
ARTIST: Johnny Cash 

LABEL American/Lost Highway 
%an SCFIO(lSE GERJTRIPLE A F. AMERICANA 

EDRDR 

Idon't need to go into the career and 
accomplishments of Johnny Cash. We 

all know his story. All I will say is that 
Cash is in that rare category that tran- 
scends genre and classification. For the 
past handful of years he has been doing 
a series of albums with producer Rick 
Rubin under the moni- 
ker of The American. 
Each has shown a 
unique and different side 
of Cash - largely tluough 
the songs he chose to 
record - and has done 
much to introduce Cash 
to a new generation of 
music fans. 

Cash's final album, 
American V: A Hundred 
Highways, continues in 
the spirit of that series, 
yet it also represents a 
different side of the art- 
ist. Cash's health was failing at the time 
of the initial recordings, and his long- 
time companion, friend and wife, June 
Carter Cash, had already passed over. 
He knew this album would likely be his 
last. Most of the vocals were recorded 
immediately after the sessions for 
American IV: The Man Comes Around 
were finished, with the final product be- 
ing completed after his death. 

Once again, Cash chose songs by a 
broad spectrum of writers, from Hank 
Williams to Rod McKuen to Bruce 
Springsteen. The album also includes 
two songs written by Cash - "Like the 
309" (the last song he ever wrote) and "I 
Came to Believe" (a song he originally re- 
corded earlier in his career). 

Many of the folks who had worked on 
the previous American albums and whom 
Johnny loved working with were involved 
in this final project, including Mike 
Campbell. Smokey Hormell, Matt 
Sweeney and Johnny Polonsky on guitar. 
Benmont Tench on keyboards and David 
Ferguson as engineer. 

Says Rubin of the project: "I think that 
American V may be my favorite of all of 
the albums in the American series. This 
is as strong an album as Johnny over 
made. We felt Johnny's presence during 
the whole process, through to the end. It 

felt like he was directing 
the proceedings. and I 

know that the musicians 
all felt that as well. Al- 
most all of the songs were 
cut solely to Johnny's 
original vocal tracks. The 
musicians keyed off his 
voice and were playing to 
him, supporting the emo- 
tion of his performance: 

There are all kinds of 
reissues, compilations, 
boxed sets, DVDs and 
other repackages of Cash's 
extensive catalog just out 

or soon to come, but it is the American se- 
ries that best represents where Cash was 
at emotionally and creatively in the last 
years of his life. He was still growing as a 
person, his perspective on the world and 
music was expanding, and his influence on 
several generations was palpable. 

Several tracks on American V. A Hun- 
dred Highways deserve your attention. In 
addition to the two aforementioned songs, 
check "God's Gonna Cut You Down," 
"Further On (Up The Roád)" and "Love's 
Been Good to Me." 

Rubin says, 'These songs are Johnny's 
final statement. They are the truest re- 
flection of the music that was central to 
his life at the time. This is the music that 
Johnny wanted us to hear." 
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July 7, 2006 
nesett 

AMP ME tABELISi 
. E QNlAT1VE 

RATS 

L KANE. IL WELCH. F. KAMA Last./iii hfl empessi 62 +11 43!3 

M. KNOPFLER... Al The Roadrurrrp (NonewcNWemer Bros./ 437 10 4006 

N. SPNMaSTEEI We Slid Overcame... (Cal eekel 435 -21 4521 

DAVE ALVIN West 01 The West (Yep Roc/ 400 +32 2487 

IMO CLEAVES Uns rig (Roarded 371 .11 2217 

VARIOUS Sail Away: Songs Of Randy Newman /Sugar Hi/ 312 -7 3312 

SAM BUSH Lips In Seven (Spar MID 313 +22 1237 

DIXIE CHICKS Taking The Long Way /Open Wok/Columbia( 290 +13 1931 

DERAILERS Solders Of love (Palo Owl 264 +32 111 

RAY WYLIE HUBBARD Snake Farm (Satan( 271 +52 177 

SHOOTER JENNINGS Electric Rodeo IllniersarSouth) 257 -25 3570 

ALLISON MOORER Getup Somewhere (Spar Hill 255 +2 1424 

A. ESCOVEDO The Boing Alrror (Batt fhrttYNoradNEMNI 255 +4 2755 

DARRELL SCOTT The Invisible Man (faiLght). 255 +38 819 

FRED EAGLESMITH May's Cafe (AR) 242 +24 113 

JOHN COWAN New Tattoo (PrEecartkl 233 +5 1242 

JEFFREY FOUCAULT Ghost Repeats (Sipaanre&vrAds( 221 .7 2273 

RHONDA VINCENT Ai American Bluegrass Girl (Rounder( 218 +18 762 

VARIOUS The Pilgrim: A Celebration... Marton Roots) 214 +11 544 

SCOTT MILLER Citation (Sugar Hill 212 -23 439! 

HOUSTON MANCRMAN Key To The Hiplaway 18001 211 2 2241 

HANK NI Straight To Hell (Bloc/Curb) 209 -30 6728 

YONDER MOUNTAIN_ Yords Mant'I Sang Bad rlyr4trsant 209 .2 2518 

T BONE BURNETT The True False Identity (DMLCoAAVEba/ 202 +17 1055 

M. STUART_ Live At The Rymn (SugelarawlAoYersarSoutN 200 -13 2411 

LITTLE WILLIES Lute Wiles (Mr11ag Bid EMC) 194 7 6411 

E. COSTELLO & A. TOUSSAIT The River... (Yenelfreeat) 1/8 +35 1015 

J. CASH Amencan V: A Hundred... lAnwvcaMast FYI 185 +14 335 

DALE WATSON Whiskey Or God (Palo Dam) 113 +1 3245 

RADNEY FOSTER This World We Lae In IDeataed 17/ N 5353 

Debet 

e 
11 30 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationaNy syndicated 
radio shows satellite radio and internet stations that have agreed to submit weekly spin counts 

For more information please visit wwwamencanamusrc org 
O 2006 Americana Music Association 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: Dave Alvin 

Label: Yep Roc 

I don't know about you, but I 

I) WE ALVIN r have loved every single thing Dave Alvin has put out since he 

stepped out as a solo artist. The guy is the real deal: He's full 

of integrity and very humble and sincere about what he does. 

West of the West's Alvin's tribute to the songs and songwriters 
of California. Its the fourth -generation Californian's latest Mil excursion into the sounds and history of his home state and 

meets the high standard he set with King of California and 

Blackjack David. 

Produced by Greg Leisz. the album mixes songs by Merle 

Haggard. John Fogerty, Tom Waits, Brian Wilson. Jackson 
Browne, Jerry Garcia. Kate Wolf, Robert Hunter and Los Lobos' 

David Hidalgo and Louis Perez with unearthed gems from 

such previously overlooked talents as Blackie Farrell and Jim Ringer. 

Alvin's first collection of cover songs - 2000's Public Domain- won him a Grammy for Best 

Traditional Folk Album, and it seems likely he'll repeat that accomplishment with West of the West. 

Standouts include "Here in California." "Blind Love" and "Sonora's Death Row." 

AMERICANA NEWS 
As part of the celebration of its 25th anniversary. Sugar Hill records is putting together a boxed 

set that includes four discs containing 81 songs and a bonus DVD with artist interviews. videos 
and a photo gallery that spotlights the label's contributions to American roots music. Due in 

September. the package will also contain generous liner notes by Barry Poss, who founded the 
label out of his North Carolina apartment back in 1978 ... A new Jerry Lee Lewis album is near 

completion. Produced by Jimmy Rip, Last Man Standing is a collaborative effort with an amazing 
list of guest performers, many of whom cite Lewis as an important influence on their careers. Set 

for release in September. the package will include appearances by B. B. King, Bruce Springsteen, 
Mick Jagger. Ronnie Wood, Neil Young. John Fogerty, Keith Richards. Robbie Robertson. Merle 

Haggard, Willie Nelson, George Jones. Little Richard. Delaney Bramlett. Buddy Guy. Don Henley. 

Kris Kristofferson, Eric Clapton. Ringo Starr and Jimmy Page. By the way. the band that cut most 

of the basic tracks consisted of Kenny Lovelace and Jimmy Rip on guitar. Hutch Hutchinson on 

bass and Jim Kettner on drums ... Nashville's Ryman Auditorium has kicked off its summer bluegrass 

concert series. Old Crow Medicine Show was the first act to perform, and The Del McCoury Band. 

Vince Gill, Rhonda Vincent 8 The Rage. Marty Stuart and Ricky Skaggs & Kentucky Thunder are 

also scheduled. 

MOST ADDED 
APTIST "LE LABEL5 Laos 

JOHNNY CASH American V: A Hundred Highways lAmercanrlost HO 17 

VARIOUS The Pdgrvn: A Celebration Of Kris Krtstofferson (American Roorsl 1 

RAY WYLIE HUBBARD Snake Farm System( 8 

DOUG & TELISHA WILLIAMS Rope Around My Heart No Eni 5 

HACIENDA BROTHERS What's Wrong With Right (PraperAmenicael 4 

KEB' MO' Suitcase iRedlnk'Epc) 4 

RALPH STANLEY A Distant Land To Roans Songs Of The Carter Family (0411/Co ookal 4 

clear. consistent. quality. 
All hooks are not created equal. Some are too short, some are too long, and some 

are just wrong. You invest big dollars in research - why risk testing with bad hooks? 

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your 

listeners' music tastes. Contact Michael Pelaia for your next project. 

(770)452-4665 hooks@hooks.com www.hooks.com Featuring 'fid ersrarv.Aa>:ñ HitDiscs 
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RH CHR/S T/A N 
KEVIN PETERSON 
kpa t ersonBradloandrecOMs. con 

Music -Research 
Do's And Don'ts 
Tips from the pros 

f your station plays contemporary Christian music, chances 
are that the majority of your programming each day consists 

of music. And if the majority of your programming is music, it 
makes sense to make sure that every song you play is a song that 
your audience really wants to hear. 

'This week EMT Broadcasting Director/ 
Research and Goodratings Strategic Servic- 
es partner Alan Mason and Hit Music Re- 
search founder and President Ken Farley 
share some of the do's and don'ts of music 
research. 

An Expensive Decision 

Farley starts by saying, "Don't be afraid 
of utilizing research to help you program 
your station. In a lot of situations, when 
something is foreign or unfamiliar to you, 
it's tempting to put it on the back burner or 
ignore it completely 
rather than taking 
some time to investi- 
gate and see if re- 
search - or anything 
else, for that matter - 
can be of txnefit to the 
station. 

"Research, when 
used properly, can be 
a very valuable tool in 
helping you program 
the music on your station and more effec- 
tively reach and keep your target audience." 

Mason reiterates that point when he says, 
"Do find a way to scientifically validate 
what your audience does and doesn't want 

Alan Mason 

to hear. Those who say they can't afford 
music research may find that to be the most 
expensive decision they ever made. 

"If you have no competition, you may be 
able to produce mediocre listenership. If 
you do have competition and they test their 
music while you don't, you are about to 
fade into oblivion. 

"At least find out what's testing well 
around the rest of the nation as a basis for 
your playtist." 

The Opposite Of Love 

Mason says, "Do be very careful about 
those songs that appear in the middle of 
your list. Remember that a five on a one-to- 
10 scale means they don't can one way or 
the other. No, they're not neutral; they're in- 
different. The opposite of love isn't hate, it's 
indifference. 

"Loa pay attention to more than just an 
average score. Two songs with a 60 can be 
very different when you look at them more 
closely. You want to play the one that has 
the highest percentage of the most passion- 
ate end of the spectrum. Otherwise, you'll 
wind up with an average station." 

Farley says, "Do recruit new listeners to 
join your online music panel on an ongo- 
ing basis. When folks initially sign up to 

H'EW , 

i. rwAr 
-oclia0-.--s,rsc.;,.pr 

z: :.rr. 

Highest debut 
AC Monitored 
44 stations on 

For Promotional Intormtan contact Andrea Klero akeno@ emicrng.com 
or Bnan Three bthieieeemicmg rom 
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participate, it's new, fresh and exciting to 
them. The idea that their opinion matters is 
very appealing. 

"However, as time goes by, between be- 
ing not quite as excited about taking the 
surveys and other priorities and things go- 
ing on in their lives, you'll start to see the 
level of listener participation drop. 

"In order to keep a healthy, active num- 
ber of listeners taking the surveys, you need 
to continue to recruit new listeners to par- 
ticipate on an ongoing basis. This helps 
counter attrition and prevents your data- 
base from going stagnant." 

Burn & Familiarity 

Farley continues, "Do pay attention to 
burn and familiarity when it comes to on- 
line music research. I normally recommend 
you have at least an 2í ro.85% level of famil- 
iarity with a song before you get too con- 
cerned about whether the scores you're see- 
ing are cause for alarm. 

"However, if you see familiarity contin- 
ue to go up over time and scores continue 
to remain low or decrease, that may be in- 
dicative of a song that's not connecting with 
your audience. 

"On the occasion that you see a song with 
low familiarity score 
well, there's a good 
chance that song is 
going to be a smash 
hit with your audi- 
ence. 

"Songs like 'My 
Savior My God,' from 
Aaron Shust, and 'I'm 
Not Alright,' from 
Sanctus Real, are great 
examples of songs that took off immediate- 
ly even though the listening audience wasn't 
very familiar with them yet. (loth went on 
to be well-deserving No. 1 hits on the radio. 

In regard to bum, a question I'm asked 
a lot is, what percentage of burn is too 
much? With online music testing, normally 
a large percentage of your database will 
comprise PI listeners who, since they listen 
the most to the station, will be the first to 
get burned out on a song. 

"I would say that until it bounces above 
30% bum, I wouldn't be too concerned 
about pulling the song down in rotation if 
it's also scoring well. 

"Traditionally, as burn goes up, the scores 
go down. But if it's scoring in your top 10 
or better, that normally means that, al- 
though some of your Pls are getting tired 
of it, what most of them are saying is 'I love 
this song. I'm starting to get a little fatigued 
hearing it on the radio, but it ain't to the 
point I'm going to turn off the radio or 
switch stations because of it.' 

"You also have to remember that by the 
time your Pls get tired of a song, your P2s 
and Pas are just discovering how much they 
really enjoy it." 

Listen To The Listeners 

Mason makes the point that research 
helps us play what the listeners really want 
to hear as opposed to what we think they 
want to hear. He says, "Don't second -guess 
the listeners. As my consulting partner John 
Frost says, 'There's no good reason to play 
a bad song.' Music research clearly delin- 
eates the bad frm the good. 

"If you're rationalizing about playing a 

song that tested poorly because it's by a lo- 
cal band, because there are a lot of requests 
for it or because it looks good on the charts, 

Ken Farley 

uinunnauruil 

"The best stations in the 

country are a mixture of 
art and science, and the 

truly great stations know 

which is which and how to 

use each." 

Max Mason 

you've chosen to put your tastes ahead of 
the listeners', and that is a losing strategy." 

While Mason believes in the power of 
research, he has this word of caution: "Don't 
expect the research to tell you what to do. 
Research can tell you which song the listen- 
er appreciates more than another; but if you 
let research run your radio station, you run 
the risk of forcing your station to sound just 
like everyone else in the same format. 

"Instead, think Of your music research 
as providing a list of songs you can play and 
those you shouldn't play. Choose from the 
list of songs your listeners have cleared tode- 
velop the unique sound you're looking for." 

Farley echoes that sentiment, saying, 
"Don't rely on research alone to program 
your station. While research can provide 
you with some great information on what 
songs to play, how often they should be 
played and when to play them, I still believe 
your experience, gut and, yes, even prayer 
are all factors to consider along with the re- 
search you're using. 

"Whether your station relies on online 
music research, calkut or auditorium test- 
ing, there is still a margin of error involved, 
so you need to keep that in mind as you 
make decisions based on the information in 
front of you. 

"The data you have can be'quite reliable, 
but it's not going to be perfect, and neither 
will you, so having a healthy perspective on 
all of this will help you navigate through it 
all." 

No Knee -lark Reactions 

Perspective is part of Farley's next point. 
"Don't have knee-jerk reactions to the re- 
sults you see," he says. "From time to time 
the songs that end up being bona fide hits 
don't necessarily skyrocket to the top of 
your research numbers right away. 

"In fact, when it comes to online music 
testing, if songs are tested too soon - be- 
fore enough spins have been given and a 

decent level of familiarity with the songs in 
question has been reached - it's not unusu- 
al to see those songs test in the bottom third 
of the stack 

"I always suggest you make sure a song 
has had a minimum of 100 spins or that fa- 
miliarity is above 80%45% before you take 
the scores too seriously. Sometimes it's going 
to take a little time for a song to get traction, 
and if you pull the plug too soon, you may 
end up yanking out a potential hit record. 

"And don't assume that a song testing at 
the bottom of the list is a poor -testing song. 
It's all relative to how well the other songs 
are doing. Sometimes the difference in 
scores between the top 15 and top 30 songs 
is not that much; sometimes it's huge. Keep 
it all in perspective. 

Continued on Page 65 
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July 7, 2006 
ARTIST TILE LASE S 

TOTAL 

RATS PLATS 
VEERS ON 

CHART 
TOTAL 

STATIONS 

CASTING CROWNS Praise You In This Storm /Beach Street/Reunion/PIG) 1215 +11 22 4210 

2 MERCYME So Long Self / /NO) 1188 .3 15 4110 

3 AARON SHUST My Savior My God (Brash) 11115 .8 26 4010 

4 SELAH WIMELODIE CRITTENDEN Bless The Broken Road /Curb) 977 -40 19 3911 

© THIRD DAY Mountain Of God (Essential/PLO 952 +34 8 3810 

6 CHRIS TOMLIN How Great Is Our God (SixstepsISparrow /EMICMG) 943 -24 27 4110 p KUTLESS Strong Tower /BEC/Tooth & Nai) 938 +11 18 3310 

8 MARK HARRIS Find You Wings (INC/Columbia) 933 -4 15 3611 

9 BRIAN LITTRELL Welcome Home (Reunion/PIG) 883 -6 12 37/0 0 MATTHEW WEST Only Grace (Universal South/EMI CMG) 710 +31 32 3810 

DAVID CROWDER BAND Wholly Yours (Sixsteps/Sp rrow/EM /CMG) 635 +25 11 2811 

12 MARK SCHULTZ I Am (Word/Curb/Warner Bros.) 587 -37 44 3910 

13 BARLOWGIRL I Need You To Love Me (Fervent/Curb/WarnerBros.) 498 -27 21 2910 

JEREMY CAMP This Man (BEC/Tooth & Nad) 485 0 43 3410 

15 WATERMARK Light Of The World (Rocketown) 430 .45 20 2910 

16 PAUL COLMAN Holding Onto You /lnpcp) 376 -6 14 1510 

NICHOLE NORDEMAN Real To Me (Sparrow/EM /CMG) 368 +31 4 2014 0 STORYSIDE:B More To This Life (Gotee) 366 +12 5 1810 

AYIESHA WOODS Happy ( Gotee) 350 +34 6 2011 

1) 
® 
® 

AFTERS AN That I Am (SiINO) 
BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) 

JEREMY RIDDLE Sweetty Broken (VMG) 

339 

337 

325 

+14 

+18 

+34 

11 

9 

6 

1610 

1310 

1310 

® NATALIE GRANT The Real Me (Curb) 317 +43 3 17/0 

24 

® 
ANDY CHRISMAN Bekeve (Upside/Shelter) 

WARREN BARFIELD Saved /Essentia/PLGI 

280 

269 

-3 

+12 

4 

16 

1510 

1310 

26 TODD AGNEW My Jesus (SITE /Arent) 255 17 18 17/0 

27 SHAWN MCDONALD Free (Sparrow /EMICMG) 253 .13 16 1910 

DOWNHERE A Better Way (Centricity/Word) 233 +10 2 1210 

MATTHEW WEST History (Universal South/EMI CMG/ 232 +27 1 1010 

30 BEBO NORMAN fIRICH MULLINS Sometimes By Step /Reunion/PIG) 228 -11 17 1610 

42 AC reporters Monitored airplay data supplied by Medlabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
6/25 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R&R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour 
Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
Arbitron Inc. (© 2006. Arbitron Inc.) 0 2006 Radio & Records 

NEW &ACTIVE 

TREND AI Over The Wald /kpap) 
Total Plays: 218, Total Stations: 14, Adds: 5 

MATT REOMAN You Never let Ge (SUsteptaparrow/fM /CMG) 
Toul Ploys: 214, Total Stations: 10. Adds: 2 

TWINING Out Of My Hands /RXT,Racketowal 
Total Plays: 187. TINA Stations: 11, Adds: 1 

HYPER STATIC UNION Praying For Sunny Days (RA' TANachetwaN 

Teti Plays: 179, Total Stations: 8, Adds: 0 

BUILDING 429 I Belong To You (Warr CwhlWarner Brocs.) 

Total Plays: 175, Total Stations: 10, Adds: 2 

BIG DADDY WEAVE Without You /Fenvenf/Cw Warner &os.) 
Tata) Plays: 161. Total Stations: 9. Addy. 0 

TWIN PARIS Days Of Eliah (hltogr ty Label Growl 
Teti Ploys: 155, Total Stations: 10, Adds: 0 

INTLESS We Fol Down BEC/Tooth i Nei 
Teal Plays: 142, Total Stations: 4, Adds: 0 

CAEOMON'S CALL Great AM Middy swiaHETGI 
Total Ploys: 131, Toul Statism: 11, Aft 1 

UM DROVES Just Showed lip MI 
Toul Flays: 128, Tots! Stations: 8, Adlds:1 

redid bN w ploys 

MOST ADDED 
ARTIST TITLE rABta) ADDS 

TREED MOwn lie Weld Om/ 5 

MCNBLEMEYAD Real Te Me /Sw'row,FIMCIM) 4 

PAUL GALOCHE &cause Of You love llmegroy label Group) 3 

WARIREU BARFIELD Come AM (Essent,aYP[GI 3 

MATT REDMAN You Never Let Go (Susteps/Spwrow/EMI CMG) 2 

BUILDING 429 I Belong To You (WadVayWamerBros.) 2 

BRANDON HEATH Ou God Regis (Retinae tG) 2 

SALVADOR Stine (Ward/Cultei am r Bros.) 2 

SANCTUS REAL The Face Of Love (Sparrow /EMICM .) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE L AREN S 

TOTAL 

PLAY 

INCREASE 

TREEI3 AN Over The World ()Top) +65 

MATT REI MAN You Neva let Go StattitteprestinICMG +47 

SALVADOR Shine (Word/Curb/Warner Bros) +47 

NATALIE GRANT The Real Me (Cub) +43 

AVALON For Freedom /SpanowIEM /CMG) +30 
THIRD DAY Marital Of God (Esmond/PIG, +34 

AYIESHA WOODS Happy Bow) +34 

JEREMY M00LE Sweetly Broken MI6) +34 

BRANDON HEATH Our God Reps 111 mero PICJ +34 

WARREN BARFIELD Care AM /EsaaltielPl6l +33 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE EAREI 

GINSTBIIl1N Holy Is The lad (Susteps/Speiow/FM/CMG) 

TREEI3 Blessed Be You Name Orpopi 

CASTING CROWNS ldesong (Beach StreetlReeaeyNPIG) 

TIMD DAY Cry Out To Jesus (arena/FIG) 
NEWSBOYS He Roan (Sparrow/MI CMG) 

CASTING CROWNS Voice Of Truth /Beach StreetlReunyNPMGI 

JEREMY CAMP Take You Baal (KC/Tooth I NO I 
CAIME UNDERWOOD Jesus, Take Th Wheal G4ista/PIG1 

JEREMY CAMP Walk By Faith /BEC/TeotI i NO 
CMS TOMLIN Indescribable Bioti 1ro:0ral M(CMG 

TOTAL 
PLAYS 

520 

515 

450 

435 

414 

413 

413 

307 

311 

302 

Etation playlfats for all RiR reporters are available 
OR Ms web at 131311311191.111111211111.4919. 

Find What You Need 
-'- jt1MM 1B 

. ,..,,,...... In Print and Now Online at 
www.radioandrecords.com 

The Inuusìry s most complete, most used DIRECTORY 
is now delivered free to all R &R subscribers and is 

available online in a searchable database. 
Get what you need the way you like it ... 

on your desk or on your monitor. 
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July 7, 2006 
RR CHRISTIAN 

LAST 
WEEK 

1 

THIS 
MEEK 

CHR TOP 30 
TOTAL 

ARTIST TITLE LAEELSI PLATS 

MINI MUM Everything You.. MA I& ' 1258 

2 2 SANCTUS REAL I'm Not Alright (SA iusufMICMG) 992 

4 3 STOWYME11 hurtling And Men OMNr .' 175 

6 0 NEEDTBMEATNE You Are Here (prreserEM /CMG/ NI 
3 5 AMIN MOST My Sevier My Bel NMf MI5 

5 6 MAT B F A B E Y Nathiq Leh T e l l i e s Awl 921 

7 0 MEBCYME Sel ngMN LIMP IN 
8 0 AY1ESHARINDS Happy ( Gotee/ NN 

10 HYPER STATIC (MOON Praying... IP T/Rock.tOU+d 771 

11 0 CASING MOMS Prase.. I&aahStree fiem n1161 735 

9 11 PLUMB Bittersweet (Curb/ 713 

15 MANI/ Sound Of Melodies (Essential/PIG) 635 

14 13 MO DAY I Can Fed It /fstentiaYl°IG% 809 

13 14 NATE SALLIE Breakthrough (Curb) 609 

18 ® FIGHTING INSTINCT Back.. O llAAtsrFÙecaeT,ohad 577 

18 0 DOWNHERE The More (Cent/ear/Wore 537 

24 0 JESSIE DANIELS Everyday (Midas) 499 

19 18 DALTON Life Afraid (Selecvnci 492 

17 19 RELIENT K High Of 75 ( Gotee/ 492 

22 0 STARFIELD My Generation ]Sparrow /EMI CMG) 485 

23 0 D. CROWDER BAND Wltdy.. garalosSparvarrfilICMG 450 

26 a STELLAR KART Me... IWad/Curb'Warne'Bros., 445 

20 23 AFTERS AN That I Am (Simple/NO; 401 

21 24 KRYSTAL MEYERS Fre (Essentia7'PIG' 333 

25 25 TOBYMAC Diverse City (Forefront-EM /CMG' 321 

29 0 MATTHEW WEST History (Universal South. -MI CMG( 307 

LgE. 0 P.0.0.TMsTme /AthwIkI 296 

IDwbar> 0 NICHOL( NORDEMAN Real... (Sparrow /EM /CMG.) 295 

28 a FRAY Over My Head (Cade Carl (Sort/ 288 

30 0 TURNING Out Of My Hands (RKT /Rarketown/ 250 

r - WEEKS ON TOTAL 
PLATS CHAIR STATIONS 

+41 13 2BIB 

-187 11 220 

-51 15 230 

+58 9 2814 

-113 18 230 

-71 11 2M 

1 13 2311 

+1 11 2211 

+41 7 24M 

+31 20 170 

.13 I0 210 

+78 6 2112 

.25 11 190 

44 10 1710 

+25 5 1810 

- 40 8 1611 

+ 126 3 2214 

4 6 1710 

14 4 1810 

-10 7 1610 

+ 8 5 1510 

-120 2 1813 

84 14 1210 

143 17 1010 

47 20 810 

34 2 1211 

+82 1 1211 

.92 1 811 

+13 3 810 

+ 10 2 1011 

30 CHR reporters Songs ranked by total plays tor the airplay week of Sunday 6/25 - Saturday 7't 
© 2006 Rada & Records 

NEW & ACTIVE 
MICHELLE BONILLA Smi ;Without Youl /Cross1brrnNnU 
Total Plays 24/. Total Station 11. Adds 1 

DECEMBERADIO love Fouad Me (Love's Got A Hold) (S4Ktat1 

Total Plays. 239, Total Station: 11, Adds 0 

RUN KID RUN We've Orly Just Bop* (Tooth & Nall 
Total Plays: 193. Total Stations: 7, Adds. 0 

KUTLESS Winds Of Change BEC/Toot & Nad 
Total Flays 189, Total Stations: 9. Adds. J 

AUDIO ADRENALINE Goodbye (forefront/The CMG( 

Total Plays 189, Total Stations 8, Adds: 0 

ROCK TOP 30 
LAST 
WEEK 

T$IS 
WEEK ARTiST 111LE LABELS; 

TOTAL 
PRAYS 

. 1 - run WEEKS ON 
CHANT 

TOTAL 
STATIONS 

2 e Nw MI MI We've Ody Just Been /Touts & NrY 368 +24 15 210 

1 ECYFEN DOWN Life Again /SRE/ 351 .5 13 2818 

3 M bud. l a Mo (EsunoMPI6J 321 +1 11 310 

5 PUSJECT 18 My WA Be A Dead Men (Tooth & NO 312 +11 15 2711 

4 5 Man DEAL l'm Nat MO paesofIN CAA;/ 211 -21 18 210 

6 6 NAM NELSON Ewydtng... (Tooth & NO 212 -26 11 250 

9 MY IF FINE CM 8 Move IEsww40E6) 251 +24 1 210 

13 MANIC OWE luckiest MOM) 231 +25 11 2511 

10 9 PLUM Goal Behniet 231 1 13 270 

8 10 FOLD The Tit* Track (Tooth & Nail 238 -26 17 1411 

7 11 KUTLESS Shut Me Out (BEC/Taoth & NO 220 42 21 210 

22 P.O.D. This Time (Ar/anrac) 222 +72 4 2312 

11 13 EDISON GLASS Forever (Credential/EA/MA/ 222 -9 15 150 

14 0 FALLING UP Contact SEC/Tooth & NO 220 +7 4 2011 

16 0 FIREFLIGHT You Decide (Fkker/PIG/ 219 +15 5 ' 2411 

12 0 RELIENTKHighOf75Some/ 218 +1 5 2712 

15 17 STARFIELD My Generation (Sparrow/fMICMG) 207 4 12 150 

18 0 DIZMAS Redemption._ (CredentiaiEMICMG) 205 -25 6 1811 

19 0 SPOKEN Time After Time (Tooth & Nadi 202 + 23 3 1714 

17 0 STAVESACRE It's Beautiful... (Abacus! 181 +2 9 2111 

21 0 CLASSIC CNN The... (Tooth& 4107.1 Marc Harm/ 173 +20 8 1512 

23 0 JONAH33 Desensitized ISRE/Arrienti 167 +11 3 2211 

26 0 ELEVENTYSEVEN MySpace %Fkker /PIG/ 158 +25 2 1814 

29 0 THOUSAND FOOT KRUTCHBreathe ... (Tooth &Nail/ 156 +33 2 1312 

20 25 HYPER STATIC UNION Overhead (RKT /Rocketown) 154 11 18 150 

25 0 MYRIAD Stretched Over (Floodgate 143 +7 4 1210 

¡Debut FLYLEAF Fully Alive (Odom/RCA/0G 138 +61 1 170 

27 l FM STATIC Waste Of Time /Tooth & NO 138 6 2 1413 

28 29 THIRD DAY I Can Fed It (EssentiaYPtG/ 124 5 9 1410 

24 30 SUPERCHICK It's OnO/poor/ 118 26 15 17(0 

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 771. 

© 2006 Radio d Records 

FIREFLIGHT You Decide /fkkeePLGI 
Total Plays 187, Total Stations 10, Adds: 1 

NATASHA BEDIN6FIELD Uneaten /fprr 
Total Plays 178, Total Stations. 5. Adds: 0 

JADON LAVIK Nothing Compares i8ECTooth & Ned 
Total Ploys: 166, Total Stations. 6, Adds 0 

FM STATIC Wute Of Tme (Tooth & Nall 

Total Ploys: 164. Total Stations 7, Adds 1 

AUDIO ADRENALINE Starting Over IfdrehronhEMI CMG( 

Total Ploys: 156, Total Stations: 6, Adds: 0 

NEW & ACTIVE 
DECEMBERA010 love Found Me lovés Got A Hold) (Slntedl 
Total Plays 106 Total Stations 18, Adds 0 

KIDS IN THE WAY Fiction (FkkrAalól 
Total Ploys: 105, Total Stations: 12, Adds: 5 

FAN( Carelaarss (Tomb & Nei 
Total Plays: 104, Total Station: 11, Adds: 1 

UNDEROATH Wrong On.. tat AArco*TooM & Nad 

Total Plays. 96. Total Stations: 9. MÌ 4 

KRYSTAL MEYERS Colds issedi tPE?J 

Total Plays. 86, Tote Stetioea:10. AMe 2 

FOREVER CHANGED AI I Need (floaagared 

Total Plays- 81. Total Stations. Adds. 3 

EOWYN Locked Away (Independent) 

Total Plays: 54. Total Stations 14, Adds: 0 

POOR MANI NICHES Without You dadepend et) 
Total Plays: 51, Total Stations: 4, Adds: 0 

HIGH FLIGHT SOCIETY Up Above (Selscin I 
Tote Plays: 48, Total Stations. Adds: O 

MICHAEL JOHN STANLEY Rock My World Ifitank fraud 
Total Plays 46. Total Stations. 4. Adds: 0 

J 

The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT 2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly. 
The reliability customer service. and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for 

au? Turr7er. Vice Presa; ^ 
PrOqritnlrrl;!1n SPrv!l'PS XM 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 . Support: 501- 821 -1 123 

Download a free triai version at www powergold corn 
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July 7, 2006 
RH CHRISTIAN 

LAST TwS 
WEEK WEEK 

1 t 

5 

2 3 

6 

3 5 

1 

4 7 

10 

11 

12 I 

8 11 

9 

13 

17 

16 

14 16 ® 
18 

20 

15 20 

INSPO TOP 20 
ARTIST 11í1E USaf31 

MARK NAMES FitwYetr Shp Ir.J_&lo/ 377 

BRIAN LITTRELL abets lions AStio1PLG/ 279 

CASTING... Prose You In... ÍBasn1S1f1eláiev/F26/ 267 

AARON SHUST My Soviet My Bed á5y1 265 

DAVID PiiPS Weld TWINS ANe11flIR1rNItRr&cc) 262 

SARA GROVES Just Showed Up /LNG/ 241 

WAYBURN DEAN Gotta Forgive Them (WayJaaWFMG) 236 

MAN WM. OUTSIDES Bin The Broken Road /Curt/ 220 

UMW NAM Look At Yew link Viscw.yliem l 213 
THIRD DAY Mountain Of God lEsserrra4TPtG/ 212 

BEN NOIMMAN.- Samoa: By Stop Ali 1EReiowPlG/ 284 

AVALON Orp a n Of God /Spanow/FMI CMG) 194 

611131AEi CARD OW Torn Dr Rob Kesco ry Hanel 188 

TWILA PARIS Houma... Ibtspiry la el Group( 155 

BIG DADDY_ Without You IfnwtiCArel rwr8nasJ 153 

COREY EMERSON Grace To You IThsco cry House 153 

SCOTT WESLEY MOWN .ise !Corm VevotietAMaid 138 

JOEL ENGLE Be A Fatter Toiler (Doxology/ 130 

MENCY66E Se Lang Sall /1400) 128 

JOSH BATES Kip Of Glory Emit Sbwi/tewatR6/ 120 

\ 
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20 Inspo reporters Songs ranked by total plays for the airplay week of Sunday 6/25 - Saturday 7/1 
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Rhythmic Specialty Programming 
RA40 ARTIST TITLE ueElfs) 

1 VIRTUE 123 Praise t11 Oj 

2 PETTIDEE Don't Stop souk ert/ 

3 AMBASSADOR My Cloths( My Hai (Cross Mslaataif 
4 GRITS Ooh Aah (Gotee/ 

5 LA. SYMPHONY Dante Like (Goren) 

6 JAPHIA LIFE Joanna *Mutt/ 
1 MICHELLE BONILLA Sint (Without You) (Cross Moterm rtl 

8 J.R Temptations (Class Movement) 

9 MARS ILL Sound Of (Cote / 
10 TRU LEE Moments (Cuss Movement/ l 

America's Bart Toiling CtriWtl Roch songe 12+ 
For he Wk Ending ßI110478 

Per. 
An Tide ask/ TW Fossil km 18-34 

UASSIC CN11E Tie Calot Nun (Tnoa IME MIAs wreiWh .40 17% 3% 

NED &mete Imo Ne EsaemeW161 4,4 N% 4% 

MUR NEWS Everyekei Yee Er NNW /TeaF 8 Ani 437 81% 11% 

KUTLESS Stu Me Out Wawa A Aire 43S N% 11% 

MUMT K IS# 0175 'Seal 4.34 14% 0% 

SAWN MAL tm Not Aki e /Sj 'rawf&M C I air 17% 16% 

Allal Tema Cadres /lise a Ani 435 11% 11% 

FALUNE UP Contact MC/Teeth a Maki 423 71% 8% 

P.OA los rem lAtbeed 4.11 N% 1% 

SPOKEN Tore Alto Trio (Teed a bat 4.15 55% 4% 

OECYFN /OMIN IAe AO SW 4.14 43% 2% 

NO KM RUN New OM Just Flops and ó AIN 4.16 77% 1% 

FILI The TO Trot (Testa 401 4.111 M% IS 
FAMILY FONCE S Repute Me Mewr/IawrU 4.11 73% 29% 

MY IF FOIE lAr 8 Mee kEaa ie l ta 3.81 N% 7% 

STARFEL0 My Gemmel, !$e ,,_UDCHO 351 N% 6% 

NYPB STATIC INN OWabeM A7AbaleNnw 2.M 42% 7% 

EOISON Glus Form /GadnoelEüpNr 351 57% O% 

KNS N TE WAY Tie SUM Will bay firesi loi 317 N% 11% 

TIMM DAY I Can Fed h ifsameneill61 3.71 51% 13% 

BEVENTYfEVEN Moe Dee A Naei ms lL1..$p 3.73 17% 11% 

PROJECT N Ny N Be A Dei Mee (lai a AW 3.54 53% 17% 

WSIC= Ws a awl 3AI 71% 211% 
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CHRISTIAN AC TOP 30 INDICATOR 
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AIM TITLE LANì¡3 

MERCYME SeLeeISaH /14001 1149 

MARK HAMS FiWYour Wings r MiCsi oskgl 1079 

BRIAN LITTRELL Welcome Home Moss J Vß 1045 

THIRD DAY klamlii Of God (Essendairi$ 989 

CASTING... Praise You In ...(BeachStreet/Rmaer',P1G) 982 

AARON SHUST My Sans My God (Bask 913 

D. CROWDER Wldy Yours 863 

SELAH WAN. CSTTENDEN B1o11RBtdonReal 00 727 

DOWNHERE A Better Way (Cmbioty/Wadl 656 
AYIESHA WOODS Happy (Geüel 045 

KUTLESS Strong Tower (BfC/Toorh a Nae7/ 622 

MOLE MOM Rod To IM AorrowíA/ CMS 560 
WATERMARK Light Of The World (Rockerowy 585 

BIB DADOY... Without You Yams dCnblVetwe BmsJ 511 

STORYSIDE:6 More To This Life (Gone) 554 

JEREMY MOM Sweetly Broken Ml 497 
MATTHEW WEST History (UmasalSanlfMICMG( 474 

NATALIE GRANT The Red Me /Cain 455 
MAT KEARNEY Notting Left To Lose (hy i) 441 

AFTERS N Thor I Am (SnpdeIV01 437 

BUILDING 421 I Bdorp To You (Wonfreb9Wrin BrtsJ 419 

SHAWN MCDONALD Free (SprrowlEAW CMG) 372 
TREE03 AI Over TM World (Irpop) 331 

HYPER STATICUNION PrayipFor._ AKKTFRAzketowW 311 
TURNING Out Of My Hands /RKT /Raxketownl 293 

WARREN BARFELD Saved snreüM'PLG/ 257 

PAUL COLMAN Holdnp Onto You /kw/ 250 

MATTIIENAAN You Near_ $i aMrSpeeart3MQWr 245 

SARA GROVES Mt Showed Up (WO( 229 
J055 1%2E41 ring 0f Glory End Sbawittltaeirefl6l 222 

ItAy1 
/ - 

PLATS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

31 16 3810 

+12 14 3910 

12 13 3810 

+87 I 3811 

62 21 3310 

90 22 3211 

3 12 3311 

17 17 2710 

+24 9 2912 

+44 10 2711 

+20 8 2741 

+50 9 2512 

.53 22 2110 

-44 16 244$ 

0 9 2510 

+11 5 2512 

+51 5 2210 

+10 5 2440 

+52 4 2112 

-11 14 1M 
+15 6 234$ 

41 11 1114 

+62 2 2214 

+4 3 1M 
+86 1 1815 

-$2 17 114$ 

+2 14 1010 

+31 1 1512 

+2 1 1310 

45 11 114$ 

40 AC reporters Sape ranked by total plays for the airplay week of Sunday 6125 - Saturday 711. 
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NEW & ACTIVE 
NAME NAM Ow GM Rips AarrdE67 
Tsui Ploys 206, Tout Stow 12, Mk 2 

UTAIFEID Son Of God (SparevefAIR7M6r 
Told Ploys: 208 Taal Staten 11, AIE 1 

SALVADOR Neu t1Iwlc.MI grand 
Toul Hem 160. Tel Stow 11, ME 7 

POCKET RILL Ike *Mow Se. / orber WMlWoor Au) 
Total Ploys 152. TIII Staunt 10. AAL 3 

ANN ANEMLINE Greaym f+erieeark0 CIO 
Teal Ploya 136 Tata Slays 9, AdIK 0 

ZIEOK Umkomukle /TkenrVEAM CAR;/ 

Tad Ploys: 133, Tad Steams 7. Adds: 0 

ANDY WOMAN aim It rank/Saa1i1 
Teuf Pfiys: 133. Tsui Staleam 4, Ade: I 

CUM NALL Mandela li jn OrsrgRS oarrow/EM c1 
Taal Ploys: 131, Tats) SUNK 6. Adds: 0 

PAIL IALOOTE Became Of Tar Lam Akoeerty LAM/ 6reNyt 
Tad PIsye: 123, Taal Stator: 5, Adds: 1 

JESSIE DANIELS Hei M. New Akts( 
Tad Pegs 121, Tad Swim 7. Adds 0 

ANrsic- Resesrch Dogs Awl Doott 
Continued from Pape 62 

"I've also noticed that right now it ap- 
pears that the Christian AC format, on av- 
erage, has a slightly higher percentage of 
songs scoring higher in tests than the CHR 
format. 

"I think this is in part because AC, as a 
rule, tends to play it safer than its CHR 
counterparts, who an more willing to take 
a few risks when it comes to playing new 
music." 

Test More Than The Music 
Mason warns, "Don't try to take the emo- 

tion out of musical decisions through pre- 
testing. Pre -testing hasn't provided a clear 
indicator of how a song will perform, and 
it will remove the 'art' from your station. 

"7ìm best stations in the country are a 
mixture of art and science, and the truly 
great stations know which is which and hone 
to use each." 

Farley says, "Do look for ways to maxi- 
mize the data you coiled and to use it in 
other areas of the station besides music and 
programming. In many cases, with research, 
you can not only collect quantitative data - scores, percentage of bum, familiarity, 
etc. - you can collect qualitative data too. 

"While the quantitative information may 
tell you what songs to play or not to play, 
the qualitative data can help you in other 
areas, like promotions, fundraising, con- 
tests, community outreach and mom. You 
can capture a lot of valuable qualitative in- 
formation through the use of perceptual 
questions. 

"Imagine being able to get inside the 
hearts and minds of your listeners and find 
out what they like and don't like about the 
station, as well as what's most important to 
them when it comes to everything else go- 
ing on in their lives. 

"When: do they like to shop? What do 
they like to do for fun? What motivates 
them to give or to want to be involved in a 
community pnsject? You can get the answers 
to those questions and a whole lot more 
through research. 

"Then, instead of playing a guessing 
game or taking a shot in the dark with ev- 
erything you're doing at the station, 
armed with the information you've col- 
lected through research, you can focus on 
the things that matter most to you and 
your target audience and be more effec- 
tive in your efforts to superserve your lis- 
teners." 

Judy 7, 2006 Radio a mourns 65 
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Remember To Smile 
Industry pics 

e get so many great photos throughout the year, and as 
much as we'd like to publish all of them, there just isn't 

space. This week we present some that we didn't want you to 
miss out on. Enjoy, and keep those photos coming! 

R &R Convention '06 Update 
The "Bridging the Gap" session at R &R Convention '06 will bring to- 
gether the Latin Urban and Rhythmic formats and will include exclu- 
sive research done by Edison Media for R &R. We will announce the 
details of this research soon, but it will cover important issues that af- 
fect both formats. Don't miss this session! 

R &R Convention 'O6 will take place Sept. 20 -22 in Dallas. Register for the con- 
vention at www.radioandrecords.com and make your hotel reservations at the Hil- 
ton Anatole Hotel by calling 800- HILTONS or 214 761 -7500. Mention the R &R Con- 
vention for a special rate. 

READY FOR MORE Among this year's Premio Lo Nuestro nominees. who are determined by RB R s 
charts. were La 5a Estacion Their new album, El Mundo Se Equivoca. will be released Aug 22 They are seen 
here with KLVE/Los Angeles afternoon jock Carlos Alvarez (third from I) 

PROMO TIME To promote his latest album. Decision 

Unánime. Victor Manuelle (1) did In- stores in New York and 
New Jersey Hes seen here with a tan. 

A BIG WINNER 2005 was Luis Fonsi's (I) 

year. He took home two Premio Lo Nuestro . 

Here he shares his happiness with KLVE/Los 

Angeles lock Carlos Alvarez 

A BETTER WORLD working hard to rid Colombia of landmines. Juanes called on his friends to loin him 
at a charity concert in Los Angeles. and they responded Seen here (l -r) are Ricardo Montane[ Luis Fons,. 
Laura Pausan. Alejandro Sanz. Juan Luis Guerra. Salma Hayek and Juanes. 

MAKING THE VIDEO Los Tucanes De Tijuana filmed 
the video for their single "Siempre Contigo" with actress 
Marlene Fabela. Bandleader and singer Mario Quintero (r) is 

seen here with Fabela while filming r 

HEY BUDDY Noelia (0 visited Telefutura's 
Escándalo TV to promote her album 40 Grados 

and shared a Kodak moment with the show's 
host. Chantan. 

SELLOUTS Conjunto Primavera sold out Los Angeles Gibson Amphitheater. They are currently No 2 on 
R&R's Regional Mexican chart with `Díganle 

THE KING Promoting his latest album. King of 

Kings Don Omar did an in -store in Orlando 

.ecently The single " Angelitos" is a top five hit on 
?B R s Latin Urban chart and top live at Tropical. 

WHOSE F/RE?Carolina Laa(l) 
visited ¡Launch En Español., to promote 
her latest work. De Mi Fuego She's 
seen here with ¡Launch En Español, 
Format Manager Rosy Castro 

PLATINUM REQUIRED El Chapo De Sinaloa (I- ) -took 
home a platinum record for sales exceeding 200.000 copies of Tú. 

Yo Y La Luna Furia Musical magazine Director Blanca Martinez 
handed him the award. 

I 

GOOD MORNING, L.A. while in Los Angeles 
promoting their music. La Secta AllStar stopped by 
KSSE/Los Angeles' morning show. La Regadera They 

are seen here with the morning show team 
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Chente, 
The living legend 

On June 28 in Mexico City's Presidente Intercontinental Hotel, 
Sony BMG held a press conference in celebration of the re- 

lease of Vicente Fernández's boxed set Vicente Fernández: The Liv- 
ing Legend. More than 100 members of the Mexican and interna- 
tional press, as well as radio PDs, showed up to honor Fernández, 
king of ranchera music, who has sold over 50 million records world - 
wide and been with the same record company (Sony, now Sony 
BMG) for 40 years. 

Vicente Fernandez: The Living Legend 
cl insists of three CDs of 12 songs each that 
take the listener through some of Femán- 
dez's greatest hits. It also includes one 
new song, "Me Quedan Todas," which 
is moving up R&R's Regional Mexican 
chart and is currently at No 20. 

The project is also available in digi- 
pack and jewel -box versions, but the 
boxed set includes an extensive biogra- 
phy, pictures of Fernández as a child 
and lots of family shots. 

Meisel Respect 
Born in El Alto, Jalisco, Mexico, 

"Chente," as he is lovingly called, gave 
the press an ample display of his cha- 
risma during the press conference, an- 
swering all sorts of ques- 
tions. Unlike some Latin art- 
ists who run from the press 
or hide behind their body- 
guards, Fernández is open, 
candid and more than will- 
ing to thank his fans, TV, 
radio and the press for his 
longevity in the music in- 
dustry. 

"I have never seen so 
many people at a press con- 
ference, but that's a sign 
that you care for me as much 
as I care for you and that 
there's a mutual respect," 

said Fernández at the event. "To stay 
with a record label for. 40 years and to 
have them call me a legend sounds to me 
like I'm a little old, but it is now, when 
the years have passed, that I begin to feel 
young. 

"I have a philosophy that says that 
years are good for living them and not 
for counting them. And I still have lots 
more to give and will continue to earn 
your love." 

Fernández expressed his apprecia- 
tion to the media, saying, "You should 
never run away from the press. On the 
contrary, the longer you are in this busi- 
ness, the more grounded you should be. 
You shouldn't be inaccessible. Thank 
you for loving me for so long. 

Vicente Fernández, then and now 

TOP 11 SPANWIRAMEN.L413E SHOWS 
Orr HISPAWC MFwLIIRJTs 

1 La Fea Mis folla 
2 farrera De Amor 
3 Dea Francisco Presenta 
4 Peregrine 
5 El Gordo V La Flaca: Edict& Especial 
f Cristina 
7 Cantenle Por Un Seele 
1 Ori Madre Tan Pala 
I folklore Urivisids Prostrate 
11 Sfilale Gifaate 

TOP 11 BIBLISH-LAM6UAOES/bwS 
MOST wAiplfn or maw 

1 So yen Thick Voy Can Dance (Thera.) 
2 Se YON Thick Tee Can Dance (Wry.) 
J America's Got Talen, 
4 WWE Smackdorel 
5 Hers* 
I George López 
7 CSI: Miami 
f bee And A Half Mee 
I Fu Merle 
11 41 Hera Mystery 

June 26-July 7. Hispanics 2.. Source: Nielsen Media Research 
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CONTEMPORARY 
JOAN SEBASTIAN Mis Atli Del Sol (8,/boal 

LUIS FONSI Paso A Paso /Orwreaall 

REGIONAL MEXICAN 

'FAKIR Detalles (Warne, M 

TROPICAL 
JOAN SEBASTIAN Mis ANi Del Sol Wialboal 

YANIR Detain /Warns( MI./ 

ROCK/ALTERNATIVE 
No adds Ms weer. 

. 

LATIN URBAN it :mt ;_ 
RAKIM Y KEN -Y Me Malas R/nowsa/l 

"I was told I have half an hour to talk 
to you, and if you want 30 minutes, it's 
30. If you want an hour, as long as you 
don't stop asking questions, I won't stop 
answering." The press conference went 
on for more than an hour. 

About the special love and apprecia- 
tion Mexicans and Latin Americans in 
the US. have for him, Fernández said, "I 
go to the U.S. every year, and I always 
look at the public as family. I feel that I'm 
going there to visit my family, to entertain 

them for a little bit and help them forget 
their troubles with the songs they re- 
quest on the little pieces of paper they 
hand me. 

"I go to Chicago, and I feel happy to 
have been able to sing for three hours 
for the Mexican and Latin -American 
public that comes to see me. I feel like I 

didn't let them down, and that's one 
of the biggest satisfactions I have, 
whether I'm in Chicago, Los Angeles, 
Denver or any other city." 

i Qué Pa04 Radió! 
There's a new No. 1 at Regional Mexican: Joan Sebastian 's "Más Allá del Sol" 

(Balboa). This sends Conjunto Rrimavera's "Díganle" (Fonovisa) to the No. 2 spot. El 

Chapo De Sinaloás "Detrás de la Puerta" (Disa) is up five positions, to No. 15, and Los 

Alegres De La Sierra's "De Rodillas Te Pido" (Viva) is up seven, to No. 16. Two songs 

enter the chart: Los Horóscopos De Durango s "Cuando Se Fue" (Edimonsa /Disa) at 

No. 25 and K -Paz De La Sierra's "Silueta de Cristal" (Edimonsa /Disa) at No. 28. 

At Contemporary, Julieta Venega's "Me Voy" (Sony BMG) takes over the No. 1 

position. Ricardo Arjona's "A Ti" (Sony BMG) is up four spots, to No. 8; Belanova's "Por 

Ti" (Universal M.L.) is up seven, to No. 16; and Laura Pausini's "Tu Nombre en 

Mayúsculas" (Warner M.L.) is up six, to No. 23. Two songs enter the chart: Servando Y 

Florentino s "Una Canción Que Te Enamore" (Siente Music) at No. 18 and Miranda's -lo 
Te Diré" (EMI Televisa) at No. 28. 

Tropical also has a new No. 1, Monchy Y Alexandra's No Es una Novela" (J&N). 

Marc Anthony's "Qué Precio Tiene el Cielo (Sony BMG) is up four, to No. 3; Charlie 

Cruz's "Déjala Que Baile," f /Angel y Khriz (SGZ/Univision), is up four, to No. 10; Alex 

"El Bizcochitó s" "Si Ella Supiera" (Sony BMG) is up 13, to No. 17; and Mach 8 Daddy's 

"La Botella" (Universal M.L.) is up seven, to No. 21. There are five new entries: 

Servando Y Florentino's "Una Canción Que Te Enamore at No. 25, Limi -T 21's "A la 

Plena Le Gusta" (Univision) at No. 26, Héctor "El Fathers" "Here We Go Yo," f /El 
Presidente (Roc -La- familia /Gold Star/Machete), at No. 28, Domenic Marte's Ya Que Te 

Vas a Ir (J&N) at No. 29 and Ricardo Arjona's A Ti" at No. 30. 

At Latin Urban, Rakim Y Ken -Ys "Down" (Universal M.L.) remains at No. 1 for the 
second week. Voltios "Chévere," f/Notch (White Lion/Sony Urban /Epic), is up five 

positions, to No. 13; and Héctor "El Fathers "Here We Go Yo," f/El Presidente, is up 

three, to No. 19. Five new songs enter the chart: PitbuU's "Bojangles" (TVT) at No. 23, 

Tito "E1 Bambini "Flow Natural," f/Beenie Man (EMI Televisa), at No. 24, Mach 8 
Daddy's "La Botella" at No. 26, Wisin 8 Yandel's "Pam Pam" (Machete) at No. 28 and 

Sean Paul's "When You Gonna (Give It to Me)," f /Keyshia Cole (VP /Atlantic), at No. 29. 
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RR REGIONAL MEXICAN TOP 30 

ME .. 

July 7, 2006 
ARTIST - 

1041 
PLATS 

I - 
PLAYS 

WEEKS ON 
CHANT 

TOTA, STA1aNs 
ADDS 

3 O JOAN SEBASTIAN Más Allá Del Sol 03alboaJ 1198 +115 5 4210 

1 2 CONJUNTO PRIMAVERA Diganle (Fonovisal 1138 34 7 4610 

2 3 GRUPO MONTEZ DE DURANGO Adios A Mi Amante (Edimonsa/Disa) 1054 59 13 4210 

4 4 INTOCABLE Alguien Te Va A Hacer llorar (EMI Televisa) 1004 -74 12 4110 

5 0 MARIANO BARBA Aliado Del Tiempo (ThreeSound) 981 +47 16 4712 

6 6 LOS RIELEROS DEL NORTE Voy A Llorar Por Ti (Fonovisal 877 34 13 4310 

7 O ALFREDO RAMÍREZ Qué Lástima (Disa) 862 +2 10 4110 

9 8 LOS TIGRES DEL NORTE Ingratitud (fonovisa) 791 18 4 3510 

8 9 PATRULLA 81 Payaso Loco (Drsai 788 .32 12 3910 

10 10 DUELO Te Compro (Univrsronl 765 .4 5 3211 

11 Q LOS HURACANES DEL NORTE Fue Mentira (Univision) 764 +22 6 3611 

13 12 BANDA EL RECODO El Club De Las Feas (Fonovisal 669 16 5 3411 

12 13 JENNI RIVERA De Contrabando (Fonovisal 653 48 23 4510 

14 0 EL COYOTE Y SU BANDA TIERRA SANTA Prohibido ( Univision) 616 +21 13 3210 

20 ® EL CHAPO DE SINALOA Detrás De La Puerta (Visa) 604 +88 8 34(1 

23 ALEGRES DE LA SIERRA De Rodillas Te Pido (Viva) 586 +132 3 2511 

17 VALENTIN ELIZALDE Cónto Me Duele (Universal) 560 +17 10 2710 

22 0 JENNI RIVERA No Vas A Creer (Fonovisal 533 +43 3 2110 

19 Q SERGIO VEGA "EL SHAKA" Muchachita De Ojos Tristes (SonyMMGNorte) 522 +1 16 3011 

18 20 VICENTE FERNANDEZ Me Quedan Todas (SonyBMGNorte) 496 31 9 3110 

21 21 CARDENALES DE NUEVO LEON Cómo Te Llamas Paloma (Disal 491 2 4 2410 

16 72 ALICIA VILLARREAL Insensible A Ti (Universal) 490 61 14 3010 

25 ® LOS TUCANES DE TIJUANA Siempre Contigo (Univision) 447 +17 8 29/1 

27 ® ALACRANES MUSICAL Donde Estás (Univisionl 435 +27 2 2114 

!Debut> ® LOS HOROSCOPOS DE DURANGO Cuando Se Fue (Edimonsa/Disa) 424 +266 1 22110 

30 ® BANDA PEOUEÑOS MUSICAL Reencuentro (fono visa) 406 +37 2 2510 

29 ® JOSE MANUEL ZAMACONA Desde El Día Que Te fuiste /Visa/ 400 +9 5 2410 

/Debut> ® K-PAZ DE LA SIERRA Silueta De Cristal (Edimonsa /Visa) 395 +41 1 2212 

28 29 PANCHO BARRAZA No Va A Matarme Tu Amor (Balboa) 384 18 3 2310 

26 30 BRONCO "EL GIGANTE DE AMERICA" Quítame (fonovisal 377 -51 2 2310 

56 Regional Mexican reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 6/25 -7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. II after 20 weeks. the record 
is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number. Average Darter Hour Persons used herein with permission from Arbdron Inc. (© 2006, Arbitron Inc.).© 2006 Radio 6 Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LAeR¡S) 
TOTAL 

Kays 

CONJUNTO MAMA Alpo De Mi Maisel 515 

K .PAZ DE LA SN A Aro Te Vas A Amps* ÆdñAerr4II sal 468 

EL CHAPO DE SINALOA Pea Or Reprove iLlifall 451 

ALACRANES MUSICAL Si Yo Fuca Tu Amor Ilavisonl 446 

GO 
TO YOUR 
HAPPY 

PLACE 
No worries. man. Relax. Well take care of 

all your promotional prInit 1g needs. Soon 

you'll find that Communication Graphics 
is your happy place! Call today. : Communication :: - Graphics Inc 

COMPANY 
(800) 331 -4438 WWW.CGILINK.COM 

ARTIST TITLE LABEL s 

8E70 Y SUS CAMPOS Pensarlo En Ti (EdmauaeUQal 

KUMBIA MINN Ne Na Na IDuke Niñel (EMI Terror 

LOS TIGRES Ofl NIMTE Se nor locutor (famvwl 

RETO Y SUS CABIAMOS No Puedo Olvidarte (EMiDm44ksal 

BANDA LOS ELEGIDOS Fruta Prohibida (foaovisa/ 

rpAZ DE LA SIERRA Ali Credo (Edinova4)lkse) 

TOTAL 

PLATS 

440 

381 

375 

359 

292 

270 

POWERED ca 
MH'I)Ir1B:1SH, 

MOST ADDED' 
ARTIST ' ^.E ,ABí .S ADOS 

LOS HOROSCOPOS DE DURANGO Cundo Se Fue !Edinansallesal 10 

ZAINO Que No Exista Nada ifonovaai 10 

ESPEJISMO La Verdad (Fononsai 6 

CUISILLOS Amor Gitano !Bato/ 5 

TOÑO Y FREDDY Soy Para Ti (Osa/ 5 

ALACRANES MUSICAL Donde Estás (lJnr. ue/ 4 

LOS ORIGINALES DE SAN JUAN EI Tequlero (EMI Televise) 4 

LA AUTORIDAD DE LA SIERRA leña Verde (orsa/ 4 

EL CUERO Y SU BANDA CENTENARIO A Piro Dolor (A.R.C.) 3 

DIANA REYES Meetns aleiversa/ 3 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST ' INCREASE 

LOS HOROSCOPOS DE DURANGO Cuando Se Fue IFóreomtsásai +256 

ZAINO Que No Fusta Nada Ifonovaa) +137 

ALEGRES DE LA SIERRA De Rodillas Te Palo (Viva) +132 

JOAN SEBASTIAN Mas Alla Del Sol !Bato) +115 

EL CHAPO DE SINALOA Detrás De La Puerta /arsa/ +88 

TOÑO Y FREDDY Soy Para Ti (Vaal +86 

CUISILLOS Arar Gitano /Balboa] +83 

ESPEJISMO La Verdad !fmansa, +66 
LA AUTORIDAD DE LA SIERRA leña Verde (Brsai +58 

ULISES QUINTERO Algo Mas (Sony MG None) +51 

NEW &ACTIVE 
E. PENA fIPAQURA LA OR BAIL_ Two Pero Sabroso fames* 
Total Plays: 356, Total Stations 24, Adds: 0 

LOS ORIGINALES DE... la Troca Del Moño Negro (EMI Televisa) 
Total Plays: 339, Total Stations. 27, Adds 1 

KUMBIA KINGS Pachaco (EMI Televisa/ 

Total Plays: 326, Total Stations: 22, Adds 1 

CUISILLOS Amor Gitano (Balboa) 

Total Plays: 324, Total Stations: 19, Adds: 5 

ZAINO Que No Exista Nada (fonovrsa) 

Total Plays: 311, Total Stations 18, Adds: 10 

CHELIN ORTIZ Necesito Un Amor (Sony BMG Nate) 
Total Plays: 276. Total Stations: 20, Adds. 1 

DUELO Porque No Te Marchas (Umvrsion) 

Total Plays: 273, Total Stations: 17, Adds: 0 

DIANA REYES Mantras /Uiw rse) 
Total Plays: 269, Total Stations: 13, Adds: 3 

LOS CUE'S Of SINALOA Un Soñador (EMI Televisa) 

Total Plays: 255, Total Stations: 16. Adds: 2 

CONTROL Llueve Sobre Morita /UmrioimN 
Total Plays: 253, Total Stalin 15, Adds 1 

Sew embed bpteal line 
Statism *Vista for all MR reporters are available 

M as web at 40tat.radioaadreclyds.com. 

-:1411+,` 
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IN CONTEMPORARY TOP 30 

2 

THIS 
WEER 

o 
1 2 

3 0 
4 0 
5 0 
7 o 
6 7 

12 0 
11 o 
10 o 
9 0 
8 12 

13 ® 
14 14 

16 15 

23 

17 17 

IO.e.r> Q 
18 19 

19 20 

21 e 
20 22 

29 e 
22 24 

24 25 

28 26 

27 27 

Ieebut> 

25 29 

26 30 

July 7, 2000 
ARTIST Trill LABEL(S) 

TOTAL 
RAYS PLATS 

WEIRS D 
CHART 

TOTAL STATION& 
ADDS 

JULIETA VENEGAS Me Voy (SonyBMGI 818 +104 12 2210 

ALEJANDRA GUZMAN Volveré A Amar (SonyBMGI 776 -41 15 2410 

SHAKIRA fIWYCLEF JEAN Hips Don't be (fplci 741 64 11 2011 

CAMILA Abrázame (Sony BMGI 626 -29 17 2410 

RBD Este Corazón (EMI Tekwsal 601 + 36 9 1811 

SIN BANDERA Que Me Alcance La Vida SSonyBMGI 564 + 50 18 2310 

LA OREJA DE VAN GOGH Muñeca De Trapo (SonyBMGI 516 -40 15 2310 

RICARDO ARJONA A Ti ( SonyBMGI 501 +90 4 1914 

MACH & DADDY La Botella (Universal) 501 +88 4 1210 

THALIA fIAVENTURA No, No, No (EMI Televrsal 498 +81 6 1711 

NOELIA Cómo Duele (Barrera De Amor) (EMI Televisa) 490 +45 16 1710 

JUANES Lo Due Me Gusta A At (Universal) 420 -49 26 2310 

CHAYANNE Te Echo De Menos (Sony BMGI 406 +9 23 1810 

ENANITOS VERDES Mariposas (Universal) 364 14 4 1411 

JEREMIAS Uno Y Uno Es Igual A Tres (Universa/) 314 -32 15 1711 

BELANOVA Por Ti (Universal) 292 +63 5 1413 

VICTOR MANUELLE fIYURIDIA Nuestro Amor Se Ha Vuelto Ayer (SonyBMGI 291 16 7 BIO 

SERVANDO Y FLORENTINO Una Canción Due Te Enamore (SenteMusrc) 286 +286 1 919 

ANAIS Lo Que Son Las Cosas (Univisronl 284 -4 13 1610 

YAHIR Detalles (WarnerM/.) 274 13 13 1210 

BACILOS Contigo Se Va (WarnerML.1 253 +1 5 1312 

FRANKIE J. Pensando En Ti (Cc/umbal 250 21 3 1310 

LAURA PAUSINI Tu Nombre En Mayúsculas (Warner Ml i 193 +7 8 1012 

BELANOVA Me Pregunto (Universa // 189 -54 16 1210 

LUIS FONSI Por Una Muier (Universal) 187 -33 20 1410 

RBD Aún Hay Algo (EMI Televrsai 180 -14 19 1610 

EDUARDO CRUZ Tu Manera (Warner M1.1 177 -22 3 1210 

MIRANDA Yo Te Diré (EMI Televisa) 168 +26 1 711 

JEAN Duele (Sony BMW 165 .44 3 610 

RICKY MARTIN It's Alright (Columba) 164 -36 15 1210 

26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the 
airplay week of 625-7/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays Is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record 
is not in the top 15 and has two consecutive weeks of deceased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially 
reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio 8. Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL/S) 
TOW 
PEAR{ 

REIK Novembre Sn TI (Sony BMG( 413 

SIN BANDERA Scelta Mi Mano (Sony BMG) 3II1 

SHAKIRA Dia De Eriero 'fprl 314 

LAURA PAUSINI Como Si No Nos Hubecan s Amado (Wa rerM.I./ 246 

ARTIST TITLE LABELS, 

YURIDIA Angel (Sony MG) 

REYLI BARBA Amor Del Bueno (Sony BMG( 

LA 5A. ESTACIÓN Algo Mas 'Sony BMG) 

RBD Nuestro Amor (EMI Tetwaa) 

SHAKIRA No (Epic) 

FRANCO 0E VITA Tú De OW Vas (SawBMG) 

TOTAL 
PLAYS 

232 

216 

213 

199 

195 

192 

POWERED 

IEDIAB:ISE 

MOST ADDED 
ARTIST TITLE 

! ABEL,SI ADDS 

SERVANDO Y FLORENTINO Una Canción Que... (Siente Musici 9 

RICARDO ARJONA A Ti (SonyBMGI 4 

BELANOVA Por Ti (U/aversall 3 

OSE Ahora Que No Estás /fonovssai 3 

GLORIA TREVI Toda Me Moran /Umrseon( 3 

MOST 
INCREASED PLAYS 

ARTIST ''LE LABELIS, 

SERVANDO Y FLONENTMD Una Canción flue. 

JULIETA VENEGAS Me Voy (Sony BMG( 

RICARDO ARJONA A Ti (Sorry BMG( 

MACH & DADDY La BOIela (Umersal) 

THALIA fIAVENTURA No, No, No (fMl Talevisa, 

SHAKIRA fIWYCLEF JEAN Hops Don't Lie (Epic) 

BELANOVA Por TI (Umersa(i 

SIN BANDERA Tocante (Sony BMG( 

SIN BANDERA Que Me Alcance la Vida (Sony BMG' 

JEREMIAS Hay Un Amor Afuera ((/mesa/) 

TOTAL 
PLAY 

INCREASE 

(Sente Musai +286 

+104 

.90 

.88 

.81 

.64 
+63 

+63 

+50 

+47 

NEW & ACTIVE 
BELANOVA Rosa Pastel (Universa/) 

Total Plays: 149, Total Stations: 5, Adds: 0 

OSE Ahora Que No Estás (fono visa) 

Total Plays: 145, Total Stations. 8, Adds: 3 

DON OMAR Angelitos (Vi /Machelel 
Total Plays: 141, Total Stations: 5, Adds: 0 

SIN BANDERA Junto A Ti (Sorry BMG) 
Total Plays: 133, Total Stations: 5, Adds: 1 

CALLE 13 Atrévete Te (Sony BMGI 
Total Plays: 132. Total Stations: 8, Adds: 0 

CHAYANNE No Sé Por Due (Sony BMG) 

Total Plays: 127, Total Stations: 5, Adds: 1 

CHELO Cha Cha (Sony BMG) 

Total Plays: 123, Total Stations: 6, Adds: 0 

INTOCABLE Déjate Amar (EMI Televisa) 

Total Plays: 110, Total Stations 5, Adds: 0 

SIN BANbERA Tócame /Sony BMG) 

Total Plays: 110, Total Stations: 4, Adds: 1, 

JEREMIAS Hay Un Amon Afuera /UIWvessafl 

Taal Plays: 97, Taut Salim 4, Mk: 2 

Slap mead by teal plays 

Station playlists for all R&R reporters are available 
on the web at www,radioandrecords.com. 

The best way to predict the future...is to create it! 

I 

PROGRAMMING RESEARCH STRATEGIC PLANNING RESEARCH CONSULTING 

MEDIA RESEARCH 

& STRATEGY 
PARAGON 
Creating listener -Driven Innovation Since 1981 

303.922.5600 
www.paragonmediastrategies.com 
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July 7, 2006 

ìW? L A TIN FORMATS 

LAST 
WEEK 

2 

1 

7 

5 

6 

3 

4 

8 

9 

14 

12 

15 

11 

13 

16 

18 

30 

17 

20 

19 

28 

23 

25 

21 

22 

TROPICAL TOP 30 
WEEK ARTIST TIRE LABET(SI LT S K 

MONCHY & ALEXANDRA No Es Una Novela J &al) 302 +36 16 1210 

VICTOR MANUELLE Nuestro Amor Se Ha... (Sony BMG/ 299 -3 12 1310 

MARC ANTHONY Dui Precio Tiene El Cielo (Sony8MG/ 238 .33 4 1111 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie /fprl 234 +6 11 1010 

DON OMAR Angelitos (VI/Machete/ 232 +27 9 1010 

6 RAKIM Y KEN .Y Down (Universal/ 227 32 16 1010 

7 TITO "EL BAMBINO" Cade (EMI Telensai 222 22 15 910 

8 DADDY YANKEE Machucando (El CarteUlnterscope) 151 .22 18 710 

9 MARC ANTHONY Tu Amor Me Hace Bien (SonyBMG) 148 14 37 1110 

C. CRUZ UANGEL & KHRIZ Dgala Oue Bade /SGZNravmod 144 +25 5 610 

FONSECA Te Mando Flores (EM/ Tabaysa) 130 + 12 6 711 

THALÍA fIAVENTURA No, No, No /EM/ Televisa/ 133 +18 8 611 

JUANES lo Oue Me Gusta A Mi (Universal/ 129 +1 23 610 

14 INDIA Solamente Una Noche (SGZNmviss nl 104 .22 10 1010 

15 ORQUESTA GUAYACAN Ay Ama, Curdo... (SonyBMG/ 101 8 10 IA 

8 
MIN & YANDEL 6AVENTURA Noche De Sexo (AfachereJ 96 +I 16 SA) 

ALEX "EL BIZCOCHITO" Si Ela Supiera (Sony MG) 93 +37 2 40 
18 ZACANA$ FABA La Avispa !J &N) 86 -3 5 BA 

19 AMYMINTAiZIVOITKI En I& Ptestorre ISGLthis ira BO 2 4 0A 
20 LUIS FONSI Por Una Mujer Illiseta/ 77 -5 18 IA 

MACH & DADDY LaBolds pbiv.E/ 75 +15 2 III 
22 JEREMIAS Uno Y Me Es Meg A Tess Noisy sd 72 4 9 711 

DON MBIN30 Mar TAM O&M 71 0 3 311 

24 OLGA TAM Dakar Wiwi AM1(SawyM I 70 11 12 510 

SMARM VFL 11110 Um Cabin._ (Silo Mosel 88 +BI 1 313 

MAST 21 Ala Nina Le Gusta QAwiBiii BB +25 1 311 

27 LMMT 21 El Bak Pops 141kí i n) U 10 II 3A 
ILMEATIER %HnWe_Iirlrht111iLGreStadboid 63 +20 1 MI 
DOMEIE MUTE Ya Oiw Ta Vu A k OM) 13 +13 1 Ií1 

RICARDO ARJONA A Ti /Saiy MIG/ BO + 15 1 411 

I - WEEKS ON TOTAL 
PLAYS CHART STATIoiiA 

8 

I I Tropcy reporters MaMored wplay dans sapped M Medsabase Research a mn,on of h e .re Rade Networks Sores ranked tM tord plays ter 
the Mpry NM of &25 -711 Bullets appor on saps pomp plays or rems. n9 Kat horn orev.o n week K two songs we nM n total plays. IM warp 
Oh the larger mouse n plays es pissed pst Songs below No 15 ue moved ta recurrent axes 20 weeks on the owl 1 unless a sag his not ye raced 
Me top 15 It after 20 mole. M remord r rot On lop 15 and has two consecutive woes of Maimed plays the song s then a00 as rectnert 
Most Added n eW rod nurCer d now adora ono*, wow to AAR by each repatng station Saps unrpalsd as ados do MAMA bawd moral 
^ta semons playng a song Ment Iaxased Parys lots re saps Mt the greatest we-n -weed increases on to drays Tory Audrey cpels Menage 
..., persons tunes number of OAS hunes 1001 Ern daypan on each swpn s assgned n AOH nano, Average Uri , Nor Prams used 

...r. v.' n'nassnn hem MMlrco nt 10 2006. Arbron Inc 14.) 2006 Rade A Accord. 

NEW & ACTIVE 
ANDY ANDY Para No Vane Mis Oka In OM NI 
Total Pays: 57. Total Stations: 4, At 1 

WISIN & YANDEL Pam Pam eldadattl 
Total Pays: 56, Total Stations: 4. Adds: 1 

MANDE J. Pensando En Ti (CaAnii, 
Total Pays: 54, Total Stations: 4. Adds 1 

H. -EL FATHER"_ Deeds Car To Shoe 6aYStr1Friatd 
Total Plays: 46, Total Stations: 3. Adis: O 

R ROSENDO Si No Vat A Mare_ Moe Disa/Cotio eiald 

Total Pays: 40. Total Statism: 3. Aldo 0 

MIAS. STUART fRITO ROJAS Ela Y Yo /Machete/ 
Talai Pays: 30. Total Stations: 3. Adds: 0 

VOZ A VOZ Me ,Acute knot LEI Amino) (Urban Bor &Hite) 

TIMI Plays: 30. Total Stations: 2. Adds: 0 

MB Neutre Ana (EM! Te mas) 
Total Plays: 28. Total Stations: 3. Adds: 0 

ANTONY SANTOS Mitaine IDescarps Production) 
Total Pays: 26, Total Stations: 2, Adds: 0 

IN SAMBA .Moto A Ti (Sony 84161 

TIM) Ploys 21, Total Stalker 1, As 1 

Sapp ranked W top Nays 

r 
LATIN URBAN TOP 30 

T 

WEEEEKK WEEK ARTIST TITLE LABELIS) 

1 

2 

3 

4 

5 

8 

8 

7 

9 

10 

12 

11 

18 

15 

14 

18 

17 

19 

22 

21 

20 

23 ® 
*but> 

24 

28 ® 
WEI> 

27 

1 

2 

3 

4 

5 

6 

7 

8 

t 

12 

8 
15 

18 

18 

21 

TOTAL 
KAYS 

RAKIM Y KEN -Y Down Nrwersal/ 820 

SHAKIRA fIWYCLEF JEAN Hips Don't Le (fps/ 688 

TITO "EL BAMBINO" Cade (EMI Telensal 660 

DON OMAR Angelitos M /Machete/ 614 

DADDY YANKEE Machucando (El Carte4/nterscope) 599 

SEAN PAUL Temperature (VP /Atlantic) 491 

CALLE 13 Atrévete Te (SoryBMG) 453 

AVENTURA Un Beso (Premium) 447 

WISIN & YANOEI OAVENTURA Node De Sego Machete) 400 

CNAMILUONAIRE fIKRAYZIE... Rtán (UaversamMotoaw) 378 

WISIN & YANDEL Llamé Pa' Verte (Machete) 354 

DADDY YANKEE Rompe /f ICaneNnterscgae/ 345 

VOLTIO fINOTCH Chévere (Whne(AySamy Urban/Epsc) 322 

VOLTIO_ Chin Cif Chinfy (l$ 'e1,aV3'anyLAtWEpr) 304 

CASSIE Me & U /NertSeIenanBadBoy /AtlantKI 281 

ALEXIS Y F100 fRION... Agárrale El Pantalón (Sony BMG/ 274 

TOBY LOVE MAXIM Y KENT Trigo Un Amar Sony BMW 269 

561SW & YANDEL Wama Fkde /MacVetethwasdRepthJ247 

L EtFATHEfl _ Here... fRarlafan iafia6r57an1HacMd 238 

IRMA Y KENY Tú No Estás (Urban Box Officer 237 

FRANKIE J. Pensando En Ti (Columba) 233 

LIL' JON 11Eí0 & SEAN PAUL Snap Yo Fingers (TYT) 222 

PITBUII Bojangles (TVT) 188 

TITO "EL BAMBINO'... Flow Natural (EMI Televisa/ 187 

Pus-- NSKILLZ fIPITBUII Get Freaky 4amrMhncsal 185 

MACH & DADDY La Botela Nreversah 113 

DADDY YANKEE... Gangsta Zone (El Carteenterscgael 179 

WISIN & YANDEL Pan Pam (Machete) 174 

SEAN PAUL K. COLE When You Gana... (VP /AtlaM,c) 170 

H. IL FATHER" fIYOM0 Oáple Caer... Cyr StaeMadete) 168 

mammal 
MEII:II:ISE 
WEEKS ON TOTAL 

PLAYS CHART STATIONS 

19 16 1310 

69 18 1310 

15 15 1110 

61 11 1210 

16 19 1411 

4 15 1210 

59 18 1210 

49 26 1110 

0 22 1410 

+ 1 8 1010 

.16 32 14/0 

11 32 1410 

+86 9 1010 

+4 26 1310 

20 6 911 

24 6 910 

+4 3 710 

1 13 loro 

+22 B 910 

+3 14 1110 

.10 3 910 

+33 8 710 

+95 1 912 

+45 1 812 

+3 8 910 

+84 1 512 

+23 3 B10 

+ 38 1 712 

+64 1 611 

+9 3 511 

IA UM t*twomadws Mondorod wow rtra supped by Medea! Mown* a dose d Ammon Radio Nonnuts saps rand Pita dm 
tar Warp* ea &25.711 aWSSpperon longsN rIp mp'wim pMImoprwpwek N too wet am Ind naal TAM. MSap 
Mb M Wm maw taaq Mood tent. Soap WNW 15 re mowed a ramrod ahr 20 woes on the Man alas a sap has not yet readied 
M lop 15 . Nap 20 racks, M word is not M lop 15 and has Iwo conecutne owes of decreased plays Me sap n then categorized as recurrent 

Mod AIM is M 10111 ituAkst d new adds alkalis reprud a RAR by oath modem station Songs unreported as adds m not cote toward overa..: 

Idol OWNIM Mom a sap Mad Inxeaeed Paps her M saws MP Pe grand Wei- to-went increases m htai Mrs To Audance eowts Average. 

Owl" ilea Anon Inca number d pays Mina 100) EMI drawn ca saá Men s assigned an AOH mamba, Average Owner or Person 
how was omission from Armron Inc 10 2006. Maim MC 142 2006 RaM A Accords 

NEW &ACTIVE 
DADDY YANKEE El Truco (El CarttNnrerttgoe) 
Total Pays: 166, Total Stations: 6, Adds: 0 

EJ8 IIT.PAIN & KANDI GIRL U And Oat (Repass/OW 
Total Pays- 166, Total Stations: 6, Adds: 0 

CHELO Cha Cho (Sony 8M6/ 
Total Pays: 164, Total Stations: 7. Adds: 0 

FIELD MOB 1KSARA So What iD7P /Re/lml 
Total Pays: 151, Total Stations: 6. Adds: 0 

YUNG JOC Gan' Down (Bad Boy /Adrricl 
Total Ploys: 143, Total Stations: 8, Adds: 1 

l \ 

NAME Y KENY Me Matas (Unversall 

Total Pays: 134, Total Stations 4. Adds: 1 

KELLY FURTADO fITIMIALAND Promiscuous IGellenl 
Ton Rays: 132, Total Stations: 7, Adds: 1 

21 IN & LENNOX Cuánto Tengo Oue Esperar IMVP/Mechetel 
Total Pays: 121, Total Stations: 5, Adds. 1 

IEJO Ela No aware Nova (Mix-here) 
YON 118, Total Stations- 3. Adds. 1 

UM SOY Superman (AA/fariser Navel 
Talc Ploys: 117, Total Stations: 3, Adds: 0 

Iitpa tunbd Ml lenl /1ryN 

ROCK /ALTERNATIVE 
we 

1 

2 

3 

4 
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12 

13 

14 

15 

Tw 
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10 

11 

12 

13 

14 

15 

RECORD POOL 
ARTIST TWA taoets, 

KMW Diamond Girl (Balboa) 

INDIA Solamente Una Noche (SGZ/Umvision) 

VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony MG) 

TITO "EL BAMBINO" Cale (EMI Televisa) 

TRANSITO fIJOHNNY RIVERA & RAY SEPULVEDA Son Para Ustedes /SRS/Premium/Sony BMG) 

MONCHY & ALEXANDRA No Es Una Novela (J &N) 

ANA ALICIA Muere Lento Mi Amor IUarvnstonl 

RAULIN ROSENDO Si No Van A Morar Mi Muerte (Viva Discos /Cutting Latea) 

TITO ROJAS Si Me Pusieran A Elegir IMP) 

BANDA GORDA A las Mujeres Hay flue Mantenerlas Contentas (MP) 

JAY.D Nena (Griten Brother /Universal) 

PUERTO RICAN POWER Se Ven Borvtas (J&N) 

DON OMAR Angelitos (VI/Machete) 

FONSECA Te Mando Flexes (EMI Televaal 

ORQUESTA GUAYACAN Ay Mix, Cuando Hablan las Miradas (Sony BMGI 

mop T. ..te, 

PLASTILINA MOSH Milkonaire (EM/ Awatisa) 

BABASONICOS Yegua (Universal) 

LOS BUNKERS llueve Sobre La Ciudad (Nacional/ 

ENANITOS VERDES Mariposas /Umversall 

HECTOR BUITRAGO Altisimo (Hacinan 

BABASONICOS Carismático (Umveisall 

BERSUIT VERGARABAT Madre Hay Una Sola (Universal) 

MEXICAN INSTITUTE OF SOUND Mirando A las Muchachas (Nacionall 

GUSTAVO CERATI Crimen (Sony BMG) 

TANGHETTO Blue Monday INacanall 

PINKER,TONES Sondo Tots (Nacional) 

SPIGGA People Of The Sun (El Relámpago Musica/SLpermercado23/V&J) 

MAGO DE OZ la Posada De los Muertos /Warner Ml.) 

HUMMERSOUEAL Buck A Momerrey (SoorPop) 

BITMAN & ROBAN Tatita (Naciorufl 

Songs ranked by total number of pants. Data compiled from playlists submitted on a weekly basis by 12 specialty 
rock/alternative slaws, airing at least 2 hours per week, on radio stations across the country 

\ / \ Songs ranked by total number of pants. 22 Record Pool reporters. 

/ 
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WEBSITE: www.radioandrecords.com 

Fax E 
OPPORTUNITIES/MARKETPLACE: 310.788-1621 310-203-8727 kmurnawOradioandrscorda.com 

EDITORIAL/MAIN OFFICE: 310 -553.4330 310. 203 -9763 mailroom a radroandrecords.com 

WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051 lhowardttradioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 815-248-6655 Ihelton aradwandrecords.com 

SOUTH 

MORNINGS IN PENSACOLA 

Pensacola's Cat Country 98.7 has an 
opening for morning drive. We need a 

hard working. motivated. community - 
minded pro to work at the Academy of 
Country Music's Station of the Year. If you 
need your producer or refuse to roll up 
your sleeves and do the work it takes to 
continue our successful run to the top, 
please don't apply. We are proudly fam- 
ily- locally owned and operated. Send your 
AMD philosophy. demo. resume and true 
references to: 

Kevin King - Ops Mgr. 
ADX Communications 
7251 Plantation Road 

Pensacola. FL 32504 
No beginners or calls. ADX 

Communications is an EOE. 

: :fn 
Yestorday PD Gig 

Are you creative AND organized... If you are. 
we need to talk. You could be driving one of 
the most respected CHR's in the land. This 
heritage station has been in the top ten na- 
tionally as ranked by Arbitron in Average 
Quarter Hour many times. We need an ex- 
perienced PD who can step in with the 
coaching. on -air and creative skills to keep 
us there. Experience with Audio Vault. Cool 
Edit Pro. Selector and PowerGold a plus. 
Must have strong management experience, 
great on -air skills and the ability to lead by 
example. T&R to: 

Jay Michaels 
Chief Operating Officer 

Foster Communications Co.. Inc. 
2824 Sherwood Way 

San Angelo. Texas 76901 
openingsafostercommunications .us 

EOE 

EAST 

MEDIA ACCOUNT 
MANAGER - NYC 

Arbitran. a leading media information ser- 
vices company providing 

software solutions that will shape the future 
of the broadcasting industry 

is searching for a Media Account Manager 
to loin our Radio Station 

Services team in New York, NY or Columbia, 
MO. 
Primary Duties: Sales. service and training 
to Radio. Agency. Cable and Outdoor indus- 
tries in markets 151 +. This will involve pricing. 
negotiating, and growing business primarily 
selling Arbitron software. Extensive travel is 
required. approximately 2 -3 weeks each 
month. We will teach the skills to the right 
talent 
Skills/Experience Requirements: 2+ years 
radio. or agency experience or equivalent 
preferred. See full qualifications on our 
website. 
Send resumes to: saiesjobsrèarbitron.com 
or fax to: 410- 312 -8607 
Visit us online @ www,arbitron.com 
An Equal Opportunity Employer M /F /DN 

EAST 

NUM SNOW A YORE 

Suburban market of Washington. D.C. 
(Southern MD) searching for talent to pilot 
97 -7 the Rocket. This is no "cookie cutter" 
radio show. Format is Mainstream Rock. 
Market is suburban with same owner /mar- 
ket for 18 years and never selling out its 5- 
station cluster. We are the last of the Radio 
Mohicans. You will have artistic freedom 
within bounds. do production, remotes. live 
spots and live a secure. professional radio 
life. Ideally, we would prefer a talent that has 
been stifled by corporate programming and 
is yearning to do it with "talent." Paid vaca- 
hon. medical. holidays and other fringe ben- 
efits. Rush T&R to: 

SOMAR Communications. Inc. 

28095 Three Notch Rd. Suite 2 -8 

Mechanicsville. MD 20659 

or e-mail SOMARCOM ©AOL.COM 

E.O.E 

MIDWEST 

Minim. Slaw Producer 
Rover's Morning Glory. Chicago's morning 
show on 105.9 WCKG FREE FM. is looking 
for an experienced producer. Book guests. 
coordinate live events. manage interns, de- 
velop show content. work with affiliates. At- 
tention to detail, organization. knowledge of 
Chicago, and industry contacts a must. Pre- 
vious large- market Producer and/or Promo- 
tions Director experience preferred. Send 
resume. references, past accomplishments 
and producing philosophy to: Rover Pro- 
ducer WCKG FREE FM, 2 Prudential Plaza. 
Suite 1059. Chicago, II 60601 or fax to 312- 
565 -3180 attn: Rover Producer. Please no 
phone calls. CBS Radio is an EOE. 

CHICAGO 110111111111S 

Are you funny AND smart? Jacobs Media is 
looking for a charismatic morning host who 
is ready to innovate as part of an ensemble 
cast. A radio pro who is able to relate to a 

young target audience. ad -lib. interview. 
write. and make people laugh almost effort- 
lessly. News/Talk experience helpful. Oppor- 
tunity of a lifetime with a great company. 
EOE. Help build the morning show of the 
future. Send your best work via e-mail (no 
phone calls) to: 

Jobs©JacobsMediaOnline. com. 

WEST 

NIP NOP PERSONALITY 

Ask yourself....are you. or do you know of, 
truly one of the very best. most original 
sounding, Latino targeted Hip Hop "person- 
alities" (NO DJ's) in America? Be honest! If 

the answer is yes. please rush your CD 
aircheck of any daypart from any market, and 
your package. for the opportunity of a life- 
time in a great city. with a great company 
to: Radio 8 Records. 2049 Century Park 
East. 41st Floor. #1061, Los Angeles. CA 
90067. EOE 

WEST 

CNR NIYTIN IC STATION, 
TOP 30 NAWT 

Is seeking an experienced and entertaining 
MORNING HOST/TEAM that will take this 
station to the next level! 

T&R to: Radio E. Records, 2049 Century 
Park East. 41st Floor. 01162. Los Angeles. 
CA 90067. EOE 

POSITIONS SOUGHT 

Radio vet turned actor JAY SINCLAIR seeks 
to return to radio in Urban AC station in NE 

(917) 684-6007. (7/7) 

Energetic, flexible broadcaster. ready to 
join your team. Will consider any available 
position. Prefer Tulsa area. but will relocate. 
MICHELLE: (918) 902 -0499. (7/7) 

Young, energetic. enthusiastic broadcaster 
interested in on -air announcing. news -cast- 
ing. board operations, and production. 
DEREK: (9181 902-8633. (7/7) 

Versatile, charismatic broadcasting grad 
interested in on -air commercial writing, pro- 
duction and promotions. Willing to travel. 
J.D. (918) 355 -4334. jd.nolin ©gmail.com. 
(7/7) 

New female voicel Great personality on -air 
and excellent newscaster. Also interested in 
commercial voiceovers, sales and promo- 
tions. NICOLE: (918) 384 -9122. (7/7) 

This just in! Bright, young newscaster seek- 
ing employment. Intelligent, well read. au- 
thoritative delivery. Interested in reporting, 
writing, producing, etc. JEREMY: (918) 652- 
1811. (7/7) 

Zealous, aspiring, reliable upcoming 
broadcaster. Humorous on -air. Love com- 
mercial production and voiceovers. 
Hardworking and ready to go. JEFF: (918) 
734 -9971. accrossstick44@icox.net. (7/7) 

Catch the A- Train! I'm a recent radio school 
grad with a great attitude. Interested in on- 
air. board ops. sports and news. ALLEN: 
(918) 261 -1233, saunders37774hotmail. 
corn. (7/7) 

Seeking Play -by -Play /Media Relations! 
Sales position. JOE: (888) 327 -4996. (7/7) 

REtR Opportunities 
Free Advertising 

Radio 6 Retards. Inc. provides free (20 words maxi- 

mum) listings to radio stations ON A SPACE AVAILABLE 

BASIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 

To appear in hie following weeks issue. your ad must be 

received by flurads neon (PST). eight days prior to issue 

date Free Opportunities bsungs should be typewritten or 

printed on 81/7 X 11' compaoyrstaton letterhead and are 

accepted only by mad or fax 310-203.8727 Only free po- 

sitions sought ads are accepted by e-mail to'. 

kmumawairadrovrdrecords corn Address a120 -word ads 

to R&R Free Opportunities. 2049 Century Park East. 41st 

Floor. Los Angeles. CA 90067 

REtR Opportunities 
Advertising 
1x 2x 

$200/inch S150/Inch 
Rates are per week maximum 35 word per inch includ- 
ing heading) Includes generic border If logo. custom 
border or larger heading are required. add 12 inch ($60 
for 1x. $50 for 2x) In addition all ads appear on R&R's 
website. (why radaandrecords corn) 

Blind Box: add $50 
The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads. but a S50 service charge is added for ship- 
ping and handling 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typed on 
company/station letterhead and accompanied by ad- 
vance payment. Please submit ad copy & logos via 

email to kmumawwaradioandrecords corn Ads are also 
accepted by fax (310-203-8727) or mad Visa. MC. 

or AMEX accepted. Include card number. name as it 

appears on credit card. expiration date and phone 
number Blind box responses are sent to advertisers 
every Friday by first-class mail 

Deadline 
To appear in the following weeks issue. your ad must 
be received by Thursday eeee (PST) eight days prior 
to issue date Address all ads to R&R Opportunities. 
2049 Century Park East. 41st Floor. Los Angeles. 

CA 90067 

RADIO ft RECORDS, INC. 
2049 Century Park East. 41st Floor. Los Angeles. CA 90067 

R&R rs published weekly. except the week of December 25 Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States $330 00 in Canada and Mexico. and 5495 00 overseas (U S funds only) from Radio & Records 

Inc. at 2049 Century Park East 41st Floor Los Meeks. Ca tome 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and diner special publication Refunds are prorated based on the actual value of 

Issue received poor to cancellation. Nonrefundable quarterly rates available All reasonable care taken but no responsibility 

assuried for unsolicited material. R&R reserves all rights in material accepted for publication AM letters addressed to R& R or its 

Editors wit be assumed intended for publication reproduction and may therefore be used for this purpose Letters may be edited 

for space and clarity and may appear in the electronic versions of RBR. The writer assumes all liability regarding the content of 

the letter and its pub cation m R&R Nothing may be reproduced in who or in part without wntten permission from the 

Publisher 

O Radio 8 Records. Inc 2006 

POSTMASTER Send address changes to R&R. 2049 Century Park East. 41st Floor. Los MgNes California 90067 

HOW TO REACH US RADIn t RECORDS. INC.. 2049 CENTURY PARK EAST. 41ST FLOOR. LOS ANGELES. CA 90067 

310 -203 -8727 CIRCULATION: 310 - 788 -1625 

NEWS DESK: 310 -788 -1699 310-203-9763 

RAR MUSIC TRACKING: 310 -788 -1668 310-203-9763 

ADVERTISING /SALES: 310 -553 -4330 310 - 203 -8450 

subscnbe4r radroandrecords.com 

newsroom w radroandrecords.com 

cmaxwell O radroandrecords. com 

hmowry Cr racpoantlrecords corn 
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AIR CHECKS 

- AUDIO & VIDEO AIRCHECKS - 
.CURRENT 4 . WJMN/Ramiro & Pebbles. WOGL/Big Ron O'Bnen, 

.'100; Paul 

.Cabby Bryant WZZN MSC/Nikki, WNCI /Chris Davis. WDVE /Jim E 

Panay S13CD 

.CURRENT ON. KRBE /Atom Smasher. KLDUPauI Christy. WKIS/Bdly 

Brown KHKS.Billy The Kidd, WWZZ/Mathew Blades. KCCUJim 

Hall WAPE. Chase Daniels $13CD 

.PER$ONSI.QY PLUS M-Z17. KHKS/Xidd Kraddick. KKRW/Dean d Rog 

.KVIL/Terry dips. WIVY /Kirk. Mark d Spiegel 513 CD. 

. PERSONALTY PLUS iPP_-Z1r. KHMX,Sam Malone. KSCS/Terry Dorse, 

& Hawkeye. KIIS/Ryan Seacrest. Z100/Elvis Duran 6 Z Zoo $13 CD 

.PERSONALITY PLUE 1PP31i. KMYI /Jeff d Jer KSAN/Lamont d Tonetr 

tWPL(gatIljidd, WRBQ/Mason Dixon d Bin Connolly $13 CD 

CALL COUNTRY KY-114. WDXB. WZZK. KILT. WHOK. WCOL 513 CD 

+ALI CNR CHR -134. WSTR, WBTS. WWWO. WKST. $13 CD 

+ALL kC MC -142. KRTR. KSSK. WMJJ. WSNY. WENS $13 CD 

+PROFILE 4S -55E DALLAS! CHR Dry UC AC Gold AOR UC $13 CD 

tPROFILEti 1 HOUSTON! CHR AC Ctry AOR Gold UC $13 CD 

tPROMO VAULT PROW promo samples - all formats all market sizes 

$15 50 CD 

+SWEEPER VAULLttt1L-4f Sweeper d legal ID samples all formats' 

SI. 

+CHN -39 (CHR Ni,f..0-27 1Ail Oldies) .CR -1 (Classic Rock). .ALT -11 

(Alternative .AOR -17 (AOR) at S13 each 

tc,LASS(C 0C -182, WKNR/J Michael Wilson -1968. KFWB /Lohman d 

Barkley 1968, KFI/Mark Taylor -1978 KHJ/Unknown DJ 1978. WHBO/ 

Mason Dixon -1974. $16 50 CD 

Hain* Philly's WOGURoss Britain. NY's Z100 /Joe Rosati Boston 

WXKS /Man Siegel DC's WWZZ/Mathew Blades. Detrod s WYCD/Dr. Don 

Baltimore s WPOCMchael J d Jen DVD $35 VHS $30 

. tapes marked with . may be ordered on cassette for S3 less 

www.californiaaircheck.com 

CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

VIf4 

EMPLOYMENT SERV ICES 

AIR TALENT - PROGRAM DIRECTORS - PROMO DIRECTORS 

FREE Consultation! 
Shaun Holly 602- 828 -0507 

www.TripleYourPaycheck.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typed and 
accompanied by payment. Visa /MC /AMEX 
accepted. One inch 
minimum. additional 
space up to six inches 

available in increments 

of one -inch. Rates for 

R&R Marketplace (per 

inch): 

Marketplace 
(310) 788-1621 
Fax: (310) 203 -8727 

1 time $15.00 
6 lessens= 90.00 

13 insertion 85.00 
26 Meatless 75.00 
51 lussrthus 70.00 

e -mail: kmumaw@radioandrecords.com 

RR MARKETPLACE 

FEATURES VO /CEO VER SERVICES 

PIRATES OF THE CARIBBEAN: 
DEAD MAN'S CHEST 

Interview with Johnny Depp, 
Keira Knightley at Orlando Bloom 

Download these tree interviews and more at 

www.radiolinkshollywood.com 
We are now podcasting 

insert this address into your podcatcher i 

littp://rediolinksjodbus.com 
Contact Lori L.rn.r at (310)457-5358 

(310)457- 9e69(F.) r.dioinkse.o1.com (e-mail) 

SAM O'NEIL 
V O 1 C F I M A O I rV CS 

"THE VCNCE HEART ni,. 'i THE REST' 

DEMO: 
www. samoneil.com 

HEARD BY 
45 MILLION 

LISTENERS DAILY 
m pv or Wit t I.i 

1-877-4-YOURVO 
(877-496-8786) 

VO /CEO VER SERVICES 

IDS LINERS PROMOS 

JEFF DAVIS 
DEMOS ONLINE. WWW.JEFFDAVIS.COM 

PHONE: 323 -464 -3500 

J ' /ma9in9 Piomos t CO/11i*perClajjS 
iG hundrpdfo/sldtioq ,r. saround the world 1 CAl .LA 

WROR 
Boston 

Ho t92 A 
dav/dkaYe. co om 

93 
- J 

She's one of the most versatile voice 
performers in the business, heard daily on 
radio and television stations worldwide. 

Roberta Solomon 
PROMOS, IOS & SWEEPERS 
MP3 - ISON - FTP 

DEMOS ON THE WEB 
www.voicegal.com 

www.radioandrecords.com 

I N O O Y C T 1 O N ti 

For a free demo, email us at 
infotradavldkay.com 

JOE CIPRIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

MUSIC REFERENCE 

Great Summertime Songs! 
New! Sth Edition Green Book Of Songs By Subject 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 
1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* (*on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R&R, 10100 Santa Monica Blvd.. 3rd Floor. L.A., CA 90067 
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CHR/POP 
Lw fly 

3 0 NELLY FURTADO f(TIMBALAND Promswous (Geffen) 
1 2 SHAKIRA fIWYCLEF JEAN Hops Don 1 lie (fp« 
5 0 RIHANNA Unfaithful (Del Jans/IDJMGI 
2 4 FORT MINOR... Where'd You Go (Macht Snap /Warner Bros.) 
4 5 CHAMILLIONAIRE fIKRAYZIE BONE Ran (Uaversa /Motown) 
8 O LASSIE Me & U lbeiddecnongiad Boy,Allantc7 
9 FRAY Over My Head (Cable Can (Epic/ 

6 A NICK LACHEY What's left Of Me (Jive/Zomba label Growl 
10 0 PANIC, AT THE DISCO I Wnte_ (Decaydance/fabed By Ramen/lann 

7 10 ALL AMERICAN REJECTS Move Along (Doghouse /Intescgod 
13 0 CHRISTINA AGUILERA Amt No Other Man (RCA/RMG) 

15 12 NICKELBACK Sann Me i8oadrumn /IOJMG) 
11 e PUSSYCAT DOLLS 11816 SNOOP DOGG Buttons /A &M/lnte scgoel 
16 14 FIELD MOB 11CIARA So What (OTP/Gelfenl 
12 15 SEAN PAUL Temperature (VP/AMMO 
11 16 RIHANNA SOS /De /Ja M/DJAlG) 

22 GNARLS BARKLEY Crazy ffownlowm'Lava'Atlentrcl 
14 18 DANIEL POWTER Bad Day Anne, &os.) 
21 0 BEYONCE' IIJAYZ Dea Vu (Music WoddiSony Urban/Crxlrndb 
18 20 NATASHA BEDINGFIELD Unwritten /fpe 
20 PAULA DEANDA fIBABY BASH Doing Too Much ¡ Ansia) 
27 PARIS HILTON Stars Are Blind (Warner &os) 
23 CHRIS BROWN MIL' WAYNE Gm That iJrvr /Imrba label Gawp 
25 ASHLEY PARKER ANGEL let U Go (8lackGround(Umversa/Motown) 
16 JEANNIE ORTEGA frPAPOOSE Crowded (Haywood) 
31 CHERISH Do It To It /Sboldull/Ca proll 
24 27 ANNA NALICK teethe (2 AMI (Cdumául 
30 YUNG JOC Genf Down (Ba, 8oy /Ar4nto) 

JESSICA SIMPISN A Pumbkc Atlas /Epic/ 
32 KT TUNSTALL BYà Hers & The Clary Tree AlitNWIESI N 

#1 MOST ADDED 
JESSICA BITBON A Pubic NW ápic/ 

#1 MOST INCREASED PLAYS 
JESSICA STEPSON A Paaren Atha AFpi l 

TOP 5 NEW & ACTIVE 
FRANKIE J. MANN MESH TAN GP iGbnbill 

ASHLEE =MO hrieiU /6s/A ei 
VING YANG TWTIS FRITNYLI Shab (TV71 

BO BICE U Make Ms Batter (KAMM 
STACIE ORRICO I'm Net Missog You (Y1 

CHRYOP begins on Page 21. 

AC 
LW tW 

1 1 DANIEL POWTER Bad Day Warm Bros.) 

2 2 NATASHA BEDINGFIELD Unwritten (Epc/ 
3 3 JAMES BLUNT You're Beautiful (CastwdAHamr) 
4 4 LIFEHOUSE You And Me (Gelled 
5 5 KELLY CLARKSON Because Of You (RCA/RMG) 

7 0 ROB THOMAS Ever The Same ( Allentar/ 
6 MICHAEL BUBLE Save The last Dance For Me (143 /Repuel 
8 0 NICK LACHEY What's Left 01 Me (Jrve/lpvnda Labe IGrarp) 
9 9 CHRIS RICE When Did You Fall an Love With Me (Cabinda/WI 
11 0 KEITH URBAN Making Memories Of Us LCapnm(AICI 
10 11 FAITH HILL.. like We Never Loved At AN ( Wwner &osjCurbl 
13 0 BON JOVI Who Says You Can't Go Home (1s4aay /DJMGI 
12 13 SHERYL CROW & STING Always On Yam Side (A&M/IMwscgme/ 
15 0 FIVE FOR FIGHTING The Riddle (AwwdCakaeda ) 

14 15 LEANN RIMES Probably Wouldn't Be This Way (Cod 
16 TAYLOR HICKS Do I Make You Proud (J /RMG) 
17 NICOL SPONBERG Crazy In Love /Curb/ 
19 KT TUNSTALL Black Horse & The Chary Tree (Relentless/Own) 
20 ' RASCAL FLATTS What Hats The Most Haar Sorer) 
18 70 BO BICE The Real Thong (RCA/RMG) 

21 MERCYME So long Self (Cakaeba/MVO) 

23 CHICAGO love WIN Come Back (RAna'WwnerBros.) 
24 KELLY CLARKSON Walk Away (RCA/RMG) 

28 JON SECADA Free (43) 
26 JACK JOHNSON Upside Down ( &ushlvr /Umersa/Repakcl 
25 26 CARRIE UNDERWOOD Jesus. Take The Wheel (Anstal 
27 FRAY Ow MyHWICe le Can(EW.l 
- LIONEL NICHE I Cal N Law //s.4 AIi 
29 CHANTAL CINNAMON Feels Inatome Alin ese fnrertanaepl 

LOS LONELY BOYS Diuutads lOrM aieX riJ 

#1 MOST ADDED 
UNIX NONE I CHI It Love fTsYad70JMG) 

#1 MOST INCREASED PLAYS 
MN THOMAS Ever The Surr Atlreaor 

TOP 2 NEW & ACTIVE 
NATALIE NATI The Ari W AL1sdL7Kswwsc/ 

DIAN NU N. Muse TINS al, OW 

Achy/am/sprAIR 

74 mimes bank July 7, 2006 

July 7, 20Oe 

CHR/RHYTHMIC 
tee 1W 

1 Q YUNG JOC Gan' Down /Bad Boy /A14nhc7 
2 © CASSIE Me & U (NertSelectrovp8adBoy /Alantirl 
3 3 LIL' JON fIE 40 & SEAN PAUL Snap Yo Fingers (r1/17 

5 CHERISH Do It To It (Sho'NulI /Capitol/ 

6 NELLY FURTADO fITIMBALANO Promiscuous ]Geller) 
4 6 FIELD MOB IICIARA So What DTP/Gelled 
9 E,40 fIT-PAIN & KANOI GIRL U And Dal (ReprseBME.I 
11 KELIS f1T00 SHORT Bossy (Jrve/lomba labelGioapl 
10 RIHANNA Unfaithful (Defam/ILUMG) 
i 0 CHRIS BROWN fILIL' WAYNE Gene That rJ,ve'Zonda Label &aawl 
8 11 CHAMILLIONAIRE fIKRAYZIE BONE Rodin (Unne(sa/Motown) 
16 ® BEYONCE' fIJAY.Z Dea Vu (Music World/San, UrbaaCokmda) 
13 ® T.I. Why You Vienna (Grand Hustk /A/Arntrc7 

12 14 T.i. What You Know (Grand Hustle/Atlantic( 

14 15 SHAKIRA UWYCLEF JEAN Hips Don't Lie (Epic) 

17 0 LETOYA Tan (Capita,' 

15 11 PAULA DEANDA IIBABY BASH Dang Too Much /Anti/ 
18 18 DEM FRANCHIZE BOYZ Lean Wit IT Rock Wit It /So&oDrf/Vay r) 
21 SEAN PAUL.. When You Gonna (Gore It Up To Ma /VP /Al4nnic7 

26 I GNARLS BARKLEY Crazy (Downtown/lava/Atlanncl 
20 BUSTA RHYMES... I Love My B"'" (F zatodeJA/termarhgnterscgoel 

23 NE.YO Sexy Love (DelJanID/MG) 
27 CHINGY f1TYRESE Pulling Me Back (CaptdI 
25 YOUNG DRO VII. Shoulder Lean (Grand/Astle/Ar4nbc) 
30 JANET JACKSON fINELLY Cal On Me (Vrgn) 
22 26 SHAWNNA Getter' Some (DTP/DelJaeYLUMG) 
24 27 MARY J. BIIGE Enough Cryin' SAM 
28 28 BUBBA SPARXXX Heat It Up (ParpYl piV 
32 29 FORT MINBL_ NArre'd You Gs Mmaii- Stipinrr r &os.l 
37 a PACK Vas Vp All AfdatAita sd ths[abeldinaFV 

#1 MOST ADDED 
GNARLS BARKLEY Crag Eava/AtlmtK) 

#1 MOST INCREASED PLAYS 
NELLY FIINTAOB F¡ITAALABA Prreiwuan (efhd 

asp 5 NEW & ACTIVE 
CADILLAC DON & J MONEY Pasant HMIs And Jett !Sena raBay /AtyArrsl 

SHAREEFA FILUOACINS Need A Boss (D1P/OefJagfAA ) 

BROOKE HOGAN FIPAUL WALL About Us (SAKJb>11 
PHARRELL FIKANYE WEST Number One (Stag TiaArkllrapgome/ 

METHOD MAN FILAURYN HILL Say (OWJasefAMNC/ 

CHRIRHITHAIC Nplae or Page 20. 

HOT AC 
Lw TW 

2 1 NICKELHACK Sewn' Me (RordnaminfOJNO 
1 2 KT TUNSTALL Back Hase & The Chary Tree Bi /ant att4Yipia 
3 3 DANIEL POWTER Bad Day atom & s) 
4 4 NATASHA BEDINGFIELD Unwritten fEAIci 
7 0 GOO GOO DOLLS Stay With You Pansy BrosJ 
6 6 KELLY CLARKSON Walk Away (RCA/RMGI 

5 7 FRAY Over My Head (Cable Cai Ora 
10 0 RED HOT CHILI PEPPERS Dan California ( Wwner Bras./ 
8 9 JACK JOHNSON Upside Down (Brush /edUnwnsd &peak) 
12 0 GNARLS BARKLEY Crazy (Downtowdlara/AtIyMK) 
9 11 ROB THOMAS Ever The Same (Atlant¡c) 
13 0 JAMES BLUNT High (Custard/Arland.) 
11 13 BO BICE The Reel Thing (RCA/RMG/ 

15 NICK LACHEY What's Left Of Me LMire?ada UPI GraspI 
18 FIVE FOR FIGHTING The Riddle Uwarntokntdmbt/ 
16 SHAKIRA MIWYCLEF JEAN Hips Don't Lie (fpicJ 
17 17 RIHANNA SOS (DefJwMDJMG) 
19 ALLAMERICAN REJECTS Move Along (Doposnainterscopel 
27 ' JOHN MAYER Wining On The World To Change (Aware/Cakended 
20 m BLUE OCTOBER Hate Me Willows*, Motown) 
23 RASCAL FLATTS What Hurts The Most (L yrir Street) 
11 22 BETTER THAN EZRA .Icy (VLkteats) 
24 ® MAT KEARNEY Nothing left To Lose (Awe WCailmdwl 
22 24 FORT MINOR... Where'd Yee Go Nod*, SAmgtV11'amer Bras.) 
25 a KEANE Is It Any Wselsr dwtatape) 
26 26 SMASH MOUTH Stay OIMF lie fBawti /dBatl7 
30 CHRISTINA AGUILERA HI Oast Man (RCA/RMG/ 

28 LOS LONELY BOYS Dam* ASlMAsrJEpcl 
33 SNOW PATROL Cbelitq Can fA¡MHMarscgpe/ 
32 m STAINO EvStyl Wpm I l ANINNI e/ 

#1 MOST ADDED 
am MAYO NMI Oe TM Want Ts Gimp lAwMWCalmadal 

#1 MOST INCREASED PLAYS 
JOHN MAYER Wetting On The World To chimp (AwareCalwibaa/ 

OP 5 NEW & ACTIVE 
FN =TOS Maude MAIM 

SHAWNMNUNIS BeeutihtlNeed 114, rd 
AMMAN 114F1 The Rowe Mill 

LAN NI PIN Cadi Le G. MH'MMNi 
Gee 1L/SNIIS Lanni g The Hid Wsy PA 

AC legit M Paps i% 

MEIIAASE 

URBAN 
Lw LW 

3 0 FIELD MOB IICIARA So What (DTP/Geffen) 

1 2 LETOYA Tom (Cisrtoll 
4 0 LIL' JON f1E-40 & SEAN PAUL Snap Yo Fingers TVT( 

2 4 YUNG JOC Gan' Down (Bad Boy /Arlantn, 

5 T.I. Why You Warty (Grad HustkïAtlantrn 
8 YOUNG DRO f(T.I. Shoulder lean ,Grand Hustle AUantrcl 

9 CHERISH Do It To It (SAoAufl /Capitcil 

6 8 MARY J. BLIGE Enough Cryn' (Geffen) 

7 9 JAMIE FOXX ffTW1STA DJ Play A Love Song (JiRMG) 

14 I BEYONCE' fIJAY.Z Dept Vu (Masai Wodd'Sony Urban/CoIomdal 

11 KELIS ffT00 SHORT Bossy (JrieJZosda label Group) 

16 CASSIE Me & U /Nert&kcnvWBdBoy /Adantc) 
10 13 RICK ROSS... Hustle' dlpN-SidelDelJam///OJMG) 
12 14 CHRIS BROWN MIL' WAYNE Gimme That Uwe/Zomba label Group, 

23 JANET JACKSON 11NELLY Cal On Me /Vegas) 

20 CHINGY fITYRESE Puling Me Back (Capron 
19 BUSTA RHYMES... I Love My B " (fFlanale AlternutWFntewsccpe( 

13 18 CHAMIILIONAIRE fIKRAYZIE BONE Rdn ainwersa/Motown) 
25 0 NE-YO Sexy Love (DelJam/IDJMG) 
15 20 T.I. What You Know (Grand Hustle Atlantic) 

21 21 OUTKAST Mighty 0 /lafacedomda label Group, 

17 22 NE-TO When You're Mad (OafJamIlaIMG) 
29 ® LYFE JENNINGS S.E X. (Sony UrbanCalwnbaa) 

24 24 DEM FRANCNIZE BOYZ Ride' Res (So Sa Del /Vega) 

27 E-40 ffT.PAIN & KANDI GIRL U And Dal (Repst/8Mf7 
26 26 MISSEZ IIPIMP C Love Song (Fa'RaWGelleo) 
41 ® YUNG JOC I Know You See It (BdBoy /Atlantic) 
32 ® SAMMIE You Should Be My Gel /RowidyMwoalMotown) 
28 29 CHERI DENNIS I low Yee /Bad Boy /At/WM 
34 ® NUJ- Gad Laski( 1) ItUSAAPPaliktml 

Al MOST ADDED 
THREE I MAFIA Side 2 Side //lyp otatIfslassylib edanha/ 

#1 MOST INCREASED PLAYS 
BEYONCE' FIJAY-Z Dept Vu /Abair World/Say Ikbmt,*v awl 

ACTIVE 
SHAWNNA FISMOKE Damn (D7P/Del aafrl/MG 

SHAREEFA FRUDACRIS Need A Bou 077PXOMJard/DJMG) 

BROOKE VALENTINE FIPIMP C O-6N RAifaieelrpn/ 
JOE FIPAPOOSE Where You At Open* Laid &pp) 

OAZ FIRICK ROSS On Some Real (So So DeWspni 

WWII begins on Page 29. 

ROCK 
LW 1W 

1 1 RED HOT CHILI PEPPERS Dam California (Warner Bras.) 
2 2 BUCKCNERRY Crazy Bitch (Eleven Sevenlawl 
5 O THREE DAYS GRACE Anna) I Have Become UmNlaiaLabe!Group 
4 4 GODSMACK Speak /Urrwsa/Repadk) 
3 5 TOOL Vmcarmus (Vaf:aedlatli Label Group 

6 6 SHINEDOWN I Dare You /AtleMrU 
7 I WOLFMOTHER Woman PoPlaiMrerscgoel 
9 STONE SOUR Through Glass (Roa runne ILUMG) 
10 BREAKING BENJAMIN The Diary Of Jane (Haywood) 
11 I SEETHER The Gift (Wpd.Up) 

8 . 11 NICKEL BACK Sawn Me /Raaáwear //OJMGI 

15 HINDER Lips Of An Angel (UrwvwsaaRepolc) 
12 KORN Coning Undone Ward 
14 PEARL JAM Life Wasted L7 /RMGI 
13 15 FOO FIGHTERS No Way Back (RCA(RMGI 

19 0 TOM PETTY Sating Grace (Amevic&VWarner Enos.( 

16 17 PEARL JAM World Wale Suscde (J /RMGI 
22 

8 
BLACK STONE CHERRY Lonely Tram (Roadrunner /IDJMG7 

20 GODSMACK Shine Down (Unmwsa/Repadkl 
18 20 RACONTEURS Steady. As She Goes (7ArdMan/V2) 

23 21 ROB ZOMBIE American Witch (Geffvrinterscgpel 
21 22 SYSTEM OF A DOWN Lonely Day (Amencan(Calumdral 

29 AFI Miss Murder (Tbry Evi/ /ntersape) 
24 THEORY OF A DEADMAN Santa Maraca (RoaakunnetIOJMGl 

SHINEDOWN Heroes (Atletr) 
27 26 10 YEARS Though The Iris (Uravwsa/Radtke) 
18 HOOBASTANK Inside Of You (lsknd/IOJMG) 

DISTURBED Land Of Confusion "NNW 
RED HOT CHILI PEPPERS Tdlle flI &os.. 

30 FIGHTING INSTINCT I F. Few gall Mate Reaczne /Gateel 

TIUNTYYWee GM ADLA..iiarellair&as.) 

#1 MOST INCREASED PLAYS 
TOM PETTY Swim Grace /Aesntaiel 'raw&eeJ 

TOP 3 NEW & ACTIVE 
HIKE KNOW NM Me AAt1waMAmnnwi 

TUFT aicauri sd KIM 01 Teach) aWanw 8,801 
MIEN ANN CA NIA Minim INws /fpol Vos nCMrbr/ 

ROCA boobs as Pap R. 

www.americanradiohistory.com
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URBAN AC 
tw TW 

1 1 WNW MUM Ce't Le G. /S. S.O.I/Z a L.w6mo 
3 s MAMAS CANEY Ay Lit. At OslasIIAMS/ 
2 3 NAN MCI N TNT Fad Myself a Ye AAMwerebererraf 
4 O TEEM MANE Oah Woe )Cask MotwoV.ierra/Abraw* 
5 5 NBA MYSTIC I Refuse /SOBf) 

6 6 ISLET MOTHERS_ Just Cane Hare To Chi OWSadGr /JamMIJMG) 

12 LUTMERVANOMSS Stine U/RAFG) 

7 8 MARY J. BLIOE Be Without You (Getleni 

11 DONELL JONES I'm Gonna Be deface/Zomba label Gawp) 

8 10 ERIC BESET Pretty Baby Ifrday /RepnswWrnerBras.) 

9 11 HEATHER HEADLEY In My Mend /RCA/RMGI 

10 12 CHARLIE WILSON No Words (Joe/Zomba label Growl 
13 13 K. FRANKLIN Lookng... lío Yo Sord6aspo Centric/Zomba label Growl 
14 HEATHER HEADLEY M. Time /RCA/RMG. 

15 JEFF MAJORS fIKELIY PRICE God's Gift (Music One/Sony Urban) 

21 LIONEL RIME I Cad It Love llsAmdlOJMGI 

16 MARY J. BILGE Enough Cron' (Geffen 

19 MARY MARY Yesterday /Sony UnkmCakmbu/ 
18 SMARM Take Can 01 U A.N.NPfayr..el 
17 20 JANEIM Th Pelee On I&iir AAN Nrnr Bros) 
20 21 LETOYA Ten /COW 
22 22 ISLET ONNTNERS_ Net ON Akl Soong)Ja KIIMMGl 

23 23 RANEEN MANN Ye IAkdbeh. LMW 6rg) 
24 24 AVANT 4lirNrss Mkt J.te s ham) 
25 KEYNNLA CNLE Lew (A&Mtersemei 
30 INNS JACKSON ILLS TM ENd 01 Tine **me 
26 27 MEMO OWERS Wanes Se Ye Babe Craned 
28 28 MI ED TIE FAMILY U. Were Forst Mho [Arose 

PNNNCE Satisfied AANierallMHs.ife/ 
29 30 JAVER The Anshan h Ye 141E4 

#1 MOST ADDED 
AL SCOTT Ma Fact Is 0 Ned Ye) RAii. Beacbl 

#1 MOST INCREASED PLAYS 
LETNNVANNN Skim MVP 

TOP 5 NFW R ACTIVE 
JILL SCOTT The Fact Is II Ned You! (HAW Aaov 

ANEMIA U Do K For M. (Kadrl 
NOIA.AME There's Hops (UmowsalMatmaaf 

MBrlA MAMAS HyM Melerwoe Opkwatwrwl 
VAN MINT Clwacw rapid 
MMAN- ar Papa 22 

ACTIVE ROCK 
LW 1W 

1 O TUNE B A T S MACE Animal I Hew Sum i MIEN ,Lr iENOV 
2 2 TON. AM= IEMkanMZatth. labs/ &op/ 
3 3 NN MITCNI PEPPI N Dew Cakfirrw / Warmaloe.] 
5 O NE I Coil MAP AiNir 
4 5 IIIMENIMIY Crary Gear lamSoveelavaI 
7 NSA lie Of M Algal RArkrrsMRspebh l 
8 INAS>N BENJAMIN TM Diry Of Jae bobworM 
10 STI E INN Though Mee Bio immrILUMG) 
9 9 OBLRIBTNER Wane AEattdrAlrrsame) 
6 10 NNMMACK Speak RAwwad/Apadicl 

1 1 1 1 SEDAN TM Gift /NErt * 
12 12 RN NINE Aaaritrn ENdr A'i/AaeENwmPel 

16 8 NNM = Eire Dow Abkwelßpidd 
15 . PEAS JAM UbaeredIMAM 
13 15 MNVAVE Ed NO Seep yid 
18 OMACR STAR CNN lonely Tram Ilkedr.wr, OJMG) 

21 AMEN Us Ad Oh's /Van/ 
14 18 MUM Just Stop /Rwrae) 

22 Q AM Kos MAP /Tryfniff+srscgoN 
19 20 BLUE SCONES IWe Ma R/awsMAArarn) 
20 21 1e YEARS Tleee jr Po ea Novas" RpeBk) 
23 O SECS) S TO MARS The Ki /AueortadV'ipial 

24 INSEPRMNTS Rehepa (Caivuiial 
25 TIAPT Naareneled !Out Of Touch) Warm &os) 
30 BINITEBIVISIONS Veen grambIBEpr) 
27 RACONTEURS Steady, As She Got ManiMaWV21 
46 DISTURBED lad Of Contusion j ... 

29 28 HOOBASTANK lases Of Ye AVAIL/ 
32 ED FLYLEAF FuNy Alive TI 
28 30 PEARL JAM Wald Ws Still ilMNil 

-'1 MOST ADDED 
CROSSFADE ev;KihakkI d' 

t 1NLREASED PLAN 
SISTINE§ Lad N C----- 

TOP C alrtl 4 APTIVF 

AVENGES SEVENFOLD Sale The Day /Warner Bros./ 

NM King loneliness /See/Wrnr&asJ 
REVELATION THEORY Slowburn own 

UNDEROATH Writuig On The Walls (EMI Muse Reactive/Tomb S MIR 
REVELATION THEORY Selfish And Cold (ChT/T ) 

ROCK Nprns on Page 51 

RR THE BA CK PA GES 
July 7, 2000 

COUNTRY 
to 1W 

1 MAY MENU Seamwlar. $ V 
3 BRIAN PAISLEY TM W.M WNW 
4 CANE BNIERWNNO DM! Flews T. Brown. Me grata) 
2 4 PUN. VASSAR Lest Day Of My Life (Metal 
6 TONY ABM A little Too Late (Show Dag Natlk*1Awrrsal0 
5 6 TIE MCGRAW When The Stars Go Bee Cab 
8 RODNEY ATKINS If You're Gong Though Hem.. ewe 
7 KEITH ANDERSON Everytme I Hew Your Name /Arata) 

I I RASCAL FLATTS Me And My Gang dyne Stew) 
10 GARY ALLAN ide Ain't Always Beautiful INCA/ 
12 LITTLE SIG TOWN Bring It On Home dowry/ 
13 WRECKERS leave The Pieces /Mavereá/Wrom Bros.) 

16 STEVE HOLY Brand New Girlfriend /Curb) 

15 ERIC CHURCH How 'Bout You Inwood 
14 15 KENNY ROGERS I Can't Union You Sepddl 
18 JAKE OWEN Yee Haw (RCA) 

17 SUGARLAND Down M Mrssrssrppr (Up To No Good) Amory) 
19 BILLY CURRINGTON Why. Why, Why (Mercury) 

20 JOSE TURNER Would You Go Wnh Me )MCA) 

23 NOOKS A DUNN Budding Bridges /Amts) 
22 PAT GREEN Feels Just Lie h Should IONA) 

21 JOSH GRACIE Favorite State Of Mid (lyric Street) 

26 FAITH 11ML Sunshine And Summertime (WamwBrreJ 
24 DAMELLE PECK Fndn' A Good Man /By Mrdinl 
27 BRIG A RICH 8th Of November (Werner Bros.) 

28 TRACE ADKINS Swing (Capid 7 

25 TRENT WILLIAM On Agin Tonight /CatwüN 
30 MIRANDA LAMBENT New Stoops /CobtabU 
36 GEORGE STRAIT Gish Away ARIA) 

31 BLAINE LARSEN IOW! Know Elul She Said Xie tai/wr1VAfAl 

#1 MOST ADDED 
GEORGE STRAIT Give h Awry AMAI 

LISI INCREASED PLAYS 
SENSE SFILAR Mw N As ACE 

Teo F lJrui RI ACTIVE 
JEFF BATES One Sea Chance /RCAI 

JASON AURAS Amie Sky MR 
CONS CAKE Armee/. Ort Nye rCOfN 

BRIAN MCCOMAS Gad Ord Loeb FaArrly 
TRACY SAM Cbrpost Mod nön/Misany rwieiW 

xtw7RY Mgtbt oe Papi S7. 

ALTERNATIVE 
Lw 

1 

2 

3 

5 

4 

6 

7 

8 

9 

10 

11 

12 

16 

13 

14 

19 

20 

15 

18 

22 

21 

17 

24 

26 

23 

25 

31 

32 

27 

36 

1W 

1 NED NOT CNNF PEPPERS Otttd Cal** SIAN &Gal 
2 RACONTEURS Steady. AS Sir Goes (7)/m/06 0127 

MI Miss Murder (Tony hnNpacope/ 
THREE DAYS GRACE WWI New Become Unr1arM label Growl 

5 TOOL Vicarious (Vokana tININ LMl &osp/ 
6 ANGELS ANO AIRWAVES TheAdeetwe (SeretonelGellenl 

7 BLUE OCTOBER late Me Webers* Motown) 

GNARLS BARKLEY Crazy /Do wrowrelays/AUanre) 
30 SECONDS TO MARS The Ki IlnreataWrga) 
TAKING BACK SUNDAY MakeDarmSure Warner Bros.) 

PEARL JAM Lite Wasted /J /RMG) 

WOLFMOTHER Woman /MadrW /Interscgoe) 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 

14 KORN Coming Undone / Vrget) 

15 BUCKCHERRY Crazy Bitch OnesSwtetaval 
LOSTPROPHETS Rooftops /Cesar al 
STONE SOUR Though Glass /Roetkurar /IOJAIGI 

18 SEINEDOWN I Dan You (Atlantic) 
19 tN YEARS Wasteland /UreversalRapradk) 

PANIC! AT THE DISCO I Wnte... llkceydencerfdeMd By Rea eZavar7 

DASHBOARD CONFESSIONAL Don't Wad IMterscdpel 

22 ROCK KILLS KIO Paralyzed /fewless/RgnsWWrnr Bras.) 

23 SNOW PATROL Hands Open IA &M /lnrrsctgel 
MUSE Knights of Cydonia (Werner Oros.) 

25 ARCTIC MONKEYS I Bet You Look Good On The Oancefloor /Daeiod 
26 SHE WANTS REVENGE These Thegs ( Gellen) 

RISE AGAINST Ready To Fall (Geffen) 

28 HOOBASTANK Inside Of You 7lslardlDJU6i 
29 PEARL JAM World Wit Swat* U /RMG) 

e KEANE Is It Any War Rrrscipe) 

#1 MOST ADDED 
NNE Riga aI cid.As r IkeLl 

COST INCREASED PLAYS 
DIST1 ED Laid 01 CAMP AIB.Ii l 

nCTIVE 
BULLET FOR MY VALENTINE Tears Don't Fall (TismtkWJ ylIami 1.441 Gm* 

CROSSFADE Invincible (Calwill 
HIM Kdkng Loneliness (Sre/Wrewaros.) 

HINDER lips Of An Angel iUiwerselRepublrl 
SYSTEM OF A DOWN Kill Rock 'N Rol Amenr,m Catambel 

ALTERNATIVE begins on Pape 51 

SMOOTH JAll 
LW 1W 

1 1 PINLIPE SAME TIM D. N Apin IR i zrorsl 
2 2 MIMI ARAM Trim BM ri61 MMG) 
4 PETER VANE RIM Dee It Take ITo Wn Your Level Catawba) 
3 4 OMAN CULNERTSON Lars Get Started /GRPNMG) 

5 e WAYMAN TISDALE Get Drown On It (Rendezvous) 

6 6 MMSEY LEWIS Oh Happy Day (Nara& JumEMII 
8 EIIGE GROOVE Chinn /Nrads Juz/fANI 
7 NICK COIIONNE Always Thmkng Of You Abrade Juz/EMIi 
9 9 PAUL BROWN Wretpht (GRP/VMG) 

10 I CORINNE BAILEY RAE Put Your Records On /Croat 
13 RAY PARKER. JR. Mismaloya Beach Rey* Muse Group) 

11 12 DAVID PACK Biggest Part Of Me /PeakCowrdi 
12 a SIMPLY RED Holding Back... Hamplyred.cmWVerve fwecesUVMGI 

14 14 NAJEE 2nd 2 None /)leads Up /ntenarrwaalI 

15 15 MICHAEL IINGTON Pacifica (Rendezvous) 

18 CHRIS STANDING I Can't He Myself /Tgqorr" 11' Heyde* 
16 BRIAN SIMPSON Saturday Cod (Reedmaus) 

20 ; RICK BRAUN Groove Is In The Heart /Artvea 
26 FOURPLAY... My love's Leant' IBAaedrteRCA Vcre /RMG/ 

19 20 NERRIE HANCOCK... A Sorg For You /Posse beres/Vectrl 
21 a PIECES OF A DREAM Forward Emotion (Heads Up) 

22 22 DAVID BENOIT Seat Street /Peek/Cowcrdl 

27 ® JAZZMASTERS V FreeAs The Wad ITrgpr "4/'Rhythm/ 
23 24 JASON MILES SAP Nub, 1*radaim/EMII 
24 25 GERALD AININY Vie Se The Groove (Peet) 

25 26 DAVE K02 INdeeilMeM 
28 ERICOANNIS PEW Oral lbw* JareEm, 

SLATS Lad Elms IltAeed OOP* 
MANI RUST Say Ws Eith V 

29 30 MBA ALUMS Pea* Miseadrel 

#1 MOST ADDED 
FOURPLAY... My Loves Leavü /Rweü IR A Virror/RMG) 

IINCREASED PLAYS 
FOURPLAY- My Lavers Louie CA Ntt.oIMFG/ 

TOP 5 NFW R ACTIVE 
JACK JONNSNO *Pk Dawn (&wifileÇWwsaHi aile 

MANN MEANIES Dressed Te Chi bands Up) 

NICHAI) FRANKS Under The Sun /Korb) 

DU SILK Easy Does It ?root' 1V' Rhythm 

EARTH It/M0 A FMI FINNAN MCKNIGHT To You (Sanctuary/SRC) 

SMOOTH JAZZ Mpb ea Papa 48. 

TRIPLE A 
LW TW 

1 GNARLS NANILEY Crary it wmfa mIMM 1* JI71 
10 TOM PETTY Sane Grace /A..rio .iNLN.rkeaJ 
2 KT TUNSTALL Suddenly I See (Relentless/OW 
3 RED HOT CHILI PEPPERS Dan California Mum &as.) 
5 LUSTER One Man Wreckag Machine (Repast) 

7 LOS LONELY BOYS Diamonds /OrMrst/Epte 
6 MARK KNOPFLER A E. HARRIS The Is Us lli nesucNWrner Bros.) 

12 KEANE Is It Any Wonder Ilnterscope) 

4 9 MAT KEARNEY Nothing Left To Loss /Aware/Columba) 

21 

i 

JOHN MAYER Waiting On The Wald To Change )Awre'Columbiar 
11 CHRIS ISAAK Keg Without A Castle (Repose 

9 12 JAMES BLUNT High (Custard/Atlantic) 

8 13 SNAWN MULLINS Beautiful Wreck /Vanguard/ 

14 JACK JOHNSON Upside Down I &ash /re/UmrsalRepubic) 
15 RACONTEURS Steady. As She Goes (Ttrd MANE2) 

16 GOMEZ How We Opiate /ATO/RMGI 

19 TRAY How To Save A Life /Epic/ 

20 CORINNE BAILEY RAE Put Yew Records On /Capitol) 

22 ' COLDPLAY The Hardest Pan Cad 
17 20 AUGUSTANA Boston Ord 
18 21 GOO GOO DOLLS Stay With Ye RAamer Bros.) 

13 22 BEN HARPER Better Way MTN 
23 23 PAUL SIMON Outrageous (N'aner&os.) 
28 ZIGGY MARLEY Love Is My ReEgi.e (Tull Gong) 

29 SNOW PATROL Chasing Can LAMAdbterscopel 

25 DONATOR FRANKENREITER awe By Yoursef (lost Highway, 

SONYA KITCHELL Let Me Go (Mar) 
ROCK KILLS KID Paralyzed 6admvRewaWWrner Bros. 

26 29 BRUCE SPRINGSTEEN Pay Melly Money Down Co/umiak 
24 30 SNOW PATROL Hands Open /AMAPMtrscgoel 

nnnc- 
JOHN MAYER Waiting On The World To Change )Awarwfolumbaai 

nIINCREASED PLAYS 
JOHN MAYER Waft! ON The Web Ty Amp Mi..CoMwMai 

rap r & ACTIVE 
FIVE FOR FIGHTING The Rid/. (Aware /Columba! 

SOUL ASYLUM Stand Up And Be Strong /Legacy) 

DANIEL PORTER Bad Day (WrneBros) 
BRUCE COCKBURN Ddferent When!! Comes To You jai!NatNRowrderl 

WIDESPREAD PANIC Second Skin /Sanctuary /SRC) 

TRIPLE A begins on Page 57 
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aria Efantis Brennan loves what she does. With over 20 years' experience as an 
advocate for workplace -equality issues on Capitol Hill, Brennan has for the last 
four years led the efforts of American Women in Radio and Television as Exec. 
Director. 

A tireless individual filled with boundless optimism, Brennan claims that 
the happiest day of her life will be when she says, "I have to go find something else to do 
because our work here is done." 

Getting into the business: "Association work is what rve always done. When I came 
out of college I had an altruistic vision of what I wanted to do, and I was never really driven 
by money. rve stayed in the nonprofit arena for over 20 years because I needed to feel 
compelled by what I was doing. I started out on the events side and moved into executive 
management as I became more interested in public policy, governance and the business side 
of nonprofits. 

"I kind of tripped into working with women organizations. It started with a group 
called the Association of Female Exhibit Managers and Conference Organizers. Then I started 
doing some work with the American Society of Women Accountants, the National 
Association of Women Business Owners and the International 
Alliance of Women." 

Joining AWRY: "I started working with AWRT on events 
and resource development in 1998. Terry Dickerson was our 
Exec. Director. Then along came Jackie Duncan. We worked 
together for a few years, and when she left to start her own 
thing the board of directors asked me to apply for the 
position. 

"It was a little bit of a shift for me because I was 
accustomed to being focused on fundraising and event 
development, but I said yes. That was four years ago. We've 
had some terrific successes over the last four years, but it 
takes an incredible group of dedicated leaders and staff." 

Mission of the organization: "AWRT is a two- pronged 
organization. We have our member -driven organization, which 
is our C6, and we also have our foundation, which is our C3, 

our philanthropic, side. From the members' side, our mission is 
focused more on membership benefits and the public - policy 
side. We work to increase the impact of women in electronic 
media and allied fields by educating, advocating and acting as 
a resource. It sounds simple, but there are a lot of facets to 
that." 

Why someone should join AWRT: One of the things we 
find is that a lot of women in the field are looking for a place 
where they can have a commonality that they wouldn't find in 
a broad -based association. AWRT provides a niche -based 
benefit. Join us if you want to find some commonality in some 
of the issues you face as a woman in the field. 

We work hard to raise money outside of the dues model. 
We want to keep it affordable so people can continue to have broad -based associations but 
can also afford to join this niche association. For a lot of members, it's as simple as 
networking and being educated or educating women in the field. They want to feel that they 
are part of something bigger when it comes to affecting policy and effecting change, from 
the grass -roots level to the public -policy arena." 

Long -term plans: "Part of my mission when I became Exec. Director was to help lead 
the board through strategic planning to revamp the organization. IYs time for us to get back 
together and assess where we've come from, where we are and where we're headed. The first 
50 years of AWRT were all about reaching the electronic community. In the last five years 
there has been more outreach focused on our communities and our workplaces, so we've had 
more of an external presence. 

"If I were to bet what the next five or 10 years will bring, it would be continuing to do 
the work we do to try to ensure that women are all playing on a level playing field, but at 
the same time I see us taking on some big philanthropic endeavors to help build stronger 
communities.' 

Biggest challenge: "Change is slow. Some of the things we were hoping to see happen 
from a legislative standpoint when I first took over are still stuck in committee. It can 
sometimes be frustrating and challenging, but you have to focus on the things you're able to 
change in order to stay motivated. 

From a business standpoint, we still have a fiduciary responsibility to the organization, and 
it's challenging when budgets are cut. It certainly affects member -based organizations like ours." 

How the foundation works: 'The foundation is a little different from AWRT because 
the foundation can't do any of the lobbying or legislative work. The foundation focuses on 
our philanthropic endeavors, such as when we adopted needy urban middle schools across 
the country and we when we provided public- service announcements about great women in 
American history. We also spearheaded a campaign to stop sexual harassment." 

Local chapters of AWRY: "There are 30 chapters nationwide. The chapters are able to 

provide hands -on, here- and -now kinds of things. A lot of them do networking events or 
career fairs at universities and colleges. They're able to fan out on a local level and do things 
the national organization doesn't have the bandwidth and staff to do. 

"They operate autonomously, with their own set of bylaws. Many of them have their own 
nonprofit charters. We know what one another are doing and work within that framework. 
We work to ensure that we are always enhancing one another's efforts. Its a model that is 

able to give our members added layers of benefit." 
State of radio: "Radio is ultimately going to be fine. The radio landscape is going to 

change, but not for the worse. We're going to see something very similar to what we saw 
when the cable industry came about. Those were uncertain times, but there have been plenty 
of positives that have come from it. Everyone's going to survive. We're going to see a 

changing landscape, but not necessarily a landscape that leaves others behind." 
Opportunities for women: "I hope we see opportunity for women in all the different 

facets of electronic media as we know them currently and what they ultimately look like. 
When there are new technologies or burgeoning industries, women have more of an 
opportunity to seek and attain positions that are higher than they would have a chance of 

getting in a field that's more established. The happiest day of 
my life will be when I get to say, 'I have to go find some» : 

else to do because our work here is done:" 
Something about AWRY that would surprise our readers: 

"Twelve percent of our members are men. We have been around 
for 55 years, and in that time we've seen a lot of goo(' things 
happen. We've seen a remarkable change in the number of 

women and minorities who hold positions. When AWRT started 
it was a different world, a different landscape. You could count 
the number of TV stations on one hand, and the number of 
radio stations was much smaller than what it is now. 

"It would also surprise people that when you look at the 
statistics and the percentages, when it comes to putting women 
in high position, we still fare remarkably poorly compared to 
other industries. This industry claims to be progressive and 
claims to be on the leading edge, but when it comes to women in 
upper -echelon positions, we're sorely lacking." 

Career highlight: "I have two daughters, and rm most 
proud to be able to say that when I get up in the morning I try 
to make their world better than the world I had when I was 
their age." 

Career disappointment "I always marvel at people who 
say they would do it all the same. I would do everything 
differently, from where I'd spend my time to when,rd cut my 

losses and move on. In terms of major disappointments, there 
aren't really that many. rve made plenty of mistakes, `rut the 

MARIA EFANTIS 
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d Television 

only grave mistake you make is not learning from them and 
not learning how to put them behind you and move on to the 
next good thing." 

Most influential individual: "My mom has been a huge influence on my life. She carne 
over from Greece and taught herself to read, write and speak English. She has a terrific work 
and business ethic. 

"I've also had many influences in terms of iconic, powerful women who have affected me 
and shown me the kind of difference that women can make. From Linda Ellerbee to Oprah 
Winfrey to the less -known but equally important Chickie Bucco." 

Favorite radio format: "Talk. But because I have an 11 -year -old and a 6-year-old, it is 
all about hip -hop." 

Favorite television show: "I love, love, love, love Entourage. I was also a huge Will & 
Grace fan. I cried like a baby when they signed off." 

Favorite song: "Frank Sinatra's 'Fly Me to the Moon:" 
Favorite movie: "To Kill a Mockingbird." 
Favorite book: "The Great Santini." 
Favorite restaurant: "Scomá s in Sausalito, CA." 

Beverage of choice: "A cold one." 
Hobbies: "I work and rm a mom, so I don't have a ton of time for hobbies. I love to hang 

out with my kids. We go to the beach a lot, and we like to play tennis. I also like to read." 
E -mail address: "infoeawrt.org." 
Advice for women: "Negotiate going in. So often we're so excited when we get a 

position that we forget that our greatest bargaining power is when someone's decided that 
we're the right fit for the position, so you want to negotiate upfront. Always ask for more 
than they are offering because you're going to be stuck with percentage increases thereafter. 
The more you get at the outset, the higher your percentage increases will be. 

"I also think it signals to employers that you're a go- getter, that you're looking out for 
yourself just like you're going to look out for their organization. It's not a bad thing to ask 
for things. It shows employers that you're going to be assertive in the position they're hiring 
you for." 
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PRO -CELEBRITYTENNIS MATCH 
OPENING NIGHT CHARITY GALA 

FEATURING 

ANDRE AGASSI MARAT SAF I N 
LLEYTON HEWITT JON LOVITZ 

and Ball Boys Jack and Stench from the Jamie, Jack and Stench Show 

MUSICAL GUEST PERFORMERS 

GRAMMY Award nominee 
Brian McKnight 

and performing the National Anthem 
Verve recording artist Mindi Abair 

Monday, July 24, 2006 
VIP Reception and Silent Auction 6:00 p.m. Pro -Celebrity Tennis Match 7:30 p.m. 

Los Angeles Tennis Center 
Straus Stadium at UCLA 

Heineken music 

V INH l IÓ RAYMOND WEIL 
GENEVE 

4-e VeSs Si PINSTRIPES 

.. 
ev.ian OrIpirAgiS 

® 
lNllfiNL .44* 

TO PURCHASE TICKETS, "PLEASE CALL DORIT KALEV AT 310.581.8731 
MusiCares Foundation 3402 Pico Blvd. Santa Monica, CA 90405 phone 310.392.3777 fax 310.392.9699 
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