NEWSSTAND PRICE $6.50
‘Better Days’ At Hot AC

Warner Bros. artists The Goo Goo Dolls 1ake home Most
Added at the format this week as “Better Days" picks up

Y o 47 acds. The Goos
are still in the studio
putiing together
their latest album,
R but they'll take a
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Real Success Stories

What defines a legendary station? Find out as Rhythmic/
R break on New Urban Editor Dana Hall profiles 10 influential Urban
Year's Eve to play a stations from across the country. These leaders are all

‘ i 4 #
1 show at the Las revered by listeners, respected by the industry and tied in
o Vegas House of J”/J f#ﬁﬂﬁy to their communities. Being good isn't enough anymore;

Blues. 5 this week you'll learn how to be great. Page 33.
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IS NEW MEDIA
HURTING RADIO?

Technology =ditor Brida Connolly
takes a look at a few recent studies on
the topic of rad o vs. alternative media
and comes ta the conclusion that the
potential of new media to kill radio
may be a bit overblown. Indeed, if
radio dies, it seems much more likely
to be suicide than murder.

Page 14

THE FAIR TAX PLAN

Talk host Neal Boortz and
Congressman John Linder teamed up
to write The Fair Tax Book, which
details their plan to reform the U.S. tax
code, and soon tound themseives on
the top of the New York Times best-
seller list. News/Talk/Sports Editor Al
Peterson talks to Boortz about the
glamorous lif2 of an author and Boortz's
upcoming audit.
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played bassist Derek
Smalls in the classic
“rockumentary” This Is
turned 21. As a bonus,

of some of the hottest

— —

REVISITING SPINAL TAP l

Rock Editor Ken Anthony turns it up to 11 as he talks
with comedian, actor and radio host Harry Shearer, who

Spinal Tap, which recently

we've included a rundown

metal bands on the scene today. Page 64.
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Radio Works Together In Preparation For Digital Future

At NAB Radio Show, industry urged to 'step up to the plate,” stay focused on servmg listeners

By Joe Howard

R&R Washington Bureau Chief
thoward@radioandrecords.com

PHILADELPHIA — The
NAB Radio Show re-
turned to the City of
Brotherly Love two years
after its well-received 2003
stand here.

While that year’s show
was dominated by the
FCC’s then-new ownership
rules, this year’s confab,
held Sept. 21-23 at the
( ’ \

Marceni Award
L Winners: Page 10

Philadelphia Convention
Center, focused on radio’s

- - changing competitive land-
AN A scape and its digital future.
THOUSAND FOOT KRUTCH Infinity Broadcasting CEO
Austhie (Toolt 4 Nal) Joel Hollander revealed that
CHR/POP a group of companies that
MARIAH CAREY Sheke It D (/sland/IDJMG) includes Infinity, Clear Chan-
CHR/RAY THMIC nel, Emmis and Entercom
b KANYE WEST Gold Digger (Roc-A-Fella/iCIMG) will, within the next 60 to 90
E URBAN 3:1);5;???;::? g:a{\tsa{or ﬁt (Top row, I-r) Saga’s Ed Christian, Clear Channel's John Hogan, Infinity’s Joel Hollander, NRG Media’s Mary Quass and ICBC
QAR (EWEST SaldDioge S e Bl iie) form}s & ghal pi Broadcast Holdings' Charles Warfield at the “Group Executive Super Session”; author/marketer Seth Godin delivers a
tf»;URBAN AC ' ) e ! t1stre What he keynote; (middle I-r} moderator Dan Mason, Journai's Beveriee Brannigan, Regent's Bob Moody, Emmis’ Jimmy Steal,
# CHARLIE WILSON Charlie Last... (fve/Zomba Label Group) b n:r nto u l:\ iy S$BS's Bill Tanner and Clear Charnel’s Doc Wynter at the “Programming Executive Super Session”; (bottom row, -t} WIBC/
,GOSPEL g ra ;glyfelesl O';fj wb‘:)re Indianapolis’ Jon Quick and Tom Severino accept the Legendary Station Marconi; radio host and American Idol judge
DR. CHARLES G. HAVES & WARRIORS Work it.. (CEE) talking an 800dabout  pany, jackson delivers a luncheon address; and Bonneville's Bruce Reese, Federated Media's John Dille il and the NAB's
FCGUI"TRY NAB See Page 18 Eduie Fritts celebrate after Dille was given the National Radio Award.
MONTGOMERY GENTRY Something To Be . (Columbia)
SMOOTH JAZZ

PAUL HARDCASTLE Seren: (Trippin’ ‘N’ Rhythm)

!HAOB THOMAS Lonely to More (Atiantic)
0T AC
IFEHOUSE You And ke (Ceffen)
| ROCK
' "STAIND Right Here (Fip/Attantic}
| ACTIVE ROCK
RICKELBACK Photograph (Roadrunner/IDJMG)
LALTERNATIVE
“GORILLAZ Feel Good 1. (\irgin)
JRIPLE A
DAVID GRAY The One i Love (ATO/RCA/RMG)
’ CHRISTIAN CHR
JEREMY CAMP Lay Dovrn My Pride (8EC/Tooth & Nail)
[ AC
CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)
CHRISTIAN INSPD
CASTING CROWNS Lifesdng (Beach Street/Retnion/PLG)
REGIONAL MEXICAN
PAYRULLA 81 Eres Divina (Disa)
SPANISH CONTEMPORARY
RBD Sélo Quédate En Silencio (EM Latin)

TROPICAL
AVENTURA 1/DON OMAR Elia Y Yo (Premium)

ISSUE NMBER 1626

WZIN/Chicago
Flips To Oldies

By Ken Anthor!

R&R Rock Editor
kanthony@radioandrecords.com

ABC Radio on Monday
flipped WZZN (94.7 The
Zone)/Chicago from Active
Rock to Oldies as “94.7 True
Oldies.” The station will run
local programming in morning
and afternoon drive and Scott
Shannon’s True Oldies channel
in all other dayparts.

PD Bill Gamble and the rest of
the programming and on-air
staff have exited. The flip fills the
format hole that was created
when Infinity switched Oldies
WJMK /Chicago to Adult Hits
as “Jack FM"” in June.

WZZN See Page.1t

R&R Ups Peterson, Jucohson

R&R News/Talk/Sports
Editor Al Petersor has
added duties as Exec. Daily
News Manager. He wil! have
oversight of R&R’s daily
news products.

“Al has proven to be an
outstanding newsman with
a solid understanding of
handling industry news,”
serving as R&R VP/Editorial
& Music Operations Cyndee
Maxwell said.

“His far-reaching experi-
ence, from his early days in
music radio to consulting to
serving as R&R News/Talk/
Sports Editor, is crucial for us
as we continue in our role as
the industry’s resource for

Jacobson

Peterson

the most accurate and timely

Peterson will continue as
News/Talk/Sports Editor
and report directly to Max-
well and CEO/Publisher
Erica Farber.

PETERSON See Page 11

Bergin Rises To
RCA Music Grp.
Sr. VP/Top 40

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

The RCA Mu-
sic Group has el-
evated VP/Top 40
Promotion Mike
Bergin to Sr. VP/
Top 40 Promotion.
Bergin, who has
been with RMG
for the past five
years, the last three
in his most recent
post, will continue to report to
RMG Exec. VP/Promotion Rich-
ard Palmese and be based in
New York.

BERGIN See Page 11

Bergin

www americanradiohistorv com
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Bill Handel §
Hantel

2005
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Major Market
Personality
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Year

KFIAM: 640

More Stimulating Talk Radio

%k Head now actual size.
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ABC Scores Trifecta In RADAR 86

Bw Adam Jacobson

R&R Management/Marketing/Sales Editor
ajecobsondradivandrecords.com

ABC Daytime Direction earned
an average audience of nearly 8.2
miltion listeners and a 3.3 rating
in RADAR 86, taking, the top spot
in the September 2005 rankings of
national inventory networks con-

ducted by Arbitron. The network
improved from 7.5 million listen-
ers and a 3.1 rating in RADAR 85,
released in June, and from 7.4 mil-
lion listeners and a 3.0 rating in
RADAR 84.

RADAR See Page 11

‘ RADAR 86
Rank Network Audience AQH |
{in thousands) Rating |
1 ABC Daytime Direction Network* 8,179 3.3 W
2 ABC Prime Access Radio Network 6,735 27
| 3 ABC Morning News Radio Network® 5,605 23
4 Westwood CBS News Primetime Network 5586 2.3 |
5 Jones MediaAmerica TWC Radio Network* 5,570 23 {
6 Premiere Morning Drive Network” 5,362 22
7 Dial-Global Complete FM Network" 4,495 18
8 Premiere Mediabase Network* 4,092 1.7
9 ABC News/Talk Radio Network® 3,983 1.6
10 Premiere Emerald Plus Network 3,874 1.6
11 Westwood CBS Mix Weekend Radio Network® 3,806 1.6
12 ABC Young Adult Radio Network" 3,589 {185}
| 13 ABC Prime Reach Radio Network* 3418 14
14 Dial-Global Contemporary Network” 3,310 13
15 Premiere Sapphire Plus Network 3,307 1.3
16  American Urban Pinnacle Network® 3,170 1.3
17  Premiere Sapphire Network 3,107 13
18 Premiere Diamond Plus Network 3,034 1.2
"9 ABC Information Radio Network 2,957 1.2
20 CrystalNet Prestige® 2,850 12 |
* No broadcasts in one or more component daypars.
RADAR 86, September 2005 network rankings of all audiences to all commercials,
Monday-Sunday, 6am-midnight, persons 12+, total U.S.

Kirshbom Manages Entercom/Milwaukee

Alan Kirshbom has been
elevated from Director/
Sales to VP/Market Man-
ager for Entercom’s three
Milwaukee stations: Hot
AC WMYX, Sports WSSP
and CHR/PPop WXSS. He
succeeds Ray Quinn, who
departed in early August to
take on similar duties for
Entenzom’s Denver cluster.

Kirshborh reports to

Kirshbom

Entercom Regional VP
Weezie Kramer, who said,
“Alan continues to prove
his commitment to the
Milwaukee market. His
ongoing dedication to our
brands and proven track
record for results make
% him the perfect choice for
| this position.”

KIRSHBOM See Page 11

PAGE 3

WIMK & WUSN/
Chicago VP/GM Dave
Robbins has added
duties as Director/
Digital Programming
for Infinity Broadcast-
ing. Among his new re-
sponsibilities will be
overseeing the devel-
opment and expansion
of Infinity’s HD Radio
strategy, including sec-
ondary HD audio program-
ming.

Adult Hits WJMK and
Country WUSN operate Infin-
ity’s only separately pro-
grammed HD subchannels:
WJMK-HD?2, airing WJMK’s
former Oldies programming,
and WUSN-HD2, running a

Robhins Set As Infinity Dir/DigittT

Robbins

Country format called
"Chicago’s Future Coun-
try,” focusing on new
music from established
artists and newcomers.

Infinity Chairman/
CEO Joel Hollander
said, “Dave had an inte-
gral role in the success-
ful development and
launch of Chicago’s
WUSN HD-2 and WIMK-
FM HD-2 and has distinguished
himself as one of the leaders
in the industry. Under his
guidance, I am confident In-
finity will reach new heights
in making the best use of the
technology for listeners and
advertisers.”

ROBBINS See Page 9.

Lassman Joins KZJK/Minneapolis As PD

John Lassman has been named PD of Infinity Adult Hits KZJK
(104.1 Jack FM)/Minneapolis, effective Oct. 3. A market veteran,
Lassman has been Asst. PD of Classic Rock KQRS and PD of now-de-
funct Alternative KEGE (93.7 The Edge).

Infinity /Minneapolis Sr. VP Mary Niemeyer said, “I'm thrilled to
welcome John to the Infinity/Minneapolis family and 104.1 Jack FM.
His in-depth knowledge of music, understanding of the market, cre-
ativity and irreverent sense of humor will be an asset to Jack and the

hot new format.”

Lassman has over 23 years of experience in programming, on-air and
sales in a variety of music formats and in dities including Richmond and
Detroit. He has also been Brand Manager for Clear Channel, a post in
which he oversaw Southwestern markets.

Murphy Appointed WHFS/Baltimore PD

Mike Murphy has
been named PD of Infin-
ity Talk/Alternative hy- &
brid WHFS/Baltimore, § ;
effective Oct. 10. Murphy |
fills the chair that has
been empty since Au-
gust, when Lisa Worden
left to return to the MD

edge make him the right

He will join a solid team of
program directors and will
make a tremendous addi-
tion to the cluster.”

Since 2001 Murphy has

WDYL/Richmond. Before

post at co-owned KROQ/ that he held the Asst. PD
Los Angeles. postat the Boston-based FNX
“We are thrilled to ~ Murphy  Radio Network and Alt-

have Mike Murphy in

Baltimore,” said Infinity/Balti-
more VP/Programming Dave
Labrozzi, to whom Murphy will
report. “His passion and knowl-

ernative WWRX/Providence.

“I'm very excited to carry the

torch at one of the best brands in

radio,” Murphy said. “WHFS has
MURPHY See Page 11

New CMA Roles For Benson, Genovese

The Country Music Associa-
tion board of directors has named
current CMA Exec. Director Ed
Benson to the newly created
Chief Strategic Officer post and
current Assoc. Exec. Director
Tammy Genovese to the newly
established COO position, effec-
tive Jan. 1, 2006.

Benson will work closely with
the CMA board to develop strat-
egies to step up organization’s
activities, while Genovese will as-
sume the duties of chief staff
executive that have been under
the executive director’s purview.
Both report directly to the CMA
Executive Committee.

www americanradiohistorv.com

Genovese

Benson

“I'am thrilled to have the op-
portunity to help take the CMA to
the next level,” Benson said. “It’s
logical to be asking ‘What’s next?’

CMA See Page @

Konrad Named
Dir/Prog. & Ops
For Hubbard Trio

Steve Konrad has been named
Director/Programming & Opera-
tions for Hubbard Broadcasting/

| Minneapolis Talk outlets KSTP-

AM and WFMP-FM, as well as
co-owned Country WIXK/New

| Richmond, WI. Konrad fills a po-

person to take over at 'HFS. |

been PD of Alternative |

|
|
|
|
|
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sition that has been open since Joe
O’Brien exited last summer.

The move marks a return to the
Twin Cities and to Hubbard for
Konrad, who was D of KSTP
from 1991-1998 before leaving to
program KLIF/Dallas. For the
past five years he has served as
Regional VP for Clear Channel/
Columbus, OH & Central Ohio,
where he had primary responsi-
bility for programming News/
Talk WTVN /Columbus.

“Finding the right person to
come in and lead our program-
ming, especially with some of the
challenges ahead, has been a real
experience for me these past three
months,” said KSTP-AM &
WFMP VP/GM Todd Fisher.

“In this day of consolidation,
finding a solid talent coach, some-
one with the ability to ‘get’ our
unique radio stations and some-
one who is a big, strategic thinker,
was seemingly impossible. I am

KONRAD See Page 11.

Burton Becomes
Aware VP/Promo

Aware Records has appointed
Scott Burton to the newly created
post of VP/Promotion, based in
Chicago. Burton
was last seen as
Elektra Records
VP/National Pro-
motion and may be
best known for his
18 years at Jeff Mc-
Clusky & Associ-
ates, the majority of
which he spent as
Exec. VP.

“Scott is a natural fit for us, and
his presence enables Aware to take
promotion to the next level,” said
Aware founder/President Gregg
Latterman. “I want to make sure
we break every one of our bands,
and radio is obviously a very im-
portant part of that process.

Scott has deep relationships na-
tionally, as well as vast experience
with developing artists, which is
what we do at Aware. ['ve wanted
to bring in a senior promotion

BURTON See Page 6

Burton

Clarification

WIJY/Franklin, IN, which flipped
to Oldies last week, is operated un-
der an LMA by Raven Broadcast-
ing. Its new GSM, Russ Dodge,
retains duties as GM and GSM of
WXLW/Indianapolis, which is being
sold by Pilgrim to Raven.
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Clear Channel Launches

Adlet’ Initiative

By Keith Berman
R
n a recent conversation with R&R, Clear Channel Sr. VP/

. West Coast Charlie Rahilly said the company has put to-
gether a new advertising program to respond to changing
consumer and advertising experiences: five-second “adlets,”
running once per hour between 5am-1am. Rahilly added that
national advertisers and other well-known companies are
very interested in the new option.

“We've had a size-12 shoe store for
thelast 70 years in radio, and we said,
‘How about having some size sixes,
some size eights, some size nines and
some size 12s?” Rahilly told R&R.
“We're providing more options,
choices and alternatives.”

Along with the varied spot
lengths, Rahilly said CC is also of-
fering advertisers a premium-place-
ment option.

Adlets, he said, are an opportu-
nity for established companies to
“cleverly reinforce” their brands
in consumers’ minds. While five-
second spots would probably not
be suitable for a local business, Ra-
hilly said such national advertis-
ers as Fox, McDonald’s and Afrin
have already purchased adlet air-
time.

“Because the five seconds are so

Racdio One Sees Red’
With St. Louis Purchase

Acquires WRDA from Emmis for $20 million

By Adam Jacobson

R&R ManagemenvMarkennqlsaies Editor
ajacobson@radioandrecords.com

mmis Communications on Monday confirmed that its
Adult Standards WRDA (Red 104.1)/St. Louis was, in the
words of Emmis Radio President Rick Cummings, a
“noncore asset” as it sold Red to Radio One for $20 million.
Radio One plans to begin operating WRDA under an LMA
on Oct. 1, when the Red format will disappear from the sta-

tion.
“Red was a novel format that our

staff in St. Louis executed well, but
after 18 months the results have not
been robust,” Cummings said. “Ra-
dio One has been looking for some
time for another property inSt. Lou-
is, and this was the ideal time for
Emmis and Radio One to put the
deal together.”

Radio One CEO Alfred Liggins
said, “Through this acquisition we
will complement our current single
station in St. Louis, thus greatly
strengthening our competitive po-
sition in this large urban market.”

Radio One’s other St. Louis prop-
erty is Urban WFUN, which it ob-
tained from Arch Broadcasting for
$13.6 million in 1999.

Emmis plans to keep airing
Red’s programming as a webcast,
at www.red1041.com, and it will also
run the format — a mix of stan-
dards by newer artists including
Diana Krall, Amos Lee, Katie Me-
lua, The Cherry Poppin’ Daddies
and Jamie Cullum and songs by
artists like Shirley Bassey, Dean
Martin, Natalie Cole, Lou Rawls,
Rod Stewart and Bobby Darin —

Analyst: Radio Needs To
Speed Up Ad Reductions

n a report issued late last week, Banc of America Securi-

ties analyst Jonathan Jacoby said radio operators other
than Clear Channel will need to accelerate their inventory-
reduction initiatives at some point. Now that Clear Channel
has shown some early ratings success with its “Less Is More”
program, he said other companies may speed up spot reduc-
tions next year.

Jacoby also wamed that Q3 “could
be challenging for radio and other
media,” blaming the potential slow-
down on a sluggish retail sector.
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His words of caution came as the
radio industry saw 3% growth in
August and as September appears
to be on pace for 2%-3% growth.

www americanradiohistorv com

fast, it may te more of a trigger to
people’s brains to turn them on to a
product, especially given the premi-
um positioning,” he said.

The adlet initiative is the brain-
child of Clear Channel’s Creative
Services Group and was developed
following discussions between the
creative shops and Clear Channel
Radio Sales Regional President Bob
McCurdy, CC Radio Sr. VP/Cre-
ative Services Jim Cook and CC Cre-
ative Services Group Managing Di-
rector Bob Case.

The Creative Services Group, es-
tablished in November 2004, is
working with Clear Channel stations

RAHILLY See Page 6

on weekends on FM Talker KFTK/
St. Louis.

Meet Media Menitors

In other Emmis news, the compa-
ny last week reached an agreement
with Media Monitors that gives
Emmis stations the ability to view
newspaper ads by page number and
see the advertisements compared to
radio-spot placement and frequen-
cy for the same or similar advertis-
ers.

Emmis will use the “PaperVue”
service at its Austin, Chicago, Indi-
anapolis, Los Angeles, New York,
Phoenix and St. Louis stations. Me-
dia Monttors launched the Paper-
Vue newspaper ad-tracking service
earlier this year in the New York
metropoiitan area.

Additional reporting by Joe Howard.

Despite those figures, Jacoby said,
“We do not believe that radio can
escape unscathed, as retail is one of
radio’s biggest ad categories.”
Jacoby maintained his cautious
outlook on midcap radio stocks, cit-
ing economic conditions nationwide,
inventory reductions and remaining,
acquisition risks for most operators.
“While radio performance in August

ANALYST See Page 6.

BUSINESS BRIEFS

Radio, Record Execs Among Forbes’ Richest

everal radio- and recording-industry executives appear on Forbes

magazine's 2005 list of the wealthiest Americans. Sumner
Redstone, the 82-year-old Viacom Chairman/CEO, lands at Nc. 25,
with an estimated net worth of $8.4 biltion, while 62-year-old college
dropout David Geffen, who founded Asylum Records and Geffen
Records, is in the 45th spot, with a personal fortune of $4.5 billion.
1 Also on the list are Univision Chairman/CEQ Jerry Perenchio,
whose $2.6 billion fortune puts him in 89th place, and Clear Chan-
nel Chairman Lowry Mays, whose net worth of $1.1 billion lands
him at No. 320.

Salem Increases Its Q3 Guidance

Salem Communications last week upped its Q3 guidance and
is now projecting net broadcasting revenue of between $50.3

million and $50.8 miltion, up from $50 million-$50.5 million. The com-
pany continues to project same-station net broadcasting revenue
growth in the mid-single digits.

XM Updates Subscriber Numbers

hough it didn't reveal when it surpassed the milestone, XM Sat-

ellite Radio announced on Tuesday that it now has more than
5 million subscribers and is on track for 6 million by year's end. The
year-end figure is up from XM's earlier forecast of 5.5 million.

Senate Bill Aims To Expand Emergency Alerts

he usefulness of the FCC’s Emergency Alert System has been

called into question in recent years, and Sen. Jim DeMint this
week introduced a bill to create a new warning system that would
transmit information across broadcast, wireless, cable and satellite
media.

The Warning, Alert and Response Network Act, co-sponsored by
Senate Commerce Committee Chairman Ted Stevens, would cre-
ate a new federal system that, the WARN Act specifies, must
“complement, not duplicate, the current Emergency Alert System and
obtain the maximum benefit possible from the utilization of existing
research and development, technologies and processes developed
for or utilized by the Emergency Alert System.”

Stop 26-Riverbend Ordered To Refinance Or Sell

top 26-Riverbend Inc., which owns five radio stations in Ohio,
has received an order from a U.S. bankruptcy court to refinance
or sell its stations. Stop 26-Riverbend has retained John Pierce &
Co. and General Capital Partners to help decide exactly what to do
with WVKO-AM & FM/Columbus and WASN, WGFT & WRBP/

Youngstown.

Stop 26-Riverbend has been in financial difficulties for some time,
and the company, headed by COO William Cusack, will most likely
put the radio properties up for sale. Of the five stations, Urban AC
WRBP enjoys the highest ratings, and it billed $600,000 n 2004,
according to BIAfn. Regional Mexican WVKO-FM billed $500,000
in 2004.

Corporation For Public Broadcasting Elects New Leader

heryl Halpern, a Corporation for Public Broadcasting board

member for three years, was on Monday elected Chairwoman
of the CPB, which oversees National Public Radio and FBS. She
replaces Ken Tomlinson, whose efforts to address criticism of the
networks’ perceived left-leaning tendencies were not well-received
by some board members.

Halpern said she hopes to expand the CPB's audience and in-
crease funding through greater outreach on the state and local lev-
els. She praised the diversity of the CPB’s programming and vowed
to continue reaching out to a broad audience. “Public broadcasting
is a trust,” she said. “When we do our jobs right, we do things no

other network can do.”

Warner Music Group, MTV Make Mobile Deal

arner Music Group and Viacom's MTV Networks have put

together a global licensing agreement that allows MTV to use
music videos from the label group's artists in mobile programming.
MTV will be creating original, just-for-mobile content that will feature
excerpts from the WMG catalog of music videos, including clips from
Big & Rich, Green Day, Sean Paul and Twista.

Along with the made-for-mobile material, MTV Networks will pro-
vide programming derived from such cable shows as VH1's Driven
and CMT'’s CMT Insider. The content will be available in streaming
and downloadable form, and how consumers buy it — through sub-

scriptions or a la carte — will be determined by wireless carriers in
each market.
Continued on Page 6 J
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Who's throwmg the blggest party

KJYO Oklahoma Cifge"
13.1 -14.8
#1 W 18-34

WXKS Boston
23.3 - 26.3
#1 W12-24

(PRS- ' S Lﬁ(CH?unsas City
4.9-7.2 . A . P, W9 7-118

up 47% P 12- up 22% W 18-34

&

WQEN Blrmmghonﬁb\
5.4-18.3
#1 W 18-34

WFLY Albany
3.6 -19.1
#1 W 18-34

John & will smith Kane & Usher John &

Kane & OHP Fans John &
The Black Eyed Peas

Gwen Stefani

- And that was just on{e recent Saturday and Sunday night...
Are you a part of OPEN HOUSE PARTY?

To become an affiliate, call Supera(fio at 508.480.9000 or 212.631.0800

3 .

.-l:@?)i
WWwW.SUPERADIO.com i

An Access.t Communications Campany
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Continued from Page 4

BMI Creates Hurricane Help Website

erforming-rights organization BMI has created a website at www.bmi.com/hurricane to provide royal-
ties information for BMI songwriters, composers and music publishers, as well as customers affected
by Hurricanes Katrina and Rita.

BMI's next royalty statements will be released via mail and direct deposit on Oct. 7 for songwriters and
Oct. 12 for publishers, but it will not be mailing checks to ZIP codes where the U.S. Postal Service has
advised that service has been stopped or seriously disrupted. Changes of address or new bank informa-
tion are due at BMI from songwriters by Sept. 30 and from publishers by Oct. 5. Affiliates in the hurricane-
affected areas can contact BMI for more information.

Meanwhile, BMI is waiving licensing fees for September and October for its customers that were ad-
versely affected by one or both hurricanes. It's also working with station management in the affected ar-
eas and with such organizations as the Radio Music Licensing Committee, the National Religious Broad-
casters Music Licensing Committee and the National Restaurant Association.

MusicNet Expands Catalog

MusicNet, the business-to-business company that supplies the music for legal digital-music services
including Yahoo! Music, AOL, Virgin Digital and newly legal former peer-to-peer iMesh, on Tuesday
said its catalog has reached 2 million tracks, giving it the largest catalog in the industry.

Most music supplied by MusicNet is licensed for on-demand streaming, tethered downloads, limited
burns and “to go” portable subscription services. The company offers music from all four major label groups
and, it said, “more than 25,000 independent labels.”

Last-Minute Ad Inventory Gets 'Net Home

team led by ad-agency veteran Dave Newmark has launched Bid4Spots, an online marketplace for

unsold radio ad inventory, at www.biddspots.com. The website allows the buying and selling of last-
minute radio spots, often referred to as “remnant” airtime.

BidaSpots, of which Newmark is President/CEQ, said it empioys a reverse-auction model and CPM-based pricing.

Arbitron’s PPM Gets The Green Light In Kenya

Steadman Group, a leading media-monitoring agency in Africa, has won a contiact to provide audi-
ence measurement of radio and TV stations in Kenya using Arbitron’s Portable People Meter tech-
nology.

The research will be conducted using PPMs licensed by global media-measurement firm TNS, and dia-
ries will be phased out in favor of the PPMs in 2006.

Sabo-Mason International Inks Deal With Tiger Global

Sabo-Mason International, the consuiting firm run by Waiter Sabo and Dan Mascn, has made a man-
agement deal with New York-based Tiger Global Management. The two veteran radio executives
will identify and target for acquisition radio stations in Central and Eastern Europe.

“Radio in Europe is poised to enter a period of explosive growth,” Mason said. “The values will increase
significantly. That's why we have chosen Tiger Global Management as our financial partner. They have
extraordinary knowledge of this unique market.”

Sabo likened the radio market in such nations as Poland, the Czech Republic and Stovakia to the building
and growth mode seen in the U.S. during the late 1960s and early 1970s. He said, “For the first time,
there are entire countries free of government-run radio and TV stations.”

— BUSINESS BRIEES

All transaction information provided by ["
BiA’s MEDIA Access Pro, Chantilly, VA. £

® WMRZ-FM (CP)/Dawson, GA $875,000

® WRDA-FM/Jerseyville (St. Louis), IL $20 million
® WBIX-AM/Natick (Boston), MA Undisclosed

® KTRS-AM/St. Louis, MO Undisclosed

® KTFX-AM/Sand Springs (Tulsa), OK Undisclosed !

Full transaction listings, posted daily, can be found at l
www.radioandrecords.com.
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| @ KFOX-AM/Torrance (Los Angeles), CA

PRICE: $22.58 million

TERMS: Internal share buyout

BUYER: Chagal Communications minority shareholder |

and new President Jae Min Chang. Phone: 310-395-

1427. It owns no other stations.

SELLER: Chagal Communications co-majority sharehold- !

er and former President Warren Chang. Phone: 310-395- i ?

1427 ‘

COMMENT: Jae Min Chang, Nicholas Chang and Grant i

Chang, collectively holding a 30% interest in Chagal !
| Communications and sole property KFOX-AM, have I
agreed to purchase the 70% interest in the company |
held collectively by Thomas and Warren Chang and the
Siegal Family Trust. Upon completion of the acquisition
Chagal will immediately transfer 70% interest in the L
company to Hyun Joo Chang.

350" 'j
| Dollars to Date: $1,390,537,108
y (Last Year: $1,835,932,950)
| Dollars This Quarter: $439,231,168
j (Last Year: §492.830,639)
| Stations Traded This Year: 637
1 (Last Year: 841)
- Stations Traded This Quarter: 159

(Last Year: 198)

- e

—FCC ACTIONS

Rahilly

Continued from Page 4
nationwide to improve the spots
they air. “It wasn't just that there
were way too many spots, there
were too many spots that weren’t
produced well,” Rahilly said.

“So we made the investment in
the CSG to work with stations and
help clusters outfit themselves with
a creative director or copywriter
and make sure that we're making

the best possible commercials to
puton the air.”

Adlets are not counted under the
limits set by Clear Channel’s “Less
Is More” inventory-reduction pro-
gram, and Rahilly said the compa-
ny is not reaching its ad capacity
under the LIM limits in its 45 mar-
kets surveyed by Media Monitors.

“This is not a bleeding-back-in of
clutter,” he said. “This is not us say-
ing, ‘Oh, hey, we're trying to add in-

ventory to increase revenue.” It's an
organic process of talking to our
large customers and seeing there’s
some interest in having that kind of
solution and building it in.

“We're firm believers that if we |
can work with advertisers to change
how radic advertising is delivered
to consumers, that's going to be a
good thing for them and, ultimate-
ly, a very good thing for our busi-
ness.”

CMA

Continued from Page 3

And I'm really excited to have time
to focus on the challenges ahead,
which could not happen unless
Tammy Genovese was ready to step
up to her new responsibilities.”

Genovese said, “"Having been
with the CMA for more than 20
years, | have had the privilege of
being part of its amazing growth |
and development as a world-class
trade association.

“After several years as Assoc. |
Exec. Director I am prepared to |
move into this challenging position
with the peace of mind of knowing

6 ® Radio & Records September 30, 2005

that my mentor and friend Ed Ben-
son is in the next office and | have
the full support of our outstanding
board of directors and CMA staff.”

Benson joined the CMA in 1979 as
its first Assoc. Exec. Director and
was promoted to Exec. Director in
1992. He began his music-industry
career in 1970 at the Benson Co., a

leader in the gospel and Christian
music market. [

Genovese started at the CMA in
1985 as Administrative Services Co-
ordinator and became Director/Ad-
ministration Services in 1990 and Di-
rector/Operations in 1992. She was
promoted to Assoc. Exec. Directorin
1999.

Burten
Continued from Page 3
person to help us keep growing, and
Scott is the ideal person to fit that
role.”
Burton said, “I'm a longtime fan
of the way Gregg and the crew at

wwWw americanradiohistorv com

Aware have nurtured, developed |
and eventually broken so many |
great artists. Gregg and I have want-
ed to work together for a long time.
The time is right, and here [ am. I
couldn’t be more excited to join the
Aware team.”

FM Broadcast Auction Date Delayed Due To Katrina

he start date for the FCC’s FM broadcast auction has been
shifted from Nov. 1, 2005 to Jan. 12, 2006 to provide additional
time for bidder preparation and planning in the aftermath of Hurricane
Katrina. Exactly 171 FM broadcast construction permits will be made
available, and upfront payments via wire transfer are due no later than
6pm ET on Dec. 2. A mock auction will be held Jan. 9-10, 2008,

Analyst

Continued from Page 4

is a nice surprise, one positive data
point does not necessarily signal a
new trend of stronger growth for
radio,” he said.

And while September looks sta-
ble, Jacoby said he is concerned
about a slowdown in retail and ef-
fects from Hurricane Katrina that
could make growth more difficult in
Q4. (The report was written before
Hurricane Rita made landfall be-
tween Port Arthur, TX and Lake
Charles, LA on Sept. 24.)

Jacoby retained his “buy” ratings
for Clear Channel, Entravision, Ra-
dio One and Univision.

Katrina & Entercom

Jacoby said in a separately issued
report that Hurricane Katrina,

which wreaked havoc on Enter-
com’s New Orleans cluster, won't
keep the company down. In fact, he
revised his estimates on Entercom
upward, explaining that it is outper-
forming the market in, among oth-
er cities, Boston (the source of 14%
of the company’s revenue) and Den-
ver (where Entercom gets 7% of its
revenue).

While New Orleans accounts for
between 6% and 7% of Entercom’s
revenue, Jacoby predicts the compa-
ny will see only moderate impact
from Katrina. “We now forecast Q3
same-station revenue growth of
2.8% vs. our previous estimate of
0.8%,” he said, adding that, without
Katrina’s impact, the company
would have reached same-station
growth of 45%.

— Adam Jacobson
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NEWSBREAKERS

CC/Columbus Ups
Crenshaw, Moves
'FJX To ‘The Brew’

John Crenshaw, PD/middayer
at Country WCOL/Columbus, OH,
has added Director/Programming
stripes for Clear Channel’s market
cluster, which also includes Classic
Rock WFJX, AC WLZT, CHR/Pop
WNCI, Talk WTPG and News
Talk WTVN. He replaces Steve
Konrad, who is headed to KSTP-
AM & WEMP-FM/Minneapolis as
Director/Programming & Opera-
tions (see story, Page 3).

This is Crenshaw’s second round
at WCOL. He worked there from
1994-99 and rejoined the station in
2001, after a two-vear run at WCMS/
Norfolk. His resume also includes
stops at WRQK/Canton, OH;
WKDD/ Akron; and WNCX and
WRQC (Q92)/Cleveland.

“John has done a masterful job
charting the course at WCOL,” said
Clear Channel Regional VP/Market
Manager Tom Thon. “[ am confident
that he will make equally valued
contributions to our entire Colum-
bus radio group.”

Crenshaw told R&R, “I appreci-
ate the misguided confidence that
has been placed in me. They
weren’t thinking clearly, but |
seized the opportunity anvway. The
only thing | know about News,
Talk is as a listener, and | haven't
done Top 40 in 15 vears, so I'm ob-
viously the perfect choice.”

In related news, WFJX re-
launched last week as “The Brew,”
with a musical focus on ‘80s rock.
New calls WBWR are en route, and
Crenshaw is serving as interim PD
until a permanent hire can be made.

Crenshaw said, “The music and
attitude featured on The Brew have
never before been available in the
Columbus market. The Brew is a
special blend of cool rock music and

Leymon: Lyric Street Sr. Dir./Nat'l Promo

Renee Leymon has been elevated to Sr. Director/National Pro-
motion for Walt Disney Co.-owned Lyric Street Records. She had
been Director/National Promotion at the label since 2001.

Lyric Street VP/Promotion Kevin Herring said, “Renee’s passion
for our artists and their music, coupled with her continued growth
as a record executive, made this deserved promotion to Sr. Director
an easy call.”

Leymon was Promotion Coordinator for Arista/Nashville sister
Career Records in January 1998, when she joined Lyric Street for
Midwest regional promotion.

Bedi Becomes PD 0f WRDU/Raleigh

working knowledge of the Raleigh

Clear Channel’s Classic Rock

ENECUTIVE ACTION

Shamrock Promotes Laird, Lynett

effrey Laird has been promoted to VP/COO of Shamrock Com-

munications, the privately held parent company of radio operator
Times-Shamrock. Laird joined the company in December 1997 as GM
of WZBA (then-WGRX)/Baitimore and soon after took on similar duties
for WTTR-AM/Westminster, MD. WTTR was sold to Sajak Broadcast-
ing Corp. in late 2004.

In his new role Laird will oversee Times-Shamrock's KMYZ & KTSO/
Tulsa and three simulcasts in Wilkes Barre: Sports WBAX & WEJL,
Classic Rock WEZX & WPZX and Oldies WQFM & WQFN. He will re-
taln his role as WZBA's GM.

Meanwhile, Bobby Lynett will become GM of the Wilkes Barre sta-
tions, starting Jan. 1, 2006. Lynett is currently Asst. Group Publisher of
Times-Shamrock's alternative division of newspapers.

Both report to Shamrock President/CEC William Lynett. Speaking of
Bobby Lynett, William Lynett said, “We're thrilled to have Bobby join the
radio side of our organization and feel confident that he will be a big part

WRDU/Raleigh has hired veteran
programmer Bob Bedi as PD. He
replaces Jimmy Kidwell, who left
the station several weeks ago.

Bedi has been based in Raleigh
and was most recently President of
Media Integrations. He has also
served as VP/Director of Program-
ming for Prism Radio Partners, Ra-
dio Division VP/Content & Promo-
tions for MediaSpan and Media
Consultant for DeMers Program-
ming Media Consultants.

“Bob brings a wealth of Classic
Rock programming experience and a

marketplace,” Clear Channel Regional
VP/Programming Jon Robbins sa:d.
“I am thrilled to have Bob join our
team of listener advocates and lead
WRDU to market dominance.”

Bedi said, "I'm honored and very
excited to become a part of Clear
Channel’s Raleigh organization. As
a longtime programmer and resi-
dent of the Raleigh-Durham area, |
have an appreciation for the heri-
tage of WRDU, and I am looking
forward to working with our team
to get the station back to a leader-
ship position in the market.”

Nashville's WBUZ Goes Active Rock

Cromwell Group Alternative
WBUZ/Nashville on Sept. 23
flipped from Alternative “102.9 The
Buzz, Nashville’s New Rock” to
Active Rock as “102.9 The Buzz —
Rocks.”

“It's a full-fledged nudge,” Buzz
PD/MD Russ Schenck told R&R.
“We're pretty ballsy now. This will
get the blue-collar rockers in this
town talking, and it’s going to get

fun that both men and women will
enjoy.” The station will continue to
air Cleveland Browns football.

us some ratings and some beer
money back.”

The station has dropped such
staple alternative artists as Beck
and The Killers and replaced them
with artists like Pantera, Ozzy
Osbourne and Guns ‘N Roses. “We
were starting to sound so pop be-
cause that’s the way Alternative is
now,” Schenck said. “We sounded
like a castrated Rocker. After we
made the switch, I got a call from
a construction site where 40 guys
were listening who wanted to hear
Pantera.”

Give Less.

Get More.

J AMericanradionisTorvy com

in the continued growth and success of Times-Shamrock.”

CC/Louisville Nomes Duling, Steele PDs

Clear Channel/Louisville has
named JJ Duling PD of Aduit Hits
WLUE (100.5 Louie FM) and Classic
Rock WQME, effective Oct. 3. Atthe
same time, Charlie Steele has been
promoted to PD of the cluster’s Ac-
tive Rock WTFX (The Fox).

Duling most recently spent six
years with Clear Channel/Orlando.
“We conducted a nationwide search
to locate the very best leader for
[WLUE & WQMF],” Clear Channel
Regional VP/Programming Kelly
Carls said. “]] Duling possesses a
great combination of experience,
skills and creative ideas. We're very
pleased to welcome him to the
Clear Channel/Louisville team.”

Duling said, “Talk about a double
win. [t's the opportunity to be part
of a great startup like 100.5 Louie
FM plus pilot a heritage station like
'95-7 QMF. This will be a great chal-
lenge and even greater fun.”

Steele was most recently Asst. PD
of WQMF & WTFX and will retain
his WQMF duties. “Charlie has a

long-running reputation as a strong
‘go to” person in our cluster and has
done a veoman'’s job ot juggling
many different demands and re-
sponsibilities over the last several
months of our transition here,”
Carls said. “"He’s really kept the
trains on the track for us.”

Robbins
Continued from Page 3

Robbins, a 25-year industry vet-
eran, has been with Infinity since
1998, when he joined as Market
Manager for the company’s three-
station Columbus, OH cluster. He
became VP/GM of WBBM-FM/
Chicago in 2003 and took on his
current position in 2003.

Before joining Infinity Robbins
was GM of Nationwide’s WCOL &
WNCl in Columbus, and from 1985
95 he served as Nationwide VP/Pro-
gramming, overseeing Houston,
Dallas, Phoenix, Columbus and
other markets from 1985-95.

Get AP Radio News for a
fraction of the inventory.
Let us help you turn your
time into money. '
Visit apradio.com to
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NEWSBREAKERS

Legendary Station: WIBC/India-
napolis

Network Syndicated Personality
of the Year: Rush Limbaugh, Pre-
miere Radio Networks

Major Market Station of the Year:
WTOP-AM/Washington

Large Market Station of the Year:
WSB-AM/Atlanta

Medium Market Station of the
Year: WDBO/Orlando

Smatl Market Station of the Year:
WJBC/Bloomington, IL

Major Market Personality of the
Year: Bill Handel, KFl/Los Angeles

And The Marconi Award Winners Are....

WIBC/Indianapolis took home the prize for Legendary Station when the
Marconi Radio Awards were handed out at the NAB Radio Show in Phila-
delphia last week. Premiere Radio Networks-syndicated host Kidd Krad-
dick hosted the event. Here's a complete list of winners.

Large Market Personality of the
Year: Lanigan & Malone, WMJI/Cleve-
land

Medium Market Personality of the
Year: Don Weeks, WGY/Albany, NY
Smail Market Personality of the
Year: Ward Jacobson & Cathy Blythe,
KFOR/Lincoln, NE

AC Station of the Year: WBEB/Phil-
adelphia

Adult Standards Station of the
Year: KJUULas Vegas

CHR Station of the Year: WSTR/
Atlanta

Classical Station of the Year:
KDFC/San Francisco

Country Station of the Year:
WIVK/Knoxville

NAC/Jazz Station of the Year:
KIFM/San Diego
News/Talk/Sports Station of the
Year: WIBC/Indianapolis

Oldies Station of the Year:
KCMO-FM/Kansas City
Religious Station of the Year:
KLTY/Dallas

Rock Station of the Year: WFBQY/
Indianapolis

Spanish Station of the Year: KLVE/
Los Angeles

Urban Station of the Year: WBLS/
New York

— UPDATE

ming Don Cristi.

FM soon.

With the exception of syndicated moming host Kidd Kraddick, who
aired on Kiss, the Kiss airstaff retained their jobs. Kiss MD/afternoon
personality K.C. is expected to resurface in the cluster soon. Beat PD/
moming co-host Billy Madison remains in that position.

Chase Rises To Clear Channel/Tulsa Dir./Prog.

lear Channel/Tulsa has elevated CHR/Pop KIZS (92.1 Kiss FM)
PD Chase to Director/Programming for the cluster, which also com-
prises Business Talk KAKC, Rock KMOD, Oldies KQLL, CHR/Rhyth-
mic KTBT and Sports KTBZ. Chase reports to Regional VP/Program-

At the same time, KIZS signed off and KTBT (101.5 The Beat) took
over its signal. The move increases The Beat's power from 6,000 watts
at 101.5 FM to 50,000 watts at 92.1 FM.

“We felt that The Beat had the potential to be the cluster's home-run
hitter, so we made the decision to give it the space and the signal to
allow it to flourish,” Chase told R&R. He also said The Beat will simul-
cast on both frequencies for now, but a new format will launch on 101.5

NAB

Continued from Page 1

it,” Hollander said during the “Group
Executive Super Session.” “The indus-
try is truly getting together.”

Clear Channel Radio CEO John
Hogan said, “We have one chance to do
this. When you think about the chal-
lenge of educating the American pub-
lic about digital radio, it's encouraging
that the industry is working together.”

However, there’s division on whether
radio should develop a subscription-
based service with its digital spectrum
or expand its free, over-the-air offerings.
Emmis CEQ Jeff Smulyan said, “No one
has ever made money with a pay radio
service, but that doesnt mean XM and
Sirius won't be the first. You should
never stand in the way of an idea whose
time has come. We would experiment
with the pay model if there’s a business
there.”

Cumulus CEO Lew Dickey dis-
agreed. “There is no fundamentally vi-
able business for pay radio, period,” he
said,

Striking a balance, Saga President/
CEO Ed Christian praised the industry
for rallying around HD Radio. “It's there
right now, and it's going to happen,” he
said.

According to HD developer iBiquity,
it's already happening. The company re-
vealed that over 500 radio stations are
broadeasting in HD, including 21 in De-
troit, 19 in Los Angeles, 19 in Chicago,
18 in Atlanta and 14 in New York.

Rallying Around Radio

In a moving speech, Regent Com-
munications CEQ Bill Stakelin urged
radio to retaliate against detractors —
specifically, satellite radio — that are
trying to tamnish its image. During the
“Radio’s ‘ldea Virus' Incubator: Fight-
ing Back With Radio’s Positive Mes-
sage” session, Stakelin said, “They
have forced us to play more defense
than offense, and we're told we are no
longer relevant. But there is no more
relevant medium than local radio.
We're a 277-million-listener-based, $20
billion industry. Let's act like it. Make
sure people know the facts about this
great industry.”

In his State of the Industry speech
— his first public address since an-
nouncing he will not renew his con-
tract next year — RAB President/

CEO Gary Fries said the radio busi-
ness is on the verge of a “reposition-
ing” that could propel it forward.
“There’s lots of positives in our busi-
ness,” he said. “There’s a tremen-
dous coming together of resources,
from the smallest stations to the larg-
est companies.

“Advertisers are looking for new
ways to reach consumers. We must not
fight being repositioned. We have to do
things differently and have the opportu-
nity to do s0.”

Jackson Urges Risk-Taking

At the Radio Luncheon, where Fed-
erated Media President John Dille Il was
honored with the National Radio
Award, American Idol judge, syndicated
radio host and former A&R exec Randy
Jackson delivered an address in which
he warned the radio industry that fail-
ing to embrace change gives competitors
an opening to steal listeners.

“It's not like it was 20 years ago, when
radio was the only game in town,” Jack-
son said. “Look at what American Idol
did to the record labels. This little TV
show did an end-around on them. What
is radio going to do when Intemet radio
hits critical mass? Plus, there are already
21 million iPods out there.

“Step up to the plate and grab their
attention. Spend money on program
development and look for the new
idea.”

Jackson also urged radio to take
chances on new music and embrace the
opportunity HD Radio presents to un-
veil new formats and artists. “In the end,
it always comes down to the product,”
he said. “The public is waiting. Don't let
them leave you behind.”

Along the same lines, keynote
speaker and best-selling author Seth
Godin said that radio can either fear
rapidly changing media or embrace
it as radio’s biggest opportunity of
the past 50 years. “If you can’t make
something that’s not boring, then
quit now,” he said. “People have
more than enough choices out there
today to never choose boring again
unless they want to. Go home and
create a station that is remarkable —
one that tells a story listeners want
to hear so they will become vocal ad-
vocates for your station and spread
the word.”

During the “Programming Execu-
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tive Super Session,” top program-
mers discussed how they motivate
and manage their staffs. Clear Chan-
nel VP/Urban Programming Doc
Wynter noted that when he travels
across the country meeting with pro-
grammers, he finds that, “regardless
of market size, there’s always an
area where different PDs will be
challenged.” As a result, his com-
pany holds regular programmers’
meetings where everyone can learn
new skills and get assistance.

Discussing the difference between
local content and compelling local con-
tent, Journal/Wichita OM Beverlee
Brannigan said, “That's the million-
dollar question. Compelling local
content comes in many different
ways: building the culture in the sta-
tion, giving talent permission to try
new things, and involving the audi-
ence — giving them some control
over the radio station. All of this typi-
cally involves your top talent.”

Radio’s Relief Efforts

NAB President/CEQ Eddie Fritts an-
nounced that local broadcasters have
easily passed the group’s industry goal
of $100 million in cash, airtime and other
donations under the NAB's “Broadcast-
Unity” plan for Hurricane Katrina re-
lief and are now approaching $200 mil-
lion. During his welcome address, Fritts
said, “I consider our response to Hurri-
cane Katrina to be local broadcasting’s
finest hour,” he presented a $1 million
check on behalf of the NAB to Ameri-
can Red Cross Exec. VP Alan McCurry.

Describing his final speech as head of
the NAB as a “bittersweet experience,”
Fritts said, “I thank you all for the trust
that you placed in me these many years.
I've tried to represent you with a high
degree of integrity and leave the NAB
knowing in my heart that we have
given broadcasters a voice in Washing-
ton that is worthy of our membership
and the service provided by local stations.”

FCC Commissioner Jonathan Adel-
stein said during the FCC Breakfast that
despite post-9/11 efforts to improve fed-
eral emergency response, no effective
plans were in place to deal with Katrina.
Appearing alongside Commissioner
Kathleen Abernathy, Adelstein said
broadcasters’ struggles during Katrina
demonstrated the need to ensure that
broadcasters are able to get whatever

they need to stay on the air in times of
crisis.

“We need to plan in advance,” said
Adelstein. “We have to be on thejob and
allow broadcasters any flexibility they
need to respond.”

Abemathy said, “As an agency, we
need to keep our feet to the fire so that
when disasters kick in, we have a chain
of command and a clear way of coordi-
nating with the industry.”

In fact, one timely panel was dedi-
cated to disaster preparedness. During
the “411 on 911 Emergencies” session,
Clear Channel/New Orleans’ Dick
Lewis cited lessons he learned from ex-
periencing Hurricane Katrina.

“The first thing you need to know
is that an emergency teaches you
about all the things you didn’t think
about in advance,” he said. “In ev-
ery emergency, we in radio are about
saving lives. You must realize the re-
sponsibility, the power, and the hope
that your station can give to people
in an emergency situation.”

Entercom VP/News-Talk Program-
ming Ken Beck noted that even the
best of plans won't cover every poten-
tial situation. “It's virtually impossible
to have a foolproof plan in place for a
Category 4 or 5 hurricane,” he said.
“Sometimes the best thing you can do
is get your people out of harm’s way
and beg forgiveness, vs. asking permis-
sion to do what you need to do to ac-
complish that.”

Panel moderator Jim Farley, PD of
WTOP-AM & FM/Washington, ad-
vised, “Be careful that the informa-
tion you are giving is accurate and
well- grounded to ensure that it
doesn’t cause more problems or mis-
communication. Two people calling
in to tell you something they heard
is not the same as confirming that in-
formation with two credible news
sources. During any emergency, your
radio station must be the calm voice
of reason.”

‘The Law Is Just Different’

Back at the FCC Breakfast, Aber-
nathy responded to moderator and
Bonneville International CEO Bruce
Reese’s question about why satellite
radio carriers aren’t held to the same
indecency standards as broadcasters
by stating bluntly, “The law is just dif-
ferent for broadcasters.”

“There are certain basic rights people
have to invite programming into their
homes,” Abemathy said of subscription-
based services like Sirius and XM.
“Broadcasters use the public airwaves,
and those signals enter people’s homes
whether they want them or not. There’s
no spedial training on how to navigate
this delicate balance.”

Abemnathy added that, while regulat-
ing content is “very subjective and very
difficult,” the indecency rules are “a
smali price to pay for the importance
broadcasters play in our communities
and our society.”

Adelstein said that he under-
stands broadcasters’ frustration, but
the FCC is limited by what the courts
have said on the issue of imposing in-
decency restrictions on subscription
services like cable and satellite. “If
Congress asked us, that would be
different,” he said. “But it would still
be an uphill battle.”

Meanwhile, as the commission
readies a new review of its media-
ownership rules, Abernathy said that
how to go about setting those rules is
open to interpretation. “We have tried
to come up with numbers, but they’re
a little hard to come up with,” she
said. “What's the magic in five, six or
seven stations in a market?”

Indeed, she said that while many
station owners call for the FCC to
simply set a limit and establish cer-
tainty, reviewing deals on a case-by-
case basis may be preferable to using
hard numerical limits. She also said
that if the agency’s rules are chal-
lenged in court, as they have been
previously, they're open to different
and potentially conflicting interpreta-
tions, which further muddies the
commission’s ability to set sustain-
able limits.

While the next rules review’s
launch is currently gridlocked due to
disagreement among the commis-
sioners about how to proceed on
new research and more public hear-
ings, Adelstein hopes to get the ball
rolling soon. “We need to move as
quickly as we can, given how much
we have to do,” he said. “We need
better research, so the sooner we get
going, the better.”

Additional reporting by Cyndee Max-
well and Al Peterson.
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Murphy

Continued from Page 3

anincredible history, an incredible
future, and I can’t wait to work
with Dave Labrozzi and [WHFS
interim PD] Tim Virgin. And, yes,
we're already talking about the
HFStival.”

WHES currently airs local and
syndicated talk shows, including
Howard Stern and Don & Mike, from
6am-7pm weekdays and alterna-
tive music on nights and weekends.

Peterson
Continued from Page t

Additionally, R&R Radio Editor
Adam Jacobson has risen to Man-
agement, Marketing & Sales Edi-
tor/Daily News Editor and will re-
port to Peterson. Jacobson will also
write the weekly R&R Manager’s
Minute, in addition to handling a
variety of daily news responsibili-
ties.

“Adam is another individual
who has worked tirelessly on be-
half of R&R,” Maxwell said. “His
wide knowledge of radio will be
an asset in his new position.”

Furthermore, Sarah Vance has
joined R&R as Staff Reporter/
Writer. Vance has been working as
a freelance writer, story analyst
and feature writer since 1994. Be-
fore that she worked in radioin the
Midwest as a production director,
copywriter and on-air talent.

Maxwell said, “We are pleased

Bergin
Continued from Page 1

“Since joining us as J’s East
Coast Regional and, then, West
Coast National, Mike has demon-
strated an outstanding ability to
maximize our music on radio sta-
tion playlists quickly and success-
fully,” said Palmese.

"As VP/Pop Promotion for
RMG, he has won the respect of
his colleagues and peers and de-
livered hit after hit for our artists.
I can and do count on him every
day, and he’s never let me down.
Mike lives and breathes promo-

RADAR

Continued from Page 3

But perhaps the bigger news in
RADAR 86is ABC's one-two-three
finish: ABC Prime Access Radio
Network — a new offering that
combines features from previously
offered ABC inventory networks
— placed second, with 6.7 million
listeners and a 2.7 rating. The ABC
Morning News Radio Network
climbed from No. 4 to No. 3, bring-
ing in 5.6 million listeners and a2.3
rating.

The changes at ABC helped
drop the Westwood CBS News

ISTOrv.coms

wzzn

Continued from Page 1

“When three of the top Rock sta-
tions in town are each generating
12+ shares under 2.0, something has
togive,” WZZN President/GM Jim
Pastor told R&R. “We'll have a per-
sonality and energy missing from all
those "We play anything’ formats.

“This isn’t going to be the same
200 songs over and over. Scott
Shannon is really one of the best
programmers in the business, and
I think he cures what has ailed the
Oldies format in recent years.”

Konrad
Continued from Page 3

elated that Steve has decided to
accept our offer to return to the
Twin Cities.”

Konrad told R&R, “Most times
it is suggested not to return to the
scene of the crime, but KSTP-AM
and Hubbard Broadcasting are
very special places. [ am thrilled
that [Hubbard President/Radio]
Ginny Morris and Todd Fisher
think I can contribute to and en-
hance their compelling radio sta-

| tions.”

Konrad, who will join Hubbard
on Oct. 3, will focus his daily at-

to welcome Sarah to R&R to help
round out our editorial news cov-
erage and are glad that we could
help her get back to her first love
~— radio.”

tion; it’s his 24/7 vocation. His
love of music inspires his positive
and winning commitment to hit
records.”

Bergin said, “1feel privileged to
have been with the company since
its beginning and thank Richard
Palmese, {BMG North America
Chairman/CEQ] Clive Davis and
[BMG North America President/
COOQ] Charles Goldstuck for pro-
viding me the opportunity to ex-
pand my role here at RMG.

“I'd like toextend a sincere thank
you to Richard Palmese for his un-
matched leadership, guidance and

Primetime Network from second
to fourth. That network’s audience
dropped from 6.5 million listeners
to 5.59 million, and its rating fell
from 2.7 to 2.3. Repeating in fifth
place was Jones MediaAmerica
TWC Radio Network, which saw
its rating climb from 2.1 to 2.3.
Rounding out the top 10 net-
works were Premiere Morning
Drive, which fell from No. 3 to No.
6 (although it improved from 5.2
million listeners to 5.4 million);
Dial-Global Complete FM Net-
work, which slipped from sixth to
seventh but retained its 1.8 rating;
the Premiere Mediabase Network,

“True Oldies” is the brainchild
of WPLJ/New York PD Scott Sh-
annon, who told R&R, “I'm
thrilled that ABC had enough faith
in my format to give me a shot in
Chicago. We are planning on put-
ting together a local morning
show, but for the time being I'll be
doing it from New York while still
on the air at 'PLJ.

“This puts the ‘True Oldies
Channel’ on 25 stations around the
USA, and it's still growing, so the
Oldies format isn’t dead yet.”

tention on KSTP-AM. Erin Ras-
mussen continues as WFEMP PD
and reports to Konrad.

Kirshbom
Continued from Page 3
Kirshbom said, “I was thrilled

when Ijoined this team almost two
yearsago. Entercom has assembled
a team of true industry all-stars in
Milwaukee, and the opportunity
to lead this group to future success
| as their VP/Market Manager is an
honor.”
| Kirshbom joined Entercom in
| 2001 as GSM of WKZN/New Or-
leans. He later transferred to Mil-
waukee for his most recent role.
In related news, CC/Milwau-
kee ups sales executive Jeff
Jeanpierre to Director/Sales, taps
| former NextMedia/Suburban
Chicago Sales Manager Mike
Donovan as GSM and ups cluster
Sr. AE Sue Schmitz to NSM.

patience throughout the past five
years. Richard has been a tremen-
dous teacher, and I am thrilled and
honored to work and win with the
best team in the business.”

Before joining RMG, Bergin
spent time at London/Sire Rec-
ords.

In other RMG news, Midwest
Regional Director Josh Reich is
upped to Assoc. Director/Na-
tional Top 40 Promotion. He will
remain based in Cincinnati. The la-
bel also names promo veteran
Bruce Reiner Southwest regional;
he will be Dallas-based.

which dipped from seventh to
eighth; the ABC News/Talk Radio
Network, still at No. 9; and Pre-
miere Emerald Plus, which fell
from No. 8 to No. 10. With the re-
alignment of networks at ABC,
Westwood CBS Mix Weekend Ra-
dio falls out of the top 10to No. 11.

RADAR 86 also saw the debut
of ABC Hispanic Advantage, in
41st place with a 0.6 rating, and
Premiere Fox News, which de-
buted at No. 43 with a 0.5 rating.

RADAR 86 covers July 1,2004 to
June 22, 2005 and includes an in-
crease in sample size from 85,000
to 90,000.
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The End Of The IRS?

Talk host’s tax-reduction plan hits

No. 1 on hest-seller lists

"7 "here are, they say, two things in life that are inevitable:

2. death and taxes. But if one nationally syndicated Talk ra-
dio host has his way, that old saw will become extinct, and so
will the much-maligned United States Internal Revenue Service.

Jones Radio Networks syndicated host and
WSB/Atlanta personality Neal Boortz and his
longtime friend Congressman John Linder have
spent years talking together about the need to
reform America’s tax system. After dozens of
conversations on the topic, the duo recently
paired up to write The Fair Tax Book
(Regan Books), which details their
plan to reform the U.S. tax code.

Believing that their effort would be |
an interesting joint exercise that
might garner a bit of attention, they
weren’t prepared for the success the
book has achieved. Having hit No. 1
on the Amazon best-seller list before
it was even published, The Fair Tax g
Book has since logged a No. 1 rank-
ing on the prestigious New York Times
best-seller list.

I recently caught up with Boortz, who has
been on the road promoting the new book across
America. [ wanted to find out why he believes
50 strongly in the tax system that his book pro-
motes and to ask him if he really believes that
Americans can unite to make an entrenched gov-
ernment bureaucracy like the IRS obsolete.

R&R: You went a bit beyond the adage “You can’t
fight city hall” and took on the entire U.S. govern-

Neal Boortz

ment with this new book. What on earth made you
want to do that?

NB: A combination of a death wish and want-
ing to know what it felt like to be audited. I fig-
ured, if everyone else was getting audited, why
not me? [ figured this was the book to make ab-
solutely sure that happens.

Seriously, the idea of replacing the
income tax with a consumption tax is
something I have been talking about
on the radio for 25 years. It goes all
the way back to when I was a mem-
ber of a group called Citizens for an
Alternative Tax System. This isn't
something I just happened to read an
| article about in a newspaper one day

and say, “Hey, what a great topic. |

think I'll go on the air with this.” It's
something [ truly believe in and have believed
in for a long time that I think would be miracu-
lous for this country.

John Linder has been a friend of mine for pretty
much the entire time I have been interested in this
issue. In fact, back when he was a Georgia state
representative, he and I would get together and
have breakfast almost every Saturday moming.

More often than not the topic would eventu-
ally turn to tax policy and this idea of a con-
sumption tax. One thing led to another, and he

ABC News Radio - Sharing
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Q-ING UP IN VEGAS Checking out this month's debut of the Tony-winning Broadway musical
Avenue Q at the Wynn Las Vegas mega-resort are (I-r) Take on the Day CEQ and New Group Theater
Exec. Director Geoff Rich, diflionaire casind and hotel developer Steve Wynn and KXNT/Las Vegas

PD Jack Landreth.

introduced a bill in Congress and he and I de-
cided to write a book about it.

R&R: Did you ever believe that one day you'd see
the name Neal Boortz on the New York Times best-
seller list?

NB: If the New York Tinies had figured out who
[ really was, don’t you think they would've
found a way around this? The Atlanta Journal
Constitution — a newspaper that does not like
me at all — actually printed a three-week-old
copy of the Times best-seller list the week our
book went to No. 1.

£2

“The Fair Tax completely
removes from politicians
the power to manipulate

the tax code to punish or
reward.”

If I was big on conspiracy theories, [ might be-
lieve they did that just to keep my name from
appearing at the top of the list that week. I mean,
really, how hard is it to print the right list on the
right week?

R&R: Have you been surprised by the book’s sic-
cess?

NB: Oh, gosh, yes. I have written other books,
and, quite honestly, I never expected this would
be the one to go to No. 1. It was never part of
some grand plan | had, to write this book. The
fact is, it came about because one night John and
I were out to dinner with our wives, and, as usu-
al, we began talking about tax policy.

Both his wife, Lynn, and my wife, Donna, be-
ganrolling their eyes, and finally Lynn said, “Why
don’t you two guys stop talking and write a book
already so we can all go out to dinner one time
and talk about something else?” John looked at
me and said, “She’s right, let’s do it.”

R&R: What did you hope to accomphish by writ-
ing The Fair Tax Book?

NB: All we were trying to do was put down
in writing the story of the Fair Tax so :hat if any-
one was curious about it they would have a re-
source to go to. Neither one of us ever had any

S |
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kind of expectation that it would put us on the
best-seller list.

As 1 wrote in the beginning of the book,
“What are you thinking? You have picked up a
bock to read about taxes, and who in their right
mind would voluntarily do that? But maybe if
enough of you do, who knows, we might even
end up on the New York Tines best-seller list.”
That was written totally tongue-in-cheek, and
then lightning struck.

R&R: Others have taken up ihe challenge of tax
reform, but few have succeeded to date. Why is it so
hard to reform something that almost everyone agrees
needs overhauling?

NB: We have 435 members of Congress. Al-
most every American who is interested in tax re-
form and curbing government spending will
agree with you that 434 of those rascals need to
be replaced in the next election. “Get rid of all
of ‘em except the one who represents me” is
what most Americans will say. Why? Because
the one who represents them is the one who
brings home the bacon.

The whole idea of the Fair Tax will go no-
where unless the people demand it of all of their
representatives. If the Fair Tax were to become
law — and it will be voted on next year — it
would be the most massive transfer of power
from Washington, DC back to the people of this
country that has taken place since the Constitu-
tion was signed, and politicians are not going to
easily or willingly do that.

Politicians never willingly surrender power
to the people; it's always the other way around.
It's going to take an almost revolutionary atti-
tude on the part of Americans to do it, but it can
be done.

A great example is what has happened in the
last six months after the Supreme Court ruling
on eminent domain. The politicians loved that
decision because it made them more powerful,
but the people hated it and are now being
heard. Right now politicians all over America
are scrambling to pass laws to protect their con-
stituents on issues and matters of eminent do-
main.

People can rise up and be heard in Washing-
ton, but the trick is getting them to do it, because,
let’s face it, even with the current system, most
people’s lives in America are pretty dam good
compared to the rest of the world. It's tough to
get people worked up over an issue that is as
dry and complicated as our tax system.

R&R: Many would say that taxes, while bad, are

not as bad in America as they are in other countries,
50 what do we have to complain about?

NB: When you include the embedded taxes
that exist in everything we buy, along with tax-
compliance costs and the fact that we have over
$10 trillion invested and working overseas to
escape our tax system, the cost of that system
starts to reveal itself.

Forexample, Daimler, a German company, and
Chrysler, an American company, merged to be-
come DaimlerChrysler. Why do you think the
new company is headquartered in Germany?
They are headquartered there because it was to
their tax advantage to do so. If America was a tax
haven, you can be sure that company would be
ChryslerDaimler. This bill and this plan would
make America the world’s biggest tax haven.

“If the Fair Tax were
to become law it
would be the most
massive transfer of
power from
Washington, DC back
to the people of this
country that has
taken place since the
Constitution was
signed.”

R&R: Has the success of the book been good for
your radio show?

NB: Actually, it has presented some problems
for me. Over the years, when people have asked
me how | have become successful at Talk radio,
1 offer them a few rules. One of those is, if you
ever reach a point where you begin to believe
that your listeners are your followers, you'd bet-
ter start looking for a new career.

Another is that a talk show host should nev-
er seek to become identified with any one par-
ticular initiative. So I have had to make a con-

certed effort not to allow The Neal Boortz Show
to become The Fair Tax Show.

With the book being as successful asithas been,
I've had to force my producer not to allow us to
just talk about the book and the plan on the air.
Would Ilike o talk about it because I believe in it
and also because it would help to keep the book
at No. 1? You bet; I'd love to do that.

But I don’t host The Fair Tax Show, and I never
will. Affiliates didn’t sign on for me to get the
Fair Tax passed or to sell my book. They signed
on for me to get them ratings, and the way we've
done that is by not being predictable.

Unlike on some other politically oriented talk
shows out there right now, I don’t think listen-
ers can easily predict what | am going to talk
about on my show on any given day. Sure, the
success of the show has helped sell the book, but,
quite frankly, the success of the book has helped
to spread the word about the show.

R&R: You've just returned from a monthlong
multicity tour to promote the book. What was that
like?

NB: The turnout has been amazing. In New
Orleans — this was the weekend before Hurri-
cane Katrina, by the way — the bookstore we
went to estimated that there were over 1,000
people who came out for the book signing. In
Dayton the fire marshal showed up and threat-
ened to shut the store because there were over
1,000 people who came out. In Houston, where
the radio show has been on the air for less than
two months, we had a massive turnout at a
bookstore there.

It has all been so incredibly gratifying. Not to
mention that we've added over a dozen new
affiliates to the show since the book came out a
little over a month ago. And you know I love
adding new stations.

R&R: Why do you believe the Fair Tax is a better
option than the flat tax that has often been proposed
by others?

NB: Because the Fair Tax completely removes
from politicians the power to manipulate the tax
code to punish or reward. The Tax Reform Act
0f 1986 was touted as, essentially, a two-level flat
tax. They stripped away most deductions, with
afew exceptions for things like dependents and
the home-mortgage deduction.

From Day One politicians started tinkering
with it and doing favors for this group or that
industry, and it has been amended 12,000 times
since it was passed.

With the Fair Tax, politicians can't ever do

“The idea of replacing
the income tax with a
consumption tax is
something | have been
talking about on the
radio for 25 years.”

that again. If they decide they want to raise the
rates, they have to raise them across the board
on everybody, and the people won't stand for
that.

The Fair Tax robs politicians of the power to
manipulate our tax code for their own political
gain. There are certainly many other reasons
why it's better, but that’s probably the most im-
portant one.

R&R: Once people hear the plan, how do they re-
act?

NB: Once they read it and see how simple and
fair it is, it's universal love with the exception of
three groups. Politicians hate it for all the obvi-
ous reasons I've already noted. The lobbyists on
K Street in Washington who make a living out of
manipulating the tax code to the benefit of their
clients don't like it. And that class of people in this
country who are dedicated to the idea that any
tax plan must soak the rich don't like it.

Never mind that the Fair Tax plan lifts the tax
liability from the poor. That doesn’t matter to
them. What does matter to them is any plan
where the tax rate isn’t higher for the rich be-
cause they believe that the rich in America must
be punished for their success.

R&R: What's your next book?

NB: The working title is Somebody’s Gotta Say
It. In 36 years of hosting Talk radio shows, one
common thing I have heard from listeners has
been, “Thank God you said that, Neal. It's just
what I was thinking but never had the nerve to
say.” So that's the next book.

But The Fair Tax Book is now into its seventh
printing, with over 300,000 copies of it out there
so far, so I think we still have a bit of arun left to
go with it before I put another one out there.
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Reaganomics

AQH Spring Fall
2004 2004 Change |

| Market Calis Share
San Antonio, TX KTSA P25-54 27
Baton Rouge, LA WJBO P 25-54 4.2
‘ Worcester, MA WTAG P25-54 6.9
Lubbock, TX KFYO P 25-54 3
Green Bay, Wi WTAQ

P25-54 2.1

Weekdays 6p-9p EST, 3p-6p PST,
Refeed 9p-midnight EST, 6p-9p PST,
Weekend Edition, Saturdays 8a-10a EST, 5a-7a PST

REAGAN

The Legacy Lives On

Recently added:
WMET - Washington, D.C.

SHOW

35 +30%
R WWTC - Mpls/St. Paul
' | WCOJ - Philadelphia

e Gl KOGO - San Diego
ot k200 WGKA - Atlanta
7.4 +252% WIND - Chicago

= KFYT - Phoenix

KBJD - Denver

Affiliate Relations. Call
Steve Graham, 866-523-4258

A@gadlo

www.radioamerica.org
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° MANAGEMENT-MARKETING-SALES

Is New Media Really
Hurting Radio?

R&R does the research on the research

By Brida Connolly
R&R Technology Editor

he question of whether radio can survive the threat of a new
entertainment choice has been raised far too often lately.
We’ve had the same old “Radio is dead” conversation (“Is not!”,
“Is too!”) at least half a dozen times over the last few years, as
webcasting, on-demand streaming, satellite radio, digital dollar
song stores and iPods have arrived to compete for radio listen-

ers’ ears and attention.

Obviously, nothing has yet succeeded in
doing away with broadcast radio, but that
doesn’t mean there’s nothing to worry about.
This week the Management/Marketing /
Sales pages take a look back at some recent
research on the topic of radio vs. alternative
media.

A Bleak Outlook?

In March Bridge Ratings & Research re-
leased early results from its planned two-year
“Audience Attrition” study, which examines
the time spent listening radio stations may be
losing to new media. The study covered
iPods and other MP3 players, Internet radio,
satellite radio and CDs, and Bridge said the
potential TSL loss is real: “[Radio] audience
erosion to alternative audio entertainment
occurs through all demographics.”

The report continued, “The erosion rate is
most significant in younger demographics
and is pronounced in the 12-17-year-old age
group, although we are seeing momentum
now in the 18+ market.” Additionally, the re-
port said ongoing interest in alternative me-
dia has been building through each of the
months thus far studied —all of 2004 and Jan-
uary and February 2005.

Males and females reportedly abandon ra-
dio for new media at about the same rate
across all demographics, and Bridge omi-
nously noted, “Audience erosion is now evi-
dent in older demographics (35-64-year-
olds), where a 16% increase in altemative
media use is reflected from January to De-
cember 2004.”

The part of the study concerned with ero-
sion involved every-other-day interviews with
1,000 people in six major markets. Among 12-
17-year-olds, the survey found that radio TSL
was at 68 quarter-hours weekly in January ‘04,

suggests the answer is no.

REMEMBER ME? Seen here is a Kerbango, an early, failed attempt at a standalone webcast re-
ceiver. As true wireless broadband rolls out, dedicated Intemet-radio receivers will reappear on the
market in sleeker, more portable forms. But will that hurt broadcast radio? Most research right now

compared to 50 quarter-hours of new-media
time. By February 2005, teens were down to
53 quarter-hours of radio, while their new-
media time had risen to 65 quarter-hours. Ra-
dio time fell in other demos as well, accord-
ing to Bridge (see Chart 1).

A Cheerier Perspective

That's all fairly grim, but later this year Par-
agon Media Strategies chimed in with a study
of its own — released in three parts — that
came to different conclusions. In the first part
of the study Paragon said new media isn'’t
doing much damage to radio TSL at all.

The research company talked with 400 peo-

ple ages 15 to 64, a full 97% of whom

said they listen to radio, compared to

Chart 1 52% wholisten to Internet radio, 38%
Quarter-Hours Spent With who burn CDs, 20% who have MP3
Radio & New Media players and 8% who subscribe to XM
, , , ) , or Sirius. Looking at the growth po-
peme ,,,3,',,,57,,,, G200 G s RO ential for alternative m.edia, Paragon
1224 6850 66/51 6255 54 Sygs | foundthatnternetradiohas the best
prospects, followed by MP3 players,

25-49 72/33 69/35 66/39 6543  64/44 then satellite radio.
/64 B9 BT TERO TR 732 But in the second part of the study,
released a couple of weeks later, Par-
Source: Bridge Ratings & R h. Markets 1 dare | agon said that if there is a threat to

Los Angeles, Phoenix, Chicago, Nashville, Boston and West

Palm Beach.

radio TSL, it is from satellite radio —
despite the greater reach of every oth-

er medium studied. Just 8% of respondents
were satellite subscribers, but 48% of those
individuals said they listen to satellite more
than six hours a week. Forty-four percent of
those heavy satellite users said they’re spend-
ing less time with broadcast radio. On the oth-
er hand, 40% have simply added six hours or
more of XM and Sirius time and aren’t listen-
ing to broadcast radio any less.

In Part Three of the Paragon study, the re-
search firm looked at radio and alternatives
as simply places to listen to music. Fifty-one
percent of respondents called broadcast radio
their “primary source for listening to music,”
far outpacing store-bought CDs, in second
place at 30%. Home-burned CDs were the
leading day-to-day source of music for just
5% of respondents. Interestingly, an NPD
Group study done around the same time had
29% of respondents saying the top way they
acquire music is by burning copies of other
people’s CDs.

Arbitron, Edison: No Medium Trade

Arbitron and Edison Media Research,
meanwhile, released ” Arbitron/Edison Mul-
timedia 2005,” the 13th in the companies’ on-
going series of studies on consumer behavior

Continued on Page 15
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Is New Media
Really Hurting Radio?

Continued from Page 14

and new media. That study noted, “There has
been a wave of publicity surrounding new
audio sources such as satellite and iPods,
which has led some to conclude that tradi-
tional over-the-air radio is losing a significant
portion of its audience to these new choic-
5.

That seems reasonable enough, but the re-
port says no: “Those who use on-demand-me-
dia audio devices or services spend slightly
less time listening to traditional radio com-
pared to the average. Those who own iPods
or portable MP3 devices, subscribe to satellite
radio or listen to Internet radio spend only 15
minutes less per day with over-the-air radio
than the average listener.”

Like some of those hard-core satellite listen-
ers Paragon talked to, these folks seem to be
adding more music time rather than trading
one medium for another. In other words, the
value of spot-free music streams, niche for-
mats and one’s personal music collection is
great, but it doesn't appear to replace what
people get from radio.

Just the same, said Arbitron and Edison, a

number of newer media devices get more love
from their users than radio (see Chart 2).

As you can see, radio falls well below
DVRs and, more critically, gets less than half
the love of satellite radio. Still, given the de-
gree to which radio is taken for granted, it's
surely a good sign that nearly one in five re-
spondents were willing to declare their love
of radio.

Affection for Internet radio is startlingly
low, considering that webcasters have been
doing much of what satcasters do — huge
playlists, niche formats, low or nonexistent
spotloads — since several years before satel-
lite Jaunched, without requiring a $150-plus
investment in equipment and startup fees or
(in most cases) a monthly subscription.

I have to wonder how much being leashed
to a computer has to do with the lack of love
for webcasting and whether users will feel
fonder as ‘Net radio is loosed into the wider
world. Live streaming to phones is already
available, and we can expect to see new hand-
held, in-car and tabletop webcast receivers ap-
pearing in stores as 3G wireless broadband
slowly rolls out.

There were other happy signs for radio in
the 13th Arbitron-Edison new-media study:
More than 80% of respondents said they plan

to continue to listen to terres-

Chart 2

Device

% Users Who ‘Love’ It

trial radio as much as they do
now, despite advances in
technology. Even better, 70%

@ital video recorder (TiVo, etc.)

54 of 12-17s and 83% of 18-24s

said the same thing.

ATV i The survey even raised the
Broadband 4 “Is radio dead?” question, al-
Satellite radio 40 beit indirectly, when it asked
iPod 35 respondents whether they be-
Satellite TV ) lieve traditional radio will go

Hand-held e-mail device (BlackBerry, etc.)

away, replaced by Internet

Portable MP3 player (other than iPod)

7
2 and satellite radio. To this pe-
g culiar question, two-thirds of

Cable TV

20 respondents replied that they

Over-the-air radio

19 don't think new audio media

Pay TV channels (HBO, etc) 17 will replace radio as an enter-
e ) tainment option. (What's with
On-demand video 10 5

'VI the other third?)
Internet radio 8 As mentioned above, Ar-
Internet video 7 bitron and Edison reported

that users of on-demand audio de-
vices spend only a little less time
with radio than the average Amer-
ican. Turns out that's one quarter-
hour: “The average consumer

“Are you listening to your favorite radio station
more or less since you got your MP3 player?”

Chart 4

spends approximately two hours, | Months Playsr Owned % Using Radio More Same Less
48 minutes per day listening to tra- | {ess than a month 13 34 53
ditional radio, compared withtwo | 5 oo 15 55 30
hours, 33 minutes per day among —

those who own iPods or portable deElmontts 12 £ 2
MP3 devices, subscribe to satellite | More than 6 months % 67 8

radio or listened to Internet radio

during the past week.”
Bridge Cheers Up

Bridge Ratings — so glum in March about
radio’s TSL prospects — said in May that the
tech-related TSL dip doesn’t seem to last, at
least in the case of peopfe who own iPods and
other MP3 players. Bridge asked radio listen-
ers 12 years of age and older whether they
ownand use a digital music player. If they did,
they were asked how long they’d had it and
whether they were spending more time with
it than three months before (see Chart 3).

Meanwhile, Bridge also asked if the MP3-
player owners were spending more, less or the
same amount of time with their favorite ra-
dio station than they were three months be-
fore (see Chart 4).

After six months of ownership nearly 90%
of MP3-player owners are using their devices
the same amount of time or more than they
did after three months, but it doesn’t seem to
be cutting into their radio time.

Could it be that radio vs. new media is not
a zero-sum game after all?

Radio’s Stilt King, But....

The NPD Group — the folks who came up
with that alarming 29% figure for music ac-
quisition through ripping other people’s CDs
— took a look at the way people listen to mu-
sic eartier this year. First, it acknowledged that
radio is still overwhelmingly the most popu-
lar way to hear music: According to NPD, 194
million people in the U.S. listened to radio in
March 2005.

That was down from 203 million a year be-
fore, a 4% drop, but no other medium gets
within 100 million of radio’s figure. Listening
to music stored on computers bumped up 22%
from 2003-2004, from 63.2 million to 77.2 mil-
lion, while online listening rose 18%, from 45.2
million to 55.5 million people.

Those gains may be a little disturbing, but,
as seen in other research, more listening to
music elsewhere doesn’t necessarily translate
into less radio time. There appears to be a sol-
id group of people out there who are respond-
ing to technology that offers them more ways
to use music by, reasonably enough, using
more music.

Chart 3

months ago?”

“How long have you had your MP3 player, and are
you using it more of less now than you were three

Could it be there’s no point
in considering whether every
single new enterfainment
technology that pokes its head
up is a potential radio killer?
If radio dies, it seems much

g:mjs Piayer % Using Device More Same Less e likely to be suicide than
—- murder.

3 months 84 13 3 e ———

4-6 months 59 32 9 Contact Brida Conolly at 310-

T i 48 4 11 788-1650 or e-maif beonnolly@

radioandrecords.com.
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Telephones Are
High-Tech Too

Can you order NTR over the phone?

he first commercial phone appeared way back in 1877, and
the first recognizable dial phones showed up around 1905.
A phone was a simple device back then. All you had to know
was how to dial it (and maybe crank it), hang it up and pick it
up when it rang. But soon inventors were tinkering, looking for
ways to make phones more versatile and to make a little money

off phone lines.

The first answering machines were available
in Europe in the 1930s, and cell-based mobile
phones were proposed by Bell as far back as the
‘40s (though it took quite a bit longer to get them
to market). In the ‘70s, to the joy of telemarket-
ers everywhere, the first practical automatic di-
alers arrived.

By the 1990s we had cordless phones at home
and tiny phones in our pockets, and these days
even tinier mobile phones can handle video,
stored and streamed music, custom ringtones,
e-mail and instant messaging. And inventors
and entrepreneurs are still coming up with ways
to do more things with phones.

R&R recently spoke with MediaBounce CEO
Mike McCarthy about his company’s callout
and listener-feedback application, and with
Xingtone CEO Jonathan Schreiber about Xing-
tone’s cool new Ringtone Maker music-editing
software.

Bouncing Phone Calls

After walking me through a fast demo, on a
landline phone, of a contest-related Media-
Bounce message — a one-question quiz on Jim
Morrison'’s burial place — McCarthy described
how quickly the results came back to MB head-
quarters, From the call to my confirmed response
(I got it right), he said, “The elapsed time was

if it's bumed, you know immediately, instead of
having to wait six months or a year for an audi-
torium test or a month to get information about
a song from another company.”

MediaBounce can also be used to test new
music, and the station can even make a little
money atit. After alistener has rated one or more
songs, McCarthy said, “the station can say, ‘And
if you'd like to press six, we'll send you directly
to Amazon.com,” or to Tower Records or what-
ever relationship partner they have. Then they
get a piece of the action if that person buys the
CD.

“It's a nice little way, just off a music test, to
make a couple of extra bucks on the deal.”

Down With The Locals

McCarthy also feels that MediaBounce can
help a station make connections with its listen-
ers, driving both localism and loyalty. To the lis-
tener, he said, a call like the ones they get from
MediaBounce means “You can help us figure out
what we ought to be talking about.”

He continued, “You can help us with contests.
You can help us do all these things, and, in re-
turn, we'll offer you contest prizes, free trips,
concert tickets, what have you. You're bribing
them to help you out because you're getting
good information back, and what I think is most

about this, the listener hears it and goes online,
and while they’re online, the other banners on
your station’s website then have the opportuni-
ty to get people to click through.” That could
make banners more valuable and increase web-
site revenue, McCarthy said.

He warned, however, that stations have to be
careful with all this communication. “One of the
things we try to do is help the radio station un-
derstand that this needs to be compelling infor-
mation,” he said. “You don't want to call listen-
ers with a message that says, 'Hey, we're going
to give you 10% off on a Wendy’s hamburger
today.’ That's not the thing they want to do. It's
very important to avoid that spam.”

You're Ringing My Song

Xingtone, primarily a business-to-business
supplier of online ringtone stores, is offering an
application called Ringtone Maker that, first, is
just plain cool and, second, offers, in ringtone
form, the kind of customization music fans are
demanding more and more.

What Ringtone Maker does is let users take
their own home-ripped or -recorded music files
and make ringtones from exactly the bits they
want. The files have to be user-generated. Ring-
tone Maker won't work with any rights-man-
aged purchased music, since Xingtone won't
hack any DRM, Schreiber said.

Still see potential copyright concerns here?
“We believe the user absolutely has the right to
do this,” Schreiber said. “And so far, nobody —
other than wanting to disagree with us — really
disagrees with us. “

Though Xingtone is a B2B company, Ringtone
Maker is a consumer product, so I asked
Schreiber what the consumer experience is like.
He said, “They download the application, and
then we have a Windows Explorer drop-down
list so they can get to their music files.

“They pick the song they want, and it shows
up as a visual WAV
file. They grab the
piece of the song they
want with mouse
clicks, hit ‘trim,’ then hit the ‘send’ button, and
we send a message to their phone.

“Then —and this is very crucial, from a copy-
right standpoint — we send a message to their
phone that says, “You have a file waiting for you.
Would you like to get it?” That file never comes
across our server. The file is invisible to the user,
but we never make a copy of it. When the user
clicks ‘Yes, I want it,’ the software grabs the file
from their hard drive and pulls it onto their
phone. The whole thing, start to finish, takes
three minutes.”

two minutes and 26 seconds.”

He went on, “1 think this gives you a
good idea about how you can ask virtu-
ally any kind of question that you would
want to ask.” Including, possibly, call-
out questions. “A radio station can come
up with its own hooks, and it can come

MEDIAB@UNCE

As Legal As iTunes

About the potential copyright hazards,
Schreiber said, “We point to iTunes, or any
software that allows you to re-use a piece
of music that— itis truly our hope —you
have acquired legally and lawfully. You
can take iTunes, grab a CD, convert the

up with its questions,” McCarthy said.
“They can call as many or as few people as they
want, whether it's P1s, P2s or a group of nonlis-
teners they have selected.”

Songs can be rated on a one-to-five or a one-
to-nine scale, and the application can also be
used to check if a song is burned. McCarthy ex-
plained how it might work for a Classic Rocker:
“If it’s ‘Start Me Up’ by The Rolling Stones, you
ask, ‘Do you like to hear this song a lof? Or are
you sick of hearing it?" and everything in be-
tween.

“A music programmer or a program director
can very easily ask 200 of their P1s that ques-
tionand get results back immediately that might
say, "Yeah, I like that song. Keep playing it Or,
16 ® Radio & Records September 30, 2005

important — in addition to the NTR — is that
you're helping brand your radio station as a sta-
tion that really cares about its listeners. The per-
ception that the listener has is, ‘Hey, I'm a part
of something greater. I'm a part of something
bigger.”

MediaBounce can contact listeners via land-
line, mobile phone, e-mail and text messaging,
andit’s all opt-in and can be changed or canceled
at the station website at any time, driving traffic
to the station site. As MB adds new services,
McCarthy said, “You ask listeners to go back to
the website and click if they want to receive this
service.

“So the on-air promotions people are talking

song into MP3 or [DRM-free] AAC, and
put it on to your device, your iPod or whatever.

“So, in essence, you are recompiling or encod-
ing it into an alternate file format, and you're
delivering it onto a personal device. All a ring-
tone is, is a shortened, degraded piece of music,
and so we are, and I say this tongue-in-cheek,
as legal as iTunes.”

Additionally, he said, “We lock the application
to one phone. We do not allow you to send that
file to a friend. We do not even allow you to save
the output file to your hard drive. So you either
send the music to your phone or you don't, but
we do everything we can, within reason — even
more than iTunes does — to ensure that you can-
not take your file and send it to a friend.”

www americanradiohistorv com
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“This needs to be
compelling information.
You don’t want to call
listeners with a message
that says, ‘Hey, we're
going to give you 10% off
on a Wendy’s hamburger
today. 29

Mike McCarthy

T

Of course, not every purchased file or other
commercial download is a problem. “We work
with tons of independent artists, and all of them
are very happy for people to make ringtones of
their music,” Schreiber said.

“We work with some of the leading aggrega-
tors, like GarageBand.com and [digital song
store] EMusic. If you read their end-user license
agreements, they are very clear that you can use
this in any way for your personal use.

“Creative Commons supports the same no-
tion. We believe that there is 28% of the music
market that supports consumers’ rights, and
tons of user-generated content that's 100% no
problem. The only legal debate is on the major-
record-label side.”

Give The People What They Want

Though Schreiber said, “We wouldn’t hack
thatin any way, shape
or form,” he charac-
terized the labels’
push for more rights
management as “a horrible mistake, from a busi-
ness perspective.”

He continued, “That’s ultimately our position:
We support what consumers want to do. We will
not break the law to accomplish it, and we un-
derstand why some people might not like the
rights that we enable, but that is a fundamental
business issue; it’s not a legal issue.”

On the B2B side, Xingtone offers the MStore
platform, which is, said Schreiber, “a back-end
infrastructure that includes billing, tracking and
reporting, encoding, delivery, interface, etc.,” for
branded ringtone stores.

Store setup is now automated, Schreiber said,
so an artist, label or other B2B customer can “log
in, pick the plan they want — there’s different
pricing for different things — upload their con-
tent, pick a template, pick colors, upload their
graphics, set their price, hit ‘enter,’ and then we
create an MStore on the fly.”

Xingtone is focusing on unsigned artists and
indie labels, and Schreiber said, “If you're a ga-
rage band, nobody cares enough about your
business to give you an opportunity to sell your
content. That's what we do. Our perspective is
very much in the long tail, which says, ‘Hey, we
don’t know who wants this. We don’t know if
anyone wants this, and you know what? We
don’t even know if it's good.”

“But we don't care. We're not the arbiters of
good taste, and, certainly, Verizon shouldn’t be
the arbiter of good taste. That's why 28% of the
market is in the independent scene — because
it’s a long-tail business. So our perspective is to
empower both the artist and the user so that they
can get what they want.”


www.americanradiohistory.com

Hollander-O’Reilly Team To Replace Stern?

‘ iey_ kids, let's start a rumor! Infinity Radio CEQ Joel | content by promoting midday jock/improv comic Jason
Hollander, who was interviewed at length by R&R’s own
questionably qualified Kevin Carter in the Sept. 23 special

Radio Presidents issue, also sat down with Fox News' ¢cud-

Harris to mornings to anchor The Big | Show.

* After nearly |3 years, market fixture Jeff Moreau re-
signs as Asst. PD/MD/afternoon personality at Entercom AC
WWDE (2WD)/Norfolk. OM Don London needs a replace-
ment ASAP For now, 2WD midday jock Paul McCoy will
cover afternoons, while middays will be voiced by Barry
McKay, PD/afternoon dude at clustermate WPTE.

* Former XHTO/E| Paso night jock Kid Vicious keeps
his Texas license as he heads to Clear Channel CHR/Rhyth-
mic KMRK (Wild 96.1)/Odessa as MD/afternoon jock.

dly Bill O'Reilly for an hourlong chat at New York’s Museum
of Television and Radio to help kick off Advertising Week
2005. The New York Daily News' David Hinckley reports
Hollander raised some interesting issues in a room full of
advertising suits — issues like, say, possible replacements for
Sirius-bound Howard Stern. Hollander said Stern will be re-
placed by “five or six” different hosts in various markets.
That list will be narrowed down after 12-18 months after

Cut The Crap; Cut To The Chase

Seconds after Chase Murphy, PD of Citadel CHR/Pop
KHOP/Modesto, CA, bestowed MD stripes on midday prin-
cess/Music Coordinator T), something bad happened. "Our
station mascot, 'Pop The KHOP Prize Weasel,” has been

seeing which hosts are working. While he didn't directly ad-

dress the names we've been

| hearing — Adam Carolla and
David Lee Roth — Hollander did
mention that such celebs as The
Daily Show's Jon Stewart, actress
Whoopi Goldberg and Fox
News” self-promotion machine

weasel-napped. Bastards!” Murphy yelled at no one in par-
ticular. “The whole valley is out
looking for him. We've made up
some W-O-W — 'Where's Our
Weasel?' — shirts, pins and flyers to

Geraldo Rivera had been con-

Sartor 4 e tacted as potential replacements.
alf of the wacky Joel & Bill
Show e wacky ' "We have all the talent we are
: . . help get the word out on our wea-
talking to under contract,” Hol- | q L Amazing]
sel-napped weasel." Amazingly, we
lander said in Daily Variety. “To my knowledge, there has p}?" r ) E% h
ere still paying attention to what
never been, in the history of the medium, anyone who has :/ p‘ i & i
e was saying as if we were actu-
had to replace 27 radio shows at once.” vng "

Hy i d. "Th I-
While Hollander admitted to O'Reilly that Stern brings in ~ Rendbiis: B

Have you seen this weasel?

nappers are cailing in three times a
"about 5%" of Infinity’s revenue and said, “There's no ques- i ) 5
g . . i day to give us clues as to where
tion we'll take a short-term hit,” he also sees some upside L o . e ] )
. A ] Pop is hidden,” Murphy continued. "Caller 95 wins $100 just
in a post-Stern Infinity. "With Stern, you have a lot of 'no- r
- " . for guessing. Whoever ends up finding our beloved weasel
buy’ dictates,” he said. “When he leaves, those go away. We )
1 will win an awesome reward of $3,000 and a seven-day Car-
can approach some blue-chip buyers that have been closed b - Yup, | e o
ibbean cruise for two. Yup, | guess you can say we're play-
to us.” Hollander also commented on Stern's frequent as- Ps % 4 e

. } ) . . ing a big-ass game of ‘Hide the Weasel' — insert all those
sertion that he’s going to Sirius primarily to escape the ar- | -
tistically confining clutches of the FCC. “Howard left for two fokes here....
reasons: the FCC and money,” he said. “Not necessarily in
that order.” Label Love
New Lava Records promo honcho Mike Easterlin isn't
The Programming Dept. wasting any time getting his new staff rolling: He’s hired Ray

Vaughi i R | Di ion.
¢ Phil Michaels-Trueba joins subscriber-based music and ST Slzavels naw D Begiin Dlrector/Prc-)motlon
el . X i Most recently Vaughn worked for RCA/| Records in Dallas
music-video service Promo Only as Director/Programming.
X | and Atlanta. Seconds later promo vet Brett Dumler was
Trueba spent the past |3 years working for Cox Radio. In
1999 he launched Dance-leaning WPYO/Orlando, and he
returned to Miami in 2002 to help launch WPYM, which
flipped to Active Rock as WHDR (93 Rock) in February 2005.
* New Cumulus Hot AC KRUZ/Santa Barbara, CA PD

Todd Violette makes some major moves — like flushing the

inked as Lava's new Chicago Regional Director/Promotion.
Conveniently, Dumler was already in Chicago, working for
Easterlin’s former label, Island Def Jam.

Quick Hits

* Infinity’s WNEW (Mix 102.7)/New York has formed yet
another morning show out of folks found around the house:

remaining full-time staff: Morning team Bill & Bonnie and
longtime Asst. PD/MD/afternoon talent Mandye Thomas
exit. KRUZ is running jockless while Violette looks for a new
jock staff. Locate Bill Pesso at 805-637-7892, catch Bonnie
Campbell at bonnie_campbell@hotmail.com and Mandye
Thomas at 805-233-4771.

* Night jock Timmy Daniels is upped from "Assistant”
to "Regular” MD at Clear Channel CHR/Pop KGOT/Anchor-
age, AK. PS.: Congrats to Timmy's boss, PD Bill “Stu”
Stewart, who celebrated |2 years of contractually man- :

Current anchor Michelle Visage will now team up with

“Brooklyn's Own” Joe Causi to create the new Morning Mix.

Causi, a 25-year New York fixture famous for his long-run-
| ning dance-music show on crosstown WKTU, joined
WNEW for weekends last year.

* In a move that surprised pretty much no one, veteran
producer/partner-in-crime Blain Ensley has reunited with
Rocky Allen upon Allen’s return to afternoons at WPL}/New
York. The guys worked together at 'PL} from 1993-99, when
Allen’s show was riding high in the ratings.

dated morning shov/ bliss with his wakeup partner, Scott

Dooley, on Sept. 27.
* KRSQY/Billings, MT night jock Rob Hirschbuhl adds MD
duties. PD Kyle McCoy elevates his commitment to local

¢ After stunting for several days, Beasley Rhythmic
WRDW (Wired 96.5)/Philadelphia finally unveiled its new

WWW americanradiohistorv.com

Cmnc

®;,:.:®

morning show: Big Mama & The Wild Bunch, featuring Mr.
Mama; Special K; Savannha; and our favorite character
name to say out loud, Dick, the stunt guy. The show was
previously heard on Radio One's KT TB/Minneapolis and re-
places Rocco The Janitor and producer Alex Epstein, who
left last week.

* With WBLI/Nassau-Suffolk night jock Reno leaving to do
mornings upstate at WPDH/Poughkeepsie, NY, WBLI PD
Jeremy Rice realized he has the necessary heritage talent on
staff to create the station's new fall lineup. Ten-year station
vet Al Levine “On The Scene” moves from afternoons
to middays, night jock Wendy Wild moves up to afternoons,
and MD LJ takes over nights, followed by Jonny Weitz from
10pm-2am.

* Nationally known stand-up comic Jeff Garcia, has been
hired to anchor The Wild Wake Up Crew on Styles Media's

Continued on Page 18

TIMELINE

YEAR AGO

* John Farneda promoted to WXRT/Chicago OM. |
* Jan Cody named Canadian Country Music Association |
| President.
| » Rob Wagman named PD of WIBT/Charlotte.

YEARS AGO

« Steve Bartels named Arista Sr. VP/Pro-
motions & Special Markets.

« Jeff Hillery joins KLIF/Dallas as PD.

 Darren Davis elevated to Infinity/Hous-
ton Group PD.

Darren Davis

YEARS AGO

« Pioneering female DJ and WXRK/New York overnighter
Alison “The Nightbird” Steele dies.
* Andre Harrell named President/CEO of Motown Rec- |
‘ ords.
« David Dickey assumes the GM post at WALR/Atlanta.

YEARS AGO

» George Gerrity named Sr. VP/GM at
Zoo Entertainment.

* Steve Harris appointed PD of WVAZ/
Chicago.

*Monte Lang named Sr. VP at Noble

Eroadcast Group and VP/GM of KMJQ/ Steve Harris
ouston.

YEARS AGO

®

« Pat Norman transfers to KRTH/Los Angeles as VP/GM.

¢ Charlie Ochs named GM of KCBQ/San Diego.

« E. Lee Hambleton named VP/GM of CKGM & CHOM/
Montreal.

YEARS AGO

®

| «David Braun appointed President/CEO
of Polygram Records Operation.
I « Frank Dileo named Epic Records Di-
rector/National Promotion.
* Bobby Rich named Director/Special-
ized Programming Consultation at Frank Dileo
Drake-Chenault.

YEARS AGO

®

« Jerry Sharell appointed VP/International Division at Ete-
ktra/Asylum Records.

* Bob Savage named PD of WBBF/Rochester.

* Art Astor named VP/GM of Drake-Chenault.

) S
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STREET(C) TALK

Continued from Page 17

KWIE/Riverside. He will team up with current KWIE mid-

day talent Cecilia, who will stay on the air until noon with
no bathroom breaks. PD Preston Lowe will do noon-3pm.
* Archway/Little Rock OM Charlie Kendall makes some

— please return to your homes! KKDG (Viva 106), which

had been running Howard Stern in the morning (the last |

remnant of the station’s FM Talk days) and Spanish-language
the rest of the day, flips to KFJK as “105.9 jack FM.” The

| station will continue to run Stern in mornings until his deal

| is up. Jeff Davis, PD of Urban Oldies clustermate KMGV

significant additions to the cluster. First, he inks the legend-
ary Raechel Donahue for middays on Oldies KOLL. Stacey
X, from the nationally syndicated Tour Bus, joins KKZR (93-
3 The Razor) across the hall and in the same time slot.

* Carter Urban KSJM (107.9 Jamz)/Wichita afternoon jock
John Blaze gets the big upgrade to nights at Radio One
Urban WCKX/Columbus, OH, filling the void created when
Sean Anthony and Keith “Baby" Jones transferred to nights
at sister WHTD/Detroit. Back in Wichita, night jock The
Playmaker moves to afternoons, while KPRS/Kansas City

part-timer J-Smooth joins for nights.

Formats You'll Flip Over

* Cromwell has decided make a change at ratings-chal-
lenged WQZQ (102.5 The Party)/Nashville, flushing Pop
in favor of some more upper-demo flava: Hot AC under the

female-friendly name “Venus.” The flip will occur under the

watchful ears of OM [im Patrick. In other changes, Lulu,
Brad & Trish shift from mornings to afternoons, making way |
for jefferson-Pilot’s syndicated Bob & Sheri in mornings.

* Infinity’s grand Fresno Spanglish experiment is now over

TOP 10 SHOWS Sept. 19-25
Tolal Audience
(109.6 million households) LS TR
1 CSt 1 Desperate Housewives
2 Desperate Housewives 2 CSt
3 Lost 3 Lost
4 Criminal Minds Preview 4 Grey's Anatomy
5 CSI: Miami 5 Extreme Makeover: Home
6 Grey's Anatomy Edition
7 Survivor: Guatemala 6 Invasion
8 Law & Order: SVU 7 CSI: Miami
9 Invasion 8 My Name Is Earl
10 Extreme Makeover: Home 9 Criminal Minds Preview
Edition (lie) NFL Monday Night Football
(N.Y. Giants vs. New Orleans/
Washington vs. Dallas)
Source: Nielsen Media Research

| cently bestowed upon several ra-

(Mega 97.9), adds PD duties at Jack FM.

* At press time Apex Hot AC WCSQ (Coast 92.5)/
Charleston, SC had parted company with PD/afternoon host
Billy Surf, morning co-host Janet Walsh and |9-year com-
pany vet/midday jock Miles Crosby ahead of a reported for-
mat flip, most likely to Rhythmic as “B92.” Find Surf at 843-

| 364-0885, surf@surfnoise.com or through his voiceover

website at www.surfnoise.com.

* After two years doing Smooth Jazz, WCJZ/Char-
lottesville, VA returns to Hot AC as “The New Mix 107.5"
under Angie Logan, who slides over from the PD chair at
CHR/Pop clusterbuddy WHTE, where afternoon jock PJ

| Styles is upped to PD.

Another Cheesy Radio Award

The folks at Kraft must have had
a hand in this unintentionally amus-
ing headline on a press release we
received about a unique honor re-

dio stations: “The NAB recently
recognized Clear Channe' Radio at
this year’s NAB Radio Show by
presenting four of the company's

personalities and one of its stations

2D Ry
with 2005 Macaroni Radio Awards.” o

Please don't eat

&

¢E 4
the award.

Great Moments In Syndicationosity

* Premiere Radio Networks assumes the distribution
rights to The Big D & Bubba Show, based at WSIX-FM/Nash-
ville and currently airing cn 23 Country radio stations across
America.

* Mancow's morning =mpire expands yet again as he an-
nexes wakeup duties at KZPL/Kansas City and Clear Chan-
nel Active Rocker KRZR/Fresno. He replaces Jen Lipp,
Brad Giese and Jerry Lentz in Fresno.

* The Star & Buc Wild morning experiment now in-

cludes Cumulus Urban WZBN/Albany, GA. They replace
PM, who slides into the station’s vacant afternoon shift.

News/Talk Topics

* In a move that’s virtually unprecedented for a commer-
cial broadcaster, cash-strapped Air America Radio is mak-

' ing like PBS and coming right out and asking listeners to do-

| nate money to support AAR’s

programming. A visit to www. /|
airamericaradio.com shows that
donating any amount will get
you named as an AAR “Associ-

RADIO™

ate,” while a $250 donation gets
Yup, they're all that's left.

you three “I'm Building Air
America Radio” bumper stickers, a stylish AAR tote bag and

| personal thanks on airamericaradio.com. Now how much

would you pay?

* Comedian Joe Conklin will be reunited with talk host
Jody McDonald at Greater Media’'s WPEN/Philadelphia on
Oct. 3, when the station flips to “Sports Talk 950.” Conklin
gained fame in the '90s as a frequent caller to McDonald's
show with his dead-on impressions of athletes, politicians
and assorted celebrities.

BOX OFFICE TOTALS

Sept. 23-25

Title {Distributor) $ Weekend $ To Date
1 Flightplan (Buena Vista)" $24.62 $24.62
2 Tim Burton's Corpse Bride (WB) $19.14  $19.65
3 Just Like Heaven (DreamWorks) $9.62 $29.81
4 Roll Bounce (Fox Searchlight)” $§757  $7.57
5 The Exorcism Of Emily Rose (Sony)  $7.44 $62.25
6 Lord Of War (Lions Gate} $5.03 $17.38
7 The 40-Year-Old Virgin (Universal} $4.31 $96.94
8 The Constant Gardener (Focus) $2.32 $27.66
9 Transporter 2 (Fox) $2.22 $39.90
10 Cry Wolf (Focus) $2.18 $745

“First week in release. All figures in millions.
Source: ACNielsen EDI
COMING ATTRACTIONS: This week’s openers include The
Greatest Game Ever Played, in which recording artist Joe Jack-
son portrays a piano player.

Gypsy punk rock band Gogol Bordello make a cameo ap-
pearance in Everything Is lluminated and contribute to the film's
TVT soundtrack. The band's frontman, Eugene Hutz, also stars
in the movie.

— Julie Gidlow
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART September 30, 2005

W ™w ARTIST ALBUM

- 1 DISTURBED Ten Thousand Fists

- 2 BON JOVI Have A Nice Day

2 3 KANYE WEST Late Registration

- 4 VARIOUS An All-Star Tribute Ta Luther Vandross
- 5 COHEED AND CAMBRIA Good Apotlo, 'm Burning Star...
- 6 BARBRA STREISAND Guilty Pleasures

- 7 DAVID BANNER Certified

8 8 BLACK EYED PEAS Monkey Business

1 9 PAUL WALL The Peaple’s Champ

- 10 T.I. PRESENTS THE P$C 25 To Life

9 1 MARIAH CAREY The Emancipation 0f Mimi

3 12 SWITCHFOOT Nothing In Sound

17 13 KELLY CLARKSON Breakaway

5 14 PUSSYCAT DOLLS PCD

13 15 YOUNG JEEZY Let's Get It: Thug Motivation 101
16 16 GREEN DAY American Idiot

6 17 PAUL MCCARTNEY Chaos And Creation In The Backyard
15 18 VARIOUS Now That's What | Call Music!
18 19 GORILLAZ Demon Days

- 20 RYAN CABRERA You Stand Watching

21 DAMIAN “JR. GONG" MARLEY Welcome To Jamrock

4 22 TRISHA YEARWOOD Jasper County

n 23 50 CENT The Massacre

14 24 ROLLING STONES A Bigger Bang

21 25 FALL OUT BOY From Under The Cork Tree

23 26 HILARY DUFF Most Wanted

24 27 COLDPLAY X&Y

19 28 DAVID GRAY Life In Slow Motion

25 29 RASCAL FLATTS Feels Like Today

12 30 TRAPT Someone In Control
44 i SUGARLAND Twice The Speed Of Life

31 32 FAITH HILL Fireflies

10 33 CHARLIE WILSON Charlie, Last Name Wilson

27 34 BOW WOW Wanted

- 35 EARTH, WIND & FIRE lllumination

26 36 STAIND Chapter V

30 37 KILLERS Het Fuss

20 38 BONNIE RAITT Souls Alike

22 39 TONY YAYD Thoughts Of A Predicate Felon
35 40 GWEN STEFANI Love.Angel Music.Baby

- 4 RAY CHARLES Genius & Friends

38 42 KEITH URBAN Be Here

36 43 BRAD PAISLEY Time Well Wasted
41 44 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
33 45 RIHANNA Music 0f The Sun

- 46 WEEZER Make Believe

37 47 DEATH CAB FOR CUTIE Plans

42 48 YING YANG TWINS U.S.A. {United States Df Atlanta)
45 49 PRETTY RICKY Blue Stars

- 50 RAY J Raydiation

LABEL

Reprise
Island/iDJMG
Roc-A-Fella/lDJMG
JIRMG

Columbia

Columbia
SRC/Universal
A&M/interscope
Asylum/Warner Bros.
Atlantic
Island/lDJMG
Columbia

RCA/RMG
A&M/interscope
Def Jam South/lDJMG
Reprise

Capitol

Capitol

Virgin
EV.L.A/Atlantic
Tuff Gong/Universal
McA
Shady/Aftermath/interscope
Virgin

Island/IDJMG
Hollywood

Capitol
ATO/RCA/IRMG
Lyric Street

Warner Bros.

mMcA

Warner Bros.
Jive/Zomba Label Group
Sony Urban/Columbia
Sanctuary
Flip/Atlantic
Island/iDJMEG
Capitol
G-Unit/Interscope
Interscope
Rhino/Atlantic
Capitol

Arista

Reprise

Def Jam/IDJMG
Geffen

Atlantic

T

Asylum/Warner Bros.
KnockOut/Sanctuary

5 HI?S l;Aagazi_ne I_nc,

POWERINDEX CHANGE
232,899 =
201,074 -
124,751 -26%
102,430 -
100,516 -

96,426 -
89,670 -
80,801 -3%
74,926 -57%
61,064 -
60,726 -16%
52,580 -69%
51,451 4%
51,404 -47%
50,657 15%
49,556 11%
48,125 -47%
46,007 19%
43,315 10%
41,920 -
41,902 -51%
41,808 -62%
39,331 -81%
35,895 -39%
35,537 -8%
32,886 13%
32,828 -10%
31,872 -33%
31,653 -8%
30,907 -49%
30,198 28%
29,133 -2%
28,439 -60%
28,038 13%
27,968 -
21,560 -20%
27,415 11%
26,884 -42%
26,549 31%
26,278 -8%
26,013 -
24,532 -6%
23,780 -14%
23,654 2%
23,041 -20%
22,809 -
22,104 -18%
20,850 -148%
19,708 -18%
19,679 -

J)] ALBUMS |
Seven Debhuts In The Top
10 — Aguain!

Wow! For the second week in a row, we
find seven — that's right, seven — debuts in |
the top 10. All of which should certainly bode
well for the industry’s fourth quarter.

Reprise’s
Disturbed lead
the charge, as
the much-loved
metal unit hit
No. 1, with an
amazin -
22,000 1f sales Ll Eilie
like this continue, the dudes may just have to

rename them- .
selves  Well :
Adjusted! Y

The old
guard is repre-
sented in sec-
ond place, by |
Island /ID-
JMG’'s  Bon
Jovi, as that good-lookin’ Italian boy and his
Noo Joisey crew sell 201,000 and end up hav-
ing not just a nice day, but a mighty fine week
as well.

Roc-A-Fella/IDJMG’s Kanye West drops one
spot, to No. 3 (which makes him an old-timer
on this particular chart), with 125,000. But the
following four spots are held by debuts: J
Records/RMG's all-star tribute to the late, great
Luther Vandross comes in at No. 4, with 102,000;

Coheed & Cambria

the exceedingly cunning and popular Coheed
& Cambria (Columbia) prove prog rock still
rules by hitting No. 5, with 101,000; Barbra Stre-
isand (also Columbia) is at No. 6, with her new
collaboration with Bee Gees architect Barry
Gibb selling 96,000; and SRC/Universal’s Dav-
id Banner lands at No. 7, with 90,000.

The ever-popular Black Eyed Peas (A&M/
Interscope) just keep on hangin’ on, maintain-
ing the No. 8 position for the third week in a
row, with 81,000, as Asylum/Warmer Bros.” Paul
Wall drops eight positions, to No. 9, but still
sells a healthy 75,000. Rounding out the list is
yet another debut — Atlantic’s politely moni-
kered Pimp Squad Clique hit No. 10, on 61,000.

Other notable debuts: E.V.L.A./Atlantic’s
Ryan Cabrera, at No. 20, with 42,000; Sanctu-
ary’s Earth, Wind & Fire, at No. 35, with 28,000;
Rhino/WEA’s Ray Charles, at No. 41, with

Bon Jovi
26,000; and Knock Out/Sanctuary’s Ray J, at
No. 50, with 20,000.

Next week: Watch out for debuts from our fa-
vorite tobaccy-chewin’ gal, Gretchen Wilson,
as well as Sheryl Crow, Three Six Mafia, Lil
Kim, Toni Braxton, Sean Paul, Bloodhound
Gang and Neil Young.

www.americanradionistorv.com
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GO/NG FOR ADD:S.

MIKE TRIAS

mtrias@radioandrecords.com

The Strokes’
‘Juicehox’ Leaks

Someone spilled The Strokes’ juice on the airwaves last week, so
the label has decided that everyone can have a sip. “Juicebox” is the
lead single from the quintet’s highly an-
ticipated third album, First Impressions of
Earth, which they teamed with producer
David Kahne to record.

1t's been about a year since the boys last
hit the stage, but beginning in October
they plan to rectify that situation by kick-
ing off a tour with shows in South Ameri-
ca to promote their forthcoming albur,
which is scheduled for release in January.

Meanwhile, ‘80s icon Cyndi Lauper is getting ready to add new
flavor to some of her old classics as she goes for adds on multiple
tracks from her upcoming album, Body
Acoustic. As the title implies, the album is
an acoustic set that revisits nine of her
past hits — including “Time After Time,”
True Colors” and “She Bop” — and pre-
sents two brand-new songs to her die-
hard fans.

As a bonus, Lauper has enlisted the
help of such musical luminaries as Sarah
McLachlan, Shaggy, Ani DiFranco, Jeff
Beck and Vivian Green. Lauper’s Body
Acoustic hits store shelves Nov. 8, and look for her to begin touring
when she plays in Boca Raton, FL on Nov. 26.

He was bor Elgin Baylor Lumpkin (supposedly named after NBA
legend Elgin Baylor) in Washington, DC, but took the stage name
Ginuwine when he began his career. He teamed up with then-fresh-
man-producer Timbaland, and the two seduced listeners into riding
Ginuwine’s “Pony” all the way to the top of the charts. Next week
Lumpkin re-emerges at radio with “When We Make Love,” the lead
single from his forthcoming album Back II Da Basics, slated for a No-
vember release.

Apparently, getting back to the basics for Ginuwine means giving
listeners a lovemaking groove. While the hook of his newest cut may
be a little difficult for the average person to sing along to, it certainly
won't stop your listeners from trying.
Don’t be surprised when callers request
the song, saying that they want to cud-
dle up with their special someone as they
try to recreate the sounds on the record.
Give “When We Make Love” a spin, and
you’ll understand what I'm talking |
about.

Frank Ortega is offering Country ra-
dio “A Soldier’s Prayer,” the lead single
from his upcoming album, for which he
wrote four songs. Although Ortega did not pen “A Soldier’s Prayer”
— Jon Randall (“Whiskey Lullaby”) and Bart Allmand did the hon-
ors — the song about a dying soldier’s last request is nonetheless close
to Ortega’s heart. He recorded the tune a few weeks after hearing
about a friend’s cousin who was killed while serving in Iraq.

“The song just took on a whole different meaning to me,” says Or-
tega. Ten percent of all proceeds from the sale of the single will go to
the Children of Fallen Soldiers Relief Fund, and Ortega is promoting
the organization as he continues his first-ever radio tour.

Guitarist-composer-producer Nils hails from Germany but has
called Los Angeles home since the ‘80s. In fact, he named his latest

The Strokes

Cyndi Lauper

Ginuwine

0000006000000 0000000

Week 0f 10/03/05

CHR/POP

C. BROWN fid. SANTANA Run It (ive/Zomba Label Group)
DESTINY'S CHILD Stand Up For Love... (Sany Urban/Columbia)
JENNIFER EDISON I'm Out (Song Of Songs/

MC MAGIC iDJ KANE Sexy Lady astyboy/

CHR/RHYTHMIC

BOBBY VALENTINO My Angel... (DTP/Def Jam/IDJMG/
BROWN BOY Livin' Shady /AME}

DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbia)
GINUWINE When We Make Love (Sony Urban/Epic/

JENNIFER EDISON 'm Out (Song Of Songs)

LIL WAYNE Fireman (Cash Money/Universall

M.L.A. Galang/X{/Interscope/

MC MAGIC f{DJ KANE Sexy Lady (Vastyboy

STYLES P. fIAKON Can You Believe It (Ruff Ryders/interscope)
TREY SONGZ Gotta Go (Songbook/Atlantic)

URBAN

ANGIE STONE | Wasn't Kidding /L/AMG/

BOBBY VALENTINO My Angel... (OTP/Def Jam/IDJMG)
DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbia)
JENNIFER EDISON I'm Qut (Song Of Songs)

LIL WAYNE Fireman (Cash Money/Universall

MC MAGIC #/DJ KANE Sexy Lady (Vastyboy/

SLUM VILLAGE Ez Up (Barak/

STYLES P. f/AKON Can You Believe It (Ruff Ryders/interscope/
TANK | Love You (BlackGround/Universall

TREY SONGZ Gotta Go (Songbook/Atlantic/

URBAN AC

ANGIE STONE ! Wasn't Kidding L/AMG)
DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbial
JAHEIM flJADAKISS Everytime | Think... [Divine M#Warmer Bros.)

GOSPEeL

DESTINY’S CHILD Stand Up For Love... {Columbia/
MARY MARY Yesterday (Sony Urban/Columbia)

COUNTRY

CROSS CAWADIAN RAGWEED Fightin’ For (Universal South)
FRANK DRTEGA A Soldier's Prayer (Vilz One/
HOT APPLE PIE We're Makin' Up (MCA}

AC

DESTINY’S CHILD Stand Up For Love... (Sony Urban/Columbia)

HOT AC

DESTINY'S CHILD Stand Up For Love... (Sany Urban/Columbia) |

SMOOTH JAZZ

ALEX BUGNON Free (Narada Jazz)

ANDERS HOLST Love Me Like A River (/OM)

CAMIEL El Alba (Rendezvous)

DDNNY DSMOND What | Meant To Say (Decca/Universal)
NILS Summer Nights (Baja/TSR/

PEABO BRYSON Don‘t Make Me Cry (You/

ROCK

DANKO JONES Forget My Name (Razor & Tig/
ROADRUNNER UNITED The End (Roadrunner/l0JMG)

ACTIVE ROCK

DANKO JONES Forget My Name {Razor & Tie)
MY CHEMICAL ROMANCE The Ghost Of You {Reprise/
ROADRUNNER UNITED The End (Roadrunner/IDJMG/

ALTERNATIVE

DANKO JONES Forget My Name (Razor & Tie)

MY CHEMICAL ROMANCE The Ghost Of You (Reprise/
QUEENS OF THE STONE AGE Burn The Witch finterscope)
STROKES Juicebox (RCA/RMG)

TRIPLE A

BETTER THAN EZRA Our Last Night {Artemis/

CHARLOTTE The Fall (Seabright/

CHOCOLATE GENIUS, INC. Black Yankee Rock (Commotion)
DESOL Blanca Y Negro (Curb/Reprise/

I-NINE Same in Any Language (/ACA/AMG)

JACK JOHNSON Breakdown (Brushfire/Universall

KT TUNSTALL Black Horse & The Cherry Tree (Virgin/
MORNING AFTER GIRLS Run For Our Lives (Rambow Quartz)
REBECCA PIDGEON Tough On Crime (The Lab/

REDWALLS Build A Bridge (Capito))

SUPERGRASS St. Petersburg (Capitol)

TREY ANASTASIO Shine (Columbia)

CHRISTIAN AC

ANA LAURA Completely (Reunion/PLG)
ANDY CHRISMAN Believe (Upside/SHEL TER)
STORYSIDE:B Miracle (Gotee/

CHRISTIAN CHR

No Adds

CHRISTIAN ROCK

LDST ANTHEM Find Me /0C/

INSPO

ANA LAURA Completely (Reunion/PLG)
ANDY CHRISMAN Believe (Upside/SHELTER)

CHRISTIAN RHYTHMIC

No Adds

album Pacific Coast Highway after the California landmark from which
he has drawn inspiration over the years. “If you put the record on,
you get a feeling that corresponds to that certain stretch between Mal-
ibu and Ventura County,” says Nils. Check out his new single, “Sum-
mer Nights,” which reaches radio next week.
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R&R’s Going for Adds features the complete list of sonds impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jjfagot@radioandrecords.com.
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NATIONAL MUSIC

N\ i’ Hip-Hop Nation Aol Radio @ Network Mainstream Country
LIVE .COM A Reggie Hawkins David Felker
BLEU DAVINCI I/FABOLOUS Streets Dn Lock Ron Nenni + 415-934-2790 REBA McENTIRE You're Gonna Be
Travis Storch« 866-365-HITS 1221 Ave. of the Americas LIL FLIP /MANNIE FRESH What It Do 3 — AaRTReR
New York, NY 10020 Heart & Soul op Alternative
Top Rock 212-584-5100 P on Jeft Gonzer
ete Schiecke
ARCADE FIRE Neighborhood #3 (Power Gut) B.J. Stone ROLLING STONES Drving Too Fast
NINE INCH NAILS The Hand That Feeds Steve Blatter TONI BRAXTON Trippin’ 10 YEARS Wasteland
OERTH oAD ;‘:‘;x"‘ Souleats Bocy Left Of Center ANGIE STONE | Wasn't Kidding Top Country Young & Verna
AUDIOSLAVE Be Yourself Rich McL aughiin New Country Beville Darden ?E;‘::’CFIEAI:?SN P
1 'm G e Didn't Have Time
Top Country Egt}‘liclm:::éevgrg::{m Toie Al Skop BRAD PAISLEY When i Get Where I'm Going TIM MCGRAW My O1d Friend
GRETCHEN WILSON All Jacked Up SUPERGRASS St. Petersburg GEORGE STRAIT She Let Herselt Go Top Jams
SARA EVANS A Real Fine Piace To Start MAGIC NUMBERS Love Me Like You ALAN JACKSON USA Today Donya Floyd
KEITH URBAN Beter Life MAGIC NUMBERS Forever Lost -
SUGARLANO Something More LIVING THINGS Born Bom Bom Outtaw Country LIL KIM Lighters Up
CRAJG MORGAN Redneck Yacht Club DEVENORA BANHART Heard Somebody Say Jeremy Tepper FRANKIE J. More Than Words 3 N
TRINA f/KELLY ROWLAND Here We Go LA LA
Top Bl NEIL YOUNG The Painter
op Blues Hard Attack
JOHN LEE HOOKER JR. Boom Boom i s DL SR Alternative Now
CANDYE KANE Estrogen Bemb ose Mangin Disorder X
WALTER TROUT Victor The Cajun BLACK LABEL SOCIETY Doomsday Inc. =4 @Nﬁmp O NETWORKS Polychronopolis
BERNARD ALLISON Stay With Me Tonight CANNAE Rats. Snakes And Thieves Meg Griffin LIVING THINGS Bom Bom Bom
BIG BILL MORGANFIELD Boogie Chid ; JAMIE CULLUM Get Your ‘Way ) i Buttert
Faction P. LOVELESS & . YOAKAM Never Ending Sang Of Lave Phil Hall» 972-991-9200 LlL) W‘"“f OABUHer]y
Jetf Regan Area 63 AC Active
ATMOSPHERE Watch Out | o Country Coast To Coast Dave Hunter
I J ) HZW"'D "mﬁ oo it Dave Nicholson GAVIN OeGRAW Follow Through
nitose  RICHARDHUME utomatic LITILE BIG TOWN Boondocks
Jam On Pure Jarz Real Country i xeshé
Gary Schoenwetter Matt Abramovitz a the john s
Richard Lee adio show’
SOULIVE Crosstown Tratfic GERALD WILSON In My Time . radio =
TREY ANASTASIO Shine ERIC ALEXANDER & VINCENT HERRING The Battle TOBY KEITH Big Blue Nolgr Musst anif elligénca for your Life
: MARC JOHNSON Shades Of Jade [BACY,CAWRENCE Usedjlo,The Pain
Voice of America broadcasts in 44 lan- The Puise Reioi Scott Meyers « 888-548-8637
guages In over €0 countries with an audi- Haneen Arafat Mexicana ejoice . -
ence of 100 million listeners on 798 radio 0D GOO DOLLS Better Days Mark Bejarano WillieMae Mciver This week's John Tesh Radio Show is frozen.
siatorrsgandiS02y elev sion;sfetionsy BETTER THAN EZRA Our Last Night L0S HOROSCOPOS DE DURANGO Que Vuelva TVESTRIEE T AYGHASE Ve glEan Pt
Larry London « 202-619-3901 LOS TEMERARIDS Por Tu Maldito Amor T 3
Underground Garage LUPILLD RIVERA Oué Suerte La Mia T Tesh Nightly Show
it | EAGLES No More Cloudy Days
Adds Higlted Universo Latino ‘ |
GORILLAZ Feel Good Inc. GREENHDRNES Pattern Skies | Tesh Weekend Show
NICKELBACK Photograph Gino Reyes EAGLES No More Cloudy Days
ASHLEE SIMPSON Boylriend Shade 45 N'KLABE Amor De Una Noche mabio
NELLY Fly Away Lil Shawn PABLO MONTERD Se Te Olvidd Ko sy
CHRIS BROWN /JUELZ SANTANA Run It 50 CENT Window Shopper BRENDA K. STARR Atrévete A Olvidarme Ken Moulttie » 800-426-9082 ’
i EITENE L0 ™ NOTORIOUS B.1.G. 8. MARLEY Hold Your Head | Tropical fMUSIC
Artist/Titl ™w "LW GHOSTFACE Be Easy 1. This week's Jones Radio Network is frozen. |
wzlzszzn’ Beeverl’y Hills 40 38 SMIF & WESSUN Reloaded Gino Reyes e —————————
BLACK EYEO PEAS Don't Lie B 14 SLUM VILLAGE 1.2 EDGAR DANIEL Me Extrafiaris Soft AC Jay Frank « 310-526-4247
RIHANNA Pon De Replay 3830 gmﬁg’;ég;ﬁg“;ﬁlﬂﬁf G0ne [ (SLORY IDON.OMAR Lagtiabrorers Mike Bettelli/Teresa Cook Audio
ARIAH CAREY Shake It O B8 36 KIEE]Tran 's Ambiti
X LIFEHOUSE You And Me 50 CENT Hustia's Ambition
NATASHA BEOINGFIELO These Words 38 42 © AVANT f/LIL WAYNE You Know What
MISSY ELLIOTT Lasde Control 3% 28 Mainstream AC BRAD PAISLEY When | Get Where I'm Going
LIFEHOUSE You And Me 3% 38 ; 7 BUBBA SPARXXX The Otherside
MARCOS HERNANOEZ If You Were Mine 34 0 Mike Bettell/Teresa Cook COLLECTIVE SOUL How Do You Love
KELLY CLARKSON Because CfYou 34 24 D OELTA GOOOREM Lost Without You COMMON Testity
O.H.T. Listen To Your Heart 34 M m . FAITH EVANS Tru Love
50 CENT I/MOBB OEEP Outta Control 32 32 . iy Mainstream Country 200/360/00LLS BeRET 0374
GAVIN DeGRAW Follosw Through 2 0 MUSI ®l§ NE Hank Aaron JACK JOHNSON Breakdown
e ke e Alan Furst s 800-494-8863 - KENNY CHESNEY Who You'd Be Today JAHEIM 1/JADAKISS Everytime | Think About Her
e : JAMIE FOXX Extravaganza
FRANKIE J. B,qo,e Than Words ;tzs % 10 million homes 180,000 businesses Artist/Title Total Plays New Country JENNIFER PENA No ﬂ,y Nadie Igual Como Td
AKON Bely Dancer i i NNY CHESNEY Who You'd Be Tod
FALL OUT 8OY Sugar. We're Goin Down 22 24 DMX Fashion Retail HILARY OUFF Wake Up 7 Hank Aaron _ o iy d Bellodz)
g:’é’}f?;ﬂ'f"”'s " fg g‘; The hottest tracks at DMX Specialty Re- CRAZY FROG Axel F & KENNY CHESKEY Who You'd Be Today LIVING THINGS Bom Bom Bom
il four Bot . i BERT
GREEN OAY Wake Me Up When September. 16 26 tail, targeted at 25-54 adutts. KELLY CLARKSON Behind These Hazel Eyes 74 Lia 33‘:.5‘.52%’30 i g:;‘:::“’
BOW WOW 1/OMARION Let Me Hoid You 16 32 TRISTAN PRETTMAN Love, Love, Love JESSE McCARTNEY Beautiful Soul 74 Ken Moultrie/Hank Aaron NATASHA BEGINGFIELD Unwritten
BOW WOW I/CIARA Like You 12 10 SANTANA /MICHELLE BRANCH I'm Feellng You BOWLING FOR SOUP 1984 7 KENNY CHESNEY Who You'd Be Today PHARRELL Can | Have It Like That
BLACK EYEO PEAS My Humps 4 B JAMES BLUNT You're Beautiful AKON Lonel » : PLUMB Better
HERBIE HANCOCK f/JOHN MAYER Stitched Up Y Danny Wright PUSSYCAT DOLLS Stickwitu
jgs%zuz 'T;iglm rlgelllauous Surpise (1 Believe It) ALY & AJ. Do Ygu Believe In Magic 65 Ken Moultrie/Hank Aaron :Em‘mﬂ nusbn n; St;_clumy
AL RO ees e sorraileate ALY & A.J. Walking On Sunshine 36 KENNY CHESNEY Who You'd Be Today KRN
) RIHANNA Pon De Replay 4 AT40 | SHANNON BROWN Corn Fed
This section 1eal};r(e:s this week's new CLICK FIVE Just The Girl 2 SWITCHFOOT Stars T-PAIN I'm Sprung
- adds on OMX MUSIC channels available TRACE ADKINS Honky Tonk Badonkadonk
NATASHA BEOINGFIELD These Words
M usiC via digital cable and direct broadcast sat- KELLYGUARKS 0N Brealavgy % . TRINA KELLY ROWLANO Here We Go
cHolcE. ellite. KELLY CLARKSON Since U Been Gone 30 CHR Video
Alternative 85 U Got Me b KANYEWESTIGold Djgger 30 SECONDS TO MARS Attack
e~ Dave Sloan BOWLING FOR SOUP Almost 2 ASHLEELSIHPEON Bayiflend ALKALINE TRIO Mercy Me
30 million homes JESSE McCARTNEY She's No You 2 U.S. Country IAMONG RID.In GodWelSulTrust
o STROKES Juicebox y ) HAWTHORNE HEIGHTS Nikki FM
27,000 businesses AUGUSTARA ST A Eoulevaldl WEEZER Beverly Hils 2 Penny Mitchell JOHN LEGEND Numoer One
Available on digital cable and DirecTV UEENS OF THE STONE AGE Born The Witch JOJO Leave (Get Out} 28 VAN ZANT Nobady Gonna Tell Me What To Do MIRANOA LAMBERT Kerosene
" 2300 a omChelv - BRAD PAISLEY When | Get Where I'm Going PURPLE RIBBON ALLSTARS... Kryptonite
Damon Williams ® 646-459- Adult Contemporary GWEN STEFANI Rich Girl 28 RIHANNA I IS Lovin' That You Want
N e v s s VAN ZANT Nobody Gonna Tell Me What To Do
Hit List Jason Shiff GWEN STEFANI Cool 28 WESTWOOD UN
. BS Dance For You 2 8
Justin Prager INXS Pretty Vegas § y R
BOWLING FOR SOUP Ghosthusters 50O GOD DOLLS Better Days Playlist for week of Sept. 18-24. Chartie Cook » 661-294-9000 << musicsnippet.com)»
LIFEHOUSE Biind
MAROON 5 Shiver Aduit Contemporary
RIHANNA f It's Lovin’ That You Want e e sy Futer Tony Lamptey - 866-552-9118
Rock KELLY CLARKSON Behind These Hazel Eyes This week's Musicsnippet.com is frozen.
Gary Susalis Bright AC Hip-Hop
DARK NEW DAY Free Jim Hays $usi¢&m¥xxxlxph§n£v F;ABLD The Otherside
) 00 G0O DOLLS Better Days : WATERSITEars/in MyiEye:
Alternative
Gary Susalis
ALKALINE TRIO Mercy Me
8LOC PARTY Two Hore Years SEHVTURES Southwest
FALL OUT BOY Dance, Dance SWITCHFQOT Stars
JAMISON PARKER Siow Suicide b BABYFACE Sorry For The Stupid Things
THRICE Image Of The Invisible 21,000 movie thealers RAY J One Wish
TRAPT Stand Up JOSH KELLEY Only You
LEANN RIMES Probably Wouldn't Be This Way
Today’s Country West Northeast
John Hendricks SWITCHFOOT Stars SWITCHFOOT Stars
TRACE AOKINS Honky Tonk Badonkadonk 4 BABYFACE Sorry For The Stupid Things BABYFACE Sorry For The Stupid Things
SHANNON BROWN Corn Fed f AT OnelWish JOSH KELLEY Only You
LEANN RIMES Probably Wouldn't Be This Way RAY J One Wish
Rvericana | XMAS BALLS Alll Want For Christmas Is You BROOKS & DUNN Play Something Country
Liz Opoka ; L ! 4 | |Midwest Southeast
| , SWITCHFOOT Stars SWITCHFOOT Stars
BLASTERS Daddy Rollin’ Stoné HOPE GWEN DOESN'T GET JEALOUS Launch Radio Network AC/Hot RAY J One Wish RAY J One Wish
KEVIN GORDON Watching The Swt €¢ Down a . ; BABYFACE Sorry For The Stupid Things JOSH KELLEY Only You
PATTY LOVELESS Keep Your Distance AC Format Manager Lauren Moraski gets a squeeze from Institute lead singer LATOYA LONDON Apprecite LEANN RIMES Probably Wouldn't Be This Wa
BILLY 808 THORNTON Hobo . : B ’ . y
Gavin Rossdale, in town to promote his new band's debut album. LEANN RIMES Probably Wouldn't Be This Way XMAS BALLS All | Want For Christmas Is You
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72 million households

GREEN DAY Wake Me Up When September Ends
BOW WOW UCIARA Like You
KANYE WEST Gold Digger
MARIAH CAREY Siaks It Off
PUSSYCAT ODLLS... Don't Cha
ALICIA KEYS Unbreakable
GORILLAZ Feel Good Inc.
FALL OUT BOY Sugar, We're Goin’ Down
BLACK EYED PEAS Don't Lie
MY CHEMICAL ROMANCE Helena
ASHLEE SIMPSON Boyfriend
50 CENT /MOBB DEEP Outta Control
SEAN PAUL We Be Bumin’
OAVID BANNER Play
CLICK FIVE Just The Girl
ALL-AMERICAN REJECTS Dirty Little Secret
RYAN CABRERA Shine On
COLDPLAY Fix You
REV RUN Mind On The Road
TWISTA UTREY SDNGZ Girl Tonits
Video playlist for the week of Sept. 19-25.

—®-

David Cohn
General Manager

2

KANYE WEST Gold Digger

PAUL WALL UBIG POKEY Sittin' Sidewayz
AVENGED SEVENFOLD Bat Country

OAMIAN “JR. GONG™ MARLEY Welcome To Jamrock
MY CHEMICAL ROMANCE The Ghost Of You
YING YANG TWINS Badd

GREEN DAY Wake Me Up When September Ends
FOO FIGHTERS DOA

YOUNG JEEZY /AKDN Soul Survivor

FRANZ FERDINAND Do You Want To
ALL-AMERICAN REJECTS ity Little Secret
DAVID BANNER Play

CDHEED ANO CAMBRIA The Suffering

TWISTA /TREY SONGZ Girl Tonite

SEAN PAUL We Be Bumin'

BOW WOW f/CIARA Like You

SYSTEM OF A DOWN Question!

WHITE STRIPES My Doorbell

50 CENT {/MOBB OEEP Outta Control

CDMMON Go

47
36

NATIONAL mMUSIC

Lorf Parkerson
202-380-4425
Highway 16 (XM16)
Ray Knight

BRAD PAISLEY When | Get Where I'm Going

DANIELLE PECK | Don't
SHANNON BROWN Com Fed
Squizz (XM48)

Charlie Logan

BEAUTIFUL CREATURES Anyons
AMERICAN MINOR Walk On

BURN SEASON Carry On

DEATH 8Y STEREO This Is Not The End
RUN Wasting Away

U-Pop (XM29)

Ted Kelly

KATIE MELUA Nine Million Bicycles
GDRILLAZ Dare

T.A.T.U. All About Us

KANYE WEST Gold Digger

HOT HOT HEAT Middle Of Nowhere
The Loft (XM50)

Mike Marrone

BEN HARPER Michelie

BEN KWELLER Wait

BEN LEE In My Life

MINOY SMITH The Word

SUFJAN STEVENS What Goes On
WINTERPILLS Laughing

X Country (XM12)}

Jessie Scott
CINDY BULLENS Dream #29

Suite 62 (XM62)

Vic Clemens

M. MORGAN & F. JACKSON Back Together Again
OWELE | Think I Love You

ERIC BENET | Wanna Be Loved

The Fish

Jim Epperlein

OAVIO CROWDER BANO Here Is Our King
NICHOLE NDRDEMAN What If

AUOI0 ADRENALINE Your Love Keeps Lifting Me...
MARK SCHULTZ | Am

SARA GROVES You Are The Sun

The Torch

Thomas Kenny

EMERY Studying Politics

INHABITED Revolution

KEVIN MAX Sanctuary

SARAH KELLY You Need A Saviour

AUDID AGRENALINE Until My Heart Caves In
PROJECT 86 All Of Me

PARTY PEDPLE If It Don't Getcha

75 million households

Rick Krim
Exec. VP
Adds
DEPECHE MODE Precious

NEIL YOUNG Walkin’ To New Orleans

MARIAH CAREY Shake It Off

GREEN DAY Wake Me Up When September Ends
WEEZER Beverly Hills

BLACK EYED PEAS Don't Lie

MISSY ELLIOTT Lose Control

GORILLAZ Feel Good Inc.

LIFEHOUSE You And Me

| NICKELBACK Photograph

SHERYL CROW Good Is Good

KANYE WEST Gold Digger

DAVE MATTHEWS BANO Dreamgirl
NATASHA BEOINGFIELD These Words
COLOPLAY Fix You

GWEN STEFANI Cool

AQUALUNG Brighter Than Sunshine
BON JOVI Have A Nice Day

LEELA JAMES Music

KILLERS All These Things That I've Done
ROB THOMAS This Is How A Heart Breaks

CMT

COUNTRY MUSIC TELEVISION
75.1 mithon households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

Adds

KENNY CHESNEY Who You'd Be Today
MIRANDA LAMBERT Kerosene

NEIL YOUNG Walkin’ To New Orleans
PATTY GRIFFIN Long Ride Home
PHIL VASSAR Good Ol Days

TOBY KEITH Big Blue Note

Artist/Title ™
TRISHA YEARWOOD Georgia Rain 29
JASON ALOEAN Hickawn 29
DIERKS BENTLEY Come A Littie Closer 29
J0 DEE MESSINA Deficous Surprise 2
SARA EVANS A Real Five Place To Start %
M. GENTRY Something To Be Proud Of 26
BRODKS & DUNN Play Something Country 25
GARY ALLAN Best | Ever Had 25
BRAD PAISLEY Alcoho 5
GRETCHEN WILSON Al Jacked Up 25
BLAKE SHELTON Nobcdy But Me 21
KEITH URBAN Better Lfe 21
JOSH GRACIN Stay Wi h Me (Brass Bed) 21
FAITH HILL Mississipp Girl 2
BIG & RICH Gomin® To Your City 2
VAN ZANT Help Sometody 16
LEANN RIMES Probablr Woulkin't Be This Way 16
TOBY KEITH As Good as | Once Was

WYNONKA I Can Onty magine 15
MIRANDA LAMSERT Bxing Me Dovm 14

GREAT AMERICAN COUNTRY "

38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

Adds

BIG & RICH Comin’ To Your City

FAITH HILL Like We Never Loved At All

JOE NICHOLS Tequita Makes Her Clothes Fall Off

| WYNONNA Love Can Build A Bridge

GRETCHEN WILSON All Jacked Up

BILLY CURRINGTON Must Be Doin’ Somethin’ Right

GARY ALLAN Best | Ever Had

CRAIG MORGAN Redneck Yacht Club
SARA EVANS A Real Fine Place To Start
TOBY KEITH As Good As | Once Was
JOSH GRACIN Stay With Me (Brass Bed)
RAY SCOTT My Kind Of Music

MONTGOMERY GENTRY Something To Be Proud Of

BRAD PAISLEY Alcohol

TRISHA YEARWODD 3eorgia Rain
BROOKS & DUNN Play Something Country
FAITH HILL Mississippi Girl

CHRIS CAGLE Miss Me Baby

JASON ALDEAN Hicktown

FAITH HILL Like We Never Loved At All
SUGARLAND Something More

JEFF BATES Good Pesple

BLAKE SHELTON Goodbye Time

COWBOY TROY If You Don't Wanna Love Me

Information current as of Sept. 30.

PRLLSTAR

— S

Video playlistfor the week of Sept. 19-25. RICKY MARTIN /FAT JOE & AMERIE | Don't Care CONCERT PULSE
| T T T Avg. Gross
- Pos. Artist (in 000s)
|| 1 WEL DiAMoND 13595
ONES RAD 2 DAVE MATTHEWS BAND 1309.4
3 ANGER MANACEMENT TOUR 10422
"l:. E ~ R 10 | 4 KENNY CHESNEY 1025.0
T'u‘ 5 0zzZFEST 8352
| ECLDLES, Fl K C. | 5 coLDPLAY 7755
eI 7 MARC ANTHONY 7316
I 8 GREEN DAY 7230
| ® TOMPETTY & THE HEARTBREAKERS 6418
10 JAMES TAYLOR 587.9
11 DESTINY'S CHLLD 4929
12 MOTLEY CRUE 4605
13 SYSTEM OF A DOWN 4507
14 VANS WARPED TOUR 4345
15 AMERICAN (DOLS LIVE 4203
Among his week's new tours:
Clay Aiken
Cyndi Lauper
Kelly Clarkson

MILE-HIGH ADVENTURES Holtywood Records artist Josh Kelley
recently crashed the Jones Radio Networks Denver studios for some
mayhem, an interview and a live performance. Seen here (I-r) are JRN Hot
AC MD Chad Blake, Kelly and JRN Production Director Mike Willson.
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Steven Curtis Chapman

The CONCERT PULSE is courtesy of
concart industry trade
publication POLLSTAR, 559-271-7900
or www polistaronfine.com.
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TELEVISION

Friday, %30 * Brad Paisley, Jimmy Kimmel,

« Constantine, e Tnight Stow ~__~ Jiohn Hiatt & Thecm Mis-
With Jay Leno (NBC, check local  >'>=PP! Alistars, Craig Ferg-
listings for time). uson.

* Hootie & The Blowfish, Late °M;<|=et_>servesasmenouse l
Show With David Letterman(CBS, 229 msm%‘gz@mm&
check local listings for time). Tuesday,

« Sinead O'Connor, Jay Leno.

* Queens Of The Stone Age, «Westwood O Sicated
Jimmy Kimmel Live (ABC, check CERTETY Qe

Loveline co-host Dr. Drew

local listings for time).
» Against Me!, Late Night With
Conan O'Brien (NBC, check lo-

Pinksy, Craig Ferguson.
o Liz Phair, Carson Daly.

cal listings for time). X iy, 105
« Robert Plant & The Strange * Nickelback, ..Iay Len?.
Sensation, Late Late Show Wity © oo Faul, Jmmy Kimmel
Craig Ferguson (CBS, check lo- * Sinead O’Connor, Craig
Ferguson.

cal listings for time).

* Keane, Carson Daly.

Institute

« Institute, Last Call With
Carson Daly (NBC, check local
listings for time).

Liz Phair

¢ Liz Phair, The Ellen DeGen-

Salurday, 101 eres Show (check local listings
« Kanye West performs on the for time and channel). |
season premiere of Saturday Thursday, 108
Night Live (NBC, 11:30pm ET/  *David Gray, David Letterman.

 Rihanna, Craig Ferguson.

» Tony Yayo, Carson Daly.

¢ Jo Dee Messina, Ellen De-
Generes.

PT).
Monday, 103
 Liz Phair, Jay Leno.

» Beck, David Letterman. — Julie Gldlow |

(1 W
The 1lunes Music Store Top10°

Apple’s iTunes Music Store is the leading digital-music serv ce in
| the U.S,, offering a catalog of more than 1 million songs fror all four
| major label groups and thousands of independents. Here's a
{ snapshot of the top-selling downloads on Tuesday, Sept. 27, 2005.

| 1. NICKELBACK Photograph

. 2. KANYE WEST f/JJAMIE FOXX Gold Digger

| 3. BLACK EYED PEAS My Humps

4. GREEN DAY Wake Me Up When September Ends | |
5. FALL OUT BOY Sugar, We're Goin’ Down

6. GOO GOO DOLLS Better Days

7. WEEZER Beverly Hills

8. GORILLAZ Feel Good Inc. |
9. ASHLEE SIMPSON Boyfriend |
10. 50 CENT /MOBB DEEP Outta Control

Top 10 Albums

1. SHERYL CROW Wildfiower
| 2. KANYE WEST Late Registration

3. DISTURBED Ten Thousand Fists
| 4. RYAN ADAMS Jacksonville City Nights
| 5. BON JOVI Have A Nice Day
|

6. DAVID CROWDER BAND A Colflision

7. DAVID GRAY Life In Slow Motion

8. DEATH CAB FOR CUTIE Plans |
9. COLDPLAY Fix You (EP)

10. BLACK EYED PEAS Monkey Business °
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Popkomm ‘05
Pops (And Rocks)

The global music and media market

descends on Berlin

"

\ /! any trade fairs have become annual pilgrimages for execu-

LV Ltives in the music and media industries. In fact, there are
so many fairs these days that it’s essential to participate in those
from which you can derive the most benefit, commercially and

inspirationally.

Internationally, the largest music-industry
trade fairs are, in order of size, MIDEM, in
France; SXSW, in the

United States; and
Popkomm, in Germa-
ny. This year’s Pop-
komm was held Sept. S %

14-16, and, while the
event may not be fa-
miliar to many indus-
try professionals in the
US.,, it’s a very impor-
tant conference for
those seeking to do
business in maintand Europe.

['recently spoke with Popkomm Director Kat-
ja Bittner about the focus of this intemnational
forumand why it’s important for US. executives
to attend.

Katja Bittner

Running The Show

Bittner is an energetic and focused individu-
al who completed university in Germany in 2001
and began her career as Project Manager for
events at Messe Berlin, the largest conference
center in the city. In 2003 Messe Berlin acquired
the Popkomm conference, which was until that
time held in the Northwestern city of Cologne.

Bittner was tapped to oversee Popkomm in
Berlin, and she says, “My responsibilities in-
clude the strategic planning of content con-
cepts, budget planning and all other platforms
of organization of Popkomm.

“I am also the representative of the show re-
garding press and have other representative
responsibilities both nationally and internation-
ally, and | oversee the management of some of
the Popkomm staff.”

Popkomm ran in Cologne for 15 years, start-
ing out as a small conference with very few ex-
hibitors. Exhibit space was, in fact, limited by the
organizers because they felt Popkomm was bet-
ter off focusing on the conference itself and pro-
viding networking opportunities for the German
music industrv.

“As Germany developed into a strong and
robust music market, Popkomm started to de-
velop quite rapidly in the mid-"90s, and inter-
national interest started to grow,” Bittner says.
“Eventually, Popkomm was no longer an exclu-
sively German-market-focused conference.

“The Ringfest [music festival] around Pop-
komm created a strong public appetite for the
festival, and, therefore, public attendance was
also welcome at the Popkomm conference and

exhibits. It felt like an enormous party, where
the music industry celebrated itself and its suc-
cesses.

“Then the dot-com boom was replaced by the
dot-com crash in 2000, with the loss of huge
amounts of money and business. The industry
suffered heavy losses, which started to have a
noticeable impact on Popkomm. Fewer exhibi-
tors and fewer visitors, combined with the en-
ergy-starved atmosphere of the whole industry,
began to deflate Popkomm, and people started
to question the reason for having a show like
Popkomm at all.”

Popkomm Revives

“A relaunch and a new concept were neces-
sary to give Popkomm a new profile regarding
the changing needs of the music industry,” Bit-
tner continues. “Popkomm was sold to Messe
Berlin, and that was the first step toward a new
show in a new city.

“After a long process of research within the
music industry, it was clear that Popkomm need-
ed a clear business character and a wider inter-

that are important for the global music market
and is held in English only,” Bittner says. “The
music festival has become an even more inter-
national affair, and it has a strong showcase fo-
cus, as the live-entertainment sector of the indus-
try is showing a bigger presence at Popkomm
than ever before. The fantastic club scene of Ber-
lin provides the perfect surroundings for that.

“The number of exhibitors is constantly grow-
ing since the move to Berlin, as is the number of
trade visitors. For example, in 2003 Popkomm
attracted 618 exhibitors and 10,000 trade visitors,
and in 2004 Popkomm generated 663 exhibitors
and 15,300 trade visitors. In 2005 it had 700 ex-
hibitors, and the number of trade visitors was
somewhere in the realm of 17,000.

“New projects like LabelCamp, the Innovation
in Music and Entertainment Award, the Popko-
mm Media Lounge and the Festival Delegates
Club attract more companies and, therefore, more
contact potentials for everybody attending the
show.”

About what Popkomm is working to accom-
plish, Bittner says, “Our objective is to create a
business platform for the international music
industry, focusing on midsized companies so
they can strengthen their global networks and
close deals that allow them to enter markets they
haven’t exported into before.

“In addition, we provide themes and topics
and high-profile speakers at the conference so
attendees can gain knowledge and exchange ex-
periences while working on the global music
market. We want to make the European music
market more accessible to music regions from
overseas, like the USA, Canada and Australia,
and vice versa.

“Given the extraordinary media power o pro-
mote artists and close deals [2,200 reporters were
on-site in 2004, the festival gives the opportu-
nity to strong national artists to break outside
their borders and provides unsigned artists an
opportunity to find label homes, promoters and
managers.

Popkomm Vs. Other Trade Fairs

Bittner says the difference between Popkomm
and other trade fairs is that Popkomm focuses
equally on three sectors: the trade show, confer-
ence and festival. She says, “Besides all the busi-
ness during the day, we offer an enormous
amount of fun and very

pe

& POPKOMM

| fair prices in regard to ac-
commodations and food
and drinks.

“Parties and festival
showecases in a hot city like
Berlin make Popkomm a

meeting Music,

national approach. Berlin was the perfect loca-
tion for that. We changed the date of Popkomm
to September, as August [when the Cologne Pop-
komm was held] is a traditional holiday season
for southern European countries.

“We also created a partnercountry concept,
and we had Spain as a partner country this year.
Spain is a southern European country, and the
participation of delegates from that region of
Europe increases Popkomm participation enor-
mously.

"“Excluding the public from the trade show
and conference and inviting more companies
from entertainment industries like film, adver-
tising, fashion, telecommunications — basical-
ly, companies that deal with music not as their
core business, but as a side business — added
value to their products and was also a great
move to attract more buyers of music to Pop-
komm.”

Getting Global
“The conference is now dealing with topics

WWw.americanraaionisiorv.coms

trip to experience. It’s all
well worth the money, because Berlin is so inex-
pensive compared to other key metropolitan
areas in the world.”

Why should music-industry execs go to Pop-
komm? “It's very simple,” says Bittner. “Whoev-
erisinterested in doing business in Europe should
definitely not miss Popkomm. We present the
European music market, including all Eastern
European countries, on a silver platter. All you
have to do is to come and interact with the ones
that are the most important to you, depending on
what angle you work in the music industry.”

How about radio programmers? Bittner says
those who are interested in European music can
find a great platform to search for the hottest
material from Scandinavia, Eastern Europe and
countries like France, Spain and Germany. “They
can meet radio promoters as well as great art-
ists, if that's of interest to their listeners,” she
says. “And for the export of great European
music, it is actually very important to have U.S.
programmers there to introduce that music to the
American audience.”

“Inviting more companies
from entertainment
industries like film,
advertising, fashion and
telecommunications added
value to their products and
was also a great move to
attract more buyers of
music to Popkomm.”

Going into more detail about the conference
itself, Bittner explains, “First of all, Popkomm is
financially one of the cheapest forums of its kind
to attend, which gives small but very important
and creative companies the chance to be there.
To take it even further, we created the Label-
Camp, which is a perfect start to attend Pop-
komm for small indies with great content that
want to get started as exhibitors and push their
businesses without taking the risk of organizing
their own stand, which they usuaily don’t have
the financial and personal capacity to undertake.

“Three hundred and ninety Euros [about US.
$472), including two registrations, is a very fair
deal to become a LabelCamp exhibitor, and it is
strictly limited to the small companies. The num-
ber of participants increased from 20 last year
to almost 50 labels this year.

“The Innovations in Music and Entertainment
Award honors startup companies and brilliant
entrepreneurs for their ideas in music-business
models combined with technology. Last year’s
winner, Play Louder, felt a real push for theirbusi-
ness from being given an award by such a pro-
fessional and high-profile jury and from having
the chance to introduce their ideas not only to the
industry, but to media and venture capitalists.

“Also, last year there were a number of art-
ists who got signed at Popkomm, including Fu-
ria, from Norway.”

This Year’s Popkomm

“It would take too long to answer that one,”
says Bittner when asked about all the events
scheduled for Popkomm 2005. “However, in a
nutshell, we had 22 venues, 300 bands playing
and a number of side events around the festival,
such as MTV Germany’s Designerama eventand
the Popkomm European Musi¢ and Media Night.

“The festival center in the Kulturbrauerei has
nine venues and the Popkomm Delegates Club,
where Popkomm attendees could drink beer for
free, sponsored by fashion label New Yorker and
beer brand Beck’s.

“Meanwhile, Popkomm delegates with bad-
ges and wristbands could create meeting points
at night to hang out before the showcases, then
gooff to see bands and, later, meet again to share
the experiences of the night. It is very important,
inacity as big as Berlin, to have that kind of ori-
entation point in the festival.”

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA

7L

September 30, 2005 Radio & Records ® 23



www.americanradiohistory.com

CHR/POP

Part Two OF A Two-PART SERIES

KEVIN CARTER

KkearferEradieandricordicom

The Fubulous World
Of Ryan Seacrest

Today: radio, TV and clothing; tomorrow:

whatever’s leftover

hen we last left our hero, KIIS-FM/Los Angeles morning
. host Ryan Seacrest, he was knee-deep in explaining how
he manages to successfully juggle the 18,436 projects he does on

a daily and weekly basis. With

the fall book just kicking off,

American Idol gearing up for Season Five, and New Year's

Rockin’ Eve about three months
press mode.

This week we present the conclusion of our
conversation with media monster Seacrest, live
from his palatial Ryan Seacrest Productions
offices, which just happen to be in the same
building as his dedicated studio for doing
mornings at KIIS/Los Angeles.

R&R: Do people find it difficult to separate Ryan
Seacrest the radio guy from Ryan Seacrest the brand
name?

RS: The person [am
— the foundation and
the character traits I
have —is pretty consis-
tent. When I get togeth-
er with Dick Clark,
hopefully you'll feel as
comfortable with me
there as you do when
I'm on the radio or on
Anmerican Idol.

While the content is different, the character
is somewhat the same, and that's an extension
of who I really am. However, when I'm behind
this door and I've got to run this staff and be

.responsible and run this company, a different
personality is applied.

R&R: How many people work with or for you?

RS: Full-time, throughout the year when
we're not doing special things, it's 18-20 peo-

ple. We have a clothing brand, the production
company, American Top 40, the KIIS morning
show and someone who's the development-
type person. I love what I get to do every day
and don’t want it to change, but I want to add
to my list of duties programs for other people,
not for me, whether it be radio or TV.

There’s an opportunity in radio to look at
the model of TV development and production
and the selling of product. Just because I host
AT40 doesn’t mean I can’t put together a show
for someone else and package and sell it.

R&R: You are a big fan of Dick Clark. What kind
of impact has he had on your career?

RS:['ve always admired what Dick has been
able to create both on and off the air. He is one
of the most — if not the most — successful TV

personalities and producers. He started in ra-
dio with the American Bandstand stories. He
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Ryan Seacrest

away, Seacrest is in full-court-

spun that into the mini-version in Philadel-
phia, and then it became a national hit. Then
he had his own late-night show and prime-
time show and productions.

When I was trying to figure out what kind
of roadmap to apply to what I want to do, I
decided that Dick Clark is the guy I want to
be. I don’t want to be the lead actor in a TV
series; I'm not an actor at all.

T have acknowledged that Dick is a guy who
is great for our business and who has been in-
strumental in shaping music. When I think
about someone asking me years ago what I
wanted to be when I grew up, I wanted to do
what he did. [ wanted to figure out how to be
a part of that culture.

“Us taking KIIS to the top
and, hopefully, having our
moming show stay at the
top is just as much of a
win as hosting the No. 1
TV show in America. To
me, it’s equal.”’

Ryan Seacrest

® M

So I reached out to him a few years ago and
sat down with him in his office, and [ said, “1
respect, | appreciate, I admire and I love what
you've been able to do, but I know it can nev-
er be done again exactly like that. What advice
would you have for someone who wants tobe
successful in the broadcast world and produc-
ing?”

He said, “It really can’t be done the same
way I did it because of corporate consolidation
and the way the world works now with out-
sourcing. The way our business world has
evolved, it’s not the same, with the number of

TANNED & LOOKING FABULOUS ... AND SO IS LINDSAY universal promo

honcho and bandwagon-jumper Dave Reynolds, wisely dressed for the market, swung by WHY!
(Y-100.7)/Miami’s offices with the lovely Lindsay Lohan to promote Lohan’s latest track, “Confes-
sions of a Broken Heart.” Seen here are (1) Reynolds, Y-100.7 MD/afternoon dude Michael Yo, Lohan
and Y-100.7 PD & Clear Channel/South Florida Master of the Space-Time Continuum Rob Roberts.

radio stations and TV channels, both on net-
work and cable.

“I'will tell you this: When you're on the air,
when you're presenting a TV show or hosting
a radio show, if everyone who's watching or
listening thinks they can do what you're do-
ing, you're doing a good job.

“They should feel that what you're doing for
aliving is so easy that they could doiit, because
then they're comfortable with you and you're
making it look very easy.”

When people would say, “I can do that,” I
used to think, “God, I work hard at it every
day. I work hard at putting on a good radio
show. I work hard at hosting American Idol and
knowing what the hell I'm doing every night
that we‘re on. It's not that easy for me. Maybe
I'm just slow.”

But when Dick said that, I realized that's
what he was talking about. Sure, you're going
to work hard. Sure, you're going to prepare.
But when it comes off like it's easy, that's when
you're doing a good job. I thought that was
some of the greatest advice I'd ever gotten, and
we maintained contact a bit over the years.

R&R: How did your participation in New
Year’s Rockin’ Eve come about?

RS: I had started doing the Fox New Year's
Eve show, and I had also acknowledged that
when the opportunity was right, [ would love
to inherit the New Year’s Eve tradition.

I think New Year’s Rockin’ Eve is one of the
greatest and most institutionalized shows. It's
associated with good times, fun, friends and
family, and I always loved watching it as a kid.
It's something [ always wanted to do, if Dick
would accept me as a potential heir.

Nothing ever came of it, but in the last cou-
ple of months Dick reached out to me and said
he thought I was the right person to do this
and that when he stopped doing it, he want-
ed me todoit.

I signed on to co-host, and I want to be co-
host as long as I can. I want him to be on that
show as long as he wants to, and I think he
should be on it as long as he wants to. When he
doesn't want to do it anymore, I'm thrilled that
I'll get to do it and executive-produce the show.

Personally and professionally, that was one
of the greatest moments of my life, when Dick
spoke to me on the phone and said, "I'm real-
ly proud of what you've been able to do. I think
you're great for radio and TV, and [ want you
todo this. I'mso happy that you want to do it,
and I'm looking forward to working with
you.” I thought, “Don’t thank me; I should be
thanking you!"

The funny thing is, when [ picked up the

www americanradiohistorv com

“I'll be out jogging on the
weekends, and there are
people yelling, ‘Seacrest,
ouuuuuuut!”

Ryan Seacrest

phone hesaid, “Do you want another job?” I'm
like, “You're telling me? You've got 100!” He
said, “How are you going to fit this in?” I get
up at 4am, and many days I don't get home
until after 7pm.

R&R: Do you consider the KIIS job to be the one
around which everything else orbits?

RS: I consider it my foundation and the cat-
alyst for the other things I've been able to do.
It's afforded me the opportunity to do a lot of
different things and to be comfortable doing
them. [ wouldn’tinvest the time and effortand
energy into doing a morning show every day
if [didn’t love doing it and believe that it was
a massive priority.

Us taking KIIS to the top and, hopefully,
having our morning show stay at the top is just
as much of a win as hosting the No. 1TV show
in America. To me, it's equal. I get the same
thrill and satisfaction when I hear that Ameri-
can Idol is ranked No. 1 as I do when KIIS is
ranked No. 1.

I approach them both the same way in terms
of effort and enthusiasm, and I hope to dora-
dio for a long time. I feel very lucky to have
the jobs that I have, and I would love to hold
on to them and make them successful for as
long as Casey Kasem and Rick Dees did. That's
the dream.

R&R: OK, we're just about out of time. I have
to ask: What's the deal with "Seacrest, out!"?

RS: I say it on the radio now. I said it on
American Idol about two seasons ago, and I
didn’teven realize I said it. I guess I said it two
or three times in a row, and then once Ididn't,
and I got about a million e-mails. It’s the weird-
est thing.

You think of all the things you try to do to
make yourself memorable, and that sticks.
There is no science here. I'll be out jogging on
the weekends, and there are people yelling,
“Seacrest, ouuuuuuut!” Of all the things I say
or do, that’s what people remember? Our
game in radio is recall, so if they can recall
that....
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ARTIST TITLE LABEL(S)

MARIAH CAREY Shake It Off (/s/and/I0JMG)

WEEZER Beverly Hills (Geffen)

RIHANNA Pon De Replay (Def Jam/IDJMG)

LIFEHOUSE You And Me (Geffen/

KELLY CLARKSON Because Of You (RCA/RMG)

D.H.T. Listen To Your Heart (Robbins/

MARIAH CAREY We Belong Together (/sland//{DJMG/

MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic/
GREEN DAY Wake Me Up When September Ends /Reprise/
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (4&M/interscope)
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)

BLACK EYED PEAS My Humps (A&M/lnterscope)

KANYE WEST Gold Digger /Roc-A-Fella//DJMG)

BLACK EYED PEAS Don't Lie (A&M/interscope)

PAPA ROACH Scars (Geffen)

FALL OUT BOY Sugar, We're Goin’ Down {/s/and//0JMG)

CLICK FIVE Just The Girl fLava)

GORILLAZ Feel Good Inc. (Virgin/

NICKELBACK Photograph (Roadrunner//{0JMG)

GWEN STEFANI Cool /interscope/

NATASHA BEDINGFIELD These Words (Epic/

AKON Belly Dancer (Bananza) (Universal)

FAT JOE fINELLY Get It Poppin’ /A tiantic/

BOW WOW fJOMARION Let Me Hold You (Columbia)

BOW WOW fICIARA Like You (Columbia)

FRANKIE J. More Than Words (Columbia)

PRETTY RICKY Your Body (Atiantic)

50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope/
GREEN DAY Holiday (Reprise)

FRANKIE J. How To Oeal (Columbia)

MARCOS HERNANDEZ If You Were Mine (7V7/

ASHLEE SIMPSON Boytriend (Geffen/

RYAN CABRERA Shine On /£.V.L.A./Atiantic)

YING YANG TWINS fIMIKE JONES Badd (7V7/

GAVIN DEGRAW Follow Through (L/RMG)

LUDACRIS Pimpin’ All Over The World (Def Jam South/{0JMG)
KEITH URBAN You'll Think Of Me ({CapitolEMC)

CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group)
3 DOORS DOWN Here By Me (Republic/Universall
ALL-AMERICAN REJECTS Dirty Little Secret finterscope/
DAVID BANNER Play (SRC/Universall

ROB THOMAS This Is How A Heart Breaks fAt/antic/

NELLY Fly Away (Derrty/Fo’ Reel/Universall

SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG)
SWITCHFOOT Stars (Columbia)

BOWLING FOR SOUP Ohio... (Sifvertone/Jive/Zomba Label Group)
WILL SMITH Party Starter {lnterscope/

TOMMY LEE fiIBUTCH WALKER Good Times (7L Fducation Services)
COLDPLAY Speed 0f Sound (Capitol)

T-PAIN 'm Sprung (/ive/Zomba Label Group)

s
83N
6355
6083
5841
5420
5343
5249
5148
5114
5110
5037
4623
4533
4268
4054
3678
3553
3388
3298
3017
2961
2898
2863
2863
2802
2773
pXK)]
2075
1565
1513
1350
1293
1186
1157
1073
1060
1014
1013

968

877

723

m

692

682

590

563

554

552

534

533

4=
PLAYS

+497
+286
-270
-201
+1195
-624
-661
-675
+962
776
-437
+964
+1735
-118
-24
+601
+169
+230
+648
-397
-856
+279
517
-582
+487
+546
+470
+98
-268
-312
+183
+348
+212
+44
+15
-869
+179
+384
+32
+115
+181
124
+212
+350
+1
-176
-28
41
-266
+206

117 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 9/18-9/24. Bullets appear on songs gaining plays or remaining ftat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases intotal plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each statlon is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED/(:}4
B MEDIABASE
675019 1 115/0 " A
429834 17 114{2 MOSTADDED
418962 " 11510 ARTIST TITLE LABEL(S) ADDS
408927 24 111 | pySSYCAT DOLLS Stickwitu (A&M/nterscope) 62
450969 7 1511 CHRIS BROWN flJUELZ SANTANA Run it {velZomba Label Group) 21
oL e et b
oom
31207 25 W8I0 | conrr oTap The Great Divide Mind s 15
379901 17 1100 | RiHANNA t1t's Lovin' That You Want /ef Jamy/DJMG) 1
377191 5 11412 BOW WOW fICIARA Like You (Cokmbia/ 13
386538 23 11271 | ASHLEE SIMPSON Boyfriend (Getfen/ n
PRETTY RICKY Your Body (Atiantic) 10
425679 % e T-PAIN I'm Sprung (Jive/Zomba Label Group) 10
374359 7 103118
427291 4 10713
329465 112/0
309716 32 108/0
261369 7 99/4 MOST
211349 14 106/3
o INCREASED PLAYS
219092 6§ 995 L
252618 14 1100 | ST TRE LS o
204682 20 1100 KANYE WEST Gold Bigger (Roc-A-Feila/IDJMG) +1735
239711 12 7315 KELLY CLARKSON Because Of You /RCA/AMG) +1195
BLACK EYEQ PEAS My Humps /A&M/interscope/ +964
181947 18 0710 | coren 0AY Wake Me Up When September Ends (Reprisel  +962
219308 14 970 NICKELBACK Photograph /Roadsunner/iDJMG) +648
244975 6 92113 FALL OUT BOY Sugar, We're Goin' Oown fisiand/IDJ MG/ +601
216676 4 98/5 FRANKIE J. More Than Words /Columbial +546
MARIAH CAREY Shake It Off fisland/iDJMG) +497
164599 g i BOW WOW fICIARA Like You (Columbia) +487
128057 12 &3 PRETTY RICKY Your Body /Atfantic/ +470
94920 20 9110
87249 20 94/0
118847 [ 53/5
80639 2 84
L NEW & ACTIVE
67122 8 ao
49571 9 68/0 HOWIE DAY She Says (Epic/
85993 18 90,0 Total Plays: 505, Total Stations: 44, Adds: 5
SEAN PAUL We Be Burain’ /Atiantic/
58091 6 4055 Total Plays: 489, Total Stations: 26, Adds: 3
80972 2 56 RICKY MARTIN fiF AT JOE & AMERIE | Don't Care (Columbia)
41442 8 as511 Total Plays: 471, Total Stations: 29, Adds: 1
VERONICAS 4Ever (Sire/Warner Bros.)
i U e Total Plays: 408, Total Stations: 35, Adds: 1
pUsa7 2 3214 NATALIE flJUSTIN ROMAN Where Are You fLatium/Universal)
30374 12 3910 Total Plays: 328, Total Stations: 18, Adds: 1
59797 2 121 SAVING JANE Girl Next Door Toucan Cove/Alert/
24373 1 468 Total Plays: 285, Total Stations: 21, Adds: 1
RIHANNA If It's Lovin’ That You Want (Def Jom/IDJMG/
23152 3 36n Total Plays: 265, Total Stations: 41, Adds: 14
25486 13 6200 JESSE MCCARTNEY Because You Live (Holywood
18974 4 39/0 Total Plays: 263, Total Stations: 24, Adds: 2
23398 3212 CIARA And | {LaFace/Zomba Label Group)
19581 16 6710 Total Plays: 242, Total Stations: 29, Adds: 1
I MARIO #JUVENILE Boom L/AMG/
30877 1 27110 Total Plays: 232, Total Stations: 19, Adds: 15
Songs ranked by total plays
Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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9 14 GWENSTEFANI Cool interscape) 2047 458 35469 14 49{0
21 @  NICKELBACK Photograph (Roadrunnen/iDJMG) 1954  +352 32756 6 5603
17 16 PAPAROACH Scars (Geffen/ 1832 1188 28446 33 46i0
19 17 GORILLAZ Feel Good inc. Virgin/ 1812 5 29255 14 5812
20 (D FALLOUTBOY Sugar, We're Goin’ Down fisiand/iDJMG) 1810 +200 29335 7 564
15 19 FATJOEINELLY Get It Poppin’ (Atlantic) 1754 332 23979 18 470
22 @ BLACKEYED PEAS My Humps A&Miinterscape) 1734 +455 25353 5 544
24 @  KANYEWEST Gold Digger fRoc-A-Fella/iDJMG) 1651  +622 25688 4  57f6
16 22 NATASHA BEDINGFIELD These Words (Epic/ 1583 437 25303 19 4400
18 23 BOWWOW fIOMARION Let Me Hold You (Columbia) 1439 403 20627 13 450
22 @  FRANKIEJ. More Than Words (Columbia) 1393 +277 23194 5 533
29 @ BOWWOW fICIARA Like You (Columbia) 1127 +266 17998 5 467
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30 38  BACKSTREET BOYS Just Want You To Know (/ive/Zomba Label Group) 510 -382 8048 1 20/0 FALL OUT BOY Sugar, We're Goin' Down fisland/I0JMG/ ~200
41 € GAVINDEGRAW Follow Through (/AMG) 503  +105 8712 3 283 WEEZER Beverly Hills (Geffen/ +175
] MARCOS HERNANDEZ If You Were Mine (TV7) +166
aa @ SAVING JANE Glrl‘ Next.Door /Tallcan.L‘av&’A/ert/ 394 +57 7996 4 221 ey S 5
42 41 PRETTY RICKY Grind With Me {At/antic/ 368 30 4776 20 131 GAVIN DEGRAW Follow Through (JRME) +105
48 (D  KEITHURBAN You'll Think Of Me (Capital/EMC) 362 +80 6121 2 203 JESSE MCCARTNEY Because You Live (Hollywood) +96
46  (® ALL-AMERICAN REJECTS Dirty Little Secret finterscape) M9+ 5362 7 214 :ﬂ:f"::;‘ g;lls(:x:nwz:;' (@%ZWW’ ::f
. y icer
38 44  COLDPLAY Speed Of Sound (Capital) 341 -105 5774 19 150 3 DOORS DOWN Here By Me (RegublicUniversal B
43 45  CUTTING EDGE Everytimel Try (Thunderquest) 314 -32 5232 13 110 KEITH URBAN You'll Think Of Me (CapitolEMC) +80
40 46 YING YANG TWINS fIMIKE JONES Badd (T¥7) 304 .23 3757 6 214 gﬁ\é"':;c::‘iﬂ :'hav éflﬂz/lff'i,mﬂ +:;
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67 CHR/Pop reporters. Songs ranked by total plays fo- the airplay week of Sunday 9/18 - Saturday 9/24. ARUNA Break You Open (Eskala) +44
© 2005 Radio & Records BLACK EYED PEAS Don't Lis (4&Minterscape) +83
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respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample.

ionis based

on persons 12+. Persons are screened via the Internet Once passed. they can take the music test based on the format/music preference.

15 Cana(ilan CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
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l KELLY CLARKSON Because Of You (SCA/RMG) 435 435 90% 10% 452 448 455 2 €  BLACKEYED PEAS Dor't Lie /A8M/nterscape! 481 +4 9 B0
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| BOW WOW fiCIARA Like You (Colmbial 3.10 - 1% 21% 342 322 283 l 27 28+l J.BLACK Sweat Of Your Brow (Universal Music Canads) 152 16 17 70
Total sample size is 314 respondents. Tolal average favorability estimates are based on a scale of 1-5, {1=disfike very much, 5 = like very | @ Gl i G}’l Havs) ) 150 i L Si0
much). Tolal familiarity rep the of who recognized the song. Tolal bumn represents the rumber of ‘ | @ BOW WOW fICIARA Like You (Columbial 149 +12 1 4 |

l

RateTheMusic.com results are not meant to replace caliout research. The results are intended 1o show opinions of participants on the the

i Internet only. RateThetusic is a registered trademark of RateTheMusic.com. The RTM system, is availabie lor local radio stations by
A calfing 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. j

Songs ranked by total plays for the airplay week of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from
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15 are moved to recurrent after 20 wéeks on the chart. © 2005 Radio & Records. <l Indicates Cancon.
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armist. Marcos Hernandez
tageL: TVT

By MIKE TRIAS/ASSOCIATE EDITOR

To understand the art of 23-year-old
singer Marcos Hernandez, you've got
to know his roots. Born
in Phoenix, raised in
Dallas and the youngest
of four children, Her-
nandez has only one
thing in his life that has
come close to rivaling
the love he has for his
family: music.

Luckily, his is a very
musical family. “It’s like
the Von Trapp family,
but Mexican,” says Her-
nandez. “While I was
growing up, it was all
about the music. I really want to bring
back all those elements that are missing:
right now. There’s a great need for some:
one to bring it back home.”

At age 18, Hernandez joined the group
Sons Of Harmony. After making a name
for themselves locally, the bandmates
decided to part ways. However, Hernan-
dez pressed on solo, and earlier this yvear

his “If You Were Mine” began to gain
airplay.

Hernandez was excited when, in March,
he first heard his voice on the radio. “I
was like ‘Wow’ and just fell on the floor,
he says. “I was with my parents, and they
felt this was something I should really
take advantage of. They said, 'You need to
follow through.”

While he is realizing his dreams, Her-
nandez is making sure he’s got all his
bases covered. Less than two months ago
he was still teaching
swim lessons and work-
ing as a lifeguard and
certified EMT. All the
while, “If You Were
Mine" has been steadily
climbing the charts — it
rises to No. 31* at Pop
and No. 20* at Rhyth-
mic this week, with
WHTZ/New York and
KIIS-FM/Los Angeles
leading the way.

Hernandez’s debut al-
bum, C About Me, reach-
es stores Oct. 25, but perhaps by then we
may be seeing Hernandez in an entirely
new light. Lately he has been asked to
audition for TV roles by some of that
industry’s top starmakers. But even if his
acting career takes off, Hernandez plans
to focus primarily on music. “That’s what
I know,” he says. “That’s where my heart

”

18.

E

- i /| r—
WHICH ONE’'S GOT BETTER ABS? Woted hottie Jennifer Lopez stopped off at
The Hits Q100)/Atlanta to, as seen here, hang with The Bert Show personnel. Pictured are (I-r) Bert
Show Associate Producer Mark Owens, co-host Jenn Hobby and ringmaster Bert Weiss; Lopez; and
Bert Show Exec. Producer Jeff Dauler, News Director Melissa Carter and Traffic Director Crash Clark.

wwwa (All

HOT FUN IN THE DESERT Epic artist Nikki Flores took a break from her tour to visit with the
fine folks at KXOB-FM/Albuquerque, where she played a few songs on the piano. Seen here are (I-r)
KKOB MD/night dude Carlos Duran, Flores and KKOB OM Eddie Haske! and Promotions Director Mark
Anderson.
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PO: Mark Medina

WKST/Pinsnnrgh, PA*
APD r:m Allen
M A ez onon

W.JBQ/Portland, ME
OM/PO. Tim Mocre
MD: Mike Adams
WO KT HEAT
PRETTY RICKY

DEFAULT
PUSSYOAT

KKRZ/Portland, OR*
PQ: Brian B

29 FALL OUTBOY
'8 CrIS SROWN GUELY SANTANA
PUSSYCAT DOLLS

WERZ/Portsmouth, NH*
OMPD: Mike O'Donnell
e A

WPRO/Providence, RI*
OMPD: Tony Brisiol

ny
APOMI Marris
3 suul.’rvm
STTSTAPP.
PUSSYEAT DOLLS

KBEA/Quad Cities, IA*
OM: Damen Pira

PO: Jetl James

MO: Steve Fuller

11 DAVID BANNER

' e

WHTS/Quad Cities, IA*
)/MO: Tory Wailekus

PEAS

7 ASHLEE SIMPSIN
(ERONTAS

WOCG/Raleigh, NC*

APD: Randi West

T KANVE WEST

KRCS/Rapid City, SO
PO: 0. Ray
MD: Mekay

WRVOIchhmunﬂ VA®

APD Dlmn Stone
MD: Jorathan Reed

CHRIS SROWH YLRIELT SANTARL
ScorTSTaPe

WJJS/MRoanoke, VA*
POMD
VENLE

WXLK/Roanoke, VA*
PO: Kevin Scoft
APD: Danny Meyers
MO: Bob Patnck
1 PRETTY RICKY
RIMANA
ASLE S0

WKGSMnchesler NY*
MD nmi Dﬂum
T-PRN
1 PUSSYCAT DOLS

WPXYMncnes!er NY*

lPﬂ
MDJB

WZOKMMHDM L
APn/MD J:nna West
ESSIASWPSOY

KDND/Sacramento, TA*
;%is'”' Weed .
T RSN TS
SIMPLE PLAK

Wmﬁlsagmaw M
.

En cm
nw:cmmr

KZHT/Salt Lake City, UT*
PO: Jeit MeCartney
MO: Kramer
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PUSSYCAT DLLS

KIXV/San gelo ™

PllIMD Dmd Car
i EShiie
CHEA

KELZ/San Antonig, TX'
PO m Bennett

PRETTY RICKY
PUSSYCAT DOLLS

KXXM/San Amomo ™

PO: Tony

D0WN
HATALIE £JUST ROMAN
PUSSYCATOOUS

KHTS/San Dlego CA*
PD: Diana L

APDMO: Nnm:n Haze

61 BUAK EVED PEAS.

XM TuJ‘l 20 on 20/Satellite
PD Michelle

3 GWEN STEANI
1 CHRIS BROWN IUELZ ST

WAEV/Savannah, GA
OM: Brad Kelly
POMD DMsAhn

APO: Russ Francis
Mo A

WZAT/Savannah, GA
OM: Sam Helson

17 FALL 0T BOY

g

ASHLEE SMPSON
2 PUSSYCAT DOLLS

KBKS/Sealtle, WA*
OMPD Mike Presion
APOMD. Marcus D.
HME DAY
PUSSYCAT DOLLS

KRUF/Shrevepor, LA*
OM; Gary MeCoy

PO: Erin Bristo!
M- Andrew “A.G." Gordon
PEAS

WNDV/South Bend, IN
PD: Casey Daniels
APD: Bemie Mack
§ VARO LAVELE
5 CHRS BROMN LAUELZ SANTANS
§ swere
5 SANTANA (MCHELLE BRANCH

kane, WA*
OM Ken Hophins

PO Maynanl
MD: Brocke Fox
NoAdds

KSLZ/St. Louis, MO*
PO o Ausin

MO:

1004 %VH

NOGELBACK
YOUNG JEEZY TAXOR

WNTQO/Syracuse, NY*
OM/PO: Tom Mirchell

APOMOD Manlsen
3 SAANAMSDLLL SR
PUSSEAT 0OLLS

WWHT/Syracuse, NY*
PO; Butch Charies
MO Jet Wise

WHTFTallahassee, FL
OM: Tom Watson
PO: 8rian D'Conver
18 PRETTY ACKY
2 RMARNA

1 CHLS SRORN RUELE SINTARA
{ S

WFLZTamy za AL
OMPD: Jet Kapug!

APD/MD: Kai
% msﬁmuﬂzww

WMGUTerre Haute, IN
PO: Cha Edwards
MD: Jlmm UI'SM

i
DHT

WTWR/Toledo, GH®
OM/PD: Tim Roberts

WVKS/Toledo, OH*
OM/PO: llll Michaels

PUSSYCAT DOLLS

WKHO/Traverse City, Ml
OM: Todd Martin

KA WEST

WPST/Trenion. NJ*
OM/PD, Dave McKay

APD/MD: Ciwis
2 SATANA IMCHELLE BRAYDH
SENPAL

KROQ/Tucson, AZ*

OM Tim Richards

PD: Ken Camr

MD: Chrss Peters

§ NCKELBA

2 BOW WOW 1CURS

1 CHAIS SROVE KUBZ SawTANA

KHTT/Tuisa, OK*

OMPD: Tod Tucker

APOMO: Tim Rainey
3 TEASRA L

7 ROAY SR
1 TWISTAYTREY SONGZ
1 s

i
YOUNS JEEZY EAKON

KIZS/Tulsa, OK*
OM: Don Cristi

£0: Chase

oAt

WWIKZ/Tupelo, MS
OMPO: Rick Stevens
MD: erc Alien

l” STaP
Hot
1 MIGGS.

KISX/T ler, TX
Thompson

"
10 ¥IHG YANG TWINS MRE JOKES
§ psSTOTOUS

WSKS/Utica, NY
OM: Slew Schantz

PD; Steve Lawrence
APO/MD: Shaun Andrews
AL AT 30Y
ux

EYED PEAS

WLDWW. Palm Beach, FL*
OM: Dave Denver

PO: Chvis Marino

APO/MD: Mont: Carie

Ko Aass

KWTX/Waco, TX

P Daren Tayior
APOMD: John Oakes

SWALEPLAN

WIHTWashinglon, DC*
PO: Jef! Wyatt

MD: Albie Dee

21 BLAX EYED PEAS

18 AMANAE

15 SANTANA (DDHELLE BRANDY
10 NIGELBAD

WIFCIWausau wi
John Jost

APB Jammin' Joe Maione

EYED PEAS
WPLE PLAY
15 SANTARA EMICHELLE ERANCH

WBHY/Wilkes Barre, PA*
PO: Mark Mckay

FPOMD: AJ.
3 BOW WOW LEuRA

+ PUSSYEAT OOULE

wKRZ/Wﬂkes Barre, PA*
OM; Jim Asi

Tias Sdmﬂlv

PO
APOMD: Kelly K
W Aass

WSTW/MWilmiagton, DE*

PO: John Wilson

APD/MD: Mike Rossi
SCOTTSTAPR.

PUSSYCAT DOLLS

WAZOMWilmirgton, NT
PO: Mark Jacabs

GAVIN DEGRAW

PUSSYCAT 00ULS

KFFM/Yakima, WA
OM: Ron Hams
POMD: Steve Rocha
APD: E&zcusby

28 WCKBLBNX
7 NN

WAKZJYuungsluwn. OH*

7 m»ﬂ&
1 PUSSYCAT!

oaus

| WHOT/Youngstown, OH®
PD: ohn Tmot

CHRLS BROWK UUELZ ST 2t
PUSSYCAT DOLLS
GO0 GO0 BRLLS’

'POWERED[]

MEDIABASE

“Monitored Reporters
184 Total Reporters
117 Total Monitored
67 Total Indicator

Did Not Report,
Playlist Frozen (9):
KCDD/Abilene, TX
KSLY/San Luis
Obispo, CA

Sirius Hits 1/Satellite
WBNQ/Bioomington, IL
WJMX/Florence, SC
WKSVWinchester, VA
WRTS/Erie, PA
WRZE/Cape Cod, MA
WUHU/Bowling Green,
KY
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Rifkind’s World

Marketer and label head relaunches

the Steve Rifkind Company

By Darnella Dunham

ou won't see him dancing in videos, and the artists on his

label don’t shout him out in their songs, but Steve Rifkind
has been an important player in hip-hop music and marketing
for years. Just check the resume: He started Loud Records, and
he’s legendary for creating the street-team concept.

The now-defunct Loud Records was home
to Wu-Tang Clan, Mobb Deep, Xzibit and
Funkmaster Flex, who released platinum-sell-
ing mix tapes through the label. Many of the
artists signed to Loud have had long careers,
and Mobb Deep are on the verge of finally be-
coming mainstream stars now that they’re
part of the G Unit.

Rifkind’s newest label, Street Records Cor-
poration, has brought us David Banner, Ter-
ror Squad and Akon,
while Terror Squad
il member Remy Martin
is on deck with her
scheduled Dec. 6 re-
lease, There's Something
About Remy. R&R re-
cently spoke with Rif-
kind about relaunching
his marketing group,
the Steve Rifkind Com-
pany, and how his
Street Records Corporation is picking up
where Loud left off.

Steve Rifkind

R&R: Why relaunch the marketing company?
Had you ceased operations of the original compa-
ny?

SR: When we were with Sony and Loud
was still around, SRC had to be managed by
different people. Relaunching it was necessary
because it will now work hand in hand with
the new record company. It’s like the human

body — one’s the brain, the other’s the heart.
The current success of the record company is
one reason we've been getting so many calls
to market brands. I'm actually forced to turn
down a lot of business right this second be-
cause we're not fully staffed up yet.

R&R: How did the marketing conpany and the

“The marketing company
is not going to be 100%
the same as it was back in
the '90s. We're dealing
with a different music
industry, so we’re going to
have to reinvent
ourselves.”

new record compaity evolve to where they are to-
day?

SR: The marketing company and Loud
Records grew up together. The marketing
company came before Loud and was very suc-
cessful. Itallowed us to form Loud. When we
had to do the scenario with Sony where the
record company and the marketing company
had to be managed by
different people, the
synergy was not the
same. When the new
SRC Records started, I
had to focus on getting
that label going as
quickly as possible.
Once we started having
success, it was with the
formula that I know
still works, the same
one that worked for the
marketing company in
the past.

BOBBY AT THE BEAT p1r/Def Jam recording artist Bobby
Valentino recently hit the road, visiting WGBT (94.5 the Beat)/
Greensboro. Seen here (I-r) are WGBT PO Zac Davis, Valentino and
WGBT Asst. PD India Laughtin.

R&R: What do you
took for in an artist you
sign to Street Records
Corporation?

SR: A vision, a plan
and a partner.

=

THE BAY'’S BIG BASH Every year KMEL/San Francisco brings the hottest names in hip-hop and
R&B together for a big end-of-summer event. This year the show featured Interscope’s Keyshia Cole.
Seen here (I-r) are Interscope’s Brian Gray, KMEL's Sana G, Keyshia and KMEL's Chuy Gomez.

R&R: Do you still have rights to the masters of
the music that was released on Loud?

SR: I wish! No, Sony owns them.

R&R: It must be gratifying to see former Loud
artists like Xzibit and Mobb Deep doing so well
now.

SR: Yeah. I saw them at the MTV awards,
and it made me ecstatic.

R&R: Do you feel any pressure to surpass the
success you achieved in the past sitice you're using
the sane formula that worked for you before?

SR: Loud was a movement. Do I feel SRC
is a movement? No. The formula is the same,
but they’re two different kids. Street Records
Corporation is not a movement right this sec-
ond because it's a little more diverse than
Loud ever was.

Take Akon,
for example.
We used the
blueprint of a
street record,

]
"'“c ~(APORATION

“If it’s a win-win for the
brand, it’s a win-win for
the label.”

was at its best when all cylinders were run-
ning like that.

R&R: Is it going fo be necessary to reinvent
yourself, or are you doing what worked before?

SR: You've always got to reinvent yourself,
otherwise you become stagnant. That'sa good
thing in life in general, not just in business. The
marketing company is not going to be 100%
the same as it was back
in the "90s.

We're dealing with a
different music industry,
so we're going to haveto
reinvent ourselves. [ def-

but this guy be-
came a pop su-
perstar. At the end of the day we’ll be close to
3 million records worldwide.

The thing that makes me happy and proud
is that he came out of nobody’s camp. This
was pure, straight grind. It proves that we still
know how to develop and set up artists and
that we don’t give up on them.

R&R: How do you balance a label and a mar-
keting company without spreading yourself too
thin?

SR: Interscope al-
ready has shown us
how to do that, as well
as Def Jam and Roc-A-
Fella. I don't think it's
spreading yourself too
thin. People need part-
ners these days. If it's a
win-win for the brand,
it'sa win-win for the la-
bel — that's how I look
at it. There’s not much
difference between the
advertising business
and the record business.

1t's just a route to sell
aproduct. You've got to
know the base of the
audience you're going
after. It’s not spreading
yourself too thin. Loud

Baker.

WWwWw.americanradiohistorv.com

initely have some ideas,
and the people I'm talk-
ing to are on the cutting edge. It's something
that I'm really excited about.
R&R: What can we expect from Reny Martin's
album?

SR: Her album is incredible. If you're a
hip-hop fan, she’s delivered a classic album.
I'm excited about that record because it re-
minds me of a Loud record, and that’s a
great thing.

BIG BIRTHDAY BASH 0n Sept. 4 WBTT (1055 The Beat)/Ft.
Myers celebrated its first five years with the Big Ass Birthday Bash.
Seen here (I-r) are WBTT's Omar “The Big 0,” Def Jam recording
artist Young Jeezy, WBTT PD Scrap Jackson and Def Jam’s Scott
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LAST THIS sep ten"ber 30’ 2005 TOTAL 4] - TOTAL WEEKS ON  TOTAL STATIONS! Pc:WEREq m
WEEK  WEEK  ARTIST TITLE LABEL(S) T AN wogke G A M h I}l AB ASE
3 @ KANYEWEST Gold Digger Roc-A-Fella/iDIME) 6476 +627 768211 11 810
1 2 MARIAH CAREY Shake It Off (s/and/i0JMG) 6389 117 690594 12 830 Ia a‘sr A Db E"’ .
2 3 BOWWOW fICIARA Like You (Cofumbia) 6371 33 734984 10 68I0 M /?
4 4 DAVIDBANNER Play (SRC/Universal 5284 31 532887 13 830 LRI () Aoos
5 @ PRETTYRICKY Your Body Atantic) 3986 +163 352855 14 7811 ln's"s‘;ﬁ'ﬁ“;"“w‘f‘"“."“ L/
11 @  BLACKEYED PEAS My Humps (4&Milnterscope) T A5 BB 10 SUN | ey o e ”
12 0 YOUNG JEEZY f/AKON Soul Surviver (Def Jam/IDJMG) 3549 +494 440429 8 7513 AVANT f/LIL' WAYNE You Know What (Geffen) 14
9 ©  T-PAIN I'm Sprung Wive/Zomba Label Group) 3460 +227 275491 9 782 DAL Lafy Taffy iAsylum/Atlantic/ 8
6 9  YINGYANG TWINS fIMIKE JONES Badd (7V7) 3288 385 294816 15 7800 :I‘ﬁ(zl ’:“ﬂ‘t‘::u"j';”ﬁmm‘j Song} e JamDef Soul g
8 10 BOWWOW fOMARION Let Me Hold You (Columbia) 3120 398 348768 19 T90 | 1umeswAHA s{’ay Fy (Coumbil o
13 @  CHRIS BROWN flJUELZ SANTANA Run It Uive/Zomba Label Group) 3110 +459 300132 9 76/4 | PHARRELL CanlHave It ke That (Star Tra 7
7 12 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3069 ‘542 291466 13 70
14 @  YING YANG TWINS fIPITBULL Shake (7¥7) 2888 +293 256568 10 625
10 14 MARIAH CAREY We Belong Together (isiand/i0JMG) 2843 350 297772 27 820
15 15  MISSY ELLIOTT Lose Control (Gald Mind/Vidlator/Atiantic) 2048 307 220664 23 66I0 » W U MOST i iW b,
16 RIHANNA Pon De Replay (Def Jam/iDJMG) 1932 362 146008 18  60)0 INCREASED P Ays
2 TWISTA HTREY SONGZ Gil Torite /Atlantic/ 1897  +325 187616 6 714 Tom
19 FRANKIE J. More Than Words (Columbia) 1848 +79 108687 5 4800 | ammsr e weey NCREASE
17 DESTINY'S CHILD Cater 2U (Columbial 1725 140 209757 17 490 | KANYEWEST Gold Digger (Roc-A-FelelMG) +627
2 MARCOS HERNANDEZ If You Were Mine (TV7) 1644 +70 110827 10 450 | TRINAAKELLY ROWLAND Here We Go Sip-N-Side/Atiantic) +611
% SEAN PAUL We BeBurin’ Atant) 1627 +310 196968 4 625 :::rsﬁsﬁm':ﬁﬁrzsgﬁmﬁft Ladtbi)
25 DAL Laffy Tafty AsylumiAtiantic) 1517 4162 95214 5 5B | (e LatelGrogy o)
23 DAMIAN “JR. GONG™ MARLEY Welcome To Jamrock (7uff Gong/Universall 1456 59 163658 11  62/0 | BLACKEYED PEAS My Humps A&Minterscape) +375
18 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1399 422 143115 19 G50 [ TWISTAHTREY SONGZ Gl Tonite (tiantic +325
32 TRINA fIKELLY ROWLAND Here We Go (Stig-N-Siide/Atlantic) 1373 +511 134154 3 50038 ff::: ::é T‘m"s“f‘,';"l;m’fl'(’g::’ke - :i;g
28 RAY J One Wish (Knackout/Sanctuary) 145 4248 85622 6 AT5 | ' o Lighters Up feen BeelAdnti e
27 MARIO f)JUVENILE Boom L/RMG) 1291 +100 55356 5 60/0 RAY J One Wish (Knockout/Sanctuary) +248
24 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 173 -201 95874 19 66/0
29 THREE 6 MAFIA Stay Fly (Calumbia) 1142 4177 122987 5 47
30 MARQUES HOUSTON Naked (7./.6/Universal 954  +51 87287 6 370
39 LIL' KIM Lighters Up (Queen Bee/Atiantic/ 870 +258 126443 2 4217 //// NEW & A CTIVE
DEM FRANCHIZE BOYZ... | Think They LikeMe (Remix) (So So DefVirgid 857 +220 81508 2 43/5 9l
k2] LYFE JENNINGS Must Be Nice (Columbia) 829  +23 99009 11 2171 | MACK 10 Like This Capital
37 CHAMILLIONAIRE Turn It Up (Latism/Universall 817 4121 77566 6 290 | Total Plays: 362, Total Stations: 13, Adds: 0
33 BOBBY VALENTING Tell Me (0TP/Def Jam/iDJMG) 675 176 77458 16 45jp | JAZZE PHAHCEELD Happy How Capital

Total Plays: 378, Total Stations: 27, Adds: 4

5002002020000 060000020002 3000:0075

36 PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishatHouse/Asylum] 627 -81 87306 14 2410 PURPLE RIBBON ALLSTARS fBIG BOI & KILLA MIKE Kryptonite
41 P$C fIT.). & LIL SCRAPPY I'm A King {Grand Hustle/Atlantic) 625 +28 61911 1 211 {Purple Ribbon/Viegin)
46 CIARA And | (LaFace/Zomba Label Group) 588 +67 30018 2 42/ | Total Plays: 378, Total Stations: 23, Adds: 0
g R A YOUNGBLOODZ Presidential i/ive’Zomba Label Group)
:Z :‘:]BY 2ASH -That‘; My Lady (Mon;;) elie i el :;: +2; ;:;:: : :2:[: Total Plays: 377, Total Stations: 20, Adds: 2
At TR SO L ) * NATALIE JUSTIN ROMAN Where Are You Latium/Universal
35 JERMAINE DUPRI Gotta Getcha (So So Def/Virgin/ 536 231 51697 14 44j0 Total Plays: 355, Total Stations: 17, Adds: D
47 LIL ROB Back In The Streets (Upstairs/ 529 +50 43452 2 710 KEYSHIA COLE | Should've Cheated /A&M/interscape/
40 TEAIRRA MARI No Daddy (Roc-A-Fella/l0JMG) 523 78 26048 5 3500 Total Plays: 328, Total Stations: 11, Adds: 0
49 DON OMAR Reggaetén Latino (Urban Box Office/Universal 513 +86 53600 16 210 ;‘;;%’a';:fs"]';ﬁiﬂlmﬁ.’;ﬂﬁ:fg’
44 YOUNG JEEZY And Then What (Def Jam/IDJMG) 48€ 58 50923 12 260 PHARRELL Can | Have It i That (Sta rak!
RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 47c +118 37462 1 296 Total Plays: 289, Total Stations: 9, Adds: 7
45 KEAK DA SNEAK Superhyphie (Moe Doe/ 452 -86 44915 12 13/0 ALICIA KEYS Unbreakable (/AMG)
RHYMEFEST f/KANYE WEST Brand New (/RMG) 39 +1 18985 1 356 Total Plays: 282, Total Stations: 11, Adds: 2
JUELZ SANTANA There It Go (The Whistle Song) (Def Jam/Def Soud 384 +1B 77429 1 20i8 | MISSY ELLIOTT Teary Eved (Gokl Mind/Vioketor/Attantic)
i . Total Plays: 272, Total Stations: 24, Adds: 1
48 TONY YAYO So Seductive (G-Unit/interscope/ 383 52 61541 16 14j0
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays

week of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. f two songs are tied intotal plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total rumber of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www, radisaRdrecords, com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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ﬁ i America’s Best Testing CHR/Rhythmi
ﬂ’ﬂ I’gM”SIL"“L.’pq.Ig For The Week Ending %/23/05 Lo
Artist Title (Label) P
( T TnrmE e er?ons Perfons Persons
KANYE WEST Gold Digger /Roc-A Ll ]
old Digger /Roc-A-Fella/{DIMG) 4.0
04 400 96% 2% 391 397 ARTIST: T.0.K.
: L ] an
CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Label Group! 402 407 B1% 9% 436 rasels P
MARIAH CAREY Shake It Oft /island/iDJMG) 399 410 100% ’ - 3.98 359 By DARNELLA DUNHAM/Asst. Urbar/Riythmic Editor
BOW WOW /CIARA Like You [Cokimbia) . : 32% 397 393 391 .
o 399 417 9% 21% 403 383 403 -1~ i
IAH CAREY We Belong Together /isiand//0JMG) 39 0 . ike many great re i
BOW WOW #/ODMARION Let M i — - Mk SH2 %36 b L K Gy
et Me Hold You (Coltmbia/ 394 406 97% 3% 393 385 Touch Of Klass, better known
MISSY ELLIOTT Lose Control (Gold Mind/Vislator/Atiantic) TR B 3. 18 " AR oo R T
SEAN PAUL Wi o, } - g A 391 374 385 are huge with i
e Be Burnin’ (Atlantic/ 384 - 60% 10% 3.98 lis 5 reggae fans, and thei
LUDACRIS Pimpin' All Over The World (Def Jam South/iDJMG) 37 ' — veshows setthem apart from other groups: TOX. look like
BT () 74 377 9% 38% 363 363 383 | they'rehavinga good time when they perform, and their
MARCOS HERNANDEZ If You Were Mine (7V7) 3973 e 3w am o an | PREEEOS
in i
372 3 TOK. i
LIL ROB Surmer Nights Upstos) 387  60% 15% 391 362 368 " m:ki;OmPnses Flexx, Craig T, Alex and Bay-C. They be-
FRANKIE . Maore Than Words (Columbia) I T 2% 3 36 3B | andcucces o TR ORI S0, MNiflesetll Iheschomly
39177366 9% 5% 395 368 362 and success didn’t come easy. TOK. started by performing
50 CENT f/MOBB DEEP Cutta Control (Shady/Aftermathinterscope) 370 380 91% ; ' ’ in local hotel cabarets, but they were poorly received
e 3.55 3.53 : 28% 384 355 357 Undiscouraged, eventually they performed ina major ]amai;
DESTINY'S CHILD Cater 2 U (Columbia) w3 UGN A NRLT N LRGN, |  can talent show and were discovered by a Nuff Records ex-
YOUNG JEEZY f{AKDN Soul Surviver /Def Jam/DJMG) e = o AL = ] gl
FAT JOE INELLY Get It Poppin’ /Aciantic) S Sl LA T s e e
361 0 in, /P i . .
ARG N e e T 368 98%  45% 349 342 377 Dagn up, but VP s the place they've called home since 2001.
YING YANG TWINS #{MIKE JONES Badd /7V7) 350 377 84% 3% 378 355 340 cehall reggae is notorious for its anti-gay lyrics,and TOK.
RIHANNA Pon Ds Replay (Def. //zua / 357 362 78% 2% 396 342 345 fo:fwed the pattern with their 2001 release "Chi Chi Man,”
2 E} B R F N ,
; poy Def JamiOME) 385 373 9%  47% 340 357 which talks about burning homosexuals. However, “Foot-
T-PAIN I'm Sprung Live/Zomba Label Group) e R P 4 i 366 prints” — the lead single on T.O.K.’s June second album, Un
PUSS . 54 i 364 352 32 | know —di ; 2 Ml
nAvur :i;::; : ﬂ?sl;;‘: RHYMES Don't Cha /A&M/nterscape) 339 353 9% 51% 312 331 375 pﬁm:ffs?;ff;narilﬁr ysba Sc:ﬂer su1je O;the ol o
oy (SRC/Universal) : : - . e about people who have lost lo
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far-fetched stories about waking up in a bathtub full of ice

iney or masked, axe-wielding murderers who only come out on Hallo-

Wi @ are plenty of real Urban legends all around us, and some have been
around for as long as 30 years.
I'm talking about Urban radio stations that dominate their markets even in the face of com-
petition. They continue to grow and flourish, as well as influence and impact their markets and
the radio community as a whole. These Urban legends are respected and revered by their peers,
loved by loyal listeners and, in many cases, the only voice of the black community in their cities.

&
“WGCI

“1for Hip-Hop and R&B

Station history: Like the Chicago Bulls, WGCI/Chicago has become
alegend against great competitors. In its 28 years it has gone up against
numerous stations, including WBMX, WJPC-AM, WVAZ (before it became a sister station) and, now, WPWX
(Power 92).

Personalities such as Tom Joyner, Doug Banks, Steve Harvey, Rick Party, Richard Pegue and Herb Kent
have graced the mike, and former WGC) programmers include Lee Michaels, Jimmy Smith, Barry Mayo,
Sonny Taylor, Graham Armstrong and James Alexander. Marv Dyson was the station’s longtime VP/GM.
Current OM/PD Elroy Smith joined in 1992.

WGCI officially launched in 1977, under the ownership of Globetrotter Communications. Like its predeces-
sor, the legendary WYON-AM, WGCI became the voice of the black community. WVON created a tradition of
being politically invoived and responsive to the community during the civil rights movement of the 1960s. WGCI
lived up to those expectations even after it was sold to Gannett Co. The station was later sold to AMFM
Broadcasting and, most recently, Clear Channel, in the mid-'90s.

Here's the daily lineup: The Crazy Howard McGee Morning Show; Bionce Fox in middays; Sam Sylk in
afternoons; Bad Boy Radio at night, with Mike Love and The Diz; Whispers in the Dark, hosted by Chris
Michaels; and Sundance in overnights.

Spring '05 ratings success stories:

WGC! is the market’s No. 1 music station 12+.

WGC! has been the market’s No. 1 music station in the last 12 Arbitron surveys (summer 2002
through spring 2005}

The Crazy Howard McGee Morning Show ranks third with all Chicago radio listeners.

WGClis No. 1 18-34, 18-49, 25-54 and with teens.

WGC is one of only five stations in Chicago reaching more than 1 million radio listeners.

“We go back and forth between being the No. 1 station or the No. 1 music station,” Smith says. “WGC!
is a brand that is so strong that | feel that anyone who comes in here to lead would literally have to blow it
up to screw it up.

"There are nuances to this station that you won't hear on most other Urban stations. For example, you
will never hear four hip-hop records in a row. We never lose the core of this radio station, which is R&B
music. There is always a balance, and Asst. PD/MD Tiffany Green and | have a very clear formula to make
sure that it never strays from that.

“We also do not offend or insult our listeners. If we were to do some of the things that are heard on the
radio today, our listeners would not accept it. It would be out of sync with what they expect from WGCI. On
the rare occasion that we slip up and air something like that, believe me, we hear from the listeners and
change it immediatety.

WWW AMeEericanrAa

WeCI/Chicago

Windy City champ

They have evolved from being the only African-American-targeted stations in their markets to
being leading stations amid increasec competition to being the most-listened-to music stations
among all ethnic groups.

In the following pages we salute 10 Urban legends: WGCI/Chicago; KKDA (K104)/Dallas; WUSL
(Power 99)/Philadelphia; WVEE (V103)/Atlanta; WERQ (92Q)/Baitimore; KPRS (Hot 103 Jamz)/
Kansas City; WQUE (Q93)/New Orleans; WHEK (K-97)/Memphis; WWWZ (Z93)/Charleston, SC; and
WBLX (93BLX)/Mobile. We'll speak with the Jrogramming minds behind these stations, as well as
people who work with them and compete against them.

“A lot of people probably said that when we Icst Tom Joyner or Doug Banks or
Steve Harvey, WGCI was over and done, but we weren't. That showed me that
this station is bigger than any one personality, bigger than any one PD and bigger
even than any owner. It has a life all its own.”

What makes WGCI an Urban legend? “It goes beyond playing the hits, be-
cause, honestly, anvbody can play the hits. What's speciai about WGCI is that even
as far back as when | joined the station, almost 13 years ago, there was a unique connection with the public that
was unparalleled. Listeners believ2 in the vaice of WGCI. They turn to it in times of trouble and confusion.

“We are the black CNN for Chicago. We are known for stopping the music when we need to address
important issues like teen pregnancy or domestic violence. It's common for us to have the head of Chicago's
public schools or Jesse Jackson an the air on a regular basis. It's always been this way, and it will never
change. That's what | fove so much about working at WGCI.'

Clear Channe! VP/Urban Programming Doc Wynter says, “When you talk about what makes WGCI spe-
cial, the first thing that comes to my mind is Eiroy Smith. When Elroy and | began to work together he was the
PD of one of the most successful radio stations in America, but he embraced our partnership, and we've been
able to withstand attempts by competitors like WPWX (Power 92) to erode our audience.

“Despite losing powerhouse personalities liks Joyner or Banks over the years, WGC has remained com-
mitted to the city of Chicago like no other radio station ever.”

CC Regional VP/Market Manager John Gehron says, “What makes WGC! special is our connection to the com-
munity — not only in how the station serves the community, but also in the expectations listeners have for WGCI.
One example of this is the recent hmrricane-relief event we held in conjunction with Operation PUSH last week.

“The outpouring of donations from this listening audience was so great, Operation PUSH didn't have
enough space to hold it all. It toox us three days to get it all on 27 trucks, headed to the Gulf Coast region.
Whenever there is something important hagpening in Chicago or in relation to this community, WGCl is there.
In fact, it leads the way.”

Impact, influence & respect: Reggie Rouse, PD of Infinity's WVEE (v103)/Los Angeles, says, “WGCl is
one of the few stations [ lock at when I'm tooking at playing a record. | respect Elroy and Tiffany's ear and
their knack for finding hits even when they might not be hits nationwide. They have an ear for finding records
out of the box. They don’t care if 2 song is gaing for adds or not; they care if a record fits what they are doing
on WGC. And, obviously, it works.

“WGCI has consistently been Nc. 1, and that means something to me as a programmer. It absolutely
impacts and influences Urban radio across the country — not only because it's in Chicago, one of the largest
cities in the country, but also because WGC has proven over and over again, through challenges and battles,
that it can win. The station's leadership is a big part of that success.”

Elroy Smith
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= KKDA (K104)/Dallas <~

Texas-size success

Station history: KKDA-FM/Dallas launched on Feb. 19, 1980. The new FM signal was the sister station
to Service Broadcasting's KKDA-AM/Dallas, which had been airing an R&B/Gospel format for several years.
Throughout the 1980s KKDA-FM dominated, with PD Michael Spears and such powerhouse personalities as
Tom Joyner. it hit hard times in the early '90s, however, against new competitor KIMZ (Jamz). K104 even
slipped out of the top 10.

In 1992 Ken Dowe, a longtime friend and confidant of Service Broadcasting owner Hymen Childs, came
on board to help rebuild the station. By that time Joyner had left, the fledgling morning show Skip Murphy &
Company was not clicking with the Dallas listening audience, and the station had gone through a series of
programmers.

Dowe built a team around the morning show — which he believed could win — brought in PD Skip
Cheatham in early "94 and evolved K104 into a true hip-hop station. Within two years K104 had beaten
Jamz and was officially back on top. The station was not only No. 1 overall, it was No. | 18-34 and 25-54.

In addition to Joyner, K104 has been home to people like Greg Street, Felli Fel, Terri Avery and James
Alexander. Today Dowe serves as C0O for Service Broadcasting while Cheatham remains K104 PD and
afternoon host, a position he's held for 11 years. The lineup includes 7he Skip Murphy & Company Morning
Show, Nate Quick in middays and Cat Daddy at night. Lady Jade holds down the late-night Grind Time, and
UB Rodriguez does overnights.

Spring '05 ratings success stories:

No. 1 18-34 in nights, with an 11.8
No.2 12+, witha 5.5

No. 2 18-34, witha 7.7

No. 2 18-34 in afternoons, with a 7.2

Cheatham says, “Untif this last book [spring 2005] we had maintained the No. 1 position in the market
for the past five years. That's when Radio One debuted KBFB (97.9 The Beat). Everyone thought we were
going to be in big trouble, but, in fact, we didn’t lose much, if any, ground to them. This last book we lost No. 1
to the Latin station by only two-tenths of a share. We will be back to No. 1 by the next book.”

What makes KXDA an Urban legend? “It's the people,” Cheatham says. “| believe we have the best
staff, on the air and behind the scenes, in the world. From our promotions team to the sales staff to
management, we have folks who have been here for years, and that helps us stay strong. That's true on-air

Station history: Back in October 1982 WUSL/Philadelphia launched as
“Kiss 93FM,"” led by then-PD/afternoon jock Jeff Wyatt. Another station, in
nearby Media, PA, owned the rights to “Kiss,” so WUSL became “Power 99,” the first station in the country
to use that moniker. Power 99 got off to a flashy start, hiring a plane to pull a sign with the station name and
frequency in big letters over an event hosted by its rival, heritage WDAS-FM, now a sister station to WUSL.
When the station launched, switching from a Country format to Urban, it played The Gap Band's “You
Dropped a Bomb on Me” and debuted The B in the Morning Show.

Over the years a number of well-known air talents and programmers have passed through the doors at
WUSL, some-even staying for a while. The personalities include Mike Love, Jo Jo Davis, Carter & Sanborn,
Lady B (host of the station’s — and one of the country’s — first hip-hop show, Street Beat,.in 1984),
Cherry Martinez and Golden Boy Glenn Cooper. In programming, the names include Tony “Mike Jackson”
Gray, Tony Q, Dave Alan, Gary Young, Helen Little, Colby Colb and Glenn Cooper.

Today the station is led by Clear Channel Director/Urban Programming, Philadelphia Thea Mitchem and
Asst. PD/MD Kashon Powell. The on-air lineup is The Star & Buc Wild Morning Show, Shamara in middays,
The Wendy Williams Experience in afternoons, The Hot Boyz with Mikey Dredd and Uncle O at night and
Power After Hours with Golden Girl and Don Juan 3anks in ovemights.

Spring 05 ratings success stories:

No. 1, 18-34, with a 10. 5
No.5 12+, witha 4.5

-No. 1 18-34 in middays, afternoons and nights
No. 2 18-34 in mornings, with a 9.0

Mitchem says, “We’ve been No. 1 18-34 for 15 straight books, but we don't take being No. 1 for
granted. We work hard at growing our position by evolving our product to be competitive in the ever-chang-
ing marketplace. We also have the most committed, compelling, incredible talent on the air and behind the
scenes. We work as a team and enjoy the challenges presented-to us.”

What makes WUSL an Utban legend? “We take pride in delivering the best product we can,” Mitchem
says. “Power 99 has an amazing dedication to the community. We mobilize and react quickly to its con-
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~WUSL (Power 99)/Philadelphia

as well. Skip and the morning crew have been here for 13 or 14 years, I've been
here over 10, and Nate joined about three years ago.

“The only place-we've had some changes has been in nights, but whoever
has been there has been strong. Now we have Cat Daddy, whom | think is the
strongest of them all. He's even done better than Greg Street (who left earlier this
year], which is amazing.

“This company values talent. It pays very well and expects you to do your
best. This makes people want to do their best. | could never understand why so many broadcast companies
pay their people peanuts. There’s no value placed on air talent or programming talent. That’s not the case
here, and it shows in the caliber of talent we have on the air.

“K104 has created a blueprint for this market not just by winning ratings, but also in terms of what it
has achieved in revenue. Dallas is onfy 13% black, yet we have been No. 1 overall. We are the mass-appeal
station in Dallas. You can't get to be No. 1 here with only African Americans listening. When you say ‘Dallas’
to people, they automatically think the Cowboys, barbecue and K104.”

Dowe says, “This is what | like to call 'drive-by radio.” We aren't a corporate business bogged down by
corporate dictates. We have no debt to worry about. If Skip needs $100,000 for a promotion, | can OK it in
one afternoon. If a decision needs to be made, all we have to do is walk down the hall to Hymen's office and
talk. Jt's that easy.”

Impact, influence & respect: Mark Boyd, a veteran of the industry, a Dallas native and President of
Pinnacle Marketing, says, “One thing that I've always noticed about K104 is that they know the marketplace
better than any other station in Dallas. They pay close attention to who is listening, and they market directly
to their consumer. Other stations in the market seem to be going after everybody. They also have the tightest
team on-air, and it’s entrenched in the market. Anyone who comes in to challenge them has to do more than
just play hit records.

“What I've noticed over the years is that success for KKDA runs from the top down. Hymen Childs has a
great deal of knowledge about how radio runs. He might not know the music, but he can break down every
format in the Dallas market and how it gets numbers. He understands what the market can tear, from
Urban to Urban AC to Latin to mainstream CHR. He knows exactly where he needs to win to stay on top.
Combine that with the knowledge of Ken and Skip, and you have a winning team.”

cerns. We become its voice. For example, when a pregnant woman was missing
in Philly, it was Power 99 late-night host Golden Girl who let the audience voice
its concern at the lack of attention the case was getting from the media and
police. The next morning it was the No. 1 story in Philly, and it stayed in the
headlines for weeks.”

Clear Channel Regional VP/Market Manager Richard Lewis says, “WUSL is
not afraid to take chances. This is more true now than ever before. Thea is completely confident in the moves
we have made. When we saw there was a need to make some pretty significant changes, we put our heads
together, came up with a plan and did what was necessary. Thea was the force behind that. We went outside
the lines of what most people expect from a hip-hop station.

“When we decided to put on The Star and Buc Wild Morning Show and The Wendy Williams Experience,
we were, in essence, choosing two talk-intensive programs. This is not what's expected at hip-hop radio, but
Thea never second-guessed herself. Now we have our best ratings ever in those two time slots. The station
doesn't just have the hottest music, it's also compelling to listen to.”

Impact, influence & respect: Clear Channel VP/Urban Programming Doc Wynter says, “[Former WUSL
GM and PD] Dave Alan left us a healthy baby, but one day Tiffany Green [Asst. PD/MD for WGCI/Chicago)
called me about her close friend Thea Mitchem, who was looking for a new gig. The next day [Clear
Channel/Philadelphia Director/Programming] Todd Shannon called me-about hiring a Director/Urban pro-
gramming for Philly. As fate would have it, we drafted Thea within 36 hours. She is one of the most
impressive programmers I've ever met.”

Reggie Rouse, PD of WVEE/Atlanta and a former co-worker of Mitchem's at WPGC/Washington (she
was MD, he was OM/morning producer), says, “WUSL is in good hands with Thea. If | ever needed a PD,
she would be the person | would hire. | wouldn't want to go into battle with anyone else. She has been able
to refocus WUSL and help it regain its status in the market when it seemed it might lose ground to
increased competition.

“The station has a great deal of influence and impact on me because of Thea. If any rep wants me to
play a record, | will ask them, ‘Is Thea playing it?" She gets it.”

Thea Mitchem
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The Peagle's Station

Station history: WVEE (V103)/Atlanta launched in 1976 under the own-
ership of Plough Broadcasting. In the early 1980s the station was bought by DKM Broadcasting, along with
market sister WOAK-AM. In 1988 Summit Communications picked up the duo and other properties acrass
the country, creating a powerful and successful chain of stations, many of them Urban. Just before the
Telecom Act of 1996 went into effect, WVEE was sold to Granum Communications, but it was spun off to
Infinity within a year.

Over the years WVEE has had several prominent programmers at its helm, including Scotty Andrews,
Ray Boyd, Mike Roberts and Tony Brown. On-air talent has included “V-Jays” Mike & Carol in the morning,
Ryan Cameron, Rick Party, Joyce Littel, Melissa Summers, Porsche Fox, Larry Tinsley, JoJo Davis, Greg
Street and Tosha Love.

Several of these people are still part of the team today, along with recently hired PD Reggie Rouse.
WVEE's current lineup is Frank Ski & Wanda in the Morning; Magic Man in middays; market vet Ryan
Cameron in afternoons; and another market vet, Greg Street, at night. Joyce Litte! handles late-nights, and
Jada Bird is in overnights.

Spring ‘05 ratings success stories:

=2 No. 118-34, with a9.9

=9 No. 1 25-54, with an 8.6

=3 No. 1 music station 12+, with an 8.2

=5 No. 18-34 in nights, with a 15.5

2 - - Station History: WERQ (92Q)/Baltimore’s current owner,

Radio One, purchased it and market sister WWIN in 1992, in the company's first acquisitions outside its
home base of Washington, DC. It was Hot AC then, but Radio One flipped it to CHR/Rhythmic under PD Jeff
Ballentine. 1t was going up against heritage WXYV (V103).

WERQ first hit No. 1in 1996, under PD Tom Calococci. V103 eventually flipped out of the format but came
back several years later on a new signal as “X105.7." WERQ won the challenge.

WERQ's PDs over the years have included Russ Allen and, more recently, Dion Summers. On-air talent
has included Tigger, Frank Ski, Ryan Cameron, Stevie B (now known as Stevie DeMann), Buttaman, Egypt,
Coka-Lani, Marcell Thornton and Miss Tony.

Today the lineup is The Big Phat Morning Show, with Mark Clark, Troy Johnson and Sonjie DeCaires;
Asst. PD/MD Neke Howse in middays; Konan and co-host Erica Kane in afternoons; and K-Swift and Squir-
rel Wyde at night. LaDawn Black handles the late-night Love Zone, and Plus-Love does overnights. The
team is ted by PD Victor Starr.

Spring '05 ratings success stories:

= No. 112+, witha 9.0

=3 No. 1 teens, with a 31.2

= No. 1 18-34, with a 16.3

No. 1 25-54, tied with the Country WPOC and sister WWIN-FM, with a 7.6

Starr says, “We've been No. 1 18-34 in every daypart since fall '03. This station is a monster when it
comes to ratings. We're a heritage Urban, but we don't ptay a lot of old-school fike some other stations. We
might go back as far as '92, but that’s to play classic Biggie or Tupac. We're not R&B-heavy in mornings or
middays. We go right for the 18-34 demo. All the other top ratings are gravy.”

What makes WERQ an Urban legend? “The station won the battle on the streets, and we've never left
the streets,” Starr says. “We are truly the ‘Q-munity" station. Tom Calococci branded this station with the Q

mt Station history: KPRS-FM/Kansas City launched in 1971, but the Carter
family had been in broadcasting for over 20 years before that. Family pa-

triarch Skip Carter was awarded an FCC license to operate in 1949 and launched KPRT-AM a year |ater. At
the time the company was a partnership between the Carters and a family named Tate, and KPRT-AM was
the first African-American-owned radio station west of the Mississippi. By the mid-"60s Skip Carter was
the majority owner of the company, and in 1971 he became the sole owner.

For its first 15 years KPRS was an automated Urban station. In 1986 Michael Carter became President
of Carter Broadcasting and took the station live. At the time the station was 12th in the ratings; by the early
'90s it had risen to the top 10. It cracked the top three in 1993 and by 1995 had found its way to the top of
the ratings, where it has remained — either No. L or No. 2 12+ — ever since.

QOver the years many veteran radio personalities and programmers have passed through the doors of
KPRS, including Chris King, Del Rice, Freddie Bell, Monica Nightingale, Magic Man, Tony G, Don Powers, BJ
Murphy, Sonny Andre, Bobby Wonder, Paderick McFreen and Sam Weaver.

Today the station is led by PD Myron Fears and OM Andre Carson. The on-air team includes Sean Tyler
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= WVEE (V103)/Atlanta<—

Hometown heroes

== WERQ (920)/Baltimore <

Down for the Q-munity

- KPRS (Hot 103 Jamz)/Kansas City -

The pride of the Midwest

Rouse says, “The station has been No. 1 18-34 for 25 straight books.”

What makes WVEE an Urban legend? “V is truly the people’s sta-
tion,” Rouse says. “Our jocks embody Atlanta. They not only live in the
community, they are active in the community. Look at Ryan, who grew up in
Atlanta. He's a hometown boy who made it big. Look at WVEE'S consis-
tency. When listeners turn on V103, they know what they are getting. Greg
Street says I'm the Phil Jackson of radio because | have an all-star team,
and | wouldn’t have it any other way.

“| also believe that V103 has been successful due to the feadership of GM Rick Caffey. He is a
visionary who understands programming. There's no other GM I'd rather work for.”

Impact, influence & respect: Elroy Smith, OM of WGCI/Chicago, says, “l am a true believer in radio
stations that have no boundaries to their music. Like WGCI, WVEE can play hip-hop and R&B, both classic
and new. There are only a few stations today that can get away with this and be successful. They're not
young or old; they are the perfect balance between the two generations and all those in between.

“I call 1t a traditional mainstream radio station. It doesn't try to sound like a teeny-bopper station. It
has a measure of maturity to it without sounding old. You would never hear five hip-hop records in a row,
nor would you hear five R&B records in a row.

"These kinds of stations are also successful because they connect with the community in ways that
no newcomer can.”

Reggie Rouse

when he was PD, and it has been the standing legacy across the board. That's
our brand. Aside from playing the hottest music, if you ask anyone in Baltimore
about WERQ, they wilt tell you, ‘They are down for the Q-munity’ — and they
believe it. When you are in the hearts of your listeners, you become a legend.”

Radio One COO Mary Catherine Sneed says, “I believe the one constant with
WERQis its GM, Howard Mazer. Howard has been with the station for years and is
entrenched in the Baltimore market. His commitment to the community is unpar-
alleled. His ability to hire amazing managers should not go unnoticed. Tim Watts
is PD of WWIN and the voice of Baitimore on the air. Victor Starr, at WERQ, is definitely a high-powered PD.
The sales team is relentless. They’re all incredible motivators.”

Impact, influence & respect: Thea Mitchem, Director/Urban Programming for Clear Channe'/Phila-
delphia, challenged WERQ as PD of Infinity-owned WXYV from 2001-2003. She says, “WERQ plzcad its
stamp on Baltimore by having one of the most popular talents in Baltimore history, Frank Ski, make the
switch from the heritage Urban, V103, to 92Q. That change put WERQ on the map. But WERQ's commit-
ment to the Q-munity and its superserving of the unique style of homegrown music, ‘Baltimore clut, have
ingrained its brand into the fabric of the city.”

Dion Summers, currently PD of WMIB (103.5 The Beat)/Miami, was with WERQ for nine years, the last
four as PD. He says, “I joined 92Q as a part-time air personality in 1994. 1 was part of a passionate team,
all hungry to be No. 1. At the time the mighty V103 stood between us and-that peak position. The V had
been all things to all people for so long that many thought it was unbeatable. Fortunately, we didn't.

“Through the efforts of PD Tom Calococci and a great airstaff including morning man Frank Ski —
whom we stole from V's morning show — Coka-Lani, Konan, Marc Young, Stevie B, Buttaman and myself,
we closed that chapter of the almighty V after a six-year battle. Taking WXYV out of the format in 1997 ce-
mented our station's place in history and showed the industry our strength on the national level.”

Victor Starr

and Julee Jonez on the Breakfast Jam morning show, market veteran Chris King
in middays and Tony G in afternoons. The night show is handled by JT Quick.

Spring '05 ratings success stories:

<% No. 112+, witha 79

= No. 1 18-34, withan 11.5

=3 No. 2 25-54, tied with a 5.8

Fears says, “In this day and age of radio, being able to maintain great num-
bers overall, as well as in various demos — from 12+ to 18-34 to 25-54 — is a strong statement about
how we operate and the value of the brand name that is KPRS."

What makes KPRS an Urban legend? “Listeners in Kansas City have grown up listening fo KPRS —
entire families, from grandchild to grandparent,” says Fears. “We are always working on that next generation
of listeners. KPRS is also an example of how music has changed over the years. We've adapted.

Myron Fegrs

Continued on Page 40
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Mediabase Spoken Here

Rick Gummings, President/Emmis Radio: Thea Mitchem, Director of Urban
“All the winning programmers across the Emmis Programming, Power 99 WUSL-FM, WDAS
Group continue to utilize Mediabase on an AM/FM-Philadelphia:

exclusive basis for music. Accuracy and ease of
use were important factors to us. We are
pleased to once again renew our relationship
with Mediabase and Premiere Radio Networks.”

“When | need up-to-the-minute information, |
depend on Mediabase as the exclusive monitor-
ing system for Power 99 WUSL-FM and WDAS-
FM in Philadelphia!”

Elroy Smith, Operations/PD/WVAZ,

WGCI-Chicago: Cedric Hollywood, PD/WEDR-Miami:
“Mediabase is a very vital tool for me as the “Mediabase has been anq is the only t09l to .heI[')
Operations/Program Director of WVAZ and WGCI- me determine what music to play here in Miami
Chicago. This resource is a mainstay for me and at WEDR/99Jamz. It's very informative and very
my staff in Chicago.” thorough! We use it here everyday!”

Ron Shepard, PD/WBTP-Tampa:
“Mediabase is our lifeline for our music research. I've been using it for about seven years and don't know
what | would do without it. If you're not on Mediabase you're not in the game.”

818.377.5300
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t-m“mpmp;‘{" Station history: WQUE/New Orleans launched as “Q93" in 1991, un-
—— = 1} derthe leadership of consultant Jerry Clifton and then-PD Jammin’ Jay
Michaels. The station was viewed in the industry as a hybrid Urban and
Rhythmic outlet, much like WPGC/Washington and KBXX/Houston. WQUE went after heritage Urban
WYLD-FM, which had long been the dominant station in New Orleans. For two years the battle raged,
and then, in 1993, the two became sister stations. WYLD was flipped to Urban AC, and WQUE rose to
No. 1 in New Orleans.

The on-air lineup at WQUE has remained fairly consistent over the years, starting with morning ancher
CJ Morgan. PDs have included Michaels, Gerod Stevens, Marv Hankston and current PD/middayer “Up-
town™ Angela. The current on-air lineup also includes AD Berry in nights, Wild Wayne in late-nights and,
just added in June of this year, the syndicated Wendy Williams Experience in afternoons. WQUE had been
guiced since 2003 by OM Carla Ferrell, who recently took a new position with Premiere Radio Networks as
PD $or the new syndicated Steve Harvey Morning Show.

Spring '05 ratings success stories:

=3 No. 1 12+, with a 13.1

=> No. 118-34, witha 22.7

=> No. 1 18-34 from 6-10am, with a 21.1

=¥ No. 1 12+ from 7pm-midnight, with a 21.3

Clear Channel VP/Urban Programming Doc Wynter says, “I usually equate power in radio with numbers
— ratings, research and resistance to ratings decline from competition. There is no more powerful radio
station in the country than WQUE/New Orleans.”

What makes WQUE an Urban legend? “WQUE is so special because of its heritage,” Ferrell says.
“Q93 is No. 1 for hip-hap and R&B and plays nothing but the hits. We play more R&B because most of our
best-testing songs are R&B songs. Of course, we will bang Cash Money, Baby, Lil Wayne, T.|., Kanye West,
Juvenile, Ying Yang Twins, David Banner and Bow Wow. but we'll play more Destiny’s Child, Alicia Keys,
Fantasia, Mariah Carey, Trey Songz and Ciara.

“Clear Channel's 'Less Is More’ initiative is awesome. We are all better programmers because of it.
We've cleaned up the airwaves and cut the clutter, which enabled us to play more music every hour.

“Q93's on-air staff are stars in New Orleans. Al of the full-time air personalities have been on the air

G = WHRK (K97)/Memphis €=

i
i [
|
'[ | Station history: WHRK/Memphis faunched in October of 1976. Mem-
[_ - phis had always been a strong market for black radio, having been the
T - home of WDIA-AM (a sister station to WHRK today), and radio in Memphis
was always the voice of the black community, but this became even more true as the civil rights movement
gained momentum. By the '70s, when WHRK launched, radio in the rest of the country was focused on
music, but Memphis still had a legacy of community-driven broadcasters.

Over the years WHRK has been home to radio personalities like moming man C) Morgan (now morning
man at WQUE/New Orleans), Stan Bell, Mike Donegan and PD/personality Bobby 0'Jay (now PD at WDIA-
AM).

Today WHRK is led by PD Devin Steel with the help of former WHRK PD and now-Clear Channel Regionai
VP/Programming Nate Bell. The on-air lineup includes 7he Early Team with Mike Evans in mornings, Simone
Party in middays, Steel in afternoons, Kylan at night and Jazzy Jeff in overnights.

Spring '05 ratings success stories:

-3 No. 1 18-34, withan 11.6

=3 No. 1 18-34 in momings, with a 10.3

=P No. 1 18-34 in middays, with an 8.9

=> No. 1 18-34 in afternoons, with a 12.7

=P No. 1 18-34 in nights, with a 20.9

Steel says, “WHRK has been the No. 1 station 18-34 for five years. To own it from mornings to midnight
— especially in momning drive and afternoon drive — in a market as competitive as Memphis is a major
accomplishment. Memphis has more Urban stations than most top 10 markets.

“There’s always pressure, but not the pressure of continuing to be successful and stay on top. It's the
pressure to continue to do business the way that "HRK has always done it. We've fried to keep the ball rolling
in exactly the same way we've done in the past. By doing that, you don’t miss anything, you just keep on
rolling forward. This is how we deal with our staff and handle our promotions and on-air presentation.”

What makes WHRK an Urban legend? “WHRK is the heritage Urban station, so everybody grew up with
it," Steel says. “Being from here myself, | know it crosses color barriers and age barriers. What makes it

=3 WOQUE (093)/New Orleans €=

for aver 10 years, and the fisteners think of them as family. Q93 is involved in
the community. At least four times every day Q93 airs public service
announcements from Crime Stoppers, voiced by police Captain Marlan Diffllo,
encouraging listeners to do their part in stapping the violence in the city.
Q participates in such community events as National Night Out and gun-buy-
back programs, and the personalities speak at schools and other events on a
daily basis.

“Right now the staff of Q93 is facusing on rebuilding. 1t's time to get back to some sort of normalcy and
help rebuild the great city of New Orleans. Q93 and the city of New Orleans are going to come back bigger
and better than ever before, and we're serving our listeners the way we always have and just being there
for them. Our listeners depend on us, and we're not going to let them down.”

Clear Channel/New Orleans OM and Market Manager Muriel Funches, says, “WQUE has an incredible
connection with its audience. We're blessed to have a dominant and consistent talent lineup. We ask the
listeners what they want to hear, and then we play it. We care about the needs of the community and work
hard to deliver on them. We'll come back a bigger and better New Orleans — you can count on that. WQUE
will be leading the parade as the primary hip-hop and R&B station, keeping listeners informed as we rebuild
the city and playing their favorite hits.”

Impact, influence & respect: Skip Dillard, OM of Radio One’s Detroit cluster and a veteran of the
New Orleans market, who programmed WYLD-FM in the early '90s, says, “In 1991 1 was a jock at WYLD
when it was competing against WQUE. | became PD of WYLD after it became Urban AC and WQUE's sister
statiaon. They were going after us. WYLD had been the No. 1 station in New Orleans for a fong time, but
WQUE was playing all kinds of cutting-edge music, like reggae.

“I remember a promo they ran, voiced by Clifton himself, that said, ‘Money talks, bullshit walks,’ and
they didn't bleep out the ‘bullshit.” It was the first time | recall ever hearing profanity intentionally aired on
a radio station, They attacked relentlessly. Once WYLD flipped to Urban AC Q93 moved inta the top spot, and
they've never been beaten since.”

Wynter says, “WQUE is a fixture in the fives of the people who live in New Orleans. The lives of many of
the best people { know have been tuned upside down by Hurricane Katrina. While the city rebuilds, | know
they'll rely upon WQUE to remind them of better days.”

Caria Ferrell

special is that it's probably the only radio station that is a definite household
name for everyone from kids to their parents who grew up listening to it and who
may be my age now to their parents who grew up on it. It's a household name
through generations.

“That's hard to balance for some hip-hop stations. That's one good thing
about being a part of a cluster: This is a team effort. We all work really hard to
separate the stations by sending listeners to one of our other stations if they're not listening to us. If you
want to hear Luther Vandross, you know you're net going to hear it on WHRK, you're going to hear it on
[Urban AC clustermate] KIMS. WHRK also has a balance of R&B and hip-hop. Hip-hop is going ta be your
attraction, but R&B is going to be your passion.”

GM/Market Manager Tim Davis agrees, saying, “K97 has balanced hip-hop and R&B while competi-
tors have pigeonholed themselves into playing one type of music. WHRK has been able to consistently do
well even with other options for music — other than radio — becoming more common. K97 also exposes
the listeners to new music and what's going on around the country.”

Nate Bell says, “The air talent on WHRK are superior. They give WHRK a face and name and really bring
the personality of the station to life.”

Impact, influence & respect: Clear Channel VP/Urban Programming Doc Wynter says, “WHRK has
managed to withstand audience erosion internally and externally. Nate and Devin are animals. They do
guerilla radio at its best. They’re musically focused, and Mike Evans has momings on lock.”

Terry Base, PD of WWWZ (Z93)/Charleston, SC, says, “I competed against WHRK between 1992 and
1996. Back then it was a strong heritage station. My station at the time, KIMS — now WHRK's sister
station — did a very good job of attacking the streets and getting close to it in the ratings, but WHRK was
very personality-driven then, and it did a good job of imaging and contesting. We couldn't touch it with
contesting because they really puiled out the contest dough. [Then-PD] Bobby 0'Jay and | competed hard,
but we had respect for each other.

“WHRK today does a good job based on a combination of the former leadership of Nate Bell and the
current leadership of Devin Steel.”

Devin Steel
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Station history: WWWZ (233 Jamz)/Charleston, SC launched as a Rock sta-
tion in 1974 but morphed into Urban between 1979 and 1980 as “3WZ.” It
officially became 293 in 1980, and by 1992 the station had added the Jamz moniker.

Over the years many industry veterans have walked the hallways of WWWZ and been heard on the mike
there. They include Mark Clark, Tony Heart, Big Mac, Rocky Love, Janet G, Stan Verett, Ken Moore, Alysee
Stewart, Michael Lynn, Mark Little, B) Lewis and Eric Scoit.

Today Terry Base is the Citadel OM overseeing WWWZ, as well as several market sisters. His on-air team
includes The Breakfuss Club with Tessa and Baby J in mornings, Deja Dee in middays, MD Yonni Da Rude
Bwoy in afternoons, DJ D Nyce in nights and Shawn Comelius in overnights.

Spring '05 ratings success stories:

=3 No. 112+, with a 12.4

= No. 118-34, with a 21.2

=9 No. 1 18-49, with a 14.3

=3 No. 125-54, witha 9.5

Base says, “We average over a 20 share, Monday-Sunday, 6am-midnight. The highest number i've been
associated with during my tenure here was a 13.9 12+, in the winter 1998 book. We were also No. 1 12+
for 26 consecutive books from 1937-2004. We are currently on a new streak, with four books at No. 1 12+ ."

What makes WWWZ an Urban legend? “It's a combination of our heritage, great talent the market
identifies with, untouchable promotions and community service and, of course, the best hip-hop and R&B,”
Base says. “We have identified what Charleston needs and wants from its favorite radio station, anc we
work very hard to deliver that to them.

“Over the years we have brought to the city events such as our annual Breakfuss Club Day of Love. We
host an on-air wedding every Valentine's Day, and then there's our annual Stone Soul Picnic, which we hold
in conjunction with clustermates Urban AC WMGL and Gospe! WXTC."

GM/Market Manager Paul 0'Malley says, “There’s a laundry list of call letters that have taken a shot at

SEBLX

The Blg Statiunl

" s
Rskb ond Bip-Uop Reval ||

: Station history: WBLX/Mobile launched in May of 1374 un-

der the ownership of Beasley Broadcasting. Through the years
the station has changed hands several times. April Broadcasting was at the helm for a while, and the
current owner is Cumulus Media. Cumulus brought together the market's three powerhouse Urban outtets
— WBLX, Urban AC WDLT and heritage Gospel WGOK-AM — in the late "90s. Before that WBLX head
competed against both WDLT and WGOK, as well as WYOK. which challenged WBLX in a close battle in the
mid-"90s.

WBLX personality Elder James Simon has been with the station since the day it signed on. He’s worked
with a number of programmers, including JB Lewis, Skip Cheatham, Tony Brown and Neicey Davis. His or-
air peers have included Greg Street, Chuck Noble, Carmen Brown and Nickie DeMarks.

Today the lineup is Ray Ray and Kelly Mac in mornings; PD Myronda Reuben in middays; Chris Holiday
in afternoons; Nick @ Nite, “The Krunk Monster,” in nights; and Inetta, “The Mood Setter,” in overnights.

Spring "05 ratings success stories:

=2 No. 1 18-34, with a 17.2

=2 No. 1 18-34 from 6-10am, with an 18.8

=3 No. 1 18-34 from 7pm-midnight, with a 23.6

=3 No. 3 12+, with a 10.1

Reuben says, “Last year we were struck by Hurricane Ivan, which knocked our tower down, and we
were running on low power from November to February. The weather the past two years has really given us
a challenge, but we've been able to remain in the top three consistently, even with signal issues from the
storm. We usually switch off the top spots with our sister WDLT or the market’s Country station, WKSL.”

What makes WBLX an Urban legend? “We feel the heart of this city,” Reuben says. “One of our
slogans has been ‘The Beat of the Bay,” and that isn't just talking about the music beat, that's the beat of

KPRS (Hot 103 Jamz)/Kansas City

Continued from Page 36

“Twenty years ago hip-hop was underground. This station, like many other Urban stations, didn’t really
embrace it. But as that generation grew up and new generations began listening, we started to add it in.
KPRS is fike Snoop Dogg: Back in the day he was considered gangsta rap. Today you see him on commer-
cials with Lee lacocca.

“Now hip-hop is part of the fabric of urban music. KPRS has always reflected that in its music; it’s
always played the most popular music of the day.”

Carson says, “KPRS's success is probably a combination of several things: Its heritage in the market, its
ability to stay connected to the community it serves and the fact that it plays the music that people want to
hear. You have to learn to constantly re-create your station just as you have to re-create yourself.”
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| =2 WWWI (293 Jamz)/Charleston, S¢ <~

Delivering what the community wants

=2 WBLK (93BLI0/Mobile <~ '

Alabama’s finest

Z over the past 10 years. May they all rest in peace. Last year we had two direct ||

competitors. We continue to be successful because 293 exceeds the listeners’
expectations. If you do that and market the station properly, people may try some-
body else for a little bit, but at the end of the day they're going to come back and
they’re going to stay.

“You see in a lot of markets that people love the new guy. The question is, can
the new guy keep somebody for the long haul? | would make this analogy when it
comes to Z93: You have two kinds of listeners — listeners you're married to and
listeners you're only dating. The listeners you're dating will come and go. The listeners you're married to will
always be there in the morning.

“293 and the peopie who come here to work understand the culture — that we are No. 1. Act big, think
big, be big. If it takes a little more work and effort, we’re going to do it because we're Z93. At the end of the
day four Arbitron books come out a year, and they always wind up having Z at or near the top.”

Impact, influence & respect: Mychal Maguire, PD of WPHH (Power 104.1)/Hartford and former PD of then-
WWWZ rival WSSP says, “I knew going into Charleston that, competing with a station with suck: heritage, the
only shot | would have would be if WWWZ helped my cause by making mistakes. They didn't make any!

“The best stations around the country represent the specific area that they cover, and WWWZ truly repre-
sented the city of Charleston. When leaving Charleston | contacted Terry Base for the first time and thanked
him for all the intentional and unintentional lessons | received from our spirited competition and told him
that he should be proud of what he had accomplished with WWWZ2."

0'Malley says, “Z is one of the hidden jewels in radio in America. If you actually look at this radio
station, you could stack it up against any station in any format. You can put it up against KROQ's success in
Los Angeles, or KIIS-FM there. | don’t think anyone has had more attacks from competitors and is still
standing. It’s not luck, not this long. You can get lucky for a couple of books, but you can't get lucky for
years.”

Terry Base

the heart of Mobile. We set the pace for the music in Mobile, but we also know
what’s happening in the streets, in the homes and in the churches.

“We saw that better than ever during the hurricane. The people of the city came
together to help each other and others affected by the storm. We were the one
place the African-American community turned to for information.”

Cumulus Director/Urban Programming Ken Johnson says, “WBLX is a legend
because the station is personality-driven. The personalities are linked closely to
the community, and many of the staff have been at the station for years. Many of them were born and raised
in Mobile — Myronda, Ray Ray, Nick @ Nite and Elder Simon, among others.

“Not only has the station grown up with the listeners, it continues to reinvent itself musically. By being a
mainstream Urban it can play several genres of music, from R&B to hip-hop to gold, and still be successful.”

tmpact, influence & respect: Skip Cheatham, PD of KKDA (K104)/Dallas and onetime PD of WBLX,
says, “It's a mainstay in the market because, like K104, it has learned to change with the times. | talk to
Myronda occasionally, and she gets it. She knows that you have to grow your station.

“Heritage is a good thing, but it can easily turn on you if you let it. There have been many heritage
stations that have lost their positions because they were unwilling to reinvent themselves. Heritage can very
easily be translated by the younger audience as old and stale. You can be viewed as their parents’ station.
You want them to fisten to you because you're hip and on top of what's new, but also because they remem-
ber the station from when they were little and their parents listened.

“Like K104, WBLX never lost its connection to its core community. | use the analogy of politicians.
There's that guy who shows up at church when he’s running for office, and then there’s the guy who is at
church every Sunday because that's who he is. The people are going to vote for that guy, not the one who's
just there when he needs the support.”

MYI'OIIIIB ﬂﬂllllﬂll

Impact, influence & respect: Devin Steel, PD of WHRK/Memphis, says, “People always recognize
WHRK as being the station in the South, KPRS as being the station in the Midwest and, when it comes to
the upper Midwest, WGCI being the station in Chicago. People always say that those three stations are so
much alike.

“I check out KPRS's playlist and | keep up with what's going on with them promotionally because | have
such a huge amount of respect for that station. It's been the heritage Urban station and the voice of Kansas City
for so long.”

Industry veteran and constltant Jerry Boulding says, “KPRS/Kansas City is one of the few remaining
standalone, independent, African-American-owned stations in America. It's not only format-dominant, it's
market-dominant. It has been at or near the top of the ratings formore than a decade, and today it stands as
an important symbol of pride and success, one that shouid encourage other African-American entrepreneurs to
step up to the chaltenge of ownership.”
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2 €@ BOWWOWSICIARA Like You (Columia) 3864 457 489214 10 66/0 MOS TADDED’
3 ©  MARIAH CAREY Shake It Off /lsland/iDJME) 3586  +101 415131 11 590
[ o YOUNG JEEZY fJAKON Soul Survivor (Def Jam/IDJMG) 3164 S e o
unvivor +589 343105 8 B2 | TRINAFINELLY ROWLAND Here We Go (Sip-V-Sideitintic) 42
4 ©  0AVIO BANNER Play (SRC/Universal 3061 +207 333427 13 60j0 AVANT fiLIL' WAYNE You Know What (Geffen/ 36
5 @ MARQUES HOUSTON Naked (7.0.6 Universal 2750  +160 289686 17  58j0 FAITH EVANS TruLove (Capito) 35
7 7 LYFEJENNINGS MustBe Nice (Columbia) 2307 13 286519 32 50 | [ONVBRAXTON Tegpin' BlackGroundUniversal =
12 €@ TWISTAHTREY SONGZ Girl Torite (Atlntic) 1876 PIARIS ATNERILE Boom L/AME) %
IGZ Gir Tonrte {Ackantit +360 202852 6 655 | JONESfiP. DIDDY & P.WALL What You Been Orankin On
16 € T-PAIN I'm Sprung Live/Zomba Label Group) 1778 +375 167976 7 5912 {DiglomatiKoch) 25
14 (@  OEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So SoJef¥igin) 1355  +248 152295 11 600 | BUNB OrapedUp (Rap-A-LatjAsylum) A
13 D PSCHT.L.&LILSCRAPPY I'm A King (Grand Hustle/Atiantic) 1723 +214 168470 10 550 ;'::;:‘;;j‘::fgs'gm g"fn‘:(’”mw — ':
i ) farner
8 12 DESTINY'S CHILO Cater 2U (Columbia) 1707 200 226152 30  41)0 TREY SONGZ Gotta Go (Songbook/Atiantic p
9 13 YING YANG TWINS fIMIKE JONES Badd (7V7) 1678 4 146130 13 520
10 14 50 CENT f/MOBB OEEP Outta Cantrol (Shady/Aftermath/Interscope) 1596 -84 127900 12 580
1 15  BOBBY VALENTINO Tell Me (07P/Def Jam/I0JMG) 1513 84 153617 16 47)0 MOST
17 @  AUCIAKEYS Unbreakable L/AMS) 1432 +144 155851 5 5810 INCREASED PLAYS
15 17 MARIAH CAREY We Belong Together (isiand//DJMG) 1401 56 158700 27 54/0 -
22 ) CHRIS BROWN flJUELZ SANTANA Run It (ive/Zomba Label Group) 1386 +243 171987 8 591 ST ITE [0 ) sl
21 ) THREE 6 MAFIA Stay Fly (Columbia/ 1369  +211 105357 9 a3 YOUNG JEEZY fAKON Soul Survivor (Def Jam/iDJMG) +589
20 @ PRETTYRICKY Your Body Atiantic) 1316 +115 115821 8 490 T-PAIN tm Sprung (iverZomba Label Group) +315
2% @ UL KIM Lighters Up (Queen Bee/Adantic) 1262 +307 160074 4 591 L‘{"m mﬁ:j‘:"/ﬂmmﬁm’ :;:‘;
2% @ DAL Latiy Taffy (Asylum/Atiantic) 1134  +166 93515 6 453 GINUWINE When We Make Love (Sany UrtanEic =
28 @  KEYSHIA COLE | Should've Cheated (A&Minterscope) 1062 +182 144139 5 413 OEM FRANCHIZE BOYZ f}JERMAINE OUPRI, DA BRAT &
19 24 YOUNG JEEZY And Then What (Def Jam/iDJMG/ 997 -248 84974 20 4400 BOW WOW | Think They Like Me (Remix) (So So Def/Virgin)  +248
29 @ RAYJ OneWish (Knockout/Sanctuary) 99  +201 93472 6 420 mmﬁ'lﬁ'ﬂ SANTANA Runlt s
27 @  CHARLIE WILSON Charlie Last Name: Wilson ive/Zombs Label Group) 967 +16 93332 16 350 PSCHT.L & LIL SCRAPPY I'm A King (Grand Hustleitiantic) +218
2 27 LUOACRIS Pimpin’ All Over The World (Def Jam South/lDJME) 923 1128 106944 13 51)0 THREE 6 MAFIA Stay Fiy (Columbia) +21
30 @ YOUNGBLOOOZ Presidential (ive/Zomba Label Group) 893 4137 72368 10 511 OAVID BANNER Play (SAC/Universal] +207
33 @ R.KELLY Slow Wind (five/Zomba Label Group) 788 +60 82229 4 a2 LTI
31 30 CIARA And| (LaFace/Zomba Label Group) 784 5  7M73 5 5001 NEW & ACTIVE
35 31 WEBBIE fITRINA Bad Chick /Asylum/Trill) 662 25 M740 12 460 TEAIRRA MAR! No Dady (Foc Aol UMG)
32 32 OAMIAN “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universal) 650 497 77827 10 4300 Total Plays: 354, Total Stations: 30, Adds: 0
43 €D  SEANPAUL WeBeBurnin' (Atiantic) 576  +128 86423 3 MISSY ELLIOTT Teary Eyed (Gokd Mind/Violator/Atlantic)
@  GINUWINE When We Make Love (Sony Urban/Epic) 570 +273 49498 1 46" Total Plays: 322, Total Stations: 30, Adds: 2
39 @ FANTAS!A Ain’t Gonna Beg (/AMG) 566 +45 57299 5 38/0 TONI BRAXTON Please (BlackGround/Universall
34 36 RIHANNA Pon De Replay (Def Jam/IDJMG) 548 464 88613 11 27;0 | Total Plays: 317, Total Stations: 11, Adds: 0
41 € FLOETRY fCOMMON Supastar (Geffen) 542 +68 35821 2 4n ;‘EMI 'Hc:n't ZSJ;ﬂTlovirmy M;%W%MSM”
37 38 TYRA Get NoOoh Wee (66&L/Universal 532 103 25709 18 2000 ot s":& '/G";M ® '°":'pe)' s
. OLIVIA xy (G-Unitlintersce
4 g JAZZE PHA ICEE-LO Happy Hourv;l,'ap/m/) T ::: St ;; :::27 : :;’:Z Total Plays: 288, Total Stations: 24, Adds: 0
50 TRINA fIKELLY ROWLAND Here We Go_/S/:p- -SWAIaﬂt:t} . +1 1 f JUELZ SANTANA There o (The Wisto Song) et Jaruef Sl
42 m PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribhon/Virgin) 522 +67 26583 2 3on Total Plays: 286, Total Stations: 29, Adds: 5
40 42 SHARISSA f/R. KELLY In Love With A Thug Virgin/ 467 1 23209 6 300 BOYZ IN DA HOOD Felonis (Bad Boyidtantc
38 43 PAULWALL f/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 465 122 35850 16 430 Total Plays: 274, Total Stations: 35, Adds: 2
46 @ OMARION I'mTryna (7.U.6./Sum/Epic) 462 +40 55900 6 21p JAHEIM HlJADAKISS Everytime | Think About Her
4 JEEZY Go Crazy (Def Jam/I0JMG) 455 17 58063 2 1 {Divine MilfWarner Bros.)
® voune VAL * Total Plays: 265, Total Statins: 48, Adds: 8
@ T.0.K. Footprints (When You Cry) /1) 449 +116 108359 1 241 ) )
@  NEYO1IPEEOI PEEOI Stay (Def Jam/BIMG) 430 4151 agst7 1 e | [USTARNIMES 10N OIRTY BASTARD Whe's You Mone
48 48  TRINA f/LIL' WAYNE Don't Trip (Slijp-N-Slide/Atlantic) n -26 27810 6 25/0 Total Plays: 265, Total Stations: 45, Adds: 3
45 49  GWEN STEFANI Hollaback Girl fiaterscope) 369 -64 37537 17 2910 AMERIE Talking About (Columbia)
@  CHAMILLIONAIRE Tum It Up dLatium/Universal) 356 +26 21653 1 2m Total Plays: 265, Total Stations: 27, Adds: 2
67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ) o -
9/18-9/24. Bullets appear on songs gaining plays or remiaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting N
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www. radinandrecords. com.
Quarter Hour Persons used herein with permission from Arbitron inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.
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_ KOCH RECORDS WOULD LIKE T0 THANK
URBAN AND URBAN AC RADI FOR YOUR CONTINUED SUPPORT
OF ALL OUR ARTISTS!!

| S .
,...j%] FUNKMASTER M.O.P. ‘ ‘

H‘\'-"EM FI.EX ‘ Album In Stores

Octaber 2005
> = Album/DUD In Stores i
December 2005

JIM JONES D-BLOCK JEFFREY

‘ Album debuted Presents SHEEK LOUCH S
L #1Billboard R&S Albums b Tathe it OSBORNE

Nouember 2005 n&sﬂ'ﬁe‘: g(t)t())rSe i

Lil’ Romeo New Album November 2005

 YOURKOCHTEAM:
, Hiiﬂlﬁ! !lllﬁ & ﬂlﬂli II.EKIII

DIRTY SOAP ENTERTAINMENT

presents

Mark Whitfield and

Featuring the Alternative Soul anthem “Always Up”

The Industry’s Leading Publication

--R&R Today -
The Leading Daily Management Fax

---Daily E-mail ----

Afternoon Updates Each Business Day |

---radioandrecords.com ----
The Industry’s Premier Website

THE INDUSTRY’S CHOICE

: 10, SUlSCHIE: GOING FOR ADDS OCTOBER |8TH!!
310 788 1625 Find out what’s really up!
. moreinfo@radioandrecords.com Contact: Pro Marketing/Craig Neely 510-689-3900
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URBAN

(" RateTheMusic.con

America’s Best Testing Urban Songs 12 +
For The Week Ending 9/23/05

Pers. Pers. Pers.

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KANYE WEST Gold Digger (Roc-A-Fela/I0JMG/ 426 430 95% 0% 438 43 476
BOW WOW fICIARA Like You (Columbia) 411 414 9% 18% 407 416 382
C. BROWN f/J. SANTANA Run it (inZombs Label Gronp/8409 423 61% 1% 395 385 385
MARIAH CAREY Shake It Off /isiand/i0JMG/ 406 415 97% 26% 404 408 333
YOUNG JEEZY f/AKON Soul Survivor (Jf JanVIDJME) 405 381 69% 12% 398 399 396
MARIAH CAREY We Belong Together /island/i0UMG) 404 410 99% 48% 407 407 407
BOW WOW fIOMARION Let Me Hold You (Columbia) 403 405 95% 34% 400 406 386
DAVID BANNER Play (SRC/Universal 397 385 86% 20% 395 396 395
MISSY ELLIOTT Lase Cantrol (Gold Mind/Vialston/Atiantic) 395 481  99%  45% 388 403 353
50 CENT fMOBB DEEP Outta Conrol ity 394 397 96%  27% 394 397 384
LUDACRIS Piryin’ Al Over The Word Def Jom SouthiD/MG) 392 386 98% 48% 399 404 386
TWISTA flTREY SDNGZ Girl Tornite /Atiantic) 390 38 52% 8% 378 382 368
LYFE JENNINGS Must Be Nice (Coimbial 389 384 65% 20% 389 405 345
BOBBY-VALENTINO Tell Me (D7P/0ef JanviDJMG/ 388 402 76% 16% 382 385 373
YING YANG TWINS f/MIKE JONES Badd (77 387 381 82% 20% 371 365 387
TEAIRRA MARI Make Her Feel Good /foc-A-Fela/i0/MG) 385 390 84% 29% 384 394 358
PRETTY RICKY Your Body Atiantic/ 385 375 7% 21% 375 388 393
TREY SONGZ Gotta Make It (SongbookiAtiantic/ 385 384 64% 19% 381 382 377
PSCHT.. & LIL SCRAPPY 'm A King (Grand Hustie/Atlonti) 383 376 67% 13% 377 313 384
YOUNG JEEZY And Then What (Def Janvi0JMG) 381 350 69% 19% 377 371 389
D. FRANCHIZE BOYZ iJ. DUPRL_ | Think /S0 So Def¥iiy 381 395 ~58% 10% 375 376 3.72
RIBANNA Pon De Replay (Def JanviDJMG/ 380 - 96% 41% 373 385 343
ALICIA KEYS Unbreakable (/M) 330 48% #% 383 400 348
DESTINY'S CHILD Cater 2 U (Columbia) 373 375 93% 38% 366 376 340
T-PAIN I'm Sprung (five/Zomba Label Group) 366 360 47% 1% 354 343 3TV
MARQUES HOUSTON Naked (7.4/.6./Universall 365 368 74% 24% 372 382 341
THREE 6 MAFIA Stay Fly (Cokumbia) 361 349 47% 12% 350 346 358
D."JR. GONG" MARLEY Welcome... (7uff GonglUniversal) 342 351 69% 26% 353 389 341
C. WILSOIN Chorii Lt Mormer Wison (ot (ol Groon! 333 333 67% 20% 322 313 346

much). Total famillartly rep gnized the.
who said they are tired of hearing the song. Songs must have 40% famifarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant ta repiace callout research. The results are infended fo show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaliable lor locai radio stations by
Knlllna 818-377-5300, RateTheMusic.com data is provided by Mediabase Ressarch, a division of Premiere Radio Networks. W,

Total sample size is 339 respondents. Tahlnmgehmnbﬂltyesﬁmarebasedmamleafﬁi (1=diskke very much, 5 = like very

song. Total b

of

ARTIST: Dwele

LABEL: Virgin

CURRENT PROJECT: Some Kinda
IN STORES: Oct. 4

CURRENT SINGLE: “I Think | Love U"

TOP SPINS AT: KILH/Los Angeles; WIMX/Toledo;
WAKB/Augusta, GA; WVBE/Roanoke, VA; KNDA/
Corpus Christi, TX

By DARNELLA DUNHAM
Asst. Rhythmic/Urban Editor

Personal stats: Detroit native
Andwele Gardner, better known as
Dwele, became interested in music after
he began learning to play piano when he
was 6. He cultivated his musical talents
during his youth by teaching himself to
play trumpet, guitar and bass. Dwele was
exposed to a lot of hip-hop growing up,
and he recorded a demo as a rapper be-
fore pursuing a career as a singer. Slum
Village heard him perform at a local club
and invited him to sing the hook on their
song “Tainted.”

Influences: Dwele is a soul singer
who is equally influenced by great artists
from the past, like Miles Davis, Marvin
Gaye and Donnie Hathaway, and artists
from today, like Faith Evans, Tweet, Bobby
Valentino and even Mike Jones. Jazz, hip-
hop and R&B are Dwele’s favorite types
of music, and his primary source of in-
spiration is A Tribe Called Quest.

The album: “I Think I Love U,” the
lead single from Dwele’s Some Kinda, was
produced by Mike City (Usher, Carl Tho-
mas, Dave Hollister), and Urban AC ra-
dio really gets it. At press time the single
was at No. 16 and still gaining spins.

Dwele put his background as a musi-
cian to good use for this album, produc-
ing nine of the 13 songs. "It will be great
to finally share new material that I've been
working on for several months,” says
Dwele of Some Kinda’s release. "I think
people will really see my growth as a
songwriter and musician.”

He also worked with producers Jay
Dilla (Common, Slum Village, Busta
Rhymes) and G-1 (R. Kelly, Raphael
Saadiq), and the album features Common
and Slum Village on “Keep On.”

See Him Live: Sept. 20, Los Angeles;
Oct. 1, New York.
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Stations and their adds listed alphabeltically by market
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Note: For complete adds,
see RER Music Tracking.
y
MEDIABA
*Monitored Reporters
99 Total Reporters

67 Total Monitored
32 Total Indicator

Did Not Report, Playlist
Frozen (6):

KllZ/Ktileen, TX
KJMH/Lake Charies, LA
KZWA/Lake Charles, LA
WESE/Tupelo, MS
WUVA/Chariottesville, VA
WZLDALaurel, MS
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€ URBAN AC TOP 30

September 30, 2005 o e powerep[3
{- TOTAL W Al
W WS anmst TTE LABELS) i PLAYS apgkce OWT - A0os ME“ l A BASE
1 1 CHARLIE WILSDN Chariie Last Name: Wilson (/ive/Zomba Label Group) 1683 -48 178277 18 59/0 I 0 &
2 2 MARIAH CAREY We Belong Together /isiand/0JMG)/ 1441 11 161607 20 320 %W OST AL DED
4 e VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 1205 +32 122984 18 a9 ARTIST TILE LABEL(S) AD0S
3 4 KEM i Can't Stop Loving You (Motown/Universal) 1202 117 142135 37 55/0 HEATHER HEADLEY In My Mind /RLA/RMG) 2%
6 o ERIC BENET | Wanna Be Loved (Reprise/ 998 +91 80588 8 5910 TONI BRAXTON Trippin’ (BlackGround/Universal) 16
5 6  FANTASIA FreeYourseli L/AMG) 932 24 123868 26 480 | AUICIAKEYS Unbreakable (/MG )
7 7 TONIBRAXTDN Please (BlackGround/Universall 865 20 79693 16 460 | JEFFREYOSBORNE Yes, ImReady iaylz/Koch/ 5
. . . BABYFACE Grown & Sexy /Arista/AMG/ 5
8 8  JILLSCDTT Cross My Mind {Hidden Beacl/Epic/ 860 10 103112 20 3710 BEYONCE' Wishing On A Star (Cobmbis 3
9 9 INDIA.ARIE Purify Me /Rowdy/Motown/ m 97 75902 23 48/0 KIRK FRANKLIN Looking For You (Gaspo Centrc/Zomba Label Groug) 3
10 10  STEVIE WDNDER From The Bottom Of My Heart (Motown/Universal) 757 64 61833 16 45/0 MARIAH CAREY Shake 1t Off fslandiME) 3
1 @  KEM Find Your Way (Back Into My Life) (Motown/Universall 738 +21 65867 15  4m FLOETRY fCOMMON Supastar (Geffen/ 3
12 @ DR. CHARLES G. HAYES & WARRIDRS Work It Out //CEE/ 683 +62 65763 13 36/2 4 ////”?/I MOST?[ 'f/I /// ” ,
13 @ LYFE JENNINGS Must Be Nice (Columbia) 582 +23 61799 12 1611 ’l I’ N R E A s E D P‘ L A YS
17 @ ALICIA KEYS Unbreakable (/RMG) 546 +115 57476 3 46/5 ‘ C
16 @ EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 539 +66 46570 11 370 Wt
15 16 DWELE | Think | Love U (Virgin) 500 3 38410 6 461 Ca e G . REREASE
21 (D  JEFFREY DSBORNE vesﬁnnead JayOzKoch) 477 +110 39024 5  agj5 | BABYFACE Grown& Sexy AristaiM) +159
G Y TREY SONGZ Gotta Make It (Songbook/Atiantic) +12
2 @ MARIAH CAREY Shake it Off f/sland/IDJMG) 466 +100 56034 2 2413 ALICIA KEYS Unbreakable (/AMG/ +115
18 @ BABYFACE Sorry For The Stupid Things (Arista///RMG) 432 +16 425391 17 46/0 JEFFREY OSBORNE Yes, I'm Ready (ay0z/Koch! +110
20 @ SHANICE WILSDN Every Woman Dreams (Playtime/ 422 +19 28729 8 302 MARIAN CAREY Shake It Off fisland//0MG/ +100
14 21 PATTILABELLE f/MARY J. BLIGE Ain't No Way [Def Soul/!DJMG) 421 107 42699 14 3810 f
19 22 FAITHEVANS f/SNOOP DOGG Mesmerized (Capitol) a1 -3 49973 12 36/0 . N E W& ACT’ VE
24 @ YOLANDA ADAMS Someone Watching Over You (At/antic/ 410 +60 53939 9 I8N KIRK FRANKLIN Looking For You (Gaspo Centric/Zomba Label Group)
23 24 DESTINY'S CHILD Cater 2 U (Columbia) 319 45 28800 8 6/l Total Plays: 184, Total Stations: 25, Adds: 3
25 €D  MINTCONDITIDN Whoaa fmage) 32«45 16328 7 2602 #L’:: m:‘?;g”mf;:mf’ l”é’m"’g’
@ BABYFACE Grown & Sexy fArista/RMG/ 295 +159 26666 1 385 MARY MARY Heaven (Sony Urban/Cokmbia)
30 @ KINDRED THE FAMILY SDUL Where Would i Be {The Question) (Hidden Beach/ 258 +27 31080 3 2411 Total Plays: 158, Total Stations: 13, Adds: 0
- @ FANTASIA Ain‘t Gonna Beg (/RMG) 243 +24 14909 3 2710 SMOKIE NORFUL | Understand (EM/ Gospel/
@ BEYDNCE' Wishing On A Star (Columbia) 232 +81 11882 1 304 Total Plays: 99, Total Stations: 11, Adds: 0
27 30  WILLDDWNING Crazy Love (GRE/VMG) P2 18 14163 2 2N RAHEEM DEVAUGHN Guess Who Loves... Live/Zomba Label Group)
Total Plays: 98, Total Stations: 48, Adds: 0
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each " " "
reporting station. Songs unreported as adds do not count toward overalltotal stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www radipandrecords. com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records.
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Fouﬁ And Goal

Looking ahead at Q4 releases

By Chuck Aly
R&R Associate Country Editor

hile nobody in Nashville would dismiss the significance
of the year’s first nine months, the fourth quarter’s holiday shop-
ping season is undoubtedly the big payoff for record labels. This
installment of our quarterly music-preview series features a
heavy dose of album releases aimed at those seasonal shoppers.

You'll also notice, however, that pro-
motion efforts begin to shift toward the
end of the quarter as new artists and new
singles hoping for a jump on 2006 start
to make the rounds at radio. Read on for
an advance look at the songs and albums
likely to figure prominently at radio over
the next three months.

Arista

National promo chief Teddi Bonadies
says the Arista team will be focused on
Brad Paisley’s “When I Get Where I Am
Going,” which went for adds Sept. 26.
Brooks & Dunn’s second single from Hill-
bitly Deluxe will be “Believe.” Look for it
Oct. 17. Finally, American Idol Carrie Un-
derwood will have a single in October
and an album in November. Bonadies
says, “This is a country release.”

Country’s fast-rising independent is
working the Lila McCann single “I'm
Amazed,” which also features Jim Brick-
man. The cut went for adds Sept. 26. Writ-
ten by Victoria Shaw and David Grow,
the song was inspired by Disney’s Cin-
derella and will be on Brickman’s new al-
bum The Disney Songbook. The album and
a DVD rerelease of the movie bow Oct. 4.
McCann joins Brickman on tour this fall.

"Jason Aldean’s debut single, ‘Hick-
town,” went top 10, has driven record
sales well over 100,000 in less than two
months and has audiences everywhere
on their feet,” says BBR VP/Promo Jon
Loba. “Expect his second single, ‘Why,’

on your desk in mid- to late fourth quar-
ter. We expect it to be a research monster.
"It's been one heck of a year for Craig

Lila McCann

Jamey Johnson

Morgan. He has 2005‘s most-played song,
with ‘That’s What I Love About Sunday.’
The followup, ‘Redneck Yacht Club,” is
his fastest-growing single to date and cur-
rently sits in the top five. Look for the next
single mid-fourth quarter.”

ENA

VP Tom Baldrica says Jamey Johnson’s
“The Dollar” will be a big priority for the
BNA team through the fourth quarter.
Look for the album early next year.
"We've also got this new kid, Kenny
Chesney,” Baldrica jokes. “We've got a
new single out on him and a Nov. 8 al-
bum called The Road and the Radio.”

Midway through the quarter BNA will
have a followup to Lonestar’s “You're
Like Coming Home" called “I'll Die Try-
in”.” “We’ll also have new music from
Blaine Larsen at the end of the year or first
of next year,” Baldrica says. “He’s still
very much in our sights.”

Capitol

“We have the new hit single from Trace
Adkins,” says Capitol promo head Jim-
my Harnen. “"Honky Tonk Badonka-
donk’ is Going for Adds as we go to press.
As for Q4 and early Q1 ‘06, look for new
music from Kenny Rogers, Merle Hag-
gard and a new artist named Eric Church.
We have Chris Cagle’s highly anticipat-
ed third Capitol release, Anywhere but
Here, in stores on Oct. 4.”

Dana Williams.

BRAND ON THE RUN Tne city of Nashville recently launched a new Music City branding
initiative incorporating a "brand tool kit” for area businesses, the publication of a “brand story” and
new signage. On hand were (I-r) Nashville Convention & Visitor’s Board President Butch Spyridon,
Josh Turner, Nashville Mayor Bill Purcell, sax player Kirk Whalum and Diamond Rio’s Brian Prout and

Eric Church

Columbia

"First off, the Columbia promotion
team sends its collective love and prayers
to everyone affected by the devastation of
the recent hurricanes on the Gulf Coast
and in South Florida,” says Columbia VP
Larry Pareigis.

As for the music, he points to the Dual-
Disc version of Van Zant’s Get Right With
the Man, which recently landed at retail.
“We just had a stellar opening week on
the new single from the Van Zant broth-
ers, a special radio mix of ‘Nobody Gon-
na Tell Me What to Do,”” Pareigis says.
”And thanks for that, Country radio.”

Montgomery Gentry’s Something to Be
Proud Of: Best of 1999-2005 hits stores Nov.
1. “There’s a new song on that package
that radio will have digitally delivered at
10am ET on Tuesday, Oct. 4, courtesy of
Columbia Records and Promo Only MPE,
with a hard-copy CD-Pro to follow that
day,” Pareigis says.

“It's called “‘She Don’t Tell Me To,” anew
Rivers Rutherford-Bob DiPiero tune that

Trent Willmon

www americanradiohistorv com

Rivers co-produced with our Exec. VP/
A&R, Mark Wright. It’s a big ol’ tempo
rebel’s love song — with strings!”

Brice Long will spend the quarter vis-
iting radio in the Southeast and South-
west, and Trent Willmon is recording his
second album with Frank Rogers. Radio
will begin hearing music in Q4 in ad-
vance of a first-quarter release.

“Soon you're going to start hearing
about a brilliantly unique new voice for
the format with an exceptional pedigree:
Ashley Monroe,” Pareigis says. “Remem-
ber, you read about her first right here.
[Sony/Nashville President] John Grady
told [Columbia Director/National Pro-
motion] Tom Moran and me that Ashley
would be on our roster, and we high-
fived on the spot. Mark Wright played us
some early cuts, and they’re simply
amazing. We can’t wait to play the tunes
for you this winter.”

Dualtone

Dualtone National Promotion Director
Lori Kampa offers, appropriately, two Q4
releases, both at retail. November 1
brings Bobby Bare’s The Moon Was Blue,
produced by Bare’s son Bobby Bare Jr.
Also in stores that day is The Peasall Sis-
ters” Home to You.

Epic

"Epic will have exciting new music

from Gretchen Wilson’s All Jacked Up CD

—
» T

Susan Haynes
for Country radio in the quarter,” says
Epic VP/National Promo Bill Macky.
The album bowed Sept. 27.
"Jace Everett’s ‘Bad Things’ will hit the
Continued on Page 48
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streets in late October, plus we’ll have
something really fun from Susan Haynes
before the end of the year,” Macky contin-
ues. “All this while we watch Miranda
Lambert’s ‘Kerosene’ burn up the charts.”

Koch/Nashville

Jack Purcell and the Koch bunch have
CDB DVD Live out Nov. 8. Shot at Nash-
ville’s Riverfront Park, the concert set is
a patriotic salute to the armed forces
spiced with vintage Charlie Daniels Vol-
unteer Jam footage.

Another DVD, this one also available
as a CD, is Robert Earl Keen'’s Live From
the Rymar, out Dec. 8. The release is culled
from Music Choice concert footage that
has already made the rounds on DirecTV
and Comcast.

Jerry Douglas’ The Best Kept Secret hit
stores Sept. 20. The “world’s greatest Do-
bro player” (as Purcell tells it} is joined by
Alison Krauss, Sam Bush, Bela Fleck and
John Fogerty, among others, on the disc.

Lofton Creek

Mike Borchetta checks in with two
new singles. First up is Doug Stone’s
“Everything,” on Oct. 3. Two weeks lat-
er it’s Keith Bryant, with “Somebody.”
The label’s Shawn King album went to
retail late in the third quarter and re-
mains a priority.

Lyric Street

“Now through November we'll be in-
troducing Trent Tomlinson,” says the
Mouse’s Dale Turner. “He’s from Ken-
nett, MO, the hometown of Sheryl Crow.
The single ‘Drunker Than Me’ will arrive
the first of November, and the album will
be out in the first quarter of ‘06.”

Also coming up is music from a new
SheDaisy album produced by John
Shanks, who co-wrote “Come Home
Soon.” Turner says the label hasn’t slot-
ted the release yet.

Rascal Flatts” “Skin” remains a focus
through the quarter. The guys are finish-
ing up their next album, which will gen-
erate a new single in February. Also on
tap is new Josh Gracin late in December
or early in the new year. Gracin’s sopho-
more album is be.ng produced by Marty
Williams.

- MCA

The MCA staff kicks off the quarter Oct.
3 with Hot Apple Pie’s version of “We're

Makin’ Up.” On the album side, Gary
Allan’s Tough All Over streets on Oct. 11,
and Reba McEntire’s No. 1s project is set
for Nov. 22. VP Royce Risser expects to
come with new Trisha Yearwood and Lee
Ann Womack singles sometime in the fall.

Mercury

Bon Jovi (yes, that Bon Jovi) land at
Country radio on Nov. 13. The song is
“Who Says You Can’t Go Home,” from

McBRIDE GOES PUBLIC Martina McBride recently taped a pecformance for an episode of
Soundstage that will air on PBS Oct. 14. Pictured backstage (I-r) are R&R Country Editor Lon Helton;
Soundstage producers Evelyn Shriver and Susan Nadler; RCA Label Group’s Jon Elliot and Joe
Galante; McBride; CMT's Brian Philips; RLG's Butch Waugh and Mike Wilson; and McBride's manager,

Bruce Allen.

48 ® Radio & Records September 30, 2005

GERRY KIDS Hundreds of artists and industry professionals gathered in Nashville as Leadership
Music honored songwriter and WSIX/Nashville morning host Gerry House with the Dale Frankiin
Leadership Award. Pictured at the gala are (I-r) WSIX's Richard Falklen, CMT's Liz Kiley, Leadership
Music President Van Tucker, Allyson House, House, Autumn House, attorneys Linda Edell-Howard and
Malcolm Mimms and Leadership Music Exec. Director Kira Florita.

their latest Island Records release, Havea
Nice Day. Featured vocals on the song
were contributed by Sugarland’s Jennifer
Nettles.

Now that he has your attention, Mer-
cury’s John Ettinger would like to hint at
the possibility of a first single from Julie
Roberts’ next album sometime during the
quarter.

As for albums, Billy Currington’s Doin’
Somethin’ Right arrives in stores Oct. 18,
as does Tracy Lawrence’s Then and Now:
The Hits Collection. Terri Clark’s Life Goes
On, featuring the current single “She
Didn’t Have Time,"” streets Nov. 1.

Quarterback

Ready to rifle tight spirals to Country
radio, Anne Weaver points to two key
playmakers. First to the line is Zona Jones,
with “I'll Give It to You.” Written by Mark
Nessler and Tony Martin, the song goes
for adds Oct. 10.

Later in the quarter expect the return
of “Mrs. Steven Rudy” artist Mark
McGuinn. The single is titled “Bring ‘Em
Back.”

RCA

Mike Wilson and the RCA team have
plenty to keep them busy as the year
draws down, starting with the Oct. 4 re-
lease of Sara Evans’ Real Fine Place, which
has already landed a No. 1 single. Wilson
says the second single, “Cheatin’,” will
bow in late October.

Martina McBride’s Timeless project has

Jeff Bates

an Oct. 18 street date. “The first single,
‘Rose Garden,’ is quickly climbing the
charts,” Wilson says. A yet-to-be-deter-
mined second single will follow next year.

Jeff Bates’ sophomore album, Good Peo-
vle, arrives Oct. 25, and the title-track sin-
gleis already at radio. “We'll be introduc-
ing a new artist to radio in November,”

www americanradiohistorvy com

Wilson says. “John Pierce, a Montana na-
tive who came to Nashville as a songwrit-
er, will have a single in December.”

Andy Griggs will have a new single in
November, a ballad called “Be Still.”

Universal South

Erika Jo’s version of “I'm Not Lisa” went
for adds on Sept. 19. “From the album al-
ready in stores,” explains U.S. promo chief
Michael Powers. “A sparsely arranged
and powerful remake of the Jessi Colter
classic from this Nashville Star winner.”

Oct. 17 brings newcomer and North
Carolinian Rockie Lynne’s first single,
“Lipstick,” to radio. “He’s a big priority
for the label,” Powers says. “He was

Rockie Lynne

signed by Universal Music Group CEO
Doug Morris, and, according to Tony
Brown, this guy appears to have the en-
tire package: He writes his own songs,
sings great and plays a mean electric gui-
tar.” Look for an album in March.

The first single from Cross Canadian
Ragweed’s next album goes for adds on
Oct. 3. "Fightin’ For” previews Garage,
which goes on sale the following day.
"“They were just on the cover of USA To-
day for being on the verge of breaking
through big in ‘06,” Powers says. “Rag-
weed have been touring for the last year
with Dierks Bentley on the High Times
and Hangovers Tour.”

Also up with music from a new album
are Bering Strait, whose cut “You Make
Lovin’ Fun” goes for adds Oct. 24. The
band was recently profiled on 60 Minutes.

Last, but certainly not least, Joe Nichols
returns with his third U.S, album, appro-
priately titled IIl, on Oct. 25. “The current
single is moving fast,” Powers says. “This
guy is back. Big time.”
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5 @ JAMIEO'NEAL Somebody’s Hero (Capital 10657 886 3754 +266 322981 18160 26 VBIO | poun oy when | Get Where i Going st %
4 o KEITH URBAN Better Life (Capitol) 10470 577 3600 +201 326181 18674 9 119/0 | TRACE ADKINS Honky Tonk Badonkadonk (Capital/ 29
6 @ GRETCHENWILSON All Jacked Up (Epic/ 9398 367 3209 +129 265484 -1144 9 120/0 | MIRANDA LAMBERT Kerosene (Epic/ 3
7 @ JOSHGRACIN Stay With Me (Brass Bed) (Lyric Street/ 9295 334 3262 +136 281035 17265 22 1190 | DANIELLE PECK | Don't (Bl MachinelShow Dog) P
't Be Thi m/Curt 8609 205 3187 +205 256404 9437 26 120/0 | VANZANT Nobody Gonna Tell e Wrat To Do Columbia/ 18
] e LEANN RIMES Probably Wouldn't Be This Way {Asylum/Cu SUGARLAND Just Might (Make Me Beieve) Mercury) 1
10 € JASON ALOEAN Hicktown (BBA/ 7938 27 2958  +42 214926 3800 23 V1610 | gyawnON BROWN CornFed Warmer Bros) 13
13 D RASCALFLATTS Skin (Sarabeth) iLyric Street) 7492 701 2676 +237 216409 15655 21 118/1 | LiLA MCCANN flJIM BRICKMAN V'm Amazed (BBR/ 1
11 € LONESTAR You're Like Comin’ Home (BNA/ 7282 71 2599  +61 210928 3280 17 118/1 | GEORGE STRAIT She Let Herself Go (MCA/ 10
12 12 TRISHA YEARWOOD Georgia Rain (#C4/ 6829 232 2370 86 189939 9847 22 117N
14 GARYALLAN Best | Ever Had MCA/ 6664 .13 2379  +3 183676 5832 17 11501
15 ) NEALMCCDY Billy's Got His Beer Goggles Dn (903/ 6459 586 2241 187 180396 14742 21 114]3
16 ) DIERKS BENTLEY Come A Little Closer (Capitol 5831 415 2110 +157 158026 8332 10 118)1 MOST
17 D LEEANN WOMACK He Oughta Know That By Now (MCA/ 5242 162 1800  +49 137884 1011 21 11200
19 D JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal Soutl/ 5182 577 1892 +193 146538 15566 8 113/9 INCREASED POINTS
30 ) KENNY CHESNEY Who You'd Be Today (BNA/ 5149 2348 1617 +B01 166260 64838 2 11714 Tont
. ARTIST TITLE LABEL(S) INCREASE
24 ) TOBY KEITH Big Biue Note (Show Dog/DreamWorks) 4915 1607 1695 +504 142819 42828 3 11506 KENAY CHESNEY Who Yodd Be Today B4 g
L . " 0 You'd Be Today +
18 20 JODEE MESSINA Deficious Surprise (| Believe Ity (Curs 418 10 1657 10 119989 413 M VM| ronvyeme b Noe (Sow Dogllieamiarks o
20 @ PHIL VASSAR Good Ole Days (Aristal 4564 255 1601 +68 126885 9234 14 106/0 | CRAIG MORGAN Redneck Yacht Club (B8R/ +1053
26 €D FAITH HILL Like We Never Loved At All (Warner Bros./Curt) 4147 941 1379 +309 112980 13508 4 100/9 | FAITHHILL Like WeNever Loved At AN (Wamer Bros./Curt)  +841
21 @ UTTLEBIG TOWN Boondocks Equity/ 4035 425 1425 +149 116073 11410 18  90/3 ;:;‘;SWSTE:;HS?:‘W: ":: é% +ggg
. e Let Her: 0 +
27 @ ALAN JACKSON USA Today (Arista) 395 467 1390 +169 96016 10251 T OB | picos barrc i Sarabety iy Seet T
25 @ BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 3585 349 1388 +108 102991 10946 17 8913 | MONTGOMERY GENTRY Something To Be Proud Of (Calumbia)  +630
22 @ CHRIS CAGLE Miss Me Baby (Capitol 3540 84 135 +41 92185 1654 9 922 | NEALMCCOY Bily's Got His Beer Goggles On (903 +586
31 € GEORGE STRAIT She Let Herself Go (MCA/ 3381 727 1256 +254 89892 14531 4 109/10
23 28 SHOOTERJENNINGS 4th Of July {Universal South) 3383 79 1111 .16 89908 -3027 23 790
29 @ MARTINA MCBRIDE Rose Garden /3C4/ 3326 300 1036 +70 97230 9764 7  B4l5
26 € RYAN SHUPE & THE RUBBERBAND Dream Big {Capitol) 3193 152 1114 +4 94973 6667 22 76/
32 €D KEITHANDERSON XXL Arista) 2743 211 1015  +46 70494 9808 9 896
3 €D SHANIATWAIN Shoes (Lyric Street) 2229 186 767 +B7 58658 4836 4 8277 MOST
33 33 TRACY LAWRENCE Used To The Pain (Mercury) 2060 99 855 .29 48081 4876 13 76N INCREASED PLAYS
35 34 TERRICLARK She Didn't Have Time (Mercury) 205 -28 764 20 53206 -1201 10 753 T
37 €D BIG&RICH Comin’ To Your City (Warner Bros.) 1602 200 527 +64 38320 3411 4 629 annsr e wers INCEERGE
38 €D JOSHTURNER Your Man (MC4/ 1513 131 626  +44 35100 4506 10 6312 [ KENNY CHESNEY Who Youd Be Today (BNA/ 801
36 37 GEORGESTRAIT Texas (#C4) 1330 121 294 .38 42752 4932 14 5[0 | TOBY KEITH Big Blue Note (Show Dog/DreamWorks) +504
sreaxer €D SUGARLAND Just Might (Make Me Believe) (Mercury/ 1299 424 534 4178 37199 10623 3 7514 | CRAIGMORGAN Redneck Yacht Club /BBR/ +400
. FAITH HILL Like We Never Loved At AY (Warner Bros./Curt)  +309
40 REBA Y B
139) MCENTIRE You're Gonna Be M4/ 186 103 485 66 28953 957 4 BAB[ o Sonetin ToBe P Of ot + 282
43 @ BLAKE SHELTON Nobody But Me Warner Bros.) 1051 116 477 436 21090 1640 5 595 | jaiE oNEAL Somebody's Hero Capital V366
41 41 JEFF BATES Good People (RCA/ 959 61 418 14 19077 228 11 54/2 | GEORGESTRAIT SheletHerself Go (MCA/ +254
45 (@ JAMEY JOHNSON The Dollar (BNA/ 938 95 358 +33 23342 2291 4 38/3 | RASCALFLATTS Skin (Sarabeth) dLyric Street) +231
@® TRACE ADKINS Honky Tonk Badonkadonk (Capitol 786 315 286 +138 20345 8797 1 a4zj2q | LEANNRIMES Probably Wouldn't Be This Way sylimlCurt)  +205
KEITH URBAN Better Life (Capital) +201
46 @ RAYSCOTT My Kind Of Music (Warner Bros.) 661 95 310 +31 13120 3047 4 3500
@ TRICK PONY Ain‘t Wastin' Good Whiskey On You /Asylum/Curb) 498 278 252 +131 9585 5235 1 4205
47 46 SAWYERBROWN They Don't Understand (Curt 49 61 179 6 15575 1611 4 2313
48 (D BUDDY JEWELL So Gone {Columbial 478 6 220 2 7270 426 4 270
@ VAN ZANT Nobody Gonna Tell Me What To Do (Columbisl 476 301 228 +148 10485 7034 1 475 BREAKERS
50 49 LUKE STRICKLIN American By God's Amazing Grace (Pacific/ M6 28 1”12 4 1362 286 3 1N AT
@ BRAD PAISLEY When | Get Where I'm Going (Arista/ 373 284 132 +101 12435 10014 1 4235 Just Might (Make Me Believe) (Mercury)
14 Adds ® Moves 44-38

120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 9/18-9/24. Bullets appear on songs gaining points and/or plays or remaining ftat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing 2 song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X t0}divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records.

Songs rﬁeﬂ by total points -

Station playlists for alt R&R reporters are available
on the web at www rasdipandracords.com.
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COUNTRY TOP 50 INDICATOR

September 30, 2005
VIL?TEK WTEE( ARTIST TITLE LABEL(S) pTnguérLs pofphs m% n:‘"ys mwm' "'(:mw' wﬁiﬁKs m" M o ST A D D ED.
1 @ MONTGOMERY GENTRY Something To Be Proud Of (Columbia; 4748 320 3822 +217 112882 8387 21 10000
3 € CRAIG MORGAN Redneck Yacht Club (B8R) 4389 336 3714 4249 102166 7165 19 1000 | ARTISTTULE LaBELs) Aoos
2 3 SARAEVANS A Real Fine Place To Start (8C4) 4083 77 3359 168 96018 447 23  g5jo | NENNV CHESNEY Who You'd Be Today B4/ 28
5 @ KEITHURBAN Better Life (Capital 3097 488 415 4378 93544 10667 9 100/0 :::gi:?::::ﬂ‘ ;”';,“,:‘,‘:’,’Z:"g:;{”,ﬁ‘,’f, f;
4 @ JAMIE O'NEAL Somebody's Hero (Capital 3990 335 3330 +269 92718 6786 26  98/0 | SUGARLAND Just Might {Make Me Believe) (Mercury/ 1
6 @ JOSHGRACIN Stay With Me (Brass Bed} (Lyric Street) 3609 258 3101 +243 82275 5029 25 100j0 | TOBY KEITH Big Blue Note (Show Dog/reamiforks) 10
9 @ LEANNRIMES Probably Wouldn't Be This Way dsylumlCurt) 3466 361 2986 +283 80537 8076 28  ggfn | i HILL Lke WeNever Loved At Al Wamer Bros /o) 10
LITTLE BIG TOWN Boondocks (Equity/ 8
10 0 JASON ALOEAN Hicktown (88R) 3316 226 2792 +207 78274 5301 25 9912 | DANIELLE PECK i Don't (Big Machine/Show Dog) 8
7 9 GRETCHEN WILSON All Jacked Up (Epic/ 3297 12 2157 57 74275 2116 8  91/0 | MIRANDA LAMBERT Kerosene Esic) 8
11 () GARY ALLAN Best | Ever Had MCA) 2888 182 2423 +155 66833 4185 18  98)2
13 @) RASCALFLATTS Skin(Sarabeth} (Lyric Street/ 2854 338 2498 +282 64703 7603 8  9Gi0
12 (D LONESTAR You're Like Comin’ Home (B4 2824 214 2419 +179 65165 5252 17  96/1
15 DIERKS BENTLEY Come A Little Closer (Capital 2778 429 2396 +377 64100 9503 12  95(3
14 {) NEALMCCOY Billy's Got His Beer Goggles On (903 2688 228 2183 +191 63086 5470 25 914
18 ) JOENICHOLS Tequila Makes Her Clothes Fall Off UniversalSouth/ 2089 326 1795 +274 47558 7147 B 86/
16 D JoDEEMESSINA Delicious Surprise (| Betieve It) (Curt) 20656 112 1705 +83 47140 2740 16  88f2
17 ) LEEANN WOMACK He Oughta Know That By Now /C4/ 1953 54 1672 +34 44082 808 25 84N
21 @ TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 1867 476 1613 +374 41324 10107 4 92010 MOST
19 () ALANJACKSDN USA Today (Arista/ 1839 188 1607 +133 40125 4003 7 837
20 @ PHILVASSAR Good Ole Days (Arista/ 1826 192 1510 +159 42676 5067 16 84/ INCREASED POINTS
23 €@ GEORGESTRAIT She Let Herself Go (MCA/ 1682 391 1458 +292 37097 8313 4 813 oTa
22 € FAITH HILL Like We Never Loved At AYl (Warner Bros./Curty 1651 315 1455 4253 35216 5886 5 gzqp| MTSTTMEUES INCREASE
28 @ CHRIS CAGLE Miss Me Baby (Capital 1488 177 1228 +133 34198 4409 9 744 ::I"T';Yu'::;::'mt":’j:’mn;"“" ey :z::
32 @ KENNYCHESNEY Who You'd Be Today (BN4/ 1415 752 1220 +635 32876 18607 2 84/28 | TOBY KEITH Big Blue Note (Show Dog/DreamWorks) +476
25 €D BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 1321 184 1162 +162 30640 4898 17  67/7 | DIERKS BENTLEY Come A Little Closer Canito) +429
2% € SHOOTER JENNINGS 4th Of July Universal South) M 70 1037 450 27123 1744 24 5601 f::ﬁ;ﬂ::‘;{fgﬁ;ﬁi ”T: oy s ::::
27 @ MARTINA MCBRIOE Rose Garden (RCA/ 1096 50 N +44 24143 298 7 61/0 RASCAL FLATTS Skin (Sarabeth) (Lyric Street) +338
30 € UTTLEBIG TOWN Boondocks Equity/ 1066 136 879 +113 24280 3268 19 54/ | CRAIG MORGAN Redneck Yacht Ciub (B6R/ +336
29 € KEITHANDERSON XXL (Arista) 988 59 843 448 22306 1637 8  56/2 | JAMIEO'NEAL Somebody's Hero (Capitol +335
JOE NICHOLS Tequia Makes Her Clathes Fall Off
28 € TERRICLARK She Didn't Have Time Mercary) 989 42 843 +34 20888 1098 10 BON1| . oo 326
31 €D RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol 986 63 831 +63 23875 2586 21  49;2
38 €D SUGARLAND Just Might (Make Me Believe) Wercury) 833 244 753 4218 18731 5386 3 5811
33 €D SHANIATWAIN Shoes fLyric Street) 688 57 583 445 15337 2021 4 484
37 € BIG&RICH Comin® To Your City (Wamer Bros.) 623 171 538 +137 13862 3691 3 456
35 €D JOSHTURNER Your Man (MCA) 617 43 550 +33 13250 621 10 43N
36 €D BLAKE SHELTON Nobody But Me (Warner Bros.) 601 87 538 +78 13027 1767 6 4373
38 €D SAWYERBROWN They Don't Understand fCurd) 391 23 305 420 9326 703 6 2501
33 € REBAMCENTIRE You're Gonna Be MCA/ 369 34 327 +23 7780 603 4 291
€ TRACE ADKINS Horky Tonk Badonkadonk /Capital 362 274 302 +222 7650 5776 1 3321
50 @ TIMMCGRAW My 0ld Friend (Curt 359 203 298 +159 8282 4499 2 1966 MOST
42 @ JAMEY JOHNSON The Dollar (BNA) 314 76 260 460 7127 2408 3 24)4 INCREASED PL A "S
43 (@ RAY SCOTT My Kind Of Music (Warner Bros.) 262 28 250 419 4382 338 5 220 o
@® BRAD PAISLEY When | Get Where 'm Going (Arista/ 255 162 213 +142 6085 3765 1 26{17 | armsT mnE taseL(s) INCREASE
45 @ TRICK PONY Ain‘t Wastin' Good Whiskey On You (Asylum/Curb) 255 49 246 +48 4896 715 2 28/4| KENNY CHESNEY Who You'd Be Today [BNA4/ +635
40 (@ SHANEOWENS Bottom Of The Fifth (Rust/Universal 250 2 209 +5 6171 305 6  18/0| KETHURBAN Better Life apitol . +378
a8 @ VAN ZANT Nobody Gonna Tell Me What To Do (Cokmbia) 25 64 205 +43 5414 1321 2 235 T":f:::;:mm“mcm“m ‘;S‘;'::'l‘;:/ﬂ’”m‘;"”;”ww :gz
44 @) LUKE STRICKLIN American By God's Amazing Grace (Pacific) 242 33 245 +22 4897 683 5 2310 GegRGE STRAIT She Let Herself Go MCA) +292
47 (@ KEVIN SHARP | Think Il Stay (Cupit 219 18 228 +17 4718 538 3 17/1| LEANN RIMES Probably Wouldr't Be This Way sykm/Curt) +283
43 @ STEVEHOLY It's My Time (Waste It If | Want To) (Curdy 176 3 136 0 47 37 3 140 ﬁsgﬁémsﬁ:ﬂ"“s;:ﬁ:’ é‘;:";‘:”;:‘éﬂ +262
@ SHAWN KING In My Own Backyard (Lafton Creek/ 164 60 152 .49 2946 976 1 18I5| g0 Lo 20
102 Country reporters. Songs ranked bé toztgl0 glg:dfigr gh; e:::i(r’pﬁljasy week of Sunday 9/18 - Saturday 9/24. ::#:'E ':L':_Eﬁtemﬂ:::::’ Aﬁﬂf’m Bras/Curty ::::

clear. consistent. quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project = (770)452-4665 » hooks@hooks.com = wiww, hDoKS.COM & Feoturing f cmmrumy
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@ COUNTRY CALLOUT AMERICA. 5 ®uliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 30, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 18-24.

TOTAL STRONGLY
ARTIST Title (Label) POSTIVE PASSION  INDEX NEUTRAL FAMIUARITY  OISLKE  oisLke | CALLOUT AMERICAe
SARA EVANS A Real Fine Place To Start (RC4/ 1% sos% a7 155% s 2% os% | FAOT SCORES
CRAIG MORGAN Redneck Yacht Club (B8R 310% 783% 405 153%  98.0% 28%  1.8% This Week At
BROOKS & DUNN Play Something Country 4rista/ 335% 760% 397 125%  98.8% 68%  3.5% .
KEITH URBAN Better Life (Capital) 238% 728% 395 158%  94.3% 50%  0.8% Callout America
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 313% 728% 404 17.8%  94.8% 35%  0.8% By John Hart
GRETCHEN WILSON All Jacked Up /Epic/ 315% 705% 393 17.3%  97.3% 73%  2.3% S
JAMIE O'NEAL Somebody’s Hero (Capitol) 28.0% 67.0% 386 20.3% 96.8% 1.5% 2.0% Jara Eva.ns has the No 1 song
LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curt) 253%  658% 383 203%  95.8% 78%  20% | this week in both positive an
e ., passion rankers, with “A Real
LONESTAR You're Like Comin’ Home (B/V4/ 18.8% 648% 384 208%  935% 35%  05% Fine Place to Start.” This song is
SHOOTER JENNINGS 4th Of July (Universal South) 205% 625% 385 203%  89.0% 4.8% 1.5% also No. 1 with females and core
NEAL MCCOY Billy’s Got His Beer Goggles On (903 18.8% 570% 370 27.0% 92.5% 5.8% 2.8% 3344.1isteners. »
JASON ALDEAN Hicktown (BBR/ 158% 568% 370 295%  928%  53%  13% Craig Morgan'’s “Redneck Yacht
., L, Club” is the No. 2 song overall
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 188% 560% 375 223%  86.5% 6.5% 18% e e Ay A
JOSH GRACIN Stay With Me (Brass Bed) fLyric Street) 16.0% 555% 360 260%  92.0% 83%  23% week. Younger listeners 25-34
TRISHA YEARWOOD Georgia Rain (MCA/ 215% 55.0% 359 253% - 96.0% 15% 43% rank this song at No. 1. )
LEE ANN WOMACK He Qughta Know That By Now (MCA/ 148% 550% 363 280%  92.8% 78%  20% m?ﬁ)’:%‘:{‘:?&%‘;ﬁ;ﬁz
ALAN JACKSON USA Today (Arista/ 18.3% 54.8% 381 213%  B81.8% 50%  0.8% thing to Be Proud Of” This song
GARY ALLAN Best | Ever Had (MCA/ 19.8% §4.0% 365 293%  92.8% 70%  25% is also the No. 4 passion song, Core
RASCAL FLATTS Skin (Sarabeth) {Lyric Street/ 220% 525% 374  22.0% 84.5% 1.8% 2.3% 354‘} listeners are the stfengﬂl,
MARTINA MCBRIDE Rose Garden (ACA/ 228% 51.0% 357 188%  87.0% 103% 70% | renking the song at No. 3 in both
. positive and passion scoring.
PHIL VASSAR Good Ole Days (Arista/ 125% 50.0% 359 290% 8B.0% 7.8% 1.3% Lonestar are new to the top 10
RYAN SHUPE & THE RUBBERBAND Dream Big /Capital) 165% 49.8% 365 250%  B43% 75%  2.0% this week, with “You're Like
DIERKS BENTLEY Come A Little Closer /Capitol 140% 478% 363 27.0% 82.8% 6.8% 1.3% Coming Home” ranking at No. 9,
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South/  11.8%  47.3% 356  21.0%  80.5% 100%  23% :5 fm::;is;:v;ﬁ)k 581‘::’ ﬂizr-nl‘;;
a . ar . 1 a
CHRIS CAGLE Miss Me Baby /Capital) 17.8% 465% 362 208%  79.8% 103%  23% and No. 9 with females, Core 35-
TRACY LAWRENCE Used To The Pain (Mercury/ 120% 448% 350 250%  80.8% 9.0%  2.0% 44s rank this song at No. 6.
KEITH ANDERSON XXL fArists) 135% 435% 347 223% . 80.5% 100%  4.8% Jason Aldean’s “Hicktown” is
BIG & RICH Comin’ To Your City (Warner Bras.) 13.0% 43.0% 356 24.0%  765% 55%  4.0% ‘t;‘\‘i"""ge;l?"“& fra“‘“"l\gl at ;‘1'°i 12t
S Wi . U Tom INO. as!
JO DEE MESSINA Delicious Surprise {l Believe It) (Curdy 113% 428% 346 200%  775% 10%  38% week. Males afe the strength, rank-
TERRI CLARK She Didn't Have Time (Mercury/ 103% 393% 342 27.8%  79.5% 93%  3.3% ing Aldean at No. 10, and core 35-
GEORGE STRAIT She Let Herself Go (MC4/ 95%  385% 353 265%  73.0% 7.0% 1.0% 44 listeners rank the song at No. 12
TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 100% 325% 348  180%  620%  105%  1.0% RT,“S}“? ‘:‘;"ar"r‘\’lmdlss GeOrtﬁf"
5 am- 1s e 0. song 1S
LITTLE BIG TOWN Boondocks /Equity/ 6.0%  325% 332 255%  71.0% 105%  25% week and the No, 11 passion
FAITH HILL Like We Never Loved At All {Warner Bros./Curb) 7.0% 293% 328 255% 68.8% 11.0% 3.0% song. Females rank it at No. 10,
SHANIA TWAIN Shoes /Lyric Street) 7.0% 23.0% 307 205% 62.0% 1M5% 7.0% as do females 25-44.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites: 4) | like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of tha 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets wnhun each regaon Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: | g F NY; W gton, DC. WEST: Mod CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio

& Records. © 2005 Bullseye Marketing Research Inc.
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(s, if”/m It's a show about Love,

witt Donren Tamely. _~ g show about Life and Show
- that you can't stop listening to!

Long hefore Reality TV, Gountry Lovin' was Reality on the radio

Great calls and great stories, night after night
Live Monday thru Friday

and Sunday 7p-12mid on ABC StarGuide For more info contact Superadio 508.480.9000 or 212.631.0800
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COUNTRY

Ra!emeMusmmmmulsamnommtmplacemﬂMresealm The results are intended to show opinions of participants on the the
Internet only. f of RateTheMusic.com. The RTM system, Is available for local radio stations by
calfing 818-377-5300. RalaThaMuslc com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

J

4 ( ~
C RaeTheMisicgon ) sovieseirosmenmmsonizs || RS countRY TOP30  [otmers
- CANAD/ ! :
Antist Title (Label) W LW Faml Bum 26064 2654 2054 WX W ARTST TITLE LABEL(S) s uns ESM o
M. GENTRY Samettirg To Be Proud Of [Cokmbia/ 418 411 6% A% 42 418 426 3 @ KEITHURBAN Bettor ie (Capita] 568 +32 6 150
SARA EVANS A Real Fine Place To Start (RC4/ 418 425 97% 19% 426 414 439 4 @  GRETCHEN WILSON AlJacked Up (Epc 52«4 8 130
CRAIG MORGAN Redneck Yacht Club (B5A) 415 407 W 19% 412 411 414 3 SARAEVANS A find Fine Flaca To Start 84/ i 47 15 1400
RASCAL FLATTS Skin {Sarabeth) {Lyric Street) 410 393 85% 19% 443 434 392 6 04- ROAD HAMMERS East Bound .. (Open Road/Universal) 456  +20 4 1600
DIERKS BENTLEY Come A Little Closer (Capitall 408 488 Ba% W 4l 413 1m 2 BROOKS & DUNN Play Something Country (Arista) 440 8 16 1510
B. CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 408 398 77%  10% 410 427 383 10 @  JAMIEO'NEAL Somebody's Hero (Capital 416 +26 10 130
BROOKS & DUNN Play Something Country fvistsl 407 407 38% 26% 400 408 a0 5 M.GENTRY Something To BeProud Of (Cobemiiy) 4100 .32 10 120
GARY ALLAN Best | Ever Had (MC4/ 407 412 9% 15% 406 414 397 15 €)  LONESTAR You're Like Comin’ Home (B34) 408 +58 9 140
JOEBACHOLS Toquls Makes Her... WniversalSoutt/ 408 483 8% 8% 409 405 412 16 @  DIERKSBENTLEY Come ALitte Closer (Capitod 402 +85 4 18
KEITH URBAN Better Life (Capitol 404 400 91% 16% 409 415 402 7 104 AARON LINES It Takes A Man (BK4/ 83 38 12 130
ALAN JACKSON USA Today irista) a02 - % B% 408 408 408 1 D PAULBRANDT AlbertaBound Orangellniversall 385 +23 4 16h
CHRIS CAGLE Miss Me Baby (Capitoll 400 403 73% %% 400 421 381 12 @* DERIC RUTTAN Shine Lyric Street/ 374 +5 [ 130
LONESTAR You're Like Comin® Home (8N4/ 395 389 92% 18% 393 404 395 1" 134 DOC WALKER | Am Ready (0pen RoadUniversall 348 .35 15 1500
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on persons s ot o tataad o o e st;nn;s;;d m&”&”&"’fﬂﬁmm = m i | 20 Canadian Country rep d airplay data supplied by Mediabase Research, a division of Premiere Radio

Networks. Songs ranked by total plays for the airplay week of 9/18-9/24. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
kbelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. i Indicates Cancon. Y,

FLASHBACK
@rmm AcO

*No. |#Days Go By”—Keith Urban

YEARS AGO

*No. I *Kiss This”—

YEARS AGO

AaronTippin

*No. I#‘She’s Every Woman”— Garth Brools

@YEA.RS AGO

* No. | #friends In Low Places”— Garth Brooks

5 YEARS AGO

*No. | 1 Believe InYou’’— Don Wiliams

YEA.RS AGO
T

* No. 1Bue Eyes Crying InThe Rain”— Wile Nelson

\.

~

)

~

NEW & ACTIVE

TIM MCGRAW My 0id Friend (Cury
Total Points: 367, Total Stations: 18, Adds: 9

STEVE HOLY it's My Time (Waste it if 1 Want To) (Curty
Total Points: 363, Total Stations: 29, Adds: 1

LISA BROKOP Big Picture (Asylum/Curb)
Total Points: 240, Total Stations: 22, Adds: 0

MIRANDA LAMBERT Kerosene (Epic/
Total Points: 216, Total Stations: 33, Adds: 28

DANIELLE PECK | Don’t (g Machine/Show Dog)
Total Points: 151, Total Stations: 26, Adds; 24

SUSAN HAYNES Crooked Littie Heart (£pic/
Total Points: 142, Total Stations: 11, Adds: 0

AMBER DOTSON | Ain't Your Mama (Capitol)
Total Points: 121, Total Stations: 15, Adds: 1

SHANNON BROWN Com Fed (Warner Bros.)
Total Points: 78, Total Stations: 14, Adds: 13

LILA MCCANN f[JIM BRICKMAN I'm Amazed (85R)
Total Points: 42, Total Stations: 12, Adds: 11
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The Amazing Luther

Morning show host celebrates 65 years of service

‘hen WDEF/Chattanooga, TN PD Danny Howard told me

that his morning man, Luther Masingill, was celebrating
his 65th year on the air this December, I thought I had heard him
incorrectly. “Are you sure it’s sixty-five years?” I asked. That
type of longevity is astonishing and almost unheard of in this
fickle business, so I had to meet this man and hear his story.

Joe Engel, then-owner of WDEF, discovered
Masingill in 1940, when Masingill was work-
ing at a gas station. Masingill was offered ajob
at the radio station as a receptionist and be-
came an announcer on New Year’s Eve 1940.

Masingill put his radio career on hold in
1942, when the 13th Airborne Signal Corps
called him to duty in the South Pacific during
World War II, but he returned to the airwaves
in 1945 and has been there ever since. In 1954
Masingill added TV duties to his gig, and he
still does two TV appearances a day, report-
ing the goings-on in Chattanooga.

When Masingill called me for our interview,
I couldn't believe how young he sounded. He
later confessed that he’d planned to play a
practical joke on me, where I'd answer the
phone and hear a frail, quivering voice at the
other end of the line. “Even at 83, people are
surprised at the way I sound,” he said.

“I received an award recently at the Tennes-
see state legislature for years of dedicated ser-
vice to the community, and when they intro-
duced me, [ was going to make my way up to
the podium hobbling and hunching way over.

“But then they introduced somebody before
me for another award, and he was old and bent
over and crippled, and I said, ‘I can’t do that
now. I'd be making fun of that gentleman.” So
I just went up as-is and thanked them.”

‘A Pretty Boring Life’

Masingill has been in radio since 1940, on
TV since 1954 and married for many, many
years. He obviously knows something most of
us don’t when it comes to longevity and sta-
bility. “I live a pretty boring life,” he said. “I'm
not a drinker, I don’t use drugs, and I've been

=

Luther Masingill

married to the same woman since 1957. She
was a lot younger than [ was. In fact, she was
so young, | went on the honeymoon and she
went to camp.

“I'mactive in my church, and I've gota cou.-
ple of Model T Fords that I've rebuilt — that's
my hobby. If I ever retire, | may step into play-
ing golf.”

But Masingill has no plans to retire. “My
voice is holding up, and as long as it does, |
think I'll stick with it,” he said. “It's not hard
work. [ get up in the moming, go to work ear-
ly, play some music, do traffic and help lost
dogs and cats.

“Someone said to me the other day, ‘You
look pretty good for your age.’ I told him,
‘Well, every morning before I go to work, |
touch the tips of my shoes 50 times without
stopping — and then I take the shoes off the
dresser and put ‘em on my feet.”

One thing Masingill is known for is reunit-
ing lost pets with their owners. “Listeners call
me ‘the finder of lost dogs and cats’ in the
Chattanooga area,” he said. “A few years ago,
on a hot July day, a woman called to tell me
she’d lost two Jack Russell terriers. I an-
nounced it on the air, and another woman

. wouid have a hard time with.

| my way to work.

ADay In The Life Of Luther

I thought my day was hectic, juggling work, getting kids to school and
helping with homework, but WDEF/Chattanooga, TN morning man Luth-
er Masingill, at 83 years of age, has a schedule that even a young'un

“My day starts out early,” he says. | stop by a Hardee's or McDonald’s or Crys-
tal's restaurant, and | get a sausage-and-egg biscuit and orange juice and make

, “As soon as | get there | do a little connection with the TV station from the radio
. station, a community-calendar feature. | go on the air at 6am and do another broad-
cast for the television station at 6:10am. I'm off the air at 9am, and | do production
until 11am, and then | go to the television station and do another live feature —

another community-calendar broadcast — on the noon news.”
Masingill aiso finds time to deliver wood and kerosene to the homebound elder-
ly and alerts officials when he sees pothoies in the road or broken traffic lights

around town.
|
ey - i

heard it, saw the dogs outside her kitchen win-
dow, called the owner and said she’d return
the dogs.

“The woman drove the dogs to the owner’s
house, got out of the car and left the car run-
ning with the air conditioning on so the dogs
would be comfortable. As the owner came out
of the house, the dogs got so excited, they
jumped around in the car and locked the
doors. The women had to wait over an hour
for a locksmith to come and let them in.”

The Evolution Of Radio

Masingill witnessed the evolution of radio
during his 65-year career as 78s evolved into
45s, 45s into LPs and LPs into CDs until, now,
most music is stored on computers. Heis nev-
er bored with the medium.

He has also lived through numerous histori-
cal events and tragedies, and in many cases he
was the first to convey information to his listen-
ers. “When people introduce me at speaking
events, they always say, ‘This is the man who
made the first mention of the attack on Pearl
Harbor to people in Chattanooga,”” he said.

“At the time it meant so little to me. I was in
my last year of high school, and [ didn’t real-
ize the significance of it.  understood the mag-
nitude of it later, when the bulletins kept com-
ing in. I was also on the air when President
Kennedy was assassinated and during the at-
tacks on the Twin Towers.”

Despite numerous offers from larger mar-
kets like San Francisco, New York, Boston,
Philadelphia and Chicago, Masingill decided
early on that he would stay in Chattanooga.

“I love the town,” he said. “My parents lived
here. I met my wife here.

“When Tennessee Ernie Ford became pop-
ular across the country, a lot of other towns
wanted a Southern guy. [ had offers that were
very tempting — even one from Ted Turner
— but I wanted to stay in Chattanooga, and [
stuck with it over the years.”

Words Of Wisdom

So what can we learn from Masingill? He
certainly has a lot to share when it comes to
professional advice. “Be yourself,” he said.
“Don’t try to be someone else. Don't try to
change your voice into something else. If you
want to keep your voice, don’t smoke.

“One time a fellow was dying of throat can-
cer,and he said, ‘Luther, don't ever start smok-
ing. You'll get a bassiness to your voice, and
it'll sound good for a while, but then it be-
comes one big long cough, and then you're
diagnosed with throat cancer.’ I've been lucky
to have kept my voice.”

[ told Masingill that our interview was the
highlight of my R&R career thus far, and he
humbly replied, “I'm just an ordinary guy.
There was a Southern comedian named Jerry
Clowers, who died recently, who had a phi-
losophy of life that was ‘Don’t complain. Don't
moan and bitch. Fifty percent of the people
you’re moaning and complaining to really
don't give a darn, and the other 50% are glad
that you're finally getting what's coming to
you.

“I try to get through life and be as bright
and cheerful as [ can.”

] 1_ \'11
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SPHEADING A LITTLE CHRISTMAS CHEEH WDEF/Chattanooga, TN has reached out to

children’s hospital wards since the early days of radio.
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A Lifetime Of Achievement

To work with Luther Masingill &= a special experience, He has won count-
less awards, including the Marconi Radio Award for Excellence in Radio
and Broadcaster of the Year from the Tennessee Association of Broad-
casters. Earlier this year the Tennessee state legislature honored Masin-
gill for his years of dedicaled service to the community.

Here is what some of his co-warkers hane Lo say about him,

“Luther Masingill is truly ona of the lzst of his breed., He has been the voice of Chat
tanooga for almost 65 vears and counting. Evaryone young and okl knows him, and
his ratings reflect that. If you are from this area, you grew up with Luther's woice on
the radio.” — WDEF/Chatanooga, TM PD Danny Howard

“Luther Is an origingl character wivo has woven himself into the vary fabric of this
community. His longevity and service to this station speak for themselves.” — WDEF
GM Gary Downs

“Luther has taught me the value of truly relating to the Bstener on @ level that few
compretend. Everpone who grew up in this area has a personal story 1o tell about
him, He has provided the soundtrack for hundreds of thousands of Chattanoo-
gans every morning throughout ganerations.” — WDEF morning show co-host lames
Howard
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_’*( jordanknight

er . your ACRadio is Embracing

Jordan with the
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For more information and show availability contact: [ }
Brian Gillis 407-345-0004 « brian@t-con.com kS p -
Michael Patt 978-223-1465 « michaelp@t-con.com I
Salwa Scarpone 323-653-9087 « salwa@t-ton.com

Kelly Wallace 847-635-6694 « kellyw@t-con.com S TRANS CONTINENTAL RecoRps, INc.  WWW.I-CON.COM : Mijordanknight.com
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very much). Tolal familiarily rep i
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is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formatmusic
preference. Rate TheMusic.com results are nat meant to replace callout research. The results are intended to show Opinions of
participants on the the Internet onfy. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available far
local radio stalions by cafting 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiece )
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- - 5 6 ANNA NALICK Breathe (2ami (Cabmi/Sony BMG Canad) 333 0
92 3. Y . .
d 3885, 03 o 2% S & 260302 4 G o MICHAEL BUBLE Home (Warner Bros.) 330 8
384 355 T74% 12% 3.77 365 380 7 7 HOWIE DAY Collide (Epic/ 8 5
LM i W BT Ll 9 @  EAGLES NoMoreCloudy Days (EAC) 17
8 9 o OIVIKE BROWN Dld Skool Love (Blacksmith) 237 -1
. )
376 369 96% 40% 380 356 388 13 @D DAVID USHER Love Wil Save The Day MapleMusi) 231 +15
373 368 96% 36% 376 371 378 10 0 KELLY CLARKSON Breakaway (Hollywood/ 226 0
n e BRYAN ADAMS This Side Of Paradise {Universal/ 223 0
372 357 9% Y . 3.69 £}
= e i 15 e FEIST Inside And Dut fArts & Crafts/ 209 +11
386 94% 29% 363 389 354 16 @* SIMPLE PLAN Untitled (At/antic) 208 +17
189 7% 13% 362 329 332 12 154k J.ARDEN Wiling ToFall Down (Universal Music Canads) 206 11
F 17 JAMES BLUNT You're Beautiful fAtiantic) 182 +9
0
2 - 4% 7% 380 382 3K 18 D HODTIER THEBLOWFISH Orelove SreskylogVouad) 176 +19
371 379 98% 49% 365 400 353 19 18 HALL & OATES Ooh Child {Red/Sony BMG Canadal 114 -28
R T e T e T 21 @ SHERYLCROW Goodls Good (4&Minterscope) 109 +13
20 204 LIKOTA SON Try findependent) 107 -6
358 91% 32% 365 388 35 24 €  LIFEHOUSE You And Me (Geffen) 104 +12
363 370 8% 27% 358 374 382 22 KIMBERLEY LOCKE | Could (Eﬂlb/ﬁepl/&e/ 102 +7
. . 23 ¢ ANNIE VILLENEUVE Un Ange Que Passe (Musicor) 98 +6
o0 fatel (Bl (Zek) SUE Sud  [aus 25 2dste KESHIACHANTE Come Fly With e (Sony BMG Canads/ 19 3
345 345 87% 3% 337 355 330 28 @* BEDOUIN... When The Night../Stomg/Warmer Music Canada/ 18 +8
348 320 9% 43% 316 333 340 26 26 JET Look What You've Done lAI/ar.mL‘} n 7
27 27  COLDPLAY Speed Of Sound (Capitol) 64 14
309 283 9% 57% 289 267 31C @  SANTANA M. BRANCH I'm Feeling You Sony BMG) 61 +22
— e MELANIERENAUD Vivre (DFP) 59 +21
e ot Lk i songgTotal Burarepresents g nuiey — Do MARIECHANTAL TOUPIN Naite (DisquesLa Qusbecoise) 56 0
23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the Iarger increase in plays is placed first. Songs below No.
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Same top three at AC: Rob

Thomas' “Lonely No More” (At- AG/MHot AC
lantic) remains No. 1, Michael ; '
Bublé’'s “Home” (Reprise) is No. 2,

and Kelly Clarkson’s “Breakaway”

(Hollywood) holds strong at No. 3 ...

Most Increased Plays for a current

record goes to Eric Clapton’s “Say What You Will,” with +109,
taking it from No. 20 to No. 17. The Eagles’ “No More Cloudy
Days” (ERC) gets second Most Increased, with +101... Santana
f/Michelle Branch’s “I'm Feeling You” (Arista/RMG) debuts at
No. 26, and Jim Brickman f/Wayne Brady’s “Beautiful” (Walt
Disney/Hollywood) debuts at No. 27 ... Most Added this week
is Jordan Knight's “Where |s Your Heart Tonight” (Trans Con-
tinental), with 10 adds ... Over at Hot AC, Lifehouse’s “You and

£

Me” (Geffen) is No. 1, Clarkson’s “Behind These Hazel Eyes” - - < - -

(RCA/RMG) is No. 2, and Thomas’ “This Is How a Heart Breaks” HOOTIE HiT DENVER Last week the boys of Hootie & The Blowfish rocked Denver's Paramount
Theater, and the Jones Radio Networks crew had to go backstage and tell them how awesome they vegre.

(Atlantic) remains No. 3 ... Another great week for Green Day’s Seen here are (-r) Cindy Perkins, fiancee of JRN Sr. Director/Programming Jon Holiday, bandmembers

Jim “Soni” Sonefeld and Kark Bryan: JRN'S Hofiday and Hot AC MD Chad Blake; and bandmembers

“Wake Me Up When September Ends” (Reprise), which gets Darius Rucker and Dean Felber

Most Increased Plays (+532), taking it from No. 17 to No. 12.
“I'm Feeling You" gets Second Most Increased, with +425, and
jumps to No. 17 from No. 27 ... Most Added this week is Goo
Goo Dolls’ “Better Days” (Warner Bros.), with a whopping 47

adds. — Julie Kertes, AC/Hot AC Editor

Please Send Your Photos

R&R wants your best snapshots.

Please send high-resolution images with the names and titles of all BAKERSFIELD GETS BETTER getter Than £zra dropped by KLLY (Kely 95.3)/Bakersfields Worid
. . . . Famous Kelly Lounge to rock the worids of 150 Kelly listeners. Seen here following the show are (I-r)
pictured to Julie Kertes at jkertes@radioandrecords.com. Better Than Ezra's Tom Drummond and Kevin Gaitfin, Kelly PD EJ Tyler, Better Than Ezra’s Travis McNabb

and Artemis promo goddess Amanada Moore.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio husiness news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE : "% I wust= Newspaer

* R&R Today he Industry’s Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Ditectory
The most comprehensive resource guide available

SAVE OVER 25%)!

R&R'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Cal R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

®
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HOTACTOP 40

September 30, 2005 PowereD[ 11
BB e e e T MEDIABASE
1 1 LIFEHOUSE You And Me (Geffen) 2981 55 172610 34 8710 1
4 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMS) 2961 -67 167539 21 81/0 MOSTADDED
3 0 ROB THOMAS This Is How A Heart Breaks (At/antic) 2605 +45 130574 17 84/0 ARTIST TITLE LABEL(S) ADDS
4 o GWEN STEFANI Cool finterscape) 2402 +14 123237 13 800 GO0 GOO DOLLS Better Days (Warner Bros) LY}
9 @  KEITHURBAN You'll Think Of Me (Capital/EMC) 1362 +116 112827 16 gy | SCOTT ST“PPuThE Greal Divide (Wind-up) 13
. i COLLECTIVE SOUL How Do You Love (E/ Music Group) 10
£ |8 | SRECH\DRY ol Raiie/ 1882 101 115220 18 670 cpeey by Wake Me Up When September Ends Reorise) 3
13 0 NICKELBACK Photograph (Roadrunner/IDJMG) 1863 +27 88690 6 7813 BETTER THAN EZRA Our Last Night (Artemis) 8
8 o JOSH KELLEY Only You {Hollywood) 1859 +3 82350 16 78/0 SANTANA f{MICHELLE BRANCH I'm Feeling You (Arista/AMG) &
7 9 TRAIN Get To Me (Columbial 1857 32 84694 14 T76/0 JAMES BLUNT You'se Beautiful (Atiantic/ §
. LIFEHOUSE Blind (Geffen) 6
11 10 SHERYL CROW Good Is Good /A&Myint -
H ood Is Good /A& /n'erscupel 1755 6 82879 8 80/0 BON JOVI Have A Nice Day /island/IDIMG) 5
6 11 ROB THOMAS Lonely No More (Atlantic) 1736 177 117553 34 84/0 DEPECHE MODE Precious (Mure/Sire/Reprise) 5
17 @ GREEN DAY Wake Me Up When September Ends (Reprisa/ 1630 +532 87017 3 7919
10 13 3 DOORS DOWN Let Me Go (Republic/Universal) 1612 -233 77001 39 7610
14 @ DA Listen To Your Heart (Robins/ 1536 +12 73701 10 5012 MOST
12 15  COLDPLAY Speed Of Sound (Capitol 1505 238 70920 23 7000 INCREASED PLAYS
18 @ BON JOVI Have A Nice Day fisland/IDJMG) 1038 +84 57388 9 60/5 Yg.YAAVL
27 @ SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 1034 +425 46784 2 67/6 ARTIST TITLE (ABEL(S) INCREASE
16 18 MARIAH CAREY We Belong Together (Isfand//DJMG) 943 164 38835 15 4400 gzszz“’m"ﬁl’: W;Ecnuslemimﬁe' E;'ds Zfﬂ@f/M - +5:2
' M LE BRAI 'm Feeling You (Arsta/R) +425
2 @ WEEZER Beverly Hills lb‘e//en). 940 +103 35369 13 348 NICKELBACK Photograph (Rasctanmer/IDMG) +1M
23 @ SWITCHFOOT Stars /CO/UIIIb/ﬁ/ 877 +109 22817 9 49)2 GOO GOO DOLLS Better Days (Warner Bros.) +242
22 @ HOWIE DAY She Says (Epic) 858 +82 25461 8 4811 COLLECTIVE SOUL How Do You Love (E/ Music Group) +134
19 22 HOOTIE & THE BLOWFISH One Love /Sneaky Long/Vanguard) 857 22 30067 10 45i0 GAVIN DEGRAW Follow Through (/RG] +128
7 LIFEHOUSE Blind (Geffen/ +127
1 19 43j0
20 @ VERTICAL HORIZON Forever l/-/yb//z//' ‘ 856 +13 32472 i KEATH URBAN You l Tink Of Me (CapitalEMC) 116
25 @ 3 DOORS DOWN Here By Me (Republic/Universal) 713 +40 18044 8 431 SWITCHFOOT Stars /Cofumbia) +108
24 25  GWEN STEFANI Hallaback Girl finterscope) 675 -61 49859 18 2411 WEEZER Beverly Hills (Geffen/ +103
26 @ NATASHA BEDINGFIELD These Wards /£pic/ 663 +37 26742 5 30/0
28 @ MICHAEL BUBLE Home (743/Reprise) 643 +41 26249 8 3112
29 @ STAIND Right Here (Flip/Atlantic) 607 +10 18732 9 3210 NEW& ACTIVE
30 €@ GORWLAZ Feel Good Inc. Virgin) 553 +13 20875 7302 GO0 GO DOLLS Better Days (Warner Bros)
33 @ LIZ PHAIR Everything Ta Me (Capital) 504 +70 13693 6 36(2 Total Plays: 242, Total Stations: 48, Adds: 47
U2 City Of Blinding Lights finterscope/
& @ PP RAACH Scars berten) am +3 28635 = 12 Total Plays: 228, Total Stations: 20, Adds: 0
37 €@  GAVIN DEGRAW Fallow Through (/AMG) 447 +128 14548 22 322 RA Every Little Thing She Ooes Is Magic (Repubiic/Universal
3 33  DEF LEPPARD No Matter What fisiand//0JMG) 433 -20 24924 17 25/0 Total Plays: 218, Total Stations: Ig I;:d;s: IG/
" i . DAVID GRAY The One | Love (ATO/RCA/RM:
34 34  TOMMY LEE f/BUTCH WALKER Good Times (7L Education Services) 395 7 8931 5 25/0 Total Plays: 203, Total Stations: 24, Adds;: 1
36 @ JAMES BLUNT You're Beautiful (At/antic/ 373 +53 25847 3 31/6 FRAY Over My Head (Cable Car) fEpic/
35 36 BLACK EYED PEAS Dan't Phunk With My Heart (A&Mi/interscape/ n 12 22728 13 14j0 ngllzlca}'fvéssso&t:l Sta[;ior;: IE, Ad/dfm o i
ow Uo You Love usic broupy
€D  KELLY CLARKSDN Because Of You (RCA/RME) 310 +92 16175 1 2114 Total Plays: 138, Total Stations: 26, Adds: 10
@ DANIEL POWTER Bad Day (Warner Bros.) 285 +47 12370 1 181 LIFEHOUSE Blind (Geffen)
_ Best Of Yau (RCA/RMG, 260 +2 10228 4 13i0 Total Plays: 133, Total Stations: 22, Adds: 6
© roo PAGHTEGR; Bectitu 4 SCOTT STAPP The Great Divide (Wind-up)
@  COLOPLAY Fix'You (Capitol 255 o |au8s . 2 Total Plays: 37, Total Stations: 14, Adds: 13
87 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a divisicn of Premiere Radio Networks. Songs ranked by total plays for the afrplay week —— St aedb; o S e
of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 4 yivalnlavs L
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total nurber of new adds officially reported to R&R by each Statian playlists for alt R&R reparters are available
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times an the web at www.radioandrecords.com
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. www.radioandrecords.com.
(© 2005, Arbitron Inc.).© 2005 Radio & Records.

Let us help you turn
your time into money.
Visit apradio.com to

learn more
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September 30, 2005

° HOT AC

' ' \
. America’s Best Testing Hot AC Songs 12 + R R ' POWERED
RateTHeMusic.om ) 7or 7 week Encing S22t I\ HOTACTOP 30 ,* NENIABL
—— CANAD
b wow oW
Antist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 B WS aamsT TTLE wBeLs) I il VSN oM
GREEN DAY Wake Me Up When September Ends (Beprise/ 4.16  — 87% 18% 402 408 398 <1 @  GWEN STEFANI Cool fitersoops) 704 +2 10 161
UIFEHOUSE You And Me (Geffen/ 406 420 97% 36% 419 430 409 4 9* _NICKElBACK Photograph (Roadrunner/{DJMG) 699 +55 7 140
ROB THOMAS This Is How A Heart Breaks (Atiantic/ 401 401 94% 26% 403 403 483 2 3 o+ -DANIEL POWTER Bad Day (Wamer Brzs.) B56 .26 15 18/0
NICKELBACK Photograph (Roadrunner/iDJMG/ 401 401 % 1% 397 414 382 3 4 ROB THOMAS This Is How A Heart Breaks (Atiantic) 645 14 13 18/0
3 DOORS DOWN Let Me Go (Republic/Universal) 398 390 98% 43% 410 425 396 ] BN When The Night... (StompyWarmer Music Canads) 557 +44 9 140
3 DOORS DOWN Here By Me (Republic/Universal) 398 388 64% 1% 414 417 410 8 GREEN DAY Wake Me Up When September Ends (Reprise/ 564 +63 6 11
SWITCHFOOT Stars (Colmia) 395 382 62% 6% 382 400 383 7 SHERYL CROW Good Is Good (A&Minterscape) 562 +51 5 151
GREEN DAY Boulevard Of Broken Dreams (Rgprise/ 389 396 9% 51% 388 382 3M4 10 NATASHA BEOINGFIELD These Words (Epic/ 521 +42 13 130
ROB THOMAS Lonely No More (Atiantic/ 387 398 9% 48% 392 386 398 5 9 KELLY CLARKSON Befind These Hazel Eyes (RCA/RMG) 516 .33 16 160
GREEN DA.V Holiday {Reprise/ 387 393 98% 41% 392 387 398 12 @ BLACK EYEO PEAS Don’t Lie (A&Minterscape) 503 +34 [ 131
STAIND Right Here (Flp/Atlantic) 385 383 61% 9% 388 404 395 9 BON JOVI Have A Nice Oay /isiand/i0JMG/ 7 .23 7 1310
KELLY CLARKSON Befind These Hazel yes RCA/RME) 383 401 99% 4T 387 377 398 16 D THEDRYOF AOEADMAN SmiaMoca 604tifersa) 414 421 6 120
COLLECTIVE SOUL Better Now (£/ Music Group) 382 401 82% 20% 379 3N 386 15 14 UFEHOUSE You And Me (Geffen/ 68 33 31 140
Lol iziis ) M~ 7% TR 16 3 38 11 15 MARIAHCAREY Yo Beksng Together jandils) 366 107 13 1210
MICHAEL BUBLE Home (743/Reprise/ 3.80 - 4% 8% 392 368 412 14 1 6* SIMPLE PLAN Untitied (Atlantic 351 62 18 10
HOWIE DAY She Says (Foic/ 379 369 62% 11% 378 396 361
1 REHANNA Pon De Replay Def JamLiHE! 329 10 10 110
JOSH KELLEY Only You (Holywood! 377 375 76% 16% 384 397 372 2? J.BLACK S U;”m B::f (Universal Music Canad) 317 :1 4 12 10:0
VERTICAL HORIZON Forever fHybrid/ 377 377 6% 13% 375 386 383 7 m 4 M"ATTH EW BARBER Soft One (Warmer Music C. ) 306 +58 4 132
TRAIN Get To Me {Columbia/ 373 379 84% 18% 368 361 374
BON JOVI Have A Nice Day sand/ME) I 3 W% 1% AN 37 3l ;g _210* l:w""“:;“'“";e S ’Z""""“""’MV 24 41 9 1Ie
KEITH URBAN You'l Think O Me (CapitalEMC) 370 387 8% 3% 395 387 4M 8 UL ESLT e igpentia/ 216 g 0 G
COLDPLAY Speed Of Sound (Capital 367 372 96% 38% 358 349 365 24 JOSH KELLEY Only You fHofywood) 60  +15 9 100
DALT.Listen To You Heart (Robbin/ 3% 372 9% 3% 350 389 33 & BACKSTREETBOYS JstWan. (ReZmbalatelG) 239 +14 2 N
SHERYL CROW Good Is Good M&M//IREISCW 354 349 74% 17% 353 362 346 SANTANA fIM. BRANCH I'm Feelmg You ISWI}’BM[;/ 220 +57 1 12/4
GWEN STEFANE Cool fnterscape) 353 368 03% 30% 346 328 360 28 HOOTIE& THEBLOWRSH Orelove Sicalylonglamguan) 215 +21 4 M
NATASHA BEDINGFIELD These Words (Egic/ 350 - 7% 4% 351 337 367 27 BLACK EYED PEAS Qon't Phunk... /A&M/interscope) 208 +1 19 b/l
HOOTIE & THE BLOWFISH One Love (Sneaky LongVanguard) 3.03 366 64% 20% 338 316 354 GORDIE SAMPSON You... (MapleMusic/Universal) 200 +23 1 7m0
MARIAH CAREY W Belong Together dskng/DJMG) 309 328 93% 50% 320 329 3.10 - CORY LEE Goodbye (Higjoint/ 198 +19 2 m
Total sample size is 350 respondents. Tolal average favorability estimales are based on a scale of 1-5. (1=isiike very PUSSYCAT DOLLS fBUSTA_. Don'tCha A&Mfnterscope) 189 +22 1 m
much, 5 = like very much). Total familiarity rep thep of. who ized the song. Total burn ian {Li r
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarily to % 30* ARCADE FIRE Rebefion lLies} iHerge/ 189 48 14 90
appear on survey. Sample composition is based 0 persons 12+. Persons are screened via the Internet. Once passed, they 25 Canadian Hot AC reporters. § airplay data lied by . R 2 division of Premiere Radio
can la[l:;ll;gh;nuswlzzsal’za:sed on ”';; show opini " of partici ot onilie m’}";" 'es;’g; a’;";’;r'gez" o ’.e‘;melc:'gf:‘; Networks. Songs ranked by total plays for the airplay week nf' 9 8-9/24. Bullets appear on songs gaining plays or remaining
rosearch. of oSy ‘ccom. The ATM system, is aveifatle for focal (d %’“ "{-:'"sah c:”i,‘:s";,'f, -3m7g-5am fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\_RateTheMusic.com data 15 p by M system, 1S av i Pramieae o ¥ calling ) below No. 15 are moved o recurrent ater 20 weeks on the chart. © 2005 Radio & Recurds. of Inicates Cancon.
( e p g g |
™ L3 WSNEProvidence, RI* KLSY/Seattle, WA* 0
REPORTERS PEEs.  |REER e |EER e e
JALIES BLUWT 1 BETTER THAN EZRA DAVID GRAY DES. 1 GO GCO DOLLS M CKELBACK
, . . , SANTANA YMCHELLE BRANCH 1 mf"ﬁm & mym 3 DOORS DOWN
Stations and their adds listed alphabetically by market ooz T o
WKDO/Nlgon, OH* n* WMVYCleveland, OH* KSTZ/Des Moines, IA* WHRKHarisbury. PA* . O Tom Laed * . KPLZ/Seattle, WA* P mﬂﬁ :
OM/PO: Keilh Kennady : Sofl Cochran ; " PO Jim Schater : Johw 0'Dea' , TN’ P0: Darta Themas. K Clies. 1A' PO Kowt APDAO:
we gEe  |BE SITe  |Rem B wem EEEEY B w
WDVD/Detsoil, s W’w
WRVE/ARany, NY WOALCleveland, OH P tyin " toret M5 (s Frnc WREY PA Wi I M. W
BRI o | B i o EEEST S e S| Eie
7 SONSIP L BN S 0: Josomine Josey o WEEZER 3 LEHOUSE PD: Scak Shomaon B O s
s JAMES BLUNT COutCInE S \AGHAEL BUBLE GWEN STEFA 2 600 600 D0LLS 19 GABH
SANTANA ABGHELLE BANACH AR RLE B W 600600 OKLS P—— " SORLLAZ 15 SANTAM CMICHELLE BRANGH
: Jol OM: Gall Furllo' Wa&
WTSS/Buttalo, NY' KVUAWColorado 0 WEEZER X ke, WA [0, Low e o
e SR -l B ot | BRI TR | o Bl
oo BMXDu eyt ng N 300 60 touis SANTANA PMICHELLE BRANCH - ——
' Jumbus, OH RPN e o
Bty | i w o | - Jauhe WO ok N7 Lo M0
g | - e e oy L T vty
. g 4 GREN DAY WD: Jon SCOTT STAPP
15 - s, e Eamwemc | e = Ben0s
S acionie. 4 Shoat. TX B ’ WALDAWorcesier WA
"'“”'ﬂ*"‘m.,_ " s P Wcsencoy " el Y VTV |
A e s o MiEomm e | Wi - g [ 5. e
2 600600 DAULS 600 600 DOULS z%vnms 500600 DOLLS I;%ﬂ“?u%ns Mml 'gnms%%ls oo
Sy ot Cy. NS Ry e QTRComr i, T | WanFrericion. vA | KpOBAzS Vogs, W/ ' o o WM Tanga, 7L . O
Pt i |mtmr by oG AR i R
BETTER THAN 600 600 DOUS 8 KELLY CLARKSON 1 SEFTER THAN EZRA esoUnT ﬁg& pe *IFMI:MM
50060090LS Wy w S BETIER THW EZRS [
P0: Gary Mok CA Ky
. 0 Wate KOMXDalas, TX 1€, Caris Jobnon D eungen York, NY .
R . K e o SEEL  |BEET pmrmeo sepseor | eowsuolg
17 SHIGH00 2 SO SR 13600 500 DOLLS f?ﬁ% "Emﬁﬁ 'Er&':ﬁu@ MEI]MBASE
L oH° .
v, | Pt | MDA YR s KRB o, AR N ) “Monitored Reporters
ﬁ&f:ﬁz i %&“:ls Tl voce W‘#&;’”’ o N gynﬂ 3 ﬁ%-g__ﬁmﬂ ms WA 109 Total Reporiers
: gﬂ&m | s e e St Mmoo s ' 8000 t0us 87 Total Monitored
STAPP e —
ocianst, OH* KALCDenver, CO* WAIVRL Wayne, IN* o shoma ity OK® . | 22Total indicator
PO Pl Marshall 3 KYSAL0s , CA' xmu City, 0K’ o . WRISFW. Paim Beach, L
pospenw |GG BERE,  (EEW hebeee (SRR (BEERT EEMLY  EEEE | Sevome
.L“fl‘},'mm S WEEZER GAVIN DEGRAW SANTANA PRCHELLE BRANCH Wms ? :@o&m;nls 600 GOO DOLLS. L Lo i‘;ﬂmz;’: (OS)R
. 1OMNDemver, CO WiTVGrand Rapids, M+ . KAHSaals Rosa, CA* KRUZ/Santa
smeymogamcn vy | ARSI O 9 ol ol g o S0 ea0, NY AZAZPougbkopse N | A" o e w& KZSRUSious Chy, A
%#Iﬂ' mm s APOMO: Mickae! Gllord k1 %%A‘t mutm CUCKRVE OMPD: Jim Tamm e e : Both Richards WDAQ/Danbury, CT
4G, Jeh e 1 SANTANA VAMCHELLE BRANCH 600,600 00uS SO s 1) oa L HoAits WMGXPortiand. ME |
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The Next Level

Programming’s big guns on the dire

need for marketing

Considering the magnitude of programming firepower on the
panel at R&R Convention 2005’s second Smooth Jazz ses-
sion, “The Next Level, 2.0,” it’s no wonder the session attracted
PDs from other formats who, no doubt, hoped to sniff out some
secrets of success from our esteemed cadre, some of whom were

their competitors.

The session was sponsored by Broadcast
Architecture and Gold Note Music, who ar-
ranged for a performance by vocalist Carol
Duboc. The discussion was moderated by
Clear Channel Regional VP/Programming,
Chicago Trade Zone & WLIT & WNUA OM
Bob Kaake, and the panel consisted of KICD/
Denver PD Michael Fischer, KTWV (The
Wave)/Los Angeles VP/Programming Paul
Goldstein, WNWV/Cleveland PD Bemie
Kimble, WNUA /Chicago PD Steve Stiles and
WIJJZ/Philadelphia PD Michael Tozzi.

Attendees watched a video presentation cre-
ated by Broadcast Architecture that highlight-
ed Smooth Jazz's musical variety and includ-
ed clips from artists like Dido, Ray Charles,
Sting, Al Green, Norah Jones, Seal, BWB, Luth-
er Vandross and Sade.

Italso touched on such ratings highlights as
KTWV's top-five 35-54
ranking for 21 consecu-
tive books and No. 1
ranking 35-64 since fall
2000, WNUA scoring
No. 1 25-34 in spring
2002 and top five 25-54
for 15 out of the last 19
books, KKSF/San Fran-
cisco being top five 25-
54 four books in a row

Bob Kaake
in 2000, and KOAI (The Oasis)/Dallas being
top five 35-34 for eight books between 2001
and 2002.

After the presentation Kaake asked the pan-
elists, “After 18 years, what will keep Smooth

S IHHITHITTI TN

“Smooth Jazz is the little
engine that could, not
voodoo, but the fact is, as
we move ahead, it’s only
getting noisier out there.
To continue to perform,
Smooth Jazz must
market.”

Bob Kaake

R T T
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Jazz dynamic and make the format even more
user-friendly than it is today?”

Phantom Cume

“The Smooth Jazz community has a portio-
lio of legendary stations
that, for the past 10
years in most major
markets, have consis-
tently been top five,”
Goldstein said. “We
need to make sure
we're not overlooking
the incredible successes
we're having, and we
should learn how to
turn legendary statior:s
into a dynasty, as I learned from former Infin-
ity President John Fulham.”

Stiles said that Clear Channel/Chicago un-
dertook a detailed market study last Januarv,
when ratings wobbled after a new station
signed on. “The great news was that it wasn't
a product, music, talent or imaging issue,” he
said. “At the heart of the matter was that we,
and presumably other 5] stations, suffer a top-
of-mind shortfall and phantom cume.”

Kaake added an additional finding: In terms
of Smooth Jazz's real strength, the 45-54 cell is
WNUA's bull's eye, followed by 3544, then 55-
64. “The older group seems to perform better
in Arbitron because those listeners bonded ear-
ly on when there was less competition,” Kaake
said.

“They fell in love with Smooth Jazz, got
married, and they’re very faithful. We scruti-
nized younger listeners and found that they
love our artists, too, but they have more radio
choices, and we haven’t done as good a job of
marketing to them.”

Top-0f-Mind Shortfali

Tozzi said that Philadelphia is ethnically
similar to Chicago and that WJJZ had similar
findings in a study it
conducted. “Our cume
grows by 111% when
people remember the
Smooth Jazz station, so
we know we have a
problem being top-of-
mind,” he said. “The §
jump is 180% with
white listeners, which
is our biggest struggle.

Paul Goldstein

Michael Fischer

“We also found that less than half of poten-
tial P1s for Smooth Jazz are cuming WJJZ.
That's a huge marketing issue. It’s not about
changing the marketing, but targeting it. We
have to learn where those younger listeners are
and market to them. Thirty-year-olds want to
relax just like older listeners.

“Thirty-year-olds are out of college and set
intheir ways as far as jobs, having children and
buying houses and cars, so they reflect the old-
er demo, because we [the older demos] buy the
same things. The psychographic is the same
even if the demographic is different.”

Kaake said, “Go to your general managers
to discuss the critical issue of marketing.
Smooth Jazz is the little engine that could, not
voodoo, but the fact is, as we move ahead, it's
only getting noisier out there.

“To continue to perform, Smooth Jazz must
market. Beg, borrow or steal, but give forceful
pushback if you encounter resistance.”

Stiles said that, in tandem with Clear Chan-
nel’s outdoor division,
WNUA had 49 bill-
boards up before the
spring book, as well as
transit cards. “We're
not jamming 10 pounds
of stuff into a five-
pound bag,” he said.
“Keep the message
simple, clean and clear,
with big calls and dial
position, plus the fact
that people can stream you online.”

WNUA also did two direct-mail campaigns
to hot ZIP codes over the last year.

Goldstein said that some GMs believe that
marketing works sometimes and not at other
times. “In Smooth Jazz, when you spend a
meaningful amount of money marketing, the
ratings consistently go up,” he said.

Stiles said that, as an adjunct to direct mail,
WNUA ran bookend 15-second cable TV spots
— “If you haven't tried us lately, you haven't
tried us at all” — in hot ZIPs.

Zero-Based Thinking

Fischer said, “One of the coolest things about
working for Jefferson-Pilot s that they constant-
ly push me to zero-based thinking. We have a
4-year-old station that had a predecessor in the
market, KHIH. But that station didn’t leave very
deep footprints, pethaps because the market is
alternative-focused, with KBCO's older lifestyle
merging with the vibe of Denver.

“We created Smooth Jazz from the basics of
branding — vacation-a-day, a Sunday brunch
and the rest. But as radio gets more competitive,
you have to think differently. If youdoas you've
always done, you'll get the same results.

“To that end, we spent millions on market-
ing, but the brand wasn’t sticking. So, on the
recommendation of our former president,
Clarke Brown, we embarked on a messaging
mission that was designed to revolve around
advertising research, not perceptual research.
We hired John Parikhal to use very interesting
techniques to assess the brand kernel of the
radio station.

“It's important to look at vacation-a-day in
the context of where the radio station is in its
life cycle. You can’t ask a 3-year-old to sprint
across the room like a 12-year-old. People with-
in the organization have to understand that.

“And Broadcast Architecture’s video tout-
ing Smooth Jazz should be in the hands of ev-
ery ad agency in America, because you can't
build a brand in captivity and expect to make
money.”

Bemie Kimble

wwWw americanradiohistorvy com

Create An Upgrade

KJCD's study revealed that listeners didn’t
grasp KJCD's stance as the station that presents
live music events and they weren't especially
motivated by trip-a-day, so Fischer decided to
concentrate on upgrading KJCD. “The idea
was, we'll give you ——
$1,000, but you have to
spend it on yourself,
because it’s an up-
grade,” he said.

"We do all the cou- '
poning aspects of vaca-
tion-a-day, but if I give
away a CD, I upgrade
someone’s music col-
lection. A hotel package
or theater tickets upgrades someone’s week-
end or nightlife. It's the same with getting lis-
teners backstage; it's an upgrade that gives
people something extra in a time when they
have to tighten their belts and can’t give them-
selves a treat.

“Smooth Jazz has always been about listen-
ers’ aspirations, and what I was trying to do
was bring that down to street level, We learned
that people wanted to get away from their kids
for a couple of days on a trip to the mountains.
But make it a suite and give them a limo, too,
and it's better than a trip to Hawaii.

“We asked people their biggest wishes and
greatest fears, because, as John Parikhal points
out, advertisers create campaigns that address
one or the other. Undeniably, everyone’s great-
est fear was the amount of hate in the world
and the war and the fact that no one is getting
along.

“Now, if there is one positive aspect of our
station, it’s the communal environment it cre-
ates by accentuating the positive. We've al-
ways known this about Smooth Jazz, but have
we messaged it?”

Steve Stiles

Type-A Knucklehead

Fischer continued, “Except for those who
say they want to win the lottery, most people’s
deepest wish is for world peace or the cure for
a disease that someone in their family suffers
from — very personal emotional connections.
After taking all this data back to my station I
have to ask how I can message these people to
integrate my radio sta-
tion into their lifestyle
and bond with them
1 emotionally.

“It was a great exer-
cise that has helped me
zero-base my thinking
# and define a young
brand. I thrive in chaos,
so having a young
brand is another knuck-
lehead way of me stay-
ing Type A and building this radio station.
We've been as high as No. 5 and as low as 15
25-54, and it's been an interesting challenge.”

Kimble said that WNWYV doesn’t have
resources comparable to those of the other pan-
elists, so he devotes considerable time and
creative energy to developing guerrilla-mar-
keting tactics to make his station sticky.

Thosestrategies include smoothjazz concerts,
of course, with front-row seats for winners and
aftershow meet-and-greets; marketing part-
nerships with concerts of other musical genres
and theatrical events; “Breakfast Breaks,”
where the station delivers morning goodies to
offices with more than 400 employees; Sunday
morning’s brunch remote; and concerts at Cha-
let Dubonnet, a local winery.

Michael Tozzi
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KIRK WHALUM

“Kirk Whalum is one of the masters of the saxophone and he proves it once again, with his ‘Bahyface Songhook’.
The reaction WSMJ is getting from ‘I'll Make Love To You’ and ‘Whip Appeal’ is overwheiming. Kirk sings with his
saxophone, making you feel his passion. What a treat!” — Lori Lewis - WSMJ, Baltimore

“What a combination! Babyface is a great songwriter and Kirk is a great musician. It’s fantastic to have new
music from one of our very best.” — Renee DePuy - WJZVI, Washington DC

“*Whip Appeal’ sounds great on WNWV. Kirk Whalum’s performance is passionate and soulful, and his treatment
of this great song makes it new again.” — Bernie Kimble - WWNV, Cleveland

“Kirk’s interpretation of ‘I’ll Make Love To You’ is as heartfelt as they come. It’s classy, sensual and
irresistible. Expect a population boom in about nine months!” — Mike Vasquez - KIFM, San Diego

In Stores Qct. 4th

KIRK
WHALUM 7=

«Babyface

www.kirkwhalum.com
www.rendezvousmusic.com

NWW AlTle ANTraAcHonsSIorY corm
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SMOOTH JAZZ.TOP 30

September 30, 2005 POWERED 11
LAST THIS -
WEEK WEEK  ARTIST TITLE LABEL(S) pONS sl AJ!?(I%?ILCE e g ME“ l A B A SE
1 o PAULHARDCASTLE Serene (Trigpin’ ‘N’ Rhythm) 765 +20 108401 16 330
2 2 RICHARD ELLIOT People Make The World Go Round /Artizen) 645 61 82996 21 3410 MOSTA DDED
3 o DAVE KOZ Love Charges Everything (Capitol) 615 +18 68959 17 3410 ARTIST TITLE LABEL(S) ADDS
6 o BRIAN CULBERTSON Hookin' Up (GRA/VMG) 605 +81 79366 13 34i0 RICK BRAUN Shining Star (Artizen) 5
5 5 PAULJACKSON, JR. Never Too Much (GRP/VMG) 525 5 51795 27 3000 3RD FORCE You Got It (Higher Octave) 5
16 @  KEN NAVARRD You Are Everything Positie) 487 449 47466 22 28i0 ;‘HE"“I'; "f:/”yc"f';'““"" MAYER Stitched Up ,
- Jear Music/Vector)
8 7 EUGE GROGVE Get Em Goin' Narads Jazz) 481 -4 63819 9 34i0 BRIAN SIMPSON It's All Good (Rendezvous) 3
4 8  STEVE COLE Thursday (Narada Jazz) 418 21 36343 28 300 WALTER BEASLEY Caolness Heads Up/ 2
7 9 CHUCK LOEB Tropical (Shanachie) 413 -81 45787 29 30/0 NAJEE 2nd 2 None (Heads Up Internationall 2
12 @ WALTER BEASLEY Coolness (Heads Up/ 405 +12 73052 14 2912 SIMPLY RED Perfect Love fsimplyred.com/Verve Forecast) 2
9 11 PAULTAYLOR Nightiife (Peak) 395 52 45254 28 300 ’g‘"&"lé‘&l";’“f Home /’43/”91”'”/ ;
2 Iba {Rendezvous)
" 12 KENNY G. f/[EARTH, WIND & FIRE The Way You Move (Arista/RMG) n 27 46063 36 31/0 BEYONCE' Wishing On A Star (Columbia/ )
14 13 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 364 -4 42421 25 3110
15 14 DAVID PACK You're The Only Woman (Peak/ 357 3 27303 12 2501 MOST
13 15 PAULBROWN Cosmic Monkey (GRP/VMG) m 46 53341 15 2900 INCREASED PLAYS
17 @ MARION MEADOWS Suede (Heads Up) 313 +34 43454 10 26/0 ToTH
16 @ MINDI ABAIR Make A Wish (GRP/VMG) 295 +4 32895 17 251 ARTIST TTLE. LABELES) ChEaSE
21 @ JEFF GOLUB Simple Pleasures Varada Jazz) 248 +18 23096 20 22i0 BRIAN CULBERTSON Hookin' Up (GRPVMG/ +81
19 19 KEM | Can't Stop Loving You (Matown/Universal) 242 14 37431 14 19/0 RICK BRAUN Shining Star /Artizen) +78
22 @ B0ZSCAGGS Lowdown (Unplugged) Vigin/ 232 +16 14738 5 1800 ";‘E:‘“:“UAN";"E':‘I’]J&JS‘“SE E;e'}fl;“"? /[f/’:j””"/ +‘;i
uede (Heads +
2 % DONNY OSMOND Breeze On By (Decca) 329 4 13667 19 18I0 e a2 fIGERALD ALBRIGHT Hey Young World GREVMG)  +27
24 MARIAH CAREY We Belong Together island/D/MG) 224 +24 33220 6 1611 MARIAH CAREY We Belang Together /island/0JMG) 2
23 23 NELSON RANGELL Don‘t You Worry ‘Bout A Thing /Koch) 209 1 16449 14 221 BRIAN SIMPSON It's All Good /Rendezvous/ +22
30 @ DEF JAZZ f{GERALD ALBRIGHT Hey Young World (GRA/VMG) 202 +27 34572 3 2001 GERALD VEASLEY Sugar Time Heads Up/ +21
27 @  KIMWATERS Steppin’ Out (Shanachie) 202 +18 16497 3 2111 | PAULHARDCASTLE Serene (Trigpin® W' Rhythn) 2
28 €D  BRIAN SIMPSON It's All Good (Rendezvous) 201 +22 20885 2 22j3 | ERICMARIENTHAL New York State Of Mind (Peak) +20
25 @ WARREN HILL Still In Love (Popjazz/Native Language) 197 +2 13522 6 180 Mo S T
26 @ BONEY JAMES 2:01 AM (Warner Bros.) 192 +6 33048 8 17i0 ﬁLA YED RECURRENTS
29 @ CHIELY MINUCCI The Juice (Shanachie) 183 +5 24914 13 16/0 WS
€)  RICK BRAUN Shining Star (Artizen) 165 +78 28539 1 245 ARTIST TITLE. LABELLS) oL
34 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the NILS Pacific Coast Highway (Baja/TSF) 336
airplay week of 9/18-9/24. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | WAYMAN TISDALE Ready To Hang (Rendezvous/ 276
increase in plays is placed first. Songs below No. 16 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | TiM BOWMAN Summer Groove /Liguid §) 181
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour SOUL BALLET Cream (215 178
Persons times number of plays (times 100). Each daypart on each station Is assigned an AQH number. Average Quarter Hour Persons used herein with permission 5 3 .
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. KENNY G. Pick Up The Pieces (Arista/RMG) 176
- = -SlﬁPTV;EE Pert = VL _/i = m/_V _F_ Pea—— MARION MEADOWS Sweet Grapes /Heads Up/ 165
; Total Plays: 76, gl’u:;ItS:::u:gng ylll:d.:'oz e GEORGE BENSDN Softly, As In A Morning Sunrise (GRP/VMG) 164
NEW & ACTIVE 8l e 2" po Hesds U e WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 160
; = Plav"s_ S "T'L‘ial S”‘;t‘iu n’; '; 0":1;5'_' : GERALD ALBRIGHT To The Max (GRPVMG) 157
e - ) 0f A Kind {Rend 57
SOUL BALLET She Rides (215) JONATHAN BUTLER Rio (Rendezvous/ ﬂ?gfg;&tﬁ'{m e d;"Jajlf o : =
Total Plays: 131, Total Stations: 14, Adds: 1 Total Plays: 70, Total Stations: 8, Adds: | VANESSA WILLIAMS You Are Everything (Lava/ 15
RAUL MIDON If You're Gonna Leave (Manhattan/EMC) MARC ANTOINE Bella Via (Rendezvous) FOURPLAY Fields O Gold (BCA VictorBMG) 138
Total Plays: 98, Total Stations: 8, Adds: 1 Total Plays: 61, Total Stetions: 6, Adds: 0 JONATHAN BUTLER Fire & Rain (Rendezvous/ 128
MICHAEL BUBLE Home (143/Reprise/ GREGG KARUKAS Show Me The Way (Trigpin’ ‘N’ Rhythm) .
Total Plays: 93, Total Stations: 8, Adds: 2 Total Plays: 57, Total Stations: 6, Adds: 0 N3, BT R Wy ¥ e ) e
KIRK WHALUM I'll Make Love To You (Rendezvous) KIRK WHALUM Any Lov (GRP/VMG) Station playlists for all R&R reporters are available
Total Plays: 80, Total Stations: 6, Adds: D — ot Pla_ys:_ 55, Total Stations: 4, Adds: 0 on the web at www.radigandrecords.com.
Songs ranked by tatal plays e —

ALS DOESN'T
PLAY
FAVORITES

MUSCULAR DYSTROPHY ASSOCIATION
ALS DIVISION

Jerry Lewis,
National Chairman

ALS strikes adults
of every age and
background. Lou

Gehrig was 38. MDA
provides hope and )
help for those who

have the disease.

www.als.mdausa.org
) 572-1717

: orld Leader in ALS '
Rfsearch and Serviges
S MR
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SMOOTH JAZZ.TOP 30 INDICATOR

September 30, 2005

W WS aRTIST TITLE LABEL) TS Rk A%Lcs e TSN MOST ADDED
1 o PAUL HARDCASTLE Serene (Trigpin’ ‘N’ Rhythm) 207 +1 601 16 12/0 ARTIST TITLE LABEL(S} ADDS
©  EUGE GROOVE Get Em Goin' (Narada Jazz) 167 +18 678 7 14 | PAULTAYLOR East Bay Bounce (Peat 3
. UGE GROOVE Got Em Goin" (Warada Jazz ALEX BUGNON Free (Varad Jaz) 3
3 e BRIAMCULBERTSON Hookin' Up /GRP/VMG) 160 +5 449 1" 1310 TOM SCHUMAN Your Song (independent! 2
7 o BRIAN SIMPSON It's All Good /Rendezvous/ 156 +14 406 12 1211
2 5 WALTER BEASLEY Caolness (Heads Up/ 153 5 515 16 120
8 e DAVE KOZ Love Changes Everything (Capitol) 149 +8 413 1" 8i0 ' M o ST
4 7 PAUL BROWN Casmic Monkey (GRP/VMG) 147 -2 720 1" 1110 INCREA SED PLA YS
6 8 RICHARD ELLIOT People Make The World Go Round /Artizen/ 143 -2 693 20 120 o
10 9 KEM | Can't Stop Loving You (Motown/Universal) 130 -7 367 23 8/0 PLAY
. ARTIST TITLE LABEL(S} INCREASE
11 ) CHIELIMINUCCI The Juice (Shanachie) 128 +4 287 10 80 RICK BRAUN Shining Star (Artizen) +21
9 11 MINDI ABAIR Make A Wish (GRP/VMG) 128 B 265 10 1010 PAUL TAYLOR East Bay Bounce (Peak/ +19
13 B WARREN HILL Still In Love (Papjazz/Native Language) 122 +2 67 16 110 ::fc":::z"’;::ﬂ“ G“;'ﬂi”;’:’:é’:{m oot *::
., . ew +
27 @  KIMWATERS Steppin’ Out (Shanachie/ 107 +13 228 2 A0 | gk SiuesON its Al Good fendervous! i
21 @ MARC ANTOINE Bella Via (Rendezvous/ 107 +2 354 120 KIM WATERS Steppin’ Out (Shanachie) +13
16 15 ANDRE DELANO Night Riders (7th Note) 107 3 280 19 6jo HERBIE HANCIJCI; fIIOHN MAYER Stitched Up
, . . (Hear Music/Vector +13
20 @ NELSON RANGELL Don’t You Worry ‘Bout A Thing Kach/ 106 +1 290 13 1010 BONA FIDE Bona Fide Club (Heads U/ 2
19 @ MARION MEADOWS Suede (Heads Up/ 106 0 309 5 810 RAUL MIDON f/JASON MRAZ Keep On Hoping ManfattanEMC) +11
12 18  KEN MAVARRO You Are Everything (Positive/ 106 -16 140 20 6/0
17 19  BONEY JAMES 2:01 AM (Warner Bros.) 104 5 315 910
24 @ KIRK WHALUM 1'l Make Love To You (Rendezvous/ 103 +4 297 9/0
23 €  DAVID PACK You're The Dnly Woman Peak/ 103 +3 398 910 ., , MOST
25 €@  MIKE PHILLIPS Heartbeat Of The City (Hidden Beach/ 100 +1 75 8 90 PLAYED RECURRENTS
18 23 DONNY OSMOND Breeze OnBy (Decca/ 99 9 39130 | ener e e ToTAL
26 @ GARRY GOIN Riverside Drive /L‘ampe/ld/}‘i/ 98 +2 294 12 7’0 WAYMAN TISOALE Ready To Ha"g memm”_‘./ 104
22 25  PRAFUL Moon Glide (Rendezvous) 96 -4 339 16 1010 NILS Pacific Coast Highway (Baja/TSA/ 103
28 €@  SOULBALLET She Rides (275 91 0 328 2 80 gg:"c':]'ii"]:l";: l;”/:',;"djfa;” 9
. . . ursday 3 Jaz 98
29 @ KEVIN TONEY Quiet Conversation (Shanachie) 87 +5 372 3 1010 PAUL TAYLOR Nightife fPeak/ p
30 @ RAUL MIDON I You're Gonna Leave (Manhattan/EMC) 85 +6 328 2 81 CHUCK LOEB Tropical (Shanachie) 68
@  TOMBRAXTON Bounce (Rendezvous) 80 +7 245 1 610 3R0 FORCE Believe In Me (Higher Octave) 62
@  DEF JAZZ {{GERALD ALBRIGHT Hey Young World (GRP/VMG) 80 +2 9 1 90 :‘E’;‘g:sl'f:s;'j:‘ Z‘P':;“ Stone Gromve (Wamer Bras) ::
-Jam
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24. -
© 2005 Radio & Records AVERAGE WHITE BAND Work To 0o (Liguid 8/ [}]
t WLVEM KJZY/S: R
VEMiami, FL* . ZY/Santa Rosa, CA* .
R E PO R TE RS OM: o Robarts WAJL[Fhitadelghia, PA il méﬁf ::',.';’,ym
POM: flch MelWilan PO APOIMG: ok Singieon MO: Dianna Rose
Stations and their adds isted alphabetically by market "’” Vo  WALTER BEASLEY O P
KAJZ/Albuquerque, NM* WJZA/Columbus, OH* waQrQ/Marttord, CT
OM: Jim Walton PD/MD: Bitl Harman PD/MO: Stewart Stone
PO/MD: Paul Lavoie 1 DAVIO PACK 8 JEFF GOLUB
ZRCKBRAN RAdRE N § EUGE GROOVE DMX Jazz Vacal Biend/Saleliit
lazz Vocal Biend/Salellite KCOZISprIngIIeId MO
Al TALOR WJZUMilwaukee, Wi* KYQT/Phaenix, AZ- toes Pl
MICHAEL BUBLE PD: Stan Atkinson APD/MD: Angie Handa ?m?: Icoae lliott
KHJZ/Houston, TX* MD: SteveSeont NILS 5 NAJEE
WJZZ/Atianta, GA* B0 e i 1 $IMPLY REO
?’(!‘A?A:Iglf" Koun 60D G": Morgan DMX Smaath Jazz/Satellite
KOAi/allas, TX* No Adds PD/MD: Jeanne Desiro
Bareiem, e :
RICK BRAUN B N es 7 ALEX BUGNON Eﬁ%%ﬁ%;ﬂ
KSMJ/Bakerstield, CA* WYJZAndianapalis, IN* KaziMinneapalis, MN* No Adds D Kot
OM/PD: E.J. Tyler ML L PD: Lauren MacLeash
ALD:NIcK N g¥ak KJCD/Denver, CO* WALTER BEASLEY MD: Mike Woll
LI PD/MD; Michael Fischer RICK BRAUN 5 MICHAEL BUBLE Jones Radio Netwark/Satellite*
4 RAUL MIDON 5 KIM WATERS OM: J.J. McKay
2 HERBIE HANCOCK t/J0HN MAYER QROEC KSSJ/Sacramento, CA* PD: Steve Hibbard WJZWMashington, DC*
3RO FORCE PO/MD: Lee Hansen MD: Laurie Cobb OM: Kenny King
BRIAN SIMPSON 10ERIC MARIENTHAL PD: Carl Anderson
WSMJ/Baltimore, MD* KOAS/Las Vegas, NV* 3RO FORCE MD: Reniee DePuy
PD/MD: Lori Lewis PD/MD: Michael Joseph No Adds
CE WVMV/Detroit, MI* Hokds
S e :
Ho Adcs Orie o i KBZNSait Lake G, UT* Musc Cholce SmoohJsz
KUAP/Little Rock, AR PO dames B ik Ao " wil
wvsumm;u.gnam AL P‘Dmgl:tr_dr}\cv:'.aoeg:ellum LY e G RN LATIAL
3 rris|
1 OONNY OSMONO KEZUfFresnu, CA* 3 TOM SCHUMAN O ST Y g :ﬁ%’hm"ﬁsu
1 JONATHAN BUTLER OM: E. Cartis Johnson 2 ALEX BUGNON 5 GERALO VEASLEY POWERED
1 PAUL TAYLOR PO/MD: J. Weidenheimer 2 MICHAEL SUTTON MEDIAR
1 TOM SCHUMAN RICK BRAUN 1 CAMIEL A ARAD
1 NORTH WOOOALL
waco. , NY* KIFM/San Diego, CA* o Reporters
PD: gl.ﬂﬂ'um‘. n PD: Mlkla \':'mfﬂz" Sirius Jazz Cale/Satellite Monitored
WZJZ/Ft. Myers, FL* MD:; Carolyn Bednarski APO/MO: Kelly Cale PD: Shirley Maldonado 50 Total Reporters
WNUA/Chicago, IL* PD: Joe Turner KSBR/Los Angeles, CA 1 KIM WATERS /MAYSA 6 SOUL BALLET MO: Rick Laboy t———
DM: Bob Kaake MD: Randi Bachman OM/PD: Terry Wedel 5 BRIAN SIMPSON 13RICK BRAUN 34 Total Monitored
PD: Steve Stites No MD: Enid Cogswell 12BRIAN SIMPSON
MD: "W;"?EI.'-‘ Crosse 9 ACOUSTIC ALCHEMY 16 Total Indicator
S FL Piayiet
WSBZ/Ft. Walton Beach, Playlist Frozen (5):
> KKSF/San Francisco, CA* i
o o oo (SISO et | i ce
. ) Paul Gof : . Ken Jon
‘3‘.,’.‘,;"{.‘”.”.',?.‘.’:}’."" OH :{'SXW;‘JE‘;‘E.. MO: Samantia Pascual APD: Parick iley BRIAN SIMPSON Rlorald eLcior mwmmﬁmo
HERBIE HANCOCK (JOHN MAYER LSS Y ANCOCKUORNMAYER | 0 FORCE WVAS/Monigomery, AL
L 3RO FORCE )
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This Is Spinal Tap

Turns 21

Harry Shearer (a.k.a. Derek Smalls)
on the movie that made the band famous

t's one of those age-old questions: Which came first — the

. movie or the band? In the case of This Is Spinal Tap, Rob
Reiner, Christopher Guest, Michael McKean and Harry
Shearer’s tribute to heavy metal, the history of the band was
written long before the movie was made. This week, for our
Metal Focus, I thought I'd sit down with Shearer, who was bass-
ist Derek Smalls in the band that spawned This Is Spinal Tap,
arguably the greatest rock ‘n’ roll movie of all time.

Today you can hear Shearer doing voicework
for The Simpsons, as well as a weekly radio pro-
gram on public radio called Le Show. He also re-
cently formed a new record
label, Courgette Records,
with his wife, recording
artist Judith Owen. But he
might be best-known for
Guest-McKean-Shearer en-
semble “mockumentaries”
like Waiting for Guffinan,
Best in Show, A Mighty Wind
and This Is Spinal Tap.

Shearer’s comedy pedi-
gree was established well before any of these
films were made. His first show-business expe-
rience came at the ripe old age of 7, on the leg-
endary Jack Benny TV show. A native of South-
emn California, he graduated from UCLA and in
the late '60s joined a local comedy group called
the Credibility Gap. Two of his Gap partners,
McKean and David Lander, left to be Lenny and
Squiggy, respectively, on TV's Laverne & Shirley.

Shearer went on to write for the classic TV
show Feriwoood Tonight with Martin Mull. Short-
ly after that he joined forces with McKean, Guest,
Reiner and Billy Crystal to write and produce a
pilot for ABC called The TV Show. That was in
1978. The collaboration was the first glimmer of
what was to become Spinal Tap.

In 1979 and ‘80 Shearer became a writer and
cast member on Saturday Night Live, and after that
he gotback together with Reiner, Guest and McK-
ean and started working on This Is Spinal Tap.

Now, on the 21st anniversary of the movie’s
release, let’s take a journey down memory lane
with Shearer for an inside look at the movie that
made this virtual metal band famous.

Harry Shearer

R&R: Where did the original concept for This Is
Spinal Tap come from?

HS: We were all fans of rock ‘0’ roll and all
shared a frustration that the fictional movies
never seemed to get it right — the guys who
never put their fingers in the right places when
they were pretending to play the guitar, etc. We
figured we could do a movie that got it right.

We made up a band, but we didn’t know
whether we wanted to focus on the band or the
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background and behind the scenes. Then we
went to see a movie called Roadie and decided
we were going to focus on the band. Chris F-ad
been doing the Nigel Tufnel character since The
National Lampoon Radio Hour, so that kind of
steered us in the direction of a British band.

We all threw in different bits and pieces of
bands and players we knew or had met. It was
all based on experiences we had or stuff we
heard about. We made up very little of this. Once
we decided we were going to do it real, it fol-
lowed that we weren’t going to make stuff up.

R&R: It is very real, even down fo the dressiing
roont with the large cold cuts and little pieces of bread.

HS: There’s enough funny in that world
that we thought, “Let’s just take out the bor-
ing parts, and we’ve got a film.” We actually
sat down and tried to write a script because
we had a little money from a film company.

THE CRITERION COLLECTI OB

After a few days we realized that nobody
was going to read it or have any idea what we
were talking about, so we took the money and
made a 20-minute demo of the film with some
of the jokes, like Stonehenge. We took it to
every studio in Hollywood, and they thought
we were crazy. We drew them a picture and
they still didn’t get it.

R&R: Everyone in Hollywood balked?

HS: Yes. The lights would come up after we
showed them the demo, and you’ve never seen
blanker stares. They’d say, “What was that?”
And we’d say, “That would be a movie.” They
all said rock ‘0’ roll films never make money.

Fortunately, Rob had a relationship with Nor-

Front or Hatebreed.

California is known for.

historical wars.

What’s On Tap For The Future

By Michael Vogel

With all due respect to Spinal Tap, here’s a list of some of the hot-
test metal bands who may soon break through to the masses.
Atreyu (Victory)
In 2002 Atreyu exploded out of Southern California, grabbing the attention of
a wide spectrum of music fans by demolishing the barriers between rock.
melodic hardcore and metal and crafting a sound much closer to Agnostic

The band’s debut album, Suicide Notes and Butterfly Kisses, has already
scanned 90,000 units and shows no signs of slowing down. Their sophomore
release, The Curse, was produced by GGGarth.

The band’s unique music, with detuned guitars matched by pounding drums
and acidic vocals, hit like a lightning bolt in hard music circles. With the
support of Active Rock radio and a slot on the Ozzfest Tour, Atreyu are
energizing audiences and helping to redefine the hardcore sourtd Southern

Brand New Sin {Century Media)
Hailed by All Music Guide as “an example of everything right about hard
rock,” this Syracuse, NY-based band came to Active Rock radio with a
F monstrous sophomore release that is sure to garner them the attention and
respect they deserve. Recipe for Disaster, the first release for Century Media
Records, features 13 tracks of pure hard-rockin' intensity mixed with undeni-
ably catchy choruses and sheer aggression.

The Southern-rock-influenced quintet burst upon the scene in 2002 with
their self-titled debut album, garnering much critical acclaim. The group went
on to earn a legion of devoted fans through relentiess touring with a wide array
of artists, including Black Label Society, Motorhead and Slayer.

Recipe for Disaster incorporates a variety of metal and hard rock influences
ranging from Black Sabbath and Guns N’ Roses to Pantera and Metallica, but
echoes of Lynyrd Skynyrd remain, giving Brand New Sin the bluesy, swampy
edge they are known for. Still, though they have pienty of *70s and '80s
influences, the band maintain their hardcore influences, making them relevant
to the 21st-century alternative metal scene.

lced Earth (SPV)

Trends may come and go, but Florida's iced Earth have remained steadfastly
committed to championing the cause of heavy metal. After years of laboring in
obscurity and undergoing countless lineup changes, they have emerged as cne of
the greatest hopes for classic metal in America.

Led by guitarist extraordinaire Jon Schaffer and featuring vocals from the
incomparable Tim “Ripper” Owens, Iced Earth’s music has been described as
Iron Maiden combined with '80s thrash metal.

Lyrically, the band tends to deal with theological issues such as destiny,
heaven and hell and the apocalypse. Many of the band’s recent projects have
been concept albums: The Dark Saga, devoted to comic book antihero Spawn;
Horror Show, about horror movies; and The Glorious Burden, focusing on

Demons & Wizards, Schaffer’s other project (an ongoing collaboration with
1 vocalist Hansi Kursch from Blind Guardian), released the album Touched by
b the Crimson King in June, receiving tremendous airplay at metai radio.

Currently, Schaffer is busy writing the next Iced Earth project, a double album
that continues the story begun on Something Wicked This Way Comes.
Shadows Fall (Century Media)
Although their music sometimes bears strong simitarities to the technical,
progressive brand of death metal centered around Gothenburg, Sweden and
epitomized by bands like In Flames, Shadows Fall actually hail from Massachusetts.

Continued on Page 67

b

man Lear, who was co-running a film company
at the time called Embassy [formerly Avco-Em-
bassy]. He decided to take a chance on Spinal
Tap. We were so lucky so many times.

Norman left Embassy while we were in the
middle of making the movie, and Jerry Peren-
chio, the former fight promoter who now owns
Univision, hated the movie and hated the fact
that Norman had given it the go-ahead. Peren-
chio made it very clear to us that if the first two
critics who saw the movie didn’t like it, it wasn’t
coming out.

Thank God the first two critics liked it. That's
how close it came to never coming out.

R&R: How did the movie do at the box office back
then?

HS: It opened theatrically, and it was not a big
hit. Embassy was about to go under. The movie

www americanradiohistorv com

was playing in [L.A. suburb} Westwood, CA,
and we were doing good business there. We'd
been in that one theater for about six weeks.

Paramount had a big Christmas movie
coming out, and they wanted to be in that the-
ater. They basically went to the theater and
said, “If you want our Christmas film, you’ll
give us your theater now.” Embassy only had
two other minor films out that year, and basi-
cally had nothing. That’s how the big guys eat
the little guys in the movie business. That hap-
pened to us before the movie ever had a
chance to catch on.

Fortunately, videotape was just coming along.
That saved us. People discovered the movie
when it came out on video about a year later.

Continued on Page 67
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THE LEAD SINGLE FROM ROADRUNNER UNITED
THE ALL-STAR SESSIONS

4 TEAM CAPTAINS...55 ARTISTS...42 BANDS...1 GROUNDBREAKING ALBUM

“THE END” - FEATURING DINO CAZARES (EX-FEAR FACTORY), MATTHEW K. HEAFY (TRIVIUM),
NADJA PUELEN (EX-COAL CHAMBER) AND ROY MAYORGA (EX-SOULFLY)

CELEBRATING 25 YEARS OF ROADRUNNER RECORDS
AN UNHEARD OF PROJECT

TAKEN FF.OM

ON YOUR DESK NOW
IMPACTING OCTOBER 3 .

PRODUCED BY DINO CAZARES WWHAROADRUNNERRECORDS.COMAUNITED
MIXED BY LOGAN MADER RO I
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Early Believers:
ON TOUR WITH SOULFLY
KQRC KISW WZOR THROUGH NOVEMBER
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| Heasi Kursch of Blind Guardian
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THE GLORIOUS BURDEN
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ROCK

This Is Spinal Tap....

Continued from Page 64

There was no money or promotion on the film;
people just started telling each other about it.

R&R: That's iow I smw it. 1 don’t remember sec-
ing it in a movie theater, but [ remenber seeing it on
VHS in the mid- to late 80s. It became one of the
first big word-of-mouth hits on video.

HS: It was actually one of the first big word-
of-mouth non-porno video hits.

R&R: Titat's a better way of describing it. That's
why you're the comedy writer here.

HS: There was no marketing. Nothing, It was
just dumped out there on the market, and peo-
ple found it. It was pretty miraculous. After a
few vears of that, Chris, Michael and I met at a

cert film. | went on the road in England for a
while with a British metal band called Saxon and
pulled some tricks from them. Clearly, people
have seen Jeff Beck’s haircut reflected in Nigel
Tufnel. It's metal and beyond. Deep Purple were
also an influence.

Our first keyboard plaver had been in a cou-
ple of bands, including Uriah Heep. He told us
a storv that became the Air Force-base scene in
the movie. Our drummer, Rick Parnell, had been
in hard rock bands in Britain. Everybody was
bringing different influences to the table.

R&R: What was the inspiration for the “kick ny
ass” bit int the movie, where Paul Shaffer played a
record-label guy?

HS: That is a real thing that came straight
from Lou Dennis at Warner Bros. Michael Mec-
Kean and I had been in the come-

Spinal Tap
Squeeze concert at the Universal Amphitheatre
in Los Angeles and realized that, the Spinal Tap
thing was big enough that we could actually
tour. That was always a part of our plan, but we
needed a fan base. By 1992, when we did the
tour, we felt there was one.

R&R: How big was the tour?

HS: Too fucking big. We plaved 26 cities in
this country, plus the Royal Albert Hall in Lon-
don. We played 3,000- to 10,000-seat sheds as
well, and we sold out almost all of them. Play-
ing live was the fun part. People would ask us
all the time if we really played, and we'd look
at them and say, “No, it's real fun to stand there
and mime.”

R&R: Who are some of the metal bands you guys
used as influences for Spinal Tap?

HS: There was a very memorable ¢vening
when we all went down to Long Beach, CA to
see Judas Priest. That was a life-changing expe-
rience. We also paid careful attention to a film
called Tire Song Remains the Same, with Led Zep-
pelin.

It wasn’t just metal bands though. [Reiner’s
character] Marty DiBergi’s attitude toward Spi-
nal Tap came from watching the Last Waltz con-

“Playing live was the
fun part. People would
ask us all the time if
we really played, and
we’d look at them and
say, ‘No, it’s real fun to
stand there and
mime."””

dy group the Credibility Gap,
which put out records on Reprise,
and they begged us to go down to
Tucson to help unveil an “eight-
track” invention way back in the
day.
We told the record label what we
needed for the event. Of course, on
that night none of it was there.
Nothing. We were doing the show,
and I don’t think anyone could see
the steam coming out of our ears,
but everyone knew we were upset.

We walked off the stage after our
performance, and Lou Dennis, who
was the VP at Reprise who had set
this up, was waiting in the wings.
Before we could even inhale to say,
“What the fuck?” he goes, “Kick
my ass.” He wouldn’t even give us
the pleasure of getting mad at him. To this day
Lou will tell you, “I'm that guy, I'm the ‘kick my
ass’ guv.” He's so proud of it.

R&R: How about your character, Derek Smalls,
and the airport-security scene?

HS: We just lucked into that. Who knew that
20 years later airport security would be such a
big deal? I thought it was a great backhanded
compliment to Derek last year when a point
guard for the Portland Trailblazers was stopped
in an airport trying to carry marijuana wrapped
in tin foil through security. Here's the one guy
who didn't see This Is Spinal Tap. It's an educa-
tional film, schmuck.

We all knew that these guys did that. Where
can you put that zucchini that makes it the fun-
niest? That wasn't anything that we knew had
happened to anybody. It was one small thing
that we made up, but it was based on a reality
that we all knew — they're all packing.

R&R: Was there any particular individual who
influenced the Derek Sinalls character?

HS: The bass player from Saxon and Lem-
my from Motorhead were the main two. We
sat down and wrote the history of the band
before we ever made the movie. The idea was
that there are these two guys who have becn
friends since childhood, and then this third
guy enters the band and is a bass plaver and
is always on the outer edge of the inner cir-
cle. He has to define his role as mediating be-
tween the two geniuses. That was a familiar
story.

R&R: You don't necessarily have to be in rock 'n’
roll to get the wovie, but if you are, it’s on the top
rung of reality-based rock movies.

HS: It’s not just rock 'n’ roll. I've run into
country and classical players who dig it because
it’s really about that life.

R&R: Do you have any idea how well the movie
has done financially?

HS: | have to tell you on the record that even
though | was a partner in the company that pro-
duced the film, in the 21 years since the movie
was released, I've never seen a statement. I have

was issued in early 2000.

Master of Puppets.

readers of Revoiver.

now.

the band’s dynamic debut.

which is at over 120,000 to date.

What’s On Tap For The Future
Continued from Page 64
After extensive touring throughout New England, they scored a deal with Century
Media in 1999, and their first widely distributed domestic album, Of One Blood,

In 2005 Shadows Fall unveiled their most aggressive morse! to date. Their sixth
studio release, The War Within, is a well-crafted opus challenging the hard rock
community to embrace a record that is as revolutionary as Metallica's classic

It is their desire to evolve and triumph that earns Shadows Fall accolades from
the press, fans and other bands. The group was recently named one of Aiterna-
tive Press’ Top Five Bands in Metat Today and voted Best New Talent by the

Preceding the release of The War Within, the band have already toured Europe
as part of the New Wave of American Heavy Metal tour with Kiliswitch Engage,
Chimaira and God Forbid and will headline the U.S. on the first ever Strhess Tour,
sponsored by well-known artist Derek Hess.

L Other Bands To Watch

i « Builet For My Valentine (Trustkill/Jive/ZLG): One of the most intense acts to
) come out of Wales, the band draws on influences like Iron Maiden, Metallica and
Testament. Bullet For My Valentine’s debut effort, Hand of Blood, is available

« Killswitch Engage (Roadrunner): Their first disc on Roadrunner, Afive or Just
Breathing, scanned 160,000. Their second release, End of Heartache, has
scanned close to 350,000 and has a real shot at going gold by the end of the
year. The title track has done great at Active Rock, with 13,000 spins to date.

« Lamb Of God (Epic): Originally known as Burn The Priest. this Richmond-
based outfit changed their name shortly after the release of their self-titled 1998
debut. With atrue D.LY. mentality, their sophomore release for Epic is a reissue of

« Mastodon (Reprise): Storming out of Atlanta, this hardcore quartet has
received rave reviews from America to Europe and has been compared to early
Metallica. The band's debut EP, Lifesbiood, and the full-lengths Remission and
Leviathan were released through Relapse Records. They're in the studio now,
working on their major-label debut on Reprise.

Extreme Retail Stories

» As | Lay Dying (Metal Blade): Hailing from San Diego, As | Lay Dying have
perfected a brand of metal hardcore that’s kickin® ass and taking names at retail.
Their debut on Metal Blade, Fraif Words Collapse, has scanned more than
140,000, foltowed closely by their sophomore release, Shadows Are Security.

The band achieved success the old-fashioned way, by touring as a co-headliner
on the Ozzfest 2005 second stage and playing the Cornerstone Festival (the
nation’s largest Christian music festival). Breakout retail markets include Los
Angeles, New York, Philadelphia, San Diego, Boston and Chicago.

» Unearth (Metal Blade): These Boston natives are carving out their place in
metal hardcore with headbangin’ performances with Shadows Fall, Hatebreed,
Damage Plan and Atreyu. Their current release, The Oncoming Storm, has
scanned over 105,000 to date, and they have a special-edition CO/DVD slated for
Oct. 18 release. They're currently on the road with Dillinger Escape Plan and wil!
tour with Slipknot and As | Lay Dying in October.

Major Metal Project

* Roadrunner United (Roadrunner): Evolving from an unassuming Dutch import
company into one of the world’s most innovative record labels over the past
quarter-century, Roadrunner has set a high standard in the music world, both in
musicianship and presentation, and has an unwavering commitment to some of
the most intense music in the hard rock and heavy metal genres.

Drawing on its past, Roadrunner has amassed an ail-star mega-group, the aptly

titled Roadrunner United, for the album The All- Star Sessions, marking the

label's 25th anniversary.

The fulllength studio release, in stores Oct. 11, boasts a who's who of the hard
rock world, including Joey Jordison (Slipknot), Dino Cazares (ex-Fear Factory),
Robert Flynn (Machine Head) and Matt Heafy (Trivium). The ailbum features
collaborations among 56 artists from 45 of Roadrunner’s past and present bands.

Michael Vogel is R&R’s Charts & Music Manager and does a weekly heavy

metal show on KNAC.com.

no idea of the numbers. We had to give up our
publishing to get the movie made, and we had
to give up our right to the characters. I have no
idea how much the movie has made. I couldn’t
even estimate it.

R&R: Beyond the financials, you must be very
pleased with the influence of this film, because 21
vears later people are still talking about it.

HS: Because of what we went through to
make it and the fact that it almost never came
out, it’s stunningly thrilling that the movie
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continues to have this life. I don’t think very
many movies that came out in 1984 are this
alive for that many people today. The respect
that it’s gotten is such a thrill because of the
disrespect it got at the beginning. Almost to a
man, all the studio guys who turned us down
the first time came back to us 10 years later
and asked us if we would do a sequel. It's one
of those lessons: If you stick around long
enough, you'll watch all those people eat their
words.
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ROCK TOP 30

September 30, 2005

qusE.lr( wngg( ARTIST TITLE LABEL(S) :(L)Eé Puv.s AII%T‘E’AIlLt:E w%ﬂsmo" mTALA%TD‘sm"s,
1 1 STAIND RightHere fFlp/Atiantic) 638 -27 I(H)IJ‘Z 19 25/0
2 o NICKELBACK Photograph (Roadrunner/{DJMG) £93 +8 31484 8 25/0
3 3 SEETHER Remedy (Wind-up/ 5713 -10 29273 24 2400
5 o AUDIDSLAVE Doesn’t Remind Me fnterscope/Epic) 524 +21 27917 13 23/0
4 5  FOO FIGHTERS Best Of You /RCA/RMG) 503 -38 27587 23 25/0
6 e SHINEDOWN Save Me (Atiantic/ 485 +20 23496 7 26/0
7 7 GREEN DAY Wake Me Up When September Ends (Reprise/ 355 -29 19811 1 1811
n o TRAPT Stand Up (Warner Bros.) 335 +25 12682 1" 2210
8 0 RDLLING STDNES Rough Justice (Virgin/ 339 +1 19435 9 16/0
10 @ NINE INCH NAILS The Hand That Feeds finterscape) 335 +13 16906 28 15/0
13 @ DISTURBED Stricken (Reprise/ 288 +24 11387 9 201
12 12 GREEN DAY Holiday /Reprise/ 288 -8 18532 28 19/0
9 13 SYSTEM OF A DDWN B.Y.0.B. (American/Columbia) 284 -48 12545 24 15/0
17 @ FDD FIGHTERS DOA (RCA/AMG) 244 +34 10648 5 24/
14 15 SYSTEM OF A DDWN Question! (American/Columbia) 235 -21 9783 9 15{0
15 16 TAPRDDT Caliing (Velvet Hammer/Atlantic/ 228 -4 6658 1" 170
16 17 CROSSFADE Colors (Columbia) 202 -1 8337 18 140
19 @ 10 YEARS Wasteland /Regublic/Universal) 177 +16 6430 14 14)0
18 @ 3 DDDRS DDWN Live For Today /Republic/Universal) 176 +8 4878 7 1610
21 20  HINDER Get Stoned (Universall 159 -4 6829 9 9/0
22 @ MUDVAYNE Forget To Remember (Epic/ 147 +8 5982 10 90
2% @ DISTURBED Guarded (Reprise/ 108 +13 6778 13 /1]
30 @ KORN Twisted Transistor (Vigin/ 103 +41 4183 2 124
26 @ INSTITUTE Bullet-Proof Skin /fnterscaps/ 107 +10 2354 4 10/0
28 €D  SEETHER Truth (Windup) 95 419 27688 2 12
23 26 DEFAULT Count OnMe /7V7) 95 -8 4653 7 101
24 27 BON JOVI Have A Nice Day f/sland/i0JMG/ I -10 7706 7 m
2 28 THEORY OF A DEADMAN Helo Lonely (Walk Away From This) (Roadrumner/IDMG) 82 -2 4072 6 8/0
= @ AVENGED SEVENFOLD Bat Country (Wamer Bros.) n +16 1632 2 1013
@ NINE INCH NAILS Only (/nterscope/ 12 +11 2523 1 6/0
27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in piays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 109). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).@ 2005 Radio & Records.

POWERED[1]

MEDIABASE

MOST ADDED'

ARTIST TITLE (ABEL(S)

SEVENDUST Ugly /Winedark/7Bros.)
Total Plays: 67, Total Stations: 7, Adds: |

ILL NINO What You Deserve (Roadrunner/(0JMG)
Total Piays: 55, Total Stations: 4, Adds: 0

FALL OUT BOY Sugar, We're Goin’ Down (/sland/iDJMG)
Total Plays: 50, Total Stations: 3, Adds: 0

NEW & ACTIVE

SCOTT STAPP The Great Divide (Wind-up/
Total Plays: 32, Total Stations: 8, Adds: 7

CASANOVAS Livin' in The City //ROCK/
Total Plays: 32, Total Stations: 4, Adds: 0

THOUSAND FOOT KRUTCH Move (Tooth & Nail/EM/ Music Reactive
Total Plays: 28, Total Stations: 5, Adds: 1

STAIND Falling (Flig/Atiantic/
Total Plays: 15, Total Stations: 3, Adds: 1

SCOTT STAPP The Great Divide (Winc-up/ 7
KDRN Twisted Transistor (Virgin/ 4
AVENGED SEVENFOLD Bat Country (Warner Bros.) 3
MOST ‘,
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
KDRN Twisted Transistor (Vigin/ +41
FOO FIGHTERS DOA (RCA/RMG) +34
AUDIDSLAVE Doesn't Remind Me fInterscope/Epic) +27
TRAPT Stand Up (Warner Bros.) +26
DISTURBED Stricken (Reprise/ +24
ILL NINO What You Deserve (Roadrunner/IDJMG) +22
WEEZER Beverty Hills (Geffen) +22
SHINEDOWN Save Me (Atiantic/ +20
SEETHER Truth (Wind-up/ +19
GREEN DAY Jesus 0f Suburbia /Reprise/ +17
MOST
PLAYED RECURRENTS
TOTAL
ARMIST TITLE LABEL(S) PLAYS
CROSSFADE Cold /Columbial 1
VELVET REVOLVER Fali To Pieces (RCA/RMG/ 169
AUDIOSLAVE Be Yourself finterscope/Epic) 157
JET Cold Hard Bitch (Atlantic) 154
VELVET REVOLVER Slither (RCA/RMG) 146
MUDVAYNE Happy? (Epic/ 130
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 126
THREE DAYS GRACE Just Like You Uive/Zomba Label Group) 120
DARK NEW DAY Brother (Wamer Bros.) 119
NICKELBACK Figured You Out (Roadrunner/iDJMG) 114

ADDS

Songs ranked by total plays

on the web at www. radieandreeards.com.

Station playlists for all R&R reporters are available

B Songs rankl—d by total plays

PD; Phil Mahoney
APD: Judi Civervlo
No Adds

WZZ0/Allentown, PA*
PD: Tori Thomas

MD; Cheis Line
No Adds

I(WHLIAnchouus AK

mwm
1 THOUSAND FOOT KRUTCH

WT0S/Augusta, ME
OM/PD: Steve Smith

APD: Chis Rush
20 BLACK LABEL SOCIETY

KIDC/Beaumom ™
OM: Joey

POMD: Mike Davis

No Adds

KZRR/Albuquerque, NM*
OM; Bl May

REPORTERS

Stations and their adds listed alphabetically by market
WPTQ/Bowling Green, KY
OM/PD: Alex "Aze” Chase

WMMS/Cleveland, OH*
PD: Bo Matthews

: o
APD/MO: Monty Foster MO: Hunter Scott
1 BUACK LABEL SOCIETY 1 SEETHER
11 QUEEN & PALL RODGERS 1 WENGED
1 DEFANT
1 SCOTT STAPP
WAQK/Canton, OH*
PO: Garett KNCN/Corpus Christi, TX*
MO- Nk Adeews OWPD: o e
APD/MO: Morte Moptana
SCOTTSTAPP
XORN
WPXC/Cape Cod, MA
OM: Seve MeVie
PO/MD: Swanne Tomaire KADS/Duluth
APD: James Galizgher OM/PD: Bill Jones
KORN APD: Jason Manning
No Adds
Bl b KLAQ/EI Paso, TX"
2 HANTHORNE HEIGHTS e
1 SCOTT STAPP A1PIIMD: Glenn Gara
LIERESENCE 1 SCOTT STAPP
WEBN/Cincinnati, OH* WMTT/Eimira, NY
WD Rick Vaske MD:Slephea Stimer
3 MD:
NoAdds NoAdds

KFLY/Eugene, OR ‘ KCLB/Paim Sprlna,'gl WHJYProvidence, RI* KBER/Sait Lake City, UT* KBROMWaco, TX
OMPD: Ciris Sargent PD: Anthooy *Ankiog* PD: Scott Laudank OM: Bruce Jooes POMO: Bront Hension
19 KORN : i APD: Doug Palmieri PD: Kelly Hammer 7 CHEVELLE
13 AVENGED SEVENFOLD No Adds APOMD: Darby Wikox 7 SEETHER
GREEN DAY
WWCT/Peoria, IL
WRCQ/Fayetieville, NC* sty K 0. TX WMZK/Wausau, Wi
R : Gobe Reynokis SRXSan Antonio, TX
el s oo | S e
AR No Adds PD: day Nachiis APOLEi eer " Lanber 1 THOUSAND FOOT
LT3 NoAdds STORY OF THE YEAR
WMMR/Philadelphia, PA* BLAGK LABEL SOCIETY
mmvc.ln:m“ﬂ glrﬂc.u Damico KZ0Z/San Luis Obispo, CA
PN e Kt DS T " Tt KCAL iverside, CA” " KBZSMichits Falls, TX
i : Steve Hofman : Chis Walers
1 KORN THOUSAND FOOT KRUTCH APD/MD: Daryl Norsen! PD: Liz yan
21 KORN KTUX/Shreveporl, LA® PN ik Vo
KDKB/Phoenix, AZ POMO: Fim Stone
WRKR/Xalamazoo, MI MO: Paul Peterson Hodus
OM: uuMm No Adds
DARD: Jay Deacon WRDWRnannke VA* .
WRIPitsburgh, PA® POM: Asron WWDG/Syracuse, NY
o, AP0 W e Tt O i Lt POWERED
P ks flonats 0 Sct Do MERIARA
KZZEMediord, OR o : A RA
; DISTURBED
prlnd] 80N JOVI
3 KORN a SCOTTSTAPP .
KUFC!WM. OR WXRX/Rocdord, IL Monitored Reporters
P Wé‘gl Dan Bozyk ;‘;ﬂmh KMOD/Tulsa, OK* 46 Total Reporters
POAE: ot an AVENGED SEVENFOLD 1 FOADRUNER UNTED D S 27 Total Monitored
THEORY OF ADEADMAN wucapnn:?mum' NH® - o 19 Total Indicator
PD: Chrs “Doc” KHIOII -
MD: Jason “JR™ Russetl Did Not Report,
WXMMM"W VA* 1 KRXQ/Sacramento, CA* PO: mww Playlist Frozen (1):
John Shomby STAPP OM/MD: Jim Fox IPDMI Kelly Garrett WKLT/Traversa City, M
MMW- AMERICAN MINOR PO: Pat Martin
STAIND
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e SLIADNING

Shadows are Security
In Stor2s Now J
Soundscan @ 120,000
Ontour with Unearth & Slipknot In Oct./Nov.

In Stores No‘v‘v" dscan @ over 32,000
On tour now w/BETWEEN THE BURIED AND ME, CEPHALIC CARNAGE & INTO THE MOAT

Wake Pig
In Stores 11-1-05

Qpe of the few modern Bands ! truly consider to be greal, an inspiration to
ol afl the memters of Coheed & Cambria. This is important.”
- Claudio $anchez of Coheed and Cambria

The Oncoming Storm Special Edition

"The Onccming Storm” In Stores Now / Soundscan @ over 106,000
— o "The Onccming Storm" Specia’ edition w/bonus DVD out 10-18-05
On tour with AS | LAY DYENG & SLIPKNOT in Oct./Nov.

EMIRICOUS

805-522-9111 x21 In Stores 1-24-06

- One delivers all <he rage, hooks, and
radio@metalblade.com solos metalheads have been waiting forl
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Subscribe to the most comprehensive and up-to-the-minute coverage
of radio husiness news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

SAVE OVER 25%! e R&R: The Industry’s Newspaper

R&R’S INDUSTRY VIP PACKAGE IS $44500 » R&R Today: The Industry's Leading Daily Fax

(Regular rate $595.00)
* R&R’'s Today's News

E-mail updates of breaking stories

The most comprehensive resource guide available

E-mail R&R at: FAX Credit Card Payments To:
subscribe@radioandrecords.com 310-203-8727
Call R&R at: Subscribe online:

310-788-1625 www.radioandrecards.com
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B Wk amsrmeveny ME de e ERY MG MEDIABASE
2 0 NICKELBACK Photograph (Roadrunner//DJMG) 1528 +64 72722 8 5411 M 0 sr A .D D Eb.
1 2 STAIND Right Here (Flip/Atlantic) 14€9 15 61218 20 5410
5 ©  DISTURBED Stricken (Repriss/ 1433 +11 64478 10  56i0 L) A0S
3 @  AUDIOSLAVE Dossn't Remind Me finterscope/Eaic) 1428 +42 65557 13 570 | OFFSPRING Next To You Columbia) 18
4 5  SEETHER Remedy Windup/ 1309 70 67480 25 56 ) EE B 19
¥ P : 0 KORN Twisted Transistor {¥irgin/ 8
6 6  CROSSFADE Colors (Columbis) 1275 -33 49331 21 5210 STAINO Falling (Fiig/Atlantic/ 8
7 a TRAPT Stand Up Wamer Bros.) 1222 +52 47857 12 56/0 ILL NINO What You Deserve {Roadrunner//IDJMG) 5
8 @ SYSTEM OF A DOWN Question! (American/Columbia) 1213 +87 49649 15  57)0 | MM Wings Of A Butterfly (Warner Bros.) 4
g o SHINEDOWN Save Me (Atlantic) 123 37 89 5 THRICE Image Of The Invisible (/s/and/IDJMG) 4
ave e Atiantic * 47838 7 6N | pRESENCE Ride (Curb/Wamer Bros.) 4
10 10 TAPROOT Calling (Velvet Hammer/Atlantic) 1031 21 34914 15 52/0
1 m MUDVAYNE Forget To Remember /£pic/ 1029 +36 35857 13 56/2 Ma sr
12 @ 10 YEARS Wasteland (Rgpublic/Universall 1012 +56 30510 17 540 lNCR A S
13 @ AVENGED SEVENFOLD Bat Country /Warner Bros.) 96¢ +117 33240 7 5511 S EA SED P‘ y —
15 @ FOO FIGHTERS DOA /RCA/RMG) 919 +129 43694 6 531 ARTIST THLE LABELLS) Ll
14 15 GREEN DAY Wake Me Up When September Ends (Raprise! 47 -48 32012 13 440 KORN Twisted Transistor Virgin/ +368
30 @ KORN Twisted Transistor (Virgin/ 702 +368 32211 2 51/8 FOO FIGHTERS DOA /RCA/AMG) +129
16 17 FOD FIGHTERS Best Of You (RCA/RMG) 696- 18 M2 23 4m sysf;‘lf::igfgf_"iol‘;:a',Cj"""Y (Warmer Bros.) +m
" ricken (Reprise, +
W L nh GO A 661 A2 20868 16 M40 | gycrey oF A DOWN Question! MmericanColumbial  +87
17 19 MUDVAYNE Happy? (Epic] 660 222 33493 34 520 HIM Wings Of A Butterfly (Warner Bras.) +77
20 20  NINE INCH NAILS The Hand That Feeds //nterscope) 634 -19 38523 28 45{D NINE INCH NAILS Only finterscape/ +1
24 @ 3DOORS DOWN Live For Today Republic/Universal 630 +66 19823 8 420 :Igggrgng"’(":’: :'" F°': ;;dﬂ; /”Eﬂ"/';m”é}”m/’ +:§
. otograph (Roadrunner, +
21 22 DISTURBED Guarded (Repriss/ 605 -20 26660 14 3310 10 YEARS Wasteland (Republic/Universal) +56
22 23 CHEVELLE Panic Prone /Epic/ 597 7 18085 12 450
25 @ SEETHER Truth (Wind-up/ 557 +52 16773 4 472
23 25  OEFAULT Count On Me 7V7) 55 13 14227 11 40N MOST A,
28 @  SEVENDUST Ugly Winedark/7Bros.) 497  +41 0707 8 400 PLAYED RECURRENTS
26 @ HINDER Get Stoned /Unive.rsa// 495 0 10560 9 38n P R O .I‘L’ICé
27 28  INSTITUTE Bullet-Proof Skin finterscope/ 433 -27 9054 8 3612 SLIPKNOT Before | Forget (Roadrunner/{DJME) 503
i @ THOUSAND FOOT KRUTCH Move (Tooth & Naill/EMI Music Reactive) 353 +26 7408 5 3212 SYSTEM OF A DOWN B.Y.0.8. (American/Columbia) 578
32 € BLACK LABEL SOCIETY In This River fArtemis/ 326 +4 10748 5  26i0 :::;K"";&B;:‘;'QM:: 3';;0"‘ ”Z’/’V;/W'” ;;:
. rother (Wamer Bros.
29 31 THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (FoadrumeriDJMG) 323 -78 7636 10 310 CHEVELLE The Clincher (Ezic) %7
33 @ NINE INCH NAILS Only finterscopel 301 +1 10583 8 2212 BREAKING BENJAMIN Sooner Or Later (Hollywaad) 361
34 @ ILL NINO What You Deserve (Roadrunner/IDJMG) 250 +32 4148 4 29/5 CROSSFAQE Cold (Columbia) 348
35 @ VAUX Are You With Me (Lava/ 240 +32 6493 4 32 SLIPKNOT Duality {Roadrunner//DJMG) 3
THREE DAYS GRACE Home (ive/Zomba Label Group) 332
36 35  WEEZER We Are All On Drugs /Geffen/ 190 -3 6164 10 171 PAPA ROACH Getting Away With Murder (Geffen) 318
47 @ HIM Wings Of A Butterfly (Warner Bros. m +77 4428 2 21/4
37 37  DOPE Always {Artemis) 17 -18 3214 15 1510
39 @ PROM KINGS Bleeding (7hree Kings) 159 +26 3535 4 17M NE W& ACT’ VE
38 @ STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 146 +7 2251 3 2142 FEAR FACTORY Supernova (Calvin)
43 @ CASANOVAS Livin' In The City #ROCK) 136 +28 1788 3 151 Total Plays: 66, Total Stations: 7, Adds: 0
44 @ FALL OUT BOY Sugar, We're Goin' Down Aisland/DJMG) 126 +27 5669 3 6/0 ::‘;I ‘::a“s‘f'g: $::a|“;"'::f:n:h'; %ﬁ'{'ﬁ’ Coleectivel
@  STAIND Falling (Flip/Atiantic) 101 +54 8554 1 158 u,,spm’{‘{; Next To You (Columbia)
mn @ MY CHEMICAL ROMANCE Helena /Aeprise/ 97 +8 5146 14 50 Tll),la| Plays: SUbT:‘tIaI ?lalions:s 2'2', Adds:[ 19/ iionolami
| COHEED AND CAMBRIA The Suffering (Fqual Vision/Columbia)
41 44  CLUTCH 10001110101 /0RT) 90 36 1073 9 13/0 Total Plays: 54, Total Stations: 8, Adds: 0
45 45  DANKO JONES Lovercall (Razor & Tia) 89 -9 4382 18 9/0 REVELATION THEORY Slow Burn findependent/
40 46 SMILE EMPTY SOUL Don't Need You flava/ a9 43 1285 10 130 :ﬁ;’lglsaﬁv :8} Totr‘#. Staaons:csl Ad;S; 0 i
N our Time Has Come (/nterscape/Epic
42 47  RA Fallen Angels (Republic/Universal) 86 .27 2264 20 9/0 Totel Pleys: 40, Total Stations: 6, Adds: 0
50 48  ROLLING STONES Rough Justice (Virgin/ 83 -4 6796 2 710 SOCIALBURN Touch The Sky /iROCK)
. - Total Plays: 32, Total Stations: 6, Adds: 1
@ SCOTT ?TAPP The Great Divide /Wind-up/ 77 +3 10753 1 22119 THRICE Image Of The Invisible (island//0JMG)
@ 311 Don't Tread On Me /Va/calm/anba Label Gfﬂllﬂ/ 73 +3 1762 1 5’2 Total P|3YS: 14, Total Stations: 6, Adds: 4
57 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week | = — — —
of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is s'"'!' ranked by fotal plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting .
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays | | Station playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20085, Arbitron on the web at wwwi,radinandrecords. com.
Inc.).© 2005 Radio & Records.
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/ America’s Best Testing Active Rock Songs 12+ R R
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CANAD.
b M M M
Antist Title (Label) TW LW Famil. Bumn 18-34 18-24 25-34 W W ammsT T LsELs) By s FEP AN
MUDVAYNE Happy? (Epic/ 444 439 90% 15% 448 453 438 2 o AUDIOSLAVE Doesn’t Remind Me finterscope/Epic) 592 +15 8 1710
DISTURBED Guarded (Reprise/ 442 443 87% 6% 441 440 443 1 2 GREEN DAY Wake Me Up When September Ends /Raprise/ 564 14 12 16/0
DISTURBED Stricken (Reprise/ 439 445 84% 4% 444 447 438 5 Oq, OUR LADY PEACE Where Are You (Sany BMG Canada) 491 +5 13 18/0
SEETHER Remedy (Wind-up/ 434 434 9% 20% 434 432 438 4 4 o NICKELBACK Photograph (Roadrunner/iDJMG/ 472 19 8 15i0
SLIPKNOT Before | Forget (Roadrunner//DJMG/ 430 498 90% 14% 442 445 436 3 5 KILLERS Al These Things That I've Done fisend/0/MG) 457 46 17 1410
MUDVAYNE Forget To Remember £pic/ 421 421 M% % 44 440 44 10 0 FOO FIGHTERS DOA (RCA/RMG) 448 +84 5 1710
TRAPT Stand Up Warner Bros.) 417 410 86% 8% 414 404 435 [ 0* TREWS So She's Leavin' (Saay BMG Canada) 445 0 13 19/0
CROSSFADE Colors {Columbia) 417 424 8% 13% 409 411 404 8 o STAIND Right Here (Fijp/Atiantic) M +28 16 19/0
TAPRDOT Calling Vefvet Hammen/Atiantic) 408 397 7% 9% 403 394 441 7 9# THEGRY OF A DEADMAN Santa Monica (G04/Unversall 429 +6 16 17/0
SEETHER Truth (Windup) 408 - 60% 4% 415 421 400 n MATTHEW GOOD Gh Be Joyful (Universal Music Canada) 387 +33 7 18/0
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DARK NEW DAY Brother (Warner Bros.) 398 401 68% 11% 386 388 382 13 @ WEEZER We Are All On Drugs (Geffen/ 327 +30 8 131
STAIND Right Here (Flip/Atiantic) 396 394 93% 21% 392 386 4.04 12 13« DEFAULT Count On Me (7V7) 301 17 10 16/0
AVENGED SEVENFOLD Bat Country (Warner Bros.) 395 398 55% 8% 4.06 405 407 15 @ SWITCHFOOT Stars (Columbia) 289 +41 5 2011
SYSTEM OF A DOWN Question! /American/Columbia) 394 405 8% 16% 397 402 388 14 15  SEETHER Remedy /Windup/ 275 1 110
CHEVELLE Panic Prone (Epic/ 394 406 63% 10% 382 398 350 17 O  NINEINCHNAILS Oy finerscope) 240 +21 6 1010
SHINEDOWN Save Me (Atlantic) 393 391 66% 6% 387 385 390 16 @  BONJOVI Have ANice Day fisand//MG) 220 0 7 1210
COLD Happens All The Time (Fija/Lava) 393 393 62% 8% 391 385 405 19 @ FRANZ FERDINAND Do You Want To (Domina/Epic) 216 +26 3 8i2
SEVENDUST Ugly (Winedark/7Bros.) 391 416 55% 5% 3.98 4.00 394 2 @* COLIN JAMES Far Away Like A Radio MapleMusi/UMG) 206 +27 8 140
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AUDIOSLAVE Doesn't Remind Me (nferscapelEaic) 363 357 73% 21% 363 340 408 28 @ GORILLAZ FeslGoodlnc. Wigin 137 +6 8 40
Total sample sizeis 320 respondents. Tala! average favorability estimates are based ona scale of 15, (1=dlslike very much, 5 = ke very @ty ARMCHAIR CYNICS Bang (604iversal e 510
much). Total lamiliarity rep the ge of who ized the song. Total burn represents the number of 25 30 U2 City Of Blinding Lights dinterscape) 122 -28 14 10i0
respondents who said they are tired ol hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based T
0 persons 12+. Persons are screened via the Intemet. Once passed, they can lake the music test based on the format/music prefersnce. 26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended lo show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 9/18-9/24. Bullets appear on Songs gaining piays or remaining
Internet only. RateTheMusic is a reg of f ic.com. The RTM system, is available lor focal radio stations by flat from previous week. i two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premisre Radio Networks. Y, &below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. < Indicales Cancon.
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STEVEN STRICK
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Disaster-Relief
Alternatives

How should stations react when there’s a crisis?

(" "\ ne of the points covered in last week’s column was the

"importance of a radio station becoming part of the city it
serves. Under normal circumstances, that entails getting in-
volved in events and charities near and dear to the hearts of the
market’s audience. But it also means being ready to react when
there’s a crisis. That crisis may be local, but in other cases it may
be an event of great magnitude happening elsewhere in the
country or the world that can’t be ignored.

We witnessed the nation come together af-
ter the 9/11 attacks, and we are witnessing it
again in the aftermath of hurricanes Katrina
and Rita. Radio is playing an important part in
the Katrina relief effort, especially in the South-
east, where the worst of the damage occurred.

99X’s Foundation

WNNX (99X)/Atlanta is very close to the
area Katrina hit, and it's taking a generousand
multifaceted approach to helping victims of
the tragedy. The station made an early com-
mitment to help out, working with govern-
mentand private organiza-
tions in Atlanta to raise
money and supplies.

Alotof thoughtand plan-
ning have gone into 99X's
efforts, and station staffers
keep coming up with ever
more creative ways to help.
They started by establish-
ing the 99X Foundation for
Hurricane Katrina Relief,
an umbrella organization that centralizes the
station’s relief efforts.

One of the biggest events the station has
planned is the 99X Big Day In concert, set for
Oct. 25 at Atlanta’s Gwinnett Center and fea-
turing Audioslave, Seether and 30 Seconds To
Mars. Proceeds from the concert wili go to vic-
tims of Hurricane Katrina.

Leslie Fram

“Recovery is a long
process. It's not days,
weeks or a few months. it
takes years to replace
what can be replaced.”

John Rozz
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“When you visit the
evacuees, they are so
happy to see you. They
appreciate anything you
can give them.”

Leslie Fram

Additionally, the Toucher, Jimmy & Leslie
morning show is adopting families forced by
the hurricane to relocate to Atlanta, The Adopt
a Family program introduces families in need
to the 99X audience while urging listeners to
donate cash and department-store, phone and
gas gift cards. WNNX is also partnering with
Project Open Hand, which is helping feed the
evacuees,

The Katrina victims who have been direct-
ed to the Atlanta number in the thousands,
and displaced families are being featured both
on the air and on 99X's website (www.99x.com).
“These people have nothing,” says WNNXPD
Leslie Fram.

“Many of the area churches are housing
thousands of relocated victims. When you vis-
it these people, they are so happy to see you.
They appreciate anything you can give them.
They don't have the basic necessities of life,
and the look on their faces really affects you.”

And 99X isn't done yet: The station teamned
up with The Foo Fighters at a recent concert
and collected canned food, bottled water and
hygiene supplies for storm victims, and it’s
conducting the 99X Rock Auction for the ben-
efit of Hurricane Katrina survivors.

Currently up for bids in the online auction
are five trips to see Coldplay in Birmingham,
a trip to see The White Stripes at Coney Island
in New York and a charice to go surfing with
Switchfoot. One hundred percent of the mon-
ey raised is going to Katrina victims.

Finally, there’s also 99X Freedom for Relief,
in which 99X afternoon host Axel trades re-
quests for donations. All the money goes to
the Red Cross.

Beasley Gets Busy

Beasley Broadcasting, parent of WJBX (New
Rock 99X) in Ft. Myers, has established the
Beasley Disaster Relief Fund. All 41 stations
in the company are on board, bringing in con-
tributions from their own markets.

WIBX PD John Rozz says, “The Ft. Myers
market can certainly relate to the massive dev-
astation and cost of a significant hurricane.
Charlie paid us a visit last August.”

WIBX has been collecting donations on and
off the air, with most of the money raised be-
ing split between the American Red Cross and
the Salvation Army. Initially, Rozz says, the
station “went to the streets and auctioned off
tons of concert tickets to the biggest shows in
South Florida.” The person who gave the larg-
est donation got a chance to go backstage and
meet The Foo Fighters in Ft. Lauderdale.

Rozz says W]BX is in the process of putting
together a series of charity concerts, but he has
no details to share right now. Asked about the
audience’s response to the relief effort, he says,
“I wouldn't say it was overwhelming, but it
was pretty good. Maybe it would be stronger
if much of this area weren't still recovering
from last year.”

Plan Ahead

Any radio station could find itself facing
disaster at any time, and Rozz advises stations
to have a plan in place. “I'd suggest an imme-
diate department-head meeting, then a pro-
gramming staff meeting to specifically outline
your plan,” he says.

And make sure you know exactly how
you're going to deliver information to your
listeners. “Know who your television partner
will be during the roughest period,” says
Rozz. “Let’s face it: TV has a meteorologist on
staff. We don't.”

Your plan should also include specifics on
who's going to stay at the station (assuming
you're not directly in the _
path of the disaster) and ' ‘
who the point person is to
contact when the crisis is
over. “Much of what you
do, on and off the air, will
depend on how badly your
area is hit,” Rozz says. “Be
prepared for no power, wa-
ter, phones, gas, air condi-
tioning, etc., for quite some
time.”

FortMyers was hit hard by Hurricane Char-
lie last year, and Rozz says, “Recovery isa long
process. It's not days, weeks or a few months.
It takes years to replace what can be replaced.”

Citadel & WRAX

Florida’s neighbor to the north, Alabama,
took a direct hit from Katrina, devastating the
Alabama coastline, so WRAX/Birmingham
asked listeners to help by bringing bottled
water to a 311-Papa Roach concert held Sept.
5. The station collected more than 2,400 bot-
tles, which were taken directly to FEMA.

WRAX also partnered with the local Fox TV
affiliate in two separate drives for supplies, cash
and blood. According to WRAX PD Ken Wall,
the station raised more than $55,000, filled eight

John Rozz
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“We knew Katrina was
going to be a bitch, so
we put our heads
together and had the
plan ready to execute
days in advance.”

Ken Wall

tractor-trailer rigs with supplies and collected
100 units of blood. Additionally, WRAX parent
Citadel has a website, to which all the compa-
ny’s station websites are linked, set up for mak-
ing donations to the Red Cross.

Birmingham has been inundated with re-
located hurricane victims. “In the first few
days after Katrina, hotels were packed,” Wall
says. “Since then things have settled down a
bit. I'm not sure how many, exactly, have re-
located here as evacuees, but it's in the thou-
sands.” There are a couple of arenas housing
1,500 to 2,000 evacuees apiece.

Wolfgang, midday personality at WRAX's
sister Alternative in New Orleans, KKND
(106.7 The End), relocated to Birmingham in
the aftermath of the hurricane and is doing air-
shifts on WRAX.

Much of the media attention has focused on
New Orleans and Gulfport, MS, but Wall says
Gulf Breeze, AL and areas surrounding Mo-
bile were hit hard as well. WRAX has been
very careful to direct a lot of its relief efforts
locally. For example, donated blood went di-
rectly to people in Alabama who needed it.

Fantastic Response

The response from Birmingham has been
fantastic, according to Wall. “People are still
fired up about helping out,” he says. “With
Rita now in the picture, people are just as con-
cerned about the Texas coast. This isn’t an ef-
fort that we are going to let up on.

“The holidays are around the comer, so that
will present another set of problems for dis-
placed kids and Christmas, families, holiday
meals, etc.” He sees the relief efforts lasting
well into 2006.

Wall advises station staffs faced with an
impending storm to plan ahead. “We knew
Katrina was going to be a bitch, so we put our
heads together and had the plan ready to ex-
ecute days in advance,” he says.

Talking to these and other programmers af-
fected by the storm, it was clear the devasta-
tion is far worse than we can imagine from see-
ing it on TV. These programmers are dealing
with the victims face to face and witnessing a
kind of human suffering they have probably
never been exposed to before.

You have to give it up for our radio broth-
ers and sisters who are at the heart of the de-
struction. Everything they are doing to help
is making a difference.

Judging by the level of destruction, this re-
lief effort is going to be around for a while,
probably years. It has become part of the ra-
dio landscape. And this is the kind of crisis in
which radio shines, as a friend people can turn
to for information, entertainment and help.
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WwE W aRTIST TITLE LABELLS) i kTS R MEDIABASE
1 @ GORILLAZ Feel Good Inc. Virgin) 2486 +11 127044 26 7000 .
2 @ 311 Don't Tread On Me Volcano/Zamba Label Group) 2240 +56 96268 10 76/0 MOST ADDED
3 0 AUDIOSLAVE Doesn’t Remind Me finterscope/Epic/ 2133 +72 96473 14 7400 RIS T3
7 @ FALLDUT BOY Sugar, We're Goin' Down /island/i0JMG) 2074 +147 104650 20  53j0 KORN Twiste Transistor Vit ;"
5 6 NINE INCH NAILS Only finterscape/ 2029 +66 B7272 10 76/1 MY CHEMICAL ROMANCE The Ghost Of You fReprise/ 14
4 6  STAIND Right Here (Flip/Atiantic) 1823 147 78369 19 610 MORNINGWOOD Nth Degee (Capital n
6 7  GREEN DAY Wake Me Up When September Ends (Reprise/ 1822 11 91038 17 660 gfgz';'f";gd':::‘sm?:n’fﬁ”:’f;”ﬂ”"” 'g
8 8  FODFIGHTERS Best Of You (RCA/RMG) 1584 185 94626 23 6BI0 STROKES Juicebos (ACARME) e
14 € FODFIGHTERS DDA (RCA/RMG) 1432 +161 65382 6 730 HAWTHORNE HEIGHTS Niki FM (Victory/ 8
13 (D SYSTEM DF A DDWN Question! (American/Calumbia) 1432 +129 60353 11 630 DEATH CAB FOR CUTIE Soul Meets Bady (Atfantic) 7
11 @  KILLERS Al These Things That I've Done (istand/i0/MG) 1373 +34 74110 13 570 '#X&Tﬁsmﬁﬁfr"ﬂ :’n"w";;“e"‘”%g’:f E/“""” Group) ;
g 12 SEETHER Remedy Wind-up) 1364 178 58837 25 5500
10 13 RISE AGAINST Swing Life Away (Geffen) 1275 J7 47088 21 5900
16 @ NICKELBACK Photograph /Roadrunner//DJMG) 1221 +80 57690 8 51/0
18 @  TRAPT StandUp Wamer Bros.) 1140 +17 36864 11 52
12 16 WEEZER We Are All On Drugs (Geffen) 124 200 38034 13 690
15 17 WEEZER Beverly Hills (Geffen/ 1105 63 55144 27 74:0 , MOST
17 18 NINEINCH NAILS The Hand That Feeds (interscape) 1102 29 7219 28 7500
2 (@ SHINEDOWN Save Me (Atiantic) 1066 +115 40350 7 5201 INCREASED PLAYS
19 @  WHITE STRIPES My Doorbell (Third Man/V2) 1054 +45 54666 11 553 A
ARTIST TILE LABEL(S) INCREASE
20 € COLDPLAY FixYou (Capital 1034 478 365 8 OO | st it -
22 €  FRANZ FERDINAND Do You Want To (Domino/Epic) 1019 +116 43767 6 603 DEPECHE MODE Precious /Mute/Sire/Reprise) +179
23 @ DISTURBED Stricken (Reprise/ 920 +48 31945 9  46/0 | DEATHCAB FOR CUTIE Soul Meets Body /Atiantic) +167
25 @  AVENGED SEVENFOLD Bat Country (Warner Bros.) 830  +87 34919 7 535 | FOOFIGHTERS DOA /RCAIAMG) S
24 @ 30 SECONOS TO MARS Attack (mmortalVigin) BB 434 26758 15 4Bz |y ou a0 e mﬁﬂ"fmm@?%%m o
27 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic) 840 +167 49334 8 50/7 STROKES Juicebox /CA/AME) +119
30 @ 10 YEARS Wasteland (Republic/Universall 662 +63 24929 14 312 FRANZ FERDINAND Do You Want To /Domino/Epic/ +116
34 @  INSTITUTE Bullet-Proof Skin laterscopel 582  +36 16978 8 431 | SHINEDOWN SaveMe Atinic +115
45 €@  KORN Twisted Transistor Vigin 517 +286 33676 2 a7jna | OAR Love AndMemores fava) i
28 30 BECK Gin finterscope/ 573 1 28205 18 3300
31 @ JACK JOHNSON Good People (Brushfire/Universal) 568 0 30832 12 310
37 €D 3DODRS DOWN Live For Today (Republic/Universal) 533 +4 11188 7 340
38 @ STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise/ 527 +82 13871 5 4013
26 34 SWITCHFOOT Stars (Columbia) 524 223 18310 13 40/0 NEW & ACTIVE
35 35  OURLADY PEACE Where Are You /Columbia) 483 46 18869 10 3400
32 36  TAPROOT Calling (Velvet Hammer/Atiantic) 480 -80 12765 13 280 BLODOHOUND GANG No Hard Feelings (Republic/Geffen/
3 37 COLO Happens All The Time izl ava) a62 95 16597 14 3o | e B o Siaters ) hdts: B
36 38  HAWTHORNEHEIGHTS Ohio Is For Lovers Victory) 452 64 13168 16 4100 Total Plays: 185, Total Stations: 18, Adds: 2
29 39 HOTHOT HEAT Middle Of Nowhere (Sire/Reprise) 452 455 33883 18 29)0 ;ﬂo?;';::“:ﬂggﬂgm f;gzle: f%%ds- "
39 @  FRAY Over My Head (Cable Car) (Epic/ 437 +6 12857 10 2610 VAUX A,Ye .You V'Iith Mell a";' e
43 @ SEETHER Truth (Wind-up/ 407 +101 9486 2 333 Total Plays: 152, Total Stations: 18, Adds: 1
40 @ BRAVERY Unconditional (slandIMG) . 407  +30 15665 4 34N ;‘;’::IV;;;‘::“&BT”;::{"S{ ::’:‘:"s"‘]' gfms s
42 (D COHEED AND CAMBRIA The Suffering Equal Vision/Columbia) 401 +82 10360 3 385 STROKES Juicebox (RCA/RMG)
47 @ OEPECHEMODE Precious (Mute/Sire/Reprise) 391 +179 32969 2 275 Total Plays: 119, Tota Stations: 8, Adds:9
M 45 DEFAULT CountOnMe /7V7) 32 3 nmg g g | e ey Mt Eatop
44 46  DISTURBED Guarded (Reprise) 257 37 10382 13 90 MXPX Wrecking Hotel Rooms /SiceneDummy)
46 47 MUOVAYNE Forget To Remember (pic/ 255 10 7015 5 2000 Ir\;::"(’;'?;"“g; ;::Bs‘a'{:"s:fi ::/;;:M bl Group
@  0.AR. Love And Memories (Laval 251 +108 13897 12013 Total Plays: 97, Total St:t'ilongnl 6, Adds: 7 g
48 49 ALL-AMERICAN REJECTS Move Along finterscope/ 202 6 1093 3 1700 OFFSPRING Next To You (Columbia)
50 50 STELLASTARR® Sweet Troubled Soul (RCA/RMG) 184 2 4817 3 1gp | TVotal Plays: 96, Total Stations: 15, Adds: 10

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger i

in plays is

Songs ranked by total plays

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaily reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

Station playlists for all R&R reporters are available
on the web at www.radipandrecords.com.
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\Mediahase Research, a division of Premiere Radio Networks.

m’gﬂmMIISIﬂ [,'”I” America’s Best Testing Alternative Songs 12 +
pirAdfi For The Week Ending 9/23/05
Persons Men  Women
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY Wake Me Up When September Ends (Reprise/ 4.16 413 99% 25% 4.24 422 4.27
FALL DUT BOY Sugar, We're Goin' Down /island//DJ/MG)  4.10 4.22 97% 27% 4.08 399 419
GORILLAZ Feel Good Inc. (Virgin/ 404 413 96% 0% 421 4.26 4.14
FOO FIGHTERS Best Of You (RCA/AMG) 4.00 388 98% 36% 395 3.85 4.08
RISE AGAINST Swing Life Away (Geffen/ 400 400 81% 18% 4.08 4.07 4.10
FOOD FIGHTERS DOA /RCA/RMG) 400 396 7% 9% 4.04 4.10 3.86
KILLERS All These Things That I've Oone fiskand//OJMG) 393  3.87 91% 27% 3199 3.99 384
AUDIOSLAVE Doesn't Remind Me faterscope/Epic/ 3.88 3.86 79% 15% 3.88 4.03 3.65
HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/ 383 3.65 64% 10% 373 368 3.83
SEETHER Remedy (Wind-up) 379 383 93% 3% 3.68 352 383
WEEZER Beverly Hills (Geffen/ 373 383 100% 50% 3.87 382 394
WEEZER We Are All On Orugs (Geffen/ in 3.70 86% 19% 368 3.79 3.48
NINE INCH NAILS Only ffaterscope/ 3.70 355 83% 21% 380 in 3.95
NINE INCH NAILS The Hand That Feeds fiaterscope/ 3569 377 96% 39% 3.72 364 3.85
SWITCHFOOT Stars (Columbia) 368  3.65 83% 18% 352 14 in
30 SECONDS TO MARS Attack {lmmortal/Virgin i6e 34 52% 1% 359 3151 384
AVENGED SEVENFOLD Bat Country {Warner Bros.) 364 335 46% 1% 372 3.62 3.89
BECK Girl finterscope/ 363 361 88% 25% 376 382 3.65
DISTURBED Stricken (Reprise/ 383 370 68% 14% 3.49 332 .77
311 Oon’t Tread On Me {Volcano/Zomba Label Group! 3.62 3.63 84% 211% 354 349 3.61
STAIND Right Here (Flig/Atlantic/ 358  3.66 86% 28% 351 333 3.80
TRAPT Stand Up (Warner Bros./ 358 370 78% 18% 348 335 in
SYSTEM OF A DOWN Question! (American/Columbia) 357 358 78% 19% 359 342 3.86
COLD Happens All The Time {Fip/tava/ 357 344 57% 12% 353 338 1.76
FRANZ FERDINAND Oo You Want To (Domina/Epic/ 356 346 66% 14% 355 350 364
SHINEDOWN Save Me (At/antic/ 353 344 55% 1% 336 329 347
TAPROOT Calling (Velvet Hammer/Atiantic/ 352 328 59% 16% 342 338 357
NICKELBACK Photograph {Aoadrunner/[0JMG) 345 361 80% 28% 338 329 351
COLDPLAY Fix You (Capitol) 3a 33 66% 17% 330 325 3.36
Total sample s:ze is 296 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Tolal famil r the p ge of wito ized the song. Total burn rep the number of dents who said they
are tired of heanng the song. Songs must have 40% familiarity to appear on survey. Sampie composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to repiace callout research. The results are intended fo show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by
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CATIE ANN CHIOS Roadrunrer st

Director/National Promotion Elias Chios and
wife Kelly are the proud parents of Catie Ann

Chios, who was born on Sept. 24 at
12:25pm. Miss Chios weighed in at 6 Ibs.,
2 0z. and measured 20 inches long.

THE HAPPY COUPLE T1im Mciirath
of Rise Against cuddles with KED.J/Phoenix
MD/midday host Robin Nash.

FALLING IN WITH FALL OUT BOY rai 0ut Boy are trekking across the country,
and recently they squeezed between a couple of buses with the gang from WDYL/Richmond.
Seen here (I-r) are Fall Out Boy's Pete Wentz, WDYL promotion staffer Punk Rock Liam,
contest winner Neil. WDYL promo guy Special Ed and MD Dustin “Fletcher” Matthews and the
band’s Patrick Stump.
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: TRIPLE A

OHN SCHOENBERGER

i

PART ONE OF A Two-PART SERIES

New Blood

How younger programmers and
listeners can revitalize Triple A

"['he overarching theme of this year’s Triple A Summit, held
in August in Boulder, CO, was the need for new blood at the
format in terms of younger artists and in terms of reaching out
to and nurturing young adult listeners. At the same time, for-
mat veterans must also offer advice and insight to the younger
members of the Triple A community.

The Thursday-morning panel “Bringing
New Blood to the Format” was moderated by
KINK/Portland, OR PD Dennis Constantine,
and the panelists included then-KZPL/Kansas
City PD Ted Edwards, WTTS/ Indianapolis PD
Brad Holtz, Sirius Satellite Radio Rock PD
Gary Schoenwetter, WRVA /Raleigh PD Jim
Zeigler and KTCZ/Minneapolis PD Lauren
MacLeash.

Getting Started

To get things started, Constantine showed
convention attendees a number of charts to give
us an idea of the makeup of the adult popula-
tion in the U.S. “One of the advantages we have
at the Triple A Summit each year is that we talk
about things that just apply to us,” he said. “I
want to talk first a bit about how the population
has changed over the years.

“Back in 1990, when a lot of the Triple A sta-
tions were signing on, the format was just
beginning to gain some traction within the in-
dustry, and the bulge of adult listeners was
squarely in the 25-34 cell. This was the biggest
opportunity and the most obvious target for a
format like Triple A that is conceived for adults.

“But as time went on that bulge shifted. By
1995 it was 30-39-year-olds, by 2000 it had in-
creased to 35-44, and by 2005 the bulge had
moved to 4049. So the bulge is growing older,
and that leads us to ask where we are headed.
By 2010 — just five years from now — the pop-
ulation bulge will be at 45-54.

“This is dangerously close to falling off the
edge in terms of the way advertisers think when
they buy 18-49 and 25-54 demos. When your
demos grow beyond 55, your value begins to
drop, and drop quickly. We are already seeing
this happen at many Oldies stations that can no

AT A R R T
“The roots of Triple A have
always been associated
with word of mouth, and
that is more important now
than ever before.”

Lauren Macleash
SRR

longer sustain themselves and are changing for-
mat.

“The choice for us at Triple A — and many
other formats, too, unless the ad agencies change
the way they buy advertising — is either eutha-
nize or ‘youth’-anize. Let's face it, if we intend
to survive as a format, we are going to have get
younger.”

Programming Advantage

Constantine went on to say that one of the
advantages of being in the Triple A format is that
even though we are targeting adults, we are not
confined by any nostalgic notions in terms of
how we can program our stations.

We are not stuck in certain decades, like Clas-
sic Rock or Oldies formats, nor are we limited
by musical styles. This gives us the opportunity
to continually adjust the musical mix of both
past and present music to fit the situation in a
given market.

Holtz, one of the format's younger program-
mers, is in the Indianapolis-Bloomington mar-
ket, where there are a lot of colleges and many
graduates end up settling.

EXPERT ADVICE Seen here are the participants in the “Bringing New Blood to the Format”
session at this year's Triple A Summit, (I-r) moderator Dennis Constantine, Brad Holtz, Ted Edwards,
Jim Zeigler, Gary Schoenwetter and Lauren MacLeash.

“We see our average listener to be in the 37-
38-year-old range,” he explained. “Having said
that, though, we skew our music toward a bit
younger adult. The way we do that is by stay-
ing true to the values of Triple A programming,
such as diversity of music and a wide variety of
hit songs, while still finding the songs that will
cause a spark with younger listeners while not
alienating the older demo.

“We also do a number of things that get the
listeners involved in the promotions that we do,
and we make many of
the artists we play ac-
cessible to them. The
personal touch that is
part of the Triple A phi-
losophy can work for us
in terms of keeping al-
most any adult —be he
younger or older — en-
gaged and entertained.”

WRVA (The River), a new sign-on, is trying to
reach a younger adult demo by concentrating on
the library more than on current songs at this
point. “We have taken alittle different approach,”
said Zeigler. “We do play some new music, but
The River is basically gold-based. The thinking
was to be more familiar since we're a new station.

“I'd say that we are almost ‘Jack’-like in our
philosophy but targeted at a specific lifegroup.
Focusing on the established Triple A hits and
some pop and altemative songs of the ‘80s and
'90s inherently skews us a bit younger.

“My theory is that much of the new music that
gets played by the format exclusively never be-
comes that familiar, even after several hundred
spins. Once you get past your Pls, it takes a lot
to get a listener familiar with new music and,
therefore, comfortable with your station. We are
not at a stage where we can take that kind of
chance yet.”

A Different Kind Of Competition

Both XM and Sirius have a wide variety of
music programming, and rock is certainly a cat-
egory that gets a lot of attention. Sirius has many
Rock channels, including its version of Triple A,
The Spectrum, which is overseen by Schoenwet-
ter. Constantine asked Schoenwetter if there was
any competition between the channels.

“Speaking about The Spectrum, in particular,
which is our Triple A channel, we don't approach
it as competition with the other Rock or even the
other adult-oriented channels,” Schoenwetter said.

“Odds are that we won't lose the listener from
Sirius; they’ll simply switch to another one of our
channels. For those whose tastes reside within
the rock world, whatever their mood might be,
we have something for them.

“Having said that, we make sure we have a
very dlear line of delineation between The Spec-
trum and, say, the Jam Band, Classic Rock and
Altemative channels. We make sure each chan-
nel has a distinct personality and that each chan-
nel is easy to identify in a short time of listening.

“Itis less about competition between the chan-
nels and more about making sure each of them
represents something unique. It also means that
some channels can complement others.

“More specifically, The Spectrum is targeting
adults in their 30s, and we have various Alter-
native channels that we hope will eventually
nurture listeners toward it. We use those Alter-
native channels to develop certain songs that we
will eventually add to the ‘five decades’ mix of
The Spectrum.”

Be Careful
KTCZ (Cities 97) is one of the heritage Triple
A stations. Ithas over two decades of history and
success in its market. At this point it represents
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more than just the music it plays, it's about an
image and a lifestyle. Constantine asked Ma-
cLeash what she does to aftract to younger lis-
teners.

*The format’s core listener demo is somewhere
between 36 and 42 years old,” MacLeash said.
“But our core 36-42-year-old is much different
from Classic Rock’s core 36-42-year-old, or AC’s,
so the expectations and lifestyles are different.

“At this stage of the game [ stay focused on
our core listeners and their expectations be-
cause that is where our
bread is buttered. At the
same time, though, part
of that expectation is that
we will challenge them
with new ideas, new mu-
sic and new artists. This
is where we can often ac-
complish our mission
and also offer ourselves up to the younger lis-
tener.

“Having said that, most of our cultivation of
the younger adult — the 25-34 cell — is done
through imaging and packaging. I use a lot of
different sources to find out the interests and
trends of younger folks, everything from talk-
ing to the guys who book the local clubs to in-
vestigating what's being downloaded from the
more popular Internet sites to looking at what
pops up in Soundscan. I also listen to my in-
terns.

“These are just some of the ways | get a feel
for what's happening out there that I should
know more about.”

Word Of Mouth

MacLeash made the point that, even though
itis not directly about music, she learned about
the movie Napoleon Dynamite. She realized it was
a cool thing with younger adults, and her using
some of the music from the movie in her beds
has given her station a hip factor.

“The key is that you don't have to play or tie
in to a lot of these things, just the right ones,”
she said. “That's how we caught on to Ben Lee
too. He had the right kind of music to appeal to
the upper end, but the college kids and young-
er adults are all about this artist, so getting in-
volved early made sense.

“The 24-34s are very connected and very tech-
savvy. They text-message and send photos to
eachother, and they are all over the Internet. The
roots of Triple A have always been associated
with word of mouth, and that is more impor-
tant now than ever before, so finding new ways
of getting the word out can benefit us on a vari-
ety of levels.

“I can’t emphasize enough, though, that you
have to be careful. You have to remember who
really supports your radio station on the whole.
1f you start to be too cool for the room, not only
are you going to scare off the loyal core, but the
younger end will likely see through your guise
too.
“Keep in mind that you can get involved
with certain shows and activities and really
give them a boost without the artists being part
of your daily programming. Much of what we
do for developing artists has little to do with
actual regular airplay. Eventually, that may be
the case, but you can certainly participate ear-
ly in meaningful ways if you believe in some-
thing.”

Next week, in Part Two, the panel identifies in more
detail the lifestyle characteristics of younger adults and
stggests ways to market to them. They also discuss how
many of the newer, younger artists out today are com-
patible with the core library artists of Triple A.
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‘ TRIPLE A TOP 30

September 30, 2005 POWERED[1]
W WEEK  ARTIST TITLE LABELES) RIS i e VEIMOMEHOS MEDIABASE
1 1 DAVID GRAY The One | Love /A TO/RCA/RMG) 360 23 20161 10 2210
3 2 U2 City Of Blinding Lights f/nterscope/ 357 4 16579 16 160 J .
4 3 SHERYL CROW Good Is Good (A&M/interscape) 357 1 15935 9 220 o MOST ADD Ep
] 4 DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 340 14 13357 13 2110 ARTIST TITLE LABELLS) apDS
5 5 JACK JOHNSON Good People Brushfire/Universal) 329 24 18770 20 230 | 600 GO DOLLS Better Days Warmer Bros) §
2 & ERICCLAPTON Revouon Duck/eprie 325 51 16568 10 210 ;':ETI'SESCA";:'E‘RE:‘}",;X:’:ﬁ;:’,m%%g’”” :
7 o ROLLING STONES Rough Justice ﬂllfylll/ 22 +9 15397 9 20/0 TREY ANASTASID Shine (Columbia) 4
10 €@  GREEN DAY Wake Me Up When September Ends (Reprise) 316 +50 18551 10  16/0 | DEPECHE MODE Precious (Hfute/Sire/Reprisel 3
9 9 TRACY CHAPMAN Change (Atlantic/ 293 2 14988 11 21p
13 10 NEILYOUNG The Painter (Reprise/ 285 2 15427 4 21
14 @  NICKEL CREEK When In Rome (Sugar Hil) 277 +#15 11417 9 211
8 @  COLDPLAY Fix You (Capita) 27 +11 12862 9 190
11 13 AQUALUNG Brighter Than Sunshine (Siightly Bigger/Red lnk/Columbis) 274 12 15103 14 210
15 @  BONNIE RAITT | Will Not Be Broken (Capitol m +3 15140 8 200 MOST ‘
12 ()  MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO/AMG) 253 +15 16033 19 16/0 INCREASED PLAYS
17 (D HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector) 253 +49 13338 5 1M -omaL
16 17 BECK Girl //II{EISL‘UFE/ 194 19 11943 17 15/0 ARTIST TITLE LABEL(S} m(;l{:xSE
2 @ VANMORRISON Stranded (Geffen) 185 +3 7984 7 13D GREEN DAY Wake Me Up When September Ends Reprise/ ~ +50
18 19 FRAY Over My Head (Cable Car) (£pic/ 174 10 7317 4 161 HERBIE KANCOCK f/JOHN MAYER Stitched Up
20 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 170 +39 8478 3 1911 {Hear Music/Vector) +48
22 @ TRISTANPRETTYMAN Love Love Love fVirgin/ 163 +4 6437 6 1310 35?,';'.,?,“30{‘{2?23‘ gwl '?;ﬂs Bo;v /jf/aﬂﬁvl +:57’
er Llays (warner B10s. +
24 €D  JOHN BUTLER TRIO What You Want (Lava) 15':’ +3 3139 5 130 €05 AN TEDESCHH Tred mVMy Toas fave FrncsstVMS 120
26 €  KEANE Bend And Break finterscope) 152 +11 6712 7181 CARBON LEAF Let Your Troubles Rol By Varguard) w
19 24 DESOL Karma (Curb/Reprise) 151 -33 5149 18 15{0 MICKELBACK Photograph (RoadrunnerfOJMG) +24
27 @  JAMES BLUNT You're Beautiful (Atiantic) 147 +21 6829 3 130 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AMG) +23
yA] 26 AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 144 15 5437 12 150 DEPECHE MODE Precious /Mute/Sire/Reprise) +22
%5 27 MELISSAETHERIDGE Refugee (siandiDJMG) 127 26 5600 7 1500 | JAMESBLUNT You're Beautitul dtiantic +2
2 @ WALLFLOWERS God Says Nothing Back /interscope/ 118 +11 3864 2 131N
30 @ BLUES TRAVELER Amber Awaits (Vanguard) 112 +5 4737 2 132
€))  SUSANTEDESCHI Tired Of My Tears (Verve Farecast/VME) 95 +24 3671 1122
24 Triple A reporters. Monitored airplay qa!a supplied by Mediabase Research, a division of Premiere Radio Netwo:-ks. Songs ranked by (otal plays tor‘the airpl@y week M O s T
of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in iotal plays, the Song with the larger increase in plays

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Total Audience equals Average Quarter Hour Persons times number P LA YE D R E CUR R E N TS

of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. AR;IST TMLE LsABEL{S) S ”: pLzA;s
. . . COLDPLAY Speed 6f Sound /Capitol] 0
DERECHEMODEC e et P SNOW PATROL Chocolate (4&Minterscape) m
NEW & ACTIVE Pl B e ol LS RINGSIDE Tird Of Being Sory (Fawiess/Geffen) 143
KATHLEEN EDWARDS In State (Zoe/Rounder g Sorry
Total Plays: 65, Total Stations: 8, Adds: 0 U2 Sometimes You Can't Make It On Your Own /interscope/ 122
DELBERT MCCLINTON One Of The Fortunate Few (New West/ KT TUNSTALL Black Horse & The Cherry Tree (Vigin/ JACK JOHNSON Sitting, Waiting, Wishing (BrushfireUniversall 118
Total Plays: 89, Totai Stations: 8, Adds: 0 Total Plays: 50, Total Stations: 4, Adds: 2 ANNA NALICK Breathe (2am) (Columbia) 107
CARBON LEAF Let Your Troubies Roll By Vanguard! FRANZ FERDINAND Do YouWant To (Domino/Epic) LOW MILLIONS Statve (Manhatten/eMC/ 102
Total Plays: 86, Total Stations: 9, Adds: 1 “otal Plays: 50, Total Stations: 3, Adds: 0 GREEN DAY Boulevard 0f Broken Dreams /Reprise/ 95
LEG KOTTKE & MIKE GORDON Sweet Emotion (ACA Victor/AMG/ FEIST Mushaboom (Cherry Tiee/interscopel KEANE Somewhere Only We Know flnterscape) 93
Total Plays: 80, Total Stations: 7, Adds: 0 Total Plays: 48, Total Stations: 8, Adds: 1 HOWIE DAY Colide (£pic/ 89
NICKELBACK Photograph (Roadrunner/iDJMG) JAMES MCMURTRY Childish Things (Compadre/ _
Total Plays: 80, Total Stations: 4, Adds: 0 Total Plays: 44, Total Stations: 3, Adds: 0 Station playlists for ali R&R reporters are avaifable

on the web at www. radéoandrecoms. com.

Songs ranked by tctal plays

1 Ny ?

SHERYL CROV

“Good its Good”

BDS AAA: 1 TELEVISION:

R&R Triple A: @ The View 9/27

BDS Adult Top 40: 9* CBS Early Show 10/14

R&R Hot AC: @ Letterman /22
Oprah 9/20
Conan TBA

In stores now!
Touring this fall sty s s s |

Scooter Inc. | xecorDs
www. s
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TRIPLE A TOP 30 INDICATOR

September 30, 2005

MOST ADDED’

ST THS TOTAL Y- TOTAL  WEEKSON TOTALSTATIONS!|  aRmiSTTITLE LABEL(S) A0S
L LSRR ) S RS W S S D ANNE CULLUM Get Your Way Verve ForecastiUniversal 15
1 o DAVID GRAY The One{ Love (ATO/RCA/AMG) 728 +14 7468 10 41/0 BEN HARPER & INNOCENT CRIMINALS Michelle (Razor & Tie) 8
4 e BONNIE RAITT | Will Not Be Broken (Capital) 575 +26 7164 8 41J0 TREY ANASTASIO Shine (Columbia) ) 7
S EmscLTon pet e w8 s R e O ;
3 4 ERICCLAPTON Revolution (Duck/Reprise/ 536 -31 5289 10 3410 JOHN MAYER TRID Who Oid You Think | Was (Aware/Cokumtial 5
6 5  HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector) 525 2 5291 9 3810 | SpiNDOCTORS Nice Taking To Me Auffnation s
7 ©  SHERYL CROW Good Is Good A&M/nterscape) 522 +7 4716 8 340 MADELEINE PEYROUX
9 @ ROLUNG STONES Rough Justice Virgin/ 505 +20 5461 8 330 | YoureGoing To Make Me Lonesome When You Go (Rounder 4
8 8  TRACY CHAPMAN Change /At/antic/ 505 -4 4650 1 m M o S T
5 9 DAVEMATTHEWS BAND Dreamgirl (RCA/AMG/ 500 -33 3305 1 2910
10 @ NICKEL CREEK When In Rome (Sugar Hil) 487 +9 5746 1 41/0 INCREASED PLA YS
11 ) NEILYOUNG The Painter (Reprise/ 475 +14 6085 4 391 (e
15 (@ DEATHCABFOR CUTIE Soul Meets Body (Atiantic/ 394 +9 6097 3 386 ;“E‘:T'HTE;EB“"‘FM“:’U"E Soul st By it e
12 ®  FRAY Over My Head (Cable Car) (Zpic) 339 +21 3161 7 20 BEN HARPER & INNDCENT CRIMINALS Michelle (Razor & Tie) +85
22 @  SUSAR TEDESCHI Tired Of My Tears (Verve Forecast/VMG) 317 +63 3550 2 3913 SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)  +63
16 (D  GREEN DAY Wake Me Up When September Ends (Repriss) 302 +12 2723 5 170 STRING CHEESE INCIDENT Orive (SCHFidelty) +47
17 @  DARWILLIAMS Echaes (Razor & Tie) 298  +16 4244 6 310 :I‘:)':I:SA?#:.':TD:::;?;;;JN (httant] *:g
o
21 Q NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise /4 TO/RMG) 272 +10 3073 4 N JAMIE CULLUM Get Your Way Verve Forecast/Universal a1
26 @ BLUES TRAVELER Amber Awaits (Vanguard) 253 +34 735 2 250 DEPECHE MDDE Precious /Mute/Sire/Reprise) +38
20 19 U2 City Of Blinding Lights finterscape) 252 -15 2181 16 1810 KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ +37
18 20  DELBERT MCCLINTON One Of The Fortunate Few /New West/ 248 -24 3694 8 28/0
19 21 MELISSA ETHERIDGE Refugee //siand/IDJMG) 246 22 1742 7 230 SYNDICA TED
4 22 BECK Gl iterscape) 242 58 333 17 1800 PROGRAMMING
23 23 TRISTAN PRETTYMAN Love Love Love (Virgin/ 240 -8 1006 4 20/0 Added This Week
24 24 PAULMCCARTNEY Fine Line (Capital 237 R 087 8 260 | World Cafe - Dan Reed 2- 77
@  RYAN ADAMS & THE CARDINALS The Hardest Part (Lost Highway) 209 +32 3540 1 2713 MAVIS STAPLES { BILLY PRESTON That's Enough
30 €@ JOHNBUTLER TRIO What You Want Lava) 201 +10 2018 2 1801 ::gg:nﬂg:nmgzlamm e B
29 27 WHITE STRIPES My Doorbell (Third Man/V2) 191 A1 2188 T AT | qres i e Mistake ving Bread
25 28  JOHN HIATT Master Of Disaster fNew West/ 187 -40 1841 16 18/0 Acoustic Cafe - Roh Rei t 734-761-2043
@ WALLFLOWERS Gad Says Nothing Back //nterscape/ 185 +14 1051 1 2112 CALEXICONIRON & WINE Prison On Route 41
@ SHEMEKIA COPELAND Who Stole My Radio? /Afigator) 183 +10 2412 1 21J0 JAMIE CULLUM London Skies
. . MARTY STUART Somebody Saved Me
48 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24.
© 2005 Radio & Records NELLY MCKAY If | Needed Someone
4 ™
WOKIKnoxville, TN® WXPWPhiiadelgtia, PA KRSH/Sania Rosa. CA" | WNCW/Spindale, NG
REPORTERS Dll Wike Hommond OMMD: &
tor ’P‘z;md:l Vllmn RVAN ADAMS & THE CARDINALS
Stations and their adds listed alphabetically by market WEPKLisile, kY mmﬂumﬂ O o Rocksamre ]
WaPS/Rkron. OH WB0S/Botton, MA* ET/Detroit, WE: Mika :
A o;'r‘ons POt ::u:;'lz:ls :‘:{’EJ"I’D:“:?"I: " oL smpss |
: JAMIE CULLUM bryoy g %%LLW mEY ‘Nm‘sm
KNBA/Anchorage, AK e s ol ' WCLZPorlang, ME
: Lorwn Dison’ [ WNMM/Madison, WI* oA Music Choice Adult Altermative/Satetit
am"&.:m w;’om%n otn WYGD/Eiizabeth City, NG ”‘;é#:,% e 080 Bhas 'g'-‘:% o HWI.III,ILISprinmieId, A
Eonar O - B tane e | Ao
WOKL/Ann Arbor, MI o Corauiagton® K CLMinnesgolis. MN* :" 500 G00 DOLLS e SN CoLoms
%"&x?&m ou- ml r’m Dog” APDMD e ot m“g&ﬂwmmi Sirius Spectrum/Satellite KGLB
No Adds b m{ o l::l‘l" o T RROSSR FtRiose WXRVIP o ;D,;ﬁ;d-%ﬁw" PR ] Lw“ v
KSPN/Aspen, CD TREY ANASTASIO %’3"-:“;‘:" WZEWMabile, AL* "’"‘g "fmmm s ;ngevma@om 7 A & st
ey ooum“w WMVY/Cape Cod, MA R mnuny 2 ROLLING STONES 7 SUSAN TEDESCHI
1 DEPECHE #0:P, KDZTIFI \ Bragg, CA : Lo Ana Koalk ? WELISSA EnvERiDGE 2 MELISSA ETHERIOGE
1 mmownm 2 JAMES MCMURTRY 3 KILLERS : ﬁ% WIVY/St. Thomas
1 W Cottom GC =T ‘:’{""ﬂsg" - o EEoescH wnSUanuulu NY OMPD: on Peerson
d Sll a MD: Brisa In
n lnmn- Eml 4 Bonm 4 ERIC BIBB WBJE/Monmauth, KJ m&'wuw CUTE N EAL EXICO WIMBON & WINE : E'g:omi M:.G MIKE Gonoon
600 600 DOLLS M
Gt e e, A e s e
- o L | HNADA 05,
e, T R, . SRR KA 5o B SR
‘rgn 45' D?:;nm:n - No Adds WWYVHillon Head, sc S CULM DEATH CABFOR CUTIE JOHN MAYER TRIO "s"m M pevRoU
o Gy KBXR/Columbia, MO LT oDy S KTHX/Reno, NV* 6 SPIN DOCTORS
3 CALEXICO WARON & WINE o oI | R osans APIGMonerey. CA g,,,,,.,',;",":..,,,.. KEXP/Seattle. WA KW Tucson, A2°
BN SRS PEHARPER S OGN CRMALS KSUTAgnacio, CD POAD: Comr Ehen Hoppr T e Rorers
WCBE Columbus, O KENZ/Salt Lake City, UT* :
ianan H0 Loy (i e o K e, N
s o 3 e oL 3 MADE LN PrYROLX 3 AT APOMD: Ao Lt
3 GALEXICO W/IRON & WINE MORCHEEBA e IO CRARAS
WIMD/Baltimore, MD WRLTMashle, TH" KERYSan Diego. CA” RYAN ADAMS & THE CAROINALS & M Ca oA CuTie
AEOING: Wik nlnl'sllamm Vasilikas vn'lSllndunannlu (LY QurD: oavid Hall Hall s m/nn Dana Shaieh Eha east TREY ANASTASIO
7 BEN mwsn & INNOCENT CRIMINALS nm uun Duncan FEIS :?-Jiosmnz
3 BOME 3 JOHN MAYER TRIO e KFOG/San Francisco, CA" DAVE POWERED[TA
' M e T s MEDIABASE
H-- B "',;:',:‘n%'gs‘ Ll 1 STAMG Ceese INCIDENT oy L  REREIE HANGOLX (0HN MAYER h
3 - 1 ; “Jofll MAVEEE TRIO Km,%mm, WA* “Monitored Reporters
ﬂ'f.’é".’.‘.‘;";‘;.l.'..',‘" : ﬁﬂnztglmmww ;wﬂgggw Y APOAMD: Shawn Siowart 72 Total Reporters
DEATH CAB FOR CUTIE I mD/Slndnnim 10 =
i ﬁ? &jnm E;E@mﬂ. Mo EV: ’SI%“D”% % m?':{?;;‘-m WKZENnmn o _24 Total Monitored
KBCOenver, CO* o WRSNorthampton, MA GPH FARPER & (MVOGENT CRIMINALS m,:_*g;;- e e
s e, 4o B SO % S waoo Dia Nt Repor,
O KT TONSTALL SPIN DOCTORS [ INNOCENT CAIMINALS | KBAC/Santa Fe, NM 3 RIC OCASEK Playlist Frozen (2):
9 BLUES TRAVELER JAMIE CULLUM CALEXICO W/RON & WINE 211'2: Ira Geedon 3 JAMIE CULLUM WNRN/Chartottesvitte, VA
e TREY ANASTASIO WUINWitmington, NC
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AMERICANA TOP 30 ALBUMS LI

( September 30, 2005 )
B B i s ey W e AMERICANA SPOTLIGHT
1 1 DELBERT MCCLINTON Cost Of Living M¥ew West) 122 21 5694 | By John Schoenberger
2 2 RODNEY CROWELL The Outsider (Cokmbia) 687 43 5975 | Artist: Hackensaw Boys
3 3 JAMES MCMURTRY Childish Things Compadre) 507 8 3055 Label: Nettwerk
4 4 DWIGHT YOAKAM Blame The Vain (New West) 4 18 8787 Many of the younger piayers of today have managed to bypass the preconceptions and musical
5 5 JIMMIE DALE GILMORE Come On Back /Rounder/ 442 18 2724 pigeonholes of previous generations and mix genres and eras without
] _ hesitation. The eight fellows who comprise Charlottesville, VA's Hack-
§ 6 ADRIENNE YOUNG The Art Of Virtue AddieBell/ an 36 6275 ensaw Boys are fine examples. These talented songwritérs and players
8 7 SONVOLT Okemah And The Melody... (Transmit Soundilegacy) 404 15 5744 m| take their cues from mountain music, to be sure, but aside from that,
o . ) 1 the field of influences is wide open. In fact, the H Boys are so tough to
9 NICKEL CREEK Why Should The Fire Die? Sugar Hill 387 + 3e08 { pin down that they have graced the stage with acts ranging from The
1 o BILLY JOE SHAVER The Real Deal (Compadre/ 383 +15 1683 | Flaming Lips and Modest Mouse to Charlie Louvin and The Del
) ; £ & .1 McCoury Band. Love What You Do is their third album, but it's their
7 10 JOHN HIATT Master Of Disaster iWew West/ n 85 1976 first on Nettwerk. Standout tracks include "Sun’s Work Undone,”
10 11 TWDTONS OF STEEL Veges (Palo Duro) 362 23 a5p4 | “Alabama Shamrock” and “Cannonball.”
12 12 TIM O BRIEN Cornbread Nation (Sugar Hill 352 2 1626
14 13 ELIZA GILKYSON Paradise Hotel (Red House) 309 -36 2916 AMERICA NA NEWS
L5 i P B TiB ilyBiaoe) 02 ik 2852 The Americana Music Conference, held Sept. 8-10 at the Nashville Convention Center, attracted
16 @ KNITTERS The Modern Sounds Of The Knitters (Zoe/Rounder) 302 +6 28§7 | anestimated 900 attendees, breaking last year's record of 734. Throughout the conference, delegates
" @ ) . and music fans bought posters, the new This /s Americana, Vol. 2CD, T-shirts, stickers and bracelets
g EIRMIE S STSTARa (G28] an £ T8 | 45 raise funds for Hurricane Katrina relief agencies and the Milk Money project ... Alison Krauss, Tim
19 @ STEPHEN BRUTON From The Five New West) 299 +25 1827 McGraw, Earl Scruggs and gospel singers BeBe and CeCe Winans have been named recipients of
the Nashville chaoter of the Recording Academy’s 2005 Recording Academy Honors. The award
26 @ MARTY STUART AND... Souis’ Chapel (Superiatone) 279 +62 872

recognizes outstanding individuals whose work embodies excellence and integrity. The winners will
13 19 JOHN PRINE Fair And Square /04 Boy) 275 74 12836 | be honored during a Nov. 7 dinner in Nashville ... The Grand Ole Opry will make a rare move to New
York for a one-off show at Carnegie Hail. The Nov. 14 event will feature performances by Trace

2 €@ ROBERTEARL KEEN Whal | Realy Mean (och) 213 : W82 ) adkins, Vince Gill, Alison Krauss & Union Station, Alan Jackson, Brad Paisley, Charley Pride, Ricky
22 21 PIETA BROWN In The Coal (¥alley) 260 5 1581 | Skaggs, Bill Anderson, Little Jimmy Dickens, Martina McBride and Trisha Yearwood. The show is
) part of the Opry’s 80th-anniversary czlebration and will be held just one day before the Country
17 22 ROBBIE FULKS Georgia Hard (Yep foc/ 254 25 103 | \Music Association Awards take place at New York's Madison Square Garden ... Speaking of Krauss,
18 23 GREENCARDS Weather And Water (Dualtone) 246 .30 5708 | Cracker Barrel stores have sold more than 200,000 copies of the Alison Krauss & Union Station
compilation Home on the Highways since May.
21 24 UNCLE EARL She Waits For Night (Rounder/ 243 24 212
2% @  JAMIE OLDAKER Mad Dogs & Okies (Concord 232 +3 1666 e ,
®

32 @  SOUTH AUSTIN JUG BAND Dark And Weary World (ndependeny) 215 +30 626 M OS TA DDE D

31 @ KATE CAMPBELL Biues & Lamentations. (Compass/ 212 +25 93¢ ARTIST TITLE LABELLS) ADDS

24 28 WILLIE NELSON Countryman (Lost Highway! 203 27 4214 PATTY LOVELESS Oreamin’ My Dreams (Epic/ 12

3 SUSAN TEDESCHI Hope & Desire (¥erve Forecast/VMG! n
> @ WODDYS Teluide To Temessee (ndependent Lls. o GEl 838 | \ARTY STUART AND HIS FABULDUS SUPERLATIVES Souls’ Chapel (Superitane/Univrsal South) 10
€  HACKENSAW BOYS Love What You Do errwerk/ 191 +20 1075 | KEVIN GORDON 0 Core Look At The Burning /Crowwille Collectivel 8
L = = = =% = RYAN ADAMS AND THE CARDINALS Jacksonsille City Nights fLost Highway! §
T ATt Ay s e o 2y of F et Sitor, ol GG | LY OB TIORVTON 080 g e :
radi WS, ellite radio and Internet { Ve L I I unts.
For more information please visit www.americanamusic.org. JERRY DOUGLAS T’Te BestKept Se:re} /I(ach./ ¢
© 2005 Americana Music Association. JON RANDALL Walking Among The Living (Epic/ 8
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All He Really Wants
For Christmas

An interview with Steven Curtis Chapman

Steven Curtis Chapman heads into the holidays with the first
single from the Music Inspired by the Chronicles of Narnia
CD, a new Christmas album, a new Christmas book and a Christ-
mas tour with MercyMe. Just before he went onstage at Walt
Disney World’s Night of Joy in Orlando, I got a chance to talk

with him about his busy fall.

You may already be playing “Remember-
ing You.” It's the first single from Music In-
spired by the Chronicles of Narnia: The Lion, the
Witch and the Wardrobe, which
hit stores Tuesday. I asked
Chapman if he wrote the song
after seeing the movie, and he
said, “No, I've actually not
seen the movie. | don’t know
that anybody has except the
inner sanctum, which I'm not
a part of at this point.

“1did get to see some of the
script, and the instructions [
was given before | started writ-
ing were to read the book and

wanted to bless me in that way — hint, hint,
Mickey Mouse, or anybody involved in this
movie.

“It was not a hard thing to
write. 'm always needing
things that remind me of
truth, and that's what this sto-
ry does in such an amazing,
creative way. That's why, for
me, it's really a story about re-
membering the past in order
to remind myself of what'sto
come, of the future.

“That's what [ love about
the way this story ends, be-
cause it ends, but it is really

see what happens. Somehow [
had lived a deprived child-
hood, in that I never had the
Chronicles of Narnia read to me, but I read The
Lion, the Witch and the Wardrobe at that point.

“A real good friend of mine who works
with Disney out in Los Angeles had been in-
volved in the whole process of getting the film
to be made, so he knew about it quite a while
ago and gave me a little tip that it was going
to happen.

“Obviously, there would be music, and he
said, ‘You're one of my favorites; you've got
to write some songs for this.” I read the book
and was very inspired. C.S. Lewis is brilliant.
I'vebeen a huge fan for years from Mere Chris-
tianity, Screwtape Letters and those kinds of
things, but I had never read any of the Chron-
icles of Narnia books.”

Capturing The Essence

“As a songwriter and a storyteller myself, I
think C.S. Lewis is the master, and | was so
inspired,” Chapman continued. “I finished
that one small book and had about five song
ideas swirling around in my head. ‘Remem-
bering You’ was the one that seemed like it
best captured the whole essence of it.

“In my mind [ wanted to write the perfect
end-title song that you walk out of the movie
theater singing in your head. I don’t know that
it will be used that way. In fact, right now the
plans are not for it to be the end title of the
movie, but I would gladly accept that if they

Steven Curtis Chapman

just a beginning, and you
know there’s so much more
to come. That's the story of
God's grace too.”

Chapman is excited about the video for the
song too. “It’s the first video of mine where
they're going to put movie clips together with
my video,” hesaid. “And we got to have some
of the sets from the film on the video shoot,
which was really cool.

“We have the lamppost, and we made snow
in Southern California, which was fun. We
kind of created Narnia in the middle of Cali-
fornia. Getting to see a video cut with actual
movie footage is going to be really exciting.”

Getting Inspired

Chapman’s first Christmas CD came out 10
years ago. His new CD, All I Really Want for
Christmas, landed in stores Tuesday. I asked
what made him decide that now is the right
time for another Christmas CD. He replied, "I
love Christmas music. There’s probably notany
other music that stirs more in me — the mem-
ories it brings up and the emotion it has in it.

“We had talked about doing another Christ-
mas record for several years. The record label
and management guys had asked me about
it and I kept telling them I didn't feel inspired
todoit.

“Actually, part of the inspiration has been
coming to this thing at Disney World each year
for the last two years. I've done the Candle-
light Processional. I get to narrate the Christ-

mas story straight out of the scriptures, and
there are a couple of really beautiful poems
and things that I'll read.

“There’s a 200-voice choir and a 70-piece or-
chestra. It's an awesome night, and it happens
right in the heart of Epcot Center here at Dis-
ney World.

“The last two years I've stood up there read-
ing the story, hearing these great Christmas
songs, and that kind of stirred something in
me. I found myself thinking, ‘Somebody needs
to redo that Christmas song. That’s a great
Christmas song.’ It was ‘Angels From the
Realms of Glory.’

“That’s part of where the inspiration came
from. The other part was feeling compelled to
write a song that would remind people about
the children who are orphans at Christmas.”

The Gift Of Family

“It's no secret to anybody now that when-
ever [ geta microphone in my hand or in front
of me [ talk about adoption and the fact that
there are 50 million orphans in the world,”
Chapman continued. “I like to ask, 'How en-
gaged are we with that? How can we be more
engaged, especially as a church here in Amer-
ica?’

“Thinking aboutall that, [ wrote a song called
‘All T Really Want.’ That became the anchor for
the Christmas record. I wanted a Christmas
record that gave me a chance to remind people
of this, but it’s not a heavy-handed song.

“Hopefully, it's a Christmas song that stirs
all those warm emotions about family being a
great treasure and about Christmas being the
time when we remember that.

“But while we're remembering what a trea-
sure family is, let’s remember a lot of kids who
don’t have that treasure and don’t have that
gift. Let's think about what we might be able
to do to help them. That’s a lot of why the
Christmas record came into existence.”

I wondered how much of the Christmas
CD is new and how much is traditional
Christmas music. “I'd say about 70% is tra-
ditional, and I think | wrote four new songs
out of the 12 songs on the CD,” Chapman re-
plied.

“My daughter, Shaohannah, is also on the
record with me. She’s on the cover with me,
she actually narrates the Christmas story, and
we sing ‘We Wish You a Merry Christmas’ to-
gether at the end of the record. For me, that's
worth the price of admission right there.”

The Tour

Chapman’s Christmas tour with MercyMe
starts the day after Thanksgiving. | asked how
they got together, and Chapman replied, "I
found out they were in the process of doing a
Christmas record. I did a song with MercyMe's

www americanradiohistorv com

IS

“l wrote a song called ‘All
I Really Want.” Hopefully,
it's a Christmas song that
stirs all those warm
emotions about family
being a great treasure and
about Christmas being the
time when we remember
that.”

ST T

Bart Millard and Third Day for the Passion of
the Christ CD called ‘I See Love.’

“That was the first time | had ever worked
with Bart, and [ got to spend some time with
him in the studio and find out what a great
guy he is to hang around. Through that I got
to spend more time with the band, and we
talked about trying to find a way to do a tour
together.

“We could never make it work, but then
I found out about the Christmas record, and
the managers and all those people started
talking. I thought it would be great, and, for-
tunately, the guys from MercyMe thought
the same.

"We’ve already been talking about ideas,
but the thing with Bart and me is, it’s going
to be hard for it not to be more of a comedy
show than a real music event, because the two
of us get together, and he’s such a cutup. It
could end up being like Abbott & Costello.”

A Christmas Miracle

Shaoey and Dot: A Christmias Miracle will be
released in November as the second book in
a series written by Chapman and his wife,
Mary Beth. “It's crazy,” Chapman said, reflect-
ing on their foray into writing children’s
books. "It seems like this whole realm of adop-
tion, the miracle that it is, has transformed our
lives and turned our lives upside down.

“We're always looking for opportunities to
tell others our story or to encourage other peo-
ple or the church to get involved — not be-
cause it's some great cause and it is our mis-
sion in life to get everyone to join the cause,
but because it is one of those things that, when
you experience something that's so incredi-
ble and life-changing and transforming, you
tell people about it.

“That's what this whole process of adop-
tion has been for us. We realized that God en-
courages us to do it because he wants to bless
us. He wants us to experience what we can
only experience when we do the things that
he tells us in scripture to do. He says to care
for the least of the least, and when you do it,
you're doing it for Him.

“God honors that, He blesses that, and we
wanted to encourage as many people as we
could. My wife thought, ‘What if we wrote a
little story — not just a “Here’s what hap-
pened,” but a whimsical, fun tale about a
little ladybug that shows up and carries the
story along?’

“As parents, we're always looking for ways
to encourage our kids to remember what
Christmas is really about, and this story is one
way of doing that.”
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September 30, 2005 ) POWERED[]]
W WS ARTIST TITLE LABEL(S) iy s Geart sids ME]" AB ASE
1 o CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1230 +39 10 3810
2 2 MERCYME In The Blink Of An Eye (iNO/Curb} 1134 -40 16 36/0
3 3 MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 804 63 17 3200 MOST ADDED’
7 o THIRD DAY Cry Out To Jesus (Essential/PLG) 780 +107 3 an
5 @  JADON LAVIK What If BEC/Tooth & Nail 776 425 P 3000 :‘;E:‘:;::ﬁ o BEG ot & ) “’:5
is Man voth & Nai
4 6 NATALIEGRANT Held (Curb) ' 726 -3 28 32/0 JOY WILLAMS We (Red Ik Reunion/PLG) A
8 7 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 626 -43 35 35/0 NICHOLE NORDEMAN What If (Sparrow/EMI CMG) 3
6 8  NICHOLE NORDEMAN Brave (Sparrow/EMICMG) 619 -57 24 34/0 MARK SCHULTZ | Am (Word/Curt/Warner Bros.) 2
9 ¢ MARK HARRIS For The First Time /V0/ 597 48 16 2440 JARS OF CLAY f/SARAH KELLY 1l Fly Away (Essential/PLG/ 2
10 10 AFTERS You (Simple/iVO) 585 7 17 21M DAVID CROWDER... Here Is Our King (Sixsteps/Sparrow/EMI CMG) 2
3 TOBYMAC Burn For You (Forefront/EM! CMG) 2
12 0 CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 533 +56 " 2411 SWITCHFOOT Stars Sparrow/EMI CHE) 3
n 12 POINT OF GRACE Wha Am | (Word/Curb/Warner Bros.) 524 -50 20 26i0
14 @ SUPERCHICK We Live fnpop) 482 +13 7 2210
20 @ JEREMY CAMP This Man (BEC/Tooth & Nail) 481 +107 5 23i5
15 15 JOHN DAVID WEBSTER Miracle (BHT/ 431 -30 25 3100 MOST
16 16 MICHAEL W. SMITH Here | Am (Reunion/PLG) 401 -49 15 2710 NCREASED PL YS
21 @ MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 400 +58 6 1912 ’I ’ T p—— ’A
17 18 PAUL COLMAN The One Thing finpop/ 392 -20 14 161 O
18 19 BIG DADDY WEAVE Just The Way | Am (Fervent/CurtyWarer Bros.) 368 -19 5 1)1 [ ARTISTTE LR INGREASE
22 @ AUDIO ADRENALINE King (ForeFront/EMI CMG) 332 +13 8 1710 THIRD DAY Cry UUI_ To Jesus (EssentiallPLG) +107
24 @  JOSHBATES Perfect Day (Beach Street/PLG) 287 +26 5 130 ;i’;;":"’nm; TB’"S Ma:ﬂ(ﬂffg”””,'i Z-’[';’j “%
arrow IMIine (Cssentiai +
28 @  ICONOCLAST Walk On n findependent 2 g 3 811 JARS OF CLAY ISARAH KELLY [l Fiy Away EssenrislPLG)  +64
23 €D  BETHANY DILLON All That | Can Do /Sparraw/EMI CMG) 265 0 7 1810 | MARK SCHULTZ | Am (Word/Curt/Warner Bros,) +58
25 @ KUTLESS Draw Me Close /BEC/Tooth & Nadl) 261 +7 9 4i0 CHRIS TOMLIN The Way | Was Made (Sixstens/Spamow/EMI CMG)  +56
27 @ DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EMI CMG) 248 +17 3 1412 ICONOCLAST Walk On In findependent) +52
26 @  TOBYMAC Bum For You (ForeFront/EMI CMG 247 +11 6 11j2 | SARA GROVES You Are The Sun () +43
@@  BEBONORMAN Borrow Mine (EssentialPLG) 26 473 1 i | HEROLE BN e S EAA G5/ b
i CASTING CROWNS Lifesong {Beach Street/Reunion/PLG) +39
@ JARS OF CLAY f/SARAH KELLY I'll Fly Away (Essential/PLG) 239 +64 1 1412
@ LINCOLN BREWSTER All To You f/ategrity Label Group) 237 +36 1 11
30 @ SAWYER BROWN They Don't Understand (Curt/ 218 +11 2 n . }
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ; f MOST b
9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is PL AYEp REC URREN TS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total numoer of new adds officially reported to R&R by each = 1Ws ER—— wradtd -
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Aud'ence equals Average Quarter Hour Persons times ;‘H‘v"s-
number of plays (times 100). Each daypan on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arkitron Inc. ARTIST TITLE LABEL(S)
(© 2005, Arbitron Inc.).© 2005 Radio & Records. TREEG3 Blessed Be Your Name finpap/ 504
AARON. SHUST Matchless Brash/ CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EM! CMG/ 451
NEW & A CTIVE Total Plays: 131, Total Stations: 8, Adds: 0 PHILLIPS, CRAIG & DEAN Friend Of God /N0/ 430
e e LT ] NATE SALLIE Save Me [Curt/ JEREMY CAMP Take You Back (BEC/Tooth & Nailf 419
Tatal Plays: 119, Total Stations: 10, Adds: 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG] 398
LIFEHOUSE You And Me (Geffen) BY THE TREE Hold You High tFervent/CurtyWarner Bros.) MATTHEW WEST More (Universal South/eM! CMG) 396
Total Plays: 210, Total Stations: 6, Adds: 0 Tatal Plays: 116, Total Statiors: 10, Adds: 0 CASTING CROWNS Who Am | Beach Street/Reunion/PLG) 382
JOY WILLIAMS We (Red InkiReunion/PLG/ 20EGIRL Scream (Sparrow/EMI CMG) SALVADOR Heaven Word/CurtyWarner Bros.) 376
Total Plays: 182, Total Stations: 11, Adds: 4 Total Plays: 113, Total Statiors: §, Adds: 0 MERCYME | Can Only Imagine ANO/Curt/ n
TDDD AGNEW In The Middle Of Me (SRE/Ardent/ JAC! VELASQUEZ Lay It Oown /Word Curb/Warner Bros.) NEWSBOYS He Reigns (Sparrow/EM! CMG) 352
Total Plays: 170, Total Stations: 8, Adds: 1 Total Plays: 113, Total Statiors: 4, Adds: 0
NEWSONG Rescue fintegrity Label Group! KUTLESS Ready For You (BEC/Tooth & Nailf Station playlists for all R&R reporters are available
Total Plays: 168, Total Stations: 13, Adds: 1 Total Plays: 105, Total Statiors: 5, Adds: 0 on the web at www.radioandrecards.cam.
Songs ranked by tctal plays

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

March
of Dimes

© March of Dimes Birth Defears Foundation, 2003
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CHR TOP 30 ROCK TOP 30
W B amnst ime vens) WHS ks "Dhar SRS | WAk Wk ARTIST TITLE LABEL(S) s elars VBN stimions
1 o JEREMY CAMP Lay Down My Pride (BEG/Tooth & Nai) 1367 +5 16 3000 1 o THOUSAND FOOT KRUTCH Absolute (Tooth & Nai) 369 +4 1 2911
4 o SWITCHFOOT Stars (Sparrow/EMI CMG) 1338 +97 1 3210 ¢ o RELIENT K Who | Am Hates Who I've Been (Gotee/ 332 +20 12 30i3
2 o AFTERS Beautiful Love (Simple/iNO) 1323 +4 14 3210 2 3 NUMBER ONE GUN We Are (BEC/Tooth & Naill 33 4 15 230
3 4 TOBYMAC Burn For You (Forefront/EMI CMG) 1273 44 13 310 5 o SEVENTH DAY SLUMBER Shattered... (BEC/Tooth &Nad) 301 +21 ] 26/0
6 0 SUPERCHICK We Live finpop/ 177 +102 a 300 4 e SWITCHFOOT Stars (Sparrow/EMI CMG) 301 +8 8 30/0
5 @  BARLOWGIRL Let Go (Fervent/Cur/Warner Bros) 1122 +1 1 3210 7 o FALLING UP inMy Dreams {Exit Caiypsan) (Tooth & Nail 276 0 14 211
8 e CASTING CROWNS Lifesong (Beach Street/Reunion/PLG). 1021 +79 | 2911 10 o SPOKEN September (Tooth & Naill 268 +34 8 2411
7 0 RELIENT K Who | Am Hates Who ['ve Been /Gotee/ 100D +21 1" 2710 n o DISCIPLE Into Black (SRE/ 254 +20 5 310
9 ] PAUL WRIGHT Take This Life (Goree/ 878 -63 15 2410 9 o BARLOWGIRL Let Go (Fervent/Curby/Warner Bros.) 254 +19 10 2314
12 @ JOY WILLIAMS We (Red Ink/Reunion/PLG/ 820 +25 5 30/0 8 @ PROJECT 86 All Of Me (Tooth & Nail) 253 +16 2 2113
4 0 TODD AGNEW Unchanging One (SRE/Ardent/ 798 +18 13 2100 6 11 DIZMAS Controversy (Credential/ 228 -50 15 2401
" 12 KUTLESS Strong Yower (BEC/Tooth & Naill 87 -83 23 16/0 13 @ EMERY Studying Politics (Tooth & Nail) 226 +8 7 16/2
10 13 JOHN REUBEN f/MATT THEISSEN Nuisance (Gotee/ 727 -169 20 2010 14 @ FLYLEAF I'm So Sick {Octone) 220 +2 9 2210
13 14 MATTHEW WEST Next... {Universal South/EMI CMG) 669 117 18 200 16 m HASTE THE DAY Long... (Soiic State/Tooth & Nail) 215 +3 10 200
16 @ CASTING PEARLS Alright flnpop/ 666 +51 9 240 15 15 JONAH33 Tell Me (SRE/Ardent/ 21 4 10 241
19 @ STORYSIDE:B Miracle (Gotee/ 627 +50 4 2710 25 @ STAPLE Sound Of Silence Fiicker/ 208 +42 6 2312
17 17 ZOEGIRL Scream (Sparrow/EMI CMG/ 590 ] 9 1710 17 17 SANCTUS REAL Closer (Sparrow/EMI CMG/ 203 -8 7 2100
18 18 STELLARKART Life Is Good /Word/Curb/Warner Bros.) 556 -33 1" 1810 ) @ CHEMISTRY About You (Razor & Tie) 194 +16 3 18/0
21 @ AUDIO ADRENALINE King /Forefront/EMI CMG) 541 +6 7 19{0 23 @ STELLAR KART Student Driver (WordCurtyWamer Bros) 184 +9 13 25i0
28 @ THIRD DAY Cry Out To Jesus (EssentialPLG) 538 +179 2 23/5 24 @ BLINDSIDE Fell In Love With The Game (ORT} 182 +11 4 22i0
23 @ MERCYME in The Blink Of An Eve /NO/Curt/ 518 +13 5 1812 20 21 MYRIAD Perfect Obligation (Floodgate/ 179 -9 10 1510
22 22 LIFEHOUSE You And Me (Geffen) 514 7 20 14/0 21 22 FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nad 170 16 5 141
20 23 SHAWN MCDONALD Take My Hand (Sparrow/EMI CMG) 488 -60 13 15j0 19 23 HOUSEOF HEROES Serial Sleepers (Gotee/ 165 -38 13 20/0
24 @ SEVEN PLACES Fall In Line (BEC/Tooth & Naill 464 +11 7 16/0 27 @ KRYSTAL MEYERS My Savior (Essential/PLG) 164 +15 4 17
25 @ KRYSTAL MEYERS My Savior (Essential/PLG/ a3 +11 4 1810 29 @ AFTERS Beautiful Love (Simple/iNO/ 151 +6 2 81
26 @ BETHANY DILLON All That | Can Do (Sparrow/EMI CMG/ 424 +11 " 17 26 26  GRAND PRIZE Break Me /4 postrophe/ 147 -2 5 1710
27 @ CHARITY VON Take Me Through It (Sianted) 389 +2 4 12i0 @ SUBSEVEN Hold On (Flicker) 144 +17 1 1811
29 @ INHABITED One Mare Night (Fervent/Word/Warner Bros,) 381 +178 3 1812 18 28 OLIVIA THE BAND Stars And Stripes /EssentialPLG] 134 - 12 191
@ SANCTUS REAL Closer (Sparrow/EM! CMG) n +92 1 1713 - 29 SUPERCHICK Anthem (Bruises & Scars) finpop/ 1 -3 3 211
@ 0JMAJ Love (Gotee) 292 +42 1 1012 @ MONDAY MORNING Sunshine (Sefectric/ 128 +5 1 181
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
NUMBER ONE GUN We Are /BEC/Tooth & Nail) ATH AVENUE JONES Stereo /Gotee/ MANIC DRIVE Memories Whiplash/ UNDYING ANTHEM Voices /November Twelve/
Total Plays: 285, Total Stations: 13, Adds: 4 Total Plays: 202, Total Stations: 10, Adds: 3 Total Plays: 109, Total Stations: 15, Adds: 2 Total Plays: 88, Total Stations: 11, Adds: 1
REBECCA ST. JAMES Alive (ForeFront/EMI CMG) NICOL SPONBERG Resurrection {Curb/ EOWYN Remedy (lndependent) TERMINAL Oark (Tooth & Nail/
Total Plays: 260, Total Stations: 14, Adds: 12 Total Plays: 194, Total Stations: 7, Adds: 0 Total Plays: 107, Total Stations: 12, Adds: 1 Total Plays: 85, Total Stations: 4, Adds: 0
JARS OF CLAY fISARAH KELLY VIl Fly Away /EssentialiPLG)  KENOALL PAYNE Stand /BHT/ INHABITED Revolution {Fervent/Curb(Warmer Bros. PLUMB Better /Curb)
Total Plays: 253, Total Stations: 10, Adds: 1 Total Plays: 183, Total Stations: 8, Adds: 1 Total Plays: 96, Total Stations: 12, Adds: 1 Total Plays: 81, Total Stations: 5, Adds: 4
MARY MARY Heaven (/ntegrity L abe! Group/ ROBBIE SEAY BAND Faith Of Qur Fathers (Sparrow/EM! CMG) KIDS IN THE WAY Breaking The Legs 0f Sheep (Flicker) CASTING PEARLS Alright /apop/
Total Plays: 219, Total Stations: 6, Adds: 0 Total Plays: 188, Total Stations: 8, Adds: 1 Total Plays: 94, Total Stations: 15, Adds: 3 Total Plays: 78, Total Stations: 11, Adds: 0
NATALIE GRANT What Are You Waiting For (Curb/ KIERRA “KIKI* SHEARD War (EM/ Gospel) STORYSIDE:B Miracle /Gotee/ TOBYMAC Bumn For You /Foref ront/EM! CMG/
Total Plays: 212, Total Stations: 9, Adds: 1 Total Plays: 187, Total Stations: 8, Adds: 1 Total Plays: 89, Total Stations: 12, Adds: 1 Total Plays: 76, Total Stations: 8, Adds: 1 )

-

December 8-11, 2005
| Nashville, Teninessee
www.radicandrecords.com
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TroyResearch

12 + For The Week Ending 9/23/05

W w W
25-54 25-34 35-44 45-54

W weBC  ARTIST TITLE LABEL(S) MRS ehs TR smions
1 o CASTING CROWNS Lifesang (Beach Street/Reunion/PLG) 298 +18 | 170
2 MARK SCHULTZ | Am (Word/CurtyWarner Bros) 284 +22 7 16/0
3 ©  STEPHEN MARSHALL Truly Amazing (MH Tunes) 258 +9 7 140
4 4 WAYBURN DEAN Each Day Of My Life (WayJade) 234 12 10 13/0
i 5 BEBO NORMAN Borrow Mine (Essential/PLG) 212 -4 10 1410
6 6 NEWSONG Rescue (/ntegrity Label Group) 202 27 13 110
10 o BART MILLARD Mawmaw's Song... (Simple/iNO) 200 +5 [} 13i0
§ 8 MARK HARRIS The Line Between The Two (/V0) 199 -44 15 1210
" 9 SELAH Be Thou My Vision (Curt) 184 -1 10 110
9 10 RICARDO I Cali Your Name (Waymaker) 176 21 1" 10/0
12 11 WATERMARK Holy Roar (Rocketown) 173 -6 8 13/0
16 @ ALLEN ASBURY Life To The Living (Doxology) 168 +14 4 1312
8 13 ANDY CHRISMAN Adore You (Upside/SHEL TER) 146 -60 20 9/0
14 14 MICHAEL W. SMITH Here | Am (Reunion/PLG/ 142 -23 17 10/0
13 15 PAULBALOCHE All The Earth... fintegrity Label Group) 140 -29 16 8i0
17 16 PAUL COLMAN The One Thing /inpop) 138 14 9 90

@  THIRD DAY Cry Out To Jesus (Essential PLG) 137 +89 1 13/6

15 18 STEVEN C. CHAPMAN Believe... (Sparrow/EMI CMG/ 133 -23 16 8i0
18 19 JACIVELASQUEZ Lay It Down (Word/Curb/Warner BrosJ121 -27 9 70
20 €D JEREMY CAMP This Man /BEC/Tooth & Nail 120 +23 2 10/2

18 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24.
© 2005 Radio & Records
Rhythmic Specialty Programming
AANK  ARTIST TITLE LABEL(S)
1 T-BONE Can | Live? (Flicker/
2 CROSS MOVEMENT Hey Yall (Cross Movement)
3 3 THE GOD WAY Klap Ya Hands fKaught Upg/
4 AMBASSADOR Feels Good /Cross Movement
5 FLAME /DA’ T.R.U.T.H. LA.D..E.S. [Cross Movement)
6 MANAFEST Let It Go BEC/
7 L.A. SYMPHONY Timeless /Gotee/
8 4TH AVENUE JONES Stereo /Gotee/
g NICOL SPONBERG Resurrection {Curly
L 10 SITUATION Starry Eyes (Kalubone]
7

America’s Best Testing Christian AC Songs

W

Attist Title (Label) Fam.

CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 99% 4.26 4.24 425 4.29
THIRD DAY Cry Out To Jesus (Essential/PLG) 712% 423 424 425 4n
NATALIE GRANT Held {Curty 99% 4.18 415 415 424
JEREMY CAMP This Man (BEC/Tooth & Nail) 87% 413 420 412 4.06
BIG DADDY WEAVE... You're Worthy... (Fervent/Curb/Warner Bros.) 93% 4.12 4.08 4.16 412
MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 93% 407 397 4.04 4139
CASTING CROWNS Lifesong /Beach Street/Reunion/PLG) 9% 4.07 410 406 4.06
BEBO NORMAN Nothing Without You (Essential/PLG) 97% 406 4.01 4.07 410
POINT OF GRACE Who Am | (Word/Curly/Warner Bros) 99% 4.03 413 393 4.03
DAVID CROWDER... Here'ls Our King... (Sixsteps/Sparrow/EMI CMG) 93% 4.01 4.06 3.91 4.06
MERCYME In The Blink Of An Eye /NO/Curb) 95% 400 399 406 396
BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 88% 4.00 4.05 3.87 4.07
BUILDING 429 No One Else Knows (Word/Curb/Warner Bros.) 97% 399 404 404 390
JADON LAVIK What If (BEC/Footh & Naill 98% 399 394 4.03 4.00
MATTHEW WEST Next Thing You Know Universal South/EM/CMG) 94% 397 390 4.12 3.89
PAUL COLMAN The One Thing lapop/ 97% 395 392 394 399
NICHOLE NORDEMAN Brave (Sparrow/EM| CMG) 98% 394 406 3.95 382
CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EM/ CMG) 88% 391 3.94 390 3.89
AFTERS You (Simpie/INO) 92% 386 384 3.85 390
MICHAEL W. SMITH Here | Am (Reunion/PLG) 96% 3.77 370 383 377

Total sample size Is 1608 respondents. Total average scores for music in the Contemporary Christian AC format, based on data from
surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score each song on a 1-5 scale
where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trademark of RadioResearch.Com. To inquire about Online

Music Tracking with TroyResearch, call Jonathan Little at 740-549-9700, x61 or email flittie@troyresearch.com. J
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Wi WEK  aRTIST TITLE LABEL(S) WS s TR staios
2 o CASTING CROWNS Lifesong /Beach Streel/ReuninPLG) 1244 +78 10 381
1 2 MERCYME In The Blink Of An Eye (INO/Curt) 1172 A 16 3700
6 0 JEREMY CAMP This Man (BEC/Tooth & Nail) 884  +137 7 3210
4 o CHRIS TOMLIN The Way... (Sixsteps/Spamow/EMICMG) 816 +34 12 3
- e MATTHEW WEST Next... (Universal Soutf/EMI CMG) 196 +6 17 2710
8 G BIG DADDY WEAVE Just... (Fervent/CurtyWarner Bros.) 789 +53 9 310
12 © THiRDDAY Cry Dut To Jesus (EssentialPLG) 775  +170 3 3417
9 ©  MARK SCHULTZ | Am (Word/Curl/Warner Bros.) 764 +43 9 2810
i o AFTERS You (Simple/iNG) 757 +8 15 2710
5 10 MICHAEL W. SMITH Here | Am fReunion/PLG/ 687 94 18 2810
10 0 BEBO NORMAN Borrow Mine (Essential/PLG) 653 +31 1" 2611
n 12 JADON LAVIK What If (BEC/Tooth & Naif 601 -18 27 201
14 @ AARON SHUST Matchiess (Brash/ 592 +70 5 2910
15 @ BETHANY DILLON Al That ... (Sparrow/EMICMG! 524 +2 13 220
16 @ DAVIO CROWDER... Here... (Sixsteps/Spamow/EMICMG) 518 +15 7 240
18 @ MARK HARRIS For The First Time /¥0/ 464 +28 20 17
17 17 NEWSDNG Rescue {/ntegrity Label Group) 408 -90 18 15/0
19 18 PAUL COLMAN The One Thing finpop/ 389 -18 19 14{0
20 19 AUDIO ADRENALINE King /ForeFront/EMI CMG) 72 21 9 1810
24 20 BY THE TREE Only To You fFervent/ 360 -2 B 1710
25 @ SUPERCHICK We Live /inpop/ 346 +23 5 1811
22 22 STEVEN C.CHAPMAN Believe... (Sparrow/EMI CMG) 337 -49 17 15/0
29 @ KUTLESS Ready For You (BEC/Tooth & Naill N +53 3 15{0
23 24 SHAUN GRDVES Bless The Lord (Rocketown/ 316 -54 17 1310
- @ LINCOLN BREWSTER Al To You fintegrity Label Group) 286 +4§ 2 13j2
@ STEVEN €. CHAPMAN Remembering... (Spamow/EMI CMG) 282 +38 1 1611
26 27 PAUL WRIGHT Take This Life (Gotee/ 278 -19 10 1310
30 @ JOY WILLIAMS We (Bed Ink/Reunion/PLG) 276 +34 2 1812
@ TODD AGNEW In The Middle 0 Me /[SBE/Ardent/ 272 +53 1 14j2
28 30  CHRIS RICE Love Like Crazy-(iV0) 264 -18 7 1310
38 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/18 - Saturday 9/24.
© 2005 Radio & Records
NEW & ACTIVE
JOSH BATES Perfect Day (Beach Street/PLG) SARA GROVES You Are The Sun /V0)
Total Plays: 260, Total Stations: 13, Adds: 3 Total Plays: 166, Total Stations: 9, Adds: 4
NICHOLE NORDEMAN What If (Sparrow/EMi CMG/ CHARITY VON Take Me Through It (Slanted)
Total Plays: 225, Total Stations: 15, Adds: 7 Total Plays: 146, Total Stations: 7, Adds: 0
GINNY DWENS Fellow Traveler {Rocketown/ ALLEN ASBURY Life To The Living (Doxalogy/
Total Plays: 204, Total Stations: 12, Adds: 3 Total Plays: 131, Total Stations: 6, Adds: 1
BROTRER'S KEEPER Beyond Beautiful (Training Union/Ardent/ BART MILLARD Mawmaw's Song... (Simp/e/INO)
Total Plays: 191, Totat Stations: 11, Adds: 1 Total Plays: 130, Total Stations: 5, Adds: 1
JARS DF CLAY fISARAR KELLY VIl Fly Away (Essential PLG/ SCOTY KRIPPAYNE Alive Again (Spring Hil
Qolai Plays: 179, Total Stations: 12, Adds: 1 Total Plays: 119, Total Stations: 7, Adds: 1 )

rAnother Entry In The
Barlow Girls’ Journal

When sisters Rebecca, Alyssa and
Lauren Barlow, better known as
BarlowGirl, released their second al-
bum, Another Journal Entry, this week,
they were excited — and rightly so.
They wrote eight of the songs on the
new CD, their good friend and men-
tor Todd Agnew sings on one of the
tracks, and they got to put the
BarlowGirl touch on a couple of
tunes that were written by well-
known worship artists.

“It’s so much about our journey
over this year, things that God has
taught us about the concept in Rev-
elation of living hot or cold — don’t
live gray,” Alyssa says. ” And there are
some different songs about Psalm 73
and things that God has taught us. It's
kind of the same thing as the last al-

.

bum. We just opened up our journal
and said, "Here’s what I'm learning.
Here’s what God is teaching me.””
Not only are the sisters a team on
the record and onstage, but they |
write their songs together too.
Rebecca explains, “It’s funny: We’ve l

been writing for five or six years to-
gether, and we’ve learned that God
wants all three of us to be together
and to each bring our different piece.
If one of us doesn’t bring our piece,
the songs are awful. God is really
teaching us how to be a team.”
Lauren sums up the new album,
saying, “The message is based on
Romans 12:2, which says you don’t
have to conform to the world, but
you can be transformed by letting
God renew your mind.” J
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Stations and their adds listed alphabetically by market

~ M
KYTY/ . OR WJOK/Grand Rapids, Mi* | WCQR/Johnson City* WMCU/Miami, FL* WMSI/Portiand, ME KCMS/Seattie, WA* WGTS/Washington, 0C*
Ac PO/ME: Rick Sievoes: OMPD: Troy West POMO: Jason Sharp OWPD: Dwight Tapor PO: Posta K. PO: Scot Valeatie PD: Becky Wisen
4 REBECCA ST, JAVES MO; Brian Neison No Adds 3 ANTOMO NEAL APD: Joo Polek MD: Tom Potijehe APD: Brenaun Wisnbizh
4 TELECAST 18 SWITGHFOOT ;ewmusr..uuzs JOY WILLIAMS No Adds HO: Rob Comsy
3 NATALIE GRANT WILLIAMS
B Abany, GA WBGLChampaign, IL | WHMHK/Colomba, SC* T KOBC/Jopiin, MO Nohaes
Roger “Cazper” OM: Jeft Scott PO: Tom Grosns WBFJ/Greenshoro, NC OMPD: Lisa Davis: KFIS/Portfand, OR®
wmm PO: Ayaa Springer APD: Wik Weston KLRGFayetteville, AR PO/MD; Watly Deckar 15 NCHOLE NORDEMAN WAWZ Middtesex, NJ* o e WFRN/South Bend, IN KTLYWichita, KS®
20 GINNY OWENS MO: Jos Buchansn 4 NATALIE GRANT OWPE: Meledy Ml APD; Darron Stevens 15 SARA GROVES OM: Scott Taylor o0 O PO: Jim Carter PO Dokl P
20 THIRD DAY 18 THIRD DAY 3 CHRIS TOMLIN 8 UNCOLN BREWSTER 14 TODD AGNEW PO: Johasy Stone - Kol Tolor MD: Doy Meore N: Jou Rivirs
7 NCHOLE NORDEMAN SRR [[MO: Keké Shovee Hodss SIANALAVRA NoAdes
N . KLICAXansas City, MO' No Adds 2 BROTHER'S KEEPER
el bl WRCH/Chariotte® WCVO/Columbus, OH* WLFGroenvite, SC O: Bod Jooes KSLTfRapid City, SO
WO: Ml Stoudt e s — o ey WCLNFayetieville, NC APD: Gary Wiber Bl WEZHMilwaukee, Wi | Do Jom Schoomsed WGRC/Williamspont, PA
4 LINCOLN BREWSTER - OM: Daa Debruier 2 AFTERS SOOTT KRIPPAYNE PO: Damny Clayien MD: Jonnitr Walkar WHPZ/South Bend, IN Weidman
:n—m:lr:: 1 JOY WILLIAMS MO: Angi Mittor No Adds PO Tom Scol :; :‘::wmmmm
WVFU/Alianta, GA WBDX/Chattanoaga, TN 3 SARA GROVES ROy CAe WATULancaster, PA* o ats Nohas 17 STEVEN CURTIS CRAPMAN
PD: Do Schaefier OM/PD: Jason Nckay KBNJ/Corpus Cheisti, TX 12 JOSH BATES PO: John KSGN/Riverside, CA* 17 SCOTT KRIPPAYNE
No Adds No Adds PO: Joa Fabl 12 GINNY OWENS KAIMMHonolulu, H1* MO; PR Smith KTISMinneapolis, MN* OM; Dave Masiers 17 TWIAPARIS
13 NICHOLE NORDEMAN 11 NATALIE GRANT PO; Michas! 6 MARK HARRIS PO Chch Knagp PD: Seott Mickasls XWND/Springfield, MO 17 THIRD DAY
WAFJAugusta, GA® MD; Kim Horpor 3 KATE MINER WO Dan Wynia APOMO: Emest Beck POMO: Joromy Morts 17 SARAGROVES
POMD: v WA oH* No Adds 2 KATAS 8 JARS OF GLAY USARNH KELLY | 7 JEREMY CAMP 45 CASTING CROWNS 17 CASTING PEARLS
3 NEWSONG PO: ok Lowts KLTY/Dajlas, TX* WPER/Fredericksburg, VA 77000 AGNEW 24 THIRD DAY 17 JOELENGLE
SWITCHFOOT MO; Daryl Plarcs PD: Chouck Fimmey PO: Franie Mores vA*
T 20 JEREMY CAMP APO/MO: Witiam Rysn No Adds KSBJHouston, TX* WLGHAansing, MI WPAR/Roanoke,
SICOROCLIST 18 JOY WILLIAMS 18 PALL COLMAN PD: Chuck Pryor Adds KBMQ/Monroe, LA m“"‘ Howard WXHLMilmingion, DE
17 NICHOLE NORDEMAN D Jim Boster PD: Phillip Brosks KIGM/S1. Cloud, MN OMVAPD: Dan Edwards
15 JARS OF CLAY USAAH KELLY \7izmt. Smith, AR 20 SARAGROVES | 0: Mol Rawiy OM/PD: Diara Madsen POMD: Dave Kicby
wnmmmnam AL* | WFHM/Cleveland, OH* 9 MARK SCHULTZ OMPD: Dive Sursoe KFSH/Los Angeles, CA' 15 JOY WILLIAMS WRCURochester, NY 33 MARK HARRIS 5 NICOLE . MULLEN
PO: See Wikson 9 NGHOLE OM: Jin Tinkor 15 JOSH BATES M Scott Ensign 5 TELECAST
m .mwu.l,was MO: Todd Stach PO: Chock Trier 15 LINCOLN BREWSTER PD: Mark Shutlowerht
fond Claire, Wi 0 A CARTEE NoAdts Al | TR Lows, MO
KTSY/Boise, ID* lm\'I\MI!IE: i ::nm. w. Walton Beach, L | 5 an monGan W“& ™ i %m USARAH KELLY “
OM; Ty McFartond POMD, Grog Shwart - Torry Therse 20 BART MILLARD : Vance Ditird ISMAN mn Cassidy POWERED
FO: ey ookt N olege Place, WA | oA % Sam GhovES el e L il ) Soren 2 JOEL ENGLE MEDIAB !ﬂ
MO: Uinst “Boz” Vistaemat : AGNEW 19 : INCOLN BREWSTER ZSCHECH
HoAdds S 1071000 18 JOEL ENGLE 25 JADON LAVIK SHNYERBROWN s st
18 KIMDEXTER .
WLABRL N 1 NEWSONG KITY Topekca, KS Monitored Reporters
WCVK/Bowling Green, KY KBIM:olou‘n Springs, CO* | WCTLErie, PA PU: Don Beettner KSWP/Lufkin, TX WP0Z/Orlando, FL* OM/PD: Jack Jacob
M0 Whitney Yole OM: Ronald Rayend MD: Melissa Mostasa WISG/ndlanapolis, N* | OMPO: Al Ress OM: Dasa ('Neal KKFS/Sacramento, CA* 11 NICHOLE NORDEMAN 77 Total Reporters
36 ANTONIO NEAL lﬂlﬂ"mlh POMD: Adan Frasa NoAdds : David Wood WD: Michalls Catver! APD: Melony McKaye PO Chs Sqeires 11 CASTING PEARLS
34 CASTING PEARLS No Adds 15 BE50 NORAVM APOMO: Friz Mesar 39 THRD DAY O: Scot Smtn MO Joromy Bergess 39 Total Manitored
9 JEFF MORRS UMICHAEL 19 CHRIS TOWLIN 3 JEREMY CAMP No Adds NoAdds e ——
0 WCSG/Grand Rapids, MI* . 38 Total indicator
KCVO/Columbia, MO : Don Michael KvMyMcAllen, TX o K(04Tulsa, OK*
) DM/PO: damet KHPE/Eugene, OR ilegloard WBGE/Jacksonville, FL* | PD: James Gamblia WCIC/Peoria, I WJiS/Sarasota, FL PO: Bob Thommdon _—
WiBlCartinville, IL OM/PD; Jet Mcbiohon 2 POMO: Tom i MD: Bob Malons OM; Dave Brocks PU: Siave Swancon MD: Gary Thompson Did Not Report,
15 TWILA PARIS APD: Jessica Squires ey WO: Joll MacFartane
OMPU: Jeromish Bock 15 JOEL ENGLE MO Poul Hormandaz 4 TOBYMAC 2 DAVID CROWDER BAND PO: Grayson Long g TOBYMAC Playlist Frozen (1):
MD; Joo Buckanan 'MCHOLE NORDEMAN MARK SCHILTZ
2 RO OAY 14 REBECCA ST JAVES Mo Adds 2 JEREMY CAMP BROTHER'S KEEPER MO Joo Buchanan Re TELECAST WJIE/Loulsville, KY
14 OVERFLOW 19 THIRD DAY
( )
f wumlam nay wi WNAZNashville, TH KJTH/Ponca City, 0K WPRYSaginaw, Ml WBYO/Sellersvilie, PA WBVM/Tamga, FL KDUVNVisaila, CA
C'HR OM: Dave Gween POMD: Tony Weir OM: Conle Wisker OM: David Baker' MO: Otvia Paff P0: Jot Croft
O Resecen ST s APD: Jonsller Houchia APD; Joromy Lowis PO: Aaron Dicar POMD: Kisting McCain 10 JOHN COX MO: Skasnoa Steele
6 JOHN COX 29 REBECCA ST JAVES 20 KUTLESS 12 NUMBER ONE GUN 21 THIRD DAY @ NATALIE GRANT 31 INHABITED
” 4 12 SARA GROVES 9 NICHOLE NORDEMAN KUTLESS
KAFC/Anchorage. AX WONU/Chicago, IL WJRF/Duluth 3 CASTING CROWNS 13 DIMAS 12 REBECCA ST. JAMES 27 REBECCA ST JAMES
PO: Joo King P0; Jownathon PO/MD: Tomy Michaets WAYK/Xalamazoo, MI 12 KENDALL PAYNE 7 )5F
NO: Mike Carrer MO: Mallory DeWoes 10 NUMBER ONE GUN OM: Rich Anderzon
NoAdds 32 REBECCA ST, JAMES 2 MERCYME WYSZ/T
31 JOH REUBEN 2 SANCTUS REAL S REocnR ST KLFF/San Lyis Obizpo, CA L dli]
7 JOHN REUBEN KFFR/Puliman, WA PO: Matt APD: Croig Mogrem WCLQ/Wausau, Wi
WLZMortoik, VA GWPD: Civs G O: Noowke 6 REBECCA ST JAMES POMO: Makt Doses
wm 26 REBECCA ST, JAMES 24 REBECCA ST.JAMES KTSL/Spokane, WA No Adds
WHMX/Bangor, ME KXWA/Denver, CO KNMUFarmington, NM WYLV/Knoxville, TN No Adds oty 10 LYSTRA'S SILENCE 21 BETHANY DILLON gm&m
P0: Tiow Colls PD: Scott Voigel PO: Johnwy Curty :mm ROTE C0ANY 57 THIRD DAY WJYFNal GA
80A MO: Matasha : Ganloe Hodges idosta,
Nadts 75 ROGBIE SEAY 440 9 DISCPLE 52 OM: Matt -PK"
% 2 REBECCA ST JAMES FOND:foper Carper Rzl | 32 Total Reporters
KOKEDdatoma iy, OK X I e 2 GOy Did Not Report
prpel ey w L] S OF G (SPAA ELLY | POMD: Rkt 78: Dod ey T e lres Playlist Frozen (2):
KWOFCedar Raslds. 0 | ) RERECt ST JANES WOLR/Gainesville, FL | O Do Sones 4 WHABITED o MERCTME AP0l KNDUSpriogfield. MO | 1o wom KLYT/Albuguerque,
ATH AVENUE JONES 12 4TH AVENUE JONES OM/PD; RRa Loss MO: Stace Whitairs 14 3THE GODWAY 8 KIERRA "KIKI* SHEARD 21 NUMBER ONE GUN 14 ARRON SHUST 10 THRD &Y NM
REBECCA ST. JAMES 5 PLUMB No Adds 37 THIRD DAY 7 THIRD DAY 21 AARON SHUST 10 MAT KEARNEY WSCF/F1. Plerce, FLJ
Vs
WJTULancaster, PA WOMLMarion, L ‘WITR/Rochester, NY Effect Radio Network/ LIAMSawmllite WBVM/Tamps, FL KMOD/Tulsa, 0K
ROCK PO; John Shick MD: Tom Schroeder POMO: Somme Palerme Satellite PO; Bl Sco MD: Oiivia Pl PO: Charke Spoars
MD: P Smith 1 BARLOWGIRL APD: Crolg “Zippy” Biake OM/PD: Brisn Harman HO: Losie Prists 4 FLAME VDA TRUTH 1 RELIENTK
1 ENERY No APD: Andrew Mkt 1 BARLOWGIRL 4 MONDAY MORNING
1 PROJECT 86 24 PILLAR 1 PLUMB 4 3THE GODWAY
WCVK/Bowling Green, KY | KBNJ/Corpus Christi, TX WOR(/Green Bay, W1 21 LYSTRAS SILENCE 1 TOBYMAC 3 PHANATIK
PD: Dale PD: Arron Dasiels OMPD: Jim Raider 15 DMAS 1 SKILLEY 3 CROSS MOVEMENT
HO: Whitney Yelo 1 THOUSAND FOOT KRUTCH | 1 TOBYMAC WHMKLMiami, Rl 1 SARAH BRENOEL WCLQWausau, WI
5 ROCKET SUMMER PO: Reb Robbies 1 LA SYMPHONY POMD Mt Deane
WO: Kalty Downing 1 AFTERS
WRGX/Green Bay, KIBZ/Lincoin, NE 30 STRETCH ARM STRONG 1 PROJECT 86
RO : Dave PO Rom Drery 27 PLMB
33, 15 DIZMAS 1 JONAH33 27 KIDS IN THE WAY WPRISaginaw, M WYSZ/Toledo, OH
a OM: Edéle Aicaraz 15 SUBSEVEN 1 KRYSTAL MEVERS uum POMD: JoN Howe
: 15 NEW METHOD 1 BARLOWGIRL PO: Asron Positive Rock Show/Satellite| APD:
POAMO: Bab Felbery MO: Drve Mikchett 15 SECONDHAND 1 STARLE |mswmrmv PO/MD: Jogh Booth KCLC/St. Lowis, MO 21 PLUMB
APD; Bob Sheiver 24 MANIC DRIVE 1 SECONDHAND 2 JOHN REUBEN WD: Dave Morke! 6 IANC ORNE
4 TOBYMAC 23 MOURNING SEPTEMBER — N KOKF/Dkiahoma City, 0K 2 DIWAS asaneo il 2 DIMAS
3 EMERY 2 EOWYN reenshoro, h 2 TOBYMAC 1 SECONDHAN riers
3 LYSTRAS SLENCE POMD: Wally Dacker POME: Sroden Aakbor 1 FURTHER SEEMS FOREVER BT 35 Total Repo
DIMAS APD: Darren Stovems 8 TOBYMAC Didl Not Report
1 SKILLET g
1 RELENTK W Angeles, CA Playlist Frozen (5):
w.lf m MUTE MATH MO: Isabelts Lojole KLYT/Albuquerque,
: 1 LAST TUESDAY g NM
WUFM/Columbus, OH 1 SPOKEN 1 PL 1 HAWK NELSON WMS/Portiand, ME KYMC/S1. Louis, MO KCXR/Tulsa, 0K
PO; Mickael 1 NEW METHOD 1 JOHN REUBEN UMATT 1 RELENTK PO: Pasta K. WUIS/Sarasota, L MD: Dave Merke! PD: 8ob Thorwion Red Letter Rock 20/
APD; Jonstiae Smih 1 UNDYING ANTHEM 1 TOBYMAC APD: Joa Polek PO: Sve Swanson The Sound Of Light/Satedlite | 1 STORVSIDED MD: Scatt Herrokd Sateliite
WD: Nbdd Cante 1 ROCKET SUMMER 1 OLIVIA THE BAND 1 JOHN REUBEN SUPERCHICK MO: okt MacFariane PO/MD: 351 Mosrs 1 JOHN COX 20 STAPLE WCRJ/Jacksonviile, FL
32 ROCKET SUMMER 1 DIDWAS 1 FALLING 0P 1 SKILLET PROJECT 86 1 KIDS IN THE WAY 1 CASTING PEARLS 1| MICHAEL JOHNSTANLEY | 19 TOBYMAC WJLZ/Norfolk, VA
X6l 1 KEVIN MAX 1 BAALOWGIAL 1 SiauLET WVCP/Nashville, TN /
4 KNLB/Phoenix, AZ WUGN/Saginaw, Mi WOLW/Tr City, Ml WGHVIWI wi 4 )
0enix, X raverss City, usau,
PO: Faron Erkatborger PO/MD: Peter Broola POMO: Patrck Groese
INSPO 1 JADONLAVIK 9 THIRD DAY 9 JARS OF CLAY U/SARAH KELLY] 11 AT RHYTHMIC
1 NICHOLE NORDEMAN 9 JEREMY CAMP 9 VARIOUS ARTISTS
WVOF/Bridgeport, CT WILZMorfolk, VA The Sound Of Light/Satellite
WMIT/Asheville, NC WMBUChicago, IL WCIKEImira, NY : Bob Felery . JP Mergan POMOD: Bt llﬂ"'ll-“l
PD: Carol Davis P0: John PO. Jokn Dwees APD; 80b Shever MO: Anwe Vorsbely No Adds
APD: Miranda Curtis MO: Kl Eimer MO: Braca Bemows e 1 PHANATIK 1 SEAN SLAUGHTER
3 JAMEE SLOCUM NoAdds 12 THIRD DAY n Angelo, 1 URBAND WYSZfToledo,
11 SHANE & SHANE uwn’nnu I:m.m( POAMD; Mark bohe WUEN ok 1 JUS BOOGIE w;,..,«,.‘.o"
1 KRISTMA APD: Steve Hayes PO: Bickao! Buckiagtam 1 MARY MARY APD: Craig Magrus
11 TODO AGNEW m4munu 8 GINNY OWENS APD: Jostion Sl 1 PRODIGAL SON 1 JOHN REUBEN
11 DAVID PHELPS 18 THIRAD DAY 7 CHRISRICE 'Ndd Cont 1 7000 BANGZ 1 3THE GOO WAY
11 ALLEN ASBURY 7 POINT OF GRACE WAFWTM Ms 1 0K TRUTH 1 R-SWIFT 1A
7 ROV 1 LA S 1 AWESTRUCK 1 GRS
20, e Riley 1 vERBS 1 TB0NE
WO S 1 DATRUTH,
10 DAVID BUSH 18 Total Reporters 1 PLATINUM SOULS
WAYR/Brunswick, GA wcomn.m, oH WGSLRocidord, IL 10 POWNT OF GRACE —— WMKLMiami, FL 1 LECRAE 8 Total Reporters
PO: Bant WNFRFlint, Wi OM: Roa Tietsort 5 NICOLE . MULLEN Did Not Report, ;';":" _—— =
15 SCOTY <RIPPAYNE 4. i heesn PD: Brian Sith PD: Corwy Nowss KYGC/Stockton, CA § BRETT AUSH Playlist Frozen (3): eyl KOKF/Oiiahoma cm 0K | Did Not Report,
15 THIRD DAY 3 TWILAPARIS MO: Estyn Oawey WD Charmel Jacoks OMMD: Adorm Biddell : m KCBUDallas, TX 1 ATH AVENLE JONES PO/MO: Brasdon Playlist Frozen (1):
12 ALLEN ASBURY 11 TODO AGNEW 13 GREG TROYER PO: Scotl Mearns. KCFB/St. Cloud, MM 1 LA SYMPHONY 1 JTI(GODVAY WTCC/Springtield
4 MARK HARRIS 11 THIRD DAY 8 SARAGROVES d g
k 7 XREMY CANE KFLT/Tucson, AZJ L MA )
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LATIN FORMATS

JACKIE MADRIGAL

A

This Is Rock,
Mexican-Style

A history of the genre

By Zuleika Déciga and Julio Sdnchez

hich is the best Mexican rock band? To answer that ques-

 tion, it is necessary to know the genre’s history. The popu-

lar belief is that this style of music originated in the middle of
the 1980s with the boom of the “Rock en tu Idioma” (rock in your
language) movement, which was later rebaptized “Rock en
Espafiol.” The musicians and bands who existed before this
period were buried in anonymity due to forgetfulness or, per-
haps, the censorship imposed by the government on the rock

movement.

There are two elements that mold and mark
“Aztec” rock. One is the great influence of the
United States, and the other is the socioeconomic
system in Mexico, which inevitably affects and
divides rock. The phrase “Tell me the music that
you listen to, and I will tell you which class you
belong to” illustrates this.

The history of Aztec rock begins at the end of
the 1950s. The genre started as a logical conse-
quence of the increasing influence of American
rock. Ahandful of young
performers from the
Mexican upper-middle
class — like Enrique
Guzman, César Costa,
Anggélica Marfa, Arturo
Vézquez and Johny La-
boriel — and bands like
Los Locos Del Ritmo,
Los Teen Tops, Los Rog-
ers, Los Camisas Negras,
Los Rebeldes Del Rock
and The Hooligans translated and interpreted
the American rock hits of the time.

“High School Confidential” (“Confidente De
Secundaria”), “C'mon Everybody” (“ Aviéntense
Todos"), “Tallahassee Lassie” (“La Chica Alboro-
tada”), “Good Golly Miss Molly” (“La Plaga”),
“Jailhouse Rock” (El Rock De La Cércel”), “An-
other Sleepless Night” (“Anoche No Dormi”)
“Mother In-law” (“La Suegra”) and “Hang On
Sloopy” {“Hey Lupe”) were a few of the trans-
lated hits.

Zuleika Déciga

Censorship Begins

The second generation of Aztec rock kicked
off in the late ‘60s and early '70s with bands like
La Revolucién De Emiliano Zapata, Three Souls
In My Mind (now El TRI), Dug Dug’s, Antor-
cha, Peace And Love, Love Army and El Ritual.

The groups’ main characteristic was their de-
sire to distance themselves from the influence
of Anglo rock when they wrote their music. Al-
though their music could not be considered orig-
inal, it included unique characteristics inspired
by events in Mexico during those years.

Little by little the rock ‘n’ roll movement be-
came a source of inspiration and a symbol of
freedom for many young Mexicans who began
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to protest for the first time against the repressive
Mexican government.

Worried about the increasing popularity of
rock n’ roll, president Gustavo Diaz Ordaz ini-
tiated an anti-rock ‘n’ roll campaign and imple-
mented the first guidelines for censorship in the
media.

Months later the Mexican government dealt
a physical and moral blow to Mexican society
during “The Slaughter of Tlatelolco,” in 1968,
where it's estimated that between 400 and 50¢
students died.

During the ‘70s, under the mandate of Presi-
dent Luis Echeverria, the government’s censor-
ship of rock continued.

The watershed event in Mexican rock took
place in September 1971. The Avandaro festival,
the Mexican Woodstock, was attended by an es-
timated 150,000 to 200,000 people. Days after the
festival the government banned all rock concerts
and the state-controlled media closed their doors
to the music. This kind of governmental perse-
cution forced rock underground.

The Ban Ends

The only place to see rock performances,
known as toquines, was at hoyos funkys (funky
holes), which began as parties thrown by well-
to-do vouths living in the southern part of Mex-
ico City. As the government hardened its stance
against rock, these performances moved to less-
affluent neighborhoods.

During this dark period the rock industry
went into a slump and only about a dozen rock
‘n’ roll records where released. Nowadays funky
holes still exist in working-class neighborhoods
and are refuges for urban rock bands like Tex Tex,

What started out as a copy
of American rock and roll
has evolved and formed
hybrids with unique
identities.

Liran Roll, Sur 16, El Haragén, Interpuesto, Sam
Sam and Heavy Nopal.

One band was able to break the class barrier
and perform for both upper- and working-class
audiences: El TR, led by Alex Lora, an impor-
tant figure in Aztec rock. For more than 35 years
he has reflected the issues faced by Mexican
youth in his music, which is heavily influenced
by thythm and blues and the most basic and el-
emental rock.

With two concerts in Mexico in 1989, British
singer Rod Stewart sent the 18-year government
ban on rock out the window, and a new era of
Aztec rock began. The media opened their doors
again and programmed Spanish bands of the
“Movida Madrilefia” (Madrid) movement like
La Union, Hombres G, Mecano, Radio Futura,
Alaska Y Dinarama, Danza Invisible and Olé
Ole!, and bands from Argentina like Soda Ste-
reo, Virus, Zas, Enanitos Verdes and GIT.

A New Generation

Mexican record companies realized that rock
could sell and began to sign bands. Bands like
Kenny Y Los Eléctricos, Botellita De Jerez, La
Maldita Vecindad, Nedn, Caifanes (today known
as Jaguares), Los Amantes De Lola, Fobia, Rit-
mo Peligroso, Cecilia Toussaint, Sombrero Ver-
de (now known as Mand), Bon Y Los Enemigos
Del Silencio and Café Tacuba are considered the
third generation of Mexican rock.

Later, other bands, such as Santa Sabina, La
Lupita, La Castafieda, La Cuca, Tijuana Nof,
Panteén Rococé and Peligro De Contagio kept
the scene alive and thriving.

At the end of the “90s Mexican rock fell into a
lethargic phase. Even so, a small regional move-
ment made up of bands
hailing from the north-
ern city of Monterrey,
like Plastilina Mosh, El
Gran Silencio, Zurdok,
Jumbo and Control Ma-
chete, thrived. A few
groups from Mexico
City, like Molotov, La
B Barranca, La Gusana
Ciega, Titdn and Los De
Abajo, also did well.

The Best

In recent times Mexican rock has been defined
by the phrase “You become more creative with
less money.” The mix of inexpensive and acces-
sible technology and the showcase provided by
the Internet has helped the fourth generation of
rock to bloom. Thus we find bands with more
complex musical proposals and riskier sounds,
like Kinky, Quiero Club, Nortec Collective, Miki,
Silverio, etc.

We also find bands who, while not generat-
ing any new musical formulas, have lyrics or
musical interpretations that make them look
promising, bands like San Pascualito Rey, Toli-
dos, Termo, Delux, Los Estrambéticos, Zoé, Ely
Guerra, Cohete, Moderatto, Porter, Eufemia, Lig-
uits, Austin TV, Dildo, Telefunka and Daniela Y
Su Sonido Léser.

With this general panorama of the history of
Mexican rock in mind, we return to the initial
question of “Which is the best Mexican rock
band?” Here is the top five list, counting down
to No. 1.

Julio Sanchez

The List

No. 5: El TR, favored by urban rockers and
rock purists.

No. 4: La Maldita Vecindad, one of the bands
who speatheaded “Mestizo rock,” a movement
with a strong concept and an eclectic fusion of
thythms such as bolero and danzén, rock, ska
and punk. In spite of not releasing a new CD
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There are two elements
that mold and mark
“Aztec” rock. One is the
great influence of the
United States, and the
other is the socioeconomic
system in Mexico, which
inevitably affects and
divides rock.

since 1998, they are still active, performing in
Mexico and other countries.

No. 3: Caifanes, who were once considered the
best. They risked everything, were creative and
had a concept and identity. The Caifdn mystique
mobilized millions of people. Changing their
name to Jaguares and constantly changing their
lineup has damaged their credibility irreparably.

No. 2: Man4, because they have been the most
acknowledged band, with worldwide exposure
and great popularity at all levels of Mexican so-
ciety. With more than 20 years on the musical cir-
cuit, five studio records and high sales both in
Mexico and abroad, they are at a level not yet
achieved by any other Latin or Mexican band.

Their merit lies more in their worldwide pop-
ularity than in their music, which is based on an
effective and elementary formula that doesn’t
pose any challenges to the listener. Though this
has worked well for their sales, it is the biggest
problem rock purists have with Mand.

No. 1: Café Tacuba. Until June of this year no
artist or group had managed to draw more than
170,000 people to the free concerts the Mexico
City government organizes yearly in the Z6ca-
lo, the main plaza of the city. Café Tacuba were
able to accomplish this feat.

In 1989 the tacubos took the Mexican musical
scene by surprise, mixing rock and punk with
elements of Mexican music like son veracruza-
no, tambora and nortefio. The distinguishing el-
ements that marked the songs on Cafe Tacuba’s
self-titled debut album, recorded in 1992, were
the Mexico City slang; their intelligent, tongue-
incheek lyrics; and their pride in being Mexi-
can.

With every new CD they develop new ideas
and evolve musically, reaching new audiences
every time. Their work ranges from electronic
music on Revés/Yo Soy (2000} to classical and Brit-
ish rock on Cuatro Caminos (2003). In the words
of lead singer Sisu Yantra, “Our culture is racially
mixed; we are a mixture of different elements. If
we wanted something pure, we could not do it.
Our music, what comes from our heart, is the
mixture.”

With ups and downs, creativity and the lack
of it, crisis and censorship and the sometimes op-
portunistic support of the mass media, Aztec
rock continues and is stronger than ever. What
started out as a copy of American rock ‘n’ roll
has evolved and formed hybrids with unique
identities. So watch out! This is rock made in
Mexico.

Zuleika Déciga is host of the specialty show Rock
Radical on KTFH/Seattle. She and Julio Sdnchez
produce the monthly rock and alternative live show
Latino Fusion in Seattle, which features local and in-
ternational bands.
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REG/ONAL MEXICAN TOP 30

September 30, 2005 POWERED{:}
A B e me e R e R owges MEDIABASE
1 1 PATRULLA 81 Eres Divina (Disa/ 1238 -15 28 43i0 4
3 @ CONJUNTO PRIMAVERA An Sigues Siendo Mia (Fonovisa) 1158 +128 13 45/ MOSTADDED
4 o LOS TIGRES DEL NORTE Socios (Fonovisa) 1082 +58 7 44i0 ARTIST TILE LABEL(S) ADDS
2 4 BETOY SUS CANARIOS No Puedo Olvidarte (Disa/ 1072 -3 15 42/0 NG ADDS.
6 5 K-PAZ DE LA SIERRA MiCredo (Disal 898 -49 21 39/0
6 6  SERGIO VEGA "EL SHAKA" Duefio De Ti (Sony BMG Norte) 891 2 23 40/0
8 o GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa/ 848 +61 8 34/0
7 8  INTOCABLE Tiempo M/ Latin) 815 -47 21 3710
10 0 LOS TUCANES DE TIJUANA Como La Ves (Universall 775 +68 5 32i0 MOST
1 @ LOS HURACANES DEL NORTE Nada Contigo (Univision) 774 +84 6 3710 f
9 11 BANDALOS ELEGIDOS Fruta Prohibida (Fonovisa/ 708 -60 15 35/0 INCREASED PLA YS .
12 @ GRUPO BRYNDIS Por Muchas Razenes Te Quiero (Jisa/ 692 +10 10 340 PLAY
3 @  LOSRIELERDS DEL NORTE Que El Mundo Ruede (Fomoviss) 675 3 14 | T T s R
I R NG NGAE)AOROVISI i LOS HOROSCOPOS DE DURANGO Cue Vuelva (Disa/ +299
14 m CARDENALES DE NUEVO LEON Quiero Que Sepas /Disa/ 656 +82 5 28/0 BANDA EL RECODO Parece Mentira (Fonovisa) +182
22 @ JOAN SEBASTIAN Inventario (Musart) 614 +147 5 28/0 K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Disa/ +160
18 @  cuISILLOS Descontrolado (Balboa) 582 +70 4 290 JOAN SEBASTIAN Inventario /Balboa/ _ +147
17 ) BETOTERRAZAS Muieca De Ojos De Miel (Sony BMG Norte) 556 +21 9 3110 tg'sujﬁxfgi:ﬁnsl\% TAu ll\Vfah;to Amso_r /f:ninv{sa;F g +:;§
” " .. " 2 un oigues siendo Wita (Fongvisa) +
20 @ BRONCO “EL GIGANTE DE AMERICA" Por Ti (Cuthra Viento Y Marea) (Fonovisa) 514 +13 9 25[0 POLOURIAS Y SU MAQUINA NORTERA Cariio Santo (Fonovisa) +127
23 @ DIANA REYES El Sol No Regresa fUniversal) 468 +8 12 26/0 PESADO A Chillar A Otra Parte (Warner ML) +110
19 21 RAMONAYALA Y SUS BRAVOS DEL NDRTE Ya No Liores (Freddie) 453 -50 20 24/0 JENNI RIVERA Qué Me Vas A Dar (Univision) +98
21 22 LUPILLO RIVERA Ya Me Habian Dicho (Univision/ 424 -66 18 36/0
@ K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Disa/ 406 +160 1 1810
- @ JENNIRIVERA Qué Me Vas A Dar (Univision/ 389 +98 2 19/0
25 25  LOS MORROS DEL NORTE El Aretito /Disa) 386 -18 8 25/0
24 26  ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/ 386 -37 5 25/0
26 27 DUELD Le Dije Al Corazon (Univision) 385 -4 3 181 NEW & A CTI VE
28 @ COYOTE Y SUBANDA TIERRA SANTA Suspiros [Univision/ 375 +8 5 19/0 LUPILLD RIVERA Qué Suerte La Mia Unsvision/
@  L0S TEMERARIDS Por Tu Maldito Amor (Fonovisa) 367 +142 i 1710 Total Plays: 325, Totat Stations: 15, Adds: 0
. n 334 110 1 1310 EL MOMENTO Porque Estas Enamorada (EM/ Lati)
€ PESADO A Chilar A Otra Pate (Warrer #1.L) * ’ Total Piays: 304, Total Stations: 20, Adds: 0
54 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | ZAING Encontraras El Amor (Fonovisa)
airplay week of 9/18-9/24. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase Total Plays: 278, Total Stations: 13, Adds: 0
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R yst q d - e =
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest | BANDA EL RECODD Parece Mentira (Fonovisa)
week-to-week Increases In total plays. Total Audlence equals Average Quarter Hour Persons times number of plays (limes 100). Each daypart on each station is assigned | Total Plays: 271, Total Stations: 10, Adds: 0
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. LA FIRMA Le Diré (Sony BMG Norte)
Total Plays: 221, Total Stations: 7, Adds: 0
EL PLAN Te Juro (| Swear) (EM/ Latin/
MOS T TOTAL Total Plays: 217, Total Stations: 8, Adds: 0
PLAYED RECURRENTS AFTSIIIE TR PLATS | RAMON AYALA Y SUS BRAVOS... Puiialada Fatal (Freddie)
Total Plays: 214, Total Stations: 9, Adds: 0
ARTIST TITLE (ABEL(S) ToTAL | CONJUNTO PRIMAVERA Hoy Como Ayer (Fonoviss) 418 JULIO PRECIADO Aunque No Sea Conmigo (Sony BMG Norte/
’ Total Plays: 188, Total Stations: 9, Adds: 0
GRUPD INNOVACION Mafiana Que Ya No Esté {Univision) 577 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 412 IMAN Se Nos Fue EI Amor {Univision)
o — y 1 4 5 Total Plays: 197, Total Stations: 7, Adds: D
BANDA EL RECODO Que Mas Quisiera Fonovisa) 460 LOS TEMERARIOS Ni En Defensa Propia (Fonovisa) 345 — Iallall- "EwhT | W -
A ) A ) , Songs ranked by total plays
PANCHO BARRAZA Y Las Mariposas (Batboa) 454 | BETO Y SUS CANARIOS Esta Liorando Mi Corazn (Edimonsa) 276 Station playlists for all R&R reporters are available
MARCO ANTONIO SOLIS Siempre Ta A Mi Lado (Fonoviss) 420 | K-PAZDE LA SIERRA Volverd Univision) 257 ShthelwE b ali v radigandrecordsToome

Enciende el Poder de tu Raza

The New LIVE Call-in Show
for lovers of Regional Mexican Music

on both sides of the border
Gl 7 i Now on KBUE Los Angeles
& =250
fij"’"/ 2 hours | Sunday | 6-8pm ET

Los Hermanos Escamilla - El Charal y El Coyote J

Affiltate now = Marcia Gomez- 305.644.6641 =mgomep@q(ipetworks.com - www.glietworks.com GiuPG LATING PERADIO
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CONTEMPORARY TOP 30

September 30, 2005 poweren[:2
W WEE  ARTIST TITLE LAsEL) b sk Yo g ME“IABASE
1 1 RBD Sélo Quédate En Silencio (FM/ Latin) 730 -6 14 22{0
2 2 SHAKIRAf/ALEJANDRO SANZ La Tortura (Epic) 692 21 2% 2500 MOST ADDED
3 3 LUIS FONSI Nada Es Para Siempre (Universal) 644 -30 17 231
4 4 LAURAPAUSINI Viveme Warner ML) 627 8 29 20 |vowons o0
7 ©  SHAKIRA No (gic/ 570 +10 10 2010 ’
5 6 LA 5A. ESTACION Algo Mas (Sony BMG) 565 -5 3 250
6 7 REIK Yo Quisiera {Sony BMG/ 553 -8 20 2310
8 8  JUANES LaCamisa Negra {Universal 499 -14 33 250 M 'DS T
9 9 RICARDO MONTANER Cuando A MiLado Estés (EM Latin) an 8 1 1910 INCREASED PLAYS
10 @ LU Por Besarte {Warner M.L.) 464 +30 8 16/0 TOTAL
11 @ LASA.ESTACION Daria (Sony BMG) 450 +46 5 180 ARTIST TITLE LABELLS) INCREASE
16 @ CHAYANNE No Te Preocupes Por Mi (Sany BMG/ 410 +69 5 1710 CHRISTIAN CASTRO Amor Eterno fUniversal/ +128
12 @  ALEJANDRO FERNANDEZ Canta Corazon (Sony BMG) 409 +9 12 20/0 OLGA TANON Vete Vete (Sony BMG/ -N
15 14 MARCO ANTONIO SOLIS Siempre Td A Mi Lado (Fonovisal 34 3 15 1510 ;’:‘:“::”::‘EN”“’IJ;VP’E““;” ;7'(",",’;9‘,”"7 L ’::
. o Contigo Unvisio +
17 @ JUANES Para Tu Amor tniversal kY Y & L LASECTA A:lSTMI lloragMi Corazdn Universal) +52
19 @ OLGA TANON Vete Vete /SWI}’BME/ 329 +71 4 8i0 ESTEFANO Un Hombre Que No Ha Sido... {Universall +48
13 17 LA SECTA ALLSTAR Lalocura Automética (Universal) 315 -51 17 150 THALIA Un Atma Sentenciada (EM/ Latin) +47
18 18 DADDY YANKEE Lo Que Pasd, Paso (£/ Cartel/ViiMachete Music) 305 -5 19 10/0 LA SA. ESTACIDN Daria (Sony BMG) +46
14 19 THALIA Amar Sin Ser Amada (EM) Latin) 25 54 18 1810 EL CANTO DEL LOCO YaNada Volvers A Ser Como Antes (Sony MG/ +44
20 @  COTINJULIETA VENEGAS & PAULINA RUBIO NadaFue Un Error (Universal 268 +13 6 m L JCR TGN LT b 2 <
23 @ REYLI BARBA Al Fin Me Armé De Valor (Sony BMG) 2E9 +29 7 11/0
22 @ TIZIANO FERRO wiPEPE AGUILAR Mi Credo (EM Latin) 282 +6 19 1310
il @ TOMMY TORRES Un Poquito (O/e Music/ 281 +3 7 510
25 @ ESTEFANO Un Hombre Que No Ha Sido El De Tus Suefios (Universal) 242 +48 3 810 N E W& ACTI VE
24 @ ANGEL & KHRIZ Ven Béilalo (Machete Music) 224 +4 4 5/0 LA SECTA ALLSTAR Llora Mi Corazén {Universall
26 @  ANDY ANDY Qué lronia (Urhan Box Office/Wepa) 185 +10 10 9i0 Total Plays: 142, Total Stations: 3, Adds: 0
30 @D ANASOL Sentimiento (Univision) 175 +13 2 710 KUMBIA KINGS Parte De Mi Corazén (EM/ Latin)
28 @  LUNY TUNES fIWISIN & YANDEL Rakata (Universa) 170 +5 § 610 L“‘;'I:'af: LA UTSTLTRE, o 50
@ THALIA Un Aima Sentenciada M/ Latin 163 +47 1 80 S P
€  MICKY MARTIN f/FAT JOE Qué Més Da (Columbia) 163 +43 1 1001 YAHIR No Te Apartes De Mi (Warner ML)
29 Spanish C porary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe |  Total Plays: 125, Total Stations: 5, Adds: 1
airplay week of 9/18-9/24. Bullets appear on songs gaining plays or remaining flat from previous week. \f two songs are tied in total plays, the song with the larger increase DAVIO DEMARIA Cada Vez Que Estoy Sin Ti (Warner M.L.)
in plays is plaopd first.'Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the fotal number of new adds officially reporled to R&R Total Plays: 123, Total Stations: 5, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest -
week-to-week increases in total plays. Total Audience equats Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned | LUIS MIGUEL Mi Ciudad (Warner M.L)
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 100, Total Stations: 4, Adds: 0
COLDPLAY Speed Of Sound (Capitol)
Total Plays: 92, Total Stations: 3, Adds: 0
MOST MARIANA No Vuelvo Contigo (Univision)
P L A YED R ECUR R ENTS ST T ULl mc; Total Plays: 91, Total Stations: 5, Adds: 0
LOS CAFRES Mostrame Como Sos /08N
ARTIST TTLE LABELS) TOME | ALEKS SYNTEK fIANA TORRCJA Duele El Amor (M Lain 198 ITJ‘:;;' ;m“a:e;‘ﬁ ;’::::: (Z;:;f:ag o
REYLI BARBA Amor Del Bueno (Sony MG/ 338 | RICARDO ARJONA Por Qué Es Tan Cruel El Amor (Sony BMG) 184 Total Plays: 79, Total Stations: 7, Adds: 0
FRANKIE J. {BABY BASH Obsession {No Es Amor} {Columbia) 224 PAULINA RUBIO Mia (Universel) 183 Songs ranked by total plays
JUANES Volverte A Ver (Universall 204 LA OREJA DE VAN GOGH Rosas (Sony BMG/ 172 Station playlists for alf R&R reporters are available
on the web at www.radicandracards. cam.
FRANCO OE VITA Ti De Qué Vas (Sony BMG/ 203 ALEX UBAGO A Gritos De Esperanza (Wamer M.L) 169
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Delivers The Most For Your Money
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$325 ($330 value)
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. TROPICAL TOP 30
Sept ber 30, 2005 PM“DEH
eptember =t MEDIABASE
W W ARTIST TITLE LABEL(S) T sLivs Ve T
1 0 AVENTURA f/DON OMAR Ella Y Yo (Premium/ 298 +7 7 9/0 .
2 e SHAKIRA fJALEJANDRO SANZ La Tortura (Epic/ 252 +6 24 11/0 ,M OS TADDE D
3 3 LUNY TUNES f/BABY RANKS, DOR OMAR... Mayor Que Yo (Universal) 217 ] 24 9j0 eI e ADDS
8 o N'KLABE Amor De Una Noche (Sony BMG/ 210 +29 5 10/0 NG ADDS.
7 0 DADDY YANKEE Lo Que Paso, Pas (£ Cartel/Vi/Machete Music/ 197 +11 42 10/0
b 6  LUIS FONSI Nada Es Para Siempre (Universal) 196 -4 15 8/0
4 7 ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 186 -34 21 10/0
9 8  DONOMAR Reggaetén Latino (Urban Box Office/Universal 172 3 2 80 MOST
6 9  LUNYTUNES fWISIN & YANDEL Rakata Universal 172 28 19 100 INCREASED PLAYS
12 @  MARC ANTHONY Amigo (Sony BMG) 158 +8 g 9i0 o
10 m MASTER JOE & 0G BI.ACK. Mil Amores l?/e Music/ 156 +4 10 8/0 eI e IN&I‘-E‘xSE
15 @ GILBERTO SAN'I_’A ROSA Dlm.e Lo Que Quieres (Sony BMG/ 142 +39 3 8/0 GILBERTG SANTA ROSA Dime Lo Que Quires (Sory MG +39
n 13 JUANES La Camisa Negra (Universal) 133 -18 24 80 OBIE BERMUDEZ Celos (EM Latin) +32
13 14  BRENDA K. STARR Tii Eres M/ Voz) 13 -18 18 710 N'KLABE Amor De Una Noche (Sony BMG) +29
14 15  DADDY YANKEE Mirame (£/ Cartel/Vi/Machete Music) 112 -10 18 8/0 IVY QUEEN Cuéntale L2 Calle/ +28
16 D LASECTA ALLSTAR LaLocura Automitica (Universal 110 +7 9 6/0 ANASOL Sentimiento /Uniww +21
19 €D GRUPOMANIA La Peleona (Universall 9 +2 4 510 EDGAR DANIEL Me Extrafards (M) +19
22 D CHICHIPERALTA La Zalamera (Vene Music/Universall 89 +4 3 30 LAO':"::E;'T; iﬁ;ﬂ:‘:"ﬁf’sﬁl e ::3
17 19  FRANKIE NEGRON Lento (SGZ Entertainment) 88 -13 18 610 LUNY TUNES fIALEXIS, DO & BABY RANKS £\ Tiouron Unbersal +15
21 @ GLORY f/DON OMAR La Traicionera (Vi/Machete Music/ 87 +2 2 5/0
18 21 ZION & LENNOX Don’t Stop (No Pare) (Sony BMG) 84 -15 1" 6i0
28 g BANOA GOROA Déjalo Ahi (MP/ 77 +4 2 40
EDGAR DANIEL Me Extraiiards (MP) 75 +19 1 210 !
30 €@ JOHNERIC Tembleque (Sony BMG) 75 +10 2 510 NEW & ACTIVE
27 25  N'KLABE | Love Salsa (Sony BMG) 74 -3 17 710 TONY TOUCH Play That Song (EM/ Latin)
26 26 HECTOR“EL BAMBINO" Calor (Universal 74 3 2 310 Total Plays: 67, Tatal Stations: 6, Adds: 0 .
— @ ELGRAN COMBO DE PUERTO RICO Me Dejs En El Aire (Sony MG/ 77 4N 7 50 #:t‘gf"jlgv:";“ﬁsogrs";'x::s“ §°§:;§.”5’““ (Ol Music)
e el L ) . 30 ALEJANDRO FERRANDEZ Canta Carazén (Suny BMG/
20 29 XTREME Te Extraiio (SGZ Entertainment) Fal -18 15 510 Total Plays: 66, Total Stations: 3, Adds: 0
29 @ BANDA GOROA No DOY Mi Truco /MP/ 59 +4 9 3,0 SHAKIRA No /&m./
14 Tropical reporters. Monitored airplay data supplied by Mediabase Research,' a division of Premiere Radio Networks. Songs ranked by total plays fpr the airplay week Total Plays: 63, Total Stations: 4, Adds: 0
Placed 1, Songsbeow 0. 15.6 Ve 1 et a0 weks, o e cht. Most ARG et Pmber i g ol reore 10 R b ath | 1110 e
reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- ' 4
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH LA 5A. ESTACION Daria (Sony BMG)
number. Average Quarter Hour Persons used herein with permission from  Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 53, Total Stations: 2, Adds: 0
MONCHY & ALEXANDRA Ti Sin Mi Y Yo Sin Ti (/&V/
M o ST oT Total Plays: 47, Total Stations: 3, Adds: 0
ARTIST TITLE LABEL(S) PLAYS CHAYANNE No Te Preocupes Por Mi (Sony BMG)
P LA YE D R E CUR R EN TS Total Plays: 47, Total Stations: 3, Adds: 0
o | Z1ON & LENNOX fIDADDY YANKEE Yo Voy Sony BMG/ 83 R. KELLY Bum It Up (ive/Zomba Label Graup)
HAULEE PLYS | DY NELSON fIHECTOR “EL BAMBINO™ & DIVING Esta Noche De Wt GO UL Rt G AL T2
ANGEL & KHRIZ Ven Béilalo Machete Music) 173 Traveswa (Universal) n
210N & LENNOX Doncella (Sony BMG/ 135 VY QUEEN Yo Quiero Bailar (Perfect image/ 69 Songs ranked by total plays
MONCHY & ALEXANDRA Hasta Bl Fin (/& 118 | DOMENIC MARTE Ven Tii &t/ 65 Station playlists for all R&R reporters are availabie
GADDY YANKEE Gasolina (E/ Cartel/ViMachete Music) 106 | AMARFIS Y LA BANDA DE ATAKKE Lamento Boliviano (Amdrfical/@) 63 on the web at wivy [ad10andIBLorta. eom-
(" , N\ N
ROCK/ALTERNATIVE | : ; RECORD POOL
TW  ARTIST Tile Labels) TW  ARTIST Titie Labas)
1 DELUX MésDe Lo Que Te Imaginas (Ramper/V&J) 1 EDGARDANIEL Me Extrafiards (MF)
2 CIRCO Un Accidente (Universall 2 OTRANOTA El Mapén (Mock & Rol)
3 NATALIAY LA FORQUETINA Ser Humana (Sony BMG) 3 BIMBO Fuleteama El Tanque (Uirban Box Office)
4  CAFETACUBA Mediodia (Universall 4 BANDAGORDA Déjalo Ahi (MP/
5  JAGUARES La Forma (Sony BMG/ 5  NESS BAUTISTA fiN.O.R.E., BIG MATO & GEMSTAR Qué Dolor (Virgin/
6  CIRCO Cascardn (Universal) 6 MASTERJOE & 0G BLACK Mil Amores (Ole Music/
7  ENJAMBRE Biografia (Osa/V&J) 7 ELVIS MARTINEZ Yo No Naci Para Amar (Univision)
8 EUFEMIA Revolver (OVA/V&S) 8  ZI0N & LENNOX Don't Stop {No Pare) (Sony BMG)
9 ORISHAS Nacf Orishas Unversal 9 NICKY JAM I'm Not Your Husband (Tu Marido) (Machete Music/Piia)
10 LASECTA AI.I.S’T.AH l.a Locura Automética (Universaﬂ 10 JOHN ERIC Tembleque (Sony BMG)
VUL IGRC T s ) _ 11 GLORY #/DON OMAR La Traicionera (Vi/Machete Music)
12 COTIf/JULIETA VENEGAS & !’AUI.INA RUBIO Nada Fue Un Error (Universall 12 AVENTURA fiDON OMAR Ela Y Yo (Premium/
13 LIQUITS Fancy Blue (Surco/Universal) .
14 ANALM.AL Combativo (Universal e e
15 LASECTA ALLSTAR Consejo (Universal 14 LUISITO ROSARIO Rumba Del Barrio (Fuentes/
15 TONY TOUCH Play That Song (EM/ Latin/
Songs ranked by tetal number of points. Data compiled from playlists submitted on a weekly basis by 9 specialty rock/
L alternative shows, airing at least 2 hours per week, on radio stations across the country. ) L Songs ranked by total number of points. 22 Record Pool reporters. )
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NATIONAL
Nationally syndicated radio show
needs Latino American hosts.
Must live hip-hop/politics/pop
culture. Reply to: Black Granite
Productions luizgroove@yahoo.
com. EOE {9/30)

Somewhere in

New England
Everyone wants to live and work in
New England! We're looking for a
morning co-host on a major station,
in a major format. You're a personality
driven talent that relates to adults,
women, family, community and the
workplace. Our station has dominated
our market for many years and we
want you to help keep it that way. We
are an EOE. Please send airchecks,
resumes and references to: Radio &
Records, Inc., 2049 Century Park East,
41 Floor, #1143, Los Angeles, CA
90067.

WDHA/Greater-Media
Program Director

New Jersey's oldest heritage rock
station, WDHA 105.5 FM has a unique
career opportunity for the right
individual.

If you have a proven track record of
hiring and coaching on-air talent,
schedule music, perform on-air
mid-day shift, conceptualize and write
all station imaging, execute the
marketing campaigns and can work
closely with the Promotions and Sales
departments, than | would like to
speak with you.

John Ryan
Station Manager
973-538-1250 Ext. 1327
Fax: 973-538-3060
Email: jryan@wmtr-wdha.com

Greater Media, Inc. is an equal
opportunity employer

Seeking Sports Director/Play-by-Play/
Sales position. JOE: (888) 327-4996.
(9/30)

The 2002 R&R Rock PD of the Year nomi-
nee is available to program your
station! Contact DEBBIE WYLDE at:
debandnub@aol.com. (9/30)

PAUL CRUZ - sexy, fresh, smooth and
ready to take over LA. The best talent in
the market to drive-your 18-34 female
demo through the roof. A great producer,
on air talent, web/graphic designer, and
showman. Online portfolio at: www.
gurufaction.com/~pc947. (9/30)

HOW TO REACH US RADIO & RECORDS, INC. / 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES

NEWS CHANNEL

M-TV |

SALES MANAGER
Exciting sales career opportunity
with WMGM Television, NBC for
Southern New Jersey. Small mar-
ket radio, television or cable
sales management experience
necessary. Mail resume with
2003 and 2004 income to Ms.
J. Goldsmith, Human Resources,
WMGM-TV, 1601 New Road,
Linwood, NJ 08221. Email
rismith68@att.net. No phone
calls. WMGM-TV is an equal
opportunity employer.

Morning Show Co-Host

Are you a talented communicator with
a passion for doing positive radio?
Rare opportunity for morning show
co-host at top rated Christian AC
Z88.3 in Orlando. No Christian radio
experience required. Submit resume’,
air check ¢d (or mp3 if via e-mail),
cover letter and statement of faith
to Z88.3, 1065 Rainer Drive,
Altamonte Springs, FL32714-3847 or
humanresources@zradio.org. No
phone calls please. Minorities and
women are encouraged to apply.
EOE.

MIDWEST

YRy

) | Radio 720

The Voice of Chicago

WGN-Chicago-Morning
News Anchor

Once in a lifetime opportunity to be
a major player on Chicago's #1
morning show. You'll apply for the
'morning news" position, but your
role will be much greater, You will
anchor morning news with author-
ity and credibility. but will also be a
strong number two on Spike O'Dell's
show. You'll need strong interview-
ing skills, depth, great personality
and a sense of when to step in, and
when to step out. This is not a posi-
tion for “news readers" or "voice
talent."Audio & Resume to: WGN
Radio, Human Resources, 435 N.
Michigan Ave., Chicago, IL 60611.
Fax: 312-222-5031. EOE

MIDWEST

PROGRAM DIRECTOR
Clear Channel
Columbus Ohio
WBWR-FM dba “The Brew” debuted
September 19 with an 805 Rock based
format and we are looking for a
“Brewmaster” to fine tune the
musical recipe for this very tasty
“Brew”. Currently jockless, you will
have the opportunity to build your
airstaff and create the Brew band. You
will work in an environment of
market leading programmers, ratings,
revenue and facilities. Brand new
opportunity in one of the Midwests
great cities. Send your package to:
mikeeiland@clearchannel.com to

“tap” into "The Brew".
Clear Channel Columbus is an Equal
Opportunity Employer

) WEsST

Ops Mgr/PD KFBK Sacramento

Does an 80+ year heritage excite you?
Do you know news? Can you talk Talk?

Is your passion programming? The best
job in the best market in the country is
available. NewsTalk 1530 KFBK,
nationalty recognized and award winning
station and one of the nation’s top AM
stations wants a leader with a resume
to match the requisite talents and skills
to do the job. If you're one of the best in
the business with a history to
demonstrate it, forward your resume to
jeffholden@clearchannel.com. EQE

ON-AIR MUSIC DIRECTOR
Southern California Rock station looking
for on-air Music Director. Requirements:
Extensive knowledge of Selector & Linker,
on-air skills, a diverse musical ear.
Benefits and the very best working envi-
ronment imaginable. We want to hear
from you now. Radio & Records, 2049
Century Park East, 4 1% Floor, #1144, Los
Angeles, CA 90067. Email: Job #1144
kmumaw@radiocandrecords.com. Equal
Opportunity Employer.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work In the in-
dustry under Posftions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior o issue
date. Free Opportunities listings should be typewritten or
printed on 8 172" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mali to:
kmumaw®@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading}. Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch (360
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw®@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-~
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, ycur ad must
be received by Thursday noon {POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, Califomia 30067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsollcited material. R&R reserves all rights in material for
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

All letters toR&Ror its

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067.

WEBSITE: www.radioandrecords.com

310-788-1625
310-788-169%
310-788-1668

310-203-8727
310-203-9763
310-203-9763

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-851-9050

CIRCULATION: subscribe @ radioandrecords.com
NEWS DESK:

R&R MUSIC TRACKING:

310-203-8727 kmumaw @radioandrecords.com

newsroom @radioandrecords.com 310-203-9763 mailroom @radioandrecords.com

301-951-9051

cmaxwell @radioandrecords.com jhoward @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  Ihelton@radioandrecords.com

hmowry @radioandrecords.com
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MARKETPLACE
VOICEOVER

PUBLICITY PRINTS Roberta Solomon  |[[JY/10”NEIL 7k

LISTENERS DAILY
Lithographed On Heavy, Semi-Gloss Paper

' Hearing is believing., | A

DEMO: 1-877-4-YOURVO

* REQUEST FREE www.samoneil.com Y Eu:1-R: YR 1]

CATALOG AND SAMPLES!

B/W - 8x10s
500 — $90.00 ‘
1000 «~ $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

Badm lmaymg

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

+ OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUT HOTICE I

- www.voicegal.com
M| oo || o334tea7s | EEKELECEE

PICTURES | ety 000 AMERICA'S NUMBER 1 VOICE

| WWW. radloandrecords GOM || | the voice of FOX, €8S and The Grammys
= —— Call Us.
(310) 229-4548

www.joecipriano.com

DAVE PACKER

VOICE v

Relatable, Aulhenuc, Credxble
and surprisingly affordable.

‘_ - www.davepacker.com 609-290-3333

MARKETPLACE RR
ADVERTISING it
Payable in advance. Order must be typewritten and accompanied by
payment. Visa/MC/AMEx/Discover accepted.

A
fhe- .

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

- One inch minimum, additlonat space up to six 1 !ime 5 $95.00

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)” s inches available in increments of one-inch. 1g !"::r:[:": gg-gg
i 3 Rates for R&R marketplace (per nch): msertion: .

Discounted price: $51.96 softcover/$63.96 hardcover Marketptace pace e e 26 insertions  75.00

(CA residents add sales tax) {310) 788-1621 51 insertions  70.00

Charge by phone: 310.788.1621 or send a check to: Fax: (310) 203-8727
R&R, 2049 Century Park East., 41st Floor, L.A., CA 90067 e-mail: kmumaw@radioandrecords.com

OPPORTUNITIES

RADIO SALES - SAN DIEGO

General Sales Manager positions available in beautiful San Diego for success-driven, highly motivated individuals with the right qualifi-
cations. Candidates must possess major market radio sales experience; both agency and direct. National experience a plus. Individuals
would be responsible for developing and achieving station revenue goals; recruiting, training, and motivating sellers; and handling
multiple priorities in a fast-paced environment. Positions require 5+ years radio sales experience. Minimum 2 years GSM experience
required.

Account Executives needed with ability to generate new business and grow and manage existing accounts. Candidates must be highly
organized, detail-oriented, with excellent verbal and written communication skills. Looking for creative thinkers with problem solving
abilities. 2+ years radio sales experience is required.

NTR/New Business Specialist needed with ability to generate new business for radio station events and program sponsorships. Posi-
tion requires an organized, detail-oriented individual, with excellent verbal and written communication skills. Must be a creative thinker
and problem solver. 2+ years sales experience is required, either in media sales or event/sponsorship sales.

Send cover letter and resume to: Jefferson Pilot Communications
Email: jpjobs @jpc.com Fax: (619) 543-1353
PO Box 889004, SD, CA 92168-9004 EOE

Jetterson Pilot
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THE BACK PAGES

September 30, 2005

CHR/RHYTHMIC

roweren GEQ

MEDIABASE

URBAN

BONNIE RAITT | Wil Not Be Broken (Capital
MICHAEL BOLTON Ti The End Of Forever (Montaigne/Passion Group)
BARBRA STREISAND Stranger In A Strange Land /Cokmbia)
JONES GANG Angel (Reality/AAD Music/

AC begins on Page 54.

90 ® Radio & Records September 30, 2005

U2 City Of Bindirg Lights flaterscope)
RA Every Littie Thing She Daes Is Magic /Republic/Universal]
DAVID GRAY The Ore | Love /ATO/RCA/AMG)
FRAY Over My Head (Cable Car) /Epic/

AC begins op Page 54.

WWW americanradiohistorv.com

w ™ w w w ™
1 8 MARIAH CAREY Shake It Off fisiand/|DJMG/ 3 c KANYEWEST Gold Oigger (Roc-A-Fella/IDJMG) 1 KANYEWEST Gold Oigger (Aoc-A-Fells/IDJMG)
3 WEEZER Beverly Hills (Geffen/ 1 2 MARIAH CAREY Shake t Off disiandID/MG/ 2 BOW WOW fICIARA Like You [Columbia/
2 3 RIHANNA Pon Oe Replay (Osf JemyIDJMG/ 2 3 BOWWOW fICIARA Likz You {Catumbial 3 MARIAH CAREY Shake It Off //skond/DSMG)
4 4 LIFEHOUSE You And Me (Geffen/ 4 4 DAVID BANNER Play /SRC/Universal] 8 YOUNG JEEZY fIAKON Soul Survivor (Def Jem/IDJMG/
1" ° KELLY CLARKSON Because Of You {RCA/AMG) 5 PRETTY RICKY Your Body /Atiantic/ 4 OAVID BANNER Play (SAC/Universal)
5 6 D.H.T. Listen To Your Heart (Robbins/ 1 BLACK EYED PEAS My Humps (A&M/interscape) 5 MARQUES HOUSTON Naked (7.U/.6./Universal)
6 7 MARIAH CAREY We Belong Together f/sland/iD/MG/ 12 YOUNG JEEZY fIAKON Soul Survivor (Def Jem/IDJMG/ 7 7 LYFE JENNINGS Must Be Nice /Columbial
8 8 MISSY ELLIOTT Lose Control (Gokd Mind/Violator/Atisntic) 9 T-PAIN I'm Sprung (/ive/Zomba Label Group/ 12 €¢) TWISTA fITREY SONGZ Girl Tonite (Atlentic/
12 o GREEN DAY Wake Me Up When September Ends (Reprise/ 6 9 YING YANG TWINS fIMIKE JONES Badd (7V77 16 €D T-PAIN I'm Sprung (Sive/Zombe Label Group!
7 10 PUSSYCAT DOLLS filBUSTA RHYMES Oon't Cha {A&M/interscape) 8 10 BOW WOW fIOMARION Let Me Hold You {Columbis) 14 Q) DEM FRANCHIZE BOYZ... | Think They Like Me... {So So Det/Virgin!
9 11 KELLY CLARKSON Behind These Hazel Eyes [RCA/RMG/ 13 Q CHRIS BROWN flJUELZ SANTANA Run It Jive/Zomba Label Group/ 13 Q) PSC AT & LIL SCRAPPY I'm A King (Grand Hustie/Atlentic)
15 8 BLACK EYED PEAS My Humps /A&M/interscape/ 7 12 50 CENT fiIMOBB DEEP Outta Control {Shady/Aftermath/interscope) 8 12 DESTINY'S CHILD Cater 2 U (Columbia/
22 KANYE WEST Gold Oigger {Roc-A-Fela/IDJMG/ 14 @ YING YANG TWINS f/PITBULL Shake (7V77 9 13 YING YANG TWINS fIMIKE JONES Badd (7V77
10 14 BLACK EYED PEAS Oon't Lie /A&M/interscape/ 10 14 MARIAH CAREY We Belong Together fisland//iD/MG) 10 14 50 CENT fi/MOBB DEEP Outta Control /Shady/Aftermath/interscope/
13 15 PAPAROACH Scars /Geffen/ 15 15 MISSY ELLIOTT Lose Centrol (Gold Mind/Vicletor/Atlantic) 1t 15 BOBBY VALENTIND Tell Me [07P/Def Jami/IDJMG/
21 ) FALLOUT BOY Sugar, We're Goin' Oown //sland//DJMG) 16 16 RIHANNA Pon Oe Replay (Def Jam/IDJMG) 17 @ ALICIAKEYS Unbreakable {/AMG/
18 Q) CLICK FIVE Just The Girl Lava/ 22 TWISTA fTREY SONGZ Girl Tonite /At/antic/ 156 17 MARIAH CAREY We Belong Together fisland/iD/MG/
20 ) GORILLAZ Feel Good Inc. (Virgin/ 19 FRANKIE J. More Than Words (Columbia) 22 @) CHRIS BROWN flJUELZ SANTANA Run It {ive/Zomba Label Group)
23 ) NICKELBACK Photograph (Roadrunner/|DJMG/ 17 13 DESTINY'S CHILD Cater 2 U {Columbial 21 @) THREE 6 MAFIA Stay Fly (Columbis)
17 20 GWEN STEFANI Cool //nterscope/ 21 MARCOS HERNANDEZ f You Were Mine (7V7) 20 @) PRETTY RICKY Your Body (Atlentic/
14 21 NATASHABEOINGFIELD These Words /Epic/ 26 SEAN PAUL We Be Bumin' {Atlantic/ 25 @) UL KIM Lighters Up (Dueen Bes/Atlantic/
24 @ AKON Belly Dancer {Bananza) {Universall 25 DAL Latfy Taffy (Asylumitiantic) 26 €3 DAL Latty Tatfy (Asylum/Atisntic)
19 23 FAT JOE fINELLY Get It Poppin’ (Atlentic) 23 23 DAMIAN “JR. GONG™ MARLEY Welcome To... (Tuff Gong/Universal} 28 € KEYSHIA COLE | Should've Cheated /A&M/interscope)
16 24 BOW WOW fIOMARION Let Me Hold You /Columira/ 18 24 LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG/ 19 24 YOUNG JEEZY And Then What (Def Jerm/IDJMG/
25 BOW WOW fICIARA Like You (Columbia) 32 TRINA fIKELLY ROWLAWD Here We Go /Siip-N-Siide/Atlantic) 29 8 RAY J One Wish (Knockout/Sanctuery)
26 FRANKIE J. More Than Words {Calumbial 28 RAY J One Wish [Knockout/Sanctuery) 27 CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zombea L abel Group]
28 PRETTY RICKY Your Body (At/antic/ 27 MARID flJUVENILE Boom L/AMG) 24 27 LUDACRIS Pimpin’ All Over The World (Def Jam South/OJMG)
27 50 CENT fIMOBB DEEP Outta Control (Shady/Aftermathiinterscape) 24 28 MIKE JONES Back Then /SwishaHouse/Asylum/Warner Bros) 30 8 YOUNGBLOODZ Presidential (ive/Zomba Label Group)
29 29 GREEN DAY Holiday (Reprise/ 29 THREE 6 MAFIA Stay Fly (Columbis/ 33 R. KELLY Slow Wind (iva/Zomba Label Group/
30 30 FRANKIE J. How To Oeal [Columbis/ 30 MARQUES HOUSTON Naked (7.0.6 Universal) 31 30 CIARA And | {Laface/Zomba Label Group!
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
PUSSYCAT DOLLS Stickwitu (A&M/interscops/ TRINA FIKELLY ROWLANC Here We Go /Skp-A-Skde/Atlsntic) TRINA FIKELLY ROWLAND Here We Go /S4p-N-Skde/Atlantic/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
KANYE WEST Goid Digger (Roc-A-Fedla/IDJMG/ KANYE WEST Gold Oigger (Roc-A-Felis/IDJMG) YOUNG JEEZY F/AKON Soul Survivor (Def Jem/IDJMG}
TOP 5 NEW & ACTIVE TOP5 NEW & ACTIVE TOP 5 NEW & ACTIVE
HOWIE DAY She Says /Epic/ MACK 10 Like This (Capitol TEAIRRA MARI No Oaddy (Roc-A-Fella/IDJMG]
SEAN PAUL We Be Bumnin' (Atiantic/ JAZZE PHA FICEE-LO Happy Hour (Capitol] MISSY ELLIOTTY Teary Eyed (Gokd Mind/Violator/Atlantic/
RICKY MARTIN FIFAT JOE & AMERIE | Oon't Care /Coumbia/ PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) TONIBRAXTON Please /it liravialiivivrsall
VERONICAS 4Ever (Sire/Warner Bros) YOUNGBLOODZ Presidential &five/Zomba Label Group) KEM | Can’t Stop Loving You (Motown/Universsl
NATALIE FIJUSTIN ROMAN Where Are You /Latiom/Universalj NATALIE FIJUSTIN ROMAR Where Are You /LatiunylUniversall OLIVIA So Sexy (G-Unit/interscope/
CHR/POP begins on Page 24. CHR/RHYTHMIT bagins on Page 29. URBAN begins on Page 33.
R TR HOT AC G EEREK S s T
w ™ w ™ w ™
1 c ROB THOMAS Lonely No More /Atiantic/ 1 | UIFEHOUSE You And Me (Geffen/ 1 1 STAIND Right Here (Flig/Atlsntic)
2 2 MICHAEL BUBLE Home (743/Reprise! 2 2 KELLY CLARKSON BehinJ These Hazel Eyes (RCA/RMG) 2 e NICKELBACK Photograph (Roadrunner/IDJMG)
3 3 KELLY CLARKSON Breakaway {Hoflywood) 3 ROB THOMAS This Is How A Heart Breaks (Atlantic/ 3 3 SEETHER Remedy /Wind'up/
8 o MARIAH CAREY We Belong Together f/sland//DJMG/ 4 GWEN STEFANI Cool /interscape) 5 o AUDIDSLAVE Doesn't Remind Me finterscope/Epic/
5 5 ANNANALICK Breathe (2am) {Columbial 9 KEITH URBAN You'll Thirk Of Me (CapitolEML/ 4 5 FOOFIGHTERS Best Of You (RCA/AMG)
4 6 BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) 5 6 GREENDAY Hoiiday (Agpiise/ 8 o SHINEDOWN Save Me (Atlentic/
7 @) EAGLES No More Cloudy Days /ERC) 13 NICKELBACK Photograph (foadrunner/iDJMG) 7 7 GREEN DAY Wake Me Up When September Ends (Reprise/
8 &) MAROON 5 She Will Be Loved (Dctone///AMG) 8 JOSH KELLEY Only You /Holywood) 11 &) TRAPT Stand Up (Warner Bros.)
9 &) KIMBERLEY LOCKE | Could {CurlyReprise) 7 9 TRAIN Get To Me {Cofumbisl 8 @) ROLLING STONES Rough Justice /Virgin/
13 @) CARRIE UNDERWOOD Inside Your Heaven [Arista) 11 10 SHERYL CROW Good Is Good /A&M/interscope/ 10 @) NINE INCH NAILS The Hand That Feeds (/aterscope/
12 @) GOO GOO DOLLS Give A Little Bit {Warner Bros.) 6 11 ROB THOMAS Lonely No Mare /Atiantic/ 13 @) DISTURBED Stricken {Aggrise/
14 {9 O.MN.T. Listen To Your Heart (Robbins/ 17 @ GREEN DAY Wake Me Up When September Ends /Feprise/ 12 12 GREEN DAY Holiday (Reprise/
11 13 JOHN MAYER Oaughters (Aware/Columbia) 10 13 3 DOORS DOWN Let Me Go /Republic/Universal} 9 13 SYSTEM OF A DOWN B.Y.0.B. American/Columbis)
15 14 HOWIE DAY Collide /£pic/ 14 0 D.H.T. Listen To Your Heart (Rabbins/ 17 m FOO FIGHTERS 00A /ACA/AMG/
17 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard 12 15 COLDPLAY Speed Of Sound {Capitol) 14 15 SYSTEM OF A DOWN Question! [American/Columbia)
16 LIFEHOUSE You And Me (Geffen/ 18 8 BON JOVI Have A Nice Oay fisland/i0/MG/} 15 16 TAPROOT Calling (Velvet Hammer/Atlantic/
20 ERIC CLAPTON Say What You Will {Duck/Reprise/ 27 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG/ 16 17 CROSSFADE Colors {Columbia/
18 18 DELTA GOODREM Lost Without You /Calumbia/ 16 18 MARIAH CAREY We Belong Together //sland//0/MG) 19 10 YEARS Wasteland (Republic/Universall
19 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 2 WEEZER Beverly Hills (Gesfen/ 18 3 DOORS DOWN Live For Today (Republic/Universal)
21 JON SECADA Window To My Heart (B8 3/ 23 SWITCHFOOT Stars {Columbia/ 21 20 HINDER Get Stoned (Universal/
23 NATALIE GRANT Held [Curt/ 22 HOWIE DAY She Says (£prc/ 22 MUDVAYNE Forget To Remember /£pic/
22 22 JESSEMCCARTNEY Beautiful Soul {Hollywood/ 19 22 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard! 25 DISTURBED Guarded /Reprise/
26 8 VERTICAL HORIZON Forever /Hybrid) 20 VERTICAL HORIZON Forever (Hybrid/ 30 KORN Twisted Transistor (Virgin/
27 SIMPLY RED Perfect Love /simpfyred.com/Verve Forecest/ 25 3 DOORS 0OWN Here By Me /Republic/Universall 26 INSTITUTE Bullet-Proof Skin fnterscope/
24 25 KELLY CLARKSON Since U Been Gone (RCA/AMG) 24 25 GWEN STEFANI Hollaback Girl fiaterscope/ 28 SEETHER Truth Wind-up)
— €D SANTANA fIMICHELLE BRANCH I'm Feeling You fArista/iMG) 26 €) NATASHA BEDINGFIELD These Words f£pic/ 23 26 DEFAULT Count OnMe (7V77
- @) JIMBRICKMANW/WAYNEBRADY Beautiful (Walt Disney/Hollywood) 28 @) MICHAEL BUBLE Home (143/Reprise/ 24 27 BON JOVI Have A Nice Day fisland/ID/MG)
28 @) PAULMCCARTNEY Fine Line /Capitoll 29 &) STAIND Right Here (Flip/Alantic/ 27 28 THEORY OF A DEADMAN Hello Lonely... Roadrunner//DJMG/
29 €) EARTH, WIND & FIRE Pure Gold /Sanctuary/SRG/ 30 € GORILLAZ Feel Good Inc. Airgin/ - 8 AVENGED SEVENFOLD Bat Country /Warner Bros)
30 €D SCOTT GRIMES Livin' On The Run (Veloeity/ 33 &) LiZ PHAIR Everything To Me (Capitol/ - NINE INCH NAILS Only f/nterscape)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
JORDAN KNIGHT Where Is Your Heart Tonight (Trans Continental] GOO GOO DOLLS Batter Days Warner Bros) SCOTT STAPP The Great Divide (Wand-up/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
ERIC CLAPTON Say What You Will (Dock/Reprise/ GREEN DAY Wake Me Up ‘When September Ends /Aapriss/ KORN Twisted Transistor (Vigin/
TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE TOP5 NEW & ACTIVE
JAMES BLUNT You're Beautiful /4tlantic/ GO0 600 DOLLS Better Days /Warmer Bros) SEVENDUST Ugly /Winedark/7Bros./

ILL NINO What You Deserve {Roadrunner/ID/ME)
FALL OUT BOY Sugar, We're Goin' Down fislend/iD/M6/
SCOTT STAPP The Great Divide (Wind-up/
CASANOVAS Livin' In The City #R0CK/

ROCK begins on Page 64.
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CHARLIE WILSON Charlie Last Name: Wilson (ive/Zombe Label Group/
MARIAH CAREY We Belong Together //s/and//DJMG/

VIVIAN GREEN Gotta Go, Gotta Leave /Columbia)

KEM | Can't Stop Loving You /Motown/Universall

ERIC BENET | Wanna Be Loved /Reprise/

FANTASIA Free Yourself (/RMG)

TONIBRAXTON Please (BlackGround/Universal)

JILL SCOTT Cross My Mind (Hidden Beach/Epic)

INDIA.ARIE Purify Me (Rowdy/Motown/

STEVIE WONDER From The Bottom Of My Heart iMotown/Universal)
KEM Find Your Way (Back Into My Lifel (Motown/Universall

DR. CHARLES G. HAYES & WARRIORS Work It Out //CEE/

LYFE JENNINGS Must Be Nice /Columbis)

ALICIA KEYS Unbreakable L/RMG/

EARTH, WIND & FIRE Pure Gold /Sanctuary/SRG/

DWELE | Think | Love U (Virgin/

JEFFREY OSBORNE Yes, I'm Ready (Jay0z/Koch/

MARIAH CAREY Shake It 0ff disiand/IDJMG/

BABYFACE Sorry For The Stupid Things (Arista//RMG/

SHANICE WILSON Every Woman Dreams /Playtime/

PATTI LABELLE fIMARY J. BLIGE Ain't No Way /Def Soull{DJMG)
FAITH EVANS f/SNOOP DOGG Mesmerized (Capitoll
ing Over You
DESTINY'S CHILD Cater 2 U {Columbia)

MINT CONDITION Whoaa //mage)

BABYFACE Grown & Sexy /Arista/RMG)
KINDRED THE FAMILY SOUL Where Would 1 Be... (Hidden Beach)
FANTASIA Ain't Gonna Beg (/RMG/

BEYONCE' Wishing On A Star {Columbia)

WILL DOWNING Crazy Love (GRP/VMG/

URBAN begins on Page 33.
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NICKELBACK Photograph (Roadrunner/I0JMG)
STAIND Right Here (Flp/Atiantic/

DISTURBED Stricken /Reprise/

AUDIOSLAVE Doesn’t Remind Me /lnterscope/Epic/
SEETHER Remedy (Wind-up/

CROSSFADE Colors {Coumbia)

TRAPT Stand Up (Werner Bros.)

SYSTEM OF A DOWN Question! /American/Columbia)
SHINEDOWN Save Me /At/antic/

TAPRODT Calling /Velvet Hammer/Atlantic)
MUDVAYNE Forget To Remember (Epic/

10 YEARS Wasteland /Republic/Universall
AVENGED SEVENFOLD Bat Country (Warner Bros.)
FOO FIGHTERS DDA (RCA/RMG)

GREEN DAY Wake Me Up When September Ends /Reprise/
KORN Twisted Transistor (Virgin/

FOO FIGHTERS Best Of You (RCA/RMG/

COLD Happens All The Time /Flip/Lava/

MUDVAYNE Happy? (Epic/

NINE INCH NAILS The Hand That Feeds dinterscope/
3 DOORS DOWN Live For Today /Republic/Universal)
DISTURBED Guarded /Reprise/

CHEVELLE Panic Prone /Epic/

@ SEETHER Truth Windup/

8

DEFAULT Count On Me (7177

SEVENDUST Ugly (Winederk/78ros.)

HINDER Get Stoned Universal)

INSTITUTE Bullet-Proof Skin //nterscape/

THOUSAND FOOT KRUTCH Move (Tooth & Nal/EM! Music Reactivel
BLACK LABEL SDCIETY In This River fArtemis/

#1 MOST ADDED

#1 MOST INCREASED PLAYS

ROCK begins on Page 64.
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0 MONTGOMERY GENTRY Something To Be Proud Of [Columbia)
2 SARA EVANS A Real Fine Place To Start /RCA/

CRAIG MORGAN Redneck Yacht Club /88R/
JAMIE 0°NEAL Somebody’s Hero /Capitol/
KEITH URBAN Better Life (Capitoll
GRETCHEN WILSON All Jacked Up /Epic/
JOSH GRACIN Stay With Me (Brass Bed} /Lynic Street/
LEANN RIMES Probably Wouldn't Be This Way /sylum/Curt)
JASON ALDEAN Hicktown /88R/
RASCAL FLATTS Skin {Sarabeth) dLyric Street/
LONESTAR You're Like Comin’ Home (8V4)
2 TRISHA YEARWOOD Georgia Rain /MCA/
GARY ALLAN Best | Ever Had MCA/
NEAL MCCOY Billy's Got His Beer Goggles On /903
DIERKS BENTLEY Come A Little Closer (Capital)
LEE ANN WOMACK He Oughta Know That By Now /MCA/
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal Soutt)
KENNY CHESNEY Who You'd Be Today /8VA/
TOBY KEITH Big Blue Note /Show Dog/OreamWorks/
JO DEE MESSINA Delicious Surprise (| Believe It} (Curty
PHIL VASSAR Good Ole Days (Arista/
FAITH HILL Like We Never Loved At All (Warner Bros./Curb)
LITTLE BIG TOWN Boondocks /Equity/
ALAN JACKSON USA Today (Arista)
BILLY CURRINGTDN Must Be Doin’ Somethin’ Right Mercury/
CHRIS CAGLE Miss Me Baby /Capitol/
GEORGE STRAIT She Let Herself Go MCA/
SHOOTER JENNINGS 4th 0f July (Universal South)
MARTINA MCBRIDE Rose Garden /CA/
RYAN SHUPE & THE RUBBERBANO Dream Big /Capitol)

COUNTRY begins on Page 47.

GORILLAZ Feel Good Inc, Vigin)

311 Don't Tread On Me (¥Yolcana/Zomba Label Group)
AUDIOSLAVE Doesn’t Remind Me finterscope/Epic/
FALL OUT BOY Sugar, We're Goin’ Down fiskend//0JMG)
NINE INCH NAILS Only finterscope/

STAIND Right Here (Flip/Atlantic/

GREEN DAY Wake Me Up When September Ends /Reprise/
FOO FIGHTERS Best Of You /RCA/RMG)

FOO FIGHTERS O0A /RCA/RMG)

SYSTEM OF A DDWN Duestion! /Amenican/Columbia)
KILLERS All These Things That ('ve Done #siand/O/MG/
SEETHER Remedy /Wind-up/

RISE AGAINST Swing Life Away /Geffen/
NICKELBACK Photograph /Roadrunner/l0JMG/

TRAPT Stand Up /Warner Bros.)

WEEZER We Are All On Drugs (Geffen)

WEEZER Beverly Hills (Geffen/

NINE INCH NAILS The Hand That Feeds /interscope/
SHINEDOWN Save Me /Atlantic/

WHITE STRIPES My Doorbell (Third Man/V2}
COLDPLAY Fix You /Capitol)

FRANZ FERDINAND Do You Want To /Domina/Epic/
DISTURBED Stricken (Reprise/

AVENGED SEVENFOLD Bat Country (Warner Bros.)

30 SECONDS TO MARS Attack fmmortal/Virgin)
DEATH CAB FDR CUTIE Soul Meets Body /Atlantic/

10 YEARS Wasteland (Republic/Universal)

INSTITUTE Bullet-Proof Skin #interscape/

KDRN Twisted Transistor (Virgin/

BECK Girl interscope/

ALTERNATIVE begins on Page 72.
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€ PAULHARDCASTLE Serene (Trigpin’ V' Rhythm/
RICHARD ELLIOT People Make The World Go Round /Artizen/
DAVE K0Z Love Changes Everything /Capitol/
BRIAN CULBERTSON Hookin' Up (GRP/VMG)
PAUL JACKSON, JR. Never Too Much /GRF/VMG)
KEN NAVARRO You Are Everything (Pasitive/
EUGE GROOVE Get Em Goin’ Werada Jazz/
STEVE COLE Thursday (Narada Jazz/
CHUCK LOEB Tropical [Shanachie/
WALTER BEASLEY Coolness (Heads Up/
11 PAULTAYLOR Nightlife (Peak/
12 KENNY G. fIEARTH, WIND & FIRE The Way You Move /Arista/RMG/
13 NORMAN BROWN West Coast Coolin’ (Warner Bros.)
DAVID PACK You're The Only Woman /Peak/
15 PAUL BROWN Cosmic Monkey /GRP/VMG)
MARION MEADOWS Suede (Heads Up/
MINDI ABAIR Make A Wish /GRP/VMG/
JEFF GOLUB Simple Pleasures /Narads Jazz/
19 KEM | Can't Stop Loving You iMotown/Universall
BOZ SCAGGS Lowdown {Unplugged) /Vingin}
1 DONNY OSMOND Breeze On By /Deccs/
MARIAH CAREY We Belong Together /isiand//OJMG)
23 NELSON RANGELL Don't You Worry ‘Bout A Thing /Koch/
DEF JAZZ fIGERALD ALBRIGHT Hey Young World /GRP/VMG)
KIM WATERS Steppin’ Out /Shanachie/
BRIAN SIMPSON it's ANl Good /Rendezvous/
WARREN HILL Still In Love (Pogiazz/Native Language)
BONEY JAMES 2:01 AM (Warner Bros.)
CHIELI MINUCC) The Juice /Shanachie)
RICK BRAUN Shining Star /Artizen)
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SMOOTH JAZZ begins on Page 60.

DAVID GRAY The One | Love (ATO/RCA/RMG/

U2 City Of Blinding Lights finterscope)

SHERYL CROW Good Is Good (4&M/interscape)

DAVE MATTHEWS BAND Dreamgirl IRCA/RMG)/

JACK JOHNSON Good People (Brushfire/Universall

ERIC CLAPTON Revolution (Duck/Reprise/

ROLLING STONES Rough Justice (Virgin/

GREEN DAY Wake Me Up When September Ends /Reprise/

TRACY CHAPMAN Change (Atlantic)

NEIL YOUNG The Painter (Reprise/

NICKEL CREEK When in Rome (Sugar Hild

COLDPLAY Fix You /Capitol/

AQUALUNG Brighter Than Sunshine /Skightly Bigger/Red Ink/Columbis)
BONNIE RAITT | Will Not Be Broken (Capitol/

MIKE DOUGHTY Looking At The World From The Bottom... (ATO/RMG)
HERBIE HANCOCK f/JOHN MAYER Stitched Up fHear Music/Vector)

CESOSINNanbw= &
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16 BECK Girl flnterscope)

21 VAN MORRISON Stranded /Gaffen/

18 FRAY Over My Head {Cable Car) /Epic/

20 DEATH CAB FOR CUTIE Soul Meets Body (Atiantic/
22 TRISTAN PRETTYMAN Love Love Love /¥irgin/

24 JOHN BUTLER TRIO What You Want /{ave/

26 KEANE Bend And Break finterscope/

19 DESOL Karma /Curt/Reprise)

27 JAMES BLUNT You're Beautiful /Alantic/

~
w
[
D

AMOS LEE Keep It Loose, Keep It Tight (B/ue Note/EMC/
MELISSA ETHERIDGE Refugee Asland/DJMG)
WALLFLOWERS God Says Nothing Back /interscapel
BLUES TRAVELER Amber Awaits (Vanguard)

SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VMG)
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#1 MOST ADDED
#1MOST INCREASED PLAYS
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TRIPLE A begins on Page 75.
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en Johnson began his radio career while attending Emerson College in Boston ani
hasn’t looked back since. In the five years Johnson has been Format Director/Urtan
for Cumulus, he has helped launch stations from Huntsvile, AL to Houston to the
Caribbean, and he oversees more than 20 radio stations ir the Urban, Urban AC and
Gospel formats.

Getting into the business: “I went to college for it. Somebody I knew was in radio and
going to school for it, and I was looking zt what I wanted to do. I was doing plays and acting.
That's what got me into the entertainment thing. When the possibilite of doing radio was
introduced to me, I was like, Wow, that's real cool!

“T had my first full-time job before I graduated. In my junior year I started working for
Greater Media. I was producing the Wolfman Jack show overnight. I learned a great deal abou:
being a personality from that show. Wolfrian Jack had an influence om how I was on the air,
and I never even knew the man.

“I then went to WILD/Boston for weekends. I left WILD to go to Washington, DC to do pa-t-
time at WHUR. I was working there and for my family’s business. The GM at the station, Jim
Watkins, liked me. He had a new PD coming in and decided to put me an the morning show.”

our research to get a better handle on what people are looking for. There are opportunities with
HD Radio and all of that, but we're still finding out where we are going to be and what we're
going to do.

"I liken it to broadcast TV and cable TV. Everybody was going to cable TV because of what it
offered, and then broadcast TV came back with Survivor and Desperate Housewives, and that
brought people back to broadcast TV. They still play commercials, and people are still watching
them.”

State of Urban radio: “Urban radio still needs some direction. Urban radio is popular
radio, it’s mainstream. In markets where there was one Urban station, maybe two, now there are
four. You can't just put on an Urban station and think people will find it. The battle used to be
TSL, but now it's also cume.

“And the listeners want variety. They want to be able to listen to an AC station, a Jazz
station and a hip-hop station. They want different radio stations, and there is nothing you can
do ahout that. I remember asking focus groups ‘What would make you stick with one radio
station? and they said, Nothing. I like this station, but I like this other station too. so there’s
nothing you can do to please all people.

Joining Cumulus: “T ended up leaving WHUR to go back to
Boston to program WILD. I was doing mormnings and
programming. When I was in Washington I met Lew Dickey. He
was WHUR's consultant at the time, with Stratford Research. We
had really good conversations about radio, and he told me that
he liked how I sounded on the air.

“We kept in touch, and when I left WILD he gave me a
couple of leads and ended up turning me over to his brother. He
was like, ‘Call my brother John. We've got something going on!
When I talked to John, he said, T've got a position opening up.
We're putting on a station in Wilmington, NC, and if you're
interested, let’s do it’ I was a little hesitant because I had never
really hung out in the South before, but I moved, and it was on
from there.”

Becoming a format captain: “Basically, Cumulus kind of
centralized its programming in Atlanta. When I started with the
company it had 53 radio stations. It started in May of "97, and I
started there in October of "97. About a year later I started
having trouble reaching John on the phone because he was so
busy with all the stations. He pulled together a team of people to
oversee programming. He happened to mention that he needed
someone to help with the Urban stations. I said, ‘Can anybody
apply? and he said, ‘Are you interested?” and I said, Yeah, I'm
interested, and it went from there.”

His programming philosophy: “My philosopay is kind of
old-school, in the sense that it's all about the music. Music is
what people turn to the radio for, other than a News/Talk
station. After the music it’s about personality, but we can't lose sight ¢f the music. We used tc
be told when I was coming up that if, as a personality, you sold the music, it would sell you.
My philosophy is that it's still the music.

"My goal has been to entertain, inforr and uplift the people who are listening to the
stations, so I play music for them; I tell them what’s going on in terms of news, weather and in
their community; and then I uplift them by telling them what's cut there to help them better
themselves. I still believe in public service announcements. I still believe in giving information
about what's going on in the community. Those ar2 very important parzs of radio.

“We also tell people what music we play. I do music tests all across the country, and people
come up and ask me for the CD with the clips on it so they can take it :o the record store and
play it for them and say, ‘This is the song I want! They don’t know the name of the artist, but
they know they love the song when they hear it.”

Biggest challenge: “Finding good people — and not just at Zumutus. It's hard to find
somebody who is a total package, or at least a potential total package — someone who is a
good air personality and hungry to know the busir.ess. I look for radio -ats, people who want t3
know more.”

State of radio: “It's trying to find its footing right now. With the rumber of people radio
reaches and what people want out of outlets that play music, rad:o still has the best ability to
reach people and keep their attention, but we, as programmers, have tc challenge ourselves. We
have to open our minds and listen a little more to what the end user is looking for. It takes
people like a Lew and a John Dickey to spark that.

“It's all about research. It's all about talking tc people and finding >ut what they want. I
constantly think about new questions I can ask or new ways I can ask questions when we do
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KEN JOHNS

Format Director/Urban, Cumulus Broadcasting

“All you can do is massage your product and work your brard
to make it the most appealing. You still have to do all the thincs
you do to work a brand. Urban radio needs some direction.
Everybody is kind of doing their own thing right now.”

Something about Cumulus that would surprise our
readers: “Cumulus is not too corporate. It’s a lot of peodle
working hard, and everybody is busy, but Cumulus corporate has
a different feel to it. We have a pretty good time around here.
We laugh. People like coming over to the programming side of
the building because they still hear music coming out of the
offices.”

Most influential individual: “I've come up in an era when
you don’t have a lot of mentors — or at least I didn't. There was
no one who took me under his or her wing and said, Tm going to
show you how you're supposed to do things I picked it up on my
own from different people. Lew Dickey inspires me. I don’t go into
his office and say, ‘Hey, Lew, inspire me today, but I feel good
after I talk to him, and I appreciate that about him.”

Career highlight: “The time at Greater Media was gocd for
me. It gave me a very good perspective on radio. I workec with
some great people there. Peter Smyth, who still runs Greater
Media today, is a great guy. The best part of my career is that I've
had access to a lot of really good people, and that has allowed me
to become the programmer I am now.

“Sonny Joe White had a big influence on me. Donny Simpson
had a big influence on me. My PD when I worked at the Oldies
station was Don Daniels. He was one of those guys you wanted to
do a good job for, like John Dickey. You know he is there for you, and he’s one of those guys
you want to do a good job for.”

Career disappointment: “Everything is supposed to happen for a reason, and I can't think
of anything that I wish I had done differently. Everything happens like it is supposed to. I'm
happy to be where I am right now, and it’s all good.”

Favorite radio format: “Classic Rock.”

Favorite television show: “Rome.”

Favorite song: “One of my all-time favorites could be Cameo’s ‘Why Have I Lost You?’
There’s also this Aaron Neville song from the movie The Truth About Cats and Dogs called T Can't
Imagine! I absolutely love that record.”

Favorite movie: “Right now it would be Crash, but my favorite of all time would be Blazing
Saddles.”

Favorite book: “The Winner Within, by Pat Riley.”

Favorite restaurant: “Morton’s.”

Beverage of choice: "I love a good margarita.”

Hobbies: “Golf, and, believe it or not, I enjoy running. And I love going to the movies.”

E-mail address: “ken.johnson@cumulus.com.”

Advice for broadcasters: “T'll take it from an old 0'Jays song: ‘Got to Give the People What
They Want”

Advice for the music community: "I have an appreciation for writers and producers and
all of that, but the one thing they have to realize is that everybody isn't going to get them, and
they have to work with the people who do. It's kind of like Prince. Prince knows everybody isn't
going to get him, but he’s got his fans who get him, and he's all good.”
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CHRISTIAN

-
Summit 2005

DECEMBER 8-11, 2005

Nashville Marriott T e
at Vanderbilt University MR 1 e

Nashville, Tennessee DAVE RA MSEY

—l RE_GIS_TE_R_ONLINE at wwvy._r_ad_ioa_ndrecords.(_:o_m l

SUMMIT FEES

L
registration BEFORE OCTOBER 14, 2005 $299
OCTOBER 15 - NOVEMBER 4, 2005 $325 There is a $50.00

NOVEMBER 5 - DECEMBER 2, 2005 $350 e
No refunds after

FAX THIS FORM BACK TO 310-203-8450
OR M TO: I Please print carefully or type in the form below. AFTER DECEMBER 2’ 2005 fovembar 4208t

R&R Christian Summit Full payment must accompany registration ON-SITE REGISTRATION ONLY $400
P.O. Box 515408 Lform‘ Plezsz include separate tarms for each

Los Angeles, CA 90051-6708 registrazion. Photocopies are acceptable.
OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amocunt Enclosed: §

D Visa D MasterCard D American Express D Check
Name

AccountNumber L

Title

= — Expiration Date
Call Letters/Company Name |

Street Month  Date Signature

City i Print Cardholder Name Here

Telephone # e 3
Call the R&R Christian Summit
2
QUESTIONS? Hotline at 310-788-1696

h’ O t e ‘ Nashville Marriott at Vanderbiit University / Nashville, TN

reservations

Thank you for requesting reservations at the YBEIOIROOM CHRISTIAN SUMMIT RATE
Nashville Marriott at Vanderbilt University. Our staff would like to take the _ ]
opportunity to extend a warm welcome to you during your upcoming L Standard (king/double) $119/ night

meeting.

+ To confirm your reservation, your arrival must be guaranteed by charging one
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded anly if reservation is cancelled by November 18, 2005. 615-321-1300

* Reservations requested after November 18, 2005 or after the room block has been Or reserve V°urdh<_>'e| room online at www.marriott.com/bnaav
filled are subject to availability and may not be available at the Summit rate. H2IRIGIOUD code: rrerica

* Check in time is 3:00 pm; check out time is 12noon.

FOR HOTEL RESERVATIONS, PLEASE CALL:

Or mail to: Nashville Marriott at Vanderbilt University
2555 West End Avenue, Nashville, TN 37203
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BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.

Need more attention?

You're a big dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973.

<=GCommunication
=araphics Inc

THE DECAL COMPANY

(800) 331-4438 - www.cgilink.com
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