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It’s fime fo upgrade
your music festing.

You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands
for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what sengs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

1. ADVANCED STRATEGIC MEASURES

IN-DEPTH ANALYSIS
& RECOMMENDATIONS

Most music tests provide simple rankers, but then you're on
your own. What do you do whzan the results are confusing

or are inconsistent with your strategy? How do you interpret

the changes you see from test to test? Every Coleman FACT
study includes a detailed analysis by the industry’s leading team.
We deliver these results to you in a comprehensive presentation
that also includes “The Plan,” a set of specific recommendations
for implementing the study.

3. HANDS-ON IMPLEMENTATION

4. A SUPERIOR APPROACH

I#'s fime fo
call Coleman. SOLEMAN

Music. TRENDS. BRANDING.
www.ColemanlInsights.com

919-571-0000
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GETTING AHEAD

Roger Nadel speaks with several
industry executives about now to help
employees who aspire to
management. Chris Berry, Matt
Sunshine and Weezie Kramer offer
advice for managers on pinpointing
who — and who not — to promote.

See Page B

IT’S ALL ABOUT
ON-DEMAND

Arbitron and Edison Media Research
just released “Internet and Multimedia
2005: The On-Demand Media
Consumer,” their latest joint study of
Internet-media use. With the growth
of iPods, TiVos and broadband, it's
getting to be an on-demand-media
world. But will that hurt broadcast
radio?

See Page 10

DAVE K0Z

Let It Free (Capitol)
{R/POP
$/RELLY CLARKSON Since U Been Gone (HCA/RMG)

A CHR/RHYTHMIC

90 CENT Candy Shop (Shady/AImmamfnfarscope)

» ORBAN
le CENT Candy Shop (snady/Altenna!Mmerscope)

& SRBAN AC Fis
NTASIA Truth Is (J/RMG)
A BOSPEL
“SMOKIE NORFUL | Understand (EMI Gosoel)
btoumv

CHAIG MDRGAN That's What | Love About Sunday (BBR)

PUAELLY CLARKSDN Breakaway (Hollywoon‘)

o]
DGHEEN DAY Boulevard Of Broken Dmms (Repnsa)

'PGREEN DAY Boulevard Of Broken Dreams (Repnso)

CTIVE ROCK
4 REAKING BENJAMIN Sooner Or Laler (Po/fywood)

JEREMY CAMP Take You Back (HEC/Toov & Nail) :

CHRISTIANCHR
Z7SUPERCHICK Pure (Inpop)

wad

THE INDUSTRY’S NEWSPAPER

www. radioandrecords.com

Premiere’s Krantz To Join
Air America As President

Sinton gets co-CO0 duties at lib talk network

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Network-radio
veteran Gary Krantz
has been named Pres-
ident of Air America
Radio. Krantz, who
is currently Exec.
VP/Music Opera-
tions at Premiere
Radio Networks,
will join the New
York City-based lib-
eral talk network on
April 11 and report di-
rectly to CEO Danny
Goldberg. Current Air
America President Jon
Sinton will move to a new
role as co-COO of the net-
work, alongside current
COO Carl Ginsburg.

Krantz first joined Pre-
miere as Sr. VP of the

Krantz

in 2000. In June 2001 he rose
to Sr. VP/Operations, over-
seeing program-
ming and services
from the network’s
New York office.
Krantz’s nearly 25
year broadcast ca-
reer includes stints
as VP for AMFM
Radio Networks,
where he oversaw
all programming,
and a long run as
VP/GM at MJI Broadcast-
ing, where he established
and oversaw’ the first affili-
ate marketing and interna-
tional divisions of that com-
pany.

”I am absolutely thrilled
to be joining Danny, Jon and
Carl and all the great talents
at Air America Radio,”

CHRISTIAN ROCK
7 SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nail)

CHRISTIAN INSPO
¥BEBO NORMAN Nothing Without You (EssentialPLG)

SPANISH CONTEMPORARY
7JUANES La Camisa Negra (Umversal)

N}EGIUNAI. MEXICAN
TOCABLE Ale (EM! Latin)

TROPICAL
"MARC ANTHONY Se Esfuma Tu Amor (Sony BMG)

SSUE NUMBER 1602

company’s Mediabase 24/7

KRANTZ See Page 20

habits of the Triple A
audience that the

programmers will find

on Page 59.

format’s sales staffs and

most compelling. Find it
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TRIPLE A AUDIENCE FACTS |

With help from the Media Audit, Triple A Editor John
Schoenberger presents the buying and media-use

Thompson Tapped As IDJMG EVP/Mktg.

Island Def Jam Music Group has appointed
Greg Thompson Exec. VP/Marketing. Thompson,
who will report to Island Records President Steve
Bartels and be based in New York, will oversee
IDJMG’s marketing, sales and publicity depart- {3

ments.

Thompson was previously Exec. VP/GM of the |
Elektra Entertainment Group, a position he had
held since 1999, and has also worked as the label’s
Sr. VP/Promotion. He began his music-industry ca-

Thompson

reer at Chrysalis Records in 1985, which he joined

THOMPSON See Page 20

Krieschen To Lead Cox/Houston Duo
Tribune/Chicago vet set as KHPT & KLDE VP/GM

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Mark Krieschen has been appointed VP/GM of
Cox Radio’s ‘80s KHPT (106.9 The Point) and Old-
ies KLDE in Houston, effective April 11. He is a
veteran sales and management executive of Tri-
bune Co.’s WGN-AM/Chicago, and the move to
Texas marks his first industry role outside his

hometown of Chicago.

Krieschen takes on duties that had been

rieschen

handled by Cox/Houston Regional VP/Market
Manager Caroline Devine, to whom Krieschen will report.

KRIESCHEN See Page 20

BofA Conference
Hosts CC, Viacom

Mays, Bakish update
investors on top issues

Executives from Clear Chan-
nel and Viacom were on hand
this week at the Banc of
America Securities Media, Tele-
communications & Entertain-
ment conference, held Tuesday
and Wednesday at the New
York Palace hotel in downtown
Manhattan, and they provided
insight on the biggest issues
facing their companies. For
Clear Channel CFO Randall
Mays, that was his company’s
“Less Is More” inventory-re-
duction plan; for Viacom Exec.
VP /Operations Bob Bakish, it
was Viacom’s possible division
into two separate units.

Mays on Tuesday afternoon
said that trends Clear Channel
saw two years ago, when it be-
gan selling 15-second spots, are

CONFERENCE See Page &

Veteran Arbitron execu-
tive Bob Michaels has been
promoted to VP/
PPM Programming
Services. Michaels
was most recently
VP/Radio Program-
ming Services for
Arbitron Domestic
Radio. He joined
Arbitron in 1988 as
an AE for Radio Sta-
tion Services.

In his new role,
Michaels will lead the ratings
company’s marketing efforts
regarding the Portable
People Meter for the radio
and television industries. He
reports to Arbitron Global
PPM Marketing Sr. VP Jay
Guyther,

Michaels will also be re-
sponsible for developing new
reports for programmers,
news directors, marketing
and promotion managers,

Michaels

| Arbitron Ups Michaels To PPM VP

and he’ll lead the develop-
ment of software applica-
tions for both radio
and TV executives.
Michaels told R&R
that one of his first
tasks in working
with the TV industry
on the PPM involves
calling on television
broadcasters in Hous-
ton, where Arbitron
is conducting its sec-
ond PPM market
test, and showing the TV
executives prototype pro-
gramming reports devel-
oped for that industry three
years ago.

"“It's pretty much a natu-
ral transition for me,”
Michaels said. “I developed
the original Programming
Package in 1995 with [cur-
rent President/New Ven-
tures] Pierre Bouvard. I also

MICHAELS See Page 20

Girocco Named
Station Mgr. Of
Indie 103.1/LA.

B_y Kevin Stapleford

R&R Atternative Editor
kstapleford@radioandrecords.com

As Entravision’s KDLD &
KDLE (Indie 103.1)/Los Ange-
les prepared to end their joint
sales agreement with Clear
Channel on March 31, the com-
pany named Dawn Girocco
Station Manager of the Alterna-
tive simulcast. She previousty
served as Sales Manager for
Indie 103.1, as well as for Clear
Channel/L.A.'s CHR/Pop KIIS
and Urban AC KHHT.

Entravision President Jeffery
Liberman announced the ap-
pointment in an open letter to
Indie 103.1's advertisers and
took the opportunity to confirm
that the station will retain its
Alternative format. “Because of
the support from our listeners
and clients like you, Indie 103.1
will continue on the air as it has

GIROCCO See Page 28
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Sho‘Nuff/LaFace/Zomba artist Ciara’s debut album, Goodies, was recently
certified platinum, adding to her accolades, which included the 2005 Sammy
Davis Jr. Award for Female Entertainer of the Year at the 19th annual Soul Train
Music Awards. Seen here basking in the glory of the album certification are (I-
r) Zomba Label Group GM & Sr. VP/Sakes & Marketing Tom Carrabba, VP/
Video & Adult Promotion Shannah Miller and President/CEQ Barry Weiss;
Ciara; Zomba Label Group Sr. YP/A&R Mark Pitts, VP/Urban Marketing Phillana
Williams and VP/Rhythm-Crossover Rick Sackheim; ZRC Records Sr. VP Peter
Thea; and Zomba Label Group Sr. VP/National Sales Bob Anderson.

‘KWOD v2.0° Bows In Sacto; Robinson PD |

Entercom Alternative KWOD/

| Sacramento on March 25 adjusted

MGM v, Grokster Arguments Begin

Cuban to pay Grokster’s legal bills

By Brida Connolly | ments began.

RE&R Techniakayy Editor

beoneiyEradioaniers com The Consumer Electron- |
Oral arguments in ics Association held a |

MGM v. Grokster, the out- rally Tuesday morning to |

come of which will deter- urge the court to retain

mine whether peer-to- the standard set in 1994's |

Betamax decision. In
Betamax, the Supreme
Court found that prod-
ucts that can be used to
infringe are legal if they

peers are liable for the
copyright infringement
committed by their users,
began at the Supreme
Court on Tuesday. With

the stakes in the case so Cuban also have substantial non- |
high, representatives on infringing uses.

both sides were on the steps of the Meanwhile, the National Music
Supreme Court building as argu- See Page 10

COUNTDOWN TO CLEVELAN

:‘ ‘ \ |
Convention 2005 - June 23-25

Things to do while you’re in Cleveland for R&R Convention [
2005:

The biggest draw for all of s music folks will be the Rock and Roll
Hall of Fame and Museum. The “Hang on Sloopy: The Music of Ohio™
exhibit will be in place, and “Tommy: The Amazing Journey” is also a
must-see, with memorabilia from The Who's rock opera.

Making its Midwest debut is “Body Worlds 2: The Anatomical Exhibi- [
tion of Real Human Bodies,” atte Rock Half's neighbor the Great Lakes
Science Center. If you haven't had the opportunity to see this exhibit, it
truly wik give you a new respect for what it means to be human.

Looking for some places to relax after hours? The Warehouse [
District, within walking distance of the Renaissance Cleveland Ho-
tel, has an eclectic collection of clubs to visit. The Velvet Dog, featur-
ing two dance floors and a rocftop patio, provides the opportunity to
dance it up — or cozy up in a velvet-covered comer. For a relaxed
evening, check out the impressive martini menu at Kevin's Martini
Bar, inside the famous Pickwick & Frolic comedy club.

NoBobY DOES IT BETTER.
POINT-TO-POINT

GREAT CLIENTS. GREAT MARKETING.

| elevated to the newly cre-

its programming to focus on “Al-
ternative for Adults” under the
moniker “"KWOD v2.0.” Former
Musicmaster consultant Jim
Robinson has been named PD, to
replace Ron Bunce, who may re-
main with the station in a differ-
ent capacity. MD Violet and the
remainder of the KWOD airstaff
exit.

“With a station such as KWOD
v2.0, we were looking for a smart
PD with broad vision and experi-

ence in the business,” KWOD Sta-
tion Manager Curtiss Johnson
told R&R. “Jim'’s been an air per-
sonality and PD in multiple for-
mats and even spent some time
on the record side. Most impor-
tant, there was an immediate per-
sonal chemistry between us (read
between the lines: fellow golf ad-
dict!), and I really look forward to
building this new station to-
gether.”

Robinson, whose previous pro-
gramming stints include Hot AC

ROBINSON See Page 11

Dollinger Leads Commumcutlons For CC

Lisa Dollinger has been

ated position of Chief &
Communications Officer
for Clear Channel Com-
munications. The promo-
tion marks the second ad-
vancement for the veteran
marketing and public re-
lations strategist since she
joined the company in
January 2003.

“Two years ago, our company
was largely misunderstood and

Dollinger

fabrications were ac-
| cepted as fact,” said Clear
Channel President/CEO
§f Mark Mays. “Through
Lisa’s unfailing instincts
and creative leadership,
our company is known
today as an innovative
leader and positive change
agent in all of the busi-
nesses in which we oper-
ate.”

Dollinger was brought in to

DOLLINGER See Page 20

LETTER 70 THE EDITOR

Rainmaker Media President
Beau Phillips responds to last
week’s column in R&R's Manage-
ment, Marketing & Sales section in
which Clear Channel’s Jim Cook
provided a behing-the-scenes look
at the progress CC has made six
months after launching its “Less Is
More” initiative.

Clear Channel Chaiman Lowry
* Mays was once quoted as saying,
“Contentis something we sandwich
in between commercials.” So | had
to chuckle when reading Clear
Channel's latest spin on “Less Is
More.” Speaking as a former radio
GM and PD (and head of market-
ing at MTV Networks), here’s a
thought.

Reader Claims CC’s ‘Less’ Isn’t More

Before we hoist CC on our shoul-
ders and celebrate “Less Is More,”
consider the company’s other “inno-
vations.” Collective contesting pissed
off most PDs and failed to boost rat-
ings. CC’s centralized website divi-
sion failed. And 1 predict that “L ess
Is More" won't raise stations’ ratings
(or revenue) an iota. On the surface,
who can argue with reducing clut-
ter? But it really doesn't. “Less Is
More" is another example of Clear
Channel attacking the problem —
with the wrong solution.

Is radio ciutter a problem? Abso-
lutely. But research shows that lis-
teners hear units and don't distin-
guish between 60s and 30s. So

LETTER See Page 20

WEDR & WHQT/
Miami Welcome
Fields To OM Post

Veteran Urban s
programmer Tony £
Fields has been |
named OM for .
Cox Radio’s Ur-
ban WEDR (99
Jamz) and Urban
AC WHQT (Hot
105) in Miami, ef-
fective April 18.
He'll also take
over the PD du-
ties at Hot 105 and replace Der-
rick Brown, who exited earlier this
year to program Infinity’s Urban
Oldies KDJM/Denver.

Fields comes to Miami from
Cox’s Urban WJMZ (107.3 Jamz)/
Greenville, SC, where he’s been
OM for the past two years. He
will continue to oversee WIMZ's
programming until a replacement
is named.

Before joining Cox Radio,
Fields worked in programming
for Radio One in Dallas and Min-
neapolis. He has also been VP/
Programming for Blue Chip
Broadcasting, overseeing stations in

FIELDS See Page 11

Fields

Bobby D Becomes
WVMX/Cincy PD

Clear Channel has named
Bobby D PD/middayer of AC
WVMX (Mix 94.1)/Cincinnati.
Bobby D comes from Bing-
hamton, N, where he was PD for
Clear Channel’s CHR/Pop
WMRYV and AC WMXW and Pro-
gram Manager for the company’s
Adult Standards WINR-AM.

“Bobby D is a welcome addi-
tion to the WVMX programming
staff,” station OM Tommy BoDean
said. “His years of knowledge
and expertise in the format will
help us continue to grow the Mix
brand as a true 25-54 player in
Cincinnati.”

Bobby D's other radio experience
includes stints as Asst. PD/MD of
WRFY/Reading, PA and PD of
WHTO/ Williamsport, PA. He will
continue to schedule music for
WMRV & WMXW/Binghamton
until a replacement is found.

“l want to thank [CC/
Binghamton OM and WKGB/
Binghamton PD] Jim Free and my
staff back in Bingo for last few

BOBBY D See Page 20/

Spring Forward!

Don’t forget: Daylight-saving time
begins this weekend. Remember to
set your clocks forward one hour
at 2am on April 3.

www americanradiohistorv com
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Still

New York Times Co. expects Q1 gains

By Joe Howard

R&R Washington Bureau Chie
jhoward@radicandrecords.com

ank of America Securities analyst Jonathan Jacoby said

in a March 23 report that the radio industry’s perfor-
mance toward the end of Q1 and trends going into Q2 dem-
onstrate that advertisers are still skittish about spending.

“Radio trends continue to show
volatility,” Jacoby said. “March
picked up from a weak February,
but April seems a tad weaker.” He
said that while some stations’ inven-
tory is being “squeezed,” putting
some pressure on pricing, most of
that strength is coming at the ex-
pense of Clear Channel as that com-

pany ramps up its “Less Is More” in-
ventory-reduction plan.

Still, Jacoby predicted that March
will post 4% year-over-year growth,
highlighted by a 6% boost in nation-
al spending. He forecast a 3% rise in
national spending for April.

Meanwhile, the New York Times
Co. said Monday that its broadcast-

Anulnst: Radio Advertising
ncertain

ing division was a rare bright spot
for Q1. Issuing new guidance for
the quarter, the company said that,
while advertising ‘has been “un-
even” across its properties — in-
cluding modest growth for its
namesake newspaper but slight
declines for the Boston Globe — its
broadcast group has posted Q1 rev-
enue gains even in the face of diffi-
cult comparisons to Q1 2004, which
benefited from strong Olympics

ending.
5 g ENALYST See Page 6

Hyundai Makes XM A Standard Feature

Korean automaker first to feature service in all models

! yundai has become the first automaker to equip all of
[its vehicles with XM Satellite Radio as a standard

feature.

The Korean car manufacturer will
begin offering XM in its 2006 mod-
els, and Hyundai expects 75% of its
sales volume to be XM-equipped by
the end of the 2006 model year.

Reaction from Wall Street was
swift and positive, as Banc of Amer-
ica Securities analyst Jonathan Jaco-
by called the move “meaningful.”
Henoted that despite Hyundai’s rel-
atively small impact on the U.S. car
market, its year-end 2006 prediction
makes it a major player in the OEM
satellite radio marketplace.

Based on current sales trends, Ja-
coby noted that Hyundai's 75% fore-
cast adds up to about 500,000 vehi-

cles. That compares to the approxi-
mately 480,000 XM-equipped cars
perennial volume-seller Honda ex-
pects to build next year; Hyundai
only comprises 2.5% of the U.S. auto
sales market. Jacoby carries a “buy”
rating on XM stock, at a target price
of $42 per share.

Meanwhile, XM rival Sirius Sat-
ellite Radio has announced that
starting this month, 2006 model-
year Mercedes-Benz M-class SUVs
will offer Sirius as a factory-installed
option. Installation of the service is
expected to carry a manufacturers’
suggested retail price of $500, but
Sirius-equipped M-class vehicles

4: Radio & Records April 1, 2005
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will include a six-month prepaid
subscription. The German automak-
er plans toexpand factory availabil-
ity of the service to six more 2006
model-year vehicles and four more
during the 2807 model year.

Two Ford-controlled British auto-
makers also recently announced ex-
panded Sirjus availability. Land Rov-
er said its 2006 model-year Range
Rover and Range Rover Sport mod-
els will offer Sirius as a factory-in-
stalled option starting in July, while
Jaguar’s 2005 X-Type, S-Type and X]
models will begin offering Sirius as a
dealer-installed accessory in May.
Jaguar will offer the service as a port-
installed option on those models for
the 2006 model year. Pricing will be
announced later.

— Joe Howard

BUSINESS BRIEFS

Congressman Counters Cable,
Satellite Indecency Bills

Rep. Bernie Sanders has introduced the Stamp Out Censor-
ship Act of 2005, aimed at derailing efforts to extend broad-
cast indecency regulations to satellite and cable providers. Sand-
ers' bill was co-sponsored by Reps. Neil Abercrombie, Rich
Boucher, Jim McDermott, Ron Paul and Diane Watson. Current
FCC indecency regulations apply only to radio and television troad-
cast stations, and Sanders' bill would keep it that way — but the
bill will be competing with Senate legislation proposed by Sens.
Kay Bailey Hutchinson and Jay Rockefeller that would extend the
indecency rules to nonbroadcast services and raise the maximum
indecency fine to $500,000 or, under some circumstances, $1 mil-
lion.

Arbitron’s Radio Nationwide Gets MRC Accreditation

Arbitrcn’s Radio Nationwide ratings program has been accred-
ited by the Media Rating Council. Radio Nationwide allows
clients to monitor how network and syndicated programs are do-
ing at the local and regional levels and lets national programs be
tracked over time. Radio Nationwide ratings are issued twice a year,
in the fall and spring. Arbitron will continue to work with the MRC
to get accreditation for the Portable People Meter service, now be-
ing tested in Houston.

Meanwhile, national theater chain Regal Cinemas is joining the
Houston PPM test. The chain will begin encoding some of the pro-
gramming that runs before the main feature in its two Houston
multiplexes, which have a total of 46 screens. When a participant
in the PPM test attends a showing where an encoded program
plays, the device will detect the encoding and report the informa-
tion to Arbitron. Arbitron PPM President Pierre Bouvard said Re-
gal will be able to use PPM data to get demographic information
about its audience and verify that encoded programs ran as sched-
uled.

New Advertisers Break In To Most-Played List

he latest weekly Media Monitors list of the most-played ad-

vertisers on radio contained some new names: Goodyear was
the most-played advertiser on News/Talk stations and seventh over-
all for the seven days ended March 27. CompUSA, not in the top
10 the week before, finished in fifth place. Ads for the film Miss
Congeniality 2 hit radio in a big way, as they became the fourth-
most-played spots on Rhythmic stations. Home Depot, the most-
played advertiser on radio over the last three weeks, dropped to
No. 3 and was replaced by Chrysler/Jeep/Dodge in the top spot.
At No. 2 for the week was ABC-TV.

Journal Sets Eamings Release Date

ournal Communications will issue its Q1 financial results be-
fore U.S. financial markets open on April 15. The company will
Continued on Page 6

It's fime fo upgrade
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Onlv FACTo Strategic Music Tests from Coleman give you:

1. ADVANCED STRATEGIC MEASURES
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Rick Dees Weekly Top 40 is the sound
of weekends in over 300 markets and
50 countries. His power personality is
instantly recognized by more than a
generation of fans.

Rick Dees delivers the hits
like nobody else.

Select markets available
AC and CHR formats
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Continued from Page 4

host a conference call at 11am that day to discuss the resuits. The call will be webcast on Journal’s cor-
porate website, wwwsjnicom.com.

RAB Plans Sales, Marketing Sessions at NAB2005

hree workshops will be conducted by the RAB at NAB2005. On Monday, April 18, *The Virtual Neigh-

borhood: A New Way to Sell” will examine the changing role radio plays in peop'e’s lives. On the
morning of Tuesday, April 19, the RAB will hold a positioning session called “Breaking the Daily Habit:
Winning New Radio Dollars from Print.” Finally, a Tuesday-afternoon session, “Building Revenues From
Wireless Clients,” will provide information on how to tap in to the ad budgets of the $3.6 billion wireless
industry.

Sharpton Meets With FCC

On March 24 the Rev. Al Sharpton visited newly minted FCC Chairman Kevin Martin and Commis-
sioners Jonathan Adelstein and Michael Copps as part of his quest to discourage radio stations
from airing rap music that contains violent lyrics. He urged to commission to levy tines against sta-
tions and artists that are linked to violence. Sharpton cited two well-publicized incidents of violent
behavior by artists visiting Emmis' CHR/Rhythmic WQHT/New York as examples ot the problem. He
alleged that stations have been booking rival music artists for appearances on the same day and
then hyping up the artists’ rivalries on the air, creating an environment that teads to fights among the

any artist linked to an incident of violence. Additionally, Sharpton asked the FCC to consider such
incidents when reviewing station licenses for renewal. “This is a misuse of the oublic airwaves,”
Sharpton said. “f would think a pattern of bloodshed in front of federally regulated 1adio stations is a
compelling reason for government intervention.” Copps said the commissioners welcomed the op-
portunity to meet with Sharpton to discuss media violence. He said, “The issue of violence in the
media is one the commission ought to take more seriously” However, Media Access Project Presi-
dent Andy Schwartzman said Sharpton’s ideas could run afoul of stations’ free-speech rights. “They
pose tremendous First Amendment problems,” he said. “This is not something the FCC was created
for or equipped to handle.” Sharpton has also said he may invest in labels that produce violent music
and speak out as a stockholder.

artists’ camps and fans. According to Reuters, Sharpton urged the commission to host field hearings
on the issue of violence involving radio stations and reiterated his call for a 90-day airplay ban for

TRANSACGTIONS-AT-A-GLANGE

All transaction information provided by
BlA’s MEDIA Access Pro, Chantilly, VA.
® KBGR-FM/Beebe, AR $525,000
® WCNZ-AM & WVOI-AMMarco Island (Ft. Myers), FL $2 million
® WWZP-FM/Freeland (Saginaw), MI $75,000
® WKNZ-FM/Collins (Laurel-Hattiesburg), MS $550,000
® WZZJ-AM/Pascagoula-Moss Point, MS $88,000
® KXXQ-FM/Milan, NM $450,000
® KRTN-AM & FM/Raton, NM $750,000
® KICM-FM/Healdton, OK $1.2 million

Full transaction fistings, posted daily, can be found at
www.radioandrecords.com.

o KBOQ-FM/Carmel (Monterey-Salinas-Santa

Cruz), CA

PRICE: $3.75 million

TERMS: Asset sale for cash

BUYER: Mapleton Communications LLC, headed by
President Adam Nathanson. Phone: 310-209-7200. It owns
27 other stations, including KCDU-FM, KHIP-FM, KMBY-
FM, KOTR-FM, KPIG-FM & KTEE-FM/Monterey-Salinas-
Santa Cruz.

SELLER: J & M Broadcasting Inc., headed by owner/
President Sherrie McCullough. Phone: 831-656-9550

$543,695,437

(Last Year: $1,838,642,950)

Dollars to Date:

Martin Set For First Address As New FCC Chairman

evin Martin was appointed by President Bush to succeed Michael Powell as FCC Chairman on March

18, and he'll make his first speech in that role when he participates in a general session at the Na-
tional Cable & Telecommunications Association convention and expo in San Francisco on April 5. Busi-
ness journalist Stuart Varney of Fox News Channel will interview the new chairman about his agenda for
the FCC and the issues affecting the cable industry and telecommunications.

for the remainder of her term.

Abemathy Shuffles Legal-Staff Responsibilities

C Commissioner Kathleen Abernathy announced Thursday that Sr. Legal Advisor Matthew Birill is
assuming primary responsibility for her office’s media issues. The move fills the gap left by former
media legal adviser Stacy Robinson, who recently joined DirecTV's legal team. Abernathy also announced
that FCC attorney John Stanley will serve as her acting legal adviser on wireline and szlect media issues

Dollars This Quarter:

!

Stations Traded This Year:

Stations Traded This Quarter:

$543,695,437

(Last Year: $493,050,533)

228

(Last Year: 846)

228

(Last Year: 230)

Analyst
Continued from Page 4
The New York Times Co. expects
to report Q1 earnings per share of 74-
76 cents, including a gain of 43 cents
per share from the sale of its head-
quarters and another 3 cents per
share from stock-based compensa-
tion. The guidance also includes a 2-
cent per share charge from the re-

demption of some outstanding debt.
Minus the extraordinary items, Thom-
son First Call expects the company
to post Q1 EPS of 34 cents.

NYT also raised its full-year inter-
est-expense guidance from $35 mil-
lion-$39 million to $51 million-$55
million. It expects overall full-year
advertising revenue will grow in the
mid-single-digit range.

Conference
Continued from Page 1

emerging as it promotes 30s to its
customers under “Less Is More.”
Mays said, “There was very little
demand for the 15s; we had to cre-
ate the demand. But as we created
more demand, we alsoattracted new
categories and advertisers into radio.
We're seeing those same things now.
Advertisers who had left or never
used radio are coming in because we
are offering a much more efficient
advertising buy for them.”

Mays added that while demand
for 30s is growing slowly, he be-
lieves the move to shorter ads will
ultimately address changing adver-
tiser expectations. “We know that
advertisers like a less cluttered en-
vironment, and we believe they'll
pay premiums for that,” he said.
“Advertisers are starting to under-
stand that every 60-second spot is
not the same. Even if you have the
6 ® Radio & Records April 1, 2005

same rating attached to it it doesn’t
necessarily provide the same bene-
fits from an advertising standpoint.
Advertisers are becoming much
more sophisticated about that. They
didn’t have to make thatdistinction
in the past, but I think they're start-
ing to now, and I think that's going
to work to our benefit.”

Viacom Split Could
Refocus Growth

Bakish on Tuesday moming said
that Viacom’s possible division into
two companies could allow its high-
growth and slow-growth assets to
thrive, perhaps more so than if they
remain tied together. “We clearly had
assets that were lower-growth than
other ones, but we had people will-
ing to pay premium prices for what
are considered noncore, low-growth
assets,” he said. “We thought we
should Jook at this on a grander scale,
which led to the notion of a split-off.”

Bakish added that separating the

www americanradiohistorv com

company’s faster-growing cable and
film divisions from its slower-growth
broadcast businesses would allow
greater choice for investors. “Today,
we're not as much of a growth stock
as we would be with the split-up, and
we're also not as much of a yield
stock. By splitting it in half, we get
more focused investment vehicles,
and we think that’s useful.”

He noted tnat stock in the higher-
growth company could eventually
aid Viacom in making acquisitions,
but he quickly pointed out that the
company has no plans for any major
deals. “We're not talking about buy-
ing another diversified media com-
pany or something like that, but the
kind of smail acquisitions that we
know how t0 do, like to do and
would like to continue to do,” he
said. “We think having a currency
like that would be advantageous.”

However, he emphasized that no
decisions have been made about the
possible split. “We're in the middle

of doing a detailed assessment of
what this split-up means,” said Bak-
ish. “We're working with various ad-
visers, and it's a fairly complicated
process.”

In fact, he said the involvement of

so many people contributed to Via-
com’s decision to publicly announce
the idea. “We made an announce-
ment so there wouldn’t be pure
speculation out there,” he said. “We
wanted to get some handle on it.”

[ARTERYIE

L 00’( ING DIS TINGUISHED Phoenix Media/Communications Group
CEQ Stephen Mindich (1) recently spoke at the annual Zafris Distinguished
Lecture for Music Business/Management at Berkiee College of Music. Mindich
oversees PM/C, which owns several multimedia outlets including The Boston
Phoenix and WFNX/Boston, and he is seen here accepting a plaque recognizing
his outstanding contributions to music-business education from Berkiee Music
Business department chair Don Gorder.
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Glenn Beck will point your
ratings in the right direction.

B

AQH SHARE
MARKET MEN 25-54

Philadelphia WPHT 14-35
Tampa WFLA 82-11.1
St. Louis KFTK 24-75
Pittsburgh WPGB 3.6-85
Columbus WTVN 5.4-9.2
Harrisburg WHP 6.4 - 10.6
Oklahoma City KTOK 24-85
Richmond WRVA 8.4-10.1
Toledo WSPD 85-125
Rochester WHAM 5.0-10.0
Omaha KFAB 58-11.0
Syracuse WSYR 58-83

Glenn Beck.
A different kind of Talk Radio.
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MANAGEMENT-MARKETING-SALES

ROGER NADEL

rnadel@radioandrecords.com

How Do | Get Ahead
In This Business?

Helping employees who aspire to management

ost radio stations have policies requiring that employees

L ¥ Iibe given reviews on a regular basis by their supervisors.

It’s one way of ensuring that there is at least a minimum amount
of interaction to discuss job performance, where the employee
excels and where that person could do better. If the supervisor is
doing his or her job throughout the year in keeping the lines of
communication open, a review should not contain any surprises.

Another reason for these evalua-
tions is to give the employee a chance
to communicate with management
about his or her career aspirations. Is
the employee ready to advance?
Does the employee want to move
up? How should that person go
about preparing for more responsi-
bility?

Good managers are always think-
ing about the staff changes that will
inevitably occur. Is my Asst. PD
ready to wear PD stripes? Is the LSM a candi-
date for a future GSM opening? Who's ready for
promotion to a management position? Am I
keeping a list of prospective hires? Am I regu-
larly meeting people and interviewing, even for
positions that aren’t currently vacant?

Chris Berry, President/GM of ABC Radio’s
News/Talk WMAL/Washington, encourages
employees to telegraph their intentions. “ You're
never going to get in trouble by volunteering,”
he says. “Any opportunity you have to do
things or learn things that you can later take ad-
vantage of is good.”

Chris Berry

Berry reminds employees that
they’re always auditioning, whetter
the job theyd like is open or not. Sus-
quehanna Group Director /Sales Die-
velopment Matt Sunshine says it a
little differently: “People who want to
be managers should start doing the
job before the position ever becorr.es
available and realize that they re be-
ing evaluated and looked atall along
the way.”

Identifying Talent

Sunshine’s focus is on building the best pos-
sible sales organization Susquehanna can crezte.
He says you can spot the talented salespeople
and know who will become good managers
long before they have the chance to show their
stuff.

“They care about the organization and care
about its growth,” he says. “Their decisions are
more organization-focused than me-focused.
They're also looking for unique ways of using
the different people in their building to help get
customers the best results. They don’t look at

LEADERSHIP

SPOTLIGHT

Leadership is something that comes naturally. A true leader should never need to
read books on leadership. In addition, contrary to popular belief, leaders know it's
not necessarily bad to operate in a vacuum and not always lis-
ten to others. Leaders always go with their gut instinct and rarely
bother with figures related to ratings or revenue.

Leaders know how to tear a person down in order to build
them back up. Leaders operate under the maxim of “This is the
way it is, and if they don't like it, tough!” For leaders, it's not
what you know but who you know.

And, finally — April fooll Obviously, | believe the opposite of
these things. And, as Peter Drucker once said, “Management
is doing things right; leadership is doing the right things.”

Marco Camacho, Regional VP, Cumulus Media

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

the world as though everyone is the same. They
believe that teams are well-rounded and peo-
ple are not.”

That, in a nutshell, is the critical difference
between great sellers and great sales managers,
in Sunshine’s view. You need people on your
sales staff who are toting up their commission
even before the order is
turned in. That's what
makes them so valuable,
and why the simple pro-
cess of adjusting the
commission structure
can redirect them where
you want their energy
focused.

One of the challenges
a manager faces is con-
vincing a seller where
his or her most valuable role is. Sunshine ex-
plains, “Oftentimes they want to move into
management for the wrong reasons. They want
to do it because they feel it's the next right pro-
gression for ther in some sort of hierarchy at

~
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Matt Sunshine

A

the radio station, when really what they have
the talent for is to become a senior-level sales-
person.”

Berry says that's the reason managers have
to be so careful in evaluating and decisionmak-
ing. As someone once said, “It's only every-
thing.”

it's A About The Team

“Hiring is such an important thing,” Berry
says. “You want to hire slow and fire fast. Any
time you bring a new person on, it’s going to
change the dynamics of the entire organization.
So you want to make sure you have people in
place who share a common vision.”

He says you can’t minimize the role of ongo-
ing communication among your team. Each per-
son should know where he or she fits into the
overall picture today and tomorrow and feel re-
warded for the role they play.

Note his emphasis on timing. Berry says, “Ev-
eryone advances at different levels, and every-
one receives their promotions at different times.

Continued on Page 9
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FOR BETTER RADIO

Programming

MORE OPTIONS

Introducing Jones Music
Programming,
source for all of your music pro-
gramming needs. Whether you
need an hour of music or 24, a
word of advice or an entire
makeover we have the solution.

the single

800.609.5663

www.jonesradio.com
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Turn The Tables On The iPod

Radio goes on the promotional attack

ust about everyone in radio sees the iPod as the latest tool to

bring about the demise of our industry. Most of the devices
nave enough capacity on their tiny hard drives to carry a station’s
entire playlist. So it just makes sense that a growing number of |
radio stations are targeting the iPod as the latest place to plant

their promotional flags.

It's interesting to note how much attention
radio programmers and talent are paying to the
iPod. Westwood One-syndicated talk host Tom
Leykis repeated on his program recently what
he’d told the R&R Talk Radio Seminar a week
before: that music radio is being challenged as
never before by technology that allows people
to become their own programmers.

His on-air comments followed by one day the
flip of Infinity’s KCBS-FM/Los Angeles from its
longtime Classic Rock format to “Jack-FM,”
which claims to be “like your iPod on shuffle.”
The newest Jack-FM is going against the conven-
tion of trying to make a personal connection with
the listener by so far remaining jockless and run-
ning liners suggesting the station isn't interest-
ed in taking listener requests. Company execs
say they're following the successful model of
Jack sister KJKK-FM in Dallas.

So what are some other ways stations are bat-
tling the iPod monster? One way is with custom-
ized iPod skins, sometimes called tattoos, manu-
factured by such companies as US Tape & Label.
UST&L’s Byron Crecelius tells R&R the remov-
able skins are this generation’s bumper stickers.
He says it has become a priority for programmers
to reach younger demos — especially those us-
ing iPods and other MP3 players — in new and
unique ways, and a iPod skin can do that.

Crecelius credits veteran programmer-tumed-
consultant Dan Kieley with the brainstorm that
resulted in UST&L’s bringing the skins to radio,
adding that the marketplace was ripe for the con-
cept. Crecelius says, “All 1did was place the idea
of a method of getting to the iPod user through
promotion.”

Crecelius recommends using the skins as a
marketing tool, “hence not only reaching the
iPod users to brand radio onto their iPods, but
with the possibility of enjoining record compa-

WKQI/Detroit's iPod skin

nies or any other sponsors to create a possible
profit center.”

Embrace, Don’t Fear

Early adopters of iPod skins include Clear
Channel’'s CHR/Pop WKQI (Channel 955)/De-
troit and Infinity’s CHR/Pop WNKS (Kiss-FM)/
Charlotte. Says WKQI PD Dom Theodore, “It's
very clear that the iPod is here tostay, so instead of
fearing this technology, we want to make the iPod
a brand extension of the radio station. The iPod
skins are an obvious way to do that.”

WNKS Operations Director John Reynolds be- |
lieves his station is better served by embracing the
iPod rather than ignoring it. After all, he notes, the
devices are merely a current version of the porta-
ble music players that have been around for three
decades.

"The iPod is a great marketing device for radio
if we can get these tattoos on them,” he says, “be-
cause all of a sudden our call letters are in front of
their face every time they’re listening to music. And
guess where they’re going to go when they want
to check out what's new that they might not have
on their iPod. They’re going to go to Kiss-FM.” {

Ore of the first things a sales manager tells a
prospective client is that advertising works. The ‘
iPod skin is just one more way to advertise your
station.

How Do I Get Ahead
In This Business?
Continued from Page 8

As you move through your career, if an oppor-
tunity presents itself and you're not picked, it
doesn’t mean that you're not necessarily the
right person for the job, it just means you're not
the right person at that time.”

After all, a basketball team can’t have five
Shaquille O’Neals. A football team with 11 Hall
of Fame quarterbacks will never win. It's a bal-
ance of your skills with the organization’s cur-
rent needs that creates a well-rounded lineup.

Times Have Changed

Entercom Regional VP Weezie Kramer
knows that the radio environment is not the

same today as it was £ ‘1

when she worked her
By
- " - y

way from account exec-

utive to sales manager
w

to general manager and,
Weezie Kramer

eventually, to RVP. As | :
the business has chang-
ed, the paradigm has
changed, and the tradi-
tional progression isn‘t
necessarily valid any-
more,

Kramer says, “It used to be that the salesper-
son became the sales manager became the GM,
and so we had a lot of sales managers who were
lousy managers but great salespeople. But as
long as the station was doing well, everyone
looked the other way.

“Nowadays, you can't afford to have a lousy
sales manager. You need the best sales manag-
ers you can have, and the succession path
shouldn’t be to automatically make the person
who's the best seller your manager.”

Even if the company does think you're right
for the job, make sure the job is right for you.
Says Kramer, “People need to do a better job of
self-assessment and then really look at what the
appropriate next role is. Sometimes it's a good
match, and sometimes it’s a train wreck because
the individual wants something for the wrong
reason — the title, the money, the expectation
—but not because it's going to make them hap-

py”

But Kramer says people are thinking long and
hard about making that leap. With consolida-
tion, there are fewer management positions, and

the jobs that are left carry with them more pres-

sure, more responsibility, more expectations and
more accountability. It's not necessarily a pic-
nic in that corner office.

If you are convinced, though, that you want
to grow in the company, Kramer does offer sol-
id advice: “Really focus on people who can men-
tor you and develop you, and be prepared to
have an honest dialogue with them about what
you need to do to improve. Then listen to it.”

Take Care Of No. 1

Just as important, Kramer urges people to
take control of their own destinies. She says, “Be
prepared to invest in yourself. What are you
doing today to improve vs. expecting somebody
to make you better?

“Most of us don’t have a problem spending
money on tennis lessons or yoga class, but we
shudder if we think about spending that same
$50 a week on personal or professional devel-
opment. Every time you do something where
you're investing in yourself, you end up getting
closer to your goal because you're going to be a
star performer.”

“Every time you do
something where you're
investing in yourself, you
end up getting closer to
your goal because you’re
going to be a star
performer.”

Weezie Kramer

Berry encourages people to remember the fa-
mous John Lennon quote “Life is what happens
while you're busy making other plans.” Set
goals, continually reevaluate how you're doing
against those goals and how you can achieve
them, and be prepared for the unexpected.

Or, as Hall of Fame hockey player Wayne
Gretzky reminds us: “The harder I work, the
luckier I get.”

Talk

SHow's

USA

THE Source for GREAT
Talk Programming and more!

71 9 - 5 79 —66 76 Www.tallzshowsusa.com
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Study: It’s All About On-Demand

But don’t worry, radio will be just fine

Arbitron and Edison Media Research on March 23 released
“Internet and Multimedia 2005: The On-Demand Media
Consumer,” the latest in a series of joint reports on Internet-
media usage that dates back to 1998. As the title says, this time
around the study is all about consumers’ taking control of their

own entertainment.

The new survey is based on a random sam-
ple of Arbitron diarykeepers age 12 and up, with
a few randomly dialed respondents in areas
where diarykeepers were not available. There
were 1,855 respondents in the pool this time, and
they were interviewed over the phone between
Jan. 13 and Feb. 2.

For this report, Arbitron and Edison designed
the “On-Demand Media Consumer Scale,”
based on a set of 14 criteria including ownership
of an on-demand device, like a TiVo digital vid-
eo recorder, iPod or portable DVD player; hav-
ing listened to Internet radio or watched Inter-
net video in the past month; owning 20 or more
DVDs; spending seven hours or more on the
Internet each week; and ever having made a
purchase online.

By this scale, 11% of Americans are “heavy”
on-demand users, meaning they own at least one
on-demand device and “exhibit behaviors that
show a heavy tendency toward an on-demand
media lifestyle.” Another 25% are “medium” on-
demand consumers who use some on-demand
services but don’t necessarily own any devices.
Twenty-seven percent are “light” on-demand
users, and 17% of Americans still consume no
on-demand media.

Among the U.S. population overall, satellite
TV is the most popular on-demand device and
is in the homes of 25% of Americans. In-comput-
er DVD recorders are in second place, at 21%,
followed by portable DVD players, at 19%. Stan-
dalone DVD recorders are owned by 16% of
Americans, and 10% now have high-definition
TVs.

Fourteen percent have digital music players,
with 6% owning iPods and the rest owning oth-
er devices. Six percent have a TiVo or other DVR,
and BlackBerrys and other handheld e-mail re-
ceivers are in the hands of 3% of Americans.

it Must Be Love

How do Americans feel about their high-tech
devices? Though digital video recorders are in
only 6% of homes, they attract the most affec-
tion: Fifty-four percent of those who have them
say they “love” their DVRs. Forty-four percent
of owners love their HDTVs, and broadband and
satellite radio are beloved of 40% of users.

iPods are loved by 35% of those who own
them, while just 24% of owners love their less
fashionable MP3 players. Broadcast radio, mean-
while, is loved by 19% of its users. Internet me-
dia is the wallflower at this dance: Online audio
gets the love of 8% of users, and just 7% have a
place in their hearts for online video.

Beyond the love thing, say Arbitron and Edi-
son, “Many users of on-demand media devices
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and services recognize that these products have
had a significant impact on their lives.” On a
one-to-five scale of impact, broadband attrace-

ed the most fours and fives, from 57% of its us- .

ers, and DVRs were right behind, at 55%. iPods
got fours and fives from 33% of their owners,
while non-iPod players were at 24%.

Looking at music devices in particular, the
study notes, “Ownership of portable digital
media players appears to be fueled by the
young.” Twenty-seven percent of 12- to 17-yea=-
olds own iPods or other digital music players,
running well ahead of 25- to 34-year-olds, at
20%, and 18-24s, at 18%. The figure for 35-44s s
16%, and then the numbers drop off by age: 10%
of 45-54s, 6% of 55-64s and 2% of those 65 and
older have iPods or other digital players.

Breaking the data down further, the study
found that consumers of on-demand media out-
run the average in being among the early adopt-
ers who like to have the newest gadgets inhand.
Compared to 11% of Americans overall, 20% of
DVR owners, 19% of MP3-player owners and
21% of BlackBerry pickers consider themselves
early adopters.

Among affluent Americans — those whose
household income is $100,000 or more — a full
29% qualify as heavy on-demand media users,
compared to 11% of Americans overall, and 32%
are medium on-demand users, compared to 25%
overall. Meanwhile, just 4% of the most affluent
Americans use noon-demand media, compared
to 17% of all Americans.

As the study helpfully points out, this may
be because “those living in households with
$100,000 or higher incomes are more able to af-
ford on-demand media devices such as DV3s
and portable MP3 players.”

Eight in 10 Americans now have access to the
Internet from any location, up from 50% in Jan-
uary 1999. Sixty-nine percent of Americans are
online at home, and 33% go online at work (the
rest get their ‘Net fix at school, in libraries and
elsewhere).

Broadband, meanwhile, has now caught up
with dialup for home Internet users: Each has
48% of the market. And, as broadband grows,
so does the audience for Internet audio and v:d-
e0. In January 2000, just 10% of Americans told
Arbitron and Edison they’d used online audio
or video in the past month. For the latest study,
that's up to 22%, or about 50 million people.

For audio webcasts in particular, 15% of
Americans, or 37 million people, have listened
in the last month, and 8%, or about 20 million
people, have listened in the last week. Thirty-
six percent of Americans have now tried Inter-
net radio, up from 19% in 2000.

Grokster
Continued from Page 3

Publishers Association, which, along
with major labels and movie studios, is
a plaintiff in the case, held a press con-
ference of its own with Lamont Dozier
stating the NMPA's case from a song-
writer's perspective.

A few days before arguments began,
Mark Cuban, the former owner of
Broadcast.com (purchased by Yahoo! in
1999 for $5.7 billion), wrote in his weblog
that he has agreed to finance peer-to-
peer Grokster’s efforts in the case.

After explaining that he is a content
owner through his ownership of the
NBA's Dallas Mavericks and his inter-
ests in various movie and television pro-
duction and distribution companies, Cu-
ban wrote that the Electronic Frontier
Foundation, which is providing Stream-
Cast with attorneys in the case, and oth-
er groups asked him for financial help
and he agreed.

Cuban wrote, “This isn't the big con-

tent companies against the technology
companies. This is the big content compa-
nies against me: Mark Cuban and my little
content company. It's about our ability to
use future innovations to compete vs. their
ability to use the courts to shut down our
ability to compete. It's that simple.”

If the content owners prevail in this case,
they will be able to return to suing peer-
to-peer companies for vicarious and con-
tributory infringement when infringing
content is traded — their favored legal
strategy until their lower-court losses in
MGM v. Grokster, after which they began
suing P2P users. Consumer electronics
companies fear that if the rights owners
win, they’ll begin eyeing other industries
that may appear to have been built by per-
mitting or encouraging copyright infringe-
ment.

If the P2Ps win, it’s all but certain that
content owners will take their case to Con-
gress, asking for a change in copyright law
that makes P2Ps — and, perhaps, other
technology companies — liable for the in-
fringement their creations make possible.

The top reason given for listening to an au-
dio webcast, at 17%, was to hear content that isn’t
available elsewhere. Fifteen percent said they
listen because they like the control over content
they can get from some services by selecting art-
ists and rating songs. Fewer commercials was the
leading reason for 14% of 'Net-radio listeners,
followed by more variety, at 13%, clearer recep-
tion and “less DJ chatter,” both at 8%, and sim-
ply “because it’s new,” at 7%.

Not surprisingly, listeners tend to be concen-
trated at the best-known online brands. By cross-
referencing its survey results with the January
comScore Arbitron Ratings Service, Arbitron
found that about a quarter of all Internet radio
listening is divided among the AOL Radio Net-
work, Yahoo! Music, Microsoft's MSN Radio and
WindowsMedia.com and Live365.

So who's in the online-media audience? Well,
monthly Internet-broadcast users are likely to be
in advertisers’ 25-54 sweet spot: Sixty-two per-
cent are in that bracket, compared to 50% of on-
line Americans who don't regularly watch or lis-
ten to ‘Net broadcasts. Twenty-eight percent of
the serious ‘Net-media fans are 12 to 24, com-
pared to 19% of other ‘Net users, and 11% are 55
and older, compared to 31% of the rest of wired
America.

Of even greater interest to advertisers, the
monthly ‘Net-media users are “more educated
and upscale” than other online Americans, with
51% having a college degree vs. 40% of those
who don’tindulge in ‘Net media as often. Eigh-
teen percent of monthly ‘Net-media users have
ahousehold income of $100,000 or more, vs. 10%
of other 'Net users.

What About Radio?

Awareness of XM and Sirius Satellite Radio
has grown quite a bit in the past year, with XM’s
awareness rising from 41% in January 2004 to
50% in January ‘05 and Sirius jumping from 28%
awareness in January ‘04 to 54% awareness in
the latest survey. The impressive change for Sir-
ius is due, of course, to the impending arrival of
Howard Stern.

While they were on the topic, Arbitron and
Edison asked Stern’s over-the-air listeners
whether they’ll follow him to Sirius when he
joins the satcaster in January 2006. Twenty-two

www americanradiohistorv com
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percent, or about 4 million people, said they’re
“very” or “somewhat” likely to get Sirius so they
can keep hearing Howard.

But broadcast radio won't be hurt — by that
or by rising on-demand media use, according to
this survey. Eighty-two percent of Americans
expect that their time with broadcast radio will
not change despite advances in technology. Even
better, 70% of 12- to 17-year-olds and 83% of 18-
to 24-year-olds expect to continue to listen to
radio as much as they do now.

And, right now, those who use on-demand
audio devices and services spend about as much
time with radio as everybody else: two hours
and 33 minutes, as opposed to overall average
TSL of two hours, 48 minutes.

Arbitron & Edison Recommend....

As usual in these studies, the researchers have
included their recommendations to advertisers
and broadcasters. First, they believe advertisers
should be planning for the shift to on-demand
habits by working on “strategies that will cut
through in an increasingly on-demand media
world.”

Traditional media, meanwhile, needs to incor-
porate on-demand entertainment into its pro-
gramming decisions. How can it do that? By
playing first-run programming more than once,
offering content online as well as over the air and
partnering with on-demand services.

Internet media, the researchers believe, still
needs to make the listening and viewing experi-
ence "“more compelling.” Internet audio and vid-
eodon’tattract nearly as much passion from their
users as on-demand devices and traditional pro-
gramming, so coming up with content that peo-
ple can get passionate about should be a priority.

Arbitron and Edison also note that, though
on-demand media is growing, “it is important
to keep these trends in perspective.” They point
out, “Currently, 20% of Americans subscribe to
satellite radio, own an iPod /MP3 device or lis-
tened to Internet radio in the past week, com-
pared with the 95% of Americans who listened
to radio during the week.”

The complete “Internet and Multimedia 2005: The
On-Demand Media Consumer” study is available at
www.arbitron.com and www.edisonresearch
.com.
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2 NEWSBREAKERS

ABC Daytime Dir.
Widens RADAR Lead

The ABC Daytime Direction
Network has once again finished as
the leader in Arbitron’s RADAR
rankings, attracting an audience of
7.4 million and a 3.0 AQH rating in
RADAR 84. That's good news for
ABC, as Daytime Direction im-
proved from an audience of 7.1 mil-
lion and a 2.9 AQH rating in RA~
DAR 83.

The inventory network’s show-
ing in RADAR 84 also reverses a
gradual decline in overall audience
that stretched back to RADAR 79,
when ABC Daytime Direction en-
joyed nearly 9.5 million listeners
and led all networks, with a 4.0
AQH rating. ABC Radio Networks
has explained that the drop in lis-
tener levels was due to affiliations
and large groups’ decisions on
which ABC inventory network to
add or delete.

RADAR 84 reflects audience for
all national commercials based on
data collected between Arbitron’s
four quarterly ratings surveys con-
ducted between Jan. 8 and Dec. 15,
2004, in addition to two clearance
weeks held during 2004.

"The good thing about network
radio is that it is consistently deliv-
ering,” ABC Radio Networks Sr.
VP/Research Dr. Tom Evans told
R&R. Comparing RADAR 83 to
RADAR 84, Evans said there was
just a 1% gross-impressions differ-
ence in 12+. "It’s so small. It's re-
ally tiny,” he said.

Westwood CBS News Primetime
repeated at No. 2 in RADAR 84,
slipping to a 2.4 rating and 6.0 mil-
lion. That compares to a 2.5 rating
and 6.1 million listeners during
RADAR 83. Premiere Morning
Drive is now No. 3, holding steady
with a 2.2. Rounding out the top
five are the Jones MediaAmerica
TWC Radio network, which slips
from third to fourth with a 2.3-2.2
move, and ABC Morning News Ra-
dio network, which retains its 2.1
rating. Four ABC networks rate in
the top 10, while Premiere net-
works take up three of the slots.

BARKING AT THE MOON Legendary rocker Ozzy Osbourne stopped by
Sirius last week for an interview and to hang with the guys from the satcaster’s
Hard Attack channel. Seen here are (I-r) Hard Attack afternoon driver Tom Rock,
Osbourne and Hard Attack Format Manager/night guy José Mangin and
Programming Coordinator/morning jock Kal Elsebai.

The Dial-Global Complete FM Net-
work places sixth, with a 1.8 rating,

Meanwhile, a new Dial-Global
network, Fox News & Information,
is added to the roster of RADAR-
rated radio networks, bringing the

47. And with the release of RADAR
84, the final phase of Arbitron’s
sample-size increases has been
completed, bringing the sample
size to more than 80,000 diary-
keepers.

number of measured networks to — Adam Jacobson
RADAR 84
Rank  Network Audience  AGH
{in thousands) Rating
1 ABC Daytime Direction Network" 7420 30
2 Westwood CBS News Primetime Network* 5980 24
3 Premiere Morning Drive AM Network® 5437 22
4 Jones MediaAmerica TWC Radio Network* 5318 22
5 ABC Morning News Radio Network* 5268 2.1
6 Dial-Global Complete FM Network* 4477 18
7 Premiere Mediabase Network* 4,003° 1.6
8 ABC News/Talk Radio Network* 3945 16
9 Premiere Emerald Plus Network 3942 16
10 ABC Young Adult Radio Network* 3556 14
11 Westwood CBS Mix Weekend Radio Network* 3,505 1.4
12  Dial-Global Contemporary Network* 3458 14
13 American Urban Pinnacle Network* 3409 14
14  ABC Prime Reach Radio Network 3278 13
15 Premiere Sapphire Plus.Network 3,171 1.3
16 Premiere Sapphire Network 3071 13
17  Premiere Diamond Plus Network 3,070 1.3
18 Premiere Male Focus Network 3049 12
19  Westwood Traffic Il Sponsorship* 2,981 1.2
20 (t) CrystaiNet Prestige 2767 11
20 (t) Westwood Traffic | Sponsorship 2767 1.1
* No broadcasts in one or more component dayparts,
RADAR 84, March 2005 network rankings of all audiences to all commercials, Mon-
day-Sunday, 6am-midnight, persons 12+, total U.S.

Nathan Establishes New Flagship Label

Music-industry veteran Marc
Nathan is set to launch Flagship Re-
cordings, a new label that plans to re-
lease a minimum of four albums in
2005. Nathan has worked in a vari-
ety of promotions and A&R posi-
tions during his 34-year industry
career, including VP-level posts
at Sire, Atlantic and Univer-
sal Music Group.

Flagship’s first release will

plans to release albums from Oak-
land, CA-based Tremolo and two
other artists.
"Because of a long-standing rela-
tionship with Steven Page and
the band Barenaked Ladies, |
was offered the opportunity
to create this new imprint
and release The Vanity
Project album,” Nathan said.
"For a while I had been

SN
be the self-titled album from FLAGS_H'P looking for the motivation
The Vanity Project, a collabo- recordings yutwouldallow meto get

ration between Barenaked Ladies
singer Steven Page and his writing
partner, Stephen Duffy, that is set for
a late-June release, The label also

a venture like this off the ground, and
Steven, his management at Nettwerk
and a number of my friends in the in-
dustry were all willing to take the

Scoby Set As GM Of Entravision/Monterey

Aaron Scoby has been named GM of Entravision/Monterey's Re-
gional Mexican KLOK (Radio Tricolor) and Spanish Contempo-
rary simulcast KMBX & KSES (Super Estrella), as well as Telefutura
affiliate KDJT-TV and Univision affiliate KSMS-TV. He most recently held

a management position at Mondosphere Broadcasting.

Scoby’s resume also includes a GSM stint at Infinity's Fresno radio
stations. Before that he worked as GSM for Univision affiliate KFTV-TV
and Telefutura affiliate KTFF-TV in Fresno.

“Aaron has a proven track record of successfully managing both En-
glish- and Spanish-language broadcast outlets and significantly increas-
ing revenue and market share,” Entravision President/COO Philip Wilkin-
son said. “He is a true leader and will be a great asset for staff members

at our Monterey properties.”

WPTE/Norfolk Taps Barry McKay As PD

Barry McKay has been appointed
PD of Entercom’s WPTE (94.9 The
Point)/Norfolk. He will also take on
afternoon drive duties at the Hot
AC.

McKay was most recently PD/
morning show host for Entercom’s
KFBZ (The Buzz 105.3)/ Wichita. His
other programming experience in-
cludes stints at KLSY/Seattle and
WMXB/Richmond.

“Barry is a tremendous talent and
has the experience necessary to take
94.9 The Point to even greater lev-
els of success,” Entercom/Norfolk
OM Don London said. “1 am excited

to have him join our team at
Entercom/Norfolk, and I am cer-
tain that Barry’s addition will be
well-received by our staff, clients
and listeners.”

McKay told R&R, “This is the
only time I don’t mind being on the
beach. But seriously, 'm very ex-
cited to join the solid team at
Entercom/Norfolk. I'm looking for-
ward to working with Don London,
who's got a stellar reputation in the
market.”

McKay replaces Steve McKay,
who exited last week. The two men
are not related.

WENS/IndiunupoIis Now Country ‘Hank’

Emmis on March 25 flipped Hot
AC WENS/Indianapolis to Country
as “97.1 Hank FM.” The new station
was jockless at press time, though
some of the former WENS staffers
may return. Hank ran commercial-
free over the weekend but began
adding spots this week. New calls
WLHK — “We like Hank” — have
been applied for.

Emmis/Indianapolis OM David
Edgar is programming Hank and
said it is indeed similar to the “Jack”
and "Bob” formats sweeping the
nation in that Hank is playing big
hit records from different eras. It's
perhaps more similar to Bob in that

Hank will also be playing about 20
currents. Edgar noted that while the
station may not be spinning a lot of
currents, it will be very aggressive
with the currents it does play.

Edgar also said Hank will be
similar to Bob and Jack in another
way: "Those formats train people to
be so intrigued by the thought of
wondering what will come next
that they might wait through a song
they may not particularly like.
Hank is like that, in that you never
know what you're going to hear
next. The music mix is different and
unique, something the audience
will gravitate to.”

Fields

Continued from Page 3

such markets as Louisville; Colum-
bus, OH; and Dayton, among others.
Fields has worked for UNC Media
and All Pro Broadcasting in Milwau-
kee and served as a programming
consultant to Saga Communications.

“Tony is a real pro with a great
track record of success,” Cox/Miami
VP/GM Jerry Rushin said. "I'm
looking forward to having him join
our team in Miami. His leadership

and experience will have an imme-
diate and significant impact on the
growth and continued success of our
Miami stations.”

Fields has said, “I love working
with {Cox/Greenville, SC VP/GM]
Steve Sinicropi, {Cox Regional VP
Kim Guthrie, {Cox President/CEO]
Bob Neil and the Cox Radio family.
With superb leadership, valued cus-
tomers and dedicated employees,
Cox has all the core ingredients for
great success. | look forward to

leap of faith and supply the encour-
agement.

“Now we move swiftly to get our
distribution set up, with the intention
of putting great music into the mar-
ketplace over the next few months. To

say | am both passionate and excited
about the formation of Flagship Re-
cordings and the release of The Van-
ity Project is perhaps the greatest un-
derstatement of my lengthy career in
this ever-changing industry.”

wwWwW americanradiohistorvy com

working with Jerry Rushin, [Cox for-
mat captain] Jay Dixon and {Group
VP] Rich Reis in building our brands
in Miami.”

Robinson
Continued from Page 3
KAMX/Austin and Triple AKTCZ
(Cities 97)/Minneapolis, said, “This
is a phenomenal opportunity with
arguably the best company in radio.
The vision that [Entercom Presi-
dent/CEO] David Field brought to
this project gives KWODV 2.0 the
potential of becoming a new format
model. [Entercom/Sacramento VP/
Market Manager| John Geary and
Curtiss Johnson have made me feel
right at home with their support
and inspiration.”
April 1, 2005 Radio & Records ® 11
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. NAT/IONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
& wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for

SIRIUS&/

SATELLITE RADIO
1221 Ave. of the Americas

FALL OUT BOY Sugar. We're Goin’ Down

GREEN DAY Wake Me Up When September Ends
GORILLAZ Feel Good Inc.

HIODEN IN PLAIN VIEW Bleed For You

HIGH SPEEQ SCENE For The Kids

INTERPOL C'Mere

SECRET MACHINES The Road Leads To Where Its Led
STEREOPHONICS Dakota (You Made Me Feel...)
WEEZER Beverly Hills

TODAY’S COUNTRY

Liz Opoka

KEITH ANDERSON Pickin’ Wildflowers
TRACY BYRD Tiny Town

MARK CHESNUTT A Hard Secrel To keep
GEORGE STRAIT You'll B There

ADULT ALTERNATIVE
Liz Opoka
KYLE RIABKO What Oid | Get Myself In To

JOHNATHAN RICE Kiss Me Goodbye
STEREOPHONICS Dakota (You Made Me Feel...)

SMOOTH JAZZ

Akim Bryant

BEATLEJAZZ With A Little Help
ABOULLAH IBRAHIM A Celebration
ONE MORE Music Of Thad Jones
AMERICANA

Liz Opoka
L0S SUPER SEVEN My Window Faces The South
AUDREY AULD MEZER A Ball And Chain

KELLY CLARKSON Since U Been Gone 73
KELLY CLARKSON Breakaway 72
JESSE MCCARTNEY Because You Live 72
JESSE MCCARTNEY Beautiful Soul 71
J0JO Leave (Get Out) n
GWEN STEFANI f/EVE Rich Girl n
BLACK EYED PEAS Let's Get It Started 70

CHEETAH GIRLS | Won't Say R
DIANA DEGARMO Emotional 30
NELLY f/T. MCGRAW Over And Over 30
JOJO Baby It's You 29
RAVEN SYMONE Backflip 28
LIL ROMEO #/N. CANNON My Cinderella 28
USHER Caught Up 28

KELLY CLARKSON Miss independent 27
AVRIL LAVIGNE My Happy Ending 26
YELLOWCARO Ocean Avenue 2%
JENNIFER LOPEZ Jenny From The Block 26

Piaylist for the week of March 21-27.

established and up-and-coming artists
alike. In a workd of consolidated ”’g};"_’;‘#g,’gé’m
myhstr:fewesss m the tastes
preferences of today’s most
vibrant music community. Tracks with Alt Steve Blatter
the most plays during the seven days Nation Octane
ended March 22 ara listed below. Rich McLaughtin Jose Mangin
QUEENS OF THE STONE AGE Bum The Witch SYE M Or A LGRMETOE
LCD SOUND SYSTEM Daft Punk Is Playing AL... e
LIVE OM FALL QUT BOY Sugar, We're Goin' Down Spectrum :
Sirius Hits 1 Gary Schoenwetter
Travis Storch e 866-365-HITS Kid Kelly STEVIE WONOER So What The Fuss
Top Pop TRICK DADDY Sugar (Gimme Some) :’EH‘:E;‘; B:;““'“' Side Of Somewhere
GREEN DAY Boulevard Of Broken Dreams CROSSFALE Cald coarsar
KELLY CLARKSON Since U Been Gone AMERIE One Thing
MARIO Let Me Love You Hot Jamz Faction
ﬁ&;‘&' &“.’.‘,‘;,ts::;' c':m"ﬁp Geronimo Pendarvis
ASHANTI Don'l Let Them SYSTEM OF A DOWN B.Y.0.8.
Top Christian TONI BRAXTON Please Heart & Soul
TONEX Make Me Over PURPLE CITY Purple City Bird Gang
ELIENT K B e s R USHER Throwback BJ Stone
ISRAEL & NEW BREED Agal 5o Aule ROYE IDA HooD/Dom Bov2 i oo
MASHONDA Back Of The Club own
:om;::wnsucs — PRETTY RICKY Grind With Me Shade 45
op -
GATIE CURTIS it's The Way You Are :7; I:t:i ';;"m' ;’é flgf :V“’e’k oty
SARAH HARMER Pendulums
WAIFS Lighthouse RASCAL FLATTS Fast Cars And Fresdom TONY YAYO Live By The Gun
ALANIS MORISSETTE Everythirg LEANN RIMES You Take Me Home TONY YAYO ¥/G-UNIT G-Unit Gang
RACHEL PROCTOR Me And Emily
M H URBAN
u s IC Jack Patterson
CHOICI GUCCI MANE Ity
VIVIAN GREEN Gotta Go
Your Music. Your Cholos JADAKISS Checkmate
2370 O'g(')”fns’_;;’"s’:ss Rick Gillette » 800-494-8863
f usinesse: o :
Available on digital cable and DirecTV 10 million homes 180,000 businesses ALTERNATIVE
Damon Williams e 646-459-3300 gﬁ’ﬁz/ggﬂ; !
Hit List DMX F‘?Idllon Retail UNWRITIEN LA Sho Says
Justin Prager Mark “In The Dark” Shands
;'y(;o\: cL:::z%m 40K Of 5o The hottest tracks at DMX Fashion Retail, ROCK
ness
KELLY CLARKSON Behind Thess HazelEyes targeted at 13-34 adult. Dave Sloan
HOWIE DAY Collide SHDOP DOGE Sins 3 DOORS DOWN Behing Those Eyes
DESTINY'S CHILD Gir SHE G
KIMBERLEY LOCKE Coulda Been et
NIVEA {LIL JON... Oksy M.LA. s's“‘ga u . DANCE
GWEN STEFANI Hollaback Gir ABNA VISSi Call Me n Randy Schiacer
SOFT ROCK BRITNEY SPEARS Do Somethin y q )
Justin P WL SMITH Suitch CABIN migl\fgysrusl.:?v;wommm
ustin Prager rew Star To
AMBROSIA Biggest Part Of Me This section features this week's new adds KELLY DSBOURNE Jne Word )
RASCAL FATS B The bronos | | CCMKMUSICchamelsaiabievadh - SoRieTElNTI e e At
n ; » ling You
ROD STEWART VERIC CLAPTON Blue Moon tal cable and direct broadcast satellite.
l[‘J?J.’Mect:a ki Ll
! ’ Jack Patterson Leanne Vince
E:n;a'mﬁ el WD LS RYAN CABRERA 40 Kinds Of Sadness DEANA CARTER Ore Oay At A Time
JIM JONES Certified Gangstas OMARION 0 PHIL VASSAR Il Take That As A Yes
LIL JON & EAST SIDE BOYZ Roll Call NIVEA (LIL JON Okay HANNA-MCEUEN Something Like A Broken Heart
NAS Just A Moment
XZIBIT Criminat Set
YING YANG TWINS Wait (The Whisper Song)
ROCK
Gary Susalis
APRIL SIXTH Dear Angel ©
FUTURE LEADERS OF THE WORLD Everyday SNE|
INSTRUCTION ' Dead -
TOWERS OF LONDON On A Noose
ALTERNATIVE Artis/Title Total Plays
Gary Susalis BOWLING FOR SOUP 1985 7%
BRENOAN BENSON Spit It Out ) . WEST
EMANUEL The Hey Man! ALY & A.J. Do You Believe In Magic 76

1. AARON CARTER Saturday Night
2. MARK KNDPFLER The Trawlerman's Song
3, TROY ANOREWS QUINTET Softy, As In A...
4, AQUALUNG Brig ter Than Sunshine

5. COLLECTIVE SOUL Better Now

MIDWEST

1. AARON CARTER Saturtay Night

2. MARK KNDPFLER The Trawiermar's Sang
3 MICHAEL BUBLE Home

4 MONTY LANE ALLEN If | Were An Angel
5. COLLECTIVE SO.L Better Now

SOUTHWEST

1. AARON CARTER Saturday Night

2. MARK KNOPFLER The Trawierman’s Song
3. AQUALUNG Brignter Than Sunshine

4. COLLECTIVE SOUL Better Now

5. TROY ANDREWS QUINTET Softly, As In A...

NORTHEAST

Aol Radio @ Network

Ron Nenni 415-934-2790
Top Pop

Jeff Graham

SIMPLE PLAN Untitied
BACKSTREEY BOYS Incompiete
Top Country

Beville Darden

JAMIE O'NEAL Somebody’s Hero
Top Jams

Donya Floyd

CIARA t1LUDACRIS Oh

R. KELLY Trapped In The Closet
Top Jazz

Beville Darden
ELDAR Sweet Georgia Brown

Mainstream Country

David Felker

GEORGE STRAI You'll Be There
RASCAL FLATTS Fast Cars And Freedom
KEITH URBAN Making Memories Of Us

Hot Country

Jim Hays
KEITH URBAN Making Memories Of Us
GEORGE STRAIT You'll Be There

Young & Verna

David Felker
GEORGE STRAIT You'd Be There
LEANN RIMES Probably Wouldn't Be This Way

A Ml
Bt =

10 ST VWO

@Mﬂlﬂ NETWORKS

Phil Hall+ 972-991-9200
Country Coast To Coast
Dave Nicholson

GEORGE STRA You'tt Be There
RASCAL FLATTS Fas! Cars And Freedom
Real Country

Richard Lee
GEORGE STRAM You'll Be There
ALAN JACKSON The Talkin® Song Repair Blues

[ |

JONES
RADID
NETWORK

Ken Mouitrie » 800-426-9082
Hot AC

John Fowlkes

OAVE MATTHEWS BAND American Baby
CHR

Steve Young/John Fowlkes
GAME 1/50 CENT Hate I Or Love it
DESTINY'S CHILD Girl

Rhythmic CHR

Steve Young/John Fowlkes
GWEN STEFAN! Hollaback Girl

New Country

Hank Aaron

KEITH URBAN Making Memories Of Us
Lia

Ken Mouitrie/Hank Aaron
GEORGE STRAIT You'll Be There
Danny Wright

Ken Mouitrie/Hank Aaron
GEORGE STRAIT You'll B There

24 HOUR FORMATS
Jon Holiday » 303-784-8700
Adult Hit Radio

Jon Holiday
JACK JOHNSON Sitting, Waiting, Wishing
DAVE MATTHEWS BANO American Baby

US COUNTRY

Penny Mitchell

PHIL VASSAR [l Take That As A Yes...

GEORGE STRAIT You'll Be There

ALAN JACKSON The Talkin® Song Repair Blues

Charlie Cook » 661-294-9000
Bright AC

Jim Hays

GWEN STEFAN! /EVE Rich Gir

After Midnite

Sam Thompson
GEORGE STRAIT You'll Be There
KEITH URBAN Making Memories Of Us

&
!
A

Country Today

John Glenn

GEORGE STRAIT You'll Be There
RASCAL FLATTS Fast Cars And Freedom
AMBER 0OTSON Il Try Anything

Alternative Now!

Polychronopolis
SYSTEM OF A DOWN B.Y.0.8.
2-TRIP Walking Dead

BLOC PARTY Banquet
CAESARS Jerk It Out

@!Musm

Jay Frank » 310-526-4247

Audio

AMBULANCE LTO Stay Where You Are
AMERICAN HEAD CHARGE Loyalty

COWBOY TROY | Play Chicken With The Train
DO DR DIE Magic Chick

FAT JOE So Much More

GETO BOYS | Tried

GDRILLAZ Feel Good Inc.

KINGS OF CONVENIENCE Caymen Islands
LOUIS XIV Finding Out True Love Is Blind
MUSE Stockholm Syndrome

NO ADDRESS When I'm Gone

PORCUPINE TREE Shallow

ROBERT PLANT Shine t All Around
STEREOPHONICS Oakota...

SYSTEM OF ADOWN B.Y.0.8.

TREY SONGZ Gotta Make It

UNWRITTEN LAW She Says

2-TRIP & CHESTER BENNINGTON Walking Dead

Video

CASSIOY I'm A Hustla

LISA MARIE PRESLEY Dity Laundry
0ZZY 0SBOURNE In My Life

ROB THOMAS Lonely No More
VELVET REVOLVER Dirty Little Thing

<€ musicsnippet.com »»

Tony Lamptay » 866-552-9118
Hip Hop

LJ She's Outta Cortol

SLIM THUG Incredible

MIKE JONES Got It Sewed Up

R&B

TROY JOHNSON Ifs You

Please Send Your Photos

1. AARON CARTER Saturday Night
2. MARK KNOPFLER The Trawlerman's Song
3, TROY ANOREWS QUINTET Softy, As InA...
4. COLLECTIVE SOUL Batier Now

5. MICHAEL BUBLL Home

SOUTHEAST

1 AARON CARTER Saturcay Night

2. AQUALUNG Brighter Than Sunshine

3. TROY ANDREWS QUINTET Softy, ASIn A...
4. MARK KNOPFLER The Trawlerman's Song
5. COLLECTIVE SGUL Batter Now

R&R wants your best snapshots.
Please include the names and tities of ali pictured

and send pics to:

R&R, c/o Keith Berman:

kberman@radioandrecords.com
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72 million housshoids

Plays
EMINEM Mockingbird 2
KILLERS Mr. Brightside 2
FRANKIE J. /BABY BASH Obsession (No Es Amor} 20
GAME Hate It Or Love It 20
MY CHEMICAL ROMANCE I'm Not Okay (I Promise} 19
OMARION 0 19
U2 Sometimes You Can't Make It On Your Own 19
50 CENT Candy Shop 18
USHER Caught Lip 17
T.I. You Don't Know Me 17
LUDACRIS Number One Spot 16
MARIAH CAREY /FATMAN SCOOP It's Like That 14
CIARA LUDACRIS Oh 13
JEMNIFER LOPEZ I/ FAT JOE Hold You Down 13
OESTINY'S CHILD Girf f
SNOOP DOGG 1. TIMBERLAKE Signs 8
FAITH EVANS Again 8
ALICIA KEYS Karma 7
GREEN DAY Boulevard Of Broken Oreams [
TRICK DADDY Sugar (Gimme Some} [

Video playkist for the week of March 21-27.

David Cohn —

General Manager 2

GAME Hate It Or Love It

USED All That I've Got

50 CENT Candy Shop

LUDACRIS Number One Spot

KILLERS M. Brightside

BRAVERY An Honest Mistake

MARS VOLTA The Widow ('l Never Sleep Alone)
FAT JOE So Much More

MY CHEMICAL ROMANCE Helena

TRILLVILLE Some Cut

EMINEM Mockingbird

COMMOEN The Comer

MIKE JONES I/SLIM THUG & PAUL WALL Still ...
T.1. You Don'l Know Me

RISE AGAINST Give It All

RNyl L8LEREES

JIMMY EAT WORLD Work

PAPA RDACH Scars

MATCHBOOK ROMANCE My Eyes Burn 26

GREEN DAY Holiday 2%

DADDY YANKEE Gasolina 23
Video playtist for the week of March 21-27.

75 million households
Rick Krim
Exec. VP

ADDS

DESTINY'S CHILO Girt
$.00GG I/ C. WILSON & J. TIMBERLAKE Signs

ALICIA KEYS Karma

EMINEM Mociingbird

GREEN DAY Boulevard Of Broken Dreams
GWEN STEFAN! I/EVE Rich Ginl

3 DOORS DOWN Let Me Go

MARIAH CAREY It's Like That

JOHN LEGEND Ordinary People

ROB THOMAS Lonely No More

U2 Sometimes You Can't Make It On Your Own
CROSSFADE Cold

GREEN DAY Holiday

HOWIE DAY Collide

JET Look What You've Done

JACK JOHNSON Sitting, Waiting, Wishing
KILLERS M. Brightside

JOSS STOME Right To Be Wrong

USHER Caught Up

VELVET REVOLVER Dirty Littie Thing
ASYLN Be The Girt

8ECK E-Pro

Video piaykst for the week of March 28-Apni 4.

Lori Parkerson
202-380-4425

20 On 20 (XM 20)
Michelle Boros
GAVIN OEGRAW Chariol

HIGHWAY 16 (XM16)

Ray Knight

GEORGE STRAIT You'll Be There

PAT GREEN Baby Dol

HOT APPLE PIE Hillbilies

JAMIE O'NEAL Somebody's Hero
CRAIG MORGAN Redneck Yacht Club
MIRANDA LAMBERT Bring Me Down

SQUIZZ (XM48)

Charlie Logan

GREEN DAY Holiday

KILLSWITCH ENGAGE Rose Of Sharyn

U-POP (XM29)

Zach Overking

MCFLY All About You

MELANIE C. Next Best Superstar

1. AMOS I/D. RICE The Power Of Orange Knickers
FINN BROTHERS Edible Flowers

L. RICHIE & D. BEDINGFIELD Do Ya

THE LOFT (XM50)

Mike Marrone

ANDY ZIPF Taking Me Over

ANDY ZIPF Lie To Yoursetf (emo}

AQUALURG Extra Ordinary Thing

AQUALUNG Faling Out O Love

AGUALUNG You Turn Me Round

EVERYTHING BUT THE GIRL Driving (Acoustic Mix}

RAW (XM66) -
Leo G.
CLINTON SPARKS Maybe You Been Brainwashed

WATERCOLORS (XM71)
Trinity

BOBBY CALDWELL Perfect Istand Nights
PATCHES STEWART Road Song

X COUNTRY (XM12)

Jessie Scott

TEXAS JACK Hymns Of The Southern Gathic
DAVE INSLEY Call Me Lonesome

ANNA EGGE Out Past The Lights

WEBB WILDER About Time

TISH HINOJOSA A Heart Wide Open

STONE COYOTES Fire It Up

SARAH BORGES Silver City

AVETT BROTHERS Live Volume 2

XM CAFE (XM45)
Bill Evans
MOND BANO Mano Band EP

SARAH VAUGHAN FTA Verve Remixed, Vol. 3
EVERYTHING BUT THE GIRL Adapt Or Die: Ten...
DAVE MATTHEWS BAND Stand Up

MIKE DOUGHTY Haughty Melodic

NATIONAL mMUS/IC

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Pari, VP/Music & Talent

ADDS
BOBBY PINSON Don't Ask Me How | Know
HOLLY WILLIAMS Sometimes
DARRYL WORLEY If Something Should Happen
TOP 20 ™ W
KEITH URBAN You're My Better Half 28 A
RASCAL FLATTS Bless The Broken Road 2% 30
MONTGOMERY GENTRY Gone 29 28
LEE ANN WOMACK | May Hate Myself In... 28 28
SHANIA TWAIN Don't! 2% 26
BRAD PAISLEY Mud On The Tires 28 35
KEMNY CHESNEY Anything But Mine 28 30
TOBY KEITH Honkytonk U 28 23
SHEDAISY Don't Worry ‘Bout A Thing 27 12
SUGARLAND Baby Girt % 3
JO DEE MESSINA My Give A Damn's Busted 26 26
HOT APPLE PiE Hillbillies 2% 13
BLAKE SHELTON Goodbye Time % 8
JOSH GRACIN Nothin' To Lose 4 27

ALISON KRAUSS & UNION STATION Restless 23 29
BLAINE LARSEN How 00 You Get That Lonely 23 24

JAMIE O'NEAL Trying To Find Atiantis 16 16
KENNY CHESNEY Oid Blue Chair 1% 12
ALAN JACKSON Monday Morning Church 15 16
CHARLIE RDBISON EI Cerrito Place 15 18
Airplay as monitored by Mediabase 24/7

between March 21-27.

GREAT AMERICAN COUNTRY ™

Jim Murphy. VP/Programming
26.5 million houssholds

ADDS

HOT APPLE PIE Hillbillies

CLEOUS T. JUDD Paycheck Woman

JOHN RANDALL Baby Wor't You Come Home
KEITH URBAN Making Memories Of Us
DARRYL WORLEY If Something Should Happen

GAC TOP 20

BUDDY JEWELL If She Were Any Other Woman
SUGARLANO Baby Girt

LEE ANN WOMACK | May Hate Myself In The Morning
BLAKE SHELTON Gocdbye Time

TRACE ADKINS Songs Aboul Me

JOSH GRACIN Nothin' To Lose

ALAN JACKS ON Monday Moming Church

TOBY KEITH Honkylonk I

BLAINE LARSEN How Do You Get That Lonely
WRIGHTS Oown This Road

SHANIA TWAIN Don't!

DIERKS BENTLEY Lot Of Leavin' Left To Do
CRAIG MORGAN That's What | Love About Sunday
JOE NICHOLS What's A Guy Gotta Do

GEDRGE CANYON My Name

JO DEE MESSINA My Give A Damn’s Busted

KENI THOMAS Not Me

DEANA CARTER One Day At A Time

KEITH ANDERSON Pickin' Wildflowers

SHELLY FAIRCHILD Tiny Town

Information current as of April 1.

PRILISTAR

36 mililon housshoids CONCERT PULSE
Cindy Mahmoud,
VP/Music Programming Avg. Gross
& Entertainment Pos. Artist (in 000s)
1 GEORGE STRAIT $809/4
VIDEQ PLAYLIST 2 CHER 56129
3 JOSHGROBAN $5758
50 CENT Candy Shop 4 MOTLEY CRUE $512.9
BOBBY VALENTINO Siow Down Ryl x40
T.1. You Dor't Knaw Me 6 TRANS-SIBERIAN ORCHESTRA $344.3
GAME {50 CENT Hata It Or Love ft 7 DURAN DURAN 2680
AMERIE One Thing 8 LARRY THE CABLE GUY $262.8
GMARIDN O 9 RASCAL FLATTS $2532
MIVEA ULIL JOM...Okay 10 DAVIO COPPERFIELD 2412
TRILLVILLE /CUTTY Some Cut 11 8L GAITHER & FRIENDS "HOMECOMING' $228.6
JOHN LEGEND Ordinary People & O S1758
FANTASIA Tt 13 BRAD PAISLEY $1753
LUDACRIS Number Dne Spot 14 T. CONWAY/H. KORMAN ‘TOGETHER..."  $175.1
15 STEVEN CURTIS CHAPMAN §1382
RAP CITY
TRILLVILLE /CUTTY Some Cut Amonyg this week's new tours:
T.1. Bring '€ Out ADEMA
WEBBIE VBUN B. Give Me That FINCH
MIKE JONES /5. THUG & P. WALL StilTippin’ JAMIE O'NEAL
GAME /50 CENT How We Do RYANADAMS
SHOOP DOGG (/). TIMBERLAKE Signs SEAL
LUDACRIS Get Back
CASSIDY I'm AHustia The CONCERT PULSE is courtesy of
50 CENT Candy Shop Polistar, a publication of Promoters'
On-Line Listings, 800-344-7383,
Video piaylst for the week of March 27. Caifornia 209-271-7900.

-

TELEVISION

Tube Tops

The latest 90-minute install-
ment of VH1's Storytellers fea-
tures Green Day performing all
13 songs from their album
American Idiot, telling the stories
behind their songs and fielding
questions from fans (Saturday,
4/2, 10pm ET/PT).

Friday, 41

* Jennifer Lopez and KKBT/
L.A. morning host Steve
Harvey, The Ellen DeGeneres
Show (check local listings for
time and channel).

* Paula Abdul and 112, The
Tonight Show With Jay Leno
(NBC, check local listings for
time).

*Lisa Marie Presley, Late
Show With David Letterman
(CBS, check local listings for
time).

» Brazilian Girls, Jrmmy Kimme/
Live (ABC, check local listings for
time).

» The Aliman Brothers Band,
Last Call With Carson Daly
(NBC, check local listings for
time).

eLang Lang, The Tony

odeon’s Kids’ Choice Awards
(8pm ET/PT).

» The Killers, Saturday Night
Live (NBC, 11:30pm ET/PT).

Monday, &/4

* Queen Latifah, Ellen
DeGeneres.

* Hilary Duff serves as guest-
host this week on The View
(ABC, check local listings for
time).

* Al Green, Jay Leno.

* My Chemical Romance,
Jimmy Kimmel.

¢ Josh Groban, Late Night
With Conan O’Brien (NBC,
check local listings for time).

* Moby, Late Late Show With
Craig Ferguson (CBS, check lo-
cal listings for time).

Tuesday, 45

* Lisa Marie Presley, Ellen
DeGeneres.

» Jorge Drexler, Jay Leno.

» Lisa Marie Presley and The
Bravery, Jimmy Kimmel.

Wednesday, &6

» Al Green, Ellen DeGeneres.

* Faith Evans, The View.

* Miranda Lambert, Jay
Leno.

Danza Show (check local listings
for time and channel), * Jesse McCartney, Craig
Ferguson.
Saturday, 42 Thursday, &7
* Simple Plan and Will Smith * Velvet Revolver, Jay Leno.
L are slated to perform on Nickel- — Julie Gidlow

)

’."

" The iTunes Music Store Top10

1
|
{
|
i

1. WILL SMITH Switch

3. KILLERS Mr. Brightside

| | 4.AKON Lonely

9. 50 CENT Candy Shop

1. BECK Guero
2. MOBY Hotel

5. LIFEHOUSE Lifehouse
6. 50 CENT The Massacre

8. KILLERS Hot Fuss

10. GREEN DAY American idiot

www americanradiohistorvy com

Apple’s iTunes Music Store is the leading digital-music service in
the U.S,, offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, March 29, 2005,

Top 10 Songs

2. NINE INCH NAILS The Hand That Feeds

5. KELLY CLARKSON Since U Been Gone
6. GWEN STEFANI {/EVE Rich Girl

7. GREEN DAY Boulevard Of Broken Dreams
8. ROB THOMAS Lonely No More

10. CIARA t/MISSY ELLIOTT 1, 2 Step
Top 10 Albums

3. JACK JOHNSON /n Between Dreams
4. VARIOUS ARTISTS Napoleon Dynamite ST

7. VARIOUS ARTISTS Garden State ST

9. QUEENS OF THE STONE AGE Lullabies To Paralyze

April 1, 2005 Radio & Records ®
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NEWS/TALK/SPORTS

Gey-
1.4

AL PETERSON

apeterson@radioandrecords.com

What | Learned
At TRS 2005

Notes and quotes from those who were there

Fach year following the R&R Talk Radio Seminar, I ask a cross
+ section of those who were there what they learned from at-
tending. Two buzzwords heard frequently around this year’s
event were technology and talent.

This week a number of attendees share their
observations on some of the highlights they took
home from TRS 2005. In addition, we offer a
photo salute to the winners of this year’s R&R
News/Talk Industry Achievement Awards.

Phil Boyce

WABC/New York

[ learned that Swannie [KGO/San Francisco
OM Jack Swanson] is even more fun after 2am
.. that even the big dogs drive listeners away
with boring content, according to Jon Coleman
.. that Phil Hendrie can use his charactets to get
away with murder ... and that the weather is al-
ways nicer in Los Angeles than DC.

Bob Shomper

WBAP/Dallas

The recurring theme of TRS ‘05 was that the
future of News/ Talk is brighter than that of any
other format. Although we are challenged by
rapidly advancing consumer technology, it is
music radio that is most threatened now. Toen-
sure our future, programmers and general man-
agers need to work together even more to stay
ahead of the curve as much as possible. Our
news must be more immediate, our content must
be more compelling, and we must continually

TRUSTED. CREDIBLE. COMPLETE.
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find alternative ways to get our product into l:s-
teners’ ears.

Ken Charles
KPRC & KTRH/Houston

T learned that, despite the depressing words of
the satellite marauders, radio in general, and Telk
radio specifically, is going to be fine for some time

to come as long as we use common sense and cre-
ate great radio every day. TRS always reinforces
that the key to great Talk radio is compelling, en-
tertaining talent talking about things our audience
cares about and finds relevantevery day.

People will stay with a product they connact
with, enjoy and feel enriches their lives in some
way. The mission for all of us is to grow, nur-
ture and create the next generation of talk stars.

A

N

A WINNING THADITIUN‘KGO&

KSFO/San Francisco President/GM Mickey Luckoff is flanked

by R&R’s Erica Farber and Al Peterson while accepting his thitrd RER News/Talk Industry Achievement
Award as GM of the Year. Luckoff was also honored with R&R's first-ever News/Talk Radio Lifetime

Achievement Award, in 1999.

Ken Kohl

Clear Channel/Northern California

There was tons of takeaway at TRS this year.
Every talk host, editor, anchor and reporter
would benefit from the Jon Coleman session,
“How Talk Listeners Really Listen.” [t was a real
eye-opener and will be a valuable coaching tool.

Jim Bohannon

Westwood One

“What I Learned at TRS Summer Camp,” by
Jimmy Bohannon: The iPod-berry Z-5000 with
audio/video/text/holograms/aroma/meta-
physical connections to the spirit world trans-
mitted by brainwaves and surgically implant-
ed in all newborns after the year 2007 is going
to prove challenging to AM radio unless we fi-
nally go stereo.

A top satellite radio exec will discover that
none of their channels is airing at least 50 units
per hour. This will lead to the much-heralded
“More Is More, Dammit” strategy.

Clear Channel will buy Infinity, Cumulus and
France, finally obtaining a permanent seat on the
U.N. Security Council, and Kofi Annan will re-
place Eddie Fritts.

Tom Tradup

Salem Radio Network

TRS is always much more than just the big-
gest annual gathering of Talk radio leaders, and
the 2005 version in Santa Monica left me with
two indelible impressions. First, the talent and

wwwW americanradiohistorvy com

management gathered at TRS displayed a gen-
uine thirst to learn from each other. Veterans
like Mickey Luckoff, Lee VandenHandel and
Jim Bohannon interacted easily with first-time
attendees while network talents like Mike Gal-
lagher, Sean Hannity and Dr. Laura could be
spotted mingling with small-market hosts and
exchanging ideas.

Even corporate bosses like Salem CEO Ed
Atsinger and new ABC Radio Networks Pres-
ident Jim Robinson put in appearances, vali-
dating TRS as the place to be in the Naws /Talk
industry every year.

Eileen Byrne
WLS/Chicago

For starters, [ learned that there are a lot of
News/Talk talent and brass who wouldn’t stand
up to anything that Al Franken had to say. I was
disappointed that no one besides me was will-
ing to challenge the cracks and generalities that
Franken made about the Talk radio industry.

The main thing I learned is that it doesn’t mat-
ter if you have a conservative or liberal agenda, if
you're a “chick” or if you do sports. What it real-
ly takes is great, entertaining, passionate hosts to
have a succassful radio program and career.

Holland Cooke

McVay Media

I learned that smart guys like Randy Michaels,
Jim Farley, Jay Clark and Jack Swanson are saying

Continued on Page 15

'\o-bc; ADID NET wolﬁ-\‘é;
— ens o
212-735-1700



www.americanradiohistory.com

NEWS/TALK/SPORTS

What | Learned At TRS 2005

Continued from Page 14

what I've been telling anyone willing to listen:
that the only predictable consequence of “busi-
ness as usual” is attrition.

Clearly, TRS attendees now get that the iPod
has whacked music FM radio, and there’s less
denial about the other shoe falling on AM Talk
stations. TRS attendees now perceive the Siri-
us-XM threat. What will be interesting to ob-
serve at TRS2006 is what Talk radio will do
about it between now and then. And, one year

— from today, will more stations still be just talk-
WORTH GETTING UP EARLY FOR «rirLos Angeles morning host ing about Talk radio for women, or will they

Bill Handel (c) is all smiles as he receives the 2005 R&R News/Talk Industry be airing it?
Achievement Award for Loca' Personality of the Year. Bob Borquez

BREAKING-NEWS ALERT Trat's ABC News Radio’s Steve Jones (c)
picking up the first-ever R&R News/Talk Industry Achievement Award for
News Radio Executive of the Year from R&R's Erica Farber and Al Patarson.

The Dave Ramsey Show

Here are several things | learned at TRS: Lis-
tenets pay attention to radio talent that is some-
times different and peculiar, while program-
mers tend to pay attention to the successful
hosts and try to get their people to emulate
those talents.

We should take more risks and let talents be
themselves while growing individually and nat-
urally. | learned that if we do great radio, then
iPods, satellite radio, etc., wilinot make as much
of a dent. And satellite radio will be eclipsed by
something better.

A SHOUT-0UT FOR G-TOWN rormer WoB0/0rtando PO Kipper Doug Stephan
McGee (r) accepts this year's award for Station of the Year (markets 26 plus)

. ) ] ) Doug Stephan Productions
from R&R's Erica Farper. McGee is now a special consultant at Oregen-based 1 d that Randy-Michael 1d b
Talk Radio Network. earned that Randy Michaels should be

picked up by a syndicator, or, better yet, he
should self-syndicate a show opposite Rush or
Sean. He is brilliant, funny and has learned a lot
about life that.would well serve listeners in the
form of his great stories.

[ learned that there are many more people
ready to be attracted to Talk than are presently
being served by the format. And I learned that Bill
Handel should be on the same network as Ran-
dy Michaels.

Nancy Abramson
WS) Radio Network

ALMOST SPEECHLESS Jones Radio Networks VP/GM Amy Bolton
(c) looks downright stunned as snz accepts the award for News:Talk
Industry Executive of the Year from R&R's Erica Farber and Al Peterson.

) :

'-_,; - = It was great to be part of the event and spend

: ga—ema_ TWICE AS NICE ewiy ramed VPiProgramming for ABC Radio’s News/ time with so many great radio minds. | learned

TRIPLE-CROWN WINNER ABC Radio’s Jotm McConnell thanks Tatk stations and WABC/New York PD Phil Boyce accepss the R&R News/Talk that while [ am not sure what the technological

the crowd assembled at the annuat R&R Talk Radio Seminar awards Industry Achievement Award as Programmer of the Year. Boyce also accepted future of our business is, what is absolutely clear

funcheon for naming him News/Tat Radio Executive of the Year for the on behalf of ABC Radio Networks’ Sean Hannity, who was named Syndicated is that the radio stations that win are those with

third time in the past five years. Personality of the Year for e third consecutive year. the best talent and content. If it is good, people
will listen.

WTIK. New Orleans LA

Up 190% adults 25-54 / 110% men 25-54 /
210% women 25-34, in one hook

Put Doug to work on your morning drive
or early mornings
Contact Bob K: (650) 654-3969 or (877) 541-5250

Listen to Doug online at dougstephan.com
DEMO: dougstephan.com/affiliate
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When News Breaks Out, So Do We

Lﬂ(e Tuesday, Clear Channel/Los Angeles fixture Roy
Laughlin stepped down from his duties as VP/Market Man-
ager and co-RVP for the L.A. Trading Area. Laughlin’s coun-
terpart, co-RVP Greg Ashlock, will con-
tinue as a solo act, while Laughlin will re-
main with the company as a consultant.
"-: Stay tuned for further info.

* |n news that was just as dramatic to the
Houston market.... After |2 years anchor-

Roy Laughlin

CHR/Pop KRBE/Houston, Sam Malone is
doing the unthinkable: He's crossing the
street to Clear Channef! That is, of course,
after he sits out the requisite six-month
- noncompete. Now, enjoy this semi-spon-
taneous-sounding statement from KRBE
PD Tracy Austin: “Unfortunately, Sam
and Susquehanna were not able to come
to an agreement regarding his new con-
tract. We wish him the best in his future
endeavor and hope he enjoys his upcoming six-month vaca-

-

Oh, we get it....
Maloneg'....

‘Sam
hahaha.

tion!”

Canadian Indecency Rules In Celsius

Any time someone promises to send us hot nude pictures,
we're instantly excited. What CFOX (99.3 The Fox)/
Vancouver Marketing Director Phil Evans neglected to tell
us was that the photos would be of a naked guy in 40-de-
gree weather. Pardon us until the waves of nausea pass.... OK,
we're better now. Taking self-humiliation to new heights, The
Fox asked listeners to do lunatic stunts for tickets to a sold-
out U2 concert — and actual naked Canadian guy Steve
Nickels responded by sprinting across the bridge separating
Vancouver and West Vancouver. “West Vancouver is like
Beverly Hills, and the cops are pretty similar to the ones in
Beverly Hills Cop — lots of traffic tickets and vagrancy col-
lars,” says Evans. “The Vancouver city police thought it was
quite funny, and one of them asked if he’d won the
tickets! Our contestant has a notice to appear on a charge

ing mornings at heritage Susquehanna |

* Big doin’s at Triad/Biloxi, MS: First, Asst. PD/MD Lucas

is upped to PD of CHR/Pop WXYK (107-1 The Monkey).

| Former PD Kyle Curley will now focus his energies on Hot
| AC clustermate WUJM, which may be up to something. The

Monkey also welcomes DB Nyce (may not appear on |

| driver’s license) for nights. The unsuspecting Nyce, currently
doing nights at WWBX/Bangor, ME, will head south, driving
directly into Culture Shozk, U.S.A. Down the hall, Active
Rocker WCPR welcomes a man called Maynard as Asst. PD/
MD/afternoon delight. Mr. Nard is inbound from Lex &
Terry's flagship, WFYV (Rock 10S)/Jacksonville, where he’s
l been MD/night jock. He will replace Kevin Cruise, who left
WCPR a few weeks ago.
|+ In the wake of Grezter Media’s flip of WMWX (Mix
95.7)/Philadelphia to “Ber-FM" last week, Asst. PD/MD Joe
Proke and longtime Mix Promotions Director Teri Hines
have exited. Locate Mr. Proke at 215-80S5-2698 or
jproke@aol.com. Ms. Hines can be reached at 610-247-9724
| or mth73@yahoo.com.
* Hozie Mack is heaced to the PD chair at Carter Ur-
ban KSJM (Hot 107.9)/Wichita. Mack is finishing up his busi-
| ness in Albany, GA, where he’s PD of Cumulus Urban WZBN
and Urban AC WQVE. e'll be replaced by Roshon Vance,
1 most recently Asst. PD az Crawford Urban AC WSRB/Chi-
cago. KSJM also welcomes John Blaze for nights. Blaze, no
| doubt his real name, comes from weekends at CHR/Pop
| KCLD/St. Cloud, MN, ard he previously spent three years
| with KTTB (B96)/Minneapolis.
| * After seven years with Infinity/Austin, Preston Lowe has
! left the building. During his tenure, Lowe held several key
positions, including PD of former Urban AC K|CE, Asst. PD/,
MD of CHR/Rhythmic KQBT (now KXBT), Asst. PD of
| former FM Talker KOYT and Public Affairs Director of the
| whole damn cluster. Lowe can be reached at hot20count
down2004@yahoo.com.
| * PD Scooter exits KU)-FM/Tri-Cities, WA and is replaced
by KYWL/Spokane Asst. PD/MD A, who gets to keep his
| Washington plates.

| Label Love

of public indecency, but, generally speaking, it's more for flash- |

ers and pervs.”

The Voice That Can Stop Traffic

Set your TiVo to “stun” on
Tuesday, April 12 as IDJ's own
Mariah Carey and ABC-TV’s
Good Moming America will close
down Times Square as Mariah
performs live on a stage con-
structed outside. In what can only
“ be described as an incredible

stroke of luck, that day also hap-
pens to be the in-store date for her new album, The Eman-
cipation of Mimi! Go figure.

The Return of the Voice,

The Pragramming Dept.

* Tori Thomas is upped to PD of Clear Channel Rocker
WZZO/Allentown. Someone with intimate knowledge of the
location of the prize closet, Thomas has been WZZO's Pro-
motions Director for the past eight years. She replaces Rick
Strauss, the newly named Director/Content for Clear
Channel's Online Music and Radio division.

16 ® Radio & Records April 1, 2005

* Congrats to Peter Gray on his well-deserved promo-
| tion to VP/National Pop Promotion, West Coast for the RCA
| Music Group. He will centinue to report to Exec. VP/Pro-

motion Richard Palmese. Gray joined the company in 2003
as Director/National Promotion and has done a whole lot
right since then.

* Congrats also to lovely and talented
EMI recording artist Joss Stone, who was
recently proclaimed the new face of The

M| Gap. Look for a massive national ad cam-
.| paign to start on April 28. She'll also be
J 1r1 wafeaturedonth«ebax:kcoveroftheMayis—
| B fah sue cf Vanity Fair, and, if you're lucky
| Zg;:/re her 40 feet enough to be living in Los Angeles like us,
it will be damn near impossible to miss the

gigantic Joss Stone Gap billboard on Sunset Boulevard.

|
| Quick Hits

* Although L.A.'s KCBS-FM.(93.1 Jack-FM) is still running
jockless, ST has confirmed that the following former Arrow
93.1 personalities are out in the wake of last week's transi-
tion: midday talent Mary Price, afternoon talent Uncle Joe
| Benson, night talent Maggie McKay, late-night jock Chris

wWWW americanradiohistorv com

| Taylor and overnighter Patty Piech. Also out: part-timers
Lily Sheen, Danny Martinez and Nick Luna.

¢ Jerry Springer and Air America, together again for the
first time? ST has learned that the cleverly titled Springer on
the Radio, based at WCKY/Cincinnati, will be plugged into the
9am-noon slot on Air America starting April |. To celebrate,
Springer took four transvestite hookers to lunch.

* Former WEDR (99 Jamz)/Miami Asst. PD/afternoon jock
Terry Alexander has been cleared of federal drug charges
that have been hanging over his head since his arrest in 2003.
He lost his job at WEDR shortly after his arrest. Alexander
tells ST, “Over the last two years, | lost everything: cars,
houses, money and clothes. But today at least | won back
my reputation, which is the most important thing.”

@m

l"EJ.E AGO

- BMG North America realignment has RCA Music Group
absorbing Arista and Barry Weiss named President/CEO
of Zomba Label Group.

* Neil Larrimore lands at KMBZ/Kansas City as PD.

* Air America Radio debuts.

@rf”snsa !

« Dave Benson becomes PD of KFOG/San Francisco.

« Shiriey Maldonado named PD of WBOS/Boston.

» Bill Wise retums to Miami as PD of WKIS.

* Ted Edwards named PD of WBAB/Nassau-Suffolk.

* Shaun Holly selected to program Clear Channel's KESZ-
FM/Phoenix.

¢ Ray De La Garza promoted to Sr. VP/Programming at
Premiere Radio Networks.

'I'EA.'?s AGO

« Greg Peck appointed Sr. VP/Marketing
& Promotion for Warner Bros. Black
Music Division.

« Steve Weed planted as PD of WMXV/
New York.

¢ Ken Beck becomes PD of KPIX-AM &
FM/San Francisco.

YEARS AGO

i « Jimmy de Castro upped to COO of Ev-
ergreen Media.
| ¢Hugh Surratt tapped as AOR Promo-
‘ tion Director-of DCG Records.
*Bruce Kamen returns to KGO/San
| Francisco as PD.

'I’EAES AGO
|

« Steve Meyer boosted to Sr.VP/Promo-
tion at MCA Records.

*Richard Sands promoted to PD of
KITS/San Francisco.

=Redbeard becomes Asst. PD/MD of L
KTXQ/Dallas. Redbeard

'I'EJIRS AG O |

« Viacom names Al Greenfield President and Bill Figen-
shu National PD.
 After 32 years at WKBW/Buffalo, Sandy Beach moves
to KYUU/San Francisco as PD.
« PD Jeff King segues from KSEL/Lubbock, TX to KPLZ/
| Seattle.

YEAES AG D

» Joe Kelly elevated to PD at WZUU/Milwaukee
* Quincy McCoy joins WHY! (Y-100)/Miami as a swing-
shifter.

;@ KRUX/Phoenix flips from Top 40 tt_: .aII-News format_.
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]
* WNCI/Columbus, OH inks Joey Hoops for nights. |
Hoops is best known and loved for his adventures in nights |

at WZEE (Z104)/Madison.
* WVLK (95.7 R&B)/Norfolk midday personality Karen

Parker-Chesson is upped to morning co-host/News Direc- |

tor, teaming with Sonny Andre. A |0-year veteran of
Entercom/Norfolk, Parker-Chesson will fill the void created
when Marie Taylor left in January.

* Denver radio personality Art “Crash” Crenshaw will
now discover the wonders of sleep deprivation on a full-time
basis, as he takes the overnight shift on Jones Radio Net-
works' Adutt Hit Radio format. Crenshaw, an eight-year Jones
vet, has been covering the shift since last September, and we
are pleased to report that he's already well past the halluci-
nation and projectile vomiting stages. Go get 'em, Crash!

* KIOC/Beaumont, TX loses night jock Bree Kennedy
to lovely Akron, a victim of her husband’s job transfer. Let
the big dumb fun begin! PD Mike Davis says, “The process
of replacing her will begin soon with our own version of The
Apprentice — called ‘The D).’ Stupid, yes! But fun....”

* WAOA/Melbourne welcomes new night jock Jimmy
Knight, who's probably happy as hell to be leaving chilly
Wausau, WI, where he was working at WIFC. Packing only
his swim trunks and a case of Corona, Knight will drive re-
ally fast and arrive in sunny Metbourne on April | .

* Leap O’ The Week ™ candidate Diane Foxx trades the
tinsel and glamour of KWIN/Stockton for middays at Cox
CHR/Rhythmic WBTS (95.5 The Beat)/Atlanta.

|

TOP 10 SHOWS March 21-27
Tolal Audience E
(109.6 miltion households) Adullsi18:49
1 American Idol (Tues.) 1 American Idol (Tues.)
2 Desperate Housewives 2 Desperale Housewives
3 American ldol (Wed.) 3 American ldol (Wed.)
4 American Idol (Thurs.) 4 American Idol (Thurs.)
5 Survivor: Palau (Wed.) | & Survivor: Palau (Wed.)
& CSI: Miami & Grey's Anatomy
7 CBS NCAA Baskethall 7 House
(Kentucky vs. Michigan St.) | 8 Extreme Makeover: Home
8 House Edition
9 CSILNY 9 CSI: Miami
10 Extreme Makeover: Home | (tie) E.R.
Edition e .
Source: Nielsen Media Research

2004 MARCORE AWARD NOMINEE -
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* WKZQ/Myrtle Beach, SC night jock Abbi Ingalls is
upped to producer/sidekick on The Mad Max Morning Show,
based at WKZQ and also enjoyed on NextMedia sisters
WSFM/Wilmington, NC and WXQR/Greenville, NC. She re-
places Special K, who left in January. Mace now moves from
swing to nights on WKZQ.

* The lovely and talented Connie Breeze, famous in song
and story for her days at KKRZ/Portland, OR and the late
KIBB/Los Angeles, among others, has been quietly going
about her business as MD of Country WFBE/Flint, MI. Breeze
is now doing the midday shift recently vacated by Kristine
“Midday Mama” Turner.

Rolodex De Amor

After 26 years at its historic location at 1265 Boylston
Street, WBCN/Boston has moved into a sweet new state-
of-the-art facility in nearby Brighton. The new address is 83
Leo M. Birmingham Parkway, Boston, MA 02135, The new
main phone number is 617-746-1400. A team of anthropolo-
gists is now studying a treasure trove of dark brown ceiling
tiles excavated from the old studios.

News/Talk Topics

* KQBZ (The Buzz)/Seattle adds Wilbur Entertainment’s
John and Jeff Show from | 1pm-3am Sunday through Friday.
The duo, based at KLSX/Los Angeles, can also be heard on
WTKK/Boston; KFTK/St. Louis; KOTK-AM/Portland, OR; and
many other fine, fine radio stations across this great land.

* Chicago radio fixture Kevin Matthews is off the air at

| WCKG after he and management reportedly agreed to dis-

agree on terms for his continued employment.

Condolences

* KILO/Colorado Springs afternoon talent Sam Stock, 35,

| died suddenly over Easter weekend. An autopsy will be per-

QOMDRNINE RADIO NETWDRKQO

formed this week to determine the cause of death.

* Former WCCO/Minneapolis host Jim Rogers died un-
expectedly at his home in Eden Prairie, MN on March 24.
He was 64. Rogers, who also worked at WCAU/Philadelphia,
was at WCCO from 1982-1994.

* Jacqueline Donahue, the 3 |-year-old sister of hip-hop

Who Are We To Argue?

PN ST RS
WORSHIP
9:001m
10:30am
Bigte STUOY
9001w =

16:30¢m

FIRST
BAPTIST
CHURCH

BE ONE
WITH THE LORD ...
READ R&R'S
STREET TALK DAILY

Call it divine intervention of the Photoshop kind, but we won't
quibble. Why tempt fate? Listen to the Big Guy and read our fine
publications. Thanks and God bless.

superstar Nelly, passed away last week after a four-year battle
with leukemia. She leaves behind two children.

* Our thoughts are with Island Def Jam Dallas Local Pro-
motion “Mayor” James Marsh on the loss of his father,
James Marsh Sr., who died March 26. “If James Marsh Jr. is
the ‘Mayor’ of Dallas, then James Marsh Sr. was the ‘Gover-
nor’ of Texas,” says ID)'s Mike Easterlin, who said that
Marsh Sr., an accomplished jazz singer, "was like a father to
me too.”

BOX OFFICE TOTALS i

March 25-27
Title Distributor $ Weekend  § To Date
1 Guess Who (Sony)" $2067 $20.67
2 Miss Congeniality 2... (\WB)*  $1404  $17.09
3 The Ring Two (DreamWorks) $1361  $57.90
4 Robots (Fox) $12.91 $87.30
5 The Pacifier (Buena Vista) $8.08  $85.83
6 Hitch (Sony) $4.28 $166.44
7 Hostage (Miramax) $413  $26.20
8 Ice Princess (Buena Vista) $3.73  $13.34
9 Be Cool (MGM/UA) $2.83 $52.33
10 Million Dollar Baby (WB) $2.58  $94.13

“First week in release. Al figures In millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week's openers include
Beauty Shop, starring recording artist Queen Latifah.

— Julie Gidlow
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART April 1, 2005

in release, 50 Cent is
still tops on the al-
bum chart. The rid-
dled rapper’s The *
Massacre (Shady/
Aftermath/Inter- «
scope) easily takes
the No. 1 slot again
this time around,
selling over 330,000
for the week — a
mere 10% decline

50 Cent

second week, to
‘ 263,000 and change. ™% ~

But that’s still more |
than double the "“ 3
week’s No. 3 album .

: Frank

which also happens to rankie J
be the top debut for the week: Frankie ]'s The One

Meanwhile, thanks to continued massive ra-
dio play for two singles, Green Day’s American
Idioi (Reprise) gains a hefty 4%, to just under

| 105,000, keeping it at No. 4 for the week. Jack

‘ (Columbia), which notches over 130,000.

Overall, album sales for the week are up ap-
proximately 7%-8% compared to the week be-
fore, thanks in part to Easter. As would be expect-
ed, kid-oriented titles did well: Razor & Tie's
Kidz Bop 7, for example, sees a 96% increase, to
nearly 51,000 for the week, moving it No. 37-17.
Hollywood’s Jesse McCartney also sees a ma-

jor 89% bump for Beautiful Soul, which moves i

No. 28-15 on sales of 56,000.

Other notable increases include Gwen Ste- |

fani, whose Saturday Night Live appearance and
participation in a Target promotion help Love,

i

LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 50 CENT The Massacre Shady/Aftermathfintercope 330,522 -10%
2 2 NOW VOL 18 Various Epic 263,248 22%
- 3 FRANKIE J The One Columbia 130,503 -
4 4 GREEN DAY American |diot Reprise 104,976 +44%
3 5 JACK JOHNSON In Between Dreams Brushfire/Universal 93,687 8%
- 6 QUEENS OF THE STONE AGE Lullabies To Paralyze Interscope 91,377 -
6 7 KELLY CLARKSON Breakaway RCA/RMG 90,839 +38%
8 8 KILLERS Hot Fuss Island/IDIMG 74,164 +29%
16 9 GWEN STEFANI Love, Angel, Music, Baby Interscope 67,570 +66%
- 10 LIFEHOUSE Lifehouse DreamWorks 63,699 -
- 1" TRACE ADKINS Songs About Me Capital 60,840 -
7 12 JENNIFER LOPEZ Rebirth Epic 60,053 0%
13 13 CIARA Goodies Laface/Zomba Label Group 59,068 +35%
5 14 GAME The Documentary Aftermath/G-Unit/Interscope 58,340 -13%
28 15 JESSE MCCARTNEY Beautiful Sout Hollywood 56,265 +83%
- 16 TWEET It's Me Again Atlantic 54,762 -
37 17 KiDZ BOP 7 Various Razor & Tie 50,873 +96%
12 18 RAY CHARLES Genius Loves Company Concord 50,804 +9%
14 19 3 DOORS DOWN Seventeen Days Republic/lUniversal 50,422 +22%
32 20 KENNY CHESNEY Be As You Are BNA 48,798 +73%
11 21 EMINEM Encore Shady/Aftermath/interscope 46,474 -3%
15 22 USHER Confessions Laface/Zomba Label Group 44,522 +9%
10 23 JOHN LEGEND Get Lifted Getting Out Our/Columbia 42,955 -13%
20 24 LUDACRIS The Red Light District Def Jam/iDJMG 41,455 +11%
24 25 RASCAL FLATTS Feels Like Today Lyric Street 41,112 +24%
- 26 C-MURDER The Truest S**T | Ever Said Koch 40,578 -
— 27 TRUST COMPANY True Parallels Geffen 39,449 -
25 28 MARGCON 5 Songs About Jane OctonelIRMG 37,688 +17%
— 29 0ZZY 0SBOURNE Prince Df Darkness Legacy 36,898 -
26 30 RAY! Soundtrack WSM Soundtracks 36,072 +14%
36 3 MY CHEMICAL RCMARNCE Three Cheers For Sweet Revenge Reprise 35,805 +35%
21 32 OMARION 0 Epic 35,751 +5%
22 33 Tl Urban Legend Atlantic 35,677 +5%
34 34 GRETCHEN WILSON Here For The Party Epic 35,560 +31%
42 35 uz How To Dismantle An Atomic Bomb: Interscope 35479 +48%
33 36 SHANIA TWAIN Greatest Hits Mercury 34,856 +26%
35 37 AKON Trouble SRC/Universal 34,455 +28%
- 38 MOBY Hatel 2 33.710 -
4 39 TiM MCGRAW Live Like You Were Dying Curb 32,981 +37%
23 4 FANTASIA Free Yourself JIRMG 32,723 1%
kj| 41 MARIO Turning Point JIRMG 31,726 +10%
30 42 TOTALLY COUNTRY IV Various BNA 31,136 +7%
27 43 LIl JON & THE EASTSIOE BOYZ Crunk Juice 1z 30,969 1%
- 44 DISNEYMANIA 3 Various Walt Disney 29,513 -
38 45 TINA TURNER All The Best Capitol 29,335 +15%
18 46 MARS VOLTA Frances The Mute Strummer/Universal 28,760 -23%
- 47 BILLY IDOL Devit's Playground Sanctuary/SRG 28,612 -
45 48 KENNY CHESNEY When The Sun Gees Down BNA 27,215 +25%
39 49 CROSSFADE Crossfade Columbia 27113 +9%
44 50 DESTINY'S CHILD Destiny Fulfilled Columbia 26,957 +18%
© HITS Magazine Inc.

[’J JJ ALBU MS from last week’s number. Johnson’s In Between Dreams (Brushfire/Uni- | Angel, Mu-

50's continued strong performance puts kim | versal) dips just 8%, landing at No. 5on around | sic, Baby (In-

. some 60,000 units 94,000. Both albums work to squeeze the week’s | terscope)

FOUI‘ Tlmes ahead of the week’s second-highest debut, Lullabies to Paralyze from | jump 66%,

No 1 — 50 cent No. 2 album,.Ep_ic’s Queens F)f The Stone Age’ (Intgrscope), outof | moving 16-

* Now 18 compilation, the top five. That album comes in on the chart | 9 on over

After four weeks ‘ which dips 22% in its at No. 6 on sales of 91,000. 67,000 sold. ~ Jesse McCartney

And Kenny Chesney’s Be As You Are (BNA)
sees a 73% lift, moving 32-30 on nearly 49,000
in sales.

Other notable debuts this week include
the self-titled Lifehouse album (Dream-
Works), at No. 10, Trace Adkins’ Songs About
Me (Capitol Nashville), at No. 11, and
Tweet's It's Me Again (Elektra), at No. 16.

Next week: Watch for Beanie Sigel, Beck,
112, Will Smith and The Bravery to hit the
top 30.

18 © Radio & Records April 1, 2005
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GOING FORADDS

MIKE TRIAS

mtrias@radioandrecords.com

* )

TheBossIs Back

Twelve-time Grammy Award winner Bruce Springsteen is at it
again as he presents “Devils & Dust,” the title track from his up-
coming April 26 album, to Triple A radio. Included in the DualDisc
version of the album will be the first live performances of material
from Devils & Dust, filmed in New Jersey in February. Brendan
O’Brien, who worked on Springs-
teen’s The Rising, retums to produce
the 12-song acoustic album, but The ‘
E Street Band reportedly will not be |
featured. But maybe they’ll show up
on Springsteen’s upcoming tour, now
in the works.

Also returning to the fold are that
animated group of musicians, Goril-
laz, “Feel Good Inc.,” featuring De La
Soul, is Going for Adds at Alternative
next week. The single is our first look into Gorillaz’s sophomore al-
bum, Demon Days, slated for a May release. Attendees of SXSW al-
ready got a glimpse of “Feel Good Inc.”: The Jamie Hewlett- and
Pete Candeland-directed video premiered at the festival. For those
of you who have yet to make room for it on your playlist, don't fall
too far behind the curve — CIMX/Detroit; KNDD/Seattle; and
KNRK/Portland, OR have gotten off to a fast start and added “Feel
Good Inc.” early.

Jennifer Nettles, Kristen Hall and Kristian Bush, otherwise known
as Sugarland, were seasoned veterans of the music business before
they came together as a group. Hall re-
il leased a couple of albums as a singer-
songwriter, Bush was part of the duo Bil-
ly Pilgrim, and Nettles was a regular on
the Atlanta club circuit and fronted her
own band. When they joined forces, they
knew they had something special. “We
thought, ‘If we're going to do this, let’s
go all the way,"” says Bush. “‘Let’s hit it
out of the park. We know what we're
doing and how to have fun doing it.” We thought, ‘Let’s go play are-
nas. Let’s make a record with 10 singles. Let’s do the impossible. It
can’t hurt to try.” Now they’re taking Country by storm with “Baby
Girl” (which currently sits at No. 2* on the Country chart), and next
week they're Going for Adds with “Something More,” the next sin-
gle from their debut album, Twice the Speed of Life. The trio will per-
form April 11 at the preshow countdown to the CMT Music Awards,
where they have also been nominated for
Breakthrough Video of the Year. If you
don't catch them there, you can always
visit markets in the South and Midwest,
where Sugarland will tour through ear-
ly May.

First Carol Duboc was a writer and
arranger for such legends as Patti La-
Belle and Tom Jones. Then she heard Al
Jarreau and was enticed into beginning
her own vocal career. “When Al start-
ed singing, | thought that’s what I want to do as a singer,” she says.
“I'loved the idea of using my voice as an instrument, since my fa-
vorite thing to do is write for instruments.” Recently she played
the part of Pumpkin in the ensemble cast of the hit film Be Cool,
but next week Duboc returns to where she truly belongs — on the
airwaves. She presents “All of You,” the title track from her latest
album, to radio.

Senegal-born writer-producer-singer Akon hits Urban with
“Lonely” this week. And that’s ironic, given his initial misunder-
standing of hip-hop. “When I first heard hip-hop 1 thought it was
rubbish because I didn’t understand the concept of people talking
over music,” he says. “But as | started growing up, living a little and
listening to the lyrics, | realized that | was going through a lot of
stuff these rappers were talking about and [ could relate.”

Bruce Springsteen

0000006060000 00000000

Week Of 4/04/05

CHR/POP ACTIVE ROCK

GWEN STEFAN! Hollaback finterscope)
JESSE MCCARTNEY She's No You Hollywood/
LIFEHOUSE You And Me (Geffen)

CHR/RHYTHMIC

3 DOORS DOWN Behind Those Eyes (Republic/Universall
ADEMA Tornado (Earache/
LIFE OF AGONY Love To Let You Down /Epic/

ALTERNATIVE

C.A.S.H. My, My, My (BlackGround/Universal 3 DDORS DOWN Behind Those Eyes (Republic/Universall
FALL OUT BOY Sugar, We're Goin’ Down fisiand/I0JMG)
GORILLAZ Feel Good Inc. Virgin/

LIFE OF AGONY Love Ta Let You Down (Epic/

UNWRITTEN LAW She Says Lava/

TRIPLE A

BRUCE SPRINGSTEEN Devils & Dust (Columbia/

NEVILLE BROTHERS Walkin' In The... (Back Porch/Narada Jazz)
REDWALLS Thank You (Capitol/

RYAN ADAMS & THE CARDINALS Let It Ride [Lost Highway/
TRACY GRAMMER Laughlin Boy (Signature Sounds)
WALLFLOWERS Beautiful Side Of Somewhere flaterscope)

URBAN

AKON Lonely (SRC/Universal)
ASHANT! Don't Let Them (Murder Inc./IDJMG)
THREE 6 MAFIA Who | Is (Columbia)

URBAN AC

FANTASIA Free Yourself L/AMG)
TAMIA Things | Collected Rowdy/Motown/

GOSPEL
CHRISTIAN AC

No Adds

NICHOLE NORDEMAN Brave (Sparrow/EM/ CMG/
PHILLIPS, CRAIG & DEAN Friend Of God /%0/
POINT OF GRACE Who Am { (Word/Curt/WB)

| SCOTT KRIPPAYNE Renee (Spring Hill)

CHRISTIAN CHR

INHABITED Open My Eyes (Fervent/

KEVIN MAX Seek (Northern/

L.A. SYMPHODNY f/P. WRIGHT Gonna Be Alright {remix) (Gotee/
NICHOLE NORDEMAN Brave (Sparrow/EMI CMG)

COUNTRY

BLUE COUNTY That Summer Song /Asy/um/Curb/

JAMIE O'NEAL Somebody's Hero (Capitol)

JASON ALDEAN Hicktown /BBR/

MIRANDA LAMBERT Bring Me Down (Fpic/

ONE MILE SOUTH That's Livin’ (RowHouse) |
REBECCA LYNN HOWARD No One Will Ever Love Me (Arista/ |
SUGARLAND Something More (Mercury/ l

AC POINT DF GRACE Who Am | (Word/CurtyWB)
PLUMB | Can't Do This {Curt}
No Adds |
SKILLET Under My Skin {Ardent)
HOT AC ' ' CHRISTIAN ROCK

INHABITED Open My Eyes fFervent/
KEVIN MAX Seek (Northern)
L.A. SYMPHONY f/P. WRIGHT Gonna Be Alright {remix) (Gotee/
PLUMB | Can’t Do This {Curb/
SKILLET Under My Skin fArdent/
INSPO
NICHOLE NORDEMAN Brave (Sparrow/EMI CMG)
PHILLIPS, CRAIG & DEAN Friend Of God (IV0)
POINT OF GRACE Who Am | (Word/Curt/ W8/
SCOTT KRIPPAYNE Renee (Spring Hil)

CHRISTIAN RHYTHMIC

L.A. SYMPHONY f{P. WRIGHT Gonna Be Alright {remix} (Gotee/

ADAM RICHMAN The Loneliness Song (08 Music/
HALL & DATES | Can Oream About You /- Watch)

SMOOTH JAZZ

CAMIEL I'm Ready (Rendezvous/
CARDL DUBOC Al Of You (Gold Note/

ROCK 1

3 DOORS DOWN Behind Those Eyes (Republic/Universall
LIFE OF AGONY Love To Let You Down /Epic)

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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NEWS

Krieschen
Continued from Page 1

Devine will continue to oversee all
operations for Cox/Houston’s
Country KKBQ and gold-based
Country KTHT.

“Mark is a highly motivated, cre-
ative and versatile broadcast execu-
tive with more than 20 years of ex-
perience in operations and sales
management,” Devine said. “I am
very pleased and excited to welcome
Mark to our Houston team, and he
will be instrumental in the contin-
ued success and opportunities for
growing this important market.”

Krieschen said, “I'm very excited
to be joining Cox Radio, and over
the past several weeks I've seen the
dedication that Cox has to its listen-
ers, advertisers and employees. It's
an honor to be working for a com-
pany with strong values and a great
culture, and one that's committed to
radio.”

Krieschen joined WGN-AM in
1985 as an AE. He rose to LSM in
1988 and spent 10 years in that role
before receiving a promotion to Di-
rector/Sales. He was elevated to
VP/GM of the station in February
2003 but resigned last month, fol-
lowing the exit of Mary June Rose as
PD. Krieschen was replaced at
WGN-AM by Tom Langmyer.

Bobby D

Continued from Page 3

years,” Bobby D told R&R. “I'm
now focused on taking WVMX back
to being a major player in Cincin-
nati. I would also like to thank
WVOR/Rochester, NY PD and Clear
Channel Regional VP/Program-
ming Dave LeFrois for the knowl-
edge and words of wisdom he’s
given me over the past three
years. CC Sr. VP/Programming
Gene Romano was very instrumen-
tal in recognizing me for this posi-
tion, so a big thanks to him. I guess

Michaels

Continued from Page 1

worked on PD Advantage, and this
is a third opportunity to work with
programmers to help develop soft-
ware that will help them do their
jobs better. I'm very excited about t,
and I've been working with people
behind the scenes for three to four
years now. If we can give our cus-
tomers something that’s easy to un-
derstand, then they’ll buy it from
Arbitron.”

Guyther said, “Our commitment
to the industry is to provide a
smooth transition to the use of PPM
data. Bob's background in radio and
television and his experience work-
ing with station programmers in
how to maximize their investment
from Arbitron research make him
the perfect choice to lead our PPM
programming services efforts.”

Before joining Arbitron, Michaels
was President/GM of WVIQ-FM/
St. Croix, USVI. He has also been PD
of WBQW /Wilkes Barre, served two
stints as Research Director of
WQXA/Harrisburg and has been a
sales executive at WGAL-TV/
Lancaster, PA.

— Adam Jacobson

Krantz
Continued from Page 1

Krantz told R&R. “What their team
has accomplished in just one year is
nothing short of amazing. I am re-
ally looking forward to becoming a
part of that team and helping them
to move Air America to new heights
of success in the weeks and months
ahead.”

hard work really does pay off.

“1 am also looking forward to
working with Tommy BoDean and
the rest of the team here in Cincy.
This is a dream come true for
me, and I got here just in time for
baseball season.”

Letter

Continugd Tram Page 3

shetening spol lengih i lest on listeners — especially when compared
bex ormmiarcial-free Pods, wib radio and salelile. We've conditioned lis-
banars 10 ure oul spot breaks, So who's hesaring this new creative wril-
ing? Advertisars we handle resant *Less Is More™ and question fhai 30s
work ag well as 60z — whan, for years, research says they don't

What should it have done? Clear Channal's onlby focus is on afficien-
cigs, cufling cluttar and consolidating. What about growing and innovat-
ing? Clear Channal bought some great Stations — but has yat o buddarmy
‘Whera's its effort to develop fresh contént, to groom the nexd ganaration
of air talen or fo develop a plan o compete against emarging technalo-

gies?

The views expressed in a leftter to the editor are those of the writer only. The
writer is solely responsible for the content. R&R reserves the right to edit letters.

Girocco
Continued from Page 1

been since the end of 2003,” the let-
ter said. “The only changes that you
will see are a few new faces on the
sales end. The station will continue
to be represented nationally by
Clear Channel Radio Sales.”

Girocco told R&R, “This is the
best gig in the world. I'm totally
excited about running what Rolling
Stone calls ‘the hippest station in
America.’ | look forward to com-
pletely focusing on Indie and work-
ing with station PD Michael Steele
in continuing its growth and devel-
opment.”

Thompson
Continued from Page 1

as Regional Promotions Manager/
Midwest and was later elevated to
VP/Top 40 Promotion. Thompson
has also served as SBK Records Sr.
VP/Promotion and EMI VP/Pro-
motion.

Bartels said, “[IDJMG Chairman}
L.A. Reid, [DefJam President/CEQO]
Shawn Carter {a.k.a. Jay-Z] and I
look forward to Greg's energy and
experience pushing our artist-inten-
sive marketing campaigns to new
levels of success.”

Thompson said, “I am thrilled to
be joining the team of all-stars that
has been assembled by L.A. Reid
and Steve Bartels. [ have admired
the Island Def Jam artist roster for
years, and I congratulate the senior
management on the strides that IDJ
has taken ove: the last year. I look
forward to being able to play a sig-
nificant role in bringing the com-
pany to its next level of success.”

Dollinger

Continued from Page 3

Clear Channel just over two years
ago as Sr. VP/Marketing & Commu-
nications for the radio arm of the
media giant. Three months later she
was elevated to Sr. VP/Corporate
Communications, her most recent
position.

In her expanded role, Dollinger
will provide executive leadership
for the company’s communications
initiatives across all business units,
acting as ch:ef communications
strategist and spokeswoman. In ad-
dition to directing corporate com-
munications and branding, reputa-
tion and issues management, media
relations and strategic sponsorships,
Dollinger wil' work with the execu-

National Radio

* MANNGROUP RADIO presents
Marvin Gaye: Prince of Motown, pro-
duced by Ron Brewington and hosted
by radio vet Frankie Ross. The show
is designed to air the first week of
April, to coincide with what would have
been Gaye's 67th birthday on April 2.
For more information cail 310-407-
5415,
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*ZEO RADIO NETWORKS signs a
long-term deal to offer imaging and pro-
duction services from Miami-based Mix
Group Inc. on barter to CHR/Pop,
CHR/Rhythmic and Urban radio sta-
tions. In other Zeo news, the network
acquires Boston-based Murray-Walsh
Radio Programming, giving Zeo control
of three daily radio vignettes: “Radio
Paparazzi With Michael Maze,” “Sci-
ence Update With Bob Hirson” and
“Lyons Den With Jeffrey Lyons.” For
more information, call 800-959-1321.

tive mar 1t on litigation, pub-
lic policy and financial communica-
tions.

“From music to journalism to
sales, operations and beyond, Clear
Channel employees’ commitment is
extraordinarv and an inspiration,”
Dollinger said. “It’s an honor to
bring their stories to light as we
work togethar to deliver exciting
and innovative entertainment, infor-
mation and advertising services to

| audiences around the world.”

RX |
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Who's Next To Pop?

Part Deux

CHR Focus held over for second smash week

ast week I spoke with several emerging CHR/Pop artists:

Latium/Universal’s Natalie, Epic’s Howie Day and Island
Def Jam’s Courtney Jaye. Sadly, the fun came to a screeching halt
when we ran out of room after two pages. This week, the fun
begins anew with my conversation with rising star and engag-
ing conversationalist Anna Nalick, who is currently warming up
in the wings as she prepares to assault the Pop chart with her
debut Columbia single, “Breathe (2am).” I caught up with Nalick
live from a moving car somewhere outside of picturesque

Modesto, CA.

“I'love talking, I'm 20, and I'm a girl. You
want me to talk about myself? Easy.” So be-
gins my conversation with Nalick. Approxi-
mately 20 seconds into said conversation, I
realize that what I'm dealing with here is an
old soul — a person with unusual maturity
and poise that belies her 20 years on earth.

“1 get that all the time,” Nalick says. “But I
sometimes feel like I'm 20 going on 40 going
on 11.” And therein lies the balancing act.
“When I'msinging my songs and writing and
talking to people about my music, there’s def-
initely a maturity that comes across, because
those songs come from the deepest part of me.
But then I can get back in the car with my
band, and we're ridiculous all the time.

“I'm in the car right now with my band
boys. I'm telling you how mature I am, and
they know me for being ridiculous, so they're
laughing at me and saying, ‘Oh, right, you're
so mature.””

Regardless, Nalick’s lyrics don’t sound like
the musings of your average 20-year-old mall-
dwelling suburban chick with limited life ex-
perience. Explaining the cathartic process she
undergoes when writing, Nalick says, “I'm
very lucky that I can take the things that af-
fect me and write them into music. If some-
thing hurts, I can turn it into artwork, and then
it's not my problem anymore.

“I'm so happy that [ have that ability. Art-
work in general can do that — it’s very, very
healing — and then I can be a goofball in the
car with my band.”

A Passion For Music

Like most artists, Nalick realized at a very
young age that she had a visual mind and an

overpowering urge to commit her thoughts to_

paper. “I grew up reading Shel Silverstein and
Dr. Seuss and those kind of things, and | want-
ed to write my own stories,” she says.
“When | was in grade school, dealing the
typical things that 9- and 10-year-olds go
through, I would write about it. Anytime any-
thing made me sad, [ would write about it
instead of letting it get to me too much.”

It seems that Nalick’s best subject in school
was talking. “I was one of those kids in grade
school who had her name written on the board
for talking so often that one day the teacher
wrote itin permanent marker,” she says. “It be-
came a big joke, because every time I talked,
she would just put a check mark next to my
name because it was already up there.”

As she grew older, Nalick's love for music
emerged, and she found a way to meld her
gift for writing with her newfound passion.

Anna Nalick

The Last DJ: Who Will Be Next?

By Ken Benson, VP/International, Pinnacle Media Worldwide

“There goes the last DJ/Who plays what he wants to play/And says
what he wants to say/Hey hey hey..."
— Tom Petty, “The Last DJ”
Will there ever be another John Peel or Scott Muni? Sadly for millions of radio
listeners in the U.K. and New York, BBC Radio 1 legend John Peel and New York
radio legend Scott Muni, two of radio’s last great DJs, died last fall. Peel and

“I was listening to Green Day and Blind Mel-
on, and the bass lines in those songs are pre-
dominant, so I would take my dad’s guitar
and pluck them out,” she says. “I soon real-
ized that I could write songs that way.”

The songs started coming, and they haven't
stopped. “Once [ have an idea, I can't rest until
it's out,” Nalick says. “It's funny, because the
term is ‘singer-songwriter,’ but I always say
it’s more like ‘songwriter-singer,’ because
that's what comes first. If I didn‘t sing, or if
someday I decided I didn’t want to sing any-
more, 'm always going to write music —
maybe for other people, or maybe just for my
grandkids. Regardless, I love writing.”

From Demo To Deal-o
There's very deep stuff on her album Wreck

frequently had the artists on the air.

emotional level.

Muni had what many DJs are sorely lacking today: . g
immeasurable passion, love and respect for the music. For | i
over four decades they turned their listeners on to new o
music, shared stories about the songs and artists and

Every radio station doesn’t need a John Peel or an
“Encyclopedia of Rock™ like Scott Muni, nor are we
advocating a return to free-form radio and giving every DJ
carte blanche to play whatever they want and say
whatever they feel. But for radio to flourish in the future,
we need to create the next DJ, the next generation of John
Peels and Scott Munis. The next DJ will be our best defense against the iPod.

Is it any wonder most listeners can’t remember the name of a single DJ on your
station after the breakfast show? Most DJs have nothing to say of any substance
and have been stifled by PDs over the years. Sadly, they are just nice voices on
the radio perfectly executing the format.

Programmers, it is time for a personality renaissance, time to begin empower-
ing your DJs and encouraging them to entertain the audience. Formatics and a
cohesive sound for your station are fine, but let the DJs be personaiities. Give
your DJs opportunities to bond with your listeners and connect with them on an

Ken Benson

Hire DJs with great personalities and a passion for the music your station plays,
and then get out of their way. Encourage risk-taking, planned spontaneity and
predictably unpredictable radio. A little fun and creativity go a long way toward
establishing unforgettable DJs while increasing station loyalty.

We didn't let video kill the radio star; let's not let the iPod kill it either.

“The last DJ/Well, you can't turn him into a company man/You can't turn him
into a whore/And the boys upstairs just don't understand anymore/Well, the top
brass don't like him talking so much/And he won't play what they say to play/
And he don't want to change what don't need to change....”

of the Day. Check out these lyrics from “Satel-
lite”: “And so [ send up my feeble flare/
Through the silent, arctic air/Heading any-
where/Until at fast I've finally found/ A place
to lay my anchor down.” Not exactly “Mam-
bo No.5.”

Thesongs provide a glimpse inside Nalick's
head — and heart. “That’s part of why the
songwriting process is so amazing: Something
that may weigh heavily on my heart doesn’t
last forever, because [ can write about it,” she
says.

While in college, Nalick recorded a rough
demo and mailed it around. The tape attract-
ed the interest of a woman who managed
record producers. She introduced Nalick to
three of her clients: Eric Rosse, who produced
Tori Amos, and Brad Smith and Christopher
Thom, who just happened to be founding
members of one of the bands Nalick had long
admired, Blind Melon.

The three of them put together a new demo
containing three of Nalick’s original songs and
sent it out. Within a few weeks she had attract-
ed serious label interest. “I met with all the
major labels, and I found that Columbia was
definitely my favorite,” she says. “I liked the
vibe there and the sense of community. They
really work as a team. I couldn't tell who the
boss was when I first walked in.”

It sounds rather intimidating, having your
first label deal with Columbia Friggin’
Records. ] asked Nalick if, now that she’s part
of a well-oiled major-label system, she felt like
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“Something that may
weigh heavily on my
heart doesn’t last
forever, because | can
write about it.”

Anna Nalick

W

she had to come up with radio-friendly songs.
As expected, she was forthright in her re-
sponse: “First off, I never wrote with the in-
tention of making a hit album; I just wrote for
me or my friends. Columbia Records gave me
almost complete creative control, which was
amazing.”

Asa matter of fact, Nalick wrote most of the
songs on Wreck of the Day before the deal was
struck. “They signed me with those songs,”
she says. “I believe they took a chance on me,
because it might not have been obvious right
away that this would be successful. But the
people I met with at Columbia found that I
was different from anybody they had heard
and that Thad something they wanted to share
with others. I wouldn't want to be anywhere
else.”

“Breathe (2am)” impacts CHR/Pop radio
on April 11. Please make a note of it.
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CHR/POP TOP 50

April 1, 2005 POWERED[T]
W W ARTST TITLE LABEL) e oLkvs A%‘olcs Ve T Spoe “HB[ABASE
1 0 KELLY CLARKSDN Since U Been Gone (RCA/RMG) 8606 +138 765532 17 11812
2 2 GREEN DAY Boulevard Df Broken Dreams (Reprise/ 7785 211 626292 14 1192 e
3 o USHER Caught Up fLaFace/Zomba Label Group) 7517 +218 600181 13 1182 Mos rA DDED
5 o FRANKIE J. {/BABY BASH Dbsession (No Es Amor) [Columbia) 7024 +468 640526 10 11712 ARTIST THLE LABEL(S) ADDS
4 §  GWEN STEFANIflEVE Rich Girl finterscape) 6808 117 532142 15 11912 3;";‘;‘*":’"‘1‘:‘0" tfl’:'z/ 0 Yo O ) ::
imes You Can't Make It On Your Own finterscope;
6 6  CIARAf/MISSY ELLIDYT 1, 2 Step fLaFace/Zomba Label Group) 5917 172 481324 19 115/2 MARIAH CAREY We Belong Together /siand//MG/ 35
10 €@ 50 CENT Candy Shop (Shady/Aftermatiinterscope) 5780 +722 535401 T 10811 | GAME /50 CENT Hate It Or Love It (Aftermatt/G-Unitinterscape) 16
" o NATALIE Goin’ Crazy {Latium/Universal) 5333 +340 406021 8 116/3 AKON Lonely (SRC/Universal) 15
9 €  50CENT Discoinfeno (G-Unit/Shady/Aftermathiinterscope) 5285  +109 438933 14  109/3 | AMERIE One Thing (Cokmbie/ 1
8 10 MARIO LetMe Love You (L/AMG) 4978 383 373622 19 1172 | CAESARS Jerklt Out AstaivertsEHO 1
“ovetou ) GWEN STEFANI Hollaback finterscape/ 12
7 11 EMINEM Mockingbird (Shady/Aftermathiinterscope) 4870 478 433375 15 113/2 | PAPAROACH Scars fGeffen/ 1
13 @ ALICIAKEYS Karma (L/AMG) 4790 +656 428830 15 1713 KILLERS M. Brightside f/sland//M/MG5/ 10
14 @ ROB THOMAS Lonely No More (Atlantic) 4222 +159 314873 7 1142
12 14 JESSE MCCARTNEY Beautiful Soul Hollywood) 4043 -314 339033 22 116/2
15 15 GAME f/50 CENT How We Do (Aftermath/G-Unit/interscope) 3629 138 287866 10 9442
16 16  GAVINDEGRAW !Don't Want To Be (/AMG) 3541 89 288373 27 11112 MOST
19 )  3DDDRS DDWN Let Me Go (Republic/Universal) 3467  +567 221827 12 1015 INCREASED PLAYS
17 18 MARIAH CAREY it's Like That (/sland/IDJMG) 3433 69 217304 9 10912 o
25 @ AKDN Lonely (SRC/Universal) 3153 +926 256931 5 98115 ST TIE LSS e
24 @ KILLERS Myr. Brightside (/sland//DJMG) 2835 +596 238687 8 103110 AKON Lovely (SACH 025
. a onel Iiversal) +
20 @ BDWLING FDR SDUP Almost (Silvertone/Jive/Zomba Label Group) 2813 +229 174158 " 108/7 50 CENT Candy Shop (Shady/Afrermatiyinterscape) +722
18 22 DESTINY'S CHILD Soldier (Columbia) 2803 -158 183365 18 107 ALICIA KEYS Karma LY/RME) +656
27 @ TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic) 2592 +505 167440 8 82/4 KILLERS Mr. Brightside (is/and//0/JMG) +596
23 @ JET Look What You've Done (Atiantic) 2400  +126 250761 10 B9/ g;’;; ;’:‘;m m:' g' l(';?'e ft ﬂ;ﬂ{“’ﬂ? Utitaforsryme! +::§
. e Go (Republic/Universall +
31 @ DMARIDN 0 £pic/ 1893 +392 110078 4 8717 TRICK DADDY Sugar (Gimme Some) (SipV.Shde/Atiantic)  +505
26 26 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 1849 322 178195 17 102/0 DESTINY'S CHILD Girl {Cokmbia) +481
30 @ WILL SMITH Switch fiaterscope) 1833 +270 99162 ] 85/6 FRANKIE J. ffBABY BASH Obsession (No Es Amor} (Columiva) +468
28 28 LIL'JON& THEEASTSIDEBOYZfUSHER & LUDACRIS Lovers &Friends V77 1758 303 106586 15 750 | OMARION O o/ +392
33 @ HOWIE DAY Collide (£pic/ 1667 +290 106653 5 719
32 @ JENNIFER LOPEZ f/FAT JOE Hold You Down (£pic/ 1576 +135 115789 4 80/7
42 @ GAME /50 CENT Hate It Or Love It fAftermath/G-Unit/interscope) 1480 +568 169522 2 66/16
37 @  GAVINDEGRAW Chariot (/AMG) 1468 +234 86953 4 945 NEW & ACTIVE
39 @ PAPA ROACH Scars {Geffen) 1443 +322 78706 6 84i11 RYAN CABRERA 40 Kinds Of Sochess (E. LA/Atiantic
. . inds VL
34 @ TIM MCGRAW Live Like You Were Dying (Curfy) 1422 +66 78487 ] 842 Total Plays: 597, Total Stations: 51, Adds: 7
22 35  SNDOP DDGG flJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 1341 1042 90240 9 10311 GWEN STEFANI Hollzback flnterscope/
35 36  KEANE Somewhere Only We Know finterscape) 1274 49 61349 12 75)2 Totat Plays: 578, Total Stations: 28, Adds: 12
5 ASLYN Be The Girl (Capitol)
38 @ CRDSSFA'DE Cold /L‘?/umbla} ' 1255 +91 49433 9 602 Total Plays: 574, TotalStations: 38, Adds: 1
46 @ DESTINY'S CHILD Girl (Columbia) 122¢ +481 61649 2 7718 AMERICAN HIFI The Geeks Get The Gils (Maverick/Raprise)
29 39  EMINEM Like Toy Soldiers (Shady/Aftermath/interscope) 17z -586 90892 12 7210 Total Plays: 480, Total Stations: 34, Adds: 2
36 40  MARODN 5 Sunday Moming (Octonel//RMG) 1137 -100 82684 17 960 SWITCHFOOT This Is Your Life {Columbia)
40 41 AVRILLAVIGNE Nobody's Home /Arista/AMG) 105¢ 37 95784 20 84 VYU LS B 3
o 0212 LUDACRIS Number One Spot (Def Jam South/I/M6)
41 42 SNODP DDGG fIPHARRELL Drop It Like It's Hot [Daggystyle/Geffen) 98¢ -84 63823 20 102] Total Plays: 469, Total Stations: 34, Adds: 2
45 @ JOHN LEGEND Ordinary People {Columbia/ 913 +117 48755 2 63/5 SUM 41 Piecss fisland/iIM5)
@  TRILLVILLE Some Cut (BME/Warner Bros.) 758 +198 33780 1 a Total Plays: 446, Total Stations: 35, Adds: 1
K KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/
44 45  EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/Interscope) 736 717 66508 18 2610 Tota Plays: 43, TotalStatons: 2, Adds: 7
43 46  LUDACR!S Get Back (Def Jam South/IDJMG) 709 167 63676 14 42/0 JIMMY EAT WORLD Work (nterscope/
50 @ NIVEA f/LIL' JON & YOUNGBLDODZ Okay (/ive/Zomba Label Group) 685 +120 36331 2 4219 Total Plays: 416, Total Stations: 33, Adds: 1
@ BABY BASH Baby I'm Back Universal) 679 +215 55853 1 an LIFEHOUSE You And Me lﬁglfen/
@  MARID How Could You L/AMG) §68  +320 30882 1 57 | Vool Plays: 355 TotalStatons: 13, Adds: 3
48 50  ASHANTI Only U Murder inc //IDJMG) 603 .22 41456 13 7810 Songs ranked by total plays
119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netvorks. Songs ranked by total plays for the airplay week A R
of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station playl ists for all R&R reporte rs
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis assigned an AQH number. W inandr rds.com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

CHR/POP rRoCKS CLEVELAND!

These people are making it happen... JUNE 23-25¢2005

Tracy Austin  Richard Palmese Tom Poleman  Dave Reynolds 2005 CHR/POP ADVISORY
KRBE/Houslon RCA Music Group WHTZ/New York Universal COMMITTEE MEMBERS

REGISTER TODAY AT:
RADIOANDRECORDS.COM
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" RENAISSANCE CLEVELAND HOTEL

22 ® Radio & Records April 1, 2005

wwWwW americanradiohistorv com


www.americanradiohistory.com

’ CHR/POP TOP 50 INDICATOR

April 1, 2005 I / .
W WS anmsT TME LBEE) T kTS AUT%;EZCE Ve T SO g /// OS TADDE{: Q}
2 @ KELLY CLARKSON Since U Been Gone /I?L‘A/I?Il.lﬁ/ 4031 +17 78511 17 6300 s e oos
1 2 GREEN DAY Boulevard Of Broken Dreams (Reprise) 3910 A57 75150 14 6300 GAME 150 CENT Hate It O Love It (ftermath/G Unilntrscape) 12
4 0 USHER Caught Up {LaFace/Zomba Label Group) kyali] +219 68237 13 610 AKON Lonely (SRC/Universal) 1
3 ©  GWEN STEFANIFIEVE Rich Girl (interscape) 3647 +91 69319 15 63/ g‘ENSET':HsYT:F?:Il: ﬁirl n:mm}ck y ; - ::
. . oHal Intersc
5 @ FRANKIE J.fIBABY BASH Obsession (No Es Amor) (Columbia) 3562 +78 69468 10 6311 U2 Savetines Yo Co't Maka t 0 Tor Ovm szl 10
6 6  CIARA fIMISSY ELLIOTT 1, 2 Step {LaFace/Zomba Label Group) 3203 178 59753 18 600 BABY BASH Baby 'm Back Universal
10 @  NATALIE GoinCrazy datium/Universal 2869  +236 55919 8 63 RYAN CABRERA 40 Kinds Df Sadness (£ V.L.A /Attantic) g
. ) PAPA ROACH Scars (Geffen) 7
8 8  ROB THOMAS Lonely No More /Atiantic/ 2685 26 53559 7 620 e 6
9 9 EMINEM Mockingbird (Skady/Aftermath/interscope) 2577 60 49178 13 600 OMARION 0 (i 6
7 10 MARIO Let Me Love You L/AMG/ 2470 342 48885 18 530 NIVEA FLIL" JON & YOUNGBLODDZ Okay (ive/Zomba Label Groug) 6
11 11 JESSEMCCARTNEY Beautiful Soul fHolywood) 2243 343 435713 21 5310 i:)':""l"fv"::;::‘:‘?h:‘f"’ P :
% a ove
12 (B 3DOORS DOWN Let Me Go (Republic/Universal) 2172 +241 40936 13 5872 MARIAH CAREY We Belong Togeter Srd/UME) .
17 ®  ALICIAKEYS Karma (/AMG/ 1979  +297 41218 15 5313 JENNIFER LOPEZ HIFAT JOE Hold You Down /Epic) 4
13 @ 50 CENT Disco Inferno (G- Unit/Shady/Aftermathiinterscope) 1933 +110 34621 13 531 MA:I']: 'éw; Co;ldszw g/ﬁzfﬁl Cotbenal o :
19 @ 50 CENT Candy Shop (Shady/Aftermathinterscaps) 1839 +247 32823 7 561 | AARONCARTER Saturday Night (Toans Contiental Rec
15 (O BOWLING FOR SOUP Almost (Sivertane//ive/Zomba Label Group) 1747 +8 33958 12 5401
14 17 GAVIN DEGRAW | Don't Want To Be (/AMG) 1640 145 30585 23 4601
18 18 MARIAH CAREY It'sLike That (island/iDJMG/ 1615 38 30375 10 520
23 @ KILLERS Mr. Brightside /sland/DJMG) 1307  +257 26847 8 4956
26 € AKON Lonely /SAC/Universal 1302  +358 24437 4 5411
22 21 GAME®50 CENT How We Do (Aftermath/G-Unit/Interscope) 1260 38 25304 9 4500
16 22 DESTINY'S CHILD Soldier (Columbial 1236 465 21987 18 420
24 @  JET Look What You've Done /Atfantic) 1082 +90 22491 11 402
25 24 WILLSMITH Switch finterscope/ 980 9 20045 6 421
) P ,
20 25  SNOOP DOGG flJUSTIN TIMBERLAKE Signs /iyt 901 4N 15845 8 333 » //;‘ MOST W// //1 )
29 @ TRICK DADDY Sugar (Gimme Some) (Slip-N-Shide/Attantic) 884 4179 15769 7 am 'INCREASED PLAYS
31 @  GAVINDEGRAW Chariot (/AMG) 800 +128 14898 4 403 :
28 @ FRICKIN' A Jessie's Girl (Toucan Cove/Alert) 716 +5 14279 10 3011 TomL
39 @ DESTINY'SCHILD Girl (Columbia) 703 +296 14972 2 3911 | emsTTme wsu;}/ INCREASE
o AKON Lonely (SAG/Universal) +358
34 € HOWIEDAY Colide Epic/ 694  +190 12723 7 323 e [T e T
38 € OMARION 0 iy 650  +222 12083 3 356 QESTINY'S CHILD Gir (Cobmbsa) +296
27 32 L' JON&THEEASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends 7V7) 639 273 12508 14 2400 KILLERS M. Brightside fisiand/0MG/ +257
35 PAPA S Geff 593 128 1n 7 33 50 CENT Candy Shop (Shady/Aftermath/interscope) +247
® LILC DR ) ) * n 71" 3 D00RS DOWN Let Me Go (Rapubli/niversal 201
37 €D  JENNIFER LOPEZ flFAT JOE Hold You Down (Epic/ 576  +133 12713 3 3044 NATALIE Goi Grazy atimUniversal e
30 35 MAROON 5 Sunday Morning (Octone//AMG) 564 430 12889 18 2400 OMARION 0 /£pi) +222
33 36  AVRILLAVIGNE Nobody's Home (Arista/AMG) 548 68 13016 20 171 m‘lg :awml; ?%%%,M Label Group) +§::
. o oW ou +
45 €D RYAN CABRERA 40 Kinds Of Sadness /F.V.L.A/Atlantic) 473 +180 9982 2 308 e ey o e
€D  MARIO How Could You (/AMG) 87 +213 8752 1 250 HOWIE DAY Colide (Enic/ +180
4 39 TIMMCGRAW Live Like You Were Dying (Curt/ I 8 6283 9 170 iT"AcN %ABHERIS\;U Kinds Of Sameslzlﬁkémrlamﬂ +180
RICK DADDY Sugar (Gimme Some} /Slip-N-Shide/Atiantic) +179
32 40 JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 34 . 262 6889 17 150 JEMNFER LOPER GFAT JOF Hol You Down (5 T3
40 41 KEANE Somewnhere Only We Know flnterscope/ 348 -66 7525 13 1900 GAVIN DEGRAW Chariot L/AMG/ +128
43 @  TYDYLWAVE Lay Down findependent) 337 +18 6476 3 U PAPA ROACH Scars (Geften) +128
@®  GAMET/5D CENT Hate It Or Love It (Aftermath/G-Unitinterscape) 333 4208 5755 1 3012 3:35'325"&2 :';7": B’i‘:’;'l'l’sm"‘zya/;"""'""””""‘“f’f’ *::g
. +
50 €D CROSSFADE Cold (Columbia) 301 +49 6709 2143 JET Look What You've Bone fAtlantic/ +90
36 46 EMINEM Like Toy Soldiers (Shady/Aftermatlyinterscope) 290 157 5275 9 151 ::m:;lj ::;5"; ‘(ﬂsm_fﬂf(ﬁ N +§:
. 2 o . 0N {NO ES T} +
47 @ GOOD CHARLDTTE | Just Wanna Live {Daylight/Epic] m +18 aaM 15 80 CIARA fILUDACRIS Oh (LaFace/Zomba Label Groug) +58
@ AARON CARTER Saturday Night (Trans Continental Records) 267 +59 5266 1 234 AMERIE One Thing (Columbia) . +60
@  JOHN LEGEND Ordinary People (Columbia) 267 +45 5539 1 BRODKE VMENT;':E f:IG BOI& LIV Jct::' Girlfight IW% +60
A ARRON CARTER Saturday Night (Trans Continental Rec +59
46 50 GOOGDODOLLS Give A Little Bit (Warner Bros.) 264 -16 5261 16 10{0 DAVE MATTHEWS BAND Ameican Baby (RCUAME) e
65 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26. GWEN STEFANI Hollaback finterscape/ +50
© 2005 Radio & Records CROSSFADE Cold (Columbia) +49

A Promote your company, product, or event with
' Roll-a-Sign’s versatile disposable banners
| 0 Cost-effective and reusable
4 Many sizes and colors available
Durable enough for indoor or outdoor use
_ Advertise your message in any color

PLASTIC
BANNERS

Call today for more information!
| 1-800-231-6074 www.rollasign.com
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L% calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. LY,

e ‘ e N
: L, , N ; ’1
¢ RateTeMosic.con D #scsiesiameemmesn=r= | | RR¥%  cHr/popTOP30 (o0
Illﬂlllulm W W CANADA ' l
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25\/_\’34 Wk WEEK  ARMIST TITLE LABEL(S) ANE i BT sk
KELLY CLARKSON Since U Been Gone (RCA/AMG) 426 432 100% 32% 417 408 467 1 @  USHER Caught Up iLaFace/Zomb Latel Group) 538 +1 10 710
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 405 417 98% 44% 409 380 427 2 2 GWEN STEFANIIEVE Rich Girl finterscope/ 489 -1 13 50
ROB THOMAS Lonely No More (Atiantic/ 401 404 86% 13% 382 395 4.6 3 3 GREEN DAY Boulevard Of Broken Dreams (Reprisg/ 461 3 13 50
3 DOORS DOWN Let Me Go (Republic/Universal 400 409 84% 12% 403 402 423 6 @ 50 CENT Candy Shop (Shady/Mrtemmathinterscopel 417 +40 6 6/0
BOWLING FOR SOUP Abmost ShertanetfieZomi Label Gou) 400 400 79% 13% 426 385 386 5 5 KELLY CLARKSON Since U Been Gone (RCA/RMG) 393 2 15 M
RYAN CABRERA True /€ V.L.A./Atiantic) 392 406 97% 42% 397 377 416 4 6 o K-0S Man Used To Be (Astralwerks/EMC/ 392 25 130
MARDON 5 Sunday Morning (Octone/d/AMG) 378 380 93% 33% 387 378 359 7 @ SUM 41 Pieces fsiandlioims) 377 +6 10
KILLERS Mr. Brightside (island/0/MG) 378 368 73% 15% 392 367 394 12 @ SHAWN DESMAN Let's Go VikiSony MG/ M3 417 750
WSHER Caught Up {LaFace/Zomba Label Group) 376 386 94% 35% 371 370 382 10 0 FRANKIE J. fIBABY BASH Obsession... (Columbial 343 +12 5 60
JESSE MCCARTNEY Beautiful Soul (Hollywood) 375 405 97% 46% 384 355 386 g9 @ ROB THOMAS Lonely No More (Atiantic/ 383 +11 6 710
GAVIN DEGRAW | Don't Went To Be L/AMG)/ 372 384 98% 52% 361 383 384 1" m MARIAHCAREY It's Like That fsland/0IMG) 3 N 8 710
FRANKIE J. fBABY BASH Otsession (No £5 Amar) (Catimbi/ 371 373 89% 27% 362 380 356 8 12 MARID Let Me Love You L/RMG) 2, 8 16 50
JET Look What You've Done (At/antic/ 369 - 79% 20% 372 358 360 13 13 CIARA M. ELLIOTT ],Zstw (MF&MM[EMGIW/ 316 3 17 7i0
AUETDRES Ematite AR O T 16 @  EMINEM Mockingbid (ShadyAftermattyinterscopel 211 +2 8 50
EMINEM Mockingbird (Shady/Aftermathiinterscope) 366 373 96% 37% 404 358 358 1 15 S.DOGGL TIMBERLAKE Signs DoggystyleGern) 266 51 5 50
GWEN STEFANI H/EVE Rich Girl interscope/ 364 373 98% 41% 330 37 376 19 O NATALE Goi Crary atiamUnversal R 6 il
CIARA fIM. ELLIOTT 1, 2 Step flaFace/Zomba Label Goug) 362 376 96% 43% 394 351 3560 18 KD ALCIAKEYS Kama LUAMG) w22 e M
MARIO Let Me Love You (/MG 361 359 6% 46% 386 346 348 5 18 GAMENSOCENT towtieDo diomedblinfmcpe 238 60 -
JAY-Z & LINKIN PARK NumblEncore (Wamer Bros) 360 376 96% 43% 364 353 358
NATALIE Goin' Crazy L atiom/Universal) 349 365 5% 23% 387 321 323 AFSTES e SMREEELANCHILp. 5vs/ 3 &2 ;s e
EMINEM Like Toy Soldiers (Shady/Aftermathlinterscope) 337 348 94% 39% 358 340 320 22 @l AURILLAVIGNE HeWasn't Arista AMG) | 2
50 CENT Disco Infermo (GUmyShiady/Aftematifinterscopel 332 333 89%  35% 342 338 335 2 @ wusw SiitChulterscoteh 13 = VA 3 S
MARIAH CAREY I('s Like That (sand/BuMG) 3N 35 % % 341 340 30§ 28 @  KLLERS M igsice IsordlLMG) [ R [, ...
SNOOP DOGG ). TIMBERLAKE Signs DoggystyllGeffey 325 323 72% 24% 309 335 331 20 23 SOCENT Discolnfemo (& Unit/Shay/Aftemath/merscope) 186 13 13710
DESTINY'S CHILD Soldier (Cofumbial 31 333 97% 58% 336 311 305 25 @  JESSEMCCARTNEY BeauifulSuul Holywood 185 +8 15 410
50 CENT Candy Shop /Shady/Afermathiinterscopel 317 326 9% 40% 341 323 323 @  3DOORS DOWN Let Me Go Repubicniversal 183 +45 1. 13
GAME /50 CENT How We 00 (4ftematt/G-Unitnterscope) 3.08 309 8% 42% 319 322 2896 28 €D DAVID USHER Love Wil Save The Day MapleMusic) 168 +6 2 40
AKON Lonely (SRC/Universal) 308 - 65% 23% 327 306 284 @# JULLY BLACK Stay The Night fUniversal 163 +32 1 51
TRICK DADDY Sugar (Gimme Some} (SIp-N-Shide/Atiantic) 3.05 ~ — 62% 23% 308 3.0 281 @# DIVINE BROWN 0id Skool Love (Universall 161 +69 1 612
27 @ JET Look What You've Done fAtlantic) 161 +3 2 4j0
Tolat sample size ls 288 respondems Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very .
much). Total famili the who recognized the song. Total burn represents the number of 29 30« MASSARI Smile For Me findependent) 145 12 3 10
respondents who said !heyare tired of hearing the song. Songs must have 40% familiarty to appear on survey. Sample composition is based - = - N . N N
on persons 12s, Persons are screened via the Intemet. Once passed. they can take the music test based on the format/music preference. 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show apinions of participants on the the Songs ranked by total ptays for the airplay week of 3/20-3/26. Bullets appear on songs gaining plays of remaining flat from
Internet only. RateTheMusic is @ registered trademark of Rate TheMusic.com. The RTM system, is available for focal radio stations by previous week. If two Songs are tied in total plays, the song with the larger increase in plays 's placed first. Songs below No.

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y.

= “One Thing” is also featured on the

J e ?_% soundtrack to the movie Hitch, and clips of

1L 3 ] i = 9 =z the film, especially the part where W:Il
el M i e Smith is trying to teach Kevin James how

ARTIST: Amerie

Lage: Columbia
8y MIKE TRIAS/ASSOCIATE EDITOR

roducer Rich Harrison has a strong
track record lately when it comes to
producing club hits for R&B
songstresses. He was the man
behind the boards for Beyon-
cé’s “Crazy in Love” and
Jennifer Lopez's “Get Right.”
Harrison can put another
point on the chalkboard, thanks
to his work on Amerie’s “One
Thing,” which rises to No. 10* and No 24*
at Urban and Rhythmic, respectively,
and is starting to grow legs at Pop.
Written by Amerie and Harrison, “One
Thing” is about trying to let go of someone,
. but right when your mind is set and you're
ready to walk out that door, there’s always
that one thing about them that gets you
sprung all over again. Guitar hits and
heavy percussion create the driving force
behind the cut, allowing “One Thing” to
instantly grab your attention. Meanwhile,
Amerie’s emotive voice — though it’s more
angelic than sultry — provides the lyrics
with their soul. The result: Frustration
never sounded this upbeat and sexy.

24 ® Radio & Records April 1, 2005

to dance, are interspersed throughout the
video. Dont worry, though. Whatever
repels you about James’ dancing, Amerie
more than makes up for with moves of her
own. Amerie also co-directed the clip — her
directorial debut — with Chnis Robinson.

When Amerie was a child, her mother
taught her all about the arts while her
father kept her thirst for R&B music alive
and kickin’. Since her father was
in the military, Amerie grew up
everywhere from Alaska to
Germany. When she graduated
from high school, her family
decided to settle down in
Virginia, and a new era in
Amerie’s life began.

Everyone is beautiful in the world of
hip-hop and R&B, but Amerie’s got a
certain something that makes her stand
out— and I'm not talking about the exofic
look that her half-Korean, half-African-
American heritage has blessed her with.
She has a college degree in English and
fine arts from Georgetown University.
During her studies in Washington, IC
Amerie met Harrison, and the result was
her debut album, 2002’s All I Have.

Touch, Amerie’s upcoming sophomare
album, will reportedly feature production
by Dre & Vidal, Buchanans and Rad
Spyda, among others. Touch is currently
slated for an April 26 release.

A GOOD DAY IN MAINE Hometown hero Howie Day (r) dropped in to the WBZN (2107.3)/
Bangor, ME studios for what PD Dan Cashman describes as “a chat and some acoustic ditties.”

Please Send Your Photos

R&R wants your best snapshots
{color or black & white).

Please include the names and titles of all pictured and
send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com
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Back In The Day Is Back |

DANA HALL

]

CHR/Rhythmics incorporate old school into the mix

ow much old-school hip-hop should be in your gold Ii-
Lbrary? And when I say “old school,” I mean real old school,

for the 30- and 40-something crowd: hip-hop and R&B titles from

the mid-"80s to the mid-"90s; songs by artists like Eric B & Rakim,
Heavy D, BDP and Public Enemy, as well as Guy, New Edition
and SWV. Is it becoming more important to increase the num-
ber of old-school titles you play, and do you highlight those titles

with staging?

With the majority of Rhythmic stations pri-
marily targeting the 18-24 demo, it would
make sense that old-school hip-hop and R&B
would take a back seat to recurrents and gold
titles from ‘99 and later. Recently, however,
more stations have been using older titles for
an “oh, wow" factor.

In fact, stations have been launched in re-
cent years in the top two markets that specif-
ically highlight the old-school section of their
gold libraries: Styles Media’s KDAY/Los An-
geles, which debuted last summer, and Clear

“The use of old school
depends on the station’s
competitive environment.
An unchallenged station
can deploy more of it to
expand the demos. A
highly focused, Generation
Y hip-hop station should

. stay away from it.”

Scrap Jackson

Channel’s WWPR (Power 105.1)/New York,
which is now a few years old.

While KDAY continues to air 50%-60% old-
school gold to play off its heritage call letters,
Power 105.1 has evolved to be more current-
driven. But it’s never given up those old-
school gold titles, and three years after its
launch the station is still highlighting them
with imaging and drops.

This week we look at how programmers
across the country are treating old-school hip-
hop at their stations and hear their thoughts
on the potential for an old-school format spe-
cifically focused on hip-hop and R&B from the
'80s and "90s.

A Bonding Thing

WBTT (105.5 The Beat)/Ft. Myers PD Scrap
Jackson says, “We use old school in our lunch-
time mix and Thursday afternoons at 5pm as
26 © Radio & Records April 1, 2005

a throwback mix. Both are very successfu’.

“The use of old school depends on the sta-
tion’s competitive environment. An unchal-
lenged station can deploy more of it to expand
the demos. A highly focused, Generation Y
hip-hop station should stay away from it.”

When you do highlight old school, Jackson
says, “The best way to integrate old school in
the regular rotation is to create an intro drop
that relates to the audience beyond just the
year the song came out. Try creating an emo-
tional, highly local image of where your lis-
tener was when thatjoint first dropped. That's
really bonding with your fans.”

Brian Douglas, OM of WJMH (102 Jamz)
and Urban AC WQMG/Greensboro, says,
“Playing alot of old school goes through phas-
es, but really it depends on what your core
target demo is.

"If your station is strictly an 18-24-focused
one, there wouldn’t be a need to play or high-
light those titles. If you have a wider target
and you're the only station targeting the hip-
hop audience in the market, you have more
leeway to go there. There’s an argument for
either way you choose to go — to be current-
only or to be more gold-based. It depends on
your programming strategy.”

A Balancing Act

While WIMH is not a heavily gold-based
Rhythmic, WPGC-FM/Washington is. WFGC
MD Boogie D says, “At WPGC you would
definitely hear old-school titles in the middle
of the day, as well as in a specialty mix. We
have a specific old-school mix on Friday at
noon, but we also played Doug E. Fresh’s The
Show’ Tuesday at 10am.

“For WPGC, it's part of our heritage, be-
cause we've been around so long. We can even
get away with a lot of old-school R&B and
house that other stations may not touch. We
play classic go-go and even Frankie Beverly
& Maze and Luther Vandross, just as we
would play Wreckx-N-Effect’s ‘Rump Shaker.”

“Not a lot of stations or cities can do that.
DC is unique in its R&B musical heritage.
When I was in Charlotte, at WCHH, we
couldn’t play much gold before ‘98. We stuck
to mainly currents and recurrents. It's hard,
because if you're the hip-hop station mainly
playing currents, you don’t want to be tagged
as the old-school station. And if you have her-
itage, you don’t want to throw away those

= Mornings: Rico’s Playhouse

= Afternoons: The Baka Boyz
= Nights: Julio G and Melo D

e

day and back in the day.”

T,

ipm

EAZY-E Radio

THE GAME How We Do

2PAC Keep Ya Head Up
LUDACRIS Stand Up

SWV Anything

50 CENT Candy Shop

EPMD You Gots To Chill

LIL JON & THE EASTSIDE BOYZ
Lovers & Friends

ICE CUBE You Know How We Do It
LLOYD BANKS Karma

GETO BOYS My Mind Is Playing Tricks
AMERIE One Thing

o e o T T T e T | S LTI T

Owner: Styles Media

Los Angeles, CA 90036
{  Phone: 323-337-1600

_" Programming: Anthony Acampora, Chief Programming Officer;

Chris Loos, PD

e e T ———T . ———— . A e =

. K-Day: Bringing Old-School Back

‘ Last summer Styles Media launched the new KDAY (93.5 K-Day)/Los

| Angeles, positioning itself as “Hip-hop today and back in the day” The

| legendary call letters pay tribute to the original KDAY, one of the first

| true hip-hop stations, which paved the way for radio across the country
to fully embrace the genre. Here’s a look at the new K-Day and how it

| incorporates old-school hip-hop in both music and imaging.

On-Alr Lineup

= Middays: Bigg P-Wee; Chris Loos

Positioners
“The New 93.5 K-Day, hip-hop today and back in the day.”
“From the old school to the new school — hip-hop lives on 93.5 K-Day.”
“A quarter-century of hip-hop, together in one place! The new 93.5 K-Day."
“Slammin’ the greatest hip-hop joints of all time. 93.5 K-Day, hip-hop to-

“Southern California’s original hip-hop station is back: 93.5 K-Day.”
“Bringing the old school back and movin' hip-hop forward. The new 93.5
K-Day, hip-hop today and back in the day.”
Sample Hours: March 23

Station Information

Address: 5055 Wilshire Blvd., Suite 720

Spm

Five O'Clock Hoo Ride (mix show)
50 CENT Candy Shop

N.O.R.E. Nothin’

MARIAH CAREY It's Like That

JA RULE New York

TERROR SQUAD Lean Back

THE GAME Hate It Or Love it
TRUTH HURTS Addictive

SLY BOOGY It's Nuthin'

AMERIE One Thing

PHARCYDE Passin’ Me By
BEASTIE BOYS So What'cha Want
BDP Stop The Violence

BLACK MOON How Many MC's
TOO SHORT Life Is ... Too Short
SMIF-N-WESSUN Bucktown U.SA.
ERIC B & RAKIM My Melody
D.0.C. It's Funky Enough

L i

RN

““If you have heritage, you
don’t want to throw away
those loyal listeners who
" might have a special place
in their memory for those
songs.”
Boogie D
loyal listeners who might have a special place
in their memory for those songs. So it's a bal-
ancing act.”
Styles Media Chief Programming Officer
Anthony Acampora says of KDAY, "It was

about coming up with something totally dif-
ferent from what anyone else was doing. We

www americanradiohictorv com

also knew that if we were using the call let-
ters KDAY, we had to live up to the spirit and
the brand name that was 'K-Day.” You
couldn’t not play these titles.”

KDAY's approach differs from that of most
hip-hop stations. “Right now we‘re about
50%-60% gold, focusing on old school, as op-
posed to recurrents,” Acampora says. “We'll
play the biggest, most familiar titles through-
out the day, but at night Julio G will step out
and play some of the more cutting-edge titles.
That goes for currents as well.”

The Next Niche Format?

While KDAY has the closest thing to an old-
school format right now, it still isn’t a full-
fledged gold-only station. For several years
now I've asked programmers the question
“Would an old-schoot hip-hop station, one that
plays no currents, be viable in today’s broad-
cast environment?”

Continued on Page 28
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i- TOTAL WEEKSON  TOTAL STATIONS/
MR WK ARMST TIME LABELS) L MEDIABASKE
1 1 50 CENT Candy Shop (Shaol/Aftermattitnterseame) 6665 89 820424 11 800 )
2 @  FRANKIE J. fIBABY BASH Obsession (No s Amor) (Columbia/ 5020 +23 47211 12 6400 : /V/ﬁd’sr A Dﬁ’é’b?///"’ g
3 @ GAME /50 CENT Hate It Or Love It /A frermath-thnit fterscape) 4702 +533 524418 8 76/ [ e
6 @  TRILLVILLE Some Cut (BME/Warmer Bros.) 3908 4383 437100 15 731 | MSTTEwAs ) 4008
5 5 5OCENT Discotemo (5 UnShach/A termattnerscope 3758 173 478404 16 770 ;‘g&"; ij“""‘;“;;lr:"m’;:’z mmﬁ’*’ a2
9 @ AKON Lonely (SAC/Universal) 3747 4330 328198 8 660 | o peiniena) 2
4 7 GAMEf/50 CENT How We Do Aftarmatiys-Linittintevseapel 3516 476 422935 20 73i0 | MARIAH CAREY We Belong Together AsiandlOUMG/ 12
12 @  YING YANG TWINS Wait (The Whisper Song) (7V7) 3470 +247 335715 8 802 PRETTY RICKY Grind With Me (Atiantic) 1
10 © BABYBASH Baby I'm Back Universal 364 +96 338779 11 pap | CASSIDYVmAHusts /AMG) g
GWEN STEFAN! Holaback inferscope) 9
1 ) NATALIE Goin' Crazy (LatiumUniversal 3257 +15 277360 16 570 | youwg GUNZ Sett Off focAFetaIRME) 7
8 11 L' JON & THE EASTSIDE BOYZ ffUSHER & LUDACRIS Lovers & Friends 7V7) 3066 403 365382 18 37)0 | CIARAKLUDACRIS Oh fLaFacaZombs Label Grou) 6
7 12 MARID Let Me Love You (/AMG) 3039 432 435829 21 8200 DESTINY'S CHILD Girl (Cokumbia) 6
13 13 USHER Caught Up /LaFace/Zomba Label Group) 2887 247 338806 13 750
19 @ BOBBYVALENTINO Slow Down (D7P/Def Jam/IDJMG) 2743 +353 277510 9 70/0 _
17 OMARION 0 i) 118 +103 240559 12 650 ,,,_’/////é/Z//”Ma ST :/[/1////, 7
14 16 EMINEM Mockingbird (Shady/Aftermathinterscope! 2579 453 288847 17 5710 g 7C .
15 17 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomha Label Group) 2484 408 272474 24 7900 - II,V ’&EASED’ P v S o
16 18 TRICK OADDY Sugar (Gimme Some) (Sip-N-Slide/Atiantic) 2454 204 155738 18 670 | ammst e Lases) IChEAsE
23 @ T YouDon't Know Me (Grand Hustle/Atlantic) 2261  +295 243882 7 69/2 | DESTINY'SCHILD Gir (Colmbia) +508
2 @  LUDACRIS Number One Spot (Def Jam South/IDJMG) 2235  +261 232098 6 740 | PRETTY RICKY Grind With Me (Atlantic) +539
21 @ MVEAfLIL' JON & YDUNGBLOODZ Okay wlveZom Label Group 2187 +160 215857 16  68)3 mfmnimzv 'xf&%?;tt‘:u%mm ::::
%5 @) BRODKE VALENTINE f/BIG BDI & LIL’ JON Girlfight (Virgin/ 2075  +320 163954 8 6812 | gy VALENTINO Siw Down DTPUeJomiDMG)  +353
18 23 MARIAH CAREY It's Like That fIsiand/IDJMG) 2003 526 197299 1" 7310 CIARA HLUDACRIS Oh [Laface/Zomba Label Group) +345
28 €D  AMERIE One Thing (Columbia) 1683  +326 264624 6 514 TRILLVILLE Some Cut (BME/Warner Bros.) +343
2 2 DESTINY'SCHILD Suder Colmbia) 1651 301 136437 18 690 :;“E:It'm r/f:rzﬂ//cm , ::::
26 26 T.. Bring'Em Out (Grand Hustie/Atiantic) 1575 A57 226037 18 720 | grooys VALENTINE fBIG BOI & LI JON Gelight (Vigiu)  +320
31 @ CIARATILUDACRIS Oh (LaFace/Zomba Label Group) 1486  +345 151201 4 706
27 28 PITBULLHILIL' JON Toma /7V7/ 1298 229 110786 9 520
41 @  PRETTY RICKY Grind With Me (Atlantic/ 1290 +533 121240 2 5211 RO oxerassiiits
30 €  MARID How Coud You LYAMG) 121 49 8 5 62 ) /f,/)NE, W& ACT! M,E///,’ ,
20 31  FANTASIA Truthls L/AMG) 1144 165 143050 10 472 o
50 €D DESTINY'SCHILD Girl (Combia) 1075  +608 85482 2 536 ?::;"&'g:“:;‘;”gfﬂm 19 s
33 €D  NBRIDAZ IANGELINA Notice Me (Upstairs/ 1025 +108 70677 4 3U2 | pxT 40 So Much Mo Teror Spuaditinti
34 €@ DADDY YANKEE Gasolina V/ Music/ 923 +39 132811 18 1500 | Total Plays: 317, Total Stations: 46, Adds: 42
€D  MARIAH CAREY We Belong Together fIsiand/iDJMG) B75  +522 103838 1 52112 | BONEBROTHERS Hip Hop Baby fKock)
39 €D M. JONESIS. THUG & P. WALL Still... (SwishaHouse/Asylum/Warner Bros) 823 +62 75086 4 354 | TowlPays: 31:1, Total ,Slatirms: 15, Adds: 3
32 37 TORIALAMAZE Don't Cha WUniversil 803 156 92627 16 320 %Lf:fy‘:j’;&;’ ’;;’:{'sﬁ{’:’f’I o his 1
42 @ 112U Aready Know [Def SouliDJMG) 789 +63 108547 B 423 | \\R0UES HOUSTON Al Because Of You (7.6
48 €@  50CENT Just AL Bit (Shady/Afrermathiinterscops) 776 +227 154250 2 504 Total Plays: 294, Total Stations: 19, Adds: 2
38 40  JENNIFERLOPEZ f{FAT JDE Hold You Down (Epic/ 740 28 94621 6 373 | TYRA Country Boy iniverss)
43 @  JOHN LEGEND Ordinary People (Columbia/ 732 +1 132812 8 3a | Tota Plays: 274 Total Sations: 25, Adds: 1
45 (@ MASHDNDA Back Of The Club (/AMG/ 699  +81 56866 3 44/ ;‘o:f%l“ ggﬁmgﬁ“{?’ﬁf g""”’
49 (D CASSIDY I'mA Hustla (4AMG) 631 4144 63061 - 2 429 | oupan ik YA Sugor Daidy MOB)
46 @ K YDUNG Happy Together (Treacherous) 657 +53 55058 5 N Total Plays: 248, Totd Stations: 18, Adds: 2
47 (D  FANTASIA BabyMama (/AMG) 644 +57 97608 5 273 | JKWON PETEY PABLO & EBONY EYEZ Get XXX'd
37 46  GWEN STEFANIIEVE Rich Girl finterscope) 644 130 105215 14 180 | “ie/Zomba LabelGrog)
Total Plays: 207, Total Stations: 20, Adds: 2
44 47 AUCIAKEYS Karma (/AMG) 616 B T8 1B 2D |t O (e FetalBUME)
@ GWEN STEFANI Hollaback finterscope/ 569 +204 47066 1 2719 Total Plays: 176, Total Stations: 10, Adds: 7
35 49  SNODP DDGG flJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 482 378 32637 7 3910
= 50  JARULE fILLDYD Caught Up /Murder Inc.I0JMG) 409 9 19130 2 3000 Songs ranked by total plays
WOtk 5026, BBl 3900m O Songs i Bt el 8 0 provioss wetk 1 s rc oI oy o son it e s prs | | StAtion playlists for all R&R reporters
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall tota stations playing a song. Most Increased Plays iists the songs with the greatest week-to-week i
increases in tofal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (€ 2005, Arbitron Inc.).© 2005 Radio & Records.

. RHYTHMIC rROCKS CLEVELAND!

These people are making it happen... JUNE 23-25+2005

Kid Curry Rick Sackheim Jimmy Steal  Michael Williams 2005 RHYTHMIC ADVISORY
WPOW/Miami Zomba KPWR/Los Angeles J Records COMMITTEE MEMBERS

RR CON‘VENTION 2005 | REGISTER TODAY AT:
RENA.ISSANCE CLEVELAND HOTEL '\.‘_J RAD|OANDRECORDSICOM

April 1, 2005 Radio & Records ® 27

www americanradiohistorv com


www.americanradiohistory.com

April 1, 2005

CHR/RHYTHMIC

4 Back In The Day Is Back
ﬁm"’m””s”: l:m” America’s Best Testing CHR/Rhythmic Songs 12 + Continued from Page 26
o For The Week Ending 4/1/05 . o Y Y
“m.. ) 30;1_ ggsnft think sol:l Acam};lora sab);s Tt would.becothn;e the
Persons Persons Persons ormat, where you hear about 290'300 titles that test
Artist Title (Label) TW LW Familiarity Bum 1217 18-24 2534 | really well an:eéaﬂfen a ﬂ):earulglter the S:Egr}:a would be look-
ing to change because the audience w ve grown tired
50 CENT Candy Shop (Shaoidftermanifnferscape! 413 431 9% 25% 429 4l 4N of hearing the same songs over and over. This audience loves
50 CENT Disco Infemno (G-Unit/Shady/Aftermath/interscope/ 405 423 9% 30% 4N 390 416 the old stuff, but they want to hear the new as well.
GAME £/50 CENT Hate It Or Love It (A/tarmattyi-imitinterscape) 405 4AM T ¥ 413 403 1m “Theresimply isn't enough product at this time to support
CIARA fIMISSY ELLIOTT 1, 2 Step laFace/Zomba Label Growp) a0 405 9% &% 3% 3 ax | O bm?;mﬁem T,hfe“e.st‘tefim‘ely an argun:le(tii;itnhjtlsgo.y?
ere is enough music for it, but even if you co ,
AR ot MP: boyy Yolu W 4':3 1M 3 w3 W A5 titles, the audience might only know about 500 of them. I can
e e R GEOERREREEE Iy 190 | [ g in New Yok where hiphop s
5 mm, but beyond that it may be di t to have longevity.”
NIVEA fiLIL’ JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 401 392 67% 10% 415 4.04 3.88 chkson says, “Old school will have its own format as the
EMINEM Mockingbird (Shady/A frexmathiatereaps) 396 304 98% 4% 415 393 387 audience ages, starting the same way Urban AC did, in the
TRICK DADDY Sugar [Gimme Some} (Sl AL Siidiu/Atlantic) 396 396 82% 19% 410 387 391 bigger, more niche-oriented markets.” ]
LIL' JON & THE EASTSIDE BOYZ fUSHER & LUDACRIS Lovers & Frends TJ77 385 385  87%  38% 4131 177 i@ Douglas says, “It depends onthW_ divided formats be-
GAME 150 CENT How We Oo (A frermath/G-Unit/nterscape) W a2 W% % 3w aw e | O ’ﬁ;ﬁkﬁoﬁgm‘;o:;ﬁ“@i i‘: e
MARIAH CAREY It's Like That (IslanMDJMG.} 393 399 87% 1% 389 369 420 es. In markets where you have a 20%-30% black population,
T.1. You Don’t Know Me (Grand Hustle/Atlantic) 392 389 69% 13% 4.00 392 39 there’s more potential to have a very specific old-school for-
TRILLVILLE Some Cut {mWEWamer Bros/ 387 31N 70% 16% 401 185 384 mat. I can see it happening in a market like Memphis.
AKON Lonely (SRC/Universal) 386 361 78% 17% 429 378 347 “Tt's also a matter of economics. What can a sales staff sell?
T.1 Bring "Em Out (Grand Hustle/stantic/ 385 378 §@% 8% 390 383 396 | Itusedtobe thateach market had only one Urban outlet —
LUDACRIS Number One Spot (Def Jam South/iJMG) 381 368 73% 14% 388 356 397 | andthatwas “s‘laﬂgiaff‘AM—lejcause it W?;'\:‘Ohf: difficult
to make money on the format. Today you mi ve sever-
C: Grang . . X
:us:::s mﬂmﬁﬁmﬂ JON Girfight (Virgi : :g :‘:: :T: T::: i f; :‘:7, : 2: Sl Tt s Tt e
cblidebla o 5 i : : . come marketable. If they can sell it, you'll see it become a re-
BOEBY VALENTING Slow Dovn (0 TF e Jam 005 178 367 AB% % 330 380 an ality.”
BABY BASH Baby I'm Back (Universaj 376 379 5% 10% 401 363 365 Boogie D is the most optimistic about the genre’s becom-
OMARION 0 /Epic/ 372 356 83% 19% 3.89 345 361 ing a format. “I think it’s coming sooner rather than later,” he
DESTINY'S CHILD Soldier (Columbia) 369 386 100% 52% 3.62 370 378 says. “You h.ave to have the right audi.ence and market and
FANTASIA Truth Is (iEMEG! 385 36 T% 1% 355 348 381 | therightstation, with heritage, to pull it off.
YING YANG TWINS Wait 77/ 364 343 56% 13% 390 372 34 thag‘;‘e‘;ih' now :h':y“"' S:‘t':;fvﬂ‘e ;“d{eme h"’sts“:i‘:;
: wi wan e up their curren
SNOODP DOGG fIPHARRELL Drop It Like It's Hat (Doggystyle/Geffon) 60 3B 8% 5% 353 a7 3ma e X
Id school . They are still listening to hi
SNODP DOGG #JUSTIN TIMBERLAKE Signs (Joggystyle/Geffen) 360 381 7% 18% 342 345 404 ﬁop mg‘;;‘g';‘;u;g,eugm e isjfst m‘;‘fni‘:‘;f‘hj‘g e
TORI ALAMAZE Don’t Cha (Universal) 3544 336  58% 17% 372 346 342 ! ctati
& Pparents’ station.
Total sample size is 393 respondents. Total average favorability estimates are based OI;'; scale of 1-5. (1=dislike very muchrhgy = like very much). Total lamlélamy “Eventually, however, they will want a station that specif-
P the percentage of resp who ized the song. Total bun represents the number of respondents who said they are tired of hearing the song. Songs ically plays the music from their high school years or college
i O Al i S oeton s s e O B/ TS |y ke Boye T e, Gty New Editonand Soul
onthe the Internet only. Rate TheMusic s a registered trademark of Rate TheMusic.com. The RTM system, is avallable for Iccal radlo stations by calling 818-377-5300. | 1L Soul, as well as Heavy D, Run DMC, A Tribe Called Quest
\_ RaleTheMusic.com data is provided by Mediabase Research, a division of Premlere Radlo Networks. _/  and more.”
4 N\
KPHW Honelele. Hi WEVDMeibowme. F.* WPYO/Ortande, FL* KBMSSacraments, CA WLLD/Tampa, AL*
REPORTERS ey G iz e e
N ﬁ:ﬁﬂmmm THL LTS T o o0 7% WA CAREY
Stations and their adds listed ajphabetically by market R ™ UMt T ot K Sscmro, 0 KOHTacon, 2
k1 % s s ae A o O
i - I, W e o * KPR oo o . o o S s o e -
vy . W s . R ™ v R e chgemn. 0 s -
WELLY SR TRU & 104G 40008 | TR [ |23 " T hrged o b el
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:r_-::;: :%m‘nmm ;ﬂ""&u“fﬁm Hrumm— o rﬂ?ﬁr_ﬁ.m L 4 o 08
e oo L - 59 WEDOIE VLN 70 Don Boc R onens XU Tylor, TX
e oo e, WO Areytis, - o i i 1
50CONT L3 Moot POAMD: Ruse Mloa T 3 NVEAWLIL" JON & YOUNGELOODZ x
pra— ot qEme A SR e
il x ¥ o oy WL ol TH D [T KERT/S00 Antasia, TX AL
s 1ol o ' e et~ [ e 0 ko m";t'-: WMBXW. Palm Beach, FL
[ Te—— R g L G oo — i e § P IR TRy & s o [t
18 ponos, PITCH BACK ¥STYLES £ WHITL Wayne, IN® NELLY NG TRU & KING JACOD m-,.u' 2 MAOCE JONES /SLIM THUG & PALL WALL viom. CA e
L o e = o gE= ppur— T A o
e . . AR - - ERES
AT, o1 g .8 s ki g P I Lo T
T e WEET Brosnsbore, M Schss Yo iv° o —y I e —— 3 ok eAsTse sz 10 AN
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o ? ﬁ.ummmm f:}‘"u' ;Em“ P :é %ﬁ'&m.mm ?;mzmwnum %‘7- e 325-_“
PO Rod - B
B emiooin | R BEEEY | s ER petet o i
;ﬁ B Rok L "ﬂmnmwmmm lﬂ 'sus‘am %&m-— m Frone . CA°
KDHY/ X NELLY UG TAU & 108G JACOR HELT SN0 TR & KNG JACOD GEN STERNM 2 JELLY G T £ 0 008 e EaFRTE, WA
B . mE e o e o gl | R o
PALL WALL YB9G POKEY . £ MARKY 3 ] 9 HAT N DT
., CA® g%"?‘“ WHIT/Greamville, SC ﬂ‘t:ﬁ g;énvﬁwmnnu-m g‘:;‘:g % ‘I*W o o
w"“!?._ 1 FATJOE m-pn— NELLY LIUNG TRU & KING JACOB 10 FANTASIA 'ufmmm.mm 8 NELLY YJUNG TRU & KING JACDR
3 e KDR&/Des Mokoes. LA XDAYALos Argeies, CA' vA* N KSRY/Santa Resa, CA*
- 2= Pt B e EEE T poweren [T
WEBHBimningham, AL’ PRETTY RIOXY CEGEND 3 BENE SIGEL ¥SHO0P D0GG 11 BAOOKE. N NELLY VJUNG TRU & KNG JACOB
&:_E— CONRION N ANEAWRdn & v 0007 i o KOs, TX s o Rt T MF{IIABASE
orsas KPRREI Pats. WWKLbtamigbury, PA* g a -3 s O e 1
| e | R (R (R (EEET (5
*g‘% ml_ﬂ ot T NELLY B0 TR 104 08 2 Bl WACHEY e L1 - ::::::r: Reporters
. KBTE/Lubback, TX - 5 UBESeat eporters
?gﬁw‘wnmm ﬂ"—;‘;‘:‘ ':"" = :“. YBUN 8 3y e o zul:_n:s“ 84 Total Monitored
m%&%‘mmnuﬁm VM":EMM w"‘_l"“m.mm o . ! %ﬁmmnmm e —— ———————
o manm P, | SEERT oy e o -G 2 Toul oo _
{ Sl o ] i 1 HASTEN e 10 s 1 68V ¥iiommo Did Not Report, Playlist
DESTAYS GLO b WELLY G006 TR & KNG JACO T AT WA Ortands, FL & QNS AR Frozen (4):
. FANTASA Pt Lo 0L oy 0 30 KWIStockton, CA® KQXC/Wichita Falls, TX
e A " KBTOMeAten, TX® v T . KUJ/TH, WA
P;wa.:w—'ﬂ— "‘_—E 1 -n. :E_—-'— : : %r*‘v W cA* ﬁﬁ_as'f-m. WLYD/Green Bay, W)
% Doy ALk ?;xs-'nmggmvm [t [l T H mﬂ R —— WWRX/New London, CT
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America’s Best Testing Urban Songs 12 +
For The Week Ending 4/1/05

ﬁatelheMusm,cum

) DK

Pers. Pers. Pers.

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
GAME /50 CENT Hate It... (Aftermath/G-Unit/interscope) 4.28 ~ 76% 13% 430 426 439
50 CENT Candy Shop {Shady/Aftermath/interscope) 418 422 98% 29% 412 423 380
MARID Let Me Love You (/RMG/ 417 403 99% 43% 424 431 404
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 4.41 402 98% 32% 409 416 389
GAME 1/50 CENT How We Do (Aftermath/G-Unit/interscope)  4.10 402  99% 34% 421 425 409
112 U Already Know (Def Soul/iDJMG) 402 411 52% 8% 414 428 373
CIARA fIM. ELLIOTTY 1, 2 Step /{aFace/Zomba Label Group) .00 397 99% 48% 397 409 363
LIL' JON & THE EASTSIDE BOYZ... kovers & Friends 7V7)  3.99 409 98% 44% 401 406 387
T.1. You Don't Know Me (Grand Hustle/Atlantic) 396 398 80% 16% 398 411 363
TWISTA fiFAITH EVANS Hope /Atlantic/Capitol 394 395 81% 19% 385 380 398
USHER Caught Up /{aFace/Zomba Labe! Group! 391 393 99% 43% 389 383 389
T.\. Bring 'Em Out {Grand Hustle/Atlantic) 391 393 9% 34% 395 402 376
MARIAH CAREY It's Like That fislanc/IDJMG) 390 390 8% 20% 392 404 354
BOBBY VALENTINDO Siow Down (O7F/Def Jam/i0JMG)  3.89 — 85% 7% 386 395 364
FAITH EVANS Again Capitol/ 3.86 - 49% 8% 388 379 4.07
FANTASIA Truth Is (/RMG) 385 382 78% 20% 385 392 364
AMERIE One Thing (Cokumbia) 385 375 75% 18% 389 382 408
NIVEA L' JON & YOUNGBLOODZ Okay (veZomba iy 379 386 68% 16% 372 372 374
LUDACRIS Numher One Spot (Def Jam South/0JMG) ~ 3.78 386 86% 23% 382 383 364
TRILLVILLE Some Cut (BME/Warrer Bros.) In 319 5% 2% 383 397 349
DESTINY'S CHILD Soldier (Columbial 376 317 91% 49% 376 385 350
TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic) 3.12 377 82% 22% 367 368 364
OMARION D (Epic/ 370 378 88% 30% 374 385 344
YING YANG TWINS Wait (TV7/ 357 366 61% 18% 355 3717 297
JOHN LEGEND Ordinary People (Columbial 350 366 75% 32% 367 364 376
BROOKE VALENTINE f/BIG BOI & LI JON Girfight Vimi) 348 363 69% 19% 343 343 324
TYRA Country Boy {Universall 33 314 1% 2% 323 331 300
FANTASIA Baby Mama (/AMG/ 331 348 58% 19% 318 314 332
R. KELLY In The Kitchen (/ive/Zomba Label Group) 331 336 50% 19% 321 328 300

Total sample size ls 308 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very

much). Tolal familiarity the of who recognized the song. Tolal bum represents the number of respondents

who said they are tired of hearing the song. Songs musl have 40% familiarily to appear on survey. Sample composition Is based on

persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formal/music preference.

GeTheMusmcom results are not meant to replace caliout research. The results are intended lo show opinions of participants on the the
i

Internel oply. RateTheMusic is a rk of RateTheMusic.com. The RTM system, is available for local radie stations by
calling 818-377-5300. Rale TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radia Networks.

_/

URBAN

ARTIST: Faith Evans

LABEL: Capitol

CURRENT PROJECT: The First Lady

IN STORES: April 5

CURRENT SINGLE: “Again”

TOP SPINS AT: WCDX/Richmond; WQOK/
Raleigh; WITT/Chattanooga, TN; WBH)/
Birmingham; WCKX/Columbus, OH

By DARNELLA DUNHAM
ASST. RHYTHMIC/URBAN EDITOR

Personal stats: it's been a few years
since we heard any new music from
Faith Evans, and a lot has changed dur-
ing her time out of the spotlight. Ten years
after releasing her debut album, Faitl, on
Bad Boy Records, she’s now on a new la-
bel, with a new project and a new look.
Evans calls the process of creating her
Capitol debut, The First Lady, "liberation”
saying she was "in a different place men-
tally and physically, because I have gone
through a lot of changes.” Evans contin-
ues, “Being on a new label is really a new
start, one many artists don’t get.” Evans
has had a rough past few years: In 2004
she was arrested on drug charges, and she
openly addresses the event and the sub-
sequent media scrutiny on the single
“Again.” Evans says the song “is how I
want that situation to be understood, but
it’s not what the whole album is about.
I'm just getting the information out, and

then we're gonna jump into another song
and have some fun.”

Influences: Soul singer Lyn Collins
served as the major influence for “Mes-
merize,” a song co-written by Evans’ hus-
band, Todd Russaw, and produced by
Chucky Thompson (Mary J. Blige, Noto-
rious B.1.G.). Russaw also contributed as
a writer to “Ever Wonder” and served as
Evans’ most prominent source of inspira-
tion. “He’s very encouraging and wants
me to be the best I can be in every pos-
sible way,” Evans says.

The album: As usual, Evans wrote
most of the songs on The First Lady. The
album also features songs produced by
Jermaine Dupri (Usher, Mariah Carey);
The Neptunes (Snoop Dogg, Mariah
Carey); Mario Winans (Beyoncé, Janet
Jackson); and Carvin and lvan (Jill Scott,
Musiq), who produced “Again.”
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Music On Demand

Music Choice’s place in the changing music industry

You probably know Music Choice as those channels
on cable that play music. Yes, it’s another option among
hundreds of cable channels that people have to choose from
these days, but the company is also expanding its offerings to
the consumer and to labels looking to break new music.

These new offerings — from video on de-
mand to music streaming through cell phones
—are quite tantalizing. They could
even help provide the music indus-
try with new ways of marketing
and distribution. Damon Williams,
Music Choice’s Sr. Director/Pro-
gramming, is a true believer in the
company’s potential to better serve
consumers, as well as the labels.

A veteran of radio, Williams be-
gan his career at WMYK (Power
94)/Norfolk in the late '80s, after
graduating from college. There he
worked with industry veterans like Don Allen,
Kevin Brown, Dave Alan and Thomas Lytle.

Starting as a mixer, Williams worked his
way up to an airshift, went into production,
then became MD. His first programming job
was at WPGC-AM/Washington, when it was
all hip-hop. When the station flipped to Gos-
pel, he crossed the street to program for Steve
Hegwood at Radio One’s WKYS.

LTSI TR

“If a kid is watching
BET’s 106 and Park, she
has to wait for her
favonite video to come
on. With us, she can just
order it for free.”

“'!;-ih-.
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Williams joined Music Choice in 1998 as
Urban Programmer, handling several chan-
nels. Over the next six years he worked his
way up, adding more responsibilities and
formats and eventually becoming Sr. Direc-
tor/Programming, overseeing all formats,
in 2004.

We asked Williams about his expanded role
at Music Choice and about the services the
company currently provides and what it is
working on for the future.

R&R: What are your responsibilitics as Sr. Di-
rector/Programming, and what products do you
oversee?

Williams

DW: [ oversee the direction and primary
strategy for all music programming and con-
tent development. This includes
our recently expanded production
department. We produce all the
shows that you see on Music
Choice On Demand and on the
Internet. That includes live inter-
views, performances and any orig-
inal content we produce. We're
developing content for all our plat-
forms: television, PCs and cell
phones.

Music Choice Today is our on-
line service. It's the content umbrella for our
broadcast and cell phone platforms. It has all
kinds of entertainment news and information,
and you can view different channels and in-
terviews, etc. You can even
create your own channels.
We also have a service
with Sprint that offers six

Music

any of these options, for free, with On De-
mand.

R&R: You have access to research information
about the number of people who use Music Choice.
What are some of the strongest demos and music
formats?

DW: The most popular format by far is the
Ré&B and hip-hop channel. The monthly reach
on that channel is on par with or higher than
the cumes of radio stations in some of the top
markets. Our Country station also does very
well in audience reach. The average viewing
time is about eight hours a week.

R&R: What kind of feedback do you get from
your viewers, and do you have research data that
tells you about them?

DW: We have the highest level of viewer
satisfaction we've had in years. Part of that is
due to the expanded information we've been
able to offer onscreen on our music channels.
It's very detailed in terms of song title, artist
and additional information about the artist.
We run interactive polls as well. We've found
that the 12-24 demo is very active in these
polls, which include a “shout-out” optionand
song feedback.

We're a lifestyle product. We've found that
people use us for specific things. When they’re
cleaning the house or entertaining they will
turn on a Music Choice channel instead of
turning on a terrestrial radio station because,
with us, they know they will not get commer-
clals or DJs talking. We've replaced radio at
home for a lot of people. As opposed to satel-
lite radio, most people already have cable, so
they already have Music Choice.

R&R: What are some differences between Mu-
sic Choice's programming and a terfésttial radio
station’s programming?

DW: We play more music per hour — 15-
16 songs per hour, in fact. We play a much
broader spectrum of mu-
sic and have deeper play-
lists, even on our current
channels. We have a

streaming music channels c quicker trigger on new
through your cell. H OIC l music and new artists.

On the television plat- ) We've found that the ex-
forms, which people are Your Music. Your Choice pectation of the listener
most familiar with, we for our service is that they

have 36 channels of music on satellite TV, 45
channels on digital TV, and on broadband we
have a 52-channel lineup.

Our biggest endeavor right now is the vid-
eo-on-demand service we just launched
through Comcast. What that means is that
anyone who has the Comcast On Demand
service can choose a video to watch whenev-
er they want for free. This service currently
reaches 8 million homes. Right now there are
seven formats that we offer videos for: R&B
and hip-hop, CHR, Rock, Country, '80s & "90s,
Religious and Latin.

We also offer on-demand interviews and
live performances through Music Choice TV.
In the interviews we try to spotlight the artist
in ways other than just their music. For exam-
ple, we did a whole thing on Juelz Santana,
talking about his music and also his clothing
line. We try to get a little deeper into the art-
ist’s world. We're also running interviews this
month with Tweet and Trick Daddy, Fat Joe
and Mike Jones.

When it comes to concert footage, some-
times we use video provided by the labels, but
we also go out and produce our own concert
footage. We recently did that with a tour fea-
turing Kem and Donnie. Viewers can order

will get more variety than from terrestrial ra-
dio.

When you program radio you have to con-
sider things like dayparting and stopsets and
song placement. But we program from a na-
tional perspective. We can think of thingsina
broader sense. It will be the same for us as we
start to develop and expand our video pro-
gramming. We're going to position ourselves
as exposing newer videos sooner and being
able to give viewers the option of choosing
what videos they want to see, thus allowing
us to see what are the most popular videos.

R&R: Label promotion departments are often
focused on terrestrial radio. What can you offer
them that radio does not?

DW: We feel we have the opportunity to
create vehicles to help labels break new art-
ists. We're looking to develop partnerships
with the labels, specifically to help market art-
ists. With our "breaking artists” package, we
can make sure that certain videos are being
exposed in specific regions.

The great thing about the On Demand ser-
vice, whether you're viewing a video ora per-
formance or our rap interview show, The Cor-
ner, is that a viewer can watch it whenever
they want, as many times as they want. If a

www americanradiohistorv com

kid is watching BET’s 106 and Park, she has to
wait for her favorite video to come on. With
us, she can just order it.

Technology is driving the new-music busi-
ness model. We're in a good position to use
our distribution services, through our cable
partners, to expose artists and music nation-
ally. It's been difficult in the past with some
labels, because they didn’t understand what
we were. Are we radio? Are we TV?

They have to understand that we are
blazing a new trail. We're not like XM or
Sirius. They’re not in millions of homes like
we are. They don’t have visual content like
us. We have both audio and visual content
to offer.

QT i

“Technology is driving
the new-music business
model. We're in a good
position to use our
distribution services,
through our cable
partners, to expose
artists and music
nationally.”

A

R&R: You recently hired veteran Urban pro-
grammier Lamonda Williams. What will her role be
at Music Choice?

DW: Lamonda is Director/ Urban Program-
ming. She’ll oversee 14 channels for audioand
video. She will be assisting in developing the
direction of the urban genre and securing con-
tent deals with labels and others, as well as
music selection.

R&R: What exactly are content deals?

DW: An example would be the content deal
we did with Star & Buc Wild for their morn-
ing show. With this deal we are able to use
content from their radio morning show. For
example, they might send us their top five
Michael Jackson jokes of the day. We use the
content for all our products, from audio to vid-
eo — yes, they videotape their show daily —
and use it on our Internet service, Music
Choice Today.

We're also developing an On Demand pro-
gram for them. Hopefully, it will be ready to
go for the second quarter of this year. It would
be a monthly show to start.

Ré&R: How does Music Choice make money at
this if you aren't selling advertising time?

DW: There is an ad-revenue model that we
developed with our On Demand product. We
will eventually be selling advertising and
sponsorships using that. Our primary revenue
at this point comes from licensing. It's a win-
win situation for both us and the labels.

R&R: How do you see Music Choice growing
in the future?

DW: We will need to develop Music Choice
into a brand. We also need to continue to ex-
pand our platforms’ portability, as we have
started to do with the cell phone platform. I see
us one day not only being in the home and on
the computer, but also in the car or on the two-
way. Music Choice will continue to grow as a
major player in the content-delivery arena.
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AL 4] AL WEEKSON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Aul(xo%rci CHART ADDS ME I“ AB lll SE
1 1 50 CENT Candy Shop (Shady/Aftermath/Interscope/ I -83 470882 10 69/0 7
4 @ T YouDon't Know Me (Grand Hustle/Atiantic) 3137 +262 342268 14 670 MOSTA D_DED'
3 3 FANTASIA Truthls (/AMG) 2866 -35 354411 16 66/0 ARTISTTITLE LABEL(S) ADDS
2 4 TRILLVILLE Some Cut (BAME/Warner Bros.) 2756 173 313146 20 6410 FAT JOE So Much More ITerrquuad/_Aﬂamk/ “
9 © YING YANG TWINS Wait (The Whisper Song) (TV7/ 2670  +236 274323 8 64)0 m}“':‘wmﬂﬁ JACOB Entime .
. 5 0’ i 2
5 6  JOHN LEGEND [?rdmary People [Columbia) 2613 -194 297770 15 6411 YOUNG GUNZ Set It Off (Roc A-Felia M) 29
7 7 DMARION O (Epic/ 2611 4 276514 15 56/0 COMMON The Comner (G000/Geffen) 38
8 8  NIVEAfILIL' JDN & YDUNGBLDDDZ Okay (/ive/Zomba Label Group) 2458 51 228623 17 6412 ANTHONY HAMILTON 'm A Mess (S0 So Def/Zomba Label Group) 30
6 9 LIL'JON& THE EASTSIDE BOYZ fUSHER & LUDACRIS Lovers & Friends (7¥77 2376 385 285255 17 90 ‘:::l'::’:’“'ﬂm z;ﬂ% Asylum Ty :
, 5 (1]
13 @ AMERIE One Thing {Columbial 2358 +165 309650 10 63i0 MARIAH CAREY We Belong Together /sandlIuMG/ 6
12 11 FANTASIA Baby Mama (/AMG/ 2272 48 240437 9 69/0 PRETTY RICKY Grind With Me (Atiantic) B
14 @ LUDACRIS Number One Spot (Jef Jam South/IDJMG/ 2212 +328 261454 7 65/0
15 @ GAME 1/50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscope) 2170 +487 314438 5 6711
10 14 MARIO Let MeLove You (/AMG/ 2062 357 278325 23 69/0 MOST
11 15  GAME /50 CENT How We Do (Aftermatt/G-Unit/interscope) 2057 328 309067 17 600 INCREASED PLAYS
19 @ 112 U Already Know (Def Soul/l0JMG) 1788 +222 206966 8 6111 TomL
18 m BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Virgin/ 1718 +115 158612 10 5810 PLAY
ARTIST TITLE LABEL(S) INCREASE
21 @ BOBBY VALENTINO Slow Down (27P/0ef Jam/iDJMG/ 1699 +259 196149 6 612 GAME /50 CENT Hatelt Or Love lt A st ivtiterscspel  +487
17 @ M. JONES f/S. THUG & P. WALL Still... (Swishatouse/Asylum/Warner Bros.) 1688 +68 154209 1" 66/1 CIARA H/LUBACRIS Oh (Laface/Zomba Label Group/ +428
28 @) CIARAfILUDACRIS Oh (LaFace/Zomba Label Group) 1582 +428 176134 3 695 DESTINYS CHILD Gir (Columixs) +426
16 21 T BringEm Out (Grand Hustle/Atiantic) 1410 228 182883 18 670 w:x:mmsm":g% i S””,;"’“’””’ phind
23 @ FAITH EVANS Again (Capitol) 1384 +27 144778 7 6011 T.. You Don't Know Me (Grand Hustie/Atiantic) +262
20 23 USHER Caught Up {LaFace/Zomba Label Group) 1248 163 142155 12 60/0 BDB8Y VALENTINO Slow Bown (D7P/Def Jam/IDIMG) +258
26 @ R. KELLY In The Kitchen (/ive/Zomba Label Group/ 1272 +77 130950 9 571 YING YANG TWINS Wait (The WWSP;' Song} (TVT) +236
112 U Already Know (Def Souli0JMG) +222
31 @ MARIO How Could You (.//ﬁM'b‘/ 1226 +205 135961 5 5913 MARIAH CAREY We Belong Together siandIIUMG) +218
2 26 50 CENT Disco Inferno (G-Unit/Shady/Aftermatiyinterscaps) 1183 -104 172097 15 2410
32 @ MARQUES HOUSTON All Because Of You (T.U.G.) 1172 +169 88986 7 am
25 28  DESTINY'S CHILD Soldier (Columbia) 1088 -185 130779 19 6710 NEW & ACHVE
3 @ CASSIDY I'm A Hustla L/RMG) 1022 +112 111608 [ 5116 =
22 30 TYRA CountryBoy (Universal 1016 3711 60802 18 . 3800 PRETTY RICKY Grind With Me asu:m/ 6
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. TORI ALAMAZE Oon't Cha (Universall
3 O L) R e
' t s‘ ike That /‘ o ) i MEMPHIS BLEEK Like That (Roc-A-Fela/i0JMG/
4 @ DESTINY'S CHILD Girl (Columbia/ 893 +426 94285 2 5713 Tatal Plays: 277, Total Stations: 32, Adds: 3
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38 @ LYFE JENNINGS Must Be Nice [Columbia) 705 +40 59774 6 Im Total Plays: 230, Total Stations: 24, Adds: 1
4 €  DESTINY'S CHILD Cater 2 U (Columbia) 692 +98 114150 4 1o YOUNGBLOODZ fiYOUNG BUCK Datz Me
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s oo
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43 @ N2U f]JERMAINE DUPRI Baby Mama Love (Virgin/ 580 +36 27187 5 370 CUBAN LINK fIMYA Sugar Daddy (0B)
@ MARIAH CAREY We Belong Together (/sland//DJMG) 467 +218 32963 1 45/6 Total Plays: 201, Total Stations: 24, Adds: 0
40 45  FABOLOUS Baby /Atiantic/ 464 -159 59615 13 3710 C-MUROER f/B.6. Y'All Heard Of Me (TruKoch/
45 46  JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/ 459 -39 23807 3 35/0 Total Plays: 186, Total Stations: 16, Adds: 0
44 47  URBANMYSTIC Long Ways /Sobe/ 445 81 20747 10 2710 JKWON fPETEY P’:;I)n & EBONY EYEZ Get XXX'd
. (JivelZomba Label Gi
@ FAT JOE So Much More (Terror Squad/Atlantic) 400 +58 54660 1 4434 Total Plays: 172, Total Stations: 26, Adds 1
48 49  NAS Just A Moment (Columbia) 384 32 23853 4 2410 §
@ MANNIE FRESH fITATEEZE Conversations (Cash Money/Universal) 382 +84 16259 1 3 Songs ranked by total plays
70 Urban reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of N N
3/20—3726. Bullets appear on songs qaini:q plays or remaining fiat from previous week. If two songs are tied intotal plays, the song with the larger increase in plays is placed Statipn playlists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases .
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average n ros.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (€ 2005, Arbitron Inc.).© 2005 Radio & Records.
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April 1, 2005
W WhEk  ARTIST TITLE LABEL(S) L PLAYS AJ{?(I;%EI’EE e TSN
1 0 FANTASIA Truthls (/AMG) 1710 +102 234293 16 51/0
2 0 JOHN LEGEND Ordinary People Columbial 1383 +67 152357 12 2410
3 9 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) 1223 +71 135900 14 5010
4 o KEM | Can’t Stop Loving You (Motown/Universal) 1194 +87 137580 " 54]0
7 5  LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 1073 10 135410 28 47j0
6 6  JILL SCOTT Whatever (Hidden Beach/Epic) 1070 21 108240 20 49j0
5 7 MARIO Let Me Love You (/RMG/ 1059 -35 142345 14 16/0
10 o STEVIE WONDER So What The Fuss (Motown/Universal) 956 +274 128942 3 55/3
9 0 GERALD LEVERT So What {if You Got A Baby) /At/antic/ 892 +49 91327 9 51/0
8 10 ANITA BAKER How Does It Feel (Blve Note/Virgin) 788 N 104899 24 4610
13 m FAITHEVANS Again (Capitol) 624 +39 53417 7 46)0
12 @ LUTHER VANDROSS Think About You (J/AMG) 615 +12 90859 69 43j0
n 13 ALICIA KEYS f{TONY, TON), TONE & JERMAINE PAUL Diary (J/AMG) 556 -57 49775 41 3510
15 @ TINA TURNER Ogen Arms /Capitol) 482 +25 41612 10 381
14 15 PRINCE Call My Name /Columbia) 459 31 54913 44 3710
19 @ MINT CONDITION I'm Ready /image) 379 +81 20791 5 21
17 17 LEDISI fiBONEY JAMES My Sensitivity (Gets In The Way) (GRF/VMG) 357 -16 26757 10 2511
16 18 RAHSAANPATTERSON Forever Yours fArtistry Music) 357 ‘22 19192 8 2910
18 @ EARTH, WIND & FIRE flRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 327 +3 22326 20 1510
20 @ AL GREEN Perfect To Me (Blue Note/Virgin) 315 +32 12720 6 302
30 @ RAHEEM DEVAUGHN Guess Who Loves You More Afive/Zomba Label Group) 242 +101 22364 3 26/6
27 @ DESTINY'S CHILD Girl [Columbia) 232 +77 16147 2 255
21 23 ALICIAKEYS Karma LY/RMG) 203 -4 45954 17 150
24 @ SAMSON Atmosphere fFive Eight's) 200 +27 12349 6 1410
23 25  ANGIESTONE flANTHONY HAMILTON Stay For Awhile L/AMG) 170 16 11019 17 1510
22 26 KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG) 167 -26 9643 10 20/0
- @ TROY JOHNSON It's You (Sought After Entertainment) 166 +32 3806 2 1710
25 28  KOOL & THE GANG f/BLACKSTREET No Show ‘05 (Sanctuary/SRG) 158 12 5373 4 1511
26 29  RUBEN STUDDARD f/MARY MARY Ain't No Need To Worry L/AMG) 142 -20 9260 4 1710
29 30 TEMMORA fIHOWARD HEWETT There's No Me [LEG/ 130 -15 4213 2 1810
56 Urban AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/20-3/26. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

powerep[3]

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
URBAN MYSTIC Long Ways (Sobe/ il
SMOKIE NORFUL | Understand [EM/ Gospel) 18
JON 8. What | Like About You (Sanctuary/SRG/ 15

WADE 0. BROWN Where Do We Go For Love (33rd Street) 7

RAHEEM OEVAUGHN Guess Who... (Jive/Zomba Label Group/ [
DESTINY'S CHILD Girt (Columbial 5
STEVIE WONDER So What The Fuss (Motown/Universall 3
‘ TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
STEVIE WONDER So What The Fuss Motown/Universall +274
FANTASIA Truth s (J/RMG) +102

RAHEEM OEVAUGHN Guess Who... (ive/Zomba Label Groug)  +101

KEM | Can't Stop Loving You Matown/Universall +87
MINT CONDITION I'm Ready (/mage/ +81
OESTINY'S CHILD Girl (Columbia/ +77

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal) +11

NEW & ACTIVE

URBAN MYSTIC Long Ways /Sobe/

Total Plays: 107, Total Stations: 23, Adds: 21
CARLTON BLOUNT My Wite (Magnatar)
Total Plays: 103, Total Stations: 13, Adds: 1
SMOKIE NORF UL | Understand [EM/ Gospel)
Total Plays: 66, Total Stations: 20, Adds: 18
ALLURE Frustrated {ightyear/

Total Plays: 33, Total Stations: 9, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

WTLC/Andianapolis, IN*
WKX)/Jackson, MS*
WSOL/Jacksonville, FL*

REPORTERS

-

Stations and their adds listed alphabelically by market KMIKXansas City, MD*
WQVE/Albany, GA WBAV/Charlotte* WXMG/Columbus, QH* KSSM/Xilleen, TX
KSYU/Albuguergue, NM* WONC/Charlolte* WRDU/Dayton, OH* KNEKAatayefte, LA*
WAKB/Augusta, GA® WSRB/Chicago, IL* WMXD/Detroit, MI* KOKYALittie Rock, AR*
WKSP/Augusta, GA* WVAZ/Chicago, IL* WUKS/Fayetteville, NC* KJLHALos Angeles, CA®
WWIN/Baltimore, MD* WZAK/Cleveland, QH* WOZZFlint, MI* WMJIMLouisville, KY*
KQXL/Baton Rouge, LA" WLXC/Columbia, SC* WCMG/Florence, SC WRBV/Macon, GA

AL® mbia, SC* WFLM/F!. Pierce, FL* KJMS/Memphis, TN®
WMGL/Charleston. SC* WAGH/Columbus, GA WQMG/Greensboro, NC* WHQTMiami, FL*
WXST/Charleston, SC* WMXU/Columbus, MS KMJQHouston, TX* WJIMR/Milwavkee, WI*

WOLT/Mobile, AL*
KIMG/Monroe, LA
WWMGMontgomery, AL
WOQQKNashville, TN*
WYBC/New Haven, CT*
KMEZ/New Orleans, LA*
WYLD/New Qrieans, LA®
WBLS/New York, NY*
WRKS/New York, NY*
WKUS/Norfolk, VA*
WVKLNortolk, VA*
KRMP/Oklahoma City, OK*
WCFB/Oriando, FL*

WOAS/Philadelphia, PA*
WFXC/Raleigh, NC*
WKJS/Richmond, VA*
WVBE/Roanoke, VA*
KBLX/San Francisco, CA*

Music Choice Smoalh R&8/Satellite
Sirius Heart & Soul/Satellile

WPHR/Syracuse, NY*
WIMX/Toledo, OH®
WTUG/Tuscaloosa, AL
WHURMashinglon, DC*
WMMJWashington, DC*
WKXS/Wilmington, NC

POWERED[ W
MEDIABASE

*Monitored Reporters

74 Total Reporters

56 Total

Sirius Slow
The Touch/Satellite

XM The Flow/Satellite
WLVH/Savannah, GA
KMJIM/SE. Louis, MO*
WFUN/St. Louis, MO*®

18 Total Indicator

Adds for reporters

Did Not Report,
0 A Playlist Frozen (2):
are listed in R&R WHBX/Tallahassee, FL
Music Tracking. WSBY/Salisbury, MD

=

WADE O. BR

IN THE MOST ADDED
AT URBAN AC THIS WEEK!

THIS WEEK:
WWDM, WLXC, WUKS, KQXL,
KOKY, KNEK, KRMP, WTUG

OWN

THE JESUS GARBER COMPANY:
323-469-1504

“WHERE DO WE GO FOR LOVE”

CO

()arooveunited

ENTERTAINMENT

NTACT
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LAST THIS TOTAL 4= TOTAL WEEKS ON  TOTAL STATIONS! 4 . - iy Y gy 0,
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PA'S  AOENCE CHART ADDS Mo S T A DDé'b,
1 @  SMOKIE NORFUL | Understand (EM/ Gospel 935 +2 38718 20 33 | annst e weeLy A0S
2 ©  DONNIE MCCLURKIN | Call You Faithful (Verity) 834 +10 33020 19 30/1 | YOLANDA ADAMS Be Blessed intic) - 8
3 3 JMOSS We Must Praise (Gospo Centric) 651 59 27930 30 2611 ﬁ"'z‘g:"":{:ﬁz $Hfm Ot God fintagrity Gospel) 4
7 4 DEITRICK HADDON God Is Good Verty) 545 3 2503 322 S J
4 5  DONALD LAWRENCE Healed (Verity) 540 28 1865 27 18/0 MOST
6 6  BISHOP TD JAKES {/MICAH STAMPLEY Take My Life (Dexterity/cMi Gospell 514 37 25810 25 201 ”VCREA SED FL AYS
5 7 TED & SHERI Celebrate (Word/CurtyWarner Bros.) 511 51 20162 16 2310 R
11 €@  JAMES FORTUNE You Survived (Warld Wide Gospel) 505 +96 22893 B 603 | ganst 1me mees FLATS
8 9 LASHUN PACE For My Good (EM/ Gaspel) 500 2 15677 11 201 | YOLANDA ADAMS Be Blessed /Atiantic) +136
9 10 BENITA WASHINGTON Thank You [Light/ 4277 47 mn 19 16/0 | JAMES FORTUNE You Survived (Workd Wide Gospel +36
14 D BEBEWINANS Safe From Harm /Stil Waters/TMG) 412 +25 1726 9 2 ;‘:&m‘:g:‘;:ﬂ"f':'#:::;g ';l'(q'“ Mﬂféf’f””ﬂﬁﬂ*ﬂ;—}” *2:
q 5N nlertainment/ +
13 @  TIMBOWMAN My Praise @ma} ‘ 426 +19 18213 15 71 | TYE TRIBBETT & 6.4, Evryting Part L"g”:z" (S M) +44
10 14 GMWA MASS CHOIR Only A Test (Gaspo Centric) 3E9 -26 16463 22 180 | KiRK FRANKLIN & TRIN--TEE 5:7 Wake Up (Gospo Centric) ~ +39
16 15 FORTITUDE He's Alright (Word/CurtyWarner Bros.) mn B 15583 19 130 | NICOLE C. MULLEN Message For Ya /Word/CurtyWarner Bros.)  +39
18 @  RUBEN STUDDARD | Need An Angel L/AME) 338 +16 14582 12 1412 -':I"A':“;IT:S‘“: ""T;T ?:,",;::':,dwm mf’"” s *g;
17 17 DENETRIA CHAMP Go On Through it (/0) 34 5 15631 18 140 LA e
19 @ R ALLEN GROUP /K. FRANKLIN Something About The Name Jesus (Tyscot/Taseis) 323 +5 10610 8 140 NEW & ACT[VF
21 D LORIPERRY I Found It In You (Palance) 3z +30 13762 14 1801 CHOIR BOYE e At s e
- . HOIR BOYZ It's Alright Music One).
23 €  DAMON LITTLE Do Right (World Wide Easpe#‘ 281 +2 14799 9 1511 | e lay: 182, Toty Stations: 8, Adds: 0
22 22 TWINKIE CLARK He Lifted Me (Verity) 258 .25 12677 12 12/0 | Total Plays: 172, Total Stations: 6, Adds: 1
28 @  JONATHAN BUTLER Don't You Worry (Maranathal) 252 +32 12949 5 122 ¥0tl::m Al%w}sgs?hw q;laﬁ:/ .
. b 0 ays: ), 10 ations: 13, S:
24 24  DONALD LAWRENCE fHEZEKIAH WALKER You Covered Me fVerity/ 253 10 6342 7 120 [ o SANCTUARY CHOIR Lo | Tamk You A
25 €  MIAMIMASS CHOIR Glory, Glory findependent) 243 +3 9% 3 1812 | Total Plays: 167, Total Stations: 11, Adds: 1
26 @  ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 242 +14 10892 2 15/1 | ANTHONY EVANS Even More (V0)
27 @  JOHNNY SANDERS  Trust God (Platinum) 233 +8 10484 2 121 :anlt:s':lsagp:ﬁa:nstsd csm;": a'uAfdrS:;Y Moo
9 q G 5 m Not Tirs e
29 28 BISHOP PAULS. MonTonk. A Mighty guud Friend (Tehibah/Light/ 201 -16 6929 3 1301 | o Plays. 163, Totol Stations: 3, Adds: 0
- @  KURT CARR Let God Avise (Gospo Centric/lnterscape) 19 +3 4220 7 100 | SHEKINAH GLORY MINISTRY Yes Kingdom Entertainment]
€D  KURT CARR God Blocked It (Gaspo Centric) 182 +24 7661 1 8/0 | Total Plays: 151, Total Stations: 8, Adds: 1
: WILLIAMS BROTHERS Good To Me (Blackberry/
34 Gospel reporters. Songs ranked by total plays fqr the airpiay week of Sunday 5/20 - Saturday 3/26. Total Plays: 151, Total Stations: 8, Adds: 0
© 2005 Radio & Records B Songs ranked by total plays
4 KPRT/Mansas City, MO WPRF/New Orieans, LA WNNLRal NC WPGC/Washington, DC h
iVsTiatas, TX . N e ) ,
REPOR TERS %ﬁmhm TWATIGNS, JAL g:’-.ll:“- ﬂll.lh-"wu‘:‘w Wru"-"l;m W@m
; ; ; ; & b [yl 1 reRions gL — § B s
Stations and their adds listed alphabetically by markef | i gznoes 9 MGAH STAMRLEY oo, LA . & pusume
Arpeadms o Wiguniome (s | isSona. 0 N, i ™ i WPz, e
T e TOCIE LONG WAEW BTN TOTAL | & | Lo e USRnRE =3 APOAD: Tracy Botee | #&: Wole:F YT
S DA L o WTLCAndianagols, IN 17 LOURSUANA STATE MASS CHOIA.. % FORTUNE jote; For complete adds,
\GREG HOOVER... w rieston, SC ”“m” 8 11 MANY MASS CHOR see R&R Music Tracking.
0 PO: Ponl Asbinssn WLOKMemphis, TN 10 mﬂ"u'x’%“%"m
. GA N BEED - AR VA
?gmw ‘n YOLANDA ADAMS ':‘-tg-uu 34 Total Reporters
VOUNDAADANS WL Hiackson, M e b 3 TR VLNE TRIHTEEST A Rejoica/satellis 34 Total indicator
WCAO/Battimore, MO PO Jonel et 200 3 WSt ke —
POMD: Loe Mickasts B TR BVANS 25 YOLANDA, 36 NICOLE C. MULLEN Did Not Report,
¢ BETTESReAE 'WOAD/Jackson, MS WGOKMobila, AL Sheridan ite ;I;zgx;'vloz;n (:,):AR
3 le Roc
gm0 R R | Rimmeen (FEREETTUEE | Mcommemin
| Bigyerse JEscrmLTmmGT | 6 MGHY CLOUDSOF KOV AP, J Combe WINUCharleston, SC

Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins

34 @ Radio & Records April 1, 2005
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COUNTRY REPORTERS

(KBCVIAMIIM, ™

Stations and their adds listed alphabetically by market

. raverse City, MI
* | WGTRMyrtleBeach, SC | KOUTRapid City, SD WOTQ/Sarasola, AL WICH/Travers
5 nsvills, N WREBTMarrisburg, PA® | KWNR/Las Vegas, NV Slowy Sirmadl PIVMD: Mark Housion OMPD: Mark Wilson OMPL: Jack O Moley
WIINBiloxi, MS WUBE/Cincianati, OH WD/ OM: Cirs Tyler PD: Brooks 0'Brian PU: Stove S gty APO: Heidi Doclar § vantee
= PO: Marty Thompson POAMD: Jon Prell . ND: Sanamy Creise & R e e
O Bad Elt o NP Katy Oorwon 7 exci WP Newsie T -0 .
POMG B Clt P 0Dk oo e B - WOF e, | BUURen 0V KW Tuson, AZ
Y v Ve . OWPD.Daw ey s, Wi Savamah, A | WehedCow
8 s WIZ(Bilo, MS ™ KVOXFargo WWYZarttord, CT WEBNLawrel, WS WO K Lonke {ien o OM: Pat Garret 2 Gones STRAT
b PD: Bryan Rhades O PO: dustin Casa OM/PD: Lony Diakesey 4 A ICEN - P0: BosmarLoe
3 S PO: Eric Heyer MD: Joy Thomas Seat | e S | S g
g ND: Gwen Wikson WYGY/Cincionat, OH* ) iy APDARD: i s Dbl KVOO/Tulsa, O
1 KTHURRAN d MO: Scolt Winsion U 13 A, o
o M.l ot i N e o - KPR lversice, CA° PR Snlh
: Stephen Giwttar 3 om0 1 TAMRS TRITT OM: Lee Douglas KMPS/Seattie, WA*
WOMAKron, OH° WHWUBinghamion, KY %nmnun-h 3 i ntre 10LTHousion, TX* WSD(Nashville, TN POMD: Den Jofirey PD: Becky Brencer
OMPD: Kevin Mason POAMD: £4 Wallur e PO: Jofl Gasmison X OM: Ciay Huneicul CrmeTl - Ty Thosnat WWZD/Tupelo, MS
N WA CHESUTT GEORGE STRNT WBULALexington, s [ 4 Thass
Eamees - oronee, | SR T e Bl | R
s WGAR/Cleveland, OH* PD:Dave r:un § ,;ﬁ"% e - T e
WENA/Albany, KY* WOKRBiminghan, AL* | WG Chodkcobler e . Ll " KRMD/Strevepad, LA
PO: Buzz Brindle PD: Tom Hanrakan TR bl KKBQ/Houston, TX' Ky M0 Fronk Sorss WSLCRoanoke, PO: Les Acree KNUETyer, TX
MO8 APOMD: day Cze PO: Jobny Chiang OM: Robert Lindsey 10N HOSH PO: Bred Sharp APDD: James Anthony OMPD: Mickaed Cruise
g oA KCCY/Colorado Springs, CO° | wiaML/Fayetieville, NC MD: Chriati Brooks: ND: Karl Shaonon [N M0: Robyna Jaymes TOT AT PR 13 DERIS BNLEY
- PO: Travis Daily PD: Pasl Johnson R - G STRAT e
KBOVAIbuquerqua, NM* MD; Valerie Hart MD: Dean0 X
Lt om0 o T e 1ZI0(Lincoln, NE WortMew Landon, €T | wy¥oanok, VA = D Tt
e RO S S -l VG Der ool OM: Jim Stee! RO e POMD: ool Deacng m€ #mm,m B o
12 G STAT KAFFfFlagstafl, AZ 15 G st PD: Brian Jernings 7 NS OTSON o PTea ® LS
KRST/Albuguergue, NM* » | PD: Chris Halstsad § o APD/MD: Carol Tomer 7 Wzt SR SETN
] KXCS/Calorada Springs, €O e i PR, o
OM/PD: Eddie Haskell WBWN/Bloomingion, IL m:mm W m_.wu § oL w fvs KSUX/Sioux City, IA KNGNisalla, CA
' e e, | 1wl pEEy e KSSNALitls Rock, AR* | (et Sty O D oy 10D aliciaes | TR Do e
=g : Buck O LIS 17 Taae At POMC: Heritage POND Mcllz 3 : § GEORGE STANT
reniues % Rt T T WO ntsville, AL 1 ﬂllu’lyﬂ! " mm PO: By Kidd ‘:Wm{g' "A%
W AMHu RASTAL FATTS 6 SATIAMCBROE MD; Wik
/Nexandria, LA WCOS/Columbia, SC* OM/PD: Todd Berry PATGREN | o
YRRV/A 3 WHKI(Bluefield, WY PEUSTN W0: Dan McClaia o D WBY1/South Bend, IN m e
PO/AMD: Steve 3 N GRETCHBN KZLA/Los Angeies, WIRKMW. Palm Beach,
) FOMD: Jos aes APDMD: GlenGaren ] anme OMPO:R.1. Cors KNFM/Ddessa, TX i PD: Mikch Makan
§ 2000 s 11 AEBAMCENTI LA SELTN D: Yomga Campos : John Moesch W)XX0/Rockford, IL GE0RGE STRAT MD:J.A. Jackson
;wm 3%& WFBE/Fint, Mi . ‘WM K-t PO: Steve 1 JON RADALL
| S WCOLColumbus, Ot | PO:CoyeClls bohpimngoh s NP Kay s KDRK/Spokane, WA* N
ey Crenghaw Geronimo 3 o
WCTO/Allentown, PA* ! Eiﬂl‘ oA Oan E. 2ukn ! o PD: Bob Richards WAMZ/Louisville, KY* KTST/Dkdahoma City, 0K’ GEDRGE STAATT O Tim Cotter
PD: Shetty Easton 3 GEORGE STRAT Al MD:4.0. Canmon POAMD: PD: Allen PO: Jay Daniels WACOMaco, TX
Sam Malone  Emota B 3 Rt D Con § e > | APm:Bobcaste i
i Kz, 10 Lt R T = s | g OuED 1
‘GEORGE STANT OMPD: Rich Summers. WXFL/Florence, AL 'G. Cole HY-Lade
APOND: SQ/Cookeville, TN Murdock 10KT/Omiaha, NE* AFD:Greg H -
AL Spocer ke :ﬁ-mm POMD: Say KLLAubbock, TX PD: Tom Goodwin Jomalor Wood TR WMZOMWashington, DC*
KGNG/Amaritio, TX peetemtilesb W PD: Rick Adams OMPD: et Seat MO: Craig Allen | o OM: Jelf Wyal
DTt Ko/Baise, 1 PD:Pil Gl e VR |NIMDKGe | o KOSk WA | o Gope iy
APDAND: Paick Ciark APOMD: Sim Miller WO Stewart tames . QLU WCENSaginaw, MI OM: obert Hardes KD:Shalley s
APOMD: Pa [ Pl KSKS/Fresno, CA PD: Joby Phles POMO:Pasi “Copul” Neumam £ 283717
? oS S PD: Sleve Pleshe WDENMacon, GA KHAY/Oxnard, CA MD: Kelh Allon APD: Lyn Dasiels
. S PO TomFeenas P i < L
Anchorage, AKX mm"v MA® KRYS/Corpus Chwisti, TX 'i &u'%‘m miow APOAND: Lawr Staring Hr e ? ResncEnRE COWRON TROY :—nmm, w
Dennis Bookey : Wiz Brogbey : Frank Edwards o | B :
e APOMO: Glony Rogers 5 Goma e e . s WKC/Saginaw, MI WPK(Speingfield, MA® | APDMD: Vamessa Ryan
PD: Matt Valloy ? ot S s e WROO/Jacksomville, FL* | WWOM/Madison, WI OWPD: ick Waber PO: R Mekay "
W Bty Hakcher Woveno 7 ot st KUADFL. Colling, CO Gail Austin PD: Mark Grantia KPLWPalm Springs, CA DemiEcu APD: Nick Damon
Tl ] PO Mark Caliaghan PO: Casey Carler MO Ml McKonzie Gordon et RN MO: Jessica Trler WOVK/Whesling, WV
KAGO/Bryan, TX KPUDallas, TX APD: Dave Jensen b S MO: Kary James o i : in Elot
MO risn 0 GG ST Tt ot POAD:
WWWW/ATn Arbor, M) | POD: Jesslle Alen ::;m Cooknm 0 i - s el
OM/PD: Rob 2 RASCALRATTS : Smokey o PaN ciy* KIAUMason City, 1A
SO PISON : Cody Alan 'WXBQ/Johnson City , MO
ks 3 S 0: Cody POARD: BillHagy POME: . Boks WWumm gwnh R mmmny, ) mlﬂ NWM M‘”ﬂ T
WNCY/Appleton, Wi . WCKT/AL Myers, FL* L ol APOND: Sandea Loe AP Carty Clark OMPD: Breat Waver
) WYRK/Buftalo, NY' OM/PD: Steve Amari 3 GEORGE STRNT 7 LEE MR WOMACK EORGE STRAT
OM: Jet McCarthy d llas, TX*
PUE Rt Shmme PD: Joh Pauk KSCS/allas, HPOMD: Do Logan . .
v : Weady Lymn OMD: Lomin Palagi " Bxroy WFGLJohnsiown, KTEXMcAllen, TX WFYRPeoria, IL city, UT |
1 iovveson ¥ APOMD: Chrs o i MO; Cara Mosby ON: By Santago Hic Morgan KSOPASalt Lake City, KSD/S1. Louis, MO' KFOUWichia, KS*
RSN 4 i & n : .
§ s B T T | o PO Jaso Cerda ONED. Bic e APIVMO: Debly Torp OM: Milke Whoeler OM/PD: Beverlse Brannigan
WKSF/Asheville, NC e APD: Frankie Dee T S A PD: Steve Geolleries MD: Carol Hughes
3 - . 1 ANARDA WILKINSON
: eff Davis i 5 MO: Paiches WXTU/Philadeiphia, PA' | T MD: By Groemeond
OMPD WOKO/Burlington RIFL. Myers, FL KIXQ/Joplia, MO S A
e | wwe ! o bt
APD: Sharon Green PD: Steve Pelkey WGNE/Daylona Beach, Phll OM: Jason Knight : Bob Mekay
PO: MarkPhillps Cadiltac dack 0
MD: Brian Hatfisld WO Moy 1 Job OM: B.J. Nietsen MD: Stevs Hart PO: Sieve APOND: Cad) KUBL/Sait Lake City, UT' WIS, Louis, MO*
2 Gtree s i POAMD: Jel Davis RSt AT 15 e PO: Ed Hil Sremed Ks*
ol e M o KW, o8 P e P Dk
! 1 (v s PO: Lay Neal KSLE/Phoenix, AZ* X EE0reE STRAT 'MD: Damy Montara :
WKH/Allanta, GA* " WYZB. Watton Beach, FL Hrr Lo WD:; Scotl Schuler PD: Jay McCarthy - ! B0 0 Hﬂ’ﬂ
OMP: Mark Richards KHAKCedar Ragids, IA | \conen e coe OM: Scrskch - g AP Do Colig b = i
MD: Johony Sray OM: Dick Stadien PO: Joel Burke PD: Todd Nison — ity gy
Yok PD: Bob James MO: Gaerelt Dol HD: Jobm Sytas WHWNAG g L3 CA* o
; Dawn Johnson 7 Geopee ST N PO:PJ. Lacey ] WBIOUMemphis, TN® KGKL/San Angelo, TX OM: Rickard Perry wgev/mm Bare,
13 T NG b %MG ‘Reitly Tidwell A PD: Mike Krinik
Tl s 5 " G STAAT PD: Lance KNIX/Phoenix, WPD: Boome PO: Randy Black
WPUR/Altantic City, NJ WOHK/. Wayne, 2 e MO: Joln PD: Staun Holly -t %“M !'I)'&Imm
POAD: Joe KHKUDes Moines, IA* OMPD: Rob Kelley Y. D Gwen Fosler e 3 g Lt
¢ s WIXY/Champaign, IL OM: Jack O'Brien * et ms'l‘u:m City, MO § Y 3 G ST i W
: Nicale POMO: Jioany Ofsen PO: Wiz Kennedy KAINSan Antonlo, TX®
wnrwmm. GA ] v Nokis N 0, 1. Mekni [ wosy, o O n el s mlmm, NC
PD: T Gentry WOGK/Gainesville, FL* WOKK/Meridian, Pittsburgh, 2 et : :
PDMD: Ray PO: Keith Clark 1 DARRYLWORLEY PO: Rich Lauber APDMD; Banis.
VERBEY | wesarenon. 5O | wvcomenon, wr S Eransas iy M0* | 2 S SoseyRitans | SR, - S it
WD Big Red APD/D: Sloney \ § DNV WOREY
kT W e | ERE et . o 5 e
KASE/Austin, TX* ol iy APON0: Tooy Was/Miami, FL* . KSON/San Diego, CA® bR
PD: Mac Daniols TS Ve rand Ragids, Wit | 1 PD: Bob Bamet ol ek PO Jobn Mars KD Yakima, WA
APOAD: Bob Pickett REBECCALYNN HOWHAD WBCT g 3 OM: Fra okds. Boynion
B WNKTCharlesion, SC* | e i DpUOIOMET | WOAFKsozas Ciy, M0+ | MD:Dariens brans P0: MarkLindow WhBTalstassee, FL | Pi-DexerBomion
. PD: Brian Driver "PM}‘& PD: Wes McShay RASCAL RATTS m Evong &m
KUZBakerstield, CA OsTMRodc | WDJR/Dothan, AL 1 St APOMD: Jeasa Garcia WMILMitwaukse, WI* KUSS/San Disgo, CA* e
PO: Evan Bridwel 'F"E",..,., OM: Jenry Broadway bt PO: Kerry Wolle KUPLPortiand, OR® PD: Mk OBrian bl
WD Karen Gartla " G st POMD: Brot Masun WIQR/Groenstoro, NC* APD: Scon Doighin PD: Caryoke 8 G et -y WGTYNork, PA*
[ . i et O Tim Satield WIVKXnaxvilie, TH* O it Morgan WO: Rick Tepor 7 e POAD: Brad Acctin
-k T e PD: Bill Dotson OM/PD: Mike Hammood | S % 5ot womrv WaYK/Tampa, FL* -y
o WOBE/Charlesion, WV & AMBGSON ML e Wt MO: Colleen Addair 1 AAEsET o 7 WA T mm YEH AGERSH
OM: Jofl Whitehead o .| KWalPortiand, OR® OMPE: 5
'WPOC/Baltimore, MD* PD: Ed Roberts KHCB/Duluth PRI GREEH KEEY/Minneapolis, MN PD: Mike Maore . | APD:Beecher Martin WO Youngaiow
PD: Ken Boesen MO ERMOY cituces | OWPO:JobonyLos Walker | WRNS/Groenvita, NC* L) OM/PD: Gregg Swedbery MO Srammah oes mmw:m':‘m-“ MOy Rabers Ok Youngs! ., O
Wi i ) e e DLt Lae | P T bocn TR TR 400 Dog s
N A L0 f - | worgpummonn, we | | R WO B Lee
WYNKBalon Rooge, LA* | WIKT/Chariote® WA Eau Claire, W1 o i OM; Mark Eicson R WU Tampa, AL 2 o
OM:Bob Wrphy OM: Bruce Logan Py house wes: s |ouchayene, ae | PUCIEER R penee . w“'{',,l‘“' o
il 1T B OM/PD: Scolt Joheson HO:Saen = Jemim, lflepnits e
. - 1
APOMG Ao bres | T predereriionwig] 57 B PO Jele roweren[:7]
iy 7 60T R TE0 KJL0/Monroe, LA | e Ll DL “ F | ABAQE
D A" PASD: Stevo Gramzzy e Uissiluos PD: Joha Reynolds OWPD: Barry kel MED \
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New R&R Country Chart
Methodology Unveiled

Something’s got to change

"he challenge put forth during the recent label heads’ panel
at CRS seemed simple enough: Create a chart that can’t be

manipulated.

The task, however, is daunting. Through the
years trade publications have employed a vari-
ety of methodologies to create their charts: num-
bered station playlists, heavy-medium-light re-
porting, projected plays, historical plays and,
most recently, electronically monitored actual
airplay.

Regardless of a trade’s best efforts, howev-
er, results-oriented promoters and promotion-
needy programmers have exploited any meth-
odology developed for their own interests. In
the past, when things got too bad, trades would
simply invent a new methodology and the en-
tire process would begin again — a vicious cy-
cle.

The label heads’ panel, at which one label
president exhorted the trades to come up with a
system that could not be corrupted, and some
fractious discussion at the “Town Meeting” clos-
ing the recent CRS, suggested that frustration
levels have risen to the breaking point in both
the radio and record industries.

With that in mind, we humbly submit this
modest proposal for creating a truly un-manip-
ulatable chart that can still serve as a useful tool
for both businesses. This proposal has been pre-
sented to, and accepted by, label presidents and
radio’s top group programmers.

A Modest Proposal

R&R’s radio-monitoring partner, Mediabase
24/7, will soon begin monitoring all 2,146 Coun-
try radio stations in the United States. Once it
ramps up and reaches that level of monitoring,
R&R will put its new methodology in place. At
that time we will randomly select 150 stations
each week to be that week’s reporter base. The
identity of those stations will not be made
known to the stations or to country record labels,
either before or after the station’s in-tab week.

The rest of R&R Country’s present chart pol-

icies — weights, recurrent policy, etc. — will still
apply. The only change is that new panels will
be selected weekly and will be secret.

R&R Country Editor Lon Helton said, “The
reporting system as it’s been operated the last
45 years is like Arbitron giving radio program-
mers the names and addresses of all the diary-
keepers. It can hardly be called research, you
certainly don’t get an unbiased view, and you're
sending golden invitations for abuse.

“We feel our new system will cure all th ills
and provide a chart that will be impossible for
labels and willing radio programmers to bas-
tardize.”

Following our meeting with one three-im-
print label-group president, we were told that,
upon the new methodologies’ implementasion,
he planned to fire his entire 26-person premo-
tion team and replace them with minimum-
wage client-service reps. “There’s no way we can
promote 2,146 Country stations,” he said. “So we
certainly don‘t need high-priced promoters with
huge T&E budgets.”

Asked how radio stations will get requests
filled for listener-appreciation shows and back-
stage meet-and-greets and have their other needs
met, the president responded, “Let them eat
cake.”

The affected promoters won't be out of work
for long: Another head of a trio of labels said he
would be hiring all of them. “We'll be working
every Country station in America to give us the
maximum advantage,” he said.

“We'll need that many people to handle the
flyaways, live lobby shows, mug and T-shir: re-
quests, etc., for all those reporters.” Asked
whether that might threaten the overall firan-
cial viability of his label group, the chief replied,
“That’s never stopped us before.”

We will advise you one week before the rew
policies go into effect.

CHR/AC Anti-Country

Conspiracy Uncovered

ﬁ R&R investigative reporters have uncovered a covert operation de-
signed to suppress Country ratings that has been implemented by
top-level Pop programmers at most of the nation’s leading broad-
cast companies. Said one source, “We're never going to go through
the ass-kicking we took in the early '90s again. Back then Country
was No. 1 12+ in places like Detroit, Cleveland, Milwaukee and other

Continued on Page 42
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CRB Creates ‘40% Rule’ For Next CRS

Citing the need to maintain higher levels of quality at its sessions,
the Country Radio Broadcasters has announced a plan o electroni-
cally monitor audiences at next year's seminar. The result will be that
any panel falling below a 40% interest threshoid among attendees
will immediately come to an end.

The CRB will use the same Broadcast Architecture rheostat technology
recently on display at the CRS’s “You Be the Judge” session. In the future,
everyone attending every CRS session will be equipped with a handheld device
that will allow them to constantly assess their interest in the session. Turning
the rheostat’s control knob to the right will sigpal panel approval, while a twist
to the left will register disapproval.

CRB Asst. Exec. Director Ned Troutt told R&R, “The goal is to provide real-time
qualitative measurement of each panel. That feedback will serve notice to
moderators and panelists alike that they are either striking a chord with
attendees or boring the crap out of them. They shouid be able to use the data
to create better panels while they're actually in progress by identifying what
attendees are interested in.”

Troutt would not comment on whether the new system would also be used
during Charlie Monk's monologue prior to the New Faces Show & Banquet.

CRS Agenda Co-Chair Mike Knickers said, “We set out with the best of
intentions by trying to book interesting panelists and knowledgeable modera-
tors, but occasionally we get a real stinker. Measuring the interest level of every
panel will allow us to quickly pull-the plug on those falling below 40% so we
stop wasting people’s time. Ending rotten sessions will free people to move to
better sessions.”

Asked what would happen if all concurrent panels in a particular time slot fell
betow 40%, Knickers said, “I guess we'd all just adjourn to the bridge bar,
which is where most of the folks would rather be. Hell, that’s where the best
discussions take place anyway.”

—— e — — =

Nashville-Based Brain-Eating
Microbe Discovered

Investigators from the Centers for Disease Control and Prevention
in Atlanta have discovered a previously unknown microbe that at-
tacks the cognitive areas. of the brain responsible for managing and
programming successful Country radio stations.

Researchers have isolated the microbe as indigenous and exclusive to
Nashville. CDC vP/Infectious Diseases Dr. Gene Dumasse noted that the as-
yet-unnamed bacteria spawns one of the most narrowly targeted viruses he
has ever seen.

“The organism cannot live outside of Nashville and only affects those who
make their living in Country radio,” he said, adding that Country radio denizens
are apparently infected when visiting Music City. “We don't know why yet, but
the virus turns Country radio people stupid virtually overnight.”

CDC investigators told R&R they first became suspicious that something was.
not tight when they noticed the.large number of prevjously successful Country
GMs and PD who were moved out of their jobs and then unable to find work for
long periods of time.

Dumasse said, “We watched as Country managers and programmers were
replaced time and time again by counterparts who had never worked in the
format before. Since successful people don't lose all their skills overnight, we
felt there had to be a biological reason behind the malady.”

Confirming the CDC'¢ initial suppositions, one group executive VP of radio
who recently interviewed a number of candidates for the GM post at a highly
successful Country outlet said, “I was astonished by the deer-in-the-headlights
look | got from so many Country-experienced managers. None of them had
even the most rudimentary understanding of sales, marketing or branding. |
had to go with onge of my Pop buddies who was displaced by consolidation.”

Another GM who recently interviewed PD candidates noted the same
conditions among most of the Country-Centric PDs she interviewed, expressing
disgust that none of them had personal shoppers at Nordstrom. “Successful
Country PDs of the past just aren't able to keep up today,” she said. “Only Pop
programmers really get it anymore.”

The CDC is reportedly working on a vaccine. In a rdre twist, it won't be
administered to the microbe-infected Country professionals. It will be injected
into those responsibie for hiring people to run and program their Country
properties. Hopefully, it wili be available soon.

T LT AR
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RR CONVENTION 2005

R&R ROCKS
CLEVELAND/

RENAISSANCE CLEVELAND HOTEL

CHR/POP
Tracy Austin
KRBE/Houston

URBAN
Terry Base
Citadel

SMOOTH JAZZ

Suzanne Berg
Verve

ACHOT AC
Pete Cosenza
Columbia

RHYTHMIC
Kid Curry
WPOW/Miomi

ALTERNATIVE
Leslie Fram
WNNX/Atlanta

ROCK

Ray Gmeiner
Virgin

ADVISORY COMMITTEE MEMBERS

SMOOTH JAZZ
Paul Goldstein
KTWV/Los Angeles

ROCK

Keith Hastings
WAAF/Boston

URBAN
Cynthia Johnson
Warner Bros.

URBAN
Ken Johnson
Cumulus

SMOOTH JAZZ
Bob Kaake
WNUA & WLIT/Chicago

SMOOTH JAZZ

Allen Kepler
Broadcast Architecture

ALTERNATIVE
Robbie Lloyd
interscope

JUNE 23-25-°2005

and these are the people who
are going to help make it happen...

CLEVELAND INSIDER
Mike Mcvay
McVay Media

ROCK

Raymond McGlamery
Reprise

CHR/POP

Richard Palmese
RCA Music Group

ROCK

Doug Podell
WRIF/Defrolt

CHR/POP
Tom Poleman
WHTZ/New York

CHR/POP

Dave Reynolds
Universal

AC/HOT AC
Jim Ryan
WLTW/New York

RHYTHMIC

Rick Sackheim

/" Zomba

ALTERNATIVE
Jacqueline Saturn
Epic

RHYTHMIC

Jimmy Steal
KPWR/Los Angeles

ACHOT AC

Greg Strassell
Infinity

ACMHOT AC
Linde Thurman
Curb

ALTERNATIVE
Kevin Weatherly
KROQ/Los Angeles

RHYTHMIC

Michael Williams
J Records
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Joining The Country Club

I've always been a bit more country than rock ‘n’ roll

Howdy, partner. Is that too cliched? Well, that’s my sentiment
right now. I must say that it's very exciting to be named
your new Associate Country Editor. This first column will basi-
cally be my introduction to you. You're surely asking yourself,
“What qualifies this guy to write a weekly column about the
Nashville country scene?” Let me explain.

Despite my years as a Rock radio program-
mer and consultant and, most recently, Rock
Editor here at R&R, I've always had a special
place in my heart for country music. My fam-
ily is from Hawaii, land of the original steel
guitar. In my household [ was much more like-
ly to hear Eddy Arnold and George Strait than
The Rolling Stones and Led Zeppelin. But
enough about my family.

I've always believed the only true Ameri-
can forms of music are blues and country, and
I've always sided with country. This love af-
fair is what led to the culmination of a lifelong
dream: to move to Nashville and live the coun-
try-music lifestyle. Man, I'm breathing better
already, especially since I'm finally leaving the
Los Angeles smog behind.

Spurred On By The Rodeo

So, my fellow country Americans, where do
Ibegin? It's taken lots of courage to get up the
nerve to make this big lifestyle change, but sev-
eral factors have contributed.

First of all, I've always had a fascination
with rodeos. As a kid I used to scan the TV dial
for anything resembling a rodeo. Remember
rodeo legend Larry Mahan? [ had pictures of
him riding those big bucking bulls all over my
wall.

Tused to read everything I could find about
Mahan. I recall that, as his high school gradu-
ation neared, Mahan learned firsthand the
dangers of his chosen career path: At a rodeo
in Stockton, he was bucked off a bull named
Rattler. Rattler tromped on Mahan’s jaw, break-
ing it in five places. For two months Mahan

S

were unavailable for comment.
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OPRY TICKET SALES SLIP the normal long lines at
the Grand Ole Opry box office took a big hit when a perfor-
mance by metal band Slipknot was announced. Opry officials

had to take his meals through a straw. I'll nev-
er forget this great quote from him after the
accident: “I've got to admit, [ had a few chick-
ens in my gas tank after that.”

Mahan also looked cool. Around 1970 he be-
gan to grow his hair and sideburns long and
wear flashy clothes like broad-collared print
shirts, hats with ornate bands and puka-shell
necklaces. He was a big winner too: Mahan
won six National Finals Rodeo world titles in
the late ‘60s and early "70s. You got a big gold
buckle for being world champ.

When Mahan retired he said, “I left the 73
NFR with that sixth world champion all-
around cowboy buckle. The goal had been
reached, but in my heart I knew that [ would
never rodeo again with that fire in my belly.”

While most kids my age were into main-
stream sports like baseball and football, my re-
deo fetish wouldn’t go away. I wanted to ride
a bucking bull like Mahan, but a couple of
things got in the way of my actually achiev-
ing this dream: I lacked balance, and I was
painfully uncoordinated.

So 1 decided to do the next best thing: I be-
came a rodeo clown. Despite the goofy getup,
Iactually enjoyed dodging bulls and occasior -
ally diving into a barrel. You probably think
I'm nuts, but, man, what an adrenaline rush'

As Kenny The Clown I've yet to break into
the big rodeo tour. Instead, I've had to settle
for local events in California. I'm hoping this
move to Nashville will allow me to participate
in more national rodeo events in Texas, Okla-
homa and Tennessee.

All The Country
Gossip That Fits

By this time you're probably
asking yourself, “So he’s into
the rodeo. Why, again, is this
guy qualified to take over the
Nashville column when Chuck
Aly did such a great job?”

Let's get down to the nitty-
gritty here, folks. You've been
reading so much crap about
Nashville from Aly that you
probably believe it, right? Come
on. Everyone knows that Coun-
try Editor Lon Helton does all
the work in the Nashville office.
You're kidding yourself if you
believe all that junk Aly writes
about CRS. And that sappy col-
umn he did about how greeting-

ing to Nashuville.

5] this switch.”
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Anthony New Nashville Editor
Aly becomes Rock Editor in R&R staff swap

In a surprise move, R&R Rock Editor Ken Anthony has been
named Associate Country Editor, handling the Nashville column,
as Chuck Aly transfers to Los Angeles as the new Rock Editor.
Anthony, who has experience as a rodeo clown, will be relocat-

Anthony says, “I've been toying with the idea of spending my weekends
getting back into the rodeo-clown business, and Nashville is much more
centrally located to many of the country’s great rodeos. | want to thank
R&R Publisher/CEQ Erica Farber for allowing Chuck Aly and me to make

“Ken has done a great job for us since he joined us here in Los Angeles
last September,” Farber said. “Frankly speaking, it's been tough keeping
him motivated while several of his Rock stations have flipped formats
under his watch. His true love of country music and his passion for rodeo
will, hopefully, reinvigorate him. He loves the Nashville lifestyle as well.”
Anthony also cites the tremendous number of quality golf courses in the
Nashville area that will help feed his other passion. “| look forward to
spending my weekends golfing in the morning and dodging those big bulls
in my clown outfit in the evenings,” he says. |
To prepare for his new role, Anthony has secretly been building an [
1
1

impressive library of quality country releases. “While everyone thinks |'ve
been rocking out, I've been home listening to everything frorn Brooks &
Dunn to Rodney Crowell,” he says. “Tim McGraw's single ‘Live Like You
Were Dying’ always makes me cry, but piease don't print that.”

S |

card company Hallmark commissioned the Val-
entine’s Day-themed album My Heart from
Martina McBride? Puh-leeze!

gk

Larry Mahan: my hero.

Ibelieve that what every Country radio and
record person really wants to read about is
Nashville gossip. I mean the real juicy stuff,
like who's sleeping with whom and which
stars have had a little work done, if you know
what I mean. All the juicy gossip. Let’s hear it
for all fluff and no boring stuff, OK?

[‘ve been doing a little digging on the streets
of Nashville and have come up with some
good dirt already. You'll never believe the kind
of wheeling and dealing that goes on behind
the scenes in this town. And much of it has
been too sensitive to report — until now.

Music Row’s New Directions

Anyone who's ever been to Nashville
knows that the heart of the so-called “Music
Row” is on quaint little 16th and 17th Avenues.
These streets house the majority of Nashville’s
top country-music businesses. Several key
record labels, management companies, pub-
lishing houses and recording studios reside on
Music Row.

But what your new Nashville Editor has un-
covered will probably shock you: You see, 16th
and 17th Avenues are famous one-way streets,

www americanradiohistorv com

with 16th going north and 17th going south.
Well, that’s about to change.

In a major revelation, Nashville Mayor Bill
Purcell spilled the beans to me in a recent in-
terview. “For years those two one-way streets
have been the heart of Music Row,” he said.
“But, frankly, I'm a little tired of driving the
same way on 16th and then back down 17th,
and vice versa. And [I'm not alone here.”

Purcell believes that reversing the directions of
Nashville’s most famous one-way streets could
actually stimulate tourism. “Think of all the Mu-
sic Row fans who will come back to town just to
drive those streets again, in a different direction,”
he said. “Tknow for a fact that people will line up
for the privilege.”

Grand Ole Slipknot

While Purcell’s plan might raise eyebrows,
it's nothing compared to the havoc the follow-
ing news will create once it’s announced:
Heavy metal rockers Slipknot are about to
break the sound barrier at the Grand Ole Opry.

You read it here first. The Opry is looking
to expand its musical horizons, and Opry VP/
GM Pete Fisher s about to announce a special
performance from Slipknot, set for Saturday,
May 7. “We‘ve been thinking of ways to bring
in a new audience to the Opry,” says Fisher.
“After all, there are only so many times we can
book artists like Loretta Lynn. Hey, if she can
hang out with that weird alternative guy Jack
White, why can’t the Opry rock a little?”

Slipknot’s label confirmed the unusual
booking. “Yep, it’s happening,” says Roadru-
nner Records VP/Promotions Mark Abram-
son. “They’re finishing up the first leg of their
Subliminal Verses world tour April 30. We
think this melding of heavy metal and coun-
try might start a whole new movement.”

Abramson also confirmed that, for this
show, Slipknot will forego their normal gro-
tesque masks in favor of disguises with more
of a country feel. “In keeping with the Opry’s
barn backdrop, the guys will be wearing
masks of their favorite barnyard animals —
you know, cows, pigs, sheep,” hesays. “It's go-
ing to be a night to remember.”
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@ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt) 767 386 273 +137 20515 9097 1 345 BOBBY PINSON
40 44 JULIEROBERTS Wake Up Older Mercury) 758 33 307 31 18710 440 B8 4200 Don't Ask Me How | Know (RCA)
42 (D RASCALFLATTS Skin (Lyric Street) 786 43 223 +20 28981 894 8 [0 “;:;EH"F{“:TZTB:B
45 (D DIAMOND RID Dne Believer (Arista) 721 94 283 +35 18907 3230 4 3955 Fast Cars And Freedom (Lyric Street)
43 (@ GEORGE CANYON My Name (Universal South) 675 9 302 +9 17662 6 a4 3 24 Adds * Moves 41-30
46 (D KENITHOMAS NotMe Moraine) 613 13 256 +6 18090 698 11 2812 ) TRICK PONY
@ JAMIE O'NEAL Somebody's Hero (Capitol 526 418 160 +131 15083 10671 1 117 It's A Heartache (Asylum/Curt)
. . R 3 Adds * Moves 31-33
€ CcowBDY TROY |Piay Chicken With The Train (Raybaw/Warner Bros.) 484 212 114 +16 19607 11538 1 812

Songs ranked by total plays

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airpay week "
of 3/20-3/26. Bullets appear on songs gaining points and/or plays or remaining fiat from previous week. if two songs are tied in total points, the song with the larger Station playlists for all R&R reporters
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points are available on the web at
lists the songs with the g week-to-weeki in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average www radioandrecord

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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COUNTRY TOP 50 INDICATOR
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April 1, 2005

ARTIST TITLE LABEL(S)

CRAIG MORGAN That's What | Love About Sunday (BBA/
KENNY CHESNEY Anything But Mine (BNA/

BRODKS & DUNN It's Getting Better Al The Time (Arista/
SUGARLAND Baby Girl (Mercury)

JO DEE MESSINA My Give A Damn's Busted (Curly/
MONTGOMERY GENTRY Gone (Columbia)

LEE ANN WOMACK | May Hate Myself In The Moming /MCA)
ANDY GRIGGS if Heaven (RCA/

TOBY KEITH Honkytonk U (DreamWorks)

JOSH GRACIN Nothin' To Lose (Lyric Street)

BILLY DEAN Let Them Be Little (Curty)

JOE NICHOLS What's A Guy Gotta Do [Unversal South)
TIM MCGRAW Drugs Or Jesus (Curb)

GRETCHEN WILSON Homewrecker (£pic/

MARTINA MCBRIOE God's Will (RCA4)

TRACE ADKINS Songs About Me (Capitol/

DIERKS BENTLEY Lot Df Leavin’ Left To Do (Capitol)
LONESTAR Class Reunion (That Used To Be Us) (BNA)
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA)
SHANIA TWAIN Oon't! (Mercury/IDJME)}

BLAKE SHELTON Goodbye Time (Warner Bros.)

BIG & RICH Big Time (Warner Bros.)

DARRYL WORLEY |f Something Should Happen (OreamWorks/
PHIL VASSAR I'll Take That As A Yes {The Hot Tub Song) /Arista/
KEITH URBAN Making Memories Of Us {Capitol)
SHEDAISY Don‘t Worry ‘Bout A Thing (Lyric Street)
RASCAL FLATTS Fast Cars And Freedom (Lyric Street)
ALAN JACKSON The Talkin’ Song Repair Blues (Anista/
KEITH ANDERSON Pickin’ Wildflowers (Arista)

BOBBY PINSON Don’t Ask Me How | Know (RCA)
TRAVIS TRITT | See Me (Columbia)

TRICK PONY It's A Heartache (Asylum/Curly)

BUDDY JEWELL If She Were Any Other Woman (Columbia)
GEORGE STRAIT You'll Be There (MCA/

REBA MCENTIRE My Sister (MCA/

MIRANDA LAMBERT Me And Charlie Talking /Epic/

PAT GREEN Baby Doll (UmveraalapmliicMercury
HANNA-MCEUEN Something Like A Broken Heart (MCA/
BRIAN MCCOMAS The Middle Of Nowhere (Lyric Street/
GEORGE CANYON My Name (Universal South)

VAN ZANT Help Somebody (Columbia)

AARDN LINES Waitin On The Wonderful (BNA/

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt/
ZONA JONES Two Hearts (D/Quarterback)

KATRINA ELAM | Want A Cowboy (Universal South)

HOT APPLE PIE Hillbillies (DreamWorks)

DIAMOND RIO One Believer (Arista/

LAUREN LUCAS What You Ain‘t Gonna Get (Warner Bros.)
AMBER DOTSON 1'll Try Anything (Capitoll

KENI THOMAS Not Me (Moraine)

B B B W
5126 .29 4163 7 123812 1316
5060 220 40%0 +181 119433 5290
4980 124 39¢9  +111 117064 3150
4829 159  38E1 148 112221 4766
4071 280 3262 +200 95522 6013
3992 193 3250 +157 96848 5583
3908 118 3169  +75 93340 3248
3903 154 3122 +107 89856 718
3768 101 2099  +75 88633 2032
3516 582 2695 472 83798 12339
3405 .658 2739 554 81310 -13829
3290 143 2638 +110 77922 3207
3281 15 2644  +22 76298 105
3197 389 2574 4278 76370 9659
2808 93 2300 +104 67969 2949
2751 115 2223 4«77 66187 2978
2557 301 2105 +272 60822 7778
2550 158 2063 +147 59804 3723
2351 154 1961 +115 55576 3383
1930 2 1503 21 45232 -259
1929 243 1605 +197 45266 6369
1793 194 1465 +164 42269 4579
1593 215 1281  +165 37169 5383
1496 113 1233 +85 36863 3040
1480 550 1240  +457 34502 12874
1ns7 137 950  +95 28258 3342
1078 492 838  +400 24851 10670
1046 453 873 +3719 22386 10154
963 164 721 +101 22812 4452
961 145 811 +132 22846 3156
876 198 47 174 21842 4747
840 88 682 +78 19926 2386
830 88 723 +86 20031 1902
nr 630 +630 16139 16139
876 138 558 +126 15673 3356
671 113 517 637 15561 -17448
665 59 573  +49 14881 1412
606 44 479 +40 13672 1039
482 59 356  +53 10563 1230
418 24 m 23 9451 a3
3k/2 93 313 +106 8807 2477
347 7 26¢ +1 8094 184
292 87 27 +108 5856 2379
263 16 25¢ +8 5640 -60
250 48 m -51 5231 469
24 43 188 +51 5563 877
228 5 17C +9 5045 101
n 12 14 +70 4381 1783
202 AN 204 +30 4196 574
175 45 157 -28 4042 1247

T o
20 10710
14 108/0
17 10700
35 1040
12 106/0
18 1030
2 1021
23 10312
9 1080
29 9n
26 940
19 106/2
10 106/0
7 106/4
16 943
15 9600
11 952
12 940
17 8712
12 820
12 933
8 8
7 955
18 N3
3 8615
10 733
3 7830
2 6614
14 532
5 657
6 595
7 513
8 501
1 64ai6a
4 am
23 510
5 47
6 451
5 323
5 310
2 3o
11 2400
2 218
6 230
8 200
2 235
4 1510
1 4
1 253
13 160

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26.
© 2005 Radio & Records

MOST ADDED
ARTIST TITLE LABEL(S) ADDS
GEORGE STRAIT You' Be There (MCA/ 64
RASCAL FLATTS Fast Cars And Freedom (Lyric Street/ 30
KEITH URBAN Making Memories Of Us (Capital) 15
ALAN JACKSON The Talkin' Song Repair Blues (Arists/ 14
REBA MCENTIRE My Sister (MCA) 1"
VAN ZANT Help Somebody (Cokumbla/ 10
LEANN RIMES Probably Wouldn't Be This Way /Asykem/Curty L]
BOBBY PINSON Don't Ask Me How | Know (RCA/ 7
LAUREN LUCAS What You Ain't Gonna Get (Wamer Bros.) 7
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S} INCREASE
GEORGE STRAIT You'll Be There (MCA/ +M7
KEITH URBAN Making Memories Of Us (Capitol) +550
RASCAL FLATTS Fast Cars And Freedom (Lyric Street/ +482
ALAN JACKSON The Talkin' Song Repair Blues (drista/ +453
GRETCHEN WILSON Homewrecker (£pi/ +368
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital/ +301
JO DEE MESSINA My Give A Damn’s Busted (Curly +260
BLAKE SHELTON Goodbye Time (Warmer Bros.) +243
KENNY CHESNEY Anything But Mine (BVA4) +220

DARRYL WORLEY If Something Should Happen (Oreamiforks/ +215

MOST
INCREASED PLAY'S

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
GEORGE STRAIT You'll Be There /MCA/ +630
KEITH URBAN Making Memories Of Us (Capito] +457
RASCAL FLATTS Fast Cars And Freadom (Lyric Street/ +400
ALAN JACKSON The Talkin' Song Repair Blues (Arista +379
GRETCHEN WILSON Homewrecker /Epic/ +278
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capita)) +272
JO DEE MESSINA My Give A Damn's Busted {Curly) +200
BLAKE SHELTON Goodbye Time Warner Bros.) +197
KENNY CHESNEY Anything But Mine (BNVA/ +181
TRAVIS TRITT | See Me (Lolumbis) +174
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COUNTRY CALLOUT AMERICA. 5v Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 1, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 20-26.

TOTAL STRONGLY
ARTIST Title (Label) POSTIVE PASSION  INDEX  NEUTRAL  FAMILIARTY OISk oisLke | CALLOUT AMERIC A«
CRAIG MORGAN That's What | Love About Sunday (B8R 55.3%  825% 433 108%  98.8% 1% os% | FIOT SCORES
JOSH GRACIN Nothin’ To Lose /L yric Street) 40.5% 75.8% 4.07 15.5% 98.3% 3.3% 3.8% Th. W k A
KENNY CHESNEY Anything But Mine (BNVA/ 38.8% 745% 4.09 15.0% 96.0% 4.3% 2.3% |S ee t .
SUGARLAND Baby Girl (Wercury) 405% 74.3% 405 148%  97.8% 58%  3.0% Callout America
BROOKS & DUNN It's Getting Better All The Time (Arista/ 36.8% 715% 399 15.3% 96.0% 5.5% 3.8% - By John Hart
JOE NICHOLS What's A Guy Gotta Do (Universal South) 31.5% 68.5% 3.91 18.5% 96.3% 6.0% 3.3% '_ . i e i
3 R OLN radi0 listeners leave
LEE ANN WOMACK | May Hate Myself In The Morning (MCA/ 30.8% 68.0% 3.91 19.0% 96.3% 1.5% 1.8% ol doubtr);hat Craig Morgan’s
ANDY GRIGGS If Heaven (RCA/ 29.3% 65.3% 3.91 19.8% 93.0% 6.5% 1.5% “That's What | Love About Sun-
BILLY DEAN Let Them Be Little (Curt/ 338% 645% 389  205% 95.0% 6.8% 3.3% day"dis their fa\’O;ite~ The tune
: o o N L o o spends its seventh consecutive
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 29.8% 64.5% 3.90 21.3% 94.0% 6.5% 1.8% week as the No. 1 song at Callout
JAMIE O'NEAL Trying To Find Atlantis (Capitol) 285% 63.0% 381 233%  97.3% 8.3% 28% America. "Sunday” is the No. 1 pas-
JO DEE MESSINA My Give A Damn’s Busted {Curb/ 28.3% 63.0% 383 .172.3% 91.8% 8.3% 3.3% sion song, the No. 1 song with both
MONTGOMERY GENTRY Gone (Columbia) 323%  630% 386  208%  94.3% 70% 3% | maleand female listeners and the
-~ - . B = s - No. 1 song in all demos. Powerful!
MARTINA MCBRIDE God's Will (RCA) 33.0% 59.0% 381 225%  93.0% g 0% Josh Gracin’s “Nothin’ to Lose”
JEFF BATES Long, Slow Kisses (RCA/ 223% 583% 373 24.8% 93.8% 9.5% 1.3% is still a very strong No. 2 song in
TOBY KEITH Honkytonk U (DreamWorks) 253% 58.0% 381 19.0%  86.8% 6.5%  3.3% l;“(:h F:°5“;t’§ “f;dﬂl:’_ass“’" f?“ke_';
3 e stren, Ol 1S SONg 1S w1
PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (4rista/ 23.8% 55.3% 3.64 22.3% 92.0% 8.8% 5.8% core 35-44 listeners, who %ank itat
TRICK PONY It's A Heartache (Asylum/Curb) 23.5% 54.5% 3.79 20.8% 84.8% 1.8% 1.8% No. 2 for the week.
OIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital 17.0% 540% 372 223%  84.5% 6.5% 1.8% M‘f:nny SiheSpeYs “Anything But
TRACE AOKINS Songs About Me (Capital 2.3% 538% 369 23%% 88 T3% 4% | oo STovingStghinsidethe
op five, moving to No. 3 this week
LONESTAR Class Reunion (That Used To Be Us) (8V4) 180% 523% 3.66 24.8%  87.8% 9.3% 1.5% from No. 5; it's the No. 4 passion
GRETCHEN WILSON Homewrecker /Epic/ 23.0% 523% 369  26.0% 89.0% 8.0% 2.8% song in the sample. KC on the move.
TIM MCGRAW Drugs Or Jesus /Curd 21.0% 513% 363  230%  87.3%  90%  40% B’:L;E;ﬁl‘m ;fgﬁzif:s"?h:
MIRANDA LAMBERT Me And Charlie Talking (Epic/ 155% 473% 350 240%  86.5% 11.0%  4.3% No. 4 song in this week’s Callout
BLAKE SHELTON Goodbye Time (Warner Bros.) 163% 465% 363  23.8% 80.0% 1.8% 2.0% America sample. The youngest song
KEITH ANDERSON Pickin’ Wildflowers /Arista) 170% 463% 350 27.5%  87.0% 6.8%  6.5% ;ﬂ“sxﬁ‘f{ﬂ’ 1,?: ']‘;5 Gk:“‘“g
er e lime TOOKS an
TRAVIS TRITT | See Me (Columbia/ 150% 42.3% 358  240%  76.0% 13%  25% | Dyn it ranks No 5 pi i
DARRYL WORLEY If Something Should Happen (OreamWorks) 180% 423% 367 26.5% 76.8% 7.0% 1.0% the No. 5 passion song. Females are
KEITH URBAN Making Memories Of Us (Capital) 165% 395% 354  235%  75.5% 100%  25% ;he nggﬂ]:i:ﬂﬁﬁg ﬁr:f o0 atNo.
PAT GREEN Baby Dol (Universal/Republic/Mercury) 158% 378% 358 238%  713% 13%  25% SO‘;’; Nh S el
BIG & RICH Big Time (Warner Bros.) 11.8% 370% 346 30.5% 78.8% 10.3% 1.0% Dierks Bentley’s “Lot of Leavin’
SHANIA TWAIN Don't! (Mercury/IDJMG) 14.8% 365% 343  23.0% 74.0% 9.8% 4.8% Left to Do” moves inside the top
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 140% 358% 344 243%  745% Iy | 20 to No. 19 this week, up from
No. 24 last week. Males are the
BUDDY JEWELL If She Were Any Other Woman (Columbia) 11.8% 358% 339 240%  738% 9.3% 4.8% strength, ranking “Leavin”” as the
BOBBY PINSON Don’t Ask Me How | Know (RCA/ 1.8% 288% 333 28.5% 69.0% 9.8% 2.0% No. 13 song.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conductipg an interview with each respondent. Scores are: 5) | like4t lot; In fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-so0; 2) | don't like it; and 1) | strongly dislike it. The index Score i$ an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekdy Callout, songs must have entered the top 40
positions ori R&R’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who fisten daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed In the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in mese regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Allanta. MIDWEST: Fiint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochiester, NY; Springfield, MA; Providence; OC. WEST: A to, CA; Salt Lake City; Colorado Springs, CQ; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
’ -
Who's getting
career advice from

Leann Rimes.

Lia knows. She has a direct line to Country's biggest artists. Lia brings
your station the power of the stars, their music, and their lives.

| Lia brings your station the power of the Stars
Monday-Saturday, Seven to Midnight.
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COUNTRY

~N

( »
i America’s Best Testing Country Songs 12+ RR ol - ‘ POWERED[]
ﬁﬂ’gﬂlgMIIs’ﬂ'ﬁgﬂ For The Week Ending 4/1/05 Sw B Cau ” TR y mp 30 MEI" AB ASE
- - CANADA|
P W M
Artist Title (Label) TW LW Famil. Bun 2554 25-54 25-54 WK WEx  ARTIST TITE LABEL(S) WRS s G stanois
JO'SH GRACIN Nathuy’ To,Lose (Ljric Street/ 423 420 9% 2% 417 A2 415 T ey 553 +28 110
SUGARLAND Baby Girl (Mercury) 418 418 96% 2% 417 422 415 KENNY CHESNEY Anything But Mine (V4 543 432 80

CRAIG MORGAN That's What [ Love About Sunday B8R/ 4.16  4.14  98% 20% 418 435 407
RASCAL FLATTS Bless The Broken Road flyric Street/ 414 418 98% 31% 402 411 396

BLAKE SHELTON Goodbye Time (Warner Bros.) an - 67% 5% 420 442 407
KENNY CHESNEY Anything But Mine /8VA4/ 410 411 9%6% 2% 404 404 403
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 410 406 77% 7% 413 422 409
ANDY GRIGGS If Heaven (RCA/ 407 413 9% 21% 409 426 398

BLAINE LARSEN How Do You Get That Lonely (GansiyerBAY) 406 408  86% 17% 407 432 391
BROOKS & DUNN It's Getting Better All The Time (Arista/ 4.04  4.03  94% 20% 407 420 398
JOE NICHOLS What's A Guy Gotta Do (Universal South) 404 417 93% 16% 410 404 413

MONTGOMERY GENTRY Gone (Columbial 400 409 96% 23% 388 404 394
MARTINA MCBRIDE God's Will /RC4/ 400 400 9% 29% 401 419 390
TRACE AOKINS Songs About Me (Capital/ 394 390 93% 16% 394 408 386
JO:DEEMESSINA My Give A Damn's Busted (Curty 353 404 90% 18% 330 388 392
JEFF BATES Long, Slow Kisses /RCA/ 3893 395 75% 11% 393 433 38
BILLY DEAN Let Them Be Little {Curty 387 382 97% 30% 403 413 397
GRETCHEN WILSON Homewrecker Epic/ 385 392 8% 18% 384 401 373
LEE AN WOMACK | May Hate Myself In The Moming M/C4)-384 391 97% 26% 388 399 381
DARRYL WORLEY If Something Should Happen (Dream#Works/ 3.77 - 53% 0% 387 415 372
JAMIE 0°NEAL Trying To Find Atlantis {Capital) 376 387 93% 30% 372 377 368

MIRANOA LAMBERT Me And Charlie Talking /Epic/ 371 386 89% 23% 364 353 372
PHILVASSAR T Take That As A Yes (The Hot Tb Song) st/ 369 388  87% 27% 366 369 362

TOBY KEITH Honkytonk U {OreamWorks/ 368 378 91% 2% 372 374 3N
'LONESTAR Class Reunion {That Used To Be Us) B¥4)  3.62 386 80% 19% 362 349 368
TIM MCGRAW Drugs 0r Jesus (Curb/ 359 379 92% 29% 350 373 353
KEITH ANDERSON Pickin’ Wildflowers (Arista) 355 386 55% 14% . 358 370 351
SHANIA TWAIN Oon't! (Mercury/iDJMG) 346 329 85% 30% 349 331 361

Total sample size is 288 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=disfike very much, 5 = like
very much). Total farity thep e of who ized the song. Totaf burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Infernet. Once passed, they can take the music test based on the i

JO DEE MESSINA My Give A Damn's Busted /Curd) 523 +57 6 8i0
BROOKS & DUNN It's Getting Better All The Time /Arista/ 504 +20 13 130

0000000

JOSH GRACIN Nothin' To Lose fyric Street) 497 12 15 10

AARON LINES Waitin' On The Wonderful /BVA/ 464 +15 9 10/0

TOBY KEITH Honkytonk U, (Dreamiflorks) 62 430 510

1 MONTGOMERY GENTRY Gone (Columbia) 457 +48 10 110
8 o* SHANIA TWAIN Don't! (Mercury/iDJMG) 453 +1 9 1310
10 @* GEORGE CANYON My Name (Universal South/ 420 +2 8 12i8
12 m PAUL BRANDT Home (Orange/Universal) 415  +18 3 910
4 12 RASCAL FLATTS Bless The Broken Road /Lynic Street/ 802 102 15 1210
13 @ TIM MCGRAW Drugs Or Jesus (Curb) 401 +21 5 11/0
14 @* CAROLYN DAWN JOHNSON Dress Rehearsal Aristal 393 +23 7 12/0
17 @ CRAIG MORGAN That's What | Love About Sunday /88A) 377 +33 3 1001
16 @* EMERS ON DRIVE If You Were My Girl (DreamWorks) 366 +1 4 1440
18 m GRETCHEN WILSON Homewrecker /Epic/ 364 +68 3 14j0
15 18 BILLY DEAN Let Them Be Little {Curd) Jag 21 1" 90
24 @  MARTINAMCBRIDE God's Wil (74) 291 +28 5 60
26 @) BRADJOHNER SheMoved (Royatty) 79+ 3N
2% @ DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 275 +14 | 8/0
30 @* DERIC RUTTAN Take The Wheel (Lyric Street) 270 +66 2 121
20 23 TRACE ADKINS Songs About Me {Capitol/ 269 -2 5 8/0
19 24 LEE ANN WOMACK | May Hate Myself... (MCA/ 266 -24 1" 12{0
22 25 JOENICHOLS What's AGuyGottaDo UniersalSoutt) 252 13 5 50
28 @ BLAINE LARSEN How Do You Get... /7CA/Sony BMG) 245 +20 2 10/0
23 27  KEITH URBAN You're My Better Helf (Capital 228 -37 19 100
@ KEITH URBAN Making Memories Of Us (Capital) 216 +38 1 70
21 29’ LiSA BROKOP Hey, Do... (Curt/EM| Music.Lanads) 214 -56 13 70
29 304l MICHAEL CAREY Watching You Watching Me fladependentj210 -1 2 50

preference. RateTheMusic.com results are not meant lo replace callout research. The results are intended to show opinions of
participants on the the intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabie for
locai radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere
= Radio Networks.

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the Song with the larger increase in plays is placed first. Songs beiow No.

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. o Indicates Cancon.

A /
o e N
CHR/AC Anti-Country Conspiracy Uncovered NEW & ACTIVE
Continued from Page 36 KATRINA ELAM | Want A Cowboy Universal South)
| cities where it had no business beating the CHR station. Now that Pop people are Total Plays: 221, Total Stations: 32, Adds: 0
running things, we're fixing the game to keep Country down on the farm, where it be- HOT APPLE PIE Hillbillies (DreamWorks/
| longs.” Total Plays: 203, Total Stations: 30, Adds: 3
I Another source wishing to remain ancnymous explained that the process is SHELLY FAIRCHILD Tiny Town (Columbia)
facilitated by systematically installing national and local managers and programmers Total Plays: 186, Total Stations: 27, Adds: 2
with CHR and AC radio backgrounds into upper-management tiers. . .
He said, “We're getting rid of all the Country guys — even the owners at the top of AMBER DOTSON I Try Anything (Capitol
chains who like country. We put our guys in place and put handcuffs on the Country GMs Total Plays: 134, Total Stations: 26, Adds: 1
and programmers. For instance, they used to program their stations to appeal to 25-54 LAUREN LUCAS What You Ain't Gonna Get {Warner Bros.)
men and women like it was a damn family reunion. Total Plays: 130, Total Stations: 29, Adds: 6
“Now we tellthem that, for the benefit of the cluster, they need to focus on 40+ women. JON RANDALL Baby Won't You Come Home (Epic)
Forcing a niche format to niche itself further was a stroke of genius. Those damn hilibilly Total Plays: 122, Total Stations: 20, Adds: 6
programmers can never be a threat if we only let 'em go after a small segment of the
audience. We've had to do it for years — we'll see how they like it. AMANDA WILKINSON No More Me And You (Universal South)
“We've spent years trying to figure out why they were so successful then, and now we Total Plays: 50, Total Stations: 13, Adds: 5
are making them do the opposite. Country had relatively long playlists in the early "90s, . == 7

so now we're forcing them to slash the current music lists down to 12 or 15 songs. They
played a lot of new acts back then, so now we're clamping down on the number of new
artists they can play. Country won back then with a traditional sound, but our pop
sensibilities will tolerate only so much twang. If a song doesn't lean pop, it has a helluva
time being approved for an add.”

Summing up his company’s view of the format, one president of programming said,
“Third and fourth place are just fine for Country. A Country station is going to make just
as much money at No. 4 as it does at No. 1. In most cases, it's the only game in town,
for God's sake. There’s no reason for Country to ever again embarrass CHR and AC
programmers by beating us with those damn cryin’ and cheatin’ songs. We're not going
to let it happen.”
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Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured and
send them to:

R&R, Attn: Lon Helton;
1106 16th Ave. South, Nashville, TN 37212
Email: lhelton@radioandrecords.com
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Octone Records

Developing artists the old-fashioned way

O ctone Records, founded by President James Diener, Exec. VP
Ben Berkman and GM David Boxenbaum in 2002, gained
recognition when its first project, Maroon 5, exploded at Alter-
native, Triple A, CHR/Pop and Hot AC. But it’s not as if the 2004
Best New Artist Grammy winners were overnight successes. The
band was developed, nurtured and given a tremendous amount
of tour support to slowly start building a story before approach-
ing radio. And this is the crux of Octone’s business philosophy:

artist development.

Diener and Berkman, who met while work-
ing at Columbia Records, set out to establish an
independent label with artists whohad commer-
cial and radio appeal. They wanted to employ
an old-fashioned approach, developing acts
through grass-roots mar-
keting. Also included in
the plan was a partner-
ship with a major label,
to which they’d hand off
the baton and run along-
1 side to bring their artists
to the finish line. That
¢| major label turned out to
1 be J/RMG.

Octone has grown to
include new head of sales and artist develop-
ment Rome Thomas, as well as six full-time
employees and a cast of interns. 1 spoke to Di-
ener and Berkman about how the two joined
forces and their ideas on marketing and promot-
ing great music.

Ben Berkman

Building The Company

Diener and Berkman took the experience they
gained working at a major to form Octone. “At
Columbia, we both worked on two major suc-
cess stories, Train and System Of A Down,” Berk-
mansays. “What we noticed was that one of the
reasons that those projects were so successful, in
addition to having great hit songs and being
great bands, was that each of them was fostered
and nurtured by small labels that had a work-
ing relationship with a major record company.

“In Train’s case it was Aware and Gregg Lat-

terman, and in System Of A Down's it was
American Recordings and Rick Rubin. The
bands had an opportunity to be toured by their
record companies and to build slowly.

L I

“‘We wanted to come
up with a system and
a company that
could spend time
developing bands on
the road, on a press
level, on an Internet
level and on a grass-
roots level.”

Ben Berkman

L

“We wanted to come up with a system and a
company that could spend time developing
bands on the road, on a press level, on an Inter-
net level and on a grass-roots level. It's a very
simple equation.”

Octone’s partnership with ]/RMG has been
paramount in propelling Maroon 5 to new lev-
els. “We recognized that a

£

and KJ; Tolcher; and his guitarist, William Duvall,

ON THE ROAD AND MEETING FRIENDS Octone artist
Michael Tolcher reached out to radio during a visit to WZPL (Z 99.5)/
Indianapolis. Seen here are (I-r) WZPL OM/PD Scott Sands; Toicher's
drummer, Leroy Thompson; WZPL morning show hosts Smiley

small independent label
like Octone couldn’t take
an act all the way,” says
Berkman. “That is where
the system was born for us
to be a small developmen-
tal label — almost like a
mini-boot-camp for bands
— and have a partnership
with a major label that had
a great promotion staff that
was vastand far-reaching.”

By the time ] came on
board Maroon 5 had sold
tens of thousands of units.
A buzz had been percolat-
ing from the local promo-

Circle and Alanis Morissette.

tween Weezer and Wings.

'E You Heard It First in spring '05.

i T R N R = T

tion level on up, and the company was excited
about taking on the Maroon 5 project. “The hand-
off with Maroon 5 was seamless,” says Berkman.
Diener also works at ] Records as Sr. VP /] and
RCA Records, so he was able to guide the band
internally, maintaining the spirit of Octone as
Maroon 5 graduated to the major label.

Taking Their Time

One thing indie labels have that many majors
do not is time. That's why they can let artists
marinate before tossing them on the barbecue —
or sending them to radio. “The programming
community will respond better to artists who
come into their office with real momentum, a
real story behind them and a real plan of attack
by the promotion department,” Diener says.

“We want to deliver something that’s going
to generate a response, something that's going
to be part of an ongoing story as opposed to just
asingle on the radio by an artist who happened
to write one good song.”

Octone’s current project, singer-songwriter
Michael Tolcher, recently hit Hot AC radio after
building a story for well over a year. “Michael
has sold over 50,000 albums after being in the
marketplace for eight months,” says Berkman.

“He's toured the country nonstop for over a
year. Octone has tour-supported over 150 shows.
He has toured with a wide array of artists, includ-
ing Maroon 5, Everclear, The Pat Mc-
Gee Band, Hanson, Sister Hazel and,
most recently, Gavin DeGraw, who
has really taken Michael under his
wing and taken him on about 75
shows.

“Just as [ would credit John May-
er with helping to break Maroon 5
with his endorsement of the band
and his offers of shows, Gavin has
played an enormous role in the suc-
cess of the Michael Tolcher project.

“The reception at Hot AC radio has been very
positive. Programmers believe that Michael has
a record that is appropriate for the format and
they’re aware of the investment that the compa-
ny has made in him.”

Diener says, “We could depend on radio to
break the act from the starter’s gate, but we feel
better about coming to radio when we can prove
that there’s something real happening with the
act. Wedon't strong-arm people into playing our
acts:We want people to get involved when they
feel comfortable.”

Courting Radio

Another important element in the Octone art-
ist-development equation is going out to meet ra-
dio. “Maroon 5 have traveled through different
formats of radio, from Alternative to Triple A to
Hot AC — which is the core format for the band
right now — to mainstream CHR,” Diener says.

“The band met everyone early on and estab-
lished some sort of personal connection that
made radio feel like it was part of theband's sto-
ry. This is not a new idea, but more a recent exe-
cution of a classic idea.”

www americanradiohistorv com

Octone Futures
What to look out for

In addition to Maroon 5 and Michael Tolcher, here are other Octone
| artists who are currently recording albums for 2005 and 2006.
= Flyleaf: A female-fronted rock quintet from Temple, TX. A cross between A Perfect |

= As Fast As: A quartet from Portland, ME. This pop rock band is a cross be-

= Dropping Daylight: A Minnesota rock band best described as “kemo” (key-
| board/emo) or a heavier Ben Folds. Dropping Daylight will be featured on MTV's

octone

James Diener

Berkman says, “With Michael, we felt very
strongly that he should visit and perform for Hot
AC radio to show his charisma, his artistry and
his depth. Michael Tolcher is not just about one
song, he’s not a pop one-hit wonder. This isa guy
who’s got multiple songs and something to say.”

As it did with Maroon 5, Octone waited to ap-
proach radio until the time was right. “We didn’t
even visit radio with Michael until we felt that he
had built up a substantial amount of equity on
the road,” Berkman says. “I'm not going to waste
programmers’ time with a song that's just a song.

"“We wanted to go in there with the whole
package. Then we could say, ‘Listen, we’ve built
— something up that’s really substan-
k| tial, and we want you to be a part of
the early story at radio.’ Radio,
i| thoughstill a vital part of the process,
| becomes chapter two, because chap-
ter one was all about the year and a
| half of roadwork that went into actu-
ally creating something meaningful.”

Diener says, “We're not the only
label that does this. We've seen fan-
tastic stories from Aware’s John May-
er and Or’s Los Lonely Boys. These
were all incubated in a certain way. The bands
had a real touring base, a hard-ticket fan base
and a relationship with radio where radio was
allowed to participate in building and develop-
ing the artist.”

Repeat Performance

Diener and Berkman are looking to hit the
same highs with Tolcher that they did with Ma-
roon 5. “If you market an artist properly and you
really stick with them, the sky’s the limit,” says
Berkman. “Maroon 5 are proof of that. There
were many points over the course of the project
where it felt frustrating, but the band wasn't
willing to quit, the label wasn’t willing to quit,
and the manager wasn't willing to quit.

“We knew that we had an amazing product
and that if we kept pushing, we’d go all the way
to the top. We have that same confidence in
Michael Tolcher.”

Diener says, “Ideally, Michael will follow the
path of Maroon 5 where, at a certain point in
time, ] and RCA, who are already very support-
ive, will formally join in and help move moun-
tains with a different level of radio stations.”
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AC TOP 30
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vaESEI( vIEwESK ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%;lcs
1 o KELLY CLARKSON Breakaway /Hollywood) 2476 +67 222502 26 102/0 g ‘
3 o LOS LONELY BOYS Heaven (OR Music/Epic) 2139 +9 196816 41 105/0 MOSTA DDED /
2 3 JOHN MAYER Daughters {Aware/Columbia) 2065 -102 184691 22 110 | aamst e LABELS) 505
4 o TIMMCGRAW Live Like You Were Dying {Curt} 1920 +117 138799 25 981 SHANIA TWAIN Don't! (Mercury/i0JME) 23
5 o MAROON 5 She Will Be Loved (Octone/ JIRMG) 1721 +63 153337 23 8 MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG) 8
8 @  MICHAEL BUBLE Home (743/Reprise) 1569 +83 115770 9 106/2z | JOHN WAITE New York City Girl /Ao Brakes/ 6
6 7 KEITHURBAN You'li Think Of Me (Capitol 1928 27 110998 a3 1o | 0N m‘ﬁ:’g m‘;’: £l S——— ]
) u Iniver.
7 8 MARTINA MCBRIDE In My Daughter's Eyes (RC4/ 1419 -95 139647 29 103/0 500 GOO DOLLS Give A Little Bit (Warner Bros.) 4
] o HALL & OATES i'l Be Around (- Watch) 1356 +54 86381 28 9910 ROB THOMAS Lonely No More fAtfantic 4
10 @ GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 1338 +73 147622 13 79ia RYAN CABRERA True (E.V.L.A/Atlantic) 3
n 11 MARGON 5 This Love (Octone/IRMG) 979 -65 109711 a7 88/0 VANESSA WILLIAMS Yf{“ Are Everything /L ava/ 3
12 12 HOOBASTANK TheReason fisiand/i0JMG) 916 4 73900 33 G1jo | MARODNS Sunday Moming (Gctonel)RHE) ’
13 13 KENNY G. fl[EARTH, WIND & FIRE The Way You Move (Arista/RMG) 856 -59 59437 1 84/0
14 @ PHIL COLLINS Don't Let Him Steal Your Heart Away {Atlantic/ 732 +24 60254 27 74{0 MOST
15 @ RYAN CABRERA True /£.V.L. A/Atlantic) n1 +43 71142 10 64/3 If
16 @ MERCYME Hamesick (iNO/Curb) 667 +28 19318 8 67/2 INCREASED PLA YS
17 @  TINATURNER Open Arms (Capitol 632 +5 25254 11 T oA
19 (D ROBTHOMAS Lonely No Mare (Atiantic/ 473 +36 62711 6 43jg | ARTIST TLE LABEL) I
20 ) SCOTTGRIMES Sunset Bivd. (Velocity) a28 +44 10928 9 5912 mmxmﬁraﬂ ¢nd v:ur Angiys {{Cfvfe/;jury/lﬂJMGI ::g
. ive Like You Were Dying (Cur
21 @ VANESSA WILLIAMS You Are Everything (Lava/ 335 +18 13533 7 49/3 FIVE FOR FIGHTING 100 Years tware/Columbia/ 110
22 @ FIVE FOR FIGHTING If Gad Made You: (Aware/Columbia) 333 +19 12543 7 41j0 MICHAEL BUBLE Home (/43/Reprise +83
24 @ MAROON 5 Sunday Marning (Octone/\RMG) 303 +38 36514 5 273 LUTHER VANDROSS Dance With My Father (/AMG/ +80
25 @ HOWIE DAY Caliide (£pic/ 281 +20 21109 4 331 GOO GOO DOLLS Give A Little Bit (Warner Bros.) +73
27 @ RODSTEWART Blue Maon (/AMS) m +40 6506 4 505 :2{‘:‘: ﬂ::: gﬂ"n';"ﬂlw W'}; /"””; ,:"’Z;E/”'ﬂ’"’ +;;
, o It For Love (Sany +
23 25  RAY CHARLES ﬂDlANI’\ KRALL Yau DAon t Know Me (Concord) 243 -56 6640 13 45)0 KELLY CLARKSON Breskaway (Hollywaod) +67
26 @  ELTONJOHN AllThat f'm Allowed Universal) 240 +1 7219 6 311 | \ARDON S She Wil Be Loved (ctongl/AMG) 8
29 €@  CELINEDION inSame Small Way (Epic/ 196 +33 2330 2 252
@ RASCAL FLATTS Bless The Broken Road L yric Street) 166 +37 6270 1 2412
30 29  FINGER ELEVEN One Thing /Wind-up/ 149 -7 13318 10 Mn NEW & ACTIVE
- 30  JOECOCKER One (New Door/UMe) 144 -5 1454 3 26/0
116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | JOHN WAYTE New York City Girl (Vo Brakes)
3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis | Total Plays: 75, Total Stations: 19, Adds: 6
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. . .
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG)
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitren Inc.).© 2005 Radio & Records. Total Plays: 50, Total Stations: 20, Adds: 8
STEVIE WONDER So What The Fuss iMotown/Universal)
M 0 ST TOTAL Total Plays: 32, Total Stations: 13, Adds: 5
| ARTIST TITLE LABEL(S) PLAYS
P LA‘Y.ED RE CU RREN TS | SHERYL CROW The First Cut Is The Oeepest /A&M/interscape) 906 SHANIA TWAIN Don't! /Me/wry//DJd/l:Gl
| B ions: 3
ARTST TTLE LABELS) PO | SHANIATWAIN ForeverAnd For Aways (MercuryDIMG) ggg | Yot Plays: 13, Total Stations: 24, Adds: 23
UNCLE KRACKER f/DOBIE GRAY Orift Away (Lava/ 1156 | MATCHBOX TWENTY Unwell fAtntic/ 869
Songs ranked by tetal plays
MICHAEL MCDONALD Ain’t No Mountain High Enough (Matown/Universa) 1070 | MARTINA MCBRIDE This One's For The Girls (RCA/ 815 -
TRAIN Caling All Angels (Calumbia) 940 SEAL Love's Divine (Warner Bras) 769 Station playlists for all R&R reporters
DIDO White Flag (Arista/AMG) 935 | SHERYL CROW Soak Up The Sun M&M/nterscape) 748 are ava :jl?ibledon lhedweb at
FIVE FOR FIGHTING 100 Years (4ware/Colmbia §24 | COUNTING CROWS Big Yellow Tad (Gefn/terscopel 726 www.radioandrecords.com.

BRIDGE OVER TROUBLED WATER

#2 MOST ADDED THIS WEEK ;\T_AC!

New This Week: KXLY, KSNE, WMJY, KVKI, KKMJ, WPSA,
WRSA, and WRBB
Already Spinning At: WFPG, WTCB, WSUY, WFMK, WLHT, WRVF, WBBE,
KKBA, KMGA, KVLY, KJOY, and KWAV _ Y |
B .
For Promotion Information mnﬁgt:’! e
Pl

: Andrew Patton-provident Label Group o
B88.776.8742 | apatton@pravidentmusicgroup.com ; r
" 5

or Claire Parr-the Navigator Company provident

866.406.9933 | claireparr@acl.com LABEL GROUP  reunion records
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AC

- - '
. i ; WERED|:)
C RaleTioMusic o ) s acsose 2| RIQAE ACTOP 30 T
3 DU CANADA
. ) w w W LAST THIS TOTAL ¢l-  WEEKSON _TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
i MICHAEL BUBLE Home (Warner Bros.) 425 +18 10 150
MICHAEL BUBLE Home (143/Reprise) 393 387 69% 9% 403 408 402 3 KELLY CLARKSON Breakaway (Hollywood/ 406 +4 17 9/0
ROB THOMAS Lonely No More (4tantic 392 - 4% 1% 395 405 394 R
4 o JOHN MAYER Daughters (Aware/Columbia) 361 +16 n 1210
KELLY CLARKSON Breakaway (Hollywood! 384 398 99% 40% 395 389 396 5 9 TINA TURNER Open Arms (Capitol/ 345 +19 10 12j0
TIM MCGRAW Live Like You Were Dying (Curt) 377 389 95% 29% 388 363 393 6 6 o JANN ARDEN Where No... {Universal Music Canadal 304 5 10 130
T T IN 0% Am% 380 3N 382 8 7 LOS LONELY BOYS Heaven (OR Music/Epic) 278 -8 35 1o
L0\ GIEKD ROV S ey Shargge! we d S A 7 8 o BRYANADAMS Flying Uniersal 78 3 7 80
GOO GOO DOLLS Give A Little Bit {Warner Bros.) 367 377 96% 25% 380 396 376 13 o KENNY G. f/EARTH, WIND... The Way... (Arista/AMG) 236 +22 10i0
MARDON 5 This Love (Dctone /RG] 363 381 9% 50% 373 31 373 12 ) G00GO0DOLLS GueA Lot MarrerBos) 231 +13 B
9 J. BRICKMAN fiR. VOISINE My... Windham HiljMG) 230 +2 14 4j0
MAROON 5 She Will Be Loved (UL‘MIIB/J/HMG/ 363 3.76 98% 45% in 3.78 3.69 10 HALL & OATES I'll Be Around (HEJ/SDII}’MIISI'C Canada) 227 +4 24 70
MERCYME Homesick (N0/Curb) 361 366 54% 11% 374 412 365 14 @ AMANDASTOTT Homeless Heart (M) 24 +2 6 100
KEITH URBAN You'll Think Of Me (Capitoll 360 374 93% 31% 370 346 376 . m* S L I P L) = 5 g
ouR Hunk AT Be L apia o SRS 18 ROB THOMAS Lonely No More Atiantic/ 07 +47 100
PHIL COLLINS Oon't Let Him Steal Your Heart Away (tlantic) 360 368 89% 27% 367 354 3.70 17 @* SHANIA TWAIN Don't! (Mercury/IDJMG) 201 +26 7 90
HOOBASTANK The Reason (sland/D.JMG) 35 369 98% 50% 373 382 3 TG b M g S Wi A g S 15 et Sl
21 @* DIVINE BROWN 01d Skool Love (Universall 142 +34 2 90
MARTINA MCBRIDE In My Daughter’s Eyes RCA) 352 359 96% 46% 369 352 373 19 @* BLUE RODED Rena (Warner Bros.) 140 +29 4 113
RYAN CABRERA True (£.1.L A /Atlantic) 348 350 83% 29% 359 377 355 20 @l CELINEDION In Some Small Way (£pic/ 136 +25 7 6/0
HALL & DATES I'll Be Around (U-Watch) 343 3488 94% 3% 347 341 348 = @ SYRSCADRERue . /LSl o = Y K2
e Around (U-Watcl - - - - : 22 22 dly SARAH MCLACHLAN Push fArista/AMG/ 85 -8 6 40
TINA TURNER Open Arms (Capitol) 342 351 78% 20% 347 339 349 @* HIPJOINT fANDERS JOHANSSON Sunshine Higioint/ 75 +21 1 6/1
KENNY G. (EARTH, WIND.. The Way... (rist/RMG) 329 346 93% 36% 342 321 346 @ VANESSAWILIAMS YouAreEverytting Lavd) 74 +32 T
23 25 R. STEWART £/S. WONDER What A Wonderful... L/AMG/ 72 15 19 310
R. STEWART f/S. WONDER What A Wonderful... /AMG/ 3.14 325 93% 48% 319 285 3.25 30 % FRANCE D'AMOUR J'Entends Ta Voix fladependent) 70 +19 3 0l0
JOHN MAYER Daughters (Aware/Columbia) 300 311 97% 57% 289 270 304 26 @  ELTON JOHN All That I'm Allowed (Universal) 65 +5 2 50
25 284 MARILOU Chante (Sony BMG/ 59 2 3 0/0
Total sample size is 248 respondents. Tolal average favorabilily estimates are based on 2 scale of 1-5. (1=dislike very much. 5 = like 28 ANNIE VILLENEUVE Tomber A L'eau (Musicor/ 55 +3 3 0/0
very much). Total famili the p ge of who the song. Tolal burn represents the number .
of respondents vio said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition @ FIVE FOR FIGHTING If God Made You (Aware/Columbia) 53 +8 1 4i0
is based on persons 12+. Persons are screened via the Internel. Once passed, they can take the music lest based on the
prelerence. RateTheMusic.com results are ot meant o replace callout research. The resuits are intended to show opinions of 23 Canadian AC reporters. Monitored alrplay data supplied by Medlabase Research, a division of Premiere Radio Networks.
participants on the the Internet only. RateTheMusic is a regist ark of RateTheMusic.com. The RTM system, is available for Songs ranked by total plays for the airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from
local radio stations by calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
Lﬂadm Networks. Y, \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
( WTPIAndianapolis, IN* KVLYMcAllen, TX* | KMGL/Okiahoma City, OK* | wiVR/Michmond, VA® KISREE’?mne, WA* my%klwnegchesler. Ny
REPORTERS Ehn B i Bt i e
s ek 223 SHANIA TWAIN aTuin SHAMA WA
i i e b KEFM/Omaha, NE*
Stations and their adds listed alphabetically by market ol E';L’?:q::oume L %‘Eﬁ:m"“" WSLQRoanoke, VA s - s,
WYJB/Albany, NY* WEBE Bridgepor, CT* WSNYColumbus, OH° | KSOF Fresno, CA XD, i G 0 oo Loy o et st W 00 STWAAT
PO Kewa Calizhan PD. Cut Hansen No Asds. SHANIA TWAIN . 600 600 DOLLS MICHAEL W, SHATH
10: Chad 0' Hara '&:‘:m Lyons un nm nmwmn ] 1:;;.7,." &Y%rmha, NE — " s ROB THOMAS
SHANA TWAIN uvm" n?a.- !;JﬁK/Jacksnn, MS* x‘ﬂp\é!}gﬂw%mpnis, TN P'zm Shears mm'mgﬁ.ﬁff"" '\glglksc/?nnngﬁeld. MA*
0 ) . o ean : Paol Canron ' 3
KMGANbuguerque, N | birs e " %ng&ﬂ‘?ﬂf ehistTy KIRRGE, Collins CO* > S " T s .ot Koy WHGS Wilkes Barre, PA
OMPOLKGS dorarts Ly ey WARCON 5 OMPDY Mk Calgra WMGE‘E/Dﬂando L gﬁsﬂ&gﬁ%ﬂ. I M2:Seaa Hughes
o Adds WEZF Burlinglon® KVIUDaIIas ™ WMEE/n way,.e " !{Tm/gnhr’l;un City gﬂr‘ﬁwmdlesex NJ* mu:';w,:‘.::;‘ NoAdss ﬁ%ﬁﬁgggd' MO n %«wﬂ;
WLEV/Allentown, PA* 73 Cor Peomaee ;ﬂ v Pasgera S s KGBY/Sacramento, CA* | %ordss
e - WO Jenader For KYE!. PA WLTEMi is, MN* Emsmalm Springs, CA O Cerag ) X gJER/wnmmgmn DE*
S AN bl WLODayton, OH- osilo pLe | WS s PO o s M0 Vo gt
Y WHBC/Canlan OH* wuﬂ_ Hichagls ’h&m::mm Alausn e . KVMX/SJmmenlo cat et VANESSA WILLAMS
COMD G havn e WolRGlamazoo, M1 | Setacon e A WMEZPensacola, FL» | {770 RS AATS
KOSI|/Denver, CO* gllgT'l‘Ea?d Rapids, MI* Mn'?nfim’ %".:."m jedried 2 KJOY/Slockton, CA* wGNINIImingmn, NC
WUTM/ANanta, GA* KDAT/Cedar Rapids, 1A | 75 om0 K Canen” S S O T WGERSaginaw, MI* S niacsn - 0 Pery ,Wm_
OMPD. Lowis Kaplan oy Ko Adds SHAWA TWA WSWT/Peoria, IL LS f;,,";;:;," I WO oo e
Mo e Cos § Sk AN ] | KSRCAKansas City, MO* | KuSNModesto, CA* fc o A0 Wenele Lanel -, L2 PR
§ KYLIE MINDGUE KLTVDes Moines, A W000/Grand Rapids, MI PO Ches Taylor POMO: Gary Michaels. ASHEESHINY
3T o POND. T Wne PO o Prnct WD earne SR TWAN ) WYYY/Syracuse, NY*
WFPG/Allantic City, NJ* i toAdds P (R o o 4 foen ek KESZ/Phoenix, AZ* KBEE/Salt Lake City, UT O R it
e hn . TPoMD: Seot e PO e mn DTS Wsson WSRS/Worcester, MA*
SUNA ﬁ%"..’.?."&’.‘f;"’"- Ny WMGC/Detmnl Mi* m'fn“?é“""”“"’“’" NC* | kuDu/Kansas City, M0* ,“4%5!."”.,23’:.’“““"'- N 3 ROD STEWART mfwaﬁw
WBBOIA“lv“sla G bl Iﬂmm o s hh KSF/Salt Lake City, UT* | ypyertotedo, OH®
OMRD: Mie WLTJPittsburgh, PA® 0 aon o o B o
WVAF/Charteslon, WV ) WHYGreenvile, SC* WXBKnoxville, TN® KWAVMonterey, CA* ot WBas e, Fnion WARM/York, PA®
KKMJ/Austin, TX® mnﬂaaﬁ'm WNIC/Detroit, MI* L ’“",’;‘d"(‘mm PO Jeft Jamigan POMD- Bernie Moody SHANA TWAIN mm. Rk Sten
PD: Aot DNl 3 MICHAEL W, SMIT ! sl VANESSA WILLIAMS o iy | wsHH/Pitsburgh, PA* ’
MO Stely Kngn 3 CEUE Bion o STEVE WoRcR POND: Ran At O KOXTBan Antonio, TX* | kwxz/Tucson, Az* |
MICHAEL ¥ SAfTH N . POMD; Ed SG v
RONAN KEATIG . WSPAGreenville, SC* KDY alayette, LA [ e 190, am Coni o s o
mFﬁhaﬁ{amﬂgﬂﬂa- ™ WOOF/Dothan. AL s s o nn WWLW/Morganiown, WV Nodsts
KGFM/Bakersfield, CA* AP, Pt Sunters POMD Legn Sigsio JACALL WS WO S Wy SMFE Gag ery WHOMBortland, ME .
m,nr:‘;’m umo :Sotn Qamets STEVIE WONDER RYAN CABRERA ﬁﬁ /iau" ::se CA KOBOMVJVI:;. JIX POWERED{:)¢
» ) . KTSM/EI Paso, TX* | WRCH/Martterd, CT* WFMK/Lansing, MI WALK/Nassau, NY* i MD. Rads Wayea
wmacEam e | MUt | e | Bt e A (s Ko s, O P e | MEDIABASE
MAROON 5 WD, Eric Richeke ARDON 5 'S JA BRICKMAN & MICHAEL BOLTON MD: Alan Lawsan KSBUSanla Barbara, CA 2 %ﬁns \
| JESSE MCCARTHEY , P Adds 5 GOO GO DOLLS *Monitored Reporters
WXKC/Erie, PA KRTRMonolulu, HI* Kmu/usws Ay ,“é't{)’[@,,‘:;,““' i -" et § JE COOER
Wi /Bilori, MS® A tclanali, O}/ "E’:;",MST ; ouro v i et 40, e YW Provdence, R s 8 B 140 Total Reporters
MCAAEL W SUTH i &wﬁ ’ 3 APOMD: Mz Ron KRWM/Seattle, WA* & MOWEL BUBLE —_
TR : KSNE/Las Vegas, NV . Mo Adés PO GaryMolan 116 Total Monltored
WVSF/Bmmn ham, AL® vansville, IN KSSKManolulu, HI 70 Tom Chase WLMG/New Orteans, LA MD: Laura Dane WLZW/Ulica, NY I
0! | WOOK/Cleveland, OH* POMD: Mark Baker POMD: Pael Witson 0: Jomn PO: Andy Holl No Adds i b ]
K00 Vi g PO Scon Wit VHESSAWILUAMS b Uty S g i S WRAL Raleigh. NC- PO. Peler Naugian 24 Total Indicator
o Adds MO: Ted Kowahsta RIGUEL . SHITH OMPO: Jor Wase . MO: Mark Fickards
1 SHAKIA TWAI N . MD: Jim K-";\ KVKI/Shreveport, LA ROB THOMAS .
. R int WAHRMunsvile, AL° WLTWNew York, NY* °" pid Notifieport:
m—}’ﬁg;sﬁ“,fﬂ KKLIColorado Springs, CO° | (Mo Ceone et PO.Lee ey KOSTAos Angeles, CA” | o imgs ) by WEATM. Paim Beach, L+ | F3yist Frozen (4):
OM. Bob Richarts Ko Adds L r‘nm Steiia Seloea i WRSN/Raleigh, NC* ‘SCOTY GRIMES FONO i Sy KEZA/Fayetteville, AR
| Nﬂ;ﬁ:&lmmmn e o AL % mﬁi‘n Bnan Taylor STEVIE WONDER WAFY/Frederick, MD
wwuxmoslon MA® WOAR/FIoren:e sc untsville, AL® . neas WPEZ/Macon, GA
) Cmy T Tery mgaagﬂ‘smia' ¢ Rty i Jﬁ%ﬁ;ﬁ" PO Pal O Neil Wi wmm L KRNO/Reno, NV* o".’."g,"ﬁ.f’.‘:'" BepsIN il 0C° | WZID; NH
Ill :\‘;}‘S‘l?v’l‘m SHANIA TWAIN Aﬂngwn;w‘l‘);n: WOHAEL W SATH MD: Amy Abbott L3 ;&m my‘:ﬂmmn otz I"Iéﬁilﬂgl%ﬁw« No Adds. )
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Letters To The Editor

The following letter was sent to R&R by Mark Ellictt, Director/Programming &
Broadcast Operations for Gold Coast Broadcastng’s KFYV/Ventura, CA.

| enjoyed reading your piece on satellite radio today. My wife works for a major car
company and is respensible for marketing two of their high-end vehicles. They've done
a lot of focus groups with satellite radio buyers because th2y're debating whether to keep
offering it as an option or to install it as standard equipment. They found that the No. 1
reason people liked satellite was because they didn’t have to deal with commercials. It
appears peopie are willing to pay for satellite if it means nct dealing with commerciais. It's
stili terrestrial radio’s game to lose, in my opinion.

We also received this from Brian Demay, OM for WBQB & WFVA/Fredericksburg, VA.

| enjoyed Steve Reynolds’ article on airchecking last w=ek. A lot of the practices dis-
cussed | already do, but it's good to see it spelled out so comprehensively.

Steve Reynolds works with many stations across the country, including WRKS (Kiss-
FM)/New York, WQHT (Hot 97)/New York, KZLA/Los Angeles, WSTR (Star 94)/Atlanta,
WKRQ (Q102)/Cincinnati, WVRV (The River)/St. Louis, WENS/Indianapolis, KSON/San
Diego, KSTP (KS95)/Minneapolis, KSTZ (Star 102.5)/Des Moines and KROX (101X)/Aus-
tin in talent development and coaching. Reach Fim at 919-233-1600 or at
steve88@nc.rr.com.

The views expressed in a letter to the editor are those cf the writer only. The writer is
solely responsible tor the content. R&R reserves the right to edit letters.

i e v — -

Kelly Clarkson's “Breakaway” (Holly-
wood) is still No. 1. Los Lonely
Boys’ “Heaven” (Or Music/Epic) pops
back up to No. 2, swapping spots with
John Mayer’s “Daughters” (Columbia),
which becomes No. 3. Most Increased
Plays for a current record goes to Tim
McGraw’s “Live Like You Were Dying” }.
(Curb), with +117. Most Added are

Shania Twain's “Don’t!” (Mercury/IDJMG), with 23 adds, followed by
Michael W. Smith’s “Bridge Over Troubled Waler” (Reunion/PLG), with
eight. Twain also received Most Increased Plays for “Forever and for
Always,” with +129. Debuting at AC this week is Rascal Flatts’ “Bless
the Broken Road” (Lyric Street) at No. 28 ... No changes with Hot AC’s
top three: Green Day’s “Boulevard of Broken Dreams” (Reprise) is No.
1, Rob Thomas’ “Lonely No More” (Atlantic) is No. 2, and Goo Goo
Dolls’ “Give a Little Bit" (Warner Bros.) remains No. 3. Dave Matthews
Band’s “American Baby” (RCA/RMG) has Most Increased Plays, with
+286, and is also Most Added, with 40 adds. Clarkson's “Since U Been
Gone” (RCA/RMG) is Second Most Added, with +245, keeping it at
No. 4*. Debuts at Hot include Avion’s “Beautiful” (Red Ink/Columbia)
at 37, Afters’ “Beautiful Love” (Simple/INO) at 38 and Switchfoot’s
“This Is Your Life” (Columbia} at No. 40.

— Julie Kertes, AC/Hot AC Editor

—_— B — B — —

AC

artist

armist: Ray Charles
LaseL: Goncord

By JULIE KERTES/AC/HOT AC EDITOR

bet most of us have seen the movie. We

have most likely picked up and exam-
ined the CD in Starbucks while waiting
for our lattes. We saw the music indus-
try acknowledge his accomplishments at
the Grammys. We cheered for Jamie
Foxx when he won the Best Ac-
tor Oscar for his portrayal of the
multi-genre music legend.
America will always remember
and respect Ray Charles, whose
final project — a collection of
powerful duets — left us with
an indelible impression of his
genius.

Charles’ final work, Genius
Loves Company, was awarded eight
Grammys, among them Album of the
Year; Record of the Year, for “Here We Go
Again” featuring Norah Jones; Best Pop
Vocal Album; Best Pop Vocal Collabora-
tion, for “Here We Go Again”; and Best
Gospel Performance, for “Heaven Help Us
All” featuring Gladys Knight.

With album sales scanning more than 2
million copies in the United States, this is
the most successful project of Charles’ 50-
plus-year career. Concord Records
partnered with Starbucks’ Hear Music la-
bel, which has been responsible for selling
over 30% of the total copies of Genius Loves
Company sold in the U.S.

The album was released two months
after Charles succumbed to liver disease
and was his first collection of duets. He
was paired with old friends like B.B. King
and new ones like Bonnie Raitt, whose
music he had always admired. Also join-
ing him were Natalie Cole, Elton John,
James Taylor, Van Morrison, Willie
Nelson, Michael McDonald, Gladys

tivit)

Knight, Johnny Mathis, Diana Krall and,
of course, Norah Jones.

Charles’ remarkable gift was the abil-
ity to blend different genres of music ef-
fortlessly. Soul, rock ‘n’ roll, R&B, coun-
try, jazz and blues were all represented
in Charles’ music, and this wide array of
musical styles is also present on Genius
Loves Company. From the sexy “Fever”
featuring Natalie Cole to the Gospel-fla-
vored “Heaven Help Us All” with Gladys
Knight, Charles displays his ability to
bring several music formats to-
gether.

The track featuring Diana
Krall, “You Don’t Know Me," is a
superb rendition of the country
favorite in which Krall adds a
touch of jazz and a whole lot of
shine. At press time, “You Don’t
Know Me” was No. 25 on R&R’s
AC chart. WRVF (101.5 The
River)/Toledo PD Don Gosselin tells R&R,
“We were fortunate to have Diana Krall
play Toledo earlier this year, and what a
wonderful show — completely sold out!
Combine that star power with one of the
most brilliant musicians in history, and you
have a great piece of music with “You Don’t
Know Me.” WRVF has embraced the right
jazz music for competitive reasons, so this
song was an easy decision. It's a familiar
song and adds texture to the station, but
with a bright and fresh sound.”

The duet with Elton John, “Sorry Seems
to Be the Hardest Word,” was the last
track recorded for the album and the last
song Charles would ever sing. The record-
ing session was an emotional one for those
present in the studio, and the outpouring
of emotions is captured on the CD.

Though his health was quickly deterio-
rating during the project, Charles re-
mained focused on recording and never
complained. On Genius Loves Company,
Ray Charles says farewell with friends
old and new by his side.

i

source for all of your music pro-
gramming needs. Whether you
need an hour of music or 24, a
word of advice or an entire
makeover we have the solution.

Introducing Jones Music
Programming,

the single

Programming

MORE OPTIONS

800.609.5663

www.jonesradio.com

FOR BETTER RADIO
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HOTACTOP 40

April 1, 2005

Wwh WS anmsT e LasELs) bt sLais m':?u};“%s b
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 381 10 268777 16 831
2 o ROB THOMAS Lonely No More fAtiantic/ 3238 +106 216916 8 84j0
3 3 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 2971 -142 198643 23 92/0
5 o KELLY CLARKSON Since U Been Gone (RCA/RMG) 2876 +245 185496 14 8713
4 5  MAROON 5 Sunday Morning (Octone/J/RMG) 2786 <120 180855 17 94{0
6 6  KELLY CLARKSON Breakaway (Hollywood) 2437 118 183772 32 78/0
7 7 HOWIE DAY Coliide (Epic/ 2178 87 1227144 3 84
10 o 3 DOORS DOWN Let Me Go (Republic/Universall 2143 +125 113253 13 8411
8 9 MAROON 5 She Will Be Loved (Octone///RMG) 2071 -82 137786 38 910
9 10  FINGER ELEVEN One Thing /Wind-up/ 2015 94 141445 45 83/0
15 m LIFEHOUSE You And Me (Geffen) 1817 +82 97106 8 8313
16 @ ANNA NALICK Breathe {2am) (Columbia) 1894 +80 101959 17 802
13 13 RYANCABRERA True (£.V.L.A/Atlantic) 1835 63 81046 13 78/0
17 @ JET Look What You've Done (Atlantic) 1797 +66 113588 21 786
n 15  KEANE Somewhere Only We Know flaterscope/ 1776 -208 80252 22 81/0
18 @ JESSE MCCARTNEY Beautiful Soul (Hodywood) 1448 +33 72497 1" 5611

20 @ DURAN DURAN What Happens Tomorrow (Epic/ 1300 +12 51201 11 613

21 @ U2 Sometimes You Can’'t Make It On Your Own (lnterscape) 1228 +103 57758 6 663
19 19 AVRIL LAVIGNE Nobody's Home (Arista/RMG) 1051 -341 55325 13 61/0

25 @ GAVIN DEGRAW Chariot (/RMG/ 908 +168 29478 4 606

23 @ KILLERS Mr. Brightside (/sland//0JMG) 834 +47 39824 8 443

22 22 NELLY f{TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curby/Universal) 807 67 60555 19 370

26 @ GWEN STEFANIfJEVE Rich Girl fiaterscope/ 806 +122 57712 7 23/4

24 @ TIM MCGRAW Live Like You Were Dying (Curb/ 781 +48 51508 12 N

27 @ ASLYN Be The Girl (Capitol) 694 +46 17346 17 370

29 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 651 +74 25266 8 461

30 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 648 +80 26667 7 423

K]} @ JOSS STONE Right To Be Wrong (S-Curve/EML/ 617 +87 26770 10 3N

28 29  VELVET REVOLVER Fall To Pieces (RCA/RMG/ 532 -108 24603 8 3710

32 @ JEM 24 (ATO/RCA/RMG) 512 +42 12966 6 42/5

33 @ COLLECTIVE SOUL Better Now (£/ Music Group) 481 +43 13938 5 33/0

39 @ DAVE MATTHEWS BAND American Baby (RCA/RMG) 471 +286 47484 2 51/40

35 @ INGRAM HILL Almost Perfect (Hollywood) 432 +65 12420 3 2913

3 @ BLACK EYED PEAS Let’s Get It Started (A&M/lnterscope) 403 +57 30636 20 5/0

40 @ BETTER THAN EZRA A Lifetime (Artemis/ 338 +158 15380 2 29{7

37 36  CARBON LEAF Life Less Ordinary (Vanguard) 312 2 7388 5 25(1

@ AVION Beautiful (Red Ink/Columbia) 221 +54 7623 1 152

@ AFTERS Beautiful Love (Simple/ING) 204 +36 3533 1 2316
38 39  SIMPLE PLAN Welcome To My Life (Lava/ 180 45 10241 18 110

@ SWITCHFOOT This Is Your Life (Columbia/ 180 +34 5314 1 81

MOST ADDED'

ARTIST TITLE LABEL(S)

DAVE MATTHEWS BAND Amesican Baby (RCA/RMG/
BETTER THAN EZRA A Lifetime (Artemis/
ANASTACIA Left Gutside Alone (Cokimbia/

JET Look What You've Done (Atisntic/

GAVIN DEGRAW Chariot (/AMG/

AFTERS Beautiful Love (Simple/IN0/

JEM 24 (ATO/RCAIRMG/

GWEN STEFAN) f/EVE Rich Girl fnterscope/

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

DAVE MATTHEWS BAND American Baby (RCA/RMG/
KELLY CLARKSON Since U Been Gone (RCA/RMG)/

GAVIN DEGRAW Chariot L/AMG/

BETTER THAN EZRA A Lifetime (Artemis/

3 DOORS DOWN Let Me Go (Republic/Universal)

GWEN STEFANI ffEVE Rich Girl finterscope/

ROB THOMAS Lonely No Mare Atéantic/

U2 Sometimes You Can't Make It On Your Own ffaterscape/
J0SS STONE Right To Be Wrong /S-Curve/EME)

ANNA NALICK Breathe (2am} (Columbial

NEW & ACTIVE

MICHAEL TOLCHER Mission Responsible (Octone/
Total Plays: 145, Total Stations: 16, Adds: 0

SUM 41 Pieces fIstand/iDJMG/

Total Plays: 127, Total Stations: 12, Adds: 1
ANASTACIA Left Outside Alone (Columbial

Total Plays: 106, Total Stations: 17, Adds: 7

POWERED[ 14
MEDIABASE

TOTAL
INCREASE

+286
+245
+169
+159
+125
+122
+106
+103

+97

+90

Songs ranked by tolal plays

94 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(@ 2005, Arbitron Inc.).© 2005 Radio & Records.

are available on the web at
www.radioan

Station playlists for all R&R reporters

AI}I HOT ACRrRoCKS

JUNE 23-25- ESVELAN

2005 AC/HOT AC ADVISORY COMMITTEE MEMBERS

These people are making it happen...

Pete Cosenza Jim Ryan Greg Strassell  Linde Thurman
Columbia WLTW/New York Infinity Curb

’

SA

’ RK CONVENTION 2005
REGISTER TODAY AT RADIOANDRECORDS.COM! RENAISSANCE CLEVELAND HOTEL
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April 1, 2005

HOT AC

For The Week Ending 4/1/05

¢ RateTheMusic.com

America’s Best Testing Hot AC Songs 12 +

W W W
18-34 18-24 25-34

Artist Title (Label) TW LW Famil. Burn
3 DOORS DOWN Let Me Go /Republic/Universall 428 41 9% 12% 420 421 an?
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 423 423 99% 38% 417 417 4.6
ROB THOMAS Lanely No More (Atiantic/ 420 405 89% 11% 428 414 457
LIFEHOUSE You And Me (Geffen/ 419 398 58% 5% 413 418 4.04
BOWLING FOR SOUP Almost (ShertoneliveZomba Label Growp) 4.05 407 73% 11% 402 414 375
MAROON 5 She Will Be Loved (Octone///RMG] 410 396 99% 49% 413 403 43
KILLERS Mr. Brightside fis/and//DJMG] 403 394 76% 16% 395 401 378
KELLY CLARKSON Since U Been Gone (RCA/RMG/ 396 404 97% 38% 405 405 4.06
MAROON 5 Sunday Morning (Octone///RMG/ 392 383 97% 3% 405 395 427
JET Look What You've Done (Atiantic) 392 381 9% 25% 405 397 424
HOWIE DAY Coliide (£pic/ 391 404 8% 19% 392 38 4.03
GAVIN DEGRAW Chariot (/AMG/ 391 ~ 51% 10% 396 400 388
KELLY CLARKSON Breakaway (Hoflywood/ 383 385 99% 57% 386 377 4.05
TiM MCGRAW Live Like You Were Oying (Curt) 381 365 78% 25% 375 3567 411
FINGER ELEVEN One Thing (Wind.up/ 378 355 97% 47% 391 376 429
ANNA NALICK Breathe (2aml {Columbia) 377 368 63% 15% 374 363 393
KEANE Somewhere Only We Know finterscape/ 3N 372 8% 24% 381 380 383
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 3T 375 96% 37% 356 349 372
GDO GOO DOLLS Give A Little Bit (Warner Bros.) 370 370 94% 3% 378 375 385
JESSE MCCARTNEY Beautiful Soul (Holywood/ 369 367 93% 3% 378 365 4N
JACK JOHNSON Sitting, Waiting, Wishing (BrushfreUnversall  3.69 - 4% 10% 389 378 410
RYAN CABRERA True (E.V.L.A/Atlantic) 366 376 95% 39% 367 353 400
ASLYN Be The Girl (Capstolf 365 358 47% 8% 369 356 395
VELVET REVOLVER Fall To Pieces iRCA/RMG/ 364 343 65% 18% 367 353 4.00
JOHN MAYER Oaughters (Aware/Columbial 344 339 97% 49% 366 345 4.6
GWEN STEFAN fIEVE Rich Girl {interscope/ k13 - 93% 3% 346 337 369
U2 Sometimes You Can't Make It On Your Own finterscope/ 3.34 329 52% 16% 343 3.18 3.8%
DURAN DURAN What Happens Tomorrow (Epic/ 332 313 B8% 16% 333 302 389
LENNY KRAVITZ Lady WVirgin/ 317 310 96% B1% 307 297 330

Total sample size is 277 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarity repi the p ge of who ized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the internet. Once passed, they
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace catiout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
tragemark of RateTheMusic.com. The RTM system is ava:lahle for local radio slations by calling 818-377-5300.
h, a division of Premiere Radio Networks.

RR

\below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. i Indicates Cancon.

Y

HOTACTOP30  yi)ABASI

ARAOR MEDIABASE

W WX ARTIST TTLE LABEL(S) W elhs ESM s
1 o ROB THOMAS Lonely No More /Atiantic) 749 +1 7 16/1
o) o KELLY CLARKSON Since U Been Gone (RCA/RMG) 667 +44 13 1211
2 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 659 +6 13 100
4 4 MAROON 5 Sunday Morning (Octone///AMG/ 564 -14 13 1610
9 e MICHAEL BUBLE Home {Warner Bros.) 550 +82 6 1501
5 8 3 DOORS DOWN Let Me Go /Republic/Universal) 522 +22 8 1110
6 e JANN ARDEN Where No... (Universal Music Canada) 516 +19 8 15/2
8 o GWEN STEFANI fEVE Rich Girl flnterscope/ 496 +12 8 81
b g GOO GOO DOLLS Give A Little Bit Warner Bros.) 458 -35 20 9j0
15 ) 2 Sometmes YouCan't Make !t OnYou Own fterscope) 443 +86 5 12
10 1 KEANE Somewhere Only We Know f/nterscope) 407 -10 15 1
n g’ LDW MILLIONS Eleanor (Manhattan/EMC) 400 +8 16 1510
12 JET Look What You've Done (Atiantic/ 396 +6 8 90
17 @ LIFEHOUSE You And Me (Geffen/ 373 +40 151
18 @ DURAN DURAN What Happens Tomorrow (Epic/ 373 +27 A 1211
13 16 HOWIE DAY Coliide (Epic/ 372 -6 1" 9/0
22 m KILLERS M. Brightside fisland//DJMG) 370 +88 4 91
14 18* AVRIL LAVIGNE Nobody's Home fArista/RMG) 365 -1 20 1210
18 @* STABILO One More Pill (Virgin Music Canada) 350 +25 10 m
24 @Q JEREMY FISHER Highschool (Sony 8MG) 308 +55 4 1013
19 21 o K0S Man| Used To Be (Astralwerks/EMC} 301 14 1 8i0
20 22 JESSE MCCARTNEY Beautiful Soul (Holywood/ 285 4 6 5/0
21 23 NELLY 7. MCGRAW Over_. Demty/Fo' ReelCurtylUnversafl 280 -3 18 90

23 24« SARAHMCLACHLAN Push (Arista/RMG/ 266 -15 13 8i0

26 @* DAVID USHER Love Will Save The Day MapleMusic/ 262 +41 2 122
28 e SUM 81 Picces (Islnd/DIMG) 235 428 2 102
30 @ COLLECTIVE SOUL Better Now (E/ Music Group) 2217 +44 2 L]
25 28 LIAM TITCOMB Sad Eyes (Sony BMG/ 212 -23 17 90

GOOD CHARLOTTE ( Just Wanna Live (Daydight/Epic/ 210 -4 6 4{0

27 28
€  GAvINDEGRAW Cheriot 1/AMG/ 187 +52 1w

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is paced first. Songs

RateTheMusic.com data is provided by
\/ y J
' ™
g r WVTU/Grand Rapids, MI* KBIG/Los Angeles, CA* WPTENorlolk, VA® oughkeepsie, NY an Jose, K2PT/Tucson, AZ*
OM: Dovg Morgomery OM: Jhani Kaye . Bany 0WPILJM|| Jamm OM/PD., Jim Murphy OM; Tom Land
PD: Bian Casey PO, Chachi Dones APD/MD: Jason Gootman 10 DAV MATIEWS APOMD: Michael Martinez PO: Greg Dunkin
APD/MD: Ken Evans N"QGROEEI‘DAA':MI Yo Adds DEF LEPPARI 1 %NSEFAN\ MD. Dll?K‘A.NLSaRAN
Stations and their adds listed alphabetically by market RRLY CRRESOH 5 SToke
» KVISMIaMma Ciw. 0K* WSNEProvidence, RI® BETTER THAN EZRA 5
WKDD Meon, OH° KCIXBoise, 10° WMV evla, OH KST2/Des Maines, IA* ;”,,‘,’EW"""""“‘ HC bl WRMFM. Paim Beach, FL'
OMPD: Jen Cochran PD: Jim Schaeter KYSR/Lns Angels CA* Mn “m“mw MO: Gary Tt PD: Dennis Winsiow
oo U e PSR A i e oL S e b o cr | L
ot APOMD: Mandye Thommas
AFTERS Mo Ades
. KOKQ/Omaha, NE* . .
g |uugeor MO |WO | weesor | Biia. | SRR e
. : Jon 20 : Aifao ; : -S- :
WRVE Ay, NY POMD: N Walzney D heeres Whde 4 3D00RS DOWN A Roeman P Seoye Livcey 21 DAVE RATIVENS BAND VB hens o KLSY/Seatlle, WA* [T T
va oy A o DAVE mmr?n"m 348D S ROk oason
A WKMX/Dothan, AL KSRZ/Dmaha, NE KLCARena, NV* 15 DAVE MATIHEWS B0 .
KVUULalorado Springs, CO* OWMD Pl Thomas 0 OM: Tom Laod OM: Bill Schubz WWZZMWashington, 0C
PO: Sue O'Neil POMD: AJ Carlinie . PD: John Houslon WHNKHamisburg, PA' g PO: Bee Bretz PO: Sameny Simpson
. WD: Rob Lacas ST 11 DAVE MATTHEWS BAND OM/PO: John 0'Dsa WMBI/Memnhvs ™ i 'WD; Connie Wray APD/MD: Sean Satlers
KPBUAbugquerque, NM S MD: Denny Logan 1 DURAN DURAK AN § DAVE MATTHEWS 8AND
,ﬁ.%"‘u" e AFTERS s QB % DAVE wmfws 8AND DAVE MATTHEWS BAND BLACK( Wl'éw‘ 5 INGRAM HILL
i WALLFLOWERS KEMXDukth 0. i s
Y DAVEMATTHONS AR WBNS/Columbus, OH* ON: Johoy Loe Wakkes WOt L [
WAL /Bariington’ NG L Y S A wﬁﬂﬁg x’nvm“f‘s" L APU: ke Summers
WKSZ/Appleton, W1* PO Scatt MO Sue Leihion 19 VELVET REVOLVER APOMO; Jearwine Jepsey WMC/Memphis, TN* W0 T e etk MO: Carson
OM: Grog Bel AP0 EJ. Era 4 DAVE MATTHEWS BAND ; PO: bance No Adds Socr! KLOMSnokane WA DAVE MATTHEWS BAHD
D el Fars No Adds 9 DAEMATIENS 5400 B e oo 2 DAVE MATTHEWS BAND O ot e
Brian Davs DAVE MATTHEWS BAND
18 DAVE MATTHEWS BAND S ST UV .
KKPNCor s, TX° KSIVE! Paso, TX* ’ KBBY/Oxnard, CA WXLOMorcester, MA
OM: wﬂstm"“ mvcfum-ynm X WKT|Mitwaukee, W1 OM: Gail Furiflo OMPD: Lay Beau Jones
2 o WCOD/Xzpe Cod, MA APD: Brad Wells PO/MD: Cheis Blliod Seatt OM: ik Beicher PD: 4. Love APDMO: Todd Vicletle o | APDMO: Mary Knight
WAYV/llantic City, N OMFD: Gragy Cassidy ey 2 SCOTT GAIMES APOMD: Rick O'6ryan Waker APDAD: Darron McPeake 1 DAVE MA AN S, WA ANASTAC)
il 40, Cory DAVE MATTHEWS BAND BLACKOUT EFFECT No 2ds 1 GAVIN DEGRAW 15 DAVE MATTHEWS BAND M oD P DAVE MATTHEWS BAND
10 AFTERS it oy
9 BETTER THAN EZRA . ] DAVE MATTHEWS BAND
N . 0 0
0Ch 8 TG/ Corp L3 KEHWEugene, OR w KFYV/Gard, CA KOMB/Salt Lake City, UT WMXY/Youngstown, OH
A mnr' wﬂ&oﬂ. s DKrLAW Berl lgaﬁm a;&:&hs Davidson mvmm g 'y.:n Kelly om »%n tiott m“u%! Netson o 2:. m n‘r::
' Y . 1 " APD: Justin Ri N
o Nohoe! DAVE MATTHEWS 84O (203 AT 5 GREEN DAY i TKUS Lo, WO No Yarifroch
KAMDAusstin, 2 DAV UATTHEws B0 : nson
7D, Dety o WOSMFayetteville, NC* WIPLAndianapolts, IN ey — OAVE MATTHEWS BAND
e diden WS Chartesion. WY KDMX/Daltas, X POMD: Glenn Michaels OMPD: Scat Sands WiLQPensacals, FL* HD: e
1 DAVEMA e PD: Pat McMahon 2D Kan Johi KOSOModesto, CA WAL fensas
PD: Gary Blake WO Lisa Thamss 1 DAVE MATTHEWS BAND WO: Dave Decker PD: Max Wille GWEN STEFAN) UEVE i .
APD: Wade Hik oo 24 DAVE MATTHEWS BAND MO: Doora Milier KFMB/San Diego, CA'
KLY Bakersfetd, CA e s B0 | Sinciegor s Oy frson WVRV/S!. Louis, MO
oA PD: Marty Linek
L WA Danbury, €T D e sori, TN waEzghrsn iy VRN A0 P, AL N i Bee 'POWERED 1]
MO: Forrest Buelier POSMTrota APDMO: unmz.
AASTACA WLNK D ot WD-Sco Hicomnel o ke "D Yoo KMYISan Diego,CA MEI“ AB A SE
ORI AMOS. iy — - 12 CAEGARS T ATt B DAVE MATTHEWS BAND o o
CISHWALLA DAVE MATTHEWS BAND WJWML:,",',““”"‘ i "‘W“ el Mekay T Tamge, “Monitored Reporters
KMXB/Las Vegas, NV* APDMD Deom- Mazelts " . : Jefl Kapugi
PWMX/Batimore, MO WMMXDayton, OH* | KALZFresng, CA® e b W’ﬁm‘ﬂ' PA we. Kurt Sehreiner 112 Total Reporters
oM mm&'&‘"" WTMX£hicago, IL* PO Jef Stevers OMGPD: E_Curis Iohnson APDMD: Justin e s : ks ki
o) FamD o e N O NS 82D M A i a0 3 Dar AT D e o WD Scot Mt K0i/San Francisco, CA* 94 Total Monitored
18 TN HCGRAW o Adds i | : Michael Martin
PO Casey Kealing MR
11 DURAN DURRN N
WMXUtexinglon, KY* MD: James Baker WWWM/Taledo, OH* 18 Total Indicator
WKRincinvat, OH* K9G erer C0° WINKGFL Myers, FL* | P e Sovan %ggﬂg?g;ﬂ w e s BAND HuwToled JIoCEIREEEy
WUJMBiloxi, MS* PD: Patti Marshall GM/PD: Bob Grissinger 1 WMGXPorliand, ME PD: Steve Marshail Did Not Report.
OM: Jay Taylor APD: Grover Collins mwn mcn Stevens ANASTACIA 1 LIFEHOUSE [ PD: Randi Kirshbaum MO: Jeft Wicker ; port,
PO: Kyle Curiey WD Brian Douglas 6 CAVE NATIREWS 340 | DAVE MATTHEWS BAND mg;%ﬁ! MOTLEY CRUE ‘“"WD Ethan Minton KU.E/San mem e 34T Playlist Frozen (5)=A
No Acds 2 KILLERS INGRAM M GHEN KMXS/Anchorage, AK
GAVIN CEGRAW .
e KPSV/Paim Springs
iy - prings,
WALt Wayne, IN“ WPLINew York NY* 31 mvs MATTHEWS BAND KEYW/Tri-Cities, WA
WMRV/Bingharmton, NY N Demer, 0° 1, B s KRBk ey KRSKPortland, OR® 3 Aok OHVSON s CA :
Lpal | WVMXCincinnati, OH* OM: Keith Abrams MD: Marh Taylor 20: Scotf Shannon P 0 Persiget ANNA NALICK 14 DAVE MATTHEWS BAND WMT/Cedar Raplds, IA
Babty D OM: Tommy Badean $0; Dave Popavich GETTER THAM EZRA = MO: Tony Mascar smm Stewant WSPT/Wausau, WI
L | e N g e EREe | Bime, |RESRw waupeara |
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SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

Photo Album

The family that plays together

ately, we've fallen behind in posting pictures for the family
‘_salbum. Here are a few shots to remind us why we got into
the business in the first place (hint: the answer is not “free
food”): for music and camaraderie.

A FAMILY AFFAIR it was an “1 love you, man” moment when Verve saxophonist Mindi Abair stepped
offstage after her father and mentor; Lance Abair, accompanied her on several tunes at Wave Wegnesday at
Hollywood's Garden of Eden. On hand for a grotip hug were (top, I-r) KTWV/Los Angeles /P/GM Dan Weiner
and GSM Patrick Amsbry; Verve's Casey Silcock and Bud Harner; (bottom, I-r) Mindi Abair's engineer on Come
As You Are, Steve Sykes: KTWV morning co-host Pat Prescott; Mindi Abair; co-writer Matthew Hagar; R&R's
Carol Archer; and Lance Abair.

_—K

FIRST-MAGNITUDE STARS Celebrated saxophonist Kim Waters showed up at WSMJ/Baltimore’s
release party for its first €D sampler. Dver 400 units were sold in 90 minutes. Seen here are (I-r) WSMJ
morning personality Randy Dennis and PD Lori Lewis and Waters.

INTO THIN AIR tere's what was left of
keyboardist Jeff Lorber's backyard in the Pacific

gp: 1 |

3-2-1, LAUNCH 0n the stunm promoting his new
joint, West Coast Ceolin®. beamiag Warner Bros. artist
Norman Brown called on Launch Radio Networks Smooth
Jazz Format Manager Janine Coveney just to say, “Hey!”

wife, Mink, may occupy it during repairs.

Palisades after much of it slid into a canyon following
a spate of torrential downpours in Southern California.
Fortunately, although the soil has eroded to within
just a few feet of the house, city officials have yellow-
tagged the property, which means Lorber and his

[ ="

BLAKE’S CHILL 4 seemingly endless supply of martini glasses were at the ready for WQCD (New York
Chilt)/New York’s luxe /aunch party, which was heid at the ultra-chic cowntowa club Megu. It was an
exhilarating night, and WQCD PD Blake Lawrence, seen here, was ceeply in his slament.

MIRRGR, MIRROR Like my mama aiways
said, “Beauty is as beauty does.” What do you
suppose she meant by ihat? Be that as it may, geta
load of these lovelies: (I-r) WNUA/Chicago MD
Michael LaCrosse, trumpeter and recording artist
Chris Botti ang "NUA PD Steve Stiles.

STUDIO TIME IN MUSIC CITY Heads up
artist Marion Meadows, who has a top 10 hit with his
latest track, “Sweet Grapes,” recently paid a
celebratory visit to R&R Indicator reporter WFSK/
Nashville. Seen here are (I-r) WFSK MD Chris
Nochowicz and air talent Tory Barnett and Meadows.

LINGTON ROCKS THE HOUSE Rendezvous artist Michas! Lington brought down the house on
Wave Wednesday at Hollywood's Garden of Eden. Revelers living ia the moment included (I-r}) Rendezvous
CED Frank Cody, R&R's Carol Archer, Lington, saxophonist Dave Koz anid KTWV (The Wave)/Los Angeles Sr
Account Executive Jamie Younk-Eke.

X

s

»

QUICK, CALL THE FUN POLICE! And while you're at &, you'd best call for backup, 100, as
these four are clearly having a little too much fun at WQCD (New York Chill)/New York's recent launch
party. Seen here enjoying the festivities are (I-r} Rendezvous Entertainment CEO Frank Cody, Emmis New
York Sr. VP/Market Manager Barry Mayo, producer-artist Mark Gorbuiew and painter Shantou.
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SMOOTH JAZZ.TOP 30

April 1, 2005

VK WEEK  ARTIST TITLE LABEL(S) L s o o e
1 1 OAVE KOZ Let It Free (Capitol) 14 3 87246 22 3110
4 0 KENNY G. Pick Up The Pieces (Arista/RMG) 679 +30 72204 14 310
2 o BONEY JAMES f/JOE SAMPLE Stone Groove /Wamer Bros.) 678 +3 84592 13 3410
[ 4 TIMBOWMAN Summer Groove (Liguid 8) 617 7 71534 32 300
5 5  MINDI ABAIR Come As You Are (GRP/VMG) 613 28 55711 28 3210
3 E  SOULBALLET Cream (275 579 80 66613 30 34/0
7 ﬂ PAUL BROWN Moment By Moment (GRF/VMG) 553 +66 80316 25 3210
a ﬂ EUGE GROOVE XXL (Narada Jazz) 439 +61 52186 21 30/0
10 ﬂ NORMAN BROWN Up ‘N’ At "Em (Warner Bros.) 392 +3 53373 31 3210
12 m MICHAEL LINGTON Two Of A Kind (Rendezvous) 380 +11 41191 16 330
9 11 MARION MEAOOWS Sweet Grapes (Heads Up/ 376 -51 42161 37 3010
16 @ NILS Pacific Coast Highway (Baja/TSR) 353 +36 33046 5 3142
15 @ ANITA BAKER How Does It Feel (Blue Note/Virgin) 347 +17 38721 7 2501
13 14 RICHARO ELLIOT Your Secret Love (GRP/VMG) 345 -10 36277 34 330

n 15  CHRIS BOTTI No Ordinary Love (Columbia/ 344 -26 34167 17 29/0
22 @ KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 302 +50 32802 10 262
17 @ DAVIO SANBORN Tin Tin Deo (GRPVMG) 293 +9 42197 1" 251
20 @ JEFF LORBER 0oh La La (Narads Jazz) 211 +10 23552 7 2411
23 @ FOURPLAY Fields Of Gold (RCA Victor/RMG) 269 +25 29348 .18 2211
19 @ 3RO FORCE Believe In Me (Higher Octave) 267 +5 23435 9 25/0
18 21 HALL & OATES I Be Around (U-Watch) 261 -16 20963 15 22j0
24 @ VANESSA WILLIAMS You Are Everything Lava/ 238 +52 21085 5 19/4
21 23 SEAL Walk On By (Warner Bros.) 229 -30 23096 17 2100
26 @ PAUL TAYLOR Nightiife (Paak) 208 +39 31823 2 2517
27 @ STEVE COLE Thursday (Narada Jazz) 181 +25 18667 2 25/8
25 26 PAMELA WILLIAMS Fly Away With Me (Shanachie/ 165 -22 16277 10 15/0
28 @ JOYCE COOLING Camelback Narada Jazz) 162 +8 17303 12 170
30 @ CHUCK LOEB Tropical (Shanachie/ 154 +21 16997 3 2014
@ PAUL JACKSON, JR. Never Too Much (GRP/VMG) 148 +16 25264 1 143
@ MATT BIANCO f[BASIA Ordinary Day (Decca/Universal) 147 +25 10940 1 1211

from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

36 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission

i INEW & ACTIVE]

NORMAN BROWN West Coast Coolin’ (Warmer Bros.)
Total Plays: 97, Total Stations: 15, Adds: 4

KEN NAVARRO You Are Everything (Positive/

Total Plays: 94, Total Stations: 8, Adds: 0

MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/
Total Plays: 93, Total Stations: 10, Adds: 3

AVERAGE WHITE BANO Work To Do (Liguid )

Total Plays: 90, Total Stations: 9, Adds: 0

ACOUSTIC ALCHEMY Say Yeah (Higher Octave)
Total Plays: 64, Total Stations: 8, Adds: 1

* MARC ANTOINE Cubanova fRendezvous/

Total Plays: 58, Total Stations: 5, Adds: 0

0°2L Riders On The Storm (Peak/Concord]

Total Plays: 57, Total Stations: 4, Adds: 0

CHIELI MINUCCI Good Timas Ahead (Shanachie

Total Plays: 37, Total Stations: 6, Adds: 2

EVERETTE HARP When Can | See You Again (4440)

Tota! Plays: 37, Total Stations: 5, Adds: 1

NOVECENTO f/STANLEY ORDAN Easy Love /Favored Nations)
Total Plays: 27, Total Statioas: 4, Adds: 0

Songs ranked by total plays

MEDIABASE

IMOST ADDED/

/ ; /
ARTISTTITLE LABEL(S) Al
STEVE COLE Thursday (Narads Jazz)
PAUL TAYLOR Nightkfe (Peak/
CHUCK LOEB Tropical (Shanarhisf
VANESSA WILLIAMS You Are Everything (Lava/
NORMAN BROWN West Coast Coolin® (Wamer Bros.)
PAUL JACKSON, JR. Never Too Much (GRPVMG)
MARCUS MILLER fIERIC CLAPTON Silver Rain Roch/
NILS Pacific Coast Highway (BaiaTSR/
KENNY 6. fEARTH, WIND & FIRE The Way You Move (ArstaRMG)
CHIELI MlﬁUI:CI Good Times Ahead (Shanachie)

,,// ity MOST Wi
il éREﬁSEﬂ Pm%'

TOTAL
PLAY

L)

N hp b e s e O B 8D

ARTIST TMLE LABEL(S) INCREASE
PAUL BROWN Moment By Moment (6RP/VMG) +66
EUGE GROOVE XXL (Narada Jozz) +61
MARCUS MILLER f/ERIC CLAPTON Sitver Rain (Koch/ +56
VANESSA WILLIAMS You Are Everything (Lava) +52
KENNY G. fEARTH, WIND & FIRE The Way You Move AristaRM6) 450
ACOUSTIC ALCHEMY Say Yesh Higher Octave) +44
PAUL TAYLOR Nightiife (Peak/ +39
MADELEINE PEYROUX Dance Me To The End Of Love fRounder) +38
NILS Pacific Coast Highway (Baja/TSAR/ +3E
CHIELI MINUCCI Good Times Ahead /Shanachie)

A //I/’ mosT i) ’/é/

PLAYED RECURR

TOTAL

ARTIST TITLE LABEL(S) PLAYS
GERALD ALBRIGHT To The Max (GRPVMG) 333

RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord) 317
WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 312

PIECES OF A DREAM (t's Go Time fHeads Up/ 257
CHRIS BOTTI Back into My Heart (Columbial 253.
QUEEN LATIFAH California Dreamin’ (Vector/ 252
NICK COLIONNE it's Been Too Long /3 Keys Music/ 233
GEORGE BENSON Softly, As In A Moming Sunrise (GRPVMG) 207
PAUL JACKSON. JR. Walkin' Blve Note/EMC) 198
PAUL TAYLOR Steppin’ Out {Peak) 182
MICHAEL LINGTON Show Me (Rendezvous/ 180
NICK COLIONNE High fyin’ (3 Keys Music/ m
RICHARD SMITH Sing A Song (4440 170
RICK BRAUN Daddy-0 /Wamer Bros.) 166

Station playlists for all R&R reporters
are available on the web at

JUNE 23-25.

Alien Kepler Suzanne Berg
Broadcast Architecture Verve

REGISTER TODAY AT RADIOANDRECORDS.COM ,

SMIIIITII JAIIrOCKS
CLEVELAND

2005 SMOOTH JAZZ ADVISORY COMMITTEE MEMBERS

These people are making it happen...

Paul Goldstein
KTWV/Los Angeles  WNUA & WLIT/Chicago

Bob Kaake

REK CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL
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SMOOTH JAZZ.INDICATOR TOP 30

April 1, 2005
ARTIST TITLE LABEL(S)

NILS Pacific Coast Highway /Baja/TSR/

JEFF LORBER Ooh La La (Narada Jazz)

SOUL BALLET Cream (215}

PAUL TAYLOR Nightlife (Peak/

EUGE GROOVE XXL (Narada Jazz)

CHUCK LOEB Tropical (Shanachie)

3RD FORCE Believe In Me fHigher Octave/

GEORGE DUKE T-Jam (8PM)

PAMELA WILLIAMS Fly Away With Me (Shanachie)

MINDI ABAIR Come As You Are (GRP/VMG)

STEVE COLE Thursday (Narada Jazz)

BONEY JAMES f|JOE SAMPLE Stone Groove (Warner Bros.)
NELSON RANGELL That's The Way Of The World (Koch/
NORMAN BROWN West Coast Coolin’ (Warner Bros.)
JAMES GABRIANO Red Teddy (Gabriano Productions)
KENNY G. Pick Up The Pieces (Arista/RMG/

DAVID SANBORN Tin Tin Deo (GRP/VMG)/

NOVECENTO fi[STANLEY JORDAN Easy Love {Favored Nations)
LIN ROUNTREE f[TIM BOWMAN For Your Love (BDK/
DAVE KOZ Let It Free (Capitol)

MATT BIANCO f/BASIA Ordinary Day (Decca/Universall
ALEXANDER ZONJIC Leave It With Me (Heads Up/

PETE BELASCO Hurry, Hurry {Compendia)

SERGIO CAPUTO Jazzy Girl {idiosyncrasy)

URBAN KNIGHTS My Boo (Narada Jazz)

KEN NAVARRO You Are Everything /Positive)

AVERAGE WHITE BAND Work To Do (Liguid 8)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
ACOUSTIC ALCHEMY Say Yeah (Higher Octave)

HALL & OATES I'll Be Around (U-Watch/

0::3000:000300:0:-00=2:0000-0000 &

s AATs
191 +5
165 +5
163 +4
133 +15
132 -1
131 +4
129 +1
129 +1
126 +1
124 -16
122 -1
120 +9
119 +7
116 -9
108 +13
106 -6
104 -10
102 +1
99 +16
96 8
89 0
88 +21
85 +10
84 2
82 +5
82 +4
81 +2
80 2
76
75 +2

TOTAL

908 10 14/0
674 10 15/0
932 3 12/0

459 4 1n
667 24 100
507 7 13/0
435 7 13/0
530 4 110
631 9 110

665 28 11j0
418 3 11J0
755 12 10/0
616 5 12{0
644 3 1210
545 10 1011
513 12 80
394 10 90
433 22 90
427 2 o1
429 24 10
469 4 1
218 1 m
529 4 100
580 17 8i0

247 1 70

332 7 91

281 2 90

488 5 6/1

164 2 90
2

549 5/0

WEEKS ON  TOTAL STATIONS/
AU?IS)ICE CHART ADOS

© 2005 Radio & Records

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26.

MOST ADDED"

ARTIST TITLE LABEL(S) AD0S
MICHAEL BRANDEBURG Midnight (/ndependent/ 5
0'2L Riders On The Storm (Peak/Concord) 2
PATCHES STEWART Road Song /Koch/ 2
MARCUS MILLER {ERIC CLAPTON Sitver Rain Koch/ 2
JEFF KASHIWA Here And Now (Native Language/ 2
MOVING IMAGES Eleanor Rigby (South Beach Music/ 2
MOST
INCREASED PLAYS

TOTAL
ARTIST TITLE LABEL(S) m:nuss
MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/ +46
BONEY JAMES Thinkin’ Bout Me (Warmer Bros.) +24
ALEXANDER ZONJJIC Leave It With Me fHead's Up/ +21
HERB ALPERT & TIJUANA BRASS Kiliing Me Softly
(Shout Factory) +20
CHIELI MINUCCI Good Times Ahead (Shanachie) +19
EVERETTE HARP Groove Control (4440/ +18
INCOGNITO Can't Get You Out Of My Head /Narada Jazz) +18
JEFF KASHIWA Here And Now (Native Language/ +17

SWING OUT SISTER Love Won't Let You Oown (Shanachie) ~ +17

MOST
PLAYED RECURRENTS

TOTAL

ARTIST TITLE LABEL(S) PLAYS
QUEEN LATIFAH Cakifornia Oreamin’ Vector) 7%
ANITA BAKER You're My Everything [Blue Note/Virgin/ 58

WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 58
RAY CHARLES fIDIANA KRALL You Oon’t Know Me /Concord) 52
G. KNIGHT ffE. ALEJANDRO Feeln’ Good (Vacilon) Pyrami) 43

GREG ADAMS Firefly (215 a5
STEVE OLIVER Chips & Salsa (Koch/ 42
PETER WHITE How Ooes It Feel {Columbia/ 40
GERALD ALBRIGHT To The Max /GRPVME) 30
HIL ST. SOUL For The Love Of You (Shanachie/ 7
BONEY JAMES Here She Comes (Wamer Bros.) 2%

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada Jazz/ 26

-
KTWV/Los Angeles, CA* WL00/Ortando, FL* DMX Jazz Vocal Blend/Satellite | Music Cholce Smooth Jazz/ )
) E Po R TE RS PD: Paul Goldstein PO/MO: Brian Morgan PO/MO: Kenki Johason Salsllite
| (| e . i et
Stations and their adds listed alphabetically by market ot AITAYLOR gs’ w% o
KAJZ/Albuguerque, NM* WVSU/Birmingham, AL WSBZ/Ft. Walton Beach, FL 18INCOGNITO § DAVID BOSWELL
OM: Jim w-ﬁun PO/MD; h!mh PD: Mark Carter . W, umm',dﬂ hia, PA* 1BKENNY G. CHAKA KHAN 5 EVERETTE
PO/MO: Pau Lavole 1 LALAH HATHAWAY MO: Mark Edwards WJZL A ouisville, KY delp DER ZONJIC 4 JEFF KASHIWA
?} XEA#EI%QBVEI:‘LLIAMS } g_(zrl\!luc IMAGES .‘I:UEgIETT aoggcx PIA%MR:M mF'I‘:n :i:m un ka mm g:lllélg S(SJFXT SISTER 3 SHAPES
HIELI MINUCCI 3
3 CHUCK LOEB 1 MICHAEL BRANDEBURG MICHAEL BRANDEBURG 1 PAUL TAYLOR Adds GEORGE BENSON
1 STEVE COLE VERNON D. FAILS
HERB ALPERT & TUANA BRASS
WNUAChicago, IL* WOTQMarttord, CT RAMSEY LEWIS TRIO Sirtus Jaz CafofSatellita
WJZZ/Atlanta, GA* PD/MD: Stewarl Sione WLVE/Miami, FL* KYQT/Phoenix, AZ* 41IM ADKNS 5 Rick Laboy.
POMO: Dave Kosh PB: Stows et 8 MOVING IMAGES OM; Rob Roberts PO: Shaun Holly {07 ULs 3RD FORCE VTOM SCOTT
4 VANESSA WILLIAMS MO: Michael La Crosse 8 MELOOY mmn : Rlch WeMilan APD/MD: Angie Hands
No Adds No Ad AT BARER 0AVID SANBORN
RONNY JORDAN
KEVIN RUSSELL
KSMJ/Bakersfield, CA* KHJZMouston, TX* QUEEN LATIFAH /AL GREEN
OM/PD: Chris Townshend WHuu/Cleveland, OH* e 0 ot R s XM Watercolors/Satellite
APD: Nick Novak VAL BANCO TBAGIA STEVE COLE WJZIIMIlmum wi KJZS/Reno, NV* 12NIGHTBYRD PD/MO: Shiriitta Coion
No Adds PU: Stan 4 i BOBBY CALOWELL
GHIELI MINUCCH MO: Stove Scott PO/MO: Robert Oces oA PATCHES STEWART
JACKSON, JR. Y e, R, No Adds 11JANITA
KENNY G, EARTH, WIND & FIRE 11LIN ROUNTREE tTM BOWMAN
WEANBaltimors, MD KEVUMosston. X CHUCK LoEB 11 JAMES GABRIANO
altimore, PD: Vltgn Turner . ACOUSTIC ALCHEMY * 1 SNADES of SOUL
am?n Waxis Jacka WJZA/Columbus, O 11 MAGCUS MILLER ERIC CLAPTON T 11GREG ADAMS
- ’ NANS .
Ay ARLES JNATALIE COLE PO/ND- B4l Harmee 7 PATCHES STEWART KSSJ/Sacramento, CA* 10VoRR E%&‘E PEVROUX i ™
1 MICHAEL BRANDEBURG 7 VICTOR WOOTEN PD/MO: Lee Hansen 10 JEFF KASHIW. MD: Oianna Rose
1010V Gvpas ORMAN BROWN
, St Bl R
WSMJBaltimors, MO* ",‘,’.}Jé":,',';j,,?‘ WYz ndianapalis, IN 5 Wik Woll AL SARAERL
MO: Mark Sanfo D "SRR TAYLOR CRAIG CHAQUICO
Tas PR IR0 s T KBZWSalt Laks City, UT* AT
3 PAUL mcxs"'ou“'.m RAY CHARLES /NORAH JONES WSSMIS! Louis, MO*
KIcD/Demyer, 0" KILUSetterson City, M KRVA/Modesto, CA* EVERETTE JAMAE SN oA
Michae) Fizcher Foal Sermenyc 1 MO OM/MD: Dosg Wuitl JAMES VARGAS 11MARCUS MILLER VERIC CLAPTON
vy MICHAEL HAGGINS FO: dim Bryan GABRIEL MARK HASSELBACH 9 VANESSA WILLIAMS
GERALD ALBRIGHT
KIFIISan Dlego, CA* ALECE
POWEREDT] WMV Detrolt, Mi* KOAS/L2x Vogas, WV° £ : ,’:ELEAH lones
MEDIABASE | i Tk i e | R i e
6 PAUL TAYLOR PAULTAYLOR TS HIRGSHMA PECES OF A DREAM 3 (ﬁn yGars
HOYCEICDOLING HORMAN BRowN
*Monitored Reporters KUAP/Little Rock, AR DEE LUCAS ﬁ%‘n"g sGm maomTqH' WIND & FIRE
KEZLIFnsnn. CA* PDIMD: Michael Nellums KKSF/SIn anﬂm ca* PAUL TAYLOR
53 Total Reporters OM: E. Curtis Johnson 4 CAROL DUBGC WFSK/Nashville, TN PO- Michael E b STEVE COLE
- POMD: . Weldonheimer 4 MARCUS MILLER PO: Michae! Patterson chas D
! MD: x... Jones MX Smooth Jazz/Satellite MARCUS MILLER VERIC CLAPTON
36 Total COLE 3 MICHAEL BRANDEBURG MD: Chris Nochowicz NORMAN BROWN PD/MD: Jeanne Destro
A oo 1 MARCUS MILLER UERIC CLAPTON | 8 FRANK CATALANO 7 HERS ALPERT & TUUANA BRASS
17 Total Indicator WLIZFL My
- - . Myers, FL*
9 3 ' KSBR/Lns Angeles, CA Jones 0 ]
&mwm iy POt do Tt ory Wodt WQCO/New York, NY* KJZY/Santa Rosa, CA* om: J-Jﬁmmo yonssatlite gl’:}“v’l"n!yamnmn. oe
KNIK Al MD: Rand| Bachman "° 0; i Cop " PO: Blake Lawrence PD: Gordon Zlot PO; Steve Hibbard PD: Carl Anderson
Anchorage, AK 1 STEVE COLE 1 ACOUSTIC ALCHEMY No Adds APD/MO: Rob Singleton MO: I.alnie Cobb WO Renee DePuy
CHUCK LOEB 1 MICHAEL BRANOEBURG NoAdds 2 NILS
L MARCUS MILLER VERIC CLAPTON Y,
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CHUCK ALY
codpFramaandrecords. com

Rock’s Seismic Shifts

Big changes abound as format heads into Q2

irst, I have to say what a thrill it is to be jumping back into
Rock as the format and genre move ahead in these exciting
times. Though it has its share of challenges (and then some),
Rock remains a dynamic, high-energy format with its best days
ahead. And what better way to begin my tenure as Rock Editor
than by taking a closer look at the major stories that broke just

this week.

Northern Exposure

The most stunning move of the last few
days was Entercom’s unexpected flip of
WAAF/Boston to a Regional Canadian format
positioned as “Doug 107.3, The Canuck Con-
nection.” Incoming PD Gerd Bouchard says
he’s been in talks with the company about the
new format for months.

“I've been in talks with the com-
pany about this format for months,”
he says. “The timing is perfect.
There’s a burgeoning native Canadi-
an population in the Boston area, and
Canadian-themed restaurants and
shops are opening everywhere.
There’s even a Little Canada commu-
nity springing up near Medford,
MA

“Plus, Canada’s hot right now,
even with folks who live south of the border.
I'mean, we've got Avril Lavigne, Shania Twain
and Will Ferrell, who are really big stars right
now.”

When informed that Ferrell isn’t Canadian,
Bouchard replies, “Well, OK, but he’s got that
kind of goofy Canadian way about him, eh?”

Doug 107.3 signed on at 12:01am Tuesday,
kicking off with “O Canada,” followed by
Crash Test Dummies’ “Mmm Mmm Mmm
Mmm.” Bouchard has a well-tuned program-
ming mix in place. “We've got all the obvious
Canadians in heavy,” he says.

“Loverboy, Rush, Celine Dion and Bryan

AS THEY WERE Green Day before last week’s big spiit. Seen here are
(I-r) Mike Dirnt, Billie Joe Armstrong and Tre Cool.
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W
Keith Hastings

Adams are staples. Segueing from The Mof-
fatts to Anne Murray to Nickelback is much
smoother than you might think. And getting
Peter Jennings to do voice imaging was a real
coup.” .

When it came to creating the new for-
mat’s identity, Bouchard decided to em-
brace Canadian stereotypes rather than run
from them. "Especially in the
States, people have this Great
White North impression of Cana-
da that hasn’t changed since the
movie Strange Brew came out in
‘83,” he says. “We thought, ‘Why
not go with it, eh?” The ‘Bob’ name
is already taken, so we latched on
to ‘Doug,’ and here we are.”

Outgoing WAAF PD Keith
Hastings, let go with the rest of the
staff this week, says he’s not bitter. “I'm not
bitter,” he says. “This is the natural reaction
any dedicated professional would have af-
ter being blindsided by a bunch of froggy
Canucks. They come in and fire everybody,
saying, ‘It's aboot change. It's aboot the fu-
ture.’ I'd like to give them a boot.

“I'mean, really. This is going to rank as one
of Canada’s top exports to the US,, right up
there with mad cow disease and the hockey
strike. The South Park guys had it right: ‘Blame
Canada.’ | hate Canada.”

American Idiot

The week's other surprise came on the mu-
sic side, as Green Day
frontman Billie Joe
Ammstrong announced
his departure from the
group he co-founded
over a decade ago. Me-
dia reports indicated a
recent spiritual conver-
sion led to Armstrong’s
decision, but a state-
ment released by the
singer’s representatives
did not directly address
the issue.

“It's beena great run,
and I have to thank the
fans, Reprise and ev-
eryone who's been a

to Los Angeles.

switch possible.”
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Aly Named Rock Editor
Anthony takes Nashville in staff flip

R&R Associate Country Editor Chuck Aly has been named Rock
Editor as Ken Anthony transfers to Nashville (see story, Page 38).
Aly, who played bass for '80s rock outfit Slaughter, will be relocating

“Rock is my first love, so I'm very thankful to R&R Publisher/CEO Erica
Farber, who believed in me enough to give me the shot,” Aly says. “And a big
‘yeehaw' to my bud Ken Anthony, whose passion for country really made this

“Chuck has done a great job since he joined our Nashville staff in 2003,
making this an easy decision for me,” says Farber. “He’s a virtual encyclopedia
of useless hair-band trivia, plus he's got the loudest car stereo I've ever heard.
What a lot of people don’t know about Chuck is that he's also an excellent
dancer, and this move will allow him to continue to pursue that dream.”

Bitten by the dancing bug during choreography training in Slaughter’s early
days, Aly has spent his vacations interning for the Radio City Rockettes and
was a stand-in for one performance of Zumanity in Las Vegas last year.

“They said I'd never walk right again after my childhood pogo-stick injury, but
| proved them wrong,” Aly says. “They said | was too tall to dance flamenco, but
Iwent outand found a6 3’ dance partner (former East German Olympic
sprinter Katrin Meier) and won the regional in 2003, This is just another
opportunity to prove myself against all odds.*

part of this incredible career,” Armstrong said.
“But to deny what I'm called to become
wouldn't be fair to anyone. [ wish nothing but
the best for [bandmembers] Mike [Dirnt] and
Tre {Cool] going forward. Hare Krishna.”

Green Day manager Pat Magnarella em-
phatically rejects the notion that Armstrong’s
departure will have dramatic repercussions
foraband that is, arguably, at the genre’s pin-
nacle, both artistically and commercially.
“Won't miss a beat,” he says.

“Will Billie Joe be missed? Sure, But we've
already lined up a replacement, and let me tell
you, it's one of the most powerful voices in
rock. People are going to be blown away when
they hear the news.”

Internet speculation has run
wild, with fans and pundits plac-
ing everyone from Henry Rollins to
former Rage Against The Machine
singer Zack De La Rocha at Green
Day’s helm. R&R has confirmed,
however, that the band’s new front-
man will be former Extreme lead
singer Gary Cherone.

“Gary got a raw deal with that
whole Van Halen thing,” Magnarella says.
“He really did a yeoman'’s job stepping in
there, and I, for one, was really impressed with
that. The US. leg of the tour resumes April 15
in Miami with Gary out front, and it’s going
tobea historic moment for punk rock, I prom-
ise you.”

For their part, Dirnt and Cool welcomed
Green Day’s newest member with ajoint state-
ment released exclusively to R&R. “Gary is a
fantastic singer and an even better guy,” the
release said. “We've already recorded four
tracks for a new album, and his vocals are un-
believable. We can’t wait for Miami and are
looking forward to actually meeting him.”

All Aboard

‘One of the biggest stories in rock isn't a
recent development, it's the raging success
of Ozzfest, which celebrates its 10th outing
this year. After 238 shows in front of 4 mil-
lion fans, the 2005 edition opens July 15 in
Boston and runs through Sept. 4 in West
Palm Beach. Black Sabbath, Iron Maiden,

www americanradiohistorv com

=4 i

Shadows Fall and Black Label Society are on
the bill, in addition to a host of second-stage
acts.

This year’s worst-kept secret is the identi-
ty of the main-stage headliner. Ozzy’s man-
ager and wife, Sharon Osbourne, has con-
firmed to R&R that the slot will be filled by
Manilow’s Deathpig, a thrash metal outfit
being assembled by pop crooner Barry Ma-
nilow.

“Ozzy and I have known Barry for years,
and we were absolutely floored when he in-
vited us to see the new stage show he was put-
ting together,” Sharon says. “The crowd’s
heads are going to explode when they hear
this band and see the show they put
on. The Manilow name doesn’t
mean anything to most of the

younger fans, but it will.”
| “Metal has always intrigued
| me,” Manilow says. “What is it,
but high theater? [ figured if Pat
Boone could do it, so could 1. And
I'm twice the performer Pat is.
Plus, this isn’t some publicity
stunt. I'm wholeheartedly com-
mitted. The tattoos were pretty painful, but,
honestly, the only difficult adjustment has
been getting used to the dreadlocks. They
smell funny.”

Manilow’s Deathpig has been in rehearsals
for six weeks, and the stage play revolves
around a 300-pound mechanical pig that will
reportedly mix it up with Iron Maiden’s icon-
ic Eddie character. At the conclusion of the
band’s set the slain pig explodes, flinging ful-
ly cooked (and edible) pieces of bacon into the
crowd.

Ozzy says he can’t wait to see fans’ reac-
tions. “I can’t wait to see the fans’ reac-
tions,” he says. “I mean, this guy writes the
songs that make the whole world sing. He
writes the songs of love and special things.
He writes the songs that make the young
girls cry. It doesn't get more hard-core than
that.”

“This will be the best Ozzfest yet,” Sharon
says. “Mark my words. And radio is a key
component for us, although losing the Boston
station is a huge blow. Bloody Canadians.”

Ozzy Osbourne
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WhC WEC ARTIST TIE LABEL(S) RS els i VRN
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 762 -40 39467 19 2710
4 e AUDIOSLAVE BeYourself flaterscope/Epic) 577 +140 32908 2 2112
2 3 SHINEDOWN Burning Bright /Atlantic/ 423 -10 20121 22 230
5 o THREE DAYS GRACE Home (Jive/Zomba Label Group) a7 +11 14529 22 2110
3 5  VELVET REVOLVER Fall To Pieces /RCA/RMG) 405 -14 24296 33 26/0
7 6  VELVET REVOLVER Dirty Little Thing (RCA/RMG) 356 -24 12008 13 18/0
6 7 3DOORS DOWN Let Me Go (Republic/Universall 352 15 14812 16 1710
10 0 BREAKING BENJAMIN Sooner Or Later fHollywood/ 328 +18 13964 12 18/0
8 9 MOTLEY CRUE If | Die Tomorrow fisland//DJMG/ 320 19 13447 14 20/0
13 @ 0zzv 0SBOURNE Mississippi Queen (Epic/ 302 +23 15220 4 1610
12 m BILLY IDOL Scream (Sanctuary/SRG/ 291 +20 14907 10 190
n @ THEORY OF A DEADMAN No Surprise (Roadrunner/ID0JMG) 286 +2 9951 9 19/0
16 @ ROBERT PLANT Shine It Al Around /Sanctuary/SRG/ 276 +48 14451 4 17/0
9 14 PAPAROACH Scars (Geffen) 264 -46 13978 19 1810
14 15 BREAKING BENJAMIN So Cold (Hollywood) 255 17 11984 4 1610
15 16 CHEVELLE The Clincher (Epic/ 249 4 7794 1 1712
17 Q MUDVAYNE Happy? (Epic/ 238 +6 10233 17 15/0
19 @ COLLECTIVE SOUL Better Now (£/ Music Group) 222 +1 10283 9 16/0
28 @ NINE INCH NAILS The Hand That Feeds finterscope) 194 +12 8445 2 131
2 20  SILVERTIDE Blue Jeans W/RMG) 186 -4 5114 5 140
20 21 CROSSFAOE So Far Away (Columbia) 186 -12 4841 19 1210
18 22 U2 Al Because Of You finterscope) 183 -48 13360 13 12)0
30 @ GREEN DAY Holiday (Reprise) 179 +70 8591 173
23 @ QUEENS OF THE STONE AGE Little Sister fiaterscope) 168 +14 7818 8 1310
2 25 A PERFECT CIRCLE Passive (Virgin/ 1M -9 2801 8 120
26 26 SLIPKNOT Vermilion (Roadrunner/IDJMG) 137 -3 3070 19 90
2 27 BLACKLABEL SOCIETY Suicide Messiah /Artemis/ 137 -6 4115 6 1410
2% 28 NO ADDRESS When I'm Gone (Sadie) /Atiantic) 129 -8 3376 3 16/0
27 29 SUBMERSED Hollow Wind-up/ 126 4 mm 15 10/0
29 @ JUDAS PRIEST Revolution (Epic/ 12 0 4601 1" 910

29 Rock reporters. Monitored airplay data supplied by Medi R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

3/20-3/26. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a seng. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

SLIPKNOT Before | Forget (Roadrunner//IDJMG)
Total Plays: 102, Total Stations: 9, Adds: 1

TRUST COMPANY Stronger (Geffen)

NEW & ACTIVE

MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal)
Total Plays: 60, Total Stations: 10, Adds: 5

PROM KINGS Alone (Three Kings/
Total Plays: 53, Total Stations: 6, Adds: 0

MOTLEY CRUE Sick Love Song //sland/iDJMG] .
Total Plays: 50, Total Stations: 10, Adds: 4

SYSTEM OF A O0WN B.Y.0.8. iAmerican/Columbial

POWERED[12

MEDIABASE
, MOSTADDED"

Ytsrss

ARTIST TITLE LABEL(S) ADDS

SYSTEM OF A DOWN B.Y.0.B. /American/Columbial 6
MARS VOLTA The Widow {V'll Never Sleep Alone)
(Strumme/Universal) 5
MOTLEY CRUE Sick Love Song (island/iDJMG) 4
ALTER BRIDGE Broken Wings (Wind-up/ 4
GREEN DAY Holiday fReprise/ 3
i MOST '
J IN CREASED PLAYS
TOTAL
PLA

ARTIST TITLE LABEL(S) INCREASE
AUDIOSLAVE Be Yourself finterscope/Epic/ +140
NINE INCH NAILS The Hand That Feeds finterscape/ +12
GREEN DAY Holiday /Reprise/ +70
ROBERT PLANT Shine It All Around /Sanctuary/SRG) +48
SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) +48
MARS VOLTA The Widow ('l Never Sleep Alone)
(Strummer/Universal) +24
FOO FIGHTERS Times Like These (Roswelf RCA/AMG) +23
02ZY 0SBOURNE Mississippi Queen (Epic/ +23
BILLY 100L Scream (Sanctuary/SRG) +20

U2 Sometimes You Can't Make it On Your Own fnterscope/ +20

I3

MOST U
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS

THREE DAYS GRACE Just Like You five/Zmba Label Group) 235

CROSSFADE Cold (Columbial 225
PAPA RDACH Getting Away With Murder (Geffen/ 225
JET Cold Hard Bitch /Atiantic/ 220
VELVET REVOLVER Stither (RCA/RMG) 206
U2 Vertigo finterscope) 195
GREEN DAY American Idiot /Reprise/ 163
NICKELBACK Figured You Out fRoadrunner/IDJMG/ 160
JET Are You Gonna Be My Girl /Atiantic/ 155

NICKELBACK Feelin’ Way Too Oamn Good /Roadrunnen/DJMG) 132

Total Plays: 88, Total Stations: 10, Adds: 1

U2 Sometimes You Can’t Make It On Your Own finterscope/
Total Plays: 76, Total Stations: 9, Adds: 2
PORCUPINE TREE Shallow /Lava)

Total Plays: 70, Total Stations: 8, Adds: 0

Total Plays: 48, Total Stations: 6, Adds: 6

BECK E-Pro fInterscope)

Total Plays: 45, Total Stations: 7, Adds: 2

3 00ORS DOWN It's Not Me (Republic/Universall
Total Plays: 21, Total Stations: 4, Adds: 2

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

Songs ranked by total plays

WRVCMHuntington
REPORTERS' g
P . ’ ) 1 INTANGIBLE
Stations and their adds listed alphabetically by market
KZRR/Albuquerque, NM* KIO! nt, TX* WEBN/Cincinnati, OH* WRKR/Xalamazoo, Mi
omBilmy m.%ﬂ'.',“,& m"’”s.,.u."d‘.; 0 OM: Wike Nkl
PO:Phil 16 AUDIOSLAVE MAD: Rick Vasks NTER Devcos
i e, e e
INTANGIBLE 3 DOORS DOWN
WEZO/Alentown, PA® WS Cloveiand, OH
MO: Hunter Scol KZZE/Mediord, OR
m l:tnlm WFTD/AI:WAI:.\' Green, KY 17 NINE INCH NAILS % - McGuire
0: Morty Foster NoAdds
KWHLAncanmge, AK KNCN/Cnrpus Christi, TX*
PO Jea Bl .
Stenoet AP s orara WDHAMoristown, RJ
'{D'svsm'ﬁ'o’nm WRQK/Canton, OH* SYSTEM OF A DOWN ?ﬂu?'mc'"
el 1 ALTER BRIDGE
MO: Nick Andrews
WTOS/Augusta, ME 3 SYSTEM OF ADOWN KLAQE] Pasa, TX" BRUCE SPRINGSTEEN
OMPD: Steve Smith w
SO iy S Norl, A
4 SYSTEMOF ADOWN WPXC/Cape Cod, MA DISHWALLA
: Steve an.uyshm
POMD; Sezanne Tonaire GREEN DAY
KLBJ/Austin, TX* James KFLY, OR
OMFD: Jef SILVERTIDE N Eugene. OF
MD: Locis Lowe ALTER BRIDGE oy o
3 DOORS DOWN MOTLEY CRUE Messa,
HARS VOLTA pEER 25 BREASTNC AN
g‘nmmvlua. NC* 1 RECLIGHTUZEN
K00J/Baf , LA* :
Il::n::!nmme A C/Chartesion, WV PD: Mark Arsen
Bume OM/PO: Bill Knight : Al FieMd KCLB/Palm Springs, CA
2 £l MUSE 2 SYSTEMOF ADOWN OM: Gary DeMaroney
ZSYST?AOFADOWN } ru?w&ug ALTERB!R‘:RuE ?zmmmﬂ
INTANGIBLE 3D0ORS DOWN BEAC

wwm’choria L

Gabe Reynolds
m John Marshall
2 MOTLEY CRUE
WMMR/Philadelphia, PA*
PD: Bill Wesion
APD: Chuck Damico
AD: Sean “The Rabbi” Tyszler
No Adds

KDKBIPMenIx Az*

ID.PMPW
w2

WRKZ/PI‘IBMI\]I’I PA*
l’ﬂwlﬂl
KUFO/Portland, OR*
OM/PD: Dave Numme:

APO/MD: Daa
10 ST A Down
MOTLEY CAUE

wummmnoum NH*

WBBB/Raleigh, NC*
POMD:. Ih?lk
6 DAVE MATTHEWS BAND
2 CHEVELLE
1 MARS VOLTA

WEEZER

I(CAURwersMe CA*

3 SVSTE?A"&ADWIN
BECK

WROV/Roanoke, VA*
PD: Aaron Roberts

WXRX/Noddom L

méﬂus

I(SRXISan Antonln *

nn Mlmﬁs
TRUST COMPANY

KZOIJSan Luis Ohlspn CA
PD/MD: David
1 M)ADDRE$

KTUKBheevapoe, LA®
PO: Revin Wesl

3
ALTER BRIDGE
GRI

WKLT/Traverse City, Mi
POMD; Yerri
3 ALTER BRI

KMOD/Tulsa, 0K*
OMPO; Dom Cristi

KBRQ/Waco, TX
PI/MO: Bren! Henslee
17 MUDVAYNE

8 NINE INCH NALS

KBZSIWiehIla Falls, TX

PDLI!R'II
APO/MO: Vicki Vox
No Adds

POWERED[T]
MEDIABASE

*Monitored Reporters
49 Total Reporters
29 Total Monitored
20 Total Indlcator
DId Not Report,
Playlist Frozen (3):
KQDS/Duluth

WMTT/Etmira, NY
WMZK/Wausau, Wi
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. ACTIVE ROCK TOP 50

April 1, 2005 ' F‘?:WEHED
TS R— W ER T MEDIABASE
1 € BREAKING BENJAMIN Sooner Or Later (Holywood! 1662 +82 73011 13 580 e "I’ﬁ"" H L LYTH
. J1iMesT ADBED,
2 Q MUDVAYNE Happy? fEpic/ 1560 +96 75562 8 5710 il it h Fiiiil ¢ -
8 @  AUDIOSLAVE Be Yourself /interscope/Epic/ 1487  +206 88039 3 581 LIEALE B8 ) ) ADDS
6 @  CHEVELLE The Clincher (Epic/ 1467  +114 61640 12 5800 :m:'::l; ;E“;‘::':n";:iféf-/ "y’j,”’;z;/”’/””"””””’ f:
. ind-
5 5 THREE DAYS GRACE Home (/ive/Zomba Label b‘mup/ 1318 -39 60995 24 54/0 MOTLEY CRUE Sick Love Song fislend/I0JM6E/ 13
3 6  SHINEDOWN Bumning Bright (Atiantic/ 1269 -151 58013 24 5210 WEEZER Beverly Hills (Geffen) 17
7 7 GREEN DAY Boulevard Gf Broken Dreams (Reprise/ 1222 426 55766 26 56/ LIFE OF AGONY Love To Let You Down (Epic/ 8
4 8  CROSSFADE So Far Away (Columbia) 121 62 47582 22 5yo | VVANGIBLE Those Around You Larkio Music) 5
©  EXIES Ugy Vi 1123 23 387118 22 55 GREEN DAY Holday (Repise '
9 gty (Virgin, i 10 BREAKING POINT Show Me A Sign (Wind-up/ 4
27 @ NINE INCH NAILS The Hand That Feeds finterscope) 1004 +479 52102 2 5911 SHADOWS FALL Inspiration On Demand /Century Media) 4
13 0 THEORY OF A DEADMAN No Surprise {Roadrunner/IDJMG) 918 +32 36264 10 5210 MUSE Stockholm Syndrome (Warner Bros.) 4
12 12 QUEENS OF THE STONE AGE Little Sister finterscope/ LR -1 32364 1" 53/0 _ ] )
10 13 PAPA ROACH Scars (Geffen) 828 174 3094 20 450 Il/%////‘ MOST f//////[//r, !
A 2 1y 4
n 14 A PERFECT CIRCLE Passive (Virgin/ 816 116 28692 12 4810 o l ,,CREASED PLA ys
15 ®  SUBMERSED Hollow /Windup/ 804 +47 25401 25 43)0 TOTAL
16 @ 0zzY 0SBOURNE Mississippi Queen /Epic/ 801 +70 44968 5 441 ANTIST TILE LABELES S
17 D BREAKING BENJAMIN So Cold /Holywood) 753 +34 45266 a7 55/0 NINE INCH NAILS The Hand That Feeds (interscope)  +479
18 18 CROSSFADE Cold (Columbis) n2 6 3Ns6 58 500 gg:'ﬁ:” :::W'/;B-V;U-lﬂ- (American/Columbia) +§::
oliday (Reprise +
19 @ TRUST COMPA'NY Stronqsr (Geffen) 708 +29 16271 8 4710 AUDIOSLAVE Be Yourself fnterscope/Epic/ +206
30 @ GREEN DAY Holiday (Reprise/ 704 +222 30786 4 494 CHEVELLE The Clincher (Epic/ +14
14 21 VELVET REVOLVER Dirty Little Thing /RCA/RMG) 700 174 30587 15 aMn MUDVAYNE Happy? /Epic/ +96
21 @  SILVERTIDE Blue Jeans (/AMG/ 691 +49 20802 6 460 :::::::g :2:":;'3";;"8“9 A giﬂ{' /W""”’;";/ ; +::
ooner Or Later {Hollywoo +
24 @ SLIPKNDT Before | Forget (Rosdrunner/IDJMG) 627 +61 24531 6 5013 MOTLEY CRUE Sick Love Sang fsland/i0JME) +80
22 24  BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 602 -32 22546 1" 4310 ROBERT PLANT Shine It Al Around (Sanctuary/SRG) +18
23 25 DRDWNING POOL Killin Me (Wind-up/ 593 -7 16848 17 4210
26 @  NO ADDRESS When 'm Gone (Sadie) (Atiantic/ 552 +18 15286 6 4712 JE I ;
7 N : .
29 @ MARS VOLTA The Widow {'ll Never Sleep Alone) /Sirummenliniversall 519 0 15837 9 4110 | 11 / 17 Mas T'Ilh{///// / /1 i
28 28  FUTURE LEADERS OF THE WORLD Everyday /Epic/ 505 -16 11323 10 4110 P LAYE D H Ef.UR EN TS
3 @  PROM KINGS Alone (Three Kings) 470 +7 13096 10 4510 ARTIST TITLE LABELLS) Toma
€  SYSTEM OF A DOWN B.Y.0.B. /American/Columbia) 388 +388 21882 1 53/53 PAPA ROACH Getting Away With Murder (Geffen/ 665
25 31  MOTLEY CRUE If | Die Tomorrow fisianc//0JMG/ 379 457 19672 14 270 3“:\;';':“ Duality ﬂ:aTd;vnw/lﬂngf‘/ o) i:;
E REVOLVER Fall To Pieces
32 32  SKINDRED Pressure Lava/ 3715 -56 10014 10 4010 VELVET REVOLVER Sither (RCA/AMS) "w
38 @ BECK E-Pro /IIIIEI‘SL‘UpE/ 338 +76 13567 5 252 THREE DAYS GRACE Just Like You (ive/Zomba Label [;m“p/ 433
34 @ BILLY IDOL Scream (Sanctuary/SRG/ 328 +21 11716 8 a1 CHEVELLE Vitamin R (Leading Us Along} Epic/ 408
35 € PORCUPINE TREE Shaliow (Lava/ 32 +48 5153 4 351 :EJKC;M Hard lﬂitch ;Aflﬂﬂfiv/ Womer & 3n
—_— . INKIN PARK Lying From You (Wamer Bros.) 358
33 36 3 DOORS DOWN 'Let Me Go (Republic/Universal) 308 102 9706 17 25/0 THREE DAYS GRACE (} Hate) Everything About You
45 @ MOTLEY CRUE Sick Love Song f/siand/IDJMG) . 264 +80 15104 3 33 (Jive/Zomba Label Group) 346
46 @ ROBERT PLANT Shine it Alt Around (Sanctuary/SRG/ 256 +78 14880 2 1m
37 39  CRAZY ANGLOS Fade (Atiantic) 236 27 6520 10 260 o S f// WPabE 0y = o sl =1,
39 40 SYSTEM OF A DOWN Cigaro (American/Columbia) 219 35 14986 10 6/0 rftifl NEW& A h VE /-
36 41  ALTER BRIDGE Find The Real (Wind-up/ 218 -47 11873 18 18i0 SHADOWS FALL Inspiration On Demand (Century Media)
PNy (PR Total Plays: 113, Total Stations: 22, Adds: 4
43 (D  ATREYU Right Sidé Of The Bed Wvictory 06 412 5088 7 21 e VISIONS | Let Go fEpi)
42 43  FULL SCALE Party Political (Columbial 191 -4 3709 7 1910 Total Plays: 104, Total Stations: 14, Adds: 0
@ BREAKING POINT Show Me A Sign (Wind.up/ 170 +96 3632 1 234 52 Sometimes You Can’t Make It On Your Own flnterscope)
41 45  STRATA Never There Wind-up) 151 63 1855 3 160 Total Plays: 67, Total Stations: 6, Adds: 0
CR WL O WEEZER Beverly Hills /Geffen/
48 46  AMERICAN READ CHARGE Loyalty (Nitrus/ORT) 146 -4 3428 8 190 Total Plays: 47, Total Stations: 8, Adds: 7
50 @ KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner/IDJMG) 143 +37 38 3 150 LIFE OF AGONY Love To Let You Down £pic/
) Total Plays: 41, Total Stations: 10, Adds: 6
44 48  COLLECTIVE SOUL Better Now (& Music Group) 140 -51 n22 8 1300 ALTER BRIOGE Broken Wings (Wind-up/
49 @ MADSIDE Enemy (Evo/ 137 +26 2069 4 170 Total Plays: 29, Total Stations: 21, Adds: 19
40 50  JUDAS PRIEST Revolution fEpic/ : 118 -103 6344 13 150 Songs ranked by folal plays
59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week A A
of 3/2(')\-'e3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station DlavllSIS for all R&R reporlers
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays .
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron dipandrecords.caom.
Inc.).© 2005 Radio & Records.

THE PROM KINGS “ALONE"

#8 ON RATE THE MUSIC - CALLOUT SURVEY
WITH 40% FAMILIARITY

€ R&R ACTIVE ROCK

We are on over 100 stations over 60 Stations @ Active Rock.
“{F YOU PLAY IT - IT WILL RESEARCH!” mmm
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America’s Best Testing Active Rock Songs 12+
For The Week Ending 4/1/05

¢ RateTheMusiccom

M M M
LW Famil. Burn 18-34 18-24 25-34

Artist Title (Label) ™

BREAKING BENJAMIN So Coid Holfywood! 434 443 8% 2% 415 4 AN
MUDVAYNE Happy? (Epic/ 432 406 63% 3% 450 441 461
PAPA RDACH Getting Away With Murder (Geffen/ 4277 417 9% 25% 410 336 430
CROSSFADE Cold (Columbia) 420 425 9™% 25% 392 391 394
BREAKING BENJAMIN Sooner Or Later (Holdywood) 420 427 88% 13% 407 429 379
PAP A ROACH Scars (Geffen 417 414 98% 18% 397 396 4.00
THREE DAYS GRACE Home (Uive/Zomba Label Group) 416 426 95% 20% 403 4.09 394
EXIES Ugly (Virgin/ 411 420 7% 9% 400 387 417
CHEVELLE The Clincher (Epic/ 411 418 T75% 9% 421 433 403
CROSSFADE So Far Away (Columbial 408 414 81% 14% 403 398 412
SHINEDOWN Burning Bright /Atiantic/ 408 492 74% 12% 384 385 382
SLIPKNOT Before | Forget (Roadrunnen/I0JMG/ 403 - 62% 10% 418 384 450
A PERFECT CIRCLE Passive (Virgin/ 402 399 65% 8% 405 397 416
SUBMERSED Hollow (Wind-up) 401 403 48% 5% 424 427 421
DROWNING POOL Kilin® Me /Wind.up) 399 386 5% 7% 394 367 427
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 393 404 99% 47% 379 389 365
TRUST COMPANY Stronger (Geffen/ 38 397 45% 5% 396 400 390
PROM KINGS Alone (Three Kings) 378 379 39% 4% 385 400 367
3 DDORS DOWN Let Me Go (Repubic/Universall 370 397 9% 26% 355 362 343
BLACK LABEL SOCIETY Suicide Messiah (Artemis) 368 345 45% 10% 361 347 3N4
SKINDRED Pressure (Lava/ 367 331 4% 10% 361 371 350
VELVET REVOLVER Dirty Little Thing (RCA/AMG) 357 362 74% 20% 346 330 367
QUEENS DF THE STONE AGE Little Sister finferscope/ 354 344 67% 14% 358 370 344
THEDRY OF A DEADMAN No Surprise (Roacrunenl0JMG) 3.53 - 4% 9% 343 359 325
MARS VDLTA The Widow... (Strummer/Universal} 34 - 53% 16% 329 320 340
MOTLEY CRUE If | Oie Tomorrow f/sland/i0JMG) 339 348 7% 21% 333 352 3N

Total sample size is 311 respondents. Tolal average favorability estimates are based on a scale ol 1-5. (1=distike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the lmmber ol

~

RR

+ROCKTOP30 it

CANAD:

Wk wB anmst TmE LaseLs) TS stis Er stk
3 @) THEORYOF ADEADMAN NoSupise (604Universa 492 +30 10 130

2 2 o SUM &1 Pieces (istand0MG) %8 114 90

1 3 U2 AWBecause OF You lnterscope) a1 62 15 . 120

4 4 GREEN DAY Boulevard Of BrokenDreams (Reprise/ 402 52 22 1500

5 5 KILLERS Mr. Brightside isiand/I0JMG) ‘o2 19 1200

6 6  3DOORS DOWN LetMeGo RepubliclUniversal 379 20 15 1300
22 @  AUDIOSLAVE BeYourself finterscopefEpic) 3  +156 2 1103

7 8 o QUEENS OF THE STONE AGE Litde Sister fnterscope/ 357 17 10 10/0

3 9 VELVET REVOLVER [iry Little Thing (RCA/AMG) 334 4N 90
10 BOY Up In This Town (MapleMusic/Universall EY7) 0 7 1p
12 @  COLLECTIVESOUL BetterNow EMusc Gro) 320 +18 8 1310
13 (D MATTMAYS... Cocaine... (Sontc/Wamer Music Canads) 319 +20  § 171
18 (D GREEN DAY Hokday MReprise) W 61 5 114

8 14 MOTLEY CRUE If\Die Tomorow fisiand/MG) 296 68 13 1210
1t 15  PAPAROACH Scars (Geffen) 22 .13 13 100
17 @  0zzv 0SBDURNE Mississippi Queen (Epic/ 79 28 3 10
@d5 174y TEAPARTY Stargazer fEM) Music Canads) 2% 26 19 1P
16 18 BECK EPro finterscope) 48 11 6 510
20 (Dw THORNLEY Beautiful (604Universel 232 2 18 1
19 204 TREWS Fleting Trust (Sony MG/ 6 4 50
LT 21 JET Look What You've Done (Atiantic/ 210 AN} 10/0
21 22 JIMMYEATWORLD Work dnterscope) 03 2% 9 ai0
23 23 CROSSFADE SoFor Away (Colmbia 19 14 6 70
@  ROBERT PLANT Shine It Al Arownd Sanctuary/SRG) 163 +81 1 M
29 @ Uz SometimesYouCon'tMokeltOnVou Own ftarscope/ 159 433 2 910
@  NINEINCHNAILS The Hand That Feeds interscopel 156 +44 1 &3
=95 ‘@)  GARBAGE Why Do YouLoveMe Geffer) 152 +3 3 5i0

% 2B WAKING EYES Begining Wamer Music Canads/ 142 34 14 8i0
28 e FINGERELEVEN Thousand Mie Wish Winda) 133 43 5 60
€D STAGGEREDCROSSING Perfect Prize fncpendent) 132 +28 1 M

respondents who said they are tired of hearing the song. Songs must have 40% famikiarity to appear on survey. Samplk

on persons 12+. Persons are screened via the Intemet. Once passed, Mmmmmmmmmmmmmmkrm
RalamMuswcomrsulsarenalmeanltorepbmmllomrseamn The results are intended to show opinions of parti on the the
Internet only. RateTheM: of RateTheMusic.com. The RTM system, is available for iocal radio stations by

\_calling 818-377-5308. n,,,n,,mm com data is provided by Mediabase Research, 2 division of Premiere Radio Networks. Y, Qelw No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. e Indicates Cancon. Yy,

25 Canadian Rock reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio
Netwarks. Songs ranked by total plays for the airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining
flat from previous week. f two sangs are tied in total plays, the song with the larger increase in plays is placed first. Songs

—~
WRUFGaineswille, FL* WRXWackson, WS* W0 Madison, W* WNORNorlolk, VA* 18SS/San Ankoria, TX* K0T s, WA
REPORTERS r L T ez
APD: Monica Rix APD: Big Johnson APDpD: 10 SYSTEM OF A DOWN el
s Mo, b S $ SYSTEM OFADOWN 9 SYSTEM OF A DOWN ALTER BRIOGE 2 &mwa&umu
Stations and their adds listed alphabetically by market ALTER BRIOGE ALTER BRIDGE MOTLEY CRUE LIFE OF AGONY — AGE STORE
MOTLEY CRUE SHADOWS FALL LIFE OF AGONY - T wﬂw.ﬂ gumﬁm
KEYJbidene, TX WAAF/Bosion, MA* oo EREANG FOW [Dudatera o S
O James Cameron PO: kel POMO; Wilie. e | KORGKanszsCiy, Mo+ N e e STt e A oo JUMTTETS
e . i WLOGrond Rapids M| PO:Bob Edwarts PD: ez James e Dot
ALTER BRIDGE 8 SYSTEM OFA OM: Bre Alberts AP/MD: Dave Friz .m‘ m&nfm T
GREEN DAY 1 LIFE OF AGONY KAZRDes Moines, A POVMD: Darra Ariens 6 SYSTEM OF A DOWN THEORY OF A YURQ/SanLuis Obispo, CA | P: SoofPeibone
R v KAZRDes Mo, 3SYSTEH 0FADOWN SOUND AND THE FURY ROGERT PLANT OrD todyhmnt | FSsetPeons
WYBACharleston, SC* PD: Ryan Patrck oy Wr(Hparema Ciy, R MD: Stephania Bl 10 THEORY OF A DEADMAN
OMVPD: Mke Allen MO: Aty Hall X KFRQMcAllen, TX° OMD: The 16 ZTRIP 10 SYSTEM OF A DOWN
SYSTEM OF ADOWN 4 SYSTEM OF A DOWN 2 OF A DOWN : Bob : Alex Duran %a SYSTEM OFA
; MUSE et 25 HRE MCH HALS 1 ALTER BRDGE 7 SYSTEM OF ADOWN
Y ALTER BRIDGE WRIF/Detro, MI* PO, THORMBIRDS 5 YPMW atero, A
POMO Co e T et D 17 SYSTEM OF A DOWN WX ansing, M e X KXFYSanta Rosa, CA OMPD: Michae! Gross
ey WIANGBLE OO ot Pemion e oo Ptob O SYSTEM OF ADOWN POl W ot 15 SYSTEM 0FAOCW
o, , MOTLEY! APO/MO: Mark The Stark 3 SYSTEM OF A DOWN
e o e PP b -l P C o o
5 QUEENS OF THE STONE AGE PD: Boner APD/MO: Malt Lee TLEY APD: Mikey Martinez ALTER o s PD: Ray Michaels
5 ROBERT NO: 9 SYSTEM OF A DOWN : Jasen LaChemce: Seattie, MD; Rick Thomas
3 AUDIOSUAVE S Sy 1 SUDOWS FALL Tl ALTER BRIOGE WIKOPooria, L P Dare Rickaris 3 SYSTEM OF ADOWN
§ SYSTEM OF A DOWN 1 PORCUPINE TREE 11 DOWN PO John WEEZER M ic o ALTER BRIDGE
ALTER BRIGE 2 KEMY WAYNE SHEPHERD AUTER ORDCE . S ER AL FIUAND: Mol Bafan 17 SYSTEM 0F A DOWN
WWWI/Apleton, WI* GREEN DAY MOTLEY 0
POAMD: Gy Dark SHADOWS FALL o8 WIPT/Greenvitie, 5C* No e INTANGIBLE NO ADORESS WBSWMBI!! PA’
1WEEg& 'Scolt omns"x?m u( . SYSTEM OF A DOWN mm
1 SYSTEM OF ADOWN icago, L* , i
- %uéumm A OF ADOWN fsvsrsgnﬂ'wm PD: Don “Crfr” Brown et N W P, PA P Sheboygan i Jomes ek
 Harky O MD: James Vandsdol [ ——— ALTER BRIDGE 3 - APL: G Ewarts 1 MARSVOLTA S
POVMD: Chuck Wiiams 2 SYSTEMOF A DOWN : Witz Sanders RN P ON: Dave Hamibon M SHADOWS FALL
8 SYSTEM OF ADOWN ) PO WIZZAezington, KY* PU: Wade Linder B WRER/South Bend, N
KROR/Chica, CA wmunu m OM: Robert Lindsey APDMND: A : ",m"
,CA° M Ron Woodwand 15 SYSTEM OF A DOWN PO: Jerome Fischet 14 SYSTEM OF ADOWN KUPD/Phoenix, AZ 21 NNE INCH NAILS msnm WA
PD: John Boyle PO/MD: Dain Sandoval 1 ALTER BRIDGE POAMD: Mice Holdes APD: Twitch NO ADORESS PO: L Jefiies OFA DOWN OM/PD: Hon Harris
MD: ) Prieve 21 SYSTEM OF A DOWN APD: Shiawn Ouion 3DOORS DOWN MO Ly MeFoelie 6 SYSTEM OF A DOWN
23 SYSTEM OF A DOWN 11 PORCUPINE WWBNFint, M° Ho Adds 16 OF ADOWN 0
4 Bl ool o 00 Jay Patrck WOXAarisborg, PA® KBZLicain, NE O e r WILP/load Clles, A* Y
KRAR/Bakersfieid, CA® ¥IL0/Colorado Springs, C0° B e e PD: Clawdine DeLor Stoel PO/MD: Jack Paper OM: Damren Pira 3 SYSTEM OF A DOWN —
m“&?‘“ DA Hlek i T SrSTi CF A oo LA it AP MaltFoley e e
15 SYSTEM OF 4 DOWN S 9 SYSTEM OF A DOWN gy 32 BECK : Bill Stage INTANG POWEREDE:
3 Weezh o ADWN T — MOTLEY CRUE 2 ADSAE 8 SYSTEM OF A DOWN LFEOF
! . " . WECGMartord, CT* ) 21 2.1p KDOTReno, NV .
I KBeMohmita, O O, & PO: Michae! Picozr i 19 NHE INCH NAILS OM:Jim McClain - L MEDMIABASE
PO: Dave il SLIPKNOT APD: Don'De La Gz bapedec MO: Mary il B G
m SYSTEM OF A DOWN M;J:Runaga;n ALTER BRI No Adds 8 SYSTEM OF ADOWN 0 4 SYSTEM OF A DOWN “Monitored Reporters
6 SYSTEM OF A DOWN g SEETATLL] MOTLEY WK0Z/Saginaw, MI® 89 Total R
PO: Hal Fish  Wyors, AL - Lol K™ (T[T, 0 Yoz Lacas W Lo —
los, MS* APO/MD: Ronai L d : Michael " : XSy al h
OM:Jay T 10 SYSTEMOF A DOWN ;‘&%’Eﬁ,m PD: Paul Onlond : Frank :Carl Crat 1 SLIPKNOT ‘Nexis 59 Total Monitored
PO Sator MOTLEY CRUE 7 SYSTEM OF ADOAN (BRG] A< T F—" il WIGELE 2 REANG PONT 30 Tot
SIS B A DOWN KRPXCorpus Chist, TX° DR poe WRTT Hurksvie, AL* UFEOF SYSTEM OF A DOWN SVSTEMOFADOWN | S0 Total Indicator
1 GREEN DAY OMPD: sg:xn mn:‘ OM: Rob Harder %}m weL ATREW) Did Not Report,
WGBBinghamion, NY T o Ao P e 11 ALTER BRIDGE et e W "o WITB/Tamga, FL* Playlist Frozen (2):
G iand il M Siler R oo 1 TRUST COMPANY e APOMD rn et WHOH a0
: d , Wi
1 PORCUPINE TREE VROTEY e 1 SYSTEM 0FADOWN WEEZER 10 SYSTEM OF ADOWN LIEREAKRG RN 10 ZTRIP L= J
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ALTERNATIVE

Winning In

KEVIN STAPLEFORD

The Red States

St. Louis gets The Point

Y‘ou’ve seen the maps. After the 2004 presidential election, the
.country was divided into two opposing primary colors. The
“hopelessly liberal,” or “forward-thinking,” states were painted
blue, while the traditional, conservative states were tinted red.
Although it’s a stretch, many “experts” have applied this color-
ful concept to our format, and stations in the allegedly progres-
sive regions have been hailed as true-blue Alternatives at the

expense of those seeing red.

Here's the funny part though: When the fall
book came out, only five stations on the moni-
tored panel managed to win their market’s 18-34
adult crown —and four of them were “red.” (The
fifth was WDGE/Buffalo, an honorary red mar-
ket if there ever was one.) So is a non-blue Alter-
native truly Alternative? Tommy Mattern should
know. He programs the biggest red-market lead-
er of them all, KPNT (The Point)/St. Louis.

The Spirit Of St. Louis

“We're absolutely Alternative,” Mattern says
of The Point. “We're Alternative for St. Louis, and
we're not worried about whether or not we're
meeting some national standard. My job is tomeet
the expectations of my au- |
dience, and that's it. |

“We are the ‘new rock’ |
station, and that's the way §
we look at everything. We
look at records that lean
Active or Alternative, and
our job is to straddle the
line and find the best of
both worlds. We're very ir-
reverent, not serious, with
abit of a growl and attitude. We're in the heart-
land, after all. We need to sound like St. Louis.”

This, of course, begs the question: What does
St. Louis sound like? Apparently, it's all about the
rock, as you're more likely to hear Slipknot and
Modern Day Zero here than on any of the “blue”
stations, along with ample doses of Rage Against
The Machine and not nearly as much U2.

“If KROQ/Los Angeles is on one end of the
format and KXTE (Xtreme Radio)/Las Vegas is
on the other, The Point sits somewhere in the
middle,” Mattern says. “We'll play The Bravery
or an Interpol record, and we basically broke
Breaking Benjamin out of St. Louis, or at least
were a big part of it. We just need to be careful
not to throw off the overall balance.

“For example, I'm one of the only stations in
the country not playing the Garbage record. But
that's just the way it goes. We care about what's
relevant to our audience here — in St. Louis.”

The Mational-Agenda Menace

Many Alternative promotion executives have
criticized the lack of musical flexibility at stations
in the red regions. “I wouldn't say that there's
anything that we wouldn't play, sight unseen,
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but we are definitely very careful with how far
we go with the national Alternative agenda,”
Mattern says.

“I think we got a little bit carried away last
year and added too much Jet-type stuff in our
efforts to follow the national trends. It hurt s
locally, because the audience herejust wasn't up
to speed with it yet. It was Jet, Modest Mouse,
The Killers, Franz Ferdinand, The Music — just
an onslaught of all that type of music.

“We thought it was cool, and we got caught
up in the idea that it was real alternative music
that we had to play. It was a great image boos=-
er for us, on the one hand, but I think it got to
the point where we had entirely too much of it
on the station and we really weren't seeking ovt
enough rock records to balance it out for St. Louis
listeners. We saw a definite Arbitron dip there
for a while.

“l don't attribute that completely to the music
being off, but it was definitely a part of it. We kind
of lost our way by following the national trend,
as opposed to programming to our market. Some
of those records ended up being hits for us, but a
lot of them didn‘t. It hurt us there for a while, and,
after going through that experience, we've
learned to keep our eyes on the balance. I mear,
ifit’s good, it's good, and we're gonna play it, but
there is a proper balance for our market.”

Filling The Right Holes

Another key to The Point's success — and a
pivotal clue in ascertaining the reason for its
current level of Alternative-ness — lies in the
overriding positioning tactics of Point owner
Emmis Communications. “We have what we call
the ‘rock wall’ in St. Louis,” Mattern says.
“We've got The Point on the younger end, Clas-
sic Rock KSHE right in the middle and Classiz
Hits KIHT (K-Hits) on top. It's that sort of cra-
dle-to-grave philosophy.

“We believe that the stations need to overlap
just enough that we don't leave a hole for some-
one to come in and put an Active Rock on be-
tween KSHE and us. That's why we look for
opportunities to lean Active, with Metallica or
Audioslave or Velvet Revolver. It's important to
our overall strategy.

“The part we play is pretty straightforward,
and we win 18-34 by winning 18-24 first and
foremost. We've seen, over the years, that as
some of our listeners hit that 35-year-old mark,

West Palm Beach Story
Defiantly not singing the blues in Florida

John O’Connell is yet another PD from one of those “red state” sta-
tions that ranks No. 1 in adults 18-34. He'’s the man behind WPBZ
(The Buzz)/West Palm Beach, and he’s got some thoughts to share
with yall.

R&R: There has been a lot of talk about “red state” and “blue state” Alternative.

the Alternative format.

ST = T e

answer, emphatically, is no.

| enough.

| demographic holes are you trying to fill?

audience.

! | music.

| Just look at the choices you have right now. Green Day have released what may
| Dbe the greatest punk aibum ever, and Audioslave are back with another monster hit.

Nine Inch Nails, Queens Of The Stone Age, U2, Jimmy Eat World, Garbage and
Beck are alive and well and sitting at the top of the charts. Dave Matthews, Jack
! Johnson and Mars Volta are adding flavor, while less familiar artists like Crossfade,
The Exies and No Address are giving us solid litles to support the bigger bands.
Consultants are full of doom and gloom and all want to be first to claim the fitle of
Nostradamus and announce that the end of the format is near. Why in the hell would
we pay someone 1o tell us we're terminally ill when it's nothing more than a mild

cold?

R&R: What else should the world know about red-state Alternative?

JO: 'l say it again: We're only a red state when Tim “Chicken Hawk" Russert
labels us one every four years. The rest of the time we're more of a black, white and
brown state — but at least we're still speaking English.

i
I Vit | P

e

Do you see a difference, and if so, what is it?

JO: You're kidding, right? | think people in this business are
spending too much time coming up with this crap and too littie
time focusing on the creativity that's always been associated with

Politically, yes, Florida is a red state. When it comes to image,
however, The Buzz is a blue state unto itself — and we are about
as blue as it gets. If the question then becomes “Is The
Buzz more conservative because it resides in a red state?” the

:1 As far as the state dictating the position of the format, that's
absurd, and I'll bet the hooker in my trunk that some genius consultant came up with
that one just so that he could cause more controversy in a format that already has

R&R: Describe the makeup of your market and your target audience. What

| JO: On July 3 The Buzz wilt celebrate its 10th year on the air. During the 10 years
_'. that we've been here we have experienced a number of audience issues, and most

L of them are a result of the transient population in this particular area. Florida is one of
: the fastest-growing states in the country. It's also one of the most transient states,
and this is a problem when you're trying to sustain a consistent and dedicated

We're talking about all demos. Over 15% of the market is in the target demo of 18-
34, and that's our bread and butter. | also believe that targeting the 18-49 demo is
very important to us for two reasons. First, they represent nearly 25% of the
marketplace, and, second, they represent a large portion of those who grew up
with us. | am always blown away by the banker or the lawyer who e-mails us and
says something like, “I've listened to you guys since Day One, and I'll never stop.”
| R&R: Does the national “Alternative agenda” fit The Buzz's needs?
| i JO: I'm not really sure what the current Alternative agenda is at the moment,
| unless you count “bitching.” | can't pick up a magazine, open an e-mail or visit a
1 website without some idiot complaining about how bad things are for all of us in the
f format. You've got to be kidding mel If there's a problem, it sure as hell isn't the

G
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John O’Connell

they’re moving on to KSHE, so we've got to get
them young and keep them interested. This is
why we follow the tastes and trends that the
younger listeners follow.

“We're perceived as the hardest station in the
market. We're the newest station in terms of
music, and we're also a lifestyle station as far as
providing things that you can’t buy. Our promo-
tions are fantasy-based. If you want to use a
bunch of ‘est’ words, we're the hippest and the
coolest. We're everything that is Alternative for
St. Louis.”

It’s Different Here

At the end of the day, it seems pretty silly to
question how “Alternative” a station like The
Point is. What it does is certainly Alternative for
its market — and if it appeared in one of the blue
markets, it'd be the worst nightmare of anybody

wwWwW americanradiohistorv com

L

g 1R S P L L

pinning their hopes and dreams on the sup-
posed powers of the “A word.”

“I've noticed the differences between what we
do and what is happening in the blue states,”
Mattern says. “In fact, I was listening to KNDD
(The End)/Seattle yesterday, and that's more of
the Neo approach, I guess. There were instanc-
es of no production elements between songs,
and the station sounded drastically different
from what I'm doing here in St. Louis. We need
tobe alot more attitude-based, whereas for them
it's all about the music.

“As far as I'm concerned, it's all about St.
Louis. It's meat and potatoes here, although this
is a station that has always thrived on playing
stuff out of the box. The key is knowing when
enough is enough, and it’s a week-by-week
thing. The national agenda? Quite honestly, we
can't afford to care about it, so we don't.”
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W WS ammst Tme LaseLs) B pirs .J&;é.‘a WEEKSON TUTALSTATIONS HEDIABASE
1 €  AUDIOSLAVE Be Yourself finterscope/Epic) 2147 +235 165475 3 0, ar e
4 @ GREENDAY Holiday (Reprise) 1952 +133 142433 12 6B/1 '//;%MOS TADDED
2 @ BECK E-Pro fnterscope) 1920 +16 109228 8 1 ST IE LABELS) aoos |
3 @ QUEENS OF THE STONE AGE Little Sister flaterscope) 1886 +56 116122 11 671 WEEZER BeverlyHils (Geffen §1
10 6 NINE INCH NAILS The Hand That Feeds /#nterscope) 1840 +536 137526 2 ngs SYSTEM OF A DOWN B.Y.0.8. /American/Columbial 58
5 8  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1625 454 112238 25 70M MUSE Stockholm Syndrome (Waer Bros.) 1
7 7 MARSVOLTA The Widow (I't Never Sleep Alone) (Strammer/Universal 1388 £4 77473 12 661 | THEORYOFADEADMAN NoSuprise (Rosdumer/DIMG) 6
STEREOPHONICS Dakota (You Made Me Feel Like The One) ¥2)  §
9 @ BREAKING BENJAMIN Sooner Or Later (Holywood) 1391 +57 66268 13 54/ ZTRIP Walking Dead Holywood) ]
8 9 JIMMY EAT WORLD Work //nterscope) 1385 -83 72230 15 831 KILLERS Smite Like You Mean It //siand//DJMG! q
8 10 KILLERS Mr. Brightside isiand//0JMG) 131 45 97136 25 531 JACK JOHNSON Sitting, Waiting, Wishing Brushfire/Universal) 4
11 @  GARBAGE Why Do You Love Me /Geffen) 1249 +16 65185 6 671 | FUTUREHEADS Decent Days And Nights (SiesReprise) C
14 @  CHEVELLE TheClincher (Epic/ 1184 +84 53154 11 56/
12 13 CROSSFADE Cold {Columbia/ 1151 50 82043 43  4m
@  WEEZER Beverly Hills (Geffen/ 1025  +1017 103906 1 70861
17 @ CROSSFADE SoFar Away (Columbia) 1006 +94 36114 10 4812
13 16 PAPAROACH Scars (Geffen) 1000 128 56328 20 49/ Y7 g
16 17 THREE DAYS GRACE Home (/ive/Zomba Label Group) 950 20 42865 23 361 ; w%/ MOST !//{((// Iy :
0 O EXEs Uy Vigi 841 475 4483 18 423 i REASED PLAYS
21 @  MUDVAYNE Happy? (Epic) 868 +11 a1 7 4on A
18 20 3DOORS DOWN Let Me Go (Republic/Universal) 847 51 38806 16 3601 xg;“m“:;‘m — ':‘1“;:?;
15 21 APERFECT CIRCLE Passive (Vigin) 789 194 28873 13 510 | SysTem oF A DOWN B.Y.08. MmericanCobmbia) 609
2 @ TRUSTCOMPANY Stronger (Geffen) 126 +48 20914 8 a5 NINE INCH NAILS The Hand That Feeds lnterscape) +536
24 23 INTERPOL Evil (Matador) 640 2 37884 11 36/2 | AUDIDSLAVE Be Yoursell finterscopelipic) +235
31 @  ZTRIP Walking Dead Holywood) 627 +135 63658 3 414 'z";"’lfp”v?“,":“"" Amesican Baby (REAIRME) *::;
19 25  UNWRITTEN LAW Save Me /lava) 621 262 2191 16 450 | goer O:Wwv W :, 1
2% €@ KINGS OF LEON The Bucket RCA/RMG) 614 +29 28753 8 453 | GORILLAZ Feel Good Inc. Mimin) +131
@  SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) 609  +603 74997 1 58/58 | KILLERS Smie Like You Mean It fsiand/IDIMG/ +112
32 @ JACKJOHNSON Sitting, Waiting, Wishing irushiveUinversal 585  +102 44019 12 324 | JACKJOHNSON Siting Waitig, Wishing BrushrivefUniversal) +102
3% @  KILLERS Smile Like You Mean It fisland//0JMG) 55  +112 50790 5 3804
26 30  BRAVERY AnHonest Mistake fisiand/IJMG) 553 12 32615 7 an
27 31 LOVIS XIV Finding Out True Love Is Blind (Pineapple/Atlantic/ 542 21 27808 1 310
33 €D NOADDRESS When 'm Gone {Sadie} (Adiantic/ 532 +43 20728 5 3612
28 €@ U2 Sometimes You Can't Make It On Your Own faterscape/ 58  +17 36283 5 463 y///I'NEW & ACTIVE -
3% € MY CHEMICALROMANCE Helena (Reprise) 522 +15 31158 4 a3 ' e
30 € HOTHOTHEAT Goodnight Goodnight /Sire/Reprise) 519 +21 2086 5 36 ?;t:fp:g‘? f:ﬁ”??(ﬁ’é’f;”ﬁ”ﬁ”‘f“s- ]
23 36 SUMAY Pieces IslandIBIME) 510 48 29698 17 320 | KEANE Everybody's Changing fiterscope)
29 37  SHINEDOWN Burning Bright /Atlantic) 483 21 20612 17 1611 Total Plays: 126, Total Stations: 10, Adds: 2
34 @  KAISERCHIEFS I Predict A Riot Wniversal 472 +19 19604 8 342 ?:S;:;”f&‘%:&“smg“;‘gm”{)
4 €D  ACCEPTANCE Different (Calumbia) n +50 11559 3 3812 NEW ORDER Krafty (Warer Bros.)
a0 Q) SUPKNOT Beforel Forget (Roadrunner/IDIMG) 367 +31 12338 3 2912 Total Plays: 90, Total Stations: 7, Adds: 0
a6 @  PEPPER Givelt Up (Volcom Entertainment) 30 470 48636 2 120 $:t:f,§fv:“;l7“}'::‘l gl';';u’n‘;"‘:”]’g””{mds:]
43 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 329 +48 15808 4 2316 MUSE Stockholm Syndrome (Warner Bros.)
38 43 SNOWPATROL Chocolate /4&M/nterscape) 315 36 13606 8 250 Total Plays: 59, Total Stations: 16, Adds: 14
4 @  TEGAN & SARA Walking With A Ghost (Vapor/SRG) 219 +1 16246 10 1601 $;§"§,‘;';;'2’:‘°,§3,’§;’;:,‘J;;“ e Mo el ik The e 12
@  CAESARS Jerklt Out /Astralwerks/EMC) m +80 12706 1 2 WAKEFIELD C'mon Baby (ive/Zomba Label Group)
45 @ KORN Another Brick In The Wall (Epic) 266 +3 2 17 9 ;:‘3'55';"5’#2'3':;;‘;?;’;‘;‘::;&"“25‘:&%
42 47  RISE AGAINST Give It All (Geffen/ 255 12 14684 20 20/0 Total Plays: 45, Total Stations: 7, Adds: 1
37 48  VELVET REVOLVER Dirty Little Thing (RCA/RMG) 251 -161 11636 14 270 HAWTHORNE HEIGHTS Obio s For Lovers (Victary/
@  DAVEMATTHEWS BANO American Baby (ACA/RMG) 25 4137 14274 1 qs3 | Vool Plavs: 38, Total Stations: 7, Adds: 2
43 @ MOOEST MOUSE World At Large (Epic/ 234 +2 12647 2 1310 Songs ranked by total plays
211 ;\lznzr-r;a;ztl;fzsrmgge;bear on sor;:s"::ﬁiﬁ;t:lays of rebmyaininu flat frgm previt;tfs(u‘::::Tf(gﬂir:r:r:;rse:g:gdﬂi%?aﬁﬁ?{g??;erzgﬁgwi{ht%:llglraq}gfiz?r::sat:ripr:gaﬁ?: Station playIiSts fOI‘ all R&R mponers
placedfirst. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of newadds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
fli(r:n)es©1 gg())s E;cz'da‘)l/p;; gpd:ach station is assigned an AQH number, Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron www.radloandrecords.com.
nC.). adio b

Powergold

The Leaders In Advanced Music Scheduling Saftware for Windows S8MENT/2000%P

«.Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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ALTERNA

TIVE

¢ RateTheMusic com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 4/1/05

{ As the monsters of Alt World
| continue to dominate the top
10, let’s check in with some of our fa-

Ve

Persons  Men  Women | |/ vorite “developing” acts:
.| Artist Title (Label, ™w LW  Familiarity Burn 18-34 18-34 18-34
(Lave) il The Caesars shove “Jerk It
GREEN DAY Holiday (Repniss/ 418 428 B X% 488 413 400 || Out” (No. 45) onto the chart in the
GREEN DAY Bouievard Of Broken Dreams /Aerse/ 413 420 9%  61% 418 414 422 | | third-highest debut of the week, right
JIMMY EAT WORLD Work iirterscapns! A1 412 B W% amz a8 am behind incoming big deals Weezer
KILLERS Mr. Brightside fsiand/DJMG) 410 421 9% 2% 412 403 4z (No. 14) and System Of A Down (No. 27). PDs such as WGRD/Grand |
SUM 81 Picces /sland/0IMG) T = 390 387 393 maytmds IJerry 'l;e.xrrarns tand WBL;Z/hNasthIes R:ss Schtenck repqrt
at ear is strong an son a
JIMMY EAT WORLD Pain faterscopel a3 ats sew % an A% 3% || Lo : reac(:j fon is strong and the song sounds great on the air
is good.
MY CHEMICAL ROMANCE I'm Not Okay (| Promise) iz 380 482 08%  26% 391 382 399 . . . . .
Fe ; ( Six months after their initial add date, The Exies continue their
A D Gy B i gy g Gk climb with “Ugly” (No. 18). Virgin’s Howard P. says it “epitomizes
UNWRITTEN LAW Save Me (Lava/ ELA L A s 3m jam ‘ slow, successful growth” with new adds at WOCL/Orlando and
EXIES Ugty Virgin/ 391 389 6% 1% 368 361 375 KRZQ/Reno, NV. KDGE (The Edge)/Dallas and KTBZ (The Buzz)/ ||
BREAKING BENJAMIN Sooner Or Later (Holywoo! 387 400  ®7% 1% - 382  3n 383 Houston have it in power, and “Ugly” is going strong in places like
CHEVELLE The Clincher /£pic/ 387 404  G6%  10% 30 385 Boston; Washington, DC; and St. Louis.
A PERFECT CIRCLE Passive Vagin/ 181 388 5FE 9% 368 360 380 .| Finally, Kings Of Leon hang tough with “The Bucket” (No. 26).
BRAVERY An Honest Mistake /isfan/iDJMG) 375 - A% 8% 365 354 376 MD Matt Smith says that KROQ likes it, WDYL/Richmond MD Dus-
3 DOGRS DOWN Let Me Go /Samaticinisrsd 374 380 B 28% 161 334 388 tin Matthews says it fits in well, and WBCN/Boston MD Steven Strick
SHINEDOWN Burning Bright (Atéantic) 374 368  56%  14% 350 328  3.80 reports that “from a purely aesthetic perspective, it sounds awesome
CROSSFADE Cod (Columbis/ 373 38 e 3% 38 3 ags | || onthestaton s . )
GARBAGE Why Do You Love Me (Geffen) 372 388 s 1% 386 am 351 | | Steve wins a doliar for his use of the word aesthetic. |
CROSSFADE So Far Away [Columbia) 3 3m TN 2% 380 35 189 T T
QUEENS OF THE STONE AGE Litte Sister finterscop) 362 385  74%  15% 347 337 358
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 362 353 65%  16%  LE1 6T 348 Please Send Your Photos
THREE DAYS GRACE Home (ive/Zomba Label Grou) 360 384  90%  34% 348 315 375
AUDIOSLAVE Be Yourself finterscape/Epic) 160 - B% 0% 145 366 135 )
INTERPOL Evil Matador) 359 372 46%  10% 349 323 386 R&R wants your best snapshots (color or black & white).
MARS VOLTA The Widow... (Srrammsrliniersal 357 1M B 17% 352 345, 38 Please include the names and titles of all pictured and send them to:
BECK E-Pro finterscoy 354 368  61%  12% 351 353 348 . .
- R&R, c/o Mike Trias:
Total sample size is 319 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much).
Totalfamitiarity represents the percentage o respondents who recognized the Song. Totaf burn the number o raspondents who said they 2049 Century Park East 41st Floor,
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are Los Angeles CA 90067
screened via the Internet. Once passed, they can take the music test based on the i R ic.com results ave not meant 1
to replace calfout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is  registered trademark R i i
of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. RateTheMusic.com data Is provided by Email: mtrias@radioandrecords.com
kmdl:lme Research, a division of Premiere Radio Networks. W,
H LA* WXD! h, PA* KXRK/Salt Lake City, UT* WXSR/Tallshasses, FL )
REPORTERS B |gEAT EERUURY O mERRMY O mERSCT | EEEe
3 |2uvo¢umnowu % CF A DOWN 5’ T :gh&z&n&‘m #v’smzz{n“ ':Ii:‘dl:sauﬂhlh
Stations and their adds listed alphabetically by market THEORY OF A DEADHAN . . o 14 sinocr 2 SYSTEN 0F ADCWN
. . . SYSTEM OF A DOWN 3 '&" " WCYY/Portland, ME
iyl i i i iee i S eeaien WXRKNew Yok, NY* £ b KBZI/San Disgo, CA° WsuNTamea, R
PO: Lisa Blaia 1= KUCDMonolulu, Hi* e PO: Rober Cross 12 SYSIEM OF ADOWN ] P0: sxark
el WEEIR . 23 SYSTEM CF A DOWN MO: Mika Peor 1Z{EveTeM APD/MD: Mike Holors 3 I—
§ SYSTEM OF A DOWN SYSTEM OF A DOWN 5 WEEER 30 SYSTEW OF A DOWN 5 HEADSTART Bz 3 WeRzER
14 SYSTEM OF A DOWN . 1 INTERPOL SISTBACEAT
WRN)/AJlanta, GA® o 1] Wlhhm u'mse.:“ uwis HTRCEADS
O: Lesls Ty g L SEREBHONC e e T alant, A" o A
MD: doy Haron dd 8 SYSTEM 0 A DOWN 0 . 1
e TR uemy | gz RES e | DR
V- Doa Sy S eou 0 A cown T K My Wkaey 3 o
o e ooy e
J incinnati, OH* 3
MUSE : : . P0: frad Savage WROXMNorlok, VA* WBRUProvidance, Ri* . XMYZ/Tulsa, OK*
s S el K POV o G, e I T Y,
WEEZER 7 SYSTEM OF A DOWN MO Mickon! Yo HANTHORNE HEIGHTS [ MD: Cirts Novelle APMO: Aaesa 18 WEEZER
mo T} S5t or cown 3 WEEZR owen EikeeD
. WXTHE! . WHFS/Memphis, TH* WEEZER 14 AT 0 ADoWN i ot
Rt o TX e, o4 WPLA/Sacksonvile, FL* 70: ok Creszmon STSTEM 0 A DowN 9 SISTEN 06 DOw WPBZW, Paim Beach, FL*
3 APD: Dom Mardets o6t Gall enlls e aars TED LEO AND THE PHARMACISTS PO: dokn G'Contel
In:zﬁi?u MD: Tim “Sists” APO/MO: Chad 'Bmo:Am mﬂ '?w?zz'z?"
33 T o oown 2 SYSTEM 0F A DOW §srsiiora Zwe i KRZQRemo, WV KCNLSa9 doze, CA* 3 Y100 0F s cown
3 DOORS DOWN 24 WEEZER w{g‘ Disblo m Alters. 1 MUSE
WARQ/Cokimbia, SC* WL Mitwaskee, W1° T 14 STSTEM 0F A Dovw SEREQBRNC
;m ot WAZXiohsan City® PO: Konty Noumann 7 (HED) PLANET EARTH
WRAX/Birmingbam, AL* e POAD: Scolt Onks 35 DAVE BAD IEE/Santa Barbana, CA ington, DC*
PD: Sexan 14 DAVE MATTHEWS BAND 5 WEEZER H WEEZER Chy OK* JAGK JOHISON #D: Eddie Gutiersz PD: Joe Baviteasa
5, o e STl o oown MR s SR . 5 b fascas D el e
BRAVERY i heeans et Ty I WOTLRickend, VA* § SYSTEM OF A DOWN § SYSTEM 0F A DOWN
KQXR/Boise, 10 W’mﬁa“‘ o WTZR/dohasen City* W' L % B varEw O A 00w
06 Das e 3 OMPD: buca Ciark PN s Page e 2 WeezA XNOO/Seattle, WA® WSFI/Wilminglon, N
PD: Eric MD: Devoss 1 MY CHEMICAL ROMANCE 3 "
0 e st e NePoor L WIRR/Drando, L PO P o TR, i oty
5o B0 - i st i pcm | PR
ACCERTANGE uers A APD: ek Evorett Collf (ElCORNUAL T SYSTEM 0F A DOWN
— e e T
WBCN/Bostan, MA® ALY . - ADOWN
e B b T Mlicow | e
Mo Adds 3 SYSTEM OF A DOWN 3 . A
2 peexA L et THEORY 0% A DEADMAN e KCIO(Riverside, CA® * 555700 oF A vown m[}m
e g HEET e e MEDIABASE
il WXEG/Dayton, OH* bt 1 W‘"‘ ti3 o § 85 e oown Hel LR t
16 SYSTEM OF A DOWN O Toay Tikard APO/MD: Chariey o iAoy .
e :E&ZER [ 4 Mnﬁ:"ﬁ INTANGIBLE g?x:""‘h-u — oo 21 SYSTEM OF A DOWN Monitored Reporters
S g e . B gemmeer | RES 82Tt Raoriers
G oo % 913 A oo WUz asinle, THC 2 SaTeH 0 A bown 27 M N AL 1 U oF oy donftored
APOMD: Kevin WEEZER OM: Jim Patrick 20 WEEER 71 Total Monitor
2 SYSTEM wmwn KTCLDenver, C0* POMD: Rass Sehenck XZONPhoenix, AZ® e e -
PD: ke 0 Commor KFTEALafayette, LA R ¥ A coW PD: Chrs Pabk 1 CAESARS WKRL/Syracuss, NY* 11 Total indicator
WAVFCharleston, SC* ATD. Rk ki P Sat Parn s e ? HEa e s T T
i 2 weelth T A 4 SYSTEM OF ADOWN LE: AL
No Adge NINE INCH NALS 1 SYSTEM OF A DOWN LIFE OF AGONY KINGS OF LEON DAVE MATTHEWS BAND
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’ TRIPLE A

JOHN SCHOENBERGER

The Triple A Audience,

Revisited

Buying and media-use habits of the Triple A listener

few weeks ago I presented a qualitative look at the Triple

A audience, including their demographic breakdown, in-
come, occupations, marital status and social activities. In this
week’s column we’ll delve a little deeper into the buying and
media-use habits of the Triple A listener.

As | did in the column dated March 4, I'll be
using data collected by the Media Audit from
January through December of 2004 from Triple
A audiences in 22 of the 86 Media Audit mar-

" kets containing a Triple A station. These results
came from information from aimost 300,000 re-
spondents across the country culled from 785,000
18+ Triple A-listening adults.

As you'll discover, Triple A listeners are very
much into improving their home environment,
and they are also enthusiastic users of the latest
technologies that can make life more rewarding
and easier to navigate.

General Buying Habits

Most Triple A listeners are above the national
average when it comes to heavy usage of different
types of stores. The types of retail outlets that are
frequented most include hardware/building-sup-
ply stores, auto parts stores, drugstores, dothing
stores and discount stores. In fact, in almost all cases
Triple Alisteners haveboth visited these outlets and
purchased something within the past four weeks.

In the hardware category, Home Depot has
the lion’s share of business, with 74%, while
Lowe's comes in at 32%, Ace gets 15%, and True
Value lands 4%. In the discount store category,
Target gets the majority of Triple A shopping,
with 65%, followed by Wal-Mart at 52%, Sears
at 37%, Kmart at 21% and J.C. Penney at 21%.
Interestingly, except for Target shopping, these
figures fall below the national averages for dis-
count store shopping.

To purchase entertainment equipment or
home appliances, 43% of Triple A listeners go to

Best Buy, 39% visit Sears, and 20% choose Cir-
cuit City. For furniture, Triple A listeners rank
Ikea at the top, with Sears coming in second.

Drugstores 78%
Discount stores 78%
Hardware/building supplies stores 71%
Men'’s clothing stores 58%
Women's clothing stores 51%
Sporting goods stores 3%
Jewelry stores 15%
Movie theaters 51%
Rent/buy movies on tape or DVD 58%
Rent/buy video games 19%
Buy music CDs 39%
Go to full-service restaurants 18%
Purchase bottled water 55%
Purchase wine 19%
Purchase beer 1%
Purchase lottery tickets 34%
Supermarket Expenditures

Average week, $1 or more 92%
Average week, $50 or more 82%
Average week, $100 or more 60%
Average week, $150 or more 32%

Plan To Purchase Over Next 12 Months

Glasses /contacts 37%
Computer software 34%
Personal computer/equipment 30%
New furniture 29%
Home remodel 26%
Bedding/mattresses 19%
Video equipment 21%
Stereo equipment 19%
New TV 15%
Major household appliance 13%

Time For A New Car

Spectrum channel,

' A \
SHE’S THE BEE’S KNEES Tori Amos recently spent the entire
day at Sirius Satellite Radio’s New York national broadcast studios
performing songs from her new album, The Beekeeper, and talking to
several Sirius music channei DJs. Here she is with Dave Mac of the

The study also takes
a look at the Triple A lis-
tener’s car-buying hab-
its. As you see in the
stats below, 19% of Tri-
ple A listeners plan to
buy a new vehicle with-
in the next 12 months.
The percentage of lis-
teners who intend to
buy a car is nearly
equal to the percentage
of those looking for a
truck, van or SUV. Also,
most listeners and their
families own two or
more vehicles.

| adult.

| chases, depending on the category
| the past 12 months

months

Plan To Buy A Vehicle In Next 12 Months

Car/van/truck/SUV 19.0%
New vehicle 11.0%
Used vehicle 8.0%
Car 8.3%
Van/truck/SUV 8.6%
Domestic purchase 8.0%
Foreign purchase 8.0%
Not sure of make 32%
Will pay more than $20,000 13.0%
Will pay more than $30,000 5.0%
Automotive Ownership Profile

Own one vehicle 19%
Own two vehicles 47%
Own three vehicles 19%
Own four or more vehicles 11%
Top Brands

Ford 28%
Toyota 19%
Chevrolet 19%
Honda 17%
Dodge 11%
Nissan 10%
Chrysler 9%
Volkswagen 6%
]eep 5%
Satum 5%
GMC 5%
Pontiac 4%
Volvo 4%
BMW 4%
Acura 4%
Mercedes 3%
Lexus 3%
Subaru 3%

It's A Multimedia World

In this modern world we areall exposed toa wide
variety of media over the course of a week. How
does it break out for Triple A listeners, and are their
habits similar to those of the average US. adult?

There are times when Triple A listeners fall
below the national average in media usage and
times when they are above. This is indicated by
the index column (below 100 means less than
the national average, above means more).
Exposed To Media

Category Percentage Index
Weekday newspaper 66% 125
Sunday newspaper 75% 119
Radio, average weekday 89% 124
Radio, 7-day cume 100% 117
TV, any on-average weekday ~ 87% 103
Subscribe to cable TV 84% 110

Radio Exposure, Average Weekday
Percentage Index

180 minutes or more 30% 114

www americanradiohistorvy com

| Compared to the average U.S. adult, a Triple A listener is:
» 36% more likely to have an IRA or 401(k) account
+ 14% more likely to have a cell phone and use it regularly (Verizon is the
| most-used carrier, with 29%, followed by AT&T/Cingular, with 22%)
| = 32% more likely to choose Arby's or Subway for fast food
| = 34% more likely to be covered by an HMO-type heaith plan
= 80%-150% more likely to be involved in their company’s business pur-

* 90% more likely to have had 10 or more round-trip domestic flights in
+ 11% more likely to have three or more foreign flights in the past 12

| = 74% more likely to have listened to a sporting event on the radio and
only 18% more likely to have watched a sporting event on TV

| = 20% more likely to read the front page of the paper, 33% more likely to

| read the business news section, 19% more likely to read the movie and en-
tertainment section, and 17% more likely to read the travel section

——Eih

More Interesting Facts

The Tripie A listener lives life to the fullest and, in most categories, is
more likely to do or participate in certain activities than the average U.S.

. —r—T—— —xn - |
|
—mmu =y =

60-179 minutes 41% 136
1-59 minutes 18% 116
0 minutes 11% 40
TV Exposure, Average Weekday
Percentage Index

300 minutes or more 15% 74
180-299 minutes 31% 103
1-179 minutes 41% 121
0 minutes 14% 85

Newspaper Exposure, Average Weekday
Percentage Index

60 minutes or more 23% 123
30-59 minutes 26% 134
1-29 minutes 17% 119
0 minutes 35% 72

Exposure To Billboards, In Miles, Past Seven
Days
Percentage Index

200 miles or more 51% 129
100-199 miles 24% 9
1-99 miles 24% 73
0 miles 1% 19

Internet Exposure, Average Week
Percentage Index

430 minutes or more 45% 129
200-429 minutes 16% 118
1-199 minutes 24% 114
0 minutes 15% 49
Average Time Exposed To Media

Radio, minutes per day 164
TV, minutes per day 185
Newspaper, minutes per day 45
Billboards, average miles 259
Internet, minutes per week 513

Here are a couple more breakouts to give you
a little more insight in to the above stats:

Times Listened To Radio,

Average Weekday

Daypart Percentage Index
5-10am 67% 14
10am-3pm 50% 125
3-7pm 62% 136
7pm-midnight 23% 17
Midnight-5am 7% 96
TV Exposure, Average Weekday

Time Percentage Index
5-7am 21% 3
7-9am 23% 3
9am-4pm 19% 74
4-5pm 20% 76
5-6pm 29% 86
6-7pm 3% 94
7-7:30pm 2% 97
7:30-8pm 43% 9%
8-1lpm 65% 108
11-11:30pm 34% 109
11:30pm-midnight 20% 103
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4 »
- TRIPLE A TOP 30

AR
TOTAL i- TOTAL
ARTIST TITLE LABEL(S) R s e b MEDI

—

RED[L]

oo ABASE
1 1 JACK JOHNSON Sitting, Waiting, Wishing (Bruzhfire/Uiniersal 562 -13 28520 12 2510 _ )
2 @ U2 Sometimes You Can't Make It On Your Own finterscope/ 502  +60 27633 6 240 | /’//7/// ﬂ? ps TAD p i 1/,;’/; ,
3 ©  BLUE MERLE Buring In The Sun /sland//0JMG) 423 +7 18331 11 240 T ik Pl !
18 o DAVE MATTHEWS BAND American Baby (RCA/RMG) 408 +183 27602 2 24/4 ARTIST TTLE LABELE) ADDS
4 5  TORIAMOS Siesps With Butterflies (£pic/ 388 A2 16535 12 230 W““’WWE:: :“““f“s'“fs“";'h“”mm’ 13
7 @  MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 36 41 MBIE 15 qgp | HLONS e AlniaranEM :
5 7 GREE" DAY Boulevard Of Broken Dreams /I?epnse/ 354 -20 25773 21 24)0 DAVE MATTHEWS BAND American MY (RCAIRME) 4
] e MOBY Beautiful 2/ 351 +32 16256 8 24j0 AIMEE MANN Going Through The Mations
8 0 COLLECTIVE SOUL Better Now (£ Music Group/ 327 +6 13946 ] 18/0 {United MusstrarsSopercier Music Alles) 4
10 D SNOWPATROL Chocolate (4&Miinterscops) 318 +12 15758 8 221 | GLENPHILLIPS Duck & Cover flast Highway) 3
6 11 JET Look What You've Done /Atlentic/ . 314 -28 19687 22 1810
14 ® JosssSTONE Right To Be Wrong (S-Curve/EMC) . m +12 12178 10 18/0
13 13 JOHN BUTLER TRIO Zebra fLava/ 264 -3 7208 8 1610 )
1; 145; MARC BROUSSARO Home (isian/IDJMG) 262 46 1358 18 170 ,:,/-,///// [ MOST // // (I
1 1 BECK E-Pro /lnterscope/ 251 21 10821 7 1710 o) ‘l . ‘
15 (D ANNANALICK Breathe (2am) (Columbia) 248 +8 10600 14  12j0 satlietl REJ!SED;"F g S'mm
17 0 KEANE Everybody's Changing //nterscope/ 41 +8 9284 4 191 PLAY
. ARTIST TITLE LABEL(S) INCREASE
23 @ ROBERT PLANT Shine It Al Around (Sanctuary/SRG) 213 +44 13707 3 1811 .
16 19 HOWIE DAY Colide (Epic/ 202 37 10523 18 150 3&?&3&'&?3&?3 sm:’“ = ”"";I’””"" ":::
19 @@  CARBON LEAF What About Everything? Vanguard) 189 +15 6635 4 140 STEVIE WONDER So What The Fuss (Motown/Universal) +75
22 @ KATHLEEN EDWARDS Back To Me (Zoe/Rounder/ 178 +8 9611 5 1512 WEEZER Beverly Hills (Geffen/ +61
28 @  BETTER THAN EZRA A Lifetime (Artemis/ 168 +28 5363 2 141 U2 Sometimes You Can't Make it On Your Own flaterscope)  +60
26 @ MAIASHARP Something Wild (Koch/ 167 +13 3466 4 10 ROBERT PLANT Shine It ANl Around (Sanctuary/SRE) +44
24 24 0ZOMATU Love & Hope (Concord) 155 4 6657 6 130 | PINGSIDE Tired Of Being Somy (Flowless/Gafen) —
27 @  BENLEE CatchMy Disease Wew West/ 147 +5 6780 3 a1 | CAESABS Jakit Out (sverksEML) 2
4 3 JOHNATHAN RICE Kiss Me Goodbye (Reprise/ +33
25 26  KENNY WAYNE SHEPHERD Let Go Reprise/ 147 -8 7520 1" 1010 MOBY Beautiful V2 +32
2N 27  JOHN FOGERTY Wicked Old Witch (DreamWorks/Geffen) 141 -37 3602 8 16/0 :
@  CHARLIE MARS Try So Hard V2/ 128 +15 2920 1 110
30 29  BRUCE HORNSBY Circus On The Moon (Columbia/ 128 6 4266 10 1110
] H W ] .
— 30 BRIGHT EYES First Day Of My Life (Saddle Creek/ 122 A 8460 2 120 i ,//A{/:t//[/ mosr
26 Triple A reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . ’
of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in " otal plays, the song with the larger increase in plays PLA YE'D RECURBEN TS
is placed first. Songs below No. 15 are nioved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | Jener tme 1agery s
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number LOW MILLIONS Eleanor (ManhattanEMe) 04
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, WM o fta 2
Arbitron Inc.).© 2005 Radio & Records. KEANE Somewhere Only We Know flaterscope) 173
e e wpre i CAESARS Jerk It Out /strefwerks/EML) ;;":;::‘)I:me;z Wegil :::
Total Plays: 100, Total Statians: 7, Adds: 0 .
o ,/////V EW & ACTI VE / //' WALLFLOWERS Bautfl e 0f Samewhere e e 135
Tatal Plays: 92, Total Stations: 13, Adds: 13 RAY LAMONTAGNE Trouble (FCARMG) 128
JEM 24 (ATO/RCA/RMG) STEVIE WONOER So What The Fuss Motown/Universal RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 106
Total Plays: 117, Total Stations: 9, Adds: 0 Total Plays: 89, Total Stations: 9, Adds: 1 BRUCE HORNSBY Gonna Be Some Changes Made /Columbia) 105
MAROON 5 Sunday Maming (Octanel/AME) GARBAGE Why Do You Love M (Geffen) COLOPLAY Clocks (Capita) 100
Total Plays: 115, Total Stations: 6, Adds: 0 Total Plays: 89, Total Stations: 8, Adds: 0 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen/ 100
KYLE RIABKO What Did | Get Myself Into /Aware/Columbial AUDIOSLAVE Be Yourseif (terscope/Epic/
Total Plays: 108, Total Stations: 11, Adds: 1 Total Plays: 85, Total Stations: 6, Adds: 2 Station playlists for all R&R reporters are
RINGSIDE Tired Of Being Sotry (Flawless/Geffen/ RAY LAMONTAGNE Forever My Friend (RCA/RMG) availabte on the web at
Total Plays: 108, Total Stations: 13, Adds: 2 Total Plays: 79, Total Statioas: 6, Adds: 0 ioande
www.radigandrecords.com.

Songs ranked by total plays
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TRIPLE A TOP 30 INDICATOR

April 1, 2005

W& W& s me e O MOST ADDED’
1 €  JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 707 +13 8354 1 3700 ST A ~
3 6 U2 Sometimes You Can’t Make It On Your Own flnterscope/ 634 +31 7817 [} 3710 AIMEE MARN Going Through The Motions
2 3 TORIAMDS Sleeps With Butterflies /Epic/ 596 A3 6169 11 360 m:dmﬂ:gm W;;h P f;
. ican Baby
4 ©  BLUE MERLE Burning In The Sun fisland/iDJMG) 539 +1 5769 12 3010 WALLFLOWERS Beatiul Side Of Somewhere (interscape) 1
5 6 KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 457 +1 6206 7 3710 MAKTUB Say What You Mean (Velour/ 8
6 © MDBY Beautiful (V2 453 +28 6554 5 35/0 \SMMLIZ\H VQU(;I:AN PB;;f f(;m,(Verve/VMb‘I ;
, EEZER Beverly Hills (Geffen
8 0 BEN LEE Catch My Disease (New West/ 416 +17 5372 9 3510 ROBERT PLANT Stine It Al Around (Sanctuary/SAG) A
9 €@ MAIASHARP Something Wild Koch/ 408 +8 3668 11 320 | GLEN PHILLIPS Duck & Cover fLost Highway) 4
7 9  JOHNBUTLER TRIO Zebra /Lava/ 395 -11 4390 9 3 STEVIE WONDER So What The Fuss (Motown/Universal} 4
@  DAVEMATTHEWS BAND American Baby (RCA/AMG) 378 +243 5328 1 3315 | LUCEBuy A Dog oe’s Music 4
13 m BECK E-Pro finterscape) 339 +27 6091 6 2910
10 12 BENFOLDS Landed Epic/ 338 A0 3689 7 32 MOST
14 @  SNOWPATROL Chocolate (4&Minterscope) 29 +19 uB/ 71 20 INCREASED PLAYS
1 14  MARCBROUSSARD Home://s/and/IDJMG) 320 24 2284 18 20/0 m
27 @  RDBERT PLANT Shine It All Around (Sanctuary/SRG) 312 +93 4681 2 3214 3’;“:; 'T";L:_T:;”;’an aican Bay BEURNG) m;:;‘
X can Bahy +
15 16 JOSS STONE Right To Be Wrong (S-Curve/EMC) 300 -10 2081 13 200 ROBERT PLANT Shine It AN Around (Sanctuary/SRE) 493
12 17  COLLECTIVE SOUL Better Now (£ Music Group) 290 25 1m 5 150 WALLFLOWERS Beautiful Side Of Somewhere finterscape) +51
16 ) 0ZOMATLI Love & Hope (Concord) 276 +9 2301 25/0 m(l;l;l: Ascz \:h:t You I:d;an /Va;lf;lf , +::
5 8 e Yourself finterscope/Epic) +
19 @ KEANE Everybody’s Changing fiaterscape) n +18 3540 3 211 RAY LAMONTAGNE Forever My Friend (RCA/AMG) +38
2 20  ANIDIFRANCO Studying Stones (Righteous Babe/Music Allies) 234 12 3935 10 2400 STEVIE WONOER So What The Fuss (Motown/Universal) +39
20 21 JEM 24 (ATO/RCA/RMG) 229 -19 2301 4 20/0 JOHNATHAN RICE Kiss Me Goodbye (Rearise) +38
g MARTHA WAINWRIGHT When The Day Is Short (Zoe/Rounder/ +38
3 -35 1 8 220
17 22 MARK KNDPFLER The Trawlerman’s Song (Warner Bros.) 225 300 ! CARBON LEAF What About Everything? (Vanguard) +35
23 23 MADELEINE PEYROUX Don‘t Wait Too Long /Rounder) 213 -30 2388 27 1410
2 24 RACHAEL YAMAGATA Letter Read (RCA Victor/RMG) 201 -47 795 1710 S Y N D f C A T E D
28 @  DUHKS Mists Of Down Below (Sugar Hil) 200 +2 2338 3 2011 PR O G R A M M ,' H G
@ CARBON LEAF What About Everything? (Vanguard/ 196 +35 911 1 1510 Adod Tis Wk
Jde el
26 27 HOWIE DAY Collide (Epic/ 195 -29 1256 13 12i0 World Cafe
28 JOSH ROUSE it's The Nighttime (Rykodisc/Music Allies) 183 3 338 1 10 Nn:drds m; s
29  BETTER THAN EZRA A Lifetime (Artemis) 180 2 833 1 1310
@  RAY LAMONTAGNE Forever My Friend (RCA/RMG) 179 +39 3613 1 22p | Acoustic Cafe - Raob Reinhart 734-761-2043
BECK Black Tambourine
43 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26. EELS Understanding Salesman
© 2005 Radio & Records
4 Y
WEBK/Xillington, VT WFUV/ew York, NY KFOG/San Francisco, CA® WNCW/Spindale, NC
R E P OR TER s OMIAPD: Mitzh rmlulm PD: Chuck Singleton PD: David Benson OM: Eliea Plirmann
0; Lesa Withanee WD: Rita Houston APD/MO: Haley Jores :’Puﬂm"r; f',;:“n P
Stations and|their adds listed alpkabetically by market o o T a0 S
JAPS/Akron, OH mus{lonmm, L) KRVIFargo . 10 ¢C. mr wxPNIPmI:dslnhll PA KBAC/Santa Fe, NM .
MD: David Black 9 navs HATTHEWS BAND °"ll 8 Moorhouse
E % RHINE “.r;" vc;m’z:n ngton” W xl;?:/’l'.::levlml'lle. Ky 5 MAKTUB e lln Lm Withanee
PO/MD: Mark Abuzzahab A Fr M 2 A KRSH/Santa Rosa, CA* KFMU/Steamboal Springs, CO
s (SE (o . G " o B e
MD: Mark WMVY/Cape Cod, MA #0: Jorm vaten " PD: Rosemary Waisch ko o nAe
3 SNOW PN PO/MD: Barbara Dacey D: Kate Hayes WMMM/Madison, Wi ke 321 : %Wmm
3 JOHN BUTLER TRIO N 5 WALLFLOWERS PD: Tom Teuber IEE MANN PETER HIMMELMAN
3 BENFOLDS 2 DAVE MATTHEWS BAND e Ren MD: Gabiy Parcons GLEN PHILLIPS OWES
2 ROBERT PLANT 2 WALLALOWERS, GRAMMER B STEVIE WONDER XTAOT:
AnEE 1 MARY GAUTHIER 5 TRACY GRAMMER 12 GLEN PHILLIPS §adan iooray N Folk RocSatele OM: Miteh
WDOD/Chattanooga, TN® 3 TRACY GRAMMER AOBERT PLANT DR L) OM: Loanne W:Mikch Wiler
KSPH/Asgen, CO OM/PD: Danny Howard § TRACY GRAMMER AUDIOSLAVE WCLZPortiand, ME w; Leanne Vince : Brad Hockmeyer
Pn/un m Scholl 4 WEEZER BETTER THAN EZRA PD: Heth lz 25 DAVE wn'mzws BAND MD: Paddy Mac
MOCEAN 1 WALLROWERS WEHMHamptons, NY . MO: Bria 10 DAVE MTTHEWS BAND
1 3;‘.& MATTHEWS BAND WXRT/Chicago, IL* PD: Brian Cosgrove g!:ll.l‘mmwulh. MN 2 pArE wn-mews BAND s
OM/MO: John Fameda MO: Lasren Sione Al e Ti RIGHT EYES
WIGC/Atianta, GA* PO: Norm Winer it Aoy e Holt ""‘""’“"""" °“' VEREN A § SULOMON BURKE
PO: Michelle Engal au PHILLIPS PD: Dennis Canstantine § GRIPWEEDS
APD: Chris Brannen 3 Bente W{Hm:n Head, SC MIKE DOUGHTY anhlgvln Welch Music Choice Adult Alterative/Satellite  xwprr/Tucson, AZ
o sae AP o Marra WGVXMinseaolis, MN* RY, 1, NH* T its ahoes OM/FD: Tin Richards
4 MARK KNOPFLER 2 AIMEE MANN 1 ROBEAT PLANT OM: Dava Hamilton PO/MD: Dana Marshall 10 JOHNATHAN RICE : Blake Rogers
NEARE KBXR/Columbia, MO el Colins APD: Catie Wil O FIEE
XGSA/Austin, TX* OM;: Jack Lawson e CO WEEZER e St Spormy St WXPK/Wesichester, NY
OM: m::n{x APD: Joif Sweatman MD: S - Stona panror WZEW/Mobile, AL* 4 JOSEPH PD: Gary Schosnwelter PD: Chris Hemmann
PO; Jm gty PALL BRADY OM: Tim Camp 1 AIMEE MANN D Joniea Besae ™ APO/MD: Rob Li
Harie s WesEcolumtus, o4 gﬁ“‘ﬁm o e :’.‘;‘éﬁ"@".‘:.‘:.’* " '} Svevincn sl
T ok e I e Bt — Lyt
8 W 9 it BILL WYMAN'S AHYTHM KINGS UMARK
L0S LOBOS 3 OVER THE RHINE WM“MW" N* XM Cafe/Satellite VIU!IWIIImIn n, NC
05 L0B0S 3 AMEE MANN PD: Brad Holtz AUDIOSLAVE BLUE MERALE PD: Bill Evans P“ Mark
JemisERs Mo l-nﬂ Duncan WEJBMonmouth, NJ LOU BARLOW MD; Brian Chamberiain MO: Jorry Goraed
e aimore Tl 3 ADAM RIGHMAN 14 Nty sors OM: Tom Brennan B D S TREM 2 DAVE MATTHEWS BAND
POMD: Wex Brright WNWV/Conway, NH b PO: Rich Robinson KSQY/Rapid City, SO SEEK R 3 Fee THoorer
s POND: Mart Jonson KT ackaan, WY e s POIMD: Chad Carian H AT
§ DAk MATUZWS BanD OM: Scott Anderson AIEE AR 1 ROBERT PUNT )
WTMO/Battimore, MO KBCO/Denver, CO° '“ﬂ" N st Fishman D X/Reno, NV* RYAN ADAMS & CARDINALS
APOMD: Hikn “Nithews Vasilhos | PD: Scotl Arbouh Ao NAKTUR PD: Rob Brooks AR 68 1ERIC CLAPTON POWERED 1]
o - e g s S e s |
SARAH VAUGHAN 1 AIMEE MANN Gnmt.my A BLIND BOYS OF e MEI][ABASE
SARAH VALGHAN
KLRR/Bend, OR XTBG/Kansas City, MO Qi Frame Caprista REOWALLS KEXP/Seattie, WA “Monitored Reporters
OM/PD: Doug Donoho PD: Jon Hart PD/MD: Laura Eilen Hopper KENZ/Salt Lake Clty, UT* OM: Tom Mara
APD: Dori Donoho : Byron Jotson APO: Aitgen MacNeary OM/PD: Bruce Jones PO: Kevin Cole
RAY LAMONTAGNE 1 WALLALOWERS THIBAUD /PD: APn John Richards 69 Total Reporters
AIMEE MANN RYAN ADAMS & CARDINALS 3 TN B ) asenan D: Don Yates —_—
KRVBBaiss, ID* mm WRLINashille, TN® PO | & geisivontone
OM/PD: Dan McColty P iy e OM. Bob Bad” e 43 Total Indicator
" OM: Nk MeCabs UL FO/MD: Roma Shalen KMTT/Seattle, WA* o
O B Kt .o " oren igfmtos £ g LT . Playis Frosen 2%
APD/MD: David Ginsba 3 L
T 1 i toh o =y
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TRIPLE A

& Joss Stone’s “Right to Be Wrong” is a
' great example of the “stick-to-it-
. iveness” of the Triple A format and a
record label that leacs to finding the
right song by the right artist. After the
success we had with Stone’s “Fell In
Love With a Boy” and seeing the
around-the-block line for her in-store
at Waterloo in Austin at last year's
SXSW, we all knew she was on the
cusp of big things. # But it took a while to develop, pro-
gressing from that initial Mind, Eody and Soul three-song
samplar several months back to the conversation with a
listener about why we weren’t playing the new Joss Stone
album when it came out to the arrival of "Right to Be
Wrong." Triple A stuck to its guns to avoid going too far
over the pop line, and the label kept at it until it got the
right song to support an artist it believed in. ®# So Triple A gets a genu-
ine hit song (we car never have enough of those, righ:?) and S-Curve
gets a million-plus sold and counting, a well-deserved reward for its
hard work across formats — especially at Triple A, where Stone first
became known and where she has returned to her core audience. And
with the Grammys and Oprah calling her name, Stone continues to
do it the right way — her way — for as long as that may take. I'm sure
she, her audience ard the Triple A format all are very appreciative! ® P.S.
Can’t you just hear Donald Rumsfeld singing those lyrics to himself
as he walks the halls of the Defense Department?

With KBCO/Denver back in full
swing again after its A-Z promo-
tion, this week's monitored chart is a }=
more accurate reflection: Jack Johnson §
remains at. No. 1; U2 are gaining fast at §
2*; Blue Merle are a solid 3*; Dave
Matthews Band are already at 4 after
just two weeks; Madeleine Peyroux
inches up to 6*; and Moby, Collective
Soul and Snow Patrol round out the
bulleted top 10, with Joss Stone heading that way at 12* ... Other
projects showing staying power.include John Butler Trio, Anna Nalick,
Keane, Carbon Leaf, Kathleen Edwards and Ben Lee ... Robert Plant
(23*-18%), Maia Sharp (26*-23*) and Better Than Ezra (28"-22%) all make
solid moves this week ... Charlie Mars debuts-... On the Indicator chart,
Johnson remains at No. 1, and the rest of the top 10 remains pretty solid,
except for DMB dzsbuting at 10*! Other projects doing well on the Indica-
tor side include Beck, Plant, Ozomatli, Keane and The Duhks.... In ad-
dition to DMB, Carton Leaf, Josh Rouse, Better Than Ezra and the
new Ray LaMontagne track also debut ... Things are heating up in the
Most Added category, with Dave Matthews Band adding another 19 sta-
tions to the 38 that came in last week ... The new Wallflowers track
grabs 27 first-week adds, and Aimee Mann is right behind them, with
25 total adds this week ... Also having a good first week are Over The
Rhine, Weezer, Maktub, Sarah Vaughan and Luce.

— John Schoenkerger, Triple A/Americana Editor

With t

Jeff Sweatman
Asst. PD, KBXR/Columbia, MO

|

4 Armist

armist: John Butler Trio

LageL: Lava

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

John Butler and his band may have
gained momentum and success in Aus-
tralia first, but Butler was born in
America. His early years were spent in
the rural area of Lomita, CA until his
family — his father is Australian —
moved to Western Australia in 1986. At
the age of 16 Butler started learning how
to play guitar. It was also in his 16th year
that his grandmother gave him a vintage
dobro that had belonged to his grandfa-
ther, who died long before John was born.

After graduating from high school, But-
ler went to San Diego for a year to visit his
brother and make enough money to study
fine arts at a college in Australia. But when
he returned home and entered college, But-
ler found that music was assuming a more
important role in his life, and he soon
dropped out to follow his dream. “I decided
I just wanted to make art, not study it,” he
says. Soon he was busking on the streets,
and for him “it just flowed.” Butler says,
“The first time I ever did it, I made $30 in
an hour. The reason I originally got into art
was because I wanted to try and make a liv-
ing doing something I love.”

The busking led to bar and then club
dates. Soon Shannon Birchall joined him
on bass and Nicky Bomba took on the
drums, and The John Butler Trio was
born. Over the course of the next few
years, the popularity of the trio grew ex-
ponentially until they became a national
sensation. Releasing a handful of record-
ings independently, they soon found accep-
tance on radio, and they have sold hun-
dreds of thousands of albums in Australia.

Butler's sound is a blend of many styles,

but he says his musical horizons really only
expanded about five years ago. He says, “It
was around 1998 that I became interested
in the blues after I saw an Austral:an art-
ist named Jeff Lang, an amazingly soulful
roots guitarist and singer-songwriter who
opened my mind to the idea that blues can
go beyond the 12-bar doldrums. And then
hearing the O Brother! Where Art Thou?
soundtrack suddenly opened my mind to
the idea thkat-country music is not just
what's on Country radio. That music, along
with reggae, just feels right for me.

The self-produced Sunrise Over Sea is
Butler's first release in the U.S. In a sur-
prising move, after being so successful as
a fiercely independent and organically
grown artist, he signed with major label
Lava after the label promised him tom-
plete creative control. As you'll hear, his
music is rootsy and heartfelt, and he tack-
les some very important subjects with his
lyrics, particularly when it comes to po-
litical and environmental issues.

However he insists he is not a protest
singer. “I try not to pigeonhole myself as
a protest singer, so to speak, because to
me the environment and social issues are
just integral to life.” he says. “I believe if
someone is speaking their personal truth
and being as honest as possible, it reso-
nates with other people.”

His message of genuine concern and
his hopeful vision of the future come
across loud and clear in such songs as
“Zebra,” “Treat Your Mama,” “Company
Sin” and “Bound to Ramble.” If you really
want to get adventurous, check out the
10-minute-plus “Sometimes.”

It's time fo upgrade
your music testing.

Only FACTe Strategic Music Tests from Coleman give you:
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April 1, 2005
meweEe o couame AMERICANA SPOTLIGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 1 NANCI GRIFFITH Hearts In Mind (Vew Door/UiMe/ 588 49 4919 | By John Schoenberger
2 2 RAY WYLIE HUBBARD Defirium Tremolos /Phio/Rounder) 541 47 4787 ’L‘”;S‘I: ‘;'(“L"“da Brothers
abel: Koc
3 e RECKLESS KELLY Wicked Twisted Road /Sigar Hilfl 530 +4 4343
) The Hacienda Brothers are an Americana supergroup of sorts. The principal members have a
St 502 0 3988 R
' o LGS, Th ST bt i fong history of making music: Chris Gaffney has fronted his own band, Cold Hard Facts, for the past
5 6 MARY GAUTHIER Mercy Now fLost Highway) 479 +12 2620 25 years and has played with Dave Alvin for many years, and Dave
o 1 Zoe/Rounder) 20 2828 Gonzalez was with The Paladins. Now the two have joined forces to
7 KATHLEEN EDWARDS Back To Me (Zoe/Rounder 475 + explore their shared love of classic country and early soul. Using
6 o HAYES CARLL Little Rock /Highway 87 Music) 470 +14 3019 that as a musical base, they have also injected elements of roots
rock and blues, as well as a Southwestern flavor, into the tunes on
8 8 ALISONKRAUSS & UNION STATION Lonely Rus Bath Ways (Raurckr! 408 30 11730 their self-titled debut. Renowned producer Dan Penn was brought
10 €©)  SARAHLEE GUTHRIE & JOHKNYIRION Exploraton Vew West/ 389 +6 M | on board to add to the chemistry of the project, and the result is an
album that pays thoughtful homage to the past while still sounding
1 @ HACIENDA BROTHERS Hacienda Brothers /Koch/ 354 +20 2184 fresh and modern. Highlights include “She’s Gone,” “Leavin’ on My
12 @  JIMMY LAFAVE Biue Nighttall (Red House/ /0 427 1205 Ming” and "South of Lonesome.
] 12 CLAY DUBOSE These Days /Lazy Aiver) 349 -35 3517
14 @ SHOOTER JENNINGS Put The D Back In Country Universal South) 348 +44 1212
28 D L0S SUPER SEVEN Heard It On The X (Telars/ 323 4131 575 AMERICANA NEWS
13 15 WILLIE NELSON It Always Will Be fLost Highway/ 297 -15 10607 Just about every major city has its own local music awards, but somehow the Austin Music
15 16 LARRY SPARKS 40 (Aetel 260 P 1255 _Awards, sponsoreq by the Austin Chronicle, carry more weight than most. This year's wmners
include Bob Schneider, for Song and Album of the Year; Los Lonely Boys, for Band of the Year; Eric
18 17 BILLY DDN BURNS Heroes, Friends... flacieMafia/Rust/Fontana) 235 k] 1695 | Johnson, for Musician of the Year; Patty Griffin, for Best Female Vocals; Scott Leger, for Best Male
Vocals; KGSR, for Best Radio Station; and Waterloo, for Best Record Store. Among this year’s
30 @ WA TR Ny o Bt e 1234 +5t 04 inductees into the Austin Hall of Fame are The 13th Floor Elevators, The Crickets, Dale Watson and
18 19 MANDO SAENZ Watertown /Carnival) 224 22 2266 { John X Reed. For a complete list of winners, log on to www.austinchronicle.com ... Billy Joe Shaver
@ spent the weekend of March 19-20 in the studio at Luck, TX on Willie Nelson's ranch cutting a PSA
a DAVE INSLEY Call Me Lonesome findependent) 2 +28 813 1 1o bring attention to hepatitis C and how it can be prevented and treated. Other artists who stopped
17 21 JOHN FOGERTY Deja Vu (Al Over Again} /Geffen/ 216 .30 4651 | by to help out include Ray Benson, Cross Canadian Ragweed and Nelson himself. And speaking of
] Nelson, a proposal has been made by Texas State Sen. Gonzalo Barrientos to name a portion of a
22 @  JESSI ALEXANDER Honeysuckle Sweet (Colmbial 3 +38 895 | new joll road that's set to open in 2010 the Willie Nelson Turnpike ... Wilco, Jewel, Alison Krauss &
2 23 TOM GILLAM Shake My Hand (95 Northy 208 2 8649 Union Station gnd Kat‘hleen Edwards are among th_e artists performing at the §2nd annual Telluride
Bluegrass Festival, taking place June 16-19in Telluride, CO ... Kentucky Gov. Ernie Fletcher announced
26 @ CHATHAM COUNTY LINE Route 23 (¥ep Roc/ 198 +5 785 | the 2006 inductees to the Kentucky Music Hall of Fame. They include Sam Bush, John Conleg, The
16 25 KASEY CHAMBERS Wayward Angel Harner Bros. 197 8  age | Juodsandgospel singer Dottie Rambo.
22 26 VARIOUS ARTISTS Because Of Winn Dixie (Netrwerk) 195 13 1704
@ RHONDA VINCENT Ragin’ Live (Rounder) 193 +10 691 MOSTADDEDQ
2 28 JOHN HAMMOND tn Your Arms Again (Back Porch/EMC/ 192 -32 1647
% 29 BUDDY MILLER Univessal United House Of Prayer (New West/ 192 1 479 | ARTISTTMLE LAGELS) ADDS
DAVID GLNEY Migration {Loud House/ 20
@ TONY FURTADQ Bare Bones /Funzalo/ 178 +9 681 GREG TROOPER Make It Through This World (Sugar Hilt 17
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated K85 SEPENSITETY e Wil g ety i
[l (l N [l 5 .
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. TUSHYINGIOS 4 earr iUt V. ridetaimesi] -
For more information please visit www.americanamusic.org. VARIOUS ARTISTS A Tribute To Billy Joe Shaver: Live (Compadre/ 8
L © 2005 Americana Music Association. SARAH BORGES Sitver City (Blue Corn/ B)

BRIGHT COLORS. LONG-LASTING.

DURABIE.  WEATHER-RESISTANT

Need more atteiffion?
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how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973.
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Graphics Inc
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CHRISTIAN

April Fool!

KEVIN PETERSON
Apetersomdradican

e el C o

What did your station do today?

! adio personalities like to have fun every day, but April 1 is
an opportunity to take that fun to a whole new level. Maybe
it’s the attraction of doing something that you know you can't
do any other day of the year, or maybe it’s the challenge of see-
ing if you can get people to forget what day it is and believe the
story you're telling. Whatever it is, this week we'll read about
some of the pranks you've pulled on your listeners and pranks
your listeners have pulled on you.

Some of the most effective (and memorable)
April Fool’s jokes involve something local that
everyone in the community can relate to.
KCMS/Seattle PD/morning personality Scott
Valentine’s favorite is an oldie but goodie that
revolved around then-San Francisco 49er All-Pro
quarterback Joe Montana.

“It really caused a stir when we spent a chunk
of morning drive talking about the Seattle Sea-
hawks having just signed Joe Montana,” Valentine
says. “The good-natured listeners found out they'd
been had and laughed, and those without a sense
of humor promised to never listen again. It pro-
pelled the station to some great ratings gains.”

A Whale Of A Tale

WSCF/ Vero Beach, FL PD Paul Tipton sent this
whale of a tale, as told by his morning host, Bart
Mazzarella: “1began the morning show innocent-
ly enough, with our newsman /co-host doing the
serious news. After a couple of songs I had him
read a short bulletin about a Coast Guard sight-
ing of a gigantic whale that had somehow strayed
from the ocean through the Brevard inlet and into
the intercoastal waterway. The 56-foot, eight-ton
monster was heading south, in our direction.

“Iwas successful in obtaining, on his cell phone,

a ‘Captain Binghamton' of the Coast Guard, who
was ona motorboat following the whale’s journey.
Prior to the show I taped myself speaking loudly
and breathlessly into the phone, using motorboat
sound effects and describing how huge this whale
was and what a magnificent specimen it was.

"] also enlisted our local sheriffs’ department
spokesperson to play along as Sheriff Roy
Scheider. This was key, because he sounded au-
thentic and even warned listeners not to go into
the water or venture close.

“My co-host and I did frequent updates as the
whale passed known landmarks, namely bridg-
es. Listeners called in to remark how this was a
once-in-a-lifetime event, all the while ignoring our
hints about what day it was. We found out that
many listeners were late for school, skipped work
or drove to the river in their pajamas so they
wouldn’t miss the misguided ocean dweller.

“One guy even called to say that he frantically
woke up his wife to go with him and drove 3(
miles to the river because, although he had servec
in the Navy, he had never personally seena whale.

“The phones were off the scale, and no one
caught on. I had to apologize at the show’s close
—GM's orders —and I gota threatening call from
the Coast Guard a few minutes after my sign-off
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“The biggest kick I got was when another sta-
tion in the market actually reported a whale in
the river after receiving several calls from listen-
ers. Then [ felt it was all worth it.”

Theater Of The Mind

The whale story proves that when you tell a tale
so well that your listeners can see it in their minds,
it becomes even easier to believe. KYCC/Stockton
MD/morming host Morgan Smith has another
example. ” About five years ago Brent Randall, our
PD/aftermoon host/kids show host, decided that
we should have an April 1 parade during his kids
show on Saturday moming,” Smith says.

"All morning long he interviewed different
staff members who were attending this big April
1 parade. We all told tales of the festivities and
the amazing things happening and all of the art-
ists in attendance. Avalon, Carman — you name
the artist, they were there.

“Thanks to some very well-placed special ef-
fects we managed to get through the whole
moming without giving a location. He asked
each of us in turn where the parade was, and
we'd say, ‘At the corner of...." and get smothered
by the sound of a passing airplane or exploding
fireworks. It was beautiful. We had people call-
ing all day wondering where we were.”

“We did the fake-format-
flip trick, and a lady called
and said she was pulling
her support and was
considering getting
lawyers to look into our
nonprofit status. My co-
host and | were
dumbstruck. The lady
finally broke the tension by
yelling ‘April Fool’s!’”’

Mike Couchman
1.'| o=

The Listener Wins

Just when you think you're getting the last
laugh, one of your listeners may end up laugh-
ing loudest — just ask WAYG & WAYK/Kalam-
azoo-Grand Rapids PD Mike Couchman.
“When I was at WLGH/Lansing, MI, we did the
fake-format-flip trick,” he says.

“We chopped our playlist down to include
only cover songs, crossover hits and parodies of
mainstream hits. We told our listeners that our
owners wanted our music to be easy for the un-
churched to get into, so they only wanted us to
play songs familiar to secular-music fans.

“The phones exploded nonstop for more than
90 minutes, with about half the callers actually
buying the idea. It sparked a good conversation
about how to connect with people in our lives
in ways that they can relate to.

“Finally, when we had to start repeating
songs, a lady called in and unloaded on us. She
ranted and raved about how Christians are ‘in,
not of” and that we are not to conform to the
ways of the world, all that kind of stuff.

“She said she was pulling her support from the
station and was sure all her friends in her upper-
middle-class suburb would soon do likewise. She
wasalso considering getting some lawyers to look
into our nonprofit status, since it was unethical
to do a fundraiser and then use listeners’ money
for a format they didn't intend to support.

www americanradiohistorv com

“Honestly, my co-host, Tiana, and I were
dumbstruck. The caller’s allegations of our de-
viance were so powerful that we didn’t know
what to say. There were a good nine seconds of
silence before the lady finally broke the tension
by yelling, of course, ‘April Fool's!"”

Just Hanging Out

Even though we all like our own ideas, some-
times we can’t help but laugh at somebody else’s
joke. KFIS/Portland, OR PD Dave Arthur re-
members one such incident. “One station sent
its morning stunt boy up in a hot-air balloon,”
he says. “He was doing breaks from an actual
hot-air balloon, floating over the city, when he
apparently fell out and was hanging on toarope
— but was still able to talk on his cell.

“They had actually thrown out a dummy.
People were stopping everywhere, watching the
apparent drama unfold. The station ultimately
got in trouble with authorities, as it tied up the
911 center with hundreds of calls.”

Elvis is alive — at least that’s what KWOF/
Cedar Rapids, IA PD Mike Kapler had lowans
believing. “According to our story, several peo-
ple, including a medical examiner, had been paid
substantial dollars by Elvis so he could go into
hiding in a remote location outside of the coun-
try. We went on to mention the outstanding plan-
ning that took place to keep the coverup from
leaking out, yada, yada, yada.

“1guess I must have had my sincere and believ-
able voice working that day. At the end of the scam
I did mention that it was April Fool's Day, but ap-
parently we had so many listeners who wanted to
believe the story wastrue that they didn'teven stop
to think that we were pulling a fast one.

"1 had people calling me the rest of the week
asking for more about the story because they hadn't
been able to catch anything in the news about itand
nobody at work seemed to have heard anything.”

Something Smells

Logos Broadcasting/K-Life Network Exec.
Director Jon Fuglersays, “A few years ago trans-
mitted smell over theair.  promoted it fora week:
"This Friday we'll be doing something never done
before on radio.” At the specified time I turned on
the smell transmitter — which sounded a lot like
a vacuum cleaner.

“Then I asked listeners to call in and tell me
what it smelled like to them. One guy I put on
the air told me it smelled a lot like pine. After a
couple of minutes I wished him a happy April
Fool's Day.”

KADI/Springfield, MO PD Rod Kittleman
remembers a successful fake format flip. “When
I worked in mainstream radio, we switched the
Top 40 station to Country,” he says. “We had jin-
gles and liners and staged an on-air walkout by
the jocks to make it more real. It almost caused a
riot in the parking lot of the station and garnered
heavy TV and newspaper coverage. People still
talk about it today, 15 years later.”

Samme Palermo, host of WITR/Rochester,
NY’s Uncle Samoo’s Zoo, says, “I signed on the
air at midnight April 1 with a phony announce-
ment that WITR had switched to the ‘Positive
Country’ format. I proceeded to play nothing but
positive country for five hours. The phone lines
lit up, and people were happy! Glad I didn‘t
have to stick around after telling everyone ithad
been a joke.”

WBVM/Tampa PD Bill Carl recalls when he
worked at WCIE/Lakeland: “Back in 1996 my
morning show partner, Dave Kirby, and I told our
listeners that our show had been syndicated, that
wewere leaving for Los Angeles the next day and
that WCIE couldn't afford the syndication fees so
we would no longer be on in Lakeland.

“We dragged it out for two hours. Hilarious
stuff, great phones. Two months later the station
was sold, and we were out. Talk about self-fulfill-
ing prophecies — except for the syndication part.”
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VR WEBC  ARTIST TITLE LABELS) i sLATS
1 1 JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1172 -26

2 2 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 880 91
4 0 CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMEG) 846 +54
11 o BEBO NORMAN Nothing Without You (Essential/PLG) 821 +37
3 5 MERCYME Homesick (NO/Curb) 789 128
7 6  SALVADOR Heaven (Word/Curb/Warner Bros.) 748 14
6 7 STEVEN CURTIS CHAPMAN Much 0f You /Sparrow/EMI CMG) 690 -86
8 o BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent) 671 +8
1" o SONICFLOOD Your Love Goes On Forever /IV0) 600 +38
9 10 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMEG) 586 -32
10 11 MARK SCHULTZ He Will Carry Me (Word/Curb/Warner Bros.) 576 -23
14 @ ZOEGIRL About You (Sparrow/EMI CMG) 539 +88
13 @ PHILLIPS, CRAIG & DEAN You Are God Alone (/NV0) 533 +2
12 14 BY THE TREE Beautiful One fFervent/ 498 -39
16 15 SELAH All My Praise (Curb/ 446 -2
15 16 SWITCHFOOT This s Your Life (Columbia) 433 -15
21 @ AVALON | Wanna Be With You (Sparrow/EMI CMG)/ kLA +17
23 @ BETHANY DILLON Lead Me On /Sparrow/EMI CME) 354 +20
20 19 PAUL COLMAN Gloria {All God's Children) #inpop/ 346 -22
19 20  NEWSONG When God Made You (Reunion/PLG) 346 -34
25 @ BRIAN LITTRELL In Christ Alone (Reunion/PLG) 291 +14
24 22 ANDY CHRISMAN Complete {Upside/SHELTER) 281 -10
@ NEWSBOYS Devotion (Sparrow/EMI CMG) 269 +65
28 @ NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 268 +5
30 @ NATALIE GRANT Held Curty 264 +42
22 26 TOBYMAC Gone (ForeFront/EMICMG) 264 73
27 27  MATTHEW WEST You Know Where. To Find Me (Sparrow/EMI CMG) 262 5
26 28  TREEG3 Maker Of All Things lnpop/ 262 10
@ RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) 248 +29
@ JOEL ENGLE Louder Than The Angels (Doxolagy/ 233 +43

o
13
2

9
10
19
22
19
12

8
32
18

5
25
32
12
12
1

5
12
17

4
16

7
3
1
1

TOTAL

STATIONS

3710
3710
3
33/0
3310
36/0
310
2910
2601
3710
2510
294
2610
2910
2110
2312
2001
1710
1710
211
131
151
1413
19/0
131
1710
1612

61
10/0
121

40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay week of
3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed flrst. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.

(© 2005, Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

OVERFLOW Cry On My Shoulder (Essential/PLG/

Total Plays: 231, Total Stations: 12, Adds: 2

BY THE TREE Hold You High (Fervent/

Total Plays: 227, Total Stations: 11, Adds: 1

JARS OF CLAY God Will Lift Up Your Head /Essential/PLG/
Total Plays: 214, Total Stations: 10, Adds: 1

JADON LAVIK What If (BEC/Tooth & Naill

Total Plays: 195, Total Stations: 10, Adds: 2

FFH You Drive, I'l Ride (Essential/PLG/
Total Plays: 189, Total Stations: 11, Adds: 1
TODD AGNEW Still Here Waiting (Ardent/
Total Plays: 178, Total Stations: 9, Adds: 0
KARA WILLIAMSON Where You Are IN0/
Total Plays: 174, Total Stations: 7, Adds: 0
KRISTINA You Alone (Devotion)

Total Plays: 141, Total Stations: 5, Adds: 0
JEFF ANDERSON Open My Eyes (Gotee/
Total Plays: 135, Total Stations: 7, Adds: 1
JOY WILLIAMS Hide {Reunion/PLG)

Total Plays: 131, Total Stations: 22, Adds: 22

Songs ranked by total plays

POWERED[:}4
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
JDY WILLIAMS Hide (Reunion/PLG/ 22
NICHOLE NORDEMAN Brave (Sparrow/EMI CMG) 5
20EGIRL About You (Sparrow/EMI CMG) 4
NEWSBOYS Devotion /Sparrow/EMI CMG) 3
JORN DAVID WEBSTER Miracle (BHT/ 3
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
JOY WILLIAMS Hide (Reunion/PLG) +122
JEFF ANDERSON Open My Eyes (Gortee/ +101
PHILLIPS, CRAIG & DEAN Friend Of God /V0/ +96
20EGIRL About You (Sparraw/EMI CMG/ +88
NEWSBOYS Devotion (Sparrow/EMI MG/ +65
CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMICMG)  +54
JOHN DAVID WEBSTER Miracle /BHT/ +54
BUILDING 429 No One Else Knows (Word/CurtyWarner Bros.]  +45
JOEL ENGLE Louder Than The Angels (Joxology) +43
JADON LAVIK What If (BEC/Tooth & Nail) +43

MOST
PLAYED RECURRENTS

TOTAL

PLAYS
ABTIST TITLE LABEL(S)
TREE63 Blessed Be Your Name finpop/ 500
MATTHEW WEST More (Universal South/EMI CMG) 445
CASTING CROWNS Who Am | (Beach Strect/Reunion/PLG) 430
MONK & NEAGLE Qancing With The Angels (Flicker/ 408
BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 400
MERCYME | Can Only Imagine (%0/Curt) 390
JEREMY CAMP Walk By Faith (BEC/Tooth & Naill 381
THIRD DAY You Are Mine (Essential/PLG) 38
NEWSBDYS He Reigns (Sparrow/EMI CMG) 367
MERCYME Here With Me INO/Curt/ 357

Station playlists for ali R&R reporters I

are available on the web at
www.radioandrecords.com. }

Prave

Impacting Radio Now!

For promotional information contact radio@mail.emicmg.com or 800.347.4777 |

www americanradiohistorv com
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( R
CHRTOP 30 ROCK TOP 30
W W aRmisT TTLE LABELS) MRS elis "EHRT shmors | WK WE  ARTIST TMLE LABEL) s ot VBAT J08s
1 o SUPERCHICK Pure finpop/ 1189 +7 12 29/0: 1 o SEVEMTH DAY SLUMBER Caroline (BEC/Tooth & Nail) 354 +4 3 2610
2 2 JEREMY CAMP Take You Back /BEC/Tooth & Nai) 1062 -59 19 2610 4 e STELLAR KART Spending Time (Word/CurtyWarner Bros) 330 +23 1 3N
3 o TOBYMAC Atmosphere (ForeFront/EMI CMG/ 365 +40 7 2810 2 o ANBERLIN Paperthin Hymn (Tooth & Naif 328 +13 7 2710
4 o AFTERS You /Simple/iNG) 959 +42 12 2710 6 o SPOKEN How Long (Tooth & Neilf 323 +26 3 211
5 § CASTING CROWNS Voice... (Beach Street/Reunion/PLG] 814 -84 20 2010 ¥ 6 PILLAR Hypnotized {Flicker/Virgin/EMI CMG) 315 +9 13 2710
6 6 SANCTUS REAL Things Like You (Sparrow/EMI CMG/ 801 -86 15 22/0 7 e SUPERCHICK Pure {inpop/ 272 +3 12 2010
7 7 SKILLET A Little More fArdent/l ava) 800 78 19 2110 3 7 'NEDDING Move This City {Rambler) 210 -42 1 238N
n o SEVENTH DAY SLUMBER Carofine /BEC/Tooth & Nail) 148 +44 10 221 10 o KJ-52' Are You Real (BEC/Tooth & Nailf 265 +19 7 1910
£, 9 THOUSAND FOOT KRUTCH This Is A Call Tooth & Nai) 739 -14 17 1910 8 8 TOBYMAC Slam (Forefront/EMI CMG/ 261 8 1 2810
14 @ ZOEGIRL About You (Sparrow/EMI CMG/ 705 +41 7 251 i) @ PROJECT 86 A Shadow On Me (Tooth & Naill 251 +4 7 20/0
8 1 SWITEHFOOT This Is Your Life [Columbia/ 695 139 27 1710 " 0 DAY OF FIRE Detainer (Essential/PLG/ 243 +19 ] 280
12 12 SHAWN MCDONALD Al | Need... (Sparrow/EM! CMG) 671 21 1" 17i0 18 @ SUBSEVEN Free To Conquer (Fiicker/ 240 +63 5 211
15 13 SEVEN PLACES Even When /BEL/Tooth & Nail) 638 10 14 18i0 13 13 FLYLEAF Red Sam (Octone/ 13 -10 ] 230
16 14 MATTHEW WEST You Know... (Sparrow/EMI CMG/ 629 15 12 19/0 15 @ POOR MAN'S RICHES Break Me (Word O Mouth) 208 +6 8 15/0
10 15 BARLOWGIRL Mirror /Fervent) 629. 18 il 161 19 @ CASTING PEARLS Weighted (8ig Box/ 201 +27 L) 1912
20 @ JARS OF CLAY God Will Lift Up Your Head EssentialPLG) 604  +107 4 242 23 @ FURTHER SEEMS FOREVER Like... (Tooth & Naill 192 +29 L) 1413
23 @ KRYSTAL MEYERS The Way To Begin [EssentiafFLG/ 550  +102 3 2514 20 @ KRYSTAL MEYERS The Way To Begin /Essentiaf/PLG) 188 +16 3 2213
19 @ BETHANY DILLON Lead Me On (Sparrow/EM/ CMG) 525 +26 10 1811 21 @ BARLCWGIRL On My Own fFervent/ 179 +7 1 2210
21 @ OVERFLOW Cry On My Shoutder /Essential/PLG) 510 +14 8 17/0° 25 @ GRANB PRIZE It's Not Over /4 postraphe/ 167 18 b] 191
18 20 BY THE TREE Hold You High /Fervent/ 492 13 12 15/0 2 @ SANCTUS REAL The Fight Song (Sparrow/EMI CMG/ 163 +10 3 1911
17 21 KUTLESS it's Like Me (BEC/Tooth & Nail 484 -98 15 141 2 21 MONDAY MORNING Dear You /3.7/ 163 -2 5 2310
22 @ JEFF ANDERSON Open My Eyes (Gotee/ 465 +3 10 1401 14 22 FALLIKG UP Escalates (Tooth & Nai) 161 -62 18 1710 ‘
24 @ TREEG3 Maker Of All Things fiapap/ 425 +29 6 151 17 23 OLIVIA THEBAND Shut It Out /Essential/PLG) 159 -18 15 19/0
26 @ RACHAEL LAMPA Outrageous (Word/CurlyWamer Bros) 359 +19 7 1310 26 @ CHEMISTRY From Within (Razor & Tie/ 185 +10 - 20j2
27 @ STELLAR KART Spending Time (Word/CurtyWamer Bros) 351 +42 3 121 16 25 12 STONES Photograph (Wind-up/ 146 -37 12 1710
@ JOY WILLIAMS Hide (Reunion/PLG) 329 +290 1 20117 28 @ APRIL SIXTH Dear Angel {Columbia) 142 +2 4 1511
@ NEWSBDYS Devotion /Sparrow/EMI CMG/ 324 +102 1 16/4 12 27  THOUSAND FOOT KRUTCH This s A Calt (Tooth & Nai) 135 -89 19 110
29 @ DELIRIOUS? Inside Outside (Sparrow/EM! CMG) 323 +32 2 1211 @ DISCIFLE The Wait Is Over /SRE/ 130 +42 1 184
28 @ STORYSIDE:B More To This Life (Silent Majority) 298 +3 6 10 — @ EXITEAST The Way You Are [Fervent/ 126 +1 2 181
25 30 THIRO DAY You Are Mine (Essential/PLG/ 286 -69 20 8i0 [Debut> 30 GRETCHEN Passion M) 124 1 1 15/0
30 CHR reporters. Sangs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26. 35 Rock reporters. Sangs ranked by total plays for the airplay week of Sunday 3/20 - Saturday /26.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
THIRD../STEVEN C. CHAPMAN/MERCY . ISee LoveZostKeyword DAY OF FIRE Rain Song /Essential/PLG/ SONICFLOOD This Generation (I¥0/ SLINGSHOTS7 Chase You Down /independent!
Total Plays: 273, Total Stations: 7, Adds: 1 Total Plays: 180, Total Stations: 11, Adds: & Total Plays: 112, Total Stations: 10, Adds: 0 Total Plays: 88, Total Stations: 10, Adds: 0
KJ-52 Are You Real (BEC/Tooth & Nail) BIG DADDY WEAVE... You're Worthy Of My Praise {Fervent) KAINDS Selfish Me (Southern Signail WINKLE Standing Here {independent)
Total Plays: 267, Total Stations: 13, Adds: 0 Total Plays: 157, Total Stations: 6, Adds: 1 Total Plays: 111, Total Statioss: 12, Adds: 1 Total Plays: 87, Total Stations: 8, Adds: 0
FALLING UP Escalates (Tooth & Naiff BUILDING 429 Show Me Lave fWord/CurtiWarner Bros.) EVERYDAY SUNDAY Comfort Zone Flicker/ JARS OF CLAY God Will Lift Up Your Head fEssentiabPL6/
Total Plays: 263, Total Stations: 9, Adds: 0 Total Plays: 156, Total Stations: 7, Adds: 4 Total Plays: 104, Total Statioss: 10, Adds: 2 Total Plays: 83, Total Stations: 8, Adds: 1
CHARITY VON Shine (Sianted) DLIVIA THE BAND Shut It Out (EssentialPLG) SCHEMA Maybe flndegendent) BENJAMIN Activate (BEC/Tooth & Nail
Total Plays: 249, Total Stations: 10, Adds: 0 Total Plays: 141, Total Stations: 6, Adds: Total Plays: 92, Total Stations: 7, Adds: 0 Total Plays: 81, Total Stations: 5, Adds: 0
CHICA Then You Came /lndependent/ ANBERLIN Paperthin Hymn (Tooth & Nail) CHARITY VON Shine /Slanted! KUTLESS Strang Tower (BEC/ Tooth & Nail)
@Plavs: 221, Total Stations: 9, Adds: 1 Total Piays: 139, Total Stations: 6, Adds: 0 Total Plays: 90, Total Stations: 9, Adds: 0 Total Plays: 79, Total Stations: 8, Adds: 1 )

From the band that brought you the over
185,000 selling smash album “Sea of Faces”

Introducing the debut single

‘Strong Tower”

from their brand new worship album!

Going for adds now!!

New adds already at:
WSCEF-Vero Beach, WOLR-Gainesville, WJYF-Valdosta, WYSZ-THledo
WORQ-Green Bay, WITR-Rochester, WRGX-Green Bay.
WCVK-3owling Green, KCLC- St. Louis, KCXR-Tulsa

KWVE-Los Angekes, The Sound of Light Network, Effect Radio Netwaork
K u ' l E s s Radio Promotion: Allison Stipe - allison@becrecordings.com
F
-
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@ B - i W
Wi whB«  ARTIST TITLE ULABEL(S) W ks YERM oW ' WK ek ARTIST TITLE LABELS) s s RS ook
4 o BEBO NORMAN Nothing Without You (Essential/PLG/ 324 +35 ] 1910 1 o JEREMY CAMP Take You Back (BEC/Tooth & NaiW 1128 +28 13 30
3 o WATERMARK Knees To The Earth (Rocketown/ 308 +13 10 1911 3 o BIG DADDY WEAVE... You're Worthy... fFervent/ 961 +45 10 34i0

. . pre 2 ) MERCYME Homesick (iNO/Curb/ 869 -718 20 3210
& e A 12 I 5 @  CHRIS TOMUIN Holyls... Siksteps/Spamraw/EMICMG) 838 +57 s 330
1 4 MERCYME Homesick /INO/Curb) 273 48 16 16/0 4 ©  BEBO NORMAN Nothing Without You (EssentialPLG) 814 +23 ] 320
6 5  STEVENC.CHAPMAN MuchOfYou SpamowEMICMG) 263 20 17 140 ¥ § _ STEVENC.CHAPMAN uch Of You (parow/EMICHE) 668 26 21 260
. ACurtyWarner B 1 7 140 6 7 CASTING CROWNS Voice... (Beach Street/Reunion/LG) 640 -85 25 2310
A 1 TRAREENOLTZ He WI... Moot oo SN S 9 @  BYTHETREE Hold You High fFervent/ 636  +38 10 202
2 7 SELAH AllMy Praise {Curb) 229 68 18 140 8 ©  SELAH AllMy Praise (Curt) 611 +4 15 221
8 8 NICOLE C. MULLEN | Am (Word/CurtyWarner Bros) 223 14 11 130 10 @  SONICFLOOD Your Love Goes On Forever V0 560 +8 12
- o RUSS LEE Sweetest Sound (Vertical Vibe/ 190 +18 P 130 1] " BETHANY DILLON Lead Me On /Sparrow/EM/ CM5) 532 -19 1" 20/0
weetest Sound [verrical Ve 13 12 AVALON | WannaBe With You (Sparrow/EMICMG) 436 27 13 190
9 10 ALLEN ASBURY HRUSS TAFF We Wil Stand Doxolgy) 188 7 [ 15/0 | 15 @ ZOEGIRL About You (Sparrow/EMI CHG) 491 +22 5 2601
12 @  CHRIS TOMLIN Holy Is... (Sixsteps/Sparrow/EMI CMG) 183 +21 4 1412 12 14 MARK SCHULTZ He Wil... (Word/Curt/Warner Bres.) 453 -85 20 18/0
14 15 SALVADOR Heaven (Word/Curb/Warner Bros.) 443 -61 21 18/0
14 NATALIE GRANT Held /Curty 170 17 3 1411
2 S = 16 @  FFH YouDrive, Il Ride (EssentialPLG) a4 414 5 200
10 13 VARIOUS ARTISTS Extraordinary God (Discovery House/ 168 -5 9 9{0 17 m NATALIE GRANT Held (Curt) 403 +39 4 2012
15 @  MICHAEL O'BRIEN Pressing On (Discovery House) 166 +16 3 11 pA| O  JARSOFCLAY God WillLift Up Your Head (Essentiaf®l6) 395  +55 3 2313
13 15 C.BILLINGSLEY In Your... Perpetual Entertainment) 157 2 3 100 19 @  OVERFLOW Cry OnMy SRRl rgaill O 22 384 +24 SEami
2 @ BRIAN LITTRELL In Christ Alone [Reunion/PLG) 358 +4 2 2213
20 @ SONICFLOOD Your Love Goes On Forever /IV0) 153 +44 3 114 20 @ CHRIS RICE Me & Becky (Rocketown) 354 +10 7 17/0
17 17 JENN WEBER One Pure... (Creative Trust Workshop) 146 B 12 9i0 25 @ NEWSBOYS Oevotion /Sparrow/EMI CMG/ 325 +8 3 191
16 18 MICHAEL TAIT How Great ThouArt (Materfont) 145 4 a1 2 @  RACHAELLAMPA NoOterOne MordCutHamerios) 320 +1 Oyl
27 @ SWITCHFOOT This Is Your Life (Columbia) 316 +31 7 141
19 (D RACHAELLAMPA NoOtre One Mor/CutMarmerfras) 112 +3 £ 0 22 25 MATTHEW WEST YouKnow... (SpamowlEMICHG) 304 .33 1" 120
8 @ CHRIS RICE Me & Becky (Aocketown/ m +2 2 9/0 @ JOY WILLIAMS Hide (Reunion/PLG) 297 +297 1 23123
18 27 ANOY CHRISMAN Complete (Upside/SHELTER) 252 -109 17 12i0
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26. @ JADON LAVIK Whatf (BEC/Tooth & it 2 £ : 141
© 2005 Radio & Records ! 29  PAUL COLMAN Gloria (All God's Children) fiapop/ 219 R 8 1i0
@ MICHAEL W. SMITH Bridge Over... (Reunion/PLG) 218 +4 1 1310
O o » 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/20 - Saturday 3/26.
Rhythmic Specialty Programming ’ © 9005 Redio & Auveyds / /
RANK  ARTIST TITLE LABEL(S) ; !
1 GRITS We Don't Play (Gotee/ NEW & ACTIVE
2 KJ-52 Are You Real (BEC/Tooth & Nail)
3 CROSS MOVEMENT Lord You Are (Crass Movement) HOEL ENGLE LouderiThan ThelAngelS!Gardingy) JOHN DAYID WEBSTER Miracle (3477
. LAME Ooen My Heart (Cross M Total Plays: 218, Total Statigns: 9, Adds: 0 Total Plays: 174, Total Stations: 10, Adds: 0
F pen My Heart (Cross Movement/ RUSS LEE Sweetest Sound (Vertical Vibel 0UT OF EDEN Fairest Lord Jesus /Gotee)
5 FLYNN fiSHARLOCK POEMS Get Up fect/ Total Plays: 211, Total Stations: 10, Adds: 0 Total Plays: 152, Total Stations: 11, Adds: 0
6  DISCIPLES OF CHRIST {D.0.C) Flow (Rapusical) JACI VELASQUEZ With All My Soul Word/Curty/Warner Bros.) |  KARA WILLIAMSON Where You Are (IA0)
7 URBAN O The Passport (Flavar Alfiance) ;‘:;:L':;‘;:";:: T:‘;;l s“’;'“m: 13, Adds: 3 Total :Iayi: 150, Total Stations: 8, Adds: 0
. ure linpop) SWIFT | Need You (Flicker/
8 RAWSRVNT Shake Sum'than (5ol Deea) Total Plays: 182, Total Stations: 9, Adds: 1 Total Plays: 140, Total Stations: 10, Adds: 2
8 LEGACY Green Light (Flavor Alliance/Leg-up) TREEG3 Maker Of All Things (inpop/ KUTLESS I1's Like Me (BEC/Tooth & Nail
10 M.0.C. Daddy We Need Ya (Move/ Total Plays: 178, Totat Stations: 10, Adds: 2 Total Plays: 129, Total Stations: 7, Adds: 1 )
7 A

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

“Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

: : "
Dan Turner, Vice President o~ < veiiive

Programming Services >3 raoio

Call us and we’ll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free triafl version at www.powergold.com
info@powergold.com
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JACKIE MADRIGAL

Music On The Border

An interview with XHTY/San Diego PD Aniux Pérez

‘o successfully program a station on the U.S.-Mexico border,

a programmer has to know how to balance the playlist with
an understanding that there is an audience in two countries lis-
tening in. That is the case of Regional Mexican station XHTY,
which serves the San Diego-Tijuana market.

Although we can presume that the Mexi-
__ can audiences in San Di-

ego and Tijuana are simi-
lar, there are differences
that stem from the life-
styles of the people in the
twocities. Also, music re-
leased in Mexico is many
times not released across
the border. These and
other factors are things a
programmer at a border
station has to pay close attention to.

This week XHTY PD Aniux Pérez talks
about her programming style, the station’s
competitiveness in the San Diego market, its
target audience and much more.

Aniux Pérez

R&R: What type of Mexican music does your
station focus on?

AP: We do a combination of everything. We
mix banda, nortefio, ranchero and duranguense,
which is really hot right now. We try to cater
to all tastes. We can't focus on just one music
style, because people demand more. And you
really have to watch what you do in order to
serve your public.

R&R: How doyou program for audiences in two
countries that are similar but also have many dif-
ferences?

AP: We have to look at the likes of both cit-
ies, which can vary. What sounds new in San
Diego may already be old in Mexico. We real-
ly have to understand how to balance the
music. We research in San Diego and Tijuana
to learn what people want. With that, we can
take a look at the songs we're already pro-
gramming, the songs we're not and what peo-

“We do a combination of
everything. We mix banda,
norterio, ranchero and
duranguense, which is
really hot right now. We try
to cater to all tastes.”
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“We don’t mind
competition. We think it
helps us. In fact, we are
our own competition,
because we always look
to better what we did
previously.”

ple are requesting, We really take into consid-
eration what people are asking for.

R&R: Are there any artists whom radio in Mex-
icois playing who have not yet been released in San
Diego? How do you decide whether you play ther1
or not?

AP: More than artists, the problem comes
with the singles the labels release. For exam-
ple, with Marco Antonio Solis, the label may
release a single in Mexico and wait to releas=
itin the US. Or they may release one single
in the USS. and another in Mexico. Those are
the situations we have to know how to han-
dle. In the case of Marco Antonio, we don’t
risk much with either single, but those are the
kinds of situations we face. We have to check
with the labels so that we can make the right
call and have a nice balance.

R&R: XHTY is a Mexican station. Is your pri-
mary audience in Tijuana or San Diego?

AP: We work with the understanding that
our main audience is in San Diego, although
we have a very large audience in Tijuana. We
try to balance everything so we focus on San
Diego without neglecting Tijuana. We also
take care of Tijuana with the events we do at
venues or festivals there. We know we can't
ignore either of the markets.

R&R: You're competing in an important His-
panic market.

AP: We have a lot of competition in Tijua-
na and San Diego. We have to keep our eyes
open. But competition is always great, because
it forces you look at your station internally and
see what you're doing wrong. Sometimes you

WHO'S WHO? e guys from Peruvian rock band TK, Fuego Rock's Kike Posada and friends are
all smiles in this Kodak moment.

don't look at your own mistakes, but when
you have competition, you really take a look
at the things you need to improve.

We don’t mind the competition. We think
it helps us. In fact, we are our own competi-
tion, because we always look to better what
we did previously. We have to improve the
station constantly and give the audience what
it wants. We don’t work for ourselves, but for
the public. We have to give beyond 100%.

R&R: Do you do anything different from the
San Diego stations?

AP: We have to take into consideration how
the stations in San Diego work. People are
used to a certain kind of radio, whether the
station is Regional Mexican, Contemporary or
another format. There’s a pattern established,
and although we don’t follow it to the letter,
we do take it into consideration while devel-
oping our own style. We play by the rules of
the game because we have to give people what
they want.

It's a matter of checking what you're doing.
We have to know what each market is de-
manding, and, based on that, you make the
necessary adjustments.

R&R: How do you handle sales when you are
targeting markets in two different countries where
products are different? Have you encountered any
resistance from American advertisers because
you're a Mexican station?

AP: Thankfully, we have a very good sales
team. We sell to both markets. In the U.S. we
cover the general market and the Hispanic
market. We haven’t had any problems with
American advertisers so far, because the station
is doing really well in the ratings, and they are
very ratings-driven. That works in our favor,
because we're giving the client quality service.

Premio Lo Nuestro.
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SHOWOFF Paulina Rubio shows off her talents during a recent performance at Univision’s

““To be able to program
to and reach audiences
in San Diego and
Tijuana, we have to look
at the likes of both
cities, which can vary.
What sounds new in San
Diego may already be
old in Mexico.”

We can prove to them that they won't be
buying advertising without results, because
they will be buying advertising at a station
that people listen to and their ads will help
them sell. We have a sales team in Tijuana as
well, and they sell to local advertisers as well
as national brands.

R&R: Any events coming up?

AP: We are doing something for Cinco De
Mayo in San Diego. We're still confirming the
artists. We also do private dances every three
months. All tickets are won by calling the sta-
tion, and it's free to the public. Wejusthad one
with Palomo, Recoditos, Beto Y Sus Canarios
and others. At the events we try to bring in
well-known bands and also give developing
acts and local talent an opportunity to show-
case their work.

as gisec
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REG/ONAL MEXICAN TOP 30

April 1, 2005 poweren [
WEK  WEe  ARTIST THLE LABEL(S) S aais o MEDIABASE
1 1 INTOCABLE Aire (EM/Latin) 1554 -21 1" 330
2 O CONJUNTO PRIMAVERA Hay Coma Ayer (Fonovisa/ 1513 +18 1 38/0 MOSTA DDED.
3 e LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 1314 +30 6 50 AATSTITLE SARETiS To5d
4 4 LOS TUCANES DE TIJUANA El Virus Del Amar (Universall LK 73 18 34/0 CONTROL Ella Es Una Diosa (Univision 2
5 e LOS HOROSCOPOS DE DURANGO Si La Quieres (Disa/ 879 +9 9 5/0
6 6  K-PAZ DE LA SIERRA Valveré (Univision) 815 15 24 33j0
7 7 LOSHURACANES DEL NORTE Tu Ponte En Mi Lugar (Univision) 772 12 1" 23i0
n 8 LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 613 -1 7 30
9 8 BETO Y SUS CANARIOS Esta Lloranda Mi Corazon (Fdimonsa/ 606 -19 24 32i0
10 10 EZEQUIEL PENA Beso A Besa fFonovisa) 599 -29 5 2i0
12 Q JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG/ 573 +19 8 30
13 @ BETO Y SUS CANARIOS A Usted (Disa/ 571 +31 10 1611
17 @ GRUPO INNOVACION Mafiana Que Ya No Este (Fonovisa) 564 +58 10 15/0
8 14 LALO MORA SiMe Vas A Dejar (Edimonsal 552 82 15 210 MOST
14 @ CONJUNTD ATARDECER Y Te Vi Con E (Universal) 550 +17 4 in INCREASED PLA yS
19 @ EL PODER DEL NORTE En Tu Basura (Disa/ 547 +58 6 9/0
27 (@ PATRULLA 81 Eres Divina (iss/ 526  +117 2 an i
15 () BRONCO"EL GIGANTE DE AMERICA” Sefior Mesero (Fonovisa) 522 +10 1 1810 i N N
18 @  KUMBIAKINGS NaNa Na (Dulce Niva) (EM/Latin) 518 +23 5 ap ol L w1
i - i CONTROL Ella Es Una Diosa fUnivision) +18
26 @ ZAINO No Podré Sobrevivir (Fonovisal 506 +70 3 in ZAINO No Padré Sabrevivic (Fanavisa) +70
20 21 LOSINVASORES DE NUEVO LEON Si Por Mi Fuera (EM/ Latin) 483 -6 6 30 GRUPO INNOVACION Madiana Que Ya No Esté (Fonovisa) +58
22 @ GRUPO BRYNDIS La Ultima Cancion (Drsa/ 474 +21 17 150 EL PODER DEL NORTE En Tu Basura (isa/ +58
24 @  OUELO Bienvenido Al Amor [Univision/ 454 +10 1 12/0 PALOMO No Me Queda Mis (Disa) +58
16 24 PESADO Te Apuesto Lo Que Quieras (Wamer M.L) 454 55 13 16/0 LOS ANGELES AZULES Aunque No Estés Conmigo (Disa/  +52
25 €D  JOAN SEBASTIAN CimoOlvidar (Balbos) a3 +2 § ) e e e %’;‘Z o
21 26  BANDA EL RECODO Ya Soy Feliz (Fonovisa) 439 -36 16 20/0
23 27  TONO Y FREDDY Lo Lindo De Ti (Disa/ 424 -25 5 4/0
28 28  DIANAREYES Rosas (Universal) 398 -3 19 20/0
30 @ MARCD ANTONIO SOLIS En El Mismo Tren (Fonovisa/ 352 +11 2 6i0
- 30 JENNIFER PERNA SiYo Me Vuelvo A Enamorar [Univision) 333 -6 3 8/0
50 Regional Mexican reporters. Monitored airplay data supplied by Mediabase R , a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placgd 1irst.‘ Songs below No. 15 are moved to recurrent after 20 weeks on the ct}an. Mos} Added is the total number of new'adds officially re_poned to R&3
e 1§32 T Al onue A O it Pereas s TG of (s 003 20 g on el o s sy NEW & ACTIVE
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. J
LDS ANGELES AZULES Ella Se Olvidé De Mi (Disa/
MOS T - Total Plays: 112, Total Stations: 5, Adl.is.: 1
PLAYED RECURRENTS e | P ] o e 8, To St T Adse
X ™ POLO URIAS Mi Primer Amor fFonovisa/ . 318 SONRISAS Lz Masstra /I/_/u'versa "
ARTIST THTLE LABEL(S) sows | LOSHOROSCOPOS DE DURANGO Dos Lacos Msa) 3 Total Plays: 57, Total Stations: 5, Adds: 0
KUMBIA KINGS Fuego EM/ Latin) 376 | LDS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fonovisal 306 s
ongs ranked by total plays
LOS TEMERARIOS Sombras (Fonovisal 31 CUISILLOS Adicto /Balboa/ 296 Station playlists for all R&R
PESADO Ojala Que Te Mueras (Warner M.L.) 329 ANA BARBARA Loca fFonovisa) 289 reporters are available on the web
GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 323 i PATRULLA 81 No Aprendi A Olvidar (Disa/ 286 at www.radioandrecords.com.
|

* R&R: The Industry’s Newspaper
* R&R Today: The Industry’s Leading Daily Fax
* R&R’s Today's News

E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44588
{Regular rate $595.00)

Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com
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CONTEMPORARY TOP 30

April 1, 2005 POWERED[T]
a
SR e me o mE e ERe g MEDIABASE
1 ﬂ JUANES La Camisa Negra Universal) 890 +120 7 410
2 @  JULIETAVENEGAS Algo Esté Cambiando (Sany BMG) 666 +3 15 1810 MOST ADDED’
3 0 JUANES Volverte A Ver (Universal) 616 +36 14 1910
3 ) ARTIST TITLE LABEL(S) ADDS
4 REYLIBARBA Amor Del Bueno /Sany BMG) ) 476 23 10 1310 INTOCABLE Ake /EM) Latit/ 5
5 5  ALEKS SYNTEK f/ANA TORROJA Duele E! Amor (EM/ Latin) a2 32 25 190
6 @ KALIMBA Tocando Fondo (Sony BMG) 414 +17 13 110
13 0 FRANKIE J. #{BABY BASH Dbsession (No Es Amor) (Columbia) 401 +13 4 5/0
7 8  JUANES Nada Valgo Sin Tu Amor Universal) 382 ] 25 26/0
9 o LA 5A. ESTACION El| Sol No Regresa (Sany BMG) 39 +4 17 150
15 @ OBIE BERMUDEZ Cémo Pudiste (EM/ Latin) 372 +59 3 2N
12 @ ALEJANDRO FERNANDEZ Qué Lastima (Sony BMG) 356 +26 8 6/0
19 @ CHAYANNE Contra Vientos Y Mareas (Sony BMG) 3 +72 2 20
16 @ INTOCABLE Aire (EM/ Latin) 341 +41 3 30
10 14 CRISTIAN Te Buscaria (Sony BMG) 337 -31 17 1710
8 15  FEY LaFuerza Del Destino (EM/ Latin) Py 50 13 910 MOST
20 O RBD Rebelde (EM/Latin) 317 448 3 20 INCREASED PLAYS
14 17 CARLOS VIVES Voy A Dividarme De Mi (EM/ Latin} 297 -19 14 n ToTAL
17 18 DAVID BISBAL Est'a Ausencia (Universal) 282 -18 17 10/0 ARTIST THLE LABEL(S) e
26 @ LAURA PAUSINI Viveme (Warner M.L.) n +39 3 210 JUANES La Camisa Nm (Universal) +120
22 @ DAVID DEMARIA Precisamente Ahora (Warner M.L) 274 +10 3 210 OLGA TANON Bandolero /Sony SMG) +118
2 @ TOMMY TORRES Dame Esta Noche (Ole Music/ 213 +5 8 2j0 MODERATTO f/BELINDA Muriendo Lento (Sany BMG) +15
18 22 PEPE AGUILAR E Autobiis (Sony BMG) 255 -30 1 1110 FRANKIE J. flBABY BASH Obsession (No Es Amor) Calumbia) +73
24 23 CONJUNTOPRIMAVERA Hoy Como Aver (Fonovisa) 243 9 6 510 g';:;'::n"’:ucgg’;m;:;s::’m m ) :;:
27 @  SORAYA Liévame (EM/Latin) 20  +3 4 40 R s T )
25 25  YAHIR Te Amaré (WamnerM.L) 233 -8 ] 410 INTOCABLE Aire /EM/ Latin) +41
23 26 LUIS MIGUEL Sabes Una Cosa /Warner M.L.) 220 43 8 6/0 LAURA PAUSINI Viveme (Warmer ML) +38
28 27  LAS5A.ESTACION Algo Mas (Sony BMG) 201 -3 5 410
@  MDO Otra Vez (0l Music) 198 +14 1 110
30 @ CRISTIAN Una Cancidn Para Ti (Sony BMG) 197 0 2 210
29 30  FRANCO DE VITA Ay Dios (Sany BMG) 187 13 3 110 NEW & Jq CTIVE
31 Slpanish Co'n:;t/e;npg/rza(rsy éeponers. Monitored airplay data l:upplied by Mediaba:e Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/20-3/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase . . 5
in plays is placed first. Songs below No. 15 are moved to fecurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | BETZAIDA No Te Quiera Qtvidar (Fanovisa)
by each reporting station. Songs unreported as adds do not count toward overall total statians playing a song. Most Increased Plays lists the songs with the greatest Total Plays: 144, Total Stations: 3, Adds: 1
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persans used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Recards.
MARC ANTHONY Se Esfuma Tu Amor (Soay BMG)
Total Plays: 123, Total Stations: 3, Adds: 0
_MosT | |
PL A YED RE’CURRENTS ARTIST TITLE LABEL(S) puvé ELEFANTE Mentirosa (Sony BMG/
Total Plays: 89, Total Stations: 3, Adds: 0
TomL ’ SIN BANDERA Que Lio (Sany 3MG) an
ARTIST TITLE LABEL(S} PLAYS J— S
JULIETA VENEGAS Lento (Sany BMG) n
Songs ranked by total plays
LA OREJA DE VAN GOGH Rosas (Sony BMG) 356 PAULINA RUBIO Dame Otro Tequila (Universall 252 = -
ALEJANDRO FERNANDEZ Me Dediqué A Perdrte (Sony BMG/ 322 | REYLI BARBA Deste (ue Ligeste Sany BMG) 238 Station playlists for all R&R
i reporters are available on the web
FRANCO DE VITA f/SIN BANDERA Si La Ves (Sony BMG) 3 l MANA Mariposa Traicionera (Wzmer ML) 228 at www.radipandrecords.com
JULIETA VENEGAS Andar Conmigo (Sony BMG) 310 PEPE AGUILAR Miedo (Sony MG/ 225

IF YOU’'RE NOT AT YOUR LAST JOB

YOUR 401 (k) SHOULDN’T BE EITHER.

Leaving a 401(k) with a previous employer could mean leaving it alone with no one to watch over it.

At Edward Jones, we can explain options for your 401(k) and help you select the one that’s best for you. If you'd
like to roll it over into an Edward Jones IRA, we can help you do it without paying taxes or penalties. So you
can feel confident someone is looking out for you and your 401(k).

To find out why it makes sense to talk with Edward Jones about your 401(k) options, call today.

RAFAEL L. CUEVAS, SR.

2863 Executive Park Drive, Suite #102
Weston, FL 33331 Edward Jones

Tel: 954-389-5517 Fax: 866-462-5335 www.edwardjones.com wember sipc g S ol L
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April 1, 2005

(" 1
g4
TROPICAL TOP 25,

W ARTIST TITLE LABEL(S) poms
1 MARC ANTHONY Se Esfuma Tu Amor (Sony BMG/ "166
2 JUANLUIS GUERRA Para Ti Vene Music/Universal) 162
3 AVENTURA LaBoda (Premim/ 127
4 ELGRAN COMBO DE PUERTO RICO EI Matrimonio /Sony BMG) 126
5  VICTORMANUELLE LaVidaEsUnCamaval (Sony BMG) 12
6  DADDY YANKEE Lo Oue Pasd, Pasd (V) Music/ 108
7 MONCHY & ALEXANDRA Perdides (/&N) 106
8  FRANKIENEGRON Todo Es Mentira (SGZ Entertainment) 104
9 TITORDJAS Cuiero MF/ 103

10 GILBERTO SANTAROSA Piedras Y Flores (Sany BMG) 97
" CHARLIE CRUZ Ven Devirame OtraVez (SGZ Entertainment) 93
12 GILBERTO SANTARODSA Enséiiame A Vivir Sin Ti (Sony BMG) L1
13 LOS TOROS BAND Perdéname La Vida Universall 88
14 OBIEBERMUDEZ Todo El Ao [EMY Latin) 79
15 FRANKIE J. f/BABY BASH Obsession {No Es Amor) (Catumbia) 74
16 MONCHY & ALEXANDRA Hasta El Fin &N/ 74
17 DADDY YANKEE Machete (VI Music/ 57
18 TITONIEVES flLA INDIA YaNo Queda Nada /SGZ Entertainment) 48
19  DADDY YANKEE Gasolina (1 Music/ 48
20 KINITO MENDEZ Hony Tu SiJony (/&) 48
2 GILBERTO SANTAROSA Sombra Loca (Sony BMG) a8
22 LAGRANBANDA Chiquila (DAM Productions/ 46
23 TOP4RUBBY PEREZ AsiNo Te Amard Jamas (Perfect image) 45
24 TOROROSARIO Resistiré Universal 45
25 OLGATANON Bandolero (Sany BMG) M
Data is complied from the airplay week of 3/20/05-3/26/05,
and based on a point system.
© 2005 Radio & Records.

= CONTEMPORARY

No Going for Adds for this Week

L2 J

REGIONAL MEXICAN

BOBBY PULIDO Ojaia Te Animes (Universall
JOSE MANUEL FIGUEROA Ay Caridito (Universal)
KAMPESINO MUSICAL Sin Reproches (La Sierra)

NARCOS DE TIJUANA Se Feliz /L2 Sierra)

»

: TROPICAL

No Going for Adds for this Week

. ROCK/ALTERNATIVE

No Going for Adds for this Week

L

t.l-»

o8 e

4 N

111! || ROCK/ALTERNATIVE

TW  ARTIST Tite Labels)
STOIC FRAME Demonios Del Asfalto (£/ Comandante/V&J)

ANDREA ECHEVERRI A Eme O (Nacional)
ENJAMBRE Biografia (0sa/V&J)

LIQUITS Chido (Surco)

CIRCO Un Accidente (Universal)

MOLOTOV Amateur (Universal)

IGNACIO PENA Dénde Estabas (Everywhere Music)
AN.LM.A.L. Combativo (Universal)

JD NATASHA Tatuaje (EM Latin)

ELY GUERRA Te Amo, | Love You (Higher Octave)
VOLUMEN CERO Autos (Warner M.L.)

VICENTICO Los Caminos De La Vida (Sony BMG)
MOLOTOV Mi Aguita Amarilla (Universal)

JULIETA VENEGAS Algo Esté Cambiando (Sony BMG)
15 MARS VDLTA The Widow (Il Never Sieep Alone) /Strumirmreniwvarzal

W0 O N S W N =

_ = = o -
SN = o

Songs ranked by total number of points. Data compiled from playlists submitted on a
weekly basis by 11 specialty rock/altemative shows, airing at least 2 hours per week, on
radio stations across the country.
\_ J
4 )

‘It 'l RECORD POOLIII]. 1i//

TW  ARTIST Tite Labels)

DON OMAR Reggaetdn Latino (Urban Box Office)

TITO ROJAS Quiero (MF)

FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment)
NORIEGA f[TITO “EL BAMBINO" Te Encontraré (Flow Music/Cutting)
FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia)
VICO C Se Escaman (EM/ Latin)

AVENTURA LaBoda (Premium)

MARIA ISABEL Antes Muerta Que Sencilla (Universal)

MARC ANTHONY Se Esfuma Tu Amor (Sony BMG)

10 DOMINGO QUINONES El Més Buscado (Universal)

11 BANDA GOROA Traigo Fuego /MF)

12 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Sony BMG)
13 VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG)

14 TITO NIEVES Lo Que Le Molesta /SGZ Entertainment)

15 MONCHY & ALEXANDRA Hasta El Fin (/&N

W0 O N YO S W N =

Songs ranked by total number of points. 22 Record Pool reporters.

iQué Pasa Radio!

Patrulla 81 are looking strong with the single “Eres Divina” (Disa),
which moves up 10 spots this week and lands at No. 17 on the
Regional Mexican chart. The other big move is by Zaino, who is now
at No. 20 with “No Podré Sobrevivir’ (Fonovisa). Meanwhile, El
Poder Del Norte's “En Tu Basura” (Disa) moves up to No. 16 from
No. 19, and Grupo Innovacion’s “Mafana Que Ya No Esté”
(Fonovisa) lands-at No. 13, up from 17. Intocable continue to reign
at No. 1 with “Aire” (EMI Latin).

On the Contemporary chart, the biggest move is by Frankie J's
“Obsession (No Es Amor)” (Columbia), which moves up to No. 7
from 13. Another one making a nice move up is Obie Bermudez,
with “Cémo Pudiste” (EMI Latin) now at No. 10. RBD's “Rebeide”
moves up four spots to land at No. 16. MDO enter the chart at No.
28 with “Otra Vez” (Ole Music). The top six positions remain the
same, with Juanes’ “La Camisa Negra” (Universal Music Latino) at
the helm.

Remember that you, radio PDs, are responsible for the hits, the
debuts and the drops. Report your adds and make things happen.
The deadline is Tuesday at noon PT.

. J
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Program Director

We are looking for a PD that can de-
fine and execute a winning vision and
can take a great station to the next
level. Must be a strategic thinker, must
be able to understand research and
balance data with great instina, and
must be able to motivate and energize
an on-air staff. The ideal candidate
must be active in the station’s efforts
to convert ratings into revenue and
have the ability to work in a fast and
very competitive environment. This
position requires a minimum of five
years experience as a successful pro-
gram director in Urban or CHR radio.
All resumes will be treated as confiden-
tial. We are an EOE. Radio & Records,
2049 Century Park East, 41st Floor,
#1133, Los Angeles, CA 90067.

ADIO

GM NEW YORK

Air America Radio’s flagship station,
WLIB is looking for a GM. Dynamic
industry leader with NY sales expe-
rience also knows marketing and
promotion. It's a new format, and
requires new skills. You are passion-
ate and connected. Innovative and
tenacious in direct and concept sell-
ing. Able to recruit, hire, motivate
and manage a sales staff that has
ability beyond CPP. This is a once in
a lifetime, huge growth opportunity.

Materials to:
cshamwell@airamericaradio.com
Air America Radio, Inc.

641 6th Avenue
4th Floor
New York, NY 10011
No calls, please.

An equal opportunity employer

Mo

MIX 98-5 Boston IS LOOKING
FOR OUR NEXT NIGHT HOST
Join Infinity's legendary Mix 98-5, as
our next night host. Understand how to
deliver pop-culture and music that Hot
A/C listeners crave? Can you relate to
V_V(l)rtnen 25-447 Send your best mate-

rial to:

Mike Mullaney
Assistant Program Director
WBMX-FM/MIX 98.5
1200 Soldiers Field Road
Boston, MA 02134
iwantnights@mix985.com
No Phone Calis Please

Infinity Broadcasting is an equal
Ipportunity Employer

A’.

EXPERIENCED RADIO
PROMOTION EXEC
Independent label looking for
savvy promotion executive to
work projects at Top 40 and CHR/
Rhythmic formats. Minimum five
years major label experience at
the national level required. Solid
relationships with major market
stations as well as key indepen-
dents. Send resume to: Radio &
Records, 2049 Century Park East,
41st Floor, #1134, Los Angeles,

CA 90067. ECE

today's ®
Program Director 107.3 JAMZ/ WIMZ-FM
Cox Radio/Greenville, SC

Ratings leader and exclusive Urban in
Greenville, SC (Market 59). An internal pro-
motion has created this opportunity. This is
an exceflent opportunity at a great station
with the best radio company. EOE. Detailed
job description available at

http:/1073jamz.com/about_us/career.html’
Applications to: Steve Sinicropi VP/GM
Cox Radio Greenville
220 N. Main Street, Suite 402
Greenville, SC 29601
Steve.sinicropi@cox.com .

Local Sales Manager

Urban Radio of South Caroling, an In-
ner City Broadcast Holdings property is
seeking a Local Sales Manager for its
WWDM, WHXT, WOIC stations in Co-
lumbia. This is a unique opportunity to
bring your creativity and sales manage-
ment skills to a successful radio station
cluster. The successful candidate must be
proficient in implementing marketing
and creative opportunities in order to
generate and achieve local market rev-
enue. Must have good supervisory man-
agement style to supervise sales person-
nel. Must possess strong interpersonal
skills to work with promotions and pro-
gramming departments. The successful
candidate will have minimum two years
+ radio sales experience, college degree
preferred and be very proficient in MS-
Word, Excel and Powerpoint. Please send
resume, cover letter and salary require-
ments to spatterson@inner-city.com. We
are an Equal Opportunity Employer. We
encourage women and minorities to ap-
ply. Only those candidates under consid-
eration will be contacted. No phone calls
please.

OPPORTUNITIES

SOUTH

AIR TALENT

ROCK 92/Greensboro is offering ris-
ing air talent a major-market shot on
#1 Triad rocker. Pretenders need not
apply. Promotions experience a plus.
No MP3s. T&R to WKRR, 192 East
Lewis Street, Greensboro, NC 27406.
Females and minorities encouraged.
EOE. No calls.”

MIDWEST

Morning Show Female Talent

Qutrageously popular Chicago morn-
ing talk show seeks dynamic, ener-
getic, female talent to join one of the
hottest morning teams burning up the
18-34 demo. Applicant must have in-
credible personality and great timing
to sync with a seasoned ensemble
cast of highly entertaining characters.
Expertise in current pop culture,
trends, movies, books, and politics
required. Interact with celebrity guests
from diverse worlds of show biz, poli-
tics, music and more. If you are ready
for a large market opportunity, open-
minded, and not afraid to have a good
time, then send your: MP3, resume,
AND photo as soon as possible to
chicagomorningshow@yahoo.com.
EOE

Classic Hits 100.5 WKXA
seeks an afternoon host.
Contact Meg Stevens, P.O.
Box 1507, Findlay, OH
45839-1507 EOE (4/1)

WEST

AJIR TALENT

SO. CAL. STATION NEEDS
FRESH AIR TALENT FOR NEW
ADULT FORMAT. FULL & PART
TIME AVAILABLE. SEND T&R
TO: ASTOR BROADCAST
GROUP, 1045 S. EAST STREET
ANAHEIM, CA. 92805. EOE

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BAS!S in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following weel's issue, your ad must be
received by Thursday noon {PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
1o R&R Fres Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, ail ads appear cn R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

| seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on /stati and ied by
advance payment. Please submit ad copy & logos via
email to @radi com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent 10
advertisers every Friday by firsi-class mail.

To appear in 1he following week's issue, your ad must
be received by Thursday noon {PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Cemury Park East., 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

Century Park East., 41st Floor, Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of Decernber 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (LS. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annuat subscription plan includes the weekly
newspaper plus two R&R Directories issues and other Special publications. Refunds are prorated based on the actual value of
issue received prior 1o cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves ali rights in material accepted for publication. All letters addressed1o R&R orits
Editors will be assurned intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East., 4151 Floor, Los Angeles, Califonia 90067.

HOW TO REACH US raDio & RECORDS, INC. | 2049 CENTURY PARK EAST., 415T FLOOR, LOS ANGELES, GA 90067
OPPORTUNITIES/MARKETPLACE: 310-786-1621
EDITORIAL, OTHER DEPTS: _ 310-553-4330
WASHINGTON, DC BUREAU: _301-951-9050
NASHVILLE BUREAU:

310-203-8727 subscribe @ radioandrecords.com 310-203-8727 kmumaw @radioandrecords.com
310-203-9763
310-203-9763

310-203-8450

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

310-788-1625
310-788-1699
310-788-1668
310-563-4330

310-203-9763 mailroomn @radioandrecords.com
301-951-9051
615-248-6655

newsroom @radioandrecords.com

jhoward@radioandrecords.com

cmaxwell @ radioandrecords.com

ADVERTISING/SALES: hmowry @radioandrecords.com 615-244-8822 Ihelton @radioandrecords.com
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MARKETPLACE

MARKETING & PROMOTION VOICEOVER SERVICES

PUBLICITY PRINTS Y H‘ﬂlﬂ]ﬂniaihiIﬁ%iﬁhﬁiﬁhﬁi

Lithographed On Heavy, Semi-Gloss Paper

) Lisien Newl = calll
REQUEST FREE "
R oo OB www.miichcralg.com @ D1ETRGETHTRIIET TG 901.8681.4878

JOk CIPRIANO

PROMOS

B/W - 8x10's

B | | YOUR
k (NEW VOICE)

B&W 1000 — $100.00
Color 2000 - $408.00
\

Pu". -" 1 ¢
matens “ ALTERNATIVE
TYPESETTING & FREIGHT | ¥ -9

FAST PROCESSING
: OTHER SIZES AVAILABLE malirawlings.com * 317-440-1761

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.

ﬁ | DAVE PACKER (310) 229-4548
. Send Bx10 photo, check/M O. Visa/MC. instructions to: | . % VOICEOVERS - - .
1867 E. Florida Street, Dept. R Springfieid. MO . . .
TOLE FREE: 1_8;;_592;53;:03 Give your listeners their www.joecipriano.com

hourly dose of infectious

PICTURES www.abcpictures.com

enthusiasm.

- M.davepacker.com 609-290-3333 Www' radioand records'conﬂ

MARKETPLACE m MUSIC REFERENCE

ADVERTISING 3 '
th
Payable in advance. Order must be typewritten and nreal Allrll "I“I s "nus'

accompanied by payment. Visa/MC/AMEX/ New! 5th Edition Green Book Of Songs By Subject: [
Dlscoveraccgpﬁed. Oneinch minimum, additional The Thematic Guide To Popular Music
space up to six inches ) | 569 iam-packed pages
avallableinincrements ~ 1time  $95.00 ol P pag

[ 6 insertions  90.00 sV listings
of one-inch. Rates for o 35,000 songs .

13 insertions  85.00 VY song '
R&R marketplace (per 26 insertions  75.00 1,800 subjects
InCh) 51 insertions 76.00 All music formats
’ 100 years of music
Order via R&R: Save 20% and get free UPS shipping!™ (*fon U.S. orders) ™ =

Marketplace
(310) 788-1621 Discounted price: $51.96 softcover/$63.96 hardcover
Fax: (?13) 203-87(57 q g (CA residents add sales tax) Charge by phone: 310.788.1621 or send a check to:
e-mail: kmumaw®@radioandrecords.com R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

V. 4

~

R&R’s Year-End Chart Pack 50 p

+ |NOW AVAILABLE! —*
g G|

=

""" _ |Includes year-end charts for all R&R
formats from 1974 through 2004!

Call (310) 788-1625 or email
subscribe@radioandrecords.com

o)
RADID & RECORDS. |
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KELLY CLARKSON Since U Been Gone (RCA/AMG)

GREEN DAY Boulevard Of Broken Dreams /Reprise

USHER Caught Up {LaFace/Zomba Label Group)

FRANKIE J. {/BABY BASH Bbsession (No Es Amor) {Columbia)
GWEN STEFANI HEVE Rich Girl /interscape/

CIARA #iMISSY ELLIOTT 1, 2 Step {LaFace/Zomba Label Group)
50 CENT Candy Shop /Shady/Aftermathfinterscope)

NATALIE Goin’ Crazy {Latium/Universsl)

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope)
MARIO Let Me Love You (/AMG/

EMINEM Mackingbird /Shady/Aft R el

ALICIA KEYS Karma (/RMG/

ROB THOMAS Lonely No More (Atisntic/

JESSE MCCARTNEY Beautiful Soul (Hokywood)

GAME /50 CENT How We Do /A frsrmst (-dintianevasge)
GAVIN DEGRAW | Don't Want To Be (/AMG/

@ 3DODRS DOWN Let Me Go (Rapublic/Universal

:
%

27]

28

g

MARIAH CAREY It's Like That fisland/IDJMG)

AKON Lonely (SRC/Universal)

KILLERS Mr. Brightside (/s/and//DJMG/

BOWLING FOR SOUP Almost (Sivertone/Jive/Zomba Label Group)
DESTINY'S CHILD Soldier (Columbia)

TRICK DADDY Sugar {Gimme Some} /Skp-#-Shide/Atlantic/
JET Look What You've Done (Atisntic/

OMARION 0 /Epic/

JAY-Z & LINKIN PARK NumbjEncore (Warner Bros.
WILL SMITH Switch dinterscape/

LI’ JON... fJUSHER & LUDACRIS Lovers & Friends (7V7]
HOWIE DAY Collide (£pic/

JENNIFER LOPEZ f/FAT JOE Hold You Down /Epic/

#1 MOST ADDED
SIMPLE PLAN Untitied /Lava/

#1 MOST INCREASED PLAYS
AKON Lonely (SACUniversal

TOP 5 NEW & ACTIVE
RYAN CABRERA 40 Kinds Of Sadness (£.¥.L.A/Atiantic)
GWEN STEFANI Hollaback #interscope/
ASLYN Be The Girl (Capitol)

AMERICAN Hi-FI The Geeks Get The Girls (Maverick/Reprise/

SWITCHFOOT This Is Your Life /Coumbial
CHR/POP begins on Page 21.

KELLY CLARKSON Breakaway (Holywood)

LOS LONELY BOYS Heaven [OF Music/Epic/

JOHN MAYER Daughters /Aware/Columbia)

TIM MCGRAW Live Like You Were Dying (Curd/

MARDON 5 She Will Be Loved /Octone/J/RMG)

MICHAEL BUBLE Home {143/Reprise/

KEITH URBAN You'll Think Of Me {Capitol/

MARTINA MCBRIDE In My Daughter's Eyes (RCA/

HALL & OATES 'll Be Around /-Watch/

GO0O GOO DOLLS Give A Little Bit (Warner Bros.}

MAROON 5 This Love /Octonel/AMG/

HDOBASTANK The Reason /island/iDJMG/

KENNY G. iEARTH, WIND & FIRE The Way You Move (Ansta/RMG/
PHIL COLUINS Don’t Let Him Steal Your Heart Away (Atisntic/
RYAN CABRERA True /£, V.L.A/Atlantic)

E MERCYME Homesick #/NO/Curt/

TINA TURNER Open Arms (Capitoll

3 ROB THOMAS Lonely No More (Atiantic/

SCOTT GRIMES Sunset Bivd. Velocity/

VANESSA WILLIAMS You Are Everything /Lava/

FIVE FOR FIGHTING If God Made You {Aware/Columblia)
MAROON 5 Sunday Morning (Octone//IRMG/

HOWIE DAY Collide /£pic/

ROD STEWART Blue Moon (/2MG)

RAY CHARLES fIDIANA KRALL You Don‘t Know Me Concord)
ELTON JOHN Al That I'm Allowed /Universal]

CELINE DION In Some Small Way /Epic/

RASCAL FLATTS Bless The Broken Road (Lyric Street)
FINGER ELEVEN One Thing (Wind-up/

JOE COCKER Dne New Door/UMe/

THE BACK PAGES
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CHR/RHYTHMIC

50 CENT Candy Shop (Shady/Aftermathiinterscops)
FRANKIE J. fiBABY BASH Obsession (No Es Amor) {Columbia)
GAME #/50 CENT Hate It Or Love It /Aftermath/G-Unit/Interscope/
TRILLVILLE Some Cut (BME/Warner Bros.)
50 CENT Disco Infemo /G-Unit/Shady/Aftermathiinterscope)
AKON Lonely (SRC/Universall
GAME #/50 CENT How We Do /A sl {F-Uinit iterrape)
YING YANG TWINS Wait (The Whisper Song) (7V7]
BABY BASH Baby 'm Back /Universsi/
NATALIE Goin’ Crazy {Lativm/Universal}
LIL JDN... flUSHER & LUDACRIS Lovers & Friends (7V7]
7 12 MARID Let Me Love You (/AMG/
13 13 USHER Caught Up ALeFace/Zomba Label Group)
19 BOBBY VALENTINO Slow Down (D7P/Def Jam/IDJMG)
17 OMARION 0 /Epic/
14 16 EMINEM Mockingbird (Shady/Aftermath/interscope)
15 17 CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba Label Group)
16 18 TRICK DADDY Sugar (Gimme Some) /Skp-N-Skide/Atlantic)
23 T.1. You Don’t Know Me (Grand Hustle/Atlantic)
22 LUDACRIS Number One Spot /Def Jam South/IDIMG/
21 NIVEA /LI’ JON & YOUNGBLOODZ Dkay (/ive/Zombe Label Group)
25 BROOKE VALENTINE f/BIG BOI & LIL' JON Girlfight (Vigin/
18 23 MARIAH CAREY It's Like That /island//DJMG)
28 € AMERIE Dne Thing [Columbis/
24 25 OESTINY'S CHILD Soldier {Columbial
26 26 T.\. Bring 'Em Qut (Grand Hustie/Atlantic)
31 €D CIARA fLUDACRIS Dh (LaFace/Zomba Label Group)
27 28 PITBULLILIL' JON Toma (TV7]
41 8 PRETTY RICKY Grind With Me (Atantic/
30 MARIO How Could You U/IIMG/

600-0-000- =

o
=

powerep [

MEDIABASE

wow
1 50 CENT Candy Shop /Shady/Aftermathiintsrscope/
© 11 YouDon't Know Me /Grand Hustie/Atlantic)
3 FANTASIA Truthls L/RMG)
TRILLVILLE Some Cut (BME/Warner Bros.}
YING YANG TWINS Wait (The Whisper Song) (7V77
JOHN LEGEND Ordinary People (Columbia)
OMARION 0 /£pic/
NIVEA f/LIL’ JON & YOUNGBLOODZ Okay Wive/Zomba iabel Group)
LIL' JON... fIUSHER & LUDACRIS Lovers & Friends (7V77
AMERIE One Thing {Columbia)
FANTASIA BabyMama L/AMG)
LUDACRIS Number One Spot [Def Jam South/IDJMG/
GAME 150 CENT Hate It Or Love It {Aftermath/G-Unit/intarscope)
MARIOD Let Me Love You (/MG
GAME #/50 CENT How We Do /Aftermath/G-Unit/Interscope/
112 U Already Know (Def SouliDJMG/
BROOKE VALENTINE fiBIG 80! & LIL’ JON Girlfight Virgin/
BOBBY VALENTINO Slow Down /27P/Def Jam/IDJMG)
M.JONES f/S. THUG &P. WALL Stil.. (Snstatsarilapny Bamer Bros)/
CIARA f)LUDACRIS Oh (LaFsce/Zomba Label Group!
T.\. Bring "Em Qut /Grand Hustle/Atlantic/
23 @) FAITHEVANS Again (Capitol
USHER Caught Up (LaFace/Zomba Label Group!
R. KELLY In The Kitchen //ive/Zomba Label Group/
MARIO How Could You L/AMG/
50 CENT Disco Inferno /G6-Unit/Shady/Aftermathfinterscopel
32 @ MARQUES HOUSTON All Because 0f You (7.4/.6./
DESTINY'S CHILD Soldier (Columbiaj
33 @ CASSIDY I'm A Hustla L/AMG/
22 30 TYRA Country Boy Universal/

#1 MOST ADDED
FAT JOE So Much More (Tarror Squad/Atisntic)

#1 MOST INCREASED PLAYS
DESTINY'S CHILD Gil (Cokumia)

TOP5 NEW & ACTIVE
FAITH EVANS Again /Capitol
FAT JOE So Much Mare (Terror Squad/Atiantic/
BONE BROTHERS Hip Hop Baby (Koch/
SLY BOOGY I1's Nuthin’ LIAMG)
MARQUES HOUSTON Al Because Of You (T.4/6J

CHR/RHYTHMIC begins on Page 26.

HOT AG

[C

1 GREEN DAY Boulevard Of Broken Dreams /Rapriss)
@ ROB THOMAS Lonety No More (Atisntic/
3 GOOGOD DOLLS Give A Littie Bit (Wamer Bros./
© KELLY CLARKSON Since U Been Gone (RCA/AMG/
5 MAROON 5§ Sunday Morning (Octone/ JIRMG)
6 KELLY CLARKSON Breakaway (Holywood!
7 HOWIE DAY Collide Epic/
© 3DOORS DOWN Let Me Go (Ragublic/Universall
3 MAROON 5 She Wil Be Loved /Octone///AMG/
10 FINGER ELEVEN One Thing (Wind-up/
15 LIFEHOUSE You And Me (Geffen
16 ANNA NALICK Breathe (2am) /Columbia)
13 13 RYANCABRERA True (E.V.L.A/Atlsntic/
17 @ JET Look What You've Done (Atlantic/
11 15 KEANE Somewhers Dnly We Know flnterscope/
18 JESSE MCCARTNEY Beautiful Soul (Holywood)
20 DURAN DURAN What Happens Tomorrow (Epic/
21 U2 Sometimes You Can’t Make It Dn Your Own flaterscope/
19 19 AVRIL LAVIGNE Nobody's Home (Arista/AMG)
25 8 GAVIN DEGRAW Chariot (/AMG/
23 KILLERS Mr. Brightside /island/IRJMG)/
22 22 NELLY H/TIM MCGRAW Over And Dver (Derrty/Fo’ Reel/Curty/Universall
26 GWEN STEFANI fIEVE Rich Girl ffnterscope/
24 TIM MCGRAW Live Like You Were Dying (Curt)
27 ASLYN Be The Girl (Capitol
29 BOWLING FOR SOUP Almost (Sivertone/Jive/Zomba Label Group)
30 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
31 JOSS STONE Right To Be Wrong (S-Curve/EML)
28 29 VELVET REVOLVER Fall To Pieces /RCA/RMG/
32 @ JEM 24 (ATORCARMG!

OGS NDECILWN =

#1 MOST ADDED
FAT JOE So Much More (Terrar Squsd/Atiantic)

#1 MOST INCREASED PLAYS
GAME FI50 CENT Hate It Or Love It (4ftermat6-Unitnterscepe)

TOP5 NEW & ACTIVE
PRETTY RICKY Grind With Me /Atlantic/
TORI ALAMAZE Don't Cha Universall
MEMPHIS BLEEK Like That (Roc-A-Fella/IDJMG)
MASHONDA Back Df The Club (/AMG/
YOUNGBLOODZ FYOUNG BUCK Datz Me (So So Def/Zomba Labs! Group)

URBAN begins on Page 31.

w W

1 GREEN DAY Boulevard Of Broken Dreams (Reprise/
@ AUDIOSLAVE Be Yourselt finterscopel/Epic/
3 SHINEDOWN Buming Bright (Atientic/
o THREE DAYS GRACE Home (/ive/Zomba Label Group)
5 VELVET REVOLVER Fall To Pieces (RCA/RMG/
6 VELVET REVOLVER Oirty Little Thing /RCA/RMG/
7 3 DOORS DOWN Let Me Go /Rapublic/Universal]
0 BREAKING BENJAMIN Sooner Dr Later {Holywood)
MDTLEY CRUE If | Die Tomorrow (/sland/IDJMG/
13 02ZY 0SBOURNE Mississippi Queen (Epic/
12 BILLY IDOL Scream (Sanctuary/SRG)
n THEORY OF A DEADMAN No Surprise (Rosdrunner/IDJMG!
16 ROBERT PLANT Shine It All Around (Sanctuary/SRG/
PAPA ROACH Scars (Geffen/
14 15 BREAKING BENJAMIN So Cold Hollywood/
15 16 CHEVELLE The Clincher /Epic/
17 MUDVAYNE Happy? (Epic/
19 COLLECTIVE SOUL Better Now /&7 Music Group/
28 NINE INCH NAILS The Hand That Feeds faterscape/
21 20 SILVERTIDE Blue Jeans (/AMG/
20 21 CROSSFADE So Far Away {Cofumbis)
18 22 U2 All Because Df You finterscope)
30 8 GREEN DAY Holiday (Reprise/
23 QUEENS OF THE STONE AGE Little Sister finterscope/
22 25 APERFECT CIRCLE Passive (Vigi/
26 26 SLIPKNOT Vermiion (Roadrunner/0JMG)
24 27 BLACK LABEL SOCIETY Suicide Messiah /Artemis/
25 28 NO ADDRESS When I'm Gone {Sadie} (Atiantic)
27 29 SUBMERSED Hollow (Wend-up/
29 @ JUDAS PRIEST Revolution (Epic/

DD NW AN B

#1 MOST ADDED

SHANIA TWAIN Don't! (Mercury/IDJMG/

#1 MOST INCREASED PLAYS
SHANIA TWAIN Forever And For Always (Mercury/IDJMG)

TOP 4 NEW & ACTIVE
JORN WAITE New York Uity G Vo Brakes/

MICHAEL W. SMITH Bridge Over Troubled Water (Reunion/PLG/

STEVIE WONDER So What The Fuss (Motown/Universall
SHANIA TWAIN Don't! /Mercury/IDJMG/

AC begins on Page 43.
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#1 MOST ADDED
DAVE MATTHEWS BAND American Baby (RCA/RMS)/

#1 MOST INCREASED PLAYS
DAVEMATTHEWS BAND American Baby (RCA/RME)

TOP 3 NEW & ACTIVE
MICRAEL TOLCHER ission Responsible (Octone/
SUM 81 Pieces /Island/IDJMG)
ANASTACIA Left Outside Alone (Coltumbia)

AC begins on Page 43.

www americanradiohistorv com

#1 MOST ADDED
SYSTEM OF A DOWN B.Y.0.8. (American/Columbi)

#1 MOST INCREASED PLAYS
AUDIOSLAVE Be Yourselt (/nterscoperEpic/

TOP5 NEW & ACTIVE
SLIPKNOT Before | Forget {Raadrunner/\0JMG)
TRUST COMPANY Stronger /Geffan)
U2 Sometimes You Can't Make It On Your Dwn /laterscape/
PORCUPINE TREE Shallow (Lava/
MARS VOLTA The Widow (' Never Sleep Alone) (Strummer/Universal)

ROCK begins on Page 52.
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URBAN AC

w W

1 FANTASIA Truth Is L/RMG/

2 JOHN LEGEND Ordinary People (Columbia)

3 BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall

4 KEM | Can't Stop Loving You (Motown/Universal]

7 5 LALAH HATHAWAY Forever, For Atways, For Love (GRPIVMG)

6 6 JILLSCOTT Whatever fHidden Beach/Epic/

5 7 MARIO Let Me Love You (/AMG/

10 8 STEVIE WONDER So What The Fuss (Motown/Universal)

9 GERALD LEVERT So What (If You Got A Baby} (Atiantic/

8 10 ANITA BAKER How Does It Feel (Blue Note/Virgin)

13 8 FAITHEVANS Again (Capitol

12 LUTHER VANDROSS Think About You (/AMG/

11 13 ALICIA KEYS HTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
15 @ TINA TURNER Open Arms (Cagitoll

14 15 PRINCE Call My Name (Columbis)

19 (O MINT CONDITION I'm Ready fimage/

17 17 LEDISI{/BONEY JAMES My Sensitivity (Gets In The Way) (GRPIVMG/
16 18 RAHSAAN PATTERSON Forever Yours /Artistry Music/

18 EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way (Sanctuary/SRG/
20 AL GREEN Perfect To Me (Blue Note/Virgin/

30 RAHEEM DEVAUGHN Guess Who Loves You Mare (ie/Zomba Label Group/
27 DESTINY'S CHILD Girl (Columbia)

21 23 ALICIAKEYS Karma (/AMG)

24 € SAMSON Atmosphere Five Eight's)

23 25 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile /AMG5)/

22 26 KENNY G. fEARTH, WIND & FIRE The Way You Move (Arista/AMG/
— €D TROY JOHNSON It's You (Sought After Entertainment)

25 28 KOOL & THE GANG f/BLACKSTREET No Show ‘05 /Senctuary/SRG)
26 29 RUBEN STUDDARD fMARY MARY Ain't No Need To Worry L/RMG/
29 30 TEMMORA fIHOWARD HEWETT There’s No Me /LEG/

#1 MOST ADDED
URBAN MY STIC Long Ways (Soba/

#1 MOST INCREASED PLAYS

STEVIE WONDER So What The Fuss (Motown/Universal)

TOP 5 NEW & ACTIVE
URBAN MYSTIC Long Ways (Sobe/
CARLTON BLOUNT My Wife (Magnatar/
SMOKIE NORFUL 1 Understand /EM/ Gaspelf
ALLURE Frustrated {Lightyear/

JON B. What | Like About You (Sanctuary/SRG/

URBAN begins on Page 31.

E

™
BREAKING BENJAMIN Sooner Or Later (Hadywood
MUDVAYNE Happy? (Enic/
AUDIOSLAVE Be Yourself (interscope/Epic/
CHEVELLE The Clincher (£gic/
5 THREE DAYS GRACE Home (Jive/Zombs Label Group)
6 SHINEDOWN Burning Bright (Atiantic/
7  GREEN DAY Boulevard Of Broken Dreams (Raprise/
8  CROSSFADE So Far Away (Columbia)
EXIES Ugly Vigin/
NINE INCH NAILS The Hand That Feeds finterscope/
THEORY OF A DEADMAN No Surprise (Roadrunner/iB/MG/
12 QUEENS OF THE STONE AGE Little Sister lnterscope/
13
%
18

3 e300 £ =3 2 R -
SoSocmoNosvwvwoen

PAPA ROACH Scars (Geffen/
A PERFECT CIRCLE Passive (Vigin/
SUBMERSED Hokow Wind-/
0Z2Y 0SBOURNE Mississippi Queen /Epic/
17 BREAKING BENJAMIN So Cold Holywood/
18 CROSSFADE Cold Cokmbia/
19 8 TRUST COMPANY Stronger (Geffen/
30 GREEN DAY Holiday (Reprise/
14 21 VELVET REVOLVER Dirty Little Thing (RCA/RMG)
21 8 SILVERTIDE Blue Jeans (/AMG/
2 SLIPKNOT Before | Forget {Roadrunmer/iBJMG)/
22 24 BLACKLABEL SOCIETY Suicide Messiah (Artemis/
23 25 DROWNING POOL Killn' Me Windup/

2 NO ADDRESS When I'm Gone {Sadie) {Atiantic/
2 MARS VOLTA The Widow (Il Never Sieep Alone} (Strummer/Universal
28 28 FUTURE LEADERS OF THE WORLD Everyday /Epic/
31 8 PROM KINGS Alone (Thvee Kings/
SYSTEM OF A DOWN B.Y.D.B. (Amevican/Cokumbia/

~

ROCK begins on Page 52.

THE BACK PAGES

April 1, 2005

COUNTRY

w ™
1 1 CRAIG MORGAN That's What | Love About Sunday (88R/
2 SUGARLAND Baby Girl (Mercury/
4 KENNY CHESNEY Anything But Mine /8¥4/
5 BROOKS & DUNN It's Getting Better All The Time (Arista/
6 MONTGOMERY GENTRY Gone /Columbia)
8 JO DEE MESSINA My Give A Oamn's Busted (Curt)
7 BILLY DEAN Let Them Be Little (Curb/
ANDY GRIGGS If Heaven (RCA/
TOBY KEITH Honkytonk U (DreamWorks/
LEE ANN WOMACK | May Hate Myself In The Moming /MCA/
GRETCHEN WILSON Homewrecker (Epic/
JOE NICHOLS What's A Guy Gotta Do [Universal South)
TIM MCGRAW Orugs Or Jesus (Lot}
TRACE ADKINS Songs About Me (Capital]
MARTINA MCBRIDE God's Will (3CA/
DIERKS BENTLEY Lot Of Leavin’ Left To Do /Capitol!
BLAINE LARSEN How Do You Get That Lonely (Giantsiayer/SBNA/
] LONESTAR Ciass Reunion {That Used To Be Us) (8N4
PHIL VASSAR 'l Take That As A Yes {The Hot Tub Song} (Anista/
) JEFF BATES Long, Slow Kisses (RCA/
BIG & RICH Big Time (Warner Bros.)
SHANIA TWAIN Oon't! (Mercury/IBJMG/
) KEITH URBAN Making Memories Of Us (Lapitol}
KEITH ANDERSON Pickin' Wildflowers (Arista/
JAMIE O'NEAL Trying To Find Atlantis {Capitol)
DARRYL WORLEY If Something Should Happen (OreamWorks/
BLAKE SHELTON Goodbye Time (Warner Sros.)
BOBBY PINSON Don't Ask Me How | Know (AC4/
SHEDAISY Don’t Worry ‘Bout A Thing ALyric Street)
RASCAL FLATTS Fast Cars And Freedom Ayric Street)

#1 MOST ADDED
GEORGE STRAIT You'l Be There (MCA/

#1 MOST INCREASED PLAYS
KEFTH URBAN Making Memories f Us (Capitol

TOP5 NEW & ACTIVE
KATRINA ELAM | Want A Cowboy Universal South)
HOT APPLE PIE Hillbillies {DreamWorks/
SHELLY FAIRCHILO Tiny Town /Columbis/
AMBER DOTSON {1 Try Anything (Capitolf
LAUREN LUCAS What You Ain't Gonna Get (Warner Bros.)

COUNTRY bagins on Page 36.
ALTERNATIVE

w W

1 AUDIOSLAVE Be Yoursatf (inferscape/Epic/

4 GREEN DAY Holiday (Reprise/

2 BECK E-Pro finterscope/

3 QUEENS OF THE STONE AGE Little Sister (iaterscape/
10 NINE INCH NAILS The Hand That Feeds finterscope/

5 & GREEN DAY Boulevard Of Broken Dreams (Reprise/

7 7 MARSVOLTA The Widow (Il Never Sleep Alone) (Strummer/Universal
9 @ BREAKING BENJAMIN Sooner Or Later (Holywood)

6 9 JIMMY EAT WORLD Work (intsrscope/

8 10 KILLERS Mr.Brightside fistand/I0/MG)

11 GARBAGE Why Do You Love Me (Geffen)

14 CHEVELLE The Clincher (Epic/

12 13 CROSSFADE Cold (Columbia/

= 8 WEEZER Beverly Hills (Goffen/

17 CROSSFADE So Far Away (Columbia)

13 16 PAPAROACH Scars (Geffen/

16 17 THREE DAYS GRACE Home {/ive/Zomba Label Group)
20 8 EXIES Ugly (Virgin/

2 MUDVAYNE Happy? /Epic/

18 20 3 DOORS DOWN Let Me Go (Republic/Universal

15 21 APERFECT CIRCLE Passive (Vigin/

22 @B TRUSTCOMPANY Stronger (Geffen)

24 23 INTERPOL Evil (Matador/

31 €@ Z.TRIP Walking Dead /Holywood)

19 25 UNWRITTEN LAW Save Me {Lava/

25 €@ KINGS OF LEON The Bucket (RCA/RMG)/

— @) SYSTEM OF ADOWN B.Y.0.8. /American/Columbia)
32 @) JACK JOHNSON Sitting, Waiting, Wishing (Brushfica/Universal
35 €3 KILLERS Smile Like You Mean It fisiand/iIMG/

26 30 BRAVERY An Honest Mistake (isiand/i0JMG/

ALTERNATIVE begins on Page 56.
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POWERED{:)

MEDIABASE

DAVE KOZ Let It Free Lapitoll
KENNY G. Pick Up The Pieces /Arista/AMG)
BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros./
TIM BOWMAN Summer Groove /Liguid 8/
MIND! ABAIR Come As You Are (GRP/VMG/
SOUL BALLET Cream {275/
PAUL BROWN Moment By Moment (GRP/VMG/
EUGE GROOVE XXL (Narada Jazz/
NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)
MICHAEL LINGTON Two Of A Kind /Rendezvous/
MARION MEADOWS Sweet Grapes (Heads Up/
NILS Pacific Coast Highway (Baa/TSA/
ANITA BAKER How Does It Feel (Blue Note/Virgin)
RICHARD ELLIOT Your Secret Love /GRP/VMG/
CHRIS BOTTI No Ordinary Love /Columbia/
KENNY G. fIEARTH, WIND & FIRE The Way You Move /Arista/RMG/
DAVID SANBORN Tin Tin Oeo (GRP/VMG)
JEFF LORBER Ooh La La (Narada Jazz/
FOURPLAY Fields Of Gold /RCA Victor/AMG/
3RD FORCE Believe In Me (Higher Dctavel
HALL & OATES I'll Be Around [U-Watch/
24 @ VANESSA WILLIAMS You Are Everything Lava/
SEAL Walk On By (Wamer Bros.)
26 8 PAUL TAYLOR Nightlife (Peak/
STEVE COLE Thursday Warada Jazz/
PAMELA WILLIAMS Fly Away With Me /Shanachie/
JOYCE COOLING Camelback (Nerads Jozz/
CHUCK LOEB Tropical (Shanachie/
PAUL JACKSON. JR. Never Too Much /(GRP/VMG/
MATT BIANCO f/BASIA Ordinary Oay (Decca/Universall

#1 MOST ADDED
STEVE COLE Thursday (Warads Jazz)

#1 MDST INCREASED PLAYS

PAUL BROWN Moment By Moment (GRP/VMG/

TOP5 NEW & ACTIVE
NORMAN BROWN West Coast Coolin” /Warmer Bros./
KEN NAVARRO You Are Everything (Positive)
MARCUS MILLER FIERIC CLAPTON Silver Rain /Koch/
AVERAGE WHITE BAND Work To Do (Liguid 8/
ACOUSTIC ALCHEMY Say Yeah (Higher Octave/

SMOOTH JAZZ begins on Page 49.

TRIPLE A

66=6000- - - O0- *

w W

1 1 JACK JOHNSON Sitting, Waiting, Wishing Brushfire/Universal]
2 U2 Sometimes You Can’t Make It On Your Dwn finterscope/
3 BLUE MERLE Burning In The Sun {/slanc/IDJMG}

18 DAVE MATTHEWS BAND American Baby (RCA/RMG/
4 5 TORI AMOS Sleeps With Buttertlies (Epic/

7 o MADELEINE PEYROUX Oon't Wait Too Long (Rounder/
5 7 GREEN DAY Boulevard Of Broken Oreams {Reprise/

9 &) MOBY Beautiful /V2/

8 @) COLLECTIVE SOUL Better Now &/ Music Group/

10 ) SNOW PATROL Chocolate /A&M/interscape)

6 11 JET Look What You've Oone /Atiantic)

14 (B JoSS STONE Right To Be Wrong /S-Curve/EMC)

13 13 JOHNBUTLER TRIO Zebra /lava/

11 14 MARC BROUSSARD Home (isand/DJMG/

12 15 BECK E-Pro finterscope/

15 ANNA NALICK Breathe (2am) (Cofumbia)

17 KEANE Everybody's Changing (interscope)

23 ROBERT PLANT Shine It All Around (Sanctusry/SRG/
16 19 HOWIEDAY Cotlide (Epic/

19 CARBON LEAF What About Everything? Vanguard)

22 KATHLEEN EDWARDS Back To Me (Zoe/Rounder/

28 BETTER THAN EZRA A Lifetime (Artemis/

26 MAIA SHARP Something Wild /Xoch/

24 24 OZ0MATLI Love & Hope {Concord!

27 @ BEN LEE Catch My Disease Vew iest/

25 26 KENNY WAYNE SHEPHERD Let Go (Raprise/

21 27 JOHN FOGERTY Wicked Old Witch (DreamWorks/Getfan)
— @ CHARLIE MARS Try So Hard V2/

BRUCE HORNSBY Circus Dn The Moon (Cokumbia/
BRIGHT EYES First Day Of My Life (Seddle Croet/

TRIPLE A begins on Page 59.
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BY ERICA FARBER

effery Liberman is a third-generation radio operator. His ext=nsive background in
Spanish-language radio has made him an asset to Entravisiom, where he holds the title
of President/Radio Division. Entravision is a diversified media company using a
combination of television, radio and outdoor primarily targe-ed to reaching Hispanic
consumers.
Getting into the business: “I got into the business. beczuse of my family. My
father, along with his father and two brothers, was in the pharmaceutical business,
using radio along the border to advertise to the Hispanic community. They got to a
point where they were buying so much advertising, they got into the rad.o business to promote
their products. And since my mother, my father and my whole family wer= working, I spent my
time going to school and then to the radio station.

“ I hung around the station and officially started working at the station when I was 16 years
old and able to drive. It was here in Los Angeles. The first station was KLYE, and then the family
bought KTNQ. Prior to the time they had KLVE, they were operating a stazion out of Tijuana, XEGN
at 950 AM.”

On joining Entravision: “Actually, they acquired me, as part of a company I was working for
at the time in the Bay Area. It was a 17-station group owned by Latin Communications Group, or
LCG. I moved from Los Angeles to the Bay Area in "97 for a small startup ¢ompany run by Athena
Marks. She bought two stations in the Bay Area, KBRG & KLOK/San Jose. I helped her acquire 15
other stations, and then, in April of 2000, Entravision
purchased LCG.”

On being named President: “I was originally the COO of
the radio division, and then, in the beginning of 2001, I was
promoted to President. Entravision at that time was primarily a
television company and had just a few radio assets, so it was
really bringing in a whole new division that allowed me the
opportunity.”

The mission of the radio division: “The mission in our
radio division is to serve the vast, growing Hispanic population
in the markets in which we broadcast with tailor-made formats
in those marketplaces, providing superior programming and
being involved in the community. That's really the formula to
serving our two clients — our advertisers and our listeners.”

Entravision’s long-range plans: “The long-range plans of
the company are to look at where we have television and radio
and fill out those clusters, and also to look at the fastest-
growing Hispanic marketplaces and try to fill a void with our
advertisers and listenes in those marketplaces.

“Currently, we have 54 radio stations in 22 markets. Most
of our radio stations cover the Southwest: California, Nevada,
Arizona, Colorado, New Mexico-and Texas.”

Biggest challenge: “Time in a day is the first, biggest
challenge. But really making the employees within the radio
division understand that I work for them and that they do not
work for me. I feel I'm a resource center for people, not their
dictator on what they need to do on a daily basis. I'm there to
coach them and help them through their day.”

The state of radio: “I think the radio market is very
healthy. Within our segment, the Spanish marketplace, we still
have lots of growth potential with regard to trying to make
advertisers in the U.S. understand that the Hispanic market is
the fastest-growing market, and if you are not advertising to that market, you are losing sales for
your product.

“There is a significant revenue gap between the amount of money, bazed on the power ratio,
that Spanish stations have vs. English-language stations. And there is also a significant number of
advertisers — even the top 100 advertisers in English-language radio — th.at still don't advertise ir
Spanish. So I think there’s lots of room for growth, especially in the Spanish radio market.”

On Entravision's business: “In general, business is very good. We've .aid down a great
foundation qver the past few years. I've concentrated on growing local sales— really local, direct
sales more than anything else. That’s the part of the business we control It ore than the national
and agency business, and we've been quite successful.

“T've implemented quite a bit of ongoing training for our AEs. I feel irvesting in employees is
the way to get the most out of them. If you look at the fourth-quarter anc year-end earnings of all
the different radio companies, it’s very, very clear that the niche players, rarticularly Entravision,
are way out ahead of the general-market players.

“We had a very strong fourth quarter and year-end. We are running pretty close to budget. We
guided numbers with healthy growth in the first quarter.”

Rolling Stone called Entravision’s English-language Altemative KDLD & KDLE (Indie
103.1)/Los Angeles the “hippest station in the country”: “The station has gotten a lot of press
over the past year. It goes back to allowing our people to have the creativizy to produce a station
that is not your typical radio station. We have ex-musicians as disc jockeys. We play local music
within our normal rotations.

JEFFERY LIBERMAN

President/Eadio Division
Entravision Communications

“We did enter at the end of 2003 into an agreement with Clear Channel for them to take over
the sales responsibility, and, as of April 1, the sales responsibility comes back to Entravision. I am
currently in the midst of developing a sales staff and getting everything ready.”

Philosophy of Spanish-language programming: “I think we're probably the most
innovative Hispanic broadcaster in the business. We've developed a number of formats that other
people are now producing. If you go back to when I started in the business, there were really two
types of radio statons, Latin Adult Contemporary and Regional Mexican. Today, there are far
more formats.

“Entravision was the company that innovated the pop rock format we call ‘Super Estrella,
which we have here in Los Angeles and on a number of our other stations. Also, the Cumbia format,
whose roots come out of South America, but it's been adopted by Mexico as really danceable
tropical music. Those are two very innovative formats we've put together.”

The correct wiy to refer to Spanish-language radio: "Just remember that Spanish is a
language, not a format. When I talk about what we do, it’s Pop stations or Rock stations or Country
stations. They just happen to be in Spanish.

“And I prefer t call my community Latinos, rather than Hispanics. Hispanics is a government
term. I think being Latin or Latino is a better way of calling the community, but those of us who
spacialize in going after the Latinos within our marketplaces are broadcasters like everybody else.
The language spoken on-air is just different.”

Something about your company that might surprise our
readers: “We are very good at allowing our employees the
freedom to create and to produce wonderful radio products for
our listeners.

“I think the other part of that is empowering people and not
making them feel their ideas are not important. Even a bad idea
is important because you may get a little piece out of it. And [
think we are a very people-geared company.”

Career highlight: “T am proud that my family put on KIVE,
which was the first FM station in Spanish in the United States.
That was a great accomplishiment. A lot of people told my family
we were crazy — that Latinos don't have FM radios and an FM
would never survive with Spanish-language programming.

“The other accomplishment is leaving a family environment
and going into a corporate environment when my farily sold the
two radio stations back in 1986 and I stayed on with the new
company, H&W Communications. I survived and learned how to
operate stations based on a non-family environment.

“T'm also proud of bringing the Hispanic community of the
United States the World Cup from Italy in 1990. It was the first
time a network was formed in the U.S. to provide play-by-play
of the World Cup games. And, of course, I'm really proud of
being named President of the radio division of Entravision.”

Career disappointment: “I really can't say there is one.
Obviously, throughout everybody’s career, you have good days
and bad days, but I have always looked at disappointments as
positives to learn from and then move on.”

Most influential individual: “My grandfather, who sort of
watched over-me when I first came into the business. He was a
huge inspiration for me. I was his only grandson who came into
the business at the time. He had this open heart for me and
tried to teach me everything he knew. He'd experienced a lot,
being raised in Eurode, migrating thinking he was coming to the United States, being dropped off
in Mexico and having to raise his family in Latin America, then finally getting the chance to
micrate to the United States in the 30s.

“Other people who really helped me were Ken Wolt, who was with H&W Communications, and
also Athena Marks, who started LCG early on in 1992. And, of course, [Entravision Chainman/CEQ]
Walter Ulloa, who gzve me this opportunity at Entravision.”

Favorite radio format: "I cannot say I like-one format more than others, I listen to classical,
jazz and, obviously, Spanish-language music.”

Favorite televicion show: “Two and a Half Men and The Amazing Race.”

Favorite artist: “U2.”

Favorite movie: “Planes, Trains and Automobiles.”

Favorite book: “For business, Seth Godin's books, such as Purple Cow and his latest, Free Prize
Inside. For leisure, I ike Steve Martini, most of whose books are based in courtroom, legal
situations — in particular, The Jury and The Arraignment.”

Favorite restaurant: "Saddle Peak Lodge, here in Los Angeles.”

Beverage of choice: “Diet Coke.”

Hobbies: “I work a great deal, and every moment I can get with my kids is great! I like to
garden, and I like ta<ing long watks and hikes.”

E-mail address “jliberman@entravision.com.”

Advice for broadcasters: “Listen. It's always important to be a sponge and take everything in.
Make independent decisions. Don't let other people sway your decisions, and voice how you feel.”
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Thank you for
giving hope to
premature babies.

March - ° .
ome WalkAmerica
walk for someone you love-

Nearly half a million babies are born prematurely each year. Some
don’t survive; others suffer lifelong disabilities.

Your generous donation of public service programming for March of
Dimes WalkAmerica helps to raise awareness of this national crisis
and support research to prevent premature birth.
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WalkAmerica Weekend is April 30/May | in most communities.

Sign up today! Visit walkamerica.org or call 1-800-525-WALK.
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HUGE RANKS & SPINS!
KYLD/San Francisco Rank #4 (336x)

®|2 S KBXX/Houston ‘Rank #3 (659x)
< » ~_ KBFByDallas Rink #8 (532x)

f0/Orlando Rank #14 (}2:1‘.2x)
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