
NEWSSTAND PRICE $6.50 

Charts Dizzy With U2's `Vertigo' 
Interscope art sts U2 return with a vengeance as the lead 

single from their upcoming album, How to Dismantle an 

Atomic Bomb, scores 

Most Added at five 

formats this week. 

"Vertigo" gets 69 adds 

at Alternative, 21 adds 

at Rock, 38 adds at 

Active Rock, 24 adds at 

Triple A and 27 adds at 

Hot AC. 

OCTOBER 1, 2004 
. 0141115/CLASSIC ROCK . 

EM# 
Super Sounds Of 

Oldies /Classic Rock 
This week R &R Oldies /Classic Rock guru Adam Jacobson 

offers in -depth interviews with Scott Shannon about his 

ABC Radio Networks Oldies channel and with Classic Rock 

KGB /San Diego morning co -host Dave Rickards. Crank up 

the Super Sounds, starting on Page 1. 

THE NEW FACE OF OLDIES 
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FEATURING THE NUMBER-ORE -BOUND NIT SINGLE 

"I HATE EVERYTHING" 
TWOCD SET IN STORES OCTOBER FIVE 

CMA MALE VOCALIST OF THE YEAR NOMINEE CMA MUSICAL EVENT Of THE YEAR NOMINEE 

MCA 

The MCA Commitment 
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I N S I D E 

SUNDAY -BRUNCH BUSINESS 
A closer look at KTWV (The Wave) /Los 
Angeles' Smooth Jazz Sunday Brunch 
reveals a win- win -win scenario for listeners, 
the station and the restaurants. Some 700 
people a week attend, the two restaurants 
involved each earn $1 million a year from the 

brunches, and The Wave generates nearly 

$400,000 in sponsorships. Smooth Jazz 
Editor Carol Archer interviews the principals 
involved with this landmark event. 

Page 56 

BEYOND THE BASICS 
Latin Formats Editor Jackie Madrigal 
explains how Latin formats are expanding 
due to the explosion of the Hispanic 

population in the U.S. While few brand -new 
formats have evolved, there are signs that it 

may not be long before more niches emerge. 
McVay Media VP /Hispanic Formats Luis 
Villarreal provides insight into this trend. 

Page 75 

NUMBER ONES 

CHR/POP 
MAROON 5 She Will Be Loved (Octone/J/RMG) 

CHR/RHYTHMIC 
CIARA f/PETEY PABLO Goodies (LaFace/Zomba) 

URBAN 

CIARA f /PETEY PABLO Goodies (LaFace/Zomba) 

URBAN AC 
ALICIA KEYS f/TONY, TONI. TONE... Diary (J /RMG) 

GOSPEL 

KIERRA SHEARD You Don't Know (EMI Gospel) 

COUNTRY 
KEITH URBAN Days Go By (Capitol) 

AC 
LOS LONELY BOYS Heaven (Or /Epic) 

HOT AC 
MAROON 5 She Will Be Loved (Octone/J /RMG) 

SMOOTH JAll 
GERALD ALBRIGHT To The Max (GRPNMG) 

ROCK 
THREE DAYS GRACE Just Like You (Jive/Zomba) 

ACTIVE ROCK 
PAPA ROACH Getting Away With Murder (Geffen) 

ALTERNATIVE 
GREEN DAY American Idiot (Reprise) 

TRIPLE A 

R.E.M. Leaving New York (Warner Bros.) 

CHRISTIAN AC 
JEREMY CAMP Walk By Faith (BEC) 

CHRISTIAN CHR 
SANCTUS REAL Everything About.. (Sparrow/fMl CMG) 

CHRISTIAN ROCK 
THOUSAND FOOT... Faith, Love Md... (Tooth 8 NaiVBEC) 

CHRISTIAN INSPO 
STEVEN C. CHAPMAN All Things... (Sparrow/EMI CMG) 

SPANISH CONTEMPORARY 
JUMES Nada Valgo Sin Tu Amor (Universal) 

REGIONAL MEXICAN 
PESADO Ojala Que Te Mueras (Warner Mi.) 

TROPICAL 
GILBERTO SANTA ROSA Sombra Loca ¡Sony Discos) 

ISSUE NUMBER 1575 
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PART TWO OF A TWO -PART SERIES 

Q &A: Regent's Terry Jacobs 
By Joe Howard 
Raw weskit Bureau 

In the second in- 
stallment of R &R's 
two-part Q&A with 
Regent Communi- 
cations Chairman/ 
CEO Terry Jacobs, 
the industry vet- 
eran talks about 
the challenges pub- 
lic companies face when 
dealing with Wall Street, his 
outlook on the future of the 
FCC's media -ownership 
rules and how radio can 
deal with competitive chal- 
lenges from digital media 
and new technologies. 

R&R: Publicly traded radio 
companies have been facing in- 
tense pressure from Wall 
Street to improve revenue. 
How do you deal with that? 

TJ: If you're growing rev- 

Jac obs 

enue but not growing 
the bottom line, it 
doesn't really help 
you. We concentrate a 
lot on improving our 
margins, which means 
that if we grow rev- 
enue by 5 %, we want 
that to turn into 15 %- 
20% growth on the 
bottom line. You don't 
try to mn it just on the 

basis of growing the revenue 
unless you can also improve 
your bottom line. You can 
buy revenue, you can spend 
a dollar to get a dollar's 
worth of revenue, but we 
don't think that makes any 
sense. 

I think Wall Street has mis- 
read the softness in advertis- 
ing and unfairly punished 
radio valuations. But I think 
we have proven that radio 
revenue's softness this year 

JACOBS See Page 21 

CBS Will Fight 
FCC's $550,000 
Super Bowl Fine 

Nine months after a "ward- 
robe malfunction" by enter- 
tainer Janet Jackson during the 
halftime show of Super Bowl 
XXXVIII launched a firestorm 
of complaints over indecency 
in media, including radio, the 
FCC handed Viacom's CBS 
Television a record- setting 
$550,000 notice of apparent li- 
ability. 

The commission slapped 
each of CBS's 20 O&Os with 
the maximum $27,500 fine, re- 
sulting in a total penalty that 
becomes the largest ever given 
to a television broadcaster. 

The proposed fines, which 
CBS says it will fight in the 
courts, are directly related to 
the baring of Jackson's right 
breast during the sporting 
event's halftime entertainment 
segment, produced by Via - 
corn's MTV Networks. None of 
CBS's affiliates were fined, and 
the FCC did not consider other 

CBS See Page 9 
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R &R Names Nadel Exec. Editor 
Roger Nadel has been named Exec. Editor for R &R, effective 

Oct. 1. He replaces Jeff Green, who left R &R on Sept. 15 to join 
the Americana Music Association as Exec. Direc- 
tor. 

R &R Publisher /CEO Erica Farber said, "We 
are delighted that Roger will be joining us. His 
success in radio management, coupled with his 
many years of experience in news reporting, pro- 
vides a wealth of knowledge that will enable us 
to continue to grow our editorial coverage in the 
Management /Marketing /Sales section." 

Nadel spent 27 consecutive years with Infin- 
ity Broadcasting and most recently spent seven 
years as VP /GM of the company's News 
KFWB /Los Angeles. His previous positions have included VP/ 
GM at WWJ-AM & WYST -FM /Detroit and the Lions and Pistons 
Networks and Asst. Director /News & Programming and News 
Writer /Editor at KNX /Los Angeles. 

"I'm thrilled to be joining the great team that Erica and [R &R 
VP /Editorial & Music Operations) Cyndee Maxwell are leading 

NADEL See Page 8 

Nadel 

Smulyan: `There's Nothing That 
Can Replace American Radio' 
Emmis' fiscal Q2 2005 earnings beat the Street 

Investors have watched in 
recent weeks as many Wall Street 
analysts have slashed their fore- 
casts for the radio industry. But 
on Tuesday Emmis Communica- 
tions offered some hope, posting 
fiscal Q2 2005 results that were 
ahead of Wall Street estimates. 

Emmis posted Q2 earnings 
per share of 23 cents -2 cents 
ahead of the estimate from ana- 
lysts polled by Thomson First 
Call - as net earnings rose 
from $7.5 million (14 cents) a 
year ago to $13 million. Net rev- 
enue increased 8 %, to $166.8 
million, while operating income 
grew 13 %, to $41.9 million. Q2 
station -operating income in- 
creased 9%, to $64.9 million. 

OLDIES /CLASSIC ROCK 

Top Talents Master 
The Power Of Personality 
By Main Jacobson 
MR Radio Editor 
aiacobson@radioandrecords.com 

The evolution of Classic 
Rock and Oldies continues to 
present major issues to pro- 
grammers and marketers 
across the U.S. and Canada. 
Topics such as core years, 
reaching desirable demo- 
graphics and testing the right 
songs are still on the agenda 
at most meetings with top 
brass and format captains at 
radio companies nationwide. 

But what if you could pm- 
gram from the gut, using 
your years of programming 
experience as a guide and 
your ability to entertain as a 
rule? That's exactly what liv- 
ing legend Scott Shannon 
has done. As the PD and lone 

air personality for "Scott 
Shannon's True Oldies 
Channel," the WPLJ /New 
York programmer and 
morning co -host has 
opened new doors and ap- 
plied fresh new formatics 
to songs that could be 30 or 
even 50 years old. 

We also talk to a morning 
host in San Diego who has 
overcome both competitive 
and creative obstacles to be- 
come one of the market's 
most popular radio stars. 
Dave Rickards, one -third 
of KGB's Dave, Shelly & 
Chains= show, opens up 
about his career and life fol- 
lowing the sudden death of 
his wife in 2002. It all starts 
on Page 23. 

The company's radio revenue 
grew 8%, to $86.4 million, in- 
cluding $4.8 million in revenue 
from Emmis' international radio 
operations. On a pro forma ba- 
sis, overall company revenue 
grew 6 %, while pro forma radio 
revenue increased 5 %. 

During a Tuesday -morning 
conference call with investors, 
Emmis CFO Walter Berger 
pointed out that the company's 
markets outperformed the over- 
all industry. He noted that the 
company's national advertising 
slipped 1% while the overall 
market was down 4% and point- 
ed out that while local dollars 
were down 1 %, Emmis' stations 

EMMIS See Page 8 

Farneda Upped 
To OM Post At 
WXRT /Chicago 
By John Schoenberger 
R&R Triple A Editor 
ischcenberger@radioandrecords.com 

John Fameda, Asst. PD /MD 
at WXRT /Chicago, has been 
promoted to 
OM of the Infin- 
ity Broadcasting 
Triple A outlet. 
In addition to 
handling &y-to- 
day program- 
ming duties, he 
will continue to 
oversee the sta- 
tion's music con- 
tent and report to WXRT PD 
and Infinity VP /Programming 
Norm Winer. 

Winer told R &R, "There are 
two times when I wish I'd had a 
camera. The first time was when 
John won the R &R Industry 
Achievement Award as Triple A 
Music Director of the Year at the 
Triple A Summit in August. The 
second time was when I told 
him he was actually getting 

FARNEDA: See Page 8 

Fameda 

Radio tells of the fury of Hurricane Ivan: Page 27 
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Congratulations to the Clear Channel Radio 
NAB Marconi Award Finalists 

Major Market Station of the Year 

Large Market Personality of the Year 

Medium Market Station of the Year 

Medium Market Personality of the Year 

AC Station of the Year News/TalklSports Station of the Year 

Oldies Station oldie Year 

Adult Standards Station of the Year 

Country Station of the Year 

NAC /Jazz Station of the Year 

Religious Station of the Year 

Rock Station of the Year 

Urban Station of the Year 

Great Radio Inspires People- 

www.americanradiohistory.com
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Worldwide Management 
Group Set At Sony BMG 
Company also taps Sales Enterprise co- Presidents 

As part of the merger between Sony and BMG, Sony BMG Music En- 
tertainment COO Michael Smellie has named a team to oversee opera- 
tions in non -U.S. areas. Tim Bowen, most recently Chairman /CEO of BMG 

U.K. & Ireland, will head Sony BMG 

U.K. /Canada /Australia /New Zealand/ 
South Africa; Richard Denekamp is 
upped from Sony Music International 
President /Asia to run Sony BMG Asia; 
BMG President /International Maarten 
Steinkamp takes responsibilities for Sony 
BMG Continental Europe; and Sony Mu- 
sic International Chairman & CEO /Latin 
America Frank Welzer will oversee Sony 
BMG Latin. 

"Together, these executives offer the 
very best combination of creative man- 
agement and business savvy based on a 
wealth of experience and impressive 
track records," said Smellie, to whom all 
the execs report. "I am thrilled to have 
such a talented team as we create a new 
industry leader based on our strong com- 
mitment to our repertoire centers and art- 
ists across the globe." 

Sony BMG's Japanese operations, 
known as BMG Funhouse, remain au- 
tonomous and will continue under the 
leadership of Exec. VP /Chief Marketing 
Officer Tim Prescott and President Hide 
Tashiro. 

Additionally, Sony Music Distribution 
Exec. VP /Sales Bill Frohlich and BMG 

Distribution Exec. VP /GM Jordan Katz 
have been named co-Presidents of Sony 

BMG Sales Enterprise, reporting to Smellie. They'll oversee the newly 
formed organization, which combines the distribution operations of Sony 
and BMG. 

"In Bill and Jordan we have two of the most accomplished and talented 
executives in the sales and retail business," said Smellie. 'The combina- 
tion of their strong leadership skills, marketing savvy and impressive ex- 
perience will make Sony BMG Sales Enterprise a driving force in the mar- 
ketplace. Under Bill and Jordan's leadership, I am confident that this new 
operation will quickly set a new standard for excellence within our indus- 

Bowen 

Steinkamp Welzer 

Frohlich Katz 

Cody Upped To CCMA President 
Canadian Country Music Asso- 

ciation Marketing Director Jan 
Cody has been named President of 
the organization. She takes over for 
longtime Exec. Director Sheila 
Hamilton, who will step down in 
April 2005. 

Hamilton delayed her departure to 
ensure a smooth transition. "We are 
grateful to Sheila for giving us the ex- 
tra time to fully develop our ideas for 

the CCMA," said CCMA Board Chair 
Heather Ostertag. "It gives us the op- 
portunity not only to further our im- 

mediate plans and deliver a record - 
breaking year, but also to build to- 
ward an exciting future." 

Cody's promotion, effective im- 
mediately, was announced during 
the organization's annual gala din- 
ner in association with its confer- 
ence and awards show, which took 
place in Edmonton Sept. 10 -13. 
Cody began her career in Toronto, 
moving from radio into news and 
documentary programming, and 
was Exec. Producer of the live con- 
cert show Today's Country. 

Wagman PD At WIBT/Charlotte 
Veteran programmer Rob Wag - 

man has returned to radio as PD of 
Clear Channel's new CHR /Rhyth- 
mic WIRT (96.1 The Beat) /Charlotte. 
Wagman has spent four years with 
All Access as Label Sales Manager 
and Top 40 Promotion Exec. 

"[Regional VP /Programming] 
Bruce Logan liked Rob from the 
start, and if Bruce likes him, I love 

him," Clear Channel Market Man- 
ager Morgan Bohannon told R &R. 
"We're excited to add a talent like 
Rob. His track record indicates that 
he is more than capable of the job we 
have in Charlotte. We are pleased to 
have someone of his experience, vi- 
sion and expertise join our team." 

g 's programming experience 

WAGMAN See Page 8 

hW NEWS 

Florida Stations Coping With 
Hurricane Jeanne's Aftermath 

The fourth hurricane to strike 
the Sunshine State in just six 
weeks has ravaged much of 
Florida's Treasure Coast. Hurri- 
cane Jeanne roared through the 
cities of Ft. Pierce, Port St. Lucie, 
Stuart and Vero Beach on mak- 
ing landfall as a Category 3 

storm over the weekend. The 
storm's arrival came just three 
weeks after Hurricane Frances 
pounded the same area. 

Heath West, PD of Clear 
Channel's WAVW & WQOL in 
Vero Beach, told R &R that be- 
tween 60% -70% of his cluster's 
staff have seen either major 
damage or total devastation at 
their homes from Jeanne. 

"WQOL middayer Linda Har- 
ris lost most of her home during 
Frances," West said. 'The next 
day someone drove through an 
intersection where a traffic light 
wasn't working and destroyed 
her car. Now Jeanne took care of 
the rest of the house." 

West said his home is "damp" 
and that he can see plywood 
where shingles should be. "My 
kitchen is fairly wet," he said. 
"My wife is an orthodontist, and 
she completely lost one of her 
offices. Spirits are pretty low 
around here." 

Mark Fitzmayer, GM for Mid- 
way Broadcasting's WFLM /Ft. 
Pierce, told R &R, "During Hur- 
ricane Frances we were off the 
air for 36 hours over Labor Day 
weekend. This time we were on 
the air up until 9:45pm Saturday 
night, when the eye of the storm 
hit us. We were back on the air 
by Sunday at noon using our 
generators. 

"Our OM, Mike James, waded 
through chest -high water in- 
fested with snakes and, possibly, 

alligators that had flooded the 
road on our way to the transmit- 
ter. He got through to the trans- 
mitter and got us back on the air. 

"This area had just finished 
getting all its power back less 
than five days before Jeanne hit. 
We serve three counties: Martin, 
St. Lurie and Indian River. We're 
talking about 500,000 people, 
and almost half were left with- 
out power. Without power, 
people rely on radio for all their 
news and information. There's 
no TV, no Internet. They even 
turn to us to find out what time 
it is. We're doing everything 
from telling people where to get 
ice and water and medical help 
to giving out FEMA information 
and answering legal questions." 

Horton Broadcasting's WHLG 
(Coast 101.3) /Ft. Pierce lost 
power at the tail end of Jeanne's 
march through the area. The sta- 
tion has been off the air since 
Gam Sunday and is awaiting an 
emergency generator. "It's ironic 
that a second hurricane hit at the 
same exact place exactly three 
weeks to the day and to the hour 
of the first one," WHLG PD 
George Coles told R &R. 

Clear Channel VP /News, Talk 

& Sports Gabe Hobbs, who is 
based in Tampa, said severe 
damage was seen in some of the 
markets in which Clear Charnel 
owns stations. "These hurricanes 
are really starting to stretch our 
resources thin, and that's saying 
a lot," he said. "Engineering and 
programming people from Mi- 
ami to Mobile are fried - not just 
professionally, but there's also the 
personal toll it is beginning to 
take on property and everyone's 
nerves." 

JEANNE See Page 8 

Caplan Named VP /GM At WQSX 
Will also serve as Entercom /Boston's Dir. /FM Sales 

Entercom has tapped Amy 
Caplan as VP /GM of Rhythmic AC 
WQSX/Boston. Caplan will also 
serve as Director /FM Sales for the 
cluster, overseeing WQSX and Ac- 
tive Rock WAAF. Both appoint- 
ments are effective Oct. 14 and 
mark a return to radio for Caplan, 
who spent 13 years as New En- 
gland Regional Manager for CBS 
Radio National Sales in Boston and 
three years as Eastern Regional 
Manager for CBS Radio Networks 
in New York. 

Most recently, however, Caplan 
was Regional Director for the Cap- 
tivate Network, which broadcasts 
news and entertainment to screens 
installed in office -building eleva- 
tors. Before that she held the VP/ 

Business Solutions and VP /Strategic 
Accounts posts at HomePortfolio 
Inc., an online directory of home - 
design products. 

"We are very excited to have Amy 
join the Entercom team," said 
Entercom /Boston VP /Market Man- 
ager Julie Kahn and WRKO /Boston 
VP /GM Tom Baker. "Her varied ex- 
perience in both radio and new me- 
dia will bring a wealth of new ideas 
and depth to our talent bench." 

Caplan said, "I'm honored to 
have been invited by Entercom to 
play a central role with this extraor- 
dinary group of radio stations in 
Boston. The company has created a 

culture of excellence in people and 
in programming. I am truly de- 
lighted to be joining this team." 
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WODL Flips To 
`New Country' 
In Birmingham 

Cox Radio has launched a sec- 

ond FM Country outlet in Birming- 
ham, flipping Oldies WODL to 
"New Country 97.3." It joins main- 
stream Country WZZK -FM in the 
market, where Cox also owns Clas- 
sic Country WZZK -AM. 

WODL & WZZK-AM & FM PD 
Brian Driver said the new station 
will "play only the newest country 
songs topping the charts." New 
Country 97.3 has debuted with 
10,000 songs in a row commercial - 
free. The flip from Oldies to a cur- 
rent -based Country format comes 
about two months after a power in- 
crease to 50kw on the 97.3 fre- 
quency. 

Ray Nelson, VP /GM of Cox/ 
Birmingham's WBPT, WODL & 

WZZK -AM & FM, told R &R the 
move isn't designed solely to sur- 
round Clear Channel Country out- 
let WDXB. "This is about building 
a solid Country cluster that serves 
all the demos," he said. "We made 
the move to enhance our commit- 
ment to the Country audience. New 
Country 97.3 will serve the younger 
demo and is the perfect comple- 
ment to WZZK -FM, serving the 
middle -of- the -pack demos and 
WZZK -AM, serving the upper 
demos with country legends." 

WODL See Page 8 
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RAB's Fries Urges 
Industry Unity 
Group's board elects new members, urges digital adoption 
By Joe Howard 

EW YORK - During the RAB's fall board of directors' 
meeting, held at the Plaza Hotel here on Sept. 22, RAB Presi- 
dent/CEO Gary Fries told board members that the radio in- 
dustry appears "fragmented" to the advertising community. 
He implored industry leaders to stand "shoulder to shoul- 
der" in working to improve radio's image. 

"I don't need to sit down at a meet- 
ing with advertisers and have them 
start asking penetrating questions 
because they are reading about dis- 
sension in our industry," Fries said in 
his address to the board. "We need to 
have our strengths show, and we need 

to focus on talking to people about the 
strengths of radio, rather than having 
to defend it." 

Fries noted that the RAB has re- 

sponded to the radio industry's call 
for the group to reinvent itself, point- 
ing to the hiring of new staff in Chi- 
cago, Los Angeles, Detroit and Dallas, 
and said he now needs the industry 
to help improve radio's financial pic- 

Lure. "I'm asking for unity behind ra- 
dio's assets," Fries said. "I need it to 
do my job, and you need it for your 
future." 

Getting The Word Out 
During an open discussion period, 

members of the board stressed to Fries 

the importance of disseminating to ad- 
vertisers the results of the Radio Ad 
Effectiveness Lab's Wirthlin Research 

study. The study found, among other 
things, that listeners feel a personal 
connection with radio. 

Among the board's suggestions 
was that promotional spots directed to 

advertising decisionmakers be pro- 

duced. The point was raised that 
while it's sometimes difficult to land 
meetings with top decisionmakers, 
these people are likely radio listeners 
who could be reached through such a 

campaign. 
American Urban Radio Networks 

President Jay Williams suggested 
printing up sheets with some of the 
study's key findings for radio sales- 

people to dstribute to advertisers, 
while WBE6 /Philadelphia President 
Jerry Lee recommended launching a 

campaign carefully targeted to specif- 
ic advertisers in selected markets. Lee 

said that by studying advertisers' be- 
havior before and after such a cam- 
paign, the campaign's effectiveness 
could be mere accurately measured. 

The RAEL also has two more 
studies in the works - one focused 
on synergies between radio and oth- 
er media and the other looking at 

RAB See Page 6 

ARBITRON 

'With PD Advantage, I Walk 
into My GM's Office 
Confident That I Know 
What I'm Talking About." 

Rod Arquette 
VP News and Programming 
KSL Newsradio 1160 
Salt lake City, In 

"PD Advantage® helps me get a deeper 

understanding of my listeners. It gives me 

a leg up on my competition, too-I see 

where they're weak, where our best 

opportunities exist, and then develop a 

plan of attack. I use the Pl ZIP ccde tools 

to zero in on where to focus my marketing 

and events. The Diary Comments have 

been incredibly useful. They're like a focus 

group -with a lot less work!" 

Find out what PD Advantage insight can do for your 

station- contact your Arbitron representative or drop 

on e-mail to bob.michaels @arbitron.com. 

e 2004 Arbitron Inc. PD Advantage. is o registered mark of Arbitron Inc. 

Co advantage 
When You Know More, You Program Better www.Arbitron Radlo. corn 

BUSINESS BRIEFS 
News/Talk Tops Media Audit Findings 

Anew report by research company the Media Audit found that 
News/Talk radio is No. 1 in total audience, attracting more than 

19 million listeners in 81 metropolitan markets. The study, which 
rated formats by total adult audience, average household income 
and total household income, found that News/Talk listeners in the 
measured markets have a collective household income of $1.3 tril- 
lion. Media Audit also reported that the "Hot Talk" niche format ranks 
first in average household income - $82,045 - but attracts just 
under 298,000 adult listeners, with a collective income of $24.4 bil- 
lion. The complete study is set to be released at next week's NAB 
Radio Show in San Diego. 

New Arbitron Market Rankings Show Few Changes 
Arbitron last week released new rankings for its 294 rated mar- 

kets. The top 10 remained unchanged - in fact, the lone 
change in the top 20 was a rise from No. 20 to No. 19 for St. Louis, 
which traded spots with Baltimore. Sacramento jumped from No. 27 
to No. 26, switching places with Cincinnati, and Milwaukee also 
moved up a notch, from market No. 33 to No. 32, swapping spots 
with San Jose. Charlotte jumped to No. 36 from No. 37, trading 
places with Middlesex, and Las Vegas moved from No. 39 to No. 38, 
bumping Orlando down a notch. Other notable changes: McAllen 
became a top 60 market, climbing from No. 61 to No. 60 and trad- 
ing places with Westchester, while Johnson City rose from No. 103 
to No. 99 and Lafayette, LA dipped two places, to No. 102. 

Cumulus Launches Stock Buyback 
rt umulus' board of directors has authorized the repurchase of 

up to $100 million worth of the company's class A common 
stock. Stock purchases may be made either on the open market 
or through block trades. While Cumulus' existing credit facility pro- 
hibits it from making single stock purchases in excess of $15 mil- 
lion, the company is seeking authority from its lenders in case it 

wants to exceed that limit. Cumulus Chairman /CEO Lew Dickey 
said, "Our repurchase program demonstrates the continued confi- 
dence of the board of directors in the future of Cumulus and our 
continued belief that, based upon our assessment of the future pros- 
pects of the company, our shares are undervalued." 

Bustos Media Strikes Major Funding Deal 
Bustos Media has secured more than $100 million in private eq- 

uity commitments from a group led by Providence Equity Part- 
ners and Alta Communications. Opportunity Capital Partners is also 
participating. Bustos CEO Amador Bustos said, 'With this financial 
backing and the stations we have already acquired, we are poised 
to rapidly build a strong platform of Spanish -language stations in 

fast- growing U.S. Hispanic markets" Amador Bustos and his brother 
John Bustos founded Bustos Media in July 2003, and since then 
the company has purchased 18 stations in eight markets. "Bustos 

Continued on Page 6 

Senate Holds 
Media -Ownership Hearing 

After a hiatus of several months, the Senate Commerce 
Committee on Tuesday resumed its series of hearings devoted 
to media ownership. The latest hearing focused on the recent 
Third Circuit Court decision that upheld many of the FCC's 
new ownership rules but remanded the commission's numeri- 
cal station -ownership limits for further review. Committee 
Chairman Sen. John McCain presided over the hearing. 

The radio regulations the FCC 
adopted in June 2003 were designed 
in part to slow the consolidation the 
radio industry has experienced since 
the passage of the Telecommunica- 
tions Act of 1996. However, author 
Ben Compaine told the committee 
that he believes federal regulations 
hadn't kept pace over the years with 
the expanding number of stations on 
the air. He said that if the rules had 
kept up, post -1996 consolidation 
would not have seemed so dramatic. 

Compaine, who has written sever- 

al books on the media industry since 
the 19705, said that the radio industry 
saw no meaningful change in owner- 
ship limits in the nearly 50 years be- 

fore passage of the '96 act. Therefore, 
he said, "It should be no surprise that, 
like a bottle of seltzer that had been 
well shook, when the cap was re- 
moved the industry burst into a long - 
delayed hive of activity. 

SENATE See Page 6 
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You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no- frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919-571-0000 COLEMAN 

MUSIC. TRENDS. BRANDING. 
P.O. 13829, Research Triangle Park, NC 27709 

wwwColemani nsights.com 
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BUSINESS BRIEFS 
Continued from Page 4 

is one of a handful of Hispanic- focused media companies attracting investments from major multibillion - 
dollar institutional funds," Bustos Media CFO David Burdge said. "We are fortunate to be backed by eq- 
uity partners that have so much depth and experience in the industry' 

N.Y. Times Names New Broadcast Chief 
The New York Times Co. has promoted Robert Eoff to President/Broadcast Media Group. Eoff, who 

rises from VP, has also been serving as President/GM of the company's WREG -TV /Memphis. New 
York Times Co. Exec. VP /COO Janet Robinson said, "Bob is a seasoned executive whose in -depth knowl- 
edge of the industry and wealth of experience has served and will continue to serve us well." New York 
Times Co. owns Classical WQXR -FM /New York. 

Kirkpatrick Joins IDT Corporate Board 
Former U.S. Ambassador to the United Nations Jeane Kirkpatrick has joined the board of IDT Corp., 

replacing independent board member Adm. William Owens, who recently left to become President/ 
CEO of Norte' Networks. IDT CEO Jim Courte said Kirkpatrick's appointment to the board comes "at a 
time of vigorous international expansion for the company" and said her experience in foreign policy and 
government affairs will be a great asset to IDT's board. IDT is the corporate parent of Talk radio program- 
ming provider Liberty Broadcasting. 

Howard Elected To ASCAP Board 
James Newton Howard has been elected to the board of ASCAP to complete the term of award -win- 

ning composer Elmer Bernstein, who died last month. Howard is a noted record producer and has scored 
more than 70 movies and a number of television shows. ASCAP President/Chairman Marilyn Bergman said, 
"James brings a wealth of composing experience to the ASCAP board, from early immersion in classical 
music and success in writing, arranging and performing pop music to a 30 -year string of exceptional, 
award -winning film and television scores. He will provide very valuable insight into the music world of 
today and tomorrow, to the benefit of all ASCAP members." 

We're 
walking 
On Air. 
The Children's Hospital of Philadelphia offers our most 

heartfelt thanks to Infinity Broadcasting's 98.1 WOGL 

and its listeners. This year's Oldies 98.1 Loves Our Kids 

Radiothon raised $454,183 and the spirits of thousands 

of children. 

nti 
I snxnxq 

Corporal. 

)-1 The Children's Hospital of Philadelphia® 
www.chop.edu 

Hope lives here. 

TRANSACTIONS AT A GLANCE 

All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KELO -AM & FM, KRRO -FM, KTWB -FM & KWSN -AM/ 
Sioux Falls, SD Undisclosed 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

e KWLL -FM/Texarkana, TX -AR 
PRICE: $125,000 
TERMS: Asset sale for cash 
BUYER: Educational Media Foundation, headed by 
President Richard Jenkins. Phone: 916 -251 -1600. It owns 
109 other stations, including KLMZ- FM/Texarkana, TX -AR. 

SELLER: Broadcasting for the Challenged, headed by 
President George Flinn Jr. Phone: 901 - 726 -8970 
COMMENT: This station is currently represented as a 

construction permit. 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,478,911,483 
(Last Year: $2,324,227,266) 

$507,105,640 
(Last Year: $197018,087) 

661 
(Last Year: 880) 

210 
(Last Year: 189) 

RAB 
Continued from Page 4 

quantifying return on investment for 
different types of advertising. 

Broadcasters Urged 
To Go Digital 

During the meeting the RAB board 
unanimously approved a resolution 
encouraging broadcasters to contin- 
ue to educate their listeners on the 
benefits of digital radio. The group 
also recognized the efforts of broad- 
casters that are already employing in- 
band, on- channel digital technology. 

Greater Media CEO Peter Smyth, 
who read the resolution during the 
board meeting, also thanked Pre- 
miere Radio Networks President 

Kraig Kitchin for helping draft the res- 

olution, the first version of which was 
written on Plaza Hotel stationery. 

New Board Elected 
The RAB board for 2005 was also 

elected at the meeting. Buckley Broad- 
casting COO Joe Bilotta was elected 
Chairman, while Greater Media CEO 
Peter Smyth was elected Vice Chair. 
Bilotta, the current Vice Chair, will 
take over for outgoing Chairman and 
Susquehanna Radio President /COO 
David Kennedy, whose term ends in 
January 2005. Granum Communica- 
tions President /CEO Herb McCord 
was elected Finance Committee Chair, 
while Allegheny Mountain Network 
President Cary Simpson was elected 
Secretary. 

Senate 
Continued from Page 4 

"Even if the ownership limits 
had been eased [before the Telecom 
Act] to maintain the same ratio of 
ownership to number of stations, 
the cap would have been at about 
88, and the changes we have seen 

in recent years would have looked 
far less dramatic." 

Compaine also believes that Na- 
tional Public Radio - with its "loose" 
network of 700 stations nationwide - 
is being ignored in the debate. He 
pointed out that NPR airs identical 
programming across the country but 
doesn't face the same scrutiny as com- 
mercial broadcasters. 

FCC ACT IONS 
Senate Near Compromise On Indecency Bill 

Sen. Sam Brownback said Sept. 23 that congressional lawmak- 
ers are close to a deal that would significantly raise the maxi- 

mum fine the FCC may impose against broadcasters that violate its 

indecency regulations. In particular, Brownback said an amendment 
offered by Sen. Byron Dorgan to reinstitute the FCC's old media - 
ownership rules will likely be dropped. Reuters reported that legisla- 
tors are now hoping to add the indecency legislation to an upcom- 
ing defense -spending bill, which could be signed by President Bush 
sometime before the end of this year. 
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Radio Upfront 2005 
Continuing R &R's focus on upfront 

To help advertising- agency media planners, buyers and corporate marketers capitalize 
on radio's ability to reach any audience segment, R &R is pleased to continue its coverage of 
network and syndicated programs that accept advertising, sponsorship or underwriting. The 
shows, furnished to R &R by major and independent program suppliers, reflect a range of 
talent and content but are not intended to represent a comprehensive catalog. 

This week's listings are for short -form programs (10 minutes or less). Shows that are new 
for 2005, that are debuting this fall or that have been on the air for less than a year are desig- 
nated. The contact names furnished were given by the program sources as representatives 
for advertising, sponsorship or underwriting for that program, although some also handle 
affiliate relations. 

For The Record 
Incorrect information appeared in the Sept. 17 issue of R &R for the Crystal Media- syndi- 

cated Hollywood Hamilton's Weekend Top 30. The correct information is below. 

Hollywood Hamilton's Weekend Top 30 

Host: Hollywood Hamilton 

Length and frequency: two hours, weekends 

Target formats: CHR/Rhythmic and CHR/Pop 

Demos: Teens and 18+ adults 

Sales contact: Lynn McAdams, Sr. VP /Sales 312- 266 -4801. 

Short -Form Programming 
Name of Show 

Something You 

Should Know 

Sportscenter 
Story Guy 

Technolile 

Source 

Strand Media Group 

ESPN Radio 

Philip Dickerson Productions 

United Stations 

Host 

Mike Carruthers 

Varies 

Philip Dickerson 

Lazlow 

Radio Networks 

Length & Frequency 

90 seconds, weekdays 

2 minutes, daily 

90 seconds, weekdays 

6am -7pm 

1 minute, 

weekdays 

Target Format 

AC, News/Talk, 

Country 

Sports/News 
Various 25+ 
formats 

General 

Demo 

25-54 adults 

18+ adults 

35+ adults 

18-49 adults 

Confact!TitIe/Phone/E -mail 

Cathy Csukas, COO, Jones MediaAmerica, 212.302 -1100; ccsukas@mediaamerica.com 

Mike Connolly, VP /Ad Sales, 212 -735 -1747; michaeLt.connoly@abc.com 

Philip Dickerson, President, 214 -649 -9338; phildickerson@hotmailcom 

Jim Higgins, EVP /GM, 212 -869 -1111 x231; jimhiggins@unitedstations.com 

Testimonies of Faith Wheaton Entertainment Wendy Wheaton 1 minute, weekdays Urban, 

Urban AC, 

Gospel 

18 -49 adults Michelle Jasko, President, Nashville Radio Syndication, 615- 673- 3450; nashvilleradio@bellsouth.net 

The Onion Radio News American Comedy Network Station host :45 -:50, weekdays Various 18 -49 Adrienne Munos, Sales Goddess, 203 -877 -8210; adrienne @americancomedynetwork.com 

The Rest Of The Story ABC Radio Networks Paul Harvey 5 minutes, 

Monday -Saturday 

News, Talk, 

adult formats 
25 -54 adults Dennis Glynn, ABC VP /Midwest Radio, Paul Harvey Sales, 312 -899- 4058;dennis.glynn @abc.com 

Theater Of The Bizarre Radio Disney Dr. B -Zarre 8 Critter 45 seconds, daily Radio Disney kids 6 -14 Ruth Josenhans, VP/Sales, 972 -448 -3342; ruth.josenhans@abc.com 

Tonia's Kitchen' Creative Voice & Media Tonia King 1 minute, weekly Various 25 -54 adults Tonia King, Owner, 978 -544 -3205; tonia@toniaskitchen.com 

Tooth Fairy Chicago Radio Syndicate Dick Orkin 2.5 minutes, daily General 12+ Sandy Orkin, President, 800 -621 -6949; sandyorkin- crs.com 

Travel Today' Syndicated Solutions Peter Greenberg 1 minute weekdays Talk, various 

music formats 
25 -54 adults Bob Carey, President, 203- 431 -0790; bcarey@syndsolutions.com 

Triple Crown Horse Races Premiere Radio Networks Varies 2 minutes, May-June, 

Saturdays 

Adult formats 25-54 adults Rhonda Scheidet, EVP, 212 -445 -3905; rscheidel@ptemiereradio.com 

Troy Aikman Vignettes Sporting News Radio Troy Aikman 1 minute, twice weekly, 

football season 

Sports/Talk 25 -54 adults Chuck Duncan, EVP /Affiliate Relations, 847- 400 -3110; cduncan@sportingnews.com 

Trumped,' Premiere Radio Networks Donald Trump 2 minutes, weekdays General 18 -49 adults Dan Metter, SVP, 212 -445 -3926; dmetter@premiereradio.com 

USA Spectrum USA Radio Network Varies 5 minutes/3 minutes, 

twice hourly (daily) 

News/Talk 25 -54 adults Eileen Decker, SVP/National Sales, Dial -Global, 212 -967 -2888; edecker@dial- globalcom 

Wall St. Journal Report Wall St. Journal Radio Network Varies 2 minutes, weekdays News, News/ 25 -54 adults Nancy Abramson, Director /Affiliate Relations, 212 -597 -5601; nancyabramson@dowjones.com 

Talk, Sports 

Wall Street Wakeup Jones Radio Networks Chris Byron 1 minute, weekdays News/Talk 25 -54 adults Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556 -9493; slove@mediamerica.com 
Wally Dallenbach's Speed 

Journal(NASCAR) 
The Marketing Group Wally Dallenbach 90 seconds, daily Country, 

News/Talk, 

Classic Rock 

12+ Sean Brennen, VP/Marketing, 615- 301 -0001; sean .brennen@themarketinggroup.com 

What's On TV Tonight UBC Radio Network Tonia King 90 seconds, weekdays Various 18-44 women Brad Saul, President, 312 -640 -5000 x226; bradsaul@earthlink.net 

What's Poppin' 

(hip -hop soap opera)' 
Babysitter Productions Varies 90 seconds, weekdays Urban, 

CHR/Rhythmic 

18 -45 adults Brad Sanders, President, 323-731-1793; onthephonewithti 'yahoo.com 

Wine Experience Corkscrew Productions Steve Downes 

as "Ken" 

1 minute, weekdays News/Talk, AC, 

Smooth Jazz 

25-54 adults Eileen Decker, SVP/National Sales, Dial- Global, 212 -967 -2888; edecker@dial- globalcom 

Women Of 

Country Minute 
Da Silva Group Michelle Wright 1 minute, weekdays Country, 

Classic Country 

25+ adults Rui Da Silva, President, 780-462 -7388; rui@dasilvagroup.com 

Woodsongs Almanac Poet Man Records USA Michael Johnathon 2.5 minutes, weekdays Americana- 25-54 adults Tammy Farley, VP/ Marketing, 859- 255 -5700; radio@woodsongs.com 

& Songwriter's Notebook' Triple A 

XM Comedy XM Satellite Radio Varies 5 minutes, 

multiple shows, daily 

General adult 18+ adults D. Scott Karnedy, SVP /Sales 8 Marketing Solutions, 646 -443 -8920: dscott.karnedy@xmradio.com 

'Denotes new program. 

Who do Voodoo 

Look Who's 
Doing Voodoo 

'100.3 The Beat 97.1 JAMZ Party 93.1 Jammin' 95.5 
Los Angeles Atlanta Miami Portland, OR 

Leading stations across America are turning their listener calls into cash, 
using RadioVoodoo magic web, telephone, and text messaging technology. 

The coolest tool in radio can help your station sell sponsorships, 
ringtones, games, and more. 

The coolest tool in radio! 

radiovoodoo 
Contact Liz Laud at 800.798.5663 or 
email liz @radiovoodoo.com for a demonstration 

Hot 103 JAMZ RadioNow 93.1 P0WER953 
Kansas City Indianapolis Orlando 

JONES 
RADIO 
NTWOAKE, 

jonesradio.com 
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Emmis 
Continued from Page 1 

saw local revenue increase 4 %. He 
also noted that Q2 was the sixth 
consecutive quarter during which 
Emmis raised ad rates. 

For its fiscal Q3, Emmis expects 
domestic radio revenue of $74 mil- 
lion. It forecasts overall Q3 revenue 
of $171.2 million. 

Radio Is Unique 
During the conference call, Emmis, 

Chairman /CEO Jeff Smulyan told 
investors that although industry 
critics believe that radio can't com- 
pete effectively with new technolo- 
gies like satellite radio and digital 
music, he believes radio offers lis- 
teners a unique experience. 

"There's a lot of new technology 
and a lot of alternatives out there, 

NEWSBREAKERS 

and the American people have a lot 
of choices," Smulyan said. "But my 
question would be, is there any- 
thing on the horizon that will re- 
place this business? I conclude that 
there is nothing that is replacing 
American radio." 

Smulyan pointed to Clear Chan- 
nel's commercial- inventory-reduc- 
tion plan and studies being con- 
ducted by the RAB as examples of 
the radio industry's being proac- 
tive in addressing its challenges. "I 
am very pleased that the leader- 
ship of the radio industry is ad- 
dressing the issues that face us," he 
said, "and I think we will be able 
to demonstrate over the fairly near 
term that this is a very vibrant me- 
dium." 

-Joe Howard 

Wagman 
Continued from Page 3 

also includes WEZB (B97) /New 
Orleans; WNTQ /Syracuse; and 
WFBC /Greenville, SC. He also 
served as Marketing Director at 
WFLZ /Tampa from 1991 -1993. 

"I cannot overstate how excited 
I am to join 96.1 The Beat," 
Wagman told R &R. "I wasn't ono 
minute intc the interviewing prc- 
cess with Bruce Logan before I 

knew I wanted to be working for 
him and with him in this capacity. 
I'm eager to begin discussions 
with [Regional VP /Programming] 
Todd Shannon on the future of this 
radio station, and I am greatly 
honored, thrilled and humbled by 
this opportunity" 

Nadel 
Continued from Page 1 

at R &R," Nadel said. "While some 
aspects of our industry have been 

status quo, R &R has been changing 
and adapting to new technologies 
and new methods of delivering in- 
formation, and that's exciting. I 

hope to be able to contribute to that 

entrepreneurial spirit while at the 
same time offering the perspective 
of a veteran broadcaster." 

Nadel will be based in R &R's 
Los Angeles office. 

WODL 
Continued from Page 3 

Nelson said WZZK -FM's pro- 
gramming won't be altered with 

the arrival of New Country 97.3: 
"WZZK -FM will stay the course; 
it's moving in the right direction." 
He also said that New Country 97.3 

will most likely get new call letters 
soon and that it will be adding a 

live and local airstaff once the 
10,000 songs have run their course. 

JD Balart 
American Radio Journal 

JD's American Radio Journal captivates listeners with penetrating insights, high 
profile guests and fascinating interviews. Hosted by veteran TV journalist José 
Diaz- Balart, American Radio Journal breaks through the clutter of traditional 
news programming on a wide range of topics. 

From politics to culture to the economy, from the global war on terrorism to the 
drug war plaguing America, JD has the reporter's eye for all sides of the story. 
He brings to his microphone a skillful blend of insight, energy and Nit that 
entertains, informs, and uplifts people everywhere. 

A two time Emmy Award winner, JD is well -known as a television journalist for: 

Miami's NBC Affiliate WTVJ 

"Telemundo" network's national programming 

Tha original team of "CBS This Morning" 

Increase your share of listeners with JD Balart. 

JD Balart 
Live: Monday- Friday, Noon -2pm ET 

Avails: 10 -min. local, 6 -min. network 

Delivery: Satellite 

Ilibertv - BROADCASTINGd 
Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
( bwernick @libertybroadcasting.com) 

Michael Levine 
( mlevine @libertybroadcasting.com) 
John Clark 
(jclark @libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1 727 
Website: libertybroac casti ng.com 

EXECUTIVE ACTION 

Richards Named Clear Channel /CO Springs OM 

Longtime KBPI /Denver PD Bob Richards has been named OM for 
Clear Channel's nearby Colorado Springs cluster: Country KCCY, 

CHR/Rhythmic KIBT, AC KKLI and Hot AC KVUU. He succeeds Don 
Schaffer, who has exited. 

Richards announced in early September that he would not renew his 
contract with CC's KBPI and would end a decade of service at the Active 
Rock station on Dec. 1. In addition to his Colorado Springs duties, Rich- 
ards will head Clear ChanneVDenver's Radio Concert Division and spend 
two days a week in the Mile High City. 

"I'm looking forward to making life very difficult for our competition in 

Colorado Springs" Richards told R &R. 'We're currently assembling a 
new staff at KIBT to go with awesome staffs at KKLI, KVUU & KCCY" 

Salerno To Head The Bridge At JMA 

Industry veteran Bob Salerno has joined Jeff McClusky & Associates 
as head of its early -exposure department, known as 

"The Bridge" Based at JMA's Chicago headquarters, 
Salerno will design and implement strategies to strength- 
en JMA's links to unsigned artists, indie labels, up -and- 
coming major -label artists, radio specialty-show hosts, 
international artists and Internet radio. 

Jeff McClusky said, "I've known Bob for several years, 
and I have always marveled at his energy, his love of 
music and his ability to create new marketing visions 
while constantly being ahead of the curve musically. 
It's great to have him on our team now, and I'm sure he 
will put that same creative energy to work for our client 
artists." 

Salerno began his music career in the early '90s at indie label Minty 
Fresh and has held promotion positions at Volcano and Almo. He has 
also run his own indie label, Bobsled Records. 

Salerno 

Salem Ups Walters To VP/Nat'l Program Dev. 

Salem Communications has appointed Ron Walters VP /National 
Program Development & Ministry Relations. Most recently VP /Church 

Relations, Walters will be responsible for managing the company's rela- 
tionships with all its national ministry clients. 

Salem President/CEO Ed Atsinger said, "Naming Ron Walters to this 
position is a natural outgrowth of his depth of experience at Salem Com- 
munications and in radio and his roots in pastoral ministry. Furthermore, 
it reflects Ron's clear understanding of our foundational format and the 
unique needs of our national ministry partners. This appointment under- 
scores our commitment to the Christian Talk and Teaching format, and 
we are confident that we can grow an even stronger platform for our local 
and national ministry partners." 

Walters began his career with Salem as GM of KPRZ -AM /San Diego 
and later managed KFAX -AM and KSFB -AM & FM in San Francisco. 

Walters has been Sr. Pastor of Trinity Baptist Church in Santa Barbara, 
CA and also served as a faculty member at Multnomah School of the 
Bible in Portland, OR. 

Farneda 
Continued from Page 1 

monetary compensation along with 
the new title. 

"Aside from his exhibiting limit- 
less patience with me over the 
years, our collaboration has been 
the most productive and gratifying 
of my career. As my expanded du- 
ties take me away from WXRT more 
and more, I am secure in knowing 
he's there to get the job done." 

Fameda, who joined WXRT as an 
intern in 1985, told R &R, "I have to 
say that I was really thrilled three 
years ago to finally get the Music 
Director gig. It was the job I always 
wanted. But when WXRT GM 
Michael Damsky and Norm sat me 
down to tell me that I was now the 
Operations Manager, I was literally 
stunned. It's a huge compliment 
and a serious commitment from 
management." 

Jeanne 
Continued from Page 3 

Asked how he and CC staffers 
and their families are managing to 
cope, Hobbs said, "You just have to 
stand and fight. We have people 
who are continuing to broadcast 
emergency information to the pub- 
lic without even knowing if they 
still have a place to call home them- 
selves." 

Despite the stress and the relief 

efforts still underway, WIRK /West 
Palm Beach PD Mitch Mahan man- 
aged a joke, saying, "This winter 
I'm heading to the coldest place I 

can find in the middle of January. 
I'm going to sit outside in my golf 
shorts and shirt and remind myself 
what a great place I live in." 

R &R team coverage provided by 

Kevin Carter, Dana Hall, Lon Helton, 

Julie Kertes and AI Peterson. 
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CBS 
Continued from Page 1 

elements of this year's Super Bowl 

telecast that generated controversy, 
including several commercials. 

The Super Bowl incident re- 
sulted in a record number of com- 
plaints to the FCC - more than 
540,000 - and sparked a crack- 
down on indecency in radio that 
led to Clear Channel's dismissal of 
WXTB /Tampa -based host Bubba 
The Love Sponge and WKLS/ 
Atlanta's Regular Guys, as well as 
the removal of the syndicated 
Howard Stern Show from the CC- 
owned stations that aired the 
WXRK /New York -based program. 

In a statement, CBS expressed 
extreme disappointment with the 
decision. "While we regret that the 
incident occurred and have apolo- 
gized to our viewers, we continue 
to believe that nothing in the Super 
Bowl broadcast violated indecency 
laws," the network said. "Further- 
more, our investigation proved that 
no one in our company had any 
advance knowledge about the inci- 
dent." 

In coming to its decision, the 
FCC explained that non- Viacom- 
owned CBS stations that aired the 
Super Bowl halftime festivities 
were not fined "because of the un- 
expected nature of the halftime 
show and the apparent lack of in- 
volvement in the selection, plan- 

NEWSBREAKERS 

ning and approval of the telecast by 
these non -Viacom -owned affili- 
ates." 

The commission also affirmed its 
belief that the baring of Jackson's 
breast was, in the context of the 
broadcast, "in apparent violation of 
the broadcast -indecency standard." 
It pointed out that the lyrics in the 
song performed by Jackson and 
Justin Timberlake - "Hurry up, 
'cause you're takin' too long /Bet I'll 
have you naked by the end of this 
song" - clearly demonstrated that 
claims that the breast -baring inci- 
dent was accidental are weak. 

Powell: FCC Acted Fairly 
All five commissioners agreed to 

the forfeitures, although Jonathan 
Adelstein dissented in part. In a 

separate statement released after 
the ruling was announced, FCC 
Chairman Michael Powell com- 
mented that the commission acted 
fairly and did not overstep its 
bounds in feting CBS. 

"There is always a substantial 
danger that a regulatory authority 
buoyed by an outraged public will 
overstep and fail to heel to the com- 
mands of the First Amendment," 
Powell said. "Our decision stays in 
bounds, but I am troubled at the 
suggestion of some on the commis- 
sion that we should reach further 
and drop the hammer for the mu- 
sical performances themselves - 

Records 
SONY BMG MUSIC ENTERTAIN- 

MENT announces the following ap- 
pointments: 

THOMAS HESSE rises to Presi- 
dent/Global Digital Business. He was 
previously Chief Strategic Officer. 

Hesse, in turn, appoints two addition- 
al executives who will report directly to 
him. THOMAS GEWECKE is named 
Sr.VP/Digital Business Group. He was 
most recently Sr. VP /Business Devel- 
opment for Sony Music Digital Servic- 
es. MATT CARPENTER is appointed 
Sr. VP /Global Digital Operations. He 
was previously Sr. VP /Development & 

Technology for Sony Music Digital Ser- 
vices. 

LISA WEISS is elevated to Sr. VP/ 
General Counsel & Secretary. She pre- 
viously held the same position at Sony 
Music Entertainment. 

Industry 

LIZ VANDERPOOL is appointed 
VP /Business Development at Hudson 
Media Research. 

PROVIDENT DISTRIBUTION and 
INTEGRITY MUSIC GROUP form 
Provident -Integrity Distribution, which 

CHRONICLE 
BIRTHS 

United Stations Radio Net- 
works Sr. AE Rita Deas, husband 
Rich, son Ryan, Sept. 25. 

will serve the Christian retail market 
through Provident's distribution orga- 
nization. The long -term venture will 
begin Jan. 1, 2005. 

National Radio 
CAHN MEDIA offers A Celebration 

of Brian Wilson's Smile, a one -hour 
special hosted by Dennis Elsas 
featuring music from Wilson's new 
album, Smile, excerpts of a live Wil- 
son performance in London this past 
February and interviews. For more 
information, contact Andy Cahn at 
201- 386 -1736. 

PREMIERE RADIO NETWORKS 
presents Barry Manilow: Ready, 
Set, Live!, a 90- minute special 
hosted by David Wild, recorded be- 
fore an intimate audience in New 
York on Sept. 29. For more infor- 
mation, contact Amir Forester at 
818 -461 -5404. 

Changes 

Industry: ASCAP promotes Jenni- 
fer Knoepfle to Assoc. Director/ 
Membership, Pop /Rock. She joined 
the company in 1999 ... Sirius Sat- 
ellite Radio introduces Barry Will- 
iams to thelineup of its Totally '70s 

channel with The Barry Williams 
Show. Williams, who starred on 

TV's The Brady Bunch, will present 
his show six days a week ... Gos- 
pel Music Channel names Alvin 
Williams Director /Promotion & 

Affinity Marketing. Before joining 
the company Williams was Direc- 
tor of Music World Gospel in 
Houston. 

divorced from the infamous ward- 
robe malfunction - or for the com- 
mercials." 

Powell said that he agreed that 
some of the performances were 
risqué and that the "commercials 
were frequently crass and sopho- 
moric," but he said they were not 
indecent within the bounds of fed- 
eral law. "To let loose governmen- 
tal sanction on such a thin premise 
is to stray from our limited role in 
enforcing the indecency laws into 
the role of national nanny - arbi- 
ter of taste, values and propriety," 
he said. 

Powell also warned that there is 

a need to be cautious with determi- 
nations of indecency and that ap- 
propriate restraint should be dem- 
onstrated even if the FCC receives 

a huge volume of complaints, as it 
did about the halftime show. 

"As countless families gathered 
around the television to watch one 
of our nation's most celebrated 
events, they were rudely greeted 
with a halftime -show stunt fitting 
of a burlesque show," Powell said. 
"The show, clearly intended to 
push the limits of prime -time tele- 
vision, ultimately violated federal 
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law that restricts indecent program- 
ming to times when children are 
less likely to be watching. 

"The U.S. Constitution is gener- 
ous in its protection of free expres- 
sion, but it is not a license to thrill. 
'Anything goes' is not an accept- 
able mantra for those who elect to 
earn their profit using the public's 
airwaves." 

Copps: Affiliates Should 
Have Been Fined 

In his own statement, FCC Com- 
missioner Michael Copps ex- 
pressed concern about the prece- 
dent established by his agency in 
failing to assess a penalty against 
non -Viacom -owned affiliates that 
aired the Super Bowl telecast in its 
entirety. "The commission must be 
careful not to signal that we would 
excuse indecent broadcasts merely 
because a station did not control the 
production of the content," he said. 
"Some level of fine would have 
been appropriate for these sta- 
tions." 

Copps also expressed disap- 
pointment at the FCC's failure to 
address other aspects of the half- 
time show aired during Super 

Bowl XXXVIII, in addition to 
some of the commercials that 
aired throughout the broadcast. 
Copps said that while the fine 
the FCC is imposing is the larg- 
est in history for indecency on 
television, "Let's not kid our- 
selves that this fine will serve as 
a disincentive to multibillion - 
dollar conglomerates broadcast- 
ing indecency. This fine repre- 
sents less than 10 seconds of ad 
time on the Super Bowl and will 
be easily absorbed as a cost of 
doing business." 

Commissioners Kevin Martin 
and Jonathan Adelstein also is- 
sued their own statements, with 
Martin echoing Copps' concerns 
that only the halftime show was 
reviewed for indecency and 
Adelstein siding with Copps in 
saying that the fine "is a slap on 
the wrist that can be paid with 
just 71/2 seconds of Super Bowl 
ad time." Adelstein continued, 
"The $550,000 fine measures up 
to only about a dollar per com- 
plaint for the more than 540,000 
complaints that flooded the FCC 
after the broadcast." - Adam Jacobson 

1 

e 

Shmuley 
If you're looking for 
passion, bring on Shmuley. 

With his new program Passion!, Rabbi Shmuley Boteach goes 
after the issues America is most passionate about, raising the volume on 
politics, family values, race, religion, crime and more. On Passion! 
Shmuley can take on anything with anyone, anytime, anywhere. 

TV and radio guest appearing on programs including The Today Show, 
Good Morning America, Larry King LIVE, Scarborough Country and 
O'Reilly Factor 

Author of 14 best -selling books including Kosher Sex and Why Can't 1 

Fall in Love? A 12 -step Program 

Profiled in Time Magazine, Newsweek, The New York Times, The 
London Times, and The Washington Post 

Passion! improves everything including audiences! 

Passion! 
Live: Monday- Friday 2pm -5pm ET 
Avails: 10 minutes local, 

6 minutes network 

iliber 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
( bwernick @libertybroadcasting.com) 

Michael Levine 
(mlevine @libertybroadcasting.com) 

John Clark 
(jclark @libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 

www.americanradiohistory.com

www.americanradiohistory.com
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Live365 is the largest Internet radio 
network, with thousands of stations in 

a wide variety of formats. Programmed 
by true music tastemakers from 
around the globe, Live365 offers an 
enthusiastic audience for established 
and up- and -coming artists alike. In a 

world of consolidated playlists. 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Sept. 28. 2004 are listed 
below. 

LIVE .COM 

Travis Storch 866 -365 -HITS 

Top Alternative 
MODEST MOUSE Float On 

FRANZ FERDINAND Take Me Out 

CURE The End Of The World 
HOOBASTANK The Reason 

GREEN DAY American Idiot 

Top Jars 
CHRIS BOTTI Indian Summer 
GERALD ALBRIGHT To The Max 
WAVELENGTH Sunday By Tumon Bay 

EUGE GROOVE Lien Large 

DAVE KOZ All I See Is You 

Top Electronia -Dance 
SHAPESHIFTERS Lola's Theme 
MOTORCYCLE As The Rush Comes 
HOUSE OF URBAN GROOVES House Of... 

GEORGE MICHAEL Flawless (Go To The City) 

AIR Cherry Blossom Girl 

MUSIC 
CHOICE 

30 million homes 
27, 000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646 -459 -3300 

ROCK 

Gary Susalis 
AMERICAN MINOR Buffalo Creek 

TANTRIC Hero 

ALTERNATIVE 

Gary Susalis 
AEFFECT Multiples 

BLUE VAN Revelation Of Love 

CHERRY MONROE Gone 

COHEED AND CAMBRIA Three Evils 

EXIT Tell Me All Again 

KILLRAOIO Scavenger 

THESE ARMS ARE SNAKES Big News 

THRILLS Whatever Happened To Corey Haim 

U2 Vertigo 

VHS OR BETA Night On Fire 

TODAY'S COUNTRY 

Liz Opoka 
REBA McENTIRE He Gets That From Me 

BRAD PAISLEY Mud On The Tires 

BLAKE SHELTON Some Beach 

TRAVIS TRITT What Say You 

PROGRESSIVE 

Liz Opoka 
MICK FLEETWOOD BAND Something Bo 

BEN HARPER Wicked Man 

KILO KILEY Its A Hit 

PATTI SCIALFA You Can't Go Back 

SCISSOR SISTERS Take Your Marna 

SMOOTH JAll 
Gary Susalis 
JAMIE BONK My World 

AMERICANA 
Liz Opoka 
KASEY CHAMBERS Like A Raer 

ELVIS COSTELLO Heart Shaped Bruise 

BUDDY MILLER Worry Too Much 

NATIONAL MUSIC 

SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212 -584 -5100 

Steve Blatter 

Alt Nation 
Rich McLaughlin 
DONNAS Fall Behind Me 

HIVES -..o- Timing Touch And Broken Bones 

BEASTIE BOYS Right Now 

The Pulse 

Haneen Arafat 
U2 Vertigo 

KEANE Somewhere Only We Know 

SWITCHFOOT Dare You To Move 

Sirius Hits 1 

Kid Kelly 
EMINEM Just Lose It 

LINDSAY LOHAN Rumors 

CHRISTINA MILIAN Whatever You Want 

SHIFTY Turning Me On 

New Country 
Al Skop 
LEANN RIMES Nothin "Bout Love Makes Sense 

SHANIA TWAIN f/BILLY CURRINGTON Party For Two 

Octane 

Jose Mangin 
A PERFECT CIRCLE Imagine 

Spectrum 
Gary Schoen wetter 
U2 Vemga 

BLACKIE & RODEO KINGS Water Or Gasoline 

MINNIE DRIVER Even/thing I've Got In My Pocket 

Mexicana 
Mark 8ejerano 
LUPILLO RIVERA Poco A Poco (Llegando A Ti) 

LOS MORROS DEL NORTE Dos Botellas De Mezcal 

Sirius Blues 
Pat St John 
EDGAR WINTER God Did It 

DM 
Rick Gillette 800 -494 -8863 

10 million homes 180.000 businesses 

DMX Fashion Retail Video 

David Mihail 

The top music videos shown on DMX Fash- 

ion Video. targeted at 18 -34 adults. 

JOSS STONE You Had Me 

SAM ROBERTS Don't Walk Away Eileen 

AVAIL LAVIGNE My Happy Ending 

ALAN'S MORISSETTE Eight Easy Steps 

JET Rollover DJ 

RACHAEL YAMAGATA Worn Me Down 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

HOT JAMZ 

Mark "In The Dark" Shands 
LIL WAYNE Go DJ 

KELIS f /ANDRE 3000 Millionaire 

EMINEM Just Lose It 

NELLY Over And Over 

NELLY N Dey Say 

ALTERNATIVE 

Dave Sloan 
EMINEM Just Lose It 

A PERFECT CIRCLE Imagine 

GWEN STEFAN' What You Waiting_ For 

SHINS New Slang 

DANCE 

Randy Schlager 
DIRTY VEGAS Walk Into The Sun 

AMBER You Move Me (House Deluxe Edit) 

KIMBERLD LOCKE Wrong (Bronleewe And Bose Edit) 

FUNKSTAR DE LUXE I/CRICKETS When I Think Of You 

CHRISTINA HILIAN Whatever U Want(JJ Flores Cho Edit) 

DJ TIESTO t/KIRSTY HAWKSHAW Walking On Clouds 

MONICA U Should've Known Better 

NATASHABEDINGFIELD These Words (BimboJones..) 

SOLITAIRE I'm Thinking Of You (Baby) 

0100 Don't _eave Home (Gabriel And Desden Radio Edit) 

MAURO M B.S PRESENTS... Dirty Vinyl Pusher 

ALICIA KEYS Diary 

ERIC PRYDZ Call On Me 

GLORY f /JOCELYN BROWN Hold Me Up (Warren...) 
AXWELL F lei The Vibe 

ADULT CONTEMPORARY 

Jason Shiff 
DIRTY VEGAS Walk Into The Sun 

BRITNEY SPEARS My Prerogative 

INTERNATIONAL HITS 

Mark "'n The Dark" Shands 
KELIS f /ANDRE 3000 Millionaire 

DEEP DISH Flashdance 

U2 Vertigc 

EMBRACE Gravity 

ROBBIE WILLIAMS Radio 

ASHLEE SIMPSON Pieces Of Me 

RAZORLIDHT Vice 

FATBOY SLIM Slash Dot Dash 

ESTELLE -ree 

CHRISTINA MILIAN Whatever U Want 

MUSIC Feedom Fighters 

ERIC PRYDZ Call On Me 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
EMINEM Just Lose It 

Anist/ntle 

HILARY DUFF Fly 

RAVEN SYMONE Backclip 

JOJO Leave (Get Out) 

KELLY CLARKSON Breakaway 

JESSE McCARTNEY Beautiful Soul 

JOJO Baby It's You 

ASHLEE SIMPSON Pieces Of Me 

HILARY & HAYLIE DUFF Our Lips... 

CHEETAH GIRLS Cinderella 

AVRIL LAVIGNE My Happy Ending 

SKYE SWEETNAM Tangled Up In Me 

YELLOWCARD Ocean Avenue 

LINDSAY LOHAN Drama Queen... 

HOOBASTANK The Reason 

AVRIL LAVIGNE Sk8er Boi 

SIMPLE PLAN Perfect 

HILARY DUFF Come Clean 

STEVIE BROCK All For Love 

RAVEN Supernatural 

Total Plays 

80 

77 

75 

75 

74 

74 

73 

69 

53 

35 

29 

28 

28 

28 

28 

27 

26 

26 

26 

Playlist for the week of Sept. 20 -27. 

POWERED 

11E111:1ß.1SE 

r1/1. 856- MVTUNFS 

*brit 
I v rt -i's 21.000 movie theaters 

WEST 
I. HILARY DUFF Fly 

2 KIMBERLEY LOCKE Wrong 

3 KELLY CLARKSON Breakaway 

4 JESSE McCARTNEY Beautiful Soul 

E RAJEN Backflip 

MIDWEST 
1 HILARY DUFF Fly 

2. KELLY CLARKSON Breakaway 

3 KIMBERLEY LOCKE Wrong 
4 TIM McGRAW Lee Like You Were Dying 

5 BURKE RONEY Wendy 

SOUTHWEST 
I. HIARY DUFF Fly 

2 KI NBERLEY LOCKE Wrong 
3 KELLY CLARKSON Breakaway 

4 JESSE McCARTNEY Beautiful Sou', 

5 RIBA McENTIRE Somebody 

NORTHEAST 
I. HILARY DUFF Fly 

2 KELLY CLARKSON Breakaway 

3 KIMBERLEY LOCKE Wrong 
4 RIVEN Backflip 
S. REGIS PHILBIN It Had To Be You 

SOUTHEAST 
I HILARY DUFF Fly 

2 KELLY CLARKSON Breakaway 

3 CANE Somewhere One We Know 

4 DE SOL Chaco De Miami 

5 REBA MCENTIRE Somebody 

ton Radio @Network 
Ron Nenni 415- 934 -2790 

Top Alternative 
Robert Benjamin 
U2 Vertigo 

Fresh 100 

Mark Hamilton 
BRITNEY SPEARS My Prerogative 

Top Country 
Lawrence Kay 
TRACY LAWRENCE Sawdust On Her Halo 

TIM McGRAW Back When 

Top Jams 

Davey D 
EMINEM Just Lose 

LLOYD BANKS f /AVANT Karma 

OUTKAST Prototype 

TWISTA '!ANTHONY HAMILTON Sunshine 

Smooth Jazz 

Stan Dunn 
PATRICK YANDALL All Day Music 

DAVID BENOIT & RUSS FREEMAN Struttin 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
RYAN CABRERA On The Way Down 

Country Coast To Coast 

Dave Nicholson 
TIM McGRAW Back When 

LEANN RIMES Notinn 'Bout Love Makes Sense 

TRAVIS TRITT PJOHN MELLENCAMP What Say You 

Real Country 

Richard Lee 
TIM McGRAW Back When 

BRAD PAISLEY Mud On The Tires 

Active Rock 

Steve Young/Kristopher Jones 
ZACK DE LA HOCHA We Want It All 

MAGNA -FI Down In It 

INSTRUCTION Breakdown 

Hot AC 

John Fowlkes 
BOWLING FOR SOUP 1985 

SEETHER I /AMY LEE Broken 

CHR 

Steve Young /John Fowlkes 
BRITNEY SPEARS My Prerogative 

SIMPLE PLAN Welcome To My LHe 

LINDSAY LOHAN Rumors 

Rhythmic CNR 

Steve Young /John Fowlkes 
LL COOL J Hush 

CHINGY Balla Baby 

KELLY f /CHRISTINA AGUILERA Tilt Ya Head Back 

BRITNEY SPEARS My Prerogative 

Soft AC 

Mike Bettelli/Teresa Cook 
PHIL COLLINS Don't Let Him Steal Your Heart Away 

Mainstream AC 

Mike Bettelli/Teresa Cook 
PHIL COLLINS Don't Let Him Steal Your Heart Away 

Marie And Friends 
Mike Bettelli/Teresa Cook 
KEITH URBAN You'll Think Ot Me 

The Alan Kabel Show - Mainstream AC 

Steve Young/Teresa Cook 
KELLY CLARKSON Breakaway 

Mainstream Country 
Hank Aaron 
TIM McGRAW Back When 

New Country 
Hank Aaron 
TIM McGRAW Back When 

Lia 

Ken Moultrie /Hank Aaron 
DARRYL WORLEY Awful. Beautiful Life 

Danny Wright 
Ken Moultrie /Hank Aaron 
REBA McENTIRE He Gets That From Me 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
DIDO Sand In My Shoes 

LENNY KRAVITZ Lady 

Adult Contemporary 
Rick Brady 
PHIL COLLINS Don't Let Him Steal Your Heart Away 

Rock Classics 
Adam Fendrich 
TESLA Into The Now 

U2 Vertigo 

U.S. Country 

Penny Mitchell 
TIM McGRAW Back When 

BIG & RICH Holy Water 

TRACY LAWRENCE S2r.J_at ': He: Ha'.' 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
SHANIA TWAIN (BILLY CURRINGTON Parry For Tv; 

GEORGE CANYON I'll Never Do Better Than You 

r WESTWOOD ONE 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Goner 
U2 Vertigo 

Soft AC 

Andy Fuller 
ELTON JOHN Answer In The Sky 

JEFF TIMMONS Whisper That Way 

Bright AC 

Jim Hays 
DIDO Sand In My Shoes 

Mainstream Country 
David Felker 
WILLIE NELSON Midnight Rider 

Hot Country 
Jim Hays 
JIMMY BUFFETT 1/MARTINA McBRIDE Trip rro oc 

Young & Verna 
David Felker 
BRAD PAISLEY f.1ud Or i , 

BIG & RICH Holy Water 

AC Active 
Dave Hunter 

1.12 Vertigo 

SWITCHFOOT Dare Yoc To More 

Alternative Now! 

Chris Reeves 402 - 952 -7600 
U2 Vertigo 

KEANE Somewhere Only We Know 

A PERFECT CIRCLE Imagine 

LAUNCH 

Jay Frank 310 -526 -4247 

Audio 
USED Take It Away 

Video 
BRITNEY SPEARS My Prerogative 

BROOKS & DUNN That's What It's All About 

CHEVELLE Vitamin R 

CHINGY Balla Baby 

EMERSON DRIVE November 

FABOLOUS Breathe 

JA RULE IB. KELLY... Wonderful 

KEITH URBAN Days Go By 

KORN Word Up 

LEANN RIMES Nothin 'Bout Love Makes Sense 

PHIL VASSAR I'll Take That As A Yes 

SIMPLE PLAN Welcome To My Life 

USED Take It Away 

USHER I /ALICIA KEYS My Boo 

«musicsnippet.com» 

Tony Lamptey 866 -552 -9118 

Hip -Hop 
N.O.R.E. Oye Mi Cato 

TRICK DADDY Let's Go 

R &B 
RAPHAEL SAADIO Rifle Love 

JON B Lately 

www.americanradiohistory.com
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NATIONAL MUSIC 

72 million households 

Playa 

GREEN DAY American Idiot 

MAROON S She Will Be Loved 

CIARA I/PETEY PABLO Goodies 

GOOD CHARLOTTE Predictable 

NELLY I /JAHEIM My Place 

RYAN CABRERA On The Way Dom 

KILLERS Somebody Told Me 

BRITNEY SPEARS My Prerogabve 

USHER I /ALICIA KEYS My Boo 

BEASTIE BOYS Triple trouble 

BLACK EYED PEAS Lets Get It Started 

NELLY Flap Your Wings 

Iii SCRAPPY No Problem 

ASHLEE SIMPSON Shadow 

HILARY DUFF Hy 

AVRIL LAVIGNE My Happy Ending 

11 

10 

9 

9 

8 

7 

7 

7 

6 

6 

5 

4 

4 

4 

3 

TAKING BACK SUNDAY A Decade Under The Influence 3 

LL COOL J ucadsprung 3 

LOST PROPHETS Wake Up (Make A Move) 3 

JOSS STONE You Had Me 3 

Video playlist for the week of Sept 20-26 

David Cohn 

General Manager 

2 
LIL FLIP Sunshine 

CIARA I/PETEY PABLO All Falls Down 

LIE SCRAPPY No Problem 

SECRET MACHINES Nowhere Again 

USHER I /ALICIA KEYS My Boo 

JADAKISS Why 

KILLERS Somebody Told Me 

NELLY Flap Your Wings 

GREEN DAY American Idiot 

AKON I /STYLES P Locked Up 

NELLY I /JAHEIM My Place 

LL COOL J Headsprung 

JUVENILE. WACKO A SKIP Nola Clap 

27 

27 

26 

26 

26 

25 

25 

25 

24 

23 

21 

20 

20 

MY CHEMICAL ROMANCE l'm Not Okay (I Promise) 17 

GOOD CHARLOTTE Predictable 15 

MODEST MOUSE Ocean Breathes Salty 15 

BREAKING BENJAMIN So Cold 15 

HOOBASTANK Same Direction 15 

JIM JONES Certified Gangstas 15 

BEASTIE BOYS Triple Trouble 

Video playlist for the reek of Sept 2026. 

14 

75 million households 

Pock Kdrn 

Exec. VP 

ADDS 

DONNAS Fall Behind Me 

LOS LONELY BOYS More Than love 

JOSS STONE You Had Me 

BLACK EYED PEAS Let's Get II Started 

LINKIN PARK Breaking The Habit 

t4AROON 5 She Will Be Loved 

BOWLING FOR SOUP 1985 

KEANE Somewhere Only We Know 

NELLY f /JAHEIM My Place 

SWITCHFOOT Dare You To Move 

VELVET REVOLVER Fall To Pieces 

RYAN CABRERA On The Way Down 

GAVIN DeGRAW I Don't Want To Be 

FINGER ELEVEN One Thing 

GREEN DAY American Idiot 

KILLERS Somebody Told Me 

AVRIL LAVIGNE My happy Ending 

SEETHER I /AMY LEE Broken 

JSHER I /ALICIA KEYS My Boo 

Video playlist for the week of Sept. 27 -Oct 4. 

Lori Parkerson 

202 -380-4425 

20 ON 20 (XM 20) 

Michelle Boros 
BRITNEY SPEARS My Prerogative 

SQUIZZ (XM 48) 

Charlie Logan 
FEAR FACTORY Bde The Hand That Bleeds You 

INSTRUCTION Breakdown 

U -POP (XM 29) 

Zach Overlong 
MIS -TEED One Night Stand 

CORKS Angel 

PIRATES (KENYA You Should Ready Know 

BEASTIE BOYS Triple Trouble 

THE LOFT (XM 50) 

Mike Marrone 
CHUCK PROPHET You Did IBomp Shooby Dooby Bompl 

CHUCK PROPHET Heavy Duty 

CHUCK PROPHET Just To See You Smile 

DAVID MEAD Only Living Boy In New York 

GRIFFIN HOUSE These Days 

JOHN CALE Things 

JOHN CALE Beycle 

RYAN ADAMS Closer When She Goes 

RYAN ADAMS Funeral Marching 

RYAN ADAMS Halloween 

THAD COCKRELL I'd Rather Have You 

THAD COCKRELL Taking The Vier 

THAD COCKRELL Warmth A Beauty 

WILLY DeVILLE Cmeva 

WILLY OeVILLE Slave To Love 

REAL JAll (XM70) 

Maxx Myrick 
ALICE COLTRANE Translinear Light 

CLAIRE DALY (/SOLAR Heaven Help Us All 

DON BYRON Ivey -Davey 

WATERCOLORS (XM71) 

Trinity 
DAVID BENOIT S RUSS FREEMAN Struttin 

DOC POWELL Push 

STEVE OLIVER Wegs Of Spring 

X COUNTRY (XM12) 

Jessie Scott 
MICKY A THE MOTORCARS Ain't In It For The Money 

KASEY CHAMBERS :'iayw:a:a Angel 

MELROYS Melroys 

DAVID HOLT Perpetual Motion 

JASON RINGENBERG Empire Builders 

LONESOME GOAT Sunburst Beauty 

SLANT 6 COWBOYS Slant 6 Cowboys 

JOHN BRANNEN The Good Thiel 

XM CAFÉ (XM45) 

Bill Evans 
CAMPER VAN BEETHOVEN New Roman Times 

KASEY CHAMBERS Wayward Angel 

CHUCK PROPHET Age Of Miracles 

THRILLS Lets Bottle Bohemia 

XMLM (XM42) 

Ward Cleaver 
AMON AMANTH Fate 0I Noms 

CONVERGE You Fail Me 

DISSONANT Suffocating In A Dead Scene 

DEADSOIL The Venom Divine 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R &R. c/o Keith Berman: 

kberman @radioandrecords. coro 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 

Brian Philips, Sr. VP GM 

Chris Pan, VP/Music A Talent 

ADDS 
JULIE ROBERTS The Chance 

SHANIA TWAIN Party For Two 

TOP 20 
Plays 

TW LW 

KEITH URBAN Days Go By 52 23 

TOBY KEITH Stays In Mexico 33 35 

RASCAL FLATTS My Worst Fear 33 35 

GRETCHEN WILSON Here For The Party 32 37 

SARA EVANS Suds In The Bucket 32 36 

TRACE ADKINS Rough Si Ready 32 35 

ALAN JACKSON Too Much Of A Good Thing... 32 34 

B. PAISLEY 1 /A. KRAUSS Whiskey Lullaby 32 34 

TIM McGRAW Live Like You Were Dying 31 37 

J. BUFFETT f /C. BLACK Hey Good Lookin 30 35 

KENNY CHESNEY I Go Back 30 34 

BROOKS S DUNN That's What It's All About 27 27 

LEANN RIMES Nothin 'Bout Love Makes Sense 25 17 

SHELLY FAIRCHILD You Don't Lie Here... 24 28 

TRICK PONY The Bride 15 16 

JOE NICHOLS If Nobody Believed In You 15 15 

TERRI CLARK Girls Lie Too 14 23 

LOS LONELY BOYS Heaven 14 21 

CLEDUS T. JUDO I Lave NASCAR 14 15 

MARTINA McBRIDE How Far 14 15 

a'rplay as monitored by Mediabase 24/7 

between Sept 20 -26. 

Jim Murphy. VP'Programming 

26.5 million households 

ADDS 
GEORGE CANYON I'll Never Do Better Than You 

SHANIA TWAIN Party For Two 

TOP 20 
BLAKE SHELTON Some Beach 

TRACE ADKINS Rough & Ready 

TOBY KEITH Stays In Mexico 

SARA EVANS Suds In The Bucket 

ALAN JACKSON Too Much Of A Good Thing 

DIERKS BENTLEY How Am I Dom' 

TRICK PONY The Bride 

RASCAL FLATTS Feels Like Today 

JULIE ROBERTS Break Down Here 

JOE NICHOLS If Nobody Believed In You 

KEITH URBAN Days Go By 

SHE DAISY Come Home Soon 

LONESTAR Mr Mom 

MONTGOMERY GENTRY You Do Your Thing 

BLUE COUNTY That's Cool 

EMERSON DRIVE November 

KATRINA ELAM No End In Sight 

BROOKS & DUNN That's What It's All About 

TRENT WILLMON Dixie Rose Deluxe's... 

LEANN RIMES Nothin"Bout Love Makes Sense 

Information current as of Oct 1. 

P4DLLSTA. R. 
CONCERT PULSE 

Avg. Gross 
Pas. Artist (in 0005) 

1 PRINCE 51.720.5 

2 DAVE MATTHEWS BAND $1.162.4 

3 ERIC CLAPTON 51053.9 
4 PHIL COLLINS 5915.6 

5 VAN HALEN $908.8 

6 OZZFEST2004 5832.3 

7 SHANIA TWAIN 5804.6 

8 STING $790.9 

9 USHER 5771.8 

TO KENNY CHESNEY 5725.8 

11 DEAD $694.6 

12 FLEETWOOD MAC 5572.3 

13 RUSH $562.6 

14 PROJEKT REVOLUTION / LINKIN PARK $541.0 

15 JOSH GROBAR $538.5 

Among this week's new tours: 

BEENIE MAN 

LLOYD BANKS 

MATT NATHANSON 

SPARTA 

WILLIE NELSON 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings. 800. 344.7383: 
Canlornia 209 -271 -7900. 
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TEL 
Tube Tops 

And You Don't Stop: 30 Years of 

Hip-Hop- a five -pan documentary 

featuring DJ Kool Herc. Afrika 

Bambaataa. Run -DMC, LL Cool J. 

N.W.A.. Snoop Dogg. 2Pac, 
P. Diddy, Jay -Z, OutKast. Eminem, 

Lil Kim and more - debuts on VH1 

(Monday. 1014 through Friday. 10/8. 

10pm ET /PT). 

Friday, 10 /1 

Jesse McCartney guest -stars 

on What I Like About You (W B, 8pm 

ET /PT). 

Interpol, The Tonight Show With 

Jay Leno (NBC. check local listings 

for time). 

Supergrass. Late Night With 

Conan O'Brien (NBC, check local 

listings for time). 

Blues Explosion. The Late Late 

Show (CBS, check local listings for 

time). 

Tears For Fears. Last Call With 

Carson Daly (NBC. check local list- 

ings for time). 

Saturday, 10/2 

Nelly performs on the season 

premiere of Saturday Night Live 

(NBC. 11:30pm ET /PT). 

Monday, 10/4 

Mase. The Ellen DeGeneres 

Show (check local listings for time 

and channel). 

Cake, Jay Leno. 

Franz Ferdinand. Late Show 

With David Letterman (CBS, check 

local listings for time). 

Korn, Jimmy Kimmel Live (ABC. 

check local listings for time). 

Switchfoot. Conan O'Brien. 

Snow Patrol. The Late Late Show. 

Method Man. Carson Daly. 

Five For Fighting, The Tony 

Danza Show (check local listings for 

time and channel). 

Tuesday, 10/5 

Beautiful Dreamer: Brian Wil- 

son and the Story of Smile. about 

the artist's 1966 album Smile which 

is just being released this year, airs 

on Showtime (9pm ET /PT). 

Hilary Duff and LeAnn Rimes. 

The View (ABC. check local listings 

for time). 

Heart. Ellen DeGeneres. 

Mark Knopfler. Jay Leno. 

Jamie Cullum. Jimmy Kimmel. 

Good Charlotte. Conan O'Brien. 

Cake. The Late Late Show. 

Sahara Hotnights. Carson Daly. 

Wednesday, 10/6 

Lenny Kravitz. Jay Leno. 

Hilary Duff and Anthony Kiedis. 

Conan O'Brien. 

Lil Flip. Carson Daly. 

Thursday,1017 

Joss Stone. Ellen DeGeneres. 

Barry Manilow, The View. 

Ryan Cabrera. Jay Leno. 

Mark Knopfler. The Late Late 

Show. 

Ambulance Ltd.. Carson Daly. 

- Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S, offering a catalog of more than 1 million songs from all five 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday. Sept. 28. 2004. 

Top 10 Songs 
1. U2 Vertigo 

2. BOWLING FOR SOUP 1985 

3. MAROON 5 She Will Be Loved 

4. NELLY f /CHRISTINA AGUILERA Tilt Ya Head Back 

5. GREEN DAY American Idiot 

6. BLACK EYED PEAS Let's Get It Started (Spike Mix) 

7. KELLY CLARKSON Breakaway 
B. CIARA f /PETEY PABLO Goodies 

9. FRANZ FERDINAND Take Me Out 

10. AVRIL LAVIGNE My Happy Ending 

Top 10 Albums 
1. GREEN DAY American Idiot 

2. VARIOUS ARTISTS Garden State ST 
3. INTERPOL Antics 
4. MARK KNOPFLER Shangri -La 

5. BRIAN WILSON Smile 
6. MAROON 5 Songs About Jane 
7. TALIB K W ELI The Beautiful Struggle 
8. ELVIS COSTELLO & THE IMPOSTORS The Delivery Man 

9. RAY CHARLES Genius Loves Company 
10. JOSS STONE Mind. Body & Soul 

www.americanradiohistory.com
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TECHNOLOGY 

Radio -A Leading 
Player In Downloads? 
RadioVooDoo thinks it can happen 

RadioVooDoo has been around for a couple of years 
now, answering radio stations' phones with branded 
messages that let callers make requests and leave mes- 
sages for air talents and that add some entertainment 
value to being sent to voice -mail limbo. But Radio - 
VooDoo's ambitions lie considerably higher than be- 
ing more engaging than a busy signal: As company 
President/CEO J. Scott Hamilton says, "We want to turn 
the passive radio audience into active customers." 

RadioVooDoo is already selling 
ringtones through radio-station re- 
quest lines and through dedicated 
phone lines that are promoted on 
station websites and on the air. But 

for everybody to make the most of 
their opportunities, some things 
have to change, according to Hamil- 
ton. "If you believe anything about 
the wireless realm, the digital realm 
and music downloads, it's our con- 
tention that if those markets become 
as large as everyone expects them to, 

radio is uniquely positioned to play 
a key role," he says. 

"The platform that we've devel- 
oped and deployed and had in op- 
eration for over a year that can turn 
a phone call to a radio station into a 

ringtone download is one that we 
feel, once the content becomes ubiq- 
uitous, we'll be able to use to get our 
client stations in the business of dis- 
tributing digital downloads." 

It's About Compatibility 

Hamilton continues, "The only 
thing that's stopping that from be- 
ing a reality right now is that there 
are no music downloads that are not 
tethered to a proprietary client [by 
rights management]. What I think 
has to happen is that there has to be 
some sort of general standard. We 

know who's going to set it - it's 
going to be Microsoft. Just like I can 
run an MP3 in multiple players, 
there has to be content that's avail- 
able in a format as generic as that, 
that can run on whatever player the 
person who downloaded it wants it 

to run on. 
"When I buy a CD from Tower 

Records, it doesn't only run on a 

Tower Records CD player; it runs on 
whichever CD player I put it in. Dig- 
ital music has to start to emulate 
that, and we're not there yet. I can't 
tell you if we're two months away 

"In aggregate, radio 

will be the leading 

digital-download 

player by far, 

because the simple 

fact is that radio 

exposes more people 

to more new music 

than every other 

medium combined." 

or two years away, but I feel pretty 
comfortable it's somewhere in be- 
tween. 

"But let me tell you, when that 
day comes - people think iTunes 
moves a lot of product? I think, in 
aggregate, radio will be the leading 
digital- download player by far, be- 
cause the simple fact is that radio 
exposes more people to more new 
music than every other medium 
combined." 

Ringtones, meanwhile, are nice, 
but Hamilton doesn tbelievethey're 
the future. "It's a marginally inter- 
esting business, but ringtones do not 
have the appeal to the audience that 
music does," he says. 

RadioVooDoo handles all the li- 

censing and logistics for the tones it 
sells on behalf of stations, and 
Hamilton says, "When you net all 

that out, a station's making about 7 

or 8 cents per, so you gotta sell a lot 

of them. I'm not going to tell you 
that this is an exciting revenue 
stream for any particular station, 
and it's notan exciting stream for us. 
We built the platform knowing that 
there's going to be much more inter- 
esting content coming down the 
pike, and when that content comes, 
we've got a platform that's ready." 

The Process 

What are the mechanics of turn- 
ing a station caller into a digital -file 
buyer? "It all happens on the 
phone," Hamilton says. "It's an au- 
tomatic process. After you make a 

request for a song, there are a cou- 
ple of ways you can get to our ring - 
tones, or the station may have an 
independent ringtone number, 
where you call and request the fea- 
tured ringtone." 

Many other ringtone sellers put 
their charges on the buyer's mobile - 
phone bill, but RadioVooDoo does 
the deal without getting mobile pro- 
viders involved. "We don't put this 
charge on your phone bill, we bill 
your credit card," Hamilton says. 
"We do that because, as the content 
pool becomes more diverse - when 
it becomes music downloads and 
other interesting commodities - we 
want radio stations to be well posi- 
tioned to sell whatever content is 

appropriate, given the relationship 
they have with their audience." 

The company is also looking into 
other opportunities as possible rev- 
enue sneams for itself and its client 
stations. Hamilton says, "We did 
something with WQHT (Hot 97) in 
New York this summer, a summer - 
blockbuster- movie text club where, 
on a weekly basis, an outbound text 
message went to all the Hot 97 call- 
ers who decided that they wanted 
this information. Absolut Vodka 
paid to sponsor it. 

"It was a way for Hot 97 to make 
some money on their outbound text 
messaging, and it was bringing in- 

teresting information to the 21 -and- 
above demographic who had opted 
in for the message. Right now it's 
third parties who are coming in and 
advertising, but we see no reason 
why, when a radio station is running 
a lunch spot for New York -area Mc- 

Donald's, that a Big Mac coupon 
can't go right out to the cell phones 
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VooDoo Research 
Along with its phone- answering gig and its growing radio 
NTR initiatives, RadioVooDoo takes advantage of its ac- 
cess to radio-station callers to do a lot of research. The 
company has just released a report about who calls radio 
stations, and it has some interesting findings. 

The just released 'Who's Calling ?" report is based on 73,917 new 
callers to RadioVooDoo station phone lines at about 200 stations in 

AC, CHR, Country, Oldies, Rock and Urban formats in June 2004. The 
report is, as the company says, about callers, not calls, so the content 

of the calls isn't addressed. 

On weekdays, RadioVooDoo found that call volume peaked at Bam, 
noon and 5pm - but Arbitron figures cited by RadioVooDoo show that 
listening peaks at lam, noon and 3pm. Meanwhile, calling went up 

after noon, while listening, says Arbitron, is dropping off. Listeners to 

music stations also seem to be moved to make more calls in the middle 

of the hour than at the top or bottom. 

How Old Are They? 
Not surprisingly, the demo calling CHR/Pop and CHR/Rhythmic 

stations most is 18- to- 24- year -olds, who make about 45% of the calls. 

The18 -24s also make up the biggest chunk of callers at Rock, with 

about 30% - but they also lead at Country, at a bit over 25%. At Urban 

stations, 18 -24s and 25-34s are nearly even at around 25%. 

Phone calls to CHR stations fall to less than 5% in the 35-44 demo 

and above, but about 20% of calls to Urban stations come from 35-44s 

(this group includes Urban ACs). The calls then drop off to around 5% 
in older demos. Country shows a similar pattern, with calls dropping off 

sharply with listeners older than 44. 

The 35 -44 demo leads the way in calls to Oldies stations at a little 

over 20%. Then the numbers drop off, but not nearly as fast as in other 
formats: The 45 -49, 50 -54 and 55 -64 demos each make around 10% of 

calls. Oldies is also the only format with significant calls from listeners 

over age 65. 

More Women Call In 
About 60% of radio -station callers overall are female, but the 

balance varies quite a bit from one format to another. Women lead in 

AC calls, at nearly 70%, but the guys make about 65% of the calls to 

Rock stations. Women make up nearly as high a proportion of callers at 

Country as at AC, and the female numbers for AC and Urban are 

nearly identical. CHR formats skew strongly toward female callers as 

well, at about 60 %. 

There's no clear gender breakout by daypart, though the survey 

notes that women favor calling on the weekend and men call more on 

weekday evenings and in ovemights. 
More than half of calls to radio stations come in on mobile phones - encouraging news for the radio -ringtone and potential digital -music 

markets - and Country callers lead the way in cell calls in this report, 

at about 55 %. A little less than half of CHR and Urban callers use 

mobile phones, and AC and Oldies listeners are much more likely to 

use a land line to make their calls. 

More info on this and other RadioVooDoo research is available at 

www.radiovoodoo.com. 

"When you've got an 

artist who is doing a 

promo for their song, 

what happens? That 

becomes the most 

requested song on 

the station." 

of all the people who have signed up 
for that station's lunch club. Again, 
a lot of things have got to happen, 
like radio stations have to start fo- 

cusing on that as a sales opportuni- 
ty, and that's what our platform is 

allowing them to do." 

Artists On The Line 

RadioVooDoo is also hooking up 
stations with labels to get artists 
and other celebrities to provide 
their outgoing voice -mail messag- 
es and prompts. Hamilton says, 
"We have quite a few stations that 
are having artists do their phone 
systems. If you call [Infinity's 
Country] WUBE /Cincinnati, for 
instance, they'll have Travis Tritt or 
Montgomery Gentry or Trisha Year - 

wood or whoever's working a new 
song. 

"It's great for the listeners, be- 
cause they've got an artist they 
know. And when you've got an art- 
ist who is doing a promo for their 
song, what happens? That becomes 
the most requested song on the sta- 
tion. The stations are selling that as 

a valuable opportunity for the pro- 
motion people to get their artists in 
front of the intended audience." 

www.americanradiohistory.com

www.americanradiohistory.com


T 9114 

AL PETERSON \NEWS /TALK /SPORTS 
apeterson@radioandrecords. com 

Why Left Talk 
Feels Right 
One on one with Clear Channel's Gabe Hobbs 

he concept of liberal talk radio has been around for 
a number of years, but the frenzy over it reached a peak 
earlier this year when Jones Radio Networks launched 
The Ed Schultz Show nationally in January and the 
much publicized Air America Radio made its debut in 
March. 

The debut of Air America and the 
run -up to its launch received more 
mainstream press coverage in a few 
months than most established net- 
works manage to get in a year. But 
that same press spotlight 
also produced many 
harsh reviews in the 
weeks after the network's 
sign -on, as financial prob- 
lems and management 
wars threatened to sink 
the venture almost as 
soon it debuted. 

Enter what would seem 
to many to be an unlikely 
savior for liberal talk: 
Clear Channel Radio. Few would 
think of Clear Channel, which owns 
some of America's most successful 
conservative News /Talk radio sta- 
tions and is corporate parent to Pre- 
miere Radio Networks' 600-plus-sta- 
tion-strong Rush Limbaugh Show, and 
"progressive talk" as fitting togeth- 
er, but CC VP /News, Talk and Sports 

Gabe Hobbs says the concept is ac- 

tually very logical. 

In fact, Clear Channel has 
launched liberal Talk stations in nu- 
merous markets over the past few 

months, including such 
diverse locations as Mi- 
ami; San Diego; Denver; 
Portland, OR; and Madi- 
son, WI. Asked about the 
almost weekly announce- 
ments of more stations 
flipping to liberal Talk, 
Hobbs said, "You should 
not be surprised if Clear 
Channel has a couple of 
dozen progressive Talk- 

ers on the air by the first of the year" 
This week we catch up with the Flor- 

ida- Gulf -Coast -based - and more 
than just a little hurricane -weary - 
Hobbs to get the inside scoop on the 
thinking behind the move to pro- 
gressive Talk in many of CC's mar- 
kets and to learn why he thinks Talk 
radio on the left is right for business. 

Gabe Hobbs 

R &R If as so many have said for the 

past few years, America is split about 

evenly left and right, why has liberal Talk 

emerged only recently? 
GH: It is about the availability of 

progranuning. A couple of years ago, 
while, conceptually, the format might 
have been valid, there simply wasn't 
any good product available. It would 
have been outrageously expensive at 
that point to put a progressive Talk 

station on the air. Today we can do it 
much more economically due to the 
availability of a number of syndicat- 
ed programs and the emergence of a 

number of local hosts who are mod- 
erate to liberal in their thinking. All 

of that combined has made it much 
easier to put one of these stations to- 

gether. 

"Politics don't 

matter. You have to 

be an interesting 

person to listen to, 

period." 
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BIG ED INVADES THE RNC During a live broadcast from the 

Republican National Convention, Jones Radio Network syndicated talker Ed 

Schultz (I) chats with a Vietnam war vet Del Sandusky, who served in Southeast 

Asia with Democratic presidential nominee Senator John Kerry. 

R &R: The typical Clear Channel 
model in the past has been to grow and 
distribute its own programming using 
company O &Os and the resources of 
Premiere Radio Networks. Why the al- 
liance with Air America Radio on this 

venture? 

GH: It's certainly not that [Clear 
Channel- owned] Premiere would 
not develop a progressive talk show 
if we established that there was a 

market for it, but while doing that 
in 15 or 20 markets may work for Air 
America's business model, I don't 
think it would work for Premiere. To 

make a show profitable and viable, 
we'd need many more clearances 
than that. 

R &R Do you think progressive Talk 

can flourish in as many markets as con- 

servative Talk radio has over the past 
decade? 

GH: It can potentially work in 
most any market, although I would 
caution that we're very, very early 
in the product curve. But I'm not 
aware of any market that is 90% 
Republican or conservative, and 
most of the country tends to break 
out about 50/50. While that varies 
from market to market, it's not by 
much. 

Even in the most extreme exam- 
ple, let's say a market that was only 
30% Democrat - which I honestly 
doubt you'd find out there - you 
still only need to do a one or a two 
rating within that 30% to generate a 

decent share. You don't have to have 
a market with a certain percentage 
of Democrats in it and then get all 
of them; ratings don't work that 
way. 

R &R Over the years many markets 

have supported two or more conserva- 

tive Talk stations. Do you think - as 

we are now seeing in Madison, WI, for 
example - that we'll see two or more 

progressive Talk outlets in some mar- 

kets? 

GH: I certainly think that's feasi- 
ble, particularly in markets like 
Madison, where there seems to be a 
large constituency for that kind of 
Talk radio. You'll also notice that 
many of these stations are rolling 
out in markets where, geographical- 
ly, you would suspect they might 
work. You will see cities in Califor- 
nia, the Northeast and South Flori- 
da, along with college towns and 
state capitals - where there may 
already be strong National Public 

Continued on Page 14 

abc NEWS 
RADIO NEWEST AFFILIATE 

WELCOMES OUR 

WNIS 790äúi 
NEWSRADIO 

TRUSTED, CREDIBLE, COMPLETE 212Ï351NX1 
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Why Left Talk Feels Right 
Continued from Page 13 

Radio affiliates - be among the first 
markets to attract progressive Talk 
stations. 

R &R Nationally syndicated liberal 

talk shows have been tried - and gen- 
erally failed - over the past few years. 

Has there been some change in the po- 

litical climate that makes you think to- 

day's entries into the progressive talk 
field will fire better than their predeces- 

sors? 

GH: There's a big difference be- 
tween hying to establish a show and 
trying to establish a format. This is 
now being viewed as a format in- 
stead of as people trying to make a 
single liberal talk show work. More 
often than not the shows that were 
tried previously ended up on sta- 
tions with a large number of conser- 
vative Pls, which were probably not 
the best environments for those 
shows. We wouldn't test out a new 
rap and hip -hop group on one of our 
Country stations; we'd probably 
want to develop a rap and hip -hop 
station to put them on so they would 
have a chance to succeed with an 
audience that wanted to hear them. 

R &R So it's really about the need for 
stations that are all chocolate, all vanil- 
la or all strawberry, so to speak? 

GH: To an extent I believe that's 
true, but my view of the progressive 
Talk format may be a little different 
from that of others. I don't view it 
as necessarily a liberal or left-wing 
format; I see it more as a format that 
is to the left of what else is out there 
now. And that's a very wide berth, 
in my opinion. 

For better or worse, we have al- 
lowed many of the big News /Talk- 
ers in our industry to become com- 
pletely conservative or, in some cas- 
es, extremely right wing. That has 
left a gigantic gap to the left of that 
position, specifically in the moder- 
ate range, which is probably where 
the most fish are if one were to go 

NEWS /TALK /SPORTS 

fishing for a new radio constituen- 
cy. I would not want to go out on the 
extreme left wing to do that. 

R &R: Nobody seems to shy away 
front calling conservative Talk what it is, 

so why the effort to label this format as 

"progressive Talk" instead of "liberal 
Talk "? 

GH: The "L" woad has taken on 
some negative connotation in some 
circles, and, as I said, I don't want 
the stations to be viewed as having 
a left -wing or liberal -only Talk for- 

mat. I'd like to see these stations be 
viewed as a little broader than that 
and to be accessible to moderates as 
well. 

The fact is, we also don't market 
our conservative Talk stations as 
"conservative Talk." We don't say, 

"Conservative Talk 970, WFLA," so 
we also wouldn't label ourselves as 

"I don't view 

progressive Talk as 

necessarily a 

liberal or left -wing 

format; I see it 

more as a format 

that is to the left of 

what else is out 

there now." 

"Liberal 620, KPOJ." Conservative 
Talk is a handle that's given to some 
of our stations by other people, not 
by us. 

The term progressive can mean 
anything that's not right wing. I bet 
if you asked 100 people on the street 

if they viewed themselves as pro- 
gressive thinkers, most of them 
would say yes. I think it's a positive 
word that conjures up a positive 
image in people's minds, more so 
than the words left or liberal would. 

R &R Is it fair to say that part of the 
reason tais change has come about is 

because of a change in Air America's 
original business model where they no 

longer seem to be married to the idea that 
stations must clear the entire AAR line- 

up? 

GH: That's fair to say. It might 
have been a little overly ambitious 
on their part to launch a 24/7 for- 
mat. Certainly, in the spoken -word- 
format arena, I don't recall anyone 
who has ever done that successful- 
ly. Personally, if I were doing it, I 

would've just launched the best 
shows, period. If that were six hours 
a day or nine hours a day, that's 
what I would offer. 

Trying to fill 24 hours seven days 
a week is a very, very difficult thing 
to do, particularly in a new genre 
like this and using talent that is not 
primarily from radio. That's a tall 
order for anyone to deliver on, and 
it certainly is not a model that works 
for Clear Channel. We don't need 
24/7 programming from just one 
syndicator at any of our stations. 

R &R: You seem to have zeroed in on 

a base !ineup at most of these stations. 
Is that by design or availability of pro- 

gramming? 
GH: It's absolutely an issue of 

availability. There are a handful of 
shows outside of Air America that 
fit the format - Lionel, Alan Colmes, 
Phil Hendrie, Stephanie Miller and, 
of course, Ed Schultz, probably the 
most popular non -Air America 
progressive talk show out there 
right now. I think you will see more 
national shows come online, and 
we're also developing local shows 
at some stations, depending on the 
market. 

R &R Noting upfront that you are a 

programming executive, not a political 

"Our motivation is always to do what's 

smart from a business standpoint and to do 

what's best for each individual market from 

a listener standpoint. That's the entire 

motivation." 

spokesperson for Clear Channel, is there 

any political agenda behind the seeming- 

ly sudden rollout of numerous liberal 
Talkers, or is this just good business? 

GH: If there is any political agen- 
da at work here, I'm certainly not 
aware of it, and I've been the one in 
charge of rolling out these progres- 
sive Talk formats and initiating a lot 
of the changes around the country. 
Our motivation is always to do 
what's smart from a business stand- 
point and to do what's best for each 
individual market from a listener 
standpoint. That's the entire motiva- 
tion. 

Look, I could put 200 progressive 
Talk stations on the air next week, 
but, for the hard -core political crit- 
ics of Clear Channel, it still wouldn't 
be enough, because Rush Limbaugh 
is on 600 stations. Us putting 15 or 
20 stations with this format on the 
air is not going to fool anyone into 
thinking that that's somehow going 
to scratch some political itch some 
liberal Democrat in Washington 
might have. 

R &R Why should GMs, PDs and 

GSMs at conservative-leaning stations 
not feel threatened by the addition of a 
new progressive Talk competitor to their 

market? 

GH: If you have a conservative 
station with an audience made up 
of mostly politically conservative lis- 

teners and you put a progressive 
Talk station on the air opposite it 
that attracts what you assume will 

be an audience made up mostly of 
liberal listeners, why in the world 
would those liberal listeners come 
from your conservative station? 
People are not going to suddenly 
wake up one day and say, "OK, to- 
day, instead of being a fan of conser- 
vative Talk radio, I'm a fan of liber- 
al shows." 

Most of the format's listeners are 
going to come from a pool of peo- 
ple who mostly didn't sample spo- 
ken-word formats in the past and, 
frankly, from NPR. There could be 
some curiosity sharing that goes on 
between the stations, but, for the 
most part, it's going to be a new con- 
stituency that will be developed. 

R &R Is progressive talk opening up 

a brand -new playing field for a whole 

new group of budding talk hosts? 

GH: Sure. The more Talk outlets 
there are, the more opportunity 
there is. You will see some new lo- 
cal hosts emerge in progressive Talk 

just as we've continued to see over 
the years in conservative Talk. 

R &R At the risk of being inundated 

with tapes and resumes, what advice do 

you have for those wannabe progressive 
talk hosts reading this? 

GH: Do entertaining and compel- 
ling radio; the politics is a byprod- 
uct. Rush Limbaugh has often said 
that the purpose of his show is not 
to create more conservatives, it's to 
create more listeners. Politics don't 
matter. You have to be an interest- 
ing person to listen to, period. 

()CBS 
RADIO 

N E W S 

WINNER OF THE EDWARD R. MU BROW AWARD FOR OVERALL EXCELLENCE 
2004, 2002 & 2001 

RTNDA 2004 AWARDS 
BEST IN THE BUSINESS FOR CONTINUING NEWS COVERAGE 5 YEARS IN A ROW 

BEST SPOT NEWS: SADDAM CAPTURE BEST NEWS SERIES: ORANGE ALERT 

BEST SPORTS REPORTING: BASEBALL IN BEIJING 
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N830 TO 

WASH COUPONS 
IRD SPE( 

Be part of the most creative show on radio! 
*No kidding, I'll make sure that sucker shines monthly. 

MEN MI MIIIMMI 

For more information contact your Premiere Radio Networks representative at 818.377.5300 
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(Producer of Beyonce's "Baby Boy' , "Me Myself & '', & Terror Squad feat. Fat Joe's "Lean Back ") 
_r 

r .Wi LP I ! . ! .! .I 
r I - MSNBC 

¡IrliiIJI^r779Y64S4 NYr"Ilf "rrlrr ? I!!I I 
11111 411AVEN r 4 war 211 Rift buns w G 

- Nielsen Media Research _1 Access 
ant Gred 

- TIMS IS MY ma IN STORES NOW! 

i HOLLYWOOD 
S 

raverunusii .Com 
Produced by Scott Storch Vocals Produced by Kara DioGuardi Executive Producers Raven -Symone, Christopher B. Pearman and ..lay Landers 
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STREETTALK 

Read On Or We'll Shoot This Dog! 
Kirk, Mark & Lopez, those wacky morning dudes on 

WIYY (98 Rock) /Baltimore, have already accomplished 

their fall book mission: Get the market buzzing. One of two 
controversial spots produced for the stations fall TV campaign 

features News Director Lopez, who was diagnosed with can- 

cer this past spring. From the outset, Lopez and his cohorts 

have treated his condition with their usual black humor, as 

evidenced by the concept of said spot, which features a bed- 

ridden Lopez attached to tubes and monitors with Kirk & 

Mark holding vigil by his bedside. The catchy slogan: "Listen - or we pull the plug!" 

Lopez. right, in more vertical 
times. 

Lopez says, "One has to have 

a sense of humor when dealing 

with cancer - it's what keeps 

me going." 98 Rock PD Dave 

Hill adds, "Its a very polarizing 

commercial - you either think 

it's hysterical, or you're com- 

pletely appalled by it." 

So far, only one local network affiliate and several cable net- 

works have agreed to run the "cancer spot" - after I Opm. 

Most stations have opted to run the other, more socially ac- 

ceptable spot, which features a bulldog "watering" a flower. 

Formats Yoú lI Flip Over 

At press time, we received word that KBTB (Power 
92.7) /San Francisco will flip from Urban to Alternative as 

Three Point Media prepares to spin the station off to a new 
owner, Flying Bear Radio, headed by Bay Area radio exec Joe 

Bayliss, who until recently was Dir. /Sales for Infinity's San 

Francisco cluster. 

After looping "Wild Thing" by Tone Loc for a week, Styles' 

KZBA/Riverside is now stunting with the "Wheel of Music," 

which should continue through November, when the station 

completes a tower upgrade and a new format will debut. 

We were wondering how long it would take for some- 

one to notice Citadel's unchallenged double -digit performance 

at CHR/Pop KKMG /Colorado Springs and make a run at 

them. That question has now been answered, as Clear Chan- 

nel flipped KMOM /Colorado Springs from Classic Rock to 
CHR/Rhythmic as "96.1 The Beat." For now the station is 

doing the usual jockless/ 1 0,000 -songs deal. 

Marriage Mocked While U Wait 

Upon hearing the recent rumors that Britney Spears' wed- 
ding might have been a hoax, WRVW (107.5 The River) /Nash- 

Vegas morning maniacs Woody & Jim hopped right on that 

promotional pony. Deciding that Britney was once again avail- 

able, the boys immediately got ordained over the Internet by 

the reputable- sounding Universal Ministries Church & Taxi- 

dermy Studio of Milford, IL. 

They spent all of Monday morning uniting anyone - men. 

women, children or pets - with " Britney" (actually poor bas- 

tard Intern Adam in drag). "Leave it 

to Woody and Jim to make a mock- 

ery out of the sanctity of marriage - 
oh, wait, Britney's already done that 

twice in the last nine months!" 
WRVW PD Rich Davis tells ST. "OK, 

leave it to Woody and Jim to capital- 

Alter 119 weddings, ize on Britney making a mockery out 
"Britney" lets her hair down. of the sanctity of marriage." 

Each 30- second ceremony included an authentic fake wed- 
ding certificate and congratulatory card, one of which con- 

tained $250 cash. Davis, wiping away a stray tear, says "These 

are memories that will last a lifetime - or 55 hours, which- 
ever comes first." 
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Big Stations, Big News 

Prodigal son Booker is returning to WXRK/New York to 

do afternoons, effective Oct. 4. He used to do nights at K- 

Rock once upon a time, before he went all Hollywood with 

that cushy Entertainment Tonight gig. His other New York ra- 

dio stops include weekends at crosstown WHTZ (Z I00) and 

a short-lived stint in mornings with close, personal friend 

Lynda Lopez on WNEW during its Edsel -like "Blink 102.7" 

incarnation. "Booker has been known to 

sport leather pants, back -announce songs by 

American Idol winners and even do the odd 

red -carpet interviews with members of the 

Simpson family," WXRK OM Rob Cross tells 

ST. "He has tried every possible way to de- 

stroy what little credibility he has. This should 

A face far too be the final nail in his coffin - he's a perfect 
pretty for radio. fit for K- Rock." 

With Star & Buc Wild now doing mornings at WUSL/ 

Philadelphia, the former Dream Team morning show cast 

members will remain gainfully employed at the station: 

Golden Girl takes on late -nights as host of Power After 

Hours, while Q Deezy and S -Dot remain aboard for week- 

ends and mix -show duties. Eddie F will now produce Star & 

Buc Wild, as well as the syndicated Wendy Williams Experi- 

ence in afternoons. WUSL welcomes Shamara (ex -WCHH/ 

Charlotte) for middays, replacing Glenn "Golden Boy" Coo- 

per, who exited last month. 

In Other 'BIG News.... 

Clear Channel Oldies WBIG (Big I00.3)/Washington makes 

some 'BIG changes. Here, now, is PD Bill Hess: "Several long- 

time members of our team have left. Asst. PD /Creative Ser- 

vices Director Bob Karson, midday host Kathy Whiteside, 
nighttimer Goldy, weekend veteran Johnny Dark and News 

Director Ira Meliman - all outstanding broadcasters - are 

moving on. Their success throughout the '90s speaks for it- 

self. With morning talents Murphy & Cash and afternoon host 

Tom Kelly remaining, we're setting out to build the next great 

team at Big 100.3." 

The Programming Dept. 

WPGC/Washington MD Sarah O'Connor is leaving for 

similar duties at Radio One's WPHI /Philadelphia. WPGC PD 

Jay Stevens seeks an immediate nonsucking replacement. "We 

need someone who is well -connected in the industry, can 

make Selector sing, can pick the hits and, most importantly, 

can get along with me," he says. If that person sounds like 

you or someone you love, get your killer package to Big, Gi- 

ant Infinity VP /Programming Stevens at 4200 Parliament Place, 

Suite 300, Lanham, MD 20706. 

After a long and arduous search that spanned the entire 

length of the hallway, KXJM /Portland, OR PD Mark Adams 

has found his new MD: KXJM night jock Big Kid Bootz, who 
replaces Alexa, now PD of KSEQ/Visalia-Fresno. 

WPXY /Rochester, NY morning show producer Carson 
staples Asst. PD stripes to his fashionable fall jacket while night 

guy JB annexes MD duties. 

Marty Oehlhof, former afternoon talent on Archway 

Alternative KLEC /Little Rock, crosses the street to Clear 

Channel Active Rocker KDJE as MD /night dude. 

Quick Hits 

Marva, longtime co -host of WERQ (92Q)/Baltimore's Big 

Phat Morning Show, has left the building. Mark Clarke and Troy 

Johnson will now handle morning duties all by their own selves. 

tibiae 
i YEAR AGO 

WYCA/Chicago flips to Urban AC from 
Gospel. 
John Kalodner joins Sanctuary Records 
Group as VP /A &R. 
XTRA -FM /San Diego and KGB /San Di- 
ego PDs Bryan Schock and Jim Rich- 
ards swap posts. 
Jay McCarthy becomes KMLE/Phoenix 
PD. 

r 
J YEARS AGO 

John 
Kalodner 

Sumner Redstone, Lowry Mays, Edgar Bronfman, 
David Geffen and Tom Hicks all make the Forbes mag- 
azine 400 wealthiest people list. 

Mitch Dolan and Mark Steinmetz oversee Radio Dis- 
ney O &O stations. 
Max Tolkoff named PD of KLYY, KSYY & KVYY /Los 
Angeles. 

JJ YEARS AGO 

Interep Radio Store becomes the exclu- 
sive national radio rep for Infinity Broad- 
casting. 
Peter Napoliello appointed VP /Promo- 
tion at EMI Records. 
Donald Marion named VP /GM of 
WBBM -FM /Chicago. 

r 
YEARS AGO 

Donald 
Marion 

David Berman suddenly resigns as President of Capitol 
Records. 
Jim Wood leaves Malrite to open his own consultancy, 
Jim Wood & Associates. 
Jack Evans and Louis Kaplan named WYHY /Nash- 
ville OM and PD, respectively. 

YEARS AGO 

KDIA/Oakland -San Francisco flips from Black format to 
all -News and changes call letters to KFYI. 
Dave Popovich named PD of WLTF /Cleveland. 
John Hayes named VP /GM of WNBC /New York. 

%J YEARS AGO 

Mutter Evans becomes the first African -American wom- 
an in America to own a radio station, purchasing WAAA/ 
Winston -Salem, NC for $1,040,000. 
Steve Wax resigns as President of Elektra/Asylum 
Records. 
Al Brady becomes PD at WABC /New York. Alan Burns 
replaces Brady as PD of WRQX/Washington. 

J YEARS AGO 

R &R celebrates its first anniversary. 
Charley Lake resigns as PD at WYRE/Annapolis, MD. 

KRBE /Houston PD Tracy Austin promotes Jacob 
Holloway out of the promotions department and on to Sam 

Malone and the Morning Show. Holloway replaces longtime 

street guru Psycho Robbie, who left for the more lucrative 

pastures of the real estate biz. 

Brad Miller is named Promotions Director for Beasley's 

three -station cluster in exciting Las Vegas: '80s KSTJ (Star 

102.7), Classic Rock KKLZ and Adult Standards KJUL. Miller 

migrates from Sacramento, where he was Promotions Direc- 

tor for Country KNCI. 

The nationally syndicated Kidd Kraddick in the Morning 

show now boasts 28 affiliates with the addition of Clear 

Channel's KSAS /Boise, ID and KNIN/Wichita Falls, TX 
and Opus Media Partners' KQLQ/Monroe, LA. 

Continued on Page 18 
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Continued from Page 17 

Label Love 

Congrats to promo vet Stu Cohen, best known for his 

long tenure as Warner Bros. Sr. VP /Promotion, who joins 

Three Kings Records to head up the label's promotion efforts 

as it ramps up as a full- service label. Cohen will work closely 

FILMS 
BOX OFFICE TOTALS 

September 24 -26 
Title Distributor S Weekend S To Date 

1 The Forgotten (Sony)' $21.02 $21.02 

2 Sky Captain &The World... (Paramount) $6.65 $25.51 

3 Mr. 3000 (Buena Vista) $5.09 $15.41 

4 Resident Evil: Apocalypse (Sony) $4.03 $43.46 

5 First Daughter (Fox)' $4.00 $4.00 

6 Cellular (New Line) S3.66 $25.07 

7 Shaun Of The Dead (Focus)' $3.33 $3.33 

8 Wimbledon (Universal) $3.32 $12.12 
9 Without A Paddle (Paramount) S2.35 $53.48 

10 Hero (Miramax) $2.24 $49.23 

All figures in millions First week in release 
Source: Nielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Shark Tale, an animated feature that showcases voiceovers 
by recording artists Will Smith, Jack Black and Ziggy Mar- 
ley. Marley joins Sean Paul for a rendition of "Three Little 
Birds" on the film's DreamWorks soundtrack, which also 
contains Christina Aguilera f /Missy Elliott's "Car Wash : 
Justin Timberlake & Timbaland's "Good Foot," JoJo's 
"Secret Love D12's "Lies & Rumors," Mary J. Blige f/Will 
Smith's "Got to Be Real:' Avant's "Can't Wait," Ludacris f/ 
Bobby V. Lil Fate's "Gold Digger : India.Arie's "Get It To- 

gether." The Pussycat Dolls' "We Went as Far as We Felt 
Like Going Fan 3's "Digits" and Cheryl Lynn's "Sweet 
Kind of Life." 

Also opening this week is Ladder 49. starring John Tra- 
volta. The film's Hollywood soundtrack contains three 
songs by Robbie Robertson, including "Shine Your Light." 
a new song written and recorded specifically for the film. 
The ST also features David Gray's "As I'm Leaving," The 
Pogues' "If I Should Fall From Grace With God." Ohio Play- 
ers' "Fire," Bonnie Raitt's "Love Sneakin' Up on You." Sam 
Phillips' "How to Dream," The Black Crowes' "Twice as 
Hard," The Breeders' -Cannonball : Tom Petty & The 
Heartbreakers' "You and Me," Alexi Murdoch's "Orange 
Sky" and Jon Dee Graham's "Big Sweet Life:" - Julie Gidlow 

STREETTALK 

with Three Kings CEO Zane Stoddard, who cones over from 

NBA Entertainment; owner Mike Carney; and A &R guy Alex 

Cortez, who spent 8 1/2 years at KITS & KHHT /Los Angeles. 

Three Kings, based in Birbank, CA, has new -eleases ready 

to roll from The Prom Kings aid Jewla. 

Congrats and big love to R&R's own lov- 

able Ccuntry Editor Lon Helton, whose 

dashing good looks, perfect hair and dulcet 

tones have earned him the Country Music 

Associations National Broadcast Personality 

of the Year award for his skillz as host of 
CMT's Country Countdown USA. 

Hair so damn 
perfect, it has to 

be fake! 

My Little Pony 

Congrats to our buddy, Atlantic Promo Stud John "The 
Horse" McMann and h s lovely wife, Nikki, on the birth of 

their second child: Alannah Marie McMann was born on 

Saturday, Sept. 25 at I I :27am. "She was 8 lbs., 4 oz and mea- 

sured 20.5 inches long," says an ecstatic McMann. She was 

born with a full head of super -thick black hair. She is so pre- 

cious." Alannah joins "big" sister Kira Ashling McMann, who 

was born on Aug. 10, 2003. 

Talk Topics 

Longtime WRQX/Washington morning anchor Jack Dia- 

mond (pictured) will be :Wing in for a few days as a real live 

talk host at ABC sister WLS -AM /Chicago. 

He's '= overing for Don Wade & Roma, 

who have been MIA since their contract 

extension expired on Sept. 14. Diamond 

is no stranger to Talk radio, having previ- 

ously 911ed in for Sean Hannity and Curtis 

& Kuby on WABC /New York and spent 

some quality talk time on s ster WMAL/ 

Wash i Tgton. 

Veteran talk host Ken Hamblin, a.k.a. The Black 

Avenger, told the Denver Dost that he's officially retired after 

22 years as both a local and national talk host. Hamblin's most 

recent syndicated show went off the air earlier &is year. 

It didn't take long for Dan Rather's ongoing 'Memogate" 

controversy to spark some jokes - and some action. ST's 

ears in DC couldn't miss this top -of- the -hour ID just deployed 

by WMAL /Washington in an oh- so -subt e swipe at 

Headphones sold 
separately. 

ST Shot 0' The Week 

Own 
this 

Piece 
of 

Radio 
History 

Legendary Dallas air personality Ron Chapman purchased 

KLUV's first transmitter (which dates back to the vintage 

Gordon McClendan days at KNUS), and he's giving it 

away to one lucky, geeky listener! Chapman is actually 

dragging the transmitter out to various public places so 

KLUV listeners can rub up against it. Stay "tuned" to find 

out how you can win it 

20 Years 
of 

Great 
Oldies 

on 
H -Lu, 

chaos toot) 

Bonneville's crosstown WTOF where Rather is heard daily: 

We could make up the news ... but we'd 'Rather' not." 

Condolences 

Legendary Southern California radio personality Bill 
Ballance passed away Sept. 23 at age 85. Ballance made his 

mark as one of the original Swinging Gentlemen at then -Top 

40 KFWB /Los Angeles. Best known for his years as host of 

one of the first radio talk shows to target females, The Femi- 

nine Forum, on KGBS /Los Angeles and, later, KABC in the late 

'60s and '70s, Ballancé s radio career also included stints at 

KMYR & KOA/Denver, KNX/Los Angeles and KFMB -AM /San 

Diego, where he spent his final on -air years before retiring in 

1994. 

TELEVISION 
Due to the recent hurricanes affecting Nielsen 's 

Florida facility, television ratings were not available at 
press time. TV ratings will return next week. 

A Music Time Machine Your Loyal 
Classic Rock Listeners 
Deserve. 
Take Them Back Each Week With 
The Russ Albums' Wax Museum 

For Information On This 2 Hour Original Programming 
Visit www.atlasmedia.info (310)926 -1965 
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THE INDUSTRY'S NO, 1 RETAIL CHART October 1, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 GREEN DAY American Idiot Reprise 271,455 - 
1 2 NELLY Suit Universal 161,652 -61% 

3 KEITH URBAN Be Here Capitol 148,112 - 
2 4 NELLY Sweat Universal 129,512 -64% 

3 5 TIM MCGRAW Live Like You Were Dying Curb 100,411 -17% 

6 CHEVELLE This Type Of Thinking Could Do.. Epic 95,336 - 
4 7 RAY CHARLES Genius Loves Company Concord 94,149 -18% 

5 8 NOW VOL. 16 Various UTv 87,119 -13% 

6 9 ASHLEE SIMPSON Autobiography Geffen 74,253 -3% 

8 10 MAROON 5 Songs About Jane Octone/J/RMG 60,930 -2% 

14 11 LL COOL J Definition DelJam /IDJMG 50,605 -6% 

9 12 USHER Confessions Laface /Zomba 50,216 -17% 

15 13 AVRIL LAVIGNE Under My Skin Arista /RMG 48,926 -1% 

12 14 YOUNG BUCK Straight Outta CaShville G.Unit//nterscope 47,547 -16% 

10 15 ANITA BAKER My Everything Blue Note /virgin 45,632 -22% 

16 SHADOWS FALL War Within Century Media 44,915 - 
7 17 ALAN JACKSON What I Do Arista 44,034 -39% 

13 18 JILL SCOTT Beautifully Human...Vol.2 Hidden Beach /Epic 43,043 -22% 

11 19 R. KELLY Happy People /U Saved Me Jive /Zomba 42,974 -25°70 

17 20 GRETCHEN WILSON Here For The Party Epic 42,742 -8°70 

18 21 BIG & RICH Horse Of A Different Color Warner Bros. 38,252 -7% 

22 JOHN FOGERTY Deja Vu All Over Again Geffen 35,878 - 
19 23 LOS LONELY BOYS Los Lonely Boys Epic 35,279 -7% 

21 24 BLACK EYED PEAS Elephunk A &M /lnterscope 33,722 -100/0 

22 25 GARDEN STATE Soundtrack Epic 32,288 -6% 

26 26 KILLERS Hot Fuss ls/and/ /D MG 31,813 +5% 

25 27 VELVET REVOLVER Contraband RCA /RMG 31,126 +2% 

27 28 GUNS N' ROSES Greatest Hits Geffen 30,224 +6% 

28 29 YELLOWCARD Ocean Avenue Capitol 29,720 +6% 

23 30 MASE Welcome Back Bad Boy /Universal 29,219 -14% 

24 31 RYAN CABRERA Take It All Away E. V.L. A. /Atlantic 28,543 -14% 

29 32 ALICIA KEYS The Diary Of Alicia Keys J /RMG 28,530 +2% 

34 33 SWITCHFOOT Beautiful Letdown Columbia 27,125 +6% 

20 34 FLOGGING MOLLY Within A Mile Of Home SideûneDummy 26,293 -30% 

30 35 BREAKING BENJAMIN We Are Not Alone Hollywood 26,120 -3°70 

31 36 JOJO Jojo BlackGround /Universal 25,240 -6% 

32 37 EINKIN PARK Meteora Warner Bros. 24,233 -9% 

33 38 AKON Trouble SRC /Universal 23,626 -10% 

39 39 MODEST MOUSE Good News For People Who Love... Epic 23,465 -2% 

40 SHARK TALE Soundtrack Geffen 22,110 - 
35 41 JIMMY BUFFETT License To Chill RCA /Mailboat 21,954 -14% 

36 42 PAPA ROACH Getting Away With Murder Dream Works 21,936 -11% 

46 43 LIL' WAYNE The Carter Universal 21,602 +8% 

38 44 LLOYD BANKS The Hunger For More G- Unit /lnterscope 21,283 -11% 

43 45 BRAD PAISLEY Mud On The Tires Arista 20,676 -12% 

46 ELVIS COSTELLO The Delivery Man Lost Highway 20,615 - 
41 47 KENNY CHESNEY When The Sun Goes Down BNA 20,406 -13% 

49 48 FRANZ FERDINAND Franz Ferdinand Epic 19,694 -1% 

44 49 EVANESCENCE Fallen Wind -up 19,090 -13% 

16 50 MEGADETH The System Has Failed Sanctuary /SRG 18,906 -61% 

© HITS Magazine Inc. 

ALBUMS 

Green Day's Idiot Win 
Holy dookie! Green Day are back on 

top of the charts. 
The band's 

new Reprise n 
album, Anted - 
Can Idiot - a 

punk opera, 
no less - 
climbs to No. I 

this week on 
the HITS Top 
50, with more than 270,000 in sales. Green 
Day's last studio album, Warning, entered 

Green Day 

at No. 2 back in October 2000, with 170,000 

in first -week sales. 

Capitol Nashville country hunk Keith 
Urban (No. 3) and Epic rockers Chevelle 
(No. 6) are the other top 10 newcomers. 

The rest of the top 10 includes Fo' Reel/ 
Universal holdover Nelly (with Suit at No. 

2, Sweat at No. 4), Curb's Tim McGraw 
(No. 5), Concord's Ray Charles (No. 7), 

UTV's Now Vol.16 (No. 8), Geffen's Ashlee 
Simpson (No. 9) and Octone /J /RMG's 
Maroon 5 (No. 10). 

Other chart bows are registered by Cen- 
tury Media metallers Shadows Fall (No. 
16), Geffen's John Fogerty (No. 22), Gef- 
fen's Shark Talc soundtrack (No. 40) and 
Lost Highway /IDJMG's Elvis Costello 

(No. 46). 

Cash Mon- 
ey /Universal's 
Lil Wayne 
leads the week - 
to-week gain- 
ers, with an 8% 

rise (No. 46 -43), 

followed by 
Geffen's Guns 
N' Roses (No. 
28), Capitol's Yellowcard (No. 29) and Co- 

lumbia /CRG's Switchfoot (No. 33), all up 
6%. Island /IDJMG's The Killers (No. 26) 

rise 5 %, while RCA /RMG's Velvet Revolv- 
er (No. 27) and J /RMG's Alicia Keys (No. 
32) are each up 2 %. 

Keith Urban 

Next week: 

A slew of new 
releases will 
be headed up 
by Lyric Street 
country rock- 
ers Rascal 
Flatts and 
Hollywood 
teen pop idol 
Hilary Duff, 
with Reprise's 
The Used, Rawkus 
Matador indie darli 
such's Brian Wilson 
Curve's Joss Stone 
week's Top 50. 

Chevelle 

rapper Talib Kweli, 
ngs Interpol, None - 
SmiLE album and S- 

all debuting on next 
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The Fourth Quarter 
Football and basketball coaches often put their star players in 

the lineup to start the critical fourth quarter of a game. The labels 
are doing the same this week, debuting new material from some 
of their heaviest hitters as we enter the final quarter of the year. 

U2 hit radio with "Vertigo," written by Bono and The Edge and 
produced by Steve Lillywhite. "Vertigo" has already debuted on 
the charts at the five formats where it 

is Going for Adds next week. It's No. 

17* at Triple A, No. 19* at Rock, No. 27* 

at Alternative, No. 39* at Hot AC and 
No. 41* at Active Rock. The single is our 
first look at the legendary band's up- 
coming album How to Dismantle an 

Atomic Bomb. U2 had a bit of a scare in 

July, when a copy of the album was sto- 

len during a photo shoot. Bono subse- 

quently announced that the band were not averse to the idea of 

releasing the album early via iTunes if there was a leak. 

As for the title of the highly anticipated project, listeners to The 

Zane Love Show on the U.K.'s Radio One were given a clue a few 

days before it was officially announced. They were given the ini- 

tials HTDAAB, and listeners then called in and offered their best 
guesses as to what they stood for, including Have They Done An- 

other Achtung Baby, Heading Toward Death and Always Believing, How 

to Dump an American Babe and How to Date Airhostesses and Blondes. 

In even more U2 news, the band has also been nominated as 

finalists for the 2005 class of the Rock and Roll Hall of Fame. They 
will find out if they've gained entry into 

the prestigious institution in November. 

Pop will get its first peek at Gwen 
Stefani's long- awaited debut solo CD 

as she presents "What You Waiting 
For ?" to the format. The album, Love, 

Angel, Music, Baby, will reach stores on 
Nov. 23 and features special guests An- 

dre 3000, Linda Perry and Nellee Hoop- 

er. No Doubt bassist Tony Kanal, who 

co-wrote the songs "Serious" and "Crash" for the album, also ap- 

pears. Besides branching out from No Doubt, Stefani is exploring 
the worlds of fashion and film. She will be debuting the fall col- 

lection of her L.A.M.B. clothing line and is set to make her big - 

screen debut, playing Jean Harlow in The Aviator, a Howard Hugh- 

es biopic starring Leonardo DiCaprio. 

It's as though nothing can stop them from putting out music, 

not even retirement or legal woes. Next week Jay -Z and R. Kelly 

arrive at Rhythmic and Urban outlets with two singles, "Big 

Chips" and "Don't Let Me Die." Both are taken from the pair's 
forthcoming joint album, The Best of Both Worlds: Unfinished Busi- 

ness, slated for release Oct. 26. Jay and R. previously teamed up 
for The Best of Both Worlds in 2002, but Kelly's legal troubles got in 

the way of their fully promoting the 
project. This time around things have 
changed. The two just kicked off a joint 

tour with shows scheduled through 
Thanksgiving weekend. 

Celine Dion is Going for Adds at AC 

with "Beautiful Boy," the lead single 

from her forthcoming CD Miracle. Just 
last weekend Dion welcomed the 1 mil- 

lionth guest to her Las Vegas show, A 

New Day. Amanda Gulbransen was awarded a Caesars Palace VIP 

package that included luxury accommodations, a $1,000 shopping 
spree at the Celine Dion Boutique, $5,000 in Caesars Palace chips, 

a private meet -and -greet with Dion and, of course, upgraded front - 

row tickets to the show. 

112 

Gwen Stefani 

. 

Celine Dion 

&'?GoingiovAdó 

CHR/POP 

Week Of 10/4/04 

DIDO Sand In My Shoes (Arista /RMG) 

GWEN STEFANI What You Waiting For? (lnterscopel 

LL COOL J Hush (Del Jam /IDJMG) 

SHIFTY Turning Me On (Maverick /WB) 

CHR/RHYTHMIC 

C.A.S.H. My, My, My (BlackGround /Universal) 

JACKI-0 HYING YANG TWINS Fine (TVT) 

JAYZ & R. KELLY Big Chips (ive /Roc A-Fdla /IDJMG) 

KRAYZIE BONE Get'chu Twizted (Bally) 

NINA SKY Tumid Me On (Next Plateau/Um-renal) 

R. KELLY & JAY -Z Don't Let Me Die (Jive/Roc -A- Fella /IDJMG) 

URBAN 

C.A.S.H. My, My, My (BiackGround /Universal) 

DE LA SOUL Shopping Bags (ADl /Sanctuary,SRG) 

JAY-Z & R. KELLY Big Chips (Jive /Roc-A-Feila/IDJMGI 

KRAYZIE BONE Get' chu Twizted (Belli) 

MARIO Let Me Love You (J/RMG) 

PITBULL Dammit Man (NV 
R. KELLY & JAY -Z Don't Let Me Die (Jive /RoAFella//DJMGI 

URBAN AC 

GERALD LEVEFT One M'Ilion Times (Atlantil 

COUNTRY 

DAVID BALL Louisiana Melody (Wildcatter /Quarterback) 

KERRY HARVICK Cowgirls (Lyric Street) 

MALIBU STORM Long Way To Fall (Rounded 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

TRACY BYRD Revenge Of A Middle -Aged Woman IBNA) 

UNCLE KRACKER Writing It Down (Lavaa/WamerBros.) 

AC 

CELINE DION Beautiful Boy (Epic) 

DANNY DARRO N Falling In Love fMighty) 

HOT AC 

MICK JAGGER L DAVE STEWART fISHERYL CROW 

Old Habits Oie Had (Virgin) 

MINDY SMITH Come To Jesus (Vanguard) 

U2 Vertigo (lnterscopel 

SMOOTH JAZZ 
DAN SIEGEL Inside Out (Native Language) 

JAMES VARGAS Lasting Impression (Ir,op,n 'W' Rhythm) 

MICHAEL MCDONALD Tracks Of My Tears (Motown /Umversall 

VORRIECE Missing You (Bay Sound) 

ROCK 

EARSHOT Someone (Warner Bros.) 

EXIES Ugly (Virgin) 

JET Look What You've Done (Atlantic) 

MICK JAGGER & DAVE STEWART fISHERYL CROW 
Old Habits Die Hard (Vkgm) 

SLIPKNOT Vermillion (Roadrunner!IDJMG) 

THREE DAYS GRACE Home (Jive /Zomba) 

U2 Vertigo (Interscope) 

ACTIVE ROCK 

EARSHOT Someone (Warner Bros.) 

EXIES Ugly (Virgin) 

JET Look What You've Done (Atlantic) 

SLIPKNOT Vermillion (Roadrunner //DJMG) 

THREE DAYS GRACE Home )Jive /Zomba) 

U2 Vertigo (lnterscope) 

ALTERNATIVE 

EARSHOT Someone (Warner Bros.) 

EXIES Ugly (Virgin) 

FRANZ FERDINAND This Fire (Domino/Epic) 

JET Look What You've Done (Atlantic) 

SLIPKNOT Vermillion (Roadrunner /IDJMGI 

STORY OF THE YEAR Sidewalks (Maverick/Reprise) 

THREE DAYS GRACE Home (Jive:Zomba) 

U2 Vertigo Onterscopei 

TRIPLE A 

AMERICAN MUSIC CLUB Another Morning (Merge) 

COWBOY JUNKIES My Wild Child (Zoe /Rounder) 

DAN DYER Great Ocean (Roxie /Reprise/ 

ECHOBELLY Ta Get Me Through The Good Times (Takeout) 

JET Look What You've Done (Atlantic) 

KASEY CHAMBERS Stronger (Warner Bros.) 

MICK JAGGER & DAVE STEWART fISHERYL CROW 
Old Habits Die Hard (Virgin) 

SHARON SHANNON What You Make It (Compass) 

U2 Vertigo (lnterscopel 

GOTAN PROJECT Inspiration - Espiracion (XL/Beggars) 

MARTHA'S TROUBLE Forget October (Aisling) 

RICHARD BUCKNER Dents And Shells (Merge) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei @radioandrecords. com. 
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A Perry Capital Corporation 

Jacobs 
Continued from Page 1 

just mirrored the overall economy. 
The economy isn't really booming, 
but it's getting better. And radio has 
grown this year. 

R &R: How do you feel about your 

company's stock price? 

TJ: I think it stinks. ILaughsJ I think 
Wall Street has radio out of favor right 
now, and they're misreading the fun- 

damentals of the business. There's a 

lot of talk that challenges from satel- 

lite radio, iPods and music download- 
ing have led to some fundamental 
changes in radio, but we don't see 
that. 

Particularly in the medium and 
smaller markets, we see that radio is 

very important to the local commu- 
nity. People relate to the local person- 
alities and like to get information and 
news about what's going on in the 
local community. They love to have a 
product that is customized, and we 
think that's the job of radio: to pro- 
duce programming that the local mar- 
ket wants to hear. As long as we do 
that, we think that the fundamentals 
are going to continue to be very 
sound. 

R &R: There's a lot of talk about an- 

other wave of consolidation coming. Are 

you in for the long haul, or would you 

consider merging or even selling Regent 

and starting over again? 

TJ: I answer this question the same 
way every time. Twice before we have 
demonstrated that if somebody came 
along and made us an offer that was 
too good for our shareholders for us 
to turn down, we won't turn it down. 
We have been approached by a num- 
ber of people, and we consistently say 
that if you can do a better job of creat- 
ing value for our shareholders than 
we can, we will have some serious 
conversations. So far, we haven't been 
convinced that anybody can do a bet- 
ter job for our shareholders than we 
have. 

That's not to say that somebody 
won't at some point, but my job as the 
CEO of a public company is to do the 
best job I can of creating value for our 
shareholders. It's not about personal 
ego or doing what Terry Jacobs wants 
to do; it's about what's in the best in- 
terests of the shareholders. And as 
long as the shareholders and my 
board want me to keep doing this, 
we're going to keep doing it. 

R &R Do you think the uncertainty 
surrounding the FCC's ownership rules 

has stymied the deal market? 

TJ: No, I don't think that people are 
reluctant to sell because of the FCC's 
rules, although it is kind of confusing 
as to what rules we're playing by. We 

hear rumors that the FCC has reinsti- 
tuted what they used to call red -flag- 
ging,but they don't call it red- flagging 
anymore, they just call it delaying. 
Now, with the Arbitron market defini- 
tion, it's hard to figure out which rules 
we're really playing by, and I'm not 
sure they even know. 

R &R: The Third Circuit Court of 
Appeals has granted the FCC permission 

to enact its new Arbitron -based market - 

definition rules. Will that affect the deal 

market? 

TJ: I really don't think that's going 

to have much of an impact. It's not 
clear yet whether they're going to 
grandfather existing situations, but I 

don't think that's going to change 
very much. 

R &R: Do you think deals that may 

have been percolating now have to be re- 

thought? 
TJ: There are situations where you 

may have to do some spinoffs that 
you might otherwise not have had to 

do, but, generally, if you're buying a 

cluster of stations, you always have 
some weak signals. One of the major 
changes [with the new FCC owner- 
ship rules] is that it's just the station 
count now, and it's not clear whether 
they're going to look at the economic 
impact in terms of revenue and share 
of market. The rules don't state if 
that's one of the criteria. 

R &R: Do you think someone will ap- 

peal the court's decision? 

TJ: Yes. No matter what gets done, 
something will get appealed. But who 
knows if they will hear it. The court 
always has a right to refuse to hear an 
appeal. 

R &R How long do you think it will 

be until the FCC has some certainty on 

its rules? 

TJ: Everybody is asking that ques- 
tion. We just don't know. 

R &R: Infinity has said that it plans 

to parcel out some underperforming sta- 

tions. Does it make sense for a company 

to cut down its station portfolio so under- 

performing stations don't drag down the 

bottom line? 

TJ: It's not clear what Infinity may 
or may not do, but if you look at the 
company, they are concentrated in the 
big markets, and I don't think they 
pay much attention to their smaller 
markets. 

A company that specializes in me- 
dium and small markets might find 
more opportunity there simply be- 
cause they know how to do it. Infin- 
ity knows how to run big -market ra- 
dio stations very well. I'm not sure 
they know how to run small- market 
stations very well, and there is a dif- 
ferent way to operate them. You need 
to concentrate more on the local con- 
tent and on developing relationships 
in the local market in the medium and 
smaller markets. 

R &R: What are your thoughts on the 

competitive threats from new technologies 

like satellite radio, digital music devices 

like iPods, and Internet radio? Some say 
radio is facing its biggest challenge since 

television came along. Do you agree? 

TJ: No. They said that when eight - 
tracks came along, when cassettes 
came along, when CDs came along 
and when DVDs came along. I think 
iPods are simply a replacement for 
eight- tracks and cassette players. 
There is a slight erosion of listeners, 
but that's because there are so many 
more opportunities, especially with 
the computer and cable. But I don't 
think there's anything that has really 
challenged radio any more than it's al- 
ready been challenged. Those things 
have always been out there. 

As far as satellite radio, it will fill a 
niche. But as long as they don't have 
the ability to insert local program- 
ming, they will not be a threat to our 
ability to attract advertising dollars. 

But I believe they're going to have to 
go to an advertising-supported model 
at some point, because I don't believe 
the subscription dollars will support 
their business model. It's a very ex- 

pensive process to keep all those sat- 
ellites going, and they bum through 
more cash than anybody I've ever 
seen. 

R &R: How will the emergence of digi- 

tal radio help terrestrial radio compete 

with these new challenges? 

TJ: Digital radio will improve the 
sound quality and put us on a level 
playing field in terms of sound qual- 
ity. Satellite radio companies like to 
tout that they have better sound qual- 
ity, but I think that will eventually go 
away as an advantage for them. I still 

believe that if radio does the job it 
needs to do, which is program to the 
local tastes of our community, radio 
can continue to be a healthy, growing 
business. Radio is an out-of -home ad- 
vertising medium, and nobody 
reaches the out -of -home audience 
better than radio does. It still puts 
people into advertisers' places of busi- 
ness. 

R &R: How do you react to claims that 

commercial clutter is chasing away listen- 

ers? 

TJ: In the late 1990s and early 
2000s, when Internet advertising was 
growing at such a rapid rate, the 
greed factor took over, and a lot of 
people started selling way more units 
than they should have simply because 
they could. In our company, we rec- 

ognized that a long time ago, and we 
have overcome that problem already. 
Now that we're seeing other people 
starting to do it, I think it's something 
that is going to be healthy for the in- 
dustry. As I've publicly stated, I ap- 
plaud what John Hogan and the Clear 
Channel folks announced they are 
going to do. 

R &R What is your favorite aspect of 

working in radio? 

TJ: It's a fun business, and there are 
some great people in this business. 
I've enjoyed being in radio for a long 
time. 

R &R: Are you considering retiring 
from radio any time soon? 

TJ: I've been working hard all my 
life, and I can't see myself happy in 
retirement. 

R &R What do you like to listen to? 

TJ: I like country music, and I like 
Sports. I like other formats, too, but 
I'd say those are my two favorites. 

R &R: What can the radio industry do 

to improve? 

TJ: One of my concerns is that I 

don't think we do enough to adver 
tise our own medium, and we don't 
do enough to promote ourselves. I 

would like to see us find a way to do 
more promotion of the things that we 
do right. 

One of the great things that dem- 
onstrates the effectiveness of radio 
is when you have disasters like 
we've had with the recent hurri- 
canes. Radio does a tremendous job 
of informing people when there is a 
problem. I also think we do a great 
job of programming to meet the lo- 
cal tastes of our audience, and we 
don't do nearly enough to promote 
what we really do. 
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BMG U.K. From The Inside 
Ged Doherty and David Field speak out 

he U.K. music market is entering a renaissance of 
sorts, and it's beginning to impact the U.S. and other 
territories worldwide. The changes caused by industry 
consolidation - like the recent Sony -BMG marriage - 
are affecting the artist -development process, and the 
usual marketplace challenges haven't gone away. 

Overcoming these obstacles re- 
quires a team with experience, fore- 
sight and a passion for the music. 
BMG U.K. President /Mu- 
sic Division Ged Doherty 
and head of A &R David 
Field recently shared with 
us their backgrounds, 
their challenges and their 
approach to the creative 
process. 

Doherty got his start 
as a college promoter, 
booking agent and artist 
manager (Paul Young). 
He parlayed his experience into a 
role as Epic's New York head of in- 
temational and rose to Sr. VP before 
returning to the U.K. as Managing 
Director of Columbia Records. Sev- 
eral years ago he moved to a simi- 
lar position, as Arista U.K.'s Man- 
aging Director, and subsequently 
received a promotion to President/ 
Music Division at BMG U.K. 

the mid -'90s Field moved to Los An- 
geles and joined the Sony Work 
Group, then returned to London once 

again to join Doherty at 
BMG. 

David 

"The singles chart is 

still the dominant 

factor in making and 

breaking new artists 

in the U.K., and it's 

still the fastest chart 

in the world." 
Ged Doherty 

Meanwhile, Doherty's head of 
A &R, David Field, has ping - ponged 
between the U.S. and U.K. so often 
that he deserves dual citizenship. 
Field began his career in London dur- 
ing the mid -'80s and reported to 
Elektra's Bob Krasnow before shift- 
ing to Capitol Records to work for 
one of our all-time favorites, beloved 
Capitol President Hale Milgrim. In 

Field 

The Singles Life 

Each territory presents 
unique impediments to 
breaking acts. Doherty ex- 
plains that the U.K. mar- 
ket has considerably few- 
er outlets to break music 
in different formats than 
the U.S., where there is a 

greater variety of radio stations, 
press, retail stores and marketing 
tools. 

He says, 'The singles chart is still 
the dominant factor in making and 
breaking new artists in the U.K., and 
it's still the fastest chart in the world, 
meaning that we don't get the time 
you have in the U.S. to develop an 
artist. In the U.K. a hit is often judged 
by how slowly it goes down the chart 
as opposed to how it works its way 
up the chart." 

Field says, "There is less music 
television in the U.K. outside the pop 
genre, which makes it difficult to ex- 
pose left-of-center artists. In addition, 
the music and style press has dimin- 
ished, and radio playlists are tough- 
er to get onto. The only answer, out- 
side of signings that play directly into 
the mainstream outlets, is artist de- 
velopment and some luck." 

The music business in the U.K. 
continues to change, and BMG and 
the other U.K. majors are facing the 
challenge of finding practical ways 
to overcome the obstacles that 
threaten the bottom line. Doherty 
says, "We're changing our business 
model because, as we' ve all seen, the 
consumption of music is ever in- 
creasing while our revenue tends to 
be ever decreasing. As a company, 
we're seeking ways to increase our 
participation in partnerships with 
our artists in as many revenue 
streams as possible." 

Some of the acts Doherty and Field 

are currently developing and that the 
U.S. music and media markets 
should be aware of include Natasha 

Bedingfield, The Honeymoon and 
Kasabian. Kasabian, in fact, are cap- 
turing strong specialty -show re- 
sponse stateside. Stations that have 
picked up the import of the band's 
self -titled debut include KITS /San 
Francisco; KDLD and KCRW in Los 
Angeles; WFNY /Boston; and KNRK/ 
Portland, OR 

Doherty's approach to signings is 

straightforward: "I look them in the 
eyes to see if they are a star or not. 
It's pretty simple." That philosophy 
has consistently yielded successes for 
Doherty, Field and BMG U.K. 

Sound Bites 

The International Federation of 
the Phonograpvc Industry announc- 
es that, effective Jan. 1, 2005, John 
Kennedy will take the helm as Chair- 
man/CEO. He replaces Jay Berman, 
who will phase out of his position 
over the next three months. Kennedy 
is a former President /COO of Uni- 
versal Music International and mem- 
ber of IFPI's main board. He's chaired 
the organization's European region- 
al board for the past two years. 

Unsigned British act Engerica 
grab import airplay for their track 
"The Smell," which could be corn- 
pared to a melding of Primus with 
System Of A Down and Butthole 
Surfers. A&R and publisher interest 
on both sides of the Atlantic have 
swelled due to airplay detections at 
WBCN /Boston; KTCL /Denver; 
KDLD /Los Angeles; KXTE /Las Ve- 

gas; KUPD /Phoenix; KPNT /St. Lou- 
is; KXRK /Salt Lake City; WAVF/ 
Charleston, SC; WEQX /Albany, NY; 

WEEO /Hagerstown, MD; KSPI/ 
Stillwater, OK; WWCD /Columbus, 

"There is less music 

television in the U.K. 

outside the pop 

genre, which makes 

it difficult to expose 

left-of- center 

artists." 
David Field 

Breed 77 

R&R Oztaber 1. 2004 

BREAKTHROUGH ARTIST FILE 

Country: U.K. 
Label: Albert Productions 
Signed by: James Cassidy 
A &R: James Cassidy 
Manager: Barry Campbell 
Agent: Paul Bolton, Helterskelter 
Album: Cultura 
Producers: Paul Hoare, James Cassidy 
Recorded at: Albert Studios, London 
Singles: The River, " 'Worlds on Fire" 
Other track: "La Ultima Hora" 
Website: www.breed77.net 
CD sales: 20,000 -plus albums U.K (released May 2004) 
Single sales: 'The River" U.K. Top 40, April 2004; 'Worlds on Fire" 
U.K. Top 40, April 2004 
Formats: Rock, Active Rock. Alternative 

The Scoop 
Breed 77 are a British rock act 

hailing originally from Gibraltar and 
Spain. They grew a fanatical fan base 
through touring in the U.K. before being 
signed to the Albert Productions label. 
Through touring combined with 
aggressive marketing, the first Breed 77 
single, 'The River," reached the U.K. 
Top 40 Singles Chart in April 2004. 

Breed 77 have seen their album sell 
a staggering 20,000 units in just four 
months. This incredible achievement 
has been accomplished exclusively via touring, press and word of 
mouth, with virtually no radio support. Such is the U.K. buzz on the act 
that sales are expected to exceed 50,000 before the end of 2004. 

What distinguishes Breed 77 is their "Latino acoustic" sound. 
Having grown up in a culture of traditional flamenco, they incorporate 
European and Eastern scaling into a blend of new rock that is edgy, 
exciting and unique. They were the only British rock act to play the 
main stage at the Download Festival in Donington, England this year, 
performing alongside monsters of rock Korn, Slipknot and Metallica - 
fine company indeed! The four- and five -star reviews for their perfor- 
mance heralded the coming of a neW and exciting force in British rock. 

L J 

OH; and KATT/Oklahoma City, as 
well as on XM Satellite Radio's Un- 
signed channel. Engerica are repre- 
sented by Warren Higgins, whose e- 
mail is utrren@engerica.com. 

Tim Bowen accepts a new posi- 
tion under the Sony BMG umbrella, 
as regional head overseeing the U.K., 
Australia, New Zealand and Canada 
markets. With Bowen taking on a 
bigger role, Sony U.K. Chairman/ 
CEO Rob Stringer is overseeing Sony 
BMG's operations in the U.K market. 
Bowen immediately announced that 
Denis "Sleep When You're Dead, 
Mate" Handlin will be the new 
Chairman/CEO for Australia. Han- 
dlin has headed up Sony Music and 
predecessor CBS Records for 20-odd 
years, and he nearly killed A &R 
Worldwide partners Jim McKeon 
and Steve Smith on a Midnight Oil 
junket to Sydney long ago. 

Alternative act Modest Mouse 
ink a long -term international pub- 
lishing arrangement with Famous 
Music, covering catalog and future 
recordings. The band is enjoying un- 
precedented international success 
with their Epic -signed album, Good 

News for People Who Love Bad News, 

A&R'd by Matt Marshall. 
Norwegian singer -songwriter 

Kate Kobra will be showcasing at 
London's Bush Hall on Oct. 5 at 

9:30pm. Kobra, formerly known as 
Kate Havnevik, has been writing and 
producing new material with Guy 
Sigsworth (Madonna, Seal, Annie 
Lennox, Frou Frou) and Timo Maas, 
as well as collaborating with Moby 
on tracks for his forthcoming album. 
Kobra is currently available for 
worldwide publishing and signing. 

Due to consolidation in the Sony 
BMG organization, David Landau 
will be leaving the company's film 
and TV department at the end of the 
year. 

Former DreamWorks A&R exec- 
utive Ron Handler (Papa Roach, 
Alien Ant Farm, Powerman 5000) has 
been in talks with major labels. He is 

considering offers for senior -level 
A &R positions with a number of East 
and West Coast -based majors. 

The U.K. concert business con- 
tinues to thrive. A recent report re- 
veals that folk festivals remain a key 
sector of the U.K's creative economy, 
having generated more than £82 mil- 
lion last year - equivalent to about 
$140 million. 

Send your unsigned or signed 
releases to: 

Sat Bisla 
A &R Worldwide 
449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, U.S.A. 

www.americanradiohistory.com

www.americanradiohistory.com


OLDIESICLASSIC ROCK 

* ADAM 
JACOBSON 

October 1. 2004 Rill 23 

Be True Tct Your r chool 
Scott Shannon serves up the oldies with new 24/7 format 

"This is my life's dream, so we gotta get this right," says 
Scott Shannon. After more than 30 years in the radio busi- 
ness, the legendary programmer remains a relentless per- 
fectionist. 

From tearing up nights as SuperShan at W MAK/ Nashville to famously mak- 
ing WRBQ (Q105) /Tampa and WHTZ (Z100) /New York enormously success- 
ful and imitated radio stations to gambling with a rock -oriented CHR format 
in Los Angeles and then returning to New York to compete against the very 
station he created, Shannon has always taken great care to make sure that 
what's coming out of the speakers is the best thing the listener has ever 
heard. 

He continues to serve as PD and morning co -host 
for ABC Radio Hot AC WPLJ /New York, a position he 
has held since returning to New York from KQLZ (Pirate 
Radio) /Los Angeles in April 1991, but for the past three months 
he's also spent time caring for a 24/7 Oldies offering from ABC 
Radio Networks that features a wide assortment of upbeat singles 
from rock 'n' roll's earliest days through the early 1970s. 

It's called "Scott Shannon's True Oldies Channel," and for 
good reason: Shannon is not only the channel's PD, he's also its 
sole air personality. And, he says, it's a nonstop radio party, 
playing nothing but his favorite music. 

"It's a 24- hour -a -day plug- and -play Oldies station," Shannon says. The for- 
mat officially launched on July 5, and it can currently be found in eight markets, 
including Los Angeles and San Diego. Six new affiliates are set to debut within 
the next two weeks. 

Shannon says that, with Oldies' 200 -song playlists and the format's push into 
the 1970s with such artists as Donna Summer, The Doobie Brothers, Billy Joel and 
Elton John, "as a listener, as a guy who cumes Oldies stations, I just found myself 
very unhappy." That prompted him to put together his own radio station. 

"At first it was going to be an Internet station, and then it evolved into a satel- 
lite station distributed by ABC," he says. "I was lucky enough to have a guy in 
Connecticut by the name of Iry Goldstein, who runs WREF -AM /Danbury, CT - the most powerful AM station north of New York City - who was crazy 

enough to have his station be the guinea pig for the format. That was fortu- 
nate for me, because I could hear it and then make changes and fine -tune it." 

Ever the stickler for quality, Shannon spent 90 days smoothing out the 
bumps he heard during the format's pre -launch phase. 

"I didn't know much about automation or syndica- 
tion, and [Goldstein] helped me get through the learning 

stages," Shannon says. 

Right Music, Proper Attitude 
"We've got a dedicated studio for the True Oldies Channel right 

next to my morning show studio at WPLJ," Shannon continues. "I 
also have my own studio at home in Westchester County that I do 
work from. 

"The neat thing about the station is that it's designed to be 
lean and mean, without a lot of distractions. The emphasis is 

on the music. 'It's the music, stupid.' It's all about the music, 
and the music mix is the most important thing about it, followed by the attitude of 
the radio station. It's like Pirate Radio with oldies." 

While music, in Shannon's opinion, may be the single most important ele- 
ment of the True Oldies Channel, the presence of Shannon himself gives the 
station a feeling found nowhere else on the radio landscape. "There's just enough 
of me in there, but not too much, like an overbearing rock 'n' roll Oldies DJ," he 
says. 

"I only talk about every three or four records. And when I do talk, I try to tell a 
story. We have features and hit -and -run interviews. We have countdowns, like the 
top five songs on this day from a different year every day. In addition, we do one- 
hit wonders and 'Forgotten 45s. "' 

The most important thing, Shannon says, is that his station features a wider 
variety of oldies. "It has a deeper library and more personality and more features 
than most Oldies stations," he says. "Most stations don't touch the '50s now, but 

Scott Shannon 

An Hour Of True Oldies 
Here's what you would have heard on Scott 
Shannon's True Oldies Channel it you were 

tuned in to the 4pm ET hour on Sept. 10. 

MARTHA & THE VANDELLAS Dancing In 

The Streets 

SURFARIS Wipe Out 

TOYS A Lover's Concerto 

PAUL ANKA Diana 

DUSTY SPRINGFIELD I Only Want To Be 

With You 

MARV JOHNSON You Got What It Takes 

MEL & TIM Backfield In Motion 

JEFFERSON AIRPLANE Somebody To Love 

JIMMY RUFFIN What Becomes Of The 

Brokenhearted 

GRASS ROOTS Sooner Or Later 

YOUNG RASCALS Mustang Sally 

BOBBY VEE Devil Or Angel 

STEVIE WONDER For Once In My Life 

CADILLACS Speedoo 

BEATLES I Don't Want To Spo I The Party 

SHIRELLES Will You Love Me Tomorrow 

PAUL REVERE & THE RAIDERS Hungry 

Solid Gold 
Shannon says listener reaction 

to the channel has been 'almost 
unbelievable." "The reaction from 
them and the affection they have 
for this music that we're playing 
are incredible," he says. "The alle- 
giance of the listeners is so power- 
ful that f can't believe there are so 
few people doing it." 

How did the idea for the True 
Oldies Channel come about' "When 
I was a kid, my first love was not 
radio, it was music," Shannon says. 
"But I couldn't play an instrument 
and I couldn't sing, so the next best 
thing was to listen to the music, 
and that evolved into playing the 
music. 

"Like a lot of radio bob's, I had 
my own little basement radio sta- 
tion with no listeners. It was just 
me and my Silvertone record 
player, and I'd cue 'em up and spin 
'em. This was in the late 1950s and 
early '60s - the music I grew up 
with." 

we play that music and also throw in a couple of songs from the early '70s. It's all 
about the feel of the music and the attitude." 

Does Shannon think there's been a general loss of excitement at Oldies radio? 
"The excitement level of Oldies radio has completely vanished," he says. "I'm not 
going to criticize all the stations, but there's an awful lot that do the 'Kool' format 
or 'Great Oldies, Great Fun' and such. 

"You listen to WCBS -FM /New York, and they're playing Billy Joel, or you lis- 
ten to KRTH /Los Angeles, where they play 'Brown Eyed Girl' five times a day. We 
decided to go a little bit deeper, but we haven't forgotten the theory of hits. 

Continued on Page 26 
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KGB /San Diego's Dave Rickards on career success and life challenges 
Dave Rickards, anchor of the Dave, Shelly & Chainsaw morn- 
ing show at Clear Channel Classic Rocker KGB /San Diego, 
knows he's a lucky guy. "This is a good job," he says. "They 
pay me well, and I'm able to take care of my family." Yet 
Rickards has paid his dues and overcome tragedy on the way 
to where he is now. 

Atter 14 years in America's Finest City on two radio stations and three differ- 
ent frequencies, Dave, Shelly & Chainsaw continues to enjoy stellar ratings boot, . 
after book. Rickards says much of that success is the result of one simple thing 
Everyone involved with the morning show loves his or her job. 

"I hate to sound boring and trite, but it really is true that when you like 
what you do for a living, you're going to be a better performer, no matter 
what the job is," he says. "Everybody on our show loves what they do. 
We've had people come in and out through the years, and the 'out' people 
are generally the ones who didn't love it as much as we do. 

"Shelly, Chainsaw and I - the three people who 
started on the show - we still like what we're 
doing after almost 15 years at KGB. We love it. Look 
at my partner Chainsaw. He comes to work and is writ- 
ing and directing a movie as well. It's crazy. He's taking on 
so much work, but he does it because he loves it." 

How did the show come to be? Thank Rickards for making an 
impulse excursion to San Diego over Labor Day weekend 1990 
and then answering an ad in R &R. 

"I had been out to San Diego purely on a whim, as a week- 
end getaway," he says. "I was living in Denver at the time and 
was out just tooling around. I usually listen around on the 
radio to see what it's like when I'm in a town I've never been 
to before, and I did that there. 

"When the weekend was up, I got back to Denver, where I was busy getting 
fired. I started looking at the want ads in R &R, and, sure enough, there was an ad 
for the anchor position on KGB's morning show. So I sent a tape." 

In The Beginning 
At KGB, morning hosts Mike Berger and Jeff Prescott had shifted across town 

to XTRA -FM (91X). Unbilled co-host Chainsaw stayed on and was charged with 
putting together a new show. Shelly Dunn was brought in from KDKB /Phoenix, 
but the anchor role was still up for grabs. 

"Anybody who looks for a talent by running an ad in R &R, where you ask for 
tapes, is forced to listen to a lot of stuff that is so not right," Rickards says. 
"Chainsaw was getting really depressed and not hearing anything that worked. 
So he took 'the Box of Broken Dreams,' the one with all these tapes in it, and got 
in his car. 

"He had this really nasty blue Honda Accord LX. He headed north on I -5, and 
he said he wasn't getting off the freeway until he found his new guy. He insists 
that he was ready to take his car across the Canadian border." 

Luckily, Chainsaw put Rickards' tape in his car stereo just as he approached 
the exit that led to his home. "He called me that afternoon," Rickards says. 

Rickards, Dunn and Chainsaw have seen a lot of changes since their humble 
beginnings at KGB. In 1994 the trio were given an opportunity to move to cross- 
town Active Rocker KIOZ (Rock 105), where they could "take the handcuffs off." 
One year later KIOZ moved to a more powerful signal that covers all of San 
Diego County, and not long after that Jacor went on a San Diego buying spree, 
purchasing KGB, 91X and Rock 105. When all was said and done, Jacor moved 
Dave, Shelly & Chainsaw back to KGB. 

Was Rickards convinced that KGB was the best home for his show? "I really 
wasn't at the time," he says. "I was reluctant to go back to KGB, because I liked 
being on a new -music radio station." 

The move back to KGB not only gave the station new life, it also solidified 
Dave, Shelly & Chainsaw as a major force in the market's morning show wars. 
Clear Channel eventually branded KGB as the Dave, Shelly & Chainsaw station, 
running same -day repeats of the program at night and having Chainsaw pro- 
vide sports reports for afternoon host Mojo Nixon. 

Talk Of The Town 
"When I'm done here and when I'm driving around in the car, I'm listening to 

Talk radio," Rickards says. "I actually listen to the Sports stations, and I'm fed up 

listening to the left wing and the right wing blaming each other. I'm sick of it. I 

used to be a big fan of political Talk radio, but I'm so sick of it." 
The comment is an interesting one for Rickards, who has never shied away from 

political commentary on his own program. "I'm telling it the way I believe people 
really think," he says. "I think I have my finger on the pulse of what people in this 
town think." 

To Rickards, Lave, Shelly & Chainsaw is a talk show that appeals to all San Diegans, 
not just classic rock lovers. "People don't listen to us because we can play Aerosmith 
better than anybody else," he says. "People listen to us because we are who we are, 
say what we say, and do what we do. You don't have to be a fan of classic rock to 
like our show, because we don't play it." 

Rickards also sees himself as a talk host rather than an air personality. "On a 
typical show, I II get here at Gam, and I'll play a five -minute song just to give me 
enough time to get in the studio and get it set up the way I like it," he says. "By 

10 after the hour we're ready to go, and, for the most part, I'm not going to 
play another song until we're going home. 

"The only reason I'll play a song is because I've got a funny one by 
Heywood Banks, a great comedian, or because we're 

iW doing a bit where we're talking about a particular topic 
and I happen to think of a song that underscores it. But 

even then I'm not going to play more than two songs in a 
show." 

Does that mean Rickards spends a lot of time doing show prep so 
he'll have enough to talk about? "I don't do show prep in terms of 
reading newspapers and cutting things out, but I have become - 
and I know how big -headed this sounds -a pretty good gauge of 

what life experiences are interesting to the audience," he says. 
"I go out and live my life every day, and if something interest- 

ing or funny happens, I take note of it. I'll bring up these life 
experiences, and we can sometimes run on that for 10 minutes, 

sometimes for tw 3 hours. 
"There are topics that you can bring up on the air that people can relate to. I'm a 

single parent now. I've got two daughters who are 12 and 8 years old, and if you're 
talking about you: kids, you're relating to so many people in the audience. If you're 
talking about sex, you're relating to everybody in the audience. 

"I've gone thrcugh some significant life changes over the past 20 months or so, 
and I've been puElic about that." 

Triumph Over Tragedy 
On Aug. 13, 2003, Dave's wife, Beth, died after suffering a heart attack four 

days earlier. She was 39. While she was not officially part of the show, KGB listen- 
ers got to know her through the on -air telephone conversations she had with her 
husband. 

Rickards initially took an indefinite leave of absence from the show to care for 
his family, but he returned to his regular morning routine just a few weeks later. "I 
have to assume that the support from all of San Diego was helpful, because I know 
no other way of life," he says. "I don't know what it's like for people who don't live 
this way." 

Stepping aside and giving up the morning show was never an option. "God, 
that would have been death for me," he says. "I need this job. When I had my wife's 
funeral and everything done, I took a week and a half off. By the time that was up, 
I needed to get ou: of the house and stop sitting around feeling sorry for myself. 

"I've always been that way. Whenever I've had any kind of crisis in my life, I 
always found solace in my work. I always used to throw myself into my work, and 
that's certainly what I did this time. Is that good? Is it bad? I don't know. I don't 
know any other w ay. 

"Sometimes wEen you get into one of those life- changing situations, you get to 
reassess your situation, and that was the case for me. I was able to look at it and go, 
'OK, I am a lucky son of a bitch, because this is a good job. They pay me well, and 
I'm able to take ca:e of my family.' 

"I have a housekeeper who comes to my house every weekday morning, and 
she's there when I'm leaving. She makes sure that my kids get up on time and that 
they have something to eat and get off to school on time. That's going to continue 
until I feel that my daughters are old enough to take care of themselves. But I'm 
lucky, because I pick them up from the bus when they get off from school, and we 
do homework, make dinner and hang out together. 

Dave R Ickards 

Continued on Pale 26 
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Contact Stuart McRae at 1- 866 -4- FORMAT 
24 Hour Formats 

RADIO NETWORKS 

IF YOU NEED ANY MORE PROOF THAT 

GETS RESULTS, RUN IT IN YOUR MARKET. 

( "Rock Machine ":3C TV ) 

"Rock Machine" is a huge hit for radia stations around the country. Perhaps it's because rack 

listeners identify with it and more importantly, remember who ran it. If you're in the market for 

an "untanned" TV commercial for your stetion, check out "Rock Machine" and many other tine. 

spots we've created for all formats. Go to magnetoworks.cam /radio or call us at 503.222.747T. 

MAGNETO BRAND 

ADVERTISING 
Television for radio 
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"There are many stations now that are playing pre -Beatles oldies, but they 
neglect 'Sittin' on the Dock of the Bay' and 'You've Lost That Lovin' Feeling' an i 
'Oh, Pretty Woman.' We play those songs, but we lower the rotation on then 
compared to some of the mainstream Oldies stations out there. 

"We play hit oldies, but we also play 'Kansas City' by Wilbert Harrison, and 
we play a lot of early Elvis. We play Chuck Berry. We play Fats Domino. We pla;, 
Connie Francis." 

Good Balance 
"There's a propensity for these new AM Oldies stations, like WSAI /Cincin- 

nati and WRLL /Chicago, to play pre -Beatles music," Shannon continues. 'T 
sampled those stations, and I didn't feel they were going to be successful in the 
long run, and I didn't feel that was the demo I wanted to be involved with. That'; 
not where I wanted to be saleswise. 

"Our True Oldies Channel is almost like a fraternity house party. It's a baby 
boomer station that plays 'Louie, Louie' and 'I Fought the Law.' It's the roots o= 

rock 'n' roll with a lot of fun and a lot of attitude. That's going to be the key to 
selling the channel to advertisers and potential affiliates." 

Shannon stresses that, to him, Oldies is a timeless format. "This station almos- 
sounds like a soundtrack to TV commercials," he says. "These are the songs tha- 
you hear in the movies and at parties. It's about feeling great. 

"But it's a modern radio station. We don't talk in between every record, anc 
we don't air the old PAMS jingles. What I'm doing is the new Music of Your Life 
If there's anybody playing Music of Your Life who can't sell it, they need to cal_ 

me. 
"People who are 58 through 62 years old these days aren't like people whc 

were that age 20 years ago. They're still young and still vibrant, they still go tc 
see The Rolling Stones, but they also like to hear Chubby Checker on the radio. 
And, I'm telling you, they've got plenty of money. 

"Radio and agencies and advertisers are missing out on these people. Two of 
the most powerful demos right now are teenage girls between the ages of 12 and 
16 and the baby boomers between 56 and 66 years old." 

Rock 'N' Roll Warhead 
Another important element of the True Oldies Channel is that it doesn't pre- 

tend to be a local radio station. "You don't hear a lot of choppiness in the delivery 
of the station," says Shannon. "We're not trying to be like some of these syndi- 
cated formats, and that makes it smoother. We don't use the 'magic calls,' where 
the local ID is popped in and they try to fool people into thinking it's local. People 
aren't that stupid. 

"Let's face it, I'm dealing with a lot of fringe FM stations and a lot of AM 
stations and some stations that don't have big numbers to start with, so this for- 
mat is what I call 'unific.' I am not even sure that's a real world, but what that 
means to me is oneness. It's like the warhead of a rocket. It's one channel, one 
disc jockey, one tone, one personality and one direction with the music." 

Will people tire of hearing Shannon all day and all night? "People don't care 
who is on the air," Shannon says. "In this format they want to hear the music. 
When I first went on with our test station in Connecticut, Iry Goldstein asked about 
how people were going to react with one person being on all day. He did an exten- 
sive research project where he had listeners call and write in, and not one person 
mentioned that it was the same guy on the air all day long. Nobody cared. 

"I think this is a service that Oldies listeners will use like a News station. 

Inside Scott Shannon 
R &R: Who started Street Talk at R &R? 

SS: I did. I was the first Street Talk writer ever. And I came up with the idea to put the 
music on the back page. I sat down one night with my friend Bob Wilson, and we 
were little inetriated. I said, "You know what you need to do? You need to make the 
music the most important thing about this. You need to become the bible of the music 
industry. How about just having the top 40 on the back page of R &R ?" Radio stations 
then started adding the highest record on R &R's chart that they weren't playing, and 
that's how you become a bible. 

R &R: if you had to pick an all -time favorite song, what would it be? 

SS: "Peggy Sue" by Buddy Holly. 

R &R: If you were to pick a certain era of music, what is your favorite? 

SS: I'm a big early '60s guy. I like 1960 through 1964. 

R &R: Will you ever again play "Maniac" by Michael Sembello? 

SS: If you do catch me playing it, I'll give you $1,000. One time at Z100, in the middle 
of the day, bac< when we were No. 1 in New York, we only played about 90 records. I 

went in to the midday disc jockey and handed him "Stairway to Heaven" and said, 
"Just throw the in." He screamed, "What ?" I replied, "Just throw it in. You got to keep 

'em on their toss. You got to keep 'em reeling and keep them guessing, and that 
definitely keeps them guessing." 

When you want to hear music from the '60s, you turn to this station. It's a power- 
ful, emotional presentation that hits you up alongside the head and says, 'Here's 
what we're doin. " 

Busy Schedule 
Shannon's typical day includes at least two hours dedicated to work on the 

True Oldies Channel, whether he is cutting fresh breaks for the next day's morning 
shift or scheduling the music. 

"I'm not a high -tech kind of guy," he says. "I'm still using carts on the WPLJ 
morning show. I have carts in my basement studio. But I understand the power of 
computers and high -tech broadcast equipment. 

"My morning show has breaks and information that refer to what's going on 
that day. In other words, if the kid on Jeopardy wins, I talk about it that morning. If 
there's a football game that evening, I talk about. There are at least four or five 
current breaks in the morning show and three or four that rotate all day long, so 
it's a very current- sounding radio station. 

"There's not a lot of yakking, but you can say what happened to Serena Will- 
iams last night at the U.S. Open. Those breaks are on the air within 30 minutes of 
when I record them. If something happens on the weekend, I update the breaks 
from my house." 

So, does he sleep anymore? "I will tell you this: I never imagined it was going to 
be as much work as it is," Shannon says. "Phil Hall, Director /Programming for 
ABC Radio Networks in Dallas, kind of oversold me on it. He said, 'This is going 
to be easy for you. It'll only take you a couple of hours a week.' It's actually about 
two hours a day, but it's fun, and it's rewarding, and, most important, it really 
gives me a chance to create great radio. It's gonna be a big, big success." 

To listen to Scott Shannon's True Oldies Channel, point your web browser to 
www.trueoldieschannel.com/live. 

Talk Host, Father, Actor 
Continued from Page 24 

"Everything that I do, one way or another, is generally going to end up on the 
air. If I end up taking my girls out to the movies, I'm going to be talking about that 
movie the next day on the air. I can talk about the fact that all I get to go to anymore 
are little -girl movies and what it's like for grown men in that situation. 

"For example, we went to Hawaii at spring break. I've always wanted to do 
that. What never occurred to me was that I would be walking around as a single 
guy with two little girls in Maui - not exactly the way I had the vacation set up. 
These are all things that turn into conversational bits for me, and I obviously don't 
live a unique life. I think 50% of parents these days are single. So, in one respect, 
the whole process of my becoming a single parent has brought a new, relatable 
wrinkle to the show." 

All Or None 
Could Rickards picture himself working anywhere other than San Diego? "Yeah, 

I can," he says. "But I don't want to right now." And what of syndication? "Some 
days we're totally local, but other days we're talking about a national issue or 
perhaps an emotional or human issue that has no specific angle toward the geog- 
raphy of home," he says. 

"In terms of syndicating the show, all we've ever done is put it on a station we 
bought in Temecula, CA, up in Riverside County. Would I syndicate the show? I 
always listen to the presentation. The only thing that frightens me about syndica- 
tion is having to deal with PDs. 

"We've established ourselves here in San Diego. We've proven ourselves to be a 

moneymaking, winning show, and any PD here who would have a problem with 
that can basically go to hell. But if we were to go to a new market and re- establish 
ourselves via syndication, we'd have to deal with nervous, hanky- twisting, panty - 
wringing PDs wha say, 'Gee, maybe you shouldn't do this or that.' I don't need to 
deal with that right now." 

While Rickards is the anchor of Dave, Shelly & Chainsaw, a sudden move to an- 
other radio station by either of his co-hosts "would be a very bad thing," he says. 

"I don't like my job very much when Shelly or Chainsaw are not here," he con- 
tinues. "If someone's taking a sick day, it's a noticeable thing for me as a performer. 
My sense of comfort really diminishes when Shelly or Chainsaw is not here. The 
rhythm is noticeably changed for the worse. 

"I hope that's rot the case for the audience, but I have to think they are in tune 
with the show enough to know that when one of the key players isn't there, it just 
doesn't sound right. Fortunately, that's never been a problem. And if one of them 
did say they were going to leave, I would do everything I could to talk them out of 
it." 
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Insert Clever ̀ Ivan 
Blows!' Joke Here 
It's the Hurricane Ivan post -game show, brought to you 
by Home Depot 

e've all seen the aftereffects of Hurricane Ivan's 
path of destruction through the Gulf Coast, but what 
was it like actually living through the storm? This 
week we talk to a few people who rode it out. 

Pensacola, FL took the brunt of the 
blow, while nearby Mobile was also 
rocked. "Thank God the 
storm took that last - 
minute jog to the east, 
which really spared us," 
says Tom "Jammer" Nay- 
lor, PD of WABB /Mobile. 
"We were told that if Ivan 
had remained on its orig- 
inal course and come right 
up the center of Mobile 
Bay, we would have had 
10-14 feet of water down- 
town." 

Naylor and crew were luckier 
than most: His station was one of the 
three or so in the market that re- 
mained on the air throughout Ivan's 
assault. "Which is funny, because 
we usually get knocked off during 
your average thunderstorm," says 
Naylor, who then attempts to de- 
scribe Ivan's fury: "The wind was 
screaming, the walls were shaking, 
and the windows were rattling. At 
least that's what I heard - I ran 
away." 

What Naylor means is, he fled 
briefly to a friend's grandmother's 

house in Mississippi be- 
fore the major part of the 
storm hit. "Looking back, 
I can honestly say that I 

don't know what was 
scarier: Ivan, or being 
stuck in the middle of 
Mississippi," he says. 

Camp Bernie 

In the days leading up 
to Ivan's landfall, Nay - 

lor's staff held several preparedness 
meetings. "We had a full staff meet- 
ing on Monday and a jock meeting 
on Tuesday, where we went over our 
preparations and alert levels," he 
says. Alert Level 1 was to remain 
music -intensive, interspersed with 
two or three updates per hour. Alert 
Level 2 was a 50/50 mix of music 
and information. 

"About six hours before the storm 
hit we ramped up to Alert Level 3, 

which was a full simulcast with Fox 
10 TV," says Naylor, whom you may 

Tom "Ja 
Nay 

mmer" 
lor 

BEHOLD IVAN'S RAGE WILN (Island 106) & WYYX (97X) PD Keith 

Allen should've been fleeing from this descending funnel as Ivan- spawned 

tornadoes touched down all around Panama City, FL, but the prospect of a hot 

sandwich at his favorite restaurant proved too alluring. 
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have seen on NBC -TV just after the 
storm blew through. 

"I had just finished reading this 
long list of closings and openings," 
he says. "I look up, and there's Brian 
Williams standing in the control 
room. I thought, 'Holy shit! NBC's 
Brian Freaking Williams is in my ra- 
dio station!' I had no idea he was 
coming in. I'm glad I had finished 
reading before I looked 
up; otherwise, I would 
have completely screwed 

Williams was in town, 
like hundreds of other re- 
porters, and had listened 
to WABB. "He told us our 
coverage was very local, 
very human and very 
moving," says Naylor. 
"He told us, 'I really wanted to come 
by and say hi. You guys deserved 
this story; your coverage was excel- 
lent.' How cool was that ?" 

NBC's camera crew captured life 

at WABB post -Ivan. Sleeping bags 
were strewn all over the dimly lit 
station, which was operating on 
emergency power. "It was like 
'Camp Bernie' around here," says 
Naylor, in a nod to WABB owner 
Bernie Dittman, who spent his usu- 
al long hours at the station helping 
out. "The place was full of nasty 
people who hadn't showered or 
slept much in four days." 

Up until Sept. 22, almost a week 
after the storm blew through, the 
station remained on Alert Level 2. 

"We're back to normal on the air 
now, but there are still a lot of peo- 
ple without power, and we had to 
be there for them," says Naylor, who 
reports that no one on staff suffered 
any damage. "Except for my men- 
tal breakdown," he says, laughing. 

A Little Freaky 

Over in Panama City, FL, hurricane 
virgin Keith Allen, PD of WILN 
(Island 106) & WYYX (97X), got his 
first taste of nature's fury. I've only 
been here 31/2 weeks, so it was some- 
thing I'd never experienced before, 
and it was a little freaky," Allen says. 

"But we consider ourselves very 
lucky. We didn't take the hit that 

WE'RE FEELING RELIEVED ALREADY In the wake of Hurricane 

Ivan, WYOK (Hot 104) /Mobile raised funds for relief efforts. Seen here are 

(back, I -r) former WYOK night guy B -Dub; WZYP/Huntsville, AL morning co- 

host Malty; and WYOK PD /midday personality Ted Striker, staffer 0 -Tip, street 

team leader Trey Swan, (front, I -r) morning co -host Heather Branch and interns 

Julie and Megan. 

Pensacola or Destin or Mobile took. 
The biggest problem we had was that 
the storm spawned a bunch of toma- 
does, and we had several touch- 
downs in the area. We had some 
deaths in the county, and 200 houses 
were damaged or destroyed." 

Biwigs pitching in to help 
seemed to be a common 
theme during this storm. 
Styles Media's cluster in 
Panama City also doubles 
as the company's head- 
quarters, so owners Kim 
Styles and Tom DiBacco 
set up camp in the studios. 
"At one point I'd been up 
for about 28 hours, and 
some of us tapped out to 

get two hours' sleep," Allen says. "As 
the hurricane was coming onshore, 
the owners were on the air." 

"One of the owners was produc- 
ing, and Kim was actually on -air, 
hosting. Tom DiBacco, during the 
middle of the hurricane, when he 
shouldn't have even been outside, 
went out to the transmitter to try to 
rewire things when we went 
down." 

At one point a tomado 
touched down about a 

mile from the studios, 
and power to the entire 
area was gone, but Styles' 
cluster managed to stay 
on the air for all but two 
hours - between 3-5am, 
when, hopefully, the gen- 
eral populace was trying 
to sleep through the mad- 
ness raging just beyond their walls. 

Allen's engineering staff em- 
ployed MacGyver -like skills to keep 
the stations on. "We did a talk show 
and took calls as long as we could," 
Allen says. "It was amazing. We 
kept losing phone lines, so we kept 
having to change our phone num- 
bers, and our engineering staff kept 
having to string wires up the stairs. 
At one point we were taking calls 
using a station cell phone." 

Allen's stations are teaming with 
a bunch of organizations to raise 
money for recovery and rebuilding. 

Ted S triker 

"We got hit, but I'm not blind to the 
fact that they got hit worse and that 
we were lucky," Allen says. "The 
state of Florida has been so devas- 
tated. The poor people here 
throughout the entire state - we 
can't take another one of these." 

Damage Report 

Once things calmed down, it was 
time to assess the damage. Ted Stri- 
ker, PD of Cumulus CHR /Pop 
WYOK /Mobile, says, "We're perfectly 

fine- except that the top two-thirds 
of our tower broke off and landed in 
the surrounding fields in three sec- 
fions." The tower was a cooperative 
TV /radio project, supporting WYOK 

and sisters WBLX /Mobile and 
WJLQ /Pensacola, as well as CC's 
WKSJ /Mobile and WPMI-TV. 

As we went to press, WYOK was 
back on the air at reduced power, 
along with WBLX, at reduced pow- 
er from an alternate site. WPMI was 
broadcasting its programming on 
sister WJTC -TV (UPN -44), while 
WJLQ and WKSJ remained silent. 

"Most of the damage is in 
Pensacola, which got hit 
hard," says Striker. "For 
now, we're on generator 
power at the station, but 
we're waiting for the 
power to come back, 
which could be as long 
as three weeks." 

Helping out takes dif- 
ferent forms. Check out 
what some Clear Channel 
workers are doing: "A lot 

of employees here in Birmingham 
have gone down and are relieving 
the folks at our stations in Pensaco- 
la, which really got hit hardest," says 
WQEN (103.7 The Q) /Birmingham 
PD Tommy Chuck. 

"They're giving those guys a cou- 
ple of days off, because they've been 
going nonstop since it happened. 
We got hit hard, but we really didn't 
get nailed. There were a lot of trees 
down and high water and tons of 
rain and gusting winds here, but 
nothing like what they experienced 
down on the coast." 

Tommy Chuck 
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MEllIABASE 

ARTIST TITLE LABELISI 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

Iool 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS Most Added® 

MAROON 5 She Will Be Loved (Octone/J/RMG) 8112 -59 641820 14 12110 www- rradds.com 
AVRIL LAVIGNE My Happy Ending (Arista /RMG) 773? +111 598424 14 12110 

ARTIST T T.E LABELS, ADDS 
ASHLEE SIMPSON Pieces Of Me (Geffen) 7099 -566 580113 19 12010 

EMINEM Just Lase It (Shady /Aftermath/lnterscope/ 111 
BLACK EYED PEAS Let's Get It Started (A &M /lnterscope/ 624' +80 478892 15 11810 LINDSAY LORAN Rumors (Casablanca /Universal/ 53 

RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 6106 +209 468694 16 11810 KEVIN LYTTLE Drive Me Crazy (Atlantic) 23 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 5598 +664 424192 10 11012 
BRITNEY SPEARS My Prerogative (Jive /Zomba) 18 

LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 541E +74 420241 12 10910 
GAVIN DEGRAW I Don't Want To Be (J /RMG) 15 

TRICK DADDY Let's Go (Slip -NSdde /Atlantic) 11 

JOJO Leave (Get Out) (BlackGround /Universal) 4739 -330 332434 25 11910 SIMPLE PLAN Welcome Ta My Life (Lava) 10 

KELLY CLARKSON Breakaway (Hollywood) 4568 +499 379085 10 10512 NELLY fIC. AGUILERA Tilt Ya Head Back (Denty /fo'Reel/Universal) 10 

DESTINY'S CHILD Lose My Breath (Columbia) 4441 +1509 329387 3 11910 
NELLY Over And Over (Derrty /fo'Reel /Universal) 10 

ALICIA KEYS If I Ain't Got You (J /RMG) 4404 +11 347160 21 11210 
DIRTY VEGAS Walk Into The Sun (Capitol) 9 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 4240 -355 278952 12 10910 

FINGER ELEVEN One Thing (Windup) 4084 +93 299389 19 10611 

CHRISTINA MILIAN Dip It Low (island /1DJMG) 3994 -527 296285 24 11410 

LINKIN PARK Breaking The Habit (Warner Bros.) 3985 -62 274686 10 11410 

TERROR SQUAD Lean Back (Universal) 3942 +171 313888 9 8411 Most 
BOWLING FOR SOUP 1985 (Siivertone /Jive /Zomba) 3614 +175 220104 9 11210 Increased Plays 
SEETHER fIAMY LEE Broken (Windup) 3462 +271 223849 8 10211 Toro 

NINA SKY Move Ya Body (Next Plateau /Universal) 3228 -928 246158 18 10810 
PLAY 

WREASE 

KEVIN LYTTLE Turn Me On (Atlantic) 3133 540 293583 19 11510 DESTINY'S CHILD Lose My Breath (Columbia) +1509 

SWITCHF DOT Dare You To Move (Red Ink/Columbia) 3039 +269 207794 9 10813 
EMINEM Just Lose It (Shady /Aftermath /lnterscope) +1125 

BRITNEY SPEARS My Prerogative (Jive /Zomba/ +950 
USHER fIALICIA KEYS My Boo (Laface /Zomba) 2990 +465 229096 4 10716 

CIARA fIPETEY PABLO Goodies (Laface/Zomba) +664 

ASHLEE SIMPSON Shadow (Geffen) 2791 +299 222721 5 11513 KELLY CLARKSON Breakaway (Hollywood) +499 

NELLY My Place (Derrty /fo'Reel /Universal) 2574 -951 147895 11 11110 USHER fIALICIA KEYS My Boo (LafacelZomba) +465 

JUVENILE Slow Motion (Cash Money /Universal) 2422 -522 155311 14 8810 
SIMPLE PLAN Welcome To My Life (Lava) +424 

NELLY fIC. AGUILERA Tilt Ya Head Back (Denty /fo'Ree/Universa /) +417 
C. AGUILERA fIM. ELLIOTT Car Wash (DreamWorks /Geffen /lnterscope/ 2295 -436 111891 5 10210 

JOJO Baby It's You (BlackGround/Universal) +403 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /Fo'Reel /Universal) 2254 +417 198522 4 82110 TRICK DADDY Let's Go (Shp-N-Slide /Atlantic) +372 

HILARY DUFF Fly (Buena Vista /Hollywood) 1785 B4 92262 7 9610 

NITTY Nasty Girl (Rostrum /Universal) 1772 +170 126006 7 5714 

BRITNEY SPEARS My Prerogative (Jive /Zomba) 1717 +950 136603 2 110118 

JOJO Baby Its You (BlackGround /Universal) 1627 +403 139520 3 9116 

FRANZ FERDINAND Take Me Out (Domino /Epic) 1564 +138 65831 8 8310 

VANESSA CARLTON White Houses (A &M /lnterscope) 1509 +177 78927 6 9616 New &Active 
KILLERS Somebody Told Me (Island /IDJMG) 1431 +155 48895 6 8714 

SKYE SWEETNAM Tangled Up In Me (Capitol) 1398 +102 41036 7 81/1 
THREE DAYS GRACE Just Like You (JivelZomba) 

Total Plays: 490, Total Stations: 49, Adds: 1 

GOOD CHARLOTTE Predictable (Epic) 1331 +290 66464 3 8015 
CROSSFADE Cold (Columbia) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 1293 430 53012 9 8810 Total Plays: 438, Total Stations: 41, Adds: 0 

USHER Confessions Part 2 (Laface /Zomba[ 1240 162 71826 20 10210 JOSS STONE You Had Me IS-Curve/WC) 

SIMPLE PLAN Welcome To My Life (Lava) 1238 +424 95821 2 83110 
Total Plays: 428, Total Stations: 44, Adds: 5 

BUSTED What I Go To School For (Universal) 
TRICK DADDY Let's Go (Slip .41-Slide/Atlantic) 1233 +372 78496 2 65111 Total Plays: 367, Total Stations: 39, Adds: 1 

EMINEM Just Lose It (Shady /Aftermath /Interscope) 1125 +1125 129749 1 1111111 N.O.R.E. fININA SKY & DADDY... Oye Mi Canto (Del Jam /IGJMG) 

AKON fISTYLES P. Locked Up (SRC /Universal) 1103 +226 72897 3 3615 Total Plays: 322, Total Stations: 17, Adds: 8 

MIS-TEED One Night Stand (Reprise) 940 +64 32559 3 6514 
JESSE MCCARTNEY Beautiful Soul (Hollywood) 

Total Plays: 292, Total Stations: 38, Adds: 6 

CHRISTINA MILIAN fIJOE BUDDEN Whatever U Want (Island /LDJMG) 891 +303 50040 1 7917 
JOHN MAYER Daughters (Aware /Columbia) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 851 -37 41576 18 6210 Total Plays: 240, Total Stations: 19, Adds: 4 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 807 +205 35858 3 63115 LINDSAY LOHAN Rumors (Casablanca /Universal) 

YELLOWCARD Only One (Capitol) 799 +75 28297 2 5711 
Total Plays: 234, Total Stations: 71, Adds: 53 

LL COOL J Hush (Del Jam //DJMG) 
012 How Come (Shady /lnterscope) 709 166 41395 16 8410 Total Plays: 230, Total Stations: 19, Adds: 6 

MONICA U Should've Known Better (J /RMG) 669 -113 26719 6 5410 KEVIN LYTTLE Drive Me Crazy (At /antic) 

LLOYD f /ASHANTI Southside (Murder Inc. /Del Jam /IDJMGL 599 -338 30517 10 5010 Total Plays: 43, Total Stations: 26, Adds: 23 

121 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tote plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each liaypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2004. Arbitron Inc.). 02004, R &R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

On Time. Every Time. 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 75,000+ Song Library 

All Formats & International Titles On -Time Delivery 
HC6KS 

U N L I M I T E D 

The WirNi Premier Moak Hoak S.rìa ® falb IIYOb 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452- HOOK (4665) 
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ARTIST TITLE LABEL(S) 

® October 1, 2004 

MAROON 5 She Will Be Loved /Octane /J /RMG) 

AVRIL LAVIGNE My Happy Ending (Arista /HMG/ 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 

RYAN CABRERA On The Way Down (E.V.L.A. /Atlantic) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

LIL' FLIP Sunshine (Such Free /loud /Columbia) 

JOJO Leave (Get Out) (BlackGround /Universal) 

CIARA f /PETEY PABLO Goodies (LaFace /Zombal 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

SEETHER f /AMY LEE Broken (Wind -up) 

FINGER ELEVEN One Thing (Wind -up) 

KELLY CLARKSON Breakaway (Hollywood) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

DESTINY'S CHILD Lose My Breath (Columbia) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

KEVIN LYTTLE Turn Me On (Atlantic) 

USHER fIALICIA KEYS My Boo (LaFace /Zombal 

NINA SKY Move Ya Body (Next Plateau /Universal) 

SWITCHFOOT Dare You To Move (Redlnk/Columbia) 

C. AGUILERA fIM. ELLIOTT Car Wash (Dream Works /Geffen /lnterscope) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

ASHLEE SIMPSON Shadow (Geffen) 

NELLY My Place (Derrty /Fo'Ree/ /Universal) 

TERROR SQUAD Lean Back (Universal) 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /Fo'Reel /Universal) 

HILARY DUFF Fly (Buena Vista /Hollywood) 

JUVENILE Slow Motion (CashMoney /Universal) 

NITTY Nasty Girl (Rostrum /Universal) 

JOJO Baby It's You (BlackGround /Universal) 

VANESSA CARLTON White Houses (A &M /lnterscope) 

FEEL She Makes Makeup Look Good (Curb) 

BRITNEY SPEARS My Prerogative (Jive /Zomba) 

KILLERS Somebody Told Me (island /JDJMS) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 

USHER Confessions Part 2 (LaFace /Zomba) 

FRICKIN' A Trend (Toucan Cove /AlertEntertainment) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

GOOD CHARLOTTE Predictable (Epic) 

BURKE RONEY Wendy (RWorid /Ryko) 

EMINEM Just Lose It (Shady /Aftermath /lnterscope) 

TOM KAFAFIAN Can't Change Me (Great Escape) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

TRICK DADDY Let's Go (Slip -N- Slide /Atlantic) 

SIMPLE PLAN Welcome To My Life (Lava) 

AKON f /STYLES P. Locked Up (SRC /Universal) 

SKYE SWEETNAM Tangled Up In Me (Capitol) 

BROOKE HOGAN Everything To Me (Transcontinental /I.4) 

CHRISTINA MILIAN WOE BUDDEN Whatever U Want (Island /IDJMG) 

LLOYD fIASHANTI Southside (Murder lnc. /DefJam /IDJMG) 

TOTAL 
PLAYS 

3674 

3435 

3233 

3203 

3007 

2480 

2321 

2147 

2117 

2106 

2057 

2038 

2025 

1960 

1524 

1480 

1427 

1413 

1396 

1376 

1375 

1357 

1339 

1314 

1144 

985 

892 

775 

764 

713 

675 

550 

548 

540 

536 

464 

460 

456 

412 

400 

391 

384 

354 

349 

348 

295 

288 

279 

267 

266 

59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 
© 2004 Radio & Records. 

1- TOTAL WEEKS ON TOTAL STATIONS/ 

PLAYS AUDIENCE CHART ADDS 

100) 

+46 69588 14 5910 

+38 65225 15 5710 

+113 60975 15 5710 

+238 60676 13 5710 

-193 56527 18 5510 

+390 44433 10 4910 

-205 44907 24 5010 

+288 39175 9 5111 

+149 38061 9 5310 

+120 37716 10 5410 

+5 37613 18 5110 

+242 38996 10 5011 

+126 37053 11 5012 

-112 36118 9 5011 

+638 28315 3 5415 

-472 29275 25 4211 

-602 25838 19 3710 

+352 26957 4 4913 

-628 23260 16 3710 

+26 24973 8 5012 

-46 24245 5 4410 

-176 23459 20 3810 

+154 23401 4 5112 

-618 22980 11 3410 

+43 21568 7 4310 

+162 18938 3 4416 

-47 16333 6 3812 

-221 15163 12 2510 

+109 13418 4 3312 

+248 14998 3 4018 

+42 14325 6 3511 

+1 9023 9 1510 

+408 10213 1 41119 

+83 9845 3 3012 

-105 8813 9 2511 

-159 8716 17 2010 

-57 9101 12 1410 

-54 7822 18 1411 

+75 8670 3 2412 

+4 5766 6 1210 

+391 7684 1 48148 

0 5195 5 1010 

+27 5967 5 1911 

+134 6096 2 2613 

+138 7621 1 2818 

+45 5477 2 1613 

+34 4549 6 1610 

-17 6026 12 1310 

+191 5180 1 2417 

-97 3574 7 910 

Most Added 
www. rrindicator. com 

ARTIST _ -EE_5 

EMINEM Just Lose It (ShadylAftermathllnterscopel 

BRITNEY SPEARS My Prerogative /Jive /Zombal 

LINDSAY LOHAN Rumors (Casablanca /Universal/ 

JOJO Baby Its You (BlackGroundlUniversal) 

SIMPLE PLAN Welcome To My Life (Lava/ 

C. MILIAN f /J. BUDDEN Whatever U Want (ts /and)IDJMG) 

NELLY RC. AGUILERA Tilt Ya Head Back (Derry /Fo'Reel /Universal) 

NELLY Over And Over (Oerrty /Fo'Reel /Universal) 

DESTINY'S CHILD Lose My Breath (Columbia/ 

LL COOL J Hush (OBI Jam (IDJMG) 

DAVID MARTIN Chillin' (Independent) 

N.O.R.E. f /NINA SKY & DADDY... Oye Mi Canto (Del Jam /IDJMG) 

USHER f /ALICIA KEYS My Boo Ilaface /Zombal 

TRICK DADDY Let's Go (SIipNShde /At(antic) 

AKON UISTYLES P. Locked Up (SRC /Universal/ 

AARON BRADY Admit It's Over (Independent) 

KEVIN LYTTLE Drive Me Crazy (At/antic) 

Most 
Increased Plays 

ADDS 

48 

19 

15 

8 

8 

7 

6 

6 

5 

5 

5 

4 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

ARTIST' 
" 

-: __- _ INCREASE 

DESTINY'S CHILD Lose My Breath (Columbia) +638 

BRITNEY SPEARS My Prerogative (JivelZomba) +408 

EMINEM Just Lose It (Shady /Altermathllnterscopel +391 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) +390 

USHER fIALICIA KEYS My Boo (LafacelZombal +352 

CIARA f /PETEY PABLO Goodies (laface /Zomba) +288 

JOJO Baby It's You (BlackGround /Universal) +248 

KELLY CLARKSON Breakaway 'Hollywood) +242 

RYAN CABRERA On The Way Down (E.V.L.A.lAtlantic) +238 

C. MILIAN 11J. BUDDEN Whatever U Want (Island /IDJMG) +191 

NELLY f /C. AGUILERA Tilt Ya Head Back /Derry /Fo'ReeJUnversaI) +162 

ASHLEE SIMPSON Shadow (Geffen) +154 

LINDSAY LOHAN Rumors (CasablancalUniversal) +150 

BOWLING FOR SOUP 1985 (Si/venom/Jive/Zomba) +149 

SIMPLE PLAN Welcome To My Life (Lava) +138 

TRICK DADDY Let's Go ISl NSlide /Atlantic) +134 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) +126 

SEETHER f /AMY LEE Broken (Windup) +120 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) +113 

NITTY Nasty Girl (Rostrum /Universal) +109 

KILLERS Somebody Told Me (IslandlIDJMG) +83 

GOOD CHARLOTTE Predictable (Epic) +75 

LL COOL J Hush (De1Jam /IDJMG) +51 

MAROON 5 She Will Be Loved (Dctone /J /RMG) +46 

AKON f /STYLES P. Locked Up /SRC /Universal) +45 

NELLY Over And Over (Derry /fo'Reel /Universal) +45 

JESSE MCCARTNEY Beautiful Soul (Hollywood) +44 

TERROR SQUAD Lean Back (Universal) +43 

VANESSA CARLTON White Houses (A &Mllnterscopel +42 

U2 Vertigo /lnterscope/ +41 

The R &R Annual Subscription Package Delivers The Most For Your Money 

071sigg El g' am Tg 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THEINDUSTRYSNEWSPAPER 
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OM 'ME 
RECORD 

In Fayetteville, AR we at KMXF are 
gearing up for another exciting year of, 
hopefully, watching the Razorback 
football team win some games. If not, 
at least we have our music! Right 
now we're playing several solid hits, 

Ike Douglas " with songs like Avril Lavigne's "My 
PD, KMXF /Fayetteville, AR Happy Ending," Maroon 5's "She Will 

Be Loved," Ryan Cabrera's "On the 
Way Down" and Black Eyed Peas' "Let's Get It 
Started." We're having good luck on the phones with 
Finger Eleven's "One Thing," Modest Mouse's "Float On," 
Nelly's "My Place," Houston's "I Like That" and Counting 
Crows' "Accidentally in Love." Some titles that have been 

working for us at night include Ciara's "Goodies" and the new song 
from Frickin' A, `Trend." These are two songs you should at least put 
into your nighttime rotation - now! And, finally, we have experi- 
enced some early hit indication from our listeners on these titles: 
Switchfoot's "Dare You to Move," Bowling For Soup's "1985" and Dash- 
board Confessional's "Vindicated." R.I.P Rick James, and go Razor- 
backs! 

Maroon 5 (Octone /J /RMG) hold on 
to No. 1, while Avril Lavigne 

(Arista/RMG) trades places with Ashlee 
Simpson (Geffen), putting them at Nos. 
2* and 3, respectively ... Ciara f /Petey 
Pablo (LaFace /Zomba) move up 8 -6` ... 
Kelly Clarkson (Hollywood) cracks the 
top 10, rising 13 -9`. She's followed by 
Destiny's Child (Columbia), who score 
Most Increased Plays for the third week in a row, up 1,509 and rock- 
eting 23 -10* ... Finger Eleven (Wind -up) are simmering right below 
the top 10, jumping 15 -13* ... Seether f /Amy Lee (Wind -up) kick up 
21 -18* ... Usher f /Alicia Keys (LaFace /Zomba) climb 26 -22 *, with 
Ashlee Simpson (Geffen) hot on their heels as she jumps 27 -23` ... 

Nelly f /Christina Aguilera (Derrty /Fo' Reel /Universal) tilt up 29 -27* 
Nitty (Rostrum /Universal) rises 31 -29* ... Britney Spears (Jive/ 

Zomba) vaults 47 -30* ... JoJo's (BlackGround/Universal) followup runs 
up 37 -31 * ... Simple Plan (Lava) jump 45 -39`, with Trick Daddy (Slip - 
N -Slide /Atlantic) rolling up 44 -40' right behind them ... The Killers (Is- 
land /IDJMG) rise 36 -34`, and Good Charlotte (Epic) predictably as- 
cend 38 -36* ... Chart debuts: Eminem (Shady /Aftermath /Interscope) 
at No. 41* (he also picks up Most Added, with an incredible 111 adds) 
and Christina Milian f /Joe Budden (Island /IDJMG) at No. 44 *. 

- Keith Berman, Associate Radio Editor 

i 

ARTIST: Gavin DeGraw 

LABEL: J /RMG 
By CARRIE HAYWARD /ASSOCIATE EDITOR 

Gavin DeGraw's success story, like his 
music, is something of a new twist on 

a time -worn tale. Unlike many of today's 
stars, he has built his reputation and fol- 
lowing more through hard work than 
dumb luck (or reality -TV appearances). 
And while the story has its fairy -tale ele- 
ments - garnering a record -deal offer af- 
ter his first gig playing Clive Davis' art- 
ist- breaking Grammy party - 
it's what DeGraw has done 
with those breaks that sets 
him apart. 

DeGraw has been playing 
and singing since the age of 8, 

and he took up songwriting 
when his family got tired of 
hearing Elton John and Billy 
Joel tunes. Discovering the 
sounds of Sam Cooke and Ray Charles 
opened up a whole new world for the 
young artist, affecting his songwriting and 
his vocal delivery. 

Although he tried studying music at 
Ithaca College in New York and, later, 
Berklee College of Music in Boston, 
DeGraw dropped out of both within a year. 
The singer -songwriter eventually moved 
back home to the Catskill Mountains in 
upstate New York and worked as a 
manual laborer co save up for his move to 
Manhattan in 1998. 

DeGraw's formula for success as a mu- 
sician proved to be the tried -and -true: 
working a series of day jobs while gigging 
regularly at night. Although he was of- 
fered a development deal by RCA Records 
after his fast gig, he chose instead to hone 
his skills through more writing and per- 
forming. In 1999 DeGraw jumped the line 
at amateur night at the Upper West Side 
ballroom Wilson's by pretending to be a 
professional and so impressed club owner 

Debbie Wilson that she signed on to be his 
manager the next day. 

However, the rest was not history. De- 
Graw continued to perform, working his way 
up to residencies at local clubs and opening 
slots at larger venues. Wilson introduced 
him to producer Nile Rodgers, who brought 
DeGraw to the attention of legendary 
starmaker Clive Davis. Davis was so im- 
pressed he asked DeGraw to perform at his 
annual pre- Grammy fete - an honor pre- 
viously bestowed upon then -unknown Alicia 
Keys. Then the rest was history. 

DeGraw signed with Davis' J Records 
and went to Los Angeles to record his de- 

but album, Chariot. Working 
in the studio was a new pro- 
cess for an artist who had been 
almost exclusively a per- 
former. "At first I felt out of my 
element, because you have to 
learn the language and the 
science of making a record," 
DeGraw says. "It's a real pro- 
cess to get to the point where 

it doesn't sound like it's a process." 
He has applied the same work ethic to 

supporting the album through appearances 
and interviews, and the effort is paying off. 
DeGraw has developed a strong fan base, 
his song "I Don't Wanna Be" became the 
theme to the WB's One Tree Hill, his album 
has sold more than 300,000 copies, and this 
summer's headlining tour sold out. 

Now DeGraw has taken the unusual 
step of re- releasing his debut as a double 
album featuring a disc of new live acous- 
tic recordings. Called Chariot Stripped, 
the second disc is the result of a two -day 
N.Y.C. recording session in which DeGraw 
and a cherry- picked roster of musicians 
performed the 11 songs from the original 
Chariot album live. 

Of his building buzz, DeGraw says, "I'm 
not that interested in being liked for the 
wrong reasons. Writing and playing songs 
and making a connection with people - 
those things make a lot more sense to me 
than trying to be the next big thing." 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
e Durable 

Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 
ri @reefindustries.com www.reefindustries.com 

;*1--- 
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rl rrI1rIV 

Artist Title (Label) 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 10/1/04 

TW 

KELLY CLARKSON Breakaway (Hollywood) 

MAROON 5 She Will Be Loved (Octone/J /RMG) 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

4.35 

4.26 

4.16 

RYAN CABRERA On The Way Down (E.V.L.A.lAt /antic) 4.08 

SWITCHFOOT Dare You To Move (Red /nk /Columbia/ 4.08 

SEETHER fIAMY LEE Broken (Windup) 4.04 

BOWLING FOR SOUP 1985 (Silvertone /JivelZombal 4.02 

ASHLEE SIMPSON Shadow (Geffen) 3.97 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.92 

DASHBOARD C. Vindicated (Vagrantllnterscope) 3.90 

FINGER ELEVEN One Thing (Wind-up) 3.89 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3.86 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscopel 3.82 

JOJO Leave (Get Out) (BlackGround /Universal) 3.81 

H008ASTANK The Reason (Island /IDJMG) 3.76 

ALICIA KEYS It I Ain't Got You (J /RMG) 3.61 

NELLY My Place (Derrty /fo'Reel /Universal) 3.55 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 3.47 

HILARY DUFF Fly (Buena Vista /Hollywood) 147 

USHER Confessions Part 2 (laface/Zomba) 3.46 

CIARA fIPETEY PABLO Goodies (Laface /Zamba) 3.46 

C. AGUILERA... Car Wash (DreamWorks /Geffeidbuerscopel 3.45 

USHER IIALICIA KEYS My Boo (LafacelZomba) 3.42 

CHRISTINA MILIAN Dip It Low (Island/0JMGI 3.39 

NINA SKY Move Ya Body (Next Plateau/Universal) 3.34 

LIL' FLIP Sunshine (Sucka free /Loud/Columbia) 3.34 

TERROR SQUAD Lean Back (Universal) 3.34 

KEVIN LYTTLE Turn Me On (Atlantic) 3.29 

JUVENILE Slow Motion (Cash Money /Universal/ 3.19 

w w w 
LW Famil. Burn 12-17 18-24 25-34 

4.30 90% 10% 4.49 4.36 4.39 

4.19 97% 26% 4.36 4.25 4.39 

4.07 99% 26% 4.21 4.21 4.12 

4.09 91% 14% 4.27 4.12 3.95 

4.07 83% 13% 4.26 4.11 4.03 

3.92 81% 15% 4.09 4.04 4.11 

4.00 83% 13% 4.44 3.79 3.85 

83% 13% 4.26 3.98 3.94 

3.82 90% 23% 3.82 3.92 4.08 

65% 13% 4.10 3.68 4.03 

3.77 84% 23% 3.93 3.91 3.85 

3.96 99% 40% 3.92 4.02 3.82 

3.89 98% 35% 3.70 3.76 3.90 

3.85 98% 43% 3.75 3.64 3.89 

3.81 99% 58% 3.47 3.77 4.14 

3.56 96% 40% 3.43 3.57 3.97 

3.45 85% 26% 3.43 3.53 3.63 

3.40 90% 38% 3.49 3.44 3.45 

3.45 74% 18% 3.37 3.46 3.56 

3.47 95% 49% 3.49 3.53 3.64 

3.21 77% 28% 3.50 3.56 3.19 

3.52 79% 21% 3.71 3.18 3.49 

60% 16% 3.49 3.44 3.47 

3.46 94% 50% 3.19 3.49 3.33 

3.31 95% 50% 3.17 3.34 3.43 

3.31 84% 33% 3.36 3.36 3.25 

3.36 84% 33°% 3.47 130 3.39 

3.34 94% 51% 2.95 3.39 3.38 

3.04 88% 46% 2.99 3.47 3.32 

Total sample size is 417 respondents. Total average favorabilityestimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired ot hearing the song. Songs must have40% familiadtyto appear on survey. Samplecomposition is based 

on persons 12 +. Persons are screened via the Internet Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace calkwt research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of PatemeMusic..com. The RTM system, is available for local radio stations by 
calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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'Debut> 

26 

27 

20 

'Debut> 

1 

2 MAROON 5 She Will Be Loved (Otton /J /RMG) 

3 e AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

0 K OS Crabbuckit (AstralwerkslVirgin) 

o LINKIN PARK Breaking The Habit /Warner Bros.) 

31 

CHRIPOP TOP 30 
ARTIST f LL _dc__ S. 

BLACK EYED PEAS Let's Get It Started (A &M/lnterscope) 

o 
o 

8 

0 
10 

DESTINY'S CHILD Lose My Breath (Columbia) 

CIARA fIPETEY PABLO Goodies (laface /Zomba) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

USHER t!ALICIA KEYS My Boo (laface /Zomba) 

LIL' FLIP Sunshine (Suckafree /loud /Columbia) 

RYAN CABRERA On The Way Down (EV.L.A. /Atlantic) 

12 i KESHIA CHANTE Does He... (Vik/BMG Music Canada) 

o 4. SIMPLE PLAN Welcome To My Life (lava) 

14 TERROR SQUAD Lean Back (Universal) 

15 NELLY My Place (Demy /fo'Reel /Universa /) 

16 JOJO Leave (Get Out) (BlackGround /Universal) 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

18 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

KEVIN LYTTLE Turn Me On (Atlantic) 

e KELLY CLARKSON Breakaway (Hollywood) 

21 CHRISTINA MILIAN Dip It Low /island /IDJMG) 

SEETHER fIAMY LEE Broken (Windup) 

23 NINA SKY Move Ya Body (Next Plateau /Universal) 

C.AGUILERA... Car Wash iDreamWorks/Gelfenílnterscopel 

KILLERS Somebody Told Me (/stand /IDJMG) 

e SARAH SLEAN Lucky Me (Warner Music Canada) 

e HILARY DUFF Fly (Buena Vista /Hollywood) 

28 LL COOL J Headsprung (DelJam/IDJMG) 

29 JUVENILE Slow Motion (Cash Money /Universal) 

oe KYPRIOS Never Say Goodbye (Sony Music Canada) 

POWERED 

MEDIABASE 

TOTAL 
PLAYS 

.l- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

470 15 14 410 

437 -6 9 310 

436 -22 16 510 

419 +35 8 610 

419 +28 8 310 

390 +104 2 410 

380 +54 7 410 

340 29 12 310 

317 +90 4 410 

314 -27 9 210 

312 +35 4 410 

299 -34 13 410 

286 +60 2 510 

285 -7 11 410 

284 -74 9 410 

279 30 16 410 

274 +16 6 110 

250 -2 12 310 

242 +1 12 510 

221 +12 4 310 

207 .44 20 510 

205 0 18 210 

203 -56 18 610 

185 0 3 510 

161 +25 2 310 

158 +31 1 310 

155 +13 3 410 

140 2 3 110 

140 -89 11 210 

135 +29 1 311 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 9119 -9/25. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

Canon. © 2004, R &R, Inc. 

PIMP MY NELLY The promotional geniuses at WHTZ (Z100) /New York just wrapped up their Pimp My Summer contest, 

which awarded a Chrysler 300 pimped out by Nelly to a Tri -State resident. Seen here post -pimping are (l -r) Z100 morning 

show member Scotty B and Promotions Director Brian D'Aurelio, Nelly and Z100 morning stuntboy Greg T and Director/ 
Marketing Paul Miraldi. 

NOT A WRONG LAUNCH Curb recording artist Kimberley Locke 

stopped into Launch Radio Network's studio to chat about her album, Wrong. 

Seen here taking a moment to sparkle for the camera are (l -r) Locke and 

Launch's Lauren Moraski. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send 

them to: 

R &R, c/o Keith Berman: kberman@radioandrecords.com 
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WFLY/tdbany, NY' 
OM Kern Callahan 
PD John Fon 

WKKF/Albany. NY' 
POW/ Rot Dawes 

3E14, rom EO 3 4.5..T. 

KKOB/Albuguerque, NM' 
ON %Me Rubel! 
PO Kris Abrams 
APD: Mars Mderson 
NO Carlos Duran 

1; FKI.NiN 

Chh'sat, 

KW/Alexandria. LA 
PO Ron Roberts 

4 3,185.3.15.3,3 
n4010.3,4 3, 

WAEB/Allentown. PA' 
PD Laura O James 
NO Mike Kerry 

KPRF/Amarillo. TX 
OW John McQueen 
PONO Marshal Marra 

KGOT/Anchorage, AK 
OM: MM WON 
PO: BM Smart 
22 0,400.4 
12 Imo CMG. 
.11 /.4.11.ff SOPSON 

WI/CC/Appleton. WI' 
POMIO Rend Burns 

WSTR/Allanta, 
PO: Dan Bowen 

APO..1 R. Ammons 
HO MIChael Chase 

C33,1 NV. 

VJVAVO/Allanta. GA* 
Otil/PO Dylan Suave 
NO: Jell Aides 

6 am, 
2.7SS 

WAYV/Atlanfic City. NJ' 
MAID: Pod Kelly 
.5 1, 

OAS nosa: 
S ro. 

Don LOGOS 

WZNY/Augusla, GA' 
PO Jana Saner 

KHFI/Austin. TX' 
MAO Tommy Aran 

WBZNAlangor. ME 
Om Paul Dooms 

PO: Dan CaSlanan 
Ape/NO: Wien 'X IC Jameson 

6 31089, 
5 yo rom SFV 

WFMFAlatan Rouge. LA' 
PO Kern Campbell 

KEIXY/Beaumont, TX' 
ON :Jim Well 
MOOT Brandin Shaw 
APO. Patna Sanders 

yry,ir 

KRSO/Billings, MT 
OM Tom Oakes 

PO Kyle McCoy 

MD Jason Hams 

WXYR/Di ION, MST 
OTI Jay Taylor 
PO Kyle Curley 
AMMO Lucas 

WWYUBinghamton, NY 

RT7.4.37:7.! 

WOEN/Birmingham, AL' 
0M Doug Hamann 
PD Tommy Cluck 
MO Madman Reeves 

KSAS/Boise. irr 
PO Hon Drug 

Lc, 

KITAGRIoise. ID* 
PO: Am Pam 
17 AMMO 

ola MGM 
1100E iMitA SOOt CAM 0.4.6 
.141,11.6 

WXKS/Etoston, MA' 
PO Cadillac Jack McCartney 
ApEDND Deed 

KNOE/Bryan. TX 
PO Bobby Mason 
APO,D1D moray 

WKSE/Bultalo, NY' 
PO Dave Omura! 
MO Brian Wilde 

urli 
PDAID. Ben HaMDIMI 

APO: Pete Relaie 
11 [1.0.1.0 

no «t %V., MOW MINII 
OM LIMA 
1.13001.J 
menr WSW 

WIKLtanton. OH 
PD John 0000arl 
MD Sue 7ifle: 

, 

WRZE/Cape Cod. MA 
OM Steve Mehra 

POND Shane Blue 

KIIA/tedar Rapids. IA 
OM Rob Baleen 
POND. Kevin Walker 

W000/Champaign. IL 
ONYX John MoXerghan 

WSSX/Charleston, SC' 
PO Node Edwards 
APD: Greg Pt 
ND:Suomi Ed 

Oi iSti3OiU WS. 
Dan Aus 
marlAt 

WYSRCharlestan. WV 
OM Jell WOEleOrOSU 

PO Jay Patncla 
AMINO- ApMM 

WNKS/Charlotte 
PO John Reynolds 
MD KuIrReynoins 

WKXJ/Chatlanooga, TN 
OM. Kns Van Cryte 
PO Riggs 
PM Mike Wolvorst 
MO Heather Batman 

4 u.,4, r AKEL,3 

WKSC/Chicago. IL' 
PD Rod Phillips 
MO Md 

KLRS/Chico. CA 
Poppa Inc Bro. 

WKES/Cincinnati, OH 
OM Scan Reinhart 
PD Tommy Bataan 
MD Jordan 

WAKS/Cleveland. EIH' 
OM Kern Mathew 
ON Jell ZukauCt31 
PD Dan Mason 
MOND Kasper 

KKMG/Colorado Springs. CO' 
OM Dab* bean 
PO Chad Ruler 

WNOK/Columbia, SC' 
PD TJ McKay 
MD Pancho 

5 ILO 
3 ìiLr 'CEO VINT AGLIF. 
2 Lwww 

WCGO/Columbus, GA 
OMPD: Rah Midi 

: uCREISMOWO&DaCOVLNdy 
1 .10.03 

I 1.1,00-1 
t hunwSM 

trusanaMA 
I ow. 

WNCl/Columbus. OH 
PO Jimmy Steele 
MOND Jae (000y 

KHKS/Dallas. TX' 
PO Patnck Oars 
APILVAD: Femando Ventura 

WOKF/Dayton. OH' 
ON Tone NW 
PO:Mmtaohrece 
24 maw 

1 SW111:1.07 
1 OfeSIVM I.M1 MILO. 

LSOSAY LOON 
01195 

WGTZATKOK0. OH. 
CAS AD Kam 
PWAIllk Wilma 
13 OMEM 
Ito 
4 O. .19.0 

WVYB/Oaylona Beach, FL' 
FraMi Sal 

PO/MO: Kotler 

KFMDAlenver. CO' 
PO-Jim Lawson 
MD Gerry Olson 

KKOM/Des Mornes. IA 
PO Greg Chance 

MD Jared Oarreerg 

WDROJDetroit. MI' 
PO Alex Tear 
APO Jay Towers 
MD Keith Curry 

WKOWDelroit, MI' 
PD. own meadow 
MAIO Beau Duels 
w WO: 

WLVY/Elmira, NY 
CRUD Gary Knit 
APO: Bnan Stoll 

WNKI/Elmira, NY 
PON': JJ Morgan 
27 way 

8 901. 
5 3, 
6. 7, 

WRTS/Erie, PA 
OM: MW Ramekin 
PO: Jell Hurley 
APO/M0 Karen Blatt 

12 Ex NO.1 

6 0001,3 SILVS,CX 

KDUK/Eugene, OR 
OM Cams SaNent 
PO: Valerie Steele 

WSTO/EvansvIlle, IN 
PO, Stan The Man Poem 
PPO: Bad Barter 
MET LOS &Durand 

vATE ruTT 

AA 

II DisrlirS 3,0 

KMCK/Fayetteville, AR 
DM Jay Phillips 
spülen JJ Ryan 

KMXF/Fayetteville. AR 
OM Torn Trans 
PO MD Ike 0 

WWCK/Flint. MI' 
PO Sure Free 

WJMX/Flarence, SC 
ON Randy Wow 
PDNII Seems 

KWYE/Fresno, CA' 
PO Mike Yeager 

WO Ryder 
MO Nitlu Thomas 

KSME/Ft. Collins, CO' 
po:Ches KWh 
MD Job Turnbeaugh 

IX 13.1. 
.45.53row 
siroth huh 

WXRRin. Myers, FL. 
FO Chia Cue 

APONO Randy Shervom 

L WS, Lc«, 

Stations and tftek adds listed alphabetically by market 
KISR/Ft. Smith, AR 

OMPO "Big Dog- Rot Hayes 
PDIMO Michael Oldham 

.51J, eo, 
MACH SRC, 
MMus 

snurs 

ICIBB/Fl. Smith, AR 
OM Lee Matthews 
POMD Todd Chase 

WYKS/GaineswIle. FL' 
POMO len Banta 
APO' Mike Forte 

WSW/Grand Rapids. MI' 
PD/MAD. Ent °Men 
IS (WOK 

r UOMO? 

oiLy 
MOL 

WIQL/Greensboro, NC' 
PO Jell McHugh 
APO Tame Knight 
MO Marcia Gan 

W000/Greenville. NC' 
PO TOW Dar,. 
MOM): Mt 'Hollywood' Mann 

7 F311.1 
2 Co: L,1 

WRHT/Greenville, NC* 
OrAPra Jo Dann 
APO/MO: Mate Larson 

o Eu' 
3.3ColtS5LES 
NORí mu. So, 3 

DA,AFAA, 

WFBC/Greenville, SC' 
PD: NAM Nile 
32 

WWMD/Hagerstown 
PR Chris Carmichael 
MO Jell Daniels 

WHI(F/Harrisburo, PA' 
OM/PO: Mrchael McCoy 
NINO. Jerre Ad., 
33 Et4s,,,, 

WKSS/Ilartiord, CT' 
PO Rd Vaughn 
MD- Jo Jo Brooks 

KRBEAlouston. TX' 
PO Tracy Austin 

MO Leslie Whittle 
Ic 101100 

O SALO [22.1:v. 
I R.I. DAL:. 

141-1, 

WXEE/Huntington 
PO: Jan Dawn 

APOgAD Gary Mlle- 

WZYPAiuntsville, AL' 
PO tot SCOT 

MD 
? Pert 
O 51.1.10 

WNEIBIndianapolis, IN 
OM Card Edgar 

PD Chns Edge 
Ho exec. 
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CHR/RHYTHMIC, 

Resurrecting West 
Coast Hip -Hop 
Does The Game have what it takes? 

The West Coast has made several recent unsuccess- 
ful attempts at cultivating new hip -hop talent. Unlike 
the days of N.W.A., 2Pac and Snoop Dogg, most of the 
artists coming out of the West these days fail to estab- 
lish themselves commercially and fall short of becom- 
ing career artists. But the West Coast just got a much 
needed hip -hop injection with The Game, Aftermath/ 
G Unit's newest star, who is set to give Cali something 
to boast about. 

The Game was raised in Compton, 
CA, where his early rap influences 
came from N.W.A. "I was straight 
out of Compton," he says. "I'm from 
the home of N.W.A. I grew up in the 
midst of that '100 Miles & Runnin'; 
'Straight Outta Compton' and that 
gangsta shit." 

Seeing his mother only every two 
weeks and having no contad at all 

with his father, The Game was a trou- 
bled youth, which led him to take 
refuge in a boys' home. As he grew 
older, he followed in the steps of his 

older brother and started gang -bang- 
ing stealing cars and selling drugs. 
Things took a turn, though, when 
The Game nearly lost his life during 
an attempted robbery. 

"These guys tried to rob me at my 
dope spot," says The Game. 'Three 
of them kicked in the door with guns. 
I tussled with the biggest one and 
tried to get the gun away from him. 
When I started easing it away, he felt 

he was losing the battle, and he just 
started popping. I don't think he 
meant to shoot me, because I seen it 

in his eyes. He didn't want to shoot, 
but I put him in that position. If the 
roles were reversed, I would have 
shot too." 

The Game was in a coma for near- 
ly 24 hours, and when he woke up 
he was a new man. After recuperat- 
ing from his wounds, The Game 
wanted a lifestyle change, but he 
didn't quite know what course to 
take. He started writing in a note- 
book with the hope of finding a plan 
for himself. His writings soon turned 
into stories of his life, which would 
eventually lead him to rap about 
those experiences. 

"I always was a fan of hip -hop, but 
I really started to listen," he says. "I 

studied all the classics - Nas, Jay -Z, 

Snoop Dogg, the old N.W.A. I got 

The Game 

really deep into it and soaked it in. 

After listening to them collectively 
for four to six months, I became all 
of them rolled into one." 

The Game found that rapping was 
a way to escape the lifestyle he had 
prior to his near-death experience. "I 

wasn't trying to become The Game or 
trying to get a deal," he says. "I was 
just doing it because I didn't have shit 
else to do, and I got tired of living the 
lifestyle I was living. I almost died. I 

wasn't hying to be a rapper." 
The Game eventually caught the 

attention of Dr. Dre, who produced 
The Game's highly anticipated debut 
album. Quite an accomplishment for 

a guy who started rapping only three 
years ago. I spoke to The Game recent- 
ly about how he came so far in such a 
short time and how he plans to shine 
the light back on West Coast Hp -hop. 

R &R Tell us what went down before 

Dr. Dre first heard you rap. Did you have 

to send him your demo? 

TG: I just went to the Bay and re- 

corded. I didn't even know the re- 
cording pattern. I didn't know how 
to format songs, how to write. I 

didn't know what a hook was. I 

didn't know any of that. I thought a 

hook was some shit off a fishing pole. 

They asked me if I was ready to do 
this hook, and I'm like, "What the 
fuck is he talking about ?" When they 
said, "Write a 16," I was like, "I can't 
do this." I ended up doing a 28 -song 
demo in seven days, and it sounded 
like a bunch of freestyles, since I 

didn't know how to format songs yet. 

I brought it back to the hood, and 
people were really feeling it. They 
were saying my demo was better 
than albums that were coming out. 
At that point my brother and me 
started giving it away around the 
neighborhood. It fell into the hands 
of D Mac, who is one of my business 
partners today, and he knew some- 
body that knew somebody that knew 
Dr. Dre. Dre heard it and wanted to 

sign me, but I was back in the Bay, 

recording again. Five days after they 
called me I came back. 

R &R: When they told you that Dr. 

Dre wanted to sign you, what went 
through your mind? 

TG: I didn't really believe them 
until I got back and they took me to 

meet him. We played one song for 
him, and he cut it off after the first 
verse. I thought he was going to say 
he didn't like it, but he said he want- 
ed to sign me, and that's what he did. 

R &R Once you got signed in 2002, 

did you get a crash course in artist de- 

velopment? 

TG: It was the hardest shit ever in 

life, developing into the artist I am 
now from the artist I was. When I 

signed with Dre I didn't know how 
to write songs. He doesn't know that, 
but he'll know when he reads this 
article. I was just fresh. It's like this 
with Ore: If it isn't 100%, it's wack. If 
it ain't perfect, it's wack. It ain't no 
in the middle; it amt, "It's an OK 
song "; it ain't, "Cool, we can work on 
it." If it isn't perfect, it's wack. He 
don't want to work on it, he don't 
want to revise it, he don't want to do 
it over the next beat. That's what 
turned into two years and seeing 
Rakim come and go, seeing 50 blow, 
seeing Banks and Buck get out. Now 
it's my turn. 

R &R: Since there aren't many new 

artists coming out of the West Coast, do 

you feel as though you have something 

to prove? 

TG: A lot of people ask me how I 

feel about having the weight of Cali 
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"A lot of people ask me how I feel about 

having the weight of carrying Cali on my 

shoulders. I don't think it's a weight, 

because half the stuff out in the rap game 

today is bubblegum bullshit." 

on my shoulders. I don't think it's a 

weight, because half the stuff out in 

the rap game today is bubblegum 
bullshit. I just keep getting better 
with every song. I got Dre telling me 

that, I got Eminem telling me that, I 
got 50, and I've had conversations 
with Nas. All of them respect me as 
an artist. 

Most of the rappers out there are 
garbage. Rap isn't how it used to be. 
I remember when you could count 
the MCs on two hands, when it was 
Pac, Nas, Big, Snoop, Dre. Who else? 

We might be missing a couple, but it 
wasn't 4 million rappers trying to get 
a deal and a million. Now you got to 
have a Maybach in your video and a 

female with a phat ass. That's taking 
the easy way out. Nobody wants to 

make real songs no more. 
Nobody wants to take the time to 

draw up that concept and paint that 
picture for the viewers to under- 
stand. Everybody just wants to illu- 
minate the bullshit. That ain't your 
car, that ain't your house, that prob- 
ably ain't your chain, and them ain't 
your homies behind you, those are 
prop people. I don't understand 
where this shit is going, man. I'm try- 
ing to get in, secure the future of my 
family, and get out. I feel like hip -hop 
is dying. I'm trying to save it. 

"I'm trying to get in, 

secure the future of 

my family, and get 

out. I feel like hip - 

hop is dying. I'm 

trying to save it." 

R &R: It's crazy that you just started 

rapping three years ago and now have an 

album produced by Dr. Dre and ties to 

Eminent and 50 Cent. Has it been a 

whirlwind for you? 

TG: I'm just now starting to real- 
ize it and appreciate everything for 
what it is. It's just now starting to hit 
me. It happened so fast that I never 
got a chance to enjoy being excited 
and altering my state of mind and 
changing my life. I'm just now start- 
ing to reap the benefits of that. I'm 
excited and happy to be where I'm 
at. I love my whole camp, and I ap- 

predate all the love on the streets that 
the fans are showing me. 

R &R: What is the title of your up- 

coming album, and when does it hit the 

streets? 

TG: It's titled Nigga Witta Attitude 

Vol.l, and it's in stores Dec. 7. Cop 10 

and tell a friend. I feel like everyone 
who worked on my album are all the 
people I need to work with to make 
a claccic album come together. I could 
have worked with Dr. Dre and no- 
body else and been totally happy 
with my project, but I also got two 
from Kanye West and two from Jus 
Blaze. I got a Trmbaland track. I got 
Hi -Tech. I got some hot shit. 

There aren't any cornball produc- 
es on my shit. At the end of the day, I 

had all the hot beats. All I had to do is 

come through lyrically, which is easy 
for me. We have a classic album. It's 
17 songs, no bullshit. We cutting 
straight to the chase, and we gon' be- 
come a hip-hop legend with this one. 

R &R What are some of your favor- 

ite songs on the album? 

TG: "Church for Thugs," look out 
for that. Jus Blaze produced it. It'll be 
a hip -hop classic. It's so real. It's 
church for thugs - it says it all in the 
name. If you hear the names of my 
joints, it's all in their names. "Best 
Believe Our Dream" - Kanye West 

produced that - and there's anoth- 
er joint called "Where I'm From," 
produced by Dr. Dre. That's just all 

Cali. 
R&R: Your single "Westside Story" 

is being banged at numerous stations. 

How does it make you feel to finally hear 

it being played? 

TG: To tell you the truth, to hear 
myself on the radio is not a big deal 
to me. You ever had a picture of your- 
self that everybody in your family 
thinks is a nice picture, but you think 
it's garbage? That's how I am with 
myself. When I hear myself or see 
myself in a magazine, I'm like, 
"Damn, I don't really like this pic- 
ture." I'm my worst critic. Believe me, 
I'm excited, and I'm happy for my- 
self and the people in my immediate 
circle who appreciate what I'm do- 
ing, but besides that, it's really not a 
big deal to me. I'm more worried 
about what they gon' put on my 
headstone when I die. 

R &R: What do you think your album 

will do for the future of hip -hop music 

on the West Coast? 

TG: I'm not really too worried 
about the future of hip -hop. I'm not 
Jesus Christ. I let him worry about that 
type of stuff. Me, I'm just worried 
about feeding my son at this point. 
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POWEREDM 

MEDIABASE 
LAST 

WEEK 

TH'S 

WEEK ARTIST ' TOTAL 
PLAYS 

.l- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS Most Added' 

1 1 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 6732 -64 751004 17 8710 www.rradds.com 
2 2 TERROR SQUAD Lean Back (Universal) 6498 -286 614878 16 8310 ARTIST TITLE L1vEC S, ADDS 

3 3 NELLY My Place (Derrty /Fo'Reel /Universal) 5496 .67 479129 11 8310 EMINEM Just Lase It (Shady /Aftermathllnterscope) 78 

5 o USHER f /ALICIA KEYS My Boo (Laface /Zomba) 5471 +898 556420 6 8510 JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. / /GJMG) 38 

6 © AKON f /STYLES P. Locked Up (SRC /Universal) 4789 +422 475244 23 7110 
TERROR SQUAD Take Me Home (Universal) 37 

4 6 LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 4569 -424 434502 19 7910 
SNOOP DOGG fIPHARRELL Drop It Like... (Doggy Style /Geffen) 23 

NB AIDA? Pretty Girl (Upstairs) 14 
7 7 LL COOLJ Headsprung (Del Jam /IDJMG) 3907 -230 403557 13 8410 LINDSAY LOHAN Rumors (Casablanca /Universal) 11 

8 8 CHRISTINA MILIAN Dip It Low (lsland /IDJMG) 3274 -415 293730 28 7110 JON B. Lately (Sanctuary/SRG) 11 

9 9 JUVENILE Slow Motion (Cash Money /Universal) 3223 -184 389350 24 8210 
TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) (Abantic) 10 

14 TRICK DADDY Let's Go (Slip)Slide /Atlantic) 3118 +609 238695 5 8014 
LIL' JON & THE EASTSIDE BOY? What You Gonna Do? (TVT) 10 

PITBULL Dammit Man (TVT) 8 
17 G DESTINY'S CHILD Lose My Breath (Columbia) 3005 +945 335867 3 8313 

10 12 JADAKISS f /ANTHONY HAMILTON Why (RuffRyders /lnterscope) 2951 293 330122 13 7210 

13 ® J-KWON You & Me (So So Del/Zomba) 2598 +31 177338 10 6710 

22 N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Del Jam /IDJMG) 2405 +659 285075 7 6516 

11 15 KEVIN LYTTLE Turn Me On (Atlantic) 2320 -559 236970 23 7110 Most 
16 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 2286 +131 277859 11 7612 Increased Plays 
15 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 2284 +18 259788 8 6810 

TOTAL 

12 18 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 2223 365 203127 20 7110 
PLAY 

INCREASE 

25 LL COOL J Hush (Del Jam /IDJMG) 1954 +543 169645 3 6913 EMINEM Just Lose It (ShadylAltermathllnterscope) +1088 

24 CHINGY Balla Baby (DTP /Capitol) 1827 +414 132723 5 7310 DESTINY'S CHILD Lose My Breath (Columbia) +945 

18 21 T.I. Let's Get Away (Grand Hustle /Atlantic) 1614 .313 131350 15 6010 USHER fIALICIA KEYS My Boo (Laface /Zomba) +898 

23 LIL SCRAPPY No Problem (BMf /Reprise) 1604 +100 192100 12 5810 
N.O.R.E. fININA SKY & DADDY... Oye Mi Canto (DefJanr'ILUMG' +659 

TRICK DADDY Let's Go (Slip NSlide /Atlantic) +609 
31 ® SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style /Geffen) 1599 +544 197095 4 70123 SNOOP 006G fIPHARRELL Drop It Like... (Doggy Style /Geffen) +544 

30 FABOLOUS Breathe (Atlantic) 1404 +342 157437 4 7111 LL COOL J Hush (Del Jam /IDJMG) +543 

26 25 213 Groupie Luv (TVT) 1369 -34 120206 10 4610 AKON f /STYLES P. Locked Up (SRC /Universal) +422 

27 26 SHAWNNA fILUDACRIS Shake That Sht (DTP /OefJam /IDJMG) 1230 -20 141381 11 5510 
CHINGY Balla Baby (DTP /Capitol) +414 

NELLY Over And Over (Oerrty /fo'Reel /Universal) +413 
loebu7 ® EMINEM Just Lose It (Shady/A ftermath/lnt erscope) 1088 +1088 135263 1 78178 

28 28 MONICA U Should've Known Better (J /RMG) 1031 128 112151 16 4811 

29 29 LLOYD BANKS I'm So Fly (lnterscope/ 952 161 63073 7 5610 

32 30 YONNIE (VYING YANG TWINS In Da Club (Universal) 950 -87 41295 6 49113 

40 ® GAME f150 CENT Westside Story (Aftermath /G- Unit /lnterscope) 933 +173 122228 4 2512 New &Active 
38 JOJO Baby It's You (BlackGround /Universal) 892 +99 73148 3 34(1 

LLOYD Hey Young Girl (Murderinc. /Del Jam /IDJMGI 
35 XZIBIT Muthaf'ka (Columbia) 864 +17 47087 5 4510 

Total Plays: 392, Total Stations: 27, Adds: 0 

33 34 NELLY Flap Your Wings (Derrty /Fo'Reel /Universal) 840 .196 95979 6 5110 MOBB DEEP Real Gangstaz (Violator /Zomba/ 

41 ® JUVENILE fIWACKO & SKIP Nolia Clap (flapA -Lot /Asylum) 815 +65 138448 12 2510 Total Plays: 358, Total Stations: 25, Adds: 0 

42 ED RUPEE Tempted To Touch (Atlantic) 782 +48 74902 6 4713 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. /IDJMG/ 

Total Plays: 350, Total Stations: 44, Adds: 38 
39 37 GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 767 -26 69216 9 4711 

1.20 fILUDACRIS Break Bread (DTP /Capitol/ 
36 38 TWISTA fIR. KELLY So Sexy (Atlantic) 729 99 89226 15 4010 

Total Plays: 291, Total Stations: 20, Adds: 0 

37 39 NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /Fo'Reel /Universal) 717 88 57321 4 1411 MANME FRESH Real Big (Cash Money /Universal) 

34 40 YOUNG BUCK Let Me In (lnterscope) 704 175 90824 14 6010 Total Plays: 286, Total Stations: 20, Adds: 0 

50 CD YOUNG BUCK Shorty Wanna Ride (lnterscope) 640 +256 49328 2 4012 TO Right On (Hub /Lightyearl 

45 NB RIDAZ Pretty Girl (Upstairs) 594 +111 34470 2 18114 
Total Plays: 286, Total Stations: 12, Adds: 0 

PLAY.NSKILLZ Call Me (Universal) 
¡Debut LIL' WAYNE Go DJ (Cash Money /Universal) 542 +187 71753 1 2614 

Total Plays: 272, Total Stations: 23, Adds: 1 

44 44 SILKK THE SHOCKER MASTER P We Like Dem Girls (New No Limit /Koch) 522 36 54746 8 3011 
C. AGUILERA fIM. ELLIOTT Car Wash (OreamWorks /Geffen /Ince scope) 

46 JOHN LEGEND Used To Love You (Columbia) 517 +73 42614 2 3413 Total Plays: 270, Total Stations: 14, Adds: 0 

NELLY Over And Over (Derrty /Fo'Reel /Universal) 515 +413 36735 1 412 BEENIE MAN King Of The Dancehall (Virgin) ¡Debut 

43 47 PITBULL Back Up (TVT) 465 221 32661 13 3310 
Total Plays: 249, Total Stations: 13, Adds: 0 

LIL' JON & THE EASTSIDE BOYZ What You Gonna Do? (TVTI 
49 BODY HEADBANGERS fIYOUNGBLOODZ I Smoke. I Drink (Universal) 448 +60 64042 3 810 

Total Plays: 231, Total Stations: 11, Adds: 10 

PITBULL Dammit Man (TVT) 424 +84 63543 1 2618 ¡Debut> 

CHRISTINA MILIAN fIJOE BUDDEN Whatever U Want (lsland /IDJMG) 408 +261 36498 1 3413 Songs ranked by total plays ¡Debut 

89 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tctal plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased PIeys lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each dal/part on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

ioperiartsmilingt 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

SHOW SOME LOVE! 
Man's best friend might not be able to help you Communication 

::ti during ratings, but his owner sure can. Reward ' . :Graphics Inc 
him with a station decal from Communication 

Preferred by more stations since 1973. 
Gra hies and watch your ratings grow. 800.331.4438 - www.cgilink.com 
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c RHYTHMIC MIX SHOW TOP .3O , 
October 1, 2004 

35 

RANK ARTIST TITLE LABEL 

1 TERROR SQUAD fIFAT JOE Lean Back (Universal) 

2 CIARA fIPETEY PABLO Goodies (Lek-ace/Zomba) 

3 AKON fISTYLES P Locked Up (SRC /Universal) 

4 SNOOP DOGG Drop It Like It's Hot (Star Trak) 

5 LL COOL J Headsprung (Del Jam /IDJMG) 

6 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

7 LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

8 JADAKISS fIA. HAMILTON Why (lnterscope) 

9 JUVENILE Slow Motion (Cash Money /Universal) 

10 N.O.R.E. fl NINA SKY & TEGO Oye Mi Canto (Del Jam /IDJMG) 

11 LIL SCRAPPY No Problem (BME /Reprise) 

12 USHER fIALICIA KEYS My Boo deface/Zomba) 

13 NELLY fIJAHEIM My Place (Derrty /Fo'Reel /Universal) 

14 TRICK DADDY Let's Go (Slip -N -Slide /Atlantic) 

15 FABOLOUS Breathe (Atlantic) 

16 GAME f150 CENT Westside Story (lnterscope) 

17 CHRISTINA MILIAN Dip It Low (island /IDJMG) 

18 JUVENILE fIWACKO & SLIP Nolia Clap (Rap -A -Lot) 

19 CHINGY Balla Baby (DTP /Capitol) 

20 T.I. Let's Get Away (Grand Hustle /Atlantic) 

21 DESTINY'S CHILD Lose My Breath (Columbia) 

22 EMINEM Just Lose It (Shady /lnterscope) 

23 LL COOL J Hush (Del Jam /IDJMG) 

24 LLOYD BANKS I'm So Fly (lnterscope) 

25 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

26 YOUNG BUCK Shorty Wanna Ride (lnterscope) 

27 XZIBIT Muthaf' ' ka (Loud /Columbia) 

28 NELLY Flap Your Wings (Derrty /fo'Reel /Universal) 

29 YOUNG BUCK Let Me In (lnterscope) 

30 LIL' WAYNE Go DJ (Cash Money /Universal) 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
9/19 -9/25©2004, R &R. Inc. 

POWERED 
INEDIABASF 

r }JIJ.*L)j2: 
KEYSHIA COLE fISITYNE I Changed My Mind (A&M/Interscope) 

RUPEE Tempted To Touch (Atlantic) 

DESTINY'S CHILD Lose My Breath (Columbia) 

TERROR SQUAD Take Me Home (SRC /Universal) 

SNOOP DOGG Drop It Like It's Hot (Doggy Style /Geffen) 

GAME f150 CENT Westside Story (Aftermath /G Unit /lnterscope) 

BE COOL, DROP OUT OF SCHOOL After winning the awarrl for World's Best New Artist at 

the 2004 World Music Awards. held last week in Las Vegas, Kanye West, the self - proclaimed college 

dropout. has made good. On a recent stop while cn tour with Usher, West got a visit from KYLZ/ 

Albuquerque Asst. PD /MD DJ Lopez. Pictured here (l -r) are DJ Lopez, West and Lopez's acquaintance. 

DANCE STAR ON REGIS & KELLY Robbins Entertainment recording artist Reina 

recently stopped by Regis & Kelly o perform her single "If I Close My Eyes. "Here's Reina pictured smack 
dab in the middle of the duo after her performance. 

EventTape" 
BunchaBanners"" 
FlashBags'M 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
E528 Constitution Dr- e Fort Vlame, Indiana 4E304 

Fax: :260) 436 -6739 wwN.firstflash.ccm 

1- 800-21 FLASH 
1- 800 -213 -5274 

www.americanradiohistory.com
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36 CHR /RHYTHMIC 
® October 1, 2004 

RateTheMusicic0m YI11 . 

America's Best Testing CHR /Rhythmic Songs 12 + 
For The Week Ending 10/1/04 

1 

Persons Persons Persons 
Artist c' TW LW Familiarly Burn 12 -17 18 -24 25 -34 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 4.19 4.12 97D/D 25% 4.24 3.98 4.20 

NELLY My Place (Derrty /Fo'Reel /Universal) 4.19 4.13 95% 16% 4.11 4.13 4.24 

TERROR SQUAD Lean Back (Universal) 4.12 4.18 97% 30% 4.00 4.07 4.29 

CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 4.11 4.13 96% 22% 4.29 3.99 3.97 

USHER fIALICIA KEYS My Boo fiat-ace /Zomba) 4.08 4.01 81% 11% 4.35 3.91 4.00 

LW RIP Sunshine (Sucka Free /Loud /Columbia) 3.99 4.06 98% 30% 4.01 3.74 4.13 

T.I. Let's Get Away (Grand Hustle /Atlantic) 3.98 3.88 75% 14% 4.06 4.03 3.65 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /De /Jam /LDJMGI 3.96 4.02 67% 13% 4.06 3.88 4.10 

LL COOL J Headsprung (DefJam /LDJMG) 3.95 3.78 82% 17% 3.92 3.86 4.10 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 3.94 3.75 73% 10% 4.13 3.77 3.94 

CHRISTINA MILIAN Dip It Low (island /l0JMG) 3.92 3.92 98% 42% 3.78 3.79 4.14 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Del Jam/IDJMG) 3.90 40% 8% 3.96 3.79 3.95 

USHER Confessions Part 2 (Laface /Zomba) 3.89 3.87 99% 51% 3.97 3.66 4.04 

JUVENILE Slow Motion (Cash Money /Universal) 3.88 3.84 98% 39% 3.77 3.7E 3.99 

J -KWON You & Me (So So /ef /Zomba) 3.84 3.70 60% 10% 4.00 3.8( 3.73 

LLOYD'IASHANTI Southside (Murder Inc. /DefJam /IDJMG) 3.82 3.75 91% 26% 4.05 3.6E 3.63 

MONICA U Should've Known Better (J /RMG) 3.81 3.78 84% 26% 3.98 3.69 3.67 

AKON fISTYLES P. Locked Up (SRC /Universals 3.77 3.76 77% 21% 3.80 3.76 3.74 

LLOYD BANKS On Fire (lnterscope) 3.76 3.72 90% 34% 3.71 3.65 3.86 

NELLY Flap Your Wings (Derrty /Fo'Reel /Universal) 3.76 75% 18% 3.79 3.64 3.82 

JADAKISS fIANTHONY HAMILTON Why (RuffRyders /lnterscope) 3.74 3.74 81% 24% 3.78 3.70 3.66 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/HMG) 3.73 3.65 76% 23% 3.78 3.73 3.59 

NINA SKY Move Ya Body (Next Plateau /Universal) 3.71 3.72 97% 47% 3.51 3.63 3.93 

LLOYD BANKS I'm So Fly (loferscope) 3.71 3.61 63% 13% 3.69 3.61 3.80 

YOUNG BUCK Let Me In (lnterscopel 3.70 3.55 71% 19% 3.80 3.61 3.67 

LIL SCRAPPY No Problem (BME /Reprise) 3.65 3.45 65% 15% 3.84 3.50 3.62 

PITBULL Back Up (TVT) 3.63 3.55 59% 13% 3.88 3.59 3.52 

213 Groupie Lue (TVT) 3.60 3.50 56% 12% 3.77 3.32 3.67 

Total sample size is 434 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very mLch, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity toappear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet Once passed, they can take the music 
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818377.5300. ` RateTheMusic. corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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ARTIST: Fabolous 
LABEL: Atlantic 
By MIKE TRIAS/Associate Editor 

John Jackson, the 24- year -old 

known to the hip -hop world as 

Fabolous, is back -this time with 

something a little different. "'Breathe' is definitely a breath 

of fresh air," says the rapper of his newest single. "People 

are used to hearing me on the party joints aimed at the la- 

dies. The exercise of breathing is inhaling and exhaling, so I 

wanted people to exhale all the old stuff of how they thought 
I was gonna come and just inhale what I bring to the table in 

the new single." 

Radio is already jumping all over the Jus Blaze -produced 

cut; this week it climbs to No. 23* and No. 24" at Urban and 

Rhythmic, respectively. Unlike many of Fabolous' previous 

hits, "Breathe" has a quality of imminence in the track, ac- 

centuated by a piano riff and a woman's voice urgently sing- 

ing "Breathe" at key moments in Fab's flow. The rapper also 

takes on a different persona, replacing his usual laid -back 

style with more conviction and a hint of aggression. 

Overall, Fab stresses that he has evolved with his Nov. 9 

album, Real Talk. "It's a different album, especially coming 

from me," he says. "It's gonna show my versatility and some 

growth." As for the title, he explains, "I felt like that's what I 

was giving the listeners - just real talk about what I was 

going through, places I've been, people I've seen and met, 

experiences I've gone through and even stories I've heard." 

However, Fabolous' upcoming third album does revisit 

some of his past. His partner in crime Lil Mo guests on a 

cut, and Rick Rock, Scott Storch and Jus Blaze - who all 

produced on Fab's previous albums - return for more. 
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adds, see R&R 

Music Tracking. 

*Monitored Reporters POWERED 
108 Total Reporters 

I IEDIABASE 
91 Total Monitored 

17 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KRRG/Laredo. TX 
WPKF/Poughkeepsie. NY 
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DANA HALL 
dhall@radioandrecords.com 

Behind The Hits 
The art of writing a song in 2004 

ake away an artist's image, style and singing talent 
and what do you have? In some cases, you have a 

songwriter or producer, like Jill Scott, Anthony 
Hamilton and Beyoncé. But more often than not, R &B 
artists these days don't write or produce their own 
material. A talent like R. Kelly, who writes and pro- 
duces all of his own work and does the same for nu- 
merous other artists, is rare. 

Throughout the history of R &D 
music, there have always been writ- 
ers and producers - some 

of them artists in their own 
right - who have become 
known as true craftsmen - Curtis Mayfield, Stevie 

Wonder, Ashford & Simp- 
son, Prince, Baby face, Jim- 
my Jam & Terry Lewis, etc. 

But who are the writers 
of today whose songs will 
live on for years to come? 
Which of today's produc- 
ers have a signature sound identifi- 
able as uniquely theirs? I spoke with 
two talented young men on their way 
up in the industry - one a songwrit- 
er, the other a producer and musician. 
Both are leaving their mark on R &B 
music as you read this. 

Sean Garrett is a name you proba- 
bly don't know. But he's had two No. 1 

records so far this year and is on his 

way to a third. Garnett wrote Usher's 
"Yeah!" and Ciará s "Goodies," and 
now Destiny's Child are singing their 
way to the top of the charts on a song 
penned by Garrett, "Lose My Breath." 

Like so many other writers, Garrett 
started out as an aspiring singer. He 

was signed to Ariola /BMG at 17 and 
later was working on a deal with 
Warner Bros. when label bureaucracy 
ended his dreams of being a star. Af- 
ter a few years away from the busi- 
ness, Garrett returned to his first love, 
songwriting. "My plan has always 
been to be the best, and I won't be con- 

tent until I've helped change music," 
he says. 

Not What It Used To Be 

Over the past year Garrett has been 

working with artists like Kanye West, 

Jennifer Lopez, Janet Jackson, 112, 

Mario Winans, Christina Milian and 
even Bon Jovi. He says, "I looked at 

this game, and it's like I have some- 
thing to prove. I want to bring back 
the art of songwriting. 

"Music isn't what it used to be. Peo- 

ple have been putting all their money 
and attention on the beats and not the 

songs. An artist will give a producer 
some of the front end financially, and 

then the producers take all 
the credit for the success of 
a song. Writers were not 
getting the respect they de- 

served. But on 'Yeah!' I 

wrote it without any pm- 
ducer. I wrote almost every 
part - Lil Jon's and Ush- 
er's. The song was just like 
the demo I brought to L.A. 

Reid. The only part I didn't 
do was Ludacris'; he 

brought that to the table himself." 
Brothers Bobby and Issiah Avila 

are young, but they've been working 
in the music industry for 15 years. 

Bobby is the same Bobby Ross Avila 
who in 1989, at age 13, released his 
first solo album on RCA. Issiah, IZ for 
short, is an accomplished musician 
noted for his skills as a drummer. 

Sean Garrett 

"Music isn't what it 

used to be. People 

have been putting all 

their money and 

attention on the 

beats and not the 

songs." 

Sean Garrett 

While the two have each released 
several solo projects over the years, it's 
as a writing and producing team that 
the brothers are now finally shining. 
They actually started out producing as 

young teens, working with Michael 
Jackson's MJJ Records on projects by 
Brownstone. 
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Making Room For 
The Artists 

The Avila brothers are signed with 
Jimmy Jam and Terry Lewis' Perspec- 

tive Records and now work closely 
with their mentors at Flyte Tyme Pro- 

ductions. Their writing and produc- 
tion discography is a who's who of 
R &B: Their work can currently be 

heard on Janet Jackson's Damita Jo and 
Usher's Confessions, and in the past 

few years they've also worked with 
Mariah Carey, Mya, Aretha Franklin 
and Kelly Price. 

Issiah Avila agrees with Garrett 
that the art of writing isn't valued the 
way it once was. "It has definitely 
hurt R &B music," he says. "I don't 
think the industry today, 
the business side, always 
makes room for artists like 
Stevie Wonder or Elton 
John. 

"Everyone is so quick to 

want the immediate club 
hit, rather than focusing on 
the artist's energy. That's 
what was so great about 
Usher. He came in with a 

concept for his album. He 
knew what he wanted musically: to 

tell a story. When we went into the 

studio, it was more like a jam session, 

creating songs, rather than simply 
looking for one big hit. Each song 

grew out of the last." 
The Avila brothers grew up in a 

musical family, and their father would 
hold rehearsals in the family's garage. 

"It was next to our bedroom, and so 

when the noise would keep us up, 
we'd just go in there with them," Issi- 

ah says. "That's how we learned how 
to play. 

"Our father always stressed to us 

that if you learn how to play, you can 

do anything. You can be a musician, 
a writer, a producer or an artist. 

"I don't think many of today's R &B 
singers have that kind of background. 
In fact, we're expanding into other 
areas as well. We do music for televi- 
sion commercials (including the Gap's 
holiday adsl, and we'd like to get into 
doing film scores. For us, we're devel- 
oping our skills as businessmen as 

well as musicians." 

label wants you to submit songs up- 
front, complete," he says. "But that 
way you don't get to vibe with the 

artist and producer, which can bring 
a whole different flavor to the work. 

"While people may initially love 
the beat, the record may still not work 
if the right melodies and the right 
words are not there. I do think the pro- 

ducer 's job is important to the vitali- 
ty of a record, because with my songs, 

I produce the vocals and do all the 

arrangements, but it's also about the 

harmony and the lyric." 
Garrett cites the music and artists 

of the early Motown Records - 
Smokey Robinson, Marvin Gaye and 

others - as having the ultimate abili- 
ty to merge lyric and melody. He says, 

"I'm inspired by the music itself, 
along with emotions and real -life ex- 

periences." 

For Issiah Avila, the process in- 
cludes both writing and producing a 

song. He says, "I mentioned earlier 
that an artist has an energy. Each per- 

son is unique in that, and you have to 

customize a song for that energy. Take, 

for example, Toni Braxton, who we 
just finished up with in the studio. 
Someone like Toni is looking for a 

very specific sound that fits her image, 
so we by to accommodate that. 

"It's about being versatile and flex- 

ible. For us, with most artists, it's a 

process of working togeth- 
er. We might come up with 
a song, and then they write 
the lyrics. That's how it 
happened with Toni. She 

fell in love with our track, 
and she brought it home to 
work on some lyrics. Then 

we all came back together. 

"We look at their ideas 

and concept and mesh 
them with ours. You also 

have to take into consideration where 
the artist is in their personal life and 
their career." 

The Radio Hit 
We all know that just because an 

album is great to listen to doesn't auto- 
matically mean it has a huge radio hit. 
But the music business, for the most 
part, is driven by radio hits, and writ- 
ers and producers are often judged by 
how much commercial radio success 

they've had. 

Issiah Avila says that, to an extent, 
he writes for radio. "Obviously, as a 

businessman and as a music lover, I 
want to hear my records on the radio," 
he says. "To achieve that, I listen to 
hear what the trends are sonically. 
Music changes from year to year, and 
it sounds different - it's hard to ex- 
plain to someone who isn't a musi- 
cian. 

"So, while I might try to create a 

song that sonically sounds of the mo- 
ment, I also bring my own creativity 
to it. I like to be one who is ahead of 
what people are expecting." 

Garrett says, "It's up to us as writ- 
ers to set the tone for what radio will 
embrace. That's what moves music 
forward. 

"And not every writer has that abil- 
ity. It's like the NFL or the NBA. You 

can be a great player, but not play pro- 

Issiah 

The Process Of Writing 
How does the writing process work 

for these songwriters? Do they create 

songs on their own or work with the 
artists once they get in the studio? For 

Garrett, it varies. "Before I had my first 
hit it was more difficult, because the 

Avila 

fessionally. Only the best get to play. 

It's the writers who find their niche 

and who expand upon it who usual- 
ly make the greatest impact." 

Garrett cites people like Missy El- 

liott, Timbaland, R. Kelly and The 
Neptunes as writers who have 
changed what radio will embrace. 

"I don't think the 

industry today, the 

business side, 

always makes room 

for artists like Stevie 

Wonder or Elton 

John." 
Issiah Avila 

"You know, the world is bigger 
than just New York, L.A. or Atlanta," 
he says. "Right now crunk is huge, but 
does that mean every record that 
comes out has to be a crunk track? I 

hope not. R &B gets stale sometimes, 
because everyone starts to do the 
same thing over and over. Growing 
up as a military brat, I lived in Europe 

for a while, and I learned that there is 

a whole world out there, open to new 
and different music. I can't be afraid 
to elevate and try new things." 

The complaint that the music in- 
dustry gets stuck in a rut - churning 
out one copycat song or artist after 
another - has been around since 
music became a business. Garrett says 

that, for a writer, "it can be very frus- 
trating because you're trying to make 

a name for yourself and support your- 
self, and all the labels want is another 
version of what you just did." 

He goes on, "It's stagnating for an 

artist. But if you listen to my records, 
I consciously try to make them sound 
different. The stuff I've done for Ush- 
er is on a completely different vibe 
than the new stuff I've done for 112." 

Issiah Avila agrees. He says, "We've 
worked with a lot of female artists, 
and the first thing they might say is, 

'I want a record like "Crazy in Love. "' 
"But I bet if you brought a record 

like that to them, they wouldn't real- 
ly hear it, because that song was all 
drums and horns with no chords. It's 
not something anyone can pull off. It 
was very different than anything else 

that was out there at the time, and 
that's part of the reason it worked." 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 201-656-3431 
or e-mail: 

dhall@radioandrecords.com 
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URBAN TOP 50, 
® October 1, 2004 

POWERED 
luEDt:tBASE 

ARTIST TITLE LABEL S 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

IOG1 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADOS Most Added 
CIARA f /PETEY PABLO Goodies (Laface /Zomba) 4220 -187 573928 14 7210 www.rradds. corn 
NELLY My Place (Derrty /Fo'Ree / /Universal) 3388 +173 441368 11 7210 

ARTIST 
_ 

ADDS 

TERROR SQUAD Lean Back (Universal) 3287 -249 418692 16 6210 
SNOOP DOGO fIPHARRELL Drop It Like... (DoggySty /e /Geffen) 62 

USHER fIALICIA KEYS My Boo (Laface /Zomba) 3200 +526 428578 5 7210 JA RULE HR. KELLY & ASHANTI Wonderful (MurderInc. /IDJMG) 55 

JADAKISS fIANTHONY HAMILTON Why (RuffRyders /lnterscope) 3177 -339 388725 15 6910 OUTKAST Prototype (LaFacelZomba) 40 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 2934 143 435409 19 6910 TERROR SQUAD Take Me Home (Universal) 39 

AKON f(STYLES P. Locked Up (SRC /Universal) 2541 +77 276569 13 3711 
YUNG WUN fIDAVID BANNER Walk It, Talk It (J /RMG) 25 

JON B. Lately (Sanctuary/SRG) 21 
LIL SCRAPPY No Problem (BME /Reprise) 2410 2 229792 18 6510 

OMARION f /BIG BUI Never Gonna Let You Go (She's A Keepa) (Epic) 15 

ANTHONY HAMILTON Charlene (So SoDef /Zomba) 2183 +94 263434 12 6010 R. KELLY Red Carpet (Jive /Zomba) 9 

LL COOL J Headsprung (De/ 1992 -183 247350 13 6910 TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) (Atlantic) 7 

JUVENILE f(WACKO & SKIP Nolia Clap (RapA-Lot /Asylum) 1874 +221 242668 12 6014 
KRAYZIE BONE Get'chu Twined (Sallr) 5 

UL' WAYNE Go DJ (Cash Money /Universal) 1872 +443 195658 5 6312 

LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 1802 -296 213020 17 5410 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 1768 22 201564 7 5710 Most 
NELLY Flap Your Wings (Derrty / Fo'Ree/ /Universal) 1680 +143 190169 7 6410 Increased Plays 
DESTINY'S CHILD Lose My Breath (Columbia) 1605 +545 190553 2 6810 

TOTAL 

KANYE WEST Jesus Walks (Roc- AFella /IDJMG) 1388 -241 181551 26 6710 PLAY 

ARTIST TITLE LABEL(S) NCREASE 

LL COOL J Hush (DefJam /IDJMG) 1350 +179 166635 3 6512 
DESTINY'S CHILD Lose My Breath (Columbia) +545 

TWISTA fIR. KELLY So Sexy (Atlantic) 1331 -358 158481 18 6110 
USHER IIALICIA KEYS My Boo /Laface /Zomba) +526 

GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 1305 +94 107948 10 5311 LIL' WAYNE Go DJ (Cash Money /Universal) +443 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style /Geffen) 1244 +348 163626 3 64162 YOUNG BUCK Shorty Wanna Ride (lnterscope) +350 

DEM FRANCHISE BOYZ White Teez (Universal) 1188 +13 132767 9 3710 
SNOOP 00GG fIPHARRELL Drop It Like... (DoggyStylelGeffen) +348 

R. KELLY Red Carpet (Jive /Zomba/ +346 
FABULOUS Breathe (Atlantic) 1183 +208 114455 4 6211 

JAY-Z & R. KELLY Big Chips (Jive /RocA'FehIa /IDJMG) +284 

BODY HEADBANGERS fUYOUNGBLOODZ I Smoke, I Drink (Universal) 1111 +80 79279 3 3810 TRICK DADDY Let's Go (Sl,pNSlidelAtlantic) +253 

LLOYD BANKS I'm So Fly (lnterscope) 1104 -112 119551 B 6410 TWISTA f /R. KELLY So Sexy Chapter II (Never like This) (Atlantic) +247 

T.I. Let's Get Away (Grand Hustle/Atlantic) 1095 -203 109573 18 6110 
JUVENILE fIWACKO & SKIP Nolia Clap (RapAdot /Asylum) +221 

YOUNG BUCK Shorty Wanna Ride (lnterscope) 1073 +350 99161 3 5714 

CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 1046 -33 80579 14 4110 

CHINGY BallaBaby (DTP /Capitol) 1015 +213 87702 2 5914 New &Active 
TRICK DADDY Let's Go (Slip.N.Shide /Atlantic) 909 +253 95733 2 6013 

MANNIE FRESH Real Big (Cash Money /Universal) 874 +81 70490 4 4410 
TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) (At /antic) 

YOUNG BUCK Let Me In (lnterscope) 874 256 103186 15 6010 Total Plays: 370, Total Stations: 35, Adds: 7 

JOHN LEGEND Used To Love You (Columbia) 867 -2 81629 4 4810 N2U Issues (Virgin) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 844 -134 94683 13 2810 Total Plays: 335, Total Stations: 34, Adds: 2 

LLOYD Hey Young Girl (Murder Inc./Def Jam/IDJMG) 839 +55 62472 5 5311 J -KWON You & Me /So So Del /Zomba) 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /DefJam /IDJMG) 818 +29 98893 9 4310 Total Plays: 317, Total Stations: 34, Adds:4 

BRANDY Who Is She 2 U (Atlantic) 756 -197 61192 9 4310 LIL' ROMEO fINICK CANNON My Cinderella (New No Limit) 

Total Plays: 292, Total Stations: 34, Adds: 3 

NEW EDITION Hot 2 Nite (Bad Boy /Universal) 738 76 78677 12 3410 

R. KELLY U Saved Me (Jive /Zomba) 641 -211 82876 16 5210 
N.O.R.E. fININA SKY & DADDY... Oye Mi Canto (Del Jam /IDJMG) 

Total Plays: 280, Total Stations: 14, Adds: 0 

R. KELLY Red Carpet (Jive /Zomba) 615 +346 104614 1 5519 
213 Groupie Luv (TVTI 

BEENIE MAN King Of The Dancehall (Virgin) 481 +19 116409 6 2410 Total Plays: 274, Total Stations: 27, Adds: 3 

MOBB DEEP Real Gangstaz (Violator /Zomba) 479 18 48980 5 4410 
RUPEE Tempted To Touch (Atlantic) 

KEYSHIA COLE I Changed My Mind (A &M /lnterscope) 473 +37 53369 3 4010 Total Plays: 268, Total Stations: 25, Adds: 2 

URBAN MYSTIC Where Were You? (Sobel 440 -57 29123 8 2710 OUTKAST Prototype (Laface /Zomba) 

HOUSTON Ain't Nothing Wrong (Capitol) 422 +26 31453 2 4010 Total Plays: 237, Total Stations: 40, Adds: 40 

O'RYAN Take It Slow (Universal) 414 -4 30238 6 3010 4MULA1 Gotta Roll (Sobel 

SHYNE fIASHANTI Jimmy Choo (Gangland / DefJam /IDJMG) 402 -126 24190 6 4510 
Total Plays: 234, Total Stations: 32, Adds: 4 

JAY -Z & R. KELLY Big Chips (Jive /Roc- Afella /IDJMG) 401 +284 98449 1 110 
YOUNG ROME Freaky ILU.G.IUniversall 

Total Plays: 231, Total Stations: 20, Adds: 0 

JA RULE f1R. KELLY & ASHANTI Wonderful (Murder Inc. /IDJMG) 385 +139 64367 1 56155 

1.20 fILUDACRIS Break Bread (DIP /Capitol) 371 +37 23904 1 2910 Sangs ranked by total plays 

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Scngs ranked by total plays for the airplay week of 

9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as 839 a month! 

HitDise® is the music service for over 3,000 radio stations, shouldn't it he yours? 

Call 912.406.6800 or e -mail HitDisc ®TMCentury.com for details. 

fM CENTURY' 

CHR. AC, Urban. Country. Rock.Alternative. 

latin, Christian. Smooth Jazz. Dance. Euro 
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r URBAN 
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RaeTheMusic.cnm 
RnnwD 

America's Best Testing Urban Songs 12 + 

For The Week Ending 10/1/04 

Artist Title (Label) TW 

TERROR SQUAD Lean Back (Universal) 

USHER fIALICIA KEYS My Boo (Lebo/Zomba) 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

T.I. let's Get Away (Grand Hustle /Atlantic) 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

USHER Confessions Part 2 (Laface /Zomba) 

NELLY My Place (Oerrty /fo'Reel /Universal) 

MASE Breathe, Stretch, Shake (Bad Boy / Universa!) 

LL COOL J Headsprung (Del Jam /IDJMG) 

JUVENILE Slow Motion /Cash Money /Universall 

AKON fISTYLES P. Locked Up (SRC /Universall 

YOUNG BUCK Let Me In (lnterscope) 

NAME WEST Jesus Walks (RocA-Fella /IDJMG) 

CHRISTINA MILIAN Dip It Low (lslandlIDJMG) 

NEW EDITION Hot 2 Nile (Bad Bay /Universall 

4.18 

4.18 

4.16 

4.04 

4.03 

4.02 

4.02 

4.01 

4.00 

3.99 

3.99 

3.92 

3.91 

3.89 

3.85 

ALICIA KEYS 1fTONY, TONI, TONE... Diary (J /RMG/ 3.84 

LLOYD BANKS I'm So Fly (lnterscopel 3.83 

JADAKISS fIA. HAMILTON Why (Ruff Rydersllnterscope) 3.81 

TWISTA fIR. KELLY So Sexy (Atlantic) 3.79 

NERV Flap Your Wings (Derrty /Fo'Ree/ /Universa9 3.75 

BRANDY Who Is She 2 U (Atlantic) 3.67 

LIL SCRAPPY No Problem IBME /Reprise) 3.63 

JUVENILE ffWACKO & SKIP Nolia Clap (RapAdot/Asylum) 3.61 

BODY HEADBANGERS... I Smoke, I Drink (Universal) 3.61 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 3.57 

GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 3.54 

LIL' WAYNE Go DJ (Cash Money /Universall 3.54 

R. KELLY U Saved Me (Jive/Zomba) 3.29 

CRIME MOB Knuck If You Buck ME/Warner BresiReprise) 3.28 

39 

Pers. Pers. Pers. 
LW Famil. Burn 12 -17 18 -24 25 -34 

4.30 98% 33% 4.19 4.33 3.81 

4.11 82% 9% 4.18 4.34 3.69 

4.20 98% 29% 4.10 4.18 3.85 

3.90 81% 19% 3.93 4.02 3.66 

4.07 98% 36% 3.95 4.09 3.54 

4.01 100% 53% 4.02 4.17 3.59 

4.06 98% 26% 3.91 4.07 3.41 

3.85 78% 14"/0 3.92 3.95 3.83 

4.09 89% 21% 3.98 4.06 3.75 

3.99 100% 44% 4.00 4.08 3.75 

3.88 84% 24% 3.89 3.86 3.98 

3.85 82% 22% 3.90 4.01 3.64 

3.89 94% 38% 3.83 3.76 4.03 

3.99 98% 41% 3.83 3.97 3.41 

- 48% 8% 3.80 3.86 3.66 

3.79 87% 30% 3.92 3.99 3.73 

3.83 79% 15% 3.70 3.82 3.39 

3.95 86% 30% 3.77 3.79 3.72 

3.75 90% 29% 3.80 3.91 3.53 

3.77 83% 22% 3.59 3.72 3.22 

3.50 60% 13% 3.56 3.58 3.52 

3.77 75% 23% 3.46 3.54 3.27 

3.79 55% 14% 3.46 3.48 3.40 

46% 11% 3.30 3.36 3.21 

3.78 50% 14% 3.47 3.53 3.32 

- 52% 13% 3.51 3.48 3.56 

42% 13% 3.25 3.37 3.03 

3.20 67% 26% 3.19 3.31 2.92 

40% 15% 3.13 3.23 2.94 

Total sample size is 409 respondents. Total average lavorability estimates are based on a scale of 1 -5 (1= dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who sad theyare tired of hearing thesong. Songs must have 40% familláritytoappearon survey Sample composition is based 

on persons 12.. Persons are screened via the Internet Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818- 377 -5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. 

GOSPEL Top 30 
LAST 

WEEK 

THIS 

'CE+ ARTIST TITLE LABELISI 
TOTAL 
PLAYS 

J- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

i KIERRA SHEARD You Don't Know (fMI Gospel) 643 -16 11 2612 

2 FRED HAMMOND Celebrate He Lives) (Verity) 535 +19 11 2111 

4 JIMMY HICKS... Blessed Like That (World Wide Gospel) 430 +2 11 1810 

7 KEITH JOHNSON Let Go And Let God (Verity) 429 +37 11 1811 

5 NEW BIRTH TOTAL PRAISE... Suddenly (EMI Gospel) 424 +6 11 2212 

10 DEITRICK HADDON God Is Good (Verity) 402 +75 8 2113 

3 WILLIAMS BROTHERS Still Here (Blackberry) 395 .43 11 1710 

6 8 ISRAEL... Again I Say Rejoice (Integrity/Vertical) 349 -60 11 1610 

16 Q J MOSS We Must Praise (Gospo Centric) 332 +54 6 1913 

9 10 DOROTHY NORWOOD Praise In The Temple (Maleca) 331 2 11 2010 

11 11 R. KELLY U Saved Me (Jive /Zomba) 324 .3 11 1111 

12 TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 322 0 11 1310 

13 13 NEW DIRECTION I'm Gonna Wave... (Gospo Centric) 298 -19 11 1410 

15 STEPHEN HURD Undignified Praise... (Integrity) 293 +10 11 1411 

14 15 DEANDRE PATTERSON Give Him Glory (Tyscot) 292 -12 10 1510 

22 ISRAEL... Another Breakthrough (Integrity /Vertical) 284 +55 11 1412 

26 DONALD LAWRENCE Healed (Verity) 274 +65 3 1412 

19 TYE TRIBBETT No Way... (Sony Gospel /Columbia) 257 +14 6 1110 

8 19 TONEX Make Me Over (Verity) 246 .104 11 1010 

18 20 JEFF MAJORS Pray (Music One) 233 12 6 1010 

24 21 L. SPENCER SMITH & TESTAMENT God Will (Emtro) 219 6 5 1212 

28 RICKY DILLARD Take Me Back (Crystal Rose) 215 +11 10 1312 

17 23 7 SONS OF SOUL Run On (Verity) 209 -42 8 11(0 

IDebut> (3) SMOKIE NORFUL Can't Nobody (EM /Gospel) 208 +24 1 1313 

20 25 KEVIN DAVIDSON Bounce Back (New Haven) 206 -23 6 1210 

- BISHOP KELSEY... Run And Tell That (Independent) 202 +15 3 1110 

23 27 KAREN CLARK.SHEARD I Owe (Atlantic) 199 28 6 910 

BISHOP TO JAKES Take My Life (Dexterity /EMlGospel) 191 +20 2 1212 

30 29 DOTTIE PEOPLES Still Running (Air Gospel) 187 -12 6 1010 

29 30 JOE PACE... Hallelujah Anyhow (Integrity) 187 -13 6 910 

33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 
© 2004 Radio & Records. 

Detailed station playlists for all R &R reporters are available on the web at www.radioandrecords.com. 
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40 RoR October 1, 2004 N.? URBAN 

R &R asks radio DJs for the hottest records jumping off. 

tha 
off 

Fred L. Green III, a.k.a. "D.J. Red" 
Mix Show Coordinator, WNPL/Nashville 

Mannie Fresh's "Real Big" (Cash Money /Universal): This is what 
the world has been waiting for. Finally, the man behind the Cash 
Money sound is doing his own thing, and it's a hot one. This joint 
has classic Cash Money materialism written all over it: houses, cars, 
money, women, jewelry - what more could you ask for from a Big 
Tymer? This is a record that the streets will love, as will the more 
mainstream urban audience. The hook in this song is the power be- 
hind it all. It's hypnotic - you just can't stop saying it. Put that to- 
gether with an upbeat Southern bounce track and Mannie's witty lyr- 
ics, and you have a winner, my friend. This song is hot in the clubs 
and hot in the streets. If you haven't spun it in your mix show yet, 
give it a shot - it's hot. s Fabolous' "Breathe" (Atlantic): Don't lose 
your breath, 'cause this one is straight heat. Fabolous is back on 
the block, and he's in rare form on this one. Fabolous is backed up 
by Just Blaze on the track, so you know there is no question that 
the track is banging. What about lyrical content, you ask? Come on, 
this is Fabolous we're talking about - he steps up to the plate 
beautifully with his lyrical style and smooth vocal tone. It's like the 
perfect blend of beats and rhymes. Radio and club DJs, don't hold 
your breath on this one. John Legend's "Used to Love You" (Co- 
lumbia): Fresh on the scene is John Legend. Now, I know what you're 
asking. Who is John Legend? He's Kanye West's artist, and you've 
heard him already. He's the male vocalist on "Jesus Walks." Now 
he is ready to do his own thing with his hot new single. This song is 

an upbeat, soul -filled blend of hip -hop and R &B with top -notch pro- 
duction by Kanye. The song touches on subject matter that both the 
ladies and fellas can relate to, and it's catchy. This song is very 
radio friendly for just about any market. Young Jeezy featuring 
Bun B's "Over Here" (Def Jam /IDJMG): If I'm not mistaken, he is 
the first Southern artist to be signed to Def Jam - not Def Jam 
South, but Def Jam. Plain and simple, this is a real Dirty South street 
cat, puttin' out real Dirty South street music for other real Dirty South 
street cats. This dude is real; he only spits about his real -life expe- 
riences - no fairy tales here. The track is very Southern, some- 
thing you can bounce to. It sounds good on the radio, in the clubs 
and in the trunk. Mixers, please support the South! 

SI 047 
ARTIST: John Legend 

LABEL: Columbia 

HOMETOWN: Springfield, OH 

CURRENT PROJECT: Get Lifted 

IN STORES: Oct. 26 

CURRENT SINGLE: "Used to Love You" 

TOP SPINS AT: WNPL /Nashville, WBOT/ 

Boston, KNOU /New Orleans, WPEG/ 

Charlotte, WENZ /Cleveland, WAMO/ 

Pittsburgh 

By DANA HALL/ URBAN EDITOR 

personal Stats: Born John Stephens, 
the boy who became John Legend 

grew up on diverse music - from soul to 
gospel to hip -hop. He took lessons in clas- 
sical piano and sang in his family 
church's choir. 

By the age of 16 he was off to college 
in Philadelphia at the University of Penn- 
sylvania. There he gravitated to Philly's 
emerging underground underground 
R &B and hip -hop scene, where artists 
like Jill Scott and The Roots got their 
start. 

By 2000 Legend was performing solo in 
local clubs and taking his show on the 
road to New York, Boston, Atlanta and 
Washington, DC. In this way he made a 
name for himself and sold CDs of his live 
concerts. His college roommate, Devon 
Harris, introduced Legend to Harris' 
cousin Kanye West, then an emerging 
producer for hip -hop acts like Jay -Z and 
Scarface. It seemed Legend was on his 
way. 

But it would take several more years of 
working on other people's projects before 
Legend was signed to West's Konman En- 

tertainment, which ultimately led to a deal 
with Columbia. The artist's final step to 
stardom was taking on the stage name 
John Legend. 

Past accomplishments: John has 
written, sung and played piano on a num- 
ber of artists' projects, including Kanye 
West's The College Dropout, Alicia Keys' 
"If I Ain't Got You" and "You Don't Know 
My Name," Jay -Z's The Black Album, 
Twistá s "Slow Jamz" and "Overnight 
Celebrity," Slum Village's "Selfish," Mary 
J. Blige's "I Try," Talib Kweli's "Around 
My Way" and Lauryn Hill's "Everything 
Is Everything." He's also on upcoming 
projects by Britney Spears, Eve and Com- 
mon. 

Influences: Lauryn Hill, Stevie Won- 
der, Aretha Franklin, Curtis Mayfield, Al 
Green, The O'Jays, Edwin Hawkins and 
James Cleveland, among others. 

The Album: Get Lifted features pro- 
duction by Kanye West, Legend's long- 
time friend Dave Tozer and West's 
cousin Devo Harris, as well as Will.I.Am 
of Black Eyed Peas. The album also fea- 
tures guest performances by Snoop Dogg 
on "I Can Change"; West on "Do What I 
Gotta Do "; and Legend's entire family on 
"It Don't Have to Change (The Family 
Song)." 
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'Monitored Reporters 

69 Total Reporters 
POWEREDal 

51 Total Monitored tIEDIABASE 
18 Total Indicator 

Did Not Report, Playlist Frozen (3): 

WHBX/Tallahassee. FL 
WKXSAMImington, NC 
WUVA/Chadoltesville. VA 
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unDAN AC Top 30 
TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS' 

CHART ADOS 

o, October 1, 2004 
ARTIST TITLE LABEL(SI 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary lJ /RMGI 1477 +119 167005 17 4310 

PRINCE Call My Name (Columbia) 1348 -36 138886 20 4610 

ANITA BAKER You're My Everything (BlueNote /EMC) 1251 +44 137240 14 4810 

LUTHER VANDROSS Think About You (J /RMG) 1146 +57 144935 45 4810 

BRIAN MCKNIGHT What We Do Here (Motown) 990 +128 104896 14 4711 

TEENA MARIE Still In Love (Cash Money/Universal) 986 +2 103084 32 4710 

JILL SCOTT Golden (Hidden Beach /Epic) 974 +60 109246 16 4410 

R. KELLY U Saved Me (Jive/Zomba) 836 +28 74775 15 4110 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (DelSout / /DJMG) 757 +67 72379 9 4511 

ALICIA KEYS If I Ain't Got You (J /RMG) 692 -49 83362 31 4110 

KEM Love Calls (Motown /Universal) 676 +18 81920 86 3710 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) 627 +18 52244 12 3710 

R. KELLY Happy People (Jive /Zomba) 538 -129 71968 28 2110 

PATTI LABELLE New Day (Del Soul /IDJMG) 529 -27 69442 28 3710 

TAMYRA GRAY Raindrops Will Fall (19 /Sobel 504 -6 37750 10 3910 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal) 486 +70 44100 4 3915 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) 442 -36 33561 13 3110 

VAN HUNT Down Here In Hell (With You) (Capito /I 388 +43 28789 12 3110 

ANGIE STONE U Haul (J /RMGI 326 -4 28050 7 3011 

NELLY My Place (Derrty /fo'Reel /Universal) 294 +62 24626 4 811 

NORMAN BROWN I Might (Warner Bros.) 283 +19 22407 4 2913 

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 271 +43 19611 4 2913 

TAMIA Still (At /antic) 206 +5 12458 7 1810 

AMEL LARRIEUX For Real (Bliss Life) 204 2 26260 6 810 

JOSS STONE Spoiled IS- Curve/EMC) 182 +33 10966 2 2113 

USHER f /ALICIA KEYS My Boo (Laface /Zomba/ 171 +70 13094 1 1810 

R. KELLY Red Carpet (Jive /Zomba) 165 +107 22115 1 110 

THEO Chemistry (TWP) 155 +14 4584 2 610 

RAPHAEL SAADIQ Rifle Love (Pookie /Navarre) 140 +26 10642 1 1410 

URBAN MYSTIC Where Were You? (Sobel 134 +30 2441 1 1211 

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks, Songs ranked by total plays for the airplay week 
of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
REGINA BELLE For The Love Of You (Peak) 

Total Plays: 120, Total Stations: 16, Adds: 1 

MARIO WINANS fIENYA & P. BIDDY I Dont Wanna Know (Bad Boy /Universal/ 

Total Plays: 115, Total Stations: 7, Adds: 0 

ANITA BAKER How Does It Feel (Blue Nate /Virg /n) 

Total Plays: 92, Total Stations: 31, Adds: 28 

O'JAYS Make Up (Sanctuary /SRG( 

Total Plays: 87, Total Stations: 22, Adds: 11 

AMERICA COMING TOGETHER (ACT) Wake Up Everybody (Bungalo /Universal) 

Total Plays: 66, Total Stations: 8, Adds: 1 

STEPHANIE MILLS Healing Time (JM /Lightyead 

Total Plays: 55, Total Stations: 7, Adds: 1 

CARLTON BLOUNT Acting Like You're Free (Magnatar) 

Total Plays: 51, Total Stations: 9, Adds: 2 

BILLY MILES Sunshine (Aezra /EMI) 

Total Plays: 41, Total Stations: 7, Adds: 2 

QUE & MALAIKA P In The Funk (ESE) 

Total Plays: 38, Total Stations: 5, Adds: 2 

Songs ranked by total plays 

WARNING! 
Our prices are so low 

some might say they are 

INDECENT! 

300 
T- Shirts 
$295 

1000 
T- shirts 
$255 

Most Added 
www.rradds.com 
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POWERED 
11EUTABASE 

ARTIST -iTLE LASE_,S, ADDS 

ANITA BAKER How Does It Feel (BlueNote/Virgin) 28 

O'JAYS Make Up (Sanctuary/SRO 11 

T. MARIE fIG. LEVERT A Rose By Any... (Cash MoneylUniversall 5 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMGI 3 

NORMAN BROWN I Might (Warner Bros.) 3 

JOSS STONE Spoiled (SCurve /EMC) 3 

Most 
Increased Plays 
ARTIST T., . 

TOTAL 

PLAY 
INCREASE 

BRIAN MCKNIGHT What We Do Here (Motown) +128 

A. KEYS fITONY, TONI, TONE & J. PAUL Diary IJ /RMGI +119 

R. KELLY Red Carpet ( JivelZomba) +107 

ANTHONY HAMILTON Charlene (So So Del /Zomba) +82 

T. MARIE fIG. LEVERT A Rose By Any... (Cash Money /Universal) +70 

USHER t)ALICIA KEYS My Boo (LafacelZomba) +70 

P. LABELLE & R. ISLEY Gotta Go Solo (Del Soul / /DMG) +67 

NELLY My Place (Derrty /Fo'ReellUniversal) +62 

JILL SCOTT Golden (Hidden Beach /Epic) +60 

LUTHER VANDROSS Think About You (J /RMG) +57 

Most 
Played Recurrents 
ARTIST TITLE LABEL(SI 

TOTAL 

PLAYS 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 431 

SMOKIE NORFUL I Need You Now (EM/Gospel) 371 

USHER Burn (Laface /Zomba) 339 

MONICA U Should've Known Better (J /RMGI 336 

MUSK' Whaknows (Del Soul /IDJMG) 271 

RUBEN STUDDARD Sorry 2004 (J /RMG) 258 

AVANT Don t Take Your Lave Away (Geffen) 249 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 246 

L. VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGI 225 

R. KELLY Step In The Name Of Love (Jive/Zomba) 224 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 
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COUNTRY 

KMG: `Country Radio Is Back 
Katz's spring '04 analyses of shares and TSL 

he "Spring 2004 National Format Averages and 
Share Trends" report from Katz Media Group is indeed 
emblazoned with the headline "Country Radio Is 
Back." Driving the good news are the spring 2004 fig- 
ures for average market format shares, which show 
Country with a 13.7 - the highest 12+ showing since 
the 14.1 in the spring of 2000. 

KMG's Lisa Chiljean notes in the 
preamble to the latest Katz report, "It 
seems as if the Country format has, 
indeed, reversed the trend of declin- 

ing shares seen in the late '90s. Total 
12+ shares have increased in each of 
the past three years. In fact, Country 
shares have increased continually 

Weekly Time Spent Listening 
25 -54 25 -34 35-44 45 -54 45-64 

Sweep Men Women Men Women Men Women Men Women Men Women 

Sp '04 

Sp '03 

Sp '02 

Sp '01 

Sp '00 

Sp '99 

Sp '98 

Sp '97 

Sp' 95 

Sp '93 

Sp '91 

Sp '89 

Sp '87 

8:40 7:51 

8:47 7:52 

8:45 8:40 

9:12 8:18 

9:27 8:36 

9:29 8:48 

9:38 8:48 

9:58 9:19 

10:16 9:13 

10:52 10:09 

11:12 10:37 

11:45 11:06 

10:58 11:04 

7:46 6:28 

7:47 6:42 

7:38 6:46 

7:55 7:12 

8:15 7:05 

8:05 7:45 

8:41 8:04 

9:12 8:31 

9:22 8:37 

10:11 9:43 

10:14 9:50 

10:39 9:58 

10:50 9:57 

8:51 8:11 

9:12 8:08 

9:40 8:18 

9:49 8:37 

9:21 8:20 

9:06 9:02 

10:03 8:31 

10:18 9:15 

10:27 9:11 

10:39 9:55 

11:29 9:59 

11:36 10:54 

10:36 10:44 

9:12 8:52 

9:13 8:48 

9:23 9:06 

9:35 9:00 

9:42 9:12 

10:08 9:00 

9:34 8:55 

10:14 10:09 

10:21 9:30 

10:45 10:39 

11:26 11:19 

12:13 12:04 

10:56 11:37 

9:11 9:50 

9:29 9:22 

10:20 9:28 

10:30 9:52 

9:28 9:55 

9:07 9:16 

8:58 9:29 
10:31 9:47 

9:51 9:48 

9:35 9:52 

11:18 10:20 

11:17 10:57 

9:53 9:54 

Weekly time spent listening figures show, in hours and minutes, the amount of 
time (on a national average) a person spends with Country stations. 

FM Audience Composition 
Sweep 

Sp '04 
Sp '03 
Sp '02 
Sp '01 

Sp '00 
Sp '99 
Sp '98 
Sp'97 
Sp '95 
Sp '93 
Sp '91 

Sp '89 
Sp '87 
Sp '86 

12 -17 18 -24 25 -34 35 -44 45 -54 
5.2 10.9 15.3 20.7 19.9 
4.9 9.5 16.1 21.8 19.5 
4.3 9.4 15.9 21.8 20.0 
4.0 9.0 16.9 23.1 19.7 

3.4 9.7 18.0 21.0 19.1 

3.9 9.7 18.8 21.4 18.7 
4.6 11.0 19.1 21.2 18.1 

5.3 11.8 20.6 20.9 181 
5.7 13.6 21.0 20.4 17.2 
4.9 12.4 22.6 21.0 16.9 
2.7 10.9 21.6 20.2 20.0 
2.3 10.4 21.4 20.7 20.8 
2.6 12.4 21.3 22.1 19.1 

2.9 11.6 22.0 22.7 18.6 

55 -64 
14.8 

15.0 
15.4 

14.7 
14.8 
13.6 
13.7 

12.7 
11.4 

11.3 
13.1 

13.7 
12.0 
12.0 

65+ 

13.0 

12.9 
13.3 

12.5 
12.6 
11.7 
11.3 

10.6 
10.7 

11.0 
11.4 

10.7 
10.5 
10.2 

Audience composition figures show what percentage (on a national 
average) of a Country station's listenership falls within particular cells. 

25 -54 Recycling 
From/To % Sp'04(Sp'03) 
6- 10am /10am -3pm 63.8 (61.8) 
6- 10am/3 -7pm 68.8 (69.6) 
6- 10am/7pm- midnight 28.4 (29.0) 

10am- 3pm /6 -10am 
10am- 3pm /3 -7pm 
10am- 3pm/7p m- midnight 

3-7pm/6-10am 
3-7pm/10am-3pm 
3-7pm/7pm-midnight 

7pm-midnight/6-10am 
7pm-mid n ig ht/10am-3p m 

7pm-midnight/3-7pm 

67.0 (65.3) 
69.6 (70.9) 
28.7 (30.1) 

65.7 (63.8) 
63.2 (61.4) 
33.1 (33.6) 

62.0 (60.3) 
59.7 (59.1) 
75.7 (76.2) 

Median Age of FM 

Country Listeners 

Sp '04 
Sp '03 
Sp '02 

Sp '01 

Sp '00 
Sp '99 

Sp '98 

Sp '97 

Sp' 95 

Sp '93 
Sp '91 

Sp '89 
Sp '87 

43 
43 

43 
43 

43 

42 
41 

40 

39 

39 
42 
42 

41 

since late 2001." (See the "National 
Format Averages" chart for the 12+ 
average shares.) 

Offering some potential reasons for 
the rise, Chiljean says, "Any combina- 
tion of these factors could be contrib- 
uting to this positive turn of events for 
the Country format: a new and differ- 
ent influx of talent and music product 
coming out of Nashville, less frag- 
mentation of the format within mar- 
kets, less 'blurring of the lines' be- 
tween pure country artists and cross- 
over AC artists and a downturn in the 
shares for some of the Rock or AC 
niches. 

"It remains to be seen whether the 
format can sustain this growth and 
reach the share heights seen in the ear- 
ly '90s. However one thing is certain: 
The overall popularity of the Country 
format has never waned. [It) has led 
the way as the No.1 format for more 
than a decade. This spring, Country 
enjoys a 54% advantage over the next 
closest competitor among persons 
12 +." 

On those positive notes, here's a 

look behind the numbers from the 
spring 2004 Arbitron. 

Country Overview 
A check of bosh average market 

shares and weekly time spent listen- 
ing indicates that Country's cume is 

on the rise. While KMG doesn't exam- 
ine come data, you can see from the 
boxes on this page that shares are ris- 
ing while TSL continues to slide - if 
ever so slightly. Of the 10 TSL age /sex 
cells, seven show declines. The only 
cells showing increases from spring 
'03- spring '04 are women 35-44 (8:08- 

8:11), women 45 -54 (8:48 -8:52) and 
women 55-64 (9:22 -9:50). 

The good news about TSL is that 
there are no huge drop -offs; in fact, 

three of the cells declined by only one 
minute. The bigg >st loss occurred 
among men 35-44, If 21 minutes per 
week. The bad news here is that this 
is the continuation of a drop in a demo 
that saw a high TSL of 11:36 in the 
spring of 1989. While it has been up 
and down off that high, the fact is, TSL 

among 35-44 men is at its lowest lev- 

el in 18 years. The spring 2004 TSL lev- 

els also show 18 -year lows among 
men 25-54, women 25-54, women 25- 

34 and men 45-54. 

Yet the format's total shares are up 
from spring 2003 to spring 2004. That 
could only come from come growth, 
which will also, hcpefully, act as a 

springboard for future AQH increas- 
es. That, of course, will ultimately be 
tied to the quality cf the product - 
both radio and music. 

I would also like to call your atten- 

R &R October 1, 2004 

National Format Averages 
These are the average format shares for the top 20 for- 
mats in the spring 2004 Arbitron, MSA 12+ total week. Av- 
erage time spent listening is shown for each format, with 
the spring 2003 TSL in parentheses. 

Avg. Share '03 ('02) Avg. TSL '03 ('02) 

Country 13.7 (13.3) FM 8:07 (8:14) 

AM 7:53 (8:34) 

Urban 8.9 (9.8) 7:11 (7:49) 

Spanish- Language 

CHR/Pop 

Soft Rock 

Urban AC 

AC 

News/ralk 

Rock 

CHR/Rhythmic 

Classic Rock 

Hot AC 

Sott AC 

Full Service 

Oldies 

Classic Hits 

7.9 (7.8)FM 8:48 (8:34); AM 10:24 (9:33) 

7.8 (8.1) 5:16 (5:18) 

6.6 (6.1) 7:45 (7:22) 

6.5 (6.5) 9:28 (9:19) 

6.5 (6.9) 7:12 (7:25) 

6.1 (6.4) 8:20 (8:22) 

6.0 (6.0) 6:54 (6:55) 

5.9 (5.3) 6:50 (6:10) 

5.8 (5.9) 6:34 (6:44) 

5.5 (5.7) 5:41 (5:45) 

5.2 (5.7) 7:35 (7:53) 

5.2 (5.6) 7:37 (7:56) 

5.1 (5.3) 7:00 (7:08) 

4.3 (4.9) 6:29 (6:40) 

Easy Listening 4.0 (4.9) 8:29 (11:50) 

Alt/Modern Rock 4.0 (4.2) 5:56 (5:51) 

Modem AC 3.6 (3.8) 5:12 (5:19) 

News 3.4 (3.4 ) 5:13 (N /A) 

Country 
Average Market 
Format Shares 

Sp'04 13.7 

Sp'03 13.3 
Sp'02 13.1 

Sp'00 14.1 

Sp'98 16.1 

Sp' 96 15.5 

Sp'94 16.6 

Sp'92 17.3 

Sp'90 13.4 

Sp'88 11.5 

Sp'86 13.2 

tion to the box containing the audi- 
ence- composition figures, where 
there's a real nice bump (9.5 -10.9) 
among 18 -24s. And, for the fourth 
straight year, we see a nice move up 
among 12 -17s. That demo's share of 
the audience pie in spring 2000 was 
3.4, and in spring 2004 it's 5.2. 

Multiformat Overview 
As you compare shares and TSL 

with those from prior years, it's impor- 
tant to remember that we must all look 
at Country shares relative to the shares 
of all formats. The compression of 
shares produced by consolidation and 
by the geometric increase in competi- 
tion for consumers' attention from out- 
side sources has resulted in smaller 
shares for almost all radio formats. 
Looking at some of the trends and re- 

sults from formats that compete direct- 
ly with Country for the adult audience: 

AC's spring '04 showing of 6.5 is 

a drop of .4 from spring a year ago and 
the lowest 12+ average market share 
for the format since KMG began do- 
ing these reports in 1986. KMG points 
out that even in light of the share de- 
crease, "the number of stations pro- 
gramming a mainstream AC format is 

at one of the highest levels of the past 
five years." 

On the AC TSL front, nine of 10 

age /sex cells show decreases. The 
largest drop is among 45-54 women, 
8:54 -8:14. AC also shows large TSL 

declines among women 25-54 (8:00- 

7:33) and women 35-44 (8:15- 7:44). 

Historically staunch Country 
competitor Oldies is off 5.3 -5.1 from 
spring '03 to spring '04; the format had 
hovered between 5.3 and 5.6 for the 
last six books. Oldies' TSL among men 
and women remains relatively flat vs. 

a year ago, but there are TSL declines 
in 12 of 20 age /sex cells, including 
men 25-34 (5:13- 4:28), women 25-34 
(5:13 -4:15) and women 35 -44 (6:13- 

5:44). 

Another music format compet- 
ing with Country for adults is Clas- 
sic Hits, formerly classified as the 
'70s format. It dropped 4.9 -4.3 from 
spring '03- spring '04 and once again 
this year exhibits a wide range of TSL 
fluctuations in key age /sex cells. For 
instance, Classic Hits' women 18 -24 
TSL fell 4:28 -2:33, men 25 -34 plum- 
meted 7:17 -4:44, and men 35-44 rock- 
eted 8:46 -10:08. 

Classic Rock, a heavy 25-34 and 
25-44 format, dips 5.9 -5.8 year -to-year. 

Its TSL is relatively flat across the age/ 
sex cells, although six of 10 cells slip 
in TSL. 

My thanks to Katz Media Group 
Sr. VP /Strategic Planning Gerry Boe- 

hme and Katz Media Group Dimen- 
sions VP /Director of Research Lisa 
Chiljean for allowing us to share their 
extensive research with you. Hope- 
fully, you'll find it valuable both as a 

snapshot of how Country is faring on 
a national basis and as a tool to get a 

sense of how your station is perform- 
ing vs. the national Country format 
averages. 
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Seeing Is Believing 
Video success and country's growth go hand in hand 

Informed projections are already placing country's 
2004 album sales at a 10 -year high, and the genre's 
growth should have a warming effect on an industry 
that has been chilled to the bone. 

Already generating notable heat 
are the various video outlets avail- 
able to country labels and artists. 
CMT is projecting its 
fourth consecutive quarter 
of record -breaking view- 
ership, while Great Amer- 
ican Country recently 
bounced into 6.5 million 
more homes through Di- 
recTV. 

Other outlets, including 
regional broadcast and ca- 
ble channels, in -store and 
mall -based feeds and the 
Internet, are also contributing to coun- 
try's burgeoning visibility. Or, per- 
haps, country's growing popularity 
and diversity have created opportu- 
nities that just weren't there when 
Music City's top export was in the 
doldrums. Whatever the answer to 
that chicken -and-egg question, the re- 

sulting momentum benefits everyone. 

Brand -New Opry 
"It certainly trickles down to us in 

a big way from the standpoint of ad- 
vertising and interest in the network 
on the part of distributors - cable 
systems and satellite pro- 
viders," says GAC Presi- 
dent Jeff Wayne, whose 
company got a big boost 
when DirecTV added the 
network to its service last 
week. 

In the satellite service's 
press release, DirecTV 
Exec. VP /Programming 
Stephanie Campbell 
notes, "Over the past sev- 
eral months we have received more 
requests from DirecTV customers for 
Great American Country than any 
other network." 

Those requests were an outgrowth 
of GAC's acquisition a year ago of the 
weekly Grand Ole Opry Live broad- 
cast. "DirecTV had been in a holding 
pattern with us for years," Wayne 
explains. "They had CMT and other 
stuff and felt like they had country 
covered, which was frustrating for us, 
because they're a huge distributor. 
We needed marquee programming 
that differentiated us from the other 
networks. We needed to create de- 
mand in the marketplace." 

Securing the Opry, which was pre- 
viously on CMT, was key. "We 
would not have been launched on 

DirecTV if it had not been 
for the Opry," Wayne says. 
"We would have gotten 
on eventually, but the 
Opry is what made it hap- 
pen now. 

"The outpouring of 
support from the industry 
was unbelievable. Di- 
recTV got letters from 
dozens of country artists, 
politicians, Opry mem- 

bers and the musicians' union and a 
petition with more than 25,000 signa- 
tures on it." 

Gaylord Sr. VP /Media & Enter- 
tainment Steve Buchanan, who has 
oversight of the Opry, says, "Coun- 
try music fans deserve a tremendous 
amount of credit for helping to cre- 
ate a grass -roots effort that persuad- 
ed DirecTV to add GAC, all because 
they wanted to be able to see the 
Grand Ole Opry. 

"We encouraged fans as they called 
us wondering how they could see the 
Opry to contad their cable operators 

and DirecTV, which they 
did by the thousands. 
There really was a true up- 
rising: 'I want my Grand 
01e Opry!'" 

Onward, Upward 
The effects of the Opry 

deal are far -reaching for 
GAC. "The deal with Di- 
recTV puts us in a differ- 
ent place with all our 

constituents, marketing partners, 
the labels, advertisers and program 
producers," says Wayne. The net- 
work now reaches approximately 
34 million households. 

'There are benchmarks in the ad- 
vertising business," Wayne says. 
"Certain major national advertisers 
will say, 'Come back to us when 
you've got 15 million households. 
Come back when you've got 20 mil- 
lion.' Unfortunately, the bar keeps 
being raised. But certainly, at 30 mil- 
lion, it's a huge jump." 

And as GAC grows, the Opry 
stands to gain. "GAC has been an 
excellent partner for us," Buchanan 

Steve Bu chanan 

Jeff Wayne 

says. "They really share with us a vi- 

sion for Grand Ole Opry live. They've 
done a lot to support the show 
through promotion and general mar- 
keting efforts." 

Wayne says the network will con- 
tinue to push forward in several ar- 

eas. "We just did an overhaul of the 
network, giving it a completely new 
on -air look," he says. "Everything 
from a new bug in the bottom right 
comer to an all-new interstitial pack- 
age, a new voice and a much more 
contemporary graphics package. It 

takes us up not just one peg, but sev- 
eral. And what terrific timing to have 
that in place prior to the DirecTV 
launch." 

Jaw, Meet Floor 
CMT, now in more than 75 million 

households, remains the big dog on 
country's video porch Sr. 

VP /GM Brian Philips 
credits impressive music 
and videos for giving the 
genre renewed energy. 
"We've had a run of very 
unconventional but very 
TV- friendly artists, like 
Big & Rich, who are abso- 
lutely irresistible on televi- 
sion," Philips says. 

"As people are choos- 
ing songs and singles and producing 
music, they're thinking in cinematic 
terms. That's a longtime rock band 
skill, and something that Michael 
Jackson certainly did in the '80s with 
'Thriller.' It's a relatively new appli- 
cation of the skill in Nashville. Every 
day it seems like an artist shows up 
with a new video that makes my jaw 
drop. The new Keith Urban clip is 
amazing, as is Loretta Lynn's 'Port- 
land, Oregon. " 

Ratings for CMT continue to grow, 
with third-quarter 2004 on 
pace to finish as the net- 
work's most watched 
quarter ever by persons 18- 

49 (CMT's key demo). 
Philips points to a very 
happy confluence of the 
channel's efforts to remake 
itself and attract a young- 
er audience with Nash 
villé s ongoing musical re- 
naissance. 

"Three years ago, if we could have 
willed a scene to emerge, what the 
channel would look like and what 
kinds of music would be available to 
us, that's exactly where we are right 
now," he says. "It is beyond our 

CHILL PILL RCA Label Group and industry execs visited Jimmy Buffett's recent 

tour stop in Cincinnati to present Buffett with a platinum plaque for his album 

License to Chill. Pictured are (I-r) RCA VP/Promotion Mike Wilson, R &R Country 

Editor Lon Helton, CMT Sr. VP/GM Brian Philips, Buffett, producers Mike Utley and 

Mac McAnally, RLG Chairman Joe Galante and WKDFMashville 0M Dave Kelly. 

grandest dreams. I'm a very skepti- 
cal, contrarian person. I'm always on 
the lookout for the bubble 
to burst, but I cannot get 
over my optimism about 
the current state of coun- 
try music and how that is 

being represented in vid- 
eo." 

The network's Oct. 28 

Outlaws special is an ex- 
ample of that conver- 
gence. "When we planned 
this a couple of years back, 
we asked ourselves what was miss- 
ing in country and focused in on that 
outlaw spirit," Philips says. "At that 
time we planned on a more histori- 
cal look back. 

"What we couldn't have anticipat- 
ed was that artists like Gretchen Wil- 

son, Big & Rich and Mont- 
gomery Gentry would be 
able to not only hold their 
own, but also bring the 
house down on a special 
like this. They weren't even 
really on our radar, but 
when you can go side -by- 

side with Hank Jr. and win 
the respect of Jessie Coulter, 
that's the mark of an out- 
law. 

"The artistry is really the key, and 
we're seeing things that are spurring 
ideas for new series. In the middle of 
all this, our favorite show, and the 
one with all kinds of industry buzz, 
is Barely Famous: The Warren Brothers. 

We're back in one of those eras where 
anything is possible." 

In Sight, In Mind 
Sony President John Grady sees 

the success of country- specific televi- 
sion as part of a broader acceptance 

for the genre. "I'm encour- 
aged by the state of televi- 
sion in general, as both 
country networks get 
stronger and acts are find- 
ing their way onto other 
networks as well," he says. 

Regarding CMT and 
GAC, he says, "Both net- 
works have been extreme- 
ly supportive. We've had 
video airplay on a couple 

of artists here before we really knew 
how radio and the rest of the indus- 
try would react." 

Grady won't let country's improv- 
ing cash flow affect his budgeting, 
however. "Video playlists, like radio 

playlists, can be a very fickle friend 
or foe," he says. "Every record and 

video we make, we think 
is going to be a big hit, and 
when they aren't it's a 

tough pill to swallow. One 
of the good things that's 
happened is that the 
downturn has brought 
price structures a lot clos- 
er to reality. You're sup- 
posed to celebrate your 

Jeff Walker upturns, not make them 
the baseline from which 

you operate. 
"But when GAC is out there mak- 

ing a new deal with DirecTV and at- 
tracting that many more households, 
that's a plus. All of that amortizes our 
video costs." 

Even more than music videos 
themselves, Grady applauds the se- 
ries and specials that spotlight artists. 
"The other programming we're able 
to co- create with the networks 
around these artists is a really strong 
part of this business," he says. 

Can You See Me Now? 
AristoMedia President Jeff Walk- 

er says new regional shows in cities 
like Pensacola, FL; Lubbock, TX; and 
New York reach millions, as do place- 
ments in Mills mall locations and on 
web streamers like Launch, VH1 On- 
line, CMT.com and GAC.com. "We 
have crossover appeal for Keith Ur- 
ban, Gretchen, Big & Rich and more 
in FYE, Rainbow Apparel, Blockbust- 
er and Best Buy," Walker says. 

Several regional shows have radio 
ties to stations like WSSL /Greenville, 
SC; W FMS /Indianapolis; and KTOM/ 
Monterey. And on the new -media 
side, video streaming may soon be 
coming to cell phones. Sprint is al- 
ready testing the technology in San 
Francisco. "Katrina Barn, Keith Ur- 
ban, Mindy Smith and Gretchen Wil- 

son will be among the first to have 
music videos available," Walker says. 

And that's all on top of what the 
major networks are doing. "CMT is 
at an all -time high for viewership, 
and with GAC's DirecTV deal, we're 
in a better position now than when 
we had TNN and CMT in the early 
to mid- '90s," Walker says. "If you 
throw in VH1 Country, which is 
available on 14 million digital house- 
holds, we've got three networks devot- 
ed to country. So the status of video in 

country is fantastic, and the future 
looks very rosy" 

Brian Philips 

John Grady 
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44 COUNTRY TOP50 
® October 1, 2004 

LAST THIS 

WEEK ' EEd ARTIST TITLE LABEL(S) 
"3'4L 

^OIR?S T J IS 
'CT 
PLAYS 

-. 

PLAYS 
TOT AJ9 

roc, 
-A,D 

roe' 
15 EERS 

CN 

TOTAL 

ADDS 

1 1 KEITH URBAN Days Go By (Capitol) 12628 ,246 4498 -123 444662 6885 15 11310 

3 0 SARA EVANS Suds In The Bucket (RCA) 11845 559 4210 +202 404828 18428 23 11310 

4 0 GRETCHEN WILSON Here For The Party (Epic) 10725 108 3873 +46 357868 420 17 11310 

5 0 GEORGE STRAIT I Hate Everything (MCA) 10541 479 3838 +163 347924 12508 13 11210 

7 ©A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 9798 374 3654 +138 308155 6671 16 11210 

8 0 TOBY KEITH Stays In Mexico (DreamWorks) 8641 306 306E +96 294615 8702 9 11310 

11 O PHIL VASSAR In A Real Love (Arista) 8524 672 3005 +183 300712 25626 22 11210 

6 8 ANDY GRIGGS She Thinks She Needs Me (RCA) 8228 1765 2936 -635 264449 -72779 31 11310 

10 0 BROOKS & DUNN That's What It's All About (Arista) 8226 369 2944 +115 276285 11878 14 11310 

12 0 RASCAL FLATTS Feels Like Today (Lyric Street) 8208 659 2933 +176 273476 28645 16 11310 

14 0 GARY ALLAN Nothing On But The Radio (MCA) 7099 151 2561 +84 232674 8080 16 11110 

15 ® LONESTAR Mr. Mom (BNA) 7050 374 2511 +176 231551 13713 12 10910 

13 0 JOE NICHOLS If Nobody Believed In You (Universal South) 7005 45 264! +58 232375 -2416 27 11210 

16 0 TRACE ADKINS Rough & Ready (Capitol) 6062 55 2251 -20 191201 -547 23 10710 

17 0 DIERKS BENTLEY How Am I Doir (Capitol) 5583 57 2151 +42 173700 2469 20 10712 

19 0 KENNY CHESNEY The Woman With You (BNA) 5506 642 2004 +214 177974 21135 5 10715 

18 0 JIMMY WAYNE You Are (DreamWorks) 5304 317 1909 +91 171525 12529 24 10311 

22 0 BLAKE SHELTON Some Beach (Warner Bros.) 4570 539 1624 +193 150150 26498 9 10215 

21 0 SHEDAISY Come Home Soon (Lyric Street) 4334 207 1558 +54 131361 2170 13 10011 

23 a DARRYL WORLEY Awful, Beautiful Life (DreamWorks/ 4241 440 1478 +157 129341 16543 13 9913 

24 ® S. TWAIN WI B. CURRINGTON Party For Two (Mercury) 3952 698 1367 +259 125573 18795 4 90111 

26 ® MONTGOMERY GENTRY You Do Your Thing (Columbia) 3068 244 1212 +79 90671 6227 11 9610 

25 23 BLUE COUNTY That's Cool (Asylum /Curb) 3048 -10 11E3 -3 87496 1726 18 9412 

20 24 JULIE ROBERTS Break Down Here (Mercury) 2719 1850 1052 -623 75265 59902 30 10210 

31 LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 2563 591 894 +171 82463 24179 5 8216 

30 0 J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA /Mailboat) 2451 459 750 +167 81641 14627 6 7816 

Breaker ® TIM MCGRAW Back When (Curb) 2219 1269 703 +411 72610 40340 5 69134 

29 REBA MCENTIRE He Gets That From Me (MCA) 2174 179 8'13 +82 64243 6232 6 83111 

27 29 TRICK PONY The Bride (Asylum /Curb) 2060 -96 838 -18 55037 .694 14 7713 

28 30 STEVE HOLY Put Your Best Dress On (Curb) 2032 -88 849 -7 53746 3390 19 7210 

33 ® RESTLESS HEART Feel My Way To You (Koch) 1974 60 734 +14 57959 863 11 6411 

Breaker ® T. TRITT W. MELLENCAMP What Say You (Columbia) 1958 307 739 +109 58912 8402 5 6817 

Breaker ® KATRINA ELAM No End In Sight (Universal South) 1755 162 677 +51 46999 4955 11 6913 

37 ED SUGARLAND Baby Girl (Mercury) 1642 9 648 +17 49011 2220 10 6612 

35 35 PAT GREEN Don't Break My Heart Again (UniversaURepublic /Mercury) 1623 -34 523 -13 52319 1250 7 5013 

44 0 BRAD PAISLEY Mud On The Tires (Arista) 1355 621 527 +232 41669 17773 3 61110 

42 è JOSH GRACIN Nothin' To Lose (Lyric Street) 1331 448 460 +129 36130 10260 4 6118 

32 38 CLAY WALKER Jesus Was A Country Boy (RCA) 1263 -665 470 239 35035 -16236 12 6110 

39 TRENT WILLMON Dixie Rose Deluxe's... (Columbia) 1233 50 E13 +10 25006 1112 8 6113 

Loebut> 0 BIG & RICH Holy Water (Warner Bros.) 1192 838 461 +349 41715 29059 1 53118 

45 a BILLY DEAN Let Them Be Little (Curb) 911 179 L04 +93 26905 6907 4 5115 

43 a JENKINS Getaway Car (Capitol) 851 1 325 +8 20478 232 7 5010 

34 43 CRAIG MORGAN Look At Us (BBR) 814 .923 328 390 20894 26704 23 7110 

46 0 CATHERINE BRITT The Upside Of Being Down (RCA) 747 73 319 +40 16022 1691 6 5214 

47 0 EMERSON DRIVE November (DreamWorks) 634 40 263 +16 16525 2502 4 3713 

/Dbut> CAROLINA RAIN I Ain't Scared (Equity Music Group) 610 226 260 +77 12525 3184 1 3112 

/Debut> el DUSTY DRAKE I Am The Working Man (Warner Bros.) 475 103 ?28 +40 10272 2390 1 3913 

50 0 RACHEL PROCTOR Where I Belong (BNA) 461 43 216 +14 8976 403 2 3411 

- KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 446 61 114 +12 14175 3694 3 1010 

49 50 TRENT WILLMON The Good Life (Columbia) 412 -21 54 -2 14898 -963 9 010 

113 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 9/19 -9125. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points. the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks arxx moved to recurrent. Most Added is the total number of 

new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward ov;rall total stations playing a song. Most Increased Points 

lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ADH number. Average Quarter Hour Persons used herein with 

permission from Arbitron Inc. l© 2004. Arbitron Inc.). © 2004. R &R. Inc. 

Most Added 
vwvw. rradds. com 

POWERED 
11EDIABASE 

ARTIST ..5 _ __- _ ADOS 

TIM MCGRAW Back When (Curb) 34 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 25 

SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 23 

BIG & RICH Holy Water (Warner Bros.) 18 

CHAD BROCK That Changed Me (BBR) 13 

DAVID LEE MURPHY Inspiration (Audium) 12 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) 11 

REBA MCENTIRE He Gets That From Me (MCA) 11 

BRAD PAISLEY Mud On The Tires (Arista) 10 

TRACY LAWRENCE Sawdust On Her Halo (DreamWorks) 10 

Most 
Increased Points 
ARTIST 

. 
.E _ BEL S 

TOTAL 
POINT 

INCREASE 

TIM MCGRAW Back When (Curb) +1269 

BIG & RICH Holy Water (Warner Bros.) +838 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +698 

PHIL VASSAR In A Real Love (Arista) +672 

RASCAL FLATTS Feels Like Today (lyric Street) +659 

KENNY CHESNEY The Woman With You (BNA) +642 

BRAD PAISLEY Mud On The Tires (Arista) +621 

LEANN RIMES Nothin' Bcut Love Makes Sense (Asylum /Curb) +591 

SARA EVANS Suds In The Bucket (RCA) +559 

BLAKE SHELTON Some Beach (WarnerBros.) +539 

Most 
Increased Plays 
ARTIST - -__ _.ï.... 

TOTAL 

PLAY 

INCREASE 

TIM MCGRAW Back When (Curb) +411 

BIG & RICH Holy Water (Warner Bros.) +349 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +259 

BRAD PAISLEY Mud On The Tires (Arista) +232 

KENNY CHESNEY The Woman With You (BNA) +214 

SARA EVANS Suds In The Bucket (RCA) +202 

BLAKE SHELTON Some Beach (Warner Bros) +193 

PHIL VASSAR In A Real Love (Arista) +183 

RASCAL FLATTS Feels Like Today (Lyric Street) +176 

LONESTAR Mr. Mom (BNA) +176 

Breakers 
TIM MCGRAW 

Back When (Curb) 

34 Adds Moves 41 -27 

TRAVIS TRITT fIJOHN MELLENCAMP 

What Say You (Columbia) 
7 Adds Moves 36-32 

KATRINA ELAM 

No End In Sight (Universal South) 
3 Adds Moves 38-33 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web ai 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged the even:? Make sure yot, claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. Weather- resistant 
Up to 3' High and 6' Wide '= Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 

p 713/507 -4200 713/507 -4295 FAX 
ri @reefindustries.com wrw.reefindustries.com 1- 800 -231 -6074 
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./.AUD 
1 

WEEKS 
ON 

TOTAL 
ADDS Most Added' LAST 

WEEK 

vo October 1, 2004 
THIS TOTAL TOTAL rol AUD, 

WEEK ARTIST -,E LABELISI POINTS POINTS PLAYS PLAYS 1001 

2 

O KEITH URBAN Days Go By (Capital) 

0 SARA EVANS Suds In The Bucket (RCA) 

5769 

5524 

13 

93 

4406 

4246 

29 

+60 

137827 

129883 

934 

2156 

15 

23 

11310 

11310 
www.rrindicator corn 
ARTIST TITLE LABELiS; ADOS 

4 0 GEORGE STRAIT I Hate Everything (MCA) 5454 295 4195 +226 129498 7364 13 11311 TIM MCGRAW Back When (Curb) 46 

3 0 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 5452 227 4228 +203 129886 5695 16 11210 BIG & RICH Holy Water (Warner Bros.) 21 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 14 
5 0 GRETCHEN WILSON Here For The Party (Epic) 5179 43 4035 +47 121645 211 16 11210 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 13 

7 0 TOBY KEITH Stays In Mexico (DreamWorks) 4456 182 3478 + 167 103090 4567 9 11310 BRAD PAISLEY Mud On The Tires (Arista) 12 

8 0 RASCAL FLATTS Feels Like Today (CyricSteet) 4193 105 3246 +90 97970 2531 16 11310 TRACY LAWRENCE Sawdust On Her Halo (DreamWorks) 12 

REBA MCENTIRE He Gets That From Me (MCA) 11 0 BROOKS & DUNN That's What Its All About (Arista) 4122 156 3186 -130 97689 3937 14 10910 
TRAVIS TRITT 11JOHN MELLENCAMP What Say You (Columbia) 10 

10 0 PHIL VASSAR In A Real Love (Arista) 3936 113 3018 +103 92038 3064 23 11110 JOSH GRACIN Nothin' To Lose (Lyric Street) 10 

6 10 ANDY GRIGGS She Thinks She Needs Me (RCA) 3886 -943 2961 -757 94094 20861 30 9610 

11 GARY ALLAN Nothing On But The Radio (MCA) 3721 116 2894 +91 87323 3093 16 11210 

12 LONESTAR Mr. Mom (BHA) 3682 187 2811 + 155 88193 4392 12 10910 

13 ® TRACE ADKINS Rough & Ready (Capitol) 3501 50 2674 + 44 83442 947 26 10810 

14 14 JOE NICHOLS If Nobody Believed In You (Universal South) 3368 79 2689 -63 77819 2053 28 10111 

15 DIERKS BENTLEY How Am I Doin' (Capitol) 3238 190 2517 +141 75965 4993 21 10911 

19 KENNY CHESNEY The Woman With You (BNA) 2847 310 2208 +232 66001 7802 6 10712 

16 m JIMMY WAYNE You Are (DreamWorks) 2846 116 2175 +77 67639 3698 28 10210 

18 0 BLAKE SHELTON Some Beach (Warner Bros.) 2789 202 2130 -150 64934 5313 9 10714 

17 0 SHEDAISY Come Home Soon (C yric Street) 2732 128 2086 +85 64560 3593 13 10612 

20 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 2460 146 1864 +116 57277 4118 13 10413 Most 
23 SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 2198 642 1718 +479 48908 15592 4 99114 Increased Points 

TOTAL 

22 ® MONTGOMERY GENTRY You Do Your Thing (Columbia) 2018 92 1575 +77 47299 2511 12 9111 POINT 
ARTIST TITLE LABEL,'SI INCREASE 

24 BLUE COUNTY That's Cool (Asylum /Curb) 1550 18 1234 +26 34312 142 18 7310 
TIM MCGRAW Back When (Curb) +703 

27 REBA MCENTIRE He Gets That From Me (MCA) 1395 313 1095 +216 31305 7240 6 85111 
S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +642 

25 

26 

® TRICK PONY The Bride (Asylum /Curb/ 

0 J. BUFEETT 11M. MCBRIDE Trip Around The Sun (RCA /Mailboat) 

1316 

1289 

35 

156 

1038 

1020 

+29 

+ 140 

29530 

30122 

827 

3165 

14 

6 

7010 

7519 

REBA MCENTIRE He Gets That From Me /MCA) +313 

KENNY CHESNEY The Woman With You (BNA) +310 

GEORGE STRAIT I Hate Everything (MCA) +295 
29 LEANN RIMES Nothin"Bout Love Makes Sense (Asylum /Curb) 1191 208 931 + 165 27254 4747 5 7519 

BIG & RICH Holy Water (Warner Bros.) +255 

43 TIM MCGRAW Back When (Curb,' 1135 703 942 + 569 25226 15984 3 77146 A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) +227 

30 RESTLESS HEART Feel My Way To You (Koch) 1043 71 811 +51 23872 1731 12 5310 LEANN RIMES Nothi''Bout Love Makes Sense (Asylum /Curb! +208 

32 0 SUGARLAND Baby Girl (Mercury) 990 78 770 +50 20422 1669 11 5410 
BLAKE SHELTON Some Beach (Warner Bros.) +202 

DIERKS BENTLEY How Am I Doi' (Capitol) +190 
33 BRAD PAISLEY Mud On The Tires (Arista) 987 147 799 +101 21668 4771 4 67112 

28 32 STEVE HOLY Put Your Best Dress On (Curb) 978 -16 760 -21 22881 580 18 5610 

35 TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 932 148 721 +114 22471 3636 4 62110 

34 34 PAT GREEN Don't Break My Heart Again (Universal /Republic/Mercury) 803 -18 632 .7 15644 751 6 5316 

40 JOSH GRACIN Nothin' To Lose (Lyric Street) 774 120 601 +88 17646 3213 5 60110 

38 [D KATRINA ELAM No End In Sight (Universal South) 729 21 596 +15 15688 595 10 4912 

39 ® EMERSON DRIVE November (DreamWorks) 693 3 546 -6 16199 113 7 4810 

45 BIG & RICH Holy Water (Warner Bros.) 659 255 513 + 204 15421 5759 2 54121 

36 39 MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton) 658 -124 532 -104 15062 -1965 13 4610 

37 40 CLAY WALKER Jesus Was A Country Boy (RCA) 612 -145 492 -86 13657 3279 11 4010 

31 41 CRAIG MORGAN Look At Us (BO) 493 429 364 -364 13342 9408 24 3110 Most 
41 e KEITH BRYANT Ridin' With The Legend (Co /ton Creek) 492 29 415 +27 10131 133 13 2310 Increased Plays 

TOTAL 

42 JENKINS Getaway Car (Capitol) 455 16 386 +18 10114 285 7 3710 PLAY 
ARTIST 

. -.. INCREASE 

44 al TRENT WILLMON Dixie Rose Deluxe's... (Columbia) 448 30 341 +23 11543 737 7 2911 
TIM MCGRAW Back When (Curb) +569 

46 CATHERINE BRITT The Upside Of Being Down (RCA) 401 2 311 +3 9412 147 7 3111 S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +479 

49 JEFF BATES Long, Slow Kisses (RCA) 308 78 258 +70 6467 1946 2 2717 KENNY CHESNEY The Woman With You (BNA) +232 

50 (I) BILLY DEAN Let Them Be Little (Curb) 263 59 172 +37 7500 1644 2 1612 
GEORGE STRAIT I Hate Everything (MCA) +226 

REBA MCENTIRE He Gets That From Me (MCA) +216 
48 48 JOE DIFFIE If I Could Only Bring You Back (BBR) 260 -9 214 .7 6115 .9 4 2110 

BIG & RICH Holy Water (Warner Bros.) +204 
/Debut> (r) RACHEL PROCTOR Where I Belong (BNA/ 196 21 155 +21 4968 553 1 14/1 A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) +203 

lDebut> 
161i/ CAROLINA RAIN I Ain't Scared (Equity Music Group) 175 43 123 +27 4460 1197 1 1412 TOBY KEITH Stays In Mexico (DreamWorks) +167 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum/Curb) +165 

113 Country reporters. Songs ranked by total plays for the airplay week o1 Sunday 9/19 - Saturday 9/25. LONESTAR Mr. Mom (BNA) +155 

© 2004 Radio & Records. 

ExposENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

EventTape 
BunchaBanners°" 
FlashBags'" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L i N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: [2601436 -6139 
www.firstfiash.coln 

1- 800 -21 FLASH 
1 800- 213 -5274 
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46 COUNTRY CALLOUT AMER /CA® BY6131Ye 
® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 1, 2004 

Callout America:.) song selection is based on the top 35 titles from the R &R Country chart for the airplay week of September 22 -28. 

ARTIST Title (Label) LIKE A LOT 

TIM MCGRAW Live Like You Were Dying (Curb) 51.0% 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 45.5% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 40.0% 

JOE NICHOLS If Nobody Believed In You (Universal South) 39.0% 

GARY ALLAN Nothing On But The Radio (MCAT 37.0% 

SARA EVANS Suds In The Bucket (RCA) 35.5% 

GEORGE STRAIT I Hate Everything (MCA) 28.8% 

JIMMY WAYNE You Are (DreanrWorks) 27.0% 

JULIE ROBERTS Break Down Here (Mercury) 26.8% 

GRETCHEN WILSON Here For The Party (Epic) 26.8% 

PHIL VASSAR In A Real Love (Arista) 25.8% 

TRACE ADKINS Rough & Ready (Capitol) 25.5% 

DIERKS BENTLEY How Am I Doin' (Capitol) 23.3% 

LONESTAR Mr. Mom (BNA) 23.3% 

KEITH URBAN Days Go By (Capitol) 22.8% 

TOBY KEITH Stays In Mexico (Dream Works) 22.3% 

BLAKE SHELTON Some Beach (Warner Bros.) 21.5% 

REBA MCENTIRE He Gets That From Me (MCA) 19.5% 

BROOKS & DUNN That's What Its All About (Arista) 19.0% 

SHEDAISY Come Home Soon (Lyric Street) 18.0% 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 17.8% 

BLUE COUNTY That's Cool (Asylum /Curb) 16.5% 

RASCAL FLATTS Feels Like Today (Lyric Street) 16.3% 

CLAY WALKER Jesus Was A Country Boy (RCA) 16.3% 

KENNY CHESNEY The Woman With You (BAIA) 14.8% 

JOSH GRACIN Nothin' To Lose (Lyric Street) 14.0% 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 12.0% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 11.8% 

JIMMY BUFFETT fIMARTINA MCBRIDE Trip Around The Sun (RCA /Mailboat) 11.0% 

STEVE HOLY Put Your Best Dress On (Curb) 10.8% 

TRICK PONY The Bride (Asylum /Curb) 9.3% 

LEANN RIMES Nothin' 'Bout Love Makes Sense (Asylum /Curb) 7.3% 

RESTLESS HEART Feel My Way To You (Koch) 5.8% 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 5.0% 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 4.8% 

TOTAL 
POSITIVE 

81.8% 

77.0% 

19.3% 

69.3% 

75.3% 

73.8% 

70.8% 

60.8% 

56.0% 

30.0% 

69.3% 

57.8% 

57.0% 

51.5% 

68.5% 

62.3% 

59.8% 

46.3% 

60.8% 

46.5% 

50.0% 

53.8% 

50.3% 

50.0% 

49.3% 

50.8% 

47.5% 

43.5% 

46.3% 

46.0% 

36.3% 

35.8% 

42.8% 

24.5% 

35.0% 

NEUTRAL 

10.5% 

16.3% 

15.5% 

20.0% 

17.0% 

15.5% 

18.8% 

24.8% 

21.5% 

22.5% 

21.0% 

23.5% 

26.0% 

30.0% 

20.5% 

24.3% 

20.3% 

24.0% 

26.8% 

28.0% 

27.8% 

31.5% 

30.5% 

28.5% 

27.0% 

22.0% 

28.5% 

30.3% 

26.0% 

27.5% 

34.0% 

28.5% 

32.5% 

28.5% 

29.5% 

:AMILIARITY 

97.8% 

99.3% 

98.8% 

97.3% 

97.8% 

97.0% 

96.0% 

96.8% 

97.0% 

96.3% 

97.3% 

94.0% 

93.8% 

91.8% 

95.8% 

95.8% 

88.8% 

84.5% 

94.8% 

86.8% 

91.3% 

93.5% 

94.5% 

86.8% 

83.8% 

79.5% 

82.0% 

82.5% 

83.3% 

86.8% 

89.0% 

77.3% 

84.5% 

66.5% 

78.3% 

DISLIKE 

4.0% 

4.5% 

2.0% 

6.5% 

3.5% 

4.8% 

5.3% 

8.8% 

8.0% 

10.3% 

5.0% 

8.3% 

7.0% 

8.0% 

6.0% 

6.0% 

7.0% 

10.8% 

5.3% 

9.8% 

9.8% 

5.3% 

10.0% 

5.5% 

6.3% 

5.3% 

4.5% 

6.3% 

9.5% 

11.5% 

13.3% 

11.3% 

6.3% 

11.0% 

11.0% 

BURN 

1.5% 

1.5% 

2.0% 

1.5% 

2.0% 

3.0% 

1.3% 

2.5% 

1.5% 

3.5% 

2.0% 

4.5% 

3.8% 

2.3% 

0.8% 

3.3% 

1.8% 

3.5% 

2.0% 

2.5% 

3.8% 

3.0% 

3.8% 

2.8% 

1.3% 

1.5% 

1.5% 

2.5% 

1.5% 

1.8% 

5.5% 

1.8% 

3.0% 

2.5% 

2.8% 

CALLOUT AMERICA 

HOT SCORES 

Lassword of the Week: Jenkins. 
Question of the Week: Do you have ac- 
cess to the Internet on a daily basis from 
work or at home? 
Total 
Yes: 78% 

Have listened to an Internet 
radio station: 30°/ 
Have you listened to satellite radio: 23% 

Subscribe to XM or Sirius Sat Radio: 7% 

Have downloaded music 
and not paid for it 25% 
Have purchased single songs 
on the Internet 29% 

P1 

Yes: 79% 

Have listened to an Internet 
radio station: 32% 

Have you listened to satellite radio: 21% 

Subscribe to XM or Sirius Sat Radio: 4% 

Have downloaded music 
and not paid for it: 29% 

Have purchased single songs 
on the Internet: 31% 
P2 

Yes: 74% 

Have listened to an Internet 
radio station: 26% 

Have you listened to satellite radio: 29% 

Subscribe to XM or Sirius Sa: Radio: 
13% 

Have downloaded music 
and not paid for it 15% 

Have purchased single songs 
on the Internet 23% 

Male 
Yes: 76% 

Have listened to an Internet 
radio station: 33% 

Have you listened to satellite radio: 27% 

Subscribe to XM or Sirius Sat Radio: 5% 

Have downloaded music 
and not paid for it: 27% 

Have purchased single songs 
on the Internet: 31% 

Total sample size is 400 persons weekly with a 41- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My 

Favorites b) 1 Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio il I DonY Recognize It . To be included in the weekly callout songs mus enter the top 40 positions on R &R's Country 

airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their Favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1 /3r° 

each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market se ection is determined by Bullseye. NORTHEAST: 

Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Porsmouth, NH. SOUTHEAST. Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. 

MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA. 

San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernarcino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc.. 

Lia knows. She has a direct line tc Country's biggest artists. 
Lia brings your station the stars, their music, and their lives. 

Lia brings your station the Stars 
Monday -Saturday, Seven to Midnight. 

www.americanradiohistory.com
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COUNTRY 
October 1, 2004 

ßaleTheMuSÍc.com 
11 IIIIIIIV 

Artist Title (Label) 

America's Best Testing Country Songs 12+ 
For The Week Ending 10/1/04 

TIM MCGRAW Live Like You Were Dying (Curb) 

SARA EVANS Suds In The Bucket (RCA) 

BLAKE SHELTON Some Beach (Warner Bros.) 

GARY ALLAN Nothing On But The Radio (MCA) 

KEITH URBAN Days Go By /Capitol) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

DIERKS BENTLEY How Am I Doir (Capitol) 

TERRI CLARK Girls Lie Too (Mercury) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

TRACE ADKINS Rough & Ready (Capitol) 

GEORGE STRAIT I Hate Everything (MCA) 

LONESTAR Mr. Mom (BAIA) 

PHIL VASSAR In A Real Love (Arista) 

CRAIG MORGAN Look At Us (BBR) 

BROOKS & DUNN That's What Its All About (Arista) 

KENNY CHESNEY The Woman With You (BAA) 

DARRYL WORLEY Awful, Beautiful Life ( DreamWorks) 

JIMMY WAYNE You Are (Dream Works) 

ALAN JACKSON Too Much Of A Good Thing... (Arista) 

RESTLESS HEART Feel My Way To You (Koch) 

SHEDAISY Came Home Soon (Lyric Street) 

GRETCHEN WILSON Here For The Party (Epic) 

BLUE COUNTY That's Coal /Asy /um/Curb) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

TOBY KEITH Stays In Mexico (DreamWorks) 

TRICK PONY The Bride lAsylum/Curb) 

JULIE ROBERTS Break Down Here (Mercury) 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 

STEVE HOLY Put Your Best Dress On (Curb) 

Per. W M 

TW LW Famil. Burn 25 -54 25-54 25 -54 

4.48 4.46 99% 29% 4.50 4.46 4.53 

4.20 4.26 97% 23% 4.23 4.10 4.32 

4.20 4.21 79% 9% 4.19 4.24 4.16 

4.19 4.19 91% 10% 4.18 4.18 4.17 

4.15 4.21 96% 18% 4.16 4.20 4.13 

4.15 4.18 95% 20% 4.17 4.23 4.14 

4.15 4.13 89% 12% 4.13 4.11 4.15 

4.10 4.05 99% 29% 4.11 4.13 4.10 

4.10 4.08 95% 22% 4.15 4.10 4.18 

4.09 4.10 93% 18% 4.09 4.05 4.12 

4.06 4.15 96% 20% 4.10 4.02 4.15 

4.04 4.05 90% 13% 4.09 4.18 4.04 

4.00 4.05 90% 19% 4.05 4.15 3.98 

4.00 3.93 69% 9% 4.00 4.05 3.97 

3.98 4.00 91% 17% 3.98 4.04 3.94 

3.98 4.14 66% 9% 3.90 4.08 3.79 

3.95 4.02 60% 7% 3.99 3.99 3.99 

3.93 4.04 80% 19% 3.98 4.24 3.82 

3.90 3.90 96% 27% 4.01 3.94 4.05 

3.90 - 44% 4% 3.90 3.98 3.84 

3.89 4.10 80% 16% 3.96 4.03 3.92 

3.88 4.06 98% 35% 3.93 3.81 4.01 

3.85 3.92 62% 8% 3.81 4.01 3.70 

3.82 3.90 93% 26% 3.82 3.97 3.72 

3.78 3.87 96% 23% 3.81 3.82 3.80 

3.78 3.95 76% 12% 3.82 3.79 3.84 

3.77 3.94 93% 30% 3.76 3.70 3.80 

3.75 3.89 79% 16% 3.77 3.70 3.81 

3.59 3.86 51% 11% 3J67 3.96 3.52 

Total sample size is 398 respondents Total average favorability estimates are based on a scale of I-5. (1 =dislike very much, 5 S like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who saidtheyaretiredofhearing the song Songs must have 40% familiaritytoappear on survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

?alti 
CANADA 

47 

COUNTRY TOP 30 POWERED 

MEDIABASE 

LAST THIS _ _ 

WEEK WEEK ARTIST, _ , %Sc- 5 

1 

2 

3 

6 

7 

5 

9 

8 

4 

10 

14 

13 

20 

15 

12 

17 

27 

19 

16 

11 

21 

28 

23 

24 

18 

29 

25 

22 

26 

(Debut> 

TOTAL 
PLAYS 

1 KEITH URBAN Days Go By (Capitol) 606 

2 GRETCHEN WILSON Here For The Party (Epic) 555 

I© SARA EVANS Suds In The Bucket (RCA) 553 

o ALAN JACKSON Too Much Of A Good... (Arista) 515 

© BROOKS & DUNN That's What Its All About (Arista) 489 

6 TIM MCGRAW Live Like You Were Dying (Curb) 463 

0 LONESTAR Mr. Mom (BNA) 456 

o TOBY KEITH Stays In Mexico (DreamWorks) 443 

9 e TERRI CLARK Girls Lie Too (Mercury) 422 

GEORGE STRAIT I Hate Everything (MCA) 419 

Q RASCAL FLATTS Feels Like Today (Lyric Street) 406 e PAUL BRANDT Convoy (Orange /Universal) 405 

e e SHANIA TWAIN... Party For Two (Mercury) 378 

GARY ALLAN Nothing On But The Radio (MCA) 363 

15 GORD BAMFORD Heroes (Independent) 349 

16 GIL GRAND Never Comió Down (Split) 334 

ee GEORGE CANYON I'll Never Do... (Universal South) 331 

18 4, SEAN HOGAN Catalina Sunrise (Barnstorm) 313 

19 DERIC RUTTAN I Saved Everything (Lyric Street) 312 

20 DOC WALKER North Dakota Boy (Open Road/Universal) 302 

21 ANDY GRIGGS She Thinks She Needs Me (RCA) 285 

PHIL VASSAR In A Real Love (Arista) 278 

KENNY CHESNEY The Woman With You (BNA) 274 

ED DIERKS BENTLEY How Am I Doir (Capitol) 267 

25 LISA BROKOP Wildflower (Asylum /Curb) 254 

CD JOHNNY REID You Still Own Me (Independent) 248 

27 JULIE ROBERTS Break Down Here (Mercury) 247 

28 BIG & RICH Save A Horse...y (Warner Bros.) 233 

29 + WILKINSONS Little Girl (Open Road /Universal) 216 

J. BUFFETT... Trip Around The Sun /RCA /Mailboat) 196 

/- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

-15 

.5 

+2 

+3 

+32 

51 

+30 

+14 

.94 

+19 

+45 

+27 

+67 

+15 

.37 

.2 

+78 

.8 

-28 

-88 

.21 

+33 

+3 

+1 

-78 

+29 

-16 

-60 

-39 

+64 

13 810 

11 710 

15 1010 

14 1010 

10 710 

17 1010 

7 910 

6 810 

22 10/0 

11 710 

9 710 

4 812 

2 910 

8 610 

14 410 

7 811 

3 1011 

5 810 

11 1910 

16 810 

9 610 

5 510 

3 811 

3 510 

15 810 

3 912 

3 710 

14 410 

7 510 

1 1014 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 
Cancon. © 2004, R &R, Inc. l 

Ç O U N T R Y 

FLASHBACK 
OYEAR AGO 

No. I : "It's Five O'Clock Somewhere " - Alan Jackson 

OYEARS AGO 

No. I: "Something Like That" -Tim McGraw ® YEARS AGO 

No. I: "Who's That Man" -Toby Keith 

T5 YEARS AGO 

i No. I: "Living Proof" - Ricky Van Shelton 

0 YEARS AGO 

No. I : "City Of New Orleans " - Willie Nelson 

25 YEARS AGO 

No. I: "It Must Be Love " - Don Williams 

0 YEARS AGO 

No. I : "I'm A Ramblin' Man " - Waylon Jennings 

New &Active 
JEFF BATES Long, Slow Kisses (RCA) 

Total Plays: 115, Total Stations: 22, Adds: 4 

TRACY LAWRENCE Sawdust On Her Halo /DreamWorksl 

Total Plays: 101, Total Stations: 11, Adds: 10 

WARREN BROTHERS Sell A Lot Of Beer (429) 

Total Plays: 99, Total Stations: 12, Adds: 1 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

Total Plays: 77, Total Stations: 28, Adds: 25 

SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 

Total Plays: 28, Total Stations: 26, Adds: 23 

DAVID LEE MURPHY Inspiration (Audium) 

Total Plays: 24, Total Stations: 13, Adds: 12 

CHAD BROCK That Changed Me (BBR) 

Total Plays: 17, Total Stations: 13, Adds: 13 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 
Please include the names and titles of all pictured and 

send them to: 

R &R, Attn: Keith Berman: 10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 
Email: kberman@radioandrecords.com 
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48 R &R October 1, 2004 COUNTRY REPORTERS 

KEAN /Abilene. TX 

OM: James Cameron 

PDMD: Rudy Femandez 

APO: Shay Hill 

WOMX/Akron. OW 

OMPO: Kevin Mason 

APD: Ken Steel 

WGNA/Albany. NY' 
PD. Bun Brindle 

MD Bill Earley 

KBQI /Albuquerque. NM' 
APoRAD: Sammy Cruise 

101ST /Albuquerque. NM' 
OMPD: Eddie Haskell 

MD :Paul Bailey 

KRRV /Alexandria. LA 

OM: Scott Bryant 

PD /NAD: Steve Casey 

HAM 

15 MI 

WCTO /Allentown. PA' 
PD: Bobby Knight 

APD/MD: Sam Malone 

SKU.rkw.. 

KGNC /Amarillo. TX 

0M: Dan Gorman 

PD: ins Butler 

APDRAO'. Patrick Clark 

KBRJ /Anchorage. AK 

OM: Dennis Donkey 

P0: Matt Valley 

MD. Billy Hatcher 

WWWW /Ann Arbor. MI 

OMIT : Rob Walker 

MD- Tom Baker 

WNCY /Appleton, WI 

0M: den McCarthy 

PD: Randy Shannon 

AMMO: Marci Braun 

WKSF /Asheville. NC 

OMPD: Jeff Davis 

APD: Sharon Green 

MD: Andy Woods 

MO: Brian Hatfield 

WKHX/Atlanta. GA' 
OM/PD: Mark Richards 

MP Johnny Gray 

WPUR/Atlanlic City, NJ 

PDMD: Joe Kelly 

WKXC /Augusta. GA 

PD: T Gentry 

APO/MD: Zach Taylor 

KASE/Austin. TX' 
OMPO: Jason Kane 

APD/MD: Bob Picken 

KUZZBakersfield. CA' 
PD: Evan Bndwell 

MD: Adam Jeunes 

WPOCBallimore. MO' 
PD: Ken Boesen 

MD: Michael J. 

WYNK/Balon Rouge. LA' 

OM: Bob Murphy 

PD: Paul On 

APDMID. Austin James 

WYPY/Balon Rouge. LA' 
OM/P0 : Randy Chase 

MD: Jimmy Brooks 

KYKRBeaumont. TX 

OM: Trey Poston 

PO/MO. Mickey Ashworth 

WJLS/Beckley, WV 

OMPD.Dáwvets 
25 MU MOOR 

ammrwwnwwaavn 
II Pon iiusr 

WKNNBiloxi. MS 

OM. Wan er Brown 

PO. Kipp Gregyory 

WZKXSiloxi, MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 

WHWKBinghamlon. NY 

PO AMO Ed Walker 

WOOS Birmingham. AL' 
PD'. Tom Hanrahan 

MD. Jay Cruze 

WZZK/Birmingham. AL' 
PO MO' Bnan Driver 

WBWNBIeomington. IL 

DMPD. Dan Weslhon 

APO MO Bock Stevens 

WHKXBIoetield. WV 
PD MD Fred Persinger 

KIZNBoise. ID 

OMPD: Rich Summers 

APD,MO Spencer Burke 

KOFC/Boise. ID 

PD: Lance Tidwell 

APOMD. Jim Miller 

WKLBBoston. MA' 
PD: Mike Brophey 

APOMD: Ginny Rogers 

KAGG/Bryan. TX 

POM10:JennllerAllen 

WYRKButtala, NY' 
PD: John Paul 

APDRAD: Wendy Lynn 

WDKDBudinglon 
PD: Steve Pelkey 

MD: Margoi St John 

s,n 

MI rsxne 

KRAK/Cedar Rapids. IA 

OM: Dick Stadlen 

PD. Bob James 

MD. Dawn Johnson 

WIXY/Champaign. IL 

OM/PD: RW. Smith 

WEZLChadeslon. SC' 
PD TAO: Trey Confer 

WNKT/Chadeston. SC' 
PD: Bob McNeill 

MD Tyler On The Radio 

WOBE'Charleston. WV 

DM, den Whitehead 

PD: Ed Roberts 

MD: Bill Nagy 

. .i>ti'poàsvs 

WKKT /CharlDNe 
OM. Bice Logan 

POñ10: John Roberts 

WSOC/Charlone 
OMPD: Jett Roper 

APO MD. Rid McCracken 

WUSY /Chattanooga. TN 

PO: KW Van Dyke 

MO Bill Poindexter 

WUSN /Chicago. IL' 
POND. Mike Peterson 

WUBE/Cincinnali. OW 
PD: Dm Crosson 

APO: Kathy O'Connor 

MOLL Duke Hamilton 

WYGY/Cincinnati. OH' 

DM: TJ Holland 

Po: Slephen Glunan 

APD MD: Dawn Mlchaels 

WGAR/Cleveland. OH' 
PD. Meg Stevens 

MD. Chuck Collier 

KCCY /Colorado Springs. CO' 
P0: Travis Daily 

MD: Valerie Had 

KKCS /Colorado Springs. CO' 
PD: Cody Carlson 

WCOS/Celumbia. SC' 
PD: W Smith 

MD Glen Garrett 

WCOLCalumbus. OH' 
PD: John Crenshaw 

APD,MD: Dan E. Zuko 

WGSO'Cookeville. TN 

OM. Marty McFly 

PD: Caton Harrison 

APD: Philip Gibbons 

MD. Stewed James 

KRYS /Corpus Christi. TX 

Po: Frank Edwards 

KPLXBallas. TX' 
PO: Paul Williams 

APO: Smokey Rivers 

MD: Cody Alan 

KSCS/Dallas. TX' 
OM/PD: Lenin Palagi 

APOMID. Chris Hun 

WGNEBaylona Beach. FL' 
OM: B.J. Nielsen 

PD/MD Jeff Davis 

KYGO /Denver. CO' 

POpJoel Burke 

o MGM. 

KHKBDes Moines. IA' 

OM: Jack OBrien 

P0/MD Jimmy Olsen 

WYCDNebnit. MI' 
APD/M0: Ron Chalman 

WDJRBothan. AL 

OM: Jerry Broadway 

POND: Brett Mason 

KKCBBululh 
OMPD: Johnny Lee Walker 

MD: Jim Dandy .. Witt .1.1 a nnwscion 

WAXIVEau Claim, WI 

PD/AP George House 

KHEYEI Paso, TX' 
PO: Steve Grammy 

MD: Bobby Gulienez 

WRSFElizabet City. NC 

OM: Tom Chanty 

POM1O Randy Gill 

WXTA/Trie. PA 

OM: Adam Reese 

POND. Fred Horton 

MUNI/Eugene, OR 

PO/k10; Jim Davis 

WXDOBvansville, IN 

PO/MD: Jon Prell 

KVOX/Fargo 

OM. Janice Whitmore 

PD Eric Meyer 

MD: Scott Winston 

Stations and their adds fisted alphabetically by market 
KKIX/Fayeffeville, AR 

PD: Dave Ashore! 

APD MD: Jake McBride 

WKMLBayeOeville. NC 

PD: PaulJohmon 

KAFF/Flagslat, AZ 

PD: Chris Halstead 

APD/MD: Hugh James 

WFBE/Flint. MI 
PD: Coyote Collins 

APMMO: Dave Geronimo 

WXFL/Florence, AL 

PORAD; Gary Murdock 

KSKS/Fresno, CA' 
PO: Steve Pleshe 

KUAD/Ft. Collins. CO 

PO: Mark Callaghan 

MD: Brian Gary 

WCKT/FI. Myers. FL' 
OMPD. Steve Aman 

AFO,MO: Dave Logan 

WWGR/FI. Myers. FL' 
PO. Mart Phillips 

MD: Steve Hart 

WYZB/FI. Wallon Beach. FL 

OM: Scratch Malone 

PDMD: Todd Nixon 

WOHK/Ft. Wayne, IN 

0Mì0: Rob Kelley 

WOGKGainesville. FL' 
PO: Mr. Bob 

MD: Big Red 

WBCT /Grand Rapids. MI' 
OM PD: Doug Montgomery 

MD: Dave Tan 

WTOR/Greenshoro. NC' 

OM: im Salted le Id 

PO: BitI Dotson 

APOMD _Mgie Ward 

WRNS/Greenville. NC' 

PO: Wayne Carlyle 

MO:Boomer Lee 

WESCBreenville. SC' 
MAYO: Scoff JoAnson 

APDRAO:JohnLandrum 

WSSL/Greenville, SC' 
OM/PD: ScoOJohnson 

APDMtD: Ku Layton 

WAYZMagerslown 
PR: Chris Carmichael 

MO: Don Brake 

WCAT/Hanishurg, PA' 
PO: mMcGuire 

YNEat ÉA 

WRBT/Hanisburg. PA' 
OM: Chris Tyler 

POMID: Shelly Easton 

APO:Newman 

WWYZMartlord. CT' 
MD. Jay Thomas 

KILT/Houslon. TX' 
PD: Jeff Garrison 

MD:Greg Frey 

KKBOAIouston, TX' 
PD: Johnny Chiang 

MD: Christi Brads 

WTCR/Hunlington 
PO:Judy Eaton 

MD' Dare Poole 

s 
avs.fw`n 

WORMMuntsville. AL 

OMPD: Todd Berry 

M0: Dan McClain 

WFMSA ndianapolis. IN' 
OM: David Wood 

PD: Bab Richards 

MD: J.D. Cannon 

WMSI /Jackson. MS 

PD: Rick Adams 

MD Marshall Stewed 

WUS /Jackson. MS 
PD: Tom Freeman 

WROO /Jacksonville, FL' 
OM: Gail Austin 

Po .Casey Cader 

WXBO/Johnson City' 
PO/MD: Bill Hagy 

WMTZJJohnstown. PA 

DM,PD: Sieve Walker 

MD; Lara Mosby 

KIXO/Joplin. MO 

OM: Ray Michaels 

PD. Steve Kelly 

APO: Jay McRae 

WNWN/Kalamazoo. M 

PD: P.J. Lacey 

APoMAO: Phil O'Reilly 

KBEOT(ansas City, MO' 
PD: Mike Kennedy 

MD: T.J. McEntire 

KFKF/Xansas City. MO' 
OM/PD: Dale Caler 

APO/MO:Tony Stevens 

WDAFA(ansas City. MO' 
PD. Wes McShay 

AMMO: Jesse Garcia 

WIVKKnoxville. TN' 
OMPD: Mike Hammon( 

MD. Colleen Addair 

WKOA/Lafayette. IN 

PD: Mark Allen 

MD: Bab Visa 

KMOL/Latayene. LA 

PDMD: Mike James 

KXKCAafayeffe. LA 

PD: Renee Reved 

MD: Sean Riley 
-> 

Tárií` 

WPCV/Lakeland. FL' 
OM: Steve Howard 

MD: Jenf Taylor 

WIOV4ancaster. PA 

POJND. Dock Raymor d 

WITLLansing, MI 

PD: Jay J. McCrae 

APOMO: Chris Tyler 

KWNR/Las Vegas. NV' 
PD: Brooks O'Brian 

MD: Jett Jay 

WBBN/Laurel, ME 

OMRO: Larry Blake rey 

APO/MR Allyson Scott 

WOKCIAewislon, ME 

OM: Mark Ericson 

PD: Mark Jennings 

APO/MAD; Dan Lonnie 

NEAL 

WBULJLesinglon, KY 

pma Ric Lamar 

WDOELexingtor KY 

OM: Robed Lindsey 

Po: C.C. Matthew: 

MD: Karl Sharron 

KZKX/Lincoln, K E 

DM: Jim Steel 

PD: BnanJennincs 

APO/MD: Carol Timer 

KSSN/Little Rock, AR' WGH/NOdolk, VA' 
POMO: Chad Heritage OMPD: John Shomby 

mama* McKay 

KZLAAos Angeles. CA' 
OM/PD. R.J. Curtis 

APD/MD: Tonya Campos 

WAMZ/Louisville. KY' 
PDMD: Coyote Calhoun 

KLLLAubbock, TX 

OM,PD Jeff Sag 
APD/MD: Kelly Greene 

WDEN/Macon. GA 

P0: Bch Raleigh 

APDMID: Laura Staling 

WWOM/Madison, WI' 
PO: Mark Gramin 

MD: Mel McKenzie 

KIAVMason City, IA 

PD/MD: J. Drools 

KTEXJMcAllen, TX' 
OM: Billy Santiago 

PD: Jodo Cerda 

APO: Frankie Dee 

MD: Patches 

KRWO/Medford. OR 

PD: Larry Neal 

M0: Scott Schuler 

WGKX/Memphis, TN' 
PD: Chip Miller 
M0: Mark Billingsley 

MD'. TrapperJohn 

As 

WOKKMendian. MS 

PDMD. Scotty Ray 

WKIS /Miami. FL' 
PD: Bob Bamett 

MD: Darlene Evans 

WMILMilweukee. WI' 
PD: Kerry Wolfe 

APD: Scott Dolphin 

MD: Mitch Morgan 

KEEY/Minneapolis. MN' 
OMPD: Gregg Swedberg 

APo,M0: Travis Moon 

WKSJ/Mobile, AL' 
OM: KB Carson 

PO/TAR. Bill Black 
a i Pon Wax. E' 

KJLO/Monroe. LA 

PO:John Reynolds 

KTOM/Monlerey. CA' 
PO: Dennis Martinez 

WLWI/MOnlgomery. AL 

OM/PO:Bill Janes 

MD: Darlene Dixon 

WGTRJMydle Beach. SC 

OMPD: Mark Andrews 

WKDF/Nashville. TN' 
OM/PO: Dave Kelly 

M0:® m M 
I 

i WSW IMF 
hMNaVU.N't 
siaxwxo 
acano, 

WSIX/Nashville. TN' 
DM: Clay Hunnicutt 

PDMD: Kedh Kaltman 

WM/Nashville, TN' 
PD: John Sebastian 

MD: Frank Seres 
E' 'VM:Gxxn' 

WCTVMew London. CT 

PDRAD: Jimmy Lehn 

APD: Dave Elder 

WNOE/New Orleans. LA' 
0M: Jim Owen 

PD: Ron Brooks 

KHKX/Odessa. TX 

PD. Mike Lawrence 

MIA D. Kelley Peterson 

KNFM/Odessa. TX 

OMPD: John Moesch 

APD/MD: Boomer Kingston 

KIST. Oklahoma City. OK' 
PD: Anthony Allen 

KXXY /Oklahoma City. OK' 

OM: Tom Travis 

APO/MO. Bill Reed 

IIXKTBmeha. NE' 
PD: Tom Goodwin 

MD: Craig Allen 

KHAY /Oxnard, CA 

PO/MO: Mark Hill 

KPLM/Palm Springs, CA 

PD: Al Cordon 

MD !pry James 

WPAP/Panama City. FL 

PD: Todd Berry 

APO/PAD Shane Collins 

WXBMAlns acola, FL 

POND: L 
sMn rraur wF 

,OrwOf51kvB:tv0. 
ANY Kr, xCP 

WXCl/Peoria. IL 

0M: Rick Hirschmann 

PDMD: BJ Stone 

WXTU/Philadelphia. PA' 

PD: Bob McKay 

APDIMD Cadillac Jack 

KNIEPhoenix, AZ' 
PD. Jay McCarthy 

APDMD: Dave Coffins 

KNIX/Phoenix. AZ' 
PD. Shaun Holly 

MD. Gwen Foster 

WDSY/Pinsburgh. PA' 

PD: Keith Clark 

POND : Stoney Richards 

WOGLPinsburgh. PA' 
0M: Frank Bell 

PD: Mark Lindow 

WPORPortland. ME 

PD: Riss Jordan 

MD: Glod Marie 

KUPLPortland. OR 

PO. Cary Rolfe 

MD. Rick Taylor 

KWU/Portland. OR' 
PD: Mike Moore 

MO: Savannah Jones 

WCTKProvidence, RI' 
M0; Sam Stevens 

WLLROuad Cities. IA 

PD: Jlm y Hara 

MD. Ron Evans 

WOOR/Naleigh, NC' 
PG: Lisa McKay 

APOMID'. Mike 'Maddawg' 

Biddle 

KOUT/Rapid City. SO 

PD/MD: Mark Houston 

KBUL/Reno. NV 

OMPD: Tom Jordan 

APO'. JJ Christy 

MD: Chuck Reeves 

KFRG/Riverside. CA' 

OM: Lee Douglas 

POND Don Jeffrey 

WSLCBoanoke. VA 

P0: Brett Sharp 

MD:RObynnJaymes 

WYYD/Raanoke.VA 
POND Joel Deanne 

WBEE/Rechesler, NY' 
OM: Dave Symonds 

PO: Billy Kidd 

MD: Nikki Landry 

WXXOBeckford, IL 

PD: Steve Summers 

APO/MD: Kathy Hess 

KNCISacramento. CA' 
OM/PO: Mark Evans 

APD: Greg Cale 

MO. JennderWood 

WCENSaginaw. MI 

PD: Joby Phillips 

MD: Keith Allen 

WKCOSaginaw. MI 

OM/PO: Rick Walker 

WICO/Salisbury, MO 

OM: Joe Edwards 

PD /AMD: EJ Fon 

KSOP/Saii Lake City. UT' 
APO MD: Debby Turpin 

KUBLJSa1t Lake City, UT' 
PD. Ed Hill 

MD: Pat Garrett 

KGKL/San Angelo. TX 

OMMD: Kelh Montgomery 

KAJA/San Antonio. TX' 
PD M0: Clayton Allen 

KSONSan Diego, CA' 

OMRB: John Dimick 

KUSS/San Diego. CA' 
PD: Mike O'Brian 

MD: Gwen Foster 

KZBRSan Francisco, CA' 
PD: Ray Massie 

KRTYSan Jose, CA' 
PD Julie Stevens 

KIUGSan Luis Obispo. CA 

MAID: Pepper Daniels 

KRAZ/Santa Barbara, CA 

PD/MD: Rick Barker 

KSNLSana Maria. CA 

PO A O Tim Brown 

WCTOSarasota. FL' 
OMPO'. Mark Wiloon 

APD: Heidi Decker 

WJCLSavannah. GA 

OM: John Thomas 

PO. Bill West 

KMPSSeallle, WA' 
PD Becky Brenner 

MD: Tony Thomas 

KRMD/Shreveport. LA 

P0: Les Acree 

APDMO James Anthony 

KXKSBhreveport. LA 

OM: Gary McCoy 

PD: Russ Winston 

KSUXSioux City, IA 

PD: Bob Rounds 

APO/MO:Tony Michaels 

WB1TSOoth Bend. IN 

DMPD: Clint Marsh 

APO/MD: Lisa Nasty 

KORN/Spokane, WA' 
OM: Tim Coder 

PD: Jay Daniels 

APD: Bob Castle 

MD: Tony Trovata 

KIXZSpokane, WA' 
DM: Robert Hader 
PO/AD: Paul 'Coyote" Neuman 

APD: Lyn Daniels 

WPKXSprinRIield. MA' 
PD. RI McKay 

APO: Nick Damon 

MD' Jessica Tyler 

KTTSSpringüeld, MO 

OM/PD: Brad Hansen 

APD: Curly Clark 

KSDSt. Louis, MO' 
OM: Mike Wheeler 

PD: Steve Geotteries 

MD: Billy Greenwood 

WILSt. Louis, MO' 
P0: Greg Miningo 

MD: Danny Montana 

KATMteckton. CA' 
0M: Richard Perry 

PD. Randy Black 

APO MD: MWee Roberts 

WBBSSyracuse. NY' 
PD: Rich Lauber 

APDMID Skip Clark 

WTNT/Tallahassee, FL 

OM: Steve Cannon 

PD/MR "Big' Woody Hayes 

WOYKRampa. FL' 
OM/PD: Mike Culotta 

APD: Beecher Martin 

MD Jay Roberts 

WYUU/Tampa. FL' 
OM,PD: Mike Culotta 

APO: Will Robinson 

MO: Jay Roberts 

WTHI/Terre Haute. IN 

OM/PD: Barry Kent 

WIBW/Tepeka. KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

AMMO: Stephanie Lynn 

WTCM/Traverse City. MI 
PD: Jack O'Malley 
APOMID: Ryan Dotty 

KM/Tucson. AZ' 

0M: Herb Crowe 

PDMD: Bun Jackson 

KVOO,TeISa. OK' 
POND. Moon Mullins 

WWZORupelo. MS 

OM: Rick Stevens 

PD Bill Hughes 

KNUE/Tyler. TX 

OM/PD, Michael Cruise 

KJUGNisaha. CA 

PORAD: Dave Daniels 

WIRKW. Palm Beach. FL' 
PD: Milch Mahan 

MD. J R Jackson 

WACO Waco. TX 

OM PD lack Owen 

WMZOWashingtan. DC' 
OM: Jeri Wyatt 

PD. George King 

WDEZWausau. WI 

PO: Bob Jung 

APD/MD: Vanessa Ryan 

WOVK/Wheeling. WV 

PDMD. Jim Elliott 

KLURAVichita Falls. TX 

OM/P0: Brent Wamer 

KF01 Wichlla. KS' 
OMPD'. Bevedee Brannigan 

KZSNiWichlia. KS' 

PD: Chuck Geiger 

MD: Pal Moyer 

WGGY Wilkes Barre. PA' 
PD: Mike Krinik 

MD: Carolyn Drosey 

WWOOWilmington. NC 

OM: Perry Stone 

APO MD'. Brigll Banns 

KX00Yakima. WA 

PO: Dewey Boynton 

APO TAD. Joel Baker 

WGTY,York. PA 

PD MD Brad Austin 

WOXKYoungstown. OH 

PD: Dave Steele 

APD: Doug James 

MD:Bndon Lee 

POWERED 
MEDIt1B:ISE 
'Monitored Reporters 

226 Total Reporters 

113 Total Monitored 

113 Total Indicator 

Did Not Report, Playlist Frozen (2): 

WFRG/Utica, NY 
WPSK/Blacksburg. VA 

www.americanradiohistory.com
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JULIE KERTES ADULT CONTEMPORARY 
jkertes@radioandrecords.com 

(FM)2 = Format Flow 
Times Music Mix 
A new approach to Hot AC programming 

hile (FM)2 may sound like the beginning of an al- 
gebraic equation, to Fisher Broadcasting Group FM PD 
Kent Phillips and FMR, a research firm based in 
Tuscon, it is a new approach to programming Hot AC 
stations. 

(FM)2 stands for "Format Flow/ 
Music Mix," and the approach has 
been tested by FMR in three diverse 
markets over the last year. Average lis- 

tener growth in each mar- 
ket was at least 20% with 
25-54 adults and up to 30% 
with 25-54 females. 

Phillips' Hot AC KPLZ/ 
Seattle was the second sta- 
tion to implement the meth- 
odology, and its adult 25- 

54 ratings have jumped 
38 %, while women 25 -54 

ratings have grown 54 %. 

These results piqued my 
interest, so I caught up with Phillips 
in between his morning show, PD, TV 
show, consulting and parenting gigs 
to find out what (FM)2 is all about. 

mine your station's four textures, use 
cluster analysis of your currents to see 
which groupings have the highest 
appeal. 

Kent P 

R &R What are the basics of this new 

approach to programming at Hot AC? 

KP: The approach focuses on pick- 
ing music textures, not just song titles; 
scheduling to create TSL; and a radi- 
cal approach to battling competition. 
It is about creating a mood or feeling 
with your station. It also helps you 
take educated risks on music that can 
separate you from the pack. 

R &R: Let's start with the music. 

KP: Every Hot AC is made up of 
only four textures of current music. It 

is important that a station have no 
more than four so it has a clear iden- 
tity. When picking new music and re- 

currents for the station, choose songs 
that fit within those textures. To deter- 

hillips 

At KPLZ, for example, 
the texture sounds of 
Matchbox 20, John Mayer, 
Sarah McLachlan and 
Sheryl Crow were domi- 
nant. Examples of clusters 
that didn't work for 
KPLZ were Jessica Simp- 
son and Britney Spears, 
Usher and Beyoncé and 
Blink -182 and Linkin Park. 
It varies widely from sta- 

tion to station. For some, John 
Mayer maybe awful, while Blink -182 
work great. 

The next step is to extend those four 
textures into the '90s and '80s to find 
artists who have the same sound. 
FMR came up with a way to test for 
that, but you can also use your own 
ears. Who sounds most like John May- 
er? In the '90s it was Dave Matthews; 
in the '80s it was Eric Clapton. Who 
sounds like Sheryl Crow? In the '90s 
it was Alanis Morissette; in the '80s it 
was Annie Lennox. You get the idea. 

R &R What if a song that tests through 

the roof doesn't fit your station's musical 

texture? 

KP: A Madonna song that does great 
in traditional auditorium tests and fits 
into the Jessica Simpson and Britney 
Spears texture would not be played on 
KPLZ, despite a high score. The KPLZ 

audience is using our station for certain 

FEELIN' THE LOVE Here are (l -r) KBBY(B 95.1) /Oxnard, CA PO JLove; 

Duran Duran's Simon LeBon; and KBBYAsst. PD/MD Darren McPeake. 

music textures. When you violate those 
textures, they leave. It is like going to 

your favorite Italian restaurant and 
being served Thai food. 

But what doesn't work for KPLZ 
may work in another market. (FM)2 is 

very market- specific, and program- 
mers who implement this method 
need to remember that and not set out 
to clone another station. In one of my 
markets the Jessica Simpson and Brit- 

ney Spears cluster works and Sarah 
McLachlan does not. So they play art- 
ists like Madonna, Sixpence None The 

Richer and Cyndi Lauper. The station 
has a pop feel to it, and it works very 
well for them. 

R &R: Is new music chosen using the 

sane criteria? 

KP: Yes. Always run current music 
through the same texture filter you 
would use for recurrents and gold. 
KPLZ plays Avril Lavigne, Michelle 
Branch and Ashlee Simpson but ig- 

nores Jessica Simpson, Kelly Clarkson 
and Martina McBride despite strong 
national airplay and test scores. Why? 
Avril, Ashlee and Michelle, while pop, 
fit into KPLZ's texture cluster with 
Alanis and Sheryl Crow. Jessica, Kelly 
and Martina do not. 

R &R: Does this new programming 

philosophy support faking risks on left -of- 

center and less obvious artists? 

KP: Jack Johnson fits with the John 
Mayer and Dave Matthews texture 
even though he's received more air- 
play support from Triple A. Norah 
Jones fits in the Sarah McLachlan dus- 
ter even though many of her songs are 
bluesier than what Hot AC would air. 

I encourage PDs to look at nontra- 
ditional and out-of-format music that 
fits within their stations' textures. Jem, 
Dido and Enya fit into the Sarah 
McLachlan cluster and are good art- 
ists for us. Playing artists who are out 
of format yet within your music tex- 

ture separates you from the pack. 
Norah and Jack Johnson were two of 
our highest -testing artists last year, 
and both were originally considered 
out of format. Both artists sold more 
CDs per capita in Seattle than any- 
where else in the country too. 

R &R: What other programming phi- 

losophies does (FM)' promote? 

KP: How to maximize evenings. 
Hot AC is a 5am -7pm format - pro- 
gram it accordingly. At night, go 
where the audience is. It's OK to go 
somewhere else, because your day- 
time audience won't know or care. At 
night on KPLZ we did all '80s for 
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How To Define Your 
Station's Textures 
Research will show you which are the unique, mass -appeal 
sounds for your station. Determine the best -testing currents 
within those sounds, and then follow the texture back by 
era. Here are some common Hot AC texture examples. 

C Pop Rock - Male 
Current: John Mayer 
'90s: Dave Mathews 
'80s: Eric Clapton 

CPop Rock - Female) 
Current: Michelle Branch 
'90s: Sheryl Crow 
'80s: Annie Lennox 

Alternative Rock 
Current: Nickelback 
'90s: Creed 
'80s: Red Hot Chili Peppers 

Current: Britney Spears 
'90s: Madonna 
'80s: Cyndi Lauper 

C Pop 

years and disco on Saturday night. It 
got huge ratings in a daypart that usu- 
ally doesn't perform at Hot AC. 

Now that there are several '80s sta- 
tions in Seattle, KPLZ just adjusted to 

go conservative CHR at night, be- 
cause there is a listening audience out 
there - they're just not our daytime 
listeners. Our research shows that the 
bulk of the Hot AC core is not listen- 
ing to radio at night. Most are taking 
care of families or watching TV. Great! 

Go where there is a hole in the mar- 
ket at night. Disco still rules on Satur- 
day night. 

R &R What do you tell your clients 

who are dealing with new competitors? 

KP: When a competitor goes after 
you, it's very simple: Take a vacation 
for four months. This is a bizarre con- 

cept, but hear me out. In 1995, when 
KPLZ was first attacked by a direct 
competitor, I fought like a madman 
with promotion money, stunts and 
gimmicks to hold on to my numbers. 
What took place was slow erosion 
over a year while the other station 
slowly grew. 

They never beat us, but the war 
went on for two years before they 
flipped to CHR. Revenue declined, 
and the staff was worn out. In 1998 a 

new Hot AC came to town. This time 
I pulled all my promotions off the air, 
let the staff take vacations and gave 
the new station a free shot for a book 
or two. After six months I came back 
with all the firepower I had. They 
were gone in a year, and our reve- 
nue was never affected. 

This was repeated when other new 
Hot ACs came at us in 2001 and 2002, 

and we are doing the same thing now, 
in 2004. Bottom line: The Hot AC au- 
dience will check out new formats; 
they are active women, and there is 

nothing we can do about it. I encour- 
age listeners to do it all at once, and 
then come back home and never check 
out the competition again. I may drop 
for a book or two, but when the new- 
ness of a competitor wears off, I come 
back with a promotional bang and a 

rejuvenated staff. 

Our morning show took six weeks 
off this past summer to encourage lis- 

teners to check out our new Hot AC 
competitor and then come home. Ad- 
vertisers will ignore a bad book or two 
from an established and reputable sta- 
tion so long as you win again. We'll 
watch what happens in the upcoming 
fall and winter books and see if the 
theory holds true. 

R &R: Describe FMR's scheduling 
methodology and how it relates to (FM)'. 

KP: This is the trademarked FMR 
research methodology, and I use it re- 

ligiously at all my stations. Many sta- 
tions use music scheduling to separate 
artists, genres, tempo, etc. This is all 
wrong for Hot AC. We played sched- 
uled hours of identical music to 
groups of 75 women in these tests. The 
way you schedule can increase the 
appeal of your station and the actual 
callout scores of the songs by 20% 
30%. How would you like 20% -30% 

more TSL? 

Again, each station is different, 
based on the texture approach it is tak- 
ing. The key is creating a mood 
through your sweeps of music, not 
jolting Hot AC listeners. 

R &R So, (FM? consists of the right 
music mix, effective night programming, 
strategies to combat competition, and 

smart music scheduling. Is there anything 

else to make the programming package 

complete? 

KP: Promotion is the icing on the 
cake, and it can help build cume. 
There are some great tricks here, but 
nothing new. Focus on one advertis- 
ing medium and own it. Many sta- 
tions do a little TV, then some buses, 
and then some direct. Pick one and 
own it. 

If you have the money, play the di- 
ary- manipulation game. Response 
rates are at all -time lows for Arbitron. 
This is great, because it is easier than 
ever to find out where your listeners 
who fill out diaries are. Once you do 
that, market to them, not to the whole 
population. You can buy a fancy cam- 
paign or simply make sure your bill- 
boards are in the right neighborhoods. 

For more information on (FM)', con- 

tact Bruce Fohrat FMR Research at 520- 

886 -5548. 
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50 AC ToP 30 
® October 1, 2004 MEDIAßASE 

WEEK WEEK ARTIST TITLE LABEL!SI 

1 0 LOS LONELY BOYS Heaven (Or /Epic) 

2 2 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

3 3 MARTINA MCBRIDE This One's For The Girls (RCA) 

4 4 DIDO White Flag (Ar,sta /RMG) 

5 0 MAROON 5 This Love (Octone /J /RMG) 

7 Q MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

8 7 KIMBERLEY LOCKE 8th World Wonder (Curb) 

9 8 SEAL Love's Divine (Warner Bros.) 

10 Q KEITH URBAN You'll Think Of Me (Capitol) 

11 10 MERCYME Here With Me (lNO /Curb) 

12 11 JOSH GROBAN You Raise Me Up (143 /Reprise) 

13 12 3 DOORS DOWN Here Without You (Republic /Universal) 

17 ® ELTON JOHN Answer In The Sky (Universal) 

15 0 JOSH GROBAN Remember When It Rained (143 /Reprise) 

16 15 LEANN RIMES f1RONAN KEATING Last Thing On My Mind (Curb) 

19 0 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

23 PHIL COLLINS Don't Let Him Steal Your Heart Away (At /antic) 

20 Q ALICIA KEYS If I Ain't Got You (J /RMG) 

21 D HOOBASTANK The Reason (island //DJMG) 

22 ! ' HALL & OATES I'll Be Around al Watch) 

18 21 CHERIE Older Than My Years (lava) 

25 22 JEFF TIMMONS Whisper That Way (SIG /Rising Phoenix) 

26 23 CLAY AIKEN I Will Carry You (RCA/MG) 

30 KELLY CLARKSON Breakaway (Hollywood) 

28 ® NEWSONG When God Made You (Reunion /PIG) 

27 26 COUNTING CROWS Accidentally In Love (DreamWorks /Ge /fen) 

24 27 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

29 28 CELINE DION You And I (Epic) 

e SEAL Get It Together (Warner Bros.) 

TIM MCGRAW Live Like You Were Dying (Curb) 'Debut> 

TOTAL 
PLAYS 

2078 

1887 

1809 

1756 

1673 

1585 

1484 

1443 

1180 

1030 

975 

934 

926 

859 

776 

682 

670 

632 

629 

606 

490 

335 

314 

281 

26E 

252 

252 

234 

213 

190 

I - TOTAL WEEKS ON TOTAL STATIONS] 
PLAYS AUDIENCE CHART ADDS 

(w) 

+132 214649 17 8914 

-1 179684 39 10510 

.8 143514 37 10510 

.59 154896 51 9711 

+11 190170 23 8611 

+28 149082 47 9810 

-48 90894 26 9610 

-79 144469 35 10010 

+8 91246 19 9411 

.76 54647 24 8010 

-70 92084 48 10110 

42 101795 40 6313 

+251 64020 4 8411 

+48 75356 10 8210 

-47 31306 16 8010 

+85 83340 5 6319 

+200 68511 3 8418 

+43 80433 7 6512 

-63 66418 15 4114 

+86 78900 4 7115 

115 25190 11 7010 

-7 10997 8 5011 

24 14360 7 4911 

+28 75938 2 2212 

+3 884C 5 4211 

26 23448 10 1610 

114 42880 16 2810 

-19 61332 18 2010 

0 23921 2 3310 

+99 10321 1 40111 

115 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are movel to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds dc not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004. R &R, Inc. 

New &Active 
J. BRICKMAN M. SCHULTZ 'Til I See You Again (Windham Hill/RMG) 

Total Plays: 187, Total Stations: 25, Aids: 0 

MAROON 5 She Will Be Loved (Octone/J/RMG) 

Total Plays: 165, Total Stations: 12, Adds: 3 

KATRINA CARLSON Drive (Kataphonic) 

Total Plays: 163, Total Stations: 32, Adds: 3 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

Total Plays: 152, Total Stations: 27, Adds: 2 

CHRISTINE MCVIE Friend (Koch) 

Total Plays: 135, Total Stations: 29, Adds: 2 

SIMPLY RED Home (simpyredcom) 
Total Plays: 100, Total Stations: 25, Adds: 5 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

Total Plays: 92, Total Stations: 19, Adds: 1 

JOHN MAYER Daughters (Aware/Columbia) 
Total Plays: 87, Total Sta' ions: 14, Adds: 3 

JOHN MELLENCAMP Walk Tall (ls /and / /DJMG) 

Total Plays: 84, Total Sta:ions: 17, Adds: 9 

MICHAEL MCDONALD Feach Out, Ill Be There (Motown /Universal) 

Total Plays: 75, Total Stations: 29, Adds: 12 

Songs ranked by total plays 

Most Added' 
www.rradds.com 

POWERED 

ARTIST TITLE fAEELISI ADDS 

MICHAEL MCDONALD Reach Out, Ill Be There (Motown /Universal) 12 

TIM MCGRAW Live Like You Were Dying (Curb) 11 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 9 

JOHN MELLENCAMP Walk Tall (/s /and / /DJMG) 9 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 8 

BARRY MANILOW Copacabana 2005 (Concord) 8 

HALL & OATES Ill Be Around (U- Watch) 5 

ANITA BAKER You're My Everything (Blue Note /EMC) 5 

Most 
Increased Plays 
ARTIST 

" 

TOTAL 
PLAY 

INCREASE 

ELTON JOHN Answer In The Sky (Universal) +251 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) +200 

LOS LONELY BOYS Heaven (Di /Epic) +132 

DANIEL BEDINGFIELD If You're Not The One (/s/and) /DIME) +116 

ENRIQUE IGLESIAS Hero (lnterscope) +99 

TIM MCGRAW Live Like You Were Dying (Curb) +99 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) +87 

HALL & OATES Ill Be Around (UWatch) +86 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +85 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Univeisal) +75 

Recurrents 
TOTAL 
PLAYS 

ARTIST TITLE L -__ 

SHERYL CROW The First Cut Is The Deepest (A &Mllnters:opel 1582 

UNCLE KRACKER 11DOBIE GRAY Drift Away (Lava) 1263 

TRAIN Calling All Angels (Columbia) 1178 

MATCHBOX TWENTY Unwell (At /antic) 1076 

SHANIA TWAIN Forever And For Always (Mercury/ /DJMG/ 957 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 847 

SANTANA MICHELLE BRANCH The Game Of Love (AristaiRMG) 800 

CHRISTINA AGUILERA Beautiful (RCA /RMG) 772 

LUTHER VANDROSS Dance With My Father (J /RMG) 755 

LIONEL RICHIE Just For You (lslandl/DJMG) 709 

ENRIQUE IGLESIAS Hero (lnterscope) 703 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 696 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as 839 a month! 

HitDisc° is the music service for over 3,000 radio stations, shouldn't it he yours? 

Call 972.406.6800 or e -mail HitDisc ®TMCentury.com for details. 

CHB, AC. Urban. Country. Rock. 

Alternative. Latin. Christian. 

Smooth Jazz. Dance. Euro 
T`M CEpITVRY' 

www.americanradiohistory.com

www.americanradiohistory.com


 AC (j 
,, October 1, 2004 

liaieTheMusic.com 
11 A11I1PI+' 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 10/1/04 

1 

w w w 
TW LW Farnil Burn 25-54 25-34 35-54 

JOSH GROBAN You Raise Me Up (143 /Reprise) 

MAROON 5 This Love (Octone /J/RMGI 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

KEITH URBAN You'll Think Of Me (Capitol) 

LOS LONELY BOYS Heaven (Or /Epic) 

CHERIE Older Than My Years (Lava) 

LIONEL RICHIE Just For You (Island/ /DM) 

JOSH GROBAN Remember When It Rained (143 /Repnsel 

3 DOORS DOWN Here Without You (RepubliclUniversal) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

HOOBASTANK The Reason (Island /IOJMG) 

MERCYME Here With Me (1NO /Curb/ 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

L. RIMES fIR. KEATING Last Thing On My Mind (Curb) 

SEAL Love's Divine (Warner Bros.) 

ALICIA KEYS If I Ain't Got You (JIRMG) 

DIDO White Flag (Arista /RMGI 

MICHAEL MCDONALD Ain't No Mountain... (Motown) 

SHERYL CROW The First Cut Is... (A &M /lnlerscopel 

3.78 3.76 98% 44% 3.84 3.46 3.97 

3.76 3.82 95% 49% 3.83 3.85 3.82 

3.69 3.75 93% 36% 3.74 3.71 3.75 

3.65 3.78 79% 25% 3.78 3.55 3.86 

3.64 3.82 91% 35% 3.72 3.50 3.80 

3.64 3.62 63% 13% 3.73 3.66 3.76 

3.62 3.74 88% 32% 162 3.41 3.70 

3.61 3.78 75% 20% 3.72 3.31 3.87 

3.60 3.74 94% 51% 3.67 3.63 3.68 

3.60 3.71 94% 48% 3.64 3.58 3.66 

3.56 3.77 86% 43% 3.66 3.71 3.64 

3.55 3.71 79% 27% 3.62 3.62 3.62 

3.54 3.72 94% 48% 3.56 3.44 3.60 

3.52 3.66 68% 15% 3.56 3.41 3.61 

3.50 3.74 88% 38% 3.60 3.35 3.69 

3.40 3.38 72% 29% 3.44 3.56 3.40 

3.37 3.24 94% 57% 3.28 3.29 3.28 

3.29 3.33 98% 52% 3.29 2.92 3.41 

3.00 3.17 100% 68% 2.94 3.04 2.91 

Total sample sue is 320 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 = dislike very much. 5 = like 
very much/. Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% tamiharity toappearon survey. Sample composition 
is based on persons 12.. Persons are screened via the Internet Once passed. they can take the music test based on the formaUmusic 

preference. RateTheMusic.com results are not meant to replace callous research. The results are intended to show opinions or 

participants on the the Internet only. RateTheMusic isa registered trademark of RateTheMusic.com. The RTMsystem. is available for 
local radio stations by calling 818.377.5300. RateTheMosic.com data is provided by Mediabase Research, a division of Premiere 
Radio Networks. 

RN AC TOP3O 
CANADA 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 

2 

4 

3 

5 

8 

12 

9 

6 

7 

11 

10 

13 

24 

14 

22 

17 

19 

16 

21 

18 

20 

!Debut> 

27 

23 

29 

26 

25 

30 

28 

51 

POWERED 
MEDIUM 

TOTAL H I - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

O LOS LONELY BOYS Heaven (Or /Epic/ 441 

2 ti CECINE DION You And I (Epic) 396 

3 GEORGE MICHAEL Amazing (Epic) 375 

4 MAROON 5 This Love (Octone /J /RMG) 360 

5 SARAH MCLACHLAN World On Fire (Arista /RMG) 307 

SEAL Love's Divine (Warner Bros.) 295 

HOOBASTANK The Reason (Island! /DJMG) 293 

e JACKSOUL Shady Day (Uik /BMG Music Canada) 275 

9 LIONEL RICHIE Just For You (lsland/IDJMG) 271 

10 FIVE FOR FIGHTING 100 Years /Aware/Columbia) 249 

11 le SHAPE Beauty (EMI Music Canada) 246 

12 e SARAH HARMER Almost (Zoe /Rounder! 243 

8e BRYAN ADAMS Open Road (Universal) 240 

SHANIA TWAIN... Party For Two (MercuryllOJM6) 219 

15 i RON SEXSMITH Whatever It Takes ( Nestwerk) 181 

8 
ELTON JOHN Answer In The Sky (Universal) 171 

COUNTING CROWS Accidentally... (DreamWorks/GeNen) 168 

18 e K.D. LANG Helpless (Nonesuch) 142 

19 CORRS Summer Sunshine (Atlantic) 132 

CD KIMBERLEY LOCKE 8th World Wonder (Curb) 128 

21 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 126 

22 DELTA GOODREM Born To Try (Sony Music Australia) 125 

8e KALAN PORTER Awake In A Dream BMG Music Canada) 110 

L. RIMES fIR. KEATING Last Thing On My Mind (Curb) 110 

25 UNCLE KRACKER Rescue (Lava) 

e JESSE COOK Early On Tuesday (Narada) 

27 JAMIE CULLUM All At Sea (Verve /Universal) 

28 a NELLY FURTADO Try (DreamWorksilnterscope) 

0+ ANDY KIM I Forgot To Mention (Independent) 

30 SHERYL CROW Light In Your Eyes IA &M /Lnterscopel 

107 

104 

98 

98 

94 

+42 11 610 

-1 17 810 

-11 17 810 

'31 22 1010 

-4 B 611 

+22 25 1110 

+41 10 510 

+5 9 810 

.25 25 1110 

44 25 1210 

-9 9 610 

21 23 810 

+7 4 1010 

+1118 2 611 

-36 23 810 

+50 2 711 

+6 4 410 

2 5 610 

-44 17 310 

0 3 310 

21 13 210 

14 11 310 

+93 1 413 

+5 3 511 

6 3 410 

13 6 610 

.9 3 310 

13 3 310 

+9 2 411 

89 14 2 311 

24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

`Canton. © 2004, R &R, Inc. 
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`Monitored Reporters 
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115 Total Monitored 

21 Total Indicator 

Did Not Report, Playlist Frozen (2): 
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WSWT /Peoria, IL 
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¡Debut> 

c HorAC TOP 40 
® October 1, 2004 

THIS 
WEEK ARTIST TITLE LABELISI 

O MAROON 5 She Will Be Loved (Octone/J/RMG) 

2 HOOBASTANK The Reason (ls(and /IDJMG) 

3 LOS LONELY BOYS Heaven (Or /Epic) 

o FINGER ELEVEN One Thing (Windup) 

© ASHLEE SIMPSON Pieces Of Me (Geffen) 

6 COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 

7 MAROON 5 This Love (Octone/J/RMG) 

o AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

9 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

c JOHN MAYER Daughters (Aware /Columbia) 

11 3 DOORS DOWN Away From The Sun (Republic /Universal) 

12 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

® BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba/ 

RYAN CABRERA On The Way Down (El/IA./Atlantic) 

15 NICKELBACK Feelin' Way Too Damn Good (Roadrunner / IOJMG) 

SARAH MCLACHLAN World On Fire (Arista /RMG) ( SEETHER fIAMY LEE Broken (Windup) 

KELLY CLARKSON Breakaway (Hollywood) 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 

20 AVION Seven Days Without You (Columbia) 

® LENNY KRAVITZ Lady (Virgin) 

22 FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware /Columbia) 

ALANIS MORISSETTE Eight Easy Steps (Maverick /Reprise) 

KILLERS Somebody Told Me (/stand /IDJMG) 

25 TRAIN Ordinary (Columbia) 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

HOWIE DAY Collide (Epic) 

VANESSA CARLTON White Houses (A &M /lnterscope) 

e LINKIN PARK Breaking The Habit (Warner Bros.) 

DIDO Sand In My Shoes (Arista /RMG) 

® JOJO Leave (Get Out) (BlackGround /Universal) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

® TEARS FOR FEARS Call Me Mellow (Universal Musk) 

34 DIANA ANAID Last Thing (Five Crowns Music) 

® INGRAM HILL Will I Ever Make It Home (Hollywood) 

LOS LONELY BOYS More Than Love (Or /Epic) 

37 RICHARD MARX When You're Gone (Manhattan /EMC) 

38 BONNIE MCKEE Somebody (Reprise) 

U2 Vertigo (Interscope) 

38 40 SCISSOR SISTERS Take Your Mama (Universal) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS! 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

3789 +112 245123 14 9711 

3444 154 231272 32 9510 

3304 -190 231672 28 9311 

3282 +167 214079 21 8811 

2987 +187 198503 9 8610 

2861 -189 196214 21 92/1 

2648 -145 198702 38 9410 

2613 +268 162184 10 8811 

2060 91 126218 28 7610 

1960 +321 115656 6 8816 

1931 -264 96955 33 7210 

1797 172 98603 26 7210 

1620 +93 88939 9 7316 

1526 +161 89439 9 7318 

1518 .199 71972 17 6611 

1498 +39 81734 10 7311 

1417 +120 63557 11 5913 

1224 +220 89958 8 5416 

1024 +214 61780 4 6214 

913 -29 31027 17 4310 

832 +176 46178 4 5318 

801 -11 24719 8 5110 

751 +39 25011 7 4911 

722 +39 30244 7 4012 

71E 281 29207 17 4510 

659 +223 27990 2 4214 

659 +35 28709 7 3512 

625 +97 23551 3 4213 

600 +100 29999 4 2513 

579 +59 16681 3 4712 

552 +33 24743 6 1413 

511 +20 37385 16 19/0 

443 +24 15811 5 3510 

435 -20 13545 8 3010 

398 +20 10490 5 3013 

389 +1 20316 2 3314 

389 -160 23045 16 2710 

350 -49 7684 5 2710 

313 +313 38568 1 27127 

295 -103 22952 15 1810 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total rumber of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour PErsons used herein with permission from Arbitron Inc. 

(© 2004. Arbitron Inc.). © 2004, R &R. Inc. 

POWERED 
MEDIABASE 

Most Added 
www. rradds. corn 

ARTIST-. _.. -___ 

U2 Vertigo (lnterscopel 

CALLING Anything (RCA /R.146) 

311 Amber (VolcanolZomba) 

RYAN CABRERA On The Tay Down (EV.LA./Atlantic) 

LENNY KRAVITZ Lady (Virgin/ 

DIRTY VEGAS Walk Into The Sun (Capitol) 

FROU FROU Let Go (Geffea) 

Most 
Increased Plays 

ADDS 

27 

9 

9 

8 

7 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JOHN MAYER Daughters (Aware/Columbia) +321 

U2 Vertigo (lnterscopel +313 

AVRIL LAVIGNE My Happy Ending (Arista /RMGI +268 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) +223 

KELLY CLARKSON Brealeway (Hollywood) +220 

DURAN DURAN (Reach Lb For The) Sunrise (Epic) +214 

ASHLEE SIMPSON Piece Of Me (Geffen) +187 

LENNY KRAVITZ Lady (Nrginl +176 

FINGER ELEVEN One Thiig (Windup) +167 

RYAN CABRERA On The Way Down (E. V.L.A.lAtlantic) +161 

New &Active 
JOHN MELLENCAMP Walk Tall (Lsland /IDJMG) 

Total Plays: 254, Total stations: 26, Adds: 4 

KEANE Somewhere Only We Know (lnterscopel 

Total Plays: 117, Total Stations: 20, Adds: 6 

CALLING Anything (RCA/RMG) 

Total Plays: 104, Total Stations: 23, Adds: 9 

LOW MILLIONS Eleanor (Manhattan /EMC( 

Total Plays: 76, Total Stations: 13, Adds: 6 

UNCLE KRACKER Writ.ng It Down (Lava /WarnerBros.) 

Total Plays: 46, Total S-ations: 10, Adds: 2 

MARC BROUSSARD Where You Are (Island /ID MG) 
Total Plays: 39, Total Stations: 13, Adds: 6 

311 Amber (Volcano /Zomba) 

Total Plays: 13, Total Stations: 10, Adds: 9 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

RADIO NETWORKS 
america listens to abc 
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THE CALLING 
ANYTHING 

THE NEW SINGLE AND VIDEO FROM TWO. 

Worldwide promotional tour now through December! 

#1 Most Added out of the box... 

Another Most Added follow up week... 

Nearly 30 stations on in the first two weeks at Adult Radio! 

FOR THE LATEST ON THE CALLING, LOG ON TO WVFW.THECALLINGBAND.COM 
EXECUTIVE PRODUCER: CLIVE DAVIS / PRODUCED BY CLIF MAGNESS / CO- PRODUCED EY AARON KAMU. AND ALLY_ BAND / MIXED BY BOB CLEAR- W. /1.N 1 AIN 

MANAGEMENT: STUART SOBOL I TRISH EVANGELISTA - SPIVAK SO ;OL EN7ERTAINMSNT / :SLR: STEPHEN FERRERA 

WWW.RCARECORDS.COM 
?HP RCA RECORD'S LARE1. IS A UNIT OF HMG TMK(S) QR REGISTERED ® MARCA(S) REG15TRADA.WLH.CA TRADHMAR{:\ZANAGEMI:NT S.A. 3Mi we., It A RE,GISTLRfli TRADEMARK of BMG WAD': C) 2V V Ulf; 

www.americanradiohistory.com

www.americanradiohistory.com


54 R &R October 1, 2004 

L 

Mark Elliott 
PD. KFYV (Live 105.5)/ 

Ventura. CA 

AC/HOTAC 

I work with an awesome team at Gold 
Coast Broadcasting's KFYV (Live 105.5)/ 
Ventura, CA. Our owner. President/COO 
Miles Sexton, and GM Chip Ehrhardt are 
the most supportive people I've ever 
worked with. We don't spend foolishly, 
but if I go to them with a plan completely 
laid out, more times than not I get the go- 

° ahead. We've given away cash and trips 
to Hawaii and Las Vegas, and we've even 
sent listeners to Jamaica with our mom - 
ing show. We've also done concert 

let -aways to New York; Washington, DC; Miami; Dallas; and 
Phoenix and given away tickets to theme parks, blockbuster 
movies and all the big concerts in and around Los Angeles. 
We're always on the street doing things for our community, like 
food drives and coastal cleanups. We're also big supporters 
of our local music scene. Our contest slogan, "Hot tickets, cool 

trips and cash," says it all. Because there's no mainstream CHR in our 
market, we have been able to take advantage of music by Linkin Park, 
Yellowcard, Blink -182, Bowling For Soup, Ashlee Simpson and Switchfoot 
early on, and by the time the competition starts playing these songs we've 
already made them ours. Between our market, Los Angeles, and Santa 
Barbara, CA, there are 48 signals that get into our metro of 399,100 people. 
We have to sound as big as, if not bigger than, Los Angeles, but on a shoe- 
string budget. In less than 16 months we've gone from launch to the fifth 
highest cume in the market. I'm proud of our staff, who worked hard to make 
it happen - and continue to do so. 

Los Lonely Boys' "Heaven" (Or /Epic) 
holds steady at No. 1, with +132 

plays ... Five For Fighting's "100 Years" 
(Aware /Columbia) remains No. 2, and 
Martina McBride's "This One's for the 
Girls" (RCA) is No. 3 ... Elton John's "An- 
swer in the Sky" (Universal) gets Most In- 
creased Plays for the second week and 
goes 17 -13. Not far behind is Phil 
Collins' "Don't Let Him Steal Your Heart 
Away" (Atlantic), which goes 23 -17 and +200 ... People are talking about 
Tim McGraw's "Live Like You Were Dying" (Curb) and are loving the AC 
mix. McGraw debuts at 30 this week and is second Most Added, with 11 

... Michael McDonald's "Reach Out, I'll Be There" (Motown /Universal) 
is Most Added, with 12 ... Over at Hot AC, Maroon 5's "She Will Be Loved" 
(Octone /J /RMG) remains at No. 1, with +112 plays. Hoobastank's `The 
Reason" (Island /IDJMG) stays at No. 2, and Los Lonely Boys are No. 3 
... Finger Eleven's "One Thing" (Wind -up) goes 5 -4 ( +167), while Ashlee 
Simpson's "Pieces of Me" (Geffen) breaks into the top five with +187 
plays ... Switchfoot's "Dare You to Move" (Red Ink/Columbia) is climb- 
ing fast, going 35 -26 with +223 plays ... Most Increased Plays goes to 
John Mayer's "Daughters" (Aware /Columbia), with +321, while U2's "Ver- 
tigo" (Interscope) debuts at 39 with +313 plays and is Most Added this 
week, with 27 ... 311's "Amber" (Volcano /Zomba) and The Calling's "Any- 
thing" (RCA/RMG) tie for second Most Added, with nine apiece. - Julie Kates, AC/Hot AC Editor 

artist 
ARTIST: Barry Manilow 

LABEL: Concord 
By JULIE KERTES /AC /HOT AC EDITOR 

When my friends were listening to 
Motown, I was listening to Neil 

Sedaka, Johnny Mathis, Burt Bacharach 
and Barry Manilow. I was America's 
youngest AC listener and was over -the- 
top crazy for those artists. I even audi- 
tioned for Barry Manilow's children's cho- 
rus and was devastated when 
I didn't make the cut. I surely 
thought I would share the 
stage with Mr. Manilow him- 
self at Circle Star's theater in 
the round in San Carlos, CA. 

Well, despite the rejection at 
such an early age, I am still a 
Manilow fan, and I was 
thrilled to receive my copy of Scores: 
Songs From Copacabana and Harmony 
in the mail last week. The release of 
Scores marks Manilow's 43rd album, on 
the heels of his spring 2004 releases 
2NightsLIVE!, a two -CD set, and 
UltimateMANILOW!, a two -DVD set. 

Manilow's record sales have exceeded 
60 million worldwide. He has received a 
Grammy, an Emmy, Tony awards and an 
Oscar nomination. In 2002 Manilow was 
inducted into the Songwriters Hall of 
Fame. This legendary singer -songwriter 
has done it all - TV, film, an autobiog- 
raphy and theater. 

Manilow's success on the stage started 
in 1977 with the Tony -winning Broad- 
way debut of Could It Be Magic? - The 
Barry Manilow Songbook. This led to 
subsequent theater projects, which are 
featured on Manilow's latest release on 
Concord. 

Scores: Songs From Copacabana and 
Harmony was co- produced by Manilow 

tlVlty 
and legendary multi -Grammy winner 
Phil Ramone and features songs co -writ- 
ten by Bruce Sussman and Jack Feldman 
from their musicals Copacab -ana and 
Harmony. Making the CD was a treat for 
Manilow, as he got the opportunity to 
record his own renditions of these show 
tunes. 

"Getting to record these songs i love so 
dearly is truly an honor for me," says 
Manilow. "The joy of the songs from 
Copacabana will surely entertain listen- 
ers and put smiles on faces, and the songs 

from Harmony are some of my 
proudest achievements." 

The duet with Olivia New- 
ton-John, "This Can't Be Real," 
is presented beautifully. 
Manilow and Newton -John's 
vocals work perfectly together 
not just sonically, but emotion- 
ally. There's also a new dance 

mix of the Grammy- winning song 
"Copacabana (At the Copa)," which gives 
Manilow's signature smash a new energy 
that's sure to make everyone get up and 
move. The tracks from Harmony are 
closer to musical theater and are sure to 
generate an overwhelming amount of ex- 
citement for the show's Broadway debut 
in 2005. 

The album will hit stores Sept. 28, 
around the time Manilow kicks off his 
One Night Live! One Last Time! world 
tour, which will feature material from 
the album, as well as music from 2 
Nights Live! The tour starts on the East 
Coast at the end of this month and heads 
to New York; East Rutherford, NJ; Bos- 
ton; Providence; Wilkes -Barre; Long Is- 
land, NY; Uniondale, NY; Pittsburgh; 
Philadelphia; Washington, DC; Cleve- 
land; Columbus, OH; Chicago; Detroit; 
Ft. Lauderdale, FL; Jacksonville; 
Tampa: Houston; Dallas; Denver; Phoe- 
nix; and Anaheim, CA. 

IJYIE 11$ luth G II i lE RS 
"My lucky Stars And Stripes" 

Going for adds October 11th! 

National Promotion by: 

Jack Ashton 805 -564 -8335 ashtonconsults @aol.com 
Tom Mazzetta 847 -535 -9652 mazpromo @aol.com www.dyErsdaughters.com 
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HOTAC 55 

October 1, 2004 

IlateTheMuSÍC.c01i 
VqFJn. 

Artist Title (Label( 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 10/1/04 

w w w 
TW LW Famil. Burn 18-34 18-24 25-34 

MAROON 5 She Will Be Loved (Octane /J/RMG7 4.25 

MAROON 5 This Lave /Octane /J /RMG) 4.14 

RYAN CABRERA On The Way Down (EV.L.AJAtlantic) 4.12 

FINGER ELEVEN One Thing (Wind-up) 4.03 

KILLERS Somebody Told Me (Island /IDJMG) 4.03 

COUNTING CROWS Accidentally In Love (DreamWorks%Ge/lenl 4.02 

SWITCHFOOT Meant To Live (Red lnklColuinbial 

GAVIN DEGRAW I Don't Want To Be (JIRMGI 

KELLY CLARKSON Breakaway (Hollywood) 

HOOBASTANK The Reason (lslandllOJMG) 

4.02 

4.00 

3.97 

3.96 

BOWLING FOR SOUP 1985 (Silvertone/JivelZombal 3.96 

3 DOORS DOWN Away From The Sun (Repubbi /Universal) 3.94 

TRAIN Ordinary (Columbia) 3.94 

NICKELBACK Someday (RoadrunneMOJMG! 3.92 

SEETHER f /AMY LEE Broken (Windup) 3.92 

AVRIL LAVIGNE My Happy Ending (Arista/HMO 3.87 

JOHN MAYER Daughters (Aware /Columbia) 3.81 

SARAH MCLACHLAN World On Fire (Arista/HMG) 3.80 

NICKELBACK Feelin' Way Too... /Roadrunner /IDJMG/ 3.79 

LOS LONELY BOYS Heaven(Or /Epic) 3.69 

FIVE FOR FIGHTING The Devil In The... (Aware/Columbial 3.66 

AVION Seven Days Without You (Columbia) 3.65 

311 Love Song (Volcano /Zomba) 3.64 

RICHARD MARX When You're Gone (Manhattan /EMC) 3.58 

SHERYL CROW Light In Your Eyes (A &M /Interscope) 3.53 

ASHLEE SIMPSON Pieces Of Me (Gallen) 3.51 

4.29 98% 27% 4.33 4.34 4.33 

4.25 99% 50% 4.22 4.18 4.26 

3.95 82% 12% 4.09 4.07 4.11 

4.08 91% 30% 3.99 3.84 4.12 

3.78 52% 8% 4.18 4.33 4.00 

4.04 95% 28% 3.91 4.16 3.67 

4.06 94% 33% 3.93 3.92 3.93 

3.97 87% 23% 4.17 4.24 4.11 

3.93 77% 13% 4.13 4.25 4.00 

3.93 100% 53% 3.91 3.81 3.99 

3.87 85% 14% 3.93 4.01 3.84 

3.93 93% 350/0 3.92 3.92 3.92 

3.99 82% 17% 3.80 3.77 3.84 

3.84 99% 48% 3.78 3.71 3.84 

3.90 79% 18% 4.02 4.09 3.96 

3.81 95% 31% 3.87 3.90 3.84 

3.94 650/0 12% 3.98 4.30 3.70 

3.89 67% 10% 3.94 4.09 3.80 

3.69 87% 29% 3.74 3.67 3.81 

3.68 97% 47% 3.53 3.46 3.60 

3.58 49% 9% 3.61 3.71 3.51 

3.57 49% 9% 3.66 3.67 3.66 

3.79 88% 31% 3.69 3.86 3.55 

3.52 63% 12% 3.46 3.39 3.52 

3.60 84% 33% 3.43 3.39 3.47 

3.55 94% 44% 3.56 3.49 3.61 

Total sample size is 404 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very 
much, 5= like very much). Tolal familiarity represents the percentage of respondents who recognized the song. Total bum 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they 
can take the music test based on the formatmusic preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. 
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

/ 
R.R. HoTAC TOP 30 
CANADA 

LAST TH'S 
WEEK WEEK 

1 

3 © 
2 3 

6 0 
7 5 

1 

ARTIST 'I'0 
TOTAL 
PLAYS 

MAROON 5 She Will Be Loved (Octane /J /RMG) 669 

ASHLEE SIMPSON Pieces Of Me (Geffen) 589 

4 AVRIL LAVIGNE My Happy Ending (Arista/HMO 555 

BRYAN ADAMS Open Road (Universal) 534 

; SARAH MCLACHLAN World On Fire (Arista/RMG) 491 

5 6 COUNTING CROWS Accidentally ...(DceamWorks /Geffen) 486 

4 7 HOOBASTANK The Reason ( Island / /DJMG) 469 

9 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 450 

8 TRAIN Ordinary (Columbia) 425 

10 10 i STABILO Everybody (WO Music Canada/ 387 

14 e K-OS Crabbuckit (Astralwerks /Virgin) 362 

15 SEETHER fIAMY LEE Broken (Windup) 351 

13 13 3 DOORS DOWN Away From... (Republic /Universal) 336 

12 14 DEFAULT All She Wrote (TVT) 335 

11 15 LOS LONELY BOYS Heaven (Or /Epic) 335 

29 0 KELLY CLARKSON Breakaway (Hollywood) 326 

16 17 4, NICKELBACK Feelin' Way Too... (Roadrunner/10M) 312 

17 18 JOJO Leave IGet Out) (B /ackGmund /Universal) 308 

21 BLACK EYED PEAS Let's Get It Started (A &M/Interscope) 284 

27 I SHANIA TWAIN... Party For Two (Mercury/IOJMG) 269 

20 e JACKSOUL Shady Day (Vik /BMG Music Canada) 265 

22 RYAN CABRERA On The Way Down (EV.L.A. /Atlantic) 260 

25 + GORDIE SAMPSON Sunburn (Independent) 251 

VANESSA CARLTON White Houses (A &M //nterscopel 242 

18 25 MIS TEED Scandalous (Reprise) 242 

19 26 NELLY FURTADO Forca (DreamWorks /lnterscope) 240 

23 27 311 Love Song (Volcano /Zomba) 220 

24 28 SWITCHFOOT Meant To Live (Redlnk /Columbia) 219 

30 a ALAN'S MORISSETTE Eight Easy... (Maverick/Reprise) 208 

28 30 f SOULDECISION Cadillac Dress iEM /Music Canada) 206 

'Debut> 

POWERED 

MEDiABASE 

II- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

22 11 410 

+5 12 410 

.31 14 510 

+27 8 610 

-8 13 410 

30 19 610 

51 25 1110 

32 6 910 

+4 15 710 

1 12 310 

+19 4 510 

+17 16 510 

-11 25 1510 

-20 10 310 

.32 19 510 

+118 3 511 

-6 15 310 

-2 8 410 

+23 3 410 

+55 2 711 

+3 6 510 

+24 3 510 

+29 3 310 

+48 1 610 

31 15 310 

30 8 510 

-16 9 210 

-15 11 310 

+5 2 410 

.7 13 310 

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to RAR by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. 4, Indicates Cancon. © 2004, R &R, Inc. 
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CAROL ARCHER SMOOTH JAZZ 
carcher@radioandrecords.com 

The Sunday-Brunch 
Business 
The spirit of hospitality raises this Smooth Jazz benchmark 
to powerful ratings and NTR 

TWV (The Wave)/Los Angeles launched its first 
Smooth Jazz Sunday Brunch at Beverly Hills, CA's 
Hotel Nikko in October 1988. The brunch was later 
moved to DC 3 at Santa Monica Airport. The event 
became a huge success for The Wave, bringing in more 
than 500 brunch customers weekly. 

Today the brunch is held at two lo- 

cations simultaneously each week: I 

Cugini in Santa Monica, CA and Spa - 
ghettini Grill and Jazz Club in Seal 
Beach, CA. Barbara Blake serves as 
the brunch's primary host, alternat- 
ing locations each week (The Wave's 
full -time airstaffers rotate between 
the two restaurants so the brunch is 
live in both locations). 

Given The Wave's extensive six- 
county reach, its Smooth Jazz Sun- 
day Brunch has taken two 
restaurants with great rep- 
utations in their commu- 
nities and given them in- 
credible name recognition 
throughout Southern Cal- 
ifornia. 

Between both locations, 
an average of 700 people 
each week check out the 
brunch and celebrate 
birthdays and anniversa- 
ries, and many come back for other 
meals too. The brunch business is a 
win -win: The two restaurants earn 
about $1 million a year each from the 
brunches, and The Wave generates 
almost $400,000 in sponsorship rev- 
enue. 

KTWV VP /Programming Paul 
Goldstein says, 'The host of Smooth 

Jazz Sunday Brunch, Barbara Blake, 
has always been one of my all -time 
favorite Smooth Jazz air person- 
alities. Her graceful, warm ap- 
proach instantly makes listeners feel 

good. She's the perfect host for the 
show. 

"It's such a pleasure to work with 
our partners at I Cugini, and Spa - 
ghettini's owners, Cary Hardwick 
and Laurie Neuse, are extraordinary 
at what they do. What makes work- 
ing with them so special is their com- 
mitment to excellence. They are al- 
ways asking, 'What can we do to 
make it better ?' or, 'How can we add 
value to the broadcast ?' 

"It's rare to find that 
kind of attitude. It's that 
kind of thinking that has 
made them so successful 
and that has helped the 
Smooth Jazz Sunday 
Brunch become a South- 
em California tradition." 

Deliver On 
The Promise 

Jamie Young -Eke 
KTWVAE Jamie Young- 

Eke is the seller who innovated this 
revenue opportunity. She recalls, 
"When the opportunity became 
available for a new brunch location, 
I thought instantly of a client -Spa- 
ghettini Grill and Jazz Club in Seal 
Beach - that I had worked with for 
about a year that only advertised in 
The Wave's quarterly magazine. 

"With the radio market so compet- 
itive and budgets increasing annual- 
ly, radio account executives have to 
be more creative in finding new rev- 
enue streams for the radio station. 

"It all goes back to the spirit of hospitality, 

and the premise is that people at the brunch 

are honored guests. It's my job to treat them 

respectfully and welcome them. 

Barbara Blake 

NTR has now become the norm and 
is included as a monthly budget for 
most salespecple. 

"When Spaghettini came aboard 
with us for the brunch, it was an in- 
stant success. Spaghettini launched 
its first brunch in January 2001 with 
a head count of more than 250. After 
just four short weeks it increased to 
more than 800 reservations weekly 
and a two-week waiting list. With the 
overwhelming popularity of the 
brunch, we decided to add another 

"We have higher 

Westside 

visibility and our 

brunch business 

is up 300% 

because of The 

Wave," 

Jeff King 

location. That was when I ap- 
proached I Cugini in Santa Monica, 
and it didn't take them long to sign 
on as our second location." 

Jeff King, co -owner of I Cugini 
parent company King Seafood, says, 
"You can advertise all you want, but 
if you don't deliver on the promise, 
you're nct going to gain market 
share. We have higher Westside visi- 
bility and our brunch business is up 
300% because of The Wave. Barbara 
Blake is very professional. She enlists 
everyone's help and delivers on the 
promise." 

New Revenue Streams 

A Smooth Jazz radio benchmark 
like The Wave's Smooth Jazz Sun - 
day Brunch offers a plethora of 
nontraditional revenue opportuni- 
ties. Says Young -Eke, "The brunch 
has also created new revenue 
streams with the opportunity to 
bring in sponsors. We've had Do- 
main St. Michelle as our cham- 

R &R October 1, 2004 

"The most important thing is that people are 

coming to The Wave's Smooth Jazz Sunday 

Brunch to experience great food, impeccable 

service and the excitement of sharing part of 

their day with a great radio station." 
Jamie YoungEke 

pagne sponsor. Sprint PCS, South- 
ern California Lincoln Mercury 
Dealers, Parisian Bread and many 
other sponsors value the opportu- 
nity to be on -site and showcase 
their products and services to a de- 
sirable demographic audience in a 
unique and exciting 
way. 

"In addition, we have 
been able to build on the 
success of the brunch with 
Spaghettini and develop 
specialty events like An 
Academy Affair, where 
listeners can enjoy an 
evening of viewing the 
Oscars on big -screen TVs 

over an exquisite five -course dinner. 
We also created Saturday Afternoon 
Live, where listeners can enjoy live 
jazz between l0am -3pm and still 
have their Saturday night free. Both 
events have brought in additional 
sponsorship revenue. 

"My greatest pleasure comes in 
knowing that I have offered creative 
ideas that led to increased profits for 
my clients. Seeing the success of both 
brunches reinforces to me daily why 
I am in this business. The most im- 
portant thing is that people are com- 
ing to The Wave's Smooth Jazz Sun- 
day Brunch to experience great food, 
impeccable service and the excite- 
ment of sharing part of their day with 
a great radio station. The Wave and 
its brunch partners deliver on all 
points." 

The Spirit Of Hospitality 
Brunch host Blake forges a pow- 

erful emotional connection with lis- 
teners and diners alike with her ex- 
ceptionally rich, mellifluous voice 
and expressive use of language. 
Having recently secured the domain 
name smoothjazzsundaybrunch. 
corn in addition to her existing web - 
site at www.barbarablake.com, Blake 
owns the brunch, literally and figu- 
ratively. The Sunday brunch show's 
ratings performance is strong too - 
top five 25-54. 

Blake describes her primary focus 
as the host "My professional respon- 
sibility involves being true and con- 
sistent to the needs of the format, 
which is music -intensive, with a live 
broadcast that doesn't intrude on that 
vital aspect but enhances it. 

"Another is to represent the sta- 
tion totally professionally with the 
restaurants' management and their 
guests - first as an air personality 

whom people are coming to see and 
spend part of their day with at a 
wonderful restaurant, and second to 
interact with and be a liaison with 
the restaurant in such a way that 
they understand The Wave's profes- 
sional parameters and we under- 

stand theirs. 
"I know, because I was 

raised by a mother, who 
was in turn taught by my 
grandmother, what it 
means to be hospitable. 
I'm confident in a social 
environment such as the 
Smooth Jazz Sunday 
Brunch that all the details 
involved with making it 

run smoothly and harmoniously are 
in place so that people have a first - 
rtacs experience. Much of that has to 
do with the quality of the restaurants, 
both of which know how to treat peo- 
ple properly. 

"My job is to be a social hostess ata 
party, combined with being an air per- 
sonality. There is a fine line between do- 
ing the promotional things required by 
the radio station and not intruding on 
the guests' experience, which should 
always be a gracious one 

"Ego aside, another thing is to rec- 
ognize that it is a genuine treat for 
guests to come up and meet and in- 
teract with the personality. I don't 
want to deny them the excitement of 
saying hello. The host's work is 
somethingofa hybrid between a pro- 
fessional and a social situation. It all 
goes back to the spirit of hospitality, 
and the premise is that people at the 
brunch are honored guests. It's my 
job as a human being to treat them 
respectfully and welcome them kind- 
ly and graciously." 

Spaghettini's Hardwick and 
Neuse express boundless enthusiasm 
for The Wave's Smooth Jazz Sunday 
Brunch, calling their restaurant's in- 
volvement with it "an integral part 
of our business." 

"Jamie Young -Eke has done an in- 
credible job of taking a willing client 
and branding our business with the 
smooth jazz lifestyle," they say. "Bar- 
bara Blake's glowing descriptions of 
the food and ambience have people 
driving from all over Southern Cali- 
fornia each week The increased busi- 
ness spills over into all meal periods, 
seven days a week. We have never 
enjoyed our profession as much as 
we have these past few years. We 
could go on and on. We hope it nev- 
er ends." 

Barbar a Blake 
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r SMOOTH JAZZ TOP34, 

LAST 
WEEK 

THIS 
WEEK 

October 1, 2004 

ARTIST TITLE LABELS 
To :AL 
PAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

mo; 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

3 0 GERALD ALBRIGHT To The Max (GRP/VMG) 837 +6 105119 20 4010 

2 2 BONEY JAMES Here She Comes (Warner Bros.) 831 -11 102653 16 4010 

1 3 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 820 27 112249 18 3910 

4 4 MICHAEL LINGTON Shaw Me (Rendezvous) 722 61 88143 25 3810 

6 0 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 661 +55 68467 15 3510 

5 6 MARC ANTOINE Mediterraneo (Rendezvous) 583 -37 72979 32 3410 

8 7 ANITA BAKER You're My Everything (Blue Not e/EMC) 570 -1 61212 13 3810 

7 8 DAVE KOZ All I See Is You (Capitol) 548 58 54579 31 3810 

9 0 RICHARD ELLIOT Your Secret Love (GRP/VMG) 503 +19 14318 10 3711 

10 0 CHRIS BOTTI Back Into My Heart (Columbia) 491 +16 69182 21 3910 

11 m SEAL Love's Divine (Warner Bros.) 468 +17 36925 20 3211 

17 ® NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 433 +46 42227 9 3511 

14 ® PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 424 +9 47806 21 3510 

15 0 TIM BOWMAN Summer Groove (Liquid8) 421 +17 49556 8 3410 

16 15 MARION MEADOWS Sweet Grapes (Heads Up) 394 -5 35087 13 3210 

21 OD MINDI ABAIR Come As You Are (GRP/VMG) 374 +66 50060 5 3613 

18 m NICK COLIONNE It's Been Too Long (3 Keys Music) 370 +32 51602 14 3210 

20 a SOUL BALLET Cream (215) 359 +36 56531 6 3312 

19 0 KIM WATERS In Deep (Shanachiel 331 +5 23520 12 2911 

24 © PATTI LABELLE New Day (Del Soul /IDJMG) 287 +11 28187 15 1810 

22 21 RAMSEY LEWIS TRIO The In Crowd (Narada) 286 -8 39851 18 2410 

23 22 RENEE OLSTEAD A Love That Will Last (143/Reprise) 275 -2 19322 10 2010 

27 ® PETER WHITE How Does It feel (Columbia) 252 +64 33489 5 2711 

28 6D STEVE OLIVER Chips & Salsa (Koch) 219 +41 9769 6 1911 

25 ® HALL & OATES Love TKO (UWatch) 219 +3 19869 3 2013 

26 26 GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 181 -9 8000 16 1510 

29 ® PIECES OF A DREAM Its Go Time (Heads Up) 180 +15 17609 4 1611 

30 a CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 145 +3 7161 4 1512 

(Debut> 0 PAUL BROWN Moment By Moment (GRP /VMG) 136 +10 35732 1 1411 

¡Debut> 0 GREG ADAMS Firefly (215) 119 +5 16463 1 1110 

40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 
Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
EVERETTE HARP Can You Hear Me (4440/ 
Total Plays: 117, Total Stations:12, Adds:O 

DAVE KOZ Let It Free (Capitol/ 

Total Plays: 111, Total Stations: 11, Adds: 1 

ALICIA KEYS If I Ain't Got You (J/RMG) 

Total Plays: 91, Total Stations: 5, Adds:O 

FOURPLAY Fields Of Gold (RCA Victor) 

Total Plays: 77, Total Stations: 11, Adds: 2 

LUTHER VANDROSS Think About You (J/RMG) 

Total Plays: 75, Total Stations: 5, Adds: 0 

EUGE GROOVE XXL (Narada) 

Total Plays: 73, Total Stations: 11, Adds: 2 

RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 73, Total Stations: 7, Adds: 0 

FOURPLAY Play Around It (RCA Victor) 

Total Plays: 71, Total Stations: 7, Adds: 1 

FATTBURGER Work To Do (Shanachiel 

Total Plays: 67, Total Stations: 6, Adds: 1 

DAVID LANZ Big Sur (Decca /Universal) 

Total Plays: 66, Total Stations: 10, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds.com 
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POWERED 

MEDIABASE 

ARTIST TITLE LABEL(S) ADDS 

MINDI ABAIR Conte As You Are (GRP /VMG) 3 

HALL & OATES Love TKO (UWatch) 3 

RICHARO SMITH Whatt Up? (44401 3 

RAY CHARLES f /DIANA KRALL You Don't Know Me (Concord) 3 

MICHAEL MCDONALD Tracks Of My Tears /Motown / Universal) 3 

Most 
Increased Plays 
ARTIST TTLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

MINDI ABAIR Come As You Are (GRP /I/MG) +66 

PETER WHITE How Does It Feel (Columbia) +64 

WAYMAN TISDALE Ain't Na Stoppir Us Now (Rendezvous) +55 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) +46 

EUGE GROOVE XXL (Narada) +45 

STEVE OLIVER Chips & Salsa (Koch) +41 

SOUL BALLET Cream (115) +36 

FATTBURGER Work To Do (Shanachiel +33 

NICK COLIONNE It's Been Too Long (3 Keys Music) +32 

WAYMAN TISDALE Can't Hide Love (Atlantic) +22 

Most 
Played Recurrents 
ARTIST T', E _ASE. 

TOTAL 
PLAYS 

PAUL TAYLOR Steppin' Out (Peak) 400 

JOYCE COOLING Expression (Narada) 391 

PAUL BROWN 2417 (GRP /VMGI 324 

EUGE GROOVE Livin' Large (Narada) 311 

DIANA KRALL Temptation (GRP /VMG) 291 

OAN SIEGEL In Your Eyes (Native Language) 272 

PETER WHITE Talkid Bout Love (Columbia) 259 

RICK BRAUN Daddy'0 (Warner Bros.) 249 

PRAFUL Sigh (Rendezvous) 242 

NICK COLIONNE High Flyin' (3 Keys Music) 234 

RICHARD SMITH Sing A Song (A440) 216 

RICHARD ELLIOT Sly (GRP /VMG) 215 

JAllMASTERS Puerto Banus (Trippin' W' Rhythm) 212 

STEVE COLE Everyday (Warner Bros.) 196 

NAJEE Eye 2 Eye (NCoded) 193 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

e-JU" L17/-7 OOO 

c Custom Production - Callouts, Montages & Video Hooks) 

Digital, Clear, Consistent 

cz 75,000+ Song Library 

c: All Formats & International Titles 

c' On -Time Delivery 

GoldDiscs and HitDiscs 

HKS 
U N L I M I T E D 

The World' Premier Music Hook Service 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 

Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelala 
(770)452 -HOOK (4665) 
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e October 1, 2004 

ARTIST TITLE LABEL(S 
TOTAL 
PLAYS 

4. I- 
PLAYS 

TOTAL 
AUDIENCE 

Idol 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

BONEY JAMES Here She Comes (Warner Bros.) 205 +3 1149 15 1410 

GEORGE BENSON Softly, As In A Morning Sunrise /GRP /VMGI 204 -9 947 17 1410 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 181 -11 853 13 1410 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 161 +17 569 9 1410 

GERALD ALBRIGHT To The Max (GRP /VMG) 161 .8 521 20 1310 

ANITA BAKER You're My Everything (Blue Note /EMC) 153 -5 868 12 1410 

EVERETTE HARP Can You Hear Me (4440) 147 -11 747 16 1610 

MICHAEL LINGTON Show Me (Rendezvous) 142 -2 478 23 1110 

MINDI ABAIR Come As You Are (GRP /VMG) 141 +31 478 4 1211 

STEVE OLIVER Chips &Salsa (Koch) 141 +3 697 10 1410 

TIM BOWMAN Summer Groove ( Liquid8) 138 13 512 7 1412 

KIM WATERS In Deep ( Shanachie) 135 -3 768 15 1410 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 133 +3 673 9 1211 

SOUL BALLET Cream (215) 123 -4 427 7 1210 

FOURPLAY Play Around It (RCA Victor) 121 2 733 15 1110 

CHRIS BOTTI Back Into My Heart (Columbia) 109 -3 513 22 1210 

RAMSEY LEWIS TRIO The In Crowd ( Narada) 103 -8 376 16 1210 

GRADY NICHOLS Tuesday Morning (Compendia) 102 +4 357 3 910 

SHADES OF SOUL fIJEFF LORBER WI CHRIS BOTTI Gazpacho (Narada) 99 +2 466 9 910 

MARION MEADOWS Sweet Grapes (Heads Up) 98 -13 575 13 1110 

RAFE GOMEZ Icy (Tommy Boy) 97 -7 307 4 1010 

MARC ANTOINE Mediterraneo (Rendezvous) 95 -2 527 32 810 

GREG ADAMS Firefly (215) 91 +20 366 1 911 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 91 +5 754 14 910 

PAUL BROWN Moment By Moment (GRP /VMG) 91 +4 244 3 610 

FOURPLAY Fields Of Gold (RCA Victor) 91 +2 306 2 910 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak /Concord) 91 0 543 13 910 

AL JARREAU Cold Duck (GRP /VMG) 89 +10 441 10 1110 

CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 88 +8 464 1 910 

DAVE KOZ Let It Free (Capitol) 87 +16 207 1 911 

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 

© 2004 Radio & Records. 

Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL(S) ADDS 

DAVID BENOIT & RUSS FREEMAN Struttin' (Peak/Concord) 3 

TIM BOWMAN Summer Groove (Liquid 8) 2 

GARRY GOIN Don't Ask My Neighbors (Compendia) 2 

DOC POWELL Let It Be (Heads Up) 2 

DON GRUSIN She Could Be Mine (SoveregnArtists) 2 

Most 
Increased Plays 
ARTIST ':TLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

MIND/ ABAIR Come As You Are (GRP /VMGI +31 

DOC POWELL Let It Be (Heads Up) +27 

EUGE GROOVE XXL (Narada) +23 

GREG ADAMS Firefly (215) +20 

GARRY COIN Don't Ask My Neighbors (Compendia) +19 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) +17 

DAVE KOZ Let It Free (Capital) +16 

HOUSE OF URBAN GROOVES The HaseOf Urban Grooves There Roa0 +14 

TIM BOWMAN Summer Groove (Liquid B) +13 

Reporters 
WZMR/Albany, NY' 
OM/PD: Kevin Callahan 

MD: Julie Feiner 
R1 JONES 

KAJZ/Albuquerque, NM' 
OM: Jim Wallon 
PO/MD: Paul Lavoie 
fro sum 

KNINAnchorage. AK 
OM/PO: Aaron Wallender 

EDGE GROOVE 

WJZZ/Atlanla. GA' 
PORAO. Dave Kosh 

WOJZ'Atlantic City. NJ' 

KSMJ/Bakerslleld. CA' 
OM/PO: Chris Townshend 

APE: Nick Novak 

WSMJ/Baltimore. MO' 
PERMO Lori Lewis 

WVSU/Birmingham. AL 
PDMO. Andy Parrish 

DAVID BENOIT R REIRS ERE 

GEORGE C.01.,1, 
BANDA RUSSELL 

Stations and their adds listed alphabetically by market 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

JOYCE COOLING Expression (Narada) 92 

PAUL BROWN 2417 (GRP /VMGI 56 

PETE BELASCO Deeper (Compendia) 53 

EUGE GROOVE Livir Large (Narada) 51 

HIL ST. SOUL For The Love Of You (Shanachie) 45 

NAJEE Eye 2 Eye IN-Coded) 41 

GRADY NICHOLS Allright (Compendia) 34 

ALKEMX Time To Lounge (Rendezvous) 32 

RICHARD SMITH Sing A Swig (4440) 32 

PAUL TAYLOR On The Move (Peak) 30 

KIM WATERS The Ride (Shanachiel 29 

PAUL TAYLOR Steppin' Out (Peak) 27 

RICHARD ELLIOT Sly (GRPNMG) 27 

STEVE COLE Everyday (Warner Bros.) 27 

RONNY JORDAN At Last IN-Coded) 24 

BASS X Vonni (Liquid S) 20 

WNUNChicago, IL' 
OM: Bob Kaake 

PD: Sieve Stilts 
MO: Michael La Crosse 

EDGE GROOVE 

WNWV /Cleveland. OH' 
OMIPO: Bernie Kimble 

RICHARD SRAM! 

KSKX/Colorado Springs. CO' 
PD: Steve Hibbard 

MO: Laurie Cobb 
6 RAZE, DE SO, 

NOVELISED STARE 0 

WJZA/Columbus. OH' 
MAD: Bill Harman 

KOAI/Dallas. TX' 
OM/PO: Kurt Johnson 
MD: Mark Sanford 

MD/Denver. GO- 
OD/Mg Mshael ri Saner 
So AA' 

WVMVIDetro11. MI' 
OM/PO. Tom Sleeker 
MO'. Sandy Kovach 

KEZL/Fresno. CA' 
OM. E Curtis Johnson 

PD,MO. J WeIdenheImer 
FR,DEAR, ER 'VANE,. RRALL 

WORRfft. Myers, FL' 
DM: Sieve Aman 

PO: Joe Turner 
MD: Randì Bachman 

WOTO/Hardord, CT 

PERMEI: Stewart Stone 

'9 ñówñ+HDéÄ mWx 

KHJZ/Houston, TX 
PD: Maxine Todd 

APD/MD: Greg Morgan 
FOURELGU 

SIINOI ABAIR 

WYJZJIndianapolis, IN 

OM/PD: Carl Frye 

KJLU /Jefferson City, MO 
PO/MD: Dan Tomer 

Ri CHARD MIA 
CAEN 

KOAS /Las Vegas. NV' 
PO/MO: Erik Fon 
ko rum 

KUAP/Lille Bock, AR 
PO/MD: Michael Nellums 

O GARRY COIN 

5 IERI BRADSM.W 
3 .W.45 VARGAS 

t ALA AT11ERTON 
E COLLIW 

r DIA Har CLUB 

KSBR/Los Angeles, CA 

OMPO Terry Wedel 

MD: Susan Koshbay 

KTWV/Los Angeles. CA' 
PD. Paul Goldstein 
APORAD. Samantha Pascual 

WJZLJ'Louisville, KY' 
POMO. Calor Glass 
APO. Ron Fisher 

WJZNlMemphis. TN' 
PO B10 Narm EAnc 

WLVE/Miami, FLU 

OM: Rob Roben 
PORAD: Rich McMillan 

WJZI/Milwaukee, WP 
PO: Stan Atkinson 

MD: Steve 5con 

KJZI/Minneapolis. MN' 
PD: Bob Wood 

MD 
-. 

Mike Woli 

ACRAND 

KRVR/Modesto, CA' 
BMND: Doug Wulff 
PO: Jim Bryan 

BAIA BROWN 

WVASTJontgornery. AL 

MD: Eunev i Poás 

WFSK.Ilaellvl Ile TN 

MD Cl 

DMX Smooth Jars/Network 
PO/M0: Juane 0esbo 
It GRE4 ADAMS 

It MOVING IMAGES MORS ALPERt 

9 ONE SEGE- 

9 COX GRUSIN 

I GARRY GOTT 

s 117101 MJTAMEDV 

Music Choice Smooth Jazz/Network 
APO: Win Klnnally 
MO: Gary Swab 

1 hic 140.5111153 

BIROS Pi A EEAMm 
F«IRPUv 

Sirius Jaa Cafe/Network 
PD: Teresa Kincaid 

MD: Risk laboy 
AVE KOI 

II MINOI AMR 
EDGE GR00/5 

XM Watercblors/Neiwork 
PD/MIT SMtliha Colon 

DAVIS BEAD a RUSS HOMY. 
DOC POVaELL 

SOW OLIV91 

WOCD/New York, NY' 
PO: Blake Lawrence 
IR kW AARON 

WLOO/Orlando, FL' 
PO/MD: Brian Norgan 

4 

CRAG lIAxna 
BRENDA RUSSELL 

WJJZ/Philadelphia, PA' 
Po: Michael Toni 
MD: Frank Childs 
No Bias 

KYOT/Phoenio, AZ' 
Po: Shaun Hairy 

APO/MO: Angie Honda 
Sollt 011VER 

KJZS/Reno, NY' 
OM: Rob Brooks 

PEIMO: Robert Dees 
No /On 

WJZVAtichmond, VA' 
PD: Reid Snider 
no Pans 

KSSI/Sacramento, CA' 
PoIMO: Lee Kanttn 

I RAY rMRLES'- OIMUAERALL 

04Ml =ONALO 
QUEEN LOIRAI 

KBZN/Salt Lake City, UT' 
OM/PD: Dan Jessop 
ID RICHARD WMIER 

KIFM/San Diego, CA' 
OM. Jahn DimIck 
PO: Mike Vasquez 
APDIMD: Kelly Cole 

r soul MOD 
EFES Of A DRUM 

KKSFISan Francisco, CA' 
PD: Micksel Erickson 
Md Kooken 

e MIUEMI MONK. 

KJZY/Santa Rosa, CA' 
PD: Gordon Clot 

APDIMO: Bob Singleton 
ann. CRAOUICO 

KWJZ./Seattle, WA' 
PO: Carol Handley 

MD: Dianna Rose 
DAN SIEGEL 

WSSMSt. Louis. MO' 
Po: Dash Myers 
x9 Aldi 

WSJT/rampa, FL' 
Po: Ross Block 

MO: Kode Cale 

WJZW/Washington, DC' 
OM: Henry King 
PO: Carl Anderson 

ND: Renee Doh', 
H040.14X BROWN 

POWERED 

MEDIABASE 
'Monitored Reporters 

57 Total Reporters 

40 Total Monitored 

17 Total Indicator 

Did Not Report. Playlist Frozen (5) 
DMX Jazz Vocal Blend/Network 
KPVUMOUSton, TX 
WEAA/Baltimore, MD 

WJAB/HUnisville, AL 
WSBZ/Ft. Walton Beach. FL l 

www.americanradiohistory.com
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KEN ANTHONY 
kanthonyQradioandrecords. com 

Active's Spring 
Forward? 
Ratings show growth in men 25 -54 

ROCK 

ith the fall book just getting started, it's time once again to 
review how Active Rock radio performed in spring. Typically, the 
format soars in spring and falls in the fall, but this time around the 
format didn't exactly spring forward, at least not in its traditional core 
of men 18 -34. 

The spring ratings actually revealed more 
growth in men 25-54 than men 18-34, which sup - 
ports the notion that Active Rock is slowly be- 
ginning to grow beyond its traditional core au- 
dience (a story for another column). Last fall we 
looked at the ratings for men 18-34 and men 25- 

54 for 99 Active Rock stations. This year we're 
looking at the same numbers for 100 stations, 
with seven leaving the format and eight joining. 

For the purposes of this survey, we'll compare 
the numbers from last fall to those of this spring 
for the 92 stations that were part of the Active 
Rock universe in both books. Last fall 52 of these 
92 stations were ranked No. 1 with men 18-34 

while 20 ranked No. 1 with men 25-54. In the 
spring only 42 of the 92 stations ranked No. 1 

with men 18-34 and 22 of the 92 were No. 1 with 
men 25-54. 

The Lowdown 
Looking at these numbers as percentages spells 

things out more accurately. While it's been docu- 
mented that the Rock format has challenges com- 
peting for listeners with football and Christmas 
music in the fall book, the Active Rock No. 1 rank- 
ings for men 18-34 were much stronger in fall '03 

than in spring '04. Last fall 56%of the Active Rock 
station's surveyed were No. 1 men 18-34 in their 
markets. Only 46% of the Active Rock panel hit 
the same mark in the spring. 

Could we be looking at the beginning of a 

trend, or is this just an anomaly? I'll be explor- 
ing the graying of the Active format sometime 
in the future, but suffice it to say that Active Rock 

is still delivering very healthy numbers in its tra- 
ditional core of men 18-34. The real story here is 

a gradual increase in the number of Active Rock 
stations that are scoring No. 1 with men 25-54. 

Last fall 22% of the Active Rock stations we 
surveyed were No. 1 in men 25-54. This spring 
that percentage increased slightly, with 24%of the 
Actives hitting the No. 1 mark in this demo. Let's 
think about this again: Nearly 25 % of Active Rock 
stations in America were No. 1 in men 25-54 in 

the spring. Is this healthy percentage a hint of fu- 

ture growth potential in this attractive demo? 

The Top Threes 
Last fall the Active Rock format had two sta- 

tions that scored No. 1 12+: WNOR /Norfolk and 
KHTQ /Spokane. While no Actives were able to 
accomplish this feat in the spring, several fin- 

ished in the top three 12+ in their markets. Of 
the 100 stations surveyed here, four were No. 2 

12+ (WRIT / Huntsville, AL; KURQ /San Luis 
Obispo, CA; WGIR /Manchester, NH; and new 
entry KDDX /Rapid City, SD), and 13 came in 
third. 

While looking over the Active Rock numbers 
and rankings from the spring, remember that 
this is only half the story. Next week we'll look 
at the same demos for the Rock format and see 
how that format performed. In addition, we'll 
look at what percentage of the Rock panel scored 
No. I with men 18-34 and men 25-54. 

Special thanks this week to my helpful num- 
bercruncher and all -around valuable player, As- 
sociate Radio Editor Keith Berman. 

Active Rock 

Market 
No. Calls /City 

M18 -34 AQH 
Share (Rank) 

M25 -54AQH 
Share (Rank) 

3 WZZN /Chicago 5.7 (6t) 2.2 (20) 
6 WYSP /Philadelphia 12.0 0 8.9 0 
9 WAAF /Boston 9.5 (3) 4.0 (7) 

10 WRIF /Detroit 11.50 10.40 
12 WZTA/Miami 7.1 (4) 3.8 (10) 
14 KFNK/Seattle 3.8 (81) 2.3 (18t) 
14 KISW /Seattle 7.7 (3) 5.0 (3) 
15 KUPD /Phoenix 10.60 6.8(2) 
16 KXXR /Minneapolis 15.2 0 6.9 (3) 
17 KIOZ/San Diego 7.2(2t) 3.2(11) 
19 WIYY /Baltimore 10.6 (2) 7.0 (3) 
21 WXTB/Tampa 8.6 (4) 5.5 (5) 
22 KBPI /Denver 10.1 (2) 4.1 (7) 

29 KQRC /Kansas City 16.7 0 8.7 0 
30 KISS /San Antonio 14.7 0 9.2 0 
33 WLZR /Milwaukee 15.50 11.60 
35 WAZU /Columbus, OH 3.0(10[) 1.7(16) 
35 WBZX/Columbus, OH 14.0 (2) 7.7 (3) 
39 KOMP /Las Vegas 9.2 (3) 8.0 (2) 
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Active Rock 

Market 
No. Calls/City 

M18 -34 AQH 
Share (Rank) 

M25 -54 AQH 
Share (Rank) 

40 WNOR/Norfolk 11.50 8.101 
49 WCCC/Hartford 25.5 0 14.3 0 
51 WRAT/Monmouth-Ocean 6.8(3) 8.001 
53 KATT/Oklahoma City 17.50 10.70 
54 WNVE/Rochester, NY 4.4 (8) 2.7 (9t) 

55 WTFX/Louisville 10.3 0 4.5 (6) 

59 WTPT/Greenville, SC 8.0 (3t) 3.1 (111) 

62 KFRQ/McAllen 11.6 (4) 9.5 (4) 

64 WQBK & WOBJ/Albany, NY 13.6 0 7.6 (3) 

66 WKLQ/Grand Rapids 17.0 0 7.3 (3t) 

67 WROC/Ft. Myers 6.3 (51) 4.0 (7t) 

68 KRZR/Fresno 5.8 (5t) 4.0 (7) 

69 WBSX & WCWQ/Wilkes Barre 19.3 0 7.5 (4) 

79 WQXA/Harrisburg 20.2 0 9.3 (3t) 

80 WAQX/Syracuse 20.5 0 12.0 0t 
80 WWDG/Syracuse 6.3. (4t) 1.9 (12t) 

81 WLZX/Springfield. MA 11.70 4.3(7) 
84 WXQR/Greenville, NC 5.3 (7) 1.4 (16t) 

85 KDJE/Little Rock 6.3 (61) 3.9 (101) 

86 KRAB/Bakersfield 6.7 (3t) 3.6 (8t) 

86 KRFR/Bakersfield 5.9 (51) 3.2 (101) 

88 WRUF/Gainesville 16.0 0 8.3 (2) 

89 WYBB/Charleston. SC 10.8 (2) 6.2 (4t) 

92 KAZR/Des Moines 13.5 (2) 6.8 (4) 

94 KHTQ/Spokane 20.4 0 10.2 0 
95 KILO/Colorado Springs 15.9 (2) 7.7 (3) 

96 KICT/Wichita 15.6 0 8.1 (2) 

97 WJJO/Madison 12.90 8.8(2) 
102 WXZZ/Lexington, KY 9.2 (5) 6.6 (31) 

103 WBYR/Ft. Wayne, IN 18.7 0 10.9 (2) 

106 WRXR/Chattanooga, TN 9.9 (4) 4.9 (9) 

107 KXFX/Santa Rosa, CA 14.6 0 6.1 (3) 

109 WCHZ/Augusta, GA 13.3 (2) 6.0 (4t) 
114 WWIZ/Youngstown, OH 11.4 (2t) 4.6 (8) 
119 WRTT/Huntsville, AL 16.3 0 13.2 (2) 

121 KMRQ/Modesto, CA 6.8 (3t) 4.2 (7) 

122 WJXQ/Lansing, MI 23.7 0 13.6 0 
123 WRXW/Jackson, MS 6.9(31) 2.3 (151) 

124 WTKX/Pensacola, FL 19.2(2) 10.601 
126 WWBN/Flint, MI 18.0 (2) 8.1 (3) 

127 KDOT/Reno, NV 13.20 8.501 

130 WKOZ/Saginaw, MI 16.1 0 9.1 (2) 

135 KRPX/Corpus Christi, TX 3.3 (101) 1.4 (17t) 
137 WWWX/Appleton, WI 4.1 (7t) 3.0 (9t) 

138 WCPR/Biloxi, MS 10.0 0 6.1 (5t) 
142 WXLP/Quad Cities, IA-IL 19.3 0 14.0 (2) 
143 WIXO/Peoria, IL 13.2 (2t) 5.6 (30 
145 WZBH/Salisbury, MD 16.7(2) 10.40 
146 KZRQ/Springfield, MO 10.50 3.1 (9t) 
149 KFLY/Eugene, OR 17.00 11.8(2) 
149 KNRQ/Eugene, OR 15.1 (2) 3.9 (61) 

153 KLFX/Killeen. TX 7.0 (2t) 7.0 (5t) 
155 WAMX/Huntington. WV 14.5 (21) 9.8 (3) 
161 WGBF/Evansville, IN 10.4 (3t) 6.4 (5t) 
167 WKZO/Myrtle Beach, SC 23.7 0 8.9 (2t) 
169 WQCM/Hagerstown, MD io.oe 10.00 
170 KURQ/San Luis Obispo. CA 21.5 0 10.5 (2) 
172 WRBR/South Bend, IN 16.1 (2) 11.50 
175 KIBZ/Lincoln. NE 22.4 0 12.00 
178 WKGB/Binghamton, NY 37.1 0 13.2 (2t) 
181 KFMX/Lubbock, TX 16.9 (2) 7.4 (4) 
186 WGIR-FM/Manchester, NH 30.6 0 16.9 0 
187 WZOR/Green Bay, WI 11.5 (3) 5.4 (8) 
189 KBRE/Merced, CA 7.3 (31) 3.9 (6t) 
193 KZRK/Amarillo, TX 21.401 10.8(2) 
196 KRQR/Chico, CA 16.3 0 7.7 0 
197 WCLG/Morgantown, WV 25.0 (2) 16.40 
198 KATS/Yakima. WA 7.5 (4t) 9.0 (31) 

204 KRBR/Duluth, MN 21.601 82 (3) 
204 KZIO/Duluth, MN 5.4 (41) 2.7 (10t) 
208 KXRX/Tri-Cities. WA 15.60 14.30 
220 KDAM/Fargo, ND 5.4 (6t) 4.1 (9t) 

220 KQWB/Fargo, ND 8.1 (3t) 5.4 (71) 

220 WHMH/St. Cloud, MN 18.201 10.30 
233 KEYJ/Abilene, TX 10.3 (3t) 3.6 (70 
239 WYYX/Panama City, FL 8.3 (5t) 7.3 (4t) 
244 KFMW/Waterloo, IA 19.201 11.8(3) 
252 KBBM/Columbia, MO 10.0 (3t) - 
267 KDDX/Rapid City, SD 33.3 0 12.2 (2) 
269 KZCD/Lawton, OK 21.70 12.5(2) 
280 KBZR/Jonesboro, AR 18.801 8.3 (3t) 

Ties are noted with a t. l Arbitron. May not be quoted or reproduced without prior written 
permission from Arbitron. Data is Monday- Sunday, Gam -mid., from Maximiser. 
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THIS 
WEEK 

ROCK TOP 30 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS.. 
CHART ADDS 

,AST 
WEEK 

® October 1, 2004 
ARTIST TITLE LABEL(S) 

0 THREE DAYS GRACE Just Like You (Jive /Zomba) 682 +4 34424 23 2910 

2 © VELVET REVOLVER Fall To Pieces (RCA/HMG) 664 +56 32497 9 2810 

3 © ALTER BRIDGE Open Your Eyes (Windup) 608 +7 24836 14 27(0 

6 4 LINKIN PARK Breaking The Habit (Warner Bros.) 465 -6 21702 15 20/0 

4 5 VELVET REVOLVER Slither (RCA /RMG) 442 -52 23770 24 2510 

9 o 000SMACK f1DROPBOX Touche (Republic /Universal) 377 +31 13131 10 2611 

5 7 SHINEDOWN Simple Man (Atlantic) 372 -102 13602 16 2410 

14 0 SILVERTIDE Ain't Comin' Home (J /RMGI 370 +52 13153 7 26/0 

8 Q BREAKING BENJAMIN So Cold (Hollywood) 369 +11 12534 17 1810 

7 CROSSFADE Cold (Columbia) 368 +8 12934 21 2210 

10 PAPA ROACH Getting Away With Murder (Geffen) 355 +15 12448 11 2212 

12 e KENNY WAYNE SHEPHERD Alive (Reprise) 349 +18 11626 6 2312 

11 13 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 327 -8 21814 22 20/0 

16 CHEVELLE Vitamin R (Leading Us Along) (Epic) 301 +11 10106 8 20/0 

15 15 GREEN DAY American Idiot (Reprise) 301 -10 13827 7 2211 

19 D NICKELBACK Because Of You (Roadrunner /IDJMG) 269 +60 9563 3 26/5 

13 17 JET Rollover D.J. (Atlantic) 220 -103 5636 13 1810 

17 18 SALIVA Survival Of The Sickest (ls /and /IDJMG) 209 -75 7010 15 1810 

Debul U2 Vertigo (/nterscope) 197 +197 17312 1 21121 

23 KORN Word Up (Epic) 183 +45 4133 4 1410 

20 21 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 179 6 5298 11 1510 

¡Debut> e COLLECTIVE SOUL Counting The Days (El Music Group) 173 +120 7420 1 1912 

27 e MEGADETH Die Oead Enough (Sanctuary /SRG) 139 +27 2134 4 1311 

22 24 TESLA Words Can't Explain (Sanctuary /SRG) 138 -25 4842 12 1110 

21 25 A PERFECT CIRCLE Blue (Virgin) 132 -32 3221 6 1010 

24 26 VAN HALEN Up For Breakfast (Warner Bros.) 124 -14 4257 7 1510 

25 27 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 115 -4 3286 6 10/2 

26 28 DROWNING POOL Love And War (Windup) 114 -5 1959 3 1310 

30 e THORNLEY Easy Comes (Roadrunner /IDJMG) 93 +16 2322 4 1511 

28 30 SWITCHFOOT Meant To Live (Redlnk/Columbia) 82 -1 3359 9 310 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. 11 two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reperted to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 

week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
DAMAGEPLAN Pride (Elektra /Atlantic) 

Total Plays: 65, Total Stations: 7, Adds: 1 

SPIDERBAIT Black Betty (Independent) 

Total Plays: 65, Total Stations: 7, Adds: 3 

MARILYN MANSON Personal Jesus (Nothing / /nterscope/ 

Total Plays: 64, Total Stations: 6, Adds: 0 

PILLAR Bring Me Down (Flicker /EMICMG /Virgin) 

Total Plays: 60, Total Stations: 5, Adds: 0 

SKINDRED Nobody (Lava) 

Total Plays: 52, Total Stations: 5, Adds: 0 

INSTRUCTION Breakdown (Geffen/ 

Total Plays: 38, Total Stations: 5, Adds: 1 

THORNLEY So Far So Good (fwadrunner /IDJMG) 

Total Plays: 35, Total Stations 4, Adds: 0 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

Total Plays: 33, Total Stations 4, Adds: 0 

MUSIC Freedom Fighters (Capitol) 

Total Plays: 25, Total Stations: 3, Adds: 0 

TESLA Into The Now (Sanctuary /SRG) 

Total Plays: 20, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

Reporters 

KZRR/Albuquerque. NM' 
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POWERED 
11EDIABASE 

Most Added 
www.rradds.coin 
ARTIST TITLE LABELS) ADDS 

U2 Vertigo (/nterscope) 21 

NICKELBACK Because Of You (Roadrunner /ODJMGI 5 

SPIDERBAIT Black Betty (Independent) 3 

A PERFECT CIRCLE Imagine (Virgin) 3 

KENNY WAYNE SHEPHERD Alive (Reprise) 2 

PAPA ROACH Getting Away With Murder (Geffen) 2 

COLLECTIVE SOUL Counting The Days (El Music Group) 2 

LOSTPROPHETS Wake Up (Make A Movel /Columbia) 2 

SHINEDOWN Burning Bright (Atlantic) 2 

CANOIRIA Down (Type Al 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S¡ 

TOTAL 
PLAY 

INCREASE 

U2 Vertigo (lnterscopel +197 

COLLECTIVE SOUL Counting The Days (El Music Group) + 120 

NICKELBACK Because Of You (RoadrunnerlIDJMG) +60 

VELVET REVOLVER Fall To Pieces (RCA /RMG) +56 

SILVERTIOE Ain't Comin' Home (JIRMG) +52 

KORN Word Up (Epic) +45 

GODSMACK fIDROPBOX Touche (RepubliclUniversall +31 

MEGADETH Die Dead Enough (Sanctuary/SRG) +27 

SPIDERBAIT Black Betty (Independent) +25 

MARILYN MANSON Personal Jesus (Nothing / /nterscope/ +23 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S1 

TOTAL 
PLAYS 

JET Cold Hard Bitch (Atlantic) 283 

AUDIOSLAVE I Am The Highway (lnterscope /Epic/ 210 

NICKELBACK Figured You Out /Roadrunner /IGJMG) 202 

SLIPKNOT Duality (Roadrunner //DJMG) 199 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 178 

SEETHER f /AMY LEE Broken (Windup) 177 

TRAPT Headstrong (Warner Bros.) 176 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba)175 

SHINEDOWN 45 (Atlantic) 168 

JET Are You Gonna Be My Girl (At /antic) 163 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Stations and their adds listed alphabetically by market 
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ACTIVE ROCK TOP 50 
® October 1, 2004 

61 

POWERED 

:iEDIABASF, 

ARTIST MUM/384 

2 PAPA ROACH Getting Away With Murder (Geffen) 

BREAKING BENJAMIN So Cold (Hollywood) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

ALTER BRIDGE Open Your Eyes (Windup) 

CROSSFADE Cold (Columbia) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

GREEN DAY American Idiot (Reprise) 

GODSMACK f!DROPBOX Touche (Republic /Universal) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

SALIVA Survival Of The Sickest (island /IDJMG) 

SLIPKNOT Duality (Roadrunner / IDJMG) 

KORN Word Up (Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

SILVERTIDE Ain't Comin' Home (J/RM6) 

VELVET REVOLVER Slither (RCA /RMG) 

A PERFECT CIRCLE Blue (Virgin) 

NICKELBACK Because Of You (Roadrunner / IDJMG) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

SHINEDOWN Simple Man (Atlantic) 

NONPOINT The Truth (Lava) 

SKINDRED Nobody (Lava) 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel 

DROWNING POOL Love And War (Wind -up) 

THORNLEY Easy Comes (Roadrunner / IDJMG) 

PILLAR Bring Me Down (Flicker/EMI CMG /Virgin) 

MEGADETH Die Dead Enough (Sanctuary /SRG) 

HELMET See You Dead (lnterscope) 

DAMAGEPLAN Pride (Elektra /Atlantic) 

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner / IDJMG) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

12 STONES Far Away (Windup) 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

MUSIC Freedom Fighters (Capitol) 

INSTRUCTION Breakdown (Geffen) 

SUM 41 We're All To Blame (island /IDJMG) 

MAGNA -FI Down In It (Aezral 

USED Take It Away (Reprise) 

HOOBASTANK Same Direction (Island / IDJMG) 

U2 Vertigo (lnterscope) 

SPIDERBAIT Black Betty (Independent) 

KILLERS Somebody Told Me (Island /IDJMG) 

JET Rollover D.J. (Atlantic) 

SKILLET Open Wounds (Ardent /Lava) 

SUBMERSED Hollow (Wind-up) 

BURDEN BROTHERS Shadow (Kirtland) 

METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 

RAMMSTEIN Amerika (Republic /Universal) 

TANTRIC Hero (Maverick /Reprise) 

1850 

1786 

1666 

1494 

1433 

1427 

1405 

1367 

1246 

1217 

1160 

1126 

1100 

989 

961 

839 

797 

791 

698 

675 

669 

652 

651 

622 

577 

492 

492 

468 

436 

423 

331 

309 

283 

282 

278 

273 

252 

223 

213 

206 

201 

174 

167 

158 

137 

127 

119 

112 

106 

95 

-,156 

-89 

+90 

-176 

+103 

.4 

.4 

-82 

+70 

+8 

-79 

-252 

-48 

+55 

-47 

+37 

-76 

-58 

+129 

+38 

-196 

-97 

+43 

+103 

+12 

-7 

-46 

+68 

+17 

-21 

+11 

+142 

+12 

-16 

+17 

+53 

+64 

+121 

+25 

-84 

+201 

+7 

+35 

-146 

+62 

+57 

-21 

-67 

+38 

-11 

90932 

77616 

76613 

72043 

63972 

66915 

68694 

67959 

53222 

56679 

44080 

60013 

51718 

40602 

32132 

33825 

49358 

26350 

22289 

29667 

22719 

16664 

16090 

16470 

15474 

13601 

13879 

16169 

12110 

12387 

8424 

13108 

5222 

5081 

4779 

8391 

4334 

8267 

3556 

10472 

16490 

6337 

4246 

7969 

3467 

1654 

1083 

5934 

3210 

2883 

WEEKS ON TOTAL STATIONS 

AaT AC.S 

12 6010 

23 6010 

10 6010 

16 5610 

9 6010 

15 5910 

35 5810 

26 5710 

8 5710 

11 5710 

17 5710 

16 5510 

24 5710 

7 5713 

18 5510 

9 5611 

25 5710 

9 5710 

4 4812 

6 5010 

18 4610 

15 4910 

10 5011 

5 4614 

6 4710 

8 4312 

14 4010 

9 3912 

7 4110 

12 3211 

7 3313 

2 3116 

9 2710 

13 27/1 

5 3110 

7 3514 

3 22/0 

2 2011 

4 2410 

18 2510 

1 38/38 

4 1110 

4 410 

13 1610 

1 2012 

1 23/5 

4 1510 

14 1810 

1 1210 

4 510 

Most Added 
www. rradds. corn 
ARTIST TITLE LABEL(S) 

U2 Vertigo ( lnterscope) 

A PERFECT CIRCLE Imagine (Virgin) 

SEVENDUST Face To Face (TVT) 

EARSHOT Someone (Warner Bros.) 

SHINEDOWN Burning Bright (Atlantic) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

SUBMERSED Hollow (Wind-up) 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel 

INSTRUCTION Breakdown (Gellen) 

JET Look What You've Done (Atlantic) 

Most 
Increased Plays 
ARTIST TITLE LABEL (SI 

1.12 Vertigo ( lnterscope) 

PAPA ROACH Getting Away With Murder (Geffen) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

NfCKELBACK Because Of You (Roadrunner/IDJMG) 

MAGNA-EI Down In It (Aezra) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 

A PERFECT CIRCLE Imagine (Virgin) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

SEVENDUST Face To Face (TVT) 

Most 
Played Recurrents 

TOTAL 

PLAY 

INCREASE 

+201 

+ 156 

+142 

+ 129 

+121 

+103 

+103 

+92 

+90 

+72 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

JET Cold Hard Bitch (Atlantic) 507 

SHINEDOWN 45 (Atlantic) 463 

LINKIN PARK Lying From You (Warner Bros.) 458 

THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 447 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 432 

EARSHOT Wait (Warner Bros.) 403 

SEETHER 11AMY LEE Broken (Wind-up) 382 

000SMACK Re-Align (Republic /Universal) 368 

LINKIN PARK Numb (Warner Bros.) 360 

TRAPT Headstrong (Warner Bros.) 359 

New &Active 
SEVENDUST Face To Face (TVT) 

Total Plays: 94, Total Stations: 26, Adds: 17 

A PERFECT CIRCLE Imagine (Virgin) 

Total Plays: 92, Total Stations: 26, Adds: 26 

LAMB OF GOD Laid To Rest (Prosthetic /Epic) 

Total Plays: 83, Total Stations: 11, Adds: 1 

DONNAS Fall Behind Me (Lookout.) /Atlantic) 
Total Plays: 59, Total Stations: 9, Adds: 2 

SHINEDOWN Burning Bright (Atlantic) 
Total Plays: 51, Total Stations: 12, Adds: 7 

CANOIRIA Down (Type Al 

Total Plays: 23, Total Stations: 6, Adds: 3 

EARSHOT Someone (Warner Bros.) 

Total Plays: 22, Total Stations: 8, Adds: 8 

ADDS 

38 

26 

17 

8 

7 

6 

5 

4 

4 

4 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron 
Inc.). © 2004, R&R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

Powerfiold 
The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT,20009(P 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
r 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033: Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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62 ACTIVE ROCK 
® October 1, 2004 

ItiieTheMusice 
n BMILMM 

com 

Artist Title (Label) 

1 / 
America's Best Testing Active Rock Songs 
12 + For The Week Ending 10/1/04 

BREAKING BENJAMIN So Cold (Hollywood) 

THREE DAYS GRACE Just Like You (JivelZomba) 

PAPA ROACH Getting Away With Murder (Geffen) 

CROSSFADE Cold (Columbia) 

SLIPKNOT Duality (Roadrunner/ /DJMG) 

EARSHOT Wait (Warner Bros.) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

GODSMACK fIDROPBOX Touche (RepubliclUniversal) 

VELVET REVOLVER Slither (RCA/RMG) 

PILLAR Bring Me Down (flicker /EM /CMG /Virgin) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

NONPOINT The Truth (Laval 

A PERFECT CIRCLE Blue /Virgin) 

DROWNING POOL Love And War (Wind-up) 

GREEN DAY American Idiot (Reprise) 

KORN Word Up (Epic) 

SALIVA Survival Of The Sickest (Is /and /IOJMGl 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

MARILYN MANSON Personal Jesus (Nothing / /nterscope) 

ALTER BRIDGE Open Your Eyes (Wind -up) 

SHINEDOWN Simple Man (Atlantic) 

SKINDRED Nobody (Laval 

M M 
TW LW Famil. Burn 18-34 18-24 

4.33 4.51 88% 14% 4.17 4.13 

4.25 4.36 96% 25% 4.09 4.11 

4.21 4.35 86% 10% 4.09 4.11 

4.19 4.32 79% 14% 4.08 4.07 

4.17 4.29 88% 21% 4.30 4.26 

4.16 4.22 73% 9% 4.08 4.07 

4.12 4.27 98% 34% 3.73 3.80 

4.09 4.12 72% 9% 3.99 4.00 

4.00 4.15 88% 16% 3.79 3.86 

3.94 3.96 74% 14% 4.00 3.87 

3.91 3.91 90% 30% 3.75 3.65 

3.91 4.01 55% 6% 3.72 3.86 

3.90 3.97 80% 15% 3.75 3.75 

3.90 4.04 48% 5% 3.80 3.91 

3.88 3.93 59% 9% 3.85 3.88 

3.82 4.04 49% 5% 3.66 3.58 

3.80 3.94 90% 22% 3.55 3.56 

3.80 3.85 76% 15% 3.65 3.47 

3.74 3.82 77% 20% 3.48 3.21 

3.71 3.99 57% 11% 3.60 3.41 

3.61 66% 14% 3.65 3.53 

3.59 3.77 80% 25% 3.31 3.24 

3.53 3.64 78% 26% 3.68 3.83 

3.41 44% 12% 3.29 3.34 

M 
25-34 

4.21 

4.06 

4.07 

4.09 

4.35 

4.11 

3.65 

3.97 

3.70 

4.14 

3.85 

3.52 

3.74 

3.65 

3.82 

3.77 

3.54 

3.84 

3.77 

3.84 

3.78 

3.40 

3.53 

3.21 

Total sample size is 395 respondents. Total average tavarability estimates are based on a scale of 1 -5. (1= dislike very much, 5 like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12k. Persons are screened via the Internet. Once passed, they can take the music test based on the formatmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RatemeMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

`calling 818 -377 -5300. RatelheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks. 

RR. ROCKTOP3O 
CANADA 
WEEK WEEIS ARTIST TITLE LABELS) 

2 O VELVET REVOLVER Fat To Pieces /RCA/RMGI 

1 2 KILLERS Somebody Told Me (Island/IDJMG) 

3 0 TEA PARTY The Writings On... (EMI Music Canada) 

5 0 ALTER BRIDGE Open Your Eyes (Wind-up) 

6 5 GREEN DAY American Idiot (Reprise) 

7 6 JET Rollover D.J. (Atlantic) 

4 1 LINKIN PARK Breaking The Habit (Warner Bros.) 

g Q THORNLEY Come Again (Roadrunner /IOJMGI 

jOebut> 0 U Vertigo (into/scope( 

10 0 FRANZ FERDINAND Take Me Out (Domino/Epic) 

8 11 MATTHEW GOOD BAND Alert Status Red (Atlantic) 

12 12 4 BILLY TALENT River Below (Atlantic) 

13 13 BRYAN ADAMS Open Road (Universal) 

11 14 WAKING EYES Watch... (Warner Music Canada/ 

14 15 SEETHER fIAMY LEE Broken (Wind -up) 

15 16 TREWS Tired Of Waiting (Sony Music Canada) 

21 PAPA ROACH Getting Away With Murder (Geffen) 

17 18 e TRAGICALLY HIP It Can't Be Nashville... (Zoe /Rounder) 

18 19 STABILO Everybody (Virgin Music Canada) 

20 e SUM 41 We're All To Blame (Island //DJMG) 

16 21 TRAIN Ordinary (Columbia) 

23 ® BREAKING BENJAMIN So Cold (Hollywood) 

29 ® e BOY Same Old Song (Independent) 

19 

27 

24 

22 

'Debut> 

26 

30 

24 R.E.M. Leaving New York (Warner Bros.) 

e JIMMY EAT WORLD Pain (/nterscopeJ 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

27 DASHBOARD... Vindicated (Vagrant //nterscopeJ 

+ NICKELBACK Because Of You (Road 'runner /IDJMG) 

29 GODSMACK fIDROPBOX Touche (Republic /Universal) 147 

JOHN MELLENCAMP Walk Tall (Islandl/DJMG) 131 

POWERED 

MEDIABASE 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

590 +23 6 1010 

543 -27 17 810 

500 +23 9 710 

479 +20 10 510 

437 -11 8 511 

431 -12 10 610 

428 -44 14 810 

365 +27 6 910 

351 +351 1 615 

339 +18 13 710 

317 -22 20 710 

278 -2 15 1010 

277 -1 1 510 

277 -31 15 710 

244 -28 22 910 

243 21 15 210 

229 +42 4 711 

229 15 6 510 

209 -11 13 510 

207 +7 4 610 

206 44 9 610 

190 +19 3 511 

189 +74 2 712 

183 -26 4 510 

180 +33 3 411 

180 +12 3 310 

166 -19 12 310 

153 +43 1 410 

-3 4 410 

+20 2 310 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining 
Ilat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

\song. Indicates Canton. 02004, R &R, Inc. 
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MAX TOLKOFF 
mtolko ffQradioandrecords. com 

PART ONE OF A TWO -PART SERIES 

ALTERNAT IVE 

Let's Get Serious 
Wherein I attempt, with limited success, to exit gracefully 

ith only a few columns left in which to bludgeon 
you with my opinion stick, I decided to take the high 
road and try a more thoughtful approach. What, I won- 
dered to myself, is the most pressing issue at the for- 
mat right now? Further, I thought it would be nice to 
hear from our readers, rather than subject you to a few 
thousand words generated by my own dwindling gray 
matter. 

The idea was to give my succes- 

sor, whoever that may be, some- 
thing to chew on as he or she settles 

into the chair and tries to figure out 
what to write about each week. Per- 

haps there will be the germ of a col- 
umn idea, an angle no one has 
thought of yet or some topic I have 
not covered properly in the last 80- 

odd columns that arrived by postal 

service at your office each week. hi 
short, what do you think is going on 
out there? 

Naturally, my fraudulent sinceri- 
ty was almost immediately exposed. 
Ah, what a sarcastic and cynical for- 
mat we have become. My bubble 
was burst by comments 
like, "What? Are you cra- 
zy? You think I'm gonna 
help you write your last 
column? You are fAAAg 

crazy. Do it yourself, you 
lazy bastard," from the 
sweet and caring Lisa 
Biello, PD of WHRL /Al- 
bany, NY. 

Others were not so 

complimentary. I was 
merely trying to find a way to ad- 

dress issues that might 
help raise the Alternative 
format to a new level of 
success and fame. Is it the 

music? Is it stationality? 
Is it a total reinvention of 
the format? 

Pay Attention Now 

With a few notable ex- 

ceptions, the ratings of 
the stations in our uni- 
verse continue to go through more 
ups and downs than the jet used to 
train astronauts for zero gravity, 
a.k.a. the Vomit Comet. What's it 
gonna take for an Alternative outlet 

in a market other than 
Los Angeles, Tucson (In- 
finity's proving ground) 
and, possibly, Salt Lake 
City to dominate in a 

consistent manner? Are 
we doomed to be simply 
a niche format? 

I have always been of 
the opinion that music is 

just part of the equation. 
Smart programmers 

think the same way. We have been 

lectured by consultants and re- 
searchers ad nauseum that station - 
ality leads the way to ratings stabil- 
ity. If you don't got it, you better get 

it. 
Is your station truly plugged in to 

your market? This is where studying 
KROQ's ongoing success in Los An- 
geles comes in handy. It's tight out 
there in the open for all to hear. Hon- 

estly, I don't think any- 
one's really, truly paying 
attention. 

During the Paleolithic 

era, when Rock ruled and 
depeche mode was a 

French phrase not heard 

outside of the industry we 
refer to as "high fashion," 
highly rated Rock stations 

Biello were commonplace in 
most markets. What did 

they all have in common? They were 
hard -wired in to their cities. 

If you tuned in to KSHE, you 
knew it was the pulse of St. Louis. 
If you found WMMS on the dial, 
you knew that station was Cleve- 
land. Alternative stations in every 
market need to find that magic 
something that plugs them in to 
their audience. But enough about 
what I think. What do you think? 

Sean Demery 

PD, KITS (Live 105) /San 
Francisco 

Lisa 

Sean Demery 

How does Alternative create the 

next cultural spike that will show it- 

What's On The Horizon For Rock? 

20 
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"The score after the last five years of play is 

hip -hop 22, Alternative 10. Today's forecast is 

baggy pants - Fubu and Phat Farm, y'all." 
- Sean Demery 

self as a social movement? Social 
movements show themselves as 

badges of sorts. Can we amass enough 

artists with enough hits at 

one time to call it an Alter- 
native comeback? Re- 

member, until further no- 

tice, whoever controls the 

pants styles at the mall 
controls public eminence. 

The score after the last 

five years of play is hip - 
hop 22, Alternative 10. 

Today's forecast is baggy Jack 
pants - Fubu and Phat 
Farm, y'all. In the end the right mu- 
sic, promotions and prizes are 10% 

solutions. Latching on to social 
movements is a larger solution. The 

upcoming fourth -quarter music of- 
ferings seem to be the most potent 
in quite a while - maybe it's time. 

and phones and never bum. Some 

bands break through, like Jet. Punk 
rock doesn't work here. 

Older Nirvana and 
Pearl Jam fans find solace 

in many active titles, and 
since WEND occupies 
both format positions, 
we're able to capitalize 
on the Crossfades and 
Slipknots of the world. 
Straight -ahead rock does 

better here than the 
fringe sounds, but it var- 
ies by market. 

It's important that PDs not try to 

cookie cutter the format by watching 

all the major markets. Withbiggerpop- 
ulation bases, stations in bigger markets 

can find enough fans of just about any 
type of sound to give it validity. 

We've already seen Classic Alter- 
native stations break out in some 
markets. Further fragmentation will 
happen if you try to force styles on 

your market that it doesn't want to 

accept. When it's all said and done, 

Leslie Fram 

Director /Programming, 
WNNX (99X) /Atlanta 

Reinvention. We must 
change our paradigm. We 

can't continue to do radio the 
old -fashioned way. Listeners 
don't use radio the same way 
they did even five years ago, 

so don't expect someone to be 

sitting by their radio, waiting 
to be caller No. 10. Reinvent, 
re- evaluate and take risks. 
How can we get people to talk 
about our radio stations 
again? Find out, and then do it. 

Daniel 

Mike Stern 

Les 

PD, WKQX (Q101) /Chicago 
Music malaise. Or is the Franz 

Ferdinand /Modest Mouse move- 
ment nothing? Rock -leaning? Alter- 
native- leaning? Or can a station 
straddle that line? 

Dave Beasing 

Consultant, Jacobs Media 
My answer is the graph from Ar- 

bitron on this page. 

Jack Daniel 

PD, WEND /Charlotte 
The biggest problem facing the 

format is the incompatibility in 
some, not all, markets with regard 
to some of the new brand of alt rock. 
In Charlotte, try as we might, we 
can't get acts like The Hives, The 
Strokes or Franz Ferdinand to stick, 
yet 3 Doors Down, Nickelback, 
Linkin Park and Korn rule callout 

lie Fram Mike Stern 

it may happen anyway, just like in 
'97, with the birth of Modem AC. 
During that time I enjoyed my high- 
est ratings due to the mass -appeal 
music we were able to play. 

John Rozz 

PD, WJBX/Ft. Myers 
Alternative's biggest challenge is 

developing today's core artists. We 
all know Linkin Park but other than 
those guys, the gold stuff continues 
to show the most powerful passion 
scores in our format. Musical tastes 

and trends come and go, and we can 
all name 10 bands that were buzz - 
worthy six or 10 months ago that 
mean very little today. 

In my opinion, there's far too 
much music thrown out to radio. Al- 
ternative has been hard, poppy, sing - 
er- songwriterand emo. I understand 
it is our duty to expose the best mu- 
sic and showcase various musical 
trends, but we - the radio and 
record industries -need to develop 
cote artists and strategically support 
them for the long haul. Today! 
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POWERED 
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ARTIST TITLE LABEL(SI 

GREEN DAY American Idiot (Reprise) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

BREAKING BENJAMIN So Cold (Hollywood) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

KILLERS Somebody Told Me (island / IDJMG) 

JIMMY EAT WORLD Pain (lnterscopel 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

PAPA ROACH Getting Away With Murder (Geffen) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia/ 

SLIPKNOT Duality (Roadrunner / IDJMG) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

CROSSFADE Cold (Columbia) 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

YELLOWCARD Only One (Capitol) 

USED Take It Away (Reprise) 

MODEST MOUSE Float On (Epic) 

HOOBASTANK Same Direction (lsland / IOJMG) 

SUM 41 We're All To Blame (lsland /IDJMGI 

SNOW PATROL Run (A &M /lnterscopel 

MODEST MOUSE Ocean Breathes Salty (Epic) 

A PERFECT CIRCLE Blue (Virgin) 

KORN Word Up (Epic) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant / lnterscope) 

CAKE No Phone (Columbia) 

U2 Vertigo ( lnterscope) 

SKINDRED Nobody (Lava) 

ALTER BRIDGE Open Your Eyes (Wind-up) 

BEASTIE BOYS Triple Trouble (Capitol) 

MUSE Hysteria (EastWest /Warner Bros.) 

GOOD CHARLOTTE Predictable (Epic) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel 

INTERPOL Slow Hands (Matador) 

DONNAS Fall Behind Me (Lookout/Mt/antic) 

SHINEDOWN Simple Man (Atlantic) 

GODSMACKfIDROPBOX Touche (Republic /Universal) 

SALIVA Survival Of The Sickest (lsland / IOJMG) 

DENVER HARBOR Picture Perfect Wannabe (Universal) 

MUSIC Freedom Fighters (Capitol) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

EXPLOSION Here I Am (Tarantula /Virgin) 

KEANE Somewhere Only We Know (lnterscopel 

NICKELBACK Because Of You (Roadrunner /IDJMG) 

SECRET MACHINES Nowhere Again (Reprise) 

STREETS Dry Your Eyes (Atlantic) 

KILLERS Mr. Brightside (lsland /IDJMGI 

RIDDLIN' KIDS Stop The World (Aware /Columbia) 
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Most Added° 
www. rradds. com 
ARTIST L. . -_ -. ADDS 

U2 Vertigo pnterscope) 69 

A PERFECT CIRCLE Imagine (Virgin) 20 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Repose) 9 

FRANZ FERDINAND This Fire (DominolEpic) 9 

SEVENDUST Face To Face (TVT) 7 

EMINEM Just Lose It (Shady /A ftermathllnterscope) 5 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST "'S _... INCREASE 

U2 Vertigo pnterscopel +761 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +168 

DONNAS Fall Behind Me (Lookout /At /antic/ +153 

SUM 41 We're All To Blame (/s /and //DJMG) +119 

PAPA ROACH Getting Away With Murder (Geffen) +104 

USED Take It Away (Reprise) +104 

VELVET REVOLVER Fall To Pieces (RCA /RMG) +101 

A PERFECT CIRCLE Imagine (Virgin) +100 

MODEST MOUSE Ocean Breathes Salty (Epic) +94 

GREEN DAY Wake Me Up When September Ends (Reprise) +88 

Most 
Played Recurrents 

TOTAL 
ARTIST -` -- PLAYS 

VELVET REVOLVER Slither (RCA /RMG) 81B 

SEETHER fIAMY LEE Broken (Windup) 800 

JET Cold Hard Bitch (At /antic) 650 

LINKIN PARK Lying From You (Warner Bros.) 593 

INCUBUS Talk Shows On Mute (Epic) 539 

WHITE STRIPES Seven Nation Army (Third Man /V2) 509 

SHINEDOWN 45 (Atlantic) 509 

311 Love Song (Vo lcano /Zomba) 506 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 498 

New &Active 
MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 

Total Plays: 186, Total Stations: 22, Adds: 9 

DOGS DIE IN HOT CARS I Love You 'Cause I Have To l'/2) 
Total Plays: 156, Total Stations: 20, Adds: 3 

INSTRUCTION Breakdown (Geffen) 

Total Plays: 132, Total Stations: 11, Adds: 1 

JET Look What You've Done (Atlantic) 
Total Plays: 126, Total Stations: 9, Adds: 4 

HIVES Two -Timing Touch And Broken Bones ( lnterscope+ 

Total Plays: 114, Total Stations: 16, Adds: 2 

ZACK DE LA ROCHA We Want It All (Epic) 

Total Plays: 110, Total Stations: B, Adds: 2 

12 STONES Far Away (Wind-up) 

Total Plays: 109, Total Stations: 9, Adds: 0 

BURDEN BROTHERS Shadow (Kirtland) 

Total Plays: 107, Total Stations: 8, Adds: 0 

FRANZ FERDINAND This Fire (DominolEpic) 

Total Plays: 103, Total Stations: 15, Adds: 9 

A PERFECT CIRCLE Imagine (Virgin) 

Total Plays: 100, Total Stations: 20, Adds: 20 

74 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2004, Arbitran 

Inc.). © 2004, R&R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

Leave your desk as cluttered as you like. 

GôingrovAdds 
J J= 

Just go to http: / /gfa.radioandrecords .com /GFARadio /homepage.htm 

CHR/Pop CHR/Rhythmic Urban Country Hot AC Active Rock Alternative Triple A Latin 
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RateTheMUSÍC.cOm 
I n 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 10/1/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

KILLERS Somebody Told Me (is/and//D/MG/ 4.11 4.15 92% 21% 4.08 3.92 4.25 

GREEN DAY American Idiot (Reprise) 4.10 4.09 94% 15% 3.92 4.00 3.83 

TAKING BACK SUNDAY A Decade Under... (Victory) 4.06 3.99 70% 9% 4.02 3.87 4.17 

JIMMY EAT WORLD Pain (lnlerscopel 4.00 4.12 65% 6% 3.91 3.82 4.01 

YELLOWCARD Only One /Capitol/ 3.95 3.94 89% 16% 3.85 3.65 4.04 

DASHBOARD... Vindicated (Vagomti'lnterscopei 3.88 3.91 95% 32% 3.73 3.56 3.90 

BREAKING BENJAMIN So Cold (Hollywood) 3.87 3.86 87% 19% 3.87 3.66 4.08 

SUM 41 Were All To Blame (/s /and /l0JMG) 3.87 - 60% 8% 3.69 3.54 3.88 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 3.83 3.68 65% 11% 3.70 3.45 3.98 

L OSTPROPHETS Wake Up (Make A Move) (Columbia) 3.80 3.81 92% 21% 3.69 3.49 3.90 

FRANZ FERDINAND Take Me Out (Domino/Epic) 3.76 3.87 95% 35% 3.84 3.58 4.00 

USED Take It Away (Reprise/ 3.76 - 45% 6% 3.59 3.40 3.78 

THREE DAYS GRACE Just Like You (Jive /Zomba/ 3.74 3.71 96% 38% 3.56 3.31 3.80 

A PERFECT CIRCLE Blue (Virgin) 3.72 3.69 46% 8% 3.85 3.82 3.88 

MODEST MOUSE Float On (Epic/ 3.71 3.62 92% 39% 3.88 3.91 3.85 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 3.71 3.71 71% 13% 3.65 3.51 3.82 

PAPA ROACH Getting Away With Murder (Geffen) 3.68 3.82 80% 17% 3.60 3.36 3.84 

CROSSFADE Cold (Columbia) 3.68 3.76 66% 18% 3.63 3.35 3.90 

EINKIN PARK Breaking The Habit (Warner Bros.) 3.67 3.65 99% 46% 3.67 3.46 3.88 

HOOBASTANK Susie Direction psland /IDJMG) 3.66 3.73 90% 24% 3.52 3.46 3.59 

VELVET REVOLVER Fall To Pieces /RCA/RMG) 3.60 3.69 74% 18% 3.69 3.74 3.65 

SEETHER fIAMY LEE Broken (Windup) 3.58 3.59 97% 45% 3.58 3.57 3.59 

SLIPKNOT Duality (Roadrunner/7D/MG, 3.56 3.46 79% 26% 3.56 3.32 3.83 

SNOW PATROL Run (A &M /lnterscope/ 3.55 3.53 45% 9% 3.56 3.36 3.76 

CAKE No Phone (Columbia/ 3.51 3.65 44% 10% 3.65 3.81 3.50 

KORN Word Up (Epic) 3.48 3.41 72% 19% 3.53 3.45 3.61 

MODEST MOUSE Ocean Breathes Salty [Epic) 3.48 3.54 51% 12% 3.53 3.46 3.61 

ALTER BRIDGE Open Your Eyes (Windup) 3.33 3.54 74% 25% 3.22 3.14 3.30 

Total sample size is 421 respondents. Total average tameability estimates are based on a scale of 1 -5. (1=dislike very much. 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they 

are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12.. Persons are 

screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMus,c is a registered trademark 

of RalerheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by 

`Mediabase Research, a division of Premiere Radio Networks. 
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KERRY JOINS GREEN PARTY Democratic Presidential candidate John Kerry and 

Alternative stalwarts Green Day both appeared on Late Night With David Letterman recently. 

Kerry was overheard saying, "Like, dudes, did you see me in the front row at the Hatch Shell 

in Boston that day crowd surfing? It was awesome! "Left to right, it's Billy Jo Armstrong 

from Green Day, Kerry and the band's Trey Cool and Mike Drint. 

Green Day hold the No. 1 slot 
again. They will likely stay 

there until U2 have time to catch 
up. Then a battle royale will begin 
... Breaking Benjamin hold at No. 
3, refusing to give up any ground 

Chevelle move 6 -4 this week ... 

Jimmy Eat World stay at No. 7, 
but the spins increase ... The rest 
of the top 10 is made up of Velvet 
Revolver, Papa Roach and Lostprophets ... The teens and 20s 
are where you will find the rest of the action. Taking Back Sun- 
day are still fighting their way up, going 18 -15 this week ... The 
Used rise 23 -17 ... Snow Patrol go 22 -21 ... Modest Mouse run 
another track to the top, 24 -22 this week ... Word up, y'all! Korn 
are on the move, going 26 -24 ... Keep Your Eye on the Movement: 
Cake, Skindred, Social Distortion, Marilyn Manson, The Don- 
nas. The Music ... New to the Chart This Week: U2, Green Day, 
Keane. Nickelback, The Killers, Riddlin Kids ... Most Added: U2, 
A Perfect Circle, My Chemical Romance, Franz Ferdinand. 
Sevendust, Eminem, Sum 41, The Donnas ... Most Should Be 
Added: Eminem, Social Distortion, The Music, My Chemical Ro- 
mance, Le Tigre, Razorlight. -Max Tolkoff, Alternative Editor 

I 
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TRIPLE A 

Leading The Charge 
Americana deep in the heart of Texas 

KNBT /New Braunfels, TX is situated in the beauti- 
ful Hill Country region between the cities of San An- 
tonio and Austin, where it enjoys the best of both 
worlds - the sophistication of two large cities nearby, 
but, at the same time, a deeply rooted connection to the 
local community, which has a rich musical history. 

KNBT, which became a full -time 
Americana station in the '90s, is in- 
dependently owned by New Braun- 
fels Communications, 
and it and its News/ 
Talk /Sports sister, KGNB- 

AM, are the only local 
stations serving the area. 
KNBT increased its sig- 
nal about a year ago, and 
this has helped the sta- 
tion penetrate the great- 
er San Antonio market. 
However, most signals 
from San Antonio and 
Austin reach New Braunfels, so 
playing off the local connection has 
proven to be the station's real 
strength. 

I recently talked with KNBT PD 
Mattson Rainer about his tenure at 
the station, the process of becoming 
a dedicated Americana station and 
the unique qualities of the area the 
station serves. 

satellite top 40 Country station. In 
New Braunfels you can pick up 
Austin and San Antonio stations, 

and in the early '90s there 
were eight or nine sta- 
tions doing top 40 Coun- 
try. Since we were in a 

smaller market between 
those two big cities, it be- 
gan to make sense for us 
to try something differ- 
ent. 

About nine years ago I 
became PD and started 
looking at ways for us to 

do that. At first I tried to add good 
of Southern rock to the mix to give 
an edge to our Country format, but 
it didn't sound right to me on the air. 

I started to notice a whole America- 
na community beginning to emerge, 
and it seemed like adopting that 
kind of music and programming 
philosophy might make sense for 
us. 

Our approach was not to gather 
all this music, find 1,000 songs that 
we liked, and then flip the format at 
midnight. Instead, we started to 
sprinkle this stuff in. As it grew, we 
plugged more Americana music in 
and pulled more mainstream coun- 
try songs out until we had made the 

Mattson 

R &R How long have you been at 
KNBT, and how did it morph into the 

Americana format? 
MR: I have been here about 11 

years. I started out part -time but 
have been full time about 10 of those 
years. The station was originally a 

Rainer 

WITH THE MAN When you are in Texas, you don't get to hang out with 

royalty much more important than Guy Clark. That's him on the right, with 

KNBT /New Braunfels, lX PD Mattson Rainer. 

R &R October 1, 2004 

change. I'd say it was probably a 

three -year process to go from 90% 
top 40 Country and 10% America- 
na to 100% Americana. 

R &R: Certainly, being in Texas im- 

proved the odds for this experiment. 
MR: That's true. There is a rich 

music scene in our region of the 
country, especially because we are 
just40 miles south of Austin. Frank- 
ly, we could probably make the en- 
tire station Texas artists if we want- 
ed to, notwitistanding the fact that 
many of the artists we already play 
are from here. 

As you know, the Americana mu- 
sic scene is very diverse, with a 
broad variety of music and artists 
filling out the spectrum. In our case, 
we have decided to focus a bit more 
on local artists, as well as on the 
singer - songwriter -troubadour kind 
of artists. We'll sprinkle in younger, 
more irreverent artists to add some 
fun and spice to the station, but our 
listeners take their music pretty se- 
riously around here. 

You have to make sure that you 
get a read on the kinds of America- 
na artists who fit what you are try- 
ing to accon-plish in the particular 
market you are programming to. 
There are several artists I see on the 
Americana chart who don't really fit 
into what we are doing, and there 
are others who are perfect for us 
who may nct do that well on a na- 
tional level. 

Artists like Kevin Welch and Ray 
Wylie Hubbard and The Flatlanders 
and Lucinda Williams work better 
for us than, say, Del McCoury or the 
more off -the -wall, novelty alt-coun- 
try-type artists. We know we can't 
be all things to all people. 

R&R In addition to making the right 

music choices, there are differences in the 

way Americana stations approach the 

music they play. Some are more song - 

oriented, and others are more album -ori- 

ented. How do you approach it? 

MR We definitely fit in the song 
category. Having come from the 
roots of a top 40 Country station, we 
were predisposed to focus on tracks 
out of the chute. We pick a track to 
focus on and act like it is the single 
even if the lapel hasn't officially cho- 
sen one or if its choice isn't the best 
for what we are trying to do here. 

If we have a good run with that 
particular song, we'll likely move on 
to another choice. Whereas many 

KNBT Sample Hours 
Below are two sample hours from KNBT /New Braunfels, 
TX from Friday, Sept. 3. 

5pm 
WALT WILKINS Poetry 

SUSAN GIBSON Do You 

MARK JUNGERS Just Can't Wait 

HEATHER MYLES True Love 

TIFT MERRITT Good Hearted Man 

ROGER CREAGER Fun All Wrong 

JOE ELY It's A Little Like Love 

TWO TONS OF STEEL Red Hot 

ROGER WALLACE Blow Wind Blow 

KIEREN KANE Four Questions 

DARDEN SMITH What Are We Gonna Do? 

CHARLIE ROBISON She Leaves Her Heart At Home 

921 
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NEW BRAUNFELS 

6pm 
THE NOTORIOUS CHERRY BOMBS Let It Roll. Let It Ride 

JAMES McMURTRY Paris 

AMY FARRISS Driving All Night Long 

DWIGHT YOAKAM You're The One 

CORY MOROW 21 Days 

DALE WATSON Fox On The Run 

STEVE EARLE I Ain't Ever Satisfied 

RAUL MALO Bright Side Of The Road 

MAGGIE BROWN Forty Dollars 

SCOTT MILLER The Way 

THE GREENCARDS Movin' On 

SHELLEY KING Texas Blue Moon 

JACK INGRAM Biloxi 

stations may go several cuts deeps 
right away, we go one, occasionally 
two songs at a time. Instead of burn- 
ing up the project in a couple of 
months, this allows us to ride certain 
new releases for as much as nine 
months or a year. 

"You have to make 

sure you get a read 

on the kinds of 

Americana artists 

who fit what you are 

trying to accomplish 

in the particular 

market you are 

programming to." 

Since a lot of these artists are so 
new, we feel we need to focus so we 
can help familiarize our listeners 
with them. In addition, since we are 
a different kind of format than most 
in the area, we need to invest the 
time so we can build a good, reliable 
library that we can count on for the 
long haul. Our mix of music is prob- 
ably 30%currentand 70% recurrent 
and gold. 

R &R How do you position the sta- 
tion on the air? 

MR: From the beginning we de- 
cided to call ourselves an America- 
na station. We'll say things like "The 
Spirit of Americana" or "The Heart 
of Americana Music." At first, the 
listeners may not have understood 
exactly what that meant, but I think 
over time the term has come to have 
a specific meaning to almost every- 
one. 

In addition, the slogan we have 
been using for quite some time is 

"92.1 FM Radio New Braunfels: 
Contrary to the ordinary." Jerry Jeff 
Walker actually had that as a song 
many years ago, and I gave him a 

call to ask if it was OK if we used it. 
He said, "Sure." 

Interestingly, he wasn't the per- 
son who actually wrote the song. A 
guy named Billy Baker, who lives in 
Kentucky, wrote it. He's a comedi- 
an as well as a songwriter. A few 
years back he was passing through 
town and found our station. When 
he heard our positioning statement, 
he made it a point to come by. 

R &R: Which local music retailers do 

you feel you have a direct connection 
with? 

MR: There are three in our area. 
There's a new one called the Lone 
Star Music Store in Gruene, which 
is basically part of New Braunfels, 
and it sells nothing but Texas -based 
and Americana artists. It's the first 
physical store of the Lone Star web - 
site, www.lonestar music.com. That is 

very popular down here. 
Then there's a Hastings here that 

stocks a good amount of Americana 

Continued on Page 69 
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WEEK 

TRIPLE TOP 30 
TOTAL 
PLAYS 

- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS 
CHART ADDS WEEK 

W October 1, 2004 
ARTIST TITLE LABELIS) 

1 1 R.E.M. Leaving New York (Warner Bros.) 556 -7 26770 6 2510 

2 2 BRUCE HORNSBY Gonna Be Some Changes Made /Columbia) 423 -22 20745 12 2210 

3 0 JOHN MELLENCAMP Walk Tall (Island /10JMG) 403 +7 23517 6 1810 

4 0 JAMIE CULLUM All At Sea (Verve /Universal) 328 +15 13235 17 1910 

6 O JOHN FOGERTY Deja Vu (All Over Again) (ureamWorks /Geffen) 294 +22 17507 8 1810 

8 0 CARBON LEAF Lite Less Ordinary (Vanguard) 277 +14 11888 7 1711 

5 7 FINGER ELEVEN One Thing (Windup) 275 -22 13853 14 1210 

14 0 MARK KNOPFLER Boom, Like That (Warner Bros.) 272 +47 14657 3 1810 

9 0 SCISSOR SISTERS Take Your Mama (Universal) 271 +10 11451 13 1410 

11 CROSBY & NASH Lay Me Down (Sanctuary /SRG) 260 +17 12008 10 1710 

19 Q KEAPJE Somewhere Only We Know (kterscope) 252 +47 11764 5 1811 

7 12 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 249 -17 10591 15 2010 

15 ® OZOMATLI (Who Discovered) America? (Concord) 231 +8 11680 12 1610 

18 MAROON 5 She Will Be Loved (Octane /J /RMG) 227 +21 9872 7 810 

10 15 NORAH JONES What Am I To You? (Blue Note /EMC) 225 19 11332 20 2010 

16 D SNOW PATROL Run (A &M /lnterscope) 220 +9 10088 4 1610 

/Oebut> U2 Vertigo (Interscope) 219 +219 17750 1 24124 

22 0 MODEST MOUSE Float On (Epic) 204 +23 8553 15 1210 

12 19 FINN BROTHERS Won't Give In (Nettwerk) 204 -33 9449 11 1910 

20 CAKE No Phone (Columbia) 182 0 9497 4 1210 

24 ® ELVIS COSTELLO Monkey To Man (Lost Highway) 172 +17 7807 2 1311 

29 ® RAY LAMONTAGNE Trouble (RCA /RMG) 168 +30 9247 2 1411 

21 23 THRILLS Not For All The Love In The World (Virgin) 164 17 4097 6 1510 

27 311 Love Song (Volcano/Zomba) 159 +14 6435 19 710 

23 25 CHRISTINE MCVIE Friend (Koch) 159 -9 4508 7 1310 

26 STEVE EARLE The Revolution Starts Now (ESquared /Artemis) 154 +8 7102 2 1211 

28 ® CHARLIE MARS Gather The Horses (V2) 152 +13 3700 3 1110 

/Debut > LOW MILLIONS Eleanor (Manhattan /EMC) 142 +15 3619 1 1511 

25 29 SARAH MCLACHLAN World On Fire (Arista /RMG) 142 -12 5373 4 1011 

17 30 BODEANS If It Makes You (Zoe /Rounder) 142 -64 6577 18 1410 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/19-9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. 
Arbitron Inc.). O 2004. R &R. Inc. 

New &Active 
NEVILLE BROTHERS Ball Of Confusion (Back Pcrch /Naradal 

Total Plays: 138, Total Stations: 12, Adds: 1 

FRANZ FERDINAND Take Me Out (Domino/Epic) 

Total Plays: 136, Total Stations: 5, Adds: 0 

FIVE FOR FIGHTING The Devil In The Wishing Well ,',Jane Says) (Aware/Columbia) 

Total Plays: 130, Total Stations: 10, Adds: 0 

SHERYL CROW Light In Your Eyes (A &M/lnterscope) 

Total Plays: 104, Total Stations: 13, Adds: 0 

KILLERS Somebody Told Me (Island /IDJMG) 

Total Plays: 98, Total Stations: 4, Adds: 0 

TOOTS AND THE MAYTALS WI ERIC CLAPTON Pressure Drop (V2) 

Total Plays: 86, Total Stations: 6, Adds: 1 

GAVIN DEGRAW I Don't Want To Be (J /RMS) 

Total Plays: 85, Total Stations: 4, Adds: 0 

MICHAEL FRANTI Yes I Will (Music) 

Total Plays: 79, Total Stations: 7, Adds: 0 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

Total Plays: 75, Total Stations: 6, Adds: 1 

DONAVON FRANKENREITER It Don't Matter (Brushfire /Universal) 

Total Plays: 72, Total Stations:8, Adds: 1 

Songs ranked by total plays 
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POWERED 
MEDIABASE 

Most Added 
www. rradds. corn 
ARTIST TIr:E 

U2 Vertigo (lnterscope) 

NORAH JONES Those Sweet Words (Blue Note /EMC) 

ROBBIE ROBERTSON Shine Your Light (Hollywood) 

BOB SCHNEIDER Cap'n Kirk (ShockoramalVanguard) 

JOHN MAYER Daughters (AwarelColumbial 

COWBOY JUNKIES My Wild Child (Zoe /Rounder) 

MINNIE DRIVER Everything l've Got In My Pocket (Zoe /Rounder) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

U2 Vertigo (lnterscope) 

MARK KNOPFLER Boom, Like That (WarnerBros.) 

KEANE Somewhere Only We Know (lnterscope) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

JOHN MAYER Daughters (Aware /Columbia) 

RAY LAMONTAGNE Trouble (RCA /RMG) 

ROBBIE ROBERTSON Shine Your Light (Hollywood) 

JOSEPH ARTHUR Can't Exist (Vector) 

MINDY SMITH Fighting For lt All (Vanguard) 

Most 
Played Recurrents 

ADDS 

24 

5 

3 

3 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

+219 

+47 

+47 

+32 

+32 

+31 

+29 

+27 

+24 

ARTIST -_- 
TOTAL 
PLAYS 

MINDY SMITH Come To Jesus (Vanguard) 219 

LOS LONELY BOYS Heaven (Or /Epic) 217 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 198 

DAVE MATTHEWS Oh (RCA /RMGI 149 

D. FRANKENREITER f!J.JOHNSON Free (Brushfire /Universal) 135 

NORAH JONES Sunrise (Blue Note /EMC) 126 

JET Are You Gonna Be My Girl (Atlantic) 123 

SARAH MCLACHLAN Fallen (Arista /RMG) 105 

DAMIEN RICE Cannonball (Vector/ Warner Bros.) 100 

COLDPLAY Clocks (Capitol) 96 

Station playlists for all R &R reporters are 

available on the web at 

www.radioandrecords.com. 

H E A N E"SOMEWKERE ONLY 4E HNOW'° 

R &R Triple A: CO-0 BDS AAA: 23*- 12* 

KFOG KMTT KTCZ WBOS WXPN WGVX WXRV WTTS(add) 
WRLT WNCS WZEW WDET WFPK KZPL WFUV WMMM 
KWMT WOKI WMVY WRNX KPRI WOOD WYEP & more 

Sales: 

Over 15,000 scanned this week...140,000 scanned so far 
Over 1.4 million sold internationally!! 

Conan O'Brian: 9/28 Shows selling out!! 
www.keane.com 

g MANAGEMENT: ADAM TUDHOPE 

PRODUCED by ANDY GREEN and KEANE 

www.americanradiohistory.com

www.americanradiohistory.com
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TRIPLE A TOP 30 INDICATOR, 
TOTAL 

AUDIENCE 
RI 

5446 

5170 

3055 

5156 

5091 

6098 

4324 

3818 

5508 

3880 

2188 

2559 

1844 

1816 

2087 

3994 

3257 

2387 

4769 

1017 

1961 

2433 

3703 

1171 

1792 

674 

1352 

1038 
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2420 

WEEKS ON 

CHART 
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15 

21 

12 
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6 

9 

3 

10 
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2 

6 

17 

3 

4 

18 

10 
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TOTAL STATIONS 
ADDS 

3310 

2710 

2310 

2510 

3110 

3213 

2411 

2910 

2810 

2110 

2210 

2010 

1610 

1410 

2010 

2713 

1811 

2210 

2210 

1811 

1211 

20/2 

2012 

1310 

1511 

1210 

1410 

1110 

910 

1410 

Most Added 
www.rrindicator.corn 
ARTIST TITLE LABEL'SI ADDS 

U2 Vertigo Unterstapel 24 

MICK FLEETWOOD BAND Something Big (Sanctuary/SRG) 4 

NORAH JONES Those Sweet Words (Blue Note /EMC) 4 

ANNA NALICK Breathe (tam) (Columbia) 4 

BOB SCHNEIDER Cap'n Kirk (Shockorama /Vanguard) 4 

HEM Redwing (Waveland) 4 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE LABELS: INCREASE 

U2 Vertigo (lnterscope) +146 

MARK KNOPFLER Boom, Like That (Warner Bros.) +95 

ELVIS COSTELLO Monkey To Man (Lost Highway) +74 

MICK FLEETWOOD BAND Something Big /Sanctuary/SRG) +60 

CAMPER VAN BEETHOVEN 51-7 (PitchA Tent /Vanguard) +55 

TOM WAITS Make It Rain /Anti /Epitaph) +43 

R.E.M. Leaving New York (Warner Bros.) +38 

JOSEPH ARTHUR Can't Exist (Vector) +36 

THRILLS Not For All The Love In The World (Virgin) +35 

JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks /Geilen) +29 

Syndicated 
Programming 

Added This Week 

World Cafe - Erica Zito 215 -898 -6677 

LAST 
WEEK 

1 

2 

3 

4 

11 

12 

7 

5 

6 

10 

8 

9 

13 

15 

14 

21 

25 

16 

26 

27 

22 

24 

28 

20 

17 

30 

29 

23 

19 

® October 1, 2004 
TOTAL 

ARTIST PLAYS 

R.E.M. Leaving New York (Warner Bros.) 570 

FINN BROTHERS Won't Give In (Nettwerk) 437 

JOHN MELLENCAMP Walk Tall (Is /and /IDJMG) 436 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 424 

MARK KNOPFLER Boom, Like That (Warner Bros.) 394 

ELVIS COSTELLO Monkey To Man (Lost Highway) 371 

JOHN FOGERTY Deja Vu All Over Again) (Dream Works /Gellen) 357 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 350 

STEVE EARLE The Revolution Starts Now (F Squared /Artem/s) 342 

KEANE Somewhere Only We Know (Interscope) 303 

CHRISTINE MCVIE Friend (Koch) 290 

OLD 97'S New Kid (New West) 284 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 271 

JAMIE CULLUM All At Sea (Verve /Universal) 258 

GOMEZ Nothing Is Wrong (Hut /Virgin) 258 

RAY LAMONTAGNE Trouble (RCA /RMG) 222 

THRILLS Not For All The Love In The World (Virgin) 213 

K.D. LANG Helpless (Nonesuch) 210 

MADELEINE PEYROUX Don't Wait Too Long (Rounder) 203 

CARBON LEAF Life Less Ordinary (Vanguard) 195 

SCISSOR SISTERS Take Your Mama (Universal) 195 

NEVILLE BROTHERS Ball Of Confusion (BackPorch /Narada) 190 

BEN HARPER & BLIND BOYS OF ALABAMA Wicked Man (Virgin) 177 

DONAVON FRANKENREITER It Don't Matter (Brushfire /Universal) 177 

OZOMATLI Who Discovered) America? (Concord) 166 

KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise) 162 

LOW MILLIONS Eleanor (Manhattan /EMC) 155 

PHISH The Connection (Atlantic) 154 

MODEST MOUSE Float On (Epic) 151 

JOSS STONE Don't Cha Wanna Ride (SCurve /EMC) 147 

i - 
PLAYS 

+38 

-37 

+3 

-5 

+95 

+74 

+29 

-8 

+10 

-1 

-23 

-23 

-25 

-19 

-35 

+28 

+35 

29 

+26 

+24 

+3 

+12 

+20 

23 

-54 

+15 

+1 

-35 

-51 

+4 

CAMPER VAN BEETHOVEN 51.7 

DITTY BOPS Wishful Thinking 

TIFT MERRITT Stray Paper 

TOM WAITS Make It Rain 

Acoustic Cafe - Rob Reinhart 734 -761 -2043 
)Debut. BURRITO DELUXE Everywhere I Go 

GIRLYMAN Sweet Lord 

MADELEINE PEYROUX Between The Bars 
35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9125. 

© 2004 Radio & Records. 

Reporters 
WAPS /Akron, OH 
POMP: Bill Gruber 

KABO/Albuquerque. NM 
OM: Bill May 
PO: Phil Mahoney 
MO'. Scott Warmuth 

3 RAY GRAp., _E 

KSPN/Aspen. CO 
PO/MO: Sam SBbOII 
23 In 

I eTHEY MfGHTRE MAWS 
PAIL WESTERBERG 

KGSR /Austin. TX' 
OM: Jell Carrot 
PD: JOd oenbe r 

APD: Jyl Hershman-Ross 
M0: Susan CasTle 

WRNR/Daltnnore. MO 
OM' Bob Waoqqu 
PD/MO:MesC HrigRl 
16 U7 

6 BRMR HA a BOND BOYS OF ALABAMA 
WAITS 

MIIX JAGGER A DAVI S1rwART L' 6HERYl (Rem 
RAY LAMONTAGNE 

WTMD/Baitimare, MO 
APO :Mike'Mannew5" Vasillkos 

KLRR/Bend. OR 
OM/PO: Doug 0onmho 
APO: Dori Ninon 

2 LYLE 105511 
Nr 

r, TAI WARM 
re 

RNIAMAIiLo 
'.MORMN JONES 

l eUEMni 

UPS/Boise. 10' 
OM :ODirE MCCetEy 

5 JOHN Mop 
ua 
LOW 
ROB&RMI 

MILLI 

WBOSBoston. MA' 
OM: Burt Knight 
PD: Michele Williams 
MO: David Ginsburg 

KMMSBozeman. MT 
OM/PD: Michelle Wolle 

5 C°iIECII-é'S.6S 
5 U7 

WNCS/BUrlington 
PD/MO. Mark Abuuahab 

WMVY /Cape Cod, MA 
PDMO. Barbara Dotty 

WOOD: Chattanooga, TN' 
°MOO'. Danny Howard 

WXRT/Chicago,IL' 
PO Norm Winer 
OM/MD:John Farneda 

KBXRiColumbia, MO 
OM: Jack Lawson 
APD len Sweatman 

WCBE /Columhus, OH 
OM: Tammy Allen 
PD: Dan MushalkO 
NDM Máa YIe 

I 
BWrennn 

OM BAN D 

i L1N1 OWE,/ a VACORR° 

3 ANNAAMoen 

KBCO/Denver, CO' 
PD: Slott ArbUUgh 
M0: Keeler 

WOET /Petrol, MI 
PO: Judy Adams 
MO, Marlin Bandyke 

HIM 

WVOD/Elizaheth Lily, NC 
PD: Man Cooper 
MD: 106 Abbey 

WNCW /Greenville, SC 
OM: Ellen Plermann 
PDMD: Kim Clark 

JO Mama 
GEAMeaOn 

a MOAT 

ANN RE EtN 
0 PAUL WELLED 

AMY co in,L. 
HEU 

ICR.A 
NÉW LLE BROTHERS 
THRILLS 

fMPmLO N a DAN NAVARRO 
STONE 

llll1E ME 

Stations and their adds listed alphabetically by market 
WTTS/I ndianapo I is. I N' 
PO'. Brad Holtz 
MD: Laura Duncan 

KMTN /Jackson. WY 
OM: Scott Anderson 
POMD. Mad-Fish- Fishman 

M!CK WOO 10:1 

KTBG/Kansas City, MO 
PD: Jon Hart 
MD: Byron Johnson 

KZPL/Kansas City, MO' 
OM: Nick McCabe 
PD: Ted Edwards 
MD: Ryan "Slash" Morton 

WOKI/ILnoaville, TN' 
PD: Jim Ziegler 

o BOILING FOR SOUP 

WFPK/LOUisville, KY 
OM: Brian Conn 
APO/M0: Stacy Owen 

WMMM/Madison. WI' 
Po: Tom Tester 
MD: Gabby Parsons 

i 009010 POEm LS,,; 

KTCZ/Minneapolìs. MN' 
Po- Lauren MacLeash 
APiI/AID- Mike W011 

5G, 

WGVX/Minneapolis. MN' 
0M: Dave Hamilton 
PO Jell Collins 

WZEW/Mobile. AL' 
OM: Tim Camp 
PO: Jim Manned 
MO: Lee 

COSTELLO 
Kona 

A Ur 
MARC BROUSSARD 

WBJB,iMonmoat, NJ 
OM. Tom Brennan 
PO'. Rich Robinson 
APD. Leo Zaccar1 
MO Jell Raspe 

KPIG /Monterey, CA 
OM flank Caprisla 
POMP Laura Eller Hopper 
APO. Alleen MaCNi dry 

WRIT, Nashville. TN' 
OM PD- Davie Hall 
API) MO: Ree. Keitl On 

WEHM/Nassau, NY 
PO'. Brian Congrow 
MO'. Lauren Slone 

BMX Folk RockNetwork 
OM. Leanne Flask 
MO'. Dave Sloan 

Music Choice Aduli AllemalíveMetwork 

9 RILE, RILEY 

PO: LAOyaka 
9 SCISSOR SISTERS 

MICK FIEVB aDAND 
Horns 3 BEN 

ÑOBO 
YS OF ALABAMA 

a PATTI 

Sirius Spectrum/Network 
PD: Gary Scnnenwener 
MD: Rick Laboy 
23 07 

8 NEVILLE BROTHEUS 

! PIñCIxfÉ 
DRIVER 

XM Cale/Network 
PD' Bill Evans 
M0: Brian Chambarlain 

40u°05 
E 

NI O'nLLE I rJCHARO HIlOAGO 

WFUV/New Yon, NY 
PD: Chuck Singlebn 
MD: Rib Houston 

CAMPER VLAI ME -NO. 
GOVT MI 
ZAP MAIM 

WXPN/Pniladelyhia, PA 
01010: Can Reed 
PO: Anne Warm 

2 Ua. CJMPER VAN BEETHOVEN 

I 

LLE:IBROUGH 
nAORIENNE YOUNG 

Crúg 
i'uLLTIEMMTIN 

O LANG 

WYEP/Piltsburgh, PA 
PO' Rosemary Welsch 
MD: Mike Sauter 

a.LL ..ELEIR 

WCLZ/PZrtland, ME 
PD Herb vy 
MO Briar James e 

JMWR 

Roam oé ñisoN 

KINK/Portland. OR' 
PB Dean sCOnslannne 
MO'. Kevir Welch 

RÓBBLNROBERTSON 

WXRV/Poresmoulh, NH' 
PDMO: Dana Marshau 
APO: Carle Wilber 

6 1.12 

B BM LIR EN AOPER s BND BOYS OF A[MMLA 
RAY LM100AGrE 

WDSL'Pouqhkeepsie. NY 
PD: Greg Canine 
APD/MD: Roger Menell 

KSOY/Rapid City, SD 
PD/MD: Clad Carlson 

FINGER ELEVEN 

KTHXBano, NV' 
OM. Rob Brooks 
PD: Ham Reynolds 
APPAIO: David Herold 

4 nORMS JONES 

TO2 OT5 AND THE MAYTALS WS ERIC CUPTON 
009 50010110 
RAE CI-ARLES VON MORRISON 
REH MO 

KENZBaII Lake City, UT' 
OMNO: Bruce Jones 
MD: Kari Bushman 
25 U2 

3 E0541 REVOLVER 

KPRUSan Diego, CA' 
P25 JOHNMAVO el RSnal 

éNORDI 
NINES 

2 

KFOG/San Francisco. CA' 
PO: David Benson 
APO/MO. Haley Janes 

OI[EVILOE SOOTHE i, 

KBAC/Sanla Fe. NM 
PO: Ira Cordon 

2 MOLBRVÓÉÑS 

KTAO/Sanla Fe, NM 
OM: Mitch Miller 
PD: Bred Mamba 
MD: Paddy Mac 

5 NOEM JONES 
ik5 

CHARLOTTE MAR, 

I 

COALITION 
iO BOB SCHN 

KRSH/Santa Rosa, CA' 
OM/PO: Dean N anari 

JUNKIES 

xnEn OVANNEBEETHOVEN 

WWVV /Savannah. GA 
0M/PO: Bon Neumann 
APO :zGene Murrell 

I SC601 5151l11 .'. 

KMTTBeattle. WA' 
OMiPO Chris Mass 
APORRO: Shawn Stewed 

WRNXBpringfield. MA' 
PD: Tom Davis 
APO. Donnie MOOrnouse 
MD. Lesa Wilhanee 

KCLCBI. Louis. MO 
P0: Rink Reignard 
M0: Ervin Williams 

RÓ0 ERO0 

BOB K rv.IOi R, 
BRAD .OHNIA 

KWMTITucson, AZ' 
OM/PO: Tim Richards 
M0: Blake Nogers 

S 

SARAIMCVdIUN 

WHIN/Wilmington, NC 
PO mark Keefe 

M0: Jerry Gerard 

. AJ_xÉSRäBE°O 

'Monitored Reporters POWERED 

60 Total Reporters NEDIABASE 

25 Total Monitored 

35 Total Indicator 

Did Not Report. Playlist Frozen (1): 
WOCM /Salisbury, MD 

l 
www.americanradiohistory.com
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Leading The Charge 
Continued from Page 66 

music. There is an Americana section, and 
we are about to do an entire Americana aisle 
where KNBT will have an endcap with our 
play -list. 

And in San Marcos, just about 15 minutes 
up the road, we have Sundance Records & 

Tapes. It is kind of like a mini version of a 

Waterloo Records store -a hip, cool record 
store that stocks a lot of independent artists. 
Between those three stores you can pretty 
much find anything you might want. 

R &R: Let's talk a bit about your location. 

MR: In addition to our pro. roximity to Aus- 
tin and San Antonio, we are just one mile 
down the road from arguably the greatest 
Texas honky -tonk in the world. Gruene Hall 
is Texas' oldest dancehall, and it has con- 
tinuously presented music since the late 
1800s. It holds about 800 people, and we are 
very closely aligned with it. According to 
many artists I have talked to, they feel that 
if you get to play Gruene Hall on a Satur- 
day night, you know you've made it. 

In addition, there are several other active 
clubs in this area. For a smaller market, we 
are very lucky to have such a vibrant live 
music scene. Every weekend we have a 

dozen shows happening locally. It helps tre- 
mendously in our efforts to familiarize 
people with many of the artists we give air- 
play to on the station. 

New Braunfels is growing very rapidly. 
We are in the beautiful Hill Country part of 
Texas, which is a very desirable area in 
which to live. For all intents and purposes, 
we are part of the greater San Antonio area, 
plus Austin isn't that far away. Many folks 
who are moving into the area may work in 
one city or the other. It's less than an hour 
to commute either way. 

R &R: Yet, in spite of that large -market prox- 
imity, you make every effort to be a local New 

Braunfels radio station. 

MR We try very hard to maintain our fo- 
cus as a local radio station. KNBT and our sis- 
ter AM are the only stations that are actually 
licensed from here. Our morning show, the 
news and traffic reports and the overall com- 
munity focus are mainly for this area. 

We also focus almost all of our promo- 

TRIPLE 

tional efforts here. Because we cover the Hill 
Country area so well, we tie into the recre- 
ational activities. We have two rivers here. One 
of them is the Guadalupe, which is a popular 
river for tubing, so we kind of present ourselves 
as the official river station. Beyond that, this is 

a tourist town, in the sense that it draws a lot 
of city folk out for vacations or just for the 
weekend to enjoy the beautiful countryside. We 

play into that, and it gives us kind of a hip im- 
age. 

We are also tied in to several major local 
events. In February we co- sponsor a celebrity 
golf tournament for a teen center in town. A lot 
of professional sports figures as well as some 
local musicians participate in it. 

Probably our key event of the year is the 
Americana Music Jam that we do the third Sun- 
day in May. This past May was our eighth an- 
nual event, and we raised over $50,000 for char- 
ity that day. To date we have raised over 
$450,000 for the local community through 
Americana music events. 

Our second biggest event happens in early 
October. We do this big three -day event called 
the Gruene Music & Wine Festival. It's a ben- 
efit weekend that helps to support our local 
United Way. 

In late September we tie in to our local 
county fair, which is one of the biggest county 
fairs in the state and also one of the oldest. Fi- 
nally, in November we work with the Wurzt 
Fest, which is basically a huge sausage and beer 
festival. New Braunfels was founded by Ger- 
man immigrants, and that heritage is still very 
important around here. With four or five stages, 
there are 10 days of polka music, food and beer. 

R &R: It seems like the owners of the station are 

behind you all the way. 

MR: We are fortunate that the owners are 
committed to this station for the long haul and 
to the Americana format. They certainly expect 
results, as they are businessmen, but they also 
want a station that will be a consistent partner 
with the community and a reliable source of 
music for many years to come. They believe in 
what we are doing here and give us the tools 
to get the job done. 

If you'd like to learn more about KNBT, you can 

reach Mattson Rainer at 830 -625 -7311 or 
mattsoneknbtfm.com. Be sure to check out the 

station's website at www.knbtfm.com. 
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',ARTIST 
OF THE WEEK 

ARTIST: John Fogerty 

LABEL: Geffen 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

We all know that before John Fogerty 
stepped out on his own, he was the 

creative force behind Creedence Clear- 
water Revival. From the mid -'60s to the 
early '70s this band cranked out many suc- 
cessful songs, including such classics as 
"Bad Moon Rising," "Green River," "Fortu- 
nate Son," "Down on the Corner," "Have 
You Ever Seen the Rain," "Proud Mary," 
"Born on the Bayou" and "Susie Q." The 
amazing thing about the band was that, 
even though they built their sound on a 
foundation of rockabilly, swamp pop, R &B 
and country, they were actually from the 
San Francisco Bay area during a time 
when psychedelic music was all the rage. 

After CCR split up in 1972, Fogerty re- 
corded an album under the moniker of The 
Blue Ridge Rangers. He played all the in- 
struments as he covered a number of 
songs by others that he really liked. It 
wasn't until 1975 that he stepped out with 
brand -new material under his own name, 
with the release of his eponymous debut. 
But due to business problems with former 
bandmates and his former label, Fogerty 
laid low for nine years after that. 

In 1984 he came out of hiding and re- 
leased Centerfold - which contained the 
hit "The Old Man Down the Road" - and 
then followed that with Eye of the Zombie 
in 1986. Again Fogerty went into seclu- 
sion, and we didn't hear from him until 
1997s critically acclaimed, Grammy -win- 
ning Blue Moon Swamp. A live album, 
Premonition, came the following year. 

We have been forced to wait a number 
of years again, but Fogerty has now re- 
emerged with a new album. Just one lis- 
ten to Déjà Vu All Over Again reveals the 
disc to be well worth the wait. Once again, 

Fogerty stays close to the sound and influ- 
ences that have always informed his mu- 
sic. This time around he also serves as pro- 
ducer, guiding a stellar lineup of players 
in the studio, including Kenny Aronoff on 
drums, Jerry Douglas on dobro, Viktor 
Krauss on bass, Benmont Tench on organ 
and Mark Knopfler and Dean Parks on 
guitar. 

Although the 10 songs on the project 
clock in at just shy of 35 minutes, each 
moment of music is first -class and compel- 
ling. Whether he's making a social state- 
ment with the title track or "Nobody's 
Here Anymore," rockin' out with "She's 
Got Baggage," commenting on his domes- 
tic life with "Sugar -Sugar (In My Life)" 
and "Honey Do" or getting down to some 
serious pickin' with "I Will Walk With 
You" and "Rhubarb Pie," Fogerty has writ- 
ten songs that are distilled to their es- 
sence. 

As Fogerty recently said in an interview, 
"I feel like the record does have what it 
needs. These were the songs I had ready 
and felt were done. As a songwriter and 
producer of my own records, I tell myself 
it's impossible to have 20 good songs. This 
is an artistic presentation, not a reality 
show." 

After Fogerty participates in the Octo- 
ber Vote For Change concert dates with 
such artists as Bruce Springsteen, he'll be 
announcing an extensive tour schedule. 

RULE # 1 

"Always treat the customer 
right, because if you don't, 

someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTE PROMOTIONS.COM, 

a division of Adobe Graphics & Design, Inc. 

started in 1989 in Sante Fe, New Mexico. 
(We've grown since then.) 

We now serve over 2,500 clients 
in radio, television and 
the recording industry. 

Over 2t &e 
promotional ent 

items fort mBobñblazeii ad 

InDeu vepicle wraps 

coyote romoti4ns 
.CO CUSTOM-IMPRINTED EVERYTHING! 

We carry over25,000 different items! 

PH:1 -800- 726 -9683 516- 487 -5696 FX: 516- 482 -7425 C USTOMERSERVI CE @COVOTEPROMOTIONS.COM 300 NORTHERN BL, SUITE #26 GREAT NECK, NY, 11021 PO Box 2212, GREAT NECK, NY 11022 
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70 / AMERICANA TOP 30 ALBUMS BY 
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THIS WEEK I - CUMLM IvE 
WEEK WEEK ARTIST TITLE LAEEL(S) PLAYS PLAYS PLAYS 

1 O STEVE EARLE The Revolution Starts Now (f-Squared/Artemis) 651 +4 4545 

2 2 VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (Or) 498 -29 4928 

3 3 VARIOUS ARTISTS Touch My Heart: A Tribute... (Sugar Hal 483 -19 3680 

8 4 JUNIOR BROWN Down Home Chrome (Telarc) 438 -6 2432 

5 5 KIERANKANE & KEVIN WELCH You Can't (CBrry (ktikaig)433 .35 6142 

12 0 KASEY CHAMBERS Wayward Angel (WarnerBros.) 432 +88 973 

4 7 NOTORIOUS CHERRY BOMBS The Notorious... (Universe/South) 429 -40 62E 2 

7 8 TIFT MERRITT Tambourine (Lost Highway) 423 -26 25E9 

6 9 TODD SNIDER East Nashville Skyline (Oh Boy) 394 -57 55E2 

9 10 VARIOUS ARTISTS The Unbroken Circle (Duahone) 381 -1 24 -'3 

10 CHARLIE ROBISON Good Tines (Doaltaiel 368 +13 12E3 

fDebu[> BUDDY MILLER Universal United House Of Prayer (New West) 319 +156 517 

11 13 VARIOUS ARTISTS Beautiful Dreamer... (American Roots) 315 -30 2305 

14 14 BILLY JOE SHAVER Billy And The Kid (Compadre) 311 .2 2560 

13 15 CRICKETS & THEIR BUDDIES The Crickets... (Sovereign) 306 -13 3260 

17 NITTY GRITTY DIRT BAND Welcome To Woody Creek (Duahone) 300 +15 1571 

15 17 DAVE ALVIN Ashgrove (Yep Roc) 296 .15 7063 

16 18 ELEVEN HUNDRED SPRINGS Bandwagon (PaloOurol 283 10 2006 

18 19 MAVIS STAPLES Have A Little Faith (Alligator) 282 .2 1774 

19 DRIVE BY TRUCKERS The Dirty South (New West) 261 0 1497 

25 ® BURRITO DELUXE The Whole Enchilada (Luna Chica) 259 +40 1155 

20 22 DALE WATSON Dreamland (Koch) 251 -8 7166 

21 23 PAUL THORN Are You With Me? (BackPorch/Virgin) 250 -8 2464 

29 CD MELONIE CANNON Melonie Cannon (Skaggs family) 250 +51 1051 

24 ® OTIS GIBBS One Day Our Whispers (Benchmark) 230 0 2506 

30 MAGGIE BROWN Maggie Brown (Riverwide) 204 +14 923 

26 27 MARK JUNGERS One For The Crow (American Rural) 203 6 1043 

23 28 OLD 971 Drag It Up (New West) 196 41 3511 

27 29 KATE CAMPBELL The Portable Kate Campbell (Compadre) 189 .17 1443 

28 30 LORETTA LYNN Van Lear Rose anterscope) 189 16 12242 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and Internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spot light 
by John Schoenberger 
Artist: Chuck Prophet 

Label: New West 

It's hard to believe that Chuck Prophet left Green On 

Red and went out on his own almost 15 years ago. Over 

that period he has released seven albums - including 

his new outing, Age of Miracles - and built a solid 
reputation as a consummate guitarist and an accomplished 

songwriter. But as experimental and inspired as Prophet 

can be when he decides to do a new album, he never 

strays too far from the country, folk, rock and blues roots 

that inform much of his music. This time around Prophet 

shares production chores with Eric Drew Feldman, who 

has brought a fresh perspective to the process. In addition, 

a wide variety of session players participated, along with Prophet's wife and partner, Stephanie 

Finch. With a blend of country twang and psychedelic haze, Prophet steps up to the creative 

plate ready to go. Check out "Automatic Blues," "West Memphis Moon" and "You've Got Me 

Where You Want Me." 

Americana News 
Now that the Americana Music Association is a couple years into the launch of its Americana 

Airplay chart, some changes are being made, including a revamped radio committee that will 

oversee the association's broad strategy for radio and broadcasters and a chart task force that 

will report to the radio committee. This committee will comprise four reporting stations and 

incoming AMA Executive Director Jeff Green. The chart task force will review submissions 

made by the radio committee for potential reporting stations to the Americana Airplay chart 

and will be responsible for approving or rejecting those stations based on the criteria created to 

determine reporting status. In addition, the task force will be responsible for monitoring the 

weekly reports submitted by our panel of reporting stations to ensure the accuracy of the 

information contained within the Americana Airplay chart each week ... Wilco are gearing up to 

release a 160 -page book, simply titled The Wilco Book, which will feature a collection of essays, 

quotes about the band, photos and an exclusive CD packed with previously unreleased material 

... The Ralph Stanley Museum and Traditional Mountain Music Center will celebrate its grand 

opening on Oct. 16 in Clintwood, VA ... A number of high -profile musicians participated in a 

tribute concert to George Jones on Sept. 8 and Sept. 15 at Nashville's Acuff Theater. The 

special, titled George Jones: 50 Years of Hits, will air on PBS on Thanksgiving Day, 

Note: If you have Americana news, please forward it to j schoenberger @radioandrecords.com. 

Most Added " 
ARTIST TITLE LABEL(S) ADDS 

BUDDY MILLER Universal United House Of Prayer (New West) 11 

TONY JOE WHITE The Heroines (Sanctuary/SRGI 11 

RICKY SKAGGS & KENTUCKY THUNDER Brand New Strings (Skaggs Family) 9 

KASEY CHAMBERS Wayward Angel (Warner Bros.) 9 

PETER ROWAN & TONY RICE You Were There For Me (Rounder) 9 

EXPOSE 
YOURSELF 

EventTape" 
BunchaBanners M 

FlashBagsTM 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

WiLD949 WiLD949 
Zone Party Zone 

WiLD949 
Party Zone 

139 
fore 

Party Zone 

FirstFlash! 
L N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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Everyday Soul 

CHRISTIAN October 1, 2004 R &R 71 

Nicole C. Mullen's new album is funky and full of heart 

By Lizza Connor 

ord /Warner artist Nicole C. Mullen characterizes 
her Sept. 14 release, Everyday People, as "everyday 
soul," and the description is about as accurate as it 
could be. Mullen's fifth album is a studio followup to 
last year's Live From Cincinnati: Bringin' It Home and 
finds the Dove Award -winning, Grammy- nominated 
artist at the top of her game. 

Mullen, who skyrocketed to the up- 
per echelons of Christian music with 
radio hits like "Call on Jesus" from 
2001's Talk About It, has released an al- 

bum with lots of similarities to her past 
projects. Everyday People offers listeners 
the sweet vocals, pithy songwriting 
and just -right mix of mellow AC -radio 

gems and groovy dance tracks they've 
become accustomed to from Mullen. 

Everyday People is a nod to the char- 
acters Mullen has encountered over 
the past few years in the music busi- 
ness. The 13 songs, all written or co- 
written by Mullen (save for the Sly & 

The Family Stone -cover title track), 

offer a glimpse of the folks who have 
impacted and inspired the singer - 
songwriter. 

Personal Stories 
The concept for the album began 

taking shape after Mullen heard the 
old tune "Everyday People" on an 
auto commercial. She says something 
about the song stuck with her, and a 

closer look at the lyrics prompted her 
to use "Everyday People" as a start- 
ing point for an album. The songs she 
was writing at that time, articulating 
the personal stories of real people, fell 

right in line with the theme. 
Mullen enlisted the help of her hus 

Spinworthy 
Three hot new releases 

FFH, comprising Jennifer Deibler and her husband Jeromy Deibler, bassist Brian Smith and guitarist Michael 

Boggs, follow up 2003's Ready to Fly with an album that uses the members' talents more fully than their earlier 

projects. 

For the first time, Smith and Boggs join primary songwriter Jeromy 
for co- writing duties, and, given the vast experience pooled here, the 

tunes are lyrically very diverse. Songs cover the spectrum from 

plaintive and contemplative (due to a death in Smith's family) to upbeat 

and lighthearted, like the ones FFH have built their career on. 

The album's 10 songs fall into pop rock territory, with the title track 

making the cut as the first single. The band tapped longtime producer 

and friend Scott Williamson and Mark Miller to share production duties, 

and Jeromy, a skilled producer in his own right (Big Daddy Weave), 

took his place at the console as well, to offer sonic input and preserve 
the group's vision. 

Forgoing studio players this time around to showcase their own 

musical chops, the band plays most of the material on Still the Cross 
themselves. "When we first came to Nashville and watched how the whole studio thing worked, it was intimidat- 

ing,' Jeromy says. "We realized that we couldn't play our songs and make them sound radio- ready" 
Now, however, after six years of live shows, seven radio hits and 1 million in sales, FFH sound well rehearsed 

and confident. Sonically and lyrically, Still the Cross doesn't deviate far from what fans expect from this group. 
Perennial road dogs, FFH will be out promoting the album this fall, so there will be plenty of opportunities to 

catch them live. And that's really the best way to appreciate their years of practice and commitment to each other 

and their music. 
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Bebo Norman seems to have replaced one longing with another. On his fourth studio album, Try, absent are the 

ballads of romantic musing along the lines of "Perhaps She'll Wait" and "Where the Trees Stand Stir that 
established Norman as Christian music's most eligible bachelor. Last 

November he tied the knot with his sweetheart, and it's obvious, 
especially from the album's heartfelt title track, that a void in his life has 

been filled. 

The album's other 10 songs address Norman's longings, but this time 
the folk pop songs are more vertical in nature, directed toward his 

Heavenly Father and poetically articulating Norman's desire to honor 
Him. The current, ultra-catchy single, "Disappear," is an expression of 
humility and hope of becoming Christ -like. "I want to hide in You/The 

Way, the Life, the Truth/And I can disappear/You become clear /As I 

disappear," sings Norman. 

The metaphorical "Soldier" paints God as the singer's protector, and 
the rootsy, jazzy opener, "Finding You," speaks of discovering God in the 

simple things in life. 

Norman employed co-writers on a majority of the songs on Try, and 
new producers stretch him sonically. Producers Mitch Dane and Matt Brownleewe keep the sound low- mainte- 

nance and acoustic, and the lyrics are conversational and straightforward. Overall, Try evokes a sound that's not 
too far off from Norman's past efforts. 

Christian radio finally came on board with Norman after his last album, Myself When I Am Real, gave us the top - 
five hits "Falling Down" and the Dove -nominated "Great Light of the World." Try is just as good and deserves equal 
attention. 

Ten Quick Questions 
Learn a little more about Word/Warner artist Nicole C. 
Mullen as she responds to our 10 quick questions. 

1. Describe Everyday People in three words. "Funky, everyday 
soul... 

2. What's your favorite song from the 
album? "That's like picking your favorite child. They 
are all special because of the different times that I 

was going through in my life." 

3. What's your favorite song you've 
written? "All of them." 

4. What's your favorite song that you wish 
you'd written? "'I Hope You Dance."' (A No. 1 

Country hit for Lee Ann Womack, written by Mark 
Sanders and Tia Sillers.) 

5. What's your favorite city to gig in? 
"Houston, because there are so many diverse 
cultures wrapped into one. And the shopping's 
great!" 

6. Top musical influence? "My husband, David." 
7. What instrument do you write songs on? "Fender Telecaster." 
8. Any hidden talents? "Sewing." (Nicole makes many of the 

clothes she wears onstage.) 
9. If you weren't making music, you would be.... "Running a 

home for girls, mentoring and working in the fashion industry." 
10. What three words would others use to describe you? 

"Crazy, crazy, crazy." 
Bonus question: What can't you live without? "Chewing gum, 

chocolate and water. The only kind of gum I chew is the Extra sugar - 
free kind. It's white, and I chew it while I'm singing. That way, when I 

open my mouth, it just looks like another tooth." 

Nicole C. Mullen 

band, David Mullen, along with well - 
known producers Andrew Ramsey 
and Shannon Sanders (India.Arie), 
James "Big Jim" Wright (Mariah 
Carey, Yolanda Adams) and Tommy 
Simms for direction on the production 
front. Funk legend Bootsy Collins 
makes a guest appearance on bass, 
guitar and vocals on the raucous, 
rhythmic "Message for Ya." The result 
of this combination of talents is an al- 

bum with hopeful, upbeat tracks like 

"Damn' in the Rain" and "Bye Bye 

Brianna" tempered by Redeemer - 
esque power ballads like "Music of 
My Heart" and "Without You." 

The album's fast single, "Everyday 
People," puts a funky new spin on the 
classic that should resonate at Chris- 
tian radio. Other standouts include 
"Gon' Be Free," a song about spiritu- 
al freedom and personal indepen- 
dence. This soulful tune was inspired 
by Mullen's recent involvement with 
the missions- minded International 

Needs Network. She penned the song 
after learning about slave practices in 
Ghana, particularly involving wom- 
en and children. Mullen is partnering 
with INN this fall on select tour dates 
to raise support for the organization. 

Mullen is on the road right now for 

a brief promo tour, but home is where 
she makes an effort to be in her off 
time, with David and their three chil- 
dren. "I'm a wife and mother first," 
Mullen says. 

Her other interest, mentoring teen- 
age girls, has allowed her to combine 
her creative gifts with her passion for 
people. When she's home, Mullen can 
often be found at the Baby Girl's Club, 
a mentoring program in Franklin, TN 
where she's been active for the past 
few years tutoring, teaching dance, of- 
fering fashion advice and more. 

"I remember when I was that age, 
and the impact someone else made on 
me," Mullen says. "I want to be just 
as careful with these girls' hearts." 

Nicol Sponberg 
"Safe" 

"`"-ft> 

The founding member of Selah's 
solo single from the album 

Resurrection 
Already on: 

KLTY WFSH WLFJ WMCU 
KLJC WRCI WJTL WQCK 
KWND WXHL WTCR WGRC 

AbiLVVIB KZKZ WCVK KBMQ 
KSLT KVMV KYTT 

Debut at #28 AC Monitored! 

Label: .lohn Butler JbutlerOcurb.eom 
`Safe' Promo Team: 

Shannon Beckershannon @shannonbecker.com 
Michelle Younkman mleheüe@maydaypromotfons.com 

Jul Tomalh noteworthyl @comcast.net CURB 
cu.b.co,n 
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r CHRIST /AN AC TOP 30 
w October 1, 2004 

THIS 

WEEK ARTIST TITLE LABELSI 

1 JEREMY CAMP Walk By Faith (BEC) 

2 MERCYME Here With Me ( /410 /Curb) 

3 THIRD DAY I Believe (fssentia / /PLG) 

4 TREE63 Blessed Be Your Name ( Inpop) 

5 BETHANY DILLON All I Need (Sparrow /EMICMG) 

6 STEVEN CURTIS CHAPMAN All Things New (Sparrow /EMICMG) 

Q CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG/ 

Q MICHAEL W. SMITH Healing Rain (Reunion /PIG) 

Q BY THE TREE Beautiful One (Fervent) 

10 SHAWN MCDONALD Gravity (Sparrow /EMICMG) 

11 CASTING CROWNS Who Am I (Beach Street /Reunion /PLG) 

12 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 

e DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /fMICMG) 

WATERMARK The Glory Of Your Name (Rocket own) 

15 SELAH You Raise Me Up (Curb) 

16 TELECAST The Beauty Of Simplicity (BEC) 

RACHAEL LAMPA When I Fall (Word /Curb /Warner Bros.) 

18 MATTHEW WEST The End (Sparrow/EMI CMG) 

FFH Still The Cross (fssentia/ /PLG) 

BARLOWGIRL Never Alone (Fervent) 

® NEWSBOYS Presence (My Heart's Desire) (Sparrow /EMICMG) 

e BEBO NORMAN Disappear (Essential /PLG) 

® BUILDING 429 The Space In Between Us (Word /Curb /Warner Bros.) 

24 TREVOR MORGAN Fall Down (BHT) 

25 JEFF DEVO As I Lift You Up (Gotee) 

CD PHILLIPS, CRAIG & DEAN You Are God Alone (MIO) 

25 27 ANTHONY EVANS Here's My Life (1h10) 

/Debut POINT OF GRACE I Choose You (Word /Curb /Warner Bros.) 

28 29 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMICMG) 

29 30 SWIFT Alive In Love (flicker) 

TOTAL +1- WEEKS ON TOTAL 
RLAYS PLAYS CHART STATIONS 

1026 -37 20 3810 

861 -44 27 3910 

840 -51 21 3810 

825 -70 34 3810 

822 -33 10 3411 

788 -49 16 3610 

737 +38 8 2911 

694 +45 6 3210 

692 +83 8 2612 

676 -11 13 3110 

673 -15 30 3610 

555 -31 32 3610 

540 +6 23 2710 

521 +2 8 2511 

513 -24 25 3110 

501 -21 9 2010 

494 +34 10 2210 

457 -46 17 2511 

435 +17 4 1911 

426 +8 11 1810 

422 +95 4 2215 

416 +23 5 1911 

392 +61 3 2011 

369 -15 8 1610 

343 1 11 1310 

320 +98 1 1813 

309 .46 13 2010 

300 +97 1 1912 

287 -36 14 1310 

285 15 5 1311 

40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. 

New & Active 
TREE63 King (Inpop) 

Total Plays: 265, Total Stations: 12, Adds: 1 

SHANE & SHANE He Is Exalted ( Inpop) 

Total Plays: 262, Total Stations: 14, Adds: 2 

CASTING CROWNS Voice Of Truth (Beach Street/Reunion /PIG) 

Total Plays: 254, Total Stations: 20, Adds: 9 

BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 244, Total Stations: 11, Adds: 1 

NICOL SPONBERG Safe (Curb) 

Total Plays: 151, Total Stations: 8, Adds: 1 

THIRD DAYISTEVEN CURTIS CHAPMANIMERCYME I Sea Love (Lost Keyword) 

Total Plays: 135, Total Statiors: 4, Adds: 3 

NATALIE GRANT Live For Today (Curb) 

Total Plays: 130, Total Stations: 8, Adds: 1 

GINNY OWENS New Song (Rncketown) 

Total Plays: 128, Total Stations: 7, Adds: 0 

SCOTT RIGGAN I Love You Lcrd (Spinning Plates) 

Total Plays: 123, Total Stations: 6, Adds: 0 

NICOLE C. MULLEN Everyday People (Word /Curb /Warner Bros.) 

Total Plays: 113, Total Station >: 6, Adds: 1 

Songs ranked by total plays 

POWERED 
IIEDIABASE 

Most Added 
www. rrindica to r- coin 

ARTIST TF LE LABEL/S) ADDS 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PLG) 9 

NEWSBOYS Presence (My Heart's Desire) (Sparrow /EM /CMG) 5 

THIRD DAY You Are Mine (Essential /PLG) 5 

PHILLIPS, CRAIG & DEAN You Are God Alone (1N0) 3 

THIRD DAYIS. C. CHAPMANIMERCYME I See Love (Lost Keyword) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /P(G) +161 

PHILLIPS, CRAIG & DEAN You Are God Alone (/N0) +98 

POINT OF GRACE I Choose You (WordlCurb /WarnerBros.) +97 

NEWSBOYS Presence (My Heart's Desire) (Sparrow /fMICMG) +95 

THIRD DAVIS. C. CHAPMANIMERCYME I See Love (Lost Keyword) +91 

BY THE TREE Beautiful One (Fervent) +83 

BUILDING 429 The Space In Between Us (Word/Curb/WamerBros.) +61 

MICHAEL W. SMITH You Are Holy (Prince Of Peace) (Reunion) +55 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) +45 

D. CROWDER BAND Revolutionary Love (Sirsteps/Sparrow /EM /CMG) +40 

Christian ACtivity 
Casting Crowns ( "Voice Of Truth ") score a triple -digit 

increase in airplay, with +161 new spins and a spot on the 

New & Active ... Meanwhile Phillips, Craig & Dean ( "You 

Are God Alone ") move up out of New & Active and land on 

the chart ... Likewise with Point Of Grace ( "I Choose You ") 

Newsboys have some good chart movement on "Presence 

(My Heart's Desire)," as it climbs from 27 -21 ... By The 

Tree ( "Beautiful One ") edges into the top 10. 

SAM 
SOWN_ EAVElfmm their new aka 

NATURAIJN STORES NOVEMBER OM 

IMPACTING RADIO NOW 

"Salvador's'Heafer is aa(ied and on the air at Spirit FM!!! 

The song of the sumlOeI' is now the song of the fall!!! E -mails 

a'ready coming in. Add it and watch the phones light up!" 

Brian Sumner -Spire FM (WRXTWPAR) Lynchburg/Roanoke. VA 

'Salvador R00000000CKS" 
-Aprila 39 year old Spiro FM listener 

T 

For more information, contact lori.cline- wbr.com or james.rifey@wbr.com 

www.salvtdodivc.com I www.wordrecords.com 

:.,2ol4wo,drn.dn,,..LIcaw»nn Curb Company 
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r CHRISTIANA 
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CHR TOP 30 
LAST THIS TOTAL 1- WEEKS ON TOTAL 

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS 

1 v SANCTUS REAL Everything About You (Sparrow /EMICMG) 986 

3 0 SHAWN MCDONALD Gravity (Sparrow / EMICMG) 953 

2 3 BARLOWGIRL Never Alone (Fervent) 939 

6 0 BY THE TREE Beautiful One (Fervent) 873 

7 0 TOBYMAC Gone [Forefront /EM /CMG) 856 

10 0 BETHANY DILLON A111 Need (Sparrow / EMICMG) 825 

5 7 MERCYME Here With Me (INO /Curb/ 764 

4 8 PAUL WRIGHT You're Beautiful ( Gotee) 730 

8 9 JEREMY CAMP Stay (BEC) 703 

9 10 OUT OF EDEN Soldiers (Gotee) 698 

11 11 KUTLESS Sea Of Faces (BEC) 624 

12 12 D. CROWDER... Open Skies (Sixsteps/Sparrow /EM /CMG) 602 

15 0 AUDIO ADRENALINE Miracle IForeFront/EM /CMG) 583 

1 3 0 RACHAEL LAMPA When I Fall (Word /Curb/WarnerBros.) 578 

14 15 JADON LAVIN Following You (BEC) 569 

19 TREE63 King (lnpopl 507 

21 BIG DISMAL Rainy Day (Lost Keyword) 478 

20 SWITCHFOOT Meant To Live (RedInk /Columbia) 466 

16 19 MATTHEW WEST The End (Sparrow /EMI CMG) 455 

17 20 PLUMB Taken (Curb) 425 

25 ® BUILDING 429 The Space In... (Word/Curb/WamerBros.) 417 

22 ® DAY OF FIRE Cornerstone (fssential /PLG) 413 

24 ® STEVEN C. CHAPMAN All -flings New (Sparmw/EM /CMG) 375 

27 ® TODD AGNEW Reached Gown (Ardent) 368 

23 25 HAWK NELSON Every Little Thing (Tooth & Nail) 365 

30 ® IAN ESKELIN Shout (Inpop) 354 

26 ® JEREMY CAMP Walk By Faith (BEC) 354 

28 ® NEWSBOYS Presence... (Sparrow / EMICMG) 

29 29 WARRENBARFIELD SoakltUp (Creative Trust Workshop) 276 

IDebut> 30 EVERLIFE Evidence (Tovah /SHELTER) 268 

+9 17 2610 

+17 11 2410 

-28 25 2110 

+73 12 2711 

+92 6 2810 

+86 9 2311 

.39 27 1810 

80 13 2110 

46 18 2010 

46 11 1910 

.54 29 1610 

.44 17 1710 

+29 9 2010 

+1 8 2112 

3 16 1510 

+49 4 2011 

+83 3 1913 

+23 12 910 

22 15 1510 

.43 14 1310 

+51 3 1710 

+26 3 2011 

+7 14 1310 

+34 3 1512 

.19 10 1310 

+57 3 1511 

+17 7 810 

329 +15 2 1410 

.35 18 810 

21 1 1110 

31 CHR reporters Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 
20C4 Radio & Records. 

New &Active 
BEBO NORMAN Disappear /Essenua4PLGI 

Total Plays: 257, Total Stations: 10, Adds: 2 

OVERFLOW Better Place (Essential /PLG) 

Total Plays: 233, Total Stations: 10, Adds: 1 

TELECAST The Beauty Of Simplicity (BEC) 

Total Plays: 209, Total Stations: 6, Adds: 0 

STACIE ORRICO I Could Be The One (Forefront) 

Total Plays: 199, Total Stations: 7, Adds: 1 

BIG DADDY WEAVE Set Me Free (Fervent; 

Total Plays: 174, Total Stations: 5, Adds: 0 

PILLAR Rewind (Flicker /EMI CMG) 

Total Plays: 173, Total Stations: 11, Adds: 1 

KIERRA SHEARD You Don't Know (EMI Gospel) 

Total Plays: 171, Total Stations: 6, Adds: 0 

GRITS Hittid Curves (Gotee) 

Total Plays: 169, Total Stations: 7, Adds: 0 

M.O.C. Blase (Move) 

Total Plays: 158, Total Stations: 6, Adds: 0 

MAT KEARNEY Undeniable (Inpop) 

Total Plays: 153, Total Stations: 19, Adds: 18 

ROCK TOP 30 

73 

.r. ARTIST TITLE LABELS; 
TOTAL 
PLAYS 

I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

2 O THOUSAND FOOT KRUTCH Faith, Love... (Tooth &NajEMC) 358 +9 11 2910 

3 0 MOURNING SEPTEMBER Glorietta (Floodgate) 350 +24 11 2211 

1 3 KUTLESS Not What You See (BEC) 321 37 14 2510 

6 Q TOBYMAC Gone ( Forefront /EMI CMG! 319 +40 5 2914 

4 5 JEREMY CAMP Stay (BEC) 267 27 18 2110 

9 Q KIDS IN THE WAY Phoenix (Flicker) 256 +29 8 2511 

8 O TAIT Reconnecting ( Forefront /EMI CMG) 241 +7 12 2511 

10 0 SKILLET Open Wounds (Ardent /Lava! 230 +5 6 2610 

19 o NATE SALLIE Without You (Curb) 224 +38 7 2113 

15 0 12 STONES Far Away (Windup) 224 +21 9 2711 

11 e DAY OF FIRE Cornerstone (Essential /PIG) 224 +3 5 2710 

5 12 SANCTUS REAL Everything About You (Sparmw/EM /CMG! 219 .63 20 2210 

13 ® NUMBER ONE GUN You Fail Sometimes (Salvage/Floodgate)218 +6 11 1511 

12 14 HAWK NELSON Every Little Thing (Tooth & Nail) 212 .8 21 2010 

17 ® LAST TUESDAY Beat Dependent (DUG) 204 +12 12 1910 

20 o POOR MAN'S RICHES Energy (Word Of Mouth) 199 +16 5 1911 

18 e TODD SMITH Alive (Curb) 198 +10 9 2311 

7 18 FALLING UP Bittersweet (Tooth &Narll) 193 .61 19 2210 

16 19 FM STATIC Definitely Maybe (Tooth & Nail) 191 .11 5 1711 

21 ® FURTHER SEEMS FOREVER Hide Nothing (Tooth &Nah)177 +11 3 1812 

14 21 EVERYDAY SUNDAY What Love Is (Flicker) 162 43 20 2010 

25 22 PROJECT 86 Safe Haven (Tooth &Nail! 136 1 9 1910 

30 ® EVER STAYS RED I'll Tell The World (Wrinkle Free) 132 +26 2 1512 

29 ® FALLOUT Somewhere In Between (Be3) 132 +19 2 1212 

26 25 GRETCHEN Fading (Independent) 131 3 2 1712 

27 ® UNDEROATH Reinventing Your Exit (Independent! 130 +5 6 711 

(Debut> ® MUTE MATH Control (Teleprompt/Word /Curb /WarnerBros)123 +26 1 1714 

LDebut> ® SANCTUS REAL Alone (Sparrow /EM /CMG! 122 +98 1 1216 

22 29 KINGSDOWN Dearest Nameless (Independent) 118 -29 14 1910 

28 30 APOLOGETIX Downer Of A Sister (Parodudes) 114 4 2 1411 

37 Rock reporters Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 
O 2004 Radio & Records. 

New &Active 
STAPLE Pop (flicker) 

Total Plays: 110, Total Stations: 12. Adds: 1 

IAN ESKELIN Shout (Inpop) 

Total Plays: 100, Total Stations: 12, Adds: 0 

AUDIO ADRENALINE Miracle (forefront /EM /CMG) 

Total Plays: 97, Total Stations: 11. Adds: 1 

JONAH33 Silence Never Speaks (Ardent) 

Total Plays: 84, Total Stations: 11, Adds: 1 

DROWNING JONAH Compromise (Independent) 

Total Plays: 84, Total Stations: 5, Adds: 0 

SEVENGLORY Really Free (7Spin) 

Total Plays: 74, Total Stations: 6, Adds: 1 

OVERFLOW Better Place (Essential /PLG) 

Total Plays: 66, Total Stations: 6, Adds: 0 

FORMERLY BLIND Meaning Of Life (Independent) 

Total Plays: 57, Total Stations: 7. Adds: 0 

ONE DAY LESS Blinded (Independent) 

Total Plays: 49, Total Stations: 4, Adds: 2 

PILLAR Rewind (flicker /EM /CMG) 

Total Plays: 47, Total Stations: 5, Adds: 0 

J 

GOING FOR ADDS 10/01 
Little More" 

CHR Radio Promotions 
Donna Delsesto IHS Promotions 
ihs @comcast.net 

Radio Servicing 
radioservicingráardentrecords .com 

fir 

Sifiet www.ardentrecords.com 
www.skilletcollide.com 

www.skillet.org 
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74 r CHRISTIAN 
® October 1, 2004 

INSPO TOP 20 
LAS* 

ART!ST r __. 
TOTAL I- WEEKS ON TOTA- 
PLAYS PLAYS CHART STATIONS 

1 Q STEVEN C. CHAPMAN All Things New (Sparrow /EM /CMGI 3B2 0 15 2010 

4 © WATERMARK The Glory Of Your Name (Rocketown/ 347 +39 to 221 

7 © MICHAEL W. SMITH Healing Rain (Reunion /PLG/ 325 +38 5 221D 

2 4 JEREMY CAMP Walk By Faith (SEC/ 325 -19 16 1713 

9 © BEBO NORMAN Disappear (Essential/PLGI 315 +57 6 211? 

6 Q FFH Still The Cross (Essentia / /PLGL 303 +15 6 2011 

3 7 CHRIS RICE Go Light Your World (Rocketown) 300 -9 12 17111 

5 8 AVALON You Were There (Sparrow /EMI CMG) 258 39 18 1410 

8 9 DESPERATION Beauty Of The Lord (lntegritylVerticall 248 -24 10 1318 

11 FERNANDO ORTEGA Take Heart, My Friend (Curb) 203 +17 5 1811 

15 PHILLIPS, CRAIG & DEAN You Are God Alone L INO) 198 +46 3 1412 

10 12 ANTHONY EVANS Here's My Life (/ND) 185 -8 9 1310 

13 DELIRIOUS? Majesty (Here I Am) (Sparrow /EM /CMG) 173 +2 6 131( 

17 BIG DADDY WEAVE Heart Cries Holy (Fervent) 153 +7 14 911 

(Debut> ® NEWSBOYS Presence... (Sparrow /EM /CMG) 147 +45 1 1112 

18 0 TREE63 Blessed Be Your Name ( /npop) 141 +1 5 71C 

14 17 GREG LONG Fifteen (Christian) 141 -14 11 1110 

12 18 BABBIE MASON Shine The Light (Spring HO 136 -41 14 1110 

16 19 KELLY MINTER This Is My Offering (Cross Driven) 118 -34 19 810 

19 20 ALLEN ASBURY This Is My Father's World (Doxology) 113 .4 2 910 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 

© 2004 Radio & Records. 

Rhythmic Specialty Programming 
,,ASK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

ARTIST TITLE LABEL(S) 

GRITS Hirtin' Curves ( Gotee) 

FLYNN Love Is Dead (When) (Illect) 

OUT OF EDEN Soldiers ( Gotee) 

M.O.C. Blase (Move) 

KJ-52 Back In The Day (Uprok) 

JOHN REUBEN Life Is Short (Gotee) 

SINTAX.THE.TERRIFIC Dramamine (Oct) 

KIERRA SHEARD You Don't Know (EM/Gospel) 

LOJIOUE Adrenaline Rush (///ect) 

DISCIPLES OF CHRIST (0.O.C) Antidote (Disciples 01 Christ /Throne Room) 

CHRISTIAN AC 
TOP 30 INDICATOR 

TEK 
TOTAL 

ARTIST TILE LABEL PLAYS 

2 O BETHANY DILLON All I Need (Sparrow /EMICMG) 837 

1 2 STEVEN C. CHAPMAN All Things New (Sparrow /EM /CMG) 810 

o CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMICMG) 753 

O BY THE TREE Beautiful One (Fervent) 729 

5 JEREMY CAMP Walk By Faith (BEC) 727 

0 MICHAEL W. SMITH Healing Rain (Reunion/PLO 709 

O SHAWN MCDONALD Gravity (Sparrow /EMI CMG) 676 

8 MERCYME Here With Me (IND /Curb) 637 

O BEBO NORMAN Disappear (Essential /PLGL 600 

O FFH Still The Cross (EssentiallPLG/ 574 

ED PHILLIPS, CRAIG & DEAN You Are God Alone L /NDL 519 

® NEWSBOYS Presence ... (Sparrow/EMI CMC) 497 

e RACHAEL LAMPA When I Fall (Word /Curb/WamerBros.) 477 

14 BARLOWGIRL Never Alone (Fervent) 460 

15 THIRD DAY I Believe ( Essential/PLG) 456 

16 ANTHONY EVANS Here's My Life (IND) 436 

e BUILDING 429 The Space In... (Wo/d/Curb/Wame /Bros.) 398 

18 CHRIS RICE Go Light Your World (Rocketown) 390 

19 TELECAST The Beauty Of Simplicity (BEC) 381 

7 

4 

3 

8 

6 

5 

10 

11 

20 

18 

14 

13 

9 

12 

28 

17 

16 

(Debut 

25 

19 

24 

[Debut> 

21 

[Debut> 

¡Debut> 

30 

0 CASTING CROWNS Voice OfTruth (BeachSti /ReunjeYPLG)379 

® JEFF DEVO As I Lift You Up (Gotee) 359 

22 WATERMARK The Glary Of Your Name (Rocketown) 359 

® TREVOR MORGAN Fall Down (BHT) 357 

POINT OF GRACE I Choose You [Word /Curb /Warner Bros/ 330 

25 AVALON You Were There (Sparrow /EMI CMG) 300 

26 BIG DADDY WEAVE Set Me Free (Fervent) 267 

27 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 260 

0 NICOL SPONBERG Safe (Curb) 251 

e SHANE & SHANE He Is Exalted Opp/ 

30 MATTHEW WEST The End (Sparrow /EMI CMG) 

235 

225 

I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+16 10 3111 

31 16 2610 

+84 7 2611 

+43 11 2910 

.53 19 2410 

+63 6 2710 

+10 10 2411 

-25 21 2110 

0 11 2411 

+8 7 2510 

+96 4 2311 

+69 4 2411 

+7 10 1910 

-15 14 1911 

-112 20 1510 

.79 13 1810 

+73 3 2012 

32 13 1810 

-20 6 1510 

+274 1 21110 

+21 8 1310 

.33 8 1910 

+27 9 1712 

+64 1 2014 

-94 18 1310 

-30 7 1411 

27 11 1210 

0 1 1210 

+38 1 13/1 

-53 13 1010 

34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/19 - Saturday 9/25. 

© 2004 Radio & Records. 

New&Active 
BIG DISMAL Rainy Jay (lost Keyword) 

Total Plays: 208, Total Stations: 10, Adds: 2 

CAEDMON'S CALL There's Only One (Holy Onel IEssentia4PLG) 

Total Plays: 189, Total Stations: 10, Adds: 0 

TODD AGNEW Still -lere Waiting (Ardent) 

Total Plays: 182, Toul Stations: 10, Adds: 0 

TODD SMITH Turn To You (Curb) 

Total Plays: 182, Total Stations: 9, Adds: 1 

TREE63 King (Inpop) 

Total Plays: 181, Total Stations: 12, Adds: 1 

THIRD DAY You Are Mine (EssentiallPLG) 

Total Plays: 179, Total Stations: 12, Adds: 4 

OVERFLOW Come Home (Essential /PIG) 

Total Plays: 170, Total Stations: 9, Adds: 1 

ACROSS THE SKY When God Ran (Creative Trust) 

Total Plays: 148, Total Stations: 8, Adds: 1 

NICOLE C. MULLEN Everyday People (Word /Curb /WarnerBros.) 

Total Plays: 134, Total Stations: 8, Adds: 1 

IAN ESKELIN Magnify ()npop) 

Total Plays: 110, Total Stations: 7, Adds: 2 

Re 
ELECTRONIC PROMOTION KITS 

Multi -Media Advertisements Of Your Priorities 
Distributed to R &R Monitored & Indicator 

Radio Programmers By Format 

WORKING YOUR RECORDS! 

TO RADIO PROGRAMMERS VIA, 

Uhl) iE 

".., - : 

WI/ uraírrr 

PROMO 

E-Mflll GOING FOR ODDS 

FOR MORE INFO: GREG MAFFEI Artist Album & Press Photos Listing Of Current Promotional Information Record Label Contact Information 

(310) 788 -1656 Automatic Playback of Featured Song Links To Audio /Video Streams, MP3s, Etc, Updated For The Life Of Your Project 
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JACKIE MADRIGAL 
jma driga t @radioandrecords. com 

SLAT /N FORMATS 

Beyond The Basics 
How Latin formats are expanding 

As the Hispanic population in the U.S. grows and 
radio grows with it, we're beginning to see an expan- 
sion of the formats. Although it may seem minor now, 
it is an indication of things to come. Markets are chang- 
ing with the migration of the Hispanic population, and 
radio formats have had to adjust accordingly. 

We're not yet seeing many new 
formats pop up, but the changes to 
existing formats merit a closer look. 
Let's go step by step, be- 
ginning with Cumbia, 
which in previous years 
was considered a niche 
but is now a format that 
stands alone. What is 
Cumbia, and what popu- 
lation does it appeal to? 

"Cumbia has its ori- 
gins in Colombia, but the 
style was adopted by 
Central Mexico, and it is largely 
identified with sounds that emanate 
from the most populous city in the 
Northern Hemisphere, Mexico 
City," wrote Entravision Radio VP/ 
Programming Haz Montana in an 
article he authored for R &R called 
"Cumbia 101" (6/04/04). 

"'El D.F.,' the Washington, DC of 
Mexico, has 20 million inhabitants. 
When Colombian cumbia arrived in 
Mexico in the 1960s, it was an im- 
mediate hit on the social scene and 
a catchy trend with the public. From 
there, it became a true Mexican hy- 
brid." 

Although cumbia has tropical 
roots, it is not a genre that has been 
adopted by the Caribbean countries 
or communities in the U.S. that lis- 
ten to other tropical genres like sal- 
sa or merengue. In fact, cumbia is a 

genre that has always been pro- 
grammed on Regional Mexican sta- 
tions and not heard on Tropical sta- 

fions. Unlike traditional Tropical sta- 
tions, which have seen a downward 
trend, Cumbia stations are on the 

rise. 
"It's likely that the 

growing Mexican popu- 
lation will continue to 
widen the gap, bringing 
cumbia to the forefront 
among the popular music 
styles," Montana wrote. 
Currently, there are sever- 
al Cumbia stations whose 
target is the Mexican 

community, particularly in Califor- 
nia and Texas. 

Luis Vil larreal 

Variations On A Theme 

Every one of the Latin formats has 
variations in the music styles it pro- 
grams. A Tropical station in New 
York can'tbe programmed the same 
as one in Miami, nor can a Regional 
Mexican station in Los Angeles be 
programmed the same as one in 
Chicago. These variations in pro- 
gramming have been more apparent 
in recent years. Why? 

"They are changing as the popu- 
lation has changed," says McVay 
Media VP /Hispanic Formats Luis 
Villarreal. "The music has not 
changed. Spanish music, per se, has 
always had the variety and rhythms, 
the cultural influences. It has 
evolved like all music has. 

"'New' formats are really not 
new. It's just the fragmentation of 
the markets that the stations are try- 

"`New' formats are really not new. It's just the 

fragmentation of the markets that the stations 

are trying to reach. As the markets get more 

and more competitive, you have to be more 

niche in your format." 
Luis Villarreal 

ing to reach. As the markets get 
more and more competitive, you 
have to be more niched in your for- 
mat. For example, you have to de- 
cide which type of Regional Mexi- 
can station you're going to be - 
progressive, oldies, etc." 

In fact, Villarreal points out, the 
Oldies format has always existed in 
Latin radio. "It and these other vari- 
ations aren't new, it's just that they 
have been developed and brought 
to the forefront by necessity as a way 
of competing in the radio market," 
he says. 

Not too long ago Latin stations 
were not even identified by format; 
they were all labeled "Spanish" But 

the growth of the Hispanic popula- 
tion and its migration from tradi- 
tionally Hispanic markets to nontra- 
ditional ones have helped to bring 
about a change. 

"Thirty years ago all you had to 
do was throw some Spanish music 
on the radio, and you'd be success- 
ful," says Villarreal. "The communi- 
ty was so underserved that it didn't 
take much. Over the past 10 years 
there has been an explosion of the 
Hispanic market, and all the compa- 
nies that have dedicated resources 
to developing it have found that 
there is a necessity to be more niched. 
Now you have those different for- 
mats appearing as the markets 
grow" 

Find The Right Hook 
It's in the larger markets that com- 

petition is really heating up, since 
the audiences and ad dollars there 
are substantial. So how do you dif- 
ferentiate your Regional Mexican 
station from the many others in Los 
Angeles? The answer is that you 
have to find the right hook, the one 
that will bring in the largest audi- 
ence. 

Music plays a big role in this. Al- 
though there are many stations in 
California labeled Regional Mexi- 
can, one will tell you that its format 
is soft Regional Mexican with more 
of a grupero music base, while an- 
other may focus more on norteña 
and banda, and yet another may be 
more open to newer genres like re- 
gional urban. 

Villarreal says, "Another thing 
that is very interesting is that the 
Hispanic populations in the Los 
Angeles, Miami and New York mar- 
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AH, THE PROMO o Productions artist Sessi, making the promotional 

rounds, stopped by KLHB/Corpus Christi, 7X Seen here are (l -r) Suzette 

Quintanilla Arriaga, Q Production's Joseph Valdéz, Sessi and KLHB's Gabe 

Rivera and Delma Garza. 

kets are so huge, that the way you 
address those markets in terms of 
formats and niches is not the same 
way you would address a new His- 
panic market. 

"Over the past 10 

years there has been 

an explosion of the 

Hispanic market, and 

all the companies 

that have dedicated 

resources to 

developing it have 

found that there is a 

necessity to be more 

niched." 

Luis Villarreal 

"There's a ton of excitement in 
the Midwest, the South, the Caro- 
linas and all those places where the 
progression of formats is to start 
with a Regional Mexican station, 
because it's the most popular, then 
move to different variations of that. 
Then you go to AC, then you move 
to a younger -targeted format, then 
to an oldies, etc. There's a big dif- 
ference between what's happening 
in L.A. and what's happening in 
the emerging markets." 

Reggaetón Experiments 
In the world of Tropical stations, 

the genre that is making the most 
headway is reggaetón. Has any sta- 
tion tried devoting itself to the pop- 
ular sound? "There have been a cou- 

ple of experiments," Villarreal says. 
"I was personally involved in one of 
them in Texas, and it was somewhat 
successful. 

"Some of these formats are fads. 
Some of them stay, and others don't. 
It's difficult to tell right now wheth- 
er reggaetón is going to make a sig- 
nificant impact. At this point I don't 
think there is a single market in the 
U.S. where you could create a for- 
mat that would play only reggaetón. 
I'm not ruling it out for the future, 
but I don't think it would work at 
this point." 

Even with all the format expan- 
sion and careful programming, 
however, the Hispanic market is still 
being underserved. "We are not 
moving as fast as we need to," Villa- 

rreal says. "But we are moving a lot 
faster than we were at one point. We 
have made a lot more progress now 
than in the past, and we've closed 
the gap. 

"Again, it goes by markets. The 
difference is that some of the more 
established or bigger Hispanic mar- 
kets are very different from the ones 
that are emerging. It will be key for 
the companies that are diving into 
the newer developing markets to do 
it fast and not go through the learn- 
ing curve. They need to learn from 
the people who have done this for a 
while and to tap into resources like 
McVay Media and others. They can 
then move the needle faster than 
other companies have. 

"We have a lot of catching up to 
do, but it is moving a lot faster. It 
used to be that we were 15 years 
behind the general market." 

TALK BACK TO R &R! 

Do you have questions, comments 
or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.corn 

www.americanradiohistory.com
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This Week In Spanish- Language Music 

On the Spot 
Carlos Vives 

After introducing vallenato to the world years ago, Carlos Vives 
continues to surprise us with his music. His sense of Colombian cul- 
ture and music is innate in all his records, but his latest album, Rcck 
De Mi Pueblo, has a lot more rock influence. In this interview he 
speaks candidly about the album and about Colombian and Latin 
American culture and people. 

R &R: Tell me about your new record and the 

single "Como Tú," which is doing really well on 

radio. 

CV: The record has much of what people 
already know about us. It's the same essence - cumbia, vallenato - but a bit more mod- 
em every time, better fusions. 

R &R The album also has more ofa rock feel than 

your previous records. Is that because people know 

your music so well now, they are prepared to ac- 

cept this concept? 

CV: It's been a parallel process between us. 
After all, we're not borrowing anything from 
someone else and putting it in our music. 
Those guitars and drums sound harder every 
time because we were able to incorporate the 
sounds that come from the birthplace of rock 
'n' mil and blues to those from the Magdale- 
na River Iin Colombia], sounds that also be- 
long to us. 

R &R From the very beginning your music has 
had strong Colombian sounds. Tell me about brat. 

CV:I do what other artists who are connect- 
ed to their culture -the stories and the myths - do. The same thing happens to Mexican 
music, because its artists are always connect- 
ed to their culture. And I don't let go of that 
connection, because it's a nutrient. 

We, as Colombians, are part of everyone 
else. We have a bit of Mexican, Central Arrer- 
ican and Caribbean; we have that connecti an. 

I can talk about Mexico or New Orleans and 
not lose the essence of who I am, because, 
among other things, our music has always had 
that brotherhood. 

Even though we embrace localism, we have 
always welcomed music from all over the 
world. That's part of what our folklore teach- 
es us, and it sometimes gets lost in this indus- 
try. We lose thehuman values we learned from 

"Even though we embrace localism, we have always 

welcomed music from all over the world. That's part of 

what our folklore teaches us, and it sometimes gets lost 

in this industry." 

"I find it very difficult to talk about differences in people 

after traveling so much and meeting people from Mexico, 

Central America, the Caribbean and the United States." 

our ancestors and that are part of our tradi- 
tions via our folklore. I try not to lose that part 
of my soul, because if I do, I will disconnect 
from the people. 

People appreciate those humble and sim- 
ple things that unite us as apuebloeverywhere, 
even with things in English. We sometimes see 
American music as something from another 
world, and we forget that it all began as part 
of its folklore. That's why 
rock 'n' roll was so impor- 
tant - not because it was 
something modern, but 
because it was U.S. South- 
em folklore. It was fun 
music, and that's why peo- 
ple like it. It was the peo- 
ple's music, it was fresh, 
and that's why it became 
so popular. 

R &R: When you speak of 
the connection between Latin 

American cultures, Mexico 
has taken Colombian cumbia 
and made it Mexican. 

CV: Sure, but before that 
happened we adopted ranchera music. Rafa- 
el Escalona is a cultural icon in Colombia. His 
vallenato music had such an impact because 
his music was influenced by cinema from the 
'405. All the songs he wrote took something 
from corridos and rancheras. His music was 
vallenato, but I have no doubt that his main 
influence was ranchera. 

And since we are culturally similar, what- 
ever one country invents here will sound sim- 
ilar to what another country invents there. We 

come from the same Spain, from the same in- 
digenous culture, so whatever tools you use 
to create art will sound similar to something 
created somewhere else. We can't deny that 
Venezuela sounds like Colombia or other 
countries. We're very similar: I make music 
thinking locally, but all of a sudden something 
may sound like a corrido or have a Caribbean 
sound, and I bring that out in my music. 

R &R: Colombian music has positioned itself 
at the forefront of Latin music, with people like 

you, /wanes, Shakira, Superlitio and others lead- 
ing the way. What has happened in the last 10 

years to create this boom of Colombian music su- 
perstars? 

CV: There's a wonderful movement in Co- 
lombia now. Colombia was closed for many 
years; we didn't share our music, movies or 

TV with other countries. 
Little of our music was 
known outside the coun- 
try. I worked in TV for a 
very long time during a 

period when we never 
thought of selling our 
soaps to other countries. 
We created product for the 
country, and we didn't 
worry about not speaking 
the way we speak in order 
to produce for other mar- 
kets. We were very region- 
al, and everything was for 
internal consumption. 

But sharing with coun- 
tries that did export product, like Mexico, 
Spain and Venezuela, created an interest in our 
product in those countries. Colombia has now 
opened to the world, and the world has dis- 
covered the wonderful things we produced. 

R &R: What about the audience that supports 

you and your music? What does it represent? 

CV: I find it very difficult to talk about dif- 
ferences in people after traveling so much and 
meeting people from Mexico, Central Ameri- 
ca, the Caribbean and the United States. We 

are all one culture, we look very similar, and 
we are very hard -working people and, many 
times, very poor. And many times the poor- 
est people are the ones who support you the 
most, the ones who have the kindest words 
and the ones who treat you the best. I experi- 
ence that in any country I go to, and I almost 
can't speak of ethnicity, because we are all 
united. 

Carlos Vives 

R rt. 

_.. RANCE 

brig 
CHIROPRACTIC 

ROCK 'N' ROLLIN' Serralde played fora crowd of2,000 at the Mexican Independence Day fest in 

Bakersfield. He just released his new, self -titled album. 

PRO HIP -HOP Several Latin hip -hop artists, like Mexiclan, La Sinfonía and Control Machete, 

participated in El Otro Lado Del Hip Hop, a show that aired on the cable channel LATV Seen here are (l -r) 

Mexiclan's Marco, BMl's Della Orjuela and Mexiclan's Sem. 
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LAST 
WEEK 

CONTEMPORARY TOP 30, 
e October 1, 2004 

WEEK ARTIST TITLE LABELISI 
TOTAL 
PLAYS 

1- WEEKS ON 
PLAYS CHART 

TOTAL STATKINSI 
ADDS 

1 JUANES Nada Valgo Sin Tu Amor (Universal) 880 

2 PEPE AGUILAR Miedo (Sony Discos) 813 

3 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 749 

4 KALIMBA No Me Quiero Enamorar (Sony Discos) 688 

5 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 671 

6 PAULINA RUBIO Algo Tienes 'Universal) 568 

7 FRANCO DE VITA fISIN BANDERA Si La Ves (Sony Discos) 537 

8 CARLOS VIVES Como Tú (EMlLatin) 494 

9 YAHIR La Locura (WarnerML.) 481 

10 ANDY & LUCAS Son De Amores (BMGLatin) 464 

11 JULIETA VENEGAS Andar Conmigo (BMGLatin) 448 

12 SIN BANDERA Que Lloro (Sony Discos) 432 

13 HA -ASH Estés En Donde Estés (Sony Discos) 424 

14 OBIE BERMUDEZ Antes (EMlLatin) 416 

15 LA OREJA DE VAN GOGH Rosas (Sony Discos) 401 

16 CHAYANNE Cuidarte El Alma (Sony Discos) 377 

17 REVU BARBA Desde Que Llegaste (Sony Discos) 351 

18 DIEGO TORRES Déjame Estar (BMGLatin) 348 

19 JD NATASHA Lágrimas (EMlLatin) 345 

20 MARIANA Que No Me Faltes Tú (Univision) 336 

21 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 334 

22 JULIETA VENEGAS Lento (BMGLatin) 333 

23 MARC ANTHONY Ahora Quién (Sony Discos) 328 

24 MARCO ANTONIO SOLIS Prefiero Partir ( Fonovisa) 322 

25 BETZAIDA Te Tengo Que Aprender A Olvidar (fonovisa) 309 

26 PAULINA RUBIO Te Quise Tanto (Universal) 291 

27 DAVID BISBAL Camina Y Ven (Universal) 254 

28 CHAYANNE Sentada Aquí En Mi Alma (Sony Discos) 251 

29 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 249 

30 LA FACTORIA Todavía (Universal) 241 

33 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AQH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
LOS TEMERARIOS Qué De Rare Tiene (Fonovisal 

Total Pays: 233, Total Stations: 10, Adds: 10 

JOAN SEBASTIAN Amar Como Te Amé (Ba /boa) 

Total Pays: 231, Total Stations: 10, Adds: 10 

LUIS FONSI Por Ti Podría Morir (Universal) 

Total Plays: 224, Total Stations: 8, Adds: 8 

TIZIANO FERRO Tardes Negras (EMI Latin) 

Total Plays: 213, Total Stations: 11, Adds: 11 

CONJUNTO PRIMAVERA Vuelve Conmigo ( Fonovisa) 

Total Plays: 209, Total Stations: 9, Adds: 9 

JENNIFER PEÑA Vivo Y Muero En Tu Piel (Univisionl 

Total Plays: 208, Total Stations: 12, Adds: 12 

JOSE FELICIANO Cien Años (Universal) 

Total Plays: 201, Total Stations: 7, Adds: 7 

JENNIFER PEÑA Hasta El Fin Del Mundo ( Univision) 

Total Plays: 200, Total Stations: 8, Adds: 8 

MARCO ANTONIO SOLIS Más Que Tu Amigo (fonovisa/ 

Total Plays: 191, Total Stations: 7, Adds: 7 

CHARLIE ZAA Llora Corazón (O /e Music) 

Total Plays: 189, Total Stations: 8, Adds: 8 

Songs ranked by total plays 

Most Added 
WWW. rradds. corn 

ARTST - -_ .-.. 

Will Start Next Week 

77 

POWERED 
MEDIABASE 

Most 
Increased Plays 
AR-,ST ' 

Will Start Next Week 

Recurrents 
ARTIST TITLE LABELIS) 

Will Start Next Week 

Station playlists for all R &R 

reporters are available on the web 
at www.radioandrecords.com. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 

1 -óO0- 231 -Ó0 %4 ri 
Tel 713/507 -4200 Fax 713/507 -4295 
@reefindustries. corn www. reefindustries. corn 

SJ I I 

e t;, 
PLASTIC r 

BANNERS i 
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78 REGIONAL MEXICAN TOP 30 
LAST THIS 

WEEK 7,EEK 

® October 1, 2004 
ARTIST TITLE LABEL(S) 

TOTAL éess '. 
PLAYS PLAYS C; AF' 

1 PESADO Ojalá Que Te Mueras (WarnerM.L.) 951 

2 TIGRILLOS La Etica (Disa) 861 

3 BETO Y SUS CANARIOS Está Llorando Mi Corazón (Dise/ 850 

4 GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Dial 840 

- 5 CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisal 787 

6 BANDA EL RECODO Delante De Mí (Fonovisal 782 

7 LOS TEMERARIOS Qué De Raro Tiene (Fonovisal 761 

8 LOS HURACANES DEL NORTE Te Perdoné Una Vez ( Univision) 102 

9 INTOCABLE Si Pudiera (FMILatin) 701 

10 PATRULLA 81 No Aprendí A Olvidar /Dua) 656 

11 BRONCO "EL GIGANTE DE AMERICA" Basta ( fonovisal 633 

12 KPAZ DE LA SIERRA Volveré ( Univision) 308 

13 COYOTE Y SU BANDA TIERRA SANTA Piquetes De Hormiga (EMlLatin) 569 

14 EL PODER DEL NORTE Que Nunca Llores (Visa) 527 

15 LOS HOROSCOPOS DE DURANGO Dos Locos (Visa/ 520 

16 PALOMO Miedo (Visa) 313 

17 JENNIFER PEÑA Hasta El Fin Del Mundo ( Univision) 463 

18 LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (Fonovisal 456 

19 DUELO Para Sobrevivir ( Univision) 436 

20 ALICIA VILLARREAL Soy Tu Mujer (Universal) 433 

21 KUMBIA KINGS Fuego (EM/Latin) 428 

- 22 VICENTE FERNANDEZ La Primera Con Agua (Sony Discos) 426 

23 LOS TIGRES DEL NORTE No Tiene La Culpa El Indio ( Fonovisa) 406 

24 GRACIELA BELTRAN Corazón Encadenado ( Univision) 400 

25 LOS INVASORES DE NUEVO LEON El Rumbo Que Tú Quieras (EMILatin) 393 

- 26 K-PAZ DE LA SIERRA Imposible Olvidarte (Visa) 979 

- 27 KUMBIA KINGS Sabes A Chocolate (EM /Latin) T.178 

- 28 PEPE AGUILAR Prometí Olvidarte (Sony Discos) 277 

29 PATRULLA 81 Conio Pude Enamorarme De Ti (Visa) :77 

- 30 BRAZEROS MUSICAL DE DURANGO Lágrimas Y Lluvia (Diva) 277 

46 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 9/19 -9/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
LOS ALACRANES MUSICALES A Cambio De Qué ( Univision) 

Total Plays: 375, Total Stations: 17, Adds: 17 

MARCO ANTONIO SOLIS Prefiero Partir (Fonovisa) 

Total Plays: 341, Total Stations: 14, Adds: 14 

BANDA LAMENTO SHOW Amor Limosnero (Platino) 

Total Plays: 314, Total Stations: 17, Adds: 17 

GRUPO MONTEZ DE DURANGO Te Quise Olvidar (Dise) 

Total Plays: 299, Total Stations: 11, Adds: 11 

LUPILLO RIVERA Poco A Poco ( Univision) 

Total Plays: 287, Total Stations: 13, Adds: 13 

CONTROL La Banda Domirguera (EM /Latin) 
Total Plays: 286, Total Stations: 10, Adds: 10 

TRINY Y LA LEYENDA Ce os (Universal) 

Total Plays: 281, Total Stations: 14, Adds: 14 

BANDA CUISILLOS Suaviro (Balboa) 

Total Plays: 276, Total Sta:ions: 13, Adds: 13 

JOAN SEBASTIAN Margarita (Balboa) 

Total Plays: 275, Total Sta:ions: 13, Adds: 13 

ISABELA A Manos Llenas tOisa) 

Total Plays: 272, Total Sta.:ions: 14, Adds: 14 

Songs ranked by total plays 

Most Added 
www. rradds. corn 

AaT> 

Will Start Next Week 

POWERED 

11EDIABASE 

Most 
Increased Plays 
ARTIST 

Will Start Next Week 

Recurren ts 
ARTIST TITLE LABEL(S) 

Will Start Next Week 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

RaR's Today's News 
E -mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

U. S. Only 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $44590 

(Regular rate $595.00) 

Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
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LATIN FORMATS 
October 1, 2004 

79 

TROPICAL TOP 25 
ARTIST 

TOTAL 
POINTS 

ROCK/ALTERNATIVE 
7W ARTIST Tille 

1 VOLUMEN CERO Autos (Warner M.L.) 
1 GILBERTO SANTA ROSA Sombra Loca (SonyOiscos) 298 

2 BERSUIT VERGARABAT Argentinidad Al Pala (Universal) 

2 MARC ANTHONY Valió La Pena (SonyOiscos) 294 3 JULIETA VENEGAS Lento (BM&Latin) 

3 TITO NIEVES Fabricando Fantasias (SGZEntertainment) 259 
4 ELY GUERRA Ojos Claros, Labios Rosas (High Octave) 

5 OZOMATLI Cuando Canto (Concord) 
4 JUAN LUIS GUERRA as Avispas (Karen) 248 6 CAFE TACUBA Eres (Universal) 

5 VICTOR MANUELLE Te Propongo (SonyDiscosl 160 7 ENANITOS VERDES Tu Cárcel (Universa/) 

8 PANTEON ROCOCO La Ciudad De La Esperanza (Oelanuca /DLN) 
6 DADDY YANKEE Gasolina (V /Music) 127 

9 ALEKS SYNTEK f!ANA TORROJA Duele El Amor (EMI Latin) 

7 CARLOS VIVES Conio Tú (EM/Latin) 112 10 INSPECTOR Ska Voovie Boobie Baby (Universal) 

8 DON OMAR Pobre Diabla MMusic) 112 
11 ZOE Peace And Love (Sony Discos) 

12 CONTROL MACHETE El Apostador (Universal) 
9 ANDY & LUCAS Son De Amores (MG Latin) 103 13 KINKY Presidente (Nettwerk) 

10 JUANES Nada Valgo Sin Tu Amor (Universal) 89 14 LUCYBELL Sálvame La Vida (Warner Mi.) 
15 VICENTICO Se Despierta La Ciudad (BMGLatin) 

11 MONCHY & ALEXANDRA Perdidos (J &N) 84 

12 GRUPO NICHE Culebra (Sony Discos) 75 Songs ranked by total number of points. 10 Rock/Alternative reporters. 

13 LA GRAN BANDA Amiga Soledad (DAM Productions) 65 RECORD POOL 
14 MARC ANTHONY Ahora Quién (Sony Discos) 63 

15 FRANK REYES Quién Eres Tú (J &N) 58 
TW ARTIST Tile 

16 MELINA LEON Ouiero Ser Tuya (Sony Discos) 56 
1 PAULINA RUBIO Perros (Universal) 

2 MARC ANTHONY Valió La Pena (Sony Discos) 

17 PUERTO RICAN POWER Si Pero No (J &N) 56 3 PEDRO JESUS Miradita Y Meneito (MP) 

18 GRUPO NICHE Ni Coma Amiga Ni Como Amante (Sony Discos) 55 4 GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 

5 TITO NIEVES Fabricando Fantasias (SGZ Entertainment) 
19 ELVIS CRESPO 7 Dias (Ole Music) 55 

6 SON DE CALI Vida Consentida (Univision) 

20 TONNY TUN TUN Dile A El (Karen) 54 7 MONCHY & ALEXANDRA Perdidos (J &N) 

8 FRANK REYES Quién Eres Tú (J &N) 
21 MARIANA Que No Me Faltes Tú (Univision) 51 

9 ANGEL LOPEZ fIBABY RANK Hasta Cuándo (Ole Music) 

22 DOMENICMARTE Ven Tú (J &N) 51 10 VICTOR MANUELLE Te Propongo (Sony Discos) 

23 VICTOR MANUELLE Lloré Lloré (Sony Discos) 44 11 FULANITO Pégate (Cutting) 

12 CELIA CRUZ & DON DINERO Son De La Loma (Universal) 
24 REY RUIZ Mi Tentación (SonyDiscos) 43 

13 GRUPO NICHE Culebra (Sony Discos) 

25 ALEX "EL BIZCOCHITO" Dos Amantes (SonyDiscos) 43 14 CHULY Perrea (Hi1l2Hill) 

15 FRAGANCIA Ahora Vengo Yo (EI Toque Toque) (Latin/laval 

Data is complied from the airplay week of September 12 -18, 

and based on a point system. 
© 2004 Radio & Records. 

Songs ranked by total number of points. 22 Record Pool reporters. 

GOING FOR ADDS 

Contemporary 

KUMBIA KINGS Fuego (EMI Latin) 

Regional Mexican 

No Going for Adds for this Week 

Tropical 

FRUKO Y SUS TESOS A Bailar Bembe (Fuentes) 

SONORA CARRUSELES El Gato Boagaloo (Fuentes) 

Rock /Alternative 

No Going for Adds for this Week 
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NATIONAL 

CORPORATE NSM 
Corporate National Sales Manager 
for privately held radio company is 

sought.We seek an individual with 
at least 3 years national radio sales 
management or national rep 
experience.Have you built relation- 
ships in the national radio advertis- 
ing community that have prepared 
you for this position? If you can think 
innovatively, craft national ad 
straregies that can help both our 
clients and our stations achieve 
their goals, and relentlessly fight to 
grow our shares, this may be the 
position for you!!! Travel is required. 
Please respond in confidence to: 
Radio & Records, 10100 Santa 
Monica Blvd., 3rd Floor, #1126, Los 

Angeles, CA 90067. EOE 

EAST 

ESPN, Inc. is the worldwide leader in 
sports entertainment, with a broadcast 
portfolio that includes over 40 national 
and international business entities in the 
sports marketing arena. 

PROGRAM 
DIRECTOR -RADIO- 

Based in our Bristol CT facility, you will 
oversee and drive the content, guest 
selections, creative devices, and listener 
focused stunts that drive ratings for all 

of our ESPN Radio's daytime talk shows. 
Responsibilities will include ensuring pro- 
duction value for each of our daytime 
programs, strengthening ESPN Radio's 

competitive position, finding unique 
ways to have programs stand out and 
increase fan base. and exploring /trying 
out new talents for future shows. You 

will also solidify relationships for all 
owned and operated stations and other 
primary affiliates, oversee editorial and 
execution of program content, and de- 
velop compelling, engaging, topical, 
newsworthy sports talk programming. 
discussions and debates. Requires a 

Bachelor's Degree, 3+ years of major 
market or network radio programming 
experience, strong oral /written commu- 
nication skills, and superior leadership 
abilities. Must also be highly creative, re- 

sults -driven, and able to deal with strong 
on -air talents. 

We offer a competitive salary and 
comprehensive benefits package. 

For immediate consideration, please 
reference Job # 54619 and apply 
online through the "Jobs" section of 
our website at espn.com /joinourteam. 
No phone calls please. Only qualified 
applicants will be contacted at this 
time. ESPN is an EOE /AAE 

ESPN 
www. espn. corn 

OPPORTUNITIES 

EAST 

CCR Hispanic 
Clear Channel Radio has estab- 
lished a new Hispanic Initiative and 
is accepting resumes for current 
and future opportunities. If you are 
an exceptional leader CCR Hispanic 
could be your new home. We are 
looking to hire GM's, GSM's, PD's 
and On -Air Personalities to lead our 
initiative. All resumes will be kept 
in strict confidence. Forward your 
resume and demo to: Alfredo 
Alonso SVP Hispanic Radio, 125 W. 
55th Street, 4th Floor, New Yo_-k, 

NY 10019.Or email to 
AlfredoAlonso@clearchannel.com. 
CCR is an EOE. 

SOUTH 

CBA Retail Sales and 
Marketing Manager 

Word Records in Nashville is looking fcr a 

CBA Retail Sales and Marketing Manager. 

This position will serve as a liaison between 

the label and Word Distribution, CBA 

independent and national accounts. 

Experience working with CBA retail required. 

To apply contact: cindy.finch @wbr.com EOE 

Mainstream NC, San 
Angelo,TX. BIG signal 

seeking bright/fun midday 
host. Great opportunity! 

Resume /aircheck to: 

heatherhart @encorebroadcasting.net 

EOE (I O /1) 

Susquehanna Dallas 
Texas Country 99.5 The Wolf 

Sportsradio 1310 The Ticket 

Classic Rock 93.3 The Bone 

Talk Radio 570 KLIF 

We're looking for our next prime time 

players in the USA's fifth largest market. 

Send your packages to: 

Prime Time Texas 

3500 Maple Ave Suite 1600 

Dallas, TX 75219 

Confidentiality guaranteed. EOE 

POSITIONS SOUGHT 

Seeking Sports Director /Play -by -Play /Sales 
position. JOE: (888) 327 -4996. (10/1) 

Classic Country Personality, long time ra- 
dio guy, great numbers, unique sense of 
humor, interested in working some weekdays 
near Las Vegas. CHUCK: (702) 871 -7595, 
Chuckfm95 @aol.com (10/1) 

Ready to jump in head first at your station, 
willing to travel. Looking for board -op, on- 
air, production positions. Call STACEY: (817) 
267 -7410, or (817) 907 -9656. (10/1) 

12 Year Vet looking fora gig somewhere were 
there is NO SNOW. I've done AC, Hot AC. 

Country, Classic Rock, AOR and Oldies. 616- 
285 -1995 or biteman@triton.net (10/1) 

Veteran lady broadcaster of 22 years seeks 
new full -time gig. Phone -intensive & love 
interacting with listeners. Great pipes. All 
formats & News. djay961 @hotmail.com 
(717)468 -3491. (10/1) 

Broadcasting experience with creativity. 
Function well in fast -paced environment, and 
lots of people. Seeking employment in San 
Francisco, CA. MARCELA: (415) 595 -3290. 
(10/1) 

Rookie talent willing to work any job, any for- 
mat, any station across the state of Texas. 

MATTHEW JORDAN: (214) 636 -8219. (10/1) 

Music enthusiast, ready to make your station 
a hit! Experienced in production, copywriting, 
news. Call LYNDA RIOS: (504) 733 -3203, or 
coreymom @hotmail.com (10/1) 

National Production Pro seeking steady pay- 
check for all the commercials, copywriting, and 

voice -tracking you can dish out. Open to any 
size salary. radioguy4hire@yahoo.com (10/1) 

Hardworking male air talent, great voice, 
personality and positive energy, looking for 
a gig in San Diego. Hire me, you won't be 

sorry. Call: (858) 278 -1898. (10/1) 

Programmers & Engineers Bill Elliott & Tim 
Subra. Check us out at www.3DSJ.com. 
(813) 920 -7102. billelliott @3DSJ.com 
(10/1) 

REtli Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812' X 11 "company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumawc47radioandrecords.com. Address all 20 -word ads 

to R &R Free Opportunhies. 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 

1x 2x 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo. custom 
border or larger heading are required. add 1/2 inch ($60 
for lx, $50 for 2x). In addition. all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads. but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaweradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card. expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following reeks issue. your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities. 
10100 Santa Monica Blvd.. Third Floor. Los Angeles, 

CA 90067. 

RADIO /It RECORDS 
1 01 00 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US R ADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

hone Fax E -mail 

CIRCULATION: 310- 788 -1625 310-203-8727 moreinfo@radioandrecords.cJm 

NEWS DESK: 310 -788 -1699 310- 203 -9763 newsroom @ radioandrecords.c DM 

R &R ONLINE SERVICES: 310 - 788 -1668 310-203-9763 cmaxwellNradioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry@radioandrecords.00m 

WEBSITE: www.radioandrecords.com 

Phone Fax E -mail 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1621 310 -203 -8727 kmumaw@ radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom @radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301- 951 -9051 rrdc@radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 IheltonOradioandrecords.com 
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MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES' 

l'1(°l'l'RI;S 

KCBx 

BAY - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 -JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 
+ FAST PROCESSING 
.+ OTHER SIZES AVAILABLE 

owcES SUBJECT TO 

CHANGE WITHOUT NOTICE 

TOLL FREE: 1- 888 -526 -5336 
www.abcpiclures.com 

VOICEOVER SERVICES 

JOE CIPIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

LEZLIE ROBINSON 
is ì our female voice 

VTs /ImagingNOs /Spots 
15 years experience 

lezlierobinson.com 514 -884 -4835 

O www.radioandrecords.com O 

MARKETPLACE 

VOICEOVER SERVICES 

ennifervaughn.com 

114 
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VOICEOVER SERVICES 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW /New York WASH /- FM/Washington, DC 

.WNIC 100.3 /Detroit.KLUV /Dallas 

Make your budget sound bigger than it is. 

(1-800) RT-VOICE www.randythomasvo.com 
E-mail: randy@randythomasvo.com 

SYNERGY WITH FNC 
Greg O'Neill - voice of the Fox News Channel 

is now available in select radio markets. 
Info: Carol Baxter, 818.901.9560 

The Promo Guys - a unique team approach te imaging. 

Call! 
901-8B 1.4878 

Enhene your production skills, improve your on -air bits, make more money, maybe even get out of radiolll 

TALKING FUNNY FOR MONEY 
An introduction to the Cartoon /Character /Looping Area of Voice -Overs 

Pamela Lewis's Acclaimed Workshop on 2 CD's with exercise manual & companion text 
Shortcuts to mastering the most requested d, alert. age groups& celebrity impersonations. Varied employment opportun.ties in the 

cartoon /chores ter /loopirg world. How to assemble a competitive cartoon/character demo -- includes sample demos. 

At bookstoresiwww.TalkingFUnnyForMoney.com 
MAW 1WWEnwEEmn 

PRODUCTION SERVICES 

MILERS, gp'NNERS' ttOlt l! BRAND BUILDER Its working for KLOS (LA) WRKS 
(KISS /NY) WBCN (Boston) WSM AM /FM INashvillel Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

,fin t;',;,., 1- 800 -786 -7411 rr @bannersonaroll.com 

MUSIC REFERENCE 

Great Songs About Football! 
New! 5th Edition Green Book Of Songs By Subject: -- 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!` ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

ú 
TelousrEr's NEWSPAPER 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx/Discover accepted. One 

inch minimum, additional space up to six inches available 

in increments of one -inch. 
Rates for R &R marketplace 

(per inch): 

Marketplace 
(310) 788-1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

1 time 
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26 insertions 
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70.00 
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/jI ß THE BACK PAGES 
National Airplay Overview: October 1, 2004 

CHR/POP 
LW TW 

1 I MAROON 5 She Will Be Loved (Octone/J /RMGJ 

3 O AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

2 3 ASHLEE SIMPSON Pieces Of Me (Geffen) 

4 BLACK EYED PEAS Let's Get It Started (A &M /Lnterscopel 

5 RYAN CABRERA On The Way Down (EVI.4. /Atlantic) 

8 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

6 LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 

7 8 JOJO Leave (Get Out) (BlatkGround /Universal/ 

13 O KELLY CLARKSON Breakaway (Hollywood) 

23 ' DESTINY'S CHILD Lose My Breath (Columbia) 

11 ALICIA KEYS If I Ain't Got You (J/RMG) 

9 12 HOUSTON fICHINGY & NATE DOGO I Like That (Capitol) 

15 ® FINGER ELEVEN One Thing (Windup) 

10 14 CHRISTINA MILIAN Dip It Low (/s /and / IDJMG) 

14 15 LINKIN PARK Breaking The Habit (Warner Bros.) 

16 TERROR SQUAD Lean Back (Universal/ 

19 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

21 SEETHER fIAMY LEE Broken (Wind-up) 

12 19 NINA SKY Move Ya Body (Next Plateau /Universal) 

17 20 KEVIN LYTTLE Turn Me On (Atlantic) 

24 SWITCHFOOT Dare You To Move (Redlnk/Columbia) 

26 USHER IIALICIA KEYS My Boo (Laface /Zomba) 

27 ASHLEE SIMPSON Shadow (Geffen) 

18 24 NELLY My Place (Derrty /Fa'Ree//Universa /) 

22 25 JUVENILE Slow Motion (Cash Money /Universal) 

25 26 C. AGUILERA fIM. ELLIOTT Car Wash (DreamWorks/Gefen / Interscope) 

29 ED NELLY fIC. AGUILERA Tilt Ya Head Back (Derrty /Fo'ReedUniversal) 

28 28 HILARY DUFF Fly (Buena Vista /Hollywood) 

31 NITTY Nasty Girl (Rostrum /Universal) 

47 r BRITNEY SPEARS My Prerogative (Jive/Zomba) 

#1 MOST ADDED 
EMINEM Just Lose It (Shady/Aftermath/Interscopel 

#1 MOST INCREASED PLAYS 
DESTINY'S CHILD lose My Breath (Columbia) 

TOP 5 NEW & ACTIVE 
THREE DAYS GRACE Just Like You (Jive /Zomba) 

CROSSFADE Cold (Columbia) 

JOSS STONE You Had Me (S- CurveEMC) 

BUSTED What I Go To School For (Universal) 

N.O.R.E. FININA SKY & DADDY YANKEE Oye Mi Canto (DefJam /IDJMGI 

CHR/POP begins on Page 27. 

AC 
LW TW 

1 o LOS LONELY BOYS Heaven (()/Epic] 

2 2 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

3 3 MARTINA MCBRIDE This One's For The Girls (RCA) 

4 4 0100 White Flag (Arista /RMG) 

5 © MAROON 5 This Love (Octane//RMG) 

7 ' MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

8 7 KIMBERLEY LOCKE Bth World Wonder (Curb) 

9 8 SEAL Love's Divine (Warner Bros.) 

10 O KEITH URBAN You'll Think Of Me (Capitol) 

11 10 MERCYME Here With Me (1NO /Curb/ 

12 11 JOSH GROBAN You Raise Me Up /143 /Reprise/ 

13 12 3 DOORS DOWN Here Without You (Republic /Universal] 

17 

8 
ELTON JOHN Answer In The Sky (Universal) 

15 JOSH GROBAN Remember When It Rained (143 /Reprise) 

16 15 LEANN RIMES tIRONAN KEATING Last Thing On My Mind (Curb) 

19 ' MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

23 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

20 ALICIA KEYS If I Ain't Got You (J /RMG) 

21 ' HOOBASTANK The Reason (lsland /IDJMGI 

22 I HALL & OATES I'll Be Around (U-Watch) 

18 21 CHERIE Older Than My Years (Lava) 

25 22 JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 

26 23 CLAY AIKEN I Will Carry You (RCA /RMG) 

30 

8 
KELLY CLARKSON Breakaway (Hollywood) 

28 NEWSONG When God Made You (Reunion /PLG) 

27 26 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 

24 27 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

29 28 CELINE DION You And I (Epic) 

' 8 
SEAL Get It Together (Warner Bros.) 

TIM MCGRAW Live Like You Were Dying (Curb) 

#1 MOST ADDED 
MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal,' 

#1 MOST INCREASED PLAYS 
ELTON JOHN Answer In The Sky (Universal) 

TOP 5 NEW & ACTIVE 
JIM BRICKMAN FIMARK SCHULTZ'Til I See You Again (Windham Hill /RMG) 

MAROON 5 She 1Jill Be Loved (Octone /J/RMGI 

KATRINA CARLSON Drive (Kataphonici 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

CHRISTINE MCVIE Friend (Koch) 

AC begins on Page 49. 
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CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

TERROR SQUAD Lean Back (Universal) 

NELLY My Place (Derry /Fo'Reel/Universa /) 

USHER fIALICIA KEYS My Boo (Laface /Zomba) 

AKON IISTYLES P. Locked Up (SRC /Universal) 

LIL' FLIP Sunshine (ZuckeFree /Loud /Columbia) 

LL COOL J HeadsprLng (DetJam/IDJMGJ 

CHRISTINA MILIAN Dip It Low (Island/1041G) 

JUVENILE Slow Motion (Cash Money /Universal) 

TRICK DADDY Let's Go (SlipNSlide /Atlantic) 
DESTINY'S CHILD Lose My Breath (Columbia) 

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders /lnterscope) 

J -KWON You & Me .So So Del /Zomba) 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Del Jam/IDJMG) 

KEVIN LYTTLE Turn Me On (Atlantic) 

ALICIA KEYS f!TONY, TONI, TONE & JERMAINE F AUL Diary (JIRMG) 

MASE Breathe, Stre ch, Shake (Bad Boy /Universal) 

HOUSTON fICHING'( & NATE DOGG I Like That (Capitol) 

LL COOL J Hush (Del Jam / IDJMG) 

CHINGY Balla Baby (DTP /Capitol) 

T.I. Let's Get Away (Grand Hustle /Atlantic) 

LIL SCRAPPY No Pnblem (BME/Reprise) 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (foggy Style /Geffen) 

FABOLOUS Breathe (Atlantic) 

213 Groupie Luv (TV'7 

SHAWNNA f /LUDACRIS Shake That Sh't (DTP /DrfJam /IDJMG) 

EMINEM Just Lose It (Shady /A ftermath/Interscopei 

MONICA U Should've Known Better (J /RMG) 

LLOYD BANKS I'm Eo Fly (Interscopel 

YONNIE WING YAIIG TWINS In Oa Club (Universal) 

#1 MOST ADDED 
EMINEM Just Lose It (Shady /Aftermath/lntersccpel 

#1 MOST INCREASED PLAYS 
EMINEM Just Lose lt (Shady /A ftermathllntersccoe) 

TOP 5 NEW & ACTIVE 
LLOYD Hey Young Girl (Murder InCJDefam/IDJMG) 

MOBB DEEP Feal Gangstar (Violator/Zombar 

JA RULE FIR. KELLY & ASHANTI Wonderful (Murder /ac./ /OJMGZ 

1.20 FILUDACRIS Break Bread (DTP /Capito /l 
MANNIE FRESH Real Big /Cash Money /Universal) 

CHR/RHYTHMIC begins on Page 33. 

HOT AC 
LW 1W 

1 0 MAROON 5 She Will 3e Loved (Octone /J /RMG) 

2 2 HOOBASTANK The Reason (island /IDJMGI 

3 3 LOS LONELY BOYS Heaven (Or /Epic/ 

4 FINGER ELEVEN One Thing (Windupl 

6 ASHLEE SIMPSON Pieces Of Me (Geffen) 

5 6 COUNTING CROWS Accidentally In Love (DreamWerks/Geffenl 

7 7 MAROON 5 This Love (Octane /J /RMG) 

8 0 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

10 9 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

13 0 JOHN MAYER Daughters (Aware /Columbia) 

9 11 3 DOORS DOWN Away From The Sun (Republic /Universal) 

11 12 SWITCHFOOT Mean- To Live (Red Ink/Columbia) 

14 

8 
BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba- 

17 RYAN CABRERA On The Way Down (E. V.L.A. /Atlanucl 
12 15 NICKELBACK Feelid Way Too Damn Good (Roadrunner /IDJMG) 

16 SARAH MCLACHLAFI World On Fire (Arista /RMG/ 

18 SEETHER fIAMY LEE Broken (Wind -upl 

19 KELLY CLARKSON Breakaway (Hollywood) 

23 DURAN DURAN ( Reach Up For The) Sunrise (Epic) 

21 20 AVION Seven Days Without You (Columbia) 

26 ® LENNY KRAVITZ Lad/ (Virgin) 

22 22 FIVE FOR FIGHTING The Devil In The Wishing Well... (Aware /Columbia/ 

24 ALAN'S MORISSETTE Eight Easy Steps (Maverick/Reprise) 

25 KILLERS Somebody Told Me (Island /IDJMGI 

20 25 TRAIN Ordinary (Columbia) 

35 , SWITCHFOOT Dare You To Move (Red Ink /Columbia' 

27 HOWIE DAY Collide (Epici 

29 VANESSA CARLTON White Houses (A &M /Lnterscopel 

32 ' LINKIN PARK Breakirg The Habit (Warner Bros.) 

30 I DIDO Sand In My Shoes (A/rsta/RMG) 

#1 MOST ADDED 
U2 Vertigo (Interscopel 

#1 MOST INCREASED PLAYS 
JOHN MAYER Daughters (Aware/Co/umbra) 

TOP 5 NEW & ACTIVE 
JOHN MELLENCAMP Walk Tall (Is/and/IDJMW, 

KEANE Somewhere Only We Know /Interscopel 

CALLING Anything (RCA /RMG 
LOW MILLIONS Eleanor (Manhattan/EMCJ 

UNCLE KRACKER W'iting It Down (Lava/WarnerBues.) 

AC begins on Page 49. 

POWERED BY 

MEIIABASE 

URBAN 
LW TW 

1 1 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

4 0 NELLY My Place LOerrty /fo'Ree/ /Universa /) 

2 3 TERROR SQUAD Lean Back (Universal) 

6 O USHER fIALICIA KEYS My Boo (Laface /Zomba) 

3 5 JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders /lnterscope) 

5 6 ALICIA KEYS t/TONY, TONI, TONE & JERMAINE PAUL Oiary (J /RMGJ 

7 0 AKON fISTYLES P. Locked Up (SRC /Universal) 

8 8 LIL SCRAPPY No Problem (BME /Reprise) 

11 Q ANTHONY HAMILTON Charlene (So So De/ /Zomba/ 

9 10 LL COOL J Headsprung (DelJam /IDJMG) 

14 

8 
JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot /Asylum/ 

17 LIL' WAYNE Go DJ (Cash Money /Universal) 

10 13 LIL' FLIP Sunshine (Suckafree/Loud /Columbia) 

12 14 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

16 NELLY Flap Your Wings (Derry /fo'Reel /Universal) 

26 DESTINY'S CHILD Lose My Breath (Columbia) 

15 17 KANYE WEST Jesus Walks (Roc-A-fel /a / /DJMG) 

23 0 LL COOL J Hush (DelJandIDJMG) 

13 19 TWISTA fIR. KELLY So Sexy (Atlantic) 

21 ' GUERILLA BLACK tIBEENIE MAN Compton (Virgin) 

31 SNOOP DOGG tIPHARRELL Drop It Like It's Hot (Doggy Style /Geffen/ 

22 DEM FRANCHISE BOYZ White Teez (Universal) 

29 FABOLOUS Breathe (Atlantic) 

27 BODY HEADBANGERS fIYOUNGBL000Z I Smoke, I Drink (Universal) 

20 25 LLOYD BANKS I'm So Fly (Interscopel 

19 26 T.I. Let's Get Away (Grand Hustle /Atlantic) 
39 ® YOUNG BUCK Shorty Wanna Ride [Interscope) 

25 28 CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 

35 l) CHINGY Balla Baby (DTP/Capitol) 

r TRICK DADDY Let's Go (Slip- NSlide /Atlantic/ 

#1 MOST ADDED 
SNOOP DOGO FIPHARRELL Drop It Like It's Fist (Doggy Style /Geffen! 

#1 MOST INCREASED PLAYS 
DESTINY'S CHILD Lose My Breath (Columbia) 

TOP 5 NEW & ACTIVE 
TWISTA FIR. KELLY So Sexy Chapter II (Never Like This) (Atlantic) 

N2U Issues (Virgin) 

JKWON You & Me (So So Del /Zomba) 

LIL' ROMEO FINICK CANNON My Cinderella (New No Limit) 

N.O.R.E. FININA SKY & DADDY YANKEE Oye Mi Canto (Oe1Jam /IDJMG) 

URBAN begins on Page 37. 

ROCK 
LW TW 

1 THREE DAYS GRACE Just Like You (Jive /Zomba) 

2 VELVET REVOLVER Fall To Pieces (PCA/RMG) 

3 ALTER BRIDGE Open Your Eyes (Windup) 
6 4 LINKIN PARK Breaking The Habit (Warner Bros.) 

4 5 VELVET REVOLVER Slither (RCA/RMG) 

9 0 000SMACKFIDROPBOX Touche (Republic /Universals 

5 7 SHINEDOWN Simple Man (Atlantic) 

14 SILVERTIDE Ain't Come Home 0/BMW 
8 ' BREAKING BENJAMIN So Cold (Hollywood) 

7 ' CROSSFADE Cold (Columbia) 

10 PAPA ROACH Getting Away With Murder (Geffen) 

12 KENNY WAYNE SHEPHERD Alive (Reprise) 

11 13 NICKELBACK Foetid Way Tao Damn Good (Roadrunner/IDJMG) 

16 ID CHEVELLE Vitamin R (Leading Us Along) (Epic) 

15 15 GREEN DAY American Idiot (Reprise) 

19 0 NICKELBACK Because Of You (Roadmnner /IDJMGI 

13 17 JET Rollover D.J. (Atlantic) 
17 18 SALIVA Survival Of The Sickest (/stand /IDJMG) 

U2 Vertigo (Interscopel 

23 r KORN Word Up (Epic) 

20 21 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

27 MEGADETH Die Dead Enough (Sanctuary/SRS) 

22 24 TESLA Words Can't Explain (Sanctuary /SRG/ 

21 25 A PERFECT CIRCLE Blue (Virgin) 

24 26 VAN HALEN Up For Breakfast (Warner Bros.) 

25 27 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

26 28 DROWNING POOL Love And War (Windupl 

30 THORNLEY Easy Comes (Roadrunner /IDJMGI 

28 30 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

#1 MOST ADDED 
U2 Vertigo (Interscopel 

#1 MOST INCREASED PLAYS 
U2 Vertigo (lnterscope) 

TOP 5 NEW & ACTIVE 
DAMAGEPLAN Pride (Elektra /Atlantic/ 
SPIDERBAIT Black Betty (Independent) 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 

PILLAR Bring Me Down (flicker /EMI CMG /Virgin) 

SKINDRED Nobody (Laval 

ROCK begins on Page 59. 

www.americanradiohistory.com
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URBAN AC 
LW TW 

2 0 ALICIA KEYS f(TONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

1 2 PRINCE Call My Name (Columbia) 

3 ANITA BAKER You're My Everything (BlueNote/EMC) 

4 LUTHER VANDROSS Think About You (J /RMGI 

7 BRIAN MCKNIGHT What We Do Here (Motown) 

5 TEENA MARIE Still In Love (Cash Money /Oniversa /J 

6 JILL SCOTT Golden (Hidden Beach /Epic) 

8 R. KELLY U Saved Me (Jive /Zomba) 

10 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Sou / / /OJMG) 

9 10 ALICIA KEYS If I Ain't Got You (J /RMG) 

12 

8 
KEM Love Calls (Motown /Universal) 

13 BOYZ II MEN What You Won't Do For Love (MSM /Koch/ 

11 13 R. KELLY Happy People (Jive /Zomba/ 

14 14 PATTI LABELLE New Oay (Del Soul / IDJMG) 

15 15 TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

17 0 T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal 

16 17 BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

18 VAN HUNT Down Here In Hell (With You) (Capitol) 

19 19 ANGIE STONE U-Haul (J /RMG) 

21 NELLY My Place (Oerrty /fo'Reel /Universa /) 

20 NORMAN BROWN I Might (Warner Bros.) 

22 LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 

25 TAMIA Still (Atlantic) 

23 24 AMEL LARRIEUX For Real (Bliss Life) 

27 JOSS STONE Spoiled IS-Curve/EMC) 

USHER fIALICIA KEYS My Boo (Laface/Zomba) 

R. KELLY Red Carpet (Jive /Zomba) 

28 t THEO Chemistry IMP) 
- RAPHAEL SAADID Rifle Love (Pookie /Navarre) 

URBAN MYSTIC Where Were You? (Sobel 

#1 MOST ADDED 
ANITA BAKER How Does It Feel (Blue Note,'Virgin) 

#1 MOST INCREASED PLAYS 
BRIAN MCKNIGHT What We Do Here (Motown) 

TOP 5 NEW & ACTIVE 
REGINA BELLE For The Love Of You (Peak) 

MARIO WINANS FIENYA & P. DINT I Don't Wanna Know (Bad Boy /Universal) 

ANITA BAKER How Does It Feel (Blue Note /Virgin) 

O'JAYS Make Up (Sanctuary /SRC) 

AMERICA COMING TOGETHER (ACT) Wake Up Everybody (Bungalo /Universal) 

URBAN begins on Page 37. 
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PAPA ROACH Getting Away With Murder (Geffen) 

BREAKING BENJAMIN So Cold (Hollywood) 

VELVET REVOLVER Fall To Pieces (RCA /RMG/ 

LINKIN PARK Breaking The Habit (Warner Bras.) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

ALTER BRIDGE Open Your Eyes (Wind-up) 

CROSSFADE Cold (Columbia) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

GREEN DAY American Idiot (Reprise) 

GODSMACKfIDROPBOX Touche (Republic /Universal) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

SALIVA Survival Of The Sickest Llsland /IDJMGI 

SLIPKNOT Duality (Roadrunner /IfJMGL 

KORN Word Up (Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

SILVERTIDE Ain't Comic' Home (J /RMGI 

VELVET REVOLVER Slither (RCA/RMG/ 

A PERFECT CIRCLE Blue (Virgin) 

NICKELBACK Because Of You (Roadrunner / IDJMG) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

SHINEDOWN Simple Man (Atlantic) 

NONPOINT The Truth (Lava) 

SKINDRED Nobody (Lava) 

MARILYN MANSON Personal Jesus (Nothing /lnterscopel 

DROWNING POOL Love And War (Windup) 

THORNLEY Easy Cores (Roadrunner /IDJMGI 

PILLAR Bring Me Oown /Flicker /EMI CMG /Virgin/ 

MEGADETH The Dead Enough (Sanctuary/SRC) 

HELMET See You Dead (lnterscopel 

DAMAGEPLAN Pride (Elektra/Atlantic) 

#1 MOST ADDED 
U2 Vertigo (lnterscopel 

#1 MOST INCREASED PLAYS 
U2 Vertigo (lnterscopel 

TOP 5 NEW & ACTIVE 
SEVENDUST Face To Face /NT) 

A PERFECT CIRCLE Imagine /Virgin/ 

LAMB OF GOD Laid To Rest (Prostheticípic) 
DONNAS Fall Behind Me (Lookout// At/antic/ 

SHINEDOWN Burning Bright (Atlantic) 

ROCK begins on Page 59. 

LW TW 

THE BACK PAGESKR 83 

National Airplay Overview: October 1, 2004 

COUNTRY 

1 1 KEITH URBAN Days Go By (Capitol) 

3 SARA EVANS Suds In The Bucket (RCA) 

4 GRETCHEN WILSON Here For The Party (Epic) 

5 GEORGE STRAIT I Hate Everything (MCA) 

7 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

8 TOBY KEITH Stays In Mexico (I)reamWorks) 

11 PHIL VASSAR In A Real Love (Arista) 

6 8 ANDY GRIGGS She Thinks She Needs Me (RCA) 

10 BROOKS & DUNN That's What It's All About (Arista) 

12 RASCAL FLATTS Feels Like Today (Lyric Street) 

14 GARY ALLAN Nothing On But The Radio (MCA) 

15 LONESTAR Mr. Mom (BNA) 

13 JOE NICHOLS If Nobody Believed In You (Universal South) 

16 TRACE ADKINS Rough & Ready (Capitol) 

17 DIERKS BENTLEY How Am I Doit (Capitol) 

19 , KENNY CHESNEY The Woman With You (BNA) 

18 JIMMY WAYNE You Are (Bream Works) 

22 BLAKE SHELTON Some Beach (Warner Bros.) 

21 ' SHEDAISY Come Home Soon (lyric Street) 

23 I DARRYL WORLEY Awful, Beautiful Life (Dream Works) 

24 SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

26 MONTGOMERY GENTRY You Do Your Thing (Columbia) 

25 23 BLUE COUNTY That's Cool (Asylum /Curb) 

20 24 JULIE ROBERTS Break Down Here (Mercury) 

31 LEANN RIMES Nothin 'Bout Love Makes Sense (Asylum /Curb) 

30 ' J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA /Mailboat) 

41 TIM MCGRAW Back When (Curb) 

29 REBA MCENTIRE He Gets That From Me (MCA) 

27 29 TRICK PONY The Bride (Asylum/Curb) 

28 30 STEVE HOLY Put Your Best Dress On (Curb) 

#1 MOST ADDED 
TIM MCGRAW Back When (Curb) 

#1 MOST INCREASED PLAYS 
TIM MCGRAW Back When (Curb) 

TOP 5 NEW & ACTIVE 
JEFF BATES Long, Slow Kisses (RCA) 

TRACY LAWRENCE Sawdust On Her Halo (Dream Works) 

WARREN BROTHERS Sell A Lot Of Beer (429) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW TW 

1 O GREEN DAY American Idiot (Reprise) 

2 2 LINKIN PARK Breaking The Habit (Warner Bros.) 

3 © BREAKING BENJAMIN So Cold (Hollywood) 

6 o CHEVELLE Vitamin R (Leading Us Along) (Epic) 

5 5 THREE DAYS GRACE Just Like You (Jive /Zomba) 

4 6 KILLERS Somebody Told Me (lsland /IOJMC) 

7 JIMMY EAT WORLD Pain /lnterscope) 

8 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

9 PAPA ROACH Getting Away With Murder (Geffen) 

10 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

11 11 SLIPKNOT Duality (Roadrunner /IDJMG) 

12 12 FRANZ FERDINAND Take Me Out (Domino /Epic) 

13 CROSSFADE Cold (Columbia) 

14 COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

18 TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

19 16 YELLOWCARD Only One (Capitol) 

23 USED Take It Away (Reprise) 

17 18 MODEST MOUSE Float On (Epic) 

15 19 HOOBASTANK Same Direction (island /IDJMG) 

25 SUM 41 We're All To Blame (island /IDJMGI 

22 SNOW PATROL Run (A &M /lnterscope) 

24 MODEST MOUSE Ocean Breathes Salty (Epic) 

21 23 A PERFECT CIRCLE Blue (Virgin) 

26 KORN Word Up (Epic) 

20 25 DASHBOARD CONFESSIONAL Vindicated NagranUlnterscopel 

28 CAKE No Phone (Columbia) 

U2 Vertigo (lnterscopel 

29 SKINDRED Nobody (Laval 

27 29 ALTER BRIDGE Open Your Eyes (Wind-up) 

16 30 BEASTIE BOYS Triple Trouble (Capitol) 

#1 MOST ADDED 
U2 Vertigo (lnterscopel 

#1 MOST INCREASED PLAYS 
U2 Vertigo (lnterscope) 

TOP 5 NEW & ACTIVE 
MY CHEMICAL ROMANCE I'm Not Okay II Promise) (Reprú:. 

DOGS DIE IN HOT CARS I Love You 'Cause I Have To (V2) 

INSTRUCTION Breakdown (Geffen) 

JET Look What You've Done (Atlantic) 

HIVES Two.Timing Touch And Broken Bones (lnterscope) 

ALTERNADVEbegins on Page 63. 

SMOOTH JAll 
LW 1W 

3 0 GERALD ALBRIGHT To The Max (GRP /VMG) 

2 2 BONEY JAMES Here She Comes (Warner Bros.) 

1 3 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMGI 

4 4 MICHAEL LINGTON Show Me (Rendezvous) 

6 © WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

5 6 MARC ANTOINE Mediterraneo (Rendezvous) 

8 7 ANITA BAKER You're My Everything (Blue Note/EMC) 

7 8 DAVE KOZ All I See Is You (Capitol) 

9 RICHARD ELLIOT Your Secret Love (GRP /VMGI 

10 CHRIS BOTTI Back Into My Heart (Columbia) 

11 SEAL Love's Divine (Warner Bros.) 

17 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

14 PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 

15 TIM BOWMAN Summer Groove (Liquid B) 

16 15 MARION MEADOWS Sweet Grapes (Heads Up) 

21 ' MINDI ABAIR Come As You Are (GRPNMG) 

18 NICK COLIONNE It's Been Too Long (3 Keys Music) 

20 SOUL BALLET Cream (215) 

19 ' KIM WATERS In Deep /Shanachie7 

24 PATTI LABELLE New Day (Del Soul / IDJMG) 

22 21 RAMSEY LEWIS TRIO The In Crowd (Narada) 

23 22 RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

27 PETER WHITE How Does It Feel (Columbia) 

28 STEVE OLIVER Chips & Salsa (Koch) 

25 HALL & OATES Love TKO (UWatch) 

26 26 GLADYS KNIGHTf(EDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 

29 PIECES OF A DREAM It's Go Time (Heads Up) 

30 CRAIG CHADUICO Her Boyfriend's Wedding (Narada) 

PAUL BROWN Moment By Moment (GRP /VMG) 

r GREG ADAMS Firefly (215) 

#1 MOST ADDED 
MINDI ABAIR Come As You Are (GAP /VMGI 

#1 MOST INCREASED PLAYS 
MINDI ABAIR Come As You Are (GRP /VMG) 

TOP 5 NEW & ACTIVE 
EVERETTE HARP Can You Hear Me (A440) 

DAVE KOZ Let It Free (Capitol) 

ALICIA KEYS If I Ain't Got You (J /RMC) 

FOURPLAY Fields Of Gold (RCA Victor) 

LUTHER VANDROSS Think About You (JIRMG) 

Smooth Jazz begins on Page 56. 

TRIPLE A 
LW 

1 

2 

3 

4 

6 

B 

5 

14 

9 

11 

19 

7 

15 

18 

10 

16 

22 

12 

20 

24 

29 

21 

27 

23 

26 

28 

25 

17 

TW 

1 

2 

R.E.M. Leaving New York (Warner Bros.) 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

JOHN MELLENCAMP Walk Tall (Island /IDJMG) 

JAMIE CULLUM All At Sea (Verve /Universal) 

JOHN FOGERTY Deja Vu (All Over Again) (Bream Works /Gellen) 

CARBON LEAF Life Less Ordinary (Vanguard) 

FINGER ELEVEN One Thing (Wind-up) 

MARK KNOPFLER Boom, Like That (Warner Bros.) 

SCISSOR SISTERS Take Your Mama (Universal) 

CROSBY & NASH Lay Me Down (Sanctuary/SRG( 

KEANE Somewhere Only We Know (Interscopel 

12 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

OZOMATLI (Who Discovered) America? (Concord) 

MAROON 5 She Will Be Loved (Octane /J /RMG) 

15 NORAH JONES What Am I To You? (Blue Note /EMC) 

SNOW PATROL Run (A &M /lnterscopel 

U2 Vertigo (lnterscope) 

MODEST MOUSE Float On (Epic) 

19 FINN BROTHERS Won't Give In (Nettwerk) 

CAKE No Phone (Columbia) 

ELVIS COSTELLO Monkey To Man (lost Highway) 

RAY LAMONTAGNE Trouble (RCA/RMG) 

23 THRILLS Not For All The Love In The World (Virgin) 

311 Love Song (Volcano/Zombal 

25 CHRISTINE MCVIE Friend (Koch) 

STEVE EARLE The Revolution Starts Now (E-Squared /Artemis/ 

CHARLIE MARS Gather The Horses (112) 

LOW MILLIONS Eleanor (Manhattan /EMC) 

29 SARAH MCLACHLAN World On Fire (Arita /RMG) 

30 BODEANS If It Makes You (Zoe /Rounder) 

#1 MOST ADDED 
U2 Vertigo (lnterscope) 

#1 MOST INCREASED PLAYS 
U2 Vertigo (lnterscope) 

TOP 5 NEW & ACTIVE 
NEVILLE BROTHERS Ball Of Confusion (Back Porch, /Narada) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware/Columbia) 

SHERYL CROW Light In Your Eyes (A&M/Interscope) 

KILLERS Somehodv Told Mr 20and / /DJMG1 

TRIPLE A begins on Page 65. 
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erald Getz got into radio for the money. He 

began his career doing social work but 
discovered that he could make a lot more 

money selling radio. As President and CEO of 

Keymarket Communications, Getz oversees 
14 radio stations, all located within a one- 
hour drive of the company's Pittsburgh 
headquarters. 

Getting into the business: "I never 
listened to radio. We lived way up in the 
mountains of Pennsylvania, and we had no 

radio. The only way we got music was to go 

to a local soda shop where they had 45s that you could 
sample and buy. I got out of school and couldn't get a 

job. Back in the early '805 I was a social worker and 

psychology major. I sold all my guns and hunting and 
fishing gear to get enough money to go to Florida to find 
work. 

"I walked into a bar to have lunch, and there was a 

lady I knew from college sitting with a gentleman. He 

introduced himself as the new owner of a radio station in 
Jersey Shore, PA. My friend had just started selling for 

him. They put the station on the air around April 1981. 

This was around June. The man asked me to come down 
for an interview. I never thought rd be a salesperson, but 
I asked, 'What does it pay?' I was making $60 a week, and 
it was about to run out. He said, 3125 a week: I went for 

a couple of interviews, they liked me, and I started selling 
for them. That's how my radio career started, as an 
account executive in Jersey Shore, PA." 

Joining Keymarket 'The station I originally sold 

for was sold. I had become the GM; I worked my way up 

in two years. Kerby Confer owned a competing station 
that he had already sold. He was running Keymarket at 
the time. The people I used to work for worked for Kerby, 

Frank Bell and Curt Van Loon. They bought their own 

station, so I grew up with the same systems and same 

colture that Keymarket had, but I was not associated 
with them at that time. 

I then went to Ft. Smith, AR. We had a company, 

A.rdiophase 3roadcasting, and I was part owner and GM. 

After about 2 1/2 years we ran out of money. That's when 

Don Alt and Kerby bought the station, and that's how I 

got to Keymarket. They hired me to go to Harrisburg, 

then to Wilkes Barre to start the Wilkes Bane -Scranton 
cluster. I started as GM, and in 2000 I became President 

aid CEO." 

Mission of the company: "In a nutshell, you can 
still win by being local. We have local air talent 24/7, we 

show up at all the community events - the prize wheels, 
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the local fairs - we put our station vehicles in parades, 
we hand out station merchandise. We show a lot of 
appreciation for our local clients. Our mission is really to 
be local and to be loved, and we follow through with that 
promise." 

Long -term plans: "The long -range plan is to 
continue to grow when it makes sense financially. We'd 

like to continue to deliver numbers and grow the ratings 
and revenue to keep the partners and all my employees 
happy. Tn going on my fifth year, and I think we've 

added one new station per year. I'd like to keep growing 

the company around Pittsburgh. On the personal side, I'd 

like to get my two daughters through college before my 

radio career ends." 

Biggest challenge: "Were a small private company. 

We're up against a lot of multibillion -dollar conglomerates 
that control the concert business and the rep business. 
IYs really :lard for a little guy to exist. These are big 

battleships. The positive spin is that I feel like Tm in a 

speedboat. We can make local decisions. We can make 
decisions faster than the big companies, and we stay 
focused on the needs of local advertisers and listeners. If 

you look at the success of the Froggy Network here in 
Pittsburgh, we're only one share from knocking off the 
No. 1 Country station. It shows that a small private 
company with passion and a commitment to being local 

can still win." 

State of the industry: "There's a lack of leadership 
at these b:g companies when it comes to what's going on 
in local markets and how they're addressing them. Take 

the issue of commercial clutter. Everybody's cutting back 
on their inventory loads. Td like to find out where they 
went wrong to begin with. A lot of times they just hit 
those numbers, and there's a lot of short-term thinking. It 
devalues our medium. But I don't think consolidation has 
been completely bad for radio. In a lot of ways it has 
helped make our business more profitable." 

State of Country: "It's great. There's a reason why 

it's the No. 1 format in America. IYs basically the new Top 

40. With new artists like Big & Rich and Gretchen Wilson, 

the product is so contemporary. It's upbeat. It's drawing 
many new people who are tired of the old Top 40. Country 

concerts are outselling all the others. People you would 
never think would be Country listeners are Country 

listeners." 
Something about his company that might surprise 

our readers: "The dog- and -pony show we do, all the bells 

and whistles, would make P.T. Barnum very happy. We 

really throw a circus. We've got the sky boxes, the limos, 

the vans, the mascots, the handouts. When we go out into 
the community, we're second to none. We require our AEs 

to take spec spots out. We have effort reports. They are 

accountable. We have two production and two print 
departments. You can walk into my office with a problem 

or concern, and my door is open. I grew up doing radio 

that way, and I still believe in that system." 
Most'_nfluential individual: "My first three 

managers: Curt Van Loon, Tim Menowsky and Frank Bell. 

They taught me very early the value and fun of radio and 
how to do it right. Then Kerby Confer, Barry Drake and 
Donald Alt. They are the owners and managers I worked 

with later in my career who allowed me to achieve goals 

higher than anything I could ever dream of. They always 
trusted that I would return the investment. Every 

promise they made to me was honored. It's hard to 
believe that Tye worked for the same people my entire 
radio career, directly and indirectly. To this day I'm close 

to all of them. I've never lost a job and never been fired." 
Career highlight "One was building the Wilkes 

Bane- Scranton group into the finest cluster of stations 
anywhere in the United States. Throughout the '90s our 
CHR station, WKRZ, was a dominant No. 1. In '92 it was 

ranked the No. 1 CHR in the country in AQH and No. 16 

in AQH for all formats. That's the same time we launched 
the Froggy Country station [WGGY], and it's still one of 
the dominant stations there. We had one of the highest 
power ratios in the country. 

"Another highlight was introducing Keymarket to the 
Pittsburgh market. With the success of the Froggy 

Network, we're taking on all the big dogs. After four 
years we're within one share point of becoming the No. 1 

Country station in Pittsburgh, and we're already winning 
18 -34. Tm very proud of that and all the people who 

make it happen." 
Career disappointment: "Sometimes I wish I could 

deliver more to my partners, because I take it personally 
when we fall short or miss a goal. Tm here to deliver and 
to solve problems, not to give excuses. I don't blame 
failures on the wars or economic downtrends or on the 
fact that national business is down. IYs my job to get out 
there and make something happen. I feel I should do 

more for my partners and the people who give me the 
responsibility of delivering these things to them." 

Favorite radio format "Classic Rock, then Country." 
Favorite television show: "Law & Order, The 

Sopranos and Deadwood." 

Favorite song: "'Juke Box Hero' by Foreigner." 

Favorite movie: "Hoosiers." 

Favorite book: "For pleasure, George R.R. Martin, 

the Song of Fire and Ice series. For business, Riot Control 

by Col. Rex Applegate and Green Eggs and Ham and Oh, 

the Places You 'll Go by Dr. Seuss. They're good books on 

persistence and success." 
Favorite restaurant Any place that serves a great 

steak and a cold beer." 
Beverage of choice: "Miller Lite." 

Hobbies: "Fly fishing, hunting. I collect German 
nutcrackers, and Tm an outdoor decorating buff. For 

Halloween and Christmas I do over 100,000 lights. For 

Halloween my whole property is done in orange lights. At 

Christmas, it's done very tastefully. People come from all 

over to see it. I started with the kids, and it just kept 
growing year after year. Parents say they don't put their 
kids to bed until they come by and look at it. They leave 
me pies and gifts in my mailbox." 

E -malt address: "ggetz54 @aol.com." 

Advice for broadcasters: 'Tm not good at taking 
advice, so I don't give it. I wake up every day thinking 
about winning and how to grow the company. I have a 

responsibility to my partners and employees to deliver 
numbers and to do the job they hired me for. I just want 
to come to work every day with a fresh new idea to keep 
the folks happy. I wish people would have more passion, 
be local and just grow radio." 
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RADIO 
I IALL of FAME 
2004 INDUCTION GALA & BROADCAST 

Saturday, November 6, 2004 Chicago 

To order tickets or to support 
America's only Radio Hall of Fame, 

visit us on -line @ 

www.radiohof.org 
For Ad Book Sales, contact Gina Doyle at 312.396.0103 

Register 
to Win ! 

Two Round -trip Tickets 
Two Business Class tickets to any European 
destination served directly by American Airlines! 
courtesy of American Airlines 

50" HDTV Plasma Display 
Giant state -of -the -art 50" widescreen, 
high -definition display, only 4" thick. 
Courtesy of LG Electronics Corporation 
www.lge.com 

Individual Raffle Tickets 5 0 
Five Raffle Tickets $200 

AmericanAirlines 

LG 

Drawing is on November 6, 2004. Each prize will he raffled separately. Winner need not he 
present to win. For more information on these and other Radio Hall of Fame programs and 
events visit us at www.radiohoforg 

Travel must be completed by November 15, 2(X)5. Taxes are the responsibility of the winner. 
The amount of your contribution that is deductible for federal income tax purposes is limited 
to the excess of the amount of any money and the value of any other property contributed 
by you over the value of the goods or services provided by the MBC. The MBC's good faith 
estimate of the value of such goods and services provided for this event is $R".(X) per person. 

MALLOF FAME 

©Copyright 2004, Radio Hall of Fame 
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GREEN 

DAY 
a!erlcan 
idiot 

Alternative: 
#1 for Three 
consecutive weeks! 

Top 5 Callout 
everywhere! 

Active Rock: 

Top 10! 

...What More 
Do You 

WANT ? ? ?? 

#1 BILLBOARD 
TOP 200 DEBUT 

268,000 UNITS!!! 

IN STORES 

EVERYWHERE 
I IS TIII IR RFraiwit w i SO 

Green Day ringtopes always in stock at 

greenday.com 
ROB CAVALLO & GREEN CAY 

CHRI5 LORO-ALGE 

PAT MAGNARELLA, 
MOSAIC MEDIA GROUP 

t2004 Reprise Recorde A Warner MLSic Group Company. 
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