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Rhythmic, Urban Confess To Usher 
Usher lands his third No. 1 single at CHR /Rhythmic and 

Urban this year with 

"Confessions Part 2" 

(LaFace/Zomba). The 

song follows chart- 

toppers "Yeah" and 

"Burn" to the head of 

the class. Meanwhile. 

Usher also holds the 

No. 2 spot at 

Rhythmic and Urban. 
/lA0 /0 g 19fC0lIOs 
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JUNE 18, 2004 

Convention Agenda Complete! 
Next week the industry will gather in Los Angeles for 

R&R Convention 2004. The convention's official opening 

day is Thursday. 

June 24. and R&R 

readers may 

register online until 

the close of 

business on Friday. 

June 18. See the 

complete agenda 

on Pages 6 -7. 
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I N S I D E 

MAKE YOUR MARKETING WORK 
What type of marketing - TV. direct mail, 
telemarketing or outdoor - works best for 
building new cume and stretching time spent 
listening? Which demos respond to 
contesting, and which prizes work best? 
Read the surprising answers and interesting 
findings from a new Point- to- Point/Mercury 
Radio Research marketing study. Also in this 
week's Management/Marketing/Sales section 
is Miller, Kaplan. Arase & Co.'s report on the 
power -ratio rankings of 23 formats for 
radio's top five advertising categories. 

Pages 9 -11 

REMEMBERING REAGAN 
Last week. as the nation paused to bid 
farewell to Ronald Reagan. R &R News/Talk/ 
Sports Editor Al Peterson secured an 

exclusive interview with ABC News White 
House correspondent Ann Compton. Read 

her fascinating remembrances of Reagan 

and her thoughts on the emotional tributes 
following his death. 
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R &R Convention '04 
To Open Next Week 
Agenda complete, performances added 

Jefferson -Pilot Radio Divi- 
sion President/CEO Clarke 
Brown and NAB Exec. VP/ 
Radio John David will join 
R &R Publisher /CEO Erica 
Farber for the State of the 
Radio Industry session at 
R &R Convention 2004, 
which opens Thursday. June 
24. at the Beverly Hilton 
Hotel in Los Angeles. 

Brown and David will 
speak alongside previously 
announced panelists Infin- 
ity Radio President Joel Hol- 
lander and Radio One COO 
Mary Catherine Sneed on 
Friday, June 25. at 10am. 
This year's hot -button topic - what comprises broad- 
cast indecency - will be the 
session's principal discus- 
sion item. 

Additional entertainment 
events have been added to 
the Convention 2004 agenda. 

Brown David 

On June 25. from 1 -3pm, the 
CHR/Rhythmic format will 
gather at the Beverly Hil- 
ton's Palm Court Pool for 
"The Big Margarita." a spe- 
cial format luncheon spon- 
sored by Interscope /Geffen/ 
A &M, Universal Records, 
TVT Records. VP Records 
and Upstairs Records. Dur- 
ing lunch. KPWR/I.os Ange- 
les mixers will present to- 
day's hottest music. 

CONVENTION fee Page 12 

Pastor Presides 
Over WMVP & 
WZZN /Chicago 

hales th alM 
MR Root Edgar - - -- 

odlcorn 

Jim Pastor has been named 
President/GM of ABC Radio's 
Sports WMVP and Active 
Rock WZZN in Chicago. He 
had been VP /Sales & Market- 
ing for ABC's Radio Disney 
format since 2000. 

The appointment comes as 
all four ABC -owned radio sta- 
tions in Chicago. including 
News/Talk WLS and Radio 
Disney WRDZ, undergo man- 
agement restructuring. Last 
week Zemira Jones resigned as 
President/GM of WLS. WRDZ 
& WZZN to take a new posi- 
tion with an undisclosed com- 
pany, and Bob Snyder exited as 

Station Manager of WMVP. 
ABC Group President Mitch 
Dolan is overseeing WI.S & 
WRDZ until a replacement is 
named. 

PASTOR see Pala 21 

JUNE 18, 2004 
Walk Elevated To Columbia Records 
Group EVP /Creative Mktg. & Promo 
N Feat Curate 
htaR Musc Editor 
hnrrewaraaoaxInc Res com 

Charlie Walk has been upped to Exec. VI" 
Creative Marketing & Promotion for Colombia 
Records Group. Walk, wino is based in New York 
and reports to CRG President Will Botwin. joined 
Columbia Records in 1990 as Northeast Regional 

"and was named CRG Exec. VP /Promotion in 
2000. 

In his newly expanded executive position as 
head of creative marketing. Walk will implement 
new directions in strategic marketing and open 
up new avenues in nontraditional marketing. He will work closely 
with Columbia's senior -level executive staff in coordinating all 
levels of strategic planning. including licensing and partnering 
with other corporate agencies. As head of promotion. Walk will 
continue to supervise and direct all aspects of radio and side) pro- 
motion, at all formats, for CRG. 

''C'harlie Walk is ideally suited to take on the 'big picture' re- 
sponsibilities of creative marketing and to generate the overall syn- 
ergy this position requires," said Botwin. As one of the sharpest 

WALK See Page 21 

Walk 

Clear Channel Pays $1.75 Million 
To Settle Indecency Complaints 
h Jae Howard 
14&R WashnQtai Genie 
,rtowndrraAorMrecords com 

In one fell swoop. ('lear 
Cluanel on June 9 settled all of 
the pending indecency com- 
plaints its radio stations were fac- 
ing by entering into a consent 
decree with the FCC under 
which Clear Channel admitted 
that some of the broadcasts in 
question did violate the FC( "s 
indecency rules. The consent 
decree requires the company to 
pay S1.75 million to settle all of 
the complaints, effectively wip- 
ing Clear C'hannel's slate clean 
when it comes to indecency in- 
vestigations at the commission. 

Included in the settlement is 
the 5495.000 fine the FCC im- 

Inside Country's Co- Chaired 
Powerhouse 
Lewis & Stroud: The first interview since 
the UMG /DreamWorks merger 
Iola MINNa Clink Ay 
RIM ratsrb Mme 
adrwdnd.artaorn. 
-4-- andlostuRiiminkam 

Just over one month ago 
Universal Music Group 
merged DreamWorkslNash- 
ville with its Mercury and 
M('A Country imprints. At 
that time Universal Music 
Group/Nashville Chairman 
Lake Lewis and Dream - 
Works principal executive 
James Stroud were named 
co -Chairs for the trio of la- 
bels. The two recently sat 
down for this exclusive inter- 
view, their first ever as 

UMG/Nashville co- Chairs. 

R&R: When UniversalJiJ1v 
pet-hazed DrearnWorks in the 
spring. was some kind of 
meeker between the two Nash- 
ville labels inevitable? 

Latvia Stroud 

LL: A lot of people sup- 
posed that was true. but inter- 
nally it was never discussed - on either side, I think. We 
didn't know it was going to 
happen until about three 
weeks before it officially went 
down. It probably made sense 
to everybody. if they thought 
about it. before it happened. 
James and I had talked a couple 

SOS Page 41 

"We didn't agree that all 
the complaints were 
legally indecent, but 

some clearly crossed the 
line, and for those we 

have taken full 
responsibility." 
- Andrew twin 

posed against six of the com- 
pany's Florida stations over a 

Howard Stern broadcast, a 

penalty that contributed to Clear 
Channel's decision to yank 
Stern from its airwaves. The 
settlement also covers a $247,000 
tine the company was facing 

CLEAR CHANNEL See Page 13 

Peterson PD At 
WUSN /Chicago 

KSKS /Fresno I'D afternoon 
driver Mike Peterson has been 
named PD of In- 
finity Country 
sister WUSN (US 
99.5)/Chiea>to. 
Ile will start 
June 28 and suc- 
ceed Tom Rivers, 
who died in 
March. 

"We are so ex- 
cited to have 
America's best Country pro- 
grammer now in Chicago at 
our very own US 99.5," WMJK 
& WUSN /Chicago VP /GM 
Dave Robbins said. "It was an 
incredible process. but it was 
Mike who stood out head and 
shoulders above the field. Ile 
will be a tremendous asset to 
the station in the future." 

Peterson said. "I'm abso- 
lutely thrilled to join Dave 
Robbins and his talented team 
at WUSN. The opportunity to 

PETERSON fee Page 12 

Pharaon 

Coming next week: 10 Years of Tim McGraw! 
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Fritts Signs New NAB Deal 
Agreement precedes board meeting, NABEF summit 

01 Jim Mimi 
p Wnhn qMn &peao 
/pucvact 6an07cads corn 

Just days before the 

NAB's board of directors 
was gearing up for a two - 
day meeting in Washing- 
ton. DC, word hit the street 

that NAB President /CEO 
Eddie Fritts had reached 

an agreement to stay on 

until at least late next year 

while the board conducts a search 

for his eventual replacement. 

News of the new contract put to 

rest - at least partially - reports 

that Fritts and Joint Board Chairman 

F1tb 

Phil Lombardo sparred dur- 
ing the NAB Convention in 

April over Fritts' future with 
the group. a charge Lombar- 

do has denied. 

The new contract. which 

Fritts signed June I I, will 
keep him as President/ 
CEO of the association 
through April 2006, after 
which he will stay on as a 

consultant through April 2008. 

However, sources familiar with the 

negotiations told R &R that the con- 

tract contains a clause that stipulates 

NAB See Page 21 

Banks Becomes PD For KZPS/Dallas 
Former WARW Washington PD 

Christie Basks has been named to 

a similar post at Clear C'hannel's 
Classic Rock KZPS/Dallas. effective 

June 24. She will replace Max 
Dugan. who -now programs Infin- 
ity's WARW. 

A 20 -plus -year radio veteran. 

Banks got her start at WBZZ (8941/ 

Pittsburgh. She later took on -air po- 

sitions at WIITQ /Orlando and 

WSHE /Miami and served as Asst. 

PD of WMGK /Philadelphia and 

PD of KPLN /San Diego. Banks 

transferred from KPLN to WARW 

two years ago. 

"From the moment I started ask- 

ing around about potential new 

programmers for K /PS, it was 

amazing how mare people had 

Christie right at the top of their rec- 

ommendation list," said Clear 
Channel /Dallas VP /Programming 
& Operations John Roberts. to 
whom Banks will repon. 

She shares IMarket Manager & 
Regional VP /DallasI Brenda Adri- 
ance's and my philosophical vision 
for the Classic Rock format; lives, 

eats and breathes great radio; and 

has the passion. energy and skills 
we need to help take KZPS back up 

to the great numbers it used to 
have. Fm very excited to have 

Christie join our Clear Channel/ 
Dallas team." 

BoDean Moves To CC /Cincy Duo 
He's named OM for WKFS & WVMX, PD at Kiss FM 

Tommy BoDean. PD of 
Clear Channel (IIR l'op 
WZEE /Madison, has been 

tapped as OM for the com- 

pany's CHR/Pop WKFS 
(107.1 Kiss FM) and Hot 

AC WVMX (Mix 91.1) in 

Cincinnati. effective July 
12. He'll also take PD du- 

ties at Kiss. replacing Don- 

na DeCoster. who exited 
last month. 

BoDean spent almost 10 years at 

WZEE, having joined as MD /night 
personality in 1995. He'd been with 

the station since then. with the ex- 

ception of a four -month stint at 

WKXJ /Chattanooga, TN in 2000. 

Bo Doan 

"Cincinnati is an awe- 

some little town. and I'm 
looking forward to going 
and kicking some ass." 

BoDean told R &R. This is 

a classic job. It's been a 

great run here Din Madi- 
son/. and its kind of sad 

to see it in the rearview 
mirror. but the horizon is 

so nice. There comes a 

time in every man's life 
where he must ... and this is my 
'must.' We'll go see if we can con- 

quer a little bit with some great 
stations in Cincinnati and some 
great staff, and I'm really looking 
forward to it." 

KWIE /Riverside Ups Perez To OM 
Joe Perez has been promoted to 

OM for Styles Media CHR/Rhyth- 
mie KWIE /Riverside. Peru. who 

also continues as the station's Pro- 

motions Director. took on the addi- 
tional duties following last week's 

departure of PD /morning co -host 
Picazzo Stevens. 

"1 am very grateful and excited 
about my new rok here at KWIE," 
said Perez. who worked in a vari- 
ety of promotions -department posi- 

lions during his seven years at 

KKBT /Los Angeles before joining 
KWIE. "1 intend to give my all in 

elevating this station to the next 
level and look forward to working 
with some of the most talented 

people I have ever met." 
Midday personality Chris Lbos 

adds MD responsibilities. He and 

Perez will work closely with station 

consultant Anthony Acampora. 
PENEE Sea Pap 12 
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Ray Charles, `Genius Of Soul' 
III lean Gamma 
RiR Mupc Edeor 
larnwhaao.a.cws corn 

Ray Charles. the soul music 
pioneer whose career spanned 

six decades. died June 10 at his 

Beverly Hills. CA home of liver 
disease. Ile was 73. 

Blind by the age of 7 and an 

orphan by 15. Charles studied 
composition and learned to play 

piano, clarinet. alto sax. trumpet 

and organ. as well as how to 
write music in Braille. at St. Au- 
gustine School for the Deaf and 

the Blind in Gainesville. Ile 
worked as a musician in Florida 

before using his savings to move 

to Seattle in 1947 and scored his 

first top 10 R &B hit - "Baby, 
Let Me Hold Your Hand" -- in 

1951. 

It was at Atlantic Records that 

Charles really found his voice as 

a musician. with his 1955 R &B 
hit "I Got a Woman" proving to 

be a pivotal moment in his ca- 
reer. He enjoyed a string of R&B 

Charles 

hits through the '50s. including 
"This Little Girl of Mine," 
"Drown in My Own Tears," 
"The Right Time" and more. Ile 
earned his first top 10 pop hit 
with "What'd I Say." 

Charles left Atlantic at the 

close of the '50s for a deal with 
ABC. where he scored early '60s 

hits with "Unchain My Heart" 
and "Hit the Road Jack." In 1962 

Charles stunned everyone with 
"I Can't Stop Loving You," 
which topped the Country & 

COKES SP Pap 12 

Dobrusin Leads Radio One /Detroit 
Archer adds Station Mgr. duties for three stations 

Carol Lawrence Dobrusi has 

officially been promoted from Di- 
rector /Sales to VP /(iM for Radio 
One's Detroit cluster. which com- 
prises Gospel WCHB. Urban AC 
WDMK and Urban WDTJ. She has 

been serving as interim GM since 

Tamara Knechtel exited in April. 
Dobrusin joined the company 

more than five years ago after hold- 

ing such posts as NSM for CBS /In- 
fiinily. VP /Regional Manager for 
Westinghouse /Group W; and AE 
for Greater Media. Major Market 
Radio and Knight Quality Stations. 

She reports to Radio One COO 
Mary Catherine Sneed. 

Concurrently. Radio One /Detroit 
NSM Dennis Archer Jr. has added 

Station Manager duties Iìr the clus- 

ter. Before joining Radio One four 
years ago. Archer spent six years as 

Director /Business Development for 
Graimark Realty Advisors. He re- 
ports to Dobrusin. 

"With the rate at which Radio 
One is growing, we recognize a 

need to propel some of our best tal- 
ent to the forefront to help us keep 

up with the momentum we are ex- 
periencing," Sneed said. "Carol has 

an outstanding track record and is 

one of the most highly regarded 
and effective managers at Radio 
One. Under her leadership. our De- 

troit stations have shown significant 

growth in revenue year after year. 

"Also. Dennis has been very in- 

strumental to the success of our De- 

troit properties and thus was a 

natural for the position of Station 
Manager. I feel that they are both 
uniquely qualified to excel in their 
new positions." 

sew 

Marshall Rises To River /Boston PD 
Northeast Broadcasting's 

Triple A WXRV (92.5 The 
River)/Bostoa has elevated 

Dama Marshall to PD.She 
replaces Nicole Sandler, 
who exited the station in 

April to form a consultancy. 

For the past four years 
Marshall has been MD and 

host of the station's eclectic 

nighttime show. Acoustic Af- 
ter Hours. Before landing on the 

Boston dial, she worked at Tripk A 

WEBK/Killington, VT. 

"I'm very happy about this op- 

IilarslraM 

portunity," Marshall said. 

"We have a wonderful 
group of people here at 

The River. I look at this po- 

sition as one of leading 
with a very competent and 

loyal team of radio profes- 

sionals. We are very ex- 
cited about the future of 
The River and proud to be 

a part of the Tripk A radio 

community. Boston is a very chal- 
lenging market. and I look forward 

to facing those challenges and to 
forwarding the success of WXRV." 

Jume 111. 2004 Rill 3 
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Keeney Heads 
O &Os For All 
Comedy Radio 

Steve Keeley has been named 
VP /Owned & Operated Stations 
for All Comedy 
Radio. Keeney will 
open ACR's O &O 
group office in 

Denver and over- 
see the company's 
O &Os, which cur- 
rently comprise 
KPHX /Phoenix 
and KCKN /Kan- Keeney 

sas City. both airing the 24,7 Com- 

edy format. 

Keeney. who had announced his 

retirement from radio three months 

ago, was most recently Sr. VP /Mar- 

ket Manager for Infinity's Denver 
cluster and before that worked with 
KINK -FM/Portland, OR. He has also 

worked as VP /GM of KNOW -AM & 
FM, KIMN and KYGO in Denver. 

"We have created a terrific busi- 

ness driving revenues in major 
markets with single -station opera- 

tions using our compelling and 

unique format," said ACR CEO/co- 

founder Michael O'Shea. "All Com- 

edy Radio has more major- market 

acquisition announcements to make 

soon. and I am delighted to have 

such a talented and respected radio 
leader as Steve Keeney guiding our 

O&O managers to revenue success. 

KEIY An Page 12 
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Analyst: Radio Investors 
Must Redefine Success 
Says niche broadcasters set for growth 

Sis NNW 

COT 

Merrill Lynch analyst Marc Nabi said in a report issued 

June 9 that the use of audience share as an indicator of a ra- 
dio station's health may no longer be effective in an indus- 
try he believes is reaching maturity. He suggested that total 
ratings figures could provide investors with better data about 

a radio company's stable of stations. 
today the majority of radio in- revenue growth driven solely by 

(gross domestic products and infla- 
tionary growth. We think those com- 

panies that are most successful at 

retaining audience levels will be abk 
to trade at a premium." 

As for which companies are 

poised for growth. Nabi believes 
Hispanic - and Urban- focused 
broadcasters stand the best chance. 

vestors use 121 share data only," 
Nabi said. "We believe that compa- 

nies that maintain or grow their au- 

dience -- whether through demo- 
graphic evolution or program and 

strategy changes - will have the 

most success at growing revenue 
ahead of the industry. The other 
companies will be left behind with 

because radio is evolving from the 

growth industry that it was in the 

'90s. "Secular changes mean inves- 

tors need to be more selective in their 

stock picks as radio moves from a 

growth business to a mature sector." 

he said. 

After noting that. with new tech- 

nologies. radio faces more competi- 

tion than ever for the I8 -34 age 

group. Nabi said. "Broadcast groups 

within a niche provide more diverse 

programming that is uniquely de- 

sired by the target audience. There- 

fore, their target audience is not 

tempted to look elsewhere for what 

they want." 

Cox, XM Highlight Last Day 
Of DB Conference 
r 

ox Radio Exec. VP /COO Marc Morgan said on the final 
day of the June 7 -9 Deutsche Rank media conference that 
while much is being made of the current weakness in radio 
advertising, he believes advertiser skittishness may also be 

affecting the TV industry. 
"I don't know where television 

rates are. but I'm not seeing any 

signs that their rates are going 
through the roof," Morgan said. "Po- 
litical advertising is coming a lot 

earlier than it has before. and it's 
really saving them for the year. 
really don't know that if political 
weren't there. they wouldn't be suf- 

fering the same kinds of starts, stops 

and bursts that we're going 
through." 

Morgan called on the radio indus- 

try to navigate through the current 
challenging environment by adopt- 

ing the right business practices. Ile 
said. "I think it is incumbent upon 

all of the big radio companies. and 

all radio companies. to be responsi- 

ble in terms of inventory loads. 

"1 think the pricing issue is a huge 

issue in radio because it really does 

speak to radio's getting full value for 

the medium itself. The essence of 

that is all about getting a Nigger piece 

of the advertising pie. and its all 
about what radio companies. radio 
stations and the RAB have to do." 

On the satellite -radio front. XM 
Satellite Radio CFO Joe Eutencuer 

told investors that his company's 
service is making inroads in luring 
female customers. Ile explained that 

while early adopters tended to be 

male. the gender split for new XM 
subscribers is now just about even. 

Euteneuer attributed the shill to 

the fact that only aftemtarket receiv- 

ers were sold in XM's earliest days. 

Those receivers are most attractive 

to young males, but now the growth 

CONFERENCE See Page 8 

' BUSINESS BRIEFS 
Ward Named Univision Radio VP/CFO 

Timothy Ward has been named VPrCFO for Univision Radio He 

was promoted from VP/Treasurer, a post he assumed in Janu- 
ary 2000 while working for Univision predecessor Hispanic Broad- 
casting Corp. Before that Ward held financial management positions 
with AMFM Inc. 

DOB Chicago Wins Radio -Mercury Grand Prize 
DOB Chicago took its third S100.000 grand pnze at the Radio- 

Mercury Awards last week with its "Genius/Mr. Way Too Much 

Cologne Wearer' spot for Anheuser -Busch's Bud Light brand KHTR 

& KQQQ/Pullman. WA took the $5.000 award in the Station -Pro- 

duced category with a spot written and produced by Rod Schwartz 
for Keeney Bros. Music Center. Bert Bardis. meanwhile. was hon- 

ored with the Radio- Mercury Awards' 2004 Lifetime Achievement 
Award in recognition of his impact on radio advertising creative. 

Beasley Buys Two In North Carolina 
Beasley Broadcast Group has agreed to purchase Oldies si- 

mulcast WBLA -AM 8. WGQR -FM /Elizabethtown. NC from 
Sound Business of Elizabethtown for $850.000. The acquisitign 
will fill a gap between Beasley's existing six -station clusters in nearby 
Fayetteville and Greenville, NC. Current WBLA & WGQR President/ 
GM Lee Hauser will remain, and no format change is expected. 
Beasley Chairman/CEO George Beasley said. "We have always 
been bullish about the economy in North Carolina, and the purchase 

of these two heritage stations is a good opportunity to enhance our 
profile with listeners and advertisers in this vibrant region." The com- 
pany expects to close the deal by year's end. 

XM Tops 2 Million Subscribers 
XM Satellite Radio this month topped 2 million subscribers. The 

satcaster reached the 1 million mark in October 2003, and XM 

President/CEO Hugh Panero said. it took us almost two years to 

reach 1 million subscribers, and only eight months to double that 
figure. Our rapid growth in both the retail and automotive markets 
puts us on our path to reach 20 million subscribers by 2010 " 

Brady To Become Sirius Spokesman 
Two-time Super Bowl MVP quarterback with the New England Pa- 

triots Tom Brady has signed on to promote Sirius Satellite 
Radios lineup of NFL programming and play -by -play coverage. 
Brady will appear in a nationwide TV campaign this summer and 
fall to promote the satcaster's NFL Sunday Drive program and Sirius 
NFL Radio. a channel devoted to NFL programming. 

Emmis Sets Earnings Release Date 
Emmis Communications 'will issue financial results for its 

fiscal Q1 2005 on Wednesday. June 30, and will host a confer- 

ence call to discuss the results at 9am ET that day. Emmis Chair- 
man/CEO Jeff Smulyan and Exec. VP /CFO Walter Berger will host 

the call, which will be available on the company's website, 
www.emmis.com. Emmis will hold its annual shareholders' meet- 
ing on the same day at corporate headquarters in Indianapolis. 

Continued on Page 8 

Don't Be Left Out! 
Make sure your company is listed in the industry's phonebook: the R &R 

Directory. The next printed edition is published October 2004. The online 
edition is updated every week! 

New Listings: Go to radioandrecords. com, click on `Tk Directory" 
and then click on `Submit 1N Cagy." 
Current Listings: Verification forms have already been sent to 

companies with listings in the R &R Directory. 

Editorial Closing: JUNE 30 
Questions: Contact Ted Kozlowski: (310)788 -1627 or tkozlowskidoradloandrecords. com 
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If You're Not On The Bus, You're Under It! 
Short Bus Radio is the ultimate station imaging tool! 

JJ J 

NASNVIIL[ L ROCK STATION 

"Terrific 
93.9 KZLA 

"Sizzles" "Easy" y 

jasia 
1 

e 105.1 Fm 

"-fi-Je rIJe JEIL' rJJ 'Tremendous" 

rOUNG COUNTRY 

' Fabulous" 

Awesome 

KKCS i : FM -- 
"Great" 

.-7_I ' 
*'Innovative" 

J 
Créative" Everything" 

WILOhtJø 
the neuf music lender 

Amazing" 

TM CENTURY Contact us for further details at: 
972.406.6800 or TMCI @TMCentury.com 
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Don't Miss The One Great Industry Event Of The Year! 

Beverly Hills. California 

CM?: T n'SS 

RADIO: 
ST TE OF THE INDUSTRY 

CLARKS BROWN 
Altman-PIlot 

Comawsiatioss 

JOHN DAVID 
NAB 

qui 
WEDNESDAY, JUNE 23, 2004 

12-6pm 
REGISTRATION OPEN 

5:30 -8pm 
AWRT 2004 RADIO GENII AWARDS 

THURSDAY, JUNE 24, 2004 J 

JOEL HOLLANDER MARY CATHERINE 
Infinity Radio SNEED 

RaC a Ore 

f (l'; 

LIFE SKILLS 
FOR THE 

21st CENTURY 

11 am -1 pm 
DIGITAL MEDIA 
Know Your Competition: 
The Webcasting Panel 

11am -5pm 
JACOBS MEDIA ROCK SUMMIT 

C W. METCALF 

PERFORMANCES BY: 

AB ENAA RHIAN BENSON 

Fitivr? 
I 4*. 

KATRINA CARLSON DRESDEN DOLLS 

rr4 
DADEER 

TEARS FOR FEARS 

RICK SPRINGFIELD 

Z 
TEMMORA 

130- 2:45pm 
MARKETING 
Half My Marketing Works...Now I Know Which 
Half! How Marketing Influences Listeners, The 
Nationwide Study. All New For 2004. 
Presented by Point-To-Point/Mercury Radio Research 

2 -3pm 
PROMOTIONS 
Supercharging Live Events For Programming 
And Sales. 
Presented by Whiz Sang Productions, Pro Events and 

The Event Group 

2-4pm 
AC/HOT AC 

Survivor Rate -A- Record' 
Sponsored by Gourer Records 
Performance by Rick Springfield 

3 -5pm 
CAREER COUNSELING 

Managing Change In The Radio 
Workplace 
Personality Branding 
Career Mentoring By Radio's Most 
Influential Women' 
Executive Recruiting with Brad Marks 
International 

4-Spm 
GENERAL SESSION: 
C.W. Metcalf 

6-8pm 
OPENING COCKTAIL PARTY 
Silent Auction: TJ Martell Foundation 

T.J. Martell Foundatién 
Lift Cam tad AIDS liard 

FRIDAY, JUNE 25, 2004 

9-10am 
ARBITRON 
Just How Sticky Is Your Music? 

10 -11am 
GENERAL SESSION 
Radio: State Of The Industry 

11 am -12:1 Spm 
MARKETING 
Half My Marketing Works... Now I Know Which 
Half! How Marketing Influences Listeners, The 
Nationwide Study. All New For 2004. 
Presented by Point-To-Point/Mercury Radio Research 

1 1 am-1 pm CONCURRENT SESSIONS 

AC/HOT AC 

How To Pick Up Women 
Sponsored by Nkunim Recordings 
Performance by Abenaa 

ALTERNATIVE 
Anatomy Of A Music Meeting 
Sponsored by Ft Records 
Performance by Dresden Dolls 

PROGRAMMING AND MARKETING 
Maximize Your Return On Investment 
In Programming And Marketing 
Presented by ROI Media Solutions/Rose O'NeIM Inc. 

RHYTHMIC 
Dontay's Radio Idol 

TEXT MESSAGING 
Radio Friendly Text Messaging 
Presented by RCS 

1 -3pm 
RHYTHMIC LUNCH: 
THE BIG MARGARITA 
Sponsored By Interscope /Geffeen /A&M Records,TVT 
Records, Universal Records, Upstairs Records 

1:30pm 
AC 
Kataphonic Records Boat Bash 

Performance By Katrina Carbon 

A,brrd,.qwamw 
Aaaarri.Aaemb.Inc 

lft.Aw,mrY.lwMn m.. 
.a de* ...c... 
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FRIDAY, JUNE 25, 2004 (continued) 

3 -5pm CONCURRENT SESSIONS 

CHR 

Dude, Where's My Format? 
Sponsored by Nkunim Recordings 
Performance by Abenaa 

ROCK/ACTIVE ROCK 
Rate -A- Record*, Rate -A -Wine 

SMOOTH JAZZ 
Showdown At The Smooth Jazz Corral 
Sponsored by United Stations Radio Networks 

URBAN AC /URBAN 
Part 1 : Urban Radio On The Verge 
Part 2 : Urban AC: Is It Time For Hip -Hop? 
Sponsored by Triple P Records and 

Nkunim Recordings 

Performance by Qadeer and Abenaa 

5 -6pm 
DKG MUSIC PRESENTS RHIAN BENSON 

6 -8pm 
R &R INDUSTRY ACHIEVEMENT AWARDS 
CEREMONY 
Sponsored by L.E.G. Records 
Perbnnance by Temmora 

8 -10pm 
R &R AND LAWMAN PROMOTIONS 
RHYTHMIC JAM 

1L A W M A NI 
P R O M O T I O N S 

9:30pm 
AC /HOT AC OFFSITE SHOWCASE 

Sponsored by Universal Music Entertainment and C05 
Performance by Tears For Fears 

10pm 
SMOOTH JAZZ 
CHILL WITH CHRIS BOTTI 
sponsored by Rendezvous Entertainment 
ana Crystal Media Networks 

10pm 
RHYTHMIC OFFSITE LUAU 
sponsored by Skam Artist/Latrum Ent. 

SATURDAY, JUNE 26, 2004 

1 -3pm 
SMOOTH JAZZ 
It's Still The Revenue! 

Sponsored by Broadcast Architecture 
Performance by Abenaa, Nkunim Recordings Artist 

L1L LiLil 

LLt_``.1- WM!, 'l"l! 

® information: ® registration fees 
ONLINE registration at 

www.radioandrecords.com 
FAX this torm to (310) 203 -8450 

: HOTLINE: (310) 788 -1696 
MAIL to 
R&R CONVENTION 2004 
PO BOX 515408 
Los Angeles, CA 

90051 -670 

e mailing address: 

Tee 

Cr Lem/Ceeer Maw 

Ti1 

/ SPECIAL " 
"ON THE BEACH" 

OR STUDENT RATE: 
$150 

t you've recently IoM your sal n 
the radio or record waluel lee, or you 

are a student. please until us al 
con,snbons di rile sedwpol0e.eaat 

o later than Juts 1e. 2004 lo 
request Mrs special rey. Eltipity 

\for this rate's at R &R's d.saeton 
.re net be meats* on ace. / 

uIEMTM110N FEE ..slake sron lo seniors optAW party and ,o.p.a1.. a.erns 

o 
o 
o 3 OR MORE MAY 29 . JUNE le. 2004 4425 EACH 

o SINGLE MAY 29. JUNE 18. 2004 s4s0 EACH 

o EXTRA THURSDAY COCKTAIL TICKETS WS EACH 

o ON -SITE REGISTRATION AFTER JUNE te. 2004 $550 EACH 

steer tip 

F artis 

AN 3 Attendee Names Must Be Submmed Together 

®method of payment: 

Amount Enrlo.ee S 

vela M.er2.dC AMEI,c Peco.erO Cr-.AO 

&m. N.rwr E,O Da 

heel c.wr.r II.r 
c..rw.r syr. 
cANCtLLATgN POLICY: Al uqw be e,Emad Y, wne,d 
A hM refund e f100 00 brr,rrr.Ne M w be mewed M, come/eon 

d rrolNCaor, spa.d on a Wore Way l4.1004 c.eeMbrr rcwwd 
b.rww, teey 10411. ION we W eeßd to a e150.01) adnrullrw w 
No rarc a b Neese á canoMöa Mae Eyy 211. 700s n ta ro shown 

Tell them it's the 
Radio & Records Convention. 
Please do not call R &R for hotel reservations. 
Thank you. 

: To confirm your reservation. your arrival must be 
guaranteed by charging two nights deposit to a mapr 
credit card. or you may send payment by mail. 

: Deposits will be refunded only it reservation is 

cancelled by June 4, 2004. 
Reservations requested after June 4, 2004 or after 
the room block has been filled are subject to availability 
and may not be available at the convention rate : Check in times 3:00 pm: check out tin noon 

Mailing AThev ilttotel 
76 'Nils v Be I Hi CA 90210 

Type Of ROOM 

SINGLE/DOUBLE 

CABANA ROOMS 

JR. SUITES 

For R IOrease call: 

285- or 1-800-HILTONS 
www.beverlyhills.hilton.com 

(Group Code: RRC) 
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Continued from Page 4 

BUS/NESS BRIEFS 

Study: News Audiences Increasingly Polarized 
Anewly released study conducted by the Washington. DG.based Pew Research Center for the People 
and the Press found that news audiences are becoming increasingly polarized politically. The bien- 

nial survey of news consumption found the split growing although the public's news habits have been 
generally stable over the last couple of years. The nationwide poll of 3,000 adults, conducted April 19- 

May 12. found that the audiences for Rush Limbaugh's radio show and Bill O'Reilly's TV program remain 
overwhelmingly conservative and Republican. By contrast. audiences for some other news sources - 
most notably NPR. the PBS NewsHour and magazines like the New Yorker, Atlantic and Harper's - lean. 
though less markedly, liberal and Democratic. View the complete study at http://people-press.org. 

Interep: Sports Radio Audience Outpaces National Averages 
Independent ad sales and marketing firm Interep reported last week that the Sports Talk format's audi- 

ence continues to outpace the general population in both education and income. Interep reported that 
there are now 429 Sports stations nationwide, up from 251 just five years ago. and that Sports Talkers 
now appear in 48 of the nation's top 50 markets. Other highlights of the study: Sports Talk listeners are 
56% more likely than the average adult to hold a professional position. and they're 68% more likely to 
work in upper management. 

Zeo Inks Rep Deal With True Measure 
Denver -based Zeo Radio Networks has signed a long -term agreement with New York's True Measure 

to rep national advertising for Zeó s syndicated radio shows. The partnership goes a long way toward 
our mission of providing the advertising community with exceptional values in network radio with a high 
degree of accountability," True Measure President Glenn Felty said. Zeo President Scott Thomas said. 
"True Measure is a fantastic company with an amazing outlook - the best partner we could have hoped 
to find." 

Clinton To Participate In Infinity Connect Town Hall 
Infinity and AOL will present former President Bill Clinton in an hourlong interactive Connect Town Hall 
session, set to air June 24 at 6pm ET on Infinity-owned News and News/Talk stations nationwide and 

on AOL and AOL for Broadband (which will also offer live streaming video). CBS News' Harry Smith will 
moderate the event. Clinton recently completed work on his memoir. My Lille. and Infinity stations will broad- 
cast select excerpts from the book, read by Clinton, starting June 18. The audio excerpts and other spe- 
cial content will also be available online to AOL members. 

Conference 
Continued from Page 4 

of factory- and dealer -installation 
contracts with such automakers as 

(ìM and Honda is helping XM at- 

tract more female customers. lie 
added that the company is on pace 

to exceed its year -end goal of 2.8 

million subscribers. 

Could Index Endanger 
Ownership Rules? 

The "diversity index" the 

mathematical formula the FC(' de- 

vised to craft some of its June 2003 

media -ownership rules - could 
lead the U.S. Circuit Court in Phila- 

deiphia to either remand or vacate 

the rules. iflhe predictions of two 
attorneys who spoke at the Deut- 
sche Bank conference are on target. 

Dickstein. Shapiro, Morin & 
Oshinsky attorney Lew Paper not- 
ed that the three -judge panel's in- 
tense scrutiny of the index during a 

February hearing could indicate that 

the court has no faith in the formu- 
la. Ile added, however. "There is 

some level of arbitrariness. A lot of 
it depends on how much discretion 
the court is willing to yield to the 
FCC]." LIN TV General Counsel 
Greg Schmidt said the court could 

uphold some of the rules based on 

the index. even if it vacates the in- 

dex itself. 

Schmidt also said he wishes the 

Philadelphia court had never taken 

the case: He believes it should have 

been sent to the DC Circuit, which 
has handled FCC cases before. 
"These guys have otherwise boring 
lives;' Schmidt said of the Philadel- 

phia judges. "That's exactly why this 

happened. It's a very high -profile 
case " Ile and Paper both believe the 

court will likely issue a decision this 

summer. - Joe Howard 

TRANSACTIONS AT A GLANCE 
Il! tran.yuction information provided hr 

Bit \ .tIE!)! 1 .leceu Peu. Chantilly. I:1. 
WFFN- FMICordova (Birmingham), AL Undisclosed 
WFMH- AM/Cullman and WFMH- FMMolly Pond, AL 
$2.45 million 
KSBC- FM/Hot Springs. AR 51 2 million 
WMYR- AM/Ft. Myers (Ft. Myers -Naples -Marco Island) 
$1.5 million 
WMLB- AM/East Point (Atlanta), GA Undisclosed 
WRMS- AMNBeardstown. IL $23.189 
KSCO- FMISilver City, NM $325,000 
WREV- AM/Reidsville, NC $125.000 

, OK $766.666 
KNED -A M/MCAIeater, OK $222.223 
KT/AC-AM a , OK $444.445 KEA OK $766.666 
KDOx -f lClsar Lake, SO Swap 
WXCO -AM a WLRK- FM/Wsusau (Wausau-S/8 MM P0114, WI 
$3.7 million 

Full transaction listings. posted daily. can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

KPAY -AM & KMXI- FM/Chico, KEWE -AM & 
K/NQ- FM/Onvville and KIISL- FM/Paradise 
(Chico), CA 
PRICE: 0.1 million 
TOWS: Asset sale for cash 
BUYER: Deer Creek Broadcasting, headed by Managing 
Member Elliot Evers. Phone: 707 -226 -2309. It owns no 
other stations. 
SELLER: Clear Cl al iml C iasimmIcations, headed by CEO/ 

Radio John Majas. Phiaa. 211.822 -2828 
FREQUENCY: kHz; 95.1 MHz; 1340 kHz; 97.7 MHz; 
103.5 MHz 
POWER: 5kw; Mew at 1,171 feet; 1kw; 2klvat 1,276 feet; 
2kw at 1,250 feet 
FORMAT News/Talk/Sports; AC; Big - sh AC; 

&e my 

2004 DEALS TO DATE 

Dollars to Date: Q917,635,233 
(Last Year 52.341.577.267) 

Dallas This Quarter: $423,394,7X0 
(Last Year 5567.581.395) 

Stations traded This Year 411 
(Last Year 894) 

Statism »Wed This Quarter: 178 
(Last Year 188) 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri®reefindustries.com www.reeflndustries.com 
r 

fdi ( 
, 

r 
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JEFF GREEN, CRMC ,_MANAGEMENT MARKETING SALES 
/yreen@radloandrrcords. cor.. 

How Effective Is 
Your Marketing? 
Second annual Point -to -Point /Mercury study 
highlights the most powerful tools 

How effective are direct mail, telemarketing and 
outdoor? N hat t pe of marketing - TV, direct nail, 
telemarketing or outdoor - works best for building 
new cure? Is any approach really effective at increas- 
ing time spent listening? Which demos respond the 
most to radio contesting, and what prizes matter to your 
audience? 

For answers to these questions. as 

well as information about frequent - 

listener clubs. we have exclusive 
advance findings from the second 

annual Point -to -Point and Mercury 
Radio Research promotion and mar- 

keting study. Called Half My Mar- 

keting Works ... Now I Know Which 

Hall!" this year's repon will be dis- 

cussed in detail at the upcoming 
R&R Convention. June 24 -26 in Itev- 

erly Hills, CA. 

General Awareness 
Of Specific Media 

Regardless of format. outdoor is 

tops among media for radio- adver- 
tising awareness. at 82% overall. 
ranging from 75% for Latin formats 

to 100% for Active Rock. Awareness 

of TV advertising is strong and also 

fairly consistent. ranging from 48% 

for NPR affiliates to 66% for Urban 

stations. Most formats score be- 

tween 50% and 60%. 

Direct mail generates about half 
the awareness of TV. but its also 
fairly consistent. ranging from 21% 
for CHR /Rhythmic to 35% for 
News/Talk and Smooth Jazz. Most 
formats score between 21% and 30% 

awareness from direct mail. 
Telemarketing awareness is poor- 

est: CIIR/Pop leads, with 14 °/a and no 

other format scores as much as 10%. 

Awareness Of 
Outdoor By Demo 

Among men. awareness of out- 
door radio campaigns is extremely 
high - between 85% -88 %. regard- 

less of the demo. TV ranks second, 

with 52 °457°/. recognition, followed 
by direct mail. which is strongest 

among 45 -54 men, with 31 %. Direct 
mail is recalled by 25% of 35- to 44- 
year -old men. but by only 18% of 
men 18 -24 and 13% of 25 -34s. 
Telemarketing is a disaster for men: 

The best awareness is a paltry 12%. 

among 45 -54s. It rates a mere 3% 
among I8 -24s and not much better 
for 25 -44s. 

Forget telemarketing 

to men under 35; the 

study suggests it has 

zero effect at 

generating trial. 

Among women. outdoor also 
dominates awareness. ranging from 
77% for 45 -54s to 85% among 18.245. 

TV is second. ranging from 46% for 
45 -54s to 58% among 35 -44s. Direct 
mail does nearly as well. but only 
with 35 -44s and 45 -54s. where it 
scores around 40 %. Direct mail 
scores only 17% awareness with 
women 25 -34. and the figure drops 

to 8% among women 18 -24. 

POINT-TO-POINT 

>mercurt 
p.rc.prool .p.croL.r 

Telemarketing generates I7 °° 
awareness among 45 -54 women. 
while it rates around 10% awareness 

in other demos. If you want to reach 

younger women to build awareness. 

use outdoor and TV. For women 

35 +, direct mail can also be effective. 

Outdoor's Ability To 
Generate Trial 

After seeing the spot. getting the 

mail. answering the call or seeing 
the billboard. did they try the sta- 

tion? Outdoor creates the most trial 
for likely diarykeepers. with 41 %. 

Telemarketing beats TV among like- 

ly diarykeepers, 34% to 25 %. and 

direct mail influences trial among 
only 21% of prospective diary keep- 

ers. 

Among men. billboards do the 

best job of generating trial. especial- 

ly among 45 -54s. with 52 %, but the 

figure slips to 35% for 25 -34s. Next 
best is TV, with 37% among men 45- 

54; it falls to 14% among 18 -24s. Di- 

June 18. 2004 RSA 9 

Ten Key Marketing -Study Insights 
There are many intriguing findings in the Point -to-Point/ 
Mercury Radio Research study, but here are some of the 
essentials. 

1. Outdoor creates by far the most trial (new cume) among all 
listeners and among likely diarykeepers. 

2. Direct mail continues to be the most effective way to motivate 
longer time spent listening. Listeners like to receive CDs, boxes with 

-particular merchandise and colorful fold -out items. 

3. If you want to reach younger women. use outdoor and television. 
But it is very tough to influence most women to increase TSL with 
outside marketing. 

4. The content most likely to be opened or read in a direct -mad 
piece is a list of big events in town or a contest that fulfills a fantasy. A 

$10.000 prize continues to be almost as compelling as a $100.000 
prize. 

5. An off -air contest is more appealing than a contest open to 
everyone. Games involving listening for a special song, phrase or 
secret sound all seem to be equally effective. 

6. Telemarketing Is, as expected, losing influence, and forget it for 

generating trial among men under 35 years ofd. However. women 
between 18 -24 still respond favorably to telemarketing, both for 
building cume and increasing TSL. 

7. African Americans and Hispanics are much more responsive to 

contesting than whites, regardless of demo. and contests are 
preferred much more by women than men. 

8. Twenty percent of listeners have signed up for frequent - listener 
clubs. The best premiums to reward members: free CDs with the top 
hits of the year and points redeemable for nice prizes. 

9. Unless there's a lot of money offered. younger adults generally 
prefer "experience- prizes to cash. 

10. No matter what the format is, outdoor is tops among media for 
radio -advertising awareness. at 82% overall. TV is second. with 51%. 
followed by direct mail. at 24 %. and telemarketing, at 10%. 

rect mail is best among 35 -44s. with 
77 %, dropping to 11% for I8 -24s. 
Telemarketing only has an effect 
among 45 -54s - a surprisingly sol- 

id 34% - and a passable 19% 

among 35 -44s. Forget telemarketing 

to men under 35; the study suggests 

it has no effect on generating trial. 
For women. billboards rank No. I 

overall for stimulating cume, scor- 
ing about 35 %. Telemarketing fol- 
lows. with 27%, direct mail influenc- 
es 22 %. and TV registers with 21 %. 

However. telemarketing works well 

with women 18 -24: Forty -nine per- 

cent appear receptive to it. Outdoor 
ranks second in that demo. with 
42% and direct mail is third, at 39%. 

Telemarketing to older women is 

least effective. as only 7°/. of 45 -54s 

respond favorably. Direct mail is 

weakest with 35 -44s, and TV is 

weakest with 25 -34s. 

The Best Media By Format 
As for an individual adsertising 

medium's ability to create trial. 

Continued on Page 10 

Direct Mail: What Works, What Doesn't 
Because Point -to -Point specializes in direct mail, the 

company's study in conjunction with Mercury Radio 
Research delves deeply into understanding the me- 
chanics of the medium. Here are some key findings. 

The most appealing direct -mail 
pieces take the form of a CD (62% 
positive response). a box with some- 

thing listeners want (58%). a big col- 
or postcard (52 %) and a colorful 
foldout (48%). Overall. men like get- 

ting CDs, while women prefer the 

big color postcard. 

African Americans and Hispanics 

like direct mail. period. They'll look 

at and respond to almost any thrng 

you send them. including person- 

alized letters, which also work par - 

ticularf well with women 45 -54. 

Upper -demo women respond to all 

direct -mail efforts except CDs. 

On the other hand. men between 

25 -34 don't respond to anything. 
Men 18 -24 really like CDs. boxes. 
tapes and letters. Older demos pre- 

fer "older" media: cards. foldouts. 
cassettes and VIIS tapes. 

Personalized letters work best for 
('IIR /Rhythmic, I.atin. Smooth 
Jazz Sports and Urban. Believe it or 
not. cassettes outscore CDs for all 
formats except Active Rock. CM/ 
Rhythmic. Christian. Latin and ITr- 

ban. Smooth Jail and latin fans like 
most forms of direct mail. while 

Christian and Soft AC listeners are 

the least influenced by the mail me- 

dium. 

What Treats Do 
Listeners Want? 

The best bets for influencing lis- 
teners with direct mail arc lists of big 
events in town (57% positive re- 

sponse). a contest that fulfills a fan- 

tasy (53 °/.I, coupons and special of- 
fers (53 %) and contests with a big 
money prize 147 %). "I hose attrac- 
tions are especially true for I8-24s - 
except coupons among men in that 

demo. Women love note cards or 
greeting cards they can send to oth- 
ers and personalized address labels, 

and they also like a list of the top 100 

songs of the car. Men dig sports 
team schedules. 

Women love note 

cards or greeting 

cards they can send to 

others and 

personalized address 

labels. 

There are some caveats: !he big 
money prizes work only for I8 -34 

men. hut they're effective for all 
women. Also credible: refrigerator 

Continued on Page 10 
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Effective Marketing 
Continued from Page 9 

billboards are most effective. re- 
gardless of format. Smooth Jarf sta- 

tions can expect 60% of prospective 
listeners to try the format after be- 

ing exposed to outdoor. while all 
other formats score in the 40% 
range. 

Most formats can expect trial gen- 

eration in the mid -20% range tram 
television marketing. Sports stations 
do best, with a 44% response, Smooth 

Jan gets 42%, I afin and Soft AC earn 

38 %, and Country is effective, with 
TV at 32%. Christian and NPR don't 
fare well on TV, scoring under 20% 
influence. 

Following outdoor and TV, direct 
mail is 15 °420% effective with most 

formats. Three positive exceptions 
are Smooth Jazz (41 %). CHR/ 
Rhythmic (33 %) and urban (31 %). 

If you want to reach 

younger women to 

build awareness, use 

outdoor and N. For 

women 35+, direct 

mail can also be 

effective. 

Only 10% of Soft AC listeners try 
stations based on direct mail. 

Direct Mail Best TSL Bet 

Although no medium is particu- 
larly influential in increasing TSI., 
direct mail continues to be the most 

effective tool, with 17% influence 
among likely diarykeepers. At the 
opposite end is TV, which influenc- 
es only 5% of Arbitron participants. 
That may be because TV spots are 

mostly strategic. not tactical. 
telemarketing resonates with 13% 

of probable diarykeepers, followed 
by outdoor, at 11%. 

Direct Mail 
Continued from Page 9 

magnets (42% overall. tut yen pop- 

ular among women 18 -24) and per- 
sonalized address labels (42 %). 

The least likely mail to be read or 
opened arc station bumper - or win- 
dow- sticker inserts. which have less 

than 30% appeal, and that's mostly 
among men and only in certain for- 
mats. Don't send men note cards or 

greeting cards they can send to oth- 

ers. coupons, top 100 lists. address 
labels or surveys. 

Men between 45 -54 appear to be 

the only demo whose l'SI. is appre- 
ciably affected by media. Direct mail 
influences 26% of 45 -54s. outdoor 
motivates 17%, TV spurs 13%. and 

telemarketing works on 13% - and 

no other demo responds to telemar- 
keting at all. Direct mail also works 
decently for 18 -24 men. with 22 %. 
but only rates a so-so 18% with men 

25 -34. TV is not effective at adding 
TSI. for men. nor is outdoor effective 
overall. 

It is very tough to influence wom- 
en overall to increase TSI. through 
marketing. However, telemarketing 
is very effective among I8 -24s - 
49% positive response followed 
by outdoor, at 25 %. Women between 

25 -34 also respond decently to 
telemarketing. at 22 %. and to direct 
mail. 19%. 

Women between 18 -24 don't re- 
spond at all to direct mail. while 
women in the 45 -54 demo don't re- 
act to telemarketing. To reach 45 -54 
women. direct mail is best. but it 
only influences 16 %. and nothing 
else really works for TSL. TV is a 

modest factor in increasing TSL only 
for 18 -24 women. 

Looking at formats. direct mail 
works best for adding TM., led by 
CHR /Rhythmic. Latin. Smooth 
Jazz and Soft AC, all in the low 
20% range. Most other formats 
score in the mid- to high teens. 
No format has much success in 
using outdoor to improve TSL: It 
averages around 10% across the 
board. Television fares even 
worse. averaging less than 10% 
influence and not reaching 15% 
for any format. 

Wallet cards with Bible quotations 
go over well with listeners of Chris- 
tian, CHR/Rhythmic. Country, Old- 
ies, Smooth lion and Soft AC. Those 

listeners also like refrigerator mag- 
nets and window stickers. News/ 
Talk listeners don't care for much of 
anything except stickers. Sports tans 

drool over sports schedules. of 
course. and CHR/Pop listener like 
address labels. CHR/Rhythmic and 
Urban listeners love everything. as 

do listeners favoring Oldies. Smooth 

Jazz and Soft AC (except sports 
schedules). 

Entry Methods & 
Prize Preferences 

Contesting is a young person's 
game. and it definitely leans female. 

Men 45 -54 don't give a hoot about 
any contest prizes except big mon- 

ey. nor, really. do women 45 -54. Con- 

testing for men works best with se- 

cret sounds. a "phrase that pays" 
and. among I8 -24s, contests open to 

all listeners. 

Women 18 -24 and 35-44 also like 
contests. but they score poorly 
among women 25 -34 and 45 -54. 
Women 25 -34 are the hardest of all 
demos, male or female. to attract 
with contesting. The formats where 
contesting works best are CUR/ 
Pop. CHR/Rhythmic, Country, Lat- 
in, Oldies and Urban. 

Given a choice of premium priz- 
es. 86% of respondents said they'd 
most prefer S100.(00 in cash (hey. 
who wouldn't ?). but that brass ring 
scored only slightly better than a 

shot at $10.000 (8I% positiv. re- 
sponse). Next most popular was 

mortgage payments covered for a 

year (75 %), then a doubled pay- 
check for a month (73 °'°), SI,(MN) rash 
(70%). his and her cars (68'a) and a 

trip around the world (62%). 
Appealing to young demos are 

"experiences," such as meeting a fa- 

vorite music star backstage (47%). a 

concert with a top act at the win- 
ner's house (44 %). a trip and tickets 
to the Oscars or Grammy's, or a din- 
ner out with 10 friends, including a 

limo and champagne. Women 35-44 
also like star- studded TV events. 

African -American listeners like 
all prizes and games. which also 
score highly among Hispanics. Men 

respond hest to a shot at a trip to the 

About The Point -to- Point /Mercury Study 
Like last year's first report, the panel for Point -to-Point and Mercury Radio Research's sec- 
ond annual study on how marketing influences listeners, "Half My Marketing Works ... Now 
I Know Which Half!" included 600 adults in the top 50 markets who listen to radio for an 
average of at least 30 minutes a day, interviewed by telephone. 

In addition to many new questions posed, one notable shift from the 2003 study was that this year's study, 
conducted May 10-23. widened the audience range from 25-54 adults to 18 -54s. The 2004 sample was 
matched to U.S. population parameters regarding age and ethnicity and was split evenly male/female, as was 
last year's survey. Ages were divided as follows' 27 25 -34 (33% in 2003). 30°o 35 -44 (36% in 2003), 25% 
45 -54 (31% in 2003) and 18 °° 18-24 (none in 2003). 

Another major difference from last year's study is that outdoor was included: only TV, direct mail and 
telemarketing were asked about in 2003. 

The 2004 sample was 72 °° white, 12% African -American. 13% Hispanic and 3% Asian. 

Pros On The Move 
Clear Channel Entertain- 

ment announces the following 
appointments: 

Mike McGee is named 
Exec. VP /Corporate Operations 
at Clear Channel Entertain- 
ment. He joins from the Sr. VP 
Sports & Entertainment post at 

Aramark and before that was 
Chairman/CEO of Leisure 
Management International, a 

company he founded in 1984. 

He also served 17 years as 
President/GM of the Compaq 
Center (formerly the Summit) in 

Houston. 
Charlie Mierswa becomes 

Sr. VP/Business Affairs for the 
music division. segueing from 
Sr. VP/Finance. He is succeed- 
ed as Sr. VP /Finance by Ann 
Latora, who joins Clear 
Channel from the VP /Finance 
post at RCA Victor Group. 
Latora previously spent 17 

years at Universal Music 
Group/PolyGram Holdings, 
where she rose from Sr. 

Accountant to CFO for IDJMG. 

Pam Baker )oins KRTH/ 
Los Angeles as Director /Non- 
Traditional Revenue. She 
moves from Infinity cluster - 
mate KFWB, where she 
served as Director /Sales 
Marketing & Promotions for 
more than two years. Baker's 
background includes the 
Management/Marketing/Sales 
Editor position at R &R, 
Director/Marketing & Promo- 
tions at KOST /Los Angeles, 
Director /Specials Program- 
ming for Transtar and Division 
Marketing Manager for 
Disneyland. 

Michael Blattner is 

upped to VP /Director of Sales 
at Christal Radio in New York. 
rising from New York Sales 
Manager Blauner joined Katz 
Media Group in 1996 as a 

New York AE with Chnstal 
before advancing to his most 
recent post in 1999. Before 
joining Christal he worked 
seven years as a media buyer 
with Corinthian Media. 

More than ever, likely 

diarykeepers prefer to 

register for contests 

online than by phone, . 

postage -paid postcard 

or fax. 

Super Bowl, a trip a day to exotic 
destinations or even being the boss 

of your radio station for a day -- 
which was also very attractive to 
young women and listeners of 
CHR /Rhythmic, Latin. Smooth 
Jazz, Sports and Urban stations. 

Asked what will drive them to 

participate in a contest, listeners 
continue to prefer one chance to win 

510.000 (60% response) over 100 

chances to in $100 (37%). 

Today's listeners are practical too: 

Sixty -two percent say they'd rather 
you pay their bills than fulfill their 
dream (36%). Seventy -three percent 
would prefer the cash value of an 

exotic trip oser a vacation to a des- 

tination of choice. 

More than ever, likely diarykeep- 
ers prefer to register for contests on- 

line (59% respond positively) than 
by phone (21 %). postage -paid post- 
card (19%) or fax (3 %). However, off= 

air contesting. done by mail or e- 

mail. is most popular among likely 
diarykeepers. These listeners prefer 
to call in when they hear their name 

broadcast at a specific time. while a 

song of the day, phrase that pays or 
secret sound appeals to a slightly 
smaller percentage. 

The Frequent - 
Listener Club 

The new study explored for the 

first time the interest among likely 
diarykeepers in frequent- listener 
clubs. The most desired prizes were. 

in order, free hit -compilation C'Ds: 

points for other prizes; station mer- 

chandise: and e-mail about events. 
contests and merchant offers - all 
of which were desired mostly by 

women. Men prefer participating in 

station decisions as part of a listen- 

er panel. Only one in four listeners 
want to meet your morning show or 

other air personalities, and that's 
primarily I8-24s and older women. 

In general. listener -club members 
would rather be contacted weekly or 

monthly, hut not more often. how- 
ever. there is interest in receiving 
some specific information daily 
(sports for men. weather for wom- 
en). Traffic -report e-mails do well 
with all demos and formats except 
Rock. 

Women are much more likely to 

join a frequent -listener club than 
men, and African Americans and 

Hispanics are more inclined to join 
than whites. CHR /Rhythmic. 
Country. Latin. Oldies. Smooth Jazz 

and Urban stations do best with 
clubs. Active Rock and Hot AC also 

do well, and this is one area where 

News/Talk could make some mar- 
keting inroads. 
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MANAGEMENT MARKETING SALES 

2003 Product Category /Format Power Ratios 
How do your stations rate against the national averages? 

The new 2003 power ratios by advertising segment are out. and Miller, Kaplan Arase & 

Co.'s analysis crunches 30 product categories by format so broadcasters can 
individual formats generate revenues compared against their ratings. 

the study examines 654 stations. about 10% more than 2002's re- 

port and include 23 formats. Nina) percent of the participating sta- 

tions were in the top 35 markets; all carne from the top 100 metros. 

Last year. all Latin formats were merged into one listing called 
"Spanish," but for 2003 the focus shifted specifically to Region- 

al Mexican and Spanish Contemporary formats. Classical was 

added to the list, while the '80s format was dropped due to too 

small a response. 

Over the next few weeks. R &R will present the power ratios 

for all 30 categories by format, starting this week with the big 
five: Automobiles, Restaurants, Financial Services. Communi- 
cations/Cellular and Television. 

Rank Rank 

Overall Rankings 

Stations 
2003 2002 Format Surveyed 

1 1 News 13 

2 2 Hot AC 40 

3 3 AC 30 
4 4 Classic Rock 38 

5 5 Rock 30 

6 Triple A 10 

7 6 Sports 38 

8 12 CHR Pop 38 

8 8 News/Talk 29 
10 9 Country 51 

10 11 Soft AC 24 

12 10 Classic Hits 12 

13 14 Talk 49 
14 15 Alternative 43 

15 Na Regional Mexican 30 
16 17 Oldies 34 

17 18 Urban AC 28 
18 19 Urban 29 

19 20 CHR/Rhythmic 34 
20 Na Classical 9 

21 Na Spanish Contemporary 10 

22 21 Smooth Jazz 22 

23 22 Adult Standards 12 

see how well 

Rank Rank Power Ratio 
2003 2002 Format 2003 2002 

23 Na Classical 0 32 n a 

Overall 1.15 1.19 

Restaurants 
A big year for CHR/Rhythmic, Rock. Hot AC and Alterna- 

tive. and the opposite for Sports. Classic Hits and Urban AC. 
The majority of formats earned at least their expected revenue. 

Rivin says. "Restaurant placement is getting more sophisticat- 

ed in its research on the frequency certain demos go to fast -food 
or casual stores. They're more selectively placing hugs. and it was 

primarily fast foods that propelled CIlR /Rhythmic." 

Rank Rank Power Ratio 
2001 20112 Format 2003 2002 

Power 
Ratio 1 1 Rock 2.23 2.08 

1.88 2 2 Hot AC 213 1.98 

1.61 3 4 Triple A 1.84 1.74 

1.55 4 7 CHR/Pop 1 66 1.52 

1.54 5 8 Alternative 1.65 1.49 

1.46 6 5 Classic Rock 1 58 1.64 

1 45 7 3 Sports 1.47 1.77 

1.37 8 14 CHR/Rhythmic 1 35 0.95 

1.26 9 12 Country 1.31 1.13 

1.26 10 10 AC 1 26 118 

1.25 11 11 Urban 1.18 1.17 

1.25 12 Na Spanish Contemporary 1.10 Na 

1.23 13 9 Classic Hits 1.06 1.27 

1.16 14 15 Soh AC 1.05 094 

115 15 Na Regional Mexican 1.00 Na 

1.06 16 13 Urban AC 0.83 1.05 

101 17 17 Talk 0.80 0.76 

0.95 18 16 NewsTalk 0.62 0.84 

0.87 19 18 Oldies 0.75 0.75 

0.85 20 20 Smooth Jazz 0.59 0.62 

0.54 21 21 News 0.52 0.39 

0.84 22 22 Adult Standards 0.34 0.29 

0.82 23 Na Classical 0.17 Na 

0.46 Overall 1.15 1.18 

Auto Dealers /Dealer Groups /Manufacturers 
I ripie A has emerged as one of the most valuable formats for 

this all-important category. while Classic Rock and AC also did 
well. Classic flits fell sharply. 

\IKA Partner George Nadel Rivia tells R &R, "The Triple A 
sample includes many top I5- market stations that traditionally 
do very well in automotive because they're in metros with high 
freeway- commute times vs. those cities with heavy mass trans- 

portation. As the triple A format matures and certain core art- 
ists become more established. the agencies are taking a harder 

look at it.- 

Rank Rank Power Ratio 
2003 2002 Format 21703 2002 

Classic Rods 2.09 1.88 
2 2 News 1.89 1.85 

3 5 Triple A 1.76 1.64 

4 4 Sports 1.72 1.79 

5 7 Ho AC 1.84 1.55 

5 6 Rock 1.64 1.60 

7 8 Country 1.47 1.53 

8 10 AC 1.38 1.28 

9 3 Classic Hits 1.31 1.80 

10 12 Oldies 1.27 1.25 

11 11 News/Talk 1.23 1.25 

12 16 CHR/Pop 0.98 0.89 
12 13 Soft AC 0 98 0.99 

14 16' Alternative 0 94 0.89 
15 16 Talk 0.93 0.89 
16 14 Smooth Jazz 0 92 0.94 

17 n/a Regional Mexican 0.85 Na 
18 15 Urban AC 079 0.92 
19 Na Spanish Contemporary 0.67 Na 
20 21 CHR'Rhythmic 0.61 0.47 

21 20 Urban 0.57 0.54 

22 22 Adult Standards 0.46 0.24 

Financial Services 
A big year for News/Talk. Talk. Classic Rock and Country, 

while Latin- formatted stations fell noticeably from last year's 
fourth -ranked position and 1.35 combined power ratio due to 
Spanish News/Talk not being included in the sample this year. 
Overall. this is another category where the majority of formats 
outperform their ratings. 

Rivin notes. "We'll always see News and Talk formats per- 
forming strongly in this category. Classic Rock and Country 
picked up because so many of the mortgage lenders were very 

active in refinancing during 2003; they'll he hard - pressed to hold 

onto that growth in the latter part of 2004. It's a challenge for 
broadcasters in Urban and CHR/Rhythmic formats to reach out 

to these advertisers and impress them with the qualitative that 

they have an audience who's worth going after." 
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Rank Rank Pow Ratio 
2003 2002 Format 2003 2002 
19 18 CHR/Pop 060 069 
20 21 CHRRhythmic 058 045 
21 20 Alternative 0.54 0.51 

22 19 Urban 0.54 0.62 
23 22 Adult Standards 0.46 0.36 

Overall 1.21 1.14 

Communications /Cellular /Public Utilities 
It appears advertisers began shifting their marketing empha- 

sis even more toward men and older demos in 2003 than in 2002, 

giving Country a huge boost. Last year Spanish formats were 
bundled together and ranked 18th with a 0.85 power ratio. A 
strong year for Rock and CHR/Rhythmic, while Classic Hits 
and Urban AC took a hit. 

Rivin says. The push toward men in 2003 was because of a 

major sea change in these advertisers' packaging. More and 
more, they were pushing family plans where the head of house- 

hold (typically male with significant business use of the cell 
phone) would be targeted as the decisionmaker responsible for 
making sure everyone else was on his plan." 

Rank Rank Power Ratio 
2003 2002 Fennel 2003 2002 
1 2 Rode 2.08 1.87 

2 1 Classic Rock 2 05 1 92 

3 5 Trple A 1.80 1.59 
4 10 Country 164 118 
5 6 Hot AC 1.49 1.52 

6 3 Classic Hits 1 39 1 70 
7 4 Sports 1.38 1.60 

7 News 1.38 1.37 

9 10 AC 1.17 1.18 
10 13 Alternative 116 1.08 

11 9 CHR/Pop 1.10 ' 1.19 
12 Na Spanish Contemporary 107 Na 
13 21 CHR/Rhythmic 1.02 0.74 
14 14 News/Talk 1.01 104 
14 16 Sot AC 1.01 0.92 
16 15 Urban 0.99 0.94 
17 17 oldies 0.94 0.87 
18 nia Regional Mexican 0.94 Na 
19 12 Urban AC 0.93 1.16 

20 19 Smooth Jazz 085 081 
21 20 Talk 0.82 0.75 
22 22 Adult Standards 032 015 
23 Na Classical 0.22 Na 

Overall 1.16 1.20 

Television 
A huge year for Country stations. which grabbed 47% more 

dollars than in 20022. ('IIR/Rhythmic did nearly as well, up 44% 
in the past year. Rivin speculates that Country may have bene- 
fited from the growth of cable programming such as Spike. CMT, 
Great American Country and (SA Networks' Nashville, Sew com- 
petition, while R &R Country Editor Lon Helton points out that 
both the CMA Awards and ACM Awards ran during sweeps 
weeks in 2003, which spur extra TV advertising on radio. 

Meanwhile. Rivin notes that increased t1PN spending helped 
CHR /Rhythmic. Nine of the top IO formats improved their 
power ratio, possibly because additional sweeps dollars became 

available in 2003 that were absent during QI 2002. when the 

Winter Olympics caused many national advertisers to step hack 

from their regular marketing. 

Rank Rank Power Ratio 
2003 2002 Format 2003 2002 
1 1 News 2.94 3.16 
2 3 NewsTalk 2.20 1.97 

3 2 Sports 1.86 2.14 
4 8 Talk 1.56 1.27 

5 5 Typte A 1.55 1.34 ' 
6 9 Classic Rock 1.50 1.26 

7 11 Country 1.49 1.19 
8 12 Hot AC 1.34 1.19 

9 nra Regional Mexican 1.31 Na 
10 6 AC 1.26 1.30 

11 7 Oldies 1.20 1.28 
12 13 Soft AC 1.14 1.19 

13 Na Spanish Contemporary 1.08 Na 
14 10 Classic Hits 106 1.24 
15 14 Rock 1.02 1.06 

16 19 Urban AC 1.01 0.96 
17 16 Smooth Jazz 0.96 1.01 

18 ruja Classical 0.70 Na 

Rank Rank Power Ratio 
2003 2002 Format 2003 2002 
1 1 Not AC 2 13 1.94 

2 2 Rock 1.96 1.84 

3 10 Country 1.74 1.18 
4 3 CHR Pop 1.70 1.59 

5 5 Alterative 1.61 1.45 

6 4 Classic Rock 1 50 1.54 

7 14 CHR/Rhythmic 1.48 1.03 

8 7 Triple A 1.42 1.36 

9 9 AC 1.32 1.19 
10 12 Urban 1.27 1.16 

11 10 Soft AC 1.15 1.18 
12 8 Classic Hits 1.10 1.28 

13 15 Sports 1.00 0.96 
14 13 Urban AC 0.91 1.06 

15 17 Talk 0.90 0.92 
16 16 Oldies 0.78 0.93 
17 18 News 0.69 0.74 
18 18 Smooth Jazz 064 0.87 
19 20 News/Talk 0.58 0.71 

20 Na Regional Mexican O 55 nia 
21 n/a Spanish Contemporary O 54 Na 
22 ma Classical O 14 nia 

23 22 Adult Standards 0.08 0.13 
Overall 1.10 1.21 
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Contact information: 
Brice Wernick 
( bwemickOlibertybroadcasting.com) 

Michael Levine 
(mlevineOlibertybroadcasting .corn) 

John Clark 
OclarkOlibertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973438.1727 
Website: libertybroadcasting.com 

The Linda Chavez Show 
Live: Monday -Friday 10am -12pm ET 

Avails: 10 minutes local. 
6 minutes network 

Linda Chavez enlightens her listeners with new and original 
insights on issues that are defining the direction of politics, foreign 
affairs and the American pocketbook. Among the leading movers and 
shakers inside the capital, this high -placed Washington insider 
enables us to see everything. 

President of the Center for Equal Opportunity, a non - profit 
think tank 

Political analyst for the FOX News Channel 
Honored by the Library of Congress as a "Living Legend" for her 
contribution to America's cultural and historical legacy 

Build your audience with Linda Chavez, the 
essential DC Insider. 
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WXMG /Columbus 
Ups Stevens To PD 

% arren Stevens ha, been pro- 
moted to PI) at Radio 1)rte'. I rhan 

AC %XS1(% (Magic 
98.9) /('olambus, 
OH. He was pre- 
viously Asst. PD 
for WXMG and 
MD for Urban sis- 

ter WCKX /Co- 
lumbus. He re- 
places Paul Strang, 

who relinquishes 
the WXMG PD 

reins to concentrate on his PD du- 
ties at WCKX. 

Stevens began his career in 
broadcasting in 1983. while a fresh- 
man in college. He arrived in Co- 
lumbus in 1992 as midday person- 
ality at WCKX. Ile was eventually 
promoted by then -owner Sunrise 
Broadcasting to Production Director 
and in 1995 became PD /afternoon 
drive personality. When Blue Chip 
Broadcasting bought the outlet in 
1996. Stevens segued to the MD 
post. Radio One acquired WCKX & 
WXMG when it purchased Blue 
Chip Broadcasting in 2000. 

Stevens 

NEWSBREAKERS 

SURROUNDING AN ANGEL The guys at WWWO (O U3 /Atlanta were 
eager to talk to MidasADA/VMG artist Angel about her upcoming single "Just 
the Way I Am. 

- 
Seen here are (1 -r) 0100 OMPD/affemoon driver Dylan 

Sprague, Midas Records Director/National Promotion Tom Chaltas. Angel, 

0100 MD /night personality Jeff Mlles and C05 rep Toby Russel 

"I am extremely thankful to Ra- 

dio One for giving me the opportu- 
nity to take Urban AC radio in Co- 
lumbus to a new level," Stevens 
said. "I am also truly blessed to be 

a part of the Radio One family and 

to have such a strong team at Ra- 

dio One /Columbus to learn with 
and to learn from." 

Charles 
Continued from Page 3 

Western charts. His mid -'60s hits in- 
cluded "Busted." You Are My 
Sunshine," "Take These Chains 
From My Hean" and "Crying 
Time." and he won nine of his 12 

Grammy Awards between 1960 -66. 
In 1986 Charles became one of 

Keeney 

EXECUTIVE ACTION 
Laughlin Joins First B'casting Merchant Bank 

George Laughlin has been appointed Managing Director /Business 
Development for First Broadcasting Investment Partners, a Dal- 

las -based radio merchant bank In his new position Laughlin will head up 
the company's investment. pint -venture and acquisition efforts nation- 
wide. 

Laughlin was previously GM of Radio One's Dallas cluster. Before that 
he was VP /Sales for five Dallas stations then owned by AMFM. 

"George is one of the rising young stars in the radio industry' First 
Broadcasting President/Vice Chairman Gary Lawrence said. "He will be 
an important part of our expanded business development team and in 
that capacity will further enhance our ability to offer innovative financial 
and operational opportunities to major group owners and independents.' 

the Rock & Roll Hall of Fame's in- 
augural inductees, alongside such 
artists as Chuck Berry, Jantes Brown. 

Elvis Presley and Little Richard. 
The following year he earned a 

Lifetime Achievement Award 
Grammy. He appeared in the 1980 

film The Rues Brothers and did a se- 

ries of Diet Pepsi commercials in 

the '90s. 

With more than 611 albums to his 

name. Charles was working before 
his death on an album of duets fea- 

turing B.B. King. James '[aylor, 
Michael Mc- Donald. Norah Jones 

and Willie Nelson; it is set to be re- 

leased in August. In October actor 
Jamie Foxx will star as Charles in 

the big -screen biopic Ray. 

Charles is survived by 12 chil- 
dren. 20 grandchildren and five 
great -grandchildren. 

Linda Chavez 
The DC Insider who 
brings you in. 

lUbe 
BROADCASTING 

Passion. Insight Listeners. 

Continued from Page 3 

Comedy is a great sell at the local- 
station level." 

Keeney told R&R. "I announced 

three months ago that I would re- 
tire after about 30 years with just 
three companies: Jefferson -Pilot for 

13 years. Legacy for seven and In- 

finity. for 10. But how many times 
do you get to go to work with the 

goal of putting a laugh button on 

the American radio dial? ACR is the 

antithesis of corporate radio. the 
partners told me if I ever wore a tic. 

they'd light it on fire. I knew right 
then this group of lunatics was for 

Perez 
Continued from Page 3 

in just a few months Joe and 

Chris have demonstrated what ter- 
rific team players they are," said 

Styles Media Regional VP and 
KWIE GM Kimberly Fletcher. 
"They have worked together in the 

past and. along with Anthony, will 
form a stellar programming. mar- 
keting and promotions group." 

Convention 
Continued from Page 1 

Later that evening. Universal 
Music Entertainment and CO5 will 
present an exclusive appearance by 

recording act Tears For Fears. The 
R &R Convention badge will allow 
entrance to the show, which is oli 
site at a nearby venue. 

The 2004 R &R Industry Achieve- 
ment Awards will be announced at 

a special convention event hosted 
by the legendary Hollywood 
Hamilton. Hamilton will assist 
R &R in presenting 100 Achieve- 
ment Awards honoring excellence 
in the radio and record industries. 
A complete list of the 2004 nomi- 
nees appears at www.radiound 
MY/R&M/IL 

Online registration is available 
until the close of business on Fri- 
day, June 18. After the June 18 cut- 
off, registration will he available 
only' on -site at the Beverly Hilton. 
beginning Wednesday, June 23. at 

noon. A complete a la carte menu 
of session passes. cocktail party 

Peterson 
Continued from Page 1 

continue working for Infinity in 

Chicago is second -to -none. I can't 
wait to get started." 

Peterson joined KSKS in Septem- 

ber 2000 from Infinity's then -Clas- 
sic Hits KYPT /Seattle, where he 

was Asst. PD /MD /midday talent. 
He was doing middays for KRKT/ 
Albany, OR in October 1997 when 

he was promoted to PD /afternoon 
driver. He left for afternoons at 

Country KYCW /Seattle (which 
later became KYPT) in September 

1998. - Lon Helton 

tickets and special -event tickets is 

available. Individual session and 

party passes can also he purchased 

on -site at Convention 2004. 

The Beverly Hilton is located in 
the heart of L.A.'s busy West side, 

at the corner of Santa Monica and 
Wilshire Boulevards. 
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National Radio 
WESTWOODONEand VH1 RADIO 

NETWORK launch VH1 Weekly Re- 
wind. a two-hour weekly show hosted 
by Rachel Perry and Aamer Haleem, 
on July 3. For more information, con- 
tact Peter Sessa at 212- 641 -2053. 

Virgin Records promotes DOMINIC 
PANDISCIA to VP /Sales. He was pre - 
viously Sr. National Sales Director. 

WELK MUSIC GROUP announces 
the following promotions 

KIM FOWLER is elevated from Di- 
rector to VP /Artist & Media Relations 
for Sugar Hill Records. which boosts 
HOLLY LOWMAN from Local /Re- 
gional Promotions Coordinator to Mar- 

NEWSBREAKERS 
keting Manager. Fowler is based in 

Nashville, while Lowman is based in 

Durham. NC. 

MARY MAHN climbs from Promo- 
tion Coordinator to Promotion Manager 
for Vanguard Records, which ups 
STEPHEN BROWER from Sales & 

Marketing Asst. to Sales & Marketing 
Manager /A &R Development. Both are 
based in Santa Monica. CA. 

ALMA VERGARA is promoted to 
Sr. Royalty Accountant for the Welk 
Music Group. based in Santa Monica. 

Changes 
Na'I Radio: inside the '60s add, ,il- 

filiates WRIT /Milwaukee anti 

W W BB /Providence. 

Clear Channel 
Continued from Page 1 

over a broadcast of the Elliot in the 

Morning show on WWDC/Wash- 
ington, along -with a S55.000 fine 
that was imposed against a pair of 
Clear Channel's Florida stations. 

A source close to the situation 
told R&R the consent decree en- 

compassed dozens of pending 
complaints the company was fac- 

ing. some of which hadn't yet been 

made public. 
Clear Channel also agreed to 

implement a companywide com- 
pliance plan to prevent future in- 
decency violations. Earlier this 
year it adopted the Responsible 
Broadcasting Initiative. which aims 

to educate air talent on how to 
avoid indecency fines. and insti- 
tuted internal procedures tòr inves- 

tigating indecency fines handed 

down by the FCC. 

Clear Channel Exec. VP /Chief 
Legal Officer Andrew Levin said 

the settlement was fair. and while 
he described the negotiations with 
the FCC as "tough." he said ulti- 
mately Clear Channel decided that 

some of its broadcasts couldn't be 

defended. We didn't agree that all 

the complaints were legally inde- 

cent," he said. but some clearly 
crossed the line. and for those we 

have taken full responsibility." 
Clear Channel Radio CEO John 

Hogan said. "The settlement al- 
lows Clear Channel to close the 

chapter on indecency and move 
forward with our business. This 
has been a complicated and con- 
troversial issue, but it has also 

proven that we can provide com- 
pelling. entertaining and informa- 
tive programming without being 
indecent." 

Commissioners Clash 

While FCC.Chairman Michael 
Powell described the Clear Chan- 
nel agreement as a "significant vic- 

tory," Commissioner Michael 
Copps is unhappy that the agency 

didn't fully investigate all the com- 

plaints. The process here is inad- 

equate." Copps said. "Citizens 

have a right to expect commission 
follow- through on their complaints. 
Today a majority decides that. 
rather than investigate these pend- 
ing complaints or even seek infor- 
mation about these broadcasts. it 
will wipe the slate clean for Clear 
Channel." 

Powell countered that although 
the settlement resulted in a sub- 

stantial fine. saved FCC resources 

and brought about a commitment 
to change from Clear Channel. 
"these actions are not sufficient for 
some on the commission." lie con- 
tinued. "In their zealousness. they 
would prefer to expend valuable 
commission resources to fully in- 
vestigate each complaint against 
Clear Channel, only to inflict more 

punishment. Enforcement of our 
regulations is not, however, simply 
a matter of punishment for past 
behavior. Our enforcement regi- 
men is designed to deter future il- 
legal behavior." 

While the FCC leadership dis- 
agreed over the settlement's impli- 
cations. Merrill Lynch analyst Marc 
Nabi believes the agreement may 

satisfy lawmakers' appetite for go- 
ing alter the broadcast industry and 

forestall efforts to clean up the 

nation's airwaves through legisla- 
tion. "A news story like this should 

help Congress get comfortable with 
the fact that radio and TV broad- 
casters are taking (indecency seri- 
ously without being regulated." 
Nabi said in a report on Clear 
Channel, "particularly since we 

think that indecency regulation 
hears the risk of holding up in court 

against First Amendment chal- 
lenges.' 

But Nabi believes the Clear 
Channel settlement's etTect on the 
industry overall will he negli- 
gible. Ile said. "As it relates to the 

radio and TV broadcast industry, 
we believe the settlement is nei- 
ther positive nor negative. since 
we feel that indecency will no 
longer remain a large risk going 
forward." - 

FCC Misses Fine Deadline 

While the SI.75 million it col- 
lected from Clear Channel is the 

biggest indecency remittance in the 

. .R&R 13 

FCC ACT IONS 

Defense Bill May Include Indecency Amendment 
Sen. Sam Brownback said Monday that he hoped to include in a massive defense -spending bill set for de- 

bate this week a provision to increase the maximum FCC fine for indecency violations from 527.500 to 
5275.000. The Senate never scheduled a vote on an earlier Brownback-sponsored indecency bill that was weighed 
down with amendments aimed at curbing,TV violence and redrawing the FCC's media -ownership rules. Reuters 
reported that Brownback believes there is support in the Senate for increasing indecency fines. He said. lily hope 
is that since there is such broad agreement on the indecency fines. well be able to leave it at that. There's not a lot 
of vehicles left to move it forward with. 

FCC Gives Noncomm Applicants One Last Chance 
The DC Circuit Court of Appeals. which earlier upheld the FCC's standards for resolving competing ap- 

plications for vacant noncommercial station allotments. is giving hundreds of applicants a last chance to reach 
settlements or submit technical amendments to their applications. Many of the applications have been pending 
since the 19905. and some date back to the '80s. Meanwhile. the FCC has issued a 13 -page list of mutually 
exclusive applications that will be subject to the standard upheld by the court if the parties don't reach settlements 
on their own. 

agency's history. the commission's 
own inactivity may have cost it 
$27.500: A complaint that had been 

filed against Clear Channel's 
WIHT /Washington languished at 

the commission for so long that the 

statute of limitations expired. The 

complaint was tiled in September 

2002, and the commission voted in 

February to impose the fine. But 
FCC rules state that pending com- 
plaints must be resolved before a 

station's license is renewed. so that 

statutory limit expired when 
WIHT's license was renewed in fall 

2003. 

About the snafu. Copps said. 

This case highlights the need to 

address complaints filed with the 

commission expeditiously." Com- 
missioner Kevin Martin said, "The 
commission must begin acting in a 

timely fashion so that we can. liter- 

ally. enforce our rules." 

*bp Shmuley 
VI** If you're looking for 

passion, bring on Shmuley. 

With his new program Passion!, Rabbi Shmuley Boteach goes 
after the issues America is most passionate about, raising the volume on 
politics, family values, race, religion, crime and more. On Passion! 
Shmuley can take on anything with anyone, anytime, anywhere. 

TV and radio guest appearing on programs including The Today Show, 
Good Morning America, Larry King LIVE, Scarborough Country and 
O'Reilly Factor 

Author of 14 best -selling books including Kosher Sex and Why Can't I 
Fall in Love? A 12 -step Program 

Profiled in Time Magazine, Newsweek, The New York Times, The 
London Times, and The Washington Post 

Passion! improves everything including audiences! 

Passion! 
Live: Monday -Friday 2pm -5pm ET 
Avails: 10 minutes local, 

6 minutes network 

XLibe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 
Bruce Wernick 
(bwern ick@ l i bertybroadcasti ng. com) 

Michael Levine 
( mlevine®libertybroadcasting.com) 

John Clark 
eclark @libertybroadcasting. com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 
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MUSIC 
CHOICE 

30 million homes 
27.000 businesses 

Available on digital cable and arec TV 

Damon Williams 646- 459 -3300 

NIT LIST 

Seth Neiman 
JC CHASE? .. I My World 

SARAH HUDSON Gandhi 

NINA SKY a +, Body 

RIO á NIP -HOP 

Damon Williams 
DAVID MIEN Pop That 

N. KELLY u Saved LM 

La FLIP Sunshine 

RASE Welcome Back 

TELLY Flap Your Wigs 
JILL SCOTT Golden 

TERROR SQUAD I REMY MARTIN Lean Back 

RAP 

DJ Mecca 
BEASTS BOTS CMCbeck It Out (Just Blue . 

JACIU-0 Sugar Wells 

LL COOL J Feel The Beat 

M.O.P HrMop Flay] 

MTV MILO RAI JON Dont Want Dal 

ERICK SERMON Relentless 

ROCK 

Adam Neiman 
12 STONES Photograph 

HAVEN STREET Are You Ready 

IOSTPROMETS Make A Move 
ONE LESS REASON Favored Color 

PUDDLE Of M000 Spin You Around 

GENE SIMMONS Sweet Md Duty Love 

VAN HALER Its About Time 

wILONEMTS Vanilla Radio 

ALTERNATIVE 

Adam Neiman 
DASHBOARD CONFESSIONAL Vindicated 

TAKING BACK SUNDAY A Decade Under 

PROGRESSIVE 

Liz Opoka 
FM FOR FIGHTING The Devil In The *slung Wei 

TODAY'S COUNTRY 

Li: Opoka 
SARA EVANS Sils In The Bucket 
TIM *CRAW Ewe Like You Were Dyed 

SMDOTM JAIL 
Gary Susalis 
GEMS WNW Sony As In A /Acing Sunny 
F0URPLAY Pay Around II 

BONE Y JAMES Here She Comes 

WAYMAN TISDALE Aunt No Stopping Us NJ.. 

//IF 866- MVTUNES 

21,_ merle theaters 

FAN watt Maw Tunes a Roan I 

WEST 
1 KIMRLEY LOCH (116 MIR Wonder 

2 JANET JACKSON M MM (Dell Slope 

3 WARY I ROUE SWF Ow Los Are Sear 
4 YELLDWCARO Omen Maros 
s NORM DAY lunges Love 

MIDWEST 
I MARY A sin* DUFF Our Lips M Sealed 

2 MINIERLEY LOCKE Ste World Wader 
3 MANINFEIN STEAMROLLER YeFOnlone M,....,; 
4 JANET JACKSON All We IDonl Slop) 

s YELLOWCARD Own Avenue 

SOUTHWEST 
I HILARY A MOUE DUFF n,.r Lips Are Sealed 

2 JANET JACKSON A ', . n0' Stno 

3 10II119IEY LOCKE -- r...I N- i ". 
4 STEAMROLLER r. ,.:'.' , . M 

5 YELLOWCAIW Ocea A,erue 

NORTHEAST 
t ImMERLFT LOCKE Bra World Wonder 

2 INlAaYINA1lE REF D,., r. Aw.. 
3lMIr1mSTEAmigtuR r ..,u+IA 
4 JANET JACDOR M Nee (Don t Stool 

5 YEILOWCAM Clow Avenue 

SOUTHEAST 
I MME RLEY LOW Mi Woild Wonder 

2 JANET AKRON M MN Mont Slop) 

3 MAMA HMYLE rani Ow Lips Me Sealed 

4 RAVER Supernatural 

s M IN KNE STU/MOLLER Yellowstone Moi,dd 

NATIONAL MUSIC FORMATS 

AH Nation 

SIRIUSiii 
1221 Ave of the Americas 

New York. NY 10020 
212-584-5100 
Steve Blatter 

Not Jana 
Geronimo 
NELLY f lap Your Wags 

Rich McLaughlin 
BURNING BRIDES Heart Full DI Black 

HIVES .. ro idiot Walk 

BUMBL E BEEZ et Pony Rode 

The Pulse 
H,Inr'Pn Arafat 
EDWIN McCAIN Sar Anything 

Starlite 
Haneen Arafat 
KEITH URBAN You II Think 01 Me 

Series Nis 1 

Kid Kelly 
SHIM Slide Along Sde 

USHER ,.cntessions Pan 2 

FIFE DOBSOR Dont Go IGeIs And Boys 
PETTY PABLO r reek -A -leek 
JESSICA Saw soN AVpels 

New Country 
Al Skop 
RASCAL FLATTS Feels Like Today 

ALAN MCKSON Too Midi OIAGood Theo H AGood They. 

Octane 
Jose Mangin 
IAMBIC After We Go 

Spectrum 

Gary Schoenwetter 
JJ. CALE Fancy Dancer 

D 
1 o million homes 180.000 businesses 

Rick Gillette 800 -494 -8863 

DMX Hospitality 

Joel Oltyan 

The hottest tracks at DMX Hospitality. 
which includes restaurants. bars. hotels 
and cruise ships. targeted at 25-54 adults. 

OLD ITS The New Kd 

ORNNAM COTTON BAND First week 
HIVES Walk Idiot Walk 

BODEANS Ir it Makes You 

FASTSAIL Away 

RYAN CABRERA On The Way Dorn 
KItI FRS J rnebody Told Me 

OZONATLI Saturday Night 

SAM PHILLIPS Al Night 
KYL IF MINOGUE .nrxolate 

HILLY FURIADO -w-a 

This section features this MOWS now adds 
on DMX MUSIC channels "nibble AI LSpE 

tal cable and direct broadcast satellite. 

CINURNYTINMC 

Mark In The Dark" Shands 
BLACK EYED PEAS I et s Get It Started 

ALTERNATIVE 

Dave Sloan 
wN1 FENNELL Afternoon Delight 
KEANE Somewhere Only We Know 

SAHARA HOTMIGHTS Hot Night Crash 

' ROCK 

Stephanie Mondello 
Simple Man 

MILT ALTERNATIVE 

Stephanie Mondello 
JAMIE CUE UM :. . 

PRISM 

SODEANS -' 

ADULT CONTEMPORARY 

Jason Shill 
TRAM Ordinary 

NMI LAVIGNE My Happy Ending 

COUNTRY 

Leanne Flask 
_y BUFFETT IA IMTNLACK Hey Good Loam 
MAN JACKSON Too Much Of A Good Thong 

JENKINS Mama 

RHYTHMIC DANCE 

Danielle Ruysschaert 
KEVIN LYTTLE Turn Me On 

BASTIAN Youve Got My Love 

AVANT BADE Get Down 

ROXANEE Amt No Sunshine 

RAPMIP -HOP 

Mark In The Dark" Shands 
BLACK EYED PEAS let's Get It Started 

SLACK EYED PEAS Let's GM AdMrded 

BENZINO !SCARF= Whirs MIRY Good 

X- ECUTIONERS Live From The PJs 

X- ECUTIONE RS Like Thrs 

X- ECUTIONERS Cmon 

X- ECUTIONERS Badr To Back 

X- ECUTIONE RS The Regulators 

X- ECUTIONERS OM School Throwdown 

X-ECUTIONERS Get WM It 

X-f cimoNERS I Emil More Human Than Human 

X-ECUTIOMERS The Truth 

RADIO 11 Ff0 
Artist Title 

JOJO Leave (Get Out) 

HILARY DUFF Come Clean 

D -TENT BOYS Dig It 

CHEETAH GIRLS Cinderella 

RAVEN Supernatural 

HILARY DUFF The Math 

VITAMIN C Graduation 

RON STOPPABLE & RUFUS Naked Mole Rap 

HILARY DUFF Why Not 

HILARY E. HAYLIE DUFF Our Lips Are Sealed 

AVRIL LAVIGNE Sk8er Boi 

SMASH MOUTH I'm A Believer 

LINDSAY LOHAN Drama Queen (That Girl) 

KELLY CLARKSON Miss Independent 

AVRIL LAVIGNE Complicated 

PINK Get The Party Started 

SIMPLE PLAN Perfect 

LINDSAY LOHAN Ultimate 

CLAY AIKEN Invisible 

KELLY CLARKSON Respect 

pOWRNmcg 

IIE11,11ASE 
Pfaylist for the week of June 7-13 

Total Plays 

83 

81 

78 

77 

77 

76 

76 

75 

63 

43 

34 

31 

30 

30 

30 

30 

29 

29 

29 

28 

aoL Radio @Network 
Ron Nenni 415-934-2790 
Tep Alternative 
Robert Benjamin 
LINKIN PARK Breaking The Habit 

MIDTOWN Give It Up 

SWITCHFOOT Dare You To Move 

Fresh 100 

Mark Hamilton 
USHER inns Pan 2 

JESSICA SIMPSON Angels 

Top Country 
Lawrence Kay 
KELM COFFEY Dance With My Father 

Tep Jams 

Davey D 
YOUNG sum Let Me ln 

NELLY flap Your Wmgs 

BEANIE SIGEL Wanted 

v 
Ken Moultrie 800- 426 -9082 
Active Rock 

Steve Young/Kristopher Jones 
LOSTPROPFETS Make A Move 

LIMP BIM Almost Over 

HOOBASTANK Same Direction 

Heritage Rock 

Steve Young /Kristopher Jones 
RUSH Summertime Blues 

NICKELSACK Feekn War Too Damn Good 

Hot AC 

John Fowlkes 
311 Love Song 

CIM 

Steve Young/Josh Hosler /John Fowlkes 
ALICIA KEYS If I Am I Got You 

PETIT MILO frerk A Leek 

012 How Come 

Rhythmic cam 

Steve Young/Josh HoslerJohn Fowlkes 
LLOYD POUPE VASWAMTI Soutnsrde 

left AC 

Mike Bettelli/Teresa Cook 
SEALS I CROFTS Summer Breeze 04 

Maiestream AC 

Mike Bettelli/Teresa Cook 
SEALS S CROFTS Summer Breeze 04 

The Alan Kabel Shem- Ablestbanm AC 

Steve Young /John Fowlkes 
LOS LONELY BOYS Hea:en 

The Alan Kabel Show -Not AC 

Steve Young /John Fowlkes 
TRAM Ordinary 

SWTTCHFOOT Meant To lane 

Mainstream Gantry 
Ray Randall/Hank Aaron 
BILLY OEM Thank God I m A Country Soy 
PHI VASSM In A Real love 
RASCAL FLATTS Feels like Today 

New Geary 
Hank 
SAM EVAS Suds In The Bucket 

GRETCHEN WIUON Here for The Party 

RASCAL FLATTS Feels Like Today 

Lia 

Ken Moultrie /Hank Aaron 
RACHEL PROCTOR Me Md Emily 

TEMI CRANK LiiIS Lie Too 

MMTIMA MINIME HOW Fir 

Danny Wright 
Ray Randall /Hank Aaron 
SARA EVAMS Suds In The Bucket 

GARY ALLAN Nottu g On But The Rob 
JIMMY WAYNE You Are 

BLUE COUNTY Thai 

24 NOUN FORMATS 

Jon Holiday 303 -784 -8700 

Neck Classic 
Adam Fendrich 
RUSH Summertime Blues 

Adult Csabalpetary 
Rick Brady 
SEALS I CROFTS Summer Brave tit 

G.S. Cooley 
Penny Mitchell 
MAN JACKSON Too Much 01 A Good Thing 

MRETC EM WWI Here Foe The Party 

GREAT AMERICAN COMMIT 
Jim Murphy 303 - 784 -8700 
KENNY Koons I WMIVEY DUNCAN My world H over 

MARTINA McBRIDE How Far 

JOE NICHOLS Body Bekeved in You 

SCOTTY EME RICK 'he Watch 

TRACY LAWRENCE Its All How You Look At It 

Charlie Cook 661- 294 -9000 

Soft AC 

Andy Fuller 
OUR DION You And I 

KEITH URBAN You ii Think 01 Me 

SEALS I CROFTS Summer Breeze 04 

Bright AC 

Jim Hays 
RICHARD MARX When You re Gone 

Malastreaw Gentry 
David Felker 
ALAN JACKSON Too Much 01A Good Thing 

JOE NICHOLS It Nobody Belled In You 

Net Gantry 
Jim Hays 
ALAN JACKSON Too Much 01A Good Thing 

Uwe, i Versa 
David Felker 
ALAN JACKSON Too Mort rte A Gunn 

JUL IF ROBERTS Bre.rk 

-1=-J T íl : NE 1-We e AAI )10 x 4ht- . 

After Midslts 
Sam Thompson 
ALAN JACKSON Too Much 01 A IoW T h:r, 

RASCAL FLATTS fens Like Torar 

REIN MOAN Days Go By 

WRN 
Country Today 

John Glenn 
RACHEL PROCTOR Me And Emily 

RASCAL FLATTS Feels Like Today 

TRACY LAWRENCE It's M How You look At R 

AC Active 
Dave Hunter 
MCHAAO MAX When You re Gone 

Alternative New! 

Chris Reeves 402- 952 -7600 
JEl Roemer DJ 

OMIT Tao Lab 

Music oNYjyA-EOO! 

Jay Frank 310 -526.4247 
Rais 
SASmEr JAR Good Luck 

allit l'm Ready 

JONI MACNN I Want To Live 

NOM Everything I ve Known 

N.E.R.o. Maybe 

Maaeowu is 
CORRS Summer Sunshine 

Ymm WW1 Tear It Up 

CM The End Of The World 

VNee 
AUTHORITY ZERO Revolution 

DASHROARO CONFESSIONAL Vindicated 

KEANE Somewhere Only We Know 

LEON PAM Breaking The Habit 

LORETTA LYRA Miss Being Mrs 

INICSIIIPPEECIN 
Tony Lamptey 866- 552 -9118 

ILFNep 
JAIMSSWry 
WNTB01r U Know 

IMO 
aim mason Sal Boy 

ARABE STONE u Haul 
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TELEVISION 

72 million households 

Fon 

H00BASTANK The Remo' 
PETTY PABLO Frei- A-I/el 
USHER 

BEASTIFBOYS Peck N Oul 
MEW FOUNO GLORY .r. Downed hom Here 

BRITMEY SPEARS tferylime 
TWISTS ()sornom Cekbty 
KANYE WEST AEI Falls Dorm 
LENNY KRAVITZ Where Are We Runnin 7 

AL ICIA KEYS Sint GM You 

CHRISTINA MILIAN VñAROLWS Dip It Low 
JOJO . a.e (Get Out 

STORY OF THE TIM Anthem CS Ow Dreg Day 

LLOYD BANKS r` 1 

FRANZ FERDINAND Me Out 

COKED ANO CAMBRIA A Favor House ANa be 

BRANDY INFANTE WEST Tai Abed Our Low 
KEVIN LYTTIE Ti,- :' i)n 

JAY Z 99 Problems 

UNTIE SIMPSON Platts a Ab 

Video IMAM for fie weed of June 7.13 

16 

16 

15 

15 

15 

14 

13 

12 

11 

19 

8 

7 

6 

6 

6 
6 

6 

6 

s 

BEASTS BOYS Ch -Deck It Out 

JAY -Z i9 Proofs 
TWISTA Overnight Celeb ty 
PTEY PAOLO f reek-A lei 
LLOYD MKS On Foe 

OUTLAST Roses 

HOOBASTANK the Reason 

BEE NIT MAN CMS. THEM lope 
USHER 

LIRAKIN PARK - reuig The Welt 
JUVENILE . Moron 
LENNY KRAVITZ Where Are We Ronne, 
rING YANG TWINS Whets ItmOmM 
ROOTS F',^ t Sam holm 
JET 90 Bach 
NEW FOUND GLORY All Dor d Fron Here 
FRANZ FERDINANO Take Me Out 

D1211MIME14 St, Band 

STORY Of THE YEAR Anthem OI Our Dying Day 
KARST WEST Jul Fats Down 

ve spayed fedP week or .;;ire r, 

28 

28 

28 

27 

25 

23 

22 

22 

21 

20 

20 
20 

20 
19 

18 

18 

18 

18 

16 

16 

ADDS 
COUNTING CROWS Arrgentally In Low 
STING 

TRAIN 

BF AST IF BOYS ^Cteck N Out 

BE r0NCE 

HOOBASIANK "e Reason 

USHER 

ALANIS MORISSfTTE Everything 
OUTLAST. 
POTPIE SPARS E rerdime 
SWIICHFOOT !.tram to Lw 
USHER t 111 JON 8 LUOAdII$ Yeah 

BLACK EYED PEAS Hey Marna 

COUNTING CROWS Accdentally In Low 
JAMIE CULLUM All At Sea 

JET :Turd Bitch 
Al ILIA KEYS H I Ain t Got You 

Los LONELY BOYS Heaven 

MODEST MOUSE FloN On 

JOSS STONE rye' Duce Lae 
VELVET REVOLVER ' .r 

FINGERFIEVEN 

FLEEIW000 MAC: mask* 

.'deo pianist a frozen 

BPM (XM 81) 

Blake Lawrence 

GOLONIMP Saht annex 

MC KE1ENEM EMNyeae 

U-Pep (111121 

Zach Overking 

MILLERS Mr Sophie* 

Off PEST SLUE Is II A sin 

SCMSOR SISTERS Laura 

INCUBUS Talk Slaws On Mute 

TIE LOFT (XM5O) 
Mike Marrone 

WILCO Hands ̂ are Drug 

WATERCOLORS (XM71) 

Trinity 

BONET JAMES Hen She Cones 

DIANA KRALL Lm Conwç Though 

MICHAEL LINGTOR Don't GO 

PIECES Of A DREAM On Ito Wegs 

TORCUATO MARIANO Paula 

XM CAFÉ (11145) 

Bill Evans 

WILMIAGANe e loes 

JESSE GMLN lia Ille 

NOMA MIR 1e OINW Sher 

TTMa vow. dirt I Mann 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black 8 white). 

Please include the names and 

titles of all pictured and send 

pics to R&R. c/o Keith Berman: 

kbermanvñradioandrecords. corn 

Live365 is the largest Internet radio network. with thousands of stations in a wide 
variety of formats Programmed by true music tastemakers from around the globe. 
Live365 offers an enthusiastic audience for established and up -and- coming artists 
alike In a world of consolidated playlists. Live365 charts the tastes and preferences 
of today's most vibrant music community Tracks with the most plays dung the 
seven days ended May 24. 2004 are listed below 

Top Rap d Hip -Hop 

USHER I/LUOACRIS d LIL JON Yeah 

USHER Burn 

PETEY PABLO Freek -A -Leek 

TWISTA Overnight Celebrity 

USHER Confessions Part 2 

Top Latin 

ALEX UBAGO Aunque No Te Pueda Ver 

PAULINA RUBIO Te Cline Tanto 

SIN BANDERA Cue Lloro 

JULIETA VENEGAS Andar Conmigo 

LA OREJA DE VAN GOGH Rosas 

UVE 

Travis Storch 866-365-HITS 

Top World 

PILLAR Further From Myself 

OBIE BERMUDEZ Antes 

ANGELIOUE KIDJO Congoleo 

MADONNA Love Profusion 

DAVID BYRNE Tiny Apocalypse 

CAZ 
cOUNTNY MNSrC rsloN 

75 1 mirror, households 

Brun Phelps Sr VPGM 
Cuva Parr VP Music A raient 

ADDS 
MARTINA McNiff How Far 

JOE NICHOLS l' Nobody Bereved In You 

RODNEY CROWELL Fates Right Hand 

TOP 20 TW LW 

MONTGOMERY GENTRY it You Ever Stop 30 29 
REBA MrENTIRE -rode 30 28 

JOHN M MONTGOMERY Letters From Home 30 27 

TOBY KEITH .. ., rl 29 27 

SNFDAISY .. ger Seat 29 26 

JULIE ROBERTS Break Down Here 27 27 
JOSH GRACIM Want To live 27 26 
GRETCHEN WILSON Redneck Woman 26 27 
SIG 8 RICH ,. A Horse (Ride A Cowboy) 26 25 
KENNY CHESMEY live Those Songs 23 28 

LORETTA LYNN Miss Being Mn 23 21 

RACHEL PROCTOR Me And Emily 22 22 

JE00 HUGHES H,gh And Lonesome 21 11 

SMANIA TWAIN When You Kiss Me 20 26 

SILLY CURRINGTOM I Got A Feel, 19 14 

TRACE AOKINS Rough 8 Ready 16 21 

CLAY WALKER. Can Sleep 13 17 

DOILY WRIGHT Back 01 The Bottom Drawer 13 13 

EMERSON DRIVE Last One Standing 12 13 

$MA EVANS As In The Bucket 12 13 

Airppy as motored by Abdiabae 247 
.+reaeen June 713 

e.t 

HEAT 

AMERICAN e 

COUNTRY 

ADDS 

Imi Murphy V .Programming 

'h 5 minor, households 

K. ROGERS 1W OUNCAN My World Is Osier 

MARTINA McBRIDE How Far 

JOE NICHOLS ' Nobody Beloved In You 

SCOTTY EME RICK The Watch 

TRACY LAWRENCE Its All How You Look At It 

TOP 20 
GRETCHEN WILSON Redneck Woman 

TOOT KEITH Whrskey Gul 

SHE DAISY Passenger Seat 

JOHN MICHAEL MONTGOMERY Letters From Home 

CLAY WALKER I Can't Sleep 

MONTGOMERY GENTWV It You Ever Stop loving Me 

JULIE ROBERTS Break Down Here 

JOSH TURNER What 11 Arni 
SARA EVANS Suds In The Bucket 

SILLY CURRINCTOM I Got A Ewen 

SEMIS TWAIN When You Kos Ak 
TRACE ADKINS trough A Ready 

RACHEL PROCTOR Me And Emily 

SIG 8 RICH Save A Horse IRide A CowboyI 
LORE TTA LYMM Mns Remo Mrs 

JOSH GRACIM I Want To Lrve 

TERRI CLARK G ^s Ile Too 

HANK WILLIAMS JR. Wiry Call We All Just 

MEDAISY Come Home Soon 

JEFF BATES I Manna Make You Cry 

illformabon current at of Awe IA 

LLAAR 
CONCERT PULSE 

Avg. Grass 
Flo. Artist (Ir, 000e) 

1 SHAMIA TWAIN $8802 
2 PRINCE $859 7 

3 METALLICA $8208 
I BEYONCE $765 1 

S MITMY SPARS $761 5 

B ROO STEWART $7486 
7 ALAN JACKSON MARTINA MCMIDE $6095 

B KENNY CHESNEY S5979 
t AEROSMITH $591 2 

11 KELLY CLARKSON'CLAY AIKEN $371 1 

11 SARAH BRIGHTMAN $3598 
12 DAVID BOWIE $3568 
13 KID ROCK $3105 
14 YANMI $2763 
IS YES $273 7 

Tits vaskts dtrl awl bur M an Morin. l 

Miong the week's new lours 

FINCH 

SAWN I NGMW 
MOTOGRATER 

88M EVANS 

ZILLA 

The CONCERT PULSE a courtesy or 
MM, a pu aeaon of Promoters 

G,-Lae Lawaips. 804344.7383. 
Ca ))Dina 209-271.79qá 
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TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

I NBA Finals Game 4 

(Pistons vs. Lakers) 
2 NBA Finals Game 3 

(Pistons vs. Lakers) 
3 NBA Finals Game 2 

(Pistons vs. Lakers) 
4 CSI 
5 Without A Trace 
6 Everybody Loves Raymond 
7 Two And A Hail Men 
8 CSI: Miami 
9 Law & Order: 

Special Victims Unit 
10 Cold Case 

June 7 -13 

Adults 18-49 

1 NBA Finals Game 4 

(Pistons vs. Lakers) 
2 NBA Finals Game 2 

(Pistons vs. Lakers) 
3 NBA Finals Game 3 

(Pistons vs. Lakers) 
4 Last Comic Standing 
5 CS!: Miami 
6 CSI 
7 Everybody Loves Raymond 

Last Comic Standing 2 
Law B Order: 
Special Victims Unit 
Two And A Half Men 

Ole) 
(tie) 

Ole) 

Source : Nielsen Media Research, 

COMING NEXT WEEK 

TM TMs 
Yolanda Adams. Ashanti, Patti 

Austin. Shirley Caesar. Natalie 
Cole, Harry Connick Jr.. Bob 
Dylan, Doug E. Fresh. Herbie 
Hancock. Patti LaBelle. Gerald 
Levert. Branford Marsalis. Donnie 
McClurkin. Brian McKnight, Willie 
Nelson. Arturo Sandoval, Slick 
Rick and Angie Stone are sched- 
uled pay tnbute to New York's Apollo 
Theater when NBC presents Apollo 
at 70: Hot Night in Hartem (Saturday, 
6/19. 8pm ET/PT). 

Friday, BM 
Gretchen Wilson. The Tonight 

Show With Jay Leno (NBC. check 
local listings for tine). 

Auf Der Maur. Late Night With 
Conan O'Bnen (NBC. check local 
listings for time). 

Andrew W.K., Late Late Show 
With Craig KA6om (CBS, check lo- 
cal listings for Urne). 

John Mayer. Last Call With 
Carson Day (NBC. check local list - 
ings for time). 

UMW MO 
Toots & The Maytals leatunng 

Bootsy Collins. The Roots, Ben 
Harper and Jack Johnson. Satur- 
day Night Live (NBC. 11:30pm ET/ 
PT). 

KI 
Michael B(Eblí, The Ellen De- 

Generes Show (check local listings 
for time and charnel). 

Avril Lavigne. Jay Lene. 
Phish. Late Show With David 

Letterman (CBS. check local kstngs 
for time). 

Los Lonely Boys Jimmy Kin- 

men Livt4 (ABC. check local Itstngs 
for tine). 

The Sleepy Jackson Conan 
O'Brien. 

Imlay, 5122 

CBS's AFIS 100 Years ... 1W 
Songs Counts down the greatest 
movie songs of all time. with com- 
mentary from Burt Bacharach, 
Calfne Dion, Barry Gibb. Paul Si- 
mon, Barbra Streisand and others 
(8pm ET/P1). 

Mu*, The Sharon Osboume 
Show (check local listings for time 
and charnel. 

Maroon S. Jay Leno 
Travis Tritt. Jimmy Kimmel 
Alanis Morissette. Conan 

OBnen. 
Ave Lavigne, Craig Kr/born. 

B/23 
Hank Williams: Honky Tonk 

Blues premieres as the latest install- 
ment of PBS's Amencan Masters 
documentary series (check local let - 
ngs for time) 

Choke Khan. Eden DeGeneres. 
The Von Bondies. David Letter - 

mari. 

Ti uts Uri 
Lloyd Banks. The Hives, Kid 

Rock Christina Milian and Yellow- 
card are scheduled to perform on 
Peps, Smash (WB. 8pm ET/F'T). 

Uncle 'Cracker. Jay Lena. 
The Secret Machines. David 

Lettermen. 
HserL Conan O'Brien. 
The c Iing. Craig KJtxorn. 
Travis Tritt. Dermes Miller ICNBC, 

9pm ET/PT). 

FILMS 
BOX OFFICE TOTALS 

June 11 -13 
Tine Drstr,butor 

1 Harry Potter And The Prisoner.. (WB) 

2 The Chronicles Of Riddick (Universal)' 
3 Shrek2 (DreamWorks) 
4 Garfield Fox)' 

5 The Stepford Wives (Paramount)' 
6 The Day After Tomorrow (Fox) 

7 Raisjng Helen (Buena Vista) 

8 Troy (WB) 

9 Saved! (MGM/UA) 

10 Mean Girls (Paramount) 

- Julie GidIO W 

S Weekend S To Date 

$34.91 5157 97 

$24.28 524 28 

$23.31 $353.33 

$21.72 $21.72 

$21.40 $21.40 

$14.53 $153.14 

$3.70 $31.28 

$3.41 $125.60 

$2.53 $3.71 

$1.48 $81.30 

'Fest *eel, Ni release AO /Fgwes n nNeors. 
Source ACN.elsen EDI 

COMING ATTRACTIONS: This Week's openers ncl de Around the World 
In 80 Days. stamng Jackie Chan. Songs on the film's Disney soundtrack 
include The Behe Men's its a Small World' Tina Sugandh's -River of 
Dreams" and Dave Stewarts All Over the World' - Julie Gideon 
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AL PETERSON _ NEWS /TALK /SPORTS 
apeterson@radioandrecords. corn 

Remembering Ronald Reagan 
A perspective from inside the White House 

A fter the week of events, tributes, retrospectives and 
analysis that followed the death of former President 
Ronald Reagan on June 5, the idea that anything had 
been left unsaid about his life and presidency seemed 
unlikely to me as I began to write this week's column. 

That was before I spoke with ABC 
News White House correspondent 
ANA Complac. As 1lis- 
tened to her "journalist 
inside the White (louse" 
point of view of Ronald 
Reagan - something she 

gained while covering all 
eight years of his two 
terms as president - I 

heard a perspective on the 

man that had not only the 

balance of a good journal- 
ist, but also the personal insight that 

can come only from someone with 
a seasoned reporter's eyes and ears. 

Compton is currently covering 
her sixth U.S. president for ABC 
News in a career that has taken her 

to the White House. Capitol Hill and 

through seven presidential cam- 
paigns. She has traveled around the 

globe and through all 50 states with 
presidents. vice presidents and first 
ladies, reporting for all ABC News 
broadcasts. On Sept. I I. 2001, the 
veteran White House correspondent 
was the only broadcast reporter al- 
lowed to remain with President 
Bush onboard Air Force One when 
he was unable to return to Washing- 

ton. DC. 

A working mom, Compton has 

won numerous awards for her jour- 
nalistic efforts, but she says her most 

treasured is a golden stat- 

uette given to her by the 

National Mother's Day 

Committee naming her 

Mother of the Year in 

1988. I caught up with her 

last week. She was on the 

road yet again. this time 
with the current president 
at the 68 Summit in Geor- 

gia. She offered up some 

of her thoughts and personal mem- 
ories of the man she got to know 
during her eight years covering the 

Reagan White House. 

Ann Co mpton 

R& R: ¡Ai rya recall.vsmr initial im- 

pressions ry Ronald Reagan ac he emend 
the While Howe in /980' 

AC: For me. he was vers much a 

known quantity. since I had covered 
him when he was governor of Cali- 
fornia. I also covered him when he 

tried for the nomination in 1976, los- 

ing on the floor of the onl) contest- 

ed convention I will probably ever 
cover in ms career. When he came 

to Washington, he was an outsider. 
He was not a Washington figure. and 

he came in with his own agenda. 

What stuns me now, looking back. 

is how much of the America that we 

know now began to take shape dur- 
ing his years in office. Talk radio 
wouldn't exist in the form it does to- 

day if there had not been eight years 

of a solid conservative presidency 
that not only changed the way things 
were done in Washington. but also 
brought with it. in Reagan's first 
election. a Republican majority in the 

Senate for the first time in a genera- 

tion. 
I believe his terms in office also led 

to the Republican majority in the 

House and the Gingrich revolution 
.in 1994. America had an entire na- 

tional midcourse correction. and we 

can look back on that and say that 

Reagan was fundamentally at the 

center of it. 

"Reagan's daughter 

Maureen once told 

me, `You know, Dad 

and Nancy don't 

need anybody else; 

they have each 

other.' 

R&R June 18, 2004 

ONE -ON -ONE WITH THE GIPPER Ati'C News White House 

correspondent Ann Compton W. who has covered six U S presidents during 

her career with the network. chats with then - President Ronald Reagan in this 

mid -1980s photo 

R&R: What was it about Reagan. the 

pnuident. that made him such a la, er- 

llkm- litt'.tivure not only in retraspec7. but 

even in his own time:' 

AC: There was a simplicity and a 

clarity to what Reagan said. Ile 
didn't strike a lot of people as a pol- 

itician. When he got to Washington. 

Ronald Reagan was the only one of 
the six presidents I have covered 
who successfully dealt with the po- 

litical machinery in DC across party 

lines, bringing both conservatives 
and moderate Democrats together 
on his budget and tax cuts. He might 
look in amaiement at Washington 
today, with a Republican House. 
Senate and White (louse and. you 
might argue. a conservative balance 

on the Supreme Court. fhese are all 

factors that you can trace hack to his 

years in office. 

R&R: While both .cider talk ahrwi u 

change in tone in Washington. Reagan 

set'nkdto ac'rualh' he able u achieve that 

goal. Who Jn you think he was able to 

.succeed when so mum others haw not? 

AC: A big reason that Ronald Rea- 

gan succeeded during both of his 

terms was because he had a huge 

election mandate behind him. Con- 

"Ronald Reagan 

made Americans see 

the best in 

themselves." 

gress didn't particularly like. or 

know. Ronald Reagan when he first 
showed up in town. hut. make no 

mistake. they feared him. because he 

had a huge election mandate from 
the voters. Ile was controversial, and 

there were. and still are. a lot of Dem- 

ocrats who did not like him. Yet he 

still had this powerful ability to get 

policy done - especially some re- 

markable tax and spending cuts. all 
within the first two years in office. 

R&R: / /ow trio Reagan's rrknkutchip 

with the press as computed to the fir 
rNherI:teatkres)snu hove covered.' 

Continued on Page 18 

FIRST WITH BREAKING NEWS! 

, NEWS 
RADIO 
IT MATTERS WHERE YOU CET YOUR NEWS 

Winner of the 2003 Edward R. Murrow Award for Overall Excellence 

June 5 

Death of Ronald Reagan 

May 13 
Rumsfeld Visits Abu Ghraib Prison 

April 23 
Pat Tillman Tragedy 

212 -735 -1700 
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Ronald Reagan 
Continued from Page 16 

AC: Its difficult now to remem- 
ber that he had only been president 
for two months when he was shot. 

After he took that bullet. a wall of 
physical security went up around 
him, as well as a wall of political se- 

curity. As the press. I don't think our 
relations with him after that were 

ever as close or as fruitful as they 
could have been. 

Ile was very good at those -dino- 
saur" prime -time news conference 
events. Ile didn't hold a lot of them. 

but he was a master at conducting 
them. Ile did very little easy hack - 

and -forth with us on a casual basis 

during things like photo ops in the 
Oval Office. Ilis relationship with the 

press always retained a kind of dis- 
tance that came about as a result of 
that shooting so early in his first term 

R&R: Having ahalf -4raw occupant, 
of the While /louse to armpit': him to. 

what were some of the strengths and 
weaknesses you observed in Reagan as 

president? 

AC: It's one of the most fertile 
records we have to look back on, rep- 

resenting eight years of a very tu- 
multuous time. The great Achilles' 
heel of his administration is what we 

used to call "the skate factor." Rea- 

gan had a number of people work- 
ing for him who got into trouble and 

were investigated, with the Iran - 
Contra investigation obviously be- 

ing one of the lowest points of his 
presidency. 

The high point, in my opinion, 
came months after he left office. 
when the Berlin Wall came down. 
Barely a year later - on Christmas 
Day - I stood there on the lawn of 
the White House reporting on the 
fall of communism and the bringing 
down of the hammer- and -sickle flag 
over the Kremlin. That was certain- 
ly Ronald Reagan's most shining 
moment, and no one has ever sug- 
gested that great accomplishment 
belonged to anyone but him. 

Another of his major achieve- 

NEWS /TALK /SPORTS 

ments was many of the people he 

brought to Washington. In fact. 
many of those people are still around 

today. Reagan presented. formulat- 
ed and solidified a leadership core 
within the Republican party and 
within the Republicad governmen- 
tal structure that lasted through 
George H.W. Bush find government 
in absentia during the Clinton years 

and that has re- emerged with the 
election of George W. Bush. There is 

a core of Reagan operatives who 
have carried on his message and 
philosophies for a generation. in po- 
litical terms. 

"There was a 

simplicity and a 

clarity to what 

Reagan said. He 

didn't strike a lot of 

people as a 

politician." 

R&R: We saw the legendary strength 

o f Ntutc y' Reagan displayed throughout 
lust week's funeral and events. What 

were your impressions of her during her 

.wars as first lady.' 

AC: Nancy Reagan played favor- 
ites. but in the god sense. She was 

accessible and reachable through 
some vers senior journalists she 

adored. the late ABC News anchor 
Frank Reynolds was one of them. as 

was CBS's Mike Wallace. In fact, 
when Frank died of cancer, way be- 

fore his time, President and Mrs. Rea- 

gan not only attended his mass. but 

also led the funeral procession for 
him through the center of Washing- 

ton to Arlington Cemetery. I don't 
remember a president leading a vir- 

tual state funeral for a member of the 

press before or since. 
Nancy also had a circle of friends 

who became her husband's friends, 
Ronald Reagan did not need a lot of 

people around him. Ile didn't need 

a lot of buddies and pals to hang 

around with. His whole life was 
wrapped up in Nancy. and his 
friends were mostly the husbands of 
her good girlfriends. Of any couple 
I have known in or out of the White 
House. they were a sort of a "twin 
star." if you understand what I 

mean. 

Reagan's daughter Maureen once 

told me. "You know. Dad and Nan- 

cy dont need anybody else; they 

have each other." They went to 

Camp David together every single 
weekend. Ihe) didn't take guests 
with them like other presidents I 

have covered did: they just went 
there to be by themselves. They were 

everything to each other. 

I cannot even begin to imagine 
how painful this loss has been for 
her. You and I think of the loss of 
Ronald Reagan over the past few 

weeks. but she has watched for 10 

years as the person she most adored 

slipped from her hands. When she 

told a very public gathering last 
month that he had "gone to a very 
distant place where I can no longer 
reach him," that was the death knell. 

R&R: Someone who does whoa you do 

mutt frequently travel with the presi- 
dent flow was traveling with Reagan 

compared to trawling with other ptesi- 

ekms you haw cuw'rr l? 

AC: President Reagan understood 
that to communicate his message to 

the country and to the world he 

didn't need to be visible from dawn 
until midnight. He knew he could 
choose the symbolic moments and 
words every day and that he didn't 
have to overrun the world and over- 

stay his welcome in the public spot- 

light. There was a pace and predict- 
ability about his schedule. 

His schedules were trim and 
tailored compared to current presi- 
dents'. He started a little later in the 

"Congress didn't particularly like, or. know, 

Ronald Reagan when he first showed up in 

town, but, make no mistake, they feared 

him, because he had a huge election 

mandate from the voters." 

morning, and he ended by dinner- 
time. We would sometimes spend 

live or six weeks in California in the 

summer at his ranch and out of the 

public ee. that worked fine for him, 

because he knew that the select 
things he did do and say would be 

well crafted and visually compel- 
ling. with the visuals reinforcing the 

message he was giving. From that 
standpoint. covering Ronald Reagan 

was so easy. I had four babies in five 

years on his watch. 

R&R: Arfalorite personal momulu 

you can recall with President Reagan as 

you covered him? 

AC: Honestly. there are so many. 

but as I was watching some video of 
him this week. walking down the 
main colonnade that leads from 
White !louse residence to the Oval 
Office. it reminded me of something 

in particular. As the junior member. 

to Sam Donaldson. of our ABC 
News team at that time. I often cov- 
ered Saturdays at the White House. 

I had two little boys. ages 3 and 2. 

and I'd often bring them to work 
with me since Saturday. gcncral. 
was not a busy day. 

There was a glass doorway in the 

White House hallway overlooking 
the Rose Garden. and I would fre- 
quently stand my two little boys in 

that doorway because the president 
always passed by it. heading back to 

the residence after doing his weekly 

radio address. Whenever those little 
boys were standing there. he would 

always turn around and cone oscr 
to talk to them. I admit it. the) were 

bait. As a reporter. they gave nie a 

chance to chat with the president ev- 

er) week and ask him a quick ques- 

tion. The warmth and fatherliness he 

always displayed to them'and the 

fact that he was always so gracious 

and never took offense is something 

I will always treasure. 

R &R: With all the tributes that have 

been aired and w riven Il r se lent couple 

al weeks. Irml your lkraNrdperspe live. 

Oka will bs dk. great legacy of Ronald 

Reugun:' 

AC: Ronald Reagan made Amer- 
icans see the best in themselves. Ile 
talked about "morning again in 

America" and that "shining city' on 

the hill." and he always closed ev- 
ery address by saying. "America's 
best days are ahead." That kind of 
optimism is something that Ameri- 
cans are always hungry and eager 

for. That kind of optimistic glow he 

exuded is what Americans will re- 

member most when they think of 
Ronald Reagan. 

TALK BACK TO R &Rl 
Do you have questions. 

comments or feedback regarding 

this column or other issues? 

Call me at 858 -486 -7559 

or e-mail: apeterson@ 
radioandrecords. con 

ust When You Thought 

You Were Right 
i 

Just when you thought only the nght had the nght Talk, Ed Schulte explodes on the 

national scene with a big left hook. He's a heavyweight Talker with 20 years of number 

one rankings and 20 plus shares. 

Ed's not out to convert listeners, just entertain them with everything left. that's right. 

800.61 1 .5663 JONES 
nrtnwowra. 

faneoredle.00m 
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EXPL R IENCE 

"The Daue .ect" 
Watch the Ratings Spike when Dave Hits the Air... 

BEFORE DAVE 

Grand Rapids WTKG #1 ON STATION 0.6 
Jackson WFMN #1 ON STATION 3.7 
Louisville WGTK 0.5 
Nashville WTN BEATS RUSH & HANNITY 4.0 

DAVE'S HOUR 

vs. 1 .5 
vs. 8.6 
vs. 3.4 
vs. 8.0 

Arbitron Winter 2004. AQH share increase 

LISTEN WEEKDAYS LIVE 2 -5PM ET 

" Get your daily dose of DAVE" 
N ; U SrurvU vignette featuring... 
No nonsense advice on everything from how to deal 
with creditors. the best types of mortgages trouhle 
with credit cards and even calls 
about how to handle money 
in a marriage. 

" Where life happens; caller utter caller..." 

NOW HEARD ON OVER 200 
AFFILIATES AND GROWING! 

The Daily Money 
Makeover 

4 qn- sFCnNr DOSE OF 
FINANCIAL REALITY -, 

NOW HEARD ON OVER 75 STATION - 

To Affiliate. Call Joe Leavitt 1- 877 -41U DAVE (3283) Listen to ,( (lento www.da;,.ia,usey.cu.,, 
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,CLASSIC ROCK 

The Ongoing Saga Of Bob Bellini 
Format specialist has WKLH running on all cylinders 

Alittle more than 15 years ago, Bob Bellini settled 
in as PD of Saga's WKLH /Milwaukee. He's still there 
today, and WKLH remains a highly successful Classic 
Hits station. In the spring 2004 Phase One Arbitrends, 
WKLH finished No. 3 overall, with a 6.8 share. Will 
people ever tire of The Eagles' "Hotel California? 
Bellini doesn't think so. 

Belfini also believes that 

Classic Rock won't be see- 

ing a sudden ratings crash 

due to heavy burn of 30- 

year-old songs. "There was 

always this expectation. at 

least in the early years of 
('lassie Rock, that the mu- 

sic was going to die out 
when 'Ilotel California' 
had been played for the Bob 
umpteenth time." he says. 

"That didn't take into account the 

demographic bonding that all of us go 

through, whereby we become at- 
tached to a genre of music and stay 

with it for pretty much the rest of our 

life. I never expected Classic Rock to 

die out as a fad. Rather, its just ma- 

turing with the audience." 

Leader In Localism 
In addition to his day -to-day pro- 

gramming duties at WKLH. Bellini is 

Saga's Format Specialist for Classic 
Rock, giving him programming over- 

sight of the company's KDE7/Jones- 
boro. AR; WYMG /Springfield. IL; 
WAQY /Springfield, MA; WODB/ 
Columbus. OH; WAFX/Norfolk; 
WKVT /Brattleboro, VT; and KISM/ 
Bellingham, WA. 

In those markets. as in Milwaukee. 

Bellini 

13ellini says success boils 
down to two fundamental 
things: "a core team of out- 

standing talent and a cor- 
porate culture that pushes 

us to innovate. encourages 

growth and creates a lot of 
compelling programming 
through mentoring." 

Specifically. Bellini feels 

that he's fortunate to work 
with Saga VP /Program- 

ming Steve Goldstein. "I always say 

that when you go job hunting in this 
industry, one of the things that is an 

important litmus test for any compa- 
ny you seek employment with is men - 

toring and how well they will groom 

you and promote your growth." he 

says. "Here at Saga that component 
has been outstanding." 

Thanks in part to Bellini's work. 
two of the stations he works with - 
WKLH and WAQY - -- were nominat- 

ed by R &R subscribers for 2004 In- 

dustry Achievement Awards. WKLH 
is up for ('lassie Rock Station of the 

Year. while WAQY morning hosts Bax 

& O'Brien are nominated in the Clas- 

sic Rock Air Personality /Show of the 

Year category. 

its very nice." Bellini says of the 

nominations. "It's very flattering. In 

the vacuum of Classic Rock, it's nice 

to know that you do occasionally get 

some attention and accolades. I'm 
very proud of the nominations." 

Fresh Favorites 
The balance of corporate assistance 

with local ideas and implementation 
has given Bellini a broad palette to 

work with in creating stations that are 

about more than just the music. "Is it 

more than the music?" he says. "Ab- 
solutely. This radio station. as any 

great radio station should he, is about 

far more than the music. 

"It is an entertainment vehicle that 

needs to contain compelling produc- 
tion. stationality, an outstanding 
morning show and great local person- 

alities who know the market and 

know how to develop a relationship 
with the audience. And. through a lot 
of musical creativity, we've kept the 

format fresh." 

Whether in Wisconsin or Washing- 

ton, Bellini says its Classic Rock lis- 

teners' love and passion for the mu- 

sic that help to keep his stations 
sounding fresh. "People have become 

bonded with this music and this prod- 

uct." he says. it is emotional. We have 

passion for it because these were our 

artists and our songs. 

"When we say 'classic.' I think 
there's a lot of heartfelt emotion that 

goes into that. People put this music 
on a pedestal - not to the point of de- 

ification. but there is a lot of love and 

respect for the genre that is classic 
rock. 

"You keep the music fresh by do- 

ing things that are compelling and 

entertaining beyond just playing your 
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"People put this music on a pedestal - not 

to the point of deification, but there is a lot 

of love and respect for the genre that is 

classic rock." 

music as though you were a jukebox. 
All things being equal. we all do re- 

search. we all hase the same trade 

publications and Mediabase moni- 
tors. So, beyond the music. how do 

you differentiate your product from 
the radio station next door?" 

Bellini believes that IV might pro- 
vide a good answer to that question. 

"When you look at VIII and their Sto- 

rytellers. and when you watch any 

kind of cable network and notice how 

they package things into this special 

or that anniversary or a theme week. 

we do the same thing with the music." 

he says. 

"We've done it through stunting. 
with 'A to Z.' We've donc it through 
creating a lot of hoopla with special 

events. artist exposés, artist commen- 
tary and stellar production. All of 
those things go into repackaging and 

redefining the music. You've got to 

have some fun with it. and its in- 
cumbent upon us as programmers to 

do something with the music to 
make it interesting. entertaining and 

emotional." 

Cream Of The Crop 

Bellini's current project involves the 

imaging of WKI.II and how to recon- 

figure it. "In radio, we've been guilty 
of mere sloganeering." he says. You 

know the old joke about getting a 

hunch of PDs in a room and describ- 

ing all of the superficial components 

of a product hut missing all of the 

emotional components? We're trying 
to create imaging that tells stories 
about artists. that tells stories about 
songs." 

Right now WKI.II is airing a fea- 

turc called "50 Years in 50 Days," as 

the station celebrates the 50th anni- 
versary of rock 'n' roll. "We have 50 

produced vignettes that are hosted 
by one of our great weekend special- 

ty program personalities and that 

feature stories about some of the 

most important moments in rock 'n' 
roll." Bellini says. "That lends credi- 

bility to how important the music is 

and how important our audience 

perceives it to be." 

WKLH has also capitalized on the 

fact that its air personalities have been 

known and loved by listeners for 
years. The station's morning anchors 

are Dave & Carole, and they are joined 

each day by Kevin "KB" Brandt. 

"Dave Luczak and Carole have 

been together for about 18 years. and 

Dave has been on WKI.I1 for 20 

years," Bellini says. "The morning 
show is a nonstop variety program of 
interesting. topical entertainment of 
every stripe imaginable. whether it's 
Hollywood, the news and current 
events. local events or issues, music, 

guests or comedy. 

"It's a variety show with the foun- 

dation of an unbelievably good chem- 

istry between Dave and Carole and a 

guy who's a shoot-from -the -hip, opin- 

ionated person like Kevin. who adds 

his commentary and spices every- 

thing up." 
All this makes for a great work en- 

vironment. "I love my job," Bellini 
says. its not a job. it's a passion. and 

to come in even day and rub shoul- 

ders with the talented people who are 

here and with a great company like 
Saga. I can't ask for much more 

except money." 

It strengthens the associations with our top artists" 
- Laurie Roberts, PO - K -FOX 

Produced by 

Low -4- ( Radio Sales 

Lobster Delivers! - Taking in Listeners with the Best Musk, 
Fun Features, Insightful Interviews & Entertaining Themes. 

Wow airing on dozens of major stations 
from Coast to Coast - Including: 
WRRK - Pituburgh PA WNRQ - Nashville TN 
KVFX - San Francisco / San Jose CA wi Ibur entertainment 
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Fritts could step down as early as 

September 2005. either voluntarily or 
if the NAB Executive Committee. 
which handles contract negotiations 
for the President /CEO, identifies a 

suitable replacement. But whether he 

steps down early or stays on through 

2006, Fritts would still collect his full 
salary and the term for consultancy 
would remain intact. 

Meanwhik. R&R learned late Tues- 

day that. despite rumors of someone 

possibly challenging him for the seat, 

Lombardo was re- elected without ob- 

jection for another tear as Joint Board 

Chair. 11w NAB hoard of directors may 

Tuesday and Wednesday at the Ritz - 
Carlton in Washington. IX. 

Service lb America Summit 
The NAB Education Foundation 

held its Service to America Summit 
on Monday, and former Vermont 
Governor and Democratic presiden- 
tial hopeful Howard Dean said dur- 
ing the opening session that media 
outlets need to improve their efforts 
to scrutinize political candidates. He 

criticized the national media for fail- 
ing to hold candidates' feet to the lire 
on tough issues. 

Dean alleged that some national 
news outlets are more interested in 

advancing agendas than reporting 
straight news. But he praised local 
media, especially local TV, for being 

interested in covering the news. re- 

gardless of the political slant. "Why 
talk to someone who is going to ask 

you questions and then write what 
they were going to write anyway ?" 
Dean asked. "I'd rather talk to some- 

one who is actually interested in what 

I have to say." 

Indeed. Dean said the media 
serves as the fourth branch of govern- 

ment and. ideally. is there to make 
sure the government is effectively 
serving the public. The media 
doesn't understand what its role is in 
this country anymore." he said. The 

media need to make sure people like 
me don't have their hand in the till. 
If the country is going to work prop- 

walk 
Continued from Page 1 

executives in the business. Charlie 
combines tireless energy, unerring in- 
stincts and passion for music with a 

thorough understanding of the corn - 

plexitits and challenges of the market- 

place. Over the years Charlie has nur- 

tured and maintained strong relation- 
ships at radio and video based on mu- 

tual trust and respect and has clearly 
shown the leadership qualities this 
new la,l.ition demands." 

Pastor 
Continued from Page 1 

Pastor's experience also includes 
serving as Director /Sales for Radio 
Disney and as an AE representing 
ABC Radio Networks' Paul Harvey, 

Tom Joyner, ESPN Radio and other 
programming. Prior to joining ABC 
Radio Networks in 1993 Pastor was 

Media Supervisor at Foote, Cone & 
Belding in Chicago. 

crly. the media must be the fourth. 
- unrelated branch of government." 

About delivering political news to 

listeners, WTOP /Washington VP/ 
News & Programming Jim Farley 
said during the same panel that the 

interest some broadcasters hase in 

making political coverage appeal to 

the under -35 age group isn't war- 
ranted. since he believes that while 
young audiences are focused on new 

media like the Internet. the audience 

that is interested is already tuned in. 

"The under -35 age group isn't vot- 
ing," Farley said. "The people who 

consume mainstream media are the 

ones voting." 
While he said broadcasters have 

been criticized for lackluster coverage 

of the 2002 congressional elections. 
Farley insisted there was little to re- 

port. "Some 98.2% of the incumbents 

were re- elected." he said. "There was 

no horse race." 

However. he doesn't believe that a 

landslide of re- elections equals a lack 

of interest in the issues. "People care 

about things like political debates. 
even if they don't listen to them." 
Farley said. noting that even if people 

don't listen. what candidates say dur- 

ing debates becomes fodder for 
newscasts later. 

Farley added that the secret to 
making political coverage compel- 
ling is informing listeners about how 

the issues will impact their daily lives. 

"People want to know how this will 
affect them and their loved ones. and 

that is how we market Flews for lis- 
teners," he said. 

Joyner Honored 
Later that night, at the Celebration 

of Service to America Awards din- 
ner, nationally syndicated morning 
show host Too Joyner was pre- 
sented with the Samaritan Award, 
recognizing his community -service 
efforts over his 29 -year radio career. 

Along with years of helping listen- 
ers on individual projects. his Tom 
Joyner Foundation has raised over 
$20 million to help students attend 
historically black colleges. while 
Reach Media. a company he formed 
in 2003, seeks out marketing and 
business opportunities for African 
Americans. 

"I get a lot of recognition for the 

work we do. hut this'mcans a lot. be- 

cause it comes from broadcasters." 

Joyner said. "This award is from you. 

so this award means the most." 
Meanwhile. KVAK /Valdez, AK 

was presented with the Service to 
Children Award for inviting local 
schoolchildren to produce their own 
weekly newscasts: WHUR /Wash- 
ington was given the Partnership 
Award for its efforts in conjunction 
with the Family Crisis ('enter of Prince 

George's County. MD to help bat- 

tered women escape ahusive relation- 
ships: and WRAR /Tappahannock. 
VA was presented with the Friend in 

Need Award for its coverage of Ilur- 
ricane Isabel's impact on the sur- 
rounding area and for its efforts to 

help those affected by the storm. 

Public -Service Efforts 
Total $9.6 Billion 

In its fourth industry census on 

community service. the NAB found 
that broadcasters generated $9.6 bil- 
lion worth of community- service 
benefits for their communities last 
year. The results of the study were 

released Monday at the Service to 
America Summit. 

Broadcasters participating in the 

study documented for all of 2003 the 

number of PSAs they aired, the 

amount of money their stations 
raised through direct station fund- 
raising appeals and funds they raised 

for disaster relief. Results didn't in- 
clude PSAs from groups that may 
have included in -kind contributions 
or partial payment to stations or the 

value of lost ad revenue for carrying 
breaking -news stories related to natu- 

ral disasters or weather emergencies. 
While the $9.6 billion figure is 

down from the S9.9 billion gener- 
ated in 2001, the 2001 survey in- 
cluded approximately SI billion 
generated specifically for disaster 
relief after the Sept. I I terrorist at- 

tacks. The 2003 total surpassed the 

$8.1 billion tally from 1999 and the 

S6.8 billion total from 1997. The 

study also found that local radio sta- 

tions aired an average of 195 PSAs 

per week. while local TV stations 
aired 143 PSAs per week. 

"This census confirms again that 

local, over- the -air radio and televi- 
sion stations are. collectively, the No. I 

provider of public service in 
America" Fritts said. it is painstak- 

ingly accurate and exceedingly con- 
servative." 

+ -} 
THE BIG NAMES COME OUT TO PLAY Industry heavies came out 

to see Liz Phan perform at one of WPLJMNew York's Up Close B Personal 

concerts. Seen here are (l -rl WPLJ MD Tony Mascaro. Capitol's John Boulos 

and Ed Polka. Phair. ABC VP/FM Programming Tom Cuddy and Capitol's Mark 

Rizzo. 
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STREETTALK 

Maverick & Warner, Sittin' In A Tree.... 
ow that Warner Music Group is buying Madonna out N 

of her Maverick deal, the label will be undergoing some. 
downsizing: ST hears that head of promotion Ken Lucek 
and Alternative/Rock Promo Princess Gaby Skolnek will exit 
by the end of the month. along with several other staffers. 

The smaller Maverick crew will then relocate from Beverly 
Hills to the Warner Bros. lot in Burbank. ST hears rumblings 

that Lucek may land somewhere major shortly. Until then, 
feel free to annoy him on his cell at 310- 489 -5781. Ms. 

Skolnek can be reached at 310- 739 -0661. 

In Other Late- Breaking News 

What's the deal with Clear Channel CHR/Pop KKRD/ 
Wichita? Is a format flip coming? A frequency swap? Or is 

this just a big dumb radio stunt? At press time the station had 

pulled its music and was stunting with All Bob & Tom. All the 
Time." OM Lyman James and PD PJ were hunkered in the 
bunker and unable to speak at this juncture. 

The rumor mill is spinning wildly in New York. where 
word is that syndicated morning guy Doug Banks is off the 
air at Inner City Urban WBLS. ST hears that WEDR (99 

Jamz) /Miami morning personality Rick Party may be load- 

ing the U -Haul as we speak for a long trip up 1 -95. Are other 
changes coming to WBLS? Stay tuned! 

Tyler Cox. news and programming chief at Infinity 
News/Talker KRLD /Dallas for the past two years, will exit 
on June 25 to take an undisclosed position elsewhere in the 
market. 

NINE!A four -Letter Radio Low Story 

It was announced this week that Sky Daniels and Harvey 
Wells had dubbed their new, eclectic. "We play anything" 
Chicago station WRZA (at 99.9 FM) simply "Nine" -- kick- 
ing things off with 9,999 songs and playing nine -in -a -row with 
nine commercial minutes per hour. That got us to thinking 
about the original "Nine" - I974's now -infamous "Nine 
Double-0 Radio" format and its 1999 sequel. "Ninety -Nine" 

- created by some buddies of ours, so we contacted them 
for their thoughts on how time - and the industry - had 

finally caught up with their unique concept. We received this 

reply from one of the original "Nine" founders, Bob Rob- 
erts of Buzznet Media: 

"While I'm sure my brethren and I would appreciate a few 

free drinks for the inspiration, as dedicated broadcasters I 

can only assume that we are all glad to know that we have 

in some small way helped to save Chicago's radio listeners 

from some of the aural torture inflicted by the ever- length- 

ening tentacles of corporate broadcasting. 

"Often discussed around the pool at the BuzznetMedia 

corporate enclave has been the ever- increasing speed with 
which our company's creative forecasts have become radio's 

reality. It took many years for our founding principles. as pre- 

sented in the original 'Nine.' to take hold. but 25 years later 

we found some of the groundbreaking tenets we set forth 
in I 999's 'Ninety -Nine' being adopted at the lightning speed 

of digital communication. As such. it was only a matter of time 

until an enlightened broadcaster embraced the totality of the 

'Nine' doctrine. 

"On behalf of Pete Salant, Howard Hoffman, Russ 'Famous 

Amos' DiBello and Randy West, let us hope that Harvey 
Wells, Sky Daniels and their team at 99.9 FM do justice to 
the concept and enjoy great success with Nine. I'm sure they 

have taken great ore as they molded. refired, honed, crafted 

i E and seemingly pulled this program- 

ming revolution out of left field. 

Sincerely, Bob Roberts, VP. 

BuzznetMedia Inc." 
-s, * r ..rw.1 [Ed. Note: The very entertain - 

ABIE! Need we say more? ing history of "Nine ". "Ninety- 
Nine": WVWA/Pound Ridge, NY; and Buzznet can be ac- 

cessed through Randy West's website. Go to www twandywest.com 

and click "Extras." or go to www wywa.com.] 

The 

KZZU/Spokane Rpok nee morning co -host Brooke Fox is 

awarded colorful MD stripes - and PD Casey Christopher 
just added six years to his life expectancy. 

Entercom Hot AC KFBZ (The Buzz 105.3)/VVichita 

morning sidekick Manny Cowzinksi segues to middays and 

adds swell new MD stnpes. He replaces Sunny Wylde, who 
recently left the building. 

A man known simply as "Big Juice" (his parents worked 
for Minute Maid) exits the PD post at KTBT/Tulsa. Clear 

Channel/Tulsa Dir. /Operations Don Cristi will absorb PD 

duties until a replacement is announced. 

RT 
mpii1 e 

/ YEAR A60 

ABC pulls stations out of the NAB. 
Jhani Kaye cuts a multiyear deal to stay 
at KBIG 8 KOST/Los Angeles. 
Pat Paxton promoted to Sr. VP/Program- 
ming for Entercom. 

r 
J 

Tom Owens jans Clear Channel as Sr VP /Program- 
ming. 

Phi Costello named Sr. VP/Promotron at Repnse Records. 
Jimmy Steal appointed VP/Programming of KPWR'Los 
Angeles. 

YEARS AGO 
Pat Paxton 

/J YEARS AGO 

ABC Radio inks a multiyear deal with CD 
Media to produce The Ride Dees Weekly 
Top 40. 
Bryan Switzer promoted to VP /GM of 
Atlantic/Nashville. 
Sam Benrubi named Exec. VP/Director 
of Sales for Westwood One Entertain- 
ment. 

J 

Bryan 
Switzer 

WRKO /Boston's Jerry Williams forms a talk host pro- 
fessional association. 
Tony Salvadore named VP /GM of KNBR/San Francisco. 
Bob Saporittl named VP /Promotion at Warner Bros./ 
Nashville. 

20 
Ric Lippincott named PD of KYUU /San 
Francisco. 
Rick Starr promoted to GM at KDKA 
Pittsburgh. 

J YEARS AGO 
Ric 

Lippincott 
WIGO /Atlanta loses its license for lottery violations. 
FCC approves the merger of Combined Communications 
Corp. and Gannett newspaper operations. valued at $362 
million. one of the largest radio transactions in history. 
Charles H. Warner exits as WNBC/New York GM: Bob 
Sherman replaces him 

We relate to your listeners better than 

their parole officers. 
Most radio station television commercials are just plain generic. We don't do those. 

We instead create memorable, targeted spots that your listeners will relate to. 

For a DVD, call us at 503.222.7477 or visit us online at magnetoworks.com /radio. 

MAGNETO BRAND 

ADVERTISING 
rcicrrsron for radio 
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 Clear Channel /Austin OM Jason Kane resigns. He was 

also the PD of Country KASE. Regional VP /Market Manager 

Dusty Black is searching for Kane's replacement. 

Quick Hits 

Dave Shakes keeps hiring people like a drunken sailor. 

His latest move is bringing in Michael Sean Knight, a.k.a. Sean 
Michaels. for afternoons at Results Radio Hot AC KMHX 
(Mix 104.1 )/Santa Rosa. CA. Michaels' previous experience 

includes a programming stint at WBCD /Dothan, AL and 

airshifts at KDDK and KQAR in Little Rock. With Michaels' 

arrival, Mix PD Brandon Bettar segues to the previously 

voicetracked midday show. 

WNUA/Chicago afternoon talent Porsche Stevens ex- 

its, replaced by market vet Shirley Hayes, whose previous 

experience includes afternoons at clustermate WVAZ/Chi- 
cago. as well as a stint as MD at KBLX/San Francisco. Most 

recently, Hayes programmed XM Urban AC channel Suite 

62. 

See? We're making the devil -horn hand -sign. That means 

were down with the new weekly feature on KUFO /Port- 
land, OR, The Pit, which is devoted to all things heavy metal, 

both classic and current. Hosted by Tim Savage. The Pit will 
rawk every Friday night at I Opm. Labels with metal depart- 
ments are invited to send new releases to The Pit at KUFO, 

2040 SW First Avenue. Portland, OR 97201. 

Incoming Wounded! 

That was the battle cry from Jerry Dean, OM of 
Entercom/Memphis, when former MASH actress Loretta 
Swit visited recently - and ended up inadvertently repris- 

ing her TV role. Swit stopped by WRVR (I04 The River) 
to plug her new jewelry line with morning team Steve & 

Debby. "Right in the middle of the inter- 

view, Steve caught his finger on a piece 

of jagged metal and cut it right down to 
the bone -- blood was spurting every- 

where." says Dean. getting dizzy again at 

the memory. "Without thinking. Loretta 
immediately swung into 'Hot Lips 
Houlihan mode: She grabbed his bloody 

finger and applied pressure. ran down to 
our break room to get a towel and some 

it 

Hot lips. IVdr/ll 

next 
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ice. held his finger until the bleeding stopped and insisted that 
he go to the emergency room. Then, in what I thought was 

a real class act. she called the station twice later in the day to 
see how Steve was doing. About the only thing she didn't do 
was page Dr. Hawkeye Pierce!" 

Great Moments In Syndication 

Premiere Radio Networks has picked up the rights to 
After Hours With Glenn Hollis, a late -night AC show that's 

been in syndication for just over a year. Hollis is based at 

WASH/Washington. 
The daily version of The John Tesh Rodio Show continues 

to spread like a fast- growing fungus in a good way, of 
course. Just this week Mr. Tesh welcomed his 97th daily af- 

filiate. Ding -Dongs and Yoo -Hoo were served in the lobby. 

KOHT/Tucson PD R Dub's syndicated Sunday Nite Slow 

Jams show picks up two new victims, er, affiliates: KKRZ/Port- 
land. OR and Zeta Digital in the U.K. So far, Mr. Dub has man- 

aged to scam, er, clear his little homemade science project 
on some 28 radio stations, some with actual towers. 

Label love 

Virgin Records Sr. National Sales Director Dominic 
Pandiscia is upped to the far more impressive sounding VP/ 

Sales for Virgin Records. 

Universal Records welcomes back Azim Rashid as Sr. 

National Director /Urban Promotion. Rashid previously held 

the same post at MCA Records but left last year when the 
label was folded into Universal. 

Talk Topics 

Andy Friedman, Clear Channel's Chicago -based Direc- 
tor/Wire Services & Web Content. gets VP stripes welded 

to his title. 

Green Bay Packers HaAI of Famer Paul Hornung has 

ended his run as Notre Dame football announcer on the heels 

of his recent ill- advised comments that the school should 

lower its academic standards in order to recruit more Afri- 
can- American athletes. 

Condolences 

Voiceover king Danny Dark, whose voice was synony- 

mous with NBC, CBS, Budweiser and many other national 

ST Shot O' The Week 

Donald Trump is huge -- 57 feet tall to be exact - as 

he appears on the Times Square billboard recently 
erected (sorry, indecency police!) at 47th and Broadway 

to celebrate the biggest launch in radio history. 
Premieres "Trumped! With Donald Trump" debuted on 
more than 300 radio stations nationwide on June 14. 

products. died June 13 at age 65. Dark's distinctive voice had 

been heard in more award- winning commercials than any an- 

nouncer in broadcast history: He had 

been the voice of both NBC and CBS. 

as well as AT&T. Budweiser, K -Mart. 
Texaco, Armor All, Whitman's Choco- 
lates and hundreds of other products. 

Dario also supplied the voice of Clark 
Kent and Superman in the '70s ani- 

mated series Super Friends. Services will 

be held on Saturday. June 19. at The 

Church on the Hill at Forest Lawn in Hollywood Hills, CA. 

Music publishing mogul Bill Lowery. who ran the At- 
lanta -based Lowery Group for 52 years. died June 8 of can- 

cer at age 79. The Lowery Group's catalog of 7,000 songs 

includes "Be- Bop -a- Lula," "I Never Promised You a Rose 

Garden." "Games People Play," "I Love the Nightlife" and 

Ray Stevens' novelty hit "Ahab the Arab." Lowery who got 
his start as a disc jockey on WGST /Atlanta, was the first per- 
son to be inducted into the Georgia Music Hall of Fame. 

Danny Dark and trend 

24 Hour Satellite Oenv 

Wouldn't you rather 
call a professional? 
When you need help with programming, call a radio professional. At ,Jens Radio Networks. our professionals 
have years of experience in big and small markets across America. We understand your problems because 
we've solved them before. 

Call us. We'll deliver programming that's right for you, whether it's 24 Hour Formats, music libranes, 
logs, or a whole new format. 

When you need programming call a professional at Jones Radio Networks. 
800.609.5663 

Song-by-Song Muslo Muslo On Hard Drive Chart-breakers Weekly Hit COs 

JONES 
R A O 1 O 
NftMlOAlfa. 
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SOUND DECISIONS 

Rockin' For Red Rocks 
Carved in Stone CDs benefit historic Denver -area venue 

Fifteen miles west of Denver, in the foothills of the 
Rocky Mountains, the award- winning Red Rocks 
Amphitheatre has earned its world- famous reputation, 
well, naturally. Hosting over 750,000 tourists and more 
than 350,000 concertgoers a year, Red Rocks is the only 
naturally occurring amphitheater in the world. 

Its stage is made of stone, and the 

amphitheater's "walls" are two 300 - 

foot sandstone monoliths - Creation 
Rock to the north, Ship Rock to the 
South - both of which are taller than 

Niagara Falls. Its more than a venue 

for both fans and musicians. its a des- 

tination. 

Volume I1 

Of course all venues need upkeep 

- particularly one that's literally 300 

million years old. Benefiting the kg- 
endary venue is the ('D compilation 
Carved in Shine. now on its second vol- 

ume. All net profits from the CD go 

to the Preserve the Rocks Fund, a do- 

nation- driven reserve dedicated to the 

rehabilitation and preservation of the 

amphitheater. 
Priced at S12.99, Volume II soft- 

launched in the Denver area June 8 to 

coincide with the opening weekend of 
the concert season at Red Rocks. and 

the ('D is also available at the Red 

Rocks Visitor Center and via the am- 

phitheater's official website, wws i-cd 

mck,online.nim. The ('D was released 

nationally June 15. and local Triple A 
station KBCO /Denver has been the 

proud sponsor of the compilations for 
two years running. 

-I was honored to write the liner 
notes for Volume I: says KBCO PD 

Scott Arbough. "I grew up not far 
fmm Red Rocks, and. as kids. my bud- 

dies and I would take our guitars up 
there and get onstage and play to the 
fantastic acoustics that the giant sand- 

stone rocks have created naturally. 
As a radio announcer, there is no 

better place to do stage announce- 

ments. The design of the venue puts 

the crowd right in your face. No won- 

der playing Red Rocks is the goal of 
most every musician from around the 

world." 

Another First 
In 2003 Red Rocks made history as 

the first venue to release a ('D, Cantu! 
in .Stone: Dblante 1, which included live 

Red Rocks performances from artists 
like The Dave Matthews Band. Indi- 
go Girls, Phish, Blues Traveler and 

Colorado's on Big Head Todd & The 

Monsters and The String Cheese Inci- 
dent. 

This year's edition includes live 
performances from ('oldplay. Gov't 
Mule, Ben Harper, R.L.M. and Willie 
Nelson and. particularly impressive, 
tI2's 1983 performance of "Sunday 
Bloody Sunday," the video which 
gave millions of MTV viewers a 

glimpse of the magic that a Red Rocks 

performance can conjure. 
"Playing Red Rocks is such a mag- 

ical experience that I've even had my 

tours rerouted just to have the oppor- 
tunity to play in the magnificence of 
Red Rocks itself." says Tori Amos. 
whose Aug. 7. 2003 Red Rocks perfor- 
mance of "A Soma Fairytale" appears 

on Volume II. 
Dan Pritzker of Soniadada. whose 

live version of "Screaming John" grac- 

es Volume II. goes one better in de- 

scribing Red Rocks: if music is a pen 

of one's spiritual life. Red Rocks is 

Mecca. the Dome of the Rock and St. 

Peter's ('athedral all in one. The per- 

formers feel it the audience feels it. 

Red Rocks is unique." 

History Of Rock 
Legend has it that townspeople 

from Mt. Morrison originally chris- 
tened the area the Garden of Angels, 
placing a curse on anyone daring to 
change the name. This didn't stop 
mythology students from a nearby 
Episcopal college from renaming Red 

Rocks the Garden of the Titans a few 
years later. 

The monoliths' present -day names 

are also credited to these students. 
They duhtvcd the north monolith Cre- 
ation Rock. as it appeared to be the 
creator of the ether formations. The 
south monolith was named Ship 
Rock. since it resembled a sinking 
ship. 

In 1906 the town of Morrison 
opened the park officially as the Gar- 
den of the Titans. later that year Cos- 

mopolitan magazine founder John 
Brisbane Walker purchased 4.000 
acres in the town. including Red 
Rocks. I k built an incline railroad to 
attract visitors from Denver and is 

credited with organizing Red Rocks' 

first concert in 19101 Ferul lo Band, 60 

cents). but financial difficulties in the 

early '20s forced him to sell Red 

Rocks to the city of Denver. Price: 
554.000. 

It's George Cranmer. Denver's 
Manager of Parks and Improve- 
ments, 1935 -47, who is considered 
the visionary of Red Rocks. Inspired 
by the outdoor theaters he saw on a 

trip to Greece and Sicily, he returned 
to Denver with a mission to make 
Red Rocks a world -class outdoor 
amphitheater. 

During the Great Depression he 

managed to finance the project by 

calling in favors from politicians. 
who secured help from the Public 
Works Administration and the Civil 
Conservation Corps. The federal 
government provided the labor and 

paid for the material and supplies. 
and the city of Denser paid for ar- 

chitect Burnham I loyt to design the 

seating. stage and amenities while 
emphasizing the area's natural beau- 
ty. Sixty -nine rows and stairs were 
carved into the incline. 

The 100 -foot stage was construct- 
ed in front of a rock that projected 
sound to the top of the amphitheater. 
The dressing rooms on either side of 
the stage were built right into the 
rocks with sandstone. An orchestra pit 
was placed in front of the stage. and 

a projection room was built in the 
event that movies were shown. When 

the project was completed the hill 
was 5400,000. In the summer of 1941 

Red Rocks Amphitheatre was formal- 
ly dedicated. 

Rock Rehab 
The theater most recently under- 

went a construction process from Sep- 

tember 2001 -May 2002 to renovate 
and enhance the venue. Improve- 
ments included water and sewer up- 

dates. an electrical face lift with new 

power lines and transformer, updat- 
ed telecommunication lines and con- 
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What's So Funny About 
R &R Convention 2004? 
After a few years away from the R &R convention. C.W. 
Metcalf returns. The last time he spoke at the yearly gath- 
ering. it was standing -room only. This year you'll find out 
why. 

Metcalf has been touring the world 

for 20 years. helping clients as di- 

verse as IBM, the U.S. Special 
Forces and the Mayo Affiliate Hospi- 

tals cope with the modern storms of 

change. nsk and stress that mark our 
lives. 

Metcalf offers common- sense. ac- 

cessible tools for surviving stress 
without become broken and embit- 
tered by it. He co-authored the best -selling Lighten Up! Survival Skills 
for People Under Pressure. now in its 23rd printing. and his video 

training programs, Humor. Risk and Change and When the Going Gets 
Tough. have been translated into 11 languages. most recently Russiàn. 

However. it was his recovery from two critical brain surgeries. the 
most recent in 2002. and yearlong hospitalization with leukemia in 2003 
that brought a more powerful edge to his work. See him at R8R 

Convention 2004, Thursday. June 24. at 4pm. Register now at wow. 
radaandrecords. cvoni. 

struction of a 30.000 square-foot visi- 
tors center. the Red Rocks Under- 
ground. which houses meeting rooms, 

a restaurant. a gift shop and a display 

chronicling the amphitheater's geo- 
logic evolution and entertainment his- 

tory. Before that, the last major con - 
struction took place in 1960, when the 

stone towers that flank the stage were 

erected. 

When vse built the visitors center. 

we had done a number of deferred 
maintenance projects," says J. Erik 
Dyee of the city and county of Den- 
ver Division of Theaters & Arenas. 
We are the city and county of Den- 

ver - the city owns and operates the 

venue - so we really don't have a lot 

of money. because our division 
doesn't use general fund tax dollars. 
We have to make enough money to 

not only operate it but also to main- 

tain it. 

We were guilty of a lot of deterred 

maintenance. That's why I created the 

Preserve the Rocks Fund for the spe- 

cific preservation and maintenance of 
Red Rocks. All of the profits from this 

('D and our books will go to that fund." 

Dyce is also Executive Producer of 
Carved in Stone: Pidranc 11, along with 

Factory Labs Inc.'s Jeff Gianaluto and 

Trevor Pryce. a pro football player with 

the Denver Broncos and (under of the 

local indie label Outlook Music ('o. 

For Dyce. utilizing live recordings 
from Red Rocks to help preserve the 

venue was as natural as the amphithe- 

ater itself. "I really believe that artists 

do a better performance at Red Rocks 

than anywhere else." he says. When 

you capture that and hear it on a CD, 
a lot of people agree." 

Bringing It Back 
To Nature 

So what kind of upkeep are we 

talking here? The first big one that 

I'm interested in are seats." Dyce says. 

The venue was dedicated June 15. 

1941. It has over half a million hoard 

feet of heart redwood. Over all these 

years. and due to deferred mainte- 
nance, its really in sad shape. 

"Given the value and the spiritual- 

ity of that wool and what it means to 

a lot of people. that's one of the first 

places we'd really like to spend some 

money: to restore and rehabilitate 
items like that around the park to 

bring it back to its original state. 

-Of course. when we do any fixing. 
it's done in a restoration manner, so 

it's not the easiest thing. 
We have all kinds of shows here. 

from the heaviest of the metal to the 

lightest of opera and symphony. We 

actually retain an engineering firm 
that looks at all of our big boulders. 
because we concern ourselves with 
sound -pressure level and acoustics 
and what that might he doing to some 

of those boulders on the side. We 

really don't want therm to rock the 

house - which has a little different 
meaning for us." 

A Rolling Stone 
Dyce plans on making Carved in 

Stone an annual CD. "It's been very 

well received, and its a good thing for 

the artists and the venue." he says. 

"We spend a lot of time mastering 
these tracks, then we send it to the art- 

ists for their approval. There's a lot of 
time spent to put out a quality prod- 

uct. 
"There's no place like Red Rocks. 

and the artists will tell you that. I think 

it's a function of the rake of the seats. 

From downstage center. the very spot 

of the performers, the fans go straight 

up on the side of the mountain. 
flanked by those two 300 -foot sand- 

stone monoliths. There's nothing else 

like it. Not only do the artists play and 

feel better, but the fans fed that. and 

it just reverberates." 
"We are spoiled here in Colorado. 

because many national tours will 
book a date at Red Rocks first and 

build the rest of their tour around it, 

so we get everyone," says Arbough. 
"Performances at Red Rocks are in- 

spired by the excitement and sheer 

beauty of the place. The beauty of 
nature and the joy of music are mar- 

ried here." 
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LW TW ARTI ST ALBUM LABEL POWERINOEX CHANGE 

1 VELVET REVOLVER Contraband RCA/RMG 256,673 
1 2 USHER Confessions Laface /Zomba 176,314 -13% 

2 3 AVRIL LAVIGNE Under My Skin Ansta/RMG 118,397 -30% 

3 4 GRETCHEN WILSON Here For The Party Epic 91,415 -16% 

5 5 HOOBASTANK The Reason Island/IDJMG 69,132 15% 
6 311 Greatest Hits "9303" Volcano /Zomba 62,978 

7 7 D12 D12 World Shady /Interscapé 58,905 12% 
4 8 SLIPKNOT Vol 3: (The Subliminal Verses) RoadrunnedÌWMG 56,224 -32% 
6 9 SOUNDTRACK Shrek 2 DreamWorks 54,112 24% 
19 10 BLACK EYED PEAS Elephunk A &M /lnterscope 44,939 + 16% 

9 11 KANYE WEST College Dropout Roc-AFella /IDJMG 44,110 16% 

26 12 LOS LONELY BOYS Los Lonely Boys Epic 43,372 +27% 
- 13 SHEDAISY Sweet Right Here Lyric Street 41,897 
14 14 GUNS N'ROSES Greatest Hits Geffen 40,654 -9% 

8 15 METHOD MAN Tical 0: The Prequel Del atN /OJMG 40,636 -28% 
13 16 OUTKAST Speakerboxxx The Love Below Laface /Zomba 40,630 -11% 

10 17 EVANESCENCE Fallen Windup 40,508 20% 
11 18 NOW 15 Various Capitol 38,643 21% 

19 VARIOUS 2004 Warped Tour Compilation Side One Dummy 38,543 
16 20 8BALL & MJG Living Legends Bad Boy /Universal 38,202 -6% 

15 21 KENNY CHESNEY When The Sun Goes Down BNA 37,939 11% 
12 22 NEW FOUND GLORY Catalyst Drive - Thru / Geffen 37,682 20% 

23 P.J. HARVEY Uh Huh Her Island/ /OMG 36,900 
22 24 NORAH JONES Feels Like Home Blue Note /EMC 36,134 -5% 

34 25 BIG & RICH Horse Of A Different Color Warner Bros. 35,856 +19% 

23 26 MODEST MOUSE Good News For People Who Love... Epic 34,917 .7% 

27 MARC ANTHONY Amar Sin Mentiras Sony Discos 34,866 
21 28 PETEY PABLO Still Writing In My Diary: 2nd.. Jive /Zomba 34,667 10% 

18 29 JAY Z The Black Album RocA- FeNa /IO/MG 32,801 -16% 

17 30 PRINCE Musicology Columbia 32,786 -16% 

36 31 JET Get Born Atlantic 30,969 +5% 

31 32 YELLOWCARD Ocean Avenue Capitol 30,653 3% 

28 33 ALANIS MORISSETTE So Called Chaos Maverick /Reprise 29,816 11% 
32 34 ALICIA KEYS The Diary Of Alicia Keys J'RMG 29,490 6% 

24 35 JESSICA SIMPSON In This Skin Columbia 29,358 -15% 
30 36 MAROON 5 Songs About Jane Octone /J,.RMG 29,234 -8% 

35 37 TOBY KEITH Shock'n Y'aIl DreamWorks 27,662 -8% 

20 38 MARIO WINANS Hurt No More Bad Boy /Universal 27,029 -30% 

43 39 JUVENILE Juve The Great Cash Money /Universal 27,018 +1% 
37 40 JOSH GROBAN Closer 143 / Repnse 26,856 -1% 

41 CALLING Two RCA/RMG 26,614 
50 42 FRANZ FERDINAND Franz Ferdinand Epic 26,552 +19% 

27 43 GEORGE MICHAEL Patience Epic 26,522 -22% 
44 CORRS Borrowed Heaven Atlantic 26,314 

- 45 FRED HAMMOND Somethin 'Bout Love Verity 26,257 
40 46 LIL' FLIP U Gotta Feel Me Columbia 25,767 .7% 

33. 47 TWISTA Kamikaze At/antic 25,716 -18% 
25 48 DEAN MARTIN Dino: The Essential Dean Martin Capitol 24,860 28% 

38 49 DIANA KRALL Girl In The Other Room Verve/VMG 24,337 14% 

39 50 BRITNEY SPEARS In The Zone Jive /Zomba 24,212 13% 

Ui J ALBUMS 

Velvet Love! 
The ex -Guns 

go for the roses 

this week, as 

the Scott Wei- 
land -led Velvet 
Revolver grab 
the top spot on 
this week's 
I /ITS album 
chart. smuggling Contraband. their 
RCA Records debut, to No. I. 

I he all -star rockers top nine -time 

Velvet Revolver 

© HITS Magazine Inc. 

champ LaFace /Zomba', Usher, who 
grabs No. 2. Arista/RMG's Avril Lav- 
igne (No. 3). Epic /Sony Nashville's 
Gretchen Wilson (No. 4) and Island/ 
IDJMG's 
Hoobastank 
(No. 5) round out 

the top five. 
Volcano's 311 

are the week's 
other high -chart- 
ing newcomers, 
with their great- 
est -hits album bowing at No. 6. 

Shady /Interscope's D12 (No. 7), 

Roadrunner /IDJMG's Slipknot (No. 

311 

8), DreamWorks' Shrek 2 (No. 9) and 

A &M /Interscope's Black Eyed Peas 

( +16 %, No. 19 -10 on the strength of 
their "Let's Get It Started" NBA Finals 
promos, which appears on the album 
as "Let's Get Retarded ") are the other 
records in this week's top 10. 

Other chart bows are registered by 
Lyric Street's SheDaisy (No. 13), Side - 
OneDummy's 2004 Warped Tour Com- 
pilation (No. 19), Island/IDJMG's P.J. 
Harvey (No. 23), Sony Discos' Marc 
"Mr. J.Lo" Anthony (No. 27), RCA/ 
RMG's The Calling (No. 41), Atlantic's 
The Corrs (No. 44) and Verity gospel 
star Fred Hammond (No. 45). 

Biggest 
double -dig- 
it gainers of 
the week: 
Epic's Los 
Lonely 
B o y s 

( +27 %, No. 

26 -12). They're followed M Warner 
Bros. Nashville's Big & Rich ( +19' /e, 

No. 34 -25) and Epic's Franz Ferdi- 
nand ( +19%, No. 50-42). 

Los Lonely Boys 

Next week: It's all about Capitol's 
Beastie Boys, yo, as they fight for 
their right to debut at No. I. 
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At The Movies 
School is out, summer is here, and you know what that means: 

It's time to go to the movies. These days. no movie is complete with- 
out a killer soundtrack. which the record labels are more than will- 
ing to provide. 

Will Ferrell is pulling double duty 
this summer. Not only is he starring in 

the upcoming film Anchorman: The Leg- 

end of Ran Burgundy. he is also rn.sponsi- 

ble for delivering the film's first single. 

"Afternoon Delight." Ferrell's version of 
the '79s classic. is Going for Adds at Pop. 

Rock, Active Rock. Alternative and Tri- 
ple A next week. The soundtrack will hit 
stores June 29. while the film opens July 

9. Also starring in the Adam MCKas -di- 
rected movie are Christina Applegate and Vince Vaughn. As for Fer- 
rell. you can catch him at the June 22X Los Angeles premiere of the 
film, on TRL June 30. on 71a' Late Slurs. With lÀrt'id Letterman July I 

and in character on an MTV News Repon June 9. Perhaps he'll eben 

give us a sample of his infamous singing skills at these appearanc- 

WILL FERRELL 

e4 
Will Ferrell 

es. 

Maroon 5 have seen their career skyncket of late. and now they 
can claim that they hale final!) arrived. The boys have landed a spot 
on the soundtrack to the film Spider -Man 2 with their song "Wom- 

an." Joining Maroon 5 on the album. 
which is due in stores June 222, are Dash - 

board Confessional, Yellowcard, I l xiba- 
stank Jet. The Ataris and Train, among 
others. In other news. Maroon 5 contin- 
ue to deliver the heat from their debut 
C'I), Songs About June. as they present 
"She Will Be Loved" to Pop audiences. 

As an added treat. fans will he able to get 

their live album 1.22.03 Acoustic on June 

29. It features a performance taped at the 

flit Factors in New York City last year. As for live performances. 
you can catch Maroon 5 as they perfìxm three songs on Toddy's Sum- 
mer Outdoor Concert Series on June Ig. and they'll be on tour in 
July with John Mayer in Western markets. 

It seems that many movies' version of a happy ending involves a 

wedding. and if that's the case. then Trick Polly deliver three times 
the fun: Vocalist Heidi Newfield got married earlier this month. Trick 
Pony recently formed a new union w ith 

Asylum /Curb. and next week they are 
Going for Adds at Country with The 
Bride," the lead single from their upcom- 
ing CD. The album, slated for a fall re- 
lease, is their third, and their first with 
Asylum /Curb. The video for the song 
will be shooting in Las Vegas next month 

and will reportedly feature Kiss' Gene 
Simmons, along with Wayne Newton 
and Estella Gardinier, the woman who 
won Bob Guiney's heart on The Bachelor and was briefly engaged 
to him. (By the way. ( jardinier and Trick Pon) guitarist- vocalist Keith 
Burns are an item.) 

Default had a great debut with The Fallout, and now they hope 
to provide listeners with an equally compelling sequel. Nest week 
they deliver "All She Wrote" to /lot AC, taken from their sopho- 
more album, Elocation. "[location describes exactly how we felt over 
the last couple of years," says vocalist Dallas Smith of the title. which 
means b th "a removal from the usual place of residence" and "de- 
parture from the usual state, an ecstasy," according to Webster's Dic- 
tionan. Rick Parashar, Butch Walker and Chad Kroeger all had a 

hand in producing tracks for Elocution. which, according to bassist 
Dave Benedict, was an amazing thing. Each producer has a differ- 
ent way of getting sounds and recording songs," he says. That was 
cool, as it puts a different twist on the album." Says guitarist Jere- 
my Hora. "This album has flavors of the old and a couple of new 
flavors we learned from the road." Drummer Danny Craig adds, 
"We all have different favorite styles. and that brings an eclectic back- 
ground into our writing. That makes for a more interesting album." 
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.; 40 

Maroon 5 

Trick Pony 
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Week Of 6/21/04 

KIMBERLEY LOCKE Wrong (Curb/ 

MAROON 5 She Will Be Loved (Octone/J /RMG/ 

MR. G Ifs So Good /SCurve /EMC/ 

RASMUS In The Shadows (Interscopel 

SKYE SWEETNAM Tangled Up In Me (Capitol) 

WILL FERRELL Afternoon Delight (Universal) 

CHR/RHYTHMIC 

BLACK EYED PEAS Let's Get It Started (A &M/ 
lnterscopel 

BOBBY CHEEKS fIKRS -ONE 1,2,3 (Urban Musiq Group/ 
Lghtyear/WfAl 

BOBBY CHEEKS Y'aH Came To Party (Urban Musiq 
Group/Lghtyear /WEA) 

HOLLA POINT Baby Mama (Columbia) 

URBAN 

CHEEKS fIKRS -ONE 1,2,3 (Urban Musiq Grog 
Lghtyear/WEAI 

BOBBY CHEEKS Y'all Came To Party (Urban Musiq 
Group/lghtyear /WEA) 

CHRISTINA MILIAN Dip It Low (lsland/IDJMG) 

CRIME MOB Knuck If You Buck (BME/WB/Reprisel 

HOLLA POINT Baby Mama (Columbia/ 

PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba/ 

URBAN AC 

BRIAN MCKNIGHT What We Do Here /Universal, 

ST. GEORGE Let's Get Together (Unity) 

COUNTRY 

ALAN JACKSON Too Much Of A Good Thing Is A Good 
Thing (Arista) 

JEFFREY STEELE 20 Years Ago (Lofton Creek 
3 Ring Circus) 

MEMARIE I Know You By Heart (Copt/ 

TRICK PONY The Bride (Asylum/Curb) 

WARREN BROTHERS Sell A Lot Of Beer (429) 

JONELL MOSSER Now That I'm On My Own (RockUsl 

HOT AC 

DEFAULT All She Wrote (TVTI 

EVERLAST Broken (lsland/IDJMG) 

JAMIE CULLUM All At Sea (Verve /Universal) 

WILSON PHILLIPS Already Gone (Columbia) 

SMOOTH JAZZ 

ANTAEUS Byzantine Meditation ( Monour/ 

DEE LUCAS When Sumner Comes (Mo Better Recordings) 

ERIC MARIENTHAL Secrets (Peak) 

RICARDO SCALES Give It Up (Bay Sound) 

RICHARD ELLIOT Your Secret Love /GRP /VMGI 

:**-1117 ROCK mil= 
SCORPIONS Love 'Em Or Leave 'Ern (Sanctuary/SRC) 

WILL FERRELL Afternoon Delight (Universal) 

'1" 
ACTIVE ROCK 

SCORPIONS Love'Em Or Leave 'Em (Sanctuary/SRC) 

WILL FERRELL Afternoon Delight (Universal) 

ALTERNATIVE 

SAHARA HOTNIGHTS Hot Night Crash (RCA/RMGI 

TAKING BACK SUNDAY A Decade Under The Influence 
/Victory, 

WILL FERRELL Afternoon Delight (Universal) 

YELLOWCARD Only One (Capito /) 

TRIPLE A 

BOBBY BARE JR. Valentine (Bloodshot) 

GARY JULES DTLA (Downtown Los Angeles) (Universal) 

LUSTER Homecoming King (Palm/Reprise) 

JOHN MAYER Come Back To Bed (Aware/Columbia) 

OLD 97'S New Kid (New West) 

SHANE NICHOLSON It's A Movie Wirt) 

WILCO A Ghost Is Born (Nonesuch) 

WILL FERRELL Afternoon Delight (Universal/ 

M ARAH 20 000 Streets Under The Sky (Yep Rocl 

UMPHREY'S MCGEE Anchor Drops (SCI Fidelity) 

I48,R's Going For Adds features the complete list of songs impacting radio for the coming week Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmattervrradioarilrecords.com. J 
www.americanradiohistory.com
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173 Total Reporters 

124 Total Monitored 
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Did Not Report. Playlist Frozen (4): 
KZBB /Ft. Smith. AR 
WIFC/Wausau. WI 
WJYY /Manchester. NH 
WPPY/Peoria. IL 
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KEVIN CARTER 
kcarter@radioandrecords.com 

No Static At All? 

CHRIPOP 

The bastard stepchild has its moments on TV and 
in movies 

Over the past quarter -century or so (now how old do 
you feel ?), we've all been exposed to numerous radio 
references in movies and TV shows. Accurate or not - 
and, in many cases, cheesy as hell - many of these 
moments still ended up having a significant impact on 
aspiring broadcasters like myself who carne of age in 
the mid -'70s. 

For me, three movies ce- 

mented my love of radio: 
In the first, 1974's American 

Graffiti. the legendary 
Wolfman Jack. a constant 
presence throughout the 

film. provided the emo- 
tional backdrop of the sto- 

ry. demonstrating the im- 
mense influence of early 
DJs. His unparalleled the - 

ater-of- the -mind perfor- 
mance set many people on the path to 

a radio career. 

My other two favorites were both 
released in 1978 - which was, coin- 
cidentally (or not). my first year in ra- 

dio: FA/ and American Hot Wax. FM 
starred Martin Mull. Eileen Brennan. 
Michael Brandon ( "Mr. Lindsay Wag - 

ner ") and Acing Saddles alums Cicav- 
on Little and Alex Karras as jocks 
struggling the save a free -form FM 
station in Los Angeles. 

I was immediately struck by the 
fact that they talked into two mikes for 
some weird reason (primitive stereo ?1 

and. like the later WARP in ('incinnoti. 
no one wore headphones, which irri- 
tated me at the time. It still does. ac- 

tually. 
Not long after. I was mesmerized 

by American /lot 14iar. in which the late 

Tim McIntire did an amazing job por- 

traying Alan Freed. the most influen- 
tial air personality of his time. As a bo- 

nus, Wax also starred a greasy -haired 

Elvis Duran 

Jay teen as Freed's driver 
and Fran Drescher as - 
surprise! - Freed's nasal- 

ly. obnoxious assistant. 

Not long after that. 
while watching the classic 

Mary Tyler .Nix,n Show. I 

was thrilled to hear Ted 
Knight. as noted anchor/ - 

blowhard Ted Baxter. pon- 
tificate loudly about his 
early career. it all. started 

at a 5.000 -watt radio station in Fres- 

no!" he'd say - while I was working 
at 5.000 -watt KYNO -AM/Fresno. 

More recently, who could forget 
WHT7_ (7..1001/New York jock Elvis 
Duran's sensitive yet inexplicably Os- 

car- snubbed portrayal of The Disc 
Jockey" in Die Han/ With a'iary¿evance'! 

"Die Hard With a Vengeance would 
have fallen apart without that pivotal 
scene." Duran says today. "No. really!" 

('aiming down. he goes on to share 

the lurid details of his big break: "They 
originally asked (then -7.100 morning 
guy l John Lander to do it. and he had 

no interest. So I jumped at the chance. 

"The scene was being filmed at the 

WNFW /New York studios. and we 

had agreed with the production com - 

pany to use a 2100 mike flag in the 
shot ... in exchange for $7.500. Well. 
WNEW flipped out and said. 'You're 
using our studio for free. you're using 
our mike flag. or you'll have to shoot 

elsewhere.' So. the crew attached the 

"Remember in Airplane! when the low -flying 

jetliner clips off the tower of that radio station 

`Where disco lives forever!'? The people in the 

theater cheered." 
Jeff NO 

WNFW mike flag to the microphone 
to make them happy. hut you can't 
even see it in the final shot. 'hey 
chose an angle that would purpose - 
fully block the logo." 

Duran says there is a bright side to 

his 45 minutes of excruciatingly hard 
work: "I still receive checks every 
month in the amount of SI 26, $13 - 
esen one for 25 cents. Don't you love 
show biz?" 

It is in this spirit that I asked you 

to share your thoughts about the ra- 

dio moments on TV and in movies 
that really meant something to you. 

Kevin Callahan 
OM, Albany 

Broadcasting/Albany, NY 
Les Nessman: "Monster lizard ras- 

ages East Coast" Dr. 

Johnny Fever: "No, Les. 
that's monster blirard - 
the 'b' is out on the tele- 
type." 

It was on TV, it was fun- 

ny. and its still not the 
worst form of not proof- 
reading the news l'%c 

heard. There are really too 
many of these. Someone 

needs to put H'KR/' on 

DVD. 

R&R June 18, 2004 

Convention 2004 Update 
Join Clear Channel/New York Sr. VP /Programming Tom 
Poleman (who programs a little station called "Z100 "), 
KRBE/Houston PD Tracy Austin 
and station owner /consultant 
Dave Shakes at this year's CHR/ 
Pop panel, "Dude. Where's My 
Format ?" 

We will not be asking the usual 

convention questions -Whenla get in?" 

'Where ya stayin' ?- and lNhen ya 

leavin' ?- Were tackling hard stuff like -Where's the personality?" 
"Where's the line on indecency?" "Is the product finally coming back?" 
'How can we build compelling content while battling leaner budgets and 
distractions like satellite radio?" and Who will push Kevin Carter in the 

pool at the party?" 
Register now at www radoandrecords.com 

Power 98 that starred Eric Roberts as a 

Los Angeles radio talk show host who 

had a svn had side. Jennie Garth from 

Beverly Hills. 9(12 /0 was also in the 

movie - totally trashy. unrealistic. B- 

movie fun. 

A much better but little -seen mov- 
ie about radio was Telling lies in Amer- 

ica. written by the great Joe Eszterhas 

and starring Kevin Bacon. Calista 
Flockhart and Brad Renfro. Luke Wil- 
son has a hit part. It's a great coming - 
of -age story about a poor kid growing 
up in Cleveland in the 1960s who 
meets. idolizes and emulates early 
Top 40 jock Kevin Bacon, whose slea- 

zy DJ character is living paycheck to 

paycheck and moving from town to 
town with rented everything. which 

reminded me of dozens of 
guys I met coming up in 

the biz. Great movie. 

v 

`J 

Jeff M 

Todd Shaaao0 
PD, WIOQ (Q102)/ 

- Philadelphia 
The first time I watched F.I. 4 1 was 

fascinated at the attention the DJs re- 

ceived at concerts. record -store broad- 

casts and in the control room. Remem- 

ber Martin Mull's charac- 

ter. Eric Swan. playing the 

Sands of. Passion sound-ef- 

fects album over the air? 
All of it solidified my love 

for radio. 

Tracy Austin 
PD, KRBE/ 
Houston 

How about Rick Dees 

as the DJ in La Bamba? 
And from TV. VewsRadio 

is a newer classic that featured the 
late. great Phil Hartman. 

cHugh 

Jeff McHugh 
PD, WKZIJ 
Greensboro 

I have two favorite 
movie radio scenes: Re- 

member in Airplane.' when 

the low -flying jetliner clips 
off the tower of that radio 

station "Where disco lives forever!"? 
The people in the theater cheered. 

A scene that really meant a lot to me 

was in Good Morning. Vietnam. when 

Adrian Cronauer (played by Robin 
Williams) gets discouraged and is 

ready to quit AFRN. the gets stuck in 

a military convoy traffic jam and in- 
teracts with a truck full of troops - 

his listeners. They love 
him. and you can see in 

('ronauer's face the real- 
ization of what his show 
means to them. Wow. To 
me. that scene demon- 
strates the deep emotional 

connection that defines ra- 

dio done well 

Tracy 

Burke Allea 
Alan Burns & Associates 

Back in the late 1990s I stumbled 
across a movie on Showtime called 

Austin 
Mark Driscoll 
Mark Driscoll 
Productions 

I had to laugh: I had just pulled out 

my FM DVD to watch when I saw the 

e -mail you sent. My vote for most un- 

realistic radio movie is Clint East - 

wood's Play Misty for Me, about a 

groupie who becomes obsessed with 
Clint's Monterey DJ character to the 

Les Nessman: 

"Monster lizard 

ravages East Coast" 

Dr. Johnny Fever: 

"No. Les, that's 

monster blizzard- 
the 'b' is out on the 

teletype." 

point that it turns into a wild murder 

movie. 
Frasier also came to mind, but brasi- 

er contains a bit more of a reflection 
of the transition from the make-be- 
lieve. so to speak, to the stark rigidity 

of the industry today. 

Michelle Santosuosso 
VP /Artist & Label 
Relations, Napster 

Howard Stem's Private Parts was a 

movie that I made my entire airstaff 
go see as an example of how impor- 

tant it is to be original, stick to your 

instincts and connect to the audience 

above all else. You can love or hate 

Stem. but you have to respect what he 

went through for great radio: Ile 
pushed the boundaries - often not a 

popular or easy route. 

Unfortunately. that spirit of indi- 
viduality in commercial radio has al- 

most been wiped clean. developing 
compelling talent is a rarity and being 

experimental at all will get you imme- 

diately fired in this new climate of 
panic and fear over the FCC's politi- 
cally motivated "indecency" policy. 
I'm secretly hoping that this particu- 

lar pioneer ends up in a place where 

he can continue to redefine radio: sat- 

ellite. 
Continued on Page 32 
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R &R CHR /POP #5 MOST ADDED! 

the debut single Prom her album 
"Believe In Angels.. Believe In Me" 

Here comes THE 
Pop smash of the 
summer! 

34 GREAT RADIO 
STATIONS INCLUDING: 
WXKS /Boston 

. KHTS /San Diego 
WHBQ /Memphis 
WJJS 35 spins 
Top 10 Requests 
KHTT /Tulsa 
2104 /Madison 

Midas Records - Tom Chaltas 818- 81-13 -153b 
www angelSa th.net 
www.midasrecords.net 
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R.Ivo CHR/POP TOP 50 
Juno 18, 2004 

1 

2 © 
3 3 

4 4 

5 5 

6 6 

7 O 
8 Q 

10 Q 
9 O 
13 

11 12 

15 

17 m 
12 15 

14 16 

18 17 

20 

19 0 
25 

28 ® 
16 22 

21 23 

27 

26 

35 

23 27 

22 28 

32 

33 

44 ® 
38 ® 
31 33 

34 34 

45 

41 

24 37 

40 

36 39 

30 40 

39 41 

47 

46 t 
42 44 

29 45 

37 46 

43 47 

50 ® 
Li13 (11) 

POW 

MDDi ABA 

eJI11ST T,`LE LABELS. 

HOOBASTANK The Reason (lsIand/ /WMG) 

USHER Burn (Laface/Zombal 

BEYONCE' Naughty Gil (Columbia) 

M. WINANS fIENYA & P. DIDDY I Don't Marina Know (Bad Boy/Universall 

MAROON 5 This Love (Ottone /J /RMG) 

USHER fILUDACRIS & LlL' JON Yeah (Laface /Zomba) 

OUTKAST Roses (Laface /Zomba/ 

BRITNEY SPEARS Everytime (Jive /Zomba) 

JOJO Leave (Get Out) (B/ackGround/Unrversall 

SWITCHFOOT Meant To Live (Red /nk/Columbia) 

MIS -TEED Scandalous (Reprise/ 

AVRIL LAVIGNE Don't Te* Me (Arista /RMG) 

YELLOWCARD Ocean Avenue (Capitol) 

CHRISTINA MILIAN Dip It Low (IsIand/IOJMG) 

BLACK EYED PEAS Hey Mama (A &M /lnterscgoe) 

JKWON Tipsy (So So Def /Zambal 

EVANESCENCE My Immortal (Wktd upl 

LOS LONELY BOYS Heaven (Or /fpkrl 

PETEY PABLO Freek -A -Leek (Jive/Zombal 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

USHER Confessions Part 2 (Laface/Zombal 

D12 fIEMINEM My Band (Shady /lntersccpe) 

KANYE WEST fISYLEENA JOHNSON AN Falls Down (Rack Felai /ÛJMG) 

MARIA MENA You're The Only One (Columbia) 

TWISTA Overnight Celebrity (Atlantic/ 

KEVIN LYTTLE Turn Me On (Atlantic) 

SUGABABES Hole In The Head ( /nterscope/ 

JAY Z Dirt Off Your Shoulder (Roe-A- Fela / /LZ/MG) 

ALICIA KEYS If I Amt Got You (J /RMGI 

TRAPT Echo (Warner Oros.) 

JESSICA SIMPSON Angels (Columbia) 

CALLING Our Lives (RCA /RMG) 

BLINK 182 I Miss You (Gellenl 

LENNY KRAVITZ Where Are We Runnm'? (Virgin) 

NINA SKY Move Ya Body (Next Plateau /Universal) 

NICKELBACK Feehn' Way Too Dann Good (Roadrunner /IOJMG) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

JANET JACKSON All Nite (Don't Stop) (Virgin) 

CASSIDY f1R. KELLY Hotel (J /RMG) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

CHINGY One Call Away (DTP/Capitoll 

FINGER ELEVEN One Thing (Wad-up) 

AMANDA PEREZ I Pray (Powerhowse/Virgin) 

3 DOORS DOWN Away From The Sun (Repubké/Universall 

LIZ PHAIR Extraordinary (Capitol) 

KIMBERLEY LOCKE 8th World Wonder tCurh /Repnsel 

JET Are You Gonna Be My Girl (At /antic 

JAY -Z 99 Problems (RocA- Fe/a /IDJMG) 

012 How Come (Shady /lnterscope) 

RYAN CABRERA On The Way Down (f.VL- A./Atlantic/ 

euryAL S 

8962 

8161 

7285 

7118 

6657 

6302 

6100 

5899 

5358 

4912 

4246 

4144 

3752 

3671 

3593 

3588 

3063 

2929 

2894 

2803 

2438 

2407 

2405 

2240 

2175 

2089 

2084 

1966 

1954 

1697 

1653 

1533 

1503 

1463 

1441 

1361 

1350 

1310 

1259 

1214 

1134 

1058 

1007 

1002 

972 

960 

846 

829 

769 

665 

PUES 

+243 

+112 

-289 

-254 

-317 

-219 

+359 

+650 

+968 

+425 

+324 

-173 

+289 

+425 

-561 

-264 

-139 

+479 

+326 

+684 

+588 

-1048 

-58 

+195 

+128 

+642 

-128 

d87 

+305 

+164 

+637 

+224 

-165 

.23 

+456 

+267 

-825 

+120 

-134 

d71 

-86 

+165 

+87 

-36 

-680 

-391 

186 

+241 

+508 

+158 

TOTAL 
AUDIENCE 

718563 

600758 

562515 

482295 

552804 

483383 

397238 

474493 

399086 

383665 

257672 

334882 

300704 

236831 

343826 

218895 

247554 

151985 

152492 

179830 

169658 

141679 

129102 

125666 

124766 

223167 

76648 

143877 

133707 

76843 

110535 

70542 

106032 

58616 

215071 

50949 

121496 

101730 

72663 

88196 

51483 

48108 

51079 

58048 

38615 

57221 

54584 

38824 

63169 

59847 

INELSO« 

18 

12 

13 

12 

21 

21 

14 

7 

10 

23 

9 

15 

12 

9 

21 

17 

26 

8 

7 

4 

5 

14 

8 

6 

7 

4 

9 

11 

6 

7 

2 

6 

15 

8 

3 

3 

15 

3 

20 

11 

19 

4 

5 

17 

11 

20 

19 

2 

1 

1 

TOTAL STATIONS 
ALOS 

12412 

12112 

12011 

11811 

12211 

11310 

12012 

12312 

11913 

11612 

11812 

11810 

11716 

11315 

11210 

10910 

12010 

102[7 

9413 

11714 

79118 

11310 

8710 

10212 

6912 

83114 

10010 

9110 

9314 

9019 

10917 

8415 

9910 

7410 

56117 

8215 

10910 

8014 

9310 

9110 

9910 

5418 

5811 

2811 

8910 

9310 

7810 

5716 

84119 

5713 

Most Added® 
rwtwtw.rradds.cwn 

ARTIST _ -r . ASEE, AMIS 

BLACK EYED PEAS lets Get It Started (A &M/Interscgae) 62 

AVRIL LAVIGNE My Happy Ending /Ansta/RMG) 50 

012 How Come /Shady /Interscg e) 16 

USHER Confessions Part 2 ltafacedomba/ 1B 

NINA SKY More Ya Body (Neri PlWeauih versa/ 17 

ANGEL Just The Way I Ant (MldrsADAM'MG) 17 

FEFE DOBSON Don't Go IGris & Boys) (lsknd/ILUMG) 16 

SHIFTY Slade Along Side (Ma errck/Warner&os.) 15 

MODEST MOUSE Float On /fpe 15 

KEVIN LYTTLE Tun Me On (Atlentec) 14 

Most 
Increased Pays 

10011. 
PU, 

ARTST : AaE..S ar17EaE 

JOJO Leave Get Out (BkckGroudiUrrver W) +Iq 
ASHLEE SIMPSON Pieces Of Me (Geffen) +684 

BRITNEY SPEARS Everytme (Jne/Zavnbal +651 

KEVIN LYTTLE Turn Me On (Atlantic) +642 

JESSICA SIMPSON Angels (Calmnbral +637 

USHER Confessions Pan 2 (Gixellomba) +561 

012 How Come (Shady /lnterscapel +501 

CHRISTINA MILIAN Dap It Low (lskn&ILUMG) +478 

LOS LONELY BOYS HeavenIOdfprl +478 

NINA SKY Move Ya Body Next PfateauNnrversall +458 

New &Active 
BEENIE MAN OMS. THING Dude IVrgml 

Total Plays: 647 Total Stations: 31, Adds: 2 

HILARY & HAYUE DUFF Ou Les Are Sealed (Buena Vcsta'H4wra/ 
Total Pays: 636, Total Stations: 52, Adds: 3 

CASSIDY ff MASHONDA Get No Better U /RMG) 

Total Rays: 628. Total Stations 38, Adds 2 

ALAMS MORISSETTE Everything /AfannpblNyria l 

Total Raya 565, Total stations: 28, Adds: 2 

RK:AtiE Coo Coo Chee /SRC /Unwersall 

Total Plays: 564, Total Stations: 20, Adds: O 

SHIFTY Skie Along Sede (AlavercMWavear Bros.) 

Total Plays: 494, Total Stations: 50, Adds: 15 

STERIOGRAM Walkie Talkie Man (Capvoll 

Total Plays: 467, Total Stations: 35, Adds: O 

JUVENILE Slow Motion (Cash Money / Univesall 

Total Plays 443. Total Stations. Adds: 4 

COUNTING CROWS Accidentally In love IDreamWorks/Gelleal 

Total Plays: 382, Total Stations: 35, Adds 11 

BEASTIE BOYS Ch.Check It Out (Captor( 

Total Plays: 330. Total Stations: 35. Adds 8 

124 CHR/Pop reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week 
of 6'6-6/12 Bullets appear on songs gaining plays or remaining flat Irom previous week If two songs are tied in total plays the song with the larger increase in plays is 
placed first Songs below No 20 are moved to recurrent alter 20 weeks on the chart Most Added is the total number of new adds officially reporten to R &R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number 
Average Quaver Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R. Inc 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

loa't Miss 

RAR CONVENTION Y004! JUNE 24 -26, 2004 
BEVERLY NILTON HOTEL in Beverly Hills, CA 

blister NIN at mn.nlimUewNs.eu 
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ffiriP CHR /POP TOP 50 INDICATORS_ 
June 18, 2004 

EN eE 

1 1 

4 © 
2 3 

3 4 

5 5 

6 0 
7 0 

10 0 
13 0 
9 10 

12 0) 
8 12 

11 13 

15 0 
18 0 
19 o 
25 m 
17 18 

20 19 

14 20 

23 ® 
21 22 

27 ® 
22 24 

24 25 

30 

26 27 

16 28 

34 0 
46 

36 ® 
37 ® 
35 ® 
40 Q 

Llays> ® 
38 

45 ® 
32 38 

29 39 

41 40 

28 41 

42 a 
33 43 

43 0 
47 cD 

44 0 
47 

0 
31 

(Debut> 

LDebuti 

¡Debut> 

31 

ARTIST - 
. TOTAL 

PLAYS PLü's 
TOTAL 

AUDIENCE 

100) 

WEEKS ON 
HART 

TOTAL STATIONS 
ADOS Most Added 

HOOBASTANK The Reason (Island/IDJMG/ 3074 15 64671 16 4810 www-rrindicator. com 

USHER Burn (Laface /Zomba/ 2797 +117 55703 12 4510 ARTIST TITLE IABEl15r A006 

BEYONCE' Naughty Girl (Columbia) 2602 97 55766 12 4610 BLACK EYED PEAS let's Get It Started (A &M /Intersccpel 19 

ANGEL Just The Way I Am /Mdas/ADA/WMGI 13 
M. WINANS tIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 2596 96 52739 12 4610 

AVRIL LAVIGNE My Happy Ending (Ansta/RMGI 12 

MAROON 5 This Love (Octone /J /RMG) 2426 -85 51061 22 4510 012 How Come (Shady(Interscopei 16 

BRITNEY SPEARS Everytime (Jive/Zomba) 2305 +286 46690 7 4510 KEVIN [YULE Turn Me On ¡Atlantic) 7 

OUTKAST Roses (Laface /Zombal 2035 +176 37994 13 4310 
YELLOWCARD Ocean Avenue (Capitol) 5 

BRANDY (IKANYE WEST Talk About Our Love ( Atlantic/ 5 

SWITCHFOOT Meant To Live (Red ink /Columbia) 1993 +203 40335 21 4510 USHER Confessions Part 2'1afaceZomba) 4 

JOJO Leave (Get Out) (BlackGround/Umversal/ 1932 +405 39048 9 4712 BROOKE HOGAN Everything To Me ¡Transcontxtentatt4) 4 

AVRIL LAVIGNE Don't Tell Me /Arista/RMG/ 1770 -88 35401 15 4311 
FEEL She Makes Makeup Look Good (Curb) 4 

FEFE DOBSON Don't Go (Girls & Boys, (Island/IDJMGI 4 
MIS -TEED Scandalous (Reprise/ 1736 +107 38914 9 4611 ASHLEE SIMPSON Pieces Of Me (Geffen) 3 

BLACK EYED PEAS Hey Mama O&M/Inter-scope) 1547 -312 31805 22 4210 JESSICA SIMPSON Angels (Columbia) 3 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 1529 .104 30957 21 3810 TWISTA Overnight Celebrity (At/antccl 3 

JANET JACKSON All site (Don't Stop) WOO 3 
YELLOWCARD Ocean Avenue (Capitol/ 1367 +73 26612 11 4115 

JAY-1 99 Problems tRocA Fela/ /DJMG) 3 

LOS LONELY BOYS Heaven (Or /Epic/ 1274 +218 27104 8 3711 MODEST MOUSE Float On ix) 3 

CHRISTINA MILIAN Dip It Low (Jslard/IIIJMG/ 1202 +163 25056 10 4011 

ASHLEE SIMPSON Pieces Of Me (Geffen) 1065 +401 22057 3 4113 

JKWON Tipsy (So Soûe1 /Zomba/ 992 -71 20391 16 3010 

SUGABABES Hole In The Head (/nterscopei 984 -26 21288 11 3710 

D12 fIEMINEM My Band (Shady /lnterscope/ 971 414 18872 14 3310 

MARIA MENA You're The Only One (Columbia) 855 +144 18183 5 3211 

EVANESCENCE My Immortal (Windup) 762 -157 16094 28 2410 

PETEY PABLO Freek A Leek (Jive /Zomba) 752 +125 17454 5 3411 

BLINK-182 I Miss You (Geffen) 714 -23 13856 15 2010 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Rock Fe / /a/YOJMG) 691 -17 13784 7 3010 

TRAPT Echo (Warner Bros./ 637 +92 13469 9 31/1 Most 
LENNY KRAVITZ Where Are We Runnin'? (Virgin) 578 71 11765 10 2711 Increased Plays 
JESSICA SIMPSON Take My Breath Away (Columbia) 545 527 8107 14 1710 

TOTAL 
PLAY 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMGI 531 *126 12296 3 3112 
ARTIST TITLE LABEUSI INCREASE 

JOJO Leave ¡Get Out( (Black&mind Universal) +405 

USHER Confessions Part 2 (Laface /Zomba/ 485 -171 10595 2 2614 ASHLEE SIMPSON Pieces Of Me (Gellem +401 

KEVIN LYTTLE Turn Me On (Atlantic) 484 +98 12510 4 2517 BRITNEY SPEARS Everytime (Jive /Zomba/ +286 

ALICIA KEYS If I Ain't Got You (J /RMG) 482 + 103 10862 5 2212 
LOS LONELY BOYS Heaven (Dr /Epic) +218 

SWITCHFOOT Meant To Live (RedlnkCokmbral +203 
CALLING Our Lives (RCA/RMG) 436 +33 9647 6 2210 JESSICA SIMPSON Angels (Cokmára) +189 

TWISTA Overnight Celebrity (Atlantic) 435 + 86 7613 5 2513 OUTKAST Roses (Laface/lomba) + 176 

JESSICA SIMPSON Angels (Columbia) 417 +189 8718 1 3013 
USHER Confessions Part 2 (Lafaceilombal +171 

CHRISTINA MILIAN Dip It Low (Island/WAG +163 
3 DOORS DOWN Away From The Sun (Republic /Universal) 381 +27 5996 19 1110 

COUNTING CROWS Accidentally In Love (DreamWorks.Gellenl +158 

SUZY K. Circle (Vellum) 376 +59 6022 3 1410 MARIA MENA You're The Only One (Columbia) 144 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 352 .89 9676 22 1410 NICKELBACK Feelin Way Too Darin Good (RoadunnerlDJMG) +128 

SEAN PAUL I'm Still In Love With You (VP /Atlantic/ 347 203 6554 12 1510 
PETEY PABLO Freek A Leek (Jive/Zomba) .125 
012 How Come (Shady /Interscopel -119 

KK Lose My Cool (Kiss The Bitch Music) 346 2 4901 8 1110 USHER Burn /laface/Zontbal .117 

LIZ PHAIR Extraordinary (Capitol) 345 238 6355 13 1610 BLACK EYED PEAS Let's Get It Started (A &M /Interscopel +115 

FINGER ELEVEN One Thing (Windup/ 341 +5 8497 3 1811 
MIS-TEED Scandalous (Repine) -107 

ALICIA KEYS If I Ain't Got You (J/RMGI 103 
BURKE RONEY Sounds Of The Ocean (R World /Rykol 335 98 5467 11 1010 KEVIN LYTTLE Tun Me On /Atlantic, 98 

ALAN'S MORISSETTE Everything (Mavenck/Repnsel 333 +10 8456 3 1611 TRAPT Echo (Warner Bras.) -92 

JANET JACKSON All Nite (Don't Stop) (Virgin) 328 +51 7253 2 2113 
TWISTA Overnight Celebnty (Atlantic) -86 
NNIA SKY Move Ya Body (Next Plateau/Universal) -85 

THREE DAYS GRACE II Hate) Everything About You (Jive/Zomba/ 321 0 5959 17 910 
SHIFTY Side Along Side (Mavenck/Waraer Bros) -83 

JAY Z Dirt Off Your Shoulder (Roc-Afela/ /OJM6I 285 -195 7485 10 1510 JAY.Z99 Problems (Roc A fe4YIOJMG) -78 

COUNTING CROWS Accidentaly In Love (DreamWorks/Gef(en) 278 + 158 6429 1 1712 YELLOWCARO Ocean Avenue (Capitdl 13 

NINA SKY Move Ya Body (Next Plateau/Universal/ 278 + 85 7370 1 1311 
SUZY K. Circle (Velum) -59 

BROOKE HOGAN Eveythg To Me (lransconrnmtail4 52 

D12 How Come (Shady /Intersccpe/ 260 +119 6258 1 30110 JANET JACKSON AN Nite (Dort Stopi iVirgvrl -51 

H. & M. DUFF Our Lips Are Sealed (Buena VistaiHo4woodi -51 
49 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 

© 2004 Radio & Records. 
6/6 - Saturday 6/12. 

LEVEL Ride OJT¡ 50 

ENPOSEYOURSELF 

WIp949 WILo949 WIL0949 WILD949 

EventTape' 
BunchaBanners'" 
FlashBags 
BumperStickers 

' Ponchos 
KeyTags 
StediunCups 

FirstFlash! 
L I N E 

eirlialise Orin 
Fort Nao, loam UM 

Fat Q101416-6731 
matandloslues 
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32 ti CHR /POP. 
June 18, 2004 / 

61111TEW IIREP 
NNIKEI NEII1111E 

America's Best Testing CHR /Pop Songs 
12 For The Week Ending 6/18/04 

Artist Title (Label) TW 
W W W 

LW Famil Burn 12-17 18-24 25-34 

HOOBASTANK The Reason rlsland/ILUMG) 4.11 

MAROON 5 This Love /Octane/J/RMG) 4.01 

SWITCHFOOT Meant To Live (Red InilColumbial 3.95 

JOJO Leave ,Get OuU,BlackGround/Unnersal, 3.93 

BRITNEY SPEARS Even/time (Jive/Zomba) 3.89 

USHER fILUDACRIS 8 Ell' JON Yeah (lafacelZombal 3.87 

KIMBERLEY LOCKE 8th World Wonder Curb/Reprise) 3.87 

YELLOWCARD Ocean Avenue ,Capitol) 3.84 

AVRIL LAVIGNE Don't Tell Me (Anste'RMG) 3.79 

EVANESCENCE My Immortal (Wud.up) 3.78 

USHER Bun deface/Zomba) 3.72 

BLACK EYED PEAS Hey Mama (A &M /Inrencgae) 3.65 

BLINK 182 I Miss You (Geller/ 3.64 

M.WINANS fIENYA... I Don't (Bad Boy /Universal' 3.59 

MIS.TEEO Scandalous (R ise) 3.51 

LIZ PR AIR Ertraordinary'Capitol) 3.57 

JESSICA SIMPSON Take My Breath Away (Columbia) 3.56 

OUTKAST Roses ilafaceZombai 3.56 

BEYONCE' Naughty Girl (Columba) 3.50 

012 fIEMINEM My Band (Shady /Mterscope. 3.49 

LOS LONELY BOYS Heaven (Or/Epic) 3.41 

J -KWON Tipsy ,So So DefZomba) 3.39 

JAY-2 Dirt WI You Shoulder (RocA fela/IOJMG) 3.36 

MARIA MENA You're The Only One (Columbia) 3.35 

SUGABABES Hole In The Had (Mrerscapel 3.35 

K. WEST fis. JOHNSON AI Fels Down /Rae A feia4JJMG/ 3.11 

PETEY PABLO FreekA -Lai )heed arbr) 3.6 
SEAN PAUL I'm Still In Love With You IVP/Atlubr) 316 

4.31 

4.18 

4.18 

3.95 

3.91 

4.03 

3.99 

3.90 

3.88 

3.19 

4.04 

3.74 

3.78 

3 75 

3.56 

3.48 

3.54 

3.66 

3.53 

3.72 

3.63 

3.43 

3.41 

3.36 

3.12 

97% 

98% 

10% 

81% 

95% 

97% 

93% 

84% 

95% 

98% 

96% 

95% 

91% 

95% 

71% 

68% 

99% 

98% 

97% 

49% 

94% 

84% 

52% 

43% 

78% 

61% 

14% 

29% 

42% 

20% 

14% 

21% 

48% 

21% 

20% 

27% 

51% 

37% 

37% 

31% 

39% 

19% 

19% 

42% 

38% 

47% 

52% 

14% 

45% 

35% 

17% 

13% 

33% 

31% 

41% 

4.17 

3.89 

4.17 

3.96 

4.06 

3.93 

3.93 

4.13 

3.88 

3.76 

3.98 

3.63 

3.83 

3.10 

3.51 

3.47 

3.72 

3.64 

3.41 

3.66 

315 

3.49 

3.55 

3.51 

3.11 

3.25 

321 

IN 

3.98 

4.06 

3.99 

4.01 

3.96 

3.83 

3.89 

3.75 

3.76 

3.69 

3.61 

3.67 

3.51 

3.44 

3.75 

3.63 

3.62 

3.58 

3.54 

3.64 

3.22 

3.45 

3.52 

3.35 

3.21 

3.38 

3.12 

3.12 

4.34 

4.14 

319 

3.82 

3.87 

4.25 

311 

3.57 

311 

3.92 

3.73 

3.76 

3.61 

3.69 

3.49 

3.40 

3.44 

3.42 

3.11 

3.47 

315 

3.78 

3.48 

2.89 

3.51 

3.12 

312 

321 

)oral sample size is 429 respondents Tail l map óramMlal' esMmafes are bash on a scare of 1.5 (Iidalilm very mud) 5 = Ale 
very much) Tied 6.YlsW represents me percentage of respondents who recognized the sap. Tat Nu represents Se number 
or respondents who said they are bred of heanrp The song Songs must have 40°. familiarity to sops on Stwlay. Sample conposibon 
rs based on persons 12. Persons are screened na me Internet. &Ice passed they can take the mane Isst bawd On The formathnusu 
preference RatelheMusic coo results are not meant to replace caeout research The results are w.111ded to slow opinions of 
participants on me The Internet only Rate TheA4usic is a registered trademark of Rate TheA*Rlr.cdm Me MTN system. Is ma*, Ow 
kcal MIN slam r y aft át377- Sat.RmiM/Mek.csa tab is pyrklet Nstishase Raw* a Mum ahaoMre 
RUN AWNemtr. 

It «* CH R /POP TOP 30 
CANA 

WEEK Ì et MTV YTT1E LABE. 

1 1 BEYONCE' Naughty Gel (Ga/umba) 

2 0 HOOBASTANK The Reason (Island/ILUMG' 

4 3 M. WINANS fIENYA._ I Don't... (BadBoy/Uriversal) 

3 4 USHER Bun (Laface/Zambal 

5 5 MAROON 5 This Love (Octone/J /RMGI 

6 i KESHIA CHANTE Bad Boy 'ViA/BMG Music Canada) 

10 OUTKAST Roses (Laface/Zmmbal 

9 CHRISTINA MILIAN Dip It Low (Island'IDJMGI 

17 BRITNEY SPEARS Everytme (Jire/Zambal 

7 10 BLACK EYED PEAS Hey Mama (A &M9nterscope. 

8 11 AVRIL LAVIGNE Don't Tel Me (Ansta/RMG) 

15 MIS TEEO Scandalous 'Reprise 

14 PETEY PABLO Freek A leek Uwe/Zomba) 

I1 14 USHER fILUDACRIS & LIL' JON Yeah deface Zomba, 

12 X- OUISITE Sassy Thang (Warner Music Canada) 

18 NINA SKY Move Ya Body (Next Plateau. Universal) 

27 FEFE DOBSON Daft Go Oils s & Boys) (Island/WWI 

25 USHER Concessions Part 2 2aFace/Zambal 

20 O NELLY FURTADO Try (OreamWaks/lnterscope1 

13 20 D12 t(EMINEM My Band (Shadyllnterscoper 

21 a RASMUS In The Shadows (Intersrepe) 

19 22 BLINK 182 I Miss You (Geffen) 

lD6 =t> JOJO Leave (Get Out) (81ackGrairad'Tlrrywsa7 

16 24 K. WEST fIS. JOHNSON Al Fals... (Roc A Fe#WlOJMG) 164 

26 25 SEETHER f1AMY LEE Broken (Hlitd-ap/ 163 

29 TWISTA Overnight Celebrity (Atlantic) 160 ® MASE Welcome Back /Bad Boy/ 150 

1oroJ 157 

22 153 

150 +103 1 312 

POWERED 

MEDIABASE 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS MX STAMM 

457 -44 10 M 
449 .27 10 011 

412 -4 10 1)0 

369 50 10 610 

332 -55 10 1110 

330 +8 10 M 
321 +18 10 M 
308 1 5 M 
305 +92 3 515 

298 20 10 1410 

283 33 10 1110 

264 34 5 110 

261 +29 5 M 
255 -27 10 1210 

247 +11 8 . 2M 

231 +28 3 30 

229 +71 2 M 
225 +52 2 210 

195 +1 S 311 

183 -53 10 SN 

182 0 7 111 

180 26 10 910 

168 +57 1 411 

-59 8 511 

-3 3 >N 

+13 5 4M 

+19 1 111 

+13 1 210 

-2S 10 M 
ALICIA KEYS If I At Got You U /RMGI 

29 J -KWON Tipsy (So SoDel /Zamba) 

e) AVRIL LAVIGNE (So Much Fort _ (Ansta/RMGI 

15 Canadian CHR reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks 
Songs ranked by total plays for the airplay week of 6/6 -6/12 Bullets appear on songs gaining plays or remaining flat fro, 
previous week H two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below N 

15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to PA 

by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Indic at, 
,Canon e: 2004. R &R. Inc 

No Static At All? 
Continued from Page 28 

Bert Weiss 
Morning Ringmaster, 

WWWQ (Q100)/Atlanta 
I love that whenever there's a mov- 

ie about some upcoming hand. that 
hand inevitably is shown cruising 
around in their van with the radio on 

at the very moment the station plays 

their song for the very first time! 
And don't you love how easy it still 

is - in the movies. at least - for any - 

body with a demo ('D to just walk 
into a radio station unannounced and 

talk the DJ into playing a cut off their 

demo. as opposed to here in real life. 
where we keep record reps in solitary 
confinement for five hours without 
food, light or outside communication 
before they get 30 seconds in front of 
an MD who is only marginally listen- 
ing to their pitched single. In the mov- 

ies you get right in the studio every 
time and are guaranteed a play. 

Tony Waitekas 
PD. WHTS /Quad Cities, 

1A -11. 

11 hen WARP in (*ink ¡mall debuted. 

It seemed that el en radio person in 

the country claimed that the show was 

about their station. But 
when I was at WCIL./Car- 

bondale, IL. we were sure 

that someone had been 

taking notes from us as we 

all laughed and drank at 

Tres Hombres. a bar just a 

block from the station. 

Our station was exactly 
like the show: the GM who 

was fascinated w ith giz- 
mos. the sales manager. 

the jocks even the receptionist who 

was able to make big decisions like 
"we need new office furniture and 

wallpaper" instead buying of the new 

tape heads we really needed. because 

she was also the owner's wife. 
But the biggest similarity is the 

friendship and family closeness that 

those people and I still have- toiday, 

even though we haven't worked to- 
gether in over a decade. I was glad to 

work for a place that was close to 
WKRP -- as opposed to Play Misty for 
Me! 

Tommy Bobean 

Tim Richards 
OM, Clear Channel/fueson 

"With God as my witness. I thought 

turkeys could fly." - Spoken by 

WKRP GM Arthur The Big Guy" 
Carlson after the station's lhanksgiv- 
ing promotion went horribly wrong. 

Tommy BoDean 
PD, WZEE (Z104)/ 

Madison 
I would definitely vote 

for WKRP in Cincinnati and 

the turkey hit, but being a 

cheesehead, the fact that 

Dave Foley's character of 
the PD on .'v'eu:sRadio was 

from Wisconsin is a high- 

light as well. 

Guy Zapoleon 
Zapoleon Media 

Strategies 
I loved all those radio shows and 

movies. They inspired me and made 

me proud to be part of a medium that 

had the ability to touch and entertain 

and that possessed an immediacy that 

had listeners hanging on the edge of 
their seats. knowing they couldn't 
tune away because they'd miss some- 

thing great. 

Whether it was the FM staff on 

strike to save the format. the words 

that Adrian ('ronauer used in Good 
Morning. Vietnam to lift up our troops 

or the whacked -out excitement corn- 
ing out of the mike from Dr. Johnny 

Fever on 111CR/'. radio was and is 

all about great personalities and the 

magic of the microphone. 

MMM ... BURGER & KRACKER Hearing about this picture makes us 

hungry Uncle Kracker recently appeared at Riverfest 2004. a three -day 

Memorial Day weekend festival in Little Rock. and he dressed up rn his finest to 

take this picture with KLAL (Alice 107.7)/Little Rock Asst. PO/afternoon driver 

-Ugly" Ed Johnson and Lava Records' Mark Burger Seen here (l-r) are 

Johnson. Uncle Kracker and Burger 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R, c/o Keith Berman: 
kbermanc'radioandrecords. corn 

www.americanradiohistory.com
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DONTAY THOMPSON 
dthompson@radioandrecords. corn 

CHR /RI I / / HMIC June 1g7.2004 RiR 33 

What To Expect At This 
Year's Convention 
Rhythmic events to amuse, entertain and possibly educate 

Iet me start by saying that the individuals who are 
a part of this format, with the exception of a few, are 
some of the coolest around - a truly close group of 
folks. (Everyone sing "Kumbaya" now!) And not just 
on the radio side, but on the record side as well. 

If you won't be able to make it out 

to I.os Angeles next week for R &R 
Convention 2004. rm sorry to say 

that you will be missing out on one 

of the best conventions ever. It's my 

third year of being involved in plan- 

ning the CHR/Rhythmic activities at 

the convention. and I believe the 
events scheduled for this year are by 

far the most entertaining we've done. 

Like the Lawman Promotions par- 

ty, which has been a fixture at the con - 

vention for eight years now. these 
sessions could possibly brand them - 
selves to the point that people will be 

talking about them for a long time af- 

terward and wondering if they will 
take place again in the years to come. 

Face -To -Face 

I feel fantastic that there are indi- 
viduals who continue to support 
what we do at R &R and who believe 

that this convention is the only one 
that really matters. Most of these peo- 

ple have made it obvious that they 
stand by us by planning to partici- 
pate in next week's confab. 

.Vhcn we announced that we were 

having a convention this year. I was 

concerned to hear that there were peo- 

ple who were opposed to it. It was 

hard to believe that certain individu- 
als were against R &R's creating an 

environment that brings the industry 
together to educate. network. show- 
case music and have a few laughs. 

the convention also gives pro- 
grammers and record people. who 
engage in business each week but 
normally don't get the chance to see 

each other very often. the opportu- 
nity to meet face -to-face. There aren't 
many conventions left where you'll 

find all the radio groups. labels and 
formats together in one location. 

I understand that some companies 
may not have the budget to send 

their employees to conventions. espe- 

cially with all the mergers that have 

taken place in the record industry 
over the last year. but R &R has done 

an incredible job of bringing people 

together for years now. Could you 
possibly imagine a year without an 

R &R Convention'' 
As a company. we can't worry 

about the haters. We must continue 
to do what our industry expects us 

to do and what we have done very 
well for so many years: create an ed- 

ucational and fun convention that 
will make everyone want to attend. 

I want to share with you a great 
point made by an individual who 
works for a record company in New 
York. He said one of the reasons he 

plans to attend the convention is that 
he rarely has the opportunity to trav- 
el and meet with programmers due 
to his hectic work schedule. He'd 
rather go one place for a few days 
where he can hang out w ith every- 
one than spend his company's mon- 
ey traveling all over the country and 
spending weeks on the road. 

Now, let me fill you in on what 
you have to look forward to at R &R 
Convention 2004. 

Who's Your Radio Idol? 

Do you think there aren't enough 

talented radio personalities? Arc you 
looking for that next radio star? Well. 

slow down. chum, because "Don - 
tay's Radio Idol" will feature some of 
the hest - and worst - new talent 
in the game. 

"I wanted to do a convention party that wasn't 

a whole bunch of people stuck in a room." 
Sujit Kundu 

`take sure you don't party too 
much Thursday night so you can get 

your tired ass up for this event on 

Friday. June 25, at I lam in the Grand 

Ballroom at the Beverly Hilton. If you 
enjoy watching American Idol. you 
will lind this event entertaining and 
not the same old piece -of -poop ses- 

sion. 

"The other reason 

started the Lawman 

Promotions 

Rhythmic Party is 

because R &R is the 

premier publication 

in the industry." 

Grog Lawler 

Host Eric Powers of KUBFJSeattle 
will play the audience two -minute 
airchecks of various jocks in the cate- 

gories of morning show, afternoon 
jock and evening jock. Then our pan- 

el of judges - which includes Ebro 
(WQHT/New York). R Dub (KOHT/ 
Tucson), Jimmy Steal (KPWR (Pow - 
erlO6J/Los Angeles). Mickey Johnson 

(WBHJBirmingham) and Bob Lewis 

(KISV /Bakersfield) will give their 
opinions of each jock and judge them 
on their overall talent. 

While the judges are doing their 
thang, the audience will get to vote 
on each jock too. Once all the air - 
checks have been played, the jock 
with the highest score in each cate- 
gory will be crowned Dontay's Ra- 
dio Idol. What does that mean? I 

have no clue. But it will be loth fun 

and entertaining and it may just 
land someone a job! 

The Big Margarita 
At Ipm, immediately following 

"Dontay's Radio Idol," everyone will 
convene at the Palm Court Pool for 

The Big Margarita." Catchy name. 

MY, YOU HAVE A BIG MOUTH That's what the line folks at WBrr Ft 

Myers said when PD Scrap Jackson and Asst PD/MD Omar "The Big 0" took 
this shot with TVT artists Ying Yang Twins during the stations Crunkfest 2. held 

over the Memorial Day weekend. The lineup included such artists as Pitbull. 

David Banner Yung Wun. Jackie 0 and many more. Taking a moment to open 
wide for the camera are (l-r) The Big O. Ying Yang Twins and Jackson 

right? This Mexican -themed party 
will be one of the coolest events of the 

convention. We will serve Mexican 
food for lunch and there will be an 

open bar featuring strawberry and 

mango margaritas and beer. 

There will also be blackjack and 
pool tables on hand so you can get 

your gamble on. along with a few 
other activities. Khool -Aid of KPWR 
and Poco Pero Locos will be hosting 
the event. and the Power 106 Flava 
Unit will provide the music. There 
will be a ton of giveaways and a sur- 

prise guest. so make sure you get 
there early. 

Enter Lawman Promotions 
Later on Friday evening, things will 

get even hotter. with the Lawman 
Rhythmic Party going down from 8- 

I Opm in the main pool area of the Bev- 

erly Hilton. For eight years this has 

been one of the hottest and hest at- 
tended parties at the convention, and 

this is the first time it is being held 
poolside. Lawman Promotions' Greg 
Lanky, Gary Spangler. Dan Posner 
and the rest of the crew have done an 

incredible job of branding this event. 

"I started doing the parties he- 

cause I wanted something true to the 

music." says Cawley. "I felt I had a 

niche. being a rhythmic and hip -hop 
independent. so I wanted to make 
sure that the people who were into 
that music could get a good sampling 
of it at the convention and not have 

to sit through seven or eight other 
things that the) didn't want to see. 

That's why the party is always well 
attended and why everyone leaves 
with a smile that. and because it's 
an open har. 

"The other reason I started these 

parties is because R &R is the premier 
publication in the industry. they've 
been true to their game. and I felt that 

if I was going to get in bed with any- 
body - ánd I had a lot of chances 
over the years to get involved with 
other trade publications that have 
now gone by the wayside - I might 
as well be in bed with the best. 

"The people at R &R I rica Far- 
ber. Kevin McCabe, Jacqueline Len- 
non. Anthony Acampora and Dontay 
Thompson -- have been nothing less 

than stellar to work with. That's why 
I keep doing these parties at the R&R 
Convention." 

Past parties have featured perfor- 
mances by Alicia Keys and Christi- 
na Aguilera and. last year. an appear- 

ance by R. Kelly. [he people at Law- 
man are looking forward to continu- 
ing the tradition this year. but they 
are also cranking things up a bit. 

"We didn't want to do the same 
thing as last year," says Posner. 

"We're moving from upstairs down 
to the pool and moving the time to a 

little earlier. We also got lautomak- 
eri Maybach involved. so we'll have 

a nice car out there. along with ap- 

petizers and cocktails. We will dress 

it up, being outside rather than up- 
stairs in a stuffy room." 

"And free Speedos for all the guys 
and slingshots for the girls," Cawley 

adds. "P.S.. don't forget to bring your 
mouth!" 

On The Late -Night Tip 

At 10pm, immediately following 
the Lawman Rhythmic Party. things 
heat up as SKAM Artist Management 

(a touring and W management com- 
pany). in conjunction with I.atium 
Entertainment (managers of Baby 
Bash. Frankie J. Play -N -Skill and 
Gemini). put on a party at Prey in 
West Hollywood. 

The party will be hosted by Baby 
Bash and Frankie J. and will have 
some of the hottest radio DJs on the 
turntables, including E -Man, Vice 
and Echo of KPWR and Jazzy Jim of 
KYI.D (Wild 94 -9VSan Francisco. 

"I figured since the convention 
was in L.A. and I manage most of the 

top DJs in the area, it wouldn't be fair 
for us not to have a party," says 
SKAM's Sujit Keede. "I wanted to 

do a convention party that wasn't a 

whole bunch of people stuck in a 

room. I wanted regular people there 
as well, with everyone coming out to 

have some fun and some drinks. 
During these conventions you end 
up being 10 or 20 deep. and you can't 
get people into the panics. I was like. 
'Screw it. let's do our own. "' 

The party has a Hawaiian luau 
theme, but Kundu says theme attire 
isn't mandatory. "I have a whole lot 
of surprises up my sleeve," he says. 

"It's a private party. and people can 

come with their convention registra- 
tion to get in. Get there early, though, 

because once we hit capacity. it is 

what it is." 
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TOTAL TOTAL atEKS ON TOTAL STATqNS 

PLATS PLAYS AUDIENCE 
lo0i 

CHART ADDS 

USHER Confessions Part 2 (LaFace /Zombal 5815 +1158 536929 10 5219 

USHER Burn /LaFace /Zomba) 5741 +592 608648 16 8816 

PETEY PABLO Freek -A -Leek (Jive /Zomba) 5176 +529 489155 24 8615 

TWISTA Overnight Celebrity (Atlantic/ 5170 +377 560573 17 8515 

JUVENILE Slow Motion (Cash Money /Universal) 4556 .1016 391428 9 81113 

ALICIA KEYS If I Am't Got You (J /RMG) 4099 497 362602 15 8415 

OUTKAST Roses (LaFace /Zomba) 3727 299 356651 17 7413 

LLOYD BANKS On Fire (lnterscope) 3535 + 669 366225 7 8317 

USHER fILUDACRIS & LW JON Yeah ((aFace /Zomba) 3446 357 387668 24 8915 

BEYONCE' Naughty Girl (Columbia) 3428 363 287233 14 8415 

PITBULL fILIL' JON Culo (7V7) 3314 191 297038 13 6114 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy / Universali 3247 253 370270 21 8015 

JAY -Z 99 Problems (Roc4Fella /IOJMG) 3054 .570 228823 7 8417 

KANYE WEST fISYLEENA JOHNSON AU Falls Down (Rock Fela//DJMGI 2937 316 315640 16 7715 

NINA SKY Move Ya Body (Next Plateau /Universal) 2599 +510 326206 10 6118 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 2539 +634 200018 5 79/9 

YING YANG TWINS Whats Happnin! (TVT) 2515 +382 188415 9 6617 

JKWON Tipsy (So So Del /Zomba) 2511 211 201397 24 8615 

MASE Welcome Back (Bad Boy /Universal) 2455 +672 200983 4 15142 

KANYE WEST Jesus Walks (RocA Fela /IDJMG) 2408 +267 294307 8 7815 

PLAYN- SKILLZ Freaks (Independent) 2128 +347 172065 10 49110 

NB RIDAZ fIGEMINI So Fly (Upstairs) 2071 +88 139010 18 4115 

ill' FLIP Game Over (Sucka free /loud /Columbia/ 2021 348 169691 19 7210 

CASSIDY fIMASHONDA Get No Better ÍJ /RMG) 1991 +165 123550 7 7114 

LIL' FLIP Sunshine (Sucks free /Loud /Columbia) 1978 +527 162576 4 74/9 

KEVIN LYTTLE Turn Me On (Atlantic) 1792 +200 173166 8 63/4 

AMANDA PEREZ I Pray (Powerhowse /Virgin) 1765 -134 106465 11 5712 

LLOYD fIASHANTI Southside (Murder Inc. /DelJam /IDJMG) 1458 +368 114827 6 6218 

RIC A -CHE Coo Coo Chee (SRC /Universal) 1411 -17 69909 8 4714 

D12 fIEMINEM My Band (Shady /lnterscope) 1292 324 136628 15 6915 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 1102 +110 103352 5 66/4 

CIARA fIPETEY PABLO Goodies (LaFace /Zomba) 1063 +522 117243 2 14110 

BEENIE MAN HMS. THING Dude (Virgin) 1013 -17 164917 20 4214 

MOBB DEEP Got It Twisted (Violator /Zomba) 852 +154 125381 7 4616 

CHRISTINA MILIAN Dip It Low (Island /QUMG) 825 +135 145236 13 3414 

AKON fISTYLES P. Locked Up (SRC /Universal) 782 +40 123309 8 2511 

012 How Come (Shady /lnterscopel 681 +407 57136 1 61113 

DILATED PEOPLES IfKANYE WEST This Way (Capitol) 671 161 97160 14 5111 

MURPHY LEE fINELLY Hold Up (Universal) 639 29 35300 5 4113 

LUDACRIS Diamond In The Back (Del JamSouth/IOJMG) 632 +358 42987 1 4215 

SLY BOOGY That", My Name (Keep Thuggin'I (J /RMG) 631 -47 55152 8 4314 

JOJO Leave (Get Outl (BlackGround /Universah 602 + 108 31177 14 1111 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 517 158 69143 12 4411 

TERROR SQUAD Lean Back (Universal) 558 294 137780 1 5118 

JADAKISS fINATE DOGG Time's Up! (BullRyders /Interscope) 519 227 19861 6 4012 

LIL ROB Neighborhood Music (Upstairs) 474 100 49050 3 810 

MONICA U Should've Known Better (J /RMG) 467 213 56953 1 36110 

MIS TEEO Scandalous (Reprise) 423 39 30270 3 1410 

DO OR DIE f1TWISTA & JOHNNY P. Do U? (Rap A Lot) 410 6 20318 13 1710 

ROOTS Don't Say Nuthin' (Sanctuary/SRGI 407 70 23092 2 3311 

93 CHR/Rhythmic reporters Monitored airplay data supplied by Mediabase Research a division or Premiere Radio Networks by tOta, pla; 'or tee airplay week O 6 

6/12. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is placedtirst Songs be 

No. 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each reporting station Songs unreported as add), 

do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100) Each daypad on each station is assigned an A0H number Average Quarter Hour Persons used herein with permission from 

the Arbdron Company (® 2004. The Arbdron Company) ': 2004. R &R. Inc 

Most Added' 
www.rradds.com 

POWERED Eli 
1NEDIt1B.1SE 

ARTIST TITLE LA6EL(SI ADOS 

TWISTA NIL KELLY So Sexy (Atlantic' 54 

MASE Welcome Back (BadBoy/Uwersal) 42 

JUVENILE Slow Motion (Cash Money/Unrversall 13 

D12 Now Come (Shady /Interscopel 13 

PLAY NSKILLZ Freaks (Independent) 10 

MONICA U Should've Known Better rJ /RMG) 10 

CIARA IIPETEY PABLO Goodies deface/Zomba) 10 

HOUSTON tICHINGY & NATE 006G I hie That (Capitol) 9 

LIL' FLIP Sunshine (Sucka Free /latd/Col mdral 9 

USHER Confessions Part 2 (LaFxdlombal 9 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

'INCREASE 

USHER Confessions Part 2 deface/Zomba) +1161 

JUVENILE Slow Motten (Cash Money,Viwwtaf +1111 

MASE Wekome Back (BadBoy/Universal +172 

LLOYD BANKS On Fue (Interscopel +IIII 
HOUSTON fICHINGY & NATE D066 I like Thai fCagttO +134 

USHER Bun deface/Zomba) +512 

JAYZ 99 Problems (RocA FelallDJMG) +571 

PETEY PABLO Freek A leek Owe/Zomba) +521 

LIL' FLIP Saatwie ( Sucka free/lou'Colunldal +527 

CIARA tIPETEY PABLO Goodies (Iaface/Zomb l +522 

New &Active 
TWISTA fKR. KELLY So Sexy (Atlantic) 

Total Plays: 400, Total Stations: 59, Adds: 54 

Z-RO I Hate You (Rap A Lot) 

Total Plays: 391, Total Stations: 16, Adds: 0 

YOUNG ROME fIOMARION After Party (Universal) 

Total Plays: 350, Total Stations: 28, Adds: 1 

T.I. Let's Get Away (Grand Hustle / Atlanhc.' 

Total Plays: 348, Total Stations: 27. Adds: 2 

BEASTIE BOYS Ch Check It Out (Capitol) 

Total Plays: 318, Total Stations: 24, Adds. 3 

PRINCE CaN My Name (Columbia) 

Total Plays: 295, Total Stations: 23, Adds: 2 

LIL SCRAPPY No Problem (BME /Repine) 

Total Plays: 291, Total Stations: 11, Adds: 0 

SLUM VILLAGE Selfish (Barak/Capitall 

Total Plays: 261, Total Stations: 10, Adds: 1 

PAYBAK My Angels (Innovative Music Network) 

Total Plays: 235, Total Stations: 12, Adds: 2 

J KWON You & Me (So So Bel'Zombal 

Total Plays: 208, Total Stations: 12, Adds: 2 

Sans ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

STICKER ME, BABY! 
Give your listeners station 
decals from Communication 
Graphics and watch 
your TSL grow. 

e mmunication Graphics Inc 
T H E D E C A L COMPANY 

Preferred by more stations since 1973 

800.331.4438 - www.cgilink.com 
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America's Best Testing CHR /Rhythmic Songs 12 4. 

For The Week Ending 6/18/04 

Artist Title (Label) TW 
Persons Persons Persons 

LW Familiarity Burn 12 -17 1R -24 25 -'14 

USHER Burn ((afore/Zomba) 

USHER fILUDACRIS & LIL' JON Yeah (Lai-ace/Zomba) 

USHER Confessions Part 2 (Laface/Zomba) 

NINA SKY Move Ya Body (Nest Plateau /Universal) 

HOUSTON fICHINGY & NATE DOGG I like That (Capitol) 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

TWISTA Overnight Celebrity (Atlantic) 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocAfeHa /IDJMGI 

CASSIDY fIMASHONDA Get No Better /J /RMG) 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy/Universal) 

LLOYD BANKS On Fire (Interscope) 

OUTKAST Roses (Laface /Zomba) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

JUVENILE Slow Motion (Cash Money /Universal) 

KEVIN LYTTLE Turn Me On (Atlantic) 

J'KWON Tipsy So So Del Zomba) 

PETEY PABLO Freek Aleek /Jive /Zomba) 

LLOYD fIASHANTI Southside (Murder Inc. /DelJam /IDJMGI 

KANYE WEST Jesus Walks (Roc Afella//Q/MG) 

PING YANG TWINS Whats Happnint,TVT) 

BEYONCE' Naughty Girl (Columbia) 

JAY Z 99 Problems /Roc-A'fe/la /IDJMG/ 

PITBULL fILIL' JON Cub (TVT) 

NB RIDAZ fIGEMINI So Fly (Upstairs) 

012 fIEMINEM My Band (Shady /lnterscope) 

Ill' FLIP Game Over (Socha free /Loud/Columbia) 

4.32 4.45 99% 27% 4.41 4.30 4.23 

4.22 4.34 99% 47% 4.22 4.16 4 25 

4.22 4.33 85% 13% 4.29 4.28 3.99 

4.08 4.11 66% 9% 4.19 3.81 4.18 

4.05 - 43% 4% 4.17 4.22 3.80 

3.99 4.01 54% 9% 4.18 3.82 3.94 

3.98 3.95 90% 27% 3.96 4.05 4.04 

3.97 3.95 92% 31% 3.92 4.03 4.01 

3.96 3.89 55% 8% 4.10 4.02 3.58 

3.95 4 08 98% 42% 3.89 3.89 4.18 

3.95 3.83 61% 8% 4.11 4.00 3.59 

3.94 3.89 98% 31% 4.04 3.91 3.83 

3.92 3.96 90% 29% 3.91 3.92 3.82 

3.91 3.78 61% 11% 4.05 3.92 3.81 

3.90 3.77 53% 10% 3.86 4.00 3.72 

3.89 3 91 97% 46% 3.97 3.15 3.88 

3.88 3.92 92% 32% 3.98 3.93 3.69 

3.83 - 47% 8% 4.05 3.87 3.40 

3.79 3.89 48% 10% 3.92 3.80 3.56 

3.75 3.61 52% 10% 4.01 3.66 3.72 

3.67 3.93 99% 53% 3.56 3.66 3.85 

3.67 3.69 70% 19% 3.70 3.62 3.56 

3.63 3.69 52% 12% 3.86 3.63 3.28 

3.62 3.56 41% 10% 3.68 3.54 3.53 

3.57 3.67 98% 55% 3.66 3.34 3.62 

3.57 3.46 81% 32% 3.65 3.46 3.47 

Total sample size is 386 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like 
very much I. Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 
of respondents who said they are tired of hearing the song. Songs must have 400o familiarity to appear on survey. Sample composition 
is based on persons 12+ Persons are screened via the Internet Once passed. they can take the music test based on the format/music 
preference. RafeTheMusic.corn results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system. is available 
for local radio stations by calling 818 -377 -5300. Rate7heMusic.corn data is provided by Mediabase Research. a division 
Premiere Radio Networks. 

ARTIST Mase 
LABEL: Bad Boy/Universal 
ay MARE TIM Assocute k Ono( 

After rising to the upper echelons 

of the rap world and indulg- 

ing in a lifestyle concurrent with 

his status as a high- profile rapper, 

Mase. one of P Diddy's main men. decided to put the mike 

back on the stand in 1999. Not only did he make the deci- 

sion just one month before his highly anticipated sopho- 

more CD was scheduled to drop. he also chose to give up 

the life he knew for something that most people could barely 

comprehend: He lett the game and its promiscuous lifestyle 

to become a minister Now, five years atter he left. Mase is 

back. with "Welcome Back." 

Mason Durrell Betha was born in Jacksonville but spent 

much of his youth in New York. Living in the Big Apple en- 

couraged him to follow his dreams of becoming a super- 

star. and Mase got his big break with his debut on the remix 

of 112's "Only You." From there he continued to ascend the 

ladder by rapping on other artists' hits. his nonchalant style 

of rhyming paving the way for others. such as Fabolous. By 

the time his debut album hit shelves. Mase was already a 

big -time player. 

"Welcome Back" is the lead single from Mase's come- 

back album, which is slated for release in August. The cut 

samples the theme song from the '70s sitcom Welcome 

Back. Kptter, and the tempo of the song allows Mase to eas- 

ily pick up right where he lett off. However. don't think that 

Mase's days as a minister haven't affected his art: Word has 

it that he won't have any explicit lyrics on the CD. 
J 
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URBAN RaR June 18. 2004 

R &R's Newest Urban 
And Urban AC Reporters 
All the information you need to get the job done 

ith all the changes R &R and Mediabase have in- 
troduced in the past year (monitoring Smooth Jazz and 
Christian, expanding to Canada), it's taken us a little 
extra time to get our core format panels updated. We 
thank you for being patient. 

R &R and Mediabase are work- 
ing together diligently to bring in 

all stations that qualify for moni- 
tored reporting status. Mediabase 
is in the process of increasing its ca- 

pacity to include more stations in 

markets 1 -140, and we will keep 
you updated as progress is made. 

Long- awaited changes to our Indi- 
cator panels will be coming early in 

the third quarter. 
For now. though. here are our 

newest reporting stations for the 
Urban and Urban AC format. 

Urban 

Frequency: 95.7 

Nickname: The Beat 

Market rank: 21 

Date signed on in the format: 1027/04 

City of license: Clearwater. FL 

Mailing address: WBTP, 4002 Gandy 

Blvd.. Tampa. FL 33611 

Station phone: 813 -832 -1000 

Station fax: 813 -832 -1080 

Web address: www.957thebeat.com 

Owner: Clear Channel 

GM: Dave Reinhart 

GM e-mail: davereinharta 

clearchannel.com 

Regional VP/Programming: Jeff 

Kapugi 

OM: Jeff Kapugi 

OM phone: 813-832-1918 

OM e-mail: jelfkapugia 
clearchannelcom 

PD: Ron " Jomama" Shepard 

PD phone: 813 -832 -1543 

PD e-mail: jomamag 
clearchannelcom 

MD: Steven Robiillson 

MD phone: 813 -832 -1485 

MD e-mail: stevenrobinsona 

clearchannel.com 

Promotion Director: Melissa 

Weishaupt 

Promotion Director phone: 813 -832- 

1070 

Promotion Director e -mail: melissa 

weishauptí' clearchannel. com 

On -Air Lineup 

6 -10am: Olivia Fox 

10am -3pm: Reggie Reg 

3 -7pm: Baby Boy Stu 

Quiet Storm Jomama Johnson 

wMINAladis+ 

t0 
Lt@®oCZID 

Frequency: 104.1 

Nickname: Power 1041 

Market rank: 49 

Date signed on in the format: 9/15/03 

City of license: Hartford 

Mailing address: 10 Columbus Blvd., 

Hartford. CT 06106 

Station phone: 860- 723 -6000 

Station fax: 860-723-6078 

Web address: www.power1041.com 

Owner: Clear Channel 

GM: Manuel Rodriguez 

GM e -mail: manuelrodrigueza 

clearchannel com 

Regional VP/Programming: Gene 

Romano 

PD: Nicole S. 

PD phone: 860-723-6041 

PD e -mail: nicolesOclearchannet 

corn 

Promotion Director Greg Dog 

Promotion Director phone 860 -723- 

6043 

Promotion Director e -mail: gregdog4 

clearchannel.com 

On -Air Lineup 

6 -10am: Star & Buc Wild 

10am -2pm: TT Torrez 

2 -6pm: Wendy Williams 

6 -10pm: Spank Buda 

lOpm-2am: Power After Hours 

2 -6am: Mara 

WDT- ICtllllMa, SC 

Frequency: 100.1 FM 

Nickname: The Beat 

Market rank: 90 

Date signed on in the format: 7/18/03 

City of license: West Columbia, SC 

Mailing address: 316 Greystone 

Blvd., Columbia, SC 29210 

Station phone: 803- 343 -1100 

Station fax: 803- 779 -9727 

Web address: www.wxbt.com 

Owner: Clear Channel 

GM: Tim McFalls 

GM e -mail: timmclalls4 
clearchannel.com 

Regional VP /Programming: Bruce 

Logan 

OM: U Smith 

OM phone: 803 -343 -1115 

OM e -mail: Ijsmithaclearchannel. 

corn 

PD: Brian Anthony 

PD phone: 803-343-1064 

PD e -mail: briananthonysa` 

clearchannel.com 

Promotion Director: Gary Frakes 

Promotion Director phone: 803-343- 

1100 

Promotion Director e -mail: 

garyfrakesiâcIearchannel.com 

0e-Air Uilevp 
6 -10am: The Big Beat Morning Show 

featuring Staci Static, Tony Scott, 

Tossin' Ted and Sir Thun 

10am -2pm: Olympia D 

2-6pm: Brian Anthony 

6 -10pm: Ant Mac 

Urban AC 

wl(álCkarlaMt. SC 

taa 99.7. 
Frequency: 99.7 

Nickname: Star 99.7 

Market rank:'89 

Date signed on in the format: 9/1/03 

City of license: Hollywood. SC 

Convention Essentials 
What's better than three days in Los Angeles? Three days in L.A. 

when you can actually learn something about your business. as 
well as network with your peers and the top decisionmakers in 

the biz. Here are all the impor- 
tant details you need to know 
about R &R Convention 2004: 

tats: June 24 -26. 
Place: Beverly Hilton Hotel. 

Beverly Hills. CA. 
Registration: Online at 

www.radioandrecords.com, dick on 
'Conventions/Summits.' 

Urban sessions: Friday. June 25. 
3-5pm: -Urban Radio on the Edge. 
"Urban AC: Is It Time tor Hip -Hopr 
Industry Achievement Awards: Friday. June 25.6 -8pm. 

AR convention 2004 

Mailing address: 1964 Ashley River 

Road, Charleston, SC 29407 

Station phone: 843- 852 -9003 

Station fax: 843- 852 -9041 

Web address: www.star997.com 

Owner: Apex 

GM: Dean Pearce 

GM e -mail: gdeanpearce'aol.com 

Consultant: Jay Dixon 

Independent promoter: Kelvyn 

Ventour 

OM: John Anthony 

OM phone: 843- 852 -9003 

OM e -mail: apexjohnanthonya 

aolcom 
PD: Michael Tee 

PD phone: 843- 852-9003 

PD e -mail: teemkl «aolcom 
MD: Michael Tee 

MD phone: 843- 852 -9003 

MD e -mail: michaelt4star997.com 

Promotion Director: Carl Wine 

Promotion Director phone: 843 -852- 

9003 

Promotion Director e -mail: carlr4 

apexbroadcasting.com 

On -Air Lineup 

6 -10am: Jae Gregory & Monique 

Jordan 

10am -3pm: Gina Cook 

3-6pm: Michael Tee 

6pm- midnight: Champagne Lewis 

Midnight -6am: Scotty 0.J. 

wlí>ipitAgluh, GA 

Frequency: 96.3 

Nickname: 963 Kiss FM. "Today's 

R&B and Old School" 

Market rank: 109 

Date signed on in the format: 

Unavailable 

City of license: Aiken. SC 

Mailing address: 2743 Perimeter 

Parkway. Augusta. GA 30909 

Station phone: 706 -396 -6000 

Station fax: 803 -510 -3131 

After -hours phone: 706 -399 -7557 

Web address: www.963kisslm.com 

Owner: Clear Channel 

GM: Barry Kaye 

GM e-mail: barrykayee 
clearchannel.com 

Regional VP/Programming: Doc 

Wynter - 

OM: Mike Kramer 

OM phone: 706-396-6000 

OM e -mail: mikekramer® 

clearchannetcom 

PD: Tim "Fatti" Snell (a.k.a. 

Minnesota Fatti) 

PD phone: 803-279-8297 

PD e -mail: minnesotalattz4P 

clearchannel.com 

Asst. PD: Cher Best 

Asst. PD phone: 803-279 -4112 

Asst. PD e -mail: cherbestrà 

clearchannel.com 

MD: TuTu 

MD phone: 706 -399 -2222 

MD e -mail: tutu'òclearchannel.com 

Promotion Director: Cher Best 

Promotion Director phone: 803 -279- 

4112 

Promotion Director e -mail: cherbesta 

clearchannel. corn 

On -Air Lineup 

6-10am: Ice 

10am -2pm: Selina Soul 

2-6pm: Chaz Saunders' 

6pm- midnight: Minnesota Fatti 

wnauJaatft.., Os 

NI= 
Frequency: 100.9 

Nickname: Majic 100.9 

Market rank: 123 

Date signed on in the format: 

February 2003 

City of license: Utica. MS 

Mailing address: 1985 Lakeland 

Drive. Suite 201, Jackson. MS 39216 

Station phone: 601- 713 -0977 

Station fax: 601- 713 -2977 

Web address: www.majicradio.com 

Owner: On Top Communications 

GM: Karen Porter 

GM e -mail: hot977bellsouth.net 

Regional VP /Programming: Steve 

Hegwood 

PD: Steve Poston 

PD phone: 601 -713 -0977 

PD e- mail. hot97.a'bellsouth net 

On -Air Lineup 

6 -10am: David Stafford 

10am -2pm: Germaine Williams 

2 -6pm: Steve Poston 
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MURBAN TOP 50 
June 18, 2004 

LAST 
WEEK Newt 

2 0 
3 0 
1 © 
7 0 
5 0 
8 0 
4 7 

11 0 
6 0 
9 10 

13 a 
14 ® 
10 13 

16 Q 
12 15 

17 

21 a 
15 18 

18 

27 a 
22 

25 ® 
26 

24 

28 a 
29 a 
23 27 

36 a 
31 a 
30 a 
32 a 
35 a 
34 a 
40 a 
45 ® 
37 (D Il ® 
33 38 

41 a 
Lo.but> t; r 

43 a 
39 42 

50 a 
42 44 

C a 
44 0 

!D.b.t> a 
[Deb.r> a 

48 a 
38 50 

MIST mu LASE. 
TOTAL 
PLAYS 

i - 
PLAYS 

TOTAL 
AUDIENCE 

1001 

. WEIRS ON TOTAL STATIONS 
CHART ADDS 

USHER Confessions Part 2 ILO-ace/Zomba) 3710 +561 534417 10 412 

USHER Burn (LaFace /Zomba) 3333 +203 453889 15 6111 

TWISTA Overnight Celebrity (Atlantic) 3245 +29 413655 16 6811 

JUVENILE Slow Motion (Cash Money /Universall 3079 +762 368572 18 2213 

LLOYD BANKS On Fire llnterscopel 2932 +400 385890 7 6611 

KANYE WEST Jesus Walks (RocA Fella /10JMG) 2686 +373 301245 11 7011 

ALICIA KEYS If I Ain't Got You (J /RMG) 2570 .2 379536 16 6811 

MONICA U Should've Known Better (J/RMG) 2560 +519 288454 12 6811 

PETEY PABLO Freek A-Leek (Jive /Zomba) 2466 +15 334343 25 6411 

LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 2038 263 209395 19 5911 

OUTKAST Roses (Laface /Zomba) 1931 +53 182302 15 6811 

R. KELLY Happy People (Jive /Zomba) 1904 +72 258662 14 6711 

M. WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Unversall 1776 306 188200 17 5811 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 1736 .117 173772 7 6912 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocA Feaa /IDJMG) 1701 248 216541 16 6911 

LLOYD fIASHANTI Southside (Murder Inc/Vet Jam/II3JMIJ) 1680 +262 186815 6 6512 

ALICIA KEYS Diary (J /RMG) 1643 +394 214151 4 6511 

BEYONCE' Naughty Girl (Columbia) 1499 213 178524 14 6611 

8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 1416 +33 135563 12 4410 

MASE Welcome Back (Bad Boy /Umversall 1188 +189 160395 4 60159 

SLUM VILLAGE Selfish (Barak/Capitol) 1185 +76 140551 12 4510 

JAYZ 99 Problems (RocA-Fela/IL7JMG) 1171 +155 110685 4 6011 

MOBS DEEP Got It Twisted (Violator /Zomba) 1092 +83 128376 7 5512 

BEENIE MAN f!MS. THING Dude (Virgin) 1064 +18 169899 20 3310 

AVANT Don't Take Your Love Away (Geffen) 1032 +91 131007 18 5311 

NINA SKY Move Ya Body (Next Plateau/Universall 1023 +83 174505 8 3910 

JADAKISS fINATE DOGG Tines Up! (Ruff Ryders/lnterscope) 928 -130 71463 9 5311 

TWISTA fIR. KELLY So Sexy (Atlantic) 921 +290 131873 3 69168 

YING YANG TWINS Whats Happnin! (TVT) 920 +139 82654 5 4211 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up tJ /RMGI 909 +44 97101 9 4210 

LIL SCRAPPY No Problem (BMf /Reprise) 851 +104 66673 3 5811 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 782 +127 66457 3 4616 

LIL' WAYNE Bring It Back (Cash Money /Universal) 730 +73 57564 8 3510 

T.I. Let's Get Away (Grand Hustle/Atlantic) 725 +135 54290 3 4510 

Lll' FLIP Sunshine (Sucka free /Loud /Columbia) 696 +207 75182 2 5111 

PRINCE Call My Name (Columbia) 683 +82 62647 4 5411 

LUDACRIS Diamond In The Back (Del Jam SouthROJMGI 677 +271 47716 1 4711 

CASSIDY fIMASHONDA Get No Better (J /RMG) 635 .111 41495 8 3810 

BONE CRUSHER flYING YANG... Take Ya Clothes Off (So So Del /Zomba) 627 +69 34985 3 4411 

TERROR SQUAD Lean Back (Universal) 620 +321 125605 1 54112 

RUBEN STUDDARD What If LJ /RMGI 587 +77 66661 10 3811 

ELEPHANT MAN Jook Gal (VP /At /antic) 570 23 146081 10 3510 

J-KWON Hood Hop (So So Del /Zomba) 562 +155 37648 2 4710 

YOUNG ROME fIOMARION After Party (Universal) 523 .10 52194 3 3510 

J. BUDDENIJOEIF. JOE... Not Your Average Joe (Del Jam/IDJMG) 501 +96 34295 1 4814 

MUSH) Whoknows (DelSouIIDJMG) 500 +8 74477 19 2811 

R. KELLY You Saved Me (Jive /Zomba) 464 +149 81891 1 110 

KEVIN LYTTLE Turn Me On (Atlantic) 462 +117 100398 1 2410 

CEE -LO The One (Laface /Zomba) 454 +37 23645 2 2611 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 453 .143 71364 13 3810 

73 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
6/6ó(12. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from the Arbdron Company (C 2004, The Arbitron Company). 2004. R &R. Inc 
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POWERED 

MEDIABASE 

Most Added" 
www. rradds. coro 

ARTIST ". i . .1 ,4 ADDS 

TWISTA Ili. KELLY So Sexy rAtlanlrc/ N 
MASE Welcome Back (Bad Boy/Universal) 56 

CIARA 1IPETEY PABLO Goodies rtaface ?orrrba( 36 

JANET JACKSON All Nite (Don't Stop) Warr 31 

L VANDROSS WI BEYONCE' The Close I Get To You IJ /RMG) 27 

TERROR SQUAD lean Back (Urrversal) 12 

SHELLS Why I Love You (J/RMG) 11 

HOUSTON IICHINGY & NATE DOGG I Like That (Capvol) 6 

SLY BOGGY That'r My Name (Keep Thwart') IJ /RMG) 1 

Most 
Increased Plays 

ARTIST 
. 

. ... 

TOTAL 

PLAY 

NCREIESE 

JUVENILE Slow Motion (Cash MoreyiUrrversal) +762 

USHER Confessions Part 2 (tafaceZomba) +561 

MONICA U Should've Known Better (J /RMGI +511 

LLOYD BANKS On Fee (loferscope) +4N 
ALICIA KEYS Diary iJ.RMGI +314 
KANYE WEST Jesus Walks (RocAfel .11JMG) +373 

TERROR SQUAD Lean Back (Universal) +321 

TWISTA fIR. KELLY So Sexy (Attantc) +2N 
LUDACRIS Diamond In The Back (Del JamSouth/IUJMG) +n1 
LLOYD fIASHANTI Southside (Murderinc_DefJavMDJMG) +212 

New &Active 
ANGIE STONE I Wama Thank Ya I//RUG) 
Total Plays: 425, Total Stations: 34, Adds: 4 

ROOTS Don't Say Nuthm' (Sanctuary/SRGI 

Total Plays: 422, Total Stations 39, Adds. 3 

ALLEN ANTHONY You (Rio A felarlLUMG) 

Total Plays: 318, Total Stations: 28, Adds: 0 

B.G. I Want It (Choppy Cny'Kah) 
Total Plays. 317. Total Stations: 28. Adds: 2 

AKON fISTYLES P. Locked Up (SRC/Universal) 

Total Plays: 296, Total Stations: 13, Adds. 1 

GOODIE MOB fISLEEPY BROWN Play Your Flute (Koch( 

Total Plays 227. Total Stations: 26, Adds. 4 

TEENA MARIE Stil In love (Cash Money/Unnersall 

Total Plays: 226, Total Stations: 21. Adds: 1 

TRUTH HURTS Ready Now (Poakel 
Total Plays. 185, Total Stations: 18. Adds 3 

JANET JACKSON AI Nile IDon't Stopl (kropsl 

Total Plays: 171, Total Stations. 31, Adds: 31 

SLY BOOGY That'r My Name (Keep Three) U/RMG) 
Total Playa; 85, Total Stations 21. Adds: 6 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 
www.radioandrecords.com. 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com /ili, //í1f1,111 

www.americanradiohistory.com

www.americanradiohistory.com


38 URBAN 
Juno 18, 2004 

AIIIITETHE ISI tlm lIBII II ISF 

America's Best Testing Urban Songs 12 + 
For The Week Ending 6/18/04 

\ / 

Artist Title (Label) 1W LW Famihanty Burn 
Persons Persons Persons 

12 -17 18 -24 25-34 

USHER fILUOACRIS & 1.1L' JON Yeah (Laface /Zomba) 4.30 4.27 100% 43% 4.29 4.42 3.85 

USHER Burn Kaface,Zombai 4.28 4.35 98% 32% 4.15 4.33 3.52 

USHER Confessions Part 2 (LaFace /Zomba) 4.22 4.24 87% 18% 4.04 4.20 3.45 

TWISTA Overnight Celebrity /Atlantic/ 4.20 4.19 92% 25% 4.16 4.17 4.14 

LLOYD BANKS On Fire (lnte scope) 4.17 4.02 73% 9% 4.11 4.12 4.07 

NINA SKY Move Ya Body /Next P/ateau/Umversali 4.09 4.05 72% 16% 4.06 4.15 3.73 

PETEY PABLO Freek ALeek Uive/Zanéial 4.08 3.91 95% 21% 3.99 4.05 313 

MOBB DEEP Got It Twisted (Violator/Zomba) 4.07 4.01 55% 7% 4.10 4.09 4.12 

JAY -Z Dirt Off Your Shoulder (Rio- A- Fe4a/10JMG1 4.06 4.03 97% 35% 4.08 4.06 4.15 

JUVENILE Slow Motion /Cash Money/Universal' 

MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 

KANYE WEST fISYLEENA JOHNSON All Fails Down (Roc -A 

4.04 

4.02 

4.02 

3.84 

4.00 

4.00 

70% 

98% 

94% 

11% 

42% 

35% 

3.94 

4.00 

4.13 

3.97 

4.19 

4.12 

3.80 

3.38 

4.16 

OUTKAST Roses (Laface/Zombel 3.99 3.89 97% 34% 3.92 4.07 3.40 

KANYE WEST Jesus Walks (Roc A Fe /a /IDJMG) 3.99 3.89 68% 11% 4.05 4.04 4.08 

. KWON Tipsy /So So Del /Zomba/ 3.97 3.96 99% 48% 3.84 4.00 3.30 

BEENIE MAN fIMS. THING Oude /Virgin) 3.97 68% 19% 3.93 4.07 3.49 

MONICA U Should've Known Better (J /RMG) 3.97 3.83 63% 10% 3.88 4.07 3.20 

CASSIDY fIMASHONOA Get No Better IJ/RMG1 3.94 3.85 67% 13% 3.81 4.00 3.29 

LLOYD fIASHANTI Southstde (Murder Inc.DelJam /IDJMG) 3.94 3.73 61% 11% 3.74 3.90 3.18 

ALICIA KEYS If I Ain't Got You (JlRMG) 3.93 3.93 92% 31% 3.95 4.11 3.39 

JADAKISS fINATE DOGG Times Up! (Ruft Ryders/lnterscopel 3.90 3.76 55% 7% 3.87 3.82 4.00 

MASE Welcome Back (Bad Boy /Universal! 3.88 52% 9% 3.82 3.82 3.83 

BEYONCE' Naughty Girl (Columbia) 3.84 3.84 98% 42% 3.82 3.97 3.31 

AVANT Don't Take Your love Away (Gel /en) 3.83 3.58 64% 20% 3.73 3.84 3.38 

ALICIA KEYS Diary (J/RMGI 3.77 51% 13% 3.90 4.09 3.17 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic 3.69 3.71 71 ° -o 18% 3.73 3.79 3.50 

LIL' FLIP Game Over (Sucka Free/Louá'Co/umdal 3.64 3.61 88% 36% 3.47 3.50 3.38 

Total sample sire is 358, espondents Total average tamability estimates are based on a scale of 1 -5 (1= dislike very much. 5 = like very much/ Total familiarity 

represents the percentage of respondents who recognized the song Total Mn represents the number of respondents who said they are tired of hearing the song 

Songs must have 40°° familiarity to appear on survey Sample composmon is based on persons 12 +. Persons are screened via the Internet Once passed. they can 

take the music test based on the format/music preference RateTheMusic corn results are not meant to replace callout research The results are intended to show 

opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com The RTM system. is available for local radio 

stations by calling 1118- 377.5306. RakibeMNaic.com deb is provided by Atediabase Research. a division of Premiere Radio Networks 
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-- .URBAN 

Raft asks radio DJs for the hottest records Jumping off 

tha 
off 

Fred L. Green III, a.k.a. "D.J. Red" 
Mix Show Coordinator, WNPL (Blazin' 106.7)/Nashville 

Crime Mobb featuring LAI Scappy's "Knock If You Buck" (BME/ 
Warner Bros): Another hot one from the ATL and the good folks at BME 
Records. This record is like a virus - it just keeps spreading. The hook 
in this song is the power behind it all. ifs hypnotic; you just can't stop 
saying it. Put that together with a heavy Southern track that has a lot 
of bounce to it. and you have a winner, my friend. , Clara featuring 
Petey Pablo's "Goodies" (LaFace /Zomba): The next installment in trunk 
produced by Lil Jon is yet another smash. Ciara's soft. sexy voice 
complements the power synth chords Lil Jon's become known for, mak- 
ing this a banging song. Toss Petey in the mix. with his smooth "Freek- 
a -Leek" vocal tone that all the ladies love, and look out, radio - you 
have a hit record on your hands. Juvenile, Wakco & Skip's "Nolia 
Clap" (Rap -A -Lot): What more can I say? Juvenile and his crew are back 
at it with "Nolia Clap. This song is hot. man. After one listen, you will 
find yourself doing the "Noua Clap," and your listeners will too. Young 
Buck featuring 50 Cent's "Let Me In" (G- Unit/Interscope): Young Buck 
is Cashville's hometown hero, and he is doing his thing with "Let Me 
In: This is a hot song; ifs like a revisiting "In da Club," with 50's intro. 
You can't say no to this record. 

Glenn Cosby 
PD, WSRB (Soul 106.3)/Chicago 

We just pulled off the Soul Explo- 
sion, the first big event we've done since we launched WSRB (Soul 
106.3) /Chicago last fall. Rose Royce. The SOS Band, Morris Day & The 
Time and The Gap Band performed. M We even had a big surprise, 
when R. Kelly showed up and jumped onstage with Charlie Wilson of 
The Gap Band. He sang his song "Happy People." The crowd went nuts! 
He's currently working with Charlie on his new project, due out later this 
year. * We were very happy overall with the event, which drew more 
than 3,500 attendees. It was a complete sellout - not a seat was empty. 
No, actually, all the seats were empty, because everyone was up and 
dancing the entire night! We're getting out in the streets now. because 
we just got our new station vehicle -a Suburban that has an incredible 
wrap of the station's logo. Every morning Wally Muhammad cruises 
around Chicago doing call -ins to the morning show from different 
locations. We also give out "soul packs," which include all of our mer- 
chandising - and we have a lot of it: T-shirts, key chains, potato -chip 
clips and, in the winter, ice scrapers for your car windows. You need that 
here in Chicago. All of the items have the Soul 106.3 logo on them to 
help brand the station. When you're going up against a station that 
has 15 -20 years on you in the market, you have to do every little thing 
to get those call letters and that dial position out into the community. 
That's what we've been doing. 

ST04-0 $-FPN-r$ 
ARTIST: Joe Budden 

LABEL: Def Jam /IDJMG 

CURRENT PROJECT: TBA 

IN STORES: Third Quarter 

CURRENT SINGLE: "Not Your Average Joe" 

HOMETOWN: Jersey City, NJ 

Br DANA HALL/ URBAN EDITOR 

personal Stets: Born in the Spanish 
1. Harlem area of New York, Joe Bud- 
den spent his early years in Queens and 
moved to Jersey City, NJ at the age of 
11. He still calls Jersey City - the town 
across the Hudson River from Manhattan - his home. Both his father, a multi -in- 
strumentalist. and the old -school hip -hop 
of New York inspired him to pursue his 
dream of becoming a lyricist. At the age of 
16 he started by performing on street cor- 
ners and, says Budden, "every event that 
featured hip -hop music in my town." 

By 2001 one of his self -produced songs 
made it to Cutmaster Cee, who included 
it on one of his popular mix tapes. 
Budden's fame grew, and he started to 
get play on a number of mix tapes put 
out by Budden's top DJs in the business: 
DJ Clue, Kay Slay, Cee and Green Lan- 
tern. Cee passed Budden's tape on to 
Webb, of Desert Storm (the production 
team behind Fabolous), and the ball 
started rolling toward a recording con- 
tract. But it was Budden's freestyle rap 
over a Lil Mo and Fabolous cut heard on 
mix tapes everywhere that finally 
brought him to the attention of Dt f Jam 

TALK BACK TO R&R! 

Do you have questions, comments or feedback 
regarding this column or other issues? 

Call me at 201- 656 -3431 
or e-mail: 

dholl ®rodioandrecords.com 

Influences Rakim, Kool G Rap, KRS- 
One, Run DMC and LL Cool J. 

The Album: Sudden's debut album, 
Joe Budden, featured the talents of his 
writing and producing team, On Top. 
Budden's use of his team, rather than the 
talents of established artists and produc- 
tion teams, is just one of the highlights of 
the rapper's debut album. "I'm not really 
in to having a lot of big -name producers 
on my album, Budden says. "I'm not put- 
ting out a compilation. and I want to give 
people more of me, as opposed to me and 
this established artist. 

"I want people to have a better feel for 
me when they check out my album. Not to 
feel me like I'm an artist, but like I'm a 
regular person. On mix tapes my moniker 
was 'Regular Joe; and I want people to 
know that I'm regular and down -to- earth." 

Regular but not average, according to 
his latest single, "Not Your Average Joe," 
which is from his Def Jam album due out 
later this year. The new single features 
the unique vocal stylings of crooner Joe 
and rapper Fat Joe. You can hear the 
track all this month on R kR's GFA Ur- 
ban Radio at hllp: / /gjo.rodioandrecorda. 
coni /GFARadio /urbun.hlm. 

See him Joe Budden is touring the 
West Coast during the month of June. 
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40 RR /?J1JRBANAC TOP 30 
June 18, 2004 

LAST TIKS 
WEEK WEEK 

1 

2 0 
3 0 
5 

4 0 
6 0 
8 p 
9 Q 

11 0 
7 10 

12 

10 12 

13 13 

17 

16 15 

14 16 

20 ( 
15 18 

21 

18 

24 e 
22 e 
19 23 

23 e 
25 

28 

- e 
27 28 

(Debut> 

Io.b.J 

ARTIST TITLE LABELS; 
TOTAL 
PLATS 

- 
PLAYS 

TOTAL 
AUDIENCE 

X 

WEEKS ON 
CHART 

TOTAL STAT)O*S 
ADDS 

TEENA MARIE Still In Love (Cash Money /Universal) 1324 +127 164457 17 4110 

ALICIA KEYS If I Ain't Got You (J /RMG) 1313 +125 175558 16 3710 

LUTHER VANDROSS Think About You fJ /RMGI 1121 +124 153926 30 4210 

R. KELLY Happy People (Jive /Zomba) 1058 +178 143431 13 1311 

PATTI LABELLE New Day (Del Sou(/ /IJJMG) 992 +15 114010 13 4010 

USHER Burn ILaface /Zomba[ 986 + 141 114028 9 811 

PRINCE Call My Name (Columbia) 752 +218 79133 5 4011 

KEM Love Calls (Motown/Universal) 659 + 127 84341 71 3310 

TAMIA Questions (Atlantic) 555 +58 39740 12 3410 

JANET JACKSON I Want You (Virgin) 550 140 62492 15 4010 

RUBEN STUDDARD Sorry 2004 (J /RMG) 519 +22 75201 25 3910 

BEYONCE' Me, Myself And I (Columbia) 479 -18 50743 21 3410 

AVANT Don't Take Your Love Away (Geffen) 468 -2 52885 14 1211 

RUBEN STUDDARD What If (J /RMG) 454 +29 35500 10 2810 

CARL THOMAS Make It Akight (Bad Boy /Universal) 423 .7 60675 9 2310 

M. WINANS fIENYA b P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 423 -46 57355 7 1010 

JOE Priceless (Jive/Zomba/ 413 +80 36897 3 3214 

MUSIO Whoknows (Del Soul/ /QIMG) 402 -47 56905 17 2510 

LASHELL GRIFFIN Free (Epic/ 393 +65 24373 6 2510 

MARY J. BLIGE It's A Wrap (Geffen) 378 +15 49367 6 1810 

ALICIA KEYS Diary /J /RMG) 369 +133 46925 2 2711 

MONICA U Should've Known Better (J /RMG) 346 +76 27206 8 1711 

PRINCE Musicology (Columbia) 289 -61 33934 11 3010 

ANGIE STONE I Wanna Thank Ya (J /RMG) 262 +25 21716 5 2610 

ANTHONY HAMILTON Charlene (So SoDef /Zomba) 248 +15 19358 18 1410 

TEMPTATIONS Something Special (Motown/Universa /l 200 +4S 9583 3 2010 

LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 166 +75 16875 7 33133 

JESSE POWELL Did You Cry (liquid 8) 160 -11 4779 6 1510 

WILL DOWNING Rhythm Of U & Me (GRP /VMGI 158 +47 8060 1 1810 

JILL SCOTT Golden (Hidden Beach/Epic) 154 +152 20240 1 212 

45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week 

of 6/6 -6/12 Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 

placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. MR. Inc 

New &Active 
RHIAN BENSON Words Hut Too (DAG) 

Total Plays: 146, Tots Stations: 16, Adds: 1 

THEO Chemistry (TWP) 

Total Plays: 121, Total Stations: 8. Adds 0 

AMEL LARRIEUX For Real (Bliss file) 
Total Plays 118, Total Stations: 9. Adds: 0 

GLADYS KNIGHT fIEDESIO ALEJANDRO Fee lin' Good Nadal) (Pyrame[ 

Total Plays: 102, Total Stations: 14, Adds: 2 

AL GREEN Rainn In My Heart (Blue Note/EMCI 

Total Plays: 97, Total Stations 11, Adds: 2 

FREDDIE JACKSON Say Yeah (Maitland) 

Total Plays: 53, Total Stations: 7, Adds: 0 

BONEY JAMES fIBILAL Better With Tine (Warner Btos.r 

Total Plays: 38, Total Stations: 21, Adds: 21 

VAN HUNT Down Here In Hel (With You} /Capita) 

Total Plays: 17, Total Stations: 19, Adds: 19 

TEEDRA MOSES Be Your Girl (TVT) 

Total Plays: 10, Total Stations: 6, Adds: 2 

RICKY FANTE' It Ain't Easy (Vrgin) 

Total Plays: 8, Total Stations 9, Adds: 5 

Songs ranked by uSal plays 

POWERED 
IIEUTABASE 

Most Added 
www.rradds.com 
APTiS ADDS 

L. VANOROSS WI BEYONCE' The Closer I Get To You iJ.RMGi 33 

BONEY JAMES fIBILAL Better With Tome (Warner Bros.) 21 

VAN HUNT Down Here In Hell (With You} (Capita/ 11 

RICKY FANTE' It Ain't Easy (Virgin) 5 

JOE Priceless Una/Zomba, 1 

KIM WATERS Love's Theme rShanachuel 3 

G. KNIGHT f/E. ALEJANDRO Feele(' Good IVacaonl (Praia 2 

Al GREEN Raw' In My Heart (BlueNote/fMC) 2 

TEEDRA MOSES Be Your Gin (TVT) 2 

Jill SCOTT Golden (Hdlen BeacA/Epcl 2 

Most 
Increased Plays 
ARTIST 

Tow 
IRAN 

INMAN 

IMrNCE Cal My Name (CainAba) +211 

R. KELLY Happy People (Jive/Zomba) +171 

Jill SCOTT Golden (Hidden BeacArE ) +152 

USHER Bun (tat-ace/Zomba) +141 

AUCIA KEYS Diary IJ /RMG) +133 

TEENA MARIE Stil In love (Cash MoneylUmversatl +127 

KEM love Calls (MotowMJrversa/I +127 

ALICIA KEYS If I Ain't Got You (J /RMG) +125 

LUTHER VANDROSS Think About You (.PRMGI +124 

JEFF MAJORS Pray (Muse One +17 

Most 
Played Recurrents 
ARTIST 

TOTAL 
PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 411 

OUTKAST The Way You Move (ta!aceilombal 321 

ALICIA KEYS You Don t Know My Name (J /RMG) 301 

LUTHER VANDROSS Dance With My father tJ /RMGI 283 

AVANT Read You Mind (Gallen) 244 

R. KELLY Step In The Name Of Love IJne/tamba) 221 

GERALD LE4/ERT U Got That Love (Cal It A Night, (Atlantic) 221 

JOE More & More (Jive/Zomba) 223 

HEATHER HEADLEY I Wish I Wasn't 1RCARMG/ 222 

WILL DOWNING A Mean Ways (GRPT'MG) 211 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

T D)(n, 

"R U Awake" Stations Already On: 
WBLS/New York.NY 
WJKS/Wllmington,DE 
WSSP/Charleston.SC 
WNPL/Nashville,TN 
KIPR/Little Rock, AR 

WFLM/Ft. Pierce, FL 

WFXE/Columbus, GA 

KBLR/Omaha, NE 

WPHR/Syracuse,NY 
WWDM/Columbia, SC 

WJMI/Jackson, MS 
KVSP/Oklahoma City,OK 
KOKY/Little Rock, AR 

KBTT /Shreveport,LA 
WQBT/Savannah, GA 
WEMX/Toledo, OH 

WWHT/Syracuse. NY 

WWBZ/Charleston,SC 
WJTT/Chattanooga,TN 
WBLX/Mobile,AL 
WBTF/Lexington, KY 

KDKS/Shreveport, LA 

WJMH/Greensboro, NC 

KOHT/Tucson, AZ 

WBLK/Buffalo.NY 
WWWZCharleston,SC 
WYIL/Knoxville,TN 
WEUP/Huntsville,AL 
WTMG/Gainsville, FL 

KNDA/Corpus Christie,TX 
KJMM/Tulsa, OK 

Album In Stores Soon 
To Get The Summer's Hottest Single Go To www.blackrain- records.com 
and click on the Download "R U Awake" link 

www.americanradiohistory.com
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Inside Country's Co- Chaired Powerhouse 
Continued from Page 1 

of yeas prior about try Ing to figure out 

a ssa to work together. Ne were talk- 

ing about back -room functions. I can't 
say it was a huge surprise that they 

asked us to do it. 

R&R: Dal this come Jim Universal 

kg)rk)n. or did mu gel together and 
decide this was what you wawa' to ck) 

b ti)rt the s' made s)u do it? 

LL: [Universal Music Group 
Chairman' Doug Morris said to mc. 

six weeks ago. "Why don't you both 

take a look at this and see whether 

you can both be happy and wheth- 

er it works for you and your artists ?" 

JS: "If it dose's, great. If it doesn't, 

great." 
LL: Yeah.,And. "How much mon- 

ey can you save?" There were some 

practical discussions too. They pret- 

ty much let us know that if we didn't 
think it made sense. we didn't have 

to do it. which is pretty cool to have 

your bosses say to you. 

JS: We've worked together before, 

and two or three years before that 
we had talked about structure any- 
way, so we sort of picked up where 

we left off. We met a few times. and 

it all made sense. Seems like it real- 

ly makes sense now. 

R&R: Mum limes in the pus. A'ev 

York or L.A. parent companies have put 
11V or even three people in as ev- heads 
of their Nashville operations. and it has 

newer wnrked What's gyring to make this 

different:' 

JS: Our backgrounds. The thing 
that makes sense out of this is that 

the business is evolving to where we 

have to have some real experts. If 
you're not really good at what you 

do. you are not in business anymore. 

I.uke is really good at marketing and 

selling records and having the vision 

he has. and I am really good at what 

I do. I make records. I sign artists. I 

have a creative vision, and I feel I've 
gotten to a place where I hit more 

times than not. Hopefully, that will 
continue. 

The two of us complement each 

other. Luke is so good at his busi- 
ness. and he is so good at taking care 

of my business, and I feel that I'm 
really good at watching his back cre- 

atively. We had actually done a lit- 
tle hit in the past, with me being a 

producer and working for him on 

different projects. It worked very 
naturally. As far as label heads' 
projects, one -offs - the sort of 
things we had done with the Uni- 
versal family those also worked. 

In this case. one and one make 10. 

R &R: James. outline your mile with 

the new company - specifically what 

role wvu ll have with MCA and Mercu- 

ry artists. 

JS: We are co- Chairs and have 

that job to do. Everything that falls 
beyond that is where it gets easier 

and more interesting. When it 
comes to the creative side. Luke and 

I have our meetings and talk about 

the artists I'm dealing with whom I 

haven't dealt with in the past. Ile 
does the same. We've got a Dream - 

Works family showing up here. both 

staff and roster. that he has to deal 
with. [DreamWorks moved into the 

MCA and Mercury building.( So. we 

are still getting adjusted. We have a 

larger A &R department. It's sort of 
like me overseeing three families 
now. instead of one. 

At the same time. we didn't have 

to fix anything. Both labels have 

been working very well. We weren't 

in trouble when we got together. We 

weren't looking for something to fix 
us. We were doing really well, so 

let's do it together. I can give you 
some extra tips creatively: you can 

give me some as far as the business, 

administrative and marketing. 

"I don't have any 

aspirations to be a 

record producer. I 

don't think James 

has any aspirations 

to spend his life in an 

office. So, in a real 

natural way, it 

works." 
Luke Lewis 

R&R: Luke. whwsyvrarole? You've 

alwaws been very active in A &R. Will 

that continue.' 

LL: I was involved in signing off 
on the signings. but I don't know 
how to make a record or how to tell 
anybody how to make a record. I 

haven't been involved in the song 

process day to day. I like managing 

people. I like selling records. and I 

like marketing records. I don't have 

any aspirations to be a record pro- 
ducer. I don't think James has any 

aspirations to spend his life in an of- 
fice. So. in a real natural wa'. it 
works. 

Neither of us has aspirations to be 

the king. We have both been around 

a long time and had success. I don't 
want my boss' job; I don't think 
James wants it. Not to say that we 

are comfìmahlc, but we are comfort- 
able in our roles. Trust me. we 

walked around a couple of weeks 

thinking. "What could be wrong 
with this?" We've watched this kind 
of arrangement not work. hut we 

have also watched it work. 'Former 
MCA /Nashville Chairman) Brun 
Hinton and [Former MCA/Nash- 
ville President) Tony Brown. in this 

building. made it work really well 
for a long time. 

It's not like he's never going to get 

on my turf or I might not get on his. 

I'm not going to try to learn to play 

drums or anything. He's probably 
going to run signings by me just be- 

cause he does that. If we didn't 
know each other and didn't like 
each other and didn't respect each 

other so much. this thing would be 

funky. On paper it might look right, 
but it wouldn't work if we didn't 
have mutual respect. 

R&R: As you guts were developing 
this. was there any discussion of "Look 

what happened over at RLG when they 

moved Arista under the umbrella with 

R('.4 and BNA "or "Look how Joe Gal- 

ante was able to parlay that extra 
? 

LL: Yeah. we want to kick his ass. 

JS: /Laughing] Luke got to it fast- 

er than I did. We intend to he the blest 

at what we do. This is a really elite 

company. You have the biggest fe- 

male artist and the biggest male art- 

ist under one roof. Shania Twain and 

Toby Keith - who. by the way. start- 

ed out on the same bus. 

R &R: What about artist signings? 
Do they hone lobe agreed on by both 

parties? Might them he am. "Hey, look 

who I signed over the weekend"? 

LL: I am not going to do that to 

him - unless something has to be 

done immediately or we lose it. 
JS: We already had that conversa- 

tion. He had some people he was 

working on when I got here. and I 

had some people I was working on 

before he got here. We've sort of fi- 
nalized those. It works out really 
well. 

R &R: Have you gars talked about 
your musical tastes? Where are vu 
alike. and where are wu IRO degrees a' 

LL: One thing I do know we both 

like - hits. [Laughs.] We sort of lis- 
ten to the same stuff. We grew up in 

the same era. We haven't really sat 

down and compared it. but I know 
James played on a lot of R &B 
records I grew up listening to. When 

you're someone's peer generation- 
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CHIN MUSIC Mercury newcomer Julie Roberts needed a Lear jet to meet 

all her obis aiions during Nashville s CMA Music Festival including a 

performance in Los Angeles of her single "Break Down Here" on The Tonight 

Show With Jay Leno. Seen here on the set are Roberts and Leno. 

ally. you end up at least understand- 

ing each other. even if you weren't 
listening to the same thing. Were 

you taking acid and listening to The 

Byrds? 
JS: Absolutely. Did you get crazy 

high and go see a Jimi Hendrix con- 

cert? 

LL: Yes, I did. Diamond Head 

Bowl in Hawaii. I think I left my 
body three or four times. [Laughs.) 
In terms of contemporary stuff. both 

of us have had to stay focused on 

contemporary country music. Some 

things that are successful I don't care 

for. and some things that aren't suc- 

cessful I love. I think that is a pretty 

natural thing. 
R &R: Amthing ;uu rally disagree 

on musically' 

LL: Not vet. 

JS: We sort of critique things, and 

we laugh about it. We're big boys. 
This isn't rocket science: this is about 

doing the very best at what you do. 

R&R: Staff reductions are probably 
the most difficult /art of this kind of 
muse. How did you decide when' to cut 
hack and how much of a reduction to 

make:' 

LL: It was agonizing. There were 

natural redundancies. All of a sud- 

den. we have two of the best heads 

of promotion in the business IMCA 
& Mercury Sr. VP Michael Powers 

and DreamWorks head of promo- 
tion and artist development Scott 
Borchettaj. and we couldn't keep 
them both. It wouldn't be fair to ei- 
ther of them. That was the hardest 

part of the whole dang thing - fig- 
uring out that we didn't have room 
for everybody. 

R&R: From to end bins long was 

LL: Three weeks. from when we 

were talked te, to when it happened - and everybody in town knew 
what was happening a week before 
it was supposed to get out. You can't 
keep secrets around here. That 
wasn't fair to people who were sit- 
ting around here for a couple of 
weeks wondering if they were go- 
ing to get whacked. We didn't let 
anybody go who wasn't great. The 

good news is that the teams seem to 

complement each other. in terms of 

"We weren't in 

trouble when we got 

together. We weren't 

looking for 

something to fix us." 
James Stroud 

how we were able to integrate a lot 

of the folks from DreamWorks and 

MCA /Mercury. They seem to com- 
plement each other so far. I am real- 

ly confident that it is going to work. 

JS: We were already in the Uni- 
versal family. so when you're talk- 
ing about the marketing people and 

salespeople. a lot of times there were 

conference calls between all these 

companies. They knew each other. 

They knew what the structures 
were, how things worked. Those 
things were a little easier to inte- 
grate. 

LL: Sharing a distribution compa- 

ny helped. 

R&R: )ou didn 1 really lase all that 
marry people. Are t ,è i&Sne? 

LL: You never kfm. If we stay 

healthy. we're line. We're down to 

the home. We cut some muscle out 

this last time. both of us did. We are 

going to be a real profitable entity in- 

side the corporate structure. We're 

cool. unless we get cold. 

JS: And that's the deal. We have 

some huge artists here. The compa- 
nies are successful. Let's maintain 
the staff to keep it successful. That 
is one of the mistakes these corpora- 

tions make: They have a tendency to 

go too far, cut too much. and then 

they don't have enough personnel 

to handle the business. 

LL: There were some efficiencies 
in this. there is no denying that. A 

lot of money was saved, no question 

about that either. But I don't think 
it's hurting us. because of the slay 

we were both structured. 

Continued on Page 43 
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"Come Home Soon" 

Alot of artists are doing things for the Soldiers who are overseas. which is great, but many are 

forgetting about the Military wives and families left behind to cope with all of the hardships at home. 

We all wish our husbands. friends. daddies and soldiers would "Please Come Home Soon. - 

JILL NOBLE, Military wife, Fort Hood, Texas 

FOR OUR HEROES AT HOME 

lyR% cSYREEY 
c u o s 

www.americanradiohistory.com
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Inside Country's.... 
Continued from Page 41 

R&R: In this consolidated world we 

see how /urge groups develop greater 

clout. Tell me how having these three la- 

b& under one umbrella will change in 
the /allowing anus. Let 's start with re- 

tail. 

LL: You guys can figure out how 

much billing we are going to do. Its 
probably going to get up there near 

a couple- hundred -million -dollar 
company. So when ISr. VP /Sales & 
Marketing' Ben Kline or any of our 
sales folks are walking into a major 
account. they're walking in on the 

same level as an Island fief Jam or 
Intcrscope. I'm talking just internal- 
b. Look externally. and were bigger 

than a lot of people. so we've got a 

little more leverage. 

But in the world right now. I am 

not sure that leverage gets you a lot. 

It's not that much different from ra- 

dio. If you don't walk in with a hit. 

you ain't got any leverage. If you 
have several of them. you've prob- 

ably got q link hit. At the end of the 

day, you've got to be really good at 

bringing them home. 

JS: Those guys all wants hits as 

bad as we do. 

R&R: Marketing.' 
LL: Our marketing department 

just got beefed up. So did our pub- 

licity department. We've got Ken 

Rohold. who is now kind of (ìM 
over the whok thing. and Ben Kline. 
who is head of sales. running our 
marketing department. By bringing 
IDreamWorks /Nashville head of 
sales and marketing' Johnny Rose 

in. we have more muscle that way. 

We've got a killer salesperson in 

Kelly Rich. So that department got 

bigger. Jason Owen runs publicity. 
and his department got beefed up 

the same way. 

If you watch what is going on 

with [Mercury artists Julie Roberts 

right now. you see that you can't 
completely depend on radio any- 
more - not that they aren't the pri- 

mary mover in this market. I really 

think you can sell a lot of records. 

-COUNTRY_ 
and we've had some luck with 
things like O Brother. I'm not saying 

I don't want Julie Roberts to have a 

hit - don't get me wrong for a sec- 

ond. You can sell some records with- 
out radio. but you can sell a lot of 
records with it. 

R &R: Promotion:' 

LL: There's a whole lot more 
brains over there now, and they re- 

alize their livelihoods depend on 

each other doing well. When you are 

trying to put a team together and ev- 

erybody realizes that you all win to- 

gether and you all lose together. you 

come together real quick. It's all the 

motivation a guy needs. I'm going 
to help out my partner or we're all 
screwed. 

"We didn't let 

anybody go who 

wasn't great. The 

good news is that the 

teams seem to 

complement each 

other." 
Like Lewis 

And, of course, we can coordinate 

things a lot better. We used to com- 

pete with l)reamWorks. We talked 
had about them and their artists a 

few weeks ago. and they did the 

same thing to us. Now we can jug- 
gle our schedules and make sure we 

arent running into each other. 
When you're talking to someone. it's 
pretty easy to segue from a super- 

star to a developing artist. 
Our department heads. or anyone 

in this building now. can probably 
get a callback a little quicker. And 
that's probably down to the region- 
al promotion level. We're always 
going to have a little healthy inter- 

HALLOWED HALLS Tern Clark was inducted as the Grand Ole Opry's 

newest member on June 12 during the CMA Music Festival She s pictured 
backstage holding the Opry Member Award and being congratulated by UMS' 

Nashville co -Chair Luke Lewis 

nal competition. but they are help- 
ing each other out now, where they 

used to be tearing each other's 
throats out. 

R&R: How about A &R. James:' Kîl! 
business be ittftrted by having three huge 

hammers instead of one' 
JS: Yeah, think about that. First of 

all, we have a great department. It's 
just what we did at DreamWorks. 
hut a little bit larger. It all comes 

down to finding a hit song and cast- 

ing that hit song with an artist and 

making sure you have a hit record. 
The good thing is that we have some 

veterans here who have set the bar 

very high. George Strait. Shania. 

Reba. Trisha. Lee Ann. You can't 
have a better roster. Then factor in 

Toby Keith. Darryl. Jessica. The 
DreamWorks artists seem to be pret- 

ty happy about what is happening 
because they feel they have a much 

more powerful company behind 
them. 

R&R: We've wsuchad the balance of 
¡mover shift ow,.the Jeans from labels to 

radio with consolidation. and now 

svu'm consolidating. Lau you .see that 

balance changing' 
LL: I don't know whether the re- 

lationship between radio and 

records changed so much because of 
consolidation. I don't want to deny 

the impact of that. but I'm not sure 

that you can attribute all of it to con- 

solidation. Some of it is attitudinal. 
Those guys. the groups. haven't 
been coming after us with a ham- 
mer. We don't feel that way about it. 

And I don't see us going after them 

with one. or even trying to. 

R& R: R& R met with ivu and other 
label head% lust /ù //. u,l u e were asked 

to CUI hack to the top NO markets be- 

cause you wanted to spend pnrnurtioo 
money in markets where you poll 
manic 

LL: We didn't ask for the top 100 

markets. we asked for 100 stations. 

R&R: /t aria 1 the tap 100 markets:' 

LL: You went to top 100 markets 

because you couldn't cherry -pick 
them. 

R &R: Somebody in that meeting 
must hoe mode it easy on uc and said 
the top I/NI markets were OK. 

LL: Well, it wasn't me. 

R&R: Hus it worked our the wan you 
ham!? 

LL: It helped a little bit, saved us 

some money. Whenever we have to 

service more stations. it costs more 

money. Just to mail a CD costs more. 

Throw in phone calls. visits and free 

shows - the more stations. the 
more expensive it gets. In that re- 

gard, it worked. We were all sud- 
denly faced with some pretty seri- 
ous economic issues on the record 
side. and I don't know whether 
some people were acting out of des- 

peration - I can probably be ac- 

cused of that in trying to figure 
out a way to speed the chart up or 

save themselves a few bucks. 

All those things come into consid- 

eration when you are in battle. as a 

lot of us in town were and still arc. 

People are asking you to watch your 
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"We have some huge artists here. The 

companies are successful. Let's maintain the 

staff to keep it successful. That is one of the 

mistakes these corporations make: They have 

a tendency to go too far, cut too much, and 

then they don't have enough personnel to 

handle the business." 

James Stroud 

pennies so you can keep the doors 
open and not lose any more people 

who work for you. You'd do just 
about anything. So we came to you 
and your competitors and asked 

you to adjust your way of doing 
business. I don't see the charts mov- 
ing much quicker than they were. 
which a lot of us had hoped for. I 

don't think consolidation is going to 
help us much with that. 

R&R: Whn are the biggest d ralle ages 

fixing L'nMi il.. and labels in gourd' 
JS: Our biggest challenge has 

passed. What we just did was our 
biggest challenge. Now it's making 
the adjustments within the busi- 
ness structure that help us creative- 
ly and keep the hits coming - ad- 

justing to new business models in 

radio. new business models in re- 
tail. We've made those adjust- 
ments. Not that it's smooth sailing 
at all - because everyone has been 

working harder the past three or 
four or five years - but for our 
staff. roster and corporation. this 
was a wise move. though a difficult 
one. 

LL: I'm like James. That was 

tough. But I feel really confident 
about our business. I have to hope, 

like everybody else in town. that the 

genre finds more favor. T hat's prob- 

ably going to be artist- driven. 
R&R: On mom personal note. Luke. 

congrats on the Mtn 17 birth o/ .)our 
daughter. Georrgii, How are mom, baby 

and dad? 

LL: We're a link more tired than 

usual. but that's OK. It's exciting 
having a girl in the house. 

R&R: tau hale a couple of grown 
sons. but has having u new baby at this 

point in }our life changed ngeed the WO' pet 
look at life. business. small stuff big 
stur 

LL: I have had a lot of success 

in my life and career, but nothing 
has been more gratifying to me in 
my whole life than raising kids. 
And I am thankful every day that 
my parents did it for me. because 

I've had a great life. It's a cool 
thing to do for someone. to bring 
them into life, raise them up and 

send them on their way. I was a 

younger man the last time. and I 

was really broke. (Laughs./ You do 
it a whole different way. 

R&R: L>id it drape the way look 

at business' 

LL: Yeah. It's not as important to 

me as a kid is. I might not have an- 

swered that the same way 20 years 

ago. Well, I might have answered 

it the same way. but I might not 
have been telling the truth. I was 

spending more time at work than I 

was with my kids. I still struggle 
with that. just like anybody does. 
But I'd like to think I am doing a 

better job at it already. I'm only 
three weeks in: I'll have to get back 

with you. 

R& R: James. tour peranrul li f ' htc 
changed the lint couple of .sears. espe- 

cially with the murder o Jvur sister and 

the /Our .cuhscyuent trials. Has that pro- 

cess ulle ted lvu and how mu look at 

business and music:' 

JS: It humbles you. It makes you 

realize how valuable life is and how 

valuable the people around you 
whom you love are - especially 
when you have tragedy like that. 
and then it gets dragged out for a 

couple of years. You relive that mo- 

ment through the trials. It beats you 

up. You have a tendency to take 

your eye off the ball as far as the 
business. Looking back. you realize 

there are things more valuable than 

music. 
At the same time. the music busi- 

ness and the people in it saved my 

brain. They saved my sanity. Every 
day there was someone in the mu- 
sic business who took care of me - 
took care of my heart. my family's 
heart. cared for me and made those 

phone calls. That's probably the 
most gratifying thing. You get a lit- 
tle softer. You get a little more un- 

derstanding. I tell you what. things 
don't hug you as much. Missing a 

No. I record - there are much big- 

ger things to grieve about. I look at 

life a lot differently. 

TALK BACK Tb R&RI 

Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Call me at 615 -244 -8822 

or e-mail: 

MNlooOradioandrecords. con 
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MEDIAßASE 44 

Kii? COUNTRY TOP 50 

T 

rMES 11E9( APUST TITLE LABELIS, 1Rpir5 

1 1 GRETCHEN WILSON Redneck Woman /Epic] 14110 

3 0 TOBY KEITH Whiskey Girl (OreamWorksl 13300 

4 0 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 12458 

JOHN MICHAEL MONTGOMERY Letters From Home (WarnerBros.i 12186 

LONESTAR Let's Be Us Again (8NA) 11634 

DAVID LEE MURPHY loco (Koch) 10354 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 10013 

TIM MCGRAW Live Like You Were Dying (Curb) 9927 

KENNY CHESNEY I Go Back /BNA/ 9173 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Anda) 7693 

CLAY WALKER I Can't Sleep /RCA) 7610 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mavlboat 7608 

REBA MCENTIRE Somebody (MCA) 7443 

SHEDAISY Passenger Seat (LyrleStreet) 7364 

BILLY CURRINGTON I Got A Feehn' (Mercury) 6895 

JOSH GRACIN I Want To live (Lyric Street) 6089 

MARTINA MCBRIDE How Far /RCA/ 5632 

ANDY GRIGGS She Thinks She Needs Me IRGA) 5549 

TERRI CLARK Girls he Too (Mercury) 5236 

JOE DIFFIE Tougher Than Nails (BBR) 4977 

RACHEL PROCTOR Me And Ernly (UNA) 4862 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros 4788 

EMERSON DRIVE last One Standing (DreamWorks) 3783 

JOE NICHOLS If Nobody Believed In You (Universal South / 3575 

JEFF BATES I Wanna Make You Cry /RCA) 3172 

PHIL VASSAR In A Real love (Arista) 2772 

AMY DALLEY Men Don't Change (Curb) 2718 

SARA EVANS Suds In The Bucket /RCA) 2698 

BILLY DEAN Thank God I'm A Country Boy (View2 /Curb) 2623 

JULIE ROBERTS Break Down Here (Mercury) 2434 

TRENT WILLMON Beer Man ( Columbra) 2381 

TRACE ADKINS Rough & Ready (Capito /l 2331 

JIMMY WAYNE You Are (DreamWorks) 2254 

JENKINS Blame It On Mama (Capitol) 1951 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 1795 

CRAIG MORGAN look At Us (BBRI 1608 

DIERKS BENTLEY How Am I Dom' (Capital) 1345 

JOSH TURNER What It Ain't (MCA) 1274 

KELLIE COFFEY Dance With My Father (BNA/ 1173 

BRAD COTTER I Meant To (E,) 1112 

GRETCHEN WILSON Here For The Party (Epcl 1078 

RUSHLOW Sweet Simmer Rain (LyncStreet/ 1045 

STEVE HOLY Put Your Best Dress On (Curb) 1011 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 903 

RASCAL FLATTS Feels Like Today (Lyric Stree' 881 

BLUE COUNTY That's Cool (Asy/wnlCurb) 830 

SHERRIE AUSTIN Son Of A Preacher Man (88R /C4/ 818 

ALAN JACKSON Too Much Of A Good Thing (Arista! 637 

KID ROCK Single Father (Top Dog/Warner Bros. Nashvile) 595 

GARY ALLAN Notting On But The Radio (MCA) 481 

Jun 18 1004 18, 
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47 e 
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LOtbut 

=yeS 

545 

1289 

512 

1503 

547 

422 

299 

1803 

1084 

875 

91 

967 

213 

416 

179 

355 

597 

227 

388 

263 

17 

851 

580 

38 

19 

438 

287 

418 

122 

226 

110 

252 

463 

132 

137 

164 

131 

89 

42 

18 

659 

97 

30 

393 

881 

71 

85 

637 

82 

166 

TOTAL u- TOT AUD N. A110 WEEKS TOTAL 

P'.ArS PLAYS 1001 1001 OM ADOS 

4411 163 425774 .11491 16 11010 

4110 + 381 384454 27290 14 11010 

3997 + 167 364000 13886 20 11010 

3703 565 367643 46957 22 11010 

3727 + 182 337614 13766 17 11010 

3252 +193 292966 5173 23 10910 

3336 +114 275736 8049 20 11010 

3002 +605 304159 42357 4 11011 

2835 «309 271665 31945 8 110(0 

2341 .211 210822 23543 11 10411 

2315 37 210139 4690 26 11010 

2232 «248 221230 24678 5 10715 

2393 +28 213282 612 23 10810 

2217 171 211914 9892 21 10710 

2303 66 192515 4979 22 10311 

1989 +127 163194 5959 15 10010 

1725 178 151713 13546 10 10615 

1786 64 151272 9553 16 10412 

1683 80 139243 9252 10 10015 

1652 -44 136557 3850 19 9414 

1446 3 133041 1966 16 9712 

1458 290 125390 16644 10 8816 

1229 144 94563 22289 22 9810 

1163 19 95492 8266 12 9717 

1075 3 74973 4680 22 8711 

777 103 82028 13009 7 7616 

896 92 71843 7634 19 7612 

821 157 71737 8238 8 7018 

862 36 70786 2195 17 5513 

867 -70 59163 6289 15 7614 

725 42 57514 3310 12 7910 

828 93 60556 7141 8 7319 

683 -138 57175 8885 9 6414 

630 27 44322 2701 14 7310 

603 «45 43354 2914 7 6514 

574 «53 35385 5385 8 6715 

434 +26 31044 3244 5 5514 

476 +30 26465 2022 9 6613 

414 *19 32893 2071 4 2812 

367 .26 29067 1467 6 4112 

313 +202 32376 17126 2 43137 

385 +31 22032 200 6 4611 

371 +40 20673 7346 4 5213 

319 155 22419 10259 13 4010 

282 +282 25725 25725 1 45143 

331 +33 18283 377 3 4915 

308 «28 22876 2619 4 30(9 

210 +210 22962 22962 1 49149 

119 +22 15504 1295 4 1412 

150 +67 8108 2737 1 21111 

110 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 6/6 -6/12 Bullets appear on songs gaining points and /or plays or remaining flat troni previous week. If two songs are tied in total points. the song with the larger increase 
in points is placed first Songs below No 1 and down in points and plays for three consecutive weeks are moved to recurrent Most Added is the total number of new adds 
officially reponed to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points Station Weight = AOH Persons . (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons times number of plays (times 100). Each daypan on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission 
from the Arbitron Company (© 2004. The Arbdron Company) © 2004. RE R. Inc 

Most Added" 
twtw.rradds.com 
ARTIST --s . ABELJS' 

ALAN JACKSON Too Much Of A Good Thing Arista( 

RASCAL FLATTS Feels Like Today (l yric Street 

GRETCHEN WILSON Here For The Party (Epic! 

GARY ALLAN Nothing On But The Radio /MCAT 

TRACE ADKINS Rough & Ready (Capito() 

BUDDY JEWELL One Step At A Time (Columbia) 

SHERRIE AUSTIN Son Of A Preacher Man (88R,C4) 

SARA EVANS Suds In The Bucket /RCA) 

TRACY LAWRENCE Its All How You Look At It (DreamWorks 

ADOS 

49 

43 

37 

19 

9 

9 

9 

8 

8 

Most 
Increased Points 
ARTIST ' 

TIM MCGRAW Live Like You Were Dying ICurbl 

TOBY KEITH Whskey Girl ,DreamWorks) 

KENNY CHESNEY I Go Back ANA/ 

J. BUFFETT fIC. BLACK Hey Good Lookin' IRCA,(Mailboat, 

RASCAL FLATTS Feels Like Today (L ync Street) 

BRAD PAISLEY f(ALISON KRAUSS Whiskey Lullaby (Arista) 

BIG & RICH Save A Horse. Ride A Cowboy (Warner Bros.) 

GRETCHEN WILSON Here For The Party !fprcl 

ALAN JACKSON Too Much Of A Good Thing (Ansia) 

MARTINA MCBRIDE How Far (RCA) 

Most 
Increased Plays 
ARTIST . 

s. 

TIM MCGRAW Live Like You Were Dying (Curb! 

TOBY KEITH Whiskey Girl (DreamWorks) 

KENNY CHESNEY I Go Back (BNA) 

BIG & RICH Save A Horse. Ride A Cowboy (Warner Bros.( 

RASCAL FLATTS Feels Like Today /L ynr Street) 

J. BUFFETT (IC. BLACK Hey Goodlooké IRCA/MaA.oati 

BRAD PAISLEY IIALISON KRAUSS Whiskey Lullaby Arista) 

ALAN JACKSON Too Much Of A Good Thing (Arista) 

GRETCHEN WILSON Here For The Party (Ex) 
DAVID LEE MURPHY Loco (Koch) 

Breakers 
SARA EVANS 

Suds In The Bucket (RCA) 

8 Adds Moves 31.28 
TRACE ADKINS 

Rough & Ready (Capitol) 
9 Adds Moves 33.32 

CRAIG MORGAN 

Look At Us (BBR) 

5 Adds Moves 37 -36 

JOSH TURNER 

What itAin't (MCA) 

3 Adds Moves 40-38 

TCA. 

N:A;A:; 

1803 

- 1284 

- 1084 

967 

- 881 

-875 

- 851 

- 659 

-631 

-597 

1bTAL 
KAY 

INCREASE 

605 

381 

309 

290 

-282 

-148 

-211 

210 
- 202 

-193 

Sao rooked 111 !MI pays 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Powergold pri 
The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT 2000 XP 

"Powergold offers us urnItless uptiuns wMi scnecung cntena and Integra1ec7 .atr, aii orr 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner. Vice President .. s , , , , , , , , 

Programming Services o 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033: Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
in1o6 powergoldcom 

www.americanradiohistory.com

www.americanradiohistory.com


COUNTRY TOP 50 INDICATOR 
. June 18, 2004 

uASt 
vim . AP-s7 - 

2 O MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

4 0 TOBY KEITH Whiskey Girl /DreamWorksl 

1 3 GRETCHEN WILSON Redneck Woman (Epic) 

3 0 LONESTAR Let's Be Us Again (BNAI 

6 0 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

7 0 DAVID LEE MURPHY Loco (Kochi 

13 0 KENNY CHESNEY I Go Back /BNA) 

8 8 CLAY WALKER I Can't Sleep (RCA) 

10 0 REBA MCENTIRE Somebody (MCA) 

9 O BILLY CURRINGTON I Got A Feelin' (Mercury) 

12 Q BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

15 

11 13 

16 

14 0 JOSH GRACIN I Want To Live (lyric Street) 

17 0 TERRI CLARK Girls Lie Too (Mercury) 

18 m MARTINA MCBRIDE How Far (RCA) 

19 0 ANDY GRIGGS She Thinks She Needs Me (RCA) 

20 0 JOE DIFFIE Tougher Than Nails /BM/ 

22 RACHEL PROCTOR Me And Emly (BIVA) 

23 JOE NICHOLS If Nobody Believed In You (Universal South) 

24 ® TRACE ADKINS Rough & Ready /Capitol/ 

26 ® BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

28 ED SARA EVANS Suds In The Bucket (RCA) 

25 25 JEFF BATES I Wanna Make You Cry (RCA) 

29 1D JIMMY WAYNE You Are (Dream Works) 

30 ® JULIE ROBERTS Break Down Here /Mercury) 

31 0 PHIL VASSAR In A Real Love (Arista) 

34 a BILLY DEAN Thank God I'm A Country Boy (VAew2/Curb) 

35 0 TRAVIS TRITT The Girl's Gone Wild (Columbia) 

36 ® AMY DALLEY Men Don't Change (Curb) 

33 32 JENKINS Blame It On Mama (Capitol) 

37 ® JOSH TURNER What It Ain't /MCAi 

38 0 DIERKS BENTLEY How Am I Dom' (Capitol) 

40 0 TRENT WILLMON Beer Man (Columbia) 

39 36 BRAD COTTER I Meant To (Epic) 

27 37 LEE ANN WOMACK The Wrong Girl /MCA/ 

41 CRAIG MORGAN Look At Us MR) 

32 39 CHELY WRIGHT Back Of The Bottom Drawer (Vrvaton) 

42 RUSHLOW Sweet Sumer Ran One Street) 

IDb.i> Q ALAN JACKSON Too Much Of A Good Ting (Arista) 

(beb.t> ® RASCAL FLATTS Feels Like Today (L yrrc Street) 

45 ® BLUE COUNTY That's Cool (Asylum/Curb/ 

ID.e.t. GARY ALLAN Nothing On But The Radio (MCA) 

(Deb.J ® GRETCHEN WILSON Here For The Party (Epic) 

O TRACY LAWRENCE It's All How You look At It (Dream Works) 

47 IS STEVE HOLY Put Your Best Dress On (Curb) 

46 SHERRIE AUSTIN Son Of A Preacher Man IBBR /C41 

49 BUDDY JEWELL One Step At A Time (Columba) 

44 50 CLINT BLACK The Boogie Man (Equity) 

TOT. 
rows 

5775 

5571 

5565 

5462 

5359 

4974 

4108 

3888 

3866 

3716 

3696 

TIM MCGRAW Live Like You Were Dying (Curb) 3650 

SHEDAISY Passenger Seat (lyric Street) 3504 

JIMMY BUFFETT f /CLINT BLACK Hey Good Lookin' (RCA /Madboat) 3365 

3172 

2941 

2919 

2779 

2483 

2281 

1863 

1821 

1719 

1666 

1499 

1283 

1210 

1093 

1039 

977 

912 

909 

827 

783 

747 

716 

704 

611 

570 

514 

494 

475 

398 

383 

350 

321 

314 

302 

298 

285 

[Debut> 

POINTS 
TOT. 
Pun Puys 

TO Tie roir wigs TOT. 
ADDS 

82 4301 -34 132267 1747 20 11010 

287 4181 188 128248 7401 12 11110 

212 4090 211 128376 5033 14 10810 

23 4150 21 123749 647 17 11010 

299 3919 192 122068 6542 20 11110 

437 3684 301 114947 10860 23 11011 

590 3112 419 95277 13929 7 110/0 

144 2897 130 89520 2290 27 101/0 

266 2873 194 88485 6796 24 10812 

67 2860 70 84458 1188 23 10410 

143 2184 .119 85145 4106 13 10710 

732 2731 .512 84418 16938 4 107/1 

64 2578 77 80413 422 20 9910 

528 2536 .373 76755 11685 5 10711 

149 2390 +143 73092 3355 14 10511 

157 2212 -127 68966 3841 9 10510 

269 2180 168 67841 6677 11 10514 

152 2127 .115 63913 3404 15 10010 

53 1833 -45 56197 1656 19 9713 

55 1735 52 52899 1450 13 9810 

67 1431 59 40443 1107 13 8414 

152 1355 97 40409 4634 11 8010 

284 1314 -210 39081 6158 7 7819 

415 1292 -312 36467 9547 8 83/8 

24 1160 3 34394 493 23 7411 

137 1003 -110 27381 2774 13 6914 

138 965 -103 25042 3284 16 68/9 

94 824 .81 25682 2188 8 7015 

84 776 65 27306 2277 11 5114 

99 695 .79 22351 1876 7 5814 

59 698 .43 19713 1655 19 5410 

-79 715 50 20034 1235 12 5511 

15 668 .1 18445 422 9 5911 

20 624 .22 15840 581 6 5615 

23 515 +6 17792 247 9 4111 

29 558 15 16048 390 6 5211 

625 506 -497 14942 15502 18 5310 

85 470 +72 13889 1747 8 4113 

428 459 346 13261 8417 14 3911 

33 408 +31 12155 841 6 3912 

494 389 389 9914 9914 56156 

475 384 +384 10898 10898 52150 

80 304 65 8591 1322 3 30/4 

305 300 + 235 1392 5666 1 34125 

326 267 +247 7671 7141 1 40137 

138 264 118 6543 2604 1 37114 

49 235 38 7753 1293 3 2213 

34 212 27 7208 884 3 1913 

67 228 + 54 6509 1401 2 19/2 

60 210 -47 6508 1469 8 2010 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 6/6 - Saturday 6112 
2004 Radio & Records 

Most Added 
www-rrindica tor com 
ARTIST 

ALAN JACKSON Too Much Of A Good Ding (Arista) 

RASCAL FLATTS Feels Like Today Orr Street) 

GRETCHEN WILSON Here For The Party (Epic) 

GARY ALLAN Nothing On But The Radio /MCAi 

TRACY LAWRENCE Its All How You Look At It iD,eamWorks) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

JULIE ROBERTS Break Down Here (Mercury) 

SARA EVANS Suds In The Bucket (RCA) 

ANITA COCHRAN il Warn Hear A Cheatin' Song (Warner Bros.' 

Most 
Increased Points 

TIM MCGRAW Live like You Were Dying (Curb) 

KENNY CHESNEY I Go Back 1BNA) 

J. BUFFETT (IC. BLACK Hey Good Lookin' IRCA/Malboat) 

ALAN JACKSON Too Much Of A Good Thing (Arista) 

RASCAL FLATTS Feels Like Today (Lynn Street) 

DAVID LEE MURPHY Loco (Koch/ 

SARA EVANS Suds In The Bucket (RCA) 

GRETCHEN WILSON Here For The Party (Epic) 

GARY ALLAN Nothing On But The Radio (MCA) 

45 

ADDS 

55 

51 

37 

25 

14 

1 

1 

1 

7 

TOTAL 

POINT 
INCREASE 

732 
-590 

528 
494 

475 

437 

415 

326 

-305 
BROOKS & DUNN That's What She Gets For Loving Me (Anstai - 299 

Most 
Increased Plays 
ARTIST 

TIM MCGRAW Live Like You Were Dying /Curb/ 

KENNY CHESNEY I Go Back (BNAI 

ALAN JACKSON Too Much Of A Good Thing (Arista) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

J. BUFFETT fIC. BLACK Hey Good Looks)' (RCA/Madboat) 

SARA EVANS Suds In The Bucket (RCA) 

DAVID LEE MURPHY Loco (Koch] 

GRETCHEN WILSON He For The Party (Epic) 

GARY ALLAN Nothing On But The Radio (MCA) 

BIG & RICH Save A Horse. Ride A Cowboy (Warner Bros.) 

TOTAL 
Pur 

NCREASE 

+512 

+411 

+311 

+354 

+373 

+312 

+311 

+247 

+235 

+211 

R&R Packa es The Reach & Fre ufswc YOU HEED! 

I 
.: R &R Today: The leading management daily fax 

.: radioandrecords.com: Radio's Premiere Website 

.: R&R: The Industry's Newspaper with the 
largest help wanted section 

CLASSIFIED ADVERTISING Contact LISA LINARES at III s.00ne or 310.78 .1622 for information. 

www.americanradiohistory.com
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ii«COUNTRY CALLOUT AMER /CA. or C+QYe 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES Jun 18, 2004 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of May 9 -15. 

ARTIST 1110 -r.d, ,IKE ALOT 
TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 41.6% 76.2% 16.4% 98.0% 4.4% 1.0% 

REBA MCENTIRE Somebody (MCA) 39.0% 67.2% 21.0% 97.4% 6.6% 2.6% 

GRETCHEN WILSON Redneck Woman /Epic/ 38.8% 71.4% 17.0% 99.6% 8.6% 2.6% 

CLAY WALKER I Can't Sleep 'RCA) 37.4% 70.0% 21.8% 97.8% 4.2% 1.8% 

TOBY KEITH Whiskey Girl (Dream Works) 31.8% 66.0% 22.2% 96.8% 6.8% 1.8% 

BILLY CURRINGTON I Got A Feehn' (Mercury/ 31.4% 66.8% 24.6% 97.0% 5.0% 0.6% 

BILLY DEAN Thank God I'm A Country Boy (View1 /Curb) 29.4% 62.4% 21.8% 98.2% 10.0% 4.0% 

DAVID LEE MURPHY Loco (Koch) 29.0% 70.4% 21.0% 96.6% 3.6% 1.6% 

LONESTAR Let's Be Us Again (BNAI 28.6% 63.4% 22.6% 95.0% 7.0% 2.0% 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 28.0% 57.6% 23.6% 94.6% 10.0% 3.4% 

KENNY CHESNEY I Go Back (BNA) 26.6% 63.0% 22.8% 94.2% 7.6% 0.8% 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 26.4% 65.0% 25.0% 97.0% 5.8% 1.2% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 26.2% 71.4% 21.6% 98.8% 4.6% 1.0% 

BROOKS & DUNN That's What She Gets Forioving Me (Arista) 26.0% 59.2% 26.4% 95.4% 8.0% 1.8% 

JEFF BATES I Wanna Make You Cry (RCA) 23.6% 51.2% 28.8% 91.6% 9.2% 2.4% 

SHEDAISY Passenger Seat (lyric Street) 23.2% 60.2% 25.4% 95.2% 7.6% 2.0% 

JOE DIFFIE Tougher Than Nails (888) 23.2% 57.6% 26.6% 94.2% 9.2% 0.8% 

JOE NICHOLS If Nobody Believed In You (Universal South) 22.8% 55.2% 27.2% 91.6% 7.4% 1.8% 

TRACE ADKINS Rough & Ready (Capitol) 22.6% 46.8% 26.4% 91.2% 12.6% 5.4% 

LEE ANN WOMACK The Wrong Girl (MCA) 22.2% 51.6% 30.2% 93.2% 9.4% 2.0% 

TERRI CLARK Girls Lie Too (Mercury) 21.6% 51.8% 31.2% 92.8% 8.8% 1.0% 

JIMMY WAYNE You Are (Dream Works) 20.6% 51.0% 25.8% 89.0% 10.2% 2.0% 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 20.2% 47.6% 26.2% 93.0% 13.6% 5.6% 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mai/boat) 20.0% 45.6% 25.2% 93.2% 14.6% 7.8% 

JULIE ROBERTS Break Down Here (Mercury) 19.6% 51.6% 24.8% 89.6% 9.4% 3.8% 

RACHEL PROCTOR Me And Emily (BNA) 19.0% 44.6% 33.6% 90.4% 9.8% 2.4% 

JOSH GRACIN I Want To Live (Lyric Street) 18.8% 55.6% 28.6% 92.4% 7.6% 0.6% 

AMY DAILEY Men Don't Change (Curb) 11.8% 44.4% 32.8% 91.8% 11.8% 2.8% 

TIM MCGRAW Live Like You Were Dying (Curb) 17.8% 46.8% 25.8% 81.8% 8.8% 0.4% 

EMERSON DRIVE Last One Standing (DreamWorks) 17.6% 54.0% 32.0% 96.8% 8.2% 2.6% 

SARA EVANS Suds In The Bucket (RCA) 17.4% 50.2% 29.0% 91.0% 9.6% 2.2% 

TRENT WILLMON Beer Man (Columbia) 17.4% 44.0% 30.2% 86.4% 10.2% 2.0% 

JENKINS Blame It On Mama (Capitol) 15.8% 46.4% 29.4% 86.6% 8.8% 2.0% 

PHIL VASSAR In A Real Love (Arista) 15.8% 52.8% 28.2% 90.4% 7.8% 1.6% 

MARTINA MCBRIDE How Far (RCA) 14.4% 49.2% 33.2% 92.8% 7.6% 2.8% 

CALLOUT AMERICA. 

HOT SCORES 
1 asswor/ of the Week: Daniels. 

Question of the Week: Did you watch 
the Aradcmy of Country Awards 
.how on 1V^ On a scale of 1 -5 - with 

meaning you thought it was a great 

ho and I meaning you thought it 
was really had - how would you rate 

the show? I.V01e: This is parse Mw of the 

question. bringing the total. sample to 600 

rtrwms.I 

Total 
Did not watch: 42% 
(ireat (5): 18% 

Good (4): 29% 
OK (3): 10% 

Had (I.2): 1% 

PI 
Did not watch' ±7 °° 
(Treat (5): 20% 

Good (4): 31% 

OK (3): 10% 

Had (1.2): 2% 

P2 

IM not watch: 53% 
Great (5): 12% 

Good (4): 23% 
OK (3):9% 
Had (1, 2): 3% 

Male 
I)id not watch: 43% 
(Treat (5): 18% 

(;ood (4): 29% 
OK (3)G 9% 
Bad (1,2): 1% 

Female 
Did not watch: 40% 
(Meat (5k 18% 

Good (4): 28% 
OK (3): 11% 

Bad I I.2): 4% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are a)/ Like It A Lot. la Fact It's One Of My 
Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) IM bred 01 Hearing It On The Radio I) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country 
airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% malelfemale 
1 /3 ° each in the 25-34. 35 -44. and 45 -54 demos The sample is balanced by region. and markets within that region. Bullseye Callout is conducted in these regions and markets Market selection is determined by Bullseye. 
NORTHEAST: Washington, DC.. Harrisburg. PA.. Providence, Rochester, NY. Springfield. MA. Hartford. Portland. ME. Portsmouth. NH. SOUTHEAST: Charlotte. Atlanta, Tampa. Nashville. Chattanooga. Mobile. AL. Charleston. 
SC, Jackson, MS. MIDWEST: Milwaukee. Cincinnati, Cleveland. Kansas City. Lansing, MI, Ft Wayne. IN. Rockford. IL. Indianapolis. SOUTHWEST: Dallas -Ft. Worth. Tucson, Albuquerque. Oklahoma City, Houston -Galveston. 
Phoenix, Lafayette. LA. San Antonio. WEST: Portland. OR. Salt Lake City. Fresno. Bakersfield, Spokane. WA. Riverside -San Bernardino. Boise, Denver. Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing 
Research Inc.. 

CSSRUADS 
Also Available: 

Powerline / AC Music /Jon Rivers 

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 

On Track / Contemporary Christian Music with Interviews / Dave Tucker 

Strpnnth Fnr I ivina / Real I ife Stnriec Offering Spiritual Encouragement / Rnh Rerrnrri R Mike Fhert 

Hit country music, 

interviews with 

top entertainers 

and inspirational 

commentaries by 

Grammy winner 

BILL MACK 

At A Glance Spots / Variety of Topics 

2004 Holiday Special 

FamilyNet 
radio 

www.FamilyNetRadio.com 
e-mail: Info@FamilyNetRadio.com 

800.266.1837 

www.americanradiohistory.com
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_RRCOUNTRY 
Juno he, 2004 

ATE HEIM 
Pomona' 11F111 11111F 

America's Best Testing Country Songs 
12 + For The Week Ending 6/18/04 

Per W M 
Artist '" dUr TW LW Famil Burn 25 -54 25 -54 25 -54 

JOHN M. MONTGOMERY levers From He (Warne Bros) 4.32 4.42 99% 29% 4.37 4.42 4.32 

TIM MCGRAW lave like You Were Dying (Curb, 4.30 4.23 82% 7% 4.29 4.44 4.18 

GRETCHEN WILSON Redneck Woman (Epic) 4.21 4.18 99% 28% 4.24 4.21 4.21 

REBA MCENTIRE Somebody ,MCA, 4.16 4.20 96% 20% 4.23 4.37 4.10 

ANDY GRIGGS She Thinks She Needs Me (RCA) 4.15 4.05 83% 9% 4.11 4.32 3.92 

KENNY CHESNEY I Go Back ,BNA, 4.15 4.18 83% 10% 4.13 4.12 4.13 

JOE NICHOLS If Nobody Believed In You (Universal South) 4.13 4.11 67% 8% 499 4.11 4.18 

BRAD PAISLEY fIAIJSON KRAUSS Whiskey Libby (Antral 4.10 4.15 88% 13% 4.17 4.11 4.22 

CLAY WALKER I Can't Sleep (RCA/ 4.09 4.05 91% 17% 4.04 4.23 3.87 

LONESTAR Let s Be Us Again /BNA,1 4.05 4.09 96% 21°° 4.02 4.18 3.86 

MARTINA MCBRIDE How Far (RCA) 4.03 4.01 79% 13% 4.07 4.11 4.03 

JOSH GRACIN I Want To Live Lyric Street) 4.03 3.99 75°° 9% 4.00 4.02 3.91 

JOE OIFFIE Tougher Than Nails (BBR) 4.03 3.90 73% 12% 4.01 4.10 3.95 

BROOKS & DUNN That s What She Gets... (Ansra 4.02 4.08 96% 21% 4.07 4.20 3.94 

T08Y KEITH Whiskey Girl (DreamMorks) 4.01 4.04 98% 25% 4.06 4.05 4.07 

BILLY CURRINGTON I Got A Feelm''Mercuryi 4.01 4.12 88% 16% 3.95 4.09 3.81 

TERRI CLARK Girls Lie Too (Mercury) 4.01 4.09 87% 14% 4.00 3.91 4.02 

MONTGOMERY GENTRY If You Ever Stop.. (Columbia 4.00 4.18 97% 22% 4.00 4.03 3.98 

DAVID LEE MURPHY Loco (Koch) 3.96 3.91 87% 164 3.93 3.84 4.01 

EMERSON DRIVE Last One Standing iDreaoiWorks, 3.88 3.87 86% 18% 3.85 3.91 3.80 

AMY DAILEY Men Don't Charge (Curb) 3.88 - 60% 9% 3.91 3.89 3.93 

JEFF BATES I Wanna Make You Cry )RCA) 3.86 3.85 71% 15% 3.85 3.96 3.77 

J. BUFFETT fIC. BLACK Hey Good lookui (RCA/Mailboari 3.85 3.84 81% 16% 3.86 3.83 3.88 

LEE ANN WOMACK The Wrong Gel /MCA/ 3.85 3.92 68% 10% 3.83 3.70 3.94 

SHEDAISY Passenger Seat (Lyre Strew) 3.77 398 93% 27% 3.73 3.10 3.85 

RACHEL PROCTOR Me And Emily /BNA/ 3.16 312 14% 16% 3.73 3.75 3.71 

BILLY DEAN Than God I'm A Country Boy (Yew2/Curb) 3.71 - 74% 17% 3.12 3.18 3.59 

SHANIA TWAIN It Only Hurts... (Mercury/lWMG) 354 3.51 95% 37% 3.52 3.10 3.45 

TRENT WILLMON Beer Mn Xelaf abrd 3A2 3.57 63% 14% 3.45 3.33 3.54 

total sample see 6361 respondents. Lelaarrap ArrwaMlyes0iRybs are based ona scale or 1 -5. (1.disAwe very much 5 = Ake very 
much/ lait ArrlYerfly represents die peramtem d respondents NM recapped the sop. licit Me represents the number of 
respondentsrMOSad bayoneted d hearing Meson; Songs must hate4 %* neuryMapprwmsuweySanplecomposmansbased 
on pesais 12.. Penmts are screened w ne Irremet Ortie passed they can take die musc test Elrod m the lo mrtmirswc preference 
RakTltMsccom resin's me not meant to replace abut research The results are untended to show %prions ofptmaparre on die ate 
Internet oMe WtfThell uscis a registered dadnvekalRateThe4lusrcrom IM RIM sob* b mid* *Ha Ind rWar by 

\. 118477- SIN.Ralelkiksicau óòbpal*,ly a Ris,arrt.aAMeaWaV lission Rr/aNtYeré- 
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RR.* COUNTRY TOP30 ram CANA I.IBASE 
-AS' '.'â 

WEEK PEEK 

1 

2 

3 

4 

5 

1 

6 

9 Q 
26 Q 
13 

28 m 
10 

8 13 

12 14 

18 ® 
24 

11 17 

20 

23 e 
22 

17 

14 

25 

16 

15 

- 
29 

10.e.ri> © 
27 

o 
o 
© BROOKS & BUNN That's What She Gets... ( Aastal 464 

0 MONTGOMERY GENTRY II You Ever Stop._ ( Columbia/ 452 

© TERRI CLARK Guis Lie Too /Mercury/ 382 

o CAROLYN DAWN JOHNSON Die Of A Broken.. Afars, 378 

7 ADAM GREGORY News Be Moths (Sony Rix Canada) 346 

KENNY CHESNEY I Go Back (RNA) 333 

J. BUFFETT DC BLACK He Girod looks' IRCANarboail 331 

ARTIST TITLE LABELS, 

GRETCHEN WILSON Red rck Wams (Epic/ 

LONESTAR Lets Be Us Again (BMA) 

TOTAL 
PLAYS 

503 

495 

DAVID LEE MURPHY Loco /Kochi 

TIM MCGRAW Live like You Were Dying (Curb) 

12 AARON PRITCHETT My Way (Royaitp 

SHANIA TWAIN It Only Hurts... (Mercury/FOJMG) 

TOBY KEITH Whiskey Girl (Dream Works, 

CHRIS CUMMINGS Lucy Got Lucky (Warner Bros) 

SHEDAISY Passenger Seat (Lyric Street) 

JOHN M. MONTGOMERY Letters.. - Martir&asd 

PAUL BRANDT Leaven' (Reprise, 

B. PAISLEY fIA. KRAUSS Whiskey Lullaby /Arista) 

JASON MCCOY I Feel A Sin /Open RoadrUmversal) 264 

21 GEORGE CANYON Good Day To Ride (Independent( 257 

22 TRACY LAWRENCE Pant Me A Binm¢am (üaanWaks) 241 

o BILLY CURRINGTON I Got A Feder' (Mercury) 239 

24 GIL GRAND Burin' Spin/ 237 

25 AARON LINES Tun It Up 1I Like The...) (RCA) 234 

a) JAKE MATHEWS Trre After Tine (OpenRcadUnnersdd/ 198 

27 CLAY WALKER I Can't Sleep /RCA) 192 

JOSH GRACIN I Want To Live (lyric Street) 187 e DOC WALKER North Dakota Boy a arllast161slriusaiT 171 

30 KEITH URBAN You? The* Of Me 0000 171 

327 

325 

320 

312 

287 

281 

279 

278 

276 

267 

I - WEEKS ON TOTAL 

PUTS CHART STATIONS 

+9 10 

+31 10 

+15 10 

.18 10 

0 7 

25 5 

12 10 

8 4 

+109 2 

23 10 

+124 2 

3 10 

16 10 

21 9 

*18 9 

36 10 

43 10 

15 3 

.15 8 

7 4 

-7 10 

50 10 

+12 6 

28 10 

-39 10 

.32 4 

-5 5 

+ 24 1 

+32 1 

31 18 

144 

1510 

1610 

1310 

910 

1010 

1410 

1010 

M 
1311 

M 
154 

141 

124 

134 

124 

14/0 

811 

910 

811 

1510 

1210 

710 

1210 

154 

811 

M 
311 

711 

16111 

16 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research. a dmsoon d Premiere Radio Networks 
Songs ranked by total plays for the airplay week of 6/6 -6/12 Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are toed in total plays, the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported Io R&R 
by each report ng station. Songs unreported as adds do not count toward overall total stations playing a song Indicates 

`Canton f) 2004. R&R. Inc 

C O 11 III T R 
FLASHBACK 

OYEAR AGO 

No. I : "Beer For My Horses" - Toby Keith 

OYEARS AGO 

No. I :"Write This Down"- George Strait 

toYEARS AGO 

No. I :"Wink" - Neal McCoy 

isYEARS AGO 

No. I 
" vin. Only MC" - 

Ricky Skaggs 

®YEARS AGO 

No. I : "Somebody's Needin' Somebody"- Conway Twitty 

IMAMS Ja47 

No. l:"She Belson hi Me "- Kenny Rogers 

No. I:"Nooln Full Of Noses"- Midoey Gilley 

New &Active 

BUDDY JEWELL One Step At A Time (Columbia) 

Total Plays: 160, Total Stations: 38, Adds: 9 

RYAN TYLER The Last Thing She Said (Aastal 

Total Plays: 151, Total Stations: 23, Aads: 2 

SCOTTY EMERICK The Watch (OreamWorks) 

Total Plays: 148, Total Stations: 21, Adds: 3 

CAROLYN DAWN JOHNSON Die Of A Broken Heart (Arista) 

Total Plays: 139, Total Stations. 23, Adds: 0 

TRACY LAWRENCE Its All How You Look At It (Dream Works) 

Total Plays: 133, Total Station* 21, Adds: 8 

SHANNON LAWSON Just like A Redneck (Equity Music Group) 

Total Plays: 83, Total Stations: 18, Adds: 4 

JEER) HUGHES High lonesome (MCA) 

Total Plays: 77, Total Stations: 17, Adds: 3 

Sop ranked by ttfNsl plays 

www.americanradiohistory.com

www.americanradiohistory.com
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6RATETHE 

mD611A1ASB 
Artist Title (label( 

America's Best Testing AC Songs 12 + 

For The Week Ending 6/18/04 

w w w 
TW LW Famll. Burn 25-54 25-34 35-54 

JOSH GROBAN You Raise Me Up (l47/Reprise/ 3.94 4.N V% 31% 

KIMBERLEY LOCKE 8th World Wonder (Curb) 188 3.71 N% 21% 

J. BRICKMAN fIM. SCHULTZ'T0I... (WidhamHa1VRMG) 3.83 - 49% 1% 

MAROON 5 This Love ÍOcionejJ /RMGI 

3 DOORS DOWN Here Without You (Repadian ersaltl 

LUTHER VANDROSS Buy Me A Rose IJIRMGI 

FIVE FOR FIGHTING 100 Years (Awre/Cámidiir) 

TRAIN Calling All Angels (Columbia/ 

LIONEL RICHIE Just Fix You (Lsland)IOJMGI 

MARTINA MCBRIDE This One's For The Girls (RCA) 

3.79 

3.73 

3.71 

3.69 

317 

3.N 

3.92 87% 

3.81 89% 

3.64 84% 

3.66 90% 

3.63 95% 

312 85% 

3.65 3.78 85% 

3.64 3.71 92% 

3.60 88% 

3.57 3.59 65% 

3.54 3.61 67% 

3.52 3.48 

3.42 97°1 

3.42 3.51 90% 

3.28 3.44 8710 

3.27 3.25 99% 

3.21 3.24 96% 

S. TWAIN It Only Hies When I'm Breathing IAtireuy,QIMG) 3.63 

MERCYME He With Me /I//0/Cab/ 

GLORIA ESTEFAN I Wish You /fpic) 

DIDO White Flag rArata'RMGI 

M. MCDONALD Amt No Mountain High Enough (Motown/ 3.47 

WYNONNA I Want To Know What love Is /Curb/ 

WILSON PHILLIPS Go Your Own Way (Columbia) 

S. CROW The First Cut Is The Deepest (A &M /Interscgpel 

UNCLE KRACKER (I008IE GRAY Drift Away (Laval 

28% 

39% 

25 °e 

35% 

51% 

25% 

20% 

32% 

24% 

17% 

11% 

48% 

33% 

29 

58% 

60% 

3.99 

3.91 

3.86 

3.76 

3.75 

3.79 

3.69 

3.71 

3.61 

3.66 

318 

3.65 

3.67 

3.60 

3.46 

3.43 

3.41 

3.24 

3.20 

3.26 

3.84 

3.82 

3.63 

3.17 

3.63 

3.67 

3.75 

3.59 

3.52 

313 

4.06 

3.95 

3.97 

3.75 

3.80 

3.85 

3.66 

3.76 

3.88 

3.71 

3.54 3.75 

3.52 3.71 

3.59 3.71 

3.30 3.73 

3.51 3.44 

3.32 3.19 

3.27 3.47 

3.24 3.25 

3.16 3.22 

2.95 3.41 

Total sample size is 276 respondents Total 31911111INIIIIMIIIIhutes are /used on a scale of 1 -5 (1_diskke very mucn. 5 = like 
very much) Trial ID IRarlfy represents meprralgrNmoomol Ins w o recognized the song Total here represents the number 
of respondents ivho said then are tired of AA/MMei 11111111f Arve 40°. familiarity to appear Jr ,,;'. ev Sample composition 
is based on persons I ?. Persons are llblMt Ono passed they can take the music resr fused on the format music 
Preference Rate TheMusic corn results M ilia mot r Suce caAorlt research The results are ,nte ̂ .feri to sro.r nri'vons of 
participants on the the Internet only. RaN1AVAMi^tra IepbMpd trademark of Rate IheMusrc corn Tb ATM system, is available ter 
local radio station by all 811.377.3311. RaMTMAerk.am data is peoviaN yMdiable Research. a division of Priming 
Radio RoMmtt. 
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RN` AC TOP 30 
CANADA 
LA- 

ARTIST 

1 FIVE FOR FIGHTING 100 Yeas (Aware/CokmadiH 

2 LIONEL RICHIE Just For You llsland/IWMG) 

4 S. TWAIN It Only Hurts When... (Mercu y/WMGI 
3 SARAH MCLACHLAN Stupid iAnsta/RMGI 

6 MAROON 5 The Love /OctmdJ /RMGI 

5 . RON SEXSMITH Whatever It Takes (Neftwerkl 

7 SEAL love's [Irvine (Warner Bros.) 

10 MARTINA MCBRIDE This One's For The Girls (RCA) 

8 9 JACKSOUL Sill Believe... (111J8M6 Musr Canada) 

DIANA KRALL Narrow Daybght (GRPNMGI 

SARAH HARMER AMoost (Zoe/Rounded 

CELINE DION You And I /fprcl 

11 

12 

25 

13 

9 

21 

TOTAL 
PLAYS 

POWERED 
MEDIA BASE 

PLATS 
*INKS or 

STATION 

337 +5 10 1410 

331 +5 10 1310 

279 .6 10 1410 

279 +3 10 1510 

269 +27 7 1010 

263 +15 8 910 

245 +8 10 1110 

216 +15 10 1110 

203 -13 10 1510 

198 +2 9 BIO 

195 +4 8 1010 

191 +63 2 612 

+8 9 710 

26 10 1610 

+15 10 1610 

+12 10 1110 

+3 10 1110 

1 10 910 

14 10 1010 

18 10 1510 

7 612 

10 13/0 

2 511 

10 1110 

10 1210 

4 4/0 

6 510 

10 BIO 

2 511 

10 1010 

O ALAN'S MOMSSETTE Everything (Maveriick/Relrisel 1N 
14 MORAH JONES Sunrise (BleNote/fMC/ 186 

S. CROW The Fist Cut is The Doom (A&Mlatencgpei 174 
20 3 DOORS DOWN Here Without You (Reprndic /Umersadl 171 

17 M. MCDONALD An't No Maumal High Ere* Nora* 1N 
19 18 LUTHER VANDROSS Buy Me A Rose /J /RMGI 159 

15 19 0IDO White Flag (Arat.19A« l 159 

14 20 SIMPLY RED You Make Me_ (smplyredcom/Red lnkl 158 

18 21 DIDO Don't leave Home (AristarRMG) 154 .7 

16 22 JOSH GROBAN You Raise Me Up (143 /Reprise) 148 -24 

26 a CORRS Sunnis Sunshine (Atlantic) 145 +19 
22 24 JANN ARDEN If You Loved Me (Zoe/Rounder/ 142 8 

23 25 UNCLE KRACKER 110081E GRAY Drift Away (Laval 136 1 
24 26 WILSON PHILLIPS Go Your Own Way (Cdumbra( 128 .6 

28 ® EVANESCENCE My Irmlortal (N`ndlp) 126 +11 

27 ?B SIMPLY RED Sunrise simplyred.ccnvRedInk) 121 -5 

- e GEORGE MICHAEL Amazrp (f *) 117 + 18 

29 30 SARAN MCLACHLAN Fallen (Arista/RM6) 104 -7 

19 Canadian AC reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks 
Songs ranked by total plays tor the airplay week of 6/6 -6,12 Bullets appear on songs gaining plays or remaining flat from 
previous week It two songs are tied in total plays the song with the larger Increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported toP&P 
by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Indicates 

`Canton 612004. R &R. Inc 
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JULIE KERTES ADULT CONTEMPORARY; 
/It rtes @,ad /oandirrcoeds.cons 

How To Pick Up Women 
Friday, June 25, at R&R Convention 2004 

rf, 
here is something to be said for the passion a typi- 

cal soap -opera viewer possesses. I remember, in high 

school, all my friends running home to watch Luke and 

Laura's wedding, witness the evil acts'of Frica Kane. 

sec 'had and Dottie hash it out ... and then there was 

the sad day that ,fenny died in the ,let Ski accident 

(which is the No. I reason I still won't get on a Jet Ski) 

Soap -opera story lines are compel- 

ling. A little over -the -top. but compel- 

ling. And the audience can't get 

enough of it. There are online message 

hoards, magazines at 

checkout stands and fan - 

initiated websites, all 

based on daytime dramas. 

I am fascinated by view- 

ers' loyalty and emotional 

attachment to these pro- 

grams. 

If radio could inspire 

even a fraction of that pas- 

sion. we'd be in good 

shape. We may see a simi- 

lar attachment to some of our morn- 

ing shows. hut that loyalty and pas- 

sion often doesn't carry' over to the rest 

of the station. A disconnect remains. 

At R &R Convention 2004's "How 

to Pick Up Women" panel. well meet 

the executive staff of ABC Daytime. 

They'll tell us how they reach out to 

viewers. nurture their passion and 

capitalize on an audience that is con- 

sumer- driven and an advertiser's 

dream come true. 

The panel. facilitated by Cumulus/ 

Macon. GA OM Jeff Silvers, is set for 

Friday, June 25. from Ilam -fpm. If 
your radio station targets women. I 

guaruntee it will be worth your while. 

The Featured Guests 

Brian Frons was named President 

of ABC Daytime for the ABC Televi- 

sion Network Group in August 2002. 

lie's responsible for all aspects of the 

daytime programming on the net- 

work. The current daytime 

lineup includes The View, 

All .tic Children. Ora Life to 

Lire and General Hospital. 

ABC is currently No. I in 

the key demographic of 
women 18-49. 

Frons joined AB(' Day- 

time from the Sr. VP/Pro- 

gramming post at l.on- 
don -based SBS Broadcast- 

ing, where he oversaw 

programming, promotion and re- 

search for 12 SUS -owned and -oper- 

ated channels reaching about 125 

million European viewers. Earlier in 

Brian Fron 

his career he was Presi- 

dent /Creative Affairs for 
New World Entertain- 
ment in I.os Angeles. di- 
recting program develop- 

ment and production for 
network. first -run syndi- 

cation and international 
co- productions. Frons has 

also served as VP /Cre- 
ative Affairs for NBC Pro- 

ductions. 
Claire Zrimc has been ABC Day- 

time's VP /Daytime Research since 

June 2001. She oversees all program - 

related research for ABC Daytime 

shows. including diagnostic testing of 

current programming and develop- 

ment. In addition. she is responsible 

for supervising all marketing research 

for the division, including evaluating 

the content of on -air promos and print 

advertising. 

If radio could inspire 

even a fraction of the 

passion soap operas 

do, we'd be in good 

shape. 

Zrimc defines target audiences and 

the methods for reaching them and 

makes recommendations for media 

buys and on -air promotion place- 

ment. Before joining ABC Daytime she 

was VP /Programming. Acquisitions 

& Development at Playboy 

Entertainment Group. 

ABC Daytime VP /Mar- 

keting & On -Air Promo- 

tions Valerie McMichael 
started at ABC in 1976, 

right out of college. She has 

worked in on -air promo- 

tion for most of that time 

and has been working spe- 

cifically on ABC Daytime 

promotion for about 15 

years. She has held the positions of 
Promo Editor. Promo Producer and 

Exec. Director /On -Air Pro- 

motion. 
McMichael's 

rt1 
Claire Zrimc 

Friday -Night AC /Hot AC Showcase 
Features Tears For Fears 
Here's an addition to the R &R 
Convention agenda you'll want to 

fit into your evening plans on Fri- 

day, June 25: Join Universal Mu- 

sic Entertainment, C05 and R&R 
at Molly Malone's for a special in- 

timate performance by Tears For 

Fears. Roland Orzabal and Curt 
Smith are back, and they'll perform 

their new material just for us - and you can expect to 

hear some heritage gold as well. 
It starts at 9:30pm. and admission is free with your R&R badge. But 

come early: Space is limned and first come, first served, and this will be 

a packed house. Molly Malone's is located at 575 South Fairfax Ave., a 

20- minute cab ride from the Beverly Hilton. 

Tears For Fears 

current 
duties include overseeing 

on -air promotion and mar- 

keting initiatives for ABC 

Daytime and managing all 

sponsored marketing and 

promotional programs. 
She also leads the develop- 

ment and production of all 

daytime on -air promotion 
spots. McMichael says about her love 

for the tube, "I'm a television addict. 

but I call it rese uch." 

Daytime Promotions 

The panelists will share with us 

how they fuel viewer loyalty and give 

us a sneak peek at future marketing 

and advertising campaigns. But for 

now. here are just a few programs 

AB(' Daytime is using to solidify its 

place with its target audience. 

Soap Confidential, created in 

RaR June 18, 2004 

AC /Hot AC Agenda 
Getting Hotter 
R &R Convention 2004 is now less than a month away. We 

have two sessions for the AC /Hot AC crowd that can be 

best categorized as "Better Not Miss." 
Thursday, June 24: "Survivor Rate -a- Record" 

This is not your ordinary rate -a- record 

session. In this updated version, based 

on reality TV. participants get tossed 

from the panel it they wimp out in their 

responses to the new tunes. Will it work? 

Be there to find out. 

Friday, June 25: "How to Pick Up 

Women" 
How well do AC and Hot AC target 

the female audience? What are the challenges. and what are the latest 

methods? On hand to discuss thus will be the executive team from ABC 

Daytime TV (General Hospital. All My Children. The View). who will 

give a marketing -to-women presentation from a TV perspective. They 

will also discuss how they are returning to the practice of breaking new 

musical artists through their programming. as they did with Rick 

Springfield, Jack Wagner and Ricky Martin, and will introduce their next 

musical star, 13- year -old phenom Ashley Gearing. Panelists include 

ABC Daytime President Bnan Frons, VP /Research Claire Znmc and 

VP/Marketing 8 On -Air Promotion Valene McMichael. 

Register now at www.radroandrecords.com. 

partnership with lelenor the first 

company to provide premium test - 

messaging services in the l'nited 
States - is a new program 

designed to give ABC 

soap fans information 
through text messaging. 

thus strengthening the 

bond between the viewer 

and his or her favorite pro- 

gram. 
Fans who sign up for 

Soap Confidential will re- 

ceive text messages from 

AB(' Daytime's most pop- 

ular characters. For example. All lh 
Children's Greenlee might reveal who 

she'll be trying to romance next. or 

General Hospital's Sonny could share 

his innermost fears and desires. Fans 

can sign up to receive messages from 

All my C'hildr n, General Hospital and 

(Me Life to Lire. Those who sign up for 

more than one shoiw receive special 

bonus messages. 

Soap 411 lets broadband users 

view high -quality video online. in- 

cluding video recaps and previews of 
their favorite ABC Daytime soaps ev- 

ery day. 

Soaps Hot Sheet lets 

users sign up at ABC.com 

to receive free e-mail news- 

letters to get the latest on 

their favorite shows and 

stars. The newsletters noti- 

fy subscribers about new 

ABC.com promotions. 
sweepstakes. contests and 

events and give them the 

inside scoop about their fa- 

vorite AB(' shows. ABC also uses this 

vehicle to cross -promote other servic- 

es. including ABC Motion online vid- 

eos and ABC Store merchandise and 

auctions. 

started the musical careers of Rick 

Springfield. Jack Wagner and Ricky 

Martin. ABC Daytime is getting be- 

hind I3- year -old phenom 

Ashley Gearing, whose 

music will be featured in 

an upcoming General Hos- 

pital story line. 

Ashley will he perform- 

ing at the "flow to Pick lip 
Women" session. and her 

own story is a special one: 

Just a few weeks alter turn - 

Gearing ing 12. she entered the his- 

tory' books as the youngest 

female eyev to enter the Billboard coau- 

try charts. surpassing the mark set by 

Brenda Lee. 

Ashley's single "Can You Mar Me 

When I Talk to Yaw'. "' (Lyric Street). a 

young girl's plea to her deceased fa- 

ther. has received widespread atten- 

tion, and it's a song to which Ashley 

can relate. "It has a lot of meaning to 

me. because my birth father passed 

away when I was really young." she 

says. "I wanted to dedicate it to my fa- 

ther and to everyone who has lost 

someone very special." 

Born and raised in Springfield. MA. 

Ashley has both her generation's love 

of pop stars and trey hands and a love 

of country music she learned from her 

Georgia -horn mother. A horn per- 

former. Ashley sang the national an- 

them at a Springfield Falcons hockey 

game when she was 8. has appeared 

with the Boston Pops Orchestra. was 

part of an all -star lineup at the Free- 

dom Concert that helped welcome 

home Gen. Tommy Franks and per- 

formed at a sold -out Boston Red Sox 

game. Iler performance for us is sure 

to he a treat. 

I hope to see you at "Slow To Pick 

Up Women" - unless of course, you 

are called away to help save the life 

of Joanne. whose twin sister. Lisa, was 

your lover. who became pregnant h) 

your brother Chet. who tried to poi- 

son Lisa so ('het's wife. Carolyn. 
would never find out. but poisoned 

Joanne by accident. Then your ab- 

sence is excused. 

Ashley 

Valerie McMichael 

Up -And- Comers 

The panelists will also talk about 

ABC's recent return to supporting up- 

and- coming artists through its pro- 

gramming. (Label execs, this smells 

like an opportunity for your new art- 

ists!) Just as General Hospital jump- 
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ruhen God made you 
THE BAND THAT BROUGHT YOU THE #1 BILLBOARD AC SMASH, 

"THE CHRISTMAS SHOES;' NOW RELEASES THE YEAR'S BEST NEW LOVE SONG, 
PERFECTLY TIMED FOR SUMMER ROMANCES & WEDDINGS! 

"We added this on WRVR and got immediate phones, which is unusual for a brand new song. You'll be hearing, 'When 
God Made You' at weddings all over the country this summer. It's a timeless love song." 

-JERRY DEAN, PROGRAM DIRECTOR, WRVR -FM /MEMPHIS, TN 

"After talking about weddings on our morning show, we played When God Made You' by NewSong 
ONE TIME and we were instantly flooded with calls and e- mails. Who says this is 'only an AC 

record ?' Try telling that to our listeners! Passion knows no format. This song is a MONSTER!" 
-BRAD BOOKER, APD /MORNING SHOW HOST, WSTO- FM /EVANSVILLE, IN 

"If you target females, this song is a MUST -ADD! We had a listener call whose husband 
recently passed away, she wanted the lyrics to place on her husband's grave. 

THIS IS A POWERFUL SONG!" 
-DC CHYMES, CO -HOST OF THE TOP -RATED AND NATIONALLY SYNDICATED 

STEVE & DC SHOW 

GAIP;Ii:G LÎOIÌiEITULÎ 
dITH NEvY ADDS FROLÎ 

iP.VD =Fìß 
KRBB-PM 
ICXXO-FI 

r 
difj; _l,i 

(.4 i`IJJ 
From the best -selling album 

MORE LIFE 

`¡ !,inn I f'( r1r1i', a unit of BMG - For radio servicing or other info; contact Sarah Ann atVanliere Wilcoxat615- 791.4464 
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a( ARTST ?IT -.. 

1 1 

4 

3 

2 4 

6 © 
7 

5 7 

9 Q 
8 9 

10 

11 m 
13 ® 
12 13 

14 

15 

18 

19 

16 18 

20 

17 20 

25 

21 ® 
22 

23 24 

27 

Ioebat> 

Ioset> ® 
28 28 

30 

29 30 

TOTAL - TOTAL WEEKS ON TOTAL STATIONS 
PATS PAYS AUDIENCE CHART ADDS 

ID01 

FIVE FOR FIGHTING 100 Years (Aware /Cclumbial 2116 86 190300 24 11212 

MARTINA MCBRIDE This One's For The Girls (RCA) 1920 +47 167326 22 11012 

SHERYL CROW The First Cut Is The Deepest (A &M /lnte'scopel 1902 +27 199883 36 10712 

DIDO White Flag (Arista /RMGI 1887 -17 196729 36 10012 

SEAL Love's Divine (Warner Bros.) 1840 +56 161965 20 10312 

MICHAEL MCDONALD Ain't No Mountain Nigh Enough (Motown) 1810 +93 165201 32 10112 

JOSH GROBAN You Raise Me Up (143 /Reprise) 1683 -107 147297 33 10711 

TRAIN Calling All Angels (Columbia) 1563 +33 128323 49 11211 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 1554 .14 146848 66 10612 

LIONEL RICHIE Just For You (island /10,1MG) 1523 +19 129351 14 10113 

LUTHER VANDROSS Buy Me A Rose (J /RMG) 1224 +85 105223 15 9111 

3 DOORS DOWN Here Without You (Republic /Universal) 1090 +77 122111 25 6610 

WILSON PHILLIPS Go Your Own Way (Columbia) 997 -44 80280 8 9213 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ /OJMS) 963 +59 56642 12 7811 

KIMBERLEY LOCKE 8th World Wonder (Curb) 894 +72 50909 11 8413 

MAROON 5 This Love (Octone /J /RMGI 886 + 161 115935 8 5619 

MERCYME Here With Me (INO /Curb) 816 +96 39561 9 8011 

GLORIA ESTEFAN I Wish You (Epic) 748 -42 43746 11 7013 

JIM BRICKMAN MARK SCHULTZ 'Ti I See You Again (WirldharmH#VRMG) 745 +111 34121 5 1116 

WYNONNA I Want To Know What Love Is (Curb) 570 .166 26912 18 7911 

CELINE DION You And I (Epic) 531 +154 58486 3 5317 

EVANESCENCE My Immortal (Windup) 517 +54 77842 9 2810 

KEITH URBAN You'll Think Of Me (Capitol) 442 +45 26690 4 6715 

CLAY AIKEN Solitaire (RCA/RMG) 348 49 21527 7 5610 

DARYL HALL What's In Your World (Rhythm & Groove/Lpuid 8) 345 +20 14602 6 5311 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 324 +145 57119 1 42111 

LEANN RIMES f1RONAN KEATING Last Thing On My Mind (Curb) 278 +99 9022 1 4615 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 243 -54 4842 3 4211 

LOS LONELY BOYS Heaven (Or/Epic) 240 +36 48749 2 2115 

NORAH JONES Sunrise (BlueNote/EMC) 238 16 12864 8 2910 

120 AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week of 

6/6-6/12. Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. Songs below No 10 are moved to recurrent after 50 weeks on the chart Most Added 

is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

New &Active 
RICK SPRINGFIELD Beautiful You (Gomer /Red Ink) 
Total Plays: 197, Total Stations: 42, Adds: 4 

CORRS Sumner Sunshine (Atlantic) 
Total Plays: 183, Total Stations: 31, Adds: 3 

JAMIE CULLUM All At Sea (Verve /Universal) 
Total Plays: 106, Total Stations: 30, Adds: 6 

PATTI LABELLE New Day (Del Soul/IDJMG) 
Total Plays: 98, Total Stations: 22, Adds: 6 

KATIE MELUA The Closest Thing To Crazy (DramaticoVerve /Universa/) 

Total Plays: 97, Total Stations: 20, Adds: 0 

HEART Perfect Goodbye (Sovereign Artists) 
Total Plays: 78, Total Stations: 20, Adds: 5 

DIANA KRALL Narrow Daylight (GRP/VMG) 

Total Plays: 41, Total Stations: 16, Adds: 6 

CYNDI LAUPER Walk On By (Epic) 

Total Plays: 30, Total Stations: 13, Adds: 6 

bop roiled IA Old Oa 

POWERED 

II E II I .I BASE 

Most Added 
twtww.rradds.com 

ARTIST TiTLE LABEI,Si 

SEALS 8 CROFTS Sumer Breeze '04 (Warner Bros. 

MAROON 5 This Love (OcroneiJ.RMGI 

CELINE DION You And I !Epic/ 

J. BRICKMAN 11M. SCHULTZ 'T1 I See. (Windharn HAURMGI 

JAMIE CULLUM All At Sea (Verve/Universall 

PATTI LABELLE New Day Del Sou!'IDJMG) 

DIANA KRAH Narrow Daylight (GRPNMG/ 

CYNDI LAUPER Walk On By it-pc) 

Most 
Increased Plays 

ADDS 

11 

9 

7 

6 

6 

6 

6 

6 

TOTAL 
PLAY 

ARTST TITLE LABEL(SI INCREASE 

MAROON 5 This Love (Octone/J /RMG) + 161 

CELINE DION You And I /Epic) +154 

SEALS & CROFTS Sumter Breeze '04 (Warner Bros.( +145 

J. BRICKMAN 11M. SCHULTZ 'Td I See._ (Wndham HAVRMG) +117 

PHIL COLLINS Can't Stop Loving You (Atlantic( .102 

LEANN IMES OIRONAN KEATING last Thing On My Mind iCuN +96 

MERCYME Here With Me /INO/Cub) +90 

CHRISTINA AGUILERA Beautiful (RCA/RMG) +95 

MICHAEL MCDONALD Ain't No Motown Hgh Enough (Motown) +93 

LUTHER VANDROSS Dance With My Father (J /RMGI +87 

Recurrents 
TOTAL 
PLAYS 

ARTIST -. ... 

SHANIA TWAIN Forever And For Always (Mercury /IOJMGI 1388 

MATCHBOX TWENTY Umvell (Atlantic) 1301 

LUTHER VANDROSS Dance With My Father (J /RMG) 1000 

PHIL COLLINS Can't Stop Loving You (Aflame 975 

COUNTING CROWS Big Yellow Taxi (GeffeMnterscgoel 956 

SANTANA MICHELLE BRANCH The Gare Of Love (Arnta'RMG( 918 

VANESSA CARLTON A Thousand Mies (A &M /Interscopel 853 

NORAH JONES Don't Know Why (BA,e Note ,'Vrgn) 

CHRISTINA AGUILERA Beautiful IRCA/RMGI 

SHERYL CROW Soak Up The Sun (A &M /Interscope( 

ENRIQUE IGLESIAS Hero (/ntersclpe) 

TRAIN Drops Of Jupiter (Tel Mel (Caurrisal 

835 

830 

799 

744 

718 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children...can you? 

Call I- 800 -996 -4100 or log onto www.stjude.org 

tó learn how you can help. 

St. Jude Children's 
Research Hospital 
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Things just keep looking up for... 

Continuing 

on your radio station 

this July. 

Better Music. 

Now 7 Nights a Week. 

The Same Great Talent. 

MM MIL IIM.111111O IN= 

.. s Y 
J 

1111111P Can NOW ?... 

And see if De(i'ah is a airabfe. for your station 
818.377.5300 
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OM 4aß 
REppno 

Mike Abrams 
Si en Pr Director/ 

AC Special 
pi 

Prorogjects. 

am 
XM Radio 

In addition to my position as Senior 
Program Director /AC & Special 
Projects at XM, I am PD of XM 25: The 
Blend. For the last three years I was 
Ops Director for Radio One, running 
five third -party XM channels. After 
evaluating XM's AC arena, we made 
needed chapges to focus. The Blend 
is a gold -based AC, The Mix is a Hot 
AC. and The Heart is our love songs 
and soft hits channel. Focus is im- 

portant. Every station I have been involved with has 
been successful because it stood for something. 
Sometimes you need to step back and look at every- 
thing as a regular person. not as someone concerned 
with ratings. - Great radio was once about entertain- 
ment. Without passion for your station, it just becomes 
another generic way to hear music. Twenty -five years 

ago music came from the record store, or the radio. That antique two - 
entity distribution system is gone. The business -as -usual days have 
to end. I look forward to seeing you at the R &R Convention in Los 
Angeles this month. Please stop by the digital -media panel I'll be on 
at 11 am on Thursday. And if you want to join me at Jerry's Deli for lunch 
in L.A.. email me at mike.abramsexmradio.com. 

How is Columbia VP /AC Promotion 
Elaine Locatelli going to top her 

performance? Five For Fighting's 
"100 Years" (Aware /Columbia) is No. 1 

for the 10th straight week! ... Martina 
McBride's "This One's for the Girls" 
(RCA) moves to No. 2, and Sheryl 
Crow's "The First Cut Is the Deepest' 
(A &M /Interscope) keeps the No. 3 slot 
... Maroon 5's "This Love" (Octone /J /RMG) moves from 18 to 16 with 
Most Increased plays ( +161), and Celine Dion's "You and I" (Epic) 
jumps 250 -21 with +154 plays ... Seals & Crofts' "Summer Breeze 
'04" (Warner Bros.) debuts at 26 with +145 and is also Most Added 
this week, with 11 ... At Hot AC. Maroon 5's "This Love" remains No. 1, 

while Hoobastank's "The Reason" (Island /IDJMG) is No. 2 but clos- 
ing in with +280 plays ... Los Lonely Boys' "Heaven" (Or /Epic) proves 
it's the real deal. moving into the No. 3 slot with +466 plays! ... De- 
buting this week on the Hot AC chart are Richard Marx's "When 
You're Gone" (Manhattan /EMC), at 32; Martina McBride, at 35; and 
Melissa Etheridge's "This Moment" (Island / IDJMG), at 40 ... Most 
Added are Train's "Ordinary" (Columbia), with 15; Third Day's "I Be- 
lieve" (Essential /PLG), which gets 11; and my current fave, Diana 
Anaid's "Last Thing" (Five Crowns Music). which picks up eight - 

hooray! - Julie Kertes. ACMot AC Edthr 

artist 
ARTIST: Heart 

LABEL: Sovereign/Artists 
By MIKE TRIAS /ASSOCIATE EDITOR 

i ters Ann and Nancy Wilson, better 
known as the rock outfit Heart, be- 

came a musical force in 1976 with their 
album Dreomboal Annie. As the years 
went by, Ann's vocals and Nancy's guitar 
playing were the foundation for more 
than a dozen albums, which 
sold more than 30 million 
units and spawned numer- 
ous Top 40 hits. However, in 
the early '90s the sisters de- 
cided to carve out their own 
paths. 

Although they were last 
in the studio together as 
Heart in 1993, the Wilsons 
have performed together in 
a side band called The Lovemongers since 
then. Nancy has also made her mark as 

a film scorer, providing soundtracks for 
husband Cameron Crowe s films Jerry 
Maguire, Almost Famous and Vanilla 
Sky. She is also working on the score to 
his upcoming film, Eli ,abethtou'n. Mean- 
while, Ann made her theatrical debut in 
Teatro Zinzanni and joined an all -star 
cast to tour the U.S. and Japan with Ab- 
bey Road: A Tribute to the Beatles. 

Despite their solo successes, the sisters 
knew they couldn't keep Heart on the 
back burner forever. "When we finally 
decided to go for it, we asked ourselves a 

simple question: What would a dream al- 
bum be for our fans?" says Nancy. To an- 
swer that, we went hack to our own roots - the dream we had of giving Led Zep- 
pelin a run for their money" 

"The climate for music has changed," 
says Ann. "There is a real hunger out 
there for authentic rock. That was all the 

tlVlt 
encouragement we needed." The pair re- 

formed Heart in 2002, but they faced a 

minor dilemma. "We both realized we 

weren't in to retro- Heart," says Nancy. 
"The music had to be both familiar and 
new at the same time, and that's no easy 
task." 

They enlisted the help of Craig Bar - 
tock, who co- produced, with Nancy, 
Heart's first album of new songs in over 
a decade. Jupiter's Darling. Their band - 
keyboardist Darian Sahanaja (Brian Wil- 

son, Wondermints), bassist 
Mike Inez (Alice Inehains), 
co-writer and guitarist Bar - 
tock and drummer Ben 
Smith ( Lovemongers) - 
also lent their talents. Mike 
McCready of Pearl Jam and 
Jerry Cantrell of Alice In 
Chains made guest appear- 
ances on guitar. 

As for the songs. Ann 
notes, "We went for songs that were 
simple, powerful, at times slightly politi- 
cal, but always emotionally honest." 

"The Perfect Goodbye" is Heart's cur- 
rent single at AC, and this week it goes 

New & Active on the chart. Says Nancy. 
'To me, this song carries the theme of [the 
album's opening song] 'Make Me' to the 
next stage, where you've reached that 
point in a relationship where you don't 
want to waste any more time. You want 
to find a way to get away clean, but it just 
doesn't exist, because love is messy." 
Adds Ann. "We've done this song on tour, 
and I love singing it live. I can really con- 
nect with how heartbreaking it is trying 
t6 end something. but never quite getting 
there" 

Currently, Heart is in the middle of 
a huge 48 -city tour through late Sep- 
tember. They will also have a special 
called Crossroads on the MTV Net- 
works in July. 

AC music with commentaries about life, hosted by Jon Rivers 
Also Available: 
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack 
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 
ON TRACK / AC Christian Music with Interviews / Dave Tucker 
STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccor 
AT A GLANCE SPOTS / Variety of Topics 
2004 HOLIDAY SPECIAL 

FamilyNet 
radio 

www.FamilyNetRadio.com 
e-mail: Into@FamilyNetRadio.com 

800.266.1837 
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POWERED 

EDIABASE 

ATE 
eokwNen IIF:1111R 111 

Artist Tale (Label) 

America's Best Testing Hot AC Songs 12+ 
For The Week Ending 6/18/04 

IW 

MAROON 5 Thus love (Octone/J /RMGI 4.32 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.30 

HOOBASTANK The Reason tlslandl5lMG) 4.27 

GAVIN DEGRAW I Don't Want To Be IJ /RMGI 4.10 

3 DOORS DOWN Here Without You (Republic.U, versall 4.09 

SWITCHFOOT Meant To Live (RedlnkCoklmda/ 4.09 

CALLING Our Lives (RCA/RMG) 4 07 

COUNTING CROWS Amidst */ In love (ßeamWnks'Gefe14.06 

3 DOORS DOWN Away From Thee Sun diepubicUniversal) 4.05 

SANTANA fIALEX BAND Why Don't You & I (Ansta/RMG' 4.04 

NICKELBACK Someday /RoadrumerlIDJMGi 4.01 

3.96 

3.90 

3.90 

3.89 

3.87 

3.84 

3.82 

3.79 

3.79 

3.75 

3.72 

3.70 

3.70 

3.67 

311 

3.52 

3.48 

FINGER ELEVEN One TI* (Wì1.Lç/ 

LINKIN PARK Numb /Warner &os.l 

LOS LONELY BOYS Heaven (Or/Epic) 

FIVE FOR FIGHTING 100 Years iAware/Cohnnbfa 

EVANESCENCE My Immortal (Wffdupl 

JASON MRAZ Curbside Prophet Admix) 

SARAH MCLACHLAN Fallen (Aróta/RMG) 

JET Are You Gonna Be My Gel (Atlantic, 

311 Love Sorg (Marmddlit anoZmtlal 

SARAH MCLACHLAN Stupid /AnstaRMG- 

SHERYL CROW Light In Your Eyes (A &M /Interscopei 

AVRIL LAVIGNE Don't Tel Me (AnstaRMG, 

LIVE WI SHELBY LYNNE Rim Away (Radnactrve/Gefen) 

ALANIS MORISSETTE Everything (Maverrk'Repnsel 

NO DOUBT Its My Lite (lnldsccpel 

LENNY KRAVITZ Where Are We Rumen'? (Virgo) 

DIDO Don't leave Home (Arista/RAW) 

w w w 
LW Famil Burn 18-34 18-24 25-34 

4.30 99% 31% 4.42 4.41 4.43 

4.15 97% 28% 4.17 3.93 4.29 

4.30 97% 13% 4.33 4.40 4.30 

4.00 62% 6% 4.22 4.21 4.23 

4.00 99% 44% 4.07 3.92 4.13 

4.16 69% 14% 3.99 4.12 3.91 

409 70% 6% 3.89 3.98 3.85 

4.05 68% 8% 4.07 4.07 4.06 

3 94 87% 20° a 3.92 3.98 3.90 

4.05 96% 40% 3.96 3.89 3.99 

3.93 98% 43% 3.96 3 89 4.00 

4.10 49% 8% 4.16 4.21 4.13 

3.89 86% 30% 4.01 400 4.02 

3.79 77% 15% 3.92 3.66 4.03 

3.78 92% 33% 3.90 4.08 3.81 

3.95 99% 49% 3.88 3.81 3.88 

3.94 55% 8% 3.83 4.00 3.75 

3.79 89% 33% 3.90 3.83 3.93 

3.62 94% 33% 3.74 3.72 3.74 

3.75 65% 13% 3.69 3.68 3.69 

3.72 70% 16% 3.90 4.05 3.84 

3.65 60% 11% 3.64 3.68 3.63 

3.85 94% 27% 3.72 3.86 3.66 

3.59 62% 12% 3.73 3.78 3.71 

3.62 81% 16% 3.73 3.55 3.80 

3.65 100% 57% 3.67 3.35 3.82 

3.41 75% 20% 3.39 3.14 3.50 

3.52 54% 14% 3.50 3.63 3.45 

Total sample size is 500 respondents total ammo larwrNRly estimates are based on a scale of I -5 11-dislike very 
much. 5 = like very much) heellamlllarly represents the percentage of respondents who recognized the song Total bent represents the number of respondents who said they are tired of bearing the song Songs must have 40°. familiarity 
to appear on survey. Sample composition rs based on persons 12. Persons are screened via the Internet Once passed 
they can take the music test based on the format music preference Rate TheMusic corn results are not meant to replace 
callout research The results are intended to show opinions of participants on the the Internet ooh Rate I heMusic is a 
registered trademark of RateTheMusic con led 8774 system. is arallabe tor local radio stations by calling 81I477- 
SAM. R*Mlslitosk.am Isla is provided by Mediabase Rewards. e division of Premiere Radio Networks. i 

MO` HoTAC TOP 30 
CANADA 

WEEK 

1 

2 

3 

6 

4 

7 

10 

5 

8 

9 

11 

13 

20 

16 

21 

18 

14 

12 

15 

17 

19 

(Debut) 

29 

*but> 
25 

23 

27 

30 

28 

22 

THI5 
WEEK ARTIST TITLE LABEL'S) o HOOBASTANK TheRsmIlMd1ß/MG/ 519 

2 MAROON 5 This Love (Ocione/J /RMG) 455 

8 
ALAN'S MORISSETTE Everything (Mavenck/Repvne) 451 

CALLING Our Lives ,RCA /RMGI 400 

5 AVRIL LAVIGNE Don't Tell Me /Ansta/RMG/ 391 

8 
GEORGE MICHAEL Amaiing /Epic, 372 

COUNTING... Acc dentaly In Love (DreamWorksiGelleo) 368 

8 SARAH MCLACHLAN Stupid iAnstaRMG, 365 0 NELLY FURTADO Try (DreamWaks/lnterscope/ 352 

10 3 DOORS DOWN Away From... (Republic/Universal) 310 

11 LENNY KRAVITZ Where Are We Runyon'? (Vrgin) 292 

12 DIDO Don't Leave Home (AnstaRMG/ 255 

LOS LONELY BOYS Heaven (Or/E 247 

CORRS Sunnier Sunshine (Atlantic) 242 

SHERYL CROW light In You Eyes (A &M/Interscopel 234 

FEFE DOBSON Don't Go (Girls & Boys) ?Island/IOJMG/ 232 

17 MELISSA ETHERIDGE Breathe Ilsland/1D.JMG1 211 

18 JACKSOUL Std Believe In Love (Vkk/BMGMuslc Canada) 211 

19 FIVE FOR FIGHTING 100 Years (Aware: Columbia) 204 

20 S. WILCOX Homilies And._ (SHE/RMG Musk Canada) 193 

21 NO DOUBT Its My Life /tote scgoe) 186 

SEETHERfIAMY LEE Broken (Widup/ 178 

RON SEXSMITH Whatever It Takes (Wettwerk/ 178 

UNCLE KRACKER Rescue /Lava) 172 

25 SARAH HARMER Almost floe/Rounder) 156 

26 EVANESCENCE My Immortal (Wind-up) 156 

27 RASMUS In The Shadows i/Mrsplpel 153 

0 DELTA GOODREM Born To Try /AAdgeendentl 146 

29 OUTKAST Hey Ya! IL/Waco/Zomba/ 140 

30 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 138 

TOTAL I - WEEKS ON TOTAL 
FIATS PLATS CHART STATIONS 

2 10 11N 

10 10 1810 

3 10 1810 

5 1 610 

40 10 1610 

23 9 810 

.60 4 510 

31 10 1810 

4 10 1210 

12 10 1510 

1 6 4/0 

2 5 810 

53 4 310 

15 4 610 

+41 4 310 

+11 3 410 

-45 10 1610 

52 10 1710 

45 10 1610 

33 9 8/0 

24 10 1710 

38 1 410 

+27 2 310 

+69 1 310 

-3 4 410 

26 10 1610 

-1 2 310 

+2 3 510 

13 10 1510 

,5 10 1410 

18 Canadian Hot AC reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks Songs ranked by total plays for the airplay week of 6ii6-6/12 Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied m total plays. the song with the larger increase in plays is placed first Songs 
below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a 
song Indicates Cancon C 2004. R &R. Inc 
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/«HorAc TOP 40 
Jun* 18, 2004 

LAST 
twE *E ARTIST TITLE LABELSS) CHART ADDS 

TOTAL - TOTAL WEEKS ON TOTAL STTgNi 
PLAYS PLATS AUDIENCE 

IWI 

4297 +293 301387 23 9613 

4123 *280 275832 17 9412 

3071 +466 207002 13 9415 

2683 +49 173509 29 9012 

2584 +70 149297 12 9012 

2529 +56 172372 38 8112 

2450 +20 164566 30 8714 

2442 +340 162866 6 9513 

2274 +244 126328 18 8213 

2150 +125 164471 44 8812 

1927 +126 100732 14 7414 

1861 -19 127936 44 8512 

1836 +66 130698 52 8612 

1651 +87 72961 11 7413 

1496 -79 110788 33 7712 

1490 +87 69821 14 8114 

1415 +200 79119 7 7513 

1313 +118 61691 10 6913 

1263 -39 76773 17 3910 

1193 +179 54921 11 5716 

1144 +147 47369 13 6115 

1107 +150 73592 9 5818 

1061 +43 55751 7 6114 

956 +122 38919 4 5715 

889 +118 29410 6 4418 

747 +104 34752 5 4614 

673 +256 30306 2 49116 

598 +145 20275 2 4416 

562 +48 17180 5 4315 

515 +2 21135 5 1613 

431 +69 11849 3 3014 

411 +112 16542 1 3513 

410 59 24119 19 2212 

359 -23 14061 3 3211 

337 +53 20117 1 2112 

328 0 24414 16 1010 

322 +29 22964 19 1312 

318 +15 9898 2 2011 

303 -10 24214 8 1310 

213 +49 7976 1 3014 

1 

2 

4 

3 

5 

6 

7 

8 

9 

10 

12 

11 

13 

15 

14 

16 

18 

19 

17 

20 

22 

23 

21 

24 

25 

26 

32 

31 

29 

27 

34 

lab.t> 

28 

33 

/aa.t> 

36 

40 

37 

(debut> 

Q MAROON 5 This Love (Ottone /J /RMG) 

o HOOBASTANK The Reason (island/ /OJMG) 

© LOS LONELY BOYS Heaven (Di /Epic/ 

o EVANESCENCE My Immortal (Windup) 

© ALANIS MORISSETTE Everything (Maverick /Reprise) 

O NICKELBACK Someday (Roadrunner /IDJMGI 

O FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

o COUNTING CROWS Accidentally In Love (Dream Works /Gefien) 

O 3 DOORS DOWN Away From The Sun (Republic /Universal) 

3 DOORS DOWN Here Without You (Republic /Umversall 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

12 MATCHBOX TWENTY Bright Lights (Atlantic) 

O SANTANA fIALEX BAND Why Don't You & I (Arista /RMGI 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

15 NO DOUBT Ifs My Lile (lnterscope) 

SARAH MCLACHLAN Stupid (Ansta/RMG) 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

CALLING Our Lives (RCA /RMG) 

19 JET Are You Gonna Be My Girl (Atlantic) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

GAVIN DEGRAW I Don't Want To Be /J /RMGI 

® 311 Love Song (Maverick/Volcano/Zombal 

® DIDO Don't Leave Home (Arista /RMG) 

UNCLE KRACKER Rescue (lava) 

FINGER ELEVEN One Thing (Windup) 

JASON MRAZ Curbside Prophet (Atlantic) 

TRAIN Ordinary (Columbia) 

NICKELBACK Feehn' Way Too Damn Good (Roadrunner /IOJMG) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscopel 

BLINK 182 I Miss You (Geffen) 

® MARIA MENA You're The Only One (Columbia) 

® RICHARD MARX When You're Gone /Manhattan /EMC) 

33 JESSICA SIMPSON With You (Columbia) 

34 CORRS Summer Sunshine (Atlantic) 

® MARTINA MCBRIDE This One's For The Girls (RCA) 

® OUTKAST The Way You Move (Lai-ace/Zomba) 

SEAL Love's Divine (Warner Bros.) 

AVION Seven Days Without You (Independent) 

39 HILARY DUFF Come Clean (Buena Vrsta/HoPywood) 

MELISSA ETHERIDGE This Moment (lsland/ID1MG) 

97 Hot AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 6/6-6/12 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Ouarter Hour Persons times 

number of plays (times 100) Each dayparl on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (O 2004. The Arbdron Company). C2004. R &R. Inc 

Most Added 
www.nridds.coin 

POWEREDGI 

MEDIABASE 

ARTIST TITLE LABELS) ADDS 

TRAIN ()rimy (Columba) 16 

THIRD DAY I Believe IfssentialP(Gi 11 

311 love Song (MavencklVolcanoilombal 8 

FINGER ELEVEN One Thing /Windups 8 

DIANA ANAID Last Thing (Frye Crowns Music 8 

SCISSOR SISTERS Take Your Mama 'Universali 7 

SWITCHFOOT Meant To Live ,Red Ink 'Columbia) 6 

NICKELBACK Feelin' Way Too Darm Good (RoadrunnefIQJMG) 6 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST - -. í . =Fr. INCREASE 

LOS LONELY BOYS Heaven iOrlpa) +466 

COUNTING CROWS Accidentally In Love (DreamWorks/Getlenl +340 

MAROON 5 This Love (Octone/J /RMG) .293 

HOOBASTANK The Reason Ilsland/IDJMG) 7110 

TRAIN Ordinary (Cambial +256 

3 DOORS DOWN Away From The Sun (Repubi*c lnlversaY +I44 
SHERYL CROW light In Your Eyes (A &M/Interscopei +200 

SWITCHFOOT Meant To Live 'Red Ink/Columba) +17B 

311 Love Song rMavenck/yakanaZornba +150 

GAVIN DEGRAW I Don't Want To Be (J/RMG) ,147 

New &Active 
KIMBERLEY LOCKE 8th World Wonder (Cmb/Repnsel 

Total Plays: 263. Total Stations: 15. Adds: 2 

BRITNEY SPEARS Everytime /Jiveilontbal 
Total Plays: 248. Total Stations: 17, Adds: 5 

MERCYME Here With Me (/NO /Curb) 

Total Plays: 245, Total Stations: 13. Adds: 1 

SCISSOR SISTERS Take Your Mama (Universal) 

Total Plays: 232. Total Stations: 26, Adds: 7 

JENNIFER MARKS Live (Bardis) 

Total Plays: 172, Total Stations: 20, Adds: 1 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

Total Rays 167, Total Stations. 14, Adds: 3 

EDWIN MCCAIN fIMAIA SHARP Say Anything (DRi 

Total Plays: 114, Total Stations: 13, Adds: 2 

RYAN CABRERA On The Way Down (f V..L.A. 4tlarrci 
Total Plays: 101, Total Stations: 13, Adds: 2 

RICKY FANTE' It Ain't Easy (Vrgn) 

Total Plays: 88, Total Stations: 10, Adds: 1 

STING Stolen Car (Take Me Dancing) (A &M/lnterscope) 

Total Plays: 84, Total Stations: 12, Adds: 3 

1?« G 
O- 

PROGRAMMERS 
ARE LISTENING 
Turn us on at www.radioandrecords.com 

For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playlists, 
Please Contact Greg Maffei at 310-788-1656 or gmaffei @radioandrecords.com 

V 

PLAYLIST 
Easy Click -& -Play 
Internet radio stations 

New music by format 

All music in power rotation 

Radio "Guest EJs" join 
R &R editors on the air 

The best and newest 
bits from top market 
stations by format 
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THE ARTIST DEVELOPMENT STORY CONTINUES... 

GAVIN DeGRAW 
THE NEW SINGLE, "I DON'T WANT T BE " 

...THE THEME SONG FOR THE ND HIT SERIES, ONE TREE HILL 

OVER 250,000 ALBUMS SCANN 
Adult Top 40 Monitor crosses into the Top 20* This Week! Up 55 spins... 

Hot AC Mediabase /R &R: ® - © ( +147) #10 Greatest Gainer! 

A MOST ADDED RECORD THE LAST TWO WEEKS! 
5 More closeout Adds at Hot AC this week! 

WMWX/ Philadelphia WAEZ/ Johnson City 

KBBY /OxnardVentura KNEV/ Reno 

WUJM/ Biloxi 

NEARLY 20 NEW STATIONS ADDED IN THE LAST 4 WEEKS... 

OVER 60 TOTAL STATIONS ON AT HOT AC!!! 

GREAT STORIES AT THE FOLLOWING SUPPORTERS: 

WTMX /Chicago #9 Most played!!! 39x last week after 530 cume spins!!! 

KLLC /San Francisco Top 5 phones! #15 Most Played 

1104 /Washington. O.C. #9 most played this week! 

WK1N /New Orleans - #10 Most played! 

WVRV /St. Louis Top 5! 46x this week! 

KQMB /Salt Lake - #2 Callout!!! #7 most played! 45x this week! 

W1PL /Indianapolis - Top 10 callout! #6 most played! 

KALI /Fresno - Top 5 phones! #12 rank this week! 

KRSK /Portland - #8 Most played! 

KOSO /Modesto - #1 phones! Power Rotation! 

WPTE /Norfolk - Top 5 Callout! #8 Most played! 

KVUU /Colorado Springs - #11 Most played this week! 

KCOA /Spokane - #8 Most played this week! 

KFBl/Wichita - #9 Most played this week! 

WON/Greensboro - #6 Callout ... #6 Most ?pled! 

WXMA /Louisville - #1 Callout Females 25x11! Moves to "B" rotation! 

WAFY /Reading - #2 Most Played! 

and many, many more... 

EADLINE TOUR ALL SUMMER 
VIDEO Moves into a Medium Rotation at MI ! 

vvww.gavindegraw.cot 

PRODUCED, RECORDED AND MIXED BY MARK ENDERT 
MANAGEMENT DEBBIE WILSON FOP WILSON MANAGEMENT, INC 
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58 
CAROL ARCHER ,SMOOTH JAZZ 
archer@radioandrecords. corn 

The Ghost Of 
Conventions Past 
Format family resurrects some favorite memories 

vervnne in this business has classic convention 
tales. but I couldn't very well ask everyone, so I turned 
to a representative sample 

Personally, I've got a million mem- 

ories. but aside from the life- altering 
opportunity to hear Bill Clinton'. key- 

note address in 2001 and the thrill of 
meeting him afterward one of my fa- 

vorites is from last year. when KJ('D/ 
Denver PD Mike Fischer threw a co- 

conut cream pie in the face of his boon 

friend since high school, KTWV (The 

Wave) /Los Angeles VP /Program- 
ming Paul Goldstein. 

Now, here are moments that a few 

others re, 

Neal Sapper 

Founder, New world 'N' 
Jazz 

Many, many years ago I was 

hanging out with Deborah Lewow, 
Rebecca Risman, Bill Clodfelter and 

Steve Huntington in my room at the 

Century Plaza. We were getting into 
the elevator to go to lunch when I 

realized that I'd left my sunglasses 

behind. so I told them 1'd go back to 

my room and meet them in the lob- 
by. 

I picked up the shades and ran back 

to the elevator. The elevator doors 
opened. and they were all still stand- 

ing there God knows how many 

minutes had gone by -- because they 

were so stoned. they'd forgotten to 

push the button [see the incriminating 
photo elsewhere on this page[. 

Sams NA 
tir. NT/Promotion. Venue 

Music Group 
At our family dinner last year. how 

cool was it when Michelle Culbertson 

sang an operatic aria for us'' The room 

went silent. She blew us all away and 

made the hair on everyone's arms 

stand up. 

instead. 

NM Milo 
PD, WNWV /Cleveland 
Seeing Bill Clinton. I saw why he 

was president. Everyone gets a chance 

to do as much good as they can with 

as much room as they have to do it. 

and I wish he was still there -- but 

that's another column. 

Frank Cody 

President. Rendezvous 
Entertainment 

It's been an opportunity to share 

time with people with whom I may- 

be had unresolved issues and we had 

agreed to disagree until we could ac- 

tually meet face to face at a conven- 
tion for deep discussions. Once there. 

we often found out that we. in fact. 

had similar goals and ideas for ways 

to achieve them. One perfect example 

is Inow- Rendezvous partner] Hyman 
Katz, whom I knew only through 
phone conversations. He always said. 

"Love your guts." which made me 

feel slightly uncomfortable. but when 

I met him. I understood completely. 

and look what that led to. 

CNN km 
Founder, All That Jazz 

My favorite was The Blues Brothers 

performance in 1979. What a great 

night! Seeing Belushi and Aykroyd per- 

form "Soul Man" was awesome. Also. 

I was sen proud to introduce Basra to 

evenonc at a convention in 1988. 

limb Lwow 

Independent 
The flashes that all begin to run 'into 

one long, happy slide show in my 

mind include Bill Clinton's keynote: 

"The elevator doors opened, and they were all 

still standing there - God knows how many 

minutes had gone by - because they were so 

stoned, they'd forgotten to push the button." 
Neal Sapper 

Duke Dubois, Erica I.inderholm, 
Mark Wexler and I representin' for the 

NAC Label of the Year, (iRP Records; 

The Eagles reunion show; the very 

first R &R Convention in Atlanta - 
was it 1975? - at Dunfey's Royal 
Coach Hotel: the ubercool poolside 
party with Lee Ritenour's groovin' 
guitar: Honey James. Euge Groove. 
Brian Culbertson. Jeff Golub and 

many more Si artists hanging in the 

Wß suite: Carl Anderson and Bob 

Kaake standing in front of the speak- 

ers to make sure they heard it all: all 

of the Smooth Jazz family dinners: 
and the late -night Pass the Pigs hangs. 

when we all let our hair down and the 

real friendships were forged. I could 
go on. but after over 30 years of con - 

vention.. how can I po: ihly choose? 

Claudia Navarro 

MD, Broadcast 
Architecture 

Ros Joseph's birthday cake last year. 

Jasen Gem 

All 'l'hat Jazz 

Undoubtedly. the highlight of any 

convention past was Bill Clinton's 
appearance a few years ago and Stevie 

Nicks' performance. which followed 
immediately afterward. 

Lin lam 
Independent 

Besides the many times I have 

been mistaken for Claudia Navarro, 
one of my favorite memories was be- 

ing whisked out of the Century Plaza 

in one of the hotel town cars with An- 

drea Paulini, Kelly Cole and Patricia 

James. Andrea gave us a tour of the 

gorgeous Windham Hill office in Bev- 

erly Hills. 

We reminisced over all the CDs that, 

of course, Kelly and Patricia could dis- 

cern like sommeliers navigating a 

wine -tasting room. It was a bit senti- 

mental. since I had worked at 

Windham Hill for 5 1/2 years. Stand- 

ing in that ('D closet surrounded by 

CDs by some of my favorite artists 
was a hit like stumbling into a good 

friend's lisingnwm. 
Then since we were in Beverly hills, 

we walked to a charming Italian cafe 

and had lunch. This is a business 

of relationships and a shared love 

of music bringing us together. I am so 

grateful for the friendships that 

have been strengthened by such "off 
campus" experiences. 

Rail June 18, 2004 

Convention Agenda Update 
Friday, June 25, 3-5pm: "Showdown at the Smooth,Jazz 

Corral" 
Exploring Smooth Jazz's pressing issues in 

intimate roundtable discussions are Clear 
Channel Regional VP/Programming and 
WNUA/Chicago OM Bob Kaake. KWJZ/Seattle 
PD Carol Handley. KIFM/San Diego PD Mike 

Vasquez. WOCD/New York OM John Mullen. 
KHJZ/Houston PD Maxine Todd. KJCD/ 
Denver PD Mike Fischer. KTWV/Los Angeles VP /Programming Paul 

Goldstein and Broadcast Architecture President Allen Kepler. From the 
record side. it's Rendezvous' Frank Cody. Columbia's John Vemile. 

Concord's Rebecca Risman. Verve's Bud Hamer and A440's Carl 

Griffin. Co- moderated by Carol Handley and Carl Griffin. 
Saturday, June 26, 1 -3pm: "it's Still the Revenue" 

Revenue expectations have never been higher. The best and the 

bnghtest in Smooth Jazz radio sales give us straight tak about the format. 

On the panel: Jefferson PiloVSan Diego VP /GM Darrel Goodin: Clear 

Channel Director/National Sales. Bay Area Marci Mills: Kl- JZ/Houston 

VP /GM Laura Moms: KOAI (The Oasis)/Dallas PD Kurt Johnson: and 

KTWV (The Wave)/Los Angeles Sr. Account Manager Art de la Parra. 

Moderated by Broadcast Architecture President Allen Kepler. 
Register now at www.radioandrecords.cor. 

`I Love You, Man' Moments 

y 

J 

I 

HIS FROM 'HELLO' Clear Channel Regional VP/Programming. Chicago 

Trade Zone 8 WNUA and WLIT Chicago OM Bob Kaake is seen here kissing WJZW/ 

Washington PD Cad Anderson when the latter worked as Asst. PO/MD at NUA 

q i 

vA P 

-- GOIOSIt -k" - -1 

PIE FACE KJCD Denver PO Mike Fischer creams his boyhood friend KTWV/ 

Los Angeles PD Paul Goldstein during a Smooth Jazz session. 

"T 

t ál f 1, 

1 r., `i 
, 

SO BUSTED! Just read these four - Sapper. Risman. Lewow and Clodtelter - their rights. 
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r-- SMOOTH JAZZ TOP30 POWERED 
59 ____RR 

NEDIABASE 
WEEKS ARTET TIT :E LABEL S 

1 0 DAVE KOZ ANI See Is You (Capitdl 
4 0 PAUL TAYLOR Steppe' Out (Peak) 

3 3 PAUL BROWN 2417 /GRPNMGI 

5 0 EUGE GROOVE Liti' Large (Naradal 

2 5 PETER WHITE TaNi' Bout Love (Columbia) 

6 0 MARC ANTOINE Mediterraneo (Rendezvous) 

9 Q RICHARD SMITH Sing A Song (A440) 

8 0 MICHAEL LINGTON Show Me (Rendezvous) 

7 0 DIANA KRALL Temptation /GRPNMGI 

10 0 HIL ST. SOUL For The Love Of You (Shanachiie) 

11 e JOYCE COOLING Expression (Narada) 

19 ® GEORGE BENSON Softly, As In A Morning Sunrise /GRPNMGI 

12 13 MINDI ABAIR Save The Last Dance /GRPNMGI 

14 14 

13 15 RICHARD ELLIOT Sly /GRPNMGI 

20 0 GERALD ALBRIGHT To The Max (GRP/VMG) 

17 NORAH JONES Sunrise (BkieNote/EMCI 

PAUL JACKSON, JR. Walke' (BlueNote/EMC) 

19 RICK BRAUN Daddy -0 (Warner Bros.) 

20 PRAFUL Let The Chips Fai (Rendezvous) 

21 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You 61 /RMG) 

BONEY JAMES Here She Comes (Warner Bros.) 

DAN SIEGEL In Your Eyes (Native Language) 

CHRIS BOTTI Back Into My Heart (Columbia) 

RAMSEY LEWIS TRIO The In Crowd (Naradal 

SEAL Love's Divine (Warner Bros.) 

27 ALKEMX Time To Lounge (Rendezvous) 

28 NESTOR TORRES Maybe Tonight (Heads Up) e GRADY NICHOLS Allright (Compendia) 

tD GLADYS KNIGHT tIEDESIO ALEJANDRO Feelin' Good (Vachon) (Pyramid) 

PLAYS 

848 

805 

765 

723 

716 

595 

584 

581 

564 

519 

508 

425 

419 
BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 406 

15 

21 

16 

17 

18 

24 

22 

23 

25 

26 

27 

28 

*au) 

390 

376 

365 

358 

349 

334 

322 

308 

245 

244 

236 

214 

134 

132 

130 

125 

TOTAL RIESS 
PLATS A NCE CC ARI 

TOTAL AnONy 

1001 

+7 103595 16 4010 

+10 94497 20 3910 

-45 104528 21 4010 

+23 82431 19 3810 

98 97166 22 3910 

+30 78083 17 3911 

+58 59572 27 3310 

+36 58973 10 3710 

+17 62381 12 3912 

+1 66560 22 3810 

+8 65166 14 3910 

+80 46102 3 3611 

-25 51929 17 3610 

-8 44089 15 3710 

-53 45950 28 3710 

+39 39604 5 3112 

27 33249 20 2810 

+35 33048 6 3112 

-22 39642 15 3410 

-30 45400 13 3010 

-38 30111 10 2310 

+243 32602 1 3415 

+28 25237 14 2514 

+16 21303 6 2111 

+17 23173 3 2212 

+29 15013 5 1912 

-12 32353 8 1410 

-2 13741 8 1411 

+9 8543 8 1211 

+36 8578 1 1110 

40 Smooth Jan reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 
6/6-6/12 Bullets appear on songs gaining plays or remaining fat from previous week H two songs are bed in total plays. the song with the larger increase in plays is placed first 
Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting station Songs 
unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each 
daypart on each station Is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (O 2004. The Arbdron Company) O 2004. R&R. Inc. 

New &Active 
PATTI LABELLE New Day (Del Souy/DJMG1 

Total Ptays:110, Total Stations: 9. Adds: 2 

THA' HOT CLUB I'm Goma Love You Just A Little More Baby rShanac/ / 

Total Plays: 104, Total Stations: 10, Adds: 0 

MARION MEADOWS Sweet Grapes (Heads Up) 

Tots Rays: 98. Total Stations: 10, Adds: 1 

NICK COLIONNE Its Been Too Long (3 Keys Music) 
Total Rays: 95, Total Stations: 11, Adds: 1 

WAYMAN TISDALE Ain't No Stoppai Us Now (Rendezvous) 
Tots Plays: 88. Total Stations: 14, Adds: 3 

JAMIE CULLUM These Are The Days (GRP(VMG) 

Tots Plays: 76, Total Stations: 7, Adds: 0 

PIECES OF A DREAM It's Go Time (Heads Up) 
Total Plays: 53, Total Stations: 5, Adds: 0 

TORCUATO MARIANO Paula (215) 
Total Plays: 50, Total Stations: 5, Adds: 1 

PAMELA WILLIAMS Destined To Be (Shanachrel 
Total Plays: 48, Total Stations: 6, Adds: 0 

LUTHER VANDROSS Think About You (J /RMGI 
Total Plays: 47. Total Stations: 4, Adds: 1 

9alqo 44taliol N tlelal pep 

On Time. Every Time. 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

75,000+ Song Library 

I All Formats & International Titles 

On -Time Delivery 

Featuring: IQ 
.. = - - e + GoitlDioa and HitDis4s 

HC6KS 
U N L I M I T E D 

The Works'', Premier Music Hook Service 

Most Added' 
wwwaradds.com 
ARTIST i,T.E .ABEL S 

KIM WATERS In Deep (Shanache) 

BONEY JAMES Here She Canes rWarner Bros.) 

DAN SIEGEL In You Eyes (Native language) 

WAYMAN TISDALE At No Stoppa' Us Now (ReadetvoaW 

DAVID LANZ The Good Life (Decca/Utavxrsag 

Most 
Increased Plays 
ARTIST " ',E .4FE, S 

ADOS 

18 

5 

4 

3 

3 

TOTAL 

PLAY 

NCRCAUE 

BONEY JAMES He She Comes (Wainer8zos.) 

GEORGE BENSON Softly, As In A Morning Surlse (GRPMIGI 

WAYMAN TISDALE Ain't No Stopple Us Now *Memos/ 
RICHARD SMITH Sag A Song (4446Y 

NICK COUONNE It's Been Too long 13 Keys MuTir/ 

GERALD ALBRIGHT To The Mas /GRPNMG) 

MICHAEL LINGTON Shaw Me (Rendezvous) 

G. KNIGHT OE. ALEJANDRO Feula' Good IVaabnl rPyra,Adl 

PAUL JACKSON. JR. Wake dike Note/EMC) 

PATTI LABELLE New Day Del SOt44Q1MG) 

Most 
Played Recurrents 

+243 

+N 
+75 

+51 

+45 

+31 

+36 

+31 

+35 

+32 

TOTAL 
ARTIST . :/t. , PLATS 

KIM WATERS The Ride (Shanachre/ 343 

STEVE COLE Everyday /Warm &os / 298 
PRAHL Sgh (Rendezvous) 274 

NICK COLIONNE Hgh Flea' (3 Keys Muse/ 214 

NAJEE Eye 2 Eye (NCoded) 251 

PAUL JACKSON, JR. Its A Shame (Blue Note/WC' 245 

MICHAEL MCDONALD Aa't No Mainfan High Enough (Motown, 234 

CHRIS BOTTI Indian Sumer (Columbia) 221 

RONNY JORDAN At last IN-Coded) 217 

CANDY DULFER Finsbury Park, Cafe 61 (Eagle Rock 211 

BASSX Venn' (lpud81 209 

JAllMASTERS Puerto Barns (hype N'Rerrhm, 205 

URBAN KNIGHTS Got To Gm It Up /Nelke) 194 

KENNY G. Malibu Dreams (Aorta) 179 

MINDI ABAIR Flirt (GRP/YMG) 175 

Detailed station playlists for all RSA 
reporters are available on the web at 

www.radioandrecords.com. 

Email: hooks @hooks.com 
www.hooks.com 

FAX.- (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770) 452 -HOOK (4665) 

www.americanradiohistory.com

www.americanradiohistory.com


so R SMOOTH JAZZ TOP30 INDICATOR 
Jun. 18, 2004 

LAST 1$ 
WEEK UM 

1 

2 

4 

5 

3 

8 

6 

7 

11 

20 

9 

12 

16 

10 

14 

15 

18 

13 

27 

traaa> 

23 

21 

28 

22 

25 

24 

19 

29 

14 

15 

16 

17 

18 

25 

27 

28 

29 

30 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS PLAYS 

'0' AL 
AUOENCE 

V 

MEEKS ON 
CMART 

TOTAL STATION& 
ADOS 

EUGE GROOVE Livin' Large (Narada) 185 4 947 19 1210 

PETER WHITE Talkin' Bout Love (Columbia) 163 12 672 22 1010 

JOYCE COOLING Expression (Narada) 159 1 816 14 1210 

PAUL BROWN 2417 (GRP/VMG) 156 2 849 21 11p 

GERALD ALBRIGHT To The Max /GRP /VMG/ 150 15 593 5 11p 

MARC ANTOINE Mediterraneo (Rendezvous) 147 +5 934 17 1010 

DAVE 1(02 AN I See Is You (Capitol) 147 +1 612 16 910 

MICHAEL LINGTON Show Me (Rendezvous) 146 + 1 675 8 1010 

CHRIS BOTTI Back Into My Heart (Columbia) 144 +29 859 7 1310 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 131 +46 787 2 1212 

BRIAN CULBERTSON IINORMAN BROWN Come On Up (Warner Bros.) 128 +2 779 15 1011 

DIANA KRALL Temptation (GRP,VMGI 116 +4 900 12 1111 

LARRY CARLTON Night Sweats (Bluebird) 112 +5 546 3 1211 

PAUL TAYLOR Steppnn' Out (Peak) 110 16 598 20 810 

NESTOR TORRES Maybe Tonight (Heads Up) 107 -4 690 10 910 

HIL ST. SOUL For The Love Of You (Shanachie) 104 -4 747 22 810 

PRAFUL Let The Chips Fall (Rendezvous) 101 3 848 13 1110 

GRADY NICHOLS Allright (Compendia) 100 11 568 1 810 

DAN SIEGEL In Your Eyes (Native Language) 93 +14 740 16 810 

PLEASURE PRINCIPLE Going Home (G- Force) 87 +49 208 1 510 

RICK BRAUN Daddy ,0 (Warner Bros.) 87 +6 259 15 911 

MARION MEADOWS Sweet Grapes (Heads Up) 85 +1 283 5 810 

CHUCK LOEB Bring It (Shanachie) 84 +11 389 2 811 

ERIC DARIUS Night On The Town (HgherOctave /Narada) 79 +1 574 9 1110 

BRAXTON BROTHERS When You Touch Me (Peak) 79 -5 337 9 710 

EVERETTE HARP Can You Hear Me (4440) 78 +12 197 1 711 

PETE BELASCO Deeper (Compendia) 78 -2 128 12 810 

KEIKO MATSUI Reflections (Narada) 77 -3 416 6 910 

BOB BALDWIN I Wanna Be Where You Are (4440) 76 14 620 9 910 

RAMSEY LEWIS TRIO The In Crowd (Narada) 74 -1 497 2 1010 

15 Smooth Jazz reporters Songs ranked by total plays for the airplay week of Sunday 6/6 - Saturday 6/12. 
C 2004 Radio & Records 

Most Added' 
www rrindicator. corn 
ARTIST .. ADOS 

FOURPLAY Play Around It RCA Victor) 7 

KIM WATERS In Deep'Shanach)el 5 

BONEY JAMES Here She Comes (Warner Bros.) 4 

GEORGE BENSON Softly, As In A Morning Surrue (GRP/ViMGI 2 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peek/Cancad' 2 

SPYRO GYRA Sumner Fling (Heads Up) 2 

JAMES VARGAS Sittig Pretty (Twin 'N' Rhythm) 2 

DAVID LANZ The Good Lite'DeccalUiwversall 2 

Most 
Increased Plays 

TOTAL 
PLAY 

MST TITLE I. AFF. INCREASE 

PLEASURE PRINCIPLE Going Home (Glace) +49 

GEORGE BENSON Softly, As In A Morning Sunse (GRP/VMG) +45 

BONEY JAMES Here She Comes 'Warner Bros.) +44 

WAYMAN TISDALE Am 't No Stoppin' Us Now /Rendezvous) +42 

DAVID BENOIT I ROSS FREEMAN Palmetto Park (PeakConcadl +30 

CHRIS BOTTI Back Into My Heart (Columbia) +29 

KIM WATERS In DeepiShanaclreI +25 

FOURPLAY Play Around It (RCA Vita) +24 

SERGIO CAPUTO Serenata Rola Idiosyncrasy) +23 

Most 
Played Recurrents 
ARTIST TITLE LASEL151 

TOTAL 
PLAYS 

RICHARD SMITH Sing A Song 44440' 78 

RICHARD ELLIOT Sly (GRPNMG) 78 

ERIC MARIENTHAL Sweet Talk (Peak) 52 

NAJEE Eye 2 Eye IN-Coded) 50 

KIM WATERS The Ride (Shanache) 44 

STEVE COLE Everyday (Warner Bros.) 42 

BASS X Vona (1pud 81 40 

NICK COLIONNE High Awn' (3 Keys Muse) 35 

WILL DOWNING A Million Ways (GRP/VM6) 34 

RONNY JORDAN At Last III-Coded) 24 

LARRY GITTENS ANO MEDIA Let Me Love You (Huron Fe& 21 

KIRK WHALUM Do You Feel Me (Warner Bros.) 18 

DAVID BENOIT Watermelon Man (GRP /VMG) 11 
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M rr fwn.. N I 

matrrr S' Mr r 
La Is 

If aM.MM' 
I4 WALD 
I1Iees1VaM1w MO 1 sr as 
I. NO =OM 
u WA born 

101 .11 M ten 1.9991 

a..r`.Il.1141u 

M ..M. 

Dave .IIf 
manor f 

M7wOIlr. . 
rMiwM 
in 

MOM M1CI* 

ebnrrr r 
emu Illona 

I.MnIR 
RIM asna 

e. 
oaM.Rie 
WIDOW 

) IMInfMh. 
] 

11997 NSW 19 .1.191112A 

w rw 
..41411RW I 

M W I.S. 
I IS rna 

101010I..I.5 

/Mi.. Iry row rr 

MIMI Ir9 M 
MI Ms lama 
a. w Yaw 

nM 
9 ... *MC 

! 
MIA 1,1, I=tlw1tD 1.DIVSIB 

FCC." r. .I 
W SUM 
MIN 
MC .. . 

> orM IAV 

MIllala Maple. it 
ell. ~inq 

MI IN= n 
IM b..r 
lb ban 

nb....wa er 
IS 

MM1DaMt S UMS 

%r ay 

b! 
oM MMl 
bort ris 
M AMw51 

1. At ANSI. 
NYISAMNONMSrt} 
IO'tAV 
INC ll.l 
Ws 

ú :MMM foUM}:v..Inl.ro. 

wMIRi. 
Max . o .lsn. t.oMr..w.. 

uaer 

r rMM. SAa 

N I POMMY 
= 

Ml 

M PO wrr M. rr 
n 

MW 

.íale.4...M. 
OMI MMt 

rie==". bM r.ltWlb. 
M b.MM'N M011. r 
wM rlMMSIMM...Da r aIM 
II oasis.wl 

w 
le 

u 
MAP r Soar 

uel 

-. a 
MANI 
r . 

M>VwW .r. '... ! 
w 5.4+111,4 

:.`MOI 
- 
.. 

Old Nol Report. veyrM Frozen (2i 

W Vrl .wyAL 

The R&R Aaaual Subscription Package Delivers The Most For Your Money 

e-mail R&R al: 

ZU1 icOg g 3E4 gio Tg 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo@radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INLTttsrRr's N[wsM8 
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,ROCK 

Bridging The G 
Three former Creed members build a new band 

reed has disbanded. Now we have a new band. 
Alter Bridge, about to come out." That was what Creed 
founder and guitarist !Hark Tremonti told me on the eye 
of the official announcement of the hand's breakup. 

In their eight years together ('reed 
achieved many milestones: numer- 
ous hit singles', multiplatinum al- 
bums; more than 20 awards, includ- 
ing Grammys. VHI awards and 
American Music awards; appearing 
on the covers of magazines like Roll- 
ing Stone. Guitar World. Spin, Guitar 
One and Modern Drummer; and, of 
course, massive tours in front of mil- 
lions of people. 

Incredibly, all of this was accom- 
plished with a mere three albums. 

Getting Started 
Now Tremonti, drummer Scott 

Phillips and original ('reed bassist 
Brian Marshall have joined forces with 
former Mayfield Four singer Myles 
Kennedy, who is the lead vocalist and 
second guitarist in the new band. 

Tremonti explains how Kennedy 
came into the fold: "Myles toured 
with us for about two months years 
and years ago. I remember that many 
people loved his voice, and I loved his 
voice. When it started to look like 
('reed was coming to an end, I start- 
ed thinking about who I knew and 
who I could call, because. obviously. 
I'm not a good enough singer. and I 

need somebody to sing. 
"I listened to some of Myles' CDs 

again, and they were great. My man- 
agement contacted him. We tried out 
some other people, but Myles was 

head and shoulders above everybody 
else. Ile was the guy." 

The transition was easy. with no 
long process of auditioning potential 
singers or weeding through piles of 
music. "It was much easier than 
thought it would be," Tremonti says. 

At first. it was such a critical decision 

Alter Bridge 

that I was a little nervous about it. But 
Myles is just incredible. Even idea I 

had, I'd sit with him, and when he 

sang. the song came alive and sound- 

ed exactly how I envisioned it." 
The new band formed on Jan. 2. 

"That's when Myles first flew down," 
says Tremonti. "Me. Brian and Scott 
have worked together for years, so it 
was easy for Myles to come in and 
play, because the three of us were so 

tight. A week later Myles was comfort- 
able with us, and we love him as a 

singer and a person. He's a great guy. 

and he's a perfect fit." 
Tremonti agrees that being in a 

band requires many levels of compat- 
ibility. "It's probably half talent and 

half personality that really matter." he 

says. if you're going to be spending 
years together and essentially firming 
a business relationship along with a 

friendship. it has to work." 

Uncharted Territory 
The band's name comes from a lo- 

cation near Tremonti's childhood 

"This band has no egos, no politics; it's just 

playing music, and this time we're going to 

make sure that happens." 

home. "There's a road in Detroit called 
Alter Road. which was the border be- 

tween Detroit and the suburbs." he 

explains. "Parents wouldn't let their 
children cross the Alter Bridge, be- 
cause it was a very dangerous place 
for them, with their sheltered young 
lives. 

"For us, it was that border into the 
unknown. that forbidden place, as we 
were breaking up Creed, which was 
our comfortable and cozy safe haven. 
But it wasn't a happy place for us any- 
more. We had to go somewhere else. 
I he name Alter Bridge represents 

where we're going. into the un- 
know 

Many times forming a new hand 
can also mean finding a new label. hut 

the guys in Alter Bridge felt that 
11 ind -up was home. "Wind -up is like 
family to us," says Tremonti. "I don't 
know how many bands get to speak 
with the owners and presidents of 
their labels on a daily and friendly 
basis. There was no reason for us to 

try to go anywhere else. Plus, as 

Creed, we still have a lot of records on 
our deal, so it makes perfect sense to 

stay." 
And Wind -up was a willing part- 

ner. "Ever since they came down and 
heard the music we've been working 
on. they've been just as excited or even 
more excited about this than they 
were with Creed." Tremonti says. "At 
first. when a large act breaks up. I'm 
sure the label is a little nervous. But 
once Wind -up heard the new music. 
they lit up. It's been great." 

Tremonti is a happy workaholic, 
and Alter Bridge provides him the 
perfect outlet for his energy. He ex- 
plains some of the differences between 
making an album as Alter Bridge and 
making one as ('reed: "I like to work 
nonstop until I get something done. In 
('reed, it got to the point where it was 

hard to get everybody together to get 

things done. Things took a little more 
time. and they got a little more politi- 
cal. 

"With this band. I can get together 
with Myles every day, 24 hours a day. 

until its done. Then I get together 
with the guys and piece songs togeth- 
er. and everybody knows that we 
have to get this done now. It's a much 
quicker process. Fm always writing 
songs. and I always have ideas. We've 
pieced about 30 of them together since 

the beginning of the year. That's a lot 
more than Creed could do." 

June 18, 2004 RaR 61 

Rate -A- Record, Rate -A -Wine 
Make sure you have some palate -cleansing sorbet after 
lunch on Friday, June 25, in preparation for this year's "Rate - 
a- Record, Rate -a -Wine" session. The panel will be from 3- 
5pm at the Beverly Hilton Ho- 
tel. Then, just one hour later, 
well present the winners of the 
R&R Industry Achievement 
Awards, from 6 -8pm. It'll be a 
fast -paced show, so you won't 
lose your buzz before you go 
to dinner. 

Don't forget that on Thursday. 
June 24. the Jacobs Media Rock Summit starts at 11 am for everyone. 
Register for R&R Convention 2004 now at www.radwandrecords corn 

Open Your Eyes 
The first Alter Bridge single is 

called "Open Your Eyes." and it will 
go for adds on June 29. The album is 

titled One Day Remains, and it will hit 
the street on Aug. 10. The single's mas- 
sive hook. wicked riffs and real -life 
lyrics are sure to become a staple at 

Active Rock and Rock. Tremonti 
sounds genuinely excited as he ex- 
plains the songwriting process. 

"I wrote the melodies and the mu- 
sic and some of the lyrics," he says. 
"Then Myles and I got together and 
finished the lyrics. That's been good 
about working with Myles. I already 
had the lyrics for a lot of the songs. 
then Myles and I pieced together more 
songs and lyrics. It's always great to 
have somebody there with you when 
you write a line to ask what they think 
and bounce ideas off of" 

Tremonti has experienced instant 
success and sold more than 28 million 
albums in eight years. but as he start, 
over, his expectations have changed. 
"When Scott Phillips and I realized 
that ('reed was coming to an end. we 

said we had to make a pact that when 

we go forward. its got to be for the 
fun of it," he says. 

"We've accomplished what we 
wanted to accomplish. We've donc 
well enough financially to start fami- 
lies and buy houses. Now it's time to 
live life and do music for tun. If our 
careers ever get in the way of us hav- 
ing a good time, ttarts when we 
should call it quits. This hand has no 
egos, no politics; its just playing mu- 
sic. and this time were going to make 
sure that happens." 

('reed are among the top 50 most 
played artists of 2004 so far at Active 
Rock and among the top 30 most 
played artists at Rock. with similar 
success at other formats. And that's 
without a current record. The hand 
does have its detractors, though, but 
Tremonti's reaction is philosophical. 
"Anybody who gets a high level of 
success will hays to deal with some of 
that," he says. 

"The larger we got, the more artsy 
people became critics. or everyday 
kids who don't like to listen to the ra- 

dio and who are passionate about 
bands that are not in the mainstream 
at all. After the first 20 articles that 
someone tells you to read because 
they're horrible, you get numb to it. 

stopped reading them. I know most of 
it is garbage." 

A New Beginning 
Critics aside. the masses proved 

faithful. They still want to listen to 
Creed's music. "All the while in 
('reed, all we did was work our hard- 
est to make the best songs we possi- 
bly could," Tremonti says. "If some 
people didn't dig it, that was fine; it 
was their agenda. As long as we're still 
connecting with people, that's fine." 

When we spoke, Tremonti was fin- 
ishing his parts on the record. and 
Kennedy was set to add vocals to 12 

songs. Tremonti says the lyrics are de- 

rived from reality and his past. "That's 
the only way I could do it," he says. 

"I've never been very poetic and ab- 
stract. I'm more of a realist, and I don't 
know how to he any other way. In 
(.'reed, Scott was the same way. He'd 
draw from his personal experiences. 

"All the while in 

Creed, all we did 

was work our 

hardest to make the 

best songs we 

possibly could. If 

some people didn't 

dig it, that was 

fine; it was their 

agenda." 

"I'll even tap into moments when I 

was in high school. Some of the most 
traumatic moments in my life have 
been as the new kid. I always seemed 

to be the new kid. I moved around 
from town to town about liar times. 
There are some songs about how your 
past lives with you in your adult life. 
Some of the things that happen when 
you're a kid stay with you. Your inse- 
curities hack in the day cam into your 
adult life." 

The reality for Alter Bridge is a 

bright future full of unabashed, un- 
apologetic rock that will please pro- 
grammers and listeners alike. 

www.americanradiohistory.com
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e Jun. 18, 2004 
ARTIST TITLE LABEL(S) 

TOTAL 
PLArS PLATS 

TOTAL 
AUDIENCE 

1031 

WEEKS ON TOTAL STATIONS. 

CHART ADDS 

JET Cold Hard Bitch (Atlantic) 784 +134 42692 19 3013 

VELVET REVOLVER Slither (RCA/RMG) 625 +110 27748 9 2613 

VAN HALEN Its About Time (Warner Bros.) 493 +102 25028 3 2513 

SHINEDOWN 45 (Atlantic) 483 +40 21091 26 2312 

HOOBASTANK The Reason (island /IDJMG)' 466 +64 19798 18 1912 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IQIMG) 465 +92 18666 7 2513 

GODSMACK Running Blind (Republic /Universal) 420 +46 13442 15 2212 

LINKIN PARK Lying From You (Warner Bros.) 358 .16 16334 17 1712 

NICKELBACK Figured You Out /Roadrunner /IDJMGI 327 +24 20924 31 2312 

SEETHER fIAMY LEE Broken (Windup) 291 +46 11316 7 1611 

THORNLEY So Far So Good Roadrunner/0M) 287 +22 10303 10 2212 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 259 0 11445 10 1911 

THREE DAYS GRACE Just Like You (Jive/Zomba) 237 +40 9229 8 1913 

AUDIOSLAVE I Am The Highway (/nterscope /Epic) 235 +26 11319 37 2313 

AEROSMITH Baby, Please Don't Go 7Co/umbral 221 27 9389 15 1912 

TESLA Caught In A Dream /Sanctuary/SRGI 217 +24 6237 21 1612 

AUDIOSLAVE What You Are /lnterscope /Epic/ 201 -6 5133 14 1711 

CROSSFADE Cold (Columbia) 197 +47 8699 6 1414 

DROWNING POOL Step Up (Windup) 171 0 6245 14 1111 

SLIPKNOT Duality /Roadrunner /IDJMGI 158 +21 4091 6 1111 

RUSH Summertime Blues (Anthem/At /antic) 155 +58 9818 2 1211 

PUDDLE OF MUDD Heel Over Head (Geffen) 147 -7 5480 18 1512 

BREAKING BENJAMIN So Cold (Hollywood) 137 +32 3233 2 1011 

EARSHOT Wait (Warner Bros.) 132 +16 2656 4 1311 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 130 +20 6837 7 1211 

SHINEDOWN Simple Man (Atlantic) 128 +55 4701 1 1013 

INCUBUS Talk Shows On Mute (Epic) 128 +26 3832 4 1113 

KID ROCK I Am (TLW Dog /Atlantic) 112 +45 4239 1 1215 

OFFSPRING (Can't Get My) Head Around You (Columbia) 105 -6 4122 10 811 

SOIL Redefine 41 /RMG) 102 -37 4292 8 910 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 6/6 -6/12 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 

increase in plays is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 

reported to R8R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each 

daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 

Arbitron Company). O 2004. R&R. Inc 

New &Active 
DARKNESS Growing On Me (Must...Destroy /ANanticl 

Total Plays: 96, Total Stations: 8, Adds: 0 

PUDDLE OF MUDD Spin You Around (Geffen) 

Total Plays: 72, Total Stations 10. Adds 3 

MONSTER MAGNET Unbroken (Hotel Baby) ISPV USAI 

Total Plays: 68, Total Stations: 6, Adds O 

LINKIN PARK Breaking The Habit (Warne Bros.) 

Total Plays: 58, Total Stations: 8. Adds 2 

FLAW Recognize (Republic /Universal) 

Total Plays: 53, Total Stations: 6. Adds: 0 

Reporters 
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WINVOIWWIWI, OW M irr azur 
tWA 

8811MCrErrEl. OH 

11111CMCarliis Christi TX' MRAar .ar Y..... 

KLAGIEI Paw. TX. 

Yea 

BURDEN BROTHERS Beautiful Night (Kirland /Trauma/ 

Total Plays: 45, Total Stations: 4, Adds: 0 

BEASTIE BOYS Ch Check It Out (Capitol) 

Total Plays: 42, Total Stations: 5, Adds: 0 

SKILLET Savior (Laval 

Total Plays: 41, Total Stations: 5, Adds: 1 

SALIVA Survival Of The Sickest /ls/and/IDJMG) 

Total Plays: 40, Total Stations: 15. Adds: 15 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

Total Plays: 30, Total Stations: 6, Adds: 2 

Sangs rooked by total plays 

NC r .wr wir e 

tAlgZTrCfowNlb, SC' 

WRpkMMsaEOSS. M a rea, 
1/1 r. 

NAM 

at WI. 

MIDIWMOrAsbwo, Nt 

WIOMA/MsrlMl. VA' 
10arr.1 w1040r 

44.0 lino 

07101ora, TX 

WARM Springs. CA 

a 

R w! irr. 
WWCTRssfb. l 
'a wwrA ., 
WMMIIPkMsls4kb PA wirr ww10rr. 

ImgRkaWs. AZ' 
R 
!WANE, Aa 

WIBRwsaM. IAI Irar wf107ar 1w 
IV NJW/WWWww. N 10r11r ir a isw 

+1I WS SW 
ta WIG 

IMIOgAlassasa, tM 
Mt AMMO wwa 

.uea 
Nr 
>a1ww 

11/01113141seblatd. lrrrr wa10r 
a 

11,x10 an 
Mor. 
RL. 

qOMßsaasessY, CA' 
!rr wr 
.112Mall Lais CNN. UT' arao 10w, wrMinNr 

POWERED 
1IEDI,IBASE 

Most Added' 
www.rradds.com 

ART;ST ' .. . . _. 

SALIVA Survival Of The Sickest dslated'IDJMG) 

KID ROCK I Am /lop Dog -Atlantic) 

CROSSFADE Cold (Columbrai 

Most 
Increased Plays 

100$ 

15 

5 

4 

TOTAL 

PLAY 

ARTIST - 

INCREASE 

JET Cold Hard Bitch (Atlantic/ +134 

VELVET REVOLVER Slither IRCA,RMG) +110 

VAN HALEN Its About Time (Warnei &os.) +102 

NICKELBACK Feekn Way Too Dann Good /Roadrunner7DJMG) +92 

HOOBASTANK The Reason ilsland/IDJMGI .64 

RUSH Summertime Blues (Anthem/Adanticl +58 

SHINEDOWN Simple Man (Atlantic) .55 

LINKIN PARK Numb Warner Bros.) +53 

CROSSFADE Cold 'Columbia' .47 

Most 
Played Recurrents 

TOTAL 

ARTIST ".E :ABEL. PLATS 

JET Are You Goma Be My GO (Atlantic) 253 

LINKIN PARK Numb (Warner Bros.) 250 

THREE DAYS GRACE II Ratel Everything About You (Jive Zomba, 229 

TRAPT Headstrong (Warner Bros .) 198 

WHITE STRIPES Seven Natron Amr /Thrd Man -V1/ 178 

AUDIOSLAVE Show Me How To Live (Interscape/Fpfc) 171 

A PERFECT CIRCLE The Outsider (V,gn/ 171 

AUDIOSLAVE Like A Stone dnterscuoe/Epa) 144 

STAIND So Far Away (Flip/Atlantic) 144 

GODSMACK Re Alga /Repubk /Urrvers0 140 

Detailed station playlists for all R&R 11 

reporters are available on the web at 

www.radioandrecords.com. 
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'Monitored Reporters 

42 Total Reporters 

30 Total Monitored 

12 Total Indicator 

Did Not Report, Playlist Frozen (1): 
KWHL/Anchorage, AK 
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ACTIVE ROCK TOP 50 
June 18, 2004 

uëT s 
aEei Vitt Mkt i" - _;R- ; 

o VELVET REVOLVER Slither (RCA/RMGI 

2 JET Cold Hard Bitch (Atlantic) 

3 l INKIN PARK Lying From You (Warner Bros.) 

o GODSMACK Running Bind (RewsdlrJUrnvcrsa// 

O CROSSFADE Cold (Columbia) 

o SLIPKNOT Duality (RnadrunneeDJMG/ 

Q DROWNING POOL Step Up (Wrd-cp) 

O THREE DAYS GRACE Just Like You (Jive/Zomba) 

9 HOOBASTANK The Reason (tsiand/IDJMGI 

e NICKELBACK Feelin' Way Too Oann Good (Road,unner/ILZIMG) 

11 SHINEDOWN 45 (Atlantic/ 

® BREAKING BENJAMIN So Cold (Hdywood) 

o SE ETHER fIAMY LEE Broken (Wind -upl 

14 AUDIOSLAVE What You Are (/nterscope /Epic/ 

15 OFFSPRING (Can't Get My) Head Around You (Columbia) 

16 A PERFECT CIRCLE The Outsider (Virgin) 

e VAN HALEN Its About Time (Warner Bros.) 

18 THORNLEY So Far So Good (Raadrunner /IOJMG) e EARSHOT Wait (Warner &os.) 

INCUBUS Talc Slaws On Mute (Epic) 

21 SOIL Redefine (J /RMGI 

22 SMILE EMPTY SOUL Silhouettes (Lava) 

e DROPBOX Wishbone (ReAIgn/Urwt?vsall 

O FLAW Recognize (Republic/Universal) 

® SKILLET Savior (Laval 

34 0 SHINEDOWN Soule Man (Atlantic) 

28 ATOMSHIP PenciFight (Wndcpl 

31 a PUDDLE OF MUDD Spin You Around (Geffen) 

39 0 LOSTPROPHETS Wake Up (Make A Movel (Columbia) 

27 30 THOUSANDFOOTKRUTCH Rawkfist (Tooth &N. JEMCI 

loeb.ry ® LINKIN PARK Breaking The Habit (Warner Bros.) 

33 ® BEASTIE BOYS Ch -Check It Out (Capitol) 

30 ® MAGNAFI Where Did We Go Wrong? (Aerial 

38 c LIMP BIZKIT Almost Over (1110/ /nterscope/ 

r 19 SALIVA Survival Of The Sickest(Island/WMGI 

42 0 TANTRIC After We Go (Mavenck/Reprisel 

45 ® HOOBASTANK Same Direction (Want/CMG) 

50 c KID ROCK I Am (TopDog/At/anticl 

44 0 MONSTER MAGNET Unbroken (Hotel Baby) (SPVUSAI 

46 Co FINGER ELEVEN Stay In Shadow (Windup) 

37 0 CLUTCH The Mob Goes Wild (ORT/ 

29 42 KORN Everything I've Known (lmmortalfpic) 

49 to FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

36 44 PUDDLE OF MUDD Heel Over Head (Geffen) 

43 . (1) BLACK LABEL SOCIETY House Of Doom (Spitleel 

32 46 BURDEN BROTHERS BeautifulNght (Kirt/and7rauma) 

35 47 AUFDERMAUR Followed The Waves (arid) 
40 48 DARKNESS Growing OnMe (Must...Destroy /Atlantic) 

41 49 SEVEN WISER Take Me As I Am (Windup) 

48 0 FEAR FACTORY Archetype (Liquid 81 

1 

3 

2 

4 

5 

9 

6 

10 

7 

11 

8 

17 

16 

13 

12 

14 

20 

18 

21 

22 

15 

23 

24 

25 

26 

TOTAL 

ours RATS 

1930 -148 

1639 58 

1615 129 

1455 36 

1450 99 

1448 -178 

1413 +64 

1314 -186 

1249 61 

1201 . 84 

1155 138 

959 112 

958 74 
916 100 

903 130 

878 54 

856 +114 

837 8 

803 +85 

738 +49 

700 194 

608 72 

592 +49 

558 +45 

532 +40 

445 +207 

373 +44 

372 +117 

350 +133 

313 136 

309 +237 

287 +36 

287 + 10 

285 +58 

264 +264 

253 +60 

242 +66 

241 +85 

236 +58 

232 +59 

232 + 3 

232 67 

210 +50 

204 30 

197 +5 

192 60 

190 44 

169 33 

166 36 

164 +3 

TOTAL 
AUOENCE 

99050 

79519 

73550 

64182 

66363 

65329 

65620 

52062 

57572 

55615 

48683 

30874 

34863 

49829 

33172 

36306 

46180 

26506 

24472 

21413 

30085 

16047 

17756 

14044 

12837 

28906 

9547 

9992 

12150 

9235 

11972 

8383 

5864 

10699 

18975 

8159 

10791 

8586 

6640 

4380 

6330 

7422 

11634 

8123 

9362 

10184 

3430 

4001 

2912 

4443 

KM ON 

CHANT 
TOPAI STATIONS 

ADOS 

10 6313 

24 6312 

20 6212 

15 6112 

20 6212 

9 6212 

19 6212 

11 6212 

19 4611 

7 5914 

34 5511 

8 6112 

11 5014 

15 5311 

16 52/2 

28 4611 

3 4411 

13 5510 

7 6012 

7 45/2 

18 5410 

14 4110 

21 4811 

10 4410 

8 4810 

3 37115 

12 2811 

3 37/5 

3 42110 

20 3111 

1 44113 

6 1611 

7 3013 

3 26/2 

1 56155 

2 2913 

3 2613 

2 25/5 

2 20/2 

2 2111 

11 2511 

10 2710 

2 2919 

19 2111 

9 2111 

17 1910 

6 1910 

7 2010 

8 1510 

3 2112 

63 Active Rock reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 6/6 -6.12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are bed in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Arbitron Company). U 2004. R&R. Inc. 

63 

PowEplEDI 

MEDIABASE 

Most Added 
www.rradds.com 
ARTIST' . ... ADDS 

SALIVA Survival 01 The Sickest (/s /and / /OJMG) 55 

NONPOINT The Truth (/ava) 25 

SHINEDOWN Simple Man (Atlantic) 15 

LINKIN PARK Breaking The Habit (Warner Bros .) 13 

HIVES Walk Idiot Walk ( /nterscope/ 13 

LOSTPROPHETS Wake Up (Make A Movel ,Columbia) 11 

FUTURE LEADERS OF THE WORLD let Me Out (fpic) 1 

BURNING BRIDES Heart Full Of Black ,V2 6 

Most 
Increased Plays 

TOTAL 

tier 
KNEW 

SALIVA Survival Of The Sickest (Island //DJMGI +214 
LINKIN PARK Breaking The Habit (Warner Bros.) +237 

SHINEDOWN Simple Man (Atlantic) +217 
THREE DAYS GRACE Just Like You /Jive /Zomba) +IN 
SLIPKNOT Duality (Roadrunner /IOJMG) +171 
VELVET REVOLVER Slither /RCA /RMGI +lu 
LOSTPROPHETS Wake Up (Make A Mover IColumbial +135 

PUDDLE OF MUDD Spin You Around (Geffen) +117 

VAN HALEN It's About Time (Warner Bros.) +114 

Most 
Played Recurrents 
ARTIST "TAE : ABf. 

TOTAL 

rues 
THREE DAYS GRACE II Hefei Everything _ (Jire/Zomba/ 711 

NICKELBACK Figured You Out (Roadrunned /OJMG) 151 

GODSMACK Re Align (Repubbc /Universal/ 635 
INCUBUS Megalomaniac /fpic) 561 

TRAPT Headstrong (Warner Bros.) 515 

LINKIN PARK Numb (Warner Bros.) 480 

TRAPT Still Frame (Warner Bros) 473 

LINKIN PARK Faint ,Warner Bros, 472 

STAIND So Far Away 44/Atlantic, 456 

LOSTPROPHETS Last Train Home (Columbral 455 

New&Active 
LACUNA COIL Swamped (Century Media) 

Total Plays: 134, Total Stations: 12, Adds: 1 

PILLAR Bring Me Down (flicker/EMI) 
Total Plays: 84, Total Stations. 10. Adds: 0 

NONPOINT The Truth (Lava) 

Total Plays- 79, Total Stations. 28, Adds: 25 

SEVEN MARY THREE Without You Feels (ORTI 

Total Plays: 71. Total Stations: 8, Adds 0 

STRATA The Panic (Wind upi 

Total Plays: 70, Total Stations. 12. Adds: 0 

BURNING BRIDES Heart Full Of Black ,112, 

Total Plays: 61, Total Stations. 16, Adds 6 

ONE LESS REASON Favorite Color (Universal) 

Total Plays 60. Total Stations: 6, Adds: 0 

COHEED AND CAMBRIA A Favor House Atlantic (Coimbra) 
Total Plays 57. Total Stations: 11, Adds: 5 

MY MORNING JACKET One Big Holiday (ATO /RCA/RMG) 

Total Plays: 55, Total Stations 8, Adds: 1 

HIVES Walk Idiot Walk (Interscopel 

Total Plays: 30, Total Stations: 14, Adds: 13 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Po FA% old 
The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT 2000 XP 

,'owergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service. and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President ^ 
Programming Services Xv v 

Call us and we'll make it EASY for you to switch. 
Sales: 1 -800- 870 -0033 ". Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
info,, powergold.com 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED al 
MEDIABASE 

tom.. 
r 

ACT /VE ROCK 
June 18, 2004 

America's 
12 Am TE THE KW 

Best Testing Active Rock Songs 
+ For The Week Ending 6/18/04 

M M M 

TW LW Famil Burn 18-34 18-24 25-34 

BY MI OISE 

Artist Title (Label) 

THREE DAYS GRACE Just lice You iMW?awba) 

LINKIN PARK lyrg From You (Warner tiros.) 

4.34 

4.31 

4.26 

4.26 

87% 

98% 

10% 

21% 

4.04 

4.07 

4.10 

4.17 

4.11 

1M 

THREE DAYS GRACE II Hotel Everything... /.Air?LWtla/ 4.21 4.15 99% 34% 4.07 4.09 4.06 

SHINEDOWN 45 Atlantic) 4.10 3.96 14% 15 °a 395 3.97 3.94 

SEETHER fIAMY LEE Broken (Wed-up) 4.07 4.14 83% 15% 3.72 3.44 3.95 

SLIPKNOT Duality Roadrunner../BJMG/ 4.07 4.00 74% 8% 4.21 4.10 4.29 

BREAKING BENJAMIN So Cold (Haywood) 4.07 4.11 50% 4% 3.76 4.05 3.52 

A PERFECT CIRCLE The Outsider (Virgin/ 

SMILE EMPTY SOUL Silhouettes (Laval 

EARSHOT Wad (Warner Bros., 

4.06 

4.01 

4.01 

4.07 

4.02 

3.81 

82% 

74% 

44% 

15% 

11% 

3% 

3.91 

3.66 

4.09 

4.03 

3.85 

4.17 

3.82 

3.53 

4.04 

SOIL Redefine /../R416) 4.00 .3.80 52% 7% 3.83 3.95 3.74 

OFFSPRING Lan Get My, Head Around You rCobmdra/ 3.98 3.92 93% 20% 3.78 3.94 3.66 

CROSSFADE Cold iCairahlal 3.98 3.99 55% 6% 4.02 4.00 4.03 

KORN Everything I ve Known dmmortal'fpKi 3.96 4.20 69% 8% 3.96 4.00 3.92 

GODSMACK Running Bind (Reprbk /Umersad 3.94 4.01 87% 18% 3.88 3.91 3.85 

VELVET REVOLVER Slither IRCA/RMG/ 3.94 3.78 75% 14% 3.93 3.93 393 

DROWNING POOL Step Up (Windup) 3.93 3.94 73% 14% 4.00 3.66 4.31 

HOOBASTANK The Reason dslandilOJMGi 3.92 4.01 99% 44% 3.78 3.65 388 

THOUSAND FOOT KRUTCH Rawkfnt (Tooth & Na14fMCI 3.83 3.75 41% 6% 3.38 3.33 3.42 

INCUBUS Talk Shows On Mute (fpKI 3.74 3.55 75% 15% 3.31 3.68 3.02 

NICKELBACK Figured You Out (Roadrumer9ûJMG) 3.73 3.82 94% 38% 3.59 3.59 3.60 

AUOIOSLAVE What You Are dnterscopefpicl 3.12 3.76 73% 19% 3.56 3.77 3.42 

DROPBOX Wishbone /ReAlgn/Universal) 3.72 3.64 46% 7% 3.72 3.71 3.72 

THORNLEY So Far So Good (Raadrunner/IDJMG) 3.70 3.70 50% 8% 3.56 3.63 3.50 

JET Cold Hard Bitch (Atlantic) 3.67 3.45 95% 36% 3.44 3.47 3.42 

NICKaBACK Fail' Way Too Dam Good dbadunarrl0 /MG/ 3.59 3.65 71% 18% 3.45 3.33 3.52 

Iota.' sample we rs 473 respondents Teel ernsff favorsbilny estimates are based on a scale of 1 -5 i L- dislike very much 5 . like 

wry much) Teel bmMllamNp represents the percentage of respondents who recoom'ed the song Teel burn represents the number of 

respondents who sand they are tired of hearing the song Songs must /lave 40'o tamllariN to appear on sunev &amok composdron is 

based on persons 12. Persons are screened via me Internet Once passed they can take the music test based on the format music 

preference Rate TheMusic corn results are not meant to replace abut research The results are intended to show opinions of 

part,[,pants on the the Internet only RateTheMusic is a registered trademark of RaMTheM:,s r ;n The RTM system, is available for 

local rake swoons bycalling 1N773i.lpMlbaßMk.caer4ó IPPI M/ byMediabase Research, a division ofPremiere 

\Radio Networks. 

Rd «ØROCK TOP 3O 
CANADA 

Mkt wEli( *RIP 1711E LAMA 

1 1 HOOBASTANK The Reason Rsland'IDJM6l 

2 2 JET Cold Hard Bitch ( Atlantici 

3 © VELVET REVOLVER Slither (RCA/RMG) 

4 4 THORNLEY So Far So Good (Roadrumen7DJMGl 

5 5 TRAGICALLY HIP Vaccination Scar (Zoe/Roondnl 

7 NICKELBACK Feehn Way Too... (RoadrunnerlDJMG 

9 MATTHEW GOOD BAND Alert Status Red AAtlantal 

6 8 LENNY KRAVITZ Where Are We Rumies'? (Virgin! 

TOTAL 
PLATS 

539 

529 

506 

483 

461 

431 

423 

410 

8 9 POWDERFINGER (Baby I've Got...) (Repebk /Umversa() 403 

11 0 VAN HALEN It's About Time (Warne Bros .l 354 

10 11 SWITCHFOOT Meant To Live (Redlrhk/CalLrnbra/ 310 

15 ® SEETHER 11AMY LEE Broken And-up/ 273 

13 13 TREWS Not Ready To Go (Sorry Music Canada) 255 

17 0 INCUBUS Talk Shows On Mute /Epic/ 253 

12 15 DEFAULT Throw It AL Away (WTI 248 

23 0 RUSH Summertime Blues (Anthem/At/ante 234 

16 OFFSPRING (Can't Get Myi Head Around You (Camellia) 218 

19 DARKNESS Growing On Me iMust ..Destroy /AtlantKl 208 

18 LINKIN PARK Lying From You /WarnerBrasJ 195 

27 i KILLERS Somebody Told Me ilslandílDJMG/ 180 

22 21 FINGER ELEVEN One Thing (Windup) 174 

14 22 AEROSMITH Baby. !lease Don't Go (Columbia' 172 

20 23 DARKNESS I Believe In A... (Must...Destroy /Aflanticl 189 

21 24 BLINK 182 I Miss You Gellem 162 

26 25 GOOSMACK Running Blind (Repubbc/Urfiversal) 154 

28 26 3 DOORS DOWN Away From The... IRepudr/Unrversal/ 153 

25 27 LOSTPROPHETS Last Train Hare (Columbia) 152 

24 28 JET Are You Goma Be My Gel (Atlantic) 151 

29 29 FINGER ELEVEN Absent Elements (Wind -up) 147 

foeb.e 30 AUF DER MAUR Folowed The Waves (Capitol) 134 

. - 
PLATS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

11 10 2010 

4 10 1810 

+ 1 9 810 

15 10 1910 

19 9 810 

9 10 2110 

-19 5 610 

34 10 1710 

-17 10 1310 

68 3 911 

3 10 1910 

48 7 810 

14 10 2310 

.38 5 310 

26 10 1110 

56 2 710 

+1 7 810 

+21 3 310 

+6 10 710 

+19 2 511 

.6 10 1410 

73 10 1710 

.17 10 1710 

21 10 1310 

8 8 910 

4 10 1410 

.11 10 910 

12 10 1410 

-8 4 510 

a 1 410 

24 Canadian Rock reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio 

Networks Songs ranked by total plays tor the airplay week of 6/6 -6/12 Bullets appear on songs gaining plays or remaining 

fat from previous week 11 two songs are tied in total plays the song with the larger increase in plays is placed first Songs 

below No. 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially 

reported to R&R by each reporting station Songs unreported as adds do not count toward overall total stations playing a 

`song. Indicates Cancon © 2004. R&R. Inc. / 
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63 Total Monitored 
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Did Not Report, 
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Rock Summit Begins At 11am! 
The open sessions of the Jacobs Media Rock Summit begin at 11 am on 
Thursday, June 24, during the R&R Convention at the Beverly Hilton Ho- 
tel. Here is what's planned so far. 

1 1 am -noon: Tom Asacker is a renowned speaker and consultant 
who specializes in the shifting winds of culture and business. He can 
show you how to approach your job in dif- 
ferent, creative and more fulfilling ways. 

1:30 -2pm: Arianna Huffington is an 
author. commentator and former California 
gubernatorial candidate who will share her 
thoughts on the state of indecency in America. 

2- 2:30pm: "The View From Washington" with John King and 
Erwin Krasnow. These communication attorneys at Garvey Schubert 
Barer in Washington. DC are extremely knowledgeable about what the 
FCC is thinking and what you need to know. They will help you test 
your indecency IO. 

2:30 -3pm: Indecency panel discussion with nationally syndicated 
personalities Lox & Terry. Emmis' Rick Cummings, Huffington and 
King and Krasnow. 

3 -4pm: ZephyrTeachout was the brains behind the Internet strat- 
egy for presidential candidate Howard Dean. She figured out how to 
take databases, which virtually all radio stations have. and use them 
to motivate consumers to actionable results. The implications for ra- 
dio are obvious. 

4 -5pm: "Between a Rock and a Hard Place" will explore the chal- 
lenges for group owners with Rock radio stations and how to win with 
a format under pressure. The panel includes Arbitron's John Synder 
and WKQX/Chicago's Lance Richard. 

Wow! We haven't seen this many 
adds for a band in years. Saliva's 

"Survival of the Sickest" takes home the 
sickest number of adds, with 55 Actives 
and 15 Rockers, and debuts at No. 35. 
Island's David McGilvray is kicking butt 
and taking names ... Nonpoint return 
with a new song for the format, "The 
Truth" and 25 Actives give it a whirl ... 

Shinedown's "Simple Man," which made its national debut on R &R's 
Going for Adds Active Rock Internet radio station, rises to No. 26, with 
15 more adds ... A cool debut for Linkin Park's "Breaking the Habit" 
at No. 31, with 13 adds ... The Hives' "Walk Idiot Walk" also gets 13 
adds this week ... Lostprophets rise to No. 29 at Active, with 10 adds 
on "Wake Up..." - one of my current favorite songs. 

-c _Mr Abiwtl, Active Mekfleok 6MitI 

Record Of The Week 
ARTIST: Amen 
TITLE: Death Before Musick 
LABEL: EatUrMusic/CoIumbla 

Amen frontman Casey Chaos may grace magazine cov- 
ers in England. but on this side of the pond he's nearly sunk 
in several label quagmires. Thrown a lifeline by System Of 
Down's Damn Malakian.Chaos found an outlet for his bile - 
drenched anger anthems on Malakian's Columbia imprint EatUrMusic. And it 
couldn't have come at a better time. In a day where the "punk" tag gets safety - 
pinned to any band with merch in HotTopic.Amen are the Molotov cocktail we've 
been waiting to hurl through the mall -rock storefront. With Death Before Musick. 
Chaos has delivered an album's worth of urgent. pulsating punk metal. from an- 
themic rants like "California's Bleeding" and "Oblivion Stereo" to firebombs like 
"Fuck in L.A." and "Bring Me the Heads" Chaos has his Johnny Rotten -esque war- 
ble down pat. but it's not just some half -assed impression. He is the embodiment 
of all the filth and fury that surrounded the Pistols in their heyday, from no -future 
nihilism to spitting on the steps of the administration. Death Before Musick is one 
of the most important hard rock albums to come out this decade. 

- &enk Correia, Rock Specialty Editor 

ARTIST: Strata 

LABEL: Wind -up 

t 

By FRANK CORREIA /HOCK SPECIALTY EDITOR 

in and I have a saying: 'If some- 
thing doesn't give you chills, don't 

use it."' says Eric Victorino, lead singer 
for new Wind -Up act Strata. 'There are 
plenty of melodies and songs out there, 
but you need to be true to yourself." 

Currently, Strata are looking to send 
chills up Active Rock's spine with the 
single "The Panic," a four - minute blast of 
crunchy rock riffs, heartfelt vocals and 
soaring dynamics. In its first week at ra- 
dio. it's landed some impressive adds, 
from major -market rockers like WRIF/ 
Detroit and KUPD/Phoenix to midmarket 
tastemakers like WQBK/Albany, NY; 
WXQR/Greenville, NC; and WJJO/Madi- 
son. Meanwhile, Alternative stations 
KCXX/Bakersfield: WBU?/Naahville; and 
WXTW/Ft. Wayne. IN have also picked 
up on Strata's buzz. 

Perhaps even more impressive is that 
the group - Victorino, guitarist Ryan 
Hernandez. bassist Hrag Chanchanian 
(say that three times fast) and drummer 
Adrian Robison - entirely self -produced 
and self- recorded their debut in the 
band's own studio. "We just went about 
recording our songs. because that's what 
a band does," says Victorino. 'Them was 
no producer standing there telling us how 
to pull it off. And now Wind -up is putting 
out the finished record almost exactly the 
way we did it." 

The group originally formed in the San 

3 

Jose suburb of Campbell, CA. Victorino 
and Hernandez met in a coffee shop and 
knew instantly what kind of music they 
wanted to make. Victorino secured the 
group's low-end anchor when he met up 
with Chanchanian at the Internet com- 
pany they worked for. The trio then man- 
aged to steal drummer Adrian Robison 
from another hand that practiced at the 
same rehearsal space as Strata. Two days 
after Robison 's tryout, he played his first 
gig with the group. 

Hitting the road solidified not only the 
group's music, but the group itself. 
Songwriting is an entirely democratic 
process, where the majority rules: He 
who has the best riff, lyric or groove gets 
to go with it. Now signed to Wind -Up, the 
group are enjoying the fruits of their la- 
bor with their soon -to-be- released debut 
and two prime tour slots: one with Smile 
Empty Soul from late .tune to July, and 
then a July- -August run with Finger 
Eleven and Thornlev. 

% TOp2O SPECIALTY ARTISTS, 

1. OTEP (Capita "Warhead" 

2. UNEARTH (Metal Nadel "lack Hearts Now Reign' 

3. ATREYU (Victory) 'Demonology And Heartache" 

4. SLIPKNOT /Roactwier/I0JM6) The Nameless" 

5. MOTORHEAD /Sanrtwry/SRG /'Kars" 
6. KITTIE (ArtsmsrCerer Suicide' 

7. DEATH ANGEL /IVaabw Blast) 'Thrown To The Wolves" 

8. KILLSWITH ENGAGE /Rosdwrrr/10JM6/ "A Bid Farewell" 

9. TODAY IS THE DAY (Relapse) "This Machine Kis Fascists" 

10. BEYOND THE EMBRACE (Afeta/Blade) "Flo engine Breakdown 

11. IN FLAMES (Nudger Blast) "Firliend" 

12. FEAR FACTORY (8i "Archetype" 

13. HEAVEN SHALL BURN (Centny Medial The Weapon They Al Fear" 

14. FEAR MY THOUGHTS /Lifefarce/ The Great Collapse" 

15. CRISIS (End/ "Politics Of Domination" 

16. HIGH VOLUME: THE STONER ROCK COLLECTION tifpi Taal "Wile Mbar 
17. 4 MAG NITROUS /X101 "Gas Ftmef 

18. MONSTER MAGNET (SPY/ "Unbroken (Hotel Babyl" 

18. HEAVILS (Metal Blade) "Get Behind Me" 

20. NONPOINT (Lars/ "labia' 

Flanked by total number of shows waiting artist 
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Yes, I Have An AAgenda 
C'mon, who puts more meat on your convention plate than I do? 

Agood convention is like a good workout: It'll make 
you sweat. But that's mostly from lack of sleep and 
being bung over. Still, it is possible 'to absorb some 
actual knowledge. You have to be paying attention 
though. That's the hard part. But this year we have 
much for you to pay attention to. There's a lot of meat 
at R &R Conxention 2004 (and I'll be eating most of it). 

Once again were giving you an 

opportunity to get a jump on all the 

info you'll need to wring 
the most out of your con- 
vention experience. By 
the way, there are some 

great general sessions; 
check the overall agenda 

elsewhere in the paper 
for more fun ways to ex- 

pand your cranium. 
Right here. right now, we 

are concerned with your 
Alternative attention 
span. 

force everyone to approach their 
jobs in different, creative and more 

fulfilling ways. 

Noon- I:30pw: Lunch 

break. 

I:30 -2pm: Arianna 
Iluflington Ilutling- 
ton is a prolific author 
and commentator, and 

she ran for governor of 
('atitornia during the re- 

cent recall election in 
which we chose Arnold. 
She will open the after- 

noon session at the summit by 

speaking on indecency and the role 

of the FCC. 

2.2:30pm: "Test Your Indecen- 

cy IQ" with John King & Erwin 
Krasnow - King and Krasnow are 

FCC lawyers at the Washington firm 
of Garvey Schubert Barer and are 

extremely knowledgeable about 
what the FCC is thinking and what 
you need to know. To help things 
along. they will be creating an In- 
decency IQ Test." 

2:30 -3pm: Indecency Panel - 
Emmis honcho Rick Cummings, 
Arianna Iluftington. WFYV /Jack- 
sonville -based syndicat- 
ed morning team Lex & 
Terry. John King and Er- 
win Krasnow will share 
their collective wisdom 
on how radio should 
handle the indecency 
question. In fact, the first 
question is. What are the 
real questions? 

3-4pm: Zephyr Teach- 

ing Teachout is the 
brains behind the amazing Internet 
strategy of presidential candidate 
Howard Dean. She has figured out 
how to take databases (which virtu- 
ally all radio stations have) and mo- 
tivate consumers to actionable re- 

sults. the implications for radio are 

obvious. 
4-Spm: "Between a Rock and a 

Hard )'lack" Is Rock radio becom- 

ing too dangerous to own? We'll 
bring together a panel of experts. in- 

cluding Rick Cummings from Em- 

Alan Ga 

Thursday, June 24 

The Jacobs Media Rock Summit 
is always a virtual Disneyland of for- 
matic attractions. all crammed into 
one afternoon. This year the day 
begins at I lam for the general con- 
vention public. Personally - and 
this is probably more information 
than you want about this kind of 
thing - I will be taking water- reten- 

tion pills so I won't have to pee un- 
til 6pm that day. I will no longer be 

duped by the Jacobs boys' promise 
of frequent bathroom breaks. Here's 
the summit schedule: 

The Jacobs Media 

Rock Summit is 

always a virtual 

Disneyland of 

formatic attractions, 

all crammed into one 

afternoon. 

)lam -noon: Tom Asackcr's 
Sandbox Wisdom" -- Meeker is a 

renowned speaker and consultant. 
Ile specializes in the shifting winds 
of cuhure and business. Ile will pro- 
vide comPelling stories that will 

Ibraith 

mis, to discuss differing views on the 

hurdles that Rock radio has to leap. 

Friday, June 25 

If you thought last year's look 
behind the curtain at the Kfrs (I.i%e 

105) /San Francisco programming 
department was entertaining. wait 
till you see this year's "Anatomy of 
a Music Meeting" session from 
Ilam -Ipm. 

When was the last 

time you got to see 

the inner workings of 

the programming 

brain trust of two 

rivals in the same 

market? 

This time it's a double: Both 
KBZT (FM94-9) and XTRA (9IX) in 

San Diego have agreed to open their 
doors to me and my camera. When 
was the last time you got to see the 

inner workings of the programming 
brain trust of two rivals in the same 

market? Probably never. 

As it was last year, this session is a 

combination of documentary video 
and live Q&A, but this time with 9IX 

PD Jim Richards and his 

staff and FM94 -9 PD Gar- 

ret Michaels and his staff 
How will the stations re- 

act to seeing each other 
make decisions about 
their respective playlists? 
You'll see. And you can- 

not miss the unique per- 

formance by The Dresden 

Dolls before the tape rolls. Sean Demery 

Just Answer The Question 
In other convention -related news. 

I once again sent out a short ques- 
tionnaire about convention activities 
and behavior. As usual. only the 
brave and /or smart -assed chose to 
respond. Here were the questions: 

I. What's your favorite conven- 
tion activity? 

2. What's your favorite conven- 
lion food? 

3. What's your favorite conven- 
tion clothing? 

RaR June 18, 2004 

Convention Behavior 101 
Keep moving. Short of not showing up. this is the only way to 

avoid being accosted in the lobby. Don't stop, or never -do -wells like 
Man Pollack will suck you into a vortex from which there is no escape. 

Be vague about dinner plans. 
Saying yes without knowing exactly 
who else is going to be there could be a 

death sentence. Remember. like 

weddings, bad dinner parties represent 
moments in time that you will never get 
back. 

Do not wear your badge outside 
the hotel. You'll look like the dorky 
tounst from the Midwest that you are. While in the hotel, if you avoid 
wearing the badge around your neck and instead hang it from your ben 
so it rests comfortably on your upper thigh but is still visible. you'll look 
cooler. 

Do not wear the following items promoting your own label or 
radio station: baseball cap, visor, T -shirt. tank top. embroidered satin 
Jacket, shorts. Teva sandals (especially with socks). pantyhose. 
condoms. 

Free smack in the head for anyone wearing a temporary 
tattoo. 

If someone you're talking to keeps looking over your shoul- 
der, they are not listening to you. They are looking for someone 
better /more powertuVof greater rank. Walk away. 

Convention Rule of Nemesis variation: The more you look for 

someone you can't find, the more you will run into the person you are 
avoiding. For instance. the more I look for Geordie Gillespie, the more I 

will keep running into Gary Jay. The more I try to track down Jim 
Richards. the more I cross paths with Mike Halbran. You get the idea. 

Beer before liquor, never sicker. Liquor before beer, never fear. 

And it you must puke do it over the railing or into a potted plant 
if you're gonna smoke. buy your own goddamn cigarettes. 
if someone says to you. "Don't move! 1'11 be right back.' its 

time to move on. 

4. What do you consider to he the 

most disturbing or troubling con- 
vention behavior? 

5. What do you consider to be the 

most amusing convention behavior' 
lite answers ranged from the ridic- 

ulous to the more ridiculous. Here are 

some of the more notable responses. 

Kerry Marsico, TVT Records 
Alternative Stud 

I. Bumming Vicodin from friends 

in real pain so that I can deal with 
the agony of the imminent require- 
ment of justifying my convention 
expenses to my GM. 

2. Ativan. 
3. Max's Speedo that 1 found ly- 

ing by the Hilton pool last year. 

4. I lind the language that IKBZf/ 
San Diego Asst. PD/MD Mike] Hal - 

loran uses on his video to be very of- 
fensive. and I am therefore slapping 
him with a $150.000 tine per occur- 
rence. 

5. People pretending not to look 
at one another's nametags or over 
their shoulders. 

Sean Demery, Use 105 PD, 
Purveyor of Free Fruit 

I. Loving it. 

2. Anything I didn't pay for. 

3. Briefs. 

4. Being there. 

5. Being there. 

Alas Galbraith, Wind -up 
Records %'P /Promotion, Rock For- 
mats 

I. Drinking. 
2. lkvr. 
3. Pointy hat with shamrocks on it. 
4. Not drinking. 
5. Drinking. 

Elias Chios (a.k.a. Keyser 
SSze), Roadrunner Records Sr. Di- 
rector /National Promotion. Radio 
& Video & Calliope & Bagpipes 

I. Molding cumention activities. 

2. Vodka. 

3. A bib for when I spill n» vod- 

ka. Waste not, want not. 

4. Watching Max eating bacon 

and not sharing. 
5. People watching Max eat ha- 

con. 

Jack Daniel, WEND /Charlotte 
PD 

I. Drinking. 
2. Shrimp the sire of my arm. 

3. Miniskirts (although my legs 

aren't what they used to be). 

4. Meeting people for the first 
time and having them act as if we 

grew up together playing stickball. 
5. Same as No. 4. 

Dennis Blair, All Things RCA 
Records, as well as Sr. Director/ 
Rock & Alternative Promotion 

I. Saying. "When did you get iii'" 
2. Peanuts at the har. 

3. Anything that is comfortable. 
4. Drunks on label expense tabs. 

5. Drunks on label expense tabs. 

Lisa Bieno, WHRIJAIbaay, NY 
PD 

I. I don't know. I've never been 

to a convention. 
2. I don't know. I've never been 

to a convention. 
3. I don't know. I've never been 

to a convention. 
4. I don't know. I've never been 

to a convention. 
5. I don't know. I've never been 

to a convention. 
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4 0 
3 3 

2 4 

6 0 
7 0 
5 7 

8 0 
10 0 
9 0 
19 m 
12 ® 
13 0 
16 0 
21 0 
20 0 
18 m 
22 0 
14 19 

23 0 
24 ® 
11 22 

28 ® 
35 0 
31 0 
25 26 

47 0 
27 28 

26 29 

34 0 
30 31 

33 32 

29 33 

36 ® 
32 35 

42 0 
40 ® 
38 0 
37 39 

41 0 0 
39 42 

45 0 
43 0 
48 0 
46 o 
49 0 
- 0 
44 49 

50 50 
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MUST TITLE L4 

BEASTIE BOYS Ch Check It Out (Capitol) 

VELVET REVOLVER Slither (RCA /RMGI 

JET Cold Hard Bitch (Atlantic) 

LINKIN PARK lying From You (Warner Bros.) 

MODEST MOUSE Float On (Epic) 

INCUBUS Talk Shows On Mute (Epic) 

HOOBASTANK The Reason ( /Stand/ /DJMG) 

SEETHER f /AMY LEE Broken (Windup) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

MUSE Time Is Running Out (EastWest /Warner Bros.) 

DASHBOARD CONFESSIONAL Vindicated (lnterscope) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

SWITCHFOOT Dare You To Move (RedInk/Coumbia) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

SLIPKNOT Duality (Roadrunner/W .1MGR 

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 

311 Love Song (Mavenck/V&cano/Zomba) 

BLINK -182 Down ( Gelten) 

BLINK -182 I Miss You (Geffen) 

SHINEDOWN 45 (Atlantic) 

CURE The End Of The World (Geffen) 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

KILLERS Somebody Told Me ( /stand/ /DJMG) 

311 First Straw (Valcaro/Zambal 

BREAKING BENJAMIN So Cold (Hal/ywood) 

SMILE EMPTY SOUL Silhouettes (Laval 

LINKIN PARK Breaking The Habit (Warner Bros.) 

VON BONDIES C'mon Union (Swe/Reprrse) 

YEAH YEAH YEARS Maps (lnterscope) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner //Q/MG) 
THORNLEY So Far So Good (Roadrunner /10.1MG) 

AUF DER MAUR Followed The Waves (Capital/ 

AUDIOSLAVE What You Are (lnterscope/Epic) 

MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 

LOSTPROPHETS Wake Up (Make A Move) (Crakm/bit) 

EARSHOT Wait (Warner Bros.) 

SNOW PATROL Spitting Games (A &M /lnterscope) 

GODSMACK Running Blind (Repubkx/(/rrversall 

MIDTOWN Give It Up (Columbia) 

HIVES Walk Idiot Walk ( /nterscope) 

BAD RELIGION Los Angeles Is Burning (Epitp / 
BURNING BRIDES Heart Full Of Black (V2/ 

LIT Looks Like They Were Right (Nitrus/DRT) 

CROSSFADE Cold (Columbia) 

DROWNING POOL Step Up (Windup) 

AUTHORITY ZERO Revolution (Lava) 

FLAW Recognize (Republic /Universal) 

SUGARCULT Memory (fearless /Artemis) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

TOTAL 

PLAYS 
EE.S ON ',^,'A.5'A'iCNS 
- ADCS 

2190 109 160725 7 7411 

2011 . -192 143151 10 6411 

1914 4 123595 21 6811 

1823 177 117163 19 5911 

1821 - 111 133230 14 6413 

1801 136 103448 12 7011 

1734 42 105130 21 6011 

1699 +267 106703 10 6413 

1437 +203 76826 11 6212 

1417 +121 89166 13 6511 

1243 +247 74345 4 63I2 

1238 +67 80436 10 6310 

1231 +85 58453 14 6114 

1193 +186 91793 8 5913 

1100 +149 66909 9 49/2 
1060 +86 58580 8 6213 

1030 +52 77791 21 5510 

1024 +128 62045 8 6212 

974 -83 61189 25 4711 

966 +96 43092 15 4213 

945 +67 59752 5 5312 

890 -337 42787 18 4711 

865 +146 60208 6 5111 

791 +231 53085 3 5114 

735 +77 27778 7 4513 

658 160 22484 13 4311 

643 +408 73711 2 45112 

622 -66 26499 11 4411 

621 106 60476 17 3911 

602 +60 24197 5 4013 

597 -38 21774 12 3311 

546 -16 22347 7 4010 

545 -178 35223 15 2810 

488 0 35225 10 3110 

475 108 23739 8 4311 

474 +210 14503 2 4014 

409 +44 11818 5 3213 

372 +7 10717 8 2411 

367 106 16997 15 2211 

357 +59 10765 3 3211 

336 +149 27732 1 37116 

332 .32 32469 7 16/0 

319 +64 12453 2 3012 

313 +53 13043 4 2812 

281 +32 12041 4 1511 

267 +5 12444 12 1411 

252 +32 8240 2 2211 

247 +28 7636 2 1611 

225 -10 16154 9 1510 

207 30 12479 9 1411 
Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays is below No 20 are moved to recurrent atter 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 

as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (',.2004. 
2004. R &R. Inc 

75 Alternative reporters 
of 6.5 -6,12 Bullets 
placed first. Songs 
station Songs unreported 
(times 100) Each 
The Arbitron Company( 

Most Added 
www.rradds.com 
Aa- 5- 

67 
POWERED 

IEDIABASE 

ADDS 

SALIVA Survival Of The Sickest (IslandU0,1MG( 33 
HIVES Walk Idiot Walk !/nterscope 11 
LINKIN PARK Breaking The Habit 'Warner Bros.) 12 

PUDDLE OF MUDD Spin You Around (Ge /ten/ 16 
COHEED AND CAMBRIA A Favor House Atlantic (Columba! 6 
TAKING BACK SUNDAY A Decade Under the Influence (Vrtmry/ 5 

Most 
Increased Plays 
ARTIST -' 

LINKIN PARK Breaking The Habit (Warner Bros.) 

SEETHER TIAMY LEE Broken (Wad up) 

DASHBOARD CONFESSIONAL Vindicated (Interscgoel 

311 First Straw rVolcanalombal 

LOSTPROPHETS Wake Up (Make A Move' (Columba) 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

VELVET REVOLVER Slither (RCA/RMGI 

FRANZ FERDINAND Take Me Out Womsno,f ri 
HIVES Walk Idiot Walk (/ntersupel 

SLIPKNOT Duality (Rabwrrer /1DJMG) 

Most 
Played Recurrents 
ARTIST ' 

LOSTPROPHETS Last Train Home (Calrnrkia) 

A PERFECT CIRCLE The Outsider (Vogel 

THREE DAYS GRACE II Hotel Everything About You Uwe/Zovmmd4l 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

JET Are You Gonna Be My Gil (At/anhcl 

INCUBUS Megalomaniac (Esc) 

WHITE STRIPES Seven Nation Army (ThirdMan/V2) 

NICKELBACK Figured You Out (Roadrunner/ID/MG) 

FINGER ELEVEN One Thing litiar-og/ 
LINKIN PARK Numb Near & sJ 

YOWL 

PIA! 
WINE 

+406 

.267 

247 

- 231 

212 

-203 

192 

-186 
.152 

-149 

TOTAL 
PLAYS 

972 

333 

629 

766 

771 

723 

666 

659 

648 

626 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

Own Your Events 
=1110, 

If no one can see your signs, do they know who staged the event? Make sure you claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors.. e Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. e Weather- resistant 
Up to 3' High and 6' Wide = Durable P.O. Box 750250 Houston, Texas 77275 -0250 

713/5074200 713/507 -4295 FAX 
n .reen n ndustrles.com www.rftndustries.com ° "' -s 

teripet'Tiat Iman 
Ariftw' . 

`' 

1 -800- 231 -6074 
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THE 

gamm MEII IIItiE 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 6/18/04 

Artist Title ( Label) ' W LW iamdianty Bum 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

LOSTPROPHETS Last Train Home (wówbn) 4.01 3.92, 95% 29% 312 3.82 3.74 

STORY OF THE YEAR Anthem Of Our Maverick/Reprise) 3.99 3 93 77% 13% 3.83 3.70 3.93 

OFFSPRING 1Can't Get Myi Head Around You (Cmkmrba) 3.94 3.95 95% 21% 172 3.64 3.78 

BLINK 162 Down (Gellen) 3.91 3 96 83% 15% 3.71 3.57 3.95 

SMILE EMPTY SOUL Sâiouettes (law) 3.88 3.15 74% 13% 3.78 3.76 3.81 

THREE DAYS GRACE Just Like You (Jrve/Zanbal 387 3.90 84°0 19% 3.71 3.54 3.86 

INCUBUS Talk Shows On Mute (Epee 3.85 3 75 86% 19% 3.73 3.71 3.75 

SWITCHFOOT Dare You To Move (Red lnh'Cdumb, 3 85 3 96 81% 20% 3.81 340 4.09 

DASHBOARD CONFESSIONAL Vindicated (Internnpe' 3.84 62% 10% 3.71 3.37 4 07 

BLINK 182 I Mrss You (Gel en, 383 3.85 99% 43% 3.11 3.72 3 89 

HOOBASTANK The Reason dslandIOJMGI 3.82 3.97 100% 18% 3 71 3.50 3.99 

MUSE I me Is Running Out (EastWest'Warner Bros I 3.81 3.68 58% 8k 360 350 369 

NEW FOUND GLORY AN Downhill From Here (Gellenl 3.78 3.91 86% 22% 3.62 3.53 3.70 

SEFTHER fIAMY LEE Broken -Windup' 3.72 3.83 85% 20% 3 73 3 65 3 79 

LINKIN PARK lying From You (Wrner Bros .1 3.70 3.91 91% 34% 3.76 3.83 3 71 

A PERFECT CIRCLE The Outsider (Virgin) 3.70 3 17 76% 19% 3.73 3.75 3.72 

JET Cold Hard Bitch (Atlantic) 3.69 3 77 96% 33% 3.61 3.64 3.59 

AUDIOSLAVE What You Are (lnlersccpe /pr 366 367 71% 20% 3.70 3 78 3.63 

311 Love Song (MavericA/Vpkano2amfmal 3 59 3.65 95% 41% 3.54 3.44 3.61 

VON BONDIES C'mon C'mon (Sire/Reprsel 359 351 55% 12% 3.54 3 56 3.53 

VELVET REVOLVER Slither (RCA/RMG) 357 367 72% 11% 3.60 3.85 3.38 

THORNLEY So far So Good tRoadunner /ll7JMG 3.56 3 59 44% 7% 3 61 3.39 3 87 

FRANZ FERDINAND Take Me Out (Danvi /Epc) 3.52 3.34 62% 14% 3.48 3.41 3.55 

SHINEDOWN 45 ,Atlante 3.52 3.74 62% 19% 3.41 3.35 3 48 

CURE The End Of The World (Geffen) 3.52 3.54 56% 13% 3.46 3.03 3.82 

MODEST MOUSE Float On Epic 3.46 3 57 68% 20% 3.35 3.37 3.33 

GODSMACK Running Blind (RepubiJUreversall 3.39 3 44 77% 25% 3.33 3.29 3.37 

SLIPKNOT Duality (Roadrunner/10.1W 3.20 3.35 67% 20% 3.17 3.33 3.03 

BEASTIE BOYS Ch Chock It Out /Capitol 3.13 3.22 WS 36% 3.35 3.18 326 

Toul sample sue a 414 respondents WI ,wrap bearMYllyes,kokales are based on a sale d 1.5. (1.diskaa ray much 5 _ eke very ouch) IoW 
lettlikely represents the percentage of respondents who recogngtd Pe sou NM WI represents Me tKntler d respondents ov saue they re hied 
of jng the sap Sores must have 40% hmkanly to appear on surby. Sampb composition és Undo n persons 12. Persans are screened w the 

Werner Once pasts they can take the muse test based on The formatmursic pnMence RatetheA4sic.corn results are na meant to replace cake 
research. The resets rf Wended to snow opinions of partopants on the the Internet on Rate TAelAusic is a repstered trademark of Rate TheMusic rom 
1110111hOms. AtawrlNAtrksalra0 .WnasbywlAMnWn -5 .RsYTAeAkelecomabupwi/wlyawNs.' &..lr.A.aOrla.. 
Ohms*, Ile/. BaLNLb. l 

I?: «TOP2O SPECIALTY ARTISTS, 

1. SONIC YOUTH (Geffen/"Unmade Bed" 

2. PJ HARVEY (lsland/IDJMGI "The Letter" 

3. TAKING BACK SUNDAY (Victory) "A Decade Under The Influence" 

4. SECRET MACHINES (Reprise) "Nowhere Again" 

5. KINISON /Atlantic) "You'll Never Guess Who Died" 

6. HIVES (lnterscopel "Walk Idiot Walk" 

7. PEDRO THE LION (Jade Tree) "Transcontinental" 

8. FEVER (Kernadol "Gray Ghost" 

9. WILCO (Nonesuch) The Late Greats" 

10. BURNING BRIDES (V2) "Heart Full Of Black" 

11. WARPED TOUR: 2004 TOUR COMPILATION )SideOneDummy) "Breathing" 

12. KILLERS (Island/WWI "Mr. Brightside" 

13. FRANZ FERDINAND /Domino /Epic/ The Dark Of The Matinee" 

14. PAPER CHASE (KO Rock Stars) "Said The Spider To The Fly" 

15. BETA BAND (As ralwerks/EMC) "Assessment" 

16. DAYS LIKE THESE ftobsterl "The Dawning" 

17. STREETS (Vice /Atlanticl "Fit But You Know It' 

18. KEANE (Inteiscope) "Everybody's Changing" 

19. PIEBALD (SideOneDummyl "Haven't Tried It" 

20. DIGBY (Label X) "Too Late" 

Rankled by Iota/ number of shows reporting artist. 

SAY 'YEAH' Interscope s Yeah Yeah Yeahs rocked the KROQ/L os Angeles Weend Honst 

last weekend Pausing for a pic backstage are (l -r) KROO morning man Kevin Ryder The 

Yeah Yeah Yeahs' Brian Chase and Karen O. KROC's Tam, Heide and Gene "Bean Barter and 

the band's Nick Zinner 

CYnttdMntidNSrCAA + YOUR LOGO: HUG-E SAVINGS, 

k 

No Charge EVER for 
Graphics /Proofs 
a All Changes! 

100% COTTON T-SHIRTS 

1-4 COLORS - SAME LOW IPRICEI 

Wi7V1R4A r WM 

kargratilliniktit 
Email: info @coyotepromotions.com 

Coyotepromotions.com is a division of 
Adobe Graphics & Design, Inc. 
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Stations and their adds listed alphabetically by market Reporters 
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*Monitored Reporters 

83 Total Reporters 

75 Total Monitored 

8 Total Indicator 

New &Active \ Indicator 
FINGER ELEVEN Stay In Shadow /Wind -up 
Total Rays: 201, Total Stations: 19, Adds: 4 

SALIVA Survival Of The Sickest (Isllnd/1WMGI 
Total Plays: 171, Total Stations: 34, Adds: 33 

TAKING BACK SUNDAY A Decade Under the Influence /Victory/ 

Total Plays: 161, Total Stations: 16, Adds: 5 

PUDDLE OF MUDO Spin You Around SCeffen) 

Total Plays: 160, Total Stations: 21, Adds: 10 

D. FRANKENREITER W. JOHNSON Free /Brushlireakversi0 
Total Rays: 160, Total Stations: 10, Adds: 0 

MY MORNING JACKET One Big Hohday IATO/RCA/RMGI 

Total Plays. 152, Total Stations: 14, Adds: 1 

COHEED AND CAMBRIA A Favor House Atlantic ICalsw ial 

Total Plays: 133, Total Stations: 17, Adds: 6 

BUMBLEBEEZ 81 Pony Ride (Geffen) 

Total Plays: 113, Total Stations: 13, Adds: 2 

SCISSOR SISTERS Take Yew Ikon QAaiayy 
Total Rays: 81, Total Stations 8, Adir 0 

Seep reeked by total plays 

Most Added' 
SALIVA Survival Of The Sickest /lsfaNd4GUMGl 

LIM PARK Breaking The Habt (Warm &os.) 

STRATA The Pares (Wind upl 

HIVES Walk idiot Walk /Imerscopel 

CAVIAR OD The DL /Aural 

J 

Please Send Your Photos 

RMR wants your best snapshotslcolor or black & white). 
j Please include the names and titles of all pictured and send them to. 

R&R. c/o Mike Trios: 10100 Santa Monica Blvd . 

3rd Floor, Los Angeles. CA 90067 
Email: mtrias ®radioandrecords corn 
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EWi1 
Going for Adds 

June list 

! 

Ca 

From the album DHAL, IT UP 

ENEw * WEST 
0 N D S 

.os MGFIFS aUStlll 

TOUR DATES: 

Jd 1 Tim St. lis, MI at MISSISSIPPI NIGHTS Jul 14 Wed New York, NY at ROCKEFEILER PARK 

Jd 2 Fri Milwadies, WI at SJMMERFEST Jul 15 Tim Seaside Park, NJ at THE GREEN ROOM 

Jd 3 Sat Eau Claire, WI at STATE THEATRE Jd 17 Sat Winter Park, CO at WINTER PARK SKI RESORT 

Jd 4 Sun Chicago, It at PETRILLO BAND SHER: Main Stage Jul 18 Sun Philadelphia, PA at PENN'S LANDING 

Jul 7 We Newport, KY at SO3THGATE HOUSE Jul 20 Tue Birmingham, Al at WORKPIAY THEATRE 

Jul $ Thu Knoxville, TN at BUE CATS Jul 22 Thu Houson, TX at MERIDIAN 

Jul 9 Fri Asheville, NC at ORANGE PEE! Jul 23 Fri Austin, TX at STJBB'S - Outdoors 

Jul 10 Sat Washington, DC at LIVE ON PENN Jul 24 Sat Dallas, TX at GYPSY TEA ROOM 

Jul 13 Tue New Haven, CT at TOAD'S PEACE Jul 25 Sun Dallas, TX at GYPSY TEA ROOM 

newwestrecords.com Contact Info: Jeff Cook New West Records 866.960.7524 - jeff@newwestrecords.com 

i 
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JOHN SCHOENBERGER 
Jschonbryr®rad/oandrcords. com 

Let's Go Out 
To The Ballgame 
How Triple A deals with sports 

Depending on the teams, the makeup of the clus- 
ter, the target audience and other factors, the way that 
Triple A radio stations interface with sports varies from 
market to market. Just about even Triple A station ties 
in with sporting and charity events related to such 
activities as biking and skiing because they match the 
active lifestyle of the listeners, but some stations go 
much deeper into the sporting world, particularly with 
professional teams. 

As was pointed out to me by 
WXRT /Chicago PD Norm Wiser. it is 
important to note that any station that 
is not the official affiliate of a given 
professional franchise has to be very 
careful how it presents itself in rela- 
tion to specific sports or teams. Legal- 
ly. a station walks a thin line between 
covering what is consid- 
ered topical news and 
aligning itself too closely 
with a team or sport. But 
there are ways to bring the 

excitement and celebrity of 
sports into a station's per- 
sonality. In this column we 
cover the gamut, from sta- 

tions that simply make 
sure sports are part of their 
fabric to one that is actual- 
ly broadcasting baseball live on the air. 

Cluster Strategy 
Most stations make major sporting 

events part of the content of their 
morning shows. as well as other day - 
parts. They'll have a personality call 
in to the show to talk about things. or 
they'll give brief game updates as part 
of their presentation. 

Many stations are part of clusters 
that include a Sports/Talk outlet. so 

much of the daily in -depth coverage 
is relegated to that particular station. 
KB('O /Denver PD Scott Arbough 
says, Most of the sports coverage by 
Clear Channel in Denver is done by 
the two Sports stations in our clus- 
ter, but we deal with sports in other 
ways. 

For example. we'll give away tick- 
ets to Broncos games, or we'll inter- 
view John Elway - who is involved 
with the Crush Arena Football fran- 
chise - on Brees morning show ev- 
ery week during the season. 

in addition, Oz does a daily sports 
feature every afternoon, but its just a 

90- second summary. Of course. if 
something big happens or we're in a 

playoff tournament or something like 
that, our on -air talents will talk more 
about it." 

Covering The Bases 

KICL (Cities 97) Minneapolis' ap- 
proach is similar to KBCO's. Our 
sports involvement really only takes 
place if it reaches a point where it be- 

comes pop culture." says KTCZ PD 
Lauren MaeLeash. "When all the ex- 

citement was happening 
recently with the Timber - 
wolves. for example. we 
got more deeply involved. 

"Keep in mind that Cit- 
ies 97 leans a bit more in 
the female direction, so we 

have be very careful how 
we treat all sports that are 

more male- oriented. Hav- 
ing said that. there are 
many types of sporting 
events that lend them- 

selves wonderfully to our station and 
the listeners' lifestyle. Anything that 
has to do with biking, boating or fish- 
ing is perfect for us." 

WBOS /Boston takes advantage of 
the fact its morning hosts are big 
sports fans. "As you know. Boston is 

the ultimate sports town," says Mar- 
keting Director Adam Klein. "The 
Red Sox have something like 88 
straight sellouts at Fenway, the Patri- 
ots have won the Super Bowl two out 
of the last three years. and the Celtics - well, they have a great history and 
are bound to rebound one of these 
days. 

"Our morning team of Bill Abbate 
and Amy Brooks are avid sports 
fans. Bill has been doing 
the Patriots' pre- and post- 

game shows for over a de- 

cade on the Patriots Radio 
Network. and Amy is a 

self -professed sports nut. 
particularly as far as the 
Red Sox go. 

"Sports is a regular pan 
of the morning show ban- 
ter. and they have plenty 
of sports guests on the 
air. In addition. Bill and Amy have ap- 
peared on Comcast's nightly sports 

Scott A rbough 

TRIPLE A_ 

show. and that show's host has been 

on our airwaves." 

Sports Towns 
Other cities besides Boston are also 

crazy about their teams. Chicago is a big 
sports town, as WXRT's Winer is quick 
to point out. "One of the undeniable 
aspects of the audience we are going 
after - which is slightly 
more male than foliate - is 

that they are crazy about 
sports. and for us to ac- 

knowledge the lifestyle of 
our audience only makes 
sense for us," he says. 

"Whether its the Bears. 

the Bulls during the hey- 
day with Michael Jordan 
or the current obsession 
with the Cubs, we need to 

make sure we reflect that excitement 
and feed their interest. 
it may seem sometimes that we 

are a Cubs -only station. but that is not 
true. We also cover aspects of the 
White Sox. But Lin Brehmer, our 
morning host. has been a self -pro- 
claimed Cubs fan for many years. so 
we have a tendency to be viewed that 
way. His alliance with that team goes 
hack to the '80s. 

"We also have an annual event that 
we have done for many years, which 
is the Opening Day Double Header 
broadcast. Each year. for the first Cubs 
home game of the season. we take 
over a bar that's across the street from 
Wrigley Field. We broadcast from Gam 

to I pm. 

"Over the years we have managed 
to have a number of artists come over 
and perform live. We also play a lot 
of the produced elements and paro- 
dies that Lin and his producer. Pete 
Crozier. have created over the years to 
add to the fun. Then everyone heads 
over to the game." 

Smashing Correspondent 
WXRT had well -known Chicago Tri- 

bune sports writer Bob Ver- 

di on a daily feature for 
many years. but times 
changed, and he eventual- 
ly moved on from the sta- 
tion. "When Bob left, and 
given the dawn of Sports 
Talk radio. we thought that 
maybe a regular feature 
was no longer right for the 
station - it kind of slowed 
things down." Winer says. 

"Then we realized that we had all 
of these sports- specific production el- 
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"Our tack is to try and take the infotainment 

side of sports and use it to our advantage. 

However, we are very conscious that we do 

not comprise our music position, which is the 

heart of KZPL/Kansas City." 
Ted Edwards 

ements and parody songs. and last 
year. during the Cubs' surge. we had 
tremendous response from the audi- 
ence to these crazy songs and this oth- 
er stuff, so we thought that maybe we 
should beef up our sports coverage 
again. 

"I happened to attend a Cubs game 
near the end of last year's season with 
Billy Conan - who is in every right a 

celebrity in this town and it became 

clear to me what a huge baseball fan 
he was. lie even brings his own mitt 

to the games! We ended up 

having him on I.in's show 

a couple of times. talking 
about the Cubs. 

This year. as expecta- 
tion grew for the new sea- 

son, we asked him if he'd 
like to do a regular feature 
on Mondays and Fridays 
on Lin's show as our offi- 
cial Cubs correspondent. 
Keep in mind that we did 

this for a couple of reasons. One was 
because we felt it could add some ex- 
citement to I.in's show; hut. two. and 
probably more important. we hoped 
it would help in the ratings. 

"We realized that our numbers go 
down every time a game is being aired 
and felt there was a correlation be- 
tween our listeners tuning out WXRT 
and watching or listening to the game. 
We felt that this was a way for us to 
take advantage of that interest." 

A New Level 
As we have seen. each station takes 

its involvement with sports to a level 
that is most compatible 
with its overall goals, and 
KZPL (The Planed /Kansas 
City is trying an experi- 
ment: It is broadcasting 
Kansas City Royals baseball 

games live on the air in the 
evenings. 

When this began, KZPL 
was the first station to offer 
baseball on the FM dial for 
any major league team. Just 
a few months later Clear Channel de- 
cided to simulcast all Braves baseball 
games on an FM signal in Atlanta. that 
of heritage Classic Rocker WKLS. 

"We have taken our sports involve- 
ment to entirelf new level at The Plan- 
et," says PD Ted Edwards. "We feel it 
was a bold move for us. When Union 
Broadcasting - our parent company - was negotiating for the rights to the 
Kansas City Royals. we offered them 
the opportunity to have certain games 
be broadcast on FM. as well as all the 
games being covered on our sister 
AM. WIIB (Sports Radio 810). 

"We only air games that start aller 

Norm 

Lamm MacLeash 

Winer 

7pm, when the AM coverage pattern 
changes and ours continues to cover 
the broader Kansas City DMA. That 
means the schedule vanes greatly for 
us. Some weeks we'll have several 
games, others one or two. and still oth- 
ers none. It depends on the touring 
schedule Of the team and which teams 
they are playing. 

"It's been really fun. It gives us 
something unique to talk about on the 
air. and we have had quite a bit of lis- 
tener feedback about how they enjoy 
listening to baseball on FM. The supe- 
rior sound quality and dynamics of 
FM really make the game come home. 
You have more of a sense of actually 
being there in the ballpark." 

An Odd Match 
In what may seem an odd match - 

Triple A music programming with 
baseball - Edwards and the manage- 
ment at KZPL have come up with 
many initiatives and promotional ef- 
forts that marry the two aspects to 
benefit the station overall. An added 
benefit is that this should help the sta- 
tion with Arbitron for the spring, sum- 
mer and even tall hooks. 

When the station was doing re- 
search to see what benefits Royals 
baseball might have for The Planet it 
became pretty obvious that it could 
bring in a tremendous number of peo- 
ple who could he steered toward the 
music aspect of the station. 

"1 he cume for baseball in Kansas 
City is huge." says Edwards. "This sit- 
uation has given us an amazing oppor- 
tunity to promote The Planet. l'd ven- 

ture to say that most of the 

people who tune in for the 

games are nUUhat familiar 
with what the station does 
on the air the rest of the 
time. and this gives us an 

opportunity to let them 
know what The Planet is all 
about with hopes that 
they'll check as out during 
our regular programming." 

Other than cross -pro- 
motional efforts involving upcoming 
games. Edwards says the station takes 
special care not to get too sport) dur- 
ing its regular programming. "I do not 
want to alter what The Planet is real- 
ly about." he says. "The key is to make 
sure that people know when the next 
game is on and to take advantage. in 
a tasteful way, of that excitement lat- 
er in the evening and the next day. 

"Our tack is to try to take the info- 
tainment side of sports and use it to 
our advantage. However. we are very 
conscious that we do not comprise our 
music position. which is the heart of 
The Planet." 

Ted Ed wards 
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TRIPLEA TOP 30, 
WEEK 

Junte 18, 2004 
ARTIST TITLE LABEL(S) 

2 0 DAVE MATTHEWS Oh /RCA /RMGI 

1 © LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

3 0 ALANIS MORISSETTE Everything (Maverick /Reprael 

4 0 COUNTING CROWS Accidentally In Love /OreamWorks/Ge(tenl 

5 0 DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushhre /Universa /l 

6 0 NORAH JONES What Am I To You? (Blue Note /EMCI 

8 0 WHEAT I Met A Girl (Aware /Columbia) 

10 0 PHISH The Connection (Elektra /Adanticl 

7 0 SHERYL CROW Light In Your Eyes (A &M/Interscopel 

17 ilD MINDY SMITH Come To Jesus (Vanguard) 

9 1 1 ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

12 ® TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V2) 

14 ® DAMIEN RICE Cannonball (Vector Recordings/Warner Bros./ 

16 0 BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

11 15 NORAH JONES Sunrise (BlueNote/fMCI 

22 0 BODEANS If It Makes You (Zae/Rounderl 

18 e HOOBASTANK The Reason (lsland/IOJMG) 

15 18 MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

19 19 MAROON 5 Thu Love (Octone/ /RMG) . l'' STING Stolen Car (Take Me Dancing) (A &M / /nterscgoel 

- ® JEM They IATO/RCA/RMGI 

27 ® INDIGO GIRLS Fil It Up Again (Epic/ 

25 ® JAMIE CULLUM AN At Sea (Verve/Unwe+rsa(I 

29 ® 311 Love Song (Maverick/Yokota/Zomba) 

28 ® JOE FIRSTMAN Can't Stop Loving You (Atlantic/ 

21 26 PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

24 ® DIANA KRALL Temptation (GRP/VMGI 

26 LORETTA LYNN fIJACK WHITE Portland, Oregon (Intarscgoe) ® e BUTTERFLY BOUCHER Another Mille Dash (A &M//nte scgoel 

30 e THRILLS Big Sur (Kr* 

TOTAL 
vIAYS 

I- 
RAYS 

TOTAL 
AUDIENCE 

IWI 

NIEEIIs ON TOTAL STAMM:. 
cNART ADOS 

453 +46 25250 13 2010 

432 +23 21404 11 2110 

421 +20 19732 12 1910 

355 +12 17540 7 2010 

319 +16 12145 13 1910 

317 +15 14406 5 2010 

277 *21 12761 12 2010 

269 +34 14271 3 2012 

269 6 12370 7 2110 

246 .49 11790 13 1510 

243 13 14735 15 1810 

236 +13 10286 10 1710 

226 +16 16113 22 1710 

224 +21 8318 6 1410 

216 -11 16102 23 1910 

191 +36 12294 3 1110 

191 +9 11891 10 710 

176 -28 13973 11 1610 

173 -9 8185 19 910 

158 +37 5224 1 1310 

156 +29 8089 5 1110 

155 +17 6926 3 1410 

153 +13 5395 2 1310 

152 +17 11913 6 410 

152 +15 3317 5 1110 

152 -8 5977 9 1210 

151 +4 5508 4 1010 

141 +2 4180 3 1410 

134 +21 5855 1 1010 

134 +5 2998 5 1110 

23 Triple A reporters. Monitored airplay data supplied by Medlabase Research. a division or Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of âó -6/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the 
larger increase In plays is placed first Songs below No. 15 are moved to recurrent after 20 wools on the chart. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). m 2004, R &R, Inc. 

New &Active 
MODEST MOUSE Feat On (Epr) COWBOY JUNKN:S The Stan Of ou Stan lloaA?mNdAd 
Total Plays:131, Total Stations: 6. Adds: 0 Tots Keys: 89, Total Stations: 9, Adds: 0 

JONN EGON: Eraryth g (11riBlausodo t Hydwayl MATCMNOX TWENTY 860 Lights Waste 
Total Plays:128. Total Stations: 9, Adds: 0 Teti Fey:: 88, Tots Stations: 8. Adds: O 

RACHAEI YAMAGATA Worn Me Down (RCA Vctal FINGER ELEVEN Ono Thug (Mord p) 
Tats Plays: 118, Total Stations: 9. Adds: 0 Ted Plays: 77, Total Stations: 6, Adds: 3 

SARAH MCLACHLAN Si gid (AnataRM6) TRAM Oddly (Coded/ 
Total Plays: 95, Tots Stations: 8, Adds: 0 Tel Plow 72, Total STANK 7, Al K 2 

MY MORNING JACKET Gibe IITO1PCA/RMGI MUMMY BOYS Rua Eielide Aspic/ 
Teti Plays: 90, Total Statism 6, Mk 0 Toul Ploys: 71, Tel Staiw :7, ARAK 0 

Seep redid by sal ICY* 

POWEREDI3 

NEDIADASE 

Most Added 
www.rradldt.corn 
ARTIST TILE LABELS aces 

OZOMATLI Who Iliscoveredi America'? Concoray 4 

FINGER ELEVEN One Thing iWmd gyp( 3 

GRAHAM COLTON BAND First Week'Strummer /Uwe/3i 3 

SAM PHILLIPS All Night 'Reprise( 3 

PHISH The Connection (EkkuaAtlantic, 2 

TRAIN Ordinary (Columbia) 2 

LOS LOBOS Hurry Tomorrow 'Mammoth/Nei/wax/ 2 

SCISSOR SISTERS Take Your Mama ,Umersal 2 

JET Rollover DJ /fkktra/Atlanucl 2 

Most 
Increased Plays 
ARTIST 

. _a3í, 

TOTAL 

PLAY 

INCREASE 

MINDY SMITH Come To Jesus iVangsar0 +4f 

DAVE MATTHEWS Oh (RCA/RMG) +46 

STING Stoke Car (Take Me Dancrgl /ABMhOncerd +37 

BODEANS If It Makes You (Zoe/Rounded +3N 

PHISH The Correction Okra/Atlantic) +34 

JIM They (ATG'RCAlIIIIGI +21 

RACRAEL YAMAGATA Worn Me Down /RCA Wed +2N 

SARENAKED LADIES For You (Rem* +2N 

SCISSOR SISTERS Take You Mama (Unroof +24 

LENNY KRAVITZ Where Are We Rum'? Wild +23 

Most 
Played Recurrents 
MrlRTnmE LABELIS 

TOTAL 
PUTS 

LOS UMW BOYS Herren &yEAtiJ 266 

JET Are You Game le W Girl ElEttnrAaMttr) INa 

JOLI MAYEN arty uwpCcAnekid 163 

OUSTER Cooke ~WSW 136 

SARAN MCLACIRAN Falun AmtaMta 121 

HIE FOI RIM! 100 Yuri (Aw»Ciniul 127 

COLNLAY Choke COO 121 

Cumuulrr CROWS SIN Don't Want Nobody Near IGOR 113 

JOINT EWE If You're Now Whoa.. (TAai Mad ors /kghws0 1M 

TRAM Caig AI Aryls Couru/ l M 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

b q rterfly 
another white dash " 

The first single from the new album flutterby IN STORES NOW 

R&R Triple A: Debut 

BDS AM: 44 * -29* WBOS 
great early callout- 

V OWER ROTATIO 
R&R Hot AC:0 
BDS Hot AC: 30* 
KFOG KMTT WBOS WXPN WNCS WXRV KPRI 
WDET WOKI WRLT WOOD KZPL KRVB and more 

On tour with Sarah McLachlan 
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IMTRIPLE A TOP 30 INDICATOR 
Juno 18, 2004 

LAST Ties 
WEEII ATS 

1 O 
3 0 
2 3 

5 0 
4 5 

10 0 
9 0 
7 8 

6 9 

8 10 

12 O 
11 ® 
13 13 

17 0 
14 ® 
15 0 
19 17 

16 18 

23 Q 
22 ED 

21 21 

26 ® 
27 

' 

28 CO 

® 
ED 

20 29 

18 30 

( Debut> 

29 

(Debut. 

73 

ARMY TITLE LABELtS, 

COUNTING CROWS Accidentally In Love (OreamWorks /Geffen/ 

NORAH JONES What Am I To You? (BkeNote /EMCI 

ALAN'S MORISSETTE Everything (Maverick/Reprise) 

D. FRANKENREITER faJ. JOHNSON Free (Brush/ire /Universal/ 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

PHISH The Connection (Ekktra/Atlanncl 

LENNY KRAVITZ Where Are We Ruulirt'? (Virgin) 

DAVE MATTHEWS Oh (ACA /RMG) 

JEM They (ATO /RCA/RMGI 

PATTY GRIFFIN Love Throw A Line (ATO /RCA/RMG) 

JAMIE CULLUM All At Sea (Verve /Universal) 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find WO 

MELISSA ETHERIDGE Lucky (Island /(OJMG) 

BODEANS If It Makes You (Zoe /Rounder) 

MORRISSEY Irish Blood, English Heart (Sanctuary/SRG/ 

DIANA KRALL Temptation (GRP/VUOI 

LORETTA LYNN fIJACK WHITE Portland, Oregon (Interscopel 

THRILLS Big Sur (Virgin) 

WHEAT I Met A Girl (Aware /Co /umbra) 

BOB SCHNEIDER Come With Me Tonight (Shockoiama /Vanguard) 

RYAN ADAMS Wonderwall (Lost Highway //Q/MG) 

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT) 

OZOMATLI (Who Discovered) America? (Concord) 

LOS LOBOS Hurry Tomorrow (Mammoth /Hollywood) 

COWBOY JUNKIES The Stars Of Our Stars (Zoe /Rounder) 

GOMEZ Silence (Hut/Virgin) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscopel 

MINDY SMITH Come To Jesus (Vanguard) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

TOTAL 

PLAYS 

469 

409 

399 

349 

347 

320 

317 

297 

297 

293 

275 

275 

256 

244 

241 

234 

205 

205 

203 

202 

201 

200 

187 

185 

183 

183 

177 

176 

174 

170 

- 
PUTS 

+19 

+15 

5 

+22 

1 

+33 

+23 

-17 

26 

5 

+5 

0 

9 
+24 

+4 

+2 

4 
-24 

+18 

+7 

2 

.21 

+9 

+8 

44 
11 

+17 

+10 

-30 

44 

TOTAL 

AIAENCE 
,a. 

5616 

5656 

3301 

3373 

2504 

5313 

1876 

1608 

5044 

4937 

5432 

4219 

1573 

2907 

3419 

3259 

4050 

2061 

2388 

2990 

3210 

1578 

1882 

4855 

3643 

3907 

2109 

2493 

2058 

1839 

SEEKS COI 

PART 

6 

5 

12 

14 

6 

3 

9 

12 

13 

10 

6 

9 

8 

2 

7 

7 

5 

9 

10 

4 

4 

2 

2 

3 

1 

6 

1 

18 

15 

15 

TOTAL STATORS 
cos 

2510 

2810 

1910 

2010 

2210 

2810 

1510 

1510 

2010 

2410 

2411 

2311 

1810 

2410 

2110 

2210 

2111 

1710 

1110 

2011 

2011 

2011 

1810 

1810 

1910 

1710 

1610 

1210 

1310 

1510 

Most Added' 
www. 'rind icattoc corn 
ARTIST TITLE LABELS ACOi 

JESSE MAUI Mona Lisa (Artemis) I 
BEN ARNOLD Zig Zag (SC/Fidelity) I 
SAM PHILLIPS At Night IReprnel 4 
GRAHAM COLTON BAND First Week (Strumme.Unrversarl 1 
OLD ST'S New Kid (New West' 4 
RACHAEL YAMAGATA Worn Me Down 'RCA Victor' 3 

Most 
Increased Plays 

VOW 

ARTIST ' . 47ß KNEW 
COWBOY JUNKIES The Stars Of Ou Stars (Zar/Rounsderl +44 
VINES Winning Days (Capita +34 
PHISH The Connection (EkktraAtlanikr) +33 
INDIGO GIRLS Fill It Up Again (ErxI +33 
GARRISON STARR He Grl /Vanguard/ +31 
BARENAKED LADIES For You (Reprsel +2I 
STING Stolen Car Take Me Dancrgi 1A &Mlnrerscapel +25 
BOOEANS If It Makes You (loam /trier) +24 
HOME DAY Collide (Epic +24 
LENNY KRAVITZ Where Are We Minn'' Virg'n +23 

Syndicated 
Programming 

Added TM' Week 

World Cafe -All Castellioi 211116-6677 
JESSE MALIN Mona lisa 

JESSE SYKES & THE SWEET HEREAFTER Oh My GNI 

Acoustic Cafe - Ru Reinhart 734-7611N 
DAVID MEAD Human Nature 

MELISSA FERRICK Anything Anywhere 

34 Tnpte A reporters 
. Songs ranked by total plays for the airplay week of Sunday 6/6 - Saturday 6/12. 

O 2004 Radio & Records. 

Reporters 
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'Monitored Reporters 

57 Total Reporters 

23 Total Monitored 

34 Total Indicator 

PONIEREDM 

iEni.ikasN, 

Did Not Report, Playlist Frozen (1): 
WCBE/Columbus, OH 
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oca 7aE 
RECCARD 

u- 

Jason Justice 
MD, KZPUKansas City 

. TRIPLE 

When Hoobastank's "The Reason" 
hit my desk several months ago I 

barely noticed. "Running Away" had 
been a good track for us. and we 
eventually switched to an acoustic 
version that gave us a sound unique 
to the markehwhile still being very fa- 
miliar. A few weeks later I caught a 
terrific song on VH1 that fit our sound 
perfectly. I was frustrated with myself 
to learn that it was Hoobastank. I had 

barely even listened to it. We put it on immediately. 
and it blended in very well. Now the song is being 
officially worked to Triple A and doing very well. I 

might add! The band are almost cursed by their 
success. After a huge hit. they have developed a 
pop image to some programmers. Sure, their 
songs are melodic enough to be CHR singles, but 
Hoobastank are a solid rock band. This combina- 
tion makes them a terrific fit for us. It seems to be 

more common for tracks to start in our format and move out to the 
mainstream. We have the luxury of less- defined parameters for our 
format. so we can take a risk on a good track. It works the other way 
sometimes too. We have to be able to find the rare tracks that start 
somewhere else. They can be great cume records and a pleasant 
surprise for our Pls. Hoobastank are a great example of this. So 
are Finger Eleven. Don't miss them. 

We have a new No. 1 song on the 
monitored chart. Dave Matthews' 

"Oh." In addition. the entire top 10 is 
bulleted this week, with Mindy Smith 
(almost six months in the making!) corn- 
ing in with a 17' -10' leap ... Other 
projects showing continuous gains in- 
clude Toots & The Maytals with 
Bonnie Raitt. Bob Schneider. 
BoDeans. Indigo Girls. Jamie Cullum. 
311. Diana Krall and Loretta Lynn featuring Jack White .. Sting 
and Butterfly Boucher debut. with Jem re- entering the chart .. On 
the Indicator chart, Counting Crows hold at 1'. Norah Jones moves 
up to 2'. Donavon Frankenreiter featuring Jack Johnson are now 
4'. Phish continue their climb at 6'. and Lenny Kravitz is at 7' ... 

Builders include Cullum, Toots, BoDeans. Morrissey. Krall, Wheat, 
Edwin McCain featuring Mala Sharp, Ozomatli, Los Lobos and 
Gomez ... Cowboy Junkies and Boucher debut ... In the Most Added 
Category. Jesse Malin brings in nine first -week adds overall. Ben 
Arnold grabs eight. The Graham Colton Band and Sam Phillips 
harness seven total adds. and The Old 97's get four early believers 
... Rachael Yamagata, Scissor Sisters. Barenaked Ladles. Ozomatli 
and Los Lobos close some important holes ... Keep an eye on Train. 
John Eddie. Finger Eleven. Jet. Joss Stone. Angela McClusky. 
Roger Clyne & The Peacemakers and Van Hunt - John Schoenberger, Triple A EMU r 

' IRTIST 
ARTIST Bob Schneider 

LABEL Shockorama/Vanguard 
By JOHN SCHOENBERGER TRIPLE A EDITOF 

Bob Schneider has always enjoyed 
pushing the limits, and he's been at 

it sing he was very young. Although he 
was horn in Ypsilanti, MI, he was raised 
in Munich, Germany. Schneider started 
his performing career as the drummer for 
his father's band. From there he formed 
his first band. Bobby Blues And The 
Basstones, while attending the Univer- 
sity of Maryland at Munich. But 
Schneider is also a gifted artist in other 
areas, so he packed his bags and headed 
to the States to attend the art program 
at the University of Texas, El Paso. 

Music kept calling him, so in the early 
'90s Schneider moved to Austin to pursue 
a career in it. His first band after relocat- 
ing was called The Spanks, and that 
project led him to another act that be- 
came very popular in Austin, Braniac. 
Next was Joe Backbend, a band that re- 
leased three independent albums in the 
mid-'90s. Schneider began to establish a 
reputation as an amazing and diverse 
onstage performer. 

"I've always felt comfortable onstage." 
Schneider recently said in an interview 
for Austin Monthly. "When you are 
onstage, you can do or say anything you 
want. I love that freedom to be able to 
express myself," 

After Joe Rockhead disbanded, 
Schneider devoted much of his time to 
another band, The Ugly Americans, as 
well as a side project known as The 
Scabs. By then it was quite apparent that 
there was no area of music or perfor- 
mance persona he couldn't make his own. 
That is why it was rather surprising that. 
when Schneider stepped out on.his own 

in 1998, we saw a more sensitive singer - 
songwriter side begin to emerge. His first 
solo project. Lonelyland, hit the streets in 
2001. and it helped greatly in furthering 
his career on a national level. 

Since then, Schneider has been very 
busy. After breaking off a much- publi- 
cized relationship with actress Sandra 
Bullock. he fell in love with an Austin lo- 

cal and got married in September of 2003. 
He exhibited some of his artwork and 
self -published a book of art and poetry 
called I Have Seen the End of the World 
and It Looks Like This. He settled down 
to a life with a bit more of a routine. 

"I hoped I would be doing what I am 
doing now, but I've always felt like there 
was no way I could do this for any period 
of time." he says. "I always feel like the 
bottom is going to drop out. That is prob- 
ably what makes me work as hard as I 

do. The bottom line is, I'm more con- 
cerned with being an artist than a salable 
commodity." 

Schneider returns with I'm Good Now. 
Once again he plays around with a vari- 
ety of styles and distinguishes each song 
with thoughtful lyrics. Backed by his 
band - multi -instrumentalist and co- 
producer Bill Harvey, bassist Bruce 
Hughes, drummer Rafael Gayol, percus- 
sionist Michael Longoria and pianist 
Derek Morris - Schneider delivers such 
gems as "Come With Me Tonight," 'The 
Way Life Is Supposed to Be," "Gold in the 
Sunset" and the title track. 

EXPOSE 
YOURSELF 

EventTape" 
BunchaBanners`M 
FlashBagsTM 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

\,fe'-tr Zone P.ntY Zone party zone Pal-tv Zone 

FirstFlash! 
L 1 N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800-21 FLASH 
1.802136274 
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ARTIST '17T LE LABEUS 
T*S WEEK 

PLAYS PLAYS 
CIMLATIYE 

PUYS 

LORETTA LYNN Van Lear Rose Mdemaltei 718 6 5284 

PATTY GRIFFIN Impossible Dream (ATC/RCA/RMGI 612 .9 7177 

SAM BUSH King Of My World (Sugar HAO 501 +10 4269 

SLAID CLEAVES Wishbones Phrlo 499 57 11349 

LOS LOBOS The Ride (Horywoodl 495 +43 2562 

JIM LAUDERDALE Headed For The Hills IDua /tone. 494 +38 2809 

M. CHAPIN CARPENTER Between Here And Gone (Columbia, 490 -17 3430 

ALLISON MOORER The Duel (Sugar Hilt 478 14 4663 

STEVE FORBERT Just Like There's Nothing To It /Koch) 419 .11 3306 

DALE WATSON Dreamland (Koch/ 387 5 1529 

SUBDUDES Miracle Mule (Back Porc4rfMCI 357 -41 5489 

BLACKIE AND THE RODEO KINGS Bark (True North) 347 -3 2539 

BR549 Tangled In The Pines (Dasttoael 332 .18 11234 

MOOT DAVIS Moot Davis (LittkDog/ 314 32 4133 

ICING WILKIE Broke (RedeU 311 1 2650 

GURF MORLIX Cut 'N Shoot (Blue Corn 308 .5 2300 

ED BURLESON Cold Hard Truth (Palo Durol 308 +3 2281 

LORI MCKENNA Bittertown tSgnatureSound( 306 26 2397 

DAVE ALVIN Ashgrove (Yep Root 302 +192 414 

R. MALO, P. FLYNN. R. ICKES... The Nashville. (CMH 296 28 3949 

LEFTOVER SALMON Leftover Saleron (Compendia/ 282 -31 8271 

J.J CALE To Tulsa And Back ISanctuary.SRG) 274 42 909 

MAURA 0 CONNELL Don't I Know (Sugar Hit 258 +22 1205 

FLATLANDERS Wheels Of Fortune (New West, 

TWO DOLLAR PISTOLS Hands Up (Yep Root 

253 

249 

.72 

-1 

13253 

1399 

MOUNTAIN HEART Force Of Nature (Skaggs Family 247 +37 844 

JAY FARRAR Stone. Steel & Bright Lights (Artemis/ 247 +71 496 

MINOY SMITH One Moment More 'Vanguard. 243 -26 9777 

W0ODYS Teardrops And Diamonds (Scene! 221 +II 1706 

EUZA GILKYSON Land Of Milk And Honey (Red House) 221 -21 3571 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 
radio shows. satellite radio and Internet stations that have agreed to submit weekly spin counts. 

For more information please visa www.amencanamusic org. 
0 2004 Americana Music Association. 
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Americana Spot light 
by John Schoenberger 

Artist: Two Dollar Pistols 

Label: Yep Roc 

After spending a decade or so as the drummer for a number 
of different bands. Chapel Hill, NC -based singer -songwriter John 
Howie Jr. decided to pick up a guitar and start playing the kind of 
music he likes - rootsy, rockin', honky- tonkin' songs about 
heartache, lust and loneliness - with a band called Two Dollar 
Pistols. Hands Up is the Pistols' fourth album, and in many 
respects it could be their best: Howie and his new band lineup - guitarist -keyboardist Scott McCall, bassist Mark O'Brien and 
drummer Matt Brown - have a natural flow to their sound, and 

hey keep a nice balance between traditional country elements and modern tongue -in -cheek 
sensibilities. The songs on this outing were all written or co-written by Howie. and there is a 
good play between more uptempo numbers and slower ballads. Howie's deep. plaintive voice 
takes us through many emotions on such selections as "Too Bad That You're Gone." "There 
Goes My Baby." "Hands Up" and It Doesn't Matter Much to Me." I don't know about you. but I 

love the CD artwork too! 

Americana News 
The Mavericks have just filmed a concert at Stubb's Barbecue in Austin for release as a live 

CD and DVD in September. It will be the band's first live DVD release in the U.S.... The 
National Endowment for the Arts has recently announced that legendary blues singer Koko 
Taylor will be one of 12 artists to receive the National Heritage Fellowship. the nation's highest 
honor in folk and traditional arts. Others who will be honored include gospel steel guitar 
player Charles "Chuck" T. Campbell, dobro player Jerry Douglas and tamburitza maker Milan 
Opacich ... Roger Miller is being honored with a museum in the little town of Erick, OK, where 
he grew up ... New West Records continues adding to its roster. The label has signed Iris 
DeMent and Buddy Miller to deals ... Lee Roy Parnell has signed a deal with Universal South 
... A host of artists will celebrate the music of country music legend Hank Williams during a 
Great American Country Network tribute concert. The July 9 show at the Biloxi Grand Theater 
in the city's Grand Casino will feature appearances by Williams' daughter Jett Williams and 
granddaughter Holly Williams. More artists will be announced in the coming weeks ... Loretta 
Lynn has been ordered by doctors to cancel some of her tour plans. According to her official 
website, the veteran country artist is suffering from a back ailment considered troublesome 
enough for her to nix nine dates on her June schedule. 

Note: If you have Americana news, please forward it to jschoenbergeraradioandrecords.com. 
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Most Added® 
ARM TITLE LA&EL(S) 

ADDS 

RAILROAD EARTH The Good life (Sugar Hi 14 
DAVE ALVIN Ashgrove (Yep Roca 12 
DWIGHT YOAKAM Dwight Used Records (Koch/ 11 

TERRI HENDRIX The Art Of Removing Wallpaper (W*wyl 10 
STEEP CANYON RANGERS Steep Canyon Rangers (Rebell 7 

500 
T -Shins 
x275 

1500 
T- Shirts 

$235 

T-SHIRT 
DEALS 

OCK! ß 
White T- shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 

No Setup Charges! 
No Art Charges! 

Side 

Free Catalog 
CALL NOW! 

180034EMKAY 
631- 777 -3175 

FAX: 631 -777 -3168 

www.emkaydesigns.com 
info emkaydesigns.IDOm 
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The Ultimate Spacelift 
KZZQ /Des Moines takes the home -makeover craze to radio 

1 N hen life hands you lemons, make lemonade - or, 
in this case, make over someone's house. That was the 
mentality of the staff at Christian CHR KZZQ (Q99.5)/ 
Des Moines when they were presented with an impos- 
sible prize to give away. The rest, as they say, is his- 
tory. 

Blockbuster home -makeover 
shows like Trading Spaces and Er- 
wine Makeover: Home Edition have 

sparked genuine curiosi- 
ty among radio listeners. 
These shows make a 

powerful impression on 

homeowners in particu- 
lar. St) how do you take 
something that is visual- 
ly appealing and make it 
work at radio? 

KZZQ PD Dave St. 
Job explains his sta- 

deal with old, worn -out office 
equipment, so we targeted those 
who wanted an office face lift. 

I,t 
Dave St 

tion's spin on the basic concept of 
helping homeowners improve their 
living quarters. which garnered a 

lot of media attention for KZZQ: 
"The idca began last fall, when the 

sales manager was faced with a 

prize that had little curb appeal: 
office- equipment leasing. This is 

the type of prize where you have 
to determine whether you're going 
to shine it up or drive around in a 

dull car. hoping someone becomes 

interested. 
We realized that many people 

. John 

Then we thought about 
people and their home- 
office situations. We 

kind of walked around 
the rest of the house in 

our minds and realized 
that the whole home 
was an opportunity." 

The Spacelift contest. 
as KZZQ is calling it, is a 

room -by -room promo- 
tion in which the station and area 
businesses come together to totally 
redecorate or remodel one area of 
the home in each part of the contest. 

Every month a new room is intro- 
duced. and one contestant is quali- 
fied each day. 

At the end of the qualifying peri- 
od. contestants are divided into 
teams to compete for the grand - 
prize makeover of one arca of their 
home. There will be six different big 
winners in all. one for each package 

offered. 

Monk and Neagle 
All I Need 

Impacting Radio Now! 

Working The Magic 
One thing that you hope takes 

place when you get a new promo- 
tion ready is synergy between the 
promotion and the sales or under- 
writing side of it. St. John says that 

this contest has just that. This has 

allowed our sales department to hit 
the street with something tangible 
and unique that catches the atten- 
tion of business owners." he says. 

"We've never taken 

on a promotion of 

this magnitude, so 

we're learning along 

the way." 

"(old- calling has got to be one of 
the most difficult things salespeople 

do. It's been great to see a large num- 

her of new clients come on board 
through this idea. The Spacelift pro- 
motion has been appealing to so 

many businesses because were 
tailoring the ongoing contest to 

highlight these businesses. We're 
showing an interest in what they're 
selling and offering an opportunity 
to showcase it in a way that's differ- 
ent from any other station in town." 

To tie businesses in to the cam- 

paign even more. KZZQ has listen- 

ers sign up at the specific businesses 

involved in each room promotion. 
The station is also using the con- 

test as a way to promote the station 

to new listeners. "We draw a name 

at 7:20 each weekday morning." St. 

John says. The listener then has 

9.9s minutes to call in to qualify. In 

this way. we hope to have a better 
chance of getting new people to 
sign up and remember one specif- 
ic time to listen for their name. It's 
been fun to hear how many times 
the person calling in says they had 

friends or family members calling 
them to make sure they heard their 
name." 

Qualifying prizes include dinners 
at area restaurants. golf lessons for 
Father's Day and gift certificates 

RaR June 18, 2004 

"The Spacelift promotion has been appealing 

to so many businesses because we're tailoring 

the ongoing contest to highlight these 

businesses." 

from sponsor companies. To make 

the contest as attractive as possible. 

all qualifying prizes have to be 

worth at least S40. 

Execution & Excitement 

KZZQ's Spacelift contest will run 

through the end of the year in order 

to maximize the power of the pro- 
motion in the market over several 
months. There will be promotions 
for the family room, bedroom, kitch- 
en. garage. yard and home office. 
"The yard has been the one people 

have been talking about the most so 

far," St. John says. 

"Pan of the yard grand prize is 

someone else doing your mowing, 
landscaping and fertilizing for the 
rest of the summer. People are very 

interested in this because its not just 
stuff we're giving away: it's about 

time also. We have a landscaper 
who'll be mowing. fertilizing and 

doing a bunch of landscaping for the 

winner for the rest of the year while 
the winner relaxes on their new 

deck next to their new Weber gas 

grill." 
The station has put a unique spin 

on each area of the promotion. For 

the family room makeover, the 

broadcast was conducted live. with 
all of the qualifying listeners divid- 
ed into teams. The process of elimi- 
nation was similar to that of the TV 
hit The Apprentice. in that each team 

had to successfully,complete a few 

different jobs to move on. 

The final task was that each per- 

son had to get as many KZZQ win- 
dow stickers on cars as possible. 
Our winner was amazing." St. John 

says. "She mobilized her neighbor- 
hood and her church. and she even 

had friends borrowing neighbors' 
cars just to get the window sticker 
in them." 

One of the key reasons for creat- 

ing such a long promotion is that the 

Des Moines area is awash in stations 

all giving away big prizes at the 

same time. "With Spacelift, we're 
looking to brand our contest side - 
by -side with the home- improve- 
ment craze. which is red -hot right 
non." says St. John. "It also paral- 
lels the station's desire to sec home 

improvement within the family 
too." 

The Ultimate Objective 
One of the benefits of a contest 

like this for a smaller- market station 

is that it helps everyone focus on one 

thing and on making it happen at 

the corporate level. St. John knows 

this all too well. "People understand 

what the contest is about. who's 
doing it and what they have to do 

to win." he says. "Overall. I've been 

pleased to hear the number of times 

listeners see one of the home- remod- 

cling TV shows and now think of 
KZZQ. 

"We've never taken on a promo- 
tion of this magnitude. so were 
learning along the way. But having 

a promotion of this size has made all 

the other contests we do secondary 

and has grown our promotional cal- 
endar to the size of that of a large 

company." 
Just before the Spacelift contest 

kicked off. the station had another 
piece of the puzzle drop on its door- 

step. "Laurie Smith from Trading 
Spaces was in town for the Des 

Moines Home and Garden Show," St. 

John says. "We know that our target 

listener loves watching her on TLC. 
so we had her cut a bunch of liners, 

and we have built many of the indi- 
vidual Spacelift promos around her. 

She was super to work with." 

"We kind of-walked 

around the rest of 

the house in our 

minds and realized 

that the whole home 

was an opportunity." 

KZZQ is shooting for a huge 

event that will bring out the entire 
community at the conclusion of all 
of the individual promotions: a year- 

end home -makeover moment with 
the folks at Habitat for Humanity. 
"That's ultimately what were trying 
to accomplish here: to do good and 

share," St. John says. 

"If we wrap up this contest with 
a bunch of stuff in people's houses. 

we're pretty much like every other 
station. But if we improve someone 

else's living space and offer them a 

chance to enjoy life a little more. 
were doing what KZZQ was ulti- 
mately .started fix." 
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CHRIST/AN AC TOP 3O_ 
June 18, 2004 

ARTST TITLE LABEL(S) TOTAL 
R-Ars RIATs 

NEVIS OR 
CHART 

TOTAL 

STATIONS 

CASTING CROWNS Who Am I (Beach Street /Reunion /P[Gi 1094 -38 15 3710 
MERCYME Here With Me ( /NO /Curb/ 1080 -33 12 3710 
BUILDING 429 Glory Defined (Word/Curb /Warner Bros.) 1001 -26 17 3710 
SELAH You Raise Me Up (Curb) 943 +79 10 3211 
TREE63 Blessed Be Your Name (/npop) 909 -36 19 3610 
MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) 798 .69 10 3210 
THIRD DAY I Believe (fssentiaUP[GI 700 + 64 6 3213 
MATTHEW WEST More (Universal South/EMI CMG) 675 -21 28 28ro 
KUTLESS Sea Of Faces (SEC) 660 + 34 8 2713 
DAVID CROWDER BAND Open Skies (Sixsteps,SparrowEMICMG, 593 +13 8 2412 
BETHANY DILLON Beautiful (Sparrow /EM /CMG 593 -96 18 2910 
JACI VELASQUEZ Unspoken (Word /Curb /Warner Bros./ 578 -86 17 2410 
FFH Good To Be Free (Essential/PLG) 465 83 16 2510 
BEBO NORMAN fIJOY WILLIAMS Yes I Will (fssentira(/PLG) 459 -4 13 1911 
JEREMY CAMP Walk By Faith (BEC) 458 +40 5 2416 
STEVEN CURTIS CHAPMAN AA Things New (Sparrow /EMI CMG) 417 +256 1 2418 
WARREN BARFIELD Soak It Up (Creative Trust Workshop) 347 15 6 1612 
SARA GROVES The One Thing I Know (INOI 313 -32 13 1910 
ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 311 -56 18 2410 
TREVOR MORGAN Upside Down (BHT) 299 3 9 1710 
GINNY OWENS I Love The Way (Rocketown) 292 -7 13 1610 
JARS OF CLAY Sunny Days (Essentiad/PLGI 271 +10 5 1412 
BIG DADDY WEAVE Heart Cries Holy (fervent) 255 -51 12 1311 
AVALON You Were There /Spenow/EMICMG) 253 +19 3 1312 
GEORGE ROWE TI * About That (Rocketown) 218 15 11 1210 
MATTHEW WEST The End (Spanow/EM /CMG) 188 +2 2 1212 
JUMPS Wonderful (Sparow/fMICMG) 186 .18 2 1010 
REBECCA ST. JAMES The Power Of Your Love (Forefront/EMI CMG) 185 -30 18 1210 
ACROSS THE SKY Broken World /Word/Curb/Warner&os/ 185 -33 5 1010 
JAMIE THEITTEN Because You Loved Me (Independent) 176 .7 2 010 

38 AC reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week of 666/12. Bullets appear on songs gaining plays or remaining flat from previous week II two songs are tied in total plays. the song with the larger increase in plays Is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added rs the total number of new adds officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (r" 2004 The Arbdron Company) n 2004 R&R Inc New &Active 
FUSE80X Once Again (Ekvate/i pip) 
Total Plays: 173, Total Stations: 8, Adds: 0 

CAMS WE Go Light You Wald (Roc ketownl 
Total Plays: 156, Total Stations: 11. Adds: 1 

TAIT God Can You Hear Me (forefront/EMI CMG) 
Total Plays: 145, Tots Stations: 8, Adds: 0 

STARFIELD Filed With You Glory (Sparrow /EM /CMG) 
Total Plays: 139, Total Stations: 7. Adds: 0 

RJ HELTON Even If (B- Rne/PLGI 

Total Plays: 114, Total Stations: 5, Adds: 1 

NEWSONG Cherish (ReamonfiG) 
Total Plays: 111. Total Stations: 9. Adds: 3 

GREG LONG Fifteen (Christian) 
Total Plays: 107, Total Stations: 4, Adds 1 

DELIRIOUS? Majesty (Here I Am) (Sparrow/EMI CMGI 
Total Plays: 96, Total Stations: 5, Adds: 1 

BARLOWGIRL Never Alone (fervent) 
Total Plays 67. Total Stations: 7, Adds: 5 

ANTHONY EVANS Fieras My life ( /NO) 
Total Pip: 83, Total Stations: 4, Adda: 3 

Seep reeked by total plays 
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POWERED 

MEDIABASE 

Most Added 
www rrindicator cons 
ARTIST' 1',E LA& 

ADOS 

STEVEN CURTIS CHAPMAN All Ttsngs New (Sparrow/fMl CMG/ 8 
JEREMY CAMP Walk By Faith i8EC,i 1 

BARLOWGIRL Never Alone (fervent) 5 

THIRD DAY I Believe Ifssewt,aUP[G) 3 
KUTLESS Sea Of Faces (BEC) 3 

NEWSONG Cherish (Rawson/PIG) 3 

ANTHONY EVANS Here's My Life ( /N0) 3 

Most 
Increased Plays 
ARTIST TTL E AFL. , 

TOTAL 
PLAY 

INCREASE 

+251 

+75 

+n 
+84 

+i3 
+43 

+41 

+41 

+34 

+34 

STEVEN CURTIS CHAPNLAN Al Drips New (Sp rrowfMl CMG, 

SaAH You Raise Me Up /CArbl 

CHM MCI Go Light You World (Roctetown) 

MIDDAY I Beim (EssimVPLGI 

ANTHONY EVANS Hen's My Life (Me 
KATINAS Cane Back To Love (Gomel 

JEREMY CAI. Walk By Firth NCI 
STAITRt3D Filed With Your Glory roarrow/EM /CMG) 
KUTLESS See Of Faces NC/ 
SHAWN MCDONALD Gravity (Sparrew/EM /CMG) 

Christian ACtivlty 
by Rick Welke 

A Chapman Kind Of WIN 
The newest tune on the block is from none other than 

Steven Curtis Chapman. who debuts all the way up at No. 
16 with All Things New." The running yoke in Nashville is 
that Chapman could release a rap song and it would still go 
top 10 at Christian AC. Although his new project, also called 
All Things New doesn't have a rap song on it, you might 
hear some scratching on a tune or two. Stay tuned on that. 

While a mere 14 plays separate the top two positions on 
this week's chart, other chart possibilities are having a hard 
time landing one of those golden 30 spots. Artists vying for 
future chart consideration include. Fusebox ( +25). Chris 
Rice ( +70). Startield (+40). BarlowGirt ( +30) and new INO 
act Anthony Evans ( +63). Newsom should be included on 
this list as well. gaining three station adds while losing 11 

p 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes. was originated by Eddie Cantor on his radio show in 1937 

The March of Achievement in Radio Awar s carries on our historic partnership with radio by celebrating 
excellence in broadcasting. Congratulations to A.T.R. Awards winners, finalists and participants in Atlanta, Houston, 
Memphis, Milwaukee, Nashville, New-York, Philadelphia and Pittsburgh. 
With radio's continuing support, we will be successful in our campaign to 
defeat prematurity, now affecting more than 475,000 babies every year. 

National Sponsors: Arbitron, R &R, Westwood One /Metro Networks 
Local Sponsors: Adams Mark Hotel, Associated Press, Atlantic Magazine, Beasley 
Broadcast Croup, Cama, Carl Black Chevrolet, Comcast, Curb Records, Edelman Public 
Relations, Ford, Georgia Association of Broadcasters, Greater Philadelphia Radio Group, 

aley Productions, Interep, Katz Media Group, Max Productions, Miller - Kaplan. Miller 
're, Muriel Hons Media Consultants. Potawatomi Bingo Casing, Quality Plus Ford Dealers,`, 

,'Radio One, RCS Productions, Kai Rudman, Sara lee Corporation, Viacom Outdoor 

March 
of Dimes 

A.I. R. Awards 
lchievemcilt In Rucliv- 

I or more inflrn,ltion, .()Mali the ;.I.K. \\.Ircls at: cschulti(r ntrchofìlinles.conl or call: (312)596-'+-'01. 

www.americanradiohistory.com

www.americanradiohistory.com


78 

KRCHRISTIAN 
Juno 18, 2004 

CHR TOP 30 
LAS' TNó 

WE ; MR 

1 Q 
2 

3 © 
4 4 

5 © 
6 0 
9 

8 

7 9 

11 

12 11 

10 12 

13 ® 
14 14 

16 ® 
11 0 
18 

20 0 
19 

22 

23 ® 
24 ® 
25 ® 
26 

28 

27 26 

- ® 
30 

29 29 

1o.a.v 

MOST TITLE LABE l ) 

TOTAL - WEEKS ON TOTAL 
PLATS PLAYS CHART STATIONS 

CASTING... Who Am I /Beach Street /RewroNPL6) 1170 

SWITCHFOOT Dare You To Move Wet Ink/Columba) 1088 

KUTLESS Sea Of Faces (BECI ' 1060 

BUILDING 429 Glory Defined /WordCuh1Yar,Ar Bros 982 

BARLOWGIRL Never Alone (Fervent) 896 

TREE63 Blessed Be Your Name /npop/ 868 

MERCYME Here With Me TINO /Cwh/ 850 

THIRD DAY Come On Back To Me Ifssentta0161 812 

STACIE ORRICO Instead (forefront/EMICMGI 726 

BETHANY DILLON Beautiful Sparrow /EM /CMG- 645 

BIG DISMAL Just The Same (W 40/ 606 

TODD AGNEW Grace Like Ram (Ardent) 600 

JARS OF CLAY Sunny Days /fssentiaWPLGI' 558 

ZOEGIRL Beautiful Name Sparrow/EMI CMG) 530 

RJ HELTON Even If (B Rite/P1Gl 498 

M. SCHULTZ Letters From War /WddCufWamet Bros. 466 

FM STATIC Something To Believe In (Tooth & Nail 456 

TAIT God Can You Hear Me ,fotefront'EMICMG, 448 

JUMPS Wonderful (Sparrow /EMI CMG) 384 

STARFIELD Filled With Your Glory ISparrowfM /CMG; 366 

W. BARFIELD Soak It Up (Creative Trost Workshop/ 365 

JEREMY CAMP Stay (BEC; 362 

SANCTUSREAL Everything. (Sparrow /EMI CMG/ 355 

D. CROWDER._ Open Skies SratepsSparrow EMI CMG( 329 

OOWNHERE Starspn (Ward/CwtuWarner &os.) 313 

TREVOR MORGAN Upside Down (BHP 262 

ROCK 'N' ROLL WORSHIP CIRCUS Gift 01 Cool / /NO/ 252 

DETOUR 180 Beautiful,Cross Orrvery 252 

BIG DADDY WEAVE Heart Cnes Holy (fervent( 247 

JADON LAVIK Following You (BEC) 245 

+29 13 21161 

+42 17 .2410 

+39 14 2710 

-25 18 2410 

+35 10 2410 

-13 18 2110 

.59 12 2410 

14 10 2410 

83 14 2210 

-3 17 1810 

-30 16 1810 

52 28 1310 

+21 8 21/0 

4 17 1610 

+47 8 1810 

27 6 1611 

+23 11 1512 

72 5 1911 

+8 9 1110 

+22 6 1310 

+30 3 1212 

+27 3 1613 

+27 2 1511 

.21 2 1411 

+48 4 1111 

41 8 1210 

+23 4 710 

+14 5 710 

17 4 M 
+27 1 910 

28 CHR reporters Songs ranked by total plays for the airplay week of Sunday 6/6 - Saturday 6/12. 
O 2004 Radio d Records. 

New &Active 
MATTHEW WEST The End (Sparrow/EMI CMG) 

Total Flays 221. Total Stations 11, Adds 0 

JAMES CLAY Frantkkn Park drpopl 

Total Plays 208. Total Station: 10, Adds 0 

JACI VELASOUE2 unspoken (Wdrd'CerblVarrai Bros) 
Total Nays. 206. Total Stations. 8. Adds 0 

PLUMB Taken (Cub( 

Total Rays: 203. Total Staten 9, Adds: 1 

PAUL WRIGHT You're Beautiful (Goat) 
Total Rays 186. Total Station 1. Adds 0 

SWITCHFOOT Meant To Live (Red Ink/Columba) 
Total Flays. 160. Total Station 5. Adds. 0 

FUSEBOX Once Again tEkrare l pope 

Total Flays, 154, Total Stations: 8 Adds: 0 

HAWK NELSON Every little Tlrig (Tooth & Nad 
Total Plays: 153, Total Station. 5. Adds 1 

JONAH33 Working Man Hands (Ardent( 

Tote Plays: 150, Total Station. 6, Adds: 0 

SARA GROVES The One Theg I Knorr UNOI 

Total Flays 136, Total Stations 5, Adds 0 

ROCK TOP 30 
ARTIST .4SEL 

2 0 PILLAR Bring Me Down iFkker/fM1) 

4 0 BARLOWGIRL Never Alone /fenraE/ 

3 3 SKILLET My Obsession !Ardent/aval 

1 4 SPOKEN Fading Further /Tooth & Naal 

6 0 APRIL SIXTH You Come Around (Atlant(ci 

5 0 SANCTUS REAL Everything... (Sparrow/EM /CMG( 

7 0 SUBSEVEN Emotion (flicker) 

9 0 KIDS IN THE WAY We Are (flicker) 

11 Q TINMAN JONES Party /Crossûnvenl 

15 0 THIRD DAY Come On Back To Me (Essential/PM 

17 Q HAWK NELSON Every Little Thing (Tooth & NO 

14 ® FALLING UP Bittersweet (Tooth& Nadi 

10 13 FM STATIC Something To Believe In (Tooth & Nat) 

8 14 BLINDSIDE All Of Us (At/antscl 

13 ® JEREMY CAMP Stay /BECI 

16 16 STAPLE OVO Dictatashp vs. Derttocracy) lFkkerl 

19 EVERYDAY SUNDAY What Love Is (Flicker) 

12 18 SWITCHFOOT Dare You To Move (Redlnt/Catanbtal 

18 19 SEVENTH DAY SLUMBER Spiraling (Crownel 

22 0 BUILDING 429 Free (Ward/CurhWarnerBros.( 

23 ® DEMON HUNTER My Heartstrings_ ,SdrdState, 

20 22 P.O.D. Change The World (Atlantic/ 

24 ® MODERN DAY JOHN Autumn /Independenti 188 

21 24 NUMBER ONE GUN Starting Line ffbodgatel 181 

25 25 UNSHAKEN Break -SP/ 177 

26 26 ANBERLIN Ready Furls (Tooth & Nail) 174 

28 ® OC SUPERTONES We Shall Overcome (Tooth & Nate( 166 

29 0 EMERY The Ponytai Parades (Tooth & Nail 158 

LP. a DEAD POETIC New Medicines (SokdState( 150 

- 30 THOUSAND FOOT KRUTCH Rawkfist (Tooth & NaÌEMC /139 

TOTAL 
Pun 

418 

402 

391 

372 

355 

347 

341 

318 

311 

290 

287 

285 

281 

281 

276 

252 

229 

228 

209 

207 

200 

193 

- 
PLATS 

+17 

+13 

5 

-37 

+29 

+11 

+18 

WEEKS ON 

CHART 

11 

8 

13 

14 

8 

5 

9 

TOTAL 

STATIONS 

3410 

2711 

29/0 

2910 

3111 

2812 

2610 

+7 11 2411 

+12 9 2910 

+24 7 2612 

+49 6 2313 

+19 4 2513 

21 17 2310 

.34 14 2010 

.5 3 2214 

14 2010 

+6 5 2110 

.50 16 1910 

22 18 2010 

+7 13 2110 

-12 4 1710 

23 19 2210 

13 1210 

-23 19 1810 

9 15 2011 

11 14 1410 

.7 2 1312 

+1 10 1110 

-14 1 910 

.3 19 1510 

37 Rock reporters . Songs ranked by total plays for the airplay week of Sunday 6/6 - Saturday 6/12 
© 2004 Radio d Records 

New &Active 
VAGABOND12 Crystal Clear (hsakpwidnrt/ 

Total Plays 130. Total Stations 10. Adds I 

SOMETHING LIKE SILAS When I Search /Sparrow /fMICMG) 
Total Nays, 125. Total Station 13. Adds 0 

SEVEN PLACES like It Never Happened WE'D 

Total Plays: 109. Total Stations 12. Adds 1 

BLEACH December (Tooth d NaI 
Total Plays: 101, Total Stations. 7. Adds, 1 

LONGOAT Fdow /Must Dogl 

Total Plays: 97, Total Simons 8. Adds. 1 

TAR God Can You Hew 14e /faefronl'EMI CMG) 

Total Plays. 83. Total Stations: 8, Adds 0 

JONAH33 Working Man Hands (Ardent) 

Total Plays 81, Total Stations 4, Adds: 0 

STANFLYEN 59 Wake Up Early (Toots & rat 
Total Plays. 74. Total Station 11. Adds 0 

APOLOGETIX Lifestyles Of The Rich And Nameless 'Parodkdrs) 

Total Pays 71. Total Station: 7, Adds 1 

WATASHI WA Clew (Tooth & Nadi 

Total Plays 63 Total Stations 2, Adds: 0 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you c /aim 

ownership at all your events with cost -effective, disposable plastic banners. 

ti"VA 

1 -800- 231 -6074 

- We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide 

Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 

rise reefindustries. corn www. reefindustries. corn 

I 
PL \1 

BANNERS 
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RAP CHRISTIAN 

Jun 18, 2004 

IltISPO TOP2O 
.AST 

WEEK AEEK ARTIST PILE LABEL'S, TOTAL 
PLAYS 

I _ 

RATS 
WEEKS oar 

CRARY 
TOTAL 

STATIONS 

1 1 CASTING... WhoAmI (Beach Street /ReonicrinG) 433 -32 14 2111 

2 0 SELAH You Raise Me Up /Cards/ 428 +14 12 2111 

3 © MERCYME Here With Me (INO/Cwb/ 401 + 22 10 2111 

5 0 B. NORMAN f1J. WILLIAMS Yes I Wi fEssatieR1GI 332 +2 11 1711 

4 5 PAUL BALOCHE My Reward /Hosanna/ 291 46 15 1111 

6 6 SARA GROVES The One Thing I Know /M0/ 216 -1 9 1M 
7 7 4H1M You Reign (Wad/Curd'WarnerB,os.) 266 14 14 1511 

8 8 M. SCHULTZ Loners From War (WoniC rb'Wsmer$ / 247 21 1 1a11 

11 0 SCOTT KRIPPAYNE The Least I Can Do /Spring Hit 199 +7 16 1110 

16 0 KELLY MINTER This Is My Offering (Cross & ideal 195 +25 4 1613 

15 Q AVALON You Were There /Sparrow /EM /CMG( 181 +16 3 1511 

14 ® BUILDING 429 Gary Defined f1Yord/CaablyensetBrat/ 117 +12 1 1211 

13 a FEN Good To Be Free (Essential/PIG! 186 +5 6 1210 

10 14 FERNANDO ORTEGA Sleepless Night... (Cart/ 112 13 10 1211 

12 15 J. VELASOUEZ Where I Belong /Wmirnat/Warnr&as.; 174 .12 15 910 

9 16 TODD AGNEW Grace Lice Ran (Ardent) 173 -25 11 1110 

18 O DARLENE ZSCHECH Heaven On Earth 111101 136 -5 4 1212 

17 18 TWILA PARIS Glory And Honor (Sparrow/EM /CMG/ 131 .7 2 M 
19 0 GEORGE ROWE Think About That (Racketown/ 130 +19 2 811 

gEili. 6) JEREMY CAMP Walk By Faith (BfC/ 127 +25 1 1N2 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 6/6 Saturday &12 
2004 Radio d Records 

Rhythmic Specialty Programming 
WAS. ARTIST TITLE LABELS 

1 L.A. SYMPHONY Gonna Be Alright (Gotee) 
1 URBAN D The kranigrant (FIaydrAlliance! 
3 APT. CORE Loved (Rocketownl 
4 FLYNN Love Is Dead (When) (Lkct/ 
5 KJ52 Back In The Day (Wok/ 
6 ROYAL TEMPLE Worldwide (You Feel Mel (Flying Leap/ 
7 SINTAX.THE.TERRIFIC When I Don't Show (*CO 
8 JOHN REUBEN Life Is Short (Gofer/ 
9 PAPA SAN Breathe Again (Gordo Cwitr jl 
10 PROPAGANDA Move With Me WON 

, CHRIST/A/V AC 

79 

TOP .30 INDICATOR 
LAST Tw6 
WEEr WEE( 

2 0 
1 2 

3 3 

4 

5 

8 

6 

7 

11 

12 

17 

9 

10 

16 

13 

21 

15 

14 

18 

24 

23 

19 

22 

20 

LMid> 

27 

30 

29 L1 

12 

13 

14 

15 

18 

19 

22 

24 

ARTIST TITLE LABELLSI TOTAL 

PLAYS 

MERCYME Here With Me (iM?iCa 1 1148 
CASTING... Who Am I (Beach Street/Reunion/PM 1037 
BUILDING 421 May Defied 11Vdrdtarb10araerOrols,/ 917 
M. SCHULTZ Letters Fran War (War atrWame land 858 
TREE83 Blessed Be You Name /lnpool 111 
SELAH You Rase Me Up /Cart( 802 
BETHANY DILLON Beautiful /Sp trow/EAI/CMG) 734 
JACI VELASOUE2 Unspoken /Word/Curb/Wemer Bros. 657 
THIRD DAY I Beira (Essential/Pt& 626 
D. CROWDER_. Open Slues /SrrstepsrSpa row/FMI CMG 595 
KUTLESS Sea Of Faces (BEC) 570 
B. NORMAN fIJ. WILLIAMS Yes I Will /Essen/ad'PLGI 570 
SARA GROVES The One Thing I Know /AVO/ 512 
GINNY OWENS I Love The Way (Rocketown' 439 
MATTHEW WEST More /f/nienadSout4fM /CMG) 438 
JEREMY CAMP Walk By Faith 49EC/ 418 
ZOEGIRI Beautiful Name /SparrowrfM«CMG/ 374 
FFH Good To Be Free (Essentral'Pj5l 355 
TREVOR MORGAN Upside Down 181171 339 
W. BARFIELD Soak It Up (Creative That Wakshgo, 324 
AVALON You Were Thee Ateermwr9WCMC/ 324 
TODD AGNEW Grace like Rain /Ardent, 314 
JARS OF CLAY Sunny Days (Esset%iaáptG/ 309 
GEORGE ROWE Think About That (Rocketown' 309 
S. CURTIS CHAPMAN M Tlrgs_. tJíprtows61WCM6/ 288 
DARLENE ZSCHECH Heaven On Earth NNO. 246 
ERIN O'DONNELL And So I Am (iptp) 236 
TAIT God Can You Hear Me (forefront/EMI CMGi 210 
GREG LONG Remo fChndi de 218 
NEWSONG Cfenah /ReraaarPLG, 194 

WEEKS Oh 
KLAUS O +AQ- 

TOTAL 
STATIONS 

+35 6 3N 
11 6 3511 

-58 6 3>NI 

+21 6 3110 

+25 6 2111 

.138 6 3115 

21 6 2510 

60 6 2210 

+90 5 2712 

+71 6 2512 

+116 6 2314 

6 6 2410 

54 6 2410 

46 6 2110 

79 6 1710 

.105 4 11¡3 

-17 8 111 
100 6 1510 

.37 6 1510 

.42 5 1311 

+24 3 1411 

36 6 1210 

+30 6 1412 

31 6 1610 

+125 1 1516 

+ 58 2 1112 

+14 2 1311 

+19 3 911 

+14 2 1211 

+27 1 1012 

35 AC reporters Songs ranked by total plays tor the airplay week of Sunday 6/6 - Sab,rday 6/12 v 2004 Radio & Records. 

NeW&Active 
STACIE MINN Maud efaaitia fill CM& 
rote Plays: 119. Teal Sanwa AMY 0 

ACKOSS THE SKY Broken Wad AVH*CatrWenor erosJ 
Total Plow 154, TAW Stamm 9, As 1 

JASON MITANT Yea Gioe Me Ufe awynty*rocad 
Total Plat 131, Total Stamm. 6. Adds: 1 

FUSEBOZ Once Ail irmilop pl 
roil Plays: 129. TAW Stamm: 9, Mk 1 

PLUS ONE Glade 

Teal Play& 112, Tad Stators: 1, Adds: 0 

DELKUOUS? away Want I Aalt ISaarelaMa'gllq 
Total Plays: 109, Total Steens: 6. Adds: 0 

'ARIAS Cann Back To love (Gomel 
Teal Plays: 104, Total Stators. 5, Adds. 0 

JEFF MO Asa* You Up Sorer 
Total Plagt 97. Tad Stamm 4. Adds; 2 

AVM Waanlrld AtrrwevEMI CAIEF 
Taal Play& 91, Tad Stamm 6. Mk 0 

MATTIIEW WEST The End 4wroarfAepBp 
Taal Platys: 91, Toll Stomas: 5, Adds 0 l 

find. What You Need 
In -rim and Now Onlinear 

www. raiIIoangrecorg corn 
The Industry's most complete, most used DIRECTORY 
is now delivered free to all R &R subscribers and is 

available-online in a searchable database. 
Get what you need the way you like it... 

on your desk or on your monitor. 
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JACKIE MADRIGAL 
imadrigal@radioandrecords.com 

LATIN FORMATS 

The Many Talents Of A DJ 
An interview with KSSE /Los Angeles personality Alex III 

n this day and age when many people need to have 
more than one job, others take on multiple roles not 
un because they enjoy the challenge. but because, for 
them, it's fun. One such person is Alex III, who is on the 
air on KSSE (Súper Estrella) /Los Angeles from 7pm- 
midnight and hosts the very entertaining and inventive 
L.A. Streets on Telemundo cable network Mun2. 

Ills dual roles not only involve RSA: SriperEsnelkrisa Pop suniun. 

regularly trading in the radio micro - and La Tocada is a space for the ruck 
phone for a TV camera. but also he- that ss iuld not necessarily fir in during 
ing able to sound con- the rest of the day. Do wu 
vincing, natural and na- haw any influence on the 
tine in two languages: music that goes on? 

Alex Ill's radio role calls :. Akx III: Sure. Pato 

for perfect Spanish. while (KSSE PD Néstor Rochaj 
his TV role requires fault - and I sit down, and I show 

less Spanish and English. him any new songs that I 

'This week Akx Ill tells us receive. I suggest songs 

about how he came to ra- that I fuel should be played. 

dio and later began a TV and we go over them. 
career. how he deals with . R& R: H7kuareyourlis- 
his two roles and what it all means teneec like and what kukls qf calls do 
for his career. you get during that time the day? 

Ales Ill: I get the craziest calls. I 

R&R: Tell me about whit sou & at think my listeners are a hit more re- 
sifter Estrelka taxed and kind of in the mood. They 

Ales Ill: I've been with Súper Es- may be thinking about their boy - 

trella for six years. I started on the friends or girlfriends. They may 
weekends. and then they gave me want to dedicate a song to them and 

the late- afternoon hours. The show things like that. 
is music -based. but what makes it My relationship with the public is 

different from the rest of the day is great. because we grew up together 
the La Tocada slot. which I do Mon- with this pop rock kind of music. 
day through Thursday from 10- They know a lot about me. and I 

I Ipm. That time slot is dedicated to know a lot about many of them. 
rock and alternative music. and we They tell me a lot of private things. 
play everything from Manu Chao to Many of them are like my buddies 
Jumbo. Control Machete and more. of six years now. 

Alex III 

r 

MEET AND GREET sin Bandera are one of the hottest duos around Their 

romantic. IeeL-good ballads are among radios favorites While on a promo tour 
they recently visited Washington. DC to meet their fans and to talk to radio. 

Seen here are (l -r) Sm Bandera 's Leone!. WILCWWashington s Andrea Serralde 

and Sergio Urriola and Sin Banderas Noel. 

R&R: You're also on TI; on u cable 
channel that is unlike anything else in 

Spanish- language TV. It targets the 
young. bilingual Hispanic. How did 
your relationship with Mun2 begin? 

Ales Ill: It happened on a day 

when I was out partying. I was at a 

club. and they were doing their pro- 

mos. talking to people. They asked 

me to say a few words on camera. I 

knew about Mun2 because I watched 

their shows. I found their shows 
very interesting, especially because 

they are bilingual. 

"L.A. Streets is a 

reflection of the kind 

of Hispanics that you 

find in large cities in 

the U.S." 

They liked what I did for them. 
They asked me if I had any TV ex- 
perience, which I didn't -in fact. I 

was scared of the camera. Time 
passed, and they offered me a small 

part on a show that was called On 
the Roof At first I wasn't really inter- 

ested. because I had no experience. 

but then I accepted. 

R &R: After On the Roof you 
moved on to the show svu do now L.A. 
Streets. 

Ales Ill: The two girls who host- 

ed On the Roof left, and Mun2 called 

me to host the whole show. Of 
course. I accepted. I did the show 
with another girl co -host. That show 

was then divided into two shows. 
L.A. Streets and La Cìmerión. 

R&R: Tell me about L.A. Streets 

Akx Ill: We cover everything that 

is happening in the streets in l.os 
Angeles. We show videos, talk to 

people. talk to the artists who come 

to the city - artists of all genres. 

from hip- hop.to banda and pop. It's 
about what Los Angeles is all about. 

because the city is very diverse. 

R&R: is the show bilingual? Do you 
do the Spanglish thing? 

Ales Ill: It is bilingual. because 

it's for people like me. I'm not from 

here or there. I was born in Mexico 
but raised here. and I grew up with 

RSA June 18, 2004 

SUPER STARS Rob, "Draco "Rosa is promoting his album Mad Love. 

which includes two bonus tracks in Spanish. Of course. Latin radio is a must. 

and so was a visit to the La Regadera morning show on KSSE (Súper Estrella)/ 

Los Angeles. Seen here (l -r) are KSSE morning hosts Ysaac and Serralde. Rosa 

and show producer El Diabldo. 

American pop culture and speaking 

both languages. I spoke English in 

school and Spanish at home. 

The show is a reflection of the 
kind of Hispanics that you find in 

large cities in the U.S. I think its vers 

important to have something for 
this kind of public. which doesn't 
necessarily identify with the tradi- 
tional TV channels. Many of them 

don't watch TV in Spanish because 

they're not interested in Spanish - 
language soaps. They'd rather 
watch Friendd% or MTV. At the same 

time. they will listen to hip -hop and 

turn around and listen to some ban- 

da or corridos. 
R&R: How long hate you been with 

.Mun2? 

Alex Ill: Almost a year. I also have 

a show on the Telemundo Network 

called Ritmo Y Sabor. It's on every 
Sunday. and I host it with Daniela 
Lujan. It's more of a video show. 

R &R: How eioyvu handle your two 

jobs. with two dißerrnt audiences and 
two hires of media? 

Alex Ill: I don't have a personal 

life. I don't have a girlfriend. If I had 

one. she would have left me already. 

ILaugh.s.( That's part of it. that I'm 
single and I don't have commit- 
ments. Time is on my side. 

It is a Ice of work. but I have Ionia] 
to manage my time. I wort, during the 

day two or three times a week for 
Mun2, and I prepare later in the day 

to go on the air on Súper Estrella. 

R&R: Di tour john complement each 

other? Di too get iak'ac for your TV 

.shorn fnmt what too d, on the radio. and 
vice versa? 

Alex III: I think so. If I had not 

been on Súper Estrella. I probably 
wouldn't have had the opportunity 
to be on Mun2. I get ideas from the 

TV show to bring to the radio. I may 

get more of a chance to meet the art- 

ists and get to know them. and then 

1 share that information with the ra- 

dio listeners. rm always on the 

street with the people. I may also 

have experiences on the radio that I 

can bring to the TV show. 

R &R: Host much pro /exsianal and 

personal growth have these two jobs 
brought you. and what more do you 
want to achieve.) 

"I want people to 

see a guy who was 

born in Mexico and 

grew up in the U.S. 

and to see that hard 

work pays off. It's 

time that Hispanics 

get the respect we 

deserve." 

Ales III: I have grown profession- 

ally and personally very much. 
What am I looking for? I want to be 

good at what I do. to be honest and 

to always give 100%. I want people 

to see the real Alex. I'm taking ad- 

vantage of all the opportunities that 

come my way. Everything I do. I 

want to do it with passion. 

Both worlds have brought me a 

lot of satisfaction, and I have learned 

from both. And I continue to learn. 

I want people to see a guy who was 

born in Mexico and grew up in the 

U.S. and to see that hard work pays 

off. It's time that Hispanics get the 

respect we deserve. 

TALK BACK TO R&RI 

Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

Jmadtipal®radioandrecotds.t:om 
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This Week In Spanish- Language Music 

Radio Corner 
Andrew Bonilla. 
PD, KXEW/Tucsson 

We're working on a summer concert 
series to bring the Tejano flavor to Tucson. 

The Tejano artists we program will be 

performing for our listeners. We're starting 
off with Grupo Vida, and other artists, like 
Gary Hobbs, are in the works. The concerts 
will take place at Old Tucson Movie Studios. 

Also coming up, on the July Fourth 

weekend, we're doing a record - release party for Chente Barrera. We're in the planning 
stages, but what will happen is that the artist will come and perform his new songs. 

This is a station event, and the audience gets tickets by calling the station and 
registering. We'll also give away copies of the new album and other prizes. 

1 

AWARDS, AWARDS, AWARDS! During his recent performance at Festival Acapulco 2004 
in Mexico. sneer- songwriter Marco Antonio Solis was handed several awards for album sales. He 

received a diamond record for Trozos De Mi Alma. two platinum records for Más De Ml Alma. a platinum 

record for Tu Amor O Tu Desprecio and a platinum record for the COIDVO combo La Historia Continua. 

See Them Live 

18 Polo Polo, San Jose, CA 

18 Los Lobos, Paradise Rock Club, Boston 

18 Marc Anthony, American Airlines Arena, Miami 

19 Polo Polo, Universal Amphitheatre, Los Angeles 

19 Los lobos, Donald Rainear Amphitheater, Bridgeton, NJ 

20 Los Lobos. Longs Park Amphitheater, Lancaster, PA 

22 Los Lobos, Keswick Theater, Glenside, PA 

22 El Gran Silencio, SOB's, New York 

23 Los Lobos, North Carolina Museum of Art, Raleigh 

24 Los Lobos, 9:30 Club, Washington, DC 

25 Yerba Buena, Irving Plaza, New York 

26 Joan Sebastian & Marco A. Solis, Staples Center, Los Angeles 

26 Polo Polo, Phoenix 

27 Polo Polo Seattle 

30 Los Lobos. Park West, Chicago 

1 Jumbo S Andrea Echeverri, JC Fandango, Anaheim, CA 

1 Los Lobos, Summerfest- Potawatomi Stage, Milwaukee 

2 Marc Anthony, Madison Square Garden, New York 

Los Lobos, We Fest, Detroit Lakes, MN 

8 Gipsy Kings, The Grove, Anaheim, CA 

9 -10 Gipsy Kings, Greek Theatre, Los Angeles 

9 Los Lobos. Gainey Vineyards, Santa Ynez, CA 

9 Polo Polo, Dallas 

9 Marc Anthony, Allstate Arena, Chicago 

9 Charly García, Jackie Gleason Theater, Miami 

10 Los Lobos, House of Blues, Anaheim, CA 

10 Polo Polo, Houston 

16 Temerarios, RBC Center, Raleigh 

17 Temerarios, Arena at the Gwinnett Center, Atlanta 

18 Temerarios, Municipal Auditorium, Nashville 

18: Los Lobos. Chene Park, Detroit 

23 Temerarios, Civic Center, Omaha 

24 Temerardos, Val Air Ballroom, Des Moines 

25 Nordic Collective, Hollywood Bowl, Los Angeles 

25 Temerarios, Plaza Garibaldi, Chicago 

29.30 Los Lobos, Fillmore, San Francisco 

30 Polo Polo, North Carolina 

31 Polo Polo, Atlanta 

I 

OZOMATLI 
It is time for a revolution. 
It is time for another Ozomatli album. 
It is time for Street Signs. the band's first 
full -length studio album in three years! 

After the hit "Mi Gente" with A.B. Quintanilla y 
Kumbia Kings. Ozomatli presents: 
"Te estoy buscando" & "Cuando canto" already playing at: 
KDXX - Amor KXPA 1540 AM 
Esto No Es Radio & TV KSCR 'revolutionary radio" 1560AM 
WRTC -FM 94.9 Zeta "En Fuego" 
89.3 FM La Preferida KHDC 90.9fm 
Fuego Rock Radio En Efekto::Rock En Evolution 
For more info please contact: 
Miguel A. Trujillo at mexamarketing :'sbcglobal.net fo) 

www.americanradiohistory.com
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CONTEMPORARY TOP 25 
WFh ARTIST ' 

TOTAL 

POINTS 

1 JULIETA VENEGAS Andar Conmigo (BMGLatin( - 179 

2 JENNIFER PEÑA Vivo Y Muero En Tu Piel (Uniyisionl 171 

3 LUIS FONSI Abraza La Vida lUirve,rsall 153 

4 PAULINA RUBIO Te Guise Tanto (Universal/ 

5 TIZIANO FERRO Tardes Negras (EMI Latin) 

6 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 

143 

141 

139 

7 SIN BANDERA Que Lloro (Sony Discos) 138 

8 CHAYANNE Cuidarte El Akna (Sony Discos) 125 

9 RICKY MARTIN Y Todo Queda En Nada (Sorry Discos) 108 

10 MANA Sábanas Frias (WarnerML.1 108 

11 ALEX UBA60 Aunque No Te Pueda Va (WanwM-LJ 99 

12 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 

13 ANDY & LUCAS Tanto La Quería (8MGLatN 

14 PEPE AGUILAR Cruz De Olvido ( Univision/ 

97 

95 

94 

15 OREJA DE VAN 604H Deseos De Cosas Imposibles (Sony Discos) 88 

16 CLIMAX El Za Za Za La Mesa Clue Más Aplauda (Ba /boa) 

17 JOAN SEBASTIAN Amer Como Te Anal (Rabos) 

18 OREJA DE VAN GOGH Rosas (Sony Discos( 

83 

83 

79 

19 ALEKS SYNTH( & ANA TORROJA Duele El Amor (EMI Lath 73 

20 CHAYANNE Sentada Aquí En Mi Akna (Sony Discos) 

21 PAULINA RUBIO Algo Tienes (Universal! 

22 OBIE BERMUDEZ Antes (EMI Latin) 

23 CAFE TACUBA Eres (MCA) 

24 MARC ANTHONY Ahora in (Sony Discos) 

25 REYLI BARBA Desde Que Llegaste (Sony Discos) 

Data is complied from the airplay week of June 6 -12. 
and based on a point system 

2004 Radio & Records 

88 

80 

60 

80 

57 

56 

Going For Adds 

OZOMATLI Cuando Canto (Concordi 

OZOMATLI Te Estoy Buscando (Concorde 

TROPICAL TOP 25 
hEE4 ARTIST TITLE LABEL ,S) 

1 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

TOTAL 
!OUTS 

220 

2 REY RUIZ Creo En EI Amor (Sony Discos) 209 

3 MARC ANTHONY Ahora Quién (Sony Discos) 168 

4 ELVIS CRESPO Hora Enamorada (011a Music/ 143 

5 SON DE CALI La Sospecha (Urwvisionl 128 

6 TOROS BAND Si Tú Estuvieras (Univesa11 112 

7 LIMI -T 21 Me Acordaré (EM / Latini 103 

8 JENNIFER PEÑA Vivo Y Muero En Tu Piel (Unírrsià ) 101 

9 FULANITO Pégate (Cutting) 

10 ZAFRA NEGRA Pa' La Rumba Voy (J &Nl 

11 GRUPO MANIA Teléfono (Universa/) 

78 

70 

61 

12 AVENTURA Lioran (Premiry 87 

13 ANDY & LUCAS Tanto La Quería (MG Lam) - 59 

14 NEGROS Me Canbiaste La Vida ( Premium/ 58 

15 MICHAEL STUART Te Gusta Verme Sufrir (Universal) 

16 ALEX 'EL BIZCOCHITO' Porque Yo Te Amo (Sony Discos) 

17 LUIS VARGAS Simplemente Te Amo (5 Star) 

52 

52 

48 

18 MANA Sábanas Frias (WarmM.l.) 48 

19 PAPI SANCHEZ Dilema (J &N/ 45 

20 DON OMAR Poke Diable MA */ 48 

21 LA GRAN BANDA Merengue Loco (DAM Productions) 40 

22 RAULIN RODRIGUEZ Ay Hombre (Sony Discos) 36 

23 GRINGO DE LA BACHATA & SERGIO VARGAS Un Osito Dormilón (Mock & Ro /l 34 

24 CHAYANNE Sentada Aquí En Mi Akna (Sony Discos) 33 

25 FRANK REYES Voy A Dejarte De Amar (. &N) 33 

Data is complied from the airplay week of June 6-12. 
and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

No Going for Adds for this Week 

#1 in TSL! 
KMXE -AM 

Los Angeles 

Radiovisa's 24/7 Spanish Talk Format 
delivers results! 

t 

"Wr,rt.s ',-1 

a^ ti 4 

Regional sales offices: 
Los Angeles New York 
(*18)521 -2080 (831) 757 -1027 

Miami Dallas 
(306) 1724071 (469) 241 -1882 

O 
Radiovisa 

www.radioviso.com 

Affiliation contact' 

Ana Salcido 
(212) 899 -3227 

www.americanradiohistory.com
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Rti? 
LATIN FORMATS, 

dun. 1a, 2004 

83 

REGIONAL MEXICAN TOP 25 
TOTAL 

MONTS 

1 HOROSCOPOS DE DURANGO Dos Locos A3isa/ 360 

2 MONTEZ 0E DURANGO Te Duse Olvidar (Dise) 292 

3 JOAN SEBASTIAN Amer Conte Te Ami (8 W 272 

4 BANDA EL RECODO Para Toda La Vida (fononisa) 

5 CONJUNTO PRIMAVERA Hazn a Olridrla /fennvisel 

6 TIGRES DEL NORTE No Tiene La Culpa El Inda Ifonovisa/ 

7 PALOMO Miedo /Giral 

8 ADAN CHAUNO SANCHEZ Nadie Es Eterno (SonyDscos) 

248 

202 

201 

192 

192 

9 CLIMAX El Za Za Za La Mesa Ow Mk Aphude *boo) 158 

10 INTOCABLE A Dónde Estabas (EMI Leon) 157 

11 PATRULLA 81 Cómo Pude Enanwarme De Ti /Dia) 139 

12 LIBERACION El Za Za Za La Mesa Oue Mks Aplauda /Dise/ 

13 CONJUNTO ATARDECER Allis De Oue Te Vayas /Umiwsal 

14 TEMERARIOS Qué De Raro Tiene /fonovisa/ 

134 

130 

126 

15 LUPILO RIVERA Qui Tel Si Te Capro RAritóriad 112 

16 KUMBIA KINGS Sabes A Chocolate /fell Lean) 112 

17 BRONCO 'EL BIOANTE DE AMERICA" Mi Peor Etnnigo /fercoati<al 100 

18 CURSILLOS Que Tú Te Vas (Balboa) 

19 JENNIFER PEÑA Vim Y Muero En Tu Piel Nmiisiovd 

20 CARDENALES DE NUEVO LEON Mi Amante /Dise) 

21 PODER DEL NORTE No Tenga Miedo De Enamorarte i al 

22 ANGELES DE CHARLY Y Qué /fonovtse) 

23 AMA VIU.ARREAL Soy Tu Mujer /GiMrsali 

24 HURACANES DEL NORTE Te Perdoné Una Vez (Urivris+ard 

25 PEPE AGUZAR Ou r De sedle AAs W* 
Data Is complied from the airplay week of June 6-12. 

and based on a point system 
2004 Radio & Records. 

102 

87 

93 

93 

88 

85 

05 

Going ForAdds 

CHUY JR. Puro Parradeer EMIlaaier 
CONTROL La Bada Oe n ngu re LEM iseiy 

DJ KANE Mle ON Ion 
MARGARITA Te Fuso A Acapulco IPM6M eral 

VOCES DEL RANCHO Me Greta Terror De A Doe tEMI Letwr 

TEJANO TOP 25 
ARTIST TIT,E LABEL S 

1 JENNIFER PEÑA Vivo Y Muero En Tu Piel Warman) 

2 KUMBIA KINGS Sabes A Chocolate (EMI Latin) 

3 PALOMINOS Chuleta (Urbana) 

4 SOLIDO Tel Vez /frd#/ 
5 SOLIDO Cómo Olvidarte (Freddie) 

6 INTOCABLE ADénde Estorbes (EMI /Will 

7 JIMMY GONZALEZ & GRUPO MAIL Pada Dal Mar (Freddie) 

ToTAL 
vonrts 

227 

221 

189 

153 

108 

193 

100 

8 MICHAEL SALGADO La Cruz De Vidrio faith* 93 
9 DUELO Por Amarte Tanto (UíevsAay 90 

10 BIG wico Rata Imreda (EM Lee* BB 

11 MICHAEL SALGADO Mi Cielo Gris /fraoie) 87 

12 MAN Si Ms Hubieras Dila Nnivisin/ 87 

13 LA FIEBRE Ouiero (Freddie) 

14 AUCIA VILLAR REAL Soy Tu Mujer Ilkirena0 
15 DUELO Un Minuto Más Nravisian) 

70 

65 

63 

16 DAVID LEE GARZA No Puedo Esta Si, Ti (Array Music A'c l 83 
17 RAM HERRERA fIJAY PEREZ No Me Volverá A Enamorar (Teces) 83 

18 JOE LOPEZ fIA.B. QUINTANILLA Ms Dusk (EMI [Mini 83 
19 MONTU Sexo, Pudor Y Ligrinas /A.R.C. Discos) 

20 DJ RARE La Negra Tauro Mane 
21 ELIDA REYNA Por Dios (Teles) 

55 

51 

50 

22 LA FUERZA Ilmién /iadtssnidwntty 50 
23 ESTRUENDO Tengo Miedo De Amr /Uravision) 48 

24 ALAllAN Gritindoie N Vanto Fred* 47 
25 RUBEN RAMOS La Más Bonita (Rever V' 

Der' is complied from the airpUy week of ,Mea 6~12. 
and based on a point system. 
0 2004 Radio & Records. 

44 

Going ForAdds 

CHUY JR. Puro Paarradar /EAMLot* 
CONTROL La Beat Dungure QN [are,) 

DJ KANE Mk B9 Unir 
MARGARITA Te Fuste A AcepleeINNIftel 

VOCES DEL RANCHO Me Gusta Teear 4 A Oa 10111 44 

Rock /Alternative 
T ARTIST Te umws, 

1 JULIETA VENEGAS Lento AVGLatn) 
2 INSPECTOR Ska Voovie Boobie Baby IWai. -sal 
3 ZOE Peace AM Love (Sony Discos) 

4 KINKY Presidente (Wttrwed) 
5 BERSUIT VERGARABAT La Soledad /Universal 
6 CONTROL MACHETE El Genio Del Dub /Unimsap 
7 ROW DACO ROSA Mis Y Mks (Sony Discos) 
8 VICENTICO Se Desparta la Ciudad /BMG[ae* 
9 BERSUIT VERGARABAT Arpatinidad N Pilo tUein of 

10 FOBIA Más Caliente (MG Cann) 

11 JULIETA VENEGAS Andar Campo (MG Lek) 
12 BABASONCOS I respanables (EMI Latin) 
13 SUPEfLITIO OW Vo' Hacer /Cielo Music Groy'tBMG Latid) 
14 OZOMATU Te Estoy Buscando (Concord) 

15 OBO Dawns= (EM/Latn/ 

Songs ranked by trial number d points. 10 Rock/Alternative reporters. 

Record Pool -.,- 
Tr 

1 

2 

3 

4 

5 

6 

1 

8 

9 

10 

11 

12 

13 

14 

15 

MTIaT nr, ubor 

ELVIS CRESPO Hora Enamored' /0kMusic) 
VICTOR MANUELLE Uoré Liaré /SonyDbras) 
SON DE CALI La Sospeche emiri ion) 

SONORA CARRUSELES Le Salsa La Traigo Yo (Fuentes) 

ZAFRA NEGRA Pa La Rumba Voy (J &N) 
SON CALLEJERO Dan La Droga Cutting) 
TITO ROJAS EI No Es Mejor lire Yo IMP) 
FULANITO Pipate (Wrig) 
GRINGO DE LA BACHATK & SERGIO VARGAS Un Osito Damián (Mock & Rol0 
THALIA Accidn Y Raaaián /fM /latnl 
L.D.A. fiCHEKA Hoy (CFE/ 

ALBERTO BARRIOS Y TITANES Chiven IMP) 
BANDA GORDA Pap ists Mato A Menudo IMP) 

KUMBIA KINGS Saba A Chocolate /EM/Latid 
CLIMAX El Z' Za Za La Masa Oue MAs Aplaude Babor/ 

Songs ranked by Dotal number of points. 23 Record Pool reporters. 

www.americanradiohistory.com

www.americanradiohistory.com


SPORTS -NEWS -DJ -JOBS 

84 RaR June 18. 2004 

NATIONAL 

Does your portfolio stand out? Does it 

sing the star spangled banner and shoot 
off fireworks? No. Then call Broadcaster 
Marketing Services. Portfolio and 
aircheck services. Representation 
available- 205- 979 -4577, or visit 
www. Broodcostermorketingservices .tom. 

Let's find you your next job! 
Call today and receive 
2 portfolios for FREE 

S$$SS$$S$SSSSSS$$S$$S$SSSSS 

$ Nom, Results -Oi iMi s $ 

$ Nlarbt Mangers, Cameral Mtaagsr% ate $ 
$ Sates MaaaNer: Needed $ 

S MINT NOW $ 

$ You pick the location - Springfield IL Austin TX, $ 

$ Grand Cayman Islands, Burlington VI, or Florida. $ 

$ If you have a proven track record of results and S 

$ you're ready for a change, email a short corer $ 
$ 

letter and resume to me, kwtn Pollack at 

$ irtrin @irrrinpollackcom. 
$ 5 Th e 

held, there's less debt pressure and the "human' 

$ element is still at wad everyday. NI inquiries 

$ will be held strictly confidential $ 

$ and our chest staborls have paid all search $ 

$ lees as part of their ongoing 

$ Consultation Agreement. EOE $ 

$$$$$$$$$$$$$$$$$$$$$$$$$$$ 

SOUTH 

Alternative Rock Station looking for 

morning show team or individual 
who can create a buzz in the 
Southeast) Must be focused on Men 

18 - 34. Creativity, entertainment 

and a knowledge of the lifestyle is 

very important. Great opportunity 
for the right team or individual to 
work for a family owned company. 

Please send Tape and Resume to: 

Radio & Records at 10100 Santa 

Monica Blvd., 3"1 Floor #1 120, Los 

Angeles, CA 90067. We are an equal 

opportunity employer. 

POSITIONS SOUGHT 

Hot new format available in 24 hour syndica- 
tion. 3DSJ Request 8 Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102. billelliott03DSJ.com. (6/18) 

OPPORTUNITIES 

SOUTH 

100 kw Country station in Southeast 
seeks Morning Show Host. Must under- 
stand and relate to our Southern coun- 
try audience, work well with co -hosts 
and do great remotes, appearances and 
production. Send T &R's to: Radio & 
Records Inc. at 10100 Santa Monica 
Blvd., 3'0 Floor 1 1 19, Los Angeles, CA 
90067. 

MIDWEST 

Talk Show Host 
Unique opportunity at Family owned 

WNIR 1OOfm Akron, Ohio. Our after - 

noon drive personality is retiring after 20 

years. We are dedicated to continuing 

our unique brand of local talk. Email 

resume to billklausálwnir.com. EOE. 

Midday Announcer (100RR): 97.1/ 
WBNS -FM is looking for on experienced 
Announcer to host the midday show. 
This individual will serve os the stations 
music director and will be responsible for 
handling various aspects of program- 
ming including preparing and hosting 
daily air shows and creating commercial 
and station production daily. This indi- 
vidual will also represent the station at 
community and industry events. This po- 
sition requires extensive knowledge of 
"Hot Adult Contemporary" music and 
excellent interpersonal skills. College 
degree in o broadcast -related field is 

preferred. Please submit cover letter, 
resume and tape or CD to Dispatch 
Broadcast Group, Human Resources, 
Job # 100RR, 770 Twin Rivers Dr, Co- 
lumbus, OH 43215. No phone calls 
please. 'Pending corporate approval. 
DISPATCH BROADCAST GROUP IS AN 
EQUAL OPPORTUNITY EMPLOYER. WE 

ARE A SMOKE -FREE AND DRUG -FREE 

WORKPLACE. 

EAST 

ACCON EXÉCUTIVE 

STAR 99.1 IN CENTRAL NEW JERSEY, THE 

NY MARKET'S ONLY CONTEMPORARY 

CHRISTIAN STATION, SEEKS EXPERI- 

ENCED AE TO CONTRIBUTE TO OUR RAPID 

GROWTH. BASE SALARY 8 COMMISSION 

PLUS THE MOST POSITIVE WORKING EN- 

VIRONMENT IN THE MARKET! LETTER AND 

RESUME TO infoastar991fm.com (subject 

line: Account Executive). Equal Opportunity 

Employer. 

WEST 

Immediate Opening 
Program Diector- KSKS 93.7 - Fresno, CA 
Requirements: 

5 -years experience as PD or 
Operations Manager preferred 

Passion for Country music and 
contacts within the industry 

Talent coaching, music program- 
ming. promoting and positioning 
the station in a creative manner 

On air capability 
Work well with other departments 

No phone calls. Applications taken 
until June 23rd. 

Resumes, tapes and salary to: 
Al Smith 

1071 W Shaw 
Fresno, CA 9371 1 

e-mail alsmith.acbs.com 
fax 559- 490 -5838 

Infinity Broadcasting is an Equal 
Opportunity Employer. 

Male voice talent needed. 

If ANY of these describe your delivery, 

send a demo: Hard -driving, menacing, 

powerful, gritty. Think "movie trailers" 

or "monster trucks". You must have a 

studio at your fingertips and turn around 

VO in minutes not hours. PLEASE DONT 

send a demo if you don't fit this profile. 

MP3 to KenScott©ClearChannel.com 

(preferred). Or CD (NO cassettes, please) 

to Ken Scott, 10089 Allisonville RD, Suite 

100, Fishers, IN 46060. NO agents. 

Jefferson Pilot Communications Company of 
Colorado has an immediate opening for a 
Promotions Director for Country power- 
house KYGO and Classic Country KCKK. Do 
you have the drive to keep Denver's 01 radio 
station on top? If you're looking to work for 
a great company and have at least 5 years 
radio promotions experience this may be the 
opportunity for you! Great opportunity for 
professional growth and upward mobility. 
Interested parties please rush resume c/o 
Promotions Director Position - KYGO Radio. 
Jefferson -Pilot Communications Company. 
1095 S. Monaco Pkwy, Denver, CO 80224 
or e -mail resume to promojob®kygo.com 
(No Phone Calls Please) Jefferson Pilot is 
an Equal Opportunity Employer. 

R&R Opportunities 
Free Advertising 

Radio a Reads provides free (28 words maximum 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 
To appear m the following week's issue. your ad must be 

received by Thursday ins (PST). eight days prior to issue 

date Free Opportunities listkgs should be typewritten or 

printed on 8 12' X 1 r company/station letterhead and are 

accepted orYy by mail or tax: 310- 203 -8727 Only tree po- 

sitions sought ads are accepted by e-mail to 

lonaresaradroardrecords corn. Address all 20 -word ads to 

R&R Free Opportunbes. 10100 Santa Mona Blvd.. Third 

Floor. Los Angeles. CA 90067 

R&R Opportunities 
AdvertIsing 
lx 2x 

$200/inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading) Includes generic border. If logo. custom 
border or pryer heading are required add 12 mob (S60 
for lx. SSO ta 2x). M addition, all ads appear on Red's 
wobble. (mew radoanaacards.opm). 

Blind Box: add $50 
The R&R address and your box number adds 12 words 
to your ad Regular Opportunities rates apply to SW 
Box ads, but a 650 service charge is added for ship- 
ping and handling 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought Section al the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 
advance payment Please submit ad copy & logos via 

email to Ibnareseradioandrecords.com. Ads are also 

accepted by fax (310- 203 -8727) or mail Visa. MC. 

AmEx or Discover card accepted Include card num- 
ber. name as it appears on credit card. expiration date 
Ind phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail 

Deadline 
To appear in the following week's issue your ad must 
be received by Thursday uses (POT) eight days prior 
to issue date. Address all ads to R&R Opportunities 
10100 Santa Monica Blvd Third floor. Los Angeles, 

CA 90067. 

RADIO & RECORDS 
10100 Santa Monica Blvd.. Third Floor. Los Angeles CA 90067 

MR is publesned week.* except the week of December 25. Subscriptions are available for S325.00 per year (Plus arnhcabte 

sates tax) in the United States. $330 00 in Canada and Mexico. and 6495.00 overseas (US funds only) from Radio & Records 

Inc.. at 1010o Santa Monica Blvd . 3rd Floor. Los Angeles. California 90067. Annual subscrpbon plan includes the weekly 

newspaper plus two MR Directories issues aid other special pubkcalions. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates avaAable. AI reasonable care taken but no responsibility 
assumed for unsolicited material. MR reserves age rights n matenal accepted for pubkcabon. AI letters addressed to MR or Is 
Editors and be assumed intended for publication reproduction and may therefore be used for this purpose letters may be edited 
for space and clarity and may appear in the electronc versions of MR. The wise assumes all haUiMy regarding the content of 

the letter and its publication in RBR. Nothing may be reproduced in whole or in part without wntten permission from the 

Publisher 

7 Radio & Records Inc 2004 

POSTMASTER Send address changes to RMR. 10100 Santa Monica Blvd Third Floor Los Angeles California 90067 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD.. THIRD FLOOR. LOS ANGELES CA 90 

Fax 
CIRCULATION: 310- 788 -1625 310- 203.8727 

NEWS DESK: 310 -788 -1699 310-203-9763 

RAR ONLINE SERVICES: 310 -788 -1635 310-553-4056 

ADVERTISING/SALES: 310 -553 -4330 310 -203 -8450 

E-mail 

moreinfoaradioandrecords corn 

newsroom ® radioandrecords corn 

kmccabeOradioandrecords corn 

hmowry oradioandrecords corn 

067 WEBSITE: www.raäo»ndndcorda.com 

Fax 
OIaMRTUNITIESIYARKETPLACE: 310788-1622 310-203-8727 

EDITORIAL, OTHER DEPTS: 310- 553.4330 310-203-9763 

WASHINGTON, DC BUREAU: 301. 951. 9050 301-951-9051 

NASHVILLE BUREAU: 615.244 -8822 615-248-6655 

E-ma 
IlmaresOradroandrecords corn 

mailroom Oradioandrecords corn 

rrdcradroandrecords corn 

IhehonOradroandrecords corn 
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FEATURES 

/2,e/14Y 

"DODGE BALL: 
A TRUE UNDERDOG STORY" 

Interview with Ben Stiller 
Download these free interviews and more at 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9669(Faa) radioankseaol.com (e-mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy. Serm -Gloss Paper 

REQUEST FREE 
CATALOG AND SAMPLES! 

PICT' 'RES 

B/W ex10's 
500 - á90.00 

1 0OC) - S120.00 

5x7 - JOCK CARDS 
©ß 'N I 000 - 0100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING 6 FREIGHT 
4 FAST PROCESSING 

OTHER SIZES AVAILABLE 

MOMS ..nrc 
o..In11191R lwri 

Sono (WO dam. drrLM O V. %IC Mutton* a 

lee? E F1ona@ Street Dag R So ..p.N. 11 D MAO' 

TOLL FREE: 1-888 -526 -5336 
www.abcplctu res. com 

Richard Scudder 
1 ho t o g r a p h er 
Musicians CD Album Covers 

24 years experience 
Hollywood, CA 323 512 -1022 

MARKETPLACE June 18. 2004 RiR 85 

VO /CEO VER SERVICES 

The Sound of 
on..21, bit 96 

US 888. 

What's NEXT 

khz...HD- CD /DVD 

JOHN 
DRISCOLL 

WICEOVER 
www.iohndriscoll.com 

049 415.388.8701 ISON & MP3 me! llelivdy 

SAM O'NEIL 
V O I C E 1/Y1 A G I N ß 

'THE VOICE HEARD ABOVE THE RESTle, 

1- 877-4- YOURVO 
(877496 -8786) 

DEMO: 
w11Mw.tiimo eil.cOff1 

As Heard In... 
Dallas. 

Las Vegas, 
Toronto 

and across the Planet 

I laten Now' 

www.mitchcraig.com CHR IMAGING THAT SMOKES! 
Celli 

801.881.4878 

PRODUCT /ON SERVICES 

;4a.waw a; Wars Itabbwr 
ass .IN W+. A:1wa. 

BRAND BUILDER Its working for KLOS ILA i WRKS 
(KISS/NY) WBCN (Boston) WSM AM/FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, 1 all Susan V. 

1- 800 -786 -7411 rr@bannersonaroll.com 

VO /CEO VER SERVICES 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW/New York WASH /- FM/Washington. DC 
WN1C 100.3 /Detroit KLUV /Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 
E -mail: randy l'randythomasvo.com 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC/AMEx/Discover accepted. One inch mini- 

mum. additional space up to six inches available in increments 

of one -inch. Rates for R &R 

marketplace 

(per inch). 

Marketplace 
(310) 788 -1622 
Fax: (310) 203 -8727 
e -mail: ilinares @radioandrecords.com 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.08 
90.00 
85.00 
75.00 
70.00 

Subscrihe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package gate! 

REtR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 
R&R Today: f he Industry 's Leading Daily Fax 

RE&R's Today's News 
ail 'inflates of hri'aking stories 

The REtR Directory 
- rr.e guide available 

SAVE OVER 25°/e! 
REtR'S INDUSTRY VIP PACKAGE IS S44500 

(Regular rate S595.00) 

Call R &R at 

310.788.1625 
Subscribe online 

www.radioandrecords.com 
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a= RRTHE BACK PAGES 
r National Airplay Ov rvlw: Juno 18, 2004 

CHR/POP 
LW TW 

1 Q HOOBASTANK The Reason RsYeiLJMG/ 
2 ® USHER Burn daface/Iombal 
3 3 BEYONCE' Naughty Girl lecaunbtal 

4 4 M. WINANS f?EWYA & P. DKIOY I Don't Warm Know /8080tAAwrrsaF 
5 5 MAROON 5 This Love (Octm'J /RMGI 

6 6 USHER fILUDACRIS & LIL' JON Yeah daface/ mbel 
7 OUTKAST Roses (laFaceZanbal 
8 BRITNEY SPEARS Everytrne (Jive /Zomba) 

10 JOJO Leave ,Get Out (B/ackGroard/Unversall 

9 SWITCHFOOT Meant To Live (Red /ná/Coámbaal 
13 MISTEEO Scandalous 'Ronne) 
11 12 AVRIL LAVIGNE Don't Tell Me (Arata/RMG) 

15 YELLOWCARD Ocean Avenue (Capron 
17 CHRISTINA MILIAN Dip It Low (Island/WQ7MGl 

12 15 BLACK EYED PEAS Hey Mama /A &M /lnterscopel 

14 16 J -KWON Tipsy (So SoDel /Zomba) 

18 11 EVANESCENCE My Inmortal (Wndrpi 
20 LOS LONELY BOYS Heaven (O, /fpr) 
19 PETEY PABLO Freek A leek Ore/Zomba) 

25 i ASHLEE SIMPSON Pieces Of Me (Gotten) 

28 USHER Confessions Pat 2 daFace/Zanba) 
16 21 D12 fIEMINEM My Band (Shady /lntencope 
21 23 KANYE WEST fISYLEENA JOHNSON AI Fats Down (RaAfebACIJ Nil 
27 MARIA MENA You're The Only One (Columba) 

26 TWISTA Overnight Celebrity ,Allanrcl 
35 KEVIN LYTTLE Turn Me On (Atlantic) 

23 27 SUGABABES Hoe In The Head dote/scope! 

22 28 JAY Z Oct Off Your Shoulder (RacA fella/WWI 
32 ALICIA KEYS If I Ain't Got You UMW 
33 TRAPT Echo (Www&nt.J 

#1 MOST ADDED 
BLACK EYED PEAS let's Get h Started (A &M/lnnrscgaeI 

#1 MOST INCREASED PLAYS 
JOJO Leave ¡Get Out) (BleckGroanglaroaa7) 

TOP 5 NEW & ACTIVE 
BEENIE MAN FATS. THING Dude (Very 

HILARY A HAYLIE DUFF Our Lips Are Sealed /Bow YEsttrHa/ywood 
CASSIDY FIMASHOMDA Get No Better (J /RMGI 

ALANIS MORISSETTE Everytheg (MarerrkRepse 
RIC A CHE Cno Coo Chee (SRC2/mvecsa() 

CHRIPOP begins on Pape 27 

AC 
w 1W 

1 1 FIVE FOR FIGHTING 100 Years (Aware/Colurntnal 

1 8 
MARTINA MCBRIDE This One's For The Girls (RCA) 

SHERYL CROW The Fwst Cut Is The Deepest (A &AUlalascgoN 
7 4 DIDO White Flag (Arsla/RMG) 

6 SEAL Loves Drone (Warner Bloat 
i MICHAEL MCDONALD hill No Mountain High Enough (Motown) 
5 7 JOSH GROBAN You Rase Me Up )143 /RepnN 
9 tO TRAIN Calling All Angels /Co/umbra) 

8 9 UNCLE KRACKER fIDOBIE GRAY Ontt Away (Lira 
10 r LIONEL RICHIE Just for You (IsIam'F UMG) 

11 LUTHER VANOROSS Buy Me A Rose lJ /RMGI 

13 3 DOORS DOWN Here Without You (Repu lc /Uiwwsall 
12 13 WILSON PHILLIPS Go Your Own Way (Colombia 

14 SHANIA TWAIN It Only Hurts When I'm Breathing (Akrcwy / /DJMGI 
15 KIMBERLEY LOCKE 8th World Wader (Cub) 
18 MAROON 5 This Love (OctondJ /RMGI 
19 MERCYME Here With Me ONO/Cubl 

16 18 GLORIA ESTEFAN I Wish You /fwc) 
20 ® J. BRICKMAN UM. SCHULTZ Ti I Sat You Apo flI & a HN1YA6/ 

17 20 WYNONNA I Want To Know What Love Is /Garb/ 

25 CELINE DION You And I /fpra 
21 EVANESCENCE My Immortal (INaF+y 
22 KEITH URBAN You'll Dunk DI Ma 000 
23 24 CLAY AI KEN Solitary (RCA/Ain 
27 DARYL NALL What's In You World l S 8 óla melbO dRl 

SEALS i CROFTS Sumer &sea '04 /Marx" lintsJ 
LENNN NIMES IIROIAN KEATING Last Nag Oa My Mid (Cord 

28 28 SOME S. HAWKINS W a d e Ole Tkw kr M e w l SsalbN 

30 a LOS EBEILLY BOYS Hsuu. MO 
29 30 NNW JONES BMries A1llAka/81Ri 

#1 MOST ADDED 
SEALS & CROFTS Sumner Breeze '04 Wean Bros ) 

#1 MOST INCREASED PLAYS 
MAROON 5 This Love (Oc sine/ RMGI 

TOP 5 NEW & ACTIVE 
RICK SPRINGFIELD Beautiful You (Gdw/Ra Ink 

CORRS Summer Sunshine (Atlanta) 
JAMIE CULLUM AI At Sea (Verve/Uwrsa" 
PATTI LABELLE New Day De) SoufD. /M 

KATIE MELUA The Closest Ding To Crap, ') 

AC ltlBlss ashy 

CHR/RHYTHMIC 
LW 1W 

3 USHER Confessions Part 2 (lefecy'Ionta/ 
1 USHER Burn /Iaface/Zambl 
4 PETEY PABLO Freek -A Leek (JiWZanál 
2 TWISTA Overnight Celebrity (Atlantic) 
8 JUVENILE Slow Motion /Cash Money/Universal) 

7 ALICIA KEYS If I Ain't Got You (..1/RUG) 

10 OUTKAST Roses daFace/Zavnba) 

13 LLOYD BANKS On Fire /lnterscopel 

5 9 USHER fILUDACRIS & LIL' JON Yeah (laFacdlanbal 
6 10 BEYONCE' Naughty Gel (Columbia 
12 a PITBULL MIL' JON Cub (TYT) 

9 12 M. WINANS f lENYA & P. DIDDY I Don't Warm Know Bad 8 ,Vim d 
15 a JAY -Z 99 Problems /RorA fe#ai/DJMG) 

11 14 KANYE WEST fISYLEENA JOHNSON AI Fats Down (Rio' A Fete 1LUMG) 

19 NINA SKY Move Ya Body Wert Plateau/Owe/salt 

21 HOUSTON IICHINGY & NATE DOGG I Like That )Carton 
18 YING YANG TWINS Whats Happnin! JVTI 
14 18 JKWON Tipsy (So So Del /Zomba/ 

24 ' MASE Welcome Back (Bad Boy /Umersall 
17 KANYE WEST Jews Walks /Roc A fe4/10JM1l 
25 PLAY N SKILLZ Freaks (Independent' 

20 NB RIDAZ fIGEMINI So Fly (Upstart) 
16 23 LIL' FLIP Game Over /Sucks freedood/Columbial 

23 CASSIDY fIMASHONDA Get No Better (J /RMG) 

28 LIL' FLIP Sunshine darks fig (Local/ okaedra/ 
27 KEVIN LYTTLE Turn Me On (Allenticl 
22 11 AMANDA PEREZ I Pray (Powwiow ter 
30 LLOYD IIASHANTI Southsele /Murder Aee,ArlJ NIOJIIG/ 
29 29 RICA -CHE Coo Coo Che (SRC /Unmersa0 

26 30 012 f!EMINEM My Band (SAedy/Arwspryed 

#1 MOST ADDED 
TWISTA FIR. KELLY Sa Sexy (Atwater/ 

#1 MOST INCREASED PLAYS 
USHER Confessions Pan 2 /lafaca'aaW 

TOP 5 NEW & ACTIVE 
TWISTA FIR KELLY So Say lidasetra 

Z RO I Hate You /RryA-LotJ 
YOUNG ROME FIOMARION Aha Party /MwwsaE 

T.L Let s Get Away ,Gand l*al 'At ) 
BEASTIE BOYS Ch Check h Out (Capita 

CHR/RHYTHMIC bell. i Pap SS. 

HOT AC 
LW TW 

1 

2 

4 

3 

5 

6 

1 

MAROON 5 This Love (Game/) /RMGI 

HOOBASTANK The Reason (IsAnMOJMG) 

LOS LONELY BOYS Heaven (Odfprl 
EVANESCENCE My kmertal (Wndtp) 
ALANIS MORISSETTE Everything (Mnwrck/Repael 
NICKELBACK Someday (Roabaow /10JMG) 

FIVE FOR FIGHTING 100 Yeas (AwaWCáwbke) 
8 COUNTING CROWS Accidentally In Love (DreawWaks/Geflen) 

9 3 DOORS DOWN Away From The Sun INeg bia/Umwsap 
10 i 3 DOORS DOWN Here Without You (Rapvrbkr/Umwsall 

12 AVRIL LAVIGNE Don't Tell Me (Arlsta/RA/G) 

I 1 12 MATCHBOX TWENTY Bight Lights (Athmkcl 
13 SANTANA fIALEX BAND Why Don't You & I (Arata/RUG) 
15 LENNY KRAVITZ Where Are We Runnel', (Vepnl 

14 15 NO DOUBT Its My Life (lnrwscepe) 
16 

18 

19 

17 

20 

22 

23 

21 

24 

25 

26 

32 

31 

29 

21 

SARAH MCLACHLAN Stupid (A isrdRMGI 

SHERYL CROW light In Your Eyes U &AEMrnrsccpel 

CALLING Our Lives (RCA/RAKml 

JET Are You Gonna Be My Girl (Alliinffsl 
SWITCHFOOT Meant Tot* (AN kilakreiid 
GAVIN DEGRAW I Don't Wtrl To Be (GRAIL! 

311 Love Song AFnwri kAilklesaexllJ 
0100 Don't leave Hone (A llaW 1 
UNCLE KNACKER Rum gm/ 
FNMA ELEVEN Om T1ilr INfadtW 
JASON MRAZ Curtail MOM (AtMerkc) 

TRAIN Oritsryitri */ 
NICNHMCR Fear isy Toe Dim Owl AIt riewol UMS -I 111117IRRY INBCNIN Angkor ,MIA Olds hill are. d 
IEINIFIIL I EIYP Y. ARHIIW 

#1 MOST ADDED 
TRAIN Oronar Coluntiva- 

#1 MOST INCREASED PLAYS 
LOS LONELY BOYS Heaven (&/Epd 

TOP 5 NEW & ACTIVE 
KIMBERLEY LOCKE 8th World Wonder (CaWRpni 

BRITNEY SPEARS Earynng LAWZtrtkd 
MERCYME Here With Ms AIGCnd 

SCISSOR SISTERS Take Your Marne RAwwsah 
JENNIFER MARKS Live Bwde) 

AC Papa au Pope. 

ERED BY 

MEIIAIA3B 

URBAN 
LW TW 

2 USHER Confessions Pan 2 GÒ'X Vla âJ1 

3 USHER Burn dafaceJZontbal 

1 TWISTA Overnight Celebrity (ANanta 
7 JUVENILE Slow Motion (CashMmry /Uarwsa4 
5 LLOYD BANKS On Fee (Mterscopel 

8 KANYE WEST Jesus Walks (Roc-A-Feá//DJMG) 

4 7 ALICIA KEYS If I Amt Got You (J /RMG) 

11 O MONICA U Should've Known Better U /RMGI 

6 o PETEY PABLO Freek A Leek Ore/Zomba) 

9 10 LIL' FLIP Garne Over (Socha Frre/lavd/Columbul 
13 OUTKAST Roses deface/Zomba) 

14 R. KELLY Happy People ,Jwe'Ianba) 
10 13 M. WINANS fIEMYA & P. DIDOY !Don't Wave Know (BadBoy'UmwsaP 
16 Q BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 

12 15 KANYE WEST fISYLEENA JOHNSON AI Fais Down (Roc A fel /I UMGI 

21 

17 LLOYD f!ASHANTI Southside (Murder lnc. DefJanIOJMG) 
ALICIA KEYS Diary (J /RMGI 

15 18 BEYONCE' Naughty Girl (Columbia) 

18 8 -BALL & MJG You Dont Want Drama (Bad Boy /Uaversall 

21 i MASE Welcome Back (Bad Boy /Umrrsatl 
22 SLUM VILLAGE Selfish (Barak/Capitol) 

25 JAYZ 99 Problems (Rai) fei i/IOJMG; 

26 MOBS DEEP Got It Twisted fViciaioi Zomba 

24 BEENIE MAN $IMS. THING Dude !Vrg)m 

28 AVANT Don't Take Your love Away Gellea 
29 NINA SKY Move Ya Body (Nest Plateau (lawn» 
23 21 JADAKISS tINATE DOGG Tme s Up! (Ruff RydnsInterscopel 

36 TWISTA IIR. KELLY So Sexy (Arlantrl 
31 YING YANG TWINS Whats Happen! (TVTI 

30 i YUNG WUN IIDMX . Lk' FV ti DAVID BANNER Tea It Up /J /RMG) 

#1 MOST ADDED 
TWISTA FIR. KELLY So Say ( Atlantc' 

#1 MOST INCREASED PLAYS 
JUVENILE Slow Motion (CashMvwy/Uarersa( 

TOP 5 NEW & ACTIVE 
ANGIE STONE I Wama Thank Ya LhiWI J 

ROOTS Dont Say Muffin' (Saatewy/SRGI 
ALLEN ANTHONY You (RoAfeWIO.IMGI 

B.G. I Want It (Chopp, Cxy /A.a. 

AKON F'STILES P I ocked Up (SRC 

URBAN begins on Page 36 

ROCK 
LW TW 

1 O JET Cold Hard Bitch (Atl ntre 

VELVET REVOLVER Shier (RCA/RMG) 

VAN HALEN Its About Time /Wane, BIOS 
SHINEDOMIN 45 /Anne 
HOOBASTANK The Reason llslarJ /OJMGI 

NICKELBACK Feeler' Way Too Don Good (Roadann /IDJMGI 

GODSMACK Riming Bled (Repudkc /Unmwsall 

LINKIN PARK Lying From You (Warner Enos I 

NICKELBACK Figured You Out (Rabwnw/IOJMG) 
SEETHER IIAMY LEE Broken (Wind op) 

THORILEY So Far So Good (Roadrunner/WA/GI 

LENNY KRAVITZ Where Are We Rowel'? (V)r§tan 

THREE DAYS GRACE Just Like You ijaaZanbal 
AUDIOSLAVE I Am The Highway (hnersccpe/Epcl 

AEROSMITH Baby, Please Dail Go (Columba 
TESLA Caught In A NOW (Sanctuary/SW 
AUDIOSLAVE What You Are (lnlarscgs /Eprl 

20 CROSSFADE CoM (Columba) 

18 DROWNING POOL Step Up (Wad -yon 

22 SLIPKNOT Duality (Rabumeffl/MGI 
28 RUSH Su eerlhne Blues (AnthmdAtlrHi) 

MOOSE BF IBNI Neal Over Head (Geffen) 

28 INABBEN IMAM So Cod (liolywoedl 

23 FARMED Whit NW" li usJ 
25 BLACK EARLS SOCIETY Nauss Of Doom (Sala/ 

MINENViti Snub Man /At>wstkrl 

27 MONS Talk Stows On Mute (Epic/ 

NNI NCR I Am M. Aog/AtleNr) 
24 WPM Wait bat My) Hard Arend You (CaMtbWW 

21 BM SWOP DOW 

/1 MOST ADDED 
SALIVA Survival Of The Sickest (lsland/IQJMG 

#1 MOST INCREASED PLAYS 
JET Cold Had Bitch ( Atlawa) 

2 

5 

3 

4 

1 

6 

8 

9 

13 

10 

11 

16 

14 

12 

17 

15 

15 

17 

19 22 

20 

30 

TOP 5 NEW & ACTIVE 
DARKNESS Growing On Me (Must ..Destroy'Atlantc 

PUDDLE OF MUDO Spin You Around 'Geffen) 

MONSTER MAGNET Unbroken Hotel Baby) (SPV USA. 

LINKIN PARK Breakrg The Habit (Warner Bros 

FLAW Recognize )Repubk/Uaversab 

IIINX Mil= M RIP ST. 

www.americanradiohistory.com

www.americanradiohistory.com


SMOOTH JAll URBAN AC 
LW 1W 

1 TEENA NAME Sti In low (Cash MarpMAwensi 
2 ALICIA WS II I Ain't Got You (J /RMG) 

3 LUTHER VANOROSS Think About You I/RS ) 
5 R. KELLY Happy People (lmIartba) 
4 PATTI LABELLE New Day (Del Soul/la/MG, 

6 USHER Bun /lafacrlaeba- 
8 PRINCE Cal My Name (Colaware/ 

9 L KEM L ove Cals Iblotowearyersall 
11 TAMIA Questions (AUante 

7 10 JANET JACKSON I Want You (Vega 
12 60 RUBEN STODDARD Sorry 2004 !J /RMG( 

10 I? BEYONCE' Me, Myself And! (Columba 

13 13 AVANT Dont Take Your Love Away (Geffen) 

17 m RUBEN STODDARD What If (J /RMG) 

16 15 CARL THOMAS Make It Alright (Bad Boy /Unweaall 
14 16 M. WINANS 1LEIIYA & P. DIOOY I Don't Ware Know eaBopLhiasel 
20 JOE Priceless Uwe/Zomba) 

15 18 MUSIO Whokriows De(SouVIDJMG) 

21 GASHELL GRIFFIN free (fpi) 
18 MARY J. BEIGE Its A Wrap (Geffen) 

24 ALICIA KEYS Diary iJ'RMG)) 

22 MONICA U Should've Known Better (J /RMG 

19 23 PRINCE Musicology (Coium ia) 

23 ANGIE STONE I Wanna Thank Ya (J/RMIGI 

25 ANTHONY HAMILTON Charlene (So SoDeldea a) 

28 TEMPTATIONS Something Special QIIAae fkl asaO 
LUTHER VANDROSS WI BEYONCE' The Cleem I Get To You L7 /RMG( 

27 26 JESSE POWELL Did You Cry r(que/l 
WILL DOWNING Rhythm Of U & Me SRPA'BNI 
JILL SCOTT Niles düMBsee EAiH 

#1 MOST ADDED 
LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG 

#1 MOST INCREASED PLAYS 
PRINCE CaO My Name (Columba) 

TOP 5 NEW & ACTIVE 
RHIAN BENSON Words H t pe 

THEO Chemistry ,'.t' 
AME( LARRIEUX For Rea' 

GLADYS KNIGHT FiEDESIO ALEJANDRO ta): , 

AL GREEN' My Heart (Blue Note lMC 

UMW be/Le M Papi X. 

ACTIVE ROCK 
Lw 1W 

1 o VELVET REVOLVER Slather (RCA/RMGI 

3 2 JET Cold Hard Bitch Mauve/ 
2 3 LINKIN PARK Lying From You (Witmer Bats) 

GODSMACK Running Blind (Repubic /llam al) 

CROSSFADE Cold (Columba) 

SLIPKNOT Duality 1RaáunnerlOJMGI 

DROWNING POOL Step Up (Windup, 

0 THREE DAYS GRACE Just Like You ;Jrre/Zmnba) 

9 HOOBASTANK The Reason Osland'IQJMG 

4D NICKELBACK Feele Way Too Damn Good (Roadrunne/WMG& 

11 SHINEDOWN 45 (Atlantic/ 

® BREAKING BENJAMIN So Cold (Hollywood) 

16 ® SEETHER IIAMY LEE Broken (Wind-up/ 

13 14 AUDIOSLAVE What You Are (lnterscgoa'fp J 
12 15 OFFSPRING Can't Get My) Head Around You (Caifuslie/ 
14 16 A PERFECT CIRCLE The Outsider ,Vugm- 

20 ® VAN HALEN It's About Tae (Warner Bros.. 

18 18 THORNED' So Far So Good (Roadrunner /IOJMG) 

21 EARSHOT Wait (WamerBms., 

22 r INCUBUS Talk Shows On Mute (Epic, 

15 2' SOIL Redefine rJ /RMG) 

23 2? SMILE EMPTY SOUL Silhouettes (Lars/ 

24 DROPBOX Wishbone (ReAlga/Umersr) 
25 FLAW Recognue (Republic/Universal 

26 SKILLET Savor (lava) 

34 SHINEDOWN Simple Man (Atlantic) 

28 ATOMSHIP Pencil Fight (Wind-up 

31 PUDDLE OF MUDD Span You Around (Geffen/ 

39 ' LOSTPROPHETS Wake Up (Make A Move (COartlw) 
77 30 THOUSAND FOOT KRUTCN Rawkfist (Tooth .5NadIMC) 

#1 MOST ADDED 
SALIVA Survival Of The Sickest (/slanN/DJMG/ 

#1 MOST INCREASED PLAYS 
SALIVA Survival 01 The Sickest (Island/WIG) 

TOP 5 NEW & ACTIVE 
LACUNA COIL Swamped (Century Meths 

PILLAR Bring Me Down (Faker/EMI, 

NONPOtNT The Truth (lava) 

SEVEN MARY THREE Without You Feels (ORT, 

STRATA 1^, Pamr, /IK,A)m. 

ROCK begins on Page 61 

THE BACK PAGES. 
National Aibplay Ov rvl.w: Juno 18, 2004 

COUNTRY 
LW 1W 

1 1 GRETCHEN WILSON Redneck Woman fE ) 

3 TOBY KEITH Whiskey Girl (Brea iWaks) 
4 MONTGOMERY GENTRY II You Ever Stop Loving Me CColumba 

2 4 JOHN MICHAEL MONTGOMERY letters From Home (Mama &osJ 
5 LONESTAR Let's Be Us Again (BHA) 

6 DAVID LEE MURPHY Low (Kock 

7 BROOKS & DUNN That's What She Gets For Loving Me (Anita) 
9 TIM MCGRAW live like You Were Dying (Cob) 

8 KENNY CHESNEY I Go Back (BNAI 

13 ' BRAD PAISLEY RALISON KRAUSS Whiskey Lulaby (Arita/ 
I1 CLAY WALKER I Can't Sleep (RCA) 

15 ® JIMMY BUFFETT f/CUNT BLACK Hey Good Loan' (RCA/M. t) 

12 ® REBA MCENTIRE Somebody (MCAT 

10 14 SHEDAISY Passenger Seat dyne Street) 

14 BILLY CURRINGTON I Got A Fusin' (Mercury) 

16 JOSH GRACIN I Want To live One Street) 

18 MARTINA MCBRIDE How Far (RCA) 

17 ANDY GRIGGS She Thinks She Needs Me ;RCA/ 

20 TERRI CLARK Girls Lie Too (AEacwy 

21 JOE DIFFIE Tougher Than Naes (88ró 
19 RACHEL PROCTOR Me And Er y (BHA.) 

23 BIG & RICH Save A Horse. Ride A Cowboy (Wane Bras.) 

22 23 EMERSON DRIVE Last One Standing (OreamWaks) 

24 JOE NICHOLS If Nobody Believed In You (Damsel South) 

25 JEFF BATES I Wanner Make You Cry (RCA 

30 PHIL VASSAR In A Real Love (Aran) 
29 AMY DALLEY Men Door Change (Curb) 

31 SARA EVANS Suds In The Bucket (RCA) 

28 ' BILLY DEAN Thank God I'm A Country Bey (Yarw2/Curb) 

32 i JULIE ROBERTS Break Down HereIMrta 

#1 MOST ADDED 
ALAN JACKSON Too Much Of A Good Ting /Mast,' 

#1 MOST INCREASED PLAYS 
TIM MCGRAW live Like You Were Dying (Con 

TOP 5 NEW & ACTIVE 
BUDDY JEWELL One Step AI A Time ,Colomh) 

RYAN TYLER The last Thing She Said rAnsta 

SCOTTY EMERICK The Watch ,Orram*mkr 
CAROLYN DAWN JOHNSON Die Of A Broken Hear 

TRACY LAWRENCE It's Al How You Look At It .1.1', 

COMM' bolet a Pap a. 

ALTERNATIVE 
LW 

1 Q BEASTIE BOYS Ch Check It Out (Capital 
4 © VELVET REVOLVER Skther (RCA/RMGI 

3 3 JET Cold Hard Bitch (Atlantic) 

2 4 LINKIN PARK Lying From You (Werner Bros.) 

6 Q MODEST MOUSE Flat On (fpcl 
7 Q INCUBUS Talk Shows On Mute (fore 
5 7 HOOBASTANK The Reason ( /soar /lOJMG) 

8 : SEETHER fIAMY LEE Broken (Wad p) 
10 THREE DAYS GRACE Just Like You (Jnrlomba) 
9 t MUSE Time Is Running Out (EastWest/Werner Bros.) 

19 DASHBOARD CONFESSIONAL Vindicated (lnterscpel 
12 NEW FOUND GLORY AI Downhill From Here (Gellert 
13 SWITCHFOOT Dare You To Move (RedInk/Cabnba' 
16 FRANZ FERDINAND Take Me Out (Dcnwio/Epid 

21 SLIPKNOT Duality (Roadrunner/ /OJMG) 

20 STORY OF THE YEAR Anthers Of Our Dying Day (Maverick/Repose, 

18 311 Love Song (Mavenck Vakanodomóal 

22 BLINK182 Down 'Celle) 
14 19 BLINK 182 !Miss You (Geffen) 

23 SHINEOOWN 45 (Atlantic) 

24 CURE The End Of The Work (Geffen) 

11 22 OFFSPRING 'Can't Get My' Head Around You (Cakndial 

28 KILLERS Somebody Told Me ( /sland/IOJMG) 

35 311 First Straw (Volcano Zomba) 

31 BREAKING BENJAMIN So Cold (Hollywood! 

25 26 SMILE EMPTY SOUL Silhouettes (Lava) 

47 ® LINKIN PARK Breaking The Habit (Warner Bras.! 

27 28 VON BONDIES C'mon C'mon ISerRepaa) 
26 29 YEAH YEAH YEAHS Maps Nnterscgoe( 

34 e NICKELBACK Fear' Way Too Dam Good (Raahw)a/IOJMG) 

#1 MOST ADDED 
SALIVA Survival Of The Sickest (Islaed/10JMG 

#1 MOST INCREASED PLAYS 
LINKIN PARK Breaking The Habit (Werner &as.) 

TOP 5 NEW & ACTIVE 
FINGER ELEVEN Stay In Shadow (Wad up) 

SALIVA Survival Of The Sickest OslandIOJMG) 

TAKING BACK SUNDAY A Decade Under the Influence (Victayl 
PUDDLE OF MUDD Span You Around (Calla" 

DONAVON FRANKFNRFITFR ('JACK JOHNSON Free (Brush/rolha vsal 

ALTERNATIVE begins on Pape N. 

87 

Lw 1w 

1 DAVE KOZ All See Is You (Cayerol 

4 PAUL TAYLOR Steppe Out (Peak) 

3 3 PAUL BROWN 247 (GRP/VMG 

5 O EUGE GROOVE Bray Large (rilaradel 

2 5 PETER WHITE Talon Bout Love (Color ahiai 

6 MARC ANTOINE Meditenaneo (Rerrderrousi 

9 RICHARD SMITH Sing A Sang (A440) 

8 i MICHAEL LINGTON Show Me (Rendezvous) 

1 DIANA KRALL Temptation (GRP/VMG, 

10 i HIL ST. SOUL For The Love Of You (Stonechat 
11 JOYCE COOLING Expression (Maeda) 

19 GEORGE BENSON Softly. As In A Morning Sunrise (GRP /VMGI 
12 13 MINDI ABAIR Save The Last Dance /GRP/VMG) 

14 14 BRIAN CULBERTSON ((NORMAN BROWN Come On Up (Warner Bats) 
13 15 RICHARD ELLIOT Sly (GRP/VMG, 

20 0 GERALD ALBRIGHT To The Max (GRP/VMG' 

15 ì NORAH JONES Sunrise (BlueNoVEMC) 
21 fa PAUL JACKSON. JR. Walkin (Blre*etatMC) 
16 19 RICK BRAUN Daddy 0 (Warner Bros.) 

17 20 PRAFUL Let The Chips Fall (Rendertmaal 

18 21 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You LL /RMG) 
BONEY JAMES Here She Comes (Waraa&osJ 

24 DAN SIEGEL In Your Eyes Watne(ayugal 
22 CHRIS BOTTI Back Into My Heart (Cambia 
23 RAMSEY LEWIS TRIO The In Crowd //Nodal 
25 SEAL Love's Dine (Maw Bros.) 

26 27 ALKEMX Time To Loungelßaealurous( 

27 28 NESTOR TORRES Maybe Tamil* Needsl/p) 
28 GRADY NICHOLS Alhight CiNemerfeU 

G. KNIGHT fIE. ALEJANDRO Feeler' Good (laden/ Mamadl 

#1 MOST ADDED 
KIM WATERS In Deep (Shanacha, 

#1 MOST INCREASED PLAYS 
HONEY JAMES Here She Carnes (Warner Bros.) 

TOP 5 NEW & ACTIVE 
PATTI LABELLE New Day (DelSouta/MG) 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shaachse 
MARION MEADOWS Sweet Grapes (Heads Up) 

NICK COLIONNE h howl Tno I ong '.9 Kevr Muse 
WAYMAN TISDALE A ',Oewousl 

SmaaYA Jan Miles on Pap St?. 

TRIPLE A 
Lw 

2 

1 

3 

4 

5 

6 

8 

10 

7 

17 

9 

12 

14 

16 

11 

22 

18 

15 

19 

27 

25 

29 

28 

21 

24 

26 

30 

1W 

11 

15 

18 

19 

DAVE MATTHEWS Oh (RCA/RMGI 

LENNY KRAVITZ Where Are We Rums'? (Napa/ 

ALANIS MORISSETTE Everything IM mericA/Repvue/ 

COUNTING CROWS Accidentally In Love (OreersWaks/Gef(ers 

DONAVONFRANKENREITERIIJACKJOHN SON Free l&zaldrearersd' 
NORAH JONES What Am I To You? /Blue Note/EMC 

WHEAT I Met A Girl (Aware/Columbia 

PHISH The Connection (fkektra/At/anbc 

SHERYL CROW Light In Your Eyes (A&Mdnterscpe) 
MINDY SMITH Come To Jesus (Vanguard 

ERIC CLAPTON If I Had Possession Over Judgment Day (Dock /Reprise) 

TOOTS AND THE MAYTAIS WI B. RAtTi' True love Is Hard To Find 'Y? 
DAMIEN RICE Cannonball trectot Recordings/Warner Bros) 
BOB SCHNEIDER Come With Me Tonight (ShockoiamaVanguad. 

KORAN JONES Sunrise (BlueNote/EMC; 

80DEANS If It Makes You (Zoe/Rounderl 

HOOBASTANK The Reason /lsland4D/MG% 

MICHAEL ANDREWS fIGARY JULES Mad Work (Universal, 

MAROON 5 This Love (0cione/J /RMG! 

STING Stolen Car (Take Me Dancing (A &M /lnrerscope 
JEM They (4TO/RCA/RMG' 

INDIGO GIRLS FMI It Up Again (Epic) 

JAMIE CULLUM Al M Sea (Verve/l/reversa/' 

311 Love Song (Maverik/Volcano/Zarbl 
JOE FIRSTMAN Can't Stop Loving You 'Atlantic) 

PAT MCGEE BAND Beautiful Ways /Warner Bros.( 

DIANA KRALL Temptation (GRP/VMG, 

LORETTA LYNN fIJACK WHITE Portland. Oregon (Intersepe) 

BUTTERFLY BOUCHER Another White Dash (A&M /Inlerscope 
THRILLS Bag Sur (Vega) 

#1 MOST ADDED 
02OMATLI,Who Discovered) Amere:a? (Concord) 

#1 MOST INCREASED PLAYS 
MINDY SMITH Come To Jesus ( Vanguard) 

TOP 5 NEW & ACTIVE 
MODEST MOUSE Float On ON) 

JOHN EDDIE Everything (Thr/Slaw/last Highway, 

RACHAEL YAMAGATA Worn Me Down (RCA V,cn,r 

SARAH MCLACHLAN Stupid .ArrstaRMr 
MY MORNING JACKET ' t". 'r^ -1 

TRIP(F A begins on Page 71 
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88 R &R June 18, 20041 

to- r 
By Erica Farber 

hen you think of Sports radio, the first 
call letters that come to mind are 

WFAN in New York. VP and GM Lee 

Davis, a native New Yorker, has been 

at the helm of the station since 

November 1998. 
In addition to such leading 

personalities as Don Imus and Mike 8. 

The Mad Dog, the station has a staff of 
about 70 people, with 25 devoted to 
sales. The commercial spotload, 
including network, is 18 units per hour. 

Getting into the business: "When 
I was in college I was a huge music 

fan. and I wanted to do something related to music. I 
figured the best way to do it would be to either work for 
a radio station or to get into the record business. My 

father was running Barney's, the clothing store, and 
Imus was a customer of his. My dad asked him if there 
was anything at WNBC /New York for me to do. Imus said, 
'Each summer I hire an intern. Tll hire your son for the 
summer: That's how I started, with an internship on 
Imus' show. And here I am, still getting him coffee! 

"I guess they liked me. Howard Stern's producer at 
the time had left. They asked if I wanted to help produce 
his program, book guests, etc. I did that for about a 

year. Before there was a Boy Gary, there was a Boy Lee - that was me. They paid me a grand total of $150 a 

week, gross. Then they gave me an opportunity to work 
overnights. Wolfman Jack was coming to the station. 
They were doing syndicated programming but wanted to 
make it sound localized. It was full -time with benefits 
and more money, so I jumped at it. Then Soupy Sales 

came to WNBC, and I produced his show for a year. 
"At that point I said. 'If rm going to bust my butt, 

let me try to make some money: I knew that the way to 
get into management - I really wanted to be GM of a 

radio station - was through sales. They gave me an 

opportunity at WNBC as an account executive. I did that 
for about a year and a half. I then had an opportunity to 
go to Long Island and become a bigger fish in a smaller 
pond at WDRE. I did that for about 2 1/2 years. 

"I was a big fan of WFAN as a listener. I called the 
sales manager, whom rd known previously. She set me 

up with a meeting with her and Joel Hollander. In one 
interview Joel hired me. Fourteen years later, rm still 
here. I came in as a local salesperson; Joel was GSM at 

the time. I did that for about two years. Joel got 
promoted to the GM job when Infinity bought the 
station. I was promoted to Local Sales Manager, and a 

year later Joel gave me the GSM job, which I did for 
about 5 1/2 years. Joel left, and my dream came true: I 

was the GM not just of a radio station, but of one I really 
loved, WFAN. I still can't believe it!" 

About the [Ration: "WFAN is a station of big New 

York personalities who talk about sports. It's unique. Our 

morning and afternoon drive teams have been together 

LEE DAVIS 
Vice President and General Manager, WFAN /New York 

since 1989. That's really unique. I can't think of any 
morning drive and afternoon drive teams that have been 

on together that long. The station has evolved from 
being dependent on play -by -play to being driven by 

personalities. That's the biggest difference since it 
signed on 17 years ago. We now broadcast four teams - 
the Mets, Giants, Devils and Nets - but we talk about 
every team. That's how we make our living. Our 

personalities are more important to us than the teams." 
On WFAN being the top -billing station in the 

country: "At one point we were No. 1 five years in a 

row. We still outsell our ratings by a significant amount. 
The station is such a strong element of New York. rm in 
the sweet spot of the demo. rm a 42- year -old guy. When 

I talk to people and they hear where I work, that's all 
they want to talk about. It's really an institution here in 
New York. The brand is as well known as any brand there 
is. That's how we sell the station. 

"Remember, in New York we have nine professional 
sports teams. There's something to talk about every day. 

It's a common link between the CEO of a company and 

some guy driving a cab, busting his butt making a 

living. They can both sit in the cab and talk about the 
Mets or Giants or whatever. Even in big cities like Boston 
or Philadelphia or Chicago, they don't have nine 
professional teams. That's helped make the station what 
it is." 

How his employees would describe him: "They 
would say that I really live this radio station. I really 
believe in it. Tm tough, but Tm fair. Tm involved. Tve 

never not been involved, especially with sales, which is 

where I grew up here at the station. I have a good sense 

of humor. I understand that we're supposed to have fun 
every day at our work, but rm also very driven to 
succeed." 

Biggest challenge: "Finding unique ways to 
continue to grow the station. Second is dealing with the 
escalating costs of the sports business world. Everyone 
in sports broadcasting faces that challenge. The costs 

are, to some degree, out of whack with the revenue 
potential. How do you maximize it? Is there a tipping 
point where you just can't put any more things in the 
barrel ?" 

On teams pricing themselves off radio: -We're 

seeing it right now in football rights. Infinity has taken 
a hard look at it. Ls it worth having these properties and 
losing money? The obvious answer these days is, 

probably not. Loss leaders are great for some businesses, 

but I don't know that they're good for radio. It depends 
on your station and where you are in the marketplace. 
The NHL just cut a deal with NBC for the 2005 season for 

a number of games where NBC is paying zero revenue. 
They're going to share the revenue. It's starting to tip 
the other way, because broadcast properties can't make 
money on it anymore." 

Managing the relationship between talent and 
the teams: 'That gets a little interesting sometimes, 
when my guys are bashing the teams we carry. As long 
as they do it in a fair and balanced way, rll never tell 
them they can't do it. It's when it's not presented in a 

fair or respectful manner that they sometimes cross the 
line. That's the most difficult part of this - having 
hosts on the air taking shots at teams we might 
broadcast. But it comes with the territory, and the teams 
are aware of it. It's part of what makes the radio station 
so great. I try to make the teams see that there's the 
church, and then there's the state." 

State of the industry: 'Challenges are good if 
you're up for them. Right now radio certainly has some 

challenges. I don't want to say that we live in a bubble 

here, but what we do is very exclusive to New York. As 

for the industry as a whole, it's clear that with satellite 
and with people having the ability to put 3,000 songs 

on an MP3 player, radio has challenges ahead. We need 

to be more focused and to pay attention to what kind of 
product we're putting out there. People have mare 

choices now, and in the long run it will make radio a 

better industry. We can't sit here and say that satellite 
is going to go away, but it can never replace what radio 
is: localized, nongeneric and customized to each 

market." 
Something about WFAN that might surprise our 

readers: "The thing I mentioned earlier about Imus and 

Mike 8, The Mad Dog being together as a morning drive - 
afternoon drive anchor team for as long as they have. 

Also, the station has raised probably close to S40 million 
through our radiothon. We just celebrated our 15th 
anniversary. There's a hospital wing at Hackensack 

University named after WEAN." 

Career highlight: "I like to think that Tm the same 

person who walked in the door here. I still love this 
radio station and still have such a passion for it. The 

day I was named GM of the radio station I love would be 

a real highlight." 
Career disappointment: "I wish I were 6' 2 ", 210 

pounds and had a 95mph fastball. I played sports 
through college. I still play; it's something I really enjoy. 
But I can't bring the heat like I used to - not that I 
really ever could." 

Most influential individual: "My dad. He taught 
me the great work ethic and common -sense business 

smarts that Tve always taken with me. And, of course, 

Joel Hollander, who taught me how to manage radio 

stations, people and sales. He's been an unbelievable 
influence on me." 

Favorite radio format Z still love listening to 

WFAN, and I like Triple A and Active Rock." 
Favorite television show: "Curb Your Enthusiasm." 
Favorite song: "'Walk On' by U2." 

Favorite movie: "Field of Dreams and Goodfellas." 
Favorite book: "My favorite business book is 

Passion for Excellence by Tom Peters." 
Favorite team: "That's a sore spot. I'd have to say 

all the teams we carry. My favorite all -time team is the 
St. Louis Rams." 

Favorite restaurant "Ben Benson's in New York, or 

anyplace that makes a great chicken -parm hero." 
Beverage of choice: "Water or a cold beer on a hot 

day." 
Hobbies: "My family, playing with my kids, playing 

sports and music." 
E -mail address: "Idavis @wfan.com." 
Advice for broadcasters: "Arrive early, stay late. 

Invest in your properties. Understand what makes radio 
special. We have to think both short-term and long- 
term. One thing Joel is good at is seeing both ends of 

the spectrum. There's no reason you can't do both. He's 

always said, 'You've got to think in both worlds: Here at 

WFAN, Joel has given me the opportunity to do both. 
Tm very fortunate. Yes. there's lots of pressure on us, 

and we all have to perform, but you can't do so at the 
expense of tomorrow." 

Is it hard when the head of the company used to 
have your job? "Yes, because he knows where 
everything's buried. He knows all my mows. On the other 
hand, he's also walked in my shoes and knows what the 
challenges really are. One of the good things about it is 

that he's a sounding board. He's somebody who's actually 
done what Tve done. He's really the only person who 
truly understands what this radio station is about." 
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Niercecicb-lient (..'tip 

1 Countrywide 

Opening Night 
Charity Gala 

. ., 
1 ; 

MUS ICARES 

Baldwin 
NIGHT AT THE NET 

Come and enjoy a great evening featuring 

Lleyton Hewitt 
Mark Philippoussis 

Bryan Brothers 
and surprise celebrity players 

Monday, July 12, 2004 
Los Angeles Tennis Center, 

Straus Stadium at UCLA 

HOST 

Paul Rodriguez 

LINE JUDGES 

Danny Aiello 
Jillian Barberie 

John Salley 
NATIONAL ANTHEM 

Hayley Westenra 
SPECIAL MUSICAL PERFORMANCE 

Wilson Phillips 
VIP Buffet Reception and Silent Auction 
Pro -Celebrity Tennis Match 
First Round Tournament Match 

6:00 pm 

7:30 pm 

9:00 pm 

For further information call MusiCares at 310.392.3777 
For tournament information call 310.824.1010 

ç) 
MusiCares is a charity founded by the Recording Academy' 
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KIMBERLEY LOCKE... 
FROM "IDOL" TO - 40 ARTIS I I . - 

D ` 

, 20i , IMBERL . 0 0 RADIO WITH HER TOP 20 HIT, 

"8TH WORLD WONDER" AND BACKED IT UP WITH OVER 50 RADIO STATION PERFORMANCES... 

LISTEN TO WHAT YOUR PEERS HAVE TO SAY.... 

11) 

A song that generates talk is one thing. A performer who backs up the talk is another. Kimberley Locke IS that performer. She knows how to captivate, control, and create an environment 

not only enjoyable and exciting to the audience, but enough so that that audience continues to talk long after the performance has ended. From start to finish, Kimberley was a delight to 

not only work with, but be around. A true professional with true talent thats quite noticeable." -Jordan MD /Nights, KISS 107 fM/WKFS 

"I believe a well- programmed CHR should aspire to many things... among the most important: Being remembered. When 93 -3 FLZ asked Kimberley Locke to help us get that done, she 

went above and beyond. Her show was intimate, personal, engaging and most importantly, real. She became the face of our radio station and created memories for out Pis that will last 

a lifetime." - Toby Knapp APD /Afternoon Drive, 93.3 WFLZ Dear Charcoal Radio dope lay 

"'8th World Wonder' is a top callout song for 93Q. Syracuse loves Kimberley Locke!" - Torn Mitchell OM, Citadel - Syracuse 

"Kimberley delivers a solid performance live and interacts with the audience like a pro. She is also very personable to everyone she meets, a true star." - Brian B. Wilde, WKSE 

"Kimberley Locke hit all the notes when she hosted our KISS idol contest. This girl is the real thing... fans lined up for hours to meet her and they were not disappointed!! Kimberley 

Locke is Albany's 8th World Wonder... WE LOVE HER!" - Rob Dawes PA 'WOO' 1023 KISS FM 

"Many recording artists today expect to lazily mail off a CD to radio and get a hit. Kimberley Locke works it the old fashioned way; coming into the market to meet fans, do charity events 

and create awareness for her music. Shell make hits whether you play them or not" - Jeff McHugh PD Wlm 

"A true sweetheart that DESERVES success." - Randy Shenvyn PA WXKB 

"Kimberley Locke did a show for US in the pouring rain! Not many artists, these days, go the extra mile for radio or the fans, she DID! Kimberley 

is the real deal all the way around!" - Cisqo PL WUS 

"Kimberley Locke is a STAR! The S.R.O. crowd absolutely adored her!! She signed every autograph, took every picture, and was a pleasure to work 

with. On top of all that, she IS an amazing talent!" -Jana Sutter PQ W7NY 

"Kimberley wowed our S.R.O. crowd but managed to make a personal connection to each and every concert goer. There was some serious 

bonding going on during a great show!" - They Banks P4 WERO 

"Kimberley Locke and her music simply connects with my core females, on the first listen!! The lyrics of her songs, and the passion in 

which she performs them are what makes her the star she is!! Kim was a big draw at my recent saki out listener concert 104.5 THE 

CAT's BUNG BUNG SUMMER DING! '8th World Wonder' is another example of the straight -up pop records that helps me keep WLXT 

#1 across the board! Keep the hits coming Kim, and I'll keep playing them!" - Wes McCain PA KIT 

"Kimberley has passion for what she does and it really shines through in her performance, the people love her...She can sing her 

ass off!!!" -John Fan APO /MD /N tst Show. WFLYIFLV92.3 

"One word: Sensational, Amazing, Beautiful, SOLD OUT show!!! Oh, wait thats a few words!!!! She was by far, the best performer 

I've ever worked with!!!! Add out of the box!!" -IT Bosch PA WIAN -FM 

"Kimberley Locke's song '8th Wald Wonder' has been a real winner for KRQ. She did a live concert performance for us in May that 

created a huge buzz in Tucson and her song is still tests in the top ten." 

-Ken Carr APO/MD/Afternoons, 93.7 KIM (KM) - Clear Channel Tucson 

"Kimberley put on a fabulous show and had the audience in the palm of her hand." - Dlana Laird, PD ANTS /San Dieto 

"No one works harder than Kimberley Locke. She was great at Wango & hoping to have her back at KITS with her new single 'Wrong!'" 

-John hey i Julie Pitt, ATIS FM Los Angeles 

She was awesome, incredible show, very personable, she met each and everyone of our listeners." 

- Tomnry Bodaan, 2104 Madison 

"K is no surprise that Kimberley is doing so well. Not only her incredible voice and talent, 

het work ethic and drawing goer for our show ' , she has superstar potential!" 

- David Burns, WWI 

HER NLW SINGLE, "WRONG ", AT RADIO NOW FOR 6122 ADD DAT '.... 

AN UPTEMPO TRACK PERFECT FOR SUMMER PROGRAMMING.... 

FROM THE ALBUM, "ONE LOVE "...NOW OVER 150,000 UNITS 

SCANN ' EEK 

NT CREDIT ENTERTAINMENT GARRI'C. REF/JERRY E SHARELL 

WWW.KIMBERLE)'LOCKEWEB.CAM 
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