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Ch -Check It Out: Beasties Are No. 1 

The Beastie Boys move to the top spot on R &R's 

Alternative chart this week with "Ch -Check It Out," the 

first single from their 

forthcoming album To 

The 5 Boroughs, set to 

hit stores June 15. The 

song also charted at 

Active Rock and will be 

going for CHR /Pop 

airplay next week. 
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Three Weeks To Go! 

R &R Convention 2004 will be held June 24 -26 at the 

Beverly Hilton Hotel in Los Angeles. Be sure to register 

at www.radioand 

records.com - 
there is a special 

"On the Beach" rate 

for those between 

jobs. View the 

entire convention 

agenda on Page 14. 

CONGRATULATIONS 
ACM GROUP 
OF THE YEAR 

# 1 SINGLE 
"MAYBERRY" 

THANKS 
COUNTRY 

RADIO 
THE NEW SINGLE 

"FEELS LIKE TODAY" 
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I N S I D E 

O &A WITH STEVE GOLDSTEIN 
In an exclusive interview, new Arbitron Radio 

Advisory Council Chairman and Saga Exec. 

VP Steve Goldstein discusses the Portable 

People Meter, diary response rates and 

small- market issues. The û &A starts on this 
page and continues in R &R's Management/ 
Marketing/Sales section. Also: Paragon 

President/North America Larry Johnson 
outlines the problems of reaching 18 -24 
diarykeepers; a spotlight on R &R 

Achievement Award Market Manager /GM 
nominee Linn Hodgson; and GMs Kim 
Dodds and Scott Miller, along with Hodgson 

and sales expert Irwin Pollack, on the risks 

of offering advertisers guarantees. 
Pages 9 -11 

CONVENTION COLUMNS 
This week R &R Urban Editor Dana Hall and 

AC /Hot AC Editor Julie Kertes turn the 

spotlight on Convention 2004, being held 

June 24 -26 at the Beverly Hilton Hotel in Los 

Angeles. Hall asks Urban executives their 
feelings on what's next for Urban, while 
Kertes runs down all AC and Hot AC events 
and looks at nearby restaurants in star - 

studded Beverly Hills. 

Pages 39, 51 

NUMBER ONES 

CHR/POP 

HOOBASTANK The Reason (Island/IDJMG) 

CHR/RHYTHMIC 

USHER Burn (LaFace/Zomba) 

URBAN 

TWISTA Overnight Celebrity (Atlantic) 

URBAN AC 

ALICIA KEYS If I Ain't Got You (J/RMG) 

COUNTRY 

GRETCHEN WILSON Redneck Woman (Epic) 

AC 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

HOT AC 

MAROON 5 This Love (Octone /J /RMG) 

SMOOTH JAll 
DAVE KOZ All I See Is You (Capitol) 

ROCK 

JET Cold Hard Bitch (Atlantic) 

ACTIVE ROCK 

LINKIN PARK Lying From You (Warner Bros.) 

ALTERNATIVE 

BEASTIE BOYS Ch -Check It Out (Capitol) 

TRIPLE A 

ALANIS MORISSETTE Everything (Maverick/Reprise) 

CHRISTIAN AC 

CASTING CROWNS Who Am I (Beach StreetrReunion'PLG) 

CHRISTIAN CHR 

CASTING CROWNS Who Ani I (Beach Street/Reunion/PLC) 

CHRISTIAN ROCK 

SPOKEN Falling Further (Tooth 8 Nail) 

CHRISTIAN INSPO 

CASTING CROWNS Who Am I (Beach Street/ReUMorPLG) 

SPANISH CONTEMPORARY 

SIN BANDERA Due Lloro (Sony Discos) 

TEJANO 

SOLIDO Tal Vez (Freddie) 

REGIONAL MEXICAN 
HOROSCOPOS DE DURANGO Dos Locos (Disa) 

TROPICAL 
REY RUIZ Creo En El Amor (Sony Discos) 

ISSUE NUMBER 1558 

THE INDUSTRY'S NEWSPAPER 
www. radioandrecords. corn 

Karmazin Leaves Viacom 
Moonves, Freston named co- Presidents /co- 
COOs; Moonves leads Infinity radio assets 
By Adam Jacobson 
BAR Radio Editor 
a acobsondradroandrecords.com 

After returning from the 
long Memorial Day week- 
end, the radio industry - 
and the entire business 
world - was jolted by the 
news that Mel Karmazin 
had tendered his resigna- 
tion as President /COO of 
Infinity parent Viacom. 
Two Viacom veterans - 
CBS Chairman /CEO Les 
Moonves and MTV Net- 
works Chairman /CEO 
Tom Freston - have been 
named co- Presidents /co- 

Karmazin Moonves 

COOs and will split Kar- 
mazin's former duties. 

"After more than 20 years 
with the company, for per- 
sonal and pn k sional reasons, 

KARMAZIN See Page 22 

`Nobody Asked Mel To Resign' 
Redstone addresses Karmazin departure 
By Joe Howard 
R&R Washington Bureau 
Iho warderadroandrecords. com 

Viacom Chairman/CEO Sum- 
ner Redstone held two confer- 
ence calls on Tuesday morning - one for Wall Street, one for 
the media - just hours after 
President/COO Mel Karmazin 

announced his departure from 
the company (see story above). 

During both calls, Redstone 
shared his thoughts on why he 
thinks Karmazin chose to leave 
and on the company's future. 
He also assured investors that 
Viacom can withstand tough 

REDSTONE See Page 22 

Radio Revenue 
Up 4% In April 

Radio revenue for April was 
up a solid 4% compared to the 
same month a year ago, accord- 
ing to the RAB. Local business 
also rose 4% on a year -to-year 
basis, while national sales fig- 
ures climbed 6% over April 
2003. National's 6% improve- 
ment was the best year -to-year 
improvement for a particular 
month since last September. 

On a year- to-date basis, over- 
all radio revenue paced 4% 
ahead of the previous year for 
the second month in a row. Lo- 
cal dollars were up 4% over 
January-April 2003, while na- 
tional business was at a year - 
high 2% above the same four - 
month period last year. 

The picture is particularly 
encouraging when one reviews 

REVENUE See Page 16 
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Radio Faces Critical Ratings, 
Technology Issues 
A Q &A with Arbitron Radio Advisory 
Council chair Steve Goldstein 

By Jeff Green 
RAH Executive Editor 
,green é radaandrecords. com 

In his new role as 
Chairman of the Arbi- 
tron Radio Advisory 
Council, Saga Commu- 
nications Exec. VP Steve 
Goldstein has the for- 
midable assignment of 
balancing the varying 
interests of commercial 
broadcasters while work- 
ing to improve audience mea- 
surement. In this exclusive inter- 
view, the longtime council 
member discusses the progress 
toward deployment of the Por- 
table People Meter, concerns 
about diary response rates and 
the issues facing small- market 
radio. 

Gol 

R &R How would you character- 
ize the relationship behiYen the Ra- 

dsteln 

dio Advisory Council and 
Arbitron these days? 

SG: It is very produc- 
tive. There's a great ap- 
preciation for the diffi- 
culties that Arbitron is 
having sustaining a rat- 
ings service. As a coun- 
cil, we have given them 
some excellent guidance 
over the past several 
years. 

R &R: What difficulties do you 
feel Arbitron is facing right now? 

SG: There are a ton of issues 
that are at the forefront of me- 
dia research, and response rates 
top the list. For the first time, 
they've fallen to just about 30%. 
Ten years ago, in my first run 
on the council, Arbitron Presi- 
dent /CEO Steve Morris drew 
the line in the sand at 40%. 

See Page 9 

Delilah Readies To Move To Premiere 
Kabel to do AC and Hot AC programs for Jones 
By Julie Kertes 
R &R AC/Hot AC Editor 
,kerteseradmandrecords.com 

Delilah will move her syndi- 
cated Delilah After Dark AC 
program from Jones Radio 
Networks to Premiere Radio 
Networks when her JRN con- 
tract expires at the end of this 
month. She will keep her 7pm- 
midnight slot when she moves 
to Premiere and continue to 
originate from her home base 
in Seattle. 

Back at JRN, that company's 
syndicated Hot AC evening tal- 
ent, Alan Kabel, has been 
named to replace Delilah. 
Kabel's existing Hot AC affili- 
ates will continue to carry his 
show; he will add Delilah's 

Teens And Downloading 
New Barna Research Group survey sheds 
light on teen downloading 
By Rick Welke 
RAR Christian Editor 
rwelke®radroandrecords. corn 

The Gospel Music Asso- 
ciation has just launched an 
anti- piracy campaign aimed 
at Christian teens who are 
also music consumers. 
That's important, be- 
cause information 
from a new Barna 
Research Group survey 
shows that Christian teens 
and those who don't claim a 
Christian lifestyle are fairly 
alike in their music -down- 
loading habits. 

Barna, in partnership with 
Harris Interactive, surveyed 
1,448 people from 13 -18 
years of age. Some 634 of 

those people said they live a 
Christian lifestyle. Of the re- 
spondents who were com- 
mitted Christians, 416 met 
the study's guidelines for be- 

ing music consumers. 

Music is a key element of 
teenagers' lives: This survey 
found that 95% of all teenag- 
ers have acquired music in 
some form within the past six 
months. The following table 
details the types of music ac- 
quired by both Christians 
and non -Christians. 

See Page 76 

Delilah Kabel 

shift under the slogan "The 
New Sound of AC at Night." 

"This is a program I have long 
sought to bring to Premiere," 
said Premiere President /COO 
Kraig Kitchin of Delilah After 
Dark. "Our talent leads the pack 

DELILAH .. See Page 16 

Radlovic Set As 
Market Mgr. At 
SBS /New York 

Marko Radlovic has been 
named New York 
Market Manager 
for Spanish Broad- 
casting System. 
Radlovic, who 
succeeds Clancy 
Woods, will ini- 
tially commute 
from Miami to 
New York to over- 
see Spanish AC 
WPAT (93.1 Amor) and Tropi- 
cal WSKQ (Mega 97.9). Radio- 
vic took corporate -level duties 
as SBS's Chief Revenue Officer 
in November 2003 and will re- 
tain those duties. 

Radlovic joined SBS in Sep- 
tember 2001 as VP /Station 

RADLOVIC See Page 16 

Radlovic 

Coming next week: Tropical's Winds of Change! 
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SCREW the aUDGET!w 

AM 55 FM 1079 

'This is the real deal! There's nothing 
(Ike it in radio. Not only are we happy 

nth the SPM. we also have the 
pgradcd trailer that really helps us 

Aominate the streets" 
td Hill (PD) 
KUHL 

Salt Lake City 

Radio's #1 traffic building promotional vehicle is now one of it's best 
sales tools! Our new PowerPoint Sponsor Proposal is developing a 

tremendous amount of revenue in all size markets. Why not yours? 

Call us for 
a custom 

PowerPoint 
Sponsor 

Proposal 
and full 

info kit. No 
Obligation. 

The Super Prize Machine 

Larger than life. Interactive game of 
chance dominates every venue! 

Interchangeable logo signs for 
multi- station use. 

Custom trail .,. ,veling billboard. 

800 -852 -9706 
www.superprizemachine.com 

Built -in sound system (600 Watt PA, 

Mixer, Tuner, Wireless Mike, SFX 

E -Z to use - just roll it out & plug it in. 

Market exclusive -call for 
market availability 

WE'LL SHOW YOU HOW TO GET IT WITHOUT TOUCHING YOUR BUDGET! 

. ' 
I 

hi4 

KK AT . 4-1'3 
Vr 

101.9 

IM, 

1 

Look as Great 
as you Sound!!! 

The Showcase Appearance Booth 
Interchangeable full color graphics 

Custom canopy with awning 

8 ft of attached, folding countertop 

Matching director chairs 

Very $ponsorable 

Hardshell case on wheels 

Multi unit discounts 

Available in most colors 

E -Z 2 person setup /breakdown 

Call us for a custom 

mockup w/ your logos! 

800 -852 -9706 
www.superprizemachine.com 

R & D Innovations. Inc. 
The radio remote Resource Company 
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Survey: More Indecency On 
TV, Internet Than On Radio 
By Jeff Green 
R8R Erecuove Editor 
Igreeng radroandrecords corn 

A new Paragon Media Strategies study of 18-64- year -old adults found 
that only 6% regard radio as the medium with the most indecency, far be- 
low the Internet (51 %) and television (35 %). Magazines came in fourth, 
with 4 %, while only 1% said newspapers. 

Asked if they had been exposed to what they considered indecent material 
in the past six months, participants said radio had less of such material than 
television programming, e-mail and Internet sources, and even less than TV 

spots. Here's how they responded about indecency exposure, by media type: 

Television programming 
E -mail solicitations 
Television ads 
Internet ads 
Internet websites 
Music played on radio stations 
Magazine ads 
Radio- station DJs /guests 
Magazine articles 
Newspaper articles 
Radio ads 
Newspaper ads 

63% 
53% 

50% 

49% 

45% 

44% 

40% 

37% 

34% 

25% 
25% 

21% 

When asked what they regarded as indecent material, 70% said sexual 
content or nudity, 66% said adult language, and 63% said violence. 

Fourthy percent of respondents were personally offended by this year's Su- 
per Bowl halftime show. Asked to comment on the statement 'The Super Bowl 

halftime show was indecent to me personally," 30% strongly agreed, 11% some- 
what agreed, 19% somewhat disagreed, 26% strongly disagreed, and 14% 

didn't know. Seventy-nine percent said they were aware of the recent issues 
concerning indecency in the media; only 19% said they weren't. 

The May survey of 401 respondents was equally divided between men 
and women and focused on people who listen to the radio for at least one 
hour on an average weekday. The margin of error in the survey was plus 
or minus 5 %. 

More exclusive findings from this survey will appear in R &R soon. 

XM Enlists Listeners' Help To 
Battle House Legislation, NAB 
Thousands flood FCC with support for the satcaster 
By Joe Howard 
MR Washington Bureau 
ihoward®radroandrecords corn 

On May 28 XM Satellite Radio 
sent notices to its 1.7 million sub- 
scribers asking them to contact 
Congress and the FCC to speak out 
against legislation introduced in the 
House of Representatives and to 
counter an NAB petition to the FCC 
that are both aimed at shutting 
down the satcaster's locally focused 
traffic and weather channels. 

The NAB has filed a petition ask- 

ing the FCC to stop XM from airing 
the locally oriented channels on the 
grounds that the channels defy the 
original intent of the nationwide 
satellite service, and a bill intro- 
duced in the House by Reps. Gene 
Green and Charles Pickering would 
look into whether the channels vio- 
late XM's and rival satcaster Sirius' 
FCC licenses. 

XM set up a page on its website 
(www.xmrndio.com) with a direct link 

XM See Page 13 

Daniels Joins WSBC Broadcasting 
Company's Dir. /Programming to serve as WRZA PD 

Sky Daniels has been 
named Director /Program- 
ming for WSBC Broadcast- 
ing, the radio arm of Chi - 
cago-based NewsWeb Corp. 
In his new role Daniels will 
immediately take on day-to- 
day PD duties for suburban 
Chicago's WRZA, which 
NewsWeb purchased from 
Entravision in January. 

"Sky belongs in Chicago, and I 

kind of feel like the Cubs when they 
brought back Greg Maddux, who is 
one of the greatest pitchers in base- 
ball," WSBC Broadcasting VP /Radio 

Dan j iala 

Group Manager Harvey 
Wells told R &R. "A lot of 
people feel that Sky belongs 
behind a Chicago micro- 
phone." 

Said Daniels, who reports 
to Wells, "Considering that 
Harvey nurtured and sup- 
ported WXRT for the last 20 

years as GM, this opportunity 
will challenge me to take 

everything I learned in the broad- 
casting, record, retail and publish- 
ing fields to make great radio 
again." 

DANIELS See Page 13 

M NEws 

MORE SHINING STARS IN VEGAS It was a star -studded night as 

the Academy of Country Music Awards were given out during a huge event held 

at the Mandalay Bay Hotel & Casino in Las Vegas on May 26. Toby Keith walked 

away with four awards, including Album of the Year and Entertainer of the Year 

(he's now won the latter twice in two years); and Martina McBride took home 

two awards, including Top Female Vocalist, which she's won three years in a 

row. The show was hosted by Reba McEntire, who made her seventh 

appearance as MC. Seen here are (clockwise from top left) Keith, McBride, Tim 

McGraw and McEntire, who all performed that night. 

Loftin: America's Radio Star 
After 14 weeks, some 

2,600 entries from 85 radio 
stations across the country 
and 35,000 listener votes, a 

winner has been an- 
nounced in the Radio Star 
contest, an American Idol - 
type radio competition spon- 
sored by Clear Channel, 
Epic Records and Winter - 
fresh Gum in which aspir- 
ing recording artists submitted 
songs to be judged in weekly 
quarterfinal and semifinal rounds. 
Natalie Loftin, 21, was named the 
winner at the Radio Star finals, 
broadcast last week from New 

Lo Itin 

York's S.I.R. Studios in front 
of a live studio audience. 

Loftin, a Dallas native cur- 
rently attending Oklahoma 
City University, entered the 
contest through KJYO (KJ103)/ 

Oklahoma City and was one 
of three semifinalists, along 
with Long Island -based band 
Last Week, who entered via 
WHIZ (Z100) /New York, 

and Lauren Barrett, representing 
KITS -FM /Los Angeles. 

"I was not expecting to get so 
many votes and have so much sup- 
port," Loftin told R &R. "This is 

RADIO STAR See Page 13 

Entercom /Seattle Restructures Mgmt. 
Forrest joins KISW & KQBZ as VP /GM; McCarthy 
adds management duties at KBSG, KMTT & KNDD 

Melissa Forrest has been 
named VP /GM at Entercom's 
Active Rock KISW and FM Talk 
KQBZ (The Buzz) in Seattle, 
effective June 14. At the same 
time, Entercom /Seattle VP /Mar- 
ket Manager Kevin McCarthy 
adds day -to-day management re- 
sponsibilities for the cluster's 
Oldies KBSG, Triple A KMTT 
and Alternative KNDD. 

"Energy, focus, new ideas and 
a fresh perspective are just a few 
of the things that Melissa will 
bring to not only KISW and KQBZ, 

but to our entire Seattle operation 
as well," McCarthy said. 

Forrest joins Entercom from 
Clear Channel's Detroit cluster, 
where she was Director /Sales. She 
previously worked for Clear Chan- 
nel's Dallas cluster, overseeing 
group sales, and for that company's 
St. Louis stations, where she started 
in sales management. 

As previously reported in R &R, 
Dave Pridemore has been named 
VP /GM for Entercom /Seattle's 
Talk trio of KIRO, KNWX & KITH 

SEATTLE,. See Page 16 
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Novak Named 
Sr. VP At EMF 

Educational Media Foundation, 
home to the Chris- 
tian AC K -Love and 
Christian CHR Airl 
radio networks, has 
promoted Mike 
Novak to Sr. VP. 

Novak will con- 
tinue to head up 
programming for 
K -Love. 

"Mike possesses extraordinary 
leadership skills," EMF CEO /Presi- 
dent Dick Jenkins told R &R. "He's 
been on every side of radio and has 
become an invaluable part of our 
organization. When I'm on the 
road, EMF will now have a solid 
person in place to take the reins." 

The company has also elevated 
Keith Whipple from Director /Op- 
erations & Development to VP /Op- 
erations & Development and Lloyd 
Parker from Director /Promotions to 

Director /Corporate Relations, a 

newly created position. Meanwhile, 
Randy Cantrell, former VP of the En- 
voy Group and Planet Communica- 
tions, has joined EMF as Manager/ 
Operations, and Audience Develop- 
ment Group research specialist Alan 
Mason has been named EMF's Direr 
for /Research, effective July 1. 

'Research and strategy are becom- 
ing a very integral part of what the 

EMF s See Page 16 
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We Waited A Long Time For You, Baby! 

° 

The single most successful program at 
attracting women to the radio in evenings! 
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Don't wait any longer to make your nighttime numbers come alive 
Call Premiere now to see if Delilah is available for your station 818 377 5304 
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Analyst Cuts Growth 
Forecast For Radio 
By Joe Howard 
R &R Washinggton Bureau 
rhowardeàradroandrecords. coni 

Citing April revenue growth that was below his expecta- 
tions and disappointing forward pacings, Merrill Lynch ana- 
lyst Marc Nabi on May 29 reduced his Q2 and 2004 growth 
forecasts for the radio industry. 

The industry's marginal 4% climb 
in April, combined with weak pac- 
ings for May, led Nabi to cut his Q2 
growth forecast from 5.5% to 4% and 
to lower his industry growth fore- 
cast from 6.1% to 5.6 %. In particu- 
lar, Nabi expressed concern about 
reports that national advertising 
outpaced local in April, as he be- 
lieves local dollars are a key compo- 
nent of industry health. 

"This reversal is somewhat con- 
cerning," Nabi said. "We have con- 
sistently maintained that the health 
of the radio business and a strong 
recovery in 2004 are dependent on 
the recovery of local advertising, 
which represents 75 %-80% of total 
radio-industry sales." 

While Nabi also cut his May rev- 
enue- growth forecast, from 6% to 
2 %, he noted that early June pacings 
are positive and upped his forecast 
for the month from 5% to 6 %. He 
added that while May was on track 
for 1 % -2% growth, some stations 
that hadn't already sold all their ad 
inventory for the month could ben- 
efit from last- minute Memorial Day 
holiday spending. 

On a long-term basis, Nabi said 
he believes the radio industry is "un- 
dergoing negative secular changes 
as it evolves from a growth sector to 
a mature business following sever- 
al years of acceleration largely driv- 
en by consolidation." Because of that 
trend, Nabi believes that, over time, 

radio-industry growth will fall in 
line with overall ad- industry growth 
while radio maintains its current 8% 

share of the overall advertising pie. 
Nabi is also advising investors to 

take money out of midcap, pure-play 
radio companies and recommend- 
ing that they buy in to the outdoor - 
advertising sector. He has assigned 
a "buy" rating to only two radio 
stocks: Clear Channel, thanks to a 

broad asset mix that includes its out- 
door business; and Radio One, due 
to that company's historic ability to 
outpace the industry and the mo- 
mentum being gained by its TV One 
cable channel. 

WW1 Eyeing 
Network Acquisitions 

During a daylong summit with 
investors on May 25, Westwood One 
said that because its core traffic and 

ANALYST See Page 8 
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BUSINESS BRIEFS 
Analyst: Karmazin's Exit A `Significant Negative' 

For Viacom 
Merrill Lynch analyst Jessica Reif Cohen said in a report issued 
Tuesday that the resignation of Viacom President/COO Mel 

Karmazin (see story, Page 1) is a "significant negative" for Viacom. 
"Mel Karmazin is talented and, importantly, a very strong executive 
who's capable of saying no Cohen said. This ability is especially 
important in an industry that boasts a track record of less- than -desir- 
able mergers and acquisitions. Although we believe that the company's 
remaining executives also possess a keen sense of financial disci- 
pline, we view Mr. Karmazin's ability to hold firm as unique:' 

Despite her misgivings, Cohen retained her "buy" rating on Viacom 
stock, citing the company's broad asset base. She said, "The 
company's very attractive valuation, supported by very strong op- 
erating fundamentals, has not changed due to this announcement." 
Cohen added that newly named Viacom co-Presidents/co -COOs Les 
Moonves and Tom Freston are "incredibly capable executives" 

Disney Affirms Confidence In Eisner 
Walt Disney Co. Chairman George Mitchell said Tuesday that 

Disney's board "has complete confidence in the current man- 
agement" of the company. Mitchell was responding to speculation 
that outgoing Viacom President/COO Mel Karmazin could be con- 
sidered as a successor to embattled Disney CEO Michael Eisner. 
Dissident Disney shareholders Roy Disney and Stanley Gold have 
called for Disney's board to look at Karmazin as a potential replace- 
ment for Eisner, who lost his Chairman title following the company's 
annual shareholders' meeting earlier this year. 

Sporting News Radio Added To RADAR 
A rbitron's RADAR network -radio ratings service will begin report- 

ing listening estimates for the Sporting News Radio network, 
starting with RADAR 82, set for release Oct. 4. Sporting News Ra- 
dio, which targets men 25-54, will offer one program per daypart 
Monday through Sunday for a total of 35 minutes, or 70 30- second 
weekly commercial units. The addition of the network brings the 
count of RADAR -rated networks to 41. 

Broadcast Capital Increases 

Financing For Hispanic Ad Net 
roadcast Capital, which provides financing for the acquisition 

la and construction of media properties, has given followup financ- 
ing to the Latin Entertainment Network, an advertising network 
serving the U.S. Hispanic population. LEN's cross -media platforms 
include LEN Radio, TV, print, cinema, live events and promotions 
and the Internet. 

Continued on Page 8 

Localism Addressed At 
South Dakota FCC Hearing 
Powell's absence sparks minor controversy 
By Adam Jacobson_ 
R&R Radio Editor 
aracooson @radioandrecords.com 

The FCC on May 26 held the third of six official field hear- 
ings focused on how well broadcasters are serving local com- 
munities. For FCC Commissioners Michael Copps and 
Jonathan Adelstein, the only two commissioners in atten- 
dance, the session mirrored the unofficial hearings the two 
held in 2003 before FCC Chairman Michael Powell agreed 
to put together a localism road show. 

FCC Commissioners Kathleen 
Abernathy and Kevin Martin did 
not attend the most recent official 
hearing, held in Adelstein's home- 
town of Rapid City, SD. Powell had 
been in town a day earlier and was 
at a May 25 meeting on wireless In- 
ternet service providers also attend- 
ed by South Dakota Gov. Mike 
Rounds and Adelstein, but he re- 
turned to Washington, DC early on 
May 26 at the behest of congression- 

al leaders, who asked him to partic- 
ipate in an inside- the -Beltway event. 
Powell was also forced to cancel his 
keynote address at the FCC's Indi- 
an Telecommunications Initiative 
workshop. 

Despite some criticism of Powell's 
last- minute absence from the hear- 
ing, a lively crowd of almost 300 

South Dakotans had their say on 
consolidation, voicetracking and the 

FCC See Page 8 
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Vote for the 2004 Radio Hall of Fame inductees. 
Log onto www.radiohof.org for information on how to become a member and receive your ballot. 
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BUS /NESS BRIEFS 
Continued from Page 6 

First Broadcasting Sells North Texas FMs 

DDLthat 

broadcast merchant bank and radio- station owner First Broadcasting announced May 
26 that it is selling KRVA -FM /Sulphur Springs, TX, east of Dallas, and KRVF -FM /Corsicana, TX, south 

of Dallas, to LKCM Radio Partners for an undisclosed price. Both stations air an Oldies format, but it's 
not yet known if LKCM will keep the current programming. LKCM also owns KFWR/Mineral Wells, TX, 
which reaches Ft. Worth, TX and much of Tarrant County. First will retain ownership of the towers used 
by KRVA and KRVF. 

XM Introduces Multizone Receivers 
M Satellite Radio this week introduced the XM -3000 multizone receiver, which will let XM subscrib- 
ers distribute up to three different XM channels to different rooms, or zones, through a single antenna 

that internally splits the signals to "tuner modules." The tuners can also be individually controlled, and 
Continued on Page 16 

Analyst 
Continued from Page 6 

network businesses are on a steady 
growth track, it's turning its atten- 
tion to possibly acquiring some re- 

gional collegiate -sports networks. 
Credit Suisse First Boston analyst 

Paul Sweeney, who attended the 
summit, wrote in a report on the 
gathering, "We believe [buying such 
networks] represents an attractive 
use of free cash flow and means of 
growing the network business. 
There are roughly half a dozen of 
them that might attract the compa- 
ny's attention, each with modest 

revenue in the tens -of- millions 
range." 

Sweeney also reported that WW1 
believes it can double its television 
business over the next five years. 
The company currently generates 
about $30 million annually in local 
traffic, news and weather through 
roughly 200 TV affiliates nation- 
wide. 

As for its bread -and -butter radio- 
traffic business, Westwood One said 
that while the entry of Traffic Pulse 
and Clear Channel into some of its 
markets has increased the competi- 
five threat, revenue is returning to 
more normal levels. 

"While Traffic Pulse remains a 

viable competitor in some markets 
Westwood One feels it has succeed- 

ed in re- establishing price integrity 
in the contested markets," Sweeney 
wrote, adding that Westwood One 
isn't seeing any "affiliate erosion' 
from Clear Channel's plans to ex- 

pand its in -house traffic business 
from 100 to 135 stations by year's 
end. 

Sweeney also said he believe, 
WW1's gradual improvements since 

Q2 2003 were aided by a 10% in- 
crease in its sales force and the re- 

placement of 15 of its 40 regional 
managers. 

FCC 
Continued from Page 6 

community- service efforts of the re- 

gion's radio stations. 
Adelstein said of himself and his 

commission colleagues, "Localism, 
in our view, is the responsiveness of 
the broadcast station to the needs 
and interests of the community of 
license. This is what distinguishes 
broadcasters from a cable or satel- 
lite channel that has no local content 
and has no special public -interest 
obligation." 

He added that localism, in his 
view, goes beyond promotional air- 
time or fundraising opportunities 

for local charitable organizations. "It 
means providing opportunities for 
local self- expression," Adelstein 
said. "It means reaching out - de- 
veloping and promoting local talent, 
local artists, local musicians. It 
means being responsive to commu- 
nities in many ways, such as dedi- 
cating the resources to discover and 
address the needs of the communi- 
ty. And there needs to be competi- 
tion for all of those angles." 

Copps said, to applause, "We the 
people own the airwaves." He con- 
tinued, "No company, no station, no 
firm, no special interest owns an air- 
wave in the United States of Ameri- 
ca. The people together own them 

all, and corporations are given the 
privilege of using this public asset - and even profiting from it - in 
exchange for their commitment to 
serve the public interest." 

Copps added that broadcasters 
have been given "very special priv- 
ileges, and they have very special 
responsibilities to serve their local 
communities." He also said he and 
Adelstein have seen "cascading na- 

tional concern over what millions of 
Americans see as disturbing and 
worrisome trends in our media." 

But Copps said he hoped to find 
that localism, diversity and competi- 
tion are alive and well in Rapid City, 
where Triad Broadcasting owns six 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

Multistate Deal 
WKSN -AM & WHUG -FM /Jamestown. NY and WQFX -FM /Russell. 
PA $4.5 million 

State -By -State Transactions 
KBOV -AM & KIBS -FM /Bishop. CA $965.000 
KFIF- FM/Soda Springs. ID $234.000 
WBMF -FM /Crete. WAWF -FM /Kankakee & WWGN -FM /Ottawa. IL 

WHIR- FM/Danville, KY S1 million 
KOLQ- FM/Columbia (Monroe), KXRR -FM /Monroe, KMYY -FM/ 
Rayville (Monroe) and KZRZ -FM/West Monroe. LA S6 25 million 

WWNF- FWKinston, NC $875,000 
KTUE- AM/Tulia, TX $150,000 

Full transaction listings, posted daily can be found at 
www.radioandrecords.com 

DEAL OF THE WEEK 
KESO -FM & KZSP- FM/South Padre Island 
(McAllen), TX 

PRICE: $6.6 million 
TERMS: Asset sale for cash 
BUYER: Border Media Partners, headed by Chairman of 
Board Rafael Garza. Phone: 817 - 335 -5999. It owns nine 
other stations, including KSOX -AM, KURV -AM. KILM -FM & 
XCAO- FM/McAllen. 
SELLER: Alternative Broadcasting Corp.. headed by 
President Susan Lundborg. Phone: 956 -542 -9161 
FREQUENCY.: 92.7 MHz; 95.3 MHz 
POWER: 38kw at 466 feet; 6kw at 328 feet 
FORMAT: Alternative; Smooth Jazz 
BROKER: Holt Media Group 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 139 
(Last Year 190) 

$869,302,043 
(Last Year $2.344.977266) 

$374,886,510 
(Last Year: $570,981395) 

374 
(Last Year 896) 

stations and operates a seventh via 

an LMA. The market, ranked No. 268 

by Arbitron, also includes such local 

owners as Duhamel and Haugo. 
Meanwhile, the evening wasn't 

without a laugh, at Powell's ex- 
pense: Following his introduction 
by Adelstein, who presided over the 
hearing, Copps wryly replied, 
"Thank you, Mr. Chairman." 

Introducing another True Classic. 

Ciaa/tirgJ 

ClossicHits is the new 24 Hour Format that targets the money demo every advertiser 

wants - Adults 25 to 44. It's upbeat, adult and packed with pop and rock hits from the 70's, 

with just the right mix of 60's and 80's. 

aassk r 

7=: trturmArrt 

Adults 18 25 Q 44 Sil 65 

800.609.5663 
Call Now. Markets are going fast. 

JONES RADIO NETWORKS 
jonesradio.com 

U 
JONES 
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JEFF GREEN, CRMC MANAGEMENT MARKETING SALES 
jgreenpradloandrecords.com 

Radio Faces Critical Ratings, 
Technology Issues 

Continued from Page 1 

The really disturbing part is that 
we've seen a precipitous drop in the 
last two years. It's dramatic. Ar- 
bitron just announced some new 
post- placement strategies and plans 
to work on the 20 lowest- response 
markets. [Editor's note: For more on 

response rates, see the May 21 issue of 

R &R and this week's Management/ 
Marketing /Sales section.] 

Second, the diary is in trouble. It's 
a 40- year -old technology, and very 
few devices or instruments have re- 

mained relevant for that long. Re- 

search has changed significantly, 
and the needs of the marketplace 
have also changed. There's tremen- 
dous desire from the advertisers' 
side for more accountability, which 
is occurring in all media, so we need 
to come up with solutions that fit the 
needs of the market today. The dia- 
ry doesn't do that elegantly. 

"I don't believe there 

is a perfect form of 

research. Every 

approach has its 

downside and its 

bias, and PPM will 

be no different in 

that sense." 

Third, there's been discussion 
lately about the value of the ratings 
service in small markets. Instead of 
looking at "one size fits all," we're 
looking at developing a separate 
service for smaller markets. 

R &R: Why have response rates fall- 
en so low? 

SG: Because of lifestyle changes, 
the do-not -call lists, spam, 9/11 and 
simply the tenor of the times. The 
diary is an interruption in busy lives. 

People are more suspicious of intru- 
sion. 

R &R: Are response rates something 
the Advisory Council can fix? What can 

turn them around -if anything? 

SG: It will take a variety of things, 
and none of them is a silver bullet - all are complicated and incre- 
mental. Clearly, it's going to cost 
more in the future to recruit people 
to participate in surveys, but mon- 
ey is not the entire problem. 

At our last meeting, we learned 
that 6% of 18- to 24 -year -olds have 
only a cell phone, and, by law, Ar- 
bitron cannot contact people on cell 

phones. That percentage figure pre- 
dates all the recent [phone -number] 
portability changes, so one could 
estimate that those numbers are al- 

ready up sharply, will keep growing 
and will certainly affect Arbitron's 
ability and efficiency in recruiting 
people. 

Right now it's mostly affecting 
the lower demos, but it will most 
likely be pervasive over time. That's 
one of the reasons the People Meter 
is intriguing. A panel of respondents 
can be managed more easily than 
the vagaries of balancing samples on 
a weekly basis. They're contacting 
1.5 million people over the course of 

a year to fill out diaries. That's an 
onerous task. 

R &R: Along with Arbitron's having 

to do less recruiting, would the PPM 
improve response rates? It requires less 

work than diarykeeping. 

SG: No, it probably wouldn't, be- 
cause you're asking for the intrusion 
of a device in the home and a com- 
mitment to carry around the PPM 
for as long as two years. I believe 
achieving an acceptable response - 
rate level is one of the challenges in 
getting the PPM to market. 

R &R: With Cox and Radio One still 
holding out on the Houston PPM test, 

how much overall agreement is there 

within the Advisory Council about the 

PPM? 
SG: The council's predisposition 

at this point is that electronic mea- 
surement is going to be part of our 
future in the larger markets. The 
question is whether the PPM is the 
right device and what all the issues 
are surrounding it. But, one way or 
another, we're looking at a seismic 
change for this industry. We have 
gone from being suspect to circum- 
spect about electronic measurement - meaning that we do believe Ar- 
bitron is answering each of the myr- 
iad issues on how to make this new 
methodology viable. 

But we're only in a test phase. We 
have not endorsed the product, nor 

will we until we see a lot more data, 
and that's why Houston is so impor- 
tant next winter. 

R &R: How much of a problem will 

it be if Cox and Radio One don't partic- 
ipate in Houston? 

SG: It invalidates some of the to- 

tal rating data, but not all of the nu- 
merous significant issues that need 
to be answered are rating- depen- 
dent - there are response- rate -de- 
pendent and equipment- related is- 

sues. 

"By remaining with 

the diary, we 

automatically are 

discounted by a large 

portion of the ad 

community." 

As a council, we're not asking 
anybody to commit, nor is Arbitron 
[committed[ at this point, beyond 
the test. By the way, local cable, tele- 
vision stations and retailers are all 

involved in the encoding in Hous- 
ton. They've all agreed on it. Radio 
needs to be here. 

R &R: What are the feelings about the 

inevitably higher cost for PPM measure- 

ment? 
SG: Broadcasters are looking for 

return on investment today, and if 

they're going to have to spend more 
money on a ratings service, they 
want to know they're going to get 
something back for that. That's the 
reason we asked Arbitron to fund an 
important economic- impact study 
chaired by former council Chairman 
and Pearlman Advisors President 
David Pearlman. That will be ready 
before the end of the year. 

The reason we don't know what 
the costs are is ostensibly because 
Nielsen has not decided whether it 
will participate or not. That is a sig- 
nificant factor in what it will cost 
radio to be involved in the PPM. 
However, we're told the PPM will 
likely move ahead even if Nielsen 
doesn't jump in - that is, if radio 

Continued on Page 11 
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Linn Hodgson, Leighton 
Broadcasting /Grand Forks, ND 
Nominee, Market Manager /GM of 
the Year (Markets 101 +) 

Out on the Upper Plains, n market 276, the Grand Forks, 
ND. radio scene is not unlike that of a small -town basket- 
ball game, with a little five -on -five cluster rivalry between 
publicly owned Clear Channel and employee -owned re- 
gional group Leighton Broadcasting. 

The teams suit up 

to play each other 
twice a year, and 
everybody knows 
everybody else's 
moves. Everyone's 
trying to score, 
including the GMs - 
but when someone 
goes down, as 
happened during the 
terrible floods of 1997, 

the opponents rush to each 
other's rescue. 

You would think that with its 

considerable might, Clear 
Channel would clobber the little 

guys. But during 2003 the 
Leighton lineup soared 
from a 26.6 to a 

35.5 12 +. All five 
stations in the 
cluster (News/ 
Talk KNOX -AM, 
Country KNOX- 
FM, Country KYCK 
and newly acquired 
News/Talk KCNN -AM and AC 
KZLT) went up. 

Perhaps more significant, 
the Leighton team beat Clear 
Channel's local crew, which fell 
from a combined 44.1 to 33.9, 
excluding out -of- market signals, 
in 2003. Four of CC's five 
starters lost ground, including 

former Rock leader KJKJ, 

which was outscored by 

Leighton MVP and new No. 1 

KYCK. 
The head coach of the 

remarkable Leighton/Grand Forks 
team is Linn Hodgson, who is 

nominated for the 2004 R&R 
Industry Achievement Award in 

the Market Manager /GM of the 
Year (Markets 101 +) category. 

Hodgson points to the duster's 
ownership, led by Minnesota 
Pavek Museum of Broadcasting 

Hall of Fame inductee Al Leighton 

and President John Sowada, 
based at sister stations in St. 

Cloud, MN. 

"They're just great people." 
Hodgson says. "When we had 
the big flood, they sent every 
employee a check to help them 
weather the storm and they 
never took anybody off payroll. 
When people do stuff like that 
for you, you'll get up at 4am 
and enjoy doing it." 

Investment In And 
By The People 

Many of the cluster's airstaff 
have been around for years, 

even decades, 
including legendary 
local personality and 
KCNN morning man 
Jim Bollman and the 
15 -year KYCK morning 
duo of PD Jaci 

Anderson and Ronn 
Kennedy. Another star 
player is KCNN & 

Linn Hodgson KNOX -AM PD Kevin 

Arvidson, who took 
KNOX 3.3 -8.7 during 2003. 

As his employees invest 
years in Leighton to earn a 

share of the company's 
financial success, Hodgson 

reciprocates with quarterly 
sales training for all 

salespeople by 

Chuck Mefford 
and weekly 
coaching for 
every air 
personality, even 

overnight talents, with 
Brian Wright and his 

associates from Audience 
Development Group. "We've 
worked with these folks for 
years. They're just great," 
Hodgson says. 

An Iowa -born 20 -year 
broadcaster who takes all his 

own calls, Hodgson says the 

key to his group's success is 

simple: 'We give people lots of 

reasons to tune in and never a 

reason to leave." 

Despite the fine ratings, 
strong sales training and 
longtime airstaff, Hogdson does 
find it hard to retain good 
salespeople, especially in a 

market yielding only $8.5 
million in annual radio revenue 
and little in national dollars. He 

says, "It's tough keeping them, 
because we train them so well, 
and then everybody wants 
them. I have a very young 
sales staff. We hold them to 
some very high standards, and 
that sometimes leads to 

tumover. 
'We're not expecting 

perfection, but we want the job 
done right and our clients taken 
care of in a professional 
manner. So we maybe move a 

little slower, and if there's 
anything we're missing, it's 

urgency - just an energy level 
that needs to be bumped up a 
bit more." 

ALfrSTRS 

Continued on Page 11 
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Weighting Wonky & 
The Ratings Factory 

When I was reviewing a client's ratings recently, 
some of the shortfalls in Arbitron's sampling took on 
grim overtones. The client had instituted a Rock format a 
year before. Logically, the format was well placed in the 
competitive landscape. But the station didn't appear to be 
gaining traction. A lot is at stake when a Rock format is 

placed on a premier signal, and the client was so con- 
cerned that they commissioned our company to do a 
telephone perceptual study. 

The perceptual came back 18 -24 population, the num- 
with the Rock station per- ber of 18 -24 male diaries 
forming very well. That should be 80 as a proportion 
drove me to study the Ar- of the population. But in 
bitron sampling for that that market Arbitron 
market and similar markets. lected only 45 diaries, 5.4 

There were some dramatic of its sample, from men 18- 

sampling shortfalls in some 24 in fall 2003. The PPDVs 
age and gender cells in went from what should 
which person- per -diary val- have been 1,897 to 3,338 be- 
ues were already statistical- Larry fore county weighting was 
ly shaky. We've known Johnson applied. 
about the challenges of get- Losing Unreachable 

Demos ting diaries from men 18-24 and 25- 

34. Lately, some markets have also 
recorded the same dramatic short- 
falls for women 18-24. Quota short- 
falls are nearly 50% in some cases. 

We're used to seeing 20% under - 
sampling in age and gender cells 
like men 18-24, and even that makes 
for some funny wobbles. When you 
get to 50% sampling shortfalls, the 
results become very suspect. For ex- 
ample, in a market of 152,300 peo- 
ple and 845 diaries with a 9.5% male 

Adding to the traditional woes of 
reaching 18 -24- and 25 -34- year -old 
men is that fact that 18 -24s are the 
cell -phone generation. This group is 

the most likely to have forsaken their 
land lines, which have local prefixes. 
Researchers cannot call cell phones, 
so these already hard -to-reach 18-24 - 

year -olds become unreachable be- 
cause the only telephone they have 
is a cell. Use of cell phones may be 

Linn Hodgson 
Continued from Page 9 

The Confidence Factor 
Hodgson says that even 

with good ratings, there's 
significant lag time before the 

business catches up. "Radio 
can be a tough thing to sell," he 

says. "And, in fact, ratings don't 
have anything to do with it. You 

need to have the idea, the trust 

and the confidence. To steal a 

quote from [sales trainer] Roy 

Williams, selling is simply the 
transference of confidence. It 

takes time for salespeople to 

understand that, and it only 
comes from creating success 
for clients. As soon as they 

achieve that, they can just fly. 

"It isn't just about transac- 
tions. This whole business is 

based on relationships. Our 
listeners have a relationship 
with our announcers, the 

senators and congressmen all 

have relationships with our 
news department and talk 
hosts, and our salespeople 
have relationships with our 

clients. Even our bookkeeping 
people know our clients." 

As if Clear Channel weren't 
enough, Hodgson hears 
another and much different 
voice that keeps him on his 

toes: 'When we go to church 
on Sunday morning, we don't 
want some little old lady giving 
us hell about something we 
screwed up on the radio 
station. I know that sounds 
hokey and small -town. God 
bless her soul and we know her 
well, but the last thing I want is 

for her to come up and say, 

'You know, you guys were off 

the air last night,' or, 'We heard 
10 minutes of commercials 
running back -to -back because 
nobody was paying attention.' 

"Those things don't happen 
anymore, and that is because 
everybody is empowered to do 
their own thing. We follow the 
old adage 'Just make a 

decision and do it, and if it's 
wrong, beg for forgiveness.' 
And every day we're trying to 

be better than we were 

yesterday." 

By Larry Johnson 

an important factor in these histori- 
cally unprecedented quota shortfalls 
for Arbitron. 

When an ethnic overlay is placed 
on a dramatic undersampling of, say, 

male 18 -24 -year -olds, the effects on 
stations targeting a nonethnic (or 
even an ethnic) audience are greatly 
amplified. For example, in a South - 
em market of 253,100 people and 986 

diaries with a 6.T male 18 -24 pop- 

When you get to 50% 

sampling shortfalls, 

the results become 

very suspect. 

ulation, the number of 18 -24 male 
diaries should be 66 as a proportion 
of the population. 

But Arbitron collected only 37 di- 
aries. The PPDVs went from what 
should have been 3,831 to 6,755, be- 
fore ethnic and county weighting 
were applied. Since this market has 
a 33% African- American composi- 
tion and Arbitron collected 37% of 
its sample from African Americans, 
one can project that there were 22 

nonethnic diaries from men 18 -24 in 
fall 2003. 

A Ratings Crapshoot 
When county weighting was ap- 

plied, there were actually a mere 19 

male nonethnic 18 -24 diaries. Nine- 
teen diaries fall far short of the lay - 
person's reliability criterion of 30 

respondents in any category, being 
analyzed. Many ratings -analysis 
programs will not display a catego- 
ry with fewer than 30 people. If 

there are heavy- listening diaries 
within those 19 nonethnic 18 -24 di- 
aries, the results truly become a 

crapshoot. Woe to those markets 
with 600, 500 or 400 diaries, given 
the example cited here. 

It's a disservice to all to try to in- 

stitute a well- thought -out format 
when you are forced to judge the for- 
mat with unreliable numbers because 
of undersampling. One action clients 
might take is to contact their Arbitron 
representative and insist that sam- 
pling come within 20% of the actual 
population. Anything less subjects 
you to an empty statistical exercise 
that can have catastrophic results. 

Larry Johnson is President/ 
North America of Paragon 
Media Strategies in Denver. 

He can be reached at 303- 

922 -5600 or via www. 
paragonmediastrategies.com. 

Are Guarantees 
Risky Business? 
Last week's commentary by RAB Educational Service Di- 
vision VP /GSM Mark Levy introduced the topic of offering 
guaranteed results to advertisers. Levy discussed some 
specific terms and conditions broadcasters can use when 
they approach clients with a promise of performance. 

But how do broadcasters in the trenches feel about guaran- 
tees? Here's what three of R &R's 2004 Market Manager of the 

Year nominees in secondary markets have to say, along with 

comments from veteran sales trainer Irwin Pollack. 

Linn Hodgson 
GM, Leighton Broadcasting/ 

Grand Forks, ND 
That's a real touchy issue. We use a tool from the Harvard 

School of Business called the Marketing Bridge. It's been out for 
20 or 30 years, and it identifies that, as far as the retailer is 

concerned, advertising is only 20% of the equation of connecting 
customers to the sale - or separating customers from the sale. 

The advertising has to be right, but so do the store, its mer- 
chandising and the sellers' skills, grooming and attitude. And if 

you're talking about offering a guarantee, those merchants will 

measure cash- register rings, not just traffic. All the advertising in 

the world can't turn a bad bowl of soup into a good one, so if you're 
selling a lesser product, how can you ask me to guarantee sales, 

especially since we're only one -fifth of the equation? 

Kim Dodds 
Market Manager, Clear Channel/ 

Lawton a Wichita Falls, TX 
Our AEs always try to quantify our clients' expectations of a 

successful return on their investment, and then it's our goal to 

exceed them. Offering a guarantee is a challenge because that's a 

subjective thing - it's kind of a gray area. But it's an interesting 
concept, and if there's a good, clean way for it to work, I'd be 

interested in hearing about it. 

Scott Miller 
VP/Market Manager, 

Clear Channel/Wheeling, WV 
In my 16 years of broadcasting, I came up in the school of 

saying, "I can't guarantee you specific results, but I will guarantee 
that if we put you on the right station, run the right frequency of 

commercials and have the right copy, it's going to work." If a car 

dealer is selling pickup trucks, they need to be on our Country 
station. I can guarantee them that I can help sell those trucks 

because we know who listens, and it's the people who are going to 

buy trucks. 

We also don't run copy that says, "Mention you heard our ad on 

the radio and get 10% off," because most people won't mention it. 

That's almost a bit of an exercise in failure. Clear Channel may 
have some plans for this if it takes off in other parts of the country, 

but for now, we go out and sell the qualitative. 

Irwin Pollack 
Sales Trainer 

Asking for guaranteed results is one of advertisers' most 

common objections. After all, most advertisers would be tickled 
pink to get a guarantee on their advertising; it would take the risk 

out of the investment equation, so it basically becomes a one -way, 

"I can't lose" proposition. While cable, magazines and even online 
models are starting to offer guarantees, it's important to take a look 

at how it could work (or fail) at your station. 

Any relationship needs to be a win -win proposition, or it is 

doomed to fail from the start. For advertisers that want a guaran- 

tee, make sure you reap the benefits of overachievement as 

well. A car dealer, for example, might want to pay only $1,000 of a 

$5,000 schedule if the results are lower than expected. But is he 

willing to set up a program where the station gets $10,000 for that 

same schedule if it delivers much better than you both expected? 
The best advertisers to set up a long -term, mutually beneficial 

program like this are those that have the long -term, big -picture 

vision. We all know the 10 -day "spray and pray" schedule doesn't 

work, so only roll the dice with advertisers that are willing to play in 

the major leagues. Offering guarantees make sense, as long as it's 

with the right advertiser. 
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Radio Faces Critical.... 
Continued from Page 9 

agrees. By the way, if there is no co- 
operation on the part of the radio 
broadcasters, PPM is dead on arriv- 
al, since signals need to be encoded. 

R &R As a station group executive, 

how much are you wiling to pay to make 

PPM measurement a reality? 

SG: The real question is, will there 
be a significant ROI? Will radio be 
seen as more legitimate at the agen- 
cy level, and will that help us get past 
our perennially small 8% share of the 
ad dollar: We've been stuck at 7%-8 %, 

and one of the reasons is that many 
feel radio is difficult to buy and that 
we offer no means of accountability. 
Moving to PPM would, theoretical- 
ly, improve all that and also put us 
on the same platform as television 
and, eventually, outdoor as well. 

By remaining with the diary, we 
are automatically discounted by a 

large portion of the ad community. 
Does the PPM put us in line to make 
more money as an industry? That's 
what the economic- impact study is 

all about. 
R &R It sounds as if the diary is now 

regarded as such an antiquated mecha- 

nism that it is, by itself, an accountabil- 

ity issue. Is that true? 

SG: Yes and no - not just for ra- 

dio, but on the television side as well. 
Keep in mind that most of Nielsen 's 
ratings are still derived by diary to- 
day, and radio will be in the diary 
business in medium and small mar- 
kets for years to come. 

R &R How satisfied are you with the 

technology of the PPM and its potential 

to improve business for radio? 

SG: I don't believe there is a per- 
fect form of research. Every approach 
has its downside and its bias, and 
PPM will be no different in that 
sense. The question is, when you put 
these two things on the table next to 
each other, do you feel that one of 
them is going to give you a more ac- 
curate representation of the way me- 
dia is being consumed today? Do 
you believe the average person lis- 

tens to three radio stations or six sta- 
tions? That is a fundamental differ- 
ence. 

Based on what I'm seeing, the PPM 
compliance rates are quite high. In 
other words, when people have the 
PPM device, they are carrying it 
around. That has been one of the cen- 
tral concerns we've had all along and 
is another reason the Houston test is 

so important. It's to look at all the data 
on compliance and whether people 
are taking the device out of its cradle 
and using it on a regular basis. And 
there are safeguards within the system 
to ensure that is happening. 

R &R Do you think the Houston test 

will support the direction you ultimate- 

ly envision for the PPM? 

SG: I do. But as Chairman of the 
council, and for the council itself, 
that's an opinion that needs to be in- 
formed. And the only way it can be 
informed is by actually conducting 
the test. 

R &R Should the PPM be measuring 

Sirius and XM Satellite Radio to reflect 

their impact? 

SG: That is a question that's come 
before the council. The numbers at 
this point are very small, and accord- 
ing to the bylaws of the Arbitron rat- 
ings service, it measures only terres- 
trial radio. 

R &R One mulct hope the PPM will 
be better at capturing listening by 

younger demos than the diary. 

"If we don't do 

something to protect 

the lower end, I fear 

what will happen for 

the next generation 

of radio stations." 

SG: The PPM will allow Arbitron 
to move the demographic down to 6 

years old and can count a whole lot 
more people in the cume than we 
currently have. TV, of course, starts 
measuring at 2 years old. If we don't 
do something to protect the lower 
end and create valuable radio for- 
mats and properties on the lower 
end, I fear what will happen for the 
next generation of radio stations. We 

are losing the teens of today, and the 
25- year -olds of the not -too-distant 
future. 

R &R: You also hope that the PPM 
will help get agencies to take a better look 

at the 35+ audience too, right? 

SG: That's the other side of it. 
What an incredible bias! I tell my 
guys who are complaining about the 
Oldies format that it's as healthy to- 

day as a couple of years ago. The rea- 
son people are concerned is that 54- 

year- olds become 55- year-olds every 
day, and all of a sudden they're irrel- 
evant. That means George W. Bush, 
Bill Clinton, these guys are irrele- 
vant? They're so old that we can't talk 
to them anymore? That's insane. 

R &R: When might we see the PPM 
actually deployed? 

SG: I really don't know. I do know 
that we're going to be in the diary 
business for a very long time because 
the PPM will only go into the largest 
markets. It will not - at least, not in 
the near term -be cost -effective for 
medium and smaller markets. So, 
regardless of what happens with the 
PPM, we'll need the diary to contin- 
ue to be viable and strong and en- 
hanced for most of our careers. 

I should note that BBM, the Cana- 
dian service, is already using the 
PPM for television. Canada is already 
moving forward, and radio will have 
PPM in Quebec City and Montreal 
before the year is out. 

R &R Looking at the economics and 

needs of shall- narket broadcasters, what 

kinds of services is the council discuss- 

ing? 

SG: Historically, small markets 
wanted to be treated the same as the 
large markets. That's why they 

moved up to two books a year and 
upgraded their sample size - to, it 

is hoped, generate more stability. But 
Arbitron's small- market ratings ser- 
vice was originally designed to mea- 
sure markets in which there were just 
a few stations, and now many of 
those same markets have 12 to 18 sta- 
tions. It's hard for the diary to cap- 
ture that granularity with such a 

small sample base. 
What's happening is that we're 

seeing a lot of instability in the num- 
bers, making it very difficult for 
small- market broadcasters to figure 
out from one book to the next which 
ratings are correct. It's as if they're 
being told, "You were really smart in 
the fall, and now you're really stupid 
in the spring." Well, which is it? Like 
United Airlines' TED Airlines, there's 
a need for a different sort of service 
more reflective of the needs in these 
markets. 

What we talked about in the last 
council meeting, which is on a fast 
track to becoming reality this sum- 
mer, is taking about 180 smaller mar- 
kets and rebuilding the service so it 
becomes based on a rolling average. 
It'll probably be a similar sample to 
what is in each market today, but 
rolled out over a year so you'll have 
more diaries in the sample over a 

long period of time. 
One of the side effects of gaining 

stability is, if a station were to change 
format, the impact might not be seen 
as quickly as you might have in the 
previous service. On the other hand, 
you won't see the astronomical bounc- 
es that currently occur in small mar- 
kets. So that's probably the biggest 
step in the change in small markets. 

R &R What else is in store for second- 

ary markets? 

SG: There would be possibly 
another service dealing with qual- 
itative. We asked Arbitron to do a 

survey on the satisfaction of small - 
market broadcasters. They found 
that 43% of their clients were un- 
aware of the qualitative data that 
exists in every diary - data the 
stations were paying for. 

R &R Isn't it Arbitron's job to make 

it known that material is available? 

SG: Absolutely. In fact, Arbitron 
told us at the meeting that they get 
an "F -" for not doing a good job of 
marketing their own service to the 
small markets. So there's a question 
about creating a new, enhanced qual- 
itative service. We hope it will meet 
the needs of small- market clients, be- 
cause in small markets, they're not 
just selling on numbers, they're sell- 
ing on qualitative. 

R &R Is the fact that smaller stations 

are increasingly owned by big groups 

giving those stations more clout? 

SG: No question. Small- market 
radio is a significant portion of Ar- 
bitron's business, and now that it's 
under the auspices of a lot of larger 
companies, it's taken on a great deal 
more prominence. On the council 
are such important voices as Sr. VP 
Jay Meyers from Clear Channel and 
Corporate Director Val Garnis from 
Cumulus. Both companies own a lot 
of small -market stations. And then 
there's our past Chairman, Tom 
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Mark Your Calendar 
Important dates and events for 
June 

June 
June 7-8 - Mid -Atlantic 

Broadcasters Conference, 
Atlantic City, NJ; 609 -860 -0111 

or www.njba.com 
June 9 - 2004 Radio- 

Mercury Awards luncheon and 
ceremony, New York; 800 -232- 
3131 or www.rab.com 

June 9 - Direct Marketing 
Association's 'Winning 
Communications Strategies to 
Increase Sales" Webinar; 
www.dmaioyaltyweb.org 

June 10-11 - Strategic 
Research Institute's fifth annual 
Hispanic Market Boom, Los 
Angeles; 212- 967 -0095, ext. 
252, or www.srinstitute.com 

June 10-12 - Missouri 
Broadcasters Convention, St. 

Louis; 573 -636 -6692 or 
www.mbaweb.org 

June 10.13 - CMA Music 
Festival & Fan Fair, Nashville; 
615 -244 -2840 or www.cmafest. 
corn 

June 10-13 - New Mexico 
Broadcasters Convention, 
Albuquerque; 505 -881 -4444 or 
www.nmba.org 

June 11 -12 - Wyoming 
Broadcasters Convention, 
Sheridan, WY; 307 -632 -7622 
or www.wyomingbroadcasting. 
org 

June 11 -13 - Georgia 
Association of Broadcasters 
Convention, Columbus, GA; 
770- 395 -7200 or www.gab.org 

June 12 -13 - Global 
Entertainment and Media 
Summit, Los Angeles; www. 
globalentertainmentnetwork.com 

June 14 - NAB Education 
Foundation Service to America 
Summit and Symposium, 
Washington, DC; 202 -775 -3297 
or www.nab.org 

June 15-16 - NAB Spring 
Board Meeting, Washington, 
DC; 202 -775 -3297 or www. 

nab.org 
June 16-17 - Wisconsin 

Broadcasters Convention, 
Appleton, WI; 608 -255 -2600 or 
www.wi-broadcasters.org 

June 18 - Iowa Broad- 
casters Convention, West Des 

Moines, IA; 515- 224 -7237 or 
www.iowabroadcasters.com 

June 21 -22 - New York 

State Broadcasters Conven- 
tion, Lake George, NY; 518- 
456 -8888 or www.nysbroad 
castersassn.org 

June 21 -22 - Foundation 
of American Women in Radio 

and Television's 29th annual 
Gracie Allen Awards, New 
York; 703 -506 -3290 or www. 

awrt.org 
June 22 - Interep Radio 

Symposium, New York; 212- 
916 -0748 or www.radiosympo 
sium.corn 

June 23-25 - Florida 
Association of Broadcasters 
Convention, Longboat Key, 
FL; 850 -681 -6444 or www. 
fab.org 

June 23-25 - 48th annual 
PROMAX & BDA Conference & 

Expo, New York; 310 -788 -7600 
or www.promax.org 

June 24-26 -R &R 

Convention, Los Angeles; 310- 
553 -4330 or www.radioand 
records.com 

June 24-26 - Virginia 
Association of Broadcasters 
Convention, Virginia Beach, 
VA; 804 -977 -3716 or www. 
vabonline.com 

June 29 -July 1 - Illinois 
Broadcasters Association 
Convention, Chicago; 618 -942- 
2139 or www.ilba.org 

Send updates and additions to Jeff Green at 
jgreen@radioandrecords.com. 

Skinner from KJZY & KZST /Santa 
Rosa, CA. They are all advocates of 
change. 

R &R: What is the latest on electron- 

ic diaries? 

SG: We are pushing Arbitron to 
put them into the testing cycle much 
more quickly. Eighty-five percent of 
younger demos are online, and they 
have a proclivity to do things online 
that they would never do with paper. 

R &R: How are shifting demograph- 

ics shaping the ratings? 

SG: Claritas, which is where Ar- 
bitron gets its data, came out with 
new population estimates in fall 
2003, and the population in lower 
demos, and especially men 18 -24, 
changed as much as 40%. That's why 
you're seeing large swings in a lot of 
markets right now. 

Broadcasters are saying, "My God! 
What happened to me ?" They need 
to be looking at these population 
shifts. I'm primarily talking about 
increases, which change the per -per- 
son diary value in each market. 

R &R: What legacy do you want to 

leave as Chairman of the Advisory Coun- 

cil? 

SG: I'm excited about the chang- 
es for small markets but am con- 
cerned about response rates. I be- 
lieve that, whether it's the PPM or 
something like the PPM, we need 
to be moving toward electronic 
measurement. Not all these things 
are on a fast enough track to be 
done during my one year as Chair- 
man, but I'd like to be thought of 
as having helped shepherd them 
through. 
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The Wireless 
World Is Coming 
And it'll be here sooner than you think 

These days the air around us is buzzing not just with 
AM, FM and TV signals, but with mobile -phone calls, 
e -mail, text messages, ringtones, games, photographs 
flying from camera phone to camera phone and more. 
And as true wireless broadband becomes widely avail- 
able over the next two or three years, music, movies and 
software will be zipping effortlessly around the world. 

802 Dot What? 
The current standard for wireless 

broadband is known as 802.11b 
( "eight -oh -two dot eleven B "), 
which is why pretty much every- 
body calls it WiFi, short for "wire- 
less fidelity." As of now, WiFi isn't 
properly used for wireless networks 
in general, but only for 802.11b, 
which is the rough equivalent for 
wireless local area networks of the 

Ethernet standard used for many 
wired LANs. 

True wireless broadband is not 
the same as the wireless routers be- 
ing handed out like candy by so 
many cable and DSL providers these 
days. Though most systems use the 
WiFi standard, they require a hard- 
wired connection to one computer 
on the network, with an Etheme 
card and a broadband modem. That 

Between Now And 
The Revolution 
True wireless broadband will be along sooner or later, but 
on the way right now, perhaps very soon, is a new wired - 
broadband technology that could, supporters say, provide 
cheap and nearly universal broadband access. 

Broadband over power lines, or BPL, now being tested here and 
there around the country, stacks radio frequencies onto transmissions 
through power lines to provide a broadband data service that's about 
as fast as cable through standard electrical outlets. BPL requires no 
changes to regular household wiring, and it could theoretically make 
every outlet a broadband hookup. Proponents say BPL will be of 
particular value in rural areas not covered by traditional cable and DSL 
carriers. 

BPL already has a trade group, the Power Line Communications 
Association (motto: "Broadband for Everyone "), and the PLCA is 

aggressively pushing for standards to be approved so its members can 
get BPL to market. President Bush recently urged that technical 
standards be set, and the FCC is looking at the technology closely. The 
commission seems to be pretty high on it, in fact: FCC Chairman 
Michael Powell, long a proponent of universal broadband, said last year 
that BPL could "simply blow the doors off the provision of broadband," 
and Commissioner Kathleen Abernathy has said it could be "broadband 
nirvana." The FCC is taking comments now on a rulemaking covering 
BPL. 

But BPL also has some fierce detractors, particularly in amateur - 
radio circles. Opponents say power lines carrying BPL would interfere 
with a huge range of existing services including ham radio, shortwave 
(a certain number of conspiracy theorists say the White House 
supports BPL because it would block Americans from receiving foreign 
news coverage over shortwave receivers), emergency communications 
and even AM radio. 

Perhaps the most persuasive argument against BPL is that 
because the interference potential is unknown, it's not worth the risk of 
disrupting emergency communications, particularly in these tense 
times. 

Just the same, as of now it seems likely that BPL subscription 
services will roll out in some areas by the end of the year. And people 
in radio and the record businesses should be keeping an eye on BPL, 
and on the broadband industry in general. Yes, it's competition, but it 
also offers huge potential to enhance what both industries can offer to 

consumers. Whether it's cable, DSL, BPL or wireless, you want to be 
part of this. 

By Brida Connolly 
Associate Managing Editor 

connection is directed by way of the 
router, and possibly a repeater or 
two, to as many other computers as 
needed. 

It's not as simple as some com- 
mercials make it look. To have 
broadband on "every computer in 
the house" with a wireless router 
will probably require more hard- 
ware than just the single freebie 
router, especially if there are com- 
puters on different floors. Just the 
same, these routers, combined with 
wired broadband, are getting Amer- 
ican consumers into the wireless 
habit. 

And so are "wireless hot spots." 
These little WiFi networks are turn- 
ing up in more and more coffeeshops 
and restaurants, and some cities - 
including, not surprisingly, heart-of- 
the- Silicon Valley San Jose - offer 
free hot spots in city centers. All that's 
required to use one is a PDA or a lap- 
top equipped, as most newer laptops 
are, with WiFi capability and soft- 
ware that can sniff out available net- 
works. 

Starbucks is offering by- the -hour 
hot spots in many of its stores, while 
its fellow icon of corporate ubiqui- 
ty, McDonald's, has worked out a 
deal with Intel to test hot spots in 
several larger cities this year with an 
eye to offering wireless hookups in 
all its restaurants in the future. 

But to ensure that as many cus- 
tomers as possible can log in, pub- 
lic hot spots generally have minimal 
security, which means they're not all 
that useful for conducting serious 
business. Hot spots are the pay 
phones of Internet access - in fact, 
Verizon is creating hot spots around 
its pay phones throughout New 
York - and they'll probably turn 
out to be an interim approach that 
will be phased out when true wire- 
less broadband becomes widely 
available. 

Truly Wireless 

True wireless broadband works 
like a cell phone: no external mo- 
dem, no base station, no need to 
plug anything in ever except to re- 
charge the battery. What standard it 

will use is not clear, but it probably 
won't be the 802.11b standard that 
nearly all newer laptops and PDAs 
can handle out of the box. 

WiFi is designed to work in small 
areas - 100 to 300 meters - and, 
practically speaking (and consider- 
ing the neighborhood hysteria that 
arises these days over the mere pros- 
pect of a new cell -phone tower), scat- 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S, offering a catalog of more than 500,000 songs from all five 
major label groups and dozens of independents. Here's a snapshot 
of the top -selling downloads on Tuesday, June 1, 2004. 

Top 10 Songs 
i. HOOBASTANK The Reason 
2. AVRIL LAVIGNE Don't Tell Me 

3. COUNTING CROWS Accidentally In Love 
4. OUTKAST Roses 
5. ASHLEE SIMPSON Pieces Of Me 

6. MAROON 5 This Love 
7. BRITNEY SPEARS Everytime 
8. BEYONCÉ Naughty Girl 

9. YELLOWCARD Ocean Avenue 
10. USHER Bum (Radio Mix) 

Top 10 Albums 
1. AVRIL LAVIGNE Under My Skin 
2. ALANIS MORISSETTE So-Called Chaos 
3. JOHN WILLIAMS Harry Potter & The Prisoner OfAzkaban ST 
4. NEW FOUND GLORY Catalyst 
5. MORRISSEY You Are The Quarry 
6. MODEST MOUSE Good News For People Who Love Bad News 
7. MAROON 5 Songs About Jane 
8. RENEE OLSTED Renee Olsted 
9. HOOBASTANK The Reason 

10. FRANZ FERDINAND Franz Ferdinand 

tering WiFi transmitters hither and 
yon is not going to be the answer. 
What will eventually take over in the 
U.S. may very well be some variation 
on mobile -phone technology. 

Verizon has been testing one vari- 
ation, called Evolution Data -Opti- 
mised, or EVDO, in San Diego and 
Washington, DC, and it's been gen- 
erating generally positive response 
in the techie press. EVDO reported- 
ly provides nearly universal 'Net ac- 
cess, including in areas where WiFi 
would never work (say, a moving 
car), with speed and security com- 
parable to wired broadband. 

But, at $80 a month, Verizon's 
EVDO is startlingly expensive, even 
for deep -pocketed corporate users. 
It works only with computers right 
now - no BlackBerry or other PDA 
connectivity- and it requires a cou- 
ple of hundred dollars worth of 
hardware to start. Computer mak- 
ers will eventually build in the hard- 
ware if EVDO catches on, but it's not 
likely to build much of a user base 
until the price comes way down. 

You'll also be hearing about "3G," 
or third -generation, technology - 
that is, high -speed wireless connec- 
tions intended for applications oth- 
er than voice. (The first generation 
was analog phones, the second cell 
phones, and in the U.S. we are, with 
some exceptions, somewhere around 
generation 2.5.) There's an armload 
of different 3G protocols, and the 
earliest have been around since the 
mid -'90s. 

But 3G has never really fired the 
imagination of consumers or busi- 
nesses, perhaps because of that con- 
fusion of protocols. Even in Europe, 
which tends to run ahead of the U.S. 

in adopting consumer electronics, 
3G has been slow to catch on. It may 
be that 3G will simply be skipped 

over in the U.S. on the way to faster, 
more uniform technologies. 

It's Coming 

Though the form it will take is not 
clear, what's certain is that true 
wireless broadband is on the way. 

Consumers are already beginning to 
expect to have the Internet, their 
employer's network and their own 
personalized content available ev- 
erywhere they go. And that content 
includes music, which means wire- 
less broadband could be great news 
for some industries. 

Webcasting could benefit tremen- 
dously from cheap, widespread 
wireless broadband, which will take 
streaming audio off the desktop and 
onto PDAs, phones, laptops and, no 
doubt, new devices designed just to 
play webcast audio. And what ben- 
efits webcasting benefits the record- 
ing industry: Streaming is a power- 
ful marketing tool, and the labels 
will get performance royalties on all 

those added plays. 
But this is not such good news for 

radio. Not only will there be added 
competition for consumers' atten- 
tion, when webcasting moves into 
the car - and it will - it will bring 
with it a loyal cume of about 10 mil- 
lion. That's more than five times the 
listener base of satellite radio. 

So radio has a choice: It can either 
ignore the approach of wireless 
broadband, or it can embrace it by 
providing better, more content -rich 
websites; dedicated, branded audio 
side channels; and perhaps even 
more compelling over -the-air con- 
tent that will make listeners want to 
stick around even as newer, cooler 
technologies arise. It'd be a shame 
if radio, the original wireless enter- 
tainment, were to be left behind in 
the wireless revolution. 
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Salomone Leads Clear 

Channel /Greensboro 
Cheryl Salomone has been 

named Market Manager for Clear 
Channel's Greensboro cluster, 
which comprises CHR /Rhythmic 
WGBT, AC WMAG, Country 
WTQR and Rock WVBZ. She tran- 
sitions from the company's Yak- 

ima, WA cluster, where she spent 
four years as Market Manager. 

Salomone has more than 20 
years of experience in radio, in- 
cluding a stint as Controller for 
Clear Channel's Pacific Northwest 
Region, overseeing business opera- 
tions for five area clusters from the 
company's Portland, OR offices. 
She's also worked for Sconnix 
Broadcasting, EZ Communications, 
American Radio Systems and Jacor. 

"An extensive search was con- 
ducted to find a market manager 
who could continue our commit- 
ment to listeners, advertisers and 
the greater Greensboro commu- 
nity," said Clear Channel Regional 
VP /Mid South Ken Spitzer, to 
whom Salomone reports. "Cheryl's 
previous success made her a natu- 
ral fit for Greensboro." 

Radio Star 
Continued from Page 3 

very exciting, to say the least." 
Asked about her reaction to being 
named the winner, Loftin said, "I 

just stood there in shock. Words 
completely failed me - it was the 
weirdest thing. They actually had to 
record some pickup lines at the end 
of the show because I just stood 
there and didn't say anything." 

As part of the contest, Loftin 
scored a singles deal with Epic, 
$50,000 cash, scheduled perfor- 
mances at both Z100's and KIIS's 

annual winter Jingle Balls this year 
and a management contract with 
the William Moms Agency. 

XM 
Continued from Page 3 

to the FCC's comment -filing system 
and listed contact information for 
Green and Pickering. 

"This is a very basic effort to let 

our customers' voices be heard and 
a meaningful way for Congress 
and the FCC to understand the real 
story" XM Director /Corporate Af- 

fairs Alan Goldberg told R &R. 
"The NAB has teams of lobbyists 
spending a lot of money to paint an 
unfair and inaccurate picture, and 
they're basically acting like bullies. 
And if you don't stand up to a 

bully, they'll just keep pushing you 
around." 

An NAB spokesman declined to 

comment on the issue, but Picker- 
ing press secretary Brian Perry told 
R &R that some XM subscribers 
who have called his office "seem 

GO WEST YOUNG MAN Producer- turned -rapper Kanye West stopped 

by Sirius to talk with Hip -Hop Nation personality Amanda Diva about his new 

album, The College Dropout. Seen here are (1 -r) Diva, West and Sirius Hip -Hop/ 

Dance Director Geronimo and Hip -Hop Format Manager Reggie Hawkins. 

Limardi Named PD At Star 97 /Nashville 
Cumulus Hot AC WDBY (Y105) /Danbury, CT PD Joe Limardi has 

transferred to similar duties at Hot AC sister WRQQ (Star 971/Nashville. 
He fills the position made vacant when Scott Chase exited the station in 

September 2003. 

Limardi launched Y105 in September 2002 after programming heritage 
CHR /Pop sister WZOK /Rockford, IL for 16 months. He also previously 
served as PD of WFHN (Fun 107) /New Bedford, MA and was Asst. PD/ 
air talent at WZMX /Hartford. For the past eight years Limardi has also 
been a weekender at WBMX /Boston. 

"This is an awesome deal," Limardi told R &R. "Cumulus seems to have 
really taken a shine to me - this is my third market for them in less than 
three years. Yes, I know - everyone's telling me I can't hold a job. Nash- 
ville is a wide -open market for Hot AC, and that's my forte. The Cumu- 
lus compound is located right in the heart of Music Row, and I'm really 
looking forward to getting in on the action." 

WYSF /Birmingham Appoints Arledge PD 

Chip Arledge has been named PD /afternoon host of Citadel's AC 

WYSF (Y94.5)/Birmingham, effective June 7. Arledge was previously OM/ 
PD for KEZA & KIGL /Fayetteville, AR and morning host for KEZA. 

Arledge's move to Birmingham will reunite him with current WYSF GM 

Dale Daniels, with whom he previously worked in Fayetteville. Daniels 

told R &R, "Chip has a tremendous track record in AC, and we're excited 
he's joining us in Birmingham." 

Arledge said, "WYSF is a very important property for Citadel, and I'm 
very much looking forward to helping it reach its full potential. This is 

also the second go-round for the 'Chip and Dale show,' and we look for- 

ward to duplicating the results that were produced when we worked to- 

gether in Fayetteville." 
As for a new station strategy, Arledge told R &R, "The Rick & Bubba 

morning show team is a tremendous base on which to build. If we can 
find a way to transfer their magic to the rest of the radio station, we'll all 

be eating caviar in Birmingham." 

Daniels 
Continued from Page 3 

Daniels, a former R &R GM and 
Alternative Editor who served as 
MD of WLUP /Chicago in the late 
1970s and early 1980s, will also hold 
the afternoon shift at WRZA. 

WRZA's 50kw Kankakee, IL- based 
signal covers the southern parts of the 
Chicago area. WSBC oversees that 
station in addition to five brokered 
AMs in Chicago, and Daniels told 
R &R the company will be buying 
more stations in the near future. 

confused" about the intent of 
Pickering and Green's legislation. 
"Once callers realize it's not meant 
to disrupt the service, they seem 
OK with it," Perry said, saying 
some callers believe the bill aims to 

shut down satellite radio altogether. 
Perry noted that the bill seeks only 
to prohibit satcasters from inserting 

local content via their terrestrial re- 

peaters and directs the FCC to 
study whether XM's and Sirius' ex- 

isting locally focused channels vio- 
late the intent of their licenses. 

As of R &R's Tuesday -night 
deadline, nearly 14,000 XM custom- 
ers had submitted comments to the 
FCC. 

EXECUTIVE ACTION 

CC/Little Rock Taps Two Dirs./Programming 

Clear Channel/Little Rock has re- 

structured its management by elim- 
inating the OM position, which had been 
held by Ken Wall. Under the new ar- 

rangement, Wall has become Director/ 
Rock Programming for Active Rock 
KDJE (The Edge), where he has served 
as PD for a year and a half, and Classic 
Rock KMJX (Magic 105). Tom Wood 
remains in place as PD of KMJX. 

Also at the cluster, Country KSSN PD 
Chad Heritage has been promoted to Director /Country Programming 
for CC's Little Rock Country comoo, which also includes Classic Coun- 

try KHKN. Heritage will remain KSSN's afternoon driver, and Charlie 

Fox will continue as PD /morning personality for KHKN. 

"I'm glad there is a day when my demotion makes R&R," said Wall, 

who before joining Clear Channel's Little Rock cluster was OM at Mix 

106.5 in Sydney, Australia. "I'm happy they didn't screw with my pay. 

Seriously, the bottom line is I get to focus on my specialty, and Chad gets 

to focus on his specialty, and that's beautiful" 
Heritage told R &R, "This is an exciting opportunity that will allow me to 

stay focused on the Country product, imaging and promotion, making 

sure that it all flows together. It really ensures that the two stations are on 

the same page and working together" 
Heritage joined KSSN market sister KMVK/Little Rock for middays in 

1993. He was named Asst. PD for KMVK & KSSN in April 1997 and 

became PD of KMVK successor KDDK when Clear Channel bought that 

station and KSSN in October 1997. He was named PD of KSSN in Octo- 

ber 2002. 

Wall Heritage 

Arbitron Gives Guyther, Bedford New PPM Posts 

Arbitron has firmed up its Portable People Meter marketing team by 

naming Jay Guyther Sr. VP /PPM Marketing, U.S. & International. 
At the same time, company veteran Brad Bedford has taken VP /Inter- 
national PPM Marketing duties, rising from VP /Internet Broadcasting Ser- 

vices 
Guyther most recently assisted Arbitron in obtaining a multinational 

license agreement with global research firm Taylor Nelson Sofres. Be- 

fore that he was GM/Radio Services for Arbitron. In his new role Guyther 
will focus exclusively on the PPM and work with the radio, TV, cable and 

advertising communities on Arbitron's hoped -for deployment of the elec- 

tronic survey device. 
"A key part of Jay's responsibilities will be to work with the radio indus- 

try to help address the issues and concerns the industry has as it consid- 

ers a transition to electronic measurement," said Arbitron President/U.S. 
Media Services Owen Charlebois, to whom Guyther reports. "Having 

managed Arbitron's role in the first deployments of the PPM for radio and 

television in Belgium and TV in Canada, Jay is the ideal executive to 

lead our domestic and international marketing efforts" Guyther will also 

act as a liaison between Arbitron and both the Radio Advisory Council 
and the RAB. 

Bedford, who has spent 20 years in sales for Arbitron and in 2003 

became a member of Arbitron's international PPM team, will be respon- 

sible for all PPM marketing and dient- service activities for international 
markets. He'll continue to work closely with Guyther on such key interna- 

tional PPM marketing efforts as Britain's RAJAR service and the Bureau 
of Broadcast Management in Canada. Bedford reports to Arbitron New 

Ventures President Pierre Bouvard. 

RACE FOR THE FACE WPLJ/Vew York afternoon driver Race Taylor (I) 

recently caught up to artist Jason Mraz backstage at the Staples Center in Los 

Angeles, where they posed for this museum -worthy photo. 
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Don't Miss The One Great Industry Event Of The Year! 

he Beverly Hilton Hotel Beverly Hills, California 

WEDNESDAY, JUNE 23, 2004 

12 -6pm 
REGISTRATION OPEN 

6 -8pm 
AWRT 2004 RADIO GENII AWARDS 

TRY S6ÁY, ÛN 24, 2004 

i 1 am -1 pm 
DIGITAL MEDIA 
Know Your Competition:The Webcasting Panel 

11 am -5pm 
JACOBS MEDIA ROCK SUMMIT 

1:30- 2:45pm 
MARKETING 
Half My Marketing Works...Now I Know Which Half! 
How Marketing Influences Listeners, The Nationwide Study. 
All New For 2004. 
Presented by Point -To -Point 

2 -3pm 
PROMOTIONS 
Supercharging Live Events For Programming And Sales. 
Presented by Whiz Bang Productions 

2 -4pm 
AC /HOT AC 

Survivor Rate -A- Record* 
Sponsored by Gomer Records 
Performance by Rick Springfield 

3 -5pm 
CAREER COUNSELING 

Managing Change In The Radio Workplace 
Personality Branding 
Career Mentoring By Radio's "Most Influential Women" 

6 -8pm 
OPENING COCKTAIL PARTY 
silent A,I( fion: Ti Martell Foundation 

T.J. Martell Foundatién 
Leukemia. Cancer and AIDS Research 

FRIDAY, JUNE 25, 2004 

9 -10am 
ARBITRON 
PPM Update 

10 -11am 
GENERAL SESSION 
Radio And Records: State Of The Industry 

11am- 12:15pm 
MARKETING 
Half My Marketing Works... Now I Know Which Half! 

How Marketing Influences Listeners,The Nationwide Study. 
All New For 2004. 
Presented by Point -To -Point 

I FRIDAY, JUNE 25, 2004 (continued) 

1 1 am -1 pm CONCURRENT SESSIONS 

AC /HOT AC 

How To Pick Up Women 

ALTERNATIVE 
Anatomy Of A Music Meeting 
Sponsored by 8 Ft. Records 
Performance by Dresden Dolls 

PROGRAMMING AND MARKETING 
Maximize Your Return On Investment 
In Programming And Marketing 
Presented by ROI Media Solutions /Rose O'Neill Inc. 

RHYTHMIC 
Dontay's Radio Idol 

TEXT MESSAGING 
Text Messaging In America 
Presented by RCS 

3 -Spm CONCURRENT SESSIONS 

CHR 

Dude, Where's My Format? 

ROCK /ACTIVE ROCK 

Rate -A- Record*, Rate -A -Wine 

SMOOTH JAZZ 
Showdown At The Smooth Jazz Corral 
Sponsored by United Stations Radio Networks 

URBAN AC /URBAN 
Part 1 : Urban Radio On The Edge 
Part 2 : Urban AC: Is It Time For Hip -Hop? 
Sponsored by Triple P Records 
Performance by Qadeer 

6 -8pm 
R &R INDUSTRY ACHIEVEMENT AWARDS CEREMONY 
Sponsored by L.E.G. Records 
Performance by Temmora 

8 -10pm 
R &R AND LAWMAN PROMOTIONS RHYTHMIC JAM 

L A W M A N 
P R O M O T I O N S 

10pm 
SMOOTH JAZZ CHILL DOWN WITH CHRIS BOTTI 
Sponsored by Rendezvous Entertainment 

SATURDAY, JUNE 26, 2004 

1 -3pm 
SMOOTH JAZZ 
Its Still The Revenue! 
Sponsored by Broadcast Architecture 

Agenda Subject To Change 
ts2004 Radio & Records, Inc. 

"Rate -A- Record' is a service mark 
of dick Clark productions 
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2004 
® information: 

istratioIL... 

® registration tees 
REGISTRATION FEE includes admission to all sessions, cocktail party and hospitality events. 

: 

e 
s 

: 

ONLINE registration at: 

www.radioandrecords.com 
FAX this form to: (310) 203 -8450 
HOTLINE: (310) 788 -1696 
MAIL to: 

R &R CONVENTION 2004 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

()mailing address: 

/ SPECIAL 
"ON THE BEACH" 

OR STUDENT RATE: 
$150 

If you've recently lost your job in 

the radio or record industries, or you 
are a student, please e-mail us at 

conventions a radioandrecords.com 
no later than June 10, 2004 to 

request this special rate. Eligibility 
for this rate is at RSR's discretion 

will not be available on site. 7 

Name 

Title 

Call Letters/Company Name Format 

Street 

City State Zip 

Telephone a Faxe 

E-mail 

s 
3 OR MORE* MAY 29 - JUNE 18, 2004 :. $425 EACH 

SINGLE MAY 29 - JUNE 18, 2004 $450 EACH 

EXTRA THURSDAY COCKTAIL TICKETS . $85 EACH 

ON -SITE REGISTRATION AFTER JUNE 18, 2004 : $550 EACH 

All 3 Attendee Names Must Be Submitted Together 

®method of payment: 

Amount Enclosed. $ 

Visa O MasterCard O AMEX O Discover O Check O 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a $100.00 administrative fee will be issued after the convention 
if notification is received on or before May 14, 2004. Cancellations received 
between May 15 -28, 2004 will be subject to a $150.00 administrative fee. 
No refund will be issued for cancellations after May 28, 2004 or for no shows. 

TYPE OF ROOM 

SINGLE /DOUBLE 

CABANA ROOMS 

JR. SUITES 

CONVENTION RATES 

$184.00 

$234.00 

$350.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

(Group Code: RRC) 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations. Thank you. 

: To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 

credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by June 4, 2004. 
: Reservations requested after June 4, 2004 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 
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National Radio 
WESTWOOD ONE presents the 

BET Awards '04 on June 29 at 8pm, 
hosted by Mo'Nique. For more infor- 
mation, contact Peter Sessa at 212- 
641- 2053. 

CHRONICLE 
CONDOLENCES 

WHBN /Harrodsburg, KY per- 
sonality Darleen Vanover, 42, 
May 26. 

Former VP /GM of KICS /Has- 
tings. NE Ron Swanson. 56, 
May 23. 

Radlovic 
Continued from Page 1 

Manager of KLAX & KXOL /Los An- 
geles. He later became VP /GM for 
SBS /L.A. and in March 2003 gained 
oversight of simulcast KZAB & 
KZBA /L.A. Before joining SBS 

Radlovic was Market Manager for 
Cumulus' Oxnard, CA duster, spent 
three years as VP /GM of KCMG /Los 
Angeles and was GSM for KPWR 
(Power 106) /L.A. from 1989 -1998. 

"1 am very excited about this new 
role," Radlovic told R &R. "The 
New York market is SBS's No. 1 rev- 
enue market, and with me being 
Chief Revenue Officer, it just makes 
sense that I'm included in the day- 
to-day events in New York. Clancy's 
departure opens up a door for us to 
focus and to consolidate our ef- 
forts." Radlovic added that he'll 
work closely with SBS /New York 
VP /GM Carey Davis, who will now 
report to Radlovic. 

Changes 

NEWSBREAKERS 

Records: Compendia Music Group 
names Debbie Loring Manager /Re- 
gional Sales & Marketing, Paul 
Colson Marketing & Promotions 
Coordinator and Holly Nelson Di- 
rector /Creative Services. 

EMF 
Continued from Page 3 

industry is all about," Jenkins said. 
"There isn't a week that goes by that 
research doesn't change our way of 
thinking on important matters. We 
have to know our audience, and 
Alan's addition will enhance this for 
EMF tremendously. Randy is simply 
an amazing guy. His background and 
media experience are unparalleled. 
We're glad to have both of them 
aboard." 

Woods, who joined SBS in mid - 
January after serving as Infinity's Sr. 

VP /Western Region, will remain 
available to SBS through June 9. He 
told R &R his initial agreement with 
SBS "began as a project with options 
to continue beyond the original 
terms of this deal," which was for six 
months. "The project is nearing an 
end, and I've got an interest in some 
other things that required my time," 
he said. 

Woods called SBS a "fascinat- 
ing" company and said he expects 
it to capitalize on its product posi- 
tions and growth trends in both 
ratings share and sales perfor- 
mance. "I don't want anything to 
diminish that," he said. - Adam Jacobson 

Delilah 
Continued from Page 1 

in talk and music programming 
through the day and late night. We had 
a space that only Delilah could fill." 

Delilah got her start in radio as a 

DJ when she was just a teenager and 
moved across the country and back 
as each new opportunity presented 
itself. In 1996 Delilah After Dark was 
syndicated by JRN, picking up 200 

markets in four years. 

"I want to thank the folks at Jones 
for making the show a success, but 
the time has come to move on," 
Delilah said. "We are confident that 
Premiere's resources, strengths and 
amazingly talented people will en- 
able us to further strengthen our 
wonderful relationships with our 
existing affiliates and add others." 

JRN Exec. VP /COO Jim LaMarca 
said, "Alan Kabel's dynamic style, 
passion and enthusiasm have made 
him a hit at the Hot AC format, and 
he'll expand his appeal in the 
broader AC market. Our research 
shows that Alan connects with 
today's AC listeners; contemporary 
women in their late 30s just love 
him. Focus groups showed us time 
and time again that a younger, enter- 
taining personality like Alan is 
where the format needs to go." 

Kabel has had a successful two 
years of increasing numbers in corn - 

petitive markets in the 7pm -mid- 

night time slot. LaMama said, "We felt 
it critical to have a personality in that 
daypart who can grow numbers." 

Revenue 
Continued from Page 1 

the figures for 2003, when overall ra- 
dio revenue for the first four months 
was ahead of 2002 by only 3 %, and 

April 2003 was only 1% better than 
April 2002. Even better, March and 
April 2004 registered the best back - 
to-back months of comparative local 
sales growth since October- Novem- 
ber 2002. 

'The positive results for April are 

encouraging as we begin to see a 

strengthening in radio revenue com- 
pared to last year," RAB President/ 
CEO Gary Fries said. "Indicators point 
to stability in radio sales over the next 
few months, with increased accelera- 

tion in the second half of the year" 
-Jeff Green 

Seattle 
Continued from Page 3 

to replace Ken Beck, who was pro- 
moted to VP of News /Talk Program- 
ming for the company. Those ap- 
pointments also take effect June 14. 

"My goal from Day One has been 

to create an organization that is 
streamlined, focused, agile and 
populated by broadcasting's best," 
McCarthy said. "We are well on our 
way to achieving that goal." 

FCC ACT IONS 
FCC Launches New Rules Review 

Although the fate of the FCC's June 2003 media -ownership rules is still being weighed by a federal appeals 
court in Philadelphia, the commission is readying its next congressionally mandated biennial rules review. The 

commission is seeking comment on whether any of its existing regulations are still "necessary in the public interest," 
as it is required to do every two years under the Telecommunications Act of 1996. Parties interested in commenting on 
rules that may come under review have until July 12 to submit initial comments; reply comments are due Aug. 11. 

FCC Begins Station EEO Audits 
The FCC last week sent letters to 230 randomly selected broadcast and cable stations seeking data on the 
outlets' EEO programs. The commission is requesting copies of all advertisements, bulletins and other com- 

munications posted for each full -time position filled during the most recent EEO reporting period; details on recruit- 
ment activities; and information on whether any discrimination complaints have been lodged against the station in 
the past five years. The commission is also asking stations for details on how they evaluate the effectiveness of 
their EEO programs. Every year the FCC audits the EEO programs of about 5% of its broadcast and cable licens- 
ees. Responses from audited stations are due back at the FCC by June 28. 

Giuliani Joins FCC Media Panel 
Former New York Mayor Rudy Giuliani is among the new members of the FCC's Media Security & Reliability 

Council, which was scheduled to convene at the FCC's Washington, DC headquarters on June 2 to begin its 
second term.The panel - created in the aftermath of the Sept. 11, 2001 terrorist attacks to ensure the operational 
viability of the nation's media in the event of another such catastrophe - also counts NAB President/CEO Eddie 
Fritts, Clear Channel Chairman/CEO Lowry Mays, Cumulus Chairman/CEO Lew Dickey and Radio One Chair 
Catherine Hughes among its members. In March the council released a 14 -page list of best practices for broadcast 
and cable to ensure emergency preparedness 

Meanwhile, ABC News stalwart Sam Donaldson was selected to moderate a panel focused on emergency 
planning and coordination between local media and government at a public forum co- sponsored by the FCC and 
the Department of Homeland Security. The agenda for the forum, scheduled for immediately after the June 2 Media 
Security & Reliability Council meeting, included panels focused on improving communication between media and 
government and on media guidelines for emergency readiness. Scheduled panelists included Texas Assoc. of 
Broadcasters Exec Director Ann Arnold, Florida Association of Broadcasters President Pat Roberts Dept. and of 
Homeland Security Undersecretary/Information Analysis & Infrastructure Protection Gen. Frank Libutti. 

Will `Superpowered' Stations Survive The Digital Transition? 
The FCC has for years required radio stations to follow strict power limits, but a handful of stations licensed 

between the late 1940s and early 1960s at higher levels have been protected by a grandfathering clause. Now 
a group of licensees that compete with these grandfathered superpowered stations, or GSSs, wants the FCC to 
require the stations to come into compliance with current power regulations during the transition to digital radio. 
"Today, very few GSSs remain," said WHMI /Howell, MI President/GM Greg Jablonski, whose station competes 
with a GSS, "but those that do cause an inordinate amount of interference." 

In a letter to R &R, Jablonski said that while stations like WHMI "quietly tolerate these excessively loud neigh- 
bors on the dial" he believes the FCC's rulemaking seeking input on regulations for digital radio offers a chance to 
level the playing field. "We have an opportunity to have all FM stations operating at or below class limits with their 
digital signals," said Jablonski, who added that other companies are joining WHMI owner Livingston Radio in filing 
comments on the issue. "Not only would interference be greatly reduced in the all -digital future, there would be an 
immediate benefit in reduced interference to analog co-channel and adjacent -channel stations operating in the 
shadow of GSSs." 

BUSINESS BRIEFS 
Continued from Page 8 

each requires a separate XM subscription. Antex Electronics manufactures the receivers and will begin selling 
them as part of its TriplePlay line later this year. 

NBC News Reporter Tapped For NABEF Symposium 
NBC White House correspondent David Gregory will deliver the keynote luncheon address at the NAB Edu- 

cational Foundation's sixth annual Service to America Symposium, taking place June 14 at Washington. 
DC's Ronald Reagan Building and International Trade Center. Gregory has been with NBC since 1995 and was 
named White House correspondent in February 2001. The daylong Service to America Summit recognizes local 
broadcasters' community- service efforts. 

BACK TO THE FUTURE OF ROCK The Stone Pony in Asbury Park, NJ recently played host to the fourth annual 

Light of Day Concert to Benefit the Parkinson's Disease Foundation. Joe Grushecky & The Houserockers were joined onstage by 

guests Bruce Springsteen and Michael J. Fox, and the event was hosted by CBS Early Show weatherman Dave Price and Sopranos 

actor Vincent Pastore. Seen here, in the foreground, are (l -r) Grushecky, concert organizer Bob Benjamin, Fox and Springsteen. 
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MUSIC 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 
Damon Williams 646 -459 -3300 

HIT LIST 

Seth Neiman 
FRANKEE How You Do 

SHIFTY Slide Along Side 

ASHLEE SIMPSON Pieces Of Me 

SKYE SWEETNAM Tangled Up In Me 

SUGARCULT Memory 

SOFT ROCK 

Seth Neiman 
JIM BRICKMAN... 'Til I See You Again 

RIB & HIP -HOP 

Damon Williams 
BLACK EYED PEAS Let's Get It Started 

JADAKISS I /ANTHONY HAMILTON Why? 

J -KWON I /CHINGY... Still Tipsy 

MARIO I/CASSIDY 18 

MOBB DEEP Got It Twisted 

YUNG WUN f/DMX Tear It Up 

RAP 

DJ Mecca 
BEASTIE BOYS Ch -Check It Out 

BEATNUTS Hot 

DJ KAYSLAY Who Gives A F"*Where You From 

JADAKISS 1 /ANTHONY HAMILTON Why? 

JERMAINE OUPRI I/J -KWON Party Over Here 

SKILL/ Take It Back 

ALTERNATIVE 

Adam Neiman 
CURE The End Of The World 

LIT Looks Like They Were Right 

PROGRESSIVE 

Liz Opoka 
DONAVON FIIANKENREITER Free 

SAM PHILLIPS All Night 

BOB SCHNEIDER The Way Life Is Supposed To Be 

RACHAEL YAMAGATA Worn Me Down 

AMERICANA 

Liz Opoka 
TWO DOLLAR PISTOLS Lonely All Alone 

TODAY'S COUNTRY 
Liz Opoka 
CLAY WALKER I Cant Sleep 

,/// 866- MVTUNES 

21,000 movie theaters 

WEST 
1 NORAH JONES Sunrise 

2 KIMBERLEY LOCKE 8th World Wonder 

3 LENNY KRAVITZ Where Are We Runnin' 
4 MANNHEIM STEAMROLLER Yellowstone Mori.; 
5 POLYPHONIC SPREE Light 8 Day 

MIDWEST 
1 KIMBERLEY LOCKE 8th World Wonder 

2 NORAH JONES Sunrise 

3 MANNHEIM STEAMROLLER Yellowstone Mor 

4 LENNY KRAVITZ Where Are We Runniri? 

5 POLYPHONIC SPREE Light 8 Day 

SOUTHWEST 
1 LENNY KRAVITZ Where Are We Runnid? 

2 NORAH JONES Sunrise 

3 MANNHEIM STEAMROLLER Yellowstone Morning 

4 KIMBERLEY LOCKE 8th World Wonder 

5 POLYPHONIC SPREE Light 8 Day 

NORTHEAST 
1 NORAH JONES Sunrise 

2 LENNY KRAVITZ Where Are We Runnin'? 

3 POLYPHONIC SPREE Light 8 Day 

4 KIMBERLEY LOCKE 8th World Wonder 

5 INGRAM HILL Will I Ever Make It Home 

SOUTHEAST 
1. KIMBERLEY LOCKE 8th World Wonder 

2 POLYPHONIC SPREE Light 8 Day 

3 NORAH JONES Sunrise 

4. LUTHER VANDROSS Dance With My Father 

5 LENNY KRAVITZ Where Are We Runniri ? 

SIRIUSiii 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 
Steve Blatter 

The Pulse 
Haneen Arafat 
SCISSOR SISTERS Take Your Mama 

MELISSA ETHERIDGE This Moment 

Starlite 
Haneen Arafat 
SEALS 8 CROFTS Summer Breeze '04 

Sirius Hits 1 

Kid Kelly 
ASHLEE SIMPSON Pieces Of Me 

RYAN CABRERA On The Way Down 

JET Cold Hard Bitch 

Hot Jamz 
Geronimo 
HOUSTON I Like That 

SLUM VILLAGE Selfish 

New Country 
Al Skop 
TIM McGRAW Live Like You Were Dying 

Spectrum 
Gary Schoen wetter 
PHISH The Connection 

OZOMATLI (Who Discovered) America? 

SCISSOR SISTERS Take Your Mama 

M 
10 million homes 180.000 businesses 

Rick Gillette 800 -494 -8863 

This section features this week's new adds 
on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
KEVIN LYTTLE Turn Me On 

HILARY 8 HAYLIE DUFF Our Lips Are Sealed 

CHR/RHYTHMIC 

Mark Shands 
MONICA U Should've Known Better 

TWISTA So Sexy 

URBAN 

Jack Patterson 
MURPHY LEE WELLY Hold Up 

T.I. Let's Get Away 

ROCK 

Stephanie Mondello 

EARSHOT Wait 

ADULT ALTERNATIVE 

Stephanie Mondello 
NORAH JONES What Am I To You 

FOUNTAINS OF WAYNE Hey Julie 

STEREOPHONICS Moviestar 

ADULT CONTEMPORARY 

Jason Shiff 
FINGER ELEVEN One Thing 

ASHLEE SIMPSON Pieces 01 Me 

EDWIN MCCAIN/MAUI SHARP Say Anything 

JESSICA SIMPSON Angels 

COUNTRY 

Leanne Flask 

TIM MCGRAW Live Like You Were Dying 

KENNY CHESNEY I Go Back 

DIERKS BENTLEY How Am I Doiri 

TRAVIS TRITT The Girl's Gone Wild 

BLUE COUNTRY That's Cool 

RAP/HIP -HOP 

Mark Shands 
METHOD MAN What's Happenin' 

METHOD MAN Rodeo 

METHOD MAN We Some Dogs 

METHOD MAN The Prequel 

Artist/rifle Total Plays 

HILARY DUFF Come Clean 77 

JOJO Leave (Get Out) 75 

LINDSAY LOHAN Drama Queen (That Girl) 74 

CHEETAH GIRLS Cinderella 73 

D -TENT BOYS Dig It 72 

HILARY DUFF Why Not 72 

HILARY DUFF The Math 69 

RON STOPPABLE & RUFUS Naked Mole Rap 69 

BAHA MEN Who Let The Dogs Out 69 

AVRIL LAVIGNE Sk8er Boi 31 

SIMPLE PLAN Don't Wanna Think About You 30 

KELLY CLARKSON Miss Independent 30 

LINDSAY LOHAN Ultimate 29 

SIMPLE PLAN Perfect 29 

PLAYA f /AARON CARTER Every Little Step 29 

MICHELLE BRANCH Are You Happy Now? 29 

AVRIL LAVIGNE Complicated 28 

NINE DAYS Absolutely (Story Of A Girl) 28 

KELLY CLARKSON Respect 27 

HILARY & HAYLIE DUFF Our Lips Are Sealed 27 

r`"rm.7Sn 
MEDIABASE 

Playlist for the week of May 2531. 

AoL Radio @Network 
Ron Nenni 415- 934 -2790 

Top Alternative 
Robert Benjamin 
DASHBOARD CONFESSIONAL Vindicated 

FINGER ELEVEN Stay In Shadow 

311 First Straw 

Fresh 100 

Mark Hamilton 
AUNIS MORISSETTE Everything 

Top Country 
Lawrence Kay 
SCOTTY EMERICK The Watch 

JOE NICHOLS It No One Believed In You 

u 
JONES 

Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young /Kristopher Jones 
STREETS Fit But You Know It 

THREE DAYS GRACE Just Like You 

Active Rock 

Steve Young /Kristopher Jones 
INCUBUS Talk Shows On Mute 

EARSHOT Wait 

Heritage Rock 

Steve Young /Kristopher Jones 
HOOBASTANK Reason 

Hot AC 

John Fowlkes 
3 DOORS DOWN Away From The Sun 

CHR 

Steve Young/Josh Hosier /John Fowlkes 
NICKELBACK Feelin' Way Too Damn Good 

JESSICA SIMPSON Angels 

KEVIN LYTTLE Turn Me On 

USHER Confessions Part II 

Rhythmic CHR 

Steve Young/Josh Hosler /John Fowlkes 
MASE Welcome Back 

PING YANG TWINS What's Happenin' 

KANYE WEST Jesus Walks 

LIL FLIP IA.EA Sunshine 

Soft AC 

Mike Bettelli/Teresa Cook 
CELINE DION You 8 I 

Mainstream AC 

Mike Bettelli/Teresa Cook 
CELINE DION You 8 I 

Delilah 
Mike Bettelli 
JIM BRICKMAN f/MARK SCHULTZ'Til I See You Again 

The Dave Wingert Show 

Mike Bettelli/Teresa Cook 
JIM BRICKMAN I/MARK SCHULTZ'Til I See You Again 

Marie And Friends (Marie Osmond Show) 

Mike Bettelli/Teresa Cook 
CELINE DION You 8 I 

The Alan Kabel Show 

Steve Young /John Fowlkes 
311 Love Song 

Mainstream Country 
Ray Randall /Hank Aaron 
JOE NICHOLS It Nobody Believed In You 

BIG & RICH Save A Horse (Ride A Cowboy) 

New Country 
Hank Aaron 
MARTINA McBRIDE How Far 

Lia 

Ken Moultrie /Hank Aaron 
JIMMY BUFFETT & FRIENDS Hey Good Lookin 

TIM MCGRAW Live Like You Were Dying 

Danny Wright 
Ray Randall /Hank Aaron 
JIMMY BUFFETT 8 FRIENDS Hey Good Lookin' 

TIM McGRAW Live Like You Were Dying 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
311 Love Song 

Rock Classics 
Adam Fendrich 
VAN HALEN It's About Time 

US COUNTRY 

Penny Mitchell 
SARA EVANS Suds In The Bucket 

SHERRIE AUSTIN Son 01 A Preacher Man 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 

SHAMA TWAIN When You Kiss Me 

RACHEL PROCTOR Me And Emily 

LORETTA LYNN Miss Being Mrs. 

BLAINE LARSEN In My High School 

WESTWOOD ONE 

Charlie Cook 661 -294 -9000 

Adult Rock I Roll 

Jeff Gonzer 
VAN HALEN It's About Time 

Bright AC 

Jim Hays 
MELISSA ETHERIDGE This Moment 

Mainstream Country 

David Felker 
SARA EVANS Suds In The Bucket 

Hot Country 

Jim Hays 
BIG 8 RICH Save A Horse. Ride A Cowboy 

Young 8 Verna 

David Felker 
BIG & RICH Save A Horse. Ride A Cowboy 

17-J7-t= r/ t= RADIO NE TWURKS1 

Atter Midnite 
Sam Thompson 
BIG 8 RICH Save A Horse (Ride A Cowboy) 

wRN 
wtir, RAI= nrr»ows 

Country Today 

John Glenn 
TIM McGRAW Live Like You Were Dying 

JIMMY BUFFETT & FRIENDS Hey Good Lookin 

BIG 8 RICH Save A Horse (Ride A Cowboy) 

BRAD COTTER I Meant To 

AC Active 
Dave Hunter 
SWITCHFOOT Meant to Live 

Alternative Now! 

Chris Reeves 402 - 952 -7600 
HIVES Walk Idiot Walk 

MUSICSNIPPE[COM 

Tony Lamptey 866- 552 -9118 

Hip Hop 
YOUNG BUCK Let Me In 

ROOTS Don't Say Nuthin 

NINA SKY Move Ya Body 

SLUM VILLAGE Segish 

PETEY PABLO Vibrate 

R &D 
LYSE Stick Up Kid 

ALLEN ANTHONY You 

ANGIE STONE I Wanna Thank Ya 
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mars 

HOOBASTANK The Reason 47 

0121hMINEM My Band 46 
BEASTIE BOYS Ch -Check It Out 42 
KANYE WEST All Falls Down 41 

OUTKAST Roses 40 

USHER Burn 39 
TWISTA Overnight Celebrity 39 

PETEY PABLO Freek -A -Leek 38 
LENNY KRAVITZ Where Are We Runnin'? 33 
ALICIA KEYS If I Ain't Got You 28 

NEW FOUND GLORY All Downhill From Here 27 
LLOYD BANKS On Fire 24 
MODEST MOUSE Float On 22 
FRANZ FERDINAND Take Me Out 21 

BUMBLE BEEZ B1 Pony Ride 21 

BRANDY f/KANYE WEST Talk About Our Love 19 

BRITNEY SPEARS Everytime 19 

STORY OF THE YEAR Anthem Of Our Dying Day 19 

COHEED AND CAMBRIA A Favor House Atlantic 17 

R. KELLY Happy People 17 

Video playhst for the week of May 25 -31, 

David Cohn 

General Manager 

27 JAY -Z 99 Problems 

BEASTIE BOYS Ch -Check It Out 26 

OUTKAST Roses 24 

LENNY KRAVITZ Where Are We Runnin ? 23 

PETEY PABLO Freek -A -Leek 22 

HOOBASTANK The Reason 21 

TWISTA Overnight Celebrity 21 

LIL FLIP Game Over 20 
012 f/EMINEM My Band 19 

KANYE WEST All Falls Down 17 

BEYONCE Naughty Girl 17 
MARIO WINANS... I Don't Wanna Know 17 

JADAKISS f/NATE DOGG Time's Up 17 

JET Cold Hard Bitch 16 

VELVET REVOLVER Slither 16 

SUGARCULT Memory 15 

DILATED PEOPLES IIKANYE WEST This Way 15 

JUVENILE Slow Motion 15 

INCUBUS Talk Shows On Mute 14 

SEETHER 1 /AMY LEE Broken 14 

Video playhst for the week of May 25 -31 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 
COUNTING CROWS Accidentally In Love 

STING Stolen Car 

TRAIN Ordinary 

BEASTIE BOYS Ch -Check U Out 
BEYONCÉ Naughty Girl 

HOOBASTANK The Reason 

USHER Burn 

ALANIS MORISSETIE Everything 
OUTKAST Roses 

BRITNEY SPEARS Everytime 

SWITCHFOOT Meant To Live 

USHER 1/LIL JON & LUDACRIS Yeah 

BLACK EYED PEAS Hey Mama 

COUNTING CROWS Accidentally In Love 

JAMIE CULLUM All At Sea 

JET Cold Hard Bitch 

ALICIA KEYS It I Ain't Got You 

LOS LONELY BOYS Heaven 

MODEST MOUSE Float On 

JOSS STONE Super Duper Love 

VELVET REVOLVER Slither 

FINGER ELEVEN One Thing 

FLEETWOOD MAC Landslide 

Video playhst for the week of May 31 -June 7 

Lori Parkerson 

202 -380-4425 

BPM (ION 81) 

Blake Lawrence 
IAN VAN DAHL Where Are You Now 

Squirt (XM 48) 

Charlie Logan 
TANTRIC After We Go 

LOCAL N California Songs 

U -Pop (XM29) 

Zach Overking 
CURE The End Of The World 

CHARLATANS Up At The Lake 

VINES Winning Days 

WASSIS DROP Everything Is Everything 

THE LOFT (XM50) 

Mike Marrone 
BRIAN VANDER ARK Mileage 

BRIAN VANDER ARK 1229 Sheffield 

BRIAN VANDER ARK To The Front Row Junkies 

CHRIS MAMEY There's A Love 

CHRIS STAMEY Alive 

CHRIS STAMEY In Spanish Harlem 

CHRIS STAMEY Kierkegard 

EELS I Need Some Sleep 

JESSE MALIN Arrested 

JESSE MALIN Mona Lisa 

JESSE MALIN Goiri Out West 

LORI McKENNA Pour 

MORRISSEY I Like You 

MORRISSEY I'm Not Sorry 

WILCO The Late Greats 

WILCO Wishful Thinking 

WILCO Muzzle Of Bees 

WILCO Hell Is Chrome 

REAL JAll (XM70) 

Maxx Myrick 
JOE LOVANO I'm All For You 

KENNY BARRON QUINTET Images 

WATERCOLORS (XM71) 

Trinity 
BENOIT/FREEMAN Palmetto Park 

DIANA KRALL Black Crow 

GEORGE BENSON Softly. As In A Morning Sunrise 

EVERETTE HARP Can You Hear Me 

JAMIE CULLUM These Are The Days 

X COUNTRY (XM12) 

Jessie Scott 
AMAZING RHYTHM ACES Suakin' Up On You 

BODEANS Crazy 

DALE WATSON She Dont Care 

XM CAFÉ (XM45) 

Bill Evans 
TRAIN Ordinary 

ARTO LINDSAY Salt 

GLENN TILBROOK Transatlantic Ping Pong 

XMLM (í(M42) 

Ward Cleaver 
SLIPKNOT Vol 3. The Subliminal Verses 

Live365 is the largest Internet radio network, with thousands of stations in a wide 
variety of formats. Programmed by true music tastemakers from around the globe, 
Live365 otters an enthusiastic audience for established and up- and -coming artists 
alike. In a world of consolidated playlists, Live365 charts the tastes and preferenc- 
es of today's most vibrant music community. Tracks with the most plays during the 
seven days ended May 24, 2004 are listed below. 

Top Rock 

YEAH YEAH YEAHS Maps 

JET Cold Hard Bitch 

HOOBASTANK The Reason 

DARKNESS I Believe In A Thing Called Love 

FRANZ FERDINAND Take Me Out 

Top Country 

GRETCHEN WILSON Redneck Woman 

SHEDAISY Passenger Seat 

SARA EVANS Suds In The Bucket 

TERRI CLARK Girls Lie Too 

REBA McENTIRE Somebody 

Travis Storch 866- 365 -HITS 

Top Blues 

JOSS STONE Fell In Love With A Boy 

LOS LONELY BOYS Heaven 

ROBERT RANDOLPH Going In The... 

WAIFS Lighthouse 

BEN HARPER Brown Eyed Blues 

TELEVISION 

c T 
COUNTRY MUSIC TELEVISION 

75 .1 million households 

Bran Philips, Sr VP /GM 

Chris Parc VP/Music 8 Talent 

ADDS 
JEFF BATES I Wanna Make You Cry 

JOSH TURNER What It Ain't 

JE00 HUGHES High And Lonesome 

TOP 20 
Plays 

TW LW 

CLAY WALKER I Can't Sleep 30 30 

TOBY KEITH Whiskey Girl 28 32 

MONTGOMERY GENTRY If You Ever Stop. 28 32 

JULIE ROBERTS Break Down Here 28 31 

GRETCHEN WILSON Redneck Woman 28 30 
SHANIA TWAIN When You Kiss Me 27 32 

JOHN M. MONTGOMERY Letters From Home 26 31 

SHEDAISY Passenger Seat 26 28 

JOSH GRACIN I Want To Live 26 16 

KENNY CHESNEY Live Those Songs 25 30 

BIG & RICH Save A Horse (Ride A Cowboy) 25 25 

LORETTA LYNN Miss Being Mrs. 24 0 

TRACE ADKINS Rough & Ready 25 15 

KEITH URBAN You'll Think Of Me 16 30 

SARA EVANS Suds In The Bucket 15 24 

RACHEL PROCTOR Me And Emily 15 0 

K. CHESNEY/UNCLE... When The Sun... 13 15 

CROSS CANADIAN RAGWEED Sick And Tired 13 15 

CHELY WRIGHT Back Of The Bottom Drawer 13 15 

Airplay as monitored by Mediabase 24/7 
between May 25 -31. 

,* 

GREAT 

AMERICAN 

;= COUNTRY. 

Jim Murphy. VP /Programming 

26.5 million households 

ADDS 
SHANIA TWAIN When You Kiss Me 

RACHEL PROCTOR Me And Emily 

LORETTA LYNN Miss Being Mrs. 

BLAINE LARSEN In My High School 

TOP 20 
TOBY KEITH Whiskey Girl 
GRETCHEN WILSON Redneck Woman 

SHEDAISY Passenger Seat 

K. CHESNEY/ U. KRACKER When The Sun Goes Down 

JOHN MICHAEL MONTGOMERY Letters From Home 

CLAY WALKER I Cant Sleep 

JULIE ROBERTS Break Down Here 

MONTGOMERY GENTRY It You Ever Stop Loving Me 

JOSH GRACIN I Want To Live 

CROSS CANADIAN RAGWEED Sick And Tired 

CHELY WRIGHT Back Ot The Bottom 
TRACY LAWRENCE Paint Me A Birmingham 
BILLY CURRINGTON I Got A Feelin' 

AMY BALLET Men Don't Change 

SHERRIE AUSTIN Drivin' Into The Sun 

HANK WILLIAMS, JR. Why Can't We All Just Get... 

JOHN BERRY Will You Marry Me 

BIG A RICH Save A Horse (Ride A Cowboy) 
REBA MCENTIRE Somebody 
MICHELLE POE Just One Of The Boys 

Infonnahon current as of June 4 

CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 000s) 

1 BETTE MIOLER 51.067 8 

2 ROD STEWART $868.6 
3 SHANIA TWAIN $862.7 

4 PRINCE 5859.7 

5 METALLICA $819.9 

6 BEYONCE $765 1 

7 BRITNEY SPEARS $761 5 

8 ALAN JACKSON/MARTINA McBRIDE $648 7 

9 KENNY CHESNEY $602.2 

10 AEROSMITH $591 6 

11 LINKIN PARK $411 1 

12 DAVID BOWIE $3773 
13 KELLY CLARKSON/CLAY AIKEN $371 1 

14 SARAH BRIGHTMAN $331.7 

15 KID ROCK $321.9 

Among this week's new tours: 

BOBBY BARE JR. 

CLINT BLACK 

COURTNEY LOVE 

012 
SHEDAISY 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings. 8000. 344-7383: 
California 209- 271.7900. 

TELEVISION 
Due to the Memorial Day Weekend, Nielsen television ratings were 

not available at press time. TV ratings will return next week 

COMING NEXT WEEK 

Tube TOPS 

Beastie Boys 
J 

The Beastie Boys, D12 and The 
Yeah Yeah Yeahs are slated to per- 

form on the MN Movie Awards 
(Thursday, 6/10, 9pm ET/PT). 

Friday, 814 

ln Concert Aerosmith airs as a 

two-hour special on ME (9pm ET/ 

PT). 

Alicia Keys, On -Air With Ryan 

Seacrest (check local listings for time 

and channel). 

American Idol runner -up Diana 

DeGamio, Livre With Regis & Kelly 

(check local listings for time and 

channel). 

Chicago, The Ellen DeGeneres 

Show (check local listings for time 

and channel). 

Mandy Moore, The View (ABC, 

check local listings for time). 

Jewel, The Sharon Osboume 
Show (check local listings for time 
and channel). 

Wayne Newton, The Tonight Show 

With Jay Leno (NBC, check local list- 

ings for time). 

Barry Manilow, Jimmy Kimmel 

Live (ABC, check local listings for 

time). 

Toby Lightrnan, Late Night With 

Conan O'Brien (NBC, check local 

listings for time). 

Joe Jackson, Late Late Show 
With Craig Kilbom (CBS, check lo- 

cal listings for time). 

The Pussycat Dolls f/Carmen 
Electra and Camp Freddy f/Dave 
Navarro, Last Call With Carson Daly 

(NBC, check local listings for time). 

Sairday, 

Black Eyed Peas, Saturday 
Night Livre (NBC, ET/PT). 

w Sunday, Y 

Tony Bennett and Mary J. 
Blige perform a Broadway -tunes 
medley when CBS presents the 58th 

annual Tony Awards (8pm ET/PT). 

Modal, 6/7 

Bow Wow and Solange Know- 
les, Sharon Osboume. 

The Calling, Jay Leno. 

PJ Harvey, Late Show With 

David Letterman (CBS, check local 

listings for time). 

Zero 7, Jimmy Kimmel. 

Los Lobos, Craig Kilbom. 

Mobb Deep, Carson Daly. 

Tuesday, 818 

Gavin DeGraw, Ellen DeGen- 

eres. 

Wilson Phillips, Jay Leno. 

Bette Midler, David Letterman. 

Michael Stipe and Patti La- 
Belle, Craig Kilbom. 

Ben Lee, Carson Daly. 

Wednesday, 819 

Macy Gray, Sharon Osbourne. 

Sonic Youth, Jay Leno. 

Kid Rock, David Letterman. 

Sparta, Carson Daly. 

Bright Eyes, Craig Kilbom. 

Thursday, WI 
Avant, Sharon Osboume. 

S. 
1 

Julie Roberts 

Julie Roberts, Jay Leno. 

Indigo Girls, Conan O'Brien. 

- Julie Gidlow 

Title Distributor 

FILMS 
BOX OFFICE TOTALS 

May 28 -31 

1 Shrek 2 (DreamWorks) 

2 The Day After Tomorrow (Fox)' 

3 Troy (WB) 

4 Raising Helen (Buena Vista)' 

5 Soul Plane (MGWUA)- 
6 Van Helsing (Universal) 

7 Mean Girls (Paramount) 

8 Man On Fire (Fox) 

9 13 Going On 30 (Sony) 

10 Super Size Me (IDP) 

S Weekend S To Date 

$95.57 $260.31 

$85.80 $85.80 
$15.33 $109.98 
$14.23 $1423 

$7.00 $7.00 

$6.75 $110.72 

$6.43 $73.10 

$2.84 $73.72 

$1.45 $54.56 
$1.40 $4.93 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: There are no music -related movies opening 

this week. -Julie Gidlow 
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AL PETERSON 
a petersonQrad ioandrecords. com 

NEWS /TALK /SPORTS 

It's The Talent, Stupid 
Why finding and grooming great talent is job one 

The thing that truly separates any form of Talk ra- 
dio from music radio is the talent. While music radio 
can fall back on "today's hits" and "40 minutes of non- 
stop music," Talk stations must rely solely on their 
hosts to build ratings by holding an audience. 

If Talk radio talents are ever look- 

ing for an advocate, Sabo Media CEO 
Walter Sabo is their man. He insists 
that talents must have the tools, re- 

sources and freedom they need to 
create - and even sometimes fail. 

Many of the industry's most success- 
ful talents were first heard 
and given a break by the 
longtime programmer 
and management adviser. 

This week I asked Sabo 
to share some of his se- 

crets for identifying and 
developing great Talk ra- 

dio talents and for keep- 
ing them happy once 
you've made them part of Walter 
your radio station or net- 
work. He also shares his thoughts on 
why he thinks having guests is a bad 
idea for most talk hosts. 

WS: It's a radar that is always on. 
It's never occurred to me that there 
was any beginning to it; it's just 
something I've always had. The way 
it works for me is that I pay no atten- 
tion to resumes or to anything that 
anyone else thinks about a talent, 

good or bad. I pay 100% 

attention to my gut. If I 

hear intelligence and 
something that is compel- 
ling and memorable that 
stands out to me, odds are 
that person is very talent- 
ed and a star. 

I've heard PDs say, "Oh, 
he's a good Country jock, 

Sabo but I don't know if he'd 
work on our AC station." 

Let me tell you, if he's a good Coun- 
try jock, he'll be fine for your AC sta- 
tion. When I fast heard [KFI /Los An- 
geles afternoon hosts] John & Ken, 
they were doing a "Morning Zoo" 
kind of show on an AOR in Atlantic 
City, NJ. But within five seconds I 

heard a cut- through presence on their 
tape that made me say to the man- 
agement of WXKW /Trenton, NJ, 
"That's our afternoon team." And 
that was after hearing them for all of 
20 seconds. 

R &R: What qualities must a great 
talk talent have? 

WS: Preparation, a strong opinion 
and a pristine knowledge of radio 
technique. 

R &R You've discovered more than a 

few great talents in your career. When 

did you realize that you had a knack for 
recognizing star talent? 

R &R: What separates stars from av- 

erage performers? 

WS: People who are true stars, 
both on and off the air, are people 
who are true to themselves. They 
trust their own instincts, and they 
don't copy off someone else's paper. 
They pay attention to the audience 
they're talking to and trust that they 
have an ability to talk directly to that 
listener. 

"People who are true 

stars, both on and off 

the air, are people 

who are true to 

themselves." 

A consistent trait of every star I 

have ever heard on the radio is that 
they have a superior knowledge - 
almost a poetic knowledge - of who 
it is they're talking to. They can ar- 
ticulate their audience to a degree 
that would put any researcher to 
shame, because they put a heart to it. 
That is true of every star. 

The second thing that's true of ev- 
ery Talk star is that they have an 

Continued on Page 21 
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Guests Are Usually 
A Bad Idea 

By Walter Sabo, CEO Sabo Media 

The core appeal of Talk radio for a listener is hearing 
the host speak to a caller. It can be thrilling. A big- voiced 
announcer going one -on -one with an average Joe - peo- 
ple love it. The more calls a host takes, the more calls 
they'll get. Often hosts ignore this magical dynamic and 
want to book guests on their show. Generally, this is a bad 
idea. 

Many hosts hear master interviewers like Howard Stern and think, 

"That's easy. I can interview guests really well." But most hosts don't 

interview well at all. Even the best host changes his format when he 

does an in- studio interview. The appeal to the audience is hearing the 

host take phone calls from the public. A host doing an interview is 

performing a different format. Here is what usually goes wrong when a 

talk host books a guest on his or her show: 
Hosts don't prepare: I heard a host on a top- five -market station 

say to Penthouse Publisher Bob Guccionne, You must be proud of all 

your son has accomplished." The problem was, that month Bob and his 

son were suing each other in court. The Tonight Show has a staff that 

pre- interviews the guests. They research the guest's recent activities, 

dig for amusing anecdotes and hand Jay Leno the questions in writing. 

The job of the staff is to help Jay appear to be a good interviewer. They 

do all of that preparation for an eight- minute interview - eight minutes, 

maximum! The biggest stars in the world get eight minutes. Lesser 

stars get four. 

Hosts don't listen. They tend to talk over the guest and fail to let 

the guest fully answer a question. They don't listen to the answer and 

ask an appropriate followup question. 
Hosts forget listeners. Who are you talking to? It's not television, 

and the guest's name isn't at the bottom of the screen. Attention, hosts: 

Please don't call the guest "John" for half an hour; say his full name 

every time you speak to him. 

Why the guest is on the radio and not me. Explain frequently 

why the guest is on the show, even if it's a sort of famous person. This 

makes the audience understand why the host thinks the guest is 

interesting. The show must never lose its compass: the host's opinion. 

It's the host's treehouse. The audience wants to know why the host 

invited the new kid into the treehouse. 

Hosts become "pod" people. When faced with a guest, many 

hosts become different people. Radio hosts tend to be loners and to 

have poor social skills. When confronted with another person in their 

nest, they sound weird and unlike the usual person the audience 

knows. It's uncomfortable. 
You don't have a booker. In TV there are people who do nothing 

but book guests. That's all they do. They don't decide when to start and 

end the interview; real producers do that. Usually, in radio, the host 

tracks down the guest and negotiates the interview date and time. The 

result is that it's then hard for the host to be objective about the quality 

Continued on Page 21 
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'Loyal Listeners Listen Longer! 

a4(14171 
TLC toryourl$I 

When your listeners turn on Dr. Laura. they stay tuned 
in longer than they do for most other shows. 
That's because Dr. Laura is talking about what's most 
important to your audience: their families. their friends. 
their relationships. their marriages. their kids: its a 

program unlike any other that truly makes us better at 

who we are and what we do. And. Dr. Laura's latest 
bestseller. The Proper Care & Feeding of Husbands. 
continues to dominate the book charts which attracts 
new listeners to the radio program every day. 

*Time Spent Listening to Dr. Laura 
is UP and the longest on stations: 
KFI in Los Angeles :48 minutes daily. 

WFMP -FM in Minneapolis :55 minutes daily. 

WPIT in Pittsburgh :61 minutes daily. 

KOGO in San Diego :42 minutes daily. 

KCMO in Kansas City :45 minutes daily. 

KNRS in Salt Lake City :48 minutes daily. 

KXNT in Las Vegas :44 minutes daily. 

FRACDIO -TWOFRK:7; 
Contact Trevor Oliver for more information at (818) 377 -5314 or toliver@premiereradio.com 
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It's The Talent, Stupid 
Continued from Page 19 

opinion on any given subject, and the 
opinion never changes. That is how 
the audience gets to know them. 

R &R: Can you cite a good example 

of someone you knew had star power 

from the very start? 

WS: It's always a cut -through per- 
sonality that I hear first. hi 1979 Dr. 

Ruth Westheimer was a professor at 
City College in New York when we 
put her on an AC station on Sunday 
nights for $20 a show. That was 
AFTRA scale at the time for a 15- 

minute show. She read letters on the 
air, and within a month she was get- 
ting 1,000 letters a week - on a Sun- 

day -night show! We expanded her 
time on the air, and she started tak- 
ing phone calls. By the end of that 
first year she was represented by the 
William Morris Agency and was be- 
ing paid $65,000 for a two-hour show. 

R &R: Do you subscribe to the oft - 

heard complaint that it's hard to find 
good talent out there today? 

WS: When I hear managers say- 
ing, "Where are we going to find 
good talent ?" I always tell them not 
to worry about that. There's tons of 
talent out there. Visit acting schools 
and colleges and really listen to ev- 
ery tape that comes across your desk. 
Pay attention to who has a crowd 
gathered around them at the bar or 
in the bleachers. In other words, no- 
tice people who draw a crowd. 

But the real question that needs to 
be asked is, "Who's going to manage 
them ?" I don't worry that there's not 
enough talent, I always ask, "Where 
are the great coaches coming from ?" 
I can't tell you how many times I ask 
a talent what they were advised to do 
at their last station and the answer is, 

"Nobody ever really talked to me." 
That always amazes me, because the 
only job of the program director of 
any Talk station is to coach the talent - that's the job. 

R &R: What was one of your most 

personally challenging coaching jobs? 

WS: For six months I coached Pete 
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Rose, who had a radio show at the 
time. I know nothing about baseball 
and Pete knew nothing about radio, 
so it was a perfect match. There was 
no ego clash, because he could not 
have cared less about what I was tell- 

ing him about radio and I could not 
have cared less about baseball. 

"There's this myth 

that stars are 

difficult to manage, 

but guess what? A 

lot of really average 

and even lousy 

performers are 

difficult to manage, 

too, and they're not 

worth the trouble." 

The problem I noted was that he 
wasn't really preparing for the show. 
So I asked him one day, "Did you do 
batting practice through your whole 
career in baseball ?" Of course he said 
that he did and that, in fact, right up 
until his last major league game, he 
took batting practice every day. 

I asked him if he had a batting 
coach he listened to, and again he 
said yes. When I asked him why, he 
said, "Because you can't see yourself 
swing." And there it is. Every star, no 
matter how big they are, needs a 

coach. They need someone they can 
trust; someone who will tell them to 
aim higher, aim lower, by this or that; 
someone they will listen to who will 
help them be better. 

Interestingly, no less a talent than 
Johnny Carson had a coach sitting 
just three feet away from him during 
every Tonight Show. Freddie DeCor- 
dova had one major job, and that was 
to tell Johnny when to end the inter- 
view. Carson knew that if he did his 
job, mining everything he could from 
an interview, he'd lose track of time. 
He knew that his job was to make it 
so interesting that the audience 
would feel like it could go on forev- 

er. Often you'd see Carson get mad 
and throw a pencil at Freddie for 
ending the interview - not because 
he was mad, but because he was star- 
tled that it was over because he'd 
been so focused on the interview. 
Having Freddie three feet away al- 
lowed him to be able to do that. 

R &R: Finally, what do you say to that 

manager who might be reluctant to de- 

vote the resources and patience needed 

to develop a true star talent? 

WS: Developing talent is the best 
and fastest way to make money in 
radio. There is nothing more econom- 
ical than finding, developing and 
paying a star, because a star on your 
station will do many things for you. 
First and foremost, they will gener- 
ate revenues far beyond their ratings. 
If you put someone else on Don 
Imus' show, they might be able to get 
identical ratings, but they'd get one- 
tenth of the revenue he generates. 
That's what a star does. 

A star is also pre- emptive, which 
means that no one else can do what 
they do. Once you have them, no 
one else can copy them. People can 
try, but everyone can hear it's a 
copy. A star can also solidify your 
cume and establish you with an 
audience faster than any promo- 
tional campaign or contest, saving 
a station two or three years in 
ramp -up time and expense. 

There's this myth that stars are dif- 
ficult to manage, but guess what? A 

lot of really average and even lousy 
performers are difficult to manage, 
too, and they're not worth the trou- 
ble. Those who deliver the big ratings 
are always worth the trouble. 

No matter how you cut it 

Guests Are Usually A Bad Idea 
Continued from Page 19 

of the actual interview and when it should end. The more time a host 

spends getting the guest, the more difficult it is to realize that the guest 

might be a bore. It would be wise for someone to have the job of telling 

the host when the interview should end, regardless of how agitated the 

host will no doubt become when he gets the signal. 
The best guest is one who has been a major topic of 

discussion between the host and callers during recent weeks. The 

problem is that, often, when the guest shows up, all the tough 

questions vanish. Face -to face with their nemesis, many hosts soften 

up. The listeners resent the personality change, and the host loses 

credibility. 

On occasion, a guest works. If the guest is on the phone; shares 

some interesting, entertaining information; then leaves, that's a good 

guest. It's similar to good houseguests - they leave. 

Busy listeners don't have time for guests. Our clients demand 

younger listeners. In reaching younger listeners, form is as important 

as content. A groovy subject presented in a ponderous manner with 
really long phone calls renders any subject "old." Guests can do the 

same thing. If a host lets a guest ramble, fails to ID them and fails to 

stand up to them, the only person who will have time to listen is a 

retiree. 

A live, unrehearsed phone call from a 

listener is a feature of radio that other 

media envy. Take the calls. Skip the guests. 

Take advantage of the medium. I am haunted by something I 

saw on C -SPAN. A radio host you would know was having his show 

broadcast on C -SPAN, and he had a guest. The interview was 
absolutely fascinating. He was talking to this famous person about 
raising teenage sons, and parenting was not a topic you would 

associate with this guest. It was really interesting to hear the host and 
guest express their anxieties about raising teens. They were passion- 
ate, honest and revealing. 

Just as startling was that this great interview ended abruptly when 
the radio break was over. C -SPAN was taking an uninterrupted feed. I 

caught the show during a commercial break on the radio, but the 

cameras kept rolling for C -SPAN. The moment the break was over and 
the host was back on the radio. he snapped back into his "official host" 
mode, and the questions were the exact same predictable questions 
heard at any press conference or on any dreary Sunday -morning TV 

show. Too bad. I wonder how their kids are doing. 
Radio is good at taking phone calls. TV isn't, and newspapers can't. 

A live, unrehearsed phone call from a listener is a feature of radio that 
other media envy. Take the calls. Skip the guests. 

BOORTZ IS B 
Neal Boortz wins with Adults, younger and older. 
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Karmazin 
Continued from Page 1 

I have decided to leave Viacom and 
pursue other challenges," Karmazin 
said. "Viacom is performing exception- 
ally well, with leadership positions in 
all of its businesses. The company's 
very talented management team will 
ensure its continued success." 

Though the changes were effective 
immediately, Karmazin agreed to re- 
main with Viacom for 60 days as a 
consultant to help Moonves and 
Freston transition to their new duties, 
in which the duo will jointly oversee 
all of Viacom's operations under the 
direction of Viacom Chairman /CEO 
Sumner Redstone. 

In addition to overseeing Viacom's 
broadcast -television businesses, 
Moonves will oversee the operations 
of Infinity, Viacom Outdoor and 
Paramount Television. Moonves has 
been in the top role at CBS since last 
year and joined the network in 1995 

as President of CBS Entertainment. 
In addition to MTV Networks, 

Freston will have oversight of the 
Show time and BET cable TV net- 
works, Paramount amusement 
parks, the Simon & Schuster publish- 
ing company and Paramount's mo- 
tion-picture operations. Freston has 
been in charge of MTV Networks 
since 1987. 

Viacom said the changes were part 

of a "corporate succession plan" that 
will provide for "the onierly transition 
to the next generation of senior manage- 
ment." As part of the plan, Redstone 
said he will relinquish his role as 
Viacom's top executive within three 
years. Until then, he'll workdosely with 
the Viacom board in identifying his suc- 
cessor and selecting candidates for other 
high -level positions at Viacom. 

In a memo to Viacom employees, 
Redstone said, "As we all know, Mel has 
made incalculable contributions to 
Viacom since the merger of Viacom and 
CBS and has been instrumental in mak- 
ing us the best managed company in the 
media industry. His legacy of achieve- 
ment and success with our company is 

long and impressive, spanning more 
than 20 years. I know you will join me 
in wishing him well." 

Speaking of Freston and Moonves, 
Redstone said, "I have worked dosely 
with both Tom and Les for many years, 
and there are no two finer executives in 
the media industry. Each has presided 
over phenomenal growth stories-Les 
in broadcast and Tom at the cable net- 
works - and each has served as an in- 
tegral member of Viacom's senior man- 
agement team. Obviously, Tom and Les 

are the two leading candidates to be the 
next CEO of Viacom." 

Moonves said, "It has been ex- 
tremely gratifying to play a role in the 
CBS comeback over the past several 
years, working with a great team. I am 

NEWS 

excited to take on these new responsi- 
bilities at such an important moment 
in the evolution of Viacom, and I am 
thrilled that I will be working sodosely 
with Sumner and Tom as we chart the 
future for this great company. Viacom's 
accPts and management are the best in 

the business, and I know that working 
together we will take Viacom to new 
heights." 

Before joining CBS Moonves served 
as President of Warner Bros. Television. 

Prior to that he held a similar position 
for Lorimar Television, which merged 
with Warner Bros. in 1993. 

Meanwhile, it remains unclear 
what's next for Karmazin, who turns 
61 this year. The veteran executive be- 
gan his career in 1967 as a sales execu- 
tive for WCBS -AM /New York and 
spent most of the 1970s as GM of 
Metromedia -owned WNEW -AM & 

FM /New York. In 1981 he became the 
head of Infinity Broadcasting. 

Kamhazinserved as President /CEO 
of Infinity until January 1997, when 
Westinghouse /CBS merged with 
Karmazin's company and he became 
Chairman /CEO of CBS Radio. His 
duties were amended in May 1997 to 
those of Chairman /CEO of the CBS 

Station Group, in which he picked up 
oversight of the company's TV sta- 
tions, and from April 1998 to January 
1999 he served as President /COO of 
CBS Corp. Karmazin became Viacom 
President /COO in May 2000. 

Redstone 
Continued from Page 1 

challenges, including Karmazin's de- 
parture and the possibility that Kar- 
mazin will someday work for a rival. 

Redstone insisted that Karmazin 
decided on his own to leave the com- 
pany. "Nobody asked Mel to resign;' 
he said. Redstone also said that while 
Karmazin didn't come to him person- 
ally with the news, a recent conversa- 
tion between the two men may have 
illustrated why Karmazin decided to 
leave. 

Redstone said Karmazin ex- 
pressed frustration during that con- 
versation over Viacom's sagging 
stock price and said Karmazin felt 
largely responsit le for the decline. "I 

told him he had no right to blame 
himself," Redstone said. "I was to- 
tally supportive o' Mel, and f thought 
he was wrong about his concern 
over the stock price." 

While he wouldn't speculate fur- 
ther on Karmazin s reasons for leav- 
ing, Redstone insisted that there were 
no issues that divided the two execu- 
tives. 'There were none," Redstone 
said. "At our last board meeting, Mel 
and I were on exactly the same page. 
There was no strategic division be- 
tween Mel and me." In fact, Redstone 
said his relationst ip with Karmazin 
has "never been higher." 

'We Can Compete 
With Anybody' 

While Redstcne wished Kar- 
mazin good luck n his future en- 
deavors. if Karmazin winds up work- 
ing for a competito-, Redstone's not 
worried about going head -to -head 
with his former colleague. "I think I'm 
familiar with the other companies," 
Redstone said, "an i at the moment 
I don't see any particular place 
where he can go to compete with us. 

On the other hand, If Mel goes else- 
where, I can only say this: We have 

shown that we can compete with ev- 
erybody. We have a great manage- 
ment team, and we can compete with 
anybody. We have in the past, and we 
will in the future." 

That management team includes 
newly minted co- Presidents/co -COOs 
Les Moonves and Tom Freston, both 
of whom Redstone identified as "lead- 
ing candidates" to replace him when 
he steps down within the next three 
years. Indeed, they were candidates 
for the job even before Karmazin's de- 
parture. Despite some industry expec- 
tations that Karmazin would be 
Redstone's heir apparent, Redstone 
said Karmazin was just one candidate 
among many under consideration by 
the company's board as it works on a 

succession plan to follow Redstone's 
departure. 

And despite recent speculation, 
Redstone insisted his daughter Shari 
is not in line to replace him. "I'm so 
tired of hearing my daughter men- 
tioned, I might stop loving her," 
Redstone said. "My daughter will not 
take - nor does she desire - any 
executive operational role at Viacom." 
However, Redstone said he does 
want his daughter to learn all about 
Viacom's operations, likely because 
she controls the trust that controls 
Redstone's Viacom stock. "I do want 
her to learn everything and know ev- 

erything about Viacom, because some 
day in the future - I hope in the very 
distant future - that may become im- 
portant." 

While it's not known whether the 
possibility that Karmazin might not 
land Viacom's top post contributed to 
his departure, a clause in Karmazin's 
employment contract stipulates that 
the company's failure to appoint him 
Chairman /CEO upon Re stone's de- 
parture would constitute "good reason" 
for Karmazin to terminate his employ- 
ment. 

But Karmazin isn't leaving 
empty- handed: Along with receiving 
a $31 million cash payout for two 
years' worth of salary, bonuses and 
deferred compensation, he also has 
two years to exercise $8.8 million in 

accelerated stock options. However, 
he agreed to sacrifice an option of 
550,000 shares of Viacom stock 
that he was granted just a few 
weeks ago. 

Viacom Committed To 
Radio, For Now 

Redstone said that while the 
company is standing by its Infinity ra- 

dio division in the wake of Karmazin's 
departure, no part of the company is 

exempt from possible sale, and 
Redstone said he, Moonves and 
Freston will study the company's 
stable to see if changes must be 
made. 

"We're going take a good, hard 
look at all of our assets, including 
our radio assets," Redstone said. 
"Tom, Les and I will be looking at 
those assets, as well as all of the 
assets of the company, and if there 
is a decision to be made in the 
company's interests, we will do it. 

'There is no sacred cow, but for 
the time being we're committed to 
radio. We know there are issues, 
but we also know it has very high 
margins and it gives us an enor- 
mous amount of our free cash flow." 

Characteristically, Redstone is 

enthusiastic about the company's 
future with Moonves and Freston. 
"Les and Tom are two of my favor- 
ite people," he said. "Les and Tom 

are friends, and I am their friend. 
Frequently, we have been out to- 
gether socially, and I have a great 
admiration for each of them person- 
ally and professionally. I think we 
make a great team, and I'm excited 
about the future." 
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GLORIOSO FAJARDO gfajardoeradioandrecords.com 

GARY VAN DER STEUR gvdsteureradioandrecods.com 
CARL HARMON charmon eradioandrecods.com 

ADVERTISING 

DIRECTOR /SALES 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG. SUPERVISOR/PAYROLL MGR. 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

ACCOUNTING ASSISTANT 

PUBLISHER /CEO 

DIRECTOR /OPERATIONS 

GENERAL COUNSEUDIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN/RECEPTION 

MAILROOM 

HENRY M O W R Y hmowryeradioandrecords.corn 
NANCY HOFF nhoNeradioandrecords.com 

JENNIFER ALLEN jalleneradioandrecords.com 

GABRIELLE GRAF ggraferadioandrecords.com 

LINDA JOHNSON Ijohnsoneradioandrecords.com 

LISA LINARES II,nareseradloandrecords.com 

ERN LLAMADO ellamadoeradioandrecods.com 
KAREN MUMAW kmumawerad,oandrecods.com 
KRISTY REEVES kreeveseradioandrecods.com 

STEVE RESNIK sresnikeradloandrecods.com 
MICHELLE RICH mnicheradioandrecords.com 

BROOKE WILLIAMS bwllkamseradioandrecods.com 
MARIA PARKER mparkereradioandrecords.com 

FINANCE 

FRANK COMMONS (commons@ radioandrecords.com 

MARIA ABUIYSA mabuiysaeradioandrecords.com 

MAGDA LIZARDO mlizardoeradioandrecods.com 

WHITNEY MOLLAHAN wmollahaneradioandrecords.com 

ERNESTINA RODRIGUEZ erodriguez@radioandrecords.com 

GLENDA VICTORES gvicforeseredioandrecods.com 
SUSANNA PEDRAZA spedazaeradhoandrecords.com 

ADMINISTRATION 

ERICA FARBER efarbereradioandrecods.com 
PAGE BEAVER pbeavereradioandrecods.com 
LISE DEARY Idearyeradioandrecods.com 
JACQUELINE LENNON jlennoneradioandrecods.com 
TED KOZLOWSKI tkozlowskieradioandrecords.com 

JUANITA NEWTON jnewfoneradioandremrds.com 
ROB SPARAGO rsparagoeradioandrecods.com 

A Perry Capital Corporation 
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Mr. Driscoll's'BIG Gig 
'ndustry icon Mark Driscoll just landed a cool new gig: He's 

the new imaging deity at Clear Channel's KBIG /Los Angeles. 

Please hold your applause. "It's such an honor to have a leg- 

end such as Mark on our staff in this capacity," says KBIG PD 

Dave "Chachi" Denes, who hopes to actually meet Driscoll 

someday. "Having such an experienced staff here like Jhani 

Kaye, Charlie Tuna, David Jay and, now, Mark is just amaz- 

ing." Driscoll cranks up the reverb on the phone line to add, 

"This is the radio S.WA.T. team that L.A. has been waiting 

for -for -for -for! Seriously, I couldn't be more excited about this 

opportunity - and after 38 years and 300 radio stations, 

that's saying a lot. At age 42, it's a dream come true." 

Lite 105.3, K-AARP 

Station van? Check. Station mascot? Check. Station T -shirt? 

Check. Station grandmother? Huh? Yup. It's an "old" idea 

whose time has come. Clear Channel AC KKDJ (K -Lite 
105.3) /Bakersfield has appointed loyal listener Jeanine 

Martinez to the largely cer- 

emonial promotional posi- 

tion of "Official K -Lite 105.3 

Grandmother." An emo- 
tional PD Kenn McCloud, 
who made the announce- 

ment on The Kenn & Barbie 

Morning Show, says, "Jeanine 

has been with us since we 

May not be actual K -Lite 
grandmother 

launched the station in 2001. 

She has always been there 

for us in a 'grandmotherly' 

role, and we decided it was 

high time to make the designation more official." OM Steve 

"Such a Nice Boy" King says, "I believe we are the first ra- 

dio station in the country to have our own Official Grand- 

mother." Martinez will be deployed around the market, aid- 

ing in the station's community efforts and serving as K- Lite's 

kindly, gray -haired station ambassador. 

McCloud adds, "The benefits of having an official Station 

Grandmother are awesome: plastic- covered furniture, a con- 

stant supply of homemade cookies and someone to drive the 

station van with the left -turn signal always on!" 

STREETTALK 

The Programming Dept 

After 10 years as PD /morning guy at Clear Channel CHR/ 

Pop WJJS & WJJX/Roanoke, VA, David Lee Michaels exits, 

along with Asst. PD /morning co -host Melissa Morgan and 

morning show producer Brian "Bonezini" Woodward. MD/ 
afternoon talent Cisqo, a.k.a. Mike Herald, is upped to his 

first programming gig. Herald previously did nights at cross- 

town WXLK (K92) and hosted afternoons for three years at 

WYCR/York, PA. Michaels and crew are now looking for their 

next station to conquer. Catch up to Michaels at 540-312-3586 

or wpsdll @cox.net, locate Morgan at theradiochick @msn.com, 

and find Mr. Bonezini at 540 -353 -5977. 

When longtime KCAL/Riverside Asst. PD /MD /midday per- 

sonality M.J. Matthews steps down on June 25, his stripes 

will pass, by royal decree, to afternoon dude Daryl Norsell, 
while WMMR/Philadelphia personality Graeme joins as Pro- 

duction Director /midday guy. 

Joe "No Name" Ratliff is named PD /afternoon dude 

at Archway's KHTE (Hot 96 -5) /Little Rock. Mr. Name arrives 

from mornings at WXBT /Columbia, SC. Across the hall, Arch- 

way still needs a PD /morning talent for its new Oldies KOLL. 

Send packages to Director/Sales John Signaigo at 400 Hardin 

Road, # 150, Little Rock, AR 72211 or jsignaigo @archway 

broadcasting.com. Meanwhile, former KHTE PD Rich Stevens 

continues to do swing at WRMF/West Palm Beach while con- 

templating his next move. Get Rich at rich @richstevens.com. 

Active Rock KILO /Colorado Springs Asst. PD /afternoon 

talent Matt Gentry, a.k.a. "Q," slides over to Classic Rock 

clusterbuddy KYZX for mornings. As previously reported, 

former KISW /Seattle talent Ditch joins KILO as Asst. PD/af- 

ternoon driver. 

WGRD /Grand Rapids Promotions Director Kevin 
Cumow bends over and picks up the MD stripes recently re- 

linquished by Michael Grey. 

WNDV (U93) /South Bend, IN night jock Otis adds MD 

stripes. 

Here Comes Murphy- Duck! 

"We just did the most revolutionary TV rip -off promotion 

of all time!" says the conscience -free Chase Murphy. PD 

Continued on Page 24 
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YEAR A60 
Frank Commons joins R &R as CFO. 
Kevin Lawrie named President of Sony Music Norte. 
Robert Seeson named Sr. VP /A &R and Dean Diehl 
named Sr. VP /Manceting of newly created Provident La- 

bel Group. r 
YEARS A60 

Bob Catania named head of promotion 
at Giant Records. 
Bruce Walker named GM of Dream - 
Works Records' urban music division. 
Alan Oda named PD of KZZO /Sacra- 
mento. 

/J 
Bob Catania 

YEARS AGO 

Sony Software Corp and Warner Music Group unveil SW 
Networks with Susan Solomon as CEO. Corrine Bal- 
dassano and Gary Fisher are recruited to join. 
Bob Bolinger named GM of KFMB /San Diego. r , 

Dave Logan named PD of WNEW /New 
York. 
Ken Lane named Dir. /National Singles 
Promotion for SBK Records. 

Phil Ouartararo named VP /Promotion at 
Island Records. 
Beau Phillips returns to KISW /Seattle 
as PD. 
Jim Price named VP /GM of KSDO /San 
Diego. 
Chris Conway named VP /Market Man- 
ager for KITS & KPRZILos Angeles. 

/) 

Ken Lane 

Phil 
Quartararo 

YEARS A60 

KGB /San Diego wins the right to the KGB Chicken cos- 
tume. 
WFMT /Chicago becomes the first radio " Superstation." 
United Video will offer the station's programming 24 hours 
a day to cable subscribers nationwide. 

Don't Miss 

CONVENTION 2004! 
JUNE 24 -26, 2004 

BEVERLY NILTON NOTEI 
in Beverly Hills, CA 

Register NOW at wxx.ratlieantlrccirls.00m 
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Continued from Page 23 

of KHOP /Modesto, CA. "TV may have The Swan, but KHOP 

has ... [insert dramatic pause] The Mallard! Finally, a makeover 

program fcr your fella! We invited women to send us 'be- 

fore' pictures of their hus- 

bands, brothers, co -work- 
ers, etc. We later chose 

three finalists who battled 

it out to become ... [deep 

breath] The Mallard!" 
Murphy says all three slobs, 

er, gentlemen will receive a 

gym membership and ses- 

sions with a personal trainer, Zoom teeth whitening, a com- 

plete salon makeover and a clothes- shopping spree with a 

personal stylist. 'After 30 days, the contestants will take an 

'after' picture, and listeners will vote online to determine who 

will be ... The Mallard!" says Murphy, loving the sound of his 

own voice. "Who will be ... The Mallard!" 

You're Caller No. 8 - hang up and 
try again. 

Quick Hits 

Cumulus has tapped Brian Olson as Market Manager 

for its four -station cluster in exotic Flint, MI. The lucky Olson 

gets to keep his Michigan plates as he migrates from Lansing, 

where he was Director /Sales at Citadel's six -station cluster. 

More changes at Emmis Rocker KLBJ /Austin: Afternoon 
co -host "Powermouth Patty" Lotz steps away from the 

show, leaving Big Mike to fly solo. Lotz may explore another 

opportunity within the cluster or could end up returning to 
Los Angeles, where she spent some quality time at KPWR 

(Power I 06), KKBT and the late KCMG (Mega 100). 

The Kidcl Kraddick morning empire grows by two 
more stations: After a five -month absence, Premiere's 
Kraddick returns to New Orleans on Entercom's WKZN 
(I05.3 The Zone). As if that weren't enough excitement 
for one day, K-addick also annexes KLTC (Wild 107.5) in 

exotic Missoula, MT. 

NextMedia Rocker WKZQ /Myrtle Beach, SC welcomes 

Abbi Ingalls as cluster Production Director and afternoon 
co -host, where she will attempt to get along with PD /after- 
noon co -host Brian Rickman. Ingalls arrives from the desert 

of KYJT (The Jet)/Yuma, AZ. 

The Zakk Tyler Show, based in afternoons at KSJO /San 

Jose and currently heard and sometimes enjoyed in nights on 

WBZT /Greenvi le, SC, has added a third unsuspecting affili- 

ate: Classic Rocker WNRQ/Nashville, where Tyler will cover 

r- 

STREETTALK 

nights. The shift has been vacant since Drake & Zeke exited 

a while back. An excited Tyler says, "The show is blanketing 

the country one '- ville' at a time!" 

Our congrats and best wishes go out to our buddy Tom 

Zarecki, who, after eight years of 
blood, sweat and studying, and despite 

his complete inability to read or rec- 

ognize basic English (just kidding), just 

received his MBA from Western Con- 

necticut State University. As you know, 

Zarecki handles public relations and 

marketing at RCS /New York, the mak- 

ers of Selector music -scheduling and 

other fine software. In his vast amounts 

of spare time, Zarecki keeps a hand in radio by hosting a 

weekend oldies show at WDRC -FM /Hartford. 

Ali Davidson has crossed the street - literally - to 

her new gig. Davidson, who had been doing middays at Clear 

Channel Classic Rock WRDU /Raleigh, looks both ways and 

crosses over to the same shift at Curtis Media Rocker WYBB - which is located directly across the street from WRDU. 

Her commute time is not expected to change radically. 

His brain is now a 

national monument. 

Label Love 

Alex Cortez, best known for 
his eight -plus years as Asst. MD 

at KITS -FM and KHHT (Hot 
92.3) /Los Angeles, has signed on 

to do A &R for new indie label 

Three Kings Records, owned by 

R &B artist Eric Benet (yes, the 

ex -Mr. Halle Berry); Michael 

Carney, the former lead singer of 
Mercy Street; and noted pro- 
ducer Andy Duncan. The label's 

first two signings are popular L.A. rock band The Prom 
Kings and pop female vocalist jewla. Look for a midsum- 

mer release of the single and video for The Prom Kings' de- 

but effort, 'Alone." 

His parents are so proud. 

Talk Topics 

Air America Radio host Al Franken is working for free. 

In the May 31 New York Times, Franken said that although 

he's been assured that there's now enough financing to keep 

the fledgling liberal Talk network afloat at least through 

ST Shot 0' The Week 

All's Phair at Zootopia: For reasons still unclear, R &R 

CHR/Pop and Street Talk Daily Editor Kevin Carter was 

able to roam freely backstage at Madison Square Gar- 

den, eluding security long enough to snag this swell pic- 

ture with Capitol recording babe Liz Phair at WHTZ 
(Z I 00)/New York's recent Zootopia concert. Pictured 

are (I -r) Capitol's Joe Rainey, Street Talk Daily sales guru 

Steve Resnik, Ms. Phair and Carter, who was subse- 

quently wrestled to the ground for making unauthorized 

eye contact with William Hung. 

November's presidential elections, he has temporarily agreed 

to not draw a salary, making him an "involuntary investor" 
in AAR. "We had some bad management, then we had some 

good management," Franken told the Times. "Its a little fuzzy 

to me exactly who's in charge." 

After a 55 -year broadcasting career, the last 20 spent at 

WNIR/Akron, afternoon talk host Joe Finan has announced 

his retirement, which will take place after the upcoming presi- 

dential election. Early in his career, Finan was an important 
part of Cleveland's rock 'n' roll scene when it was in its hey- 

day. WNIR will launch a nationwide search to fill Finn's shoes. 

Interested folks should contact Bill Klaus at billklaus@ 
wnir.com. 

ABC Radio News/Talker WLS /Chicago has confirmed 

that afternoon co -host Garry Meier isn't coming back. Meier, 

who has been off the air since January, when contract talks 

between him and management initially went south, has re- 

jected the station's final offer. However, Meier's ex- partner, 

Roe Conn, is expected to ink a new long -term deal to re- 

main. No word yet on whether Conn will continue as a solo 

act or team up with a new partner. 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 
ri @reefindustries.com www.reefindustries.com 
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iANN! í `.. 

www.americanradiohistory.com

www.americanradiohistory.com


FRANK CORREIA SOUND DECISIONS 
fcorreiaQradioandrecords. com 

Remaking The Band, 
And The Brand 
A grown -up Hanson team with management 
to return to the spotlight 

At the ages of 16,13 and 11, respectively, Isaac, Tay- 
lor and Zac Hanson took the pop world by storm with 
a chipper, Jackson 5 -ish ditty by the name of 
"Mmmbop." The song earned the trio known as 
Hanson teen -idol status, and they topped the triple - 
platinum mark with their 1997 Mercury release, Middle 
of Nowhere. But growing up in the spotlight is hardly 
an easy task, and their 2000 followup, This Time 
Around, didn't fare nearly as well, prompting Hanson 
to leave the major -label game. 

Now the boys have returned with 
a mature album on their own label, 
earning rave reviews, support from 
MTV and VH1 and a No. l debut on 
the independent album sales chart, 
with over 37,000 copies sold in the al- 
bum's first week. Is radio ready to lis- 

ten? 
"It's a matter of looking the other 

way as far as any preconceived notion 
you have about the image of the band 
and just playing the record," says 
Brian Kelly, PD of CHR /Pop WXSS/ 
Milwaukee, where Hanson's current 
single, "Penny & Me," is the most re- 
quested record and spins more than 
40 times a week alongside Jay -Z, Jes- 
sica Simpson and OutKast. 

"Any band that was so big and then 
went away for a while is going to have 
a problem coming back," Kelly says. 
"But if you comeback with something 
that sounds really, really good and 
you can get it on the radio, the record 
will speak for itself. Some artists can 
pull it off. My feeling is that Hanson 
are going to be able to do it." 

Hanson's mad back to the spotlight 
has been an interesting one. Mention 
the words indie rock to the average fan, 
and the image of the three blond boys 
behind "Mmmbop" probably won't 
spring to mind. But that's exactly 
what Hanson are in 2004: a young 
rock band on an independent label 
trying to make it in a music world 
Wiled by major labels and consolidat- 
ed radio. 

New Management 
Helping get the trio back into the 

hearts and minds of radio program- 
mers and audiences is Hanson's man- 
agement company, 10th Street Enter- 
tainment, whose clients also include 
Everclear, Yes, Blondie, Motley Crue 
and more. CEO Allen Kovac explains 
that 10th Street is a different kind of 
management company, with staff 
members exclusively dedicated to ra- 
dio, retail, research and marketing. It's 
a setup that has allowed Hanson and 
their label, 3CG Records, to compete 
in a crowded marketplace. 

Kovac says, "The future of artist 
management is going to be as the mar- 
keting partner of the content creator, 
not necessarily the handler who goes 
to the record company and asks, 'Why 
isn't my artist in Wal -Mart, on this sta- 
tion or on this TV show ?' Managers 
have to be able to make a difference 
in all the key areas of an artist's career. 

"A management company is no 
longer going to be the valet for the 
artist that screams at the label to do a 

job. I think it's going to be a partner 
with the record companies or the art- 
ist that can add to the scarce resourc- 
es, both for an independent release 
like Hanson's and for a label that has 
a one -inch pipe with four inches of 
water going through it." 

To begin rebuilding Hanson as a 
brand in the pop universe, 10th Street 
did a research study about 18 months 
ago. "We found their core audience 

"The future of artist management is 

going to be as the marketing partner of 

the content creator." 
Allen Korn 

was 18- to 24- year -old females and 
their secondary audience was 24- to 
34-year-old females," Kovac says. "We 
also quickly found out that with the 
second album, no one really let any- 
one know that the guys had grown 
up. A song went to radio in the con- 
ventional way, and in 90 days people 
had to decide whether or not the 
record worked. 

"In that case, the fast single midchart- 

ed. The No. l reason programmers told 
me it midcharted was that the band 
polarized the audience. People either 
thought they were a boy band and 
didn't like them or they really liked 
them because they liked the song." 

Hanson 

Media Blitz 
With research in hand, band and 

management brainstormed on how to 
let the audience know who Hanson are 
today. Last year's 40-date acoustic tour, 
culminating in a Carnegie Hall perfor- 
mance, fit the bill nicely. "What you 
had in that environment was two gui- 
tars, a piano, three voices and a shitload 
of harmonies and talent," Kovac says. 
"At each one of those shows 50% of the 
audience bought the acoustic CD, 
which had a few songs from the new 
album and a bunch of their other songs 
on it. 

"As the fall happened, those 18-24- 

year-old females went to their dormi- 
tories and played the record for the 
next six months and created a broad- 
er audience. At the Carnegie Hall 
show, we invited Details magazine, 
VH1, MTV and a lot of the TV book- 
ers and showed them who the audi- 
ence was. 

"Without looking at research, most 
people perceived Hanson's audience 
as a 15-year-old audience. Once they 
see the audience and the research, 
they start to notice that it's a very ac- 
tive 18- to 24-year-old female core. In 
the case of the media, they've been 
very receptive to working with that 
audience and the song." 
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R &R Convention Update 
It's not just about terrestrial radio anymore. Webcasters 
and satcasters are suddenly looming large in radio's rear- 
view mirror. Webcasting these days is serious business, 
and you need to know what's 
happening - and what's on 
the way. 

Be sure to check out "Know Your 

Competition: The Webcasting Paner 
on Thursday, June 24, at R &R Con- 
vention 2004. Scheduled panelists 
include Live365 Director /Business 
Development David Porter, Napster 
VP /Artist & Label Relations Michelle Santosuosso, U.S. Coding 
Technologies VP /U.S. GM David Frerichs and Cherry Lane Digital CEO 
Jim Griffin. 

Register for the convention now, at www.radioandrecords.com. 

r 
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The mainstream media has, in fact, 
come along in droves. By the time 
Hanson's Underneath was released on 
April 20, the group had a strong pres- 
ence at MTV and VH1, and they'd had 
morning show face -time on every 
major network and performed on 
shows from Ellen DeGeneres to Jay 
Leno. Presswise, Hanson earned a five - 
page spread in Rolling Stone, while 
local papers and magazines like De- 

tails heaped praise and press on the 
band. 

Radio Waves 
During the tour the band also tar- 

geted Hot AC radio for appearances 
and interviews. "The band never had 
a relationship with Hot AC, and 1 

don't think the Hot AC stations knew 
that the audience had grown up," 
Kovac says. "We wanted them to see 
that not only had the audience grown 
up, but so had the band. 

"That was key, because we started 
to see a broader demo on the fan side 
after that tour. We started to show that 
to a lot of the media, and how we 
could work with them to get 18.24 and 
then broaden it to 18 -34." 

The final piece in Hanson's come- 
back puzzle remains radio. Certain 
outlets at both CHR /Pop and Hot AC 
are having success with the record, 
and sales in those markets are back- 
ing up the spins. 

"A year ago it was a brick wall," 
Kovac says about approaching radio 
with a Hanson record. "Six months ago 
it was, 'Well, let's see if you do all these 
things.' Today a lot of people are sur- 
prised at what has been done. They see 
that Brian Kelly is having a lot of suc- 
cess in Milwaukee. They see that Not 
AC WTSS PIA Sue O'Neil is having a 
lot of success in Buffalo, and they're 
starting to see that there's an opportu- 
nity to get involved with Hanson in a 

different way than a year ago." 
Kelly says, "Obviously, in order for 

a record to get the kind of spins it gets 
on my radio station, it has to do more 
than just research or request - it has 
to do both. And this song is definitely 
doing both. It's different from a lot of 
other songs that we play in that it's 
very nonpolarized. It's top 10 -re- 
searching with our younger end and 
our older end. It's a well- researched 
record all around." 

The Chart Conundrum 
Still, the chart game is one that 

Hanson, as an independent band, 
can't afford to play. For Steve Kline, 
10th Street's point person for radio, 
looking past the charts to the press, 
retail, TV and Internet presence that 
bands like Hanson have established 
can help identify independent acts 
ready for prime -time radio play. 

"More Top 40 and Hot AC listen- 
ers across America have heard this 
Hanson song and are familiar with the 
band than are familiar with a lot of the 
charted records that don't have half 
the number of media impressions we 
have," Kline says. 

"There are ways to hype a record 
on the chart, and an independent la- 

bel cannot really control certain 
things. I don't have a roster full of acts 
that I can pool together to leverage my 
way onto radio. The only thing we can 
do is reach the people, and we can do 
that in a number of ways. If people 
were just going to judge us on the 
chart, we would lose. 

"There's nothing better than radio 
for impressions to make the song fa- 

miliar and to help create an image. It's 
still the key element, but there are also 
many other ways to create image and 
get the song out there and many ways 
that radio really should look more 
closely at. People used to just listen to 
the radio in their car, but now they 
have cell phones, satellite radio, CD 
players and iPods. If you pool them 
together, that's what you have to go 
by, because that's pop culture. 

"Radio is an integral part of pop 
culture, but the music it plays should 
be reflective of what's going on at the 
present time in order to be relevant. 
A lot of times independent companies 
have something that's relevant, but 
they don't get the benefit of the doubt 
because they can't compete in the tra- 
ditional sense." 

Nevertheless, the new, grown -up 
Hanson have definitely made a good 
start on the comeback trail, and, with 
its strong hooks, "Penny & Me" may 
very well pick up the radio play both 
band and management are searching 
for. "They've done the work to earn 
the opportunity for radio to find out 
if the song will work for them as well 
as it's worked for everyone else," Ko- 
vac says. 

Hanson begin a 19 -date tour on 
July 5 in Myrtle Beach, SC at the 
House of Blues. For more info, visit 
the group's official website at tow. 
hanson.net. 
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26 (( iÌ Ids TOP 50 ALBUMS 
THE INDUSTRY'S NO 1 RETAIL CHART June 4, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 AVRIL LAVIGNE Under My Skin Arista /RMG 355,679 - 
2 SLIPKNOT Vol 3: (The Subliminal Verses) Roadrunner /IDJMG 270,808 - 
3 USHER Confessions Laface /Zomba 202,247 -5% 

4 4 GRETCHEN WILSON Here For The Party Epic 126,027 -5% 

2 5 METHOD MAN Tical 0: The Prequel Def Jam /IDJMG 89,681 -46% 

7 6 HOUBASTANK The Reason Island /IDJMG 79,982 0% 

15 7 SOUNDTRACK Shrek 2 DreamWorks 76,264 +58% 
6 8 D12 D12 World Shady /lnterscope 70,243 -25% 

3 9 NEW FOUND GLORY Catalyst Drive- ïhru /Geffen 63,792 -59% 

5 10 ALANIS MORISSETTE So- Called Chaos Maverick /Reprise 59,226 -44% 

11 LONESTAR Let's Be Us Again BNA 55,749 - 
25 12 GEORGE MICHAEL Patience Epic 53,200 +42% 
11 13 VARIOUS Now 15 Capitol 52,295 -2% 

13 14 OUTKAST SpeakerboxxxlThe Love Below Laface /Zomba 50,980 0% 

17 15 EVANESCENCE Fallen Wind -up 50,496 +8% 
24 16 KENNY CHESNEY When The Sun Goes Down RNA 46,196 +17% 
18 17 KANYE WEST College Dropout Roc -A- fella / IDJMG 45,920 0% 

8 18 BBALL & MJG Living Legends Bad Boy /Universal 45,690 -25% 

19 TAMYRA GRAY Dreamer 19 40,965 - 
20 20 PETEY PABLO Still Writing In My Diary: 2nd.. Jive /Zomba 40,910 -3% 

14 21 PRINCE Musicology Columbia 40,209 -18% 

19 22 NORAH JONES Feels Like Home Blue Note 39,488 -12% 

23 23 MODEST MOUSE Good News For People Who Love... Epic 39,406 0% 

21 24 GUNS N'ROSES Greatest Hits Geffen 38,758 -5% 

22 25 JAY -Z The Black Album Roc -A- fella /IDJMG 38,462 -3% 

12 26 MARIO WINANS Hurt No More Bad Boy /Universal 37,617 -26% 

33 27 ALICIA KEYS The Diary Of Alicia Keys J /RMG 36,830 +8% 
35 28 LOS LONELY BOYS Los Lonely Boys Epic 34,532 +4% 
26 29 JESSICA SIMPSON In This Skin Columbia 34,260 -8% 

34 30 JET Get Born Atlantic 34,179 +1% 
28 31 BLACK EYED PEAS Elephunk A &M /lnterscope 33,835 -8% 

31 32 VELLOWCARD Ocean Avenue Capitol 33,305 -5% 

30 33 MAROON 5 Songs About Jane Octone /J /RMG 32,916 -6% 

45 34 TOBY KEITH Shock'n Y'all DreamWorks 32,844 +47% 
29 35 DIANA KRALL Girl In The Other Room Verve /VMG 32,467 -8% 

16 36 LENNY KRAVITZ Baptism Virgin 32,352 -32% 

9 37 MONTGOMERY GENTRY You Do Your Thing Columbia 32,169 -47% 

27 38 TEENA MARIE La Dona Cash Money /Universal 31,846 -15% 

48 39 BIG & RICH Horse Of A Different Color Warner Bros. 30,589 +42% 
37 40 VARIOUS Totally Hits 2004 BMG 30,556 +1% 

41 WILSON PHILLIPS California Columbia 30,230 - 
32 42 TWISTA Kamikaze Atlantic 30,154 -12% 

43 43 KEITH URBAN Golden Road Capitol 29,534 +30% 

36 44 JOSH GROBAN Closer 143 /Reprise 28,396 -13% 

38 45 SHERYL CROW Very Best Of A &M /lnterscope 27,709 -4% 

46 ALAN JACKSON Greatest Hits Vol.2 Arista 26,892 - 
39 47 BRITNEY SPEARS In The Zone Jive /Zomba 26,066 -8% 

48 JULIE ROBERTS Julie Roberts Mercury 25,556 - 
10 49 MORRISSEY You Are The Quarry Attack /Sanctuary 25,541 -53% 

40 50 LIL' FLIP U Gotta Feel Me Columbia 25,480 -9% 

`J I ALBUMS 

Aril Grabs A Skin 
There's nothing "Complicated" 

about this week's album chart. 
Arista /RMG sk8ter punk Avril Lav- 

igne puts a 
stop to Ush- 
er's eight - 
week reign 
atop the 
charts with 
a No. 1 de- 
but for her 
Under My 
Skin album, effectively thrashing the 

Aril Lavigne 

© HITS Magazine Inc. 

sophomore jinx. 
Lavigné s success was fueled in part 

by a live concert 
for AOL Broad- 
band Rocks 
streamed by more 
than 1 million 
subscribers, expo- 
sure on AOL's 
welcome screen 
and a Sessions@ 
AOL perfor- 
mance. 

Roadrunner /IDJMG masked ma- 
rauders Slipknot scare their way to a No. 
2 bow with the cleverly named Vol. 3: 
(The Subliminal Verses), topping LaFace/ 

Slipknot 

Zomba crossover icon Usher, at No. 3. 

The rest of the top 10 includes Epic/ 
Sony Nashville's Gretchen Wilson 
(No. 4), Def Jam / IDJMG's Method 
Man (No. 5), Island /IDJMG's 
Hoobastank, DreamWorks' surging 
Shrek 2 soundtrack (No. 15 -7, up 58 %), 
Shady /Interscope's D12 (No. 8), 
Drive -Thru /Geffen's New Found Glo- 
ry (No. 9) and Maverick's Alanis 
Morissette (No. 10). 

Other chart newcomers include 
BNA's Lonestar (No. 11), 19 Records' 
American Idol runner -up Tamyra Gray 
(No. 19), Columbia's Wilson Phillips 
(No. 41) and Mercury Nashville's Julie 
Roberts (No. 48). 

Aside from 
the Shrek 2 

soundtrack, 
Epic's George 
Michael is 
one of the 
week's big re- 
tail winners, 
moving No. Shrek 

25-12 with a 42% rise. Taking advantage 
of CMA Awards TV exposure are 
BNA's Kenny Chesney (No. 24 -16, 
+17%), DreamWorks Nashville's Toby 
Keith (No. 45-34, +47%), Warner Bros. 
Nashville's Big & Rich (No. 48 -39, 
+42 %) and Capitol's Keith Urban (No. 
43, +30 %). 
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MIKE TRIAS 
mtrias @radioandrecords.com 

June Tunes 
A few Joe's of the not -so-average type are coming Rhythmic and 

Urban 's way next week. Joe Budden has enlisted the help of Jive/ 
Zomba recording artist Joe and rapper Fat Joe, and together they 
will triple -team the formats with "Not 
Your Average Joe." This track wouldn't 
have had the punch line it has now if 

Budden hadn't decided early on to use 
his real name instead of his first rap alias, 
Mouse. "When I got really upset, my 
voice would get a little squeaky," he says 
of his original handle. "I was hying to 

get signed with the name, but it wasn't 
working. Finally, I said, 'Fuck it, I'm 
gonna use my name. " Though he's Go- 
ing for Adds with "Not Your Average Joe," Budden says he hopes 
fans won't relate to him "like I'm an artist, but like a regular per- 
son." He continues, "On mix tapes my moniker was 'Regular Joe,' 

and I want people to know that I'm regular and down to earth and 
also very serious about what I do. This is the music I've been want- 
ing to make all my life." Budden's sophomore album is slated for 

an August release. 
Tracy Lawrence has proven that he's not your average Joe as well 

over his 12 -year career, which has produced numerous No. 1 sin- 

gles and sales upward of 10 million albums. Next week Lawrence 
is out to add to his growing legend as he 
presents "It's All How You Look at It" to 

Country radio. The song is taken from 
his eighth CD and first album for Dream - 

Works, Strong. "This album shows real 
growth from the last record," says 
Lawrence. "A lot of that I owe to [album 
producer and head of DreamWorks 
Nashville] James Stroud, to my confi- 
dence in him. He urged me to challenge 
myself, to push myself musically. Then 

there's the family I've started and the way they've helped me grow 
and achieve a perspective I never had before." The country star will 
take part in nightly concerts at the upcoming CMA Music Festival in 
Nashville on June 10-13 and will be touring almost nonstop until fall. 

Kid Rock is Going for Adds at Country next week with "Single 
Father," but he's also pulling double duty as he goes for adds at 
Rock, Active Rock and Alternative with 
"I Am," a song that expresses his view 
of freedom as both an artist and an 
American. Both songs are from the De- 
troit rocker's current self- titled album. 
Kid Rock will be playing shows in 
Southern, Midwestern and East Coast 
markets in June and July. On Aug. 14 
he will take part in the Coors Light 
Mountain Jam at the Red Rocks Amphi- 
theater just outside Denver, hosted by 
Insomniac's Dave Attell. Other artists on the bill include Nickelback, 
Our Lady Peace, Ludacris, Cypress Hill and Lil Jon. With all this 
touring, it'll be interesting to see how Rock's latest project pans out: 
Reportedly, he and Uncle !Cracker are reuniting to put out a new 
rap project under the name Dick Willy. 

Born James Oppenheim, Bailey James got his start in 1985 as a 

keyboaniist with Morris Day. However, his first love was the saxo- 
phone, and during his four -year stint with Day, James was able to 
convince him to let him play sax instead. Since then, James (who is 

married to Lily Mariye, a regular on TV's ER) has had an extremely 
successful career, and next week he keeps the ball rolling with "Here 
She Comes." The single is from James' upcoming release, Pure. The 

CD will be his ninth overall and marks the first time that he will 
serve as his own producer. 'The great joy of Pure is that I made all 
the decisions about everything," says James. "I was always confi- 
dent in making music, but I was curious, too, and a lot of times in 
the past I couldn't address that. I used to like to work with other 
producers because I felt I had too many ideas, as if I was undisci- 
plined. But on this record I allowed myself to explore even some of 
my crazier ideas. A lot of them turned out to reflect more of my true 
musical sensibility than anything else I'd ever done." 

GOING FOR ADDS June 4, 2004 R &R 27 

Joe Budden 

Tracy Lawrence 

Kid Rock 

Week Of 6/8/04 

CHR/POP 

BEASTIE BOYS ChCheck It Out (Capitol/ 

BROOKE HOGAN Everything To Me (Transcontinental/IA 

COUNTING CROWS Accidentally In Love (DreamWorks/ 
Geffen) 

D12 How Come (Shady/Interscope) 

JAY Z 99 Problems (Roc-A- fella //DJMG) 

JESSICA SIMPSON Angels (Columbia) 

CHR/RHYTHMIC 

JOE BUDDEN fIJOE & FAT JOE Not Your Average Joe 

(Del Jam /IDJMG) 

MONICA U Should've Known Better (J /RMG) 

TRILLVILLE Get Some Crunk In Yo System 

(BME /Warner Bros.) 

URBAN 

JOE BUDDEN fIJOE & FAT JOE Not Your Average Joe 

(Def Jam /IDJMG) 

RATED PG'S fIDA REAL CHOPPA Ain't Nothin (Body/ead) 

SLY BOOGY That'z My Name (Keep Thuggin') (J /RMG) 

No Adds 

URBAN AC 

COUNTRY 

KEITH BRYANT Ridin' With The Legend (Lofton Creek) 

KID ROCK Single Father (Top Dog /Warner Bros.) 

MALIBU STORM Photograph (Rounder) 

RON WILLIAMS I'm Tired Of Being Something (That 
Means Nothing To You) (Black Patch /CBuJ) 

SHANNON LAWSON Just Like A Redneck (Equity) 

TRACY LAWRENCE It's All How You Look At It 

(DreamWorks) 

AC 

CYNDI LAUPER Walk On By (Epic) 

DIANA KRALL Narrow Daylight (GRP /VMG) 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna 

Know (Bad Boy /Universal) 

HOT AC 

GEORGE MICHAEL Amazing (Epic) 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know 

(Bad BoylUniversall 

STING Stolen Car (Take Me Dancing) (A &M //nterscope) 

SMOOTH JAZZ 
BONEY JAMES Here She Comes (Warner Bros.) 

EVERETTE HARP Can You Hear Me (A440) 

LAMONT DOZIER I Hear A Symphony (Jam Right) 

SERGIO CAPUTO Serenata Roja (Idiosyncrasy) 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

ROCK 

KID ROCK I Am (Top Dog /Atlantic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

PARIS, TEXAS Like You Like An Arsonist (New Line) 

STRATA The Panic (Windup) 

ACTIVE ROCK 

KID ROCK I Am (Top Dog/Atlantic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

PARIS, TEXAS Like You Like An Arsonist (New Line) 

PILLAR Bring Me Down (Flicker /EMI) 

STRATA The Panic (Windup) 

ALTERNATIVE 
CAVIAR On The DL (Aezra) 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

DIGBY Too Late (Toucan Cove/LabelX) 

KID ROCK I Am (Top Dog /Atlantic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

PARIS, TEXAS Like You Like An Arsonist (New Line) 

STRATA The Panic (Wind -up) 

TRIPLE A 
BARENAKED LADIES For You (Reprise) 

GARRISON STARR Hey Girl (Vanguard) 

MATT NATHANSON I Saw (Universal) 

NELLIE MCKAY David (Columbia) 

NICHOLAS TREMULIS ORCHESTRA You're Famous, Baby 

(Texas Music) 

SCISSOR SISTERS Take Your Mama (Universal) 

STEPHAN SMITH You Ain't A Cowboy (Universal Hobo/ 

Artemis) 

VINES Winning Days (Capitol) 

ANGELA MCCLUSKY The Things We Do (album) 
(Manhattan /EMC) 

RACHAEL GOSWELL Waves Are Universal (album) 
(440 /Beggars) 

RAILROAD EARTH The God Life (album) (Sugar Hill) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffeieradioandrecords. com. 
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KEVIN CARTER 
kcarterQradioandrecords. com 

CHR/POP 

CHR /Pop's Summer 
Trifecta O' Fun 
Three huge Pop stations do their summer throwdowns 

-- he summer concert: a tradition as old as radio itself. Rumor has it that Marconi 
himself organized the first one, with Thomas Edison as host and a surprise appear- 
ance by a young Dick Clark. 

Pop powerhouses KIIS /Los Angeles, WHTZ (2100) /New York and WXKS-FM (Kiss 108) /Boston held their Wan - 
go Tango, Zootopia and KISS Concert, respectively, on the same weekend, forcing us to choose between them and, in 
the process, making us look like Homer Simpson doing the pee -pee dance. In case you weren't able to make it to one, 

two or all three of these summer extravaganzas, here are some snapshots for you to enjoy. 

R &R June 4, 2004 

Convention 2004 Update 
Join Clear Channel /New York Sr. VP /Programming Tom 
Poleman (who programs a little station called "Z100 "), 
KRBE /Houston PD Tracy Austin 
and others TBA at this year's 
CHR /Pop panel, "Dude, Where's 
My Format ?" We will not be ask- 
ing the usual convention ques- 
tions "Whenja get in ?" "Where ya 
stayin' ?" and "When ya leavin' ?" 

We're tackling hard stuff like 
"Where's the personality ?" "Where's the line on indecen- 
cy?" "Is the product finally coming back ?" "How can we 
build compelling content while battling leaner budgets and 
distractions like satellite radio ?" and "Who will push Kevin 
Carter in the pool at the party ?" Register now at www. 
radioandrecords.com. 

HERE'S TO THE BOSS Proudly displaying the VIP badges they stole from Z100 
PD Toni Poleman's office are (l -r) Z100 jocks Joe Rosati and Romeo, artist Eamon. 

Z100 personality Niko and Clear Channel /New York Regional VP Andy Rosen. 

NO SMOKIN' IN THE BOYS ROOM Always on the 

cutting edge of fashion, it's (l -r) KIIS night guy JoJo Wright 

(who, we just realized. bears a striking resemblance to Jason 

Mraz) and PD John Ivey, artist JC Chasez and KIIS afternoon 

driver Sean Valentine. 

HE BANG, HE BANG We have absolutely no idea how 

William Hung can get marriage proposals and date requests by 

the hundreds while we sit at home alone. watching Knight Rider 

reruns. Here's Hung. about to take the stage. flanked by KIIS PD 

John Ivey (I) and American Idol 's Randy Jackson. EXUDING COOL ALL OVER We just wanted to say the word exude. It makes 

us laugh. Pausing for a moment to regroup backstage are (l -r) Virgin's Brien Terranova. 

KIIS PD John Ivey and MD Julie Pilat, Lenny Kravitz (the King of Cool) and Virgin's 

Hilary Shaev and Danny Cooper 

PHOTO SPONSORED BY GILLETTEzioo morning 

guy Elvis Duran gland artist Liz Phair are feeling all left out 

because they're missing facial hair - unlike stylish Backstreet 

Boy AJ McLean. who secretly is really thrilled to have this picture 

taken. 

ATTACK OF THE HAIR Pop princess Hilary Duff and KIIS 

night jock JoJo Wright are concentrating hard on something, and 

if you hold this page really close to your face. you might be able 

to look off to the left and see what it is. 

GETTIN' THE HOOKUP Displaying his ambition to replace Chuck Woolery as 

host of The Love Connection, artist Mario Winans demonstrates his ability to be "back 

in two and two. "Seen here are (l -r) Universal's Marissa Spinale. Kiss 108 PD Cadillac 

Jack. Winans and Universal's Paul Munch. 

ALL GROWN UP we almost didn't 

recognize Cyndi Lauper without her 

rebellious pink hair. She seems to be 

interested in getting cozy and settling 

down with Kiss 108 entertainment 

reporter Billy Costa. 

HE CAN BUY & SELL THIS 
ENTIRE CONCERT Apprentice star 

and current media darling Donald Trump 

(see "Donald, The') crashed Zootopia. 

where his obscene amount of popularity 

scored him this picture with Z100 PD 

Tory Poleman and Asst. PD Sharon 

Ddstur 

HE'S NEVER BEEN SO HAPPY 
Here's Kiss 108 jock Romeo clutching 

Mrs. Nick Lachey. also known as Jessica 

Simpson. About 15 minutes later 

firefighters were able to pry them apart 

using the Jaws of Life. 

KRISPY KREME IS CALLING She may be kinder and gentler now that she's 

given up the sugar that was making her so angry and angsty. but she still looks ready 

to kick everyone in the room's ass. Here are (I -r) Kiss 108 personality Chris Shine, Avril 

Lavigne, Kiss 108 jock Artie The One -Man Party and MTV's Damien Fahey 
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PMEPICP'S NEWEST POP SENSATION! 
TOP 40 IMPACT DATE JUNE 14! 

the debut single Prom her album 
"Believe In Angels...Believe In Me" 

Heating up Radio Shows across 
America this Summer! 

This Girl Is The Real Deal 
*GREAT singer and performer... no lip sync! 

Just ask those who have seen her! 

*GREAT songs and TOP producers. 

Just The Way I Am" and additional songs 

produced by (including Grammy nominees) 

The Matrix, The Wizardz oP Oz, Keith Follese, 

Johnny Jam, DJ Ted Smooth. 

*HitPredictorPromo Squad scores Just The Way I Am" 

at a 711 Por Top UO Mainstream! 

*100 City PerPormance and Promotion Tour... bePore 

release! PerPorminq in Pront oP thousands, already 
visited more than 50 great Top 40 radio stations! 

*PROMOTIONAL PARTNERSHIPS with VH1, NBA, 

Major League Baseball, Baby Phat, Dry Ice, 

LEI Jeans/Clear Channel Concert Tour, 

Bratz and many more! 

Midas Records - Tom Chaltas 818 -843 -1536 
www.angelPaith.net 
www.midasrecords.net 

MIDAS records 
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LAST 

WEEK 

,( CHR/POP TOP 50 
THIS 

WEEK 

® June 4, 2004 
ARTIST TITLE S 

1 1 HOOBASTANK The Reason /Island //DJMG/ 

2 2 BEYONCE' Naughty Girl (Columbia) 

6 O USHER Burn (Laface /Zomba/ 

3 4 MAROON 5 This Love (Octone /J /RMG) 

4 5 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

5 6 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 

12 0 OUTKAST Roses (Laface /Zomba) 

14 O BRITNEY SPEARS Everytime (Jive /Zomba) 

7 9 D12 fIEMINEM My Band /Shady /lnterscopel 

9 10 BLACK EYED PEAS Hey Mama (A &M /lnterscopel 

11 Q AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

8 12 J -KWON Tipsy (So SoDef /Zomba) 

15 ® SWITCHFOOT Meant To Live (RedInk /Columbia) 

16 0 MIS -TEEQ Scandalous (Reprise) 

13 15 EVANESCENCE My Immortal (Wind -up) 

10 16 JESSICA SIMPSON Take My Breath Away (Columbia) 

23 O JOJO Leave (Get Out) (BlackGround /Universal) 

21 Q YELLOWCARD Ocean Avenue (Capitol) 

24 0 CHRISTINA MILIAN Dip It Low (Island //DJMG/ 

18 20 JAY -Z Dirt Off Your Shoulder (flocA- Fella/ /DJMG) 

26 ® KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc -A- Fella/ /DJMG) 

19 22 BLINK -182 I Miss You (Geffen) 

22 23 SEAN PAUL I'm Still In Love With You (VP /At /antic) 

30 ED LOS LONELY BOYS Heaven (Or /Epic) 

27 ® SUGABABES Hole In The Head (lnterscope) 

32 PETEY PABLO Freek -A -Leek (Jive /Zomba) 

33 ® MARIA MENA You're The Only One (Columbia) 

29 LIZ PHAIR Extraordinary (Capitol) 

25 29 KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 

36 c TWISTA Overnight Celebrity (At /antic) 

45 ® ASHLEE SIMPSON Pieces Of Me (Geffen) 

40 ® USHER Confessions Part 2 (Laface /Zomba) 

28 33 CASSIDY fIR. KELLY Hotel (J /RMG) 

35 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

43 ® ALICIA KEYS If I Ain't Got You (J /RMG) 

34 36 CHERIE I'm Ready (Laval 

31 37 CHINGY One Call Away (DTP /Capital) 

39 TRAPT Echo (Warner Bros.) 

41 CALLING Our Lives (RCA /RMG) 

37 40 JET Are You Gonna Be My Girl (Atlantic) 

46 KEVIN LYTTLE Turn Me On (Atlantic) 

44 3 DOORS DOWN Away From The Sun (Republic /Universal) 

38 43 HILARY DUFF Come Clean (Buena Vista /Hollywood) 
¡Debut> el JANET JACKSON All Nite (Don't Stop) (Virgin) 

47 a AMANDA PEREZ I Pray (Powerhowse /Virgin) 

48 FINGER ELEVEN One Thing (Wind -up) 

42 47 THREE DAYS GRACE (I Hate) Everything About You (Jive / Zcmba) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner //DJMG) 

NINA SKY Move Ya Body (Next Plateau /Universal) 

50 311 Love Song (Maverick/Volcano /Zomba) 

fDebut> 

fDebut> 

49 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

100) 

-70 694605 14 12410 

-182 621983 11 12010 

8622 

7685 

7562 

7463 

7423 

6831 

5164 

4554 

4543 

4518 

4500 

4016 

4006 

3583 

3564 

3415 

3378 

3203 

2786 

2786 

2190 

2181 

2172 

2147 

2060 

2048 

1846 

1807 

1778 

1693 

1472 

1462 

1421 

1417 

1377 

1324 

1307 

1299 

1184 

1146 

1062 

970 

906 

901 

834 

800 

749 

740 

727 

616 

+404 569886 10 

346 582281 19 

-98 554780 10 

-664 518992 19 

+784 351931 12 

+591 381366 5 

-1168 281042 12 

-54 380748 19 

+33 303307 13 

-566 258692 15 

+245 315210 21 

+337 231919 7 

-536 286179 24 

-1139 202417 13 

+815 242158 8 

+292 257412 10 

+309 148873 7 

-293 195855 9 

+180 128410 6 

-845 121891 13 

651 163202 9 

+376 105893 6 

+236 79297 7 

+453 109455 5 

+281 112684 4 

+23 74603 9 

-505 142223 18 

+328 97392 5 

+721 98664 2 

+361 95726 3 

-379 79050 18 

+34 61903 6 

+357 88401 4 

-231 48791 9 

-363 66649 17 

+179 54545 5 

+100 55707 4 

-111 93651 17 

+316 122981 2 

+14 50713 15 

-216 57821 20 

+411 82334 1 

+106 42027 3 

+136 33119 2 

-295 48248 15 

+299 26209 1 

+250 125567 1 

-11 23227 3 

12110 

12410 

11910 

11510 

11811 

11911 

11610 

11710 

12110 

10910 

11410 

11610 

12210 

11510 

113111 

11311 

10416 

9210 

8612 

11410 

9510 

8717 

10213 

8218 

9812 

9110 

10410 

6315 

11018 

3917 

9610 

7610 

8317 

8710 

10410 

7917 

7915 

9610 

5418 

4210 

9310 

7418 

5410 

4413 

8710 

6719 

3113 

4413 

124 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitran Company). © 2004, R &R, Inc. 
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POWERED 
MEDIABASE 

ARTIST TITLE LABEL(S) ADDS 

JESSICA SIMPSON Angels (Columbia/ 40 

SHIFTY Slide Along Side (Maverick/WarnerBros.) 24 

EAMON I Love Them 'D's (Jive /Zomba/ 15 

JOJO Leave (Get Out) (BlackGround /Universal/ 11 

JAY Z 99 Problems (RocAfe/ /a/ /DJMG) 10 

NICKELBACK Feelin' Way Too Damn Good (Road runner //DJMG) 9 

H. & H. DUFF Our Lips Are Sealed (Buena Vista /Hollywood) 9 

012 How Come (Shadyllnterscope) 9 

Most 
Increased Plays 
ARTIST TITLE LABELS, 

JOJO Leave (Get Out) (BlackGround /Universal) 

OUTKAST Roses /Laface /Zomba) 

ASHLEE SIMPSON Pieces Of Me (Geffenl 

BRITNEY SPEARS Everytime (Jive /Zomba/ 

PETEY PABLO Freek A Leek (Jive /Zomba) 

JANET JACKSON All Nite (Don't Stop) (Virgin) 

USHER Burn (faFace /Zomba/ 

LOS LONELY BOYS Heaven (Or /Epic) 

USHER Confessions Part 2 ((al-ace/Zomba) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

New &Active 

TOTAL 

PLAY 

NCREASE 

+816 

+784 

+721 

+591 

+453 

+411 

+404 

+376 

+361 

+357 

BEENIE MAN fIMS. THING Dude (Virgin) 

Total Plays: 480, Total Stations: 26, Adds: 4 

STERIOGRAM Walkie Talkie Man (Capitol) 

Total Plays: 420, Total Stations: 34, Adds: 1 

ALANIS MORISSETTE Everything (Maverick/Reprise) 

Total Plays: 408, Total Stations: 24, Adds: 7 

JAY -Z 99 Problems (RocA fella //DJMG) 

Total Plays: 403, Total Stations: 33, Adds: 10 

JESSICA SIMPSON Angels (Columbia) 

Total Plays: 390, Total Stations: 71, Adds: 40 

RICA -CHE Coo Coo Chee (SRC /Universal) 

Total Plays: 353, Total Stations: 18, Adds: 3 

MERCYME Here With Me (I410/Curb) 

Total Plays: 309, Total Stations: 23, Adds: 1 

HILARY & HAYLIE DUFF Our Lips Are Sealed (Buena Vista /Hollywood) 

Total Plays: 308, Total Stations: 31, Adds: 9 

CASSIDY fIMASHONDA Get No Better (J /RMG) 

Total Plays: 296, Total Stations: 33, Adds: 7 

RYAN CABRERA On The Way Down (E. V.I.A./Atlantic) 

Total Plays: 241, Total Stations: 41, Adds: 8 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Give your listeners station 
decals from Communication 
Graphics and watch 
your TSL grow. 
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CHR /POP TOP 50 INDICATOR 
n June 4, 2004 

THIS 

WEEK ARTIST TITLE LABEL(S) 

HOOBASTANK The Reason (Island /IDJMG/ 

BEYONCE' Naughty Girl (Columbia) 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

MAROON 5 This Love (Octane /J /RMG) 

USHER Burn ( Laface /Zomba) 

BLACK EYED PEAS Hey Mama (A &M /Interscope) 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

AVRIL LAVIGNE Don't Tell Me (Aosta /RMG) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

D12 fIEMINEM My Band (Shady /lnterscope) 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

OUTKAST Roses ask-ace/Zomba) 

MIS-TEED Scandalous (Reprise) 

YELLOWCARD Ocean Avenue (Capitol) 

J -KWON Tipsy (So So Del /Zomba) 

EVANESCENCE My Immortal (Wind-up) 

JOJO Leave (Get Out) (BlackGround /Universal) 

BLINK -182 I Miss You (Geffen) 

CHRISTINA MILIAN Dip It Low (lsland /IDJMG) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

LOS LONELY BOYS Heaven (Or /Epic) 

SUGABABES Hole In The Head (/nterscope) 

LIZ PHAIR Extraordinary (Capitol) 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

JAY Z Dirt Off Your Shoulder (Roc- Afella /IDJMG/ 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A -Fe /la /IDJMG) 

MARIA MENA You're The Only One (Columbia) 

JET Are You Gonna Be My Girl (Atlantic) 

PETEY PABLO Freek A Leek (Jive /Zomba) 

TRAPT Echo (Warner Bros.) 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 

CALLING Our Lives (RCA /RMG) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

CHERIE I'm Ready (Lava) 

KK Lose My Cool (Kiss The Bitch Music) 

CHINGY One Call Away (DTP /Capitol) 

KEVIN LYTTLE Turn Me On (Atlantic) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

TWISTA Overnight Celebrity (Atlantic) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SUZY K. Circle (Vellum) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

FINGER ELEVEN One Thing (Wind -up) 

TOTAL I- 
PLAYS PLAYS 

3118 +11 

2833 -2 

2642 +211 

2551 +31 

2528 +195 

1942 +147 

1916 -233 

1785 -15 

1721 -232 

1675 -340 

1612 +117 

1523 +318 

1523 +235 

1449 +183 

1212 +68 

1159 -122 

1080 -222 

1053 +275 

1011 -252 

937 +134 

927 -155 

854 +174 

845 +64 

749 -24 

699 149 

670 +3 

670 129 

581 +73 

557 +192 

517 -69 

503 +144 

459 +47 

425 +68 

401 +32 

398 -29 

391 +209 

384 -56 

364 -87 

352 -91 

342 +24 

338 -111 

316 +66 

310 +57 

305 +26 

274 +163 

258 +3 

251 +66 

250 -101 

235 +94 

233 +88 

31 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 

ADDS 

65271 14 4810 

59373 10 4711 

52365 10 4610 

54439 20 4610 

51612 10 4510 

40547 20 4510 

39293 19 4110 

36694 13 4410 

34209 12 4010 

33671 12 4310 

32964 19 4410 

30403 5 4512 

28553 11 4412 

32996 7 4510 

23618 9 3610 

23763 14 3610 

21625 26 3210 

22512 7 4217 

18366 13 3010 

19773 8 3611 

19024 10 3310 

17625 6 3313 

18047 9 3710 

16542 11 2810 

16849 20 2610 

14193 8 3010 

14613 8 2910 

11760 5 3011 

11611 3 2812 

7881 18 1610 

11844 3 3014 

9306 7 3010 

6314 9 1311 

8212 4 2110 

6864 17 1311 

7516 1 3217 

6623 15 1210 

7090 19 1310 

6744 9 1810 

4889 6 1110 

5817 17 1610 

8646 2 1711 

6854 3 1912 

5889 3 1910 

5759 1 2517 

6447 15 1010 

3890 1 1411 

6726 16 1210 

5769 1 1317 

6436 1 1414 

49 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 

Most Added" 
www-rrindicator-com 
ARTIST ',TILE -4EEL.S' 

JESSICA SIMPSON Angels (Columbia) 

SHIFTY Slide Along Side (Maverick /Warner Bros.) 

JOJO Leave (Get Out) (BlackGround /Universal) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

NICKELBACK Feelin Way Too Damn Good (Roadrunner/IDJMG) 

ALANIS MORISSETTE Everything /Maverick /Reprise/ 

USHER Confessions Part 2 (Laface /Zomba) 

JAY .Z 99 Problems (Roc Afe /la /IDJMG) 

PETEY PABLO Freak A Leek (Jive /Zomba) 

FINGER ELEVEN One Thing (Windup) 

NINA SKY Move Ya Body (Next Plateau /Universal) 

LOS LONELY BOYS Heaven (Dr /Epic) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

OUTKAST Roses lief-ace/Zomba) 

MARIA MENA You're The Only One (Colombia) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

AMANDA PEREZ I Pray (Powerhowse /Virgin) 

D12 How Come (Shady/lnterscope) 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) 

Most 
Increased Plays 
ARTIST - -. E -AEr- 

BRITNEY SPEARS Everytime (Jive /Zomba) 

JOJO Leave (Get Out) (BlackGround /Universal) 

OUTKAST Roses flak-ace/Zomba) 

ADDS 

12 

11 

7 

7 

7 

7 

6 

6 

4 

4 

4 

3 

2 

2 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

+318 

+275 

+235 

M. WINANS fIENYA & P. DIDDY I Don't... IBadBoy/Universal) +211 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

USHER Burn (Laface /Zomba) 

MARIA MENA You're The Only One (Columbia) 

MIS TEED Scandalous (Reprise) 

+209 

+195 

+192 

+183 

LOS LONELY BOYS Heaven (Or /Epic) +174 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) +163 

BLACK EYED PEAS Hey Marna (A &Mllnterscope) +147 

PETEY PABLO Freek A Leek (Jive /Zomba) +144 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) +134 

SWITCHFOOT Meant To Live (Red Ink /Columbia) +117 

ALANIS MORISSETTE Everything (Maverick /Reprise) +94 

FINGER ELEVEN One Thing (Windup) +88 

JANET JACKSON All Nile (Don't Stop) (Virgin) +83 

K. WEST 11S. JOHNSON All Falls Down (RocAfella /IDJMG) +73 

USHER Confessions Part 2 (laFacelZombal +71 

YELLOWCARD Ocean Avenue (Capitol) +68 

BURKE RONEY Sounds Of The Ocean (R World/Hybl +68 

KEVIN LYTTLE Turn Me On (Atlantic) +66 

SUZY K. Circle (Vellum) +66 

SUGABABES Hole In The Head (Interscopel +64 

RYAN CABRERA On The Way Down (EV.I.A./Atlantic) +58 

ALICIA KEYS If I WI Got You (J /RMG) +57 

FREDDEE T. Strait From The Heart (Iffy Biddy) +54 

TRAPT Echo (Warner Bros.) +47 

TRAPT Headstrong (Warner Bros.) +38 

AMANDA PEREZ I Pray (Powerhowse /Virgin) +35 

Need it fast? No prob /em. 
Custom Production - Callouts, Montages & Video Hooks 
Digital, Clear, Consistent 70,000+ Song Library 
All Formats & International Titles On -Time Delivery 

I M I i E D 

lM ue.L'i Mwv..Mvv 144 tie..vr 

44=2:1110 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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awn 

Ron Roberts 
PD, KQID /Alexandria, LA 

Greetings from Alexandria and Cen- 
tral Louisiana! On the national scale, the 
early buzz on Nickelback's "Feelin' Way 
Too Damn Good" is outstanding. 
Hoobastank are hooba -huge. Blink - 
182, Beyoncé and Black Eyed Peas are 
our "killer B's." 3 Doors Down's 
"Away From the Sun" didn't fare well na- 
tionally, but if you're a Midwest or 
Southern CHR programmer, let it fly and 
watch the calls come in. Usher's "Burn" 

Is lighting up the lines, and we're also fond of MercyMe's 
"Here With Me." Don't run from this song because you're 
blowing it off as a religious tune. It sounds very secular, and 
it's reacting just like their previous hit did here. Ben 
Jelen gets listener attention every time we play him, and the 
young listeners are all over D -12, Mis -Teeq, Trapt ( "Echo ") 
and YellowCard. A project you may not be aware of is Evan 

And Jaron's "What She Likes." This song is flying low under the radar, 
but we grabbed it back when we needed a mainstream hit to wedge be- 
tween the rap /R &B and the rock, and it not only works, it's catchy. We 
just wrapped up Riverfest '04 with Dexter Freebish ( "Prozak: Be Like 
Me "), Adelayda ( "Not Tonight," "What She Wants ") and Bowling For Soup, 
and I can't say enough about these bands and their music. Overall, 
I'm glad to see CHR embrace more diversity. We had to endure a few 
months lately with nothing more than edgy rock and hard -core hip -hop 
with very little in between. Right now, we're seeing plenty of mainstream 
CHR songs, and we hope for more of the same through the summer. 

Hoobastank remain hot to trot, with 
"The Reason" (Island /IDJMG) still 

sitting at No. 1. They're followed by 
Beyoncé's "Naughty Girl" (Columbia) at 
No. 2, while Usher's "Burn" (LaFace/ 
Zomba) leaps 6 -3' ... OutKast break 
into the top 10 again as "Roses" (LaFace/ 
Zomba) jumps 12 -7 *, followed by 
Britney Spears' "Everytime" (Jive/ 
Zomba), which rockets 14 -8* ... JoJo 
picks up Most Increased Plays for "Leave (Get Out)" (BlackGround/ 
Universal), which climbs 23 -17* and grabs 816 additional plays. Hot on 
her heels are Yellowcard, whose "Ocean Avenue" (Capitol) rises 21- 
18 *, and Christina Milian, who goes up 24 -19* with "Dip It Low" (Is- 
land /IDJMG) ... Kanye West f /Syleena Johnson's "All Falls Down" 
(Roc- A- Fella/IDJMG) runs up 26 -21* ... Los Lonely Boys' "Heaven" 
(Or /Epic) moves 30 -24 ... Petey Pablo's "Freek -a -Leek" (Jive /Zomba) 
vaults 32 -26', and Maria Mena's "You're the Only One" (Columbia) 
climbs 33 -27* ... Twista's "Overnight Celebrity" (Atlantic) leaps 36 -30 *, 
Ashlee Simpson's "Pieces of Me" (Geffen) explodes 45-31*, and 
Usher's "Confessions Part 2" (LaFace /Zomba) goes 40 -32* ... Alicia 
Keys' "If I Ain't Got You" (J /RMG) jumps 43 -35* ... Kevin Lyttle's "Turn 
Me On" (Atlantic) rises 46-41* ... Most Added this week: Jessica 
Simpson's "Angels" (Columbia), with 40 adds ... Chart debuts this 
week: Janet Jackson, Nickelback and Nina Sky. - Keith Berman, Associate Radio Editor 

ARTIST: Ryan Cabrera 

LABEL: E.V.L.A. /Atlantic 
By MIKE TRIAS ASSOCIATE EDITOR 

started playing guitar kind of by acci- 
dent," says Ryan Cabrera, but it wasn't 

by accident as much as it was a result of 
boredom. In middle school Cabrera began 
playing his friend's beat -up guitar to al- 
leviate his boredom, and soon he was able 
to figure out Beatles tunes by himself "I 
don't have a musical family - nobody 
sings or plays anything - and until that 
point I never even thought about music," 
he says. 

Soon, music was all he could think 
about. He joined his first band in high 
school, a punk outfit called Caine. With 
a new band came new talents. "I just 
wanted to play guitar, but it came along 
with singing, and I really didn't have a 
choice," he says. `They just threw me up 
there. I'd never sung in my life." 

When Cabrera discovered the sound of 
Dave Matthews, he moved on to form the 
acoustic -centered Rubix Groove in his 
hometown of Dallas. The band quickly 
gained attention, opening for Cheap 
Trick, Ben Harper and Third Eye Blind 
when those acts passed through town. 
Rubix Groove went on to attend the Uni- 
versity of Texas together, but Cabrera 
decided to take his music in a different 
direction. "I quit school because I wanted 
to start really concentrating on singing - 
because I was never really a singer 
singer. I didn't really know what I was 
doing." 

Cabrera's vocal coach would make him 
lift a chair over his head while singing 
scales to build up his diaphragm, among 
other unconventional voice exercises. 
However, it helped Cabrera persevere 
and improve. The young artist looked to 
the careers of Van Morrison and Paul 
Simon as goals. "I have to be that good," 

says Cabrera. "The same feeling that they 
create for me, I have to do for someone 
else. I still have a long way to go, but I 
know what I have to do to get better. I'm 
going to do whatever it takes to be able 
to affect people the same way I've been 
affected by the music I love." 

After releasing his self -produced inde- 
pendent album, Elm Street, and gaining 
a fan base in Italy and Australia, the 21- 
year -old is ready to make his mark with 
"On the Way Down," the lead single from 
his upcoming album Take It All Away. 
The single has a catchy rock -pop vibe, 
and Cabrera's voice rings out with a tone 
that is a mix between angelic boy band 
and raspy rock. Jessica Simpson fans will 
have the chance to familiarize themselves 
with Cabrera and "On the Way Down" 
this summer, when he opens for the pop 
vixen's tour in June and July. 

Cabrera co- produced his Atlantic debut, 
Take It All Away, along with John Rzeznik 
of The Goo Goo Dolls. They discovered 
their musical chemistry while Cabrera 
was on a writing excursion on the West 
Coast. When he heard that Cabrera was 
looking for a co- producer for his new al- 
bum, Rzeznik jumped at the chance to try 
his hand behind the board. Though 
Cabrera's and Rzeznik's songwriting tal- 
ent is probably more than enough for Take 
It All Away, other notable writers appear 
on the CD as well, including Sabelle Breer 
and Curt Frasca (Avril Lavigne), as well 
as Guy Chambers (Robbie Williams). 

AIR 
Don't Miss 

CONVENTION 2004! 

JUNE 24 -26, 2004 

BEVERLY NILTON NOTEI 
in Beverly HìIIs, CA 

Register NOW at www.radioai7recor6s.eom 
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CHR/POP, 
® June 4, 2004 

a America's Best Testing CHR /Pop Songs 
ATE KIT America's 

+ For The Week Ending 6/4/04 
:3IKIII181Ni: 

Artist Title (Label) TW LW Famil. Burn 
w 

12 -17 
w 

18 -24 
w 

25 -34 

HOOBASTANK The Reason Llsland /IDJMG) 4.25 4.31 95% 22% 4.35 4.30 4.19 

SWITCHFOOT Meant To Live (Red /nk /Columbia) 4.01 4.00 76% 21% 4.30 4.07 3.37 

MAROON 5 This Love (Oc(one /J /RMG) 4.00 4.13 99% 46% 3.88 3.84 4.10 

USHER Burn (Iaface /Zomba) 3.96 3.91 95% 25% 4.26 3.93 3.94 

USHER fILUDACRIS & LIL' JON Yeah (LaFace/Zombal 3.92 3.98 96% 46% 3.95 3.99 3.97 

JOJO Leave (Get Out) IBlackGround /Universal/ 3.92 3.93 64% 11% 4.16 3.95 3.81 

EVANESCENCE My Immortal (Wind -up) 3.91 3.90 98% 47% 3.70 4.00 4.03 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise/ 3.90 3.86 90% 20% 4.01 3.91 3.92 

BRITNEY SPEARS Everytime (Jive /Zomba) 3.87 4.00 89% 20% 4.14 4.23 3.41 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 3.82 3.77 95% 24% 3.99 3.87 3.51 

YELLOWCARD Ocean Avenue (Capitol/ 3.79 3.78 82% 18% 4.16 3.86 3.29 

JESSICA SIMPSON With You (Columbia) 3.75 3.72 98% 50% 3.91 3.80 3.65 

BLINK 182 I Miss You (Geffen) 3.74 3.73 91% 27% 3.96 3.62 3.51 

BLACK EYED PEAS Hey Mama (A &M /lnterscopel 3.72 3.60 94% 35% 3.78 3.81 3.60 

012 fIEMINEM My Band (Shady /Interscope) 3.68 3.69 98% 45% 3.92 3.73 3.51 

MARIO WINANS...I Don't Wanna Know (Bad Boy /Universal) 3.65 3.84 93% 36% 3.72 3.46 3.84 

OUTKAST Roses (LaFace /Zomba) 3.63 3.49 91% 34% 3.76 3.43 3.28 

BRITNEY SPEARS Toxic (Jive /Zomba/ 3.57 3.70 99% 53% 3.58 3.73 3.38 

JESSICA SIMPSON Take My Breath Away (Columbia) 3.57 3.53 99% 38% 3.86 3.76 3.44 

LIZ PHAIR Extraordinary (Capitol/ 3.53 3.62 67% 19% 3.67 3.59 3.31 

BEYONCE' Naughty Girl (Columbia) 3.52 3.62 96% 44% 3.66 3.54 3.15 

MIS TEEQ Scandalous (Reprise) 3.52 3.50 58% 14% 3.67 3.40 3.56 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) 3.49 3.42 60% 14% 3.73 3.53 3.50 

J KWON Tipsy (So So Del/Zomba) 3.45 3.45 91% 45o/ó 3.68 3.26 3.45 

KANYE WEST... All Falls Down (RocA fella /IWMG) 3.41 73% 28% 3.66 3.38 3.00 

JAY Z Dirt Off Your Shoulder (RocA- Fella /IDJMG) 3.37 3.41 78% 29% 3.50 3.53 3.23 

CHINGY One Call Away (DTP /Capitol) 132 3.35 86% 47% 3.36 3.20 3.52 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 3.10 3.15 86% 42% 3.02 3.10 3.10 

Total sample size is 445 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike 
very much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the 
song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must 
have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via 

the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com 
results are not meant to replace callout research. The results are intended to show opinions of participants on the the 
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for 
local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a 

division of Premiere Radio Networks. 
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RN CHR /POP TOP 30 
CANADA 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 

5 

4 

2 

7 

9 

3 

6 

10 

12 

8 

14 

11 

19 

13 

16 

23 

17 

15 

21 

22 

18 

/Debut> 

/Debut 

27 

25 

24 

¡Debut> 

20 

28 

1 BEYONCE' Naughty Girl (Columbia/ 

HOOBASTANK The Reason (lslandl /DJMG) 

POWERED 

MEDIABASE 

TOTAL .1- WEEKS ON TOTAL 

PLAYS PLAYS CHART STATIONS 

547 6 8 910 

463 -44 8 810 

+23 8 810 

35 8 1210 

403 +19 8 610 

365 -1 8 1210 

362 67 8 1210 

355 44 8 1410 

333 -7 8 710 

285 23 8 910 

285 -96 8 810 

274 .38 6 510 

263 25 8 910 

261 -78 3 511 

247 +3 6 210 

212 8 8 710 

208 +33 3 611 

205 12 6 510 

203 22 8 1310 

200 +21 3 110 

191 +12 5 610 

190 +4 8 910 

172 +51 1 510 

167 +30 1 310 

161 +3 7 1210 

161 0 2 510 

160 -8 8 1010 

157 +12 1 310 

156 -27 4 210 

153 -4 8 1110 

o MARIO WINANS... I Don't Wanna... (Bad Boy /Universal) 448 

4 MAROON 5 This Love (Octane /J /RMG/ 424 

o USHER Burn (Laface/Zombal o a AVRIL LAVIGNE Don't Tell Me (Arista /RMG/ 

7 USHER fILUDACRIS & LIL' JON Yeah (Laface/Zombal 

8 BLACK EYED PEAS Hey Mama (A &M /Interscapel 

9 a KESHIA CHANTE Bad Boy (Vik/BMG Musk Canada/ 

OUTKAST Roses (Laface/Zambal 

11 D12 fIEMINEM My Band (Shady /interscope/ 

e KANYE WEST... All Falls Down (RocA- fella /LDJMG) 

13 BLINK- 182 I Miss You (Geffen/ 

CHRISTINA MILIAN Dip It low (Island /IDJMG/ ® XQUISITE Sassy Thang (Warner Music Canada) 

16 i ALANIS MORISSETTE Everything (Maverick,Reprise) 

0 PETEY PABLO Freek A Leek !Jive /Zomba/ 

18 e NELLY FURTADO Try (Dream Works/Interscapel 

BRITNEY SPEARS Toxic (Jive /Zomba) 

MIS TEEQ Scandalous (Reprise) 

RASMUS In The Shadows (Universal/ 

J KWON Tipsy (So So Del /Zomba) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

NINA SKY Move Ya Body (Next Plateau / Unüersal) 

OUTKAST Hey Ya! (Laface /Zomba) 

'e SIMPLE PLAN Don't Wanna Think... (Warner Bros./ 

27 e GLENN LEWIS Back For More (Epic/ 

SEETHER fIAMY LEE Broken (Windup) 

29 SEAN PAUL l'ru Still In Love With You (VP /Atlantic) 

30 EVANESCENCE My Immortal (Windup/ 

16 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from 

previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

Cancan. 
© 2004. R &R. Inc. 

SMILING THROUGH SEALED LIPS Haylie Duff (sister of pop princess Hilary) stopped by KIIS /Los Angeles'On -Air With Ryan 

Seacrest to promote her new single. "Our Lips Are Sealed, "a cover of The Go -Go's track she recorded with her sister Seen here are (l -r) On -Air 

producer Paul Joseph, KIIS MD Julie Pilat, Duff, KIIS morning hosts Seacrest and Ellen K and PD John Ivey and Hollywood Records' Scot 

Finck. 

THE STARS AT NIGHT... Universal artist Jamie 

Cullum stopped by an event held by WSTR (Star 94) /Atlanta. 

Sharing the love are (1 -r) a friend of Star MD Michael Chase, 

Chase himself. Cullum and Universal's Larry Schuster 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured 

and send them to: 

R &R, c/o Keith Berman: 

kberman@radioandrecords. corn 

www.americanradiohistory.com
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WFLYIAIhany, NY' 
MO. Jin Fan 

: quNnKMNiA6'riM, 

A>>r( TN 

WKKF /Albany, NY 
PM: Rob Dables 

(AMA 

KDID/AIeKMldria, LA 
aD: Ron Rahm 

xs 
asse(suesat 
akAlic tnNieA^F 
vxr-Y 

WAEB/Alknkvm, PA' 
Minn St James 
MO Mie Xe&N 

KPRF /Amarillo, TX 
DM. Jon, McQueen 
POND Marshal Brehm 

WIXXApplelon, WI' 
P OND. Dank Bums 
So Ales 

WSTR/Atlama. GA' 
PO Dan Bowen 

APO J R Ammons 
MD Michael Clase 

WWWO/Atlanla. GA' 
0M90 Dylan Sprague 
PAO Jan Mlles 

WAYV /Atlantic City. NJ' 
PO MD Pam Bela 

WZNY /Augausti, GA' 
Po Jana Sunda 

101F/Austin. TX' 
P OND Tommy And 

WFMF/Baton Rouge, LA' 
Po Kevin Campbell 

KOXYAeaumonl. TX' 
OM Jim West 
PDNO Brandin Shaw 
WO: Pack iiSaannders 

essIGA 
laws 

WXYK/B1101i. MS' 
OM Jay Taylor 

PO Aye Curley 
APO/MO Lucas 

WMRviBinghamton. NY 
OM Jim Free 

POND Bobby D 

WDEN/Birmingham. AL' 
ow Doug Remand 
PO Tommy Chuck 
MD. Madison Res 

KSAS/BOise.ID' 
Po Doss Grgg 

KZMGAbise 10' 
PO Jim Men 

WXKS/Boslon, MA' 
PO Canhc Jack McCartney 

MONO Dand Corey 

WKSÚBuNak,NY' 
PD: Owe Universal 
MD' Are. WaM 

MARrnr 
uAml 

WXXXIBudingbM 
PoALD M Handle. 
WO:PehNMk 

MrNvkL 
eEASIR mK 
SIM 

WZKT/Canion. OH' 
PO John Stewed 
MD Sue Tyler 

WRZE.CCape Cod. MA 
0M Sieve Movie 
POND Share Blue 

KZIAtedar Rapids. IA 
DM Rob Motion 
PO MO Kenn Walker 

WSSKAXatkáon, SC' 
PD N. Wank 
MO: PII 
110: r 

SYHniei 

AN. r , 

WI/SR/Charleston. WV 
OM Jen Wilienead 
PO Jay Patricia 
APOMD Apollo 

WNKS/Charlone 
Po John Reynolds 
MO Keh Reynolds 

WKXJithatlanooga. TN' 
0M Km Van Dyte 
PO Caner 
APOMD Apgs 

WKSC/Chicago, IL' 
PO Rod Phillips 
MO Jell Murray 

KLRS,thlco. CA 
POMO Eric Brown 

WKFS/Cincinnali, OH' 
OMERO Scort Reinhart 

WAKSrtleveland. OH' 
0M Kenn Merheny 
0M Jon Zukauckas 
PO Dan Mason 
APO,MD Kasper 

KKMG/Colorado Springs. CO' 
0M Bobby horn 
PO Chad Ruler 

WNOK/Columbia. SC' 
OM Dan Bella 
PD If McKay 

MD Panda 

WBFA/Columhus. GA 
OM Bean Waters 
PD0AO Wes Carroll 
APO Amanda Mer 

WCGQolumbus. GA 
OM PO MO Bob Quid 

WNCItolumbus, OH' 
Po Jimmy Steele 
APO TAD Joe Kelly 

KHKSDallas, TX' 
Po Patrick Ores 
APO MO Fernando Ventura 

KRBV Dallas. TX' 
PO Aies Valemine 
MO Bethany Parks 

WDKFIDayton. OH' 
OM Tony !Word 
PD Man Johnson 

WGTZIDaylon, OH' 
0M JO Kunes 
PD APO M0 Stoll Simp 

WVYB Daytona Beach. FL' 
OM Fran, Son 
PO MD Konen 

>SKAtrkV50M 

KFMD/Denset. CO' 
Po Jim Lawson 
MO Gerry Dim 

KKDM/Des Moines. IA' 
Po Greg Chame 
MO Jared Goldterg 

WDRQNetroit, MI' 
PO Alex Tear 

APO Jay Towers 
MO Keith Curry 

WKOI/Oetroil. MI' 
PO Dosis Theodore 
A OMQ Beau Daniels 

WLVY/Elmira. NY 
OM.POMO Gary Knight 

APO Brian Stoll 

WRTS/EBe, PA 
0M Rick Rambaldo 
PO Jell Hurkny 

/POND Karen Black 

KDUKA:ugene. OR 
OM Ches Sereno 
PO Vatene Steele 

WSTO/Evansville. IN 
PO Keim Allen 
APO Brad Booker 

MO Josh Strickland 

KMCK/Fayeneville, AR 
0M Jay Phillips 
Po Brad Newman 

MO Al Ryan 

WWCK/Flinl. MI' 
PO soon Fee 

WJMXJFIorence. SC 
OM Randy Warps 
POMO Stony G 

APO KW RiiIIi 

KWYEResno. CA' 
PO Mike Yeager 

MO Ryder 
MO Nadi Pomas 

KSME TI. Collins, CO' 
PO Crins dey 
MD Jo Jo mrnbeaugn 

WXKB:Et Myers. FL' 
PO Cans Cue 

APO MD Randy Shenvyn 

KISR/FI. Smith. AR 
MK 'BER Dog' Rid Hayes 
WOW) Michael Oldham 

KZBB/FP. Smith. AR 
OM Lee Manhws 
POWD. Todd Chin 

WYKSFGaInesvine, FL 
Pol -Jen awls 
APO Mike Forte 

Stations and their adds listed alphabetically by market 
WSNX/Grand Rapids. MI' 
PO APO MO Eric O Brien 

WKZLJtreensboro. NC' 
Po Ten McHugh 
APO Teme Knight 
MO Marcia Gan 

WERO:Greenville. NC' 
PO Tony Bads 
APO MD Chris Mann 

WRHT/Greenville. NC' 
OMPO xis Oans 
AP0,MO Blake Larson 

WFBC/Greenville. SC' 
PD Nidi Nile 
APDMO Tas Schuster 

WHKF/Hamsbu . PA' 
pun Michael McCoy 

WKSS/HarBord. CT' 
Po Rid Vaughn 
MO Jo Jo Brooks 

KOBE Houston. TX' 
PO Tracy Man 
MO Leslie Wurme 

WKEE/Huntiegton 
PO Jim Davis 

APDMO Gary Millen 

KSMBhatayette. LA' 
PO BobnyNovosad 

; AMMO Andrew "A.G.-Gonlm 

WLANAancaster. PA' 
OM Michael McCoy 
Po JT Bosch 

APO ?AD Holly Lore 

WHZLLansiog. MI' 
PO Dave B Goode 

WLKTAeainglon, KY' 
POMD: WM McCain 

i w t 
RR masar 

WRY 

KFRXiLincoln, NE 
Sales Manager Coot' Meth 
Po Ryan Sampson 
MO bam Michaels 

KLALJLinle Rock. AR' 
PO Randy Cain 
APO Ed Johnson 
MO Charlotte 

KIIS/Los Angeles. CA' 
PO John Ivey 
AEON() Julie PRaI 

WDJXLouisville. KY' 
PO Shane Couds 

WZKF/louisville, KY' 
PD.MO Cries Randolph 

WZYP/Huntsville. AL' 
PO Kett Scan 
MO MN Ada- Elliott 

KZIDLubbock. TX 
OM Wes Nessmann 
PO MD Kidd Carson 

WNO W ndianapolis. IN' 
DM Oavk Edgar MGBSiRens . GA 
Po Ctrs Edge OM Jell Silvers 
MD Dylan PO MO Cairn Hicks 

WZEEAAadison. WI' 
WYOY /Jackson, MS' 0M Mike Ferns 
OMAS Johnny 0 PO Tommy Bodeen 
MOND Male West MO Stew Boned 

WAF4/Jacksonville. FL' 
OMPD Cal Thomas 
APoMO TonrMann 

WFKS/Jadoonville, FL' 
PO Skip Kith 
*FUND' MST 

ISnttNM.Mms .1 4Vol 
+ Ayntf SAPSM 

AS(ASiAPSül 

WAELJohnson City' 
PO Jay Petra 

APDND: my Real 

WGLU /JOhIAB WMI, PA 
Po Mach Edwards 
(POND Joroalm Reed 

WKFRJKalamazoo. MI 
OM Mike MOVIIN 
POND Woody Houston 

KCHLKansas City. MO' 
OMPO Dave Johnsen 
APO Ene Padda 

MO Jacgm Lucky 

KMXVA(ansas City. MO' 
MD flolh Clark 

WWST/Xnooville. TN' 
PO Bch Baty 
MD Stan Bohannon 

WJYYAAanchester, NH 
POMO AI Mee 

( SSK.t54l3rtN 
NW.saaRis<a^: 
UFO. 

WAONMelbourne. FL' 
PO Beau Renards 
MD Ent Deno 

WHYI/Miami. FL' 
PO Rob Roberts 
APO Dome Mchdh 
MO Michel YO 

unaao 
AYYL NISI ,SmEEEM,DNSON 
soils 

WXSSIMIIKlktee, WI' 
oMrPo Ilda Idly 
AMID PJ 

S rlirÒM.NO 

KOWB/Minneapolis. MN' 
PO Rob Atoms 
MO Derek Moran 

WABOMObile. AL' 
0M Jay Hastiny 
PO MO Jammer 

WYOKMabsIe. AL 
PO Ted Striker 
APItsto Scots Adams 

xssr.asnv, s 
He/ 

WBBO/Monmoulh. NJ' 
PO Gregg Rare Thomas 
AMMO Kid Knight 

nNG nkTY. 

WHHY/Montgomery. AL 
OM Bill Jones 
PO Karen Rite 

WVAQMorgamown. WV 
DM Hoop,. Kercheval 
PO Lary Nell 

APR Brian Mc 
MD Megthar Dues, 

WWXM Myrtle Beach. SC 
POMO Wally eerlingen 
APO Jill Reddeclin 

WRVWMashville. TN' 
PDMO Rrch Dans 

WBLIMassau, NY' 
OM away Camolm 
PO JJ Rid 
APO Al Levine 
MO UDaniel* 

WFHN/New Bedlord. MA 
PO James Relu 
MD Dard Duran 

WKCI;New Haven, CT' 
Po Chu Kerry 

MO Kenn Collins 

WOGN/New London. CT 
PO Kenn Palma 
MD. Shawn Murphy 

WEZBMew Orleans, LA' 
DMPO Mile Kaplan 
APO Charlie Son 
MO Steve G 

WHTZMew York. NY' 
PO Tom Poleman 
APO sham Oamr 
MD Paul -Cuboy' Bryam 

KCRS/Odessa, TX 
Po Rit Ellen 
MO Kathy Redwine 

KJYO'Oklahoma City. OK' 
PO Mike McCoy 
MO J Rod 

MOLL/Orlando, FL' 
OMAM Adam Cook 
APOMD Pete De Goan 

WIOQPhiladelphia. PA' 
Po Todd Shnnon 
APO MO Manen Newaore 

WBZLPittsburgh. PA' 
OM Kedn Clark 
Po Ryan Mill 

MO Kobe 

WKST /Pmtlsburgh. PA' 
PO. Anderson 
APO Mark Allen 
MD Mary 

WJBO/Ponland. ME 
OMPO Tim Moore 
MD. Mike Mains 

KKRZ/Podland. OR' 
PO Brian Bridgman 

WERLPortsmouth. NH' 
OMPO Mie 0 Donnell 
APOtm Kevin Mathews 

WSPK/Poughkeepsie, NY 
PD Stony Mac 
MD' Sky Walker 
MO Pain Cisa 

WPRORrovidence, RI 
OMAD Tony BnMol 

AMMO Davey Moms 

KBEA/Ouad Cilles. IA' 
Po Jell James 

WHTS:Oood Cities. IA' 
PO Tony Wadekus 
MO Joey Tad 

WOCGAialeigh. MC' 
PO Rid Schmidt 
APO MD Chase 

KNEV/Reno. NV' 
PO Pane Menem 

WRVOMichmond. VA' 
PO Wayne Coy 

BPS Darren Slawe 
APO Trans Oyian 
MD Jenaton Reed 

WJJSAIDanoke, VA' 
PO Druid Lee Michaels 
POND CNgo 
APD Melissa Morgan 

WXLKAJoanoke, VA' 
Po Kenn Scott 

APO Danny Meyers 

MD Bob Patrick 

WKGSiRochester. NY' 
PD End Anderson 
MO Nick Mucci 

WPXYAIochesler. NY' 
OM John McCrae 

PO Mike Danger 

WZOKALoddord. IL 
PO Dad Joarson 
MD Jeme Wet 

KDNO/Sacramento. CA' 
PO Steve Weed 
MO pimtopna K 

WIOG,Saginaw. MI' 
PO eme Carey 

MO Ens Chase 

KUDD/Salt Lake City. UT' 
OMPO Brian Mietei 
APO Mo Kenn Cruise 

KZHT/Salt lake City, UT' 
PO Jeri McCartney 
MO Kramer 

KELZBan Anlonio. TX' 
PO Dog Bennett 

KXXM/San Antonio. TX' 
PO Jay Shannon 
MO Tony Codez 

KHTS/San Diego. CA' 
PO Oland Laird 
APO MO Hdman Haze 

KSLY/San Luis Obispo. CA 
Po Andy WirAord 
MO Craig MaMAII 

WAEV/Savannah. GA 
OM Brad Keay 
POMO Chris Alan 

APO Rus Francis 

(BIM/Seattle. WA' 
OMERO. Miao Pntl n 
APIMO: Mim O. 

SSC(swKx, 

KRUF/Shreveport. LA' 
Po Chas Gallaway 
MO Evan Harley 

WNOV/Soulh Bend. IN 
Po Tommy Frati 

KZZU/Spokane. WA' 
OM Brew Michaels 
POMO Casey Christopher 

KSLZISI. Louis. MO' 
PO Boomer 
MO Taylor J 

WNTO/S acuse. NY' 
PO Torn Pirábell 
MD Jimmy Olsen 

Po Bat 

WWHyféch T/S 
Chanel 

cuse. NY' 

MO Jeff Witt 

WHTF/Tallahassee. FL 
OM Joe Horn 
PO Darren Stephens 
APO Bisce Or Moose 
NO Justin Tyme 

WFLZ/Tampa. FL' 
OMPO Jeff Kapugi 
APO Tony Knapp 
MO Sian The Man' Priest 

WMGUTerre Haute. IN 
PO Stive smith 
MD: M! decking 
II 
s RUPP., 

m NAPS 
r Mlc_ 

WVKS/Toledo. OH' 
OMPO Bill Michaels 
MOMO Mark Andrews 

WKHO/Traverse City. MI 
0M Brian Brache 
POAAO Ron Pmthrd 

WPST/Trenton. NJ' 
oMPD Dave McKay 

APOMD ChmRUonu 

KR00/Tacson. AZ' 
OMPO Dm Richards 
MOMO. Ken Can 

KHTT/rulsa. OK' 
OMPO Tod Tucker 

APO Man Ohre Bran Derrick 
MO Mae Ryder 

KISXTyIer. TX 
OM Dave Mrgan 
MVO Larry Thompson 

WSKSNhca. NY 
OM .POND Stew Schantz 
APO Slim Andrews 

WLDIAV. Palm Beach, FL' 
OM: Dave Deiner 
Po Ch s /Ammo 
Mr PEtTI Vw4 

i RWMiriRMel MST 

Kt PD OX aco, 
TX 

APO MO John Oakes 

WIHT,Washinglon. DC' 
Po Jeffrey Myatt 
MO Mme Dee 

WIFCAVausau. WI 
PO Jon, Jost 
APo Jammin Joe Malone 
MO talky 

nHGtnyltRN 

KKRnrWichita. KS' 
Po PJ 

MO Diego 

WBHTAVilkes Barre, PA' 
Po Man McKay 

APO A J 

WKRLWilkes Barre. PA' 
PO Jerry Padden 
MO Mellyll 

WSTWAVilmington, DE' 
PD John Wdson 
APDMD Mie Rossi 

KFFM/Yakima. WA 
OM Ron Hams 
POND Steve Roda 

WYCIVYOrk, PA' 
PO 0 Crockett 
MO Sally Broom 

WAKZ/Youngslown. OH' 
DM. Dan Rivers 
PO MO Jetty Mac 

WHOT/Youngstown. OH' 
PO John Trout 
MO lisa Reynolds 

POWERED 
gEDIABASE 

*Monitored Reporters 

173 Total Reporters 

124 Total Monitored 

49 Total Indicator 

Did Not Report, Playlist Frozen (5): 
KBAT /Odessa, TX 
KGOT /Anchorage. AK 
KMXF /Fayetteville, AR 
WPPY /Peoria, IL 
WWKZ/Tupelo. MS 

www.americanradiohistory.com
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PART Two OF A TWO -PART SERIES 

Banging Station 
Concerts 
More with Whiz Bang Productions 

Rdio shows. Don't you just love doing 'em? Assem- 
bling a hot show so the sales department can sell spon- 
sorship packages, waiting for artists' confirmations 
(which is a pain in the buttocks), dealing with budgets - not to mention the insane ticket requests. 

Once you've put together a super - 
duper artist lineup for your show 
and tickets go on sale, the station's 
loyal listeners will race to their local 
Ticketmaster location and spend all 
their dough to take part in 
the festivities. Wait, did I 
say festivities? How fes- 

tive are most station con- 
certs? Most are boring and 
generic, offering nothing 
more than some artist 
walking around the stage 

looking bored, belting out 
his lyrics over an instru- 
mental track being played 
by a DJ whose shouts some- 

times drown out the artist's vocals 
(how annoying is that ?). 

Why would concertgoers want to 

see a boring radio show when chan- 

ces are they'll be able to see the same 

artists opening or headlining on one 
of the major tours coming through 
the area over the summer, tours that 
will have the sick production ele- 
ments that make concertgoers drop 
their jaws in awe. 

"There are a lot of radio stations 
that, if they do video or something, 
they'll just hire a company to put a 

few cameras out there so the kids in 
the back can see the artist," says Greg 
Guzzetta of Whiz Bang Productions, 
a live-event and production compa- 
ny that specializes in producing ra- 

dio shows. "What I spe- 

cialize in is taking these 

radio-station events and 
making them events, as 

opposed to just another 
concert. 

"You don't see a concert 

tour anymore without 
tons of video and tons of 
lighting. If you do a radio 
show and you don't cap- 

ture that same kind of 
emotion and excitement, why are the 
kids going to want to come back? You 

can't roll a bunch of banners on a 

stage with a couple of risers and push 
the artist out there. That's not what 
it's all about. It's about branding 
these events for the station. 

"For instance, up in Seattle, with 
the KUBE Summer Jam, they can put 
that show on sale without even an- 
nouncing the artists, because they've 
been doing the show for 12 or 13 

years now. The kids come out, and 
the first weekend they buy up most 

Greg G uzzetta 

CONCERT IN THE MOUNTAINS Each and every year nearly 25,000 

fans gather at the Gorge Amphitheater to see KUBE/Seattle's Summer Jam. Here 

is a shot of the venue just before showtime. 

of the tickets because they know that 
KUBE puts on the biggest summer 
festival of the year and they want to 
be there no matter what the ticket 
price is." 

So how can you give your listen- 
ers an awe- inspiring experience 
that will have them looking for- 
ward to it every year like Thanks- 
giving dinner? In last week's issue 

Guzzetta shared the story of how 
Whiz Bang started and talked 
about a few of his company's most 
successful projects. This time I ask 
him a few questions about what it 
takes to push a radio show to the 

"If you produce a 

quality event that's 

entertaining and 

that has the 

production 

standards of artists 

who are out on tour, 

the kids will come 

back every year." 

next level. Guzetta and his staff are 

now preparing for their third 
KUBE Summer Jam. This year's 
event is set for July 31 at the Gorge 
Amphitheatre in Quincy, WA. 

R &R: Who are some of the people in- 

volved in setting up the KUBE Summer 
Jam? 

GG: Rob Buswell books a lot of tal- 
ent with Eric Powers and Darrell Rog- 

ers, and we talk daily. KUBE OM 
Shellie Hart has a lot of input as well. 
Typically on this show, I will go up to 

Seattle, and we will actually sit down 
for a day and brainstorm. We come up 
with the concept and the feel, and then 
I go and do my thing. 

With a lot of the video packages I 

produce, I make sure the imaging is 
in tune with the imaging of the sta- 

June 4, 2004 R &R 35 

R &R Convention Update 
Friday, June 25. Carve that date into your membrane. 
The "Radio Idol" session will change the way you shop 
for talent. Host Eric Powers 
of KUBE/Seattle and our 
panel of judges will introduce 
and give their opinions on 
various jocks in the catego- 
ries of morning, afternoon 
and evening talent. 

Judges so far include WBHJ/ 
Birmingham's Mickey Johnson, 
KPWR/Los Angeles' Jimmy Steal, WOHT/New York's Ebro, KOHT/ 
Tucson's R -Dub and KISV/Bakersfield's Bob Lewis. 

Don't miss one thrilling minute of R &R Convention 2004. Register 
now at www.radioandrecords.com. 

NOBODY BEATS THE WHIZ The crew at Whiz Bang Productions 

designs the layout of the stage for KUBE/Seattle's Summer Jam with the help of 
the station's staff. The end result is one of the best- looking and best - produced 

radio shows in the industry. Seen here onstage during a past Summer Jam is 

Universal recording artist Nelty. 

fion by working with the station's 
production people - Keith Rose is 

KUBE's Production Director. What 
I'll do is write scripts and send them 
up to him, and he'll produce the au- 
dio for them so it's their station voice. 

I make sure that the image I present 
at the show is in line with the image 

they're presenting on -air. 

R &R: What are some of the produc- 
tion elements you include in a typical 
show? 

GG: If the station has a logo for the 

show, I will take that logo, along with 
the station logo, and I'll animate 
them and make them really cool, 
with a groovy background. The 
smallest and lowest- budget kind of 
show I do is when we have an arena 

show and the arena has an in -house 
video system that runs off the score- 

boards, like where you see replays 
during basketball games. We'll use 

that so the station doesn't have to rent 
any other equipment. You're already 
paying the arena for the house stuff, 
so they'll typically let you use their 
system and a few cameras. 

If you have any sponsors that 
have TV spots, you can tap money 
off them and run the spots between 
acts. If I've done shows for the sta- 
tion before and I have archived 
footage, we'll do flashbacks, so you 
not only have the artists who are 
playing on the bill now, you have 
artists who played on the show 
years before. 

On the smaller shows, typically I'll 
do logos and music -video clips, just 
the images, while a mixer is onstage. 
Then we can take it to the next level, 
where we bring in a couple of screens 

that sit on the stage. So now you have 

the image up on the main -arena vid- 
eo screen, you have your radio -sta- 

tion logo and the show logo onstage 

with the artist, along with image 
magnification for the kids in the back 

to see what's going on. That's kind 
of the low end of things. 

When we get to the large shows, like 
the KUBE show, we use comedy dips 
and really well- produced flashbacks. 

R &R: Tell us about some of the ele- 

ments you include in a show the size of 
KUBE's. 

GG: Seeing as many concerts and 

radio shows as I have seen, it would 
freak me out when it would be time 
for a set change between acts and ev- 
erything would just stop. I thought, 
"This time needs to be used." So I get 

pretty dramatic with it. What we do 
is, from the time the gates open until 
I run my show open, it's dead silence - there's no music, there's no noth- 
ing. 

The kids who want to come 
down to the front of the stage if it's 
a general- admission show, they'll 
go down a couple of hours early so 

they can position themselves. Typ- 
ically, I produce about a five - 
minute show open. It's multiscreen 
video, so I'll have three or four dif- 
ferent video feeds going out to the 
stage on these different screens. 

It typically starts out slow and 
builds. Then I kick up the energy 
on the piece, and I promo all the 
artists on the bill. The end of my 
video open introduces the first two 
jocks who come onstage, so it all 

Continued on Page 37 
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CHR /RHYTHM /C TOP SOS 
June 4, 2004 

POWEREOM 

MEDIABASE 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

Itb 

WEEKS ON 

CHART 

TOTAL STATIONS! 
ADDS Most Added® 

USHER Burn (Laface /Zomba/ 5313 -304 577114 14 8110 www.rradds.com 
TWISTA Overnight Celebrity (Atlantic) 4839 13 565196 15 8010 ARTIST ' ... . ADDS 

PETEY PABLO Freek A -Leek (Jive /Zomba) 4529 +35 475169 22 8110 LUDACRIS Diamond In The Back (Del JamSouth/ÏDMGI 33 

BEYONCE' Naughty Girl (Columbia) 4410 580 370630 12 8010 ROOTS Don't Say Nufhin' (Sanctuary /SRGI 26 

USHER Confessions Part 2 (Laface /Zomba) 4364 +58 412872 8 3913 
012 Haw Come (Shady /lnterscopel 22 

USHER f /LUDACRIS & LIL' JON Yeah (Laface /Zomba) 4022 -252 494325 22 8410 
MASE Welcome Back (Universal) 14 

LIL' FLIP Sunshine (Sucka Freel(oud /Columbia) 10 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 3944 -615 462276 19 7510 JAY.Z 99 Problems (RocAFella /IDJMG) 9 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc -A- Fella /IDJMG) 3739 358 397696 14 7710 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 8 

ALICIA KEYS If I Ain't Got You (J /RMG) 3318 +143 349431 13 7711 
KANYE WEST Jesus Walks (Roc- A- Fei/a / /DJMG) 7 

OUTKAST Roses (Laface /Zomba) 3148 +618 351840 15 7011 
TREN'L Outlaw (Casablanca /Universal) 7 

BEASTIE BOYS Ch -Check It Out (Capitol) 6 
PITBULL Fla' JON Culo (TVT) 3030 +32 304619 11 5811 

JUVENILE Slow Motion (Cash Money /Universal) 2973 +464 272119 7 6412 

LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 2853 -334 265021 17 7410 

J -KWON Tipsy (So So Def /Zomba) 2794 -303 252015 22 8210 

LLOYD BANKS On Fire (lnterscope) 2253 +389 229284 5 75/1 Most 
D12 fIEMINEM My Band (Shady /lnterscopel 2210 -1059 240883 13 7210 Increased Plays 
AMANDA PEREZ I Pray (Powerhowse /Virgin) 2174 -155 125507 9 5810 TOTAL 

PLAY 

NB RIDAZ fIGEMINI So Fly (Upstairs) 2003 +40 121106 16 3610 
ARTIST INCREASE 

JAY -Z 99 Problems (Roc- 4 -Fe/ /a /IDJMG) 1954 +349 192716 5 7519 OUTKAST Roses (Laface /Zomba,1 +618 

NINA SKY Move Ya Body (Next Plateau /Universal) 1935 +283 315004 8 54(3 
HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) +581 

LIL' FLIP Sunshine (Sucka free /Loud /Columbia) +493 
PING YANG TWINS Whats Happnin! (TVT) 1832 +135 143006 7 5813 JUVENILE Slow Motion (Cash Money /Universal) +464 

KANYE WEST Jesus Walks (RocA- Fe / /a / /DJMG) 1759 +345 206739 6 73/7 MASE Welcome Back (Universal) +425 

CASSIDY fIMASHONDA Get No Better (J /RMG) 1697 +174 116689 5 68/2 LLOYD BANKS On Fire (lnterscopel +389 

PLAYN- SKILLZ Freaks (Independent) 1600 +202 135344 8 3910 
JAY Z 99 Problems (Roc-AFella /IDJMG) +349 

KANYE WEST Jesus Walks (Roc -A- Fella /IDJMGI +345 
RIC -A -CHE Coo Coo Chee (SRC /Universal) 1526 0 103598 6 4911 NINA SKY Move Ya Body (Next Plateau /Universal) +283 

KEVIN LYTTLE Turn Me On (Atlantic) 1466 +94 112838 6 5611 PLAY.N- SKILLZ Freaks (Independent) +202 

HOUSTON 1 /CHINGY & NATE DOGG I Like That (Capitol) 1381 +581 116677 3 7018 

MASE Welcome Back (Universal) 1162 +425 151248 2 20114 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 1154 -256 111020 12 5710 

LLOYD fIASHANTI Southside (Murderinc. /Def Jam /IDJMG) 1034 +104 81135 4 5010 New &Active 
BEENIE MAN fWMS. THING Dude (Virgin) 964 +96 187228 18 3912 

BEASTIE BOYS Ch -Check It Out (Capitol) 
YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 894 110 77243 10 5810 Total Plays: 285, Total Stations: 23, Adds: 6 

BRANDY I!KANYE WEST Talk About Our Love (Atlantic) 882 +99 113853 3 5910 PAYBAK My Angels (Innovative Music Network) 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 836 7493 80047 2 58110 Total Plays: 254, Total Stations: 9, Adds: 0 

JADAKISS fINATE DOGG Time's Up! (RuffRyders /lnterscopel 798 +5 35352 4 5012 ROOTS Don't Say Nuthin' (Sanctuary/SRC) 

SLY BOOGY That'z My Name (Keep Thuggin') (J /RMG) 696 +48 54238 6 4310 
Total Plays: 230, Total Stations: 26, Adds: 26 

MURPHY LEE fINELLY Hold Up (Universal) 681 +89 54505 3 4211 
PRINCE Call My Name (Columbia) 
Total Plays: 229, Total Stations: 21, Adds: 1 

CHRISTINA MILIAN Dip It Low (island / IDJMG) 677 -108 150640 11 36/1 
ERICK SERMON fISEAN PAUL Feel It (Motown /Universal) 

AKON fISTYLES P. Locked Up (SRC /Universal) 652 +17 106540 6 22/1 Total Plays: 197, Total Stations: 10, Adds: 0 

MOBB DEEP Got It Twisted (Violator /Zomba) 620 -3 94848 5 3713 YOUNG ROME fIOMARION After Party (Universal) 

JOJO Leave (Get Out) (BlackGround /Universal) 512 -76 25389 12 1410 Total Plays: 194, Total Stations: 22, Adds: 2 

DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap -A -Lot) 505 -196 20210 11 3310 BONE... (VYING YANG... Take Ya Clothes Off (So So Def /Zomba) 

BABY BASH Sexy Eyes (Da Da Da Da) (Universal) 496 -94 23731 8 2410 
Total Plays: 188, Total Stations: 11, Adds: 2 

ELEPHANT MAN Jook Gal (VP /Atlantic) 408 +47 128170 4 1910 
LIL SCRAPPY No Problem IBME /Reprise) 
Total Plays: 175, Total Stations: 11, Adds: 1 

R. KELLY Happy People (Jive /Zomba) 374 -58 88253 7 2710 
T.I. Let's Get Away (Grand Hustle /Atlantic) 

8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 339 +19 51936 1 1110 Total Plays: 120, Total Stations: 22, Adds: 5 

YOUNG GUNZ Friday Night (Roc -A- Fella / IOJMG) 334 -144 29284 8 2910 TEEDRA MOSES Be Your Girl (TVT) 

MIS -TEED Scandalous (Reprise) 325 -6 16231 1 1612 Total Plays: 105, Total Stations: 14, Adds: 5 

Z -RO I Hate You (Rap -A Lot) 319 +59 41429 1 1412 

LIL ROB Neighborhood Music (Upstairs) 302 +52 43905 1 713 Songs ranked by total plays 

87 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 5/23- 
5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below 
No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2004, The Arbitran Company). © 2004. R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Don't Miss 

RAR CONVENTION 2004! JUNE 24 -26, 2004 
BEVERLY NILTON HOTEL in Beverly Hills, CA 

Register NOW at www.radioalldrecorgs.com 

www.americanradiohistory.com

www.americanradiohistory.com


RHYTHMIC MIX SHOW TOP 30 
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RANK ARTIST " . a... 

1 PETEY PABLO Freek- A-Leek (Jive /Zomba) 

2 USHER fILUDACRIS Yeah (tat-ace/Zomba) 

3 LLOYD BANKS On Fire (lnterscope) 

4 J-KWON Tipsy (So So Del /Zomba) 

5 JAY-Z 99 Problems (RocAFella/ /DJMG) 

6 LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

7 JUVENILE Slow Motion (Cash Money /Universal) 

8 USHER Burn (LaFace /Zomba) 

9 PITBULL fILIL' JON Culo (TVT) 

10 BEYONCE Naughty Girl (Columbia) 

11 TWISTA Overnight Celebrity (At /antic) 

12 NINA SKY Move Ya Body (Next Plateau /Universal) 

13 MARIO WINANS fIP. BIDDY I Don't Wanna Know (Bad Boy /Universal) 

14 USHER Confessions Part 2 (Lai-ace/Zomba) 

15 YING YANG TWINS Whats Happnin! (TVT) 

16 KANYE WEST fIS. JOHNSON All Falls Down (Roc- A- Fel /a/ /DJMG) 

17 MOBB DEEP Got It Twisted (Violator /Zomba) 

18 KANYE WEST Jesus Walks (Roc- 4Fella/ /DJMG) 

19 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/ /DJMG) 

20 MASE Welcome Back (Universal) 

21 012 My Band (Shady /Aftermath /lnterscope) 

22 CASSIDY fIMASHONDA Get No Better (J /RMG) 

23 KEVIN LYTTLE Turn Me On (Atlantic) 

24 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

25 OUTKAST Roses (Laface /Zomba) 

26 D12 My Band (Shady /lnterscope) 

27 ALICIA KEYS If I Ain't Got You (J /RMG) 

28 AKON fISTYLES P Locked Up (SRC /Universal) 

29 YUNG WUN Tear It Up (J /RMG) 

30 RICA-CHE Coo Coo Ghee (SRC /Universal) 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/23 -5/29©2004. FUR. Inc. 

POWEREDf;17 

IIEDI,ID:tSE 

PThl pr4\01'3M _._. -... 

JADAKISS fINATE DOGG Times Up (RuffRyders /lnterscope) 

R. KELLY Happy People (Jive /Zomba) 

TERROR SQUAD Lean Back (SRC /Universal) 

LLOYD BANKS On Fire (G Unit /lnterscope) 

KEVIN LYTTLE Turn Me On (Atlantic) 

KANYE WEST Jesus Walks (Roc-AFe //a //DJMG) 

Banging Station Concerts 
Continued from Page 35 

ties in. The biggest reason my shows go off 
as well as they do is that I have the proper 
staff to do it. I have a couple of stage man- 
agers. We're all in communication, I have 
control over all the DJ mikes, and I'm cu- 
ing everything that's going on. There is no 
confusion. 

I try to take something like an MTV 

Awards show and place that kind of format 
onto the radio shows. From the first minute 
I roll video until the last band is done, it's 
wall-to-wall entertainment. It goes from the 
show open to the DJs to the first act, and in 

between all the acts there are other minute 
or two-minute bits that promo an act com- 
ing up later in the day. Then we go into 
comedy bits and flashbacks. 

It's that whole branding- the -event 
thing. It's that connection. When they see 
Ja Rule from three years ago, they say, "I 

was at that show." It's getting them in- 
vested in the show. Then, again, there are 
opportunities there to make money from 
sponsors. 

R &R Unless they're in a big market like New 

York, Los Angeles or San Francisco, most pro- 

grammers mers shy away from doing huge radio 

shows, because they feel as though they aren't 

profitable. What can companies like yours do to 

bring the excitement back to doing radio shows 

and at the same time make them profitable for 
radio stations? 

GG: First of all, the most important 
thing these programmers need to under- 
stand is that it isn't their job to produce 
these kinds of shows. Bringing in people 
like myself, Rob and [the Event Group's] 
Lael Fray is the smartest thing they can 
do. 

Now they're thinking, "Why do I want 
to spend $10,000 -$15,000 to bring in a tal- 
ent booker? I'll tell you why: because the 
talent booker does these shows all over the 
country. They're going to be able to get that 
money back - and the money you're pay- 

"From the first minute 

roll video until the last 

band is done, it's wall - 

to -wall entertainment." 

ing the artist - because they book so many 
artists all the time. 

The programmers have no benchmark 
for what these artists should cost. Rob gets 

calls from stations he works with, and the 
programmers are trying to book stuff 
through the labels, and they'll say, "I can get 
so-and -so for $250,000," and Rob will be 

like, "I just paid him $150,000 in this mar- 

ket over here. Why would you want to pay 
that much ?" 

Radio people need to do what they do 
well, and they need to let people who do 
these events well do them. At first it may 
not be a profitable venture to produce a 

show with the production I'm talking 
about, but if you produce a quality event 
that's entertaining and that has the produc- 
tion standards of artists who are out on tour, 

the kids will come back every year. They 

should be leaving the show going, "Wow, I 

can't wait to buy my tickets for next year!" 

Please Send Your Photos 

R &R wants your best snapshots (color 

or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, c/o Keith Berman: 10100 Santa 

Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: kberman @radioandrecords.com 

OUR 

T SNI T 

DEALS 

ROCH! 

R R 

300 500 
T- Shirts T- Shirts 

$295 $275 

1000 1500 
T- Shirts T- Shirts 

$2 55 $2 35 
ea. ea. 
White T- shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Charges! 
No Art Charges! i 

,v _ 1t5001EM g its Dggt 

Free Catalog 
CALL NOW! 

1. 1300.34 -EMKAY 
631 -777 -3175 

FAX: 631 -777 -3160 

www.emkaydesigns.com 
info @emkaydesigns.com 
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38 CHR /RHYTHM /C 
® June 4, 2004 

America's Best Testing CHR /Rhythmic Songs 12 + 

ATE YLIiiE 
W( 

For The Week Ending 6/4/04 
rowEnum HEIII WISE 

Persons Persons Persons 
25 -34 Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 

USHER Burn (1aFace /Zomba) 4.35 4.46 98% 21% 4.49 4.35 

USHER fILUDACRIS & LIL' JON Yeah (Iaface /Zomba) 4.25 4.32 100% 45% 4.17 4.23 

USHER Confessions Part 2 (Laface /Zomba) 4.25 4.32 79% 10% 4.49 4.30 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 4.05 4.16 97% 36% 4.18 3.90 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A- fe / /a/ /DJMG) 4.02 4.12 92% 26% 4.04 4.04 

TWISTA Overnight Celebrity (Atlantic) 4.02 4.15 89% 21% 4.19 4.02 

CHINGY One Call Away (DTP /Capitol) 4.00 3.93 96% 42% 4.07 4.04 

CHRISTINA MILIAN Dip It Low (lsland //DJMG) 3.99 4.07 72% 9% 4.24 3.99 

JAY -Z Dirt Off Your Shoulder (Roc-A -Fella/ /DJMG) 3.96 4.04 94% 33% 4.03 3.99 

OUTKAST Roses ((at-ace/Zomba) 3.95 3.98 96% 25% 4.07 4.05 

ALICIA KEYS If I Ain't Got You (J /RMG) 3.92 4.03 93% 26% 4.03 3.74 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 3.91 3.95 54% 8% 4.00 3.96 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 3.87 3.78 52% 8% 4.02 3.86 

J -KWON Tipsy (So So Del/Zomba/ 3.86 3.93 98% 43% 3.98 3.86 

PETEY PABLO Freek -A -Leek (Jive /Zomba) 3.79 3.76 89% 28% 4.22 3.79 

BEYONCE' Naughty Girl (Columbia) 3.77 3.92 99% 42% 3.69 3.82 

JUVENILE Slow Motion (Cash Money /Universal) 3.76 50% 9% 4.17 3.89 

LLOYD BANKS On Fire (lnterscope) 3.75 49% 8% 3.74 3.82 

CASSIDY fIMASHONDA Get No Better (J /RMG) 3.75 3.85 46% 9% 4.07 3.87 

D12 fIEMINEM My Band (Shady /lnterscope) 3.71 3.70 99% 50% 3.74 3.78 

YING YANG TWINS Whats Happnin! (TVT) 3.68 44% 9% 4.00 3.85 

AMANDA PEREZ I Pray (Powerhowse /Virgin) 3.63 3.60 65% 14% 3.80 3.71 

JAY -Z 99 Problems (Roc- A- fe / /a / /LUMG) 3.61 61% 16% 3.56 3.78 

LIL' FLIP Game Over (Sucks free /Loud /Columbia) 3.54 3.44 79% 30% 3.64 3.62 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 3.53 3.71 96% 41% 3.45 3.60 

4.29 

4.27 

4.03 

4.06 

3.96 

3.88 

3.83 

3.71 

3.83 

3.77 

3.90 

3.74 

3.83 

3.62 

3.25 

3.77 

3.22 

3.63 

3.30 

3.57 

3.44 

3.29 

3.57 

3.17 

3.45 

Total sample size is 340 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsyslem, is available for local radio stations by calling 818- 377 -5300. 

RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

I 
ARTIST: Teedra Moses 
LABEL: TVT 
By MIKE TRIAS /Associate Editor 

Teedra Moses has been doing 

well for herself of late. Born and 

raised in New Orleans, Moses, a 

singer- songwriter (who has also 

been known to bust out rapping like Rakim), co -wrote Chris- 

tina Milian's current single, "Dip It Low." In addition, Moses 

is getting ready to unleash her own single to radio, "Be Your 

Girl," the video for which was directed by none other than 

Hype Williams. 

"By Your Girl" describes Moses' longing for a man from 

afar. "All alone at night/I harbor feelings for you /Holding my 

pillow tight/Sometimes I even touch myself /Imagining your 

pleasure, baby." The cut has already attracted the attention 

of WMBX/West Palm Beach and WZMX/Hartford, which, 

along with other notable stations, have already added the 

song to their playlists. 

For her upcoming album Complex Simplicity, Moses drew 

most of her inspiration from personal experience. To keep 

with the vibe, she enlisted the services of only one producer 

for the project: Poli Paul, best known for his work on Black 

Eyed Peas' "Joints & Jam." Moses says, "Poli Paul did the 

entire album with me, because I wanted it to be something 
really personal and a union - like a marriage, not all over 
the place." 

As for why she chose the title Complex Simplicity, Moses 

explains, "Because I feel like it's the best way to explain my- 

self, my music, my experiences in life. Everything about me, 

I feel like it's complex simplicity. I'm truly blessed. I'm the 

simplest person on the planet, but everybody who knows 

me doesn't feel the same way." 
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KSPW/Springfield, MO 
WJWZ/Montgomery, AL 
WPKF/Poughkeepsie, NY 
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DANA HALL 
dhallQradioandrecords. com 

On The Verge.... 

URBAN 

Discussing the future of the Urban format at R &R 
Convention 2004 

%Ai hile putting together the Urban sessions for the 
upcoming R &R Convention, I felt I needed to get a con- 
sensus from programmers, on -air talent and record ex- 
ecutives on what their biggest concerns are, as well as 
where they see the format going. So I polled people in 
the industry and asked them to finish this sentence: 
The Urban format is on the verge of.... 

The answers were as varied as the 
people who responded - from 
OMs to morning show producers, 
from mixers to regional 
promotion reps. Some 
have a brighter outlook 
than others, but all felt 
that the people who work 
in the Urban format - 
both on the radio and 
records sides - will ulti- 
mately make a difference 
in how the future un- 
folds. 

With these comments 
in mind, I created two panels at the 
R &R Convention that will discuss 
many of the concerns you have. 
Here are some of the responses I re- 

ceived, along with a sneak peek at 
some of the topics we will cover on 
June 25 at the Beverly Hilton Hotel. 

Elroy Soria 

OM, WGCI -AM & FM & 
WVAZ/Chicago 

The Urban format is on the verge 
of continuing to be the dominant 
format. It is a viable and trendsetting 
format that has surpassed the black 
consumer. When I go to Best Buy, 

Circuit City or any electronic store, 
urban music is usually blaring from 
the stereos. Recently, I was wearing 
my WGCI jacket, and a white girl 
told me that her mom loves 
WGCI. At the R. Kelly concert we 
did recently, white listeners were 
well represented. 

Unfortunately, the Urban format 
will continue to be looked upon 
as being inferior to the CI-IR stations 
by many advertisers. What is amaz- 
ing is that urban music has kept the 
Rhythmic format alive. Take away 
Usher, Beyoncé, Kanye West, Clingy, 
Jay -Z and many others, and the 
Rhythmic format would not exist. 

What won't change is that CHR/ 
Rhythmic radio will continue to stay 
away from the urban community. 
That is why Urban radio needs to 

take care of bringing its stations into 
the community. When we take our 
stations into the 'hood, it means so 

much to our listeners. We 

recently took Jennifer 
Hudson of Chicago - 
who was rejected by 
American Idol - to a soul 
food restaurant on the 
west side of Chicago. 

As Tom Joyner indicat- 
ed in a recent interview 
with R &R, Urban radio 

Smith needs to get back to the 
basics: grass -roots promo- 

tion. Music is exceptionally impor- 
tant, but what Urban radio should 
never let go of is its relationship 
with and concern about the commu- 
nity. Our morning man, Howard 
McGee, is known for finding run- 
away kids, because he pleads for the 
missing child to go back home. 
When the parent calls the station to 
tell us that their child has returned 
home, that's what makes my career 
worth it. 

We may be dominant when it 
comes to the music, but we need 
to make a stronger effort at develop- 
ing PDs, on -air talent, etc. I believe 
that Doc Wynter, VP /Urban Pro- 
gramming for Clear Channel, has 
done a remarkable job 
of training his PDs and 
giving female program- 
mers an opportunity to 
grow in this industry. 
Back in the day Black 
radio was almost entirely 
a male -dominanted in- 
dustry, but Doc Wynter is 

changing that mind -set. 

Johnnie Welker 

Founder /CEO, NABFEME; 
Veteran Label Executive 
The Urban format is on the verge 

of change for everyone from the art- 
ists to the labels to the radio pro- 
grammers. For more than a decade 
the urban music industry has exist- 

Elroy 

ed on the same recycled samples 
that not only stunted our growth, 
but also caused everyone directly 
involved to believe their own hype. 

We're in such a deep hole now 
that only place to go is up. For that 
to happen, though, change has to 
take place. Change in the way we 
think, in our process and in our ex- 

ecution and presentation. Besides, 
the urban music consumer and lis- 

tener is demanding that change. 
The American Idol phenomenon is 

a great example of the consumer's 
desire for change. The Urban format 
and its components have to change 
or risk extinction. The urban music 
industry should take an old idea 
and make it new again. We need a 

change from artists who 
are studio creations 
to artists who can actual- 
ly perform. 

Labels need to change 
from signing "hot" gim- 
micks to signing artists 
who can be developed 
into brands. Urban radio 
needs to change from lis- 

tening to their research to 
listening to their listeners. 

Ross Parr 

Syndicated Morning 
Personality, Radio One 
The Urban format is on the verge 

of losing its popularity, at least in 

terms of ratings, because Arbitron is 

coming up with new and different 
ways to survey the listening audi- 
ence that could potentially exclude 

African Americans. 
Both presently and in 

the past, Arbiton has 
weighted diaries filled 
out by African Americans 
in order to balance out the 
response rates. That's be- 
cause African Americans 
have traditionally not 
been good at responding 
to these types of surveys. 
But soon Arbitron will 

implement the Portable People 
Meter, and that will change the pic- 
ture of ratings for Urban stations. 

Why? Because there are simply 
more Caucasians and non -African 
Americans in our society. The PPM 
will give Pop stations the advantage 
simply because of the difference in 

June 4, 2004 R &R 39 

Convention Essentials 
What's better than three days in Los Angeles? Three days 
in L.A. when you can actually learn something about your 
business, as well as network with your peers and the top 

decisionmakers in the biz. Here 
are all the important details you 
need to know about R &R Con- 
vention 2004: 
Date: June 24 -26. 
Place: Beverly Hilton Hotel, 

Beverly Hills, CA. 
Hotel rates & information: Call 

310 -285 -1307 or 800- HILTONS, and ask for the R &R Conven- 
tion Rate of $184 per night (available on a first -come, first - 
served- basis), or go to www.beverlyhills.hilton.com and use the 
group code RRC. 

Registration: Online at www.radioandrecords.com, click on 

"Conventions/Summits." 
Urban sessions: Friday, June 25, 3 -5pm: "Urban Radio on the 
Edge," "Urban AC: Is It Time for Hip -Hop ?" 

Industry Achievement Awards: Friday, June 25, 6 -8pm. 

I 

Aßconvention 2004 

population between whites and 
blacks. 

David Linton 

President, 
Not Nil Entertainment 

& Marketing 
The Urban format is on the verge 

of losing its competitive edge and 
historical uniqueness. I say this 
because, in this age of centralized 
programming and formatics, Urban 
stations sound uniform and are 
harder to differentiate from their 

CHR /Rhythmic counter- 
parts, especially at main- 
stream. 

As one surfs up and 
down the dial or travels 
from city to city, all the 
stations basically sound 
the same. The infusion of 
music of a more diverse 
nature, along with the 
core music (which today 

is hip -hop), will help keep Urban 
fresh. Historically, this has been 
what has helped each musical trend 
to flourish and what has kept Urban 
stations at the forefront as trendset- 
ters and market leaders. 

Artists like Kern, Dwele, Javier 
and Anthony Hamilton should be- 
come staples at mainstream and not 
be relegated primarily to Urban AC. 

Also, the inclusion of more artists 
from indie labels will help keep the 
format vibrant. 

Russ 

Johnnie Walker 

Parr 

Michael Soul 

PD, WFXE, WKZJ & 
WOKS /Columbus, GA 
The Urban format is on the verge 

of rediscovering new talent. I recent- 
ly had a discussion with some indus- 
try peers, and we talked about the 
opportunity for Urban radio to once 
again help discover and break new 
artists on independent labels. 

This coincides with label mergers 
and consolidation and the resulting 
trimming of artist rosters. This is also 
an opportunity for new and indepen- 
dent labels and artists to establish 
themselves. When one door closes, 
another one opens (as they say). 

I1.1 Bee 

Mixer, WOWI/Norfolk 
The Urban format is on the verge 

of losing listeners to satellite radio be- 

cause of the tightness of stations play - 
lists across the country. When you go 
to New York, you hear the same songs 
in rotation that you'll hear in market 
No. 240. There's no variety, except in 

the mix show. That's why mix shows 
have become so popular and so im- 

portant at stations in recent years. 

:Whole Lentz 

National Director/Urban 
Promotion, J Records 

I think the Urban format is on the 
verge of coming full- circle, frankly. 
I think it's going back to its roots. 
Many people have said that the Ur- 

ban AC format is the new Urban and 
that mainstream Urban is really 
crossover. However, I see Urban 
mainstream hitting the wall by only 
playing rap and uptempo stuff. 

You can see it already, because 
programmers are always asking 
for more "urban" music. That's 
why OutKast, Alicia Keys, Ruben 
Studdard, Anthony Hamilton and 
others like them are doing so well 
now. 

Erlq Storm 

Morning Show Producer, 
WTM P/Tam pa 

The Urban format is on the verge 
of alienating a whole generation of 
listeners because many PDs simply 
do not understand that the 25 -54 

demo has changed. The lower end 
of the demo grew up listening to 
songs from the '90s, not the '70s. It 
amazes me that more Urban AC sta- 
tions don't play En Vogue, SWV or 
New Edition. 

Ms Holiday 

Production Director/ 
Air Personality, 
WBOT/Boston 

The Urban format is on the verge 
of becoming more diversified 

Continued on Page 42 
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40 URBAN TOP 5O 
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WEEK WEEK ARTIST TITLE LABEL(S) 

2 1 

1 2 
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5 8 
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15 Q 
9 12 

13 ® 
11 o 
10 15 
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16 20 

23 ® 
19 22 

22 23 

31 

25 
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29 

37 

47 

30 

28 31 

46 ® 
24 33 

33 

26 35 

36 

43 ® 
/Debut> 

34 39 

35 40 

!Debut> 

41 42 t 
32 44 

/Debut> 

LDebur) 

40 46 

45 

39 48 

/Debut> 

/Debut> 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

IDO) 

TWISTA Overnight Celebrity (At /antic) 3448 -235 «3564 14 6710 

USHER Burn (Laface /Zomba) 3337 -354 445522 13 6610 

USHER Confessions Part 2 (Laface /Zomba) 2967 +298 471699 8 210 

ALICIA KEYS If I Ain't Got You (J /RMG) 2909 -330 408137 16 6110 

LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 2598 -334 252346 17 6010 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 2529 -541 287003 15 57/0 

PETEY PABLO Freek -A -Leek (Jive /Zomba) 2465 -172 308182 23 6310 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A- Fe / /a/ /DJMG) 2423 -624 294422 14 6810 

KANYE WEST Jesus Walks (Roc- A- Fe / /a / /OJMG) 2019 +236 227969 9 69/0 

JUVENILE Slow Motion (Cash Money /Universal) 2012 +262 223926 16 1812 

LLOYD BANKS On Fire (Interscopel 2010 +349 253392 5 6510 

R. KELLY Happy People (Jive /Zomba) 1920 -142 236868 12 6810 

MONICA U Should've Known Better (J /RMG) 1891 +123 192663 10 6217 

OUTKAST Roses (Laface /Zomba) 1825 +23 178365 13 6411 

BEYONCE' Naughty Girl (Columbia) 1802 -217 211054 12 6510 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 1495 +218 179685 5 6613 

J -KWON Tipsy (So So Del /Zomba) 1402 -169 144753 20 65/0 

LLOYD fIASHANTI Southside (Murder Inc. /Del Jam //DJMG) 1379 +133 144113 4 61/1 

JAY -Z Dirt Off Your Shoulder (Roc- A- Fe / /a/ /DJMG) 1361 .180 162323 22 6710 

USHER fILUDACRIS & LIL' JON Yeah ad-ace/Zomba) 1358 -278 182507 22 68/0 

8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 1306 +157 106359 10 44/1 

AVANT Don't Take Your Love Away (Gellen) 1212 -190 135866 16 58/0 

JADAKISS fINATE DOGG Time's Up! (RullRyders /lnterscope) 1127 -28 84511 7 5811 

BEENIE MAN fIMS. THING Dude (Virgin) 917 +161 173483 18 3610 

SLUM VILLAGE Selfish (Barak /Capitol) 899 +41 97890 10 4211 

MOBB DEEP Got It Twisted (Violator /Zomba) 857 +48 103525 5 5510 

NINA SKY Move Ya Body (Next Plateau/Universal) 812 +43 154522 6 39/3 

MASE Welcome Back (Universal) 807 +211 154771 2 1/0 

ALICIA KEYS Diary (J /RMG) 795 +360 125728 2 65112 

CASSIDY fIMASHONDA Get No Better (J /RMG) 785 +24 48007 6 4110 

YUNG WUN fDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 772 -36 78954 7 4611 

JAY -Z 99 Problems (Roc -A -fella //DJMG) 755 +307 89731 2 62/3 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 747 .214 97081 11 4810 

YING YANG TWINS Whats Happnin! (TVT) 711 +4 59704 3 4110 

CHINGY One Call Away (DTP /Capitol) 695 -155 67288 20 58/0 

LIL' WAYNE Bring It Back (Cash Money /Universal) 638 +6 48670 6 3811 

PRINCE Call My Name (Columbia) 584 +88 40867 2 52/1 

LIL SCRAPPY No Problem (BMf /Reprise) 581 +211 43793 1 5511 

MUSIQ Whoknows (Del Soul //DJMG) 577 -69 87551 17 3210 

RUBEN STUDDARD What If (J /RMG) 572 -63 46503 8 4510 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 522 +184 47363 1 37/3 

ELEPHANT MAN Jook Gal (VP /At /antic) 510 -3 132720 8 3712 

YOUNG ROME fIOMARION After Party (Universal) 503 +143 45727 1 3912 

CARL THOMAS Make It Alright (Bad Boy /Universal) 494 -259 40036 12 37/0 

T.I. Let's Get Away (Grand Hustle /Atlantic) 491 +172 36257 1 4414 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 480 .58 43052 9 2610 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 462 +3 66688 18 32/0 

D12 fIEMINEM My Band (Shady /lnterscope) 460 -80 75733 8 4/0 

BONE CRUSHER HYING YANG... Take Ya Clothes Off (So Sc Del/Zomba) 433 +125 23591 1 3911 

TWISTA fIR. KELLY So Sexy (Atlantic) 419 +22 81495 1 110 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

POWERED 
1NEDIABASE 

Most Added® 
www.rradds.com 

ARTIST TITLE LABELS ADDS 

LUDACRIS Diamond In The Back (DefJam South/IDJMGI 46 

ROOTS Don't Say Nuthin' (Sanctuary/SRG/ 32 

PHILLY'S MOST Ring The Alarm /BlackGround /Universal/ 17 

ALICIA KEYS Diary /J /RMG) 12 

LIL' FLIP Sunshine (Sucka free /Loud /Columbia/ 11 

SHELLS Why I Love You (J /RMG/ 8 

MONICA U Should've Known Better (J /RMGI 7 

J -KWON Hood Hop LSoSoDel /Zomba) 7 

B.G. I Want It (Choppa City/Koch) 5 

Most 
Increased Plays 

ARTIST 'IRE LABELISI 

TOTAL 

PLAY 

INCREASE 

ALICIA KEYS Diary (J/RMG) +360 

LLOYD BANKS On Fire (Interscopel +349 

JAY -Z 99 Problems (Roc-A -Fe/ta //DJMG/ +307 

USHER Confessions Part 2 (Laface /Zomba) +298 

JUVENILE Slow Motion (Cash Money /Universal/ +262 

KANYE WEST Jesus Walks (RocAfe/ /a/ /DJMG) +236 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) +218 

LIL SCRAPPY No Problem (BMf /Reprise) +211 

MASE Welcome Back (Universal) +211 

LIL' FLIP Sunshine (Sucka free /Laud /Columbia/ +205 

New &Active 
ANGIE STONE I Wanna Thank Ya (J /RMG) 

Total Plays: 396, Total Stations: 34, Adds: 1 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 

Total Plays: 356, Total Stations: 28, Adds: 1 

CEE -LO The One (Laface /Zomba/ 

Total Plays: 345, Total Stations: 26, Adds: 1 

KEVIN LYTTLE Turn Me On (Atlantic) 

Total Plays: 328, Total Stations: 23, Adds: 2 

RIC -A -CHE Coo Coo Chee (SRC /Universal/ 

Total Plays: 304, Total Stations: 17, Adds: 2 

ALLEN ANTHONY You (Roc -A fella //DJMG) 

Total Plays: 300, Total Stations: 27, Adds: 1 

ROOTS Don't Say Nuthin' (Sanctuary/SRGI 

Total Plays: 289, Total Stations: 32, Adds: 32 

LIL' FLIP Sunshine (Sucka free /Loud /Columbia) 

Total Plays: 279, Total Stations: 46, Adds: 11 

J -KWON Hood Hop (So So Del /Zomba/ 

Total Plays: 233, Total Stations: 41, Adds: 7 

TEENA MARIE I'm Still In Love (Cash Money /Universal) 

Total Plays: 214, Total Stations: 20, Adds: 0 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 
www.radioandrecords.com. 

PotiletiOld 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

AO.% 

XM 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 í Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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URBAN 
® June 4, 2004 

ATE tulle 
POWERED© IF,UI1R1,SF, 

America's Best Testing Urban Songs 12 + 
For The Week Ending 6/4/04 

Persons Persons Persons 
25 -34 Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 

USHER fILUDACRIS & LIL' JON Yeah ad-ace/Zomba) 4.38 4.36 100% 42% 4.41 4.51 

USHER Burn deface/Zomba) 4.38 4.40 99 °/D 25% 4.26 4.39 

USHER Confessions Part 2 (Laface /Zomba) 4.29 4.28 78% 12% 4.21 4.33 

TWISTA Overnight Celebrity (Atlantic) 4.14 4.23 94% 23% 4.19 4.22 

JAY -Z Dirt Off Your Shoulder (RocA- Fella / IDJMG) 4.13 4.10 96% 33% 4.20 4.19 

YUNG WUN fIOMX , LIL' FLIP & DAVID BANNER Tear It Up (J/RMG) 4.09 4.18 51% 7% 3.96 4.15 

MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 4.08 4.16 97% 37% 4.14 4.23 

PETEY PABLO Freek A Leek (Jive /Zomba) 4.05 4.05 91% 24% 4.07 4.15 

LLOYD BANKS On Fire (lnterscopel 4.05 3.99 58% 8% 3.99 4.04 

KANYE WEST Jesus Walks (RocA- Fella / IDJMG) 4.04 4.04 60% 11% 4.06 4.00 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocAFella /IDJMG) 4.03 4.03 95% 33% 4.15 4.12 

LUDACRIS Splash Waterfalls (DefJam South / IDJMG) 3.98 3.96 91% 37% 4.06 4.18 

JUVENILE Slow Motion (Cash Money /Universal) 3.97 3.86 53% 9% 3.94 4.09 

J -KWON Tipsy (So So Del/Zomba) 3.94 4.01 98% 44% 3.84 3.95 

CHINGY One Call Away (DTP /Capifoll 3.94 3.99 98% 41% 3.97 4.05 

OUTKAST Roses (Laface /Zomba) 3.93 3.92 96% 28% 3.87 3.91 

ALICIA KEYS If I Ain't Got You (J /RMG) 3.93 3.92 94% 32% 3.98 4.04 

BEYONCE' Naughty Girl (Columbia) 3.90 3.97 98% 36% 3.96 4.10 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 3.88 3.92 77% 18% 4.04 4.04 

JADAKISS fINATE DOGG Time's Up! (RuffRyders/lnterscope) 3.88 3.93 44% 5% 3.86 3.87 

MONICA U Should've Known Better (J /RMG) 3.77 3.91 54% 12% 3.71 3.81 

YOUNG GUNZ Friday Night (RocA fella /IDJMGI 3.70 52% 9% 3.59 3.82 

LIL' FLIP Game Over (Sucka free /Loud /Columbia) 3.69 3.77 83% 28% 3.69 3.71 

CARL THOMAS Make It Alright (Bad Boy /Universal/ 3.68 3.77 47% 10% 3.79 3.94 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 3.64 67% 16% 3.77 3.82 

LLOYD fIASHANTI Southside (Murder fnc. /DefJam /IDJMG) 3.63 49% 12% 3.59 3.74 

AVANT Don't Take Your love Away (Geffen) 3.56 3.66 64% 21% 3.72 3.82 

4.16 

3.92 

3.90 

4.12 

4.24 

3.58 

3.90 

3.88 

3.89 

4.20 

4.23 

3.77 

3.65 

3.53 

3.75 

3.78 

3.82 

3.56 

4.05 

3.84 

3.47 

3.26 

3.65 

3.46 

3.66 

3.23 

3.49 

Total sample size is 326 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very much, 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818.377 -5300. RateTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. \ J 
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Indicator 
Most Added' 

MASE Welcome Back (Universal) 

LUDACRIS Diamond In The Back (Del Jam Southl/DJMG) 

Songs ranked by total plays 

Recurrents 

LUDACRIS Splash Waterfalls (DefJam South/IDJMG) 983 

YING YANG TWINS INL' JON & EASTSIDE BOYZ Saft Shaker (TVT 683 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 609 

YOUNGBL00DZ fILIL' ON Damn! (So So Def /Zomba/ 529 

CASSIDY fIR. KELLY Hotel (J /RMGI 473 

RUBEN STUDDARD Sorry 2004 (J/RMG) 416 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 406 

OUTKAST The Way Yoi Move (Laface /Zomba/ 403 

ALICIA KEYS You Don't Know My Name (JIRMG) 385 

BEYONCE' Me, Myself And I (Columbia) 381 

R. KELLY Step In The Name Of Love (Jive /Zomba) 347 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 337 

50 CENT In Da Club (Shady /Aftermath /Interscope) 279 

AVANT Read Your Mind (Geffen) 270 

CHINGY Right Thurr (DTP /Capitol) 244 

LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 233 

JAGGED EDGE Walked Outta Heaven (Columbia) 227 

Reporters 
WAJLAlhany. NY' 
Po Sugar Bear 
APO Wonder Woman 

KBCE/Alexandria. LA 
°MVO Omani Down, 
MO Denise SealsThomas 

KEDG /Alesandna, LA 
OMPD Jay Stevens 
NO. Wade Hampton 

WHTNAIIanta. GA' 
Po' Jorty Smoken B 

APO Olmirius Stevens 
MO Ramona Debreaus 

WVEE /Allanla. GA' 
Po Tony Brown 
MO'. Tosea Love 

OUI ALFIS 
YOUNG ROME I OMARION 

WFIWAuppusta, GA' 
OMNOMO: Ron Thane& 

4 

3 JURWwNR15 

ALICIA KEYS 

WPRW /Augusta. GA' 
PO: Tian SMI/ 
MO: T.T. 
No Adds 

WERO/Baltimore, MO' 
PD victor Stan 
MD Neke Howse 

WEMXBaton Rouge. LA' 
PD J Tweery 
MD Kool DJ Supa Mike 

KTCXBeaumont. TX' 
POMO Doug Hams 

WBUVBIIoxi, MS' 
UM Walter Brown 
POMO Terrence Bibb 

WJZOBiloai. MS' 
PO. Rob Neal 

HO, . s 

WBOT/Bost°n. MA' 
POMO Lamar "LBO" Robinson 

WBLKButlalo. NY' 
POW Chns Reynolds 

' LL AY & NATE DOGG 

WSSP /Charleston. SC' 
OM. Jay Philpott 
PO l Maguire 
APR Dag Bei" $MrrX 
_ ROOT 

4 BONE CRUSHER WING YANG TWINS 

LUDACRIS Z 

BG 

WWWZ/Charleston, SC' 
OM/PD Ten, Base 
M ranni Rude 

ki,,. A Kl IS 
OIL FLIP 

LUDACRIS 
ROOTS 

J -KWON 
BG 

WPEGIthadoge' 
Po' Tern Avery 
MD: Dean Cote 

it LUDACRIS 
6 ALICIA KEYS 
5 LII FLIP 

5 JAYZ 

WJTT/Chattanooga. TN' 
Po Nedh Landecker 
MD Magic CrulcMr 

WGCl/Chicago, IL' 
UMPO Elroy Smith 
APOMD Tiffany Green 

K AK 

WPWX/Chicago. IL' 
Po Jay Alan 
MO Barbara McDowell 

WIZF/Cincinnati. OH' 
Po Tem Thomas 
MO Greg Williams 

WENZ/Cleveland. OH' 
OMPO. Km Johnson 
MO'. Eddie Bauer 

WHXT/Columhfa. SC' 
PD- Clots Connurs 

APO Bill Black 
MO Shamk Miete 

WFXE/Columbus. GA 
Saks Manager Angela Verdee 
OM- Cheryl Oavis 
POMO Michael Soul 

WCKX/Columbus. OH' 
PO: Paul Strong 

MO: Warren Stevens 

LUGA F 

KKDMDallas. TX' 
POND: Skip Cheatham 
No Adds 

OItt. MI' WD$TaJI/Detr' 
p AO 

ÙVE E 
16 MONICA 

LUDACRIS 
AL ILIA KEYS 

WJLBIDehoit, MI' 
PD: 

3 ROOTS 

2 LuDACMS 
TEEDO EDRA MOSES 

WJJNNMDan, AL 
OM: JR WqqNII 
Po ryryMMD: TB 

m0'LEE 10 MUR I'IALLY 
10 ANSE 

B ALICIA KEYS 
8 J KWqa 

WZFX/Fayetteville, NC' 
OM. May Edwards 
PO Jell Anderson 
APO Mike Tech 
', A;: 

WTMG/tainesville. FL' 
POND. Scott Hendl 

APo'. Terence Bruhn 
4 LUDACRIS 
2 ROOTS 

PHILLYS MOST 
RENEGADE FOMM 

WIKSBreenville. NC' 
PDND K. Ktnlaed 

WJMZ/Greenville. SC' 
OM Tony Fields 
APO Karen Bland 
MO Doug Davis 

kt r 

WEUPiduntsville. AL' 
DM Steve Murry 
Po Big Mt 
MD Jaye Daniels 

UDACRIS 
SLUM VILLAGE 

WJMI/Jadlson, MS' 
ONPOND: Stan Manson 
APO: Alm Mete 

ROOTS 
SHILLYSMOU1 
LUDACRIS 
SHELLS 

WRJH/Jadaon. MS' 
PRIMO: Steve Poste. 
I' BRANDY "LAME WESt 

owa 
ALICIA KEYS 

WJBT /Jacksonville. FL' 
OM: Gan AssUO 
PO: Gallia 

JAY -Z 

I LIL FL1P 

ALICIA KEYS 
LUDACRIS 

l 

KPRSMansas City. MO' 
OM Andre Canon 
PO/MO : Myron team 
M. Add.. 

KIIZBilleen. TX 
OM: Tim Teeass 
MAO: its BssHSwe 
22 PETE", PABLO 
20 II 

5 AMEL URRIED% 
5 MASE 

KRRO/Lafayy tte. LA' 
POMO John Kinnitt 

WOHH,4ansmg. MI' 
PO MD Brant Johnson 

WBTFA.exington, KY' 
POND: Jed Atomssr 

4 LuOACAIS 
I ROOTS 

PRIVY S MOST 

KIPR/tithe Rod, AR' 
OM/POND Joe Boater 
10 

1 UDACNIS 
9 ROOTS 

SHELLS 

KKBT/Los Angeles, CA' 
PD: RW 
MO: TawWa 

ALICIA KEYS 

WGZB/Louisville, KY' 
PD: Man Goan 
MD: Gents Matson 

I BRANDY IKANYFWEST 
IIL FLIP 
.0DAr.RIS 

WFXM/Maoon. GA 
DMNOIMD' Ralph Meacttum 
4, JAY-: 
lb MYSTIKk 

WIBBMacon. GA 
POMO Chns Wmlams 

WHRK/Memphis. TN' 
PD' NMe Bell 
APO_ Denn Steel 

_J_OA 

WEOR,Miami. FL' 
PD MD Cedric Hollywood 

WMIEEMiami. FL' 
ON Rob Robeds 
PO Dion Summers 
MO Daniella Dunham 

WKKV/Milwaukee. WI' 
PO Doc Love 
MO'. Balky Coleman 

- 111 SZPAPPY 
2 LUDACRIS 

SLING POW I CMARIOS 

WBLXMobile. AL' 
PoMD Mymnda Reuben 

L 

ÌRUFH HUR't 
3 ROOTS 

Poor LYS MOST 

WNPL/Nashville. TN' 
OM Jim Kennedy 
Po Derrick Corbett 
MO R,ck Walker 

WUBT/Rashville. TN' 
POMO. Pamela Amese 

4 ANTHONY HAM TON 

BG 
ROOTS 
LUDACRIS 

KNOUMew Orleans, LA' 
Po: Lammas Williams 
41 MONICA 
19 ROOTS 
17 BRANDY MAMIE WEST 

ALICIA KEYS 

WDIIEMew Orleans, LA' 
OM Cade WOW 
PM MOW Wetea 

WBLS/New York. NY' 
PO Vimy Brown 
MD: Dawn Womack 
Nn Adds 

WWPFONew York. NY' 
PD. Michael Saunders 
MO: Mao Melendea 
22 KPANLYTTLE 

1 LIL FLIP 
ALICIA KEYS 

WOWI/Nodolk, VA' 
OMPO. Enc Mychxb 

HUN,, AAA .00AM LIL'RIP&O Wife 
I GOODIE MOO I SLEEPY BROWN 

JOE 
ANGIE STONE 

KVSP/UMaboma City, OK' 
Monday Pa 

MO EEdmie Brace 

S MOST 

KBLNOmaha, NE' 
PIND: TBryMN Ma ve 

2 PHILLYS MOST 
SHELLS 
LUDACRis 

WUSLRhiladelphia, PA' 
PO: Tina Mdchem 
MD: Cma-Lanl Klmbmugh 

WAMO/Pitlsburgh. PA' 
OMIPD. George Geo Cook 

M0: Kane Weed 
A ROOTS 

indiON 
LUOACF' 

WOOK/Raleigh, NC' 
Po Cy Young 
MO Shawn Alexander 

WBTJBichmond. VA' 
PO Aaron Maxwell 
APOAAO Mike Street 

6 'NA >K 
I Li 

FLIP 

PL V$ 
Lit FuP 

WCOX/REChmgEd, VA' 
PDMD: Reggie Brier 

MONICA 
I LUDACRIS 

LIL FLIP 

WOKXBochesler, NY' 
OMfo: Arldre Marcel 
APD: JYntiman 
MO: Tay Speme 
No Adds 

WU/Saginaw, MI' 
PRAO: Ear Mawel 
26 dlTOl 

WEAS/Savannah. GA 
0M. John Thomas 
Po'. Sam Nelson 
AMMO Kerr Cable 

KBTT/Shrevepoet, LA' 
POND. oueon Echols 
: 5 8 G 

5 GOODIEMOAISLEEPY BROWN 
3 RIC'AOM1 
2 TRUTH HURTS 
2 ALICIA KEYS 
2 ROOTS 
I IOVINLYTT-E 

LUDACRIS 
TILERAW:6ES 
Lll' RIP 
SHELLS 

AVON 
JLIN'DR 1ARSITY 

KOKSShreveport. LA' 
OM/POND: Owen Echols 

2 RICA -CHE 
2 ELEPHANT MAN 

LO. RIP 
SHELLS 

PHIILLY3.. MOST 
GOODIE MOB VSLEEPY BROWN 
LUOACRIS 
ALICIA HERS 

KM,UBh>'vepon. LA' 
POMO Joan Long 

KATZSI. Louis. MO' 
OM Chuck Anion 
PO Dwight Stone 

WFUNBI. Louis. M0' 
POIMD: Craig Black 

9 CEE-LO 
LUDACE IS 

WTMP/ramp7 FL 
OM/PD: Lours Muhammad 
MIND Bp Money Ced 
2' NEW If 

WJUC,noledo. OH' 
PO Charlie Mark 

KJMM/Tuisa. OK' 
PO ram Monday 

APD 
OOT, 

Aaron Bernard 

13 SHELLs 

WKYSAiVashington. DC' 
PO DaryR HuckabY 
M0. Iran Waller 

WJKSM/ilmington. OE' 
CEOlPremAelhPO. Tony Ouadarone 
MD Manuel Mena 

LUOACF S 

R00T5 

POWERED 

MEIII:IB:tSE 
'Monitored Reporters 

81 Total Reporters 

70 Total Monitored 

11 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WESE/Tupelo, MS 
WZHT/Montgomery, AL 
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R &R asks radio DJs for the hottest records jumping off. 

tha 
SIRIUS 

Jonathan "Big Jay Dee" Doncker 
Mixer, Hot Jamz, Sirius Satellite Radio 

LL Cool J featuring Timbaland's "Head Sprung" (Def Jam /IDJMG): LL is 
back - again! He's spittin' hot fire lyrics on a hot midtempo Timbaland track. 
The vocal hook on the chorus, as well as an infectious rock guitar lick through 
the whole song, will get you hooked. This will definitely be a big summer party 
record. This hot collabo, along with his production of Brandy's new album, 
means Mr. Mosely (Timbaland) is back in true hit form. I hear LL's album, 
DEFinition, is coming out in late July or early August. Cashflow's "Gotcha 
CD" (Black 5): This is a hot young Harlem cat on Bronx, NY -based Black 5 
Records. His rap style is Nick Cannon -meets -Fabolous, but his flow is a lot 
more aggressive. Nice, radio -friendly track, with a cute little girl singing the 
chorus hook. I hear it's getting a lot of love at radio down South. Radioheads, 
give it a try in your mix show or in rotation. D &R featuring A. Chilla's "In 
the Building" (Infinite): This R &B duo from Dallas has a nice uptemo R &B song 
with some rap assistance from labelmate A. Chilla. It has a sexy Indian sound 
to it, like R. Kelly's "Snake." I think it will be a good record for the summer - 
check it out. Fiend featuring Snoop Dogg & Lil Jon's "From Round Here" 
(FE Entertainment): Produced by Jazze Pha, this song is my sleeper. Yes, I 

did say Fiend (from the old No Limit Crew), Snoop Dogg, Lil Jon (doin' his 
usual hot, crazy hype) and Jazze Pha on one record. Imagine Dr. Dre's G- 
funk meets crunk. Need I say more? 

On The Verge.... 
Continued from Page 39 

(hopefully). First, urban music and artists are 
becoming so generic- sounding, it's ridicu- 
lous. Listeners are tired of the same old 
sound and are crying for something differ- 
ent Dirty South music was hot, but now it's 
getting played out. 

Reggae is the new hot genre - until it gets 
played out. Listeners are now requesting 
Spanish reggae! I never thought I would hear 
any requests for something like that, espe- 
cially from non -Hispanic listeners. Be pre- 
pared to hear some changes in music within 
the Urban format, because it turns out that 
hip -hop and R &B are not the only music 
styles that are urban. 

Dwight Milano 

Northeast Regional, 
Atlantic Records 

The Urban format is on the verge of get- 
ting smaller. Labels will be shortening their 

rosters in favor of cultivating long -term acts. 
They can't afford to keep throwing money 
out the window. There will be a smaller 
number of acts to focus money and energy 
on. Companies will break acts to have ca- 
reers instead of just a hit single. 

This will also give rise to the independent - 
label scene, because there will not be enough 
major labels for acts to shop their demos. 
Hopefully, it will lead to a time of talent first 
and gimmicks last. 

KJ Carson 

Air Personality, 
KMXV /Kansas City 

The Urban radio format is on the 
verge of being overexposed. The core 
listener demographics are changing, and 
their tastes change just as quickly. The mu- 
sic service is consolidated, and the talent 
pool is extremely thin. Since the death of the 
Top 40 boy bands of the late '90s, hip -hop 
and R &B records are appearing on Top 40 

stations faster than ever before. 

$R$o ÇßsT$ 
ARTIST: Mario Winans 

LABEL: Bad Boy /Universal 

CURRENT PROJECT: Hurt No More 

IN STORES: Now 

CURRENT SINGLE: "I Don't Wanna Know" 

HOMETOWN: Detroit 

By DANA HALL /URBAN EDITOR 

personal Stats: Born into the royal 
family of gospel music, Mario Winans 

is the son of Vickie Winans and nephew 
to brother -sister duo BeBe and CeCe 
Winans and brother quartet The Winans. 
Growing up, he learned quickly that he, 
too, could be musical, banging on pots and 
pans in his grandmother's kitchen. Before 
long he became proficient at real instru- 
ments, mastering the drums and key- 
boards. When he was a teenager his 
mother bought him recording equipment, 
which he set up in his bedroom, and he 
proceeded to teach himself the art of com- 
posing and producing. Little did he know 
that these would be his entree into the 
music world. A week after high school 
ended, he joined megaproducer Dallas 
Austin in Atlanta as an in -house pro- 
ducer. 

Eventually, Winans was signed to 
Motown as a solo artist, but it would take 
a mutual friend introducing him to Sean 
"P. Diddy" Combs to send his career as a 
producer into overdrive. Now, after being 
known as a man behind the scenes, 

TALK BACK TO R &R! 

Do you have questions, comments or feedback 
regarding this column or other issues? 

Call me at 201 -656 -3431 

or e-mail: 

dhall@radioandrecords.com 

Winans finally steps out on his first solo 
album. He continues to produce for other 
artists on Bad Boy records, and his work 
can be heard on upcoming projects by 
Mary J. Blige, New Edition, Carl Tho- 
mas, Loon and others. 

The Album: Hurt No More is a unique 
concept album, in that it illustrates the 
vulnerable side of men in romantic rela- 
tionships. The debut single, "I Don't 
Wanna Know," is about a man who 
chooses to ignore his partner's infidelity, 
while in "Pretty Girl Bullsh *t," Winans 
describes the antics of a "neck- swiveling 
woman, with no respect for her man." 
These sound like familiar topics, but usu- 
ally we hear them from a female perspec- 
tive. The album was co- written and pro- 
duced by Winans with a number of top- 
flight producers, including P. Diddy him- 
self. 

Past success: As a producer, Winans 
has worked with the top artists in the 
R &B and hip -hop genres, including P. 
Diddy, Blige, Whitney Houston, R. Kelly, 
Jennifer Lopez, Faith Evans, 112, Brian 
McKnight, Notorious B.I.G., Beyoncé, 
Tamia, Tweet, 702, 3LW, Lil Kim and the 
Winans family. 

See him: On tour in Europe, June 1- 

11; in Boston, June 13; and live on the 
BET Awards, June 29. 

Urban AC Reporters 
Stations and their adds listed alphabetically by market 

WWIN,Baltimore. MO' 
PD T,m Watts 
APDMD Keith Fisher 

KOXt/Baton Rouge. LA' 
OM Jeri Jam,gan 
POMO Mya Venn 

WBHKAIirmingham. AL' 
OMflI Jay Olson 

APO/M0 : Darryl Johnson 
w ha. 

WMGL/Chadeston. SC' 
OMPD. Terry Base 
MO'. TK Jones 

navei, 

WRAY/Charlotte' 
POMO: Tan Avery 

WVAZ/Chicago. IL' 
ON/PO Elroy Smith 
APOMO. Armando Riven 

WZAK/Cleveland. OH' 
OMPD Kim Johnson 
MD Bobby Rosh 

WLXpoCuAe:olumbia. Sc. 
PD. 

AA 
Wmhms 

W NvJN 

WWOM / /Columbia. SC' 
PO Mee Love 
MO Lon Mack 

WAGH/Columbus. GA 
0M grout Waters 
PO APO Oueen Resheede 
MO Edward Lewis 

WRNB/Daylon. OH' 
oMRD: J.0 Runes 

1r,w.r.. 

WMXD/Oeooil, MI' 
OM. KJ Holiday 
PO Jaredlan Muhammad 
APO Oned Stevens 
MO Sheila LW* 

WUKS/Fayelteville. NC' 
PO Ganelt Davis 
MO Catin Pee 

WDZZIninL MI' 
PD: J dd Jackson 

WFiMIFI. Pierce, FL' 
OM: 
PO/Mea 

Ares 
AIO: RaNy Franklin 

WOMG/Creensbom, NC' 
POND : AC Stone 

uimR 

!CRUD/Houston. TX' 
OM. Toni Calococoi 
POND i Sant Choice 

WTLCAndianapolis, IN' 
PO Bnan Wallaa 
APUNO Garth Adams 

WKXI /Jadaon, MS' 
OM'PO.A1O Stan Branson 

WSOL1Jacksonville. FL' 
POND KJ Brooks 

KMJk,%ansas City, M0' 
PD Jim Kennedy 
MD_ Trey Michaels 

KNEKAatayetle. LA' 
PRIMO John II,rKr"nnitl 

KOKYAittle Rock, AR' 
OM: Joe Booker 
PONMDLMe* Dylan 

All 

KJUVLos Angeles, CA* 
MOM : AarwO Nuell 
wen 

KIMSAAemphis, TN' 
Po' Male NU 
UOMO: Hem CWIIM. 

WHOT/Miami. FL' 
PV Demd Brown 
APOMD. Karen Vaughn 

WJMRMilwaukee. WI' 
POND Lam Jones 

WDLTrrAODile, AL' 
PO Sieve Crombley 
MU: K Bartow 

R 

>My 
MNS(W 

WOOKMashville. TN' 
POND Omsk Corbett 

WYBC/New Haven. CT' 
OM: Wayne Schm,dt 
PO- Joan 

GGunk 
.a,a:G el 

N.L 

WYLDMaw Orleans. LA' 
OM: Cale rwlr 
Po: AJ Aaalelery 
w/am 

WRKS/New York. NY' 
OM John Mullen 
PD coya Beasley 

MO Julie Gushnes 

WKUS/Modolk. VA' 
OM/PD Inc Mycnaen 

WVKLiHortolk. VA' 
OM Dock Lame 
POND Don London 

WCFB/Odando. FL' 
PO Steve Holbrook 

WOAS/Philadelphia. PA' 
OM Thee ...hem 
PD Joe Tamburro 
AP011O Jo Gamble 

WFXCAialeigh, NC' 
PO Cy 

APOM: 
AFF MOMS 

WKJSMichmond, VA' 
011/PDiMO: Kevin Gardner 

Li I I 1,10,116 

WVBF/Aoanoke. VA' 
P0'. Wed Ford 

11166N M NOON 

WLVH/Savannah. GA 
OM Brad Kelly 
PDIMO: Gary Yang 
APO: Jewel Carter 

6 ALICIA kF. 

KMJM/St. Louis. M0' 
Ohl/P0 Chuck Aeons 

WIMX/Toledo. OH' 
PO Rocky love 
MD Brandi Browne 

WHURAVashington. DC' 
PO MD'. Dave Dickinson 

WM 
Kathy 

AVasshinglon. DC' 

MO'. Mike Chase 

'Monitored Reporters POWERED 

45 Total Reporters 

42 Total Monitored 

3 Total Indicator 

MEDIABASE 

Did Not Report, Playlist Frozen (1): 
WRBV/Macon, GA 
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ARTIST 'RE L46EL(S) 
TOTAL . I - TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

ALICIA KEYS If I Ain't Got You (J /RMG) 1297 +29 155716 14 3710 

TEENA MARIE I'm Still In Love (Cash Money /Universal) 1212 +104 162387 15 4110 

LUTHER VANDROSS Think About You (J /RMG/ 975 -109 140480 28 4210 

PATTI LABELLE New Day (DefSoul /IDJMGI 958 +109 114525 11 4010 

R. KELLY Happy People (Jive /Zomba) 752 +61 115372 11 1110 

USHER Burn (Cat-ace/Zomba) 726 +89 94602 7 510 

JANET JACKSON I Want You (Virgin) 649 -173 75163 13 4110 

RUBEN STUDDARD Sorry 2004 (J /RMG) 547 -121 75490 23 4010 

MUSIO Whoknows (DefSoul /IDJMG) 545 -16 67147 15 2610 

TAMIA Questions (Atlantic) 527 +66 43172 10 3410 

PRINCE Musicology (Columbia) 512 70 64924 9 3710 

KEM Love Calls (Motown /Universal) 483 60 65045 69 3310 

BEYONCE' Me, Myself And I (Columbia) 479 -161 59111 19 3410 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 447 +60 52792 5 911 

AVANT Don't Take Your Love Away (Geffen) 440 +68 82816 12 910 

PRINCE Call My Name (Columbia) 384 +142 40875 3 3816 

RUBEN STUDDARD What If (J /RMG) 378 +3 30485 8 2810 

CARL THOMAS Make It Alright (Bad Boy /Universal) 315 65 44982 7 2210 

MARY J. BLIGE It's A Wrap (Geffen) 283 +75 25892 4 1710 

DWELE Hold On (Virgin) 278 118 20760 15 2011 

LASHELL GRIFFIN Free (Epic) 270 +34 19729 4 2510 

MONICA U Should've Known Better (J /RMG) 257 +39 14232 6 1410 

JOE Priceless (Jive /Zomba) 225 +110 21972 1 2212 

ANGIE STONE I Wanna Thank Ya (J /RMG) 218 +24 19321 3 2512 

ANTHONY HAMILTON Charlene (So So Def/Zomba) 215 -7 16568 16 1510 

BABYFACE The Loneliness (Arista /RMG) 206 -91 14268 20 2410 

JESSE POWELL Did You Cry (liquid 8) 166 23 5276 4 1711 

TEMPTATIONS Something Special (Motown /Universal) 148 +84 12099 1 1813 

EN VOGUE Ooh Boy (33rd Street/Funky Girl) 134 -33 7886 14 1410 

HIL ST. SOUL Pieces (Shanachie) 127 -3 14028 17 1210 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
ALICIA KEYS Diary (JIRMG) 

Total Plays: 121, Total Stations: 21, Adds: 4 

Al GREEN Rainin' In My Heart (Blue Note /EMC) 

Total Plays: 112, Total Stations: 10, Adds: 0 

AMEL LARRIEUX For Real (Bliss Life) 

Total Plays: 103, Total Stations: 9, Adds: 1 

THEO Chemistry (TWPI 

Total Plays: 93, Total Stations: 9, Adds: 1 

RHIAN BENSON Words Hurt Too (OKG) 

Total Plays: 73, Total Stations: 15, Adds: 5 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good IVacilonl (Pyramid/ 

Total Plays: 73, Total Stations: 9, Adds: 0 

WILL DOWNING Rhythm Of U & Me (GRP /VMG) 

Total Plays: 72, Total Stations: 16, Adds: 4 

FREDDIE JACKSON Say Yeah (Maitland) 

Total Plays: 52, Total Stations: 8, Adds: 0 

JEFF MAJORS Heard My Cry (Music One) 

Total Plays: 18, Total Stations: 5, Adds: 0 

JEFF MAJORS Pray (Music One) 

Total Plays: 0, Total Stations: 8, Adds: 8 

Songs ranked by total plays 

43 
POWERED 

IEDIABASE 
Most Added 
www. rradds. cor» 

ARTIST 4 i:_ ADDS 

JEFF MAJORS Pray (Music One) 8 

PRINCE Call My Name (Columbia) 6 

RHIAN BENSON Words Hurt Too (DM) 5 

ALICIA KEYS Diary (J /RMG) 4 

WILL DOWNING Rhythm Of U & Me (GRP/VMG) 4 

TEMPTATIONS Something Special (Motown /Universal) 3 

ANGIE STONE I Wanna Thank Ya (J /RMG) 2 

JOE Priceless (J'e /Zomba) 2 

JUEWETT You Need Love (Bostick) 2 

Most 
Increased Plays 
ARTIST LABELS, 

TOTAL 
PLAY 

INCREASE 

PRINCE Call My Name (Columbia) +142 

JOE Priceless (Jive /Zomba! +110 

PATTI LABELLE New Day (DelSoullIDJMG) +109 

TEENA MARIE I'm Still In Love (Cash Money /Universal) +104 

USHER Burn (LafacelZomba) +89 

ALICIA KEYS Diary (J /RMG) +88 

TEMPTATIONS Something Special (Motown /Universal) +84 

MARY J. BLIGE It's A Wrap (Geffen) +15 

AVANT Don't Take Your love Away (Geffen) +68 

TAMIA Questions (Atlantic) +66 

Most 
Played Recurrents 
ARTIST TITLE LABEL SI 

TOTAL 
PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 354 

ALICIA KEYS You Don't Know My Name (J/RMGI 324 

OUTKAST The Way You Move (Laface/Zomba) 319 

R. KELLY Step In The Name Of Love (Jive /Zomba/ 318 

AVANT Read Your Mind (Geffen) 299 

JOE More & More (Jive /Zomba) 288 

WILL DOWNING A Million Ways (GRP /VMG) 240 

ARETHA FRANKLIN Wonderful /Arista /RMG) 224 

GERALD LEVERT U Got That Love (Call It A Night) (At /antic) 206 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Fi n d What You Need 
attPR+ tppM SUPPl1Ett 

GU OEr 

In Print anti Now Online at 
www.radioandrecords.com 

The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 

available online in a searchable database. 
Get what you need the way you like it... 

on your desk or on your monitor. 
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LON HELTON 
lhelton @radloandrecords.com 

,COUNTRY 

What Happened 
In Vegas Is All Here 
ACM, CRB and more from Glitter City 

The confluence of the Academy of Country Music 
awards show, the Country Radio Broadcasters' half -day 
educational sessions and Westwood One's remote ra- 
dio broadcasts proved to be the perfect storm last week. 
And, once again, Las Vegas proved to be the perfect 
setting for the hundreds and hundreds of radio and 
record people who descended on Glitter City for the 
festivities. 

Throw in a rather surreal, rum - 
soaked Mandalay Bay beach party, 
Sizzlin' Country's annual star -stud- 
ded event, the ACM's new artist 
showcase, the ACM golf tourna- 
ment, a number of excellent artist 
showcases surrounding the CRS 
events and a mind -numbing Muzik 
Mafia finale that I can tell you first- 
hand rocked until 4am Thursday 
morning, and you have a fabulous 
country celebration and one hell of 
a great party. 

You know how much fun it is to 
go to Vegas and blow it out with a 
few friends? This is like going to 
Vegas with 1,000 good buddies. 
Trust me, there were lots of peo- 
ple lying around the house, recov- 
ering over the Memorial Day 
weekend. 

CRS Las Vegas 
Hits Jackpot 

Before we get to a photographic 
look at what went on, here's an over- 

THE BOOGIE MAN Westwood One hosted two days of remote radio broadcasts 

from the ACMs. Pictured here are (l -r) Westwood One Exec. VP/GM Charlie Cook, 

WXTU/Philadelphia Asst. PD/MD /afemoon driver Cadillac Jack, Equity's Clint Black and 

Westwood One VP/Affiliate Sales Roy Ovorkin. 

THE BIG LINEUP CRS -Las Vegas addressed the difficult business climate with a 

panel titled, appropriately, "Reality Bites." Pictured following the session are ft-r) CRB 

Executive Director Ed Salamon, Vivaton artist Chely Wright, KZLA/Los Angeles PD R.J. 

Curtis, TKO Management President T.K. Kimbrell, Michael Powers, Sirius Country PD 

Scott Lindy, artist manager Clint Higham, KMPS/Seattle PD Becky Brenner and KPLX/ 

Dallas PD Paul Williams. 

view of the CRB sessions. Opening 
with Las Vegas Mayor Oscar Good - 
man's caveat that "what happens in 
Vegas, stays in Vegas," CRS -Las Ve- 

gas provided a good mix of informa- 
tion, entertainment and humor for 
the 190 registrants gathered at the 
Mandalay Bay Convention Center 
on May 25. 

Radio and record veteran Michael 
Powers moderated the event's first 
panel, which focused on current 
business conditions. Sirius Satellite 
Radio Country PD Scott Lindy no- 
ted that "fearless programming is 

not happening." KPLX /Dallas PD 
Paul Williams said that to fight the 
climate of fear, "it helps to hire in- 
sane people." 

Responding to a comment from 
manager Clint Higham about the 
"crappy soccer -mom music" result- 
ing from fear -based decisions, Pow- 
ers suggested that Country has been 
"demographically ill- assigned." 
Toby Keith manager T.K. Kimbrell 
said success is "all about who you 
get to do your PR." He continued, 
"If you get big people like Peter Jen- 
nings and Natalie Maines, it all 
works out." 

Dick Clark moderated the second 
panel, which featured Notorious 
Cherry Bombs members Tony 
Brown, Rodney Crowell and Vmce 
Gill discussing the subject of rela- 
tionships. Prior to the panel, the 
group's new single, "It's Hard to 
Kiss the Lips at Night That Chew 
Your Ass Out All Day Long," was 
played to a rousing reception. 

The panel was dominated by 
reminiscences from the three 
friends, with Crowell noting, "The 
failures we've had have made us 
stronger." Gill closed the panel with 
a strong statement against the cold 
business decisions forced by consol- 
idation. "We've got to be a little less 
bottom -line -oriented," he said. 
"Gotta have a heart." 

Performers during the sessions 
included Koch's David Lee Murphy 
and Restless Heart, Universal 
South's Katrina Elam and Arista/ 
Nashville's Ryan Tyler. 

R &R June 4, 2004 

Keith Cleans Up 
Toby Keith won several trophies at the 39th Annual ACM 
Awards held May 26 in Las Vegas, and, unlike last year, he 
was actually present to accept the coveted Entertainer of 
the Year honor. Here's a full list of winners: 

Entertainer: Toby Keith 

Female Vocalist: Martina McBride 

Male Vocalist: Toby Keith 

New Artist: Dierks Bentley 

Vocal Group: Rascal Flatus 

Vocal Duo: Brooks & Dunn 

Album: Shock'n Y'all, Toby Keith 

Single: "It's Five O'Clock Somewhere," Alan Jackson f /Jimmy Buffett 

Song: "Three Wooden Crosses," Doug Johnson, Kim Williams 

Vocal Event: "It's Five O'Clock Somewhere," Alan Jackson 

f /Jimmy Buffett 

Video: "Beer for My Horses," Toby Keith, Willie Nelson 

Humanitarian Award: Martina McBride 

Pioneer Award: Ray Price 

Gene Weed Special Achievement Award: Willie Nelson 

ACM Quotable 
Here are some of the more memorable utterances heard 
onstage and backstage at this year's ACM Awards. 

Host Reba McEntire: "Rod Stewart wanted to be here, but he's 
busy attending the birth of his next wife." 

LeAnn Rimes on Las Vegas: "I'm not a gambler. I'd rather get 
something for my money." 

Cledus T. Judd: "You guys don't think I can pass a football? I 

promise you, if I can swallow it, I can pass it." 

Big & Rich: "Somebody has to be unafraid to lead the freak 
parade." 

Toby Keith on winning four awards, including Entertainer of the 
Year: "I'm just shocked." 

Reba McEntire on Willie Nelson's carpal tunnel syndrome: "I've 
never known Willie to have trouble with a joint before." 

Willie Nelson on winning the Gene Weed Award: "I first thought it 

was the Green Weed Award." 

Toby Keith on politics: "I'm a registered Democrat ... and I'm very 
conservative." 

Brett Warren (The Warren Brothers) on losing his voice: "'Cause 
I've been in Vegas four days ... and I smoked some crack." 

R&R Country Associate Country YOUNG AT HEART Several artists showcased for attendees of CRS -Las Vegas, 

Editor Chuck Ay contributed to this col- including the recently reformed Restless Heart. Pictured here after the event is the 

umn. legendary Dick Clark (I) with Restless Heart's Larry Stewart. 
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GETTIN' LOCO David Lee Murphy showcased for assembled radio 

pros during CRS -Las Vegas. Pictured here (standing l -r) are WQMX/Akron 

PD Kevin Mason. WFMS/lndianapolis PD Bob Richards, KMPS/Seattle PD 

Becky Brenner, Murphy. WAMZ/Louisville PD Coyote Calhoun, Sirius 

Country PD Scott Lindy, WSM- AM/Nashville PD Brian Landrum and 

(kneeling, l -r) Koch/Nashville's Allen Mitchell and Jack Purcell. 

YOU MAY KISS THE BRIDE To commemorate Asylum/Curb's 

signing Trick Pony. label VP Rob Dalton donned a wedding gown to 

present copies of the band's first single, "The Bride," to radio personalities 

and programmers gathered for the Westwood One broadcasts. Pictured 

just after Dalton displayed his accessorized garter belt are (I -r) Trick 

Pony's Keith Bums and Heidi Newfield, Dalton and the band's Ira Dean. 

HAPPY GOODMAN Las Vegas mayor Oscar Goodman opened the 

CRS regional event prior to this year's ACM Awards with the invocation, 

"What happens in Vegas stays in Vegas." Pictured here (l -r) are 

Premiere Radio Sr. VP Gary Krantz, Mayne Entertainment's Bill Mayne, 

Goodman and KZLA/Los Angeles PD R.J. Curtis. 

NICE NIGHT FOR NIPPER the RCA Label Group celebrated its ACM victories at the Four Seasons 

hotel with artists from its trio of labels, including RCA. Sharing the moment are (i -r) RLG Chairman Joe 

Galante, Tracy Byrd. ACM Top Female Vocalist and Home Depot Humanitarian Award Winner Martina McBride, 

RCA/Nashville VP /Promotion Mike Wilson, Sara Evans. RCA/Nashville Director /National Promotion Keith Gale 

and RLG Exec. VP Butch Waugh and VP /Artist Development Jon Elliot. 

KID GOES COUNTRY Westwood One's lineup of some of the USA's top country outlets for its ACM 

remote broadcast brought out tons of country stars and rocker and rapper Kid Rock, who went up and down 

the rows of stations like a newcomer Seen here are (I -r) WW1 VP /Affiliate Sales Roy Dvorkin, WYCD /Detroit 

personalities Chuck Edwards and Linda Lee, Kid Rock and WYCD PD Mac Daniels. 

THAT'S SUITE Sony hosted a suite in the Mandalay Bay Resort during ACM 

week, and performers included Jessi Alexander, Gretchen Wilson and Trent 

Willmon. Pictured here are (l -r) Sony's Susan Myers and Alexander holding a 

$100 bill given to them by Sony President John Grady (top) prior to a trip to the 

casino. 

IN WITH THE NEW Dierks Bentley won the ACM's Top New Artist trophy and celebrated afterwards at Mandalay Bay's Red Square 

with a few dozen of his closest friends. Pictured (I -r) are Capitol President/CEO Mike Dungan; Bentley; Flood Bumstead McCready & 

McCarthy's Jamie Cheek; Sony ATV's Arthur Buenahoca; DreamWorks recording artist and Bentley bandmember Michelle Poe; Capitol's 

Joanna Carter. Fletcher Foster and Dixie Weathersby; William Morris Agency's Jay Williams; Ery Woolsey Company's Scott Kernahan; and 

Capitol's Autumn House and Tom Becci. 

THE BOMB Notorious Cherry Bombs members (l -r) Vince Gill, Tony Brown and Rodney Crowell cut up 

during their CRS -Las Vegas panel, which focused on building and maintaining business relationships. Dick 

Clark moderated. 

THE DR. IS IN TV's Dr Phil and wife Robin McGraw and ACM show hostess Reba McEntire were among 

those who joined the RCA Label Group for its gala after -show awards festivities. Pictured here (l -r) are ACM 

Top Vocal Duo winners Kix Brooks and Ronnie Dunn, McEntire, Robin and Dr Phil McGraw, Martina McBride, 

Top Single and Top Vocal Event winner Alan Jackson and RLG Chairman Joe Galante. 
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46 COUNTRY TOP 50 
® June 4, 2004 

LAST 

WEEK ARTIST TITLE UBELISI 

1 O GRETCHEN WILSON Redneck Woman (Epic) 

2 2 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

3 0 TOBY KEITH Whiskey Girl (DreamWorks) 

7 0 LONESTAR Let's Be Us Again (BAIA) 

5 0 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

9 0 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

8 0 DAVID LEE MURPHY loco (Koch) 

10 0 CLAY WALKER I Can't Sleep (RCA) 

11 to SHEDAISY Passenger Seat (Lyric Street) 

15 a KENNY CHESNEY I Go Back (BNA) 

12 Q REBA MCENTIRE Somebody (MCA) 

14 ® BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

13 a BILLY CURRINGTON I Got A Feelin (Mercury) 

29 0 TIM MCGRAW Live Like You Were Dying (Curb) 

16 ® JOSH GRACIN I Want To Live (Lyric Street) 

23 JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA/Mailbox) 

17 fir, ANDY GRIGGS She Thinks She Needs Me (RCA) 

19 10 RACHEL PROCTOR Me And Emily (BNA) 

21 e) MARTINA MCBRIDE How Far (RCA) 

20 a EMERSON DRIVE Last One Standing (DreamWorks) 

18 21 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMGI 

22 ® JOE DIFFIE Tougher Than Nails (BBR) 

24 a TERRI CLARK Girls Lie Too (Mercury) 

25 24 LEE ANN WOMACK The Wrong Girl (MCA) 

Breaker a BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

28 a JOE NICHOLS If Nobody Believed In You (Universal South) 

27 a JEFF BATES I Wanna Make You Cry (RCA) 

30 28 TRENT WILLMON Beer Man (Columbia) 

31 a AMY DALLEY Men Don't Change (Curb) 

32 BILLY DEAN Thank God I'm A Country Boy (View1 /Curb) 

34 a PHIL VASSAR In A Real Love (Arista) 

37 (E) SARA EVANS Suds In The Bucket (RCA) 

33 a TRACE ADKINS Rough & Ready (Capitol) 

35 a JENKINS Blame It On Mama (Capitol) 

36 ® JULIE ROBERTS Break Down Here (Mercury) 

39 a JIMMY WAYNE You Are (DreamWorks) 

45 ® TRAVIS TRITT The Girl's Gone Wild (Columbia) 

40 a CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 

38 39 HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum/Curb) 

42 a CRAIG MORGAN Look At Us (BBR) 

41 41 BRAD COTTER I Meant To (Epic) 

43 a JOSH TURNER What It Ain't (MCA) 

48 a KELLIE COFFEY Dance With My Father (RNA) 

50 STEVE HOLY Put Your Best Dress On (Curb) 

46 a DIERKS BENTLEY How Am I Doirí (Capitol) 

47 46 RUSHLOW Sweet Summer Rain (t yr/c Street) 

/Debut> CLINT BLACK The Boogie Man (Equity) 

49 48 SHERRIE AUSTIN Son Of A Preacher Man (BBR /C4) 

'Debut> BLUE COUNTY That's Cool (Asylum /Curb) 

- KID ROCK Single Father (Top Dog /WarnerBros. Nashville) 

TOTAL 
POINTS 

I- 

POINTS 

TOTAL 
PLAYS 

l 
PLAYS 

TOT.AUD. 
100) 

.) AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

14382 8 4530 +39 434852 -1816 14 11010 

13839 323 4292 -88 423319 -10614 20 11010 

11688 249 3632 +147 344053 12861 12 11010 

11319 854 3542 +315 320260 9375 15 11010 

11274 265 3634 +127 335416 19957 18 11010 

9338 468 3108 +187 257977 1537 18 11010 

9235 370 2790 +131 276659 15370 21 10910 

7539 61 2291 -33 211187 750 24 11011 

7331 251 2261 +96 205406 6247 19 10711 

6884 1553 2104 +506 208134 36507 6 10515 

6595 -2 2132 +41 189700 4223 21 10711 

6361 362 2017 +166 170850 13171 9 9910 

6264 -30 2030 +36 170701 1324 20 9812 

5734 3181 1633 +920 195287 103968 2 102127 

5545 277 1798 +103 145874 8675 13 9910 

5338 1330 1603 +470 156161 25029 3 97116 

5050 4 1636 + 12 132559 -1340 14 9911 

4526 72 1339 +31 122800 2470 14 9612 

4467 180 1396 +77 119549 5044 8 9714 

4450 158 1404 +50 118671 4116 20 9710 

4420 -459 1475 185 113931 13592 17 9510 

4330 183 1496 +85 120327 7461 17 8910 

4027 190 1331 +55 116838 8061 8 92111 

3487 137 1088 76 83759 -4200 16 9211 

3389 296 995 +111 95999 10364 8 7019 

3162 393 1024 +109 80081 9895 10 8614 

3064 141 1034 +45 75689 821 20 8511 

2357 112 730 43 55657 2836 10 7910 

2304 129 808 +39 62337 5811 17 6912 

2274 235 752 +70 63431 7629 15 5011 

2096 206 569 +57 62138 5944 5 6516 

1998 231 583 +67 54849 4902 6 5817 

1989 47 690 + 18 51914 2393 6 6213 

1915 25 607 +17 45179 1221 12 7010 

1886 70 713 +37 42368 1300 13 6811 

1695 120 500 +30 46611 4963 7 5814 

1613 633 592 +221 37241 12778 5 5314 

1434 .35 503 +8 37064 1002 11 4311 

1288 308 465 .95 23875 6905 11 4210 

1262 36 458 +27 26620 564 6 6214 

1180 2 407 8 31633 695 4 3712 

1061 33 398 +13 20274 850 7 6115 

956 192 357 +78 26177 2712 2 2213 

899 144 292 +54 22042 2369 2 4914 

880 72 303 +26 20624 3434 3 4618 

788 -7 284 -4 17491 -438 4 4414 

665 49 223 +18 14581 1852 1 3410 

623 -133 233 -13 17390 -243 2 2113 

606 92 248 +45 12967 360 1 4018 

396 -1 73 +4 11021 -775 2 411 

110 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 5/23 -5/29. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

Most Added 

POWERED 
1NEDIABASE 

www.rradds.com 
ARTIST 2.. 

TIM MCGRAW live Like You Were Dying (Curb) 

J. BUFFETT f /C. BLACK Hey Good Lookin (RCA /Mailboat) 

TERRI CLARK Girls Lie Too (Mercury) 

RYAN TYLER The Last Thing She Said (Arista) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

DIERKS BENTLEY How Am I Doi' (Capitol) 

BLUE COUNTY That's Cool (Asylum /Curb) 

SARA EVANS Suds In The Bucket (RCA) 

ADDS 

27 

16 

11 

11 

9 

8 

8 

7 

KENNY ROGERS WI WHITNEY DUNCAN My World Is Over (Capitol) 7 

PHIL VASSAR In A Real Love (Arista) 6 

Most 
Increased Points 

TOTAL 

POINT 
ARTIST TITLE LABELS, INCREASE 

TIM MCGRAW Live Like You Were Dying (Curb) +3181 

KENNY CHESNEY I Go Back (BAIA) +1553 

J. BUFFETT fIC. BLACK Hey Good Lookin' (RCA/Mai/boat) +1330 

LONESTAR Let's Be Us Again (BNA) +854 

TRAVIS TRITT The Girl's Gone Wild (Columbia) +633 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +468 

JOE NICHOLS If Nobody Believed In You (Universal South) +393 

DAVID LEE MURPHY Loco (Koch) +370 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +362 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) +296 

Most 
Increased Plays 
ARTIST TITLE LABEL(SI 

TOTAL 
PLAY 

INCREASE 

TIM MCGRAW Live Like You Were Dying (Curb) +920 

KENNY CHESNEY I Go Back (BNA) +506 

J. BUFFETT f /C. BLACK Hey Good Lookin' (RCA/Mailboat) +470 

LONESTAR Let's Be Us Again (BNA) +315 

TRAVIS TRITT The Girl's Gone Wild (Columbia) +221 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +187 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +166 

TOBY KEITH Whiskey Girl (DreamWorks) +147 

DAVID LEE MURPHY Loco (Koch) +131 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +127 

Breakers 
BIG & RICH 

Save A Horse, Ride A Cowboy (Warner Bros.) 
9 Adds Moves 26 -25 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

We 'li hook you up! 
- Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 70,000+ Song Library 

All Formats & International Titles 
HCPIKS 

U N L I M I T E D )- On-Time Delivery II.WnlfSHSm., 
ItZZEZ =i CAW.. ad,Yllo 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pela la 
(770)452 -HOOK (4665) 

www.americanradiohistory.com

www.americanradiohistory.com


 

f COUNTRY TOP 50 INDICATOR. 
® June 4, 2004 

WEEK WEEK ARTIST T'TLE LABE SI 

1 1 

2 2 

3 © 
4 0 
5 0 
7 0 
10 O 
11 Q 
14 Q 
13 

12 

15 

16 

18 

19 

22 

29 

23 

21 

20 20 

25 

24 

17 23 

26 

45 ® 
27 26 

28 

32 

30 e 
31 

35 

33 

34 33 

40 

36 ® 
37 0 
38 37 

39 38 

43 

42 e 
41 41 

47 

46 

48 

49 M 
¡Debut 

lDebut (1) 

¡Debut> 

50 49 

1Debut el 

GRETCHEN WILSON Redneck Woman (Epic) 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

LONESTAR Let's Be Us Again (BNA) 

TOBY KEITH Whiskey Girl (Dream Works) 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

DAVID LEE MURPHY Loco (Koch) 

CLAY WALKER I Can't Sleep /RCA) 

REBA MCENTIRE Somebody (MCA) 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

SHEDAISY Passenger Seat (Lyric Street) 

BILLY CURRINGTON I Got A Feelid (Mercury) 

JOSH GRACIN I Want To Live (Lyric Street) 

KENNY CHESNEY I Go Back (BNA) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

TERRI CLARK Girls Lie Too (Mercury) 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mailboat) 

MARTINA MCBRIDE How Far /RCA) 

JOE DIFFIE Tougher Than Nails (BBR) 

EMERSON DRIVE Last One Standing (Dream Works) 

RACHEL PROCTOR Me And Emily (RNA) 

LEE ANN WOMACK The Wrong Girl (MCA) 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ /DJMG) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

TIM MCGRAW Live Like You Were Dying (Curb) 

JEFF BATES I Wanna Make You Cry (RCA) 

TRACE ADKINS Rough & Ready (Capitol) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 

JIMMY WAYNE You Are (DreamWorks) 

SARA EVANS Suds In The Bucket (RCA) 

JULIE ROBERTS Break Down Here (Mercury) 

JENKINS Blame It On Mama (Capitol) 

PHIL VASSAR In A Real Love (Arista) 

BILLY DEAN Thank God I'm A Country Boy (View1 /Curb) 

AMY DALLEY Men Don't Change (Curb) 

JOSH TURNER What It Ain't (MCA) 

TRENT WILLMON Beer Man (Columbia) 

BRAD COTTER I Meant To (Epic) 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 

HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum /Curb) 

DIERKS BENTLEY How Am I Doin' (Capitol) 

CRAIG MORGAN Look At Us (BBRI 

R U S H L O W Sweet Summer Rain (lyric Street) 

CLINT BLACK The Boogie Man (Equity) 

STEVE HOLY Put Your Best Dress On (Curb) 

BLUE COUNTY That's Cool (Asylum /Curb) 

JEDD HUGHES High Lonesome (MCA) 

RODNEY ATKINS Someone To Share It With (Curb) 

SHERRIE AUSTIN Son Of A Preacher Man (BBR /C4) 

TOTAL 
POINTS 

. 
POINTS 

TOTAL 
PLAYS 

.b 
PLAYS 

TOT.AUD. 

(00) 

.I AUD. 

XI 
WEEKS 

ON 

TOTAL 

ADDS 

5808 -12 4332 32 134237 -355 12 11010 

5107 .108 4206 -90 131894 -2375 20 11010 

5555 121 4163 +98 126814 2227 18 10910 

5334 308 4020 +258 121494 6909 15 11010 

5153 156 3878 +121 117760 3260 10 11110 

4721 242 3558 +199 107862 6593 18 11010 

4140 168 3088 +145 95124 4064 21 10810 

4006 98 2975 +83 90786 2500 25 10811 

3538 228 2635 +156 79516 5472 22 10611 

3477 137 2602 +117 80022 2797 11 10710 

3472 97 2589 +80 78007 2869 18 10611 

3388 234 2596 +180 76881 5708 21 10312 

2969 88 2216 +68 68653 3014 12 10510 

2895 444 2246 +328 66751 10854 5 10812 

2470 90 1887 +101 56871 1818 13 9012 

2448 194 1856 +163 55955 4400 1 10313 

2406 908 1859 +711 55640 22152 3 100117 

2399 176 1834 +126 55298 4558 9 9912 

2342 51 1714 +48 52468 823 17 9410 

2313 48 1718 -36 51932 597 21 8611 

2067 144 1579 +127 47209 3307 11 9614 

2016 -1 1554 +1 44567 186 16 8211 

1769 846 1271 728 43782 -17260 17 6810 

1711 15 1315 +4 37480 364 11 7811 

1672 1172 1329 +945 38668 26687 2 93156 

1658 -24 1247 -10 38257 955 21 7810 

1531 19 1180 +16 32914 634 9 7912 

1173 233 896 + 173 26774 5165 5 6215 

1170 17 923 -4 25649 599 12 6911 

1076 70 832 +40 23005 1634 11 6210 

1047 150 832 + 122 23438 3283 6 6215 

1026 93 818 +63 21131 2117 14 5511 

921 8 719 6 19673 272 10 5611 

871 152 635 +94 20451 3860 6 5516 

865 43 639 + 13 22904 1489 15 4310 

817 26 637 +19 16849 460 17 5011 

778 -2 627 .5 17002 38 7 5610 

718 15 511 -5 17005 476 7 4310 

713 112 548 +112 15578 2306 4 49110 

692 57 495 +49 16388 1257 5 4615 

591 47 479 19 13302 318 10 3511 

563 160 449 122 11029 3149 4 4219 

475 17 364 +14 11043 404 6 3411 

401 19 334 +27 9301 77 4 3514 

322 1 243 +10 7433 -122 6 2611 

251 54 184 +46 6292 1239 1 1913 

248 40 196 +30 5538 971 1 2112 

244 6 179 11 5613 114 1 1911 

222 98 162 -77 5482 2042 7 2210 

192 26 130 +21 4556 192 1 1214 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 

47 

Most Added 
www.rrindicator coin 
ARTIST TITLE LABELSI ADDS 

TIM MCGRAW Lye Like You Were Dying (Curb) 56 

J. BUFFETT fIC. BLACK Hey Good Lookin' IRCA/Mailboat) 17 

BRAD COTTER I Meant To (Epic) 10 

DIERKS BENTLEY How Am I Doi' (Capitol) 9 

BUDDY JEWELL One Step At A Time (Columbia) 7 

PHIL VASSAR In A Real Love (Arista) 6 

SARA EVANS Suds In The Bucket (RCA) 5 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 5 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 5 

KEN MELLONS Climb My Tree (Curb) 5 

Most 
Increased Points 
ARTIST -47ELS 

TIM MCGRAW Lye Like You Were Dying (Curb) 

J. BUFFETT fIC. BLACK Hey Good Lookin' (RCA/Mailboat) 

KENNY CHESNEY I Go Back (BNA) 

LONESTAR Let's Be Us Again (BNA) 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

BILLY CURRINGTON I Got A Feelin' (Mercury) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

REBA MCENTIRE Somebody (MCA) 

TERRI CLARK Girls Lie Too (Mercury) 

MARTINA MCBRIDE How Far (RCA) 

Most 
Increased Plays 

TOTAL 
POINT 

INCREASE 

+1172 

+908 

+444 

+308 

+242 

+234 

+233 

+228 

+194 

+176 

TOTAL 

PLAY 
ARTIST TITLE LABELS, INCREASE 

TIM MCGRAW Live Like You Were Dying (Curb) +945 

JIMMY BUFFETT f /C. BLACK Hey Good Lookin' (RCA/Maiboat) +711 

KENNY CHESNEY I Go Back (BNA) +328 

LONESTAR Let's Be Us Again (BNA) +258 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +199 

BILLY CURRINGTON I Got A Feehn' (Mercury) +180 

BIG & RICH Save A Horse, Ride A Cowboy (WarnerBros.) +173 

TERRI CLARK Girls Lie Too (Mercury) 

REBA MCENTIRE Somebody (MCA) 

DAVID LEE MURPHY Loco (Koch) 

+163 

+156 

+145 

ELECTRONIC PROMOTION KITS 

G YOUR REtI 
TO RADIO PROGRAMMERS V /A.,e 

PROMO 
NOTFAX 

f -MNII UPDII tE GOING f OR RODS 

FOR MORE INFORMATION CONTACT: GABRIELLE GRAF (615) 244 -8822 x14 
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48 (( COUNTRY CALLOUT AMER /CA,: BY ̀ o ullseve 
`J ® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 4, 2004 

Callout America ii song selection is based on the top 35 titles from the R &R Country chart for the airplay week of April 25 -May 1. 

ARTIST (dle (Libel) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 46.3% 74.8% 17.8% 98.5% 5.3% 0.8% 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 43.8% 68.8% 20.3% 99.8% 9.8% 1.0% 

GEORGE STRAIT Desperately (MCA) 41.5% 69.3% 25.0% 99.8% 4.8% 0.8% 

TERRI CLARK Girls Lie Too (Mercury) 39.5% 62.00/o 26.00/0 98.0% 8.8% 1.3% 

CLAY WALKER I Can't Sleep (RCA) 39.3% 71.5% 20.0% 99.8% 6.8% 1.5% 

BILLY DEAN Thank God I'm A Country Boy (View2 /Curb) 38.0% 67.0% 19.8% 99.8% 11.5% 1.5% 

RASCAL FLATTS Mayberry (Lyric Street) 37.8% 73.5% 17.5% 100.0% 8.5% 0.5% 

TOBY KEITH Whiskey Girl (DreamWorks) 37.3% 70.0% 19.0% 97.8% 7.8% 1.0% 

TRENT WILLMON Beer Man (Columbia) 37.3% 68.0% 21.5% 96.5% 6.3% 0.8% 

BILLY CURRINGTON I Got A Feelin' (Mercury) 35.8% 72.8% 20.0% 97.5% 3.8% 1.0% 

GRETCHEN WILSON Redneck Woman (Epic) 35.3% 68.0% 22.3% 99.5% 9.0% 0.3% 

SHEDAISY Passenger Seat (Lyric Street) 35.3% 65.8% 26.3% 99.5% 5.8% 1.8% 

JEFF BATES I Wanna Make You Cry (RCA) 34.8% 62.3% 25.5% 97.0% 8.3% 1.0% 

LONESTAR Let's Be Us Again (BNA) 33.8% 70.3% 20.3% 98.8% 7.3% 1.0% 

LEE ANN WOMACK The Wrong Girl (MCA) 33.5% 61.3% 25.5% 98.0% 9.0% 2.3% 

REBA MCENTIRE Somebody (MCA) 33.5% 72.5% 16.5% 98.8% 8.8% 1.0% 

DAVID LEE MURPHY Loco (Koch) 32.5% 72.0% 20.5% 98.8% 6.0% 0.3% 

JOE NICHOLS If Nobody Believed In You (Universal South) 31.5% 60.8% 28.0% 97.5% 7.5% 1.3% 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 31.0% 68.8% 24.3% 99.3% 5.5% 0.8% 

TRACE ADKINS Rough & Ready (Capitol) 30.8% 57.0% 24.3% 94.5% 11.8% 1.5% 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 30.3% 55.0% 27.0% 95.0% 11.8% 1.3% 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 30.3% 70.3% 20.8% 99.0% 5.3% 2.8% 

RACHEL PROCTOR Me And Emily (RNA) 30.0% 56.0% 29.3% 98.5% 11.3% 2.0% 

JENKINS Blame It On Mama (Capitol) 29.8% 60.3% 24.0% 97.8% 12.5% 1.0% 

EMERSON DRIVE Last One Standing (Dream Works) 29.3% 62.8% 29.0% 99.3% 6.8% 0.8% 

JULIE ROBERTS Break Down Here (Mercury) 29.0% 59.5% 23.8% 94.8% 9.3% 2.3% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 29.0% 69.8% 22.5% 99.8% 6.0% 1.5% 

JOE DIFFIE Tougher Than Nails (888) 28.8% 64.8% 21.8% 98.0% 10.3% 1.3% 

JOSH GRACIN I Want To Live (Lyric Street) 27.0% 57.8% 29.0% 96.8% 8.8% 1.3% 

MARTINA MCBRIDE How Far (RCA) 26.0% 54.5% 29.0% 96.8% 11.8% 1.5% 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 25.5% 61.5% 24.5% 98.0% 9.8% 2.3% 

KENNY CHESNEY I Go Back (8NA) 24.3% 53.3% 30.0% 94.8% 10.8% 0.8% 

AMY DAILEY Men Don't Change (Curb) 22.8% 52.3% 28.3% 95.8% 13.5% 1.8% 

PHIL VASSAR In A Real Love (Arista) 16.0% 42.5% 24.8% 78.3% 10.0% 1.0% 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mailboat) 10.5% 38.5% 28.0% 69.0% 2.5% 0.0% 

CALLOUT AMERICA, 

HOT SCORES 
J 
assivord of the Week: Stecker. 

Question of the Week: If the Presiden- 

tial Election were held today, who 
would you vote for? Question two: 
On a scale of 1 -5 - with 1 meaning 
you strongly object and 5 meaning 
you strongly support - how do you 
feel about U.S. involvement in Iraq? 

(This is phase two of the question, bring- 

ing the total sample to 850 persons.) 

Total 

George Bush: 55% 

John Kerry: 27% 

Undecided, other. 18% 

5. Strongly support: 22% 

4. Support: 31% 

3. Don't know: 24% 

2. Object: 14% 

t. Strongly object: 9% 

Pl 
George Bush: 56% 

lohn Kerry: 27% 

Undecided, other 17% 

5. Strongly support 22% 

4. Support: 32% 

3. Don't know: 24% 

2. Object: 15% 

1. Strongly object: 7% 

P2 

George Bush: 52% 

John Kerry: 26% 

Undecided, other. 22% 

5. Strongly support 25% 

4. Support: 30% 

3. Don't know: 23% 

2. Object: 11% 

I. Strongly object: 11 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a)/ Like It A Lot, In Fact It's One Ot My 

Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country 

airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 

1/3'd each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. 

NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 

SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, 

Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise. Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing 
Research Inc.. 

CROSS RÓADS 

Hit country music, 

interviews with 

top entertainers 

and inspirational 

commentaries by 

Grammy winner 

BILL MACK 

Also Available: 

Powerline / AC Music /Jon Rivers 

MasterControl /Total Health for Contemporary Living / Ralph Baker & Terri Barrett 

On Track / Contemporary Christian Music with Interviews / Dave Tucker 

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert 

At A Glance Spots / Variety of Topics 

2004 Holiday Special 

FREE 

WEEKLY PROGRAM 

VOICE OUT 2800 
FamilyNet 

radio 
www.FamilyNetRadio.com 

e -mail: Info @FamilyNetRadio.com 

800.266.1837 
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r COUNTRY 49 ( 
® June 4, 2004 

AR ATE 'KW 
powERED©1IEDIABASE 

Artist Title (Label) 

America's Best Testing Country Songs 
12 + For The Week Ending 6/4/04 

Per. W M 

W LW Famil Burn 25 -54 25 -54 25 -54 

JOHN M. MONTGOMERY Letters from Home (Warner Bros.) 

KEITH URBAN You'll Think Of Me (Capitol) 

BRAD PAISLEY 11AUSON KRAUSS Whiskey Lullaby (Arista) 

KENNY CHESNEY I Go Back (RNA) 

TRACY LAWRENCE Paint Me A Bimingham (DreamWorks) 

GRETCHEN WILSON Redneck Woman (Epic) 

GEORGE STRAIT Desperately (MCA) 

MONTGOMERY GENTRY If You Ever Stop... (Columbia) 

REBA MCENTIRE Somebody (MCA) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

ANDY GRIGGS She Thinks She Needs Me (RCA/ 

RASCAL FLATTS Mayberry (Lyric Street) 

TOBY KEITH Whiskey Girl (DreamWorks) 

BILLY CURRINGTON I Got A Feelin (Mercury) 

CLAY WALKER I Can't Sleep (RCA) 

MARTINA MCBRIDE How Far (RCA) 

LONESTAR Let's Be Us Again (BNA) 

BROOKS & DUNN That's What She Gets For... (Arista) 

JOSH GRACIN I Want To Live (Lyric Street) 

DAVID LEE MURPHY Loco (Koch) 

LEE ANN WOMACK The Wrong Girl (MCA) 

JOE DIFFIE Tougher Than Nails BBR) 

TERRI CLARK Girls Lie Too (Mercury) 

EMERSON DRIVE Last One Standing (DreamWorks) 

JEFF BATES I Wanna Make You Cry (RCA) 

SHEDAISY Passenger Seat (Lyric Street) 

RACHEL PROCTOR Me And Emily (RNA) 

TRENT WILLMON Beer Man (Columbia) 

SHANIA TWAIN It Only Hurts When... (Mercury/ILUMG) 

4.32 

4.24 

4.21 

4.21 

4.18 

4.17 

4.14 

4.12 

4.12 

4.12 

4.11 

4.08 

4.05 

4.04 

4.03 

4.01 

4.00 

3.98 

3.97 

3.96 

3.96 

3.95 

3.93 

3.91 

3.91 

3.16 

3.75 

3.64 

3.49 

4.42 99% 25% 

4.25 98% 30% 

4.12 86% 9% 

- 75% 7% 

4.21 97% 25% 

4.27 99% 27% 

4.07 95% 21% 

4.16 96% 17% 

4.14 96% 18% 

4.12 62% 7% 

4.08 80% 8% 

4.12 100% 32% 

4.02 98% 20% 

4.07 85% 13% 

4.08 92% 18% 

4.08 73% 10% 

4.08 94% 20% 

4.02 96% 20% 

3.92 65% 8% 

4.05 88% 14% 

3.97 72% 11% 

3.93 68% 10% 

3.97 79% 11% 

3.86 85% 16% 

3.95 71% 13% 

3.90 95% 24% 

3.82 68% 14% 

46% 10% 

3.53 97% 39% 

4.37 

4.25 

4.18 

4.20 

4.22 

4.17 

4.16 

4.13 

4.15 

4.13 

4.08 

4.06 

4.03 

4.01 

4.00 

4.04 

4.05 

3.98 

4.00 

3.98 

3.94 

4.01 

3.96 

3.94 

3.96 

3.75 

3.68 

3.55 

3.56 

4.32 

4.42 

4.15 

4.36 

4.22 

4.20 

4.29 

4.13 

4.17 

4.13 

4.18 

4.21 

4.08 

4.13 

4.18 

4.07 

4.29 

4.10 

4.07 

4.04 

3.92 

3.90 

4.06 

4.08 

4.02 

3.77 

3.59 

3.61 

3.64 

4.41 

4.12 

4.20 

4.07 

4.23 

4.14 

4.07 

4.13 

4.14 

4.12 

4.01 

3.94 

3.99 

3.92 

3.87 

4.01 

3.86 

3.89 

3.95 

3.94 

3.95 

4.07 

3.89 

3.84 

3.92 

3.73 

3.74 

3.52 

3.51 

Total sample size is 428 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said fheyare hied of hearing thesong. Songs must have40% familiadtyto appear on survey. Sample composition is based 

on persons 12.. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic,com The RTM system, is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic. corn data is provided by Mediabase Research. a division of Premiere Radio Networks. 

I?!?. COUNTRY TOP 30 POWERED111 

CANADA 11E111111 ISE 

.AST THJS TOTAL 4. l- WEEKS ON TOTAL 

WEEK WEEK ARTIST TITLE LABELISI PLAYS PLAYS CHART STATIONS 

2 

3 

7 

4 

9 

15 

6 

8 

12 

5 

10 

11 

14 

16 

19 

21 

20 

13 

28 

22 

27 

17 

¡Debut> 

23 

26 

24 

25 

18 

29 

1 GRETCHEN WILSON Redneck Woman (Epic/ 495 15 8 1410 

2 LONESTAR Let's Be Us Again MA) 448 2 8 1510 

© BROOKS & DUNN That's What She Gets For .. (Arista) 431 +5 8 1610 

o MONTGOMERY GENTRY If You Ever Stop... (Columbia) 389 +11 8 1310 

5 SHANIA TWAIN It Only Hurts When... (Mercluy/IDJMG) 387 -4 8 1610 

o i ADAM GREGORY Never Be... (Sony Music Canada) 359 +18 8 1410 

O TERRI CLARK Girls Lie Too (Mercury) 356 +45 5 9/0 

8 JOHN MICHAEL MONTGOMERY Letters... (WamcrBros.) 356 28 8 1510 

9 GEORGE STRAIT Desperately (MCA) 346 -7 8 1610 

0 TRACY LAWRENCE Paint Me A... (DreamWorks) 340 +15 8 1210 

11 RASCAL FLATTS Mayberry (Lyric Street) 329 -62 8 1510 

12 TOBY KEITH Whiskey Girl (DreamWorks) 323 -9 7 1210 

13 0 AARON PRITCHETT My Way (Royalty) 322 .6 8 1510 

14 CAROLYN DAWN JOHNSON Die Of A... (Arista) 311 .2 3 1010 

15 GEORGE CANYON Good Day To Ride (Independent) 290 -13 8 1510 i CHRIS CUMMINGS Lucy Got Lucky (Warne, Bros.) 283 +6 7 14/1 

0 DAVID LEE MURPHY Loco (Koch) 274 +13 8 1211 

GIL GRAND Burnin' (Spin) 273 +6 8 1310 

19 4, AARON LINES Turn It Up II Like The...) (RCA) 272 -44 8 1510 

e KENNY CHESNEY I Go Back (RNA) 252 +72 2 1012 

® B. PAISLEY 11A. KRAUSS Whiskey Lullaby (Arista) 252 +19 6 910 

®e JASON MCCOY I Feel A Sin... (Open Road /Universal/ 250 +68 2 7/0 

23 KEITH URBAN You'll Think Of Me (Capito // 212 61 8 1510 

PAUL BRANDT Lenin' (Reprise) 208 +56 1 611 

25 SHEDAISY Passenger Seat (Lyric Street) 207 -8 8 1210 

CLAY WALKER I Can't Sleep (RCA) 206 +15 3 910 

27 * BILLY CURRINGTON I Got A Feelin (Mercury) 193 -6 4 711 

28 SEAN HOGAN Centered (Independent) 186 -6 1 1210 

29 K. CHESNEY fIUNCLE... When The Son Goes Down (BNA) 181 -97 8 1510 

30 EMERSON DRIVE Last One Standing (DreamWorks) 177 -2 4 610 

16 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.. Indicates 

\,Cancon. © 2004, R &R. Inc. 

C O U N T R Y 

FLASHBACK 
OYEAR AGO 

No. I : "My Front Porch"- Lonestar 

CI YEARS AGO 

No. I : "Please Remember Me" - Tim McGraw 

lUYEARS AGO 

No. I : "That Ain't No Way To Go" - Brooks & Dunn 

YEARS AGO 

No. I : "Come From The Heart" - Kathy Mattea 

CI 
No. I : "When We Make Love"- Alabama 

(1) YEARS AGO 

YEARS AGO 

No. I : "If I Said You Had A Beautiful Body..." - Bellamy Brothers 

3UYEARS AGO 

No. I : "If You Love Me" - Olivia Newton -John 

J 

New&Active 

BUDDY JEWELL One Step At A Time (Columbia) 

Total Plays: 98, Total Stations: 17, Adds: 3 

CAROLYN DAWN JOHNSON Die Of A Broken Heart (Arista) 

Total Plays: 89, Total Stations: 20, Adds: 2 

SCOTTY EMERICK The Watch (DreamWorks) 

Total Plays: 75, Total Stations: 16, Adds: 3 

RYAN TYLER The Last Thing She Said (Arista) 

Total Plays: 69, Total Stations: 16, Adds: 11 

JEDD HUGHES High Lonesome (MCA) 

Total Plays: 65, Total Stations: 15, Adds: 3 

Songs ranked by total plays 
J 
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KEAN/Abilene, TX 

OM James Cameron 

MAD: Rudy Fernandez 

APO: Shay Hill 

WOMX/Akron, OH' 
OMRD. Kevin Mason 

APO: Ken Steel 

WGNA/AIbany. NY' 
PD. Bea Brindle 

MO. Bill Earley 

KBOI /Albuquerque. NM' 
APO/MD Sammy Croise 

KRST /Albuquerque. NM' 
OM/PO: Eddie Haskell 

MD. Paul Bailey 

KRRV /Alexandria. LA 

OM. Scott Bryant 

PO /Ap0RAD: Steve Casey 

WCTO /Allentown. PA' 
PO. Bobby KnigM 

APDMD: Sam Malone 

KGNC /Amarillo, TX 

OM. Dan Gorman 

P0: Tim Butler 

MD/MD: Patrick Clark 

KBRJ /Anchorage, AK 

OM Dennis Bodey 
P0. Matt Valley 

MD. Billy Hatcher 

WWWW /Mn Arbor MI 

OMIT : Rob Walker 

MO. Tom Baker 

WNCY /Appleton, WI 

OM Jett McCarthy 

PD. Randy Shannon 

APDRAD. Mami Braun 

WKSF /Asheville, NC 

OM/PD: Jell Davis 

V0: Sharon Green 

MO: Andy Woods 

WKHX/Atlanta. GA' 
OM/P0 Mad Richards 

MD. Johnny Cray 

WPUR/Atlanhc City. NJ 

POMO: Joe Kelly 

WKXC /Augusta. GA 

PO T Gentry 

VD/MD. Zach Taylor 

KASE ;Austin. TX' 

OMPO. Jason Kane 

APDMD. Bob Pickett 

KUZZBakersfield. CA' 
PD Evan Bndwell 

MD Adam Jettnes 

WPOCBaltimore, MD' 
PD. Scor Lindy 

M0: Michael J. 

WYNKBaIOn Rouge. LA' 
OM Bob Murphy 

PO. Paul On 

APDMD. Anslkn James 

WYPYBalon Rouge. LA' 
OMRD: Randy Chase 

KYKRBeaumont. TX 

OM. Trey Poston 

PDMD: Mickey Aclnworth 

WJLS/Beckley. WV 

OM: Dave Willis 

PD/MO: Mn Kelly 

WKNN/Biloxi, MS 

OM: Walter Brown 

PO: Kipp Greggory 

WZKXBiloxi. MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 

WHWIUBingttamton. NY 

PD/APDAAO: Ed Walker 
+avavilwóu 
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WDXBBirmingham. AL' 
PD: TWO Hanrahan 

MO: Jay Crase 

WIIKBirmmgham. AL' 
POAAO. Brian Driver 

WBWNBloomington. IL 

OMRO: Dan Westhoff 

ARM: Book Stevens 
I. rM lw!F_1 

WHKXBluefield. WV 

PD/TAD Fred Persinger 

KIZNBoise, ID 

OMMO: Rich Summers 

APDAAD: SSencer Bude 

KOFCBoise. ID 

PDAAO: Lance Tidwell 

APO: Jim Miller 

WKLBBoslon, MA' 
PD. Mike Brophey 

MORAD. Ginoy Rogers 

KAGG/Bryan. TX 

PON : Jennifer Allen 

WYRKJButtalo. NY' 
PO. John Paul 

MOMD'. Wendy Lynn 

WOKOBudington 
PO. Steve Pelkey 

MD. Margo) St John 

KHAK/Cedar Rapids. IA 

OM: Did Stadler 

PD. Bob James 

MD. Dawn Johnson 

WIXY/Champaign. IL 

OMROMD: R.W. Smith 

WEZL/Charlesten. SC' 

OM: Jay Philpott 

PDMD: Trey Cooler 

WNKT/Charleston. SC' 
PO. Bob McNeill 

APOMD: Eric Chaney 
men Rouesw 
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WOBE/Charteston, WV 

OM. Jell Whitehead 
PO: Ed Robera 

MD. BillI,Haq 

WKKT/Charlotle' 
OM: Bruce Logan 

PO/MD : John Roberts 

WSOC/Charlotte 
OMPD: Jell Roper 

APOMD: Rick McCracken 

WUSY/Chattanooga. TN 

P0: Kris Van Dyke 

MD: Bill Poindexter 

WUSNAttlkapo, IL' 
APDMD: Em Kroll 

1161,16 a1Hn Kl M! BMA 

WUBE/Cincinnali. OH' 
PO: Tim Crosson 

APO: Kathy O'Connor 

MD: Duke Hamilton 

WYGY/Cincinnati. OH' 
OPA/PD: TJ Holland 

APD/MD:Oawn Michaels 

WGAR/Cleveland. OH' 
PD. Meg Stevens 

MD Chuck Collier 

KCCY /Colorado Springs. CO 

PD. Trans Daily 

MD. Valene Hart 

KKCS/Colorado Springs. CO 

PD: Shannon Stone 

MD: Stu Franklin 

WCOS/Columbia. SC' 
PD. Ron Braila 
MD. Glen Lanett 

WCOL/Columbus. OH' 
PO. John Crenshaw 

MORAD: Dan E. Zuko 

WGSO/Cookeville, TN 

OM: Marty McFly 

PO: Gatos Harrison 

VD: Philip Gibbons 

MD: Stewart James 

KRYS/Corpus Christi, TX 

PO. Frank Edwards 

KPLX/Dallas. TX' 
PO: Paul Williams 

APO: Smokey Rivers 

MD: Cody Alan 

KSCS/Dallas, TX' 

OM/PO: Ted Seeder 

APDAAD: Chris Hull 

WGNEBaytona Beach. FL' 
OM: B.J. Nielsen 

PD/TAD: Jeff Davis 

KYGO/Denver. CO' 
PD/MO: Joel yde Bu 

KHKUDes Moines, W 
OM: Jack O'Brien 

PDMD :Jimmy Olsen 

WYCD/Detroit. MI' 
PD: Mac Daniels 

APOMO: Ron Chaman 

WOJRBothan. AL 

OM: Jerry Broadway 

POMD. Brett Mason 

KKCBBuluth 
OMRO: Johnny Lee Walker 

MD: Jim Dandy 

WAXXBau Claire. WI 

ROAD: George Hase 

KHEY/EI Paso. TX' 
PO: Steve Grammy 

MD 139bby,Gutierrel 

WRSFIEItzabeth City, NC 

OM: Tom Charity 

PO/PAD: Randy Gill 

KKNU/Eugene. OR 

Pv0/MO: Jim Davis 

10 90001v 1611 
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WKDOEvansville. IN 

PDMD. Jon Prell 

KVOX/Farqo 

OM Janice WAitimore 

PO Enc Heyer 

MD: Scott Wirslon 

ii«mowtL`H1ral wuas 
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WKML/Fayettevklle, NC 

PD Pall 

KAFF/Flagstatt. AZ 

PD. Chris Halstead 

APDAAD: Hugh James 

WFBE/Flint MI 

PO: Coyote Collins 

APoAAD: Dave Geronimo 

WXFLRlorence. AL 

PDMD. Gary Murdock 

KSKS/Fresno. CA' 

PD. Mike Peterson 

MD: Steve Pleshe 

KUAD/Ft. Collins. CO 

PD: Mad Callaghan 

MO: Brian Gary 

WCKT/FI. Myers. FL' 
OMAS: Steve 11man 

APOAAD Dave Logan 

WWGR/Ft. Myers. FL' 
PD: Mad Phillips 

MD: Steve Hart 

WYZB/Fl. Walton Beach. FL 

OM: Scratch Malone 

PDMD: Todd Nixon 

WOHK/Ft. Wayne. IN 

OM/9/MD: Rob Kelley 

WOGKBainesville. FL' 
PO: Mr. Bob 

M0: Big Red 

WBCT/Grand Rapids. MI' 
OMAS: Doug Montgomery 

MD: Dave Taft 

WTORBreensboro, NC' 
OM: 11m Salted ield 

PD: Bill Dotson 

APDAAD:Angie Ward 

WRNS/Greenville. NC' 
PD: Wayne Carlyle 

MO: Boomer Lee 

WESCBreenville, SC' 
OMPO: Scott Johnson 

APDMD: John Landrom 

WSSL/Greenville. SC' 
OMAM: Scan Johnson 

APOMD: Kix Layton 

WAYZ/Hagerslown 
PDMD. Don Brake 

WCAT/Harrksburg. PA' 

PO. Sam McGuire 

WRBTMarrisburg. PA' 
OM. Chris Tyler 

PDMD: Shelly Easton 

VD. Newman 

WWYZMarlord. CT' 
MD. Jay Thomas 

KILT/Houston. TX' 
PD: Jell Gamson 

MO. Steve Rim 

KKBO/Houston. TX' 
MD: Christi Brooks 

WTCRMuntington 
PO. Judy Eaton 

MD: Dm Poole 
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WORM/Huntsville, AL 

OMAB: Todd Berry 

M0: Dan McClain 

W FMSAnd ianapolis. IN' 
OM: David Wood 

PD: Boll Richards 

MO: J.0. Damian 
w MM.* 
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WMSUJackson, MS 
PDMD: Rick Adams 

WUSJ /Jackson, MS 

MD: Cory Wiggs 

WROO /Jacksonville, FL' 
OM?D. Gail Austin 

MD Dixie Jones 

WXBO/Johnson City' 
POMD: Bill Hagy 

WMTZrJohnstown. PA 

OM/PD: Steve Walker 

MD: Lara Mosby 

KIXO/Joplin, MO 

OM: Ray Michaels 
PO/MD. Cody Carlson 

APO: Jay McCae 

WNWNBalamazoo. MI 

PO: P.J. Lacey 

APOAAD: Phil O'Reilly 

KBEOBansas City, MO' 
PD: Mike Kennedy 

MD: T.J. McEntire 

KFKFALansas City. MO' 
OM/PO: Dale Carter 

APDAAD: Tony Stevens 

WDAF/Kansas City. M0' 
PD. Wes McShay 

AFORE Ted Cramer 

WIVK/Knoxville. TN' 
OMrD. Mike Hammond 

MD: Colleen Addeo 

WKOAAatayete, IN 

PD: Mad Allen 

MD: Bob V® 

KMOLAafayette. LA 

PDMD. Mike James 

KXKC/latayette. LA 

PD: Renee Revel 

MO, Sean Riley 

WPCV/Lakeland. FL' 
PD: Dave Wright 

MD Jeni Taylor 

WIOVAancaster. PA 

PDMD. Dick Raymond 

WITL/Lansing. MI 

PD. Jay!. McCrae 

UOMO: Chris Tyler 

KWNR/I as Vegas. NV' 
PDMD: Brooks O'Bnan 

WBBN/Laurel. MS 

OH/PO: Larry Blakeney 

VDMD: Allyson Scott 

WBUL/Lexington, KY 

PDMD: Ric Larson 

WLXX/Lexington. KY 

OM. Robert Lindsey 

PO'. John Sebastian 

MDN KK>tSharvton 
AN 71 

KZIOUtincoln, NE 

OM: Jim Steel 

PO: Brian Jennings 

APDMD: Carol Turner 
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KSSN/Litle Rock. AR' 
PDMD'. Chad Heritage 

KZLMos Angeles. CA' 
OMRD: R.J. Curls 

APOMEI: T'omya Campos 

WAMZ/Louisville. KY' 
PDMD: Coyote Calhoun 

WDENMacon. GA 

PO: Gerry Marshall 

APOAAD: Laura Starling 

WWOMMadison. WI' 
PD: Mad Crantin 

M0: Mel McKenzie 

KLAJOAmOn City. IA 

PDAIID: J. Bisela 
In wuwwl.64. 
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KTEXMcAllen. TX' 
OM: Billy Santiago 

PD: Julo Cerda 

APO: Frankie Dee 

MO: Patrios 

KRWO/Medford. OR 

P0: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis. TN' 
PO: Chip Miller 
M0: Mad Billingsley 

WOKK/Meridian. MS 

PDMD: Scotty Ray 

WKIS/Miami. FL' 
PD: Bob Bauren 

MD: Darlene Evans 

WMIL/Milwaukee. WI' 
PO' Kerry Wolle 

APO: Scott Dolphin 

MD. Mitch Morgan 

NEEY/Minneapolis. MN' 
OMn): Gregg Swedberg 

APOAAD: Travis Moon 

WKSI/Mobile. AL' 
OM: KA Carson 

PO/MD: Bill Black 

KJLO/Monroe, LA 

OM/PO: Mike Blakeney 

APDAAD Stacy Collins 

KTOMMonterey. CA' 
RAID Jim Dorman 

ok 

WLWI/Montgomery. AL 

OMA'D: Bill Jones 

MD. Darlene Dixon 

WGTRMynle Beach, SC 

OM/PAD Mad Andrews 

PD: Johnny Walker 

WKOF/Nashvklle. TN' 
OM/PD. Dave Kelly 

MD. Kim Leslie 

WSIXBashville. TN' 
OM: Clay Hunnicutt 

POMD: Keith Kautman 

WSMMashville, TN' 
PO: Lee Logan 

MD Frank Seres 

WCTY/New London. CT 

MAC Jimmy Lehn 

APO: Dave Elder 

WNOEMew Orleans. LA' 
OMRD: Jim Owen 

WGHMorfolk. VA' 
OMiPO: John Shomby 

MD. Mark McKay 

KNFMJOdessa. TX 

OMPO. John Hoesch 

KTST/Oklahoma City. OK' 
PO. Mllwvy Allen 

NXXY /Oklahoma Gity. OK' 
PDMD'. Bill Reed 

KXKT Omaha. NE' 

PO. Tom Goodwin 

MD: Craig Allen 

KHAYAhnard, CA 

Sales Manager: Ernie Bingham 

PDAAD. Mad Hill 

KPLM/Palm Spnngs, CA 

PD: Al Gordon 

MD: Miry James 

WXBM/Pensacola. FL 

PD/MB: Lynn West 

WXCL/Peoria. IL 

OM: Rick Hirschmann 

PDMD: BI Stone 

WXTIMPhiladelphia. PA' 
PO: Bob McKay 

APD/MD: Cadillac Jack 

KMLE/Phoenix. AZ' 
PO. Jay McCarthy 

APO/MO: Dave Collins 

KNIXPgmenix, AZ' 
PO: Shaun Holly 

MO Gwen Foster 

WDSY/Pihsburgh, PA' 
PD: Keith Clad 
MD/TAD. Stoney Richards 

WPOR/Portland. ME 

PO. Rid Jordan 

M0: Glen Mane 

KWJJAbrtland. OR' 
PD: Mike Moore 

MO. Savannah Jones 

WOKORortsmouth. NH 

OM: Mad Eason 
PD: Mad Jennings 

APDMD: Dan Lonnie 
111/ st rAO 

WCTK/Providence. RI' 
MD: Sam Stevens 

WLLR/Ouad Cities, IA 

PO: Jim O iaa 
MD: Ron Evans 

WODRBaleigh. NC' 
PO: Lisa McKay 

VDMD: Mike'Maddawg: 

Biddle 

KOUTBapid City, SO 

PDMD: Mad Houston 

KBUL/Reno. NV 

OPARO Tom Jordan 

MD: JJ Christy 

MD: Chuck Reeves 

L0(S 0m 
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KFRGBiverside. CA' 
OM: Lee Douglas 

PDMD: Don Jeffrey 

WSLC/Roanoke. VA 

PD: Brel Sharp 

M0: Rolym Jaynes 

WYYDBoanoke, VA 

PDMD: Joel Deanna 

WBEEBochester. NY' 

OM Dave Symonds 

PDMD._ Billy Kidd 

WXXOBodlord, IL 

OM/P0 : Jesse Garcia 

APO. Steve Summers 

MD. Kathy Hess 

KNCl/Sacramento. CA' 
OM/PD: Mark Evans 

APO. Greg Cole 

MD. Jennifer Wood 

WCEN/Saginaw. MI 

PD: Joky Phillips 

MD: Keith Allen 

WKCN/Saginaw. MI 

OM/PD: Rid Walker 

WICO/Salisbury. MO 

OM. Joe Edwards 

PD /AFORAD: EJ Fora 

KSOP/Salt Lake City, UT' 
PD: Don Hilton 

APDMD: Debby Turpin 

KUBLSaII Lake City. UT' 
PO, Ed Hill 

MD: Pat Garrett 

KGKLJSan Angelo, TX 

OMAAD: Keith Montgomery 

KAJA/San Antonio, TX' 
PDMD: Clayton Allen 

KSON/San Diego. CA' 
OM/ PD: John Der ick 

AFORAD: Greg Frey 

KZBR/San Francisco. CA' 

KRTYBan Jose. CA' 
PO. Juhe Stevens 

KKJGBan Luis Obispo. CA 

PDMD: Pepper Daniels 

KRAZSanta Barbara, CA 

PD/PAD '. Rich Bader 

KSNI/Santa Maria, CA 

PDMD: Tim Brown 

WCTOBarasota. FL' 
OMA'DMD: Mad Wilson 

APO: Heidi Decker 

WJCL/Savannah. GA 

0M: John Thomas 

PO: Bill West 

KMPS/Seatle, WA' 
PO: Becky Brener 
MO: Terry Thomas 

KRMD/Shreveport. LA 

PO: Les Acree 

APOMD. James Anthony 

KICKS/Shreveport LA 

OM: Gary McCoy 

PO: Russ Winston 

accmcomi 

KSUX/Sioux City. IA 

PO. Bob Rounds 

APDMD: Tony Michaels 

WBYT/South Bend. IN 

ROD: Tom Oakes 

MOMO: Lisa Kosty 

KDRK/Spokane, WA' 
OM. Tim Corer 

PD Jay Daniels 

APO. Bob Castle 

MD:1ony Trovalo 

KIXZ/Spokane, WA' 
OM: Robed Harder 

PDMD Paul 'Coyote 

Neumann 

APO:,Lrn Daniels 

WPKX/Springlield, MA' 
PD: NJ McKay 

APO: Nid Damon 

MD: Jessica Tyler 

KTTS/Springlield. MO 

OM/PD: Brad Hamer 
APD:,Cuirly Clad 

KSD/SI. Louis. MO' 
OM/PO: Mike Wheeler 

APO: Steve Geottenes 

MO: Billy Greenwood 

WIL/SI. Louis. MO' 
PO: Greg Mozingo 

MO :Danny Montana 

KATM/Stockton. CA' 

OM: Richard Perry 

PD: Randy Black 

AMID: MoJoe Roberts 
I au caa- 

uvwi r.. íA 

wxcw 
41686 5041 

WBBS/Syracuse. NY' 
PD: Rich Lauber 

APO/MD: Slop Clad 

WTNT/Tallahassee, FL 

OMA D: Steve Cannon 

APOMD: "Big' Woody 

Hayes 

WORK/Tampa. FL' 
OM/PD: Mike Culotta 

APO: Beecher Martin 

MD:Jay Roberts 

WYUU/Tampa. FL' 
OMPD: Mike Culotta 

APO: Will Robinson 

MD:Jay Roberts 

WTHI/Terre Haute. IN 

OMRD: Barry Kent 

MD: Marry Party 

WIBW/Topeka, KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

APOMO -. Stephanie Lynn 

WTCM/Traverse City. MI 

PO: Jack O'Malley 

APOMD. Ryan Dobry 

KIIM/Tucson. AZ' 
OM: Herb Crowe 

POMD: Bur Jackson 

KVOO,Tulsa. OK' 
PO/PAD Moon Mullins 

WWZD/Tupelo, MS 

OM. Rick Sievers 

PO. Bill Hughes 

KNUE/Tyler. TX 

OMPOMD: Dave Ashcrah 

WFRGBtica, NY 

OMABMD: Tom Jacobsen 

KJUGNisalia. CA 

PDMD. Dave Daniels 

WIRK'W Palm Beach, FL' 
PD. Mitch Mahan 

MD. J Jackson 

WACO/Waco. TX 

DM/PD /MD. Zack Owen 

WMZOAVashinglon. DC' 
OM/PD: Jeff Wyatt 

WOVK/Wheeling. WV 

PDMD: Jim Elliott 

KLURANichita Falls. TX 

OMAB/MD: Brent Warier 

KFDI/Wichila, KS' 
OM/P9- Bevedee Brannigan 

APOAAD: Pal James 

KZSN/Wichita. KS' 
PO: Geiger 

MD: Pat Moyer 

WGGYAVilkes Barre. PA' 
PD. Mike Knnik 

MD: Carolyn Drosey 

WW00/Wilmington, NC 

OM: Perry Stone 

PO: Paul Johnson 

APOAAD: Brigitt Banka 

KXDD/Yakima. WA 

PO: Dewey Boynton 

APDMD. Joel Baker 

WGTY /York. PA 

PD /APDMD: Brad Mslin 

WOXK/Youngslown, OH 

APO. Doug James 

MD. Burton Lee 

'Monitored Reporters 

222 Total Reporters 

110 Total Monitored 

112 Total Indicator 

Did Not Report, Playlist Frozen (6): 
KKIX/Fayetteville, AR 
KLLL/Lubbock, TX 
WDEZ/Wausau, WI 
WPAP /Panama City, FL 
WPSK/Blacksburg, VA 
WXTA/Erie, PA 

www.americanradiohistory.com
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JULIE KERTES June 4, 2004 R &R 51 ADULT CONTEMPORARY 
jkertes @rad ioandrecords. corn 

R &R Convention 2004 
Things not to miss during your visit to Los Angeles 

Managing your time during a convention is quite 
a challenge. Invitations to breakfasts, lunches and din- 
ners can be both enticing and overwhelming when 
you're trying to fit everything in. As tempting as lunch 
at the Ivy sounds, please make sure to plan for the fol- 
lowing convention activities. 

'Survivor Rate -A- Record' 
Sponsored by Ron Weisner Enter- 

tainment 
Thursday, June 24, 2-4pm 
Grand Ballroom 
Musical guest: Rick Springfield 
Record people, are you tired of hear- 

ing the same old cliches from PDs and 
MDs about your record? PDs and MDs, 

are you running out of creative ways 
to say, "I don't want to play your 
record "? The "Survivor Rate -a- Record" 

panel has two purposes: to let you hear 
brand -new singles for the first time and 
to improve communication between 
radio and record people when talking 
music. 

AC and Hot AC panelists will give 
their feedback on select tracks, and the 
audience will vote off one panelist at 
a time. The remaining panelist will be 
crowned Surviving Programmer of 
the Year and take home a basket of 
prizes. I've got a prize for a lucky au- 
dience member too - it could be you. 

I originally wanted to go with a 

Swan theme, but I was certain that my 
panelists wouldn't want to give up 
their porterhouse steaks and beer. 
Panelists this year include KEZK /St. 
Louis' Mark Edwards; WHUD/ 

Westchester's Tom Furci; WADI /Ft. 
Wayne, IN's Barb Richards; KOST/ 
Los Angeles' Stella Schwartz; WBMX/ 
Boston's Mike Mullaney; KMXB /Las 
Vegas' Charese Fruge; KMYI /San Di- 

ego's Duncan Payton; KOSO /Modes- 
to, CA's Donna Miller; and WOMX/ 
Orlando's Laura Francis. 

Opening the session with a 

plugged -in performance is Rick 
Springfield, whose single "Beautiful 
You" (Gomer /Red Ink) is making 
strides each week at AC. Rick told 
R &R, "I'm really looking forward to 
seeing you all at the R &R Convention. 
Don't miss it. See you there live. Love 
to all!" 

Career -Counseling 
Sessions 

Thursday, June 24, 3-5pm 
El Camino Room and Brighton 

Room 
Make yourself more marketable. 

Contrary to popular belief, our skills 
are transferable to the real world. You 

don't have to be between gigs to ben- 
efit from the advice given here. 
Roundtable topics of discussion in- 
clude "Managing Change in the Ra- 

dio Workplace," "Personality Brand- 

AC /Hot AC Agenda 
Getting Hotter 
R &R Convention 2004 is now less than a month away. We 
have two sessions for the AC /Hot AC crowd that can be 
best categorized as "Better Not Miss." 

Thursday, June 24: "Survivor Rate -a- Record" 
This is not your ordinary rate -a- record 

session. In this updated version, based 
on reality TV, participants get tossed 
from the panel if they wimp out in their 
responses to the new tunes. Will it work? 
Be there to find out. 

Friday, June 25: "How to Pick Up 
Women" 

How well do AC and Hot AC target 
the female audience? What are the challenges, and what are the latest 
methods? On hand to discuss this will be the executive team from ABC 
Daytime TV (General Hospital, All My Children, The View), who will 
give a marketing -to -women presentation from a TV perspective. They 
will also discuss how they are returning to the practice of breaking new 
musical artists through their programming, as they did with Rick 
Springfield, Jack Wagner and Ricky Martin, and will introduce their next 
musical star, 13- year -old phenom Ashley Gearing. Panelists include 
ABC Daytime President Brian Frons, VP /Research Claire Zrimc and 
VP /Marketing & On -Air Promotion Valerie McMichael. 

Register now at www.radioandrecords.com. 
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ing" and "Career Mentoring by Ra- 

dio's Most Influential Women." 

Opening Cocktail Party 

Thursday, June 24, 6-8pm 
Aqua Pool and Griff's Restaurant 
Don't miss the opening cocktail 

party - you never know which celebs 
will show up. There could be a photo 
op or two just waiting to happen. And 
while you're at it, bid on some of the 
treasures featured in the TJ Martell si- 

lent auction. 

'Something To Talk 
About' 

Friday, June 25,10 -11am 
International Ballroom 
Infinity President /COO Joel Hol- 

lander and Radio One COO Mary 
Catherine Sneed discuss the indus- 
try's current topics, including the 
most obvious: the indecency issue. 

'How To Pick Up Women' 
Friday, June 25, llam -lpm 
Versailles Room 
This panel will feature Brian Frons, 

President of ABC Daytime (General 
Hospital, All My Children, One Life to 

Live, The View), along with ABC Day- 

time VP /Research Claire Zrimc and 
VP /Marketing & On -Air Promotion 
Valerie McMichael. We'll take a look 

at the world of TV and learn how they 
market their programming to the fe- 

male audience. 
The panel will also discuss how 

ABC Daytime plans to get back into 
the business of promoting new art- 
ists through their programs, as they 
did with Ricky Martin, Jack Wagner 
and Rick Springfield. Thirteen -year- 
old phenomenon Ashley Gearing, 
ABC Daytime's designated musical 
star, will perform. A Q &A session 
will follow. The panel moderator is 

Jeff Silvers, who serves as OM for 
Cumulus' eight -station cluster in 
Macon, GA. 

Yacht Club Fun 
Friday, June 25, 1:30 -5pm 
Kataphonic Records and Ashton 

Consulting invite all AC program- 
mers to a sun -filled afternoon at the 
California Yacht Club. Enjoy a BBQ 

lunch and a special performance by 
Katrina Carlson. Bring your sun- 
screen and suits - there is a swim- 
ming pool. You can also take a yacht 
ride around the harbor aboard the 
S.S. Radio & Records. 

Transportation will be provided to 
and from the hotel starting at 1:30pm. 
This is an exclusive AC event, so re- 
serve your slot soon. Please RSVP to 

your cruise director at jkertes@ radio 

andrecords.com. 

Nearby Eateries 
Here are some dining suggestions for quick, cheap, fan- 
cy or frivolous dining. All except Tito's Tacos are within 
walking distance of the Beverly Hilton Hotel. 

Baja Fresh Mexican Grill ($) 
475 N. Beverly Drive 
310 -858 -6690 

Looking for a quick, cheap and tasty meal between the panels? This 

is fast food with a healthy menu. The Baja salsa doesn't look so 

appetizing, but it's the best of several they offer. 

Barney Greengrass ($$) 
9570 Wilshire Blvd. 

310 -777 -5877 

Forget shopping at Barney's New York; just take the elevator straight 

to Barney Greengrass and enjoy one of Beverly Hills' most relaxing 

breakfast experiences. On a nice day sit out on the terrace and enjoy 

freshly squeezed orange juice and a hearty tofu scramble. 

The Coffee Bean & Tea Leaf ($) 
445 N. Beverly Drive 

310- 278 -1865 
You can get Starbucks anywhere. This family -run coffee and tea 

house with several L.A. locations has been brewing since 1963 and 

serves a smooth cup o' joe. Try their chai -tea latte with soy milk. It's so 

sweet, who needs dessert? 

Crustacean ($$$$) 
9646 Little Santa Monica Blvd. 

310- 205 -8990 

Lots of crab, as well as those garlic noodles everyone always talks 

about. 

Houstons ($$) 
10250 Santa Monica Blvd. 

310 -557 -1285 

I know this is a chain with locations outside of California, but the ribs 

at this place are the best I've ever had (no, I haven't been to Texas). No 

need for a bib and finger bowl here - the meat just falls off the bone. 

For a rib fix, I highly recommend a quick trip to their location at the mall 

in Century City. 

Le Pain Quotidien ($$) 
9630 S. Santa Monica Blvd. 

310 -859 -1100 

This bright and airy bakery-cafe is where I dined with Jamie Lee 

Curtis. Of course, she was sitting at another table, but in my twisted 

mind we dined quietly side -by -side. Great oatmeal and fruit, as well as 

egg dishes and sandwiches. The large communal table makes this 

dining experience a social adventure. 

Mr. Chow ($$$$) 
344 N. Camden Drive 

310 -278 -9911 

Not your typical Sunday -night takeout joint. This hotspot takes 

wonton soup to a new level. House specialties include prawns 

marinated in spinach dressing and sautéed with red peppers and 

cashews, as well as grilled filet mignon with a side of baby asparagus. 

Nate 'N' Al's (5) 
414 N. Beverly Drive 

310 -274 -0101 

Delicious and affordable, Nate 'n' Al's is deli dining at its finest. Great 

comed beef sandwiches and crisp, refreshing new dills to satisfy any 

palate. 

Tito's Tacos (5) 
11222 Washington Place 

310- 391 -5780 

For you adventurous types, his could be a field trip. You'll need a car - or a cab - for the five -mile trip to Culver City. Plan to stand in line 

any time of day. It's always packed with people from all walks of life 

waiting for the ultimate Los Angeles taco experience. 

And For Sunday.... 
Drop by the Radio and Television Museum from noon to 5pm. It's at 

465 North Beverly Drive, and the phone number is 310 -786 -1025. 

R &R Industry 
Achievement Awards 

Ceremony 
Friday, June 25, 6-8pm 
International Ballroom 
At this year's ceremony 100 

awards will be given out to leading 
industry professionals. The ballots 
were sent to a reputable accounting 
firm, so I won't know who the win- 
ners are until the big night - so stop 
asking! 
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52 ,r AC TOP 30 
LAST THIS 

WEEK WEEK 
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® June 4, 2004 
ARTIST TITLE LABELLSI 

TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

loo 

WEEKS ON 

CHART 
TOTAL STATION& 

ADDS 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2211 +11 198190 22 11111 

SHERYL CROW The First Cut Is The Deepest (A&M/Interscope) 2000 -80 215351 34 10711 

DIDO White Flag (Arista /RMG) 1918 +5 205913 34 10011 

MARTINA MCBRIDE This One's For The Girls (RCA) 1873 -103 169846 20 11012 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1765 +58 162974 30 10011 

SEAL Love's Divine (WarnerBros.) 1700 +30 153879 18 10112 

JOSH GROBAN You Raise Me Up (143 /Reprise) 1695 -120 147805 31 11111 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1524 +76 147276 64 10511 

TRAIN Calling All Angels (Columbia) 1520 -114 132612 47 11211 

LIONEL RICHIE Just For You (Island /IDJMG/ 1458 +23 132779 12 9711 

LUTHER VANDROSS Buy Me A Rose (J/RMG) 1206 -6 113749 13 9213 

3 DOORS DOWN Here Without You (Republic /Universal) 987 +34 114210 23 6612 

WILSON PHILLIPS Go Your Own Way (Columbia) 955 +19 81039 6 8612 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 954 +105 71988 10 8211 

WYNONNA I Want To Know What Love Is (Curb) 816 -250 36578 16 8411 

KIMBERLEY LOCKE 8th World Wonder (Curb) 759 +12 44032 9 8112 

MERCYME Here With Me (INO /Curb/ 719 +61 34310 7 7815 

GLORIA ESTEFAN I Wish You (Epic) 710 +16 43808 9 6710 

MAROON 5 This Love (Octone /J /RMG/ 651 +38 98775 6 4214 

JIM BRICKMAN fIMARK SCHULTZ 'Til I See You Again (Windham Hill /RMG) 547 +94 25555 3 6115 

EVANESCENCE My Immortal (Wind -up) 460 +18 77744 7 2810 

JESSICA SIMPSON Take My Breath Away (Columbia/ 439 -46 41275 7 4710 

SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 429 -23 39235 19 75/0 

CLAY AIKEN Solitaire (RCA /RMG) 377 -15 19569 5 5712 

KEITH URBAN You'll Think Of Me (Capitol) 339 +36 26714 2 6018 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid8) 331 +3 12721 4 5510 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 271 +80 5503 1 4213 

NORAH JONES Sunrise (Blue Note /EMC) 262 -3 15977 6 3111 

CELINE DION You And I (Epic) 188 +167 37306 1 37110 

NO DOUBT It's My Life (lnterscope) 187 -39 23749 17 1410 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
LOS LONELY BOYS Heaven (Or /Epic) 
Total Plays: 169, Total Stations: 14, Adds: 6 

CORRS Summer Sunshine (Atlantic) 
Total Plays: 162, Total Stations: 25, Adds: 0 

RICK SPRINGFIELD Beautiful You (Gamer /Red Ink) 
Total Plays: 156, Total Stations: 35, Adds: 5 

LEANN RIMES IIRONAN KEATING Last Thing On My Mind (Curb) 
Total Plays: 93, Total Stations: 31, Adds: 12 

KATIE MELUA The Closest Thing To Crazy (Dramatico /Verve /Universal/ 
Total Plays: 90, Total Stations: 22, Adds: 1 

JAMIE CULLUM All At Sea (Verve /Universal) 
Total Plays: 79, Total Stations: 22, Adds: 2 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 
Total Plays: 63, Total Stations: 20, Adds: 20 

BURKE RONEY Sounds Of The Ocean (R World/Ryko) 
Total Plays: 44, Total Stations: 13, Adds: 4 

PATTI LABELLE New Day (DefSoullDIMG) 
Total Plays: 21, Total Stations: 13, Adds: 7 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

PoWERED 
MEDIABASE 

ARTIST' E . E. ADDS 

SEALS & CROFTS Summer Breeze '04 (WarnerBros.) 20 

LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 12 

CELINE DION You And I (Epic) 10 

KEITH URBAN You'll Think Of Me (Capitol) 8 

PATTI LABELLE New Day (DelSouNDJMG) 7 

LOS LONELY BOYS Heaven (Or /Epic) 6 

MERCYME Here With Me (INO /Curb) 5 

J. BRICKMAN NM. SCHULTZ 'Til I See You... (WindhamHil /RMG) 5 

RICK SPRINGFIELD Beautiful You (Gourer /Red Ink) 5 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELISI INCREASE 

CELINE DION You And I (Epic) +167 

S. TWAIN It Only Hurts When I'm Breathing (Mercury /LDJMG) +105 

J. BRICKMAN f8M. SCHULTZ 'Til I See You... (Windham HildRMG) +94 

LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) +88 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) +BD 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval +76 

KATHY MATTEA They Are The Roses (Narada) +73 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) +72 

BRYAN ADAMS Here I Am (A &Mllnterscope) +71 

G. BENSON fIR. FLACK You Are The Lave Of My Lif e (GRP/VMG) +70 

Recurrents 
ARTIST TITLE LABELlS. 

SHANIA TWAIN Forever And For Always (Mercury //DJMG) 

MATCHBOX TWENTY Unwell (At /antic) 

TOTAL 
PLAYS 

1446 

1335 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope/ 985 

LUTHER VANDROSS Dance With My Father (J/RMGI 983 

COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope) 946 

SANTANA f /MICHELLE BRANCH The Game Of Love (Arista /RMG) 908 

PHIL COLLINS Can't Stop Loving You (Atlantic) 859 

NORAH JONES Don't Know Why (Blue Note /Ihiginl 839 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 791 

ENRIQUE IGLESIAS Hero (lnterscope) 758 

CHRISTINA AGUILERA Beautiful (RCA/RMG) 734 

TRAIN Drops 0f Jupiter (Tell Mel /Columbia) 701 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

JONES 
R A D I O 
NETWORKS 

jonearadio.com 

How to Deal with 
the Decency Issue. 

Marie Osmond's talent and integrity have made her one of America's 
most respected superstars.With Marie on your station your ratings and 

reputation are in good hands. 

Marie is AC's Superstar. 

Hear the live feed: jonesradio.com /marie 

800.426.9082 

1 
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when God made you 
The Wedding /Love song of 2004 

"Steve and I have done mornings for 17 years. We have never 
seen a response this huge to a song! We got more than 1,000 
emails from listeners asking where they could buy it. Our show 
is female- targeted and if you target women this is a must -add! 
As an added plus, it's wedding season, so just put it on the 
air & watch the phones!" 
- DC CHYMES, CO -HOST OF THE TOP -RATED AND NATIONALLY 
SYNDICATED STEVE & DC SHOW 

Already on more than 40 stations out of the box. 

1 

reunion records a unit of BMG 

From the best -selling album 

MORE LIFE 
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54 ACS 
June 4, 2004 

ATE m!!G 
America's Best Testing AC Songs 12 + 

For The Week Ending 6/4/04 

POWIRIOCI1 

Artist Title (Label) TW LW Famil. Burn 
w 

25-54 
w 

25-34 
w 

35-54 

JOSH GROBAN You Raise Me Up (143 /Reprise/ 4.01 4.07 97% 36% 4.10 3.99 4.14 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 3.84 3.89 85% 18% 3.81 3.80 3.81 

3 DOORS DOWN Here Without You /Republic /Universal) 3.83 3.89 92% 33% 3.85 3.69 3.91 

LIONEL RICHIE Just For You (Island /IOJMG) 3.79 3.74 82% 14% 3.76 3.64 3.81 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.73 3.76 94% 27% 3.75 3.51 3.83 

TRAIN Calling All Angels (Columbia) 3.65 3.76 97% 44% 3.65 3.43 3.72 

MANIA TWAIN It Only Hurts When... /Mercury/IOJMG) 3.64 3.66 87% 24% 3.66 3.53 3.71 

SHANIA TWAIN Forever And For Always /Mercury/IUJMGI 3.63 3.71 98% 49% 3.65 3.41 3.73 

FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 3.63 3.66 92% 35% 3.59 3.69 3.55 

SEAL Love's Divine (WarnerBros.) 3.62 3.66 86% 26% 3.57 3.42 3.63 

LUTHER VANDROSS Buy Me A Rose (J/RMG) 3.62 3.63 83% 25% 3.71 3.37 3.84 

GLORIA ESTEFAN I Wish You (Epic) 3.60 3.66 62% 10% 3.61 3.53 3.63 

MERCYME Here With Me (INO /Curb/ 3.54 3.65 63% 14% 3.57 3.55 3.58 

DIDO White Flag (Arista /RMG) 3.52 3.59 95% 46% 3.50 3.59 3.47 

WYNONNA I Want To Know What Love Is (Curb) 3.47 3.51 89% 28% 3.49 3.30 3.55 

WILSON PHILLIPS Go Your Own Way (Columbia) 3.43 3.53 82% 23% 3.34 3.08 3.42 

MICHAEL MCDONALD Ain't No Mountain... (Motown) 3.39 3.46 97% 43% 3.38 3.06 3.50 

SHERYL CROW The Frst Cm Is The Deepest (A &M a erscgx) 3.30 3.43 98% 56% 3.26 3.22 3.27 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.19 3.28 98% 56% 3.25 2.92 3.36 

SIMPLY RED You Make Me Feel... (simplyred,com /Red Ink) 3.18 3.30 92% 43% 3.25 2.97 3.34 

Total sample size is 416 respondents. Total average hvorabilily estimates are based on a scale of 1 -5. (14islike very much. 5. like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they aretired of hearing thesong. Songs must have 40°i, familiaritytoappearonsurvev Sample composition is based 
on persons 120. Persons are screened via the Internet Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic com. The ATM system. is available for local radio stations by 
calling 818- 377 -5300. RateTheMusic. corn data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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ARTIST T'T.E :46Eí S 

1 LIONEL RICHIE Just For You (lslaod/IOMGJ 

IFIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SARAH MCLACHLAN Stupid (Arista /RMGI 

SHANIA TWAIN It Only Hurts When... (Mercury/WJMG) 

RON SEXSMITH Whatever It Takes (Nettwerk) 

JACKSOUL Still Believe In Love (Vk/BMG Music Canada) 

MAROON 5 This Love (Octone/J/RMG) 

SEAL Love's Divine (Warner Bros.) 

9 NORAH JONES Sunrise (Blue Note/EMC) 

o DIANA KRALL Narrow Daylight (GRP /VMG) 

11 SIMPLY RED You Make Me.,. (simplyred.com/RedInk) 

12 MARTINA MCBRIDE This Ones For The Girls (RCA) 

13 DIDO White Flag (Arista/RMG) 

8. SARAH HARMER Almost (Zoe /Rounder) 

ilk ALANIS MORISSETTE Everything (Maverick/Reprise) 

16 JOSH GROBAN You Raise Me Up (143 /Reprise) 

LUTHER VANDROSS Buy Me A Rose I /RMGI 

SHERYL CROW The First Cut Is... (A &M /lnterscopel 

3 DOORS DOWN Here Without You (RepubicNniversa0 

MICHAEL MCDONALD Ain't No Mountain... (Motown) 

21 JANN ARDEN If You Loved Me (Zoe/Rounded 

22 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

0 WILSON PHILLIPS Go Your Own Way (Columbia) 

24 DIDO Don't Leave Home (Arista/RMG) 

25 EVANESCENCE My Immortal (Wind -upl 

0+ SARAH MCLACHLAN Fallen (Arista/RMG) 

27 SIMPLY RED Sunrise (sinplyredcwn/RedInk) 

GEORGE MICHAEL Amazing (Epic) 

MATCHBOX TWENTY Unwell (Atlantic) 

TRAIN Calling All Angels (Columbia) 

POWERED 

MEI)IABASE 
TOTAL o I - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

329 -12 8 1310 

320 +3 8 1410 

288 +9 8 1510 

278 +12 8 1410 

250 +6 6 910 

241 +10 8 1510 

231 +38 5 1011 

230 +9 8 1110 

214 -31 8 1710 

210 +15 7 810 

196 .27 8 1510 

191 -5 8 1110 

191 -14 8 1910 

190 +17 6 1010 

182 +29 7 810 

179 -4 8 1310 

176 +3 8 1010 

174 +4 8 1710 

167 +22 8 1110 

167 +4 8 1110 

155 -17 8 1110 

130 -5 8 1210 

122 +18 2 410 

120 -5 5 410 

115 -9 4 511 

111 +4 8 1010 

107 -24 8 910 

106 +36 1 412 

103 +1 8 1010 

100 +9 1 710 

20 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of newadds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.+ Indicates 
Cancon. © 2004. RSA. Inc. 
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AC/HOTAC June 4, 2004 R&R 55 

At KLLY (Kelly 95.3) /Bakersfield, 
we've been busy putting together Kelly 
Lounges, which are acoustic perfor- 
mances for 50 to 500 people, depend- 
ing on the venue. Listeners can only get 
tickets by winning them on the air. The 
next lounges are with Joey McIntyre 
and Ben Jelen. We plan to have five or 
so Kelly Lounges to take us through the 

summer. Ben Jelen sounds great on the radio. Also 
working for us are Train's "Ordinary" and MercyMe's "Here 
With Me." Maria Mena's "You're the Only One" is starting 
to get reaction too. Avion's "Seven Days Without You" 
sounds great. They will be performing for us at a Kelly 
Lounge afterparty. I'm in search of a morning show. I'm 

looking for a duo or two people I can pair up. An ideal morning show is 

one that can be topical and relate to women and their lifestyles. Our 
audience is not quite cutting edge like Los Angeles or San Francisco, 
but we are still on the West Coast. Shock jocks need not apply. I'd 

also like to welcome our new MD, Partyboy Forrest Bueller, who also 
does nights here at Kelly 95.3. He comes to us from KRBV /Dallas, where 
he did weekends. He has done nights at KQBT(Mega) and KHFI in 

Austin. We'll both be at the R &R Convention! 

Debbie Cerchione and the WB 
staff score 20 adds for a remix of 

a 32- year -old classic: Seals & Crofts' 
"Summer Breeze '04" (Warner Bros.) ... 

LeAnn Rimes f /Ronan Keating's 
"Last Thing on My Mind" (Curb) gets 12 

adds ... It's quiet on the AC front, with 
Five For Fighting remaining at No. 1. 

Celine Dion debuts this week at 29, 
with +167 plays, and Shanla Twain's "It Only Hurts When I'm Breath- 
ing" (Mercury/IDJMG) goes from 16 to 14 with +105 plays ... Mean- 
while, Michael McDonald breaks into the top five with "Ain't No Moun- 
tain High Enough" (Motown) ... Last week's Hot AC top three hold their 
spots, with Maroon 5's "This Love" (Octone /J /RMG) still at No. 1 ... 
All the action lies with Uncle Kracker's "Rescue" (Lava), which soars 
from 34 to 25 on +254 plays ... Nice chart movement on Counting 
Crows' "Accidentally in Love" (DreamWorks/Geffen), which goes 16- 
12, and on Switchfoot's "Meant to Live" (Red Ink/Columbia), mov- 
ing 26 -20 ... Most Added at Hot AC are Nickelback's "Feelin' Way 
Too Damn Good" (Roadrunner /IDJMG), with 15, and Scissor Sisters' 
"Take Your Mama" (Universal), with 13. - Julie Kertes, AC/Hot AC Editor 

artist 
ARTIST: Nickelback 

LABEL: Roadrunner /IDJMG 
By KEITH BERMAN /ASSOCIATE RADIO EDITOR 

Poutine. Quite possibly one of the more 
creative offerings from our friends in 

the Great White North. For those of you 
uninformed about the glories of this dish, 
poutine consists of french fries topped 
with gravy and cheese curds. It's native 
to the province of Quebec, 
from whence it has gained 
international notoriety. This 
is much like the boys of Nickel - 
back, who are native to the 
Canadian province of British 
Columbia. They, too, are fre- 
quently topped with gravy and 
cheese curds and have gained 
international notoriety, but for their mu- 
sical exploits. The band kicked off their 
campaign back in 2000 with The State, 
which propelled them onto the rock scene 
with their first hit, "Leader of Men." 

After Nickelback conquered most of 
America and the world when Silver Side 
Up's "How You Remind Me" took com- 
mand of the charts in 2002 (paving the 
way for the subsequent smash singles 
"Too Bad" and "Never Again"), The Long 
Road offered another No. 1 hit in the 
form of "Someday." The album's "Figured 
You Out" is climbing the Rock charts, and 
now the boys hope to score again with 
"Feelin' Way Too Damn Good." 

Interestingly enough, Nickelback are 
managing to capitalize on their large fe- 
male fan base - and they're putting the 
love to good use. The band are currently 
taking all the bras thrown onstage dur- 
ing their performances and donating 
them to women's shelters across Canada. 
Soon they'll be bringing their bra- donat- 
ing ways to the U.S., when they roll out 

tlVlty 
a summer tour at the end of this month. 
They'll hit mostly Midwestern and South- 
ern venues through the end of July with 
co- headliners 3 Doors Down. 

But back to the matter at hand. "Feelin' 
Way Too Damn Good" is intriguing be- 
cause it's a change from singer Chad 
Kroeger's penchant for writing mass -ap- 
peal songs about heartbreak and abuse, 
though he does draw on that dark side 
just a wee bit in "Feelin'." 

Here's the deal: Chad's talking about 
being in love and wanting to 
be with someone so badly, he 
convinces a woman to fly in 
and spend only two days with 
him. He describes how he con- 
stantly feels like he's dream- 
ing while she's there because - you guessed it - he's feelin' 
way too damn good about the 

whole situation. 
The lyrics, in that respect, are happy. 

And happy is not what we're used to hear- 
ing from Nickelback, so the song is a little 
unsettling at first. But Chad's a creature 
of habit, and he does go back to his old 
form, saying he expects something bad to 
happen. 

It's just an aspect of human nature that 
we can't believe anything good will last 
and that more good things might keep 
occurring. Agent Smith describes it in the 
first Matrix. He tells Morpheus that the 
original Matrix was designed to be per- 
fect, where no one suffered and everyone 
would be happy - but the humans' 
minds rejected the program. Smith says, 
"I believe that, as a species, human be- 
ings define their reality through suffering 
and misery." 

So it's only natural for our boy Chad to 
expect things to go wrong. But for the mo- 
ment, at least, he's feelin' way too damn 
good about his woman and his life, and 
who are we to rain on his parade? 
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June 4, 2004 
ARTIST TITLE LABELS) 

MAROON 5 This Love LOctone /J /RMGI 

HOOBASTANK The Reason (Island /IDJMG) 

EVANESCENCE My Immortal (Wind -up) 

ALANIS MORISSETTE Everything (Maverick/Reprise) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

NICKELBACK Someday (Roadrunner//DJMG) 

LOS LONELY BOYS Heaven (Or/Epic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMG) 

COUNTING CROWS Accidentally In Love (DreamWoiks /Geffen) 

AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 

NO DOUBT It's My Life (lnterscopel 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

JET Are You Gonna Be My Girl (Atlantic) 

SARAH MCLACHLAN Stupid (Arista /RMG) 

CALLING Our Lives (RCA /RMG/ 

SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 

GAVIN DEGRAW I Don't Want To Be (J /RMGI 

DIDO Don't Leave Home (Arista /RMG/ 

311 Love Song (Maverick/Volcano /Zomba) 

FINGER ELEVEN One Thing (Wind -up) 

UNCLE KRACKER Rescue (Lava) 

JASON MRAZ Curbside Prophet (Atlantic) 

JESSICA SIMPSON With You (Columbia) 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 

LINKIN PARK Numb (Warner Bros.) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 

BLINK -182 I Miss You (Geffen) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

DUTKAST The Way You Move (La Face /Zomba) 

TOBY LIGHTMAN Devils And Angels (Lava) 

CORRS Summer Sunshine (At /antic) 

HILARY DUFF Come Clean (Buena Vista /Hollywood/ 

NORAH JONES Sunrise (BlueNote /EMC( 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 

MARIA MENA You're The Only One (Columbia) 

SEAL Love's Divine (Warner Bros.) 

TOTAL I- TOTAL 
PLAYS PLAYS AUDIENCE CHART ADDS 

100) 

4206 -164 286881 21 9610 

3893 -99 253405 15 9510 

2937 -281 188063 27 9210 

2626 -97 145631 10 9310 

2576 -176 177097 28 8810 

2537 -198 163523 36 8210 

2498 +158 162555 11 8912 

2199 -242 152425 42 9110 

1994 -76 139102 42 8710 

1930 +138 96143 16 7913 

1915 -76 135053 50 8810 

1871 +211 113672 4 9411 

1825 +55 83078 12 7211 

1798 -144 131447 31 8010 

1619 +74 71326 9 7511 

1413 -69 79529 15 4210 

1360 -7 59583 12 7712 

1171 0 51544 8 6713 

1135 +56 53545 5 6812 

950 +143 37953 9 4815 

950 +26 40363 11 5111 

941 -10 48036 5 5611 

882 +51 41122 7 4812 

699 +93 20189 4 3510 

680 +254 25311 2 5113 

617 +50 33162 3 4413 

579 55 34245 17 2410 

564 -276 24424 13 4210 

518 44 23430 19 710 

506 +37 16382 3 3711 

504 +82 21229 3 1311 

430 -120 19754 8 2110 

375 24 25314 14 1110 

364 -94 21188 20 2110 

354 +5 18087 1 3311 

348 -7 25113 6 1510 

347 -25 25008 19 1710 

319 -76 21331 16 1810 

310 +38 8570 1 2212 

310 -79 22863 18 1410 

WEEKS ON TOTAL STATIONS/ 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

WA RN INGI 

POWERED 
uEDIABASE 

Most Added 
www. rradds. corn 

ARTIST TITLE LABEL(SI ADDS 

NICKELBACK Feelin Way Too Damn Good (Roadrunner / IDJMG) 13 

SCISSOR SISTERS Take Your Mama (Universal) 13 

TRAIN Ordinary (Columbia) 10 

RICHARD MARX When You're Gone (Manhattan /EMC( 9 

RICKY FANTE' It Ain't Easy (Virgin) 6 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

EDWIN MCCAIN fIMAIA SHARP Say Anything (DRT/ 4 

5 

FEELIN' WAY 
TOO DAMN GOOD 

39 * -35* Modern Adult Monitor 

Over 10 New Adds this week, including: 
WVRV /St. Louis WOMX /Orlando 

KZZO /Sacramento 
WMBZ /Memphis ROADNE 

[ c o 
RU 

R 

Nn R 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE WBEL,S) INCREASE 

UNCLE KRACKER Rescue (Laval +254 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) +211 

LOS LONELY BOYS Heaven (OrlEpicl 

TRAIN Ordinary (Columbia) 

SWITCHFOOT Meant To Live (Red ink /Columbia) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

RICHARD MARX When You're Gone (Manhattan /EMC( 

MELISSA ETHERIDGE This Moment (island /IDJMG) 

FINGER ELEVEN One Thing (Wind -up) 

BLINK -182 I Miss You (Geffen) 

+158 

+157 

+143 

+138 

+118 

+99 

+93 

+82 

New &Active 
NICKELBACK Feelin Way Too Damn Good (Roadrunner /IDJMGI 

Total Plays: 295, Total Stations: 33, Adds: 13 

MARTINA MCBRIDE This One's For The Girls (RCA) 

Total Plays: 288, Total Stations: 18, Adds: 1 

TRAIN Ordinary (Columbia) 

Total Plays: 286, Total Stations: 21, Adds: 10 

AVION Seven Days Without You (Independent) 

Total Plays: 282, Total Stations: 18, Adds: 1 

RICHARD MARX When You're Gone (Manhattan/EMC) 

Total Plays: 218, Total Stations: 29, Adds: 9 
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POWERED^i-J] I1 F,II I I81SE, 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 6/4/04 

w w w 
Artist Title IIabell TW LW Famil. Burn 18 -34 18 -24 25 -34 

HOOBASTANK The Reason (Island /IDJMGI 4.36 4.32 95% 18% 4.35 4.48 4.24 

MAROON 5 This Love (Octone /J /RMG) 4.31 4.22 98% 32% 4.39 4.27 4.50 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.25 4.20 96% 31% 4.16 3.99 4.30 

CALLING Our Lives IRCA /RMG) 4.09 4.06 63% 60 /ó 4.00 4.02 3.99 

3 DOORS DOWN Away From The Sun (Republic /Universal) 4.07 3.92 84% 20% 4.02 3.97 4.06 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 4.07 3.95 53% 9% 4.12 4.19 4.07 

3 DOORS DOWN Here Without You (Republic /Universall 4.06 3.92 99% 46% 3.96 3.88 4.02 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 4.04 65% 13% 4.01 4.13 3.88 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMG/ 4.03 3.99 96% 41% 3.91 3.75 4.04 

NICKELBACK Someday (Roadrunner /IDJMG) 4.00 3.93 97% 45% 3.89 3.66 4.07 

EVANESCENCE My Immortal (Windup) 3.96 3.83 98% 44% 3.86 3.84 3.87 

COUNTING CROWS Accidentally... (DreamWorks/Geffen) 3.96 3.88 50% 7% 3.94 4.14 3.77 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 3.91 3.80 90% 34% 3.73 3.75 3.72 

LOS LONELY BOYS Heaven (0i /Epic) 3.87 3.75 68% 16% 3.77 3.60 3.91 

LINKIN PARK Numb (Warner Bros.) 3.80 87% 36% 3.78 3.63 3.91 

SARAH MCLACHLAN Fallen (Aosta /RMG/ 3.74 3.86 ó 92% 35% 3.73 3.54 3.88 

JET Are You Gonna Be My Girl (Atlantic) 3.72 3.72 92% 33% 3.63 3.57 3.69 

TOBY LIGHTMAN Devils And Angels (lava) 3.72 3.70 66% 17% 3.66 3.50 3.78 

311 Love Song (Maverick /Volcano /Zomba/ 3.71 58% 14% 3.66 3.76 3.59 

AVRIL LAVIGNE Don't Tell Me IAnsta /RMG) 3.69 3.74 90% 26% 3.66 3.66 3.66 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 3.69 3.51 55% 11% 3.62 3.60 3.64 

SARAH MCLACHLAN Stupid (Arista /RMG) 3.68 3.79 67B/d 16% 3.82 3.63 3.95 

SHERYL CROW Light In Your Eyes (A &M /lnterscope) 3.67 3.76 50% 11% 3.48 3.29 3.60 

ALANIS MORISSETTE Everything (Maverick/Reprisel 3.66 3.73 77n/ó 16% 3.57 3.35 3.73 

NO DOUBT Its My Life (lnterscope/ 3.59 3.51 98% 57% 3.59 3.40 3.74 

DIDO Don't Leave Home (Arista /RMG) 3.53 3.48 47B/d 12% 3.41 3.18 3.60 

SHERYL CROW The First Cut Is... (A &Mllnterscopel 3.50 3.54 99% 57% 3.58 3.41 3.71 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 3.43 3.48 68% 19% 3.26 3.11 3.36 

JESSICA SIMPSON With You /Columbia/ 3.22 3.25 93% 53% 3.23 3.12 3.33 

Total sample size is 529 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very 
much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12 #. Persons are screened via the Internet. Once passed, 
they can take the music test based on the formaUmusic preference. RateTheMusic. corn results are not meant to replace 
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic. corn. The RTM system, is available for local radio stations by calling 818-377 - 
5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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HoTAC TOP 30 
ARTIST TILE LABELS 

TOTAL 
PLAYS 

1 HOOBASTANK The Reason (lslaid/IDJMG) 511 

469 

445 

438 

379 

371 

350 

339 

3 DOORS DOWN Away From... (Republic / Universal) 314 

MELISSA ETHERIDGE Breathe (lsland/IDJMG) 289 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 285 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 274 

2 MAROON 5 This Love (Octone/J/RMGI © AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

4 e ALANIS MORISSETTE Everything (Maverick/Reprise) 

5 SARAH MCLACHLAN Stupid (Arista /RMG) 

SCALLING Our Lives (RCA /RMG) 

GEORGE MICHAEL Amazing (Epic) 

8 é NELLY FURTADO Try (DreamWorks / lnterscope 

9 

10 

11 

13 JACKSOUL Still Believe... (Vik/BMGMusicCerrada) 267 

8 
DIDO Don't Leave Home IAnsta /RMG/ 256 

COUNTING CROWS Accidentally... (DreamWorf:/Geffen) 243 

16 SIMON WILCOX Mammies._ (SHE /BMGMusc Canada) 227 

17 NO DOUBT It's My Life (lnterscope) 217 

18 BARENAKED LADIES Testing 1, 2, 3 (Reprise 206 

o CORKS Summer Sunshine (Atlantic/ 194 

20 EVANESCENCE My Immortal (Windup) 194 

e FEFE DOBSON Don't Go (Girls & Boys) (lslara'IDJMG) 186 

SHERYL CROW Light In Your Eyes (A &M/lnteescopel 184 

LOS LONELY BOYS Heaven (Or /Epic/ 178 

24 OUTKAST HeyYa! (Laface /Zomba/ 178 

25 HILARY DUFF Come Clean (Buena Vista /Heywood) 164 

0 i SARAH HARMER Almost (Zoe /Rounder) 156 

27 3 DOORS DOWN Here Without You (RepubiciUniversal / 156 

0 TAL BACHMAN Aeroplane (Columbia) 150 

29 FEFE DOBSON Everything (lsland/10JMG) 145 

30 e FINGER ELEVEN One Thing (Wind -upl 134 

POWERED 

MEDIABASE 

al- WEEKS ON TOTAL 
PLAYS CHART STATIONS 
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18 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. Indicates Cancun. © 2004, RBR, Inc. 
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SMOOTH JAZZ 

21st - Century Smooth Jazz: 
Powerful Production 
Infinity stations join forces to create jingles with Culbertson 

Infinity VP /Smooth Jazz Programming and KTWV 
(The Wave) /Los Angeles PD Paul Goldstein has long 
been adamant about the importance of production val- 
ues to a Smooth Jazz radio station's branding. He re- 
cently put together a deal for The Wave and two other 
Infinity Smooth Jazz properties - WSJT/Tampa and 
KHJZ (The Wave) /Houston - to create new jingle 
packages produced by Brian Culbertson. 

"The goal was to create the abso- 
lute best possible jingle package," 
Goldstein says. "In my mind there is 

no one better than Brian Culbertson 
to do it. I regard him as a young Dav- 
id Foster. Not only is he a phenome- 
nal smooth jazz artist, he's an incred- 
ible producer. The way to 
afford someone of his cal- 
iber was to amortize costs 
by getting a number of 
stations involved. 

"The style of the jingles 
that Brian did is the same 
style we originally envi- 
sioned for The Wave 17 

years ago, that producer 
Lars Clutterham did when 
we signed on. They don't 
sound like jingles, they sound like 
songs. The idea is for them to be wo- 
ven seamlessly into the music mix as 
a way for us to brand the station and 
get our call letters out there in a non- 
intrusive but still compelling way." 

Real Radio 
Infinity /Tampa OM and WSJT 

OM /PD Ross Block, who came to 
L.A. to work with Culbertson in the 

studio, expands on the role of jingles 
in Smooth Jazz's presentation. "As 
we've determined that WSJT is a real 
radio station and not just an eclectic, 
niche, progressive format thrilled to 
finish 15th, we've had to do the same 
kinds of things that any other radio 

station does to brand our- 
selves and remind listen- 
ers what they're listening 
to," he says. 

"As long as Arbitron is 

in the recall business in- 
stead of the measurement - 
of- actual -listening busi- 
ness, memorable jingles 
will play an important role 
in recall. Major advertisers 
have learned that singing 

a logo or slogan makes it more mem- 
orable than just saying it, and it's the 
same with Smooth Jazz - and with 
any other format. Jingles have to fit 
what we do and make sense. 

"Because we have a custom pack- 
age with Brian Culbertson, we are 
able to maintain the same logo mel- 
ody we've used for almost our entire 
nine years of existence. That was 
really important to me. I didn't want 
to take all the years of equity that we 
have in that melody - which is so 
memorable that parents call us to say 
their kids sing along with it - and 
simply throw that away for the sake 
of getting something new. 

"We wanted to keep the melody, 
but update it. Brian produced our 
current jingle package in 1999, but the 
music has changed and there have 
been a lot of new trends and differ- 
ent sounds introduced since then, so 
what we had on the air sounded kind 
of dated." 

Paul Go 

"As long as Arbitron 

is in the recall 

business instead of 

the measurement -of- 

actual- listening 

business, memorable 

jingles will play an 

important role in 

recall." 
Ross Block 

ldstein 

Familiar But Fresh 
Goldstein, Block and KHJZ PD 

Maxine Todd selected Phil Perry and 
Randy Crawford as vocalists for the 
jingles and Michael Lington, Rick 
Braun and Paul Jackson Jr. to play. 

Block says, "Brian is a wonderful- 
ly creative guy, and what's so unique 
about this package is that each of the 

distinct cuts is based on the feel of the 
production sound of one of the songs 
we play. Each one sounds familiar, 
even if you can't quite put your fin- 
ger on it. It's wonderful, because they 
match the flow of our music so well. 
They're very effective and so much 
like the radio station but new and 
fresh at the same time." 

Todd concurs, saying, 'These jin- 
gles fuse perfectly and complement 
the product. That results in a sound 
that is 21st- century Smooth Jazz." 

"The idea is for the 

jingles to be woven 

seamlessly into the 

music mix as a way 

for us to brand the 

station and get our 

call letters out there 

in a nonintrusive but 

still compelling 

way." 

Paul Goldstein 

According to Block, the jingles are 
interspersed throughout WSJT's pro- 
gramming. The cuts vary in length, up 
to 18 to 20 seconds, and most include 
instrumental improvisation. Some 
also include scat singing. 

"Sometimes we play the edited 
versions that are only four or five sec- 
onds long between songs," Block 
says. "Whenever we do a promo an- 
nouncement, the jingles are part of it. 
Even if there is 30 seconds of copy for 
trip-a-day, our concert series or what- 
ever, it always ends with the jingle. 

"We use them between almost ev- 
ery element. The jingles become part 
of the feel, production values and sta- 
tionality of WSJT. When you have 
something you use that much, you 
have to make sure that it really re- 
flects the station." 

Being There 
Reflecting on the sessions in Cul - 

bertson's studio, Block says, "As a 

R &R June 4, 2004 

Convention Agenda Update 
Friday, June 25, 3-5pm: "Showdown at the Smooth Jazz 

Corral" 
Exploring Smooth Jazz's pressing issues in intimate roundtable 

discussions are Clear Channel Regional VP /Programming and WNUA/ 
Chicago OM Bob Kaake, KWJZ/Seattle PD Carol Handley, KIFM/San 
Diego PD Mike Vasquez, WQCD /New York OM John Mullen, KHJZ/ 
Houston PD Maxine Todd, KJCD /Denver PD 
Mike Fischer, KTWV /Los Angeles VP/ 
Programming Paul Goldstein and Broadcast 
Architecture President Allen Kepler. From the 
record side, it's Rendezvous' Frank Cody, 
Columbia's John Vemile and A440's Carl 
Griffin. Co-moderated by Carol Handley and 
Carl Griffin. 

Saturday, June 26, 1-3pm: "ft's SW/The Revenue" 
Revenue expectations have never been higher. The best and the 

brightest in Smooth Jazz radio sales give us straight talk about the 
format. On the panel: Clear Channel Director/National Sales, Bay Area 
Marci Mills; KHJZ/Houston VP /GM Laura Morris; KOAI (The Oasis)/ 
Dallas PD Kurt Johnson; and KTWV (The Wave)/Los Angeles Sr. 
Account Manager Art de la Parra. Moderated by Broadcast Architec- 
ture President Allen Kepler. 

Register now at www.radioandrecords.corn. 

former college music major, it was a 

lot of fun for me on a purely person- 
al level. But beyond that, it's really 
important to be there for as many of 
the sessions as possible, especially the 
singing, the solos and the instrumen- 
talists, because there are little, subtle 
things about a jingle that a 
PD needs to be attuned to - for example, how they 
say the name of your sta- 
tion. There may be an em- 
phasis on a certain syllable 
or sound that is inconsis- 
tent with the rest of what 
you do on the air. 

"Our frequency is 94.1. 

Well, there is an AC in 
town that is 94.9, so it's 
very important to me that we empha- 
size that 'one' in our frequency. That's 
hard to translate on the phone or by 
e -mail, so it's great to be there. I'm 
going to have to live with these jingles 
for a couple of years, and they have 
to be perfect in reflecting the radio sta- 
tion. If a listener isn't certain whether 
WSJT is at 94.1 or 94.9, I'm losing Ar- 
bitron credit every time someone 
writes the wrong thing down. 

"Brian was wonderful. He gets it. 
He's created these brilliant little piec- 
es of music that happen to be jingles 
instead of songs. He, obviously, has a 

great rapport with the musicians, 
since he produces his own CDs and 
those of others, but he also under- 
stands that, beyond being artistic, the 
jingles must be effective too. 

"I like that he's willing to listen to 
suggestions. There was a point where 
Rick Braun was in the studio playing 
a beautiful solo on one of the jingles, 
leading into the melody. From an ar- 
tistic standpoint, it was perfect, but 
from a jingle standpoint, I felt there 
should be a little space between the 
ad -libbed improvisation and the logo 
melody, because, remember, the 
point is to get the melody out there 
in people's heads. 

"Rather than get defensive about 
it, Brian and Rick were perfectly will- 
ing to compromise on that. Some- 
times silence in music can be just as 
powerful as a lot of notes. Silence 
draws your ear to the thing that fol- 

lows it. Brian was fantastic in his un- 
derstanding of our need for effective 
branding." 

Everybody Wins 
Block condudes, "In today's con- 

solidated world, what was unique 
about the whole process is 

that we have three Infinity 
stations sharing the same 
package. Even more uni- 
que is the fact that two of 
them - the two Wave sta- 
tions, in L.A. and Houston - share the same melody. 
For us, we have a totally 
different melody, but Brian 
was able to fit ours on the 
same set of tracks and still 

have it sound great. 
"It's in a slightly different range, 

which means the jingles have to be 
sung by a different person to make 
them work, but it saved us a lot of 
money, because the session for all the 
instruments - bass, drums, key- 
boards - was shared by all three sta- 
tions. Yet for each of us it was a cus- 
tom package, in the sense that we 
participated in creating it. We had 
feedback on which cuts we wanted 
and how they were shaped. 

Ross Block 

"These jingles fuse 

perfectly and 

complement the 

product. That 

results in a sound 

that is 21st-century 

Smooth Jazz." 

Maxine Todd 

"It was a wonderful collaborative 
process for Paul, Maxine and me, 
plus it makes Brian's time more 
worthwhile to him. What a win -win 
for everybody." 
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ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

11x ) 

WEEKS ON TOTAL STATIONS) 
CHART ADDS 

DAVE KOZ All I See Is You (Capitol) 854 +63 106324 14 4011 

PAUL TAYLOR Steppin' Out (Peak) 839 +4 94718 18 3910 

PAUL BROWN 2417 (GRP/VMG) 831 -38 108525 19 4010 

PETER WHITE Talkin' Bout Love (Columbia) 825 -93 103919 20 3910 

EUGE GROOVE Livin' Large (Narada) 702 -67 82191 17 3810 

DIANA KRALL Temptation (GRP/VMG) 557 -11 56655 10 3810 

MARC ANTOINE Mediterraneo (Rendezvous) 551 +22 75606 15 3710 

MICHAEL LINGTON Show Me (Rendezvous) 538 +57 57183 8 3710 

HIL ST. SOUL For The Love Of You (Shanachie) 519 +4 66768 20 3810 

RICHARD SMITH Sing A Song (4440) 490 +47 60599 25 3310 

JOYCE COOLING Expression (Narada) 484 8 59489 12 3910 

RICHARD ELLIOT Sly (GRP /VMG) 475 -67 54233 26 3710 

MINDI ABAIR Save The Last Dance (GRP /VMG) 438 -14 57861 15 3611 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 425 -4 46787 13 3710 

KIM WATERS The Ride (Shanachie) 408 -23 45996 28 3810 

NORAH JONES Sunrise (Blue Note /EMC) 376 -42 38407 18 2910 

PRAFUL Let The Chips Fall (Rendezvous) 368 +11 47014 11 3110 

BEYONCE' fIL. VANDROSS The Closer I Get To You (J /Co /umbia /RMG) 364 +42 38913 8 2311 

RICK BRAUN Daddy-0 (Warner Bros.) 353 -10 38150 13 3311 

PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 294 +61 27158 4 2813 

GERALD ALBRIGHT To The Max (GRP /VMG) 269 +70 32548 3 2714 

CHRIS BOTTI Back Into My Heart (Columbia/ 210 +42 18720 4 1911 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 197 +184 28643 1 31/9 

RAMSEY LEWIS TRIO The In Crowd (Narada) 177 +76 19318 1 18/3 

DAN SIEGEL In Your Eyes (Native Language) 176 +8 19695 12 1813 

SEAL Love's Divine (Warner Bros.) 170 +24 11677 3 1311 

ALKEMX Time To Lounge (Rendezvous) 138 -5 26276 6 1410 

NESTOR TORRES Maybe Tonight (Heads Up) 137 +2 13155 6 1310 

GRADY NICHOLS Allright (Compendia) 128 +2 7614 6 1310 

DARYL HALL What's In Your World (Rhythm& Groove /Liquid B/ 125 -12 3349 7 910 

40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. 
Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs 
unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). 
©2004. R & R. Inc. 

New &Active 
CHUCK LOEB Bring It (Shanachie) 

Total Plays: 103, Total Stations: 11, Adds: 0 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 

Total Plays: 93, Total Stations: 10, Adds:1 

MARION MEADOWS Sweet Grapes (Heads Up) 

Total Plays: 93, Total Stations: 10, Adds: 2 

DAVID SANBORN Isn't She Lovely (GRP/VMG) 

Total Plays: 88, Total Stations: 9, Adds: 0 

THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachiel 

Total Plays: 74, Total Stations: 10, Adds: 2 

JAMIE CULLUM These Are The Days (GRP /VMG) 

Total Plays: 63, Total Stations: 6, Adds: 0 

ERIC DARIUS Night On The Town (HgherOctave/Narada) 

Total Plays: 62, Total Stations: 7, Adds: 0 

TERRY DISLEY Side To Side (Diskyworld) 

Total Plays: 52, Total Stations:4, Adds: 1 

PAMELA WILLIAMS Destined To Be (Shanachie) 

Total Plays: 44, Total Stations: 6, Adds: 1 

PATTI LABELLE New Day (Del Soui/IDJMG) 

Total Plays: 43, Total Stations: 6, Adds: 2 

Songs ranked by total plays 

Most Added® 
www.rradds. com 

59 

POWERED 

MEDIABASE 

ARTIST TITLE LABELS) ADOS 

GEORGE BENSON Stftly, As In A Morning Sunrise (GRP/VMGI 9 

GERALD ALBRIGHT To The Max (GRP /VMG) 4 

PAUL JACKSON, JR. Walkid (BlueNote /EMC) 3 

DAN SIEGEL In Your Eyes (Native Language) 3 

RAMSEY LEWIS TRIO The In Crowd (Narada/ 3 

TORCUATO MARIANO Paula (215) 3 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELS, INCREASE 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) +184 

RAMSEY LEWIS TRIO The In Crowd (Narada) +76 

GERALD ALBRIGHT To The Max (GRP /VMG) +70 

DAVE KOZ All I See ,s You (Capitol) +63 

PAUL JACKSON, JR. Walkin' (Blue Note/EMCI +61 

MICHAEL LINGTON Show Me (Rendezvous) +57 

RICHARD SMITH S.ng A Song IA440) +47 

BEYONCE' fIL. VANDROSS The Closer I... (J /Columbia/RMGI +42 

CHRIS BOTTI Back Into My Heart (Columbia) +42 

PATTI LABELLE New Day (DelSouIIDJMG) +28 

Most 
Played Recurrents 

TOTAL 
ARTIST TITLE LABELS) PLAYS 

STEVE COLE Everyday (Warner Bros) 332 

RONNY JORDAN At Last IN-Coded) 313 

NAJEE Eye 2 Eye (NCoded) 292 

PRAFUL Sigh (Rendezvous) 291 

NICK COLIONNE High Flyin' (3 Keys Music) 283 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 274 

PAUL JACKSON, JR. It's A Shame (Blue Note/EMC) 258 

CHRIS BOTTI Indian Summer (Columbia/ 244 

BASS X Von (quid 8) 237 

JAllMASTERS Puerto Banus (Trippin'N'Rhythm) 234 

MINDI ABAIR Flirt (GRP /VMG) 213 

STEVE OLIVER High Noon (Native Language) 206 

JIMMY SOMMERS Take My Heart...) (Gemni/HghetOctave) 206 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 203 

URBAN KNIGHTS Got To Give It Up (Narada) 160 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

A walk in the park... 
The sound of children laughing... 
A candlelight dinner with the one you love... 
It's time to enjoy... 

THE GOOD LIFE 
David Lanz "The Good Life" 
Add Date June 14 
The title track from the CD, 
in stores July 13. 

On Your Desk Now! 

"The Good Life", 

A UNIVERSAL MUSIC COMPANY 

David 
Lanz ('r 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
MEDIABASE 

60 ( 

LAST THIS 
WEEK WEEK 

1 1 

2 © 
3 3 

6 O 
10 

4 Q 
8 Q 
5 8 

9 O 
14 

7 11 

12 12 

11 13 

16 

13 15 

15 16 

18 (1) 
n 

(Debut> 

20 20 

23 

26 ® 
24 ® 
19 24 

22 25 

25 26 

27 ® 
21 28 

29 29 

SMOOTH JAZZ TOP 30 INDICATOR 

TOTAL STATIONS/ 
ADDS 

14/0 

1310 

1210 

910 

1210 

1210 

1110 

1010 

1310 

1111 

1010 

1110 

810 

910 

810 

1310 

910 

810 

1011 
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810 

910 

910 

910 

1010 

910 

910 

810 

1010 
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Most Added® 
www.rrindicator, corn 
ARTIST TITLE LABELISI ADDS 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak/Concord) 4 

GEORGE BENSON Softly, As In A Morning Sunrise (GRPNMGI 3 

NICK COLIONNE It's Been Too Long (3 Keys Music) 2 

SPYRO GYRA Summer Fling (Heads Up) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST r'TLE LABEL:SI INCREASE 

GEORGE BENSON Softly, As In A Morning Sunrise /GRP /VMGI +55 

LARRY CARLTON Night Sweats (Bluebird) +51 

SPYRO GYRA Summer Fling (Heads Up) +33 

NICK COLIONNE Its Been Too Long (3 Keys Music) +32 

GERALD ALBRIGHT To The Max (GRP /VMG) +28 

PATTI LABELLE New Day (Del SouI /IDJMG) +20 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (PeaklConcordl +16 

CHRIS STANDRING Miss Downtown Sugar Girl (Pyramid) +16 

KIM WATERS In Deep (Shanachie) +16 

BONEY JAMES Here She Comes (Warner Bros.) +15 

Most 
Played Recurrents 

TOTAL 
ARTIST TITLE LABELISI PLAYS 

RICHARD SMITH Sing A Song (A440) 98 

KIM WATERS The Ride (Shanachie) 77 

NAJEE Eye 2 Eye IN-Coded) 63 

STEVE COLE Everyday (Warner Bros.) 53 

ERIC MARIENTHAL Sweet Talk (Peak) 41 

BASS X Vonni (Liquid 8) 40 

RONNY JORDAN At Last IN-Coded) 39 

NICK COLIONNE High Flyin' (3 Keys Music) 34 

WILL DOWNING A Million Ways (GRP/VM6) 33 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 31 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 25 

DAVID BENOIT Watermelon Man (GRP /VMG) 24 

LARRY GITTENS AND MEDIA Let Me Love You (Human Feel) 23 

SIMPLY RED Sunrise lsimplyred.com /Red Ink) 21 

KIRK WHALUM Do You Feel Me (Warner Bros.) 20 

CHRIS BOTTI Indian Summer (Columbia) 17 

® June 4, 2004 

ARTIST TITLE LABEL(S) 

EUGE GROOVE Livin' Large (Narada) 

PETER WHITE Talkin' Bout Love (Columbia) 

PAUL BROWN 2417 /GRP /VMGI 

DAVE KOZ All I See Is You (Capitol) 

GERALD ALBRIGHT To The Max (GRP /VMG) 

JOYCE COOLING Expression (Narada) 

MARC ANTOINE Mediterraneo (Rendezvous) 

PAUL TAYLOR Steppin' Out (Peak) 

PRAFUL Let The Chips Fall (Rendezvous) 

MICHAEL LINGTON Show Me (Rendezvous) 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 

DIANA KRALL Temptation (GRP /VMS) 

RICHARD ELLIOT Sly (GRP /VMS) 

NESTOR TORRES Maybe Tonight (Heads Up) 

MINDI ABAIR Save The Last Dance (GRP /VMG) 

CHRIS BOTTI Back Into My Heart (Columbia) 

GRADY NICHOLS Allright (Compendia) 

HIL ST. SOUL For The Love Of You (Shanachie) 

LARRY CARLTON Night Sweats (Bluebird) 

PETE BELASCO Deeper (Compendia) 

NORAH JONES Sunrise (Blue Note /EMC) 

RICK BRAUN Daddy -0 (Warner Bros.) 

BRAXTON BROTHERS When You Touch Me (Peak) 

DAN SIEGEL In Your Eyes (Native Language) 

PAUL JACKSON, JR. Welkin' (Blue Note/EMC) 

BOB BALDWIN I Wanna Be Where You Are (A440) 

KEIKO MATSUI Reflections (Narada) 

MARION MEADOWS Sweet Grapes (Heads Up) 

ERIC DARIUS Night On The Town (Higher Octave /Narada) 

SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 

TOTAL 
PLAYS 

222 

212 

182 

167 

166 

162 

157 

155 

143 

132 

132 

124 

123 

113 

112 

108 

107 

107 

104 

99 

93 

90 

90 

88 

87 

86 

83 

82 

77 

76 

.1- 
PLAYS 

-9 

+2 

-14 

+12 

+28 

0 

+13 

-3 

+3 

+11 

-17 

-6 

-13 

+7 

-17 

-5 

+5 

+1 

+51 

-3 

0 

+2 

0 

-14 

-9 

-2 

+1 

-15 

-4 

+1 

TOTAL 
AUDIENCE 

I00I 

1310 

1233 

997 

775 

599 

652 

1083 

847 

998 

494 

727 

745 

945 

780 

587 

615 

433 

896 

504 

763 

400 

267 

507 

825 

565 

527 

487 

214 

549 

522 

WEEKS ON 
CHART 

17 

20 

19 

14 

3 

12 

15 

18 

11 

6 

13 

10 

26 

8 

15 

5 

5 

20 

1 

10 

18 

13 

7 

14 

3 

7 

4 

3 

7 

11 

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
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Reporters 
WZMR/Albany, NY' 
OMA'D: Kevin sesame 
MO: Mlle flirter 
No MOs 

KAJZ/Albuaapelgae, NM' 
ON Ani WdaHan 

POMO: Paul Lewis 
KATIE MELUA 
TORCUATO MARIANO 
GEORGE BENSON 
.A'IIBENOIT RUSS EREIMAN 

WJZZ/Atlanta. GA' 
PD/M0 Dave gosh 

WOJZIAtlantic City. NJ' 
PIT/M0 Mart Edwards 
kr 

KSMJ/Bakerslield. CA' 
OMIPDn7D. Chris Townsnend 

APO: Man Kelly 
No Amt 

WSMJ/Baltimore, MD 
Pa 

MODI 
Lori Lewis 

GEORGE BENSON 

WBRH/Baton Rouge. LA 
PO/MMD -. Brel Michael 

WVSU/Birmingham. AL 
GMJP0/MO Ad45 Parrish 

DIANA KEÙLL 
DAVID BE NOT 1RUSS FREEMAN 
CRAIG BOTO 
EVERETTE RASP 

WNUA/Chiago, IL' 
OM: Bob Koala 
PO /MO: Sien Stills 

WNWV/Cieveland, OH' 
OM/PO/MO: Bernie Bielle 

CHRIS B071 
RONEY(AIES 

WJZA/Columbus, OH' 
PO/110: 

ENFOCE 
HrtmanVANBROSO 

MIND, ASMR 
PALA JACKSON JO 
OM SIEGEL 
GE RAI O ALBRIGHT 
MARCUS JOHNSON 
GEORGE BENSON 

KYSJ/Coos Bay, OR 
PO/MD: Oros DeMdroa 
No Adds 

KOAI/Dallas, TX' 
OM PO: Kan Johnson 
MO: Mark Sanford 

PATTI LABILLT 

KJCD/Denver, C0' 
POMO: Michael Fischer 

2 DAN SIEGE 
COSCASE 

1 MA HOT CLUB 

WVMV/Detroit, MI' 
0M/PD: TToom Sleeker 
MD. Sannd 

B OBEAR 

KEZL/Fresno, CA" 
OM. E Curtis Johnson 
POMO'. J We,denhe,mer 

WDRRffI Myers. FL' 
OM. Steve Amari 
PO'. Joe Turner 
MO Rand, Bachman 4 

WOTOMartlord. CT 
POMD: Stewed Slone 
13 INCOGNITO 
12 MARION MEAOIWS 

10 PHIL IPPB LIìu 

IO BERNI *11ELAANTS 
9 PATTI LABELLE 
9 JEFF GOI UB 
9 ROBIN DUDE 9M 11 

v NESTOR TORN 

KHJZ/Houston, TX' 
PO: Maxine Todd 
APDMO: Greg Morgan 
No MET 

WYJZAndianapolis, IN' 
ONO/MO: Carl Frye 
ROAM 

KOAS/Las Vegas, NV' 
PO/MO: Erik Foss 

ONE SIEGEL 

KUAPAJttle Rock, AR 
POMO:MIchaeKMellums 

5 WA 
O ERIC ESSER 

DAVID 0151)11 RUSS TAFFIA S 

KSBR/Los Angeles. CA 
OM/PD Terry Wedel 
MD: Susan doshblB 

GROOVE SYNDICATE 
6 NICE COMM. 

DAVIS BENOIT RUSS FREEMAN 

KTWV/Los Angeles. CA' 
PD Paul Goldstein 
APDOND. Samantha Wledmann 
No 

WJZL/Louisville. KY' 
PO: Color Glass 

WJZN/Memphis, TN' 
PD/MD. Norm Miller 
N ans 

WIVE/Miami, FL' 
OM: Rob Roberts 
PO/MO: RichAMccMlillan 

Po LE, DE 

BONE I JOAN 

WJZI/Milwaukee, WI' 

GSM l Atkinson 
onT 

RAJA&Y LEWIS TRIO 
PAUL JACKSON JR 

KIZI/Minneapolis. MN' 
PO: Sob Wood 
MO: Mike Wolf 
Ne me 

KRVR/Modesto. CA' 
OMMD Doug Wulff 
PO: Jim 

JACKS. JR 

GM 
OTCIUP 

ERALD AL BRIGHT 
.1/SMASH RS 

RUA &Y LEWIS TRIO 
TORCUATO MARIANO 

WVAS/Montgomery, AL 
MD: founts Rich 
16 CHRIS STANORING 

16KAWTERSE 
16 GEORGE BENSON 
15 BONEY JAMS 

NIE CI1i NICE 

KSKX/Network 
P0: Mew HI1Nrd 
MO: Laurie Cobb 

3 RICK BRAUN 
LARRY CAT TON 
TORCUATO MARIANO 
SPYRO LYRA 
GEORGE &NOON 
GLADYS KNIGHT 1TUESIO Al !JANEIRO 

Sirius Jan Cate/Network 
PD: Teresa Kincaid 
MO: RIM Laboy 

e SPIRO LYRA 
TO GEORGI BENSON 
II MICHAEL u5GION 

XM Watercolors/Network 
POMµ:Ai Sh ita Colon 

JAMIE LW LOA 
GEORGE BENSON 
MEW TH HARP 
DAVID KROH 11055 ERE WAN 

WOCO/New York, NV' 
OM John Mullen 
POND Charley Connolly 

WLOO/Orlando, FL' 
PD: Arian Morgan 
MO: Pa End a James 
No Ams 

WJJZ/Philadelphia, PA' 
PO: Michael Toni 
MO: Frank Childs 
No Am 

KYOT/Phoenix, AZ' 
PO Shaun Holly 
APDMD. Moi Honda 

KJZSMeno, NV 
OM'. Rob Brooks 
POMO Roben Dees 

WJZVMIehmond, VA' 
PO: Reid Snider 
No AM 

KSSJ/Saenmento, CA' 
MAO: Lee Harman 
No Adds 

KBZN/Salt Lake City, UT' 
OMMAR ON MEADOWS 

9 
GEORGE BENSON 
PAMELA WILLIAMS 

KIFM/San Diego. CA' 
OM'. John Dlm,ck 
Po'. Mike Vasguea 
APOMO. Kelly Cole 
NO MOs 

KKSF/San Francisco, CA' 
P0: Michael Erickson 
MO: Ken Jones 

MICHAEL MCDOrAIO 

E GEORGE BENSON 
GERALD ALBRIGHT 

IUZYISanta Rosa, CA' 
PO: Conlon Bet 
APO/MO: Rat 5111eton 

GEORGE BENSON 

KIWI/Seattle, WA' 
PD: Carol Handler 
MD: Diann Rasa 

DAVID BENOIT ' RUSS FREEMAN 

WSSMISI. Louis, MO' 

P!: PEAlrltrare 
4 TERRY DI &EY 
2 PIECES OF A OIEUI 

WSJT/Tampa. FL' 
PD Ross Block 
MO Kathy Curtis 

WJZW/Washinglon. DC' 
OM Benny King 
PO Carl Anderson 
MO Renee DePUR 

'Monitored Reporters 

56 Total Reporters 

40 Total Monitored 

16 Total Indicator 

Did Not Report, PIaylist Frozen (7): 
DMX Jazz Vocal Blend/Network 
DMX Smooth Jaa/Network 
KNIK/Anchorage, AK 
WEAA/Baltimore, MD 
WELV/Macon, GA 
WFSKMashville, TN 
WJABMuntsvilk, AL 

Don't Miss 

RH CONVENTION 20Y9! JUNE 29 -26, 2004 
BEVERLY HILTON HOTEL in Beverly Hills, CA 

At P wYx.n 

www.americanradiohistory.com
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CYNDEE MAXWELL 
cmaxwell@radioandrecords.com 

Speak No Evil 

ROCK 

The 'flows' and ̀ whys' of FCC actions on indecency 

&R Washington Bureau Associate Editor Joe 
Howard recently spoke with FCC Commissioner 
Jonathan Adelstein, who said that indecency enforce- 
ment by the commission is "still at a fever pitch" and 
that the agency is still hard at work on the increased 
indecency enforcement efforts it launched earlier this 
year. (See the full story in the May 28 issue of R &R, 
beginning on page 1.) 

But the year's hottest topic in the R &R: The Super Bowl flash was 

radio industry is also the most misun- completely unexpected, whereas the 

derstood. To help educate program- expectation might exist for something 
mers, air talent, owners and anyone like that in late -night programming. 
else with an interest in the matter, Would you say that the fact that it 
communications attorneys John King caught people in a time and place they 

and Erwin Krasnow - who practice did,, erpcct IPas the reason indecen- 

at the law firm of Garvey, Cr became a top priority? 
Schubert and Barer - JK:That'stwo-thirdsof 
will be speaking to attend- the equation - time and 

ees of the Jacobs Media place. The other is scope, 

Summit at the R &R Con- and the Super Bowl is one 

vention later this month. of the most widely watched 

I interviewed King to t broadcasts in the world. 
set the stage for the Jacobs What goes on late at night, 
Media Summit and asked whether at a New York sta- 

if he was charging me by tion or a Des Moines sta- 

the minute or the hour. He John King Lion, captures an infinitely 
told me the meter was off smaller audience, although 

that audience may still be large. But 
R &R: Everyone agrees that poli- in the greater scheme of things, the 

ticians have turned indecency into an risk that any one particular element of 
election year ploy. Do you think ra- a broadcast might come to the FCC's 
dio will still have to worry about it attention is greatly reduced. 

after November, or will this become R &R: The FCC defines indecei,rr 
a permanent concern? as "language or material that, in coo - 

JK: This too shall pass, but we text, depicts or describes. in terms 
have no idea when. It certainly will patently offensive as measured bycon- 
not pass with the passing of the elec- temporary community broadcast stun - 
tion. But if you look in the past, you'll lards for the broadcast medium. sex - 

see that federal regulation of broad- ual or excretory organs or activities." 
casting goes through pendulum / s that it? /ftheygeta complaint, isthat 
swings. What we have in 2004 is a the sole basis they use to determine 
definite swing in one particular direc- whether the material is indecent, or are 
tion. The pendulum moves slowly. there additional rules? 

R &R: Does it depend on who the .IR: That's the thumbnail summa - 
commissioners are? Do we have to ry. There's a process the FCC follows 
wait until their terms expire and new when it attempts to apply that summa - 
ones are appointed and hope they'// ry definition in a specific factual sit - 
focus on other matters? uation. They've said that there are 

JK: I don't think this current ac- three factors they look at in determin- 
tivity is commissioner -dependent. ing the full context in which the ma- 
Congress drives a great deal of it, and terial appeared. One of the factors is 

it's fair to conclude that Congress is the explicitness or the graphic nature 
responsive to its constituency. That's of the description. The second is 
borne out by the fact that one of the whether the material dwells on or re- 
most watched broadcasts in the world peats at length descriptions of sexual 
caused folks to raise their eyebrows, or excretory organs or activities. The 
put their eyeballs back in their sock- third one is whether the material ap- 
ets and say, "Did I see what I believe pears to pander or is used to titillate 
I just saw ?" And then many of them or shock. Any one of these alone can 

sat down and wrote letters to Con- be sufficient for the commission to 
greys. So it's a congressionally driv- find that the material was indecent. it's 
en time that we're in right now, as a weighing exercise in which one can- 
opposed to being brought on by any not easily predict in advance how the 
particular set of commissioners. commission will rule. 
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The commissioners basically said, 

"We must reserve the right, because 

these cases are so factually dependent, 

to decide whether any one or two of 
these three elements is sufficient 
enough for us to conclude that it's in- 
decent." That's the closest they've 
come to articulating on how they will 
sit in judgment on material, and it's 
clear that they are the judges. 

R &R: Does the FCC consider dif- 
ferent communities for its communi- 
ty- standards test? The rock audience 
and the hip -hop audience are a lot 
more racy and edgy than the AC or 
classical audiences. Do they take that 
into account? 

JK: No. The standard is "commu- 
nity standards for the broadcast me- 

dium." They have said that does not 

encompass any particular geograph- 
ic area or radio format or musical 
genre or any other television program- 
ming such as comedy, drama, etc. 

R &R: Are the standards different 
for radio than they are for other 
broadcast media'' 

"The commission 

is reactive. It 

reacts only to 

complaints that 

have been filed." 

JK: The standards are not differ- 
ent. How they may be applied, of 
course, may appear different from 
case to case. The commission said in 

the Bono decision recently that the 
use of the "f- word" as an adjective to 
describe a level of intensity was pro- 
fane - which is a different element 
of the statute of obscenity, indecency 
or profanity. But it wasn't too long 
ago that the commission ruled that a 

broadcast of a report on NPR that in- 
cluded sound bites from racketeer 
John Gotti, who constantly used the 

"f- word," was not indecent when con- 

sidered in context. So we may have 

situations that on the surface may ap- 
pear to be similar, but they'll deliver 
different results. 

R& R: Can't broadcasters or air 
talent claim First Amendment rights? 

JK: Radio and television stations 
that transmit over the airwaves do not 

Rate -A- Record, Rate -A -Wine 
Make sure you have some palate -cleansing sorbet after 
lunch on Friday, June 25, in preparation for this year's "Rate - 
a- Record, Rate -a- Wine" session. The panel will be from 3- 
5pm at the Beverly Hilton Ho- 
tel. Then, just one hour later, 
we'll present the winners of the 
R &R Industry Achievement 
Awards, from 6 -8pm. It'll be a 
fast -paced show, so you won't 
lose your buzz before you go 
to dinner. 

Don't forget that on Thursday, 

June 24, the Jacobs Media Rock Summit starts at 11 am for everyone. 

Please go to Page 14 to see the entire agenda. Register now at 

www.radioandrecords.com; you can get hotel info there too. Be sure to 

ask for the special R &R Convention rate. 

have full First Amendment rights. 
They have as much of a right as the 

government will give in a license to 

transmit. Anyone who wants to stream 

over the Internet, cable or satellite can 

do so for now without regard to the 

federal criminal statute against the 
broadcast of indecency or profanity. 
It's only broadcasters that are subject 

to those restrictions, because they do 

it by means of an FCC license. 
R &R: Will the FCC always moni- 

tor the licenses? 

JK: Yes, it's their job. At least once 

a year, and oftentimes several times a 

year, they go to their employer to talk 
about how good a job they are doing. 
Their boss is Congress, in the House 

and Senate committees that regulate 
telecommunications. If Congress 
thinks they're not doing a very good 

job, they get called on the carpet. 
They get sent back down from the Hill 
and back to their offices at the FCC 
and resolve to do a better job. 

R &R: So the government will al- 
ways be involved in the broadcast 
medium? 

JK: As long as entertainment is 

transmitted through the air, the gov- 
ernment will be involved in some 
measure with what goes on in those 

transmissions. It always has been, and 

I believe it always will be. Of course, 
we're embarking on a terrific new era 
when we look at WiFi and even new- 
er technologies for the transmission of 
information among us. This may rev- 
olutionize how we receive our infor- 
mation and entertainment. 

R &R: What about the music that 
radio stations play? Do programmers 
have to worry about cursing in songs? 

JK: Absolutely. The starting point 
on the "It wasn't my fault" rationale 
is that the FCC says you are respon- 
sible for everything that goes out over 
your air, whether it's an unintention- 
al hiccup or a profane word buried in 
the background of a piece of music. 

So there's very much to worry about - particularly now, since the Bono 

ruling - and it presents a new ten- 
sion between the music industry and 

the broadcasting industry. 
R& R: What if a band put a curse 

word in the title of a song. Can the 

jock say the name of the song without 
getting in trouble? 

JK: Saying the name of a song 
with a profane word isn't distin- 
guished from saying the word in any 

other context, whether in the verse or 

in conversation on the air. The com- 

mission doesn't care how the indecent 

or profane matter came to be broad- 

cast over the airwaves; it cares only 
whether it was. And if it was, and 

someone complains about it, the FCC 
will make its own independent deter- 

mination of whether or not, in fact, it 
was indecent or profane. 

R &R: Should programmers' new 

mantra become "When indcmbt, don t?" 
JK: Station owners, management 

and personnel who share the respon- 

sibility for a station's on -air product 
ought to consider whether to include 
that as part of their policy on the 
broadcast of indecent or profane ma- 
terial. It's a reasonable conclusion to 

say, "When in doubt, don't," because 

the level of fines that may be coming 
out of the FCC next year is likely to 

break some folks in medium and 

smaller markets. Not too many sta- 

tions of which I'm aware can absorb 

a half -million -dollar fine just because 

their morning team gets an 8 to 12 

share by broadcasting stuff that's right 
at the edge. 

R &R: Is the FCC like the mom and 
dad who say, "Because I said so?" 
Does it boil down to their own sense 

of weighting their criteria? 
JK: In a way it is correct that the 

commission says A, B and C are in- 
decent because they say so. But to be 

fair to the agency - which is trying 
to find a way between a rock and a 

hard place - they do attempt to offer 
their best explanation for why they 
say so. The difficulty is that, in the 

end, language is so infinitely expres- 
sive that it's almost impossible for any 

person or group to get their arms 
around something. It's an infinite ho- 

rizon, and the task is never -ending. 
R &R: So. if listeners never com- 

plained, would it matter what person- 
alities on the air said? Is it just when 
the audience complains to the FCC 
that we run into these problems? 

JK: You allude to a very key ele- 
ment of the environment in which 
we're currently living: that the FCC 
has no affirmative, reach- out -and- 
slap -you effort. The commission is re- 

active. It reacts only to complaints that 

have been filed. So if all of America 
were completely comfortable with the 

use of the "f- word" in any context and 

no one were to file a complaint, the 

commission would have no basis for 
issuing a ruling that something was in- 
decent. 

www.americanradiohistory.com

www.americanradiohistory.com


62 

LAST 
WEEK 

1 1 

3 0 
2 3 

5 4 

6 5 

8 0 
4 7 

7 8 

10 Q 
¡Debut> 

12 11 

14 12 

n 
11 14 

16 15 

9 16 

18 

19 

13 19 

20 

21 ® 
22 22 

25 23 

24 24 

28 ® 
29 

26 27 

23 28 

27 29 

30 0 

ROCK TOP 30 
® June 4, 2004 

THIS 
WEEK ARTIST TITLE LABEL(S) 

JET Cold Hard Bitch (Atlantic) 

VELVET REVOLVER Slither (RCAIRMG) 

SHINEDOWN 45 (Atlantic) 

HOOBASTANK The Reason (Island /IDJMG) 

GODSMACK Running Blind (Republic /Universal) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

AEROSMITH Baby, Please Don't Go (Columbia) 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

LINKIN PARK Lying From You (Warner Bros.) 

VAN HALEN It's About Time (Warner Bros.) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

THORNLEY So Far So Good (Roadrunner /IDJMG) 

SEETHER fIAMY LEE Broken (Wind-up) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

A PERFECT CIRCLE The Outsider (Virgin) 

TESLA Caught In A Dream (Sanctuary/SRG) 

AUDIOSLAVE What You Are (lnterscope /Epic) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

PUDDLE OF MUDD Heel Over Head (Geffen) 

DROWNING POOL Step Up (Wind -up) 

CROSSFADE Cold (Columbia/ 

SLIPKNOT Duality (Roadrunner /IDJMG) 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

SOIL Redefine (J /RMG) 

EARSHOT Wait (Warner Bros.) 

INCUBUS Talk Shows On Mute (Epic) 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

LOSTPROPHETS Last Train Home (Columbia) 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE 

(00) 

668 -12 33677 

477 +2 19648 

464 -17 21228 

426 -11 20345 

387 -21 15950 

367 +28 15479 

343 .104 13866 

328 -31 23002 

323 +10 17518 

293 +293 22900 

250 -11 11839 

246 -6 8133 

238 +22 9359 

231 -32 14451 

224 -17 6634 

224 -98 8420 

213 +4 6201 

197 +21 8204 

172 -89 9189 

161 +6 5875 

154 +10 7238 

131 -11 3443 

121 -13 6943 

113 -23 5427 

112 +17 2126 

104 +12 2796 

103 -29 4406 

91 -49 2011 

84 -39 2996 

81 0 3950 

CHART ADDS 

17 2710 

7 2310 

24 2310 

16 1810 

13 2110 

5 2310 

13 2010 

29 2210 

15 1710 

1 16116 

8 1810 

8 2010 

5 1511 

35 2110 

20 1510 

19 1710 

12 1610 

6 1610 

16 1510 

12 1010 

4 910 

4 1010 

5 1110 

6 1010 

2 1110 

2 1313 

8 910 

13 710 

17 1210 

2 911 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 
Arbitron Company). © 2004, R &R, Inc. 

New &Active 
BREAKING BENJAMIN So Cold (Hollywood) 

Total Plays: 78, Total Stations: 9, Adds: 0 

KORN Everything I've Known (lmmorta(/Epic) 

Total Plays: 61, Total Stations: 6, Adds: 0 

DROPBOX Wishbone (Re- Aliign/Universal) 

Total Plays: 56, Total Stations: 5, Adds: 0 

SHINEDOWN Simple Man (Atlantic) 

Total Plays: 54, Total Stations: 3, Adds: 2 

SMILE EMPTY SOUL Silhouettes (Laval 

Total Plays: 53, Total Stations: 6, Adds: 0 

KID ROCK I Am (Top Dog /At /antic) 

Total Plays: 53, Total Stations: 5, Adds: 0 

SEVEN MARY THREE Without You Feels (ORT) 

Total Plays: 45, Total Stations: 4, Adds: 0 

BEASTIE BOYS Ch -Check It Out (Capitol) 

Total Plays: 44, Total Stations: 5, Adds: 0 

MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA) 

Total Plays: 40, Total Stations: 6, Adds: 1 

RUSH Summertime Blues (Anthem/At /antic) 

Total Plays: 39, Total Stations: 5, Adds: 4 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) 

VAN HALEN It's About Time (Warner Bros.) 

RUSH Summertime Blues (Anthem/Atlantic) 

INCUBUS Talk Shows On Mute (Epic) 

SHINEDOWN Simple Man (Atlantic) 

POWERED 
MEDIABASE 

Most 
Increased Plays 
ARTIST TITLE LABELISI 

ADDS 

16 

4 

3 

2 

TOTAL 
PLAY 

INCREASE 

VAN HALEN It's About Time (Warner Bros.) 

TRAIN Ordinary (Columbia) 

RUSH Summertime Blues (Anthem/Atlantic) 

SHINEDOWN Simple Man (Atlantic) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

SEETHER fIAMY LEE Broken (Windup) 

FUEL Million Miles (Epic) 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

PAT GODWIN Iraqi Prison Blues (Blood) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 

JET Are You Gonna Be My Girl (Atlantic) 

LINKIN PARK Numb (Warner Bros.) 

INCUBUS Megalomaniac (Epic) 

TRAPT Headstrong (Warner Bros.) 

WHITE STRIPES Seven Nation Army (Third Man/V2) 

AUDIOSLAVE Show Me How To live lInterscopelEpic/ 

GODSMACK Re -Align (Republic /Universal) 

STAIND So Far Away (Flip /Atlantic) 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 

+293 

+41 

+39 

+34 

+28 

+22 

+22 

+21 

+18 

TOTAL 
PLAYS 

256 

215 

210 

160 

151 

142 

132 

130 

122 

121 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 
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POWEREDMI 

MEDIABASE 
'Monitored Reporters 

39 Total Reporters 

27 Total Monitored 

12 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WMTT /Elmira, NY 
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ARTIST TITLE LABE 9 
TOTAL 

PLpvS PLAS 
TOTAL 

4UDENCE 
r,. 

WEEKS ON 

CHART 
TOTAL STATIONS 

ADDS Most Added' 
LINKIN PARK Lying From You (WarnerBros.) 1864 80 93981 18 6010 www.rradds. corn 
JET Cold Hard Bitch (Atlantic) 1780 141 92287 22 6110 

ARTISTI 'LE LABEL(31 ADDS 

VELVET REVOLVER Slither (RCA /RMG) 1627 2 86769 8 6110 
VAN HALEN It's About Time (Warner Bros.) 38 

SHINEDOWN 45 (Atlantic) 1419 -103 61574 32 5711 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 13 

HOOBASTANK The Reason (island /IDJMG) 1415 104 64164 17 4910 TANTRIC After We Go (Maverick /Reprise) 10 

GODSMACK Running Blind (Republic /Universal) 1413 -103 61097 13 5910 
HOOBASTANK -$ame Direction (/stand /IDJMGI 7 

DROWNING POOL Step Up (Wind-up) 1333 9 58374 17 6010 
PUDDLE OF MUDD Spin You Around (Gellen) 6 

FINGER ELEVEN Stay In Shadow (Wind-up) 5 

CROSSFADE Cold (Columbia) 1302 +145 58072 18 5710 MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA/ 5 

SLIPKNOT Duality (Roadrunner //OJMG) 1206 + 84 51965 7 5910 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 4 

THREE DAYS GRACE Just Like You (Jive /Zomba) 1072 + 30 37802 9 5910 
DROPBOX Wishbone /Re Align /Universall 3 

SHINEDOWN Simple Man (Atlantic) 3 
A PERFECT CIRCLE The Outsider (Virgin) 1060 193 41642 26 4710 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 1039 +97 44384 5 5511 Most 
AUDIOSLAVE What You Are (lnterscope /Epic) 1028 -96 53831 13 5610 Increased Plays 
OFFSPRING (Can't GetMylHeadAroundYou (Columbia) 1020 -17 37688 14 5210 TOTAL 

PLAY 

SOIL Redefine (J /RMG) 981 145 38681 16 5910 ARTIST TITLE LABEL _ INCREASE 

SEETHERfIAMYLEE Broken (Wind -up) 809 + 19 28637 9 4511 
VAN HALEN Its About Time (Warner Bros.) +475 

CROSSFADE Cold (Columbia) +145 
THORNLEY So Far So Good (Roadrunner /IDJMG) 789 -39 26149 11 5710 

NICKELBACK Feelin' Way Too... (Roadrunner/IDJMG) +97 

BREAKING BENJAMIN So Cold (Hollywood) 776 +51 23489 6 5510 FLAW Recognize (Republic /Universal) +91 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 711 -84 35818 52 5310 TANTRIC After We Go /Maverick /Reprise) +88 

NICKELBACK Figured You Out (Roadrunner / IDJMG) 704 -82 37270 29 5510 
SLIPKNOT Duality (Roadrunner /1DJMG1 +84 

EARSHOT Wait (Warne/Bros.) 660 +60 19288 5 5811 Most 
SMILE EMPTY SOUL Silhouettes (lava) 656 -26 16300 12 4710 Played Recurrents 
INCUBUS Talk Shows On Mute (Epic) 644 +33 20955 5 4210 

TOTAL 

THOUSANDFOOTKRUTCH Rawkfist (Tooth &Nall /EMC) 514 -79 16557 18 3810 
ARTIST TITLE LA3tL, PLAYS 

DROPBOX Wishbone (Re -Align /Universall 504 +50 14858 19 4613 
INCUBUS Megalomaniac (Epic) 686 

GODSMACK RE-Align /Republic /Universall 677 
FLAW Recognize (Republic /Universal) 485 +91 12166 8 4311 

LOSTPROPHETS Last Train Home (Columbia) 657 

SKILLET Savior (lava) 485 +24 11121 6 4610 LINKIN PARK Numb (Warner Bros.) 505 

VAN HALEN It's About Time (Warner Bros.) 475 +475 37619 1 38138 TRAPT Still Frame (Warner Bros.) 505 

KORN Everything I've Known (lmmortaapic) 360 -67 11544 8 3710 
LINKIN PARK Faint (Warner Bros.) 491 

STAIND So Far Away (Flip /Atlantic) 481 
BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 318 -3 16494 15 2610 

TRAPT Headstrong (Warner Bros.) 471 

ATOMSHIP Pencil Fight (Wind -up) 289 -12 7551 10 2712 AUDIOSLAVE I Am The Highway /lnterscope /Epic) 378 

PUDDLE OF MUDD Heel Over Head (Geffen) 280 -170 11701 17 2610 DISTURBED Liberate (Reprise) 377 

MAGNA -FI Where Did We Go Wrong? (Aezra) 266 -2 6156 5 2911 New &Active 
BEASTIE BOYS Ch -Check It Out (Capitol) 250 +4 8732 4 1511 

CLUTCH The Mob Goes Wild (CRT) 233 0 5284 9 2510 KID ROCK I Am (Top Dag /Atlantic) 

AEROSMITH Baby, Please Don't Go (Columbia) 221 -80 13281 12 2110 
Total Plays: 123, Total Stations: 13, Adds: 2 

LACUNA C011 Swamped (Century Media) 
SEVEN WISER Take Me As I Am (Wind -up) 209 -11 3261 6 2010 

Total Plays: 108, Total Stations: 11, Adds: 1 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 205 -31 3908 5 2310 BRIDES OF CESTRUCTION I Don't Care (Sanctuary /SRGI 

AUF DER MAUR Followed The Waves (Capitol) 197 -57 4181 4 1910 Total Plays: 1C1, Total Stations: 10, Adds: 0 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 196 -22 11214 7 2012 
FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

Total Plays: 1CO, Total Stations: 15, Adds: 4 
LIMP BIZKIT Almost Over (Flip /lnterscope/ 189 +55 8570 1 1912 

TANTRIC After We Go (Maverick /Reprise) 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 188 -60 6087 19 2310 Total Plays: 96, Total Stations: 20, Adds: 10 

TANTRIC The Chain (Maverick/Reprise) 174 -119 5644 5 2010 MONSTER MAGNET Unbroken (Hotel Baby) (SPV USAI 

PUDDLE OF MUDD Spin You Around (Gellen) 172 +69 5208 1 2216 
Total Plays: 64, Total Stations: 17, Adds: 5 

DEFAULT ThrowltAllAway (TVT) 167 -63 4223 9 1910 
ATREYU Lip Gloss And Black (Victory) 

Total Plays: 8C, Total Stations: 9, Adds: 1 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 151 -43 3050 14 910 FINGER ELEVEN Stay In Shadow (Windup) 

HOOBASTANK Same Direction (island / ICJMG) 145 +61 10296 1 18(7 Total Plays: 72, Total Stations: 18, Adds: 5 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 144 +68 8729 1 20113 JIMMIES CHICKEN SHACK f /AARON LEWIS Falling Out (Koch) 

FEAR FACTORY Archetype ( liquid8) 143 +16 4396 1 20(0 
Total Plays: 60, Total Stations: 7, Adds: 0 

MY MORNING JACKET One Big Holiday IATO /RCA /RMG) 
SHINEDOWN Simple Man (Atlantic) 125 +37 10358 1 813 Total Plays: 35, Total Stations: 7, Adds: 0 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reportes are available on the web at 

www.radioandrecords.com. 

-tr11 ,nrr, , r,, 
MAGNA -FI "WHERE DID WE GO WRONG" 

from the debut album "burn out the stars" 
R &R © Active Rock Chart! 
New adds: WRIT WAZU 

. 
-/ 

On over 50 stations! 
WRIF KISW KUPD WBZX WCCC WNVE WTFX KATT WNVE WTFX 

WTPT KFRQ KPOI WOBK KRZR WQXA WAQX WWDG WXOR KOJE 

WRUF KHTO WJJO KXFX KMRQ WJXQ WRXW WWBN WKQZ KRPX 

WGIR WIHN and many more! 

www.americanradiohistory.com
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64 ACTIVE ROCK 
e June 4, 2004 

r!jflIATE Ewe 
POWERED ©11111111 1SE 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 6/4/04 

Artist Title (Label) TW 

LINKIN PARK Lying From You (Warner Bros.) 4.27 

THREE DAYS GRACE Just Like You (Jive /Zomba) 4.24 

SLIPKNOT Duality (RoadrunerlIDJMG) 4.15 

THREE DAYS GRACE II Hater Everything About You (JrvelZombal4.12 

SHINEDOWN 45 (Atlantic) 4.07 

CROSSFADE Cold (Columbia) 4.07 

SMILE EMPTY SOUL Silhouettes (lava) 4.06 

SEETHER fIAMY LEE Broken (Windup) 4.05 

HOOBASTANK The Reason (Island /IDJMG) 4.03 

BREAKING BENJAMIN So Cold (Hollywood) 4.03 

OFFSPRING (Can't Get My) Head Around You (Columbia) 4.00 

SOIL Redefine (J /RMG) 4.00 

LOSTPROPHETS Last Train Home (Columbia) 3.99 

KORN Everything I've Known (ImmortallEpic) 3.99 

A PERFECT CIRCLE The Outsider (Virgin) 3.98 

DROWNING POOL Step Up (Wind -up) 3.96 

GODSMACK Running Blind (Republic /Universal) 3.95 

VELVET REVOLVER Slither (RCA /RMG) 3.89 

THORNLEY So Far So Good (Roadrunner / IDJMG/ 3.87 

NICKELBACK Figured You Out (Roadrunner /IDJMGI 3.78 

THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nail /EMC) 3.74 

INCUBUS Megalomaniac (Epic) 3.73 

AUDIOSLAVE What You Are (lnterscope /Epic) 3.71 

JET Cold Hard Bitch (Atlantic) 3.69 

INCUBUS Talk Shows On Mute (Epic) 3.65 

NICKELBACK Feelin' Way Too Dann Good (Roadruni r /IDJMG) 3.64 

PUDDLE OF MUDD Heel Over Head(Geffen) 3.56 

M M M 
LW Famil, Burn 18 -34 18 -24 25 -34 

4.30 98% 19% 4.05 4.04 4.06 

4.29 84% 10% 3.92 3.98 3.87 

4.13 68% 8% 4.32 4.34 4.30 

4.21 99% 38% 3.70 3.64 3.75 

4.05 76% 17% 3.87 3.91 3.84 

4.00 54% 5% 3.99 3.85 4.09 

4.00 75% 10% 3.84 4.00 3.70 

3.94 79% 13% 3.98 4.00 3.96 

4.12 98% 33% 3.70 3.76 3.64 

3.88 46% 5% 3.98 3.89 4.06 

4.03 91% 16% 3.81 3.72 3.89 

3.98 50% 4% 3.96 3.67 4.21 

4.08 90% 24% 3.81 3.76 3.85 

4.07 64% 9% 4.15 4.30 4.04 

4.06 84% 18% 3.98 4.08 3.90 

4.01 79% 14% 4.08 3.84 4.25 

4.01 85% 15% 3.99 3.94 4.03 

3.94 72% 11% 3.90 3.61 4.16 

3.89 45% 6% 3.76 3.52 3.97 

3.85 96% 36% 3.59 3.45 3.70 

3.85 44% 8% 3.35 3.32 3.38 

3.78 96% 41 °/d 3.67 3.52 3.80 

3.73 73% 17% 3.80 3.45 4.05 

3.68 94 %0 34% 3.36 3.10 3.57 

- 70% 17% 3.48 3.36 3.59 

3.73 65% 16% 3.44 3.24 3.58 

3.70 86% 26% 3.41 3.24 3.55 

Total sample size is 461 respondents. Total average favorabilily estimates are based on a scale of 1 -5. ( 1= dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is 

based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 

preference. RafeTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The ATM system, is available for 
local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 

`Radio Networks. 

RR ROCK TOP 30 
CANADA 

:AST THIS 
WEEK WEEK ARTIST TITLE LABELISI 
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4 
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11 

9 

10 

12 

13 
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17 

22 
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23 

19 
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21 

18 

(Debut 

20 

¡Debut 

26 

24 

28 

25 

o 

POWERED 

11EDIABASE 

TOTAL +l - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

HOOBASTANK The Reason (Is/and/IDJMG/ 571 -17 8 2010 

JET Cold Hard Bitch (Atlantic) 532 +21 8 1810 

3 e THORNLEY So Far So Good (Roadrunner/IDJMG) 497 8 8 2010 

o TRAGICALLY HIP Vaccination Scar (Zoe/Rounder) 477 +14 7 810 

0 LENNY KRAVITZ Where Are We Runnin? (Virgin) 470 +38 8 1810 

0 VELVET REVOLVER Slither (RCA /RMG) 444 +26 7 810 

7 e NICKELBACK Feelin' Way Too... (RoadrunnerlIDJMG) 433 -1 8 2110 

8 POWDERFINGER (Babyl'veGot...) (Republic /Universal) 417 -23 8 1310 o MATTHEW GOOD BAND Alert Status Red (Atlantic) 378 +29 3 610 

10 SWITCHFOOT Meant To Live (Red Ink /Columbia) 358 52 8 2010 

11 AEROSMITH Baby, Please Don't Go (Columbia) 301 61 8 1810 

12 TREWS Not Ready To Go (Sony Music Canada) 299 20 8 2310 

o DEFAULT Throw It All Away (TVT) 267 +2 8 1110 

0 BLINK -182 I Miss You (Geffen) 221 +1 8 1310 e OFFSPRING (Can't Get My) Head Around You (Columbia) 216 +18 5 810 

CD SEETHERfIAMY LEE Broken (Windup) 196 +3 5 810 

e LOSTPROPHETS Last Train Home (Columbia) 195 +20 8 1010 

18 DARKNESS I Believe In A... (Must...Destroy /Atlantic) 191 8 19(0 

LINKIN PARK Lying From You (Warner Bros.) 182 +8 8 710 

20 3 DOORS DOWN Away From... (Republic /Universal) 180 -7 8 1410 

® INCUBUS Talk Shows On Mute (Epic) 175 +30 3 110 

22 JET Are You Gonna Be My Girl (Atlantic) 172 8 8 1410 

23 ê HIGH HOLY DAYS All My Real... (Roadrunner / IDJMG) 164 -25 8 1210 

0 DARKNESS Growing On Me (Must...Destroy /Atlantic) 163 +61 1 310 

25 FINGER ELEVEN One Thing (Windup) 158 .24 8 1410 

ED VAN HALEN Its About Time (Warner Bros.) 152 +152 1 515 

m+ FINGER ELEVEN Absent Elements (Windup) 147 +2 2 510 

28 GODSMACK Running Blind (Republic /Universal) 138 27 6 1010 

29 SAM ROBERTS Hard Road (Republic /Universal) 134 -3 8 910 

30 VINES Ride (Capitol) 133 -18 8 1110 

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

\song. Indicates Cancon. © 2004. R&R. Inc. J 
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I Summit Starts At llam! 

.ACTIVE ROCK 

The Jacobs Media Rock Summit's open sessions for everyone 
in the industry begin at 11 am on Thursday, June 24 at the 
Beverly Hilton Hotel in Los Angeles. Here are the speakers and 
topics to be covered. 

1 1am-noon - Tom Asacker is a renowned speaker and consult- 
ant who specializes in the shifting winds of culture and business. He 
can show you how to approach your job in different, creative and more 
fulfilling ways. 

1:30 -2pm - Arianna Huffington is an author, commentator and 
former California gubernatorial candidate who will speak on indecency 
and the role of the FCC. 

2- 2:30pm - John King and Erwin Krasnow are lawyers at Garvey 
Schubert Barer in Washington, DC. They are extremely knowledge- 
able about what the FCC is thinking and what you need to know. They 
will help you test your indecency IQ. 

2:30 -3pm - Indecency panel with Lex & Terry, Arianna Huffington, 
King and Krasnow and Rick Cummings 

3 -4pm - Zephyr Teachout was the brains behind the Internet strat- 
egy for presidential candidate Howard Dean. She figured out how to 
take databases, which virtually all radio stations have, and use them 
to motivate consumers to actionable results. The implications for ra- 
dio are obvious. 

4 -5pm - "Between a Rock and a Hard Place" will discuss the chal- 
lenges for group owners with Rock radio stations and how to win with 
a format under pressure. 

an Halen make it a big collective 
add week at Rock and Active 

Rock, with 54 adds on "It's About 
Time." A significant number, 38, come 
from the Active side ... I'm a little sur- 
prised that Lostprophets didn't pick 
up more adds on "Wake Up (Make a 

Move)" at Active. This is the right song 
for the format, so we'll chalk it up to 
memory. Wake up to a smash, just like KXXR /Minneapolis, WNOR/ 
Norfolk, KQRC /Kansas City, KILO /Colorado Springs and a bunch 
more ... "After We Go" by Tantric, "Same Direction" by Hooba- 
stank and "Spin You Around" by Puddle Of Mudd round out the 
top five Most Added ... On another note, have you listened to 
R &R's Going for Adds Internet radio stations yet? We have them 
in several formats, including Active Rock. Go to http: / /gfa. 
radioandrecords .com /gfaradio /activerock.htm for a continual 
stream of music and sound bites from radio. WCCC /Hartford was 
the guest station last month. Up next: WEBN /Cincinnati. MAX PIX: 
STRATA "The Panic" (Wind -up) - Cyndee Maxwell, Active Rock/Rock Editor 

a Memorial Day lapse of 

Record Of The Week 
ARTIST: Heavils 
TITLE: Heavilution 
LABEL: Metal Blade 

Before you ever hear a note, you'll know The Heavils are 

one of the most inventive groups you'll ever run into. You 

need look no further than their "Meanies," self -made gui- 

tars constructed out of everything from toilet seats to left- 

over motorcycle parts. Sonically, the Rockford, IL foursome could be the musical 

equivalent of Dinty Moore beef stew - thick, meaty, mysterious and, ultimately, a 

good meal if you can keep it down. Not for weak stomachs, Heavilution brings a 

sludgy groove that's a mishmash of Ministry, Static -X (without the electronics), Pri- 

mus and System Of A Down. Check out the grinder "Got Behind Me;' the blues - 

influenced squall of the title track or "Floaters" for a sense of the mayhem within. 

Of course,The Heavils stay true to their Rockford roots with a Cheap Trick cov- 

er, teaming with guitarist Rick Nielsen and his son Miles on "Just Got Back." 

- Frank Correia, Rock Specialty Editor 
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ARTIST: Clutch 

LABEL: DRT 

By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Yeah, yeah, I know the unwashed 
masses, and I do mean unwashed, 

are lamenting the demise of jam band 
Phish. But I gotta tell ya, they're not the 
best jam band going. No, my friends, that 
honor belongs to Maryland's Clutch, 
who've been laying down their unique 
grooves for over a decade. 

Now, if you're a patchouli -scented 
trust -fund hippie spending your tuition 
on an advanced degree in Hacky Sack, 
you probably won't agree with me. That's 
just fine, because us Clutch fanatics are 
fine without you. Clutch may be a little 
intimidating for you peace, love and hap- 
piness types, so just forget about their 
1993 EastWest debut, Transnational 
Speedway League: Anthems, Anecdotes & 
Undeniable Truths. It's waaay too heavy 
for the peaceniks, but after seeing Clutch 
perform great tracks like "A Shogun 
Named Marcus" opening for Monster 
Magnet, I rushed out and bought the al- 
bum - on cassette, mind you - and I've 
been a faithful fan ever since. 

From there, Clutch evolved into a space 
rock band the likes of which has never 
been seen in this solar system. Fat, thick 
grooves driven by the remarkable rhythm 
section of bassist Dan Maims and drum- 
mer Jean -Paul Gaster lay the perfect 
foundation for Tim Sult's wandering gui- 
tar lines, which weave from watery wah- 
wah leads to solid, warm distortion. 

Fallon has a gritty vocal style that 
sounds like he's been swilling Tennessee 
sour mash straight from the barrels of the 
Jack Daniel's distillery, and his lyrics and 
delivery are too imaginative to ignore. His 
cadence on the mike is unparalleled, and 
many rappers would do well to observe his 
style. Lyricwise, every song is a story, 
where aliens, friendly Yetis, dancing soap 
makers and other oddities are commoners. 

No, not everyone gets it. Labels in par- 
ticular. Blast Tyrant, Clutch's sixth full - 
length, finds the band on their fifth label, 
New York -based indie DRT. Fortunately, 
DRT is allowing the band to do what they 
do best, create, and with Blast Tyrant, 
they may have created their finest record 
yet. I could go on forever about each one 
of these tracks, from "Mercury" to "Cy- 
press Grove" to "Promoter" and so on, but 
you just have to hear for yourself. Lead 
single "The Mob Goes Wild" has been 
slowly creeping up the Active Rock chart, 
thanks to support from WXQR1Green- 
ville, NC; WAAF/Boston; WJJO/Madison; 
WRIF/Detroit; and more. Now's the time 
for more Actives to find out what they've 
been missing. And trust me, if the band 
is in town, go see them live - it's one of 
the best shows you'll ever see. 

TOP2O SPECIALTYARTIST5. 

1. SLIPKNOT (Roadrunner / /DJMG) "Three Nil" 

2. IN FLAMES (Nuclear Blast) "The Quiet Place" 

3. BEYOND THE EMBRACE (Metal Blade) "Plague" 

4. KITTIE (Artemis) "Into The Darkness" 

5. MARTYR A.D. (Victory) "American Hollow" 

6. KILLSWITCH ENGAGE (Roadrunner //DJMG) "A Bid Farewell" 

7. FEAR MY THOUGHTS (Lifeforce) "Hollow Inside" 

B. HEAVILS (Meta /Blade) "Outside The Circle" 

9. MISERY SIGNALS (Ferret) "The Stinging Rain" 

10. DEATH ANGEL (Nuclear Blast) "Thicker Than Blood" 

11. MONSTER MAGNET (SPV) "Unbroken (Rote; Baby)" 

12. MACHINE HEAD (Roadrunner //OJMG) "Bite The Bullet" 

13. NONPOINT (Lava) "Broken Bones" 

14. FEAR FACTORY (Liquid 8) "Archetype" 

15. CRISIS (The End) "Politics Of Domination" 

16. SOULFLY (Roadrunner /ILUJMG) "Prophecy" 

17. ALL THAT REMAINS (Prosthetic) "The Deepest Gray" 

18. AMEN (EatlIrMusic /Columbia) "California's Bleeding" 

19. ALABAMA THUNDERPUSSY (Relapse/ "Wage Slave" 

20. HIGH VOLUME: THE STONER ROCK COLLECTION (High Times) "Left Us To Mold" 

Ranked by total number of shows reporting artist. 
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66 
MAX TOLKOFF 
mtolkoff@radioandrecords.com 

PART ONE OF A TWO -PART SERIES 

ALTERNATIVE 

20 Songs To Make 
You Alternative Again 
And this time we mean it, dammit 

Actually, we mean business every time we 
do this. But sometimes I get the feeling you 
don't believe me. Therefore, I have enlisted 
the aid of a trusted colleague, a peer of peer- 
less virtue and good musical taste - some- 
one, frankly, who knows much more about 
music than I: R &R Music Editor Frank 
Correia. 

Follow me for a moment into fantasyland. Let's pretend 
R &R is a radio station. Let's also pretend I'm the PD. In that 
scenario, Frank would be our Music Director. He possesses all 
the requisite character traits that have distinguished the finest 
Alternative MDs of our generation: He's cantankerous, unru- 
ly and grumpy most of the time. 

Frank's greatest attribute, though, and what sets him apart 
from your garden -variety MD, is the exciting and almost con- 
tinuous display of anti- social behavior he hurls at the world. 
Plus, he's a damn good writer who actually knows what the 
hell he's talking about. 

So, Frank and I collaborated on this list of 20 songs. I threw 
out some suggestions, Frank threw out some suggestions. I 

scoffed at his snobbery, he ridiculed my pop sensibilities. I 

called him a wanker numerous times, he heaved a chair at my 
head. And so it went. 

Eventually, the final list took shape, and what you have be- 
fore you is a labor of love: the finest songs we could find lying 
around on our desks. Frank, would you like to say a few words 
before we begin? 

I would like to take this opportunity to let programmers know that 

if they have an opening for an MD to please contact me ASAP. I'm a 

fast learner, and my clean driving record allows me to double as a 

van driver. I also have experience with websites and such - maybe I 
can help you out. 

Please help me. I can't deal with TolkoJf on a daily basis. Plus, with 
me out of the building, Max's complete ignorance of current music 

will be exposed for all to see. So do it for me, or to spite Max - either 

way, you 71i11. On to the music.... 

The Dresden Dolls 
Trade "Girl Anachronism" 

Label: 8 Ft. Records 

Why? Because you've never heard, or seen, anything like 
them. Imagine bizarre wind -up dolls from 1930s Berlin crank- 
ing out demented piano- and drum -driven cabaret. Or picture 
Tori Amos in white face paint on an absinthe binge, pumping 
Motorhead rhythms into a baby grand. Drop the disc in the 
player and experience it for yourself. Or, better yet, check out 
the video. Or, even better, let them scare the shit out of you 
live at the R &R Convention during the "Anatomy of a Music 
Meeting" panel and at the Viper Room Thursday night. 

The few, the proud, the brave: A few test spins here and 
there for these bewildering Bostonians, but the specialty geeks 
have made this wicked- pissah track a top five record. 

Auf Der Maur 
Track: "Followed the Waves" 

Label: Capitol 

Why? Let's just revisit what was said of Melissa Auf Der 
Maur a few weeks back in Active Insight: She plays bass like 
nobody's business. She's rocked said bass with both Hole and 
The Smashing Pumpkins. She's strong enough to deal with 
Courtney Love on a daily basis. She loves Black Sabbath and 
Kyuss. She's cool enough to have guest musicians like Josh 
Homme (Queens Of The Stone Age, Kyuss), Brant Bjork (Ky- 
uss, Fu Manchu), Eric Erlandson (Hole) and James Iha (Smash- 
ing Pumpkins, A Perfect Circle). She's from Canada. She plays 
bass. She's from Canada, she plays bass, and she looks noth- 
ing like Geddy Lee. She wields her bass like the shieldmaiden 
Eowyn in Return of the King. 

The few, the proud, the brave: Some 41 stations on the track 
as of this writing - good work! The strongest support is corn- 
ing from CIMX /Detroit, and other believers include WWCD/ 
Columbus, OH; WJBX /Ft. Myers; and KCXX /Riverside. Non- 
believers, wake up, or she'll shuffle your deck clean. 

R &R June 4, 2004 

Convention Essentials 
Date: June 24 -26 

Place: Beverty Hilton Hotel, Beverly 

Hills, CA 

Hotel Rate: The $184-per -night rate is 

on a first -come, first -served basis. Ask 
for the R &R Convention Rate when you 

call 310 -285 -1307 or 800- HILTONS, or 
make your room reservation at 

www.beverlyhills.hilton.com using the 
group code RRC. 

Registration: Online at www.radioandrecords.com; click on 

"Conventions/Summits." 

Queens Of The Stone Age 
Track: "Never Say Never" 

Label: Interscope 

Why? Because you love covers, and you still love the '80s. 
And because Queens Of The Stone Age have delivered one of 
the coolest covers ever with their unique take on the Romeo 
Void classic. Us QOTSA freaks have known about this little 
gem for some time - it's been available on the Feel Good Hit of 
the Summer EP since 2000. Now that it's on The Punisher 
soundtrack (Wind -up) all the non -hipsters can discover it for 
the first time. 

The few, the proud, the brave: Pay attention, because the 
most important Alternative signal in the Milky Way (KROQ/ 
Los Angeles) is broadcasting this track to stoned teenagers 
throughout the Los Angeles galaxy. WHFS /Washington is 
doing the same in its market. 

F 0,4 
The Features 
Track: "The Way Its Meant to Be" 

Label: Universal 

Why? Because this song sounds like QOTSA on Prozac jam- 
ming with The Animals. It's got the handclaps, it's got the or- 
gan, it's got the frantic verse leading to the stop-start chorus, 
and it's got a hook big enough to hang a side of beef on, jerky. 
The rest of their stellar EP sounds like a drunken collision be- 
tween Elvis Costello and The Coral. Bottoms up! 

The few, the proud, the brave: Only WDYL /Richmond can 
lay claim to this one so far. 

The Killers 
Track: "Somebody Told Me" 

Label: Island Def Jam 

Why? This Las Vegas foursome hit the jackpot with buzzy 
New Wave alt -pop that the iPod generation can dance to. Pic- 
ture Duran Duran getting busted by Interpol. There's a ton of 
synth -soaked good times from the '80s paired with bouncing 
basslines, thumping beats and the catchy vocals of Brandon 
Flowers. Meanwhile, Teen People gushes that they're way hot- 
ter than The Strokes and ooze "cute -boy angst." Radical! 

The few, the proud, the brave: This band sat atop R &R Alt 
Specialty for three straight weeks before segueing to main- 
stream playlists. A strong 44 stations are on it as of this writ- 
ing. Bravo, KZON /Phoenix, WWCD, KWOD /Sacramento, 
KITS /San Francisco and the rest of you! 

Elefant 
Track: "Misfit" 

Label: Palm 

Why? Indie dream pop of the best kind. Frontman Diego 
Garcia brings a moody darkness to his vocals to keep his 
wounded heart in the shadows throughout Elefant's aptly 
named full- length, Sunlight Makes Me Paranoid. On the brilliant 
cut "Misfit," Garcia is able to merge his Morrissey vibe with 
his band's Strokes feel. I keep hearing it out here on KDLD 
(Indie 103.1) /Los Angeles, and it sounds great on the air. 

The few, the proud, the brave: WFNX /Boston is spinning 
it 26 times a week; up in Seattle, KNDD (The End) is an early 
believer. 

Bumblebeez 81 

Track: "Pony Ride" 

Label: Geffen/lnterscope 

Why? If Beck had been raised in the Australian outback and 
had a penchant for recording cow moos on his laptop to cre- 
ate fuzzed -out hick -hop, he'd be Bumblebeez 81 mastermind 
Chris Colonna. "Pony Ride" is a bumpy jaunt, with distorted 
grooves, ticking beats and electronic flourishes providing the 
perfect backdrop for Colonna's oddball rhymes. Way left of 
center - and right up Alternative's alley. 

The few, the proud, the brave: KWOD's on the pony, as is 
KROQ, where MD Matt Smith is so excited about the track he 
got a Bumblebeez 81 tattoo. The hipsters like it too: No. 3 at 
Alt Specialty. 

Continued on Page 68 
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POWERED 

11EDIABASE 

ARTIST TITLE LABEL(SI 

BEASTIE BOYS Ch -Check It Out (Capitol) 

TOTAL 

PLAYS 

2173 

. - 

PLAYS 

-16 

TOTAL 

AUDIENCE 
DO 

154128 

WEEKS ON 

CHART 

5 

TO'AL STATIONS 
ADDS 

7610 

Most Added® 
www.rradds. com 

LINKIN PARK Lying From You (Warner Bros.) 2136 -230 143203 17 6310 ARTIST ADDS 

JET Cold Hard Bitch (At /antic) 2013 -238 126728 19 7110 311 First Straw ÍL'olcanolZomba) 26 

HOOBASTANK The Reason (island //DJMG) 1927 -184 119842 19 6510 
LOSTPROPHETS Wake Up (Make A Move) (Columbia) 19 

DASHBOARD CONFESSIONAL Vindicated (lnterscope) 12 
VELVET REVOLVER Slither (RCA /RMG) 1821 -55 123927 8 6711 

HIVES Walk Idiot Walk (lnterscope) 10 

MODEST MOUSE Float On (Epic) 1720 +77 122939 12 6310 KILLERS Somebody Told Me (/s /and //DJMG) 6 

INCUBUS Talk Shows On Mute (Epic) 1683 +14 101597 10 7410 BUMBLEBEEZ 81 Pony Ride (Geffen) 6 

OFFSPRING (Can't Get My) Head Around You (Columbia) 1439 -154 71163 16 6710 
BURNING BRIDES Heart full Of Black (V2) 5 

PUDDLE OF MUDD Spin You Around (Geffen) 5 

SEETHER fIAMY LEE Broken (Wind -up) 1334 +148 81845 8 5710 
STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprise) 4 

MUSE Time Is Running Out (EastWest /Warner Bros.) 1310 +57 75600 11 66/0 BLINK-182 Down (Geffen) 4 

BLINK -182 I Miss You (Geffen) 1178 -180 64960 23 53/0 

THREE DAYS GRACE Just Like You (Jive /Zomba) 1177 +12 57959 9 60/1 

A PERFECT CIRCLE The Outsider (Virgin) 1149 -182 59566 26 5510 

NEW FOUND GLORY All Downhill From Here (Geffen) 1141 -44 53980 8 6511 

LOSTPROPHETS Last Train Home (Columbia) 1126 -125 75366 24 5810 

SWITCHFOOT Dare You To Move (Redlnk /Columbia) 1118 -9 45471 12 5310 

311 Love Song (Maverick /Volcano /Zomba) 1084 -272 74048 19 6110 

SLIPKNOT Duality (Roadrunner / /DJMG) 988 +32 54264 7 4810 Most 
YEAH YEAH YEAHS Maps (lnterscope) 

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprise) 

940 

926 

-254 

+59 

79093 

48093 

15 

6 

4910 

5714 
Increased Plays 

TOTAL 

FRANZ FERDINAND Take Me Out (Domino /Epic) 904 +117 76579 6 5413 PLAY 

ARTIST J,BELS INCREASE 

SHINEDOWN 45 (Atlantic) 884 +52 35103 13 3410 
DASHBOARD CONFESSIONAL Vindicated (lnterscope) +325 

SMILE EMPTY SOUL Silhouettes (lava) 882 -67 29099 11 5310 
311 First Straw (Volcano /Zomba/ +309 

BLINK -182 Down (Geffen) 857 +86 52596 6 5714 SEETHER IIAMY LEE Broken (Windup) +148 

CURE The End Of The World (Geffen) 853 +53 53760 3 5111 FRANZ FERDINAND Take Me Out (Domino /Epic) +117 

AUDIOSLAVE What You Are (lnterscope /Epic) 835 -140 49670 13 3810 
AUTHORITY ZERO Revolution (Lava) +98 

LINKIN PARK Breaking The Habit (Warner Bros.) +88 
VON BONDIES C'mon C'mon (Sire /Reprise) 779 +16 33792 9 4810 

BLINK -182 Down (Geffen) +86 

DASHBOARD CONFESSIONAL Vindicated (lnterscope) 743 +325 46980 2 61112 BURNING BRIDES Heart Full Of Black (V2) +84 

GODSMACK Running Blind (Republic /Universal) 680 -279 28340 13 4110 MIDTOWN Give It Up (Columbia) +79 

THORNLEY So Far So Good (Roadrunner //DJMG) 653 -63 21339 10 4312 
TAKING BACK SUNDAY A Decade Under the Influence (Victory) +78 

KILLERS Somebody Told Me (/s /and / /DJMG) 623 +47 37350 4 5016 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 615 -1 34359 6 4310 

BREAKING BENJAMIN So Cold (Hollywood) 605 +20 23740 5 4011 

AUF DER MAUR Followed The Waves (Capitol) 524 -14 19415 5 4111 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner //DJMG) 505 +27 18545 3 3513 

MORRISSEY Irish Blood, English Heart (Sanctuary /SRG) 496 -4 45466 8 3412 

SNOW PATROL Spitting Games (A &M /lnterscope) 417 +59 11741 6 2610 

BAD RELIGION Los Angeles Is Burning (Epitaph) 

EARSHOT Wait (Warner Bros.) 

TRAPT Echo (Warner Bros.) 

356 

354 

336 

-1 

+17 

-47 

26346 

9311 

17170 

5 

3 

20 

1810 

3010 

1910 

Most 
Played Recurrents 

311 First Straw (Volcano /Zomba) 323 +309 30661 1 38126 TOTAL 
ARTIST PLAYS 

DROWNING POOL Step Up (Windup) 270 -2 13366 10 1610 
THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba! 866 

SUGARCULT Memory (fearless /Artemis) 264 -34 16099 7 2010 
INCUBUS Megalomaniac (Epic) 652 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 264 -66 18223 7 1810 FINGER ELEVEN One Thing (Windup) 747 

LIT Looks Like They Were Right (Nitrus /DRT) 263 +19 10804 2 2511 SWITCHFOOT Meant To Live (Redlnk /Columbia/ 742 

STELLASTARR My Coco (RCA /RMG) 234 -12 7744 4 1711 WHITE STRIPES Seven Nation Army (ThirdMan /V2) 725 

CROSSFADE Cold (Columbia) 231 +33 8513 2 1411 
JET Are You Gonna Be My Girl (Atlantic) 704 

NICKELBACK Figured You Out (Roadrunner //DJMG) 690 
MIDTOWN Give It Up (Columbia) 227 +79 7352 1 3011 LINKIN PARK Numb (Warner Bros.) 656 

FLAW Recognize (Republic /Universal) 227 +32 6866 1 1810 YELLOWCARD Ocean Avenue (Capitol) 636 

STROKES Reptilia (RCA /RMG) 226 -75 35336 20 2310 AFI Silver And Cold (Dream Works /lnterscope) 571 

77 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/23-5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, 
The Arbitran Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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4Digital, Clear, Consistent ) 70,000 + Song Library) 
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DARKNESS OVERCOMES KROQ The Darkness woke up early recently fora visit to the Kevin 

& Bean morning show at KROQ/Los Angeles. Seen here (l -r) are The Darkness' Ed Graham, KROQ's 

Kevin Ryder, The Darkness' Dan Hawkins, the official KROQ Gene 'Bean" Paver poseable cutout and The 

Darkness' Justin Hawkins and Frankie Poullain. 

Wow, it took mere weeks for The 
Beastie Boys to bully their way to 

the top of the chart. They sit firmly at No. 1, 

and I think it's going to awhile before ONITH E we see them move. Early from 
key stations shows 

of 
he It Out" RAVI 

has legs ... The rest of the top 10 is ripe 
for the pickin'. Modest Mouse and Incu- 
bus stay strong at Nos. 5 and 7, respec- 
tively ... Seether jump 15 -9 ... Muse hit No. 10, up from No. 12 ... Hey, 
look at Three Days Grace! They jump 17 -12 and quietly go about their 
business, convincing radio that "Just Like You" is the real deal ... No more 
bullets until the No. 18 position, where Slipknot sit, moving up from No. 
22 ... Story Of The Year continue their story, moving 23 -20 this week ... 

Franz Ferdinand haven't been this popular since the original Franz was 
Archduke of Austria and got killed, starting World War I. Or something 
like that. They go 26 -21 with no sign of stopping ... Keep Your Eyes on 
the Action: The Cure, Von Bondies, Dashboard Confessional, Kill- 
ers, Breaking Benjamin, Snow Patrol ... New to the Chart This Week: 
311, Midtown. Flaw ... Most Added: 311, Lostprophets, Dashboard 
Confessional, Hives, Killers, Bumblebeez 81, Burning Brides ... Most 
Should Be Added: Bad Religion, Bumblebeez 81, The Cure, Morrissey, 
Ambulance, Snow Patrol, Auf Der Maur. 

Alternative 

- Max Tolkoff, Alternative Editor 

20 Songs To Make You.... 
Continued from Page 66 

The Streets 
Track: "Fit But You 

Know It" 
a Label: Vice/Atlantic 

Why? While most American DJs, MCs or 
what have you are bragging about bling bling, 
Cristal or Courvoisier, British spitter Mike 
Skinner is stoppin' off for chips and a drink. 
On this track his cocked Cockney rhymes are 
laid over a decidedly English beat and guitar 
strut with bloody brilliant results. Plus, there's 
a healthy dose of self- effacing comedy here. 

The few, the proud, the brave: KITS is al- 

ready over 20 spins a week, WFNX is another 
early believer, and the track is getting lots of 
specialty love. We're wondering why fellow 
limey Mark Hamilton at KNRK /Portland, OR 
isn't showing love to his countryman. 

The Bronx 
Track: "False Alarm" 

Label: White Drugs/ 

Ferret 

Why? We were reminded of this band's 
greatness when we saw their cool -ass, B hor- 
ror movie video for this song on MTV2's Sub- 

terranean. Actually from L.A., The Bronx are 
a blast of raucous energy that combines vin- 
tage hard rock with a retro-punk vibe. It's one 
hell of a sonic cocktail - mix one part Hives 
with one part AC /DC and add a splash of 
Rocket From The Crypt. First round is on me. 

The few, the proud, the brave: Nobody yet. 
Ask your station's resident specialty guru 
about this band. 

Local H 

Track: "California Songs" 

Label: Studio E 

Why? Snotty attitude and loud guitar - 
precisely the reason you all got into this busi- 

ness to begin with (well, that and the drugs). 
Yes, this is the same band that put out that 
" copacetic" song way back in 1996. Since then 
they've been below the radar but still manage 
to crank out quality rock. "California Songs" 
is a drink -in- the -face ode to West and East 
Coast privilege - but make sure you get the 
clean copy, or those F -bombs will bring the in- 
decency Gestapo to your door quicker than 
you can say "Janet." 

The few, the proud, the brave: Five on it so 
far: KPNT /St. Louis; WKQX /Chicago; 
WROX /Norfolk; WBUZ /Nashville; and 
KMBY /Monterey, CA - and only one of 
those is a California station. It also nailed No.1 
at Alt Specialty. 

Burning Brides 
Track: 'Heart Full 

of Black" 

Label: V2 

Why? Real rock that lets you punch the 
dashboard, throw up the devil horns, smoke 
a Marlboro and tailgate with a cooler full of 
Bud at the AC /DC show. This Philly trio's 
excellent 2001 debut, Fall of the Plastic Empire, 

was woefully underappreciated; now's the 
time to make it up. "Heart Full of Black" is a 

raw, dirty slab of guitar growl that lives up to 
its name. Ditch the backward baseball cap and 
grab your denim jacket. 

The few, the proud, the brave: Bubbling 
under the chart at New & Active with adds 
and spins at WPLY /Philadelphia; WPBZ/ 
West Palm Beach; KQXR /Boise, ID; WZNE/ 
Rochester, NY; WLUM /Milwaukee; WRZX/ 
Indianapolis; and lots more with good taste. 

Next week: Nine more not to ignore! 

TALK BACK TO R &R! 
Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1673 

or e -mail: 

mfolkoff@radioandrecords.com 

REPORTING STATION PLAYLISTS 

www.radioandrecords.com 
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ATE MILS!G 
PowEREDp Hill I BM 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 6/4/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 
18 -34 

LOSTPROPHETS Last Train Home (Columbia/ 4.09 4.14 94% 27% 3.93 3.81 4.05 

STORY OF THE YEAR Anthem Of Our... (Maverick/Reprise) 4.05 4.08 73% 11% 3.85 3.61 4.12 

HOOBASTANK The Reason /Island /IDJMG/ 4.01 4.07 98% 38% 3.9B 3.74 4.21 

OFFSPRING /Can't Get My? Head Around You (Columbia) 4.01 3.90 91% 20% 3.85 3.85 3.85 

BLINK -182 Down (Geffen/ 3.99 - 72% 11% 3.85 3.73 3.91 

BLINK182 f Miss You ( Gellen) 3.96 3.96 98% 39% 3.91 3.65 4.16 

INCUBUS Talk Shows On Mute (Epic/ 3.92 3.95 81% 15% 3.88 3.79 3.97 

THREE DAYS GRACE Just Like You (Jive /Zombal 3.88 3.99 81% 15% 3.68 3.42 3.94 

NEW FOUND GLORY All Downhill From Here (Gellen) 3.84 3.97 81% 16% 3.62 3.45 3.80 

INCUBUS Megalomaniac /Epic) 3.81 3.85 97% 39% 3.72 3.67 3.76 

LINKIN PARK Lying From You (Warner Bros.) 3.80 3.83 93% 30% 3.71 3.56 3.87 

SWITCHFOOT Dare You To Move (fledInk/Columbia' 3.79 3.91 75% 17% 3.73 3.49 3.97 

SMILE EMPTY SOUL Silhouettes (Lava/ 3.78 3.89 76% 14% 3.58 3.44 3.73 

A PERFECT CIRCLE The Outsider (Virgin) 3.72 3.81 72% 19% 3.66 3.62 3.70 

JET Cold Hard Bitch (At /antic) 3.71 3.16 94% 36% 3.58 3.53 3.63 

311 Love Song (Maverick /Volcano /Zomba/ 3.68 3.63 92% 38% 3.62 3.41 3.83 

SEETHERfIAMY LEE Broken (Windup) 3.67 3.77 79% 20% 3.60 3.49 3.73 

MUSE Time Is Running Out (fastWest /Wame,Bros./ 3.64 3.69 56% 12% 3.56 3.40 3.72 

SHINEDOWN 45 (Atlantic) 3.64 3.82 55% 16% 3.52 3.43 3.62 

AUDIOSLAVE What You Are ( /nterscope/fpicl 3.60 3.62 67% 20% 3.58 3.48 3.70 

VELVET REVOLVER Slither (RCA/RMG/ 3.57 3.71 65% 14% 3.59 3.65 3.53 

THORNLEY So Far So Good (RoadrunnerilDJMGI 3.55 41% 7% 3.47 3.23 3.74 

MODEST MOUSE Float On (Epic/ 3.54 3.41 59°r° 17% 3.57 3.64 3.49 

VON BONDIESC'monC'mon(Sire /Reprise/ 3.54 3.48 46% 10% 3.51 3.48 3.55 

GOOSMACK Running Blind (Republic/Universal) 3.47 3.44 75% 21% 3.44 3.23 3.67 

FRANZ FERDINAND Take Me Out (Domino /Epic/ 3.31 47% 13% 3.20 3.15 3.26 

YEAH YEAH YEAHS Maps (lnterscopel 3.23 3.28 76% 32% 3.31 3.31 3.32 

SLIPKNOT DualityIRoadunner /IDJMG/ 3.23 3.27 54% 14% 3.27 3.31 3.20 

BEASTIE BOYS Ch -Check It Out (Capitol/ 3.11 3.12 85% 33% 3.36 3.48 3.23 

Total sample size is 471 respondents. Total average favorabllty estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very much /. Total 

familiarity represents the percentage of respondents who recognized the song. Total bum represents the number o1 respondents who said they are tired 

of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12r. Persons are screened via the 

Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions o / participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. 

The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a 

division of Premiere Radio Networks. 

rr TOP2O SPECIALTY ARTISTS 

1. SONIC YOUTH (Geffen /lnterscope) "Unmade Bed" 

2. HIVES ( /nterscopel "Walk Idiot Walk" 

3. PJ HARVEY ( /Stand /IDJMG) "The Letter" 

4. TAKING BACK SUNDAY (Victory) "A Decade Under The Influence" 

5. PIEBALD (SideOneDummy) "Haven't Tied It" 

6. KILLERS (island /IDJMG) "Somebody T)Id Me" 

7. BETA BAND (Astralwerks /EMCI "Assessment" 

B. MORRISSEY (Sanctuary /SRG) "Irish Blood, English Heart" 

9. EAGLES OF DEATH METAL ( Rekords Rekords) "Speaking In Tongues" 

10. STREETS (Atlantic) "Fit But You Know It" 

11. PEDRO THE LION (Jade Tree) "Transcontinental" 

12. FRANZ FERDINAND (Domino /Epic) "Darts of Pleasure" 

13. BUMBLEBEEZ 81 (Geffen /lnterscope) "Pony Ride" 

14. DRESDEN DOLLS (8 Ft. Records) "G r Anachronism" 

15. KEANE ( lnterscope) "Everybody's Changing" 

16. BURNING BRIDES (V2) "Heart Full Of Black" 

17. SCATTERTHEASHES (Epitaph) "Caesura" 

18. BROKEN SPINDLES (Saddle Creek) "Fall In And Fall Down" 

19. GOMEZ (Hut /Virgin) "Silence" 

20. BAD RELIGION (Epitaph) "Los Angeles Is Burning" 

Ranked by total number of shows reporting artis(. 
J 

Record Of The Week 
ARTIST: Sonic Youth 
TITLE: Sonic Nurse 
LABEL: Geffen/Interscope 

Sonic Youth - the name alone should be reason 

enough for you to play it.Thurston Moore, Kim Gordon 

and Lee Ranaldo were building the foundations of the Alternative format 

while many of today's Alt up 'n' corners were still playing doctor. Sonic Nurse, 

the group's 19th release in an already storied catalog, fills the indie rock 

prescription right. with all the Xanax grooves and dreamy, dissonant noise 

pop Thurston and company have become known for. The whole ether binge 

kicks off admirably with "Pattern Recognition" and carries on with seven - 

minute -plus daydreams like "Dripping Dream" and the rock -solid "Stones." 

Meanwhile, "Unmade Bed" is a concise dose of indie rock at its finest. 

- Frank Correia, Rock Specialty Editor J 
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Reporters 
WHR1JAIbany. NY 
OM John Cooper 
PO lisa Bielgo 

KTZO/Albuquerque. NM 
PD Sion Souhrada 
MD Don Kelley 

WNNX/Allanta. GA' 
OM Leslie Fram 
PO Chris Williams 
MO. Jay Namen 
No Adds 

WJSE/Allanlic City. NJ' 
PO Al Pannello 

:PSt 
OSTI- ii 

PUMB,FBIE.' -' 
'Arty,....... A. 

KROX/AUslin. TX 
OM Jell Canol 
PO Melody Lee 

MD. Toby Apn 
8 DASHBOARD CONFESSIONAL 

WRAXRirmingham. AL' 
PD. Saun Groves 
ND: Mark Lindsey 

KID ROCK 

LOSTPROPHETS 

KOXIUBoise. l0 
OM Dan MOColly 

PO Eric Knslensen 
MD. Jemmy Smith 

WBCN/Boston. MA' 
PO Oedipus 
APDMD. Steven Sirick 
Nc Ados 

WFNX/Seslon. MA' 
Poleo. Paul Dñeeoll 
APO. KaNE Dakin 

2 SECRET MACHINES 
HIVES 

WEDG/BuDalo, NY' 
PO Lenny Diana 

A JEI 
LOSTPROPHE"5 
fJASHBOAPC CONISSIONAL 
NIVES 

WBTLBurlington' 
OMPD. Man Grasso 
APOMD Kevin Mays 

WAVF/Charleslon. SC' 
PO Dave Rossi 
ND: Suzy Boe 
11 DASHBOARD CONFESSIONAL 
8 311 

KEANE 

STORY OF THE YEAR 

VELVET REVOLVER 

MICHAEL TOLCHER 

WEND/Charlotte' 
OM- Bruce Logan 
POMD Jack DaniRl 

iF THE YEAR 

'RAN. FERDINAND 

IHCRNLEY 

WKOX/Chtcago. Il' 
PO Mike Stem 
APO:MO. Jaunt Jackson 

AUF DER MAUR 
KILLERS 
WIVES 

WAOZ/Cincinnali, OH' 
PO/MD Jen Rapt 

2 FRANZ FERDINAND 
LOSTPRDPHETS 

WXTM /Cleveland. OH' 
PD Kim Monroe 
APD Dom Nardella 
NO Pete Scheeka 

NICKELBACK 
PUDDLE OF MUDD 

WAROtColumbM, SC' 
PO: Dan Smell 
ND; Dane Fan 

1 311 

MY MORNING JACKET 
LOSTPROPHETS 

WWCD/Columbes. OH' 
OM Randy Malloy 
PD Andy Oasis 
NO Jack Devosa 

WEER 
BUMBLEBEE/ 81 

"ASHBCARD CONFESS'^_NAI 
RF' MACHINES 

KDCENallas, TX' 
PO Duane Doherty 
APOMP Alan Ayo 

KILLERS 
1 CURE 
1 DASHBOARD CONFESSIONAL 

FRANZ FERDINAND 
BREAKING BENJAMIN 

WXEGNaylon, OH 
OM. Tony Tinmd 
PO Steve Kramer 
MD Barmer 

5 DASHBOARD CONFESSIONAL 

KTCL/Denver. CO' 
PD. MP O'Connor 
APO RICA Rabin 
MD HIII Jordan 
N. AiF 

CIMX/Detroll, MI' 
PD Murray Brookshaw 
APD Vince Cannova 
NO NOT Franklin 

L. 

KHROEI Paso. TX 
OM Mike Preston 
DOMO Jojo Garcia 
NE Adds 

UNóyeevilu. 
AR ó Dave 

9 LINKIN AL. 
HIVES 

KFRR/Frasa °. CA' 
PO Chris Squires 
MD. Reverend 

WJBX/Ft. Myers. FL' 
OMPD John Rou 
APD. FM Madrid 
ND: Jell Zdo 

L OSI PR OPHETL 

WXTW,Ft. Wayne. IN' 
ON u Fabini 
PO Don Walker 
APD Mall Jericho 
ND. Greg ravis 

LOSTPHOPHEIS 
GRAHAM COLTON BAND 

LOLA RAY 

BUMBLEBEEZ Br 
HIVES 

WGRD/Grand Rapids. MI 
Po Bobby Duncan 
APE Kevin Carne 
MD. Alison Long 

WXNR/Greenville. NC' 
PD JCR Sanders 
AMINO Charlie Shaw 

WEED/Hagerstown 
POMD Dan Roberts 

OSTPROPHETS 
1 KILLERS 
1 311 

Stations and their adds listed alphabetically by market 

KGCD Honolulu Hi' 

KTBZ Houston. TX' 
PO Vince Richards 

APD Eric Schmid) 
MD Don Jaulten 

WRZXAnd i a napol Is. IN' 
Po: Scott Jameson 
MO'. Michael Young 

WPWJacluonville. FL' 
OM' Gail Again 
AMMO'. Chad Chumley 

BLINK 182 

FUTURE :LADE PS OF Nil KALI) 
DASHBOARD CONFESSIONAL 

WRZK. Johnson City' 
PO Mark McKinney 

KRBLXansas City, MO' 
PO Greg Bergen 
APO Lazio 
MB Jason Planet 

WNFZIKnoDVille. TN' 
PD Anthony Prodid 

KFTEhalayete. LA' 
PO: Scott Perrin 
ND. Roger Pride 
No Adds 

KXTE/las Vegas, NV' 
Po: Dan Wellington 
APOMD: Cho Morey 

1 BURNING BRIDES 

KROQitos Angeles. CA' 
Po: Kenn Weatherly 
APo. Gen Sandbloom 
MO'. Nan Smith 
No Adds 

WLRS2ouisville. KY' 
PO Anone Fitzgerald 
NO Dane Hill 

WMFSMemphis. TN 
PO Rob Chessman 
ND Sydney Nabors 

R' DDLE 01 MUG 
AUTHORITY ZERO 
'COUPE LEADERS OF THE WORLD 

WLUMMilwaukee. WI' 
PD Tommy Wilde 
MO Kenny Neumann 

WHTG/Monmouth, NJ' 
APO Mike Gann 
MD Brun Phillip 

R ELEVEN 

FE LLASTARR 
DASHBOARD CONFESSIONAL 
711 

KMBYrMonlerey. CA' 
POMP Kenny Allen 

WOW/Nashville. TN' 
OM. Jim Patrick 

PDA111 Russ Schenck 
11 RYAN ADAMS 

10 311 
KID ROCK 

LOSTPROPHETS 

BUMBLEBEE/ BI 
HIVES 

KKNONew Orleans. LA' 
OM tons Florenlrno 
PD Sig 

APO Nick Pernivaro 

OSTPROPHETS 

WXRKMew York. NY' 
PD Roben Cross 
NO NIES Peer 

WARY/Newburgh. NY 
Po. Armrew Bols 
NO Adds 

WROXModolk. VA' 
PD: MOPE Diamond 
MD: MW Powers 

2 BUMBLEBEEZ 9' 
HIVES 

311 
LOSTPBOPHETS 

KORL'Odessa. TX 
PO Michael Todd 
MO Ash:ey 

KHBZ. Oklahoma City, OK' 
OM Bra Hurley 
PO Jimmy Barreda 

WJRR /Orlando, FL' 
OM Adam Cook 
PO Pal Lynch 
APO Rick Erman 
MO Brian Oickerman 

WOCLOrlando, FL' 
PD. Bobby Snub 
13 311 

1 STORY OF THE YEAR 

WPLY,Phlladelphia. PA' 
PD: Jim McGuinn 
MD: Dan Fern 

BLINK -182 

KEDJiPhoeniO, AZ' 
OM Laura Harry 
AvD Dead Air Oase 
NO Rohm Nash 

XZON/Phoenio, AZ' 
PD Kevin Maianion 
NO Mltzre Lewis 

WXOXIPIBsburgh,PA' 
PD John Moscnma 
MD Vinme F 

1 DASHSIAP: iL1NFF:iSIliNA1 

RNRKPorlland. OR' 
PO. Mart Hamillon 
APo'. Jaime Cooley 

1 311 

BURNING BRIDES 

WBRU/Providence. RI' 
PD Seth Resler 
MD'. Andy Mn 

1,1 

. JS' - Por, 

KRZO/Reno. NV' 
ON Rob Brooks 
PO Jemmy Smith 
AMMO. Bat Diablo 
19 LINKIN PARK 

2 311 

WDYLAmBmond. VA' 
PO Mike Murphy 
MD Dustin Matthers 

WRXEJAichmond. VA' 
OM. Bill Cahill 
P0M0: Cagy Krnowni 

A 311 
1 DASHBOARD CONFESSIONAL 

NICKELBACK 

KCXXAIiserside, CA' 
0MP0: Kell) Chaps 
APDAED: OW Jame, 
No Adds 

WOE/Rochester, NY' 
011/90: Jon Wm. 
110: Jen Wotan 

1 311 
SOIL 
LOSTPROPHETS 

KWOOSaat Melo,CA' 
OM: Carlin Alma 
PD: Re, hew 
APO: WAN 
MD: Marta Collina 

9 CHRONIC FUTURE 

9 311 

SIMPLE KID 
THONG BACK SUNDAY 

KCPXISalt Lake City, UT' 
DM. Royce Blake 
Po: Ellen Flaherty 
No Ad:r 

KXRILSalt Lake City. UT' 
OM Alan Hague 
Po Toad Nakao 
MD: ANN Fallon 

9 311 

2 KILLERS 

KBZTSan Diego. CA' 
PO Garen MNhaels 
APDMD. Mike Halbran 

'ASHBCARC 53H11 HS'LNAL 

XTRASan Diego. CA' 
PO Jim Richards 
MD. Marly Whdney 

11VE5 

KITS/San Francisco, CA' 
PD Sean Demery 
APO/MO Aaron Melsen 
No Adds 

KCNLSan Jose, CA' 
POPE/. Jon AlNOS 

I THREE DAYS GRACE 
THORNLEY 

KJEE,Santa Barbara. CA 
MO Dave Hanasek 

THRILLS 

BUMBLEBEE/ 81 

KNDD/Seattle, WA' 
Po Phil Manning 
APD Jim Keller 
No Adds 

KPNT/SI. Louis. MO' 
PO Tommy Madero 
MO: Jin Frisse 

LOSTPRis -i- 
311 

WKRUSWBaw, NY 
P0: kW MtlM1ww 
APHID The Nelda 

1 311 

LOSTPROPHETS 

WXSR/Tallahassee. FL 
OM: Slew Cannon 

PD: Dale Rim 
APoMD: Masthead 

I LDSTPROPHETS 
1 PIEBALD 

1 311 

WSUN/Tampa. FL' 
OM Paul titian 
PO Snort 

KFMA/Tucson, AZ' 
POMP Man Spry 

cJDDLE Of MUDD 

.OSTPROPHETS 
BURNING BRIDES 

KMYZ.TUlsa. OK' 
PO Lynn Barstow 
MD Corbin Pierce 

WPBLW. Palm Beach. FL' 
FO John O'Connell 
MD NA Risers 

A: r, 

WHFSiWashtngton. DC' 
Po Lisa Worden 
APO Libby Carstensen 
ND Pal Ferrise 
No Adds 

WWDCNFashingtdn. DC' 
PO Joe Berllacqua 

MO. tbnielle Flynn 
I PUDDLE Or Md?: 
LOSTPPIPH{'a 

WSFMJWiIminOlon, NC 
PO Knolhead 
ND Mike Kennedy 

POWERED 
MEDI:tB:ASE 

*Monitored Reporters 

85 Total Reporters 

77 Total Monitored 

8 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WCYY /Portland, ME 

New &Active 
AUTHORITY ZERO Revolution (Laval 

Total Plays: 223, Total Stations: 20, Adds: 2 

BURNING BRIDES Heart Full 01 Black (V21 

Total Plays: 205, Total Stations: 25, Adds: 5 

LINKIN PARK Breaking The Habit (Warner Bros.) 

Total Plays: 180, Total Stations: 9, Adds: 2 

KICKS Mir (TVT) 

Total Plays: 171, Total Stations: 17, Adds: 1 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

Total Plays: 154, Total Stations: 32, Adds: 19 

D. FRANKENREITER fVJ, JOHNSON Free (Brushfire/Unrversall 

Total Plays: 136, Total Stations: 10, Adds: 0 

MY MORNING JACKET One Big Holiday (ATOIRCA/RMG) 

Total Plays: 114, Total Stations: 13, Adds: 2 

FINGER ELEVEN Stay In Shadow (Wind -up) 

Total Plays: 112, Total Stations: 14, Adds: 2 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

Total Plays: 102, Total Stations: 9, Adds: 3 

SCISSOR SISTERS Take Your Mama (Universal) 

Total Plays: 100, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

f- 

Indicator 
Most Added' 

311 First Straw (Vo lcano /Zomba) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

HIVES Walk Idiot Walk (/nterscopel 

KILLERS Somebody Told Me (/stand //DJMG) 

ZUG IZLAND Saved (Psychopathic) 

PIEBALD Haven't Tried It (SideOneDummy) 

BUMBLEBEEZ 81 Pony Ride (Geffen) 

THRILLS Big Sur (Virgin) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

www.americanradiohistory.com

www.americanradiohistory.com


JOHN SCHOENBERGER 
jschoenbergerQradioan drecords. com 

TRIPLE A 

Database Marketing 
It's all about permission and trust 

uth Presslaff and her company, Presslaff Interac- 
tive, have been involved since the mid -1980s in help- 
ing radio stations organize and utilize their databases. 
After years working in affiliate relations and sales - 
mostly with United Stations Radio Networks - 
Presslaff saw the need for someone to help broadcast- 
ers gather and use listener- database information in a 
variety of ways. 

Back then radio was just evolving 
from gathering loyal -listener informa- 
tion from cards filled out at the station 
booth at remotes to the new technol- 
ogy of interactive phone response. It 

has since moved on to web -based sys- 
tems that allow stations to realize the 
almost limitless potential of database 
management and market- 
ing. 

"My business has paral- 
leled the evolution of soft- 
ware that helps stations 
manage and utilize their 
databases," says Presslaff. 
"By getting involved from 
the beginning and training 
and seeing what stations' 
needs were, we realized 
they could use new sys- 
tems to help them apply 
the information they were gathering 
adequately and effectively. 

"It's about how they can then turn 
raw data about their listeners into us- 
able information that can be matched 
up with their sales and marketing de- 
partments - and, equally as impor- 
tant, how they can use this informa- 
tion to help further the brand image 
and listener loyalty of the station." 

I recently spoke with Presslaff, and, 
as you'll read, she's sharp, she's ethi- 
cal, and she loves Triple A radio. 

to my radio station because the DJs are 
talking directly to me and I love the 
music they play." That- and perhaps 
a targeted incentive like concert tick- 
ets, cash or inside opportunities - 
motivates people to go to the website 
to register. The extension of that is to 
incorporate the same station vibe into 

the e-mails these people 
get and thus reinforce them 
to keep tuning in to the sta- 
tion. It is a loop that de- 
pends on interaction. 

Revenue sources for the 
station can also be plugged 
into this. The slug line we 
use is "The point is reve- 
nue," and we started ag- 
gressively doing that about 
six years ago. We know 
anything that a station in- 

vests in has got to make money. Even 
if they use these data -management 
tools purely for marketing and pro- 
gramming needs, there still has to be 
a hook. They need to see that X invest- 
ment gave them Y result. 

R &R: Tell us about your proprietary 
software. 

RP: Date -Base is our core product. 
Everything we're working on has to 
do with building databases and build- 
ing relationships through permission - today with e-mail marketing, to- 
morrow with text messaging, and 
we'll see what the day after that 
brings. ToGo, one of our supporting 
products, lets a station collect informa- 
tion at events and feed that data 
straight back into Dat-e -Base. 

We recognize that the people who 
use our products have to think about 
marketing, programming and making 
money. They can't be tripped up by 
cumbersome software. They need a 

short teaming curve, intuitive systems 
and technical and marketing support 
that go way beyond the call of duty. 

You can't talk about our software 
without talking about our terrific staff. 

We've got a great team of programmers 
who understand how important it is to 
come up with the easiest and fastest 
solutions to client questions. We get 
great marks from our stations for tech- 
nical service and support, as well as our 
marketing expertise. 

Ruth P 

R &R: How did your business get 
started? 

RP: I started it originally to rep 
products to radio stations. It just so 
happened that my first client was a 

music -scheduling and research soft- 
ware company. It put me on the path 
of getting involved with software, 
which we have been doing since 1987. 

We went through a number of dif- 
ferent products and in the early '90s 
decided to bring software and prod- 
rid development in- house. Compa- 
nies that hire us range over most of the 
formats, but my personal tastes lean 
toward Triple A. I get a lot of satisfac- 
tion when I see our products and ser- 
vices dramatically benefit a Triple A 
station. 

R &R: What's the basic premise you try 
to get across to stations? 

RP: The basic concept is, "I listen 

resslaff 
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The thing is, we really believe in 
this relationship- marketing stuff and 
like to build deep and lasting relation- 
ships with our clients as we help them 
build those meaningful relationships 
with their listeners. 

R &R: The process is a two -way street, 

isn't it? 

RP: By making the experience of 
the collection of information from lis- 

teners enjoyable, you not only leave 
them with a good feeling about the 
station, you also make it that much 
easier to get them to respond again in 
the future. You are asking the listener 
to do all the work, really, so you have 
it make it worth their while. They 
need to see a clear connection to the 
benefits the station offers them for 
deciding to be proactive. 

From the station's point of view, 
you have to make sure you are ask- 
ing the right questions and getting all 
the information you need. There are 
certain things a station does that 
would be of interest to the entire da- 
tabase, and you want to make sure 
they all have the opportunity to par- 
ticipate. 

"There is limitless 

opportunity to 

reach people who 

have given you 

permission to 

interact with 

them." 

But the key to making this data- 
base- marketing thing really work for 
you is to learn how to come up with 
things that will target a certain group 
culled from the entire database. This 
has allowed stations to take a brand - 
new approach to all types of events, 
ranging from the opening of a new 
restaurant to full-blown NTR events. 
It is really quite easy to make it seem 
like a sought -after event and to make 
your listeners feel special if they are 
invited to attend. 

R &R: How does revenue come into the 
picture? 

RP: In a couple of different ways. 
One is a traditional banner - you sell 
the e-mail to a client. The e-mail may 

"Building the database and respecting its 

participants has to be the most important 

aspect of this process. Sure, sales and 

marketing can benefit greatly from your 

efforts, but only if the trust and interest in 

your messages is there." 

initially be about a concert event or a 

contest or a music survey, but in the 
same e-mail there is also the sponsor- 
ship with information and a click - 
through if they are interested in fol- 

lowing up on it. 
The second level, which, to me, is 

the more stealthy, lucrative and use- 
ful level for the client, is to target 
something directly to a specific inter- 
est of the listener. For example, we ask 
a station database, "Who likes to ski ?" 

because we are putting together a trip 
or a discount from a sports store. So 
now we have from the, say, 50,000 
people in our database the 3,500 core 
people who like to ski, and we let 
them know about an opportunity they 
would find valuable and interesting 
without sending a meaningless e-mail 
to the non -skier. 

Here's where it gets interesting: In 
our initial surveys we can ask specif- 
ic questions about the interests that 
relate to the clients the station already 
has. But it can go the other way too. 
You can decide in -house that you 
want to develop a new relationship 
with a certain type of business, and 
you can query your database to see if 
there is enough interest to warrant 
action. 

R &R: How deep can you go with these 

surveys? 
RP: We have stations that have 

asked everything from what kind of 
food you like to what you think about 
a certain club or arena that just opened 
in town. People will tell you almost 
anything if you ask their opinion and 
you give them a good incentive or rea- 
son to do so. The key is building the 
trust that allows you to go back again 
and again to create a really specific 
profile about each and every one of 
them. 

The initial "sign -up" questionnaire 
needs to be short and focused on the 
basic information. Subsequent ques- 
tionnaires expand the information 
base. You need to take it step by step 
as you build the trust. You gain that 
trust by thanking them for signing up 
and showing that you are going to use 
their information respectfully and in- 

telligently by not spamming them. 
R &R: What is more important, re- 

specting the database or serving the sales 

department? 
RP: Building the database and re- 

specting its participants has to be the 
most important aspect of this process. 
All of the opportunities flow from 
that. Sure, sales and marketing can 
benefit greatly from your efforts, but 
only if the trust and interest in your 

messages is there. These database ini- 

tiatives can also reap great benefits in 
the areas of programming and station 
branding, which indirectly enhances 
the bottom line. 

They can also subtly help in the di- 
ary process for ratings. For instance, 
you can compare the ZIP codes in 
your database with the hot ZIP codes 
from your diaries. Quite often you see 
a pairing that matches pretty well, but 
sometimes you don't. If you don't, 
what can you do to improve that? 

R &R: It's really about building com- 

munities, isn't it? 
RP: I am beginning to think that 

Dat- e-Base is the mannequin, and it's 
a matter of the clothes we wrap 
around it for each format. The words 
that we use, the incentives we use and 
how we promote on the air vary from 
format to format, but the concept and 
goals remain the same. 

Having said that, I do see a specif- 
ic application to the Triple A audience. 
Much like public radio, there are these 
core values that your listeners sub- 
scribe to, and they want a station that 
manifests those same values in every- 
thing it does - way beyond the music 
that's played. We hear about data- 
base-only events where listeners eas- 
ily identify with each other, where 
they meet and interact. 

What the station represents can be 
shorthand for a lot of things about a 

person, and that's where the commu- 
nity concept comes in. They not only 
feel comfortable around each other, 
they feel they know each other sim- 
ply because they share the same pas- 
sion for a radio station. It can be very 
powerful. 

R &R: Where is all of this leading? 
RP: With people tuning out on as 

many levels as possible because of the 
overdose of information and advertis- 
ing and media, there is limitless op- 
portunity to reach people who have 
given you permission to interact with 
them. The whole future of marketing 
in all of business will drift toward 
these targeted databases and commu- 
nities. 

The key word here is permission. 
Respect and honor it, and reach the 
database with things they are interest- 
ed in, and you can go a very long way. 
It's a very big responsibility not to 
abuse that permission. Do it once, and 
it's likely you're toast. 

For more information, go to www. 
presslaff.com, or call 310 -792 -6070. 
Look for Presslaf f's special presentation at 
this year's Triple A Summit in August. 
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TRIPLE ATOP 30 
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ARTIST TITHE LABELS, 
TOTAL 
PLAYS 

. I - 
PLAYS 

TOTAL 
AUDIENCE 

loo 

WEEKS ON TOTAL STATIONS, 
CHART ADDS 

ALANIS MORISSETTE Everything (Maverick/Reprise) 402 -41 17978 10 2010 

DAVE MATTHEWS Oh /RCA /RMG) 393 +28 21343 11 2010 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 375 +13 15994 9 2110 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 319 +31 16562 5 2010 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 290 -36 15376 13 1910 

NORAH JONES What Am I To You? (Blue Note /EMC) 283 +55 13773 3 1910 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire/Universal) 275 +11 9614 11 2010 

WHEAT I Met A Girl /Aware /Columbia) 249 +17 13002 10 1910 

SHERYL CROW Light In Your Eyes iA &M /lnterscope) 248 +20 10099 5 2111 

JOHN MAYER Clarity (Aware/Columbia) 245 -38 15222 21 1510 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 239 -49 17321 20 1810 

NORAH JONES Sunrise (Blue Note /EMC) 238 11 18840 21 2010 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 219 -90 14488 15 1710 

MINDY SMITH Come To Jesus (Vanguard) 210 -2 8898 11 1511 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V2) 208 +8 9165 8 1711 

MAROON 5 This Love (Octone /J /RMG) 205 -22 10085 17 910 

BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 195 -3 8705 4 1311 

JASON MRAZ Curbside Prophet (Atlantic) 191 -17 7707 13 1310 

PHISH The Connection (Elektra/Atlantic) 186 +83 9607 1 1612 

HOOBASTANK The Reason (island /IDJMG) 172 +3 12373 8 711 

MELISSA ETHERIDGE Lucky (lsiand /IDJMGI 162 0 5531 6 1410 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 155 -8 4252 7 1310 

JOE FIRSTMAN Can't Stop Loving You /Atlantic) 141 +23 2142 3 1110 

INDIGO GIRLS Fill It Up Again (Epic) 139 +34 5870 1 1310 

311 Love Song (Maverick/Volcano /Zomba) 139 +16 11694 4 410 

THRILLS Big Sur (Virgin) 139 +7 3309 3 1110 

LORETTA LYNN fIJACK WHITE Portland, Oregon /lnterscope) 135 +19 5452 1 1312 

DIANA KRALL Temptation (GRP/VMG) 128 +3 4904 2 1010 

MODEST MOUSE Float On (Epic) 120 +15 6446 1 610 

BODEANS If It Makes You (Zoe/Rounder) 117 +68 6915 1 1512 

23 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 5/23 -5/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 

larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
JEM They (ATO /RCA /RMG) 

Total Plays: 115, Total Stations: 12, Adds: 2 

JAMIE CULLUM All At Sea /Verve /Universall 

Total Plays: 113, Total Stations: 13, Adds: 0 

JOHN EDDIE Everything (Thrill Show /Lost Highway) 

Total Plays: 108, Total Stations: 9, Adds: 0 

INDIGO GIRLS Perfect World /Epic/ 

Total Plays: 105, Total Stations: 9, Adds: 0 

MY MORNING JACKET Golden (ATO /RCA /RMGI 

Total Plays: 92, Total Stations: 8, Adds: 0 

CURE The End Of The World (Geffen) 

Total Plays: 92, Total Stations: 5, Adds: 0 

STING Stolen Car (Take Me Dancing) /A &M / /nterscopel 

Total Plays: 89, Total Stations: 11, Adds: 3 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

Total Plays: 86, Total Stations: 8, Adds: 0 

LOS LOBOS Hurry Tomorrow (Mammoth/Hollywood) 

Total Plays: 83, Total Stations: 6, Adds: 0 

FOUNTAINS OF WAYNE Hey Julie (S- Curve /EMC) 

Total Plays: 76, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(SI 

STING Stolen Car (Take Me Dancing) /A &M / /nterscope) 

EDWIN MCCAIN fIMAIA SHARP Say Anything /DR) 

CHRIS ROBINSON 40 Days (Vector Recordings) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S 

PHISH The Connection (Elektra /Atlantic) 

BODEANS If It Makes You (Zoe /Rounder) 

NORAH JONES What Am I To You? (Blue Note /EMC, 

INDIGO GIRLS Fill It Up Again (Epic) 

SONIA DADA Old Bones (Calliope) 

COUNTING CROWS Accidentally In Love (OreamWorks /Geffen) 

WILCO I'm A Wheel (Nonesuch) 

DAVE MATTHEWS Oh IRCA/RMG) 

STING Stolen Car (Take Me Dancing) /A &M /lnterscope) 

ADOS 

3 

3 

3 

TOTAL 

PLAY 
INCREASE 

+83 

+68 

+55 

+34 

+32 

+31 

+31 

+28 

+24 

Most 
Played Recurrents 
ARTIST " 

TOTAL 
PLAYS 

LOS LONELY BOYS Heaven ,Or/fpic) 267 

JET Are You Gonna Be My Girl (Atlantic) 200 

FIVE FOR FIGHTING 100 Years /Aware /Columbia) 159 

SARAH MCLACHLAN Fallen /Arista /RMGI 148 

CUSTER Careful (Palm /Reprise) 142 

COLDPLAY Clocks (Capitol) 128 

JOHN EDDIE If You're Here When.. MO Show /Lost Highway) 107 

MELISSA ETHERIDGE Breathe (lsland/IOJMG) 104 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 103 

MATCHBOX TWENTY Unwell (Atlantic) 86 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

t.i.i.i.l.Lti.i.r.i i !TIT it r.t t.t.t.t.t.t.t.t. 

3E3E 30 3E175F 31JI 

Ci 38i. la YÁ% 
The follow -up to the #1 track "The First Cut Is The Deepest" 

R &R Triple A:0 -O BDS AAA: 17*- 12* 

New Add: KINK 
KBCO KFOG WXRT KMTT KTCZ WBOS KGSR WXPN KTHX 
WTTS WMMM KPRI WNCS WRLT KZPL WDOD WZEW & more 
From THE VERY BEST OF SHERYL CROW ( 2.9 million scanned) 

Written by Sheryl Crow and John Shanks. Produced by John Shanks 
111111 SI(IIl(1111 (OM FFF ANIMUS (V - :76: IIM I AIDS 
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ARTIST T -LE L4E.L.S 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

NORAH JONES What Am I To You? (Blue Note/EMC) 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universal) 

SHERYL CROW Light In Your Eyes (A &M /Interscopel 

JEM They (A TO /RCA /RMG) 

DAVE MATTHEWS Oh (RCA /RMG) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

JAMIE CULLUM All At Sea (Verve /Universal) 

MELISSA ETHERIDGE Lucky (Island /IDJMG) 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V2) 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 

THRILLS Big Sur (Virgin) 

DIANA KRALL Temptation (GNP /VMG) 

RYAN ADAMS Wonderwall (Lost Highway /IDJMG) 

MORRISSEY Irish Blood, English Heart (Sanctuary /SRG) 

SARAH HARMER Almost (Zoe /Rounder) 

PHISH The Connection (Elektra /Atlantic) 

LORETTA LYNN fIJACK WHITE Portland, Oregon (Interscopel 

BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

RANDALL BRAMBLETT You Can Be The Rain (New West) 

ZERO 7 Home (Atlantic) 

GOMEZ Silence (Hut /Virgin) 

LOS LOBOS Hurry Tomorrow (Mammoth /Hollywood) 

JARS OF CLAY Show You Love (Essential/PLG/RCA/RMG) 

SUBDUDES Morning Glory (Back Porch /EMC) 

WHEAT I Met A Girl (Aware /Columbia) 

June 4, 2004 

34 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 
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TOTAL WEEKS ON TOTAL STATIONS' 

AUDIENCE CHART ADDS 

1001 

3192 10 2010 

4522 4 2511 

5183 3 2710 

3167 12 2311 

2312 4 2210 

4353 11 2310 

1726 10 1710 

3085 13 1910 

5054 8 2510 

3376 13 2010 

1429 7 1510 

6384 4 2310 

1566 6 1910 

4333 7 2110 

1866 20 1410 

2669 7 2010 

3143 5 2310 

3598 2 2110 

3745 5 2112 

3279 11 2010 

4177 1 2515 

3883 3 2010 

2994 2 1910 

1326 6 1510 

2333 6 1610 

3993 4 1810 

4371 1 1810 

1228 5 1410 

3009 7 1910 

2060 8 1210 

Most Added® 
www.rrindicator.com 
ARTIST TITLE LABELS 

MELISSA FERRICK Beijing (Right On) 

PHISH The Connection (Elektra /Atlantic) 

BODEANS If It Makes You (Zoe /Rounder) 

OZOMATLI Who Discovered) America? (Concord) 

GLENN TILBROOK Untouchable (Compass) 

GOMEZ Nothing Is Wrong (Nut /Virgin) 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

PHISH The Connection (Elektra /Atlantic) 

BODEANS If It Makes You (Zoe /Rounder) 

SONIA DADA Old Bones (Calliope) 

CHRIS ROBINSON 40 Days (Vector Recordings) 

JAMIE CULLUM All At Sea (Verve /Universal) 

NORAH JONES What Am I To You? (Blue Note /EMC) 

SHERYL CROW Lght In Your Eyes (A &M /lnterscope) 

RYAN ADAMS Wonderwall (Lost Highway /IDJMG) 

J.J. CALE The Problem (Sanctuary/SRG) 

CURE The End Of The World (Geffen) 

Syndicated 
Programming 

Added This Week 

World Cafe -All Castellinl 215 -898 -6677 

OLD 97'S New Kli 

PATTI SCIALFA 23rd Street Lullaby 

TOTAL 

PLAY 

MCREASE 

+88 

+68 

+67 

+67 

+31 

+29 

+28 

+28 

+27 

+27 

Acoustic Cafe -Rob Reinhart 734 -761 -2043 
DONAVON FRANKENREITER What'cha Know About 

SAM PHILLIPS Love Changes Everything 
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3 
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OM THE 

Brian Cosgrove 
PD WEHM/Nassau -Suffolk 

Norah Jones' latest single from Feels 
Like Home is 'What Am I to You ?" - 
a song that gives her full songwriting 
credit. It's a blues -based track with solid 
lyrics. It's obviously a love song, but 
also a question we all (at least inter- 
nally) ask in every significant relation- 
ship we have, at one time or another. 
With it, Jones continues to show excel- 
lent judgment in the material she 
chooses to record. She truly seems 

as surprised about her success as everyone else, but she 
takes it in stride. Unlike her first release, which was a slow 
starter, Feels Like Home sold more than a million copies 
its first week out and continues to sell extremely well. Jones 
seems to possess a real sense of humility and gratitude 
that allows her to escape the pressures of the dreaded 
sophomore slump. Her love of music and nothing -to -lose 
attitude have brought about another wonderful release. 

Recently, I saw a study that said adults 35 -54 now purchase as many 
records as teens. Norah Jones is a significant reason for this change in 
our listeners' buying habits. Also, it's time to give us a pat on the back, 
as Triple A played a big part in getting the word out (just check the thank - 
you credits for some of our noncomm peers in the liner notes) about 
this talented, humble and lovely young woman. Though I admit I was 
a little slow on adding "Don't Know Why" a few years back, I expect to 
be playing Norah Jones' music as long as I'm lucky enough to be part 
of this amazing format. 

The Memorial Day weekend tradition- 
ally marks a dramatic change in mu- 

sic as programmers gear up for the 
summer. This year is no exception, as 
Alanis Morissette remains at the top 
for the fifth week, Dave Matthews holds 
at 2 *, Lenny Kravitz is at 3', and 
Counting Crows climb to 4'. Norah 
Jones (6*), Wheat (8 *) and Sheryl 
Crow (9 *) come into the top 10 ... Toots 
& The Maytals with Bonnie Raitt jump 18` -15`, and Joe Firstman 
also makes a good move, from 30' -23* ... Lots of debuts this week. 
including Phish, Indigo Girls, Loretta Lynn featuring Jack White. 
Modest Mouse and The BoDeans ... On the Indicator chart. 
Morissette remains at No. 1, Counting Crows increase to 2*, Jones is 
now 3', and Crow is top five at 5* ... Big gainers include Jamie Cullum 
(15' -12 *), Ryan Adams (24 * -18 *) and Zero 7 (30' -25 *) ... Phish and 
Los Lobos debut ... In the Most Added category, Melissa Ferrick 
brings in nine first -week adds, and Train, Roger Clyne & The Peace- 
makers and Patti Scialfa are off to good starts ... It's a big week for 
cleaning up, with The BoDeans, Phish, Edwin McCain featuring Maia 
Sharp, Chris Robinson, Gomez, Ozomatli, Rachael Yamagata and 
Sting closing some holes. Keep an eye on Finger Eleven. Keaton 
Simons, Michael Tolcher and Greta Gaines. 

- John Schoenberger, Triple A Editor 

ON TiHE 
RADI® 

PtiARTIST 
ARTIST: Jamie Cullum 

LABEL: Verve /Universal 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

It is absolutely amazing to me how 
many of the young artists today have 

been profoundly influenced by the music 
of previous generations. The usual modus 
operandi is to discard everything that 
your parents or grandparents liked mu- 
sically and go off the deep end of rebel- 
lious expression. But lately something 
else is happening: Norah Jones is recap- 
turing many styles of the past and giving 
them new life, Joss Stone is reviving the 
great soul sounds of decades past, count- 
less singer -songwriters are carrying on a 
tradition almost as old as music itself, 
and now the U.K.'s Jamie Cullum has 
perfected a style that is one -part crooner. 
one -part jazz pianist and one -part rock 
star. 

Cullum is just starting to gain some 
momentum in the States, but he has al- 
ready conquered his homeland. His al- 
bum Tu'entvsomething has set a record in 
England. where it was certified platinum 
in just six weeks - the fastest -selling jazz 
album ever. He has impressed his new 
fans with his reinterpretations of many 
standards, such as "I Get a Kick out of 
You' and "I Could Have Danced All 
Night.- as well as more contemporary 
numbers like Hendrix's "Wind Cries 
Mary" and Radiohead's "High and Dry.' 

But what gives Cullum the edge over 
most other performers who appreciate a 
variety of musical styles and eras is his 
ability to write equally strong original 
material. Songs such as the title track. 
All at Sea' and "These Are the Days' 
stand comfortably beside the other time - 
tested tunes in his repertoire. 

"I'm putting in loads of elements from 

all these different musical areas, and then 
I am making my own sound out of them," 
says Cullum. "I'm not interested in being 
some kind of museum piece, and I don't 
want to present my music in a way that 
is old- fashioned. I'm not wearing a suit, 
and I don't stand still when I'm singing. 
I'm jumping off the piano!" 

Cullum was raised in the county of 
Wiltshire (near Stonehenge). He studied 
music, film and media at Reading Univer- 
sity. It was during this time that the self - 
taught pianist- singer -songwriter began to 
perform both as a solo artist and with the 
Berkshire Jazz Orchestra. With his own 
money. he cut a demo that he began to 
sell at his shows. It wasn't long before a 
buzz began to develop about this young 
and engaging performer, and he headed 
to London to try his hand at a profes- 
sional career in music. 

He eventually recorded a full album, 
Pointless Nostalgic. and as his notoriety 
grew. he signed with Verve and recorded 
Tu'entysmnething. With his blend of old 
and new material coupled with lively 
stage antics more akin to a rock show, 
Cullum is now well on his way to becom- 
ing a worldwide success. 

As you read this. Cullum is doing ex- 
actly that - he is on an aggressive tour- 
ing schedule that brings him to the U.S. 
several times during the summer, includ- 
ing a performance at this years Triple A 
Summit in Boulder in August. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 
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'1 
I , 

PLASTIC 
BANNERS 

www.americanradiohistory.com

www.americanradiohistory.com


r ( AMERICANA TOP 30 ALBUMS BY 

r 
June 4, 2004 

WEEK WEEK ARTIST TITLE LABELS, 
THIS WEEK 

PLAYS 

1 1 LORETTA LYNN Van Lear Rose (Interscope) 784 

2 2 PATTY GRIFFIN Impossible Dream (ATO /RCA/RMG) 668 

3 3 SLAID CLEAVES Wishbones (MP/Rounder) 610 

4 0 ALLISON MOORER The Duel (Sugar Hill) 510 

5 0 SAM BUSH King Of My World (Sugar Hill) 501 

A 0 M. CHAPIN CARPENTER Between Here And Gone (Columbia) 460 

6 0 SUBDUDES Miracle Mule (Back Porch/EMCI 456 

9 0 JIM LAUDERDALE Headed For The Hills ( Dualtone) 443 

10 0 STEVE FORBERT Just Like There's Nothing To It (Koch) 440 

11 10 LOS LOBOS The Ride (Hollywood) 406 

7 11 FLATLANDERS Wheels Of Fortune (New West) 394 

12 12 BR549 Tangled In The Pines ( Dualtone) 361 

24 ® DALE WATSON Dreamland (Koch) 360 

13 14 LEFTOVER SALMON Leftover Salmon (Compendia) 343 

18 ® LORI MCKENNA Bittertown (Signature Sound) 342 

20 Q GURF MORLIX Cut 'N Shoot (Blue Corn) 333 

15 17 R. MALO, P. FLYNN, R. ICKES... The Nashville... (CMH) 327 

16 18 MOOT DAVIS Moot Davis (Little Dog) 327 

19 0 BLACKIE AND THE RODEO KINGS Bark (True North) 323 

17 20 JAMES MCMURTRY Live In Aught Three (Compadre) 315 

23 ® ED BURLESON Cold Hard Truth (Palo Duro) 300 

14 22 MINDY SMITH One Moment More (Vanguard) 287 

21 23 GREY DE LISLE The Graceful Ghost (SugarHill 277 

22 24 KING WILKIE Broke (Rebel) 275 

25 ® ELIZA GILKYSON Land Of Milk And Honey (Red House) 267 

TWO DOLLAR PISTOLS Hands Up (Yep Roc) 241 

WOODYS Teardrops And Diamonds (Independent) 233 

KATE JAMES... Homewrecker Heartbreaker (Hayden ferry) 225 

27 29 ALECIA NUGENT Alecia Nugent (Rounder) 223 

28 30 GIBSON BROTHERS Long Way Back Home (Sugar H,lll 222 

(Debut> 

(Debut> 

30 

- CUMLATIVE 
PLAYS PLAYS 

.7 3702 

65 5944 

-40 10294 

+25 3693 

+24 3277 

+34 2467 

+7 4734 

+19 1859 

+20 2479 

-9 1615 

-47 12675 

-25 10554 

+87 760 

-36 5681 

+24 1759 

+24 1679 

-12 3329 

8 3473 

+8 1848 

.12 6352 

+20 1648 

.82 9265 

.31 3616 

.5 2027 

+3 3108 

+40 900 

+16 1266 

+4 1498 

17 2679 

-15 3503 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 
radio shows, satellite radio and Internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 
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Americana Spot light 
by John Schoenberger 

Artist: Dale Watson 

Label: Koch 

If you like your honky tonk pure and tasty, then look no further 

than Dale Watson to get your fix. He's been bucking the more 

commercial trends of country music for quite some time, and it 

seems he intends to do so until he dies. Watson was born in Alabama 

and raised in Texas, but he eventually found himself in Los Angeles 

as part of the then -emerging alt country scene during the late '80s 

and early '90s. Watson then moved to Nashville to be a songwriter 
but found it didn't suit him. After relocating to Austin, he finally 

started to record, beginning with Cheatin' Heart Attack in 1995. 

That was followed by Blessed and Damned in 1996, I Hate These 

Songs in 1997 and The Truck n' Sessions in 1998. Tragically, Watson's fiancée was killed in a car 

crash in 2000. After battling the demons of drugs and alcohol, he came through to the other side 

and, by 2001, was ready to record again. The result was Every Song I Write Is for You. Now Watson 

returns with Dreamland, an album that reassures us that this talented artist has found a new lease on 

life. As you might expect, Watson remains true to his original musical calling as he gives us a great 

collection of new songs produced by the fabulous Ray Benson. Highlights include "Hanky Tonkers 

Don't Cry," "California Wine" and "Fox on the Run." 

Americana News 
KVNF /Paonia, CO is being added to the Americana reporting panel. Your contact is MD Candy 

Pannetta, who can be reached at 970 -527 -4866 or sugar4kvnf. org. The address is 213 Grand Ave, 

Paonia. CO 81428 ... A new book called Cash: An American Man is now out. It was assembled by 

longtime Cash fan and friend Bill Miller. who has also been the administrator of the official Cash 

website for many years ... More than 650 pieces from the estates of Johnny Cash and June Carter 

Cash will be offered Sept. 14 -15 by New York auction house Sotheby's ... Terri Clark has been invited 

to join the Grand Ole Opry. She is the first female Canadian artist to receive the honor ... Musicians, 

bands, artists and songwriters are being invited to enter their songs in this year's International 

Songwriting Competition. There's an Americana section, among others. Log on to www.songwriting 
competition.com for more details ... Fallen Angel, German -born director Gandulf Hennig's 

documentary about the late country rock icon Gram Parsons, made its U.S. debut at the Nashville 

Film Festival in May. Hennig is now in discussions with distributors to get the film into theaters later 

this year ... Charlie Robison has signed with Dualtone. His next album will be Good Times, out Sept. 

12 ... Kris Kristofferson says he is at work on new material and again working with producer Don 

Was ... Lucinda Williams and her father, poet Miller Williams, will perform at Chicago's Poetry 

Center on June 4. The event will benefit various Poetry Center programs. 

LNote_lf you have Americana news, please forward it to j schoenberger ©radioandrecords.com. 

Most Added' 
ARTIST TITLE LABEL,SI 

JAY FARRAR Stone, Steel & Bright Lights (Artemis) 

VARIOUS ARTISTS Meriefest (Live 2003) (Sugar Hill) 

DALE WATSON Dreamland (Koch) 

MOUNTAIN HEART Force Of Nature (Skaggs family) 

ADDS 

9 

9 

7 

7 
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Teens And Downloading 

RICK WELKE 
rwelke@radioandrecords.com 

CHRISTIAN 

Continued from Page 1 

Christian NonCArlst an Style Of Musk 

59% 76% Rock 
44% 61% Alternative 

43% 49% Pop 
40% 7% Christian 

39% 53% Rap/Hip -Hop 

28% 38% R &B 

25% 49% Hard Rock 

22% 24% Country 
21% 1% Worship 
14% 22% Classical 
13% 32% Dancelfechno 
10% 16% Jazz 
7% 3% Gospel 

6% 9% Latin 

25% 28% Other 

Forty-four percent of all Christian 
teenagers had purchased or ac- 
quired Christian music in the past 
six months, according to the study. 
Where teens obtained their music 
did not differ much between Chris- 
tians and non -Christians, with 86% 

of both groups saying they had pur- 
chased at least one CD from a mu- 
sic store in the past six months. 

"There is a 

rampant `stick it to 

the Man' mentality 

in most music 

consumers." 

Interestingly, Christian teens 
were almost as likely to make cop- 
ies of music for their friends (62 %) 

as were their non -Christian counter- 
parts (66 %). The two groups also 
had similar numbers when it came 
to acquiring music from a paid 
download site (13% vs. 11%) and via 
a music club (11% vs. 8 %). 

Illegal Downloading 
Unfortunately, there were also 

few differences between Christian 
teenagers and others in 

volved in the study when 
it came to questions about 
online piracy. Christian 
teens showed a only little 
less activity in that area 
than non -Christians. While 
62% of non -Christians ad- 
mitted to downloading 
an unauthorized song, 
54% of Christian teens 
had done the same. 

When it came to uploading songs 
onto the Internet to allow file -shar- 
ing with others, 22% of Christian 
teens had done this compared to 
27% of non -Christians. In practical 
terms, roughly one of every four 
teens - Christian or not - had 
shared songs. 

Incredibly, the vast majority of 
Christian and non -Christian teenag- 
ers (76% vs. 85 %) had engaged in at 
least one form of music piracy dur- 
ing the last six months. The survey 
also found that virtually the same 

number of Christian and non -Chris- 
tian youths (14% and 18 %) had en- 
gaged in all available forms of mu- 
sic piracy. 

The Morality Issue 
The Gospel Music Association 

engaged Barna to do this study. The 
results on this page and the report 
as a whole shook the Christian mu- 
sic industry to its core. GMA Presi- 
dent John Styli tells R &R, "I had 
hoped that teens who are involved 

in the Church would 
have seen this as a moral 
issue. It is clearly an ille- 

gal activity. For so many 
not to see that was real 
surprising." 

The vast majority of 
teens, according to the 
report, do not believe 
that music piracy is a 

morally wrong. Seven 
out of 10 Christian teens 

say that burning a CD for a friend 
is morally OK (26 %) or not a moral 
issue at all (44 %). Only 14% of Chris- 
tian teens said that burning a CD for 

a friend was morally wrong. 
One of every five Christian teen- 

agers believes that downloading 
unauthorized music is wrong. Six of 
every 10 Christian teens feel that ob- 
taining music in this way is either 
morally OK (27%) or not a moral is- 

sue at all (33 %). Some 21% said that 
they aren't sure if such an activity is 

right or wrong. 
In comparison, Christian youth 

were twice as likely (14% vs. 7%) as 
non -Christian teens to say that bum - 
ing an illegal copy of a CD is moral- 
ly wrong. The bottom line is that a 

very small minority of teens, wheth- 
er Christian or not, feel that the com- 
mon forms of music piracy are mor- 
ally wrong. 

Breaking The Law 
When examining the results of 

this survey, the main thing that 
comes to the surface is the lack of 
understanding about the illegality 
of music piracy. "This is a common 
problem," Styli says. "The belief is 

that everybody is doing it, and it's 
so easy to do, so it can't be that big 
a deal. But what most music con- 
sumers don't realize is that this act 
affects so many people up the food 
chain in the marketplace. 

"It not only hurts the artists and 
the people they help support, it 
hurts promoters, labels, marketing 
people, advertising people and 
those who rely on that income corn- 

John 

"overflow reminds me 
so much of us (third 
day) when we first 
started out. to be as 
young as they are, 
they have such a great sound and great 
songs. i was really 
excited about working 
with them and helping 
them as they start 
off." 

- -mac powell, 
executive producer 

debut CHR single on your desk now! GET YOUR ADD ON! 
look for the debut album better place in stores a ust 24th 
for more alfomehon contact kame hanlwick - knardWickelp,o dente ustoaroue corn S 

Styli 

R &R June 4, 2004 

OUT OF THE GARDEN Gotee urban trio Out Of Eden hooked up with 

actor -producer Patrick Swayze at a Nashville Film Festival party thrown by the 

William Morris Agency. Seen here (l -r) are Out Of Eden's Danielle Kimmey, 

Swayze and 00E's Lisa Kimmey and Andrea Kimmey -Baca. 

ing in the door. It doesn't just hurt 
the big man in the big label office. 
What has come out through this 
study is the fact that Christians are 
almost as guilty as those who don't 
live that lifestyle in this area. 

"It's kind of like speeding on the 
freeway: Everybody does it, includ- 
ing Christians. It's viewed as a less- 
er law that everybody breaks to a 

small degree. But music piracy af- 
fects so many more lives than some- 
one going a few miles over the 
speed limit." 

"You can't walk into 

a record store, pick 

up what you want 

and walk out without 

paying, so why is it 

OK to do the same 

thing in the privacy 

of your own home ?" 

The main reason for people's lax 
attitudes toward music piracy is that 
they have heard little about the le- 

gal and moral aspects of the topic. 
When the Barna survey asked teens 
if they had ever heard anyone talk 
about the legality of copying music, 
a little more than half (54 %) indicat- 
ed that they had. Fewer (48 %) had 
ever heard anyone talk about the 
ethics of music downloading. 

A Million Wrongs 
The area of education about the 

consequences of piracy is one that, 
until recently, has been overlooked 
almost entirely. The GMA is now 
championing a campaign to help in 
this area called A Million Wrongs 
Don't Make It Right. The organiza- 
tion is making a comprehensive ef- 
fort to hit music consumers with real 

information on the effects of music 
piracy and how to work with the 
legal outlets now in place. 

Clearly, the music industry's ef- 
forts to educate people about the 
downside of illegal downloading 
are getting through to very few 
young people. Just 5% of teens in the 
report had heard a musician or art- 
ist speak on the issue of music pira- 
cy. None of the respondents men- 
tioned the music companies or the 
recording industry as sources of in- 
formation on the moral boundaries 
of file- sharing. 

"There is a rampant 'stick it to the 
Man' mentality in most music con- 
sumers," Styll says. "They say, , 'Mu- 
sic is too expensive and the record 
companies have been taking my 
money for years, so I'm going to 
take the music that I want and get it 
for free if at all possible.' There is 

really a sense of entitlement on their 
part. 

"But that mentality is wrong. You 
can't walk into a record store, pick 
up what you want and walk out 
without paying, so why is it OK to 
do the same thing in the privacy of 
your own home ?" 

The role of parents in the educa- 
tion process is also tricky, because 
many parents have no clue what is 

available to them - or their children - on the Internet. "Parents need to 
be aware of what is available to their 
kids on the peer -to-peer systems out 
there," says Styli. "They would be 
very surprised at what is lined up 
side -by -side with music files on 
those sites." 

The entire Barna Research Group re- 

port is available through the Gospel 
Music Association by visiting its web - 

site at www.gospelmusic.org. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 615 -244 -8822 
or e -mail: 

rwelke radioandrecords. corn 
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t CHRISTIAN AC TOP30 , 

LAST 
WEED( 

® June 4, 2004 
ARTIST TITLE LABELIS 

TOTAL 
PLAYS 

.l- WEEKS ON 
PLAYS CHART 

TOTAL 
STATIONS 

1 0 CASTING CROWNS Who Am I (BeachStreet/Reunion /PLG) 1057 +46 13 3410 

2 © BUILDING 429 Glory Defined (Word /Curb /WarnerBros.) 1021 +61 15 3410 

4 Q TREE63 Blessed Be Your Name (Inpop) 1001 +80 17 3310 

3 Q MERCYME Here With Me (INO /Curb/ 998 +76 10 3410 

7 Q MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) 778 +122 B 3011 

6 Q SELAH You Raise Me Up (Curb) 764 +82 8 2912 

5 0 MATTHEW WEST More (Universal South/EMI CMG) 693 +4 26 2510 

8 Q BETHANY DILLON Beautiful (Sparrow /EMICMG) 690 +64 16 2810 

9 Q JACI VELASQUEZ Unspoken (Word/Curb/Warner Bros.) 640 +40 15 2310 

11 KUTLESS Sea Of Faces (BEC) 578 + 125 6 2211 

16 THIRD DAY I Believe (Essential /PLG) 529 +132 4 2214 

14 ® DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /EM /CMG) 523 +94 6 2114 

10 13 FFH Good To Be Free (Essential/PIG) 511 8 14 2311 

17 BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /PLG) 441 +46 11 1610 

20 ® TODD AGNEW Grace Like Rain (Ardent) 417 79 19 1610 

13 16 ZOEGIRL Beautiful Name (Sparrow /EMICMG) 406 26 16 2510 

21 JEREMY CAMP Walk By Faith (BEC) 359 +78 3 1513 

18 18 PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow /EMI CMG) 340 -4 19 1310 

22 GINNY OWENS I Love The Way (Rocketown) 338 +60 11 1510 

19 SARA GROVES The One Thing I Know (INO) 337 +46 11 1710 

25 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 328 +74 4 1210 

24 e BIG DADDY WEAVE Heart Cries Holy (Fervent) 318 +58 10 1110 

27 e TREVOR MORGAN Upside Down (BHT) 263 +41 7 1410 

26 CD JARS OF CLAY Sunny Days (Essential /PLG) 251 +28 3 1210 

23 25 REBECCA ST. JAMES The Power Of Your Love (Forefront/EM /CMG) 238 -77 14 1410 

29 GEORGE ROWE Think About That ( Rocketown) 221 0 9 1110 

rebut> ® AVALON You Were There (Sparrow /EMI CMG) 217 +49 1 1113 

30 ACROSS THE SKY Broken World (Word/Curb/Warner Bros.) 204 +34 3 1010 

ED AVALON All (Sparrow /EM /CMG) 193 +8 20 1210 

28 30 SONICFLOOD Shelter (INO) 188 -52 18 1010 

36 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 5/23 -5/29. Bullets 
appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 

are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not 

count toward overall total stations playing a song. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number Average Ouarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
JUMP5 Wonderful (Sparrow /EMLCMG) 

Total Plays: 172, Total Stations: 9, Adds: 0 

TAIT God Can You Hear Me (Forefront/EMI CMG) 

Total Plays: 145, Total Stations: 7, Adds: 1 

FUSEBOX Once Again (Elevate /Lnpopl 

Total Plays: 144, Total Stations: 6, Adds: 0 

MATTHEW WEST The End (Sparrow /EMI CMG) 

Total Plays: 138, Total Stations: 8, Adds: 2 

NEWSONG Cherish (Reunion/PLG) 

Total Plays: 116, Total Stations: 6, Adds: l 

STARFIELD Filled With Your Glory (Sparrow /EMLCMG) 

Total Plays: 106, Total Stations: 5, Adds: 0 

DARLENE ZSCHECH Heaven On Earth (!NO) 

Total Plays: 103, Total Stations: 5, Adds: 1 

DOWNHERE Starspin (Word/Curb/Warner Bros.) 

Total Plays: 100, Total Stations: 5, Adds: 0 

STACIE ORRICO Instead (Forefront/EMI CMG) 

Total Plays: 90, Total Stations: 4, Adds: 0 

STEVEN CURTIS CHAPMAN All Things New (Sparrow / EMLCMG) 

Total Plays: 68, Total Stations: 4, Adds: 2 

Songs ranked by total plays 

77 

POWERED 

MEDIABASE 

Most Added 
www.rrindicator-com 
ARTIST TITLE LABEL(S) ADDS 

CHRIS RICE Go Light Your World (Rocketown) 6 

THIRD DAY I Believe /Essential /PLG) 4 

DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /EMLCMG) 4 

JEREMY CAMP Walk By Faith (BEC) 3 

AVALON You Were There (Sparrow /EMLCMG) 3 

Most 
Increased Plays 
ARTIST E LABE,,S, 

TOTAL 
PLAY 

INCREASE 

THIRD DAY I Believe (Essential/PLG) 

KUTLESS Sea Of Faces (BEC) 

MARK SCHULTZ Letters From War (Word /Curb/WarnerBros.) 

D. CROWDER BAND Open Skies (Sixsteps/Sparrow /EMLCMG) 

SELAH You Raise Me Up (Curb) 

TREE63 Blessed Be Your Name (Inpopl 

TODD AGNEW Grace Like Rain (Ardent) 

JEREMY CAMP Walk By Faith (BEC) 

MERCYME Here With Me (!NO /Curb) 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 

Christian ACtivity 
by Rick Welke 

Bullet The Blue Sky 

+132 

+125 

+122 

+94 

+82 

+80 

+79 

+78 

+76 

+74 

All but five songs earn bullets this week as three more 

stations are added to the monitored panel for Christian AC. 

The change helped several songs make significant moves 

over the last chart period, including Tree63 (4 -3, +80), Mark 

Shultz (7 -5, +122) and Third Day (16 -11, +132). Kutless 

also land their first -ever AC hit, with "Sea of Faces" (11 -10, 

+125). 

New & Active tunes that will be impacting in the weeks 

ahead are Tait ( +34); Matthew West. who makes a nice 

first -week showing ( +63); Newsong ( +57); and the new 

Steven Curtis Chapman track. All Things New" ( +52). 

Lower -chart shifts show Todd Agnew (20 -15), Jeremy 

Camp (21 -17) Ginny Owens (22 -19). Warren Barfield (25- 

21). Trevor Morgan (27 -23) and Avalon (the lone debut) 

making strong upward moves. A lot of tunes below No. 15 

didn't grab any adds, showing the tough atmosphere on the 

horizon. 

planetshakers 
New modern worship anthems to consider for airplay: 

"You Are Holy," ̀ All I Want Is You, " and more. 
CD on your desk NOW! 

For more information contact lori.clme(g@wbr.com or 1amkrihey t com 
www.planetshakersUSA.com www.wordrecords.com 

VVWd R.n.,m,\e.m 1 I C. A N 
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78 CHRISTIAN, 
._J 

® June 4, 2004 

CHR TOP 30 
WEEK WEEK ARTIST TITLE LABELS, 

TOTAL 
PLAYS 

1- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

3 0 CASTING... Who AmI (Beach Street/Reunion /PIG) 1129 +135 11 2710 

1 2 SWITCHFOOT Dare You To Move (Redlnk/Columbia) 1054 .40 15 2410 

2 3 BUILDING 429 Glory Defined (Word/Cui44VarnerBros.) 1006 -58 16 2510 

5 0 KUTLESS Sea Of Faces (BEC) 949 +116 12 2711 

4 0 STACIE ORRICO Instead (forefront/EMICMG) 865 +30 12 2412 

6 6 TREE63 Blessed Be Your Name ( lnpop) 798 -11 16 2110 

13 0 MERCYME Here With Me (INC /Curb) 772 +83 10 2310 

10 0 BARLOWGIRL Never Alone (Fervent) 770 +64 8 2410 

7 9 THIRD DAY Come On Back To Me (Essentia//PLG) 758 -3 8 2410 

8 10 BETHANY DILLON Beautiful (Sparrow /EMI CMG) 733 -7 15 2010 

11 m TODD AGNEW Grace Like Rain (Ardent) 697 0 26 1110 

12 12 BIG DISMAL Just The Same (Wind-up) 685 -9 14 2010 

9 13 ZOEGIRL Beautiful Name (Sparrow /EMICMGI 598 .127 15 1810 

14 14 DELIRIOUS? Rain Down (Sparrow /EMI CMG) 533 61 20 1710 

15 15 MATTHEW WEST More /Universa / South/EMI CMG) 509 -68 24 1410 

16 0 JARS OF CLAY Sunny Days (Essential/PLG) 470 +11 6 2011 

18 m FM STATIC Something To Believe In (Tooth & Nail) 422 +32 9 1312 

19 0 RJ HELTON Even If (B -Rite /PLC) 409 +37 6 1611 

20 D M. SCHULTZ Letters Fran War (Word/Curb/WanxxBros.) 396 +33 4 1411 

17 20 NATE SALLIE Whatever It Takes (Curb) 381 -53 16 1110 

23 ® TAIT God Can You Hear Me (forefront/EMI CMG) 332 +63 3 1511 

21 ® JUMPS Wonderful (Sparrow / EMICMG) 321 +27 7 1111 

24 ® STARFIELD Filled With Your Glory (Sparrow / EMICMG) 310 +63 4 1210 

22 ED TREVOR MORGAN Upside Down (BHT) 291 +6 6 1411 

IDebut ® JEREMY CAMP Stay (BEC) 290 +118 1 1315 

[Debut) e W. BARFIELD Soak It Up (Creative Trust Workshop/ 248 +77 1 911 

25 ® DOWNHERE Starspin (Word/Curb/WarnerBros.) 244 0 2 1011 

29 e BIG DADDY WEAVE Heart Cries Holy (Fervent) 240 +32 2 910 

28 e DETOUR 180 Beautiful (Cross Driven) 224 +10 3 710 

27 30 ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool (INO) 221 1 3 610 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 

New &Active 
DAVID CROWDER BAND Open Skies (Srxstgac/Spanow /EMICMG) 

Total Plays: 220, Total Stations: 11, Adds: 1 

JACI VELASOUEZ Unspoken (Word/Curb/WarnerBros.) 

Total Plays: 215, Total Stations: 8, Adds: 1 

INHABITED Rescue Me (Independent) 

Total Plays: 200, Total Stations: 6, Adds: 1 

SANCTUS REAL Everything About You (Sparrow /f MI CMG) 

Total Plays: 182, Total Stations: 10, Adds: 2 

MATTHEW WEST The End (Sparrow /EMICMG) 

Total Plays: 160, Total Stations: 9, Adds: 5 

SUPERCHICK One Girl Revolution (Inpop) 

Total Plays: 154, Total Stations: 5, Adds: 2 

GINNY OWENS I Love The Way (Rocketown) 

Total Plays: 153, Total Stations: 6, Adds: 0 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

Total Plays: 152, Total Stations: 5, Adds: 0 

JAMES CLAY Franklin Park (Inpop) 

Total Plays: 146, Total Stations: 9, Adds: 4 

FUSEBOX Once Again (Elevate /Inpop) 

Total Plays: 145, Total Stations: 8, Adds: 0 

ROCK TOP 30 
LAST THIS 

WEEK WEE, ARTIST TITLE LAEEL 

4 0 SPOKEN Falling Further (Tooth & Nail) 

1 © PILLAR Bring Me Down (Flickel/EMI) 

3 © SKILLET My Obsession (Ardent /Laval 

2 4 SEVENTH DAY SLUMBER Spiraling (Crowoe) 

6 5 BLINDSIDE All Of Us (Atlantic) 

5 6 FM STATIC Something To Believe In (Tooth & Nail 

9 0 APRIL SIXTH You Come Around (Atlantic) 

11 0 SUBSEVEN Emotion (Flicker) 

13 0 BARLOWGIRL Never Alone (Fervent) 

8 10 SWITCHFOOT Dare You To Move (Red Ink/Co/umbra) 

17 m SANCTUS REAL Everything... (Sparrow/EMI CMG) 

15 ® TINMAN JONES Party (Cross Driven) 

12 ® KIDS IN THE WAY We Are /Flicker) 

18 0 THIRD DAY Come On Back To Me (Essential/PLGI 

7 15 NUMBER ONE GUN Starting Line (Floodgate) 

16 16 STAPLE DVD (Dictatorship vs. Democracy) (flicker) 

10 17 P.O.D. Change The World (Atlantic) 

(Debut 0 JEREMY CAMP Stay (BEC) 

19 0 HAWK NELSON Every Little Thing (Tooth & Nail) 

20 0 UNSHAKEN Break (SPIT 

23 ® BUILDING 429 Free (Word/Curb /WarnerBros.) 

25 ® EVERYDAY SUNDAY What Love Is (Flicker) 

22 23 SKY HARBOR Welcome (Inpop) 

27 0 FALLING UP Bittersweet (Tooth & Nail) 

21 25 ANBERLIN Ready Fuels (Tooth & Nail) 

24 El) MODERN DAY JOHN Autumn (Independent) 

30 ® DEMON HUNTER My Heartstrings... (Solid State) 

14 28 JONAH33 Watching You Die (Ardent) 

28 29 BIG DISMAL Just The Same (Windup) 

26 30 EMERY The Ponytail Parades (Tooth & Nail) 

TOTAL 
PLAYS 

1- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

398 +40 12 2911 

392 +3 9 3310 

375 +6 11 2911 

336 -40 16 2510 

323 10 12 2110 

308 -44 15 2710 

306 +5 6 3012 

297 +23 7 2613 

289 +24 6 2513 

288 -19 14 2110 

284 +46 3 2213 

281 +35 7 2812 

271 +1 9 2310 

248 +21 5 2410 

246 69 17 1910 

243 .2 12 2110 

243 -42 17 2310 

231 +81 1 1515 

226 +5 4 1910 

213 +2 13 2010 

209 +16 11 2411 

201 +18 3 1613 

201 -6 19 1910 

192 +17 2 1615 

192 19 12 1810 

187 +3 11 1310 

174 +22 2 1511 

168 -87 16 2110 

157 -18 18 1410 

155 -22 8 1310 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
rJ 2004 Radio & Records. 

New &Active 
OC SUPERTONES We Shall Overcome (Tooth & Nod) 

Total Plays: 150, Total Stations: 8, Adds: 0 

VAGABONDI2 Crystal Clear (Independent) 

Total Plays: 126, Total Stations: 9, Adds: 0 

DEAD POETIC New Medicines (SokdState) 

Total Plays: 126, Total Stations: 8, Adds: 1 

RE:ZOUND Majesty (Wrinkle: Free) 

Total Plays: 94, Total Stations: 6, Adds: 0 

JONAH33 Working Man Hands (Ardent) 

Total Plays: 82, Total Stations: 5, Adds: 1 

EMISSARY Authority (Independent) 

Total Plays: 80, Total Stations: 8, Adds: I 

KUTLESS Not What You See (BEC% 

Total Plays: 77, Total Stations: 5, Adds: 2 

LONGDAY Follow (Music Dog) 

Total Plays: 66, Total Stations: 6, Adds: 0 

EAST WEST Vacant (Floodgate) 

Total Plays: 61, Total Stations: 4, Adds: 0 

BLEACH December (Tooth & Nail) 

Total Plays: 56, Total Stations: 5, Adds: 1 

In 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped - and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1- 800 -FIGHT -MD 
or go to www.mdausa.org. 

WIDR 
Where hope begins 

www.americanradiohistory.com
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CHRISTIAN 
® June 4, 2004 

l 

INSPO TOP 20 
LAS' 
WEEK 

1 Q 
2 © 
3 

4 Q 
8 © 
6 Q 
5 7 

9 Q 
7 9 

11 e 
10 11 

12 12 

14 13 

16 0 
13 15 

17 

18 

15 18 

(Debut> 

20 e 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

CASTING... Who Am I (Beach Street/Reunion/PLG) 442 

SELAH You Raise Me Up (Curb) 416 

MERCYME Here With Me ( /NO /Curb) 363 

PAUL BALOCHE My Reward (Hosanna) 341 

SARA GROVES The One Thing I Know //NO) 308 

B. NORMAN flJ. WILLIAMS Yes I Will (EssentiaUPLG) 307 

4HIM You Reign (Word/Curb /Warner Bros.) 295 

M. SCHULTZ Letters From War (Word/Curb/WarnerBras.) 269 

SCOTT KRIPPAYNE The Least I Can Do (Spring Hill) 241 

FERNANDO ORTEGA Sleepless Night... /Curb/ 226 

TODD AGNEW Grace Like Rain (Ardent) 220 

J. VELASQUEZ Where I Belong (Word/Curb/Warner &os.) 208 

DAVID PHELPS Amu Open Wide (WordiCurb/WamerBras.) 165 

FFH Good To Be Free (fssentiaUPLG) 158 

JAMIE SLOCUM By Your Side (Curb) 157 

BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 144 

KELLY MINTER This Is My Offering (Cross Driven) 

NEWSONG For The Glory Of Christ (Reunion/PLC) 

AVALON You Were There (Sparrow /EMICMG) 

DARLENE ZSCHECH Heaven On Earth ( /NO/ 

143 

143 

138 

125 

/- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+10 

+18 

+23 

+18 

+30 

+24 

-10 

+11 

42 

+11 

.7 

7 

42 

+4 

-53 

+15 

+31 

-17 

+46 

+18 

12 2110 

10 2110 

8 2110 

13 1810 

7 1710 

9 1810 

12 1811 

6 1812 

14 1410 

8 1710 

9 1210 

13 1110 

17 1310 

4 1210 

20 910 

4 1111 

2 1211 

16 1010 

1 1415 

2 1110 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 

Rhythmic Specialty Programming 
RANT ARTIST 

_ 

1 L.A. SYMPHONY Gonna Be Alright (Gotee) 

2 APT. CORE Loved (Rocketown) 

3 KJ -52 Back In The Day (Uprok) 

4 FLYNN Love Is Dead (When) llllectl 

5 URBAN D The Immigrant (Flavor Alliance) 

6 SINTAX.THE.TERRIFIC When I Don't Show (lllect) 

7 JOHN REUBEN Life Is Short (Gotee) 

8 STU DENT That's It (flied) 

9 ROYAL TEMPLE Worldwide (You Feel Me) (Flying Leap) 

10 VERBS Love Triangle (Gotee) 

\ I- 

CHRISTIAN AC 
TOP 30 INDICATOR 

79 

LAST 
WEEK v.: . ARTIST 

1 

2 

3 

5 

4 

6 

8 

11 

13 

9 

7 

12 

17 

14 

10 

16 

22 

18 

21 

20 

19 

24 

26 

(Debut> 

29 

27 

23 

28 

30 

(Debut> 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 CASTING... Who Am I (Beach Street /Reunion/PLG) 1145 

MERCYME Here With Me IINO /Curb/ 1115 

BUILDING 429 Glory Defined (Word/Curb/WarnerBros.) 1087 

M. SCHULTZ Letters From War (Word/Curb/Wane-Bros.) 916 

5 TREE63 Blessed Be Your Name (Inpop) 906 

(o BETHANY DILLON Beautiful (Sparrow /EM /CMG) 899 

7 JACI VELASQUEZ Unspoken (Word /Curb/WarnerBros.) 743 

B. NORMAN f(J. WILLIAMS Yes I Will (EssentnUPLG) 663 

8 
10 

11 

12 

8 
15 

20 

21 

26 

27 

28 

29 e 

SELAH You Raise Me Up (Curb) 

FFH Good To Be Free (Essential/P[6/ 

MATTHEW WEST More (Universal South/EMI CMG) 

SARA GROVES The One Thing I Know / /NO/ 

THIRD DAY I Believe (fssentiaUPLG) 

D. CROWDER... Open Skies (Sixsteps/Spanow /EMICMGI 

ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 

GINNY OWENS I Love The Way (Rocketown) 

KUTLESS Sea Of Faces (BEC) 

TREVOR MORGAN Upside Down (BHT) 

GEORGE ROWE Think About That (Rocketowc) 

TODD AGNEW Grace Like Rain (Ardent) 

R. ST. JAMES The Power... (Forefront / EMICMG) 

JARS OF CLAY Sunny Days (Essential /PLG) 

W. BARFIELD Soak It Up (Creative Trust Workshop) 

AVALON You Were There (Sparrow / EMICMG) 

JEREMY CAMP Walk By Faith (BEC) 

4HIM You Reign (Word /Curb /WarnerBros.) 

BIG DADDY WEAVE Heart Cries Holy (Fervent) 

AVALON All (Sparrow / EMICMG) 

SONICFL000 Shelter (NW 

TAIT God Can You Hear Me (Forefront/EMI CMG) 

639 

631 

624 

598 

576 

576 

545 

497 

436 

418 

367 

355 

329 

320 

310 

289 

286 

267 

233 

212 

189 

188 

-5 

+14 

+5 

+33 

-55 

+20 

3 

+2 

+95 

106 

-159 

3 

+142 

+63 

-125 

+62 

+94 

+8 

+23 

22 

-68 

+10 

+9 

+139 

+37 

3 

-90 

-39 

-58 

+12 

4 3711 

4 3710 

4 3710 

4 3510 

4 3310 

4 3111 

4 2710 

4 2610 

4 2712 

4 2610 

4 2210 

4 2610 

3 2715 

4 2411 

4 2610 

4 2312 

4 2115 

4 1810 

4 1810 

4 1410 

4 1510 

4 1410 

3 1410 

1 1416 

2 1111 

4 1210 

4 1110 

4 1010 

4 1010 

1 810 

38 AC reporters. Songs ranked by total plays for the airplay week of Sunday 5/23 - Saturday 5/29. 
© 2004 Radio & Records. 

New &Active 
ERIN O'DONNELL And So I Am (lnpop 

Total Plays: 170, Total Stations: 10, Adds: I 

NEWSONG Cherish (ReunroNPLG) 

Total Plays: 163, Total Stations: 8, Adds: 2 

STARFIELD Filled With Your Glory (Sparrow /EM /CMG/ 

Total Plays: 148, Total Stations: 8, Adds: 0 

GREG LONG Fifteen (Christian) 

Total Plays: 143, Total Stations: 8, Adds: 3 

ACROSS THE SKY Broken World (Word /Curb /Warne( Bros.) 

Total Plays: 142, Total Stations: 10, Adds: 1 

FUSEBOX Once Again (Elevatellnpop) 

Total Plays: 123, Total Stations: 9, Adds: 2 

KATLNAS Come Back To Love (Gotee) 

Total Plays: 102, Total Stations: 5, Adds: 0 

EVERYDAY SUNDAY The One (Flicker) 

Total Plays: 101, Total Stations: 6, Adds: 1 

RJ HELTON Even If (8-Rite/P15) 

Total Plays: 91, Total Stations: 5, Adds: 0 

JAS 3N MORANT You Give Me Life /Integrity /Vertical) 

Total Plays: 90, Total Stations: 5, Adds: 0 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's I N D U ST RY V I P PACKAGE RftR: The Industry s Newspaper 

RftR Today: The Indu, try's Leading Daily Fax 

RftR's Today's News 
E -mail updates of breaking stories 

The REIR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS S445° 

(Regular rate S595.00) 

Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
U. S. Onty 
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Cumbia 101 

LATIN FORMATS R &R June 4, 2004 

The latest format in Spanish- language has a strong history 

By Haz Montana 
VP /Programming, Entravision Radio 

n the last two years a new Spanish -language music 
format has hit the U.S. airwaves, but Hispanic audi- 
ences have known its music for much longer. The 
"Cumbia" format is the latest category in the continu- 
ing trend of more diverse Spanish -language choices 
and offerings for listeners. 

What is cumbia? Maybe you 
heard the word in the movie Selena, 

when Selena's mom teaches her to 
move her feet a particular way, to a 
cumbia. So, in its simplest form, 
cumbia is a rhythm to which you 
can move your feet. But one should 
not use Selena's music as a bench- 
mark for defining cum- 
bia; the beloved Tejano 
star only did one or two 
songs in that style. 

Cumbia has its origins 
in Colombia, but the style 
was adopted by central 
Mexico and is largely 
identified with sounds 
that emanate from the 
most populous city in the 
Northern Hemisphere, Mexico City. 

"El D.F.," the Washington, DC of 
Mexico, has 20 million inhabitants. 
When Colombian Cumbia arrived in 
Mexico in the 1960s, it was an im- 
mediate hit on the social scene and 
a catchy trend with the public. 

From there, it became a true Mex- 
ican hybrid. There are "sonora" 
cambia bands with a lot of band - 
members, and there are "grupera" 
cumbia artists who have a distinc- 
tive, keyboard -based tropical flavor. 
Some of the key artists in the genre 
from today and yesterday are Los 
Angeles De Charly, La Sonora Dina - 
mita, Celso Piña, Rayito Colombi- 
ano, Aroma and Los Askis. 

Regional Or Tropical? 

Labels fascinate us. Given cum - 
bia's popularity in central Mexico, 
you can justify classifying it as a 
Regional Mexican format, but it is 

also a tropical format, as it is popu- 
lar on the tropical coast of the Gulf 
of Mexico. 

The trouble with the tropical la- 
bel is that in the United States, trop- 

ical tends to conjure up images of 
salsa and merengue, two Canbbean- 
influenced styles. And while all 

forms of tropical or rhyth- 
mic music are familiar to 
the Hispanic population 
on both coasts of Mexico 
and everywhere in be- 
tween, the appeal of cum- 
bia generally stratifies 
along lines of national or 
regional origin. 

Looking strictly at the 
math, it's pretty basic: 

Hispanics are the fastest -growing 
population segment in the United 
States, according to census projec- 
tions, and the largest minority in the 
country. People of Mexican origin 
are the largest group among all U.S. 

Hispanics. And cambia, despite any 
tropical images or labels, appeals 
primarily to Mexicans in the U.S. 

In fact, the first all-cumbia station 
in the United States, Entravision 's 
KLYY /Los Angeles, is the No. 2 sta- 
tion for listeners of Mexican descent 
in L.A. Fully 84.1% of its audience 
is of Mexican descent, second only 
to Regional Mexican KBUE. This 
fact clearly illustrates how dominant 
this music is with the Mexican au- 
dience. 

Aside from the Mexican appeal of 
cumbia vs. the largely Caribbean ap- 
peal of salsa and merengue, there 
are a couple more points of interest: 
The Spanish- speaking Mexican 

Haz M ontana 

The Spanish -speaking Mexican population in 

the U.S. is growing, and this points to the 

potential increased popularity of cumbia. 

population in the U.S. is growing, 
and this points to the potential in- 

creased popularity of cumbia. 
Salsa, on the other hand, has been 

in a down cycle for several years in 
terms of the amount of new prod- 
uct being released, sales and radio 
ratings. It's likely that the growing 
Mexican population will continue to 
widen that gap, bringing cambia to 
the forefront among popular music 
styles. 

How will you turn 

numbers on a page 

into something 

listeners will 

embrace? How you 

put your product 

together as an 

experience for 

listeners will make 

all the difference in 

the world. 

OK, hopefully we've cleared up 
the difference between cumbia and 
tropical. "I'll give it a 10; it's got a 
great beat and you can dance to it," 
worked on American Bandstand, and 
it works for cumbia as well. 

Strong Appeal 

In addition to its Mexican- identi- 
fied audience core, cumbia also ap- 
peals to Central American popula- 
tions. Playlist monitors show signif- 
icant title duplication between 
KLYY (Oye 97.5, La Cumbia Cali - 
ente) /Los Angeles and KZAB & 

KZBA (La Sabrosa) /L.A., a station 
programmed to the Central Ameri- 
can community. 

Where La Sabrosa differs from 
KLYY is that it plays a lot of salsa 
and merengue, along with some re- 
gional styles from Central America 

AH, THE GLORY OF FAME David Bisbal's sophomore album, Buleria, is 

a certified hit in Latin America and his native Spain. In a recent concert in 

Santiago, Spain, the singer had thousands of fans screaming and singing his 

songs. He's seen here showing off his moves. 

that are not widely heard in Mexi- 
co. When you factor in branding and 
packaging for a particular audience, 
you see that KLYY is aimed at the 
Mexican population, and KZAB & 

KZBA are aimed at Central Ameri- 
cans. 

As an example of the strength and 
popularity of cumbia -based stations 
in Southern California, two years 
ago the format pulled roughly a 1.0 

share out of the market with one sta- 
tion, KWIZ /Santa Ana. Today there 
are three stations programming 
cumbia -based Tropical in the region 
with a combined 3.4 share 12 +. 

Outside of Los Angeles, the "gru- 
pera y cumbia" blend of KZMP/ 
Dallas led to one of the most impres- 
sive brand launches in Dallas radio 
history. The station swept the Span- 
ish- language ratings in all key dem- 
os - 12 +,18- 34,18 -49 and 25-54 - 
in its first book. 

Cumbia has proliferated region- 
ally. Aside from L.A.'s KLYY; KZAB 

& KZBA; and KWIZ, the list in- 
cludes KZMP /Dallas, KHCK /Dal- 
las (which changed from Tejano in 
April 2004), KLOK /San Jose and 
KOND /Fresno. Each of these sta- 
tions puts its own spin on cambia, 
allowing for differences in popula- 
tion and local tastes, but they are all 
largely Mexican -centric when it 
comes to the audiences they target. 

The Future 

Broadcast companies have a va- 
riety of resources available to them 
when they are considering a new 
format. Many perform format - 
search perceptual research, cross - 
tabulating different music genres to 
find holes in the marketplace. Al- 
most any investment in research will 
give an invaluable return if the 
screener information is intelligent 
and the sample well recruited. But 
if you have the wrong people in 
your sample, the information you 
get back can be tainted. 

Assuming that you are dealing 
with smart partners in a new format 
endeavor, management of expecta- 
tions, strategic planning and tactical 
execution are the factors that will 
have the greatest influence on your 
level of success. As a programmer, 
this is where your skills as a market- 
er and brander come into play. 

When Colombian 

cumbia arrived in 

Mexico in the 1960s, 

it was an immediate 

hit on the social 

scene and a catchy 

trend with the 

public. From there it 

became a true 

Mexican hybrid. 

How will you turn numbers on a 

page into something listeners will 
embrace? How you put your prod- 
uct together as an experience for lis- 

teners will make all the difference in 
the world. In this day and age of 
short attention spans and exposure 
to thousands of advertising messag- 
es on a daily basis, a program direc- 
tor has a responsibility to bring the 
product to life as an art form. 

I've seen stations blow past ex- 
pectations in a market, and I've seen 
stations fall short of what was pre- 
dicted. Avoid the pain: Turn off your 
cell phone, close the door and give 
a lot of thought to what your station 
makes your audience feel. 

Cumbia has been around for ages 
and has been a part of Spanish AC 
and Regional Mexican playlists in 
the way Joey was a big part of 
Friends. Now cambia has stepped 
into the spotlight and is an integral 
part of "Must Hear Radio." It's got 
a great beat - enjoy listening to it. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 
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This Week In Spanish- Language Music 

On the Spot : Nek 
orget the Latin crossover boom of the late '90s in the 

U.S. The Italians have been crossing over to the Latin 
market and Spanish -language music for years with 
enormous success. Among them, Eros Ramazzotti, 
Laura Pausini and our guest this week, Nek. 

Nek's success in Latin America 
began in 1997 with the mega -hit 
"Laura No Está," and there's been 
no turning back since. 
His latest project, Lo Me- 

jor De Nek, El Año En 
Cero, includes some of 
his biggest hits, like 
"Laura No Está," "Tan 
Solo Tú" and "Si Sé Que 
Te Tengo A TL" It also in- 
cludes two new tracks, 
"Al Menos Ahora" and 
"El Año En Cero," plus 
"En Ti," "Angeles Del 
Ghetto" and "Corazones 
En Tempestades," re- 
corded in Spanish for the 
first time. 

In a recent conversa- 
tion Nek shared his 
thoughts on his music, his success 
and his upcoming projects. 

that: "En Ti," "Corazones En Tern - 
pestades" and "Angeles Del Ghet- 
to." I wrote these songs in 1993- 

from Latin America, I like to speak 
like they do. When I speak with a 

Spaniard, I speak like them. It's 
fun for me. 

R &R: Way before the U.S. Latin 
music crossover boom in the '90s, you 
and other Italian artists had crossed 
over to Spanish- language music. You 

guys were the pioneers. 
Nek: That's great to know. I feel 

honored to sing in Span- 
ish. I really enjoy it, be- 
cause it's a new language, 
a new experience. It's a 
very sensual language, 
and I really enjoy singing 
it. 

R &R: Are there similar- 
ities between Italian and 
Spanish, the passion or the 
feeling of the language? 

Nek: Italian is also a 

Latin language, so it's 
easier for an Italian artist 
to sing in Spanish. They 
both have the same feel- 
ing, although the words 
may be different. That's 

why it's so important to have a 

good person to do the translations. 
R &R: Of all the hits on this album, 

"Laura No Está" was definitely the one 
that kept you on the radio forever. What 
does that song represent for you? 

Nek: I love it, because it's one 
of my most important songs. I re- 
member the song and all the suc- 
cess it brought me like it was yes- 
terday. It is a very important song 
for my career, as are the others on 
the album. 

R &R: Was that song written for a 

real Laura? 
Nek: Yes, it's a true story that I 

lived. But I also liked the name 
because it was easy to sing. It's a 
very human song, because every- 
one has a "Laura," someone who 
went away who is still in your 
heart and whom you love but can 
never have again. 

R &R: Laura Pausini sings with 
you on "Tan Solo Tú," and your voic- 
es sound amazing together. How did 
that come about? 

Nek: It was very simple: We've 
been friends since 2000, and we 
were just two friends who came 
together to do a song. This song 
was originally recorded on the al- 
bum Las Cosas Que Defenderé, 

Nek 

R &R: Why do a greatest -hits 
record now? 

Nek: I released this album be- 
cause my career spans over 10 
years in Italy, and this was the 
time to do it for the Italian fans. 
But I also realized that I have a six - 
to seven -year career in Latin 
America, and I wanted to give 
them the same material, so they 
could get to know me even more. 

R &R: When will you release an 
album of new material? 

Nek: I'm already working on it, 
and it will probably be out in 2005. 

R &R: This record includes a cou- 
ple of tracks that you had not record- 
ed in Spanish until now. 

Nek: There are three songs like 

1994, but they were not known in 
Latin America. There are also two 
new songs on this album, "Al 
Menos Ahora" and "El Año En 
Cero." This is an opportunity for 
those who don't know my music 
to get to know me. 

R &R: Let me say that your Span- 
ish is great. I remember when you 
didn't speak it so well. 

Nek: Thanks. I'm getting better 
every year. It's still not the Span- 
ish I would like to speak, but I un- 
derstand what you're asking me, 
and I'm sure you're understand- 
ing my answers. 

R &R: But your accent isn't Span- 
ish, as one would think, since you're 
so close to Spain. It's actually more 
neutral, more Latin American. How 
do you manage that? 

Nek: When I speak to someone 

"Italian is also a Latin language, so it's easier 

for an Italian artist to sing in Spanish. They 

both have the same feeling, although the 

words may be different." 
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FONSI'S GOLDEN MOMENT singer -songwriter Luis Fonsi was 

awarded several gold records for sales of his albums Abrazar La Vida, Amor 

Secreto, Comenzaré and Eterno. Seen here (l -r) are Universal Music Latino VP/ 

Marketing & MR Walter Kolm; Universal Music Chairman/Latin America & 

Iberian Peninsula Jesús López; Fonsi; Universal Music Latino President John 

Echevarría; and Fonsi's manager, Tony Mojena. 

SUCCESSFUL AND GROUNDED Thalia is all smiles when it comes 

to the media and her fans. She was recently in Los Angeles performing at the 

Universal Amphitheatre as part of her tour and took time to chat with KLVEILos 

Angeles afternoon DJ Carlos Alvarez. 

which was released in 2002. It was 
a great experience because it was 
such a simple and direct process. 
If I ever do another duet, I would 
love to have the same experience 
that I had doing this song with 
Laura. 

R &R: Someone mentioned to me 

that you sound a bit like Sting. Have 
you heard that before, and how does 

the comparison suit you? 
Nek: I've been told that many 

times, and there may be some- 
thing in my voice that is similar 
to his. Sting is one of the best art- 
ists I've ever heard, and I enjoy 
his music, so it's a great compli- 
ment. 

R &R You've been doing music since 
age 9. Who do you like listening to, and 
who has influenced your music? 

Nek: I listen to as much music 
as I can, because to do music, you 
have to listen to music. I listen to 
everything from country music to 
Robbie Williams and Depeche 
Mode to Coldplay and U2. 

R &R: Will you be coming to the 
U.S. to perform? 

Nek: I was in Los Angeles a cou- 
ple of years ago and performed at 

"I listen to as much 

music as I can, 

because to do music, 

you have to listen to 

music. I listen to 

everything from 

country music to 

Robbie Williams and 

Depeche Mode to 

Coldplay and U2." 

Reventón Súper Estrella IKSSE/ 
L.A.'s annual concert] for 18,000 
people. I sang all my hits, and it 
was great. I hope to be able to vis- 
it the U.S. with a tour soon, and 
you're invited. 
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CONTEMPORARY TOP 25 
ARTIST TITLE LABELISI 

1 SIN BANDERA Que Lloro (Sony Discos) 

2 CHAYANNE Cuidarte El Alma (Sony Discos) 

3 PAULINA RUBIO Te Quise Tanto (Universal) 

4 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

5 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

6 LUIS FONSI Abrazar La Vida (Universal) 

7 MANA Sábanas Frías (Warner M.L./ 

8 TIZIANO FERRO Tardes Negras (EMI Latin) 

9 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 

10 ALEX UBAGO Aunque No Te Pueda Ver (WarnerM.L.) 

11 ANDY & LUCAS Tanto La Quería (BMGLatin) 

12 PEPE AGUILAR Cruz De Olvido ( Univision) 

13 OREJA DE VAN GOGH Rosas (Sony Discos) 

14 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

15 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 

16 OREJA DE VAN GOGH Deseos De Cosas Imposibles (Sony Discos) 

17 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

18 KUMBIA KINGS Sabes A Chocolate (EM /Latin) 

19 OBIE BERMUDEZ Antes (EMI Latin) 

20 REYLI BARBA Desde Que Llegaste (Sony Discos) 

21 JOAN SEBASTIAN Amar Como Te Amé (Balboa/ 

22 CAFE TACUBA Eres (MC)1) 

23 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

24 CHAYANNE Sentada Aquí En Mi Alma (Sony Discos) 

25 OBIE BERMUDEZ 4:30am (EMI Latin) 

Data is complied from the airplay week of May 23 -29, 

and based on a point system. 
© 2004 Radio 8. Records. 

Going For Adds 

ALEKS SYNTEK & ANA TORROJA Duele El Amor (EM /Latin) 
MAFU CREW Y Ahora Lloras Por Mi (Fuentes) 

SANCHIA Perdiste Tú (Fuentes) 

186 

184 

178 

166 

161 

128 

120 

117 

111 

111 

100 

99 

97 

96 

95 

81 

75 

71 

68 

66 

65 

64 

60 

60 

59 

TROPICAL TOP 25 
ARTS' 

1 REY RUIZ Creo En El Amor (Sony Discos) 

2 SON DE CALI La Sospecha ( Un/vision) 

3 ELVIS CRESPO Hora Enamorada (Ole Musk) 

4 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

5 TOROS BAND Si Tú Estuvieras (Universal) 

6 MARC ANTHONY Ahora Quién (Sony Discos) 

7 LIMI -T 21 Me Acordaré (EMI Latin) 

8 AVENTURA Llorar (Premium) 

9 GRUPO MANIA Teléfono (Universal) 

10 FULANITO Pégate (Cutting) 

11 ZAFRA NEGRA Pa' La Rumba Voy (J &Nl 

12 JERRY RIVERA Puerto Rico (BMGLatin) 

13 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

14 MARIANA Me Equivoqué ( Univision) 

15 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

16 MANA Sábanas Frías (Warner M.L.) 

17 LA GRAN BANDA Merengue Loco (DAM Productions) 

18 N'KLAVE Navegándote (Nu Life) 

19 061E BERMUDEZ 4:30am (EMI bill)) 

20 NEGROS Me Cambiaste La Vida (Premium) 

21 ANDY ANDY Necesito Un Amor (Sony Discos) 

22 GLORIA ESTEFAN Tu Fotografia (Sony Discos) 

23 LUIS VARGAS Simplemente Te Amo (5 Star) 

24 COSTA BRAVA Decir Adiós (EJBMusic) 

25 ANDY & LUCAS Tanto La Quería (BMGLatini 

Data is complied from the airplay week of May 23 -29, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

253 

186 

178 

177 

156 

150 

143 

98 

95 

80 

79 

69 

68 

65 

65 

57 

56 

56 

51 

51 

50 

49 

46 

46 

43 

Going For Adds 

BAD BOYS Sin Miedo A Nada (Fuentes) 

Uidcrperforming station? 

your answer. 
24¡7 Spanish Talk Radio 

Relevant, Entertaining, Compelling... 

o 
Radiovisa 

www.radiovisa.com 

Affiliation contact: 

Ana Salcido 
(212) 899 -3227 
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REGIONAL MEXICAN TOP 25 
Ar -K ARTIST TIT_E LABELS; 

1 HOROSCOPOS DE DURANGO Dos Locos (Disa) 

2 MONTEZ DE DURANGO Te Quise Olvidar (Dise) 

3 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 

4 TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa) 

5 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos) 

6 INTOCABLE A Dónde Estabas (EMlLatin) 

7 BANDA EL RECODO Para Toda La Vida (Fonovisa) 

8 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

9 BRONCO "EL GIGANTE DE AMERICA" Mi Peor Enemigo (Fonovisa) 

10 PATRULLA 81 Cómo Pude Enamorarme De Ti Visa) 

11 PEPE AGUILAR Cruz De Olvido ( Univision) 

12 KUMBIA KINGS Sabes A Chocolate (EMlLatin) 

13 PALOMO Baraja De Oro (asa) 

14 PODER DEL NORTE No Tengas Miedo De Enamorarte (Disa) 

15 CONJUNTO ATARDECER Antes De Que Te Vayas (Universal) 

16 CARDENALES DE NUEVO LEON Mi Amante (Oisa) 

17 LUPILLO RIVERA Pero Qué Tal Si Te Compro ( Univision) 

18 YOLANDA PEREZ Estoy Enamorada (Fonovisa) 

19 ANGELES DE GNARLY Y Qué (Fonovisa) 

20 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

21 JUAN TAVARES A Un Paso De Olvidarte (Fonovisa) 

22 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida (Sony Discos) 

23 LIBERACION El Za Za Za La Mesa Que Más Aplauda (Disa) 

24 PALOMO Miedo (Oisa) 

25 KPAZ DE LA SIERRA Imposible Olvidarte (Edimonsa) 

Data is complied from the airplay week of May 23 -29, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

336 

277 

270 

218 

209 

204 

202 

196 

164 

147 

141 

139 

137 

137 

136 

128 

122 

115 

115 

108 

107 

105 

102 

102 

96 

TEJANO TOP 25 
ARTIST "IT,E LABEL S 

1 SOLIDO Tal Vez (Freddie) 

2 KUMBIA KINGS Sabes A Chocolate (EMlLatin) 

3 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

4 PALOMINOS Chulita (Urbana) 

5 DJ KANE La Negra Tomasa (EMlLatin) 

6 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

7 INTOCABLE A Dónde Estabas (EMlLatin) 

8 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

9 JOE LOPEZ f!A.B. QUINTANILLA Me Duele (EMlLatin) 

10 RAM HERRERA fIJAY PEREZ No Me Volveré A Enamorar (Tejas) 

11 IMAN Ya No ( Univision) 

12 DUELO Por Amarte Tanto ( Univision) 

13 ALICIA VILLARREAL No Oh Oh La Suegra (Universal) 

14 MARCOS OROZCO De Corazón A Corazón (Catalina) 

15 INTOCABLE Soy Un Novato (EMlLatin) 

16 DAVID LEE GARZA No Puedo Estar Sin Ti (Azrag Music Inc.) 

17 CONTROL Mi Najayita (EM/Latin) 

18 DUELO Un Minuto Más ( Univision) 

19 ESTRUENDO Tengo Miedo De Amar ( Univision) 

20 LA FIEBRE Quiero (Freddie) 

21 MONTU Sexo, Pudor Y Lágrimas (A.R.C. Discos) 

22 SOLIDO Cómo Olvidarte (Freddie) 

23 TROPA F La Tentación (Freddie) 

24 PALOMINOS Callejón Sin Salida (Urbana) 

25 BIG CIRCO Rata Inmunda (EMlLatin) 

Data is complied from the airplay week of May 23 -29, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

180 

169 

159 

154 

126 

125 

119 

116 

95 

79 

64 

58 

52 

50 

49 

45 

45 

43 

42 

39 

39 

38 

36 

36 

33 

Going For Adds 

No Going for Adds for this Week 

Going For Adds 

LA FUERZA Ilusión (Independiente) 

Rock /Alternative 
TW ARTIST Title Labehs; 

1 INSPECTOR Ska Voovie Boobie Baby (Universal) 

2 ZOE Peace And Love (Sony Discos) 

3 JULIETA VENEGAS Lento (BMGLatin) 

4 KINKY Presidente (Nettwerk) 

5 FOBIA Más Caliente (BMGLatin) 

6 SUPERLITIO Qué Vo' Hacer (Cielo Music Group /BMGLatin) 

7 CAFE TACUBA Eres (MCA) 

8 CURANDEROS Perro (Independiente) 

9 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

10 BERSUIT VERGARABAT La Soledad (Universal) 

11 VICENTICO Se Despierta La Ciudad (BMGLatin) 

12 CONTROL MACHETE El Genio Del Dub (Universal) 

13 BABASONICOS Irresponsables (EMI Latin) 

14 HO Desvanecer (Virgin) 

15 ESTOPA Tu Fuente De Energía (BMGLatin) 

Songs ranked by total number of points. 10 Rock/Altemative reporters. 

Record Pool 
TW ARTIST rite Laoells) 

1 ELVIS CRESPO Hora Enamorada (Ole Music) 

2 SON DE CALI La Sospecha ( Univision) 

3 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

4 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

5 REY RUIZ Creo En El Amor (Sony Discos) 

6 TITO ROJAS El No Es Mejor Que Yo (MP) 

7 THALIA Acción Y Reacción ( EMlLatin) 

8 GRUPO MANIA Teléfono (Universal) 

9 ZAFRA NEGRA Pa' La Rumba Voy (J &N) 

10 IVY QUEEN Papi Te Quiero (Real Music) 

11 SON CALLEJERO Dame La Droga (Cutting) 

12 PAULINA RUBIO Te Quise Tanto (Universal) 

13 DAVID BISBAL Bulería (Universal) 

14 FULANITO Pégate (Cutting) 

15 LIMI -T 21 Me Acordaré (EMlLatin) 

Songs ranked by total number of points. 23 Record Pool reporters. 
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NATIONAL 

I SPORTS AND NEWS RADIO JOBS 

Don't be overlooked because your port- 
folio doesn't stand out. Portfolio and 
aircheck services. Representation also 
available. Call Broadcaster Marketing 
Services, 205- 979 -4577 or visit 
www.broadcastermarketingservices.com 

Call today and receive 
2 porfolios for free. 

SOUTH 
Cox Radio -San Antonio has a rare 
opportunity at its premiere country 
radio stations, KCYY & KKYX for a 

passionate Program Director. We're 
seeking a disciplined, strategic 
thinker with at least 5 years pro- 
gramming experience. Must know 
how to coach, train and motivate a 

veteran airstaff and be ready to do 
battle with a direct competitor. 
Qualified candidates should send 

their material to: Cox Radio, Inc., 

8122 Datapoint, Suite 500, San Anto- 
nio, TX 78229, Attn: Human Re- 

sources or email to 
satxresumes ©cox.com. Cox Radio, 
Inc. is an EOE F /M. 

GOSPEL MUSIC is GROWING 
and so are we! 

Sheridan Gospel Network (SGN "The 

Light ") an EOE based in Atlanta is 

seeking a National Program Director 

to take us to the next level. Candi- 

date must have great organizational 

and leadership skills. be innovative, 

and detail oriented. Requires an air 

shift. Mandatory 5 years of program- 

ming management experience. Must 

be proficient in Selector and Scott 

Studios. College degree required. 

Qualified candidates e-mail 

rchristian@sgnthelight.com or fax 

resume with cover letter to (678) 

966 -9210. 

POSITIONS SOUGHT 

G.M.'s /P /D's: try something different. A 

Fresh Liberal to co -host with your smug con- 
servative host a la Hannity &Colmes....Don 
White 404 -351 -6654. (6/4) 

OPPORTUN /TIES 

WEST 

Radio Announcer 
Interested in entertaining in a live envi- 
ronment? Are you better than voice 
tracking? Can you handle the heat of a 

head to head battle? KSON, San Diego's 
#1 Country Station, needs an on -air 
TALENT (7pm - l2mdnt). Music and 
Selector knowledge helpful. Show us 

what you've got. (No calls) EOE. Send 
tape & resume: 

Jefferson Pilot Communications 
Attn: Human Resources 

1615 Murray Canyon Rd., Ste. #710 
San Diego, CA 92108 

EAST 

XAA SATELLiTE 
RADiO 

%woe 
%111100 

On -Air Personality 

A rare XM opportunity... We are looking 

for a CHR Soldier of Sound who is a cliché 

free thinker who does a show, not a shift; 

a person who is willing to take on an 

extremely hard work load that requires 

an incredible imagination; someone who 
breathes in stereo and lives to create 

amazing new and intelligent radio! This 

position is NOT for the meek or for those 

who find two-for Tuesdays and morning 

shows interesting! If you can survive and 

prosper in a creatively charged scenario 

that is re- writing the CHR playbook, send 

your best stuff to: XM Satellite Radio, Inc. 

Attn: Recruitment Job Code: AADJ, 1 500 

Eckington Place, NE Washington, DC 

20002 or email: jobs@xmradio.com (No 

phone calls please.) XM is an Equal Oft 
portunity Employer. 

POSITIONS SOUGHT 

Hot new format available in 24 hour syndi- 
cation. 3DSJ Request & Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102, billelliott@3DSJ.com. (6/4) 

All- around sports guy available. Call me. 

Joe 1-888-327-4996. (6/4) 

I'm doing too much work for the money that 
I'm paid. Experience on air, prod, music 
selector. Anthony (765) 271 -9381.(6/4) 

EAST 

RADIO NEWS REPORTER 
4 STATION CLUSTER 

CENTRAL NEW YORK. 
SOME EXPERIENCE OR 

COMMUNICATION 
DEGREE. TAPE & 
RESUME TO BOB 

STRINKAMP, EAGLE 
BROADCASTING, 1751 

HANSHAW RD., ITHICA, 
NY 14850. 

TEL (607) 257 -6400. 

MIDWEST 

WPW Broadcasting is looking for 
honest, hardworking, enthusiastic, 
self starting, creative and effective 
leaders. 

WPW Broadcasting owns and oper- 
ates 17 radio stations in Illinois, 
Iowa, Wisconsin and is looking for 
sales station management to help us 

grow on a national, regional and 
local level. 

These management opportunities 
will be awarded to goal oriented 
individuals with Sales management 
and station management 
experience, profitable operations 
record, strong new business NTR 
background and successful local, 
regional or national sales in 
broadcasting. 

Compensation varies by 
experience and success of 

increasing Top and Bottom Line. 

WPW is an EEO employer. 
Send Resume to: WPW 

Broadcasting 
Ann: David Madison 
1325 Sycamore Road 

DeKalb, IL 60115 

REtR Opportunities 
Free Advertising 

Radio 8 Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 1/2' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 
llinares®2dioandrecords.com. Address all 20 -word ads to 

R&R Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor. Los Angeles. CA 90067. 

REtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R&R's 
website. (www. radioandrecords.corn). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 
advance payment. Please submit ad copy 8 logos via 

email to Ilinares®radioandrecords.com. Ads are also 
accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card, expiration date 
and phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor. Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly. except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States. $330.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of RBR. The writer assumes all liability regarding the content of 

the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio 8 Records, Inc. 2004. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 310- 788 -1625 

NEWS DESK: 310- 788 -1699 

R&R ONLINE SERVICES: 310 -788 -1635 

ADVERTISING /SALES: 310 -553 -4330 

310-203-8727 moreinto@radioandrecords.com 

310- 203 -9763 newsroom @radioandrecords.com 

310-553-4056 kmccabeQradioandrecords.com 

310-203-8450 hmowry radioandrecords.com 

WEBSITE: wwwradioandrecords.com 

OPPORTUNITIES /MARKETPLACE: 310 -788 -1622 310 -203 -8727 Ilinarest radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 

WASHINGTON, DC BUREAU: 301 -951 -9050 

NASHVILLE BUREAU: 

310- 203 -9763 mailroom ©radioandrecords.com 

301-951-9051 rrdc®radioandrecords.com 

615-244-8822 615-248-6655 Ihenon®radioandrecords.com 
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MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy. Serto -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

I'ICI'iRI;S 

KGBx 

BIW 8x10's 
7,1 K) - S90.00 

1000 - Si 20.00 

5x7 - JOCK CARDS 
13&W 1000 - $100.00 
color 2000 - $408.00 

+ PRICES INCLUDE 

TYPESETTING & FREIGHT 

* FAST PROCESSING 

OTHER SIZES AVAILABLE 

MKES SUBJECT t0 
CHANGE WI-HOU-NOiiCE 

SeM 80,0 p0010. CttOCk1M O VKa:MC. stnECtwra IO 

wr- E Putout) SBOet [)ar+ n SpnngAeld. MO 65503 

TOLL FREE: 1-888-526-5336 
www. abcpíctures.corn 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch mini- 

mum. additional space up to six inches available in increments 

of one -inch. Rates for R &R 

marketplace 

( per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE June 4, 2004 R &R 85 

VOICEOVER SERVICES 

MITCH CRAIG 
Men "nI Total Radio Imagery 

www.mitchcroig.com 
clll 

991.861.4876 

PRODUCTION SERVICES 

? 
¡Outs __WRENS, W1N ERS 

11"8-- 
O(! Ol( 

UN 

BRAND BUILDER Its working for KLOS (LAI WRKS 
(KISS; NY) WBCN (Boston) WSM AM /FM (Nashville) Microsoft Time 

Warner Perrier. and many, many more. Affordable rolls of plastic that repeat u; your message over and over again. For event planning help, call Susan V. 

1- 800 -786 -7411 rr @bannersonaroll.com 

MUSIC REFERENCE 

Great Songs For the End Of The School Year! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 

(CA residents add sales tax) 
Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

www.radioandrecords.com 

R&R'S Year -End Chart Pack 

^' "' AVAILABLE! 
°""'s6 

Includes year -end charts for all R &R 
formats from 1974 through 2003! 

Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 
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86 NR THE uncut PAGES 
National Airplay Overview: June 4, 2004 

CHR/POP 
LW Tw 

1 1 HOOBASTANK The Reason (Island/ID/MG) 

2 2 BEYONCE' Naughty Girl (Columbia) 

6 0 USHER Burn (Laface /Zomba) 

3 4 MAROON 5 This Love (Octone/J /RMG) 
4 5 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

5 6 USHER fILUDACRIS & LIL' JON Yeah fiat-ace/Zomba) 
12 O OUTKAST Roses (Laface /Zamba) 

14 o BRITNEY SPEARS Everytime (Jive /Zomba) 

7 9 012 f /EMINEM My Band (Shady /lnterscope) 

9 10 BLACK EYED PEAS Hey Marna /A &M /lnterscope) 
11 AVRIL LAVIGNE Don't Tell Me (Aosta /RMG) 

8 12 J-KWON Tipsy (So So Del/Zomba) 

15 

8 
SWITCHFOOT Meant To Live (Redlnk /Columbia) 

16 MIS-TEED Scandalous (Reprise) 

13 15 EVANESCENCE My Immortal (Windup) 

10 16 JESSICA SIMPSON Take My Breath Away (Columbia) 

23 JOJO Leave (Get Out) (BlackGround /Universal) 

21 YELLOWCARD Ocean Avenue (Capitol) 

24 CHRISTINA MILIAN Dip It Low (ls /and /IDJMG) 
18 20 JAY-Z Dirt Off Your Shoulder (Roc-A-Fe / /a / /OJMG) 

26 ® KANYE WESTIISYLEENAJOHNSON All Falls Down (Roc-AFella /IDJMG) 

19 22 BLINK -182 I Miss You (Gellen) 

22 23 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 
30 LOS LONELY BOYS Heaven (Or /Epic) 

27 SUGABABES Hole In The Head (lnterscope) 

32 PETEY PABLO Freek -A Leek (Jive /Zomba) 

33 MARIA MENA You're The Only One (Columbia) 

29 LIZ PHAIR Extraordinary (Capitol) 

25 29 KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 

36 0 TWISTA Overnight Celebrity (Atlantic) 

#1 MOST ADDED 
JESSICA SIMPSON Angels (Columbia) 

#1 MOST INCREASED PLAYS 
JOJO Leave (Get Out) (BlackGround /Universal) 

TOP 5 NEW & ACTIVE 
BEENIE MAN FIMS. THING Dude (Virgin) 

STERIOGRAM Walkie Talkie Man (Capitol) 

ALANIS MORISSETTE Everything (Maverick /Reprise 
JAY-Z 99 Problems (Roc A Fe /la //OJMGW 

JESSICA SIMPSON c 

CHR/POP begins on Page 28. 

AC 
LW 1W 

1 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

2 2 SHERYL CROW The First Cut Is The Deepest (A &M//nterscope) 
4 0 DIDO White Flag (Arista/RMG) 

3 4 MARTINA MCBRIDE This One's For The Girls (RCA) 

6 Q MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 
7 . SEAL Love's Divine (Warner Bros.) 

5 7 JOSH GROBAN You Raise Me Up (143 /Reprise/ 

10 0 UNCLE KRACKER fIDOBIE GRAY Drift Away /Lava) 

8 9 TRAIN Calling All Angels (Columbia) 

11 0 LIONEL RICHIE Just For You (Island /IDJMG) 

12 11 LUTHER VANDROSS Buy Me A Rose (J/RMG) 

14 3 DOORS DOWN Here Without You (Republic /Universal) 

15 WILSON PHILLIPS Go Your Own Way (Columbia) 

16 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 

13 15 WYNONNA I Want To Know What Love Is (Curb) 

17 KIMBERLEY LOCKE 8th World Wonder (Curb) 

19 MERCYME Here With Me (INO /Curb] 

18 GLORIA ESTEFAN I Wish You (Epic) 

20 MAROON 5 This Love (Octone/J/RMG) 

22 i J. BRICKMAN fIM. SCHULTZ 'Til I See You Again (Windham Hill /RMG) 

24 EVANESCENCE My Immortal (Windup) 

21 22 JESSICA SIMPSON Take My Breath Away (Columbia) 

23 23 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 

25 24 CLAY AIKEN Solitaire (RCA /RMG) 

27 KEITH URBAN You'll Think Of Me (Capitol) 

26 DARYL HALL What's In Your World (Rhythm & Groove /Liquid 87 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 

29 28 NORAH JONES Sunrise (Blue Note /EMC) 

CELINE DION You And I (Epic) 

30 30 NO DOUBT It's My Life (lnterscope] 

#1 MOST ADDED 
SEALS & CROFTS Sumner Breeze '04 (Wirer Bros .l 

#1 MOST INCREASED PLAYS 
CELINE DION You And I [Epic) 

TOP 5 NEW & ACTIVE 
LOS LONELY BOYS Heaven (Or/Emc) 

CORKS Summer Swisher ( Atantic) 
RICK SPRINGFIELD Beautiful You (Gamer/Red Ink) 

LEANN LIES Fp1ONAN KEATNK List Thing On My Mind (Cord/ 
KATIE MELOA The Closest Ding To Crazy (OrrmstscoVVrve/Unwersa/l 

AC begins on Page 53. 

CHR/RHYTHMIC 
LW TW 

1 1 USHER Burn (Laface /Zomba] 

3 2 TWISTA Overnight Celebrity (Atlantic) 

5 0 PETEY PABLO Freek -A -leek (Jive /Zomba) 

2 4 BEYONCE' Naughty Girl (Columbia) 

6 0 USHER Confessions Part 2 (1.0-ace/Zomba) 

7 6 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

4 7 M. WINANS fIENYA & P. BIDDY I Don't Wanna Know (BadBoy /Universal) 
8 8 KANYE WEST IISYLEENA JOHNSON All Falls Down (Roc-Afeña//DJMG) 

11 ALICIA KEYS If I Ain't Got You (J /RMG) 

14 i OUTKAST Roses (Laface /Zomba) 

13 PITBULL MIL' JON Culo (TVT) 

15 JUVENILE Slow Motion (Cash Money /Universal) 

10 13 LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 
12 14 J -KWON Tipsy (So So Del /Zomba) 

19 ID LLOYD BANKS On Fire (lnterscope) 

9 16 D12IIEMINEM My Band (Shady /lnterscope) 

16 17 AMANDA PEREZ I Pray (Powerhawse /Virgin) 

18 NB RIDAZ IIGEMINI So Fly (Upstairs) 

23 ' JAY-Z 99 Problems (Roc Afella /DJMG) 
22 i NINA SKY Move Ya Body (Next Plateau /Universal) 

21 YING YANG TWINS Whats Happnin! (TVT) 

26 KANYE WEST Jesus Walks (Roc-A- fella /IDJMG) 
25 CASSIDY IIMASHONDA Get No Better (J /RMG) 

28 PLAY N- SKILLZ Freaks (Independent) 

24 RIC A -CHE Coo Coo Chee (SRC /Universal) 

29 KEVIN LYTTLE Turn Me On (At /antic) 

33 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 
37 : MASE Welcome Back (Universal) 

27 29 DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

31 0 LLOYD fIASHANTI Southside (Murder lncJDe /Jam/IWMG) 

#1 MOST ADDED 
LUDACRIS Diamond In The Back (Del Jam South /IDJMG) 

#1 MOST INCREASED PLAYS 
OUTKAST Roses (Lai-ace/Zomba) 

TOP 5 NEW & ACTIVE 
BEASTIE BOYS Ch Check It Out (Capitol) 

PAYBAK My Angels (Innovative Music Network) 

ROOTS Don't Say Nuthin' [Sanctuary /SRG) 

PRINCE Call My Name (Columbia) 

ERICK SERMON FISEAN PAUL Feel It (MotownlUniversall 

CHR/RHYTHMIC begins on Page 35. 

HOT AC 
LW TV/ 

1 1 MAROON 5 This Love (Octane /J /RMG) 

2 2 HOOBASTANK The Reason (lsland/IDJMG) 

3 3 EVANESCENCE My Immortal (Wind-up) 

6 4 ALANIS MORISSETTE Everything (Maverick /Reprise) 

4 5 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

5 6 NICKELBACK Someday (Roadrunner / IDJMG) 

8 O LOS LONELY BOYS Heaven (Or/Epic) 

7 8 3 DOORS DOWN Here Without You (Republic /Universal) 

9 9 MATCHBOX TWENTY Bright Lights (Atlantic) 

12 3 DOORS DOWN Away From The Sun (Republic /Universal) 

10 11 SANTANA 11ALEX BAND Why Don't You & I (Arista /RMG) 

16 COUNTING CROWS Accidentally In Love (DreamWorks /Gellen) 

13 AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

11 14 NO DOUBT It's My Life (lnterscope) 

17 ® LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

18 16 JET Are You Gonna Be My Girl (Atlantic) 

19 17 SARAH MCLACHLAN Stupid (Arista /RMG) 

20 CALLING Our Lives (RCA /RMG) 

21 SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

26 i SWITCHFOOT Meant To Live (Redlnk/Columbia) 

23 GAVIN DEGRAW I Don't Want To Be (J /RMG) 

22 22 DIDO Don't Leave Home (Arista /RMG) 

25 311 Love Song (Maverick/Volcano /Zamba) 

28 FINGER ELEVEN One Thing (Wind-up) 

34 UNCLE KRACKER Rescue (Laval 

29 JASON MRAZ Curbside Prophet (Atlantic) 

27 27 JESSICA SIMPSON With You (Columbia) 

24 28 LIVE WI SHELBY LYNNE Run Away (Radioactive / Gellen) 

30 29 LINKIN PARK Numb (Warner Bros.) 

32 0 BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 

#1 MOST ADDED 
NICKELBACK Feile' Way Too Darm Good (Roedruvmer/ILUMG) 

#1 MOST INCREASED PLAYS 
UNCLE KRACKER Rescue (Lava) 

TOP 5 NEW & ACTIVE 
NICKELBACK Fein' Way Too Darn Good (Row»ursxer/IDJMGI 

MARTINA MCBINOE This Ones For The Girt (RCA) 

TRAIN Ordinary (Cabnbu) 
AVM Seven Days 

RICKARD MARX Wh- - 

AC begins on Page 53. 

POWERED BY 

MEDIABASE 

URBAN 
LW TW 

2 1 TWISTA Overnight Celebrity (Atlantic) 

1 2 USHER Burn (Laface /Zomba) 

7 0 USHER Confessions Part 2 (Laface /Zomba) 

3 4 ALICIA KEYS If I Ain't Got You ( /RMG) 

6 5 LIL' FLIP Game Over (SuckaFree /Loud /Columbia) 

4 6 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

8 7 PETEY PABLO Freek -A Leek (Jive /Zomba) 

5 8 KANYE WEST IISYLEENA JOHNSON All Falls Down (Roc-A- e/la //DJMG) 
12 KANYE WEST Jesus Walks (Roc-A- Fella //DJMG) 
14 i JUVENILE Slow Motion (Cash Money /Universal) 

15 LLOYD BANKS On Fire lInterscope) 

9 12 R. KELLY Happy People (Jive /Zomba) 

13 

8 
MONICA U Should've Known Better (J /RMG) 

11 OUTKAST Roses (Laface /Zomba) 

10 15 BEYONCE' Naughty Girl (Columbia) 

20 BRANDY fIKANYE WEST Talk About Our Love (At /antic) 

17 17 J-KWON Tipsy (So So Del /Zomba) 

21 (D LLOYD IIASHANTI Southside (Murder Inc/Del Jam / IDJMG) 

18 19 JAY-Z Dirt Off Your Shoulder (Roc -A- Fella //DJMG) 
16 20 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

23 ® 8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

19 22 AVANT Don't Take Your Love Away (Geffen) 

22 23 JADAKISS fINATE DOGG Time's Up! (Ruff Ryders/Interscope) 

31 BEENIE MAN fIMS. THING Dude (Virgin) 

25 SLUM VILLAGE Selfish (Barak /Capitol) 

27 ' MOBB DEEP Got It Twisted (Violator /Zomba) 

29 NINA SKY Move Ya Body (Next Plateau /Universal) 

37 MASE Welcome Back (Universal) 

47 ' ALICIA KEYS Diary (J /RMG) 

30 r CASSIDY IIMASHONDA Get No Better (J /RMG) 

#1 MOST ADDED 
LUDACRIS Diamond In The Back (Del Jam South/IDJMG) 

#1 MOST INCREASED PLAYS 
ALICIA KEYS Diary (J /RMG) 

TOP 5 NEW & ACTIVE 
ANGIE STONE I Wanna Thank Ya (J /RMG) 

ANTHONY HAMILTON Charlene (So So Oel /Zomba) 

CEE-LO The One (Laface /Zomba) 

KEVIN LYTTLE Turn MP On )Atlantic) 

RIC -A r .vsa/) 

URBAN begins on Page 39. 

ROCK 
LW TW 

1 1 JET Cold Hard Bitch (Atlantic) 

3 0 VELVET REVOLVER Slither (RCA /RMG) 

2 3 SHINEDOWN 45 (Atlantic) 

5 4 HOOBASTANK The Reason (island /JDJMG) 

6 5 GOOSMACK Running Blind (Republic/Universall 

8 0 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /JDJMG) 

4 7 AEROSMITH Baby, Please Don't Go (Columbia) 

7 8 NICKELBACK Figured You Out (Roadrunner /JDJMG) 

10 8 
LINKIN PARK Lying From You (Warner Bros.) 

VAN HALEN It's About Time (Warner Bros.) 

12 11 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

14 12 THORNLEY So Far So Good (Roadrunner /IOJMG) 

17 ® SEETHER fIAMY LEE Broken (Wind-up) 

11 14 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

16 15 A PERFECT CIRCLE The Outsider (Virgin) 

9 16 TESLA Caught In A Dream (Sanctuary /SRG) 

18 

8 
AUDIOSLAVE What You Are (lnterscope /Epic) 

19 THREE DAYS GRACE Just Like You (Jive /Zomba) 

13 19 PUDDLE OF MUDD Heel Over Head (Geffen) 

20 

$ 
DROWNING POOL Step Up (Wind-up) 

21 CROSSFADE Cold (Columbia) 

22 22 SLIPKNOT Duality (Roadrunner /IOJMG) 

25 23 BLACK LABEL SOCIETY House Of Doom (Spitliiel 
24 24 SOIL Redefine (J /RMG) 

28 EARSHOT Wait (Warner Bros.) 

29 INCUBUS Talk Shows On Mute (Epic) 

26 27 OFFSPRING (Can't Get My) Head Around You (Columbia) 

23 28 LOSTPROPHETS Last Train Home (Columbia) 

27 29 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

30 0 DARKNESS Growing On Me (Must...Destroy /Atlantic) 

#1 MOST ADDED 
VAN HALEN It's About Time (Warner Bros.) 

#1 MOST INCREASED PLAYS 
VAN HALEN It's About Time (Warner Bros.) 

TOP 5 NEW & ACTIVE 
BREAKING BENJAMIN So Cold (HaMywood) 

KORN Everytlrrg I've Known (Immortal/Epp) 

DROPBOX Wishbone (Re'AFgn/Univrsall 

SHINEDOWN Simple Man (Atlantic) 

SMILE EMPTY SOUL Sip ouettes (Lava) 

ROCK begins on Page 81. 
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URBAN AC 
LW TW 

1 8 ALICIA KEYS If I Ain't Got You (J /RMG) 

2 © TEENA MARIE I'm Still In love (Cash Money /Universal) 

3 3 LUTHER VANDROSS Think About You (J /RMG) 

4 O PATTI LABELLE New Day (OafSouUIOJMGI 

6 8 R. KELLY Happy People (Jive /Zomba) 

9 USHER Burn (laface/Zomba) 

5 7 JANET JACKSON I Want You (Virgin) 

1 8 RUBEN STUDDARD Sorry 2004 (J/RMG) 

11 9 MUSIQ Whoknows (De!Soul/IOJMG) 

13 (D TAMIA Questions (Atlantic) 

10 11 PRINCE Musicology (Columbia) 

12 12 KEM Love Calls (Motown/Universal) 

8 13 BEYONCE' Me, Myself And I (Columbia) 

15 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal/ 

18 AVANT Don't Take Your Lave Away (Geffen) 

20 PRINCE Call My Name (Columbia) 

17 RUBEN STUDDARD What If (J/RMG) 

16 18 CARL THOMAS Make It Alright (Bad Boy /Universal) 

24 MARY J. BEIGE It's A Wrap (Geffen) 

14 20 OWELE Hold On (Virgin) 

21 LASHELL GRIFFIN Free (Epic) 

23 MONICA U Should've Known Better (J /RMGI 

JOE Priceless (Jive /Zomba) 

25 ANGIE STONE I Wanna Thank Ya (J/RMG) 

22 25 ANTHONY HAMILTON Charlene (So SoDef /Zomba) 

19 26 BABYFACE The Loneliness (Arista /RMG) 

26 27 JESSE POWELL Did You Cry (Liquid 81 

- ED TEMPTATIONS Something Special (Motown/Universal) 

27 29 EN VOGUE Ooh Boy (33rd Street/Funky Girl) 

29 30 HIL ST. SOUL Pieces (Shanachiel 

#1 MOST ADDED 
JEFF MAJORS Pray (Music One) 

#1 MOST INCREASED PLAYS 
PRINCE Call My Name (Columbia) 

TOP 5 NEW & ACTIVE 
ALICIA KEYS Diary (. /RMGI 

AL GREEN Raisin' In My Heart (Blue Note /EMC) 

AMEL LARRIEUX For Real (BhssLife) 

THEO Chemistry (TWPI 

RHIAN BENSON Wards Hurt Too (OXG) 

URBAN begins on Page 39. 

ACTIVE ROCK 
LW 

2 

3 

4 

5 

6 

7 

9 

12 

13 

8 

16 

11 

14 

10 

19 

18 

21 

17 

20 

24 

22 

23 

25 

27 

30 

26 

29 

31 

TW 

1 

2 

3 

4 

5 

6 

11 

LINKIN PARK Lying From You (Warner Bros.) 

JET Cold Hard Bitch (Atlantic) 

VELVET REVOLVER Slither (RCA /RMG) 

SHINEDOWN 45 (Atlantic.) 

HOOBASTANK The Reason (Island /IDJMGI 

GODSMACK Running Blind (Republic /Universal) 

DROWNING POOL Step Up (Windup) 

CROSSFADE Cold (Columbia) 

SLIPKNOT Duality /Roadrunner / /DJMGI 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

A PERFECT CIRCLE The Outsider (Virgin) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IOJMG) 

13 AUDIOSLAVE What You Are (lnterscope /Epic) 

14 OFFSPRING (Can't Get My) Head Around You (Columbia) 

15 SOIL Redefine (J/RMG) 

Q SEETHER fIAMY LEE Broken [Wind -upl 

17 THORNLEY Sa Far So Good /Roadrunner /IDJMGI 

Q BREAKING BENJAMIN So Cold (Hollywood) 

19 THREE DAYS GRACE II Hate) Everything About You (Jive/Zomba) 

20 NICKELBACK Figured You Out (Roadrunner/IDJMG) 

EARSHOT Wait (Warner Bros.) 

22 SMILE EMPTY SOUL Silhouettes (Lava) 

INCUBUS Talk Shows On Mute (Epic) 

24 THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nai(EMCI 

DROPBOX Wishbone (Re -Align /Universal/ 

FLAW Recognize (Republic /Universal) 

SKILLET Savior (Lava) 

VAN HALEN It's About Time (Warner Bros.) 

29 KORN Everything I've Known /lmmortal/Epic) 

30 BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 

#1 MOST ADDED 
VAN HALEN Its About Time (Warner Bros.) 

#1 MOST INCREASED PLAYS 
VAN HALEN It's About Time (Warner Bros.) 

TOP 5 NEW & ACTIVE 
KID ROCK I Am (Top Dog /Atlantic) 

LACUNA COIL Swamped (Century Medial 

BRIDES OF DESTRUCTION I Don't Care (Sanctuary/SRG) 

FUTURE LEADERS Of THE WORLD Let Me Out (Epic) 

TANTRIC After We Go (Mavenck/flepnse) 

ROCK begins on Page 61. 

__ ME BACK PAGES 4 
National Airplay Overview: June 4, 2004 

COUNTRY 
LW 1W 

1 Q GRETCHEN WILSON Redneck Woman (Epic) 

2 2 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

3 TOBY KEITH Whiskey Girl (Dream Works) 

1 LONESTAR Let's Be Us Again (BNAI 

5 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

9 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

8 DAVID LEE MURPHY loco (Koch) 

10 CLAY WALKER I Can't Sleep (RCA) 

11 SHEDAISY Passenger Seat (Lyric Street) 

15 KENNY CHESNEY I Go Back (BNA) 

12 REBA MCENTIRE Somebody (MCA) 

14 BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

13 BILLY CURRINGTON I Got A Feelin (Mercury) 

29 TIM MCGRAW Live Like You Were Dying (Curb) 

16 JOSH GRACIN I Want To Live (Lyric Street) 

23 . JIMMY BUFFETT fICLINT BLACK Hey Good Lookid (RCA/Mai/boat) 

17 ANDY GRIGGS She Thinks She Needs Me (RCA) 

19 RACHEL PROCTOR Me And Emily (BNA) 

21 MARTINA MCBRIDE How Far (RCA) 

20 t EMERSON DRIVE Last One Standing (Dream Works) 

18 21 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ /(VMGI 

22 $ JOE DIFFIE Tougher Than Nails (BM) 
24 ® TERRI CLARK Girls Lie Too (Mercury) 

25 24 LEE ANN WOMACK The Wrong Girl (MCA) 

26 ® BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

28 Q JOE NICHOLS If Nobody Believed In You (Universal South) 

27 JEFF BATES I Wanna Make You Cry (RCA) 

30 28 TRENT WILLMON Beer Man (Columbia) 

31 AMY DALLEY Men Don't Change (Curb) 

32 r BILLY DEAN Thank God I'm A Country Boy (View2 /Curb) 

#1 MOST ADDED 
TIM MCGRAW Live Like You Were Dying (Curb/ 

#1 MOST INCREASED PLAYS 
TIM MCGRAW Live Like You Were Dying (Curb) 

TOP 5 NEW & ACTIVE 
BUDDY JEWELL One Step At A Time (Columbia) 

CAROLYN DAWN JOHNSON Die Of A Broken Heart (Arista) 

SCOTTY EMERICK The Watch ( DreamWorks) 

RYAN TYLER The Last Thing She Said (Arista) 

JEDD HUGHES High Lonesome (MCA) 

COUNTRY begins on Page 44. 

ALTERNATIVE 
LW TW 

3 1 BEASTIE BOYS Ch-Check It Out (Capitol) 

1 2 LINKIN PARK Lying From You (Warner Bros.) 

2 3 JET Cold Hard Bitch (Atlantic) 

4 4 HOOBASTANK The Reason (island /IDJMG) 

5 5 VELVET REVOLVER Slither (RCA/RMG) 

6 8 MODEST MOUSE Float On (Epic) 

7 O INCUBUS Talk Shows On Mute (Epic) 

8 8 OFFSPRING (Can't Get My) Head Around You (Columbia) 

15 

8 
SEETHER fIAMY LEE Broken (Wind-up) 

12 t MUSE Time Is Running Out (EastWest/WamerBros.) 

11 11 BLINK-182 I Miss You (Geffen) 

17 ® THREE DAYS GRACE Just Like You (Jive/Zomba) 

9 13 A PERFECT CIRCLE The Outsider (Virgin) 

16 14 NEW FOUND GLORY All Downhill From Here (Geffen) 

13 15 LOSTPROPHETS Last Train Home (Columbia) 

18 16 SWITCHFOOT Dare You To Move (Redlnk/Columbia) 

10 17 311 Love Song (Maverick/Volcano /Zomba) 

22 0 SLIPKNOT Duality (Roadrunner/ /DJMGI 

14 19 YEAH YEAH YEARS Maps (lnterscopel 

23 

YiI 

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 

26 FRANZ FERDINAND Take Me Out /Domino /Epic) 

24 SHINEDOWN 45 (Atlantic) 

21 23 SMILE EMPTY SOUL Silhouettes (Lava) 

28 BLINK 182 Down (Geffen) 

25 CURE The End Of The World (Geffen) 

19 26 AUDIOSLAVE What You Are (lnterscope /Epic) 

27 VON BON DIES C'mon C'mon (Site /Reprise) 

36 DASHBOARD CONFESSIONAL Vindicated (lnterscopel 

20 29 GODSMACK Running Blind (Republic /Universal) 

29 30 THORNLEY So Far So Good (Roadrunner /IDJMG) 

#1 MOST ADDED 
311 First Straw (Volcano/Zomba) 

#1 MOST INCREASED PLAYS 
DASHBOARD CONFESSIONAL Vindicated (lnterscopel 

TOP 5 NEW & ACTIVE 
AUTHORITY ZERO Revolution (Laval 

BURNING BRIDES Heart Full Of Black (V2) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

KICKS Mir (TVT) 

LOSTPROPHFTS Wakr Ilp Makr A Mom '.. /Columbia) 

ALTERNATIVE begins on Page 66. 

87 

SMOOTH JAll 
LW 

4 

3 

2 

1 

5 

6 

8 

11 

9 

13 

10 

7 

12 

15 

14 

16 

18 

19 

17 

20 

21 

23 

22 

24 

25 

28 

27 

TW 

8 
3 

4 

5 

6 

11 

12 

13 

14 

15 

16 

8 
19 

27 

30 

DAVE KOZ All I See Is You (Capitol) 

PAUL TAYLOR S'eppin' Out (Peak) 

PAUL BROWN 2417 (GRP/VMG) 

PETER WHITE Talkin' Bout Love (Columbia) 

EUGE GROOVE Lien Large (Naradal 

DIANA KRALL Temptation (GRP/VMG) 

MARC ANTOINE Mediterraneo (Rendezvous) 

MICHAEL LINGT3N Show Me (Rendezvous) 

HIL ST. SOUL For The Love Of You (Shanachiel 

RICHARD SMITH Sing A Song (A440) 

JOYCE COOLING Expression (Narada) 

RICHARD ELLIOT Sly (GRP/VMG) 

MIND( ABAIR Save The Last Dance (GRP /VMGI 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bras.) 

KIM WATERS The Ride (Shanachiel 

NORAH JONES Sunrise (Blue Note/EMCI 

PRAFUL Let The Chips Fall (Rendezvous) 

BEYONCE' fIL. VANDROSS The Closer I Get To You (J /Columbia /RMG) 

RICK BRAUN Daddy 0 (Warner Bros.) 

PAUL JACKSON, JR. Walkin (BlueNote /EMCI 

GERALD ALBRIGHT To The Max (GRP/VMG) 

CHRIS BOTTI Back Into My Heart (Columbia) 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 

RAMSEY LEWIS TRIO The In Crowd (Mirada) 

DAN SIEGEL In Your Eyes (Native Language) 

SEAL Love's Divine (Warner Bros.) 

ALKEMX Time To Lounge (Rendezvous) 

NESTOR TORRES Maybe Tonight (Heads Up) 

GRADY NICHOLS Allright (Compendia) 

DARYL HALL What's In Your World (Rhythm & Groove/Liquid 81 

#1 MOST ADDED 
GEORGE BENSON Softly, As In A Morning Sunrise IGRP /VMG) 

#1 MOST INCREASED PLAYS 
GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 

TOP 5 NEW & ACTIVE 
CHUCK LOEB Bring It (Shanachiel 

GLADYS KNIGHT FIEDESIO ALEJANDRO Feelin Good (Vachon) (Pyramid) 

MARION MEADOWS Sweet Grapes (Heads Up) 

DAVID SA VBORN Isn't She l ovely IGRP /VMGI 

THA' HOT CLUB I'm Gonna Love You Just He More Baby (Shanachiel 

Smooth Jazz begins on Page 58. 

TRIPLE A 
LW 

1 

2 

3 

6 

4 

13 

9 

12 

14 

B 

7 

11 

5 

16 

18 

15 

19 

17 

20 

22 

21 

30 

29 

23 

27 

1W 

1 

10 

11 

12 

13 

14 

16 

17 

18 

22 

ALANIS MORISSETTE Everything (Maverick /Repose) 

DAVE MATTHEWS Oh (RCA /RMGI 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

COUNTING CROWS Accidentally In Love (DieamWorks/Geffen) 

ERIC CLAPTON if I Had Possession Over Judgment Day (Duck /Reprise) 

NORAH JONES 'What Am I To You? (Blue Note /EMCI 

DONAVON FRANKENREITERfIJACKJOHNSON Free tBnishlseAlniVersah 

WHEAT I Met A Girl /Aware /Columbia! 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

JOHN MAYER Clarity (Aware/Columbia) 

DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 

NORAH JONES Sunrise (Blue Note/EMCI 

MICHAEL ANDREWS IIGARY JULES Mad World (Universal) 

MINDY SMITH Come To Jesus (Vanguard) 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V11 

MAROON 5 This Love (Ottone /J /RMG) 

BOB SCHNEIDER Come With Me Tonight (Shockorama/Vanguard) 

JASON MRAZ Curbside Prophet (Atlantic) 

PHISH The Connection (Elektra /Atlantic) 

HOOBASTANK The Reason (lsland/IDJMGI 

MELISSA ETHERIDGE Lucky (island /IDJMGI 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

JOE FIRSTMAN Can't Stop Loving You (Atlantic) 

INDIGO GIRLS Fill It Up Again (Epic) 

311 Love Song LMaverick/Vo /cano/Zombal 

THRILLS Big Su' (Virgin) 

LORETTA LYNN fIJACK WHITE Portland, Oregon (lnterscope) 

DIANA KRALL Temptation (GRP/VMG) 

MODEST MOUSE Float On (Epic) 

BODEANS If Is Makes You (Zoe/Rounder/ 

#1 MOST ADDED 
STING Stolen Car (Take Me Dancing) (A &M / /nterscape) 

#1 MOST INCREASED PLAYS 
PHISH The Connection (Elektra /Atlantic) 

TOP 5 NEW & ACTIVE 
JEM They (410 /RCA /RMG) 

JAMIE CULLUM All At Sea (Verve /Universal) 

JOHN EDDIE Everything (Thrill Show /Lost Hghway) 

INDIGO GIRLS Perfect World (Epic) 

MY MORNING JACKET Golden (ATD /RCA /RMG) 

TRIPLE A begins on Page 71. 
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J _ 
- . ___le By Erica Farber 

hen Skip Finley walks into a room, you 
know it! His energy, passion and 
enthusiasm are infectious. After a 

successful career in radio- station 
management and ownership, Finley 
decided to retire about five years ago, 
although he maintained an active 
interest in the business. Through a long- 
standing relationship with Pierre Sutton, 
he came out of retirement to join ICBC 

Broadcast Holdings as Vice Chairman. 
Getting into the business: "My mom 

always tells this story: We were watching 
the show Sugarfoot, one of those old 

black- and -white TV westerns. A Brylcreem commercial came 

on - 'Watch out, the girls will all want to run their fingers 
through your hair: Rather than answer the boy -girl question 
that I asked, because I was too young, my mother said, 
'Well, you have to get to be a TV producer to find out about 
that: From that moment, I wanted to be a TV producer. I 

went to work for WHDH -TV /Boston as a floor director. I got 
married on Thursday; my fast day on the job was Monday; 

Tuesday I quit Northeastern five weeks before graduation; 
the following Thursday I went to the draft board in Valley 

Stream, NY, and they gave me a 4F - they didn't want me - and I haven't looked back since. 
"My mother forgave me for leaving school, but my 

father didn't. He didn't speak to me for a year. I was 30- 

something and a VP for Sheridan Broadcasting. I came home 

for Thanksgiving or something like that. My father said to 
my wife, 'How's he doing ?' like I wasn't even in the room. 

'Great' she said. 'He just got promoted. He's a vice president 
now. He makes over 530,000 and will make a lot more than 
that with a bonus: My father turned around and looked me 

dead in the eye and said, 'Over 530,000? Well, maybe I was 

wrong: I said, 'You were half -right." 
Getting into radio: "I moved from WHDH to WSBK -TV, 

channel 38. WHDH was one of the only two television 
stations to ever lose its license. Channel 38, it was a typical 
UHF in those days - black and white. We would sit around 
for half the year with Leave It to Beaver and be in the studio 
making sets and things. The other half of the year we would 

do Bruins hockey, which was exciting. It was live sports, and 
you don't get any better than that as a floor director. In the 
time I had to sit around, I came up with this great idea, 
before Wide World of Sports: 'Why don't we go to New 

Hampshire and shoot drag racing on Saturday night, edit it 
and play it back on Sunday afternoon during the non- 
hockey season?' They thought I was kidding but liked the 
fact that I put together this presentation. 

A bunch of sales managers in Boston were sitting 
around, and one of them says to John Pappas, 'There's this 
black kid over at the TV station, and he's on fire. You need 
to talk to him: Bruce Johnson, the President of RKO, he and 
all the others were down in Key Biscayne, FL. They said, 

'We're No. 1 in all the markets we serve, we're 110% of 

budget, we're making money, we're so bad, what else can we 

do? Let's go out and find somebody black and teach them to 
sell: That resulted in the RICO Sales Training Course, and I 

was a guinea pig. They hired me at WRKO/Boston." 

His connection to Inner City: "We didn't realize it, but 
Pierre Sutton's parents and mine were friends. I was running 
the Sheridan group. I called Pierre out of the blue when I 

came back to Long Island to visit the folks. 'Hey, my name's 

SKIP FINLEY 
Vice Chairman, ICBC Broadcast Holdings 

Skip Finley, and I pretty much do what you do, and we're the 
only two black guys doing this. rm going to be in the city and 
wanted to stop by and say hi: When we spoke, our experiences 
were so ridiculously similar. He introduced me to his father, 
Percy Sutton. He said, 'Finley? I know your father. We started 
the South Jamaica Queens Democratic Club together: Turns 

out Pierre and I learned to swim together at the YMCA when 
we were 8 or 9 years old. We've been friends ever since, 

running our separate companies. I consulted them for a short 
time back in the '80s when I went out on my own." 

Joining the company: "I'd been retired for almost five 

years. Pierre said, The company is about where I want it, and 
now I want to grow and get bigger, and I know you know you 

can do that We made a pact: If he was serious, he was going 

to have to recapitalize the company, etc. rd been on his board 
of directors for a while, so I knew the situation." 

A description of the company: "ICBC is the holding 
company of Inner City Broadcasting. This company began on 
the strength of an AM radio station in the 1970s, WLIB/ 

Nassau -Suffolk. This family has survived several wars, FM 

broadcasting, the introduction of color TV, the Internet, 
consolidation and the first gas crisis. We're a huge company 
in terms of our assets, with the East Coast -West Coast 

bookends we have in New York and San Francisco; full -blown 
clusters in Columbia and Jackson, MS; and not a lot of waste 
in between." 

His responsibilities: "The easy answer is that I'm the 
deal guy. I do the investor relations. We're considering a 

couple of different things right now. One is a high -yield 

offering; another is more traditional sort of financing. I am 

specifically recapitalizing the company in order to put its 

balance sheet in a better light, which will enable us to buy 
more radio stations." 

Long -range plans: "Right now I think we're the 23rd - 

or 24th -largest radio broadcaster by revenue. By the end of 

this year I would hope to move up a couple of clicks. I'd like 

to say that in the next two years we'll be top 20 in terms of 

our revenue." 
The association with Air America Radio: "Charlie 

Warfield and I were at the RAB board meeting just as it was 

coming to people's attention. A couple of my conservative 
broadcast buddies said, 'How did you keep this so quiet?' 
We'd been shopping around for financing and ran across 

some organizations that were interested in the radio space 

and were familiar with this new liberal network. My ears 
perked up because I knew Jon Sinton when he was at 
Burkhart/Douglas. I called Jon and said, 'What the hell are 
you doing ?' He filled me in. I suggested that they'd probably 
want to consider that people investing in the radio business 
would invest in assets quicker than they would invest in a 

concept. 
"There were some folks in Chicago who were attracted 

by some of the more financially oriented people. We sat and 
talked. At the end of the day a couple of people asked what 
I really thought. I said, 'If it were measured, NPR would 
probably have a 1.5 or a two share. When you have a Jon 
Sinton and the attention of financial people, you've got a 

home run on your hands, but you've got to find a way to 
guarantee distribution, because otherwise you're not going 

to have any credibility with me and my people. My boss, 

Pierre Sutton, is a longtime, dyed -in- the -wool Democrat, and 

I'm pretty agnostic. To me, money talks. If this is about 
zealotry, I can't help you; but if you've got a business plan, 
I'd love to find a way to participate somehow:" 

Biggest challenge: "We're monetizing some 

nonperforming assets and repurposing underperforming 
stations in a way that provides us with additional operating 
income. Me, myself, I have a rates issue. rve had it since I 

was exiting as Chairman of the RAB board of directors. That 
was back when the dot-corns had us all running 100% -105% 

of our inventories and blowing off longtime advertisers. We 

should have been raising our rates, and we didn't. Then we 

consolidated, and instead of putting our best foot forward 
and raising rates and really making one plus one equal three, 
we made one plus one equal 1 1/2. I'm not pointing fingers; 
we have created that ourselves. There is nothing else in this 
country that 98% of the American population does except 

breathe air. How do we get just a seven share of the media 
dollar ?" 

State of the industry: "We're just getting by. We're 

underachievers and underperformers. We've created a lot of 

shareholder value, but we've taken a lot of passion and 
creativity out of our business." 

The indecency issue: "That's me and my wife's business. 
I don't see that being the government's business. It sounds to 
me like we're paying too much for our own regulation. Why 

should a station pay fees when they're also going to tell us 
what to do? Do I listen to Rush or Howard? No, and that's my 

choice. I watch The Sopranos and Deadwood. They're not 
regulated. Either regulate me or don't, but you can't have it 
all ways. We have to pay a fee to accommodate our own 

regulation, and now you tell us to do things that are outside 
of the Constitution? It doesn't make sense to me. Not all of 
our stations are black- programmed, but we're largely black 
programmers. Our community is not going to stand for certain 
kinds of thing. You respond to your listeners. I don't 
remember anybody picketing Howard Stern's show." 

Something about his company that might surprise 
our readers: "The top three guys, the chairman, vice 

chairman and president of the company, have 90 years of 

radio -specific experience. They have each actually operated 
major -market radio stations. Two of them have operated 
WBLS /New York." 

Most influential individual: "Karen, my wife. She's 
smart and gorgeous. She gets me out of bed in the morning 
and makes me want to work or play or whatever. After 33 

years in the business, John Pappas and Perry Urie. Some of 

the top radio guys most people in the business now have 
never heard of: Peter Crawford, Eddie Eskendaran, Paul Yates 

and Ron Davenport from Sheridan Broadcasting. I had the 
pleasure of knowing Don McGannon of Westinghouse, Arch 

Madson from Bonneville. Dick Harris, Dick Chapin - the old 

legends of the business; folks who did things when this was 

hard." 
Career highlight: "I'm on the Carter Broadcast Group 

board of directors. rve been working with them for over 20 

years now as their consultant. The Carter family is like my 

family. Skip Carter put KPRS /Kansas City on the air in 1950. 
It's the second -oldest black -owned station. It's still owned by 
the same family; the grandson is running it. There's nothing 
I'm more proud of." 

Career disappointment "I always wanted to be 

President of ABC -TV, and I think that job needs to be filled. 

My boss is a former Marine, so rm not going anywhere. I don't 
have any regrets. A bad day in this business is just fine." 

Favorite radio format "To me, radio is moments in 

time. Right now rm listening to a lot of Air America because 
it's new and different. Occasionally, I listen to News stations. 
If I'm in DC, I listen to WMMJ (Majic). At home on Martha's 
Vineyard I listen to WMVY /Cape Cod, MA." 

Favorite television show: "CSI Las Vegas and Law & 

Order: Criminal Intent." 
Favorite song: "'Function at the Junction' by Shorty 

Long, 'Purple Haze' by Jimi Hendrix and 'Up on Cripple Creek' 

by The Band." 
Favorite book: "Shogun by James Clavell, Atlas 

Shrugged by Ayn Rand and The Book of Five Rings by 

Miyamoto Musashi." 
Favorite movie: "Blazing Saddles and Bad Santa." 
Favorite restaurant "Atria, Lola's and Giordano's on 

Martha's Vineyard." 
Beverage of choice: "Patron tequila." 
Hobbies: "rm a Type A person, so there are lots of 

things. Right now it's cars, guns, yoga and deep -sea fishing." 
E -mail address: "skip @inner -city.com." 

Advice for broadcasters: "Find something to smile 

about every day. Remember, good advice is something you 
pay for. We're missing the passion and creativity. We can't 
just carve these markets up and let everybody take a format 
and pursue it; there has to be something different. At RKO, 

once or twice a year we'd attack ourselves and try to find a 

way to make it better, different, fresher and more valuable 
to our listeners and customers. I'm not sure we're doing that 
anymore. When I travel around the country and listen to 
radio, it's all so predictable. While saving our way to victory 
instead of investing our way to success, we put one person 
in charge of eight brands. Invariably, a disproportionate 
amount of their time is spent on the one that is failing." 
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LIFEBEAT: THE Music INDUSTRY FIGHTS AIDS 

INVITES YOU TO... 

A DINNER IN HONOR OF 

TOM POLEMAN 
SVP PROGRAMMING, CLEAR CHANNEL RADIO 

NEW YORK & PROGRAM DIRECTOR, Z100 

TICKETS CALL: 212.459.2590 
OR EMAIL NNORVILLE @LIFEBEAT.ORG 

DINNER CO- CHAIRS 

Lyor Cohen 
Sean "P.Diddy" Combs 
Damon Dash 
Clive Davis 

Jason Flom 
John Hogan 
Don Ienner 
Monte Lipman 

David Munns 
Antonio "L.A." Reid 
Denise Rich 
Mau Serletic 

i i LIFEbeot 
THE MUSIC INDUSTRY FIGHTS AIDS 
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