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Oh Yeah! Usher Is Most Added

Usher is back with “=ah,” which also features two of hip- / /2]1 <) ;{l €
hop’s biggest stars,
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“Impacting Top 40 .
Mainstream 1/27!

New This Week:

. WIHT KKDM WERO

TOP 5 RHYTHMIC
.. SINGLE!

TOP 40 MAINSTREAM MONITOR: 46*-39* 1223x (+287)!
~ R&R Pop: ) -€)) 1423x (+286)!

Already Breaking At Over 40 Stations Including:

WKST 78x Ranked #6 KCHZ 72x Ranked #6 WKFS 47x Ranked #13

KDWB 46x Ranked #11 WKSE 43x Ranked #3  KFMD 42x Ranked #15

WKQI 39x Ranked #14  KHTS 34x Ranked #15 ...and MORE!

“Nick Cannon is a SUPERSTAR & underrated. This record
is a SMASH! Top 5 PHONES! GREAT CALLOUT! The
energy level makes this a PERFECT KISS record!”

-Donna DeCoster/PD-WKFS
e TOP 5 PHONES! ] by
]]?Ig WKQI KDWB WKKF LP in Stores Now! Jv( [ A‘ET

£xclusive Music Mgmt: Johnny Wright for WEG + Mgmt Rep: Melinda Bell www.nickcannonmusic.com www.jiverecords.com
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CAN YOUR BODY
REALLY TELL TIME?

At last year's Conclave convention, Dr. Perry
Buffington expiaired how our body clocks
work and how we can use them them to our
advantage. It's all in this week’s
Management/Mzrketing/Sales section. Also:
Interep reports on African-American
consumers’ growing financial power; Roy
Williams discusszs fulfilling customers’
expectations; and there’s a fun wintertime
promotion from NTR guru Sylvia Allen, Tim
Moore’s Weekly Motivator, Irwin Pollack’s
Objection Overmled!, Jeffrey Hedquist's 60-
Second Copywriter, R&R Talk Radio Seminar
speaker Glenn Eeck’s new book and more.

D E

Pages 7-9

PUBLISHER S PROFILE

Laura Hagan, Fresident/Univision Radio
National Sales, is the subject of this week’s
Publisher’s Pradle with Erica Farber. Hagan
discusses her position as the senior
executive in charge of the largest Hispanic
rep firm in the {Inited States.
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AC
« UNCLE KRACKER {/DOBIE GRAY Drift Away (Lava}
HOT AC
+3 DOORS DOWN Here Without You (Republic/Universal)
SMOOTH JARZ
« JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm)
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« NICKELBACK Figured You Out (Roadrunner/IDJMG)
ACTIVE ROCK
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R&R Talk Radio Seminar 2004’s

Early-Bird Rate Ends

Next Week

Mort Crim to moderate left-vs.-right roundtable

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

The R&R Talk Radio Seminar, sched-
uled for Feb. 26-28 at the Renaissance
Washington, DC Hotel, will feature a
lineup of special guest speakers and for-
mat-focused learning sessions for the
hundreds of News/Talk radio execu-
tives and other industry professionals

TN RADE SEMNNAR

Register noarfor TRS 2004:
www.radioamirecords.com

By Joe Howard

R&R Washington Bureau
fhoward@radioandrecords.com

Encouraging radio to dive
headfirst into the digital age,
FCC Chairman Michael
Powell warned the industry
that failing to embrace HD
Radio technology could lead
younger genera-
tions to abandon
radio in favor of
other forms of
media.

Pointing out
that of digital
technology is
spreading to
most forms of
media, Powell
said during a Jan. 14 lun-
cheon address at the
National Press Club that the
radio industry needs to
adopt HD Radio if it hopes
to compete in the future.

“Everything had better go

survival.”

Powell

Powell Urges Radio Industry
To Go Digital Or Fall Behind

“Everything had better
go digital, or you’ll be
playing with your very

— FCC Chairman Michael

digital, or you'll be playing
with your very survival,” he
said, warning that the genera-
tion that’s currently growing
up in the digital age will want
a lot from their media when
they reach adulthood.

"Look at your children and
pay attention to
what their expec-
tations are for
information
interaction and
gathering,” he
continued.
“There is one gen-
eration of kids
who are growing
up digital, and
they are about 13 or 14 right
now, and when they’re in
their 20s and they are your
customers, you're going to be
surprised to see how the
world has changed.”

FCC > See Page 17

who will descend on our nation’s capital next month.

Kicking off TRS 2004 will be the annual TRS Roundtable. This
election-year, left-vs.-right face-off will feature some of network
radio’s hottest talk hosts, including Talk Radio Network’s Laura

TRS = -See Page 17

Nava Moves To
SBS/Los Angeles

By Jackie Madrigal

R&Y Latin Formats Editor
jmadrigal@radioandrecords.com

Spanish Broadcasting System
has named Maria Elena Nava
OM for its Los
Angeles station
cluster, which
comprises Re-
M gional Mexican
KLAX (LaRaza),
Spanish ACKXOL
(El Sol) and Tropi-
cal simulcast
KZAB & KZBA
(La Sabrosa). She
replaces Fernando Perez, who
has exited the company.

Nava has previously pro-
grammed crosstown KSCA
and, most recently, KLVE. She
had been with KLVE for more
than 20 years. KLVE & KSCA
are currently owned by Uni-
vision Radio.

“Maria has been our No. 1
choice for our Los Angeles
cluster for several years,” said

NAVA  See Page 11

Nava

By Lon Helton

R&R Country Editor
Ihelton@radioandrecords.com

Premiere Radio
Networks”  After
MidNite is celebrat-
ing its 10th anniver-
sary. As it prepares
to enter another de-
cade of service to
third-shifters, we
chat with the show’s
creator, co-founder
and host, Blair Garner.

R&R: Where did you grow
up, and what did you grow up
listening to?

BG: I was born and raised
in Canyon, TX, a small town
just south of Amarillo. I'm the
youngest of three boys from
Gary and Mary Ellen Garner.
I always had a real apprecia-
tion for what radio was and
what it brought into our world.

‘o F OCUSY:
Ten Years After MidNite

Blair Garner on radio, cars and country stars

Garner

Both Children Equally
Smart & Popular

WXKS & WIMN cruise, proving nothing

rides like a Cadillac

By Kevin Carter
R&R CHR/Pop Editor
kearter@radioandrecords.com

“If it were ever pos-
sible to politically place
Arbitron numbers per-
fectly, this would be ex-
actly how you would or-
chestrate it.” That’s |
Cadillac Jack, VP/Pro- | .
gramming for Clear
Channel/Boston, mo-
ments after his two “children”
received their fall report cards.

Judging by the results, no
one will be grounded anytime
soon, as the two stations are
locked in a dead heat: Heritage
CHR/Pop WXKS-FM (Kiss
108) was up 5.1-5.7 12+, and
CHR/Rhythmic W]MN (Jam'n

Cadillac Jack

94.5) was also up, 5.4-
5.7. The stations are
now tied for third in
the market. “We're
showing no favoritism
!| here,” says Cadillac Jack.

While both stations
performed in the fall
book like the thorough-
breds they are, for the
purposes of this col-
umn we'll focus on the
success of Kiss, which is cur-
rently No. 2 25-54 and has been
No. 2 18-34 for the past eight
books (that’s two years, for the
calendar-impaired).

And while we tully intend to
give equal time and love to

See Page 23

I never dreamed that
one day I'd be making
my living through
that medium. In fact,
radio was something
that more or less pur-
sued me.

R&R: How s0?

BG: There was a
fellow who lived
down the street
from us named Jack
Aldridge. I didn’t know he
owned a local radio station,
but I did know he owned a
1957 Thunderbird I wanted
to buy. One day I rode my
bike down to his house and
was trying to buy his car.
He didn’t want to sell, but 1
noticed he was looking at
me strangely the whole
time, and I had no clue as to
why.
See Page 40

Conway Set As
VP/Sr. PD Of
Bonneville/S.F.

By Angeta Perelli

R&R AC/Hot AC Editor
aperelli@radioandrecords.com

Bill Conway, [
who became PD
of KOIT-AM &
FM/San Fran-
cisco in 1997 and |
added Station |
Manager duties &
in January 2001, &
has been pro-
moted to VP/Sr.
PD for parent
Bonneville’s entire San Fran-
cisco station group. In his new
role Conway will coordinate
and collaborate with the PDs of
the other stations in the cluster,
Classical KDFC and Country
KZBR.

Chuck Tweedle, Sr. VP for
Bonneville in San Francisco and
St. Louis, told R&R, “This is a
well-deserved opportunity for Bill
to work with our other talented

CONWAY > See Page 17

Cy

Coming next week: Rock Focus — “The Road Ahead” |
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COUNTRY

3 HOURS WEEKLY

Host Tracy Taylor captures
and entertains your listeners
like no countdown has before.

The Country Top 30™ delivers
today's HOTTEST Country hits with
a refreshing, and exciting new
sound! Tracy brings the artists to
YOUR station with exclusive
Country Top 30 interviews,
contests, and more!

This hot new addition to the world of
Country radio gives you a real
CHOICE. If you want a fresh new,
younger sound for your station...
make the switch to The Country Top
30™ with Tracy Taylor!

New. Exciting.

2 HOURS WEEKLY

The only show of it's kind
designed exclusively for
Country stations that want to
kick it up a notch!

Zeo Mix™ Country biings your listeners

2 hours of the hottest Country hits in
America. This exciting blend of beat mixed
Country music comes weekly on CD.

"If you're looking for some energy
on your Friday or Saturday nights,

this is the show for you!”
- Randy "Bubba" Black
Program Director KAT COUNTRY 103
KATM-FM/Modesto/Stockton

Our top-notch programming is based on
your playlist, and keeping our finger on the
pulse of Country music. This unhosted
show makes it easy for your personalities
to create a hot live, "local” feef to the
broadcast. Host it from the studio, or
create a weekly on-location event.

Zeo Mix™ Country is perféct for your noon, '
rush hour, nights, and weekend party shows!

2 HOURS WEEKLY

MoJoe's Country Party Mix™
is the hottest new party for
weekend nights.

Artist interviews, contests &

uptempo Country hits, mixed up
beat-to-beat! MoJoe delivers the
heat, so your listeners can party.

MoJoe's Country Party Mix™ uses
Zeo Mix™ Country as the musical
backdrop for this high-energy show-

The show comes complete with
top-notch programming based on
your playlist and keeping our fingem
on the pulse of Country music.

caLL 1-800-959-1321 ONLINE ZEOMDIO.COM
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Clear Channe Radio has |
promoted KXTAALos Ange-
les and XTRA-AM/Tijua-

na-San Diego Director/ 1 d

Sales Dan Weiner to the &
newly created position
of Station Manager for
the Sports/Talk simulcast
known as “XTRA Sports
690 and 1150.” He reports to
Clear Channel/L.A. Re-
gional VP Greg Ashlock.
Ashlock told R&R that Weiner's
new position “ertails all the respon-
sibilities of a general manager.”
Weiner also continues to manage
all sales of play-by-play sports for
Clear Channel’s L.0s Angeles cluster.
Weiner joined XTRA Sports in

— RRnNews

Weiner Now Station Mgr. For
SoCal ‘XTRA Sports’ Simulcast

2000 following a sales-
management career in Los
Angeles radio that in-
cluded stints as LSM and
NSM for KBIG and KLAC
and Retail Sales Manager
for KZLA. He began his
broadcast career as a na-
tional sales rep for Katz
Media Group, where he
spent four years.

“This is going to be our best year
ever,” Weiner told R&R. “With a
great lineup of on-air talent, a year
of the simulcast on both stations
under our belt and a solid market-
ing plan in place, these are already
great radio stations that are poised
to really grow in 2004.”

Edwards To Return To St. Louis

Just days after his station [
scored No. 1 with women
and adults 25-54 in the fall
2003 Arbitron, KOSI/Den-
ver PD Mark Edwards an-
nounced that he will exit
and head back ia St. Louis
to take similar duties at In-

B8 mixed feelings,” Edwards
told R&R. “KOSl is a great
station with a wonderful
staff, but this time my job
as a father comes before my
jobasaPD.”

Those close to Edwards
know that his family is a

finity AC KEZK. He will fill ; primary reason for his
the post vacated by Smokey E ards move, specifically, the medi-
Rivers, who is now pro- cal needs of his two young
gramming WNEW /New York. sons, who have remained in St.

Edwards is no stranger to St.
Louis, having programmed Bon-
neville AC WVRYV (The River) be-
fore going to Denver. His previous
programming positions include
VP/Programming at WLIT /Chi-
cago for nine years; OM of WSRS &
WTAG /Worcester, MA; and PD of
now-defunct WEJM/Philadelphia.
He will remain with KOSI until
mid-February and will work with
Entercom/Denver VP/Market
Manager Jerry McKenna to find a
replacement.

“1 leave here with extremely

Louis throughout his 16-month ten-
ure in Denver. "It was a difficult de-
cision,” he said, “but it's time for
me to rejoin them and let my kids

take advantage of the unique medi- |

cal and educatipnal opportunities
only available there.”

Infinity /St. Louis Sr. VP/Market
Manager Beth Davis told R&R, “It’s
great to have Mark back in St.
Louis, especially on our side. He
was a formidable competitor when
he was at Bonneville, so we know
he knows how to win, and we're
glad that he’s on our team.”

Veigel, Cochran Join New KWXA
WAY-FM readies March launch of Denver affiliate

Scott Veigel has been
named PD of KWXA/Den-
ver, the new WAY-FM [§
Christian CHR affiliate
that’s set to debut in March.
Zach Cochran has been
named Station Manager.

Veigel was previously PD
of Salem’s KFSB/San Fran-
cisco and had been with
Salem’s S.F. cluster since
2000 in various programming roles.
Cochran was previously PD of
WHPZ/Soutt Bend, IN.

"We're thrilled to have both Scott
and Zach teaming up with us in this

Cochran

Group President Bob Augs-
burg told R&R. “We will
launch a new format with
this station, so adding these
{ quality guys to our lineup
1 will go a long way in serv-
ing the young people of the
Denver area.”

Veigel said, “I've been a
believer in WAY-FM's vision
since I first heard them back in 1994.
I cannot overstate my excitement
about now being a part of this incred-
ible team and having the opportu-
nity to serve in the Denver market.”

market,” WAY-FM Media |

FROM THE GARAGE TO THE SKIES £ Street Band lead guitarist and
Sopranos actor Steven Van Zandt joined Sirius President/CEQ Joe Clayton at the '
Consumer Electronics Show in Las Vegas earlier this month to announce the

launch of a garage band channel on Sirius, for which Van Zandt will serve as the PD.

viously GSM for the duo.

In his new position Renzi will work more closely with Bonneville/Wash-
ington, DC GM Joel Oxley and have more responsibility for the overall
leadership of the stations. Before moving to WWVZ & WWZZ Renzi was
LSM of News/Talk clustermates WTOP-AM & FM.

“l am very excited about the opportunities that lie ahead for WWVZ &
| WWZZ,” Renzi told R&R. "We have a team of talented, hard-working
| people who are inspired by the challenges we have before us. Bonneville

is very supportive, and we have great leadership in Joel Oxley and
| [Bonneville/Chicago President/GM] Drew Horowitz. I am truly thank-
| ful for the opportunity to work with the people at WWVZ & WWZZ.”

WWVZ & WWZZ/DC Up Renzi

Ralph Renzi has been promoted to Manager/Operations & Sales for
Bonneville Hot AC simulcast WWVZ & WWZZ/Washington. He was pre-

‘Garland First Choice As Sacto PD |

Steve Garland has joined First
Broadcasting as Group PD of its
two Sacramento-area stations:
‘ Country KZSA/Placerville, CA and

KXCL/Yuba City, CA. KXCL on
{ Jan. 9 flipped from Hot AC to "80s

following the station’s sale to First

by Harlan Communications.
| Garland, a Northern California
radio veteran who most recently
| served as PD of Infinity’s KXOA/

Sacramento, told R&R, “This is

great. [ get to stay in the city I love,

and 1 get to build two radio stations
| from the ground up.”
| As “The New 103.9 FM,” KXCL

Duran, Pat Benatar, Bon Jovi and l
Blondie. KXCL is currently airing
10,000 songs commercial-free, and
KXCL GM Mark Beranek said the
station will gradually add air per-
sonalities over the next 90 days.
The change of KXCL to a Sacra-
mento-market station follows
First'’s November 2003 relaunch of
KZSA as a Sacramento-focused |
Country station. KZSA is presently
in its second 10,000-songs-in-a-row
phase. Garland expects the station
to go live sometime in mid-Febru-
ary and said he hopes to create

GARLAND * See Page 17

will focus on such acts as Duran

Jenneen Lee has been promoted
from Asst. PD to PD of Infinity’s
News/Talk WTIC-AM/Hartford.
She reports to Infinity /Hartford
OM Steve Salhany, who continues
to serve as PD of the company’s
FMs in the market and oversee op-
erations for the entire cluster.

Lee joined clustermate WTIC-FM
in 1990 as an intern. She was later
named Research Director and then
Programming/Promotions Asst. at
the station. Lee moved over to
WTIC-AM as Promotions Director

wwWw americanradiohistorv com

Lee Elevated To WTIC-AM PD

in 1996 and was named Asst. PD of
the station in 1998, when Salhany
was named OM for the Hartford
cluster.

“Jenneen is getting this promo-
tion because, frankly, she’s been do-
ing the job,” Salhany told R&R.
“Since she became involved with
the programming at WTIC-AM as
Asst. PD, she has really grown into
the job. Jenneen has been doing a
terrific job, and we’re happy to see
her get this well-deserved promo-
tion.”

January 23, 2004 R&R @ 3
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‘Blaze’ Lights Up
S.L.C. Radio Dial

Approximately two weeks after
Clear Channel’s KZHT/Salt Lake
City relocated from 94.9 MHz to
97.1 FM, 3 Points Media — which
purchased the 94.9 facility as part
of a $26 million deal — on Jan. 14
launched an “arena rock-based”
format on the signal as KPHT (94-
9 The Blaze). The Blaze is also air-
ing its programming on KMDG/
Salt Lake City, which previously
featured a 1990s-based Rock for-
mat.

John Edwards, VP/Program-
ming of 3 Points/Salt Lake City,
told R&R that The Blaze’s program-
ming is an evolution cf the “Clas-
sic Rock that really rocks” concept.
The station will not feature 1960s
and "70s artists, highlighting instead
1980s and "90s supergroups such as
Def Leppard, Soundgarden, Aero-
smith, Pearl Jam, Great White,
Queensryche and Mefallica.

Cluster OM Brian Michael is
overseeing KPHT's programming,
although Edwards said that 3
Points will eventually hire a PD for
the station, as well as air personali-
ties.

KPHT will compete for listeners
in a crowded marketplace that in-
cludes Simmons’ Classic Rock
KRSP, Clear Channel’s Classic Rock
KURR and Citadel’s Rock KBER.
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Will Grow 9.5% In’04

Stock analyst names the year’s early leaders

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

While many in the radio business are just hoping the ad-
vertising recovery that’s being widely forecast for 2004 actu-
ally happens, TNS Media Intelligence/CMR Forecasts is pre-
dicting that radio advertising will improve 9.5% during the

year ahead.

In a recently issued report, TNS
echoed other sources’ predictions
that the presidential election and the
Summer Olympics will boost the
media ad market this year and fore-
cast that media advertising overall
will improve 7.8% in 2004.

Tuming to other media categories,
TNS expects spot TV to grow 10.8%
in 2004, network TV advertising to
improve 9.6% and Internet advertis-
ing to grow 12.1%. “As the economy
improves, all leading categories of
media will see improvement,” the

group said, adding that advertisers
are “paying close attention to the
strong Spanish-language market.”
In fact, TNSDelieves Spanish-lan-
guage TV advertising will grow
15.7% in 2004.

Meanwhile, though 2004 has just
begun, Credit Suisse First Boston’s
Paul Sweeney in a recent report
identified Radio One, up 1% year-
to-date, as the top-performing ra-
dio stock so far this year. Radio One
is followed by Salem, up half a per-
centage pointon the year. Sweeney

also reported that Clear Channel is
down nearly 1% in 2004.

Sweeney also pointed out that the
CSFB radio index has slipped 1.7%
so far this year and is underperform-
ing the Nasdaq and S&P indexes,
which have grown 1% and 4.2%, re-
spectively, in 2004.

In other news, because the com-
pany’s stock recently exceeded his
$45 target price, Guzman & Co. an-
alyst David Joyce has reduced his
rating on Clear Channel from “out-
perform” to “perform in line” and
has raised his target price on the is-
sue to $50.

While he believes the promise of
growth from expected 2004 political

ANALYSTS See Page 6

Entravision Exits Windy City

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords com

Entravision Communications has opted to exit the nation’s
third-largest market, agreeing to sell its three properties in the
Chicago area in two separate deals worth a total of $29 million.

Entravision first announced thatit
had reached an agreement with Chi-
cago-based Newsweb Corp. to sell
WRZA-FM/Park Forest, IL. — half of
Entravision’s Spanish CHR “Super
Estrella” simulcast — and 5kw day-
timer WNDZ-AM/Portage, IN for
$24 million.

WRZA's 50kw signal can be heard
in Chicago’s southern suburbs, in-
cluding Kankakee, IL, while WNDZ's
signal can be heard throughout Chi-
cago and through a wide swath of

the Midwest, including Milwau-
kee; Peoria, IL; and South Bend,
IN.

With this deal Newsweb gainsits
first FM in the Chicago market,
where it already owns four AMs:
WAIT, WCF], WCSN & WSBC.
Newsweb also plans to purchase
Entravision/Chicago’s studios and
offices, the Chicago Sun-Times re-
ported.

Concurrently,  Entravision
agreed to sell the other half of the

“Super Estrella” simulcast, WZCH-
FM/Dun-dee, IL, to NextMedia for
$5 million. NextMedia owns 10 sta-
tions serving Chicago’s northern
suburbs and is expected to close on
its $14 million purchase of WCCQ/
Crest Hill, IL from Three Eagles
Communications before Feb. 1.
WZCH's class A signal serves such
communities as Elgin, Crystal Lake
and Arlington Heights, IL.

Entravision gained control of the
three Chicago-area stations in March
2000 as part of its merger with Z-
Spanish Media. Media Venture Part-
ners was the broker for both new
transactions.

BUSINESS BRIEFS
Radio One-Backed TV One Launches

V One, the cable network developed by Radio One in partner-

ship with cable giant Comcast, debuted in 2.2 million households
at one minute past midnight ET on Jan. 19 with The Tom Joyner
Sky Show, hosted by the popular syndicated radio personality. The
Sky Show was preceded by introductory remarks from TV One
Chairman Alfred Liggins and President/CEO Johnathan Rodgers and
Radio One Chairperson and TV One board member Cathy Hughes.
TV One can be found on cable systems in Atlanta; Detroit; Wash-
ington, DC; Baltimore; Richmond; Flint, M!; Ocean City, MD; Do-
ver, DE; and Rehoboth Beach, DE. Launches are set for Oakland,
CA and Chicago next month and for Philadelphia in April.

Sconnix Says Goodbye As Nassau Snags NH Trio

Barely a week after agreeing to acquire three New Hampshire
stations from Tele-Media, Nassau Broadcasting on Tuesday
announced plans to pick up three more stations in the Granite State,
this time from Sconnix Broadcasting. Sconnix, headed by COO
Bill Jaeger, exits the radio business with the deal. In the early 1990s
Sconnix owned such stations as WBMD & WQSR/Battimore, WMXJ/
Miami and WIBC & WKLR (now WNOUY)/Indianapolis. In October
1993 Sconnix sold WMXJ to Jefferson-Piiot, the Indianapolis duo
went to Emmis in April 1994, and the Baltimore pair was soid to
American Radio Systems in July 1994.

In the new transaction, Nassau is paying an undisclosed price
for WBHG-FM, WEMJ-AM & WLNH-FM/Laconia, NH. Since Decem-
ber 2003 Nassau has made deals to purchase 17 stations through-
out Maine and New Hampshire. Nassau Chairman Lou Mercatanti
said, “The combination of the Sconnix and Tele-Media radio stations
will give us a tremendous base of operations in southern New Hamp-
shire. We will build on the goodwill and success of both clusters as
we grow our company into New England.”

Eastian Expands Into Canada

enatchee, WA-based audience-measurement company
Eastlan is moving into Canada: With the spring 2004 report,
it will begin surveying listeners in the first-ever radio ratings for the
West Island region of greater Montreal. Eastlan’s survey period of

Continued on Page 6

R&R Stock Index

This weighted index consists of alt pubiicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
11603 19m4 11604 L1603 1904.1 1604
R&R Index 227.98 232.33 22648 -0.7% -2.5%
Dow Industrials  8,698.91 10,458.89 10,600.51 +22% +1.4%
S&P 500 914.69 1,121.85  1,139.82 +25% +1.6%

EventTape®
BunchaBanners™
FlashBags™
BumperStickers
* Ponchos

* KeyTags

Party Zone
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Party Zone

FirstHash,

6528 Constitution Drive * Fort Wayne, Indiana 46804

Fax: (260) 436-6739 » www.firstflash.com

1-800-21 FLASH

1-800-213-5274
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Roll out the bannerg
and make your company center stage
with Roll-A-Sign” Plastic Banners

Roll-A-Sign disposable plastic bannerg

are a cost effective way to promote your station, company or special event. Each banner is printed on high
Juality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36” in height for large sizes and 6” to
2" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
>f your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off

he desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away

at concerts and other public events. Fax ug your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions reqarding quantities, sizes,
mprints and/or colors available, please call us.

Reef Industries, Inc.
9209 Almeda Genoa

O T Houston, Texas 77075
R Toll Free: 1-800-231-6074
- 713-507-4200 Fax: 713-507-4295

B%@l\? E 'F% E-mail: ri@reefindustries.com
www.reefindustries.com
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Continued from Page 4

Feb. 16-April 11 corresponds to BBM's spring 2004 English- and French-language listening reports for
Montreal. Easttan’s survey area will include the Quebec cities of Chateauguay, Valleyfield and Vaudreuil
— western suburbs of Montreal that can receive Martz Communications’ Country WVNV and CHR/Pop
WYUL/Malone, NY, both of which target listeners in the Canadian metropolis.

Martz is thus far the only subscriber for the Canadian data, but Eastlan President Mike Gould told R&R
the company is reaching out to other broadcasters in the region and making the data available to all inter-
ested parties. “[Martz Communications President/CEO] Tim Martz is the initial subscriber” Gould said,
“but this is certainly not being done just for him.” Gould confirmed that it was Martz who approached Eastlan
about conducting the study but said Eastlan had already had its eye on Canadian expansion. Montreal's
major broadcasters, aside from the government-controlled CBC, include Astral Media, Corus Media and
Standard Radio. WVNV & WYUL are not included in BBM's surveys for Montreal because the Canadian
national ratings service does not include U.S.-based stations in its reports.

XM Stock Sale Intended To Reduce Debt

I n an SEC filing, XM Satellite Radio said it plans to use the proceeds of the stock sale it announced last
week to prepay $89 million worth of debt from 10% notes held by OnStar Corp., a subsidiary of XM
investor General Motors. XM also plans to use money from the sale of approximately 18 million shares to
redeem $45.7 million worth of outstanding 7.75% notes and possibly to pay down up to $85 million in debt
from an earlier series of 12% notes. XM said it will use what's left over for “working capital and general
corporate purposes.”

BBM Board Gives Thumbs-Up To PPM

he board of BBM, Canada’s national ratings service, has voted unanimously to adopt Arbitron’s Por-

table People Meter as its standard technology for electronic measurement. The PPM will now be used
whenever BBM expands its metered measurement to new markets and as it replaces its current picture-
matching technology. BBM President/CEO Jim MacLeod said the board’s decision “solidifies what we have
long believed is the only way we can address the next generation of wireless technologies in the market-
place and the changes in the viewing and listening habits of our audiences.” He continued, “The ability, in
a wireless world, for audiences to view or listen while being mobile makes PPM the only technology that
will accurately capture the data. It's time for audience measurement to get out of the home.” MaclLeod
said BBM has believed strongly in the PPM’s potential since it acquired the Canadian rights to the tech-
nology in 1992,

Abernathy To Participate In NAB ‘Face-0ff’

CC Commissioner Kathleen Abernathy is set to join fellow Commissioners Jonathan Adelstein and
Michael Copps at the “Regulatory Face-Off" at NAB2004 in Las Vegas in April. The session will be
held on April 19, and the discussion will cover such topics as media ownership and the transition to HD

Radio.
Continued on Page 12
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THAHSACTIDNS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

* KRSX-AMNictorville (Victor Valley), CA $176,005

* WPRY-AM/Perry, FL $150,000

® KUMU-AM & FM & KAHA-FM/Honolulu, HI Undisclosed

® WZCH-FM/Dundee, IL $5 million

® KCHK-AM & KRDS-FM/New Prague, KNUJ-AM/New Ulm
(Mankato), KYMN-AM/Northfield and KNUJ-FM/Sleepy
Eye (Mankato), MN Undisclosed

o KRLK-FM/Stockton, MO $825,000

* WNNH-FM/Henniker, WHOB-FM/Nashua (Manchester)
and WLKZ-FM/Wolfeboro, NH Undisclosed

o WISE-AM/Asheville, NC $2 million

® WOXL-FM/Biltmore Forest (Asheville), NC $8 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o Entravision/NewsWeb Multistate Deal
PRICE: $24 million
TERMS: Asset sale for cash
BUYER: NewsWeb Corp., headed by C00 Charles Gross.
Phone: 773-975-0400. It owns four other stations: WAIT-
AM, WCFJ-AM, WCSN-AM & WSBC-AM/Chicago.
SELLER: Entravision Communications, headed by Chair-
man/CEQ Walter Ulloa. Phone: 310-447-3870
BROKER: Media Venture Partners
STATIONS TRADED: WRZA-FM/Park Forest (Chicage), IL and
WNDZ-AM/Portage, IN

2004 DEALS TODATE
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Dollars to Date: $64,769,006
(Last Year: $2,445,106,823)
Dollars This Quarter: $64,769,006
(Last Year- $321,441,930) 1
i
Stations Traded This Year: 48
(Last Year: 912) %
Stations Traded This Quarter: 48 §

(Last Year: 134)
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Continued from Page 4

advertising is already reflected in ra-
dio and TV stock prices, Joyce still
has faith in the long-term prospects
for Clear Channel. He said, “We be-
lieve that Clear Channel is a well-

managed company that is quite in
tune with its locally weighted adver-
tising clients, which should support
Clear Channel’s long-term industry-
matching or better growth rates.”
Meanwhile, Joyce reduced his Q4
EBITDA forecast for Infinity from

$278 million to $269 million and low-
ered his Viacom TV EBITDA predic-
tion from $390 million to $351 mul-
lion. However, he increased his
EBITDA forecast for Viacom's cable
business from $624 million to $632
million.

Joyce said the revisions were nec-
essary because of a change in fore-
casting methodology and said Via-
com remains healthy. “This compa-
ny is generating a great deal of free

cash flow and is an industry leader
in several business lines,” he said.
Joyce reiterated his “outperform” rat-
ing on Viacom stock but adjusted his
target price from $48-$51 to $45-851.
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JEFF GREEN, CRMC

Jjgreen@radioandrecords.com

MANAGEMENT MIARKETING SALES

“How Your Body
Clock Really Ticks

Knowmg when to do what can help your life and career

hen’s the best time to return phone calls? To

proofread qlat contract? To have sex? To air an aggres-
sive talk show? Noted clinical child psychologist, au-
thor and broadcaster Dr. Perry Buffington has studied
the ways the human body is wired and how physical
rhythms cycle naturally throughout the day.

Buffington says we're
stupid to thmk we
should be able' to work
exactly the same way for
eight hours straight. The
fact is, our bodies are cy- i
cling constantly, and
we're on several different
clocks. For example, the
human body can only
concentrate for about 11
minutes — atter that, our focus
drops to nothing, then starts up
again. Below are some of Buffing-
ton’s daypart and activity recom-
mendations to improve your perfor-
mance.

6-9am: Sex time. There is a flood
of natural chemicals that kick in ear-
ly each morning to get our systems
functioning for the day. Morning
shows can getaway with ribald and
even vulgar content at this time be-
cause our bodies are craving sexu-
ality. Buffingtonbelieves the human
drive for sex ig rooted in a form of
“procreation preservation” — an
impetus conditioned thousands of
years ago, when people didn't know
if they would come home to their
families at the end of the day.

8am-noon: The best time to work
well with others. If you're an intro-
vert, your peal]-\ time is 8:30-10:30am.
For an extrovert, it's 10:30am-noon.
This goes back thousands of years,
to when tribes had to go out and
work together to bring in food. Our
bodies are still wired for that.

Noon-2pm: Lunchtime, and
when you're most susceptible to al-
cohol. Be careful.

2pm: Take an 18-minute nap.
Anything longer sends you into the
sleep cycle and disrupts your night-
time sleep. Naps are associated with
longevity, and cultures that take
naps have far less heart disease.
Naps are useful because the hor-
mones that kicked in at 6am are de-

Dr. Perr);-l-iuf-Iinglon

i pleted eight hours later.
# The bady needs torestart.
4pm: The best time to
i proofread. It's alsoa good
. time to listen, because it's
1 the second hearing peak
of the day. The first is at
4am, when man histori-
cally needed to be attuned
to hear an approaching
predator.

This is also the time when hor-
mones make us most irritable and
we're most likely to say no and be
told no, so it’s not a great time to re-
turn phone calls. It's also when peo-
ple are most paranoid and angry —
it's no coincidence that some of the
most confrontational (and success-
ful) talk shows take place during
this daypart. Four o’clock is also
when our body is most susceptible
to pain.

But 4pm is a good time to buy a
car, because you're tougher and
won't get sucked into a sales pitch.
[t’s the wrong time to step on the
scales, as we're fattest at this hour.

5pm: You're feeling your aches
and pains. Your body is also its
strongest, so it’s craving exercise,
even if your mind isn’t. By this time
of day your muscles have loosened
up, much more so than in the morn-
ing.

6pm: Your body is ready to relax,
and performarice is at its lowest as
the body gets ready to go to bed. But
if you want to go outand party, your
body will give you extra hormonal
spurt around 10pm (when bars, not
coincidentally, really get going).

Bedtime: To get a better night’s
sleep, plan your sleep in 90-minute
increments. It takes 45 minutes to
drift down to very deep sleep, the
next 45 minutes to rise to the shal-
low sleep state where you dream,
another 45 minutes to achieve deep
slumber again, and so on. The rea-

son you or your children may have
trouble waking up sometimes is be-
cause sleep has been disrupted at
the bottom of the cycle.

3am: This is the time when we're
most accident-prone and should
avoid using heavy equipment —
such as a car. It's when trucks are
most likely to jackknife. Those who
work the graveyard shift never
really adjust. The sun resets your
clock, so you're at the greatest risk
if you don’t see it much. People who
don’t get much sunlight can also be
more prone to depression.

Buffington says UPS drivers,
who work all shifts around the
clock, wear shorts for a special rea-
son: Exposing skin to light may
help battle depression, and human
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Live Up To Your Word

The majority of business owners say they believe in
“customer service,” “service after the sale” and “exceed-
ing the customer’s expectations.” But how many of them

Your company has a mission statement. But what are the odds that
your customers could pick it out from among a dozen randomly
selected others? Worse, how many of your employees could do it?

Talk is cheap. The world doesn’t want tc hear what you believe;
they’re watching to see what you do. The limiting factor, for most of us,
is that we don't really practice what we preach.

America is moving into an era of authenticity in which it will become
harder than ever to win new customers through advertising alone. To
thrive and grow, businesses are going to have to begin delivering what
they promise in their ads. Claims of “huge selection,” “friendly service”
and “low price” mean nothing when you have a friend who is telling you

Word of mouth has grown into a muscular beast called “intercon-
nectivity,” and it moves with lightning speed. Cell phones and e-mail
are rewriting the rules of commerce. Online chat rooms, blogs and
instant messaging are ensuring that the word — good or bad — will get

What are you doing to ensure that the word on your company is

By Roy Williams

www.wizardacademy.com.

Roy Williams is President of Wizard of Ads, a teaching orgarzation
with offices in the U.S., Canada and Australia. The company cffers
partner services, marketing strategies, message development and
media planning, Wizard Business Seminars and the Free Monday
Morning Memo. Reach Roy Williams at 800-425-4769 or at

skin is thinnest behind the knee.
UPS positions lights three feet
above the floor in its warehouses
and at low points behind the seats
in its trucks.

And the best time to ask for a
raise? Never on a Monday or a Fri-
day or after 2pm.

Dr. Buffington can be
reached at 1927 S 14th
Street, Suite 1000, Amelia
Island, FL 32034; 904-261-
4214 or drbuff@drbuff.com.

African Americans
Gain Economic Power

Interep study emphasizes custom marketing

siighty-nine percent of African Americans say they’re

more likely to patronize a brand they believe is mar-
keting directly to them and giving something back to
the community. That means advertisers that wish to
fully capitalize on the growing consumer power of the
African-American market should employ a culturally
sensitive marketing strategy — and that generally
means using ethnically formatted media.

That point is underscored sever-
al ways in a recent Interep consum-
er-lifestyle report. For example, 56%
of African Americans say they pay
more attention to commercials that
run during programs featuring Af-
rican Americans. In a recent article
in American Demographics, Prime
Access President/CEO Howard
Burford said, “Generally speaking,
[African Americans] want to know
that brands welcome them.”

African-American adults are
heavy radio listeners, averaging 24

wwwW americanradiohistorv com

hours a week — that’s 3.25 hours
more than the general U.S. 18+ pop-
ulation. In all, radio reaches 95% of
African Americans each week. Of
particular strength for reaching this
audience is the family of Urban ra-
dio formats: Urban, Urban AC, Ur-
ban Oldies, CHR/Rhythmic, Urban
News/Talk and Black Gospel. To-
gether these formats reach upward of
60% of African-American consumers
weekly in the key buying demios.
Not surprisingly, more than half of
African Americans regard Urban ra-

dio formats as the ones they listen to
most. Collectively, Urban formats
rank second in the U S. in overall lis-
tening share. These figures give sell-
ers in Urban radio a ccmpelling ar-
gument to encourage advertisers that
are serious about reaching African
Americans to embrace Urban for-
mats. Advertisers thatrely on gener-
al-market media to farget African
Americans are limiting their reach
and their ability to deliver effective
frequency to these consumers.

Stereotypes Stop Here

There is another good reason to
go after this important population
segment: There has been an expo-
nential increase in the buying pow-
er of African-American consumers
— larger than for any other U.S. ra-
cial or ethnic group. African Ameri-
cans' total income has more than

Continued on Page 9
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Routine Promo Becomes
Poultry In Motion

Frozen-chicken bowling scores NTR

My company recently had to come up with a sta-
tion sales promotion in New Jersey for a client’s Win-
ter Wonderland Sale — which simply meant a January
white sale. But that was so boring! So we let our minds
wander into the gutter and created what we call “Fro-

zen Chicken Bowling.”

Here’s how it worked:
We set up a 100-foot alley,
with markers set at 25, 50,
75 and 100 feet (players
had to be careful not to
cross the “fowl line”). A
chicken pot was at the
100-foot mark, and con-
testants would win mon-
ey if they could bowl their
frozen chicken into the
pot. Advertising came from the
community sponsoring the event, as
well as the supermarket providing
the chickens and the poultry suppli-
er.

In addition to the standard mar-
keting materials promoting the
event (posters, flyers, table tents,
etc.), there was extensive media cov-

Sylvia Allen

erage. The Gannett-
owned Asbury Park (NJ)
Press sent a feature writ-
er over to do some per-
sonal chicken bowling a
week in advance, and the
paper published a full-
page story on his experi-
ences just before the roll-
out. On the first day of
the event a local radio
station was on hand to do a play-by-
play description, and local newspa-
pers and cable television stations
also gave it coverage.

After the promotion, the frozen
chickens (which were sheathed in
bubble wrap) were donated to a
soup kitchen, which also received
canned food and other supplies that

By Sylvia Allen

listeners were encouraged to bring
in.

In all, the Frozen Chicken Bowl-
ing bash received media coverage
for six weeks, providing great expo-
sure for the community and the
sponsors. This year we will have
two people in chicken suits present
atall the related community events,
and we'll paint chicken feet on store
sidewalks to lead customers to spe-
cials inside.

Do you have any fun (or crazy)
NTR partnership ideas that have
given you a leg up on the competi-
tion? Let me know about them!

N

‘Let Me Test Your Station’

By Irwin Pollack
You think you've broken through with the prospect. He's
happy with your customer-needs analysis, he likes your
ideas, and he seems ready to sign a contract. But theres

a hitch: Your customer wants to do a “trial [
buy” — and we all know that means a '
tepid campaign that isn't likely to gener-
ate the results you know your station can
deliver. Here are seven responses to a
customer who asks for a trial buy:

Sylvia Allen is President of
Allen Consulting, a Holmdel,
NJ-based sponsorship and
event-marketing organization.
Allen is the author of the
RAB’s How to Be Successful
at Sponsorship Sales book
and video. Reach her at 732-
946-2711 orsylvia@
allenconsulting.com.

-

60-Second Copywriter
Turn On Your Listeners
Video Screens

By Jeifrey Hedquist

Radio is the most visual medium. Because your listeners
are creating the pictures with their imaginations, a radio
commercial provides the perfect opportunity for brand
comparisons, coupons, product demonstrations and
even statistics, because listeners can see more clearly
with their mind’s eye.

Brand comparisons: Ask your audience to examine the brand on
the left and the brand on the right. Use music, sound effects, audience
reactions, announcer inflections or contrasting voices to demonstrate
the differences. This will work in stereo or mono.

Coupons: Get your audience to visualize a coupon. Use the
sounds of a knife, scissors, tearing or a perhaps a chainsaw to indicate
cutting it out.

Product demonstrations: Show changes by using audience
reactions, music slowing down or speeding up, noise or silence.

Charts, graphs, statistics: Play rising or falling tones, orchestra
hits for large, a tiny bell for small, a chorus of voices for many, a
handful of voices for few, a tuba for old, a power chord for new.

The possibilities are endless for getting your audience involved in
the spot. Pick the most visual thing you can think of, something that
“must” be done in print or on TV, and do it on radio. It'll be the most
powerful thing your listeners have ever seen.

)

Jeffrey Hedquist looks with his ears at life through the audio window at
Hedquist Productions, P.O. Box 1475, Fairfield, IA 52556. He can be
reached at 641-472-6708, by fax at 641-472-7400 or at

jeffrey @ hedquist.com.

Pros On
The Move

* At Curtis Media Group, Adam Mai-
sano rises from NSM to Director/Sales,
working with the Raleigh-based compa-
ny’s five GMs and 40 account execu-
tives. He was previously NSM at Clear
Channel's Greensboro, NC cluster.

Also at Curtis/Raleigh, WBBB GM
Mike Hartel adds GM duties for WWMY.
He was earlier a Sales Manager at the
crosstown Clear Channel cluster.
WWMY & WYMY GM Jon Bloom, who
joined Curtis in 2001 from Infinity's
WVMV/Detroit, will now focus on WYMY.

» Evan Armstrong is named VP/Mar-
ket Manager for Clear Channel's Waco,
TX cluster, advancing from Director/
Sales. Armstrong has been in radio for
more than 10 years, including sales
posts for Clear Channel in Shreveport,
LA and Waco.

*» Tom Cox has been named VP/Mar-
keting for DG Systems, where he will
work on audio and video content-deliv-
ery services and media-asset manage-
ment for consumer brands, ad agencies
and national media. Cox was previously
a Marketing Director for Houston-based
Reliant Resources and earlier worked
four years in brand management at
Procter & Gamble.

» Angela Fleming is promoted to
Regional VP/Marketing for Clear Chan-

www americanradiohistorv com

1. You must have some questions or
reservations about our station that cause you to
say that. What are they?

2. You're not really testing radio, you're
testing the copy and offers against a specific
audience. The ratings services have tested the audience, so now
we need to look at what we're going to promote and how we're
going to say it.

3. Then let's make sure we are advertising things that people
want and need and are buying now. Promoting these items will
increase your store traffic and sales.

4. That’s like sticking your big toe in the swimming pool to test
the water! Until you jump in, you don’t know how cold the water is.
Here is how we can make our station work for you.

5. Do you advertise to test advertising? Of course not! You
advertise to sell things. So the key is to design a strong campaign,
right? Here are our plans for you.

6. What kind of response are you looking for? In direct mail, for
example, 2% response is considered excellent. What specific rate
of return do you expect from us? How will it be measured?

7. To do that, we need to set up the following criteria:

* How many of these do you sell weekly without advertising?

* How many of these do you need to sell to make this invest-
ment successful?

* What is the value of one new customer to you?

* What is your average daily traffic?

* What are your average daily sales?

* What is your closing ratio?

Once we know all these figures, we can better measure the

Irwm Pollack

success of our campaign.

New England-based sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house
consulting on sales and management. He can be reached toll-free
at 888-723-4650 or at www.irwinpollack.com.

nel Radio. She rises from VP/Director of
Marketing for Clear Channel/Chicago’s
Urban properties, WGCI-AM & FM &
WVAZ. Fleming will also oversee mar-
keting for the company’s six-station Mil-
waukee cluster and continue in her role
as a marketing consultant for Clear
Channel/New Orleans.

» Gloria Hinrichs rises to Clear
Channel Regional VP/Marketing. She
will now oversee marketing for CC's six
Madison-area stations while continuing
in her longtime marketing role with the
company's non-Urban Chicago outlets,
WLIT, WNUA & WRLL.

* Kurt Kretzschmar Joins Fox Sports
Radio Network as Director/Affiliate Mar-
keting, based at Premiere Radio Net-
works in Sherman Oaks, CA. Most re-
cently Exec. Producer at KSPN/Los An-
geles, Kretzschmar has also served as
PD of KMPC/Los Angeles and Assoc.
Director/Affiliate Relations for the Sport-
ing News Radio Network.

» George Pelletier, Sr. VP of Waitt
Radio, has been appointed Chairman

of the Radio Advertising Bureau's
Small Market Advisory Committee. A
19-year industry veteran, Pelletier is
starting his sixth year with Waitt. Pel-
letier succeeds Mike O’Brien of Bliss
Communications.

* lan Samuel is named Client Service
Representative for Arbitron Advertiser/
Agency Services in New York, focusing
on sales and client support in markets
150-plus. He has been with Arbitron for
more than two years, handling training
and services for ratings and Scarbor-
ough data. Samuel was earlier a Promo-
tions Assistant at WHTZ (Z100)/ New
York.

» Becky Elkin Sweeney is the new
Director of Sales for WJXA & WMAK/
Nashville. The move marks a return to
radio for the 19-year industry veteran.
She has spent the past two years in oth-
er areas, including working with a fami-
ly-owned business. She was earlier LSM
for Clear Channel's WSIX & WYHY (now
WRVW)/Nashville, having worked her
way up from AE.
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Glenn Beck Visits
The Real America

Talk radio stations, especially those that carry Glenn Beck’s popular Premiere
Radio Networks-syndicated show, will want to be talking about and perhaps giv-
ing away copies of Beck’s new book, The Real America: Messages From the Heart
and Heartland, released in September

2003.

Beck covers a lot of terrain in the best-selling book,
which reflects his plain-spoken perspectives on ev-
erything from political correctness to terrorism to

personal accountability.

An unabashed patriot and organizer of last
year’s Rallies for America, Beck in this book com-
ments on and sometimes rambles on about poli-
tics, abortion, the death penalty, religion, race re-
lations, alcohol and drugs, the media, Hollywood
and much more. There’s something in here for
virtually evervone to agree with and disagree
with, whether you're a Beck fan or not. Some-
times the author even seems to disagree with
himself, such as when he writes about his af-
fection for both “Main Street” small-town busi-
nesses and his admiration for Wal-Mart.

Despite Beck’s frequently blunt and occa-
sionally dogmetic opinions, this is indeed a
man with a heart —and don’t miss the great
story on “the best room service ever.” The
Real America, published by Pocket Books, is

also available on CD and cassette.

Editor's note: Don't miss Glenn Beck's pan-
el appearance at the R&R Talk Radio Seminar
on Thursday, Feb. 26. For details, visit www.
radioandrecords.com and click on “Conventions.”

Interep Stady

Continued from Page 7

doubled since 1990, skyrocketing
116%, from $318.3 billion to $687.7
billion in 203. By 2008 the econom-
ic power of this consumer segment
is expected to reach $921 billion.

The buying power of African
Americans i3 comparable to the
gross national income of Canada
and Brazil and surpasses that of
Spain, Mexico and India. The medi-
an African-American family income
has climbed 60% since 1990, to
$34,204. Approximately 16% of all
African-American families now
earn over $75,000 annually — dou-
ble the percentage who earned that
much in 1990. Almost one in every
three African-American families
now earns more than $50,000 per
year.

Not only is African-American
buying power rapidly advancing, so
are these Americans’ sheer num-
bers. Back in 1950 there were only
15 million African Americans in the
US,, less than 10% of the U.S. cen-
sus. Since then the figure has more
than doubled, to nearly 37 million,

and African Americans now make
up 12.7% of the U.S. population. By
2010 the African-American popula-
tion will grow an additional 9%, and
by 2025 African Americans will to-
tal 47.1 million people, or almost
14% of the U.S. population. Their
population is growing twice as fast
as that of non-Hispanic whites.

“Generally speaking,
Africam Americans
want to know that
brands welcome

them.”
Howard Buford

Targeting African-Americans pre-
sents some natural efficiencies, since
most— 88% — live in metropolitan
areas, and the top 10 markets are
home to 20% of African Americans.

Nearly 60% of African Americans
live in 10 states; New York (9.3%),
Florida (7.2%), Texas (6.9%), Georgia
(6.7%), California (6.6%), [llinois
(5.2%), North Carolina (5.0%), Mary-
land (4.2%), Louisiana (4.0%) and
Virginia (4.0%).

These and other selling points
will certainly be emphasized at In-
terep’s sixth Power of Urban Radio
symposium, set for Feb. 24 in Chi-
cago and hosted by ABC Radio Net-
works’ Tom Joyner. Over 300 adver-
tisers, media decisionmakers and
urban marketers are expected to at-
tend the event, which will focus on
Urban radio and African-American
consumers.

Representatives from such major
brands as Home Depot, Burger
King, Procter & Gamble, BMW,
Nationwide Insurance, Bank of
America and Champs Sports will be
discussing their success stories sur-
rounding Urban radio. Interep VP/
Director of Urban Radio Sherman
Kizart says, “This symposium al-
lows advertisers, media profession-
als and broadcasters to share the
challenges and successes of their
ethnic marketing efforts, particular-
ly as they apply to Urban radio.”

WwWWwW americanradiohistorv com

What \?ouf Talent_;
Doesn’t Know Hurts

By Tim Moore
I punched the elevator button, eager for my first meeting
with the new morming team. | have always thrived on
coaching talent, and the opportunity to launch a new
show on a promising Hot AC in a midsize market is about
as stimulating as it gets. Ten floors later, as we gathered
in the conference room, it was apparent that our male
and female morning hosts, though newly brought togeth-
er, had the weaponry to be very good, very fast.

It's important to point out that Marty & Meredith (names have been
changed to protect the innocent) were classy, attentive and driven
people. They brought above-average talent and competence to their
new show and were as responsive to help and suggestions as any new
show I've encountered — arguably more than most.

But as we started to work together, the things | discovered told me a
lot about this team — and about our business, as seen through a wide-
angle lens. To be fair to Marty & Meredith and thewr employes, both
talents were new to the nationally respected company and had had
virtually no time to ramp up.

“So let's talk about the five key objectives of a morning show as
they relate to the total station,” | said.

Half the talent in the business are not regularly
coached. If college or professional teams
subscribed to this approach, no one would
finish ahove .500, much less develop all-stars.

“Great,” they responded. “What are they?”

Clearly, they were being completely open with their question. So we
talked about the five objectives: 1) cume building, 2) format-brand
definition, 3) vertical cycling, 4) horizontal cycling and 5) becoming the
station’s first line of competitive blocking. The team remained wonder-
fully candid, asking me to explain the processes and unabashedly
offering that they'd “never been exposed to those thoughts.”

We ground through the real role of morning shows, beyond the
image-building at which many an emerging talent stops. W2 talked
about the Arbitron process. They knew very little about basic Arbitron
tenets and how to address them.

To reiterate, this new team was a savvy, experienced and
thoroughly skilled duo. And as we wound our way through the ABC’s of
winning brand clarity and becoming top-of-mind, | felt for a moment like
Sean Connery in Finding Forrester. What we all know (if wa care to be
bullet-to-the-bone honest) is this: Most talent, no matter how good,
have very little strategic foundation and know very little about what
they’re up against in the world of diaries and unaided recall.

If a pair of smart, proven morning people can't define “horizontal
cycling,” let alone explain how to approach and create it, how can we
expect them to own responsibility for successful numbers?

Marty & Meredith aren’t unusual. Not long ago a leading morning
talent disclosed to me that he knew almost nothing about Arbitron. He
had certainly never been provided with a tutorial by anyone up to that
point. His track record included multiple stops in top 30 markets — he
was, in fact, successful in spite of all of us.

As implausible as it seems, we're sleepwalking through radio
expecting talent to, as if by osmosis, create the big show — often
without having been included in a single perceptual study cr Arbitron
training session. Half the talent in the business are not regularly
coached. If college or professional sports teams subscribed to this
approach, no one would finish above .500, much less develop all-stars.

This essay is not intended to indict the industry, but if you're a little
uncomfortable with these views, it may be a good thing. Talent cannot
be charged with the responsibility for success if they're unfocused and
unmotivated. We're all in this together.

Tim Moore 1s Managing Partner of Audience Development Group,
programming consultants to radio stations in multiple formats. His new
book on leadership, The Motivator, will soon be available tarough the
R&R online store, the RAB Radio Store, Amazon.com anc' other
retailers. Reach him at 100 Grandville S.W., Suite 602, Grand Rapids,
MI 49503; 616-940-8309; or tim @ goodratings.com.
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DIGITAL MEDIA

RealNetworks
Debuts RealPlayer 10

A player that can do it all — and Real’s first song store

At the Consumer Electronics Show in Las Vegas ear-
lier this month, RealNetworks debuted its latest audio
and video software, the RealPlayer 10. Those of you
who have been following the Real story will notice that
the name is a step back to the RealPlayer series that was
supplanted by the RealOne player a couple of years ago.

That was a good sign for those of
us who were not fans of the huge,
grabby, awkward and ugly RealOne
player, and the RealPlayer 10 is in-
deed an improvement. It's a quick
download on a broadband connec-
tion, and it asks right at the outset
what file formats the user wants it
to handle as the default player.

It's a good-looking little media
player, with the green-and-gray look
and screen-on-top structure of the
RealOne arrangement, but now
with a nice toolbar-and-tab interface
that makes ita lot easier to navigate.
The screens are far less cluttered and
confusing, and the unspeakable
“Message Center” pop-up that used
to barge its way onto the screen has
been reduced to a discreet little
winged envelope in the toolbar that
can easily be ignored.

Real has bumped up the content
offerings considerably, with a new
emphasis on streamed video — this
is definitely a package for broad-
band users. But theres still plenty
on the audio side, including an ex-
cellent “Radio Guide” that’s one of
the best stream aggregators ['ve
seen. Real’s own paid streams lead
the listings, naturally, but below
them are up-to-date links to thou-
sands of well-chosen broadcast
streams and ‘Net-onlys.

There’s also the innovative “Lis-

tening Lounge,” a nice collection of
free on-demand streams of complete
albums. Among the initial offerings
are projects from Hoobastank,
Counting Crows, The Thrills, Nelly
Furtado and Dolly Parton. The ser-
vice is a first, and the tracks sound

great.
It's A Jukebox Too

Where Real says the RealPlayer
10 is really innovative is in its abili-
ty to play tracks in any format and
rights-management from any legal
service. | have music from Napster,
Roxio, MusicNow, BuyMusic and
iTunes floating around on my R&R
PC, along with tracks ripped from
my own CDs, and, as promised, the
RealPlayer 10 found them, orga-
nized them and played everything
Tasked it to without a hitch.

That the player does appear to be,
as Real claims, the first universal
player for legal music makes its pe-
culiar way of handling playback that
much more unfortunate. Unless
you're playing a permanent, saved
and named playlist, double-clicking
a single track puts your entire li-
brary into the “Now Playing” box
for playback. Why?

To get just a few tracks to play,
you have to highlight them, then
click “Play selected.” That's fine, but
if you re-sort the library while the

-

listed below.

Top Alternative

NICKELBACK Someday

3 DOORS DOWN Here Without You
LIZ PHAIR Extraordinary

HOWIE DAY Perfect Time Of Day
STEREOPHONICS Jealousy

Top Jazz

DAVE BRUBECK Take Five

JEFF LORBER Gigabyte

ACOUSTIC ALCHEMY No Messin’
BRIAN CULBERTSON Piayin’
@NA SIMONE | Put A Speli On You

Live365 is the largest internet radio network, with thousands of stations in a
wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playtists, Live365
charts the tastes and preferences of today’s most vibrant music community.
Tracks with the most plays during the seven days ended Jan. 15, 2004 are

~

LIVE “53,1§.%.C0M

|'.t

Travis Storch » 866-365-HITS

Top Electronic

4 STRINGS Take Me Away
MASSIVE ATTACK Teardrop
AUTECHRE Milk Dx

PAUL VAN DYK Nothing But You

MEAT BEAT MANIFESTO Hetter Skefter ‘97 )

By Brida Connolly

Associate Managing Editor

selected tracks are playing, the en-
tire library materializes in the “Now
Playing” box. Who wants it to do
that? It's just plain weird; no other
media player works this way, and 1
can’timagine why the RealPlayer 10
does.

Buy A Real Song

Also rolling out with the Real-
Player 10 is the Real Music Store,
which works rather better. It's Real’s
first venture into selling downloads
— Real’s Rhapsody service, which
seems to be calling itself RealRhap-
sody these days, sells streams and
direct CD burns, but it’s never sold
downloads. And it still doesn't; the
Real Music Store is a separate ser-
vice, though it has a look very simi-
lar to Rhapsody’s and shares that
service’s excellent taste-matching
functions.

When I tested the account-cre-
ation process, right after putting in
my credit-card info I hita screen that
said, “We are currently experiencing
technical difficulties processing
your request. Thank you for your
patience.” (I'm not all that patient,
actually.) With that up, the player
wouldn’t let me back into the Mu-
sic Store, so I shut the player down
and reopened it — and it promptly
crashed.

But on the second restart I was
able to get back into the Music Store
and back to the account screen. Af-
ter entering all my info again, Real
let me buy a copy of OutKast's “Hey
Ya!” for a dime (the price is a pro-
motional gimmick for a new user’s
first track). I was happy to pay just
a dime for it, since the track is bur-
dened with Real’s proprietary He-
lix rights management and hardly
anything will play it. Thoughiitis in
the AAC format, this version of
“Hey Ya!” won't play on the world’s
most popular AAC player, Apple’s
iPod.

Real supplies a list of devices that
support its songs, and it's a small
and eccentric collection, including
Creative’s Nomad Jukebox Zen Xtra
player and a bunch of Palm PDAs.
Real provides “buy” links for all the
boxes, but it's a shockingly limited
list— and everything on it requires
a software update (supplied free by
Real and presumably related to the
Helix DRM) to work with Real Mu-
sic Store tracks.

[ assume Real is trying to expand
its player support, because as it is,
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NORAH JONES Sunrise
OUTKAST Hey Ya!
BRITNEY SPEARS Toxic

n

MAROON 5 This Love
NO DOUBT It's My Life
DIDO White Flag
KELIS Milkshake
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CHINGY Holidae In {single)

o

8 THE BENS The Bens (EP)

10. DIDO Life For Rent
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The Tanes Misic Siore Top10

Apple’s iTunes Music Store is the leading non-subscription digital-
: music service in the U.S, offering a catalog of more than 500,000
: songs from all five major label groups and dozens of independents
| Here's a snapshot of the top-selling downloads on Tuesday, Jan

Top 10 Songs

ISRAEL KAMAKAWIWO’OLE Somewhere Over...

OUTKAST #/SLEEPY BROWN The Way You Move
. BLACK EYED PEAS Where Is The Love?

Top 10 Albums

THE CRYSTAL METHOD Legion Of Boom
NORAH JONES Surrise (single)

9. JACK JOHNSON On And On

Lt e,
VY
&

5

%

£
o S S P O o AL A g Pt i o BB o et

4. NORAH JONES & THE PETER MALICK GROUP New York City 3
MAROON 5 Songs About Jane
ii. HOWARD SHORE The Lord Of The Rings: Return Of The King
7. JOHN MAYER Heavier Things

T

- Jracenocte.

If you play digital music or CDs on an internet-connected computer or
other device*, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote’s digital charts.

NICKELBACK Someday
HOOBASTANK Qut 0f Control
A PERFECT CIRCLE The Package

KORN Right Now

A PERFECT CIRCLE The Noose
SEVENDUST Enemy

STATIC-X The Only

A PERFECT CIRCLE The Qutsider
. APERFECT CIRCLE A Stranger
A PERFECT CIRCLE Blue
THURSDAY Signals Qver The Air

N D AW =

-
DR WN - O w®

. APERFECT CIRCLE Vanishing

Gracenote Top 15 Rock Currents
THREE DAYS GRACE {I Hate) Everything About You

A PERFECT CIRCLE Weak And Powerless

A PERFECT CIRCLE The Nurse Who Loved Me

Data for the week of Jan. 12-18, 2004.

customized reports.

comypartners.

This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @gracenote.com for access to

*For a list of Gracenote-enabled products, visit www.gracenote.

-

J

it simply will not do.  have a hun-
dred-dollar RioSport player that
handles songs purchased from Nap-
ster, MusicNow and Musicmatch
with no problem (though it can't
handle whatever DRM they’re us-
ing over at BuyMusic). But those ser-
vices all sell Windows Media Audio
files, and Real, currently suing Mi-
crosoft, can’t very well sell WMAs.

Real’s is a nice little music store,
but the catalog is pretty much the

same as everybody else’s. So unless
you are absolutely in love with the
sound of Real’s high-end AAC en-
coding — and you happen to have
or are willing to buy one of the few
devices that can handle the DRM —
there isn't really any reason to buy
songs from Real. Use the delightful
RealRhapsody for on-demand
streaming by all means, but, for
now, you're probably better off buy-
ing songs from someone else.
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Wiersman Adds
OM Duties At BA

Broadcast Architecture Director /
Programming Steve Wiersman has
added OM duties at the research
and consulting company. Based at

“amee | BA's Burlington,
NJ headquarters,
| Wiersman assists
| Smooth Jazz cli-
b ents in every facet
| of operations, in-
cluding spear-
heading format
flips and conduct-
ing research and
analyses.
“Steve’s work
with our Smooth Jazz clients has
been paramount to our growth and
success over the past two years,” BA
President Allen Kepler told R&R.
“This added responsibility is in rec-
ognition of Steve’s work ethic, talent
and leadership.”

Wiersman began his radio career

in Hartford in 1983 and later pro-

v

Wiersman

grammed Smooth Jazz stations |

WSJZ /Buffalo, KC1Y/Kansas City
and WVAE/Cincinnati.

“I'm extremely fortunate to be
working with such a great team of
people here at BA,” Wiersman told
R&R. “And [ especially value the re-
lationships with all of our client sta-
tions and look forward to working
together toward further ratings suc-
cess in the future.”

Nava

Continued from Page 1 | i

SBS President /CEO Raul Alarcon Jr. |

“She brings an unprecedented
amount of talert and experience to
this critical position. We are de-
lighted to have her join our team.”

SBS Exec. VI'/Programming Bill |

Tanner said, “Maria Nava and [SBS
National PD] Iio Ferro were the two
people who were directly respon-
sible for KLVE's and, later, KSCA'’s
programming success, beginning in
1995, when [ was VP/Programming
at Hispanic Broadcasting [now
Univision Radio]. The stations were
No. 1 and No. 2in Los Angeles.

“It would be impossible to over-
state the importance of this oppor-
tunity to reassemble that program-
ming team. Maria has programmed
both of our top competitors and is
completely at home dealing with
the top talent and music formats of
KLAX and KXOL.”

Nava began her radio career in
1984 as a switchboard operator at
KLVE & KTWNQ/L.A. She became
the assistant to the PD of the two
stations in 1989 and MD in 19%4. She
was named PD of KSCA in 1997.

“I am really excited about rejoin-
ing Bill Tanner, Pio Ferro and the
SBS team,” Nava said. “They are
completely committed to great pro-
gramming in Los Angeles, and 1
look forward to being involved with

the programming strategy, direc- |

tion, execution and talent.”
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WBBT, WARV To Simulcast Oldies EXECUTIVE ACTION

At exactly 7:07am Wednesday,
MainQuad Group’s WBBT/Rich-
mond officially brought the Old-
ies format back to Virginia's state
capital by drepping the station’s
'80s “Star 107.3" presentation ared
becoming “Oldies 107.3” under
cluster OM Jack Alix. At the
same time, MainQuad’s Sports
WARV/Petersburg, VA dropped
its ESPN Radic programming to
simulcast WBBT full-time.

WBBT spent Tuesday stunting
with all Elvis Presley tunes as
“Elvis 107.” With the changes,
morning host Billy Hoffman ex-
its after four years at Star. Rich-
mond has been without an Old-
ies station since Clear Channel
flipped WRCL to CHR/Rhyth-
mic as WBT] in spring 2001.

“I'm excited, because I've
waited three years for this,” Alix

WBBT See Page 17

Zaref Appointed CFO At Westwood One

Westwood One has named Andrew Zaref CFO. He is based in
Westwood One’s New York office and succeeds Jacques Tortoroli,
who remains CFO of Infinity Broadcasting.

“l am pleased to welcome Andrew to Westwood One,” said company
President/CEO Shane Coppola, to whom Zaref reports. “His financial tal-
ents, breadth of experience and professional accomplishments will be
tremendous assets to our company as we pursue our marketplace and
financial objectives.’

Since 2000 Zaref has served as a lead partner in the information, com-
munications and entertainment practice of KPMG LLP.

ORDER NOW for the

next ratings
period!

’LL FLY YOUR COLORS!

FEISTY? FRESH? FUNKY?
She’s a listener with the power
to help you during ratings. By
Give her a station decal from 4
Communication Craphics and
watch your ratings soar! HL )
T

<-=:Communication

oot Granhlcs Inc
Preferred by more stations since 1973.
800.331.4438 - www.cgilink.com

BRIGHT COLORS.

LORG-LASTING. DURABLE. WEATHER-RESISTANT.
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National Radio

® RADIO AMERICA debuts The
Strength Coach With Greg Smith, a
motivational program airing Sundays
at 11pm ET.For more information, con-
tact Greg Smith at 877-331-7563 or
visit www.thestrengthcoach.com.

Records

® RANDY MILLER is named Exec.
VP/Marketing at Virgin Records. He
was most recently Sr. VP/Marketing at
Jive Records.

Changes

Country: Joey Krol segues to over-
nights at KMMO/Marshall, MO.

Talk: WGKA/Atlanta adds Bob
Barr's Laws of the Universe, Sundays
from 6-8pm.

Records: Malia Doss is upped to Sr.
VP /President, Business Affairs &
Administration at Warner Strategic
Marketing ... Mean Red Music signs
a distribution deal with Majestic Re-
cordings.

NEWSBREAKERS

CONDOLENCES
MSNBC VP/Editor-in-Chief
Jerry Nachman, 57, Jan. 19
WKBC-AM & FM/North Wilkes-
boro, NC owner Doris Brown
Potter, Jan. 16.

._ i
HOBNOBBING WITH THE
ELITE Eartier this week Wwwa
(Q100)/Atlanta morning personality
Bert Weiss (r) aftended the Martin
Luther King Center's Salute to
Greatness Awards at the Hyatt
Regency in Atlanta. During the VIP
reception, Weiss pounced on music
mogul Quincy Jones and forced

Jones to pose for a photo with him.

FCC ACTIONS

Congress’ 39% Ownership Cap Expected To Stand

While a bipartisan group of Democrats and Republicans managed to stall the $820 billion spending bill that
contains the ownership-cap legislation as Congress got back to work on Jan. 20, Senate Minority Leader
Tom Daschle admitted there aren't enough votes to hold up the bill past Jan. 31, when temporary funding for 11
government agencies — including the FCC — runs out. According to Dow Jones, Daschle said that while many in
the Senate aren't happy with the 39% compromise congressional Republicans reached with the White House over
the controversial national TV ownership cap — which the FCC raised from 35% to 45% in June only to have
Congress step in and lower it to 39% — he promises that the issue will come up again in future legislation. Daschle
and others in both houses of Congress would like to restore the cap to 35%.

WHOO/Orlando Gets Power Upgrade

Genesis Communications’ ESPN Radio affiliate WHOO/Orlando increases its wattage from 10kw day to
19kw day and has filed an application with the FCC to take its daytime power up to 35kw. WHOO, which
broadcasts at 1080 kHz, powers down to just 41 watts during nighttime hours to protect the 50kw signals of WTIC-
AM/Hartford and KRLD/Dallas, in addition to the 10kw nighttime signal of WVCG/Miami. With the upgrade, WHOO
can now be heard during daylight hours from the Tampa suburbs to Daytona Beach.

i " £
£
ARE TH

their listeners.

OSE MOUSE EARS OR HEADPHONES? s part of last
month's Radio Day at Disneyland, during which the Anaheim, CA theme park
opened its doors to many Southern California radio personalities, KIIS/L.A.
hosts Manny Guevara (1) and JoJo Wright (r) had a chance to chat with one of

BUSINESS BRIEFS

Continued from Page 6

Shapiro To Receive Award At RAB Meeting

oy Shapiro, who retired as VP/GM of KYW/Philadelphia in December 2003, will be honored with the Kevin B.

Sweeney Award in recognition of his dedication to and leadership in the radio industry. The award will be
presented at the RAB sales conference in Dallas next month. A 40-year veteran of Infinity and Group W Broadcast-
ing, Shapiro is recognized as a leader in the development of the News radio format.

In other news, AutoNation Sr. VP/Marketing John Drury has been added as a keynoter for RAB2004. Drury
develops brand strategy for AutoNation's 375 auto franchises, which collectively spend more than $260 million on
advertising annually — of which $30 million goes to radio. “Not only is AutoNation a significant and important
advertiser, its business model, like many radio groups’, involves preserving a local brand while establishing a
corporate identity,” RAB President/CEO Gary Fries said.

Bayliss Foundation Names New Board Members

B ayliss Board Chairman Gary Fries announced last week that Susquehanna Radio President/COO David
Kennedy, Greater Media President/CEO Peter Smyth and ICBC Broadcast Holdings Vice Chairman Skip
Finley have been added to the board of the Bayliss Foundation and will contribute to the preparation of this year's
annual Bayliss Radio roast, which will take place on March 11 and target Cumulus Chairman/CEO Lew Dickey.
Kennedy is a past chairman of the NAB's joint board of directors and radio board, while Smyth currently serves on
the boards of the NAB and the RAB. Finley currently serves as a past chairman of the RAB board of directors and
is also a former vice chair of the NAB Radio Board and a former member of the NABOB board of directors. “The
Bayliss Foundation is thrilled to have executives of this caliber join the board,” Fries said.

Perspectives Closes On WBIX

erspectives Broadcasting has completed its $10 million acquisition of Business News WBIX-AM/Boston

from Langer Broadcasting. Perspectives CEO Bradford Bleidt was previously a 17.5% shareholder of WBIX;
with the closing he acquires the remaining 82.5% of the station. Shares of Perspectives Broadcasting will be
offered to a few select investors in the near future, the company said. Bonnie Bleidt, Bradford Bleidt's wife, will
continue to serve as President of WBIX.

REGISTER NOW!

www.radioandrecords.com
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Music
CHOICE

30 mifion homes
27,000 businesses

Available on dig#al cable and DirecTV
Damon Williams ® 646-459-3300

ROCK

Adam Neimar

3 DOORS OOWN Away From The Sun
ATOMSHIP Pencil Fight
CROSSFADE Cold

DAMAGE PLAN Sa=: Me
DROPBOX Wishbons

DROP SiX Coincidence
EDGEWATER Eyes lfirea Shut
FUEL Million Miles

ILL NINO This TimSs For Real
ORGY The Qbvious
SEVENOUST Broken Down
TANTRIC Hey Now

ALTERNATIVE

Adam Neiman

FOUNTAINS OF WAYNE Mexican Wine
KILL HANNAH Kennedy

HIGH SPEED SCEME F* “k + Spend
HOOBASTANK The: Reason

{MA ROBOT Alive

LAGUARDIA Holy Ghost

NO MOTIV Into The Darkness

PRETTY GIRLS M4KE GRAVES Al Medicated...
STROKES Reptiliz:

BILLY TALENT Thw Ex

TRAVIS The Beausiful Occupation
ZEBRAHEAO Reszue Me

TODAY’S COUNTRY

Liz Opoka

DIERKS BENTLEY My Last Name
BLUE COUNTY Gwod Litte Girls
PROGRESSIYE

Liz Opoka

RYAN ADAMS Burning Photographs
KEB' MO’ Let Yowr Light Shine
SHELBY LYNNE Iff | Were Smart
STARSAILOR Sitence Is Easy

AMERICANE

Liz Opoka

MARK ERELL! Teoubadour Blues
FLATLANDERS See The Way

CHRIS KNIGHT #anging Away

BERNIE LEADON Volcano

SUN KiL MOON Glenn Tipton

RHONDA VINCIENT |f Heartaches Had Wings

SIRIUS A/

SIRIUS RADI®
Steve Blatter

Planet Dance

Swedish Egit

GEDRGE MIKE Casual Sex (Dub Pistols Mix)
GEORGE MIKE Casual Sex (Looseheads Mix)
GEORGE MIKE Ca::ual Sex (Original Mix)
JUST JACK Snowflakes {Cured by Temple of Jay)
AFRO-MYSTIK rollow Me (Marques Wyatt Remix)
WHO'S YOUR DADDY You Can Do Magic (Egil Edit)

Hot Jamz

Geronimo
JUVENILE In My Life
JADAKISS Kiss Ot Death

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

| Hip-Hop Nation
Geronimo

KANYE WEST Jesus Walks
JADAKISS Kiss 01 Death
New Gountry

Al Skop

GEDRGE STRAIT Desperately
SHERYL CRDW The First Cut Is The Deepest
The Beat

| Geronimo

NO DOUBT It's My Life
Heart & Soul

B.J. Stone

JAVIER Beautiful U R

BRIAN McKNIGHT Back Seat
EN VOGUE Ooh Boy

866-MVTUNES

21,000 movie thealers

TOP MOST REQUESTED

1. HILARY DUFF Come Clean

2. ALICIA KETS You Don't Know My Name
3. TYNISHA HEL1 Conversation With God
4. JEWEL Inttion

5 3T Party Tenight

MIDWEST

1. ALICIA KEYS You Don't Know My Name
2. HILARY OLFF Come Clean

3. 3T Party Tanight

4. TYNISHA KELI Conversation With God
5. NATURAL What If

SOUTKWEST

1. HILARY BUFF Come Clean

2. SARAH MCLACHLAN Fallen

3. ALICIA KEYS You Don't Know My Name
4, JEWEL |mtuttion

5. 3T Party Tomght

NORTHEAST

1 ALICIA KEYS You Don't Know My Name
2 HILARY DUFF Come Clean

3. 3T Party Tonight

4, TYNISHA KELI Conversation With God
5. JOSH KELLEY Amazing

SOUTHEAST

1. ALICIA £EYS You Don't Know My Name
2. JEWEL intuttion

3. HILARY DUFF Corne Clean

4. TYNISHE KELI Conversation With God
5. 3T Party- Tonight

™

DMX Fashion Retail
Jeanne Destro

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

SEAL Love’s Divine

GOLDFRAPP Yes Sir

ELECTRIC SIX Dance Commander (Soulchild...)
MEL BLATT The Boy And |

LEMAR 50/50

JOHN MAYER Clanty

KINKY Headphonis}

AZUCAR MORENA Timax

NO DOUBT It's My Life

MO’ HORIZONS Mambuloo

This section features this week’s new adds
on DMX MUSIC :hannels available via digi-
tal cable and diract broadcast satellite.

CHR/POP

Jack Patterson
MAROON 5 This Love

KiD ROCK Cold And Empty
CHR/RHYTHMIC

Mark Shands

KANYE WEST Through The Wire
URBAN

Jack Patterson
BABYFACE The Laneliness
MONTELL JORDAN Bottom Line

ALTERNATIVE

Dave Sloan
KINGS OF LEON California Waiting
JET Cold Hard Bitch

ROCK

Stephanie Mondello
JOSH TODD Shine
TRAPT Echo

10 miflion homes 180,000 businesses
Rick Gillette » 800-494-8863

ADULT ALTERNATIVE

Stephanie Mondello

| TEITUR You're The Ocean

| SHANE NICHOLSON Nice To Be Here
TRAVIS Love Will Come Through

‘ AIR Cherry Blossom Girl

‘ NORAH JONES Sunnise

|

ADULT CONTEMPORARY
Jason Shiff
| TEARS FOR FEARS Closest Thing To Heaven
|
‘ DANCE
| Randy Schiager
RDBBIE RIVERA & AXWELL Burning iJJ's Mix)
| ULTRABEAT Feeli Fine
RACHEL STEVENS Funky Dory (Vertigo Vocal Mix)
BASEMENT JAXX f/LISA KEKAULA Good Luck..
STACIE ORRICO | Promise {Chris Cox Radio Edit)
VICTORIA BECKHAM Let Your Head Go
| JAYDEE Plastic Dreamns (2003 Remnix}
| LINUS LOVES {/SAM OBERNIK Stand Back
ROGUE TRADERS Stay (Cicada Remix)
| MDRJAC FEATURING RAZ CONWAY Stars
VANESSA ST. JAMES & LOU REED Sunday Morning
ND DQUBT It's My Life (Chocolate O'Bian Remix Edit)
BLONDIE Good Boys
LMC VS U2 FROM CLUBLAND 4 Take Me To The Clouds..
JADE STARLING Safe Keeping {Sammy Peratta’s Club Mix)
MOONHEADS Your Eyes

RHYTHMIC DANCE

Danielle Ruysschaert

PLANET FUNK Rosa Blu (Lee-Cabrera Mix)
MORJAC Stars

ARTHUR BAKER 1000 Years (Dead .edi Break Mix)
DJ FIXX | Like It

RAP/HIP-HOP

Mark Shands
G UNIT | Wanna Get To Know You

Artist/Title Total Plays
JESSE McCARTNEY Beautiful Soul 77
HILARY DUFF So Yesterday 75
CHEETAH GIRLS Cinderella 74
LINOSAY LOHAN Ultimate 73
RAVEN Superstition 73
HILARY OUFF Why Not 73
LIZZIE MCGUIRE What Dreams Are Made Of 72
D-TENT BOYS Dig It 70
HAMPTON Hampsterdance 2 70
CLAY AIKEN Invisibie 34
AARON CARTER | Want Candy 34
RON STOPPABLE & RUFUS Naked Mole Rap 34
KELLY CLARKSON Miss Independent 33
ATOMIC KITTEN Tide Is High (Get The Feeling) 33
STACIE ORRICO (There's Gotta Be) More To Life 32
JUMPS Do Ya 32
MICHELLE BRANCH Are You Happy Now? 32
STEVIE BROCK All For Love 3
AVRIL LAVIGNE Sk8er Boi 31
STEVIE BROCK If U Be My Baby 3

Playlist for the week of Jan. 13-19.

aoL Radio@Network |

Ron Nenni 415-954-2790

Top Alternative
Cameo
ND MDTIV Into The Darkness

Top Pop
Mark Hamilton

JAGGED EDGE Walked Outta Heaven
HILARY OUFF Come Clean

Top Country
Lawrence Kay

AMY DALLEY Men Don't Cry
BIG & RICH Wild West Show

Top Jams

Davey D

CHRISTINA MILIAN & FABOLOUS Dip It Low
JAGGED EDGE What's It Like

JANET JACKSON Janet Megamix '04

Smooth Jazz
Stan Dunn

PAUL BROWN 24/7
PETER WHITE Talikin’ 'Bout Love Confidential

JONES

RADIO
_NETWORK .

Ken Mouitrie « 800-426-9082

Aiternative
Steve Young/Kristopher Jones
LO-PRO Sunday

WHITE STRIPES | Just Don't Know What To Do With Myself

DASHBOARD CONFESSIONAL Rapd Hope Loss

Active Rock
Steve Young/Kristopher Jones

KORN Y'all Warit A Single
FUEL Million Miles

Heritage Rock
Steve Young/Kristopher Jones
CHEAP TRICK My Obsession

Soft AC
Mike Bettelli/Teresa Cook
DIDO White Flag

Mainstream AC
Mike Bettelli/Teresa Cook
CHRISTINA AGUILERA The Voice Within

Delilah
Mike Bettelli
FIVE FOR FIGHTING 100 Years

The Dave Wingert Show
Mike Bettelli/Teresa Cook
DIDO White Flag

The Alan Kabel Show
Steve Young/John Fowlkes
CLAY AIKEN Invisible

24 HOUR FORMATS
Jon Holiday « 303-764-8700

Adult Hit Radio
Jon Holiday
CHRISTINA AGUILERA The Voice Within

Rock Classics
Adam Fendrich
TESLA Caught In A Dream

U.S. Country
Penny Mitchell
DIAMOND RID We All Fall Down

Charlie Cook * 661-294-9000

Adult Rock & Roll
Jeff Gonzer
YES Roundabout

Bright AC
Jim Hays
JOHN MAYER Cianty

Mainstream Country
David Felker

CAROLYN DAWN JOHNSON Simpile Life
DIERKS BENTLEY My Last Name

Hot Gountry
Jim Hays

DAVID LEE MURPHY Loco
RASCAL FLATTS Mayberry

Young & Verna
David Felker

REBA MCENTIRE Somebody
CRAIG MORGAN Every Friday Aiternoon

WAITT RAIMIT NETWORKS

Country Today
John Glenn

GEORGE STRAIT Desperately
PATTY LOVELESS On Your Way Home

R

Scott Meyers « 888-548-8637

Nightly Tesh Show
DIDO White Flag

LAUNCH

il

Jay Frank e 310-526-4247

Audio

NORAH JGNES Sunrise

FOUNTAINS DF WAYNE Maxican Wine
JAGGED EDGE What It's Like

Video

CAM'RON Get 'Em Girl/Kil'a:Cam
CHINGY One Cail Away

FEFE DDBSON Everything
HILARY DUFF Come Clean
JAY-Z Encore

JOE NICHOLS Cool To Be A Fool
NICKELBACK Figured You Cut
PAT GREEN Wave On Wave
ROONEY I'm Shakin’

LIVING END Who's Gonna 3ave Us

MUSICSNIFPETCOM

Tony Lamptey » 866-552-9118

Hip-Hop
JIN Learn Chinese
TONY TOUCH Ay, Ay, Ay

R&B
AVANT Don't Take Your i.cve Away

www americanradiohistorv com



www.americanradiohistory.com

14 ® R&R January 23, 2004

72 million households

Plays
NO DOUBT It's My Life 14
BRITNEY SPEARS Toxic 14
BLINK-182 Feeling This 13
KELIS Milkshake 13
TWISTA... Slow Jams 13
FEFE DOBSON Everything 13
JAY-Z... Change Clothes 12
CLAY AIKEN Invisible ih|
GOOD CHARLOTTE Hold On 10
MAROON 5 This Love 10
JASON MRAZ You And | Both 10
HILARY DUFF Come Clean 8
CHINGY One Call Away 8
OUTKAST... The Way You Move 7
SIMPLE PLAN Perfect 7
ALICIA KEYS You Don’t Know My Name 7
BEYONCE Me, Myself & | 7
CHRISTINA AGUILERA The Voice Within 6
KANYE WEST Through The Wire 6
LINKIN PARK Numb 5

Video playlist for the week of Jan. 13-19.

David Cohn

General Manager 2

KANYE WEST Through The Wire
OARKNESS | Believe In A Thing Called Love
JET Are You Gonna Be My Girt

KELIS Milkshake

SEAN PAUL I'm Still In Love With You
JAY-Z... Change Clothes

TWISTA... Slow Jams

OUTKAST Hey Ya!

RYAN ADAMS So Alive

ALICIA KEYS You Don't Know My Name
OUTKAST... The Way You Move
LINKIN PARK Numb

ATMOSPHERE Trying To Find A Balance
BLINK-182 Feeling This

SHINS So Says |

MARY J. BLIGE /EVE Not Today
OFFSPRING Hit That

HOOBASTANK Out 0f Control

NO OOUBT it's My Life

GOOD CHARLOTTE Hold On

Video playlist for the week of Jan. 13-19.

75 million househoids

Pauf Marszalek
VP/Music Programming
ADDS
KYLIE MINOGUE Siow
BRITNEY SPEARS Toxic
Adds fist for the week of Jan. 13-19.

Plays
SHERYL CROW The First Cut Is The Deepest 25
3 DOORS DOWN Here Without You 24
NO DOUBT it's My Life 24
NICKELBACK Someday 23
OUTKAST Hey Ya! 23
JET Are You Gonna Be My Girl 22
MAROON 5 This Love 22
GOOD CHARLOTTE Hold On 21
ALICIA KEYS You Don't Know My Name 19
OUTKAST... The Way You Move 18
JACK JOHNSON Taylor 17
KID ROCK Feel Like Makin' Love 17
BEYONCE Me. Myself & 15
FIVE FOR FIGHTING 100 Years 15
MATCHBOX TWENTY Bright Lights 15
JESSICA SIMPSON With You 15
TRAIN When | Look To The Sky 14
CHRISTINA AGUILERA The Voice Within 13
DIDO White Flag 13
FUEL Falls On Me 13
JAY-Z... Change Clothes "
HOWIE DAY Perfect Time Of Day 10
SARAH MCLACHLAN Fallen 10
STAIND So Far Away 10
COUNTING CROWS She Don't Want Nobody 9
EVANESCENCE My Immortal 9
JASON MRAZ You And | Both 9
KELLY CLARKSON The Trouble With Love 6
DAVE MATTHEWS Save Me 6
TRUMAR Girl With A Pear! 3
MARY J, BLIGE 1/EVE Not Today 2
JOSH GROBAN You Raise Me Up 2
KELIS Mitkshake 2
R. KELLY Step In The Name Of Love 2
PUDDLE OF MUDD Away From Me 2

Piaylist is frozen.

Lort Parkerson
202-380-4425
200020 (XM20)
Kane

HILARY DUFF Come Clean
BRITNEY SPEARS Toxic

BPM (XMB1)

Blake Lawrence

DIDO Stoned {Deep Dish Remix)

INGRID Shock

CYND{ LAUPER Walk On By (Eddie X Remix)
ROC PROJECT Deja Vu

ERNEST KOHL All | Know

CANDEE JAY if | Were You

SQUIZZ (XM48)
Charlie Logan

3 DOORS DOWN Away From The Sun
SEVENDUST Broken Down
APARTMENT 26 Give Me More

ILL NINO This Time's For Real

ORGY The Dbvious

U-POP (XM29)

Ted Kelly

SEAL Love's Divine

ENRIQUE IGLESIAS Not In Love
RYAN ADAMS So Alive

JOSS STONE Super Duper Love
BOOGIE PIMPS Sunny

THE LOFT (XM50)
Mike Marrone

SHANE NICHOLSON Nice To Be Here

SHANE NICHOLSON | Wish | Was You (Sometimes)
SHANE NICHOLSON The Best Day Of The Year
SHANE NICHOLSON Let's Get Started

SHANE NICHOLSON Designed To Fade

SHANE NICHOLSON Day In The Sun

RAW (XMG6)

Leo G.

ROYCE DA 5' 9" Hip Hop
STY It's A Problem

WATERCOLORS (XM71)
Trinity

PAUL BROWN 24/7

RICHARD SMITH Soulidified
RICHARD SMITH Whatz Up?!
PAMELA WILLIAMS Unconditional

X COUNTRY (XM12)
Jessie Scott
MINDY SMITH Come To Jesus

XM CAFE (XM45)

Bill Evans

BIG HEAD TODD... Crimes Of Passion
4 WAY STREET Pretzel Park

ABRA MOORE Everything Changed
STARSAILOR Silence Is Easy

NORAH JONES Feels Like Home

XMLM (XM42)
Ward Cleaver

THE END Within Dividia

ICED EARTH The Glorious Burden

REAL JAZZ (XM70)

Maxx Myrick

KENDRICK OLIVER Another Day

GERALD WILSON ORCHESTRA Blues For The Count
MARLENA SHAW ‘Round Midnight

CHICO HAMILTON Thoughts Of Miles

AARON NEVILLE The Very Thought Of You

KURT ELLING Resolution
JAMES CARTER Gloria

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

R. KELLY Step tn The Name Of Love

KANYE WEST Though The Wire

JAGGED EDGE Walked Qutta Heaven
RUBEN STUDDARD Sorry 2004

JAY-Z {/PHARRELL Change Clothes
OUTKAST... The Way You Move

BEYONCE Me, Myself & |

YING YANG TWINS f/LIL JON... Salt Shaker
AVANT Read Your Mind

G UNIT Stunt 101

RAP CITY TOP 10

JAY-Z I/PHARRELL Change Clothes
LUDACRIS Splash Waterfalls

CASSIDY i/R. KELLY Hotel

YING YANG TWINS /LIL JON... Salt Shaker
JUVERILE {/MANNIE FRESH In My Life
KANYE WEST Though The Wire

JAY-Z Encore

T.I. Rubber Band Man

TWISTA... Slow Jams

OUTKAST... The Way You Move

Video playlist for the week of Jan. 12-18.

TELEVISION _

CMT

COUNTRY MUSIC TELEVISION
65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

TELEVISION

e B wE s v

e MW ASHE W W en 3

A

Due to the Martin Luther King Day holiday on Monday, Jan. 19,
the Nielsen TV ratings were not available at press time. TV rat-

ings will return next week.

BILLY CURRINGTON | Got A Feelin’

Plays

TOP 20 ™
TOBY KEITH Amertcan Soldier 33 51
ALAN JACKSON Remember When 30 29
BROOKS & DUNN You Can't Take... 3 27
SHANIA TWAIN She's Not Just A Pretty Face 28 31
SHERYL CROW The First Cut Is The Deepest 28 27
KENNY CHESNEY There Goes My Life 27 29
CHRIS CAGLE Chicks Dig It 27 28
SARA EVANS Perfect 26 27
BRAD PAISLEY Little Moments 25 30
TRACE ADKINS Hot Mama 25 27
GARY ALLAN Songs About Rain 25 25
JOSH TURNER Long Black Train 25 15
BUODY JEWELL Sweet Southern Comfort 25 13
JOE NICHOLS Cool To Be A Fool 15 16
JIMMY WAYNE | Love You This Much 14 1
A. JACKSON & J. BUFFETT it's Five D'Clock... 14 10
CLINT BLACK Spend My Time 13 12
DIERKS BENTLEY My Last Name 13 10
RODNEY CROWELL Earthbound 12 13

ROBINELLA & THE CC STRING BAND Man... 12

Airplay as monitored by Mediabase 24/7
between Jan 13-19.

11

\... o
“:. ANERICAN

* COUNTRY.

=

i T P

Jim Murphy. VP/Programming
19 milhon households

ADDS

No Adds

T0P 20

TOBY KEITH American Soldier

ALAN JACKSON Remember When

JOSH TURNER Long Black Train

KENNY CHESNEY There Goes My Life
BRAD PAISLEY Little Moments

BUDDY JEWELL Sweet Southern Comfort

BROOKS & DUNN You Can't Take The Honky Tonk _..

SARA EVANS Perfect

JOE NICHOLS Cool To Be A Fool
BILLY RAY CYRUS Always Sixteen
DIERKS BENTLEY My Last Name
WYNONNA Heaven Help Me

J. TAYLOR /A, KRAUSS How's The World Treating You

RHONDA VINCENT If Heartaches Had Wings
GARY ALLAN Songs About Rain

RUSHLOW | Can't Be Your Friend

SHANIA TWAIN She's Not Just A Pretty Face
RODNEY ATKINS Honesty (Write Me A List)
BLUE COUNTY Good Little Girls

DIXIE CHICKS Sin Wagon

Information current as of Jan. 23.

PRILLSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 SIMON & GARFUNKEL $2,395.4
2 EAGLES $1,176.4
3 SHANIA TWAIN $1,060.6
4 AEROSMITH & KISS $981.3
5 CHER 37946
6 LUIS MIGUEL $641.5
7 MANA $550.6
8 TOBY KEITH $414.4
9 RED HOT CHILI PEPPERS $374.6
10 ALAN JACKSON $305.3
11 TONY HAWK'S BOOM BOOM HUCKJAM  $264.6
12 JOHN MAYER $258.2
13 TRANS-SIBERIAN ORCHESTRA $222.7
14 KORN & LIMP BIZKIT $207.3
15 MATCHBOX TWENTY $206.7

Among this week's new tours:

BARENAKED LADIES
FINGER ELEVEN
PUODLE OF MUDD
SLIGHTLY STOOPID

The CONCERT PULSE is couftesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

www americanradiohistorvy com

COMING NEXT WEEK

Friday, 1/23

* Paula Abdul, The View (ABC,
check local listings for time).

* The Thrills, The Ellen DeGen-
eres Show (check local listings for
time and channel).

* Sheryl Crow, The Sharon Os-
boume Show (check local listings for
time and channel).

*Clay Aiken guest-stars on

NBC’s Ed {(9pm ET/PT).
- e
S
et
&
A |
|

%

[ Avant

* Avant, The Tonight Show With
Jay Leno (NBC, check local listings
for time).

* Phantom Planet, Late Show
With David Letterman (CBS, check
local listings for time).

* Atmosphere, Jimmy Kimmel
Live (ABC, check local listings for
time).

* Rooney, Late Late Show With
Craig Kilbom (CBS, check local list-
ings for time).

* Dave Navarro and Cyndi
Lauper, Last Call With Carson Daly

Saturday, 1/24
* Chingy, Mad TV {Fox, 11pm ET/
PT).
 Jet, Saturday Night Live (NBC,
11:30pm ET/PT).
Monday, 1/26

* Jonny Lang, Jimmy Kimmel.
* Phantom Planet, Craig Kilbom.

Tuesday, 1/27

* Gavin DeGraw, Ellen DeGen-
eres.

*Ron Isley & Burt Bacharach,
Late Night With Conan O’Brien
{NBC, check local listings for time).

* Yes, Craig Kilborn.

Wednesday, 1/28

* Fefe Dobson, Jay Leno.
* Dolly Parton, Conan O'Brien.

Thursday, 1/29

Travis

* Travis, Elien DeGeneres.

* Coheed & Cambria, Jimmy
Kimmel.

* Dashboard Confessional,
Conan O'Brien.

* David Crosby, Craig Kilborn.

(NBC, check local listings for time). — Julie Gidlow
FiLmMSs
BOX OFFICE TOTALS
Title Distributor Jan. 16-19 $ Weekend  §$To Date
1 Along Came Polly (Universal)* $32.45 $32.45
2 Lord Of The Rings: Return ... (New Line) $12.44 $329.04
3 Big Fish (Sony) $12.33 $39.88
4 Cheaper By The Dozen (Fox) $11.87 $115.07
5 Torque (WB)* $11.44 $11.44
6 Cold Mountain (Miramax) $7.94 $65.95
7 Something’s Gotta Give (Sony) $6.72 $101.68
8 My Baby’s Daddy (Miramax) $4.43 $13.17
9 Calendar Girls (Buena Vista) $3.86 $18.00
10 The Last Samurai (WB) $3.70 $102.58

“First week in release.
Note: Figures reflect a three-day weekend.
Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Win a Date
With Tad Hamilton, starring Kate
Bosworth. The film's Aware/Colum-
bia soundtrack sports John Mayer's
“Back to You,” Five For Fighting's
“Something About You,” Liz Phair's
“Why Can't 1?" and The Thorns’
“Blue.” Rounding out the ST are
BT's “Superfabulous (Scott Hum-
phrey Remix);” Wilshire’s “Special,
Wheat's “Some Days,” Soul Kid

#1's “More Bounce in California,” Ja-
son Wade’s “Days Go By, Alice
Peacock’s “Leading With My Heart”
Kyle Riabko’s “Waiting,” Bleu’s “!
Won't Go Hollywood,” Bonnie
McKee's “Somebody,” Kristian
Leontiou’s “Shining” and Frankie
Jordan’s “Once Again’

Recording artist LL Cool J stars
in Mindhunters, which also opens
this week.

— Julie Gidlow
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| AL PETERSON

NEWS/TALK/ISPORTS

January 23, 2004 R&R ® 15

apeterson@radioandrecords.com

TheProper Care And
Feeding Of Husbands

Dr. Laura’s latest book takes on marriage in America

‘1. Laura Schlessinger is someone who is accus-
tomed to being a lightning rod for controversy. The
mere mention of her name instantly brings out passion-
ate responses from both her fans and her critics.

So it comes as no surprise that
Schlessinger’s latest book, The Prop-
er Care & Feeding of Husbands (Harp-
erCollins), is the latest thing to stir up
a bit of controversy for the Premiere
Radio Networks syndicat- =
ed talk host. In what is be-
ing called her most pro-
vocative book yet —she’s
written six previous New
York Times bestsellers —
Dr. Laura “urgently re-
minds women that to take
proper care of their hus-
bands is to ensure them-
selves the happiness and
satisfaction they yearn for
in marriage.”

With a title and topic that hot, you
can bet Schlessinger has heard plen-
ty from those who think she’s right
on target and from those who are
outraged by her suggestion that
women should use their femininity
“to attain all the sexual pleasure, in-
timacy, love. joy and peace you want
in your life.”

I recently caught up with Dr. Laura

Dr. Laura"
Schlessinger

to talk about her new book, find out
what motivated her to write it and
hear what kird of feedback she’s
been getting s:nce it hit bookstores
earlier this month.

: R&R: What was He gen-
" esis of your latest book?

| LS: Like all my books,
i1 it came from the radio
shew. [ was getting so
“| many calls over a period
of ime from women who
: were so miserable about
#7 their marriages and their
lives, to the point where
they were ready to break
up their children’s home.
As | asked questions, I found many
to be so hostile about their husbands.
They had so many expectations and
misconceptions about men and mas-
culinity that [ began to see they were
unduly angrv.

So one dav during the show, after
one of these calls, I said, “One of these
days I have to write a book about the
proper care and feeding of hus-

bands.” It just came out that sponta-
neously. It seemed to me that so
many women are not getting what
they want from their marriage de-
spite the fact that they have the pow-
er to turn it around and get exactly
what they do want.

Guys don't have the complication
of menstrual cycles and changes in
hormones and all the emotions that
go along with that. Guys are pretty
much straight lines, while women are
curlicues, so it's pretty easy to get a
guy to swim through shark-infested
waters to bring you a glass of lem-
onade, you know what I mean?

R&R: So, botton: line, guys are casy?

LS: Well, you'll note that I did put
on the first page of the book that if
he’s a narcissist or a sociopath, or if

“Pm trying to remind
women that they
have the power to
make their marriage
hetter.”

2004 Lineup

ton insider can.

gathering.

Tony Snow Joins TRS

Tony Snow, who will launch his new
Fox News Radio show this spring, will
keynote a Friday-morning general
session at the upcoming R&R Talk
Radio Seminar in Washington, DC. In
this presidential election year, Snow
will offer attendees news and view-
points on events and issues of the
day as only a consummate Washing-

TRS 2004 takes place Feb. 26-28 at the
Renaissance Washington, DC Hotel. Hurry!
You have just one week left to save over
$100 on early-bird registration. Log on to
www.radioandrecords.com or fill out the
form on page TK of this issue to sign up to S
attend News/Talk radio’s biggest annual

DT
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he’s violent or addicted — all those
sorts of extraordinary behaviors —
this book does not apply. There are
maybe 2% of men in that category
who are hopeless jerks, and I don’t
know how to write a book for them.
But 98% of men will respond very
positively to the actions and sugges-
tions I offer in this book.

R&R: | can see how the title might
raise a few women's eyebrows, but how
are men reacting to it?

LS: When we began seeking re-
sponses from listeners on our web-
site to gather material for the book,
out of several thousand responses that
I received from men there were hon-
estly only two who didn’t seem to get
it. The rest of the responses were all
along the lines of, “Thank God some-
body finally said this, and I'm going
to give six copies to my wife so she can
have one in every room.”

The feedback | have gotten from
women has been, for the most part,
very good. Because, as we deal with
in the book, there is so much hostili-
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ty out there that women really nged
to do something, rather than just sit
back and demand and expect from
their husbands. In the weeks before
the book came out women were tell-
ing me on the show that they
couldn’t wait for it. because what
they really want in their marriage is
to be happier, and tkat is the whole
peint of this book.

R&R: What's keepiizg them from be-
ing happy?

LS: If women want to be happier
in their lives, it’s not gping to happen
while they are angry and having con-
frontations with their husbands.
There are more clever ways to deal
with men. In the old days they were
called “feminine wiles,” but over
time they seem to nave fallen into
disrepute.

Will they still work today? Are you
kidding me? They still work like a
charm. Whenever I talk to a caller
about this topic and suggest what she
should do in order to make her

Continued on Page 16

EAN
A MA
1 Ll

TUNED IN TO AMERICA



www.americanradiohistory.com

16 ® RaR January 23, 2004

The Proper Care....

Continued from Page 15

marriage better, invariably she calls
back the very next day to tell me
things are already better.

R&R: Aren'’t those women who define
themselves as feminists a little bit out-
raged by some of your suggestions in this
book?

LS: This book is written for wom-
en who love men, love their families,
want to be happy and want to know
better how they can do that. People
who have other agendas don’t have
that same notion. But they also don’t
speak for the overwhelming majori-
ty of women, who want to love their
men, want to be loved by them in re-
turn and want to have a happy mar-
riage. It’'s to those women that | am
speaking in this book.

R&R: Why are so maity women so
mad at their husbands?

LS: The answer lies in women
learning to understand that men are
different. Men show their caring and
sensitivity like men; they don’t show
itin the same way women do. We hug
and cry, and then we talk for 10 hours.
That's how we, as women, show com-
passion, sensitivity and interest in oth-
ers. But that is not how men do it.

For example, one of the stories that
ended up in the book came from a
call from a woman who had a child
who died. She was really suffering
and said that her husband was being
insensitive because, instead of talk-
ing with her, he was out shoveling
the sidewalk and clearing the ice off
her car. I told her he was responding
the way men do, by trying to take
care of her. That's how men show
their caring — they do something.
Women often don't recognize that.

Another example comes from a
recent caller whom I couldn’tinclude
in the book, but I wish 1 could have.
She was unhappy with her husband
because on her birthday he took her
out for dinner, gave her flowers, took
her to the movies and gave her a nice
birthday present. I asked, “So what

exactly is your complaint here?” She
said she was terribly hurt because
when they got home it was about a
half-hour until their usual bedtime,
and he turned on the TV. When 1
asked what it was she wanted him to
do, she replied, “Talk.”

Iwanted to knock her head against
the wall. “Talk about what, exactly?”
I asked. “"How gorgeous you are,
how your thighs don’t have wrinkles,
what?” Here is a woman who should
never expect her husband to do what
he did for her on her birthday again,
because she didn’t show any appreci-
ation or approval. He did four things
right but got bashed for the fifth thing
that he didn’t do, and that is what he
will remember. Consequently, she’ll
probably call me back one day to com-
plain, “My husband never does any-
thing for my birthday.”

“When men get
treated like men,
they start doing all
the things that
women love and live
for.”

The point here is that it was with-
in her power to get the things she
needed from her husband right from
her very first reaction. I asked her,
“What if while he was watching TV
you walked out of the bedroom
wearing either something very filmy
or nothing atall and said, ‘Honey, my
birthday’s not over’? Do you think he
would've turned off the TV?”

R&R: Do most women simply pick
the wrong quy fo marry?

LS: No, [ don’t think most women
pick the wrong guy. In fact, I think
most women are probably married to
the right guy — they’re married to

NEWS/TALK/ISPORTS

nice men. But men and women are
wired differently. One of us gives
birth, and the other one goes out and
slays dragons and brings home the
dragon meat. We're fighting the re-
alities of who we are, and, as a result
of that, many women aren’t happy.

What happened in this country is
that the feminist mind-set took a
good idea much too far. You don't
have to hate men to enjoy being a
woman. You don't have to hate those
things that are feminine, lovely, soft
and nurturing in order to be a suc-
cessful woman. Today we have a cul-
ture that disrespects men — just
watch how they are portrayed in
commercials on TV — and demands
that everything be feminized, as
though everything feminine were a
good thing. When you try to femi-
nize everything, you deny the other
half of who we are.

Here’s what [ mean. Recently, I
was on vacation, and [ was watching
amom and dad in the pool with their
9-month-old baby. The mother was
holding the baby face-to-face, arms
crossed, holding the baby to her chest
while cooing and rocking. It was all
very comforting and loving. After a
while she handed the baby to the fa-
ther, who turned the baby facing out,
held it at arm’s length and swooshed
it through the water. I said to myself,
“That’s it, that's the whole picture
right there.”

A woman comforts, nurtures, pro-
tects and keeps safe, while the mas-
culine inclination is to take risks,
have adventures and show explosive
outward energy. Those two things,
when working together, make for a
heaithy home for a growing human
being. We need both, but when we
have put down the masculine side of
things as much as [ think we have,
we end up with women who aren't
respecting the blessing they have in
aman. They're good to have around.
When men get treated like men, they
start doing all the things that wom-
en love and live for.

R&R: How do you reply to those who

say that your book places most of the bur-
den for making marriages better on wom-
en?

LS: This book was written for
women; maybe the next one will be
for men. That one would be very
short and simple: “Everything she
says and wants, do, and pretend
you're interested in everything she
says.” It wouldn't be a long book,
maybe two pages.

“If women want to be
happier in their lives,
it’s not going to
happen while they
are angry and having
confrontations with
their hushands.”

I'm trying to remind women that
they have the power to make their
marriage better. You want everything
fixed around the house just like that?
Give him some! Then the next morn-
ing ask if he can fix the faucet, and
you can bet the answer will be, “No
problem!” And to women who tell
me they're too tired or not in the
mood, I say, “Do you like orgasms?
Why would you give that up for any-
thing like being annoyed or being
tired?” I am flabbergasted at the no-
tion that anyone would be upset at
being told that they have the power
to get the plumbing fixed.

R&R: In the book you say, “Persoial
change is difficult, while bitching about
something is easy.” Why?

LS: Because it’s true. You see, it's
hard for me to stop nagging my hus-
band, Lou, but it's easy for me to jus-
tify my nagging by showing that he
did the next thing wrong. That's
what [ mean by that. Actually, Lou

says | am eminently qualified to
write the chapter in the book about
nagging.

R&R: What do you most lope that
women who read this book will take away
from it?

LS: That being a woman is won-
derful, that they can be happiest by
tapping into their femininity and
womanliness, and that when they
share that with the man in their life,
they're going to have a better mar-
riage and a better life.

R&R: Finally, if a woman reading
this is experiencing the kinds of problems
in her relationship outlived in your book,
what are two steps that you suggest she
take tomorrow toward putting that rela-
tionship on the road to repair?

LS: First, stop talking about all the
problems. The more you talk about it,
the more you fixate into that place. Stop
talking about it and confronting each
other. Stop talking to your mother, your
friends and everybody else about it —
something women do, by the way, that
embarrasses men horrendously. So,
first, stop talking to everyone about the
problems you are having.

Next, as I've told callers on this
topic, find three reasons to compli-
ment your husband and be nice to
him over the next two days. I don't
care how small — from a simple “Hi
honey,” when he comes home to
throwing your body at him and giv-
ing him a hug — it really doesn't
matter. Then call me back and tell me
how he’s different. Callers always
call back and tell me things got bet-
ter immediately, no matter how hor-
rible they were when they first called.

In short, give up all of the negative
complaining — because dwelling on
the negatives does nothing more than
produce more negatives — and just
do this one thing. Before you know it,
he’s nicer and does something for you.
Then you feel like doing more for him,
and that attitude just keeps getting
better. Will it ever make it all perfect?
No, butas I tell women who call, “OK,
when you're pertect, call me, and we'll
talk about the perfect guy.”

Call now

800.611.5663
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Powell added that radio has
about four to five years to move its
services up to a “form that at least
can have the potential to be inno-
vative ina way that this generation
of kids has come to expect and de-
mand.”

LPFM On Second-
Adjacent Channels?

Without tipping the agency’s
hand, Media Bureau Chief Ken
Ferree said during the FCC's yearly
meeting focused on the operations
of allits bureaus and offices that his
staft has completed a report to be
sent to Congress that includes the
FCC’s recommendations about,
among other things, whether the
third-adjacent channel protection
Congress allotted to existing radio
stations must still be observed by
low-power FM stations.

A report completed last year by
Mitre Corp. determined that third-
adjacent channel protections
weren't necessary and suggested
that second-adjacent protection
would besufficient. Per orders from
Congress, the commission must
now review the Mitre Corp. report
and submit to Congress suggestions
for channel-adjacency protections.
And while he didn’t get specific,
Ferree said he expects the report will
be released “in short order.”

During the meeting Powell gave
kudos to his agencys staff for navi-
gating through a tough year, marked
by — among other things — the
commission’s controversial new
media-ownership rules. After
Ferree’s presentation and another by
Wireline Competition Bureau Chief
William Maher — whose bureau
also handled big issues last year —
Powell said, “I don't know of two
smaller divisions of government
that have had to work harder than
the two bureaus that you lead.

“I think your employees were ex-
traordinary this year for not only
working through the intensity and
difficulty of the proceedings — and
that alone is hard enough — but
doing so in such a conitroversial and
ever-changing environment.”

Powell added that, while the
FCC's staff is often criticized, he be-
lieves they handled it well. “I never
saw anyone lose their spirit or their
commitment to the public interest,
and [ think part of that was due to
the leadership of each of you,” he
told the bureau chiefs.

Indecency Complaints
Skyrocketed In 03

Also during the meeting, Enforce-
ment Bureau Chief David Solomon
announced that the number of
broadcast-indecency complaints his
office handled jumped from 13,922
in 2002 to a staggering 240,342 last

year, although he acknowledged
that many of the complaints were
identical and were sent by support-
ers of specific groups, most notably
the Parents’ Television Council.

In fact, Enforcement Bureau Asst.
Chief Lisa Fowlkes told R&R only
“a little over 100" of the complaints
concerned radio stations, although
she didn’t have statistics on whether
certain shows received more com-
plaints than others.

Solomon assured the commis-
sioners that his bureau continues to
take indecency enforcement very
seriously, and he echoed the feelings
expressed by some of the commis-
sioners, who have said they’d like to
see the statutory limits for indecency
fines increased. Indeed. under ques-
tioning from Powell. Solomon re-
vealed that the Enforcement
Bureau'’s fine limits were last exam-
ined in 1990.

Meanwhile, Commissioner Mi-
chael Copps — arguably the
commission’'s most vocal critic of
broadcast indecency — urged
Solomon to use a firm hand in en-
forcement. “I don’t think anything
would send a stronger message to
the media than to send one of the
more egregious offenders to a li-
cense-revocation hearing,” Copps
said, repeating his earlier call for
the FCC to consider yanking sta-
tions’ licenses for more serious vio-
lations.

TRS

Continued from Page 1

Ingraham, Premiere Radio Net-
works’ Glenn Beck, Jones Radio
Networks’ Neal Boortz and Salem
Radio Network’s Hugh Hewitt on
the right, and Fox News Radio’s
Alan Colmes, WOR Radio Net-
work’s Lionel, Envision Radio Net-
works’ Randi Rhodes and Jones
Radio Networks' Ed Schultzontheleft.

With veteran radio and TV news-
man and Liberty Broadcasting com-
mentator Mort Crim moderating,

wBBT

Continued from Page 11

told R&R. “This is one of the rare
markets in the top 100 that doesn’t
have an Oldies station. We have
jingles all ready to go, and John
Driscoll has been hired as our voice
guy. This is not your father’s Old-
ies station. We'll play music from
the 1960s and ‘70s, but the concen-
tration of our music will be on the
Beatles era and forward.”

Alix, a Top 40 veteran who has
been OM/morning host of WXTR/
Washington and who spent much of
the 1970s in on-air, programming
and sales positions at WLEE &
WRVQ/Richmond, will also handle
mornings at WBBT, starting Jan. 26.
He had been voicetracking nights.

www americanradiohistorv com

sparks are guaranteed to fly during
this no-holds-barred session that is
sure to be a standing-room-only
event.

TRS 2004 attendees will also be
treated to a roster of special guest
speakers, including ABC World
News Tonight and ABC News Radio
anchor Peter Jennings, Fox Newsan-
chor and commentator Tony Snow
and veteran CBS News anchor and
personality Mike Wallace. Wallace
will be honored with the 2004 R&R
News/Talk Lifetime Achievement
Award ata luncheon in his honor on
Saturday, Feb. 28.

During that same 2vent, winners
of the 2004 R&R News/Talk Indus-
try Achievement Awards will be an-
nounced in six categories: Executive
of the Year, GM of the Year, PD of the
Year, Station of the Year, National
Talk Host of the Year and Local Talk
Host of the Year.

Foralook at this year’s nominees
and to register for the R&R Talk Ra-
dio Seminar, just log on to wwiw.
radioandrecords.com and click on
“Conventions/Seminars” at the top
of our homepage. But hurry —early-
bird TRS 2004 registration savings
end Jan. 30.

Conway
Continued from Page 1

PDs to increase the synergy between
our properties.”

Before joining KOIT-AM & FM
Conway was OM of KPLN &
KYXY/San Diego. “It's pretty cool,”
Conway said of his new job. “Chuck

Tweedleand [KDFC & KZBR VP /GM
Valerie Howard are great managers.
KDFC PD Bill Lueth and KZBR PD
Ray Massie are terr-fic programmers
and good guys whom I'mexcited to
be working with even more. [ am
honored and proud to be part of
Bonneville.”

Garland
Continued from Page 3

“more choices for a great radio lis-
tening experience.” Garland is also
looking for “entertainers to broad-
cast and live locally who will also
focus on the local community.”

Garland is a Nerthern California
radio veteran who has worked at
such San Francisco stations as KIOI,
KBGG, KRQR and KFOG. He
started his broadcast career at Coun-
try KEEN/San Jose.
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Godsmack’s Ultimate Patriotic Gesture

oks like Godsmack’s tour bus will be getting a nice free
hand wash, courtesy of a couple of listeners at Alternative
WRZX (X-103)/Indianapolis. Naturally, the smack was
flying before the recent AFC Championship game between
the New England Patriots

wuﬂrtw@ and the Indianapolis Colts,
g

especially at Colts-centric X-
103. PD Scott Jameson ex-
plains: “Godsmack lead
singer Sully Erna is a huge
Patriots fan, so he and X-103
agreed to bet on the game.
if the Colts won, Godsmack
would have paid for two X-

The ultimate fashion statement.
103 winners to attend their

opening-night show with Metallica in Phoenix on March 2.”
However, as we all now know, the Patriots won. “Two lis-
teners will attend the Godsmack/Metallica show in Indy later
in the year,” says Jameson, “but they’ll also have to hand-
wash Godsmack’s tour bus — while wearing full Patriots
gear!”

This Just In

* Longtime WHFS/Washington Asst. PD Bob Waugh
has left the building, and shivering PD Lisa Worden is in
the hunt for his replacement. “On-air skills are a plus,” she
says. “I'm looking for someone who'’s willing to work their
ass off — and maybe freeze their ass off too. | want an up-
and-comer, not necessarily a seasoned veteran, who can be
the co-pilot here.” Send your package to Worden at WHFS,
4200 Parliament Place, Suite 300, Lanham, MD 20706.

* At press time ST was hearing that Karl Meyer, former
Radio Unica VP/Sales, had joined Entravision, possibly as GM
of KLYY & KSSE/Los Angeles.

The Dark Side Beckons

* Outgoing WFLY/Albany, NY PD/afternoon driver
Donnie Michaels is headed south, away from the snow,
to WHYI (Y-100)/Miami as Asst. PD/midday dude. He re-
places Y-100 fixture Al Chio, who will segue into sales. Back

at WFLY, Brian Cody fills Michaels’ former afternoon shift,
while Albany Broadcasting VP/Marketing Patrick Ryan is
announced as interim PD; he'll work closely with newly
upped Asst. PD John Foxx.

* Another programmer moves to the potentially lucra-
tive sales side: WKRL/Syracuse PD/midday princess Abbie
Weber, who, thankfully, will retain a weekend shift as “The
Booty on Duty.” Galaxy VP/Programming Mimi Griswold
is holding down the fort while the search for a new PD
commences. Rush your best stuff to her at 235 Walton St.,
Syracuse, NY 13202, or e-mail her at mgriswold@galaxy
communications.com.

Frozen Interns Stay Fresher Longer

Any radio station that happens to be lo-
cated in a snowy climate would be crazy
S not to steal this brilliantly simple promo-

%. that’s been pummeling the Northeast, the
promotional brain trust at Citadel CHR/
Oops — | mought Pop W]BQ (Q97.9)/Portland, ME came
you were watching UP with this can't-miss morning show deal:

Cofigen. “Meet Colleen, ‘The Q Remote Car Start-

er,”" says WJBQ OM/PD Tim Moore. Yes, when those sub-
zero temps have you loudly cursing the name of Jack Frost,

{M ~ tion. While enduring the brutal cold wave

the perky Colleen will brave the cold and wind and show
up at your house to start your car — armed with coffee
and donuts, naturally. “Here we are, bragging that we'll
show up to start your car, and all the while we're hoping
like hell that the Q van itself will start,” jokes Moore.

The Programming Dept.

* What exactly is going on at Clear Channel CHR/Pop
KBFM (B 104)/McAllen? PD Tony Forina, longtime Asst.
PD/afternoon driver Jeff “Hitman” DeWitt, morning co-
host Amanda Flores and night jock X-Ray are all suddenly
M.LA. “We've released everybody from their contracts and
are going jockless right now,” OM Billy Santiago tells ST,
using an ominous tone for dramatic effect. “We wiill re-
launch the new B104 on Feb. 2 — that's about all I can say

-9 TREET TALK -

[g VEAR AGO

e Infinity Broadcasting promotes Rod
Michael Hughes and Rick Caffey to
Manager.

* Entravision flips KSSC & KSSD/Los Angeles to Dance.
* Frank Kelley named VP/GM of WBOT & WILD/Boston.

P /445 AGO

* R&R veteran Michael Atkinson dies at &

51.

* David Linton named Sr. VP/R&B Pro-
motion at Capitol Records.

¢ Frank Raphael tapped as Director/News
& Programming for WCBS-AM/New
York.

/ﬂ VEARS AGO

*Tom Owens named VP/Programming
for Jacor.

« Michael Johnson promoted to VP/R&B |4l &

Promotion at Mercury Records.

» Jason Flom upped to Sr. VP of Atlantic

Records.
/;W

* Scott Shannon becomes VP/Radio Di-
vision for Westwood One.

* Mark Driscoll named PD of WIOQ/Phil-
adelphia.

« Al Coury promoted to GM of Geffen s

Records.

W)V EARS AGO

* Country WKHK/New York becomes AC WLTW.
« Al Brady Law resigns from KLAC/Los Angeles to be-

come GM at WFLA & WOJC/Tampa.

« Skip Miller promoted to Sr. VP/Director of Operations at

Motown.

,.@J

¢ John Sebastian exits KHJ; Chuck Martin named new

PD.

S VEARS AGU

Zimmerman,
Sr. VP/Market

Michael
Johnson
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at this time.” This comment was followed by a click and a
dial tone.

* Brian Krysz, most recently VP/National Program-
ming & Ops for Archway Communications, has been
named VP/GM of independent promotion firm National
Music Marketing. Krysz will remain based in Atlanta,
where he will handle promotion, advertising and artist re-
lations for National. His previous radio experiences include
stints as Director/Programming for Cromwell’s Nashville
cluster; OM of WSPK/Poughkeepsie, NY; and PD of
WHCN/Hartford.

* Clear Channel hires Brian Taylor as PD/afternoon
driver for Hot AC WRSN (Sunny 93.9)/Raleigh. Taylor
segues from WSPA/Greenville, SC, where he held similar
duties for the past two years.

* WOSC (96 Rock)/Salisbury, MD PD Paula Sangeleer
exits. Brian Cleary, PD of CC clusterbuddy Country
WWFG & Sports Talk WTGM, picks up her duties as
WOSC moves away from Alternative toward an Active
Rock positior.

* Freshly back from stickering all of the lowa caucus bal-
lot boxes, WHTS (All Hit 98-9)/Quad Cities, IA-IL PD Tony
Waitekus plucks Joey Tack from the relative obscurity of
weekends and propels him into the spotlight as his new
MD/night jock. Tack replaces Kevin Walker, who was re-
cently named PD of KZIA/Cedar Rapids, IA.

* Ronald “Dirty” Jackson, morning personality at CC

Urban WIBE/Macon, GA, adds Asst. PD stripes.

1
Quick Hits

“ i i statement by hiring Olivia Fox for morn-
“ ings. Fox is best known for her 1996-2002
& stint as Russ Parr's co-host. “| feel like I've

* New Clear Channel Urban WBTP
- (95-7 The Beat)/Tampa makes 2a serious

: been away from radio for 10 years, yet it's
only been a year since | left,” Fox tells ST.
¢ “When you've been doing mornings for as
Z‘r ea T Iong.as | had been, you ‘really ‘get used to
well, you know... Waking up at 4am. | missed it so much.
And sirice | had a baby during the time |

was out, | feel like | missed sharing that experience with
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my listeners.” Fox will soon get her chance to catch up, as
she starts in mid-February.

* After a three-week hiatus, KAMX (Mix 94.7)/Austin
morning duo }JB & Sandy delight their fans by returning
to the air to begin a ninth year, armed with a healthy five-
year contract extension. “| couldn’t be more happy and re-
lieved!” says VP/Programming Dusty Hayes. “They are one
of the premier shows in America!”

* KWID (Wild 102)/Las Vegas midday personality Farrah,
who was also a dancer at Coyote Ugly, exits to become Mar-
keting Manager of the new Coyote Ugly club in Washing-
ton, DC. Wild afternoon guy Eddie Gomez slides into
middays, while Supersnake will now be piped in from
KZZP/Phoenix for afternoons. S;ays PD Jammer, “The added
bonus is that I've demoted myself to weekends, which is a
good thing — no one wants to hear me talk anyway.”

* Shea Maddox is Greg Thunder's new morning co-
host at Entercom Hot AC KALC (Alice 105.9)/Denver. “We
searched the country to find the best possible candidate to
join the Alice morning team — then we decided to hire
Shea instead,” says KALC PD BJ Harris. “She’s really all we
could afford.” Maddox most recently held down afternoons
at Alternative WAQZ/Cincinnati and replaces Bo Reynolds,
now at KZLA/Los Angeles.

* WAAF/Boston morning news personality Mike Hsu
throws out his alarm clock as he moves to fill the vacant
night slot. Hsu is also the station’s Metal Director and hosts
the Harder Faster specialty show. He will not be replaced
in morning drive.

* Former KSFM/Sacramento afternoon driver Matt
Conde, a.k.a. Latin Rascal, is headed home to do morn-
ings at Clear Channel CHR/Rhythmic KOHT (Hot 98.3)/
Tucson. Mr. Rascal doesn’t need directions to the station;
he used to do nights at Hot back in 1998. He replaces Kid
& Ruben, who had been voicetracked in from sister KZZP/
Phoenix. Back at KSFM, MD/night jock Tony Tecate moves
up to afternoons. PD Byron Kennedy is trolling for a new
night jock.

* Entercom Alternative KNRK/Portland, OR midday guy
JC exits. “He moved back to the Bay Area to finish school,”
sobs KNRK PD Mark Hamilton, who would love to replace
JC quickly to help him get over the hurt.

TIF K3 T

* WAKS/Cleveland PD Dan Mason inks Brian Mack as
Creative Services Director from the same position at WLIR
& WXXP/Nassau-Suffolk.

* KHOP/Modesto, CA weekend Mix-tress Madden is
now permanently ensconced in nights. She replaces Rico
Garcia, who's currently freezing his ass off in Denver —
and working for Zeo Radio Networks.

Talk Topics

* WRVA/Richmond afternoon host Michael Graham
joins WMAL/Washington,
Schlessinger and airing weekdays from 10-11:45am.

* Bob Hardt retired on Jan. 17 after 40 years with ABC
Radio. Hardt joined ABC’'s WXYT/Detroit in 1963, then
went on to become a familiar voice to millions of listeners

replacing Premiere’s Dr. Laura

as the afternoon news anchor for WABC/New York dur-
ing that station's run as America's dominant Top 40 station.
He moved to a full-time position with the ABC News Ra-
dio network in 1979 and has been involved in the cover-
age of nearly every major national and world event since.

* Rush Limbaugh’s rise to success and his battle with
addiction to OxyContin could be fodder for a movie on the
USA Network, says the New York Daily News. Network ex-
ecutives are in the early stages of developing an original film
based on the radio host. No other details were available.

Condolences

KLUC/Las Vegas Morning Zoo Producer Wendy Jo
Korol-May died suddenly on Thursday, Jan. |5 due to com-
plications from a severe asthma attack. She was only 38
years old. KLUC PD Cat Thomas says, “Wendy was a won-
derful person, full of energy
and passion. Ske was not only
a co-worker, she was a mem-
ber of our family.” The Hard
Rock Hotel is donating the use
of its club, the Joint, for a ben-
efit show on |an. 29 starring
comedian Gearge Wallace and

R.1.P Wendy Jo.

several local acts. All proceeds
will benefit Wendy's three children, ages 14, 12 and 10.
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SOUND DECISIONS
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Is Online Music
Changing Its Tune?

Highlights from the Music 2.0 conference on digital music

May you live in interesting times.” So goes the say-
ing that many believe to be an ancient Chinese curse.
And for the music industry as a whole, recent times
have been very interesting since Napster reared its

head back in 1999.

Of course, it’s never that easy when
talking about music and its past,
present and future in the digital
world. Like that saying — which Chi-
nese scholars say is of Western origin
— downloading, file sharing, burn-
ing, ripping and everything else are
often misunderstood by an industry
still trying to wrap its collective head
around the concept of songs existing
in the ether.

Was Napster the assassin in the
grassy knoll or a blessing in disguise?
Will the whole concept of an album’s
worth of songs be replaced by the sin-
gle? Mostimportantly, how the hell do
we make money off of this?

Back before Christmas made vi-
sions of iPods dance in my head, I
headed over to Universal City, CA to
check out the Music 2.0 Digital Music
Summit, a two-day conference spon-
sored by iHollywood Forum, to hear
industry types give their opinions on
the digital-music horizon. Here are
some highlights.

Sun In The Forecast?

Kicking off the conference was a
keynote speech by Sean Ryan, VP/
Music Services for RealNetworks’
music division, which owns the Rhap-
sody digital-music service. For Ryan
the future is particularly bright. “The
market is on the cusp of what is easi-
ly the most exciting year,” he said.
“We’re an actual business, as opposed
to a black hole of lawsuits, as it was
in 2000 and 2001.”

Ryan noted that the competitive
landscape is exploding, whereas just
two years ago, legal music services
weren't atall compelling, due to small
libraries, limited portability and wild-
ly different pricing. Despite all the
naysayers, however, “A funny thing
happened on the way to the funeral,”
Ryan said. “In 2003 all that hard work
continued to build in the face of some
skepticism.”

More artists, more content, easier
downloads and portability made le-
gitimate services a force to be reck-
oned with, Ryan said. Legal enforce-
ment also helped, as Ryan believes
that more dinner-table conversations
are taking place between kids and
parents when it comes to the home
computer and what it’s being used for.

“I'm not saying that piracy is going
to go away, but, realistically, we're
making it a little more painful to use
peer-to-peer,” Ryan said. “There’s a
little bit of a threat, and there’s an ed-
ucation aspect that goes along with it.

“Most importantly, there are legiti-
mate services that are truly putting to-
gether compelling reasons that people
should switch to legitimate services.
It’s the combination of those three that
made 2003 a breakout year.”

At the same time, Ryan warned
against complacency. He pointed to
growth opportunities with content,
such as concert recordings that may
not be viable at retail but could find
revenue online. Portability is another
key factor in growing the business.

As for pricing, Ryan suggested
more flexibility and cited an Ipsos-
Reid study that found consumers
placed a $7.99 price tag on digital al-
bums. Using different prices for dif-
ferent albums could help attract more
customers, he observed.

“Online music is finally getting in
tune with consumers,” he said. “We
can grow this business for everybody.
It takes all of us getting together to im-
prove on where we’ve gotten. We've
come a long way in the last two years,
but we're not there yet in terms of mak-
ing this into something that we’ll look
back on five years from now and say,
‘That was the year it took off.””

The Price, Is It Right?

Atanother panel, “Reinventing the
Music Industry,” pricing was a hot-
button topic. Many critics have com-

“Online music is finally getting in tune with

consumers.”

Sean Ryan

mented that the current system, where
most singles are priced at 99 cents
apiece, is in need of a facelift. It's been
argued that the price needs to come
down to between 30 and 49 cents per
track if mainstream consumers are to
come aboard.

While price elasticity was discussed
at great length, the reality is that
record companies still make a consid-
erable investment in artists. “It's un-
fortunate that anybody could argue
that a 99 cent download is too much
money to pay for a single,” said David
Ring, VP of Universal Music Group's
eLabs division.

Ring pointed to the cost of signing a
band, putting them in the studio, re-
cording the album and putting the al-
bum out to radio and retail as signifi-
cant expenses in setting up an act.

“It’s unfortunate that
anybody could argue
that a 99 cent
download is too
much money to pay

for a single.”
David Ring

“That's a million-dollar game,” he said.
“There’s very little money in this to
begin with. Alot of people are already
recognizing that we're going to have
to sell a lot more singles at 99 cents in
order for us to make money and for
artists to be able to make a living.”

The In-Betweeners

“The trick here is to meet the con-
sumer in the marketplace,” said
Jonathan Potter, Exec. Director of the
Digital Media Association. "If you
want to be in the music industry and
make money, you need to find some-
thing that people want to pay for. That
might be a guarantee of quality, quan-
tity or portability, but you must find
something that people want to pay for.

“The fabulous thing that’s going on
now is that we are weaning people
from black-market networks onto
paid commercial services. The ques-
tion is, how are we going to doitina
way that creates enough money in the
system that artists can get paid to cre-
ate rather than wait tables?
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“The minute | saw people getting sued, and
people’s parents getting sued, | deleted
Limewire from my computer.”

UCLA student

“People who are the traditional in-
betweeners, and I'd argue that most
of us at this table are in-betweeners,
are in between the artist and the con-
sumer. And if the in-betweener is not
adding value to the creative work or
the consumer, then the in-betweener
should get out of the way and should
not be suing people just to stay in be-
tween like a tollbooth. You have to
create new efficiency, new invention
and new value, or you have to getout
of the way. ”

While Ring noted that it's a great
time to be a music fan, he also brought
up the need for education when it
comes to intellectual property.
“There’s a culture of kids being
brought up who have no understand-
ing of what's right and wrong when
it comes to intellectual property,” he
said. “I can’t tell you how many times
someone has said to me, ‘But it only
costs you a quarter to make the disc.
How come you're charging so much
money for it?"”

Kids Say The
Darnedest Things

That schism between young and old
was obvious at the Gen Y and X round-
table, where a panel of students from
UCLA talked about their music-pur-
chasing and -downloading habits.
Price was once again an issue, with one
panelist saying that if it cost 99 cents a
single, she’d rather just go out and buy
the CD. She then noted that 30 cents
would be a more attractive price.

Another student said that in the
last six months he’s bought half of his
music from Apple’s highly touted
iTunes Music Store. The same student
also pointed to a positive aspect of
peer-to-peer sites: I don't know if this
is the case for a lot of people, but be-
cause of the music I discovered and
downloaded through Limewire or
Napster, when it was around, I prob-
ably bought 30 to 40 CDs by artists [
would never have heard of had I not
downloaded their songs.”

As for the RIAA suing individual
P2P users, some panelists said that it
has made them think twice about ille-
gal song swapperies. “In the last cou-
ple of months ['ve been a lot more hes-
itant about downloading, and I'm ac-
tually thinking about buying CDs,
which never crossed my mind in the
past couple of years,” one student said.

“The minute I saw people getting
sued, and people’s parents getting
sued, [ deleted Limewire from my
computer,” another said.

When it comes to listening to mu-
sic, the computer and portable listen-
ing devices are clearly on the path to
replacing the stereo for younger listen-
ers. “I had a birthday party a couple
of weeks ago, and we played music
off of my friend’s laptop,” one panel-

ist said. Another said he donated his
CD player and receiver to Goodwill
in favor of computers and hand-held
listening devices.

Apple Of Everyone’s Eye

2003 was a breakout year for the
most popular hand-held listening de-
vice, Apple’s iPod, which has sold
more than 2 million units. And with
Apple’s recently formed partnership
with Hewlett-Packard to push the
iPod to PC platforms, that number is
expected to skyrocket.

On hand at the conference was Pe-
ter Lowe, Apple’s Director/Marketing
for iTunes. In his keynote he addressed
illegal file sharing and Apple’s role in
the new digital-music frontier.

“We felt the most effective way to
tackle illegal file sharing was to com-
pete with it head-on, to do the things
that illegal file sharing does well and
to seize the negative aspects of illegal
file sharing as opportunities that we
can capitalize on,” he said.

He noted that sites like KaZaa are
compelling because of their vast selec-
tion, unlimited burning and, of
course, the fact that theyre free. "Why
have these things become so popular
in the consumer marketplace?” he
asked. “The answer is very simple: It's
about instant gratification.”

But Lowe also pointed to the down-
side of such sites from a consumer
standpoint, particularly when it
comes to unreliable downloads and
encoding. As for legal alternatives, he
said many early models were faulty
in execution and philosophy.

“There were subscription services
available that were mainly based on
business concepts for trying to get
media in the hands of consumers, not
based on what the consumer wants,”
he said. "We fundamentally believe at
Apple that this is the wrong path.

“It's not just about downloads, and
it's not just about ownership. If we
want to take digital-music distribution
into the mainstream, we have to make
it as simple as a CD player. It has to be
as simple as the experience they enjoy
with their existing consumer devices.

“And it needs to be consistent. Ev-
ery conversation with a consumer
cannot include the word but. “You can
download your music, but you have
to pay extra to burn it to CDs.””

Lowe noted that Apple’s history
has been one of education and trying
to bring technology and consumers
together. While the digital horizon is
sometimes a cloudy one for the mu-
sic industry, it remains important to
keep the dialogue going and to keep
pushing things forward. Whether or
not 2004 is digital music’s breakout
year remains to be seen, but we can
safely say that we're in for an interest-
ing ride.
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LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
3 1 OUTKAST Speakerboxxx/The Love Below Arista 94,275 4%
5 2 SHERYL CROW Very Best Of A&M/Interscope 74,984 -14%
4 3 NO DOUBT The Singles 1992-2003 Interscope 70,214 -23%
2 4 ALICIA KEYS The Diary Of Alicia Keys J 69,377 -30%
1 5 JOSH GROBAN Closer 143/Reprise 65,970 -39%
7 6 VARIOUS Now That's What | Call...vOI. 14 Columbia 64,453 -10%
8 7 TOBY KEITH Shock’n Yall Dreamworks 62,965 -18%
8 8 RUBEN STUDDARD Soulful J 62,136 -2%
9 9 EVANESCENCE Fallen Wind-up 62,007 0%
12 10 JAY-2 The Black Album Roc-A-Fella/IDJMG 52,413 +2%
13 N ALAN JACKSON Greatest Hits Vol.2 Arista 50,398 +2%
- 12 VARIOUS Wwe Originals Columbia 49,855 -
14 13 BRITNEY SPEARS In The Zone Jive 49,144 +5%
15 14 SARAH MCLACHLAN Afterglow Arista 43,531 4%
16 15 G-UNIT Beg For Mercy G Unit/Interscope 42,266 1%
17 16 NICKELBACK Long Road Roadrunner/IDJMG 39,546 -5%
10 17 LINKIN PARK Meteora Warner Bros. 38,358 -30%
19 18 WESTSIDE CONNECTION Terrorist Threats Hoo-Bangin’/Capitol 37,305 1%
21 19 HILARY DUFF Metamorphosis Buena Vista/Hollywood 35,160 -6%
" 20 BEYONCE Dangerously in Love Columbia 34,862 -33%
2 2 JESSICA SIMPSON In This Skin Columbia 34,118 -8%
28 22 CHINGY Jackpot DTP[Capitol 34,090 0%
20 23 BLINK 182 Blink 182 Geffen 33,502 1%
23 2 LUDACRIS Chicken & Beer Def Jam South/IDIMG 33,012 1%
25 25 DIDO Life For Rent Arista 32,510 -12%
22 26 RED HOT CHILI PEPPERS Greatest Hits Warner Bros. 32,505 -13%
18 27 ROD STEWART Great American Songhook 2 J 29,630 -26%
26 24 COLDPLAY Rush Of Blood To The Head Capitol 29,475 17%
32 28 3 DOORS DOWN Away From The Sun Republic/Universal 24,189 -9%
27 3 NORAH JONES Come Away With Me Blue Note/Virgin 29,116 -16%
- K} | KEITH SWEAT The Best Of Keith Sweat: Make... Rhino 28,307 -
- 32 THE CRYSTAL METHOD Legion Of Boom V2 28,000 -
29 3 THE EAGLES The Very Best 0f Elektra/WSM 21,913 -16%
- M MAROON 5 Songs About Jane Octone/J 27,7160 -
3 B JUVENILE Juve The Great Cash Money/Universal 26,851 -18%
35 36 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 26,709 -10%
43 37 NELLY Da Derrty Versions-Reinvention Fo’ Reel/Universal 25,333 1%
36 3B KORN Take A Look In The Mirror Epic 24,566 13%
45 B THE OFFSPRING Splinter Columbia 24,030 -2%
K | MICHAEL JACKSON Number Ones Epic 23,730 -25%
u 4N JET Get Born Elektra/EEG 22,113 -15%
42 12 KELIS Tasty Star Trak/Arista 22,687 12%
- 43 ROD STEWART Great American Songbook J 22,281 -
49 44 AUDIOSLAVE Audioslave Epic/Interscope 22,278 -4%
- 45 MICHAEL MCDONALD Motown Motown/Universal 22,272 -
- 46 PUDDLE OF MUDD Life On Display Geffen 22,180 -
N 47 DARKNESS Permission To Land Atlantic 22,163 -33%
33 48 TUPAC Tupac Resurrection Interscope 22,050 -30%
- 48 KID ROCK Kid Rock Atlantic 21,626 -
- 50 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 21,513 -

© HITS Magazine Inc.

Uy ALBUMS
Outiast Back In!

You can’t keep a couple of good men
down.

Atlanta hip-hop superstars Andre 3000
and Big Boi return to the top of the charts af-
ter a one-week layoff. Arista’s OutKast main-
tain their pre-Gram-
my momentum as §#=s
they once again
grab the No. 1 slot.

Unfortunately,
no album tops the - #
100,000 mark in
sales this week —
the first time that's *
occurred en the al-

Maroon 5

bum charts in almost
a decade. On Feb. 27,
1994, Mariah Carey's
Music Box held the
dubious distinction of
taking the No. 1 spot
an sales of 91,600.

A pair of still-
smoldering Inter-
scope greatest-hits
entries, A&M'’s Sheryl Crow (No. 2) and No
Doubt (No. 3), follow QutKast, with J's Alicia
Keys (No. 4) and 143/Reprise’s Josh Groban
(No. 5) — last week’s first-place entry — round-
ing out the top five.

Columbia’s Now Vol. 14 (No. 6), Dream-
Works Nashville’s Toby Keith (No. 7), |'s
Ruben Studdard (No. 8), Wind-up’s Evanes-

Britney Spears

cence (No. 9} and Roc-A-Fella/IDJMG's Jay- |
] Z (No. 10) make sure there are 10 records in the |

top 10 this week.

The week’s highest-ranking newcomer is
Columbia’s WWE Originals album (No. 12). 1t
features your favorite wrestlers singing, which
is almost as good as hearing them shout down
their opponents.

Jive's Britney Spears has one of three al-
bums to show positive sales trends this week,
at No. 13 and up 5% on the strength of her new
single, “Toxic,” and typically salacious video.
Sales for Jay-Z and Arista Nashville’s Alan
Jackson (No. 11) are both up 2% over the pre-
vious week.

Also new to the HITS Top 50 are Rhino’s
Keith Sweat best-of (No. 31} and V2 turntable
aces The Crystal Method (No. 32). Returning
to the chart are Octone/]’s Maroon 5 (No. 34),
J's Rod Stewart with his first Great American
Songbeok (No. 43), Motown's Michael Mc-
Donald (No. 45), Geffen's Puddle Of Mudd

(No. 46), Atlan-
tic’s Kid Rock .
(No. 49) and /.
Daylight/Epic’s &=
Good Charlotte
(No. 50).

Next week:
The release
sched-ule is light,
but look for
BME's Grammy-nominations album, Atlantic’s
Twista and Epic’s Keb Mo the following week.
The year’s first big releases will come the week
after that, with BNA/RCA Nashville’s Ken-
ny Chesney, Epic’s Incubus and Columbia’s
Five For Fighting all hitting the streets on Feb.
3. Blue Note's eagerly awaited sophomore ef-
fort from Norah Jones, Feeli'w at Hoine, hits the
Feb. 10), after the Grammy Awards.

OutKast
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Midseason Form

Though it is still early in the year, it seems that, with the number of
titles coming from quality acts, we are already in midseason form when
it comes to Going for Adds.

Sleepy Brown has played second fiddle to many artists during his
career. Most recently he lent his superb crooning skills to one of Out-
Kast's latest hits, “The Way You Move.” Next week Brown arrives in
eamest as he presents “I Can’t Wait” to Rhythmic radio. The track is
featured on the soundtrack of the film Barbershop 2: Back in Business,
which hits store shelves on Feb. 3. The movie, which stars fellow musi-
cians Ice Cube, Eve and Queen Latifah, among a host of other acting
talents, reaches theaters Feb. 6.
WPGC/Washington, KVEG/Las
Vegas, WMBX/West Palm Beach '
and CKEY/Buffalo are among the
early believers in “I Can’t Wait.”
OutKast return the favor by guest-
ing on the track.

G Unit also have a song on the
upcoming Barbershop 2 soundtrack,
but next week they are Going for
Adds at Urban with “Wanna Get to [
Know You,” the latest single from
their debut album, Beg for Mercy.
Original G Unit member Tony Yayo was recently released from prison
and has rejoined the group. To celebrate his freedom, G Unit and a few
friends threw him a little party and gave him the keys to a brand-new
house and car.

What better time for Kimberley Locke to unveil her debut project
than during the start of the third season of Anerican Idol? The Harts-
ville, TN native was one of the three remaining finalists in last year’s
installment of the hit television show on which she became one of Amer-
ica’s sweethearts. Recalls Kimberley of her early singing days, “I remem-
ber one time that my dad was driving me to my babysitter’s house, and
I didn’t let him turn on the radio in the car because | wanted to sing
the whole way. I had seen The Wizard of Oz the night before, and | was
singing all of the songs from the movie. It’s pretty ironic that I ended
up singing "Somewhere Over the
Rainbow’ on Idol.” Next week
Locke delivers "8th World Won-
der” to Hot AC.

On the subject of covers, Joan
Osborne is coming to Smooth Jazz
with "How Sweet It Is,” a cover of
the classic hit and the title track
\ from her latest CD. Produced by

;s John Levanthal and recorded in
%f\\‘»}‘ New York, How Sweet It Is is a CD
' of mid-"60s soul standards. “Once
we had selected a song, we had to
forget about the versions that had
been done before,” says Osborne. "I was never interested in trying to
outdo anyone. I felt like there were certain songs that retained, as th ings
have turned out, a particular resonance in this moment that we are all
in now. I wanted to try to bring something of myself to these songs,
something new, to let people hear these very familiar songs again but
maybe hear the meaning of the song in a fresh way.”

Hoobastank are hoping to bring back the glory days of the power
ballad as they go for adds at Alternative with “The Reason,” the title
track from their sophomore album. g
Currently, the boys are on tour with
Linkin Park, PO.D. and Story Of
The Year until early March, with
stops mainly in Midwest markets
through the end of this month.

It’s a blending of old and new
as tormer Pantera members Dime-
bag Darrell and Vinnie Paul join
vocalist Patrick Lachman and
bassist Bobzilla to form Damage-
plan. Next week the foursome at-
tack Rock and Active Rock with
“Save Me,” from their debut re-
lease, New Found Power. Says Paul about the their past and future, “We
had accomplished a lot with Pantera. We've always been known for
straight-up ass kickin’, but now we want to keep that and do some
branching out too.”

Joan Osborne

Hoobastank

— Mike Trias
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Week Of 1/26/04

CHR/POP ROCK
CASSIDY f/R. KELLY Hotel () CROSSFADE Cold (Columbia)
JET Are You Gonna Be My Girl (Elektra/EEG) DAMAGEPLAN Save Me (Flektra/EFG)
KATY ROSE Qverdrive (42 P.0.D. Change The World (At/antic/
NICK CANNON f/R. KELLY Gigolo (ive/ SLOTH Dead Generation (Hollywood)
ROONEY I'm Shakin' (Geffen) ’ TESLA Caught In A Dream (Sanctuary/SRG)
SEAL Love's Divine (Warner Bros.) ! TONY MARTINO Can’t Get Through (Lou-Do/V-Tone Music)
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams | TRAPT Echo (Warner Bros.)
(Atlantic) N
| N
ACTIVE ROCK S
CHR/RHYTHMIC N
CROSSFADE Cold (Columbial §
DJ KAY SLAY f/THREE 6 MAFIA DAMAGEPLAN Save Me (Elektra/EEG) §
Who Gives A F**k Where You From (Columbia/ P.0.D. Change The World (At/antic) §
SLEEPY BROWN fJOUTKAST | Can't Wait /nterscape) SLOTH Dead Generation (Hollywood) §
TESLA Caught In A Dream (Sanctuary/SR6) "s
THOUSAND FOOT KRUTCH Rawkfist (Tooth & NaillEMC) NS
URBAN TRAPT Echo (Warner Bros.) $
G UNIT Wanna Get To Know You finterscope/ ~
GHOSTFACE KILLA f/JADAKISS & COMO Run ] IVE
{Island/IDJMG) | ALTERNAT
JAGGED EDGE What's It Like [Columbia) | 311 Love Song (Valcano/Maverick)
A STATIC LULLABY Lipgloss And Letdown (Red Ink/Columbia)
FORMAT The First Single {You Know Me) (Elektra/EEG)
URBAN AC H.LM Join Me (Universal)
|
EN VOGUE Doh Boy (33 Street) ] HOOBASTANK The Reason //s/a/'7d//[7JMG'}
SPOOKS Don't Be Afraid (Koch) P.0.D. Change The World (At/antic)
START TROUBLE Chemical [Cofumbia)
THOUSAND FOOT KRUTCH Rawkfist (Tooth & NaiEMC)
COUNTRY TRAPT Echo (Warner Bros.)
DIAMOND RIO We All Fall Down (Arista)
GEORGE STRAIT Desperately (MCA) TRIPLE A
WYNONNA f/NAOMI JUDD Flies Dn The Butter
{You Can't Go Home Again) (Curb) BEN HARPER Brown Eyed Blues (Virgin/
DAR WILLIAMS The Mercy Df The Fallen (Razor & Tie)
FORMAT The First Single (You Know Me) (Elektra/FEG)
AC HOWIE DAY She Says (£pic/
No adds JAMIE CULLUM All At Sea (Verve/VMG)
JOHNNY A. | Had To Laugh (Favared Nations/Red Ink)
LISA BODNAR Undone (Wonder Shak/
HOT AC MATTHEW RYAN Return To Me (Hybrid)

ROBERT BRADLEY'S BLACKWATER SURPRISE

GUSTER Careful (Paim/Reprise) Still Lovin' You (Vanguard)

KIMBERLEY LOCKE 8th World Wonder /Curby) SEAL Love's Divine [Warner Bros.)
LOS LONELY BOYS Heaven (£pic/ SOUL OF JOHN BLACK Scandalous (Vo Mayo)
SEAL Love's Divine (Warner Bros./ | SPOOKIE DALY PRIDE Happy Happy (Funzalo)
TONY MARTINO Can't Get Through (Lou-Do/V-Tone)
SMOOTH JAZZ VAN MORRISON Evening In June (Blue Note/EMC)
VARIOUS ARTISTS Sahara Lounge (Putumayo)
BLAKE AARON Keepin’ It Real flnnervision/ | Z2IGGY MARLEY Drive (Maverick/Reprise)
BRAXTON BROTHERS When You Touch Me (Peak/ \ FLATLANDERS Wheels Of Fortune (New West/
GRADY NICHOLS Allright (Grady Nichols Ltd.) ' OLD CROW MEDICINE SHOW 0.C.M.S. (Nettwerk)
JOAN OSBORNE How Sweet It Is (Compendia) ' SOUTHERN CULTURE ON THE SKIDS Majo Box (Yep Roc/
VAN MORRISON Evening In June (Blue Note/EMC) | VICTOR KRAUSS Far From Enough (Nonesuch)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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Both Children Equally
Smart & Popular

Continued from Page 1

Jam'n in an upcoming issue, here's
a similar stat to keep you warm un-
til then: WJMN just celebrated its
eighth consecutive book as the No.
1 Boston radie station 18-34.

Mom Always
Liked You Best

We've all heard about (or, in many
cases, lived through) situations
where PDs are running two or more
stations and find themselves having
to delicately straddle a weird mid-
dle ground so as not to show favor-
itism or — worse — bruise sensitive
radio egos.

&

lngm

“That’s not an accurate assess-
ment in this case,” says Cadillac
Jack. “The jcb T have hereis a bit dif-
ferent from some other people’s. |
spent three vears at Kiss as MD and
seven years at Jam'n — five as the
exclusive PD, and the last two do-
ing both stations — so I've had the
time to get into both radio stations
with a singular focus on both.”

Be that as it may, the other chal-
lenging aspect of one man running
two dominant major-market sta-
tions is that nagging question: Who
wins? And if one does win, does that

automatically mean that someone
else has to lose? In this case, both
stations just happen to be dead-even
12+, but what happens the rest of the
time?

“I'would lock at both stations and
say, I want you to be No. 1,”" Cadil-
lac Jack says. “By definition, they
would be beating the other station,
but I want to give everybody the
biggest possible opportunity to suc-
ceed. I believe we're set up for suc-
cess atboth places, even after factor-
ing in Arbitron's freaky wobbles and
sampling issues from time to time.”

Encugh With
That Damn ‘Kumbaya’

Make no mistake, even in today’s
cluster-based, all-for-one-and-one-
for-all radio environment, the un-
dercurrent of intramural competi-
tion is still as heated as it ever was
— even if the paychecks are all
signed by the same person.

I recall that when John Ivey pro-
grammed WXKS, as much as the
stations positioned themselves as
cluster buddies, he always said
that, at the end of the day, both Kiss
and Jam'n still wanted to kick each
other’s asses.

Cadillac eoncurs — to a point:
“Both stations still want to win, al-
though [ think the "kicking the oth-
er station’s ass’ mentality has sub-
sided a bit. Butif you were to ask the
staff at Kiss, ‘Do you want to beat
Jam'n?" I hope their answer would
be yes. And if you were to ask the
Jam'n staff the same question about

PEOPLE POWER Here (I-r) are some of the key members of the WXKS-
FM (Kiss 108)/Boston brain trust: morning co-host Bify Costa, traffic reporter/
sidekick Lisa Roach, morning host Matty Siegel, Regicnal VP/Market Manager
Jake Karger, VP/Programming Cadillac Jack and MD David Corey.

Kiss, I hope their answer would also
be yes.

“If you really want to be No. 1,
you're going to have to beat your sis-
ter station — along with every oth-
er station in the market. I want ev-
eryone to shoot for No. 1, and since
each station has slightly different
goals, it is possible for them both to
be No. 1 and toachieve those goals.”

Don't Screw
With The Music

When asked if there has been a
concerted effort to separate the sta-
tions’ music, Cadillac offers this
quick response: “No, the stations
have always shared about 40% of
their cume, so if we tried to separate
them musically, it wouldn't work.
Both stations play whatever is right
for them. It's more of an offensive
rather than a defensive posture for
both stations.

-
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“Kiss wants to be the best hit-
music, pop-culture radio station
and will play the strongest hits
from any genre, although the mix
of styles will vary slightly over
time, based on which styles fall in
and out of favor with the masses.
At the same time, Jam'n wants to
be the best station that it can be for
hip-hop in Boston.

“Both stations are fulfilling their
missions. They do overlap a bit, but
if you look at actual titles, the num-
ber will vary from month to month
— not only because of musical
trends, but also based on how mass-
appeal the current hip-hop hits are.
Because Kiss is more adult-skewed
and mainstream than Jam'n, there
isn’t as much title sharing as you
might think.

”We don't sit in the music meet-
ings at either station and say, ‘We
can't touch this because it's a Jam'n
record or a Kiss record.” The songs
that we do share, like ‘Stand Up’ by
Ludacris, are on both stations for
distinctly different reasons.

“For example, Ludacris started on
Jam’n maybe three months before it

www.americanradiohistorv.com

Kiss’N’ Jam’n, Side By Side

What better way to show a slice of Cadillac Jack’s day than
to compare the playlists for his two stations? Our crack
team of researchers spent hours slaving over a hot com-
puter to come up with this list of the top 20 songs played
on both Kiss and Jarm’'n. Both charts are for the week ended
Jan. 10, 2004 and are courtesy of our friends at Media-

NELLY FURTADO Powerless (Say What You Want)

base.
WXKS-FM (Kiss 108)/Boston
Plays
LW TW  ARTIST/Title
71 92 OUTKAST Hey Ya!
68 84 LiZPHAIR Why Can't1?
69 81 NO DOUBT It's My Lite
67 80 BABY BASH Suga Suga
59 71 EVANESCENCE My Immortal
40 52 NICKELBACK Someday
38 51 OUTKAST The Way You Move
35 51 LUDACRIS f/SHAWNNA Stand Up
48 49 SHERYL CROW The First Cut Is The Deepest
35 46 MATCHBOX TWENTY Bright Lights
37 42 MAROON 5 Harder To Breathe
33 42
27 38 STAIND So Far Away
32 35 3 DOORS DOWN Here Without You
37 33 SANTANA f/ALEX BAND Why Don't You & |
35 32 DIDO White Flag
30 32 JESSICA SIMPSON With You
40 31 TRAPT Headstrong
27 29 CLAY AIKEN Invisible
28 28 STACIE ORRICO (There's Gotta Be) More To Life
WJIMN-FM (Jam’n 94.5)/Boston
Plays
LW TW  ARTIST/Title
93 87 LUDACRIS f/SHAWNNA Stand Up

83 87 OUTKAST The Way You Move

MURPHY LEE fJJERMAINE DUPRI Wat Da Hcok Gon Be

88 86 2PAC f/NOTORIOUS B.L.G. Runnin’ (Dying To Live)
77 86 BABY BASH Suga Suga

88 82 KELIS Milkshake

56 60

61 59 CASSIDY f/R. KELLY Hotel

57 53 TWISTA f/KANYE WEST & JAMIE FOXX Siow Jamz
47 53 CHINGY #/SNOOP DOGG & LUDACRIS Hoatidae In
52 51 LILJON & THE EASTSIDE BOYZ Get Low

51 51 2PAC {/EMINEM One Day At ATime

52 49 MARK RONSON International Affair

52 46 OUTKAST Hey Ya!

37 42  JAY-Z Dirt Off Your Shoulder

50 41 SEAN PAUL I'm Still In Love With You

36 30 JAGGED EDGE Walked Outta Heaven

34 30 G UNIT Wanna Get To Know You

24 25 BEYONCE t/SEAN PAUL Baby Boy

28 23 CHINGY Right Thurr

15 23  MARIO WINANS f/P. DIDDY | Don't Wanna Know

was played on Kiss. The reasons it's
on Jam'n are a) Ludacris is one of
hip-hop’s biggest stars, b) it's a big
hip-hop hit, and c) it tests very well
with Jam'n’s young core audience.
“The reason it’s on Kiss is 110t be-
cause it did well for Jam'n. We're
playing it because it’s one of the
most mass-appeal hits in the coun-
try right now, period. We have a
pretty clear music map for both sta-
tions. When a song fits, we play it.”
When it comes down to the nuts
and bolts of the music mix, both sta-
tions are riding squarely on the
backs of their music directors: David
Corey at Kiss and Chris Tyler at
Jam'n. “The music is obviously the
foundation of the pyramid at any

radio station, certainly at these sta-
tions, and these guys just nail it ev-
ery time,” says Cadillac.

“David has been at Kiss since [
was the MD there, and he’s worked
his way up to a position of leader-
ship inside the tuilding — not to
mention the fact that he just nails the
audience’s musical tastes. Tyler be-
came Jam’n’s MDjust two years ago,
and that’s when we started our
streak of No. 1 books with 18-34
adults.”

Wake Up — It’s Morning

Another major factor in the suc-
cess of both Kiss and Jam'n is their
morning shows. Both are dominant

Cartinued on Page 28


www.americanradiohistory.com

2% ' CHRIPOPTOP50 A F v wered &,
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LAST THIS TOTAL 4l TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%rcs CHART ADDS Mo st Added g
1 1 OUTKAST Hey Ya! /Arista) 8966 263 736296 17 12510 | www.rradds.com
3 9 OUTKAST The Way You Move (Arista) 7851 +721 638432 9 123/2
4 @ NICKELBACK Someday (Roackunner/IDIMG) 7542 +529 586849 16 1250 | e il b
el FEFE DOBSON Everything (s/and/I0JMG) 38
2 4 BABY BASH Suga Suga (Universal) 411 -288 583448 20 113/0 | USHER f/LUOACRIS & LIL' JON Yeah fArista/ 38
5 5 3 DOORS DOWN Here Without You (Regublic/Universal) 6434 -430 491967 23 121/0 | HILARY QUFF Come Clean (Buena Vista/Hollywood) 28
6 @ NDDOUBT it's My Life finterscope) 6408  +76 540664 12  125(0 ?&T:;'Ach‘;;mg; glﬁlmm PSR S ;g
ow Jamz (Atlantic,
v L SHWPLERLAMPartaeGva) 6052 162 432776 AT 2100 | rypce oays GRACE (I Hate) Everthing About You i) 23
8 o KELIS Milkshake (Star Trak/Arista) 5952 +98 412582 7 115/0 | MAROONS This Love (Octoneld) 920
9 o LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG/ 5158 +7 401714 13 1110 | OFFSPRING Hit That (Columbia) 15
13 ) JESSICA SIMPSON With You (Columbia/ 4926  +635 433031 9 120/4 | EVANESCENCE My lnmertal (Wind g/ 13
14 @  LINKIN PARK Numb (Warner Bros.) 8471 +596 323673 8 1143 | ™G VANGTWINSHLIL JON... SaltShaker (7V7) i
12 @ CHRISTINA AGUILERA The Voice Within (RCA/ 4376 +45 333428 10 126/0
10 13 TRAPT Headstrong {Warner Bros.) 3928 515 323371 25 113/0 Most
1 14 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 3579 -766 266190 21 122/0 /
) ncr.
16 @ EAMON F**k It { Don't Want You Back) (/ive/ 3425 +225 255468 1 9813 ¢ easedPIayS
0
15 16 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capital 3292 493 195738 11 10200 by
23 @ EVANESCENCE My mmortal (Windup) 2994  +539 202016 5 104113 | b T U580 o
y P BRITNEY SPEARS Toxic ive) +1154
18 18 STAIND So Far Away (Fljp/Elektra/EEG) 2927 -97 191767 20 92/0 OUTKAST The Way You Move (Arista) +121
21 @ DIDO White Flag (Arista) 2192 +28 201930 14 86/3 JESSICA SIMPSON With You (Columbial +635
19 20  SANTANA f/ALEX BAND Why Don't You & | (Arista/ 2708 291 202228 29 11800 ::NAKn:nE‘sPcASchmb|{WW|%-S}/1 / +:§g
1 y Immortal (Wind-up, +
27 @ GOoD CHI'\RLOTTE Hold On (Epic/ . 2588 +334 173212 1 107/3 NICKELBACK Someday (Roadrummer/DJMG) 4529
24 @ BEYONCE' Me, Myself And | (Columbia) 2575 +168 189232 7 941 | TwISTA fIKANYE WEST & JAMIE FOXX Slow Jamz Atlantic)+ 48
25 @ FUEL Fails On Me (Epic/ 2533 +135 125869 13 110/2 | MARDON 5 This Love (Octone/J) +416
28 €  SHERYLTROW The First Cut Is The Deepest (A&M/nterscope) 2480  +272 158398 6 947 | USHERHILUDACRIS & LIL'JON Yeah iriste) +A12
22 25  PINK Godls A DJ /rista) 2062 47 157402 6 g5 | \THEMINOGUE Stow (Capia) +Al
37 @ BRITNEY SPEARS Toxic (Jive/ 2451  +1154 201328 3 118/12
29 @ KELLY CLARKSON The Trouble With Love Is (RC4/ 2244 +106 187317 7 103/3 Most
26 28  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1980 -280 138328 14 94/0 Played Recurrents
20 29  CLAY AIKEN Invisible (RCA) 1979 990 139262 13 112/0
33 @ MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReelUniversal) 1759 +180 108595 5 61/6 ARTIST TITLE LABEL(S) [LOTALEEAYS
3¢ € JCCHASEZ Some Girls (Dance With Women) (five/ 1664  +131 89832 4 895 ;'TLAJC‘IJE"O"'; ;::EOEG:TS,IDEBOY; )Get/;UWF”VrT//V ’ ;g;: |
ere’s Gotta Be)... fForefront/Virgin)
31 32 JAY-Z Change Clothes (Roc-A-Fella/{DJMG) 1632 -36 79783 6 87i0 MAROON 5 Harder To Breathe (Uctorel)) 2283
30 33 MATCHBOX TWENTY Bright Lights (At/antic) 1617 -302 107656 20 81/0 LIZ PHAIR Why Can't 17 (Capitol 2271
36 @ ALICIA KEYS You Don't Know My Name (/) 1570 +225 87155 4 94/7 BLACK EYED PEAS Where Is The Love? (A&M/interscope) 2269
35 @ MARY J. BLIGE f/EVE Not Today (Geffen/ 1510 +67 60600 3 7511 NELLY /P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal) 2164
. . 50 CENT In Da Club (Shady/Aftermath/interscope) 1903
39 €@  NICKCANNON Gigolo (e 1423 +286  B8B32 3 4413\ cuoicTing AGUILERA fILIL' KIM Car't Hod Us Down (AC4) 1681
38 @ MYA Fallen (A&M/interscope) 1407 +176 88000 3 13i4 BEYONCE' flJAY-Z Crazy In Love (Columbia) 1539
44 @ TWISTA t/KANYE WEST & JAMIE FOXX Slow Jamz (Atiantic) 1360 +448 94948 2 73123 JUSTIN TIMBERLAKE Rack Your Body (Jive/ 1466
32 39  FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 1317 305 70065 19 1130 ZAV:TNCE“;:“E’; EE'ENTVMUTL/A”;%/ / mg
40 @ KILEY DEAN Who Will I Run To? (Beatclubyinterscape) 1146 +36 48493 6 69/1 R. KELLY Ignition (r.lj’,]’ge/ el 1233
41 m JASON MRAZ You And | Both (Elektra/EEG) 1126 +21 49950 b 701 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 1168
43 @ JAGGED EDGE Walked Outta Heaven (Columbia) 1095 +72 68810 3 45/1 SEAN PAUL Get Busy (VP/Atlantic) 1159
42 @ LIMPBIZKIT Behind Blue Eyes (Fl/interscape) 1079 +29 35661 4 5806 'J‘:;;VNC“;‘;'Z'EST“I]’“ Qﬂ'ssf"j"dm"demw /RC/://E/ S :ggg
. e Remedy (| Won't Worry) (Elektra,
49 @ KYLIE MINOGUE Slow (Capitol) 1066 +411 64400 2 74111 CHINGY Right Thur (TR Capita) 994
45 @ WIDELIFE W/ SIMONE DENNY Afl Things {Just Keep Getting Better) (Capito)) 847 +69 36711 3 5715 3 DOORS DOWN When I'm Gane (Republic/Universal 969
47 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 838 +158 51770 2 66/6 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 755
46 () RUBEN STUDDARD Sorry 2004 ) 779 +7 34632 3 581 m':?:'(;xmmg ggﬂ@eg?ﬂ:/ Loy ;g;
) ritt Away fLava
@ HILARY DUFF Come Clean (Buena Vista/Hollywood) 127 +398 85820 1 87)28 NELLY Hot In Here (Fo" ReelUniversal 678
48 @ SARAH MCLACHLAN Fallen fArista) 698 +26 45654 3 3714 CHRISTINA AGUILERA Fighter (7C4) 672
@ SARAH CONNOR Bounce (£pic/ 686 +306 57666 1 48)25 LIL" KIM £/50 CENT Magic Stick /Queen Bee/Atiantic/) 584
128 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week = . .
of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in piays is Detailed station playllsts for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are availahle on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week di d d
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
y ' Email: hooks@hooks.com
We’'ll hook you up
) FAX: (770)452-4675
16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324
» Custom Production - Callouts, Montages & Video Hooks A
o o . . Test Hook Tapes
> Digital, Clear, Consistent > 70,000+ Song Library HﬁKS - :
- - : . Dodicil Michael Pelaia
> All Formats & International Titles > On-Time Delivery el (770)452-HOOK (4665)
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- . " IMPACTING RADIO
1/26 & 1/27

Early Commitments at:

WBB0 WNKS KKRZ KALG
KFMB KALZ KKPN WMC

Already playing:

WLTW 15x KYSR 15x
KLLG 15x

Certified Gold
Over 600,000 US Sales

'''''

Unbelievable International Sales!

Platinum:
Germany / France / Switzerland

Gold:
Canada /UK / Austria

Performing on Regis & Kelly
Valentine's Special February 6th

Featured in
Pepsi/itunes Promotion
February

2 £ 4‘9/4};4/8

The second single from Seal IV

-
<
&
&
:
i
4
Produced by Trevor Horn
i "Love's Divine” Co-Produced by Mark Batson
Management: azoffmusic management

/lrwng Azoff, Susan Markheim, John Baruck, Tom Consolo
' seal.com

F |
/ warnerbrosrecords.com
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2 @%\/ CHR/POP TOP 50 INDICATOR

e January 23, 2004

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www.rrindicator.com
itk e RTIST TITLE LABEL(S) ;EE'S' PT.AY'S AJ&TEANLCE w%ﬁﬂ?N TOTALA?JTDA;I oS!
WEEK WEEK . (00) ARTISTTITLE LABEL(S) ADDS
1 @  NICKELBACK Someday (Roadrunner/iDJMG) 2895 +56 66311 17  49)0 mggr; SFTFh::s lovec I(acm(/;e/J/ o : :
1 . ome Ulean (puena Vista/Ho, Iy woo.
2 2 NODOUBT It's My L|fe‘ (Interscape) 2729 82 64229 12 480 FEFE 00BSON Everyting (stand/0MG) 7
3 3 OUTKAST Hey Ya! (Arista) 2670 -62 65180 14 48)0 KELLY OSBOURNE £/0ZZY OSBOURNE Changes /Sanctuary/SRG) 11
4 4 SIMPLE PLAN Perfect (Lava) 2499 .7 57094 15  48)0 SARAH CONNOR Bounce (£pic/ 9
6 5 BABY BASH Suga Suga (Universal 2351 46 55484 18 45(0 :'Fi';m“';": GTiE""’(gJ//Ve/b,/ :
. it That {Columbia,
7 @ OUTKAST The Way You Move (Arista/ 2342 +273 55153 8  46/0 BRITNEY SPEARS Tasic Givel -
5 7 3 DOORS DOWN Here Without You (Republic/Universal) 2201 207 50286 24 470 BLACK EYED PEAS Hey Mama (A&M/hnterscape) 4
8 8 CHRISTI WERA The Voice Within /RCA) 1909 -135 42046 10 481 TWISTA ﬂKANYEWEST & JAMIE FOXX Slow Jamz (Atlantic) 4
9 @ KELS MikdRETSesr Trak/Arista) - 1885  +116 45723 6 431 é‘kﬁ'oﬂmlﬁf'sk I“(‘:f*“ ;‘vmWYMV g‘a":; Zf / g
. **k It { Don't Want You Back) (ive
12 ) JESSICA SIMPSON With You (Columbia) 1874  +257 44811 8 4m KIO ROCK Cold And Enpty (Tap DAt :
l 15 m LINKIN PARK Numb (Warner Bros.) 1668 +329 36230 9 470 SWITCHFOOT Meant To Live (Red ink/Columbia) 3
1 12 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 1483 473 34024 20 41)0 THREE DAYS GRACE (! Hate) Everything About You (ive/ 3
10 13 TRAPT Headstrong (Warner Bros.) 1475 481 31009 28  39/0
14 (D LUDACRIS f[SHAWNNA Stand Up [Def Jam South/IDJMG) 1397 +28 30804 11 43)0
13 15 DIDO White Flag (4rista) 1339 43 29788 16 4200
17 16 STAIND So Far Away (Flig/Elektra/FEG) 1205 6 25350 21 3N
23 @ EVANESCENCE My Immortal (Wind-up) 1175  +325 24967 7 391
20 @ PINK Godls ADJ (arista) 1118 +88 27382 6 382
21 O  SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 1056 +62 22700 13 40f1
18 20  SANTANA f/ALEX BAND Why Don't You & | /Arista/ 1043 98 24237 29 3N
24 €@ EAMON F**k It (I Don't Want You Back) (ive/ 1038  +210 22812 7 33
27 €@ GOODCHARLOTTE Hold On /Epic/ 960  +240 22657 5 3700
16 23 CLAY AIKEN Invisible (RCA) 915 405 21908 11 270
28 @  FUEL Falls On Me /£nic/ 834  +146 19360 8 331
38 €@ BRITNEY SPEARS Toxic (ive/ 824  +415 18565 2 a5 Most
22 26 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol 817 409 19953 11 3200
31 € BEYONCE Me, Myself And | (Columbia) 770 +169 17421 6 342 Increased Pl ays
30 €D  ALCIAKEYS You Don't Know My Name () 742 +122 18802 4 383 LAY
3 ARTISTTITLE LABEL(S) INCREASE
19 29  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 731 353 172719 15 240 BRITNEY SPEARS Toxic e/ 15
29 € KELLY CLARKSON The Trouble With Love Is (RC4) 683 +29 14498 7 300 LINKIN PARK Numb (Warmer Bros.) +329
26 31 MATCHBOX TWENTY Bright Lights /Atlantic) 606 143 14048 21 17/0 (E]VANE?ENCEWMV lYmmortal /ZM-”;J/ +:§g
UTKAST The Way You Move fArista +
36 € MYA Fallen m&M//n_terscape/ 532 +88 11026 3 320 JESSICA SIMPSON With You feotumty s
32 33 KILEY DEAN Who Will | Run To? (Beatclub/interscope) 527 -14 12304 14 n 00D CHARLOTTE Hold On (pic/ +240
36 €  LIMP BIZKIT Behind Blue Eyes Fljn/Interscope) 511 +51 11149 8  26/0 BLACK EYED PEAS Hey Mama (4&M/nterscope) +226
37 € MARYJ. BLIGE f/EVE Not Today (Geffen) 465 +40 10562 4 2 KIMI;ERlEY LOCKE 8th World Wonderk (Cur) +223
EAMON F**k It {I Don't Want You Back) (/ive/ +210
| 35 36  JAY-Z Change Clothes (Roc-A-Fella/IDJMG) | 421 22 8458 8 2m BEYONCE' Mo, Mysef And | (Gt 6
4 @ MURPHY LEE ﬂJERMA'NE DUPRI Wat Da Hook Gon Be /FD’HEE//U”IVE/SH// 386 +99 7938 3 23“ MAROON 5 This Love (Octonels) +157
40 € JCCHASEZ Some Girls (Dance With Women) (five/ 370 +57 9078 3 20n FUEL Falls On Me (£pic/ +146
39 €@ JASONMRAZ You And | Both (Elektra/EEG) 364 +20 8447 6 200 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jaz (4tianti) +124
33 40 FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 354 164 9616 18 q7)1 | AUCIAKEYS YouDon't Know My Name ¢/ +122
KYLIE MINOGUE Slow (Capitol) +122
@  BLACK EYED PEAS Hey Mama (A&Myinterscope) 315 +226 6101 1 284 KELIS Milkshake (Star Trakidrista/ 116
46 (B KYLIE MINOGUE Slow (Capito) 308 +122 9265 2 18)2 KID ROCK Cold And Empty (Tap Dag/Atiantic) +116
®  KIMBERLEY LOCKE 8th World Wonder (Curt) 305  +223 6765 1 222 HILARY DUFF Come Clean (Buena Vista/Hollywood) +107
47 @ TWISTAHKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 290  +124 6219 2 24/ rm ;‘E;’dﬁs";‘;'j'm"‘;fs‘tza L L ) :98:
43 @ JAGGED EDGE Walked Outta Heaven (Columbia) 244 +40 6054 3110 MYA Fallen (A&Mterscape) 488
42 @ RUBEN STUDDARD Sorry 2004 (J) 230 +3 a9M 3 130 USHER fILUDACRIS & LIL' JON Yeah Arista) +88
45 (@ SARAHMCLACHLAN Fallen (Arista) 225 +38 4953 3 1 NICK CANNON Gigolo (ive) +18
. SHERYL CROW The First Cut Is The Deepest (A&M/interscope) +62
@ MAROON 5 This Love (Octonel) _ ’ | 220 +157 4175 1 a3 | S e ey -
49 @  WIDELIFE W/ SIMONE DENNY All Things (Just Keep Getting Better) (Capito) 209 +51 6872 2 1 NICKELBACK Someday (Roadrumer/BMG) 56
@ KID ROCK Cold And Empty (Tap Dog/Atiantic) 207 +116 3934 1 1813 LIMP BIZKIT Behind Blue Eyes (Flig/interscope/ +51
WIDELIFE W/ SIMONE DENNY Al Things... (Capitol) +51
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17. FEFE 00BSON Everything (Island/i0JMG) +3
© 2004 Radio & Records.
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Rock thrives in Kansas City, so lean-
ing in that direction while maintaining

5- Na good mix keeps KMXV on top as the
IRECORD]

most listened-to radio station in the
city. # Our biggest records this week

Hmlly Clark
Asst. MD/KMXV, Kansas City

are “Someday” by Nickelback, “White
Flag” by Cido, “Hey Ya!” by OutKast,
“Here Without You” by 3 Doors Down
and “It's My Life” by No Doubt. # On
the phones, people want to hear “My Immortal” by Eva-
@8 nescence, “Milkshake” by Kelis and “Perfect” by Simple

# Plan. We've seen a lot of reaction on some of our newest
adds, including “The Trouble With Love” by Kelly Clarkson
and “Hold On” by Good Charlotte. # Songs that | think
| will really take off for us include “The First Cut Is the Deep-
. est” by Sheryl Crow, “Numb” by Linkin Park and “Fallen” by Sarah
i McLachlan. # The key to winning is to have a solid image for your
| station and to always remember that your listener comes to you first
i and foremost for the music. A good balance is essential. # | am ex-
cited to hear what this year will bring in new talent, as well as what
| established artists will have to offer. Here's to a successful 2004 in ra-
dio and records!

o B P e S e

Arista’s OutKast reign supreme
over R&R’'s CHR/Pop chart, cap-

‘ turing the top two spots: “Hey Ya!” holds
¢ at No. 1, while “The Way You Move”
. slides up 3-2". Nickelback rise 4-3" as
Baby Bash slips 2-4 ... Jessica
| Simpson cracks the top 10, moving 13-
: 10*. She’s followed closely by Linkin
¢ Park, who climb 14-11* ... Evanes-
cence vault 23-17* ... Dido also breaks into the top 20, jumping 21-

19* ... Lots of movement in the 20s: Good Charlotte jump 27-21%,
| Beyoncé goes up 24-22*, Fuel move 25-23*, Sheryl Crow climbs 28-
24*, and Britney Spears rockets 37-26*. Her “Toxic” scores Most In-
creased Plays honors this week, with an additional 1,154 plays. She’s
followed by Kelly Clarkson, who rolls up 29-27* ... Clawing to the top
* of the 30s are Murphy Lee featuring Jermaine Dupri, who rise 33-
| 30*, and JC Chasez, who dances up 34-31* ... Nick Cannon moves
39-36* ... It's a big climb for Twista featuring Kanye West & Jamie
Foxx: 44-38* ... Kylie Minogue vaults 49-44* ... Chart debuts this
week for Hilary Duff and Sarah Connor ... Most Added honors go to
FeFe Dobson and Usher featuring Ludacris & Lil Jon; both songs
| pick up 38 adds apiece.

| — Keith Berman, Radio Editor

armist: Alicia Keys
LaeLJ
By MIKE TRIAS/ASSOCIATE EDITOR

- 5 g s = e

‘Il be the first to admit that I gave

Alicia Keys' debut album, Songs in A
Minor, a lukewarm welcome. Her voice,
with its purity and soul, was a power that
could not be denied. But I was looking for
something else — something that I could
hear that she had, but that she had not
fully developed. With her sophomore set,
The Diary of Alicia Keys, this possible leg-
end in the making has bumped her in-
born talent to the next level in the same
way that she has since childhood.

Born and raised in New York, Keys
began her musical adventure at the age
of 7. She took up classical piano with the
support of her mother, who once told her,
“You can quit anything else, but you can
never give up on your piano lessons.” By
the time she was 14 years old, Keys had
written her first song, “Butterflyz.” Ever
the eager student, she finished high
school at age 16 and immediately started
at Columbia University. “I was so deeply
involved in music,” says Keys. “I had al-
ready outgrown all the pressure of high
school cliques and gossip.” She continued
to write and perform music, eventually
following Clive Davis to J Records and be-
coming one of the label’s first big stars,
thanks to Songs in A Minor.

While many other artists fail to deliver
when following a hugely successful debut
CD, Keys has actually managed to step
up her game with The Diary of Alicia
Keys. Laden with old-school R&B and
soul touches, the album opens with
“Harlem’s Nocturne,” a mood-setting
intro with a heavy beat and Keys on pi-
ano. Next is “Karma,” a track that show-
cases her growth in style, production,
musicality and voice, which holds
through the majority of the album. The

upbeat “Heartburn” showcases Keys’ de-
veloping style; the pimpin’ joint was
brought to life in part by the production
prowess of Timbaland.

“You Don't Know My Name” is the first
and current single from the €D. Featur-
ing a full accompaniment of pieno, strings
and lush harmonies, the ballad is vintage
soul. The lyrics are classic, yet some new
school is brought in midsong as she places
a call to her crush, Michael (I had to men-
tion that since he’s got a grz2at name).
“You Don’t Know My Name” has already
had an impressive run at Rhythmic, Ur-
ban and Urban AC and rises to No. 34*
on R&R’s CHR/Pop chart.

Overall, The Diary of Alicia Keys is an
appropriately titled album, in the sense
that the lyrical content of her songs
seems more developed and, therefore,
more personal and heartfelt. And fans
recognize and appreciate her musical
maturation: The CD has already been
certified double platinum.

Keys is going to be one busy woman in
the coming months. She’ll head to Ja-
maica at the end of this week and will
continue on to Europe for the next few
weeks. Then it’s back to Los Angeles for
the Grammys, where she w1l be perform-
ing as part of a tribute to Luther
Vandross during the ceremonies. Her
European tour will continue shortly
thereafter, and somewhere in the middle
of all this she will also shoct the video for
her next single, “If I Ain’t Got You.”
Things will pick up even more in March
as Keys appears on Oprak. and embarks
on a co-headlining tour with Beyoncé.
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Khy calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

America’s Best Testing CHR/Pop Songs 12 + [ New & A Cti ve A
: For The Week Ending 1/23/04 . S ’
- L Women Women W(;men USHER fLUDACRIS & LIL' JON Yeah (Ansta)
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34 Total Plays: 617, Total Stations: 39, Adds: 38
3DOO0RS DOWN HereWithout You (RepublicUniversal) 411 400 %% I% 409 408 407
EVANESCENCE My Immortal (Wind-up) 405 — &% @ 408 410 4.06 BLACK EYED PEAS Hey Mama (A&M/ntsrscope)
NICKELBACK Someday (Roacrunner/IDJMG) 404 391 9% 2% 418 39 410 | | TotalPlays: 584, Total Stations: 49, Adds:5
JESSICASIMPSON With You (Columbia) 404 40 9% 5% 420 407 3.8
LINKIN PARKNumb (WamerBros.) 403 400 ®% 1% 415 39 3.9 )
CHRISTINAAGUILERA The Vioice Within (RGA) 401 408 W% % 404 41 390 %ﬁgg';:% LT%VtZ|(gtCatt?gﬁg)78 P
GOOD CHARLOTTEHold On (£pic) 394 38 8% 18% 446 384 376 o R
SIMPLE PLAN Perfect (Lava) 393 392 9% ¥ 42 34 388
TRAPT Headstrong (WarmerBros.) 392 391 9% I 393 377 3% YING YANG TWINS fLIL' JON... Salt Shaker (TV7)
MICHELLEBRANCHBreathe (Maverick/Wamer Bros.) 300 387 X% 2P 400 391 370 Total Plays: 483, Total Stations: 30, Adds: 13
SANTANA/ALEXBAND Why Don’t You & | (Arista) 391 378 o% ¥FH 398 378 39
STACIEORRICO (There's GottaBe) More To Life (ForeFront/Virgin) 389 397 % Fn 391 397 3IHM
MATCHBOX TWENTY Bright Lights (Atiantic) 388 375 B% W% 402 376 3% %ﬁﬁ%ﬁ%ﬂgﬁgﬁ!@dﬁgg@g
CLAY AIKEN Invisible (RCA) 386 370 %% 8% 3719 3% 3N Y589, T ’
FUEL Falis On Me (Epic) 38 3B % 1P 38 373 417
OUTKAST Hey Ya! (Arista) 382 38 9% % 38 31 388 KIDRQCK Cold And Empty (Top Dog/Atiantic)
DIDO White Flag (Arista) 380 362 8% 2% 368 394 370 Total Plays: 399, Total Stations: 36, Adds: 6
NODOUBT It'sMy Life (Interscope) 379 3N 9% % 357 364 403
STAIND SoFarAway (Flip/Elektra/EEG) 3N 31 @ 2% 378 365 3.8
OUTKAST TheWay You Move (Arista) 366 38 9% 3% 368 361 3® 'TJA"IEP'Y'AT,";EWSS%G Me (32‘31) .
FOUNTAINS OF WAYNEStacy's Mom (S-Cune/EMC) 358 35 % 5% 38 320 32 || |0 NIAys:233 TotalStations:24, Adds:
BABY BASHSugaSuga (Universal) 352 350 @®% 4% 370 359 358
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 338 340 9% & 347 38 329 KANYEWEST Through The Wire (Roc-A-Fella/IDJMG)
LIL’ JON & THEEASTSIDEBOYZ Get Low (TV7) 335 351 8% &% 35 341 314 Total Plays: 199, Total Stations; 16, Adds: 6
PINKGodIsADJ (Arista) 33 35 W B% 35 307 351
LUDACRISf/SHAWNNA Stand Up (DefJam South/IDJMG) 332 35 9% 4% 350 340 341 .
EAMONF**KIt(IDon'tWant You Back) (Jive) 317 325 6% % 349 307 280 | | FEFEDOBSONEverything (islnd/IDMG)
KELIS Milkshake (Star Trak/Arista) 312 326 9% 5% 347 312 3z | | 1odPaysi144 TotalStations: 53, Adds: 38
BEYONCE' Me, MyselfAnd | (Columbia) 3.08 — & 16 321 29 29
Total sample size is 403 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total tamitiarity | | THREEDAYS GRACE (I Hate) Everything About You (Jive)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Total Plays: 133, Total Stations: 28, Adds: 23
Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com resufts are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic (s a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations Songs ranked by total plays J
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Continued from Page 23

with their targets, but they arrive at
their destinations from very differ-
ent angles. Boston radio legend
Matty Siegel has been doing morn-
ings on Kiss for 23 years as of last
week. On the opposite end of the
spectrum is the Jam’n morning
team, Ramiro & Pebbles, who have
been together for all of two years.

Siegel is currently No. 125-54, No.
218-34 and No. 1 with every possi-
ble female demo between 18 and 54.
Over on Jam'n, “Ramiro & Pebbles
just made history, becoming No. 1
18-34 for the first time ever on the
frequency, with Matty just a few
tenths behind,” Cadillac says.

“Ilove working with Matty. He's
very intelligent, extremely talented
and very genuine. He will not
bullshit the audience in any way,
and he’s built up a lot of trust be-
cause of that.

“For him, it's not about living for
the next deal or the next bonus
check. He's really motivated by the
quality of the product, which, at the
end of the day, has kept him on top
for over two decades. Matty Siegel
is obviously the No. 1 reason for all
of our success at Kiss.”

Matty's partner of 15 years is en-
tertainment guru Billy Costa. “Billy
is absolutely the best partner that
any top morning man in America
could have, and together they make
an unbeatable duo,” says Cadillac.
“And traffic reporter and sidekick
Lisa Roach has made bigger strides
in the short time she’s been with the
show than anyone else in her role
has made in the last decade.”

We Are Family

Speaking of heritage, the guys
who follow Matty aren't exactly
rookies either. Midday personality
Ed McMann has a couple of decades
at Kiss under his belt. The one ma-
jor seismic shift in the Kiss family
came last year, when afternoon
mainstay Dale Dorman left after 23

“Matty Siegel is
obviously the No. 1
reason for all of our
success at Kiss.”

years. He’s now doing mornings
across the street, at Infinity’s Oldies
WODS.

Filling that gaping hole wasn’t
easy. Say hello to Artie The One Man
Party, also a member of the Kiss De-
cade Club, who recently got the nod
and moved up from nights. Late-
nighter Romeo, who started as an
intern at Jam'n years ago, was
upped to nights.

"We got a lot of tapes from all
over,” says Cadillac of the opening.
“On the one hand, I wanted to find
the best person available for the shift,
but, on the other hand, my preference
is to promote from within, because
they’re a known quantity. I'm a
known quantity to them, they're a
known quantity to me, and theyre
also a known quantity to the market-
place. We have a definite read on
what the future may hold with some-
one who's already known.”

Oddly, Cadillac rotated Artie and
Romeo in afternoons throughout the
fall book and achieved some sur-
prisingly gratifying results. “We
were No. 1 18-34 on Kiss for the first
time in 2 1/2 years,” he says. “Bot-
tom line, 'm not going to say that it
wasn't a difficult decision, because
it was. But, ultimately, I believe it
was the right decision.

www americanradiohistorv com

“If you were to ask the staff at Kiss, ‘Do you
want to beat Jam’n?’ | hope their answer
would be yes. And if you were to ask the Jam’n
staff the same question about Kiss, | hope their
answer would also be yes.”

“I’ve got phenomenal people
from top to bottom, and that’s the
reason for our success — people like
Dennis O'Heron, Marketing Direc-
tor for both stations and Asst. PD at
Jam’n. We've worked together for
almost 10 years, and when you click
that well with someone, it all works.
He’s a great partner, and although |
haven'tbeen exposed to every mar-
keting director out there, I would
conservatively put him in the top
five.”

Another huge piece of the victo-
ry belongs to Regional VP/Market
Manager Jake Karger. “You're only
as good as the resources you're giv-
en, and Jake is a huge resource, and

she makes other resources avail-
able,” Cadillac says. “I credit her
with being able to develop the nat-
ural coach and leader in me. She’s
tremendous at bringing out the best
in her people, and she’s a major rea-
son why I love my job so much.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1659
or e-mail:
kcarter@radioandrecords.com
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WFLY/Alba NV'
PD: l:lnnme Mi
MD

OHSPR(NG
SARAH CONNOR
USﬁER HLUDACRIS & LIL' JON

WKKF/AIbany NY*

PD/MD: Rob Dawes
USHER uum»s &L IO

KQID/Alexandria, LA
ann :fon Roberts
o T\MSYMIKANVE WEST & JAMIE {IXX
KELLY 0SB 0SB0R
BLACK
FEFE DOBSON
LASG0

WAEB/Allentown, PA*
PD: Lavra SI. James

MD: Mike Kel
3 BAITNEY SP?ARS
EAMON

KGOT/Anchorage, AK
0M: Mark Murphy

PO: Bill Stewant

No Adds

WIX)X/Applelon, WI*
PD/MO: David Surns
11 QUTKAST
1 EVANESCENGE
KELLY CLARKSON

WSTR/Atlanta, GA*
OM: Clarke Brown
PD: Dan Bawen
APD: J.R. Ammons
MD: Michael Chase

9 SHERYL CROW

WWWQ/Allama, GA*

6 TWISTA VKANYE WEST & JANIE FOXX
KILEY DEAN

WAYV/Atlantic City, NJ*
PD/MO: Paul K:Gl‘rx
THREE DAYS GRACE
OFFSPAING

WINY/Augusta, GA*
PO: Jana Sutter

5
OFFSPRING
FEFE DOBSON

KHFI/Austin, TX*
PDMD: Tummy Austin
KIMBERLEY LOCKE

WFMF/Baton Rouge LA*
mﬂFE DAVS GRACE
TWISTA VKANYE WEST & MM E FOXX
OFFSPRING

SARAH CONNOR

KQXY/Beaumont, TX*

PD/MO: Brandin Shaw

APD; Patrick Sanders
MARCDN 5

JOHN MAYER
TWISTA VKANYE WEST 8 JAMIE FOXX
HILARY DUFF

SARAH CONNOH

WXYK/Biloxi, MS*
PD: Kyle Curiey

MD: Lucas
3YNG_ VLI JON & EASTSIDE BCYZ
HLRY DUFF

/ANE
LIMP BIZKIT

WMRV/Binghamtoa, NY
OM: Jim Free

PO/MO: Bobby D
APD: Selena
No Adds

WQEN/Birmingham, AL*
OM/PD: Doug Hamand:
APD/MD: Madison Reswes

2 EVANESCENCE

2 BRITNEY SPEARS
1 UMP BIZXIT

KSAS/Boise, ID*
PD: Hoss Gr‘%?
§ SWITCHE

6 EVANESCENCE
2 TWISTA IKANYE WESS & JAMIE FOXX
FEFE DOBSON

KZMG/Bolse 0+
Alien

|D LINKIN PARK
2 THREE DAYS GRACE

KANYE WEST

KELLY OSBOURNE #CZZY CSBOURNE
SARAH CONNOR

FEFE DOBSON

WXKS/Boston, MA*

OM: Date Dorman

:gﬂ CI\I'IJO!I;: .l‘:ck McCartney
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WKSEButtalo, NY*

PD: Dave Universal

MD: Brian Wilde

18 USHER l/LUDACRI)«'-Ul er
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SWITDHF(KJT
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PD/MD: Kevin Walker
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HILARY DUFF

WSSX/CharIestl:ln SC*
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HILARY DUFF

WVSR/Charleston, WV
DM: Jetl Whitehead

PD: Jay Patricks

APD: Kid Conley

MD: Agallo
Aggi DAYS GRACE

WNKS/Charlotte*
SM: Rob Whitehead
PD: John Reynolds
MD: kel Reynolds
2 SARAH MCLACHLA!
TWISTA YKANYE WEST & JAMIE FOXX

WKXJ/Chattanooga, TN*
DM: Cley Hunnicutt
PD: Tommy Chuck

e "L?Wnun

WKSC/Chicago, IL*

PD: Rod Philfips

MD; Jef! Mu
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SARAH
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KLRS/Chico, CA

PD/MD: Eric Brown
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WKFS/Cincinnati, OH*
OM: Scati Reinhart
PD: Donna DeCoster
22" USHER ULUDACRIS & LIt JON
12 YING 11" SON & EASTSIDE BOYZ
3 JESSICA SMPSON
1 WESTSIDE CONNECTION

WAKS/Cleveland, OH*
OM: Kevin Metheny
PD: Dan Mason

APD/MD: Kasgsvv
1 SHERY. CRI
JAY-L
USHER VLUDACRIS & LiL JON

KKMG/CoIorado Springs, CO*
OM: Bo
PD: Chat Rul

3 BIFNG fALIL .ION & EASTSIDE BOYZ

WNOK/Columbia, SC*
OM: Oan Bl

PD: T.J. McK;

APD: Sammy Owens

MD: Pancho
& USHER 11.UDACRIS & LIL" JON

WBFA/Cqumbus GA

WCGQ/Columbus, GA
OM/POMO: Bob Quick

1 HILARY DUFF

1 SARAH CONNOR

1 FEFE DOBSON

WNCVCqumbus OH*
APD/MD .loe Ks"y

KIU ROCK

KHKS/Dallas, TX*

PD: Brian Bridgman

APOMD: Femando Ventura
4 FUEL

3 DOCRS DOWN
MURPHY LEE 1JERMAINE DUPRI

KRBV/Dallas, TX*

PO: Dan Kieley

APD: Alex Valentine

MD: Betnm? Parks
THREE DAYS GRACE
KYLIE MINOGUE

SARAH C R
FEFE DOBSON.

WOKF/Da on oH*
M:

Th UKANYE WEST & JAMIE FOXX
va VWG VLIL JDN & EASTSIDE 80YZ
SARAH CDNNOH

WGTZ/Dayton, OH*
OM: J.0. Kunes
PD/APOMD: Scolt Sharp
4 BRITNEY SPEARS
QOFFSPRING
WVYB/Daytona Beach, FL*

PD: Kotter
No Adds

KFMD/Denver, CO*
PD: Jim Lawson

MD: Gem Oixon
SARAH CONNOA

FEFE DOBSON
VSHER tLUDACRIS & Lit' 0N

KKDM/Des Moines, 1A*
POMD: Chance
1 NICK
1 USHER VLUDACRIS & LiL JON
MARDON 5
TWISTA UKANYE WEST & JAMIE FOXX
SARAH CONNOR

WDRﬂlOelmil, M+

WKOVDelmii, M*
Dom Theodore

MD Beau Daniels
USHER VLUDACRIS SLLION
4 (‘AWD
SPH\RS

2 ALIC\AKEVS

XHTO/E! Paso, TX*
PD/MO: Francisco Aguiere
23 USHER [LUDACRIS & L4 JON
22 BABY BASH
§ AvZ
2 2PAC VEMINEW
SUNIT

BLAGK EYED PEAS
MISSY ELLIOTT
CASSIDY ¥R KELLY
N-GRID

WLVY Eimira, NY
DM/PO/MD; Mike Strcbel
APD: Brian Stoll

22 MAROON 5
13 SANTANA UALEX BAN(!

KELLY OSBOURNE 1027 CSBOURNE
SWITCHFOOT

HILARY DUFF

SARAH CONNOR

WRTS/Erie, PA
0M: Rick Rambaldo
PO: Jef Huriey
APD/MD: Karen Blac(
4 BRITNEY SPEARS
2 SARAH MCLACHLAN

KDUK/Eugene OR
PD: Valerie Smla
22" NiCk CANNON
10 BRITNEY SPEARS
5 KIDROCK

WSTO/Evansvilie, IN

PD: Keith Allen

APD: Brad Sooker

MD: Jash Siricktanri
MURPHY LEE UERMAINE DUPRI
KELLY OSBOURNEZDZZY OSBOURNE
FIVE FOR FIGHTING
BLACKEVED PEAS

KMCK/Fayettewille, AR
DM Jay Phillips

Newman
MD JJ Ryan

N ALICAA KEVS
MAROON 5
FFFE DOBSON

KMXF/FavenemIle AR
OM/PD: Tom Travis
APD/MD: the D.

13 OFFSPRAING

WWCK/FIIm e

SCENCE
TWISU\ FKANYEWEST & JAMIE FOXX
HILARY DUFF
FEFE DOBSON

WJMX/Florenre, SC
OM: Oave Allen

PO/MD: Scotly 6.
APD: Kidd P'"W
‘SARAH CONNOH:

KWYE/Fresne, CA*
PO: Mike Yeage:
APD: Ryder
MD: Nildki Thonms
31 OUTKASF
TWISTA UKAN'E WEST & JAMIE FOXX

KSME/H (;lllllns co*

MD .lo Ju v"wg
TwsTA ANTE WEST & JAME K

MURPHV LEE MIERMAINE DUPRY

WXKB/Ft. Myers, FL*
PO: Chris Cue
APD/MO: Aandy I
1 USHER ILUCACRIS B Lo
FeF Do

KISR/Ft. Smith, AR
OM: Rick Hayes

PO: Fred Baker, Jr.
APDIMD Mnmael Oldham

5 KKMB(RLEV'OCKE
5 BLACI( EVE[I PEAS

léZBB/Fl Siith, AR

5
5 KELLY CLARKSON
2 KELLY OSB#URNE VOZZY OSBOURNE

WNHT/Ft. Wayne, IN*
OM/PD: Dave Evbanks
MD: Arron Seller
2 UShER mmcmsm JON
IHREED
omon

F[FE D0BEIN

Stations and their adds listed alphabetically by market

WVKS/GameszIe A
POMD:

FEFE DOBSON
THREE DAYS GRACE

WSNX/Grand Rapids, MI*
PDIAPD/MD Eric 0'Brien
10E CONNECTION
SARAH CONNOR

SWITCHFOOT
CASSIDY tR KELLY

WKZUGreensbum NC*
Iq

APD Teme Knght
MD Marcia Gan
DOWN

200098
\ KELLV ClARKSDN

WERO/GreermlIe NC*
APDII%’ l:nns Mann

W!DELIFE w SIMUI& DENNY
MURPHY LEE ¢JERMAINE DUPRI

WRHT/Greenille. NC*
DM/PD: Jeft Davis
MD: Blake Larson
3 SARAH CONNOR
1 OFFSPRING
MARDON
USH:R{LUDACRIS 8 LB JON

WFBC/GreeanIe SC*

APD/MD Tas Schuster
FEFE uoasm

\YS GRACE
KIMBERLEY LOCKE

WHKFMHarrisburg, PA*
D: Michael
2 USERILUDALRIS LU N
P e
CHNGY
RUBEN STUDDARD

WKSSMHarttord, CT*
PD: Rick Vaughn

MD: Jo Jo Broois
THREE DAYS GRACE
BLACK EYED PEAS

KRBFJHouston ™
Tra(:{ istin
MD: Leshe White

Jf
ENRIQUE !GlESIAS

WKEE/Hummgmn
PO: Jitn Davis
APD;MD: Gary Miller

TRAN
BRITNEY SPEARS
FEFE DOBSON

WZYPIHumszIe AL

ill West
Mﬂ AI "L' Elliot
wwxsu LKANYE WEST B JAMIE FOXX
MILARY DUFF
XID ROCK

EFE DOBSON
USHER (AUDAGRIS & LIL JON

WNOU/Indianapolis, IN*
OM: Oavid Edgar
PD: Chris Edge
MD: Doc Miller
LIMP BIZKIT
SARAH MCLACHLAN
TWISTA 1XANYE WEST & JAMIE FOXX
LAY DUFF

i
CHINGY

WYOY/Jackson, MS*
PD; Tom Freeman
MD: Kris Fisher

KID ROCK

THAEE DAYS GRACE

BOE GUINEY
HILARY DUFF

WAPE/Jacksonville, FL*
OM/PD: Ca! Thomas

MD: Tony Mann
OFFSPAING
HILARY DUFF

WFKS/Jacksonville, FL*
PO: Bo Matthews

ND: Mack
72 YING VLIL' JON & EASTSIDE BOYZ
1 0ID0

WAEZ/Juhnson City*

APDIMIJ Real
THREE DAYS GRACE
FEFE DOBSON

WGLU/Juhnstown, PA
ch Edwards
APD/MD Jomman Reed

M
ALICIA KEYS

WKFR/Xalamazoo, Mi
OM: Mike McKelly
POMO: Wood!lhuﬂnn

T JOHN MA
| TWISTA HKANYE WEST & JAMIE FOXX
1 HILARY QUFF

KCHZ/Kansas City, MO*
OM/PD: Dave Johason
APO: Eric Tadda
MD: Jae%ui Lu
27 USHER AUDACRIS & LIL JON
MAROON 5
HILARY DUFF
CHINGY

KMXV/Xansas City, MO*
PD Jon Zsllner

% USHE’X AUDACRIS & LIL JON
1 LIMP BIZKIT
[ INOGUE

DOBSON
SWITCH?OOT

WWSTXnoxville, TN*
PD: Rich Bailey

MD: Scolt Bohannon
No Adds

KSMB/Latayette, LA*

POMD: Novosad
1 USHER AUDACRIS 8 L o8

THREE DAYS GRACE
ENRIQUE IGLESIAS

WLANAancaster, PA*
OM: Mlg::l McCoy

THAEE DAYS GRACE
ITCHFOOT
KIMBERLEY LOCKE
MURPHY LEE YJERMAINE DUPRI

WHZZ/Lansing, MI*
PD: DZaZ/nLg Cande

3 EVANESCENCE

3 BAITNEY SPEARS

1 KELLY CLARKSOR
SWITCHFOOT

WLKT/Lexmgiun KY*
PO/MD: Wes M
1§ SRRAH

1 Um VLUDACRIS & LIL JON
NELLY VJUSTIN TIMBERLAXE

KFRX/Lincoin, NE
OM: Coby Mach

n Sampson
APD: Freeze
MD: Adam Michaels
CHUBBY C 800
KELLY OSBOURNE 1DZZY QSBOURNE
‘SARAH CONNOR

KLALAittle Rock, AR*
PO: Randy Cain

SARAH CORNOR
THAEE CAYS GRACE

KIIS/Los Angeles, CA*
PO: John
APD/MO: Julie Pitat

10 NELLY JUSTIN TIMBERLAKE
KATY ROSE
ENRIQUE IGLESIAS
IN-GRID

WDJX/Louisville, KY*
PD Share Colling
TWISTA IIKANVE WEST & JAMIE FOXX
HUHVDU
GOOC CHARLOTTE

WZKFLouisville, KY*
PO/MD: Chris Randolph
7 KYLIE MINOGUE

KZI|/Lubbock ™
M: Wes Nesmann

PDIMD Kidd Carso

10 WESTSOE CONmECTON

10 SARAH CONNOR
HILARY DUFF

WMGB/Macon, GA
OM: Jett Sivers
PD/MD: Hank Brigmond
5 EVANESCENCE
5 JOHN MAYER

5 HILARY DUFF
5 SAfAH CONNOR.

WZEE/Madison, WI*

OM: Mike Ferris

PD/MD Tommy Bodear
9 USHER LIRS & o8
THSTA KA WEST & JAMIE FOXX
HILARY DU

WJYYManchester, NH
PD: Hamry Kozlowski
APO/MD: A.J. Duketie

2% STAIND

KATY AOSE
SARAH CONNCR
THREE DAYS GRACE

KBFMMcAflen, TX*
OM: Billy Samtiage
PD: Tony Forina

APD/MO; Jett Dewitt

No Adds

WAONMeroume FL*

HILARY DUFF

WHYI/MIaml FL*

MD Mlc!ml
10 us;f‘n VLUDACRIS sLL IO

TWISTA VKANYE WEST & JAMIE FOXX

WXSSMilwaukee, W1*

CASSIDY L
1 WESTSIDE
1¥ING L JON & EAoTSIDE BYZ

KDWB/Minneapolis, MN*
PD: Rob Morris

MD: Oerek Moran

31 USHER YLUDACRIS & LIL' 40N

MYA
YING i .ION & EASTSIDE 50YZ
BﬁlTNEV SPEAR!

EVANESCENCE

WABB/Mobile, AL*
PD: Jay Hasting
MD: Pablo
323 DOCRS DOWN
6 BRITNEY SPEARS
FEFE DOBSON
THREE DAYS GRAC
WIDELIFE W/ 5>M0
TWISTA LKANYE wm 5 JAMIE FOXX

WYOKMobile, AL*
OM: Jir Mahanay
PO: Ted Striker
APD/MD: Scott Adams
MAROON 5
EVANESCENCE
JAGSED EDGE
HILARY DUFF
SARAH CONNOR

WBBO/Monmouth, NJ*
PD: Gregg "Race’ Thomas
APD/MD: Kid Knight

1 JOSH GROBAK

1 DFFSPRING

WHHY Montgomery, AL
OM: Bill Jones
PO: Karen Aite
APD/MD: Ketth Scot
: MAROON 5

BEYONCE
1 TWISTA UKANYE WEST & JAMIE FOXX
1 HILARY OUFF

WVAQMorgantown, WV
DM Hoppy Kercheval

PD:Lacy Ref
14 MARAY J. BLIGE VEVE

(LLY NBDURN( 10I7Y 0SBOURNE

WWXM/Myrile Beach, SC
PD/MD: Wally Besti
APD; Jill Reddeclitt
KELLY OSBOURNE YGZZY SBOURNE
SRITNEY SPEARS

WRVW/NasthIe ™*
PD/MD: Rich Davi
TWISTA T WEST & AMLEFORX

WBLi/Nassau, NY*
1] Nam:y Cambino

: M Ri
APD: Al Levlne .
MO: L) Zabielski
4 HILARY DUFF
1 JASON MAAZ
THREE DAYS GRACE
KIMBERLEY LOCKE
FEFE DOBSON

WFHN/New Bedford, MA
PD: James Reltz

: David Dut
SR LUDALAI & LL 00
3 YING_ 1L JON & EASTSIDE B0YZ
N

< NICK LAl

WKCIMNew Haven, CT*
MD: Kerry Callins
Ne Adds

WEZB/New Orleans LA
OM/PD: Jeha
¥D: Stevie G

T2 KANYE WEST
21 YING YL JON & EASTSIDE BOYZ
3 CHINGY
TWISTA UKANYE WEST & JAME FOXX

WHTZMNew York, NY*
PD: Tom Poleman
APO: Sharon Dastur
M0: Paul "Cubby” Bryant
19 'NELLY EJUSTIN TIMBERLAKE
2 JC CHASEZ
1 SHERYL CROW
ALCIAKEYS
BLINK-162
USHER VLUDACRIS & LI JON

KBAT/Odessa, TX
QM: John Moesch
PD/MD: Leo Caro

10 MARDON 5

KCRS/0dessa, TX
Kalhy Redwine

APD/MD: win
WIDELIFE W SIMONE DENNY
WT

KJY0/Oklahoma City, OK*
PD: Mike McCoy

MD: J. Rod
13 YING VLIL JON & EASTSIDE BOYZ
2 DIy
1 SARAH CONNOR
FEFE DOBSON
KELLY OSBOLRNE V0ZZY 0SBOUSNE
B0 GUINEY

KOKﬂlﬂmaha NE*

Lu

\MDELIFE W/ SIMONE DENNY
TWISTA IXABIYE WEST & JAMIE FOXX

WXXL/Oriando, FL*
OM/PD: Adam Cook
APD/MD: Pete De Graaft
SHERYL CH
TWISTA UKANYE WEST & JAMIE FOXX

WPPY/Peoria, IL
PO/MD; Mike Stechman

0
8 FIVE FOR FIGHTING

xlniﬂTQ/Phllaﬂelphla PA*
Al;DﬁndD Marian Newsome

1 YING LI JON & EASTSIDE BOYZ

WBZZ/Pmsburgh. PA*
o Ryan "
MD:K

9 TWlSTMhANVE WEST & JAMIE FOXX
ol
| FEFE DDBSON

WKST/Pitisburgh, PA*
PD: Mark Arderson

APD: Mark Allen

MD: Mil

No Adds

WJBQ/ortland, ME
OM/PD: Tim Moore
MD: Mike Adams

THREE DAYS GRACE

DARKNESS
HILARY QUEF

KKRZ/Portland, OR*
2 SHERYL CROW
2 FEFEDOBSON

WERZPortsmouth, NH*
DM/PD: Mike D'Donnell
APD/MD: WO Kevin Matthews

HI RY DUFF
MﬂJSSR ETHERIDGE

FEFE WSGN

WSPK/Poughkeepsne NY
PD: Scolty Mac

APD: Sky Walker

MO: Paulie Gz

26 USHER ILUDACAIS & LIL' JOK
KANYE WEST

SHERYL CROW
ENRIOUE ICLESIAS
SARAH CONNOR

WPROImeder:ce Ri*

OM/PD: T

APD/MD: D Morris
THREE DAYS GRACF
GFFSPRING

KBEA/Quad Cities, 1A*
PD: Jeft James
1 EYUE MIMOGUE
EEFE DOB3ON

WHTS/Owau Cities, tA*
PD: Tony Waiekus
7 TW] TA FKANYE WESY & JAMIE FOXX

JCol
| KIMBERLEY LOCKE

WOCGRalegh, NC*
DM/PD: Ilns

APOMD:
1 CLAY AIIEN

KNEV/Reno, NV*
POMD. Vi Duran
3 THAEE DAYS GRACE
1 ALICIA ¥EYS
BLACK EVED PEAS
FEFE DOBSON

WRVQ/Richmond, VA*
PD: Billy Surt
MD: Jake Glenn
1 GOOD CHARLOTTE
MARGON 5
KID RCCK

WJJS/Roanoke, VA*
PIJ David Lee Michaels

3 M%IMOGUE

WXLK/Roanoke, VA*
PD: Kevia Scot
APD: Danny Meyars

MD: Boh Patrick

6 SARAF CONNOR

WKGS/Rochester, NY*
PD: Erick Anderson
MD: Nick DiTucc
4 YING tLIL JON & EASTSIDE BOYZ
4 USHER LLUDACRIS & LIL JON
HILARY DUFF

WPXYRochester, NY*

PD: Mike Danger

APOMD: Busta

12 IFZLACI( EYED PEAS
KIMBERLEY LOCKE

PHLARY DUFF
5T VALUABLE PLAYAS /STAGGA LEE

WZOK/Rocidord, IL
PD: Dave Johnson
APD: Todd Chance

MD Jenna Wesl

JGHN
|5 F()UNTAWS DF WAYNE
RY DUFF
MAR(JON 5

KDNDISacramemo CA*

MD ﬂlnﬂ&« K

SHERVL CﬂOW
‘ShRAH CONNOR

Wi0G/Saginaw, MI*

PD: Brent Carey

MD: Mason
YMBERLEY LOCKE
KYLIE MINOGUE
CFFSPAING

KUDDISaIl Lake City, UT*
DIMD Bﬂan Michel

YS GRACE
EIMBERLEV LOCKE

KZHTISaI! Lake City, UT*

KELZ/San Antonio, TX*
PD: HEVM

BRIT SPEANS
USHER I/LLIDACRKS LU JON

KXXM/San Antonio, TX*
OM: Atan Furst
POMD: .Iay Shannml
z JESSICASI
1 THREE DAVS wc[
1 LIMP BIZKIT
EAMON

KHTS/San Diego. cA*
MD' umm u
3 USKR VLUDACRIS & LiL' JON
2 LINKIN PARK.
ENR'OUE IGLESlAS
JUS“NR )MAN

KSLX‘Izan Luis Obispo, CA
M- Crg&ﬂmha)l

NICK CANE
5 YING I‘UL JON & 1ASTSIOE BOYZ
TWISTA UKANYE WEST & JAMIE FOXX

WAEV/Sav:mnah GA
PO/MD: Cheis Alan
APD; Russ Francis
MAROON 5
ENRIQUE IBLESIAS
FEFE DOBSON

KBKS/Seattle, WA*
PD: Mike Presion

MD: Marcus .
13 USHER VLUDACRIS & LIL'JON
12 KIDROCK
SHERV. CROW
ALICIAKEYS

KRUF/Shreveport, LA*
PD: Chris Callaway
MD: Evan Han:gr
70 MBERLEY LOGKE
& BRITNEY SPEARS
MAROON 5

WNDV/South Bend, IN
DMPD: Daniels
APD/MD: Al Carson

FUEL

KZ2U/Spokane, WA*

OM: Brew Michaels -

PO
HILARY DUFF
HODBASTANK

WDBRISpringlield. L
OM/PD: M Maithews
APS: Dave Damels
MD: Bob Parrish
HOLIE MINOGUL
OFFSPRING
HILARY DUFF

KSLZ/SI Louis, MO*
81

9 YINE‘ YLIL" JON & EASTSIDE 80YZ
g IJS!:(R JLUDASRIS & LIL' JON

-SCENCE
CASSIDY YR KELLY
HILARY DUFF

WNTQ/Syracuse, NY*
PD: Tom Metchell
MD: .Iimmz Oisen

FEFE DOESON

WWHT,
PD: Butch C!
MD: Jet Wise

2 USHER CLUDACRIS & LiL' JON

6 J
HILARV DUFF

cuse, NY*

WHTFTallahassee. FL

PO/MD: Brian 0'Conner

PD: Karson

17 FEFE DOBS!

3 ey OSECURME VOZZY OSBOURNE
cmm

WFLZ/Tampa, FL*
OM/PD: jefl Kapugi
APD: Toby Knapp
MD: Stan ‘The Man’ Priest
2 XYLIE WINCGUE
2 USHER (LDAGHS & LI

WMGIfrerre Haule, IN

MD: Matt Luecking
vs mcxcmnou

KELL\ KBSOURIE YOZTY OSBOURNE
E DOBSON

WVKS/Toledo, OH*

OM/PD: Bill Michaels

APD/MI: Mark Andrews
5 BAITHEY SPEARS

WKHQ/Traverse City, M
oM: Bﬂan Brachei

0 CHRlSTINA AGUILERA
8 MAROONS

WPST/Trenton, NJ*
OMPD" Daye Mckay

APD/MD: Chris Puomo
§ USHER FLUDAGRIS & LIL' JON
1 FEFZ DDBSON

MAROON 5
JC CHASED

KRQQ/Tucson, AZ*
OM/PO: Tim Richards
APO/MD Ken Carr

! ENﬂIQUx IGLESIAS

KHTT/Tulsa, O%*
DM/PD: Tod

8 YING UL JOM & EASTSIDE BOYZ
SARAH MCLAGH_A

ROONEY

WWKZ/Tupeln. MS
PO/MD: Rick Slevens

5 JESSICA SIMPER

5 KILEY DEAN

FEFE DOBSON
2 KELLY OSBOURNE VOZZY OSBOURNE

KISX/Tyler, TX
OM: Dave Asheralt
PO T
KIMBERLEY LICEE

HILARY DUFF
NELLY UJUSTIW TMBERLAKE

WSKS/Mica, dY
m;/zg/mu Stew Schantz

MAROONS

WLDI/WbePazIm Beach, FL*

MD: Dave ¥
|| HILARY DU

SARAH CONKR
3 USNER VLU!AWS &LIL JON
2 BRITNEY SRS
MAROON §

KWTXWaco. TX

PO: Darren Taylor

APD/MD: Joh lizkes
GUNIT

WIHTIWammglun Dc*

MD AI Ia De
27 USHER YLUDWCAIS & L' JON
11 JCCHASEZ
6 EVANESCENZ
NICK CANKDR.

WIFC/Wausau, W
APO/MD: Bality
No Adds

KKHD/Winhila. KS*
MD D%o

USHER !uUACmS SLILJON

WBHT/Méilxes Barre, PA*
;D:_Mark Mickay

0:AJ.
4 WIDELIF: R/ SIMONE DENNY
3 EVANES-ENCE

WKRZ/\m(es Barre, PA*

MD
6 T‘HRE A‘SGHACE

TRAIN
KIMBEF. £ LOCKE
KYLIE FINDGUE
FEFE D#BLON

WSTWMﬁImInmIJn DE*
PD: John W
MO: Mike RBSSI

1 EAMEN
3 ALICIAEYS

WYI?:’YOH( PA*
MO: SattyVicious
1 KINBES LEY LOCKE
HILAS™ DUFF
FEFE DOBSON
MAFDPN S

WAKZ/Youngstown, OH*
OM: Dan Rivers
POIMDS

KARYF

LR gizxim

JARZ

USHER LUDACRIS & LIL' JON

WHOT Youngstown, OH*
PO: Jaaw Troul
MD: Lisa Ry
2 LIMKIN PARK
FEE DOBSON
MIRPHY LEE VJERMAINE DUPRI

~

*Monitored Reporters
178 Total Reporters

128 Total Monitored

50 Total Indicator

Did Not Report, Playlist Frozen (2):
KPRF/Amarillo, TX
WQGN/New London, CT

_/
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. CHR/IRHYTHMIC

o January 23, 2004

America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂﬁfﬁfﬂfﬂfﬂﬂﬂﬂm For The Week Ending 1/23/04
R, HL'HI'.'HE.EHH.[“ s
S Persons Persons Persons

Artist Title (Label) W LW  Familiarity Burn  12-17  18-24 25-34
OUTKAST The Way You Move /rista) 425 428 99%  29% 403 428 448 QLI ‘T- l. .,
OUTKAST Hey Ya! (Arista) 415 416 99% 41% 393 418 439 | | TV7LE "RubberBand Man
TWISTA H/KANYE WEST & JAMIE FOXX Slow Jamz (Atéantic) 399 389 65% 11% 398 406 372 | | LABEL: E'a““ Hustle/Atiantic

Assistant
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 398 398 97% 40% 406 395 388 Y RANDY SOMEL/pssistan Fdor
LIL' JON & THE EASTSIDE BOYZ Get Low (V7] 396 396 95% 44% 413 398 368 hese days 11-year-olds usually
MYA Fallen (A&M/interscope) 392 382  81% 18% 389 381 377 couldn’t care less about a ca-
CASSIDY fIR. KELLY Hotel () 391 391 67% 9% 407 401 340 reer path, but T.1. knew what he
BABY BASH Suga Suga (Universal 389 396 92% 35% 390 395 375 :;’:tf]‘:‘é’edc‘l’d‘ggig ;Ltr*;al}eyg”c';g
; o 9 , :
JAGGED EDGE Walked Outta Heaven (Columbia) . 389 383 17% 21%  3.93 394 3.70 reer in rap. Now 22, the Atlanta-based rapper is already con-
MURPHY LEE f/JERMAINE DUPR! Wat Da Hook Gon Be (Fo’ ReelfUniversal) 385 3.82 81% 24% 4.04 379 354 sidered a veteran in the rap game, thanks to his productivity
B2K f/FABOLOUS Bada Boom /Epic/ 3.83 - 40% 7% 399 378 364 on the Southern underground scene on his way up. He gained
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 380 389 99%  58% 3.62 389 3717 street credibility through ghostwriting, making mix tapes and
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In [DTP/Capitol) 380 381 97% 42%  4.10 3.81 3.28 collaborating with other rappers — eventuaily becoming one
2PAC fINOTORIOUS B..G. Runnin’ (Dying To Live) (Amaru/interscape) 380 377 78%  25% 405 365 3.7 of the most prolific young talents to represent the Sou.th‘
KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) 380 378 5%  14% 394 383 363  The tile of T.I.'s sophomore LP, Trap Muzik,is a reminder of
ALICIA KEYS You Don't Know My Name () 379 370 87%  26% 344 396 383 \*"V'Eerr‘;";z u‘;‘;zrfop;'ﬁ:;'ngg:ﬁatt‘sc:fg gaizeitfimg'jéhsi’ﬁ;
’ | - 0, 0,
YOUNGBLOODZ f/LIL' JON Damn! /Ar/stta/ . 379 378 79% 28% 3.90 3.75 358 day and through a life with limited options and adverse condi-
NICK CANNON Gigolo (Jive/ 377 368 80%  21% 383 386 334 all rappers use innovative beats to snare listeners and dispatch
BOW WOW f/JAGGED EDGE My Baby (Columbia) 374 373 66% 16% 3.82 in 349 their message. Such is the case with T.1."s music, and his cur-
MARY J. BLIGE f/EVE Not Today (Geffen/ 373 378 70% 14% 3.51 374 376 rent single, “Rubber Band Man,” is no exception.
BEYONCE’ Me, Myse!f And | (Columbia) 370 368  88% 24%  3.56 376 365 “Rubber Band Man” is T.I.'s tribqte to the piggest‘dealers in
JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 358 351  85% 31% 355 367 348 the drug trade, despite all the perils associated with such a
G UNIT Stunt 101 fnterscope) 356 359  80% 32% 361 353 350 !festm‘;;ergd?::dotr’ga?]al‘gngs\'/‘ge; I:]‘ﬁ;;a:: foejtt”rrgﬁ:] ;a(;fl:‘x]
. . . . yn pipe- r -out,

KELIS Mitkshake (Star Trak/Arista) 353 367 98% 49%  3.46 in 31.32 pattern. As for the lyrics, “Who | be/Rubber Band Man/Wild as
YING YANG TWINS fiLIL’ JON & THE EASTSIDE BOYZ Salt Shaker (7V7/ 351 352 68% 19% 3.81 3.59 3.03 the Taliban/Nine in my right/Forty-five in my other hand/Call
BABY BASH Shorty DOOWUD /U/IiVsta// 3.49 S 44% 1% 359 3.51 3.33 me TrOUble Man/l a|WayS in troub|ev man/Worth a Coup|e hun.

Total sample size is 553 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity dred grand/The shit is all covered, man” says it all, with a ruth-
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs less delivery to befit the topic.

musthave 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music T.l. just finished filming the video for “Rubber Band Man,”
test based onthe format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants which includes cameos byP. Diddy, David Banner, Jagged Edge
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. and Usher, am ong others.

\Hate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, k J
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Finding Air Talent

A veteran programmer helps develop a website
for out-of-work air talent

e you an air talent who is out of work and look-

ing to land your next gig but isn’t aware of all the job
opportunities available? Are you a PD looking to fill
a daypart at your station, but you can’t seem to find air
talent with the proper sound? Could it be that your pro-
gramming duties haven’t allowed you time to go
through all the airchecks stacked on your desk?

Whatever the case may be, Carmy
Ferreri and partner Trace Clingman
have come up with a hot website,
www.allairtalent.com, to help out-of-
work air talent and those g
programmers looking for
their next radiostar. “What
Trace and [ saw was that a
lot of air talents were say-
ing that there aren’t any
jobs out there,” Ferreri
says.

Ferreri has had a rich
career in radio since getting
his start in the business as
an air talent at AC KBAI/
San Luis Obispo, CA in the ‘80s. After
working there for a short time, he fo-
cused on landing a gig in program-
ming, which led him to the Asst. PD/
MD job at Urban KPOP/Sacramento.
Ultimately, that station flipped to
CHR/Rhythmic under the new calls
KRXQ, and Ferreri landed his first PD
position there in ‘85.

Subsequenily, Ferreri did pro-
gramming stints at Urban WCCG/

Carmy Ferreri

er got listened to. Unless it happened
to be that you had a position available,
people were sending packages blind-
ly. T was like, ‘It's a waste of money,
and it’s not effective.”

Calling on her acting
background, Clingman
thought of how many of
today’s casting directors
fill roles by going to certain
Internetsites filled withac-
tors’ profiles, resumes and
photos. She wondered
| why there wasn't a website

that allowed radio air tal-

ent and PDs to do the
same.

Ferreri says, “AsaPD, L knew [ was
always looking for talent, and 1 knew
other PDs who were always looking
for talent. The problem was, how do
you hook up a jock in Greensboro
with a PD in Seattle? How are they
going to find each other?

“So withjocks saying there weren’t
any jobs and PDs saying they were
always looking for talent, it was a no-

how you get a job when half the time
you don't know there are jobs. You
hear about somebody who lands a job,
and you're like, “I didn’t even know
that job was available until I read
about it in R&R.” How are you going
to get a job when you don’t even
know they're available?

We also discovered how much
money people were spending trving
to get a job. The dollar amounts were
huge. When you're out of work, you
can't be spending a lot of money try-
ing to find work, not to mention the
hours you spend putting all the stuff
together. That was the research on the
talent side.

On the programmer side, it really
developed with me talking to pro-
grammers ['ve known from years of
programming radio. When [ worked
at Infinity we'd be on conference calls
and we'd all be talking about, “I'm
looking for a guy to do my afternoon
show. Does anybody know any-
body?” That was kind of how we were

“We wanted to
streamline the
process of looking
for work, hecause,

Charleston, SC; CHR7Rhythmic
KGGI/Riverside; Rhythmic Oldies
KRLA/Los Angeles; Hot AC
KGGO/Sacramento; and CHR/
Rhythmic KRBV /Dallas. He later
moved to Renc:, NV for OM duties at
Citadel’s Hot AC KNEV, CHR/
Rhythmic KWYL and Rock KNHK.
While working in Reno, Ferreri met
Clingman, whe, at the time, was an
out-of-work actress from Los Ange-
les doing mornings at KNEV.

“When [ was out of work and do-
ing a morning show gig for Carmy in
Reno, [ was so frustrated by the whole
process of putting together packages
of tapes, CDs amd labels and then get-
ting them out to everybody,” says
Clingman. “I was going through the
trades every day, one by one, and
sending out package after package. It
was costing me a fortune when [ was
unemployed and didn't have the
money.

“I went to Carmy and was like,
‘This is ridiculous!” I remember the
stack of packages he would have in
his office from jucks that basically nev-

brainer. We decided to create a place
where those people could meet.”

“We wanted the best of both worlds
on the website, as far as what 1 would
need as talent and what a PD would
need in order to find talent,” Cling-
man says. “We wanted to streamline
the process, because, prior to this, it
wasn't working.”

Now that the site is up and run-
ning, [ spoke to the duo about how ef-
fective they believe it will be and if it
will ultimately be the one-stop shop
where PDs and air talent can get con-
nected.

R&R: How long has the website been
on line?

CF: Dec. 1, 2003 is about when the
site went active. Right now we're in
the midst of a pre-launch of the site.

R&R: What were the initial steps in
starting this website?

CF: We did a number of things. We
continued our discussions with a
number of talents about finding work.
Their frustrations were that there
aren’t any jobs, and they wondered

“The beauwy « the page is, if 'm a talent and |
post my demo on WWW.anairtajant, com, the

first person to make the phone can -at g
trying to track down the PD and get them to
return my phone call; it’s the PD calling me.”

Carmy Ferreri

site.” We've already got over a hun-
dred programmers, consultants, GMs
and VPs of programming who are try-
ing to upload to the site. And that is
just through word of mouth.

TC: For some reason talent seem to
be hesitant to put their stuff on the site.
That's where our frustration comes
from, because we hear from program-
mers who are looking for talent right
now. They're signing up and search-
ing wuwnw.allairtalent.com for talent, but
the talent haven’t uploaded their
demos and resumes. That's why we
decided to give itaway for the first 30
days, to let them try it out. We're not
asking for any money. Right now it’s
a matter of going to the website and
signing up and getting your stuff
heard by all of the PDs who are going
there. We don’t want todisappoint the
PDs who are going there to look for
talent.

R&R: How did you start to get the
word out about the website to build your
database? Did you face any obstacles?

CF: Virtually everyone we’ve
talked to has said this is brilliant. The
feedback has been phe- _
nomenal. The only speed |
bump we've had is getting
the talent to understand §
that there is a better way to
get their demo in front of
PDs. We can't tell you
which PDs have signed up,
due to a confidentiality is-
sue. Rather than the old-

prior to this; it
wasn’t working.”

Trace Clingman

trying to find talent, and it was total-
ly ineffective. I said there was no way
that me and the 20 PDs I'm close to
could ever network enough to know
all the available talent. It was very dif-
ficult to put PDs and talent together
until now.

R&R: How can a jock get it touch with
you guys to post material?

CF: First and foremost, this article
is a great way to get the word out
there. Because of all the research we
did, we've already started a buzz with
people like Jerry Clifton, who is out
there talking with people about the
website. The other thing that we do is
contact people who are out of work
and say, “Hey, if you're out of work
and you're looking, it doesn’t cost you
anything to post your demo on our

www.americanradiohistorv.com

fashioned way of “Hey, 1
heard there was a job in
Miami. Let me rush and geta tape out
there,” what they do is post their
demo, resume and photo on the site.
Then, much like a dating service,
managers come to the site, and only
managers can get into the database to
hear the demos.

TC: The managers go on the web-
site and they are able to enter their
search criteria. They can enter exactly
what they’re looking for and get the
results. At that point the manager will
be able to listen to the jock right then
and there. There’s no download time.
They're able to listen to your demo,
read your resume, get your phone
number or e-mail you right from the
site.

R&R: How does a person go about
putting up a posting on your website?

CF: The way it works now if you're
a talent is, you send out a tape and
you try to contact a PD. The question
was, how many times had you actu-
ally contacted or spoken to that PD?
As a PD, I can tell you it’s not very

Trace Clingman

often. I'm not proud to say that. You
get busy, and you can't take every
phone call that comes in — especially
when you're looking to hire some-
body and you're getting 150 phone
calls a week about that position.

The beauty of the page is, if I'm a
talent and [ post my demo on
wurvallairtalent.com, the first person to
make the phone call is not me trying
to track down the PD and get them to
return my phone call; it's the PD call-
ing me. Why are they calling? Because
they’ve heard the dems and are inter-
ested.

R&R: What requirements are there for
a jock to post his or her aircheck on
www.allairtalent.com?

CF: We want them to upload a
three-minute-or-less demo. On the
page they fill out a resume with their
name, address, contact information,
work history and any comments
they'd like to make. We have a place
where they can also upload a photo.
Then they fill out some criteria for the
programumer to search for. For exam-
ple, whether they’re male or female

and what format their
s | demo is. Like if they're
| doing Country, they put
| Country. They also put
what market rank they're
in and the region of the
country they’re in. If you
were working in Seattle,
you’d put Northwest; if
you're femalz doing after-
noon drive on a Rhythmic
station, you'd put female,
Rhythmic format, afternoon drive and
the region. The PDs go in and select
by that criteria.

R&R: Do you have mere programmers
or Hiore air talent using tke site?

CF: Far more managers are going
on our website looking for talent. If
there are no jobs, as the talent says
there aren’t, why are all these manag-
ers signing up on www.allairtalent.com
on their own? What we see is that the
managers are hungry for talent, and
they’re looking.

R&R: How often do you update the
website?

CF: It's automatically updated and
fully automated. A talent signs up and
posts his or her demo, and it automati-
cally gets on the webpage immediately.

R&R: How long do the postings stay
listed?

CF: They get the first 30 days free.
If they want to stay on the page after
that, they pay $15 a month, which is
nothing compared to the price it costs
to send out packages.
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7 11 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 3019 -628 347209 21 1710 '
19 @ CASSIDY f/R. KELLY Hotel () 2848 +558 352374 12 211
10 13 YOUNGBLOODZ f/LIL’ JON Damn! (Arista) 2792 -264 368618 26 75/0
16 @  KANYEWEST Through The Wire (Roc-4-Fella/IDJMG) 2665 +228 271786 7 70/ Most
12 15  CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (07P/Capital 219 575 231186 20 760 |IncreasedPlays
20 @ BEYONCE' Me, Myself And | (Columbia) 2414 +136 221054 10 6312 ToTAL
' 27 m J-KWON Tipsy (So So Def/Arista) 2336 +958 207040 3 7419 ARTIST TITLE LABEL(S, WeRese
15 18 LIL" JON & THE EASTSIDE BOYZ Get Low (TV7) 2186 -372 284106 36 76/0 USHER fILUDACRIS & LIL' JON Yeah /Arista) 1264
18 19 BABY BASH Suga Suga (Universal) 2158 224 290623 31 55/0 JKWON Tipsy (S0 So Def/drista) +958
13 20 ZPAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 2149 -504 353715 14 61/0 CHINGY One Call Away (DTP/Capitol) +140 |
1721 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (o’ ReelUniversa)) 2043 -363 183204 20  60j0 | TWISTASIKANYE WEST & JAMIE FOXX Siow Jamz Adiantic) +709 |
22 @ LUDACRIS Splash Waterfals (Def Jam South/I0JMG) 2001 +324 178768 4 754 52332'31:&';Etgh:‘l’]::;’fm e ol
35 @ CHINGY Dne Call Away (OTP/Capitol) 1832 +740 158575 3 718 EAMON F**k It | Don't Want You Back) (Uive/ +402 ‘
31 @ EAMON F**k Jt (| Don't Want You Back) (/ive/ 1589 +402 144358 8 398 MISSY ELLIOTT {'m Really Hot (Gold Mind/Elektra/EEG) +380
| 23 25  MARY J.BLIGE f/EVE Not Today (Geffen) 1501 78 107873 6 641 | LUDACRIS Splash Waterfalls (Def Jam South/iDJMG) +3
38 @  JAY-Z Dirt OFF Your Shoulder (Boc-4-Fella/IOIMG) 1498 +524 186437 3 67/63 | '™NO YANGTWINSHLIL'JON... Salt Shaker (7V7) £
‘ 25 27 B2K f[FABOLOUS Bada Boom (£pic/ 1496 13 123342 5 530
21 28 G UNIT Stunt 101 finterscope) 1455 -454 199388 12 70/0
i 32 @ PETEY PABLO Freek-A-Leek (Jive/ 1366 +210 143036 3 50/6
| 28 30 BABY BASH Shorty Doowop (Universal) 1% 60 1wasr 10 30 | New & Active
| 30 31 TOO SHORT fjLIL’ JQN Shake That Mankey (Short/Jive) 1143 -57 137456 13 2410 2PAC HEMINEM One Day At A Time (Amaru/terscapel
29 32 AVANT Read Your Mind (Geffen) 1120 -82 174573 10 3972 Total Plays: 391, Total Stations: 53, Adds: 29
26 33  BOW WOW f/JAGGED EDGE My Baby (Columbia) 1101 278 142252 R 4440 MARIO WINANS f/P. DIDDY | Don’t Wanna Know (Universal)
33 34 MARQUES HOUSTON Pop That Booty (T.U.6./EEG) 1022 -98 65274 7 52/0 Total Plays: 383, Total Stations: 10, Adds: 2
36 35  T.I. Rubber Band Man (Grand Hustle/Atlantic) 1008 33 75807 4 4814 LIL SCRAPPY Head Bussa (BME/Reprise)
34 36 R.KELLY StepIn The Name Of Love (ive) 957 137 147231 16 gpjp | @ v 312 Tolal Statons: 20, Adds: '
| ; 111 % RUBEN STUDDARD Sorry 2004 () 90 141 88581 3 asp |y Chese AUl fesiign |
JAY-Z Change Clothes (Roc-A-Fells/IDJMG) 942 -576 83129 10 64/0 BEENIE MAN f/MS. THING Dude (Vigin/ |
' 40 @ RYAN DUARTE You (Universal) 923 +61 132644 8 35/0 Total Plays: 302, Total Stations: 25, Adds: 15
| 42 @ JUVENILE In My Life (Cash Money/Universal) 880 +154 86422 4 32/6 BLACK EYED PEAS Hey Mama (A&M/interscope/
48 @ G UNIT Wanna Get To Know You finterscope) 732 +245 112278 2 37111 | Total Plays: 258, Total Stations: 21, Adds: 1
@ MASTER P Them Jeans (Vew No Limit/Koch) 691 +240 74530 1 31/6 VIOLATOR f/MYSTIKAL & B. RHYMES Keep Doin’ It (Jive/
@®  YOUNG GUNZ No Better Love (Def Jam/IDJMG) 672 +281 94319 1 3pig | 7 Py 210 TotalStations: 21, Adds:
96 @ TRILLVILLE Neva Eva (BMEMarner Bros,) 622 +67 54350 g gy | it BROUN DITKAST ) Cont Wat drverscope
39 45  OBIE TRICE The Set Up (Shady/Aftermathinterscope) 613 -276 51753 7 48/0 FEDERATION Hyphy (Vigin
44 46 BIG TYMERS f/R. KELLY Gangsta Girl (Cash Money/Universal) 601 -96 58406 4 34/0 Total Plays: 178, Total Stations: 17, Adds: 1
@ MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 548 +380 47322 1 62/10 | DAVID BANNER Crank It Up (SAC/Universal)
37 48  MVYA Fallen (A&Miinterscape) 533 465 36168 11 51j0 | TotalPlays: 91, Total Stations: 14, Adds: 13
47 @ SEAN PAUL 'm Still In Love With You (VP/Atiantic) 505 +16 145953 7 18/0 = . ; —
| 50 @ BUBBA SPARXXX Back In The Mudd (Beatclub/Interscope) 479 +2 12526 2 M Songs ranked by total plays ‘
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 1/11 | — Detailed station p|ay|ists for all R&R
1/17. Bullets appear on songs gairing plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Is placed first. Songs below .
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds repo rters are available on the web at |
dOo not count toward overall total stations playlr}g a song. Most Increased Plays lists the_songg with the greatest week-to-week increases in total plays. Total Audience equgls Average | | www.radioandrecords .com. |
arter Hour Persons times number of plays (times 100). Each daypart on each statlon is assigned an AQH number. Average Quarter Hour Persons used herein with permission from = - L |

the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc —

"Powergold offers us limitiess options with scheduling criteria and has integrated with alt our

other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for.”
—_
- ® Dan Tumer, Vice President

Programming Services e
The Leaders in Advanced Music Scheduling Software for Windows 38/ME/NT/2000/XP -

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com

info@powergoid.com
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#1 Most Added at Urban
and Most Added at Rhythm .
with a total of 138 new ADDS!!, (T 4

CLEAR CHANNEL RHYTHM CALLOUT &/

#7 DEBUT, T10 18-24 P o0 T

CLEAR CHANNEL URBAN CALLODT § o

Debut #2 A e
Great early reaction KDHT/AUSTIN, TRN! & .
Top 5 CALLOUT WPHI!! Ty N
TOP 10 CALLOUT WIMN/BOSTON, WPHH/HARTFORD"" '
#6 PHONES WMBX!!! 54

Over 2500 spins going into add week!! |

R&R RHYTHM:
- @ (+524) #6 Most Increased
R&R URBAN:

®- D (+271)
RHYTHM MONITOR:
Debut 39* - 33* (+30)

URBAN MONITOR:
Debut 36* - 23* (+486) #b Greatest Gainer
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RANK ARTIST TITLE LABEL

USHER f/LUDACRIS Yeah (4rista)

YING YANG TWINS Salt Shaker (7V7)

TWISTA f{K. WEST & J. FOXX Slow Jamz (At/antic)
CASSIDY f/R. KELLY Hotef (/)

J-KWON Tipsy (So So Def/Arista)

KELIS Mitkshake (Star Trak/Arists)

WESTSIDE CONNECTION Gangsta Nation (Capitol)

NICK CANNGN Gigolo (/ive/

YOUNGBLOODZ f{LIL" JON Damn! (Arista)

LUDACRIS Stand Up (Def Jam South/IDJMG)

JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG)

OUTKAST The Way You Move (Arista

LIL" JON & EASTSIDE BOYZ Get Low (7V7/

ALICIA KEYS You Don't Know My Name (/)

OUTKAST Hey Ya (Arista)

KANYE WEST Through The Wire (Roc-A-Fella/{DJMG)

PETEY PABLO Freek-A-Leek (ive/

G-UNIT Stunt 101 finterscape)

JUVENILE In My Life (Cash Money/Universal)

LUDACRIS Splash Waterfalls (Def Jam South/IDJMG)
BEYONCE’ Me, Myself And | (Columbia)

TOO SHORT f{LIL' JON Shake That Monkey (Short/Jive/

2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) (Death Row/Interscope)
MURPHY LEE f/J. DUPRI Wat Da Hook Gon' Be (Fo’ Reel/Universal)
CHINGY f/SNDOP DOGG & LUDCARIS Holidae In (27F/Capitol)
T.l. Rubber Band Man (Grand Hustle/Atlantic)

B2K f/[FABOLOUS Badaboom (Epic/

YOUNG GUNZ No Better Love (Def Jam/IDJMG)

JAY-Z Change Clothes (Roc-A-Fella//DJMG)

BABY BASH Suga Suga (Universal)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 1/11-1/17
©2004, R&R, Inc.
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J'KWON Tipsy (So So Def/Arista)

MARIO WINANS /P. DIDDY | Don't Wanna Know (Bad Boy/Universal)
JAY-Z Dirt Off Your Shoutders (Roc-A-Fella/IDJMBG)

JOE fIG UNIT Ride Wit U {Jive)

PETEY PABLO Freek-A-Leek (Jive)

SLEEPY BROWN f/OUTKAST | Can’t Wait (/nterscope)

This Week’s Hottest Music Picks

e BOANA
<<= MD, WLLDMTaipa

T.I’s “Rubber Band Man” (Grand Hus-
tle/ Atlantic): Love this record! Sounds like
T.I has another burner. The record is huge
in the clubs and on the mix show.

Young Gunz's “No Better Love” (Roc-A-
Fella/IDJMG): The hook on this record is
contagious. Every time I hear this record it
gets stuck in my head.

Usher featuring Lil Jon & Ludacris’
“Yeah” (Arista): Huge! Since we added this
record Dec. 12, it's been No. 1 phones and
is now starting to pull research. This is go-
ing to be a No. 1 record, no question.

_~Preston Lowe... -
“= PB/MD, KQBT/Austin =~
Chingy’s “One Call Away” (DTP/Capi-
tol): Looks like Chingy is one call away from
another hit.
Petey Pablo’s “Freek-A-Leek” (Jive):
“Freek-A-Leek” sounds pretty freekin’ good.
Usher featuring Lil Jon & Ludacris’
“Yeah”: Yeah! Usher’s back with another one.

- leel’ Heureux:...
0 “”’“H 'HHEH.'PHHIH(I ME = £

Mario Winans featuring P. Diddy’s “1
Don’t Wanna Know"” (Bad Boy/Universal):
Going to be a solid hit. We're following the
lead of the other New England stations blaz-
ing the trail on this one. We put it in, and the
phones and e-mails haven't stopped.

Usher featuring Lil Jon & Ludacris’
“Yeah”: No surprise to anyone this record
is an absolute smash. Three stars on one
record with a crazy Ludacris verse. Tough
to go wrong here; this will be a No. 1.

Dilated Peoples’ “This Way” (Capitol):
This is a cool record to watch out for that
will work well in our market. It features the
newest star, Kanye West, and has a very
happy feel to it.

. «-Mark Adams = ; .
Mm.;mmmlanu [7he

Usher featuring Lil Jon & Ludacris’
“Yeah”: Heat. Huge over the holidays. No.
1 phones.

Jay-Z's “Dirt Off Your Shoulder” (Roc-A-
Fella/IDJMG): Love this cut; already reacting.

Dina Rae’s “And” (Universal): I like the
production and the hook. The gal from Em's
“Superman” can flow.

Brandy featuring Timbaland’s “Turn It
Up” (Atlantic): We've been bangin’ this from
a white label in the mix. Atlantic, wake up
and work it.

G Unit featuring Joe's “Wanna Get To
Know You” (Interscope): Smokes. Gonna
work for us.

b Romeo = .
mn*«mwsan Antenio -

Usher featuring Lil Jon & Ludacris’
“Yeah”: Hot! Hot! Hot! This record is the core
sound of KBBT (The Beat)/San Antonio.

Twista featuring Jamie Foxx & Kanye
West's “Slow Jams” (Atlantic): I've loved
this record from the first time I listened to it.

Jay-Z’s ”Dirt Off Your Shoulder”: This
record is gonna be huge.

o fi Ilull
~pD, KOHTMuGs0n

ODM’s “Chile Verde” (Independent):
This is a spoof on Kelis” “Milkshake” per-
formed by KOHT (Hot 98.3)/Tucson sister
station KGGI's ODM. “My chile is grande/
I'd show you, but I'd have to charge!” It's
funnier than ish!

G Unit s “Wanna Get To Know You” (G
Unit/Interscope): This 50 Cent guy is really
popular here in Tucson — go figure.

Jay-Tee’s “Baby Girl” (Independent):
Former N2Deep member Jay-Tee's got a
hit on his hands. This record is perfect for
Tucson!
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piritual Ascendancy

Walt Leve’s crusade gains higher ground

_IA fter more than 30 years as a major-market radio
personalily and successful syndicated program host,
Walt “Baby” Love has broadened his mission from
counting down the hits to counting down the Ten Com-
mandments as he enters a new dimension of his sto-

ried careet.

An ordained minister in the Afri-
can Methodist Episcopal Church in
Los Angeles, Love steps outside the
one-on-one world of a radio control
room to speak face-to-face with
three congregations of 2,300 mem-
bers each Sunday. It's a calling from
God that both inspires and, at times,
terrifies him.

Between his various long-running
shows — the Countdown With Walt
“Baby"” Love, Urban AC Countdown and
Gospel Traxx — Love pursues graduate
studies in theology at the Fuller Theo-
logical Seminary in Pasadena, CA. His
work is all part of the Walt Love Min-
istries, including the Walt Love Cru-
sade, which tours the country spread-
ing the Good Word of Jesus Christ
while also raising funds for the new
nonprofit Walt & Sonya Love Lupus &
Cancer Research Foundation.

The orgarization contributed
$14,000 in 2003 to UCLA and North-
western University to fight those dis-
eases, a significant beginning to what
Love hopes will be a very large, heal-
ing initiative.

Asked how the transformation from
commercial broadcasting to religion and
philanthropy evolved, Love says, “It
happened in 1990, when my wife, Son-
ya, and [ were married. [ wanted very
much to slow myself down in the
worlds of professional broadcasting, the
music business and television to take
more time to think about what 1 felt God
might want me to do. I grew up with
the church all my life and was always

“People say, ‘You're
just a real guy.
That’s what | like
about you.”

trying to help others, but [ know I wasn’t
serving God as [ should.”

Walking In God'’s Tracks

Recognizing that 89% of African
Americans in the US. are Christians,
Love has had a spiritual moment in his
Urban countdown show since it
launched back in 1982, even if it's only
something as simple as saying, “Take
the time to pray for your neighbor.”

The idea for Gospel Traxx was
hatched in 1994 and brought to fruition
the following year, after GMs and PDs
pledged to carry a gospel program if
Love was willing to develop it. Those
pledges have been honored, as over 200
stations in 15 countries air the weekly
show. The two- and three-hour produc-
tions may soon be joined by a four-hour
version.

“We knew it had to be based on
more than music; it couldn’t just be a
gospel and spiritual jukebox,” says
Love. “Black folks are looking for some-
thing else, and in this society, with all
that’s going on — terrorism, poverty,

SOLDIERS OF LOVE Here’s Walt “Baby” Love (r) with some of the
officers and enlisted soldiers during a recent visit to Ft. Stewart, GA,
where Love gave a sermon. The Walt Love Crusade will be making
numerous appearances around the country in 2004.

PO: x-mmmn
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By Jeff Green
R&R Executive Editor

AIDS and other health challenges — I
said, ‘There’s got to be that spiritual
component that says, “We're not
ashamed of the gospel of Jesus Christ,”
and we're going to do it through mu-
sic, through the Word, through testimo-
ny and through interviews.’

“All I can say is that God led me and
illuminated this idea in my mind and
heart, and we set about doing it.”

A Healthy Interest

Now celebrating its 10th anniver-
sary, Gospel Traxx has evolved over
the years. In addition to presenting
listener testimonies about what God
has done for them, the show offers a
new feature called “The Medical Mo-
ment.”

“Many listeners who contact us zero
in on my comments about being can-
cer-free for seven years and how I live
with one kidney,” Love says. “They'll
usually say not only how I've encour-
aged them, but also how a member of
their family is suffering from some-
thing.

“Unfortunately, we, as African
Americans, battle many specific diseas-
es and health challenges, such as dia-
betes and hypertension. Black men lead
in prostate cancer, black women lead in
stroke, heart attacks and breast cancer
—Icould go onand on —so my audi-
ence expects to hear bits of information
about medical advancements and ear-
ly detection.

“We're not trying to be medical pro-
fessionals, but we do report on findings
from the American Journal of Medicine
and other sources in the medical com-
munity, saying, “You need to look into
this,” or, ‘We found this out, so check
with your medical professional or vis-
it this website.”

While Love is pleased with how Gos-
pel Traxx has been “accepted in people’s
minds, hearts and homes,” he still en-
visions tremendous growth potential.
“The combined economic power of the
African-American community is enor-
mous [see R&R’s Management/Mar-
keting/Sales section this week], and I
know there’s room for so much
growth, because black folks who are
Christians who listen to radio buy a lot
of products,” he says.

Saluting African-
American Success

In another form of outreach, Love
hosts the weekday feature “African-
Americans Making History Today,”
which next month will be renamed
“African-Americans Making It Hap-

FRIENDS IN WORSHIP Shown after a recent sermon in New
Orieans are (I-r} gospel artist Moses Tyson Jr., a frequent Crusade
guest for whom Walt Love has produced two albums; Bishop Paul
Morton, a gospel artist who also is pastor of the Greater St. Stephen
Baptist Church in New Orleans; and Walt Love.

pen.” “This is an image-building cam-
paign that grew out of my Countdown,”
says Love. “We used to do this little fea-
ture during Black History Month about
African Americans who had accom-
plished something.

“One example is Sylvia Rhone's be-
coming Chairperson of Elektra Rec-
ords. We realized that most people had
no idea that an African-American
woman was running this major corpo-
ration and that it was doing better be-
cause of her efforts. We thought it
would be a good idea to tell people
these stories about successful black
folks.”

Detroit-based writer-producer Chawn
Farmer researches candidates for the 30-
second feature, which covers everyone
from Rhone to Secretary of State Colin
Powell, in addition to such people as city
council members or school superinten-
dents who are recommended by indi-
vidual affiliates. Lovesays the show will
soon begin to include Hispanics and
people of other races.

“To think that God
would use you to
help deliver someone
else to Him and to
help someone find
some semblance of
peace in their life is
just overwhelming.”

What drives Love more than any-
thing these days, though, are his min-
istries and their dual purpose to lead
people to Jesus Christ and raise funds
to fight lupus and cancer. “Nearly two-
thirds of all newly diagnosed cases of
lupus in the U.S. are black females,”
says Love. “My mother contracted it at
the age of 55 but had been misdiag-
nosed for over 12 years. My father had
kidney cancer. So lupus and cancer are
onmy radar screen, and also my wife’s,
because she has relatives who've suf-
fered from both.

“In building the ministries, we
thought we could make people more
aware of these two diseases. The Na-
tional Lupus Foundation and Ameri-
can Cancer Society have been very sup-
portive, supplying us with a lot of
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printed information, materials and con-
tacts at local chapters wherever we go.”

The next stop on the Walt Love Cru-
sade is St. Louis on Fel. 7, where Love
will appear with The Williams Broth-
ers gospel quartet, Verity artist Tone'X,
Moses Tyson [r., praise-and-worship
speaker Christopher Lewis and Chica-
g0's Lonnie Hunter with The Voices Of
St. Mark. The event is free, but the Cru-
sade will ask for a free-will offering to
support the Foundation.

"I take no salary fromit,” says Love.
“ pay for the flights out of my own
pocket, and the local church puts us in
ahotel. Thousands of people come, and
there are many volunteers passing out
information on diagnosis and treat-
ment.”

From Weakness
To Strength

You would think that someone
who's been on the air in major markets
for as long as Love has would have no
problem with public speaking, but Walt
confesses to bouts of nervousness ev-
ery time he takes the lectern, especial-
ly in front of a full house of 2,000 or
3,000 worshipers.

“It's a huge responsibility,” he says.
“The day I'm not frightened about get-
ting up to preach what God has given
me to give to people is when I'll know
[ shouldn’t be doing it. The Book of
Proverbs tells us that the first form of
realizing your maturity is a healthy fear
of the Lord, so when I'm getting ready
to preach, I'm scared te death.”

Love observes that his sermons some-
times contrast dramatically with the big
station events of his radio days in New
York, Detroit, Chicago ard Los Angeles
that drew large crowds. He says, “You
might have only five people listening,
but one might come to vou and say, ‘1
know I need Christ in my life.’

“To think — being a sinner and
knowing all of the triak and challeng-
es you've gone through in your life —
that God would use you to help deliv-
er someone else to Him and to help
someone find some semblance of peace
in their life is just overwhelming. I see
that happening.

“I love radio, and everyone in the
business knows that once you do it,
youlove it forever. But I also know that
when I preach a sermon, it is the most
exhilarating thing that has ever hap-
pened to me.”

For information about the Walt & Son-

ya Love Lupus & Cancer Foundation, con-

tact Walt Baby Love Productions, P.O. Box
572, Agoura Hills, CA 91376, or visit
www.waltbabylove.corn.

KEYSHIA COL:
PAULA CAMPBE. L

7 BEENIE MAN WS THING
DAVID BANNER
BABY DREW

*Monitored Reporters E
81 Total Reporters

70 Total Monitored

11 Total Indicator

Did Not Report, Playlist Frozen (2):
WESE/Tupelo, MS
WTMP/Tampa, FL

www americanradiohistorv com


www.americanradiohistory.com

URBAN TOP 50 _

.o January 23, 2004

LAST THIS TOTAL

WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS

1 1 ALICIA KEYS You Don't Know My Name (.} 4063

2 e TWISTA fI[KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 3803

3 9 BEYONCE' Me, Myself And | (Columbia) 3358

4 4 AVANT Read Your Mind (Geffen) 2862

5 5  OUTKAST The Way You Move (Arista) 2668

6 6  KELIS Mikshake (Star Trak/Arista) 2643
—9_ @ KANYEWEST Through The Wire (Roc-A-Fella/iDJMG) 2475

38 ® RaR January 23, 2004

Elre- B

pLAYS AJ%@%E " e fMlost Added’
.54 599323 1 69/0 www.rradds.com
+ 3 1 8 501 939 8 ﬁ”u ARTIST TITLE LABEL(S) ADDS
Al G JAY-Z Dirt Off Your Shoulder (Roc-4-Fella/DJMG) 67
203 399936 21 6310 | yguER LUDACRIS & LIL' JON Yeah Arista) 66
319 345789 18 62/0 SLEEPY BROWN fIOUTKAST | Can't Wait flnterscape/ 47
2241 330561 13 530 KEYSHIA COLE Never (Geffen) N :g
+230 290574 8 5o | BEENIEMANIMS.THING Dude Vigin) 3

R&R asks radio DJs for the hottest records jumping off that haven't charted yet.

Mix Show Coordinator, WHRP/Huntsville, AL w

Nelly’s “Tip Drill” (Universal): Immediate-reaction song! You can’'t go
wrong when you got a song backed by the rawest uncut music video
ever! The phones are on fire with this one! # David Banner featur-
ing Frekza Natcha’s “Mama’s House” (Universal): Down-South club an-
them like a mug. Banner keeps it crunk and represents for the streets
again with this cut. # Memphis Bleek featuring Trick Daddy andT.l.’s
“Round Here” (Roc-A-Fella/Def Jam): The ATL-MIA connection is what's
happenin’. T.I. is so hot right now that anything he touches is pretty much

v B

o e

the car. Jump the gun on this one — it's the next to hit.

2 . = s - P

Brian Anthony
PD, WXBT/Columbia, SC

WXBT/Columbia, SC is in the middie
of a long-weekend promotion.

IR s

off the weekend on Saturday. The winners get tick-
ets to all three shows. We consider this a pretty
major promotion, so every hour you're either hear-
ing a liner about it or we’re doing the actual contest.

us off. Then we followed that up with a $10,000 guarantee last fall. We
guaranteed that we’d play at least 10 songs in a row every hour be-
tween 10am and midnight, and if we didn’t we’d pay $10,000. So far
we're still keeping our promise. # We also knew, being the new sta-

lected nonperishable foods during November. Then, in December, we
partnered with Television 19 for a toy drive called Stuff the Bus. We
asked listeners to donate enough toys to fill a bus. Our campaign for
2004 is a voter-registration drive. Most of our promotions will be tied
into that in some way. # Lastly, we're aiso kicking off a major winter
promotion that will run through April. We're giving away a customized

a hit. & J-Kwon's “Tipsy” (SoSo Def/Arista): Classic case of a basic
beat making a hot record. This beat will find you bobbin’ yo' head in

We've partnered with a local promoter and the club that brings most of .
the hip-hop shows to the market to give away a weekend package of
three shows in four days. Petey Pablo will play on Wednesday night,

e David Banner performs on Friday, and Twista caps

®.We launched last July, and we signed on play- .
ing 10,000 joints in a row commercial- and jock-free.
That was a pretty good marketing campaign to kick :

tion in town, we’d have to get involved quickly in community organiza- :
tions. So for the holidays we partnered with two groups to heip the needy l
in Columbia. The first was the Harvest Hope Food Bank, where we col- :

Yukon SUV with 24-inch rims, five DVD screens and a $2,000 stereo
system. We bring it to all our remotes, and listeners can register to win it. |

ARTIST: Rhian Benson

LABEL: DKG Music

CURRENT PROJECT: Gold Coast
IN STORES: Now

CURRENT SINGLE: “Stealing My
Peace of Mind”

e R e e s W s e e

he Album: Singer Rhian Benson

writes all her own material on gui-
tar and keyboards, on which she is profi-
cient. She also co-produced her debut al-
bum, Gold Coast, along with well known
Grammy-Award-winning producers
James Poyser (Lauryn Hill, The Roots,
Jill Scott) and Bob Power (I)’Angelo, In-
dia Arie, Chaka Khan).

Birthplace: Ghana, West Africa

Personal Stats: Born into the Ashanti
tribe in West Africa to a British mother
and an Ashanti father, Benson grew up
surrounded by music. Her mother was a
singer and her father played guitar. Her
grandfather led an acclaimed big band
orchestra during the '50s and ’60s, an
uncle was a popular singer, and another
uncle was a record producer.

By age 9 Benson was playing piano and
writing songs. Her family had moved to
New Delhi, India, and she began to draw
upon the musical styles of her culture and
the places she lived.

While music was her love, Benson also
valued her education highly. She at-
tended the prestigious London School of
Economics and, later, Harvard Univer-
sity. It was after Benson returned to Lon-

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 201-656-3431
or e-mail:

don to care for her ailing mother that she
rediscovered her desire to create music,
this time as a profession. In London she
built a name for herself by performing at
small venues and writing her own mate-
rial.

Musical Influences: Miles Davis;
Earth, Wind & Fire; Miriam Makeba:
Ella Fitzgerald; and Afrobeat legend Fela
Kuti.

Past Successes: Benson’s debut
single, “Say How I Feel,” was the Most
Added record at Urban AC radio in its
first week, a major accomplishment for an
unknown artist. The song also went on to
reach the top 10 on that chart. She was
later asked to host an entertainment tele-
vision series for BET, also titled Gold
Coast, which has since been picked up for
a second season and is currently shooting
six new episodes.

See Her: On BET/BET JAZZ as the
host of Gold Coast; Soul Train (repeat per-
formance to air in February or March); on
her upcoming national tour, sponsored by
TimeWarner's Roadrunner Cable, set to
start in the spring; and, before her tour
begins, performing in Atlanta on Jsan. 24,
Detroit on Feb. 1, Copper Mountain, CO

dhall@radioandrecords.com

on Feb. 5 and Los Angeles on Feb. 14.

Stations and their adds listed alphabetically by market
WWiN/Baltimore, MD* WLXC/Columbia, SC* WFLM/Ft. Pierce, FL* KNEK/Latayette, LA* KIMSMemphis, TN* WRKS/New York, NY* WVBE/Roanoke, VA* WIMX/Toledo, OH*
PD: Tim Watts PO: Dw“ Williams OM/PD; Mike James PD/MD: Jahn Kinnity PD: Nate Bell OM: John Muilen PD/MD: Wall Ford PD: Rocky Love
APO/MD: Ketth Fisher BEYONCE 24 BEYONCE® 21 BEYONCE' APD/MD: Eileen Collier PD: Toya Beaslay CARL THOMAS MD: Brandi Browne
D e %Ek JS?EM\’S& ! o rdé:k JS?&‘&% 4 CARL THOMAS 3 BEYONCE' MD: Julie Gustines ﬁF&DSIE)E\YLERT ’2 gg&;{«usgvu[%ﬂﬂ
GERALD LEVERT 21 MUSID JORD;
KOXL/Balon Rouge, LA® HEST S 8 Rty H/Savannah, GA ' ?'lg%fclsiso e
’ i i i g - 4 RUBEN STUDDARD WLVH/Savannah,
PD/[BAEBEJ ma Vemnon qu/gelumhla. S¢ gahyoﬁﬁz?mk' AR WHQTMiami, FL* 4 gt OM: Brad Kelly
CARL THOMAS LA WOQMG/Greenshoro, NC* PD: Mark Dylan iBi,?,:{{f“.’(‘,‘,’,",’,‘{,"am,. ﬁg’ﬂ“ﬂ;ﬁ‘" Young WHUR/Washington, DC*
CERATDERER 4 GERALD LEVERT PD/MD: AC Stone MD: Jamal Quarles BEYONCE' 1 OUTKAST PD/MD: David A. Dickinson
e i i e WSV ol VA* o e
WBHK/Bimingham, AL* § SEYON ) OM: Daisy Davis KMIW/SI. Louis, MO* BEYONCE
L it WAGH/Columbus, GA ! O NS WJMRMilwaukee, WI* BABYFACE OM: cmﬁ Aikins 0
Noadgs o omon o e KMJQHouston, TX* st sou PO ity Jones s PD: Eric Mychaets WMM./Washingtan, DC*
0 Adds PO/APD: Queen Rasheeda PD: Tom Calogocci MD: Taylor J PO: Kathy Brown '
M A e Mo Sam Chols WYKL Norolk, VA" o Gl R M Mike Chase
HIL ST 500L KJLH/Los Angeles, CA* WDLT/Mobile, AL* OM: Dick Lamb i Qe —-—
WMGL/Charleston, SC* POMD: Aunira¢ Russell PD: Sieve Crumbley POAMD: Don London 5 VAN HURT L
R, B - WRNB/Daylon, OH* WTLCAndianapolis, IN* HUST Sou. MD: Kalhy Bariow
BEYONCE" OM/PD: J.0. Kunes PD: Brian Wallace GERALD LEVERT .
mﬂkggomg GERALD LEVERT APD/MD: Garth Adams BEVONCE' %cg.fmﬂ“.?i?.& FL
GEl LEVERT GERALD LEVERT . Steve Hol N
MXD/Detroit, MI* '“ %ﬁ#@nﬂﬁmﬁiﬂs MD: doe Davis *Monitored Reporters
WBAV/Chariotte* i R WaOKMashille, TH"
D: Terri A ;. e ashe . 1
o Avery P D et WKXiJackson, MS* et HYORCE WDAS/Philadelphia, PA* 46 Total Reporters
GARL THOMAS il OM/PD/MD: Stan Branson XEM 4 CAR DM: Thea Milchem
GERALO LEVERT #Di\gd":"a Litle Il % Wao PD: Joe Tamburro _
HE o : 28 SMOKIE NORFUL OMD: .
& o 2 Lot Ul WYBCMew Haven, CT* il 42 Total Monitored
i : Wayne Schmidt
WVAZ/Chicago, IL* 24 ARETHA FRANKLIN DM: Wayne Sc o
OM/PD: Elroy Smith WUKS/Fayetteville, NC* X N el :2b:'“”‘ ﬁ:“,h';‘{ma 4 Total Indicat
A mande Rivera W G Pt o e % Sl Ao 2 oL s WFXC/Raleigh, NC* AEULCIEE G
3 3 RALD LEVE o
it 7 GERQTLIS bEVERT Do 16 JRgoED Evce ME%;CLEL J0RDAY Py Tomng e —
TEENA MARIE BN Gibuwve - ¥ bl Did Not Report, Playlist Frozen (1):
: o _ 12 WS 1 . WMCS/Milwaukee, WI
WZAK/Cleveland, OH* ) KMJK/Kansas City, MO* iy — WYLD/New Orleans, LA WKJS/Richmond, VA*
DM/PD: Kim Johnson WDZZ/Flint, MI* PD: Gireg Love 10 CARL THOMAS OM: Caria Boatner DM/PD/MD: Kevin Gardner
MD: Bohby Rush PD: Jerold Jackson MD: Trey Michaels 10 JEFF MAJCRS PD: AJ Appleberry SILK
GERALL LEVERT No Adds No Adds 7 GERALD LEVERT No Adds GERALD LEVERT
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: oo’ o January 23, 2004 ®
LAST THIS TOTAL ‘- TOTAL  WEEKSON TOTAL STATIONS/ Most A dded
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDIENCE CHART ADDS .
www. 's.co.
1 0 ALICIA KEYS You Don't Know My Name (/) 1328 +96 173207 1" 42|10 m
2 2 R.KELLY Step In The Name Of Love (Jive) 1019 63 139406 36 210 | ARTSTITIE LR 4008
3 3 GERALDLEVERT U Got That Love (Call It A Night) (Elektra/EEG) 1005 51 127998 20  39j0 | GERALDLEVERT Wearlt Out flekialtts) 3/
4 4 &M . 9 13 113462 1 40/0 BEYONCE' Me, Myself And 1 (Columbia) 18
JOE More & More (ive/ 1 : ! CARL THOMAS She Is (Bad Boy/Universal 16
5 5 AVANT Read Your Mind (Geffen) 817 -59 76437 14 38/0 BABYFACE The Loneliness (Arista/ g
8 o LUTHER VANDROSS Think About You (J/ 698 +22 75836 9 39/0 HIL ST. SOUL Pieces (Shanachie) 9
6 7 KEM Love Calls (Motown/Universal) 692 75 101455 50  32(0 RUBEN STUDDARD Sorry 2004 (/) 5
10 @ RUBEN STUDDARD Sorry 2004 (J) 675  +78 72705 4 315 z':T"Tfsll JTg“';JA"mm L'"; Koch) ;
7 9 MUSIQ Forthenight (Jef SoulIDJMG) 672 40 79834 10 33 UL TANL LS
9 10  SMOKIE NORFUL | Need You Now (EM/ Gospel) 563 -53 54921 40 34/0
1 11 WILL DOWNING A Million Ways (GRF/VMG) 561 -2 42490 16 33/0
12 12 DWELE Find A Way (Virgin/ 544 -19 61924 27 40/0
15 @ ERYKAH BADU Back In The Day (Motown/ 491 +27 41300 12 2710
14 14  ARETHA FRANKLIN Wonderful (Arista/ 476 -29 73857 15 29(0 Most
13 15 LUTHER VANDROSS Dance With My Father ) 453 -62 60804 36 38/0 Increasedplays
16 @ OUTKAST The Way You Move (Arista/ 436 +19 68376 6 9/2 o
18 @ JAGGED EDGE Walked Qutta Heaven (Columbia) 395 +32 34119 8 20/0 ARTIST TITLE LABEL(S) NeRENSE
17 18 MICHAEL JAFKSON One More Chance (Epic/ 356 -23 42487 12 2310 BABYFACE The Loneliness (Arista/ +183
19 19 ASHANT! Rain On Me /Mllfd&f /II[.‘.//HJMG/ 306 .34 44763 13 17’0 ALICIA KEYS You Don’t Know My Name (J/ +96
21 @ VAN HUNT Seconds Of Pleasure (Capital) 299 +36 22079 8 2611 RUBEN STUDDARD Sorry 2004 (/) +18
20 @ JAHEIM Backtight (Divine Mili/Warner Bros.) 299 +14 29436 19 23/0 GERALD LEVERT Wear it Out (Elektra/EEG) +68
22 22 JAVIER Beautiful U R (Capitol) 253 4 15791 3 231 | YOLANDAADAMS Never Give Up (Elektra/ELG) +43
26 @D  SILK Side Show (Liguid §) 234 +36 10462 5 2211 133:32 :mg 'F’L,Tg::"/'g:kf,;/“f"fg"’*”a/fﬂ’" :gg
@ BABYFACE The Loneliness (Arista/ 230 +143 23672 1 35/9 112 Dance With Me (Bad Boy/Arista) +37
23 25  KEM Matter Of Time (Motown/ 228 -1 25464 10 18/0
28 @ KINDRED THE FAMILY SOUL Stars (Hidden Beach) 192 0 17791 5 14{0
29 27  BRIAN MCKNIGHT Back Seat (Gettin' Down) (Motown/ 1m -4 11002 3 16/0
25 28 AL GREEN | Can't Stop (Blue Note/EMC) 167 -32 7964 5 1811
- 29  JEFF MAJORS Heard My Cry (Music One/ 159 -6 18771 2 8/0 Most
— 30 STEPHANIE MILLS Can't Let Him Go (J&M) 154 -6 16575 9 9/0 Pla ed Recurrents
42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week y
of 1/41-1/17. Bullats appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. 5engs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQHnumber. | HEATHER HEADLEY | Wish | Wasn't (RCA/ 467
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. JAHEIM Put That Woman First (Divine Mill/Warner Bros.) 373
New & Acti ve TAMIA Officially Missing You (Elektra/EEG) 361
KINDRED Far Away (£pic/ 245
BEYONCE' Me, Myself And | (Columbia) CARL THOMAS She Is (Bad Boy/Universal) BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universalj 240
Total Plays: 135, Total Stations: 20, Adds: 18 ' Total Plays: 60, Total Stations: 16, Adds: 16 FLOETRY Say Yes [DreamWorks/ 228
ANN NESBY With Open Arms (RT Entertainment) ) RUBEN STUDDARD Superstar (/) 224
Total Plays: 105, Total Stations: 13, Adds: 0 TARRALYN RAMSEY Up Against All 0dds (Casablanca) LUTHER VANDROSS Take You Out (/) 214
MARY MARY Dance, Dance, Dance (lntegrity) | Total Plays: 60, Total Stations: 7, Adds: 0 YOLANDA ADAMS The Battle Is The Lords (Verity/ 188
Total Plays: 96, Tetal Stations: 12, Adds: 0 ’ JEEF BRADSHAW fIJILL SCOTT Siide (Hidden Beach) R. KELLY I'l Never Leave (Jive/ 183
GERALD LEVERT Wear it Out (Elektra/CEG) Total Plays: 41, Total Stations: 4, Adds: 0 : :
Total Plays: 78, Tetal Stations: 24, Adds: 24 T S Detailed station playlists for all R&R
oo n s eparters re sl on e we
Bt i e sl www.radioandrecords.com.
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Ten Years After MidNite

Continued from Page 1

The next day after school my
mother left a note saying that Jack
wanted me to go to the radio station.
I assumed he wanted to sell me the
car, so I grabbed my checkbook and
went to the station all excited. But
he said, “No, I'm not going to sell
you the car. I was listening to you
talk yesterday, and I think you have
a good voice. You should go into
radio.”

Kind of as a goof, he threw me on
the air for a weekend shift. I went
to school the next day, and all of a
sudden [ was this stud because I'd
been on the radio the day before.
Jack offered me 7pm-to-midnight
for $600 a month.

R&R: What did you do to develop
yourself as an air talent?

BG:Thad a tape of WYNY in New

“There was one time
we weren’t going to
he ahle to make
payroll, so we took it
to Vegas — and after
we came bhack from
Vegas, we were able
to pay everybody.”

York City. My brother and his fami-
ly lived there, and I just thought the
music was so great. Figuring that
New York was a big town and you
had to be really good to be on the
air there, Ifound the tape and lis-
tened to the DJ, Steve O’Brian. He
was incredible.

At one point on the tape he gave
the request-line number. I called
until my fingers bled. Finally, Steve
answered the phone. [ told him my
name and that I'd been on the radio
for two months and asked if I could
send a tape for him to listen to and
help me. And he did! Within six
months of having started in radio, I
got my first job offer, in Dallas. [ was
very fortunate to have someone
reach out and help me like that.

R&R: Let's go back to cars for a
mirute. You were a car guy at a very ear-
ly age.

BG: Oh, yeah. I bought my first
car when [ was 12.

R&R: So you just did the radio thing
to support the habit.

BG: Solely.

R&R: I'm surprised you didn’t have
a career in cars.

BG: Well, [ wanted to very much.
My dad said, "I'm not going to have
ason grow up to be a used-car sales-
man.” | said, "Dad that's not what
I'm going to be. I'm going to have
really high-line cars.” And he said,
“You're a used-car salesman.
There’s no two ways about it.”

R&R: If he'd known you were going
to be a disc jockey, he might have taken
used-car salesman.

BG: He might have thought bet-
ter of it! No, he’s very proud, thank-
fully.

“l was better
prepared to deal with
the world of country
than | ever was in
Top 40. When I went
to Country is when |
finally felt at home.”

R&R: Who were your mentors? Who
gave you a huge break?

BG: Obviously, I'll always be in-
debted to Jack Aldridge for noticing
me, At the top of the list have got to
be Rick Dees and Scott Shannon,
both of whom I've been lucky
enough to work with. Scott is the
guy who taught me that, regardless
of what market you're in, you nev-
er forsake the basics of good radio.

Of course, | worked with him in
New York. I was kind of fuzzy as to
what those basics were, but Scott
makes them crystal-clear in a very
short amount of time. I would hope
if he were to listen to After MidNite,
he would realize that we still work
very hard to keep those basics in
place.

R&R: What are some of those basics
you remember Shannon yelling at you

about?

CAR NUT Young Blair Garner with his first car, a 1949 Chrysler Windsor he
bought at the age of 12.

BG: If what you're plan-
ning to talk about isn’t
more entertaining than the
newest Tim McGraw song,
then don't talk. Play Tim. If
you listen to After MidNite
you’d be challenged to find
breaks, other than features,
that are over 20 or 30 sec-
onds in length.

[ kind of have the Mc-
Donald’s philosophy of ra-
dio, and music is the Big
Mac. Music is the main
portion, and what we do is
just the french fries. We're
there to enhance and make
it taste just a little bit bet-
ter. It would kill me to
think we were just ram-
bling on about some inane
idea.

The basics are this: word
economy, which is, of
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and a full moon.
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was listening to After MidNite.
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i%Drive-By Mooning

Blair Garner has a million stories about country artists from

his years in the business, and we've scattered a few of
. them throughout this After MidNite retrospective. We be- .,
, gin with a little tale involving Martina McBride, a tour bus

I remember when Martina McBride was pregnant with her first
baby. Her husband, John, told me he was going to call me from the
operating room as soon as the baby was born. | said, “OK, great” —

¢ never imagining that he actually would.

s Then one night the hotline rang, and it was an out-of-breath John.
{ He says, “'m in the OR — Martina just had the baby.” 'm thinking,

> “What? You just had a baby, and you're calling a radio show?” They
§ later brought Delaney along to the show and promised me they'd do
@ the same thing when their next baby was born — and I'll be darned if
% they didn't.

#
John's a frequent caller to the show. He got busted one night, %
¢ though. A trucker called one night to tell me that he was driving down g
< the freeway and there was a tour bus in front of him. He said he
radioed to find out who it was, and it was Martina. Well, he said he
© decided to pull up alongside and take a look in the bus. John, being 5

¢ the wise guy he is, mooned the truck driver as he was goingby. So ¥
the trucker calls to tell me this whole story. Unbeknownst to us, §
- Martina was listening in the bus. So John got into trouble because she ¥

skl Bl SRR B e BER W W 8 e - BT w\:w@

s R

s
s »%%

W F wdh

e

k.

course, ultimate. Write it down. Re-
hearse it. And read it the way you
wrote it. Here I was in New York
City, the No. 1 market in the United
States, and I was writing every sin-
gle break down. Before I crack the
mike I'm practicing it off-air three
times. Unless I'm able to do it three

T kind of had a tour of colleges and
of radio stations. Then | went to
WASH-FM in Washington, DC and
enrolled at the University of Mary-
land. T took three hours of math just
to pacify my parents. That was 1984;
[ was 20.

I moved back to Austin to finish

G MEN Garth and Garner share a good time.

times in a row perfectly, I don't do
it on the air. There’s no room for er-
Ior.

Write it down. Rehearse it. And
read it the way you wrote it. That's
direct from Scott Shannon. If you
would stumble and say the word
“uh,” he’d come steaming into the
studio and say, “Where'd you write
itdown?” I'd say, “What?” “Where'd
you write down ‘uh’?”

As difficult as those days were, |
wouldn't change them for a million
bucks. Every single time I see Scott
[ thank him for teaching me, and he
really did. I will forever be indebt-
ed to him.

R&R: Detail your radio odyssey.

BG: I went from KHBQ in Ama-
rillo to KAFM/Dallas, where John
Shomby was PD. I'd turned 18 by
that time. [ was pursuing my radio
career while pursuing my college
degree at the University of Texas,
Arlington. It was paramount in our
family that you get your degree, so

t

my degree at the University of Tex-
as. | had no intention of working in
radio at that time, but a record rep
told the PD at KHFI that I was in
town. He called and asked if I would
be interested in some part-time
work, which I did for two years.
When I finished my degree in adver-
tising I looked at the initial salary
offerings and wasn’t too excited
about it, so I sent out a couple of
tapes to see if I'd get anything at ra-
dio.

R&R: And that was the end of your
advertising career.

BG: Sure enough, Bill Richards at
KKBQ/Houston offered me mid-
days. This was in the days when we
had Birch ratings. Our first trends
came back, and we had gone up
nearly 30%. A competing PD wasn’t
too happy about that and began rec-
ommending me for jobs outside the
market, trying to get me hired out.

Continued on Page 45
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-One HeT Hour

"A great sounding
show...everything HET
in one incredible hour.

This show is a perfect
fit for KZLA!"

- R.J, Curtis, Operations Manager,
KZLA, Los Angeles

B Delivered IIE'I' Monday through Friday.
A To get your station on AMERICA'S HeTLIST,
Ay N email info@AmericasHotList.com
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Congratulations, Blair!
We're proud to
share the same moonlight

night after n"ight,

year after year.

A

AR,
3 -.ﬂ‘ ."n.-“-".ll “_‘I_ -

1

N

[~ T —
Pt as
g e
——nd . — =
;t.-q-' ’_H_;

i
{

'Jj
o

," 3
o

uf I A

- {—'.-r.;f.. s

o i T


www.americanradiohistory.com

CONGRATULATIONS
BLAIR AND AFTER MIDNITE

oN 10 YEARS?
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WE HAVE ENJOYED BEING A PART OF

THE OVERNICHT REVOLUTION.
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Ten Years Al;ter MidNite
Con]inued from Page 40

I'd only been in Houston a few
months when Larry Berger at
WPL]J/New York called. [ totally
thought it was a friend of mine play-
ing a joke.

[ told him I'd just landed in Hous-
ton and wouldn’t feel right about
leaving. He said, “I understand you
have family in New York. Why
don't you fly up and have lunch
with me, and that way you'll have
a free trip to see your family?” [ said,
“As long as you understand it’s on
those terms. | have no intention of
leaving Houston.” He said, “That's
fine.”

We had lund;l, and he called the
morning after I got back and offered
me the job. [ tm[’ned him down. He
called back 10 minutes later and of-
fered the job for more money, and 1
turned him down. By the third call
it kind of got stupid, and I said OK.
And I was off to New York. That
was 1986; I was 22. And [ stayed
there through 1992.

R&R: What did you learn in New
York?

BG: Jim Kerr, who is without
question the epitome of what a ra-
dio talent should be, really took me
under his wing. He’s a great com-
municator. He does what so few are
able to do, which is to build a one-
on-one relationship with the listen-
er unlike anyone ['ve ever heard
before. Jim was the guy who made
it clear to me Epat [ was very want-
ed in New York. He was kind
enough to introduce me to the Will-
iam Morris folks, which led to me
being the voiceover guy for Burger
King for about 21/2 years. It was
the Burger King money that helped
us launch After MidNite.

[ was Larry Berger’s last hire at
WPL] and ended up doing after-
noons there. Then Scott Shannon
came on as PD. | worked with him
for nine months and started to feel
like [ might enjoy living on the West
Coast. [ had te negotiate my way out
of my contract to do that.

R&R: How'd you land in LA.?

BG: [ called Bill Richards at KIIS-
FM the day I got here, and he said,
“When do you want to start?” The
first day I was in L.A. T was lucky
enough to land at KIIS. I did after-
noons, and during my two years
there [ was writing the business plan
for After MidNite.

R&R: How did that plan become re-
ality?

BG: 1 had a very lucky vacation at
Club Med in Cancun. I struck up a
great friendship with this beautiful
blonde whose husband is the chief of
surgery for Cedars Sinai hospital.
When [ came out to L.A. I called her
and said, “Let’s go to dinner.”

She told her husband, and he hit
the roof. He said, “If you're going to
dinner with him, I'm going to din-
ner with him,” because he thought
something was going on. Complete-
ly innocent, I showed up at the
house with a big bouquet of flow-
ers. In hindsight, [ see how that
must have looked.

The three of us went to dinner,
and he had a very “Who do you
think you are?” kind of attitude. He
asked whatl was going todo in L.A.
So I told him the idea for this radio
program called After MidNite. Before
the evening was over he offered

“A year into the deal,
Premiere offered
$750,000. We said,
‘No, thanks.’ Another
two years went by,
and that offer was
increased to $9.2
million.”

three times to fund the venture. Ul-
timately, he became my business
partner, with another doctor and
Rod West from ABC.

R&R: Where did the idea cone from
for an overnight show?

BG: [ was at dinner with a friend
in the business. | wanted so much
to work for myself and to be able to
sink or swim on my own. The need
we identified was overnight radio,
but we felt that there might not be
anyone listening.

That's when [ began doing the
research through RADAR, Radio
Business Report and countless issues
of R&R. [ was able to determine that
a single radio station retains 30% to
nearly 40% of its daytime audience
overnight. That really became the
thesis behind the company. If you

W B =R ¢

e

s

W

ez i ol - g B

‘Got Any Chips?

K willie Helson came in, high as a kite. | had studied for days getting

' ready. | had four pages of questions and prep on Willie that | had taken -
a lot of time with. He was so high that all of his answers were “yes"and *

~ “no.” Within four minutes | had gone through all my guestions. It was

" scary. | was being very reverent of this man. %

’i Then, he next moming, | heard him on Howard Stern — and they

had a joint-rolling contest. Which, of course, is something we would

ever do. J!ut he got an entirely different side of Willie.

: T %

*a e

COUNTRY

take that percentage of Pittsburgh
and add that to Milwaukee and add
that to Phoenix, you've built a pret-
ty good audience.

R&R: Your background was CHR,
where you had lots of contacts. Why
Country? Did you ever considera CHR
After MidNite show?

BG: No. Country’s in my heart.
Being born and raised in Texas, I
was better prepared to deal with the
world of Country than I ever was in
Top 40. [ always felt like a fish out
of water there. I remember having
Steven Tyler and Joe Perry of Aero-
smith as guests on 'PLJ. Here they
were, just bouncing off the walls,
and I'm basically this goody-two-
shoes hall monitor. When I went to
Country is when I finally felt at
home. The artists are from that same
background. There’s something
about the Southern gentility that
enjoy so much more in Country. It's
like I'm hanging out with the peo-
ple [ grew up with.

R&R: What were the pitfalls of start-
ing up?

BG: Trying to convince advertis-
ers that there were people listening
overnight. That's why the majority
of our commercials initially were
per-inquiry. Once people realized
we were generating tremendous call
volume, we took that story to the
folks on Madison Avenue. Media
America was our rep at that point,
and they were able to put together
a success story.

R&R: How long did the P.I. stuff go
on?

BG: The initial capitalization for
the company was about $1.2 mil-
lion, and we didn’t recoup that for
the first 16 months. We spent over
$250,000 in the first quarter on ads
in R&R.

R&R: What was the date you debuted?

BG: Nov. 13, 1993, with about 38
stations.

R&R: Were you calling stations
yourself?

BG: Oh, absolutely. We had Cin-
dy Grogan and Sandy Young, also.

R&R: Any tough moments in there,
where you wondered if you were going
to make it?

BG: Absolutely. There were times
more often than not when Rod West
and [ would not take a salary just so
we could make payroll. There was
one time specifically when we
weren't going to be able to make
payroll, so we took it to Vegas —
and after we came back from Vegas,
we were able to pay everybody.

R&R: Wit was the alternative to
seven and 117

BG: Asking people to forgo their
salaries for a week or two, and that
was not something that we could
do, because we didn’t want to ap-
pear anything less than completely
solid to the employees. There were
some dicey moments on the inside,
I'll tell you.

R&R: You said you were working on
this idea because you wanted to be on
your own. Where did the idea for the
overnight show conte from?

www americanradiohistorvy com

HAPPY ANNIVERSARY Blair Garner celebrates 10 years with art-
ists (l-r) Patty Loveless, Reba McEntire and Vince Gill.

from knowing that daypart is a
problem for radio, regardless of ry.
what market you're in. You can be
in Plainview, TX or New York City,
and the staffing of overnights has al-
ways been problematic.

talent as a jock hones his skills and
starts jonesing for a more glamorous
time slot, so the PD is left again with
how to fill that slot. The PDs have
to keep focused on the revenue-gen-
erating dayparts. Cost-to-revenue
ratio has always been a losing prop-
osition. | thought if we could take

BG: The overnight show came  that when they come to our show,

they’re coming into friendly territo-

R&R: Tell me about the decision to
sell the show to Premiere — in particu-
lar because you'd always wanted to work
for yourself.

BG: Ayear into the deal, Premiere
approached us about buying the
company. We wanted a million and
they offered $750,000. We said, “No,
thanks.” Another two years went by,
and that offer was increased to $9.2
million. That’s what we sold for, on
my birthday in 1997.

[ was concerned what the envi-

It's always been revolving-door
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< Off Like A Prom Dress
: %

o .
% | remember taking off Terri Clark’s bra. We were doing a & ndraising * «
. campaign for the children of the space shuttle Columbia dise xer. Terri %
2 was there, and, live on the air, | told her we were trying to get tems for =
% an eBay auction. She said she thought it was terrific — and  asked, ¢
+ “Terri, are you wearing a bra?” ”‘g
She said, “Of course,” and | asked her to take it off and asrograph it %J

or the auction. If looks could kill, | would’ve been dead on the spot. N
he did it, but she said she was so embarrassed because it wasn'ta g

© “date” bra, it was an old, worn-out bra. We got so much press on that, | =
& was amazed. We ended up getting almost five grand for thatbra. b
T PR R e Tl e T G i e R SSlaeds B

that headache away, programmer
would be better able to focus.

notion?
KIIS.
sions of country on the industry side?

were very gracious in allowing us
into their world. Some people may
have been surprised by that, but it
was a reaction unlike you would get
in any other format. When we first
started getting ourselves together,
no one in Nashville knew what we
were. We were buying our CDs.

derstood what we were doing, that
we were there to promote the artists
and promote the format. In 10 years
of doing the show we've never done
anything other than try to build peo-
ple up. I want the artists to know

ronment would be like once we
came to Premiere. [ was very. fortu-
nate that Kraig Kitchin — and [
know this sounds like a total suck-
up, but I believe in the trickledown
theory in the corporate world as
well — does his level best to play on
an honest field. If you make a mis-
take, you admit it, but you try to
give people more than they bar-
gained for and try to give them the
best product you possibly can.

With that environment, After Mid-
Nite has absolutely flurished. Join-
ing Premiere and, ulimately, Clear
Channel, proved to be the greatest
thing we ever did.

One of the benefits of that [ didn't
realize initially is thatI'm a much bet-
ter D] when I'm not concerned about
meeting payroll. At the point we sold
to Premiere, we had 33 employees.
There was a lot of responsibility.

R&R: When did you first have that
BG: In 1991, shortly after I got to
R&R: What were your early impres-

BG: Nashville and country music

That changed once everyone un-

Continued on Page 46
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Ten Years After Midnite

Continued from Page 45

R&R: How many stations are you on
now?

BG: Right at 250.

R&R: How has the show evolved
since you first went on?

BG: It's a lot tighter. It's cleaner
and more consistent. Going back to
that McDonald's analogy, 1 hope
that any morning someone should
listen, they know what they're go-
ing to get. They can count on us to
be a vacation from the trouble of
their own lives.

R&R: What was the philosophy you
started the show with, and has it changed
through the years?

BG: There are two philosophies,
and they've never changed. First,
it's about a commitment to the mu-
sic. I'm more concerned about play-
ing the songs than [ am about being
a witty content guy. Music has al-
ways come first, and music will al-
ways come first.

The second is about reaching out
to the person who may be feeling
alone in those overnight hours and
letting them feel they are not alone
and that there are a lot of people in
the exact same situation that they
are in. Through the radio we try and
bind them together into one big
family.

There’s a little bit of preacher in
me, and [ think that comes out on
the air. I really want everyone to
know that they are special, that
they matter and that they count.
We want to be a bridge to the day-
light for people going through dif-
ficult times. That's the best thing
we could possibly do. I'm not
afraid to stop and talk about the
importance of telling someone
that you love them.

Like so many jocks, we’ve had
people call in who were on the verge
of taking their lives. ] once stayed on
the line with someone for seven
hours, just saying, “Hang in there,
it's going to be all right.”

[ talk about our family on the air
— it's really and truly the way it is.
I don’t like taking vacations; I don’t
like being away. It's important to me
to be on the air during holidays, be-
cause those are the times that you
spend with your family and people
you care about. If someone has been
gracious enough to include us in
their family, at least in their think-
ing, then it's important we're there
for them on those holidays.

S 3 ~ s E2E

R&R: Who are the primary players
who put the show together every day?

BG: Sam Thompson is our OM.
He joined us about 4 1/2 years ago
as our producer, and [ call him
"Sambot.” I'm so lucky he came to
work with us. He is the one person
who approaches the ownership of
the show in the same way that I do.
After MidNite has, and will forever
be, my baby, and [ am a mama bear
about the show. I will always fight
to protect it and take care of it. And
Sam is very much that same way.

Our day-to-day producer is Tim
Winebrenner, who's been with us
for five years. Our production is
handled by [ohn Frost. He had been
at KROQ/Los Angeles and is by far
the finest production talent in the
world. And Larry Morgan is the Sr.
VP/Programming for Premiere. We
fall under his umbrella, and he takes
good care of us.

“If someone has
heen gracious
enough to include us
in their family, at
least in their
thinking, then it’s
important we’re
there for them on the
holidays.”

R&R: What's your typical day like —
maybe starting with the time you get up.

BG: Uh, I get up around the crack
of noon. I can’t unwind quickly af-
ter I get off the air.

R&R: OK. So, you're up at noon —
then what?

BG: Cars. Right now I'm working
on a’68 Firebird convertible. We just
put 18-inch rims on it, and it's
slammed to the ground, so it only
has an inch or two clearance. It's got
21/2-inch drop spindles in the front
and skid plates — it's awesome.

R&R: How many cars do you have?
Wihere do you keep them?

BG: [ honestly don’t know how
many [ have. [ have a warehouse in

perform live on After MidNite.

B&D’s Chief Held For Ransom

We kidnapped Brooks & Dunn's “Chief Bonfire” one night in Vegas. §
%
&

% We were in the Neon Lounge and saw that the Chief wasn't attached to
= anything. So, | said to a hotel staffer, “We need to get this to our room,”
and he actually brought down a cart to take it to our room. We took

pictures with the Chief at the Grand Canyon, with Bob's Big Boy, with %
all these different icons. We held him hostage unti B&D agreed to

&
i

North Hollywood, CA. [ go there to
pick something out to drive.

R&R: What special cars do you have?

BG: I have a 1958 Mark III con-
vertible that was owned by Bobby
Seale, the founder of the Black Pan-
thers.

R&R: Didn't you once tell me that you
found it on eBay?

BG: Yeah. And, actually, we're
talking to the Smithsonian museum
and their African-American Cultur-
al Studies division. We're going to
donate it to them. The car doesn’t
need to be locked in a warehouse.

I also have a 1973 Barracuda. We're
installing a new Dodge Viper V-10
drive train in it now. My daily driver
is a 5.9-liter Dodge RT Durango that
Tjust finished pimpin’ out. It's got big
20-inch rims, the Ram-air induction
hood, a new roll pan in the back and
Shelby stripes. It's really a good-
lookin’ truck.

Another daily driver is the new
[Mercedes] SL 500. I will forever be a
Porsche fan. I love Ferraris too — |
had the F355 Spyder convertible.
That was great, although I sold it.
Nine months, and [ was done with
it.

R&R: What do you do on the days you
don’t go to the car warehouse?

BG: My life is pretty good. I get
tojust kind of hang out and do what
I want. I piddle on the Internet. [ am
absolutely crazy over my new iPod.
I'm in the process of organizing my
music library and getting it all load-
ed.

R&R: When do you head for the stu-
dio?

BG: I like to get there at least an
hour to an hour and a half before
show time. Show prep is more im-
portant to me now than it’s ever
been. That's one of the basics of
good radio. It takes a good 60 to 90
minutes to go through all the events
of the day, to cull through the dif-
ferent sources of information and
country music news. We try to come
up with jokes like those that would
be used in the Tonight Show mono-
logue. They are interspersed through-
out the show.

R&R: When do you actually go on the
air?

BG: The show starts at 9pm —
thank God for being on the West
Coast. That makes life so much more
livable for me. It's a full six hours; we
don't start repeats until 3am.

R&R: You became pretty famous pret-
ty quickly at the Country Radio Semi-
nar for your parties.

BG: The whole party thing actu-
ally began just by luck. [Country
star] Doug Supernaw is a good
friend of mine, and we decided we
wanted to throw a party the last
night of the seminar. We rented the
Pickin’ Parlor and it turned into a
drunken night of karaoke.

R&R: And the next year was, uh,
“Spank the Monkey.”

BG: That was the year I gave
away a 1967 Mustang GT Fastback.
We put a stuffed monkey on a bar-
stool and gave people a chance to
spank it with a boat oar. If they

WwWWwW americanradiohistorv com
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“Tracy Lawrence Comes Clean
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We had Tracy Lawrence on after his difficulties. Thank God Tracy is
. on a terrific path right now, but he came on then, and we did an entire
. hour — the only time in the history of After MidNite that we aired fewer
# than 12 songs in an hour.
., l'wasvery upfront with him. | said, “Tracy, | love you like a brother,
2 but | don't respect what you did. I'm your friend, but I'm not going to pull »
. any punches.” He took it and earned the respect of so many people
4 that night. And he did it on his own. His record labet did not want him to
,» do it. He flew out here on his own, rented a car and came to the studio.
It was a painful hour for him, it was a painful hour for me, but it was an
; important part of the healing process for him and his fans. I'm glad he
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%{ chose to do it on After MidNite.
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could slap it across the room and
land it in a bathtub, they got a key.
Whoever’s key started the car won
the car.

R&R: You followed that up with
sumo wrestling.

BG: Yeah, Doug and ] wanted to
do something different, so we decid-
ed to wrestle each other in these gi-
ant sumo costumes, and whoever
won got to shave the other’s head. [
lost but later found out that Doug
had cheated. Of course, that was af-
ter he had cut off all my hair.

[ found out what had happened
the next morning at the airport. We
each had two wins, and before the
deciding match, he went to the ref
and told him to tell me whoever
pushed the guy out of the ring next
would win. So the ref comes over to
talk to me, and just as he finishes
explaining, I see Doug running
across the ring toward me. I didn't
have a chance. I was bald.

R&R: On to more pleasant memories
— the next year began the long-running
disco night.

BG: I remember going to Rod
West and telling him [ wanted to do
a disco party. He asked if [ was cra-
zy and asked what disco had to do

with country music. I told him that
by the end of the CRS, when every-
one had seen every showcase and
heard every song that was being
worked, people just wanted to blow
off some steam. He told me I was
taking a big chance. We hired this
band, Boogie Nights. The night
turned out to be amazing, and it has
gone progressively from there. I
think we've done disco nights for
seven years now.

R&R: Do you have soriething special
planned this year to help celebrate 10
years of After MidNite?

BG:Idon’t want to give away too
much, but it will be bigger than the
others by far. One thing [ will tell
you — there will be an American Idol
tie-in.

R&R: What's the future for After
MidNite — and for you?

BG:I'd love to be there as long as
they're willing to have me. I hope
we will ultimately branch into some
other stuff. I'd love to do television.
My favorite thing to do on After Mid-
Nite is to interview. I would love to
ultimately be able to interview folks
for a country-music television pro-
gram. I'm just waiting for [CMT Sr.
VP/GM] Brian Phillips to call.

S

ner will go to for a story.

POOR POTTY ETIQUETTE Brad Paisley learns the lengths Blair Gar-
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WK WEEK ARTIST TITLE LABELIS) PONS eohis RS els Tl e YRS Most Added”®. . .
1 0 KENNY CHESNEY There Goes My Life /8V4/ 15070 504 4861 +149 453603 14648 13 112)0 e o s
2 € ALANJACKSON Remember When /Arista/ 14807 553 4701 +195 451432 22286 11 1120 | WW-Iradds.com
3 e BROOKS & DUNN You Can't Take The Honky Tonk... (Arista/ 13112 326 4207 +104 381136 18846 17 11201 ARISTTILE LASELES 4008
o ) : v o EMERSON DRIVE Last One Standing (reamWorks) 2
5 TOBY KEITH American Soldier lﬂreamWar/(s/ 12816 2365 3996 +759 384380 64735 9 1 12"] GEORGE STRAIT Desperately /MC/U 20
6 o TIM MCGRAW Watch The Wind Blow By (Curt) 11225 1044 3526 +357 320993 14821 12 112/1 | DAVID LEE MURPHY Loco (Audium) 20
4 @ TERRICLARK I Wanna Do It Al (Mercury) 10939 408 3525 +186 328659 14144 20 112/0 | JOHNMICHAEL MONTGOMERY Letters From Home (Warner Bros) 20
. . BILLY CURRINGTON | Got A Feefin’ (Mercury/ 17
9 BRAD PAISLEY Little M ts (Arist: 9655 830 3066 244 291866 25146 18 11011
; ? Htle Moments (Ariste * " | Rega MCENTIRE Somebody C4) 12
7 9 RODNEY ATKINS Honesty {Write Me A List) (Curby/ 8876 730 2846 -234 246030 -19105 30 109/0 | JEFF BATES | Wanna Make You Cry (RCA) 1"
10 D SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 8710 83 2833  +42 256404 4263 14 110j0 | PAT GREEN Guy Like Me (Republic/Universal South) 10
11 @ MARTINA MCBRIDE In My Daughter's Eyes (AC4) 8370 629 2662 +218 247113 16873 9 1091 | SHEDAISY Passenger Seat yric Street) 3
13 @ TRACE ADKINS Hot Mama (Capitol) 7634 609 2510 +164 206773 16767 17 109/
12 @ JIMMY WAYNE | Love You This Much {DreamWorks) 7504 181 2523 +57 208549 6796 21 1101
14 @ SARA EVANS Perfect (RC4) 7109 383 2292 +181 192723 502 18 109/0
15 @ JO DEE MESSINA ) Wish (Curty 7069 347 2181 +106 198816 8309 26 106/1 ’I 1ost
17 @ BUDDY JEWELL Sweet Southern Comfort (Columbia) 6157 831 2062 +243 165057 18276 12 107/1 -
. Increased Points .
16 m JOSH TURNER Long Black Train (MCA/ 6147 547 2138 +172 159888 16254 31 106/3 - . = -
TOTAL
20 @ KEITH URBAN You'll Think Of Me (Caprtol) 5662 1274 1803  +441 149247 24136 5 1067 POINT
2 @ GARY ALLAN Songs About Rain /MCA/ 5279 933 1616 266 137786 18243 9 986 ARTIY T 1ALl HeReAsE
ongs About Rain * TOBY KEITH American Soldier (DreamWorks) +2365
18 @ CLINT BLACK Spend My Time (Equity Music Group) 5226 318 1676 +142 140695 6508 12 103/1 | RASCALFLATTS Mayberry (Lyric Street) +1328
19 @ JOE NICHOLS Cool To Be A Fool (Universal South) 4921 198 1547 +84 126591 4955 18  97/3 | KEITHURBAN You'll Think Of Me (Capitol +1268
22 €D BLUECOUNTY Good Little Girls (Asylum/Curty 4478 474 1398 +187 116288 6359 13 9412 ;"‘wcfl“wswmhghe ‘z'"_d z%?v (Curt) +‘ggg
. ARY ALLAN Songs About Rain +
26 @ RASCAL FLATTS Mayberry (L yric Street) 4261 1328 1336 +450 116904 35030 3 9977 BUDDY JEWELL Sweet Souther Comfort (Colmbia/ +831
23 @ CRAIG MORGAN Every Friday Afternoon (B8R} 4085 205 1316 +64 117106 2591 23 89/3 | pRaD PAISLEY Little Moments (Arista) +830
24 @ DIERKS BENTLEY My Last Name (Capitol) 3764 541 1218  +176 97357 4429 12 94/5 | GEORGE STRAIT Desperately (MCA) +682
25 €D CAROLYN DAWN JOHNSON Simple Life (Arista/ 3526 480 1112 +152 97090 11398 7  89/8 'V:A“T"“A MCBRIDE In My Daughter's Eyes (AC4/ +229
27 @) KELLIECOFFEY Texas Plates (BV4/ 3197 382 1051 +122 76239 9088 15  gpj2 | DG & RICH WidWest Show (Wamer Bros) +602
28 @ BRIAN MCCOMAS You're In My Head /Lyric Street) 27714 207 889 +54 69875 5070 13 742
29 @ TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 2457 246 810 +19 63751 5701 11 6565
33 @ CLAY WALKER | Can't Sleep (RCA/ 2085 390 699 +147 42227 3882 5 N3
30 @ PATTY LOVELESS On Your Way Home (Epic/ 2031 238 751 +90 45489 5173 10 75/5 MOSt
32 €D JAMES OTTO Days Of Our Lives (Mercury) 1900 165 657 +38 asea0 4005 15 oan | Jmcreased Plays
35 @ BIG & RICH Wild West Show (Warner Bros.) 1713 615 534 +215 39291 10662 3 641 TSLTAL
34 @ PAT GREEN Guy Like Me (Republic/Universal South) 1597 348 442 +80 42868 8634 10 47/10 | ARTIST TITLE LABELS) INCREASE
31 35 SHERYLCROW TheFirst Cutls The Deepest (A&M/interscopeiMercury) 1557 -222 461  -24 41232 8105 12 33)1 ;23‘('::[5';['; T‘\T'";":I'I:a"h&"d"z /Q’E;TWZ’*S/ +zgg
. ayberry fLyric Stree +
36 @ SONYA ISAACS No Regrets Yet (Lyric Street/ 1322 259 474 +79 28005 5259 17 4112 KEITH URBAN You'l Think Of Me (Capital +441
37 @ LEANN RIMES This Love (Asylum/Curb) 1166 1M 382 +48 31195 5548 4 422 | TIMMCGRAW Watch The Wind Blow By (Curty +357
44 @ GEORGE STRAIT Desperately (MCA) 1126 690 211 +181 30357 19953 2 30/20 | GARY ALLAN Songs About Rain (MC4) +266
39 € REBAMCENTIRE Somebody MC4/ 1106 399 366 +95 32559 13121 2 65[12 gzgg:ﬁf“::‘l’l“s‘"e M"Sme"“]s //’g“"’: oy +§:‘3‘
. weet southern Lomtort [Columbua, +
42 @ DAVID LEE MURPHY Loco Audium) 9711 474 240 +100 24008 11222 2 30/20 MARTINA MCBRIDE In My Daughter's Eyes RC4/ +218
4 @ MARK WILLS That's A Woman (Mercury) 865 125 332 +36 18213 4337 7 4213 | B & RICH Wild West Show (Warner Bros.) +215
38 42 RACHEL PROCTOR Didn’t | (BN4/ 749 -38 296 -19 13888 -3985 4  45]4 | ALAN JACKSON Remember When (Arista) +195
@ BILLY CURRINGTON | Got A Feelin’ (Mercury/ 697 486 182 +108 13992 9069 1 24117
@ JEFF BATES | Wanna Make You Cry (RCA/ 673 497 213 +152 10494 5876 1 31
@ EMERSON DRIVE Last One Standing (DreamWorks) 621 394 191 +115 16300 8742 1 41)26
43 GEORGE STRAIT Honk If You Honky Tonk (MCA/ 515 5 132 +18 13302 -323 4 6/1
0 ! Breakers )
@ JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 495 495 145 +145 19653 19653 1 20j20 \
45 @ WYNONNA fINAOMI JUDD Flies On The Butter... {Cur) 472 254 97 -1 13109 7027 2 187 No Songs qua"fy for Breaker Status
47 @ CHAD BROCK You Are /B5R) 352 14 136 +4 7243 918 4 191 this week.
@ DIAMOND RIO We All Fall Down (Arista) 351 335 109 +102 3990 3133 1 0/0
- - . - — - ) - - Songs ranked by total plays
112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 1/11-1/17. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger . . :
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station p_layl ists for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average www.radioandrecords.com
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with : . .
permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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' . COUNTRY TOP 50 INDICATOR 49

" s January 23, 2004
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www.rrindicator.com
Wk WEEK ARTIST TITLE LABEL(S) TS SO S L S AT TLE LABELES) oS
2 @) ALANJACKSON Remember When (Arista) 5891 119 4333 +81 130636 3257 11 11D | croper crRaiT Desperately MCA/ 8
1 2 KENNY CHESNEY There Goes My Life (BNA/ 5806 117 4259 70 129559 -1660 13  109/0 | pAvID LEE MURPHY Loco Audium/ 2%
3 € BROOKS & DUNN You Can't Take The Honky Tonk... (Aristal 5703 13 4209 9 126285 910 18 108/0 | REBA MCENTIRE Somebody (MCA/ 23
8 @ TEBYKEITH American Soldier (DreamWorks) 4895 592 3684 +445 107800 14141 8 110/ | BI6 & RICH Wiid West Show MWarrer Bros) 2
7 @ TRAMCGRAW Watch The Wind Blow By (Curt) 489 401 3BT <305 107040 9484 12 11010 | SHERSON DRIVE Last One Sanding (reamrky 8
JEFF BATES | Wanna Make You Cry (RCA/ 15
6 0 THRRI CLARK | Wanna Do It All (Mercury) 4762 272 3578 +202 104914 6214 20 110/0 | joHN MICHAEL MONTGOMERY Letters From Home (Warmer Bros) 15
5 @ BRADPAISLEY Little Moments Arista/ 4689 169 3419 +118 104250 4166 19 111/0 | RASCALFLATTS Mayberry Lyric Street) "
4 8 RODNEY ATKINS Honesty (Write Me A List) (Curb) 4669 254 3454 188 103363 -4684 28  106/0 | BILLY CURRINGTON | Got A Feelin’ fMercury/ 10
9 @ TRACY BYRD Drinkin' Bone (RCA/ 4300 80 3226 +54 95141 2049 23 105/0
10 ) SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 4200 126 3147 +77 92298 2596 14 1090
12 §) TRACE ADKINS Hot Mama (Capitol) 3980 223 2879 +164 88795 5956 18 108/0
11 ) JIMMY WAYNE | Love You This Much (DreamWorks) . 3963 197 2890 +133 88502 4556 21 109)0
13 () N:ARTINA MCBRIDE In My Daughter's Eyes (RCA) 3852 284 2875 +193 83637 5833 9 108/0
14 ) SARAEVANS Perfect (C4/ 3776 357 2725 +244 82685 8642 17 108)0
16 ) BUDDY JEWELL Sweet Southern Comfort (Columbia) 3260 353 2348 +243 71381 7187 13 10500
18 ) CARY ALLAN Songs About Rain (MCA/ 2906 276 2147 +182 63433 6803 9 1072
17 @ JOSH TURNER Long Black Train (MCAJ 2893 203 2183 +161 63054 3130 27 988
19 ) KEITHURBAN You'll Think Of Me (Capital 2841 513 2127 +378 63066 11992 6 106/4
21 @ CLNT BLACK Spend My Time (Equity Music Group) 2027 390 1741 +213 54462 7141 12 wa| SMlost
20 @ JOE NICHOLS Cool To Be A Fool (Universal South) 2405 94 1871 +74 50546 2452 18 3811 | fyCcrea sed Po in ts
24 €3) BLUE COUNTY Good Little Girls (Asylum/Curt) 2103 267 1555 +198 48036 6562 14  88i4 ToTAL
27 €D BASCALFLATTS Mayberry (Lyric Street) 2071 657 1563 +485 45072 13141 3 10011 | ARTIST TITLE LABEL(S) INCREASE
23 @ MERKS BENTLEY My Last Name (Capito) 1985 137 1503  +98 42792 3181 12 85/3 | RASCALFLATTS Mayberry dyric Street +657
26 @) CAROLYN DAWN JOHNSON Simple Life (Arista/ 1841 206 1414 +160 40196 4719 7  g8/3 | TOBY KEITH American Soidier (0reamorks/ +592
25 €@ CRAIG MORGAN Every Friday Aftemoon (B84) 1829 30 1332 +34 40207 590 23 770 %?T:GS:;::'JOEES}’:::;":]‘; m%pim” ::f;
28 €@ BRIANMCCOMAS You're In My Head (Lyric Street) 1471 81 1065 +70 33431 1771 16 66/3| prpp MCENTIRE Somebody MC4/ 43
31 @ TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 1285 164 942 +123 28111 4176 12 634 | TIM MCGRAW Watch The Wind Blow By (Curt) +401
29 €@ XELLIE COFFEY Texas Plates /BNA/ 1270 88 994  +66 26615 2314 15  69/2 | CLINTBLACK Spend My Time (Equity Music Group) +390
30 € CLAY WALKER | Can't Sleep (8C4) 1263 121 915 +103 28409 2473 6 6412 gﬁ:ﬁ:ﬂéussffg::;ﬁﬂmem SR :g:g
32 €D PATTY LOVELESS On Your Way Home (£pic/ 1143 200 895 +159 23837 3816 10  64/4| DaviD LEE MURPHY Loco Audium +297
33 €)) PAT GREEN Guy Like Me (Republic/Universal South) 1105 187 855 +159 23672 4006 3 7113
34 €D JAMES 0TTO Days Of Our Lives Mercury) 924 96 743 +75 18791 1590 14  51)2
38 €D REBAMCENTIRE Somebody (#C4) 903 462 679 +308 19663 10116 3 6523
37 € SONYAISAACS NoRegrets Yet (Lyric Street) 702 124 506 +97 14796 2357 8 415
35 €D WMARKWILLS That's A Woman Mercury) 681 41 553 +34 13716 782 8 44/l
48 €] GEORGE STRAIT Desperately MCA/ 654 521 535 +420 12681 10392 2 52/38
40 € BIG & RICH Wild West Show (Warner Bros.) 648 271 477 +206 13203 5451 3 53121
39 €D LEANN RIMES This Love (Asylum/Curb) 544 78 M7 +52 11237 1694 5 362
43 €] EMERSON DRIVE Last One Standing (DreamWorks/ 488 199 341 +139 10433 4339 2 40)18
47 ) DAVID LEEMURPHY Loco (Audium) 446 299 315 +195 9445 6584 2 36/24
41 41 LORRIE MORGAN Do You Still Want To Buy Me... fimage/Quarterback) 315 31 264 36 ses2 1062 10 2a0| MOST
42 (P) RACHELPROCTOR Didn't! (84) o 13 2+ 63 24 4 2u6| IncreasedPlays
46 @D BILLY CURRINGTON | Got A Feelin’ (Mercury/ 215 122 250  +98 5225 2851 2 2510 o
45 €I MEMARIE Leave Me Alone (Cupit Music) 230 24 205 +23 3912 538 3 (71| ARTIST TME LBELS) INCREASE
50 @ JEFF BATES | Wanna Make You Cry (RCA) 228 108 193 +90 4839 2291 2 27115 | RASCALFLATTS Mayberry dyric Street) +485
@ JoHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 213 218 126 +126 5289 5289 1 15/15 | TOBY KEITH American Soldier (DreamWorks/ +445
49 (@) RHONDAVINCENT If Heartaches Had Wings (Rounder/ 197 69 140 +43 a5 1908 2  q0jz | GEORGE STRAIT Desperately (MC4) o
@ WYNONNA FINAGMI JUDD Fles On The Butter... Curt) e 16 e .76 3387 1203 1ty | NEHURBAN Youl Mink Of Me fapi) +378
REBA MCENTIRE Somebody /4/C4) +308
@ DIAMOND RI0 We All Fall Down (Arista) 96 14 81 +58 2129 1813 1 715 | TIM MCGRAW Watch The Wind Blow By (Curdy +305
& MERCYME | Can Only Imagine (INO/Curt) 69 16 54  +10 1178 449 1 2/0 | CLINT BLACK Spend My Time (Equity Music Group) +213
SARA EVANS Perfect (RCA) +204
112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17. BUDDY JEWELL Sweet Southemn Comfort (Columbias +243
© 2004 Radio & Records. BIG & RICH Wild West Show (Warner Bros.) +206
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50 | - COUNTRY CALLOUT AMERICA. sy @uliseye

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 23, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of December 14-20, 2003.

TOTAL
ARTIST Title (Label) LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICAs
ALAN JACKSON Remember When (4rista) 33.7% 1M1.1% 16.0% 91.8% 4.0% 0.8% HOT SCORES
TRACY BYRD Drinkin’ Bone (RCA) 33.5% 67.6% 21.6% 96.2% 4.6% 2.4%
SHANIA TWAIN She’s Not Just A Pretty Face (Mercury) 32.5% 64.3% - 21.0% 94.2% 6.9% 2.0% ! assword of the Week: Haley.
TOBY KEITH American Soldier (DreamWorks) 31.5% 67.0% 19.3% 93.8% 6.2% 1.3% Question of the Week: What kind of gifts
TERRI CLARK [ Wanna Do It All (Mercury) 30.2%  67.9%  24.0% 97.3% 39%  15% | dd o give the mt;st of thiSf Plast Sis
. . mas? (Note: This is phase two of the question,
RODNEY ATKINS Honesty (Write Me A List) (Curb) 30.1% 61.6% 26.6% 96.4% 4.5% 3.6% bringing the total sample to 600 persons.)
JOSH TURNER Long Black Train (MCA4) 30.0% 65.1% 19.4% 95.1% 1.3% 3.3%
BROOKS & DUNN You Can't Take The Honky Tonk Qut Of The Girl (Arista) 29.8% 66.0% 21.7% 95.4% 5.8% 1.9% Total
TIM MCGRAW Watch The Wind Blow By (Curty 295%  627%  202%  90.0% 6.5%  0.6% EYS/ iy 28"/““ .
usic, CDs, cassettes: 8%
JO DEE MESSINA | Wish (Curt) 29.3% 66.1% 22.6% 96.6% 5.2% 2.6% Money, gift certificates: 24%
JIMMY WAYNE | Love You This Much (DreamWorks) 29.3% 65.0% 22.2% 93.3% 5.1% 1.1% Electronics, CD players, computers: 13%
TRACE ADKINS Hot Mama (Capitol) 29.2% 63.9% 21.4% 93.8% 6.8% 1.8% Clothing: 27%
MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 29.1% 62.1% 19.1% 88.1% 6.0% 1.0% TP(]) s/ games: 26%
BLUE COUNTY Good Little Girls (Asylum/Curt) 28.3% 61.3% 21.4% 89.4% 5.7% 1.0% ML)l,SiC, CDs, cassettes: 10%
KENNY CHESNEY There Goes My Life (BN4) 28.0% 63.6% 21.9% 91.5% 4.6% 1.4% Money, gift certificates: 23%
BRAD PAISLEY Little Moments (Arista/ 21.2%  646%  22.2% 92.3% 48%  0.7% E‘f“};"“icz/g CD players, computers: 13%
CRAIG MORGAN Every Friday Afternoon (B8R 2% 654%  238%  936%  28% 1% | o
CLINT BLACK Spend My Time (Equity Music Group) 26.9% 60.1% 21.6% 87.6% 5.1% 0.8% Toys/games: 33%
BRIAN MCCOMAS You're in My Head / yric Street) 26.7% 59.5% 24.1% 89.9% 5.1% 1.2% Music, CDs, cassettes: 3%
SARA EVANS Perfect (RC4) 257%  58.2%  24.1%  89.7% 6.6% 08y | Moneygiftcertificates:27%
. Electronics, CD players, computers: 11%
BUDDY JEWELL Sweet Southern Comfort (Columbia) 25.4% 60.7% 235% 90.3% 4.4% 1.6% Clothing: 26%
SHERYL CROW The First Cut Is The Deepest /A&M/interscape/ 25.2% 64.4% 21.0% 93.0% 6.3% 1.3% Male
TRACY LAWRENCE Paint Me A Birmingham (OreamWorks) 25.1% 58.0% 25.6% 92.9% 8.9% 0.5% TOYS'/ games: 29%
KELLIE COFFEY Texas Plates (B4 205%  62.2%  242%  923%  52% (7% | MusicoCDs cassctiesi8%
. Money, gift certificates: 27%
DIERKS BENTLEY My Last Name {Capitol) 24.0% 58.2% 21.8% 83.7% 3.3% 0.4% Electronics, CD players, computers: 12%
RASCAL FLATTS Mayherry (L yric Street) 24.0% 56.0% 20.6% 80.6% 4.0% 0.0% Clothing: 24%
PATTY LOVELESS On Your Way Home (Epic) 23.0%  528% - 20.7% 79.3% 54%  04% ;emﬂ/‘e .
. oys/games: 27%
JOE NICHOLS Cool To Be A Fool {Universal South) 22.5% 61.0% 20.4% 90.1% 1.7% 1.0% Music, CDs, cassettes: 8%
JAMES OTTO Days Of Qur Lives (Mercury) 22.4% 58.7% 22.4% 87.1% 4.4% 1.6% | Money, gift certificates: 21%
BIG & RICH Wiid West Show (Warner Bros.) 21.0% 50.0% 19.0% 76.0% 1.0% 0.0% Electronics, CD players, computers: 14%
GARY ALLAN Songs About Rain /AC4) 210%  527%  266%  86.3% 6.9% 1% | Sl
CAROLYN DAWN JOHNSON Simple Life (Arista) 19.7% 50.1% 23.0% 84.4% 9.0% 2.3% Toys/games: 38%
KEITH URBAN You'll Think Of Me (Capitol) 19.5% 53.3% 19.7% 80.1% 6.3% 0.8% Music, CDs, cassettes: 7%
PAT GREEN Guy Like Me (Republic/Universal South) 163%  49.7%  19.1% 73.9% 47%  0.3% | Moneygiftcertificates: 17%
CLAY WALKER | Can't Sleep (3CA) 156%  47.7%  16.9%  75.9% 9.9% 14y | Electronics CDplayers, computers: 10%
Clothing: 28%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It’s One Of My
Favorites b) I Like It c) It's Okay..Just So-So d) | Don't Like It ¢) I'm Tired Of Hearing It On The Radio f) I Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3 each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Buliseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Gharleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma Gity, Houston-Galvestan,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2004 R&R Inc. © 2004 Bullseye Marketing
Research Inc..
w.- B g ./z\& L S % i :
C O u - tr Ly . Hit country music, interviews with top
P e i - (. e - - @ ] s "
R ' l genren‘alners and-inspirational commentaries
i3 # # $t ~ o o Pyl : ; % % 4
4 g ¥ “ s g A O i R - i
‘ Ro s ' by Grammy winner Bill Mack
#
Also Available:
POWERLINE / Adult Contemporary Music
MASTERCONTROL / Lifestyle Interviews
ON TRACK / Contemporary Christian Music
STRENGTH FOR LIVING / Contemporary Teaching

e FREE AT A GLANCE SPOTS / Variety of Topics

e WEEKLY PROGRAM | FamilyNet
~* VOICE OUT 28:00 ey

= www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837
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' COUNTRY =

o January 23, 2004

- ~ N ( ) Y
(E':ffmemﬂsm;mnr- For T Wook Endlng 12308~ o oA
: 2 1Y JEFTMITRAAE™
Persons Women  Men

Artist Title (Label) TW LW Familiarity Burn  25-54 25-54  25-54
ALAN JACKSON Remember When (4rista/ 433 438 99%  20% 443 446 4M
TOBY KEITH American Soldier (DreamWorks/ 429 421 97% 18% 4.35 426 4
KENNY CHESNEY There Goes My Life /BVA/ 428 430 99% 23% 4.28 441 419 RHONDA VINCENT If Heartaches Had Wings (Rounder}
BRAD PAISLEY Little Moments {4rista) 428 422  96% 17% 4.29 432 477 Total Plays: 85, Total Stations: 13, Adds: 2
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista/ 419 4.07 99% 26% 4.19 408 427
TOBY KEITH | Love This Bar (DreamiWorks/ 416 4.12 99% 3% 424 412 433
TERRI CLARK | Wanna Do it All (Mercury/ 416 4.04 98% 21% 419 419 419
MARTINA MCBRIDE in My Daughter’s Eyes (RCA/ 410 403 9% 21% 415 415 416
GEORGE STRAIT Cowboys Like Us (MCA/ 409 407 9% 21% 4.09 405 41
JIMMY WAYNE ! Love You This Much (DreamWaorks/ 407 4.02 92% 19% 4.04 416  3.96 L Songs ranked by total plays
SARA EVANS Perfect (RC4) 406 3.97 91% 19% 4.04 388 4.16 J
BUDDY JEWELL Sweet Southern Comfort (Columbia/ 406 3.98 82% 13% 4.07 408 4.06
TRACY BYRD Drinkin’ Bone (RCA/ 405 397 9%6%  25% 4.05 402 407
KEITH URBAN You'll Think Of Me (Capital} 403 402 66% 9% 4.02 415 392
CHRIS CAGLE Chicks Dig It (Capitol 401 385 9% 30% 397 393 AN Please Send Your Photos
JOE NICHOLS Cool To Be A Fool (Universal South) 401 392 88% 16% 4.03 395 4.09
BLUE COUNTY Good Little Girls /Asylum/Curb) 401 390 66% 1% 3.97 393 400
DIERKS BENTLEY My Last Name (Capital) 399 389 8% 14% 399 402 397
JO DEE MESSINA | Wish (Curt) 398 392 90% 25% 400 405 3.96 R&R wants your best snapshots
CLINT BLACK Spend My Time (Equity Music Group) 398 396 77% 12% 4.00 395 4.04 (co|0r or black & White)_
GARY ALLAN Songs About Rain (MCA/ 398 395  76% 14% 3.99 407 393
CRAIG MORGAN Every Friday Afternoon (8BA) 397 389 12% 14% 398 410 3.0
RODNEY ATKINS Honesty (Write Me A List) (Curt/ 395 396 91% 27% 397 415 384 Please include the names and titles of
BRIAN MCCOMAS You're In My Head (Lyric Street) 3.93 -  53% 10% 391 391 391 all pictu red and send them to:
TRACE ADKINS Hot Mama (Capitol) 392 37 92% 22% 4.00 398  4AM
TIM MCGRAW Watch The Wind Blow By (Curb/ 390 395 9%  25% 3.92 394 390
KELLIE COFFEY Texas Plates (B4 386 - 60% 10% 384 362  3.98 R&R, c/o Keith Berman:
CAROLYN DAWN JOHNSON Simple Life (Arista) 383 - 57% 9% 3.83 374 389 10100 Santa Monica Blvd., 3rd Floor,
JOSH TURNER Long Biack Train (MCA/ 379 383 86%  28% 3.89 385 392 Los Angeles, CA 90067
Total sample size is 529 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
O oraoosa, ok o o 1 o0 B ol i i s s 0 Sow Email: kberman@radioandrecords.com
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio

\slalians by cafling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
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B - Most Played Recurrents
F L A s B EC Fis
ARTIST TITLE LABEL(S} PLAYS
' TOBY KEITH 1 Love This Bar (Dreamorks/ 2656
YEAR AGO
Fro L Th e T e
. . KEITH URBAN Who Wouldn't Wanna Be Me (Capitol 2061
* No. 1:“19 Somethin™ — Mark Wills o Woukin't Wanna Be Me (Canta
YEARS AGO o )
5 T R T S e e, R S DIERKS BENTLEY What Was | Thinkin'? (Capitol/ 1938
* No. I:“Spirit Of A Boy” — Randy Travis
@ YEARS ACO MONTGOMERY GENTRY Hell Yeah (Columbia/ 1841
A s e ST G e o
* No. I:“Live Until | Die” — Clay Walker GEORGE STRAIT Cowboys Like Us (MCA/ 1715
e oo GRS A e s k
CHRIS CAGLE Chicks Dig It (Capitol 1687
— i i PAT GREEN Wave On Wave (Republic/Universal South) 1679
ALAN JACKSON AND JIMMY BUFFETT It's Five 0'Clock Somewhere (Arista/ 1639
PR S R T
* No. |:“Baby I'm Burnin’/l Really Got The Feeling” — Dolly Parton LONESTAR My Front Porch Looking In (B¥4/ 1535
] YEARS AGO
e R e B B s T R e S RASCAL FLATTS | Melt (Lyric Street) 1439
* No. I:“1 Love” — Tom T. Hall ‘ . " o
\_ J Y,
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/. COUNTRY REPORTERS _

1 RASCAL RATTS

N
KEAN/Abilene, TX WZKX/Biloxi, MS WYGY/Cincinnati, OH* KKIX/Fayetteville, AR WTCRMHunti i . i
5 5 , ington KzKX/Lincoln, NE WNOE/New Orleans, LA KBUL/Reno, NV KRMD; 1,
OM: James Cameron PD: Bryan Rhodes OMPD: TJ Holland OM/PD: Tom Travis PO: Judy Eaton APD/MD: Carol Tumer OM: Jim Owen OM/PD: Tom Jordan PDMD!?::: Kl?ﬂlotll;k m&?mﬁ; o
%m Ruf’lyfemndez Mlomgm Wlson APO/MD: Dawn Michaels APD/MD: Jake McBride MD: D Poge No Adds APD/MD: Casey Carter APD: JJ Christy Bea %n Dobry
2 S‘,"é{‘;m!{*% e go o Adds 3 QupLinmy No Adds MD: Chizck Reeves '9 ot
AT 5 TRINITRIGES No Adds KXKS/Shreveport, LA
14 BURSON DR WHWK/Binghamton, NY ) KSSW/Little Rock, AR* ) ’ .
] m&vmv‘g‘%mmm OM: Bob Adams :{}G‘Mzcmﬂd. OH WKML/Fayetteville, NC WDRMMuntsville, AL P?% %Igsﬂemw WGH/Nortolk, VA* gxmxf&wm gl"‘M/”Telfle?;',:Z
] B POAPROMD:EXWaker | . Couek Coler D P folor PD: Wes MeShay 2 DERS Y OM/PD: Jotn Shomiy KFRG/Riverside, CA* & e el
10 BILLY CURRWGTON 15 RASCALFLATTS MD: Dan McClain MD; Mark OM: Lee Douglas 2 RASCALRATTS : i
10 GEORGE STRAIT No Adds 11 TRACY LAWRENCE Mokay MD: John Collins
10 XE DR 3 Pt GHEEN No Adds KZLALos Angeles, CA* DAV LEE WA MD: Don Jefirey 1" GEORGE STRAIT
WQMX/Akron, OH* SAVID LEE MURPHY N S 2 CLAY WALKER . . BIG & RICH
OM/PD: Kevin Mason J0HN MIGHAEL MONTGOMERY OM/PD: R.J. Curtis T Tx tae KSUX/Sioux City, 1A
Ko WDXB/Birmingham, AL* . APD/MD: Tonya Campos essa, Bl PO: Bob Rounds .
APD; Ken Steel WX Birmin KCCY/Colorado Springs, CO _ WEMS/indianapals, IN® T (O OMPD: John Moesch e o0 APOMD: Tom Wictaels | ¥VOO/Tuisa, OK*
r ety ) g’axm PD: Travis Daily WFBEFiint, MI potlloromy GEORGE S S s EMERSON DAE 5 AR S S PO/MD: Moon Mulins
PAT GREEN g mm[ '2“%2'.;"3,,,’,‘{‘ }:la)%na:m e Colins PD: Boh Richards WAMZLouisville, KY* G BAV L e ittt —
7 e § B Ero MD: LD, Cannon PLMD: Copue Cal .| WSLCRoanoke, VA
WGNA/Albany, NY* WZZKBimmingham. AL* T o 5 RACHEL PH T JF BATES : Coote Calhoun KTST/Okiahoma City, OK PD: Brett Sharp WWZD/Tupeio, MS
GNAVAI mingham, § O AOCTD BAnDLE WuRpHY No Adds PD: Bill Reed . el
PO: Buz Brindhe POMD: Brian Oriver i — B OmE " o St MD: Rokynn Jaymes WBYT/South Bend, IN | p: ik Stevens
MPPABT‘T"! %{'& 3 s ONTGOME R o REBA MCENTIRE s AT OM/PO: Tom Oakes PO: Bill Hl]l%hes
orence, BiG & RICH MD: Lisa Kosti 6 JAMES O
1 BG & RICH 2 BOKSE DUk gcssh’:“""‘m"m co* g?/me?g‘w Murdock %M;&Jakm' M$ KLLL/Lubbock, TX KXXY/Okdahoma City, OK* GEDRGE STRAIT
N : Shanmon St WATGEN MD: Stance B OM/PD: Jay Richards PD: L Smith ' WYYD/Roanoke, VA KNUE/Tyler, TX
nggmmm;e. NM* | pSK/Blacksburg, VA WD: St Fankin 3 G T MD: Stance Bingham MD: Kelly Greene APO/MD: Bill Reed PO/MD: Steve Cross KDRK/Spokane, WA* OM/PD/MD: Dave Ashcrat
MD: Sa b/ Cruise OM/PU: Scatt Stevens 3 GRISCAGLE H mwumuuam o aan e e T REBA MCENTIRE rasanet OM/PD: Tim Cofter o P
s Ad d;nmy 'z‘P m Emf 3 GEORGE STRAIT e ICHAEL MONTGOMERY APD: Bob Castie
15 GORGE STRAT ia. S0 WUSJ/Jackson, MS KXKT/Omaha, NE* WBEERachester, NY* MD_ Tomy Trovale WFRG/Utica, NY
14 SaOhCS o pertumbia, SC KSKS/Fresno, CA* OMPOME: TomFreeman | WDENMacan, G PD: Tom Gootwin OM:Dave Symonds B G N
. - PD: Mike Peterson e ey MD; : Craig Allen PD: Chris Keyzer 27 JOHN MICHAEL MONTGOMERY
KRST/Albuquerque, NM _ MD: Glen Garrett MD: Steve Pleshe EMERSON DRIVE APD/MD: Laura Starling - w K . 16 GEDRGE STRATT
MD: Paul Baley WBWN/Bloomington, IL [ —— i RS z e MD: Bl Kidd XZ/Spokane, WA
S OM/PD: Dan Westhof EA WROO/Jacksonville, FL* S . POMD P | UGNsaia, CA
KRRVAeandria, LA | & gk evens WCOLColumbus, OH* OMPD: Gal Ausin WWaMMadison, Wi* il vl POMD: Dave Dariel
oM St oS PD: John Crenshaw KUAD/FL. Collins, CO MD; Dixie Jones PD: Mark Grantin 4 BLY CURRNGTON 5 wwwls
: Scott Bryant 10 REBA MCENTIRE e i WXXQ/Rockford, IL 1 GEORGE STRAIT 1 EMERSON DAWE
PO/APD/MD: Steve Casey Swgﬁv:vg. Zuko PD: _mm Callaghan MD&P&géml(enue KHAY/Oxnard, CA OM/PD: Jesse Garcia 1 VNN P 00 7 WA O 00
el KIZN/Boise, ID MD; Brian Gary WXBO/Johnson City 3 e 0 o SM: Emie Bingham APD: Steve Summers OHN MICHIEL NONTGOVERY SONVAISAALS
15 EMERSON DRNE OM/PD: Rich Summers WGSO/Cookeville, TN JOHN MICHAEL MONTGOMERY PD/MD: Bill "’J!X 3 BLY commmcron P?/MD: Mark Hill MD:
APOIMD: Spencer Burke OM: Marly MeFly 15 CAVLEE WA SRR E s S me WFMB/Springfield, IL | WIRK/W. Paim Beach, FL*
WCTO/Alientown, PA* 2 GeoRGi S PD: Gator Harrison WCKT/Ft. Myers, FL* son Ciy, 1A — PO: Dave Shepel PD: Mitch Mahan
PD: Dave Russell ) D: Pl Gil OM/PD: Steve Amari WMTZ YiaMason KNCVSacramento, CA* MD; John Spalding MD: J.R. Jackson
ALOAAD. Sam alone PO e el W0 St tanes APOMD: Dave Logan porcimeal L T KPLWPm Spiogs, €A | OWPD: kb ggg*,;ﬁay e O
Aponee NoAdds S cron Ho Ads M Lara Mosty O | O Tt Mater APD: Greg Cole T
CAROLYN DAWN JOHNSON 2 DAVAD LEE MURl PD: Al Gordon MD Jenniter Wood WPIX/Springfield, MA* e
MD: Kory James 4 JOHN MICHAEL NONTGOMERY °0: R OM/PD/MD: Zack Owen
KGNC/Amarilio, TX . KTEX/McAHen, TX* 18 GEORGE STRAT 3 DAVID LEE MURPHY : RJ MeXay 10 GEORGE STRAIT
OMED g . KRYS/Corpus Christi, TX WWGR/F. Myers, FL* KixQ/Joplin, MO OM: Billy Santiago 10 stehn oW APD: Nick Damon 10 Bt CouN
: Dan Gorman WXLB/Boston, MA PD: Frank Edwards PO: Mark Phillips OM: Ray Michaels PD: Jodo Cerda DIHORDRIO WCENSSaui MD: Jessica Tyer 10 REBA MCENTIRE
PD: Tim Butler PD: Mike Brophey MD: Louis Ramirez MD: Steve Hart PD/MD: Cody Carison APD: Frankie De Sian = M My o
APD/MD: Patrick Clark APDMD: Ginny Rogers \ HEBMOEATRL 4 J0E 4GOS : Jay McRae - randatiee WPAP/Panama City, FL PD: Jim Johnson
10 S M 00 No Adds PO A 15 ODEENESSIE MD:Patches @ eson OM/PD: Todd Berry MD: Keith Alen WMZQ/Washingion, 0G*
10 BG4 AICH BEORGE STRAT CARDLYN DAWM JOHSON o AT MD: Shane Collins i ey KTTS/Springfield, MO OM:Sefiwyatl
13 DAVID LEE WORPHY 45 ALAN ACKSON AND THBHY BURFETT SM: George Demarco APO/MD:
13 SONYA ISAACS /MD: Jon Anth
KBRU/Anchorage, AK | acBivan. TX KPLDallas, TX* WYZB/FL. Walton Beach, FL S edord, OR 1 st WKESaginaw, M OWPD: Brad Hansen e
PO/MD: Malt Valey PO/MD: Jennifer Alen 0 FaulWiliams O e Malios WNWNKalamazoo, MI | PO Lamy Neal WXBM/Pensacola, FL OM/PD: Rick Walker APD: Cury Clark
17 SONTA S 2 Ap: Smokey Rivers gl PD: PJ. Lacey MD: Scoft Schaler POMD: Lynn West NoAdds e WDEZWausau, Wi
3 BiG S K MD: Cody Alan 13 AASCAL FLATTS APDMD PhIO Reill GEORGE STRAIT - Lynh ausal,
SILE 6 DAVID LEE MURPHY 12 CLNT BLAGK e L0 ek EMERSON DRVE No Adds . PO/MD: Jas Catfrey
WYRI/Buftalo, NY* 12 GEORGE STRATT HibE KSD/St. Louis, MO* 8 GEORGE STRAIT
WWWW/AND Arbor, M | p: Jobi Paul WOHK/EL Wayne. IN WGKXMemphis, TN* WICO/Saiisbury, MD PD: Al Brock
PD: Banry Manti APOMD: Werdy Lymn KSCS/allas, TX* PW:.’:‘;,, Kel‘{w’ KBEQ/Kansas City, MO* | Pp: Chip Miler WXCLPeoria, IL OM: Joe Edwards MO: Billy reemwond WOVKMWhegling, WV
MD: Tom Baker REBA MCENTIRE PD: Ted Stecker 2 CUNT BLACK PD: Mike Kennedy MD: Mark Billin PD/MD: EJ Foux LT MCatoE PO/MD: Jim Elliott
« BRUN MD: Chris Huff 16 GEORGE STRAIT X . G0y e PDMBD: Dan Dermndy 21" BRDOKS & DUNN 2 GEORGE STRATT
2 KELLIE COFFEY iveaehionr B AMY DALLEY MD: T.J. McEntire vt 18 GEORGE STRAIT 10 BEORGE STRAT 3 nAscAL ﬂ,ms 3 DAVID LEE MURPHY
:lnoggmlxmﬂmn B L R OMERY z %ﬁ%‘:xx JOHN MCHAEL MONTGOMERY sg m%”w
WNCY/Agpleton, Wi : Steve Pelkey WeN 5 ) KKAT/Salt Lake City, UT* | WIL/S. Louis, MD* KLURWichita Falls, TX
OM: efl MeCarty MD: Margot St. John mm‘{”m:v‘km‘“' A" | wosKGainesville, FL* | WOKKMeridian, MS o OM: Bll Betts PD: Greg Mazingo PO/MD: Brent Wamer
PD: Ra No Adds e " : KFKF/Kansas City, MO OM/PDMD; $ R WXTU/Philadelphia, PA* PD: Eddie Haskell MD: Danny Montana 5 JOSH TURNER
ndy Shannon APD: Big Charl PD: Mr. Bob . M Y o
MD; Marci Braun e MD: Big Red OM/PD: Dale Carter 1 W m | PD: Bob Mekay #0: Justin Taylor GEORGE STRAT LA
EORGE STRATT EMERSON DAVE 5 qu,.m VONTGOMERY Al’ll)fllod“lgE T%Slevem N DRIVE APD/MD: Caditlac Jack No Adds
KHAK/Cedar Rapids, IA it JOFIK MICHAEL MONTGOMERY o | S ton KATM/Stockion, CA* KFDI/Wichita, KS*
WKSF/Asheville, NC OM: Dick Stadien mo/oemr. co* xlnmnso/rnaml. FL* g{f)ﬂ::lmm P:krrv OM/PD: Beverlee Brannigan
SM: Diane Augram PD: Bob James D: Joel Burke WBCT/Grand Rapids, MI* | WDAF/Xansas City, MO* - Bob Bamett KMLE/Phoenix, AZ* . : Randy Bla APD/MD: Pat James
OM/PD: Jef Davis Dawn No Adds PD: DougMortgomery” | POMD: Ted Cramer MD:Darlene Evans Py WCarty KOP/Sall Lake City UT* | ppp: b Walker ol
MD: Ay Woods G T MD: Dave Tal S 3 s APDMD: Dave Colins APOIMD: Debty Tupin D e e, s
DHERKS BENTLEY ;%‘% ﬂmﬂlg)&% SHEDAISY :mm XSWM UU% SiB‘ERSOMMNE o
B & RICH § RASCAL FLATTS KHKI/Des Moines, IA* WIVKXnoxville, TH* BRSO e SEDASY — KZSN/Wichita, KS*
OM: Jack O'Brien .| OMPD: Mike Hammond WMILMilwaukee, WI* Bty CommvGTo . | PD:ChuckGeiger
WKHWAtlanta, GA* WIXY/Champaign, IL POMD: Jimmy Oisen yrIaRIGreensbord. NC* | pp-Coleen Addar PD: Kery Wolfe KUBL/Salt Lake City,UT+ | SrPeorsyracuse, NY* | MD: Dan Holi
OM/PD: Mark Richards " . JEFF BATES OM: Tim Satterfield T RAGHEL PROCTOR g PD: Rich Lauber 9 JOHN MICHAEL MONTGOMERY
i OM/PO/MD: R.W. Smith BILLY CURRINGTON PD: Bill Dotson JEFF BATES W Scolt Dolphin KNIX/Phoenix, AZ* PD: EdHIlI APD/MD: Skip Clark e
x:’ Joknay Gray No Adds EVERSON DRVE APDMD: Angie Ward Rat bt el MO: Mitch Morgan PD: Shaun Holly MD: Pat Garrett 0 DU O EVERSON DRWVE
Adds v SONYA SAACS 3 5 CLAY WALKER PATGREEN
. NoAdds WKOALafayetls, IN e it sl DadBLE My WGGY MWilkes Bare. PA®
WEZL/Charleston, SC* WYCD/Detroit, Mi PD; Mark Allen S ¢ SR G WIN/Tallahassee, FL | pp oo it B!
wpwmm Gty N | PD:Trey Coo PD: Mac Daniels MD: Bob Vizza OM: Steve Cannon ¢
PD: ey Conler APD/MD: Ron Chatman WRNS/Greemville, NC* 7 s KEEYMinneapolis, MK | o KAJA/San Antonio, TX* PO/APOMD: “Big” Woody | " s irar,cordon
m od : %;,%;‘“'"ﬁ%" No Adds PD: Wayne Cartyle 2%?00 G;egq Swedberg e mm:"u g OM: Alan Furst Hayes i mg oo
3 PTG L e KMOL/Latayette, LA* D, s oon APOMD: Soney Richards. | |7 1 coagion Allen No Adds Lty
1 m(;nmmm PD: Mike James gJiEOgXJSVML vg mﬂvﬁﬁ 1 BLUE COUNTY
mt:/mm, GA WNKT Chariesion, SC* WOJRDothan, AL EHERSON MD: T, Smih & \SONSa Diodo A WWQQWiimington, N
. Y PD: Loyd Ford OM: Jerry Broadway : q RAGHEL PROCTOR WKSJ/Mobile, AL* N Diego, CA* WQYK/Tampa, FL* OM: Peny Stone
MO, Zoch Taior APO/MD: ricCha POMD: Bret Masan Orp e, SC et ST b WPORPoriand, ME OMPD: John Dimick OMPD: Mike uiotta PD: PaulJohnson
Bty Lo RN APD: APD/MD: Joho Landru PO/MD: Bill Black PD: Rick Jordan APD/MD: Greg Frey APD: Beecher Martin APD/MD: Brigitt Banks
u e KXKCALatayette, LA® i MO: Glori Marie No Adds MD; day Roberts B A
KASE/Austin, TX* :J'kuams/cmmm:. wy T § v i ;% "s:';?;m“ No Adds "
OM/PD; Jason Kane 3 f i JOHN MICHAEL MONTGOMERY R . KX0D/Yakima, WA
APD/MD: Bob Pickett PD: Ed Roberts mmﬁ“ Waber | wsst/Greemille, SC* ? Behaonne KILO/Monroe, LA g‘}f"“ Jose, CA w,:iﬂ"&];; PD: Oewey Boyrion
2 GORGE STRAT MD: Bil 2 TRACY e OMPD: Scatt Johnson OM/PD: Mike Biakeney KUPL/Porttand, OR* " s“""“ APD: Will Robinson APO/MD: Joe! Baker
17 DAVID LEE MORPHY APD/MD: Kix WPCVLakeland, FL* WMD‘ Stacy Coll - Ca MD: Nate Dea - DAVID LEE MURPHY
15 AEBAMCENTIRE FOMD: Kix | PD: Dave Wright rg ins PD: Cary Rolfe it s oD MO: Jay Roberts WCENTIRE
KUZZBakersfield, CA* e s WAXEau Claire, W1 B & RICH s B MD: "ﬂTm f m&’éﬁéﬁf»ﬁﬁ ELellls
e ? BREE ' gt i ! B oo WGTY Yok, PA
MO; Adam m% " ; %Ywmm&m WAYZHagerstown 1 DAVID LEE MURPHY 15 CAROUIN DA RSO ! WWM KKJG/San Luis Obispo, CA WTHI/Tene Haute, IN APD/MD: Brad Austin
sl . (M/PD/MO: Don Brake BILLY CURRINGTON ) 5 OM/PD: Bany Kent
:l':nmnom Zoure %m WIOV/Lancaster, PA KTOMMonterey, CA* :EDP/:I‘;” Damr;‘l‘s MD: mn& p.,u" Ll
WPOC/Baltimare, MD* -Bfm:‘m KHEY/EI Paso, TX* § Wil comer POMO: Dik Raymond o ,{,’,. ey, KWAJ/Portiand, OR* APD/MD: Jay Bradley 1 DA e
mmuw Fom ] m URBAN fee :}D S":;’ Gg:lmy mmﬁm ﬁv a;%smmm " ED-Bae Moore ety stown, OH
: . 4 CRAIG MORGAN : emez 0 . BILLY CURRINGTON WQXK/Young 3
« JOHN WCHAEL MONTGOMERY 2 pes e 3 JO MICHAEL MONTGOMERY %cgﬁhm"g::m' PA GEORGESTRT DAV EE AR MD: Craig Lockwood WIPWIT?DW. ks PD: Dave Steele
0 5 LEANN RIMES OM: Ed 0'Donnell y
. No Adds . KRAZ/Santa Barbara, CA PD: Rich Bowers APD: Doug James
WYNK/Baton Rouge, LA WRSF/Elizabeth City, NC WITL/Lansing, Mi WOKQ/Portsmouth, NH PD/MO: Rick Barker MD: Burton Lee
OM: Bob Marphy WSO Charlote* OM: Tom Chariy PD: Jay J. MeCrae WGTRMyrtle Boach, SC | pry park ennings 3 B e AP Sweatanielym | e
PD: Paul O OW:D: Jefi Roper PI/MD: Randy Gil WRBTMHarrisburg, PA* APD/MD: Chris Tyler 20'4./'402 Ma;lk:"l[i:vm MD: Dan Lunnie $ g
APOMD:ustn anes | OBt Metracan # Bl vooer | OM: O Ty Hoddds Vot TR s
Fry PO/MD: Shetty Easton
WYPY/Baton Rouge, LA* SHEDAISY WX.WErie, PA :‘PD: Newman KWNR/Las Vegas, NV* WCTK/Providence, Ri* KSNI/Santa Maria, CA .
OM/PD: Randy Chase OM; Gary Spurgeon o Adds PD: dohn Marks WKDF/Nashvitle, TN* PD: Rick Everett OM: Keith Royer *Monitored Reporters
MD: Jay Bemard WUSY/Chattanooga, TN : Fred Horton ' - g MD: Sam Stevens PD/MD: Tim Bro!
ng . 5 o APD/MD: Brooks 0’Brian OM/PD: Dave Kelly /MD: Tim Brown
9 PATIY LOVELESS PD: Kris Van Dyke ek R D 3 RASCAL RATTS : Eddis Foxx ljscanic 10 GEQRGE STRATT
3 DAVID LEE MURPHY D, Poingenter WWYZMartford, CT* T CAL I OAH JPRSOH g’é&;&’““'mm ‘§ %ﬁ;‘z&%a« 224 Total Reporters
PR
KYKR/Beaumont, TX 3B O M| KKNUEugene, OR WD, oy Thoms BG4 G WLLR/Quad Cities, 1A -
POMD: Wiy Astwort | 7 ST POMD. A s i fn“u"ﬁ'.’ﬁ..l‘,s WSI(Nasiille, TN* e o ara WCTO/Sarasoa, FL* B UL s
R NE : 4 : ns : i
3 Bl Y cmmeron : 5 o KiLTHouston, TX* APO/MO: Altyson Scol OM: Clay Hunnicutt | PATHLOLESS PD%PJ@“‘ el N
1 GHIANMCCOMAS WUSN/Chicago, IL PD: Jeff Garrison I PD/MD: Keith Kautman EMERSON DAVE 1 PATIY LOVELESS 112 Total Indicator
GeORGE STRAT OM/PD: Tom Rivers WKDQ/Evansuille, IN APOMI: StphenGiatari | 10 e rcrn S e
APD/MD: Evan Kroft PO/MD: Jon Preil 2 GEORGE STRAT WJCL/Savannah, GA . .
WILS/Beckley, WV U 25 Dt VTN § LN MGHE MONTGOHERY WBULLexington, KY WM MNashville TH" WODR/Raleigh, NC* OM: John Thomas Did Not Report, Playlist Frozen (4)
OM: Mark Reid REBA 15 GEORGE STRAT ¢ By ST PO/MD: Ric Larson PD:Leologan PD: Lisa Mckay PD: Bill West KAFF/Flagstaff, AZ
POMD: Dave Wilks o slonlcic iowoury | 88 T APO/MD: Mike ‘Maddawg s KGKL/San Angelo, TX
MR WUBE/Cincinnati, OH* KVDX/Fargo KKBO/Houston, TX* 8 RASCAL FLATTS Biddle :
5 : Eri " g WLO(Lexington, KY T DIERKS BENTLEY WHKX/Bluefield, WV
o P: Tim Closson PD: Eric Heyer PD: Michael Cruise gton, 1 RHONDA VINGENT KMPS/Seattie, WA*
WKNN/Biloxi, MS APD: Kathy 0"Connor MD: Scott Winston MD: Chisti Brooks OM: Robert Lindsey WCTYMew London, CT SM:Lis Decker WLWI/Montgomery, AL
OM: Watter Brown MD: Duke Hamitton 14 GEoReE STRAT % PATGREN PD: John Sebastian PD/MD: Jimmy Lehn id Ci PD: Becky Brenin
PO: ﬂ# W 10 oG ST s 19 JODENERS MD: Kart Shannon APD: Dave Eider KOUTAapid City, SO : Becky er
2 KEITHUR DRIVE 3 UERSONDANE 1 DIERKS BENTLEY T GARYALLAN < GEORGE STRATT PD/MD: Mark Houston MD:TonJ Thomas
4 REBAMCENTIRE JOHN MICHAEL MONTGOMERY GARY ALLAN JEFF BATES H il No Adds 12 JOHN MICHAEL MONTGOMERY
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Proposals For Dummies

How to up your odds for a successful artist promotion

h 4

ii had breakfast recently with an AC label rep. Be-
tween conversations about what to name my baby and
where he had been on vacation, we got on the subject
of how bad most radio-station proposals are. I'm not
sure how it came up, frankly, but it was interesting,
how radio stations represent themselves to labels and
managers, and, I thought, column-worthy.

As a label executive, my colleague
is in the position of seeing several pro-
posals cross his desk every day. After
explaining the most common mis-
takes we maka (see “The Do’s and
Don'ts of Propesal Writing,” right), he
mentioned a few stations that do it
right. You can increase
your chances of a winning |
promotion by studying !
these tips from stations that
got good marks for their
thorough, creative propos-
als.

Thanks to the people [
from these stations for tak- %~
ing a few minutes away
from airshifts, marketing
meetings and research con-
ference calls to share what
they know.

Mary Ellen Kachinske

PD, WTMX (The Mix)/
Chicago
In the execution of the letter, the
first thing the record company needs
to read is the goal of the promotion.
Why is it important to the station, and
why should it be important to
them? Then list the basic details, the
who, what, when and where. Be spe-
cific about what your station will pro-
vide and what you expect from the
label and management.
Anticipate what questions they will
have about your station, the event and
the venue, from sales to security. Do

research on the band, and tailor your
proposal to be attractive to them. The
more creative you can be to fill their
need, the more the band’s manage-
ment will believe that you want to
partner with them in a win-win situ-
ation. They get so many proposals that
it takes real strength to cut
through the clutter and
turn heads.

When lapproach a label
about an event or a pro-
gram,lhavea specific goal
for the station in mind, and
{ 1am usually aware of what
the goal of the label is for
the particular band.

- ”Mar_y Elien I know that I need to
Kachinske

show sufficient value to
the label and how their
participation can help them reach
their goal. I assign value to each ele-
ment of the campaign, from live men-
tions, recorded promos and an e-blast
to our database to the label’s being
able to sell product or even
get a tagline that hypesa §
special price for theband’s 8
new release. ;
Use spot rates to help
determine the value of re-
corded promos. Go into
Maximiser and plug your
promos in to the schedule
builder, or have someone
in sales figure out what
value your two- to three-
week promotion will give a band. It’s
all about reach and frequency.

Robert Lyles

DUDE, WHERE’S MY CART? The chart-climbing Melissa Etheridge
recently toured perhaps the last studio in America still using carts. Seen here (-r)
in the WPLJ/New York control room are PD/morning host Scott Shannon.
IDJMG Sr. VP/Promotion Ken Lane, Etheridge and WPLJ morning co-host Todd
Pettengill.

Another way to up the value of a
promotion is to tie in with a popular
on-air show. The Mix morning show,
Eric & Kathy, consistently ranks No.
318-49. There is great value in contin-
ued exposure on their show to in-
crease an artist’s top-of-mind aware-
ness prior to a CD release or tour
launch.

We do quarterly larger-than-life
morning show live broadcasts that
bring listeners up close to Eric &
Kathy and big Mix artists like John
Mayer, The Goo Goo Dolls, Sarah
McLachlan, Bon Jovi and Train. The
morning show broadcasts from a hip
Chicago location. Local TV and press
cover the event, and there is a solid
two weeks of on-air promotion and
winner promos. [ factor all of this ex-
posure into the total value.

Robert Lyles

Marketing Director,
KYSR/Los Angeles

[ follow three simple rules:

1. Never promise anything that you
can't deliver.

2. Always deliver more than you
promise. The labels love you for it,
and they will think of your station first
the next time a great promotion comes
along.

3. Follow up the proposal with a
conference call with all par-
ties involved to make sure
everyone is on the same
page.

One ingredient that I al-
M ways try to include in ma-
jor promotions is the me-
dia. Over the years 1 have
developed strong relation-
ships with local television.
The trick is to offer them
something that works for
their audience as well. For example,
our station proposed a Barenaked La-
dies Backyard BBQ promotion where
a listener had the chance to win a par-
ty with the band for 50 of their friends.

Igotalocal TV station involved and
promised them a one-on-one interview
with the band plus a chance for one of
their own viewers to attend the event
if they agreed to cover it for us.

They did, and the station received
substantial exposure on the news, the
label got coverage for their band, the
on-air promos were fun, and the grand-
prize winner got a party she’ll never
forget. The station and the label both
received positive TV exposure that
didn't cost a penny. Everyone wins.

Charese Fruge

PD, KMXB/Las Vegas
KMXB Marketing Director Jennifer

WwWWwW americanradiohistorv com

The Do’s And Don’ts Of
Proposal Writing

it's pretty simple, really. Your proposal will not just be seen
by your contact at the label. It also goes to the artis’s man-
agement, with whom you probably don't have as casual a
relationship, if you have a relationship at all. So be pro-
fessional. These tips are based on real-life stories from
record labels. Don't let this be you.

Don’t handwrite it. Sound obvious? Apparently, people send
handwritten proposals all the time. Make the proposal easy to read by
typing it on letterhead and using tricks to draw the eye to the important
information: bullet points, bold fonts for emphasis, double spaces
between paragraphs.

Do include all pertinent details, but don’t write a novel. They
don’t want a long, laborious essay. On the other hand, a quicx note that
reads, “Dear Andrea: We'd love Matchbox Twenty to play our
Christmas show. Let us know if it's possible. Thanks.” is not a proposal.

Don’t mess up the name of the label rep, the label or the artist.
Again, a real-life example, with names changed for dramatic effect: “To

degree and a red pen. Use them.

Elaine Locatelli, Interscope Records” is bound not to go over well.

Do proofread it. Can you say “spelicheck™ If not, you send the
message, “They're not buttoned up on the proposal. How together
could they be for the duration of our promotion, not to menticn on-site
the day of the event?” There must be someone on staff with an English

And, for the love of God: Do send it when you said you would,
not two weeks later. The label is telling management the proposal is
coming. Allow them to stay true to their word by staying true to yours.

Monteith and I have carved out two
kinds of promotions that run on the
station, so there are only two skeleton
proposals to follow: station promo-
tions that are executed over a five-day
period, and weekend promotions that
run starting Friday night and end at
8pm on Sunday. Both promotions
have promo and liner grids that nev-
er change.

We tailor the promotion
to the personality of the |
band. We'll ask for a Black
Jack promotion with Bon
Jovi, shopping sprees with
artists like Mark McGrath
or Jessica Simpson and
Buck Naked Bingo with
Barenaked Ladies.

Wealways ask the venue
to provide a spread and
cash bar (due to liability).
We want to make sure that, no matter
what, winners leave happy. That way
even if we do something artist-driven
and the artist is not in the best of
moods, the listeners still walk away fat,
dumb, happy (and possibly drunk).

We ask for fickets to the show from

Charese Fruge

the promoter, hotel rooms from the
venue, and “presents” on the show
and CDs from the label. Then we
brainstorm what qualifying prizes
will make the daily execution of the
promotion sound larger than life. All
giveaways must be warth something
on their own, without considering the
value of the grand prize. All of these
and their values are listed in the pro-
posal.

In writing the proposal,
we list everything we ex-
pect the artist or venue to
provide and what KMXB
will provide in return.
1 That way, when the actual
| promotion comes down,
there are ro curveballs.

Wealso include the exact
number of staff necessary
to pull ofi the promotion,
including the station photographer, so
there are no surprises on turnout. We
make sure that all parties involved,
including sales, enginieering, the label,
promotions, the venue and program-
ming, have their contact information
listed in the proposal.

i ;:;

CAMPBELL PIROUETTES INTO DALLAS Actress Neve Campbell
(c), best known for her role in the TV show Party of Five, stoppet by to see Jeff
Elliott and Anna deHaro of The Jeff and Anna Morning Show af KDMX-FM (Mix
102.9)/Dallas. Campbell was promoting her new movie, The Company, a film in
which she finally gets to showcase her extensive ballet training.
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WK WEEK  aRmsT TITLE LABEL(S) S PLAYS AJ[?(I}%‘;J'EE YeRRr O Dpe ost A dded ® P
3 @ UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava) 2332 +82 216510 45 10511 |eswrradds.com
1 2 TRAIN Calling All Angels (Columbia) 2325 -1 201654 28 1081
ARTISTTITLE LABEL(S) ADDS
2 0 SHANIA TWAIN Forever And For Always (Mercury/\DJMG) 2312 +22 222391 37 120/0 SIMPLY RED You Make Me Feel Brand New (simpfred.com) 18
4 4 MATCHBOX TWENTY Unwell (Atlantic) 2059 -66 211301 35 1001 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 17
5 5  PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1725 -31 150366 17 100/1 MARTINA MCBRIDE This One's For The Girls /RCA/ 16
6 o SIMPLY RED Sunrise (simplyred.com) 1657 +13 105477 27 91N KENNY LOGGINS | Miss Us (4# The Best) g
7 7 COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1564 54 141701 36 942 | MALL&OATES Getaway Car (UWatch) 7
10 @ JOSHGROBAN You Raise Me Up /743/Reprise) 1658 +156 131739 12 101/6 ;ﬂ:g::gﬁg;‘;g’; e 6
orry 2004 (/) 5
12 0 SHERYL CROW The First Cut Is The Deepest (A&My/interscope) 1508 +190 168797 15 80/2 3 DOORS DOWN Here Without You (Republic/Universal 5
8 10 CELINE DION Have You Ever Been In Love (£pic/ 1435 -84 122646 38 108/1 BABYFACE The Loneliness (Arista/ 5
9 11 LUTHER VANDROSS Dance With My Father (/) 1405 111 153578 31 91
13 @ CLAY AIKEN Invisible (RCA) 1354 +100 122125 13 89/4
14 @ DIDO White Flag (Arista) 1302 +97 148225 15 7611
1 14 MERCYME ( Can Only Imagine (NG/Curty) 1242 -160 80278 36 89/2
15 15 SARAH MCLACHLAN Fallen (Arista/ 915 -160 81773 14 613
16 16 MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown 893 -24 68613 1" 63/2
17 @ TIM MCGRAW Tiny Dancer (Curt) 739 +15 26870 13 1713
18 @ ROD STEWART f/CHER Bewitched, Bothered And Bewildered (/) 566 +35 47013 1" 65/0
19 @ FIVE FOR FIGHTING 100 Years (Aware/Columbia) 555 +56 47076 3 57117
20 @ CHRISTINA AGUILERA The Voice Within (RCA) 530 +MN1 26978 8 5813
21 @ SANTANA f/ALEX BAND Why Don't You & | (Arista) 491 +66 68432 10 3213
23 @ HALL & OATES Getaway Car (U-Watch) 422 +20 13400 12 66/7
22 23 CELINE DION Stand By Your Side /Epic/ 338 -15 20109 16 381
26 @ 3 DOORS DOWN Here Without You (Republic/Universal) 306 +46 64021 4 225
24 25 BURKE RONEY Let It All Come Down (R World/Ryko) 286 -16 3742 1" 39/0
@ MARTINA MCBRIDE This One’s For The Girls (RCA/ 264 +165 20359 1 45/16
25 27  SEAL Waiting For You (Warner Bros.) 233 -40 13415 20 2210
28 % ELTON JOHN The Heart Of Every Girl (Epic) 206 0 9564 6 3113 Most
30 SUZY K. Gabriel (Vellum) 165 +15 21 2 30/4
27 30  BANGLES Something That You Said (Koch/ 165 -56 5253 4 2411 Increasedplay B
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TPOLTAAYL
1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is | ARTIST TITLE LABEL(S) INCREASE
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
isthe tota_l number of new adds officially reported to R_&R by each reporting s;ation. Songs unreported as adds do_not_coung toward overall total stations playing asong. | SHERYL CROW The First Cut Is The Deepest (4&M/interscope) +180
i i o e o 0 A G S B T A | MG s T 0 1
New & Activ MARTINA MCBRIDE In My Daughter's Eyes (RC4/ +147
- e b s = ENRIQUE IGLESIAS Hero finterscope) +103
MICHAEL BOLTON When ! Fall In Love (Passion Group) SIMPLY RED You Make Me Feel Brand New (simplyred.com) CLAY AIKEN Invisible /AC4) +100
Total Plays: 162, Total Stations: 18, Adds: 0 Total Plays: 94, Total Stations: 42, Adds: 38 DIDO White Flag (Arista) +97
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ +82
FAITH HILL There You'll Be (Warner Bros.) +81
RUBEN STUDDARD Sorry 2004 (/) BABYFACE The Loneliness (Arista) ALL-2-ONE f/JIM BRICKMAN Beautiful As U /AMC/ +76
Total Plays: 138, Total Stations: 24, Adds: 5 Total Plays: 53, Total Stations: 15, Adds: 5
Detailed station playlists for all R&R
ABENAA Song 4 U (Wkunim) reporters are available on the web at
Total Plays: 97, Total Stations: 25, Adds: 4 www.radioandrecords.com.
Songs ranked by total plays
. L
Can you imagine...
L J *®
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
1s cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Childrenss
E Research Hospital

to learn how you can help.

www americanradiohistorv com
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RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

~ —
America’s Best Testing AC Songs 12 + In diC ator
ﬂﬂfc"rf f!gﬂfﬂé’fﬂ t'r'ﬂf?f For The Week Ending 1/23/04 Most Added’
B METHAHLSE ™
i (A&M/int
: N Women Women Women SHERYL CROW The First Cut Is The Oeepest /A&M/interscope)
Artist Title (Label) W LW Familiarity Burn  25-54 25-34  35-54 FIVE FOR FIGHTING Superman (I's Not Easy) (Aware/Cotumbia
CLAY AIKEN {nvisible (RCA/ 424 428 95% 18% 4.35 447 431 KENNY LOGGINS 1| Miss Us (A The Best)
JOSH GROBAN You Raise Me Up (743/Reprise) 404 402 89% 17% 413 388 421 TRAIN When | Look To The Sky /Columbia)
MATCHBOX TWENTY Unwell (Atlantic/ 394 402 97% 43% 3.98 3.73 406 Recurren ts
SARAH MCLACHLAN Fallen (Arista) 386 3.80 86% 22% 389 389 389 ENRIQUE IGLESIAS Hero fiterscope/ 138
JIM BRICKMIAN Peace (Where The Heart Is) (4AL/ 383 - 68% 12% 387 348 1397 SANTANA fIMICHELLE BRANCH Tre Game Of Love (st} 1135
PHIL COLLIES Look Through My Eyes (Walt Disney/Hollywood) 382 376 8% 25% 385 355 3.96 PHIL COLLINS Car't Stop Loving You (Atantic 1088
. . 5
DIDD Whito op idrsta S DANIEL BEDINGFIELD If You're Not The One (/sand/HG) 978
CELINE DION Have You Ever Been In Love (£pic/ 379 377 94% 39% 3.83 324 403 CHRISTINA AGUILERA Beautiful (RC4/ 944
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 377 3715 91% M% 374 352 381 VANESSA CARLTON A Thousand Mis /ASMiterscope! 930
TRAIN Callieg All Angels (Columbia) 376 379 94% 42% 3.76 338 3.89 NORAH JONES Don't Know Why (Ble Noreigin 0
LUTHER VANDROSS Dance With My Father (/ 3714 374 92% 38% 377 346 388 LONESTAR I'm Aeady There B -
CELINE DIGH Stand By Your Side (Fpic/ 374 - 79% 20% 3.75 321 392 SHERYL CROW Scak Up Th St AS#lttascoee 415
SIMPLY RED Sunrise (simplyred.com/ 367 370 718% 26% 3.78 366 3.72 T e— 105
ry (Warner Bros.
TIM MCGRAW Tiny Dancer (Curb/ 362 362 83% 24% 3.66 356 370 . _
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 782
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 3.60 358 92% 33% 3.69 352 374 ; . -
AGLES Hole In The Worl
SHERYL CRDW The First Cut Is The Deepest (A&M/interscope) 351 346 94%  40% 350 359 347
3 Songs ranked by total plays
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 339 349 97% 53% KXY 3.14 350 Ny J
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 322 321 9%  52% 323 305 328 Please Send Your Photos
ROD STEWART f/CHER Bewitched, Bothered And Bewildered (/) 318 328 72% 21% 326 266 3.40 R&R wants your best snapshots (color or black & white).
e Please include the names and titles of all pictured and
Total sample sze is 381 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarily represents the percentage send them to:
of respondents who recognized the song. Total burn represents the number of respondents whao said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. e )
Sample compasition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results on g el Vi ‘?rmgln;j
L are not meant ta replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The - (F):(I)oo ?Tss Aor:cj;lglae s \(IZA T
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WJKK/Jackson, MS*
OM: Tom Freeman

WLEV/Allentown, PA*
PO: Bobhy Knight

No Adds
KYMG/Anchorage. AK
OM: Mark Murphy

POMO: Oave Flavin
Na Adds

WLTMW/Atlanta, GR*
OM/PD; Louis Kaplan

APD/MD: Sleve Gioss

No Adds

WFPG/AtIantlc Citp, NJ*

MD mme
SIMPLY RE

WBBQ/Augusta, GA*
OM: !Mz l(mmv

POMO: Sl
22 UNCLE KRACKER B:3BIE GRAY
‘B LUTHER VANDROS
17 MERCYME
14 CELINE DION
10 MATCHBOX TWENTY

B PHIL COLLINS
3 TIM MCGRAW

KKMJ/Austin, TX"
PO; Alex O'Neal
MD: Sheily Knight
SIMPLY RED
KGFMILEekersheM\ CA*
PO/MO: Chris Edwards
7 SARAH MCLACHLA
z FIVE FOR FIGHTING
KKOJ/Bakersfield. CA*
OM: Don Cristi
POM: Ksnn McCloud
SIMPLY RED
WBBE!BalunRouqe LA*
»'nmu mmnem
3 cuw AJKEN

WMJVIBlluxl ME*

CELINE DION

WN'IJJJ/l;ilrmmghmn AL*
mnm ‘om Hanrahan

WYSF/Birmingham, AL*
PO: Jaft Tyson

APD/MD: mm Vining
Mo Adds

WEBE/Bridgeport, CT*
PD: Curt Hansen

MD: Danny Lyons

No Adds

WJYEBuffalo, NY*

OM/PD/MO: Joe Chille
APD. Mike McOueen
BABYFACE

WHBC/Canton, OH*
OMPD: Terry Simmons

MO: Kayleigh Knss

No Adds
WSUV/Charieston SC*

APn/l%’ Eric Chanw
18 JOHN MA

1 BT

13 COUNTING CROWS
10 BANGLES

9 JASON MRAZ

3 HALL & DATES

3 ELTON JOHN

2 FIVE FOR FIGHTING
1 3DOORS DOWN

WOEF/chattanuuga TN*
Howard

nmny
MD Robin Daniels
SIMPLY RED

WLIT/Chicage, IL*
OM/PD; Bob Kaake
MO: Eric Richeie
No Adds
WRRM/Cincinnati, OH*
PO, T Holland
MO: Ted Mormg

HALL & QATES

WOOK/Cleveland, OH*
PO: Scott Miller
MO: Ted Kowalsk
5 SUZYK
SIMPLY RED

KKLlICoIoradu Springs, 0

avamo
SHR)STINA AGUILERA
\
SIMPLY RED
MICHAEL BUBLE

WTCB/Columbia, SC*
POMD: Brenl Johnson

8 SIMPLY RED

3 FIVE FOR FIGHTING
WSNY/Columbus, OH*
P0: Chuck Knight

No Adds

KOSi/Denver, CO*

PD: Mark Edwards

MD: Steve Hamitton
KENNY LDGGINS

KLTI/Des Moines, I1A*
PO/MD: Tim White
5 JOSH GROBAN

WMGC/DEII‘DI! M+
OM: Bill Fries
PD Jim mrpnl

I0: Jon R:

ikl
WNIC/Detroit, MI*

MD Darren Davis
D: Theresa Lucas
7 ELTON JORN

WOOF/Dothan AL

4 MARTINA Mﬁg IDE

4 SIMPLY RED

KISM/E) Paso, TX

POMD: Bill Tole

APD: Sam Cassiano
SIMPLY RED

WXKC/Erle PA
i KENNV LOGGINS
WIKY/Evansville, IN
POMD; Mark Baker
ABENAA

KEZA/Fayeltewlle AR
OM: Tom Tmls
PO, Chup Arledy
/Mu uavm Mecallouuh

WCRZ/Flint, MI*
OM/PD: Jay Patrick
APO/MD: George Melmtyre
13 SANTANA VALEX BAND
1 FIVE FOR FIGHTING
ELTON JOHN

WAFY Frederick, MO
OM/PD. Aob Marmel
MO: Mar; Richards
20 TRAN
19 JONNY [ANG
11 0100
11 SHERYL CROW
9 JOSH GROBAN
8 JIM THORBURN
8 NELLY FURTADO

KSDFIFresnu CA*
E. Curis Johnsan
MD Knnan Kelley
3 DOORS BOWN

WYJB/Albany, NY™ KXLT/Bmse 10* KKBNCorpus Christi, TX* KTRR/F. Collins, CO*
0. e ity PIMD: Ausre Ml OMPOMO: Mark Callaghan
MO: Chad 0 Hara SN AL g MARTINA MCBRIDS
No Adds 4 FIVE FOR RIGHTING FIVE FOR FIGHTIHG
KMGAAI M | wh MA o -
uguergee, oston, MA* : Kurl Johnison
q i PD:Dunxl{gluy APD- Dan Larkin WA.II/F! Wayne IN®
7 RUBEN STUDDARD APD: Candy 0'Temy 4 MICHAEL MCDONALD 0; Barb i
S re wg;ﬁgmgrﬁcvm wmm) oH* Mzn b FSE"E:GHUNG
KENNY LOGGINS s,,.?,yéﬂ,'.' RUBEN STUDDARD
SIMPLY RED s

WKTK/GameszIe FL*

POMD: L

2 MARTKNA MCBNDE
SIMPLY RED

WLHT/Gmnd Rapids, MI*
PO: Bil Bail
MD: Klm c:mn
GOWN

SIMPLY RED
WO0O00/Grand Rapids, MI*
PD: John Patrick
No
WMAG/Greenshoro, NC*
PD: Scott Keith
No Adds

WMYI/Greenville, SC*
OM: Bruce Logan

SARAH
2 FIVE FDR FIGHTING
WSPA/Greenville, SC*
POMD: Bnan Tayinn
2 BABYFACE

WRCHMartford, CT*
PD: Allan Camp
MD: joe Hann

3 SIMPLY RED
KRTRMonolulu, HI*
OM/PD/MO: Wayna Maria
No Adds

KSSK/MHonolulu, HI*
PO/MD. Paul Wilsas

No Adds
WAHRHuntsville, AL*
OM: Rob Harder

PD; Lee Reynalds

MO: Bonny 0'Brien

No Agds
WRSA/HumszIe AL*

APD/MD Nm Choivnl
SIMPLY RED

WTPIndianapolis, IN*
P: Gary Havens

M0: Stave Cooper
4 SIMPLY AED

WYXB/ndianapolis, IN*
OM/PD. David Edgar

APOMO: Jim Ceroee

No Adds

PD/MO: Dave MacKerie

12 CHRISTINA AGUILERA
KENNY LOGGINS
SIMPLY RED
BABYFACE

WTFM/Johnson City*
POMD: Mark McKinney
SIMPLY RED

WKYE/Johnstown, PA
OM: Christine Hillard

PD: Jack Michaels

MD: Brian Woite

No Adds

WQLR/Kalamazoo, MI
OM/PIE: Ken | lehnv

APDMD:
1 KENNY LDGGINS

KSRC/Kansas City, MO*
PD: Jon Zellnes

MD: Jeanng Ashl
MELISSA ETHERIDGE
KUOIJKansas City, MO*
POMO: Thom dsmry
SIMPLY RE|
WJXB/Knoxville, TN*

PD: Mike Blaksmore
5 JOSH GROBAN

KTOV/I.afayene, LAY

APU Dewlu R:v
MD: Steve
4 MARTWA MCBWDE

AU Sfibosen
WFMK/Lansing, Mi
1 KENNY LOGGING

KMZQ/Las Vegas, NV*
3l Themas
PIJIAPD/MD Craig Powers

KSNE/Las Vegas, NV*
PD: Tom Chase

MD: John Berry
HALL & DATES
SHERYL CROW

KOST/Los Angeles ca*
QM: Chachi Deno
PD Slella Sclmm

PEZ/Macon, GA
7 TRAN
7 MELISSA ETHERIDGE

WMGN/Madison, WI*
PD; Pat O'Neill

: Amy Abbott
ch‘E'L’ISSA ETHERIDGE

KVLY/McAllen, TX*

;DD. NU? Ouran

: Lilky L.

4 Ml&ﬂm‘MCBRIDE
KENNY LOGGINS
SIMPLY RED
BABYFACE

WLROQ/Melboume, FL*
OM: Ken Hofid:
PDMD Michaet Lowe
APD: Randy Morgan

WRVR/Memphis, TN*
OMPD: .mz Dean
MO: Tony ™! " Brittan

2 FIVE FOR FIGHTING
WMGQ/Middlesex, NJ*

POMD: Tim Teft
No Adds

WLTOMilwaukee, WI*
PO/MD: Stan Aliinson

4 SUTYK
WLTEMinneapolis, MN*
POMD, Gary Nofan
No Adds
WMXC/Mobile, AL*
PD, Dan Mason
MD: Mary Booth

2 FIVE FOR FIGHTING
KJSNModesto, CA*
PD/MD: Gary Michagls
No Adgs

WOBMMonmouth, NJ*
PD: Steven Andofina

MO: Bnan Moore

No Adds

KWAV/Monterey, CA*
mmm Bemle Moody

2 SIMPLV RED

WALK/Nassau, NY*
PO/MD. Rob Miller
No Adds

WKJY/Nassau, NY*
PD: Bill Edwards

MO Jodi Vale

No Adds

WLMG/New Orleans, LA*
y eve Suter

12 JUSH GROBAN
WLTW/MNew York, NY*
PO: fim Ryan
MD: Morgan Prug

13 SEAL
WWOE/Morfolk, VA*
PD: Don London
MO: Jefl Mareay

5 TiM MCGRAW
KMGL/Okiahoma City, OK*
POD: Jett Couch

APOMD. Steve 0'Brien
MARTINA MCBRIGE

KEFM/Omaha, NE*
PDO/MO: Mich Baker
APD: Dwight Lane

13 JOSH GROBAN
7 MERCYME

7 GLAY AIKEN
2 SARAH

KLTQ/Omaha, NE*
OM/PD: Phil Wilson
No Adds

WMGF/Crfando, FL*
POMO. Ken Payne
No Adds
WMEZ/Pensacola, FL*
PD: Kavin Peterson
APD: Michael Stuart

7

0o
1 FIVE FOR FIGHTING
SiMPLY RED

WBEB/PhiIadeIPma, PA*
OM/PO/MD: Chris Conley
Mo Adds
KESZ/Phoenix, AZ*
PD: Shaun Holly
APD/MD: Crarg Jackson
5 FIVE FOR FIGHTING
2 MARTINA MCBRIOE

KKLT/Phoemx Az

17 S(MPLV R'['ﬁy
9 MARTINA MCBRIDE

WLTJ/Pmshuruh PA*
POMO; Ci

KEANY L(X}GINS
SIMPLY RED

WSHHlPlﬂshurgh PA*
POMD:

AT MeERD:

SIMPLY RED

WHOM/Portland, ME
OM/P/MD: Tim Moore
No Adds

KKCW/PlJnla nd, OR*
PY. Bill Minckler

MD: Alan Lawson

HNo Adds

WWLI/Providence, RI*
PD: Tnny_ Bristot

APDMO: Da\ﬂ Momis

10 HALL & DATES
WRAL/Raleigh, NC*
PD: Joe Wade Formicala

MO: Jim Kei)
1 JOSH GROBAN

WRSN/Raleigh, NC*
OM/PD: Bob Bronson
APD/MD: Dave Hom

10 TiM MCGRAW
KRNO/Renn NV*

POMRD:
MARHNA MCSRI[‘E

WTVR/ichmond, VA*
P 6ill Cahill
MD: Kat Simons

SIMPLY RED

WSLO/Roanoke, VA*
PD: Ogn Morrisan
MD: Dick Dameels
2 FIVE FOR FIGHTING
MARTINA MCBRIOE

WRMM/Rochester, NY*
OM/PO: Join MeCrae

APO/MO: Terese Taylor
2 MARTINA MCBRIDE
1 BABYFACE

WGFB/Rockford, IL
POMD: Doug Daniels
No Adds

KGBY/Sacramento, CA*
PD: Mih Bertak

KYMX/Sacramemo CA*
mr il m-m..u

KBEE/Salt Lake City, UT*
POMD. Rusty Keys
FNE FOR REATING

KSFI/SaIl Lake City, UT*

KOXT/San Antonio, TX
POMD: Ed Scarborough
Mo Adds

KBAY/San Jose, CA*

MARTINA MCBRIDE

KLSY/Seattle, WA*
PD: Tony Cales
M0: Darla Thomas
14 MATCHBOX TWE!
1 SANTANA /ALEX BAND

KRWM/Seattle, WA*
PD" Tony Coles

MO: Laura Dane

No Adds

KVKIIshrevepon LAY
PDMIJ rglsnmma Hufiman

4 HAL
KIMBERLEY LOCI(E
SIMPLY RED

WNSN/South Bend, iN
PO/MD: Jim Roberts
No Adds

KlSCIS“pukane. wa*

MO:; Oawn Marcel
5 SHERYL CROW

MARTINA MCBAIDE

KXLVIS&ukane wa*
I)M Brew Michaels

POMMD: Beau Tyler
MARTINA MCBRIDE
KENNY LOGGINS
WMAS/Springfield, MA*
Pﬁl]: :a:': Cannon
23 50088 DWN
10 FIVE FOR FIGHTING
2 JOSH GROBAN
KGBX/Springfield, MO
OM/PD: Pau Kelley
APD/MD: Dave Raberts
SHERYL CROW
CLAY AEN
SARAH MELACHLAN
KEZK/St. Louis, MO*
APD: Bob London
No Adds
KJODIY‘ISlocklon CA*
xsumsms
Spy ne

WMTX/Tampa, FL*
OM: Jett Kapugi

MELISSA ETHERIOGE

WRVF/Toledo, OH*
OM: Bitl Michaels

PO: Don Gossalin

Na Adds
KMXZ/Tucson, AZ*
PD: Bobby Rich

APOME: Leslie Lois

o Adds
WLZW/Utica, NY
OM: Tom Jacobsen

PO/MD: Peer Naughton

10 FIVE FOR FIGHTING

9 GELINE DION
9 NORAH JONES

WERTW. Palm Beach, FL*
PO Rick Shocki

oy
2 .t FOR FIGHTING
SIMPLY RED

WASH/Washington, 0C*
P: 1! Hess

No#des

WHUO/Westchester, NY*
OM/PE: Sleven Patrone

APDINE: Tom Furc
KiNNY LOGGINS
SIMPLY RED
KRB8/Wichita, KS*
PD; Lyman James
APGMD: Suzanne Mears
BLL & 0ATES
SMPLY RED

WHWIGS/Wilkes Barre, PA*
ps

L4
AARTINA MCBRIDE
KLEY DEAN

w.JBR/Wﬂmlngtun OE*
Pﬂmu aite

w&wwnminglon. NC
PD—m Famn

MDx Graig Thomas
13 PVE FOR FIGHTING

VANESSA
E SANTANA !/MICHEU.E BRANCH

3 KO DOusT

WSRS/Worcester, MA*
P Save Pock
T Tom Holt

$IMPLY RED
F UBEN STUDDARD

WARM/York, PA*
PIX helly West
MC: Rick Sten
& }VE FOR FIGHTING
T MICHAEL MCDONALD
ANTANA t/AL EX BAND

*Monitored Reporters

137 Total Reporters

120 Total Monitorad

17 Total Indicator

Did Not Report, Playlist Frozen (2):

KSBL/Santa Barbara, CA
WSWT/Peoria, IL

7

/
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- —— m |t appears that 2004 has gotten off
3 @N TME . to the best start possible for KAMX
Nl . (Mix 94.7)/Austin, because The JB and
Sandy Show just re-upped for five
more years. In an age when everyone
Writh - . in Hot AC is killing themselves trying
Dusty Hayes to build a morning show, we are so for-
PD, KAMX/Austin m§ tunate to have two of the most talented
TR guys in the business. They truly set the |
stage for the rest of the station. # Bridget Taylor has
returned to middays after a three-year absence, and '
she is really going to take our numbers to a new level. -
Carrie Benjamin moves to afternoons, where she will |
flourish, and Clay Culver is holding down nights. |
% couidn’t be more excited about our on-air lineup. &
This is going to be a great year in music, because |
really believe this is going to be the year that singer-songwriters re-
turn to the charts in a big way. We just had Five For Fighting’s John
Ondrasik in the studio this morning, and “100 Years” is going to be f
one of the biggest hits of the year. With new Sarah McLachlan, Dido ;
and John Mayer CDs just out, and a new Alanis on the way, the future’s
so bright | gotta wear shades. :

Armst: Toby Lightman
LaBeL: Lava

By MIKE TRIAS/ASSOCIATE EDITOR

oo o ow o 5 @ & -

‘m not trying to go over people’s heads

lyrically,” says 20-something New Jer-
sey native Toby Lightman. “I just want to
tell it like it is and say, ‘Well, this is how
I think.” You can take from that whatever
you want and have your own interpreta-
tion of my songs. After all, what would be
the purpose of music if we couldn’t make
it our own?” Lightman has only recently
developed her talent as a songwriter and
lyricist, but, as with her musical gifts,
learning and believing that she could ac-
tually do it were the keys to her progress
as an artist.

Lightman began playing the violin at
age 6. Her family’s taste in music was var-
ied, resulting in her many influences. They
range from rock and pop to hip-hop, doo
wop and even jazz divas like Etta James
and Ella Fitzgerald. “I loved the way these
singers could scat, or riff, and I found my-
self trying to do that with my own voice,”
she says. “That may be why some people
think my songs have an R&B element in
them.”

Lightman discovered she could sing by
chance. A high school friend convinced her
to enroll in a vocal workshop just so they
could have class together. The teacher
quickly took note of Lightman’s talents
and encouraged her to audition for higher-
level choirs. Lightman gave her first solo
performance, a gospel rendition of “Bridge
Over Troubled Water,” during her high
school graduation, bringing audience
members to tears. It was then that she
realized that music was something she
should look into pursuing seriously.

While attending the University of Wis-
consin Lightman began to immerse herself
in more R&B and hip-hop. She also started

ES s 5 =

How in the world did Uncle Krack-
er (Lava) get back to No. 1 on
the AC chart? Yes, “Drift Away” is in the e
top spot, back after six weeks in the top
five. What year is this? (And people
say AC is slow) ... But Train remain a
close second ... Most Added this week
is Simply Red'’s cover of The Stylistics’
classic “You Make Me Feel Brand New”
(simplyred.com), garnering 38 ... Five For Fighting come in with 17
more adds, and Martina McBride's “This One’s for the Girls” scores
16 ... Nice jump into the top 10 by AC vet Sheryl Crow, up 12-9* ...
On the Hot side, 3 Doors Down (Republic/Universal) hold on to No.
1, but not without a challenge from Crow’s “The First Cut Is the Deep-
est,” scooting up 4-2 ... Nice gains, too, from Evanescence (18-13%),
John Mayer (35-25*) and Maroon 5 (40-27*) ... Newcomer Fefe
Dobson (Island/IDJMG) is Most Added with “Everything” ... Behind
Dobson is Mayer, with 16 more adds for “Clarity,” then Maroon 5 and
Norah Jones’ new singie, “Sunrise,” with 15 apiece ... New to the
chart this week are the Fiona Apple-y Toby Lightman, debuting at
27" with “Devils and Angels,” and the Pink-kissing Kid Rock, in at |
40* with “Cold and Empty.”

v s 67 o = £

writing songs, and though she was a bit
apprehensive at first and couldn't sit still
long enough to write, she ultimately drew
strength from her all-time favorite singer-
songwriter. “The more I got into Stevie
Wonder, the more inspired I felt to write
songs and let my own inner thoughts come
out,” she says.

As part of her steady growth as a musi-
cian, Lightman is preparing to take the
next step. Her forthcoming Lava Records
debut, Little Things, will be reaching
stores shortly. In a sense., she has come
full circle — although she hasn’t played
violin in a while (she stopped after teach-
ing herself to play the guitar), she played
violin along with an orchestra on “Fright-
ened,” one of the tracks on Little Things.
“The funny thing was, instead of being
surrounded by fellow students, I was play-
ing with old Russian men who loved my
song.” says Lightman.

The lead single from the CD, “Devils
and Angels,” is an upbeat track that is al-
ready garnering attention at Hot AC. Her
voice, which cuts right through the track,
has tinges of rock, blues, jazz and R&B, all
making for a solid pop record. The mood
of the song and the delivery of the lyrics
instill a sense of confidence in the listener,
even though the tune deals with a rela-
tionship coming to an end. “I used to have
angels/That used to watch over me/Love
was not a stranger/But love ain't what it
used to be/And I don’t want these devils/
They’re knockin’ at my door/So I can’t love
you no more.”

UNLIMITED

The World’s Premier Music Hook Service

GoldDiscs  and HitDiscs

wwwW americanradiohistorv com

Email: hooks@hooks.com
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Atlanta, GA 30341-1324

For The Best Auditorium
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Michael Pelaia
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W aamst e e B e W 'Ee o) Most Added
1 1 3 DOORS DOWN Here Without You (Republic/Universal) 3919 -33 275166 23 94/0 www.rradds.com
4 0 SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 3579 +54 247628 16 96/0 ARTISTTITLE LABEL(S) ADDS
2 3 MATCHBOX TWENTY Bright Lights (Atlantic) 3526 -145 244104 23 95/0 FEFE DOBSON Everything (isiand/iDJMG) 19
3 4 SANTANA f/ALEX BAND Why Don't You & | {Arista) 3459 179 261409 31 94)0 ::AHRP:);#:;ETITHV zwafilzt/’/umbfa/ :g
. , This Love (Octon
5 5  DIDO White Flag (Arista) . 3401 44 258094 26 90/0 NORAH JONES Sunise (Blve Rore/EMC) 15
6 6  SARAHMCLACHLAN Fallen (Arista) 2968 -66 199788 18 93/0 TOBY LIGHTMAN Devis And Angels (Lava) 13
7 7  NO DOUBT It's My Life finterscope) 2932 -19 221655 12 93/0 KID ROCK Coid And Empty (Tog Dog/Atiantic) 12
8 € NICKELBACK Someday (Roadrunner//[DJMG) 2855 +91 178670 17  88/0 FIVE FOR FIGHTING 100 Years /Aware/Columbia) 1
g @ TRAIN When Lok To The Sky (Columbial 2503  +65 159419 12 96/0 mgﬂzz‘kﬁg*f?gﬁf B;Za“‘:gzs"’””/’wm’ ;
Xraor i
10 10 MATCHBOX TWENTY Unwell (Atiantic/ 2053 35 158866 48  96/0 ey L
1 11 TRAIN Calling All Angels (Columbia) 1876 -68 144052 40 91/0
12 @ FIVE FOR FIGHTING 100 Years (Aware/Columbia) 1863 +76 111960 9 88(7
18 @ EVANESCENCE My immortal (Wind-up/ 1643 +215 76031 8 67/4
14 14  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1550 -122 75459 14 74/0
15 15  LIVE Heaven (Radioactive/Geffen) 1545 -100 99181 35 70/0
17 @ JASON MRAZ You And | Both (Elektra/EEG) 1529 +26 82709 14 68/1 l
13 17  BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 1353 -397 73190 18 74/0
19 @ OUTKAST Hey Ya! (Arista) 1329 +218 88973 7 3012
21 @ MELISSA ETHERIDGE Breathe (/sland/IDJMG) 1256 +365 81295 4 78/ New Adds. Oves 80 Adds
, wwzz wozn %
20 20 COUNTING CROWS She Don't Want Nobody Near (Geffen/ 974 -69 39123 10 621 WMYX at Hot AC
23 @ FUEL Falls On Me (£pic/ 848  +14 29898 10 401 KIMN KBIG WMTX ;3 weeks!
25 @D  LiZ PHAIR Extraordinary (Capito) 823 +143 46199 4 606 KSRC cusk Skl -t e
24 23 CLAY AIKEN invisible (HL‘A/ 804 13 52328 9 290 ﬁ albuim lll:k'ﬂ'— in stores b 10th
22 24  HOWIE DAY Perfect Time Of Day (Epic/ 767 -87 37915 16 amn
35 @ JOHN MAYER Clarity /Aware/Columbia) 668 +433 44330 2 6216
28 @ SIMPLE PLAN Perfect (Lava/ 599 +10 18659 6 34)2
40 @ MAROON 5 This Love (Octone/J) 588 +377 36879 2 57/115
26 28  DAVEMATTHEWS Save Me (RCA) 573 -66 29042 10 40/0 Most
27 29  NELLY FURTADO Powerless (Say What You Want) (DreamWorks/ 423 -202 21524 13 34/0
n P.
29 30 SEAL Waiting For You (Warner Bros.) 376 -191 18156 20 33/0 I ¢rea$€d Iay S
30 31 KELLY CLARKSON The Trouble With Love Is (2C4/ 350 66 11603 6 2600 LAy
R ARTIST TITLE LABEL(S) INCREASE
32 32  JEWEL 2 Bepome 1 /Atlz.ant/c/ 288 -16 11304 6 2411 JOHN MAYER Clarity (Aware/Columba 433
36 @ DEFAULT (Taklng My) Life Away (Tvi) 269 +39 6960 3 20/0 MAROON 5 This Love (Octonsl) +377
38 @ CHRISTINA AGUILERA The Voice Within (RCA/ 233 +13 21149 3 121 MELISSA ETHERIDGE Breathe (/s/and//DJMG) +365
37 35  TRAPT Headstrong (Warner Bros.) 207 -20 7984 g m OUTKAST Hey Ya! (Arista) +218
33 36 STACIE ORRICO (There's Gotta Be} More To Life (ForeFront/Virgin 194 89 12394 10 1000 fl"z“;‘::ﬂ‘x‘ffa:fgm':‘r';“;g;,%”” wl :flg
@ TOBY LIGHTMAN Devils And Angels Lava/ 187 +124 6342 1 3313 KID ROCK Cold And Empty (Top Dog/Atiantic) +130
— 38 BLACK EYED PEAS Where Is The Love? (A&M/interscape) 174 -22 7724 7 5/0 TOBY LIGHTMAN Devils And Angels (Lava/ +124
39 39  JACK JOHNSON Tavylor (Jack Johnson Music/Universal) 160 -52 5140 5 15/0 NICKELBACK Somf!dav {Roardrunner/IDJMG) +91
@  KID ROCK Cold And Empty (Top Dog/Atlantic) 138 +130 4262 1 27/12 | BOBGUINEY Girfiend (Hind ) 1
98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H H
of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Detailed station p,IaVHSts for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each repnrters are available on tha web at
reporting staticn. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times WWW radicrandrecords cam
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein witn permission from the Arbitron - : = "
Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R'’s INDUSTRY VIP PACKAGE : Fé%: I ntstrs Newspaper

 R&R Today: The Industry's Lzading Daily Fas
» R&R’'s Today's News

E-mail updates of breaking stor es
* The R&R Directory

The most comprehensive resaurce guide availale

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.C0)

e-mail R&R at: FAX Credit Card Payments To:
moreinfo@radioandrecords.com  310-203-8727

Call R&R at: Subscribe onl ne:
310-788-1625 www.radioandrecords.com
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: ; America’s Best Testing Hot AC Songs 12 + New & Active
RalelheMusic.com For The Week Ending 1/23/04
. Y TR RE™
) Women Women Women | | BOB GUINEY Girlfriend (Wind-up/
Artist Title (Label) ™w LW Familiarity Burn  18-34 18-24 25-34 Total Plays: 103, Total Stations: 16, Adds: 5
MATCHBOX TWENTY Bright Lights (At/antic/ 414 407 94% 2% 4.16 419 4
3 000RS OOWN Here Without You (Republic/Universal) 410 4.05 99% 39% 4.16 415 418
NICKELBACK Someday (Roadrunner//DJMG) 408 4.01 96% 29% 413 423 395 JONNY LANG Red Light /A&M/interscape)
FUEL Falls On Me /Epic/ 406 3.95 75% 14% 4.00 408 3.86 Total Plays: 100, Total Stations: 10, Adds: 1
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 404 394 95% 26% 4.05 406 4.03
MATCHBOX TWENTY Unwell (Atiantic/ 402 403 98% 42% 4.03 407 397
EVANESCENCE My Immortal (Wind-up/ 401 4.01 82% 18% 4.03 410 390 )
SANTANA f/ALEX BANO Why Don't You & | (Arista) 395 395 95% 39% 397 406 381 | | NORAHJONES Sunrise (Blue Note/EMC)
TRAIN When | Look To The Sky (Columbia/ 396 394 80% 16% 400 420 365 | | Votal Plays: 8, Total Stations: 18, Adds: 15
SARAH MCLACHLAN Fallen (Arista/ 394 382 85% 19% 4.06 3197 422
JASON MRAZ You And | Both (Elektra/EEG) 387 398 81% 17% 391 393 387
LIVE Heaven (Radioactive/Geffen) 384 386 83% 28% 392 395 386 .
STAIND So Far Away (FlipElektra/EEG) 383 366 88% 28% 391 390 393 ;:fa fgfgsso':;:f’sﬁ'::zgsﬂﬂl‘;”%gj’f?
COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 383 370 51% 8% 386 404 360 Y Y ’
HOWIE DAY Perfect Time Of Day (Epic/ 3719 312 60% 13% 382 386 374
FIVE FOR FIGHTING 100 Years (4ware/Columbia/ 377 363 57% 12% 3.67 n 361 . B
JOHN MAYER Bigger Than My Body (Aware/Columbia) 375 374 9% 33% 377 385 363 ongs ranked by total plays
0100 White Flag (Arista/ 3712 319 95% 33% 3.76 389 355
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 372 376 94% 33% 380 376 3.86 lndlcator
TRAIN Calling Al Angels (Columbia) 3711 3.66 97% 6% 378 386 3.63 Most Added’
NO DOUBT ft's My Life /interscape/ 370 370 97% 3% 369 361 382 "
OUTKAST Hey Ya! (Arista) 369 367 9% 46% 375 374 377 MELISSA ETHERIOGE Breathe dsiand/UMG/
SEAL Waiting For You (Warner Bros.) 359 348 2% 18% 341 328 3.62
LIZ PHAIR Extraordinary (Capitol) 359 359 48% 12% 3.55 348 365 JOHN MAYER Clarity (Aware/Columbia)
NELLY FURTADO Powerless (Say What You Want) (DreamWorks/ 354 354 75% 21% 361 360 363 -
OAVE MATTHEWS Save Me (RCA/ 353 353  55% 14% 351 354 348 OEFAULT (Taking My) Life Away (TV7)
CLAY AIKEN Invisible (RCA/ 351 349 92% 3% 347 353 336 -
MELISSA ETHERIOGE Breathe ll/s/and//DJMG/ 348 - 40% 10% 3.59 355  3.67 FEFE DOBSON Everything siand/DJMG)
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC) 340 356 98% 55% 3.19 310 333 ) - B
Total sample size is 499 respondents. Total avmga‘ tavorability estimates are based on a scale of 1-5. (1=dislike very m:{ch, 5= /ike. very much.). Tolal familiarity KELLY OSBOURNE f/0ZZY 0SBOURNE Changes (Sanctuary/SRG)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarily to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants KYLIE MINOGUE Slow (Capitol)
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300.
RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
N\ N\ J
( ™\
Reporters
WXDD/Alzon, OH* WEZF WBASColvmbus, OH Paso, TX" ; A Memphis, T K115 Okiahoma Chy. OK KLCAReno, WV° WIAT/Savannah, GA KZPT/Tucson, AZ°
W0 ek o P o P PO an e LAl N ey . W0: Tot 5 s PO iy s o FEF oopeom ;oo La
7 SIMPLE PLAN APD: Bob MD: Robia Cole 1 FEFE DOBSON KID ROCK SEAL HOWIE DAY MO: Conaie JASON MRAZ
M0 Jonniler MAROON 5 NORAH JONES NORAH JONES 331
e - No Adds XID ROCK N . mm'
A ' PO Seok cvm b WNKLEImica, NY 50 S oy e, WI* ﬁmﬁ PO Bichmond. VA i e KIS T, 0K
i e | Mo, ﬁﬁ,&,‘ i G 1O o e ot Rorets s’ X2 e
No Adds BLUE OCTOBER 15 KELLY CLARKSON WEPLsckanzalis, IN WOMUOriando, FL* W
A . %mossamp %0 CSBOUENE AL S Mmskee, W1 o et £ Dov Lafron . 7 Sl v A Noram beach. A
o [Eme | BT mpmee HpS o EERECT PEE g e R
TOBY LIGHTMAN I; E&MSC(NCE ggmw FEFE DOBSON 'g KHLS; IETrIi;l‘i;f W . MA®
o Harsas Ciy, MO 4 N AR ool Aol io, CA* o
K0S Anchorage. AX WALC/Chardeston, SC* KALZFresno, CA* B M 1 OM: Mareo Camacha P e Mimer i Lambon ety
§E‘:guh o No Adds i a;z&%m mi;;nzm’m':' B e i, M WWW o Wﬁm‘w-m'
K oK FIL Legsin Pot KOMBASatLake City, UT* | xYKY/St. Louis. MO® ol
- gilmsm KO Las Visgas, NV mmﬂ .;:m PO Sorakiy Sveri 4 FIVE FOR AGHTING
WSZ/ppiton, W1 DU e | N i G WG Paacaa, AL o Gy e -
L e s WINKR Myers, L b KHOPModesta, CA® O Bk FEFE 00BSON =
JOHN WA : Bob { 3 FEFE DOBSON NORAH JONES is. MO ,
e . - fcmilen e T
d 1 OUTKAST - 3 MELISSA £1H= 1K
g . |RERT.. (BEERT | AR e g ropepnr | Cmtengeor TR
' CSB0URME YO CSBOURDE w‘;‘ X 2 BAITNEY SPEARS No QST AGULERA W o s
. e | BERMOC e | oMo B i e
wcago. L o " V. bty 5. Do Wivr KVXP/Phoeix, A2* KYVSon Do, CA e ey e
KAMOAsstin, TX S et W — 2 ke o & SIMPLE PLAN g”ﬂ% PD; Duacan FEFE DOBSON OO
R0 ot B 8 TOBY LIGHTMAN ke M WAYER 1 T08Y LIGATMAN Er O, Ml oty
0 Coy Cubrar JOHH MAYER WTV5and M R e .M
TORY LIGHTMA ou: KBIGLox Angeles, CA WJLKMonmouth, N MO: Haster Logh .
| . PD: Joba oM: Deses OMPD: Low Russo PA° . WXLO/Worcester, MA
moenne | BrEmi | BOSDT RS losel, Sas e - Ef L i
AN ¥ b Dowgia A EUEER GG LJ ey P 05 e X OSBOURNE VD OSBOLRNE -y
At NORAH JONES 1D ROCK S SIMPLY RED '&vﬂfbﬂm FEFE DOBSON
. WOZN/Greensboro, NC Angetes, CA' mw CA*
. Lo S WML Cizcimnali, OH MIMH Dermer CO PD: Mickael Bryan i POAMO; Mike WMGKFortland, ME ;
it G O o it L v e L [ —
s e XY WIZWMew Orteans, LA ?ﬂ% 0 cspouRe YO UYER 5 o B %EE‘
WM Batimere, MO WMVXCleveland, OH KSTZ/Des Moines, 1A Wi Hagarsiown Loy DM Jolm Rober ) S ENEFoR PG W
O Jos Mariack PD: Dowe PD: Jim Schaster VI Joft Roteman un:mlh- MD: Stevie G San Jose, CA
Ly g ey D Jemey Wright O NAYER Dwuee eyl KRSKPurtand OR® W
' EVANELZ INCE e VELISSA ETHERIDGE HGHTHAK o P Dan P 1 LZ PHAR
BLUE OCTOBER TOBY LIGHTMAN mms-m FEFE DOBSON 1091- . l R ners
. WXOOWMadison, Wi otal Re er
WEMUBosion, MA FEUL Clevetand, O WOV ool Wt WK Hamery. PA g WPLUMNew York, NY AT s Bachors. CA e
“ﬁm Rotaney 1 s Wit ng o nul:'om'? PU ok e pedsres, BI* - 98 Total Monitored
D v * o MR venoc W g s " B o e
o] WHMILDaltan Martiord, CT* WHEZMemahes TN . 11 Total Indicator
WTSSutaio, WY B orade S, C0°| B e e S o 1 - yox WEEYRaadon, PA° s . CA
1 s Lot Yoo L 15 MELESSA ETHERIDGE (7 st ! e " T FOUNTAINS OF WAYNE AR
C'm FEFE DOBSON 7 DEFLT FEFE DOBSON At 3 FOUNTANS 0 Nikrsi 808 GUNEY J
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ALL SMILES 1 et's call the contest “The Most Beautiful Smile on Earth,” then declare Broadcast
| Architect PD Rosalyn Joseph and GRP artist vocalist Will Downing winners. It's as simple as that.

4w o e o T s

whose Jazzmasters are No. 1 Smooth Jazz
_ this week with the vibe-y track “PuertO  |fmsssssmmm—————
| Banus” (Trippin’ N Rhythm). Repeated /g% ' ¥ i
research shows that listeners are in
love with the Jazzmasters! ... Mr.
! Smooth Jazz himself, producer (and
now instrumentalist) Paul Brown, is
. No. 1 Most Added, with 10 new adds on
" the very cool “24/7" (GRP/VMG), includ-
’ ing WLVE (Love 94)/Miami, WNWV/Cleveland and WQJZI/Milwaukee
. Euge Groove’'s Awesome “Livin’ Large” (Narada) earns eight new
adds, including WNUA/Chicago, WNWV and JRN, for No. 2 Most
| Added ... Norah Jones’ “Sunrise” (Blue Note/EMC) ties Groove for
' second Most Added, including KYOT/Phoenix. Incidentally, Jones set
. a one-day record for downloads of the song on iTunes last week, well
1 in advance of the Feb. 10 release of her CD ... Three tracks earn six
. new adds each, and each looks and sounds like a hit: “Isn’t She Lovely”
! (GRP/VMG), David Sanborn’s followup to last year’s No. 1, goes right
] on WQCD/New York, WNUA, WJZW/Washington and KWJZ/Seattle,
. for example ... Last week’s No. 1 Most Added, this week’s No. 1 Most
Increased, with a gain of 147 plays, and now a chart debut at 24, Pe-
ter White’s “Talkin’ Bout Love” (Columbia) is embraced by KOAI/Dal-
las and KYOT, among others ... As second Most Increased, with +133
plays, Hil St. Soul’s “For the Love of You” (Shanachie) continues its
I momentum with new adds — including Love 94, WNWV and KAJZ/
Albuquergue — and rotation increases, going from add to 15 plays in
one week at KIFM/San Diego.

Congratulations to Paul Hardcastle,

— Carol Archer, Smooth Jazz Editor
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Reporters

WIZMR/Albany, NY
DM: Michael Morgan
PD: Kevin Callahan
18 HILST u

PAUL JACKSUN JR

DAN SVEGEL IECNEV JAMES
JEFF KASH

KAJZ/Alhuquerque, NM

NORAH JONES
JEFF KASHIWA
HIL ST S0UL

WJZZ/Atlanta, GA
PD/MD: Nick Francis
No Adds

KSMJ/Bakersfield, CA
OM/PD/MD: Chris Townshend
APD: Matt Kelly

JEFF GOLUB

WNUA/Chicago, IL

DM: Bob Kaake

PD/MD: Steve Stiles
DAVID SANBORN
EUGE GROOVE

WNWV/CIeveIand OH
/PD(MD Bemle Kimbie

PAUL BROWN

WJZA/Columbus, OH
PD/MD: Bill Harman

HIL ST S0UL

PETER WHITE

KOAl/Dallas, TX

DM/PD: Kurt Johnson

MD: Mark Sanford
PETER WHITE

WVMV/Detreit, MI
DM/PD: Tom Sleeker
MD: Sandy Kevach
No Adds

KEZL/Fresno, CA
PD/MD: J. Weidenheimer
No Adds

WDRR/Ft. Myers, FL

OM: Steve Amari

PD: Joe Turner

MD: Randi Bachman
MICHAEL MCOONALD

KHJZ/Houston, TX
£D: Maxine Todd
APD/MD: Greg Morgan
No Adds

WYJZ/Indlanapolls IN
0: Carl Frye
PAUL BROW
\ EUGE GROQVE

KOAS/Las Vegas, NV
PD/MD: Erik Foxx
EUGE GROOVE

KSBR/Los Angeles CA
OM/PD Terry Wedel

1 GRADY NICHOLS

WELV/Macon, GA

PD/MD: Rick Smith
16 MICHAEL MCDONALD

WJZN/Memphis, TN
PD/MD Norm Mlller
DAVIO SANBDRN
PAUL BROWN
EUGE GROOVE

WLVE/Miami, FL
DM: Rob Roberts
PD/MO: Rich McMillan
Hit ST SOUL
PAUL BROWN

WJZI/Milwaukee, Wi
OM/PD: Steve Scott
MD: Jeff Peterson

& NORAH JONES

3 PAUL BROWN

2 PETER WHITE

KRVR/Modesto, CA
QOM/MD: Doug Wulfi
PD: Jim BrLYan
1 BRIAN HUGHE!
1 DAN SIEGEL VBONEY JAMES
1 PAUL BRO!

Jones Smooth Janz/Network

1 EUGE GROOVE

WOCD/New Vork NY
DM: John
PD/MD Chatlv_tunuolly

DAWD SANBORN

WJCD/Norfolk, VA
DM/PD: Daisy Davis
APD/MD: Larry Hotlowel}
No Adds

WLO00Q/Orlando, FL
PD: Brian Morgan

MD: Patricia James
No Adds

KYOT/Phoenix, AZ

PD: Shaun Holly

APO/MD: Angie Handa
BASS

X
ERIC MARIENTHAL
NORAH JONES
PETER WHITE

KJZ$/Reno, NV
DM Rub Brooks o
s

Harry Rey
APD/MD Dous Thomas

WJZV/Richmond, VA

PAUL BROWN

KSSJ/Sacramento, CA
PD/MD: Lee Hansen
APD: Ken Jones

JEFF GOLUB

KBZN/Salt Lake City, UT
oM, IPD/MD Dan.lesson
9,080 6ROy

KIFM/San Diego, CA
DM: John Dimick

PD: Mike Vasquez
APD/MD: Kelly Cole

No Adds

KKSF/San Francisco, CA
OM: Michael Martin
PD: Michae Erickson

NICK COLIONNE

KWJZ/Seattle, WA

PD: Carol Handley

MD: Dianna flose

10 BOB BALDWIN

10 JIMMY SOMMERS

9 WALTER BEASLEY

DAVID SANBOAN
BRIAN BROMBERG

WEIBISrnngheld MA
PD: Carol Cutting
MD: Juanita Shavers
5 PAUL JACKSON
5 HILST SOUL
WILL DOWNING
MARK 1SHAM
NORAH JONES
EAUL BROWH
UGE
FURTUNE vmsou CRUSE
FE KASH|
PETE BEASCD
RONNIE LAWS

W$SM/Sl Louis, MQ

1 RICHARD ELLIOT

WSJT/Tampa, FL
PD: Ross Block

MD: Kathy Curtis

No Adds

WJZIW/Washington, DC
DM: Kenny King
PD: Cari Anderson

MD: Renee Depuy
DAVID SANBORN

N

41 Total Reporters

Did Not Report, Playlist Frozen {5):

KJCD/Denver, CO
KJZY/Santa Rosa, CA
KNIK/Anchorage, AK
KTWVA.os Angeles. CA
WJJZ/Philadelphia, PA
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" | carcher@radioandrecords.com

SMOOTH JAZZ

Emmis/New York Makes
Something Old New Again

OM John Mullen says affiliations create excitement that
taps audience passion

ohn Mullen, OM of Emmis’ WQCD, WQHT &
RKS/New York, says that a lot of exciting things have

happened at WQCD (CD101.9) during the past 12
months, and he is pumped in anticipation of the future.
Here he shares his views on reinventing and elevating
radio within a vibrant corporate culture, deepening the
connection to an already passionate audience with a
mix show, and the importance of new music.

“The concept was that we're
fighting an aging demographic in
the Smooth Jazz universe, and, hav-
ing worked in Adult Standards, [
know what that can do to stations
or a format,” Mullen begins. “In
conjunction with United Stations
Radio Network, we launched a
brand-new show on Saturday
nights called Groove Boutigue. Our
thinking was that if we were going
to try to get 25- to 34-year-olds to
sample the station, we had to give
them something they have a taste
for. On Saturday nights most of the
Urban and Dance sta- —
tions in the market have
mix shows that are a lit- | =
tle more Rhythmic-ori- i-
ented and essentially e
play the hits, but they i
mix them together in e
such a way that it sounds
almost clubby.

“PD Charley Connol-
ly and I had a vision of
taking smooth jazz,
whichis largely rhythmic in nature,
and finding the right person to mix
it together so that each 15- or 20-
minute music sweep is a seamless
transition from song into song, so
it sounds like the most incredibly
smoothly mixed thing you've ever
heard. It sounds like one song that
suddenly goes places you don’t ex-
pectit to go.”

InSmooth Jazz the 25-34 demo is
highly desirable yet elusive, so I
asked Mullen whether introducing
Groove Boutique, hosted and mixed
by Rafe Gomez, was a conscious at-
tempt to attract new, younger cume
to the station. ”It’s a combination of
new cume and the people who are
our Pls and looking for something
a little bit different and exciting,
even if it's the same old stuff,”

Mullen replies. “1 remember Frank-
ie Crocker once saying, "You have to
take something old and make it new

- again.” A lot of the songs played on

John Mullen

Groove Boutigue are in regular rota-
tion, but because the music is pre-
sented in a new way, that makes it
fresh again.”

Build A Buzz

Mullen continues, “Our challenge
in New York is a marketing night-
mare, because everyone markets.
This past quarter we did a million-
dollar contest, and so did six other
stations. We did trip-a-
day, and so did another

¥ ow, | station. In some cases in
% | Smooth Jazz you can do

= | trip-a-day and benefit be-
#,. | cause you're the only sta-

tion doing it.

“In our case, we gave
away a trip a day with a
chance to win a million
dollars, and it still got lost
because New York has so
many people— mostadvertisers put
their dollars in major markets. It’s
like the Super Bowl or the World
Series: It's not enough to give away
a million dollars or a trip a day, so
you are always, always looking for
things to make you stand out. Groove
Boutigue is just one example, but the
reason we like it is because even
though Smooth Jazz stations across
the country play about the same
music, the show is something that
gets people talking. The best market-
ing is word of mouth. Groove Boutigue
has generated more positive e-mails
than I have ever seen in my six-plus
years here.

“Every time the show airs we get
about 100 e-mails, and they are usu-
ally real, personal messages. Listen-
ers say they love the freshness of the

show — that it plays the kind of mu-
sic they don’thear that often and no
one else plays. A good part of the
show is "70s soul instrumentals, like
Average White Band, Booker T. and
Tower Of Power, which don't get
much airplay but sold well, mixed
in with the Brian Culbertsons and
Marc Antoines of today that some-
how fit. There is just a coolness
about the show.

“Groove Boutique was a vision to
get people talking about the radio
station. You don’t ever want to of-
fend your current listeners, because
that’s the worst thing you can do.
Whatever you do creatively has to

“If we were going
to try to get 25-
to 34-year-olds to
sample the
station we had to
give them
something they
have a taste for.”

appeal to the current consumer of
your product. And if you can do it
in a fun, compelling way, that's
where the newness comes in. We've
already seen a full-share-point gain
25-54 on Saturday nights in one
book.

”Another thing people affiliate
with is our cruises, which we have
been doing for more than 10 years.
The cruises sell out every year. They
are profitable and a staple of our
summer calendar. We get calls every
spring asking when we're going to
start them.”

Mullen asks, laughing at the
memory, “Can you imagine any-
thing better than seeing Down To
The Bone on a boat as you're float-
ing past the Statue of Liberty?”

www americanradiohistorv com
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“We are always looking for things to put
on the radio station where listeners can
get something from us they can’t get
anywhere else, something that mirrors

their lifestyle.”

Move The Needle

Mullen goes on to cite a WQCD
mind-set that, he says, trickles down
from cluster VP/GM Barry Mayo
and others. “Emmis is a very cre-
ative company to begin with,”
Mullen says. “Everyone — [Chair-
man/CEQO] Jeff Smulyan, [Presi-
dent/Radio] Rick Cummings,
[RVP/Programming] Jimmy Steele
and Barry Mayo — encourages cre-
ativity. We're research-based like
everyone else, but creativity is fos-
tered here. Our company logo says
itall:an ‘E’ outside of a box. We take
a lot of educated chances because if
you don’t, you are never going to
win.

“What Ilove about Barry Mayo is
thathe was a successful program di-
rector, a successful general manag-
er and a successful owner, and he
loves jazz. He always tells us, ‘You
guys have to find affiliations.” We
are always looking for ways to get
listeners to affiliate with this radio
station.

“Smooth Jazz—because it is mul-
ticultural, city and suburban — at-
tracts people who really, really like
jazz and who really love the vibe of
the station. In a business situation,
the target is a little harder to hit. For
example, we are just about to pro-
duce our second annual wine festi-
val. We did one last year that sold
out, and this year’s sold out in a
week.

“Itis these kinds of things that re-
ally move the needle. We are always
looking for things to put on the ra-
dio station where listeners can get
something from us they can’t get
anywhere else, something that mir-
rors their lifestyle.”

New Music Challenge

“We also have a new one-hour
music show on Sunday morn-
ings,” Mullen says. “It can include
established stars like David San-
born or it can be artists we have
uncovered, who are played in reg-
ular rotation and who aren’t famil-
iar, but just good music and we
want to expose it. There is a place
on the radio station where people
can affiliate who really want to
find the newest, hippest, coolest
music. We watch record sales and
sometimes uncover music that is
selling but hasn’t gotten enough
airplay to be on the R&R chart yet,
like Andre Ward on Orpheus
Records. He’s one of our biggest
success stories. We're four cuts

deep on the album and they test
as well as some of the staples of
the format, like Paul Hardcastle’s
‘Rain Forest.’

“On our other two properties —
Rhythmic Hot 97 (WQHT), and
even on Urban AC WRKS (Kiss) —
we’ve done new-music shows from
time to time. For a format to be rele-
vant to its core, you need to do that,
because it shows you care about
new product. If there isn’t new mu-
sic coming out, you've got a prob-
lem. New-music shows are really
important!

"We do all the regular, right
things that all successful stations do
— direct mail, research, music tests
and playing the best songs the most
often —but we take chances and po-
sition them for limited risk. We don’t
play an hour of new music in mid-
days because that would be insane.
We take educated risks because we
need to keep things interesting. Oth-
erwise it becomes just a musical
jukebox.

“The biggest knock on Smooth
Jazzis thatit's a background format.
But if it is, how come we have hun-
dreds of thousands of people enter
our database? How come we sell out
thousands of tickets to our own con-
certs left and right? If we were a
background radio station, we
wouldn’t have such a passionate
audience.”

Mullen concludes, “Barry is al-
ways encouraging us to be creative,
but strategically creative. My man-
tra for 2004 is to find the thing that
transcends the music and takes the
station to another level. For exam-
ple, on our classic soul Urban AC
[WRKS], we just put a relationship
expert on 3-6pm Monday-Friday
and the ratings went through the
roof. The point is, it doesn’t neces-
sarily have to be an air talent or a
contest.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com

Fax: 310-203-9763
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“When You Touch Me”
The first single from their new CD, “Rollin™

AD DATE: 1.26.04

paultaylor

stepgin’ out

The infovakiug, and ineredibl = “Steppin’ Out”

saxman is “SteppiHBL
to the big leagues wi

The new single frem his new CD, “Steppin’ Out”

| ALREADY SPINNING ON...

KTWV KSBR WNUA KOAI KJCD WNWV WLOQ
WJZN WJzV WDRR WEIB WELV & JRN

F' 1
M I' I.HK © 2004 PEAK RECORDS CONTACT: All That Jazz 702.453.6995 info@allthatjazzinc.com
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62 o ( SMOOTH JAZZ TOP30
y +F 1. January 23, 2004
B WeBc  ARTIST TLE LABEL(S) s PLATS AJ[:J)‘I,%?I%E Y ones | Most AddEd ®
2 0 JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm) 936 +68 113103 22 40/0 www.rrindicator.com
1 2 DAVE KOZ Honey-Dipped (Capitol) 870 4 111809 20  39j0 | ARTISTIME wee 4008
3 3 PRAFUL Sigh (Rendezvous/N-Coded) 707 75 82228 26  36[0 :g‘;;:':g"::szgﬂ _’”;;’”ﬁ’ o) ‘g
. ) unrise (Biue No
5 o CHRIS BOTTI Indla.n Sumrnfar {Columbia) ' 702 +80 88846 17  41)0 EUGE GRODVE Livi’ Large Warad/ 8
6 o NICK COLIONNE ngh Flyln {3 /(eys Music) 615 +53 72459 15 3Mm PETER WHITE Talkin' Bout Love (Columbia) [
7 6  CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 536 18 52336 31 31j0 HIL ST. SOUL For The Love Of You (Shanachie/ 6
4 7 MINDI ABAIR Flirt (GRPIVMG) 528 -114 45475 26 31j0 DAVID SANBORN Isn't She Lovely (GRF/VMG) 6
1 O KIM WATERS The Ride (Shanachie 513 +65 62879 9 3710
8 9  RICK BRAUN Green Tomatoes (Warner Bros.) 483 -18 64190 24 3310
10 @ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 479 +13 54676 21 3an Most
9 11 DARYL HALL She’s Gone (Rhythm & Groove/Liquid 8) a77 -18 47054 17 34/0 Incr. eased Plays
13 @ SEAL Touch (Warner Bros.) 433 +34 35140 13 30/0 oL
16 @ RICHARD ELLIOT Sly (GRP/VMG) 425 +54 59661 7 35N ARTIST TITLE LABEL(S) INCREASE
12 14 KENNY G. Malibu Dreams (Arista) 413 -21 41116 27 25/0 PETER WHITE Talkin' Bout Love (Columbia) +147
15 @ MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown) 408 +36 32105 11 332 HIL ST. SOUL For The Love Of You /Shanachie/ +133
14 16  LEE RITENOUR Inner City Blues (GRP/VMG) 373 9 43152 16 29/0 | CHRISBOTTI Indian Summer (Cobmbia) B
17 @ DAVID BENOIT Watermelon Man (GRP/VMG) 367 +9 36869 13 32)0 ::ﬁ"’;:zzv‘:32;“;’/‘6";33;’;67”””’” A ::g
19 @ STEVE COLE Everyday (Warner Bros.) 359 +36 39334 14 310 NORAH JONES Sunrise (Blue Note/eMC) +67
20 @ MARC ANTOINE Funky Picante (Rendezvous) 309 +22 23558 15 28/0 KIM WATERS The Ride /Shanachi) +65
23 @ DOWN TO THE BONE Cellar Funk (Narada) 268 +42 21815 7 230 PAUL TAYLOR Steppin’ Out (Peak/ +61
21 21 PAMELA WILLIAMS Afterglow (Shanachie) 266 -3 31658 15 21)0 RICHARD ELLICT S'Y /G/T/’/VMG/ ' +54
22 @D BASS X Vomni (Liguid 8 235 0 20069 10 212 | NICKCOLIONNE High Fiyin' (3 Keys Music/ X
24 23 KIRK WHALUM Do You Feel Me (Warner Bros.) 214 -4 22450 10 19/0
@ PETER WHITE Talkin' Bout Love (Columbia) 207 +141 16881 1 2716 M. £
25 @ RICHARD SMITH Sing A Song (4440) 207 +1 8489 6 19/0 os d
26 26  HIROSHIMA Revelation (Heads U International 163 2 uwe2 n 1y |PlayedRecurrents
28 @ GREGG KARUKAS Riverside Drive (V-Coded) 155 +9 27990 17 13/0 T ) jhglers
@ HIL ST. SOUL For The Love 0f You (Shanachie/ 154  +133 13365 1 1716
27 29 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 148 A6 17333 11 1400 SllelY RED Sunrise /sfmﬂ/yfed-c%"/F ” ggg
LUTHER VANORODSS Dance With My Father
2 . 4 4
9 @ NAJEE Eye 2 Eye (V-Coded) 145 +30 18833 15/0 PAUL JACKSON, JR. It's A Shame /Blue Note/ 237
] o o ] CHUCK LOEB eBop /Shanachie/ 222
41 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. RONNY JOROAN At Last /A-Coded) 219
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. .
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations | MICHAEL MCOONALD .l Heard It Through... Motown/Universal) 123
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | DAVID SANBORN Comin’ Home Batiy (GRP/VMG) 119
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. PAUL TAYLOR On The Move (Peak/ 117
H JEFF LORBER Gigabyte (Varada/ 109
gmey %gwA Ctl LA ) 0 CHIELI MINUCCI Kickin' It Hard (Shanachie/ 105
JEFF GOLUB Pass It On (GRP/VMG) PAUL BROWN 24/7 (GRPIYMG) WALTER BEASLEY Precious Moments (N-Coded) 9
TotstPlays: 118, Tota Stations: 15, Aks: Total Plays: 80, Total Stations: 18, Adds: 10 RICHARD ELLIOT Corner Pocket (GR/VMG) 92
} . Adds: ’ : ! .
SPYRD GYRA Cape Town Love (Heads Up International) V00DOD VILLAGE Memphis Underground (40 West/ URBAN KNIGHTS Got To Give it Up Warade/ 8
LAl e e Total Plays: 80, Total Stations: 6, Adds: 0 EUGE GROOVE Rewind Wmer s 60
BRIAN BROMBERG Bobbichead /4440) NGRAH JONES Sunrise /Blue Note/EMC) STEVE OLIVER Positive Energy (Vative Language) 52
Total Plays: 110, Total Stations: 12, Adds: 1 Total Plays: 73, Total Stations: 12, Adds: 8 SPYRO GYRA Getaway (Heads Up/ 46
SPECIAL EFX Ladies Man (Shanachis ERIC MARIENTHAL Sweet Talk (Peak/ - - -
e Total Plays: 70, Total Stations: 9, Adds: 1 Detailed station playlists for all R&R
PAUL TAYLOR Steppin’ Out (Peak) YULARA City Of Joy (Higher Octave) reporters are available on the web at
Total Plays: 94, Total Stations: 12, Adds: 1 Total Plays: 56, Total Stations: 4, Adds: 0 www.radioandrecords.com.
Songs ranked by total plays

Online Music Testing

Rate TheMusic.com

BROADCAST ARCHITECTURE®- 818-461-8016

www. broadcastarchitecture.com

www americanradiohistorv com
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cmaxwell@radioandrecords.com

PART Two Or A Two-PART SERIES

The Positive Side Of Rock

Christian-rock specialty shows include
music from the secular side

This series began last week with an observation of
the increasing number of rock artists producing songs
with spiritual undertones. Rock stations are making
the most of this by including crossover artists on their
Christian-rock specialty shows. This adds a level of fa-
miliarity o the special programming for listeners who

ists.

This week we explore Christian-
rock shows at two stations with a lot
of experience in the genre —KMOD/
Tulsa and WROQ/Greenville, SC —
and one staticn that has just launched
anew show — WTPT/Greenville, SC.

ICMOD/Tulsa

|
Sonlight, Mondays,
midnight-2am

Sonlight is programmed and host-
ed by Charlie Spears and has beenon
KMOD for a whopping 25 years, not
to mention two years previously atan-
other Rock station in the market.
KMOD PD Rob Hurt says,

positive feedback fromour
listeners. Occasionally, the
show is sponsored by a |
Christian boukstore. Aside §
from that, [ trv to keep it
commercial-free, because
the way Charlie does the |
show, I consider it a com-
munity-service kind of pro-
gram.”

Does comimunity service get re-
sults? “Because we don't get ratings
for that time slet, it's hard to gauge the
success,” says Hurt. “But there has
never been anything negative against
the show. [ think the audience is hip
to it. It's good rock ‘n’ roll music. I've
got nothing but positive feedback. In
fact, if I took it off the air, I'd probably
getan outcry.

“It's astaple and popular with peo-
ple who want that kind of music, and
it fits our format. A lot of those songs
I play anyway in regular rotation. Ev-
erything from P.O.D. to 3 Doors Down
to Creed —it's all just popular music.”

In his day job Spears is the Wesley
Foundation Director at University of
Tulsa. He's also an ordained Method-
ist clergyman. You could call him a
rock 'n’ roll i)astor, with his long hair.
He describes his programming philos-
ophy: “Mainly, the show is about mu-
sic, witha low-key delivery and inter-
views with artists.

“The feedback has always been
positive. Listeners ask questions like

Charlie Spears

may be u]\acquainted with strictly Christian-rock art-

where they can buy an artist or who
does what song. They like the inclu-
sion of artists like U2, Bob Dylan, 3
Doors Down, Foo Fighters, Creed,
Alice Cooper, doubleDrive and Len-
ny Kravitz. The Christian artists are
Jonah33, Kutless, PO.D., Pillar, Petra,
Audio Adrenaline and dc Talk.”

More Christian
Rock Available

When he first started the show,
Spears had few resources. “There were
probably 10 albums that could be con-
sidered “Jesus Rock,” he says. “Now
there are so many more, and it goes
all the way to heavy in-
dustrial stuff that I don't
g play.

“I've done alot of inter-
views — not only with the
Christian bands, but with
mainstream bands like
L] Carlos Santana, 3 Doors
i Down, Creed, B.B. King,
King's X, The Call, Arlo
Guthrie, Kansas and Yes.
We talk about their musi-
cal background and their spiritual
background, and they do intros to
their songs. We try to play bands that
are normally on KMOD or that have
a similar sound, and that’s easier todo
now than it was 20 years ago.”

Two holidays inspire special pro-
gramming on Sonlight. “I do a Christ-
mas show based on Jon Anderson’s
Christmas album, Three Ships, and an
Easter show based on all U2 music,”
Spearssays. “It's two hours of the sto-
ry of Easter week. The way the music
fits that story is magical, and people
always ask for a copy of that show.”

Sonlight is all about making a per-
sonal connection through the radio.
“My thing is being nonthreatening
and low key and offering hope,”
Spears says. “It’s definitely Christian.
I share the love of Jesus, but that's it. I
don’t get into denominational or so-
cial issues. Anyone can be comfortable
listening to the show.

“This is just about music that deals
with life as it really is. I'm not getting
people to put their hands on the ra-

dio — that’s not this show. But, at the
same time, I've run into people who
have told me how the show has real-
ly touched them and had a positive
impact on their lives.”

Here's a recent Sonlight plavlist:
PO.D.’s "Will You,” Bleach's “Get Up,”
Tinman Jones’ “Say Goodbye,” Bar-
lowGirl’s “Harder Than the First
Time,” Kids In The Way's “Hallelujah,
East West's “Seven,” Jonah33's “Faith
Like That,” Pillar’s “Further From
Myself,” Tait's “Numb,” Sanctus Real’s
“Beautiful Day,” Curbsquirrels’ “Six,”
Disciple’s “One More Time,” Kutless’
“Treason,” Thousand Foot Krutch's
“Phenomenon,” Skillet’s “Savior,” Luc-
erin Blue's “Chorus of the Birds,” Sev-
en Places’ “Landslide,” Slick Shoes’
“Now’s the Time,” Plus One’s “Poor
Man,” Falling Up’s “Broken Heart,”

“There has never
been anything
negative against
the show. | think
the audience is
hip to it. It’s good
rock 'n’ roll

music.”
Rob Hurt

Last Tuesday’s “Retaliation,” Sky Har-
bor’s “Welcome,” Inhabited’s “Rescue
Me,” Insyderz’s “Call to Arms” and
Grand Prize’s “Will It Be the Same.”

WRO0Q/Greenville, SC

Rock Of Ages, Sundays,
7-9am

Rock of Ages is programmed and
hosted by Scott Bachman and has
been on Classic Rock WROQ for 12
years. WROQ OM/PD Mark Hen-
drix describes the show: “It's a wide
amalgamation of things. The slug of
the show is ‘Exploring the spiritual
side of rock,” so it can be any music,
from something that’s new to some-
thing that's been out 10 years or some-
thing that ties into the spiritual side
of classic rock. It weaves through all
the genres of rock music.”

wwwW americanradiohistorv com

Hendrix gives Bachman high
marks for his work, saying, "I wish he
worked more for us. His full-time job
is as Minister of Music, Arts & Media
at his church, Living Praise Worship
Church. I've tried to get him to do
more for us, but between his job and
four kids, he's really busy. He's an ex-
cellent on-air personality.

“Scott does a very goad job of im-
aging the show to sound hip and con-
temporary with things like movie
drop-ins and the station voice. It's def-
initely notslecpy. He has features like
highlights of local Christian rock
bands, concert news, artist news and
giveaways, and he tries to make it as
local as possible. One of the important
aspects in my mind is that it has that
local fiber going through the show. It's
very high-energy and imaged very
well.”

Rock of Ages started running before
Hendrix joined the station, but he con-
tinues to endorse the show. “The tra-
dition and heritage of the show keep
itgoing, and people seem to enjoy it,”
he says. “I think the success of it is
more of a subtle thing, though it has
been favorable. We certainly don’t get
any negatives from it.”

Here's the playlist from a recent
show: Bleach's “Get Up,” Downhere’s
“Breaking Me Down,” Tait's “Numb,”
Sanctus Real’s “Beautiful
Day,” Strange Celebrity’s
“Rise,”  BarlowGirl's g=
“Harder Than the First
Time,” Kids In The Way’s
“Hallelujah,” Pillar’s “Fur-
ther From Myself”
Re:zound's “Great 1 Am,”
Sarah Kelly's “Take Me
Away,” Disciple’s “One
More Time,” Kutless’
“Treason,” Grand Prize’s
"Will 1t Be the Same,” Plus One’s
“Poor Man,” Sky Harbor’s “"Wel-
come,” Inhabited’s “Rescue Me,”
Mick Rowe’s “Control,” Tinman
Jones’ “Say Goodbye,” Jaded Thorns’
“Remnants,” Echo Frequency’s “I
Will,” Mending Point’s “In Transit”
and Mannafest’s “You at Last.”

WTPT/Greenville, SC

W e

The FireXcape, Sundays,
7:30-9am

Mark Hendrix also programs
WROQ's Active Rock sister, WTPT,
which launched its own version of a
Christian-rock show on Jan. 11. The
FireXcape was named after the youth
group of a local church, which the sta-
tion brought in to help do the show.
“I thought it was a cool name for the
show,” says Hendrix. “We bandied
it about, and, ultimately, everyone
agreed.”

This wasn't WTPT's first foray into
Christian-rock specialty program-
ming. Previously, the stationaired Laz-
er Beam, which was a syndicated top
10 positive-rock countdown show.
When that show ceased airing, Hen-
drix began looking for a replacement
and got help from a local source.

“The Redemption World Outreach
Center here in town has a former ra-
dio person, Joe Hayes, on staff,” says
Hendrix. “They were interested in the
concept of a 90-minute show of posi-
tive rock music. [t's music-intensive,
high-energy and appealing to Gen X

Mark Hendrix

“People are
excited about
getting a steady
diet of new
Christian rock on
the radio on
Sunday
mornings.”

Charlie Spears

— another reason that The FireXcape
isa good name, with the ‘X" in there.”
Hayes is the host, along with Tom-
my Wafford, who work closely with
Hendrix. “The concept of the show is
to expose the top 30 songs and count
down the top five national songs on
the R&R Christian Rock chart,” says
Hendrix. “This show will be more cur-
rent-intensive than Rack of Ages.”

An affiliation with the Redemption
World Outreach Center will help en-

7o sure a base audience.
“We're excited,” Hendrix
says. “They're supporting
| the show at the church.
| They‘ve gat 6,000 people
| who roll through there ev-
ery week. They haveanag-
gressive youth program.
When they announced the
show to their congrega-
tion, there was a lot of ex-
citement for it.”

Are these new listeners or current
listeners? “1 certainly think there are
people at that church who normally
listen to “TPT, especially the younger
people,” Hendrix says. “They are ex-
cited about getting a steady diet of
new Christian rock on the radio on
Sunday mornings.”

Here is the first playlist from The
FireXcape: Thousand Foot Krutch’s
“Phenomenon,” 12 Stones’ “Crash,”
Insiderz’ “Call to Arms,” Spoken’s
“Promise,” Pillar’s “A Shamed,”
Plumb’s “Unnoticed,” Jeremy Camp’s
“Take My Life,” Everyday Sunday’s
“Wait,” Kutless” “Treason,” FM Stat-
ic’s “Crazy Mary,” Seventh Day Slum-
ber’s “I Know,” East West's “Seven,”
Sanctus Real’s “Beautiful Day,” Re-
lient K's “1 Am Understood,” Kids In
The Way’s “Hallelujah,” Bleach’s
“Baseline,” PO.D.’s “With You,” Tait’s
“Numb,” Pillar’s “Further From My-
self,” Jonah33's “Faith Like That,”
Skillet's “Savior” and Jars Of Clay's
“Revolution.”

The Benefits

From these last two columns we
can see that Christian-rock specialty
shows can generate new revenue, pro-
vide a service to the iocal community,
entertain both P1s and P2s and pro-
vide an outlet for diversity in the Rock
format. I don't know if you'll get bo-
nus points in heaven for airing such a
show, but I do think you'll provide
chicken soup for the rock soul right
here on earth.
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& /.« - ROCKTOP30

[ A
= .o January 23, 2004
WEEK WK ARIST TITLE LABEL(S) MS  eLavs AJ[:J)‘I)%A;I'EE s omsurons' | JJost Added” . -
1 @ NICKELBACK Figured You Out (Roadrunner/IDJMG) 610 +36 34774 10 230 |wwwwrradds.com
2 o AUDIOSLAVE | Am The Highway (Interscope/Epic) 501 +64 23841 16 220 ARTIST THTLE LABEL(S) o
3 0 PUDDLE OF MUDD Away From Me /Geffen) 456 +22 20272 13 240 3 DOORS DOWN Away From The Sun (Aepubi/Universal 5
6 o LINKIN PARK Numb (Warner Bros.) 416 +19 22725 14 20/0 TESLA Caught In A Dream (Sanctuary/SRG) 5
5 5  STAIND So Far Away (Flip/Elektra/EEG) 402 -14 24940 29 22/0 KID ROCK Jackson, Mississippi (Tap Dog/Atiantic) 5
9 0 THREE DAYS GRACE (! Hate) Everything About You (/ive/ 346 +18 15139 13 16/1 METALLICA The Unnamed Feeling (Flektra/EEG) 3
8 @ TRAPT Stil Frame (Warmer Bros.) 336 +4 17357 23 17j0 | TRAPT Echo (Warmer Bros, 3
4 8  STONE TEMPLEPILOTS AllIn The Suit That You Wear (At/antic) 308 110 15133 12 1710
13 o JET Are You Gonna Be My Girl (Flektra/EEG) 303 +69 13620 18 18/2
10 10 A PERFECT CIRCLE Weak And Powerless (Virgin/ 295 -30 17588 22 16/0
7 11 AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 291 -48 18607 30 22/0
12 @ GODSMACK Re-Aiign (Republic/Universal) 279 +43 11529 7 14/0
17 @ STAIND How About You (Fljp/Elektra/EEG) 249 +33 14025 8 18/0 Most
11 14 OFFSPRING Hit That (Columbia) 249 -6 16768 9 15/0 Increa sed Plays
19 @ TANTRIC Hey Now (Maverick/Reprise/ 245 +36 12988 3 18/0 o ‘ - TOTAL
18 @ SEETHER Gasoline (Wind-up/ 233 +22 9344 19 13/0 ARTIST TITLE LABEL(S) INCREASE
22 m INCUBUS Megalomaniac (Fpic/ 186 +23 7629 3 16/2 JET Are You Gonna Be My Girl (Flektra/FEG) +69
23 @ DARKNESS iBelieve In A Thing Called Love (Must...Destroy/Atlantic) 178 +27 7188 5 16/ AUDIOSLAVE | Am The Highway finterscape/Epic) +64
21 @  LMP BIZKIT Behind Blue Eyes (Flig/interscape) 176 +10 7582 3 80 :ﬁgt"‘wﬁ::::;‘::s“;’;j’“ Laria sl :23
20 20  RED HOT CHIL! PEPPERS Fortune Faded (Warner Bros.) 159 -47 5974 8 14J0 GODSMACK He-AIigﬁ (Republic/Universa) 3
16 21 DEFAULT (Taking My) Life Away (TV7) 157 63 7476 11 150 3 DOORS DOWN Away From The Sun (Republic/Universal) ~ +81
@ FUEL Million Miles /Epic/ 137 +43 3558 1 14/0 NICKELBACK Figured You Out (Roadrunner/iDJMG) +36
24 23 CHEVELLE Closure fEpic/ 136 13 4865 13 1)0 TANTRIC Hey Now WﬂVef/fk/ﬁeﬁf'39/ +36
29 € SHINEDOWN 45 (Atiantic) 134 +17 5204 5 1301 zngﬁ r:\bsout Y';u /;/Zf/e%ffe/ +§3
@  APERFECT CIRCLE The Outsider (Virgin) 129 422 341 1 110 LA iy *
25 26 KID ROCK Feel Like Makin' Love /Top Dog/Atlantic) 125 -23 4460 12 10/0
28 27 P.0.D. Will You fAtlantic) 1 -19 2952 14 15/0
27 28  HOOBASTANK Out Of Control fisland/i0JMG) m 21 2959 10 110
30 29  SEVENDUST Enemy /TV7) 110 -4 2567 17 9/0
26 30  KORN Right Now (Epic) 106 -26 2761 10 10/0 Most
25 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PlayEd Recurrents .
week of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger —
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially ARTIST TITLE LABEL(S) ;,_Es
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each | TRAPT Headstrong (Warner Bros.) 2
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The | WHITE STRIPES Seven Nation Army (Third Man/V2) 219
Arbitron Company). © 2004, R&R, Inc. NICKELBACK Someday fRoadrunner//{DJMG) 183
- GODSMACK Serenity (Republic/Universal) 182
A!w ew & Active BLACK LABEL SOCIETY Stilbor (Spiie) 175
LINKIN PARK Faint (Warner Bros.) 150
METALLICA The Unnamed Feeling (Flektra/FEG) DAMAGEPLAN Save Me (Flektra/FEG) AUDIOSLAVE Like A Stone f/nterscope/Epic) 149
Total Plays: 84, Total Stations: 14, Adds: 3 Total Plays: 45, Total Stations: 3, Adds: 1 . ) 1
3 DOORS DOWN Away From The Sun Republic/Universal) LO-PRO Sunday (Geffen) ;"D‘L;':s"ﬁ'm";v“;::;!‘; E:‘;ie ,Z"TZZ’?ZZ’% - o
Total Plays: 61, Total Stations: 12, Adds: 5 Total Plays: 32, Total Stations: 5, Adds: 2 ORS DO Without ¥ A Slciniversal 177
TESLA Caught In A Dream (Sanctuary/SRG) LOSTPROPHETS Last Train Home (Columbia) 3DOORS DOWN Here Without You (Republic/Universal)
Total Plays: 58, Total Stations: 10, Adds: 5 Total Plays: 31, Total Stations: 3, Adds: 0 : : )
COURTNEY LOVE Mono (Virgin) SEVENDUST Broken Down (7¥7) Detailed station playlists for all R&R
Total Plays: 50, Total Stations: 4, Adds: 0 Total Plays: 28, Total Stations: 5, Adds: 2 reporters are available on the web at
CHEAP TRICK My Obsession (Bjg3/ 3 DOORS DOWN That Smelt (Republic/Universal) .
Total Plays: 48, Total Stations: 6, Adds: 0 Total Plays: 24, Total Stations: 3, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays

Reporters L
KZRR/Albuquerque, NM* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRKR/Kalamazoo, MI WWCT/Peoria, IL WBBB/Raleigh, NC* KBER/Salt Lake City, UT* KTUX/Shreveport, LA*
OM: Bl Moy POMD. Mz Darvig OMPD; Scoll Rsinkan M Mk Mckelly PO: Jamie Markley POMO: Jay Nachils OM: Brucs Jones: PO; Kovia West
PO; Phil Mahoney 10 INCUBUS ND: Rick Vaska POMOD: Jay Daacon MO: Dobbis Hurter 1 SWITCHFOOT PO: Kally Hasnmer MD: Ryst Siose
WD Rob Brothers 10 DAMAGEPLAN No Adds No Adds. TRAPT KD ROCK APOMD Helon [ 3]
1 TESLA 2 BLINDSIDE LO-RO 3DOORS DOWN SEVENDUST
METALLICA SEVENDUST %SFADE
C e WKL‘T/'I’vaerse City, MI
WBUF/Buttalo, NY* KNCN/Corpus Christi, TX* WDHAMorristown, NJ* KCAL/Riverside, CA* Ll
= OMPD: Pauia Newsd i :
RO/ ertown. PA o e O P o WMMR/Philadelphia, PA® | Wwisbns e Einnevune
WO Kt Moyes AUDIOSLAVE LN 3 PUDDLE OF MUDD P: Sam Mikman Ho Adds KSJO/San Jose, CA* LEVEL
8 95 3000RS NOWN et APOANO: Ken ot bt ’
7 3 0O0RS DOWN 3 000RS DOWN AUTOMATIC BLACK mi:zm1wn
No Adds.
. WROV/Roanoke, VA" KMGD/Tulsa, OK*
KWHL/Anchorage, AK i Ul KFDYOdessa, X ' e S o
PO L Su 0. ey KLAG/EI Paso, TX* 17 Diewess KDKB/Phoenix, AZ* oy
1 STAND METALLICA OMPL: Nelson eyl PO s B 2 mmuslai
3 St e APOMD: G Goa m W Low P XOR KZ0Z/San Luis Obispo, CA
TRAPT No Adds POMO: David Awood
Ko o 1 3000RS DOWN WMZK/Wausau, Wi
1 KIDROCK POMD: bick Sammers
1 TESLA Na Adds.

WXRX/Rockford, IL
OM: Keith Edwards

KLBJ/Austin, TX* e L KCLB/Palm Springs, CA . o e
OMPD: Jofl Carrol POMD: Suzanns Tomaine N GM: Gary DeMaroney WHEB/Portsmouth, NH BLINDSIDE
MD: Lovis Lowe AP James Gakagher WPHD/Elmira, NY AP Rick Spavs POMD: nz James CAOSSFAE .
fr ot ShEADusT VD i et 2 isis s, o *Monitored Reporters
JONNY LANG 1 JOSHTODD FUEL 1 SEVENDUST
37 Total Reporters
KRX(FJu/Sacramenlo, CA*
OMt Jim
WKLC/Charleston, WV Ut Matn 25 Total Monitored
* N MO, Paul Marshal
Lt RS kil WRCQFayetteville, NC WRRX/Pensacola, FL* WHJY/Providence, RI* oot
APD/M): D Michaals 5 TESLA i POMD: Dan MeCinioek APD: Doug Paimi) DROPBOX _
ThapT $ DaRovess N Wil WETALLICH MO ok Lok 12 Total Indicator
PUOBLS 0F 0 + So0aRscou 3 e KoRoce ol
JOSHTO0D K0 ROCK

www americanradiohistorv com
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ACTIVE ROCK TOP 50

Pt s January 23, 2004
BB memeses B s B CER ™3| Most Added"
1 ﬂ LINKIN PARK Numb (Warner Bros.) 2161 +15 102177 16 6310 www.rradds. com
2 2 PUDDLEOFMUDD Away FromMe (Geffen/ 1924 -35 86075 13 61/0
3 ARTIST TITLE LABEL(S) ADDS
4 0 NICKELBACK Figured You Out (Roadrunner/I[DJMG) 1890 +67 90359 10 61/0
3 4 THREEDAYSGRACE (i Hate) Everything About You (ive) 1887 39 83399 33 500 gLAI"lcg;ED"EL:::‘ Usfal“fs 'Z;B/’(‘;Z’/‘ Lﬁ; "G/ff 6/ :;
6 6 OFFSPRING Hit That (Columbia/ 1555 +84 61461 10 62/0 TRAPT Echo (Warner Bros) 1
7 @ AUDIOSLAVE | Am The Highway (Interscope/Epic/ 1541 +74 70818 17 630 AUTOMATIC BLACK Go Your Way (drista) 1
5 7 TRAPT StillFrame (Warner Bros.) 1340 147 62552 30 60/0 LO-PRO Sunday (Geffen) 10
10 €) INCUBUS Megalomaniac (Epic/ 1334 +91 50278 3 630 SEVENDUST Broken Down (7V7) W
. . DROPBOX Wishbone (Universal) 8
. 8 SEETHER Basoline (Winc'sp/ LE4) 126 54637 2 550 ILL NINO This Time's For Real (Roadrunner/IDJMG) 7
9 10 LIMP BIZKIT Behind Blue Eyes (Fip/Interscope) 1224 -49 49530 13 50/0
13 m GODSMACK Re-Afign (Republic/Universall 1134 +102 47266 9 6211
14 @ STAIND How About You (Fljp/Elektra/EEG) 1039 +12 39681 10 6211
12 13 CHEVELLE Closure (Epic/ 1027 13 37653 18 5810
16 @ HOOBASTANK Out Of Control (Island/I0JMG) 1015 +45 36011 13 541
18 @ JET Are YouGonna Be My Girl (Elektra/EEG) 959 +38 35195 19 5411
20 @ A PERFECT CIRCLE The Outsider (Virgin/ 948 +96 34617 7 61/2
21 @ TANTRIC Hey Now (Maverick/Reprise) 839 +53 27706 4 5312
17 18 STAIND SoFarAway (Flip/Elektra/EEG) 837 -110 40741 3 610 Most
1 19 SEVENDUST Enemy (7V7) 802 -278 32316 2 470 Increa Sed Pla ys
24 @ SHINEDOWN 45 (Atlantic) 752 +46 27456 13 452 Sonn
15 21 KORN RightNow (Epic) 751 224 32119 14 480 S o VTR NomesE
22 22 REDHOTCHILIPEPPERS Fortune Faded (Warner Bros.) 650 -126 21727 9 47/0
97 @ FUEL MillionMiles (Epic/ 621 +59 18377 4 aap 3 DOORS DOWN Away From The Sun (Republic/Universal) +231
26 €@ SMILEEMPTYSOUL NowhereKids /Lava) B01 419 13018 10 A3 | et retpAn e e ErrEEG) o
28 @ LOSTPROPHETS Last Train Home (Columbia) 577 +40 13716 5 5313 KORN Y'All Want A Single (/mmortal/Epic) +121
25 26 METALLICA TheUnnamed Feeling (Elektra/ELG) 574 -20 14503 5 5813 LO-PRO Sunday (Geffen) +116
23 27 P.0.D. Will You (Atlantic) 489 221 1645 16 430 | GODSMACK Re-Align (Republic/Universal +102
. . TRAPT Echo (Warner Bros.) +101
34 @ KORN Y'AllWant A Single (lmmortal/Epic/ 451 +121 16513 3 416 APARTMENT 26 Give Me More (Atiantic) +98
32 @ DARKNESS |Believe in A Thing Called Love (Must...Destroy/Atlantic) 416 +59 10776 8 34/6 A PERFECT CIRCLE The Outsider (Virgin) +96
30 €)  SKRAPE StandUp /ACA/ 416 +20 6514 1 370 INCUBUS Megalomaniac (£pic) +81
31 31 AFt Silver And Cold (DreamWorks) 354 -8 7334 7 291
35 32  40BELOW SUMMER Self Medicate (Razor & Tie/ N 4 5352 12 261
41 @ LO-PRO Sunday (Geffen) 318 +116 8006 3 38/10
33 34 ELEMENTEIGHTY Broken Promises (Universal) 303 -36 6357 14 310
@ JDOORS DOWN Away From The Sun (Republic/Universal) 266 +23 8913 1 36
44 @ SEVENDUST Broken Down (7V7) 265 +133 8754 2 32110
29 37  STONETEMPLEPILOTS AlinThe Suit That You Wear (At/antic/ 261 -222 10570 12 2700
43 @ DAMAGEPLAN SaveMe (Elektra/EEG) 258 +125 7399 2 29112
37 39  BLINK-182 Feeling This (Geffen) 254 -22 3904 8 18/0 Most
40 @ THRICE Stare At The Sun (Island/IDJMG) 230 +1 3686 6 19/0 Played Recurrents
36 41  KIDROCK Feellike Makin’ Love (Top Dog/Atlantic) 216 103 4364 12 240 TOTAL
@ APARTMENT 26 Give Me More /Atlantic) 188 +98 310 1 2 | MTSTTTELeRS _ pLatS
39 43 STATIC-X TheOnly (Warner Bros.) 181 -49 8871 18 140 DlSTUR:E: Lihe.rate (Reprise) 776
4% O FNGER ELEVEN One Thing (Wi LA e SR ;llrl‘[l)(:(r]‘SlAAvlé gar::;v/mtﬂlfgvf,ﬁ}twe (Interscope/Epic) ;:g
38 45  DEFAULT {TakingMy}Life Away (TV7) 161 110 5248 13 19/0 A PERFECT CIRCLE Weak And Powerless (Vigin) 685
42 @ SWITCHFOOT Meant ToLive (RedInk/Columbia) 154 +16 4389 3 121 TRAPT Headstrong (Warner Bros.) 645
@ COURTNEY LOVE Mono (Virgin) 150 +75 1506 1 16/3 CHEVELLE Send The Pain Below /£pic/ 580
45 JET ColdHard Bitch (Hlektra/EEG) 199 4+23 15170 3 92 GODSMACK Serenity (Republic/Universal It
47 @ FOOFIGHTERS DarlingNikki (Roswell/RCA) 138 +23 3315 3 30 ;‘{,‘;‘523;‘;‘@3 FF;,‘;{;‘QT,';;,L";'“ Attt 23;
@  TRAPT Echo (WarnerBros) 17 +101 3314 1 2m AUDIOSLAVE Like A Stone finterscope/Epie? 526
64 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radic Networks. Songs ranked by total plays for the airplay week . . .
of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Detailed station D|3V|ISlS for all R&R
plaged first. Songs below No. 20 are moved to recurrent after 20 weeks on_the char’(. Most Added is the tqtal number of new adds officially reported to B&R by each reporting I’BpOﬂEI’S are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays .
(times 100}. Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, wm
The Arbitron Company). © 2004, R&R, Inc.
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4 . I ( I
m f.'rf L America’s Best Testing Active Rock Songs 12 + New & Active
EIMUSIE.COMm For The Week Ending 1/23/04 .
- HE TETHARSE™™
ILL NINO This Time's For Real (Roadrunner/|DJMG)
ArtistTitle (Label) TW W Familarty Bun 1534 1904 2534 Totaf Plays: 91, Total Stathons: 13, Adds: 7
DISTURBED Liberate (Reprise) 433 420 93% 20% 446 442 450 KID ROCK Jackson, Mississippi (Top Dog/Attantic)
THREE DAYS GRACE ( Hate) Everything About You (ive/ 430 417 9%  23% 402 411 394 Total Plays: 84, Total Stations: 11, Adds: 6
LINKIN PARK Numb /Warner Bros.) 428 4.23 99% 26% 4.06 4.29 3.84 . .
GODSMACK Re-Align (Repubic/Universall 417 409 81% 9% 417 402 430 mglug:y':Dé“?;;ggﬁ:jg"":g;;T’””’ L)
A PERFECT CIRCLE The Outsider /Virgin) 416 398  61% 5% 414 400 425 o T
SEVENDU-ST Enemy (TVT) 413 4.08 79% 14% 4.04 4.07 4.02 BURDEN BROTHERS Beautiful ngm //(irr/am//Trauma}
TRAPT Still Frame (Warner Bros.) 412 404 95% 27% 404 396 4.12 Total Plays: 76, Total Stations: 9, Adds: 4
HOOBASTANK QOut Of Control //siand//DJMG) 411 403 90% 13% 3.97 4.17 3.76
KORN Right Now /Epic/ 411 411 89% 16% 4.27 423 4.31 DROPBOX Wishbone [Universal)
A PERFECT CIRCLE Weak And Powerless (Virgin) 409 400 86% 21% 404 402 407 Total Plays: 47, Total Stations: 12, Adds: 8
STAIND So Far Away (Fljp/Elektra/EEG) 408 393 98% 36% 391 3.96 3.86 )
SHINEDOWN 45 /Atiantic) 405 407 5% 6% 400 406 394 CROSSFADE Cold (Columbis)
SMILE EMPTY SOUL Nowhere Kids (Lava/ 399 398 66% 10% 372 385 361 Total Plays: 42, Total Stations: 8, Adds: 3
NICKELBACK Figured You Out (Readrunner/IDJMG) 398 387 91% 19% 3.98 391 404 SLOTH Dead Generation Holywood)
SEETHER Gasoline /Wind-up/ 398 3.92 80% 16% 3.98 4.07 3.89 Total Plays: 36, Total Station:' 7 Adds: 4
PUDDLE OF MUDD Away From Me (Geffen) 396 385 97% 24% 392 390 394 o T
CHEVELLE Closure /£pic) 392 384 86% 21% 3.88 4,07 3.70 BLINDSIDE All Of Us (Flektra/EEG)
STAIND How About You /Fljp/Flektra/FEG) 392 393 84% 17% 3.78 377 380 Total Plays: 35, Total Stations: 13, Adds: 12
INCUBUS Megalomaniac /Epic/ 389 377 18% 10% 3.86 .17 3.95
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Total sample size is 406 respondents. Tolai average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very much). Tolal familiarity represents the ILL NINO This Time's For Real (Roadrunner/|DJMG)
percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to e = o e
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. KORN Y'All Want A Single (immortal/pic)
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered . . e .
trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a LO-PRO Sunday (Geffer/
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Nothing tangible really marked the
change from 2003 to 2004 for me ex-
cept the raising of glasses and the
singing of an old, traditional Scottish
song that even | don’t understand. |
mean, | don’t know about you, but |

RECORD

e e A s

With woke up on Wednesday, Dec. 31 and

[ : - successfully planned and executed my

VP Prl:‘lll?mitl'olralaf'llohgl?l!(t)'r]mats/ i complete overindulgence in food and
Win(;-u’ Records 2 alcohol and passed out — and when |

d-up _ woke up, lo and behold, it was Thurs-

day. Surprise! But it was also 2004. |

_Far Side calendar. Otherwise, it really felt the
@ Until came‘ ‘back to the office. That's when |
# knew it really was a brand-new year. And what a year it

on fire at Alternative. Hopefully, Active and mainstream
Rock will step up en masse soon and have a piece of
this track, after all the support those formats have given the band in
the past. ® We are also getting ready to launch Edgewater, a great
new band from Dallas. Their “Eyes Wired Shut” is hooky and in-your-

ST R BB

hits the sireets in March. # One of the things | am personally most

excited about is the well-deserved return of Drowning Pool. Their single .

SN

“Step Up” promises to bring them back with a bang. Expect an an-
nouncement this weekend with regard to their new singer. “Step Up”
will also be a single off The Punisher, with a full-length to follow in
April. # Also in set-up mode right now is Atomship’s “Pencil Fight,” a
very interesting song and definitely not cookie-cutter — and all that be-
| forethe end of February. This must be 2004. | don’t think we’re on holi-
day anymore.

TSR

ithough they slip to No. 4, Three
Days Grace have not fallen from
grace at Active Rock. “(I Hate) Every-
thing About You” has been on the chart
E for 33 weeks, an amazing feat for a
baby band. Nor does it seem like it'll end
there, as the track is still a strong per-
former at the format, with a fireproof suit
. that wen't burn ... Elektra scores twice
¢ as Damageplan (“Savs Me”) and
Blindside (“All of Us”) tie for the top Most Added position. All of us
are searching for a hook a mile wide, and Blindside have delivered it.
Damageplan is the next thing for Pantera’s Dimebag Darrell and Vinnie
Paul, and “Save Me” will save you from being accused of sounding

| too Alternative ... “Echo” by Trapt has another one of those big hooks

R

Rock/Actwe Rock

that'll take up permanent residence in your mind. it ties with Automatic .

i Black’s “Go Your Way” for second Most Added, another song with

7 knew that because | had no more pages to tear off of

4 s shaping up to be! Finger Eleven’s “One Thing” is still .

face and will be the first single from The Punisher sound-track, which

B TERS g

Se—

TR S L

i
. loads of hit potential ... Lo-Pro’s “Sunday” and Sevendust’s “Broken ? Ve ™
1 Down” are in sync with this theme of ties as they share the third Most E
Added position. Who says there isn’t good rock music? Harrumph! ... N Tor20 SPECIALTY ARTISTS
i, Onthe Rock side, Tesla (“Caught in a Dream”), 3 Doors Down (“Away % = ‘®
i From the Sun”) and Kid Rock (“Jackson, Mississippi”) all tie for No. 1 ” -
Most Added ... Jet’s “Are You Gonna Be My Girl” makes another { 1. 1CED EARTH /SP) "The Reckoning
é smooth move up the chart to No. 9. If this doesn’'t make for the per- R 2. DAMAGEPLAN (Elektra/EEG) "Breathing New Life”
fect transition between current songs and classic songs, then nothing | 3. STAMPIN GROUND (Century Media) “A New Darkness Upon Us”
: will. In fact, an artist like this really pays homage to the great classic : i Y
| rock songs that birthed the entire Rock format. MAX PIX: SLOTH 4. GOD FORBID (Century Media) "Better Days
“Deac Generation” (Hollywood) ? 5. PREMONITIONS OF WAR (Victory) “The Octopus”
! — Cyndee Maxwell, Active Rock/Rock Editor 6. DEVIL DRIVER (Roadrunner/I0JMG) “| Could Care Less”
- SRS '!w-n’- TR AR ‘--v‘ G s SRS T R T ST S = RS m‘
7. KORN (£pic/ "Right Now"
o I c e "
8. APARTMENT 26 (At/antic/ "Give Me More
Record Of The Week (Adantic)“Gix
9. DREAM THEATER (Flektra/EEG) “As | Am”
ARTIST: Red Tape 10. CROWN (Metal Blade) "No Tomorrow”
TITLE: Radioactivist i "
LABEL: RoadrunnerIDMJMG 11. KING DIAMOND (Metal Blade) "Living D!aad .
If the political and world turmoil dominating the headlines 12. BLINDSIDE (Elektra/EEG) “About A Burning Fire
has your blood in a boil, activist rockers Red Tape have deliv- 13. YNGWIE MALMSTEEN (Red Ink/Epic) “Razor Eater”
ered the perfect soundtrack to your revolution.A concise blast ¥ 14. MOST PRECIOUS BLOOD (7rustkilj “Growing Square Eyes”
of thrash punk that bridges the gap between old schoolers like o . N
Black Flag and neo-revolutionaries such as Snapcase, Radioactivist delivers a lethal dose 15. BETWEEN THE BURIED AND ME (i:tory) "Mordecai
of politicalty charged rock for the election year. And don't expect some half-assed 16. HATEBREED (Universal) “This Is Now"
Rage Against The Machine clone. "Divebomb” razes the roof with urgent beats, sing- 17. MASTADON (Belapse) “March Of The Fire Ants”
along rants and explosive guitars. The title track rumbles along with thick beats and ’ . .
unique guitar grooves, while “Stalingrad” pulses with an undeniable energy and a hooky 18. MY RUIN (Century Media) “Made To Measure
chorus. But just when you think you have Red Tape all figured out, they throw a thick, 19. SOIL (J) "Cross My Heart”
sludgy stab of Sabbath riffage in the middle of the breakneck punker "El Salvador.” A " "
must-listen for fans of intelligent hard rock. SR LU E L BULS
9 — Frank Correia, Rock Specialty Editor RS Ranked by total number of shows reporting artist. )

.

artist: Lo-Pro
waseL: 413/Geffen

hat’s more important in life, first

impressions or second chances?
For 413/Geffen rockers Lo-Pro, it seems
to be a little of both.

Vocalist Pete Murray and guitarist
Neil Godfrey had already been through
the industry meat grinder in the late '90s
with industrial metal outfit Ultraspank.
Two decent albums couldn’t keep the
band afloat, and after their final tour both
musicians took day jobs. Murray had
given up on the rock-star dream until
Godfrey showed up at his door with a
handful of new tunes.

“T'd had enough,” Murray says. “But
that didn’t last long. The minute Neil
showed up with these new songs — it was
weird, things started to happen differ-
ently. We didn't set any goals; we were
just making music to have fun. That’s
where the name came from — we wanted
to keep the hype to a minimum and let
the music speak for itself.”

Then comes that all-important first
impression. The duo’s demos reached the
ears of Staind frontman Aaron Lewis,
who was establishing his 413 imprint
with Geffen President Jordan Schur. “1
was really picky about what I brought to
the table as my first band, and I found
exactly what I wanted with Lo-Pro,” says
Lewis, who runs 413 with help from
Staind guitarist Mike Mushok. “I was
handed a demo that Pete and Neil made

in Pete’s bedroom on a computer, and it
sounded better than most of the finished
product being played on the radio.”

From there the group built up the right
team with guitarist Pete Ricci, former
Snot and Amen bassist Jon Fahnestock
and former Godsmack druramer Tommy
Stewart. An all-star group of guys who
are still relative unknowns. Lo-Pro put
their collective experience to the best pos-
sible use with their self-titled debut.
Crunching guitars and powerful rhythms
provide the perfect launching pad for
Murray, who really gets to spread his
wings as a vocalist on this outing. There’s
not a weak track to be found in the bunch,
and the whole album seems tailor-made
for Active Rock and harder-leaning Alter-
natives.

So far that’s been the case, as the lead
single, “Sunday,” is earning double-digit
spins from Actives like KXXR/Minneapo-
lis; WRTT/Huntsville, AL; and early sup-
porter WJJO/Madison. Meanwhile, Alter-
natives rocking the Lo-Pro include CIMX/
Detroit, WMFS/Memphis and WZZN/Chi-
cago. With an album this good, Lo-Pro are
sure to make a hell of a first impression.
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Crystal Ballin’

Five trends to watch for in 2004

. had planned on 10 trends to watch for in 2004, but

you know and I know that y’all have the attention span
of a fruit fly.If we can even get through five, I'll be pleas-
antly surprised. Prognosticating is a dangerous, thank-
less task, yet no one is more willing to make a complete
fool out of himself in this endeavor than I. Know why?
‘Cause last year it turned out I was right. Sort of.

The March 2003 Alternative spe-
cial, Winds of Change, was pretty
right on in predicting, well, change.
Who knew, however, that it would
come all at once at the end of the
year?

No, the whole format did not
change overnight, but some stations
that were tired of puking their guts
out at the Active Rock kegger for the
last 11 years ot so finally sobered up
and said, “Where the hell am I?”
and, “Who are you? We didn’t ac-
tually sleep together, did we?”

But that's something of a textural
issue, and, as usual, I'm jumping the
gun. We'll get to that subject in a
moment. The Palantir (Orc-dorks
have replaced Trekkies in the 21st
century, and I'm one of them. This
is a reference to an item in The Lord
of the Rings that the wizard Saruman
possesses, a seeing stone. No, real-
ly, it's OK to rell your eyes here) re-
veals our first trend to be....

The Rise Of Neo Radio

This is an easy one. Have we writ-
ten enough words yet about all the
recent changes and what they

Have we written
enough words yet
about all the recent
changes and what
they mean?
Probably not.

mean? Probably not. Some of you
are still cowering in fear that the sky
is falling and feel that we all now
live in a Classic Alternative world
and that no new music will ever be
played again and that bands will
cease to exist and that labels will,
from now on, only release boxed
sets of old music, like The Greatest
Hits of Chumbawamba.

As I've stated elsewhere, what's
confusing some of you is that one
actual Classic Alternative station;

“This is your Alternative editor?
This guy right here? You're
kidding, right?”

ALTERNATIVE

one wacky, eclectic sign-on; and two
highly publicized format shifts all
happened in a matter of days, which
made it look like one giant event. It
certainly got my attention.

This also means that manage-
ment at the various Alternative out-
lets around the country are going to
takea hard look at their current pro-
gramming strategies. That means
that more stations will likely shift
their focuses this year — if their re-
spective markets can bear it, that is.

And that's the key: What KNDD/
Seattle, WNNX/ Atlanta, KBZT /San
Diego and the strange little not-
quite-ready-for-primetime KDLD &
KDLE simulcast in Santa Mcnica
and Newport Beach, CA are practic-
ing is an arcane form of Alternative
that has not been seen in about 11
years.

Some say it's a return to the roots
of the format, a return to a time
when the music was substantially
different from that on the Rock out-
lets in those markets. Can this ap-
proach be duplicated in markets
across the US.A.? Depends on the
history of the individual markets
and how long the Alternative station
has been there. The next six months
should be very interesting.

More Diversity

Guess what: There is good music
out there. Yeah, yeah, yeah, we
heard all the carping about how bad
most programmers thought the new
tunes were. We heard about the bad
research and the lack of passion for
all the new stuff. But programmers
never gave some good songs and
bands a chance.

Everyone was so focused on find-
ing bands that sounded just like Sys-
tem Of A Down, Disturbed, Linkin
Park, KornToolRageTrapt — all
good artists with some great songs
— that they missed the boat on The
D4, The Dandy Warhols, BRMC,
Overseer, The Walkmen, Killing
Joke and 30 other bands and songs
that would have set this format
apart from Active Rock. And half of
you missed the boat on OutKast
{many who didn’t play “Hey Ya!”
admit privately that they should
have).

Luckily, The White Stripes made
it through, and Jetand Hot Hot Heat
and even Evanescence. Do you have
any idea how much work it took
Wind-up to convince radio that
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No, the whole format did not change
overnight, but some stations that were tired
of puking their guts out at the Active Rock
kegger for the last 11 years or so finally
sobered up and said, “Where the hell am I?”

“Bring Me to Life” could work? That
it was real?

Hopefully, all this noise will spark
a return to common sense when
looking for new music. You can’t say
you're Alternative and then go look-
ing only for bands that sound like
each other. The shift at some stations
to more recurrentand gold from the
"90s (and maybe earlier) is not just
about the ratio of current to recur-
rent and gold. It’s not about how
“classic” a station leans. It's about
the texture of the station overall.
Backward-baseball-cap music may
wane. Look for programmers to re-
ally differentiate themselves from
Active Rock this year.

More Beer

That's correct, I said morebeer dol-
lars. Right now there’s huge concern
about the voluntary FTC cap on the
under-21 crowd. In reality, this is
what's causing a lot of the re-exami-
nation of demos at the format. It's one
impetus for stations to skew older.
I'm going to devote a longer column
to this subject in an upcoming issue,
but look for sales departments to get
their acts together and not be so skit-
tish in the coming months.

Hopefully, all this
noise will spark a
return to common
sense when looking
for new music. You
can’t say you’re
Alternative and then
go looking only for
bands that sound like
each other.

Stations will adjust, and in many
cases the listeners will hardly notice.
Will dayparting be a factor? Proba-
bly. But that’s a smart move anyway.
This may go hand inhand with a re-
duction in the number of radio fes-
tivals this year or a reduction in
events where the younger crowd is
exposed to the beer clients.

One Man, One Station

Deep within the bowels of the
largest radio groups, in hidden
conference rooms accessible only
to corporate players with the most
exclusive electronic key cards, the
boneheads responsible for the
never-ending cycle of consolida-
tion are starting to admit that
stacking responsibility for multi-
ple stations on one person may not
be the best idea.

It's happening on both the GM
and the programming levels. Look
for a return to concentrating on one
station at a time so that PDs can re-
build the vibe and audience for their
properties.

More Drops

“This station is now the most
powerful force in the universe!” this
quote came from the first Star Wars
movie. It was way overused by al-
most every radio station in the coun-
try. It's now dead forever as a drop.

It's been so long since drop-ins
were a staple of Alternative radio.
KROQ/Los Angeles was really, re-
ally good atitin the '80s. But there’s
been a resurgence of late. I'm start-
ing to hear about more and more sta-
tions using them — especially from
the movie Office Space.

I know I'm not erazy, because
frequent R&R contributor and pro-
duction wizard Dave Marsh says,
"Yes, it seems we're recovering
from the ‘drop backlash’ of the past
several years and a lot of stations
are using movie drops freely again.
Office Space is but ore of them. It's
become one of the new overkill
movies for drop use, much like The
Day the Earth Stood Still was in the
early "90s. I just rented Bruce Al-
mighty, which, surprisingly, had a
lot of useful drops.”

Dave also offers the top three
drops to avoid so as not to kill your
production. I list them here in re-
verse order.

3. ”Quiet numbskulls, I'm broad-
casting.” — The Three Stooges

2. Meg Ryan’s orgasm — When
Harry Met Sally

1. Anything from Seabiscuit

Image production in general is
moving away from the zip, zap,
boop, scritchy-scratchy school of
short-attention-span sound bites. If
the “Neo Radio” trend really takes
hold, we may be in for a more earthy
approach to drops. Think Steven
Wright's delivery in the movie Res-
ervoir Dogs. Hey, it could happen.
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70 o0 ALTERNATIVE TOP50
o January 23, 2004
| ®
| W W aans e e B s B CERY MRS Most Added
i 1 1 LINKIN PARK Numb (Warner Bros.) 2989 149 217339 19 740 | wwwerradds.com
3 @ OFFSPRING Hit That (Columbia) 2634 +67 162281 10 810 | aemstome weeus) ADDS
[ 2 0 JET Are You Gonna Be My Girl (Elektra/EEG) 2606 +32 190137 19 7710 LIVING END Who's Gonna Save Us? (Reprise/ 23
5 @ INCUBUS Megalomaniac (Epic/ 2437 +192 194650 3 811 3&&"?931' mss Y°UB’59’/’E"/ :;
‘ . 5 cho (Warner Bros.
| 4 5  THREEDAYS GRACE jI H.ate) Everything About .You {Jive) 2385 122 161381 30 70/0 BLINDSIDE Al Of Us (Elektra/EEG) 12
8 @ AUDIOSLAVE | Am The Highway (interscope/Epic) 2039 +138 138822 16 7300 | 0RO Sunday (Geffew 1"
7 7 SWITCHFOOT Meant To Live (Red Ink/Columbia) 1896 -165 101145 27 65/0 311 Love Song (Valcano/Maverick) 1
6 8  BLINK-182 Feeling This (Geffen) 1867 222 129748 14 680 | SEVENDUST Broken Down (77 oy
9 9 REDHOT CHILI PEPPERS Fortune Faded (Wamer Bros.) 1640 89 98360 10 730 | STROKES Reptila /iCi/ 9 |
_ bl . PHANTOM PLANET Big Brat (Jaylight/Enic) g
|14 @ NICKELBACK Figured You Out (Roadrunner/IDJMG) 1571 +113 77443 8 5711 |
| " 11 CHEVELLE Closure (Eprc/ 1536 91 91498 17 65/0 |
16 @ LOSTPROPHETS Last Train Home (Columbia) 1530 +206 116030 5 7213
15 @ STAIND How About You (Flijp/Flextra/FEG) 1504 +72 92687 g 70/0
12 14 TRAPT Still Frame (Warner Bros.) 1480 -99 81762 27 5511
10 15 PUDDLE OF MUDD Away From Me (Geffen) 1472 -202 76281 13 61/0
| 13 16 HOOBASTANK Out Of Control f/sland/iDJMG) 1345 -208 75586 13 66/0
| 18 m FINGER ELEVEN One Thing (Wind-up/ 1309 +103 84636 12 58/1
| 19 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 1272 +74 79413 19 57/4 Most
9 .
0 @ FOO FIGHTERS l.]arllng lekl. {Roswell/RCA) . 1256 +62 86839 " 48/3 Increasedplays
[ 21 @ DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic) 1252 +160 17723 8 62/5 .
o . . |
| 2 @  APERFECT CIRCLE The Outsier Vigin 100 +126 54920 7 B0 [ bkt |
22 @ AF!1 Silver And Cold (DreamWorks) 1077 +74 61393 9 55/0 COURTNEY LOVE Mono (Vigin) +224
| 23 @ LIMP BIZKIT Behind Blue Eyes (Flip/Interscope) 1043 +60 54458 7 442 WHITE STRIPES 1 Just Don’t Know What... (Third Man/V2)  +221
29 @ COURTNEY LOVE Mono (Virgin} 918 +224 55117 3 63/4 lUSTPRUPHETS Last Train Home /Columbia) +206
28 € CRYSTALMETHOD Born Too Slow (V2 855  +80 41150 6  50j0 | BLINK-18ZIMissYou (Geffen) +202
@D  BLINK-182 I Miss You (Geffen) 851 4202 94190 4  s59)97 | NeUBUS Megabomaniac fpi/ A
3 BLINK- iss You (Geffen + TRAPT Echo Warner Bros.) +189
27 @ SMILE EMPTY SOUL Nowhere Kids (Lava/ 842 +16 31475 9 50/0 YELLOWCARD Ocean Avenue (Capital) 172
33 @ YELLOWCARD Ocean Avenue (Capitol) 742 +172 38205 3 5312 DARKNESS | Believe In A Thing... (Must...Destrop/Atlantic/  +160
AUDIOSLAVE | Am The High l /Epi 134
25 30 OUTKAST Hey Ya! Mrista) 6§98 192 46339 19 34)0 gy e :
32 @ GODSMACK Re-Align (Republic/Universal) 684 +60 31512 7 3710
| 46 @ WHITE STRIPES | Just Don't Know What To Do With Myself (Thid Man/V2) 573 +221 59518 2 40/3
35 @ NO DOUBT It's My Life finterscope) 547 +7 43421 9 19/0
41 @ FUEL WMillion Miles (Epic) 509 +83 20053 3 30/0
| 40 € DASHBOARD CONFESSIONAL Rapid Hope Loss (Vagrant) 449 419 14266 4 363
30 36 P.0.D. Will You (Atlantic) 414 -254 21422 16 35/0
39 37  RANCID Red Hot Moon (Heflcat/Warner Bros.) 406 -59 24984 8 33/0
43 @ THRICE Stare At The Sun (/sland/IDJMG) 388 +10 13059 6 2n r ,'.ost
[ @ TRAPT Echo (Warner Bros.) 384 +189 40272 1 35113 P7 dR £
| 45 @  BRANDNEW Sic Transit Gloria. Glory Fad (Trioke Cown/Razor & T} 381 425 20052 4 2712 ayea necurrents
34 41 DISTILLERS Drain The Blood (Sire/Reprise/ 364 -191 8842 10 36/0 ‘ TOTAL
ARTIST TITLE LABEL(S) PLAYS
| 36 42 IGGY POP Little Know It All (Virgin) 357 -173 16382 1 34/0 R TN o
o - o Far Away (Flip/Elektra
| 44 43 JACK JOHNSON Taylor {Jack Johnson Music/Universal) 354 -18 14396 5 24/0 LINKIN PARK Faint (Warrer Bros, 1051
‘ 37 44 STROKES 12:51 (RCA) 322 194 331N 18 2710 WHITE STRIPES Seven Nation Army (Third Man/V2) 1021
| 42 45 DEFAULT (Taking My) Life Away (TVT} 318 -66 24853 1" 20/0 AUDIDSLAVE Show Me How To Live /interscope/Epic/ 905
‘ @ L0-PRO Sunday (Gerten) 312 +114 14632 1 m Zn:z:Tr:cE:dcs:;?fz/zﬁﬁ 3;0;! - 3:‘:
5 €3k ANnd FOWerless (virgin,
| 38 47 COLDPLAY Moses (Capitol) 02 85 13172 12 B0 | 0)yeens oF THE STONE AGE No Ore Knows fnterscape/ 753
i 47 48  EVANESCENCE My Immortal (Wind-up/ 266 27 12081 6 1710 AUDIOSLAVE Like A Stone fInterscape/Epic) 752
l @ STROKES Reptilia (RCA) 249 +127 19153 1 38/9 CHEVELLE Send The Pain Below /Epic/ 699
| @ 3 DOORS DOWN Away From The Sun (Republic/Universal) 206 +158 9471 1 2756 FOO FIGHTERS All My Life (Roswell/RCA/ W
81 Alternative reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay week : A H
of 1/11-1/1“7I. Bullets appear o’n song; gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is Detailed station P'ay"sm for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays ww.radioandrecords.com
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, www.radioandrecords.com.
The Arbitron Company). © 2004, R&R, Inc.

F ‘ Email: hooks@hooks.com
www.hooks.com
as# Hoo 50 [ X No sn ags / FAX: (770)452-4675
16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

> Custom Production - Callouts, Montages & Video Hooks peis e e e
o 7 Test Hook Tapes
> Digital, Clear, Consistent > 70,000+ Song Library ﬁ . .
2 : : : . }u1~ L [\S Michael Pelaia
> All Formats & International Titles » On-Time Delivery el (770)452-HOOK se5)
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_ Nothing quite like being on the road
- with a cold you caught from some
anonymous cretin you shared an air-
' plane with and then getting that phone
call. No, not the “We're freezing the
. playlist” phone call. Ym talking about

T —

way, he needs it in, like, 20 minutes.
., Thanks, Max. # Stuff that 'm loving: Glad to know the kids

of today won’t miss out on the joys of wearing spandex
while holding a lighter in the air until their thumbs burn,
&% thanks to The Darkness. And please find a little room in
your shriveled programming hearts for the Kings Of Leon
— my album of the year! ¢ Stuff I'm looking forward to:
More nights like last Friday in Los Angeles, where ImaRobot made pas-
sionate love to a sellout crowd at the Henry Fonda Theatre. There were
15- and 30-year-olds singing along to every word, a churning mosh
pit and a crowd whipped into such a dance/not-dance frenzy that they
surged forward and knocked over the stage barricades at the end of
the set. Even that lead-eared wonder Max Tolkoff would agree that
there hasn’t been an L.A. band that ramped up this fast and hard since
Jane’s Addiction. Recognize!

Linkin Park at No. 1? Again? There’s
some kind of record here, and only
WB’s Rob Goldkiang knows what itis ...
Proof that The Offspring have delivered
a true hit is that they are now knocking
on the door of the No. 1 spot. They won’t §
stay at No. 2 for long ... Jet hang in §
there at No. 3 ... Incubus also delivered
the goods on their new album. “Mega-
lomaniac” rockets to No. 4 in only four weeks ...
6 in their incessant rise to the top ...
with a nice move 14-10 ...

Altematlve

Audioslave move 8-
Nickelback round out the top 10
in the teens the action belongs to
Lostpraphets and Staind at the upper end and Finger Eleven, Story

Of The Year and Foo Fighters at the lower end and moving up ... It’s
extremely tight in the 20s, with bullets at every position from 20-28.
The highlights include A Perfect Circle, AFI, Limp Bizkit and
Courtney Love. By the way, Courtney’s new album is very, very, very
good. And it's very good for radio, with at least four other tracks you
New to the Chart: Trapt, Lo-Pro, The Strokes
and 3 Doors Down ... Most Added: Living End, Bilink-182, Trapt,

Blindside, Lo-Pro, 311.

KD NI RN

R ————

Jenni SDerandeo’ the one frc')m the world’s I.aziest Trad.e
- National Director/Rock Formats, = editor asking me, yet again, to fill his |
b West Coast Vlrgln ¢ column inches for him, and, oh, by the

— Max Tolkoff, Alternative Editor
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armist: Everlast
LaseL: Island/IDJIMG

By FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR

Sure, you're all hip to Queer Eye for
the Straight Guy, but makeovers
ain’t nothing new. Hell, even back in the
’50s the show Queen for a Day brought
the televised makeover to TV land. And
from Queen to Queer, we've been sub-
jected to makeover madness in quality
programs like Fashion Disaster, Ex-
treme Makeover and Jenny Jones spe-
cials like “My Teenage Daughter
Dresses Like a Slut.”

Makeovers have been longtime fix-
tures in the music world as well. How
many ch-ch-ch-changes did Bowie go
through? Robert Allen Zimmerman
(a.k.a. Bob Dylan) shocked and dis-
mayed folkies with an electric switch
and even reinvented himself as a Chris-
tian in the late '70s. And New York
Dolls fans certainly did a double take
when David Johansen reappeared in a
conga line as Buster Poindexter.

Nowadays any image shift is in-
stantly televised, and if you want to do
it right, it had better not be a shift in
image only. One of the more brilliant
musical makeovers of recent memory
belongs to Erik Schrody, a.k.a. Ever-
last. In the early '90s Everlast, DJ Le-
thal and Danny Boy O’Connor hit the
big time as white hip-hop trio House Of
Pain with the pub-thumpin’ crossover
hit “Jump Around.” Everlast and
O’Connor celebrated their Irish heritage
with smart-assed rhymes atop beats
and grooves thicker than Guinness, pro-
pelling the trio to platinum success.

The group’s next two albums failed to
live up to the success, and by 1996

ﬂG

,,\v' 5», ﬁx...-u"'_

House Of Pain had closed its doors for
good. While Lethal would re-emerge as
a DJ in the rap-metal movement as part
of Limp Bizkit, Everlast wowed the
world when he came back on the scene
with 1998’s acclaimed Whitey Ford
Sings the Blues. The same rapper who'd
been boasting about malt liquor in a
Celtics jersey was now a singer-
songwriter. The gritty reality of “What
It's Like” showed a whole new dimen-
sion to Everlast, and his new sound
brought Blues sales of over 2.5 million.

Soon Everlast had some Grammy gold
to match his platinum when “Put Your
Lights On,” which he wrote and per-
formed with Carlos Santana on 1999's
Supernatural, brought home the trophy
for Best Rock Performance By a Duo or
Group. Everlast’s journey as a song-
writer continued with the lauded 2000
album Eat at Whitey’s. Now he’s back
with another acoustic-driven, down-on-
your-luck tale, “White Trash Beautiful,”
the title track from his upcoming album
due in April. Clearly in hus groove as a
songwriter, Everlast shows that he’s in
no need of a makeover and as resilient
as his alias suggests.

Own Your Events
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lf no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.
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We print your logo using up to four spot colors.

= Perfect for concerts, events and giveaways.
= Packaged on a roll and easy to use.
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1-800-231-6074

P.0. Box 750250 Houston, Texas 77275-0250
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America’s Best Testing Alternative Songs 12 +
For The Week Ending 1/23/04

£ e o e we
L
=
R SR R 00 s 1

Artist Title (Label) ™w

i

(ﬁ?ﬂﬂe&fﬂm o

B MERRATLRE

SR P Somen m g

Persons Men Women
18-34 18-34  18-34

LW Familiarity Burn

STORY OF THE YEAR Until The Oay | Oie Maverick/Reprise) 412 4.21 79% 15% 3.90 3.84 3.95
LINKIN PARK Numb (Warner Bros.) 411 426 98% 35% 3.90 3.83 3.97
THREE DAYS GRACE (I Hate) Everything About You (/ive/ 4.08  4.15 97% 29% 3.98 4.01 3.95

LINKIN PARK Faint (Warner Bros.) 406 4.5 99% 38% 3.98 3.82 4.12
HOOBASTANK Out Of Control fisland/iDJMG) 405 413 83% 14% 3.91 3.81 4.01
SWITCHFOOT Meant To Live (Red Ink/Columbia) 4.02 414 85% 25% 3.89 3.89 3.88
LOSTPROPHETS Last Train Home (Columbia) 401 389 47% % 3.83 3.88 3.78
AFI Silver And Cold (DreamWorks) 399 405 60% 7% 3.86 3.83 3.89
INCUBUS Megalomaniac (£gic/ 387 385 3% 10% 3.87 3.86 3.89
FINGER ELEVEN One Thing (Wind-up/ 397 404 60% 9% 391 3714 408
FOO FIGHTERS Oarling Nikki (Roswel/RCA/ 391 3719 57% 8% 3.98 4.00 3.97
BLINK-182 Feeling This (Geffen/ 390 3.91 93%  25% 363 384 344
TRAPT Still Frame (Warner Bros.) 388 401 94% 37% 3.85 3.91 3.78
OFFSPRING Hit That (Columbia) 383 393 95% 21% 3.66 3.87 347

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros/  3.81  3.68 89% 25% 3.69 3.88 3.51

STAIND So Far Away (Flip/Elektra/EEG) 3718 392 98% 48% 3.72 3.69 3.75
SMILE EMPTY SOUL Nowhere Kids fava/ 3718 382 59% 9% 3.66 3.57 3.75
JET Are You Gonna Be My Girl (Flektra/EEG) 376 3714 95% 34% 3.63 3.50 3.75
CHEVELLE Closure (£pic/ 3715 383 83% 22% 3.74 3.73 374
A PERFECT CIRCLE The Outsider (Virgin/ 314 3712 50% 1% 3.69 3.61 3.76
| NICKELBACK Figured You Qut (Roadrunner/IDJMG) 369 3.80 84% 22% 3.57 3.56 3.57
STAIND How About You (Fiip/Elektra/EEG) 369 389 9% 21% 3.60 3.58 3.63
PUDDLE OF MUDD Away From Me (Geffen) 366 375 88% 24% 354 3.51 3.57
P.0.D. Will You (Atlantic) 361  3.68 83% 27% 3.48 3.58 3.39
AUDIOSLAVE | Am The Highway finterscope/Epic/ 357 355 82% 27% 349 340 359
OUTKAST Hey Ya! (4rista) 355  3.60 98% 53% 3.68 3.70 3.66

LIMP BIZKIT Behind Blue Eves (Fip/Interscape) 353  3.66 85% 25% 3.45 3.40 348
DARKNESS | Believe In A Thing... (Must...Destroy/Atlantic/ 3.31 3.18 67% 22% 3.41 3.49 3.34

Total sample size is 375 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burm represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available
lor local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of
Q’remiere Radio Networks. Y,

'TOP 20 SPECIALTY ARTIS 5

MIGHTY SIX NINETY (Unsigned) "With You"

BLINDSIDE (Elektra/FEG) “All Of Us”

LIVING END (Reprise) "Wha's Gonna Save Us”

AIR (Astralwerks/EMC) “Cherry Blossom Girl”

STARSAILOR (Capital) “Silence s Easy”

NO MOTIV (Vagrant) “Into The Darkness”

THEY WALK IN LINE (Unsigned) " All Mine”

COURTNEY LOVE (Virgin) “Mono”

9. SHINS /Sub Pop) “So Says I”

10. THOUSAND FOOT CRUTCH (Tooth & Nai/EMC) “Rawkfist”

11. DECEMBERISTS (Hush/Kill Rock Stars) “The Bachelor and the Bride”
12. ZEBRAHEAD (Red Ink/Columbia) “Rescue Me"

13. EVERLAST (Island/IDJMG) “White Trash Beautiful”

14. HIM (Universal) “Join Me In Death”

15. APARTMENT 26 /At/antic/ “Give Me More”

16. PHANTOM PLANET (Daylight/Epic) "Big Brat”

17. DARKNESS (At/antic) “| Believe In A Thing Called Love”

18. ORGY /07 Music) “The Obvious”

19. EARL SLICK (Sanctuary/SRG) “Believe”

20. JESSICA FLETCHERS (Rainbow Quartz] "Bloody Seventies Love”

Ranked by total number of shows reporting artist.

O NS A W=

/
T
Record Of The Week .. e
ARTIST: Mighty Six Ninety 7 "y
TITLE: MMIV
LABEL: Unsigned
With two straight weeks atop the R&R Alt Speciaity NE
chart, unsigned act Mighty Six Ninety are creating e
quite a buzz early in '04. And with many Alternative '%”“V%
stations rediscovering their '80s roots, the timing %g(;\ >

could be perfect for the Los Angeles-based four-piece.
With the six-song MM/V EP, M690 wear their 'B0s hearts on their sleeves
without sounding like an anachronism. Think mid-'80s Manchester without
the mope, as vocalist Richard Gardner provides silken melodies atop shim-
mering pop atmospheres and watery guitar lines straight out of Robert
Smith’s playbook. Tracks like “Feel,” "With You" and "Believable” are too good
to pass up. Need to know more? Contact manager Chris Baca at
buzmgt@aol.com for the 411 on M690.

— Frank Correia, Rock Specialty Editor J
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Reporters

WHRL/Albany, NY* WEDG/Buffalo, NY* WXEG/Dayton, OH"
DW: John Cooper PD: Lenny Diana OM: Tony Tillord
PO: Lisa Biello No Adds PD: Steve Kramer
4 BLINDSIDE MD: Boomer
2 3 DOORS DOWN 12 TRAPT
SEVENDUST 11 LOSTPROPHETS
9 L0-PRO
gTZO/AIh:q:erque, NM* KTCL/Denver, CO*
D: Scolt Soubrada . . PD: Mike D'Connor
MD: Don Kelle WBTZ/Burlington APD: Bich Rubin
2 LIVING EN DM Matt Grasso MD: Hill Jordan
1 L0-PRO MD: Christine Pawlak 19 TRAPT
1 LIVING END
WAVF/Charleston, SC* CiMX/Oetroit, MI*
WNNX/Atlanta, GA" PD: Dave Rossi PD: Murray Brodkshaw

DM: Leslie Fram APD/MD: Susie Bowe APD: Vince Cannova
14 GUSTER

WEEQ/Hagerstown KROQ/Los Angeles, CA*
APD/MD: Dave Roberts PD: Kevin Weatherly

1 3 DOORS OOWN APD Gene Sandhloom

1 FOUNTAINS OF WAYNE n

1 LO-PRO 2 PHANTOM PLANET

1 STRDKES 2 LIVING END

1 BLINK-182

1 LIVING END

WLRS/Louisville, KY*

PD: Lance Hale

APD/MD: Annrae Fitzgerald
TRAPT

BLINK-182

KucGMonolulu, Hi*
PD: Jamie Hyatl
26 SIMPLE PLAN

3
WHITE STRIPES

WMFS/Memphis, TN*

PD: Rob Cressman

MD: Sydney Nabors
STORY OF THE YEAR
PUDDLE OF MUDD

KTBZMHouston, TX*
PD: Vince Richards
APD: Erl: Scnmml

WROX/MNorfolk, VA*
PD: Michele Oiamond
MD: Mike Powers

28 F00 FIGHTERS

3 APARTMENT 26

2 LAGUARDIA

%WING END
1

KQRX/Odessa, TX
PO/MD: Michae! Todd
24 ROONEY

7 ILL NING

7 LAGUARDIA

7 ZEBRAHEAD

7 BLINDSIOF

7 CHOMSKY

Stations and their adds listed alphabetically by market

KNRK/Portland, OR"
PD: Mark Hamilton
APO: Jaime Cooley

No Adds

WBRU/Providence, RI*
PD: Seth Resler

MD: Andy Yen
DASHBOARD CONFESSIONAL
STROKES
LIVING END
3n

WWRX/Providence, RI*
PD: Kevin Mays

KBZT/San Diego, CA*

PD: Garett Michaels
APD/MD: Michael Halloran
No Adds

XTRA/San Oiego, CA*
PO: Jim Richards

MD: Marty Whilney

o Adds

~

WXSR/Tallahassee, FL
OM: Steve Cannon
PD: Dale Piiit
APD/MD: Musihead
LINK-162
1 AOSTA‘;C LULLABY
1 SEVENDUST

WSUN/Tampa, FL*
PD: Shark.

APD: Pat | av?o
33 HOOBALTANK
1 BLINK-182
STORY OF THE YEAR

KFMA/Tucson, AZ*
PD: Libty Carstensen

PD: Chris Will MO: i MD: Don Jan . . M0: Matt o
HD: ay Harren 4 LIVING END R 2 smav OF The vear KHBZ/Okizhoma City, OK* MO TR 25 K:,Tgls’" Francisco, CA Noatde
431 WHEAT 1 PHANTOM PLANET BLIN OM: Bill Hurley L)
PILATE B_INDSIDE PD: Jimmy Barreda MD: Aapon Axelsen
DASHBOARD CONFESSIONAL 43 TRAPT 98 UST IACK
YELLOWCARD WZTA/Mlaml FL* 2 BLINK-182 2 PHANTOM PLANET
PD: Troy Ha 2 TRAPT 1 COURTNEY LOVE
THOLSAND FOOT KAUTCH 3D00RS DOWN KRZO/Reno. NV* NG
WENDCharioe: A DU:Rob s MICHAEL ANDREWS Y6ARY JULES
T P k D: i i - : Je mil
WUSE/Alantic ity, NI APOID: Kt Honeyau YAZXAndianapatis, W APDIMD: Wa Disio
PD: Al Parinello No Adds MD: ‘Michasl Young 4 BRAND NEW
1 PHANTOM PLANET KHRO/EI Paso, TX* 2 L0-PRO 1 PHANTOM PLANET .
BLING 182 OM: Mike Presion 2 BLINK-182 U o
LG 4 POMD: i Gard COSTRROPHETS T WIRR Orlando, FL REOREON KCNL/San Jose, CA* WO Cort Plerce
AUTOMATIC BLACK iLL NINO PD; Tommy Wilde i PD: Pal Lynch PD/MD: John Allers BLINK-182
FOUNTAINS OF WAYYE BUNDS‘DE MD: Kenny Neumana APD: Rick Everell No Adds
LO'PTOO NO MOTIV 131 MD: Brian Dickerman
e LIVING END 3D00RS DOWN 3 L0-PRO
LIVING END 2 NICKELBACK
— \DN;LA/J:ck:sonwlle N 2 SEVENOUST WD;L/Richmond,VA'
* o PD: Mike Murph; .
bl S o es T Ve LOWCARD WPBZ/#, Paim Beach, FL
MD: Mary Shuminas APD/MD: Chad Chumley LO-PRO PD._Jol}l i)°Connell
1 PHANTOM PLANET COURTNEY LOVE AT/AR(T;MEENT 2% MPSEEI‘IJT Mh(;tjl;gsen
i oTye KXNA/Fayetteville, AR WHTG h, NJ* LIVING END L
KROX/Austin, TX POIMD: Dave Jackson /Monmout BLINCSIDE
M: g PD: Darrin Smith KJEE/Sanla Barbara, CA STRIKES
PD: Welogy Lot S No Adds WOCL/Ortando, FL* - tad o
MD: TobEy n PD: Bobby Smith MD: Dakota
1 ook N%%? WZIN/Chi RO ém\n}g&’\g&%n
1 DARKNI i * ity .
oy WiIN[Chicago, IL %R'Zdﬂm’g::’f'w WRXLRichmond, VA" BLINDSIDE
BLINK-182 APD: Sleve Levy 3 DOORS DOWN OM: Bilt Cahill X 3n
STORY OF THE YEA 1 WMD; James VanOsdol APARTMENT 26 PO/MO: Casey Krukowski WHFS, Washington, DC*
SOl BLINK-182 THRICE PD: Lisa Worgen
ggﬂcl:/Frgsno.CA' M03P1 Femrise
 Chri ires N
e -
STROKES ol it e wane Sreees o oY FCETAL SERVICE
o ) WAQZ/Cincinnati, OH* " 1 TRAPT LAGUARDIA KCXX/_HIVG_TSIde.CA' APD: Jim Keller e
WRAX/Birmingham, AL* PO/MD: Jetf Nagel KRBZ/Kansas City, MO LO-PRO OM/PD: Kelli Clugue No Adds
PD: Susan Groves § DARKNESS Pl) Gmg Bergen SEVENDUST APO/MD: Daryl James
WD: Mark Lindsey CRiNG BN Lazlo ZEBRAHEAD 1 TRAPT
i TRAPT er Jason Ulanet
" DAHEoARD COMFES3I0 il
HBDAI 3IONAL . -
BLINDSIDE ? e 1 BLINDSICE KEDU/Phoenix, AZ* WWD:Washington, 0C*
APO: Fitz Madrid OM: Laura Havre ;I})J&m iblelv:llafclqn:
MD: Jefl Zito WBUZ/Nashville, TN* PO: Nancy Stevens WZNERochester, NY* Roare
WXTM/Cleveland, DH* GIDOORSRONY OM: Jim Palrick APD: Dea Air Dave OM7PD: John MeCrae
8 o TRAPT MD: MD: Robin Nash MO: Jeft Sottotano
PD: Kim Monroe BLINK-182 PD/MD: Russ Schenck o . )
AP0: Dom Nardella 10 LIVING END TROKES 11 BLINK-182 KPNT/St, Louis, MO
MD: Pele Schieke WHNF2/Knoxville, TN* 3 8LINDSIDE § SEVENDUST P0: Tommy Mattern
N DARKNESS PD: Anlhony Prafit 1 APARTMENT 26 2 LIMP BIZKIT APD: Woody Fle
KQXR/Boise, 1D SEVENDUST MD: Dustin Malthews ILL NINO 1 AUTOMATIC BLAGK MD: left Frisse
PO/MD: Jacent Jackson LIVING END COURTNEY LOVE KORN RYAN ACAMS 1 FINGER ELEVEN
1 LOSTPRDPHETS DROPBOX BLINK-182 ZEBRAHEAD BLINDSIOE 1 PHANTOM PLANET
BLINOSIOE OROPBOX LIVING ENO 1 STROKES
COURTNEY LOVE WXTW/FL Wayne, IN® KZON/Phoenix, AZ* 1 LIVING END
gl')‘:ﬁlg Fs}:ll:l; PO/MD: I[()eovin Mannion
: bon er
A60; Mt acha e WSFMMilminglon, NC
WARQ/Columbia, SC* LT KKND/New Orleans, LA® BLINK-182 5 MD: Wik Kenned,
PD: Dave Stewart Al KFTELatayette, LA* PD: Sig KWODRaciamento: L8 o Lre B
MD: Dave Farra AUTOMATIC BLACK 2D Svot P G5 T Pb: Ron Bune WKRL/Syracuse, NY* E=atin
R 4 SEVENOUST SIRFACE : Scotl Perrin DROPBOX ROnENnG: OM: Mimi Griswold 5 ThmJSAND FOOT KRUTCH
WBCN/Boston, MA 3 HODBASTANK MD: Chris Olvier D Morco Colfias PO/MO; Abbie Weber SEAD
OM: Tony Berardini 3 JE7 PR 2 FOO FIGHTERS el 1 LO-PRO 2 ELEBA SPARXKX
PD: Dedipus 1 LIVING END Hl SHINEDOWN BLINCSIOE 1 FGUNTAINS OF WAYNE
APOIND: Stoven Stk WXDXPittsburgh, PA* 1 1L NINO
L] PO: dohn Moschie
WXRK/New York, NY* W eSS
KT o B
WWCD/Columbus, OH WGRD)/Grand Rapids, W1 KXTE/Las Vegas, NV* 14 LiMp BIZKIT BLIN-182 PD: 1an McCain
OM: Randy Malloy 0: Babby bencan PD: Dave Wellinglon 9 F00 FIGHTERS TS 3 DRSS koo
PO: Andy Davis el APOIN: Crs Fipey 3 DARKNESS STROKES Monitored Reporters
e e cews sy uies| ) IWEL DROPEOX B SEVENDUST
FOUNTAINS OF WAYNE e HOOBASTANK e 89 Total Reporters
EREsD 3 000RS OOWN
WCYY/Portiand, ME 81 Total Monitored
oo AL e Rock. AR . — KXRK/Salt Lake City, UT*
e Keth Dakin APODS Ado WRRYNewhurgh, NY WD: 8ian James OM: Man Hogie 8 Total Indicator
10 NG EN KDGE/allas, TX* WXN " . ZEBRAHEAL MD: androw Bors 1 LIVING END PO: Todd Noker
PD: Duane Doherty R/Greenvilie, NC BLINOSIOE E LO-PRO MD: Artie Fufkin
5 FOLYPHON SpecE APO/MD: Alan Ayo PD: Jelf Sanders LIVING END STORY OF THE YEAR APARTMENT 26 4 TRAPT
MICHAEL ANDREWS T5ARY JULES | o Adds No Adds 3 HOOBASTANK SEVENOUST 1 LIVING ENO
4
o | [ Indicat )
New & Active naicator -
L]
Most Added
JET Cold Hard Bitch (E/e/(!rq/EEG} APARTMENT 26 Give Me More (4t/antic) LO-PRO Sunday (Geffen)
Total Plays: 243, Total Stations: 13, Adds: 2 Total Plays: 152, Total Stations: 21, Adds: 5
LIVING END Who's Gonna Save Us? (Regrise/
KORN YAl Want A Single (immortal/Epic) RYAN ADAMS So Alive (Last Highway/\DJMG) 3
_ . . BLINK-182 | Miss You (Geffen)
Total Plays: 242, Total Stations: 20, Adds: 1 Total Plays: 140, Total Stations: 10, Adds: 1
3 DOORS DOWN Away From The Sun (Republic/Universall
TO MY SURPRISE Get It To Go fRoadrunner//DJMG) THRILLS One Horse Town (Virgin)
Total Plays: 237, Total Stations: 20, Adds: 0 Total Plays: 124, Total Stations: , Adds: 1 APARTMENT 26 Give Me More (Atlantic/
. BLINDSIDE All Of Us (Elektra/EEG)
HOOBASTANK The Reason fIsland//DJMG) SEVENDUST Broken Down (7VT)
Total Plays: 217, Total Stations: 10, Adds: 4 Total Plays: 120, Total Stations: 19, Adds: 10 ZEBRAHEAD Rescue Me (Egg/Columbia/Red Ink)
PHANTOM PLANET Big Brat (ayligh/Eoic BLINDSIDE Al Of Us (FlektraEEG) FOUNTAINS OF WAYNE WMexican Wine (5 CurvelEMC
Total Plays: 212, Total Stations: 31, Adds: 9 Total Plays: 90, Total Stations: 16, Adds: 12 SEVENDUST Broken Down (TV7)
Songs ranked by total plays ILL NINO This Time's For Real (Roadrunner//DJMG/
/N J
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Jjschoenberger@radioandrecords.com

R&R January 23, 2004

TRIPLEA

Play The Hits ... Revisited

The formats with which Triple A shares the most songs

For the past two years I have written a column called
“Play the Hits” that has addressed the issue of Triple
A radio becoming more competitive with other contem-
porary music stations. The format is accomplishing this
by playing fewer songs more often and, when it makes
sense, playing songs that initially got exposure at other
formats. But Triple A seems to be developing more of
its own hits these days too.

To get an idea of how we stack up
against the competition, I compare
Triple A to other contemporary music
formats in the areas of how long the
top songs stay on the chart, the aver-
age number of weeks a song remains
on the chart and the number of songs
that reach the top 15 over the course
of a year. Triple A s often criticized for
not playing songs long enough, but
these statistics tell a different story.

As you'll see in this year’s edition
of “Play the Hits,” Triple A remains
competitive on many levels with oth-
er contemporary music formats.
Many of the artists considered core to
the format are not exclusive to Triple
A anymore, but most continue to get
their start at Triple A before crossing
over. And in 2003 most of these artists
and their songs performed better at
Triple A — something that wasn't as
true a couple of years ago.

But it goes the other way too: A
number of songs that Triple A played
in 2003 originally launched at other
formats. Plus, a substantial number of
songs that Triple A played this past
year were almost entirely exclusive to
the format.

Let’s see how things have changed

— or stayed the same — over the past
year. It's important to note that [ only
compared information on the moni-
tored side, because several of the oth-
er contemporary music formats do not
currently have an Indicator chart.

Remaining Competitive

The this-year-to-last-year stats are
as follows. When looking at the most
weeks a song spent on the chart, Tri-
ple A was up from 39 weeks in 2002
to 40 weeks in 2003. CHR and Active
Rock were also up from 2002, and Al-
ternative increased dramatically, from
37 to 44 weeks. The number of weeks
for both Hot AC’s and AC’s longest-
charted song for 2003 was down a bit
from last year. Clearly, though, songs
that were hits at any contemporary
music format had very long airplay
runs.

We saw some significant changes
when examining the average number
of weeks a song spent on the chart at
the various formats. Triple A jumped
from 15 weeks in 2002 to 22 weeks in
2003. CHR, Active Rock and Alterna-
tive also saw increases: CHR jumped
from 17 to 30 weeks, Active Rock went
from 18 to 24 weeks, and Alternative

GOING FOR ADDS NOW

Frany r.lu illyia

AL READY AT
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KTHX
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ingrhesidingideni com

KBAC

o Preduced by Youtl :
X wow scifidelity com WA,

Covar s by dlas Grey

moved from 18 to 26. Rock, AC and
Hot AC remained almost flat.

Interestingly, the format where
songs spend the most weeks on the
chart — CHR, with an average of 30
— also had the most songs reach top
15 on the chart: 85. Triple A, with a
much lower weeks-on-chart average
— 22— was next, with 75 songs reach-
ing top 15in the course of the year. The
other formats remained close to where
they were last year.

Overall, the comparison of Triple A
to other contemporary music stations
hasn't changed all that much, which
means that Triple A programmers con-
tinue to balance of the number of songs
played and how long they are played
insuch a way as to successfully pit their
stations against the competition.

But this is just a general compari-
son. Let’s delve a little deeper.

Close Cousins

Unquestionably, the format that
shares the most music —and mostau-
dience — with Triple Ais Hot AC. It's
no secret that as the Hot AC format
started to materialize, one of the for-
mats its programmers paid close at-
tention to was Triple A to cherry-pick
certain artists. The connection be-
tween the two formats is still striking,
as you can see from the number of
songs Triple A shared with Hot AC.

Triple A shared 36 year-end songs
with Hot AC this year. But, interest-
ingly, that is down from 44 in 2003 and
51in 2002. As Hot AC has tried to in-
crease its audience share, it has begun
to program more pop-oriented artists.

The number of top 10 Hot AC
songs that Triple A also played in-
creased dramatically from two to
seven this year. However, when you
compare the top 10 on both formats’
year-end charts, only three Hot AC
songs were in Triple A’s top 10.

As you look deeper, you see that
Triple A shared fewer top 100 year-
end songs with other contemporary
music formats — 14 with Alternative
and AC, 11 with CHR, nine with Rock
and four with Active Rock.

If you were to look at the year end-
charts for all the contemporary music
formats cited here, you'd find that
thereisa lot of sharing going on in the
ever-raging battle to increase cume,
but you'd also see that a big hit for one
format was often only a moderate or
marginal hit for another.

When it comes to the big songs of
the year, each format had certain
unique songs that it had the most suc-
cess with. Furthermore, only Rock and
Alternative had the same No.1 song of
the year in 2003: Trapt’s “Headstrong.”

Ultimately, even though Triple A con-

www americanradiohistorvy com
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Triple A

2003 75 songs
2002 75 songs
Hot AC

2003. 47 songs
2002 47 songs
Rock

2003 61 songs
2002 63 songs
Active Rock

2003 62 songs
2002 65 songs

Triple A Remains Competitive

The following comparisons are derived from R&R’s
2003 year-end Mediabase 24/7 monitored charts, as well
as weekly chart information.

Most Weeks A Song Spent On The Chart

Triple A Alternative
2003 40 weeks 2003 44 weeks
2002 39 weeks 2002 31 weeks
Hot AC AC
2003 43 weeks 2003 48 weeks
2001 50 weeks 2002 50 weeks
Rock CHR
2003 38 weeks 2003 32 weeks
2002 38 weeks 2002 28 weeks
Active Rock
2003 44 weeks
2002 43 weeks

Average Weeks On The Chart
Triple A Alternative
2003 22 weeks 2003 26 weeks
2002 15 weeks 2002 18 weeks
Hot AC AC
2003 19 weeks 2003 20 weeks
2002 21 weeks 2002 21 weeks
Rock CHR
2003 20 weeks 2003 30 weeks
2002 18 weeks 2002 17 weeks
Active Rock
2003 24 weeks
2002 18 weeks

Number Of Songs That Reached Top 15

Alternative

2003 73 songs
2002 69 songs
AC

2003 57 songs
2002 45 songs
CHR

2003 85 songs
2002 80 songs

Format Top 100
Hot AC 36
Rock 9
Active Rock 4
Alternative 14
AC 14
CHR 11

Sharing The Hits

Number Of Year-End Songs Triple A Shared

Top 50
24
4
3
5
10
6

Top 10
7

- WO =

ARTIST Song

COLDPLAY Clocks
JASON MRAZ The Remedy
TRAIN Calling All Angels

JOHN MAYER Why Georgia
TORI AMOS A Sorta Fairytale
JACK JOHNSON The Horizon...

NICKLE CREEK Smoothie Song
GUSTER Amsterdam

COUNTING CROWS Big Yellow Taxi

DAVE MATTHEWS BAND Grey Street

Triple A-Hot AC Year-End
Chart Comparison

Triple A Hot AC
Peak Position Peak Position
1 12
2 8
3 5
4 6
5 24
6 40
7 J—

8 57
9 —

10 60

tinues to share with Hot AC (and other
contemporary music formats), what
continues to set Triple A apartis its will-
ingness to give early support to artists.
The majority of artists — both new and
established — Triple A shared with Hot

AC gotstarted at Triple A, and many are
now having more lasting success at the
format that got behind them first. These
artists, along with certain format-exclu-
sive songs, are what continue to differ-
entiate Triple A from the competition.
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B W st e s B s e e Most Added
2 1 COUNTING CROWS She Don't Want Nobody Near (Geffen/ 396 -1 17468 1" 23/0 www.rradds.com
. f : . 1 2 ARTIST TITLE LABEL(S) ADDS
l § :2‘3’? DAY Perfect T'mesl D;pr & 376 3; 12;;: f; z[z”g LOS LONELY BOYS Real Emotions (01/Esic) 8
MATTHEWS Save Me (RCA/ 45 ’ I STING Sacred Love (A&M/interscope) 7
3 4 SARAHMCLACHLAN Fallen /Arista) 345 -30 19939 17 180 TEITUR You're The Ocean (Universal 7
5 6 GUSTER Careful (Palm/Reprise) 322 +4 13666 10 21/0 BIG HEAD TODD... Imaginary Ships (Sanctuary/SRG) 7
12 0 INDIGO GIRLS Perfect World (Epic/ 284 +19 13736 4 2210 RYAN ADAMS BUanng Phqtographs Lost Highway/IJHG) 6
8 7 STEREOPHONICS Maybe Tomorrow (V2/ 283 A6 12163 11 2101 ﬁszNMn;’AteE‘RYET' ,Lt'gh/;Sh'"e/f/;Wb,/ ‘;
5 5 arty (Aware/L owmoa,
" o JACK JOHNSON Taylor (Jack Johnson Musm/l@wwsa// 281 +2 10910 8 2210 JEN CHAPIN Me Be Me (Hytrid) 3
9 9  FIVE FOR FIGHTING 100 Years (Aware/Columbia) 279 1 11195 6 16/0
15 @ MELISSA ETHERIDGE Breathe (/sland//DJMG) 277 +28 16629 3 20/2
23 m NORAH JONES Sunrise (Blue Note/EMC) 275 +125 18259 2 2001
7 12 TRAIN When | Look To The Sky (Columbia/ 263 -38 10534 18 1710
13 13 THRILLS One Horse Town (Virgin/ 259 -3 10928 7 1911
6 14  SHERYLCROW The First Cut Is The Deepest (A&M/interscopel 257 54 14215 16 2200 Most
14 15  JOE FIRSTMAN Breaking Al The Ground (Atlantic/ 243 7 17 16 p | IncreasedPlays
10 16 JONNY LANG Red Light (/A&M/Interscape/ 235 -48 14926 19 20/0 T,f’&"}
18 @  JET Are You Gonna Be My Girl (Elektra/FEG) 222 +12 9152 4 1IN :[)T:T TITLE LABEL(S) — '“C“:;;E
: AH JONES Sunrise (Blue Note/EMC) +
1 . 1 1
13 13 gE(L]DPLA;l Mo;es /Ca[gt;}// . z 0: ;&7') ;g;; :3 1?’:] DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) ~ +90
1 1 RNS Blue (Aware/Columbia) i f KEB’ MO’ Let Your Light Shine (£pic/ +59
@ DAMIEN RICE Cannonball (Vector Recardings/Warner Bros.) 198 +90 9712 1 201 STING Sacred Love (A&M/interscope) +52
22 @ JOHN EDDIE If You're Here When | Get Back (Thrill Show/Lost Highway) 196 +21 3889 6 12/0 RYAN ADAMS Burning Photographs (Lost Highway/ilIMG) — +81
19 22 R.E.M. Bad Day (Warner Bros.) 169 .27 7014 17 18/0 JONATHA BROOKE Better After All (Bad Dog/VMG} +40
20 23 VANMORRISON Once in A Blue Moon (Blue Note/EMC) 167 45 3547 15 140 ;TAAR"I’SOAJLQ’%?"EL"CE '/sUE?SV g’ﬂ”ﬂ” +gg
IS LOve {Uctone, +
@ STING Sacred Love /A&M{/nter.?cope/ ' 158 +52 10575 1 19{7 MELISSA ETHERIDGE Breathe (S/and/0MG) 28
24 @ ROONEY I'm Shakin’ (Geffen/ 139 0 3885 4 14{2
29 @ JOHN MAYER Clarity (Aware/Columbia) 131 +17 7022 2 1313
27 @ SANTANA f/ALEX BAND Why Don't You & | (Arista/ 121 +5 7201 16 710
30 @ EASTMOUNTAINSOUTH Rain Come Down (JreamWorks/ 120 +6 2986 3 1012
25 @ MAVERICKS | Want To Know (Sanctuary/SRG/ 120 0 4519 1 10/0 Most
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 1/11-1/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the Played Recurrents
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TITLE LABEL(S) PLAYS
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | WALLFLOWERS Closer To You //aterscope) 229
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. DIDO White Flag /Arista/ 212
New & Active LOS LONELY BOYS Heaven /£pic/ 154
COLDPLAY Clocks (Capitol) 146
JOSS STONE Fell In Love With A Boy /S-Curve/EMC) STARSAILOR Silence Is Easy (Capitol) JOHN MAVYER Bigger Than My Body (Aware/Colurtrial 145
Total Plays: 94, Total Stations: 11, Adds: 2 Total Plays: 67, Total Stations: 7, Adds: 2 JACK JOHNSON Wasting Time (Jack Johnson Music/Universall 138
RED HOT CHIL} PEPPERS Fortune Faded (Warner Bros.) l RODNEY CROWELL Earthhound /DMZ/Epic) BEN HARPER Diamonds On The Inside (Virgin/ 137
Total Plays: 86, Total Stations: 3, Adds: 0 | Total Plays: 58, Total Stations: 3, Adds: 0 JASON MRAZ You And | Both (Flektra/EEG) 133
JONATHA BROOKE Better After All (Bad Dog/VMG/ MAROGON 5 This Love (Octone/J) TRAIN Calling All Angels (Columbia) 112
Total Plays: 85, Tota! Stations: 8, Adds: 2 . \ Total Plays: 46, Total Stations: 6, Adds: 1 MATCHBOX TWENTY Unwell (Atiantic) 107
RYAN ADAMS Burning Photographs {Lost Highway/IDJMG) JOHNNY CASH Redemption Song (American/Lost Highway/IDJMG)
e s e
U oma Girl (Hellcat/Epitap i
Total Plays: 76, Total Stations: 12, Adds: 4 ol Plays: 41, Total Stations: 3, Adds: 0 reporters are _ava"able on the web at
— — -— — — www.radioandrecords.cam.
Songs ranked by total plays

‘| HaD G0 LalOK”

Going for adds January 26
From the new Johnny A. CD Get Inside

& EARLY ADDS:KGSR/AUSTIN &KPRI/SAN DIEGO!
" "Fresh, slinky and fun, Johnny A's "I Had To Laugh" is the perfect

e addition to the early 2004 airwaves. | love hearing it on
KGSR - and | love playing it. This one's going all the way!"
- Jody Denberg, KGSR
%’”w ?1
fesdir s

IfF. Dave_Morrell@redmusic.com (212) 404-0791 st

00Ny B
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> TRIPLE A TOP 30 INDICATOR

.o January 23, 2004
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

Most Added’

-
www.rrindicator.com

WAPS/Akron, OH

PD/MD: Bill Greber
7 TETUR
181G HEAD TODD AND THE MONSTERS
1 STING

KGSR/Austin, TX*
OM: Jeft Carrol
PD: Jody Denberg
APD: Jyl Hershman-Ross
MD: Susan Castle
8 STING
7 RYAN ADAMS
5 KEB MO
5 RODNEY CROWI
5 BIG HEAD mnm Ao i MONSTERS
5 RUFUS WAINWRIGHT

WRNR/Baltimore, MD
OM: Jon Peterson
PD: Alex Cortright

1 FQUNTAINS OF WAYNE

1 POLYPHONIC SPREE

1 LOS LONELY BOYS

1 RYAN ADAMS

1 TEITUR

KNDZ/Billings, MT

DM: Cam Max\uell

PD/MD: Casa‘
FOUNTA!NS FWAVNE

NDRAH JUNES

KRVB/Boise, ID*
DMPO: Dan McColly
M

WBOS/Boston, MA*
DM: Buzz Knight
PD: Michele Williams
MD: David Ginsburg

4 STING

2 TEITUR
1 JOSS STONE

WNCS/Burlington
PO/MD; Mark Abuzzahab
2 8RUCE COCKBURN
STARSAILOR

JOSS STONE
LOS LONELY BOYS

WMVY/Cape Cod, MA

PD/MD: Barbara Dacey
1'LOS LONELY BOYS
1 BRUCE C(A)%KEURN

1 BiG HEAD TODD AND THE MONSTERS
1 JEN CHAPIN

WDOD/Chattanooga, TN*
DM/PD: Dan; yHnward

2 MELISSA ETHERIDGE

1 STEREOPNO ICS

TEITUR

WXRT/Chicago, IL*
PD: Norm winer
APD: John Farneda
3 JONATHA BRODKE
MATTHEW RYAN

KBXR/Columbia, MO
DM: Jack Lawson
PD/MD: Lana Trezise
APD: Jet! Sweatman
RYAN ADAMS
MELISSA ETHERIDGE
INDIGO GIRLS

L EARL SLICK

/Reporters

WCBE/Columbus, OH
OM: Tammy Allen
PD Dan Mushalko

5 Jamwe Brennan

9 ANt DIFRANCO
9 LUCY KAPLANSKY
6 DANA

DAl
& JOHN WESLEY HARDING
6 AR

3 NiELDS
3 DAMIEN RICE
3 LISA GERARD & PATRICK CASSIDY

KBCO/Denver, CO*
PD: Scoft Arbough
MD: Keefer
3 BIG HEAD TOUD AND THE MONSTERS

WDET/Detroit, Mi
PD: Judy Adams
MD: Martin Bandyke

4 AIR

3 JEN CHAPIN

3 BRAUGE COCKBURN
TRAN

W
3 RYAN ADAMS
HEAT
3 JOHN WESLEY HARDING

WVOD/Elizabeth City, NC
PD: Matt Cnopsr
MD; Tag
FOUNTAINS F WAYNE
STARSAI
BLINK- 182

RYAN ADAMS
BiG HEAD TODD AND THE MONSTERS

WNCW/Greenville, SC

DM: Ellen Plirrmann

PD/MD: Kim Clark

APD: Martin Anderson

16 VAN MORRISON

8 JDHN WESLEY HARDING
& THE COSMONAUTS

LA vswm BLACK MAMBAZO
BRILLIANT MISTAKES
FLATLANDERS
NOMHJDNES

JACK
SHANE MENOLSGN

Eom
o8 Eberan 8 LS DIABLOS

WTTS/Indmnapohs IN*
PD; Brad Hoitz
MD: Todd Berryman

1 JOHN MAYER

KTBG/Kansas City, MO
PD: Jon Harl
MD: Byron Johnson
LOS LONELY BOYS
BRUCE COCKBURN
TRAVIS
RYAN ADAMS.
ANI mmmco
SHANE NICHO]
ROGER CLINE & THE PEACEMAKERS

KZPL/Kansas City, MO
DM: Rick McCabe
PD: Ted Edwards
MD Jason Justice
0 READ TODE AND THE MONSTERS
3 noemr PALMER

WOKI/Knoxville, TN*
PD: Jim Ziegler
MD:YAimee aumer

I
3 JOHN MAYER

WOCM/Salisbury, MD
PD: Joshua Clendaniel

WFPK/Louisville, KY
OM: Brian Conn

WFUV/New York, NY
PD: Chuck Singleton

:g Dan Rseed 0 MSD:ReAihaAgwgmn APD/[IgDMDDehora Lee
MD: St K
%s?ouzﬂ% 5o 3 L0 LONELYBOYS 10 HOLMES BROTHERS
VIS 10 LANKY
b EAY RV ADA 11 VAN MORRISON
VAN HUNT JA%WS wfsm HARDING o
THERN cuuun( l { YR
ESE MES BROTH SEGE MARK ERELU 7 STRING CHEESE (NCIDENT
ANI DIFRANCO AR 7 JONATHA BRODKE
FLATLANDERS 7 NORAH JONES

RYAN ADAMS
7 FOUNYAINS OF WAYNE

7 DAMIEN RICE

7 YEAR OF THE RABBIT

7 ROGER CLYNE & THE PEAGEMAKERS

WMMM/Madlson wi*
KCTY/Omaha, NE*

W Sy ars PO/MD: Ryan “Stash” Morton
7 JOHN MAYER LOS LONELY BOY

BIG HEAD TODO AND THE MONSTERS
EASTMOUNTAINSOUTH

WMPS/Memphis, TN*
PD: Sleve Richards
MD: Alexandra |I:/1¢l

\KENZ/SaIt Lake City, UT*
DM/PD: Bruce Jones

MD: Kari Bushman
MICHAEL ANDREWS /GARY JULES

BrG HEAD TODD AND THE MONSTERS

WXPN/Philadelphia, PA
PD: Bruce Warren
APD/MD: Heien Leicht

VEX WK ARTIST TLE LABEL(S) POATS PLATS AJ%EO’);%E e ORI | armsrrine e A00S
1 € DAVEMATTHEWS Save Me (3C4/ 354 +20 6128 12 20/0 R;:" :DAMS B"'s'“"g Photographs Lost Highway/IDJMG) 13
2 2 COUNTING CROWS She Don't Want Nobody Near /Geffen/ 304 A5 3927 10 20/ | LOSLONELYBOYS Real Emotions /0rfpic 12
5 @  STEREOPHONICS Maybe Tomarrow (V2 00 419 408 T B0 | e e oo g T
3 o COLDPLAY Moses (Capitol) 296 +9 4813 12 16/0 TEITUR You're The Ocean Universa) 6
6 €@ JACK JOHNSON Taylor (ack Johnson Music/Universal) 287 +10 3249 8 16/0 | JOHNWESLEY HARDING Negative Love (ORT) 5
4 6  GUSTER Careful (Palm/Reprise) 277 .9 3024 10 14/0 ANI DIFRANCO Bliss Like This (Righteous Babe/ 5
12 @ INDIGO GIRLS Perfect World (pic/ 267 +59 4764 3 2011 | FOUNTAINS OF WAYNE Mexican Wine (S-Curve/EMC) 5
7 €  JOHN MAYER Clarity (Aware/Columbia) 251 +18 4798 3 qgp | DGHEADTODDANDTHEMONSTERS imograry S Samtiay/SAG) &
11 € MELISSA ETHERIDGE Breathe //siand/iDJMG) 246 +36 974 3 211
10 @ THRILLS One Horse Town (Virgin) 237 +1 5233 10 17/0
8 @ HOWIE DAY Perfect Time Of Day (Epic/ 235 +6 2286 19 110
@  NORAH JONES Sunrise (Blue Note/EMC) 223 +118 5238 1 224
13 @ JOHN EDDIE If You're Here When | Get Back (Thrill Show/Lost Highway) ~ 209 +16 3231 8 1710
@  JONATHA BROOKE Better After All (Bad Dog/VMG) 206 +93 4858 1 21)2
@ DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 201 +86 3539 1 21)2
9 16 JONNY LANG Red Light (4&M/interscope) 198 30 2381 18 1500
15 @ REM. Animal (Warner Bros.) 197 +10 2537 4 170
19 D EASTMOUNTAINSOUTH Rain Come Down DreamWorks) 186 +17 3006 6 16/0
16 ) SARAHMCLACHLAN Fallen (Arista/ 183 +3 3135 14 110
18 €D  FIVEFOR FIGHTING 100 Years Aware/Columbia) 182 +10 262 4 100 | JMost
21 € CRASHTEST DUMMIES Flying Feeling (Cha-Ching) 174 +6 243 6 160 |Jncreased PIays
26 €1 JOSS STONE Fell In Love With A Boy (S-Curve/EMC) M +40 4462 2 1) .
17 23 SHERYLCROW The First Cut Is The Deepest (A&M/interscape) 168 11 1380 15 1210 | aanst e e NCREASE
@  STARSAILOR Silence Is Easy (Capito) 151 +65 3415 1 192 | Lo ONES Sumse Bl Aot V) .
27 @ JET Are You Gonna Be My Girl (Elektra/FEG) 150 +19 1284 3 11/0 JONATHA BROOKE Better After All (Bad Dog/VMG) +93
20 26 AL GREEN | Can't Stop (Blue Note/EMC) 144 -25 3895 8  15/0 | DAMIEN RICE Cannonball (Vector Recordings/Wamer Bros)  +86
24 27  RICKIE LEE JONES Second Chance (V2/ 138 7 3184 13 11j0 | MAROON This Love [Octonel)) +76
29 @ THORNS Blue (Aware/Columbia) 132 +6 1707 6  12/0 | STARSAILOR Sikencels Easy (Capita) +85
28 @@  JOE STRUMMER Coma Girl (Hellcat/Epitaphy 131 +1 3649 5 o | XEB '3"' Let Your ight Stine (£ai/ +65
25 30 MAVERICKS | Want To Know (Sanctuary/SAG) 18 13 38 1700 | geero R o
VAN MORRISON Evening In June (Blue Note/EML) +44
25Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17.
© 2004 Radio & Records.
~

National
Programming

............... Added This Week

()" NS

Ali Castelinni 215-898-6677

FOUNTAINS OF WAYNE Mexican Wine
JOHN WESLEY HARDING Negative Love
LOS LONELY BOYS Real Emotions
PHIL ROY Amazing

RYAN ADAMS Burning Photographs

i .
§ e 10 FOUNTANS OF WAYE KPRI/San Diego, CA
RYAN ADAMS 8 BELLE & SEBASTIA! PD/MD: Dona Shaieb
JONATHA BROOKE § JORRWESLEY oG 3]naie e
EASTMOUNTAINSOUTH 5 MARK GEARY TR
1 HOLMES BROTHERS
1 TEITUR

KTCZ/MinneafoIis, MN*
PD: Lauren MacLeash
APD/MD: Mike Woll
4 STARSAILOR
3 RYAN ADAMS
THRILLS

WGVX/Minneapolis, MN*
DM: Dave Hamilton
PD: ﬂ.leﬂ Cnllms
n
H FOUNWNS 5 WAYNE

WZEW/Mobile, AL*
OM: Tim Camp

PD: Brian Hart

MD Lee Ann Knnll

x DAMIEN |C
sos LONELY BOYS

KEB MO

WBJB/Manmouth, NJ
DM/PD: Tom Brennan
APD: Leo Zaccari

ANI DIFRANCO

CLARENCE CLEMMONS

JOHN MAYALL & BLUESBREAKERS
MARK ERELL!

SOUTHERN CULTURE ON THE SKIDS

KPIG/Monterey, CA
PD/MD: LauraEllen Hopper
APD: Aileen MacNeary

4 LOSLONEL B

4 sCoTT

4 AUDREV AULD

WRLT/Nashville, TN*
DM/PD: David Ha!l
AEDRIMD Rev Keith Coes
1 MATTHEW HYAN
J0SS STONE
ROONEY
L0S LONELY BOYS

EITU!
STRING CHEESE INCIDENT

1 MICHAEL ANOREWS /GARY JULES
1 MAROON 5
1 PHIL RQY

WYEP/Pmshur h, PA

C0E)
FOUNTAINS GF WAVNE

FAN ADAMS
SAMITE

JOHN WESLEY KARDING
MiNDY

scon MiLLER
JOE GRUSHECKY

WCLZ/PorNand ME

PD: Herb

l:I‘D Br:‘ar;.lames
BRUCE COCKBUAN

STING
TEITUR

KINK/Portland, OR*
PD: Dennis Conslantine
MD: Kevin Welch

2 PEARL JAM

1 KEB MO’

1 MINDY SMITH

WXRV/Portsmouth, NH*
PD: Ricole Sandler
MD: Dana Marshall

L0S LONELY BOYS

WI_)ST/Poughkeepsm NY

BRUCE COCKBURN

KTHX/Reno, NV*
DM: Rob Brooks

PD: Harry Reynolds
APD/MD Davm Herold

BIG HEAD TODD AND THE MONSTERS
JEN CHAPIN

KFOG/San Francisco, CA*
PD: David Benson

APD/MD: Haley Jones

Mo Adds

KBAC/Santa Fe, NM
PD: Ira Gnrdnn

6 LPRS LONELY BOYS
SHANE NICHO{ SON

EARL SLICK
PHiL ROY

KTAO/Santa Fe, NM
CM: Mitch Miller
PD: Brad Hockmeyer
MD: Paddy Mac

% BI6 NEAD 100D AND THE MONSTERS

7 ROBERT PALMER

6 LOS LONELY BOYS

6 JOHNNY A

5 JEN CHAPIN

5 SHANE NICHOLSON

5 MARQON §

5 PHILROY

KRSH/Santa Rosa, CA*
DM/PD: Dean Kallari
MD: Michelie Ma
1 STRINGCHEESEI cmm
JOHN WESLEY
awc HERD Ta00 AND YHE MONSTERS

N CHAPIN
LUS LONELY BOYS
TRITUR

WWVV/Savannah, GA
DM/PD: Bob Neumann
APD/MD Gane Murrell

7 LgS LONELY BOYS

) JDHN WESLEY HARDING
2 ZiGGY MAALEY

KMTT/Seattle, WA*
PD Chris Mays
PD/MD: Shawn Stewarl
15 NORAF{ JONE
I ALEXI MURDOCM
TING

A MELISSA ETHERIDGE

TEITUR You're The Ocean
TRAVIS Love Will Come Through

Acoustic Cafe

Rob Reinhart 734-761-2043
DAMIEN RICE Cannonball

LUCY KAPLANSKY Brooklyn Train
MINDY SMITH Come To Jesus
PAUL KELLY Big Fine Girt

KCLC/St. Lauis, MO
DM: Mike Wall

APD: Donnle Moorhouse PD: Rich Reighard
MD; Lesa Wlmanee MD: Ervin Williams

oL STING
LOS LUNELY BOYS RYAN ADAM!

BKG HEAD IODD AND THE MONSTERS
TE

BIG HE_AD TODD AND THE MONSTERS
JEN CHAPI

WRNX/Springfield, MA*
PD: Tom Davis

*Monitored Reporters

49 Total Reporters

24 Total Monitored

25 Total Indicator
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With

John Farneda
Asst. PD/MD, WXRT/Chicago

“When you're a Jet, you're a Jet all
the way/From your first cigarette to
your last dying day” — oops, wrong
Jet! # | saw the band play last sum-
mer at a 200-seat club with a bunch of
other MDs from the market. | have to
admit that at first | thought, “I can’t piay
this: it's too hard. Sounds like AC/DC;
sounds like Black Sabbath.” Then |
started saying to myself, “This sounds
like Ilggy Pop or maybe even the
Stones.” | was raising a glass with Mary Shuminus from
WKQX/Chicago, and | told her, “This band is perfect for
you.” The next day | put the record on in my office. |
just let it play. “Are You Gonna Be My Girl” was on, and
Norm inquired from his office, “Hey, what are you play-
ing?” | told him. About 20 minutes later Norm asked,
“What are you playing now? Sounds good!” | replied, “Same album,
different track” = | never really thought the record would end up in
heavy rotation playing in all dayparts. It’s on the iPod TV spot. The song
ranked No. 20 on WXRT's 2003 Listener Poll. (Check it out at www.
93xrt.com). I've had Lisa Michelson from Elektra send me another box
of CDs, because someone is always coming down the hall asking me
for one. This record is a smash at Alternative, a smash at Active
Rock and a smash at WXRT. # Don’t, and | mean don’t, be afraid to

play it. Your audience will love it.
he monitored chart should be run- -
ning at full steam by next week, as Triple A

the A-Z promotions going on at several -
stations are now winding up. In the o '
meantime, Counting Crows move up to _YQ N &T%H Eﬁ
No. 1, Guster are at 5, Indigo Girls =———==—u g~
jump up to 6%, and Jack Johnson and , \; '
Melissa Etheridge are now top 10 at 8* RA DI
and 10*, respectively ... Norah Jones’ [ i s
new one makes a huge move from 23*-
11* ... Other projects showing continued growth include John Eddie,
Rooney, John Mayer and EastMountainSouth ... Damien Rice and
Sting debut ... On the Indicator side, 23 of the top 30 songs are bulieted
this week, with Dave Matthews holding the top slot for another week
. Jones, Jonatha Brooke, Rice and Starsailor debut ... There’s lots
of action again in the Most Added category, with Los Lonely Boys
bringing in 20 total adds this week (No. 1 monitored and No. 2 Indica-
tor), and Ryan Adams grabbing 19 total adds (No. 1 Indicator and No.
3 monitored) ... Also having a good first week are Teitur (13 total); Big
Head Todd & The Monsters (12 total); Air, Bruce Cockburn and Jen
Chapin, with seven; Fountains Of Wayne and John Wesley Harding,
with six; and Wheat, with five ... Sting, Ani DiFranco, Jones, Joss
Stone, Mayer, Rooney and Brooke close some important holes.

— John Schoenberger, Triple A Editor

OF THE WEEK

armist: Ani DiFranco
LaseL: Righteous Babe

By JOHN SCHOENBERGER / TRIPLE A EDITOR

ost of us know the story: teenager

leaves her home in Buffalo and
goes to New York City to chase her mu-
sical muse. In the case of An1 DiFranco,
she found that muse and an artistic voice
as uncompromising and distinct as you're
likely to encounter in any form of artis-
tic expression. What has added fuel to her
success 1s the fact that DiFranco has re-
mained fiercely independent — not only
in her music and her radical attention to
certain social causes, but in the way she
has conducted business through her own
independent label, Righteous Babe, based
in Buffalo.

Since 1990 DiFranco has released 12
studio efforts, including her new album,
Educated Guess, two live projects and
several EPs and retrospectives. She has
evolved musically from her punk folk be-
ginnings to jazz funk grooves with a five-
piece band to her current work as a solo
artist. She has cumulatively sold well
over 4 million albums, has been on the
covers of countless publications, contin-
ues to tour more than 200 days a year and
has thrown her weight behind other art-
ists of like mind.

On a number of different levels, Edu-
cated Guess represents DiFranco better
than any effort up to this time. She wrote
all the material: she plays all the instru-
ments; she sings all the vocal parts; she
produced, engineered and mixed it; and
she was Intimately involved 1n the cre-
ation of the packaging. She limited her-
self to eight-track analog audio for the
project, which was recorded in both New
Orleans and Buffalo.

“I’'ve mixed my records and been
heavily involved in the recording process

T

in the past,” DiFranco recently told Roll-
ing Stone, “but there was always at least
an engineer to push ‘record’ or set up mi-
crophones. It was like an exorcism of
sorts — a very lonely, very frustrating,
very excruciating process, but also really
empowering and instructive.”

The content is also distinctly DiFranco.
including the songs, the sound of rain and
trains, brief instrumental breaks and spo-
ken-word interludes of rants, raves and
insightful poetry. It's a one-woman show
— just how DiFranco likes it!

“I'd learned so much from working with
a band musically and in all sorts of other
ways, and then the balance was tipped,
and it was almost taking too much of my
energy and focus. So I think I'm taking
those musica’ lessons and applying them
to songwriting and getting back in touch
with the primary relationship between
me and my audience.

With DiFranco albums, the best way to
digest her music is take it whole; how-
ever, there are certain songs that stand
well on their own, including “Educated
Guess,” “Origami,” “Bliss Like This” and
“Bubble.” And, as you might expect,
DiFranco is already on the road in sup-
port of the new release.

As with so much of DiFranco’s work,
the album represents where she was at
that moment — but pay close attention,
because she will likely be on her way to
a new realm of expression and conscious-
ness by the time we hear from her again.

“Come 1o Jesus”

WA GIERTEE &

KINK! KGSR! WYEP!

Appearing on Late Night with Conan O’ Brien

February 3rd
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18+ AMERICANA TOP 30 ALBUMS sy n - :
W L
Ff » January 23, 2004
" o I
W WEEK  ARTIST TITLE LABEL(S) TRAE pAvs e Americana Spotlight
2 @ C.TAYLORS C.RODRIGUEZ The Trouble With.. Lorestar) 731 +78 8% | by John Schoenberger
1 2 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 634 -10 10101 | Artist: Various Artists
3 3 VARIOUS ARTISTS Just Because f'm A Woman... (Sugar Hil) 605 36 8301 | Label: DMZ/SO"V Music
o _ proeeereem  Miramax's Civil War epic Cold Mountain — staring Nicole
5 MAVERICKS The Mavericks (Sanctuary/SRG) 605 +3 9585 Kidman, Jude Law and Renee Zellweger — is quickly gaining
7 @  BOTTLEROCKETS Blue Sky (Sanctuary/SRG) 593 449 3855 steam as one of the most important films of 2003-2004. There
is also a milestone soundtrack of traditional American music
6 6  RODNEY CROWELL Fates Right Hand (Columbia) 581 17 12859 | that accompanies the film. A few years ago we saw the
| , ) _ phenomenal success of a similar paring in O Brother, Where Art
4 7 LYLE LOVETT My Baby Don't Tolerate (Curt/lost Highway) ~ 557 57 9588 Thou? The creative musical genius behind that multimillion-
9 8 EMMYLOU HARRIS Stumble Into Grace (Vonesuch/ 474 44 8247 | selling soundtrackwas T Bone Burnett, and he is at the production
helm once again with Cold Mountain. The project takes a number
8 9 ADRIENNE YOUNG Plow To The End Of The Row (4ddie Belle) 471 -56 7894 of traditional songs, as well as newly written numbers, to make
' . analbum of music that captures the spirit and sound of the mid-
10 10 ALBERT LEE Heartbreak Hil Sugar Hil 460 8 AL 18003 perfectly. Numerous artists helped out on the project, including Jack White (who also had a
1 11 HOT CLUB OF COWTOWN Continental Stomp (Hightone/ 11 4 4012 | partin the film), Reeltime Travelers, Alison Krauss, Tim Eriksen, Riley Baugus, Tim O'Brien, The
) . Sacred Harp Singers Of Liberty Church and a host of impressive session musicians. In addition,
2 @  VARIOUS ARTISTS Cold Mountain Soundirack (OMZiSory Music) 318 +121 687 | folks such White, Sting and Elvis Costello wrote songs for the soundtrack. The disc also includes
, i iim. i “Li bird That
12 13 DARRELL SCOTT Theatre Of The Unheard /£l Lisht 371 R 7577 | some of the orchestral score thatappears in the film Standout‘tracks mclyde Like a Song
calre e Unheard (Ful Light) 3 Has Fallen,” “The Scarlet Tide,” “Never Far Away” and “You Will Be My Ain True Love.”
13 14 VARIOUS ARTISTS Livin', Lovin', Losin'... (Universal South) 351 -26 6110
15 15  DELBERT MCCLINTON Live (New West ws a9 an |Americana News
17 @  CHRIS KNIGHT The Jealous Kind (Dualtone) 343 +5 8144 | Mike Miyake has a new mailing address at KFJC/San Jose, CA: 12345 EI Monte Road, No. 6202, Los
. - | Altos Hills, CA 94022 ... Coinciding with his 63th biréhday, Elvis Psley was named by the RIAA the
16 17 MARTY STUART... Country Music (Columbia/ 337 -1 5328 | best-selling solo artist in U.S. history for selling more than 100 miflion albums: the title had been
i ) held by Garth Brooks since October 2000 ... Several key Americana artists are involved in a project
L 18 K.SHIFLETT AND BIG COUNTRY Wories On My Mind (Retel/ 328 2 EE that will pay homage to country music legend Johnny Paycheck. The tribute is being spearheaded
19 19 PAUL BURCH Fool For Love (Bluodshot/ 323 -8 2776 | by Robbie Fulks and will include contributions by Jeff Tweedy, Bobby Bare Jr., Radney Foster, Buck
o Owens, Neko Case, George Jones, Dave Alvin and Jim Lauderdale, among others ... Tim O'Brien and
14 20 SHELBY LYNNE Identity Crisis (Capitol 317 56 7805 { John Hiatt are among a tasty list of artists who are performing at this year's Sundance Film Festival
. i ity, UT ... iter Matraca Berg says she plans on recording an
18 21 PATTYLOVELESS On Your Way Home /5 1 35 aagg | M ParkCib, UT . Extremely successful songwri .
S album sometime this year. it will be her first time in the studio since 1998 ... After the recent release
22 @ CHIEFTAINS Further Down The Oid Plank Road (BMG Heritage) 301 +18 5203 | of a greatest hits package, singer-songwriter Jessi Golter — Waylon Jennings’ widow — plans to
] record a solo album later this year with producer Don Was ... The Subdudes have reunited and
21 23 TIM O BRIEN Traveler (Sugar Hil) 292 0 10795 | signed a multialbum deal with Back Porch .. Country music icon Dolly Parton has signed on to host
% @ ROSIE FLORES Single Rose /ndependent/ 278 +12 1514 | the CMT Flameworthy 2004 Video Music Awards, to be broadcast April 21.
2 25 VARIOUS ARTISTS Beautifu: Trbute... Borealisorthers) 211 . 2 Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.comj
25 26 THAD COCKRELL Warmth & Beauty (¥ep Roc) 2n 4 3545 '
|2 @  WANDA JACKSON Heart Troubie (CMH) 265 +2 58 ( Most Added’
28 28 JOEELY Streets Of Sin (Rounder) 253 5 14364 ARTIST TITLE LABEL(S) ADDS
, . . BR549 Tangled In The Pines (Duaftone) 13
30 @ DEL MCCOURY BAND It's Just the Night (McCoury Music) 253 +4 6218 Mark Erell Hilkill Pilrim Sinature Sound) 13
[Debur> @ LITTLE FEAT Kickin It At The Barn (Hot Tomato) 253 +7 1638 Holmes Brothers Simple Truths (4ligator) 10
Various Artists Cold Mountain Soundtrack /OMZ/Sony Music) 9
The Amencana Airplay chart represents the reported play of terrestrial radio stations, nanonally syndicated Flatlanders Wheels Of Fortune (New West) [ |
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. . X
For more information please visit www.americanamusic.org. Mindy s"f'th One Moment More (Vanguard) .
© 2004 Americana Music Association. Rhonda Vincent If Heartaches Had Wings (Rounder/ 6
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Four Decades Of Impact

KGBI/Omaha keeps pounding the pavement to serve a city

L. %.GBI/Omaha knows all too well what it needs to
do to reach deeper into the heart of the community.
Full-time service, in the truest sense of the word, is
what this station is providing in its coverage area.
That's something most mainstream stations can’t touch.

Grace University in Omaha launch-
ed KGBI almost 40 years ago, so it is
definitely a heritage station in its
market, and things are ob-
viously not like they were [g
at the beginuning. "Our
consistent focus on im-
pacting our community
for Jesus has been key to
growing the ministry into
the form it has today,”
says PD Mark Michaels.

“Especially in the last
10 years, we've seen sig-
nificant growth in audi-
ence size, as well as almost doubled
the resources the ministry has at its
disposal. KGBI was birthed as an ed-
ucational arm of Grace University
and featured «lasses on the radio and
other university-sponsored program-
ming. Today it has grown to become
a community radio station that plays
akey role in themarketing of the uni-
versity.”

Being a locally driven station for
just shy of four decades has made
KGBI part ol the very fabric of the
community. “In a day when at least
half of our market is automated or
run by skeleton staffs, we've intention-
ally focused on serving the communi-
ty and providing a local station with a
uniquely local flavor that features peo-
ple who live each day in this commu-
nity,” says Michaels.

“Qur jocks are out on the streets as
much as possible. We've developed
great relationships both in the Chris-
tian community and the general mar-
ketplace. We're also highly invested
in local research to understand the
unique wants and needs of our tar-
get audience.

“We try to be very sensitive to the
listeners’ values and needs. For ex-
ample, Huskes football is a huge deal
here with both men and women, and
one coach for the team who is a
Christian is a regular guest on our
morning show.”

Operation Impact

One of the strengths of KGBI and
its staff is staying focused on serving
the needs of the individual listener.
Something that might puzzle part of
the industry 5 the fact that the sta-

Mark Michaels

tion doesn’t have the mindset of the
traditional Inspo station. “Our GM,
Tom Sommerville, always says radio
= is a relationship, and it’s
true,” Michaels says.

“Every day you have
the potential to build a
stronger tie with the lis-
tener by serving her. We're
big fans of constantly eval-
uating all that we do to
make sure that it is the
most effective way to
reach the target in our
community. For that rea-
son we don't always fall into the tra-
ditional music-format molds.

“As long as we're effectively
reaching the target listener, we're
happy. If you listened to us, you
would find a station that doesn’t just
focus on what the traditional Inspo
radio station offers. We work hard to
keep the energy level high, the imag-
ing fresh and the content creative and
compelling.

g

P e,

“Often Christian
radio is known for a
substandard level of
excellence. We want
to be a part of
changing that
perception.”

“Someone once called us ‘Inspo
with attitude,” and that’s probably
not that far off. Just because you have
a softer edge musically doesn’t mean
the station has to be low-key. The bot-
tom line is serving people, and we're
constantly researching ways to make
sure that we're playing the right mu-
sic, creating memorable events and
promotions and relevantly commu-
nicating God’s hope.”

Promotion Is Important

KGBI believes, as many Chris-
tian stations do, thatitis uniquely
positioned to make a positive im-
pact within its coverage area. Do-
ing promotions and affecting lives
outside of the airwaves is a large
part of what KGBI has been called
to do, and it does it well.

Michaels describes a few of the
stations top promotions from last
year: “Last fall we packed a few
hundred pastors and their spous-
es on a riverboat for a clergy-ap-
preciation cruise. It was the first
year for the event, and it was a
huge success.

“We have built great relation-
ships with family-oriented events
in the area and local sports teams.
Every year we team up with a lo-
cal ministry to help hand out free
bottled water, complete with a
message explaining the gospel on
every bottle label, to the 200,000
people who converge on our city
for the College World Series.

" A couple of years ago we devel-
oped a concept called Team Serve
that allows us to sponsor about a
dozen major projects a year that
benefit the community. For exam-
ple, in our backyard is Offutt Air
Force Base. Just as the war in Iraq
was beginning, we were mobiliz-
ing listeners to fill the ‘Airman’s
Attic’ with truckloads of furniture
for new military families. That
event got attention from multiple
TV stations and other media.”

Veggie Superstar

There are a lot of great ministries
in Omaha doing wonderful work.
Each week KGBI schedules a 60-
second spot featuring one of those
organizations. This helps position
the station with like-minded com-
panies that believe in the better-
ment of individuals through coop-
erative efforts.

“Last year we did everything from
furnishing apartments for a transi-
tional housing program to bombard-
ing local hospitals with thousands of
valentines,” Michaels says. “We even
helped recruit listeners to invest in
the lives of nursing-home residents.”

And what about contests? “We be-
lieve that contesting can be a big key
in developing the personality of our
radio station,” Michaels says. “When
developing promotions, we really try
to think through what the target lis-
tener wants. How can we help her
and her family?

WwWWwW americanradiohistorv com

“In a day when at least half of our market is
automated or run by skeleton staffs, we’ve
intentionally focused on serving the
community and providing a local station with a
uniquely local flavor that features people who
live each day in this community.”

“Contesting can help the fun-to-lis-
ten-to feel as well. Last fall our morn-
ing show created an American Idol
spinoff called ‘American Veggie: The
Search for a Very Veggie Superstar.’

“The promotion was a huge hit.
Listeners auditioned to come on the
show and perform Veggie tunes for
the panel of judges, which included
Larry from VeggieTales. It wasn't nec-
essarily something you would find
on every Inspo station, but for us it
fit, and it worked great.”

Super Saturation

Over the last several Arbitron
books KGBI has shown solid num-
bers, proving that it is doing a good
job of reaching the marketplace with
its efforts. Michaels chalks that up to
not settling for being just a good sta-
tion. “We want tobe a great radio sta-
tion, period,” he says.

“We have a team of people who
are very talented and highly commit-
ted to making an impact here. Our
team features Christian and main-
stream radio veterans of over 20
years, as well as some younger, ex-
ceptionally talented staff.

“Our passion is that the product
we present on the air is competitive
with the top-ranking mainstream sta-
tions in town and, more important,
that our ministry strategies are cre-
ative, relevant and highly impactful.

“Often Christian radio is known
for a substandard level of excellence.
We want to be a part of changing that
perception. If someone is going to be

turned off by the message of Christ,
we can’t help that; we just don’t want
our methods to be the turnoff.”

Five-Year Plan

As part of its long-range goals,
Grace University has had the station
create a five-year plan One goal the
station deems attainable in the com-
ing years is a cumulative audience of
100,000 or more. This i5 a bold target
for a station in a city of only 577,000.

“To reach that level we are going
to have to invest in a lot more mar-
keting,” Michaels says. “Right now
we’re working with a firm to devel-
op a strategy to use direct mail, out-
door and TV to help broaden our
impact.

“This year we hired Audience De-
velopment Group to help us with the
market-perceptual part of the plan.
We quickly discovered that, although
we've been around for 39 years, we
have a huge awareness gap to fill

“The culture is constantly chang-
ing, so we will contirue to invest in
research to help keep our pulse on
the audience. That will allow us to
develop new strategies to effectively
reach people.

“We're in the process of revamp-
ing our web presence and looking to
develop more ways tc involve the lis-
tener interactively. There is a lot of
opportunity to give the listener add-
ed value content via the Internet, and
we are looking at new ways to pro-
vide more content and more listener
services.”

 GINNY OWENS
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Russ Lee Shares Music,
Ministry In The Middle East

Artist talks about his life-changing time in Iraq

Two months ago Christian Records artist and former
Newsong member Russ Lee, along with Christian
Records head George King, boarded a plane for Mosul,
Iraq. The two would spend 10 days in Iraq’s northern
region, playing music for the soldiers of the Army’s
101st Airborne Division out of Ft. Campbell, KY, en-
couraging the troops and sharing their faith with the
men and women stationed there. According to Lee, the
trip not only broadened his perspective on global af-
fairs, it inspired him to seek out further ministry op-

portunities abroad.

“I felt like going to Iraq was espe-
cially important because these sol-
diersare our neighbors, first and fore-
most,” Lee explains. “They live just
north of Nashville. We run into them
at the mall and in restaurants, and
now they are over in Iraq protecting
our lives.” Lee spoke with THE CCM
Urpare Editor Lizza Connor about an
experience he says he was “humbled
and honored to be a part of.”

CCM: What prompted your trip to
the Middle East?

RL: There’s a songwriter in Nash-
ville that I co-write with, and his
brother-in-law is a chaplain for the
101st Airborne Division, which was
stationed in Mosul, Iraq. He contact-
ed my co-writer about getting an
artist over to encourage the troops
and just hang out with them.

“I felt like going to
Iraq was especially
important because
these soldiers are
our neighbors, first
and foremost.”

At that time Sadaam Hussein was
still at large, and Thanksgiving and
Christmas were just around the cor-
ner. There was concern for the mo-
rale of the troops, and the chaplain
wanted something to encourage the

troops and the chaplains stationed
there.

CCM: What was running Hrrough
your head on your arrival in te country?

RL: Let me give you anidea of the
temperature as we entered the re-
gion. We flew into Kuwait on a C-
130, and the pilots had to do tactical
maneuvering, which means they
dropped the plane from about
10,000 feet to about 5,000 feet and
rolled the plane over on its side to
avoid getting shot. That's how our
day started.

When we got off the plane in Mo-
sul, our guides grabbed us and ush-
ered us to a convoy. They informed
us that we would be moving through
Mosul during rush hour, the most
dangerous time of the day, since we'd
be at a standstill. We headed toward
one of Saddam Hussein’s palaces,
where we stayed that first night.

Something that struck me as we
visited Saddam’s palaces was the
tile mosaics on the walls. They de-
picted the great kings of Persia and
Babylon, like Nebuchadnezzar and
Belshazzar, and there was Saddam
on a white horse right beside them.
He built these palaces while his
country was in ruin. You geta sense
of the ego.

CCM: What was your role at the
bases you visited?

RL: I didn’t do any concerts per
se, as they didn’t want large groups
of people to huddle together. What
[ was asked to do was to visit the
hospitals, sing at chapel services,
speak at prayer breakfasts, etc.
George and I also had the opportu-
nity at one of the bases to steal a cou-

ple of hours with the chaplains, who
numbered about 20. We tried to en-
courage them, to prop them up. It
was interesting, because most peo-
ple don’t think about the chaplains’
role in the Army.

These guys are on the front lines
with the soldiers. They don't carry
weapons, and they deal with “Dear
John” letters from the soldiers’
homes, as well as the loss of some-
one on the line right beside them.
They eulogize the troops who have
fallen and comfort the troops left be-

“I noticed that one
U.S. Army general
put a sign in every
officer’s work space
that read, ‘What
have you done to win
the hearts of the
Iraqi people today?’
Diplomacy is
extremely important
to these guys.”

hind, and they work with spiritual
leaders in the Iraqi community. For
me, the presence and importance of
the chaplains was really highlight-
ed in the middle of this conflict.

CCM: Compare what we typically
se¢ on the evening news to your experi-
ence in the midst of the conflict.

RL: I realized that the U.S. is the
only country in the world that could
have done what we just did. [t made
me realize that it had to be done.
Saddam Hussein hadn't rebuilt the
infrastructure of his own country. |
think what we see on the news is
exaggerated, but only becauseit’s all
that's highlighted. In order to be fair
and balanced, you have to show
both sides of what's happening. You
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A VISIT WITH FRIENDS On a recent visit to the Middle East, Christian Records artist
Russ Lee (second from r) visits with soldiers from the 101st Airborne Division,

deployed in Mosul, Iraq.

can't ticker-tape the good news and
highlight all the bad things to get a
balanced perspective.

The thing you don't hear on the
news is that one of the first things we
did when we went over to [raq was
purify their drinking water and fix
the pipelines. The other thing you
don’t hear on the news is that we
reopened 2,000 schools. We've built
over 200 new schools. We’ve sent
boys and girls back to school and
men and women back to work. You
don'thear about the positive aspects
like those that [ witnessed.

CCM: Did you have much contact
witl the Iraqi residents of Mosul?

RL: A lot of Iraqi Christians are
working as translators for the U.S.
Army. [ met a lot of them, and I met
a lot of people who ran restaurants
and owned businesses on the bases
and on the fringe.

The Iragi entrepreneurs have
opened up spaces to give the troops
a break from the mess hall. The
troops seem to enjoy that, and it
seemed to me that there was a lot of
relationship building and communi-
ty that we'd never realize. [ noticed
that one U.S. Army general put a
sign in every officer’s work space
that read, “What have you done to
win the hearts of the Iraqi people
today?” Diplomacy is extremely
important to these guys.

CCM: Describe one of your most
memorable moments o the trip.

RL: It was one Sunday after a
chapel service and gospel sing. A
soldier came up and waited until
everybody else had left the service.
He grabbed my shoulders, hugged
me and said, “I know you could be
home, and there’s no reason you
should be over here except that
you're real in what you preach
about.” He thanked me for encour-
aging him, and then he said some-

thing interesting. He said, “I know
you're going to talk about this trip
when you get home, and will you
do me one favor? Will you ask peo-
ple not to forget about us?” He
asked me to remind people to pray
for them, and then he turned
around to leave.

Before he walked away, he took
me by the shoulders, and, with tears
in his eyes, he looked at me and
said, “Would you also tell them that
what we're doing over here is im-
portantand that we're the only ones
who can do it? Tell them we need
to be over here, and that it's right.”

“The chaplains are
on the front lines
with the soldiers.
They don’t carry
weapons, and they
deal with ‘Dear John’
letters from the
soldiers’ homes, as
well as the loss of
someone on the line
right beside them.”

That goes against the grain of
what a lot of people want us to be-
lieve. But being there, and seeing
the cruelty, and understanding that
with great power comes great re-
sponsibility, this guy understood
that what he was doing was signif-
icant and that it mattered.
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BRTIST TITLE LABEL(S) PLATS pLAYS VERRTT sTATIONS Most Added’
1 1 MARK SCHULTZ You Are A Child Of Mine (Word/Curty/Warner Bros.) 1641 37 15 5800 | e rrindicatorcom
2 2 DARLENE ZSCHECH Pray (INO/ 1510 -7 15 57/0 ARTIST TITLE LABEL(S) ADDS
5 0 THIRD DAY Sing A Song (Essential/PLG) 1461 +136 9 56/4 AUDIO ADRENALINE Leaving 99 (Forefront/ 11
3 o STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow/ 1424 +16 10 55/0 AVALON Al (Sparrow! 8
: SONICFLOOD Shelter /iV0) 8
8 6 MATTHEW WEST More /S.parrow/U.n/versa/ South) 1282 +157 1 5314 DELIROUS? Rein Down (Syarrow) 6
4 6  NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 1251 -116 21 4110 THIRD DAY Sing A Song (Essential/PLG) a
6 7  CASTING CROWNS If We Are The Body (Beach Street/Reunion/PLG) 1219 -102 21 41)0 MATTHEW WEST More (Sparrow/Universal South) 4
7 o JARS OF CLAY Show You Love (Essential/PLG) 1185 +55 13 451
12 0 JEREMY CAMP Right Here (BEC) 941 +82 9 3710
9 10 BIG DADDY WEAVE Fields Of Grace (Fervent/ 919 115 20 38/0
10 11 MERCYME Word Of God Speak (/V0) 910 -66 37 30/0
13 B ERIN 0°'DONNELL Wide Wide World (lpop) 901 +61 13 36/1
" 13 JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow/ 768 -192 17 30/0 MOSt
14 (D WARREN BARFIELD Mistaken (Creative Trust Workshop) 755 +33 8 0 |INCr easedPlays
18 ) NATE SALLIE Whatever It Takes (Curb) - 725 +112 4 3113 Tom
15 16 TAIT Lose This Life (Forefront) 672 9 9 31/0 QDRI INCREASE
22 @ AUDIO ADRENALINE Leaving 99 (Forefront) 651  +169 i 36/11 ﬁlﬁh‘.’ﬁu‘é'l“i”"’ﬁw’ o) +f;(7i
? Rain Down (Sparrow) +
26 @ AVALON Al Sparrow) _ Ly ) 3418 1 2 D10 ADRENALINE Leaving 99 fForefront +169
17 19 NATALIE GRANT Deeper Life (Curt/ 618 12 12 280 | MATTHEW WEST More (Sparrow/Universal South) +157
19 @ DAVID CROWDER BAND O Praise Him (All This For A King) (Sixsteps/Sparrow) 584 +25 6 261 THIRD DAY Sing A Song (Essential/PLG) +136
16 21 JOY WILLIAMS | Wonder (Reunion/PLG) 581 82 12 24/0 | SONICFLOOD ‘?v';]elter oy o +13;
. NATE SALLIE Whatever It Takes (Curb +11
20 22 GEORGE ROWE.Everlastlng {Rocketown) 522 -5 6 20/0 TREES3 Blessed Be Your Name 7705/ +101
@ DELIRIOUS? Rain Down /Sparrow/ 478 +196 1 2116 JEREMY CAMP Right Here (BEC) +82
29 @ NICHOLE NORDEMAN Even Then (Sparrow) 476 +65 3 2313 TODD AGNEW Grace Like Rain (Ardent/ +67
25 @ POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 464 +31 2 2312
23 26  STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 462 -19 23 20/0
28 @ AMY GRANT Qut In The Open (Word/Curb/Warner Bros.) 430 +16 3 2011
24 28  FFH Ready To Fly (Essential/PLG) 419 -33 22 18/0
@  PLUS ONE Be Love (ipop/ 370 +37 1 16/1
€ SCOTTRIGGAN | Love You Lord (Spinning Plates) 361 +6 1 o | Christian ACtivity
by Rick Welke
63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17.
© 2004 Radio & Records. -
New & Active Schultz Rules Again
) . Mark Schultz remains on top for a sixth week with “You
KRISTY STARLING Something More (Ward/Curb/Warner Bros.) CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown/ : o .
Total Plays: 324, Total Stations: 16, Adds: 0 Total Plays: 266, Total Stations: 10, Adds: 0 Are atCh”d Ofrl:lllqe .((jW:)rd/‘?;er/Warnergrzsi). Third ﬂay
TODD AGNEW Grace Like Rain (Ardent/ JILL PHILLIPS God Believes In You (Fervent) look to have the inside track to succﬁed el
Total Plays: 322, Total Stations: 16, Adds: 2 Total Plays: 190, Total Stations: 9, Adds: 0 latest, “Sing a Song” (Essential/PLG), climbs 5-3" and s
PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/ JEFF DEYO f/RITA SPRINGER Bless The Lord (Gotee/ Up 136 plays ... Matthew West vaults into the top I'Ve LAl
Total Plays: 322, Total Stations: 15, Adds: 1 Total Plays: 179, Total Stations: 9, Adds: 0 More” (Sparrow/Universal South), climbing 8-5 TV‘_’O
SARAH KELLY Take Me Away (Gotee) JILL PARR If | Ever Lose My Faith In You (Christian) songs are in the top 20 after just two weeks: Audio
Total Plays: 305, Total Stations: 14, Adds: 1 Total Plays: 162, Total Stations: 6, Adds: 0 Adrenaline move 22-17" with LeéVlng 99" (ForeFront) —
SONICFLOOD Shelter (IV0) TREE63 Blessed Be Your Name (/npop/ they also grab Most Added — while Avalon surge 26-18"
Total Plays: 266, Total Stations: 16, Adds: 8 Total Plays: 146, Total Stations: 8, Adds: 3 with “All” (Sparrow) ... Sonicflood tie with Avalon for second
Most Added with “Shelter” (INO), pulling in exght adds.
Songs ranked by total plays

DOUGH. BUCKS. BREAD.
CASH. DINERO. MOOLAH

No matter what you call it, here’s a way to get it.
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'CHR ToP30 RoOCK TOP30 )
WK W ARTIST TITLE LABELES) L AL T WX W ARTIST TITLE LABELS) RRs  elas T sTaois
1 0 JARS OF CLAY Show You Love (Essential/PLG) 1045 +66 14 21 2 0 SANCTUS REAL Beautiful Day (Sparrow) 488 +31 8 3N
3 o JEREMY CAMP Right Here (BEC) LY +82 10 2511 3 o PILLAR Further From Myself (Flicker) 458 +38 8 30/0
2 3 CASTING.. If We Are... (Beach Street/Reunion/PLG) 930 -39 18 230 4 o TAIT Numb (Forefront) 457 +59 8 3710
5 o THIRD DAY Sing A Song /EssentialfPLG) 758 +65 9 22/0 1 4 SKILLET Savior (Ardent/ a48 -1 15 330
4 5  NEWSBOYS You Are My King (Amazing Love) (Sgarrow) 737 -25 21 210 7 o KUTLESS Treason (BEC) 401 +1 7 3412
7 6 TAIT Lose This Life (ForeFront) 666 5 12 2112 6 o KIDS IN THE WAY Hallelujah /Flicker/ 368 +32 2813
6 7 PAULWRIGHT Your Love Never Changes (Gotee) 665 -23 13 191 12 o FALLING UP Broken Heart (BEC) 348 +57 5 2613
13 o TODD AGNEW Grace Like Rain (Ardent/) 640  +103 7 2013 5 8 P.0.D. Will You (Atiantic) 347 -1 14 320
8 9 FM STATIC Crazy Mary (Tooth & Nail 597 -31 19 16/0 9 0 SEVEN PLACES Landslide (B£C) 346 +44 8 25/0
9 10 JOY WILLIAMS By Surprise (Reunion/PLG) 593 -24 13 1m 10 @ PLUMB Unnoticed /Curty 318 +22 13 26/1
12 m MATTHEW WEST More (Sparrow/Universal South) 588 +49 5 1712 " 11 BLEACH Get Up (Tooth & Nai) 2719 -16 12 28/0
10 @ SKILLET Savior (Ardent) 579 +34 9 16/1 18 @ LAST TUESDAY Retaliation (JUG) 259 +23 3 211
15 @ PLUS ONE Be Love (inpop/ 570 +58 7 19/2 17 @ STRANGE CELEBRITY Rise (Squint/CurtyWarner Bros.) 252 +10 7 261
18 m AUDIO ADRENALINE Leaving 99 (Forefront) 564  +158 3 243 15 14 GSMEGAPHONE Venom (Spindust/ 248 -2 1" 2011
21 @ SARAH KELLY Take Me Away (Gotee/ 476  +115 4 16/4 14 15 DOWNHERE Breaking... (Squint/CurtyWarner Bros) 239 18 10 2411
14 16 SWITCHFOOT Gone (Sparrow) 437 -85 28 12/0 8 16 JONAH33 Faith Like That fArdent) 236 -68 17 22/0
18 m TELECAST The Way (BEC) an +37 5 1411 20 17 INSYDERZ Call To Arms (Floodgate/ 226 2 6 2312
@  oeuRI0US? Rain Down (Sparmow 420 +17 1813 26 @  BARLOWGIRL Harder Than The First Time fFernveny) 222 +48 3 25
2 @  PLUMB Unnoticed Curty w04 a4 6 140 23 @  TINMAN JONES Say Goodbye (Crass Driven/ 208 45 3 an
17 20 J.MCBRAYER & J.N MARIA Never Alone... (Sparrow) 392 22 1" 1210 16 20  SUPERCHICK Me Against The Warld flnpan/ 206 -38 18 2410
28 @ PILLAR Further From Myself (Fiicker) 382 +80 3 1411 19 21 SPOKEN Promise (Tooth & Nail 195 40 16 1710
23 @ D. CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) 379 +21 5 131 @ PLUS ONE Poor Man finpap/ 194 +36 1 235
1 23 STACIE ORRICO {There's Gotta Be)... (ForeFront/Virgin) 376 -166 25 130 29 @ DISCIPLE One More Time (Slain/ 187 +20 3 15/2
20 24 SANCTUS REAL Beautiful Day (Sparrow) 370 -2 4 121 13 24 THOUSAND FOOT KRUTCH Phenomencn (Tooth & Nai) 186 -104 17 2810
16 25  BIG DADDY WEAVE Fields Of Grace fFervent) 366 -86 16 110 30 @ HOLLAND Shine Like Stars (7ooth & Nail) 184  +24 2 1713
29 @ BARLOWGIRL Harder Than The First Time (Fervent) 361 +61 2 143 27 26 MODERN DAY JOHN Emanate (indspendent) 169 4 1011
24 @ DOWNHERE Breaking... (Squint/CurtyWarner Bros) 360  +20 3 1310 24 27 SWITCHFOOT Ammunition (Red Ink/Columbia) 169 19 20 19/0
25 @ JONAH33 Faith Like That (Ardent) 347 +7 10 9/0 21 28 SLICK SHOES Now's The Time (SideOneDummy) 161 -60 16 1710
@ W. BARFIELD Mistaken (Creative Trust Workshop) 338 +111 1 101 25 29 NUMBER ONE GUN On And On (Salvage/Floodgate) 156 19 13 161
26 30  BIG DISMAL Remember {1.0.U.} (Wind'up/ 325 10 26 8i0 22 30  BIG DISMAL Reality (Wind'up/) 153 -62 21 15/0
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17. 39 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/11 - Saturday 1/17.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
MERCYME Word Of God Speak /NV0/ RELIENT K Falling Out (Gotee/ SKY HARBOR Welcome finpop/ INHABITED Rescue Me //ndependent/
Total Plays: 312, Total Stations: 7, Adds: 1 Total Plays: 234, Total Stations: 7, Adds: 0 Total Plays: 144, Total Stations: 11, Adds: 4 Total Plays: 126, Total Stations: 13, Adds: 6
SUPERCHICK | Belong To You #inpop/ ERIN O'DONNELL Wide Wide World /iapop/ TREEG3 The Answer To The Question fnpop/ CURBSQUIRRELS Six /0UG)
Total Plays: 283, Total Stations: 9, Adds: 1 Total Plays: 229, Total Stations: 7, Adds: 0 Total Plays: 142, Total Stations: 16, Adds: 9 Total Plays: 122, Total Stations: 9, Adds: 3
OUT OF EDEN Love, Peace & Happiness (Gotee/ DARLENE ZSCHECH Pray /V0) RE:ZOUND Great | Am (Wrinkle Free) APOLOGETIX Look Yourself (Parodudes)
Total Plays: 259, Total Stations: 10, Adds: 0 Total Plays: 191, Total Stations: 5, Adds: 0 Total Plays: 140, Total Stations: 13, Adds: 1 Total Plays: 120, Total Stations: 12, Adds: 3
M. SCHULTZ You Are A Child Of Mine (Word/CurlyWarner Bros) ~ NATE SALLIE Whatever It Takes /Curt) THOUSAND FOOT KRUTCH RawkFist (Tooth & Nail) BIG DISMAL Just The Same (Wind-up/
Total Plays: 242, Total Stations: 7, Adds: 0 Total Plays: 171, Total Stations: 8, Adds: 2 Total Plays: 138, Total Stations: 8, Adds: 5 Total Plays: 110, Total Stations: 11, Adds: 10
SEVEN PLACES Landsiide /BFC) AVALON All (Sparrow) MENDING POINT In Transit findependent) LUCERIN BLUE Chorus Of The Birds /Tooth & Naill
Total Plays: 238, Total Stations: 11, Adds: 2 Total Plays: 119, Total Stations: 7, Adds: 0 Total Plays: 127, Total Stations: 8, Adds: 1 Total Plays: 106, Total Stations: 7, Adds: 2
\_ J
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b re o January 23, 2004
s R
INSPOTOP20 CHR Most Added
LAST THIS TOTAL 4/~ WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
ARTIST TITLE LABEL(S) ADDS
1 @  s.CURTIS CHAPMAN Moment Made... (Sparrow) 355 +21 10 210 SARAH KELLY Take Me Away (Gotee) 4
e TREEG3 Blessed Be Your Name finpap/ 4
. M. SCHULTZ You Are A... Word/Curl/Wormer Bros) 337 +20 12 1710 | ypig ADRENALINE Leaving 99 (Forefoni) 3
2 €  GEORGEROWE Everlasting (Rocketown) 336 +12 11 19/0 TODD AGNEW Grace Like Rain /Ardent) 3
0 DELIRIOUS? Rain Down (Sparrow) 3
° DARLENE ZSCHECH Pray (IN0) 325 +8 15 10 | BRI OWGIRL Harder Than The First Time Fervent 3
3 b AHIM Fill The Earth (Word/Curly/Warner Bros.) 292 -28 17 170
8 G CHRIS RICE Untitied Hymn (Come To Jesus) (Rocketown) 256 +17 8 1811
6 7 WATERMARK... Therels... (Creative Trust Workshop) 249 -56 18 14/0
9 9 CASTING... If We Are... (Beach Street/Reunion/PLG) 246 +12 10 150
12 €  MARTINS What Mercy Means (Spring Hill 236 +27 "noo1m
1" @ POINT... The Love Of Christ (Word/Curb/Warner Bros.) 230 +4 8 15/0
7 1 VARIOUS ARTISTS The Gathering /Essentral/PLG) 216 -29 14 12/0
, Rock Most Added
10 12 FFH Ready To Fly /Essential/PLG) 207 -26 16 12/0
www.rrindicator.com
14 @ BIG DADDY WEAVE Completely Free /Fervent) 196 +29 7 131 ARTIST TITLE LABEL(S) 0D
13 @ RIVER Glorious fingrace/ 194 +22 13 1310 BIG DISMAL Just The Same /Wind-up/ 10
TREEG3 The Answer To The Question finpap/ 9
15 @ KATINAS Changed (Gotee/ 160 +8 7 100 INHABITED Rescue Me /ndependent) §
18 D NICHOLE NORDEMAN Even Then (Sparrow/ 196 +26 2 102 | PLUS ONE Poor Man finpap) 5
. . THOUSAND FOOT KRUTCH RawkFist (Tooth & Naill 5
17 @ CECE WINANS Thirst For You (PureSprings/iNO/ 146 +25 3 121 STERED MOTION Tip Of My Tongue (Flcker 5 |
19 @ C. BILLINGSLEY Your Love... (Perpetual Entertainment/ 142 +29 2 12/0 BARLOWGIRL Harder Than The First Time (Fervent/ )
. - SKY HARBOR Welcome (/apap/ 4
20 @ WISDOM'S CRY U.R.Y. (Mission House/ 116 +11 5 9/0 EARTHSUIT Foreign (Math) a
@ JAMIE SLOCUM By Your Side (Curb/ 12 +32 1 12/4
21 Inspo reporters. Songs ranked by total plays for the airpiay week of Sunday 1/11 - Saturday 1/17.
© 2004 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S) / nspo Mos tAdded
1 T-BOME Still Preachin’ (Flicker/ www.rrindicator.com
2 JOHNREUBEN Move (Gotee/ ARTIST TITLE. LABEL(S) ADDS
3 OUT OF EDEN Love, Peace & Happiness (Gotee/ JAMIE SLOCUM By Your Side (Curty 4
4 MARS ILL Breathe Slow (Gotee/ DAVID PHELPS Arms Open Wide /Word/CurtyWarner Bros.) 4
5 L.A. SYMPHONY Gonna Be Alright (Gotee) NEWSONG For The Glory Of Christ (Reumion/PLG) 3
6  MARY MARY Dance, Dance, Dance fintegrity) SII:I:!FTEI\VIVSPVEI;E:‘;ON H“t/)‘ly Is T{r;e L.ord /;{/;jsenna//f’lﬁ/ I;
. . at Mercy Means (Spring Hi
7 APT. CORE No Such Thlr.|g As Time (Racketown) NICHOLE NORDEMAN Even Then (Sparrow) 9
E L PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparraw) 2
9 KJ-52 Dear Slim Pt. 2 (BEC/Uprok) DAMARIS CARBAUGH The Call (Discovery House/ 2
10 STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin/ TODD AGNEW Grace Like Rain (Ardent/ 2
- )
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LATIN FORMATS

Radio’s Take On 2004

Execs make their predictions for the year

Iw new year brings new hopes and new possibili-
ties. In industries, both radio and records, that have
slowed down due to factors like the economy, terror-
ism and music piracy, it’s fair to ask: How will 2004

compare to 2003?

Although Spanish-language radio
grew in 2003, it was affected by con-
solidation, and the record industry
didn’t do well in sales. So
the question remains: Will
2004 be abetter year for the [
Latinindustry? To find out
radio’s answer to that |
question, I spoke with sev-
eral radio executives to ask
how they have prepared
for the new year so it will
bring them better fortune
than 2003. T also asked for
their predictions for the
year ahead.

This is what they had to say —
and it looks like everyone is very op-
timistic.

Liriano Chévez
PD, KQLO/Reno, NV

A station has to look at its own sit-
uation, whether it is financially or in
programming, and decide whether to
make changes. If there’s new compe-
tition in the market, for example, then
the station has to strengthen its format
and analyze the resources the compe-
tition is using in order to step up. I
think every station should have a plan

“We have to learn
from what we did in
2003 — what worked
and what didn’t.
Whatever worked,
let’s do it again. That
which didn’t work,
set it aside and move

0 n 1}
Martin Ortiz

Napoledn Sinchez

for the new year — new sales and
publicity strategies, for example.
This market in particular is con-
_ stantly changing. It's a
| growing market, with new
| business showing up and

markets becoming interest-
ed in this one. So in order
to stay competitive, you
have to have a plan, do
new promotions and have
new strategies.

T hope that the radio and
music industries have a
bigger impact in 2004 with the pub-
lic. I think that with so many things
going on in the country, politically and
with terrorism, people’s worries were
focused on thatand not music. But the
political changes we are seeing will
take us in a different direction, and
people will be less worried about the
country. | think that will bring the
public’s support back to the record
industry and radio as well.

Teo Pena
PD, KUKA/Alice, TX

A new year brings new challeng-
es, and KUKA has always been a ra-
dio station that thrives on challeng-
es. Independent radio stations such
as ours have to be creative and re-
main innovative to compete with the
big dogs. That allows us to be more
in touch with our listening audience.
With that in mind, and because our
market is saturated with Tejano sta-
tions, we will change frequently to fit
the times, from programming to pro-
motions.

We began planning for the year to
come early on, and, although I cannot
give specifics, it is a process that has
truly worked for us. For a more spe-
cific answer, the operative word is
change — change to stay fresh, and
change to accommodate the listening
audience,

Napoledn Sanchez
PD, KIWI/Bakersfield

We have taken a look at what we
did in 2003 and what worked and

| companies from other.

what didn't. We setaside all the things
that didn’t work and have come up
with new ideas. We've also prepared
new promotions — although they
aren’t really new, because everything
in radio has already been done. But
we do try to find something that will
make a promotion fresh.

What we're doing now are street
promotions, which is samething that
has worked for us because direct con-
tact with the public is important. And
we're also working on our yearly fes-
tivals, which take place in :
May, because we want to ¢
confirm the best lineup to
attract our listeners.

Everything we do is a
team effort, and that is
what will bring us success.
We have meetings to dis- |4
cuss what we're doing, E8
and we work together with |8 X-.
sales and promotions. .
Each department takes
care of its part, and the team effort
comes together.

1 think 2004 looks much better
than 2003 because the country’s econ-
omy is starting to getbetter. What has
really harmed the industry is piracy,
and it will continue to do so. It has
become a headache for the record
companies to try to control that
whole situation, but if they unite,
they can make a real difference. I still
think this year looks much better
than last year for all of us.

Martin Ortiz
PD, KYXE/Yakima, WA

We have to learn from what we did
in 2003 — what worked and what
didn’t. Whatever worked, let’s do it
again. That which didn't work, set it
aside and move on. We have to learn
from our mistakes.

Atmy station in particular, what1'm
focusing on is having meetings, espe-
cially with the sales staff. We look at the
problems they faced selling the station
and find ways to work on together
with programming. There are projects
that programming and sales can work
on together very closely. The meetings
serve as brainstorm sessions to come
up with better ideas for the new year.

We're not making any changes in
programming, but we are going to
keep an open mind when it comes to
all the new music that is being or will
be released. There’s a wave of new

www americanradiohietorv com
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“I think the industry will improve by 101% in
2004 compared to 2003. | say that because |
have confidence in the many artists who are
developing new sounds. Radio sales will

also improve.”
Kike Mejorado

talent coming up, and our job is to
keep our eyes and ears open and sup-
port them any way we can.

I think 2004 looks good for our sta-
tion. Our plans and the meetings we've
had have indicated just that. The pro-
motional packages we're putting to-
gether look great. We do have a lot of
competition, but that's what makes it
exciting. We can look at the competi-
tion, see what they're up toand do bet-
ter than they do. 2004 looks good not
just for us, but for radio in general.

Kike Mejorado

PD, KQQA/Austin

Our station has really great plans
for some of our shows, but I can’t con-
firm anything yet. This
year looks good for us. As
far as how radio in gener-
al should prepare, I think
meetings with the jocks are
a good idea to take a look
at what they did last year
and improve it in any way
possible. It's important to
make any necessary
changes and have new
music and new liners so
the station sounds fresh. We also lis-
ten to new music and new artists who
are developing so we can program
their work. We want to support them
because they are going to be the great
ones of the future.

[ think the industry will improve by
101% in 2004 compared to 2003. I say
that because [ have confidence in the
many artists who are developing new
sounds. Radio sales will also improve.
I think the year normally starts slow
because people are getting over what
they spent during the holidays. But it

will pick up, and, in turn, radio buys
will go up.

Carlos Herrera
MD, WETC/Raleigh

Tobegin a new year successfully, all
businesses should keep in mind those
goals that were not accomplished dur-
ing the previous year, find practical
solutions and implement them. Then
have the first meeting of the year and
listen to everyone’s projects and sup-
port them 100%. I'm completely sure
that the key to success for every sta-
tion is to focus on reaching our goals
today and not waiting until tomor-
row. And working together as a team
is also very important.

I think that dedication to your pro-
fession — to radio — opens many
doors that you never imagined. It's
about giving your best, being nice to
people, being yourself and helping
those who ask for your help. Keep
meeting every one of your goals, and
you’ll find success in 2004.

Personally and professionally, 2003
wasn't the best. But I believe 2004 will
be much more productive in every
way possible. But it's all up to us to
make it so. Have faith in yourself, and
all is possible. Always keep looking
forward.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
Jjmadrigal@radioandrecords.com

A GREAT COMBO wacm & WSPR/Springfield, MA owner Paul Gois
(second from 1) and his fiancée, Laura (c), share a Kodak moment with salsa
royalty El Gran Combo.
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Nestor Rocha
PD, KLYY/Los Angeles

KLYY #s doing very well in this market. This is a station that
debuted in Los Angeles, where it has one close competitor, and we beat
them within the first two months of the launch. We're still growing the
station. It's at a stage where we still have to find out what is needed in
the market. When you do that, you won't have to spend trillions of doltars
on promotions. When you find the right product, you don't need all that
money to make it work. We're making the station consistent and making
sure we are giving the audience what it wants.

Cumbia is regional; it's urban Mexican music with tropical fusions.
But it's very Mexican. You get it more from the Mexican people, but it has its
roots in tropical music. KLYY is considered Tropical, but it is more of a
rhythmic dance, Regional Mexican station.

Nestor Rocha

See Them Live

L January_
Hip Hop Hoodios, The Conga Room, Los Angeles ﬂ

30 Hip Hop Hoodios, Cane’s, San Diego R

31 Alexandre Pires & Cristian Castro, James L. Knight : . .’,:’
Center, Miami @

31 Voces Del Rancho, Stockton ‘

Alexandre Pires
 Februan 2

6 lecaro Azul, El Teatro, Santurce, PR

29
29 Nortec Collective, Temple Bar, Los Angeles

13 Voces Del Rancho, Indianapolis

14 Voces Del Rancho, Columbus, OH

14 Enrique Iglesias, Radio City Music Hall, New York

14 Juan Luis Guerra & Gilberto Santa Rosa, Madison Square Garden, New York i
15 Voces Del Rancho, Muskegon, Ml

15
19
26
27
28
28
28
29

Juan Luis Guerra & Gilberto Santa Rosa, Miami Arena, Miami

Enrique lglesias, Arie Crown Theater, Chicago
Enrique Iglesias, Pantages Theatre, Los Angeles
Voces Del Rancho, Minneapolis

Y

Alexandre Pires, Coliseo Roberto Clemente, San Juan, PR

Jaugares, Mexico City

Voces Del Rancho, Omaha

Gilberto Santa
Rosa '

Voces Del Rancho, Des Moines

FLYING HIGH tewcomer norterio band Los Gavilanes Del Norte have seen success with their song
“E| Cervecero.” They recently toured through several Mexican cities, including Guadalajara, Apatzingan
and Ciudad Juarez, and shared the stage with such bands as El Chapo De Sinaloa and Banda Kalimba.

_LATIN FORMATS

2 ‘é{' &

CHICAGO ROCKS Gustavo Cerati gave a stellar perfermance in Chicago. sharing stage time with
Kexican rocker Ely Guerra in 2 concert produced by WRTE-FM. Cerati is seen here onstage at ihe sold-
out avent at the Metro.

IR I i

sophomore production, which will be in stares on Feb. 11. The first single, "Buieria,” has aiready been
released. Bisbal is seen here at work in the studio.

TWO OF A KIND A . Quintanitia Itl and Joe Lopez have come together to record AB. Quintanilia I}
Presents Joe Lopez. The album is due cud March 3, but the first single, “Me Dugie.” was released Jan. 19.
Guintanilla not only produced Lopez's new atbum, he co-wrote six of the 10 track and sings fead vocals
with Lopez and Banny Sanchez (of Intocable) on “Me Duele.” Seen here {I-r) are Cuintanilla and Lopez.

LIVE AND UNPLUGGED music greats Intocable recorded a live and unpiugged aibum at the
Housa of Blues ia Chicago. \ntimamente, available in CD/DVD, DVD or CD format and due out on Feb.
24 includes hits like “El Poder De Tus Manos,” “Suefia” and “Eso Duele.” The band is seen here
dering filming.

www americanradiohistorvy com
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CONTEMPORARY TOP25 TROPICAL TOP25
WEEK  ARTIST TITLE LABEL(S) PONTS WEEK  ARTIST TITLE LABEL(S) PONTS
1 CHAYANNE Cuidarte El Alma (Sony Discos) 92 1 TOROS BAND Loca Conmigo (Universal) 167
2 LA OREJA DE VAN GOGH Rosas /Sony Discos) 90 2 NG2 Quitémonos La Ropa (Sony Discos) 123
3 MANA Te Llevaré Al Cielo (Warner M.L) 86 3 JERRY RIVERA Mi Libertad (BMG) 118
4 SIN BANDERA Mientes Tan Bien (Sony Discos) 86 4 ANDY ANDY Voy A Tener Que Olvidarte (Sony Discas) 107
5  CRISTIAN TeLlamé (BMG) 74 5  LOS LONELY BOYS La Contestacion [OR Music LLC) 90
6  JUANES La Paga (Universal n §  HUEY DUNBAR A Dénde Iré (Sony Discos) 87
7 LUIS MIGUEL Te Necesito (Warner M.L.) 69 7 GLORIA ESTEFAN Hoy (Sony Discos) 82
8  LUIS FONSI Quién Te Dijo Eso (Universall 68 8  OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin) 82
9 ENRIQUE IGLESIAS Adicto (Universal) 62 9  TONO ROSARIO f[TEGO CALDERON Amigo Mio (Warner M.L.) 75
10 LUIS MIGUEL Un Te Amo (Warner M.L) 62 10 TITO NIEVES w/CONJUNTO CLASICO Vecinita (Warner M.L) 14
1 OBIE BERMUDEZ Me Cansé De Ti (FM/ Latin) 60 1 MARIO FELICIANO A Tu Manera No (V4) . 64
12 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 57 12 PUERTO RICAN POWER Doctor (J&V/ 62
13 GILBERTO S. ROSA Un Amor Para La Historia (Sony Oiscos) 50 13 AVENTURA Hermanita (Premium) 61
14 OBIE BERMUDEZ Antes /FM/ Latin) 49 14 TONNY TUN TUN La Paga (Karen/ 59
15 CHAYANNE Un Siglo Sin Ti (Sony Discos) 47 15 CHAYANNE Cuidarte EI Alma (Sony Discos) 58
16 MARCO A. SOLIS M4s Que Tu Amigo (Fonovisa) 46 16 SINBANDERA Mientes Tan Bien (Sony Discos) 53
17 EDNITA NAZARIO SiNo Me Amas (Sony Discos) 44 17 PAPISANCHEZ Enamérame (/&) 52
18 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 44 18 GRUPO MANIA Sube Sube (Universal) 50
19 JUAN GABRIEL Inocente De Ti (BMG) a 19 VICO-C f/EDDIE DEE & TEGO CALDERON E! Bueno, El Malo Y Ei Feo (EM/ Lati) 50
20 LAFACTORIA Todavia (Universal) 40 20 JUANES La Paga (Universal) ) 49
21 PEPE AGUILAR A Piema Suelta (Univision) 19 21 JENNIFER PENA A Fuego Lento (Univision) 45
22 OUTKAST Hey Ya! (Arista) 38 22 JOE VERAS Inténtalo Td (/&) 42
23 NOD DOUBT It's My Life finterscope) 35 23 KAKOTEO MIX f/DJ NELSON & VALERIE Te Exitaré /Cutting/ 40
24 THALIA CercaDe Ti (EM/ Latin) N 24 CRISTIAN Te Llamé (BMG) 40
25  ALEJANDRO SANZ Regélame La Silla Donde Te Esperé (Warner M.L.) K] 25  BANDA GORDA Sueiia (MP/ 39
Data is complied from the airplay week of January 11-17, ] Data is complied from the airplay week of January 11-17,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Add's
BIG BOY & ANGEL LOPEZ Dénde Esta EIl Amor (MP)
ALEX UBAGO Aunque No Te Pueda Ver (Warner M.LJ CELIA CRUZ Ella Tiene Fuego (Sony Discos)
LU Duele (Warner M.L.) LOS TRI-0 Canciones Del Alma De Marco Antonio Solis (Sony Discos/
MARIANA Me Equivoqué, (Univision) SALSA FEVER Que Le Den Bam Bam (MP/
VICTOR SOLEIL Addnde Vas (Catalina/ SON CALLEJERO Dame La Droga (Cutting/
SONORA KALIENTE Llegaste Demasiado Tarde (Ba/boa/
WILLIE GONZALEZ & EDDIE SANTIAGO Solamente Ella (MP)
\__ J
i
¥ e
7
0 Reaiidad
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THIS TOTAL THIS TOTAL
WEEK  ARTIST TITLE LABEL(S) POINTS WEEK  ARTIST TITLE LABEL(S) POINTS
1 MONTEZ DE DURANGO Légrimas De Cristal (Disa/ 390 1 INTOCABLE Soy Un Novato (EM/ Latin) 186
2 HURACANES DEL NORTE Només Por Tu Culpa (Univision) 280 2 SOLIDO Contando Los Segundos /Freddie/ 139
3 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisa/ 252 3 PALOMINOS Callejon Sin Salida (Urbana) 137
4  CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 214 4  JIMMY GONZALEZ & GRUPO MAZZ Te Lievo En Mi Aima (Freddie) 128
5  MARCD A. SOLIS Mas Que Tu Amigo (Fonovisa) 206 5  JAIMEY LOS CHAMACOS f/BOBBY PULIDO Conjunto No Morira (Freddie) 128
6  INTOGABLE Soy Un Novato (EM Latin) 200 6  BIG CIRCO Una Vez Més (EM/ Latin) 121
7 TIGRES DEL NORTE Céusame La Muerte (Fonovisa) 176 7 KUMBIA KINGS fl0ZOMATLI Mi Gente (EM/Latin) 105
8  JOAN SEBASTIAN Sentimental (Balboa) 150 8  RAM HERRERA Muchachita Color Canela (7gjas/ 91
9 KUMBIA KINGS flOZOMATLI Mi Gente (EM/ Latin) 129 9 JENNIFER PENA A Fuego Lento (Univision) 89
10 GERMAN LIZARRAGA Mas Terco Que Una Mula (Disa/ 124 10 DUELO Un Minuto Mas (Univision) 83
11 TUCANES DE TIJUANA Amor Descarado fUniversal) 122 " MARCOS OR0ZCO Como Dos Adolescentes (Catalina) 82
12 PEPE AGUILAR A Pierna Suelta (Univision/ 121 12 IMAN YaNo (Univision) 12
13 RIELERQS DEL NORTE Aqui En Cortito (Fonovisa) 94 13 LATROPA F Me Dieron Ganas De Llorar Freddie) n
14 CARDENALES DE NUEVO LEON Paso A La Reina /Disa/ 90 14 DJ KANE La Negra Tomasa (EMI Latin) 48
15  YOLANDA PEREZ Estoy De Ti Enamorada (Fonovisa) 89 15 CONTROL Me Quiero Casar (EMI Latin) 48
16  BRYNDIS Abrazame (Disa) 89 16  COSTUMBRE Cuénto Te Amo (Warner M.L.) 43
17 K-PAZ DE LA SIERRA Jumbalaya (Procan) 89 17 FRIJOLES ROMANTICOS & BOBBY PULIDO Dénde Esta Mi Raza (Universal) 42
18 NINEL CONDE Callados (Universal) 88 18 LA ONDA wiCONTROL Mi Cucu /EM/ Latin) 39
19  BRONCO "EL GIGANTE DE AMERICA" Dalo Por Hecho (Fanovisa/ 77 19 JAY PEREZ Mi Destino (La Vorice) 39
20  PAQUITA LA DEL BARRIO Hombres Malvados (Balboa/ 66 20 ATM Nadie {Univision) 38
21 BRISEYDA Por Qué Me Haces Liorar (Platino) 65 21 INTOCABLE Eso Duele (EM/ Latin) 36
22 ADOLFD URIAS Que Me Lieve El Diablo (Fanovisa) 63 22 DUELO Desde Hoy (Univision) 36
23 ANA BARBARA Bandido (Fonovisa/) 62 23 ELIDA REYNA Te Voy A Olvidar (Tejas/ 33
24 VOCESDEL RANCHO De Un Rancho A Otro (EM/ Latin) 58 24 NINEL CONDE Callados {Universal) 3
25  COYOTEY SUBANDA TIERRA SANTA Me Voy A Ir (EM/ Latin) 57 25  EMILIO NAVAIRA f/JOSE LUIS AYALA Ambicion /BMG) 31
- Data is complied from the airplay week of January 11-17, Data is complied from the airplay week of January 11-17,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Adds
ALEGRIJES Y REBUJOS Alegrijes Y Rebujos (Warner M.L./
ALEGRIJES Y REBUJOS El Baile Del Mago (Warner M.L.)
CANA REAL fINIURKA Vale La Pena (BMG)
CUISILLOS Vanidosa (Balboa)
DJ KANE La Negra Tomasa (EM/ Latin/ . .
EMILID NAVAIRA f/JOSE LUIS AYALA Ambicion (BMG) ALBERT FLORES Y LA JUVENTUD Te Digo Adids (uvy/
! , A JESSE MARROQUIN Vives En Mi Pensamiento (LM
GRACIELA BELTRAN Tienes Razon (Univision/ . - .
JOEL ELIZALDE E! Gavilancillo (Univision/ LA ONDA Agéniame La Cintura (EM/ Latin
JULIO PRECIADO El Palomito (BM6) VOCES DEL RANCHO Camarén Pela’o (FM/ Latin)
LA FRECUENCIA La Oportunidad /Bafoa/
LA ONDA Agarrame La Cintura (EM/ Latin/
L0S CADETES DE FELIX GALLEGOS Me Cansé De Quererte (Balboa/
MEXICLAN Me Siento Bien (Univision)
L VOCES DEL RANCHO Camardn Pela’o (EM/ Latin) .
- N
Rock/Alternative Record Pool
TW  ARTIST Title (=bei(s} TW  ARTIST Title Labei(s)
1 KINKY Presidente (Nettwerk/ 1 PUERTO RICAN POWER Doctor (/&)
2 CONTROL MACHETE Bien, Bien (Universal) 2 JERRY RIVERA Mi Libertad (BMG)
3 SUPERLITIO Qué Vo' Hacer (BMG) 3 VICO-C f/EDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo [EM/ Latin)
4 PLASTILINA MOSH Peligroso Pop (EM/ Latin) 4 GRUPO MANIA Sube Sube Universal)
5 MOLOTGV HitMe {Universal) 5 NUEVA ERA We Belong Together /0/e Music)
6 CAFETACUBA Eres (MCA) 6 TOROS BAND Loca Conmigo (Universal)
7 JULIETA VENEGAS Lento (BMG/ 7 YANICAMARENA Noche De Estrellas (Ol Music)
8 GUSTAVD CERAT! Karaoke (BMG) 8 O0BIE BERMUDEZ Me Cansé De Ti (EM/ Latin)
9  MANA Te Llevaré Al Cielo (Warner M.L.) 9 ILEGALES Dame Un Chin (Mock & Rol))
10 JUANES La Paga (Universal) 10 PAPISANCHEZ Enamérame /&N
11 ZOE Peace And Love (Sony Discos) 11 GLORIA ESTEFAN Hoy (Sony Discos/
12 EVANESCENCE My Immortal (Wind-up/ 12 RICKY Y DIANA Te Olvidé (Univision/
13 LUIS A. SPINETTA Agua De La Miseria (Universal) 13 FRUKO Y SUS TESOS Pura Candela fFuentes)
14 HOJA SECA Vagabundo (Respek/ 14 BANDA GORDA Sueiia (MP)
15 NANA PANCHA Wake Up (Pepe Lobo) 15 CELIA CRUZ Rie Y Llora (Sony Discos)
L Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters.
J
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SMOOTH JAZZ
LIBRARY WANTED

Consultant looking for library
with the top 150 Smooth jazz
hits of the last 7 years.

BOSSRADIOGUY®@aol.com.

Promotion Director, Cox Radio,
Greenville, S.C. (WIMZ-FM/107.3
JAMZ & HOT 98.1/WHZT-FM). Are
you an experienced, take charge,
creative, detail oriented, strategic
thinker who enjoys a fast paced envi-
ronment? 2 great stations, a great
facility and tools in beautiful Market
#59. Send your best stuff now. This
won't last long. Benefits include health,
dental, 401K, and more! For details
click on http://1073jamz.com/
about_us/career.html.

Cox Radio Greenville is an equal
opportunity employer. Send applications
to:

HR Department
Cox Radio Greenville
220 North Main Street, Suite 402
Greenville, SC 29601
CoxGreenvilleJobs@Cox.com

Stunt guy/morning show
sidekick needed in Top
30 market.

Must be in touch with a female audi-
ence as well as entertainment
geared toward the female audience.
Writing and comedy skills a plus. One
year experience required. Please send
tapes & resumes to: Radio & Records
at 10100 Santa Monica Bivd., 39 Floor

#1114, Los Angeles, CA 90067. ECE.

POSITIONS SOUGHT

Mom had a stroke, so | have to stay in the
Bay Area. Former Modesto #1 weekender
seeks Santa Rosa-San Jose gig. Contact
FRANK at (510) 223-1534. (1/23)

Broadcasting School Grad seeking position
with progressive, stable broadcasting/adver-
tising company in the Tulsa area. Quick
learner. Jennae (918) 557-0098. (1/23)

OPPORTUNITIES

/ fa frff

b f_f
sy UNIVISION 1{}&9

ON-AIR PERSONALITIES-NY
Univision Radic NY is searching for
talented and seasoned ON-AIR
PERSONALITIES! Our HOT music for-
mat station may have openings for
seasoned, Spanish-speaking person-
alities. Fax you cover letter and
resume to: 212-888-3817.

Univision is an equal opportunity
employer.

/{EJJ’

UﬂlVISIOﬂ

toad o

PRODUCTION MAHAnEn-
NEW YORK

Univision Radio NY is searching for an
experienced Production Manager. Our HOT
music format station is looking for an
experienced, Spanish-speaking Production
Manager. Fax you cover letter and resume
to: 212-888-3817.

Univision is an equal opportunity employer.

Im g3 I_ﬂ

Program Director

Smooth Jazz WJZl, owned and op-
erated locally by the Milwaukee
Radio Alliance, has an immediate
opening for a Program Director.
With ownership roots over 25 years
deep in Milwaukee, this is indeed
an excellent and rare opportunity.
We're looking for an individual with
a proven Smooth Jazz track record.
This individual must have the abili-
ties to motivate and direct a ma-
ture staff, lead by example with
your air work, effectively image a
mainstream Smooth Jazz station,
and deliver great ratings. WlZlis a
Broadcast Architecture client and
has beenin the format over 7 years.
It's time for you to take us to the
next level if YOU have these quali-
ties. Send your resume to:

Bill Hurwitz
Milwaukee Radio Alliance
2979 N. Mayfair Road
Milwaukee, Wi 53222
or email
hurwitz@milwaukeeradio.com
EOE

KDES 104.7, Palm Springs, Ca’s Oldies
station, is looking for it’s next programming
leader.  Must have successful oldies
programming experience, on air-talent,
strategic thinker capable of performingin a
competitive market, Creative, collaborative,
understands audience research, marketing
oriented, community involved, expert com-
municator and an inspiration to air talent.

Send package to:
Mike Keane
C/o KDES 104.7
2100 Tahquitz Canyon Way
Palm Springs, Ca 92262.
E-mail: opening@kdes.com

RR Broadcasting is an Equal Opportunity
Employer

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to

Hinares@radioandrecords.com. Address all 20-word ads to
R&R Free Opportunities. 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067.

MORNING SHOW

KSON FM 97.3 and 92.1 has an im-
mediate opening for our next great
morning show. We're looking for indi-
viduals or team to propel our mornings
to the top. You don’t have to have
country format experience (we can give
you that). You need an intense drive to
win, a high work ethic, and not be
afraid to press the flesh! San Diego’s
a beautiful place to live and it's one of
the most competitive morning show
markets in the country. We have the
company, the tools and the staff to sup-
portyou! If you're interested in seeing
just how good you can be send your
materials to John Dimick, Director of
Programming and Operations,
Jefferson Pilot Communications San
Diego, 1615 Murray Canyon Road,
Suite 710, San Diego, CA 92108.
EOE.

R&R Opportunities

Advertising
1x 2x

$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Opportunity
Knocks

inthe pages of
R&R every Friday
Call: 310-553-4330

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to llinares@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail,

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067 Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
1ssue recewved prior to cancellation. Nonrefundable quarterly rates available. Al reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
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e National Airplay Overview: January 23, 2004

CHR/POP CHR/RHYTHMIC URBAN
w W w W w W
1 1 OUTKAST Hey Ya! fArista) 3 0 TWISTA f{[KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 1 1 ALICIA KEYS You Don't Know My Name (/)
3 8 OUTKAST The Way You Move (Arista) 1 2 KELIS Milkshake /Star TrakjArista/ 2 g TWISTA f/KANYE WEST & JAMIE FOXX Slow Jamz fAtiantic/
4 NICKELBACK Someday (Roadrunner/lDJMG) 2 3 OUTKAST Hey Ya! (Arista) 3 BEYONCE' Me, Myself And 1 (Columbia)
2 4 BABY BASH Suga Suga (Universal) 6 o YING YANG TWINS fILIL’ JON... Salt Shaker (TVT/ 4 4 AVANT Read Your Mind /Geffen/
5 5 3 DOORS DOWN Here Without You (Republic/Universal) 4 5 OUTKAST The Way You Move (Arista/ 5 5 OUTKAST The Way You Move /Arista/
6 0 NO DOUBT It's My Life finterscope/ 14 USHER f/LUDACRIS & LIL’ JON Yeah (Arista) 6 B8 KELIS Milkshake (Star Trak/Arista)
7 7 SIMPLE PLAN Perfect /Lava/ 8 ALICIA KEYS You Don't Know My Name £/} 9 0 KANYE WEST Through The Wire (Roc-A-Fella/{DJMG)
8 &P KELIS Milkshake (Star Trak/Aristal 9 NICK CANNON Gigolo (/ive/ 7 8 JAGGED EDGE Walked Outta Heaven [Columbia)
9 €D LUDACRIS f[SHAWNNA Stand Up (Def Jam South/iDJMG) 5 9 JAGGED EDGE Walked Outta Heaven /Columbia) 8 9 JAY.Z Change Clothes (Roc-A-Fella/lDJMG)
13 @) JESSICA SIMPSON With You (Columbia) 1 @ WESTSIDE CONNECTION Gangsta Nations (Capitolf 13 8 RUBEN STUDDARD Sorry 2004 1/}
14 @) LINKIN PARK Numb /Warner Bros.) 7 11 LUDACRIS f[SHAWNNA Stand Up /Def Jam South/iDJMG/ n OUTKAST Hey Ya! (Arists)
12 @ CHRISTINA AGUILERA The Voice Within /RCA/ 19 @ CASSIDY #{R. KELLY Hotel 1/} 10 12 R. KELLY Step In The Name Of Love (Jive/
10 13 TRAPT Headstrong /Warner Bros.) 10 13 YOUNGBLOODZ fLIL' JON Damn! (Arista/ 19 LUDACRIS Splash Waterfalls (Def Jam South/IDJMG)
11 14 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 16 @ KANYE WEST Through The Wire /Roc-A-Felis/lDJMG) 30 USHER f{LUDACRIS & LIL' JON Yeah /Arista/
16 @ EAMON F**k It {l Don’t Want You Back) (/ive/ 1215 CHINGY fiSNOOP DOGG & LUDACRIS Holidae In (OTF/Capitol) 20 YING YANG TWINS fiLIL’ JON... Salt Shaker (T¥7/
15 16 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (D TF/Capitol) 20 g BEYONCE' Me, Myself And | (Columbia) 18 JUVENILE In My Life (Cash Money/Universal)
23 @ EVANESCENCE My immortal (Wind-up/ 27 J-KWON Tipsy (So So Def/Arista} 22 T.1. Rubber Band Man (Grand Hustle/Atlantic)
18 18 STAIND So Far Away /Flip/Flektra/FEG) 15 18 LIL" JON & THE EASTSIDE BOYZ Get Low /TVT/ 12 18 YOUNGBLOODZ fiLIL’ JON Damn! (Arista/
21 @ DIDO White Flag /Arista) 18 19 BABY BASH Suga Suga /Universal) 16 19 MARY J. BLIGE /EVE Not Today (Geffen/
19 20 SANTANA f/ALEX BAND Why Don't You & | (Arista/ 13 20 2PACf/NOTORIOUS B.\.6. Runnin’ (Dying To Live) /Amaru/interscope) 21 20 JOE More & More (Jive)
27 GOOD CHARLOTTE Hold On /£pic/ 17 21 M. LEE f|J. DUPRI Wat Da Hook Gon Be (Fo’ ReelfUniversal) 15 21 M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)
24 BEYONCE' Me, Myself And | (Columbia) 22 LUDACRIS Splash Waterfalls [Def Jam South/IDJMG) 14 22 LUDACRIS fiISHAWNNA Stand Up (Def Jam South/iDJMG/
25 FUEL Falls On Me (Epic/ 35 CHINGY One Call Away (DTP/Capitol) 27 @ TRILLVILLE Neva Eva (BME/Warner Bros.)
28 SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 31 EAMON F*k It (| Don’t Want You Back) (/ve/ 24 24 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol)
22 25 PINK Godls A DJ (Arista) 23 25 MARY J. BLIGE f/EVE Not Today /Geffen/ 17 25 G UNIT Stunt 101 finterscope/
37 BRITNEY SPEARS Toxic (J/ive/ 38 @ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//DJMG) 23 26 MUSIAQ Forthenight (Def SouliDJMG)
29 KELLY CLARKSON The Trouble With Love Is (RCA/ 25 27 B2KfIFABOLOUS Bada Boom /Epic/ 26 27 BOW WOW f|JAGGED EDGE My Baby (Columbia/
26 28 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 21 28 G UNIT Stunt 101 fnterscope) 25 28 NICK CANNON Gigolo (Jive/
20 29 CLAY AIKEN Invisible (RCA/ 32 @ PETEY PABLO Freek-A-Leek (ive/ 31 29 GINUWINE Love You More (Epic/
33 @ M. LEE f!J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universall 28 30 BABY BASH Shorty Doowop [Universal) 32 30 MARQUES HOUSTON Pop That Booty (7.4.6./EEG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
FEFE DOBSON Everything fisliand//DJMG) USHER FILUDACRIS & LIL’ JON Yeah (4rista/ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
BRITNEY SPEARS Toxic //ive/ USHER FILUDACRIS & LIL" JON Yeah /Arista/ USHER FILUDACRIS & LIL’ JON Yeah (4rista/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
USHER FILUDACRIS & LIL’ JON Yeah /Arista/ 2PAC FIEMINEM One Day At A Time /Amaru/interscope) JAHEIM F{JADAKISS Diamond In The Ruff (Divine Mil/Warner Bros.)
BLACK EYED PEAS Hey Mama (A&M/interscope) MARIO WINANS FiP. DIDDY | Don't Wanna Xnow (Universal) JIN Learn Chinese (Ruff Ryders/Virgin/
MAROON 5 This Love (OctonelJ) LIL SCRAPPY Head Bussa (BME/Reprise) SLEEPY BROWN F/QUTKAST | Can't Wait (Interscape/
YING YANG TWINS F/LIL' JON & THE EASTSIDE BDYZ Salt Shaker (7V7) JIN Learn Chinese (Ruff Ryders/Virgin) LIL SCRAPPY Head Bussa /BME/Reprise)
KIMBERLEY LOCKE 8th World Wonder (Curb/ BEENIE MAN FIMS. THING Dude (Virgin/ SEAN PAUL I'm Still In Love With You (VP/Atlantic)
CHR/POP begins on Page 23. CHR/RHYTHMIC begins on Page 31. URBAN begins on Page 35.
ERETR EE HOT AC RN T s
W W W Tw w W
3 0 UNCLE KRACKER f/DOBIE GRAY Drift Away f{ava/ 1 1 3 DODRS DOWN Here Without You /Republic/Universal) 1 NICKELBACK Figured You Out (Roadrunner/i0JMG)
1 2 TRAIN Calling All Angels (Columbia) 4 e SHERYL CROW The First Cut Is The Deepest /4&M/interscope/ 2 AUDIOSLAVE | Am The Highway finterscope/Epic/
2 o SHANIA TWAIN Forever And For Always (Mercury//DJMG) 2 3 MATCHBOX TWENTY Bright Lights (4t/antic/ 3 PUDDLE OF MUDD Away From Me (Geffen/
4 4 MATCHBOX TWENTY Unwell (At/antic/ 3 4 SANTANA fIALEX BAND Why Don't You & | /Arista) 6 LINKIN PARK Numb /Warner Bros.)
5 5 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 5 5 DIDO White Flag /Arista) 5 5 STAIND So Far Away (Flip/Elektra/EEG)
6 0 SIMPLY RED Sunrise /simplyred.com/ 6 6 SARAHMCLACHLAN Fallen /Arista) 9 8 THREE DAYS GRACE {! Hate) Everything About You (Jive/
77 COUNTING CROWS Big Yellow Taxi /(Geffen/interscope) 7 7 NODOUBT It's My Life finterscope/ 8 TRAPT Still Frame (Warner Bros.)
10 8 JOSH GROBAN You Raise Me Up /743/Reprise) 8 8 NICKELBACK Someday (Readrunner/IDJMG) 4 8 STONE TEMPLE PILOTS Al In The Suit That You Wear /Atlantic)
12 SHERYL CROW The First Cut Is The Deepest /A&M/interscope) 9 TRAIN When | Look To The Sky (Columbia) 13 @ JET Are You Gonna Be My Girl (Elektra/EEG)
8 10 CELINE DION Have You Ever Been In Love (Epic/ 10 10 MATCHBDX TWENTY Unwell (Atlantic/ 10 10 A PERFECT CIRCLE Weak And Powerless Virgin/
9 11 LUTHER VANDROSS Dance With My Father (J/ 11 11 TRAIN Calling All Angels (Columbia/ 7 11 AUDIOSLAVE Show Me How To Live /interscope/Epic)
13 8 CLAY AIKEN Invisible (RCA/ 12 8 FIVE FDR FIGHTING 100 Years (Aware/Columbia/ 12 8 GODSMACK Re-Align (Republic/Universal)
14 DIDO White Flag /Arista) 18 EVANESCENCE My Immortal (Wind-up/ 17 STAIND How About You (Fljp/Elektra/EEG)
1114 MERCYME | Can Only imagine (NO/Curt) 14 14 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 11 14 OFFSPRING Hit That (Columbia)
15 15 SARAHMCLACHLAN Fallen (Arista) 15 15 LIVE Heaven Radioactive/Geffen/ 19 @ TANTRIC Hey Now Maverick/Reprise)
16 16 MICHAEL MCDONALD Ain't No Mountain High Enough Motown/ 17 @ JASON MRAZ You And | Both (Elektra/FEG) 18 ) SEETHER Gasoline (Wind-up/
17 TIM MCGRAW Tiny Dancer (Curb) 13 17 BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 22 @) INCUBUS Megalomaniac (Epic/
18 ROD STEWART #/CHER Bewitched, Bothered And Bewildered (/) 19 8 OUTKAST Hey Ya! /Arista) 23 ) DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atiantic)
19 FIVE FOR FIGHTING 100 Years /Aware/Columbia) 21 MELISSA ETHERIDGE Breathe (/sland/iDJMG) 21 @) LIMP BIZKIT Behind Biue Eyes (Flip/interscope)
20 CHRISTINA AGUILERA The Voice Within (RCA/ 20 20 COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 20 20 RED HOT CHILI PEPPERS Fortune Faded /Warner Bros./
21 SANTANA f/ALEX BAND Why Don't You & | fArista/ 23 8 FUEL Falls On Me /Epic/ 16 21 DEFAULT (Taking My) Life Away (TVT)
23 HALL & OATES Getaway Car (- Watch) 25 LIZ PHAIR Extraordinary (Capitol) - @ FUEL Million Miles /Epic/
22 23 CELINE DION Stand By Your Side (£pic/ 24 23 CLAY AIKEN Invisible /RCA/ 24 23 CHEVELLE Closure /Epic/
26 @ 3 DOORS DOWN Here Without You (Republic/Universal) 22 24 HOWIE DAY Perfect Time Of Day /Epic/ 29 8 SHINEDOWN 45 /Atlantic/
24 25 BURKE RONEY Let It All Come Down /R World/Ryko) 35 JDHNMAYER Clarity /Aware/Columbia/ - A PERFECT CIRCLE The Outsider (Virgin/
- @ MARTINA MCBRIDE This One’s For The Girls /RCA/ 28 SIMPLE PLAN Perfect /Lava/ 25 26 KID ROCK Feel Like Makin' Love (Top Dog/Atlantic)
25 27 SEAL Waiting For You (Wamer Bros.) 40 MAROON 5 This Love (Octone/J) 28 27 P.0.D. Will You (Atlantic/
28 % ELTON JOHN The Heart Of Every Girl /Epic/ 26 28 DAVEMATTHEWS Save Me (RCA/ 27 28 HOOBASTANK Out Of Control (/s/and/IDJMG)
30 SUZY K. Gabriel Velum) 27 29 NELLY FURTADO Powerless {Say What You Want) (DreamWorks) 30 29 SEVENDUST Enemy (TVT)
27 30 BANGLES Something That You Said (Kach) 29 30 SEAL Waiting For You (Warner Bros.) 26 30 KORN Right Now (£prc/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
SIMPLY RED You Make Me Feel Brand New /simpiyred.com/ FEFE DOBSON Everything (/s/and//{DJMG) 3 DOORS DOWN Away From The Sun (Republic/Universal)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
SHERYL CROW The First Cut Is The Deepest (A&M/interscape/ JOHN MAYER Clarity (Aware/Columbia) JET Are You Gonna Be My Girl /Elektra/EEG)
TOP 5 NEW & ACTIVE TOP NEW & ACTIVE TOP 5 NEW & ACTIVE
MICHAEL BOLTON When I Fall In Love (Passion Group) BDB GUINEY Girlfiiend (Wind-up/ METALLICA The Unnamed Feeling (Elektra/EEG)
RUBEN STUDDARD Sorry 2004 (/) JONNY LANG Red Light (A&M/interscope) 3 DOORS DOWN Away From The Sun (Republic/Universal)
ABENAA Song 4 U (Nkunim) NORAH JONES Sunrise (Blue Note/EMC) TESLA Caught In A Dream (Sanctuary/SRG)
SIMPLY RED You Make Me Feel Brand New (simplyred.com) FEFE DOBSON Everything /Island/IDJMG) COURTNEY LOVE Mono Virgin/
BABYFACE The Loneliness /Arista) CHEAP TRICK My Obsession (Big3/
AC begins on Page 53. AC begins on Page 53. ROCK begins on Page 63.
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ALICIA KEYS You Don't Know My Name (J/

R. KELLY Step In The Name Of Love (Jive/

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG)
JOE More & More (ive/
AVANT Read Your Mind (Geffen/

LUTHER VANDRDSS Think About You (J/
KEM Love Calls (Motown/Universal

RUBEN STUDDARD Sorry 2004 (J/

MUSIQ Forthenight (Def SoullDJMG/
SMOKIE NORFUL | Need You Now (EM/ Gospel)
WILL DO'WNING A Million Ways (GRP/VMG)
DWELE Find A Way (Virgin/
@ ERYKAH BADU Back In The Day iMotown/

14 ARETHA FRANKLIN Wonderful /Arista/

15 LUTHER YANDROSS Dance With My Father (J/
8 OUTKAST The Way You Move (Arista/

JAGGED EDGE Walked Outta Heaven (Columbia/

18 MICHAEL JACKSDN One More Chance (Epic/

19 ASHANTI Rain On Me Murder Inc./IDJMG/

VAN HUNT Seconds Of Pleasure (Capitol/
JAHEIM Backtight (Divine MilyWarner Bros.)

22 JAVIER BEeautiful UR (Capitoll

8 SILK Side Show (Liguid 8)

BABYFACE The Loneliness (Arista/

25 KEM Matzer Of Time (Motown/

@ KINDRED THE FAMILY SDUL Stars (Hidden Beach/
27 BRIAN MCKNIGHT Back Seat (Gettin' Down) (Motown/
28 AL GREEM | Can't Stop (Blue Note/EMC)

29 JEFF MAJORS Heard My Cry (Music One/

30 STEPHANIE MILLS Can't Let Him Go (/&M/

™
1]
2
3
4
5
(6
7
(8
9
10
1
12

LW

W OO wN —

KENNY CHESNEY There Goes My Life (BNA/

ALAN JACKSON Remember When (Arista/

BRODKS & DUNN You Can't Take The Honky Tork.. Arfsta/
TOBY KEITH American Soldier (DreamWorks/

TIM MCGRAW Watch The Wind Blow By {Curb/

TERRI CLARK | Wanna Do It All (Mercury/

BRAD PAISLEY Little Moments (Arista)

TRACY BYRD Drinkin' Bone (RCA/

RDDNEY ATKINS Honesty {(Write Me A List) (Curty
SHANIA TWAIN She's Not Just A Pretty Face (Mercury/
MARTINA MCBRIDE In My Daughter's Eyes (RCA/
TRACE ADKINS Hot Mama (Capitol)

JIMMY WAYNE | Love You This Much (DreamWorks/
SARA EVANS Perfect (RCA/

JO DEE MESSINA | Wish (Curt/

BUDDY JEWELL Sweet Southern Comfort (Columbial
JOSH TURNER Long Black Train /MCA/

KEITH URBAN You'll Think Of Me (Capitol)

GARY ALLAN Songs About Rain (MCA/

CLINT BLACK Spend My Time (Equity Music Groug/
JDE NICHOLS Cool To Be A Fool (Universal South/
BLUE CDUNTY Good Little Girls (Asylum/Curb/

RASCAL FLATTS Mayberry (Lyric Street/

CRAIG MDRGAN Every Friday Afternoon (BBR)

DIERKS BENTLEY My Last Name (Capitol)

CARDLYN DAWN JOHNSON Simple Life (4rista/
KELLIE COFFEY Texas Plates (BNA/

BRIAN MGCOMAS You're In My Head (L yric Street/
TRACY LAWRENCE Paint Me A Birmingham (DreamWaorks/
CLAY WALKER | Can't Sleep (RCA/

© #1MOST ADDED

GERALD LEVERT Wear It Out (Elektra/EEG)

#1 MOST INCREASED PLAYS

BABYFACE The Loneliness {Arista/

TOP 5 NEW & ACTIVE
BEYONCE' Me, Myself And | (Columbia/
ANN MESBY With Open Arms (AT Entertainment/
MARY MARY Dance, Dance, Dance {Integrty/
GERALD LEVERT Wear It Out (Flektra/FEG)
MBDNTELL JORDAN Bottom Line (Koch/

URBAN begins on Page 35.

™
€ LINKIN PARK Numb (Warner Bros.)
2 PUDDLE OF MUDD Away From Me (Geffen/
o NICKELBACK Figured You Out (Roadrunner/IDJMG)
THREE DAYS GRACE {| Hate) Everything About You (Jive/
OFFSPRING Hit That (Columbia/
AUDIOSLAVE | Am The Highway fInterscope/Epic)
7 TRAPT Still Frame (Warner Bros.)
© INCUBUS Megalomaniac (Epi/
9 SEETHER Gasoline (Wind-up/
10 LIMP BIZKIT Behind Blue Eyes (Flip/interscape/
8 GODSMACK Re-Align (Republic/Universal)
STAIND Haw About You (Flip/Elektra/EEG)
13 CHEVELLE Closure (Epic/
HOOBASTANK Out Of Control (/siand/IDJMG/
JET Are Yau Gonna Be My Girl (Elektra/EEG)
A PERFECT CIRCLE The Outsider (Virgin/
TANTRIC Hey Now (Maverick/Reprise/
18 STAIND Se Far Away (Fljp/Elektra/EEG)
19 SEVENDUST Enemy (7V¥7)
@ SHINEDDWN 45 (Atiantic/
21 KORN Right Now (£pic/
22 RED HOT CHIL} PEPPERS Fortune Faded (Warmer Bros.)

FUEL Million Miles (£pic/
SMILE EMPTY SDUL Nowhere Kids /Lava/
LDSTPROFHETS Last Train Home (Columbia/
26 METALLICA The Unnamed Feeling (Efektra/EEG)
27 P.0.0. Will You /Atlantic/
¢X) KORN Y'All Want A Single flmmortal/Epic/
(&) DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic/

k) SKRAPE Stand Up (ACA/

00~

ALTERNATIVE

wom~wmaEOANW=%

#1 MOST ADDED

EMERSDN DRIVE Last One Standing (DreamWarks/

#1 MOST INCREASED PLAYS

TOBY KEITH American Soldier (DreamWorks.

TOP NEW & ACTIVE

RHONDA VINCENT If Heartaches Had Wings (Rocnder/

COUNTRY begins on Page 40.

LINKIN PARK Numb (Warner Bros.)

OFFSPRING Hit That (Columbia/

JET Are You Gonna Be My Girl (Elektra/EEG)

INCUBUS Megalomaniac (£pic/

THREE DAYS GRACE {l Hate) Everything About You (J/ive/
AUDIOSLAVE | Am The Highway (/nterscope/Epic)
SWITCHFDOT Meant To Live (Red Ink/Columbial
BLINK-182 Feeling This (Geffen/

RED HOT CHILI PEPPERS Fortune Faded (Warner Gros./
NICKELBACK Figured You Out (Roadrunner//DJMG)
CHEVELLE Closure (Epic/

LOSTPROPHETS Last Train Home (Columbia/

STAIND How About You (Flip/Elektra/EEG)

TRAPT Still Frame (Warner Bros./

PUDDLE DF MUDD Away From Me (Geffen/
HODBASTANK OQut Of Contral (/sland//DJMG/

FINGER ELEVEN One Thing (Wind-up/

STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/
FOD FIGHTERS Darling Nikki (Roswel/RCA/

DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic)
A PERFECT CIRCLE The Qutsider (Virgin/

AFI Silver And Cold (DreamWorks/

LIMP BIZKIT Behind Blue Eyes (Flip/interscope/
CDURTNEY LOVE Mono (Virgin/

CRYSTAL METHDD Born Too Slow (V2/

BLINK-182 | Miss You (Geffen/

SMILE EMPTY SDUL Nowhere Kids /L ava/
YELLDWCARD Ocean Avenue (Capitol)

KDRN Right Now (£pic/

DUTKAST Hey Ya! (Arista)

#1 MOST ADDED

DAMAGEPLAN Save Me (Elektra/EEG)

#1 MOST INCREASED PLAYS

3 DOORS DOWN Away From The Sun (Republic/Universal)

TOP 5 NEW & ACTIVE
ILL NING This Time's For Real (Roadrunner/[DJMG)
KID ROCK Jackson, Mississippi (Top Dog/Atlantic)
THOUSAND FOOT KRUTCH Rawkfist (Tooth & NailEMC)
BURDEN BROTHERS Beautiful Night (Kirtland/Trauma)
DROPBOX Wishbone (Unwersal)

ROCK begins on Page 63.

~ #1MOST ADDED

LIVING END Who's Gonna Save Us? (Reprise/

#1 MOST INCREASED PLAYS

COURTNEY LOVE Mono (Virgin)

TOP 5 NEW & ACTIVE
JET Cold Hard Bitch (Elektra/EEG)
KDRN Y‘All Want A Single /immortal/Epic)
TO MY SURPRISE Get It To Go (Roadrunner//[DJMG)
HOOBASTANK The Reason (/sland//DJMG)
PHANTOM PLANET Big Brat (Daylight/Epic/

ALTERNATIVE begins on Page 69.
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National Airptay Overview: January 23, 2004

0200

JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm/

DAVE KOZ Honey-Dipped (Capitol)

PRAFUL Sigh (Rendezvous/N-Coded]

CHRIS BOTT! Indian Summer (Columbia/

NICK COLIDNNE High Flyin' (3 Keys Music/

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock/

MINDI ABAIR Flirt (GRP/VMG)

KIM WATERS The Ride (Shanachie/

RICK BRAUN Green Tomatoes (Warner Bros./

JIMMY SOMMERS Take My Heart... (Gemini/Higher Gctavel

DARYL HALL She's Gone (Rhythm & Groove/Liguid 8)

SEAL Touch (Wamer Bros.)

RICHARD ELLIDT Sly (GRP/VMG/

KENNY G. Malibu Dreams (4rista/

MICHAEL MCDONALD Ain't No Mountain High Enough Matown/

16 LEE RITENDUR Inner City Blues (GRP/VMG/

&) DAVID BENOIT Watermelon Man (GRP/VMG)/

&) STEVE COLE Everyday (Warner Bros.)

&) MARC ANTOINE Funky Picante (Rendezvous/

¢1) DOWN TD THE BONE Cellar Funk (Narada/

21 PAMELA WILLIAMS Afterglow (Shanachie/

@ BASS X Vonni (Liguid 8

23 KIRK WHALUM Do You Feel Me (Warner Bros.
PETER WHITE Talkin' Bout Love (Columbial
RICHARD SMITH Sing A Song /(4440/

26 HIROSHIMA Revelation (Heads Up International)
GREGG KARUKAS Riverside Drive /A-Coded)
HIL ST. SDUL For The Love Of You (Shanachie/

29 BRIAN CULBERTSDN Serpentine Fire /Warner Bros.

-0~ >00-~O:

—_

€D NAJEE Eye 2 Eye (V-Caded)

#1 MOST ADDED
PAUL BROWN 2417 (GRF/VMG/

#1 MOST INCREASED PLAYS

PETER WHITE Talkin' Bout Love (Columbia/

TOP 5 NEW & ACTIVE
JEFF GOLUB Pass It On (GRP/VMG)
SPYRD GYRA Cape Town Love (Heads Up Internationzl,
BRIAN BROMBERG Bobblehead (4440
SPECIAL EFX Ladies Man (Shanachie/
PAUL TAYLOR Steppin’ Out (Peak/

Smooth Jazz begins on Page 60.
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1 CDUNTING CROWS She Don't Want Nobady Near (Geffen/
2 HOWIE OAY Perfect Time Of Day (£pic/

3 DAVE MATTHEWS Save Me (ACA/

4 SARAHMCLACHLAN Fallen (Arista/
3 GUSTER Careful (Palm/Reprise/

INDIGO GIRLS Perfect World £pic/

7 STEREDPHONICS Maybe Tomorrow (V2/
© JACK JOHNSDN Taylor (ack Johnson Music/Universal

9 FIVE FOR FIGHTING 100 Years (Aware/Columbia)
8 MELISSA ETHERIDGE Breathe (/sland//DJMG)
NORAH JONES Sunrise (Blue Note/EML/

12 TRAIN When | Look To The Sky (Columbia)

13 THRILLS One Horse Town (Virgin/

14 SHERYL CROW The First Cut Is The Deepest (A&M/Intecscope)
15 JOE FIRSTMAN Breaking All The Ground (Atlantic)

16 JONNY LANG Red Light (A&M/interscape/
m JET Are You Gonna Be My Girl (Elektra/FEG/

18 COLDPLAY Moses (Capitoll

19 THORNS Blue (Aware/Columbia)
8 DAMIEN RICE Cannonball (Vector Recordings/Warner Bras.)

JOHN EDDIE If You're Here When | Get Back (Thrill Show/Lest Highway/

22 R.E.M. Bad Day (Warner Bros.)

23 VAN MORRISDN Once In A Blue Moon (Blue Note/EMC/
@ STING Sacred Love (A&M/interscope)

25 MATCHBOX TWENTY Bright Lights /Atlantic/

1) RDDNEY I'm Shakin' (Geffen/

¢2) JOHNMAYER Clarity (Aware/Columbia/

¢1) SANTANA f/ALEX BAND Why Don't You &1 Arista/

(1) EASTMDUNTAINSOUTH Rain Come Down (DreamWorkst
1) MAVERICKS | Want To Know (Sanctuary/SRG/

#1 MOST ADDED

LOS LONELY BOYS Real Emotions (Or/Epic/

#1 MOST INCREASED PLAYS

NORAH JONES Sunr:se (Blue Note/EMC/

TOP 5 NEW & ACTIVE
JOSS STONE Fell In Lave With A Boy (S-Curve/EMC)
RED HOT CHIL| PEPPERS Fcrtune Faded (Warner Bros..
JONATHA BROOKE Better After All (Bad Dog/VMG/
RYAN ADAMS Burning Photographs (Lost Highway/IDJMs.
KEB’ MO’ Let Your Light Shine (£pic/

TRIPLE A begins on Page 74.
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aura Hagan is President of Univision Radio
National Sales, the largest Hispanic rep firm
representing the largest Spanish-language
broadcaster in the U.S., Univision Radio.

Hagan is a native of Quito, Ecuador and
moved to the U.S. when she was quite young.
Although she came here speaking no English,
she knew even as a young girl that she had
the strength, passion and dedication be a
success in America, and she feels a great deal
of gratitude for the opportunities presented to
her here.

Getting into the business: “After high
school and two years of business school, I went to
Metromedia. I was an assistant to Dick Williams. We worked
with Screen Gems. They bought a very small TV station,
Channel 47 in New York, and didn’t know what to do with
it. It was a Hispanic station that is now Telemundo. Norm
Levau, who was in charge of TV at Metromedia, asked me to
gn there and help a young man, Carlos Barba. I did, but a
year later I got pregnant and stayed home for 10 years.

“I came back and went to work for WADO/New York as
an account executive. At that time we didn’t have a
national rep. After a couple of years Mac Tichenor wanted
to buy WADO. They wanted a rep, so they went to Katz and
said they wanted to open a rep company. Mac had already
gotten to know me a little, because I handled a lot of the
big agencies. They kept seeing my name on contracts, so
Katz called me and said they'd like me to join them and
open the zep house. I said, 'No, thank you; I'm very happy
where I am, but after three or four meetings I decided to
join them.

"I stayed for three years, and then I started with Katz
Hispanic Media as an account executive. I was promoted to
New York Sales Manager, but I left in 1991 because I had
the opportunity to be the GSM for CBS. In ‘93 I went to
work for Univision as VP/New Business Development. At the
bime Univision was not in radio, only TV. I came back to
Katz, because radio has always been my passion. I came
Eack in 1994 as VP/Sales. In 1998 they made me Executive
\P, and I've been President since 1999.”

Mission of the company: “The goal was to have a
competitive rep in the industry. It all began in 1987, when
Eatz Hispanic opened. We focused on the tremendous
growth of the Hispanic market and, of course, the
importance of Spanish-language radio. We saw the
tmportance, but the marketplace took it one step at a time.
There was not the eagerness and the knowledge that there
is today. All the data that we have today was not there in
the beginning. We already knew the population was
growing and that Hispanic radio would lead us to new
horizons. We focused on expanding our presence, acquiring
new stations and growing our market share.

“I'm very proud to have been part of KRG. Univision
Sales is a division of KRG. We've always enjoyed the
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LAURA HAGAN

President, Univision Radio National Sales

privileges of our sister companies, due to Stu Olds.
Whatever the big companies had, we always had. I have
strived to assure our sellers that they have the best tools.
What makes us different from the other companies and the
other Hispanic reps are the tools we have and our
wonderful research division. Research is everything in our
business.

“Our biggest asset, though, has always been our
people. The commitment, passion and pride we have have
made the difference in this company. Our people have been
with us for our greatest successes and achievements.
Through all the years of blood, sweat and tears, there have
been trust, mutual support and laughter. We've had the
friendship and respect of all our people, and this includes
our wonderful friends at the radio stations and the
agencies. It's been my model to always have respect for
everybody. For me, there are three things that are
nonnegotiable: respect, taking care of our people and
communication.”

Biggest challenge: “Getting our fair share of the pie.
Hispanics comprise the biggest minority in the country,
with almost 40 million people. That's 13% of the U.S.
population. Their buying power is also incredible: $650
billion. One of the greatest sorrows I have, and we're trying
to break through it, is that America’s leading advertisers
allocate only 2% of their advertising budgets to target
Hispanics. My biggest challenge is to pass the word and to
meet with big advertisers to tell them about the power of
the Hispanic market.”

Opportunity for growth: “Today everyone is eager to
get involved with the Hispanic market. I tell people, If you
need revenue, to move your product, new customers and
new venues for your product, you have to look at the
power of Hispanic radio. It's still very hard to penetrate.
There’s still a bias. We have to work very hard to make sure
we go to the client and tell them about the power of the
market and what a difference it's going to make for them.
With all the great things we see, we still have to push it;
we still have to go and see them and present very hard on
every level.”

State of the industry: “According to all the trades
and the gurus of the industry, radio is going to show
between 6% and 6.5% growth. The Hispanic market
expects double digits. A thing that concerns me is that
Hispanics in broadcasting don’t have job opportunities. The
press said there are only 1,000 jobs available this month. I
would like to see those opportunities increase. It’s
important for the market and it’s important for our
economy that our people are working. I see the industry as
being healthy. It's a political year and it's an Olympic year.
Those revenues are going to help us. A challenge I have
today is the political dollars. We have to look at every
single venue. The agencies are where all the political
parties and revenue are, Republican and Democrat.”

Biggest difference between representing the
general market and the Hispanic market: “The rep does
the same thing. The difference is that, although it's
growing — we started with about 200 stations, and now
we have over 700 Hispanic outlets — we have to get
agencies and advertisers to understand the power of
Hispanic TV and radio. We had to build budgets; we didn't
have them before. Now we do have budgets, and our
challenge is to grow those budgets for the Hispanic market.
That's the difference.”

How’s business: “It's good. I'm very happy because
we made and overachieved our budget. It was an awful lot
of work, but it was good. We have incredible attrition. We
have to make sure that we make up for that. We're
focusing on our budgets for this year. Not only do we have
to make the Katz budget, I also have to make the HBC and
Univision budgets. We have to make the budgets for the
non-Univision stations we have too.

www americanradiohistorv com

“In 1987 we started with five radio stations. Today we
represent almost 100 stations in 40 markets. We have
expanded from three offices with teams of four or five
sellers to eight offices. We're in Atlanta, Chicago, Dallas,
Los Angeles, Miami, San Antonio, San Francisco and New
York with 23 sellers in the street. We have experienced
incredible growth and are looking forward to meeting all
future expectations as well. I'm most proud of the
partnership with Univision. We've worked together with
mutual support and respect. What we are today, we could
not have been without them.”

Most influential individual: “Stu Olds, for his
devotion and the support he’s given us for the 17 years
we've been here. The Hispanic division has never been any
different to Stu than all his other companies. Also Mac
Tichenor. I praise Mac not only for his support in the
business, but also his friendship to me. And David Lykes.
He was the COO of HBC; he retired about three years ago.
And T have to thank Gary Stone, the present C00 of
Univision Radio.”

Career highlight: "My people and Miami. Opening the
Miami office was such a sacrifice. I was there for three
years, Monday through Friday, then went home every
weekend to my husband and two children. From zero
billing, today that office is one of our biggest. All that we
are stems from teamwork. When I mention my success, it's
the success of my people. It's been realized through the
teams I've had with me. I've had people who have worked
with me many years. Ed D'Abate has been with me from
the very beginning. A lot of the managers have worked
here many years; they don't leave us. That’s a tribute to
them and their devotion and loyalty to the company and
to me.”

Career disappointment: “There are ups and downs all
the time. I've talked about the rosy aspects of my career,
but it’s been hard to break through sometimes. Being a
Spanish woman has both helped me and not helped me.
This company has been built with a lot of sacrifice and
hard work, a lot of tenacity, and a drive not to be
discouraged and to keep on striving in spite of hardships. I
only focus on the good things. Otherwise, I don't think I
would have made it through all those years.”

Favorite radio format: “Spanish AC.”

Favorite song: “Somewhere in Time’”

Favorite television show: "I love the Discovery
Channel, I Love Lucy and The Golden Girls.”

Favorite book: “The last one I read was The Da Vinci
Code. T love Hemingway because of his sense of adventure.”
Favorite movie: “The Bridges of Madison County. 1

love all of the James Bond movies.”

Favorite restaurant: “La Biola in Cedarhurst, NY.
Every Friday I go there with my family. It's friendship and
wonderful food.”

Beverage of choice: “White wine.”

Hobbies: “T love gardening. I have a very small
garden, but I spend a lot of time in it. I aiso live on the
beach, and that’s my greatest joy, walking there very early
or very late.”

E-mail address: “laura. hagan@katz-media.com.”

Advice for broadcasters: "Keep increasing our share.
That's our goal. Always remember the responsibility we
have to our community. Radio is community. Radio is local.
Thus, we have to defend the communities’ rights and cover
the issues in our local markets. Managers should get
involved with their people and know their communities to
make sure they know what makes them tick. Know your
political leaders, and know if they're doing right by the
people.”

Advice for Hispanic broadcasters: “Stick to your
roots: music and artists. Continue to grow our piece of the
pie and preach the word of Hispanic media and the
incredible growth of our markets, big and small.”
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Don’t miss the most talked about annual event in
Talk radio — R&R’s Talk Radio Seminar 2004!
Fill out and submit registration form below.
For full agenda, or to register online, go to
www.radioandrecords.com.

LOOK WHO’S
COMING TO TRS!

TONY SNOW

SEMINAR scwman FeEs

registration

BEFORE JANUARY 30, 2004 $399 There is a $50.00

FAX THIS FORM BACK TO 310-203-8450 JANUARY 31 - FEBRUARY 20, 2004 $450

cancellation fee.
No refunds after

OR MAR TO: Please print carefully or type in the form below. AFTER FEBRUARY 20, 2004 January 30, 2004
R&R Talk Radio Seminar 2004 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500

P.O Box 515408 form. Please include separate forms for each
e registration. Photocopies are acceptable.
Los Angeles, CA 90051-6708

OR REGISTER ONLINE AT www.radioandrecords.com

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FCRMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS

Amount Enclosed: $

Name

Title

Street

D Visa

Account Number |

Month

D MasterCard D American Express D Discover [ check

Expiration Date

Call Letters/Company Name

Date Signature

City i Print Cardholder Name Here

Telephone #

QUESTIONS? Call the R&R Talk Radio Seminar 2004

Hotline at 310-788-1696

Renalssance Washington, DC

registration . '
9 Thank you for requesting reservations at the

Renaissance Washington, DC. Our staff would like to take the opportunity to
extend a warm welcome to you during your upcoming meeting.

« To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled by February 6, 2004.

« Reservations requested after February 6, 2004 or after the room block has been
filled are subject to availability and may not be available at the Seminar rate.

 Check in time is 3:00 pm; check out time is 12noon.

TYPE OF ROOM TALK RADIO SEMINAR RATE

Single / Double $169/night

FOR HOTEL RESERVATIONS, PLEASE CALL:

202-898-9000 or 800-468-3571

Or mail to:

Renaissance Washington, DC

999 9th Street N.W.

Washington, DC 20001

www.renaissancehotels.com/wasrb (Group Code radrada)
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FOX NEWS RADIO
Congratulates Affiliate

America’s Most Listened to
NewsTalk Radio Station

ﬁox
NEWS

radio

Source: Abritron Fall ‘03

Fair & Balanced Journalism America Trusts
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