NEWSSTAND PRICE $6.50
Active Rock Once Again Trapt

Trapt this week land their second consecutive No. 1 song
at Active Rock with “Still Frame” (Warner Bros.). The song
reaches the
pinnacle of the
chart in its

24th week. It
follows .

“Headstrong,”
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Holidays Are Here

The Thanksgiving weekend is traditionally known not only
for heavy eating and shopplng, but also for the arrival of the
Christmas season. Radio is reacting with a plethora of
marketing initiatives, on-air promo-

tions and, of course, at many
stations, nonstop holiday niusic.
Check out this week’s holic zy-
focused columns, including
Country, on Page 34; Nashyille,
on Page 35; and AC, startirg on
the next page. s et
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WE WILL NOT LOSE!
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Going for Adds
Diecember 1& 2
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“‘Back For More” §
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| CHR/POP

1 + GERALD LEVERT U Got That Love... (Elektra/EEG)

|« LINKIN PARK Nunb (Warner Bros.)

| < JERRY RIVERA Mi Libertad (BMG Latin)

| N S I D E

RADIO’S TOP ADVERTISERS

The RAB has issued the newest rankings for
the leading national network and spot radio
corporate and brand advertisers, as well as
the top national radio ad categories.
Compare the trending lists against your own
national revenue. Also in this week’s
Management/Marketing/Sales section: Mark
Ramsey talks about building your station
brand on an emotional level, lrwin Pollack
rebuts the objection that “the home office
won't let me advertise,” plus the latest 60-
Second Copywriter and more.

Pages 6-8

TIME TO GIVE THANKS

Thanksgiving reflections are offered this
week in both News/Talk/Sports and Latin
Formats. R&R News/Talk Editor Al Peterson
speaks to eight executives who reveal what
they are grateful for, and Latin Formats Editor
Jackie Madrigal presents messages of
thanks from a dozen key players in the Latin
universe.

Pages 14, 64

+ 3 DOORS DOWN Here Without You (Republic/Universal)

CHR/RHYTHMIC
+ LUDACRIS 1/SHAWNNA Stand Up (Def Jam Soutt/IDJMG)

URBAN
+ JAGGED EDGE Walkzd Outta Heaven (Columbia)

URBAN AC

COUNTRY
« TOBY KEITH | Love This Bar (DreamWorks)

AC
« SHANIA TWAIN Forever And For Always (Mercury/IDJMG)

HOT AC
» SANTANA #/ALEX BAND Why Don't You & | (Arista)

SMOOTH JAZ
» DAVE KOZ Honey-Dipped (Capitol)

ROCK

« STONE TEMPLE PILOTS All In The Suit... (Atlantic)
ACTIVE ROCK

» TRAPT Still Frame (Warner Bros.)
ALTERNATIVE

TRIPLE A
+ SARAH MCLACHLAN Fallen (Arista)

CHRISTIAN AC |
» NEWSBOYS You Are My King... (Sparrow)

CHRISTIAN CHR
» CASTING CROWNS If We Are... (Beach Street/Reunion)

CHRISTIAN ROCK
* SKILLET Savior (Ardent)

CHRISTIAN INSPO
« WATERMARK. ... There Is None. . .(Creative Trust Workshop)

SPANISH CONTEMPORARY
» JUANES La Paga (Universal)

TEJANO
+ KUMBIA KINGS VOZOMATLI Mi Gente (EM/ Latin)

REGIONAL MEXICAN
» MONTEZ DE DURANGO Lagrimas De Cristal (Disa)

TROPICAL
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‘One More Chance’ For Jackson?
Latest allegations surface as new CD is released

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

The strange saga of pop superst;r Michael
Jackson added another twist Nov. '8, when a
convoy of police vehicles arrived at 'he gates of
the singer’s Neverland Ranch outsid ' Santa Bar-
bara, CA. On the same day that Jack on’s great-
est-hits collection, Nuniber Ones, hit ¢ :ores, some
70 investigators — including detectf ses, federal
agents and a forensics search ttam — hit
Jackson’s 2,600-acre complex for a 13-nour search

JACKSON > iee Page 10

By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

Former three-year Clear
Channel Radio Sales Presi-
dent Mike Agovino, who
last month took on the VP/
GM post for Spanish Broad-
casting System in Los Ange-
les, has now accepted the
position of co-President /co-
COO for Interep and will

“Expecting stations to make
a change!in 48 hours was a
little unrealistic. We’re
going to let clients make
their decisions as they see
fit, which is the best way to

do it because they'll feel
like they are really coming
because they want to, not
because somebody forced
them into it.”

Ralph Guild

Agovino new Interep co-President/co-CO0

remain based in L.A. In New
York, George Pine continues as
Interep co-President/co-COO.
Both executives report to Interep
Chairman/CEQ Ralph Guild.

Agovino’s responsibilities will
include building
out a new inde-
pendent radio
rep company
and contribut-
ing to Interep’s
new-business-
development
‘nitiatives. The |
new company
is expected to
pe named within
the next few weeks and, accord-
ing to Guild, will be “individu-
ally designed around the core
clients that come in.”

The move to recruit Agovino
was part of a new eight-year
deal extending Interep’s repre-

Agoino

sentation for SBS. Agovino fills |

the post that was to be taken by
AGOVINO > See Page 16

Rep-Firm War Is Over As Top Execs Return To Katz

i Shaw, Flood, Gray, other st.ffers resume posts

| By Joe Howard

R&R Washington Bureau
\ jhoward@radioandrecords.com

Nov. 14-24, 2003 will go
| down in history as arguably
the most unsettling and bi-
| zarre 11 days ever for the radio
rep business. After approxi-
mately 130 Katz Radio and
Christal Radio employees fol-
lowed Katz Radio Group
President Steve Shaw, former
Christal President Tucker
‘ Flood and former Katz Radio
President Mark Gray over to
| Interep (R&R 11/21) with the
intention of starting two new
firms, the fast-moving train
derailed when none of the ma-
jor radio groups committed
to switching representation
I tracks.

By Nov. 20 the entire rank-
and-file staff who left Katz had
regained security clearance
and were back on the job.
Shaw, Flood and Gray will re-
| sume their former positions on

Dec. 26. In the interim, man-

\

he opportunity to close
e circle by reuniting
feve, Tucker and Mark
ith the 130 Katz Radio
oup employees who

eturned last week is in the
st interests of our clients,

 zement responsibilities for
F RG and Christal are being
bandled by Christal VP/
(:SM Christine Travaglini
end Katz Radio VP/GSM
lerry McFeetors. Shaw’s
s7ould-be Interep co-Presi-
cent/co-COO post was
dled this week by former
«.lear Channel Radio Sales
'resident Mike Agovino
see story, left).

KATZ » See Page 16

Brbnfman, Time Wamer Deal

$2.6 billion bid for Warner Music beats out EMI

Another seismic shift oc-
curred in the music industry
Monday as Time Warner con-
firmed the sale of its Warner
Music division for about $2.6
billion to an investor group led
by Seagram heir Edgar
Bronfman Jr. and the invest-
ment firm Thomas H. Lee. The
deal ends Time Warner Inc.’s
36-year run in the music indus-
try and transforms Warner
Music into the largest privately
owned music company.

Time Warner chose Bronf-
man’s bid after prolonged talks
with British music giant EMI,
which would have paid
roughly $1 billion in cash while
giving Time Warner up to a
25% stake in the company. Un-
der the Bronfman deal, Time
Warner will have the option to
purchase as much as 15% of
Warner Music three years after
the deal closes at a 25% dis-
count from assessed market

Parsons

Bronfman

value. Time Warner will also
have an option over a 19.9%
share if Warner merges with
another music company.

The agreement also marks
Bronfman'’s return to the record
industry. The former Seagram
Co. chief executive resigned
more than a year ago from ex-
ecutive duties at Vivendi Uni-
versal, which had acquired
Seagram. As head of Warner
Music, Bronfman will have the
unique challenge of taking on

BRONFMAN > See Page 11

www.americanradiohistorv.com

| PART TWO OF A TWO-PAR " SERIES |

By Mike McVay and Daniet Anstandig

McVay Media

When creating an “all-
Christmas” format, adjust
your station’s regular for-
matics to reflect the holidays,
but hold on to quantity and
quality image marketing.
Your station continues as it
has in the past, but you just
happen to be playing 100%
holiday music.

Morning show imaging,
benchmarks and special pro-
gramming features like ”All-
Request Lunch Hour” or
”Drive at Five” remain the
same. Some new program-
ming features can give you
a selling advantage, but, ba-
sically, it's just the music and
imaging that are different.

Help For The Holidays

Unwrap some awesome ideas

The jocks should not
sound like Beautiful Music
jocks just because they’re
playing Johnny Mathis.
They should be bright, ener-
getic and well prepared for
the show to reflect what the
listener is thinking about
each day. The comtent has to
plug into contemporary pop
culture even though the mu-
sic is gold-based Christmas
songs.

Continue the same usage
promos and liners you usu-
ally run. ACs are always
used the same way, and this
tactic doesn’t prohibit that.
Your station is still the at-
work companion. You’re
still used the same way on

See Page 40

No. 1 for ratings updates; www.radioandrecords.cpm |

Jackson
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! * The Principles of Radio Researcli

1 ~#%" “RESEARCH MUST BE ACTIONABLE, rot just ‘interesting” If strategic

research does not deliver a clear-cut plan of action, it has not achieved its objective!??

“DATA IS JUST THE BEGINNING of successful research...”? :
“ANALYSIS IS CRUCIAL o turn numbers into insight a}hd action.”? |
“OBJECTIVITY IS ESSENTIAL. Researchers must be receptive to whatever

listeners tell them, even if it doesn't fit conventional wisdom or preconceived notions.??

“AGENDAS KIi LL OBJ ECTIVITY. Researchers should

not promote specific formats or strategies. They should be open to all of them.?*

“CONFLICTS OF INTEREST ARE DEADLY.

Researchers should not have syndication to sell you.
They should not own stations that compete with you.??

“HONESTY IS A MUST.

Researchers have to tell the truth, even if it hurts!??

“RESEARCHERS ARE NOT ALL THE SAME.

They must have the experience, methods and vision g

to deliver results for their clients. ??

1
|
g

For nearly two decades,

Mark Kassof & Co. has applied
our radio expertise and powerful
research techniques for some of
the biggest successes in

North American radio.

Learn more about how we can
help you. Call us at 734-662-5700.

MARK KASSOF & GO.

IIIIIIIIIIIIIIIIIIHI NN R TN T A A | !

SUCCESS STRATEGIES FOR RADIO

. . . M !—t; L
www.kassof.com o] ]
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CC/San Diego Under Scrutiny

Clear Channel calls Dept. of Justice inquiry ‘routine’

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

The U.S. Department of Justice
on Nov. 12 visited Clear Channel’s
San Diego broadcast center to
gather evidence for a possible fed-
eral investigation into monopolistic
activity and restraint of trade at the
company.

However, Clear Channel dis-
counted reports in two San Diego
newspapers about the visit, saying
the inquiry was “routine” and that
no official investigation by the DOJ
was underway.

According to the weekly San Di-
ego Reader, the DOJ’s scrutiny of
Clear Channel’s operations in San
Diego involves the company’s
unique programming and sales
agreements with XETRA Com-
unicaciones, owner of XTRA-AM &
FM, XHCR & XHTZ/Tijuana-San
Diego, and Binational Broadcasting,
which owns XHRM-FM/Tijuana-
San Diego. Specifically, the DOJ is

reportedly looking into Clear
Channel's percentage of ad revenue
in San Diego, rather than the
company’s audience reach. Addi-
tionally, the Justice Department
seeks to determine whether CC has
used its market power in an anti-
competitive way.

Clear Channel began operating
XHCR & XHTZ in May 2002 after
Califormula, controlled by Victor
and Martha Diaz, agreed to sell the
FM pair to XETRA, a Mexico City-
based company headed by British-
born entrepreneur John Detmold.
Detmold then approved a deal that
gave CC the right to handle each
station’s programming and sales.
The arrangement gave Clear Chan-
nel a total of 12 stations that serve
San Diego. Additionally, Clear
Channel owns and operates KGBB
& KMYT /Temecula, CA — stations
located in Riverside County that are

CLEAR CHANNEL ~ See Page 11

Radiovisa Taps Chaidez In L.A.

Radiovisa Corp. has named Zeke
Chaidez VP/GM of KPLS-AM/Ana-

heim-Los Angeles, the Orange

County, CA-based station the
fledgling company plans to
use as its flagship for a new
Spanish-language News/
Talk network. He'll report di-
rectly to Radiovisa Chairman
Steve Lehman.

An L.A. native and 10-
year Spanish-language ra-
dio veteran, Chaidez was
formerly GSM for KSCA/
Los Angeles under previous owner
Hispanic Broadcasting Corp.

“Finding someone with Zeke’s
credentials and proven track record
in the Los Angeles market gives us
a tremendous advantage,” Radio-
visa COO Ray De La Garza said.
“We are already benefiting from his
major-market leadership experience
and team-building skills, not to

Chaidez

mention his in-depth knowledge
and understanding of the Hispanic
radio arena.”
Chaidez said, “T have lit-
| erally seen Spanish-lan-
| guage media evolve from its
infancy, 30-plus years ago.
My first language is Span-
+| ish, and I have always been
a consumer of Spanish-lan-
guage media. I understand
our market not only from a
business perspective, but
also from a consumer per-
spective.”

Radiovisa produces and syndi-
cates 24-hour News/Talk/Enter-
tainment programming in Spanish,

including Gerardo Por La Mariana, |

Deportes y Mds and En Privado. The
company’s programming is aired in
Washington, DC; Las Vegas; At-
lanta; Indianapolis; and Kansas
City, among other markets.

Blake Elevated At Mercury/S.L.C.

Royce Blake has been promoted
to Station Manager for Mercury
Broadcasting’s AC simulcast KOSY
& KRAR ard Alternative KCPX in
Salt Lake City, succeeding Keith
Abrams. A veteran air talent, Blake
has been in mornings at KOSY &
KRAR for 3 1/2 years and was the
stations’ Asst. PD. With this ap-
pointment he is also promoted to
PD of the simulcast and will con-
tinue his morning shift.

Blake told R&R, “I'm a member
of the U-Haul million-mile club!
This is my first job, technically, as a
Station Manager, although I pretty
much ran Sets 102 [KXST/San Di-
ego] for a while. We look forward

to good things with these three sta-

tions, and with KOSY & KRAR air- |

ing holiday music, we're excited
about competing with [Simmons
Media’s market-leading Soft AC]
KSFL”

Blake began his career in 1976 as
a record librarian at then-Top 40
KTNQ/Los Angeles. He later held
the morning shift at KCBQ-FM/San
Diego and KKFR (Power 92)/Phoe-
nix. Blake has served as OM/morn-
ing host of KXST and was KCPX's
afternoon host before moving over
to KOSY & KRAR. While Mercury
owns KCPX, KOSY & KRAR, Clear
Channel handles the station’s sales
via a joint sales agreement.

studios of music-video network Fuse, where he appeared on the channel’s daily
live show IMX and got friendly with Fuse President Marc Juris. Check out their
matching medallions!

By Joe Howard

R&R Washington Bureau
fhoward@radioandrecords.com

Closing out this earnings season,
Disney’s ABC saw its fiscal Q4
broadcasting revenue climb 6%, to
$1.2 million, but operating income
dipped from a loss of $23,000 to a
loss of $79,000. For fiscal 2003, the
company’s broadcasting revenue
grew 7%, to $5.4 million, while
broadcasting operating income
swung from a loss of $37,000 to a
profit of $37,000.

Disney’s Media Networks seg-
ment overall saw revenue increase
8%, to $2.6 billion, while operating
income climbed from $147 million
a year ago to $298 million in Q4. For
the year, revenue grew 12%, to $10.9
| billion, while operating income in-

| creased 23%, to $1.2 billion.

l Disney said its 2003 broadcasting

| results were driven by higher ad-
vertising revenue at its owned-and-
operated radio and TV stations, but
it added that those gains were par-

{ tially offset by increased program-

s marm —_—

Disney B’cast Revenue Improves
Susquehanna Radio gains; DG pays down debt in Q3

ming and production costs. Disney
said year-to-year comparisons were
also negatively impacted by the
costs associated with ABC’s cover-
age of the war in Iraq.

¢ Susquehanna’s radio division
posted Q3 operating income that
improved from $16.9 million to
$17.3 million, as net revenue grew
4%, to $61.7 million. On a same-sta-
tion basis, Q3 revenue improved
2%, to $60.5 million, while operat-
ing income improved from $17.1
million to $17.4 million. Despite
posting gains, Susquehanna said
general economic conditions and
weak local advertiser demand in
radio have slowed the increase in
advertising rates. The division also
took an $800,000 charge for music-
license expenses during Q3.

* DG Systems’ consolidated Q3
revenue slipped 18%, to $13.4 mil-
lion, while EBITDA slipped 30%, to
$2.4 million. Net income increased
from $717,000 (1 cent per share) to

EARNINGS » See Page 10

! -

Stevens To KWRP/Riverside PD
Picazzo Stevens has been appointed PD of CHR/Rhythmic KWRP

1 (Wild 96)/Riverside, effective Dec. 8. He previously spent four years as

Asst. PD/MD/middayer at KISV /Bakersfield.

After leaving KGGI, Stevens went to KBOS/Fresno for afternoons, then
to KDON/Monterey for MD/nighttimer duties.

“Tt was obvious after meeting with Picazzo that he was the right per-
son for Wild 96,” Styles Media’s Tom DiBacco said. “Besides being a na-
tive of the Inland Empire, he has proved himself with top-rated results in
multiple markets in California. We're excited to have Picazzo lead our new
radio station.”

Stevens said, “It's an exciting opportunity in itself, but to be able to pro-
gram in my hometown is overwhelming. The only thing left to accom-
plish is to establish the ratings and collect the revenue.”

KWREP flipped from Regional Mexican to CHR/Rhythmic on Nov. 6.
The station will be moving in January 2004 from its current location in
Hemet, CA to brand-new facilities in San Bernardino, CA.

wwwW americanradiohistorvy com

A Riverside native, Stevens began his radio career there at KGGI-FM. '
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Baker Becomes
PD For WCDX
In Richmond

teggie “B” Baker has officially
be 'n tapped as PD of Urban WCDX/
Ri:hmond. Baker, ?
w10 is promoted
fram Asst. PD/MD, B
hi/s been handling
ir erim PD duties [§
ai the station since
Abril, when Terry
F ixx exited. Baker
will also manage
oberations at Urban
s ster WRHH/Richmond.

“F'm just thrilled that Reggie has
Lizen given the opportunity to take
V/CDX to new heights,” Radio
¢ me/Richmond GM Sherry Sawyer
1ld R&R. “His passion, loyalty and
+ nergy are great ingredients for the

ature success of WCDX.”

Baker began his career in radio in

996 at WCDX, where he started as
i street-team member and part-time
mnouncer. In 2000 he became pro-
iucer of the syndicated Russ Parr
Vlorning Show, a responsibility he
still holds today. In 2002 he earned
the MD title and, {ater that year,
Asst. PD duties.

“Tt's a dream come true,” Baker
said of his new job, “because I'm
from Richmond and I get to do

Baker

. what I love to do in my hometopn.

BAKER - See Page 11



www.americanradiohistory.com

4 ® R&R November 28, 2003

Continued Weakness
In’04 May Fuel Mergers

Financial expert: Radio’s flexibility hurts during tough times

By Joe Howard

R&R Washingion Bureau
MRarIE Al ACTS com

While he agrees with most industry watchers that next
year holds the promise of bluer skies for the radio business,
GE Media & Communications Finance Sr. VP Jeff Ferry told
R&R in an exclusive interview that if the economic environ-
ment doesn’t turn around, companies may start looking more

closely at joining forces.

“If things don’t improve in 2004,
you'll see more activity,” Ferry said,
“because then the only way to drive
growth would be to combine and try
to optimize the platforms.” He also
predicted that continuing financial
weakness could have a negative im-
pact on how radio assets are valued
because such weakness would run
afoul of the industry’s traditional
growth trends.

“Part of why [radio assets] are get-
ting high valuations is historically
high growth rates and high margins,”
he explained. “If the growth rates
perhaps aren't there, there will be
more questions on valuations and
whether these companies deserve the
valuations they’re getting.”

But Ferry believes an economic
rebound in ‘04 will bring station
values back up — which could also
start a new round of acquisitions.
“There are probably some out there
who could have sold in 1998, 1999
or 2000 who maybe feel like they
lost out, and if things start coming
back, perhaps those same people
aren’t going to miss the train
again,” he said.

Turning to the current state of the
radio industry, Ferry said that while
radio’s ability to respond quickly to
advertisers’ needs is ordinarily a
benefit compared to media that re-
quire more lead time, that flexibili-
ty can be a problem when the in-
dustry faces down times, as it has

over the last few quarters. He said,
“I almost think that flexibility is a
negative in a time like this because
an advertiser knows he can wait
until the last minute to place an ad.
And if his sales for the last week
haven’t been good, then he doesn't
buy the ad.”

However, Ferry said that in talk-
ing to his clients — ranging from
companies that operate in New
York to some in unrated markets —
he’s found a sense that the weak-
ness in local radio ad spending that
marred 2003 will be less of a prob-
lem next year. “The operators —
those closest to the markets — be-
lieve that the advertising dollars
will come back,” he said. “It just
may take a little longer in the local
markets to show the actual proof
that the economy is turning
around.

“Once the local folks see some
positive impact, the dollars will
come back.”

Congress Drops TV-Reach
Cap From Spending Bill

Bowing to the threat of a White House veto, legislators on
Tuesday removed from a massive spending bill an amend-
ment that would have restored the national TV audience-
reach cap of 35% for one year, instead reaching a compromise
with the White House that sets the cap at 39% — still below
the 45% limit the FCC set in the media-ownership rules it

released in June.

The compromise came barely a
week after a joint Senate-House com-
mittee agreed to leave the cap
amendment in the spending bill, and
Sen. Byron Dorgan — who was on
the joint committee and who led the
way in an earlier Senate resolution
to revoke all of the FCC'’s new own-
ership rules — on Tuesday morning
sent a letter to House and Senate
leaders decrying the compromise.

“I, and others who have fought so
hard to overturn these rules, will not
sit quietly by while the White House
insists on provisions that are counter
to the public’s interest,” Dorgan
wrote. “lam writing in the hope that
you will resist efforts by the White
House to force this change.”

On the House side, Rep. Maurice
Hinchey was equally outraged, call-
ing the compromise a “back-room
deal toincrease the nation’s broadcast-
ownership cap” and “a complete ab-
rogation of the congressional process.”
He said, “For the Bush administration

“This is an assault
on efforts to prevent
further media

consolidation.”
Maurice Hinchey

to step in at the 11th hour — after
the process had already been con-
cluded — and so obviously tram-
ple on the authority of Congress is
abhorrent.” Hinchey added, “This
is an assault on efforts to prevent
further media consolidation.”
Hinchey would also like Con-
gress to take action against the
FCC’s new cross-ownership reg-
ulations. Calling efforts to restore
the 35% cap "the beginning of the
fight,” he said, “The remaining
FCC rule changes would still cre-

ate a scenario in which a single cor-
poration would be able to acquire
in one city up to three television sta-
tions, eight radio stations, the ca-
ble television system, numerous
cable television stations and the
only daily newspaper.” He said
Congress should repeal all of the
“Powell rules” — referring to FCC
Chairman Michael Powell — in or-
der to preserve independence and
diversity in the media.

Hinchey also tried unsuccessful-
ly to attach an amendment to the
Commerce-Justice-State appropria-
tions bill that would have prevent-
ed the FCC from implementing its
new cross-ownership rules.

Meanwhile, NAB President/CEO
Eddie Fritts — who has steadfastly
supported restoring the 35% TV-
reach cap — said in a statement is-
sued late Tuesday, “The NAB sup-
ports the compromise 39% national
television-ownership cap. While a
35% cap would have been prefera-
ble, we recognize the political reali-
ties surrounding this issue.”

Fritts continued, “The NAB ap-
preciates the efforts of all members
of Congress who recognize the en-
during value of free, local broadcast-
ing.”

— Joe Howard

www.americanradiohistorv.com
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BUSINESS BRIEFS

Investors Purchase Anshell Media

indy City financiers Sheldon and Anita Drobny have sold Anshell

Media to a group of investors headed by Mark Walsh, a former
AOL executive and chief technology adviser to the Democratic National
Committee, the Chicago Tribune reported last week. Launched in Feb-
ruary as a vehicle to develop a new liberal talk radio network, to date
Anshell has not hired any talents, purchased any radio stations or inked
any program-distribution agreements. Walsh — who, the newspaper
reported, has a “less partisan vision” for the radio network than the
Drobnys — said he plans to have it on the air by early next year. Walsh
will replace Jon Sinton as CEO of the venture while Sinton remains
as President. Veteran programmer Dave Logan, most recently with XM,
is reportedly joining Anshell as head of programming.

XM Chief: We Give Listeners
What Terrestrial Radio Can’t

think that there are a number of people who are simply dissatisfied

with their musical choices on terrestrial radio,” XM Satellite Radio
President/CEO Hugh Panero said in an interview with The Motley Fool
last week. He said that while radio is “a very good, low-cost medium
to package listeners for advertisers,” its mass-market focus prevents
it from satisfying every taste. “The people who love jazz and blues and
rock 'n' rolt and other kinds of eclectic music, like reggae or opera, just
can't find it,” he said. “People have those choices at home with CDs;
they don't have it in their car” He added that the notion that consum-
ers won't pay for radio has been dispelled and said satellite radio is
taking its place in the media marketplace. “It's a phenomenon that has
just taken off, and we think that we are part of the entertainment land-
scape now,” he said. “We want to be wherever AM-FM is”

In other news from XM, the company has selected customer-sup-
port-services provider SITEL to handle customer inquiries about sub-
scriptions, equipment and billing. XM VP/Corporate Affairs Chance
Patterson told R&R the deal will have no effect on XM's employee head
count, as SITEL is replacing another outsourced provider.

UBS To Purchase Millions Of New Sirius Shares

irius last week set a sale of more than 73 million new shares of

common stock at $2.10 apiece in an arrangement that raises close
to $150 milion for the satcaster. The placement is being underwritten
by UBS Securities, and Sirius Director/Public Relations Ron Rodrigues
told R&R UBS is the buyer of all the stock. Sirius has also granted
UBS an overallotment option to purchase nearly 11 million additional
shares, which could take the gross proceeds of the offering up to $184
million. Sirius plans to use the proceeds for general corporate purposes,
including investments in programming and in its retail and automotive
distribution channels. The stock issue is covered under Sirius’ shelf
registration statement.

S&P said after Sirius’ announcement that the stock offering won't
affect the satcaster's S&P debt rating or outlook because Sirius still
has “sizable” liquid assets ($479 million as of Sept. 30). S&P wamed,
however, “Sirius’ progress in growing subscribers remains slow and is
a significant rating concern. The company’s rating and stable outlook
could be pressured if it does not demonstrate more meaningful
progress toward establishing its business and achieving the roughly 2
million subscribers it estimates are needed to reach cash-flow
breakeven.” However, S&P noted that the new cash infusion may help
Sirius improve distribution or run promotions to build its subscriber base.

Sirius Stockholders Unhappy With Company’s Course

t Sirius’ annual shareholders’ meeting on Tuesday, investors took

President/CEO Joe Clayton to task about the steps the company
is taking to catch up to market leader XM and expressed frustration
about Sirius’ troubles getting receivers to the market. According to
Reuters, shareholders also griped about Sirius’ stock price, which —
while it has rebounded from below $1 earlier this year — has been at
or below $2 per share since the summer. While Clayton acknowiedged
that his company’s receivers are about a generation behind XM’s, he
noted that Sirius’ first boombox will be shipped in time for Christmas
and said the company has worked hard to get receivers on retait
shelves. “There will be plenty of goods to sell for the Christmas selling
season,” he said. Clayton also said Sirius is on track to reach 200,000

Continued on Next Page

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since
12102 1171403 12103 1121002 11/14/03-11121003
R&R Index 222.65 206.652  203.96 -8% -1.3%
Dow Industrials  8845.15 9768.68 9628.53 +9% -1.4%
S&P 933.76 105035 103528 +11% -14%
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

o WEWC-AM/Callahan (Jacksonville), FL $650,000

* WJYO-FM/Ft. Myers and WBIY-FM/La Belle, FL $500,000
° WTOT-FM/Graceville, FL $500,000

o WJFL-FM/Tennille, GA Undisclosed

o WAMD-AM/Aberdeen, MD $150,000

o WNEB-AM/Worcester, MA $400,000

e KZPL-FM/Lee’s Summit (Kansas City), MO $10 million
o KLBU-FM/Pecos (Santa Fe), NM Undisclosed

o WIFM-FM/Elkin, NC $1.15 million

o WCHQ-AMW/Camuy, PR Undisclosed

o WTIL-AM/Mayaguez, PR $700,000

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KFSD-FM/Escondido (San Diego), CA
PRICE: $18 million
TERMS: Asset sale for cash
BUYER: Jefferson-Pilot Communications, headed by Pres-
ident/Radio Division Clarke Brown Jr. Phone: 404-238-9479.
It owns 16 other stations, including KBZT-FM, KIFM-FM &
KSON-FM/San Diego.
SELLER: North County Broadcasting, headed by President
Art Astor. Phone: 714-502-9494
BROKER: Michael J. Bergner of Bergner & Co. and Kalil &
Co. Inc.

2003 DEALS T0 DATE

Dollars to Date: $2,126,283,821
(Last Year: $5,383,756,206)

Dollars This Quarter: $555,693,510
(Last Year: $350,786,135)

Stations Traded This Year: 784
(Last Year: 810)

Stations Traded This Quarter: 179

(Last Year: 148)

_RADIO BUSINESS .

BUSINESS BRIEFS

Continued from Page 4

subscribers by years end; the company reduced its year-end forecast from 300,000 subscribers to 200,000
during its Q3 earnings conference call.

TV One Announces Debut Markets

One, Radio One and Comcast's new cable channel targeting African-American adults, will be added to
Comeast's expanded basic cable package in Atlanta; Detroit and Flint, MI; and Comcast's entire Atlantic
division, which includes Washington, DC and Baltimore. The channel, set to debut on Jan. 19, 2004, will ini-
tially reach 2.2 million households. TV One is also pursuing carriage agreements with operators other than
Comcast and hopes to announce availability in more markets soon. TV One President/CEQ Johnathan Rodgers
said, “We hope to make TV One more than simply a new viewing choice for African-American adults. We
hope to make it a television home that will serve our entertainment needs and reflect and respect our lifestyle
and culture.”

Davison Elected SCBA Board Chairman

BC Radio/Los Angeles President/GM John Davison has been elected Chairman of the Southern: Cali-

fornia Broadcasters Association’s board of directors. Infinity/L.A. VP/Market Manager, News Pat Duffy
moves into the Vice Chairman position. Rounding out the board are Univision Radio/L.A. VP/GM Thomas
McSweeney, who becomes Secretary; Clear Channel/L.A. RVP/Market Manager Roy Laughlin, now Trea-
surer; and Emmis Radio VP Val Maki-Candido, who becomes immediate past Chairman.

Larsen Reelected SDRBA President

he San Diego Radio Broadcasters Association has elected KCBQ/San Diego morning host Mark Larsen
to an unprecedented seventh term as President. The SDRBA, which is made up of 25 stations in the
market, also elected Clear Channel/San Diego's Mike Glickenhaus VP and KPBS's Bruce Bauer Treasurer.

AWRT Names Judging Host For Gracie Awards
he Foundation for the American Women in Radio & Television has selected the San Antonio Media
Alliance, a chapter of the AWRT, to host the judging of the 29th edition of the AWRT’s annual Gracie
Awards. The alliance will host the judging for a record 13th consecutive year, and KFOR-TV/Oklahoma City's

Continued from Page 11

FCC ACTIONS
Infinity Refuses To Pay Opie & Anthony Fine

n a response filed with the FCC last week, Infinity said it “respect-

fully declines” to pay a massive $357,000 fine levied against all of
the stations that carried Opie & Anthony's show before its cancella-
tion. The company made the decision based on its belief that while
the actions described in the infamous “Sex For Sam” broadcast were
indecent, the broadcast itself wasn't. According to the New York Post,
Infinity said the broadcast contained only “oblique references and in-
nuendo” that don't violate the FCC'’s indecency rules. Just what con-
stitutes an indecent broadcast is sometimes the subject of debate in
cases like this, and while the FCC issued a policy statement in April
2001 offering examples of what has in the past been found indecent,
the commission said the samples included were only there to offer guid-
ance. R&R's calls to an Infinity representative were not returned.

FCC Denies Entercom Confidentiality Request

he five commissioners on Tuesday shot down Entercom’s appli-

cation for review of an earlier Media Bureau ruling in which the
broadcaster sought confidential treatment of a recording of an alleg-
edly indecent broadcast that aired on Entercom’s KNRK-FM/Portland,
OR. The FCC upheld the Media Bureau's ruling that the request doesn't
meet the FCC'’s confidentiality requirements, noting that the confiden-
tiality ruies are designed to protect companies from disclosure of com-
petitively sensitive material, such as financial records, trade secrets
and personnel records. Entercom made no claim that the broadcast
contained any such information. The FCC also said there is precedent
for denying a confidentiality request for a broadcast: “The courts and
the commission have consistently held that no claim of confidentiality
may be made if material has already been made public. A recording
of material broadcast over the air does not qualify for confidential treat-
ment under the commission’s rules because it has already been openly
disseminated to the public.”

CALL US TODAY

wiww firstflash.com

FirstFlash!

1-800-213-5274 Mor

www.americanradiohistorv.com



www.americanradiohistory.com

i| JEFF GREEN, CRMC
en@ )

Hey, Big Spenders:
National Radio Ad Leaderboard

N ational advertising was up 13% in 2002 compared to 2001, and here, courtesy of the RAB and TNS Media Intelligence/CMR, is the new
list of many of the corporate advertisers that gave radio its biggest boost in national network and spot revenue. Aside from runaway leader
SBC Communications’ stunning 49% jump, to over $109 million, several companies increased their national radio budgets by at least 50%
from the previous year, including Home Depot, the DaimlerChrysler Deal Association and Autozone. Even most of the leaders that slipped

in rank still spent more than in 2001.

The 2002 corporate top 40 spent $1.38 billion, a whopping
23% increase from the 2001 top 40 roster, which spent $1.12
billion. Thirty-five companies invested more than $20 million
in national radio last year, up from 25 in 2001. Also encourag-
ing for radio was the combined ad expenditures of the top 40

brands in 2002: $844.5 million, compared to $656.3 million in
2001, up 28.7%. Fourteen brands spent at least $20 million on
national radio in 2002 — a big jump from only five in 2001.
One major caveat when looking at either the national
rankers or the “Dropped off the List” groups: Many nation-

NAGEMENT MARKETING-SALES

R&R November 28, 2003

al advertisers (such as Budweiser and McDonald’s) place the
majority of their radio buys directly with stations and not
through a network or rep firm. Direct spending by many na-
tional advertisers substantially exceeds the amounts spent by
the advertisers listed.

° 9 ot : °
Radio’s Top40National Network & Spot Advertisers: Corporate
'01 Rank  '02 Rank Corporate Advertiser '02 Network '02 Nat'l Spot Total Chg. '01-'02
1 1 SBC Communications $0.5 $108.6 $109.1 +49.0%
2 2 Verizon Communications 4.0 71.3 75.3 +9.0
3 3 National Amusements (Viacom, etc.) 16.0 47.0 63.0 - +31.5
8 4 Home Depot inc. 0.6 62.2 62.7 +57.1
7 5 DaimlerChrysler Dealer Assn. — 61.8 61.8 +52.6
6 6 AOL Time Warner 8.8 50.2 59.1 +41.7
4 7 AT&T Wireless Services 2.1 43.8 45.9 +3.6
5 8 Walt Disney Co. 13.7 31.5 45.2 +3.2
10 9 General Motors Corp. 16.3 29.0 452 +26.3
9 10 News Corp. Ltd. 53 38.6 439 +20.3
14 11 Procter & Gamble Co. - 24.8 16.8 ‘416 +35.5
22 12 Autozone Inc. 34.6 3.9 38.5 +78.2
12 13 JC Penney Co. Inc. . 224 14.1 36.4 +11.0
15 14 Berkshire Hathaway (Geico, Dairy Queen, etc.) 9.6 26.4 36.0 +22.9
C 15 Texas Pacific Group (Bu?ﬁer Kirfg)* : 4.0 30.8 34.9 N/A
13 16 Signet Group PLC (Jared, Kay Jewelers, etc.) —— 34.4 34.4 +9.9
23 17 Ford Motor Co. Dealer Assn. - — 30.5 30.5 " +45.9
o 18 Political Advertising — 29.0 29.0 N/A
11 19 » Sears Roebuck & Co. . % 19.9 78 27.7 -16.3
21 20 Volkswagen AG Dealer Assn. —_— 26.0 26.0 +15.6
— 21 Sony Corp. . 44 21.7 26.0 ~ N/A
26 22 General Motors Dealer Assn. — 25.6 25.6 +34.0
33 23 Radio Shack Corp. N 18.7 6.6 253 +45.4
30 24 Daimler Chrysler AG (corp.) 101 14.7 24.8 +36.3
17 25 Target Corp. (Target, Dayton Hudson, Marshall Field's), .. L% 23.5 23.5 = -13.6 ‘
32 26 U.S. Government 13.7 94 23.1 +32.0
16 27 Pfizer Inc. 19.6 3.0 - 22.6 , -18.7
- 28 XM Satellite Radio 19.0 3.3 22.2 N/A
— 29" Toys 'R Us Inc. 13.2 9.0 ' 22 7 N/A
28 30 AT&T Corp. 9.8 121 21.9 +16.5
24 31 Ford Motor Co. * 27152 6.0 21.3 +1.9
38 32 Hyundai Corp. Dealer Assn. — 211 21.1 +34.4
S 33 CompUSA Inc. , - 20.8 20.8 . N/A
40 34 General Electric Co. 6.9 13.6 20.5 +35.8
e 35 Hotwire e 19.6 - 204 e N/A
27 36 ALLTEL - 19.2 19.2 +1.6
— 37 Johnson & Johnson . 107 8.3 19.0. N/A
31 38 Wells Fargo & Co. —— 18.9 18.9 +6.2
25 39 State bf California‘(Lottery, etc.) P T 18.8 18.8 L T4
-— 40 Mission Pharmacal Co. 18.7 — 18.7 N/A
Figures in millions of dollars. Rounding may affect totals. N/A = Figure not available.
*In 2001 Burger King was part of Diageo PLC, which ranked 20th with $23.3 million in advertising expenditures.
Dropped off the top 40: Diageo PLC, State Farm Mutual Auto Insurance Co., Philip Morris Cos. Inc. (Kraft, Miller Brewing, etc.), Vivendi Universal SA, Sprint Corp., Echostar Communications
Corp., McDonald's Corp., Kohl's Corp., Advantica Restaurant Group (Denny’s).
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Radio’s Top 40 National Network
& Spot Advertisers: Brand

If radio ever had a problem accepting advertising from satellite radio providers, you'd nev-
er know it from 2002's numbers, as XM Satellite Radio debuted on top 30 at no less than No.
10. Cell-phone providers held three of the top four spots for the second straight year, with
huge increases in national dollars from Cingular and AT&T.

‘01 Rank ‘02 Rank Corporate Advertiser ‘02 Network 02 Nat'l Spot Total Chyg. '01-'62

3 1 Home Depot Home Center $0.6 $60.6 $61.1 +54.7
2 Verizon Wireless Service 1.8 54.2 56.0 +71.5

2 3 Cingular Wireless Service 0.5 542 54.7 +31.2
4 4 AT&T Wireless Service — 427 427 +90.6
5 5 Autozone Parts Stores 34.6 3.9 384 +77.8
7 6 Burger King Restaurant 41 30.7 348 +76.6
11 7 Dodge Dealer Assn. — 334 331 +98.2
14 8 Fox TV Network Entertainment = 251 251 +59.9
8 9 Radio Shack Electronic Stores 18.7 6.3 25.0 +43.7
— 10 XM Satellite Radio Satellite System 19.0 33 222 N/A
13 11 Hyundai Dealer Assn. = 21.1 2141 +34.4
22 12 Toys 'R Us Stores 13.0 8.0 21.0 +52.2
—_ 13 CompUSA Superstores — 208 20.8 N/A
— 14 Hotwire Travel Services 196 08 204 N/A
17 15 Jared Jewelers o 17.9 17.9 +20.1
9 16 Wells Fargo Bank Financial = 17.7 17.7 +5.4
— 17 Southwest Airlines-Domestic 1.6 14.6 16.1 N/A
— 18 Mazda Dealer Assn. 15.7 15.7 N/A
15 19 Audi Dealer Assn. - 15.5 15.5 -13
25 20 Priceline.com 14.8 06 15.4 4222
12 21 Kohl's Department Stores — 154 15.4 -3.8
— 22 Blockbuster Video Stores 0.8 14.1 14.9 N/A
- 23 Lowe’s Building Supply - 14.5 14.5 N/A
— 24 Bank of America Consumer Financial 0.2 14.3 14.4 N/A
16 25 Denny’s o 14.4 14.4 -71%
33 26 Safeway Food Stores o 141 141 +24.8
— 27 Guitar Center — 13.9 13.9 N/A
— 28 Tweeter Home Entertainment — 13.7 13.7 N/A
-— 29 UPS — 135 135 N/A
— 30 Political-Gubernatorial Races — 135 135 N/A
26° 3 1-800-CALL-ATT 74 59 13.3 +11.8
3 32 GEICO — 13.3 13.3 +15.7
20 33 NEXTEL Cellular Service — 13.3 13.3 -4.3
29 34 JC Penney-Sales Announcements 13.0 S 13.0 +13.0
24 35 Lifetime Cable TV-Paid Promotions 13.0 —_ 13.0 2.3
— 36 WB TV Network — 12.8 12.8 N/A
28 37 Red Lobster Restaurants 11.0 14 12.5 +6.8
— 38 Office Max Office Supply 120 0.1 12.2 N/A
30 39 Sprint PCS Digital — 12.2 12.2 +6.1
— 40 Sears Roebuck & Co.-Misc. 119 0.1 119 N/A

Source: TNS Media Intelligence/CMR 2003

Figures in milliens of doliars. Rounding may affect totals. N/A = Figure not available.

Dropped off the top 40; SBC Communications Internet Services, Dish Network, Epson Printers, State Farm
Insurance, AT&T Wireless Phone Centers, Alltel Communications, Office of National Drug Control, Chrysler
Plymouth Dealer Association, XO Web Hosting Internet Services, Showtime Cable TV, McDonald's Restaurants,
Travelocity Travel Services Online, 7-Eleven Food Stores, Joint-Ritis Arthritis Rub, Aibertson’s Food Stores.

Top 30 National Network
& Spot Radio Categories

The good news is that half of the categories in this group increased their spending in radio
advertising over the past two years, including four of the top five. The major new entry in 2002
was Household Supplies, whose radio expenditures nearly tripled from 2001.

The disappointing side is that half of the top 30 are down from 2000. Financial is orly begin-
ning to recover from a rough 2001 and is still $50.8 million below 2000; same goes for Media &
Advertising, which remains $79.7 million below 2000. Insurance/Real Estate has been strug-
gling since 2000 (down $58 million). Although relatively flat from 2001, Computers/Software
hasn’t recovered from the $101 .4 million loss it experienced between 2000-2001 — nor has Busi-
ness & Technology, a former top 15 category that has fallen off the list after being worth $70
million to radio two years ago.

However, big improvements since 2000 were demonstrated by Medicines, Dairy/Produce,
Audio & Video and Liquor — the last has added more than $6 million to radio’s coffers in the
past two years. If you take the top 30 from 2001 and compare that list with 2002s roster, the
total national radio dollars increased a healthy 14.6% year to year.

'00 Rank '01 Rank ‘02 Rank  Category 2001 Total 2002 Toial %Chg '01-'02
1 1 1 Retail $465.9 $534.5 +14.7%
3 3 2 Automotive, Auto Accessories & Equipment 268.6 350.7 +30.6
4 4 3 Telecommunications 2410 3145 4305
2 2 4 Media & Advertising 2735 3106  +136
8 6 5 Restaurants 144.0 1727 4199
5 5 6 Financial 1576 1721 +9.2
7 8 7 Government, Politics & Organizations 1186 1608  +35.5
11 7 8 Medicines & Proprietary Remedies 1243 1527 4229
10 9 9 Miscellaneous Services & Amusements 105.0 1293  +23.1
12 11 10 Public Transportation, Hotels & Resorts 102.1 1139  +114
13 10 N Department Stores 1030 1128 +9.5

9 12 12 Insurance & Real Estate 101.3 897 -115

6 13 13 Computers, Software, Internet 87.8 88.0 +0.2
15 14 14 Dairy, Produce, Meat, Bakery 60.3 82.1 +36.1
18 17 15 Audio & Video Equipment, Supplies 431 61.1 +41.7
16 16 16 Confectionery & Snacks 48.2 453 -6.1
17 15 17 Beverages 484 422 -12.8
20 20 18 Beer & Wine 33.9 348 +2.8
24 18 19 Direct Response Companies 428 343 -19.8
19 19 20 Automotive Dealers & Services 413 33.2 -19.7
23 21 2 Horticulture & Farming 33.2 274 -17.5
27 25 22 Liquor 229 272  +19.0
21 2 23 Prepared Foods 31.2 26.0 -16.7
2 23 24 Gasoline, Lubricants & Fuels 285 241 -15.4
28 271 25 Personal Hygiene & Health 20.1 233  +16.2
29 28 26 Schools, Camps, Seminars 19.3 20.4 +55
— 44 27 Household Supplies 53 20.3  +280.2
25 24 28 Discount, Department & Variety Stores 28.2 198 -29.8
— 34 29 Building Materials, Equipment & Fixtures 11.3 19.1 +68.8
— 31 30 Office Machines 13.9 15.7 +12.4

Source: TNS Media intelligence/CMR 2003

Figures in millions of doliars. Rounding may affect totals.

Dropped off the top 30: Business & Technology; Manufacturing: Materials & Equipment/Freight/Industrial
Development; Ingredients: Mixes & Seasonings.

KKDJ: 7.8, KGEM: 6.5)

Contact: Scott Meyers
Toll Free: (888) 548-8637 or 516-829-0964
TheRadioSyndicator.com e scott@meyers.net

I’m so proud to report, as your first signed affiliate...after only one full book K-Lite
105.3 is the first Tesh Show affiliate to BEAT DELILAH!!! (Women 25-54:

...and the BIG news...K-Lite 105.3 is the first Tesh Show affilate to claim

Thanks for making me look like the smartest program director in AC!!!

We welcome our newest daily Tesh show affiliates:
WLYF-Miami, WSPA-Greenville, WBBE-Baton Rouge, WBBQ-Augusta, KYNF-Fayetteville, WGSY-Columbus

As they join our other great affiliates, including:
WKJY-Long Island, KGBY-Sacramento, WEZY-Milwaukee, WTVR-Richmond, KMXZ-Tucson, WKZX-Knoxville, KEFM-Omaha,

Kenn McCloud, Program Director
KKDJ/FM, K-Lite 105.3
Clear Channel Bakersfield

Weekend Show
WYYY-Syracuse, WDDV-Sarasota, KKDJ-Bakersficld, KRBB-Wichita, KBEB-Lafayette, WDEF-Chattanooga, WSLQ-Roanoke on over 150+ Affiliates!!
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Build Your Station Brand
On An Emotional Level

One of the challenges facing radio today is the way
we obsess about liners while too often ignoring what’s
needed to really craft a brand. To make a brand, the
smarties know you have to tap in to the emotional

power of the product itself.

Music, for example, has tons of inher-
ent emotional power. It's a shame we
don't often bother to leverage it. It's as
if we have the bombs but forgot to make
the detonators. Here's what ex-Nike and
-Starbucks master marketer Scott Bed-
bury recommends.

Identify your station’s core val-
ues. MTV stands for the “MTV life-
style.”

I get that. I also get the “Alterna-
tive” lifestyle, the “Rock” Lifestyle,
and the “Country” lifestyle. But
what about a “Mix” or Oldies sta-

tion? Don'’t say “variety,” because
that’s not an emotion. One thing is
for sure: If you don’t know your core
values, your audience doesn't either.

Make sure everyone internally
understands those core values. It's
important to stand for something,
but it's pointless if that knowledge
isn't shared throughout the staff and
the audience. Are you spreading the
word about what your station
stands for on an emotional level, or
are you hooked on emotionally
empty left-brain liners?

By Mark Ramsey

The key is to spotlight ways your
brand helps the audience belong,
connect, hope and experience joy
and fulfillment. Starbucks isn't
about coffee, it’s about a great cof-
fee experience. And Nike isn't about
shoes, it's about the experience of
“authentic athletic performance.”

What's your station’s experience?
What role do your music and your
brand play in people’s lives?

Mark Ramsey is President of
radio-perceptual specialist
Mercury Radio Research. He can
be reached at 858-566-0220,
mramsey @ mercradio.com or via
www.mercradio.com.

o

they're driving?

like print. It doesn't.

phone number.

them.

find the advertiser.

60-Second Copywardter

Phone Numbers
Are ABig Hang-Up

When was the last time you wrote down a phone number
you heard on a radio commercial? | thought so. Do you
really expect any other listener to do it, especially when

Millions of dollars in radio time are wasted each year on phone
numbers no one responds to, and yet clients keep asking to have
their numbers put in radio commercials, thinking that radio works

Use a phone number in a radio commercial only if a phone call
is the primary (or only) response vehicle and only if the phone
number is memorable. We can't all have 1-800-FLOWERS, but the
simpler your number is to remember, the better.

In all cases, use the spot to make listeners want to call. Two
possibilities where including the phone number can make sense:

« If the client has a truly memorable number, build the spot
around it: benefit, phone number, benefit, phone number, benefit,

* Challenge the listener to remember the number. Make a joke
about the number, sing the number, or make it rhyme.

If you don't have a number that will stick in the listeners’ minds,
make sure you implant the advertiser's name and send those
listeners to the white pages of the phone book. That way the
competitors’ ads they might see in the Yellow Pages won't distract

Above all, stop adding a phone number as an afterthought. If
the spot is powerful enough and aired with enough frequency to
get listeners to remember the name and what the benefit is, they'll

By Jeffrey Hedquist

He'’s in the white pages.

Contact Jeffrey at Hedquist Productions, P.O. Box 1475, Fairfield, IA
52556, 641-472-6708; fax: 641-472-7400; or jeffrey @ hedquist.com.

Pros On The Move

» Pat Amsbry adds Director/
National Sales duties for KZLA/Los
Angeles to his current national
sales role at co-owned Emmis
outlet KPWR/Los Angeles. Amsbry,
who recently joined Emmis, takes
over for Dick Warshaw, who is
now serving in a consulting role
with the company’s L.A. stations.

* John Potter is promoted to
Academy Director for the RAB. He
joined the organization in July as
Educational Projects Specialist and
will now supervise the Radio
Training Academy's curriculum for
on-site training in Dallas, including
the online component, as well as
the extension program held in
various markets. A 35-year
broadcaster, Potter will continue as
the Academy's primary instructor.

* Bob Proud is the new Local
Sales Manager at Classical-
formatted WRR/Dallas. A 34-year
radio veteran, Proud was previous-
ly VP/GM for the Entravision/Dallas
cluster and earlier held senior
management posts for several
radio groups, including El Dorado
Communications, Sudbrink/RMF,
Heritage, Fiduciary, Thrash and
Clear Channel.

* Len Howser, afternoon drive
personality at WFHM (The Fish)/
Cleveland, takes on additional
duties as Marketing/Promotions
Manager.

* C. Patrick O’Brien is named
Director/Sports for Infinity News
outlet KFWB/Los Angeles. O'Brien
was previously Director/Sales &
Marketing for the Anschutz
Entertainment Group.
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‘The Home Office Won’t Let Me’

By Irwin Pollack

When the prospect tries to blow you off by referring to an
invisible higher authority, you're in trouble — unless you
are aggressive about taking on headquarters directly or
finding a new way to the money. Try these rebuttals.

1. Is it a matter of money? If so, let's get this funded through some
of your key vendors or suppliers. S -

2. Who do | need to see at the home office? May |
have your written recommendation? Is there
someone at the district or regional level we should
see?

3. Can this plan be placed in another budget
category? That way, when the program has worked,
you can take credit for this great idea without having
gone over budget in a certain area!

4. Let's call them right now and see if we can get
them to change their minds.

5. Why is that? What are the specific reasons? Have they made
exceptions before?

6. Instead of advertising dollars, let's look at promotional, contingen-
cy or discretionary funds.

7. Do they let you use the newspaper? If so, let's reconfigure the ad
so that you can do the campaign on our station, still use the print ad
and not exceed your budget. That makes sense, doesn't it?

8. Who makes the decisions there? Let me help you with him or
her.

9. OK — but the home office needs to know this is a different
market. It has different needs. Their support for a communitywide
program like this should be paramount.

10. What's the maximum expenditure you can make without having
to involve them? This program requires only a [how many dollars] per-
day payout for just eight weeks.

11. There are leaders and there are followers. What I'd like to do is
get you involved with this campaign, because once you start it, the rest
of the chain will foilow.

12. There’s an exception to every rule. Let me help develop ideas to
get the home office to think outside the box.

Irwin
Pollack

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consuiting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50) or through www.irwinpollack.com.

EDI Vendor Contact List

The electronic data interchange vendors listed below are
participants in the RAB’s EDI Task Force.

* Adware Systems; 5111 Commerce Crossings Drive, Suite 200,
Louisville, KY 40229; 502-810-5000; www.adware.com.

* Arbitron/Tapscan; 142 West 57th St., New York, NY 10019; 212-
887-1300; www.arbitron.com.

* AudioAudit; Mack-Cali Centre I, 1 Mack Centre Drive, Paramus,
NJ 07653; 201-261-0001; www.audioaudit.com.

* BuyMedia/Marketron; 101 Empty Saddle Trail, Mailey, 1D 83333;
208-788-6272; www.marketron.com.

* CAM Systems; 12980 Saratoga Ave., Suite C, Saratoga, CA
95070, 408-446-7000; www.camsystems.com.

¢ Datatech Software; 1355 15th St., Ft. Lee, NJ 07024, 201-592-
1412, www.dlsoft.com.

* Donovan Data Systems/Media Ocean; 115 West 18th St., New
York, NY 10011; 212-633-8100; www.donovandatasystems.com.

» Mediaport; Gore Building, 1840 S. 1300 E., Salt Lake City, UT
84106; 801-832-3568; www.mediaport.com.

» Management Science Associates; 6565 Penn Ave., Pittsburgh,
PA 15206; 800-672-4636; www.msa.com.

* ODAC/Encoda Systems; 1999 Broadway, Suite 4000, Denver,
CO 80202; 303-237-4000; www.encodasystems.com.

*SQAD Inc.; 303 S. Broadway, Suite 108, Tarrytown, NY 10591;
914-524-7600; www.sqad.com.

* Verance, 10145 Pacific Heights Boulevard, Suite 200, San Diego,
CA 92121; 858-202-2800; www.verance.com.

* Wicks Broadcast Solutions; P.O. Box 67, Reedsport, OR 97467;
800-547-3930; www. wicksbroadcastsolutions.com.
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PART Two OF A THREE-PART SERIES

What’s It All About?

The ABCs of digital media, continued

This week we continue the rundown of some digi-
tal-media basics — the major players, software, hard-
ware and the law. A lot on the digital side of the music
business remains new and unsettled, but consumers
want online music, and it will only grow. Last week
was A through F, so this week we start with G.

G Through P

3G, 4G: 3G, or third-generation,
wireless systems include much great-
er data-transfer capability than is
needed for voice communication, en-
abling easy transmission of text mes-
sages, photos and other goodies. It
took about a year after 3G became
available in the U.S. for Americans to
realize they wanted all this stuff —
Japan and much of Europe are well
ahead of the USS. in wireless capabili-
ty — but now 3G has officially caught
on here. And fourth-generation is
coming; in a couple of years music,
movies and other entertainment will
be moving instantly to consumers
over cell phones and 4G wireless de-
vices yet to come.

Hash: Hash means a lot of things in
the computer world, but for these
purposes, the RIAA’s definition is
most to the point. In a court filing
against the accused KaZaa infringer
known as “nvcfashiongirl,” the RIAA
wrote, “A hash is a unique identifier
of a file, a ‘fingerprint’ of sorts. It is a
computed value based on the proper-
ties of the individual bits in a file.”
Nycfashiongirl claimed the 1,000-plus
music files on her computer were all
legal rips from her own CDs, but the
RIAA said it found in her collection
some hashes identified with the old,
outlaw Nagster. And that meant, said
the RIAA, that Napster was “almost
certainly” where she got the files.

ID3 tags: Originally an identifying
scheme for MP3 files, ID3 has incor-

rectly become a generic term for any
identifying information included in a
digital music file. The original 1D3,
which dates back to 1996, included
only a few 30-character fields with
basic information, such as song title,
artist, album and year. But tagging has
become increasingly sophisticated,
and a number of tag editors are now
available that work with MP3, WMA
and other file formats.

When a file is ripped from a CD on
Gracenote-compatible software, the
software reads information encoded on
the CD, pulls tags from a central data-
base and applies the tags to the digital
files. Those tags are usually accurate.
But tags can also be added and edited
by hand, meaning that music files
found online are often inaccurately la-
beled. Peer-to-peers are notoriously
loaded with incorrectly tagged files (in-
cluding some planted by agencies
working for copyright owners).

Kbps: The bit rate at which a file is
encoded or streamed is expressed as
kbps, or kilobits per second. Most web
audio streams at between 16 and 128
kbps, and the higher the bit rate, the
better the sound quality and the
smoother the stream should be
{though much depends on the capaci-
ty of the receiving computer). For file
encoding, kbps means, to put it simply,
how large the file is. If a file is encoded
at 128 kbps, that means 128,000 bits of
data are needed for each second of the
file. The higher the bit rate, the bigger
the file and, at least in theory, the bet-
ter the music should sound.

DIGITAL MEEDIA

Senators Ask Peer-To-Peers To Change Their Ways

A letter written by Sen. Lindsey Graham and co-signed by Sens.
Diannz Feinstein, Gordon Smith, Dick Durbin, John Cornyn and
Barbara Boxer has gone to executives at file-sharing networks
including Grokster, BearShare, Blubster and Morpheus parent
StreamCast asking the companies to adhere to copyright laws and
cease distributing pornography, especially child pornography.

Pornography makes up an ever-growing proportion of P2P traffic. In
fact, one study found that 42% of P2P user searches are seeking legal
or illegal pornography. The Senators’ letter suggests that P2Ps provide
clear warnings to users about the legal risks of using P2P software
{most P2Ps already do this), incorporate effective filters for porn and
copyrighted material and change the settings on their software so that
sharing with other users is not automatically enabled.

By Brida Connolly
Associate Managing Editor

Mini hard drive: Just what it
sounds like, a hard drive just like the
one in a desktop or laptop, only
smaller. An iPod’s innards include a
mini hard drive that holds up to 40
gigabytes of data. A shortage of the
little drives made iPods unique in the
market for a year or so, but suppli-
ers are catching up, and that's why
there’s been an influx of new high-
capacity digital players from Sam-
sung, Dell and others over the last
few months.

MP3: Dating back to 1987, MP3 is
the ancestral file-compression format
that made online music-trading prac-
tical. Many people still refer to all dig-
ital music files as “MP3s,” and it re-
mains the dominant format on outlaw
P2Ps, but other formats — particular-
ly AAC and Windows Media Audio
— have become the standard on most
legal services.

On-demand: Some folks believe
that pure on-demand music stream-
ing — a "Celestial Jukebox” — will
eventually replace everything from
outlaw P2Ps to conventional music
ownership. Just think of a song, dial
it up on your computer or your 4G
device, and hear it any time you want.
Obviously, this only works if all or al-
most all music ever recorded is avail-
able, so some sort of blanket licensing
arrangement with both publishers
and copyright owners would have to
be in place. And that would almost
certainly require a law making such
licensing compulsory. In other words,
don't hold your breath. Digital mov-
ies will be purely on-demand well
before music gets there.

Patent sharks: An inflammatory
term for companies apparently creat-
ed solely to buy up technology patents
for the sake of getting licensing mon-
ey from companies that actually do
things. The digital world is awash in
patent-enforcement actions, including
claims to own digital file identification
and the concepts of video and audio
streaming. Those streaming patents in
particular look like yet another set of
legal hassles looming for the battle-
weary webcasting business.

Peer-to-peer: This is a catch-all
term for a number of useful informa-
tion-sharing technologies, but in the
digital-media business peer-to-peer
generally means technology that lets
multiple computers share information
directly, without going through a cen-
tral server. By this definition the out-
law version of Napster was not a P2P,
and the second-generation systems
like Grokster and Morpheus are.
That’s the distinction that has kept
Grokster and its brethren legal so far
— but it may not hold up when the
whole matter goes back to court, prob-
ably sometime next year.

WWW americanradiohistorv.com
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Apple’s iTunes Music Store is the leading non-subscription digital-

| music service in the U.S, offering a catalog of more than 200,000
songs from all five major label groups. Here's a snapshot of the top-
| selling downloads on Tuesday, Nov. 25, 2003.

Top 10 Songs

NO DOUBT It's My Life

OUTKAST Hey Ya!

BRITNEY SPEARS f/MADONNA Me Against The Music
QUEEN Bohemian Rhapsody

FOUNTAINS OF WAYNE Stacy’s Mom

DIDO White Flag

OUTKAST Hey Ya!

KELIS Milkshake (Radio Mix)

BLINK-182 Feeling This

3 DOORS DOWN Here Without You

Top 10 Albums

BRITNEY SPEARS /n The Zone

SARAH McLACHLAN Afterglow

TORI AMOS A Tori Amos Collection.
JOSH GROBAN Closer

DIDO Life For Rent

OUTKAST Speakerboxxx/The Love Below
CYNDI LAUPER At Last

NO DOUBT It's My Life (single)

THE STROKES Room On Fire

SARAH McLACHLAN Live Acoustic EP

O@m MM & WM -
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f The iTunes Music Store Top 10 !

Top Latin

ALEJANORO SANZ No Es Lo Mismo
CELIA CRUZ Rie Y Llora

LA LEY Mas Alla

JULIO Los Demas

CABAS Mi Bombom

Top World

KARSH KALE Milan

GRACE GRIFFITH Carry You

MIOIVAL PUNDITZ Chandim Chowk
NATACHA ATLAS Yalla Chant

HAWAIIAN STYLE BANO The First Hawaiian

LIVE COM

Travis Storch ¢ 866-365-HITS

Top Hip Hop

CHINGY Right Thurr

OUTKAST The Way You Move
FABOLOUS Into You

MISSY ELLIOTT Pass That Dutch
50 CENT In Da Ciub

This week’s adds on Live 365-programmed streams.

_/

N

p—4 gracenote.

I you play digital music or CDs on an Internet-connected computer or
other device®, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote's digital charts.

Gracenote Top 15 Pop Currents
DIDO White Flag
CLAY AIKEN invisible
SARAH McLACHLAN Fallen
MICHELLE BRANCH Breathe
JEWEL Intuition
MICHELLE BRANCH Are You Happy Now?
SARAH McLACHLAN Answer
HILARY DUFF So Yesterday
LIZ PHAIR Why Can't I?
DIDO Life For Rent
. PINK Trouble
. JOSH KELLEY Amazing
. HOWIE DAY Perfect Time Of Day
SARAH McLACHLAN World On Fire
SARAH McLACHLAN Stupid

Data for the week of Nov. 9-16.

O NSO RN~

P e

This chart rotates among four music genres: rock, country, urban
and pop. Please visit www.gracenote.com for more detailed chart
information or contact charts @gracenote.com for access to
customized reports.

*For a list of Gracenote-enabled products, visit www.gracenote.
com/partners.

~
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Bazbaz Becomes
Arista Nat’l Dir./
Rhythm-Crossover

Arista Records Exec. VP /Promo-
tion Steve Bartels has announced
the promotion of
Caroline Bazbaz to
National Director/
Rhythm-Crossover
Promotion. Based
in New York, Bazbaz
will report to VP/
Rhythm-Crossover
Promotion Rick
Sackheim.

Bazbaz’s duties will include ob-
taining airplay for all artists on the
Arista group of labels at the
Rhythm and Crossover formats.
She will also be responsible for all
dance music promotion.

A five-year veteran of Arista,
Bazbaz has served as National
Manager/Rhythm-Crossover
Mixshow & Dance Promotion since
2000. She began at Arista in 1998, as
assistant to the VP/Rhythm-Cross-
over Promotion.

Bazbaz

Earnings
Continued from Page 3

$1.9 million (3 cents).

The earnings results came as DG
said that, as of Sept. 30, its net debt
had shrunk to about $1.3 million, a
decrease of more than 65% from the
$3.8 million reported on June 30
and an 83% improvement from the
debt of $75 million seen on Dec. 31,
2002.

Meanwhile, DG restated its fi-
nancial statements for fiscal year
2002 and for the six months ended
June 30, 2003 after the company in
Q3 identified an adjustment for
noncash deferred income taxes of
about $1.8 million that should have
been recorded in last year's figures.
The restated figures show no
change in revenue or EBITDA, but

Jackson
Continued from Page 1

in connection with new sexual-
abuse allegations brought by a 12-
year-old Los Angeles boy. The next
day, officials issued a warrant for
Jackson'’s arrest on multiple counts
of child molestation.

The professed King of Pop was
led to jail in hand cuffs by Santa
Barbara Sheriff's officials minutes
after his jet landed at Santa Barbara
Municipal Airport from Las Vegas,
where he was shooting a TV special
for CBS. Jackson posted $3 million
bail and surrendered his passport.
Soon, Jackson’s mug shot was all
over the Internet.

The serious charges cast a harsh
light on perhaps the biggest pop
star of the century. Now 45, Jackson
dealt with similar allegations in
1993, but no charges were filed as
the parties reached a multimillion-
dollar settlement out of court. This
time is much different.

Thomas W. Sneddon Jr., the
Santa Barbara County District At-
torney who was thwarted in his at-
tempt to bring charges against Jack-
son 10 years ago, has noted that the
child in the current case is willing
to give evidence against Jackson
and that the child’s family has no
intention of filing a civil suit and
thus cannot be silenced by a finan-
cial settlement. Partly as a result of
the previous investigation of Jack-
son, the California legislature
changed the law to require victims
of child molestation to testify.

Sneddon has pushed back the
anticipated filing of molestation
charges against Jackson to mid-De-
cember, saying that the delay will
allow development of a website for
public posting of court-related in-

DG's net loss for 2002 now stands
at $127.4 million, up from $126.6
million.
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formation in the case. The penalty
on each count ranges from three to
eight years in prison.

Sales Affected

While Jackson has had public
support from friends like Liz Tay-
lor and Uri Geller, fan-organized
candlelight vigils in cities like Los
Angeles, New York and Paris have
been sparsely attended. CBS has in-
definitely postponed Michael Jackson
Number Ones, a TV special origi-
nally scheduled for Nov. 26. Mean-
while, an Indiana high school
marching band that had planned to
play “Thriller” during the annual
Macy’s Thanksgiving Day Parade
quickly changed its tune, switching
to John Mellencamp’s “RO.CK. in
the US.A"

Then, of course, there’s Jackson’s
new album, a collection of No. 1
hits and a new song, “One More
Chance,” that was penned by the
similarly embattled R. Kelly, who
faced scandal earlier this year over
allegations of his having had sex
with an underage girl. “These char-
acters always seem to surface with
dreadful allegations just as another
project, an album, a video is being
released,” Jackson told the press
shortly after the new accusations.

Unlike Kelly, however, the nega-
tive press is seeming to take its toll.
While expectations for the new set
may not have been sky high, sales
of Jackson’s collection of No. 1 hits
pale in comparison to sales of simi-
lar sets recently released by The
Beatles and Elvis Presley. In fact,
Jackson debuted on the sales chart
at No. 13 with 115,000 units sold. In
the same week, the reworked
Beatles” Let It Be ... Naked topped
268,000 units for a No. 5 finish,
while consumers shelled out cash
for the current Queen of Pop,
Britney Spears, whose In the Zone
debuted at No. 1 with over 605,000
in sales — numbers Jackson regu-

Additional reporting by Adam Jacobson. i larly saw in his prime.
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CC Boosts Oppenheimer To Tulsa VP/Market Mgr.

ichael Oppenheimer, a 20-year radio veteran who serves as Mar-
ket Manager for Clear Channel’s Waco, TX station group, has been
promoted to VP/Market Manager for the company’s six stations in Tulsa.
In his new job, which he begins Dec. 1, Oppenheimer will direct the oper-
ations of KAKC, KIZS, KMOD, KQLL, KTBT & KTBZ-AM. He succeeds
Rick Cohn, who departed the CC/Tulsa VP/GM post in late October.
Oppenheimer reports to CC Sr. VP Bruce Demps, who said, “Michael
has extensive experience in midsize radio markets. He has the leader-
ship qualities in radio that bring all sides of the station together, from
programming to operations to sales. Michael is a charismatic executive
who has the respect of all who have worked with him. He will be a great
addition to our Tulsa growth.”
Oppenheimer began his radio career in 1983 at KHFI/Austin. In 1992
he assumed his first GM role, at WMAK/Nashville. He relocated to Waco
in 1994.

McKay, Holiday Take New OM Roles At Jones

ones Radio Networks has named JJ McKay OM for its 24-hour

Good Time Oldies format. Jon Holiday has replaced her as OM for
the company’s 24-hour Adult Hit Radio format and will retain his post as
Director/Contemporary Programming.

“As Director/Contemporary Programming, Jon is already intimate with
Adult Hit Radio and its interrelationship with all of our other formats,” JRN/
Denver VP/GM Phil Barry said. “He’ll bring a fresh perspective to the
format. JJ took Aduit Hit Radio to more than 100 stations during her ten-
ure. Similarly, in this move, she brings some new ideas to our second-
largest format, Good Time Oldies.”

Prior to joining JRN, McKay was on the air at KNMQ/Albuquerque and
KRFX and KYGO in Denver. Holiday worked at WUSA-FM/Tampa; was
PD of WXLO-FM/Worcester, MA; and programmed and worked on-air in
Boston; Miami; Denver; Providence; Hartford; and New Haven, CT.

Year Of Turmeil

The latest controversy closes out
a topsy-turvy 12 months for Jack-
son. In February, Jackson appeared
in a British TV documentary in
which he revealed that he some-
times shares his Neverland bed-
room with young boys. In June, the
singer faced a $12 million breach-of-
contract lawsuit by a former top
advisor but avoided a trial that
threatened to expose the details of
his financial empire. And Novem-
ber 2002 saw the infamous “baby

dangling” incident in Berlin.

As for the current controversy,
the Jackson camp has set up the
website www.mjnews.us to address
all allegations. “As you know, the
charges recently directed at me are
terribly serious,” Jackson says on
the site. “They are, however, predi-
cated on a big lie. This will be
shown in court, and we will be able
to put this horrible time behind us.”

Regardless of whether or not the
general public buys his albums, ev-
eryone can expect to be seeing a lot
of Jackson in the next year.

Money and living advice for young adults.

Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com.
Call to lock up your market.

Get your free copy of David's book
“Smart Couples Finish Rich” when you call.

“The living and money show
young listeners understand”

~Walter Sabo

SABOMEDIA
212.681.8181

To reserve your market today call
Wilbur Entertainment (831)429-2050 WAlburentertainment

www americanradiohistorv. com
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e MANNGROUP RADIO announces
that KYSR/Los Angeles middayer Lara
Scott will take over as host of '80s-re-
mix dance show Twelve Inch Saturday
Night and the daily “80s Flashback”
feature, effective Dec. 6. For more in-
formation, contact Jim Manney at 323-
512-0144 or jim@manngroupradio.
com.

e MADELINE LAWRIE-GOODRICH
is named VP/Affiliate Relations at
REACH Media. She was most recently
Sr. Director/Affiliate Relations for ABC
Radio Network.

- <Records

e CARL STUBNER becomes co-
President of Sanctuary Artist Manage-
ment, based in Los Angeles. He brings
to Sanctuary’s management roster
Mick Fleetwood, Something Corporate
and Tommy Lee. Stubner will also have

.. NEWSBREAKERS _
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Longtime Florida air talent Jon
Powers, 63, Nov. 24.

R&B singer Arthur Conley, 57,
Nov. 17.

KiQQ/Livermore, CA founder
Gerald “Mack” McLevis, 62,
Oct. 14.

ajoint-venture label within the Sanctu-
ary Records Group.

< g - -

Industry

e ROBERT
MAHLMAN joins
media mergers
and acquisitions
firm W.B. Grimes &
Co. as Director/
Radio & Television
Division. He was
most recently a

'S

partner in the -
Malhman Compa- Mahiman
nies.

S o
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CHR/Pop: WHOT-FM (Hot 101)/
Youngstown, OH adds The Best in
Retro With Doctormix, Fridays, 10pm-
2am.

Country: Magnum Radio Group

flips Oldies WBOG-FM/La Crosse,
WI to Country as WIMG; the Old-
ies format and WBOG calls move to
WTMB-AM/La Crosse.

Records: Warner Strategic Mar-
keting acquires the Del-Fi catalog,
including material by Ritchie Valens
and Bobby Fuller.

Bronfman
Continued from Page 1

Universal Music Group, which he
helped build into an industry
leader during the "90s.

According to the Los Angeles
Times, Bronfman is most likely to be
the biggest individual investor, re-
cently raising his stake to about
$250 million. Boston-based private
equity group Thomas H. Lee is put-
ting in $600 million, Bain Capital is
investing $350 million, and Provi-
dence Equity is chipping in
roughly $150 million. TV mogul
Haim Saban, who repeatedly
changed his mind about investing
in the company, pulled out at the
last minute. Insiders, however, say
Saban could rejoin the team with a
smaller investment than the $200
million he had planned.

The company will continue to be
called Wamer Music Group, with a
roster that includes Red Hot Chili
Peppers, Madonna, Linkin Park,
Metallica, Sean Paul and R.EM.,
among others.

‘Full Potential’

“Warner Music Group is one of
the world’s greatest recorded-music
and music-publishing companies,
and we have great faith in its poten-

KISW/Seattle weekender Lisa

Wood; 206-240-6317 or
lisa @lisawood.net.

tial for growth as an independent
company and in the long-term op-
portunities of this industry,” said
Bronfman. “We have brought to-
gether a highly sophisticated and
well financed group of investors to
support the business. I personally
look forward to working with
{WMG Chairman/CEO] Roger
Ames and his outstanding manage-
ment team to build on Warner
Music’s strengths, including its dis-
tinguished tradition of entrepre-
neurship and artist development.
Together, we will continue to drive
toward Warner Music’s full poten-
tial.”

Scott Sperling, Managing Direc-
tor of Thomas H. Lee Partners, said,
“We look forward to partnering
with Warner Music Group’s tal-
ented management to build upon
its world-renowned franchise and
industry-leading brands. While we
do not foresee an immediate upturn
in the overall market for recorded
music, we believe opportunities are
emerging that bode well for the
long-term future of the business
and that Warner Music will con-
tinue to be in the forefront of capi-
talizing on these opportunities.”

Time Warner Chairman/CEO Ri-
chard Parsons said, “I'm very
pleased that we are putting our
music company in such capable
hands. Despite my personal fond-
ness for the music business, as well
as for all of our wonderful manag-
ers and music group employees, I
believe that this transaction is
clearly in the best interests of our
company’s shareholders. Not only

BUSINESS BR.

Continued from Page 5

Ellen Graham will serve as Judging Chair. The entry deadline for votes is Jan. 5, 2004; national Gracie winners will
be honored next spring at a gala awards ceremony.
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for download.

RAB To Offer Direct Access To Ad Council PSAs

hrough an arrangement with the Ad Council, the RAB will provide radio stations with a direct link to currently
active public service announcements via the RAB'’s website at www.rab.com. Radio stations can access the
“Current Ad Council Campaigns” page from the “Ideas” section of the RAB site and preview PSAs for broadcast or
webcast. Campaign descriptions and expiration dates are provided, along with contact information and links to
related websites. There are currently 19 active PSA campaigns online, with more than 45 Ad Council PSAs ready

Infinity To Give World AIDS Day Cross-Platform Support

V iacom’s Infinity radio and outdoor divisions have joined forces with the KNOW HIV/AIDS media campaign in
support of World AIDS Day, which will be observed Dec. 1. The campaign will provide awareness and preven-
tion messages on a global scale and feature media placements valued in excess of $120 million through a partner-
ship between Viacom and the Henry J. Kaiser Family Foundation. On Dec. 1, infinity’s radio stations wilt broadcast
46664 — The Concert in Association with MTV's Staying Alive, featuring performances from Cape Town, South
Africa by Beyoncé, U2 frontman Bono, Eurythmics, Peter Gabriel and Anastacia. Additionally, Infinity will give prime
placement and frequency across its stations to the PSAs associated with the concert.

RTNDA Produces Journalist’s Guide To HIPAA Rules

he RTNDA says the Health Insurance Portability and Accountability Act, which took effect earlier this year, is
causing confusion among journalists and medical workers about what medical information can legally be dis-
closed and has produced a new journalist’s guide to the law. The guide, available at www.rtnda.org, answers some
of the most common questions about the HIPAA, including what medical personne! are covered and what kinds of
patient information hospitals and other institutions can legally reveal.

Clear Channel
Continued from Page 3

operated out of San Diego and si-
mulcast KGB & KMYI/San Diego,
respectively, in most dayparts.
CC/San Diego VP /Market Man-
ager Mike Glickenhaus did not re-
turn R&R’s call seeking comment.
However, he told R&R in a May
2002 interview that his company
would work with the government
to fix any problems that could arise
from its agreements with the Mexi-
can broadcasters. “We do our best
with our properties to comply with
every single law out there,” he said.
While the Justice Department re-
views its data concerning Clear
Channel’s operations in San Diego,

the company will continue to moni-
tor the ultimate fate of the FCC's
new media-ownership rules. The
revised rules specifically require
Clear Channel either to divest of
some of its stations in San Diego or
to terminate its joint sales agree-
ments with four of the Mexican sta-
tions that are used to target listen-
ers in San Diego.

CC Sr. VP/Government Affairs
Andy Levin told R&R that Clear
Channel will continue with a wait-
and-see attitude before taking any
action in San Diego. “All the FCC
rules are in flux, so the company is
waiting until there is more certainty
before making any decisions,”
Levin said, adding that he’s confi-

dent the DOJ will find nothing
wrong with his company’s opera-
tions in the market “We fully ex-
pect the DOJ will find, as it has in
the past, that Clear Channel oper-
ates its business fully within the
law and the inquiry will be com-
pleted promptly.” in an interview
with the San Diege Union-Tribune,
Levin characterized the inquiry as
“routine” and said Clear Channel is
complying fully with the DOJ.
Jefferson-Pilot in 2002 filed a
grievance with the FCC asking for a
closure of the loophole that allowed
Clear Channel to operate the Mexi-
can stations. DOJ representatives
were not available for comment.
Additional reporting by Joe Howard.

will it greatly enhance our financial
flexibility, it will also enable us to
pursue higher growth opportuni-
ties in our other lines of business.
At the same time, we expect to con-
tinue to work closely with Warner
Music, and we are happy to have
the option to participate in the mu-
sic industry’s eventual recovery. We
thank Roger Ames for his superb
leadership of the Warner Music
Group over the past four years and
offer him and all of our music col-
leagues our best wishes.”

Jeff Bewkes, Chairman of Time
Warner’s Entertainment & Net-
works Group, said, “With this in-
vestor group’s deep commitment to
the music business, we believe this
deal is the best outcome for the
people of our music company, our
stellar roster of artists and their mil-
lions of fans around the world.
Even with this sale, we look for-
ward to continuing to work closely
with Warner Music through a num-
ber of productive relationships in-
volving our other divisions. Finally,

www.americanradiohistorv.com

we appreciate the tremendous ef-
forts of Roger Ames and his man-
agement team in strengthening
Warner Music and helping to make
this deal happen.”

‘Independent Roots’

Ames said, “I have every confi-
dence that Warner Music will thrive
under Edgar’s leadership. His pas-
sion for the music business is clear,
and his understanding of the cre-
ative process will be enormously
important. It's an exciting chance to
return to the independent roots that
the music industry was built upon
with what will be one of the
world’s largest independent music
companies. These factors, along
with the solid foundation we’ve
built at the Music Group, mean
we're very well positioned to take
advantage of the technological ad-
vances that are spurring the
industry’s next phase of growth. I
look forward to working with
Edgar as we strive to master the
challenges our industry is facing.”

Of course, there is much specu-
lation over the current labels. An
article in the Los Angeles Times says
sources close to Bronfman expect
him to slash at least $100 million in
costs, and he may consider restruc-
turing music publisher Warner/
Chappell and/or Warner Music op-
erations in its 15 worst-performing
countries. Meanwhile, the New York
Post speculates that cost cutting
may be accomplished through lay-
offs and by merging Elektra into At-
lantic.

— Frank Correia

Baker

Continued from Page 3

Being from here also gives me in-
sight and connections within the
community. Many of the listeners
are people I've grown up with. Also,
since I've been part of the WCDX
team for over seven years, | believe
the staff is camfortable with me.
We're in the midst of a challenging
battle, but we're ready for it.”
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

[his week's Music Choice is frozen.)

HIT LIST

Seth Neiman

JC CHASEZ Some Girls (Dance With Women)
COUNTING CROWS She Don't Want Nobody Near
ALICIA KEYS You Don't Know My Name
MADONNA Nothing Fails

PINK God Is ADJ

SALIVA Rest In Pieces

R&B & HIP-HDP
Damon Williams
ERYKAH BADU Back In The Day
CEE-LO Il Be Around

DWELE Find A Way

JAY-Z Change Clothes

TLC LIL JON Come Get Some

RAP

DJ Mecca

JAY-Z Interlude PSA

JUELZ SANTANA Okay Okay

RDCK

Adam Neiman
DEFAULT (Taking My} Life Away
THRICE Stare At The Sun

TODAY’S COUNTRY

Liz Opoka

CUNT BLACK Spend My Time

JIMMY WAYNE | Love You This Much
ALAN JACKSON Remember When

TIM MCGRAW Watch The Wind Blow By
JOE NICHOLS Cool To Be A Fool

PROGRESSIVE

Liz Opoka

EASTMOUNTAINSOUTH Rain Come Down
ME’SHELL NDEGEOCELLO Body
THORNS Blue

SMOOTH JAZZ

Gary Susalis
FREDDIE FOX From The Heart

AMERICANA

Liz Opoka

AUDREY AULD Doin’ Well

AUTUMN DEFENSE Some Kind 0f Foo!
OH SUSANNA Mama

NATIONAL MUSIC FORMATS

10million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX fash-
ion video, targeted at 18-34 adults.

MYA Fallen

JEM Just A Ride

LIVE ELEMENT Something About You
SEAL Love's Divine

NODESHA Get it While It's Hot

DU ey T SR, SO, B YN W

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/PDP
Jack Patterson

SHERYL CROW The First Cut Is The Deepest
BEYONCE Me, Myself & |
OUTKAST The Way You Move

CHR/RHYTHMIC
Mark Shands
R. KELLY Step In The Name Of Love

URBAN

Jack Patterson

RUBEN STUDDARD Sorry 2004
OBIE TRICE The Setup
SKATTERMAN Block Party
POVERTY Postman

TECHNINE Here Comes Tecca

ALTERNATIVE
Dave Sloan
STORY OF THE YEAR Until The Day | Die

ROCK
Stephanie Mondello

DEFAULT (Taking My} Life Away
A PERFECT CIRCLE The Outsider

ADULT ALTERNATIVE
Stephanie Mondelio

FIVE FOR FIGHTING 100 Years
COLIN BLADES White Holiday
JOSH ROUSE Love Vibration

ADULT CONTEMPORARY
Jason Shiff

FIVE FOR FIGHTING 100 Years
JEWEL 2 Become 1
EVANESCENCE My Immortat

INTERNATIONAL HITS
Mark Shands
ATOMIC KITTEN If You Come To Me

COUNTRY
Leanne Flask

MARTINA McBRIDE In My Daughter's Eyes
MARK WILLS That's A Woman
GARY ALLAN Songs About Rain

DANCE
Randy Schlager

DJ SAMMY Sunlight

110 Smooth

DEEPEST BLUE Deepest Blue

SEAL Love's Divine

DUTCH f/CRYSTAL WATERS My Time
HARRY'S AFROHUT C'mon Lady

RITMO DYNAMIC Calinda

ORIELLE All | Know

SIMPLY RED Fake

GAUDING t/CRYSTAL WATERS Destination...

RAP/HIP-HOP
Mark Shands
ON ICE E My Paper, Still A Hustle

SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
SIRIUS RADIO
Steve Blatter 212-584-5100

Planet Dance

New Country

Al Skop

TOBY KEITH American Soldier

MARTINA McBRIDE In My Daughter's Eyes

Octane

Jose Mangin

A PERFECT CIRCLE The Outsider

RED HOT CHIL! PEPPERS Fortune Faded
FUEL Million Miles

866-MVTUNES

B
21,000 movie theaters

[This week's MovieTunes is frozen.

WEST

1. ALICIA KEYS You Don't Know My Name
2. LIZ PHAIR Why Can't 1?

3. SARAH MCLACHLAN Fallen

4. COLOPLAY Clocks

5. NATURAL What If

MIDWEST

1. ALICIA KEYS You Don't Know My Name
2. SARAH MCLACHLAN Faflen

3. COLDPLAY Clocks

4. LIZ PHAIR Why Can't I?

5. BRIAN EVANS You

SOUTHWEST

1. LIZ PHAIR Why Can't |7

2. ALICIA KEYS You Don't Know My Name
3. SARAH MCLACHLAN Fallen

4. PHIL COLLINS Look Through My Eyes
5. PAT BENATAR Go

NORTHEAST

1. CDLDPLAY Clocks

2. LIZ PHAIR Why Can't 17

3. ALICIA KEYS You Don't Know My Name
4. SARAH MCLACHLAN Fallen

5. PHIL COLLINS Look Through My Eyes

SOUTHEAST

1. UZ PHAIR Why Can't 1?

2. ALICIA KEYS You Don't Know My Name
3. SARAH MCLACHLAN Fallen

4. BRIAN EVANS You

5. PAT BENATAR Go

Artist/Title Total Plays
HILARY DUFF So Yesterday 79
CHEETAH GIRLS Cinderella 76
JUMPS Do Ya 72
LIZZIE McGUIRE What Dreams Are Made Of 72
HILARY DUFF Why Not 72
KELLY CLARKSON Miss Independent 72
D-TENT BOYS Dig It 72
LINDSAY LOHAN Ultimate 7
HAMPTON Hampsterdance 2 33
AVRIL LAVIGNE Sk8er Boi 32
STEVIE BROCK If U Be My Baby 32
ALL-AMERICAN REJECTS Swing, Swing 31
MICHELLE BRANCH Are You Happy Now? K|
ATOMIC KITTEN Tide Is High (Get The Feeling) 30
STEVIE BROCK All For Love 30
STACIE ORRICO (There’s Gotta Be) More To Life 30
AVRIL LAVIGNE Complicated 30
JUMPS We Are Family 29
BAHA MEN Who Let The Dogs Out 29
'N SYNC Bye Bye Bye 28

Playlist for the week of Nov, 18-25.

Swedish Egil The Beat
PLASTIKMAN Di t ]
PO Foat Disconnec Geronimo
GOTAN PROJECT Santa Maria (Tom Middleton... DESPINA VAND! Gia
Hot Jamz GEORGIE PORGIE | Love | Love
e Heart & Soul
LUDACRIS Splash Waterfalls B.J. Stone
JOE More And More R. KELLY Touched A Dream
MARQUES HOUSTON Pop That Booty VAN HUNT Seconds D Pleasure
Hio Hoo Nati TARRYLYN RAMSEY Up Against All Odds
ip Hop Nation
Gorome The Trend
LUDACRIS Splash Waterfalls Joel Salkowitz
JIN Learn Chinese TRAIN When | Look To The Sky
KINGSYZE Machine Gun Rap JASON MRAZ You And | Both
PETER GABRIEL Burn You Up, Burn You Down
.
AoL Radio @ Network | adun Contemporary
Ron Nenni 415-934-2790 Rick Brady
MICHAEL McDONALD Ain't No Mountain High Enough
Top Alternative
Cameo U.S. Country
AFI Silver & Cold Penny Mitchell

A PERFECT CIRCLE Outsider

LO-PRO Sunday

NICKELBACK Figured You Out

RANCID Red Hot Moon

RED HOT CHILI PEPPERS Fortune Faded
STAIND How About You

Top Country

Lawrence Kay

KENNY CHESNEY There Goes My Life
LEANN RIMES This Love

Top Jams

Davey D

G UNIT | wanna Get to Know You
BUBBA SPARXX Back In The Mud
RUBEN STUDDARD Sorry 2004

HRSWES S R

RADIO NETWORKS
Phil Hall = 972-991-9200

Alternative

Steve Young/Kristopher Jones
GODSMACK Re-Align
IGGY POP Little Know It All

Active Rock

Steve Young/Kristopher Jones
A PERFECT CIRCLE Qutsider

Heritage Rock

Steve Young/Kristopher Jones
BOB SEGER & THE SILVER BULLET BAND Satisfied

Soft AC
Mike Bettelli/Teresa Cook
JIM BRICKMAN f/KRISTY STARLING Sending You...

Mainstream AC

Mike Bettelli/Teresa Cook
CLAY AIKEN & KIMBERLEY LOCKE Silver Bells

Mike Bettelli
STEVEN CURTIS CHAPMAN Christmas Is All In The Heart

The Dave Wingert Show
Mike Bettelli/Teresa Cook
JIM BRICKMAN / KRISTY STARLING Sending You...

The Alan Kabel Show

Steve Young/John Fowlkes
SEAL Waiting For You

Mainstream Country

Ray Randall/Hank Aaron
MARTINA McBRIDE In My Daughter's Eyes
TOBY KEITH American Soldier

New Country

Hank Aaron
MARTINA McBRIDE In My Daughter's Eyes
TOBY KEITH American Soldier

Lia

Ken Moultrie/Hank Aaron
JOSH TURNER Long Biack Train
BRAD PAISLEY Little Moments
TRACE ADKINS Hot Mama

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday
JASON MRAZ You And | Both

AL o 5

JOSH TURNER Long Black Train

Great American Country
Jim Murphy * 303-784-8700
WYNONNA Heaven Help Me

LR R WA SRR RRGTD  WARME i R (R o MR

WESTWOOD ONE)

Charlie Cook * 661-294-9000

Bright AC
Jim Hays
FIVE FOR FIGHTING 100 Years

Mainstream Country

David Felker
TRACE ADKINS Hot Mama

Hot Country
Jim Hays
SARA EVANS Perfect

Young & Verna

David Felker
GARY ALLAN Songs About Rain
BUDDY JEWELL Sweet Southern Comfort

R T RSN S0 SISO S o/ 500 SO

ok S A Vol

D
FRais NETWORK S I
After Midnite
MARTINA McBRIDE in My Daughter's Eyes

e R s Erre—-—

rn

Country

John Glenn

MARTINA McBRIDE In My Daughter's Eyes
LEANN RIMES This Love

TN R NS RS | HROONG B S e . dE

MUSICSNIPPET.COM

Tony Lamptey « 866-552-9118
PETEY PABLO Freek-A-Leek

CEE LO I'll Be Around

LIL KIM Thug Love

AR S R NG BRSO T . U M

LAUNCH

music oN YAHOO!
Jay Franke 310-526-4247

Audio

CRYSTAL METHOD Born Too Slow
HILARY DUFF Come Clean

TOBY KEITH American Soldier

Video

ALICIA KEYS You Don't Know My Name
EVANESCENCE My Immortal

GOOD CHARLOTTE Hold On

KELLY CLARKSON The Trouble With Love Is
NELLY FURTADO Powerless (Say What You Want)
THRICE Stare At The Sun

TRAPT Still Frame

YEAR OF THE RABBIT Last Defense

YOUNG GUNZ Can't Stop

www americanradiohistorv com
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72 miilion households =

Plays
BLINK-182 Feeling This 40
BRITNEY SPEARS Me Against The Music 40
2PAC {/NOTORIOUS B.).G. Runnin’ 39
LINKIN PARK Numb 37
CHINGY ILUDACRIS & SNOOP DOGG Holidae In 36
TRIUMPH THE INSULT COMIC DOG | Keed 36
OUTKAST Hey Ya! 35
G UNIT Stunt 101 34
LUDACRIS Stand Up 32
NELLY 1zU 28
P.0.D. Will You 23
DUTKAST The Way You Uove 23
PUDDLE OF MUDO Away From Me 21
00D CHARLOTTE Hold On 19
NO DOUBT It's My Life 18
JAY-Z Change Clothes 17
CHRISTINA AGUILERA The Voice Within 16
KELIS Milkshake 15
SIMPLE PLAN Perfect 14
FEFE DOBSON Take Me Away 12

Video playlist for the week of Nov. 18-25.

David Cohn
General Manager 7
JET Are You Gonna Be My Girl 34
LUDACRIS Stand Up 29
BLINK-182 Feeling This 27
CHINGY {LUDACRIS & SNOOP DOGG Holidae In 27
ATMOSPHERE Trying To Find A Balance 26
JAY-Z Change Clothes 25
2PAC /NOTORIOUS 3.1.6. Runnin’ 25
NO DOUBT It's My Li‘e 24
THREE DAYS GRACE (I Hate) Everything About You 23
KELIS Mitkshake 22
MISSY ELLIOTT Pass That Dutch 22
G UNIT Stunt 101 21
HOWIE DAY Perfect Time Of Day 19
ADAM GREEN Jessica 19
KANYE WEST Through The Wire 19
IGGY POP Littie Know 1t All 19
STROKES 12:51 18
OUTKAST The Way ou Move 18
LINKIN PARK Numk: 17
COLDPLAY Moses 16

Video playlist for the week of Nov. 18-25.

75 million howseholds

ROBERT RANDOLPH. .. | Need More Love
STAIND So Far Away
Video playiist for the week of Nov. 18-25.

Paul Marszalek i
VP/Music Programming LIS ST

NO DOUBT It's My Life 25
3 DOORS DOWN rere Without You 24
TRAPT Headstrong 24
MATCHBOX TWENTY Bright Lights 23
OUTKAST Hey Ya! 23
EVANESCENCE My Immortal 21
KID ROCK Feel Like Makin' Love 21
NELLY FURTADQ Powerless 19
BRITNEY SPEARS t/MADONNA Me Against... 18
BEYONCE {/SEAK PAUL Baby Boy 17
ALICIA KEYS You Don't Know My Name 16
NICKELBACK Scmeday 16
RED HOT CHiLI PEPPERS Fortune Faded 16
SEAL Waiting Fcr You 16
DIDO White Flag 14
CHRISTINA AGUILERA The Voice Within 13
CLAY AIKEN Invisible 13
SHERYL CROW The First Cut Is The Deepest 13
SARAH MCLACHLAN Falien 13
TRIUMPH THE INSULT COMIC DOG | Keed 13
TARRALYN RAMISEY Up Against All Odds 10
LIMP BIZKIT Bzhind Blue Eyes 10
HOWIE DAY Perfect Tme Of Day 8
LIZ PHAIR Why Can't I? 8
JASON MRAZ You And | Both 7
BARENAKED LADIES Another Postcard {Chimps} 6
MICHELLE BRANCH Breathe 6
KELLY CLARKSON The Trouble With Love 6
DARKNESS | Believe In A Thing Called Love 6
ENRIQUE IGLESIAS Addicted 6
WARREN ZEWON Keep Me In Your Heart 6
JET Are You Gonna Be My Girl 4
GAVIN OEGRAW Follow Through 3
FUEL Falis Dr Me 3
JACK JOHNSON Taylor 2
OUTKAST The Way You Move 2

2

2

Loni Parkerson
202-380-4425

200N20 (XM20)

Kane

PINK God Is A DJ

G UNIT Stunt 101

JESSICA SIMPSON With You

SHERYL CROW The First Cut Is The Deepest

SQUIZZ (Xm48)
Charlie Logan

THRICE Stare At The Sun

TO MY SURPRISE Get !t To Go

THE LOFT (XM50)

Mike Marrone

BEATLES Let It Be

TWILIGHT SINGERS Martin Eden
TWILIGHT SINGERS Follow You Down
TWILIGHT SINGERS St. Gregory
WILLIE NILE I'm On Fire

TOM COCHRANE Secret Garden

JOSH ROUSE James

RAW (XM66)
Leo G
TWISTA Slow Jamz

WATERCOLORS (XM71)
Trinity

A. RAY FULLER !f You Reaily Love Me
A. RAY FULLER Spanish Flyer

A. RAY FULLER She Walks This Earth
A. RAY FULLER Free Spirt

X COUNTRY (XM12)
Jessie Scott

CRACKER Ain't Gonna Suck itseif
ROSIE FLORES Little Bit More

XM CAFE (XM45)

Bill Evans

AUTUMN DEFENSE Circles

THRILLS So Much For The City
WHEAT Per Second, Per Second
CRASH TEST DUMMIES Puss ‘N’ Boots

U-POP (XM29)

Ted Kelly

KYLIE MINOGUE Slow

TEXAS Carnival Girl

ROBBIE WILLIAMS Sexed Up

NO ANGELS Feel Good Lies

SARAH CONNOR Bounce

BEYONCE /SEAN PAUL Baby Boy

RACHEL STEVENS Sweet Dreams My L.A. Ex
BRITNEY SPEARS {/MADONNA Me Against The Music
BLUR Good Song

KEVIN LYTTLE Turn M2 On

NENA t/KIM WILDE Anytime, Anywhere

NO DOUBT it's My Life

PAUL OAKENFOLD Rubbemeckin’
ARTICOLD #/BOB DYLAN Come Una Pietra Scaliata
KOSHEEN All In My Head

SUGABABES Hole In The Head

PINK God Is ADJ

ELBOW Fallen Anget

DUTKAST Hey Ya!

OUTKAST The Way You Move

SATELLIY
RADIO

36 raillian housshoids |

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

R. KELLY Step In The Name Of Love
LUDACRIS Stand Up

MISSY ELLIOTT Pass That Dutch
JAGGED EDGE Watk Outta Heaven
JAY-Z Change Clothes

OUTKAST The Way You Move
YOUNGBLOODZ Damn!

2PAC {/NOTORIOUS B.1.G. Runnin’
AVANT Read Your Mind

G UNIT Stunt 101

RAP CITY TOP 10

JAY-Z Change Clothes

CHINGY tALUDACRIS & SNOOP DOGG Holidae In
2PAC {/NOTORIOUS B.1.G. Runnin’

YING YANG TWINS f/LIL JON... Salt Shaker
LUDACRIS Stand Up

KANYE WEST Though The Wire

JA RULE Clap Back

G UNIT Stunt 101

TWISTA Sto Jamz

OUTKAST The Way You Move

Video piaylist for the week of Nov. 18-25.

TELEVISION

COUNTRY MUSEC TELEVISION

65.9 miftion households
Brian Philips. Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

WYNONNA Heaven Help Me

Plays

TOP 20 ™ W
MONTGOMERY GENTRY Hell Yeah 3 25
KEITH URBAN Who Wouldn't WannaBe Me 32 27
TOBY KEITH 1 Love This Bar 32 24
BROOKS & DUNN You Can't Take The... 26
SHANIA TWAIN She's Not Just A Pretty Face 30 23
SHERYL CROW The First Cut Is The Deepest 28 25
CHRIS CAGLE Chicks Dig It 28 24
GARY ALLAN Tough Little Boys 27 26
REBA MCENTIRE I'm Gonna Take That... 26 27
PAT GREEN Wave On Wave 24 25
TRACE AOKINS Hot Mama 24 14
ALAN JACKSON Remember When 23 13
RODNEY CROWELL Earthbound 22 19
J. TAYLOR/A. KRAUSS How's The World... 21 14
RASCAL FLATTS | Melt 5 2
CLINT BLACK Spend My Time 14 22
BRAD PAISLEY Little Moments 14 13
ROBINELLA & THE CC STRING BAND Man... 12 22
MARTINA McBRIDE This One's For The Girls 12 9

JUNE CARTER CASH Keep On The Sunny Side 11

Airplay as monitored by Mediabase 24/7
between Nov. 17-23.
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Jim Murphy, VP/Programming
19 million households

ADDS

1

JOE NICHOLS Cool To Be A Fool
ALLISON MOORER Alabama Song (Live)

TOP 20

SHANIA TWAIN She's Not Just A Pretty Face
TOBY KEITH 1 Love This Bar

TRACE ADKINS Hot Mama

JIMMY WAYNE | Love You This Much

CHRIS CAGLE Chicks Dig It

REBA MCENTIRE I'm Gonna Take That Mountain
BUDDY JEWELL Sweet Southern Comfort
JOSH TURNER Long Black Train

BROOKS & DUNN You Can't Take The Honky Tonk ..
SARA EVANS Perfect

ALAN JACKSON Remember When

BILLY CURRINGTON Walk A Little Straighter
MONTGOMERY GENTRY Hell Yeah

BRAD PAISLEY Little Moments

MARTINA McBRIDE This One's For The Girls
DIERKS BENTLEY My Last Name

PAT GREEN Wave On Wave

RHONOA VINCENT If Heartaches Had Wings
BLUE COUNTRY Good Little Girls

BRAIN McCOMAS You're In My Head

Information current as of Nov. 28.

PLRILISTAR.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 BRUCE SPRINGSTEEN... $3974.8
2 DAVE MATTHEWS BAND $1,3326
3 AEROSMITH & KISS $1,269.6
4 SHANIA TWAIN $1.076.0
5 FLEETWO00D MAC $819.2
6 RADIOHEAD $743.5
7 CHER §733.8
8 JOHN MAYER & COUNTING CROWS $608.2
9 J. TIMBERLAKE & C. AGUILERA $601.76
10 MANA $505.9
11 TOBY KEITH $479.0
12 JAMES TAYLOR $458.8
13 ALABAMA $457.8
14 BEN HARPER & JACK JOHNSON $398.7
15 RED HOT CHILI PEPPERS $384.6

Among this week’s new tours:

B2K
EEK-A-MOUSE
ENRIQUE IGLESIAS
SAMPLES
STING

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.
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TELEVISION

TOP TEN SHOWS Nov. 17-23
Total Audience Adults 18-34
(105.5 million households)
1 CSi 1 ER
2 ER 2 csi
3 Friends (tie) Friends
4 Friends (8:30pm) 4 Friends (8:30pm)
. 5 The Bachelor
5 Survivor: Pearl Islands 6 Will & Grace
Raymond !
6 Everyb_ody. Loves Rayi 7 Scrubs
7 CSI: Miami 8 Survivor: Pearl Islands
8 The Bachelor 9 CSI: Miami
9 60 Minutes 10 NFL Monday Night Football
10 Law & Order (Steelers vs. Chargers)
Source: Nielsen Media Research
COMING NEXT WEEK
Tube Tops and Sum 41 perform on David Letter-
Anastacia, Baaba Maal, @

Beyoncé, Bono, Johnny Clegg,
The Corrs, Eurythmics, Lady-
smith Black Mambazo, Moloko,
Paul Oakenfold, Queen and
Zucchero are slated to perform from
Cape Town, South Africa as MTV
and VH1 both air The Concert for
Staying Alive in conjunction with
World AIDS Day (Monday, 12/1,
check local listings for time).

Friday, 11/28

*Rod Stewart, The View (ABC,
check local listings for time).

* ZZ Top, The Tonight Show With
Jay Leno (NBC, check local listings
for time).

e Jay-Z, Late Show With David
Letterman (CBS, check local listings
for time).

* Pennywise, Jimmy Kimmel Live
{ABC, check local listings for time).

* Bubba Sparxxx and Hurry-Up
Offense, Last Call With Carson Daly
(NBC, check local listings for time).

Saturday, 11/29

¢ Justin Timberlake, Saturday
Night Live (NBC, 11:30pm ET/PT).

Sunday, 11/30

*The WB airs the Christina
Aguilera Stripped in London concert
(9pm ET/PT).

* The Doors’ Ray Manzarek hosts
Temples of Rock, a Travel Channel
documentary on famous music ven-
ues and studios that includes inter-
views with Dickey Betts, Graham
Nash, Johnny Ramone, Martha
Reeves, Smokey Robinson,
Ringo Starr and members of The
Byrds, Chicago, The Grateful Dead
and Talking Heads (3pm ET/PT).

Monday, 1211

» Leona Naess, The Ellen DeGen-
eres Show (check local listings for
time and channel).

* Tori Amos, Jay Leno.

¢ The Black Keys, Late Night
With Conan O'Brien (NBC, check lo-
cal listings for time).

» The Ataris, Late Late Show With
Craig Kilbom (CBS, check local list-
ings for time).

¢ Anthrax, Carson Daiy.

Tuesday, 12/2

* Reba McEntire, The View.

¢ Alison Krauss & Union Sta-
tion, Ellen DeGeneres.

« Phil Collins, Jay Leno.

* Merle Haggard, David Letter-
man.

* Murphy Lee, Jimmy Kimmel.

* The Dandy Warhols, Conan
O'Brien.

* Rooney, Carson Caly.

Wednesday, 12/3

* Ashanti, Kelly Clarkson, Harry
Connick Jr., Enrique Iglesias and
Ruben Studdard are slated to per-
form on NBC's Christmas in Rock-
efefler Center (8pm ET/PT).

« LeAnn Rimes, Lie With Regis
& Kelly (check local listings for time
and channel).

 Counting Crows. Jay Leno.

* Moby, Jimmy Kimmel.

* Jet, Conan O'Brien.

+ Eve and LeAnn Rimes, Craig
Kilbomn.

« Kill Hanna, Carsaon Daly.

Thursday, 11/27

* Andrew W.K,, Lil Kim and Kelis
perform on the Videc Game Awards
(Spike TV, 9pm ET/FT).

* Gloria Estefan, Regis & Kelly.

¢ Harry Connick Jr., The View.

* Josh Groban, E¥en DeGeneres.

« Alicia Keys, Jay Leno.

* Joe Jackson, Jimmy Kimmel.

* Fountains Of Wayne, .Conan
O’Brien.

* Sarah McLachlan, Craig Kil-
bom.

* Pete Yorn, Carson Daly.

¢ Howard Stern is interviewed ~— Julie Gidlow
BOX OFFICE TOTALS
Nov. 21-23

Title Distributor $ Weelkend $ To Date
1 The Cat In The Hat (Universal)* $38.32 $38.32
2 Gothika (WB)* $19.28 $19.28
3 EIf (New Line) $18.71 $94.73
4 Master & Commander... (FOx) $15.21 $47.27
5 Love Actually (Universal) $8.64 $30.43
6 The Matrix Revolutions (WB) $7.03 $125.38
7 Brother Bear (Buena Vista) $5.34 $70.32
8 Looney Tunes: Back In Action (WB) $4.21 $14.89
9 Scary Movie 3 (Miramax) $3.13 $106.46
10 Radio (Sony) $2.61 $47.07

“First week in release. All figures in milfions.
Source: ACNielsen ED/
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| AL PETERSON

Personal reflections from across the country

NEWS/TALK/ISPORTS

R&R November 28, 2003

apeterson@radioandrecords.com

ach year at Thanksgiving I pause from our usual
discussion of the day-to-day issues and topics covered
on these pages to ask a cross section of Talk radio pro-
fessionals to share their thoughts about what they are
thankful for. It has become one of my favorite columns
to write each year. The question I ask is a simple one:
What are you thankful for this year? My thanks to all
who agreed to share their thoughts, and my very best
wishes for a happy Thanksgiving to you and your

families.

Glenn Beck
Premiere Radio Networks

I'm thankful for the 250,000 people
whobraved the elements and showed
up all across the country to rally for
America. I'm thankful for all of the
stations that saw the opportunity to
not only do good radio, but to also do
good.

I'm thankful for the recovery pro-
grams that have not only helped me
turn around my life, but that will also
enable Rush Limbaugh to be a better
broadcaster than he has ever been.I'm
thankful for non sequiturs and Moon
Pies.

I’'m thankful for my daughter, who
taught me the most important lesson
I learned all year: the difference be-
tween pride and inspiration. | always
thought | was proud of my daughter
until | watched this young girl with
cerebral palsy finish 10 minutes be-
hind her teammates in her cross-coun-

RIVETING
RADIO

“Pm thankful for all
of the stations that
saw the opportunity
to not only do good
radio, but to also do
good.”

Glenn Beck

try meet. It was then that | realized [
wasn’t just proud, [ was inspired.
Mary June Rose
WGN/Chicago

Ron Santo was a 1969 Cub. He
should have been on a World Series-

winning team, but, hey, you know the
Cubs. He's currently our color analyst
and famous for saying things like
“Oh, noooo,” but this year he finally
introduced the word YESSSSS!

Ron has had diabetes his whole life.
He had tokeep it a secret when he was
aplayer, but since retiring he’s helped
raise millions of dollars for juvenile
diabetes research. A month ago the
Cubs retired his number, 10. He was
only the third Cub to have this honor,
along with Billy Williams and Ernie
Banks.

In the last four years Ron has had
bypass surgery and has flat-lined.
He's had both legs amputated be-
cause of diabetes but walks around on
two prostheses like it's no big deal. A
few weeks ago he had his bladder re-
moved due to cancer. The entire city
was rooting for him.

All the TV stations and newspapers
covered the operation, and we were
“Operation Central,” if you will par-
don the pun. He’s now recuperating
rapidly, cracking jokes and ready to go
back in the broadcast booth next
spring and get the Cubs into the
World Series once and for all. The en-
tire city is in awe of Ron Santo. He's
our blessing this Thanksgiving.

Ken Charles
KTRH/Houston

I am thankful for and blessed by
this year, and have been for the last 17
years, the love of my wife, Miriam.
Despite the weirdness of this job, she

can't afford to miss.

event, TRS 2004.

TRS 2004 Online
Registration Now Open

l The annual R&R Talk Radio Seminar returns to our
nation’s capital for 2004 and will be held Feb. 26-28 at
the Renaissance Washington, DC Hotel. Online early-
bird registration and hotel reservation information for TRS
2004 is now available at www.radioandrecords.com.
Save over $100 off registration and
take advantage of our special room
rates now, as R&R continues to
make it affordable for you to attend
the one News/Talk radio event you

CBS News’ Mike Wallace will be honored with the 2004 R&R News/
Talk Radio Lifetime Achievement Award at TRS 2004 at our gala annual
awards luncheon on Saturday, Feb. 28.

Invest in your career and your station’s future. Don't miss your
opportunity to join a who's who of the News and Talk radio industry in DC
next February for News/Talk radio’s most influential and informative

has always been there and been sup-
portive of my passion for radio. Long
hours, late phone calls, listening to the
station in the middle of the night or
at family events to check on things,
sleeping at the station instead of at
home during some local or national
news story and the myriad of other
things we face every day — she has
been there and never once questioned
what [ do and why I doit.

I am thankful to be working with
the people I get to work with every
day. They are some of the most talent-
ed, passionate and fun people [ have
ever worked with. Especially Tim
Collins, Bryan Erickson, Melissa
Brezner and Doug Roach. Our sta-
tions, KTRH, KPRC and KBME, have
had a very successful 2003. | know we
could not have done it without them
and our great team of talk hosts, news
people, producers and promotions
staff.

Last, but not least, | am thankful to
have found this career. This may scare
some people, but I went to college to
be an attorney and got into radio by

Where the drama of tomorrow's news unfolds today

accident. I thank my lucky stars that |
get to inform, entertain, tick off, make
happy, be a friend toand even save the
lives of some of the hundreds of thou-
sands of people our stations touch
each week. That is a rare gift that too
few people get to experience,and I am
truly blessed to have the opportunity.

Elizabeth Estes-Cooper
KOA/Denver

I'm thankful every day for the un-
conditional love and support of my
parents and my five siblings. Not only
are they a ton of fun, but they are tru-
ly good people, and I'm proud of all
of them. In addition, I'm thankful to
work in a beautiful part of the coun-
try, for a super guy — Lee Larsen —
and in an industry that [ love.

Doug Stephan
Doug Stephan’s Good Day

I am most thankful that my two
adult children are around. My son,
Brendan, lives in our Santa Monica,

Continued on Page 15

BATCHELOR’ JALEXANDER

“Finally, radio has “appointment listening” in the evening.
The response from listeners and advertisers has been immediate

and astounding. Where have these guys been hiding?”

Put John Batchelor and Paul Alexander to work for your station today.
Call 212-735-1700

Chris Berry, President/General Manager
NewsTalk 630 WMAL, Washington

wwwW americanradiohistorv com
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america listens to abc
www.abcradio.com
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2004 R&R News/Talk Industry
Achievement Awards Nominations

It’s time to once again honor News/Talk radio’s best
players with our annual R&R News/Talk Industry
Achievement Awards. The 2004 trophies will be
handed out during the R&R Talk Radio Seminar, Feb.
26-28 at the Renaissance Washington, DC Hotel in the
heart of our nation’s capital. This is your chance to rec-
ognize excellence by nominating those stations and
individuals you believe exemplify the best our format

has to offer.

Below you will find a nomination
ballot and the official rules governing
the nominating process for all awards.
Finalists will be announced in the Jan.
16, 2004 issue of R&R in the follow-
ing six categories:

* News/Talk Executive of the
Year: Anyone who serves in a man-
agement, sales or programming ca-
pacity at the radio group or network
level is eligible.

e News/Talk GM of the Year:
Anyone who serves as GM of one or
more stations at the local level.

* News/Talk Programmer of the
Year: Anyone who has primary re-
sponsibility for programming one or

more News and Talk stations at the
local level.

* News/Talk Station of the Year:
Any Talk-formatted station, including
News, Talk and News/Talk.

¢ National Talk Personality of the
Year: Any talk host who is syndicat-
ed on multiple stations in multiple cit-
ies by a syndicator or network.

¢ Local Talk Personality of the
Year: Any talk host on any single
local radio station or who is simul-
cast on a single-market group of
stations.

You may fax or mail your nomina-
tions, but only one form per person
will be accepted for consideration by

the R&R nomination committee. You
are not required to make nominations
in all categories. Deadline for receipt
of all nominations is Dec. 12, 2003. No
nomination ballots will be accepted
after that date.

Those subscribers with an active
R&R News/Talk/Sports subscription
in good standing will be eligible to
participate in the final voting process,
which will be by mail vote on official
ballots mailed in conjunction with
R&R’s Jan. 16, 2004 issue. If you have
any questions about R&R’s News/
Talk Industry Achievement Awards,
e-mail me at apeterson@radioandrec
ords.com or call me at 858-486-7559.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

‘What I’'m Thankful For’

Continued from Page 14

CA home and works part-time for me
while he pursues his professional
writing work. My daughter, Megan,
has just finished a doctorate at Oxford
in England and has come back home
to our family farm in Massachusetts
as she researches the possibilities back
here in the States. I find I am more
thankful for our meaningful connec-
tion even as they move well into their
own lives.

I'm also thankful for the great sup-
port my program has from people like
Nancy Skinner, Bob K., Rich McFad-
den and all the others who combine
their talents to keep it healthy and in-
dependent. As many people know,
[ am a farmer by avocation, and [ am
likewise blessed to have a few won-
derful people who help me with the
hundreds of acres and 180 or so cows
that need and get lots of TLC.

Finally, I give thanks for the oppor-
tunities that hard work and persis-
tence afford the ultimate users of Good
Day, our listeners.

Rod Arquetie
KSL/Salt Lake City

What am I thankful for? For a very
supportive family that understands
the 24/7 demands of an exciting in-
dustry. For a great company to work
for and for a great group of people to
work with. For the broadcasters and
listeners who've helped make AM ra-

® ¥ s

dio relevant again. It’'s great to hear
from people who say it's cool to lis-
ten to News/Talk.

Tom Tradup
Salem Communications

First and foremost, I am thankful
for my wife, Lori; son, Ethan; and
daughter, Ellie Kate. Along with our
Irish setter, they still warmly welcome
me home every evening without re-
gard to the roller-coaster ride that the
Arbitron ratings can produce.

I'm also very grateful to be in a
challenging position with a great com-
pany, working alongside Salem’s
team of News/Talk GMs and PDs
across the nation, as well as with our
national network talent at SRN.

Finally, I'm grateful for the incred-
ible knowledge I've gained over the
years from teaming up with Ed
Atsinger, Norm Schrutt, Carl Brazell,
Walter Sabo and others who encour-
aged me and let me make a few mis-
takes here and there. Thay saw in me
not just the person I was, but, more
important, the leader I could become.

Peter Thiele
WORD/Greenville, SC

I am thankful for new opportuni-
ties, friends and challenges. I am
thankful that Rush Limbaugh is get-
ting well and for his years to come on
the radio. I am thankful to work for
people who “get it” and support lo-
cal radio. I am thankful for Greenville,
SC.It's a great place to live and work.

for nomination.

2003.

NEWS/TALK EXECUTIVE OF THE YEAR:

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.
2. Any commercial, U.S.-licensed News/Talk station, regardless of market size or Arbitron status, is eligible

Here’s vour chance to celebrate excellence in the News/Talk industry! Nominate your favorite News/Talk radio
stations, as well as News/Talk radio and industry professionals, for R&R’s annual News/Talk Radio Industry
Achievement Awards. Your nominations will help our awards committee determine final nominations for each
category. The final results will be announced at R&R’s Talk Radio Seminar 2004, Feb. 26-28.

3. Nominees must have been employed at the company for which they were nominated during calendar year

4. You can nominate yourself, your co-workers and your station.
Orily one form per person will be accepted. You must indicate your name and affiliation on the nomination
form. All responses will remain confidential. '
6. You do NOT have to make nominations in every category.
7. Deadline: Dec. 12, 2003.

R&R 2004 NEWS/TALK INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM

| TO VALIDATE BALLOT (required):

Your Name

Title

Station/Affiliation

(programming, sales or management at the group or network level)

NEWS/TALK GENERAL MANAGER OF THE YEAR:

—_
I
I
I
I
I
I
I
I
I
I
| &
I
I
I
I
I
I
I
I
I
I
I
I

NEWS/TALK STATION OF THE YEAR:

NEWS/TALK PROGRAMMER OF THE YEAR:

NATIONAL TALK HOST OF THE YEAR:

LOCAL TALK HOST OF THE YEAR:

L o e e e e e e e e e e e e e e e e e = — = o — — —

Name: Station/Company
Station: Market:

Name: Station/Market:
Name: Station/Company:
Name: Network/Syndicator:
Name: Station/Market:

www americanradiohistorv. com

| Please mail to: :
5 R&R NEWS/TALK g
| INDUSTRY AWARDS NOMINATIONS |-
10100 Santa Monica B vd., 3rd Floor

- Los Angeles, CA 90067-4004
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Agovino
Continued from Page 1

former Katz Radio Group President
Steve Shaw, who will return to Katz
Radio Group on Dec. 26 to resume
those duties (see story, Page 1).

“Iam delighted to welcome Mike,
one of our industry’s strongest man-
agers, to Interep,” Guild said. “Mike
understands the power of indepen-
dent radio representation. Having
him on board gives us an even stron-
ger rep management capability to
serve our growing list of indepen-
dent radio station groups.”

Agovino, a 19-year industry vet-
eran who helmed Clear Channel Ra-
dio Sales for three years and earlier
was President of Katz Radio Sales,
said, ” As the only independent radio
rep, Interep will best allow me to ex-
pand national market share for the
industry’s premier independent cli-
ents. [ have a huge passion for busi-
ness development, and Ralph shares
that passion. Together we look for-
ward to building a strong, new inde-
pendent radio rep firm and pro-
grams, alliances, integrations and
promotions that bring new revenue
to Interep clients and radio in gen-
eral.”

Regarding the new representation
extension through 2011, SBS Presi-
dent/CEO Raul Alarcon Jr. said, “I'm
very confident of Interep’s commit-
ment to implement and execute
SBS’s aggressive national sales
growth strategy for 2004 and be-

yond. Our long-term partnership
with Interep has been mutually prof-
itable. Interep understands and
implements both the day-to-day
agency selling we require, as well as
the important job of dealing directly
with advertisers to make sure His-
panic radio gets its fair share of radio
advertising dollars.”

Asked about the timetable for es-
tablishing the new firm, Guild told
R&R, “What we're not going to do is
forceit the way it was done last week.
Expecting stations to make a change
in 48 hours was a little unrealistic.
We're going to let clients make their
decisions as they see fit, which is the
best way to do it because they'll feel
like they are really coming because
they want to, not because somebody
forced them into it.”

‘A New, Independent Home’

Describing his priorities, Agovino
said, “First is to get a core group of
people on board who see the world
unfolding in front of us much the
same way Ralph and I do. Abig part
of why this union made sense, for me,
is because I've really been the biggest
voice inside of the Katz companies on
the business-development side for
the last couple of years. Those com-
panies are focused pretty purely on
transactional business.

“Ralph and I started talking about
our vision for a national sales com-
pany that not only serviced agencies
and time buyers on the transactional
side of things, but was built with ex-

ecutives who could hold their own
across the desk from directors of
marketing and VPs of advertising —
people who could develop concepts,
programs, strategies and alliances
that would grow market share for
those companies and bring dollars
to radio. That's really been the pri-
mary focus with Clear Channel over
the last three years out in Los Ange-
les.

“We were able to develop quite a
bit of money doing very specialized
programs that took advantage of
what's going onin television and the
movies — a dramatic move toward
in-context or product-placement ad-
vertising. We've put together some
great activations and ways for radio
to be a partner with a television net-
work, movie studio, content devel-
oper or whoever it is to bring new
dollars to radio.

“So we see this thing in two ways:
first, a new, truly and fully indepen-
dent home for people dissatisfied
with being part of a company that
has some conflicts of interest to it;
second, developing new sources of
revenue for all Interep clients, and
especially the independent clients
that join this new firm.”

SBS Chief Revenue Officer Marko
Radlovic, who was until recently
VP/GM for SBS’s KLAX, KXOL,
KZAB & KZBA/Los Angeles, will
continue to oversee those properties
until Agovino’s successor is ap-
pointed.

Additional reporting by Joe Howard.

Katz

Continued from Page 1

Katz Media Group CEO Stu Olds
said, “The opportunity to close the
circle by reuniting Steve, Tucker and
Mark with the 130 Katz Radio Group
employees who returned last week
is in the best interests of our clients,
our customers and our people.”

Interep Chairman/CEO Ralph
Guild blamed the sudden return of
the would-be Interep employees to
Katz Radio Group on “an apparently
untrue announcement by KRG that
all major radio groups currently rep-
resented by Christal and Katz Radio
had made the decision to retain rep-
resentation with those firms.” He
continued, “In subsequent conversa-
tions, each group head stated that
they had not yet made any decision
in their choice of representation
firms.”

While Guild initially said his com-
pany intended to enforce signed con-
tracts with Shaw, Flood and Gray,
Guild told R&R thatin order to “cre-
ate peace in the industry” he’s re-
leased them from their “signed com-
mitments.” Guild said, “We want to
getback to work, and we let them do
the same. The part that's over as far
asI'mconcerned is anything that cre-
ates any hostility between the com-
panies or anything that will be dis-
ruptive either for the stations or the
agencies.”

While Guild holds no ill will to-

ward the trio, he believes that they
didn’t give Interep enough of a
chance. “They were upset that they
couldn’t get their old clients to come
over in48 hours, but we didn'texpect
them to,” he said. “Broadcasters are
not willing, ready or able to make
those kinds of changes, nor should
they be. But [Shaw, Flood and Gray]
were just so upset that their relation-
ships weren’t as strong as they
thought.”

$50M Funding No Longer
Necessary

Guild also said he tried to assure
the three executives that Interep had
enough cash on hand to keep them
and the other migrating Katz em-
ployees on board for up to two years
with little or no new income. Now
that the Katz staff-immigration plan
has cratered, Interep this week termi-
nated the $50 million financing deal
itstruck with Boston Ventures, along
with the two board seats BV was to
hold.

“We don’t need $50 million,”
Guild told R&R. “[Shaw, Flood and
Gray] had the idea they were going
to need all of this money to buy out
their clients’ contracts, but due to the
events of last week, we do not feel
that additional funding of this mag-
nitude is necessary at this time.”

Guild added, “They were great
guys to work with, and I'd love to put
something together with them if we

can, but I'm also talking with other
people as well.” Guild reported that
the company is close to securing be-
tween $10 million-$12 million to fi-
nance the creation of the new com-
pany to be led by Agovino.

Guild said that Interep lost out on
the move to attract the Katz and
Christal staff when Katz ponied up
“incredible bonuses” to lure back the
proven executives. As for how Gray,
Flood and Shaw were going to
handle the alleged conflict-of-inter-
est problems they had with Katz's
relationship with Clear Channel sta-
tions, Guild said the men indicated
that Katz has promised to “build
larger walls” between the two com-
panies. However, he added, “Money
talks loud.” But despite the tumul-
tuousness of the whole situation,
Guild joked, “The only thing I'm
sorry foris that I didn’t own a cross-
town shuttle.”

The entire incident has left some
wreckage to clean up — a trail of
hurt feelings, mistrust and frustra-
tion among the agency community,
radio group owners, senior rep-firm
executives and rank-and-file ac-
count managers. However, it ap-
pears that the leaderships of both
firms are working to heal the
wounds. Said a Katz insider, “We're
happy to have them back. Morale is
improving by the minute. Everyone
wants to put this behind them.”
Additional reporting by Jeff Green.
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Deck The Halls With Wads Of Stuffin ing

- o getinto the proper Thanksgiving state of mind, KPWR
{Power 106)/Los Angeles morning star Big Boy presented his
annual “Thanksgiving O-Blimpics,” a competition for listen-
ers weighing more than 300 pounds. Promo Princess Dianna
Jason tells us mare: “The events included the frozen-turkey
shotput, frozen-pizza discus, belly-bounce sumo wrestling,
freestyle dance and a pumpkin-pie-eating contest,” she says.
During the heated competition, morning sidekicks Fuzzy
Fantabulous and Joe Grande challenged each other — with
huge stakes: “|f Fuzzy won, Joe would have to give Fuzzy his
autographed Shaquille O’'Neal championship Laker shorts —
and his three-peat victory ring,” says Ja-
son. “If joe won, Fuzzy would have to cut
off the dreadlocks he's been growing out
for over 10 years.” And the loser is....
“Fuzzy is bald!” Jason announces.

In other Big Boy news, he’s about to
get, well, less big. Mr. Boy was sched-
uled to undergo a surgical procedure :

. See him before
called the duodenal switch on Nov. 26 10 pers smay
at the Advanced Obesity Surgery Cen-
ter in Woodstock, GA. When asked about his decision to
undergo the surgery, Boy said, “I've always been the big guy,
the funny guy ... but |'ve always been the unhealthy guy too.
This is a life-or-death decision. | have a lot of years behind
me, but | alsoc have a lot of great years ahead of me. This is
a serious situation that requires serious surgery.”

The Programmmg Dept

* OM Gerry DeFrancesco exits Greater Media’s
WMWX (Mix 95.7)/Philadelphia. MD Joe Proke is Mix's act-
ing PD.

o KPNT/St. Louis Asst. PD/afternoon personality Woody
Fife is out.

+ David Smith, who was named PD of Infinity Oldies
WOMC/Detroit on Aug. | |, has unexpectedly left the sta-
tion, reportedly due to family matters. Tom Sleeker, PD
of sister WNVMV/Detroit, is covering WOMC’s programming
on an interim basis.

* After & year in middays at WALK/Nassau-Suffolk, 20-
year industry vet Rick Martini is headed west — all the
way into Manhattan as the new Asst. PD/MD at WNEW/
New York. Before arriving at WALK, Martini was PD of
KOSI/Denver. He's also worked at KONO-FM/San Antonio

o
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and WPXY/Rochester, NY.

* Darrin Arriens returns to Active Rocker WKLQ/Grand
Rapids as PD. Arriens segues from Decatur, IL, where he
was OM/PD of CHR/Pop WSOY. Hunter Scott, who has
been wearing the PD hat, becomes Asst. PD.

* Jon Reilly is the new PD/afternoon driver of Clear Chan-
nel Hot AC WMAD/Madison. Most recently Reilly was OM/
PD of Archway CHR/Pop WRHT & WCBZ/Greenville, NC.
He replaces Mike Ferris, who remains CC/Madison's FM OM
and PD of Classic Rock WIBA and Smooth Jazz WCJZ.

* WMJC/Nassau-Suffolk PD Dan Binder exits.

e .
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Quick Hits

¢ ST has learned that Clear Channel Regional VP/Market
Manager Brian Purdy exited Nov. 14 with little fanfare. For
now, the Dallas cluster is being overseen by Clear Channel
Sr. VP Charlie Rabhilly by remote from LA,

* WEE| & WRKO/Boston GM Tom Baker and WAAF &
WQSX/Boston GM Julie Kahn play swap-the-stations in the
Entercom cluster. Baker keeps WRKO and trades WEEI for
WQSX. Kahn now oversees WAAF & WEEI.

* Clear Channel Alternative WZTA (94.9 Zeta)/Miami
announces the arrival of Mike Killabrew as MD/midday per-
sonality; he comes from Infinity Alternative WMFS/Memphis.
Current Zeta midday dude Toast moves to afternoon drive.

* After 13 years anchoring mornings at Clear Channel AC
KODA/Houston, Weaver Morrow has exited. His longtime
co-host, Dana Tyson, remains in mornings as PD Marc
Sherman begins the search for a new co-host.

* Clear Channel CHR/Pop WIOQ/Philadelphia has a
huge night opening coming up, as current Q102 nighttime
maniacs Tic Tak, Mikey and Big Bob, a.k.a. The Freak Show,
are leaving by the end of the year — destination TBA.

s A
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Condolences

Los Angeles record promo legend Jan Basham passed away
last week after a four-month battle with cancer. She was 70.
Basham is generally acknowledged as having been one of the
first female promotion people in the country, in the mid-'60s.
She did national promotion for GNP Crescendo and Record
Merchandising and spent 10 years at A&M before retiring in
1980 to spend more time with her family. Basham is survived
by her husband, Roger, and her children, Mark and Susan.
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« Dennis Kelly joins Fisher Broadcasting as AM Group PD.

* Erik Hellum becomes VP/GM at WRTH & WIL/St. Lou-
is; Greg Mozingo becomes PD.

« Kevin Robinson becomes PD at WYLL-AM/Chicago.

VEARS AGO

» Michael Horton elevated to Sr. VP/Pro-
motion, Black Music for Universal
Records.

* Dave Cooke named PD at KFWB/Los
Angeles.

« Citadel buys 16 Wicks Broadcast Group §
stations for $77 million.

Michael
Horton

« John Lander joins WHTZ/New York as
host of The Z Morning Zoo.

« Dr. Dre & Ed Lover become morning
hosts at WQHT/New York.

* Lisa Velasquez elevated to VP/Cross-
over & Pop Promotion at Atlantic
Records.

Lisa
Velasquez
« Chuck Goldmark returns as VP/GM of WHQT/Miami.
« E.J. Williams becomes President of Sheridan Broad-

casting Network.
« Jim Harper named PD of WMTG & WNIC/Detroit.

W)y iRs Ao0

 Scott Meier promoted to GM of KSTP-
AM/Minneapolis.

« Tim Spencer becomes OM for Satellite
Music Network’s CHR format, Rock §&8
America.

« Jack Silver named PD of KMEL/San
Francisco.

Jack Silver

« Bill Rock appointed National Director/Program Devel-
opment for Insilco Broadcast Group.

« Sonny Taylor appointed VP/Special Markets at Polydor
Records.

\‘M_jfnﬁﬁ'l‘é..-f”’

2395 GLENDALE BLVD.
LOS ANGELES, CA 90039

", Beatles- 1962 My Bormie Decca 45 (Commercial Copy) $10,000

% Beatles- 1964 Meet the Beatfes Promo Motion Display $10,000
RolﬁngStonwl%SSuedFLngnngPmeeve $5,000
Led Zeppetin- 1976 Promo Presence Object (in bax) 5600

ROCKAWAY RECORDS WE ALSO BUY MEMORABILIA, POSTERS,

HERE ARE A FEW EXAMPLES OF PRICES WE WILL PAY
George Harrisun 1979 Love Comes To Everyone Pic Sleeve $1,000

Beatles- 1967 Sgt. Prpper Promo Poster S2000
Frank Wilson- 196 Do Love You (Soul

)45 $16,000

Ralling Stones- 2003 Weloure To Japan Promo CD (Jzpares:) S350

Jimi Hendrix- 1967 Are You Experienced RIAA. Gold Award 85000 Tori Amos- 1992 Precious Things Promo 5 Track Picture CD $150
ABOVE PRICES ARE FOR NEAR MINT CONDITION. (U.S. PRESSING, UNLESS NOTED.) PRICES ARE SUBJECT TO CHANGE

WHILE THE PRICE WE PAY FOR RARE COLLECTIBLES 1S USUALLY MUCH HIGHER THAN OUR COMPETITORS, WE ALSO PAY AS MUCH OR MORE FOR CDs AND DVDs AND QUALITY VINYL.

RECORD AWARDS, PROMO ITEMS, GUITAR PICKS, SHEET MUSIC, TOUR PROGRAMS. PRESS KITS AND ANYTHING ELSE MUSIC RELATED.

WE TRAVEL WORLDWIDE FOR VALUABLE COLLECTIONS
CONTACT: WAYNE Ph.323.664.3525 Fax.323.664.1206 wj@rockaway.com www.rockaway.com

Springsteen- 1973 Spirit In The Night 45 (Cormeacial Copy) $800
Olivia Newton John- 1980 Xanadu | 1" Prom: Picture Disc §300
Prince- 1987 Black Album (Vinyl) $1,000

Tori Amos- 1988 Y Kant Tori Read CD $500

Nirvana- 1988 Love Buzz 45 W/ Picture Sleeve $600

Wwww.americanradiohistorv.com
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The Truth Is Qut There

Steve Earle and company tackle media consolidation

with a unique tour

Look at the charts, and you’d hardly believe that po-
litical issues are on the minds of musicians. But for
artists like Steve Earle, music and politics are anything

but strange bedfellows.

“llearned to play music in coffee-
houses in the late ‘60s and early '70s
with the Vietnam War go-
ing on,” Earle says. “This
idea that artists are some- &
how disqualified or un- |
qualified to talk about is-
sues, that's a new idea that
came from Rupert Mur-
doch or somebody. Artists |
are the conscience of soci-
ety; we always havebeen.”

Thatbelief in the impor-
tance of artists was the im-
petus for the 13-date Tell Us the Truth
Tour, which wrapped up last Monday,
appropriately enough, in Washington,
DC. Featuring Earle, UK. singer-
songwriter Billy Bragg, ex-Rage
Against The Machine/ current Audio-
slave guitarist Tom Morello (a k.a. The
Nightwatchman), Lester Chambers
and others, the tour registered voters
and addressed issues ranging from
the Bush administration and the war
in Iraq to free trade and, at the fore-
front, media consolidation.

“What it's about is the consolida-
tion of the media and how that affects
a lot of things — the quality of art that
we get, for one thing,” Earle says.
“ Artists are dependent on media asan
outlet, and that’s more and more true
as technology advances. It's also about
how consolidation affects the news
and information that we receive, in-
formation that's really crucial in times
like those we live in right now, espe-
cially heading into an election year.

“Artists are the
conscience of society;
we always have been.”

"Corporatebias is the real problem
right now. What we see in the news
and what we see on television is com-
pletely and totally dictated by what
they think is going to sell the most
advertising and the most beer. That
lends itself to a media that's easy for
the right to manipulate, but I think the

SteveEarle

realissue is that they're worried about
stockholders and advertisers, not the
mrme administration itself.”

Road To Reform

The multicity music and
| education trek picked its
i| dates well, kicking off Nov.
7 in Madison as part of the
4 first-ever National Confer-
ence on Media Reform; hit-
ting Miami Nov. 19, dur-
ing the People’s Gala for
Global Justice; and head-
ing up the East Coast to New York,
Boston and Washington. The tour had
the support of unions and environ-
mental, religious and media-reform
groups, including the AFL-CIQ, the
Citizens Trade Campaign, Common
Cause and Free Press, among others.

Earle notes that the consolidated
radio landscape was one reason to do
the tour. “What’s happened at radio
is what's got us so alarmed and why
we're concerned about the same thing
happening at television and the print
media,” he says.

While the pop music of ‘60s and '70s
addressed the Vietnam War and the
era’s political climate, protest songs and
political opinions from musicians can be
adicey area nowadays. Earle himself felt
the sting of controversy with last year’s
Jerusalem, thanks in no small part to
"“John Walker’s Blues,” which told the
story of American Taliban John Walker
Lindh through Lindh’s eyes.

When John Mellencamp released
the anti-war-themed “To Washington”
inMarch, an immediate explanation of
the song was posted on his website and
e-mailed to many industry players.
And, most famously, The Dixie Chicks
found themselves in a media firefight
over Natalie Maines’ anti-Bush com-
ments, which resulted in the band's
removal from many radio playlists.

A Nashville outsider himself, Earle
says such situations are dangerous.
“Number one, Natalie Maines is a cit-
izen — she should be able to say any-
thing she wants to,” he says.

“What happened is, a corporation
that happens to own every single ven-
ue that The Dixie Chicks’ concerts
were booked into and virtually every
radio station that plays country mu-

sic in a major market in the U.S. lever-
aged The Dixie Chicks into a public
apology. And that’s dangerous.

“What's even more dangerous is
that things have eroded enough that
people didn’t seem to be that alarmed
about it. [ think that scares me more
than anything else.”

When it comes to educating the
public about media consolidation and
its effects, Farle believes there’s still a
long way to go. “I don't think they're
aware of it at all,” he says. “I don't
think the average person cares.

“Tunderstand that, but I don’t think
they realize how it affects their lives. I
don't think they understand that the
airwaves are a public trust. The air-
waves belong to us. The FCC basical-
ly exists to protect the airwaves for us.
We do have a say in this. A lot of the
regulations and the laws that were
formulated to protect those things
have been rolled back.”

“What we see in the
news and what we
see on television are
completely and
totally dictated by
what they think is
going to sell the
most advertising and
the most beer.”

Something Old,
Someone New

The tour’s audience wasn’t just
aging hippies. In fact, Earle says he
noticed quite an age range at the
shows. “In clubs, kids under 21 can’t
get in a lot of times,” he says. “In
fact, we spent a lot of time sneaking
kids into the show in Indianapolis
the other night. We had a lot of real-
ly young kids — 17, 18, 19. They
were coming because of Tom Morel-
lo. It really varies from city to city.
The audiences have ranged from 17
to probably 70.”

www.americanradiohistorv.com

The young faces in the crowd are
encouraging to Earle, who has seen a
shift in voting habits since his teenage
years.

“The truth of the matter is, the pol-
iticians don't give a fuck about the
youth vote, and the reason they don’t
is that we've raised two generations
now that don’t vote.

“When [ was 18 they lowered the

drinking age to 18 and I got the right

to vote. The argument was thrown up
that if you were old enough to get
your ass shot off in Vietnam, you were
old enough to vote and drink.

“Young people were the lion’s
share of the people out in the street
during the Vietnam War, because they
were the ones whose lives were on the
line. The war was going on. Eventu-
ally, it was going to be middle-class
kids getting drafted, and if you were
a middle-class kid who couldn’t stay
in college, you got drafted anyway.

“It was very much an issue for
young people, and I've got news for
young people today: They're all reg-
istered for the draft. They can start
drafting people. If we stay in Iraq,
they will have to draft people even-
tually. The math just doesn’t work out.
We have the smallest standing army
we've ever had in modern times.”

Earle says it's frightening how few
people vote. “As un-American as it
sounds by some people’s standards,
there are a lot of countries where
you're required to vote,” he says.
"They don’t lock you up for not voting,
but you're not a full-fledged citizen
with all the privileges of citizenship
if you don’t vote. They just figure
that disqualifies you. That makes
sense to me.”

A New Vietnam?

As someone who grew up during
the Vietnam War, Earle sees parallels
between that war and today’s situation
in Iraq. "I see a war that we got into
with no idea how to get out of and no
idea of what the objectives are, at least
on the surface,” he says. “The people
who put us there have an objective, but
the idea of bringing democracy to peo-
ple who don’t even understand or
want Jeffersonian democracy — itjust
isn't part of their culture.

"Vietnam was very similar. We
were propping up a really corrupt re-
gime that killed people simply be-
cause they weren’t Catholic. That's
why a Buddhist monk set himself on
fire in Saigon. But as long as it wasn’t
a Communist regime, we were will-
ing to support it.”

When it comes to the media’s cov-
erage of political issues, however, Ear-
le does note some differences from the
Vietnam era. “The obvious thing right
now is the coverage of this war,” he
says. "Now you have embedded jour-
nalists. That's a myopic viewpoint to
cover a war from. You're stuck to one
unit, you have no one to compare
notes with, and you're part of that unit
and trained with that unit.

“Most journalists are men, and in
those situations you train a man with
a bunch of other men, and they be-
come cheerleaders rather than journal-
ists. It's just the way we are. If they
embedded more women, you'd geta
little bit more balanced look at the
war, because they have the possibili-
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ty of sending their sons to war one
day. Women have always looked at
war differently for that reason.

“During the Vietnam War every-
body bought what they were being
fed at the press conferences for a cer-
tain amount of time. Then, eventual-
ly, something didn't ring true. During
that war a journalist could give a he-
licopter pilot a bottle of whiskey and
see what was going on for himself.
That's not possible anymore.”

“It's going to be
another close
election. Everybody
needs to vote, and
everyhody needs to
do due diligence to
make sure they don’t
cheat, hecause they
did last time.”

Bush-Whacking

Heading into the election year of
2004, Earle and other like-minded mu-
sicians are doing their best to change the
administration. “I think Bush is beat-
able,” Earle says. “It's going to be anoth-
er close election. Everybody needs to
vote, and everybody needs to do due
diligence to make sure they don't cheat,
because they did last time.”

Earle’s crusade will continue with
the followup to Jerusalemn when he hits
the studio in April for an album sched-
uled to drop before the election. And
while politically and socially aware
songs aren’texactly topping the charts,
Earle certainly isn’t alone as a political-
ly aware songwriter. In fact, many
younger popular acts are seeking to
mobilize voters in the upcoming year.

Mike Burkett, bassist-singer for
NOFX and owner of Bay Area indie
label Fat Wreck Chords, has built an
impressive coalition of musicians for
Rock Against Bush, a compilation disc
and tour set for this spring that in-
cludes chart-friendly acts like Sum 41,
Good Charlotte and Green Day,
among others. Furthermore, Burkett
established wuww.punkuvoter.com to help
educate fans about the issues.

The similarly named Bands
Against Bush is a loose coalition of
local chapters that includes acts like
The Donnas and Sonic Youth. Mean-
while, hip-hop impresario Russell
Simmons, actor-musician Jack Black,
Pearl Jam’s Eddie Vedder, REM.’s
Michael Stipe and more are involved
with MoveOn.org Voter Fund’s “Bush
in 30 Seconds” contest, a nationwide
search for the best TV ad exposing the
failures of the Bush administration at
home and in Iraq. The next year could
see a surging tide of musicians look-
ing to make a difference.

As for his own motivation, Earle
simply says, ”1 feel a responsibility as
a citizen to bring these issues to light,
and I happen to be a musician.”
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b THE INDUSTRY'’S NO. 1 RETAIL CHART November 28, 2003

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
- BRITNEY SPEARS In The Zone Jive 605,622 -
3 2 G-UNIT Beg For Mercy G Unit/interscope 321,236 13%
- 3 BLINK 182 Blink 182 Geffen 318,381 -
1 4 JAY-Z The Black Album Roc-A-Fella/iDIMG 271,495 -39%
- 5 BEATLES Let It Be...Naked Apple/Capitol 268,250 - -
6 6 VARIOUS Now That's What | Call...Vol. 14 Columbia 178,022 13%
4 1 JOSH GROBAN Closer 143/Reprise 178,008 - -52%
2 8 TUPAC Tupac Resurrection Interscope 162,335 -63%
5 9  TOBYKEITH Shock'n Y'all DreamWorks 156,231 _ -32%
10 10 OUTKAST Speakerboxxx/The Love Below Arista 135,391 1%
" 11 ' SHERYL CROW Very Best Of A&M/Interscope 130,817 -2%
7 12 SARAH MCLACHLAN Afterglow Arista 124,696 -34%
- 13 * MICHAEL JACKSON Number Ones Epic 115,987 ) —
- 14 DAVE MATTHEWS BAND Central Park Concert RCA 107,802 -
19 15 ALAN JACKSON Greatest Hits Vol.2 Arista 96,266 - +57%
12 16 ROD STEWART Great American Songhook 2 J 93,353 10%
15 17 CLAY AIKEN Measure Of A Man RCA 92,538 +7%
8 18 KID ROCK Kid Rock Atlantic 92,325 -51%
- 19 ° 12 Hot & Wet Def Jam/IDJMG 87.841 . -
- 20 LINKIN PARK Live In Texas Warner Bros. 87,355 -
“— x 21 * “RED HOT CHILI PEPPERS Greatest Hits Warner Bros. 85,589 -
- 22 KORN Take A Look In The Mirror Epic 85,376 -
16 .. 23 - = HILARY DUFF Metamorphosis =~~~ ~ Buena Vista/Hollywood 81,982 +9%%
17 24 LUDACRIS Chicken & Beer Def Jam South/iDJMG 73,106 +9%
-  25® REBA MCENTIRE Room To Breathe . Mca 72,297 -
26 26 CHINGY Jackpot Dtp/Capitol 70,952 +44%
"~ . 21 = LEANNRIMES » - TGreatest Hits Curb 70,686 - F -
9 28 PINK Try This! Arista 67,074 54%
.18 29=. DIDO Life For Rent Arista 63,658 - 4%
22 30 NICKELBACK Long Road Roadrunner/IDJMG 60,989 +11%
20 31 3DOORS DOWN Away From The Sun Republic/Universal 60,905 . 1%
36 32 HARRY CONNICK JR. Harry For The Holidays Columbia 51,117 +36%
- %.33 TIMBALAND & MAGOO* Under Construction Part li Universal 57,492 -
- 34 TORI AMOS Tales Of A Librarian: Collection Atlantic 56,506 -
27  35¥  MICHAEL MCDGNALD Motown Motown 52,730 - +8%
- 36 CYNDI LAUPER At Last Daylight/Epic 52,157 -
34 ~ 31 LINKIN PARK Meteora” Warner Bros. 51,476 +18%
37 38 EVANESCENCE Fallen Wind-up 51,473 +26%
24, 39, THE EAGLES -The Very Best Of Elektra/WSM 50,188 -2%
30 40 BEYONCE Dangerously In Love Columbia 49,140 +11%
38 4 NORAH JONES Come Away With Me Blue Note/Virgin 41,872 +20%
14 42 BRUCE SPRINGSTEEN The Essential Bruce Springsteen Legacy 45,134 -52%
B3 4 JA RULE Blood In My Eye Murder Inc./I0JMG .. 81958 -18%
45 A4 SOUNDTRACK Love Actually J 41,919 +20%
« 31 45 . LIMPBIZKIT Results May Vary Flip/Interscope 41,317 - 1%
38 46 JOHN MAYER Heavier Things Aware/Columbia 36,767 10%
“48 -~ 47, -MARTINA MCBRIDE Martina % ) Rca ’ ¢ 3608 - +6%
33 43 JAGGED EDGE Hard Columbia 34,704 21%
46 ;43"  COLDPLAY - . Rush 0f Blood To The Head . Capitol § ‘ 34,281 = 2% *
- 50 AL GREEN I Can't Stop Blue Note 33,972 -

© HITS Magazine Inc.
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Forget your turkey, cranberry sauce, chest-
nut stuffing, pump-
kin pie and all the # f%wﬁ’“
trimmings  this
week.

Save your appe-
tite for Britney
Spears, whose new
Jive album, In the
Zone, is more filling
than all of them, de-
buting this week at

No. 1 with a whop- Britney Spears

ping 605,000 in
sales. That's a lot-
ta drumsticks, .
folks.

Spears is one
of three newcom-
ers in the top
five, with Gef-
fen’s Blink-182,
at No. 3 and
clocking 300,000
in sales, and Apple/Capitol legends The Beat-
les’ Spector-less reworking of Let It Be ... Naked,
at No. 5 and topping 268,000.

The rest of the top 10 includes G-Unit/In-
terscope’s G-Unit (No. 2), Roc-A-Fella/ID-
JMG’s Jay-Z (last week’s No. 1, now at No.
4), Columbia’s Now Vol. 14 (No. 6), 143/Re-

Blink-182

prise’s Josh Groban (No. 7), Amaru/Inter-
scope’s Tupac (No. 8), DreamWorks Nash-
ville’s Toby Keith (No. 9) and Arista’s Out-
Kast (No. 10).

Other chart newcomers include Epic’s em-
battled Michael Jackson (No. 13), RCA’s Dave
Matthews Band live (No. 14), Bad Boy/Def
Soul/IDJMG’s 112 (No. 19), Warner Bros.’
Linkin Park (No. 20) and Red Hot Chili Pep-
pers (No. 21), Epic’s Korn (No. 22, rush-re-
leased last Friday), MCA Nashville’s Reba
McEntire (No. 25), Curb’s Leann Rimes (No.
27), Universal’s Timbaland & Magoo (No. 33),
Atlantic’s Tori Amos (No. 34), Daylight/Epic’s
Cyndi Lauper (No. 36) and Blue Note's Al
Green (No. 50).

Double-digit increases are registered by Aris-
ta Nashville’s Alan Jackson (19-15, +57%),

DTP/Capitol’s Ch- ==
ingy (+44%), Road- =g
runner/IDJMG’s *
Nickelback (30-22,
+11%), Columbia’s
Harry Connick Jr.
(36-32, +36%), WB's
Linkin Park (+18%), "
Wind-up’s Evanes- §
cence (+26%), Co- "
lumbia’s Beyoncé

(40-30, +11%), Blue Note’s Norah Jones (+20%)
and ] Records’ Love, Actually soundtrack

s
Chingy

+20%)-

Next week: It’s all about GM/Elektra/EEG’s
Missy Elliott, DreamWorks* Nelly Furtado,
Interscope’s Enrique Iglesias and Flip/Gef-

www americanradiohistorv.com
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GOING FOR ADDS

® November 28, 2003

The Tryptophan Effect

It looks like the labels are experiencing a cycle similar to one that
many people go through when Thanksgiving comes around. People
sometimes reduce their normal intake of food so that when the holi-
day arrives, they can stuff themselves silly and, afterward, drop into
anice, long, food-induced coma. In terms of Going for Adds, the past
few weeks have been relatively light, but next week some formats will
get to gorge themselves at a smorgasbord of new titles. Then of course,
the Tryptophan Effect will come into play, and Going for Adds will
8o to sleep, with the last new tracks of the year debuting the week of
Dec. 15. (Random fact: Tryptophan is an amino acid contained in tur-
keys that helps the body produce serotonin, a chemical that plays a
role in sleep. However, the tryp- = ==
tophan contained in turkeys is not
enough to induce sleep, rather it's
the high carbohydrate consump-
tion and the resultant workload
on your digestive system related
to Thanksgiving meals that caus- {4
es drowsiness.)

The holidays continue to arrive
at AC next week as Leon Red-
bone and Zooey Deschanel
present “Baby It's Cold Outside,”
from the hit movie Elf. Redbone
emerged as a ragtime, blues and jazz performer in the 70s, while De-
schanel actually plays Jovie, the love interest of Will Ferrell’s charac-
ter, Buddy The Elf, in the film. The song was incorporated into the
movie in a sweet yet quirky way, and now it seems that evervone
wants to hear it, creating a new Christmas classic. Though Redbone
7 himself does not appear in Elf, his
voice does: He provides the voice
for Ferrell’s snowman friend.

JC Chavez is showing Pop a
different side of himself next
week. The "N Sync member goes
for adds with “Some Girls (Dance
With Women),” the lead single
from his solo debut effort, Schizo-
phrenic. The album is slated to ar-
§ rive in stores Jan. 27, and BT and

Rockwilder are among the many

talented producers who helped
out on the project. As for the single itself, rapper Dirt McGirt is fea-
tured on the cut, and it is currently enjoying early adds at KIIS/Los
Angeles, KBRV/ Dallas, WWWQ/ Atlanta and WHYI/Miami-Ft. Lau-
derdale. Chasez will not be hitting the arena tour circuit right away
like his ‘N Sync partner, Justin Timberlake. Instead, he will start his
touring in smaller clubs and as an act on radio-station shows. Upcom-
ing performances will take place in California, New York City and
Boston.

Master P is giving Rhythmic and Urban something to slip into next
week as he presents radio with “Them Jeans.” Born Percy Miller in
New Orleans, Master P is the founder of No Limit Records and No
Limit Films. However, like many rappers, he has been expanding his
horizons in the past couple of years, acting in films such as Hollywood
Homicide and Scary Movie 3. His son, Lil Romeo, is also delving into
the big-screen business: He plays a role in the feature film Honey, star-
ring Jessica Alba.

Also coming to the two formats is wordsmith extraordinaire Jin
with “Learn Chinese.” The cut is the title track from the emcee’s forth-
coming Ruff Ryders/Virgin debut album, scheduled for release March
23. The track itself was produced
by none other than Wyclef Jean
and Jerry “Wonder” Duplessis,
and it contains a sample of James
Brown’s “Blind Man Can See It.”
As for Jin, he was born Jin Aeye-
ung and is one of the first Asian-
American rappers to come up into
the mainstream by winning rap
battles.

Ruben Studdard, winner of §
American Idol 2003, is Going for *
Adds at Rhythmic, Urban and
Urban AC with “Sorry 2004,”
from his upcoming Dec. 9 debut CD, Souiful. The album features spe-
cial guests Fat Joe, R. Kelly, Ja Rule and Swizz Beats. To promote
the project, Studdard will be appearing on NBC's Christmas in Rock-
efeller Center on Dec. 3 and ABC’s TV Guide’s Greatest Moments of TV
on Dec. 28.

Zooey Deschanel

JC Chavez

— Mike Trias

1T

0000600000000 0000000

Week Of 12/1/03

CHR/POP

ALICIA KEYS You Don't Know My Name [/
JAGGED EDGE Walked Qutta Heaven (Columbia)
JC CHASEZ Some Girls (Dance With Women} (Jive/
KELIS Milkshake (Star Trak/Arista)

CHR/RHYTHMIC

BIG TYMERS f/R. KELLY Gangsta Girl
{Cash Money/Universal)

BRAVEHEARTS Quick Te Back Down (Columbiaj
CARL THOMAS She Is (Bad Boy/Universal)

JIN Learn Chinese (Ruff Ryders/Virgin)

MASTER P Them Jeans (Vew No Limit)
RAEKWON The Hood (Universal)

RUBEN STUDDARD Serry 2004 ()

TWISTA {/KANYE WEST & JAMIE FOXX
Slow Jamz (Atlantic)

URBAN

BAD BOY'S DA BAND Tonight (Bad Boy/Universal)
GLENN LEWIS Back For More (Epic/

JIN Learn Chinese (Ruff Ryders/Virgin)

MASTER P Them Jeans (Vew No Limit)

PETEY PABLO Freek-A-Leek (/ive/

PHILLY'S MOST WANTED Shake (Universal)
RUBEN STUDDARD Sorry 2004 (J/

URBAN AC

JAVIER Beautiful U R (Capitol)
RUBEN STUDDARD Sorry 2004 ()

COUNTRY

No adds

AC

LEON REDBONE AND ZOOEY DESCHANEL
Baby It's Cold Qutside (Vew Line/

HOT AC

No adds

SMOOTH JAZZ

BRIAN BROMBERG Bobblehead (4440)
DENNY JIOSA The Christmas Song (Jiosa Productions/
MARK ISHAM The Cooler (Koch/

ROCK

METALLICA The Unnamed Feeling (Elektra/EEG)

ACTIVE ROCK

LOSTPROPHETS Last Train Home (Columbia)
METALLICA The Unnamed Feeling (Elektra/EEG)

ALTERNATIVE

DAVE MATTHEWS Save Me (RCA)
LOSTPROPHETS Last Train Home (Columbia)
RADIOHEAD A Punchup At A Wedding (Capitol)

TRIPLE A

JOAN BAEZ Christmas in Washington (Koch/

JOHN MAYER Come Back To Bed (Aware/Columbia)
R.E.M. Animal (Warner Bros.)

ROONEY I'm Shakin' (Geffen)

SHEMEKIA COPELAND Stay A Little Longer, Santa
{Alligator)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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The Anatomy Of A
Station Flip

Radio’s version of Extreme Makeover,
minus the painful swelling

By Kevin Carter & Keith Berman

First, the Earth cooled. Then the dinosaurs died
and turned into oil. At some point San Antonio
sprang up and the Battle of the Alamo was fought.
Eventually, men began dreaming of sending music
through the hot desert air to millions of excited
young listeners throughout the metro area. Marconi
later played the mamba, and they went ahead and
built that city on rock ‘n” roll.

Choosing a format is ;
much like a chess game |
— move, countermove, [
attack, defend. Those |
who play the game have
to do so with the pieces
they are given, and play-
ers have to react quickly
to establish a dominant |
position. Thus the radio
game is played out in
markets all cver the country on a
daily basis.

The Battle Begins

Let’s set up the San Antonio
board: Infinity’s KTEM, a heritage
CHR mainsfay in the market, had
been doing battle with Univision's
perennial CHR/Rhythmic giant
KBBT (The Beat), and it was losing
that fight —badly. On the other side,
Clear Channel had KTFM flanked
by KXXM (Mix 96), a Rock-leaning
CHR/Pop station.

After a long and bloody battle
KTFM finally decided to bow out.
On Oct. 24 the station yanked the
plug on Pop and flipped to Rock, de-
ciding to challenge Cox Active
Rocker KISS-FM instead. In the
midst of all of this, Cox’s Dance-

“| think Mix 96 and
The Beat are strong
radio stations; we’re
just filling the hole
— comhining the
best of both worlds.”

Jeremy Rice

Doug Bennett

. leaning CHR/Rhythmic
KCJZ sat quietly on the
sidelines, watching it all
go down. Then it decided
tojump on what it saw as
a real CHR opportunity.

Only a week after
KTFM vacated the Pop
44 arena, Cox blew up the

4 Dance format on KCJZ
and replaced it with a
mainstream Pop format, changed
the call letters to KELZ and dubbed
the station “Z106-7, San Antonio’s
New No. 1 Hit Music Station.” And
there was much rejoicing.

“We were ina situation
where we wanted tobea &
bigger CHR player,” says |- 4
KELZ PD Doug Bennett. | “§
“We were in a niche, and
we owned thatniche. The
station’s been going in
that direction since Au-
gust 2001 — that’s when
we inifially evolved into
a 'KTU-esque ‘Jammin’ Oldies’/
Dance kind of rhythmic AC sound.
Over time we evolved even further
to truly sit somewhere in between a
mainstream station and [Cox Dance-
leaning sister] WPYM/Miami.

“We were playing some pretty ag-
gressive dance tracks — a little too
hip for the room, quite honestly —
and we were doing a good job with-
in that narrow lane of dance music
based on the research we saw. We
were satisfying that audience, but,
as everybody knows, it's a small
group. You're not going to pull a five
or six share being a Dance station.”

“It's pretty plain and simple,”
says Cox Top 40 Format Coordina-
tor Jeremy Rice, who also programs
WBLI/Nassau-Suffolk. “When
KTFM, which still had a very strong
market cume, went away from Pop/

e

Jeremy Rice

SAN ANTONIO'S T35 #1 HIT MUSIC STATION

Rhythmic, we said, ‘Hey, this hole
is still too big, and with Mix 96 —
the Clear Channel Top 40 — being
very Rock-based, there’s a hole for
a real mainstream Top 40 station.””

Cooling The Dead Heat

Pop quiz, hotshot: You own a sta-
tion with ratings and cume you
want to grow, a heritage CHR sta-
tion just ditched the format, and
there’s a hole in the market so big
you can drive a Mack truck through
it. What do you do?

Do you A) go to the supermarket
and pick up some Pepperidge Farm
Milano cookies, B) check to see if the
Family Guy DVDs are on sale at Best

= Buy this week, or C) kick
. | things into high gear and

E| plug that hole quickly?
(1 If you answered A,
1 please send us some of
those cookies. If you an-
swered B, go watch those
| discs immediately —
| Family Guy is funny as
hell and should be en-
joyed as often as possible.

However, if you answered C,
you'd be moving your pieces into
place to make a huge strategic state-
ment on that big-ass San Antonio
chessboard, and that’s exactly what
Bennett, Rice and the rest of the Cox
crew were preparing to do in the
week after KTFM went Rock.

“We knew there was room for us
to expand,” says Bennett. “We'd
been in a dead heat with KTFM for
the better part of a year, where nei-
ther one of us could make a whole
lot of headroom because the other
one was in the way.

“Thursday evening, before KTFM
flipped, the rumors started flying
that their airstaff had been let go. By
7am that Friday they were gone, and
[ was in meetings with our Region-
al VE, Ben Reed, by 10am to talk
about what that meant for us.

Wwww.americanradiohistorv.com

“KCJZ wasn’t going to be the ra-
dio station that we all knew we
could make, and with KTFM
vacating its CHR space — leaving
over 200,000 cume who expected to
hear CHR music — we knew that
was our opportunity to make our
move.”

Methodical Planning

Though it took only a week to
decide to make the flip and then pre-
pare and execute it, Cox was actual-
ly being careful about the situation.
“There was some reluctance at first
to act too quickly,” Bennett says.
“What if this was just a stunt on their
part? We didn’t want to overreact
and do something detrimental
knowing we already had a core to
work from.

“We didn't want to step out and
then get squashed if they decided to
walk backward, but it was pretty
clear early on that they were com-
mitted to what they were doing.
That was a key thing: We wanted to
make sure KTFM was committed to
this new format before we took any
action.

“Once we got a good feeling
about that, since they had some sales
pieces out on the street reinforcing
the new ‘K-Rock’ image, we knew
it wasreal, so we started working on
ideas.”

The Tuesday after KTFM's flip,
Rice and consultant Randy Kabrich
met up with the rest of the Cox
Omnipotent Strategic Team, consist-
ing of Bennett and some local Cox
employees in San Antonio.

“The official decision was made
in the middle of that week,” Bennett
says. “Cox is a very methodical com-
pany, so we took the time to go back
and look at the market research we
had done just a couple of months
earlier, and we had a pretty good
read on where the market lay.

“We could take alook at what pit-
falls we wanted to avoid and what
territory KTFM owned and use that
perceptual research to build what
we wanted to do. Randy and Jere-
my came in on Tuesday, and we
spent the day looking at what we
thought the music list should look
like, spending a lot of time on Me-
diabase and BDS and getting a real
good bead on what was out there.
We looked through some of our
most recent auditorium tests to get
anidea on gold.”

Making The Play

“On Wednesday we spent the
morning with the strategic team, our
VP, our GM here locally, Randy, Jer-
emy and myself, as well as the GMs
from KISS and [Hot AC] KSMG/
San Antonio,” Bennett continues.

“We tossed around ideas and
made the decision locally that this
is what we wanted to move forward
with and began building it out from
there, contracting with voice talent,
writing imaging, and all the stuff
that comes with that. CEO Bob Neil
made the final decision to go ahead.

“We were satisfying
that audience, hut,
as everybody knows,
it's a small group.
You're not going to
pull a five or six
share being a Dance
station.”

Doug Bennett

“The biggest challenge was getting
the bulk of the music inserted into the
automation system. It’s a tight list,
but it still takes a little time to get
those records into the hard drive.

“I spent a lot of time doing that
myself, because we obviously
weren’t running around the halls,
blaring the trumpet that we were
going to do this. We were trying to
keep things as far out of the lime-
light as we could. My imaging di-
rector, who does most of his work
from his home studio, was cranking
away there, out of sight.”

Finally, the pieces were in place.
Cox made its move on Oct. 31 at 9am
local time, debuting KCJZ in the Pop
arena. The public, after its initial as-
tonishment and hysteria, began to
realize that they might actually like
this new station.

“The P1s who love dance — we
still play the Top 40 dance hits —are
probably not too happy that their
dance songs are gone,” says Rice.
“People are liking the hits and that
they can hear all the hits on one sta-
tion.

“7106.7 is now the only station
where you can hear Beyoncé, Baby
Bash, 3 Doors Down, Santana, No
Doubt and Lil Jon. I think Mix 96
and The Beat are strong radio sta-
tions; we're just filling the hole —
combining the best of both worlds.

“Right now all the jocks are off the
air, so it's a new radio station, and
that’s how we're starting it: jock-
free, 52 minutes of hit music every
hour. That’s only eight units, if you
do the math, and that's an advan-
tage right there, because Cox limits
our spotloads in every market.”

“We put in some late nights, and
it came together about as smoothly
as these things can,” Bennett con-
cludes. “Once the decision was
made, it moved pretty quickly. Ev-
erything stayed relatively calm, and
we didn’t want chaos.

“We wanted it to seem very
thought-out, and it was — it was just
thought out over a very short period
of time. There was a lot of thought
that had been going on for months
before this happened. Then the op-
portunity presented itself, and we
had tostrike while the iron was hot.”
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22 Vol CHR/POP CALLOUT AMERICA. sy @Bullseye P -
"o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 28, 2003
Cavout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of November 2-8.
HED < Hit Potetial @ CHR/POP : . — CALLOUT AMERICA»
i TOTAL AVERAGE B g - MUCHAEHICE
FAVOAABILITY EBTBMATE {1-5) § 3? WOMEN WOMEN  WOMEN MID- HOT SCORES
ARTIST TITLE LABEL(S) W LW 2W 3w 5 s 12-17 18-24  25-34 | EAST SOUTH WEST WEST By ANTHONY ACAMPORA
FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 3.96 403 409 409 957 21.1| 3.96 3.95. 397.[398 405 392 “3.90
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 390 392 396 403 994 306 | 3.83 403 3.85 406 3.78 397 3.80 Anotherweek at No. 1 for Fab-
BUBBA SPARXXX Defiverarice (Beafclulyinterscope) 38 - - - 900 174|392 3817384 | 3847395 3.72,%3.92% | °lous,as “Into You” (Desert Storm/
Elektra/EEG) makes it five in a row.
3 DOORS DOWN Here Without You (Repubilic/Universal) 385 383 388 391 903 269 | 373 392 390 |389 380 402 368 | oo oo N 2 with teens
BABY BASH Suga Suga (Universaf) =+~ 385 389 393 3.84_'906 166 | 4.06 ,3.70 3.78.] 3.84 *3.93 3.80. 3.81 % | No.218-24 and No. 1 25-34.
STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 3.84 389 3.90 385 89.1 18.3 | 381 387 382 | 391 387 371 3.86 LA et U (15 A
. . ; . vey in a tie for No. 3, with “Deliv-
OUTKAST Hey Ya! (Arista)  * 382 373 372 374 946- 146 | 394 377 374384 3.98 360 . 3.86,% | erance” (Beatclub/Interscope). The
LI’ JON & THE EASTSIDE BOYZ Get Low (77} 380 383 385 389 954 269 | 388 379 372 | 381 387 364 387 | Song ranks fourth with teens, sixth
, 1. . .. | 18-24and fifth 25-34.
BLACK EYED PEAS Where Is The Love? (A&M/interscape/ 379 388 392 392 989 360 | 387 374 376380 3.40%378 377 One of the two songs tied with
NELLY fiP. DIDDY & MURPHY LEE Shake Ya... Bad Boy/Universal) 3.19 387 391 3.89 969 343 | 367 385 3.85 383 393 362 377 | Sparxxxis “Suga Suga” by Baby
. . Bash (Uni D). 1t No. 1
FOUNTAINS OF WAYNE Stacy’s Mom (S Curve/EMC) 378 378 380 381 903 223 | 386 368 379|375 290 344 ago | oon (Universal). It's also No
with teens and ninth among wom-
CHRISTINA AGUILERA fiLIL KIM Can't Hold Us Bown (RC4) ~ 3.77 3.88 404 402 951 220 | 381 375 377 [ 374 382 384 369 | eno534
HE) LUDACRIS fSHAWNNA Stand Up (Def Jam Soutt/IDJMG] 377 382 383 384 977 271 | 376 381 374 [ 37177381 374 383 Stacie Orrico continues to post
’ positive results with “(There’s Got-
STAIND So Far Away (Flig/Elektra/EEG) 372 369 - - 906 240|363 370 383 | 365 365 376 382 |, Be) More to Life” (ForeFront,/ Vir-
CHRISTINA AGUILERA The Voice Within (RC4/ 368 368 - - 883 163 368 366 370 | 359 3.85 3.69:357 | gin). The song is No. 6 overall and
TRAPT Headstrong (Warner Bros,) 368 369 373 367 920 294 | 376 366 361 |357 383 374 355 | 5 testingacross all demos, with
) No. 9 rank among teens, No. 4 with
SIMPLE PLAN Perfect (Lava/ - 367 373 381 373 89.1 200 ( 373 362 366 |3.88 368 3.49-362" | 18-24sand No. 7 among 25-34s.
MATCHBOX TWENTY Bright Lights /Aciantic/ 367 380 393 380 857 21.7 | 365 370 365|359 388 365 3.53 OutKast roll into the No. 7 spot
. . | with “Hey Ya!” (Arista). They rank
SANTANA fIALEX BAND Why Don't You & | (Aristal., 366 374 387 392 920 326|342 377 377|388 372 351 382 | iy with teens and ninth with
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 366 3.7t 382 378 960 229 | 355 3.63 3.80 375 3.75 3.61 354 women 18-24.
= 5 Lil Jon gets into the No. 8 spot
NICKELBACK Someday (Roadrunner/[DJMG, 64 - - - 849 229 | 356 369 365|365 3.73 360 3.
emeday fRoacrunner/|DJMG) 3.64 22 ] 3,65 | 3.65 360 357 with “Get Low” (TVT). He's fifth
MAROON 5 Harder To Breathe (Octone/J) 360 370 382 379 863 260 | 361 356 362 | 353 378 359 346 | with teens and eighth with women
LIZ PHAIR Why Can't 1? (Capitol) 359 372 387 383 914 303 | 361 357 359 [351-389 348 349 | 1824
, . Staind’s “So Far Away” (Flip/
NO DOUBT It's My Life finterscape/ 354 385 - - 846 17.1| 345 354 364 352 351 358 357 | o /EEG) is strong with wom-
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 353 351 350 - 906 200 | 348 358 353 |.354 3.66 343 348> | en 25-34, where it comes in sixth
itha 3. bility.
BRITNEY SPEARS fIMADONNA Me Against The Music &fie/ ~ 3.47 348 — 370 894 240 | 341 352 349 |350 364 343 333 | Witha383totalfavorability.
You can view Callout America
JOHN MAYER Bigger Than My Body /Aware/Columbia) 344 356 365. 352 923 309 | 334 357 342 [\345°376 339 3.46 ‘| information online at www.bullsi.
com. This week’s password: turkey.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

A N T T o e,

V]

We print your logo using up to four '.

spot colors. P.0. Box 750250 Houston,
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Wk wEk  ARTIST TITLE LABEL(S) A TS AJ[%?{'&E ot
2 1 3DOORS DOWN Here Without You (Republic/Universal) 8106 -204 643860 17 122/0
3 Q OUTKAST Hey Ya! (Arista) 8033 +944 656666 " 12511
1 3 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 7572 -810 588976 15 1240
4 0 BABY BASH Suga Suga (Universal) 6876 +380 524273 14 111)0
6 5  TRAPT Headstrong (Warner Bros.) 5920 -164 446536 19 115/0
5 6  FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 5633 -818 361142 13 1250
7 7 SANTANA fIALEX BAND Why Don't You & | (Arista) 5268 -628 399696 23 122/0
9 0 STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 5005 +243 371900 18 12210
8 9  MAROON 5 Harder To Breathe (Octone/J} 4608 438 388195 23 12210
14 @ SIMPLE PLAN Perfect (Lava/ 4475 +501 360625 " 11511
13 m NO DOUBT It's My Life finterscape/ 4437 +326 332466 6 127/0
1" 12 BRITNEY SPEARS f/IMADONNA Me Against The Music (Jive/ 4416 2711 292045 7 1290
12 13 LIL' JON & THE EASTSIDE BOYZ Get Low (7VT) 4263 217 290834 16 103/0
10 14 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall 4140 -583 310789 24 118/0
18 @ LIZ PHAIR Why Can't 1? (Capitol) 3907 +310 265698 17 191
19 @ NICKELBACK Someday (Roadrunner//[DJMG) 3894 +469 261771 10 1203
17 @ MATCHBOX TWENTY Bright Lights (Atlantic/ 3747 +112 244770 14 103)2
20 @ CHRISTINA AGUILERA The Voice Within (RCA/ 3490 +430 254497 4 126/0
22 @ CLAY AIKEN Invisible (RCA/ 3288 +490 229253 7 1133
15 20 CHRISTINA AGUILERA fILIL" KIM Can’t Hold Us Down (RCA) 3263 -669 295086 20 1210
24 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTFP/Capitol 3227 +527 188422 5 98/5
21 @ MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3227 +174 244382 8 11)2
23 @ LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 3063 +358 216859 7 102/5
25 @ STAIND So Far Away (Flijp/Flektra/FEG) 2777 +194 177848 14 981
28 @ FEFE DOBSON Take Me Away (/sland/{DJMG) 2286 +97 124535 " 105/0
26 26  BUBBA SPARXXX Deliverance (Beatclub/Interscope) 2221 -160 103972 13 891
27 27 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 2110 -154 196601 20 82/0
36 @ JESSICA SIMPSON With You (Columbia) 1847 +411 140915 3 104/8
32 @ ENRIQUE IGLESIAS Addicted (/nterscope/ 1783 +274 109297 5 101/5
3 30  NELLY FURTADO Powerless (Say What You Want) (OreamWorks) 1766 12 85723 7 96/2
4 @ OUTKAST The Way You Move (Arista/ 1687 +488 157837 3 90/44
39 @ FUEL Falls On Me (Epic/ 1549 +259 53955 7 93111
38 @ DIDO White Flag (Arista/ 1512 +149 111533 8 63/7
29 24 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1469 -615 134002 18 1110
30 35 BLACKEYED PEAS Shut Up (A&M/Interscope/ 1288 -537 79520 9 89/0
34 36 50 CENT P.LM.P. (Shady/Aftermath/interscope) 1284 -181 86557 19 101/0
42 @ EAMON F**k It {t Don’t Want You Back) (Jive/ 1281 +94 82852 5 66/9
33 38  MYA My LoveIs Like...Whoa (A&M/interscape) 1247 -245 88113 17 108/0
37 39  KELLY CLARKSON Low (RCA/ 1223 211 115191 16 9310
35 40  JOHN MAYER Bigger Than My Body (Aware/Columbia) 127 -338 70331 14 87/0
@ KELIS Milkshake (Star Trak/Arista) 1056 +412 131573 1 61/30
46 @ LINKIN PARK Numb (Warner Bros.) 1038 +144 52162 2 7010
44 43 JOSH KELLEY Amazing (Hollywood) 912 -32 50938 8 48/0
@ BEYONCE' Me, Myself And | (Columbia) 840 +474 56289 1 63/14
@  KELLY CLARKSON The Trouble With Love Is (RCA/ 829 +520 43141 1 77113
49 @ WILLA FORD f/LADY MAY A Toast To Men (Lava/ 819 +42 40580 2 5211
@ GOOD CHARLOTTE Hold On (Epic/ 804 +120 40329 1 nj
45 48  LIVE Heaven (Radioactive/Geffen) 804 -95 61560 19 36/0
48 @ YOUNGBLOODZ fILIL' JON Damn! (Arista/ 797 +17 49273 4 26/0
47 @ BLAQUE I'm Good (Elektra/EEG) 796 +3 37556 5 51/0

129 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

MostAdded“fz e e
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ARTIST TITLE LABEL(S) ADDS
OUTKAST The Way You Move (4rista/ a4
KELIS Milkshake (Star Trak/Arista) 30
LUCKY BOYS CONFUSIDN Hey Driver (Elektra/EEG) 19
M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo” ReejfUnivers) 17
PINK God Is A DJ fAnista) 16
BLINK-182 Feeling This (Geffen/ 16
SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 14
KELLY CLARKSDN The Trouble With Love Is (RCA/ 13
JAY-Z Change Clothes (Roc-A-Felia/\DJME) 12
DEFAULT (Taking My) Life Away (TV7) 12
Most
IncreasedPlays
k3 . LR W # TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
OUTKAST Hey Ya! (Arista) +904
CHINGY f/SNDDP DOGG & LUDACRIS Holidae In (0T7Capitol)+527
KELLY CLARKSON The Trouble With Love Is (RCA) +520
SIMPLE PLAN Perfect fLava/ +501
CLAY AIKEN Invisible (RCA/ +490
OUTKAST The Way You Move fArista) +488
BEYDNCE' Me, Myself And | (Columbia) +474
NICKELBACK Someday (Roadrunner//DJMG) +469
CHRISTINA AGUILERA The Voice Within (3C4) +430
KELIS Milkshake (Star Trak/Arista) +412
Most
Played Recurrents .
ARTIST TITLE LABEL(S) TOTAL PLAYS
BLACK EYED PEAS Where Is The Love? (A&M/interseape) 3206
BEYONCE' flJAY-Z Crazy In Love (Columbia) 1886
50 CENT In Da Club (Shady/Aftermath/interscape) 1801
JUSTIN TIMBERLAKE Rock Your Body (ive/ 1617
EVANESCENCE Bring Me To Life (Wind-up/ 1545
MATCHBODX TWENTY Unwell (Atiantic/ 1538
JASON MRAZ The Remedy {1 Won't Worry) (Elektra/EEG) 1532
R. KELLY Ignition (ive/ 1416
CHINGY Right Thurr (DTP/Capitol) 1390
KELLY CLARKSDN Miss Independent (RC4) 1283
SEAN PAUL Get Busy (VP/Atlantic) 1026
JUSTIN TIMBERLAKE Senorita (Jive/ 978
3 DDDRS DOWN When I'm Gone (Republic/Universal) 930
UNCLE KRACKER fIDDBIE GRAY Drift Away (Lava/ 899

LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! [Umversal/ 835
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros./801

SIMPLE PLAN Addicted Lava/ 790
EMINEM Lose Yourself (Shady/interscope) 780
LiL' KIM #/50 CENT Magic Stick (Queen Bee/Atlantic) 677
DJ SAMMY & YANDU Heaven (Robbins/ 651
ASHANTI Rock Wit U (Awww Baby) (Murder Inc.A0JMG) 632
NELLY Hot in Herre (Fo’ Reel/Universal) 614
CHRISTINA AGUILERA Fighter (RCA/ 591
DANIEL BEDINGFIELD Gotta Get Thru This /island/iDJMG) 557
JEWEL Intuition Atlantic) 536

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

: “"Powergold off i i options with s
g = athar systen : ility,
Fowergold have provided i e bé

The Leaders in Advanced Music Scheduling Software for Windows S8/ME/NTIZ000/XP

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com

info@powergold.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added°. ..... ...
www.rrindicator.com
e s ST TITLE LABEL(S) IOLEIS' PIAY-S AJ&W&E w%ﬁ':sﬂgu TOTA&%BASHONSI
LS LU LI {00) ARTISTTITLE LABEL(S) ADDS
1 1 3DOORS DOWN Here Without You (Republic/Universal) 2919 50 72010 18 500 m:sél ;ﬂimiT:Jr;;ngtn; (Interscape/ :f
3 . 0d IS 1181a)
2 2 BEYONCE f/SEAN PAUL Baby Boy (Columbia) 2702 163 61669 14 480 OUTKAST The Way You Move drta :
3 3 FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 2525 180 63501 12 480 SIMPLE PLAN Perfect (Lava) 5
6 € OUTKAST Hey Ya! Arista) 2516  +272 63768 8 480 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitoll 5
4 5  TRAPT Headstrong (Warner Bros,) 2332 21 54098 22 470 ‘J’é‘;gl‘g:"selmﬂsflf)’gsx/t A :
o | ou (Loiumpia,
7 0 BABY BASH Suga Suga (Universal) 2141 +91 55366 12 4110 JAY-Z Change Clothes (Roc-A-Fel/IME) 5
5 7 SANTANA f/ALEX BAND Why Don't You & | /Arista) 2137 123 471513 23 4500 KELIS Milkshake (Star Trak/Arista) 5
9 0 NO DOUBT [t's My Life finterscope/ 1969 +115 48557 6 50/0 FUEL Falls On Me (Epic/ 4
10 @ MATCHBOX TWENTY Bright Lights /Atfantic/ 1865 +84 43934 15 450 ;‘;‘E‘:m:'g&"&hge's gmla g:’ 'g*"e Tot l(';; Z‘/’/’effﬂﬂf/”;?'"/ g
’ : . . st Cut Is The eepes’ nerscope)
1 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 1856 +91 46015 18 46/3 EVANESCENCE My Immarta (Windap/ 3
8 11 MAROON 5 Harder To Breathe (Dctoneld) 1794 -129 37223 21 Af0 EAMON F**K It {| Don’t Want You Back) (ive/ 3
14 @ NICKELBACK Someday (Roadrunner/I0JMG) 1616 +112 38242 1 481 BEYONCE' Me, Myself And | (Columbia) 3
12 13 BRITNEY SPEARS fi/MADONNA Me Against The Music (ive/ 1591 66 36926 7 440 | LUCKYBOYS CONFUSION Hey Driver (Elektra/EEG) 3
15 () MICHELLE BRANCH Breathe Maverick/Warner Bros,) 1535 +86 37113 9 4812
18 @  SIMPLE PLAN Perfect fava/ 1459  +155 38455 g 455
16 @ UZPHAIR Why Can't1? (Capitol 1452 +76 40030 17 43N
13 17 NELLYf/P.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universa) 1427 175 32068 22 4100
21 @ CHRISTINA AGUILERA The Voice Within (RC4/ 1370 +288 34277 4 as
19 19  LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 1151 77 25414 10 370
17 20  CHRISTINA AGUILERA fILIL' KIM Can’t Hold Us Down (RCA) 1088 2215 26362 20 340
23 €  CLAY AIKEN Invisible /7C4/ 1077 +181 28752 5 432
25 @) STAIND So Far Away (Fljp/Elektra/EEG) 922 +79 23383 15 332
22 23 NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 911 5 25540 7 420
27 @  FEFEDOBSON Take Me Away (island/I0JMG) 812 +21 20588 12 341
24 25  BUBBA SPARXXX Deliverance (Beatclut/interscope) 811 -85 17724 13 36/0 M os t
32 €@ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 786  +139 19875 s 5 (Incr easedP /. ay "'E;W*‘“ R
30 @) ENRIQUE IGLESIAS Addicted dnterscape/ 725 +39 17489 6 420 - TOTAL
31 cms NNA 724 9 ARTISTTITLE LABEL(S) INCREASE
@ Lupa flSHAW Stand Up (Def Jam Sout/l//l?JMG/ +6 18215 5 381 CHRISTIA AGORLER Tho Voio Wi FiCH o
26 29  JOHN MAYER Bigger Than My Body (Aware/Columbia) 591 240 11736 15 18/0 OUTKAST Hey Ya! (rita) e
34 € DIDO White Flag /rista/ : 584 +59 14293 10 325 PINK God Is A DJ (Arista/ +188
36 €D SHERYL CROW The First Cut s The Deepest (A&M/interscope) 562  +143 14299 17 3113 CLAY AIKEN Invisible (RC4) +181
29 39 i OUTKAST The Way You Move (Arista +181
> BLACK EvEp PEAS Shut Up (A&Miinterscope) 516 226 9701 10 23/0 TR s e S 165
35 KK All The Pieces (lndependent) 470 +19 11743 13 13)0 SIMPLE PLAN Perfect Lava/ +155
47 € OUTKAST The Way You Move Arista/ 434  +181 11742 2 288 SHERYL CROW The First Cut Is The Deepest (A&M/nterscape/ +143
38 @ FABOLOUS f[TAMIA Into You (Desert Storm/Elektra/EEG) 419 +19 9297 19 13/0 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (D7P/Capito) +139
: NO DOUBT It's My Life finterscape) +115
33 3 MYAM Is Like... AGM/ 419 121 9961 16/0
S ;Lo"; LG L 1 ] ’ NICKELBACK Someday (Roscrunner//DJMG) 12
7  DASHBOARD CONFESSIONAL Hands Down (Vagrant) 404 15 10747 4 a1 JESSICA SIMPSON With You (Columbis 102
39 @ KILEY DEAN Who Will | Run To? [Beatclub/interscope) 378 +9 11012 8 28)2 EVANESCENCE My Immortal (Wind-up/ +93
40 @ LINKIN PARK Numb (Warner Bros.) 378 +20 8787 3 2611 STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) +91
46 Q) JESSICA SIMPSON With You (Columbis/ 366  +102 9903 2 255 z:fl; W:,s;g;si:gar /‘2'/”;9(?;/ +g;
. lkShake I [ raK/ATISLa, +
28 41 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 317 4317 6472 17 140 MICHELLE BRANCH Breathe (Maverick Warner Bros.) +86
48 @ JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 314 +66 6861 2 2415 MATCHBOX TWENTY Bright Lights (Atéantic/ +84
44 @ LIMP BIZKIT Behind Blue Eyes (Flijp/interscope) 286 +19 5272 2 21 BEYONCE' Me, Myself And | (Columbia/ +80
@  KELLY CLARKSON The Trouble With Love Is (3C4/ 282 +165 8863 1 22)2 fsz“;:gI:"vx' éwa)tf I/?F"(Igf/;ﬁ’/;ﬂ/ffﬁ/ +;:
y Can't 1? (Cap +
42 45 50 CENT P.LM.P. (Shady/Aftermath/Interscope) 212 -39 5794 17 13[0 LUDACRIS fISHAWNNA Stand Up (e Jam South/BIMG)  +69
@ EVANESCENCE My Immortal (Wind-up/ 266 +93 8103 1 1713 JAY-Z Change Clothes (Roc-A-Fells/IDJME) +66
- @ FUEL Falis On Me /Epic/ 247 +30 5446 2 19/4 EAMON F**k it (I Don't Want You Back) (ive/ +60
43 48  JOSH KELLEY Amazing (Hollywood) 237 59 6306 8 110 g:::’sﬁ";; L';!:l/f{"“"é — +i’3’
an 8) +
41 43 KELLY CLARKSON Low (RCA) 222 M6 6374 15 00 | pop oy PO o
@  EAMON F**Kit (I Don't Want You Back) ive/ 219 +60 4103 11683 M. LEE /J. DUPRI Wat Da Hook Gon Be Fo’ ReellUniversal)  +41
ENRIQUE IGLESIAS Addicted finterscope) +39
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22. : FUEL Falls On Me (Epic/ +30
© 2003 Radio & Records.

Complete R&R Packages The Reach & Frequency You Need!

G UCEEYA The leading management daily fax

X 8 W L IPENE R EXY*118 Radio's Premiere Web Site

Classified = The Industry’'s Newspaper with the
Ad\fEl“tiEil‘Ig largest help wanted section

Contact LISA LINARES at llinaresEradicandrecords.com or.310.788.1622 for.information.
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~
America’s Best Testing CHR/Pop Songs 12 + ( New & Active i w
For The Week Ending 11/28/03
e Women Women Women SHERYL CROW The First Cut Is The Deepest /4&M/interscope)
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34 Total Plays: 772, Total Stations: 56, Adds: 14
3 DOORS DOWN Here Without You (Republic/Universal) 416 414 95% 26% 4.15 429 402
MAROON 5 Harder To Breathe (Octone/J) 412 413 95% 27% 410 4.20 418 JAY-Z Change Clothes (Roc-4-Fella/I0JMG)
SANTANA f/ALEX BAND Why Don’t You & ! (Arista) 409 399 90% 26% 392 401 435 Total Plays: 736, Total Stations: 63, Adds: 12
MATCHBOX TWENTY Bright Lights (At/antic) 407 3.95 79% 12% 3.98 3.90 4.29
SIMPLE PLAN Perfect fLava/ 402 3.99 85% 18% 4.29 4.05 3.72 .
CHRISTINA AGUILERA The Voice Within (3C.4) 402 - 79% 10% 425 386 409 'T(;tglvpﬂii'%"‘“m'l ';:::Jn‘: ége‘i\’ﬁ’sh/ é” terscope)
TRAPT Headstrong (Warner Bros.) 400 399 88% 21% 394 395 402
NICKELBACK Someday (Roadrunner/[DJMG) 399 397 81% 16% 3.88 4.10 3.96
STACIE ORRICO {There’s Gotta Be) More To Life (Forefront/Virgin) 397 392 92% 25% 4.19 399 379 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/DJMG)
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC) 385 374 98% 36% 4.13 3.62 3.80 Total Plays: 707, Total Stations: 22, Adds: 5
FEFE DOBSON Take Me Away (island//DJMG) 3.85 365 56% % 399 3.82 3.68
OUTKAST Hey Ya! {Arista) 384 3712 93% 2% 3.90 3.92 3.69
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 384 386 87% 19% 394 388 353 | | DASHBOARD CONFESSIONAL Hands Down fVagrant
) Total Plays: 703, Total Stations: 62, Adds: 2
NO DOUBT !t's My Life finterscape) 384 378 83% 15%  3.65 3.78 3.96
STAIND So Far Away (Flip/Elektra/EEG) 381 374 75% 19% 3.78 3.86 3.85
CHRISTINA AGUILERA f/LIL' KIM Can't Hold Us Down (RCA/ 3719 313 99% 43% 3.82 n 425 PINK God Is A DJ fArista)
LIZ PHAIR Why Can't i? (Capitol) . 377 384 88% 25%  3.83 3.72 3.72 Total Plays: 671, Total Stations: 66, Adds: 16
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 372 354 98% 8% 3.79 3.70 3.83
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 3711 348 98% 47%  3.66 370 47 ) )
CLAY AIKEN Invisible (RCA/ 370 - 81% 19% 381 368 367 #Iolttll)LIZS?Ué{]O;VTIZZIVgt’gﬁ?,ﬁ/ \ids: 3
BLACK EYED PEAS Where Is The Love? (A&M/Interscape) 362 372 99% 59% 381 321 403 ' B
BABY BASH Suga Suga (Universal) 358 344 81% 27% 3.83 3.60 3.61
BRITNEY SPEARS fMADONNA Me Against The Music (Jive/ 356 325 94% 21% 342 3718 347 NICK LACHEY This | Swear (Universal
LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7/ 347 3N 86% 34% 370 3.52 3.72 Total Plays: 601, Total Stations: 43, Adds: 1
JOHN MAYER Bigger Than My Body (Aware/Columbia) 347 339 84% 28% 328 3.44 3.64
LUDACRIS f/ISHAWNNA Stand Up (Def Jam South/IDJMG) 3.46 - 80% 2%  3.51 3.55 3.53
FABOLOUS fTAMIA nto You (Desert Storm/Elektra/EEG) 342 319 94% 38% 356 352 364 | | JASONMRAZ You And | Both ElektralkEG)
BUBBA SPARXXX Deliverance (Beatclutyinterscape) 339 322 5% 1% 359 338 321 | | 1ot Pays:574, Total Stations: 60, Adds: 7
HILARY DUFF So Yesterday (Buena Vista/Holfywood) 338 347 97% 46% 3.25 340 342
CHINGY fiSNOOP DOGG & LUDACRIS Holidae In (07F/Capitol) 3.28 - 1% 29% 369 335 332 EVANESCENCE My Immortal (Wind-up)
Total sampiz size is 404 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity Total Plays: 528, Total Stations: 42, Adds: 4
represents tie percentage of respendents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show .
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations Songs ranked by total plays
\by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) L .

TAKE THEM AWAY Canadian fireball and Isiand artist FeFe Dobson (r)
recently stopped by WBZN (Z107.3)/Bangor, ME, where she permanently attached
herself to PD/midday guy Dan Cashman and proclaimed her everlasting love for

him. Well, that's what he told us!

\

LOOK AT THE SMILE ON HIS FACE! w1z (2100)/New York MD/afternoon driver Paul “Cubby” Bryant
couldn’t be much happier: He's being clutched by Ultra Records artist Dannii Minogue, who is just as much of a pop
vixen as her sister, Kylie.

H

% Please Send Your Photos

H

! R&R wants your best snapshots : : .

X _ X il Siew

3 (color or black & white). : = = £ St
: _ ' _ ; SHVITZING SANTA it doesn't seem right to see Santa Ciaus standing next to
i Please include the names and titles of all pictured and send them to: \ a man wearing a T-shirt — it just doesn’t convey “winter” enotgh. But who needs

: . . ’ winter when you live in beautiful, 85-degree Melbourne like WADA/Melbourne PD

§ R&R, c/o Keith Berman: kberman@radioandrecords.com ' B;a,, R,c,,a','dsy ? o

s E W o e S o (s I P R S

Wwww.americanradiohistorv.com


www.americanradiohistory.com

26 ® RER November 28, 2003

ik

CHR/POP REPOR TERS

T T B Lek T TR

-

WFLY/Mbaﬂ NY*
285
M?: John Foxx

SHERVL CROW
POD

WKKF/Albany, NY*
PO/MD: Rob Dawes
MURPHY LEE YJERMAINE DUPRI

KQiD/Alexandria, LA
PD/MD: Ron Roberts
KILEY DEAN

BLNK-182
WAYNE WONDER

WAEB/Allentown, PA*
PD: Laura St. James
MD: Mike Xel
LINKIN PAR!
(OASHBOARD COI

wﬂmmuu, ™
POIMD: Warsial Dlvis
% STAND

4 KILEY DEAN
3 DASHBOARD CONFESSIONAL

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Bil snmn
10 QLAY AKEN
7 MICHELLE

wIXX/NJpIelun wi*

I DUVAIKEN
BARERAKED LADIES

WSTR/Atlanta, GA*
0M: Clarke Brown

mﬂ/masm. GA*
anmm e
No Adds

WAYV/MIantlc City, NJ*
I
LUCKV mvsc SO

WZNY/Asl‘llguSta GA*

11 CHINGY /SNODP DOGG & LUDACRIS
3 LUDM‘NS HSHAWN

KHFi/Austin, TX*
PO/MD: Tomeny Austin
11 BLRK-182
3 oc;osix

%FMF/Bamn Rouge, LA*

JAV Z
SMASH MOUTH

KQXY/Beaumont, TX*

PO/MD: Brandin Shaw

APD: Patrick Sanders
DEFALT

WXYK/Biloxi, MS*
PO: Kyte Cul

WMRV/Binghamton, NY
LT
APD; Selena

9 PINK

5 SMASH MOUTH

WQEN/Birmingham, AL*
PD: Johany V.
MO: Madison Reeves

SHERYL CROW

BLINK-182

KSAS/Boise, ID*
PD: Hoss &ﬁng

LuCKy mvs CONFUSION
LINKIN PARK

KZMG/Boise, ID*
PD: Jim Alien
4 WYCLEF JEAN YMISSY BLIOTT
SARAI MCLACHUAN

EVANESCENCE
SHERYL CROW

WXKS/Boston, MA*
DM: Dale Dorman
PD: Cadillac Jack McCartney

WKSE/Buffato, NY*
PO: Dave Universal
MO: Brian Wilde

1 BRITNEY SPEARS

WIOOBurlington*
PD/MD: Ben Hamilton
APO Pete Belair

1LY CLARKSON
MURPHV LEE VSERMAINE DUPRI

UTUST
L LUEKY BOYS CONFUSION

WZKUCantun. DH'
16 VDUNGGLW
3 OUTKAST
l WVCLEF xﬂwssv BRLOTT

WRZE/CaA)e Cod, MA

PDIMD Shane Blue
MUFFSTVLI

KZWCedar Raplds. 1A

PD/MD Erw Hanson
1 SWASH MOUTH
mmev L5H00P 000G & LUDACAS

WSSXIChanestun sc*
APDMD Kmn Paige
KELIS

T
LUCKY BOYS CONFUSION
BLUE MAN GROUP

wvsRlChaneslun wyv
Jefl Whitghead
PD s Carmichael
MD: Apollo
LUCKY BOYS

CONFUSION
BARENAKED LADIES
SMASH MOUTH

WNKS/Charlotte*
SM: Rob Whilehead

WKXJ/Chattanooga, TN*
DM: Clay Hunnicitt

PO: Tommy Chuck

MD: R

EVANESCENCE
SHERYL CROW
JG CRASEZ

WKSC/Chicago, IL*
PD: Rod Phillips

MO; Jeif Mu
1 ENRIUE IGLESIAS
BEYONCE'

KLRS/Chico, CA
PO/MD: Eric Brown
15 QUTKAST

11 CLAY AIKEN

11 SMASH MOUTH

WKFSICmcmnan OH*

DM: Soott Reinha

PD: Donna DoCoﬂur

APDMD: £ddie Rupp
st

WAYNE WOl
MURPHY lE 4JERMAINE DLUPRI

WAKSICIeveIand OH*
M Kevin Methenry

KKMG/Colorado Springs, CO*
DM: Bobby Irwin

PD: Chad Ruter
2 WYCLEF JEAN MISSY ELLIOTT
PINK
WIDE LIFE
MURPHY LEE tJERMAMWE DUPAI

WNOK/Columbia, SC*
DM: Dan Baila

WBFA/Columbus, GA
DM: Brian Waters
PO/MD: Wes Carrol
APD; Amanda Lister
4 EVANESCENCE

1 JAY-Z
1 KELLY CLARKSON.
1 PiNK

WCGQ/Columbus, GA
DM/MO: Bob Quick

1 CONTACT

1 KELIS

1 OUTKAST
1 LUCKY BOYS CONFUSION

WNCVCqumhus OH*
m/mn"'lu Kelly

2 LINKIN PARK .
2 QUTKAST
2 KIMBERLEY LOCKE

EAMON

BLINK-182

KHKS/Dallas, TX*

PD: Brian Bridgman
APD/MD: Fernando Ventura
18 OUTKAST

14 LINKIN PARK
9 MATCHEOX TWENTY

KRBV/Dallas, TX*
PO: Dan Kieley

APD: Alex Valenline
MD Betha

1 FIVE R)ﬁ"!lGHﬂNG
BLINK-182

WDKF/Dayton, OH*
OM: Tony Tii

i
MURPHY LEE 1JERMAINE DUPRI
KELIS

WGTZ/Dayton, OH*

DM: J.0. Kunes

PO/APD/MD: Stott Sharp
QUTKAST

BLINK-182

WWB/Daytuna Beach, FL*
PD: Kolfer

H BLINK-182
$ tsT

1 SNERVL CROW
JAY-Z

KFMD/Denver co*
: Jim Lawson
Wy St
KILEY DEAN
DASHBOARD
FUEL

KKDM/Des Moines, [A*
m%ow
BUNK 182

WDRQ/Detroit, MI*
PO [ear

WKQ/Detroit, MI*
PD: Dom Theodore
MD: Beau Daniels
5 KELIS
1 WYCLEF JEAN UMISSY ELLI
MURPHY LEE UJERMAINE DUPRI

XHTOZEI Paso, TX*
POMD: Franciseo Aguirre
72 OUTKAST

WLVY Elmira, NY
DM/PDMD Mike Strobei
Brian Stoll

v: R KELLY

31 LR AR

11 HARLOTTE
5 KELLY CLARKSON
3 BEYOMCE

PINK

WRTS/Erie, PA
OM: Rick Rambaldo
PD: Jett Hurley
APD/MD: Karen Black
7 STACIE DRRICO
SMASH MOUTH

WSTO/Evansville, IN
PO: Keith Alien

KMXF/Fayetieville, AR
OM/PD; Tom Travis
APD/MD: e D.

31 JESSICA SIMPSON

13 SMASH MOLTH

13 LiNKON PARK

WWCK/Flint, MI*
PD: Scott Free

7 DUTKAST
1+ LUDACRIS USHAWNNA
JAY-2

w.lMX/FIurence SC

APD xm ulns
smm PLAN
SMASH MOUTH
PINK

KWYEFresno, CA*
PEDMIQ Yeager

APD: Ryder
MD NII«I Thomas
7 s

KSME/F( Collins, CO*
MD JnJoTurr;heaugh

OUYKAS
KILEY DEAN
EAMON

WXKB/Ft. Myers, FL*
PD Chiris Cue o

2 MLLVH}R“% hd
| OUTKAST

MURPHV LEE LJEAMAINE DUPRI

KISR/Ft. Smith, AR
OM: Rick Hayes
PD: Fred Baker, Jr.

I(ZBBIH Smml AR

PDMD w l:hase
* MICHELLE BRANCH

WNHTIF! Wayne, IN*
DM/PD: Dave Eubanks
MD: Arren Seller
7 YOUNG BUNZ
MURPHY LEE LERUANE DUPRI

BARENAKED LADIES
KILEY DEAN
ALL-AMERICAN REJECTS

WYKS/Gaig'esville. FL*
APD Mlks Farte

1 JAY-Z
LUCKY BOYS CONFUSION
DEFALLT

Stations and their adds listed alphabetically by market

WSNX/Gmnd R?ids, M
FOAPDM

| UWN PARK
WRPHV LEE VJERMAINE DUPR}

WKZUGmenshum NC*
APD Tema Kmunl
MD: Marcia Gan

WERDIGmeanIe NC*
Banks
APD/M cnrklhnn

S
SHERVL CROW

WRHT/Greenville, NC*
OM/PD: Jefl Davis
MD: Biake Larson
2 OUTKAST
3 D00

LUCKY BOYS CONFUSION
BLINK-182
SMASH MOUTH

WFBC/Greenville, SC*
PD: Nikdd Nite
APD/MD: Tias Schuster
SHERYL CROW
QUTKAST

WHKFMHarrishurg, PA*
DWPD:II}A'ImeIO;I:r(?w A
No Adds

WKSSMartford, CT*
PD: Rick Vaughn

24 QUTKAST

1 BUNK-182

1 500D CHARLOTTE
JC CHASEZ

KRBE/Huustun ™*
Mn mYsewnmla

WKEEIHuntmglun
APD/MD Gla] Miller

WZYPMHuntsville, AL*
PO: Bill West
MD: Ally “Lisa" Eltiott
1 REL
JAY-T

WNOU/Indianapolis, IN*
DM: David Edgar

PD: Chris £dge

MD: Doc Miller
FIVE FOR FIGHTING
PINK

WDBT/.Iacksun Ms*
PD/MD .umt'tzn Reed
APD: Torrez
ﬂ KELLY CLARKSON
9 ouTkasT
7 STAIND
3 RIEL

WYOY/Janksun MS*

WAPE/Jacksonville, FL*
DM/PD: Cal Thomas

MD: Tony Mann
No Adds

WFKS/Jacksonville, FL*
PD: Bo Matthews
10: Mack
1 FVE FOR FIGHTING
LINKIN PARK

WAEZ/Juhnsnn City*
oo ity

LUCKVWS CONFUSION
SMASH MOUTH

\DA'I‘KFR/KaIamazuu M
POMO: uﬂm

KCHZ/Kansas City, MO*
DM/PD: Dave Jonson

MURPHV LEE YJEAMAINE DUPRI

KMXV/Xansas City, MO*
POMD: Jon Zellner
4 ouTkaST

1 PINK
LiLLix
DEFAULT

\PMWST/KnnmIle N*
MD Seoll Bol:znnnn

OLITKAST

KSMB/Lafayette, LA*
?%n: Bobby Novosad
4 XELLY CLARKSON

KELIS
WP BIZKIT
JAY-2

WLAN/Lanumr PA*
nu scw

WLKT/Lexington, KY*
POMD: Wes McCain
7 KEUS

KFRX/Lincoln, NE

DM: Coby Mach

PO: Ryan Sampson

APD: Froeze

MD: Adam Michaels
JAGGED EDGE
NICKELBACK

KLAL Aitile Rock, AR*
PD: Randy Cain
S

ALL-AMERICAN REJECTS
LUCKY BOYS CONFUSION
INK-182

KllS/Lus Angeles, CA*

APD/MD ma Pitat
LIZPHAR
mwrv OUFF

WDJX/Louisville, KY*
PD: Shane Coliins
MURPHY LEE VJERMAINE DUPR}
DUTKAST

WZKF/Louisville, KY*
PO/MD: Clwis Randoiph
1 JESSICA SIMPSON

BLINK-182
WYCLEF JEAN MISSY ELLIOTT

KZNLubbock, TX
DM: Wes Nessmann

PD/MD: Kidd Carson
15 STACIE ORRICO

WMGBMacun GA

WZEE/Mamsun wi*
PD/MD Tnmmy Bodean

WJYYManchesler, NH

PO: Harry Kozlowsii
APD/MD: A.J. Dukstte
MIRPHY LEE VERMANE DUPRI

SMSH MOUTH

KBFMMcAllen, TX*
DM: Biily Sartiago
PO: Toy Forina

WAOAMelbourne, FL*
Polmj: Beau Richards
s

WHYIMiami, FL*
PD: Rob Raberts
MD: Michael Yo
2 LUDACRIS VSHAWNNA
1 KELLY CLARKSON
1 RUEL
PINK

WXSS/Milwaukee, WI*
DM/PO: Brian Kelly
APD/MD: PJ
4 OUTKAST

NICKELBACK

KDWBMinneapolis, MN*
PD: Rob Morris
MO: Derek Moran
16 YOUNG GUNZ
3 OUTKAST
KELLY CLARKSON
FUEL
MURPHY LEE YERMAINE DUPI

WABB/Mobile, AL*
PD: Jay Hasti

WYOK/Mobile, AL*
DM: Jim Mahanay
PD: Ted Siriker
APDMOD: Scoit Adams
9 QUTKAST
RUEL

WBBOMunmuuth N.I'
‘Race’ Thom:
Am/un Kid Knight

LDD(Y BOVS CONFUSION

[ZiH)

WHHY Montgomery, AL
DM: Bill Jones
PO: Karen Rite

APD/MD: Keith Scolt
1 DI00
1 FUEL

WVAQMumathn wy
DM: Hoppy Kerchevai
PO: Lacy Neft

WWXMMyrtle Beach, SC
PO/MD: Wally Berlingeri

APD: Jil Reddecii

16 KELS

WRVWNashville, TN*
Pgngg:u Rich Davis

WBI.I/Nasau NY*
DM: Nancy Cambino
PD: .U Rice

APD: Al Levin
MD: L) Zahieluti
CHINGY YSNOOP DOGG & LUDACRIS

WFHN/New Bedford, MA
PD: Reitz

WKCI/New Haven, CT*
MD: Kerry Collins
1 KEUS

QUTKAST
GOOD CHARLOTTE

WQGNNew London, CT
PD: Kevin Palana
M?: Rshawe Murphy

DM/PD: Jol

WHTZ/New York, NY*
PD: Tom Polsman
A
: Paul “1 " Bryani
2 BEYONGE" St
1 D00
1 KELLY GLARKSON
JASON MRAZ

EAMON

KBAT/Odessa, TX
DM: John Moesch
PO/MD: Leo Caro

12 LIZPHAIR

12 SHERYL CAOW

12 PINK

KcRS/Od TX
m S!MPLEKH“.%
5 CHINGY YSNOOP DOGG & LIDACRIS
SMASH MOUTH

gv'%)mma Cily, OK*
M0:J. Rod
1 JASON MRAZ

DEFALLT
KELLY CLARKSON
PINK

KOKQ/Dmaha NE*

M: Brian Bums

SHERYL CROW
r&?sm LEE VJERMAINE DUPRI

WXXL/Orlando, FL*
OM/PO; Aam Cook
APD/MD Pete De Graaft

WPPY/Peoria, IL
PD/MD: Mike Stechman
6 SMPLEPLAN
3 ALLAMERICAN REJECTS

WlOQ/PhlladeIphla PA*
PD: Todd Shannon
APD/MD: Marian Newsome

MURPHY LEE YJERMAINE DUPR(

WBZZ/Pittsburgh, PA*
DM Ksllll Clark

WKST/Pmsburgh PA*
PD: Mark An
APDMD Dlno Robitaille

MURPHV LEE JERMAINE DUPRI

WJBO/Punland ME

Ada
Lum BOYS courgsm
o

gmrlﬂand. OR*
saor
DEFAULT
MARY J BLIGE VEVE

WERZ/Portsmouth, NH*
OM/PD: Mike D'Donnell
APDMD: Kevin Matthews
1 JASON MRAZ
NELLY CLARKSON

WSPK/Poughkeepsie, NY
PD: Mac

WPRDIPruwdeme RI*
APDMD. Dlvu]y m
KELLY CLARKSON
SMASH MOUTH

KBENDuad Cities, IA*
MD Brlnlhn
No Adds

WHTS/Quad Cities, IA*
PD: Tony Wattekus

0: Kevin Waiker
3 BEUSISTERS
2 0i00

JESSICA SIMPSON

WDCG/Raleigh, NC*
DM/PD: Chris Shevel
APD/MD: Chase

3 QUTKAST
1 ENRIQUE IGLESIAS
D00

KNEV/Reno, NV*
PDIMD Vic Duran

21 KILEVDEAN

OUTKAST
LUCKY BOYS CONFUSION

WRVO/Richmond, VA*
PD: Billy Surt
MD: Jake Glenn

§ BUBBA

SPARXXX
2 KELS

1 QUTKAST
JESSICA SIMPSON

WJJS/Roanoke, VA*
PD: David Lee Michaels

LUCKY BOYS CONFUSION
WYCLEF JEAN ¥MISSY ELLIOTT
BLINK-182

SMASH

WXLK/Roanoke, VA*
PD: Kevin Scott

WKGS/Ruchester NY*
PD: Erick Anderson

MD: Nick Difueci

% BAITNEY SPEms

21 YOUNG Ul

MLMPHV &E VJERMNE ouPRI

WPXY/Rochester, NY*
PD: Mike Oanger

PINK

LILLX

WZOK/Ruddun‘l L
Dave Johnson
APD Todd Chance
MD: Jenna West
17 DANIEL BEDINGFIELD
QUTKAST
%4

KDND/Sacramento, CA*
POD: Steve Weed

MO: Christopher K.

10 D00

WIOG/Saginaw, MI*
PD: Brem Carey

NUDD/3alt Lake Cirr. ur*
OM/PO/MD: Brian Miche
LINKINPARK
SEYONCE'
KELLY CLARKSON

KZHTISall Lake City, UT*

D Mim "~ Thomas
s cnmﬁv DOGG & LUDACRIS

KELZ/San Antonio, TX*
PO: Bennett

KELI
NICKELBACK
OUTKAST

K')ISXMISan Antonio, TX*
0
PD/MD: Jay Shannon
3 SHERYL CROW
EVANESCENCE

KHTS/San I]legu CA*
MD Hltmlnﬂm
No Adds

KSLY/San Luis Obispo, CA
MD Cn u-mn
§ GO0 tHkALOTTE

WAEVannah GA
PDIMD Cmslhn
APD: Russ

Francly
CHINGY YSHODP DOGG & LUDACRIS
BLING-182

KBKS/Seattle, WA*
PO: Mike Preston
MD: Marcus D.
3 CHINGY YSNOOP DOGG & LUDACRIS
KELLY CLARKSON
EAMON

KRUF/Shreveport, LA*
PO: Cheis Catlaway

JESSICA S
EAMON
DEFALLY

WNDV/South Bend, IN
OMPD: Daniels

APO/MD: A

CHINGY USNOOP DOGG & LUDACRIS
o

KZZU/Spokane, WA*
FUND: ey Crope
ristopher

LUCKVBOYSCD'HJS}DM

KSLZ/SI Louis, MO*

un ruyuu

No Adds

WNTI cuse, NY*
PD: Tom I

MD: Ji Oisen

LUCKY BOYS CONFUSION

WWHT/Syracuse, NY*
PO: sm’srm‘u

MD: Jeit Wise
MURPHY LEE (JERMAINE DUPRI

WHTF/lallahassee FL
POMD: D’Conner

APD: Kamm
n Jsssm SIMPSON

1( I
lO VOUMSB{OODZ HLIL' JON

WFLZ/Tampa, FL*
DM/PD: Jef Kapugi
APD; T

mn:'&au:"rmm' Priest
No Adds

WMGI/Terre Haute, IN

MD m luedun
i EVAMSCM
o0
JESSICA SIMPSON
WYL

WVKS/Toledo, OH*
OM/PD: Blll Michaels
APD/MD; Mark Andrews
7 KELLY CLARKSON
1P0D
PINK

WKH(I/I'mverse City, MI
PDIMD Ron Pmaum

5 \.UDACRIS VSMWNM
5 WILLA FORD LADY MAY

WPST/rrentun NJ*

KRQO/Tucson, AZ*

DM/PD: Tim Richards

APD/MO; Ken Carr
JASON MRAZ

LINKIN PARK
KELIS

KHTT/Tulsa, OK*
DM/PD: Tod Tucker

WWKZ/Tugelo, MS
PO/MD: Rick Stevens
2 KIMBERLEY LOCKE

KISX/Terr TX

DM: Dave Ashcraf

PD/MD: LuryThummn
No Adds

WSKS/tica, NY
OM/PO/MD: Stew Schantz
NCK LAGHEY
EAMON

NODESHA

WLDUW. Palm Beach, FL*
DM: Denver

KWTXMWaca, TX
PD; Daren Taylot
APD/MD: John Dakes.

B0

SHERYL CROW
POD

WAYNE WONDER

WIHT/Washington, DC*
PD: Je
MD: Aibie Dee
10 QUTKAST
S ENRIQUE IGLESHAS

WIFC/Wausau, Wi
PD: Chris Pickett
APD/MD: Belky

5 PNK

KKRD/Wichita, KS*
PD:PJ

MD: Diego
No Adds

WBHT/Wilkes Barre, PA*
PD; Mark McKay

MD: AJ.

21 KELIS
2 ENRIOUE IGLESIAS
JESSICA SIMPSON

WKRZ/Wilkes Barre, PA*
PD: Padden

MD: Kelty K.
8 NELLY AURTADO
JAY-Z

WSTWIWllmmqmn DE*

MD Imm Rnssl
Lum wvs CONFUSION
umuu

KFFM/Yaluma WA

PDMD Stwa Rocha

NNG YSNOOP DOGG & LUDACRIS
CHRISTINA AGUILERA

WYCR/YOH( PA*

Crockett
MD: s:é&smm

| LINKIN PARK
LIMP BIZXIT
DEFAULT

WAKZ/Yuunostuwn OH*
OM: Oan Ri
POMD:
1 MICHELLI WNCH
1 QUTKAST
RIEL
KELTS

!JDHJDT/Vuunqstuwn OH*
MD: Jwg Reynolds

*Monitored Reporters
179 Total Reporters

129 Total Monitored

50 Total Indicator

Reported Frozen Playlist (1):
WGLU/Johnstown, PA

Did Not Report, Playlist Frozen (2):
KDUK/Eugene-Springfield, OR
WDBR/Springfield, IL

Note: KCJZ/San Antonio, TX
changes calls to KELZ.
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[ ]
Donray Twomeson _ CHRIRHYTHMIC ‘"o ii s
dthompson@radioandrecords.com TR S e RTRECTINES SE T e
Rank ARTIST Title (Label) Total Plays
37. FRANKIE J Don't Wanna Try (Colufnbia) . 38,445
38 AMANDA PEREZ Angel (Virgin) 38,443
% 39  DAVID BANNER Like A Pimp (SRC/Universal) .~ - 36,296 -
40 EMINEM Lose Yourself (Shady/Aftermath/Interscope) 34,855
41’ -NIVEA Don't Mess With My Man (Jive) 34,251,
42 BONECRUSHER Never Scared (Arista) 34,115
Cle an U Your 43 2PAC /TRICK DADDY Still Ballir? {Amarw/Tha Row/Interscope) 33,873
44  JOE BUDDEN Pump it Up (On Top/IDJMG) 32,733
® ® 45  BABY 1/P. DIDDY Do That (Cash Money/Universal) 31,375
M L br r 46  NELLY Dilemma (Fo Reel/Universal) 26,033
us lc l a y 47 SMILEZ & SOUTHSTAR Tell Me (ARTISTdirect) , 25,593
48 CLIPSE When The Last Time (Star Trak/Arista) 25,567
Alook at the most played Rhythmic recurrents 49  TRINA fILUDACRIS B R Right (SNS/Atiantic) = 25,295
50 DMX X Gon Give [t To Ya (Def Jam/IDJMG) 25,267
E 51  EVE Satisfaction (Ruff Ryders/Interscope) © 25,103
very few months programmers look over their music libraries 52  NELLY Hot In Herre (Fo Reel/Universal) 24,467
with an eye to adding titles related to the time of year or certain pro- 53 * LUDACRIS Mové Bitch (Def Jam Soutth/IDJMG) 23,931
motional events or just to freshening up the sound of their station 54  SEAN PAUL Gimme The Light (VP/Atlantic) 23,532
by making sure that certain titles aren’t burned with their listeners. 55  CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 22,715
Many Rhythmic and Urban stations, and  with, it can also add an edge to the sound of 56 BIG TYMFRS Stili Fly (Cash Money/Universal) 18673
a handful of Pop stations, have many of the your station. 57  P.DIDDY f/GINUWINE... | Need A Girl Pt. 2 (Bad Boy/Arista) 18195
same popular titles on their playlists, so  Since many stations don’t have the budget 58 N.O.R.E. Nothin’ (Def Jam/IDJMG) 17,879
mezking §ure thaft yo;\xr refiurrent and gfold :i do a:dlitortil;\T (t;st;, 1 tl:gt;%htl’d fetsv;rrinth 50  ASHANTI Foolish (Murder Inc./IDIMG) 17, 435
categories are freshened up every few eople at Mediabas ow you e .
mon%hs :ot orly sets you apaI:t fromyother ofyt}f:e mP:)st spun recurr:nts at the }I;hythmic 60 Ff\T JOE ﬂASHAN]' Whats Luv (Terror Squad/Atiantic) Lo
stations in the market that you share titles format from January-November 2003. 61 CAM'RON Oh Boy (Roc-A-Fella/{DJMG) “ 15,122
— 62 LL COOL J Luv U Better (Def Jam/IDJMG) 14,950
63  ASHANTI Baby (Murder Inc./IDJMG) 14,423
GRS =) Total Plays 64  JENNIFER LOPEZ Jenny From The Block (Epic) 14215
1° 50 CENT In Da Club (Shady/Aﬁennannterécope) 134,399 65 AALIYAH Cofne Over (Blackground/Universal) 13,321
2 R. KELLY ignition (Jive) 107,751 66 EVE f/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope) 12 823
3 SEAN PAUL Get Busy (VP/Atlantic) ' A 107,586 67 JERMAINE DUPRI Welcome To Atlanta (So So Def/Columbia) 12,170
4 FABOLOUS Can't Let You Go (Elektra/EEG) 106,762 68 JAGGED EDGE f/NELLY Where The Party At? (So So Def/Columbia) 10,819
5 50 CENT 21 Questions (Shady/Aftermath/interscope) 105,854 69 P.DIDDY & THE BAD... | Need A Girl Pt.1 (Bad Boy/Arista) 10,626
6 LIL KIM £/50 CENT Magic Stick (QueenBee/Atlantic) 95,369 70  BUSTA RHYMES Pass The Courvoisier (J) 1G,061
7 BUSTA RHYMES | Know What You Want {J) 94,699 71 JA RULE Always On Time (Murder Inc./IDJMG) 10,025
8 FABOLOUS {/TAMIA & ASHANTI into You (Elektra/EEG) 90,773 72 112 Peaches & Cream (Bad Boy/Arista) 8,444
9 50 CENT P..M.P. (Shady/Aftermath/Interscope) 85,317 73 JAGGED EDGE Let's Get Married (So So Def/Columbia) * 8,010
10  AALIYAH Miss You (Blackground/Universal) 83,074 74 LUDACRIS Rolil Out (My Business) (Def Jam South/IDJMG) 8,996
11 BEYONCE Crazy In Love (Columbia) 80,926 75 ANGIE MARTINEZ If | Could Go (Elektra/EEG) 8,970
12  SNOOP DOGG Beautiful (Capitol) 77,964 76  MARY J. BLIGE Family Affair (MCA) 8,919
13  JENNIFER LOPEZ f/LL COOL J All | Have (Epic) 77,394 77  EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 8,881
14  ASHANTI Rock Wit U (Murder Inc./IDJMG) 75,758 78 ISYSS Single For The Rest Of My Life (Arista) 8,832
15  JA RULE /ASHANTI Mesmerize (Murder Inc./IDJMG) 71,627 79  JAY-Z | Just Wanna Love U (Give It ...) (Roc-A-Fella/IDJMG) -8,715
16 PHNARRELL f/JAY-Z Frontin’ (Star Trak/Arista) 67,754 80 LUDACRIS Southern Hospitality (Def Jam South/IDJMG) 3,689
17 LUMIDEE Never Leave You (Straightface/Universal) -64,986 81 LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 8,610
18  MISSY ELLIOTT f/LUDACRIS Gossip Folks (Elektra/EEG) 63,229 82 JENNIFER LOPEZ Ain't It Funny (Epic) 8,604
19  B2K {/P. DIDDY Bump, Bump, Bump (Epic) 59,649 83 EVE Let Me Blow Ya Mind (Ruff Ryders/interscope) 8,568
20 TYRESE How You Gonna Act Like That (J) 59,198 84 USHER U Got It Bad (Arista) 8,459
21 50 CENT Wanksta (Shady/Aftermath/interscope) 56,671 85 JENNIFER LOPEZ I'm Real (Epic) 8,246
22  GINUWINE In Those Jeans (Epic) 55,466 86 NAPPY ROOTS Po' Folks (Atlantic) 8,219
23 WAYNE WONDER No Letting Go (VP/Atlantic) 54,400 87  MISSY ELLIOTT Get Ur Freak On (Elektra/EEG) 8,160
24  NELLY Air Force Ones (Fo Reel/Universal) 54,099 88  ASHANTI Happy (Murder Inc./IDIMG) 7,980
25 NAS | Can (Columbia) 53,795 89  BIG TYMERS Oh Yeah (Cash Money/Universal) - 7,871
26 GINUWINE Hell Yeah (Epic) 51,176 90 USHER U Don't Have To Call (Arista) 7,483
27  LIL KIM The Jump Off (QueenBee/Atlantic) 47,673 91  GINUWINE Differences (Epic) 7,459
28  MYA My Love Is Like ... Whoa (A&M/interscope) 46,768 92 FABOLOUS Trade It All Pt. 2 (Elektra/EEG) 7,309
29 BLACKEYED PEAS Where Is The Love? (Interscope) 46,135 93 FABOLOUS {/NATE DOGG Ya'l} Can't Deny It (Elektra/EEG) 7,093
30 JUSTIN TIMBERLAKE Rock Your Body (Jive) 45,441 94 |RV GOTTI PRESENTS... Down 4 U (Murder Inc./IDJMG) 7,082
31 MONICA So Gone (J) 45,133 95 - AALIYAH Rock The Boat (Blackground/Virgin) 6,786
32  MISSY ELLIOTT Work |t (Elektra/EEG) 44 956 96 NELLY Ride Wit Me (Fo Reel/Universal) 6,638
33  2PAC Thugz Mansion (Amaru/Tha Row/Interscope) 44,371 97  JA RULE Put It On Me (Murder Inc./IDJMG) 6,599
34  JAY-Z t/BEYONCE Bonnie & Clyde 2003 (Roc-A-Fella/[DJMG) 43,438 98 EMINEM Without Me (Shady/Aftermath/Interscope) 6,595
35 SEAN PAUL Like Glue (VP/Atlantic) 42,713 99  AALIYAH Try Again (Blackground/Virgin) 6,524
36 FIELD MOB Sick Of Being Lonely (MCA) 38,968 100 FAT JOE We Thuggin’ (Terror Squad/Atlantic) 6,510
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28 "CHR/RHYTHMIC TOP 5 (1 J——
© U7 "o November 28, 2003 '
4/ ®
Wi W ARTIST TITLE LABEL() POATS PLATS AJ%%?I%E e | JMost Add Ed T s o
1 1 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 5805 -219 606459 15 82/0 wwwrrad;is com
2 2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 5397 -341 533196 14 84/0 ARTIST TITLE LABEL(S) ADDS
3 3 YOUNGBLOODZ fILIL' JON Damn! (Arista) 4786 -222 500492 20 80/0 MARY J. BLIGE HiEVE Not Today (Geffen/ 45
5 o OUTKAST The Way You Move (Arista) 4659 +123 426888 13 75/0 B. RHYMES , FAT JOE , CHINGY... Shorty... (Holywood) 28
, . BIG TYMERS f[R. KELLY Gangsta Girl (Cash Money/Universal) 18
6 6 LIL" JON & THE EASTSIDE BOYZ Get Low (7TVT) 4032 2216 394240 30 7710 ALICIA KEYS You Don't Know My Name (/) 1
4 7 BEYONCE' f/SEAN PAUL Baby Boy (Columbial 3964 -769 405656 17 86/0 JUVENILE In My Life (Cash Money/Universal) 13
9 0 KELIS Milkshake (Star Trak/Arista) 3960 +709 419459 9 7812 BABY BASH Shorty Doowop (Universall 10
7 9 BABY BASH Suga Suga (Universal) 383 301 369881 25  60/0 ;k‘;gt‘hg‘s’;‘ Tct:"“e ieT‘hS"\'r“fe /";3'32 BN ‘g
10 @  MURPHY LEE fJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Reellniversa) 3479 +319 318466 14 72[0 S L
13 m G UNIT Stunt 101 /interscape/ 3338 +559 363457 6 831
1" @ JAGGED EDGE Walked Qutta Heaven (Columbia) 3265 +303 300749 1" mn
18 @ JAY-Z Change Clothes (Roc-A-Fella//DJMG) 2962 +741 290092 4 84/0
14 m 2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 2853 +187 313045 8 75/2 MOSt
17 @  R.KELLY Step In The Name Of Love (iive/ 2049  +198 285842 10 753 InCZ' fmg{?d 5 {gy S,
12 16 ASHANTI Rain On Me (Murder Inc./IDJMG) 2283 -559 191146 15 66/0 Tﬁw‘
16 17 CHINGY Right Thurr (DTP/Capitol) 2042 225 241923 31 78j0 | ARTST TME LABELS INCREASE
19 18  YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1861 -174 167591 23 76/0 JAY-Z Change Clothes (Roc-A-Fela/i0JMG) +101
20 19 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bac Boy/Universal) 1794 141 128527 25 750 KELIS Milkshake /Star Trak/Arista) +709
21 @ JARULE Clap Back (Murder lnc./IDJMG) 1772 +3 143900 6  64/0 gmzss;uzi 131///'/'1@'“7#8/ +i??
ey Ya! (Arista, +
23 @ MYA Fallen (A&M/Interscope) . o 1685 +175 120135 5 70/4 BABY BASH Shorty Doowop (Universal +366
24 @ WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin/Capitol) 1671 +179 164509 6 59/5 NICK CANNON Gigolo (ive/ +365
15 23 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/FEG) 1616 -670 139548 8 79{0 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) +353
28 @ NICK CANNON Gigolo (Jjve/ 1520 +365 110934 5 6716 mAROUES HOUSTON Pop That Booty (7.U.G./EEG) +321
. . LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ ReeffUniversall  +319
27 @ BOW WOW f/JAGGED EDGE My Baby (Columbia) 131 +153 100727 5 61/5 JAGGED EDGE Walked Outta Heaven (Columbia) +303
32 @ CASSIDY f/R. KELLY Hotel (J/ 1198 +145 72235 6 58/2
36 @ BABY BASH Shorty Doowop (Universal) 1158 +366 97658 4 40110
22 28 WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (J// 1154 -545 104960 9 65/0
33 @ BEYONCE' Me, Myself And | (Columbia) 1150 +149 89238 4 5111
35 @ YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker 7V7) 1111 +21 105610 3 50/5 NeW & A Ctlve
31 @ YING YANG TWINS Naggin’ (7V7) 1109 +36 104620 1" 26/0 TRILLVILLE Neva Eva Warner Bras.)
25 32 112 f{LUDACRIS Hot & Wet (Def Soul//DJMG) 1074 -264 104888 9 59/0 Total Plays: 494, Total Stations: 22, Adds: 1
29 33 50 CENT if | Can't (Shady/Aftermath/interscope) 998 -146 85582 20 16/0 LOON f/MARIO WINANS Down For Me (Bad Boy/Universal)
43 € ALICIAKEYS YouDon't Know My Name () 938  +296 147182 2 52/14 | Total Plays: 474, Total Stations: 33, Adds: 1
34 @ TOO SHORT fiLIL' JON Shake That Monkey (Shart/Jive) 933 +67 94783 7 2011 -_ll_s Llof\gf An.gzzqﬂf_?ﬂmrlsl”k-’_‘/ .35 Adds: 0
30 36 213 Fy (Geffen 880 230 89673 13 13[0 T‘:‘:m:':’s"m . Otas ‘a:""s'm o g
i ' ome Get Some (Arista
37 @ AVANT Read Your Mind ./GEffEI’/ 876 +135 81753 4 35“ Total Plays: 385, Total Stations: 38, Adds: 10
42 €@  RYAN DUARTE You (Universal _ 866 +218 72852 2 ABA | buoicTINA AGUILERAILIL' KIM Can't Hold Us Down (ACA/
39 @ WAYNE WONDER Perfect Proposal (VP/Atlantic/ 804 +114 62313 3 40/6 Total Plays: 321, Total Stations: 14, Adds: 0
@ OBIE TRICE The Set Up (Shady/Aftermath/interscope) 760 +287 50224 1 5715 MARY J. BLIGE f/EVE Not Today (Geffen/
26 41  NELLY iz U (Fo’ ReelfUniversall 743 480 29706 7  49j0 | Total Plays: 313, Total Stations: 45, Adds: 45
@ MARQUES HOUSTON Pop That Booty (7.U.G./EEG) 705 +321 55452 1 45)3 TIMBALAND & MAGOO... Indian Flute (BlackGround)
. : Total Plays: 308, Total Stations: 17, Adds: 1
47 @ WARREN G Let’s Go (It's A Movement) /MSC/ 629 +98 20912 2 43/5 BRAVEHEARTS fILIL' JON Guick To Back Down (Columbis
' uick To Back Down (Columbia,
38 44  GEMINI fiNB RIDA.Z Crazy For. You (Catalyst) ' 621 N 48414 16 9j0 Total Plays: 287, Total Stations: 9, Adds: 4
41 45  SEAN PAUL I'm Still In Love With You (VP/Atlantic) 602 -47 48814 3 430 KNOC-TURN'AL Way | Am (L.A. Confidential/Elektra/EEG)
@ TWISTA fl[KANYE WEST & JAMIE FOXX Stow Jamz (Atlantic) 592 +353 85375 1 46/19 Total Plays: 274, Total Stations: 19, Adds: 2
46 47  BIG TYMERS This Is How We Do (Cash Maney/Universal) 572 -52 46544 1 2911 B2K f[FABOLOUS Bada Boom (pic/
@  KANYE WEST Through The Wire (Rac-A-Fella/iDJMG) 570  +166 64627 1  34/9 | Total Plays: 188, Total Stations: 28, Adds: 8
44 43  DMX Get It On The Floor (Ruff Ryders/IDJMG) 565 -67 37704 3 320
50 @ EAMON F**k It (I Don’t Want You Back} (ive/ 542 +51 27781 2 152 Songs ranked by total plays
89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/ Detailed station p|av| ists for all R&R
16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs .
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported reporlers are available on the web at
as adds do not count toward overal! total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals www.radioandrecords.com
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission — e

from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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Y America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ}}"} I "?E']H Eﬁ{ﬁlﬁf{m For The Week Ending 11/28/03 Hus"
: r i
= =]
Persons Persons Persons
Antist Title (Labe/) TW LW Familiarity Burn  12-17 18-24 25-34
OUTKAST The Way You Move (Arista/ 403 408 5% 5% 381 419 42 | | ARTisT: Floetry : -
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 405 403 93% 34% 421 408 381 LaBeL: DreamWorks !g
OUTKAST Hey Ya! Arista/ 401 395 93% 2% 404 3.96 4.03 By MIKE TRIAS/ Assistant Editor - 1
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 400 392 99% 48% 397 398 396 L : f
LUDACRIS fISHAWNNA Stand Up (Def Jam South/I0JMG) 398 4.05 8%% 23% 398 399 4.05 inger Marsha Ambrosius and
BABY BASH Suga Suga (Universal) 394 386 86% 25% 413 399 3.72 S MgC Natalie St fi
CHINGY fISNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol 389 384 88% 24% 420 386 361 D O B IR
50 CENT If | Can't (Shady/Aftermathinterscope) 388 392 3% 17% 410 392 368 kL AR Bl
2PAC {/NOTORIOUS B.1.G. Runrin (Dying To Live) (Amaru/iterscape) 388 402 59% 2% 402 393 359 | | &S theirbiggestcredittodate o
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Bop/Universa) 385 393  99%  51% 395 356 399 is “Butterflies” from Michael Jackson's Invincible album —
JAGGED EDGE Walked Dutta Heaven (Columbia) 383 384 5% 11% 394 387 368 but they have never turned their back on their goal to become
MYA Fallen (A&M/Interscope) 3.81 —  66% 11% 387 390 368 full-fledged recording artists. Now, not only are the duo known
CHINGY Right Thurr (DTP/Capitol) 376 382 98% 46% 390 367 3N as Floetry all-stars of neo-soul, they have just released their
ASHANTI Rain Dn Me (Murder inc /IDJMG) 375 363 86% 25% 367 385 374 first live project, Floacism Live. And they owe it all to basket-
213 Hy (Geffen) 374 355  42% ™% 381 365 382 ball: They were rival superstars from their respective areas of
NELLY Iz U fFo’ ReellUniversal) .72 - 48% 10% 4.03 342 313 London when they became friends on the court during NBA
YOUNGBLOODZ f/LIL' JON Damn! (Anista) 369 383 2% 25% 3.88 319 3.49 three-on-three tournaments.
WYCLEF JEAN UMISSY ELLIDTT Party To Damascus 4/ 368 362 47% 10% 378 363 359 Their common interest in verbal art sparked the birth of
BOW WOW f/JAGGED EDGE My Baby (Columbial 3.64 - 5% 10% 397 335  3.66 Floetry, a sort of yin-and-yang musical relationship. “We're very
:;1‘;"'“' Stunt ‘U‘J/erfscﬂﬂel 363 3.66 61% 16% 389 3.58 34 diﬁerent"’ says Stewart' "Peop|e often |augh and say Marsha's
MR LLI:’Y'JLAECER:ZE;;\ASA:J? ;’:"’; ;"“;”/”'[/)Mﬁ’ © Con e o’ Roelln 363 376 50% 12% 351 382 365 jiggy and I'm earthy. But we round each other out.” As Floetry,
' Pl Wat Oa Fook on (Fo'ReelUniversal) 361 380  64%  18% 391 342 355 their differing strengths combine to create a more powerful
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 358 368 75% 2% 315 348 3.54 hole. Ambrosi “There have b h here Nat'
JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 3.55 - 48% 10% 374 340 3.65 v oe MlaL e . e{e Ve Deen Shows W ere- a °
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 354 349 7% 19% 348 328 384 :I'In:(l.'"g a f";;g slomi,tl?rgt:]‘.’ekqo"f' and s':fe .':f’a". sitting
KELIS Milkshake (Star Trak/Arista) 352 360 1% 22% 382 327 346 . Tnasr zlue d,),t'yce:(;se mz rig:u'ggr:o[:{:%é do‘m ';;z'fe
YING YANG TWINS Naggin' (TVT7) 351 358 53% 17% 364 3.58 3.26 w ) . " s
R. KELLY Step In The Name 0f Love (iv/ 345 354 68% 24% 350 322 348 Wanna B Where U R (Thisizaluvsong)” shows the pair
JA RULE Clap Back Murder nc.I0JME) 327 337  56% 19% 331 316  3.36 getting down in a slightly different way than usual. This time
— — around they go a little more pop hip-hop through the sampled
Total sample size is 434 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). beat, employing Mos Def for flavoring. The cut is one of three
Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said ' , . 0- . R
they are tired of hearing the song. Songs must have 40% familiarity to appear on Survey. Sample composition is based on persons 12+. Persons new songs from Floacism L’. ve, a collection that primarily fea-
are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com resuits are not tures songs recorded at a live performance at the House of
meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Blues in New Orleans, complete with an accompanying DVD
trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is of the show.
\_ provided by Mediabase Research, a division of Premiere Radio Networks. ) U Yy,
4 N
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DANA HALL

dhall@radioandrecords. cﬁm

_ UrRBAN

From Retail To Radio
To Records

Helen Little has it covered

rI;ne argument can be made that radio and records pro- R&R: Explain your role with Danger-
fessionals don’t always understand the job demands
or goals of their counterparts on the other side of the
business. But if there’s anyone who can understand
both points of view, it would be Helen Little. After 15
years in radio, she left at the top of her game to run a
record label. Today she’s one of four African-American
women who spearhead urban divisions at major mu-
sic-distribution companies. She’s also running her own
company, Dangerous Entertainment Group, which she
hopes will help all players in the music game.

Little excelled in radio,
earning the titles of MD,
Asst. PD and PD while
moving from small South- |
ern markets to the majors, |
eventually working at |
KJMZ/Dallas, WBLS/
New York and WUSL
(Power 99)/Philadelphia.

At Power she quickly
rose to OM, becoming one
of the first African-Ameri-
can women to hold an OM post, and
she ultimately took on the position of
Director /Urban Programming for the
then-newly created Office of Product
& Strategies for Clear Channel. In that
role she worked with the company’s
top Urban outlets in Los Angeles,
Chicago, Detroit, Boston and San
Francisco, in addition to her duties in
Philadelphia.

Little eventually made the decision
to leave radio and take on the chal-
lenge of heading up a record label as
President of RuffNation/Warner Bros.
She co-founded Dangerous Entertain-
ment Group in 2001, and in February
of 2003 she joined WEA Distribution
as VP/Urban Marketing.

I spoke with Little recently about
her thoughts on both the radio and
record industries and her duties at
WEA and DEG.

R&R: What do you do as VP/Urban
Marketing for WEA Distribution?

HL: I work with several labels, in-
cluding Warner Bros., Elektra and At-
lantic Records. Our responsibility on
the marketing side is to make sure that

Helen Little

all the product on these la-
bels is available for pur-
chase at retail stores —
whether that be indepen-
dent or chain music stores
or mass merchants — and
that our product is dis-
played, positioned and
priced competitively. Sim-
ply put, it'sourjob to make
the artist visible and avail-
able. Butradio airplay also
factors in to what we do.

We look for the stations that are
likely to support an artist based, in
part, on history. We look at who the
tastemakers are and who is more like-
ly to step out on a record. For exam-
ple, in Chicago we saw Elroy Smith
at WGCljump on the Yolanda Adams
record “Open My Heart” several years
ago. He opened a whole new audi-
ence to her in that market.

Now, when she comes out with
new product, we can plan according-
ly for Chicago —not only because she
now has a large fan base there, but
also because radio in Chicago is per-
haps more apt to be open to playing
her music.

Having a successful record de-
pends so much on timing. You have
to have the product in the stores when
radio is playing it so that when con-
sumers come to buy it, it's there. Most
consumers don’t go from store to store
looking for something; they simply
buy what's available. So if you're not
getting your product in stores at the
right time — when radio is banging it
— it's almost a waste of airplay.

“It seems as though radio is less likely to
reach out to local retailers for feedback.”

ous Entertainment Group and what the
company does.

HL: The idea came out of my de-
sire to try to make a change for the
better in the music industry, based on
the relationships I have. Over the
years I've been able to see how retail,
radio, records and, now, distribution
work. What ['ve found in every case
is that when the artists are present and
active in their careers, you have a bet-
ter, fully developed product. Unfortu-
nately, a lot of artists are not.

When you factor in that labels are
operating ina world that is more fast-
paced than ever, they simply don't
have the time to develop artists fully.
It's fallen to the acts themselves and
their support teams to make sure they
understand what's happening in their
careers and how they can affect that.

“Whenever you have
a local artist
creatingabuzina
market, you usually
see that it brings
consumers into the
record stores.”

What we do at Dangerous Enter-
tainment is try to develop artists who
want to learn about the business of
music. We impart knowledge to those
artists we believe can be career talent.
We get them ready for the many
changes they will face in their careers
and personal lives as recording artists.

R&R: What are some of the needs of
the industry that you feel Dangerous En-
tertainment can help address?

HL: Part of what we dois define the
uniqueness of an artist’s talent and
groom them professionally. Program-
mers across the country will tell you
about artists who have come to their
stations not fully prepared to be inter-
viewed, perform or interact with the
audience. Our idea is to help develop
anartist's total package, including the
recording process and song selection,
the live performance, their look and
how to do a live radio interview.

To a degree, we even help them un-
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“We look for the stations that are likely to
support an artist hased, in part, on history. We
look at who the tastemakers are and who is
more likely to step out on a record.”

derstand the politics of the industry
and how the business works. If you
look at the most successful artists out
there, they contribute to their own suc-
cess in a lot of ways. They take an ac-
tive role in their own success and how
they want to accomplish it. We want to
help our artists to have long careers.

R&R: How does the company fulfill
your needs as a music-industry executive?

HL:I've always wanted to work in
music — all kinds of music. But too
often in this business you are typecast.
People have no idea what my back-
ground includes — the fact that at 8
years old [ was listening to Iron But-
terfly and Deep Purple or that [
worked in Country radio and that all
of this has influenced my musical in-
terests. Here at WEA | work with ur-
ban artists, but I'm interested in al-
most all of our music.

When I saw Frankie Perez perform,
I thought he was fabulous. Even
though he isn't an urban artist, I felt
strongly enough about it to talk about
him to whomever I felt would be in-
terested. With Dangerous Entertain-
ment, I am looking for real talent in
any format. In fact, we have artists
who cross all boundaries: hard rock
with 13 EVEN; a pop rock band called
The Jealous Type; a pop artist, Kenli
Mattus; a singer-songwriter, Steve
Laret; and a hip-hop artist.

R&R: Do you see radio as being open
to local artists or artists not signed to
major labels?

HL: Radio has changed so much,
and there doesn’t seem to be a lot of
room for local artists anymore, which
is sad. The key is, as a local artist seek-
ing airplay, you have to be competitive
with the major-label product tobe con-
sidered for the station playlist. But
when a station finds the right local art-
ist or regional act, it can not only help
ignite the career of that act, it also
brings attention to the radio station. It
can benefit the station in that it shows
your audience that you are aware of
what's happening musically in your
area. It's a local connection of sorts.

When I was at WUSL/Philadel-
phia, part of my attempt to make the
station unique and separate us from
the other stations on the dial was seek-
ing out great local talent we could
play on the air. It created a sense of
pride from the audience and the art-
ists, it helped to differentiate the sta-
tion, and it helped bring attention to
the vibrant music scene there. Wher-
ever there is a strong music scene, you
have radio responding to the local
musicians — just look at Chicago,
Miami, Atlanta and New Orleans.

This also beriefits retail. Whenever
you have a local artist creating a buzz
in a market, you usually see that it
brings consumers into the record

stores. This is in part because there is
nowhere else to get music from local
artists except local music stores.

In some cases, this has helped to
keep some small retailers from going
out of business. I've seen it in the Oak-
land, CA area, where the local hip-hop
music scene is helping to keep indie
retailers in business. It's proven prof-
itable, so they re not worried about the
major-label artists that everyone is
selling for less than they can afford to
offer them. It's helping to bring the
passion back to record buying.

R&R: Independent retailers are facing
many challenges today. What is their role
in relation to radio and records?

HL: Alot of the buzz over new mu-
sic still comes out of the independent
retailers. The independent retailers
make an impact in helping to spread
this buzz before music reaches radio.
One way in particular is with in-store
play.Ifa person is ina store, with mon-
ey in their pocket, and they hear a
record they like, they will buy it. That
can start a chain reaction, a word-of-
mouth marketing campaign.

After all, notevery artistis going to
get on the radio, nor is every artist
looking to be played on the radio. So
there need to be other ways to expose
those types of artists, and retail is one
of the most basic opportunities to do
0. Most people in the record indus-
try consider radio’s sole purpose to be
to sell records. Well, coming from ra-
dio, I know that’s not the case. Radio
sells advertising. But retail and
records both have the same objective
— to sell records.

At the same time, it seems as
though radio is less likely to reach out
to local retailers for feedback. This
type of “free research” has been key
to many programmers’ finding the
next hit. Today, I know of more PDs
and MDs who look at SoundScan or
their callout with less interest than
what's buzzing in their own backyard
at retail. However, the demands on
the programmers have changed, and
using retail as a form of music research
may not be as much of a priority.
That's why that connection isn't as
strong as it used to be.

R&R: How do you keep your passion
for what you do?

HL: Just by loving music and what
I do. When I see how passionate fans
are about an artist like Marques Hous-
ton, I feel it. I spent the day with him
and was amazed at how passionate
his fans are. Many of his fans have
been with him for 10 years, since his
days with Immature. I feel the passion
when [ see the mass hysteria over an
artist like him — young girls crying
and screaming and rocking the van he
was in. That energy is the thing that
keeps me excited about what I do.
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1 PITCH BLACK It's All Real (Universal 1
68
12 @  ALICIAKEYS You Don’t Know My 'Namf’ W e 0| TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamz (Atantc) 12
7 8  YOUNGBLOODZ fiLIL’' JON Damn! (Arista} 2375 221 296555 22 6210 | |\ SCRAPPY Head Bussa fRepise 10
9 9 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversal) 2275 53 227487 14 490 | MARQUES HOUSTON Pop That Booty (7,.,/EEG) 6
11 D GUNIT Stunt 101 (interscape 2229  +286 287273 7 64/t | KANYEWEST Through The Wire (Roc-A-Fells/DJMG) 5
8 11 ASHANTI Rain On Me (Murder Inc./IDJMG) 2168 421 269506 15  63j0 | VPILLVILLE NevaEva (Warmer Bros) .
16 (B  JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 2061  +486 267161 4 680
10 13 BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 1860  -362 236732 17 640
13 ) 2PACINDTORIOUS B.I.G. Runnin’ (Dying To Live) (Amaru/interscope) 1848 +41 176609 8 630 Most
15 O  JARULE Clap Back (Murder Inc./IDJMG) 1589 +1 153385 8 660 |JncreasedPlays ... . .
20 @ BEYONCE' Me, Myself And | (Columbial 1540  +262 172280 5  56/1 S A OSIOSCAS I G S oL
22 @ KELIS Mikshake /St.?r Trak/Arista) 1373 +229 18332 7 413 |, Al
23 @ JOE More & More Uive/ 1360 +218 140981 10 6312 | niciaKevS You Dor't Know My Name 1567
21 @ GINUWINE Love You More (£pic/ 1359 +144 134536 10 401 JAY-Z Change Clothes (Roc-A-FellaiDJMG) +486
14 20 BADBOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 1347 ~ -260 158123 11  46/0 | BIG TYMERS f/R. KELLY Gangsta Girl (Cash MoneyUniversal) +341
. G UNIT Stunt 101 finterscape/ +286
18 22 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 1316 150 144879 8 620 | pevonce we Mysel And Columbi e
24 @ MUSIQ Forthenight (Def SoullDJMG) 1220 +91 124864 6 60/0 KELIS Milkshake (Star Trak/Arista) +229
17 24  MARQUES HOUSTON fJOE BUDDEN & PIED PIPER Clubbin' 7./G/F€6) 1155 ~ -320 187104 18  53/0 | JOE More&More e/ +218
28 @ NICK CANNON Gigolo (ive/ 1063  +122 110055 8  58/0 :‘B\:“EYTEBVIVCEESIhThSm:J%h T(;;a‘g'zg’“"’;‘;’i//w’”""’ +f;3
ma :/
27 € BOWWOW flJAGGED EDGE My Baby (Columbia) 1061  +82 113106 6 47/0 6L Shasy Aemetterscope *
33 @ TWISTAfIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 958  +299 123953 2 46[12
38 @ KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) 851  +213 81954 2 485
3 @ MYA Fallen (A&M/Interscope) 832 +109 88840 3. 550 -
25 30 112 fLUDACRIS Hot & Wet (Def SoullDJMG) 778 250 79421 9 510 Nev:{ M;&Acq K*e )
30 31 NELLY Iz U (Fo’ ReellUniversal) 759 53 55640 5  48/0 R
: CARL THOMAS She Is (Bad Boy/Universal)
29 32 ;{:ogl ﬂMAR:;U WINANS Down For Me (Bad Boy/Universal) m 1:(: 12;3:2 § :lsllg Totel lays: 315, Total Stations, 40, Adds. 3
R ‘ 703 : ’ WESTSIDE CONNECTION Gangsta Nations (Hoo Bengin/Capital
€D  BIG TYMERS f/R. KELLY Gangsta Girl (Cash Money/Universal) 671  +381 5411 149 Tota Plays: 309, Total Stations: 27, Adds: 3
3% €@ CEELO I Be Around (LaFace/drists 597 437 50576 3 AU gepayp EVERT U Got That Love (Cal 1t A Night ElektaEEG)
39 €D ISLEY BROTHERS f/IRON ISLEY Busted (JreamWorks) 592 +54 87031 18 190 Total Plays: 304, Total Stations: 27, Adds: 2
40 @ TRILLVILLE Neva Eva (Warner Bros.) 586 +85 52529 4 32/5 MARY J. BLIGE fIEVE Not Today /Geffen)
50 €  OBIE TRICE The Set Up (Shady/Aftermath/interscope) 550  +191 36566 2 4012 Total Plays: 292, Total Stations: 58, Adds: 57
47 €D  YING YANG TWINS fiLIL’ JON & THE EASTSIDE BOYZ Salt Shaker (7V7) 540  +159 56765 2 382 WARREN G Let's Go (I's A Movement) (MSC)
41 @ TIMBALAND & MAGOO f/SEBASTIAN Indian Flute (BlackGround) 498 +4 40388 6 330 Total lays: 278, Total Stations: 23, Adds: |
@ OUTKAST Hey Ya! (Arista) 490 +146 68425 1 300 T.MOSES f/JADAKISS You'll Never Find (A Better Woman} (TV7/
Total Plays: 266, Total Stations: 17, Adds: 1
35 42 DMX Get It On The Floor (Ruff Ryders/IDJMG) 486 143 36861 6 400 L6 L1 S8 Cone Gt Some
. . X ! ome Get Some (Arista,
8 @ BRAVEHEARTS f/LIL' JON Quick To Back Down (Columbia) 483  +105 37069 2 401 TotalPlays: 251, Total Stations: 30, Adds: 1
3 44 FLOETRY Getting Late (DreamWorks) 471 134 60610 11 31/0 SUVENILE In My i (Gah Moneyiversal
43 45  JAHEIM Backtight (Divine Mil{Warner Bros.) 468 3 39953 11 28/0 Total Plays: 216, Total Stations: 41, Adds: 40
42 46  NAPPY ROOTS Sick & Tired fAtlantic) 463 43 26792 4 25[0 LIL SCRAPPY Heat Bussa /Aeprise
37 47  WYCLEF JEAN fiMISSY ELLIOTT Party To Damascus &/ 451 421 50772 9 520 Total Plays: 211, Total Stations: 24, Adds: 10
44 48  JS Love Angel (DreamWorks) 416 54 45552 5 380 FLOETRY wannaBwhereUR (thisizzaluvsong} (DreamWorks)
48 (@ TOO SHORT fiLIL’ JON Shake That Monkey (Short/Jive) 413 +33 30362 12 26/0 Total Plays: 206, Total Stations: 31, Adds: 2
€D MARQUES HOUSTON Pop That Booty (7.U.6./EEG) 407  +171 32648 1 38/6 Songs ranked by total plays

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of H . .

11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Detailed station p_lavl ists for all R&R
placed first. Scngs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting re porlers are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases www.radioandrecords.com
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average ——— e T
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

. R&R’sYear-End Chart Pack (spp)
Q% Tane | NOW AVAILABLE! —

= Includes year-end charts Tor all R&R formats from % A9
o ‘1974 through 2002! Call:(310)788-1625 or email:.
S mareinfa@radinandgécoiﬂs_:_cg’m G it ®

www americanradiohistorv. com
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Reporters§ -

WAJZ/Albany, NY*
OM: Michael

PO:
6 MARY J. BLI

KE!
0l

MD; Wade Hamplon

No

W!ITNMIama GA*

MO: Ramona Debreaux
1 JUVE]

WVEE/Atianta, GA*

PO:

MD:
13

il

WFXA/AugR usta, GA*
OM/PD/MD:

9
9
2 M
2

EASTSIDE 80YZ
WPHW/Au?usta, GA*
PO; Tim Saell

MD: TuTu

5
1

WERQ/Baltimore, MD*
PO: Vicior Starr
M0: Neke Howse

8
2

WEMX/Bann Rouge, LA*

PD;J

MD: Kod D Snpu Mike
44 JUVENILE

2

KTchBeaumonl, ™

2
1

WBUV/Biloxi, MS*
OM: Watter Brown

PD:

L JUVENILE

R

in
Ron "Sugar Bear” Williams
GE VEVE

TRILLVILLE
LIL SCRAPPY

DG/Alexandria, LA
: Jay Stevens
Adds

RAMONA DEBREAUX
MARQUES HOUSTON
LIL SCRAPPY

Tony Brown

Tosha L

MARY J BLIGE /EVE

TWISTA I/KANYE WEST & JAMIE FOXX
R KELLY

on Thomas

TRILLVILL

WESTSIDE CONNECTIUN
RY ) BLIGE KEVI

VING VANG TWINS 1AL JON & THE

MARY J. BLIGE VEVE

TWISTA /KANYE WEST & JAMIE FOXX

B RHYMES F JOE . CHINGY & N CANNON
ERYKAH BADU

KANYE WEST
MARY J BLIGE #/EVE

8 ERYKAH BAD!
MARY J BLIGE VEVE

MA’R’W BLIGE 1/EVE
ERYKAH BADU
JUVENILE

PITCH BLACK

Terrencs Bibb
MARY J BLIGE EVE
BLAQUE

WARRENG
B.RHV!IAES .F I)E . CHINGY & N. CANNON

B .

WJZD/Biloxi, MS*
PO: Rob Neal
20 TWISTM/KANYEWEST&.IAMIE FOXX

2 MARYJ BLIGE VEVE
1 ERYKAHBADU

DOWN SOUTH GEORGIA BOYS
F.JOE, CHINGY & N CANNON

WBOT/Boston, MA*
PD/MD: Lamar “LBD" Rabinson
6 YING YANG TWINS 1A.IL' JON & THE
EASTSIDE BOYZ
1 MARY J, BLIGE VEVE
WBLK/Buffale, NY*
PO/MD: chris neynolas
12 CEE L

/KANYE WEST & JAMIE FOXX
2 MAROUES HDUSTON

E VKAH BADU
JUVENILE

V{‘SSP/Char_Ieslon, sc*
oM:
| Maguire

PO 1gu

D: Rory “Da Boi” Sherif
28 MARY J BLIGE VEVE
25 TRILLVILLE

WWWZIChadeston sc*
OM/PD: Terry Base

MD: Yonni Rude

i MARVJ ELIGE VEVE

5 JUVENILE

WPEG/Charlotte*

2 BRHYMES .F. JOE . CHINGY & N CANNON
1 OBIE TRICE
1 B2K FABOLOUS
BABY D
LIL SCRAPPY
wm/Chananooga ™
Landecker
19 MAF&J BLIGE VEVE
10 ERYKAH BADU
2 PITCH BLACK
BRHYMES .F JOE,CHINGY & N CANNON
JUVENILE

WGcl/cnmsgo *
APD/MD: I"‘vfr’am Green
No Adds
WPWX/Chigo n*
aamu McDawell

9 MARY J. 8L IGE VEVE
1 JUVENILE

WIZF/Cincinnati, OH*
Terri Thomas

PD.

MD: Williams
6 TWISTA KANYE WEST & JAMIE FOXX
2 MARY J. BLIGE VEVE

MG e e eeowse

WENZ/Cieveland, OH*
OM/PD: Kim Johnson
MD: Eddie Baver
3 MARY J. BLIGE VEVE
TWISTA VKANYE WEST & JAMIE FOXX

WHXT/Columbia, SC*
. Chris Connors
APD: Bill Black
MD: Shanik Mincie
18 JUVENILE
17 MARY . BLIGE VEVE
ERVKAH BADU
WFXE/Columbus, GA
SM: Angela Waison
OM: Cheryl Davis
PD: Michael Soul
%; ALICIA KEYS
15 LILSCRAPPV
1 T MIKANYE WEST & JAMIE FOXX
7 JUVENILE
WCKX/Columbus, OH*
PO: Paul Strong
MD: Warren Sigvens
31 JOE
24 MARQUES HOUSTON
15 KANYE WEST
12 OBJE TRICE
BiG TYMERS

KKDA/Dallas, TX*
PO/MD: Skip Cheatham
No Adds

wDDTJ/Edemn?ﬂ M+
PD: Spu
10 KXNYE \ﬁsr
WILB/Detroit, MI*
PD: KJ Holiday
APD/MO: Kris l(elleyE
1 MARY J BLIGE HEVE
1 JUVENILE
ERYKAH BADU
BRHYMES , F JOE. CHINGY & N CANNON

WJJIN/Dothan, AL
DM/PO/MD: JR Wilson
No Adds

WZFX/Fayetteville, NC*
DM: Mac E s

PD: Jeff Anderson

APD: Mike Tech

MO: Taylor Morgan

No Adds

WTMG/Gainesville, FL*
PD/MD: Scott Hinds
APD: Terence Brown
9 ERYKAH BADU
5 MARY J. BLIGE VEVE
JUVENILE
PITCH BLACK
BRHYMES. F JOE .CHINGY & N CANNON

WIKS/Greenville, NC*
PO/MD; B.X. Kirkiand
SMOKE NORUL

CARL THOMAS

Cwee R dm mE

o

WJIMZ/Greenville, SC*
lds

OM: Tony Fiel
15 TWISTI:P: IYE WEST & JAMIE FOXX

13 GINUWINE
1 KELIS
MARY J. BLIGE VEVE

WEUPHuntsville, AL*
OM: Tony Jordan

PD/MD: Steve Murry
7 BIG TYMERS /R KELLY
1 MARY J. BLIGE EVE
ERYKAH BADU

w.IMI/.Iadmon MS*
OM/PD/MD: Stan Branson
APD Mh Dixon

MARV J BLIGE VEVE

ERYKAH BADU

BRHYMES F JOE ,CHINGY & N GANNON
JUVENILE

LIL SCRAPPY

WRJH/Jackson, MS*
PD/MD: Sleve Poston
4 MARY J BLIGE /EVE

ERYKAH BADU

TWISTA /KANYE WEST & JAMIE FOXX
JUVENILE

PITCH BLACK

WJBT/Jacksonville, FL*
OM: Gail Austin

PD: Mike Williams

MD G W

GUNY
1 MARVJ BLIGE VEVE

KP_RSIKansas City, MC*

D/MD Mymn Fears
1 WESTSIDE CONNECTION
RHYI&S F.JOE,CHINGY & N GANNON

MARV .l BLIGE VEVE
ERYKAH BADU

KiZ/Xilleen, TX
OM: Tim Thomas
PO/MD: The Bal b?mar

15 MARY J. BLIGE /EVE

5 WESTSIDE CONNECTION
KRRQ/Lafayette, LA*
PD/MD Jnhn innit

2

2 MARVJ BLIGE EVE

ERYKAH BAOU
BRHYMES .F JOE . CHINGY & N. CANNON

WOHH/Lansmn M+

TARILLVILLE
244
PITCH BLACK
WBTF/Lexington, KY
PDMD: xander
2 MARY J. BLIGE VEVE
ERYKAH BADU
JUVENILE
PITCH BLACK
LIL SCRAPPY

N p B
_ i . America’s Best Testing Urban Songs 12 + ln d’ ca tor it
Ralel m‘fﬁ{ﬁﬂa@ For The Week Ending 21/28/03 ’ e Most Added’
. T TSI S T v WA e D AT s e o MARY J. BLIGE f/EVE Not Today (Geffen)
S v s Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34 ERYKAH BADU Back In The Day (Motown)
LUDACRIS {/SHAWNNA Stand Up (Def Jam South/IDJMG) 434 423 9% 1% 435 433 442 JUVENILE In My Life (Cash Money/Un/'versa/)
OUTKAST The Way You Move /Arista) 430 4.1 96% 17% 4.34 433 439
2PAC f/NOTORIOUS B..G. Runnin’ {Dying To Live} (Amaru/interscape) 421 400 82% 1% 420 429 397 Songs ranked by total plays
LIL" JON & THE EASTSIDE BOYZ Get Low (T¥7) 412 4.10 97% 42% 4.13 4.13 413
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capital) 412 403 97% 21%  4.02 4.02 4.00
YOUNGBLOODZ fILIL' JON Damn! /Arista) 406 4.02 89% 25% 4.05 4.06 4.01 g%igﬂgmts T SRt
G UNIT Stunt 101 //ntelsco))el 406 3.86 80% 14% 4.05 4.02 4.11
JAGGED EDGE Walked Outta Heaven (Columbia) 401 398 82% 14% 395 408 360 LIL’ JON & THE EASTSIDE BOYZ Get Low (TV7) 1044
BEYONCE’ f/SEAN PAUL Baby Boy (Columbia) 400 3.96 100% 50% 4.01 4.10 374 -
LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 400 393 60% 8% 398 413 369 CHINGY Right Thurr (DTP/Capitol) 836
MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal) 395 388 84% 16% 3.83 3.76 3.98 R. KELLY Thoia Thoing (Jive) 822
GINUWINE Love You More (Epic/ 393 394 68% 1% 3.81 3.93 3.49
NELLY 12 U (Fo’ Reelflniversal) 3.93 - 61% 9% 3.85 3.90 313 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 814
I\Aﬂlﬁzl(iUES HOUSTON' f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.6./EEG) 392 4.00 78% 18% 3.8 394 3.64 NELLY {/P. DIDDY ; MURPHY LEE Shake Ya
KEYS You Don't Know My Name £/ 390 3.76 56% 8% 4.0t 4.13 3.68 Tailfeather (Bad Boy/Universal) 643
JAY-Z Change Clothes (Rac-A-Fella/{DJMG) 384 - 63% 1% 384 3.96 3.54
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/FEG) 382 3mn7 86% 22%  3.83 3.84 3.82 PHARRELL 1/JAY-Z Frontin’ (Star Trak/Arista) 633
KELIS Milkshake (Star Trak/Arista) 382 388 81% 21%  3.76 3.80 3.62 .
112 HILUDACRIS Hot & Wet (Def Soull0JMG) 382 383 75% 4% 381 385 372 AALIYAHT/TANK Come Over (BlackGround/Universal) 628
NICK CANNON Gigolo (/ive/ 3.82 - 69% 13% 367 382 325 FABOLOUS f/TAMIA Irtto You (Desert StomvElektra/EEG) 484
JOE More & More (/ive/ 380 369 55% 10% 3.87 4.09 3.36
ASHANTI Rain On Me /Murder Inc./0JMG) 378 380 94% 36% 371 377 35 BEYONCE’ {/JAY-Z Crazy In Love (Columbia) 434
AVANT Read Your Mind /Geffen/ 378 395 63% 13% 3.83 3.98 343 MONICA So Gone (J) 422
R. KELLY Step In The Name Of Love //ive/ 3.70 376 85% 0% 377 3.90 3\
JA RULE Clap Back (Murder Inc./IDJMG) 369 353 B0% 18% 353 348 367 50 CENT P_I.M.P. (Shady/Aftermath/interscope) 403
BEYONCE' Me, Myself And | (Columbia) 369 374 59% 13% 3.62 n 3.40
MONICA Knock Knock &/ 365 370 73% 19% 371 374 360 2 U LR I L L S L e R
BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 361 359 80% 22% 361 3.67 3.45 SEAN PAUL Get Busy (VP/Atlantic) 356
R. KELLY Thoia Thoing (ive/ 356 3.59 98% 48% 353 3.46 3.72
DAVID BANNER f/LIL’ FLIP Like A Pimp (Universal) 356
Total sample size is 460 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents the BONE CRUSHER Never Scared ( Arista ) 310
percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. B.RHYMES MARIAH CAREY | Know What You Want (J) 297
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data s provided by Mediabase Research, a GINUWINE In Those Jeans (Epic) 281
L division of Premiere Radio Networks. L
J _/
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KiPR/Little Rock, AR*
OM/POMD: Joe Bookss
10 WESTSIDE CONNECTION
2 PITCH BLACK
CARL THOMAS
rvaav J. BLIGE #EVE
RY

BRHYMES..F. JOE . CHINGY &N CANNON

JUVENILE

LIL SCRAPPY
KKBT/Los Ameles, CA*
SM: Nancy Leichter

PD:
22 MARY J. BLIGE /EVE
3 B2KFABOLOUS

WGZB/Louisville, KY*

PD: Mark Gunn

MD: Gerald Harrison
TWISTA /KANYE WEST & JAMIE FOXX
FLOETRY

WFXM/Macon, GA
OM/PD/MD: Ralph Meachum
21 JUVENILE

5 ERYKAH BADU

!lDHRK/Memphls ™*
AfDIMD: Devin Steel

J

MARY J. BLIGE {/EVE
ERYKAH BADU

LIL SCRAPPY

WEDRIMlaml FL*
ang Cedric Holtywood

1 MAHVJ BLIGE VEVE
RYKAH BADU
TIIJJVIESTA YKANYE WEST & JAMIE FOXX

WMIBMiami, FL*
OM: Rob Roberts
PD: Dion Summers

2 MARY J. BLIGE /EVE

WKKlellwaukee wi*

PD/MD: Dot Love
14 TEEDRA MOSES IIJADAKISS
1 MARY ). 8
1 ERYKAH BAD
RHYMES ,F JOE . CHINGY & N CANNON
TAILLVILLE

WBLX/Mabile, AL*
DM: Jim Mahanay
PO/MD: a Reuben
4 JUVEN
2 PITCH BLACK
MARY J. BLIGE /EVE
ERYKAH BADU
BRHYMES .F.JOE . CHINGY & N CANNON

WZHT/Mon2 mery, AL
DM/MD Michael Lunu

PD: Damryl Elliott
7 MARY J. BLIGE V/EVE

WNPL/Nashville, TN*
DM: Jim Kennedy

PD: Darelt

MD: Rick Waker

7 JUVENILE
4 MARY J. BUGE VEVE
LI SCRAPPY

TN G PEROROEE e .. W S e CUFSHRS SRR W 4 St WP s SRR SRR

WUBTINashleIe TN' WBTJRichmond, VA* OKGHIE; Louls, MO*

ith Kauiman PO: Aaron Maxwell Chuck Afidns
POMD Pamsla Aniese MD: Mike Strest 3 Stone
No Adds MD: Taylor J
MARV.I BuicE vEve 4 MARY J. BLIGE YEVE
; .
KNOUNew Orleans, LA® WCDXRichmond, VA bLso
PD: Lamonda Willlams ] KAN’WWEST
4 %’9’!‘%’5 4 SMR‘;‘JLELIGEIIEVE WFUN/S( Louls MO*
RSt CKANVEWEST & JAMIE FOYX - "
%Dm ?gm ster, NY* MARY ) BLIGE VEVE
. 3 roel
WOUENew Orleans, LA A0 i ‘g'é.‘?‘“ WTMP/Tams'a L
PD: Angela Watson D; B Ced
No Adds g m:‘guf S F. JOE cmnsvau CANNON EBJEWW
RYKAH
- iV 13 VAR ) BLiGE VEVE
!‘Dshm‘gmm NY 8 PITCH BLACK
MD: Deneen Womack WTLZ/Saginaw, MI*

17 MARY J BLIGE #EVE

PD/';D: Eugene Brown
W\_NPR/New York, NY*

WJUC/Toledo, OH*
ELIS PD: Charlie Mack
MARQUES HOUSTON

1 ERYKAH BADU
1 BARH"I‘:AES.EJOE .CHINGY & N CANNON

MD: Mara Melendez
§ MARY J. BLIGE VEVE g{‘m%‘mﬂah- GA e reL
O PO: Sam Nelson MARY J.BLIGE VEVE
WOWINartolk, VA" B et LU Scrappy
AP et At e "
1 MARY J.
4 TWISTA mwws WESTRUAMEFOXK | 1 Peveinbb ™ P"&”#M,“‘Im oK
3 s e
1 MARQUESHOUSTDN KDKS/Shreveport, LA*
ERYKAH BADU DNPOMD: Quenn Echals 1 BRHYNES. F JOE CHNGY & N CAMNON
22 MARY J 8LIGE YEVE

ou
KVSP/Oklahoma City, OK* | PUCHBLACK ZALCULY
;D::T"' Moaday BFHIVES.F JOE.CHINGY & . CANNON WKYS/Wasmngm“ pc*
MARY J. BLIGE EVE g PD: Daryll Huckayy
ERVKAH BADU DOWK SOUTH GEORIABOYS L LT
SlVtmie O CHNGY N Catnn ERVEA "3 MRy J BLIGE vEVE
KBLR/Omaha, NE* KMJJ/Shreveport, LA* WJKS/Wilmington, DE*
DM: Brian Bums PD/MD: John Long MD: Manual n.'.'.‘f"
PD: Steve Fisk 2? 53\‘;3},“&5“0“ m}c‘rd EL;EIKEVEVE
Aspns,!a‘\?KAH 4 Bm” MeCain MARY J BLIGE VEVE Envmi'img;u
3 MARY . BLIGE GEVE
1 BRANES. . OF. GHNGY & CAVNON
CALVIN RICHARDSON
WUSL/PhIIadeIphla PA* * B
PD: Thea M Monitored Reporters
MD: cnlm-LanI l(lmbmnoh
LD 81 Total Reporters
WAMO/Pittsburgh, PA* -
frrop Al 70 Total Monitored
15 MARY J. BLIGE VEVE
6 JUVENILE .
o A 11 Total Indicator
ERYKAH BADU
WOOK/Raleigh, NC* Did Not Report, Playlist Frozen (2):
oy o oxander KBCE/Alexandria, LA
17 MARQUESHOUSTON WESE/Tupelo, MS
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ARTIST TITLE LABEL(S)

R. KELLY Step In The Name Of Love (/ive/

KEM Love Calls (Motown/Universal)

DWELE Find A Way (Virgin/

ARETHA FRANKLIN Wonderful (Arista)

ALICIA KEYS You Don't Know My Name (/)

JOE More & More (Jive/
| SMOKIE NORFUL | Need You Now (EM/ Gospel)
 LUTHER VANDROSS Dance With My Father (J}
HEATHER HEADLEY | Wish | Wasn't (RCA)
MICHAEL JACKSON One More Chance (Epic/
WILL DOWNING A Million Ways (GRP/VMG)

AVANT Read Your Mind (Geffen)

JAHEIM Backtight (Divine MityfWarner Bros.)

RHIAN BENSON Say How | Feel (DKG)

ASHANTI Rain On Me (Murder Inc./IDJMG)

ERYKAH BADU Back in The Day (Motown/

MUSIQ Forthenight (Def SoullDJMG)

LUTHER VANDROSS Think About You (J/

CALVIN RICHARDSON Keep On Pushin’ (Hollywood)
FLOETRY Getting Late (DreamWorks)

JSLEY BROTHERS f/RON ISLEY Busted (DreamWorks)
MANHATTANS Turn Out The Stars (Love-Leg)
EARTH, WIND & FIRE Hold Me (Ka/imba)

JAGGED EDGE Walked Qutta Heaven (Columbia)
STEPHANIE MILLS Can't Let Him Go (/&M/

KEM Matter Gf Time (Motown/

VIVIAN GREEN What Is Love? (Columbia)

VAN HUNT Seconds Of Pleasure (Capitol)

GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG)

ANTHONY HAMILTON Comin’ From Where I'm From (Se So DeffArista)

TOTAL
PLAYS

1081
973
876
798
119
154
142
697
682
650
569
562
548
519
480
473
401
IN
381
356
349
266
245
215
200
183
172
172
155
152

+/-
PLAYS

-32
-29
-39
+9
+86
+216
+129
23
-55
-36
+39
+42
-20
+120
-29
+43
-16
+16
+88
+60
12

-3
+4
+9
+53
+15
+3
-4
+2

TOTAL
AUDIENCE
(00)

113700
12221
116299
80327
96224
89836
89201
79596
79635
69823
64641
44388
41541
39555
39901
45327
47296
27980
36448
37248
21139
25574
15880
11589
9775
21730
17350
12625
14995
11338

WEEKS ON TOTAL STATIONS/
CHART ADDS

14  39/0
30 21N
4 3200
2 40/0
9 360
5 423
8 390
34 350
30 390
37 380
6 3212
10 3011
15  34/0
8 300
13 28/0
20 330
1 18/0
6 21
30/3
3 370
20 230
16 28/0
18 1110
12 100
1 1810
2 112
6 10/0
4 190
14 1200
2 1911

SILK Side Show (Liguid &/
Total Plays: 110, Total Stations: 18, Adds: 4
TONY RICH PROJECT Red Wine (Compendia)
Total Plays: 93, Total Stations: 8, Adds: 0
JEFFREY OSBORNE Caller ID (Jay0z/Koch)
Total Plays: 92, Total Stations: 16, Adds: 1
DONNIE Do You Know (Universal)

Total Plays: 81, Total Stations: 8, Adds: 0
ANN NESBY With Open Arms (RT Entertainment)
Total Plays: 70, Total Stations: 12, Adds: 1

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/16-11/22. 3ullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (©2003. The Arbitron Company). © 2003, R&R, Inc.

New & Active

FREDDIE JACKSON Natural Thang (Martfand)

Total Plays: 135, Total Stations: 15, Adds: 0

KINDRED THE FAMILY SOUL Stars (Hidden Beach)
Total Plays: 128, Totat Stations: 15, Adds: 3

AL GREEN | Can't Stop (Blue Note/EMC)

Total Plays: 125, Total Stations: 16, Adds: 0

OUTKAST The Way You Move (Arista)

Total Plays: 114, Totat Stations: 4, Adds: 2

TARRALYN RAMSEY Up Against All 0dds /[Casablanca)
Total Plays: 112, Total Stations: 13, Adds: 0

Songs ranked by total plays

Most Added“’ B W

R W W

www rradds. com

ARTIST TITLE (LABEL(S)

JAGGED EDGE Walked Qutta Heaven (Columbia)
JAVIER Beautiful U R (Capitol)

SILK Side Show (Liguid 8)

ALICIA KEYS You Don't Know My Name (/)
MUSIQ Forthenight (Def SoufIDJME)

KINDRED THE FAMILY SOUL Stars (Hidden Beach/
MICHAEL JACKSON One More Chance (Epic)
OUTKAST The Way You Move (Arista)

Most
Increased Pla.ys

ARTIST TITLE LABEL(S)

ALICIA KEYS You Don’t Know My Name (/)

JOE More & More (ive/

AVANT Read Your Mind (Geffen)

MUSIQ Forthenight (Def SouliDJME)

ARETHA FRANKLIN Wonderful (Arista)

LUTHER VANDROSS Think About You (/)

SHIRLEY CAESAR f[FAITH EVANS Hurting Woman (Ward)
JAGGED EDGE Walked Outta Heaven {Columbia)
KINDRED THE FAMILY SOUL Stars (Hidden Beach)
RHIAN BENSON Say How ! Feel (DKG)

Most
Pla yed Recurrents

ARTIST TITLE LABEL(S)

TAMIA Officially Missing You (Elektra/EEG)

JAVIER Crazy (Capitol)

JAHEIM Put That Woman First (Divine Mill/Warner Bres.)
KINDRED Far Away (£pic/

FLOETRY Say Yes (DreamWorks)

RUBEN STUDDARD Superstar (/)

LUTHER VANDROSS Take You Out 4/
R. KELLY V'll Never Leave (/ive)
VIVIAN GREEN Emotional Rollercoaster (Lolumbia)

ADDS
12

4
3
3
3
2
2

TOTAL
PLAY
INCREASE

+216
+129
+120
+88
+86
+60
+58
+53
+46
+43

TOTAL
PLAYS
469
365
359
312
278
n

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 250

214
207
185

reporters are available on the web
www.radioandrecords.com.

Detailed station playlists for all R&R

at

/
Urban
WWIN/Baltlmnre MD*

APD/MD Keml Fisher

KQXL/Baton Rouye, LA*
PD/MD: Mya Vemon
JAVER

£ e &

a

“

2SN

Stations and their adds listed alphabetically by market

AC Reporters

3w o = e ¥
WLXC/Columbia, SC* WFLM/Ft. Pierce, FL*
PD: Doug Williams OM: Mike James
No Adds PD/MD: Tony Bear

No Aads

WWDM/Columbia, SC*

KMJK/Kansas City, MO*
PD: Greg Lave
MD: Tl& Michaeis

JAGGED EDGE

ANN NESBY

KNEK/Lafayette, LA*

WJIMRMilwaukee, Wi*
PD/MD: Lauri Jones
VAN HUNT

WMCS/Milwaukee, WI
SM: Penelope Slewar

OM: John Mullen
PD: Toya Beasley
MD: Julie Gustines
No Adds

WRKS/New York, NY*

WIS Richmond, VA*
OMISD/PD: Kevin Gardner

1 WILL DOWNING

WIMX/TOIEN. OH*
Rocky Love
MD Brandi Brewme
K)NDRED m BAMILY SOUL

WVBE/Roanoke, VA*
PD/MD; Walt Ford
JAGGED EDGE

PD: Mik POMD: Jobhn Kinnitt DM: Seve Scolt
v WOMG/Greenshoro, NC* oo POMD: Tyrene Jacksan WSVY/Norfolk, VA"
i D FinCEToeem o R OM: naisy?)avisk' WHUR/Wastingion, OC*
WBHK/Bmmngrnm AL WAGH/cqumhus A e JAVER Pag/haAg:G Heatt Atark xILVHISZV?Vﬂﬂah GA Davic A. Dickinson
APD/P:YD Daryl Joheson OM: Brian W WDLTMobile, AL* PlgIMD Gary Young EN VOGUE
;%/‘PE Lu"“" n“"”d' KMJOMouston, TX* g'(‘)KJYILgIIe Rock, AR* r‘%‘s':er;y '7:':'{""" WVKUNorfolk, VA* & ARETHAFRANKLIN
KINDRED THE FAMILY SOUL PD: Carl Gonrer ! PD: Mnem Dyulku No ;\dgs o OM: Di r.kLoa l:;
. M gt L —— s o e
WMGL/Charlesion, SC° ) KNDRED T FAMILY el i :]('T"Mﬁ' L‘:'Lx"s Mo WMMJ/Washington, DC*
%mi;;%&aa“hm Wﬂigﬂaﬂgy:g’?uoﬂ JAGGED €0GE PD: Eric Mychaels PD: Kalhy Brown ’
B s o, T L- s e
JAGGED EDGE WQQK/Nashville, TN JAGLED EDGE
WTLc/lndlanapnlls IN* KJLH/Los Angeles, CA* PD/MD: Derick Corbeft WCFB/Oriando, FL*
Brian Wallace D/MD; Aundrae Russell No Adds PD: Sleve Holbrook
WBAV/Charlotie.* APD/MD Garth Adams 33 ALICIA KEYS MD: Joe Davis
PD/MD: Terri Avery WMXD/Detroit, MI* No Adds i No Adds .
No Adds o .::Jn:‘ﬂlalgal‘unammad § KINGHED THeFAMILY SOt *Monitored Reporters
APD: Oneil Ste
b %:l:s'; WYBC/New Haven, CT* 46 Total Reporters
WVAZ/Chicago, IL* s WKKliackson, MS® KiMSMemphis, TN* PO ot bt ool SIS
OWPD: Eiroy kel o Ml‘)1 /MD: Stan Branson Agn/v:'n %u . APD: Angela Malerba PD: Joe Tamburmo 42 Total Monitored
APO/MD: Armands Rivera . . o Adds No s ‘; MIC ELJACKSON APD/MD: Jo Gamble
oG !#Jé(sn;a efteville, NC e Es;yemn&%ns
QUTKAST WO: Calin Poe 4 Total Indicator
JAGGED EDGE
WZAK/Clevelaad, OH* WSOLacksomile, FL* WHOTMiami, FL* 5‘{.'%.“4!‘“‘ Orfeans, LA* WFxcmEmn NC* Did Not Report, Playlist Frozen (1):
OM/PD: Kim Johmcon WDZZ/Flint, MI* 3 i Bty PO: A) Applabe: APD/MO: Jod Berry WRBVMacon, GA
ol 13 o = O el ’
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Christmastime — And
Music — Are A-Comin’

Put the trimmings on your seasonal song list

Santa is makin’ his list and checkin’ it twice — and you should be
too. While we can’t offer Santa any tips on whether you’ve been
naughty or nice, we can lend a hand as you check your Christmas

music list.

To take into account regional and weather-
related considerations, we asked a group of
Country stations from the North, South, East and
West for the songs they’ll be playing this holi-
day season. We not only got their catalogs of
most-played Christmas songs so you can be sure
your list is up to date, we also asked them to
break down their library into “A” and “B" rota-

tions to give you an even better idea of how they
view the relative importance of each tune.
Contributing their lists were WKLB/Boston,
WFMS/Indianapolis, WWKA /Orlando, KNIX/
Phoenix and KMPS/Seattle. One caveat: These
lists do not include seasonal songs released this
year. For an overview of what's new this year,
check out Chuck Aly’s column on Page 35.

C OUNTRY

R&R November 28, 2003
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ARTIST Titie

ALABAMA Angels Among Us

ALABAMA Christmas In Dixie

ALABAMA Happy Holidays

ALABAMA Joseph And Mary’s Boy

ALABAMA Santa Claus (I Still Believe...)

ALABAMA Thistlehair The Christmas Bear

GENE AUTRY Rudolph The Red-Nosed Reindeer

BEACH BOYS Little St. Nick

DAVID BENOIT Carols Of The Bells

JOHN BERRY O Holy Night

CLINT BLACK Til Santa’s Gone

SUZY BOGGUSS Two-Step Around The Christmas Tree

BONEY M Mary’s Boy Child

GARTH BROOKS Belleau Wood

GARTH BROOKS Have Yourself A Merry Little Christmas
# GARTH BROOKS it's The Most Wonderful Time Of The Year

GARTH BROOKS Let It Snow, Let It Snow

GARTH BROOKS Santa Looks A Lot Like Daddy

GARTH BROOKS Sieigh Ride

GARTH BROOKS The Old Man’s Back In Town

GARTH BROOKS There’s No Place Like Home...
“ GARTH BROOKS White Christmas

GARTH BROOKS Zat You, Santa Claus

BROOKS & DUNN Hangin’ Around The Mistietoe

BROOKS & DUNN !'ll Be Home For Christmas

BROOKS & DUNN Santa Claus is Comin’To Town

BROOKS & DUNN Winter Wonderland

JEFF CARSON Santa Got Lost In Texas

NAT KING COLE The Christmas Song

BING CROSBY White Christmas

JOE DIFFIE LeRoy, The Redneck Reindeer

ELMO & PATSY Grandma Got Run Over By A Reindeer

SKIP EWING Christmas Carol

SKIP EWING It Wasn’t His Child

JOSE FELICIANO Feliz Navidad

JEFF FOXWORTHY Redneck 12 Days of Christmas

VINCE GILL Have Yourself A Merry Little Christmas

VINCE GILL I'll Be Home For Christmas

VINCE GILL It's The Most Wonderful Time of the Year

KEITH HARLING Santa’s Got A Semi

BOBBY HELMS Jingle Bell Rock

FAITH HILL Where Are You Christmas

BURL IVES Holly Jolly Christmas

ALAN JACKSON Hotly Jolly Christmas®- 7 =

ALAN JACKSON | Only Want You For Christmas

ALAN JACKSON Jingle Belis ., .~ .

ALAN JACKSON Let it Be Christmas

ALAN JACKSON RUddlpH'The Réd-Nosed Reindeer
" ALAN JACKSON Santa Claus Is Comin’ To Town
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ARTISY Title

JUDDS Santa Claus Is Comin’ To Town

JUDDS Winter Wonderiand

TOBY KEITH Old Toy Trains

TOBY KEITH Santa, I'm Right Here -
SAMMY KERSHAW Christmas Time’s A Comin’
BRENDA LEE Rockin’ Around The Christmas Tree
JOHN LENNON Happy Christmas

LONESTAR All My Love For Christmas

LONESTAR Little Drummer Boy

MARTINA MCBRIDE Have Yourself A Meny Little Christmas
MARTINA MCBRIDE I'll Be Home For Christmas
MARTINA MCBRIDE Let it Snow, Let It Snow

MARTINA MCBRIDE O Holy Night

MARTINA MCBRIDE Silver Bells

MARTINA MCBRIDE The Christmas Song

MARTINA MCBRIDE White Christmas™ * * - s
NEAL MCCOY Merry Christmas Darling

REBA MCENTIRE | Saw Mommy Kissing Santa Claus
REBA MCENTIRE 'l Be Home For Christmas

REBA MCENTIRE White Christmas = ~w i &
JO DEE MESSINA !'ll Be Home For Christmas
‘JO DEE MESSINA Joyful Noise  * . e

JO DEE MESSINA Sleigh Ride

. GEORGIA MIDDLEMAN O Come All Ye Faithful i

DEAN MILLER Old Toy Trains
RONNIE MILSAP It's Christmas
RONNIE MILSAP it's Just Not Christmas

RONNIE MILSAP Siver Bells - ™

JOHN M. MONTGOMERY Have Yourself A Merry...
JOHN M. MONTGOMERY Rudolph The Red-Nosed...
LORRIE MORGAN My Favorite Things

LORRIE MORGAN Sleigh Ride

ANNE MURRAY Christmas In Killarney

WILLIE NELSON Pretty Paper

NEWSONG The Christmas Shoes

DOLLY PARTON Hard Candy Christmas

DOLLY PARTON !'ll Be Home For Christmas

ELVIS PRESLEY Blue Christmas

COLLIN RAYE The Christmas Song

- RESTLESS HEART Little Drummer Boy

RICOCHET Let It Snow, Let it Snow

LEANN RIMES Put A Little Holiday... »
KENNY ROGERS My Favorite Things

K. ROGERS & D. PARTON The Greatest Gift Of All
K. ROGERS & WYNONNA Mary, Did You Know
RONETTES Sleigh Ride

ROYAL GUARDSMEN Snoopy’s Christmas
SAWYER BROWN It Wasn't His Child “ o
SAWYER BROWN Please Come Home For Chrustmas
SHEDAISY Deck The Halls

SHEDAISY Jingle Bells

BRUCE SPRINGSTEEN Santa Claus Is Comin’ To Town
RAY STEVENS Santa Claus {s Watchin’

DOUG STONE Santa’s Flying a 747 Tonight

GEORGE STRAIT All | Want For Christmas

GEDRGE STRAIT Christmas Gookies

GEORGE STRAIT Frosty The Snowman

GEORGE STRAIT Jingle Bell Rock *

GEORGE STRAIT Merry Christmas Strait To You
GEORGE STRAIT Santa Claus IS Comin’ To Town
GEORGE STRAIT The Christmas Song

GEORGE STRAIT White Christmas

GEORGE STRAIT Winter Wonderland

TRACTORS Sahta Claus Is Comin'...

TRACTORS The Santa Claus Boogie

RANDY TRAVIS An Old Time Christmas .

RANDY TRAVIS How Do | Wrap My Heart For Christmas
RANDY TRAVIS Meet Me Under The Mistletoe -
RANDY TRAVIS White Christmas Makes Me...

RANDY TRAVIS Winter Wonderland

TRAVIS TRITT | Heard The Bells On Christmas Day
TRAVIS TRITT Santa Looked A Lot Like Daddy

TANYA TUCKER Winter Wonderland

VINCE VANCE & THE VALIANTS All | Want For Christmas
RICKY VAN SHELTON Please Come Home For Christmas
CLAY WALKER Biue Christmas %, - N

E

i

o EN PR

{ STEVE WARINER Let It Snow, Let It Snow
STEVE WARINER This Christmas Prayer
CARNIE & WENDY WILSON Hey Santa. =
LEE ANN WOMACK Let It Snow/Winter Wonderland
TRISHA YEARWOOD It Wasn’t His Child 2 ° 2
TRISHA YEARWOOD Reindeer Boogie
TRISHA YEARWOOD Sant Claus 1§ Back In Town .;, »
DWIGHT YOAKAM Santa Claus is Back In Town

- STEVE WARINER It's The Most Wonderful Time Of The Year
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There Arose Such A Clatter

Nashville decks the halls with holiday music

Music is an integral part of the Christmas experi-
ence, setting a mood and conveying the emotions of the
season. Certain songs and melodies evoke strong
memories, and recording artists often put their stamp

on the season’s sounds.

This year is no different. This
week we take a look at four Christ-
mas releases that run the gamut
from Kenny Chesney’s island-fla-
vored All I Want for Christmas Is a
Real Good Tan to Steve Wariner’s in-
strumental standards. Kathy Mattea
hopes her offering will follow in the
footsteps of her acclaimed 1993 re-
lease, while a new acoustic compi-
lation joins a series that has raised
millions for charity. Take a look.

Frosty The Sandman

All Kenny Chesney wants for
Christmas is a real good tan, and the
tropical sounds and rhythms of his
holiday offering bear that out. “He
didn’t want to make a totally tradi-
tional Christmas record,” says man-
ager Clint Higham. “This is the
common thread we're working in to
his shows and his music. This is
really his lifestyle — when he’s not
working, he’s on an island.”

'v-‘e'__,:"- -#H:

i
1STMAS

TR

S T wanT ror CHR

More than 100 Country stations
are participating ina promotion that
sends winners to the Mall of Amer-
ica for a one-time-only Christmas
performance by Chesney. He'll also
participate in Christmas in Washing-
ton at the White House, which airs
Dec. 14 on the USA Network.

Music matters: All [ Want for
Christmas Is a Real Good Tan has some
notable guests. Willie Nelson duets
with Chesney on “Pretty Paper.”
Randy Owen chimes in on the Ala-
bama favorite “Christmas in Dixie.”
Liner notes also feature a credit for
The Grigsby Twins — Chesney’s
mother, Karen, and her sister — on
“Silent Night.”

Spin this: The title track says it all,
both musically and lyrically — a
welcome change of pace from snow-

bound standards. Chesney co-wrote
“The Angel at the Top of My Tree.”

Good Again

Kathy Mattea’s 1993 Christmas
album, Good News, drew raves and
went on to win a Grammy. Joy for
Christmas Day, released in Septem-
ber on Narada, has the potential to
emulate its predecessor’s success.
Mattea recently taped GAC’s De-
cember episode of Country Request
Live, which will air throughout the
month. She’s also aligned with
Woman'’s Day magazine in holiday
supplements and ads running
during its seasonal cable television
special. Chordant Distribution is
working the record in the Christian
marketplace, and an eight-city
Christmas tour kicks off Dec. 2 in
Nashville.

Music matters: Joy for Christnas
Day taps the same vein of expressive
spirituality as Good News did, and
the two are the basis for a special
stop on Mattea’s holiday tour. On
Dec. 4 in Atlanta Mattea will per-
form with the Atlanta Symphony in
a completely reworked show that
features music from both Christmas
albums.

Spin this: “Angels We Have
Heard on High” was serviced to
Country and Americana stations

VERY
BPECILL

and was included on CDX. “When
Baby Grew Up” is also getting some
attention.

Six-String Santa

Steve Wariner’s Guitar Christmas
is a collection of instrumental stan-
dards he arranged, recorded and
produced. Released on Wariner’s
Selectone Records, the album wasn't
done in time for a retail release.
“Wal-Mart wanted to carry it, but it’s
too late,” says Wariner s wife, label
President Caryn Wariner.

Instead, the disc is selling for
$12.99 on www.stevewariner.com at a
rate of a few hundred copies a week,
even before guitar-giveaway week-
ends with Westwood One, ABC and
Jones take place in coming weeks.
"We've already paid for the record,
and the promotions haven't started
yet,” says Mrs. Wariner, admitting to
a bit of apprehension about the
number of sales they’ll see. "1 hope
my website works.”

s 2te sans

3wl

Music matters: Guitar Christmas is
intended to sound as through the lis-
tener is in the room, sitting right next
to the guitar player. Each song was
matched with one of Wariner’s gui-
tars, blending styles and textures to
best suit the piece. “White Christ-
mas,” for instance, was performed
on a 1989 Gibson Chet Atkins Coun-
try Gentleman that actually be-
longed to Atkins.

Spin this: Selectone serviced the
album butisn’t working any partic-
ular tracks as singles. “I Saw Three
Ships” and “Winter Wonderland”
are worth an extra listen or two,
however.

Put a bow on him: Wariner was
born on Christmas Day.

Mettle Winner

Lost Highway’s A Very Special
Acoustic Christmas is the sixth release
in the A Very Special Christmas series.
Created by Interscope Records Pres-
ident Jimmy lovine as a tribute to his
late father, the series has raised more

www.americanradiohistorv.com
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Martina McBride

pioneered.

McBride’s Sleigh Ride

Christmas tours abound, but the designation doesn't quite
do justice to Martina McBride's second annual holiday out-
ing. Billed as a multimedia theatrical event, Martina
McBride’s The Joy of Christmas marries a variety of ele-
ments to create a groundbreaking experience.

“Two or three years ago she mentioned she would love to do a
Christmas tour, but she didn’t want it to be another predictable thing,”
says Bud Schaetzle, the show's director and producer. “She was
looking to do something unusual. Technology had gotten to the point
where some spectacular things were possible.”

Filmmaking, Broadway-style staging and dancing, state-of-the-art
lighting, physical effects, scenery changes and projection screens
transport the audience in ways traditional music concerts never have.
The centerpiece, of course, is McBride and her music.

“It's a different side of Martina,” Schaetzle says. “Everyone who has
seen her live is accustomed to the power of her voice and the stunning
imagery in her music. This is the playful side of her.”

Last year's tour was extremely well received, with critics praising
McBride’s performance and the overall effect. A few tweaks and song
additions were made for this year's edition, and Gillette has signed on
as a sponsor to promote its Passion Venus razor. The tour kicks off
Nov. 28 in Erie, PA, and its final date is Dec. 22 in Oklahoma City.
Schaetzle says the production “is a fairly hefty thing to undertake.” He
continues, “It's much more of an investment in time, money and focus
than a standard tour, but she took the time to do it right.

“What we ended up with was something nobody had ever done
before. We were right out on the edge of applying some of these
things.” So much so that the effort has drawn the scrutiny of other
touring productions, which are incorporating elements that McBride

Imitative flattery aside, the sweetest affirmation comes from the
folks in the seats. “Audiences have really responded well.” Schaetzle
says. “I've done a lot of big events over the years, and | honestly can't
remember sitting at the board in the dark, having the lights come up
and seeing so many happy people.”

'TIS THE SEASON A scene from last year's Martina McBride Christmas
tour.

McBride and Schaetzle arranged
the show around several thematic
points, creating a theatrical
experience that changes environ-
ments from song to song. “One
minute you're in a little tiny village
underneath a Christmas tree; the
next minute you're in Bethlehem,
crossing the desert at night; and
the next you've got a World War Il
Bob Hope-Bing Crosby vibe,”
Schaetzle says. “We wove as
many ideas into the show as we
could.”

Techniques from a variety of
disciplines were incorporated.

than $70 million to benefit Special
Olympics.

Music matters: True to its name,
the disc features predominantly
acoustic arrangements, and the
songs range from standards to less
well-known material. Reba McEn-
tire sings “Silent Night,” Earl
Scruggs gives a banjo take on “Jin-
gle Bells,” and Norah Jones offers

“Peace.” Willie Nelson, Marty Stu-
art, Pat Green, Sam Bush and Patty
Loveless also contribute.

Spin this: Hard to go wrong with
Alan Jackson's fire-lighting roman-
tic ballad “Just Puta Ribbon in Your
Hair.” For something totally differ-
ent, check out Alison Krauss’ “Only
You Can Bring Me Cheer (Gentle-
man’s Lady).”
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WEEK  WEEK ARTIST TITLE LABELIS) s ois s s Cwe e0 "B W | /Most Added”
1 1 TOBY KEITH | Love This Bar (JreamWorks/ 15199 449 4886 .94 446066 -10072 15 1150
2 @ RASCALFLATTS IMelt (Lyric Street) 13323 258 4300 +16 388791 8358 22 1150 | VWW-rradds.com
3 3 PATGREEN Wave Dn Wave (Republic/Universal South) 11942 592 3950 177 330142 -13532 28 115[0 ::T:JLT:;ED:&E:SJ'UHNSM Sinpl Life Arta “::s
6 @ MONTGOMERY GENTRY Hell Yeah (Columbia/ 11307 932 3705 +244 296947 26071 20 11410 | g\ ay WALKER | Can't Seep (RCA) 19
5 € GEORGESTRAIT Cowboys Like Us MCA/ 11231 181 3718 +65 311345 5352 18  114/0 | MARTINA MCBRIDE In My Daughter's Eyes (RCA) 18
7 @ KENNY CHESNEY There Goes My Life N4/ 11058 825 3482 +274 322370 26560 7 115/0 | TOBY KEITH American Soldier (DreamWorks) 17
8 @ CHRIS CAGLE Chicks Digt (Capital 9793 273 3404 495 252319 646 23 11410 gm i‘l‘f::"s':n';‘:‘zi‘::f;::e%f’” :g
10 € BROOKS & DUNN You Can't Take The Honky Tonk... (rista/ 9171 335 2952 +135 250793 7298 11 11500 | ypAcE ADKINS Hot Mama (Capital g
9 €@ LONESTAR Walking In Memphis B4/ 9160 97 2923  +64 243059 948 17 114/0 | MARK WILLS That's A Woman Mercury) 8
11 D) RODNEY ATKINS Honesty (Write Me A List) (Curty 7894 461 2623 +154 212083 18761 24 111/0 | TERRICLARK | Wanna Do t All (Mercury/ 1
12 @) TRACY BYRD Drinkin’ Bone (ACA/ 7066 354 2555 +148 197991 9102 18 1121
14 @ SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 6916 720 2120 +194 191342 25172 8 110)2
16 @ TERRICLARK | Wanna Do It Al Mercury) 6810 886 2077 +231 179509 28299 14 111]7
15 ) JoDEEMESSINA | Wish (Curty 6073 8 2006 +57 159019 628 20 11013
23 (D ALANJACKSON Remember When (Arista/ 6005 1765 1839 +527 167865 50320 5 11315 | SMJOSTE
21 (D TIMMCGRAW Watch The Wind Blow By /Curb) 5982 1133 1804 +315 174915 34447 6 1076 | fycreased Points
17 @ DIAMOND RIO Wrinkles (4rists) 5878 86 2031  +20 152294 1848 19 1081 TOTAL
20 ) BRADPAISLEY Little Moments /Arista/ 5632 682 1773 +185 156526 23909 12 106/4 | ARTST TiTLe LABELS) INCRERSE
18 D SHERRIE AUSTIN Streets Of Heaven (C4/BBR/ 5631 1 20014  +5 148200 2196 25 1020 | ALANJACKSON Remember When /A{I'Sfa/ +1765
22 €D SCOTTYEMERICK | Can't Take You Anywhere DreamWorks) 4639 370 1476 +108 112867 10141 20 970 m“;'c":n“:&swzih'mvﬁ::g:’v’vSB‘;V;’CSUZM’ ::fgi
24 @) JOSH TURNER Long Black Train MCA/ 4222 384 1481 +148 97881 10633 25 9200 | \oNTGOMERY GENTRY Hell Yeah (Columbis/ 4932
26 @ TRACE ADKINS Hot Mama /Capital 4073 530 1358 +182 98069 12595 11  94/9 | TERR!CLARK | Wanna Dolt All (Mercury/ +886
25 € JIMMY WAYNE | Love You This Much [DreamWarks) 4028 214 1342 +67 108821 6391 15 101/4 g;::‘lfl‘cmi:‘;\! Trjer;Goes My Life /BAF/A/ +r7;§g
27 @ SARAEVANS Perfect i) 36 30 1147 120 105178 13606 12 szis | SAENATHAN Li'mo‘:;:r:’:s‘ 21;;;7 ace (Mercury/ o
29 €D CLINT BLACK Spend My Time (Equity Music Group) 3295 506 1043 +164 76478 11031 6 9366 | gapyaLam Songs About Rain (MCA/ 1620
28 @) CRAIG MORGAN Every Friday Afternoon (BBR) 3283 334 1036 +98 85173 10695 17  83/1 | BUDDYJEWELL Sweet Southern Comfort (Columbia) +612
36 €) MARTINA MCBRIDE In My Daughter's Eyes (8C4) 3100 1619 976 +497 86924 42347 3 88/18
, 30 €@ JOENICHOLS Cool ToBe A Fool (Universal South) 2916 180 824  +71 69179 4612 12 78[5
33 @ BUDDY JEWELL Sweet Southem Comfort [Columbia) 2631 612 959 +215 65589 17572 6  96/5
32 €1) BLUECOUNTY Good Little Girls (sylum/Curty 2591 307 862 +100 66627 11476 7 764
31 31 KELLIE COFFEY Texas Plates (BMA/ 2210 -102 672 a4 44786 534 g 776| IMIOSTE
34 €D TOBY KEITH American Soldier (OreamWarks) 2188 491 618 +135  ece0 4581 3 g7 | Increased Plays
35 €D DIERKS BENTLEY My Last Name (Capital) 1674 164 536 +53 37751 900 6 656 TOTAL
42 €D GARY ALLAN Songs About Rain (MCA/ 1651 613 470 +178 41762 11173 3  55[13 | ARTIST TLE LaBeL(s) INCREASE
37 €D BRIANMCCOMAS You're In My Head (Lyric Street) 1541 104 530 +25 31565 4447 7  66/6 | ALANJACKSON Remember When (Arista/ +527
39 36 SHERYLCROW TheFirst Cutls The Deepest (A&M/nterscope/Mercury) 1362 37 429 18 37176 1195 6 2712 :’::n";'c"&":&“w;Eh"}myﬁ::";:zsaiy;’;ugc’” :gf;
4 @ JAMES OTTO Bays Of Our Lives (Mercury/ 1275 205 464  +51 25727 4491 9 56/3 | KENNY CHESNEY There Goes My Life B84/ +274
43 € TRACY LAWRENCE Paint Me A Birmingham /DreamWorks) 100 197 346 +9 27066 6735 5  43j2 | MONTGOMERY GENTRY Hell Yeah (Columbia/ +244
44 €D VINCE GILL Young Man's Town MCAJ 1066 68 374 +49 23882 2303 7  4ajp| TERRICLARKWannaDolt All Wercury) , +231
38 40 WYNONNA Heaven Help Me (Asylum/Curt) 1065 383 366 131 23378 7427 11 48 :ﬂgmmﬂul gﬁe::“ifjﬂ‘;"ﬁ,?;’m:ﬂ”/’,ﬂ Z N :f;i
45 @ KENNY ROGERS Handprints On The Wall (Oreamcatcher/ 919 124 399 +H1 20203 2573 7  48{3 | BRAD PAISLEY Little Moments (Arista/ +185
47 @ PATTY LOVELESS On Your Way Home /Epic/ 733 102 290 +18 14844 1362 4  52/5| TRACE ADKINS Hot Mama (Capitol/ +182
46 43 KEVIN DENNEY A Year At A Time (Lyric Street) 690 4 293 8 11406 1121 6 453
48 44 BILLY DEAN I'm In Love With You View2) 538 57 198 24 12614 1167 10  23[0
49 (B REBECCA LYNN HOWARD ! Need A Vacation (MCA/ 506 19 214 +3 9122 M8 2 310
@ SONYAISAACS NoRegrets, Yet (Lyric Street) 499 156 181 +62 s 1311 1 25| Breakers
@ MARKWILLS That's A Woman Mercury/ 463 246 181 +80 7791 3551 1 358
@ CAROLYN DAWN JOHNSON Simple Life (4rista/ 448 177 164 +54 9526 1335 1 40[35 No Songs qualify for Breaker Status
50 @ AMANDA WILKINSON Gone From Love Too Long (Universal South) 428 17 135 +9 8572 1404 2 2111 this week.
@ CcROSS CANADIAN RAGWEED Constantly (Universal South/ 348 125 40  +9 9388 2837 1 80| ——
115 Country reporters. Monitored airplay dqte supplred by Mediabase Researeh', adivision of Premiere Radio Networks. Songe rarrked by toral points forthe'airplay week L DL )
850 0D & paco 1. Songssow o a0 dow 1 e and ot 1o st sk e v st Wost it s etaoacer || Detailed station playlists for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
lists the songs with the greatest week-to-week inereases intotal points.Station WeighthOﬂ Pereons+ (Market rank X 10) divided by 4180. Total Audience equais Ayerage www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with S e

permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

What are you

e CistenerEmail.cow

Email Solution? , i o
D T > The Email Solution with ALL the Answers!
& ' Learn More:1-800-3 1 3'qgm9mgmmmmm

www americanradiohistorv. com


www.americanradiohistory.com

37
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> o November 28, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added®
www.rrindicator.com
LAST THIS TOTAL + TOTAL - TOTAUD. + AUD. WEEKS  TOTAL
WEEK  WEEK ARTIST TITLE LABEL(S) PONTS  POINTS PAYS  PLAYS (00 (00} ON MDD |\ oisT TITLE. LABEL(S) A0DS
1 1 TOBY KEITH | Love This Bar (DreamWorks) 5748 182 4182 146 121285 3508 15 VN0 | pope e o e Oreamiborks 2
4 € GEORGE STRAIT Cowboys Like Us (MCA) 5532 120 4049 476 114749 2308 17 11110 | MARTINA MCBRIDE In My Daughter's Eves (ACA 18
2 3 PAT GREEN Wave On Wave (Republic/Universal South) 5422 176 4045 119 113110 2483 26 110j0 | GARY ALLAN Songs About Rain MCA4/ 7
5 @ CHRIS CAGLE Chicks Dig It (Capitol 5164 456 3811 +24 107876 248 23 111j0 | CAROLYN DAWN JOHNSON Simple Life /Arista) 12
6 € MONTGOMERY GENTRY Hell Yeah (Columbial 4871 269 3619 +216 101590 5133 19 107/0 ‘,TA:;E\,:‘:&S: 'T':I:tfsvﬂsafn”a':/ erary :;
7 0 BROOKS & DUNN You Can't Take The Honky Tonk... (Arista/ 4485 207 3278 +144 93163 4442 12 109/0 | KEITH URBAN You'll Think Of Me (Capitol) 10
9 @ KEANY CHESNEY There Goes My Life /BNA/ 4452 466 3321 +377 93663 9178 7 108/1 | TERRICLARK I Wanna Do It All Mercury) 8
8 @ LONESTAR Walking In Memphis BNA/ 4157 134 3131 +76 85969 3010 18 107j0 | CLINT BLACK Spend My Time (Equity Music Group) 1
10 € TRACY BYRD Drinkin’ Bone (8C4) 3631 116 2687 +94 75785 3008 17 106/0
14 () RODNEY ATKINS Honesty (Write Me A List} (Curty 3611 340 2713 +249 73390 5775 22 1082
13 @ DIAMOND RIO Wrinkles Arista) 3428 108 2519  +56 70536 2289 20 1090
17 (D ALAN JACKSON Remember When /Arista/ 3323 504 2442 +328 69816 10909 5 109j2
11 13 SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 3262 148 2453 95 67685 3406 23 1010
16 () BRADPAISLEY Little Moments (Arista/ 3239 301 2358 +227 67332 5522 13 1103
19 (B SHANIA TWAIN She's Not Just A Pretty Face /Mercury) 3066 399 2297 +274 63892 7240 8 10713
20 D) TERRICLARK | Wanna Do It All Mercury) 2799 260 2087 +181 59050 4998 14 104/8
18 D) J0 DEE MESSINA | Wish (Curty 2776 81 2032 +52 59085 1313 19 10211
22 @ TIMMCGRAW Watch The Wind Blow By (Curby 2639 425 2009 +284 55032 8738 6 104/6 Most .
21 ) TRACE ADKINS Hot Mama (Capitol 2615 225 1877 +us  ssion 531 12 1oos | 1NET eased Points o
25 €D SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks) 2821 168 1741 31 455 3143 20 SB[ ot
24 @ JIMMY WAYNE | Love You This Much (DreamWorks/ 2326 166 1734 +119 48525 3829 15 9212 { MARTINA MCBRIDE In My Daughter's Eyes (RCA/ +752
23 @ J0SHTURNER Long Black Train (MCA/ 2221 26 1626 +34 47348 488 21  81/1| ALANJACKSON Remember When /Arista) +504
26 € SARAEVANS Perfect (7C4) 2080 180 1519 +116 42443 4249 11 95/4 | TOBYKEITH American Soldier Dreamiorks +470
27 @) JOE NICHOLS Cool ToBe A Fool (Universal South) 1663 83 1325 +59 32911 1811 12 773 :f;'::cg:ﬂ‘mlmf‘x;rmeg’;z ” ::g:
28 @) BUDDY JEWELL Sweet Souther Comfort (Columbia) 1658 186 1186 +123 35406 4757 7 85| suanin TWAIN Se'sNotJustAPretty Face Mercuyl  +399
29 € CRAIG MORGAN Every Friday Afternoon (BBR) 1545 113 1111 +75 31970 2578 17 782 | GARY ALLAN Songs About Rain MCA/ 4314
35 €@ VIARTINAMCBRIDE in My Daughter's Eyes (RC4/ 1510 743 1178 +560 31519 16680 3 92/18 | RODNEY ATKINS Honesty (Write Me A List) Curt/ +340
30 €D BLUE COUNTY Good Little Girs (Asylum/Curt) 1306 103 988  +86 27250 2213 8  69)2 gm‘:’;‘:fé:'smemm‘g%%m - ::'7’;
34 €@ CLINTBLACK Spend My Time (Equity Music Group) 1114 270 808 +167 23936 6158 6 637
36 €]D GARY ALLAN Songs About Rain /#CA/ 1112 375 856 +274 22655 7471 3 72117
33 €3) DIERKS BENTLEY My Last Name (Capitol 1044 168 817 +111 21416 3661 6 635
31 €D BRIANMCCOMAS You're In My Head Lyric Street 938 39 675 +32 20863 735 10 55/5
32 €D KELLIE COFFEY Texas Plates (BNA/ 93 74 769 +52 18131 789 9  66/3
46 € TOBY KEITH American Soldier (DreamWorks/ 810 476 644 +377 15787 8707 2 46j27
37 €D VINCE GILL Young Man's Town (MCA/ 652 29 473 29 14506 1777 9 382
40 €D TRACY LAWRENCE Paint Me A Birmingham (reamWorks/ 570 61 411 +25 11482 412 6 344
38 €]) KENNYROGERS Handprints On The Wall (Dreamcatcher) 568 4 460 +7 10268 79 7 426
42 € KEevIN DENNEY A Year At A Time (Lyric Street) 527 35 405 +30 10702 564 7 375
45 € PATTY LOVELESS On Your Way Home (Epic/ 477 74 381 +53 8519 1401 4 386
43 €)' JAMES OTTO Days Of Our Lives (Mercury) 47" 40 371 +16 9376 384 8 374
44 @ REBECCA LYNN HOWARD | Need A Vacation MCA/ a6 42 35 +28 w077 sos s 3on| MOST
47 @) LORRIE MORGAN Do You Still Want To Buy Me... fmage/Quarterback) 356 26 292 +19 s0s 542 a 2m|InCr eased Plays
49 (B MARKWILLS That's A Woman /Mercury) 386 84 294 +70 6545 1353 2 3210 o
48 44 BILLY DEAN I'm in Love With You (View2) 266 223 10 5485 478 5 qpj0| e U WOREASE
50 € SONYAISAACS NoRegrets, Yet Ly Street/ 24 173 +5 5215 85 2  19/3 | MARTINA MCBRIDE in My Daughter's Eyes (AC4/ +560
@ SHERYL CROW The First Cut Is The Deepest (A&Miinterscope) 232 43 185 +31 4322 561 1 175 | NENNY CHESNEY There Goes My Life (BK4) +n
@) AMANDAWILKINSON Gone From Love Too Long (UniversalSoutt) 203 . 188 +2 3122 13 1 170 :f:: jig:sgﬁmm’%z'f ::;;
@ CAROLYN DAWN JOHNSON Simple Life Arista) 184 75 147 458 4185 1706 1 21112 | TIMMCGRAW Watch The Wind Blow By (Curt) +288
@ KENMELLONS Paint Me A Birmingham (Curt) 141 126 +6 2657 180 1 9/0 | SHANIA TWAIN She's Not Just A Pretty Face Mercury) ~ +274
@D DARRYL WORLEY | Wil Hold My Ground (DreamWorks) 129 M0 +1 2821 85 1 120 | GARY ALLAN Songs About Rain (MCA) +24
RODNEY ATKINS Honesty (Write Me A List) (Curty +248
112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22. BRAD PAISLEY Little Moments (Arista) +221
© 2003 Radio & Records. MONTGOMERY GENTRY Hell Yeah (Columbia/ +216
NEW PRODUCTS AVAILABLE! - CALL TODAY FOR A CATALDG! ... 5 - — —
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'~ COUNTRY CALLOUT AMERICA. sy @uliseve

It i [N (%€
» EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 28, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of November 3-9.
TOTAL
ARTIST Title (Label) LIKE ALOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICAs
TOBY KEITH | Love This Bar (Dream#Works) 40.0%  80.0% ° 12.8% 8.0% 3%« 15% | MHOT SCORES
SHERRIE AUSTIN Streets Of Heaven (C4/88R) 393%  750%  12.8% 96.5% 70%  1.8%
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 34.8% 76.0% 15.0% 98.8% . 53% 2.5% st ord of the Week: Young.
SCOTTY EMERICK ! Can't Take You Anywhere (DreamWorks) 33.8% 69.8% 19.8% 94.5% 4.8% 0.3% | Question of the Week: Lets talk about the
PAT GREEN Wavé On Wave (Republic/Universal South) 328%  T30%  163%  95E%  3B% 2% | Lo e
JIMMY WAYNE | Love You This Much (DreamWorks) 32.3% 76.0% 16.5% 97.8% 45% 0.8% | sayorwhatyour friends think and say. This
e P . . . is important: | want your personal opinion
TRACY BYRD Drinkin’ Bone (RC4/ < 31.8%  715%  18.3% 98.3% 6.3%  2.3% | ofjust what place you think The Dixie Chicks
q [} 9 9 0 [/ 0 have in the Country Music Industry.
GEORGE STRAIT Cowboys Like Us (WCA) 31.0%  71.3% 188 % 99.3% 88%  0.5% e S M sty 1,
TERRI CLARK | Wanna Do It All (Mercury) 31.0% 73.8% 16.5% 96.3% -  5.0%: 1.0% with ”1” meaning you think the Dixie
RASCAL FLATTS | Melt (Lyric Street) 305%  718%  17.3% 97.8% 6.3%  2.5% | Chicks are no longer a factor and radio
A - stations should just quit playing their mu-
RODNEY ATKINS Honesty (Write Me A List) {Curb) 29.5% -67.0% 19.5% 94.8%= «# 7.0% 1.3% sic altogether and move on, and “5” mean-
REBA MCENTIRE I'm Gonna Take That Mountain (MC4) 23% 0% 28% 998 28% 33 A
JOE NICHOLS Cool To Be A Fool (Universal Soutt) ~ * . B G65% 18I 90K B0% - 0% | shoud contine o ply ther musec boh
\ o
SHANIA TWAIN She's Not Just A Prtty Face Mercury) B0% GEA%  195%  SA0% 0%  18% o e retoin el ot T D
-JOSH TURNER Long Black Train MC4) ~ ~ 270%  63.8% 19.5% 925% - 988% 705% | Chicks. (Note: This is phase two of the ques-
tion, bringing the total sample to 400 persons.)
KELLIE COFFEY Texas Plates (B44) 265%  645%  25.0% 95.0% 48%  0.8% | Tom
MONTGOMERY GENTRY Hell Yeah (Columbia) 26.5% .69.3% . 17.0% 985%« < - 8.0% ¥ A4.3% i Kf.ryoirﬂﬁm?: L0
ALAN JACKSON Remember When (Arista) 26.5% 65.0% 16.3% 86.5% 3.8% 1.5% 3 Dol;’t know: 21%
T . - - 5 2.Kind of not a factor: 6%
LONESTAR Walking In Memphis (BNA/ 258% . 69.3%. 195% . 99.0% 5.8%+ «4.5% 1. Not a factor, move on: 15%
CHRIS CAGLE Chicks Dig It (Capital 258%  708%  17.5% 96.8% 50% 35% | m
BUDDY JEWELL Sweet Souther Comfort (Columbia) - 250%  580%  238% © B63% - 38% - 08% [ ;o PRl
DIAMOND RIO Wrinkles (Arista/ 250%  68.3%  18.8% 95.0% 5.3%  28% | 3Dontknow me
- % ; = .Ki 5 0/o
TRACE ADKINS Hat Mama (Capito) \ 205% . 580%  25.0%  935%  O3%7 3% | ) Notstctor meveon 16%
RUSHLOW | Can't Be Your Friend {Lyric Street) 24.3% 66.8% 24.0% 97.0% 4.0% 23% | 2
. . . 5. Very important: 39%
BRAD PAISLEY Little Moments (Arista) 200%  58.0%  25.3% 93.0% 75% - 23% | 4 important 19%
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (drist)  23.8%  68.0%  20.3% 96.0% 0% 08% | 2 E;f;‘omﬁlé‘j;or »
BRIAN MCCOMAS You're In My Head (Lyric Street/ 23.5% 56.0% 23.3% 86.0% 50% 1.8% | 1.Nota factor, move on: 17%
CRAIG MORGAN Every Friday Aftemoon (884) 223%  655%  180%  910%  60%  18% [ e o
JO DEE MESSINA | Wish (Curty 233%  633%  24.5% 94.5% 6.3%  05% | 4 Important 29%
SARA EVANS Perfect (ACA) 230%  633%  203%  91.0%  65%  10% | o ponknew i
BLUE COUNTY Good Little Girls (Asylum/Curty 230%  60.3%  22.3% 90.5% 68%  1.3% | 1.Notafactor moveon:17%
F
CLINT BLACK Spend My Time (Equity Music Group) 213%  585%  23.0% 90.3% B5%  23% | 5 Very important 32%
TIM MCGRAW Watch The Wind Blow By (Curb) 20.8% 56.0% 21.3% 83.8% 6.0% 0.5% ;- {)"(‘)P?trg‘ot 232"/;0/
5 n W o
DIERKS BENTLEY My Last Name (Capitol) 16.8% 48.5% 17.5% 73.5% 1.3% 0.3% | 2 Kind of not a factor: 7%
KENNY CHESNEY There Goes My Life (BNA) 153%  52.3%  34.3% 93.8% 6.8%  05% | 1-Notafactor moveon:15%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My
Favorites b) I Like It ¢) It's Okay..Just So-So d) | Don't Like It ) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..

A

TRACE AND BLAIR
Trace Adkins visits the After MidNite studios
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. COUNTRY REPORTERS

November 28, 2003 R&R ® 39

-~
KEAN/Abilene, TX WHWNKBinghamion, NY | WGAR/Cleveland, OH* WFBE/Flint, M WUSJ, . g
el el el ——— mm.ns :lolnlgll.wlwi‘!r.ﬂ KTST/Dkiahoma Cty, OK" | KFRGAverside, CA* KXKS/Streveport, LA | WTCM/Travarse City, Mi
POMD: RodyFemandez | PI/APT/MD: Ed Walker MD; Chuck b o NoAdds O ofye Caboun e Lot O Loe Dougles OM: Gary McCoy PD: dack D Waley
Wzmﬂ 1 o S w&sm, LEAN RIVES 4 TRACE ADWONS WA WLS qmwm PD; Russ Winston m:w&um
1+ i s 10 WA MR CE e R A Ho Adds $ ooyl
AR Sk s9en WXFLFFlorence, AL KLLL/A ubbock, TX CAROLYN DAWN JOHISON
PO/MD: Gary Murdock WROO/acksomville, FL* : 100(Y/Okdahoma City, OK* KiM/Tucson, AZ*
WONOUATon, OH® . MD: ¢ OMPD: Jay Rickars 5
OMPD: Kevia Mason roBmiogham, AL” | kcov/Colorsdo Springs, €0 | ials il MD: Kely Greena PO L Smi WSLCRoanoke, VA KSUX/Sioux City, 1A OM: Horb Crowe
' : Tom Hanrahan ! 3 et WO: Dixe Jones 1120 DEE eSS POM: B Roed PD: Brett Sham . PD: Buzz Jachson
APD: Ken Stoel MO, Jay Crze PO: Travis Dally T i wisaw : PD: Bob Rownds .
1 THRR LA - MD: Vaierie Hart 3 MARTINA MCBRIOE H e MO: Robynn Jaymes : Tomy Michaels MD: Joh Soliins
Nt No Adds . e WDEN/Macon, GA No Adds 13 T0BY KETH fo I
— . K Aot PD: Gery arshat -
: Mike Petorson arm " /Omaha, NE* g wcson, AZ*
WGNA/bany, NY* . MO: Steve Pieshe oL APOMD: Lawra Staring Stlisboodns TR
PO: Bz Brindie W2ZK/Birmingham, AL KKCS/Colorado Springs, £0 8 108 1 J0 DEE MESSMA m pr WYYD/Roanoks, VA WBYT/South Bend, IN AR S
MO: 8N Earley POMD: brisn KACS/Calorado Springs, - WXBQ/Johnson o PU/MD: Save Cross OM/PD: Tom Cakes Ponizol
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Help For The Holidays

Continued from Page 1

weekends. The holiday music tactic
means that listeners will use your
station in a new way, but it doesn't
replace any of AC’s typical usage
patterns.

Include Christmas im-
aging in your standard
live talk sets. Positioning
statements can change,

e., "Continuous Lite fa-
vorites” becomes “Con-
tinuous Christmas favor-
ites”; “Mix means vari-
ety” becomes “Mix means
Christmas”; “The best
variety of the ‘80s, '90s and today”
becomes “The best variety of Christ-
mas music.”

The Basics

* Run music-image promos
throughout the day to market your
station to the huge infusion of new
cume. Dazzle the new cume. All-
Christmas music brings former lis-
teners as well as new ones. Welcome
new listeners and businesses in pro-
mos and positioning.

* On Dec. 26 go back to your reg-
ular library minus the secondary
categories. Slam your audience with
powers, powers and powers. Burn
isn't an issue, since you just rested
your whole library for a month. Fig-
ure out your rotations now and play

Mike McVay

nothing but hits for a month or so
after the holidays.

* Share the listeners’ excitement
for All-Christmas. The callers are ex-
cited, so reflect their passion in im-
aging promos. Record comments
from the request line and
play them back frequently.

* Cross-promote on
cluster stations frequent-
ly. All-Christmas is a
unique selling proposi-
tion for any format in the
cluster.

¢ Continue to air news
updates as you are cur-
rently. World events may
dictate that you go to wall-to-wall
news coverage.

* After Christmas, presenta New
Year’s Resolution Line: “I's a new
year, and WXXX wants to know
how we can continue to be your fa-
vorite radio station. Call our listen-
er comment line.”

* Take credit for playing All-
Christmas: “When you're at the mall
and you hear Christmas music, it’s
probably [station name/ frequency].
All Christmas music, all season
long.”

* Promote holiday usage: “When
you're [shopping, putting up your
tree, cleaning, hanging Christmas
lights, etc.] and you need Christmas
music, turn on the holiday music
station, [calls].”

i

i
H

b imnlﬂﬂ

HOLD THE MAYER 7o celebrate the release of his new CD, Heavier
Things, John Mayer spent the morning with WPLJ/New York’s Scott & Todd in
the Morning show. He performed his hit single “Bigger Than My Body” and few
other new songs.

* Promote the music as a gift or
thank you to listeners: “All-Christ-
mas is our way of saying thanks for
making us one of [city’s] most lis-
tened-to radio stations. It's our gift
to you this holiday season.”

* Your weather out-cue could say
something like: “It’s 40 degrees at
[city’s] official home for the holi-
days, [calls].”

Imaging Matters

Your production or imaging di-
rector will be busy. Because you are
playing a short list of music for some
time, the imaging should be compel-
ling and fun. Have lots of promos.
The imaging has to carry on the en-
ergy of the radio station. This is es-
pecially important if you're a Hot
AC all of a sudden playing Johnny
Mathis.

Recorded elements in music
sweeps can be categorized as warm
(use into slow, traditional or reli-
gious songs), happy (use into con-
temporary and upbeat songs) and
jingles (use into any song).

Here are a few more production
ideas:

* Record kids saying “Merry
Christmas” or “Happy holidays.”
Record kids talking about sweet
things like family holiday traditions
or silly things like how Santa actu-
ally climbs down the chimney.

* Find someone who can do a
Grinch voice.

¢ If you have a military base near-
by, get greetings from soldiers.

* Getlocal celebrities (the mayor,
TV anchors, etc.) to record custom
drops.

* Have local retailers do IDs: “I'm
[name] from [store], and we listen to
the sounds of the season all day on
[calls].” Your sales department may
even be able to sell these, but they
shouldn’t be any more than name
and location.

Nice Features

* “Christmas Cafe” or “The
Christmas Shoppers’ Lunch”: Play
all-Christmas requests during the
lunch hour.

¢ “Christmas Wrapping Music”
or “Trim a Tree” evening specials:
Position the same list of songs
you're playing as “holiday music to
wrap presents by.” Cross-promote
and attach a sponsor to it. It can air
from 6-7pm for Delilah stations or 7-
9pm for non-Delilah stations.

* “Santa Calls”: Find the staffer
who sounds most like Santa and
have them talk to listeners” kids.

www.americanradiohistorv.com
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Reindeer Games

holidays.”

time.”

the background.

with the neighbors.

free.

client location.

best display wins the prize.

Christmas lights.

great for this one.

Christmas Day time period.

this one.

Programming and promotion features
to add glitter to the holidays

Berkowitz Broadcast Consulting’s head honcho pulled
out this list of holiday ideas from his new book, the aptly
titled The Holiday Ideas Book.

Nonstop Christmas Music: If you aren’t going All-Christmas the
entire month of December, at least play all Christmas music Christmas
Eve and Christmas Day, if not more. Make it easy on yourself and
produce a four- to six-hour segment of music and repeat.

Website: Dress up your station’s website to look like the hohdays
Put a banner on it that says “Your home for the o

Jingle Bells: Keep sleigh bells in the studio
for the jocks to ring when giving “Happy holiday

Staff Greetings: Play these into holiday
music. Example: “Hi, this is Bill Fries, Opera-
tions Manager at Magic 105.1, wishing you and
yours all the best this holiday season.” L

Relaxation Kiosk: Set up a kiosk at the § bo __j
mall. Offer a place for listeners to relax while
shopping. Of course the station is playing in

Neighborhood Caroling: Listeners enter and win your staff
showing up at their home with hot chocolate and cider for a sing-along

Gift Wrapping: Jocks show up at client locations and wrap gifts for

Needy Kids: Have talent visit the local children’s hospital and hand
out goodies to the kids who won't be home for the holidays.

Hassle-Free Shopping: Arrange for a bus to take last-minute
shoppers from mall to mall, providing them with a hassle-free day.
Arrange for lunch. Give all winners a $100 gift certificate to start the day
with. One grand prize winner wins $1,000.

Santa’s Sleigh: Listeners call in, and we tell them three things in
Santa’s sleigh that hour. They pick one and win.

Coats for Kids: Align with a local merchant to collect winter coats
for kids who may otherwise go without.

Christmas Card Contest: Kids design cards that are judged at a

Phone Home: Work with a long-distance carrier to provide folks the
chance to phone home for the holidays.

Light up the Night: Listeners send in photos of their decorated
homes. Station call letters must be included in their decorations. The

Holiday Tours: Rent a bus and tour neighborhoods looking at

Caravan of Carolers: Form a group of Christmas carolers from
your staff. Send them all over the area to entertain folks. Malls are

Sleigh Rides: Offer sleigh rides to kids at high-traffic locations.

A Family Christmas: From Christmas Eve at 6pm through
Christmas Day, personalities each host one-hour shows of Christmas
music. Family members can be featured talking about their holiday
traditions. These shows can be repeated over the Christmas Eve-

Kids Call Santa: A great Christmas Eve show. Run from 6-8pm.
Kids call the station and talk to Santa. You will need the harmonizer for

Santa Patrol: The station tracks Santa’s progress from the North
Pole to your city. Do three or four short, fun reports an hour.

By Gary Berkowitz

Gary Berkowitz

Solicit participation via mail, e-mail

and telephone. Brownie Bee [fe-’

male] calls the entrant [child] and
asks them to hold for Santa Claus,
calling from the North Pole. Santa
chats with the child for a minute.
The calls are recorded off-air and
turned into vignettes for replay the
next morning. Who doesn’t want to
talk to Santa Claus?

* “Ho Ho Ho Means Money”:
This is a twist on “call in to win.”
Listeners tune in to hear Santa call
out, “Merry Christmas to all.” The

correct caller wins the money. The
hook is “When Santa hollers, you
call for the dollars.” Have fun with it!

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1663
or e-mail:
aperelli@radioandrecords.com
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WE WEEK  ARTIST TITLE LABEL(S) s PLAYS AJ%%A?R%E e o Most Added OW o e s e s
2 1 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1987 -10 166559 3 1030 | www.rradds.com -
3 2 TRAIR Calling All Angels (Columbia) 1860 -85 138327 22 98/0 ARTISTTITLE LABEL(S) ADDS
1 3 UNCLE KRACKER f/IDOBIE GRAY Drift Away (Lava/ 1788 -237 157647 39 94/0 JIM BRICKMAN Sending You A Little Christmas (44L) 7
4 4 MATCHBOX TWENTY Unwell (Atlantic) 1755 106 154457 29  93j0 | ELTON JOHN The Heart Of Every Gl £pic/ 5
5 5  SIMPLYRED Sunrise (simplyred.com) 1518 -166 102833 21 861 :::R"c';;':‘gs”Sy”;:;h’f"l’/';njc””” ;
7 6  PHILCOLLINS Look Through My Eyes (Walt Disney/Hollywood) 1404 -115 85110 1" n BEBE WINANS fIROB THOMAS My Christmas Prayer %ic/ 4
6 7 MERCYME | Can Only Imagine (/NO/Curb) 1389 -142 82886 30 84/0 CLAY AIKEN Invisible (RC4)/ 3
9 8 CELINE DION Have You Ever Been In Love (i 1315 124 110182 32 1030 's'::; fl‘::m ?;;“lez g:t’ L”T"hf'éﬁﬁ et et :
8 9  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1286 -138 108055 30 831 BURKE RONEY Let it Al Come Down (R World/Ryko) 3
10 10 LUTHER VANDROSS Dance With My Father (J/ 1236 109 113985 25 940 BANGLES Something That You Said (Kach/ 3
" m DANIEL BEDINGFIELD If You're Not The One {/sland//DJMG) 1103 0 81343 34 90/0
12 12 JOSH GROBAN You Raise Me Up (743/Reprise/ 1017 -48 70631 6 8211
16 @ CLAY AIKEN Invisible (RCA) 885 +4 74331 1 7813
13 14 JIM BRICKMAN Peace (Where The Heart Is) (4AL) 852 -18 40524 16 80/0
17 @ SHERYL CROW The First Cut Is The Deepest (A&M/Interscope) 812 +28 81051 9 60/3
18 16 CELINE DION Stand By Your Side (£pic/ 136 -28 38581 10 65/0
20 Q SARAH MCLACHLAN Fallen (4rista) 104 +64 55515 8 a;n
19 @ DIDO White Flag (Arista/ 703 +42 81089 9 41/0
22 @ TIM MCGRAW Tiny Dancer (Curb/ 628 +16 21052 1 70/0
23 20 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 543 19 31654 5 571
24 @' ROD STEWART f/CHER Bewitched, Bothered And Bewildered (/) 494 +23 33931 5 631
25 22 HALL & OATES Getaway Car (U-Watch) 413 -16 13513 6 62/3
26 23 SEAL Waiting For You (Warner Bros.) 349 -56 26539 14 410
27 @ SANTANA fALEX BAND Why Don't You & | (Arista/ 3 +6 38225 4 18/0
2 25  MICHAEL BOLTON When | Fall in Love (Passion Group/ 328 -294 10745 12 64/0
28 @ BURKE RONEY Let It All Come Down (R World/Ryko/ 313 +28 4445 5 36/3
30 @ CHRISTINA AGUILERA The Voice Within (RC4/ 2n +56 8222 2 412 Most
28  TARRALYN RAMSEY Up Against All Odds (Casablanca) 155 -3 3217 1 3212 Increa sed Plays
@ ELTON JOHN The Heart Of Every Girl (Epic) 143 +96 4433 1 28/5 - - we e e TP"LT,‘“YL
30  JOHN MAYER Bigger Than My Body /Aware/Columbia) 141 20 7087 1110 ARTIST TITLE LABEL(S) INCREASE
107 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ‘E.;L[:'NG.::;::;hg :::YHN?;hiv;rZ;;;fZZ :g?
psced 15 Sange blow No. 5416 moved 1 ecuren atr 20 weeks o e char, Songs below No. 10 moved 0 tecurent e 50 weeks on o . Mot Adde. | TRANS SIBERIAN ORCH. Cists Canon dava +10
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. | GABRIELLE Out Of Reach (Go Beat/Universal) +65
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | pARC ANTHONY | Need You (Columbia) +64
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. SARAH MCLACHLAN Fallen (Arista) +64
New & Active . . e e eosnee o o s i s 2w wmmo e e u—w | JAMES TAYLOR Have Yourself A Meny... Columbi/ +63
me e - NITA WHITAKER Heaven Holds The Ones | Love fladependent)  +63
BANGLES Something That You Said (Kach/ ABENAA Song 4 U (Nkunim/ B. MIDLER f/B. MANILOW On A Siow Boat To China (Columbia) +62
Total Plays: 124, Total Stations: 32, Adds: 3 Total Plays: 82, Total Stations: 22, Adds: 2 BETTE MIDLER Memories Of You Atiantic/ +62
 Cabriel Vel Detailed station piaylists for aii R&R
TotalPlys: 123, Toa Sations: 2, Adds: 2 reporters are araitable on the web at
Songs ranked by total plays

 COYOTEPROMOTIONS.COM,

RULE # 1 _ adivision of Adobe Graphics & design, Inc.
“ Always treat the customer  started in 1989 in Sante Fe, New Mexico.

i i ’ (We've grown since then.)
EiE0s, Deostine I you don L, We now serve over 2,500 clients

someone else will. in radio, television and
the recording industry.

RULE #2
Don’t forget rule #1.

 Pi1B00:726.9683 + 516.487-5696 - rx: S16-482.7425 - CUSTOMERSRVICE@CONOTEPROMOTIONS.COM - 300 NoRTHERN BL, SUITE #26 » GRea NEck, NY, 11021 « PO Box 2212, Grear NEck, NV 11022
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e November 28, 2003

N ( N
Kﬂmfﬂﬂmm or The Woek Ending /a8 Indicator. ... . ... ..
TR = o , ] ‘ , o
D BT P e Women Women Women UNClE KRACKER fIDOBIE GRAY Drift Away [Lava/
Arhst Title (Label) ™ LW Familiarity Burn  25-54  25-34 35-54 T T S o
CUUNTING CROWS Big Yeflow TaX| /Geffen/lnterscape}
CLAY AIKEN Invisible (RCA) 426 430 87% 12% 444 438 445 JIM BRICKMAN Peace (Where The Heart s} /AAU
MATCHBOX TWENTY Unwell (Atiantic) 408 413 95% 34% 408 383 4.17 “E'ﬂ}lﬂlﬂﬁ ffljjﬁﬁﬂfﬁfguﬂf"' he
JOSH GROBAN You Raise Me Up (743 Reprise) 402 413 73% 1% 413 388 420 SANTANA fMICHELLE BRANCH The 93"391}2",‘* ristal
. , ’ DIDU White Flag /Arista)
DIDO White Flag /Arista) 387 382 1% 13% 3.87 390 385 G i o e e
ClAY AIKEN Invisible lh’L‘A}
RAIN Catling All Angels bi: ! i i ) i T e e e e
TRAIN Calling All Angels (Calumbia) LI e ) UL ) " MICHAEL MCDONALD Ai't No Mauntain High Enough (Motows)
DANIEL BEDINGFIELD If You're Not The Qne //s/and/i0JMG) J8a 384 91% 36% Jao 370 383 TIM MCGRAW Tiny Dancer (Curby
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywooo) 3g2 385 83% 20% 3.83 375 385 CHRISTINA AGUIlERA The Voice Wlthln /ﬁL‘A/
CELINE DION Stand By Your Side (£pic/ 378 382 78% 17% 383 374 386 _TRAIN Drops Of Jupiter (Tell Me} /Uﬁugffa{ o
JIM BRICKMAN Peace (Where The Heart Is} /44L) 375 385 72% 171% 379 363 383 Songs ranked by total plays
CELINE DION Have You Ever Been In Love (£pic/ 374 391 95% 39% 383 363 389 Recurrents o
LUTHER VANDROSS Dance With My Father (/) 13 311 92%  36% 373 338 384 (
ENRIQUE IGlESIAS Hero //nterscape} 851
SHANIA TWAIN Forever And For Always (Mercury//0JMG, 372 379 91% 4% 372 356 3.77 e L come
R PHIL COLLINS Can'tStop Loving You frlntic) 850
. - 0, 0, ST b S s NN SN KN 0t N N o St s o o
SIMPLY RED Sunrise (simpiyred.com) 68 3.69 76%  23% 362 359 363 S ANTANA fIMICHEllE BRANCH The Game Of Love /Arists) 836
. , e O A
EAGLES Hole In The World (ERC/ 366 3.69 90% 35% 364 348 3.69 VANESSA CARLTON A Thousand Miles /A &M//nterscape} 801
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 353 350 88% 27% 3.50 356 3.49 CHRISTlNA AGU".ERA Beautiful /ﬁUA/ 775
UNCLE KRACKER f/DOBIE GRAY Drift Away {Lava/ 347 358 98% 53% 344 326 350 NORAH JONES Dont Know Why (Blue /y,,,e/y,,g,,,/ 773
CHRISTINA AGUILERA Beautiful (RCA) 326 3.28 98%  60% 336 320 333 lUNESTAR I'm Already There (BNA) 750
MICHAEL BOLTON When | Fall In Love (Passion Group) 326 332 86%  33% 332 303 341 EAGlES Hole In The World /EHU/ 144
COUNTING CROWS Big Yellow Taxi (Geffen/Interscape) 317 334 92% 54% 3.12 284 321 SHER“ CRUW Soak Up The Sun M&W/ﬂterscﬂﬂel 700
Total sample size is 417 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the percentage _TRAIN Drops Of Jupiter (Tell Me) Columbia) 587
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey.
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results CEUNE DIUN A New Day HasMEovlﬂn E': ff’f’” it e 54:1
are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The FAITH HILL Cry (Warmer Bros.) 538
\_ RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. \_ o : o R - o j
~
Reporters e .. SR .
WYJB/Albany, NY* WMJX/Boston MA* KLTl/Des Moines, I1A* WLHT/Gmnd Rapids, MI* | KTDY/Latayette, LA* KWAV/Monterey, CA* KKCW/Poniand OR* WNSN/South Bend, IN KRBB/Wichita, KS* WGNI/Wilmington, NC
PD: Chris Holmberg PD: Don Kell PD/MO: Tim White PO: Bill Bailey PD: C.J. Clemants PDIMD Bemm Moody PO Bilt Minci POMO: Jim Roberts PO: Lyman James OM: Parry Stone
MO Chad 0" Hara API] Cn No Adds Ml) Klm Emnn APD: Debbie Ray : Alan lm No Adds APO/MO; Suzamne Mears PD: Mike Famow
No Adds MO: Mark MD; Steve Witey 1 CLAY AKEN 10 HALL & QATES mas
JIM BRiCKMAN WMGC/Detroit, MI* g:ﬂa}lg'i AGUILERA No Adds WALK/Nassau, NY* . N . 1 JIM BRICKMAN i CHRI;‘#QA AG%ILEIERLEBRANCH
%NAIhuquerque NM* gﬁgﬁgmgepm‘ cT* %,!.J,IM,,::;M g R T — :g/m:sm Millee %V%m"w' RI KISC/S'Pokane WA
: A reen: ,NC* . Chiis 4 APD/MD. Davey Morris
: :Ao? ls::wcﬁsu(;:::mv M3 Sarm G Vo o o Lo e o e s Bame, PA® WSRS/Worseste, MA*
D: Jodi Vals » MD: Jude Morgan
WJYE/Bufialo, NY* WOOF/Dothan, AL WMViGreenvifle, sc+ | KMZQ/Las Vegas, Nv* Yo ik WRAL Raleigh, NC KLY Spolane, WA* e oo
WLEV/NI ntown, PA* OM/POMD: Joe Chille ) A OMPD: Cat Thomas ade Formicala OM: Brew Michael 4 MICHAEL MCDONALD
LA entown, A e POMD;Leigh Simpatn Eé, ﬁ?f‘tﬂ on AP WLMG/New T O Kety PONG: S m:,; ELTON JOHN
e WHBC Canion, OH KTSM/E| Paso, TX* o ‘m’" S s KRNOMeno, NV* Soringfield. MA
POMD: Bifl Tol WSPA/Greenville, SC* KSNE/Las Vegas, NV* POMO; Dan Frtz’ W_MI:S pnnngﬁeld. ) . | WARM/ork, PA*
ﬁr’ﬁﬂxiﬁus‘“ e Klyhmlnn 490, Som e | P ) WL Y, W RO, Eﬁ&m %.l E:/V"?I’! minglon, DE P el s
e No Adds - R o Adds
o WSUY/Charleston, SC* WXKC/Ere, PA WRCHMartford, CT* . ',f,}’,d"!,‘;"' Prue WIVRRichmond, VA o No Adds
WLTWAtianta, GA* Am/M o 7 B coows o B o s CA WWDENorlolk, VA* Moo 80 o puafieid, MO
OMPD s Vapian 2 CRELE "RACKER U008 GRAY Norgge ™ PO Sl Scare P s v g ey
3 : Ji reau . d
No Adds WDEF/cmnanooga ™* W/I}J/Evanmlle N AT — » Ho Adds i WSLDIRoanoIm VA No Adds *Monitored Reporters
- Robin Dank : aia ison, WI* g 5 D Dam s
s g Ciy, NJ* "2 F&:R:Teﬁfusn — o %".’,‘#}‘T‘Jﬂ o Rl xyahoma City, OK "? S crow KEZKS!. Louis, M0” 139 Total Reporters
G, WRRMCincionat, OF° | iy e eve, AR KSSKMonolulu, HI* ik WRMMRochestr, Nv- | "0t .
1 BURKE RONEY Eﬁ;‘:‘m ) ot A‘J A o POMD: P Wistn KVLY/McAlIen N L(n%m..mﬂta m.',‘.E' “’“’;'t?a&’m""‘" ggnvﬂw T 122 Total Monitored
Ao pugusta, GA WAHR Huntsville, AL* u&'nh"fm RANSEY KYMXSacramento, CA* | "% 17 Total Indicator
anu S By WDOKlevland, OK | WCRZ i, MI* 00 ot B WMGF/Oriando, FL* o e o
m:mxm& oo M.m,..,., M oy Dren WLAQMelboume, FL* e ety No Adds M Tampa, FL* Did Not Report, Playlist Frozen (1):
KKMJ/Austin, TX* o umm . o e | APD:Bobly Rich WGFB/Rockford, IL
B, MOt S O eyt o | WP, | e U | KSR o UT | e
3 PHLGOLCHS N ks ,,., iyl WRVRMemptis, T st ot The following stations are
sy 4 ) WRVF/Toledo, OH* A
KGFMBakersied, CA" | WTCBColumbia, SC* — WOy R Bt WswiPeora, IL XSFI/Salt Labe City, UT* i Michasls temporarily removed from the
T e 5 WYXB/ndianapolis, IN* | "% MPLMO: Randy Handle P Do Cap 1S e panel due to Holiday
PUNG: i v No Adds KSOF Fresno, CA QW/PD: David Edgar ‘5 b APOMD: Lance Ballance i
totte NP £ Cus dhon 0: i Goree WHGQMiddlesex. NJ* : o as programming (14):
WS Goumbas, OR* | gse™ e e FOAD T e KM Tucsan, AZ* KBAY/San Jose, CA
* J i s - " )
XKD Bakersfield, CA Aas - WJKK/Jackson, MS* KESZ/Phoemx Az !‘&’9’?’“5“:“”3“” R %’ﬂuﬂmlm KGBY/Sacramento, CA
"’"‘" s KKBATorpus Chrst, TX* LA T FOME S o HATE Minneapols, M- gf o - e
i o L e G-y KSBLSana Bartara, CA | wuwtica, NY KSRC/Kansas City, MO
WBBEBaton Rouge, LA® | ! SR WAIVFL Wayne, IN° mms:um“"' DAYD YOLAG EEB»E’&%%’“@%E”"A?‘%}"O%”# P e o - 'ﬂmm:::,é KUDL/Kansas City, KS
JPUNT: MichaleSctem %ulmﬂm PO b ictars BEEE MINANS (706 THOWAS DESCHAN CHAISTINA ACILERA WBEB/Philadelphia, PA
AP Dan Lakin 4 ELTON JOHN KKLT/Phoenix, AZ* KLSY/Seattle, WA* . | WLIT/Chicago, IL
oy | GRS | TRE | Megswen | wgue | S SR, e WiTaMiwaukes, wi
PO: Jack Michasls A . .
1 St Y WLOUDayion, OK" MG b0 S ot i WP, PA | WMJJ/Birmingham, AL
A Eh Rtk Hoddts KRWMSeattie, WA* WASHWashington, D¢+ | WNIC/Detroit, M1
WYSF Birmingham, AL" s OMERLENIOE | WOLRKalamazoo, M KiSNMaodesto, CA* ! X e o) e WOOD/Grand Rapids, Mi
mwmmv‘m X0S/Denver, C0* OBENSIDOAR0 8 i Gy | SN Kor Lt e S Piltshurgh, PA s WRSA/Huntsville, AL
e SIS G 1 ELYAREN o s estch + | WRSN/Raleigh-Durham, NC
o fle, FL* WOBM/Manmouth, NJ* KVK/Shreveport, LA* WHUD Westchestar, NY g ham,
KT Boiss, ID* LEAWN MES ol sl WoEKnowville, T | oS oles WHOMPartiand, ME O Cay Ml o PO Tomer WPEZ/Macon, GA (indicator)
e FaMRaa, | VA e | B2 i e A J
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HOTACTOP40 _

e November 28, 2003
ARTIST TITLE LABEL(S)

SANTANA f/ALEX BAND Why Don't You & | Arista/

3 DOORS DOWN Here Without You (Republic/Universal)
MATCHBOX TWENTY Bright Lights /Atlantic/

DIDO White Flag /Arista/

SHERYL CROW The First Cut Is The Deepest (A&M/Interscope)
SARAH MCLACHLAN Fallen (Arista/

MATCHBOX TWENTY Unwell (At/antic/

TRAIN Calling All Angels (Columbia)

NO DOUBT It's My Life finterscope/

JOHN MAYER Bigger Than My Body (Aware/Columbia)
BARENAKED LADIES Another Postcard (Chimps) (Reprise/
NICKELBACK Someday (Roadrunner//DJMG)

LIZ PHAIR Why Can't 1? {Capitol)

LIVE Heaven (Radioactive/Geffen)

JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
TRAIN When I Look To The Sky /Columbia)

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
NELLY FURTADO Powerless (Say What You Want) [DreamWorks/
SEAL Waiting For You (Warner Bros.)

STAIND So Far Away (Flip/Elektra/EEG)

JASON MRAZ You And | Both (Flektra/EEG)

FIVE FOR FIGHTING 100 Years /Aware/Columbia)
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC)
HOWIE DAY Perfect Time Of Day /Epic/

COUNTING CROWS She Don't Want Nobody Near /Geffen/
EVANESCENCE My Immortal /Wind-up/

DAVE MATTHEWS Save Me (RCA)

SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
VERTICAL HORIZON I'm Still Here (RCA/

SALIVA Rest In Pieces (/s/and/IDJMG)

CLAY AIKEN Invisible (RCA/

FUEL Falls On Me (Epic/

MERCYME | Can Only Imagine (/ND/Curb)

STACIE ORRICO (There's Gotta Be) More To Life (Farefront/Virgin)
TRAPT Headstrong (Warner Bros.)

BEN HARPER Diamonds On The Inside (Virgin/

MEAT LOAF | Couldn‘t Have Said It Better /Sanctuary/SRG)
BLACK EYED PEAS Where Is The Love? (A&M/interscape/
COLDPLAY Moses (Capitol)

OUTKAST Hey Ya! (Arista)

TOTAL
PLAYS

3715
3587
3460
3188
2785
2770
2460
2392
2100
2054
2012
1960
1908
1902
1762
1632
1542
1362
1075
1066
948
746
134
689
579
561
506
505
484
472
460
460
458
an
319
29
240
230
209
195

PLATS
-112
+69
+10
-15
+166
+159
-140
-118
+218
-358
+53
+90
-152
-332
-168
+86
+98

+55
-33
+115
+306
+136
+22
+74
+221
+49
+10
-69
-56
+120
+64
-1
-5
+25
+26
-83
+26
+35
+100

TOTAL
AUDIENCE
(00)

230394
217208
218476
210331
173003
173828
185119
154766
127133
129214
110556
109551
112642
112107
112044
85621
12535
64565
67508
43164
45786
42032
40136
29599
24747
25636
21899
28183
30292
28357
35206
16326
22183
23912
12921
1543
6505
12006
8170
9147

96 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron

Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

weson o | fJOSE Added’

25 92/0 www.rradds.com

17 90/1 ARTIST TITLE LABEL(S) A00S

17 930 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 10

20 90/0 SIMPLE PLAN Perfect fLava/ 7

10 93 JASON MRAZ You And | Both (Elektra/EEG) 5

EVANESCENCE My Immortal (Windup) 5

12 320 | pepAULT (Taking My) Lite Away (TVT) 5

42 950 NICKELBACK Someday (foatiunneriDME/ 4

34 92)0 COUNTING CROWS She Don't Want Nobody Near (Geffen/ 4
6 863 KELLY CLARKSON The Trouble With Love Is (RC4/ 4

16 88/0 -

12 833

11 804

28 800

29 770 B @

m ON®JOVI
6 863 “WANTED DEAD OR ALIVE 2003”
3 :;’: Huge first week at Hot AC !!!

" 58;1 NEW ADDS:

MR WKRQ WRFY KamB
8 605 THE FIRST SINGLE OFF THEIR NEW ALBUM
3 5810 THIS LEFT FEELS SO RIGHT

20 392 L IN SI?HEE nnhfl!mm

10 451 _— . .

4 514
2 35
431

w an | MOSt

0 160 IncreasedPlays
3 17’3 TOTAL
4 29’3 ARTIST TITLE LABEL(S) IN:;EAXSE

FIVE FOR FIGHTING 100 Years (Aware/Columbia) +306

19 210 EVANESCENCE My Immortal Wind-up/ +221
4 1810 NO DOUBT It's My Life finterscape/ +218
3 5/0 SHERYL CROW The First Cut Is The Deepest /4&Mnterscope/ + 166
2 261 SARAH MCLACHLAN Fallen (Arista/ +159

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +136
4 2000 | ciaY AIKEN Invisible ;RC4) 120
3 m JASON MRAZ You And | Both (Elektra/EEG) +115
1 2011 OUTKAST Hey Ya! (Arista/ +100
1 5/2 MICHELLE BRANCH Breathe /Maverick/Warner Bres.) +98
Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

EXRT

CHICAGOS FINEST RIXK

wyegl”

Call Today!
800.331.4438
www.cgilink.com

“THREE YEARS AND OUR
DECALS STILL LOOK NEW.”

Choose the decal printer more radio
stations have relied on for 30 years.

<ecCommunication
oo Graphics Inc
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4 N 7 N\
America’s Best Testing Hot AC Songs 12 + New & Acti Veﬁw‘w o o
ﬂé’fﬂ ﬂﬂﬂfﬁﬂ{i’l Hm For The Week Ending 11/28/03 o ‘
i H A
L e e e o M\;o ”;: ‘;N;”j; “\A‘;‘;r’:; SIMPLE PLAN Perfect {Lava/
e USROG, B SRR 5 B S mu o QG m m . e .
Artist Title (Label) TW LW Familarity Bum 18-34 18-24 25-34 | | T0tal Plays: 144, Total Stations: 16, Adds: 7
MATCHBOX TWENTY Bright Lights /At/antic/ 419 423 92% 18% 4.18 4.09 440
3 DOORS DOWN Here Without You (Republic/Universal) 414 417  97%  29% 416 409 433 JACK JOHNSON Taylor (Jack Johnson Music/Universal)
SANTANA fIALEX BAND Why Don't You & | (Arista) " 410 4.6 95% 3% 412 4.03 433 Total Plays: 141, Total Stations: 17, Adds: 3
VERTICAL HORIZON I'm Still Here (RCA/ 410 4.06 78% 12% 3.99 398 4.00
NICKELBACK Someday (Roadrunner/[DJMG) 409 4.06 91% 18% 4.18 417 421 ]
MATCHBOX TWENTY Unwell (Atlantic) 408 407 99% 49% 415 402 446 | | KELLY CLARKSON The Trouble With Love s (7C4)
JASON MRAZ You And | Both Flektra/EEG) 408 406 70% 9% 408 412 393 | | TotalPlays: 125 Total Stations: 19, Adds: 4
JASON MRAZ The Remedy {| Won't Worry) (Elektra/FEG) 402 406 98% 48%  3.97 3.93 4.05
TRAIN When | Look To The Sky [Columbia) 398 397 59% 8% 388 3.95 3.74 .
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 397 402 91% 19% 386 393 368 JEWE& 2 B‘:ﬁ‘;‘"e 1 (Atlantic] 1 A
JOSH KELLEY Amazing (Hollywood) 396 394 80% 22% 389 400 396 | | 'otalPlays: 115 Total Stations: 17, Adds:
JOHN MAYER Bigger Than My Body /Aware/Columbia/ 391 383 96% 28% 3.83 3.81 3.87
SARAH MCLACHLAN Fallen (Arista/ 391 392 81% 14% 4.00 4.05 3.90 .
LIVE Heaven (Radioactive/Geffen) 390 397 85% 29% 393 394 392 ?g: ;Evs'- ‘9’;“}3‘:3?;::“2; s’_‘"]"; iodgg QM“” L
SALIVA Rest in Pieces (Island/IDJMG) 390 391 7% 15% 3.80 3.76 3.91 U Y )
HOWIE DAY Perfect Time Of Day /Epic/ 389 390 50% 8% 4.00 4.00 4.00
‘12 (Capi . .
LiZ PHAIR Why Can't 12 /Caplto//' 383 39 9526 3% 31719 389  3.56 DEFAULT (Taking My) Life Away (7V7)
TRAIN Calling All Angels {Columbia/ 381 375 99% 49% 3.84 3.80 3.93 Total Plays: 58, Total Stations: 11, Adds: 5
DIDO White Flag (Arista/ 377 3Is 89% 28% 3.75 3.78 3.69
STAIND So Far Away (Flip/Elektra/EEG) 377 381 3% 25% 383 383 382 Songs ranked by total plays
SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 374 368 86% 22% 3.86 3.89 3.78
NO DOUBT It's My Life finterscape) 369 366 86% 21% 373 363 394 Indlcator i v s v e @
SEAL Waiting For You (Warner Bros.) 363 354 66% 14% 3.50 3.32 3.87 e Most Added’
NELLY FURTADO Powerless {Say What You Want) {DreamWaorks) 358 357 60% 12% 3.63 3.65 3.57 .
BARENAKED LADIES Another Postcard (Chimps) (Aeprise/ 35 348 7% 2% 368 362 380 | LA U L )
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 351  3.66 95% 47% 3.22 3.18 3.32
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 320 3.25 97% 61% 3.20 3.10 3.42 : -
OU, I
SHANIA TWAIN Forever And For Always (Mercury//DJMG) 312 325 82% 40% 3.06 3.06 3.06 3 % PLE‘SE SEND Y el
Total sample size is 488 respondents. Tofal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). gﬁ,’: ,':;f’g;gzlg ﬁi";;)snap shots
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said ) ’ )
they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons Please include the names UL of all
are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not pictured and send them to:
meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered R&R c/o Mike Davis:
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is 10100 Santa Monica Blvd., 3rd Floor,
\_ provided by Mediabase Research, a division of Premiere Radio Networks. ) Los Angeles, CA 90067
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. SMOOTH JAZZ

Shopping At The
Groove Boutique

This eclectic mix show is so cool it attracts a younger demo

Sometimes necessity is the mother of invention, but
other times the solution comes before you recognize
the problem. The second scenario unfolded when D]}
and mixer Rafe Gomez brought his mix-show concepts
to the United Stations Radio Networks. The Groove
Boutique and its accompanying short-form spinoff, The
Groove Boutique Blends, are the latest offerings to the
Smooth Jazz community from United Stations, the
same network that distributes Legends of Jazz with
Ramsey Lewis and Art Good'’s JazzTrax.

According to USRN Exec. VP/
Programming Andy Denemark,
who has been involved with smooth
jazz since before it was a radio for-
mat, the first meeting between Go-
mez and the network came about
under unusual circumstances. “Rafe
had a sponsor in his back pocket,
and that was an interesting way to
begin,” he says.

"With Ramsey’s show and Art’s
show, we weren't looking to pro-
duce more programming for the
Smooth Jazz format, but we thought
The Groove Beutigue had underwrit-
ing from the start, so we set up a
meeting.”

Unfortunately, the sponsor fell
through, but discussions continued.
“Rafe’s concept seemed really fresh,
and his personal energy and com-
mitment to the music were infec-
tious,” Denemark says. “Then the
R&R Convention in June really
brought it home that we should do
this show.”

As many in the format family will
recall, much of the discussion
among Smooth Jazz programmers
at the convention was about the for-
mat’s aging demographics — as it
always is, and rightly so — and
what to do about it.

[t was during the “Rate-a-Record,
Rate-a-Wine” session that Dene-
mark experienced an awakening:
KIFM/San Diego Asst. PD/MD
Kelly Cole spoke about her interest
in a show called The Big Sonic Chill
that aired on Jefferson-Pilot’s Alter-
native station in her market. “It's
very cool and kind of scary to me
too,” Cole explained. "We need
something like that in Smooth Jazz.”

That's when the light bulb went on
for the network programmer about
what Gomez's show could accom-
plish. Denemark closed the deal for
The Groove Boutiguenot long after that.
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Rafe Gomez

Street Cred

So what, exactly, is the show?
That depends, as it’s adaptable to a
variety of uses. Groove Boutigue pro-
gramming comes to affiliates as a
two-part package, which consists of
a two-hour weekend show featur-
ing an eclectic mix of music encom-
passing soul jazz, acid jazz, funky
jazz and beyond. The same music
also comes in a Monday-through-
Friday mini-mix.

Gomez explains that the weekend
show is longer and that its music
breathes a bit more, while the daily
features are intended to both cross-
promote the weekend and give sta-
tions a “moming blend” or “drive
home” feature that’s different from
regular programming,

Gomez creates the show’s seg-
ments beat by beat. As an experi-
enced club mixer and producer who
got his start in radio researching
underground tracks for their hit po-
tential for the legendary Frankie
Crocker at WBLS/New York, Go-
mez has plenty of street cred, which
backs up his ears and his vision for
the show. The Groove Boutique pro-
vides an outlet for a deep library of
music that previously hasn’t had
much, or possibly any, airtime.

“There are so many rich and di-
verse niches in music and so many
exciting genres within the broad
definition of jazz that were relevant
in clubs, lounges and home record
collections but weren't getting radio
play,” Gomez says. “It seemed ob-
vious that other radio formats were
staking a claim to an active late-
night audience and that Smooth
Jazz was missing out.”

Impressively, Emmis” WQCD
(CD101.9)/New York was the first
Smooth Jazz station on board, airing
The Groove Boutigue on Saturday
nights and The Blends in early morm-
ing drive. "We program to the most
exciting city in America, and we
were looking for something exactly
like this at the time that the program
came along,” says WQCD PD Char-
ley Connolly. “Rafe has great
knowledge and a unique skill. Re-
sponse from listeners and advertis-
ers has been great.”

Invaluable Linkage

Gomez haslivened up more than
the airwaves at WQCD, where the
phones regularly light up with lis-
teners wanting the titles and artists
of the songs they are hearing; he’s
also energized folks in the sales de-
partment there, and they are finding
sponsors that want to be in The
Groove Boutique environment late
on Saturday night. Previously, that
off-peak time slot was less appeal-
ing to sponsors.

Connolly has also added music
that he discovered on the show, such
as Chris Standring’s “Miss Down-
town Sugar Girl,” to the station’s
playlist. “Rafe has a good feel for the
music, and we are going to take ad-
vantage of his know-how in a vari-
ety of ways,” Connolly says.

Another way the New York affil-
iate is taking advantage of the rela-
tionship is by having Gomez spin
music at the station’s year-end holi-
day event at New York’s Beacon
Theater (12/12).

The Groove Boutigue has become a
darling of the press as well, and CD-
101.9 was the happy recipient of an
unusually large listing last week in
Time Out New York, a leading source
of Big Apple entertainment listings.
Now that’s buzz.

On the record-company side,
shows like The Groove Boutigue are
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“Fans are stumbling on to the show, and they
get hooked right away. They recognize that
the music is close to what they are used to,
but it’s different enough that they can also
say, ‘Wow, this is cool””

Rafe Gomez

always welcome, because they are
outlets to expose music that was not
getting commercial radio play be-
fore. Some labels even have product
that goes along with the concept.
Verve, for example, recently released
the imaginative project Verve Re-
mixed Volume 2.

Higher Octave, in particular, is
watching the progress of the show.
That label has just released a com-
pilation, Smooth Grooves 4, which is
being touted as the first true jazz mix
release, where the tracks are blend-
ed, as opposed to standing alone.
The disc was assembled by none
other than Gomez. Clearly, the Bou-
tigueis a product and concept given
to linkages of all sorts.

“We’re a husiness-
to-husiness
company, and we’re
not looking for the
on-air credit. We're
really happy when
something that we
provide gives the
affiliate an
opportunity to attract
attention.”

Andy Denemark

A New Concept

As with any new concept in radio,
there are some people who will take
a while to convince, especially be-
cause a good deal of the music in the
show is unfamiliar. Gomez says that
he is consciously mixing in a num-
ber of familiar titles and melodies
and that he’s tapping into local sta-
tion research in order to gather a list
of hits that work within The Groove
Boutigue concept and sound.

According to Denemark, the
blend of familiar and unfamiliar is
exactly what the show is about. “I'm

generalizing, but there are two types
of syndicated music shows —
shows that repackage the tracks that
are already getting airplay and
shows that provide a very special
block that’s different from the for-
mat but still sensible within the con-
text of the station,” he says.

“The Groove Boutique is closer to
the latter of those two types, but
that’s what makes it exciting.”

Listeners are picking up on the
excitement as well. Whenever the
show airs, e-mail begins to fly in the
direction of Gomez andl his website
at wuww.thegrooveboutigue.com. "Fans
are stumbling on to the show, and
they get hooked right away,” he
says. “They recognize that the mu-
sic is close to what they are used to,
but it’s different enoLgh that they
can also say, "'Wow, this is cool!””

Groove Jazz

And it's more thar just the music
that's a bit unfamiliar. Gomez, an
experienced voice actor who has
done commercial work, also does
the vocal imaging on the show.
Some programmers find his sound
to be rougher around the edges than
most regular Smooth Jazz jocks, but
Gomez maintains that his sound is
more “groove jazz” than Smooth
Jazz, which adds to the nighttime
energy of the show.

For The Groove Boutique’s produc-
ers, Gomez's unique delivery has
meant two things: It's added to the
challenge of marketing something
that's different, but it has also led
them to “plain wrap” the shows.
Additionally, the short-form Groove
Boutique Blends are being provided
to affiliates in a form where the lo-
cal jock can do the back-announce
and get credit for baing the mixer.

“Our philosophy at United Sta-
tions is that it's always about the
network being the behind-the-
scenes entity when it comes to the
programming,” Denemark says.
“We're a business-to-business com-
pany, and we’'re not looking for the
on-air credit. We're really happy
when something that we provide
gives the affiliate an opportunity to
attract attention.”

The network is obviously happy:
Gomez and The Groove Boutiquehave
only been on the air a matter of
weeks, and the show’s affiliates
have already gained a lot of atten-
tion. As they say, stay tuned.
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WK WEEK  ARTIST TILE LABEL(S) I PLAYS AJL?‘I)%A;IIEE M TSN M ost AddEd ° e
1 1 DAVE KOZ Honey-Dipped (Capitol) 958 -1 122578 14 4200 wwwrrmdlcator com
2 @ PRAFUL Sigh (Rendezvous/N-Coded) 887 +2 104923 20 420 | AATSTTME LR Apos
4 @ MINDI ABAIR Flirt (GRPIVMG) 752 +40 84241 20 38)1 z:fd“a“ﬂ:;;"g Sr?a’df%% ’ 3
6 o JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm) 708 +110 91753 16 aMn HIROSHIMA Revejation (Heads U;/mematinna// 3
3 5 CANDY DULFER Finsbury Park, Cafe 67 (Eag/e HUL‘/(/ 638 -82 91457 25 37“ MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 2
8 e CHRIS BOTTI Indian Summer (Columbia) 592 0 71898 1 4210 SEAL Touch (Warmer Bros.) 2
7 7 RICK BRAUN Green Tomatoes (Warner Bros.) 587 -9 69225 18 38/0
5 8  KENNY G. Malibu Dreams (Arista/ : 557 76 52527 21 29J0
9 0 DARYL HALL She's Gone (Rhythm & Groove/Liquid 8) 543 +16 53104 11 n
10 10 PAULJACKSON, JR. It's A Shame (Blue Note) 454 1 am 2w up | MOST
11 @)  NICK COLIONNE High Flyin' (3 Keys Music) 442 « susa 8 am |Incr fased PI?.VS R
14 @ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 420 +35 48109 15 3 |0 T ToTAL
12 13 CHUCK LOEB eBop /Shanachie) 420 18 56354 18 310 ARTIST TITLE LABEL(S) INCREASE
15 @ LEE RITENOUR Inner City Blues (GRP/VMG) 381 +1 38701 10 31j0 RICHARD ELLIOT Sty (GRP/VMG) +139
19 @ SEAL Touch (Warner Bros.) 362 +57 25197 7 262 | JAZZMASTERS Puerto Banus (Trippin W’ Rhythm) +110
17 (D DAVID BENDIT Watermelon Man (GRP/VMG) 3/ +41 387118 7 320 's(;:lv}:;;:gwj;’”;ﬁ’% " -
18 @ MICHAEL MCDONALD Ain't No Mountain High Enough Motown) 337 +29 25091 5 2112 | puumgenoruect o e T
16 18  STEVE COLE Everyday (Warner Bros.) 329 -10 43086 8 280 MINDI ABAIR Flirt (GRP/VMG) +40
20 @ SIMPLY RED Sunrise (simplyred.com) KY3| +26 24414 16 24]1 DOWN TO THE BONE Celtar Funk (Narada/ +38
22 @ KIM WATERS The Ride (Shanachie) 2n +52 33644 3 324 RICHARD SMITH Sing A Song (4440 +31
21 € MARC ANTOINE Funky Picante (Rendezvous) 266 +6 19196 9  24/p | JIMMYSOMMERS Take My Heart.. (Geminikigher Octave)  +35
23 @ PAMELA WILLIAMS Afterglow (Shanachie) 244 +19 21953 9 20/0
@ RICHARD ELLIOT Sly (GRP/VMG) 215 +139 31054 1 24/8
24 24 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 192 -1 20358 5 1710
26 @ KIRK WHALUM Do You Feel Me (Warner Bros.) 191 +29 18372 4 1N Most
25 €@ BASS X Vomni Liguid § w +2 wm & un |PlayedRecurrents. . .
@ DOWN TO THE BONE Cellar Funk (Varada/ 157 +38 9435 1 151 ARTIST TME LABELES) jiglors
30 @ HIROSHIMA Revelation (Heads Up International) 148 +26 16951 4 15/3
27 29  STEVE OLIVER Positive Energy (Native Language) 143 12 5243 14  15/0 | LUTHER VANDROSS Dance With My Father {J 335
28 30 GREGG KARUKAS Riverside Drive (V-Coded) 142 A1 24148 11 13j1 | M-MCDONALD | Heard it Through... Motown/Universal 251
PAUL TAYLOR On The Move (Peak/ 244
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous URBAN KRIGHTS Got To Givat i Mavact) 196
week. If two songs are tied in total plays, the song with the larger increase in plays is placed‘first. Songs below No. 15 are moved to recurrent after 20 weeks on the UL SANBOR.N S i 1
chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total | JEFF LORBER Gigabyte Warara/ 174
stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH | RONNY JORDAN At Last (V-Coded) 146
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. CHIELI MINUCCI Kickin' It Hard (Shanachie/ 127
RICHARD ELLIOT Corner Pocket (GRP/VYMG/ 12
ymﬁr%iﬁifm{wvwe TR Fememmn e ’ TN T e o e s @ | WALTER BEASLEY Precious Moments (V-Coded) 105
NORAH JONES Tum Me On (Blue Note/Virgin BRIAN CULBERTSON Say What? (Wamer Bros.) 102
?::tt::: f’::ess:glgHT:t’:?SAtai?t:‘r?s,ﬂﬂ/dds 1 Total Plays: 54, Total Station:: 7. Adds:/1 o ls'::lvlnt?oﬂ::fs G;taw;yr /:!:;ads, /:/p}/ ’ gf
: JEFF LORBER Under Wraps (Varada ome With Me (Atlantic,
SPTROCIA Gt Tt p i QU TR L O
7 ) KEM Love Calls (Motown/Universal, ewind (¥arner oros.
?;Ef:,?aly:%e:ﬁ g::issnlg,;ﬁh:zds: 1 Total Plays: 45, 4otal StZions; 4, A/dds: 1 KEN NAVARRO Bringing Down The House (Shanachie/ 47
] YULARA City Of Joy (Higher Octave)
¥,ﬁjf§,§]: ;25 y&@,@”{:‘iﬁﬁns: 9, Adds: 0 Total Plays: 14, TotZ|,St§tions: 4, Aéds: 0 Detailed station playlists for all R&R
VOODOO VILLAGE Memphis Underground /40 West/ JEFF GOLUB Pass It On (GRF/VMG) reporters are available on the web at
Total Plays: 60, Total Stations: 6, Adds: 0 Total Plays: 43, Total Stations: 6, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays

RICHARD ELLIOT"SLY” R&R:Debut®

#1 Most Added! #1 Most Increased! +139
New at: WNUA KOAI KIFM WLOQ WJZN KSMJ KRVR KNIK

JEEE GOLUB“PASS IT ON” New At: WJZN

Already on: WJJZ!! KSBR KJCD WEIB JRN

DAVID BENOIT "WATERMELON MAN" g,

Most Increased! +40 R&R: (¥ 358 spins

MINDI ABAIR “Fl_lRT"R&Riel 752 spins New at:

Most Increased! +40 KKSF

BERNIE WILLIAMS STRANDED ONJLEE RITENOUR R&R: ®!
Already On: WacD wymy WNwv Wes  THE BRIDGE™ ¥ INNER CITY BLUES”381 spins
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. One track that PD Kurt Johnson and Repor ters i
G @N T M E ° | are excited about is the new Najee,
. “Eye to Eye,” which has a strong hook
: . and is a very good song — plus it’s the WZMR/Albany, NY KOAS/Las Vegas, NV KJZS/Reno, NV
: = 8 . . f 5 DM: Michael Morgan PD/MD: Erk Foxx DM: Rob Brooks
: RE @ @ R . first product from him in five years. PD: evi Callahan e P o
’ . There are lots of strong saxophone 1 ERICNARENTHAL Shtoe
: - With songs right now, including Richard KSBR/LOS Angeles, CA
Mark Sanford Elliot’s “Sly,” whic_:h we just added Qut 5}?: 73:':::::::8 N ",°M§é’;°gtu‘c’§l'.'?ﬁ'1‘?u yﬂq%\i{:ﬁsﬁ‘?ﬂmd, VA
MD KOAI (The OaSIs)/DaIIas 5 of the box. Besides, he’s a qonsns- 'N&%m:ﬁ%";m 1 SPYRD GYRA No Adds
------ e = tently strong Smooth Jazz artist. # alins
Kim Waters’ “The Ride” is just terrific, KTWV/Los Angeles, CA
and it was a no-brainer add. Dave Koz is tearing it all up {,‘“},’,‘{,“gf,';g’e,gﬁe,ﬁ',‘, APOIMD: Samantha Wiedmann
with “Honey-Dipped.” And the new Kirk Whalum, “Do You 1 Mgt Fomb: o wancan” S
Feel Me,” really has a feel to it, no pun intended. # Gen- ihooihn picaote AP endones
erally, the way we work is, | bring my short stack to Kurt
with priorities marked one through five, he gives me his, gn‘}éfg%s'f«"}r‘;ngf x?ﬁféﬁr?:w' KBZN/Salt Lake City, UT
and then we meet in the middle. Something we’re not play- o No Adcs O e aan Jessop
ing yet but like is Down To The Bone’s “Cellar Funk,” especially the
WNUA edit, which jumps right to it. | am also really impressed with KM Bakarstol, A KIFW/San Diego, CA
Steve Winwood’s “Why Can’t We Live Together”” It's very strong and OM/PO/MO: Cirs Townshend WZNMemphis, TN DR e ik
very soulful, and he’s a great performer. | can easily hear it coming i  AiCHARD Lot ‘g%ﬁgﬁé’;‘g Sote
out of a George Benson song. # We’'re considering Bass X’s “Vonni,” T el
but Kurt isn’t as sold on it as me. We don’t have time or room for many oM. Sookaske WLVE/Miami, FL
adds before the end of the year, so we have to be choosy. We're very AICHARD ELIT POMD. R Meitan KKSF/San Francisco, CA
i X ) EAATH. WIND & FIRE DM: Michael Martin
close to Jeff Golob, and we love Mindi Abair’s cover of John Lennon’s W Clevelond. OF PD: Michael Erckson
“Happy Christmas,” which is going into our holiday mix. OMPOMD: Beie Kimbie T bt Q‘JEHK‘I;:S‘TL;S
et S i WL i Peterson 5 SRl
Dave Koz’s “Honey-Dipped” (Capi- S
tol) takes the top slot for the third WJZA/Columbus, OH KJZY/Santa Rosa, CA
week. Coincidentally, KIFM/San Diego s’“unlh iﬁm@“ POIMD: Sl Horman EE‘:?J’E,EE:"& o AP 2 ien
adds Koz's track “All | See Is You"... [ig me s 1 RerARORLOT vl
Jazzmasters’ “Puerto Banus” (Trippin’ A DSlias T
’N Rhythm) surges 6-4* and is second WO gor Senor i;g?ﬁ:sss?lff o cwork
Most Added, with a gain of 110 plays ° KWJZSSeatile, WA
and an add on KKSF/San Francisco, WD: s Rose!
which leaves WJJZ/Philadelphia as the Eg’f{":';m““""' L= S RS

. only holdout ... The week’s No. 1 Most kAL TS
Increased, with +139 plays and at No. 1 Most Added, is Richard PR/t Crarey Comoly
Elliot’s combustible “Sly” (GRP/VMG). It debuts at 23*. Eight new adds WVMV/Delroit, MI e Sttt
include WNUA/Chicago, KOAl/Dallas, KIFM and WLOQ/Orlando. This MD: Sy Kovach WacDNortlt, VA r: J:'.""':.a .im
is the track’s fifth week in power at KTWV/Los Angeles, and it jumps APD/MD: Larry Haliowell (ISR

; to 19 plays at KUICD/Denver ... At 20*, Kim Waters’ “Ride” (Shanachie)

' is third Most Added, with four new adds: KSSJ/Sacramento, KBZN/ KEZL/Fresno, CA WSSM/St. Louis, MO
Salt Lake City, WJZA/Columbus and KEZL/Fresno ... Down To The B irepg denheimer P?vamfv
Bone’s “Cellar Funk” (Narada) debuts at 27* and picks up one add ... %%?ﬁ%:ﬁ%;:t T v
Hiroshima’s “Revelation” (Heads Up) is 28* and earns three new adds: %Dgg‘ﬂuma;s sﬁm THRCSHNA
WJZl/Milwaukee, WLOQ and WDRR/Ft. Myers ... The No. 1 New & MO-R&ndIBachman WSIT/Tampa, FL
Active, Richard Smith’s “Sing a Song” (A440), is poised to debut next WJZPhiladelphia, PA MO: Kathy Curtis

| week ... A-stack recommendations: Brian Bromberg’s “Bobblehead” KHJZHouston, TX W Fank Ol
(A440), which sounds like a hit to me, and Mark Isham’s cool title track Egi%'g,:.;;!";,::“,:,.,m Ho hade
from the film The Cooler... And for the sheer joy of the experience, be
sure to check out The Blind Boys Of Alabama’s Go Tell It on the 42 Total Reporters

| Mountain (Narada), with guests as varied as Les McCann, Tom Waits, vz ngaraols, W B s A2 E—

| Mavis Staples and Shelby Lynne. — Carol Archer, Smooth Jazz Editor PEOMOCa B Nodgs 0ieHands

Online Music Testing

Rate TheMusic.com

BEROADCAST ARCHITECTURE®. 818-461-8016

www. broadcastarchitecture.com
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cmaxwell@radioandrecords.com

Summer Sanitarium

If the ratings drive you crazy, this column’s for you

We don’t typically expect our format to do especially well in the
12+ demo. When a PD discards it, you know his station isn’t in the
top three. But those that rank first, second or third overall deserve
all the bragging rights that come their way.

Although the summer ‘03 ratings period
didn'tdeliver any 12+ No. 1 rankers, three Ac-
tives (WRIF/Detroit, KISS/San Antonio and
KILO/Colorado Springs) and one Rocker
(WEBN/Cincinnati) did place second overall
in their markets, and one Active (KQRC/Kan-
sas City) and three Rockers (KMOD/Tulsa,
KEZO/Omaha, KLAQ/EI Paso) came in
third.

The following chart compares how the for-
mat did this summer vs. last summer. For ex-

ample, in the first line of the Active Rock chart,
we see that 60% of the format's stations ranked
No. 1 in the male 18-34 demo in summer 2002
while 56% of stations did so in summer 2003.

While the 18-34 demo was fairly consistent
at both Active Rock and Rock, there was a
bigger change in men 25-54 at both formats.
More Active Rockers ranked No. 1 in this
demo in summer ‘03 than in summer ‘02,
whereas fewer Rock outlets did so this year
than last.

because of a tie. Congratulations, you animals.

Active Rock
Men 18-34 Men 25-54
Summer '02 Summer ‘03 Summer ‘02 Summer ‘03
No. 1.« i+ +60% T 56% 7% | ¢« 25% s
No. 2 17% 15% 23% 15%
N6.3 % 7% - 10% 15% < 13%
Rock
Men 18-34 Men 25-54
Summer '02 Summer ‘03 Summer ‘02 Summer ‘03
No. 1 37% 39% 41% 30%
No. 2 26% 22% 30% 30%
No. 3 11% 13% 7% 4%

Share Leaders

Thanks to the miracle of spreadsheet technology, here is a nice, tidy list of the top three
stations with the highest shares in each demo. If more than three stations are listed, it is

WRIF/Detroit 115

Active Rock Rock
* 12+ * 12+
KiLO/Colorado Springs 7.5 KLAQ/EI Paso 7.7
WJXQ/Lansing, Ml 7.3 WZZO/Allentown 7.4
KAZR/Des Moines 7.3 KEZO/Omaha 7.3
KICT/Wichita 6.6 *Men 18-34
WRTT/Huntsville, AL 6.6 WZZO/Allentown 20.8
KISS/San Antonio 6.6 WEBN/Cincinnati 18.5
e Men 18-34 KLAQ/EI Paso 16.7
WJXQ/Lansing, MI 214 * Men 25-54
KILO/Coiorado Springs 20.4 KLACQYEI Paso 15.5
KAZR/Des Moines 19.6 KEZO/Omaha 15.2
KICT/Wichita 19.6 KMOD/Tulsa 14.8
* Men 25-54
WJXQ/Lansing, MI 13.9
WCCC/Hartford 119
WAQX/Syracuse 11.5
WXTB/Tampa 115

ROCK _ _

R&R November 28, 2003

= 5 & T

B B Foar Y
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12+ AQH Share (Rank)
Mkt. No. Calis/City
5 KEGL/Dallas 2.5 (16) t
6 WYSP/Philadelphia 42(8)
9 WAAF/Boston 2.0(16)
10 WRIF/Detroit 55(2)t
15 KUPD/Phoenix 3.8(10)
16 KXXR/Minneapolis 5.3 (4)
17 KIOZ/San Diego 3.8(9)t
19 WIYY/Baltimore 3.4(8)
21 WXTB/Tampa 5.5(5)t
22 KBPVDenver 4.1(7)
24 KUFO/Portland, OR 3.5(11)t
25 WMMS/Cleveland 3.1(14)
29 KQRC/Kansas City 5.8 (3)
31 KISS/San Antonio 6.6 (2)
33 WLZR/Milwaukee 5.3 (6)
35 WAZU/Columbus, OH 1.1 (20) t
35 WBZX/Columbus, OH 4.5 (8)
39 KOMP/Las Vegas 399t
40 WNOR/Norfolk 5.5 (5)
49 WCCC/Hartford 5.1(8)
53 KATT/Oklahoma City 5.5 (6)
54 WNVE/Rochester, NY 4.0 (9)
55 WTFX/Louisville 5.2 (4)t
59 WTPT/Greenville, SC 4.3(9)
61 KPOl/Honolulu 2.4 (15)t
64 WQBK & WQBJ/Albany, NY 5.8 (6)
65 KRTQ/Tulsa 2.9 (15)t
66 WKLQ/Grand Rapids 33(11)t
68 KRZR/Fresno 4.1 (7)
69 WBSX & WCWQ/Wilkes Barre 3.8 (9)
74 KRQC/Omaha 3.3(12)
79 WQXA/Harrisburg 6.1 (6)
80 WAQX/Syracuse 6.5(5)t
80 WWDG/Syracuse 1.5(17)
81 WLZX/Springfield, MA 5.4 (7)
84 WXQR/Greenville, NC 3.7 (7)t
85 KDJE/Little Rock 5.8 (4)
87 KRAB/Bakersfield 4.0 (6)
87 KRFR/Bakersfield 1.4 (20)
91 KAZR/Des Moines 7.3 (4)
92 KHTQ/Spokane 5.0 (9)
95 KICT/Wichita 6.6 (4)
96 KILO/Colorado Springs 7.5(2)
97 WJJO/Madison 6.1 (4)
105 WRXR/Chattanooga, TN 4.0(8)
118 WRTT/Huntsville, AL 6.6 (4)
120 WJXQ/Lansing, Ml 7.3(4)t
123 WRXW/Jackson, MS 36(9)t

Active Rock

M18-34 AQH
Share (Rank)
5.1 (6) 1
133Q
8.1 (2)t
16.4 @
10.7 (2)
16.9Q
10.7Q

7.4 (4)
175 Q)
160 Q
10.8 (2)

7.4 (4)
16.1 Q)
135@
15.4 Q)
2.2 (12)
11.8 (2)
6.2 (3)t
166 @
16.5 (2)
16.1 Q)
142Q
192Q
13.0Q
6.4 (8) t
176 @
8.5 (3)
7.5 (5)
7.9(3)
138 @1t
7.5(3)
187 Q@
182 @
4.5 (7)t
15.7Q)
8.4 (4)
18.4 Q)
102Q
25(11)t
19.6 Q)
163 Q)
196 Q
204 @
16.3Q
13.3(2)t
12.9 (2) t
21.1Q
8.2 (3)

M25-54 AQH

Share (Rank)
2.5 (15) 1
9.6 Q
3.5 (9)t
11.5Q
6.3 (4)
5.9 (4)
6.4 (2)
7.1(4)
15Q
6.4 (4)t
6.9
5.2 (6)
97@
9.3 @1
10.8 (2)
1.2 (18)
6.0 (5)
7.3(3)
8.0(2)
11.9Q
9.2 (2)
6.8 (5)
9.3(2)t
5.2 (6)
5.2 (8) t
9.4 (2)
4.6 (9)
4.7 (5)
6.4 (3)
5.7 (6)
49 (6)
11.3(3)
1.5¢
1.8 (15) t
8.1(3)
5.6 (5)
8.2 (3)
4.4(6)t
1.3(19)t
10.4 @1
6.6 (3)
7.2(5)
82 @t
9.9 (2)
5.0 (6) t
93 Q1
13.9Q

47 ()t

Ties are noted with a t. © Arbitron. May not be quoted or reproduced without prior written

permission from Arbitron.

Rock
12+ AQH Share (Rank)
Mkt. No. Calis/City
6 WMMR/Philadeiphia 2.8(13)t
7 KLOL/Houston 2.2(19)
11 WKLS/Atlanta 2.9(13)
14 KISW/Seattle 2.8 (13)
15 KDKB/Phoenix 3.2(13)

18 WBAB & WHFM/Nassau Suffolk 4.3 (5)

26 WEBN/Cincinnati - 6.6 (2)
27 KRXQ/Sacramento 3.5(12)
28 KCAL/Riverside 4.1 (5)
30 KSJO/San Jose 2.6(14)t
32 KBER/Salt Lake City 3.8(9)
34 WHJY/Providence 5.5(4)
42 KLBJ/Austin 3.3 (1)t
46 WBBB/Raleigh 47 (7)
51 WBUF/Buffalo 3.3(12)
62 KLPX/Tucson 49 (6) t
65 KMOD/Tulsa 7.2(3)
70 WZZO/Allentown 7.4 (4)t
71 KZRR/Albuquerque 5.2 (4)
74 KEZO/Omaha 7.3(3)
78 KLAQ/E| Paso 7.7 (3)
83 KOOJ/Baton Rouge 4.2 (9)
132 KTUX/Shreveport, LA 4.0 (12)

M18-34 AQH
Share (Rank)
6.9 (5)
4.6 (6)
6.7 (4)
8.9(3)
3.6 (10)
7.2(2)
185Q
8.3(3)t
8.0Q
7.1(2)
8.7 (2)
93Q
4.1(8)t
13.2(2)
9.8 (3)t
11.5(2)
134Q
208 Q
123Q
130Q
16.7Q)
136 Q

6.5 (4)t

M25-54 AQH
Share (Rank)
5.3 (4)t
3.9 (6)
4.5 (4)
5.5(2)
6.4 (3)
93@Q
12.5 (2)
47 (4)
5.8 (2)
3.1 (6)t
6.2 (2)
103Q
45(7)t
7.9 (2)
7.0 (4)
125@Q
148 Q
12.8(2)
11.3Q
152 Q
155 @
8.7 (2)t
75(5)t

Ties are noted with a t. © Arbitron. May not be quoted or reproduced without prior written

permission from Arbitron.
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WREK WK ARTIST TITLE LABEL(S) NS LT AJ%’%?}CE ot s | Most Added” . ...
2 € STONE TEMPLE PILOTS AllIn The Suit That You Wear (Atfantic/ 494 +2 26683 6 200 |www.rradds.com
1 2 STAIND So Far Away (Fljp/Elektra/EEG) 483 -43 27754 23 24/0 ARTIST TITLE LABEL(S) RODS
4 0 A PERFECT CIRCLE Weak And Powerless (Virgin/ an 0 20952 16 2310 CHEVELLE Closure (Epic/ 3
3 4 AUDIOSLAVE Show Me How To Live (/nterscope/Epic) 468 -16 28575 24 24)0 DARKNESS | Believe In A Thing Called Love (Must...Jestiay/Atiantic/ 3
5 5  NICKELBACK Someday (Roadrunner/IDJMG) 366 -27 18298 17 200 DEFAULT (Taking My) Life Away (TVT/ 2
6 6  PUDDLE OF MUDD Away From Me (Geffen/ 363 -19 14379 1 2411 JET Are You Gonna Be My Girl (Elektra/EEG/ 2
8 €  NICKELBACK Figured You Out (Roadrunner/IDJMG) 355 +28 21825 4 21 THREE DAYS GRACE (1Hate) Everything About You d/ve/ 2
7 @ TRAPT Stil Frame (Warner Bros) 3/ +2 18376 17 1gpn | APERFECTCIRCLE The Qutsider g 2
10 o GODSMACK Serenity (Republic/Universal) 313 +8 20031 22 19/0
12 @ AUDIOSLAVE | Am The Highway {Interscope/Epic) 279 +33 13548 10 19/0
9 11 FUEL Falis On Me (Epic/ 264 -43 11497 18 17N
16 @ LINKIN PARK Numb (Warner Bros.) 246 +34 12967 8 18/0
13 @ WHITE STRIPES Seven Nation Army (7hird Man/V2) 242 0 14267 16 16/0 Most
11 14 LINKIN PARK Faint (Warner Bros.) 2y 2% 167 23 130 |IncreasedPlays...........
21 (® OFFSPRING Hit That (Columbia) : 220 +62 14459 3 N e
15 16 3 DOORS DOWN Here Without You (Republic/Universal) 21 19 8271 16 14)0 ARTIST TITLE LABEL(S) INCREASE
22 (D) REDHOT CHILI PEPPERS Fortune Faded (Warner Bros.) 201 +45 11513 2 16i0 GODSMACK Re-Align (Repubiic/Universal +Nn
18 18  P.0.D. Will You Atlantic/ 188 10 4683 @ 7 | O e e
23 ) DEFAULT (Taking My) Life Away (TVT) 186 +31 6774 5 A2 | e /Wamerog;:.‘; L i o
19 20 JET Are You Gonna Be My Girl /E/E/{IIH/EEG/ 184 -2 71112 12 17’2 AUDIOSLAVE | Am The Highway (Intersmpe/fpiz/ +33
17 21 SEETHER Gasoline (Wind-up/ 178 -32 4698 13 1710 DEFAULT (Taking My) Life Away (TVT) +3
24 @ THREE DAYS GRACE { Hate) Everything About You (Jive/ 166 +11 5161 1 1312 STAIND How About You (Fljp/Flektra/EEG) +30
20 23 SEVENDUST Enemy (TV7) 163 19 4216 12 14)0 NICKELBACK Figured You Out (Roadrunner/IDJMG) +28
25 @  KIDROCK Feel Like Makin’ Love (7op Dog/Atlantic) 161 +22 5631 6 1ojp | [MPBIZKIT Behind Bue Eves fip/interscope) +25
@ GODSMACK Re-Align (Republic/Universal) 159 +N" 1773 1 131
29 @ STAIND How About You fFljp/Elektra/EEG) 111 +30 9264 2 1211
27 @ KORN Right Now (£pic/ 121 +4 3251 4 1mn
30 @ HOOBASTANK Out Of Control (/siand//DJMG) 120 +15 3401 4 12j0
26 29  CHEVELLE Closure (Epic/ 120 -4 4766 1 14/3
28 30 COLD Suffocate (Fip/Geffen/Interscope) 94 -23 3220 12 9/0 Most
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Played Recurr ents s
week of 11/9-11/15. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | ssesmss s s s e e ot nomoem sessaes ot
increase in plays s placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | aams tme waeeL s
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each TRAPT Headstrong (Warner Bros.) 4
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | DISTURBED Liberate (Reprise/ 230
Arbitron Company). © 2003, R&R, Inc. BLACK LABEL SOCIETY Stilborn (Spitfire) 212
FOO FIGHTERS All My Life (RoswelyRCA) 157
N%ﬂ §’Q5€(A{S g A — e mm—m—— 3DOORS DOWN Wheyn Fm éone (Republic/Universa) 141
SHINEDOWN 45 (At/antic) BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) MUDVAYNE Not Falling (Epic/ 139
Total Plays: 84, Total Stations: 8, Adds: 0 Total Plays: 46, Total Stations: 4, Adds: 0 SEETHER Fine Again (Wind-up) 130
ILL NINO How Can | Live (Roadrunner/(DJMG) QUEENSRYCHE Losing Myself (Sanctuary/SRG) FOO FIGHTERS Times Like These (Roswel/RCA) 126
Total Plays: 67, Total Stations: 5, Adds: 0 Total Plays: 42, Total Stations: 4, Adds: 1 AUDIOSLAVE Like A Stone finterscape/Epic/ 19
DARKNESS | Believe In A Thing Called Love (Must.. Destmy/Atlant/c/ SKRAPE Stand Up (RCA) SHINEDOWN Fly From The Inside (Atlantic/ 17
Total Plays: 66, Total Stations: 10 Adds: 3 Total Plays: 32, Total Stations: 3, Adds: 0
e T e 8 laled o playis o sl
otal Plays: 53, Total Stations: 4, Adds: : 28, -4, 5 8
LIMP BIZKIT Betind B Eves (Hlterscapel 3 DOORS DOWN That Smel (Repubiic/Universal) reporters are available on the web at
Total Plays: 50, Total Stations: 4, Adds: 0 Total Plays: 24, Total Stations: 3, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays

Reporters\ . B R Rl R M R R T e 3 e SV % NP TRem WY Wit HOPRE v S E ol o2 Fond® ¢ TRGETN Y Pt AL o R Y
B
ﬂﬂklbuquerque. NM ﬁ%aﬂmmﬂ, ™ wgl_/c:gus Christi, TX* MMDmslnwn, NJ* m‘l'(B/Phoenlx. Az* WXRXIRoddord IL !&Iﬂllﬁ:aﬂle, WA* mw.l.(zl.‘Lﬁevam City, MI
PO Pl Makwooy No Adds APOMD: Mosle Mostass No Adds D Long Pl mh_ APD: Pryan Cantle 6 JONNYLANG
MO Fob Broters No Adds 1 K ROCK 2 K 3 NICKELBACK 1 OFFSPIING
1 DEFAULT THREE DAYS GRACE 2 DARKESS il 1 CHOCCLATE COVERED,
DARKNESS PEARL JAM
KM(LDﬁuI 0K*
WZZ0/Allestown, PA* . oo
B, WBUF/Buffalo, NY* . KFZX/Odessa, TX WHE Portsmouth, NH KRX0/Sacramento, CA*
ey KLAQ/E: Paso, TX Hoks m- i il WMZKWausau, Wi
i o e o - KTUX/Shrsvepon LA* ﬁm
‘? FPBXELTCIR&E IIFWIH- 17 STAMD
ST fones '} e
WROK/Canton, OH*
. KCLB/Paim Springs, CA
KWHL/Anchorage, AK e s Springs, & WHIYProvidence, Al
APDAD’ Rick Sparis
""”“"""“' WPHD/Eimira, NY ot “;m KBER/Salt Lake City, UT*
zeme - pae
1 BURDEN BROTHERS APDMD: Hoion Powers
:w:‘).(&-/c_arf:.cm, e e fodis *Monitored Reporters
iy . WBBB/Raleigh, NG
i { oo polighlaL e Bl B o ron 38 Total Reporters
KLB./Austin, TX* e WRCQ/Fayettevillo, NG* o
mmﬂ 2 o 26 Total Monitored
QUEENSRYCHE »
CHEAP TRICS Yo Adds WWCT/Peoria, IL Kmml“lside, CA* o
WKLC/Charteston, WV et LTy Kaoioar dose. GA 12 Total Indicator
i"péfsé'&"é‘n%“‘} RED 01 G PeFPERs FORGTERS ke
KOOJ/Baton Rouge, LA*
P e i WROV/Roanoke, VA*
T WEBN Cincinnat, OH" il WMMR Philadolphia, PA™ | o pecame ™ KZ0Z/San Luis Obispo, CA
APERFECT CIRCLE 3 Y s
RO ERGTES refomtnd ok n:nmﬂﬂ;ih B AL, Dot et
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' ACTIVE ROCK TOP 50 .

.o November 28, 2003

ARTIST TITLE LABEL(S)

TOTAL
PLAYS

TRAPT Still Frame /Warner Bros.) 1904
APERFECT CIRCLE Weak And Powerless (Virgin/ 1758
PUDDLE OF MUDD Away From Me (Geffen/ 1754
LINKIN PARK Numb /Warner Bros.) 1721
THREE DAYS GRACE (I Hate) Everything About You (Jive/ 1478
SEETHER Gasoline (Wind-up/ 1356
DISTURBED Liberate (Raprise/ 1342
SEVENDUST Enemy /7V7) 1257
STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic) 1236
P.0.D. Will You /Atlantic/ 1205
STAIND So Far Away (Fljp/Flektra/FEG) 1200
KORN Right Now (£pic/ 1161
LINKIN PARK Faint /Warner Bros.) 112
NICKELBACK Figured You Out (Roadrunner/IDJMG) 1032
OFFSPRING Hit That (Columbia/ 1032
AUDIOSLAVE | Am The Highway (lnterscope/Epic) 959
GODSMACK Serenity (Republic/Universal) 895
CHEVELLE Closure (£pic/ 882
HOOBASTANK Out Of Control /island/DJMG) 825
LIMP BIZKIT Behind Blue Eyes (Fijg/Interscape) 794
RED HOT CHILIPEPPERS Fortune Faded /Warner Bros.) 792
STAIND How About You (Flip/Elektra/EEG) 758
NICKELBACK Someday (Roadrunner/IDJMG) 751
STATIC-X The Only /Warner Bros.) 730
COLD Suffocate (Flip/Geffen/Interscope) 684
GODSMACK Re-Align (Republic/Universal) 626
JET Are You Gonna Be My Girl (Elektra/EFG) 047
SHINEDOWN 45 (Atlantic) 497
DEFAULT (Taking My) Life Away (717} 436
SMILEEMPTY SOUL Nowhere Kids (Lava/ 423
ILLNINO How Can| Live (Roadrunner//DJMG) 385
FUEL Falls OnMe (Epic/ 380
REVIS Seven (£pic/ 349
MEMENTO Saviour (Columbia) 336
3DOORS DOWN Here Without You (Republic/Universal) 336
KID ROCK Feel Like Makin’ Love (Top Dog/Atiantic/ N
ELEMENT EIGHTY Broken Promises (Universal) 285
FINGERELEVEN One Thing (Wind-up) 261
SKRAPE StandUp (RCA/ 252
ROB ZOMBIE Two Lane Blacktop (Geffen/ 235
40 BELOW SUMMER Self Medicate (Razor & Tie/ 233
BLINK-182 Feeling This (Geffen/ 223
LACUNA COIL Heavens A Lie (Century Media) 195
DARKNESS |BelieveIn A Thing Called Love (Must...Destroy/Atlantic) 187
ADEMA Promises (Arista/ 175
MUSHROOMHEAD Sun Doesn'tRise (Republic/Universal) 167
AF! Silver And Cold (DreamWorks) 166
EVANESCENCE Going Under /Wind-up/ 129
APERFECT CIRCLE The Outsider (Virgin/ 126
VSHAPEMIND Monsters (Regublic/Universal) 123

FLATS
+34
-146
+80

+198

+213
+59
-145
+27
+20
+36
-148
+55
-95
+171
+64
+15
-59
14
+54
+5b
+41
+95
-95
-81
-168
+209
+56
+86
+12
+49

-148
41
-28
-45

+56

+34
+8
+26
-57
+4
+38
-1
+56
-39
+7
+84
-28
+78
-59

TOTAL
AUDIENCE
(00)

92985
90840
80798
80460
67742
60358
70017
58509
53105
45438
60423
46181
14262
41962
41965
42165
56900
39844
26928
43324
30528
32265
m
25922
28091
21732
13646
15063
21098
7264
10348
16107
9251
5178
8627
12188
11645
5164
3589
5907
3328
4690
6075
6429
2824
3197
323
5874
3709
23713

CHART

WEEKS ON  TOTAL STATIONS/
ADDS

24
17

1
10
27
16
26
15

6
10
24

8
29

4

4
"
24
12

10

12
1
19
1
14

62/0
63/0
63/0
62/0
60/0
60/0
580
590
601
6210
61/0
60/0
5710
55/4
60/0
59/0
490
5911
5310
434
5210
591
490
5310
amn
5812
434
a0
3512
4613
3
2710
340
320
200
322
314
230
322
2812
2511
1n
1810
182
220
191
236
120
21113
1210

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (©
2003, The Arbitron Company). © 2003, R&R, !nc.

EaT

Most Added® = .
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
A PERFECT CIRCLE The Qutsider (Virgin/ 13
LOSTPROPHETS Last Train Home (Columbia) 8

AFI Silver And Cold (DreamWorks)

METALLICA The Unnamed Feeling (Elektra/EEG)
NICKELBACK Figured You Qut fRoadrunner/IDJMG)
JET Are You Gonna Be My Girl (Elektra/EEG)

LIMP BIZKIT Behind Blue Eves (Flip/Interscope)
ELEMENT EIGHTY Broken Promises fUniversal)
THRICE Stare At The Sun fis/and/IDJMG)

& B oo OO

Most
IncreasedPlays .

w2 o R PR WG el T
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE

THREE DAYS GRACE {} Hate) Everything About You f/ive/ +213

GODSMACK Re-Align (Republic/Universal) +209
LINKIN PARK Numb (Warner Bros.) +198
NICKELBACK Figured You Out (Roadrunner/IDJMG) +177
STAIND How About You (Flip/Elektra/EEG) +95
THRICE Stare At The Sun (/s/and/IDJMG) +88
SHINEDOWN 45 (Atlantic) +86
AF1 Silver And Cold (DreamWorks) +84
PUDDLE OF MUDD Away From Me (Geffen/ +80
A PERFECT CIRCLE The Qutsider (Virgin/ +78

Most
Played Recurrents .

ey W (4 s e, S

ARTIST TITLE LABEL(S)

TOTAL
PLAYS

AUDIOSLAVE Show Me How To Live {nterscope/Epic) 759
WHITE STRIPES Seven Nation Army (Third Man/V2) 660

SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 623
TRAPT Headstrong (Warner Bros.) 595
CHEVELLE Send The Pain Below (£pic) 573
SHINEDOWN Fly From The Inside /Atlantic) 553
MUDVAYNE Not Falling (£pic/ 550
AUDIOSLAVE Like A Stone (Interscope/Epic) 513
SEETHER Fine Again (Wind-up) 473
LINKIN PARK Somewhere | Belong /Warner Bros.) 470

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

RULE #1

“Always treat the customer right, because
if you don’t, someone else will.

RULE #8

Don’t forget rule #1.

' pH:1-800-T26-9683  516-487-5696 + £x: 516-482-7425 » CUSTOMERSERVICE@COYOTEPROMOTIONS.COM + 300 NORTHERN BL., SUITE #26 + GreaT Neck, NY, 11021 + PO Box 2212, Great Neck, NY 11022

COYOTEPROMOTIONS.COM, a division of Adobe Graphics !
& design, Inc. started in 1989 in Sante Fe, New Mexico.

(We've grown since then.) We now serve over 2,500 clients
in radio, television and the recmcling industry.

www.americanradiohistorv.com
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America’s Best Testing Active Rock Songs 12 + New &A ctive
ﬂé‘fﬂﬁ#ﬂmﬂf Fﬂm For The Week Ending 11/28/03
LIR (7 E Ak
Men  Men  Men THRICE Stare At The Sun /Island/IDJMG)
Artist Title (Label) TW LW Familiarity Burn  18-34 18-24 25-34 Total Plays: 109, Total Stations: 17, Adds; 4
DISTURBED Liberate (Reprise/ 435 413 94% 18% 4.35 4.26 446
STATIC-X The Only (Warner Bros.) 426 4.8 80% 8% 4.19 418 4.20 SWITCHFOOT Meant To Live /Red Ink/Columbia)
KORN Right Now (£pic/ 420 414 81% 10% 4.14 4.05 4,25 Total Plays: 97, Total Stations: 7, Adds: 0
LINKIN PARK Numb /Warner Bros.) 419 412 96% 20% 4.02 4.08 3.94 Y o '
GODSMACK Serenity (Rapublic/Universal) 415 395 96% 26% 384 3.63 411
A PERFECT CIRCLE Weak And Powerless (Virgin/ 415 4.04 89% 16% 4.30 429 430 IGGY POP Little Know It All (Virgin)
THREE DAYS GRACE (| Hate) Everything About You /ive/ 414 413 90% 17% 3.97 419 3.69 Total Plays: 86, Total Stations: 10, Adds: 1
SEVENDUST Enemy (TVT) 411 406 83% 12% 4.20 429 407
HOOBASTANK Out Of Control /fsland//DJMG) 406 3.82 11% 8% 4.03 408 3.97
LINKIN PARK Faint (Warner Bros.) 405 398 98% 33% 396 408 3.81 LOSTPROPHETS Last Train Home (Columbia)
COLD Suffocate (Fljp/Geffen/interscope) 403 396 86% 17% 4.0 4.02 4.00 Total Plays: 28, Total Stations: 8, Adds: 8
TRAPT Still Frame /Warner Bros.) 400 393 91% 24% 387 3.84 3.91
STAIND So Far Away (Flip/Flektra/EEG) 399 391 98% 6% 3.77 3.68 3.90
SEETHER Gasoline (Wind-up/ 393 38 78% 16% 397 395 4.00 METALLICA The Unnamed Feeling /Elektra/EEG)
CHEVELLE Closure /£pic/ 391 389 84% 19% 3.92 405 376 Total Plays: 6, Total Stations: 6, Adds: 5
PUDDLE OF MUDD Away From Me (Geffen/ 390 375 86% 16% 3.93 3.86 4.02
AUDIOSLAVE Show Me How To Live /Interscape/Epic) 389 375 96% 35% 4.06 389 428 Songs ranked by total plays
STAIND How About You /Fljp/Elektra/EEG) 3.89 - 66% 12% 3.59 374 .40
ILL NINO How Can | Live (Roadrunner/[DJMG) 386 391 65% 12% 4.01 413 385
FUEL Falls On Me (£pic/ 380 376 88% 25%  3.51 340 3.65 Indicator
NICKELBACK Someday (Roadrunner/IDJMG) 3719 375 96% 34% 359 3.54 3.67 . : Most Added’
OFFSPRING Hit That ({Columbia/ 378 - 68% 13% 3.76 3.85 3.63
NICKELBACK Figured You Out (Roadrunner//DJMG) 3.77 - 67% 14% 3.60 3.47 3.7 ) o
P.0.D. Will You /Atlantic) 373 375 86% 23% 362 365 358 A PERFECT CIRCLE The Dutsider Virgin/
LIMP BIZKIT Behind Blue Eyes /Flip/Interscope) 3.70 356 82% 19% 3.43 3.52 3.32 ) oo
DEFAULT (Taking My} Life Away (TV7) 370 369 54% 9% 357 337 376 R
AUDIOSLAVE | Am The Highway /Interscope/Epic) 368 3.69 84% 25% 3.77 3.61 3.98 . . .
Feel Like Makin' L Dog/Atiant
STONE TEMPLE PILOTS All In The Suit That You Wear /At/antic/ 365 357 63% 13% 365 375 353 KID ROCK FeelLke Makin Love (Top Dog/Atiantc)
RED HOT CHiLI PEPPERS Fortune Faded /Warner Bros.) 333 - 63% 18% 3.13 3.19 3.06 STAINO How About You (Fls/Elektra/EG)
WHITE STRIPES Seven Nation Army (Third Man/V2) 318 334 95% 56% 3.17 3.08 3.28
Total sample size is 383 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal famillarity represents the AF! Silver And Cold (DreamWorks)
percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity
to appear on survey.Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music - . .
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a FUEL Milion Miles (Epic/
registered trademark of RateTheMusic.com. The RTM system, is available for local radlo stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase
\Hesealch, a division of Premiere Radio Networks. VRN Y,
4 )
Reporters
P Cu e PO oy 2000ga, ' e S PO ot Dol € il il S S O O o ten
wo: Ag;n Spain mmn o O: Hion PO 5’«“@:""&«"&" APOIMD: o Lane APOMD: Oon Bk o Adds ﬂ% =
\ZRKAmarillo. X Apesrecr omae APERFECT CRCLE :
ann:msl(m& ) Ny
5 ELEMENTE . . PD: Michael Ploozzi 4 ities, IA* - '
Ll G:yo alretmn' wi* NCELBACK :%%E"mm. ‘i ﬁgmcme O/MD: Dave Levor DWLP:P”:::MW " %:%T
o KILOEloradoSpings, CO° po"".“ﬁ,“’é'.“'“'"' e WTEKLouisril, KY* gL Kb hox e ot
. POMD; Ross Fort APOD! i ish D Ytk e KDOTReno, NV* WXTB/T o
POMD: Chck Willams mgd? Roddam nws oc om: am; iy tohte
WRTTHuntsville, AL* el PD: Ken Richards
WBZX/Columblls OH* DM: Rob Harder bock, TX KID ROCK . MD.‘Ban! Bcnﬂieﬂ )
m@acz!sﬁeld, CA APDMD anml Hunter :wu i'(nu:nmww D%Mmmm %"mmr " o g%fuéx
POMD: Donry Spanks Bty WBYR/FL Wayne, IN* R tras § EELOWSUMMER WNOR Morkol, VA* WD Mk DiTvel N ot
) FD: g Gilksie APOIMD im Parer %ﬂ#ﬁ&fngﬁem, L VLG
KCCG/Corpus Christi, TX* . 4J0Madison, Wi* 1 )
%m’& mg?n‘ " :vé);m H*'.':P':ﬂ:' WKOZJSaginaw Lo M? .ﬁg‘mmm AICTWichita, KS*
KRFRBalersield, CA STeagerers o o o S LOSTPROPHETS KATT/Didahoma Ciy, OK" APDMD L'&’:n"'iu O: Fion i Taor
Lewis WRUF/Gainesville, FL* 10 THAICE OM/PD: Chris Baker m%& Garer
PO/MD: Atex wlll‘:l&vq UW:MGM 1 ELEMENT EIGHTY MD: .lakalmluls \ uwmzxn bt lomas
QP KEGL/Dallas, TX* i WGIRManchester, NH WLZXSpringfild, A"
 — PD: Max Dugan "5.ACK LABEL SOCIETY W e Kt PO: Sooft Laudani
MD:Cidy St e KORCXansas City, MO Mo KROCAmaba, NE* WzBH/Salisbury, MD D: Becy Fuhotsty WBSX/Wibies Bare, PA*
e pere 0 L . g B S S, S e e o
o o W | R Mt o -
R KBPYDenver, CO* POt s St .
s i %?.‘.5-"#.'.'»""; et ' KFROMcAllen, TX KZRUSprngfield, O KATSYakima, WA
wase %’wfgﬂzx OB PD: JoeISam Aqngngw e Wﬁwﬂ,&m
. . . 15 A PERFECT CIRCLE APD/MD: Mark The Shark mmn Antonio, TX
%s’:’aﬁ: " ﬁ.m:ﬂiﬂﬁ'u WZORGroen Bay, W1 e R e PO e Vg -
HO: W oy P 8T POME: Roaone Siese WiXQansing, Mi” HO:Marlymo Moo WIXO/Peoria, IL WD:C.J. Cruz Monitored Reporters
un cammsm s O oy apan 83 Total Reporters
WKGB Bingharion, NY ‘”,/;fﬂ:"“"""'w WO Graemill, G \Mimeapols, MN WYSPPhiadepia, A Eﬁﬁ:ﬂ :;:": 63 Total Monitorec
»”nﬁu"n%"m Boland e WK KOMP/Las Vegas, NV* eoms e "? ey e
i ":m 5‘.?%% ;%:m’mnnm' APERECT CROE R ’?ﬁ”m"n’ér‘?& 20 Total Indicator
OM: R TALLICA
mc.?sm 1 APERRECT CRQLE KMROModesto, CA* Did Not Report, Playlist Frozen (2):
ek WTFT Groanvile, SG° S Gary Ha
WAAF/Baston, MA* i v K o KUPD Phosni, A2° KURQ/San Luis Obispo, CA KRQR/Chico, CA
%m it e T PG et e : ‘m% e i M S WAMX/Huntington, WV ]
N
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MAXx TOLKOFF

mtolkoff@radioandrecords.com

PART ONE OF A Two-PART SERIES

Death To 2003!

ALTERNATIVE =

Before 2004, it’s time to jam a stake into the heart

of the current year

Let’s review our choices. We can look back in anger,
joy, relief, shame, humiliation, sadness or none of the
above. We can take the Zen approach and remain calm,
choosing to react like a lotus blossom floating on a tur-
bulent sea, utterly unruffled while being tossed about
by 50-foot waves. Personally, I'm opting for total mad-
ness and horror, much like the reaction of those who
watched the videotape in the movie The Ring.

Allright, that is a bit extreme. I'm
probably too dark for my own good.
Afterall, thisis the first time in three
years I've actually had to
wear clothes to work.
That’s why | needed a
different perspective on
the year just past. So | put
the call out to all corners
of the industry. 1 asked
promo execs, radio pro-
grammers, managers,
consultants, marketing
gurus and other luminar-
ies/leeches on society to give us a few
words on what they thought of 2003.
Some responded with prose, others
witha best-and-worst list. And a few
chose to toss me what can only be de-
scribed as last-breath curses.

Mark Kates

Owner & Founder,
Fenway Recordings

In 2003 1 found more exciting new
music than my small company
could possibly release, basically the
opposite scenario from the days
when 1 was paid well to do A&R.
Fenway Recordings began to devel-
op our first important band of the
future, Read Yellow, and found sup-

“I learned to not
waste time chasing
the perceived easy
major-label money
and to focus on
developing our
roster.”

Mark Kates

Larry Weintraub

port in the U.K. on BBC Radio 1,
XFM, NME and other outlets while

struggling to get college and special-

ssp—_==u ty play in the band’s na-

——

SN P tive U.S. | learned to not

waste time chasing the
perceived easy major-la-
bel money and to focus
on developing our roster.

1 finally came to terms
with Los Angeles nearly
two years after leaving. |
believe the future will be
more than rosy for those
prepared for it. As a man wiser than
I said to me recently, “We all have to
develop our own small businesses so
that we are prepared for the future
when none of this exists.” Simplistic,
perhaps. Inevitable, likely.

Meanwhile, in Boston energetic
and frequently crowded gigs hap-
penevery night of the year with au-
diences that never have and never
will hear of R&R. And, yes, I got to
go to more Red Sox postseason
games than ever, only to watch the
pennant handed over.

Larry Weintraub

Co-Owner & Co-Founder,
Fanscape Marketing

The best thing in the music busi-
ness this year was watching bands
that have built followings from the
ground up start to gain mainstream
recognition. Bands like Taking Back
Sunday, Coheed & Cambria and
Starting Line sold lots of records, lots
of tickets and lots of T-shirts without
much or any radio or video airplay.

Meanwhile, bands with strong
fan bases, like Good Charlotte, AFI
and The Ataris, finally got their first
real chances to be heard and seen in
the media. It gives great hope to
bands that have worked so hard for
areally long time that they may get
the chance to reach wider audienc-
es in the coming year.

“The return of on-air
personalities and
radio stations with
personality began in
2003, and it will be
what keeps radio a
vital consumer
option in 2004.”

John Bradley

You gotta have faith. Music isn’t
going anywhere; we all just have to
work harder to make a living at it.

John Bradley

Co-President,
SBR Creative Media

The return of radio personality
started this year and will continue.
Personality, both individual and to-
tal station personality, has been
sucked out of radio over the past
seven years in favor of longer
sweeps, longer spot breaks, pro-
duced liners, little live talk and cer-
tainly no talk of any substance.

With the continued influence of
iPods, MP3 players, personal-mix
CDs, home CD libraries, download-

better learn how best to sell and
market our music in a new world.

2.Some great music broke in 2003.

3. We at Warner Bros. are proud
of our accomplishments.

4. 1t's great to see more people in
radio start to use their guts again
and stop living only by a piece of
research.

5. In 2003 Tolkoff was still bald.

6. In 2003 the Red Sox still sucked.

Kris Metzdori

Co-Sr. Director/Alternative
& Adult Alternative
Promotion, Atlantic

For most of this year I felt alone
— alone in all my fears about the
industry, my job, the state of
music, adds, spins, etc. And then I
was standing around at an industry
party with a bunch of promo peo-
ple, and without my even saying
one thing, all my stresses and fears
were vocalized by every promotion
person there.

As we all nodded our heads in
agreement with everything that any
one person said, it dawned on me: |
am not alone! We are not alone! It
was almost a relief to realize that
everyone is struggling. And yet it is
not a relief, because it is a reflection
of the sad state of this business right
now.

it’s hard not to worry [B
about whether I'll have a
job in the next year or
so. | thought about see-
ing a career counselor,
but, upon further reflec-
tion, 1 decided that the
music business, good or
bad, is still under my
skin. I still love music. |
still get excited when |
hear a great record from a new band.
1 still get excited when I hear one of
the artists | promoted played on the
radio for the first time.

I hope the passionate people out
there don't let this time of uncertain-
ty wear them down. The music in-
dustry needs you to stay and weath-
er the storm. And I hope that in that
thought ] am also not alone.

‘Agent 001, Marc Kordelos
The Man From U.N.C.L.E.

ing, CDs in the car, satellite radio
and Internet streaming, [F
there are too many other
places besides radio for
consumers to get “more
music.” Radio can no
longer win by being a re-
petitive, no-talk jukebox.
The return of on-air per-
sonalities and radio sta-
tions with personality
began in 2003, and it will
be what keeps radio a vital consum-
er option in 2004.

John Boulos

Sr. VP/Promotion,
Warner Bros.

1. The future s bright for our busi-
ness. It's a new revolution, so we'd

www.americanradiohistorv.com

John Boulos

Weird year in our
world? Nah!1don’t need
to point out all the obvi-
ous things that have
made this year difficult
for us all. However, |
blame the following, all
of which ultimately had
a trickledown effect on all
of us: the Terminator as
the Governor of Kally-
forniya (I'm confused on how to
even pronounce our state these
days), the Siegfried & Roy incident
(I'm thinking of renaming my dog
Manticore), I'm With Busey (that fab
reality show that shows all of us just
how sane we are compared to Gary
Busey — at least ] now know how

With all the impending mergers,

Dan Connelly

R&R November 28, 2003

Bl B} g L]

“I still get excited
when | hear one of
the artists |
promoted played on
the radio for the first

H L})
time.
Kris Metzdorft

to barbecue roadkill badger), Rubin
vs. Clay vs. Kelly vs. Justin ('nuff
said), the Man vs. Beast show (some-
thing about midgets pulling an air-
craft vs. an elephant is just damn
funny), Gigli, dangling infants from
a balcony as taught by you-know-
whoand, of course, Max's obsession
with pork products.

Bring on next year soon, or bring
back the Cold War.

Dan Connelly

National Director/Rock
Formats, Astralwerks

2003 was a very strange year. |
began the year trying hard to fill Jen-
ni Sperandeo’s shoes at Astralwerks
— which was very diffi-
cult, because she is good.
That position quickly
changed to running the
Rock formats for the
newly created EM] Mu-
sic Collective, a promo-
tion team dedicated to
EMI’s independent la-
bels (Blue Note, Astral-
werks, S-Curve and so
on). This brought Liam Lynch and
"My United States of Whatever”
and the parodies that followed. We
“Jerked It Out” it out on the Caesars
front and slugged it out with “Sta-
cy’s Mom” by Fountains Of Wayne.
Oh, that video!

We all created a bit of pop culture
along the way, and I learned hard
and fast that the Alternative format
still has many different faces. This
new year will see a three-piece from
Toronto named Thousand Foot
Krutch throw up their “rawk fist” in
January. And, coming very soon, the
second single from Fountains Of
Wayne, “Mexican Wine,” a truly “al-
ternativity” record. Personally, I'm
looking forward to the challenges of
2004, as well as the victories.

TALK BACK TO R&R!

Do you have questions,
comments
or feedback regarding
this column or other issues?
Call me at 310-788-1673
or e-mail:
mtolkoff@radioandrecords.com



www.americanradiohistory.com

< ALTERNATIVE TOP50

¢ ., November 28, 2003
®
WKWK ARTIST TITLE LABELIS) o s AJ%%?{I&E oo oswos | YOSt Added
1 € LINKIN PARK Numb (Warmer Bros.) 2799 +124 208830 13 750 | Www.rradds.com
2 9 BLINK-182 Feeling This (Geffen) 2598 +132 185074 8 7910 ARTISTTITLE LABEL(S) ADDS
3 0 THREE DAYS GRACE (I Hate) Everything About You (Jive) . 2478 +103 176552 24 73 LOSTPROPHETS Last Train Home (Columbia) 14
5 4  TRAPT Still Frame (Warner Bros.) 2217 103 134639 21 T1)0 :"P"E':FEE?T&’glaélzeé“"o”j’?g"/”/’;"’?‘j :f
. . e Qutsider (Virgin,
8 6 OFFSPRING Hit That (Columbia) 2104 +212 155233 q 81j0 LIMP BIZKIT Behind Blue Eyes (Flg/nterscape/ 10
7 o PUDDLE OF MUDD Away From Me (Geffen) 2084 +86 140353 7 7710 CRYSTAL METHOD Born Too Slow ¥/ 8
4 7 STAIND So Far Away (Fljp/Elektra/FEG) 2080 -250 160019 24 730 DARKNESS 1 Believe In A Thing Called Love /Must...Dastroy/Atiantic) 6
10 @ SWITCHFOOT Meant To Live (Red Ink/Columbiz) 1971 +175 113678 21 711 | JACKJOHNSON Taylor Wack Johnson Music/Universsi 5
9 o JET Are You Gonna Be My Girl (Flektra/FEG) 1905 +84 134130 13 76/1
6 10 A PERFECT CIRCLE Weak And Powerless (Virgin) 1880 221 134186 17 71J0
14 m RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 1718 +250 122904 4 781
13 12 P.0.D. Will You (Atlantic) 1601 -11 100466 10 70
" 13 LINKIN PARK Faint (Warner Bros.) 1592 -159 125522 35 730
16 @ HOOBASTANK Qut Of Control fIsland/iDJMG) 1562 +148 83962 7 710
17 @ KORN Right Now (Epic) 1477 +122 96370 8 611
15 @ STROKES 12:51 (RCA) 1467 +48 112731 12 63J0
12 17 WHITE STRIPES The Hardest Button To Button (7hird Man/V2) 1434 -296 92094 23 68/0
20 @ AUDIOSLAVE | Am The Highway (/nterscope/Epic) 1357 +99 89419 10 72i4 Mo St
L A
22 @ OUTKAST Hey Ya! (Arista) ' ' 1333 +140 139429 13 410 Increasedplays .
18 20  AUDIOSLAVE Show Me How To Live (interscope/Epic) 1248 -103 120193 25 55/0 woe e
23 @ CHEVELLE Closure (£pic/ 1222 +104 72269 1 62/3 ARTIST TILE LABELES) Nc:ﬁse
19 23 NICKELBACK Someday (Roadrunner/IDJMG) 1147 -199 84669 17 4440 A PERFECT CIRCLE The Qutsider (Virgin/ o217
25 @ COLDPLAY Moses (Capitol) 910 +32 69372 6 5411 OFFSPRING Hit That (Columbia/ +212
- STAIND How About You (Fijp/Elektra/EEG) +188
31 @ STAIND How About You /F///I/E/ektrf’i/EEG/ 791 +188 60385 3 63/4 CRYSTAL METHOD Born Too Siow (V2 185
27 26 ATARIS The Saddest Song (Columbia) 722 -6 22043 7 50/0 NICKELBACK Figured You Out /Roadrumer//0JMG) 7
32 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 708 +110 35117 13 40/2 SWITCHFOOT Meant To Live (Red Ink/Columbia) +175
35 @ AR Siver And Cold (DreamWorks) 707 +175 51811 3 418 AFI Sitver And Cold. /DreamWo(ks/ . +175
40 @  NICKELBACK Figured You Out (Roadrumner/IDJMG) 678  +177 35557 2 394 | GODSMACK Re-Aign Republic/Universal Gl
= . L HOOBASTANK Qut 0f Control (/sland/iDJMG) +148
26 30 3 DOORS DOWN Here Without You (Republic/Universal) 676 -56 49058 17 29/0 .
34 @ FOO FIGHTERS Darling Nikki (Roswelf/RCA) 655 +176 56659 5 28/4
33 @ DISTILLERS Drain The Blood (Sire/Reprise) 655 +75 31447 4 51J3
41 @ FINGER ELEVEN One Thing (Wind-up) 620 +129 33754 6 3713
24 34  COLD Suffocate fFljp/Geffen/Interscope) 605 -286 22583 14 45/0
37 @ SMILE EMPTY SOUL Nowhere Kids /Lava/ 549 +30 18698 3 4511
38 @ SOMETHING CORPORATE Space (Drive-Thru/Geffen/ 542 +23 21675 7 33/0
39 @ DEFAULT (Taking My) Life Away (7TV7) 526 +21 29865 5 32j2
43 @ 311 Beyond The Gray Sky (Velcano) 517 +50 271271 4 4210 M. £
44 @ IGGY POP Little Know It All (Virgin) 506 +67 26819 5 3703 PI os dR t
20 40 SEVENDUST Enemy (7V7) 483 145 17433 14 320 ayea hecurrents
45 @ DARKNESS 1Believe in A Thing Called Love (Must... Destroy/Atlantic) 468 +81 37011 2 3716 TOTAL
ARTIST TITLE LABEL(S) PLAYS
30 42  THURSDAY Signals Over The Air (Isiand//DJMG) 417 -200 22489 13 36/0 WHITE STRIPES Seven Nation Ay (Thicd Man¥2) o
. even Nation Army (Third Many
36 43  FUEL Falls On’Me /Ep'/c/ 399 -130 34525 18 21j0 TRAPT Headstrong Warner Bros.) 962
47 m NO DOUBT It's My Life fInterscope) 383 +45 45415 3 16/3 CHEVELLE Send The Pain Below (£pic/ 867
46 @ RANCID Red Hot Moon (Hellcat/Warner Bros.) 375 +35 22753 2 3213 GODSMACK Serenity (Republic/Universal) 849
42 46  YELLOWCARD Way Away (Capital) 329 148 16919 17 29[0 gﬂg;‘:‘sslgﬁﬁges # ;;O"Z ng”;’ngﬂe/Kfﬂff/ . / ggg
. . . E 0 One Knows {lrferscope,
@ GODSMACK Re-Align /Hepub//c/Unlvers:a// 328 +163 15095 1 284 FOO FIGHTERS AllVlyLife (Boswell/RCA) 754
@ A PERFECT CIRCLE The Outsider /Vl'fg/ﬂ/ 302 +217 16502 1 4411 SMILE EMPTY SOUL Bottom Of A Bottle [Lava/ 708
@ LIMP BIZKIT Behind Blue Eyes (Fljp/Interscope) 294 +29 14382 1 20/10 EVANESCENCE Going Under (Wind-up/ 599
49 50  SEETHER Gasoline (Wind-up) 292 .27 12415 14 13/0 RED HOT CHILI PEPPERS Can't Stop (Warner Brus.) 663
81 Afternative reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week 3 g 3
of 11/16-11/22. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Detailed station Play"s‘s tor all R&R
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each rEporters are available on the web at
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Total Audience equals Average Quarter Hour Persons times number di drecords.com
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© wWww.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.
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Go Paperless!

or visit WWW, PromOSUife.Com
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WHRL/Albany, NY*
DM: John Cooper
PD: Lisa Bigllo

4 LIMP BIZKIT

KTZO/Alhnqueryne NM*

1 NICKELBACK
OARKNESS

WNNX/MIanla GA*
OM: Leslie

PD; Chris Wlllams
MD. yN men

1 A PERFECT CIRCLE

WJSE/AlIantle City, NJ*
PD: Al Parinello
No Adds

KROX/Austin, TX*

PD: Melody Lee
MD: Tahy fyan
No Adds

WRAX/Birmingham, AL*

CH S8 Ve R # N -

WAVF/Charleston, SC*

PD: Dave Rossi

APD/MD: Susie Bawe
STAINO

WEND/Charlotte*

PD: Jack Danie!

QPDMD Kristen Honeycutt
0 A

WKQX/Chicago, IL*

PD: Mike Siem

MD: Mary Shuminas
NICKELBACK
DISTILLERS

WZZN/Chicago, IL*

PD: Bill Gamble

APD: Steve Levy

MD: James vanDsdol
8 JET

WAQZ/Cincinnati, OH*
PD/MD: Jeti Nagel

THRICE
CRYSTAL METHOO

WXTM/Cleveland, OH*
PD: Kim Monroe
APD: Dom Nardella
MD: Pele Schieke
LIMP BiZKIT
A PERFECT CIRCLE
LOSTPROPHETS

CIMX/Detroit, Mi*
PD: Murray Brookshaw
APD: Vince Cannova
MD: Mat Franklin

RL JAM

KHRO/EI Paso, TX*

DM: mike Prestn

PO/MD: Jojo Gargia

20 EVANESCENCE

6 CHEVELLE

1 FOO FIGHTERS
OASHBOARO CONFESSIONAL
LOSTPROPHETS

KXNA/Fayetteville, AR
PD/MD Dm Jackson

KFRR/Fresno, CA*

PO: Chris Squires

MD: Reverand
RANCIO

WIBX/Ft. Myers, FL*
DM/PD: Jobin Rozz
APD: Fitz Madrid

MD: Jett Zilo

1 AR

WXTW/F. Wayne, IN*
DM: JJ Fabini

PD: Don Walker

APD: Matt Jericho

MD: Grochmh

6 THRICE
5 LIMP BIZKIT

WRZX/lndianapolls IN*
cotl Jameson

MD Mlchael Young

No Adds

WPLA/Jacksonville, FL*
DM: Gail Auslin

PD: Ba Matihews

APD/MD: Chad Chumley

No Adds

WRZK/Johnson City*
PD: Mark McKinney

THRICE
CRYSTAL METHOO

KRBZ/Kansas City, MO*
PD: Greg Bergea

APD: Lazlo

MD Jl:nn Ulanet
DASHBOARD CONFESSIONAL
N
LOSTPROPHETS

WNFl/Knovalle N*

hony Pro
Dlmln Maﬂhus
1 ;EIO FIGHTERS

A PERFECT CIRCLE

WMFS/Memphis, TN*

PD: Rob Cressman

MD: Mike Killabrew
BUROEN BROTHERS
THRICE
A PERFECT CIRCLE

WZTAMiami, FL*
PD: Troy Hanson
2 ARl

1 JET
1 A PERFECT CIRCLE

WLUM/Milwaukee, WI*
PD: Tommy Wiide
MD: Kenny Neumann

OARKNESS
LOSTPROPHETS

WHTG/Monmouth, NJ*
I’:D: Darrin Smith
o

KMBY/Monterey, CA*
PD/MD: Kenny Allen
STAINO
LIMP BIZKIT
NICKELBACK
NO OOUBT

KORX/Odessa, TX
PO/MO: Michael Todd
24 POSTAL SERVICE
7 JACK JOHNSON
7 THRICE
7 KORN

KHB2/0klahoma City, OK*
DM: Bill Huzley
PD: JlmmyEﬂmedu

THRICI

OEFAULT

WJRR/Orlando, FL*
DM: Adam Cook

PD: Pai Lynch

APD: Rick Everett

MD: Brian Dickerman
No Adds

WOCL/Orlando, FL*
PD: Bobby Smith
16 LIMP BIZKIT
10 SWITCHFOOT
8 CRYSTAL METHOO
6 EVANESCENCE
6 AUDIOSLAVE

WPLY/Philadelphia, PA*
PO: Jim McGuinn
MD: Dan Fein

RANCIO

NICKELBACK

WBRU/Providence, Ri*
PO: Seth Resler
MD: Andy Yen
5 BLINK-182
A PERFECT CIRCLE

WWRX/Providence, RI*
PD: Kevin Mays
MD: Bryan Slater

181U

UN.
1 LOSTPROPHETS
EVANESCENCE

KRZQ/Reno, NV*
DM: Rob Brooks
PD: Jeramy Smith
APD/MD: Mai Diblo
6 STROKES
1 CHEVELLE

WDYL/Richmond, VA*
PD: Mike Murphy
No Adds

WRXL/Richmond, VA*
DM: Bill Cahilt

PD/MD: Casey Krukowski
No Adds

KBZTISan Dlego CA*
Garstt Michaels

APDMD Mlchul Halloran
No Adds

XTRA/San Dleno CA*
PD Jim Richards

; gTO"E TEMP’! PILOTS

KITSISan Franclsco CA*
PD emery
APD: S ud

MD: Aamn Axelsen
3% N0 DDUBT

15 CHEVELI
14 THREE UAYS GRACE
13 AUDIOSLAVE

KCNL/San Jose, CA*
PO/MD: John Allers
3 DARKNESS

KJEE/Santa Barhara, CA
PO: Eddie Gutierrez
MD: Dakota
19 FOO FIGHTERS
LIMP BIZKIT
PENNYWISE
CRYSTAL METHOO
LOSTPROPHETS

KNDD/Seattle, WA*

Stations and I/le/r adds listed alphabetically by market
Reporters . .. et e e s 4 s i s

WXSR/T allahassee, FL
DM: Steva Carnon

PD; Dale Flint

APD/MD: Meathead

No Adds

WSUN/Tampa FL*
APD P:I l:rgn
No A

KFMA/Tugcson, AZ*

PO: Libby Carstensen

MD: Matt Spry
THRICE

KMYZ/Tulsa, OK*
PD: Lynn Barstow
MD: Corbin Pierce
2 COLOPLAY
2 CRYSTAL METHOO
1 AUOIOSLAVE

WPBZ/W. Palm Beach, FL*

PO: Jotin D'Connell

MD: Eric Kristensen
LOSTPROPHETS

e aren ames gﬂ’lﬂ";:’r""l“’ N PD: Phil Mamning
5 SAEK JoTaoN KFTE/Lafayette, LA* POMD: Ruze Sehenc A KCOURiverside. CA* Aok
JACK JOK WARQ/Columbia, SC* PO: Seot Porin 15 lcerPOp KED/Phaoenix, AZ R e WHFS Washingon,DC*
PD: Dave Slewart WGRD/Grand Rapids, Mi* WD: Chris Dlivier 3 JACK JOHNSON M: Laura Havre APD/MD: Daryl James Lisa Worden
MD: Dave Farra PD: Bobby Duncan LIMP BIZKIT S00SMAC PD: Nancy Stevens 12 A PERFECT CIRCLE APD Bob W:uvll
I iAHI;EI%IEECTCIRCLE #DALAJ:M" Grey OEFAULT Nk e ;PDD;RDG?I: Q'.',?."' H ngmi s uan:BLINK 18;e
o ' 1 LOSTPROPHI =
A | T
KPNT/St. Louis, MO*
R b g , P T
W\I_l&D/Cnlull?huS. " }B %ETPRSF?EESW g(nsnglﬂew Orleans, LA KZONPhosnix, AZ° gﬁ#ﬂ‘ﬂ:&ﬂ, NY n:?:L.m FB'%T wwnc/w m -
WBCN/Boston, MA* "DYJE.AR OF THE RaBBIT APD/MD: Turner Walson ‘F‘“’I’ﬁgﬂlgﬁﬁhé gmﬁ‘ﬁgﬁ CRYSTAL METHOO nmelln Dynn
OM: Toby Berardial APOLLO SUNSHIE Bl YEAR OF THE RABBIT
3556155":.,., ek FINGER ELEVEN KLEGitle Rock, AR* WXRKNew York Y-
KOR : Hoser : Robert WKRL/Syracuse, NY*
APD/MD: Adrog MD: Mike Pe 9 A
KDGEDalas, TX* 1 Soomce o PO o e KWOD Sacramento, CA* POA: o Ve WSEMWilminglon, NC
#0: Duane Dobery WEEQMagerstown JACK JOHNSON MO: Vinnie F. OM: Curtiss Johnson ERANOINEY ol
Y 5 APD/MD: Alan Ayo APD/MD: Dave Roberts THRICE AUOIOSLAVE PD: Ron Bunca THRICE lhdoe J
WENX/Boston, MA 4 IGGY POP 1 FOD FIGHTERS AGENTS OF THE SUN MD: Marco Collins LIMP BIZKIT
:2/0'12 P:unl Dﬁnswll SMILE EMPTY SOUL 1 CRYSTAL METHOO 3#&%&?2{%3
2 CRYSTAL METHOO
KROQ/LnsAnneles CA* WCYY/Portiand, ME
: y N n, NY SH: Miks Sambrock
PO Leany Diana’ m, Amm’ e 7 ng 1’11% AL PP Ho Adds pn':‘;'i.;::é%.'ﬂ.m Monitored Reporters
GOOO CHARLOTTE LOSTPROPHETS 94 Total Reporters
RS 85 Total Monitored
w RS/Louisville, KY* .
. KTBZMHouston, TX* . KXBK/SaI( Lake City, UT* g
WBTZBurlingion® oty il E L VG- wme Py o bty KNRKPortiand, OR* o0 Todd o 9Total indicator
OM: Matt Grasso APD: Rich Rubin R 1 gfg&h&fsﬁss e PD: Mar amiton e
C D oo, | Nosas e D ae A PERFECT CIRCLE No Adds Ll 1 THRICE )
( (1 dicat A
New &ACtIVe N NNl dudth dnc S M 2 S e A - e R PR ORI JSONEEY & e =N £ % n Ica or TP SR S R R WA
S o s s i N i Most Added"
FOO FIGHTERS Darling Nikki (RoswelfRCA)
EVANESCENCE My Immortal (Wind-up/ TAKING BACK SUNDAY You're So Last Summer (Victory/ .
Total Plays: 283, Total Stations: 18, Adds: 3 Total Plays: 139, Total Stations: 9, Adds: 0 CRYSTAL METHOD Born Too Siow (/2
KORN Right Now (Epic/
LIMP BIZKIT Behind Blue Eyes (Fiip/nterscape)
CRYSTAL METHOD Born Too Slow (V2/ THRICE Stare At The Sun //sland/IDJMG) Sy ——
Total Plays: 275, Total Stations: 34, Adds: 8 Total Plays: 132, Total Stations: 26, Adds: 12 JACK JOHNSON Taylor (Jack Johnson Music/Universa
THRICE Stare At The Sun (Island//DJMG)
LOSTPROPHETS Last Train Home (Columbia)
BRAND NEW The Quiet Things That No One... (Razor & Tie/ KILL HANNAH Kennedy (Atlantic/ UEL Millon Mies /s
Total Plays: 250, Total Stations: 14, Adds: 0 Total Plays: 122, Total Stations: 8, Adds: 0 FUEL Milion Mies (Epic/
PENNYWISE Yesterdays [£pitaph)
POSTAL SERVICE Such Great Heights (Sub Pap/
JACK JOHNSON Taylor (Jack Johnson Music/Universal) BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & - "
Total Plays: 230, Total Stations: 23, Adds: b Tie)
Total Plays: 117, Total Stations: 12, Adds: 2 Please Send Your Photos
R&R wants your best snapshots
RYAN ADAMS So Alive (Lost Highway/IDJMG) . (cotor or black & white).
Total Plays: 147, Total Stations: 13, Adds: 0 S.T.U.N. Annihilation Of The Generations (Geffen/ Please include the names and titles of all pictured and
Total Plays: 106, Total Stations: 15, Adds: 2 send them to:
R&R, ¢/o Mike Trias: 10100 Santa Monica Blvd., 3rd
s d by total pl Floor, Los Angeles, CA 90067
ays
t UL LWL ) Email: mdavis@radioandrecords.com
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Interviewer Of The Stars

KGSR/Austin’s Jody Denberg does interview discs

We all know Jody Denberg as the likable and suc-
cessful Program Director of Triple A stalwart KGSR/
Austin. But over the past 10 years he has also become
a respected producer of interview discs with some of
the format’s most important artists.

Denberg has done well over 20 of
these specially produced discs, and
this year has proven to be an excep-
tionally busy one for him. As you read
this column, three new discs should
be on your desk: At Home With Joan
Baez on Koch, A Conversation With
Bruce Cockburn on Rounder and A Joy-
ful Noise: In Time With R.E.M on Warn-
er Bros. Plus, an interview disc he did
with Ringo Starr earlier in the year is
being included in the Ringo Rama De-
luxe three-disc repackage just out in
stores.

Denberg's discs, as well as similar
products produced by others, have
proven to be valuable for program-
mers while also serving as unique
promotional tools for labels and art-
ists. Join me as we talk with Denberg
about how this all started, what it
takes to do one of these CDs and the
satisfaction he receives from the pro-
cess.

R&R: What was the first interview
disc you ever did?

JD: The first one [ ever did was
Marcia Ball back in 1994. She is an
Austin-based artist and a friend of
mine, so Brad Paul from Rounder
called me to do the interview. It was
for the album Blue House. I have done
about 25 of them now.

R&R: What kind of prep goes into do-
ing them?

JD: I can't prep enough. I listen to
every record in the artist’s cat-
alog — especially the new al-
bum, which is usually the focus
of these discs. [ go to every web
link I can find to read about the
artist, and [ make notes along
the way. Then I narrow down
the songs we are going to use
in the interview and make an
outline below each to refer to
while [ am discussing it. Then
I script my questions. I want to
get it right, because I know
there is not a second chance.

Jody Denberg and Tom Petty

records that came out during different
parts of his career, so I was able to
touch on all points of John'’s life. This
current R.E.M disc is also more of a
retrospective, because it is about a
“Best of” package.

R&R: Once you have done the inter-
view, what happens next?

JD: This is the basic timeline of do-
ing one of these projects: | prepare for
and then do the interview. I try to do
them in a studio so that we have the
best possible sound, but I have also
done some on a portable DAT record-
er in a hotel room or even backstage.

[ get the entire interview put on a
disc and then get it transcribed. I lis-
ten to the entire interview and go
through a heavy editing process —
not only for irrelevant sentences or
questions, but even certain parts of
answers, as well as the “ums” and the
“you knows” that people often use in

Jody Denberg talking with Ringo Star

songs we want to play during the in-
terview and so on.

Whenitis completed, the label gets
a mastered CD from me to use for re-
production. [ also get involved in the
liner notes and the titles of the discs
and even have some input into the
artwork.

R&R: [ imagine you take pride in help-
ing to create something that is going to
help these artists’ careers.

JD:Ona personal level, doing these
interview discs is a life’s dream come
true. On a professional level, I hope
the CDs accomplish a variety of
things: Ideally, I want them to be used
as one-hour radio specials, and I tai-
lor them with breaks and so on to
make that easy to do.

They can also be used as a way for
programmers and their staffs to learn
more about the artist. They may even
be intrigued enough to add the record
based on the insight they gained from
the interview. Plus, they can be used
as CD-Pros, because they contain a
few focus songs isolated from the al-
bum.

Finally, they may be used to pull
liners from to use on a morning show
or before you go into a song. I make
sure the interviews and the songs are
on their own individual tracks so the
disc has the flexibility to meet many
needs. [ also add some “pull quotes”
or sound bites at the end of the disc
for this purpose.

R&R: [ imagine the artists take the
interviews seriously.

JD: The artists realize they are do-
ing an interview that will be out on a
CD and may be aired all over the
country. They come to the table under-
standing this and are therefore really
ready to give it up. Whether it
was Steely Dan or Tom Waits
or Ringo Starr or Yoko Ono or
R.EM. or Joan Baez, they knew
what the purpose of the disc
was and were ready to remain
focused — more so, I think,
than if it was just another inter-
view in the studio of some sta-
tion while they were on the
road. Since I have now done a
few of these, word is out, and
they know I am going to be
prepared and professional on

R&R: What's the starting
point for you?

JD: In almost all cases it’s the new
release that's already out or getting
ready to come out. That's usually the
reason why labels want these discs
done — to act as a promotional tool
for the project. Occasionally, they are
alittle more open than that. One of the
projects I did with Yoko Ono turned
out to be a lot of fun because it was
about reissues of three John Lennon

a conversation. With ProTools you can
edita lot of that out and make it flow
better.

I work with Bill Johnson and Jerry
Tubb at Terra Nova Digital Audio,
who follow my editing suggestions
and come up with a first run of the
interview. Then we repeat the process
until we have what we think is a fin-
ished version of the interview. This is
also the time when we'll interject the

my end.

R&R: A new twist has come up with
the one you did with Ringo Starr.

JD: I did one earlier this year with
Ringo, and it was conceived for all the
reasons we have just run down, but
now that Koch is readying the Ringo
Rama Deluxe package, it is going to be
included for retail consumers. The re-
release will include the current CD
with a few bonus songs added, plusa
DVD and my interview disc.

www.americanradiohistorv.com
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Interview Tips From A Prz

Jody Denberg can’t emphasize enough the need for preparation
before the interview starts. Here are some of his tips.

* Have a conversation, not an interview.

* Prepare by reading as much as you can, scanning every website,
etc. You never know when a piece of information might come in handy.

* Have an outline and questions, but be ready to deviate from them
at any time.

* Listen to the answers. They could spark a great followup question.

* Have the technical aspects of recording together so you can make
eye contact and only have to concentrate on the interview.

Interview Discography

Below is the list the of the special interview discs Jody Denberg
has done over the past 10 years, from his first to his latest.
ARTIST Title (Label) Year

MARCIA BALL A Promotional Interview Disc (Rounder) 1994

SIMON BONNEY A Conversation With Simon Bonney (Mute) 1995
ALEJANDRO ESCOVEDO With These Hands Music & Interview
Session (Rykodisc) 1996

B.B. KING A Conversation (MCA) 1997

LYLE LOVETT A Conversation With Lyle Lovett (MCA) 1998

YOKO ONO howitis: The John Lennon Anthology Yoko Ono Interview
(Capitol) 1998

JONI MITCHELL A Conversation With Joni Mitchell (Reprise) 1998
TOM WAITS Mule Conversations (Anti/Epitaph) 1999

JULIAN LENNON Lennon ... And Proud Of It: A Conversation With
Julian Lennon (Fuel 2000} 1999

PATTI SMITH One Common Wire: A Gung Ho Conversation With Patti
Smith (Arista) 2000

WARREN ZEVON Primate Discourse: Warren Zevon Talks (Artemis) 2000
NEIL YOUNG Silver And Gold World Premiere Broadcast (SFX;
syndicated on CD) 2000

YOKO ONO John Lennon — Starting Over: A Conversation With Yoko
Ono About The John Lennon Reissues (Capitol) 2000

COWBOY JUNKIES /n The Open With Cowboy Junkies (Rounder) 2001
LUCINDA WILLIAMS /n Touch With Lucinda Williams’ Essence (Lost

Highway) 2001

Conversation (New West) 2002

+  Thompson (Rounder) 2002

cated on CD) 2002

JOHN HIATT /nside The Tiki Bar (Vanguard) 2001
THE FLATLANDERS Sundogs Barkin': The Flatlanders Now Again

BETH ORTON Daybreaker Dialogue (Heavenly/Astralwerks} 2002
LINDA THOMPSON A Fashionably Late Conversation With Linda

TOM PETTY The Last DJ Album Premiere (Westwood One; syndi-

PAUL MCCARTNEY Talk In The U.S. (Capitol) 2002

STEELY DAN One Hour Sale! (Reprise) 2003

RINGO STARR The Ringo Rama Radio Hour (Koch) 2003

BRUCE COCKBURN A Conversation With Cockburn (Rounder) 2003
JOAN BAEZ At Home With Joan Baez (Koch) 2003

R.E.M. A Joyful Noise: In Time With R.E.M. (Warner Bros.) 2003

It is such a thrill and an honor. Of
all the discs I have done, that one with
him really clicked. When I sat down
with Ringo he asked me if I had done
the one with Tom Waits. When I said
yes, I think it opened him up a bit and
made him consider his answers a little
more before he spoke. He was very
candid.

Ré&R: What kind of feedback do you get
on the discs?

JD: Generally, the feedback has
been very good. [ would hate to think
that they are perceived as a kind of
vanity thing on my part, because I
truly take them seriously and I am
honored that the labels and the art-
ists trust that I will do them to a high
standard.

Even though I am not aware of any
scientific research that’s discovered
how these disc are used, anecdotally
I'find that they serve a good and pos-
itive purpose. Certainly, I use all of
them here at KGSR. I have a Sunday-

night specialty show that [ have been
doing for 20 years called The KGSR
Sunday Night News. It 1s a perfect place
for me to premiere them on my air-
waves.

I hope that other stations — on both
the commercial and the noncomm
ends — take them to heart as much as
I do and use them in as many ways
as possible. I certainly use discs that
have been produced by other folks
when the artist makes sense for my
station. I think they make informative
and entertaining programming.

R&R: These discs have also become
collector's items.

JD: 1 often end up with exclusive
live versions of songs for these discs,
and that adds to the collectability of
them for fans of these artists. I have
seen some of them on eBay for as
much as $150! In fact, when I run out
of certain ones, I have been known to
gooneBay and buy my owns discs to
make sure I have a full collection.
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1 @  SARAHMCLACHLAN Fallen /Arista/ 509 +39 34230 11 19)0 |www.rradds.com
H ARTIST TITLE LABEL(S) ADDS
; ? i:::YYLLCR[:;W Tht-FZSt :;tMls The Deepest (A&M/interscope) 440 +lli: f;gg: ‘:g ;:Ig FIVE FOR FIGHTING 100 Years (Awara/Columbia) A
ANG Red Light (A&M/nterscope) a - 10| JACK JOHNSON Taylor ack Jatison MusictUniversal 3
8 o HOWIE DAY Perfect Time Of Day (Epic/ 413 +51 20904 15 231 ROBERT CRAY BAND Up In The Sky /Sanctuary/SAG) 3
3 5 R.E.M. Bad Day (Warner Bros.) 404 -42 19861 1 2310 CRASH TEST DUMMIES Flying Feeling (Cha-Ching/ 3
9 0 COUNTING CROWS She Don’t Want Nobody Near (Geffen) 369 +33 20443 5 20 JOE FIRSTMAN Breaking All The Ground Atlentic/ 2
4 7 JASON MRAZ You And | Both (Elektra/EEG) 366 32 13912 22 20 :;;:;"s"::"'{gs 'f;\ébe Tomorrow V2) §
. . . e (Aware/Columbia)
5 6 BEN HARPER Diamonds On The Inside (Virgin/ kLY -49 12308 17 23/0 MATCHBOX TWENTY Brght Lights (Atiantic/ 2
6 10 JOHN MAYER Bigger Than My Body (Aware/Columbia) n 14 21688 16 19/0 JOAN BAEZ Chvistmas In Washington (Koch/ 2
16 0 JOE FIRSTMAN Breaking All The Ground (At/antic) 286 +31 9175 10 202
10 12 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 282 -49 21642 21 21/0
17 @ STEREOPHONICS Maybe Tomorrow (V2) 276 +26 11935 5 18)2
13 14  WALLFLOWERS Closer To You fInterscape) 269 3 12778 22 1710
12 15 STING Send Your Love (A&M/interscape) 266 -30 9898 14 190 Most
18 D COLDPLAY Moses (Capital % +1 12 1 e |IncreasedPlays
20 @ GUSTER Careful (Palm/Reprise) 241 +19 9714 4 21/0 ToT
15 18 TRAIN When | Look To The Sky (Columbia) 241 15 12568 12 19/0 CLUORUTEESE) ) CRE
19 19 DIDO White Flag /rista) 237 3 15567 18 9o | FIVEFORFIGHTING 100 Years Awaraobmiis il
14 20  LOSLONELY BOYS Heaven (0 231 38 9823 17 200 | SHERYLCROW The Fist Cut s The Despst (ASMinterscope) +66
. . HOWIE DAY Perfect Time Of Day /Epic/ +51
22 @ BARENAKED LADIES Another Postcard {Chimps) (Reprise) 227 +15 12756 " 14)0 EASTMOUNTAINSOUTH Rain Come Down (DreamWorks/ +45
21 @ VAN MORRISON Once In A Blue Moon /Blue Note/EMC) 222 +6 4989 9 17N THRILLS One Horse Town (Virgin/ +43
24 @ JACK JOHNSON Taylor (Jack Johnson Music/Universal) 214 +40 9712 2 183 JACK JOHNSON Taylor Lack Jq/msan Music/Universal) +40
25 @ THORNS Blue (Aware/Columbia) 196  +22 11218 5 162 f‘:';“c:r:;ﬂrﬂ'il::vatﬁ?/wmw +§:
. rigl S +
26 @ DAMIEN RICE Volcano (Vector Recordings) ‘ 189 +16 11385 12 16/0 COUNTING CROWS She Dar't Want Nobody Near (Geffer/  +33
23 26  LYLE LOVETT My Baby Don't Tolerate [CurtyLost Highway) 186 -23 7190 10 1310
29 @ MATCHBOX TWENTY Bright Lights /Atiantic) 185 +36 13149 3 5/2
@ THRILLS One Horse Town (Virgin/ 176 +43 5511 1 16/0
30 @ RICKIE LEE JONES Second Chance (V2/ 152 +6 3526 2 121
27 30 MAVERICKS | Want To Know (Sanctuary/SRG) 147 -12 4212 6 1310 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 11/16-11/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the Play ed Recurren ts/
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TTLE LABELS) LCE
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | COLOPLAY Clocks (Capita) 210
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. NICKEL CREEK Smoothie Song (Sugar Hil} 162
N w C i (V7 TRAIN Calling Al Angels (Columbia/ 160
ew&Act €. JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) 154
FIVE FOR FIGHTING 100 Years (Aware/Columbia) SEAL Waiting For You /Warner Bros.) GUSTER Amsterdam (Gonna Write You A Letter) (PaimyRepnise/ 143
Total Plays: 146, Total Stations: 16, Adds: 4 Total Plays: 102, Total Stations: 7, Adds: 1 MATCHBOX TWENTY Unwell (Atiantic/ 13
ZIGGY MARLEY Dragonfly (Private Music/AAL) RYAN ADAMS So Alive [Lost Highway/[DJMG) MAROON 5 Harder To Breathe (Octone/J) 128
Total Plays: 146, Total Stations: 14, Adds: 0 Total Plays: 98, Total Stations: 9, Adds: 0 PETE YORN Crystal Village {Columbia/ 109
JOHN EDDIE If You're Here When | Get Back (Thrll Show/Lost Highway/ CRACKER Duty Free (iMusic/ TORI AMOS A Sorta Fairytale [Epic/ 104
Total Plays: 131, Total Stations: 13, Adds: 0 Total Plays: 98, Total Stations: 6, Adds: 0 JACK JOHNSON Fiake (Enjoy/Universal) 9%
3 DOORS DOWN Here Without You (Repuldic/Universal) EASTMOUNTAINSOUTH Rain Come Down (DreamWorks)
Total Plays: 127, Total Stations: 4, Adds: 0 Total Plays: 94, Tatal Stations: 8, Adds: 0 Detailed station playlists for all R&R
RED HOT CHILI PEPPERS Fortune Faded (Warmer Bros.) NELLY FURTADD Powerless (Say What You Want} (DreamWorks/ :
Total Plays: 110, Total Stations: 4, Adds: 0 Total Plays: 81, Total Statons: 4, Adds: 0 reporters are available on the web at
www.radioandrecords.com.
Songs ranked by total plays

GOING FOR ADDS

NOW!

ALREADY IN:

KFOG (ranked #8) WDOD

SOUNDSCAN 135,000 +

www.rooney-band.com <http://www.rooney-band.com/>

Produced by Jimmy lovine
Mixed by Andy Wallace

FROM THEIR SELF-TITLED DEBUT ALBUM “ROONEY.” IN STORES NOW. Execuve Producr;Jordan Shur

Management: The Firm

INTERSCQFE

RECORES
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

Most Added’

www.rrindicator.com

KBAc/AIhuquerque NM*
Ira Gordon
JDEFIRSTMAN
JASCN MRAZ

KGSR/Austin, TX*
DM: Jeft Carrol
PD: Jnaf Denberg

WDET/Detroit, Mi
PD: Judy Adams
MD: Martin Bandyke
3 LUCINDA WILLIAMS
3 LEONA NAESS
3 JOHNNY CASH

WVOD/Elizabeth City, NC

WZEW/Mobile, AL*

DM: Tim Camp

PD: Brian Hart

MD: Lee Ann Konik
FIVE FOR FIGHTING

WB.IB/Monmouth, NJ

WXRV/Portsmouth, NH*
PD: Nicole Sandler
MD: Dana Marshall
STEREOPHONICS
COLIN BLADES

WOSTIPuumhkeepsne NY

go;‘n/s:m Luis Olnspo CA
6 WARREN ZEVON
: ME snm unsssocma

4 JOHNNY CASH

APDCH Horshim RS PD: Matt Cooper DM/PD: Tom Brennan KTAO/Santa Fe, NM
Mgl):RSngEa# Caglle Mncgr»ﬂnfbsb 8 APD: Leo Zaccarl APD: Chrlnlne Martinez EB' a'dll:l:“l:lcllll:v’ .

7 LYLE LOVETT R MD: Jel Raspe MD: Rof ar Menell ral ye

7 ALGREEN FOHOT C"'L' PEPPERS MICHELLE MALONE WARREN ZEVON MD Pam Mac

6 BOTTLE ROCKETS e o 3 R0 W NWASGHT

5 PAUL MCCARTNEY & ERIC CLAPTON WN CW/Greenwlle SC s OF AI.AEAMA KTHX’H . RADFOR

OM: Ellen Pfirrmann Sk oo Rt gﬂn(;, NV 5 JOE STRUMMER

WRNR/Baltimore, MD PD/MD: Kim Clark e

OM: Jon Peterson

APD: Martin Anderson

PD: Harry Reynalds
APD/MD: Duvld Murnld

KRSH/Santa Rosa, CA*

8 ERIC ANDERS|
P s e O‘VES KPIG/Monterey, CA j2jvaNMoRsY DM/PD: Dean Kattari
AWN KINNARD onterey, MD: Michelle Margues
SONDRE LERCHE PD/MD: LauraEllen Hopper EsES ROBEAT CHAY BAND

KNDZ/Billings, MT
OM: Cam Maxwel!

PD/MD:; Casey Paul
JACK JOHNSON

BRERDA WEILER

wn’S/lndlanapolis iN*
PD: Brad Holtz
MD: Todd Be:

MICHAEL FRAI TI / SPEARHEAO

APD Aileen MacNeary
CHIEFTAINS
2 EASTMOUNTAINSOUTH

WRLTMNashville, TN*

PAUL MCCARYI‘EY & ERIC CLAPTON
LEONA NAESS

WOCMISaIlshury MD
PD: Joshua Clendaniel

JOAN BAEZ
CRASH TEST DUMMIES

KMTT/Seattle, WA*
PD Chris Mays

KRV8/Boise, ID* DM/PD: David Hall A Lee POMD: Siawn Stowart
DM/PD: Dan McCatly APD/MD: Rev. Keith Coes 10 JOHN GORKA ] IR
7 THORNS KTBG/Kansas City, MO 4 FLEETWOOD MAC 10 JOHN GORKA 1 285 JouNSon
& RUFUS WAINWRIGHT PD: Jon Hart ' JOHNNY CASH 7 JEM
MD: B WAIFS 7 PSEUOOPOD
. Byron Johnson 7 THAILLS T =
WBOS/Boslun MA* No Adds 7 NELLY FURTAGD WRNX/Springfield, MA

DM: Buzz Knight
APD/MD Michels Williams
18 MATCRBOX TWENTY

KZPL/Xansas City, MO
DM: Nick McCabe

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Hou \'qu||J

No Adds

o

WMVY/Cape Cod, MA
PD/MD:; Barbara Dacey
1 AL GREEN
1 CASSANDRA WILSON

WDOD/Chattancoga, TN*

WXRT/Chu:ago I

Norm Wines
APD John Farmeda
No Adds

KBXR/Cquntia Mo
Jack Lawsn
PD/MD Lana Tmiu

WCBE/Columbus, OH
OM: Yammy Allen
PD Dan Mushalko

PD: Paul Shugrue
. MD; Kristen Croot
WOKIKnoxvile, TH" T
W e e

KCTY/Omaha, NE*

OMrD: Danny Mowand WEP lo, KY A B"msu h" Mort
FlVE FOR FIGH'{"G %I-“oél‘::xl e, 8 F|VE FD FIGHTING‘ orten

Pl) "Dan Reed
APDMD Stacy Owsn

WXPN/Philadelphia, PA

PD: Bruce Warren

!{)MI_MM/Madlson. Wi APDIMD Hslun Leicht
: Tom Teuber

MD: Gabby Parsons ; Ef,fl}f‘s]m“

No Adds 3 WHEAT

1 WARREN ZEVON

WMPS/Memphis, TN*

PD: Steve Richards

MD: Alexandra Inzer
RICKIE LEE JONES

WYEP/Pittshurgh, PA
PD: Rosemary Wel sch
MDTMIII(:SSamu

KTCZMinneapolis, MN* MlgnAé‘ls raanmsmnnm

PD: Lauren MacLeash b
s sLmD’ Eovs ARG APD/MD: Mike Wolt T
¥ERR No Adds STONE COVOTES

7 PSEUDOROD
7 THAILLS

KPRI/San Diego, CA*
PD/MD: Dona Shaieb
No Adds

PD: Tom Davis

APD: Donnie Moorhouse

MD: Lesa Withanee
ROBERT CRAY BAND

PD: Ted Edwards LITTLE gs%zn/s?" Lﬁke City, UT* CRASH TEST DUMMIES
MD: Jason Justice JOHNNY CASH : Bruce Jones
WNCE/E\:I‘(":I"!I:DH" . 9 rourmms % wAvne ELLIOTT SMiTH MD: Kari Bushman
ALe zahal mn FINLEY QUAYE 7 JACK JOHNSON KCLC/St. Louis, MO
AREACE MERCHANT 5 T pRNS HAERLLITANCS OM: Mike Wall
JOHNKhEARYER WKOC/Norfolk, VA* PD: Rich Reighard

APD/MD: Brendan McGhee
JACK JOH
EASTMOLINTAINSOUTH
KERRY GETZ

*Monitored Reporters

50 Total Reporters

25 Total Monitored

25 Total Indicator

wwwW americanradiohistorv com

vaEsEI( VIEIESK ARTIST TITLE LABEL(S) T&#s pﬂfs AJ%&'E:E wEﬁﬁ?" TOTAL%QQONSI ARTISTTITLE LABEL(S) ADDS
1 1 JONNY LANG Red Light /A&M/interscope/ 378 11 2001 12 2000 ‘:JLA:::ENNZIE[\:’SNt léfsp m ;;;pﬁ;acr; (Artemis) ;
n
2 Q0 LD L - 24 1382102000 e ounson Tay::)r ack Johnson Music/Universal 2
3 9 SHERYL CROW The First Cut Is The Deepest (A&M/Interscope) 324 +9 1560 9 17/0 EASTMOUNTAINSOUTH Rain Come Down (Dreamiorksy 9
6 o DAVE MATTHEWS Save Me (RCA/ 305 +23 1549 6 20/0 LEONA NAESS Calling (Geffen/ )
8 Q COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 293 +117 1237 4 1901 JOHN GORKA Always (Red House) 2
4 6  HOWIE DAY Perfect Time Of Day (Epic/ 284 -16 1536 13 15/0 IeEIRNRDYI:;uEgS Go Te: l.: 'OHDThe Mboun(t;jn Z?;'H/M Wﬂ(/djV'fyf'ﬂ/ i
5 7 STING Send Your Love (A&M/interscope) 273 23 1202 14 1700 e
10 € COLDPLAY Moses (Capitol 264 “1 1807 6 1900 :ﬂ":';mm ;’;‘:’*ﬂ"};‘;’" Song UmericanLost HighwayIDIMG) i
7 9 JOHN MAYER Bigger Than My Body (Aware/Columbia) 254 27 1075 15 15/0
9 10 SARAH MCLACHLAN Fallen (Arista) 251 17 966 8 13/0
11 11 VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 247 -1 790 9 20/0
15 @ GUSTER Careful (Palm/Reprise/ 225 +20 931 4 1710
12 13 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 224 -14 1126 9 18/0
14 @ MAVERICKS | Want To Know (Sanctuary/SRG) 221 +14 915 11 211
18 @ JASON MRAZ You And | Both (Elektra/EEG) 208 +5 1336 22 110
22 @ RYAN ADAMS So Alive (Lost Highway/IDJMG) 200 +9 994 5 1710
16 17 BARENAKED LADIES Another Postcard {Chimps) (Reprise/ 199 -6 897 9 13/0
23 @ RICKIE LEE JONES Second Chance (V2) 194 +5 713 7 16/0
17 19 TRAIN When | Look To The Sky (Columbia/ 194 -10 861 10 12/0
24 @ JOE FIRSTMAN Breaking All The Ground (At/antic) 192 +13 972 6 12/0 Most
19 21 LOS LONELY BOYS Heaven (0r/ 187 -9 1289 19 13/0 Increasedplays
21 22 BEN HARPER Diamonds On The Inside (Virgin/ 182 -10 1214 17 12/0 TOTAL
25 @ JACK JOHNSON Taylor (Jack Johnson Music/Universal) 180 +28 1284 2 1712 ARTIST TITLE LABEL(S) i
20 24 ZIGGY MARLEY Dragonfly (Private Music/AAL) . 173 -20 1042 8 14/0 WARREN ZEVON Keep Me In Your Heart (Atemis 2
29 @ JOHN EDDIE If You're Here When | Get Back /T/)f///S/)DW/[DSf H/g/)way/ 158 +25 778 2 17’0 EASTMOUNTAINSOUTH Rain Come Down (DreamWorks) +40
13 26  NORTH MISSISSIPPI ALLSTARS Eyes (Tone-CoofATO) 147 -62 638 13 16/0 FIVE FOR FIGHTING 100 Years (Aware/Columbia) +
26 @ THRILLS One Horse Town (Virgin/ 146 +4 644 4 161 STEREOPHONICS Maybe Tomorrow (V2 +30
27 €@ ALGREEN | Can't Stop (Blue Note/EMC) 14 +3 a2 1 #'g: ;g';rsgz‘ Tav}t’cf ;Jac; 70/'"80” Music/Universall +§3
ue (Aware/Loimola) +
5.3 ;"T"::‘:;T:l ::::fs' SM::; IT:T;(:/x Z’xs;l’g/” :;: +;g :zg f :;:g JORN EODIE If Yo e Here When... ThilShowost Highway) +25
FLEETWODD MAC Thrown Down (Reprise) +25
DAVE MATTHEWS Save Me (RC4) +23
25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22. P. GABRIEL Burn You Up, Burn You Down (Geffen/Interscope)  +21
© 2003 Radio & Records.
4 N
Reporters National
%%’g_/eh{%n.how L(gcsomem" co* WG_VX/Minngapolis, MN* WCLZ/Portiand, ME KF_OG/San Francisco, CA* P I' O gr a m m i n g
R WO et PO e Cotme ND: vt Jhmes APO/AD: iy Jones
1 WARREN ZEVON s R No Adde Ao B el

I Added This Week
i @ World Cafe

Ali Castelinni 215-898-6677
ROONEY I'm Shakin’

Acoustic Cafe

Rob Reinhart 734-761-2043

EVA CASSIDY Yesterday
PAUL WESTERBERG Crackle And Drag

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R, c/o John Schoenberger:

10100 Santa Monica Bivd., 3rd Floor,

Los Angeles, CA 90067

~ Email: jschoenberger@radioandrecords.com

o
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AMERICANA TOP 30 ALBUMS sy _ il

4 )
W WEE  ARTIST TTLE LABEL(S) N aks Y | Americana spotlight
1 1 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 814 10 648 | . John Schoenberger
3 0 LYLE LOVETT My Baby Don't Tolerate (Curbvlost Highway) 741 +39 6269 | Artist: Bottle Rockets
a € VARIOUS ARTISTS Just Because I'm A Woman... Sugar Ml 724  +21 4827 | Label: Sanctuary/SRG
o ) Middle America served as the crucible for much of the alt country revival
2 4 RODNEY CROWELL Fate’s Right Hand (OMZ/Columbia) 684 61 9785 in the '90s, and much of that revival found its impetus in the ashes of
5 o MAVERICKS The Mavericks (Sanctuary/SRG) 669 +32 6362 pun}<. Bl_Jt there were some a'cts that reached out in different directions
for inspiration: Belleville, IL's Uncle Tupelo had a penchant for neo-
6 0 EMMYLOU HARRIS Stumble Into Grace Nonesuch/ 656 +34 5407 traditionalism, while Festus, MO’s The Bottle Rockets chose a fusion of
Southern boogie, country folk and rootsy rock 'n’ roll. Fronted by singer-
7 7 C.TAYLOR & C. RODRIGUEZ The Trouble.. anestar) 608 . Sots guitarists Tom Parr and Brian Henneman, The Bottle Rockets went on
9 o ADRIENNE YOUNG Plow To The End Of The Row Addie Belle) 554 +45 5150 to conquer the road with relentless touring augmented by a handful of
albums from 1993 to 2001. In 2002 Parr dropped out of the band while
8 9 CHRIS KNIGHT The Jealous Kind (Dualtane/ 493 -66 6270 The Bottle Rockets were touring in support of their Doug Sham tribute album on Bloodshot Records.
. At the time, no one knew what this would mean for their sound, let alone the future of the band. Well,
12 @ LLL G DR T G, AR ) 478 Al 5391 Blue Sky answers most of our questions. The band is now a trio featuring Henneman, bassist Robert
10 11 SHELBY LYNNE Identity Crisis [Capita) 476 12 5808 | Kearns and drummer Mark Ortman. Shying away from the more raucous sound of the past, they
. _ have opted for a toned-down approach that suits them just fine. But the bandmembers still don't
" @  ALBERT LEE Heartbreak Hill (Sugar Hil 468 +3 216 | take themselves too Seriously. Gov't Mule's Warren Haynes both plays on the album and co-produced
RO [0 [frerd . it with the band and Michael Barbiero. Standout tracks include “Lucky Break,” “Men and Women,”
13 VARIOUS ARTISTS Livin, Lovin', Losin'... WUniversal 2 3976 o . . : :
@ Ll L X + “Man of Constant Anxiety” and the more upbeat “I.D. Blues.
18 @ HOT CLUB OF COWTOWN Continental Stomyp (Hightone/ 416 +42 1863 A me ric ana NeWS
—-—d
23 BOTTLE ROCKETS Blue Sk ' 398 14 1155 . . . . . . .
@ D0 * Lost Highway has just released A Very Special Acoustic Christmas, which features holiday tunes
17 @ CHIEFTAINS Further Down The Oid Plank Road (Victar/AAL) 392 +16 3458 | performed by such greats as Willie Nelson, Alison Krauss, Marty Stuart, Ralph Stanley, Patty Loveless,
Sam Bush, Rhonda Vincent, Norah Jones and others ... Traditional Texas singer-songwriter Don
14 17 TIM O BRIEN Traveler (Sugar Hl) 384 1 3223 | wasler has been forced to retire due to failing health. The 69-year-old honky tonker became one of
16 18 JUNE CARTER CASH Wildwood Flower (Dualtone/ 360 .19 6356 Amel’ica'_s favorites Whe!’l 'he began his career in 1994 after 39 y(?ars in the Nationa! Guard ... The
50th anniversary of rock 'n’ roll will be celebrated throughout 2004 in Memphis, a location recognized
22 @ JESSE DAYTON Tail Texas Tales /Stag/ 348 +17 2931 | as one the musical genre’s birthplaces. The city’s mayor, Willie W. Herenton, has appointed musical
L ambassadors who were either born and raised in Memphis or who have been greatly influenced by
g 20 WAYNE HANGOCK Swing Time Bloodshot/ o> ol 7698 | the city's musical heritage. These include Justin Timberlake, B.B. King Isaac Hayes and Scotty Moore,
2 21 PATTY LOVELESS On Your Way Home /Epic/ 338 3 2767 | onetime guitarist for Elvis Presley ... Rhonda Vincent is adding a new song to future pressings of her
latest album, One Step Ahead. The song “If Heartaches Had Wings” was recommended by her
15 22 JOEELY Streets Of Sin (Rounder/ 333 -49 12956 | brother, Darrin Vincent, and was written by Jody Alan Sweet ... Singer, producer and talent agent
. , Marty Martel says his efforts to build a retirement home for people in country music is finally getting
% @ LSV e B L T2 3% +36 ) off the ground. Modeled after the Motion Picture & Television Fund in Los Angeles, the project will
2 24 KATE CAMPBELL Twang On A Wire Large River Music) 312 8 3643 | be administered by the CMA and the Reunion of Professional Entertainers.
29 @  PAULBURCH Fool For Love Bloodshot/ 302 42 1158 Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
25 €  DELMCCOURY BAND It's Just the Night (McCoury Music/ 301 + w2 | Most Added’
27 @ K. SHIFLETT AND BIG COUNTRY Worries On My Mind (Rebe) 299 +11 1286 ARTIST TITLE LABEL(S) ADDS
Bottle Rockets Blue Sky fSanct RG) 7
21 28 DWIGHT YOAKAM Popuation Me (Audium) 291 a8 om0 | Rl }g ;:r:%s ,Jml 6
@  WANDA JACKSON Heart Trouble (CMH) 29 454 1072 | Delbert McClinton Live ew West/ 5
Hank Williams, Jr. I'm One of You Curt) 4
28 30 THADCOCKRELL Warmth & Beauty (Yep Roc/ 278 -7 2090 Rosie Flores Single Rose /independant/ 4
. . - - - - - Johnny Cash Unearthed (box set) (American Recordings/Lost Highway) 4
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated R . . .
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. Karl s"_'ﬂm and Big c““"'fy w“’"e‘.O" My Mind (Rebe) 4
For more information please visit www.americanamusic.org. Tony Rice The Bluegrass Guitar Collection (Rounder/ 4
Y © 2003Americana Music Association. Various Artists Beautiful: Tribute To Gordon Lightfoot /Borealis/Northern Blues) U

On Time. Every Time.

Email: hooks@hooks.com
www.hooks.com

> Digital, Clear, Consistent

> 70,000+ Song Library

> All Formats & International Titles

> On-Time Delivery

LD cois i

> Custom Production - Callouts, Montages & Video Hooks

H

UNLIMITED
et it

The World's Premier Music Hook Service

FAX: (7T70)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)

KS
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Rick WELKE

rwelk;@radioandrecords. c;wm
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Station Of The Year

KX0J/Tulsa shines brightly in the center of it all

few months ago KXOJ/Tulsa was voted R&R
Christian Station of the Year (Commercial), and
there was a good reason it won. The success of the sta-
tion and the leadership of PD Bob Thornton have gone
along way toward helping the Christian AC outlet be-
come one of the shining stars in Christian radio.

KXOJ was born back in
1977 as a block-pro-
grammed Christian radio
station, and Christian mu-
sic has been its mainstay
ever since. Mike Stephens
was the original owner.
His son, David, came on
board in 1990 and is now
part of the ownership
group and serves as GM.
In 1996 the owners purchased
KTLI/Wichita, where Thornton was
serving as PD. He moved to KXOJ
to become National PD for the com-
pany, Adonai Radio Group, in 1998.

In the past several Arbitron books
KXOJ has ranked within the top 10
in the Tulsa metro area. Not bad for

“The most important
thing is
communication.
Talk fo people, not
atthem.”

a progressive-leaning Christian AC
station. So what does Thornton at-
tribute the station’s success to? “The
easy and most accurate answer is
that God is at work in this compa-
ny, and we're all along for the ride,”
he says.

"However, I would be remiss not
to mention the unreal staff we have.
We’ve got the single best airstaff that
I have ever had or ever heard. We
have a core sales staff who really
know how to serve clients. We also
have wonderful ownership. Tulsa’s
a great family city and boasts a great
listener base. All of that adds up.”

Simple Success Secrets

Thornton and his staff are known
for keeping things simple. There’s no

Bob Thorton

big research system soak-
ing up tons of money and
no complex business plan
confuses station employ-
ees. The uncomplicated
techniques that have been
put into practice are work-
ing well.

It all comes back to the
fundamentals for Thorn-
ton. “We have an overall
mission statement and some depart-
mental ones,” he says. “Overall, our
mission is to duplicate our beliefs in
as many people as possible, using
every means available to us at the
moment.

“As for programming, it's very
simple. It's a statement [ wrote
down when I was 16 years old at
church camp, and I still use it today:
to get this music into as many ears
as possible.

“Both of these statements add
urgency and meaning to what we
do on a daily basis. Both put the fo-
cus on the listener and not on us.
Both also cause us to focus on the
casual, nonchurched listener and
not just the raving fans of Christian
music.”

With many stations’ staffs being
downsized these days, one of the
harder things to do in larger compa-
nies is to continue generating that
feeling of a one-on-one connection
on the air. Thornton keeps his staff
thinking about this essential ele-
ment all the time. “The most impor-
tant thing is communication,” he
says.

“Talk to people, not at them. Tell
stories instead of simply making
announcements. You have to be
able to connect with people where
they are. They are not always
where some programmers think
they are.

“Welook at Jesus’ way of commu-
nicating with the woman at the well.
He had a message, knew who need-
ed to hear it and knew where to go
to find that person. He didn't go
preach at church and hope she
would show up. He knew she was
thirsty, so he waited by the well. It's
simple genius. That kind of simple

connection makes a big difference in
how the audience responds.”

Leadership Qualities

One of the unique ways Thornton
has helped industry personnel on
the front lines is through an online
forum he developed for the average
PDin 1996.” A lotof us craved those
late-night GMA talks year-round,”
he says. “The advent of e-mail made
those conversations more portable.
It's really user-driven. It can be qui-
et for a week, then there will be three
days of absolutely essential discus-
sion. People use it when they need
it. ‘

“Forget you're in a
small market. Sound
big. Sound bigger
than any other
station in town.”

“ProgramDirector.net came along
a few years later as an archive of
some of the information that had
been discussed in the forum. Over-
all, it’s just trying to help make the
industry better. I want my visions
and investments to go beyond what
is right in front of me. The more we
share what we’ve learned and how
we do things, the better decisions we
can all make. [ know I've benefited
from other people’s participation.”

KXOJ’s being named R&R Com-
mercial Christian Station of the Year
proved that the station and Thorn-
ton have had an impact on the ra-
dio side of the industry, especially
considering that they beat out sta-
tions in much larger markets. "We
were very honored to get the
award,” Thornton says. “Most of us
here worked in mainstream radio
first, so anything with R&R
stamped on it carries special signif-
icance.

“We have won a couple of Dove
Awards, too, and all of that has a
humbling effect on us. We know
what we are really like at our worst
moments, so when something like
this happens, we can clearly see that
God is, in fact, at work in our com-
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“None of the research companies have been
able to guarantee an increase in listeners or
revenue that would make up for the cost of the

research.”

pany. That makes it a privilege to
work here.”

The Research Question

Research is a hot-button topic at
Christian radio right now. Should a
station use it? If so, how can the in-
formation it provides be used most
effectively toreach the target demo-
graphic? Thornton has written a few
articles on the subject. He under-
stands that research is a tool but
wants proof of its validity in direct
relation to cost.

“I know there is a lot of bad re-
search out there, because  have fall-
en for it over the years,” he says.
“We do not do any commercial re-
search, like auditorium testing or
callout, here.

“Some people lean on research
too much, down to analyzing musi-
cal notes and chord progressions.
Some even refuse to play songs be-
cause a panel of three voted it down
two-to-one. I don't think it’s rocket
science to listen to a song and know
if it’s a hit if you know your audi-
ence.

“Stephen Goldstein, PD at WTIC-
FM/Hartford in the ‘80s, when it
had a 25 share, told me his secret
was talking and listening to the au-
dience. I've never forgotten that. So
far our ratings and progress have
borne that out, and none of the re-
search companies have been able to
guarantee an increase in listeners or

revenue that would make up for the
cost of the research.”

Small Market, Big Sound

Being in market No. 65 can have
its drawbacks, but Thornton and his
team have seemingly turried theirs
into pluses. His advice to other me-
dium- or small-market stations is
this: “Forget you're in a small mar-
ket. Sound big. Sound bigger than
any other station in town. With the
affordability of equipment today,
there are no excuses. Cool Edit costs,
what, $79 now for the basic version?
Adecent sound card is less than that.

“Create imaging that engages the
listener and forces them to imagine
what you want them tc do, be it a
contest or an advertisement. Be
committed to helping your clients
succeed. Don’t just get the contract
signed and go on. Spend time with
Roy Williams’ books and online re-
search on how to write effective
copy. If you create just cne success
story on Main Street, the other shops
will be knocking down your door.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 615-244-8822
or e-mail:

rwelke@radioandrecords.com
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\ 1A IVIAN
Wins the 2004 AMERICAN MUSIC AWARD for
Favorite Artist in Contemporary Inspirational Music!

KSBJ WCTL WITL
1 KSLT WCVK WMCU

Current Single oL wove vk
KTSY WDCZ WPER

“Moment Made For Worshipping”-*10 AC kxoy  woic  EEE
KYTT WFSH WRCM

] : WAWZ WGRC
Q 1 WBDX WHPZ \\)KV/RT)&
WBFJ WiBI W\VF)
T | i WBGL WJIE W XHL
WBSN WIS WXPZ
IN STORES WCQR W IQK WZFS

NOow!
no hype. just hits. www.StevenCurtisChapman.com

FOR PROMOTIONAL INFORMATION piease contact
Brian Dishon at 800-347-4777 or bdisnon@sparrowrecords.com
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g CHRISTIAN AC TOP 30
i« November 28, 2003
WEEK  WeE  ARTIST TITLE LABEL(S) S PLAYS VAT sTATIONS Most Added’
« “ A USRS P
2 €@ NEWSBOYS You Are My King {Amazing Love) (Sparrow) 1511 +22 15 52/1 . rrindicator.com
1 2 CASTING CROWNS If We Are The Body (Beach Street/Reunion) 1492 -53 15 5510 ARTISTTITLE LABEL(S) ADDS
5 ©  MARK SCHULTZ You Are A Child Of Mine (Word/CurtyWarner Bros.) 1456 +85 9 5712 MATTHEW WEST More (Sparrow/Universal South) 1
4 o DARLENE ZSCHECH Pray /iNO) 1450 +75 9 58/0 NATE SALLIE Whatever It Takes /Curt) . 6
3 5  BIGDADDY WEAVE Fields Of Grace /Fervent) 1384 15 14 5212 :Hf::;':fg"z"g‘ M{;’“e“‘!’,"';de S g
. ) in ng (Essentia
8 6  MICHAELW. SMITH Signs (eunion) 139 30 13 450 | e omONNELL Wie Wi York fos :
9 0 MERCYME Word Of God Speak /Vg) 1129 +7 N 35/0 TAIT Lose This Life (ForeFront/ 3
6 8  AVALON New Day (Sparrow/ 1106 -186 17 46/0 SARAH KELLY Take Me Av«_fav {Gotee) 3
7 9 FFH Ready To Fly (Essential 1104 75 16 41)0 ;:w::ol:’scﬂz" B‘V. Y"‘;?'“g’”}””” :
arrow;
11 D STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow 1056 +177 4 49/5 oration 5
10 Q JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) /Sparrow) 1014 +37 1 36/
16 @ THIRD DAY Sing A Song (Essential 908  +183 3 44/5 Most
12 @®  JARS OF CLAY Show You Love [Essential 869 +34 1 KR Increased P[ays .
14 14 R.ST.JAMES & C. TOMLIN Expressions Of Your Love fFareFront/Sparrow) 791 -9 1 330 e o TOTAL
13 15  STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 751 -53 11 310 ARTIST TITLE LABEL(S) WCREASE
15 16 ACROSS THE SKY Found By You /Word/Curb/Warner Bros.) 653 137 19 280 THIRD DAY Sing A Song (Fssential +183
20 @ ERIN O'DONNELL Wide Wide World //npop/ 610 +56 7 28/3 S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) + 177
18 18  TODD AGNEW This Fragile Breath (Ardent) 599 30 17 2210 K":E:iﬁm M°'e|/5Tr"-’k””“;2’/"2;e'S-’/ Soutt) +‘;g
. atever It [akes (Luri +
22 @ NATALIE GRANT Deeper Life (Curty 588 +47 6 292 M. SCHULTZ You Are A Child O Mine (Ward/Curby/Warner Bros.) +85
24 @ TAIT Lose This Life (Forefront/ 550 +23 3 2413 DARLENE ZSCHECH Pray /V0) +75
21 21 JOY WILLIAMS | Wonder (Reunion) 542 -3 6 26/2 JEREMY CAMP Right Here /B£C) +62
19 22 AHIM Fill The Earth Word/Curby/Warner Bros.) 522 A1 10 2400 -E':l':'g,:;"mc:xlﬂvvv_zf’"&?;dew /57;”;/ / +gg
. ide Wide World //npap +
2 @ JEREMY CAMP Right Here (BEC) A i . 2512 | \WARREN BARFIELD Mistaken (Creatie Trust Workshopl ~ +55
17 24 ZOEGIRL You Get Me (Sparrow) 512 -138 21 23/0
23 25  SONICFLOOD Cry Holy /iNO) 511 -26 24 200
25 €D VARIOUS ARTISTS The Gathering (Essential 493 +2 8 an | Christian ACtivity
27 @ NEWSONG Life In My Day (Reunion) 488 +34 18 211 by Rick Welke
29 @ WARREN BARFIELD Mistaken (Creative Trust Workshop) 474 +55 2 2312
@@  MATTHEW WEST More (Sparrow/Universal South) 462  +118 1 7 | Newshoys Make Their Move
28 @ CHRIS RICE Smile (Just Want To Be With You) /Rocketown/ 428 +8 29 1440 Atter four straight weeks at No. 2 and being jumped by
newcomers Casting Crowns a few weeks ago, Newsboys
63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22. squeeze their way to the top position this week with “You
LSS Are My King (Amazing Love).” It took the Superstar ‘Boys
New & Acti ve , e i 15 weeks to accomplish the feat.
S While the battle at the top was convening, there's also
DAVID CROWDER BAND O Praise Him (All This For A King) /S/xsteps/Sparmw/ NICHOLE NORDEMAN Even Then (Sparrow/ been a shakeup at Nos. 3-5: Mark Schultz jumps over
Total Plays: 411, Total Stations: 18, Adds: 2 Total Plays: 268, Total Stations: 14, Adds: 1 Darlene Zschech and Big Daddy Weave. BDW actually fall
GEORGE ROWE Everlasting (Rocketown) PLUS ONE Be Love finpop/ off a few plays, losing their bullet and dropping back two
Total Plays: 393, Total Stations: 18, Adds: 0 Total Plays: 251, Total Stations: 13, Adds: 1 spots, to No. 5.
SCOTT RIGGAN | Love You Lord (Spinning Plates) NATE SALLIE Whatever It Takes (Curt)/ Steven Curtis Chapman (11-10, +177) has his strongest
Total Plays: 323, Total Stations: 15, Adds: 1 Total Plays: 226, Total Stations: 13, Adds: 6 single in several months as he cracks the top 10 after four
AMY GRANT Out In The Open (Word/CurlyWarner Bros.) KRISTY STARLING Something More (Word/Curb/Warner Bros.) weeks on the big list. Third Day also had a huge reporting
Total Plays: 296, Total Stations: 15, Adds: 2 Total Plays: 214, Total Stations: 11, Adds: 0 period (16-12, +183) as the band gains five new station
POINT OF GRACE The Love Of Christ (Word/CurlyWarner Bros.) CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown/ adds. New Splarrow/Universal South artist Matthew West
Total Plays: 283, Total Stations: 15, Adds: 2 Total Plays: 195, Total Stations: 9, Adds: 0 debu.ts at No. 29 (+118), giving him his first charting single
Songs ranked by total plays ever

DOUGH. BUCKS. BREAD.
CASH. DINERO. MOOILAH.

No matter what you call it, here’s a way to get it.

Regardless‘of your_matket or format, listeners want to know
the latest financial trends affecting theirt lives.-AP Radic and
Bankrate.com have teamad up to offer the Personal Finance Minute
— audio features perfect for lacal ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can help
you bring home a few more clams In your paycheck. Learn more today
by calling us at BOO-527-7234, or visit www.apbroadcast.com.

Ap ravio Bankrate.com

wwWwW americanradiohistorv com
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62 |/ CHRISTIAN
“'j "' November 28, 2003
N
CHR Tor30. e i . | ROCKTOP30. .. .
WK wiB  ARTIST TITLE LABEL(S) RS eiis "o stk WK W ARTIST TITLE LABELS) L LT
"3  “CASTING: If We Are... (Béach Street/Reunion) = 1012”498 127 <24/t 1 @  SKILLET Savior frdent 526  +8 9 30
2 STACIEORRICO {There's Gotta Bel... (ForeFromVigin) 980 43 19 250 ©2 % 2. JONA33 Faith ke That k) ., MBuwentf P10 % 330
"2 %3"  NEWSBOYS YouhreMyXing.. Spamow), < 947%° 43 15 - 230 3 3 SUPERCHICK Me Against The Warld (inpap/ a6 14 12 320
i O JARS OF CLAY Show You Love (Essenta) 790 +53 8 26/ “4< - 4 "~ THOUSAND FOOT... Phenomenon /Tooth & Nai) . 398 * 2155’1 ¢ 3210 =
4 By SWITCHFOOT Gone Sparows.. & ¢~ 723" 138 22 “-jsn> 5 9 P.0.D. Wil You (Atlantic/ 364 +9 8 3401
7 6  FMSTATIC Crazy Mary (Tooth & Nail 665 40 13 200 6% @ BIGDISMAL Rty Mindy), .7 ., MBS 43 T15.0 280
* 5@ 7 . Z0EGIAL YouGetMe Sparow) Z," < ‘658 167 .. 21 200 15 @  PILLAR Further From Mysetf (Flicker) W 458 2 264
8 BIG DADDY WEAVE Fields 0f Grace (Fervent) 632 +15 10 190 7 < 8- . ANBERLIN Cadence Tooth & Naif =/ “ T, 310 5 .41 , 10 <« 240,
.12 “€). ~JEREMY CAMP RightHere BEC). & ..., 623 +148 - 4 . 233 8 @  PLUMB Unnoticed (Curt) 0 +7 7 3
9 10 JOYWILLIAMS By Surprise (Reunion) 57 36 7180 13 KD TN Nemb Foefong . - g LT, 22918 w2t WS 33
217~ QY ATHIRD DAY Sing A Song Essentiaff - . 517 +117 35,090 9 11 BLEACH Get Up (Tooth & Nail 288 1 6 300
11 @ TAIT Lose ThisLife Forefront) 502 +19 6 170 12 B #SWITCHFOOT Anmuition /Red k/Coimbia) <~ 288 , +& 14> 2902
10 ™ 13 w, NATESALLIE Al AboutYou Curty = <& * _ 485 .35 11, 150 0 13 , DAKONA Richest Man (Wverik/Warner Bros) 280 3 13 261
14 D  PAULWRIGHT Your Love Never Changes (Gotes) 462 +36 7 150 11 =14 “SPOKEN PromissTooth &N = % "7 ;& U w10 amo-
13 15" BIG DISMAL Remember (L0.U) Windup) _* a1 1 20t 100, 16 15  FMSTATIC Crazy Mary (Tooth & Nail 252 8 17 200
19 @  SKILLET Savior fArdent/ 403  +40 3130 18 '@ - DOWNHERE Bréaking... (St CurtyWarkér Bros)? 2515 £12 & 2>
15 ¥~ 17  JMCBRAYER & J. MARIA Never Alore... (Sparow) 400°. * 14§ 1200 14 17 SLICK SHOES Now's The Time (SiceOneDummy) 241 -21 10 230
18 18 MERCYME The Change Inside Of Me (N0 384 1 2 120 17 18 SJEREMYCAMP TokeMylife (BEC) . _ " "%%236 5 & 17 200
16 ° “19% TODD AGNEW This Fragile Breath (Ardeny) * » 375 K TR |\ 20 19 GSMEGAPHONE Venom (Spindst/ 231 1 5 20
20 @  JUMPS5 Why Dol Do (Sparrow/ 69 49 8 120 | 28 Q) SANCTUSREAL BeautifulDay /Sparrowj > 230 ~ ~+83 = 2 _ 24T
24 @D.% JONAH33 FaithLike That (Ardemt) = 32 +15 4 "y 22 €3 MODERNDAY JOHN Emanate independent) 209 45 3 140
25 22 JEREMY CAMP I Stil Believe (BEL/ 297 19 60 2] 22~ «STEREOMOTION Rise fFhcken ™ | = =.208° “%4 - o7 “ip”
pesi> @), . TODD AGNEW Grace Like Rain (idkent) ™ < . 295 +102 -1 123° | [Detu> @®)  KUTLESS Treason (BEC) 03 +72 1 195
21 24 MICHAEL W. SMITH Signs (Reunion/ 295 .33 8 1010 eae>;@)° . STRANGE CELEBRITY Rise Squint/CurtyWarter Bros) ‘2025 453 1= 1, 1812
“28 % € FFH Ready ToFly (Fssentiall 281 +9 3100 29 @  KIDSINTHE WAY Hallhiah (Flcker/ 194  +33 2 13
- @  PLUS ONE Be Love (inpop/ M +M 1120 23 26 EVERYDAYSUNDAY Lotelt Affain fFlicked » & . 193 » 2 ‘16" 140"
« @) . DAKONA Richest Man Maverick/WamerBros.) - 210 +26 .3, 101 18 27 ROCK'N ROLLWORSHIP... A Beautiul Glow Wy 182 46 1w 251
27 28 EVERYDAY SUNDAY Hanging On (Flicker) 267 36 29 70 30, @D, SEVENPLACES Landside BEC) -~ + 186 « +20° __2 1803
29- ° 29 - ACROSS... Fotind By You (Ward/CurtyWarner Bros,) , 265 -9 7 8i0 24 @ HANGNAIL | Aspire (Tooth & Nail) 185 +3 12 17/0
22 30 SHAUNGROVES SeeYou (Rocketown) 62 61 17 M 25 30 . RADIAL ANGEL-Your Name (Squint/CurtyWarner BrosJ 179 . .3 %137, 1000
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22. 39 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/16 - Saturday 11/22.
© 2003 Radio & Records. © 2003 Radio & Records.
New&Actlve e e e e New&Actlve . e
SARAH KELLY Take Me Away (Gotee/ PILLAR Further From Myself (Flicker/ INSYDERZ Call To Arms (Floodgate/ LAST TUESDAY Retaliation (0UG/
Total Plays: 234, Total Stations; 10, Adds: 1 Total Plays: 201, Total Stations: 8, Adds: 0 Total Plays: 159, Total Stations: 15, Adds: 2 Total Plays: 84, Total Stations: 9, Adds: 1
SUPERCHICK | Belong To You /ingap/ TELECAST The Way (BEC/ TINMAN JONES Say Goodbye (Cross Onven) PAUL WRIGHT Your Love Never Changes (Gotee/
Total Plays: 233, Total Stations: 7, Adds: 0 Total Plays: 192, Total Stations: 8, Adds: 1 Total Plays: 118, Total Stations: 13, Adds: 2 Total Plays: 76, Total Stations: 5, Adds: 1
MERCYME Word Gf God Speak //V0/ DOWNHERE Breaking Me Down (Sguint/Curby/Warner Bros.) APOLOGETIX Look Yourself /Parodudes/ TODD AGNEW Grace Like Rain (Ardent/
Total Plays: 232, Total Stations: 6, Adds: 0 Total Plays: 190, Total Stations: 8, Adds: 0 Total Plays: 96, Total Stations: 9, Adds: 0 Total Plays: 74, Total Stations: 6, Adds: 1
D. CROWDER BAND 0 Praise Him... (Sixsteps/Sparrow) SANCTUS REAL Beautiful Day (Sparrow/ TREEG3 All Hands finpog/ RE:ZOUND Great | Am (Wrinkle Free)
Total Plays: 227, Total Stations: 10, Adds: 0 Total Plays: 189, Total Stations: 8, Adds: 2 Total Plays: 93, Total Stations: 17, Adds: 2 Total Plays: 72, Total Stations: 8, Adds: 2
MATTHEW WEST More (Sparrow/Universal South) WARREN BARFIELD Mistaken (Creative Trust Workshop) FALLING UP Broken Heart (B£C) DISCIPLE One More Time /S/ain/
Total Plays: 215, Total Stations: 9, Adds: 1 Total Plays: 169, Total Stations: 7, Adds: 0 Total Plays: 89, Total Stations: 8, Adds: 3 Total Plays: 71, Total Stations: 10, Adds: 3
N J

LY € n%:.

% CUSTOM PRINTED T-SHIRTS in 10 DAYS or LESS!

1079

400D YING OLDIES

ReaE e
ITE
RADIO 050 5 T'S“‘RTSSO |
50/
vtz;ﬁ:; Cotors -Heavy ! (800) 34-EMKAY
-MNO Setup chargeS\ . ! - tup Charges! FHOME (631) TTT-3175

o Art Chargest Charges = 8e FAX [631) TTT-3188
WiWW EMKAYDESIGHS.COM
P PO A YRR G SO

FREE CATALOG!

CALL HODW!
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® November 28, 2003
~
INSPO TorP20 ,x .| CHR Most Added ﬁ
W WK ARTIST TITLE LABELIS) e e S BC G e E Utz iy
ARTIST TITLE LABEL(S} ADDS
1 1 WATERMARK... There Is... (Creative Trust Workshop) 400 13 12 20/0 JEREMY CAMP Right Here (B£C) 3
G . TODD AGNEW Grace Like Rain (Ardent/ 3
4 4HIM Fill The Earth (Word/Curb/Warner Bros.) 376 +12 1" 200 THIRD DAY Sing A Song (Essential 9
3 3 DARLENE ZSCHECH Pray (i¥0/ 368 1 g 200 SANCTUS REAL Beautiful Day (Sparrow)/ 2
. NATALIE GRANT Deeper Life (Curb) 2
2 4 FFH Ready To Fly /Essential) 362 -1 10 19/0
] 9 M. SCHULTZ You Are A... (Word/Curb/Warner Bros.) 290 +30 6 18/0
8 6 GEORGE RDWE Everlasting (Rocketown/ 280 +27 5 18/0
5 ] CAEDMON'S CALL Hands Of The Potter Essential) 275 -23 13 15/0
10 0 S. CURTIS CHAPMAN Moment Made... (Sparraw) 262 +36 4 211
9 9 VARIO({S ARTISTS The Gathering (Essentiall 243 -2 8 15/0
"6 5 10 SCOTTKRIPPAYNE You Are Stil God (Spring i) 221 10 13 160
, Rock Most Added ....
15 m CASTING... If We Are The Body Beach Street/Reunion) 201 +26 4 152 T D) e A e
. www.rrindicator.com
ﬂs_'lzﬁh R @ : ﬁACl vmsnysz Jesus is (Word/Curb/Warner Bros) 201 +6 16 110 ARTIST TITLE. LABELES ADDS
11 @  RIVER Glorious fngrace/ 198 0 7 180 | SANCTUS REAL Beautiful Day (Sparow/ 7
. - i e KUTLESS Treason (BEL) 5
w14 ¢ ¥ MARTINS Wh Spring Hil) 194 1 5 141
: ? at Mercy Means (Spring Hil -t | PILLAR Further From Myseft ke 4
13 15 SHANNON WEXELBERG n The Waiting (Doxology) 173 12 10 110 SEVEN PLACES Landslide (BEC) 3
% Y - A . e i KIDS IN THE WAY Hallelujah (Flicker/ 3
18 | = POINT... The Love Of Christ Bros.) 170 32 2 152
~ D) PoiNT... The Love O Chvist o CutWarrer Br0s) ¥ Y21 DISCIPLE Gne More Time (Sai 3
19 m CHRIS RICE Untitled Hymn (Come To Jesus) (Recketown) 153 +21 2 14/0 FALLING UP Broken Heart (BEC) 3
16 - . 18, ~JAMIESLOCUM ICannot Tum Away Gurt/ -+ 147 * -1 1§ ' “.go | CURBSQUIRRELS Six (0U5) g
o x GUM1 Cannot Turn Away (Curt) 2 | MENDING POINT i Transit fndesendent 3
@ BIG DADDY WEAVE Completely Free (Fervent/ 130 +15 1 1n
‘Debur>, @) KATINAS Changed (Gotee) SRR A ] 1M
21 Inspo reporters. Songs ranked by totai plays for the airplay week of Sunday 11/16 - Saturday 11/22.
© 2003 Radio & Records.
Rhythmic Specialty Programming .
T R e R RN AR G RE S 2 EEERORET MR K. v e RS SPROR aenar  §oewewsd
RANK  ARTIST TITLE LABEL(S) Inf@ g %qmgtWAmgg ed Ve e m—
1 KJ-52 Dear Slim Pt. 2 (BEC/Uprok) www.rrindicator.com
2 APT. CORE No Such Thing As Time (Rocketown/ ARTIST TITLE LABEL(S) Rons
3 T-BONE Still Preachin’ (Flicker/ CHARLES BILLINGSLEY Your Love For Me (Perpetual Entertainment/ 3
4 MARS ILL Breathe Slow (Gotee) KRISTY STARLING Something More (Word/CurlyWarmer Bros.) 3
5 LPG Never Did | (Uprok) CASTING CROWNS If We Are The'Body {Beach Street/Reunion) 2
6  STACIE ORRICO (There's Gotta Be) More To Life Forefront/Virgin) L UL SULTT U I L e 2
7 MARY MARY D D D integrity) WISDOM'S CRY U.R.Y. (Mission House) 2
ance, Dance, Dance fintegrity AMY GRANT Out In The Open (Word/CurtyWarner Bros.) 2
8 JOHN REUBEN Move (Gotee) PEDER EIDE t's You Oh God (Independent) 2
9 L.A. SYMPHONY Gonna Be Alright (Gotee/ TEN SHEKEL SHIRT Poorest King /40 2
10 GRITS f/JENNIFER KNAPP Believe (Gotee/ JAMIE SLOCUM By Your Side (Curb) 2 J

Money and living advice for young adults.
Brand new from Sabo Shows. Saturdays live 1-4 PM

Hear the demo at www.sabomedia.com.

Call to lock up your market.
Get your free copy of David's book

“Smart Couples Finish Rich” when you call.

SABOMEDIA
212.681.8181

To reserve your market today call

“The living and money show
young listeners understand”

—-Walter Sabo

Wilbur Entertainment (831)429-2050  VAiburentertoinment

wwwW americanradiohistorv com
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| JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

A Time To Give Thanks

Radio and record industry executives’
Thanksgiving messages

Thanksgiving is a holiday that has been adopted by
the Hispanic community in the United States, and
rightly so, because we are part of this country. It is also
an opportunity to give thanks for all the blessings we

receive each day and the ones to come.

[ contacted music and radio exec-
utives, asking for Thanksgiving
messages, and many responded
with wonderful comments. I also
want to give thanks: Special thanks
to all who participated in and sup-
ported R&R and Radio y Misica. 1
appreciate always being able to
count on you. And thank you for

music. Thanks to the loy- |
al consumers and fans
who still buy albums.
Without them, we couldn’t
enjoy music. Thanks to
the media and their staffs,
who broadcast and cir-
culate our work. Without
them, we couldn’t enjoy |

being-part of the-world of Latinra=
dio and music and making it such a
great industry to be in.

~. . Miguef A, Trujillo

VP/GM Regional Mexican
Division, EMI Latin

Friends and industry |
associates, it is an honor |
to wish you a wonderful |’
Thanksgiving on behalf |
of EMI Latin’s staff and |
artists. During this spe- |

TITUSIC:

Thanks to the enter-
tainment lawyers, agents, manag-
ers and their personnel. Without
them, we couldn’t enjoy music.
Thanks to publishers, retailers,
distributors, the record companies
and all of their employees,
the ones who survived
these dire straits and
those who didn't. With-
8 out them, we couldn’t
enjoy music.

L_L

John Echevarria giving me the opportuni-

know in the industry. Thanks to all
my employees, who put up with my
crap and demands every day. Of
course, thanks to the fans of Spanish-
language radio. Without them, there
would be no R&R Latin or us. May
God bless you alt. Happy holidays.

_Hamilton Caucayo

National
Promotions
Coordinator, EMI
Latin

bl I would like to thank
| Lucas Pifia and Jorge Pino
for believing in me and

ty to be part of the EMI
Latin team.

Teo Peiia

PD, KUKA/
Alice, TX

After eight days in the
hospital and a two-hour
surgery to remove the
poison of a spider bite
from my body, the thing
I'm most thankful for is

e .thank Bobhy Peiia being alive and well. I'm
everyoneat TV, radioand thankful to h famil

the press for the opportu- GM{ KOPY/ that st d(i) avea.; thy
nity o develop and pro- Alice, TX ol viay through-an
mote the talented artists I'd like to give thanks  employer that ke; N

we present to the public through
you. The public is more demanding
every day, and they deserve our re-
spect and, most of all, our gratitude
for making many dreams of success
come true. Thank you for all your
support.

e e
¢, John Echevarria >

President, Universal
Music Latino

Thanks to all the artists, musi-
cians, composers, producers and the
rest of the creative community.
Without them, we couldn’t enjoy

to God for giving me my beautiful
wife, Mari, and our first son-to-be,
Robert Joshua Pefia. And for my
family, especially my mom, who has
guided me through life. I
give thanks to my older |
— much older —brothers,
who taught me the radio
business, Dan at KSAB &
KUNO/Corpus Christi, ¥k
TX and Bob at Q Produc- 3
tions. 3
Thanks to the many
friends, promoters and
groups I've gotten to

Gilbert Esparia

“| thank God that after all of these years in
radio | still | wake up every moming excited to
go to the job | love and have a passion for.”

Paco Jacobo

paychecks coming and my co-work-
ers, who had to cover for me during
my month away from the station.
Above all, thanks to God Almighty
= for my continued health

s Blibert Esparza

PD, KEJS/
Lubbock, TX

I feel blessed every sin-
gle day because [ have
God in my heart, and 1
give thanks to God for al-
lowing me one more day,
one more hour, one more
minute, one more second
so that others can see
Him in me. I'm thankful
for my health and my
family’s health. I'm
thankful for all the won- [
derful people who, at one L
time or another, have f.°

L

walked into my life and _L':_‘I_ e

made it a great deal bet- &
ter just by my having

www.americanradiohistorv.com

Israel Salazar

Tony Orellana

R&R November 28, 2003

Ca kTN e = RS

“We in radio have an important task. Let’s
keep radio alive by giving our audience
something interesting to listen to.”

Israel Salazar

known them, even if it was for a
brief moment.

During these times of turmoil, |
give thanks to every single person
who places his or her life and health
on the line so that others may enjoy
the freedoms that we -
sometimes take for grant-
ed. Thanks to every per-
son who is dedicated to
serving and protecting us;
thank you from the bot-
tom of my heart. For
those in need and lost, I
pray for you every single
day.

Sr. VP/A&R & Marketing,
Universal Music Latino

Thank you to all programmers
and radio staff for your profession-
alism and for providing an oppor-
tunity and proving that new artists
can be developed and can succeed
in our market. I'd also like to thank
all artists in general for sharing their
music and talent with all of us.

. Paco Jacobo
PD, KTZR/Tucson

There are so many
people to thank for this
wonderful life that we
have. First of all, thank
you, Jackie, for this op-
portunity. Thank you to
all the artists who put out
the music we play, the au-
dience that listens and
the businesses
that buy our
product. [ also thank God
that after all these years in
radio I still [ wake up ev-
ery morning excited to go
to the job I love and have
a passion for. Of course,
thank you for my beauti-
ful family, who put up
with the long hours. And
thanks to all my friends in the biz.

s w " Tony Orellana . .5

Dir./Ritmo International
Record Pool, San
Francisco

First, I'd like to thank
God for the health he’s
given us and the food he
puts on our tables and for
taking care of all my fami-
ly. Thank you to all my
friends, the record labels
and all our friends at R&R
and Radio y Miisica. Thank
you for allowing us to par-
ticipate with our playlists.

Willy Contreras
Walter Kolm .

Cheers, hugs and peace on earth
from all the DJs at Ritmo Latino In-
ternational Record Pool, San Fran-
cisco.

v - Israel Salazar -

PD, KQFX/
Amarillo, TX

I'd like to thank all our
listeners, who have sup-
ported us so much. Let’s
‘8l notonly give thanks dur-
™ ing this holiday, let’s
thank God all the time for
all the blessings He gives
us. We in radio have an
important task, which is
to give the audience the best radio
shows and serve our community.
Let’s keep radio alive by giving our
audience something interesting to
listen to.

- “sWilly Contreras ~
PD, KZHR/Tri-Cities, WA

First, I'd like to thank God our
Lord for my life, health and family.
Thank you to my wife for putting up
with me and supporting my career.
Thank you to our parent company
for giving me the opportunity todo
the job I've always wanted todo. It's
an honor to be part of this station.
Thank you to all my co-workers for
sticking with me during the good
times and the bad and for all their
efforts.

Thank you to all the songwriters
for their beautiful song lyrics. Thank
you to the artists and bands for in-
terpreting them so
uniquely. Thank you to
the artists and record la-
bels who have supported
our station during many
events and festivals. A
big thank you, many
blessings and encourage-
ment to all those who are
involved in the daily

Valentin Velasco fight for music.

 Valentin Velasco:# .
President, Balboa Records

On behalf of Balboa Records, I'd
like to thank all the media for their
continued support. We wish you a
wonderful Thanksgiving.

TALK BACK TO R&R!

Do you have guestions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
jmadrigal@radioandrecords.com
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We have the best morning show: £l Chulo Y La Bola. The show has been featured in
several publications, and its ratings can be compared to EL Piolin’s on KSCA/Los
Angeles. Even though our company, Amigo Broadcasting, is not
as large as Univision Radio, it is growing, especially in Texas.

Our show is No. 1 18-34 in Amarillo.

Joaquin Garza is El Chulo, and La Bola, which is a cast of
characters including El Choconostle and a grandma called Doria \
Mela Pelaes, is done by Radl Bernal. The show is produced at our
sister station, KHHL (98.9 FM Exitos)/Austin, where it’s also No.

1.

Right now we're running a promotion called Cuéntame Las
Rolas in which were giving away money. We're also giving away Israel Solazar
turkeys, since Thanksgiving is upon us. It's a way of thanking
our audience.

B e T — e RS . T R T e e = 2 g
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LOS SEMENTALES SIGN WITH PLATINO norteiio band Los Sementales De Nuevo Ledn signed
an exclusive recording corftract with Platino Records. Seen here signing the contract are bandmembers (I-r)
José Felix Alonso, José Antonio Gonzélez, Juan Carlos Gonzdlez and Israel Alanis

ARJONA’S SANTO PECADQ Ricardo Arjona  DAVID BISBAL ... UNSTOPPABLE
continues to tour to promote his latest album, Santo Spanish singer David Bisbal has been selling out

: Pecado. After finishing up dates In the United States,  performances all ovér Latin America, and Peru is no
YAHIR TAKES OVER PUERTO RICQ vanir visited Puerto Rico to promote his self-titled afbum. His  he’s now in South America. He's seen here duringa  exception. He's seen here during a performance in
Puerto Rican fans know him best as the lead on the soap opera Enamorate. He's seerr here giving an performance in Venezuela, where he gave five that country, where thousands of fans turned out to
autograph to a young fan at one of the several in-stores he did. concerts. see him.

r—m——-:--—r - m— o s

ENELI

Monday - Friday 12-2PM PST

Radio with

Radiovisa
IESCUCHA!

Relevant, entertaining, compelling...
Talk Radlo for the Hispanic Community

Affillation contact:
Ana Salcido
(212) 899-3227

Ry
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e N
C ON TEMPORARY TOP 25 . . _..| TROPICALTOPZ2S ... . ... ...
WEESf( ARTIST TITLE LABEL(S) J(%IIA]'LS &}E“ES;( ARTIST TITLE LABEL(S) J((’}IIIATLS
1 JUANES Ld Paga WUniversal) ~ - . 139 1 JERRY RIVERA MiLibertad (BMG) 142
2 SIN BANDERA Mientes Tan Bien (Sony Discos/ m 2" °ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) ™ : . 123
3'* MANA Te Lievaré Al Cielo (Warner M. S07 3 TOROS BAND Loca Conmigo (Universal 112
4 CHAYANNE Un Siglo Sin Ti (Sony Discos) 103 4 JUANES La Paga (Universal) RO . 107
“5*- LUIS MIGUEL Te Necesito (Warmer M.L) 99 5 LUIS MIGUEL Te Necesito (Warner M.L.) 106
6  GLORIA ESTEFAN Hoy (Sony Discos) 88 6  PAPI SANCHEZ Enamdrame (Sony Discos) oo - 104 _
-7 OBIE BERMUDEZ Antes (EM/ Latin) ' . 86 7  GLORIA ESTEFAN Hoy (Sony Discos) 101
8 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 85 8 ° GlLBEBTO' S. RﬁSA,Un Amor Para La Historia lz‘anyﬂiscos/ - LB e - 81
9; *. LA OREJA DE VAN GOGH Rosas /Sony Discos) 80 9  HUEY DUNBAR A Dénde Iré (Sony Discos) 79
10 LUIS FONSI Quién Te Dijo Eso (Universal 76 40 - SIN BANDERA Mieg;e;sw Tan Bien (Sony Discos). ;. & ¢ BN
§1J@w RI%Y MQRTIN Asigng‘turavPengiente {Sony Discos) noe 58 1" CELIA CRUZ Rie Y Llora (Sony Discos) 69
12 EDNITA NAZARIO SiNo Me Amas (Sony Discos) 54 12 ~ INDIA Soy Mujef?s@y Discos) . °, S ;“: «}@; . 67 %
3 % GILBERTO S.ROSA Un Amor Para La Historia (Sony Discos) 49 13 JALSEN SANTANA Donde (Baby Head) 66
14 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L.) 49 14~ PUERTO HICQN P@OQV!‘E‘!} Doctor /Sonyﬂiscafs‘} L ’:% yw B e BB
15 ¥ BEYONCE' f{SEAN PAUL Baby Boy (Columbia) oo a3 15 KEVIN CEBALLO Ta Volveras (Universal) 61
16 ALEXANDRE PIRES En El Silencio Negro De La Noche (BMG) 40 16, MARIO FELICIANO A Tu Manera Nogwi - 0~ ¢ ... 51
17-  CRISTIAN No Hace Falta (BMG) 1 : A - 17 ELVIS MARTINEZ Asi Te Amo (Premium) 57
18 JUAN GABRIEL Inocente De Ti (BMG) 36 184 L0S LONELY BOVS La Contestacin (DR Music L6) < -« s 7 86~
19 f§ IMPACTO MC, Gglos:a {Balboa) - - L m e 235, 19 OBIE BERMUDEZ Antes (FM/ Latin) 55
20 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisal 34 20 ' LUIS FONSI Quién Te Dijo Eso /Uniyersa//,f . ., . 58
21 - OBIEBERMUDEZ M CafiséDe Ti EMiLati)  ~ ~  ~ - "28% | 21  MANA Te Lievars Al Cielo (Warner M.L) 53
22 RICKY MARTIN Tal Vez (Sony Discos) 28 | 22, ' DAVID BISBAL Quiero Perdérme En Tu Cuerpo (Universal) + 4% . . ¥ '50.°
23 “MANA Mariposa Traicionera Wamer ML) < .° . %277 | 23 JENNIFER PENA A Fuego Lento Univision) 49
24 TISUBY & GEORGINA Por Qué No (Lideres) 21 24 ° NG2 Quitémonos La Ropa'Sony Discos)= = =¥ & ¢ e A4
25 - JORGE CORREA Carmelina (Universal) . s B X 256 CHAYANNE Un Siglo Sin Ti (Sony Discos) 40
Data is complied from the airplay week of November 16-22, Data is complied from the airplay week of November 16-22,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds e .- | Going For Adds . . . .. ... =
ALEJANDRO SANZ RegalameA La Silla Donde Te Esperé (Warner M.L.) AZUL AZUL Apretaito (Universal)
EMMANUEL Guaiira (Universal) CALIFORNIA SHOW Que No Se Acabe EI Amor (Balboa)
JOSE FELICIANO No Digas Nada (Universal) i
LOS DUERDS DEL SOL Pobre Rogén (Balboa/ UL BRI RS )
LOS MENDIVIL Suspenso Infernal (Balboa) JUNIOR KLAN Mentirosa (Balboa)
LUIS MIGUEL Un Te Amo (Warner M.L.} LOS RUIZ Era Como Yo (Univision)
SERGID DALMA Ya Lo Verds /Universal MANNY MANUEL Bajo Un Palmar (Universal)
s"T‘:l:‘[fAsé:fc"a"'[';";'i";‘EﬁZ ‘t;’/’”’ TORO ROSARIO fITEGO CALDERON Amigo Mio (Warner M.L.J
YAHIR Aquéntatelas Corazén (Warner ML VICO-C fTONY TOUCH & D'MINGO Para Mi Barrio (EM/ Latin)
o J

CONTROLMACHETE

no,dos:bandera

Make the fifsl single "Bien Bien"
your next radio request

IN STORES NOw!!!

www.controlmachete.tv

wiww universalmusica. com www rockNespanol.com

WwwWw americanradiohistorv com =
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e )
REGIONAL MEXICANTOP25 . | TEJANOTOP25 . .. ..
WEESK ARTIST TITLE LABEL(S) FONTS WK ARTIST TITLE LABEL(S) FONTS
7% "MONTEZ DE ﬁuﬁmﬁg Lagrimas De Cristal (Disa) Powhs o« L. 4 @458 1 KUMBIA KINGS flOZOMATLI Mi Gente (EM/ Latin 186
2 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 384 2 % JAIME Y LOS CHAMACOS f/BOBBY PULIDO Conjunto No Moriré (Fregdle) -,~173,
3.4, BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisa) * - .337° | 3 SOLIDO Contendo Los Segundos (Freddie) M 173
4 TIGRES DEL NORTE Céusame La Muerte (Fonovisa/ m 4 INTOCABLE Soy Un Novato (EM/ Latin) " : %‘f’% #135
™, -MARCO A, sous Més s Que Tu Amigo fFonovisa) -~ * -~ . o] 210 - 5  INTOCABLE Eso Duele (EM/ Latin/ 132
6  HURACANES DEL NORTE Només Por Tu Culpa /Un/wsmn/ 254 6 - BIG CIRCO Una Vez Més (EM/ Latin) ~ ° ' - im
" “INTOCABLE Eso Dusle (EM/ Latin) * “ 217 7 FRIJOLES ROMANTICOS & BOBBY PULIDO Dénde Esté Mi Raza (Universal) 115
8  JOAN SEBASTIAN Sentimental (Balboa) 207 8  ELIDAREYNA Te Voy A Olvidar (Tejas) p vE 115
9 BRONCO “EL GIGANTE DE AMERICA” Estoy A Punto (Fonovis) * - 196 ‘ 8  MARCOS OROZCO Como Dos Adolescentes (Catafina) 113
10 NINEL CONDE Callados [Universal) 162 10 JIMMY GONZALEZ & GRUPO MAZZ Te Llevo En Mi Alma (Freddie) . * *._ 108
11" CUISILLOS Coraztn (Balbos) ; ‘ AT Y 11 LAONDA w/CONTROL Mi Cucu (FM/ Latin) 98
12 ANA BARBARA Bandido (Fonovisa) 132 12 CONTROL Me Quiero Casar (EM/ Latin) . e 92
13 . PAQUITA LA DEL BARRIO Hombres Malvados (Balbos) - ~> = 132 | 13 DUELO Desde Hoy WUnivision) 90
- - e o B
14 KUMBIA KINGS f/0ZOMATLI Mi Gente (FM/ Latin) 128 J4  JENNIFER PENA A Fuego Lento WUnivision) 8- 84
15  CONTROL Me Quiero Casar (EM/ Latin) . \ 13 15 IMAN Amor De Dos Caras (Univision/ _ 65
16 INTOCABLE Soy Un Novato (EM/ Latin) 105 16 DUELO U Minuto Més (Wnivision) = ., ~ & .51
17 % MONTEZDE ﬁéugfﬁgo Hoy Empieza Mi Tristeza (Disa) , “ 104 17 RAMON AYALA Titere En Tus Manos (Freddie/ 47
18 RAMON AYALA Titere En Tus Manos (Freddis/ 82 18 CQSTUMQRE»C%nto Te emmg /Wdﬂér@é.} s .- - M
19/ PALOMO Te Metiste En Mi Cama (Disa/ e . ‘- 13 19 JAY PEREZ No Me Dejes (Sony Discos/ 4
20 CHUY JR.Y SUS JARDINEROS Mr. Party (EM/Latin/ 68 20 " BIG CIRCO La Endiablada (EMY Latin) 38
21 f&imm”v Y LA LEYENDA Dile (Universal) o 65 ¢ 21 TROPA F Me Dieron Ganas De Llorar (Freddie/ 34
22 PEPE AGUILAR A Pierna Suelta (Univision) 64 22 * DESPERADOZEMa(Tgies) °° . -~ o, = "'~ [~ .0 33
23" ORIGINALES DE SAN JUAN El Agudcatefd Michoacano /EMiLatin) =~ = = 64~% | 23  HURACANES DEL NORTE Nomss Por Tu Culpa (Univision) N
o P st - E 7 = — P o EPER . . Bws o
24 LA ONDA w|CONTROL Mi Cucu (EM! Latin) 61 2 - ~ BRONCO “EL GIGANTE DE AMEBICA™ Estoy A Punto fFonavisa) ¢ &% <285
25 %' CARDENALES DE NUEVO LEON Paso A La Reina (Disa/ * =" # . ®+ &=, - g0 * | 25  LOSFIERDS Maldito Sea Tu Amor (ARC) 28
Data is complied from the airplay week of November 16-22, Data is complied from the airplay week of November 16-22,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
GoingForAdds ... .....................|GoingForAdds,..... ....... . ... .
' * ADAN CUEN Vuelve Por Favor (Balboa/
BANOA ALAMEDA Donde Esté El Amor (Balboa/
BANDA ANGELITOS El Valor Del Amor (Balboa)
CABALLO NEGRO No Vas A Creer (Balboa)
CELSO PINA wiBACILOS Bésala Ya (Warner M.L.)
COCODRILOS Mi Destino (EM/ Latin)
DUETO Quieres Ser Mi Amante (EM/ Latin) ATM Nadie (Univision)
LUPILLO RIVERA Dame Por Muerto {Univision)
NICO FLORES No Voy A Insistir (BMG)
PANCHO BARRAZA 0jos De Cielo (Balboa)
PANCHO BARRAZA Qlué Bien Me Harias (Balboa)
PELILLOS El Ultimo Trago (Universal)
RAFAEL PONCE Vida Truncada /Balboa) Y,
-
4 )
Rock/Alternative ... ....... . RecordpPool ........... S -
TW  ARTIST Thie Labes) TW  ARTIST Title Labei(s)
1 CONTROL MACHETE Bien, Bien (Universall 1 MOSA PROJECT Damelo (Latinflava
2 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 2 SEXAPPEL Meneando La Cola (/&)
3 LOS TETAS Tomala Universal) 3 CABAS La Caderona (EM/ Latin)
4 MOLOTOV Hit Me Universal) 4 ORQUESTA GUAYACAN Vas A Llorar (MP/
5 KINKY Presidente (Vettwerk) 5 JUANES La Paga (Universal)
6 MANA Te Lievaré Al Cielo (Warner M.L) 6 ELVIS MARTINEZ Asi Te Amo (Premium/
7 PLASTILINA MOSH Peligroso Pop (EM Latin) 7 CELIA CRUZ Rie Y Llora (Sany Discos/
8 GUSTAVO CERATI Karaoke (BMG)/ 8 AVENTURA Hermanita (Premium)
9 LA LEY Mas Alla (Warner M.L.) 9 EMMANUEL Guajira (Universal)
10 JULIETA VENEGAS Andar Conmigo (BMG)/ 10 ARJELIS Y SU GRUPO NV Oividame Y Pega La Vuelta (Mds Music/
11 FASE Tania (Universal) 11 JOSE ERNESTO Cositas Bonitas (MP/
12 CAFETACUBA Eres (MCA/ 12 KEVIN CEBALLO Ti Volveras (Universal)
13 SUPERLITIO Qué Vo'Hacer (BMG) 13 DON DINERO Ahi Pari (Universall
14 LIK Gaviota (Sony Discos/ 14 MALA FE Party In Miami (J&N)
15 PASTILLA Comezdn (Antidoto) 15 TOROS BAND Loca Conmigo (Universal)
Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. J
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Morning Show Producer

WRAL-FM in Raleigh, NC needs
individual to assist hosts in the produc-
tion of their shows to include booking
guests, a variety of production and
promotional duties, creating, planning,
coordinating and researching programs
and arranging guests for broadcast.
Individual will assist with logs noting
discrepancies, complete affidavits and
perform other duties as assigned. We
are looking for a person with creative
ideas who has an ability to recognize
and provide content that relates to our
audience.  Previous producing
experience is preferred. To apply send
cover letter and resume, specifying job
03-170, to human Resources, PO Box
12800, Raleigh NC 27605. A
pre-employment drug screening is
required. EOE, M/F

LN rae. s s e i s a & s 35
“1

MORNING SHOW PRODUCER

92 5 XTU PHILADELPHIA HAS AN
IMMEDIATE OPENING FOR A MORNING

SHOW PRODUCER. THE PERSON WE'RE
LOOKING FOR HAS A SUCCESSFUL
TRACK RECORD PRODUCING A MAJOR
MORNING SHOW. YOU HAVE THE ABIL-
ITY TO THINK ON YOUR FEET; OFFER
CREATIVE IN-PUT; INTERACT PRODUC-
TIVELY WITH AGGRESSIVE MORNING
SHOW AIR TALENT; BE CONSISTENTLY
ON TOP OF EVERYTHING IN THE CITY
ANDFORMAT. NASHVILLE CONTACTS A
PLUS. YOU WILL ALSO BE PROFICIENT
WITH AUDIOVAULT, SELECTOR, AND
DIGITAL EDITING.

RESUME AND REFERENCES TO: BOB
MCKAY, PROGRAM DIRECTOR,

WXTU RADIO - bmckay@wxtu.com. No
Calls. Beasley Broadcasting is an Equal

ek, o Vi BE s SR

___OPPORTUNITIES ___
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CALIFHINER S GBLD:

GENERAL MANAGER and
GENERAL SALES MANAGER

92.1 The All New, “Today’s Country and
California’s Gold” is building the best
team in Sacramento Radio for our new
station. If you are a market veteran with
a proven track record of building great
teams that consistently outperform their
market share we want to talk to you. We
are currently interviewing for both the
General Manager and General Sales
Manager positions. If you want to make
Sacramento radio history, please send
cover letter and detailed resume includ-
ing earnings history in confidence to:
confidential@firstbroadcasting.com or
fax 214-855-5963. EOE

NEWS DIRECTOR KWVE/
Calvary Chapel Costa Mesa
(Christian Teaching/Music)
seeks experienced, full-time
News Director. Applicants
must have five years broadcast
experience and knowledge of
Sound Forge &/or Cool Edit Pro
is preferred. Applicants must
also conform and hold beliefs
of employer. Please send
resume and audition to KWVE,
3000 W. MacArthur Blvd. Ste.
500, Santa Ana, CA 92704.
EOE.

‘ ID WEST

MAJOR MARKET TALENT OPPORTU-
NITY OF A LIFETIME! By listening to 3
breaks, we want to know exactly
who your target audience is, be
compelled tolisten to more and not
be lulled to sleep with ftifles, artists
and clichés. Talent must also be
community driven, remote and ap-
pearance savvy, technically adept
and have mature listening skills.
Three year large market experience
preferred. Please send T&R's fo
Radioa& Records at 10100 Santa

Americalist Media Marketing seeks an
individual to maintain as well as grow
current radio client list. Sales and expe-
rience in the broadcast industry a must.
We offer a competitive benefits package,
base plus commission and bonus
package.Travel required. Relocation not
necessary. Send resume to: Americalist
Media Marketing, 8050 Freedom Avenue
NW, North Canton, OH 44720. EOE.

g,

POSITIONS SOUGHT

Major Market Talk Show Host! For Conser-
vative Style! Opinionated! Hot Topics! Ad-
vice Talker! Credentials & Experience Guar-
antee Success! RoyDackerman@verizon.net
(808) 239-2550. (11/28)

Energetic, good spirited, willing to expand
on abilities learned. Hardworking, wanting
to travel, venture life to the fullest. Amanda
(405) 601-5737. (11/28)

Lively, outgoing, energized rookie. Ready
to work, willing to travel. Up for DJ, boards,
promotions, production. Lindsey (405) 401-
7080 . (11/28)

Hot new format available in automated
syndication. 3DSJ Request & Dedication
Radio. Listen: www.3DSJ.com. (813) 920-
7102, billelliott@3DSJ.com. (11/28)

Have microphone will travel. Looking for
a young man with good on-air, production
and copywriting skills? Call Shaun (918)
269-6547. Ready to work wherever. (11/28)

Radio rookie looking for work in eastern
Tennessee. On-air personality, news, or pro-
duction. Get along with and work well with
everyone. Call Nicci (865) 368-6862. (11/28)

7 years Radio/TV traffic experience seeking
manager position in sports, radio,television
in NY/NJ. BG at 201-222-8795. (11/28)

20 Year alt/rock veteran. 7 years program-
ming, all 20 in promotions, marketing, many
years on air. 91X, XHRM, KCXX, Y107. (858)
674-1137 or dwightarnoldmediayahoo.com.
(11/28)

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
liinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x

$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other speciat publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates avaitable. All reascnable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
forspace and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2003

Monica Blvd., 3© Floor #1112, Los
Angeles, CA 90067. EEO.

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, Califomia 30067

Opportunity Employer

HOW TO REACH US FRADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

310-203-8727 moreinfo@ radioandrecords.com OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727 llinares@radioandrecords.com

EDITORIAL, OTHER DEPTS: 310-553-4330 310-203-9763 mailroom @radioandrecords.com
WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051

CIRCULATION: 310-788-1625
NEWS DESK: 310-788-1699
R&R ONLINE SERVICES: 310-788-1635

310-203-9763 newsroom @ radioandrecords.com
310-553-4056

kmccabe @ radioandrecords.com rrdc @radioandrecords.com

310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  |helton@radioandrecords.com

hmowry @radioandrecords.com

ADVERTISING/SALES:
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== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #281, KYSR/Ryan Seacrest, WZPT/John, J.R. & Kate, WTIX/Bobby
Reno, KRTH/JoJo Kincaid, WKTU/Bill Lee, Z100/Romeo, Blink 102.7. $10

!W

The Velce of
+CURRENT #280, KGQL/Dan Donovan, KALG/Nastyman, KUBE/T-Man, WEZB/
Carson, KGB/Dave Shelly & Chainsaw, WOMG/Tom Ryan, WENS. $10. Rock CHR Classie Rock HoT AC
SPERSONALITY PLLS #PP-189, WIOQ/Chino, Angie & Diego, WBMX/dohn Lander. wzzy Kils-FM whRW wBMX /wPLT

KFMB-FM/Jeff & Jer, KRTH/Gary Bryan. $10 CD $13.

+PERSONALITY PLLUS #PP-188, WKSC/Drex, KMPS/Ichabod Caine, KYKY/Phillips
& Co., KPWR/Big Boy.$10 cassette, $13 CD.

+PERSONALITY PLUS #PP-187, WJMK/John Landecker, WMLL/Steve & DC, KDKB/
Tim & Mark, WFBQ/Bob & Tom. $10 cassette, $13 CD.

+ALL COUNTRY #CY-136, KEEY, KFRG, KZLA, WPOC, WFMS. $10.00.

+ALL CHR #CHR-109, KPWR, WI0Q, KSTE, WEZB,. $10, $13 CD.

+ALL A/C #AC-114, 'WLTE, KMXB, WLMG, WKZN, KBIG $10, $13 CD.

Hear these demos, and more, plus order the VO Book
"80 You Want To Be A Voice Over Star® at:

www.sandythomas. com

For Availability and market rates:

518-679-1316
Working with today's radic budgets

VOICEOVER SERVICES

(877-496-8786)

DEMO:
www.samoneil.com

""THE VOICE HEARD ABOVE THE REST"3

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
WWW.SUpersweepers.com

+PROFILE #5-484, NEW ORLEANS! CHR UC AC AOR Gold Ctry $10.
+PROFILE #S-495, SEATTLE! CHR AC AOR Gold Ctry $10, $13 CD.
+PROMO VAULT #PR-54, promo pl
+SWEEPER VAULT #SV-40, Sweeper & Legal ID samples, all formats. $12.50.
+AAA-1 (TRIPLR A) +CHN-33 (CHR NIGHTS) +#0-25 (ALL OLDIES) +#MR-10
(ALTERNATIVE). +F-28 (ALL FEMALE), +#UK-1 (LONDON). at $10.00 each.
+CLASSIC #C-273, KHJ/Charlie Van Dyke-1977, KMPC/Clark Race-1973, WJJD/Mel
Hall-1961, KIMN/Pael Anderson-1964! $13.50 cassette, $16.50 CD

VIDEQ #96, Seattle’s KMPS/Ichabod Caine, St. Louis” KYKY/Phillips & Co., New
Orleans’ WEZB/B Murnings Buzz, WCKW/Willy B., indy's WZPL/Dave Smiley. 2 hrs,
VHS $30, DVD $35.

+Tapes marked with + may be ordered on CD for $3 additional.
www.californiaaircheck.com
Ge—

-4 CALIFORNIA AIRCHECK &%
Box 4408 - San Diego, CA 92164 - (619) 460-6104

:  FEATURES

~alt formats, all market sizes. $12.50.

Listen Newl
www.mitchcralg.com

Mark McKay Media

DRY TRAX or
PRODUCED

© MALE & FEMALE VOICES AVAILABLE
® ALL FORMATS & MARKET SIZES
¢ CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

"Give us your production problems."

GANGSTAD PRODUCTIONS
425-865-9365

“Cat In The Hat”

Interviews with Mike Myers, Alec Baldwin &
Kelly Preston

Contact Lori Lerner at (310)457-5358
(3104457-9869(Fax) radiolnks @aol.com (e-mail)

tithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE

Total Radio Imagery B RS0,

30 OR :6

| 49 VOICE-OVERSI

-ALL STUDIO TIME! -S8INGLE VOICE TALENTY
-mp3 ELECTRONIC SHIFPING! -SAME DAY SERVICE!

806-765-5333
or ¢-mail : Jonggrcatradlospots.eon:

NEw IaMAGING VOICES

www.JonShults.com

Download
www.MattRawlings.com all 3 DEMOS

www.ThatVoiceGuy.com  NOW!

"A truly brilliant idea"
"Groundbreaking"
"It works"

Any Station.
Any Market.

Any Budget.
www . PromMoVvoice.com

Where talent meets technology

CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

8&wW 1000 — $100.00
Color 2000 — $408.00

#+ PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

Wcudy it Samed .«‘Iil"),‘
At I(GIJ(}
o e | J PRICES SUBJECY 1O
/ e . CRANGE WITHOUT NOTICE
=V &, ;
( flf"-:!'ff'i’.'."
. r\/ JE I AN
r,nrnrr]

es”

Send 8x10 photo, check/M.Q. Visa/MC, nstructions 1o;
1867 E. Flonds Street, Dept. R Springhield, MO 65603
TOLL FREE: 1-888-526-5336
www.ahcpictures.com

Holiday Specials for Every Format
800-231-6100 kriserikstevens.com

PICTURES

o ¥V O1 CEOVERS

-

RALZHN DAVE PACKER
o~

Imaging that brings out vour station's personality!
Your sound on your budgu

Toe tnoustry's N(wmm

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accompanied by pay-
ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional
space up to six inches available in increments of one-inch. Rates for R&R
marketplace (per inch):

1 time $95.00

6 insertions 90.00

13 insertions 85.00

Marketplace 26 insertions 75.00
(310) 788-1622 51 insertions 70.00

Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

wwWw americanradiohistorv com
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GHR/POP

W

3 DOORS DOWN Here Without You (Republic/Universall
OUTKAST Hey Ya! (Arista)

BEYONCE' f/SEAN PAUL Baby Boy (Columbial

BABY BASH Suga Suga (Universall

TRAPT Headstrong (Warner Bros.)

FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC)
SANTANA f/ALEX BAND Why Don’t You & | {Aristal

STACIE ORRICO (There’s Gotta Be) More To Life (Forefront/Virgin/
MAROON 5 Harder To Breathe (Octone/J)

SIMPLE PLAN Perfect Lava/

NG DOUBT !t's My Life f/nterscope/

BRITNEY SPEARS f/MADONNA Me Against The Music (Jive/
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7/

NELLY f{P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universall
LIZ PHAIR Why Can't |? (Capitol)

NICKELBACK Someday (Roadrunner/IDJMG)

MATCHBOX TWENTY Bright Lights (At/antic/

CHRISTINA AGUILERA The Voice Within (RC4/

CLAY AIKEN Invisible (RCA/

CHRISTINA AGUILERA f/LIL' KIM Can‘t Hold Us Down (RCA/
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol)
MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG/
STAIND So Far Away (Flip/Elektra/EEG)

FEFE DOBSON Take Me Away (/sland/IDJMG)

BUBBA SPARXXX Deliverance (Beatclub/interscope)
FABOLOUS f[TAMIA into You (Desert Storm/Elektra/EEG)

36 JESSICA SIMPSON With You (Columbia)

32 ENRIQUE IGLESIAS Addicted finterscape)

NELLY FURTADO Powerless (Say What You Want) (DresmWorks/
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« National Airplay Overview: November 28, 2003

CHR/RHYTHMIC

w W

1 1 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG)

2 2 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol)
3 3 YOUNGBLOODZ f/LIL' JON Damn! (Arista/

5 8 OUTKAST The Way You Move (Aristal

8 OUTKAST Hey Ya! (Ansta)

6 6 LI’ JON & THE EASTSIDE BOYZ Get Low (TV7/

4 7 BEYONCE' f/SEAN PAUL Baby Boy (Columbial

9 @ KEuS Mikshake (Star Trak/Arista)

7 9 BABY BASH Suga Suga (Universall

10 M. LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universall

13 G UNIT Stunt 101 finterscope/

" JAGGED EDGE Walked Outta Heaven (Columbia)

18 JAY-Z Change Clothes (Roc-A-Fella/[DJMG)

14 2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live} (Amarw/interscope/
17 R. KELLY Step in The Name Of Love (five/

12 16 ASHANTI Rain On Me (Murder Inc /IDJMG)

16 17 CHINGY Right Thurr (OTP/Capitol)

19 18 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)

20 19 NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal)
21 JA RULE Clap Back (Murder Inc./IDJMG/

23 MYA Fallen (A&M/interscope)

24 WESTSIDE CONNECTION Gangsta Nations (oo Bangin/Capitol)
15 23 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)

28 NICK CANNON Gigolo (ive/

27 BOW WOW f/JAGGED EDGE My Baby (Columbia)

32 CASSIDY f/R. KELLY Hotel (//

36 BABY BASH Shorty Doowop (Universall

22 28 WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus (J//

BEYONCE' Me, Myself And | (Columbia)
YING YANG TWINS... Salt Shaker (TVT/

33
35

URBAN

w W

2 8 JAGGED EDGE Walked Dutta Heaven (Columbia)

3 OUTKAST The Way You Move /Arista/

1 3 LUDACRIS f[SHAWNNA Stand Up (Def Jam South/IDJMG)
5 8 R. KELLY Step In The Name Of Love (ive/

[ AVANT Read Your Mind (Geffen/

4 6 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol)
12 0 ALICIA KEYS You Don’t Know My Name ()

7 8 YOUNGBLOODZ f/LIL’ JON Damn! (Arista/

9 9 M.LEEf/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universall
11 @) GUNIT Stunt 101 finterscape/

8 11 ASHANTI Rain On Me (Murder Inc./IDJMG/

16 @ JAY-Z Change Clothes (Roc-4-Fella/IDJMG/

10 13 BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

2PAC f/NOTORIOUS B.L.6. Runnin’ (Dying To Live) (Amaru/interscope)
JA RULE Clap Back (Murder Inc./IDJMG)

BEYONCE’ Me, Myself And | (Columbia)

KELIS Milkshake (Star Trak/Arista)

JOE More & More (Jive/

GINUWINE Love You More (Epic/

BAD BOY'S DA BAND Bad Boy This Bad Boy That /Bad Boy/Universall
19 21 MONICA Knock Knock (/)

18 22 MISSY ELLIOTT Pass That Outch (Gold Mind/Elektra/EEG)

24 @ MUSIC Forthenight (Def SouliDJME)

17 24 MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.G./FEG)
28 ) NICK CANNON Gigolo (ive/

BOW WOW f(JAGGED EDGE My Baby (Columbia/

TWISTA f[KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/
KANYE WEST Through The Wire (Roc-A-Fella/IDJMG/

MY A Fallen /A&M/interscope/

112 fILUDACRIS Hot & Wet (Def Soul/iDJMG/

NN NN = -
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14 20

B @
34 @
31 @

#1 MOST ADDED

OUTKAST The Way You Move /Arista/

#1 MOST INCREASED PLAYS
OUTKAST Hey Ya! /Arista)

TOP 5 NEW & ACTIVE
SHERYL CROW The First Cut Is The Deepest (A&M/Interscape/
JAY-Z Change Clothes (Roc-A-Fella/IDJMG/
KILEY DEAN Who Will | Run To? (BeatclutyInterscope)
YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)/
OASHBOARD CONFESSIONAL Hands Down (Vagrant/

CHR/POP begins on Page 21.

W TW

2 1 SHANIA TWAIN Forever And For Always (Mercury/IDJMG/

3 2 TRAIN Calling Alt Angels (Columbia)

1 3 UNCLE KRACKER f{DOBIE GRAY Drift Away fLava/

4 4 MATCHBOX TWENTY Unwell /Atiantic/

5 5 SIMPLY RED Sunrise {simplyred.com/

7 6 PHILCOLLINS Look Through My Eyes (Walt Disney/Hollywood)
6 7 MERCYME | Can Only Imagine /AO/Curb)

9 8 CELINE DION Have You Ever Been In Love (Epic/

8 9 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/

10 10 LUTHER VANDROSS Dance With My Father (/

" m DANIEL BEDINGFIELD If You're Not The One {isiand/IDJMG/
12 12 JOSH GROBAN You Raise Me Up (743/Reprise/

16 ) CLAYAIKEN Invisible (RC4)

13 14 JIMBRICKMAN Peace (Where The Heart Is} (4AL/

17 @ SHERYL CROW The First Cut Is The Deepest (A&M/interscape/
18 16 CELINE DION Stand By Your Side /£pic/

SARAH MCLACHLAN Fallen (Arista/

DIDO White Flag /Arista)

TIM MCGRAW Tiny Dancer (Curb/

MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/
ROD STEWART f/CHER Bewitched, Bothered And Bewildered (//
HALL & OATES Getaway Car (U-Watch)

SEAL Waiting For You (Warner Bros.)

SANTANA f{ALEX BAND Why Don't You & | (Aristal

MICHAEL BOLTON When | Fall In Love (Passion Group)

BURKE RONEY Let it All Come Down (R World/Ryko)
CHRISTINA AGUILERA The Voice Within (RCA/

TARRALYN RAMSEY Up Against All Odds (Casablancal

S ELTON JOHN The Heart Of Every Girt /Epic/

— 30 JOHN MAYER Bigger Than My Body /Aware/Columbia)
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#1 MOST ADDED
MARY J. BLIGE FIEVE Not Today (Geffen/

#1 MOST INCREASED PLAYS
JAY-Z Change Clothes (Roc-A-Fella/iDJMG)

TOP 5 NEW & ACTIVE
TRILLVILLE Neva Eva (Wamer Bros.)
LOON FIMARIO WINANS Down For Me (Bad Boy/Universal)
JS Love Angel (DreamWorks/
TLC FILIL’ JON Come Get Some fAnista/
CHRISTINA AGUILERA FILIL KIM Can't Hold Us Down (RCA/

CHR/RHYTHMIC begins an Page 27.

w ™

1 1 SANTANA f{ALEX BAND Why Don’t You & | {Arista/

2 8 3 DOORS DOWN Here Without You (Republic/Universal)

3 MATCHBOX TWENTY Bright Lights /At/antic/

4 4 DIDO White Flag (Arista/

7 8 SHERYL CROW The First Cut Is The Deepest (4&M/interscope)
6 SARAH MCLACHLAN Fallen Arista/

5 7 MATCHBOX TWENTY Unwell /4t/antic/

8 8 TRAIN Calling All Angels (Columbia)

15 0 NO DOUBT it's My Life {Interscope)

9 10 JOHN MAYER Bigger Than My Body (Aware/Columbia)

12 8 BARENAKED LADIES Another Postcard {Chimps) (Reprise/

14 NICKELBACK Someday (Roadrunner/IDJMG)

11 13 LIZ PHAIR Why Can't |7 (Capitol)

10 14 LIVE Heaven (Radioactive/Geffen)

13 15 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)

16 8 TRAIN When | Look To The Sky (Columbia/

17 MICHELLE BRANCH Breathe (Maverick/Warner Bros.)

18 18 NELLY FURTADO Powerless (Say What You Want} (Dreamiorks/

20 @ SEAL Waiting For You (Warner Bros.)

19 20 STAIND So Far Away (Flip/Flektra/FEG)

21 JASON MRAZ You And | Both (Flektra/EEG)

30 FIVE FOR FIGHTING 100 Years (Aware/Columbial

23 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC/

22 HOWIE DAY Perfect Time Of Day (Epic/

27 COUNTING CROWS She Don’t Want Nobody Near (Geffen/
34 EVANESCENCE My Immortal (Wind-up/

29 OAVE MATTHEWS Save Me (RC4/

28 SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
24 29 VERTICAL HORIZON ¥'m Still Here (RCA/

25 30 SALIVA Rest In Pieces f/siand/IDJMG)

#1 MOST ADDED
MARY J. BLIGE F/EVE Not Today (Geffer)

#1 MOST INCREASED PLAYS

ALICIA KEYS You Don't Know My Name 4//

TOP 5 NEW & ACTIVE
CARL THOMAS She Is (Bad Boy/Universal)
WESTSIDE CONNECTION Gangsta Nations (Hoo Bangin/Capitol)
GERALD LEVERT U Got That Love {Call It A Night) (Elektra/FEG)
MARY J. BLIGE FJEVE Not Today (Geffen/
WARREN G Let's Go (It's A Movement) /MSC/

URBAN begins an Page 30.

™

0 STONE TEMPLE PILOTS All In The Suit That You Wear /Atlantic)
STAIND So Far Away (Flip/Elektra/FEG)

A PERFECT CIRCLE Weak And Powerless (Virgin/
AUDIOSLAVE Show Me How To Live finterscope/Epic)
NICKELBACK Someday (Roadrunner/IDJMG)

PUDDLE OF MUDD Away From Me (Geffen/
NICKELBACK Figured You Out fRoadrunner//DJMG/
TRAPT Still Frame (Warner Bros./

GODSMACK Serenity (Republic/Universal)
AUDIOSLAVE | Am The Highway (Interscope/Epic/
FUEL Falls On Me (Epic/

LINKIN PARK Numb (Warner Bros.)

WHITE STRIPES Seven Nation Army (Third Man/V2)
LINKIN PARK Faint (Warner Bros.)

OFFSPRING Hit That (Columbia)

3 DOORS DOWN Here Without You (Republic/Universall
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros./
P.0.D. Will You {At/antic/

OEFAULT (Taking My} Life Away (7TV7)

JET Are You Gonna Be My Girl (Flektra/EEG/

SEETHER Gasoline (Wind-up/

THREE DAYS GRACE ({ Hate) Everything About You (ive/
SEVENDUST Enemy (TVT)

KID ROCK Feel Like Makin' Love (Top Dog/Atiantic/
GODSMACK Re-Align (Republic/Universal)

STAINO How About You (Fhip/Elektra/EEG)

KORN Right Now (Epic/

HOOBASTANK Out Of Control (island/iDJMG)
CHEVELLE Closure (Eprc/

COLO Suffocate (Fljp/Geffen/interscape)
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#1 MOST ADDED

JIM BRICKMAN Sending You A Little Christmas (4AL/

#1 MOST INCREASED PLAYS

ELTON JOHN The Heart Of Every Girl (Epic/

TOP NEW & ACTIVE
BANGLES Something That You Said Koch/
SUZY K. Gabriel (Vellum/
ABENAA Song 4 U (Nkunim/

AC begins on Page 40.

#1 MOST ADDED
FIVE FOR FIGHTING 100 Years /Aware/Columbia)

#1 MOST INCREASED PLAYS
FIVE FOR FIGHTING 100 Years (Aware/Columbia)

TOP 5 NEW & ACTIVE
SIMPLE PLAN Perfect flava/

JACK JOHNSON Taylor (Jack Johnson Music/Universal)
KELLY CLARKSON The Trouble With Love Is (RCA/
JEWEL 2 Become 1 fAtlantic)

BON JOVI Wanted Dead Or Alive 2003 (Mercury/IDJMG/

AC begins on Page 40.

www americanradiohistorvy com

#1 MOST ADDED

CHEVELLE Closure (£pic/

#1 MOST INCREASED PLAYS
GOOSMACK Re-Align (Republic/Universall

TOP 5 NEW & ACTIVE
SHINEOOWN 45 (Atlantic/

ILL NINO How Can | Live (Roadrunner/IDJMG)
OARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic/
1GGY POP Little Know It All (Virgin/

LIMP BIZKIT Behind Blue Eyes (Flig/Interscope/

ROCK begins on Page 48.


www.americanradiohistory.com

W W

1 1 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG)
2 2 R.KELLY Step In The Name Of Love (Jive/

3 3 KEM Love Calls (Motown/Universal

4 DWELE Find A Way (Virgin/

7 ARETHA FRANKLIN Wonderful /Arista/

n ALICIA KEYS You Don't Know My Name £/}

9 JOE More & More Uive/

6 8 SMOKIE NORFUL | Need You Now /EM/ Gospel)

5 9 LUTHER VANDROSS Dance With My Father £/}

8 10 HEATHER HEADLEY | Wish | Wasn't /RCA/

12 8 MICHAEL JACKSON One More Chance (£pic/

13 WILL DOWNING A Million Ways /GRP/VMG)

10 13 ANTHONY HAMILTON Comin' From Where I'm From /So So Def/Arista)
18 @) AVANT Read Your Mind (Geffen/

14 15 JAHEIM Backtight (Divine Mill{/Warner Bros.)

16 @ RHIAN BENSON Say How | Feel /0KG)

17 17 ASHANTI Rain On Me (Murder Inc./IDJMG)

19 ) ERYKAH BADU Back In The Day (Motown/

MUSIQ Forthenight /Def Soul/iDJMG/

LUTHER VANDROSS Think About You /)

CALVIN RICHARDSON Keep On Pushin’ (Hollywood)
FLOETFY Getting Late (OreamWWorks)

ISLEY EROTHERS f/RON ISLEY Busted /DreamWorks/
MANHATTANS Turn Qut The Stars fLove-Lee/
EARTH, WIND & FIRE Hold Me /Kalimba/

JAGGE? EDGE Walked Qutta Heaven (Columbial
STEPHANIE MILLS Can't Let Him Go (/&M/

KEM Matter Of Time /Motown/

VIVIAN GREEN What Is Love? (Columbia)

30 @ VAN HUNT Seconds Of Pleasure /Capitol)

COUNTRY

w

1 TOBY KEITH | Love This Bar (OreamWorks/

2 RASCAL FLATTS | Melt /Lyric Street/

3 PAT GREEN Wave On Wave /Republic/Universal South)
6 MONTGOMERY GENTRY Hell Yeah (Columbia/

5 GEORGE STRAIT Cowboys Like Us (MCA/

7 KENNY CHESNEY There Goes My Life (BVA/

8 CHRIS CAGLE Chicks Dig It [Lapitol)

10 BROOKS & DUNN You Can't Take The Honky Tonk... fArista/
9 LONESTAR Walking In Memphis (BNA/

11 RODNEY ATKINS Honesty (Write Me A List} (Curty/

12 TRACY BYRD Orinkin' Bone (RCA/

14 SHANIA TWAIN She's Not Just A Pretty Face (Mercury/
16 TERRI CLARK | Wanna Do It All (Mercury)

15 JO DEE MESSINA | Wish (Curty

23 ALAN JACKSON Remember When /Arista/

21 TIM MCGRAW Watch The Wind Blow By (Curt/

17 DIAMOND RIO Wrinkles /Arista/

20 BRAD PAISLEY Little Moments /Arista/

18 SHERRIE AUSTIN Streets Of Heaven /(C4/BB8R)

22 SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/
24 JOSH TURNER Long Black Train (MCA/
26 TRACE ADKINS Hot Mama (Capitol)

25 JIMMY WAYNE | Love You This Much /DreamWorks/
27 SARA EVANS Perfect (RCA/

29 CLINT BLACK Spend My Time /Equity Music Group)
28 CRAIG MORGAN Every Friday Afternoon (BBR)

36 MARTINA MCBRIDE In My Daughter's Eyes /RCA/

30 JOE NICHOLS Cool To Be A Faol (Universal South/

33 BUDDY JEWELL Sweet Southern Comfort (Columbia/
32 BLUE COUNTY Good Little Girls /Asylum/Curt)

... THE BACK PAGES. M o
National A:rplay 0verwew. November 28, 2003

DAVE KOZ Honey-Dipped (Capitol)

PRAFUL Sigh /Rendezvous/N-Coded)

MINDI ABAIR Flirt (GRP/VMG)

JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm/

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock/

CHRIS BOTTI Indian Summer (Columbia)

RICK BRAUN Green Tomatoes /Warner Bros.)

KENNY 6. Malibu Dreams /Arista)

DARYL HALL She's Gone (Rhythm & Groove/Liguid 8/

PAUL JACKSON, JR. It's A Shame (Blue Note/

NICK COLIONNE High Flyin' /3 Keys Music)

JIMMY SOMMERS Take My Heart... (Gemini/Higher Getave)
CHUCK LOEB eBop (Shanachie/

LEE RITENOUR Inner City Blues (GRP/VMG)

SEAL Touch (Warmer Bros.)

DAVID BENOIT Watermelon Man (GRP/VMG)

MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/

Do Nwowe e~ F
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16 STEVE COLE Everyday (Warner Bros.)

20 SIMPLY RED Sunrise /simplyred.com/

22 KIM WATERS The Ride /Shanachie)

21 MARC ANTOINE Funky Picante (Rendezvous/

23 PAMELA WILLIAMS Afterglow /Shanachie)

- RICHARD ELLIOT Sly (GRP/VMG)

24 BRIAN CULBERTSON Serpentine Fire (Warner Bros.)
26 KIRK WHALUM Do You Feel Me (Warner Bros.)
25 BASS X Vonni {Liguid 8/

- DOWN TO THE BONE Cellar Funk (Narada/

30 HIROSHIMA Revelation (Heads Up International)
27 STEVE OLIVER Positive Energy (Native Language/

GREGG KARUKAS Riverside Drive /V-Coded/

#1 MOST ADDED
JAGGED EDGE Walked Outta Heaven (Columbia/

#1 MOST INCREASED PLAYS

ALICIA KEYS You Don't Know My Name (/)

TOP 5 NEW & ACTIVE
FREDDIE JACKSON Natural Thang (Martland)
KINGRED THE FAMILY SOUL Stars (Hidden Beach)
AL GREEN | Can't Stop (Blue Note/FMC)
OUTKAST The Way You Move (Arista/
TARRALYN RAMSEY Up Against All Odds /Casablanca)

URBAN begins on Page 30.

w W

2 @) TRAPT Still Frame (Warner Bros.)

1 2 APERFECT CIRCLE Weak And Powerless (Virgin/

3 PUDDLE OF MUDD Away From Me (Geffen)
4 LINKIN PARK Numb /Warner Bros.)

8 THREE DAYS GRACE (I Hate) Everything About You /Jive)
7

5

9

SEETHER Gasoline (Wind-up/
DISTURBED Liberate /Reprise/
SEVENDUST Enemy (7V7)

600~

10 STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/
12 P.0.D. Wilt You (At/antic/
6 11 STAIND So Far Away (Fljp/Elektra/EEG)
13 (B KORN Right Now (£pic/
11 13 LINKIN PARK Faint (Warner Bros.)
19 NICKELBACK Figured You Out /Roadrunner/IDJMG)
14 OFFSPRING Hit That (Columbia)
16 AUDIOSLAVE | Am The Highway (Interscope/Epic/
15 17 GODSMACK Serenity (Republic/Universal)
18 18 CHEVELLE Closure /Epic)
23 HOOBASTANK Out Of Control /island/IDJMG)
25 LIMP BIZKIT Behind Blue Eyes (Fjp/Interscope/
24 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)

STAIND How About You /Fljp/Flektra/EEG)
NICKELBACK Someday (Roadrunner//DJMG)
STATIC-X The Only /Warner Bros.)

COLD Suttacate (Fip/Geffen/Interscope)
GODSMACK Re-Align (Republic/Universal)
JET Are You Gonna Be My Girl (Elektra/EEG)
SHINEDOWN 45 (At/antic)

DEFAULT {Taking My} Life Away /TVT)
SMILE EMPTY SOUL Nowhere Kids /Lava/

#1 MOST ADDED
CAROLYN DAWN JOHNSON Simple Life (Arista)

#1 MOST INCREASED PLAYS
ALAN JACKSON Remember When (Arista/

TOP 5 NEW & ACTIVE
MARTY STUART Too Much Month (At The End Of The Money) (Columbia)
LEANN RIMES This Love /Curb/
LORRIE MORGAN Do You Stil Want To Buy Me That Orink {Frank) /image/Quarterback)
CHAD BROCK You Are /BBR/
CLAY WALKER | Can't Sleep (RCA/

COUNTRY begins on Page 34.

ALTERNATIVE

W

1 LINKIN PARK Numb /Warner Bros.)

2 BLINK-182 Feeling This (Geffen/

3 THREE DAYS GRACE (| Hate) Everything About You (Jive/
5 TRAPT Still Frame (Warmer Bros.)

8 OFFSPRING Hit That (Columbia)

7 PUDDLE OF MUDD Away From Me (Geffen/

4 STAIND So Far Away (Flip/Flektra/EEG)

10 SWITCHFOOT Meant To Live (Red Ink/Columbia)

9 JET Are You Gonna Be My Girl (Elektra/EEG)

6 A PERFECT CIRCLE Weak And Powerless Virgin/

14 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.)
13 P.0.D. Will You /At/antic/

LINKIN PARK Faint (Warner Bros.)
HOOBASTANK Qut Of Control f/sland//DJMG)
KORN Right Now (£pic/

STROKES 12:51 (RCA/

53O0 00500000 ~0=-00~00-009:

12 WHITE STRIPES The Hardest Button To Button (Third Man/V2)
20 AUDIOSLAVE | Am The Highway (/nterscape/Epic/

22 OUTKAST Hey Ya! (Arista)

18 AUDIOSLAVE Show Me How Ta Live finterscape/Epic/

23 CHEVELLE Closure /£pic/

21 STONE TEMPLE PILOTS All In The Suit That You Wear (At/antic/
19 NICKELBACK Someday /Roadrunner/IDJMG)

25 COLDPLAY Moses (Capitol)

kil STAIND How About You (Flip/Elektra/FEG)

27 ATARIS The Saddest Song (Columbia/)

32 STORY OF THE YEAR Until The Day | Die (Maverick/Reprise)
35 AFI Silver And Cold (DreamWorks)

40 NICKELBACK Figured You Out (Roadrunner/IDJMG)

26 30 3 DOORS DOWN Here Without You (Republic/Universall

#1 MOST ADDED
RICHARD ELLIOT Sly (GAP/VMG)

#1 MOST INCREASED PLAYS
RICHARD ELLIOT Sly (GRP/VMG)

TOP 5 NEW & ACTIVE
RICHARD SMITH Sing A Song /4440)
SPYRO GYRA Cape Town Love (Heads Up Internatmaal)
SPECIAL EFX Ladies Man (Shanachie)
NAJEE Eye 2 Eye (N-Coded)
V0O0DOO VILLAGE Memphis Underground /40 West/

Smooth Jazz begins on Page 45.

SARAHMCLACHLAN Fallen /Arista)

SHERYL CROW The First Cut Is The Deepest /A&M4nterscopel
JONNY LANG Red Light /4&M/Interscape)

HOWIE DAY Perfect Time Of Day /£pic/

R.E.M. Bad Day /Warner Bros.}

COUNTING CROWS She Don't Want Nobody Near /Geffen/
JASON MRAZ You And | Both (Flektra/EEG)

BEN HARPER Diamonds On The Inside (Virgin/

DAVE MATTHEWS Save Me (RCA/

JOHN MAYER Bigger Than My Body (Aware/Columbia)
JOE FIRSTMAN Breaking All The Ground /At/antic)

om0 wonw=%
020~ -0-0-09:

10 12 JACK JDHNSON Wasting Time (Jack Johnson Muse/Universal)
17 @ STEREOPHONICS Maybe Tomorrow (/2

13 14 WALLFLOWERS Closer To You //nterscape/

12 15 STING Send Your Love (A&M/interscope/

18 8 COLDPLAY Moses (Capital)

20 GUSTER Careful (Palm/Reprise/

15 18 TRAIN When | Look To The Sky (Columbia/

19 19 DIDO White Flag /Arista/

14 20 LOS LONELY BOYS Heaven /0r/

22 BARENAKED LADIES Another Postcard {Chimps) (Raprise/
21 VAN MORRISON Once In A Blue Moon (Blue Note/EMC)
24 JACK JOHNSON Taylor (Jack Johnson Music/Universal)
25 THORNS Blue (Aware/Columbia)

DAMIEN RICE Volcano (Vector Recordings)

23 26 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway/
29 MATCHBOX TWENTY Bright Lights /At/antic/

- THRILLS One Horse Town (Virgin/

30 RICKIE LEE JONES Second Chance /1/2/

N
-~
)
o

MAVERICKS | Want To Know (Sanctuary/SRG)

#1 MOST ADDED
A PERFECT CIRCLE The Outsider (Virgin)

#1 MOST INCREASED PLAYS

THREE DAYS GRACE (I Hate) Everything About You (ive/

TOP 5 NEW & ACTIVE
THRICE Stare At The Sun /Island/I0JMG)
SWITCHFOOT Meant To Live (Red ink/Columbia)
IGGY POP Littie Know It A¥ (Virgin/
LOSTPROPHETS Last Train Home (Columbia)
METALLICA The Unnamed Feefing (Elektra/EEG)

ROCK begins on Page 48.

#1 MOST ADDED

LOSTPROPHETS Last Train Home (Columbia)

#1 MOST INCREASED PLAYS

RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.)

TOP 5 NEW & ACTIVE
EVANESCENCE My Immortal (Wind-up/
CRYSTAL METHOD Born Too Slew (V2/

BRAND NEW The Quiet Things That No One... Razor & Tie/
JACK JOHNSON Taylor (Jack Johnson Music/Universal)
RYAN ADAMS So Alive (Lost Highway/IDJMG)

ALTERNATIVE begins on Page 52.

wwwW americanradiohistorv com

#1 MOST ADDED
FIVE FOR FIGHTING 100 Years (Aware/Columbia)

#1 MOST INCREASED PLAYS
FIVE FOR FIGHTING 100 Years (Aware/Columtds)

TOP 5 NEW & ACTIVE
FIVE FOR FIGHTING 100 Years (Aware/Columbe)
ZIGGY MARLEY Dragonfly (Private Music/AAL}
JOHN EDDIE |f You're Here When | Get Back (Thril ShowA ast Highway)
3 DOORS DOWN Here Without You jRepuiiciinirersall
RED HOT CHILI PEPPERS Fortune Faded /Warner Sros.)

TRIPLE A begins on Page 55.
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<~ “~=® By Erica Farber

ich Meyer clearly remembers getting his first
transistor radio and tucking it under his pillow
every night so no one else could hear what he
was listening to. He considers himself one of
the fortunate few who absolutely knew his
career path at an early age.

As co-founder and President of Mediabase,
Meyer invented the concept of mass-
monitoring radio airplay in 1987. Over 10 years
ago Mediabase became part of Premiere Radio
Networks, and it currently monitors music on
more than 1,100 radio stations in 140 U.S.
markets 24 hours a day, seven days a week.
The company recently announced format-expansion plans
into Latin, Smooth Jazz and Christian, and it will also begin
monitoring radio stations in Canada.

Getting into the business: “As a kid, I lived for two
things: baseball and radio. A few years after the Woodstock
era — as in the first Woodstock — I discovered FM radio.
We had a Progressive station in Lincoln, NE, KFMQ, which
eventually moved more mainstream over the course of a
couple of years. I finally made the transition mentally from
AM Top 40 to FM Rock and made it my top priority to land a
job at KFMQ. I would call the PD at least once a week,
begging for any opportunity to be on the air.

“About a quarter to midnight on a particular Friday night
in 1975, he called me. He said that the regular part-time
announcer had called in sick and wondered if I could be at the
station and on the air in 15 minutes. I was, and from that
point on I was officiafly in the business. I eventually landed
the midnight-to-6am shift, then the 7pm-to-midnight shift,
then the midday shift with Music Director responsibilities. I
was about halfway through my college career at the University
of Nebraska, and I worked what seemed to be around the clock
for the next couple of years until I graduated. As a side note,
KFMQ achieved a 20.0 12+ share in 1978, which has never been
matched since in Lincoln.”

His radio career: "KFMQ was owned by the Agnew
family. Roger Agnew and KBPI/Denver PD Frank Felix had
programmed their respective stations to record heights
using an ultra-tight formula of 239 top AOR tracks. KFMQ
got that 20 share I mentioned, and one book earlier Frank
achieved a 10 share at KBPI, which is another number that’s
never been equaled since. The two of them convinced then-
Noble Broadcasting President John Lynch to start a
consultancy in San Diego.

“When Frank and Roger offered me the job as PD at
XTRA-FM (91X)/San Diego, I accepted in about 10 seconds,
not about to pass up a move from market 170 to market 20.
I had always wanted to work in Denver, and after two years
in San Diego I accepted an opportunity to program KAZY
there. It was probably my most satisfying accomplishment
as a programmer. After two years Gary Stevens and Bobby
Hattrick hired me to program WMET/Chicago. I stayed for
two years; did a brief stint at WNCI/Columbus, OH; and
called it a career, in terms of programming.”

How Mediabase started: “After I left WNCI in 1985,
we moved back to Chicago with the dream of starting our
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own company. My wife, Nancy, and I took every penny we
had, purchased the essentials and began monitoring radio
stations. At the beginning Nancy would hop aboard People
Express Airlines with our baby son, travel to a market, tape
it for 18 hours and return home with the tapes. We would
transcribe the tapes, and I would type them up, trying to
make them look like they were being generated by a
computer. That computer was actually an IBM Quietwriter
7 typewriter. We monitored one market at a time, and I
also sold ads. I would be completely remiss here if I didn't
stop to publicly thank Bob Catania, Bill Bennett and all of
the .other believers who bought ads to support our
newsletter. Bob still reminds me to this day that the real
reason he was purchasing the ads was to keep me from

. getting back into radio. We made enough to make ends

meet — barely. We knew we had a winning concept,
because just about every major radio station in America
subscribed to our weekly newsletter.

“This cycle continued for about two years. One of our
biggest fans was Mike Solan, who, at the time, was GM at
WLLZ/Detroit. He found a group of investors in Detroit and
convinced them to form TransAmerica Communications,
with their first purchase being WIQB/Detroit. That group of
investors, led by Richard and Gary Kughn, invited us up to
their Southfield, MI offices to talk about Mediabase and
the dream of pioneering monitored-airplay charts. Even
though Gary had never been in the industry, he
immediately got it. We quickly struck a deal, packed our
bags and moved to Farmington Hills, MI, where Mediabase
graduated into the big leagues.”

Owning and operating a trade publication:
“Launching Monday Morning Replay was an amazing
experience. In the fall of 1987 we produced a demo
version, complete with ads, charts, information —
everything. I hired now-Hollywood VP/Promotion Tony
Smith as our VP/Sales. I still remember the looks on the
faces of some of those promotion VPs. Some were elated,
some were shocked, some were paranoid, but they were all
sure of one thing: They all knew a big change was about to
hit the industry.

“Mediabase launched Monday Moming Replay in
January of 1988. It was ahead of its time. My favorite
memory of the first Monday the magazine dropped was the
very first call I received: ‘Rich, this is Scott Shannon. I
program a little radio station up here in New York City that
we like to call Z100. I've got Steve Kingston and Andy
Shane in the room with me, and we all just want to tell
you that you have our 100% support on this trade-
publication idea of yours. Anything you need, you just let
us know!

“I mentioned to the guys that they were automatically
paid subscribers because they had recently renewed our
former newsletter. Scott replied, ‘Well, then, why don’t you
sign us up for two more subscriptions and send the bill
directly to me? We heard from so many people, and it was
clear that monitored airplay was the future and that the
future had arrived.

“It was also frustrating, because we had a lot of forces
working against us, since we were all alone. R&R, Billboard
and a slew of other publications still did it the old-
fashioned way, and they weren’t about to roll over and play
dead. A bigger problem was that Monday Morning Replay
was kind of viewed as the Consumer Reports of airplay
charts. As we all know, Consumer Reports has no
advertising. By the early ‘90s it became clear that we
would need to reinvent the wheel, in terms of data
distribution. We clearly could not survive on radio
subscriptions alone.”

Joining forces with Premiere Radio Networks: “The
timing of the Premiere Radio Networks deal was
impeccable. We knew we needed to rely more on radio for
our revenue, and less on the labels. The thing that really
impressed me about Premiere from Day One was how they
totally grasped how the product could become a

www americanradiohistorv com

President, Mediabase; Exec. VP, Premiere Radio Networks

successfully bartered service. Steve Lehman, Kraig Kitchin
and the rest of the Premiere team knew that if you gave
radio a useful product, whether on-air or off-air, it could
become a successful network product. That was more than
10 years ago, and the Mediabase network of stations is
stronger than ever.”

Long-range plans: “To continue expanding in terms of
markets and radio stations, foreign markets, etc. Also, to
provide even deeper information than we already do on a
per-station basis. We now provide the music and the spot
breaks and the special programming codes and lots of
different metadata on a station-by-station basis. The goal is
to make it even deeper and more comprehensive than it is
now. It's already the most comprehensive in the business.”

Future goals: “Mediabase is the future. We have never
tried to copy, emulate or imitate, and as long as I am here,
we never will. It's a lot more fun to innovate, to take
calculated risks and to pioneer, and the same will be true
going forward. Mediabase is on the verge of introducing
new technologies, new formats, new international markets
and a myriad of program enhancements to its existing
products and services. We don't believe in standing still,
and we don't believe in complacency.”

Biggest challenge: “"Mediabase is under the spotlight
every single day. We monitor 350,000 transactions, and we
are expected to do it accurately 100% of the time.
Thousands of radio and record executives pore over the
information we provide daily, and it's a huge challenge to
deliver a product of this caliber 24/7/365.”

Most influential person: “Kraig Kitchin, hands down.
I have worked for and with a lot of very good managers,
but none like Kraig. Not only is he a great leader, he is also
inspirational, supportive, caring, articulate and just a
genuinely nice person. The person I most admire is my wife
of 22 years, Nancy. People who know us often say, You two
are so incredibly different. We balance and complement
one another very well. Nancy has withstood numerous
radio moves, co-founded and helped build Mediabase from
the ground up and served as its VP/Operations since Day
One. She is the most tireless, persistent person I know and
will stop at nothing to get the job done right. At the same
time, she is a dedicated and loving mother to our two
wonderful sons, Ricky and Randy, both of whom attend the
University of Arizona.”

Favorite radio format: “I'm a multiformat kind of guy. *

Favorite song: "If I had to narrow it down to ‘Desert
Island Picks, I would pick Classic Rock: Derek & The
Dominos’ ‘Layla’; Pop: Midnight Oil's ‘Beds Are Burning’;
Alternative: Blur's ‘Song 2'; Active Rock: Nirvana's ‘Smells
Like Teen Spirit’; mainstream Rock: Guns ‘N Roses’ ‘Sweet
Child o’ Mine’; Country: Lee Ann Womack's T Hope You
Dance’; R&B: Al Green's ‘Let’s Stay Together’; Oldies: The
Righteous Brothers’ ‘Unchained Melody’; AC: The Police’s
‘Every Breath You Take!”

Favorite television show: “Seinfeld.”

Favorite movie: “Goodfellas.”

Favorite book: “"R&R.”

Favorite restaurant: “Capriccio’s on Ventura
Boulevard in Los Angeles’ San Fernando Valley.”

Beverage of choice: “Diet Coke with lime.”

Hobbies: "Spending time with my family when I am
not working. Other than that, I spend a lot of time
dreaming up new products and ideas.”

E-mail address: “rich@mediabase.com.”

Advice for broadcasters: “Continue to use the correct
balance of science and emotion when programming your
radio stations. We provide the science.”

-Advice for the music industry: “Stay true to the
music and true to your word. It’s cool to be excited about
music. That is the reason we all got into this business to
begin with. Having said that, it's also important to
maintain credibility with radio when delivering your
promotional message. They have the same information you
do at their fingertips.”
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If your station wants td be a part
of “Them Jeans” promotion,
contact Greg 281.831.7629

WE WILL NOT LOSE! or Bobby 504.621.3932
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York, PA WSBA 0.8 - 5.0
Charlotte, NC WBT 2.4 - 3.0
Louisville, K<Y WGTK 1.0- 2.2
Grand Rapids, MI WTKG 1.9 - 4.2
beats WOOD-FM 4.2 - 3.1 Adults 25-54

Nashville WTN #1 on Station 7.8
5 demos including Adults 25-54

Arbitron SP '03 vs. SU '03. Adults 25-54. AQH share increase.
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