NEWSSTAND PRICE $6.50
3 Doors Go Back To Back

Both 3 Doers Down and their label, Universal Records, score
back-to-back No.1
songs ihis week. 3
Doars have their second
straight CHR/Pop chart-
topper with “Here
Without You," following
labelmate Nelly, who
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Rock Survey Tells All

It’'s everything you need to know about stations, program-
mers and record execs in Rock and Active Rock. R&R Rock
Editor Cyndee Maxwell, inspirec by the famous Zagat
Guide, has assembled a concise review of radio and labels
that you can use the next time you're wondering where to
go in the format.
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Radio’s Only “Paperless” Promotion Information System

PromoSuite® Software Tools include... PromoSuite’s “Paperless” In-Studio Link Indudes...
> ListenerSync® Listener Database System » All Promo, Liner, PSA and Contest Copy Sent
> |ntegrated Web Collection & Email Capabilities Directly to Your Studio
» Contest Tools w/Prize Closet Manager > Winner Eligibility Automatically Checked
> liner, PSA & Promo Scheduling by Name & Household
> Event, Remote & Appearance Coordination Tools » Weather, Traffic Report, Concert Listings
> Sales Promotion & Client Affidavit Management and Links to Important Websites
> Promotional Calendars » Song Request & Storm Closing Tracking

Now Available for Cash or Barter! No Excuses!

www americanradiohistorv. com
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TIME TO BRAND YOUR TALENT

Your air personalities can and should be their
own brands, regardless of format. This week,
in the first of a two-part series in the
Management/Marketing/Sales section, Steve
Stockman shows how to exploit the
marketing value of your talent. Also: Dave
Van Dyke explains his five-step employee-
confrontation technigue, Rick Tercasse
advises on the four steps for launching a
new format, and Irwin Pollack shares his 19
traits of top salespeople, plus Jeffrey
Hedquist's latest 60-Second Copywriter and
radio’s most current Industry Calendar.
Pages 7-9

JUST IN TIME FOR THE HOLIDAYS

It won't be long before holiday cash registers
are ringing, and industry hopes are high for
music. R&R Music Editor Frank Correia
profiles the superstar releases from a host of
labels, including Arista, Capitol, Epic, Jive
and Warner Bros.

Page 20
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CHR/POP

=3 DOORS DOWN Here Without You fRepublic/Universal)
CHRRHYTHMIC

* BEYONCE {/SEAN PAUL Baby Boy (Columibia)

|JRBAN
+ BEYONCE {/SEAN PAUL Baby Boy (Celumbia)

JRBAN AC

1 + KEM Love Calls (Motown/Universal)

OUNTRY
« GARY ALLAN Tough Little Boys (MCA)

e
* UNCLE KRACKER #/DOBIE GRAY Drift Away (Lava)

HOT AC
* SANTANA VALEX BAND Why Don't You & [ {Arista)
SMOOTH JAZZ

* CANOY DULFER Finsbury Park, Café 67 (Eagle Rock)

ROCK
* STAIND So Far Away (Flip/Elektra/EEG)

ACTIVE ROCK
* STAIND So Far Away (Flip/Efektra/EEG)

ALTERNATIVE
|+ STAIND So Far Away (Flip/Elektra/EEG)

TRIPLE A
» R.E.M. Bad Day {Warner Bros.}

CHRISTIAN AC
« 20EGIRL You Get Me (Sparrow}

CHRISTIAN CHR
» SWITCHFOOT Gone (Sparrow}

CHRISTIAN ROCK
« FM STATIC Crazy Mary (Tooth & Nail)

CHRISTIAN INSPO
« JAMIE SLOCUM | Cannot Turn Away {Curb)

SPANISH CONTEMPORARY
« [:HAYANNE Un Siglo Sin Ti (Sony Discos)

TEJANO
* INTOCABLE Eso Duele (EM/ Latin)

REGIONAL MEXICAN
+ INTOCABLE Eso Duele (EM/ Latin)

T0PICAL
« CELIA CRUZ Rie Y Liora (Sony Discos)
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THE INOUSTRY’S NEWSPAPER
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By Adam Jacohson
R&R Radio Editor

facobson@radioandrecords.com

Clear Channel AC WLTW
(Lite FM) is once again the
No. 1 station in New York,
slipping 6.7-6.6 in the sum-
mer 2003 Arbitrons. But
the big news in the Tri-
State Area involves Span-
ish Broadcasting System’s
Tropical WSKQ (Mega
97.9). Mega sizzled in the
summer book, leaping 3.5
4.5 12+ to move into a sec-
ond-place tie with Emmis’
CHR/Rhythmic WQHT.

Emmis can still boast that
it has the No. 1 station in
Los Angeles, as KPWR re-
peats in the market’s top
spot. However, the station is
down 5.3-4.8 and now leads
No. 2 KROQ by just one-
tenth of a point. KFI remains
in third.

With pennant fever grip-
ping Wrigleyville, Tribune’s
Nesvs/Talk WGN widens
its lead at No. 1 in Chicago
with a 6.7-7.2 move that
comes, in part, from rabid
Cubs fans tuning in to the
team’s radio broadcasts.
WGCI-FM strengthens its

Mega Sizzles In Summer

Station (Formal}
WLTW-FM (AC) 67 66
WOHT-FM (CHR/Rhythmic) 4.9 4.5
WSKO-FM (Tropical) 35 45
WRKS-FM (Urban AC) 38 42
WINS-AM (News) 43 41

Los Angeles

wi'e3 Sp o3

Station {Formal) Wi '03 Sp 03
KPWR-FM (CHR/Rhythmic) 5.3 4.8
KROQ-FM (Alt.) 44 47
KFi-AM (Talk) 43 42
KSCA-FM (Reg. Mex.) 35 40
KIS/KVVS (CHR/Pop) 35 37

Station (Format) Wi'g3 Sp'03

WGN-AM (News/Talk) 6.7 7.2

WGCI-FM (Urban) 58 63
WVAZ-FM (Urban AC) 43 49
WBBM-AM {News) 51 44

WUSN-FM (Country) 29 44

Continuously updated ratings

results: www.radioandrecords.com

hold on second 12+, while
Clear Channel Urban AC sis-
ter WVAZ climbs to third.
Infinity’s Country WUSN-FM

RATINGS - See Page 17

Streaming
For Dummies

By Dave Rahn
Co-President, SBR Creative

Streaming is one of those top-
ics that radio has largely swept
under the rug for the past
couple of years. Some broad-
casters hope streaming — along
with satellite radio — will just
go away. Others are taking a
wait-and-see attitude. That usu-
ally means they’ll wait until
there’s a viable way to make
money streaming,

But the evidence we're seeing
and hearing from listeners tells
us that we need to make stream-
ing more of a priority lest we
risk losing TSL to other services.
We should stream not because
listeners don't like radio, but be-
cause we're not always available
to them in the traditional way.

See Page 66
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The Rock Survey

A tongue-in-cheek guide to the format, Zagat style

By Cyndee Maxwell

R&R Rock Editor
cmaxweli@radioandrecords.com

Now for a little fourth-quar-
ter levity, with a nod to The
Zagat Survey for inspiration.
For me, choosing a restaurant
has always been like the
classic exchange:

“Where do you

want to go?” “I

don’t know, where

do you want to go?” “Oh, |
don’t know, where do you want
to go?” On and on.

Thus, Zagat, other restaurant
guides and even the phone
book have helped me decide
where to dine, whether that

means satisfying a hankering
for fish, steak or pasta or sim-
ply filling my belly. It was one
of those very scenarios and the
subsequent dive into a guide-
book that gave me the idea of
creating a similar survey for the
format.

-0 CUS

o

®

How [ would love to have
had the time to go way in-depth
with a rating scale on different
aspects. For radio, it could have
been a point system in the cat-
egories of ratings, music, on-air

See Page 56

WNEW Taps Rivers As PD

By Kevin Carter

R&R CHR/Pop Editor
kearter@radioandrecords.com

Smokey Rivers has been ap-
pointed to fill the vacant PD
post at Infinity AC WNEW
(102.7 Blink)/New York. Rivers
will continue as the company’s
VP/AC Programming and re-
places Steve Kingston, who ex-
ited Blink last month.

“We live for the challenges!”

said Rivers, who has spent the
past 10 years as VP/Program-
ming for Infinity /St. Louis and
OM/PD of that cluster’s AC
KEZK and Hot ACKYKY.
Rivers first became involved
with Blink in September, when
he oversaw the changeover
from an “infotainment”-heavy
format to a more mainstream

RIVERS - See Page 17

Scheld rejoins Infinity station as News Director

By Al Peterson

R&R News/Talk/Sports Editor
apelerson@radhoandrecords.com

Infinity’s News WCBS-AM/New York has
tapped 23-year news and programming veteran
Crys Quimby as PD and longtime network news-
man Tim Scheld as News Director. They assume
duties that were most recently held by Frank
Raphael, who exited the station last month.

“Crys’ passion for News radio and Tim’s exten-
sive background in journalism make them
uniquely qualified for their respective positions,”

Quimby

WCBS © See Page 17

B CLEARCHANNEL S

Hats Off To RadioNow/Indianapolis!

That crashing sound you hear is thousands of Indianapolis commuters colliding with
each other at the sight of the new billboard campaign being mounted (no pun intend-
ed) by the aptly named Wank & O'Brien, the wacky morning guys at Emmis’ CHR/Pop I
WNOU (RadioNow)/Indianapolis. We hear that the duo’s original idea of using som-
breros was later downsized to top hats, then baseball caps — mostly because no |
yarmulkes were readily available.

Coming Next Week: The Alternative Punks

www americanradiohistorv com
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MUSIC FROM AND INSPIRED BY THE FILM

THE SOUNDTRACK

Warren G. f/ KRS-One and LiP’ Ai
Let’s Go (It’s A Movement)”

Dedicated to the memory of Marc Benesch

Impacting 10/21

Already In The Mix:

KPWR/los Angeles WBBM/Chicago
KKFR/Phoenix WCHH/Charlotte
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FCC Fines 28 Radio Stations
For Public-File Discrepancies

Agency flexes muscle; media rules criticized

By Joe Howard

RSR Washington Bureau
fhoward@radioandrecords.com

Taking a hard-line stance to make
sure radio stations keep their pub-
lic files updated, the FCC on Oct. 8
announced that it is fining 28 sta-
tions $3,000 each for failing to effec-
tively maintain their public files.
While the commission took the ac-
tion as it begins the long process of
station license renewals, it still must
devote time to dealing with the
harsh criticism and mounting chal-
lenges facing its media-ownership
rules.

Among the stations cited for the
public-file violations were Clear
Channel’s WGMN, WMGR, WSNV,
WVGM & WYYD/Roanoke, VA
and Bonneville’s WTOP-FM/Wash-
ington. The FCC said the penalties
were issued as part of the three-year
nationwide broadcast-station li-
cense-renewal process that began
recently with Washington, DC;
Maryland; Virginia; and West Vir-
ginia radio stations, and they reflect
the commission’s effort to “enforce
public-file rules in a meaningful way
as part of the renewal process.”

About the action, Media Bureau

Chief Ken Ferree said, “Our decision |
to fine these stations reflects the se-
riousness of the violations. The pub-
lic file provides citizens with impor-
tant information about broadcasters’
service to their communities. Make
no mistake about it: The FCC will
not tolerate less-than-diligent efforts
to ensure the accuracy and timeli-
ness of that information.”

Internal, External
Challenges

As the commission flexes its
muscles by issuing the public-file
penalties, its media-ownership
rules are taking a pounding from
critics both inside and outside the
agency’s walls.

Although the NAB has expressed
its opposition to a return to the |
FCC's previous television-owner-
ship regulations, the lobbying
group in a recent submission told
the FCC that it should reconsider
the new radio-ownership regula-
tions it released June 2.

“The FCC failed to present a con-
vincing or even legally adequate
case for jettisoning its long-standing

FCC - See Page 11 |

Alpert Heads Susquehanna/K.C.

Radio and programming veteran
Dave Alpert has been named Mar-
ket Manager for Susquehanna’s
Kansas City cluster, where he’ll
oversee Classic Rock KCFX, News/
Talk KCMO-AM, Oldies KCMO-
FM and Hot AC KFME, as well as
the Kansas City Chiefs Radio Net-
work. He replaces Mike Campbell,
who departed in July.

“Dave brings a wealth of knowl-
edge and experience to Susque-
hanna Radio, and we are pleased to
welcome him to our team,” said Sr.

VP/Regional Manager Nancy
Vaeth-Dubroff.

Alpert, who has been in the in-
dustry for 22 years, previously held
similar duties at Clear Channel/
Nashville. Before his stint in Music
City he owned WPEK/Greenville,
SC, which he sold to Radio One in
2000. Alpert began his radio career
in the 1980s at WEEL/Boston. |

“It's great; it's an absolutely fabu-
lous company,” Alpert told R&R
about his new job. “I'm extremely
pleased, and it's a wonderful market.”

Love Now WKKV/Milwaukee PD

Veteran Milwaukee radio person-
ality Doc Love has been promoted to
PD of Clear Channel’s Urban WKKV
(V100)/Milwaukee. Love has been
Asst. PD/MD/night talent at the sta-
tion and replaces Ron Scott, who left
earlier this year due to illness.

Love started his career in St.
Louis as a mixer at KMJM in 1987
and later became an air personality
as one-half of the night team with
St. Louis veteran Tossin’ Ted. He
joined WKKYV in 1999 for nights
and as Mix Show Director. One year
later he eamed MD stripes under
then-PD Gary Young, and in 2001
Love added Asst. PD duties.

“It is with great pleasure that we
announce that the search for V100s
next superstar PD is over,” Clear
Channel /Milwaukee Director/Pro-
gramming Kerry Wolfe said. ” After

careful evaluation of some tremen-
dous talent who applied for the job,
we determined that we had the best
choice right here under our nose.

“Doc did a terrific job in the past
as MD, Asst. PD and interim PD,
and we're really impressed with his
ability to lead and keep things in |
check. He also has some terrific
ideas that we look forward to
implementing that should keep
V100 at the top of the 18-34 demo-
graphic in Milwaukee.”

Love said, “I am fortunate to
have trained under some of the
industry’s top programmers: [Clear
Channel/St. Louis Director/Pro-
gramming] Chuck Atkins, [Clear
Channel VP/Urban Programming]
Doc Wynter, [WMXD/Detroit PD) |
Jamillah Muhammad and [WLVH/ |
Savannah, GA PD] Gary Young.”

WwwWwW americanradiohistorv com

DOUBLE THE PLEASURE, DOUBLE THE DISCS Arista’s
OutKast recently celebrated the release of their two-CD set, Speakerboxxx/The
Love Below, at a party in New York. Seen here lo0king especially happy due to
510,000-unit sales in the first week are (I-r) OutKast's Antwan “Big Boi” Patton,
Arista President/CEQ Antonio “L.A.” Reid and OutKast's Andre “Andre 3000"
Benjamin.

WYCB Now Cosby’s Show

Crawford Urban AC station changes calls to WSRB

New Crawford Broadcasting Ur-
ban AC WYCB (Soul 106.3)/Chi-
cago has tapped Glenn Cosby as
PD. He was most recently a week-
end jock at crosstown Clear Chan-
nel rival WVAZ (V103). WYCB also
picks up new calls WSRB; its simul-
cast partner, WYCH/Rockford, IL,
becomes WYRB.

“I'm extremely excited about
adding Glenn Cosby to our team,”
Crawford /Chicago GM Taft Harris
said. “We're blessed to have his ex-
pertise and talent added to our al-
ready outstanding staff.”

Cosby, a native of the Windy
City, began his career at WJCP/Chi-
cago working with legendary radio
personality Tom Joyner. He later
made a name for himself as an air

talent at KNOK and KKDA (K104)
in Dallas. Cosby was part of the
startup on-air team for the Satellite
Music Network’s Heart & Soul net-

work, which would later become |

“The Touch” format under ABC Ra-
dio Networks. Cosby remained
there until 1995, when the death of
his father drew him back home.

Back in Chicago, Cosby became
PD of Urban Oldies WGCI-AM,
and in recent years he has been a
well-known air personality on sev-
eral Chicago stations, as well as Af-
filiate Market Manager for United
Stations Radio Networks. He joined
WVAZ in 2001.

“I've got my sleeves rolled up,

COSBY :-See Page 11

LETTER TO THE EDITOR

letter to R&R:

t's none of those things.

“Arbitron game.”

“atings down the hailway.

Reader Says, ‘Bye, Bye Arbitron’

Last week Arbitron dropped Springfield, IL from its rated
markets. In response, Glen Gardner, President/GM of Mid
West Family Broadcasting in Springfield, sent the following

There has been a lot of talk lately about what has caused many of
-adio’s problems. Those problems have been blamed on the FCC, Clear
Thannel, Infinity, greed, satellite radio and a sluggish economy. In reality,

In reality, Arbitron is at the root of many of radio’s problems. I'm not
-alking about poor response rates, voodoo statistics and People Meters;
'm talking about the core assumption radio makes when it buys in to the

The assumption that the entire house of cards is built upon is this: There
is a direct correlation between the size of a radio station’s audience and
‘ts ability to impact a client’s sales. In my opinion, which is based on 30
years of experience and study, that assumption is false.

| have never seen any good research that validates the Arbitron as-
sumption. As a matter of fact, | have seen at least one lvy League study
-hatindicates just the opposite. Experience also clearly indicates that just
-he opposite is true. In many cases it is the station with a small, focused
audience that produces much better results than the monster with huge

The reason many radio stations are in trouble is because they are pro-
gramming to Arbitron diaries and not people. Cume, TSL and quarter-
hours only exist if you believe audience size equals results. They are
artificial terms and measurements that have little or no impact on results.
Advertising agencies and Arbitron have trained the radio industry to wor-
ship at the altar of these worthless numbers.

LETTER See Page 17
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Bell Becomes A
CC RVP/Prog.

Clear Channel has promoted
Memphis Director/Urban Pro-
gramming Nate | b
Bell to Regional
VP/Programming.
He will oversee the
company’s stations |
in all formats in
Memphis; Jackson, {5
TN; Tupelo, MS;
and Jonesboro, AR
and will continue
to consult Clear
Channel Urbans WUBT /Nashville
and WBUV /Biloxi, MS.

“Nate has been helping numer-
ous Clear Channel properties with
programming issues for some time
and has demonstrated his abilities

" Bell

| accordingly,” Clear Channel Radio

Sr. VP/Programming Bill Richards
said. “Having his excellent pro-
gramming sensibilities expanded
into his new RVP duties will only
serve to help strengthen the re-
gion.”

Clear Channel Radio Sr. VP
Bruce Demps said, “Nate’s made a
name for himself in Urban and Ur-
ban AC programming. The leader-
ship in the programming area just
got stronger with the addition of
Nate Bell. I commend Bill Richards

| for his ability to recognize ability.”

BELL See Page 17
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SBS Sets Fundin
Close KXOL Dea

fTO

Broadcaster readies $205 million from loan, stock sale

'panish Broadcasting System has taken the final steps to
ensure that it will close on its $250 million purchase of KXOL
(El Sol 96.3)/Los Angeles from the International Church of

the Foursquare Gospel.

SBS said last week that it plans to
raise roughly $205 million, and it's
taking a two-pronged approach to
accomplishing that goal. First, it in-
tends to sell $75 million worth of
preferred stock through a private of-
fering to qualified institutional buy-
ers. Second, the Miami-based com-
pany is taking out a $125 million
term loan and opening a $10 mil-
lion revolving credit facility to pro-
vide up to an additional $135 mil-
lion if needed.

SBShas already raised $54 million
through the sale of what President
Raul Alarcon Jr. called “non-strate-
gicassets”: Border Media Partnersis

paving $24 million for KSAH-AM
& KLEY-FM/San Antonio, while
Chris Devine and Bruce Buzil's
Three Point Media-San Francisco is
paving $30 million for class AKPTI-
FM/San Francisco.

The SBS announcements led
Standard & Poor’s Ratings Servic-
es to assign a “B+" rating to the
company’s proposed $135 million
senior secured credit facilities. Ad-
ditionally, S&P set a “CCC” on
SBS’s proposed $75 million ex-
changeable redeemable preferred
stock issue and lowered its long-
term corporate credit rating on the
broadcaster from “B+” to “B.”

Standard & Poor’ssaid the down-
grades were due to SBS's “sizeable
debt-financed acquisition that in-
creases financial risk” and added,
“The outlook is negative.” The
downgrade also reflects the “signif-
icant spike in leverage” from SBS's
reliance on debt and debtlike secu-
rities to fund its purchase of KXOL,
said S&P. SBS has paid Foursquare
just $60 million of the purchase price
for KXOL. As of June 30, SBS's pro
forma total debt outstanding was
about $428.2 million.

S&P also expressed concern over
SBS's desire to target a niche audi-
ence that is highly concentrated in
selected large markets. Neverthe-
less, the purchase of KXOL/L.A.
helps solidify SBS's strong position
inthe nation’s top Spanish-language
radio market.

_RADIO BUSINESS |

HBC Board Member Settles
Insider-Trading Suit

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

».obert Hughes, a member of the board of directors of His-
panic Broadcasting Corp., and three others have settled an
insider-trading lawsuit brought by the Securities and Ex-
change Commission, heading off a situation that could have
marred the image of the just-completed merger of HBC and

Univision.

The SEC charged Hughes and
three other men with purchasing
stock in HBC after learning of its
plans to merge with Univision but
before the deal was made public.
According to Reuters, Hughes must
pay $13,850 in profits and interest
plus a $13,060 fine and has been per-

manently barred from serving as an
officer or director for any publicly
held company.

Meanwhile, Dallas-based in-
vestment broker Stephen White
will pay back $195,333 in profits
earned by those who bought stock
in HBC based on his recommen-

dations, plus prejudgment interest
of $11,825 and a fine of $195,333.
White is barred from associating
with brokers or investment advis-
ers but may reapply to do so after
four years.

White’s brother William White
must pay $10.339 in profits and in-
terest, as well as a fine of $14,685,
while former Univision employee
Ernest Bieling will pay $528 in trad-
ing profits and interest and a $1,000
fine.

None of the men admitted guilt
or denied the charges.

BUSINESS BRIEFS

Analyst: Radio Pacings ‘Erratic’

Credit Suisse First Boston analyst Paul Sweeney said this week
that he's hearing “erratic” reports from his radio-industry contacts
concerning Q3 ad pacings. According to Sweeney, the industry is still
marked by “limited visibility and continued disparity between large and
small radio market trends” As for Q4, Sweeney predicted growth of
2%-3%, which he noted is below the Walil Street consensus. He also
estimated that October could end up a tough month for the industry,
noting that difficult comparisons caused by last year's political spend-
ing couid cause the month to end flat or down. And while Sweeney
said he’s been unable to get a handle on November and December
because littie inventory has been sold, he noted, “We remain cautious
given the local lag that suggests no change to the current low-singles
environment.”

Univision Plans Fundraising Effort

nivision, which recently closed on its long-pending acquisition of

Hispanic Broadcasting Corp., is planning to sell several series of
senior notes — due 2006, 2007 and 2008 — through book managers
Citigroup Global Markets and UBS Securities in a $700 million
fundraising effort.

Miller Kaplan Plans Seminar On Station Reporting

To help ensure the accuracy of the revenue reports stations submit
to Miller, Kaplan, Arase & Co., the Broadcast Cable Financial
Management Assoclation is hosting a distance learning seminar on Oct.
28 trom 4-5:15pm ET to help stations improve the quality of their re-
porting. Milier Kaplan's George Nadel Rivin will introduce the seminar
by discussing the reporting of nontraditional revenue and the impor-
tance of consistency among weekly pacing reports, X-Ray reports and
the monthly Miller Kaplan reports completed by stations. Most of the
seminar, however, will be devoted to answering participants’ questions.
To register, visit www.bcfm.com.

Ballots Mailed For Arbitron Radio Advisory Council

allots listing the 26 candidates competing for seats on the Arbitron
Radio Advisory Council have been sent to Arbitron client radio
stations in the four formats holding elections. There are openings for

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross earnings from radio advertising.
Change Since

10/10/02 103003 10/10/03 10/10/62  10/3/03-10/10/03
R_&R Index 1,84.39 _205,60 20245 +10% -13%
Dow Industrials  7.533.95  9.572.31 9,674.68 +28% +1%
S&P 500 803.93 1,02985 1,038.06 +29% +1%

We print your logo using up to four

S
spot colors.

= Perfect for concerts, events and
giveaways.

2 Packaged on a roll and easy to use.

*= Up to 3' High and 6' Wide

2 Durable

2 Weather-resistant

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

P.0. Box 750250 Houston,
Texas 77275-0250
| 713/507-4200 713/507-4295 FAX

ri@reefindustries.com
www.reefindustries.com
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Experience the 10t Anniversary ® Gala celebrating the

Wine & Music ® ¢ Aficionado Dinner
e In Aid of the T.J. Martell Foundation
® for Leukemia, Cancer &

AIDS Research

e ©® DANIELE & TERRY ELLIS )
request the bonor of your presence in celebrating the Wine & Muséc
Aficionado Dinner on this 10 year milestore. @

®
The champagne reception is hosted by Mumm & will be followed by an
| exceptional culinary experience. Didier Virot. proprietor af Aix will be
J' 4 b v ' Dreparing ftve courses, each accompanied by carefully selected wines from
1| ! ° France, Caltfornia, Australia & beyond. @ @
®

Tbis year’ outstanding wines are represented by the vineyards of Beringer. [ W SO |
Flora Springs, & Steele Wines from California. We bave special surprises A S TR )R '
from Chateau Reignac & Droubin from France & Cellars Puig & Roca I [
! Sfrom Spair: The Grateﬁ:/. Palate js once again representing Au;tra‘ia.

Following tradition, we are bonored that our winemakers will attend,

@

Our-extraordinary evening is rounded out by a spirited live auction _

as well as a stlent auction offering unique treasures, travel & B . s

extvavagant prizes. It is a privilege to have Jamie Ritchie, ;
Wine Director of Sotheby’s New York & Managing

Director of Sotheby’s Chicago as our auctioneer. @ ]

]

If you haven't experienced this exciting event, @
remember;  knowledge of fine wine is not

a prereguisite.
° o ®
We drink exceptional wine
but the emphasis for the
evening is fun! @
[ J

Limited Seating
Black Tie

“Where wine people who love music rub shoulders with music people who love wine”

PN | T, SN e T SR T A T S PR R T . AT R = SR i

$850. per person . Thursday, the Sixth of November, Two Thousand & Three . The Prast Mansions . 1027 Fi ftb Ave. at 84" St. . NYC
Contact Diane Baker 212.757.1236 or email DianeBy816@aol.com . www.timartellfoundation.org . www.aficionadocellars.com
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BUSINESS BRIEFS

Continued from Page 4

one person per format to represent CHR/Top 40, Country and News/Talk in continuous markets only, and for
an MOR rep for all markets. Those elected will serve from 2004 through 2006. All candidates must hold the
position of GM or higher and must be involved in the daily operations of a qualifying Arbitron client station or
radio group for the elected term.

Music Pirate Headed To Jail

lan Davis, convicted of selling infringing compilation CDs and cassettes through his Empire Records

website, has been sentenced to jail for six months and will pay more than $3,000 in restitution for the
recordings, which featured artists from labels including UMG, Sony, J and Zomba. Undercover FBI agents last
year purchased 209 illegal rap and R&B mix CDs from Davis’ website.

Saga Makes Forbes’ Top 200 Small Company Rankings

aga Communications has once again landed on Forbes magazine's 200 Best Small Companies list, placing

at No. 147. Saga is the only radio company on the list and climbs from No. 148 in 2002. Saga has seen
steady improvement in Forbes’ rankings, having finished at No. 156 in 2001 and at No. 160 in 2000. Saga
Chairman/CEO Ed Christian said his company has been honored “due to the hard work and ongoing efforts of
all the members of our company” He continued, “Since founding the company 17 years ago, we have taken
great pride in being the best in our business.” The list appears in the Oct. 27 edition of Forbes.

Corp. For Public Broadcasting Helps Noncomms Go Digital

he Corporation for Public Broadcasting has awarded more than $3 million in grants to 42 public radio

stations in 13 markets to enable the stations to purchase equipment to transmit digitafly. The 13 “seed”
markets, identified by HD Radio developer iBiquity, are Los Angeles; New York; San Francisco; Chicago; Se-
attle; Miami; Boston; Dallas; Denver; Atlanta; Detroit; Las Vegas; and Washington, DC. In addition to the grants,
the CPB has eamarked $6.75 million in second-round funding to assist stations in their transition to digital HD
Radio. Stations will be able to apply for the second round of funding later this falf.

Continued on Page 12

ARBITRON
-

“PD Advantage Is
the Single Most
Useful Tool | Have”

“PD Advantage® gives me quick insights
inte what is hoppening an my station—
and to my compefilors tea. The Curme/T5L
grid takes all the mystery out af what we
need o achieve our longerm rofings goals.

“F Advantoge is easy 1o use ond gives ma
octionable information in important areas
such as tracking my 100+ QH diary
holders and week-by-week diary ratwrns.
The Digry Commants are obways insightful
and oftan entertaining.”

Find out what PD Advantoge insight can do for your
station——contact your Arbitron representctive or drop
an e-mail to bob.michaels@arbitron.com.

© 2003 Arbivon Inc. PD Advontage® 5 o regisierad mork of Arbitron Inc.

(L) advantage

When You Know More, You Progrom Better wirw AtbioRadb.com)

RADIO BUSINESS

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
* WVHT-FM/Monticello (Tallahassee), FL $800,000
® WCLA-FM/Claxton, GA $525,000
* WFPR-AM & WHMD-FM/Hammond, LA Undisclosed
* WNEB-AM/Worcester, MA Undisclosed
* WJINZ-AWKentwood, MI $360,000
* KBFN-FM/Big Sky, MT $400,000
® KLEU-FM/Lewistown, MT $20,000
* WZKB-FM/Wallace, NC $425,000
® WBCO-AM & WQEL-FM/Bucyrus, OH $2.2 million
*WLJM-AM, WFGF-FM & WUZZ-FM/Lima and WZOQ-FMW/
Wapakoneta (Lima), OH $7 million
* KEUG-FM/Cottage Grove (Eugene-Springfield), OR
$1.02 million
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

® Radio Unica/Multicultural Transaction
PRICE: $150 million
TERMS: Asset sale for cash
BUYER: Multicultural Radio Broadcasting, headed by Presi-
dent Arthur Liu. Phone: 212-966-1059. It owns 34 other sta-
tions.
SELLER: Radio Unica, headed by Chairman Joaquin Blaya.
Phone: 305-463-5000
COMMENT: Radio Unica’s network operations are not included
in this deal. All of Radio Unica’s stations air the company’s
Miami-based Spanish News/Talk format except for WJCC-AM/
Miami, which airs brokered Spanish Religious programming.
STATIONS TRADED: KIDR-AM/Phoenix & KQTL-AM/Sahuarita
(Tucson), AZ; KWRU-AM/Fresno, KATD-AM/Pittsburg (San Fran-
cisco), KIQI-AM/San Francisco and KBLA-AM/Santa Monica (Los
Angeles), CA; WJCC-AM & WNMA-AM/Miami Springs (Miami),
FL; WNTD-AM/Chicago; WJDM-AM/Elizabeth (Middlesex) and
WWRU-AM/Jersey City (New York, NY), KJ; and KXYZ-AM/Hous-
ton, KAHZ-AM/Murst (Dallas), KVJY-AM/Pharr (McAllen) and
KZDC-AM/San Antonio, TX

2003 DEALS TO DATE

Dollars to Date: $1,896,584,756
(Last Year: $5,385,718,206)

Dollars This Quarter: $329,453,000
(Last Year: $350,388,135)

Stations Traded This Year: 660
(Last Year: 813)

Stations Traded This Quarter: 64

(Last Year: 149)

FCC ACTIONS
NAB Blasts Low-Power FM Study

he NAB has taken issue with several points made in a recent LPFM
study completed by MITRE Corporation that suggests LPFM sta-
tions won't cause significant interference to existing FM stations if con-
gressionally mandated third-adjacent channel protections are lifted.
Specifically, the NAB charged in an FCC response to the study that
MITRE failed to conduct audience tests to determine what listeners
would deem “objectionable” interference and that it also failed to con-
duct an economic analysis to investigate what financial harms could
come to full-power FM stations if third-adjacency protections were lifted.
The NAB also said the study was “fraught with major technical flaws,”
including frequency and site selection, receiver characterization and
testing methodology. “The resultant test data could in no way support
any recommendation regarding the feasibility of relaxing third-adjacent
channel spacing requirements for LPFM stations,” the NAB said in ref-
erence to the FCC's upcoming decision on whether to recommend that
Congress drop the third-adjacent channel protections based on the find-
ings of the report.

FCC Localism Hearing Gets After-Dark Spotlight
he first of the FCC's series of nationwide hearings designed to
gather citizens’ input on the job broadcasters are doing to address
local concems will run from 6-9:30pm on Oct. 22 at the Charlotte-
Mecklenburg Government Center in Charlotte. The final agenda and

Continued on Page 12
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PART ONE OF A Two-PART SERIES

It’s Time To Brand
Your Personalities

Treating your talent like brands adds to their value

v [ alk into any airport bookstore and look at the rack
of paperbacks. What's the biggest thing on the cover?
Conventional wisdom says it should be the book title.
After all, that's the product, right? But book publish-
ers are smarter than that. On mass-market paperbacks,
the biggest thing you’'ll see on the cover is the name of
the author. That’s because publishers know the author

is the brand.

The author is the one we trust to
deliver. The product is secondary. We
yank the Stephen King
navel off the shelf (“Nope,
haven't read this one!”)
and run to the plane. We
trust that we are buying a
fast-moving, well-written
fantasy novel or thriller.
Assuming King’s book
meets our expectations —
we'd be pissed if it turned
outtobea cookbook — the
trust relationship is main-
tained and we'll buy the brand again
next time, the same way.

That's why TV shows, films, cloth-
ing lines and sports teams are built
around branded personalities. Pur-
chasers trust these personalities to
deliver the goods. The better brand-
ed the persanality, the greater the con-

Steve Stockman

sumer trust and the more that trust
drives consumer purchase decisions.

Successful radio person-
alities are also brands. Lis-
teners choose to spend
their time rather than mon-
ey, but it's a purchase
nonetheless. Radio stations
pay huge dollars for big
morning personalities be-
cause those personalities
tend to radically outper-
form the rest of the station
(especially on music sta-
tions), and they do it consistently,
book after book. Major-market sta-
tions have long known that it's worth
cultivating afternoon drive personal-
ities for the same reason.

In an era when formats have be-
come commodities, personality
brands represent a huge opportunity

By Steve Stockman

for profitable growth. Personalities are
an unbeatable anti-commodity. You
can’t counterprogram Tom Leykis or
Rush Limbaugh with “more talk, less
commercials” promos.

Even though personality branding
is potentially a huge win-win for tal-
ent and management, radio stations
often miss opportunities to develop
personality brands. Such stations may
have confused personality with need-
less talk, which it obviously shouldn’t
be. They may have a format that isn't
traditionally known for personality,
such as Soft AC (even though many
Soft AC morning shows outperform
their stations). Or they may not really
know how to develop a brand.

On the talent side, potentially
strong radio personalities may be
trapped by the same preconceptions
as their stations. Perhaps they‘re wait-
ing for someone else (the station, their
agent or whomever) to come along
and help them. Or maybe they sim-
ply don't realize they have the poten-
tial to brand themselves.

Some entertainment personalities
succeed by unconsciously branding
themselves, They're blessed with an
intuitive sense of the audience and
naturally have (or have developed)
the confidence and focus to connect

.:“!‘.

In an era where formats have hecome
commodities, personality brands are an
unbeatable anti-commodity. You can’t
counterprogram Tom Leykis or Rush Limbaugh
with “more talk, less commercials” promos.

with it. But even these gifted person-
alities may benefit from an explicit
branding strategy, especially at the
inevitable career points when their
growth seems to have stalled.

Principles Of
Personality Branding

* Think of yourself as a brand.
You are in the business of developing
and marketing your brand. As a sub-
contractor for the radio station, you
own part of its airtime. Your job is to
maximize the value of that part. Your
worth as an employee is directly af-
fected by the size, consistency and
quality of your audience. If your
brand equity goes up, so does your
station’s.

* Brand equals experience plus
stories. The target audience’s percep-
tion of your personality brand is a
function of their personal experience
with you and the stories they hear
about you.

* Focus equals brand success. If
you only put out experiences and sto-
ries that work for your target custom-
er, you will succeed. That means drop-
ping the stuff that doesn’t work. How
do you know what doesn’t work?

* Know your target. Who are your
listeners? They may or may not be
exactly the same as your station’s tar-
get, but they should be close. Whatdo
you, as a brand marketer, know about
their likes and dislikes? Are they like
you or not?

* Know your target’s desired ex-
perience. Do they listen to you to re-
lax? To be informed? To get excited?
To zone out? To participate? To be
pissed off? To be titillated? To score

with the opposite sex? Focus on and
deliver their desired experiences time
after time, and they’ll trust you. And
they’ll be back.

* Inventory your personal stories.
Even people who never listen to
Howard Stern know a lot about him.
He’s smutty. He has women take off
their clothes. He’s from New York.
Think of other well-branded enter-
tainment personalities. What have
you heard about them? How does that
make you feel? Now, what are your
stories? Brainstorm the ones you tell,
and the ones you don't tell but could.

* Focus. If your audience tunes in
to “hear the truth” and you let a
guest off easy, you may be damaging
the audience’s trust in you. Your
show and all its facets should focus
on your target audience’s desired
experience and the stories they val-
ue from you. Find ways to amplify
these things in every aspect of your
on- and off-air presentation. Discard
everything else.

* Promote. Brand communication
doesn’t happen by accident. Once
you're focused on your personality
brand, promote it. How are you show-
casing yourself on your own show?
Are there opportunities for cross-pro-
motions in other shows? Public rela-
tions? Off-air appearances? Stunts?
TV campaigns?

Steve Stockman consults entertainment
personalities on personal branding strat-
egies and creates television campaigns for
radio stations through his company, Cus-
tom Productions, in Santa Monica, CA.
Reach him at 310-393-4144 or steve@
customproductions.tv.
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The Five-Step Employee
Confrontation Technique

Before you walk down that hallway to confront an
employee, put on your game face — that is, your posi-
tive attitude. Remember, the purpose of confrontation
is to correct the person and help him or her behave in
a more acceptable manner. It should be positive, never

harsh.

Confrontation may never be the
most pleasant thing in the world for
you to do, but you can z
make it a lot easier and |
less emotional by apply-
ing this five-step tech-
nique.

1. Be honest. Look, no
one wants you to beat
around the bush. You're
not doing anyone any fa-
vors if you distort the
truth to save feelings, whether you
are confronting an employee or ter-
minating one. Certainly, you should
be conscious of feelings — but not
immobilized. The temptation will be
to talk about just about anything else
except the uncomfortable situation

Dave Van Dyke

in question. Don’t yield to it. Hesi-

tating to come straight at the issue

may make the employee
think you're not serious
about the problem. Be
pleasant, butbe persistent.

2. Take the initiative.
Having a plan in mind
will make the process
more comfortable for both
of you. Address the reason
for the meeting right up
front, then work together toward re-
solving the problem. Be specific; at
this point, generalizing is a waste of
time.

I find it helpful to have a work
sheet or agenda during the discus-
sion. But don't look like you're fill-

Pros On The Move

* At Clear Channel Advantage: Nicole Fler takes the newly created
post of VP/Sales, New York, shifting to CCA after two years as VP/
Business Development for Clear Channel Qutdoor. She earlier worked
for Clear Channel Canada, focusing on mall advertising. Lisabeth
Hayes joins CCA as its first Regional VPMidwest, based in Chicago.
Hayes' background includes SVP/Advertising Sales at HGTV and
Midwest VP & Director/Advertising Sales for MTV Networks.

¢ Patrick Amsbry joins Emmis’ KPWR/Los Angeles as NSM. A 15-
year broadcaster, Amsbry returns to Califomia after a stint as Director/
National Sales for Clear Channel's Miami cluster. He eariier worked as
Director of Sales for Clear Channel/San Francisco.

* Joe Bayiliss joins Infinity/San Francisco as Director of Sales.
Bayliss is a former GM for KABL, KIOI & KNEW/San Francisco. He
also helped launch KISQ/San Francisco and has managed WWWQ/

l Atianta,

¢ Eiston Butler is promoted from AE to LSM at KABC/Los Angeles.
His background includes sales and management posts at All Pro
Broadcasting, Infinity, Evergreen Media, Greater Media, Frito-Lay and
Procter & Gamble.

* Casey Forbes and Pam Foster join Crystal Media Networks as
Sr. AE and Director/Research, respectively, based in New York.
Forbes previously worked eight years at United Stations Radio
Networks, while Foster has spent the last eight years with Premiere
Radio Networks.

* David Howard is the new Station Manager of Infinity Broadcast-
ing's KTWV/Los Angeles. A 22-year L.A. radio veteran, Howard was
previously GSM of the station for four years. He has also served as GM
and GSM of crosstown KLYY and LSM at KLAC & KZLA and KQLZ.

* Michael Linos is named VP/Sales and Arturo Sida VP/General

B Counsel at VitaiStream. A 20-year sales executive, Linos previously
worked at NTT/Verio, Affinity Software and BellSouth. Sida is a former
VP/Legal Affairs at pharmaceutical distributor AmerisourceBergen.

* Brent (Lau) Michaels is named interim Promotions Director for
Clear Channel's Bakersfield cluster, while Frank Kruz moves into a
webmaster/NTR role.

¢ Chet Osadchey is the new Director of Sales for Citadel’s Buffalo
cluster and the Buffalo Bills Radio Network. Osadchey was previously
Director/Sales & New Media for Infinity’s Hartford stations. He earlier
worked in sales at WCMF/Rochester, NY and WAQX/Syracuse.

¢ Ken Salyer is the new Market Manager of Clear Channel/
Asheville, NC, overseeing WKSF, WMFX, WPEK, WQNQ, WQNS &
WWNC. Salyer had been GSM of the cluster since April.

» David Yadgaroff has returned to KYW/Philadelphia as Director of
Sales. A former Sales Manager at the station, he was most recently
GSM at WMGK/Philadelphia and eariier worked in sales at WPST/
Trenton, NJ.

By Dave Van Dyke

ing out a repcrt card. Give the em-
ployee a clear view of the form, or
even share it with them so they can
fill it out with you. This will help
keep the discussion focused and
controlled.

Keep in mird that problem behav-
ior is like a bruise. Press in the cen-
ter, and ouch! Press on the outside
edges, and the painis much less. Any
athletic coach will tell you that a
bruise doesn’t get well until its cen-
ter is dispersed by heat or massage
therapy. The problem won't go away
until you deal with it directly. Don’t
press around the edges.

3. Time the confrontation right.
If the problem you're dealing with
isa recurring one, try to confront the
person as soon as possible after the
behavior has occurred. However, if
the behavior has made you angry or
upset, wait. Initiate confrontation
only when you have control of your
emotions, or the only problem that
will be noticed is your lack of emo-
tional control.

4. Mean what you say. This may
seem obvious, but the truth is, ina
confrontational situation, it's hard-
er than you think tobe honest. Don't
say anything vou're not prepared to
back up. If ycu resolve to say only
what vou can demonstrate is true,
you'll probably show little or no
anger in your voice or expression.
Anyone who has ever heard a par-
ent lose cont-ol understands that
anger creates unrealistic demands,
and angry people make claims they
cannot stand behind.

5. Be human. Here's a secret:
Don’t carry unnecessary baggage
into the meeting about how you
must Jook or act as a counseling
manager. Be yourself. That may
mean your mouth doesn't feel like
it's working right or your left eye
twitches or your voice cracks. Big
deal. You're there to help your team
and a struggling employee, not to
look perfect. You'll be amazed at
how well people can perceive your
true self, and if you can be real, your
point will go a lot further.

When the meeting is over, even if
the tone or outcome was not espe-
cially great, let the employee know
that you still value him or her as a
person. Remember, firm is human.
Forgiving is human. Hard and un-
feeling are noz.

Steps To Changing
Behavior

Learning to confront employees
about performranceissues is one link
in the chain of interaction between
awell-prepared manager-coachand
a staff member. Another is working
together to change substandard be-
havior. One formula for that is to
answer the following revealing
questions:

Tl W i i I T

Four Steps To Starting
Up A Startup

L aunching a new station? Here are the four proper-
ties that will determine whether your startup is suc-
cessful.

1. Accessibility. This is the degree to which the sig-
nal is accessible to the target audience, and it will be a
major factor in determining which format you choose.
If there are pockets where the signal is weak, you may
need to make the format as mass-appeal as possible,
because overspecializing may limit Arbitron’s ability
to estimate listening.

For example, a signal may not be compatible with
a Country format because it does not efficiently serve
areas with the biggest Country audience. Conversely,
asignal that’s strong in highly concentrated ethnic areas may be perfect for
specialization.

2. Measurability. This is the degree to which Arbitron can measure us-
age of the station. While we all experience vicissitudes in the ratings, some
formats are more susceptible to variance than others because of their target
audience.

Take care to analyze the measurability of your target. Is the segment a
problem for the Arbitron survey method? Formats that are too narrow de-
mographically or culturally may not get the ratings they really deserve.

3. Substantiality, or the degree to which the targeted audience exists.
Ask yourself, “Is the substantiality of the segment is very high?” If you
target the new format to women 2544, you want to be sure that group is a
large portion of the population.

4. Actionability is the degree to which management can make decisions
and exercise options that ensure listener awareness, interest, trial and adop-
tion. Determining actionability is the most complex part of the startup de-
cisionmaking process. The first step involves taking into account the ele-
ments necessary for listeners to adopt the new station:

* Relative advantage: the degree to which the product appears as an al-
ternative to or superior to its rivals.

* Compatibility: the degree to which the product matches the values
and experiences of the targeted user.

* Divisibility: the degree to which the result of using the product is ob-
servable with limited usage.

* Simplicity: the degree to which the product is easy to understand.

* Communicability: the degree to which the result of use is observable
and describable to others.

Through research, it is possible to develop core benefits that target lis-
teners can easily understand and that can help them compare the new sta-
tion with their existing media options. Part of this task is knowing the
strengths of your competitors and the reasons people listen to them. Then
the goal is, of course, to communicate your station’s benefits to the market-
place to induce trial.

In short, the adoption of your new station will greatly depend on grow-
ing awareness, interest and trial apart from current stations the target group
may already use. Make no mistake about it: Establishing in the consumer’s
mind what the core benefits are of using a radio station is central to any
successful startup’s marketing campaign.

By Rick Torcasso

Rick Torasso

Rick Torcasso is co-Chairman and partner in Point-to-Point Direct Marketing So-
lutions, which specializes in radio marketing campaigns. The company has offices
in Dallas; Washington, DC; and Ft. Collins, CO. Reach Rick at 972-661-1361 or
rick@ptpmarketing.com.

1. What are the facts of the situa- 8. What rewards can and will you

tion? give?
2. What is the specific behavior Yourhonest answers to these ques-
you want changed? tions should be very enlightening!
3. What open-ended questions
could create dialogue? ;
L iow cnyoucoaish herecd | BRAIARDS 8 it |
for change? ) aovisas GMa throwugh R company
5. Whohasbeenassignedrespon- | gagiugantar e e aiso Presidany’ |
sibility for the problem? L0 of fnslogy, & Los Angalas-based
6. How will you help to achieve | jnyaamant hanking fim with broag-
the change? cast intsrasts, Flaach him af B88-700-
7. What are the minimum stan- 1152 or tvd @ radiomantor com.
dards you will accept?
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Hey 19! Traits Of Top Sellers

When all is said and done, there are winners and
losers on every sales team. The winners are the people
who do all the right things — the special things —and
the losers are everyone else. Here are those special
traits that separate the winners from the rest of the
pack. Put these tasks to work, and you'll see a signifi-
cant increase in both your sales and your earnings.

1. Set annual, weekly |
and daily goals for your-
self. Review your progress
regularly. Ask your man-
ager to review your goals
with you regularly.

2. Be aware of the 80-20
theory: Eighty percent of
your sales will come from
20% of your accounts.
Spend 50% of your time with the most
important 20% of your accounts, 25%
with your other accountsand 25% on
new business development.

3. Have “set” appointments every
day. A seller without appointments
is unemployed for the day.

4. Make one more call every day
this year than you did every day last
year.

5.1fyou're on any call witha pros-
pect after the first one to that pros-
pect, consider a trial close; you have
nothing to lose.

Irwin Pollack

6. Arrange your driving
agenda for each day with
a complete awareness of
the “geography” of your
accounts so you can plan
the most efficient routes.

7. Make calls on new
businesses on two Satur-
day mornings per month.
8. Get your dlients out of
their office whenever possible.

9. Invest in a wardrobe upgrade
at least once a year. Take pride in
your appearance and grooming.

10. Send the client something in
writing with your name and com-
pany at least once every three
weeks. Keep that “top of mind”
presence.

11. Send customized thank-you
notes for a person’s time, an order, etc.

12. Remember client birthdays
with cards.

13. Listen. Find out what your cli-

ents’ problems and needs are. De-
sign a campaign to address them.

14. Practice your persuasiveness
skills. They are the tools of your
trade. As obnoxious as it may seem,
it's good for you to take the other
side of an argument just for prac-
tice.

15. Come to work 30 minutes ear-
lier (or leave 30 minutes later) three
times per week to handle paper-
work, have personal meetings with
other personnel, etc.

16. Take your manager with you
to meet your top 10 accounts twice
per year.

17. Learn everything you can
about your competitors. Assess
where you're better, worse, more
expensive, less expensive, etc.

18. Have a written plan for ex-
panding and developing each ac-
count on your list. It can be as short
as a paragraph, but write it down
and look at it before each call. You'll
never meet or surpass your goals
without a specific strategy for every
account.

19. Keep track of your renewal
rate, your average order per ac-
count, new business accounts, etc.,
on a month-to-month basis. Form
appropriate strategies for each.

"V

mercial.

of the client's jingle.

60-Second Copywriter
Try Cream Of Condensed Copy

Having trouble giving your spot direction? Try writing that
:30 or :60 first as a :10. Pretend you have just 10
seconds to motivate a listener to respond to your com-

This technique forces you to choose only the most powerful benefit,
to pare your message to the bone, to polish the one gem that will catch
that audience’s ears and stick in their minds. Once you have your :10,
or your series of :10s, expand each into the length of time you really
have. You'll find that this technique gives your spots more focus, helps
you avoid stuffing too many wonderful selling points into a commercial
and may even lead to ideas for a campaign.

You might even construct a spot by sequencing three to six of these
10-second “sound bites” or by sprinkling a few of them in between cuts

Experiment. Hear what happens. Listen for results.

By Jeffrey Hedquist

jeftrey @hedquist.com.

In its condensed form, this article was actually 26 words long before
Jeffrey expanded it to 150 at Hedquist Productions Inc., P.O. Box 1475,
Fairfield, IA 52556. Phone: 641-472-6708; fax: 641-472-7400; e-mail:

New England-based sales and management trainer irwin Pollack
provides hands-on, results-oriented seminars and in-house consulting
on sales and management. He can be reached toll-free at 888-723-
4650 or through his website at www.irwinpollack.com.

Mark Your Calendar

Important dates and events for the rest of 2003

and beyond.

October

* Oct. 19-21 — NAB European
Radio Conference, London; 202-775-
3527 or www.nab.org

*Oct. 19-21 — Kansas Associa-
tion of Broadcasters Convention,
Wichita; 785-235-1307 or
www.kab.net

* Oct. 20-21 — Minnesota
Broadcasters Convention, Minneapo-
lis; 612-926-8123 or www.
minnesotabroadcasters.com

* Oct. 20-22 — RAB Board of
Directors Meeting, Boston; 212-681-
7200 or www.rab.com

* Oct. 23 — Connecticut Broad-
casters Convention, Farmington, CT;
860-633-5031 or www.ctba.org

* Oct. 23-24 — Alaska Broadcast-
ers Convention, Anchorage, AK; 907-
258-2424 or www.akbroadcasters.
org

* Oct. 256 — TalenTrak 2003 {the
Conclave's leaming program),
Chicago; 952-927-4487 or www.
theconclave.com

November

* Nov. 3-6 — Third annual RAB
Women's Management Course,
Dallas; 800-232-3131 or www.
rab.com

» Nov. 4 — Counttry Radio Broad-
casters Fall Forum, “Follow the
Money,” Nashville; 615-327-4487 or
www.crb.org

* Nov. 4 — Digital Shock Tour:

“How to Make Money on the
Intemet,” San Francisco;
www.americanpressinstitute.org/
mediacenter

* Nov. 5§ — 37th annual CMA
Awards, Nashville; 615-244-2840;
www.crmaawards.com

» Nov. 5 — Women in Cable &
Telecommunications annual gala,
Washington, DC; 703-234-9807;
www.wict.org

*Nov. 6 — CMA Global Markets
Forum, Nashville; 615-244-2840;
www.cmaworid.com

* Nov. 6-9 — Fall National Student
Media Convention, Dallas; 713-348-
2965; www.collegebroadcasters.org

* Nov. 8 — Radio Hall of Fame
induction ceremony, Chicago; 800-
860-9559; www.radiohof.org

* Nov. 9-11 — Canadian Associa-
tion of Broadcasters Annual Con-
vention, Quebec City; 613-233-4035;
www.cab-acr.ca

* Nov. 9-11 — 15th annual
Entertainment Marketing Confer-
ence, Los Angeles; 212-941-0099

* Nov. 12-16 — National Associa-
tion of Farm Broadcasters 2003
Annual Convention, Kansas City;
816-431-4032 or www.nafb.com

* Nov. 16 — American Music
Awards, Los Angeles; 818-460-7477
or www.abc.go.com

December

* Dec. 5-7 — Association for
Education in Journalism & Mass

Communications 2003 Winter
Meeting, Kansas City; 803-798-0274;
www.aejmc.org

* Dec. 8-9 — Corporation for
Public Broadcasting Board Meeting,
Washington, DC; 800-272-2190 or
www.cpb.org

* Dec. 8-9 — Music 2.0: A Digital
Music Summit, Los Angeles; 310-
815-8887; www.ihollywoodform.com

* Dec. 8-10 — Fall Internet Worlid,
New York; 203-559-2849

* Dec. 10 — Fall 2003 Arbitron
ends.

2004

January

» Jan. 7 — Grammy Award
nominations announced.

» Jan. 8-March 31 — Winter 2004
Arbitron

¢ Jan. 8-11 — Consumer
Electronics Association 2004
Interational CES, Las Vegas; 703-
807-7500; www.cesweb.org

¢ Jan. 13 — Tennessee Broad-
casters Convention, Nashville; 615-
399-3791 or www.tabin.org

* Jan. 17-21 — NAB Winter Board
Meeting, Key Biscayne, FL; 202-775-
3527 or www.nab.org

¢ Jan. 21-23 — 10th annual
Wireless Communications Associa-
tion Technical Symposium &
Business Expo, San Jose; 202-452-
7823 or www.wcai.com
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* Jan. 25 — 61st annual Golden
Gilobe Awards, Beverly Hills, CA;
310-657-1731 or www.golden
globes.com

February

» Feb. 1 — Super Bowl XXXVIII,
Houston; 212-450-2000 (NFL), 212-
975-4321 (CBS-TV) or www.
superbowl.com

* Feb. 5-8 — RAB 2003, Dallas;
800-232-3131 or www.rab.com

* Feb. 8 — 46th annual Grammy
Awards, Los Angeles; 310-392-3777;
www.grammy.com

* Feb. 10-11 — NAB Radio Group
Executive Fly-In, Washington, DC;
202-775-3527 or www.nab.org

* Feb. 13-17 — National Religious
Broadcasters Annual Convention,
Charlotte; 703-330-7000 or www.nrb.
org

* Feb. 22 — 10th annual Screen
Actors Guild Awards, Hollywood
323-954-1600 or www.sagawards.
com

* Feb. 22-24 — 2004 North
American Broadcasters Association
Annual Meeting, Los Angeles; 416-
598-9877 or www.nabanet.com

* Feb. 26-28 — AWRT Leadership
Summit & Business Conference,
Washington, DC; www.awrt.org

* Feb. 29 — 76th annual Academy
Awards, Hollywood; 310-147-3000 or
WWW.0SCars.org

* Feb. 29-March 3 — NAB State
Leadership Conference, Washington,
DC; 202-775-3527

March

* March 3 — Second annual Katz
Women's Career Summit, New York;
212-424-6485 or www.katz-media.
com

* March 3-6 — Country Radio

Seminar 2004, Nashville; 615-327-
4487 or www.crb.org

* March 7-9 — Great Lakes
Broadcasting Conference & Expo,
Lansing, MI; 517-484-7444 or
www.michmab.com.

* March 11 — 18th annual Bayliss
Radio Roast, New York: 831-655-
5229 or www.baylissfoundation.org

» March 11 — Kagan Spring Radio
Conference, New York; 831-624-
3105 or www.kagan.com

* March 12 — Nationai Association
of Black Owned Broadcasters 20th
annual Communications Awards
Dinner, Washington, DC; 202-463-
8970 or www.nabob.org

*March 12-16 — SXSW Interac-
tive Conference, Austin; 512-467-
7979 or www.sxsw.com

*March 17-21 — SXSW Music
Conference, Austin; 512-467-7979 or
WWW.SXSw.com

» March 26-27 — Northwest
Broadcast News Association/
Minnesota Society of Professional
Joumalists Conference, Minneapolis;
701-777-6505; www.innovators.net

April

* April 1-June 23 — Spring 2004
Arbitron

* April 2-3 — Oklahoma Broad-
casters Convention, Okiahoma City;
405-848-0771 or www.oabok.org

* April 2-4 — Canadian Academy
of Recording Arts And Sciences
Juno Awards, Edmonton; www.juno-
awards.ca or 416-628-5604

* Aprit 16-18 — BEA 2004
Broadcast Education Association
Convention, Las Vegas; 888-380-
7222 or www.beaweb.org

* April 17-22 — NAB 2004, Las
Vegas; 202-775-3527 or www.nab.
org
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Musicmatch
Starts Selling Songs

DIGITAL MIEDIA _

And areally cool free Jukebox comes with the deal

After a post-iTunes lull in the legal digital-music
business (well, BuyMusic launched, but practically no
one noticed), a burst of Windows-compatible non-sub-
scription services is on the way just in time for Christ-
mas. Roxio’s Napster 2.0 is getting most of the atten-
tion, but that service isn’t actually available yet (the cat
remains napping until Oct. 29).

Apple at press time was just about
ready to launch a Windows version
of iTunes that is fully compatible
with its marvelous, beautiful and
really expensive iPod, but you can't
have thatone right this minute either.

Butbrand-new and available right
now is a non-subscription by-the-
song service from Musicmatch, a
highly respected and successful web-
caster that launched back in 1997
with a dream of selling songs online.
That idea was thwarted by the record
labels’ refusal to license their materi-
al for digital sale (who'd ever want
to get music from a computer?).

Rather than giving up, Music-
match turned to webcasting and its
Musicmatch Jukebox, one of the most
streamlined, sensible and altogether
niftiest webcast players and music
managers available. With the Juke-
box and a successful subscription-
webcast business, Musicmatch has
done very well, even without selling
a single song.

The Player

Times have changed, however,
and Musicmatch just went live with
Musicmatch Downloads, available to
anyone with a Windows 98 or better
PC. Assuming you're an adult with
a credit card, the first thing you have
to do to get access to the 250,000 or
50 99 cent Musicmatch tracks is
download the free Jukebox Basic 8.1.
So this seems a good time to take a
fresh look at the player itself.

Even if you never buy a song, the

basic Jukebox is a fine bit of software.
It rips CDs quicker than quick, de-
faulting to a plain-vanilla MP3 format
thatshould play on any MP3-compat-
ible CD player and transfer to any
portable player. You can also record in
MP3Pro, great big WAV files or,
should the spirit move you, rights-
managed Windows Media Audio.

It used to be understood that me-
dia software would offer plain MP3
as an option, but of late the major
providers are married to proprietary
file formats and glued-on rights man-
agement that too often makes music
you bought and paid for unplayable
in the digital player you also bought
and paid for. No wonder Apple-free
consumers arestill hesitant about this
stuff. But I digress.

The $19.99 “Plus” Jukebox offers
even greater wonders, but here we'll
look at the basic edition. On opening
the Jukebox Basic by way of its ten-
nis-ball-attacking-a-boomerang icon
(this is intended to abstractly convey
the sentiment “Freedom for all mu-
sic lovers”), a handsome gray-blue
interface appears. Adding one’s ex-
isting music library in all formats is
a matter of a few mouse clicks from
a blessedly sensible options menu.
When a track is played, it becomes
part of the playlist in a smaller win-
dow above. It's from that window
that the user saves created playlists
and burns CDs.

The CD recorder sits at the bottom
of the screen. It's a pretty standard
arrangement, butit was the only part

at 99 cents.

MusicNet, Napster To Move Into Canada

MusicNet and Roxio's soon-to-launch legal Napster have signed
license deals with the Canadian Music Reproduction Rights Agency
and the Canadian Recording Industry Association that will let them
bring their services over the border. But the first legal digital-music
service fo go live in Canada will be a new, homegrown ouffit called
PureTracks, set to launch on Oct. 15. The others will soon follow, and
alt the services will, says the CRIA, offer 250,000-plus songs for on-
demand streaming and a la carte sale, with the per-song price starting

bBilS

By Brida Connolly
Associate Managing Editor

of the Jukebox ] had any trouble with:
It put my D: drive through a “con-
figuration” that included much vi-
bration and some scary clunking,
then kept refusing to recognize that
there was a CD in the drive. Once
running, however, the ripping func-
tion is lightning-fast and the sound
quality of the files excellent. It would,
however, have been nice to have stan-
dard “pause” and “stop” buttons
rather than the confusing (“How do
I turn this thing off!?”) “stop” and
“cancel” selections.

Buy A Song

Once all your CDs are neatly
ripped, what's it like buying a song
on Musicmatch Downloads? Easy as
(Apple) pie. Under the “Get” menu
is a “Download Music” banner that
accesses the easiest artist- and song-
search function on any of the major
services. Search results are instant, in-
clude only songs you can actually
purchase (are you listening, BuyMu-
sic?) and show exactly how many
songs are available on Musicmatch
by that artist — a surprisingly handy
bit of info.

Once you've found asong oralbum
to buy, credit-card info must be en-
tered for the first purchase (assuming
you're notalready a registered Music-
match customer.) After that, buying a
song takes two clicks, and downloads
are near instant on a broadband con-
nection. Folks who subscribe to
Musicmatch’s webcasts may find
themselves piling up a library pretty
quickly: Many songs can be pur-
chased as they play. That's a first, and
a real sign of possibilities to come.

As far asthe library, I found at least
something by most of the artists
searched on — though not my stan-
dard service-Cepth testers, English
folk rockers Steeleye Span. However,
the suggested ertists that came up in-
stead of Span were imaginativeand a
surprisingly good fit, including not
just the obvious Fairport Convention
and Sandy Denny, but The Pogues
and even The Moody Blues. “Related
artists” for available Dutch cheese
metal outfit Gclden Earring were not
just Earring icols Deep Purple, but
ELO, The Kinks and Alice Cooper.

Overall, the taste-based matches are
impressive —which shouldn’tbe sur-
prising from a webcaster whose $4.95-
a-month “ArtistMatch” streams are
ratings leaders largely because they do
a remarkable jcb of tracking listeners’
tastes and accurately anticipating
what people will like. Musicmatch
Downloads is a worthy addition in a
field that is, finally, beginning to real-
ize its potential.

-

Apple’s iTunes Music Store is the leading non-subscription digital-
music service in the U.S, offering a catalog of more than 200,000
songs from all five major label groups. Here's a snapshot of the top-
selling downloads on Monday, Oct. 13, 2003.

Top 10 Songs

. FOUNTAINS OF WAYNE Stacy’s Mom

. OUTKAST Hey Ya!

DIDO White Flag

BLACK EYED PEAS Hey Mama

BLACK EYED PEAS Where Is The Love?
SARAH McLACHLAN Fallen

. BEYONCE {/SEAN PAUL Baby Boy

. SHERYL CROW The First Cut Is The Deepest
. 3 DOORS DOWN Here Without You

. OUTKAST Hey Ya! (Radio Mix)

Top 10 Albums

STING Sacred Love (U.S))

. DIDO Life For Rent

. BEN FOLDS Sunny 16 (EP)

ELVIS PRESLEY Elvis — 2nd To None

. RICKIE LEE JONES The Evening Of My Best Day

. JOE STRUMMER & THE MESCALEROS Streetcore
. THE WHITE STRIPES The White Stripes

LYLE LOVETT My Baby Don't Tolerate

. BLACK EYED PEAS Elephunk

. SEAL Seal IV

O M =i MO G P

O W M A LM -

— ,
The iTunes Music Store Top 10 \
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p—4 gracenote.

If you play digital music or CDs on an Intemet-connected computer or
other device*, you're probably using Gracenote CDDB, the industry stan-
dard for music recognition. Gracenote provides artist and track informa-
tion to millions of online music listeners every day. Statistics from those
users are collected and anonymously aggregated to determine popular-
ity ratings for Gracenote’s digital charts.

Gracenote Top 25 Country Currents

PAT GREEN Wave On Wave

DIERKS BENTLEY What Was | Thinkin®

BRAD PAISLEY Celebrity

BUDDY JEWELL Help Pour Qut The Rain (Lacey's Song)
BROOKS & DUNN Red Oirt Road

LONESTAR My Front Porch Looking In

TRACY BYRD Orinkin’ Bone

TRACY BYRD The Truth About Men

GEORGE STRAIT Tell Me Something Bad About Tulsa
10 DARRYL WORLEY Have You Forgotten?

TRACE ADKINS Then They Do

12 GEORGE STRAIT Cowhoys Like Us

13 DWIGHT YOAKAM The Back Of Your Hand

14 SARA EVANS Backseat Of A Greyhound Bus

15 ALAN JACKSON flJIMMY BUFFETT It's Five OClock Somewhere
16 DUSTY ORAKE One Last Time

17 JEFF BATES The Love Song

18 BRAD PAISLEY Little Moments

19 LONESTAR Walking In Memphis

20 JESSICA ANDREWS There's More To Me Than You
BRAD PAISLEY Mud On The Tires

22 JESSICA ANDREWS Good Time

23 BUDOY JEWELL Abilene On Her Mind

24 EMMYLOU HARRIS | Wil Gream

25 ALAN JACKSON Where Were You {When The World Stopped Turning)

Data for the week of Sept. 29-Oct. 5.
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Please visit www.gracenote.com for more detailed chart information
or contact charts@gracenote.com for access to customized reports.
*For a list of Gracenote-enabled products, visit www.gracenote.com/
parmers.
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Federated Names
Gillispie Director/
Rock Programming

Greg Gillispie has accepted the
Director/Rock Programming post
for Federated Media. The 30-year
industry veteran has served as an
Atlanta-based VP/Rock-Alterna-
tive for McVay Media for the past
siX years.

Gillispie will relocate to Fed-
erated’s Ft. Wayne, IN headquarters
and begin his new duties Nov. 1. As
part of his new role, Gillispie will
serve as the day-to-day program-
mer for Federated’s Active Rock
WBYR and Classic Rock WFWI in
Ft. Wayne, as well as for Classic
Rock WAOR/South Bend, IN.

“We're excited to have one of the
top Rock programmers in the na-
tion come to work with the Feder-
ated Media family,” Federated Me-
dia COO Tony Richards said. “It
makes a strong statement about our
commitment to radio as a product-
driven business.”

Gillispie, who has been a consult-
ant for 16 years and served as Presi-
dent of BD&A before joining
McVay Media, told R&R, “I've been
working with the Federated Media

NEWSBREAKERS
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A HEAVY LUNCH wirw/New York recently held an intimate lunch in Its
conference room, where Epic artist Gloria Estefan talked with station staff and
10 listeners for an hour about her latest CD, the shooting of the DVD
accompanying the CD and some personal experiences. Seen here are (I-r)
Epic's Paddy Rascona, Estefan, Epic’s Bonnie Goldner, WLTW OM/PD & Clear
Channel VP/AC Programming Jim Ryan and Clear Channel RVP & Market
Manager/New York Andy Rosen.

EXECUTIVE ACTION

Sirius Ups Geronimo, Appoints Format Managers

Geronimo, who has programmed and been an air personality for sev-
eral of Sirius’ dance and hip-hop streams since joining the compa-
ny last year, has been promoted to Director/Hip-Hop & Dance Program-
ming.

Before joining Sirius Geronimo was the in-house consultant and MD for
Emmis CHR/Rhythmic WQHT (Hot 97)/New York. He's also been MD/night-
timer at dance-intensive CHR/Rhythmic WKTU/New York, night host at
crosstown Urban WBLS and PD at WWKX/Providence.

In other Sirius news, on-air talent José Mangin has been promoted to
Format Manager of the Octane and Hard Attack Rock streams, while
Rich McLaughlin has risen from MD to Format Manager of Alternative
streams Alt Nation and Left of Center.

“I'm really pleased to have made these promotions,” Sirius VP/Music
Programming Steve Blatter said. “Geronimo is one of the most skilled
programmers | know; he knows these genres inside and out. Rich and
José are enthusiastic, dedicated guys, and I'm glad to be able to promote

Rock stations for some time and
have known Tony and [Federated
owner] John Dille since the 1980s.
It's a position they kindly created
for me, and it's really been a goal of
mine to work with some stations
under the same umbrella within a
corporate culture. | have had a very
enjoyable 16 years of consulting,
and working with Mike McVay has

been a rewarding and enjoyable ex-
perience.”

Gillispie began his career as an
air personality and MD at WIOT/
Toledo. He later served as MD at
WWWW/Detroit and Asst. PD/
MD of KAZY/Denver. He was PD
at KEZO/Omaha and WDVE/
Pittsburgh before getting into con-
sulting in 1987.

FCC

Continued from Page 3

contour-overlap methodology for
defining radio markets and replac-
ing that approach with the manipu-
lable and inconsistent ‘metro” mar-
kets defined by Arbitron,” the NAB
said in comments recently filed
with the FCC.

The Eddie Fritts-led organization
also took aim at the FCC's decision
to count joint sales agreements as
part of a company’s station count in
a market. “The commission had no
basis whatsoever to support its de-
cision to attribute radio joint sales
agreements under the local radio-
ownership rules,” the NAB charged,

“especially in light of a contrary de-
cision made just four years ago not
to attribute JSAs.”

Meanwhile, a coalition that in-
cluded AFTRA, the Recording Art-
ists" Coalition, the Future of Music
Coalition and the Nashville Song-
writers Association International on
Oct. 9 sent a letter to the commis-
sion speaking out about issues the
groups believe are threatening the
health of the industry.

The letter, a followup to a simi-
lar one sent in May 2002, listed ver-
tical integration of radio ownership
with other entertainment and me-
dia enterprises as the top issue the
groups want the FCC to address
and cited Clear Channel specifically

as taking advantage of its owner-
ship of both radio stations and con-
cert venues.

“Once again, we call on the FCC
to investigate whether an artist's
choice to play or not to play certain
venues or to use or not use a certain
promotion company impacts that
artist’s position on or removal from
radio-group playlists,” the groups
wrote.

The groups also cite “payola” —
specifically, the independent-pro-
motion process — as a continuing
problem. While they credit Cox Ra-
dio and Clear Channel for severing
ties with indies, they complain that
Clear Channel's new method of
launching nationwide promotions

from within.”

through direct contact with labels is
also problematic.

“Since Clear Channel is a na-
tional radio group, its description of
‘groupwide’ contests implies that it
and other consolidated radio chains
will very likely program from a cen-
tralized locale and focus on artists
with groupwide — i.e., national —
appeal, at the expense of artists
with local appeal,” the groups
wrote.

The groups also reiterated their
plea to the commission to investi-
gate how consolidation in radio has
affected public-interest concerns,
something the FCC is already try-
ing to do through its previously an-
nounced localism-in-broadcasting
initiative.

Copps Again Blasts
FCC Policies

FCC Commissioner Michael
Copps — an outspoken critic of his
agency’s media-ownership policies
— during an Oct. 9 speech once
again criticized the FCC’s new me-
dia-ownership rules, now staved by
a Third Circuit Court ruling.

“The brazenness of what the

Thank You, Radio! Applauding 65 Years of Community Service

commission decided and the stealth
process it used to get there aroused
the ire of millions of Americans,” he
said. “A majority at the commission
chose the wrong path. Where are
localism, diversity and competition
in a decision that allows big media
companies to wield up to three TV
stations, eight radio stations, the al-
ready monopolistic newspaper and
potentially the cable system and
Internet access in the larger mar-
kets?”

| Cosby

Continued from Page 3

and I'm excited to be part of the
Crawford team,” Cosby said. “In
today’s radio, it's really going
against the grain to work for a cor-
poration like this, where you can
work hand in hand and face to face
with the company owners on a
daily basis. I'm excited to be team-
ing up with a programmer like
[Crawford’s WPWX/Chicago PD}
| Jay Alan and to be part of changing
the music landscape in Chicago-
land.”

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937
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For more information, contact the A.L.LR. Awards at: eschultz@marchofdimes.com or call: (312)596-4701.

\I\I\N\N,Hmﬂl’l(‘.ﬁnl’ﬂ!llﬂl!lS OIII!“ |


www.americanradiohistory.com

12 e R&R October 17, 2003
_—

National Radio

o PHILLANA WILLIAMS becomes
VP/Urban Marketing at Arista Records.
She rises from Sr. Director/Marketing.

® 441 RECORDS debuts with Harvey
Rosen as President/COO and Kirk
Imamura as Chairman/CEQ. The new
label will specialize in jazz, blues, R&B,
dance and electronica artists. Among
its first releases will be jazz drummer
Joe Chambers' Urban Grooves and
Itacuruca by Brazilian jazz vocalist
Pamela Driggs. For more information,
call 212-765-7500.

Industry

¢ JESSE IGNJATOVIC is upped to
VP/Music & Talent Development at
MTV. He has been with MTV since
1992, most recently working on the
development of Snoop Dogg's Doggy
Fizzle Televizzle.

¢ MANAGEMENT BY DESIGN joins
Pollack Media Groups' consulting team
for Claxson's lbero American Radio

Chile and that company's eight-station
cluster in Santiago.

Products & Services

o TM CENTURY offers free to all radio
stations Mannheim Steamroller's Hal-
loween, a 13-track collection of scary
tunes including “The Sorcerer's Ap-
prentice,” “Hall of the Mountain King”
and “Funeral March of a Marionette.”
Also available is Steamroller’s Boo

TARNH m‘l‘t’! MROLEE]

Mannheim Steamroller

Bumps, 40 minutes of digital sound ef-
fects including “Ghost Voices,” En-
chanted Forest” and “Digital Death.”
Visit www.tmcentury.com and click on
the “Mannheim Steamroller” banner.

Changes

Radio: Celeste Wesson becomes
Producer of Minnesota Public
Radio’s daily business program
Marketplace.

Records: Mark Pinkus becomes Sr.
VP/Strategic Marketing, Custom

Product & Synch Licensing for
Warner Strategic Marketing ... Dale
Bobo becomes Sr. VP/Nashville at
Warner/Chappell Music.

Industry: Don Cody Jr. exits Moses
Media to become President/CEO of
web design company Duet Custom
Designs; visit www.duetcustom
designs.com.

Continued from Page 6

FCC ACTIONS

witness list are still being ironed out, but the hearing marks an important
first step as the FCC reacts to increasing criticism that it put big business
ahead of consumers when it iloosened many of its media reguiations on
June 2. All five of the commissioners are expected to attend, including
Michael Copps, who first sought the hearings prior to the FCC's June
vote on its new media-ownership rules.

NEWSBREAKERS

BUSINESS BRIEFS

Continued from Page 4

Clear Channel Adds To Omaha Cluster

lear Channel has closed on its $10.5 million acquisition of KEFM-FM/Omaha from Webster Communica-

tions, bringing to five the number of stations CC owns in the market. AC KEFM joins new clustermates News/
Talk KFAB-AM, Oldies KGOR-FM, Rock KRQC-FM and Country KXKT-FM. Webster exits the radio business with
the deal. Dick Blackbum and Bruce Houston of Blackbum & Co. were the exclusive brokers for the transaction.

Salem Closes On Station Acquisitions

alem Communications has completed its $1.5 million purchase of KZNT-AM/Colorado Springs from Walton

Stations — a deal that gives Salem a total of three stations in the market, where it already owns KBIQ-FM &
KGFT-FM. Salem has also completed its $1 million acquisition of a CP for a new FM station that will serve the
Sacramento market. The station, which Salem hopes to finish building by December, will air a gold-based Country
format and be part of a cluster that already includes KFIA, KKFS & KTKZ.

Northeast Broadcasting Closes On Citadel Buy

ortheast Broadcasting has completed its purchase of WCAT-AM & WAHL-FM/Athol, MA from Citadel Com-

munications. No price has been released for the deal, which gives Bedford, NH-based Northeast 15 radio
stations acoss northern New England. Stephan Sloan and Bob Maccini of Media Services Group were the exclu-
sive brokers in the transaction, representing Citadel.

Radio Companies, Satcasters Set (3 Earnings Releases

estwood One will unveil its Q3 2003 fiscal report on Oct. 29, and company executives will participate in a

teleconference with analysts and investors at 8:30am ET on that day. Entercom will unveil its Q3 results
before the markets open on Nov. 6 and will hold a conference call that morning at 11:00 ET. Entravision will release
its Q3 numers on Nov. 13 and has set its conference call for that day at Spm ET. Sirius will release its third-quarter
numbers on Nov. 6 and will hold its call at 11am that day, while XM Satellite Radio will also hold its Q3 call on Nov.
6, with its conference call at 10am ET.

Viacom Declares Quarterly Cash Dividend

nfinity parent Viacom has declared a regular quarterly cash dividend on its class A and class B common stack of

6 cents der share, payable Jan. 1, 2004 to stockholders of record at the close of business on Dec. 8, 2003.
Viacom shares are trading near $42 and have traded in the $40-$48 range for most of the last six months, aside
from a late-September dip into the high-$30 range.

Arbitron Drops Springfield, IL From Ratings

llinois capital Springfield, ranked Market No. 206 by Arbitron, will no longer be measured by the radio-ratings

company. The market had been being measured twice yearly but was under embargo — meaning its results
could not te published until a full year after their release. Arbitron would confirm to R&R only that the market has
been dropped but would not comment on its reasons. Springfield’s commercial radio stations are owned by a total
of four companies: Mid West Family Stations and Clear Channel each own four stations in the market, while Saga
and NextMedia each own five properties. (See Letter to the Editor, Page 3.)

XM ‘Roady’ Receiver Hits Retail

elphi’s new plug-and-play “Roady” receiver for XM Sateliite Radio is now in stores, featuring the new “Micro

Antenna,” the smallest satellite radio antenna on the market, and a cassette adapter for in-vehicle use. Weigh-
ing just five ounces, the Roady is nearly 40% smaller than previous plug-and-play receivers. The unit also has a
special feature called “TuneSelect” that remembers songs listeners like and alerts them when a favorite song is
playing on another channel.

Meanwhile, Delphi said this week that It has shipped a total of 1.2 million XM receivers since it began producing
the units in December 2001. Combined with production from XM's other suppliers, that ensures that the satcaster
won't be dealing with receiver-availability problems as it sets out to attract 1.2 million customers by year's end. The
company is comfortably on track to meet that goal; its subscriber count stood at 929,648 as of Oct. 1.
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_INATIONAL MUSIC FORMATS _

October 17, 2003 R&aR @ 13

Music
CHOICE

23 mittion homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman ® 646-459-3300

HIT LIST

Seth Neiman

NELLY FURTADO Powerless (Say What You Want)
ELVIS PRESLEY Rubberneckin’

BRITNEY SPEARS {/MADDNNA Me Against The Music

SOFT ROCK

Seth Neiman

CLAY AIKEN Invisible

SHERYL CROW The First Cut Is The Oeepest
CELINE DION Stand By Your Side

RAP

Damon Williams

DA BAND Chopped Up

DBIE TRICE Got Some Teeth

2PAC UNDTORIOUS B.1.G. Runnin’

ROCK

Gary Susalis
HODBASTANX Out Ot Control

ALTERNATIVE

Adam Neiman
BLINK-182 Feeling This
DISTILLERS Drain The Blood
DUTKAST Hey Ya!

TODAY’S COUNTRY

Liz Opoka

TRACE ADXINS Hot Mama

SCOTTY EMERICK | Can't Take You Anywhere
WYNDNNA Heaven Heip Me

PROGRESSIVE

Liz Opoka

ELVIS COSTELLO St

RICKIE LEE JONES Tell Somebody

THRILLS One Horse Town

LUCINDA WILLIAMS Real Live Bleeding Fingers..

AMERICANA

Liz Opoka

FOUNTAINS OF WAYNE Hung Up On You
ALBERT LEE Heartbreak Hill

ADRIENNE YOUNG | Cannot Justify

866-MVTUNES

21,000 movie theaters

WEST

1. LIZ PHAIR Why Can't I?

2. NATURAL What If

3. ENIGMA Voyageur

4. ROD STEWART Time After Time
5. WHD Pinball Wizard

MIDWEST
1. L1Z PHAIR Why Can't 1?7
2. ENIGMA Voyageur
3. NATURAL What It
4. RDD STEWART Time After Time
5. JOSH GROBAN Broken Vow

SOUTHWEST
1. LIZ PHAIR Why Can't I?
2. NATURAL What If
3. ROO STEWART Time After Time
4. ENIGMA Voyageur
5. DAVE X0Z Honey Dipped

NORTHEAST
1. L1Z PHAIR Why Cant [?
2. JOSH GRDBAN Broken Vow
3. NATURAL What it
4. ROD STEWART Time After Time
5. ENIGMA Voyageur

SOUTHEAST
1 ENIGA Voyageur
2.LIZ PHAIR Why Can't 17
3. NATURAL What i
4. SOCHI Toenage Sonata
5. MEMENTO My Failure

e
10million homes  180.000 businesses
Rick Gillefte » 800-494-8863

[T week's DMXis frozen
DMX Hospitality
Oavid Sader

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.
JDHN MAYER Bigger Than My Body

JASON MRAZ You & | Both

ALAN JACKSON /JIMMY BUFFETT It's Five D'Clock ..
CLAY AIKEN Invisible

SHERYL CROW The First Cut Is The Deepest
SANTANA VALEX BAND Why Don't You & |
SHANIA TWAIN Forever And For Atways

JDSH KELLEY Amazing

JDNNY LANG Red Light

PAT GREEN Wave On Wave

This section features this week's adds on
OMX MUSIC channels available via digital
cable and direct broadcast satellite.

CHR/POP
Jack Patterson

BABY BASH Suga Suga
FUEL Faits On Me

CHR/RHYTHMIC

Mark Shands
WIN MARCINAX In My Heart {Elektrostatic Mix)

URBAN
Jack Patterson

DAVE HOLLISTER Never Gonna Change
MISTA NAXED Keep Hitten

ALTERNATIVE

Dave Sloan
DISTILLERS Drain The Blood

ROCK

Stephanie Mondello

LINKIN PARK Numb

BLACK LABEL SOCIETY The Blessed Hellride

AOULT ALTERMNATIVE

Stephanie Mondelio

21GGY MARLEY Oragonfly

SHERYL CROW The First Cut Is The Deepest

ADULT CONTEMPORARY
Jason Shiff

CLAY AIKEN Invisible

SUGAR RAY Chasin’ You Asound

INTERNATIONAL HITS

Mark Shands

WIN MARCINAK In My Heart (Elekirostatic Mix)
BRITNEY SPEARS /MADONNA Me Against The Music
DAVID BOWIE New Killer Star

DAVID BOWIE Pablo Picasso

DAVID BOWIE Never Get Old

OAVIO BOWIE The Loneliest Guy

OAVID BOWIE Looking For Water

DAVID BOWIE She'll Drive The Big Car
DAVID BOWIE Days

DAVID BOWIE Fall Dog Bombs The Maon
DAVID BOWIE Try Some, Buy Some
DAVID BOWIE Reaiity

DAVID BOWIE Bring Me The Oisco King
DIDD Stoned

DIDO Sand In My Shoes

010D Do You Have A Little Tame

0IDO Life For Rent

DIDD See The Sun

DIDD See You When You're 40

DANCE

Danielle Ruysschaert

HYBRID Morning Sci-Fi

HOLLY PALMER Just So You Kniow {Mig Tight Mix)
KRED Burning For You

RAPMHIP-HOP

Mark Shands

2PAC NOTORIOUS B.1.G. Runnin’
WARREN G I/KRS-ONE & LIL Al Let's Go...
LUGACRIS Blow It Out

LUDACRIS Stand Up

LUDACRIS Splash Waterfalls
LUDACRIS Hard Times

LUGACRIS Diamond In The Back
LUDACRIS Screwed Up

LUDACRIS P-Poppin’

LUDACRIS Hip Hop Guotables
LUDACRIS Hoes In My Room
LUDACRIS Teamwork

LUGACRIS We Got

LUDACRIS Eyebrows Down

SIRIUS&/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Planet Dance

Swedish Egil

0J TIESTO Tratfic

MARK FARINA {/KASKADE To Do |
JUNMIE XL YPETER TOSH & FRIENDS DonYWake Up. .. |
VINYLGROOVER AND THE RED HEAD Keep Punk Rockin'

The Pulse

Haneen Arafat
NELLY FURTADD Powerless (Say What You Want)

Us.1

Kid Kelly

NELLY 120U

ND DDUBT It's My Life

SEAL Waiting For You

BRITNEY SPEARS 1/MADDNNA Me Against The Music

Hot Jamz

Geronimo

ALICIA You Don't Know My Name

MICHAEL JACKSON Dne More Chance [

Hip-Hop Nation

Geronimo

BLACK MOON Stay Real

CEE LD I'll Be Around

RENEGADE FOXX Leave Me Alone

WYCLEF USTEPH LOVA & SHELLS War Stories

New Country

Al Skop

DIERKS BENTLEY My Last Name

KENNY CHESNEY There Goes My Life
BUDOY JEWELL Sweet Southem Comfort
JOSH TURNER Long Black Train

Octane
Jose Mangin
HODBASTANX Out Of Conlrol

The Beat

Geronimo

DEEPEST BLUE Deepest Blue
RILARY DUFF So Yesterday

WILLA FORD f/MAY F” 'k The Men
DONNA SUMMER You're So Beautiful

Heart & Soul

B.J. Stone

ERYKAH BADU Back in The Day
FREDDY JACKSON Natural Thang
MICHAEL JACKSON One More Chance
STEPHANIE MILLS Can't Let Him Go

The Trend

Joel Salkowitz
DAMIEN RICE Volcano
WAIFS Lighthouse

Aol Radio @ Network ‘

Ron Nenni 415-934-2790

Top Country

Lawrence Kay

MARTY STUART If There Ain't There Ought'a Be
CHALEE TENNISON Lonesome Road

Top Pop

Mark Hamilton

BAY BASH Suga Suga

FUEL Falls On Me

SEAL Waiting For You

BRITNEY SPEARS /MADONNA Me Against The Music

Top Alternative |
Cameo

EVANESCENCE My Immortal |
HDOBASTANK Out Of Control

1GGY PDP Little Know-ft-All

SIMON STINGER French Connection

LIVE LOM

Travis Storch * 866-365-HITS |

Top Rock

3 DOORS DDWN Here Without You
FOUNTAINS OF WAYNE Stacy's Mom
MATCHBOX TWENTY Unwell

SANTANA /ALEX BAND Why Don't You And |
STAIND So Far Away

Top Country

SHERRIE AUSTIN Streets Of Heaven

TERRI CLARK | Wanna Do It All

PAT GREEN Wave On Wave

SHANIA TWAIN Forever And For Always
KEITH URBAN Who Woukin't Want To Be Me

Top Blues |
SONNY LANORETH True Blue

LONNIE MACK Memphis

DELBERT MCCLINTON I've Got Drearns To Remembes |
SLIM HARPO Baby Scratch My Back

BUBBA SPARXXX Deliverance

RADIO NETWDORKS

Phil Hall » 972-991-9200

Hot AC
Steve Nichols
SHERYL CROW The First Cut 15 The Deepest

ABC AC

Peter Stewart
CELINE DIDN Stand By Your Side

Touch
Vern Catron
EARTH, WIND & FIRE Hold Me

Tom Joyner Morning Show
Vern Catron
ISLEY BROTHERS Busted

Country Coast To Coast

Kris Wilson

RODNEY ATKINS Honesty (Write Me A List)
KENNY CHESNEY There Goes My Life
KELLIE COFFEY Texas Plates

SHANIA TWAIN She's Not Just A Pretty Face

()

JOMES
RAD)o
-

Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
BLINX-182 Fesling This

HOOBASTANK Out Of Control

KORN Right Now

SOMETHING CORPORATE Space

Active Rock

Steve Young/Kristopher Jones
JANE'S ADDICTION True Nature

XDRN Right Now

LINXIN PARK Numb

Heritage Rock

Steve Young/Kristopher Jones
R.E.M. Bad Day

Hot AC

Steve Young/Josh Hosler
HICKELBACK Someday

CHR

Steve Young/Josh Hosler
FEFE DOBSON Take Me Away

NO DOUBT it's My Life

OUTKAST Hey Ya!

Rhythmic CHR

Steve Young/Josh Hosler
MYA Fallen

NELLY IzU

Mainstream AC

Mike Bettelli/Teresa Cook
MERCYME | Can Only Imagine

Dave Wingert Show
Mike Bettelli/Teresa Cook
MERCYME ! Can Only Imagine

Alan Kabel Show
MICHELLE BRANCH Breathe

Mainstream Country

Ray Randall/Hank Aaron
KENNY CHESNEY There Goes My Life
TIM MCGRAW Watch The Wind Blow By

New Country

Hank Aaron

KENNY CHESNEY There Goes My Life

TIM MCGRAW Watch The Wind Blow By
Lia

Ken Moultrie/Hank Aaron
ROONEY ATKINS Honesty (Write Me A List)
SHERRIE AUSTIN Streets 0f Heaven
DIAMOND RIO Wrinkies

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio
Jon Holiday
BARENAKED LADIES Another Postcard (Chimps)

GREAT AMERICAN COUNTRY
Jim Murphy * 303-784-8700
BLUE COUNTY Good Little Girls

BUDOY JEWELL Sweet Southern Comfort
BRIAN MCCOMAS You're In My Head

|

(WESTWOOD ONE)

Charlie Cook * 661-294-9000

Soft AC

Andy Fuller

DIDO White Flag
Mainstream Country
David Felker

TERRI CLARK | Wanna Do It All
Young & Verna

David Felker
KENNY CHESNEY There Goes My Life

After Midnite
BRAD PAISLEY Little Moments
JOSH TURNER Long Black Train

Country

John Glenn
LDNESTAR Walling In Memphis

AC
Dave Hunter

HOWIE DAY Perfect Time Of Day
SHANIA TWAIN Forever And For Always

Weekend Tesh Show
Scott Meyers * 888-548-8637
PHIL COLLINS Look Through My Eyes

MUSICSNIPPETCOM

Tony Lamptey » 866-552-9118

Hip Hop

BIG GIPP Steppin’ Out

M. LEE fJ. DUPR1 What Da Hook Gon Be?
JUELZ SANTANA Santana’s Town

R&B

INDIA.ARIE The Truth
JAHEIM Backtight
KINDRED Far Away

Artist/Title Total Plays
CHEETAH GIRLS Cinderetla 9
HILARY OUFF Why Not 7%
HILARY OUFF So Yesterday 7%

KELLY CLARKSON Miss Independent 3
LIZZIE MCGUIRE What Oreams Are Made 0f 73

BAHA MEN Who Let The Dogs Out n
STEVIE BROCK Al For Love 1]
LINOSAY LOHAN Uttimate 62
JUMPS Do Ya ]
BRITNEY SPEARS Qops ... 1 0id lt Again 34
ATOMIC KITTEN Tide s High... 32
HAMPTON HampsterdanCe 2 32
AVRIL LAVIGNE Complicated 32
LILLIX What ¢ Like About You 32
AVRIL LAVIGNE SkSer Boi k1l

MICHELLE BRANCH Are You Happy Now? 31
ALL-AMERICAN REJECTS Swing, Swing
JMMY EAT WORLO The Middle

°N SYNC Bye Bye Bye

VANESSA CARLTON A Thousand Miles 2

@

288

Playlist for the week of
Oct. 8-14.
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72 million households

LUDACRIS Stand Up

OUTKAST Hey Ya!

BEYONCE /SEAN PAUL Baby Boy
YDUNGBLDOOZ IALIL JON Damn!
HILARY DUFF So Yesterday

JOHN MAYER Bigger Than My Body
LINKIN PARK Numb

FOUNTAINS OF WAYNE Stacy's Mom
PINK Trouble

WHITE STRIPES Hardest Button To Button
DUTXAST... The Way You Move
MAROON § Harder To Breathe

FEFE QOBSDN Taks Me Away

SIMPLE PLAN Perfect

THURSDAY Signals Over The Air

YOUNG GUNZ Can't Stop, Won't Stop
BAD BOY'S DA BAND Bad Boy This. Bad Boy That
LIL JON & THE EASTSIOE BOYZ Get Low
TA. 24

ELEPHANT MAN Pon De River

Video playistfor the week of Oct 6-13

General Manager 7

WHITE STRIPES Hardest Button To Button
ELEPHANT MAN Pon De River

OUTKAST... The Way You Move
FOUNTAINS OF WAYNE Stacy's Mom

PETE YORN Crystal Village

LUDACRIS Stand Up

DASHBOARD CONFESSIONAL Hands Down
YOUNG GUNZ Can't Stop, Won't Stop
HOWIE DAY Pertect Time Of Day

LINKIN PARX Numb

BEYONCE /SEAN PAUL Baby Boy

CHINGY LUDACRIS & SNOOP DOGG Holidae In
0BIE TRICE Got Some Teeth

R. KELLY Step In The Name Of Love
OUTKAST Hey Ya!

DMX Where The Hood At
YELLOWCARD Way Away

YOUNGBLOODZ fAIL JON Damn!

JET Are You Gonna Be My Girl
NICKELBACK Someday

Video playlist for the week of Oct. 6-13

75 million hovseholds

Paul Marszaiek |
VP/Music Programming
ADDS |
BLACK EYED PEAS Shut Lip |
P {
|
3 DOORS DOWN Here Without You 27
FOUNTAINS OF WAYNE Stacy's Mom 24 |
BEYONCE USEAN PAUL Baby Boy 3
MAROON S Harder To Breathe 28
JOHN MAYER Bigger Than My Body 3
PINK Trouble 2
OUTKAST Hey Yat 19
DARKNESS | Believe in A Thing Called Love 18
SHERYL CROW The First Cut Is The Deepest 18
LiZ PHAIR Why Can't 17 18
MATCHBOX TWENTY Bright Lights 17 ‘
SCHOOL OF ROCK School Of Rock 16
DAVE MATTHEWS Gravedigger 15
NICKELBACK Someday 15
DIDO White Flag 14
SEAL Waiting For You 14
STING Send Your Love 14
FUEL Faiis On Me 13
JEWEL Stand 13
R.E.M. Bad Day 13
HOWIE DAY Perfect Time Of Day 12
ROBERT RANDOLPH.... | Need More Love 10
SANTANA ALEX BAND Why Don't You & 1? 10
MYA My Love Is Like ... Whoa ]
NELLY #/P. DIDDY.... Shake Ya Tailfeather [
DAMIEN RICE Voicano 8
COLDPLAY God Put A Smile Upon Your Face 7
OIXIE CHICXS Top Of The World 7
LIVE Heaven 7
MANDY MOORE Have A Litle Faith In Me 7
GAVIN DEGRAW Foklow Through a |
NICKEL CREEX Smoothie Song 4
JAVIER Crazy 3
UNCLE KRACKER Merphis Soul Song 3
Videg airplay for Oct. 6-13,

200n20 (XM20)

Kane

BRITNEY SPEARS 1/MADDNNA Me Against The Music
CLAY AIKEN Invisible

NELLY FURTADO Powerless

BPM (XM81)

Blake Lawrence

LAAVA Wherever You Are

PAUL VAN DYK Time Of Our Lives
LEE-CABRERA Shaks It

Squizz (XM48)

Charlie Logan

ROB ZOMBIE Two Lane Blacktop

KORN Right Now

HOOBASTANK Out Of Control

U-POP (XM28)

Ted Kelly

KYLIE MINOGUE Slow

BRITNEY SPEARS /MADONNA Me Agaeair The Music
MADELINZERD /CIRC Destroy She Said
ALLAN VAN 0'ARC Ode To The Bottom
600D CHARLOTTE Hold On

The Loft {XM50)

Mike Marrone

JOHN GORKA Outside

JOHN GORKA Shapes

JOHN GORKA Make Them Crazy
DAMIEN RICE Delicate

CASSANDRA WILSON Fragie
CASSANDRA WILSON Lay Lady Lay
RANDY NEWMAN Sail Away

RANDY NEWMAN Polical Science
RANDY NEWMAN God's Song

RANDY NEWMAN You Can Leave Your Hat On
Watercolors (XM71)

Trinity

DAVE XDZ Love Changes Everything
DAVE X0Z Just To Be Next To You

DAVE XOZ Lef It Free

DAVE X0Z Definition Of Beautiul

DAVE K0Z Only Tomormow Knows

X Country (XM12)

Jessie Scott

STEVE EARLE Jerusdem

EMMYLOU HARRIS Juprer Rising
STONE COYOTES While Unseen Angels Hover
XM Café (XM45)

Bill Evans

ROBBEN FORD Keep On Running
BEULAH Yoko

RACHAEL YAMAGATA Rachael ‘rareagata

XMLM (XM42)

Ward Cleaver
ALL OUT WAR Condemned To Sutfer

Raw (XM66)
TOO SHORT fLIL JON... Shake That Monksy
LUQACRIS Stand Up

CHINGY tA.UDACRIS & SNOOP DOGG Holidae In
BIG TYMERS Thés is How we Do

NORE {/PHARRELL Get Em Up
BRAVEHEARTS t/LIL JON Quick To Back Down
DIRTY | Wish

RAH DIGGA Party & Bullshit

THREE 6 MAFIA Ghetto Chick

CASSIOY UJADAKISS Can | Talk To You

DA BAND Bad Boy This, 8ad Boy That

BUSTA RHYMES 1/2PAC... House Of Pain
OBIE TRICE Got Some Teeth

2PAC Life Goes On

CNN Westside Highway

BOO YA TRIBE I/MACK 10 Bang Dn

2PAC I/NOTORIOUS B.1.G. Runnin’

BOOBE & THE YOUNGFACE OC Streets

00 OR DIE /TWISTA & J.P. Do U?

JUELZ SANTANA Santana's Town

G-UNIT Stunt 101

YUXMOUTH (DA REGIME Regime Mobstaz

I8 millton households

Cindy Mshmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

TELEVISION

COUNTRY MUSIC TELEVISION
65.9 million households
Brian Phitips, Sr. VP/GM
Chis Parv, VPMusic & Talent

ADDS
BRIAN MCCOMAS You're In My Head
ROBINELLA AND THE CC STRING BAND Man Overboard
SHERYL CROW The Firsl Cut Is The Deepest

Plays
ToP 20 ™ W
KEITH URBAN Who Wouldn't Want To. 3 28
TOBY KEITH I Love This Bar 0 27

A. JACKSDN/J. BUFFETT s Five OClock 29 29
MARTINA MCBRIDE “his One's For The Gids 27 29

FABOLOUS 1/TAMIA Sa Ino You

ASHANTI Rain On Me

LUDACRIS Stand Uip

R. XELLY Thoia Thoing

JAGGED EDGE Walk Dutta Heaven

MARQUES HOUSTON YJOE BUDDEN Clubbin’
DUTKAST f/SLEEPY BROWN The Way You Move
BEYONCE /SEAN PAUL Baby Boy

YOUNGBL00DZ ALK JON Damn!

LIL JON & THE EASTSIDE BOYZ UYING YANG... Get Low

RAP CITY TOP 10

ELEPHANT MAN Pon De River

CHINGY 1LUDACRIS & SNOOP 00GG Holidae I

LIL JON & THE EASTSIDE BOYZ {/YING YANG... Get Low
DBIE TRICE Got Some Teeth

LUDACRIS Stand Up

YOUNGBLOODZ {ALIL JON Damn!

DMX Where Da Hood At?

YOUNG GUNZ Can't Stop, Won't Stop

Video playlist is frozen.

PAT GREEN Wave On Wave 7 8
GARY ALLAN Tough Littie Boys 7 2%
TIM MCGRAW Real Good Man % 28
RASCAL FLATTS [ Mett 5 27
DIERXS BENTLEY What Was | Thinkin® 24 25
REBA MCENTIRE I'm Gonna Take That Mountain 23 3
TRACE AOXINS Hot Mama 2 3
JUNE CARTER CASH Keep On The Sunny Side 20 21
MARTY STUART Farnier's Blues 19 13
NICKEL CREEX Smocthie Song 9 9
SARA EVANS Perfect % 12
DWIGHT YOAKAM The Back Of Your Hand 16 12
CHRIS CAGLE Chicks Dig It 15 20
BUDDY JEWELL Help Pour Out The Rain 4 2
PATTY LOVELESS Lovin' All Night 14 12
MONTGOMERY GENTRY Hell Yeah 13 1

i Airplay as monitored by Mediabase 24/7

| between Oct. 5-11.

|

Jim Murphy, VP/Programming
19 miion households

ADDS

BUDDY JEWELL Sweet Southern Comion
BRIAN MCCOMAS You're In My Head
BLUE COUNTY Good Little Girs

Top 20

BILLY CURRINGTON Walk A Littie Straighter Daddy
GARY ALLAN Tough _ittle Boys

TOBY XEITH | Love This Bar

JIMMY WAYNE | Lova You This Much

CHRIS CAGLE Chicks Dig It

BILLY RAY CYRUS Back To Memphis

MARTINA MCBRIDE This One's For The Girts
OARRYL WORLEY Tennessez River Run

DIERKS BENTLEY What Was | Thinkin'

A. JACKSON/J. BUFEETT It's Five O'Clock Somewhere
SARA EVANS Perfect

TELEVISION

Due to the Columbus Day holiday, the Nielsen ratings were not
avallable at press time. TV ratings will return next week.

COMING NEXT WEEK

Tube Tops
Clay Alken is slated to perform
the national anthem before Game 1
of Major League Baseball's World
Series, airing on Fox (Saturday, 10/
18, 7:30pm ET/4:30pm PT).

Clay Aiken

Friday, 1017

s Clay Aiken, The View (ABC,
check local listings for time).

* Robert Randolph & The Fam-
ily Band, The Tonight Show With
Jay Leno (NBC, check local listings
for ime).

* Radiohead, Late Show With
David Letterman (CBS, check local
listings for time).

Fountalns Of Wayne

Late Night With Conan O'Brien
(NBC, check local listings for time).

Saturday, 1018

« Britney Spears, Saturday Night
Live (NBC, 11:30pm ET/PT).

Monday, 10/20

* Shelby Lynne, Jay Leno.
* Jet, Late Late Show With Craig
Kitbom (CBS, check local listings for

time).

Tuesday, 10/21
* Jack Black, Jay Leno.

* Something Corporate, Jimmy

Kimmel Live (ABC, check local list-
ings for time).
* Mark Ronson, Craig Kilbom.

Wednesday, 10/22

* Lyle Lovett, Jay Leno.

«Big Sandy & His Fiy Rite
Boys, Conan O'Brien.

* The Cure, Craig Kilbom.

XEITH URBAN Who Wouldn't Want To Be Me The Cure
SHERRIE AUSTIN Strests Of Heaven
PAT GREEN Wave On Wave F G p——
TIM MCGRAW Real Good Man « Fountains ne,
MONTGOMERY GEN"RY Hel Yeah With Carson Daly(N;yC check local Thursday, 10/23
SCOTTY EMERICK I Can't Take You Anywhere A § ' o B
MARK WILLS And s Crowd Goss Wik listings for time). Mandy Moore, Conan O'Brien.
SHANIA TWAIN Forever And For Abways * Bela Fleck & The Flecktones, — Julie Gldlow
CROSS CANADIAN RAGWEED Constantly
Alpiay as monitored by w7
betwaen Oct. 5-11, 2003 FILMS
PRLISIAR BOX OFFICE TOTALS
Oct. 10-12
CONCERT PULSE Title Distributor SWeekend  §To Date
Avg. Gross 1 Kl Bill Vol. 1 (Miramax)* $22.08 $22.08
Pos. Artist (in 000s) 2 School Of Rock (Paramount) $15.48 $39.67
1 BRUCE SPRINGSTEEN... 72,0379 .
2 SUMMER SANTARIUM TOUR 26208 3 Good Boy! (MGM/UA) $13.10 $13.10
3 EAGLES $1.902.0 4 Intolerable Cruelty (Universal)* $12.52 $12.52
4 PHISH $1.7022
S AFROSWITH & KISS §1.516.2 5 Out Of Time (MGM/UA) ) $8.59 $28.71
6 JIMMY BUFFETT $1.3608 6 House Of The Dead (Arisan)* $5.68 $5.68
7  DAVE MATTHEWS BAND 51,1930 ;
H Cramte St 7 The Rundown (Universal) . $5.20 $40.26
9 THE DIXIE CHICKS §089.3 8 Under The Tuscan Sun (Buena Vista) $4. $28.30
10 THEDEAD $925.3 i i
e e 9 Secondhand Lions (New Line) $3.29 $35.38
12 CHER 86752 10 Lost In Translation (Focus) $2.82 $18.12
13 J, TIMBERLAKE & C. AGUILERA 86728
14 JOHN MAYER & COUNTING CROWS $591.9 “First week in release. Allfigurss in millons.
15 JAMES TAYLOR $581.1 i
Among this week’s new tours:
DAVE RATTIEWS & FRIENDS COMING ATTRACTIONS: This  “One More Day” and “The Funeral”
week's openers include Veronica Opening in limited release this week
mo:::u;‘rov:unn Guerin, staring Cate Blanchett The  is Pieces of April, starring Katie
SEAL ﬂm‘sHoIlywoodmeirs l-lothooksharpforreooni\gan
. o PULSE; - two songs by Sinead O’Connor: st Sisqo in a supporting role.
. & publication of Promoters' -
Polstar, & omotr Julie Gldlow
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Premiere’s Late

Night Tag Team

Noory and Bell offer different styles on Coast to Coast

ate-night radio’s most successful talk show, Pre-
miere Radio Networks’ Coast to Coast, has made its
fair share of news over the past few years, most of it
centered around the program’s founder and original

host, Art Bell.

In March of 2000 Bell left the show
after a year of personal and family
problems. But just one year later,
with Coast to Coast experiencing a
ratings lag and the defections of sev-
eral key affiliates, Bell agreed to re-
turn to the show full-time
and quickly putitbackon
a winning track.

Bell’s “comeback” was
short-lived, however, as
debilitating back prob-
lems forced the talk host
to take an increasing
number of nights off from
the show, and rumors of
his departure again be-
gan to circulate. After a yearlong
struggle Bell announced thathe was
leaving the show and that the man
taking his place would be his hand-
picked successor, George Noory,
who took over in January of this
year.

When Bell exited the show for the
second time he was emphatic that
le had no intention of ever return-
ing to the Const to Coast microphone

George Noory

full-time, but said he did plan to fill
in for Noory now and then — some-
thing he has, in fact, done several
times in the past few months.

He refused to classify hisexitasa
"permanent” retirement as he did
when he left the show in
2000. In an exclusive in-
terview (R&R 10/25/02)
at the time, Bell said, “If
there is anything 1
learned from all that has
happened in the past few
years — probably the
hard way — it’s that you
should never say never.”

Good thing he quali-
fied himself, because last
month Bell agreed to retumn once
more to the show he made famous,
only this time he was coming back
as its weekend host.

In this exclusive chat with both
Bell and Noory it's clear that both
have a sense of what Bell’s return
means to Coast to Const and that they
share a vision for their tag-team fu-
ture that both hope will keep fans of

the program entertained seven
nights a week for years to come.

R&R: First of all, Art, how is your
health these days?

AB: I've been exercising and tak-
ing anti-inflammatory medications
to relieve the back pain, but, most
important, since I went off the air at
the end of last year I've lost 50
pounds. That’s 50 pounds less that
my back has to carry around, and
that has helped tremendously.

[ did it with what I call “the not
eating asmuch as [used to” diet. You
start not eating as much, and pretty
soon you don't want to eat as much.
It really works; it's that simple. It
wasn'tall thathard, and there was no
suffering involved. I just didn't feel
like eating as much, and when I start-
ed losing the weight, my back start-
ed to get progressively better.

R&R: So you're improved but not
cured, is that correct?

AB: Yes, definitely not cured. I've
had a series of MRIs, and I know
what is wrong with my back, but
carrying around that much less
weight has made my symptoms
much, much better. When [ was in
constant pain | just could not go on
the air anymore. It ruins your abili-
ty to think and concentrate. You
can’t do the sort of program I do in

Hotel.

Online early-bird registration and hotel reservation information for
| TRS 2004 is now avaitable at www.radioandrecords.com. Save over
$100 on registration and take advantage of
| our special room rates now as R&R
continues to make it affordabte for you to
l attend the one News/Talk radio event you

can't afford to miss.

As you plan your 2004 budgets this fall,
don’t miss the opportunity to join us in
Washington next February for News/Talk radio’s most influential and

informative event, TRS 2004.

TRS 2004 Online
Registration Now Open

Mark your calendar now! The annual R&R Talk Radio
Seminar returns to our nation’s capital in 2004 and will
be held Feb. 26-28 at the Renaissance Washington, DC

“When I was in
constant pain | just
could not go on the
air anymore. It ruins
your ahility to think

and concentrate.”
Art Bell

the kind of pain [ was in, that's all
thereis to it.

R&R: Now that you're feeling better,
any regrets about retiring?

AB: No, [ stand by that. I made
the absolutely right decision by re-
tiring when [ did, and, frankly,  was
prepared to stay retired. [ run my
own station, and that keeps me
busy, but I had no plans to return to
the air on any sort of regular basis. |
had filled in for George a few times,
and that was great, but, honestly, |
didn't itch to come back. Radiois in

my blood, so I missed it, but I didn't
pick up the phone and ask to come
back.

R&R: What did bring you back?

AB: The way it happened was
really sort of interesting. KFI/Los
Angeles PD Robin Bertolucci cailed
me on the phone one day. Let me teil
you, this woman is unrelenting. She
is a triple-A personality type. She
called and asked if I would do a
show for KFI on weekends, and I
said, “No, Robin, [ don’tdo that. I'm
retired now.” She said, ” Yes, | know,
but why don't you do a weekend
show for us?” I said no to her sever-
al times, but she would not give up.
Every time [ found a reason |
couldn’t do it, she’d come up with
another approach or angle and ask
me again.

Finally, [ told her that the whole
idea was ridiculous and that it would
be as much work for me to prepare a
weekend show for KFl as it would be
to do it for 500 stations. She said,
“Great, then why don’t you do that?”
At this point I was trying to find a

Continued on Page 16
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350 of America's Most Influential Stations
air The Sean Hannity Show.

For local advertising on WPHT call 610-668-5800
For network advertising or affiliations call 212-735-1700
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Premiere’s Late Night....
Continued from Page 15

polite way to say no, and so I said,
"You go ahead and call Premiere and
ask them about that,” figuring that
she would justietit go. About 10min-
utes later the phone rings, and it's
[Premiere President/
COO] Kraig Kitchin, who
says, “Robin tells me you
want to do weekends.”
At that point I said |
needed a few days to
think it over and talk to
my wife, because I hon-
estly had not given any

NEWS/TALK/SPORTS ___

little while to get back into the rou-
tine of things, but it doesn’t seem to
take me very long. Once I open the
mike and get into the show, I forget
about everything else. It’s all about
what ['m doing at that moment.

R&R: Your response to those who
say, “OK, here he goes again. He's com-
ing back just like he did last
time.”

AB: Not only no, but
hellno. Thatis my answer.
I hope that my coming on
for weekends will strength-
en the show, and I think
it will. But in regards to
me having any desire to

: take on more than what I
iouebtichote of go- Art Bell have already bargained
ing back on the air regu- for, no way,

larly atall. But when ] thought about
it, [ decided that hosting weekends
might be just the ticket. It would be
enough to be doing what 1 love and
having some fun without the grind
of having to do it five or six nights
every week. That is the way it hap-
pened, and Robin gets all the credit
for it. Honestly, she was dogged
about it; she wouldn’t take no for an
answer.

R&R: How did it feel to be back in
the saddle?

AB: It felt great. [ had been filling
in for George now and then, so [
wasn't totally rusty. It does take a

R&R: George, what was your reac-
tion to the news that Art was coming
back on a regular basis?

GN: [loveit, and I more than wel-
come it. Both Art and Kraig were
very clear with me that none of this
would happen unless I felt comfort-
able withit. My feeling is thatit’s the
greatest thing that could happen to
the show. Having Art hosting the
Sunday and Monday shows live is
dramatic. I think it could add three
to five shares to an already very suc-
cessful program. Having Art Bell in
that slot is like having Babe Ruth
come back to be on your baseball
team. [ think the world of Art, and [
think this show now has the best

[ had to remember that I'm
George Noory and Art Bell is Art
Bell — that’s the way it is. Only Art
Bell is Art Bell. I couldn’t and
wouldn't copy him. Honestly, when
I first took over the show, Art was
really helpful. He'd call me up and
tell me to put my mark on the show
and tell me to be myself and not to
listen to anyone else. His advice was
probably the most helpful advice [
got at the time.

“Fm probably a littie
bit darker than
George is. | tend
toward darker
aspects of the
paranormal than he

9
does.
Art Bell

R&R: Since you air the show on your
ouwn station, Art, I can only assume that
you listent regularly. How's George been
doing, in your opinion, since he took
over?

AB: George is a different person-
ality than I am, and that is the way

and the show have evolved over the past
10 months?

GN: Since [ went on the air, three
major events have occurred: the
space shuttle disaster, the war in
[raq and the Northeast blackout.
Those were big news events that we
covered on the show, although with
a twist, because I'm not Fox News
or CNN. While we will never step
away from what our core audience
wants, which is the paranormal and
the unusual, we are growing the
show when it comes to covering big
news stories that are dictated by
whatever events happen world-
wide. We have done, and we will do,
special programming when these
types of big news events occur. So
I'd say yes, ] am evolving the show
to appeal to more late-night listen-
ers than just a core of those interest-
ed in the paranormal.

R&R: Art, should we expect to hear
anything new on weekends with you
back behind the microphone?

AB: Probably not a lot. Every-
thing evolves, and | guess there may
be some things that I might evolve,
but right now I'm just having too
much fun. I'm probably a little bit
darker than Georges. I tend toward
darker aspects of the paranormal
than he does. I'm the guy who will
put on really scary people, and I'll
probably keep doing that. I'll scare
the crap out of a lot of people and
probably myself on weekends.

“I never doubted
my ability to
capture an
audience, build an
affiliate base or
keep sponsors
happy, and ali that
has happened.”

George Noory

up with the word to describe him,
but I can’t, because he is such a
unique talent. Some of the topics he
handles he does with that flavor that
only Art can do. A woman who has
been picked up by aliens and lived
with them — Art Bell is the only guy
[ know who can carry on an inter-
view with that person.

I tend to make people feel good
while Art will bring out that dark
side in people. Some of our guests
might even cross over between us,
but [ think that Art and I tend to get
different things out of people. You
could listen to us both talk to the
same guest and hear two complete-
ly different interviews. I think it's

“| am evolving the team in radio. itshould be. He'sheldon toalotof ~ That's where I think Il keepitfora  going to be a great mix between the
R&R: What was the hardest part of  the audience and alsodeveloped his ~ while, and [ believe that wiltbe a  two of us.
show to appeal to taking over a program so closelyassoci-  own following. He’s moved the  good combination. R&R: Art, you do know that your
. ated with its host? show to a ligater area with regard R&R: George how would you con-  return has made a lot of people in radio
more latE'mght GN: I never doubted my ability to the paranormal and even moved  trast what you do on weeknights vs.  pretty happy, don’t you?
= . to capture an audience, build anaf-  away from the paranormal a little  Art’s weekend approach to the show? AB: And I'm one of them. This is
listeners than IUSt a filiate base or keep sponsors happy,  bit, and that's OK. It’s a good thing. GN:Artis Art. I'm trying tocome  great; it really, really is.
and all that has happened. What  The one piece of advice I gave
core Of those was hard for meat ﬁrifwas theidea George wlfen he started was, ”gon’t g Got Photos? @D
interested i“ the that [wasreplacing aliving legend.  try to be me That's not going to
In the beginning [ had to stop and ~ work.” Copies don't work. You need Whenever you have photos from your News/Talk station’s
paranormal 9 !<eep reminding myself, ”Ge?rge, t? move a, show in your own direc- events and promotions, be sure you send them to:
’ LSS A sl peiillg (e e R e e R&R, News/Talk Photos: 10100 Santa Monica Bivd.,
George Noory fme.' Once [ was able to do that —  been dOfng for the past few months, 3rd Floor, Los Angeles, CA 90067
and it probably took me about two  and I think it's working, or e-mail apeterson@radioandrecords.com
weeks or so — [ was fine, R&R: George, how do you think you
Ny A A
|
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Bell
Continued from Page 3

Bell joined Clear Channel/Mem-
phis in 2000 as PD of WHRK (K97)
and Urban AC KJMS. He became
Director/Urban Programming in
December 2002. Bell was instru-
mental in the launch of the clusters
Gospel WHAL-FM earlier this year.

Prior to joining Clear Channel/
Memphis, Bell was PD of Radio
One’s WDT]/Detroit from 1999-
2000. He also programmed WKKV
(V100)/Milwaukee from 1996-99
and WJBT (The Beat)/Jacksonville
from 1993-96. He joined W]BT in
1990 as MD/ afternoon jock.

“This is a great personal oppor-
tunity,” Bell said. “I'm looking for-
ward to working withall of our sta-
tions and helping where [ can. The
strong ratings across the region
speak to the great talent we have in
the Delta among all formats.”

wess

Continued from Page 1
WCBS-AM VP /GM Steve Swensen
said. “They will work with our en-
tire staff in setting the vision for our
station and then executing the game
plan to reach our goals.”

Most recently an anchor at News
sister WINS/New York, Quimby
previously served as News Director
and, ultimately, PD for Infinity’s
KFWB/Los Angeles. Her broadcast-
news career began in 1980 at WCWB-
TV/Macon, GA and continued
through the 1980s and ‘90s with
stints at CNN in Atlanta, KNX/Los
Angeles and WBBM-AM /Chicago.
She joined KFWB in 1996.

Scheld’s new job as News Direc-
tor marks his return to WCBS-AM,
where he worked asanews reporter
in 1988. Scheld has been National
Radio Correspondent at ABC News
since 1994. In addition to his prior
run at WCBS, Scheld worked as an
anchor and reporter at crosstown
WOR-AM. He began his broadcast
news career at WRKL /Spring Valley,
NY.

Quimby and Scheld are expected
to begin their new jobs later this
month.

Rivers
Continued from Page 1

AC. “The more I played with it, the
more evident it became to me and
[GM] Maire Mason that I should be
on that team,” Rivers told R&R.
“ And now here we are —it's done!”

Afteracareer thatstarted in Har-
risburg right out of college, Rivers
served as VP/Programming for
Stoner Broadcasting and pro-
grammed WMC-FM/Memphis,
WM]JJ/Birmingham, KIOI/San
Francisco and WAVA /Washington,
among others.

For the next few weeks Rivers
will commute between St. Louis
and New York. “I'm just so jazzed
that I'm going and New York; it's
the biggest opportunity in the
nation’s biggest radio market,” he
said. “The station has a lot to grow
on, and I want to be a part of it.”

Letter
Continued from Page 3

Why is radio so bland in most places these days? Arbitron has cre-
ated an artificial universe that dictates insane contesting, more interrup-
tions for call letters every 10 seconds, clustered stopsets that lessen re-
sponse, shock radio and other manipulation of programming to impact dia-
ries. Does any of that increase the listener’s desire for the products we
advertise?

Many stations spend thousands of dollars on research that does noth-
ing more than tell them how to better manipulate and attract diarykeep-
ers. They spend more thousands of dollars on consultants that tell them
how to improve ratings. How many have spent any money on research
that tells them how to build a radio station that gets the maximum result
for advertisers and offers truly progressive programs?

Not many, | would venture to guess. They have all been duped to be-
lieve the only way to go is to play “the Arbitron game.” Ask yourself this
question: If you didn't have Arbitron to worry about, what would your ra-
dio station sound like, and would it produce better results for custom-
ers? In Springfield, IL we are asking that question these days because
we have chased Arbitron out of the market.

We were the first in the market to decide to dump them. The result
was higher revenue, no cost per point and better radio. We adapted our
selling systems and adopted our own measurement tools that dealt with
results.

About a year ago one of our competitors decided they had had enough
and canceled. This last month the ione remaining subscriber in the market
opted out. As a result, Arbitron has decided to leave the market.

The truth is, if your client has a cash register, he or she already has
a much better measurement tool than Arbitron. What Arbitron has be-
come is a tool for agencies to beat radio over the head to get a lower
rate. To add insuit to injury, radio foots the bill for the beating by paying
much higher Arbitron rates than ad agencies.

if a station goes down in the ratings, agencies will point to those num-
bers and demand a lower rate because fewer people are listening. They
never talk about what kind of results the client has seen, just “bad num-
bers.” On the other hand, when a station sees ratings increases, how
many agencies call and offer to pay more for that inventory? Arbitron
numbers have become a tool used to lower radio’s overall value. Not
only do we pay commission, but we also supply the tool they use to le-
verage lower rates. We must be nuts.

We have seen many studies, such as those by Edison, that indicate
radio listeners feel they endure too many interruptions. If you are pro-
gramming to people and not diaries, you don't have to worry about sta-
tion recall. What becomes more important is how they listen, not what
they write down. All you have to worry about is putting together compel-
ling programming that produces results for clients.

What makes us boring is our constant search for the magic bullet to
increase Arbitron numbers. That is also making us vulnerable to attack
from satellite radio and online music. We are chasing the wrong carrot
dangling on a stick.

Arbitron will tell you that they are getting better, that the People Meter
will solve all the problems, that they will get a better sample, that they
will pay people more money to participate. What they won't tell you is,
even if they do get better, it doesn't matter, because the end product is
just the wrong number.

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves

the right to edit letters.

Ratings

Continued from Page 1

storms ahead 2.9-4.4, tying for fourth

with News sibling WBBM-AM.
Elsewhere, WDAS-FM is the new

No. 1 in Philadelphia as KYW dips

to second and WUSL climbs to third.
WBLZ keeps its big lead in Boston,
WIR takes the top spot in Detroit,
WPGC repeats as Washington’s No.
1, KMOX extends its record streak
at the top in St. Louis, and XHTZ
(Z90) is now No. 1 in San Diego.

ing off are (I-r) b

Abercrombie.

bers Carl Bell and Kevin Miller, Sirius’ José
Mangin and Kate Andrews and bandmembers Brett Scallions and Jeff

b 1Lk

jusH

REGULAR OR UNLEADED? Mmuttipiatinum artists Fuel dropped in to

say hi to the people at Sirius' studios in New York and were interviewed on
Sirius® Active Rock stream, coincidentally named Octane. Seen here just before
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Avoiding A Rush To Judgment

Last Friday Premiere’s Rush Limbaugh ended his show
by admitting that he is, in fact, addicted to prescription pain-
killers. “l am not making any excuses," he told his audience.
“Over the years, athletes and celebrities have emerged from
treazment centers to great fanfare and praise for conquer-
ing great demons. They are said to be
great role models and examples for oth-
ers. Well, | am no role model. | refuse to
let anyone think | am doing something
great here when there are people you
never hear about who face long odds and
never resort to such escapes. They are the
role models. | am no victim and do not
portray myself as such. | take full respon-
sibility for my problem.”

Limbaugh will be in rehab for at least
30 days. Last Sunday's New York Post
speculated that he may have checked into the high-end Si-
erra Tucsen detox clinic in Arizona.

According to a statement released by Premiere EVP/Sales
Rhonda Scheidel, advertiser support for Limbaugh’s show
remains strong. “There are more than 100 advertisers in
The Rush Limbaugh Show, and you can count on one hand
those who are considering holding their spots until Rush re-
turns,” she said.

Hoping for
excelence ir:
rehab.

Like A Lunch Order Of Ribs — Half A Rack
Last week, Kris Gambie, co-host of The Hot Morning

. Mess on WIHT (Hot 99.5)/Wash-
’ 3

ington, announced that her left
breast implant had sprung a leak.
Her genial co-host, Mark Kaye,
picks up the story: “After a close
examination [wink, wink], it was
confirmed that Kris had indeed lost
one of her best friends.” Gamble
later went under the knife and had both implants removed.
“It’s. very sad,” PD Jeff Wyatt tells ST. “It does, however,
exphin why she's been walking around in circles for the past
week or s2.”

Immediately sensing the cheap promotional value to be
gainad frem Gamble's loss, it was decided that her now-
dormant fun bags will be mounted, autographed and auc-

Take me lo your leader.

Add

tioned off, with all proceeds benefiting the Susan G. Komen
Foundation. Gamble is phitosophical about the event. “So
many people have done so much for my boobs,” she says.
“This is their chance to give something back to the com-
munity.”

Since flipping KORQ (96Q)/Abilene, TX from Soft AC to
CHR/Rhythmic about a year ago, PD/morning guy Mark
McGill has been turning the town upside down — and tor-
turing his morning show sidekick, Grunwald. Putting a hu-
man spin on that fake “flying cat” bit that swept the coun-
try a while back, McGill actually succeeded in launching his
partner. After two failed attempts using regular helium bal-
loons, the innovative 96Q crew bought up all of the inflat-
able children’s punching bags in Abilene (58 to be exact),
filed them with helium ... and voila — Grunwald was air-
borne. “We tried chasing kim and couldn’t catch him,” says
McGill. “He got up to abort 2,000 feet, flew about 60 miles
and landed in a farmer’s field near Wichita Falls.” That wasn't
the first time Grunwald has gone traveling: McGill once had
him jump into the back of a semi, thinking it was making a
local run — only to discover it was on a one-way trip to
Baton Rouge.

The Programming Dept.

* Former WXRV/Boston PD Joanne Doody heads north
on 1-93 to become the new PD of Hot AC WHOB/
Manchester, NH.

* The FNX Radio Network brings back Keith Dakin as
afternoon driver/Asst. MD for WFNX (101.7 FNX)/Boston
and simulcast buddies WFEX/Portsmouth, NH & WPHX/
Portland, ME. Dakin left FNX in May 2001 to become Asst.
PD/MD/afternoon guy at Cox Alternative WDYL (Y101)/
Richmond. FNX midday talent Julie Kramer is upped to
Asst. MD/Heritage.

* HITS Assoc. Crossover Editor Mark Feather returns
to radio as PD of American General Media CHR/Rhythmic
KYLZ/Albuquerque.

* Former Citadel/Baton Rouge OM/PD Don Gosselin is
the new PD of Clear Channel Classic Rocker WIOT/Toledo.

* Jana Sutter is named PD of Clear Channel CHR/Pop

| WZNY/Augusta, GA. Most recently she had been MD/mid-
| day personality at KMXV/Kansas City.

EmeLille

Yo7 /60

«Jim Ryan promoted to VP/AC Programming for Clear
Channel Radio.

*Mary Quass, Lindsay Wood Davis and Tammy
Gilmore join to form NewRadio Group.

*Los Angeles radio legend Al Lohman dies of bladder
cancer at the age of 66.

* Dusty Hayes named PD of KTTB/Minneapolis.

) I

+ Andrea Ganis elevated to Exec. VP of
Atlantic Records.

 Joel Hollander named President/CEO
of Westwood One.

« Larry Hughes joins Virgin/Nashville as
VP/Promotion; Doug Baker named Di-
rector/National Promotion.

/() I —

» Westwood One acquires Unistar Radio
Networks.

* Carl Hirsch launches OmniAmerica
Communications.

*Jon Robbins becomes PD of WLLZ/
Detroit.

* Jerry Bobo named VP/Sales for KRLD/
Dallas.

Vo) /475 460

» Tony Kidd appointed PD of WBMX/Chicago.
* Cy Young named PD of WDJY/Washington.

D) /i4RS AGO

* R&R promotes Ken Barnes to Editor;
John Leader becomes VP/Managing
Editor.

* Marty Greenberg named President/
COO of Duffy Broadcasting.

« Tony Anderson joins Motown as Nation-
al Director/R&B Promotion.

« Al Peterson promoted to Exec. VP of
Jeff Pollack Communications; Marilyn
Tallman becomes VP/Operations.

Joel

Hollander

Carl Hirsch

Tony
Anderson

, ,/3/77/2/@/5 across the known universe have come together in search ot a Detier 24 Rour Lottt SOhER.
ey rmzve switched fo Jones Radio Networks for researched music, seasoned taleny, \ocaized conkes

and a superior level of service from the Jones Team of radio protessianals.
Jores Raaio Networks delivers 24 Hour fontnat power to more stations (nan anyone a\se.

Call Pat Crocker, 800.609.5663 iy

* Kk K

“Jones Rocks!"
Eric Kaufman GM, KLOA Ridgecrest, CA

Deypart 24 Hour

Neows & Tak & g

- -

Rewwarch
&Preo

L JONES

email betterservice@jonesradio.net i JONES RADIO NETWORKS
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Quick Hits

* After seven years at Edison
Media Research, VP Jayne
Charneski is headed to EMI
Group in the newly created posi-
tion of VP/Consumer Research &
Strategy.

* WASH/Washington afternoon
guy (and 30-year DC radio vet) Loo Katz moves to morn-
ings, where he'll team with Lori Brooks. Bill Worthington, a
WASH vet, retums to replace Katz in aftemoons. Brooks, most
recently with Metro Networks, is best-known for her time as
“Monica” Brooks, Jay Thomas’ co-host on KPWR (Power 106)/
Los Angeles from 1986-93. Dave Adler, who's been covering
mornings at WASH, retums to swing shift duties.

* Infinity Active Rocker KUFO/Portiand, OR revamps its
jock lineup: Former WNFZ/Knoxville PD Dan Bozyk is
now Asst. PD/MD/midday dude, while longtime afternoon
drivers Craig The Dog-Faced Boy and Porkchop exit.
They're replaced by Cort & Boomer, who move up from
nights. New to nights: Rocko, famous for his years at
WAAF/Boston and infamous for his recent short stint at
WMMS/Cleveland.

* Across the street, Entercom Alternative KNRK is just
as busy: Morning team Gustav & Daria exit, along with MD
Jayn. Afternoon dude Marconi, along with cohorts Tiny and
Niki }., moves to mornings at sister KNDD/Seattle; they'll
also be simulcast on KNRK. joining KNRK for middays is
JC from KITS/San Francisco. Jaime Cooley is upped to Asst.
PD and is joined in afternoons by Steve Kallao, who's in-
bound from nights at KQXR/Boise, ID.

* After five years, Bo Reynolds leaves The Greg & Bo
Morning Show at Entercom’s KALC/Denver to concentrate
on his successful syndicated Country show. For now, PD B]
Harris slides into mornings with Greg Thunder.

* Geno Michellini exits nights at ABC Classic Rocker
KLOS/Los Angeles. Midday personality Suzanne Ansilio
moves to nights, while Cynthia Fox is upped from part-

Setting his alarm: eight
fhours earller.

time to middays.

* Urban AC KRWP/Houston drops the syndicated Doug
Banks Morning Show. Look for the November debut of a new
local morning show that will include Val Wilson from cross-
town rival KMJQ. PD Maurice Devoe comes off the air as
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Princess Ivori (may not be actual roy-
aity), adds a few hours to her midday
shift and is awarded Asst. PD stripes.

* WBZZ/Pittsburgh Creative Ser-
vices Director Spank segues to Clear I
Channel Alternative WWDC/Washing- |
ton in the same post.

* After |3-plus years at WAVF/
Charleston, SC, Asst. PD/MD/night
personality Danny “V" Villalobos exits

b

|
|
and is replaced by Susie Bowe. ’

= WZNE/Rochester, NY Marketing
Director Jeff Sottolano picks up the
colorful MD stripes once worn by Vio-
let, who left in August.

* WYLD/New Orleans midday per- |
sonality Niecy Davis crosses the street

| ST Shot 0’ The Week

Proving that there’s no statute of limitations on a good idea, WKLS (96Rock)/
Atlanta slapped a fresh coat of paint on the old Madonna/Britney makeout l
shot from the recent MTV Video Music Awards. The evidence is pictured
here. “We put up two boards last Friday, including one on I-75 downtown,”
says PD Paul Kriegler. "We've already gotten TV coverage and a bunch of
complaint calls, mostly from women — several of whom tried to explain to
their children in the car what ‘do 'em’ means. On the other hand, we feel it's

a campaign that resonates very well with our male core.”

to R&B Oldies KMEZ for the same du-
ties.

¢ Evan “Cabana Boy” Bernstein moves from KBKS/
Seattle to KCHZ/Kansas City to do afternoons.

« Clear Channel News/Talk WGY/Albany, NY adds the syn-
dicated Sean Hannity Show to afternoons. He replaces Scott
Alan Miller, now co-hosting momings at WRKO/Boston.

| Baby Poop

Congrats and much love to Arista Exec. VP/Promotion
Steve Bartels and his lovely wife, Eileen, on the birth of
the couple’s second child. Daughter Lily Marie Bartels was
born at 12:32am on Oct. |4. She weighed in at a healthy 8
Ibs., 12 oz.

Humanitarian Stuff

* WOR/New York personality Joan Hamburg was the
recipient of the Humanitarian Award at the Breast Cancer
Foundation’s 10th anniversary symposium and awards lun-
cheon on Oct. 8.

¢ Congrats to Clear Channel/South Florida RVP David
Ross, who was named the 2003 Diversity Champion of the
Year for the BankAtlantic Equal Opportunity Day Awards
program. Ross’ honor, to be presented on Oct. 31, recog-
nizes outstanding work by a South Florida executive in fur-

| thering equal opportunity, diversity and equal rights.

61% of
radio stations are drastically
under-performing in sales*

*but that probably doesn’t include you.

. It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterorises, Inc. » 233 Needham Street « Radio Plaza/5th Floor « Newton, MA 02464

Condolences

We are saddened to report the passing of promo vet
Kelty Schweinsberg (pictured here circa 1993) on Oct. 12.
She was only 42. Schweinsberg, who
headed the promotion department at
Lou Pearlman’s TransContinental
Records, checked into New York's St.
Vincent's Hospital & Medical Center
on Oct. 4 due to the effects of a rap-
idly debilitating infection that doctors
now theorize may have been H.U.S,,
a rare strain of the e. coli bacteria. At
press time, funeral services were
scheduled to be held Oct. |7 in Elwood City, PA, just out-
side of Pittsburgh.

* George “Bud” Armstrong, the last President of
Storz Broadcasting, which pioneered the Top 40 format at
its stations across the nation, died Oct. 7 in Omaha. He was
76.

¢ Forty-year East Texas radio vet Larry Kent passed
away last week. Kent was best known for his years spent
as OM of CHR/Pop KISX and Country KNUE/Tyler, TX.

* ST also sends its condolences to promo vet Barry
Lyons of Rent-a-Label on the passing of his mother, Jean,
on Oct. 6 in Delray Beach, FL.

(617)928-1910
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Off To The Races

‘SOUND DECISIONS — . ,

Alook at some of the fourth quarter’s big releases

Oct. 1 is the official beginning of the fourth quar-
ter, but the labels seem to have started early this year
as they rolled out some big names in early to mid-Sep-
tember. RCA hit retail with Dave Matthews’ solo de-
but, Limp Bizkit made their long-awaited return with
Results May Vary, OutKast dropped the double CD
Speakerboxxx/The Love Below, and Nickelback’s The

Long Road led fans to stores.

While the jack-o’-lanterns aren’t
even carved yet for Halloween, the
race for Christmastime retail dollars is
on. And with another tough year for
the industry almost in the books, la-
bels are once again pulling out all the
stops to make those registers ring,
whether it's with greatest-hits packag-
es or bonus DVDs.

We've focused here on a few key la-
bels and their entries in the fourth-
quarter retail derby. Space is limited,
so this is by no means a complete list.
And keep in mind that these release
dates can change quicker than you can
say "“Seabiscuit.”

Arista

Already out of the gate: Adema'’s
Unstable, Dido’s Life for Rent, Out-
Kast's Speakerboxxx/The Love Below

In the money: QutKast

Odds-on favorites: Nov. 4 sees the
new release from Pink, Try This, and
a live Avril Lavigne DVD and bonus
CD titled My World.

Other contenders: Sarah McLach-
lan returns with a new album, After-
glow, on Nov. 4. Whitney Houston gets
in the spirit of things with the holiday
album One Wish on Nov. 11, and Out-
Kast and Santana see DVD releases at
the end of the month. On Dec. 9 Kelis
gets Tasty and Bonecrusher throws
down Fighting Music.

urban department in the Tower, West-
side Connection could build plenty of
new relationships with radio. The al-
bum title Terrorist Threats, however, may
sit a little uneasy with some people.

DreamWorks

Already out of the
gate: Alien Ant Farm’s §
truAnt, Saves The Day’s
In Reverie, Leaves' Breathe

Odds-on favorite:
Toby Keith’s Shock ‘N
Y'All (11/4). =

trucking at radio, which will most
likely translate to even more sales
come gift-giving season.

Odds-on favorite: Korn return to
form with Take ¢ Look in the Mirror, due
to hit shelves Nov. 25.

Other contenders: It's all aboutlive
discs and DV this season. First up
are Tenacious D, with a live two-DVD
set on Nov. 4. All the publicity sur-
rounding School of Rock will most like-
ly help the cause. The following week
Pearl Jam drop their double-DVD set
and Rage Against The Machine fans
can witness the band’s final show on
a live CD-DVD that hits stands Nov.
18.

The dark horse: Mandy Moore’s
Coverage arrives Oct. 21.
She’s got tons of expo-
sure on the silver screen,
g but will her music make

*| the cut withaging teeny-
pappers?

Interscope/
Other contenders: |

Nov. 11 sees Dave Hol- [Ss 4 Geffen/A&M
lister’s Real Talk and Ron — - Already out of the
Isley’s HereI Am, featur- ~ BritneySpears  gate: Sting’s Sacred Love,

ing Burt Bacharach. A
week later a live set from Floetry, Live
in New Orleans, hits shelves.

The dark horse: Nelly Furtado’s
Folklore. It's been a while since Nelly
(the one from Canada, that is) has
been at radio. Can Folklore continue
the fairy tale for the singer?

Elektr.

Already out of the gate: Jet's Get
Born

In the money: Metallica’s St. Anger
will probably still be stuffing stock-
ings come December.

Odds-on favorite: Missy Elliott,
This Is Not a Test

Dec. 16 sees The Reign'’s |
Reign  Supreme and
Clipse with Hell Hath No
Fury.

The dark horse: Pink
continues to push pop
boundaries, this time
teaming up with Tim
Armstrong of Rancid
and The Transplants.
Will Missundaztood fans
sample new sounds on Try This?

Capitol

Already out of the gate: Dave Koz,
Bonnie Raitt

Odds-on favorites: On Nov. 11
Coldplay hitstores with a live CD and
DVD. A week later Chingy hopes to
live up to the title of his album, Jack-
pot. That same week Beatles fans will
mob the DVD aisles for John Lennon
and Lennon Legend.

The dark horse: With a revitalized

Pink

e Other contenders:
This week newcomers
The Format brought In-
terventions and Lullabies
to the masses and Lucky
K J Boys Confusion deliv-
fi| ered Commitment. Gerald
Levert's Stroke of Genius
enlightens us on Oct. 28.
Prog-metallers Dream
Theater get rolling with

Train of Thought on Nov. 11.

The dark horse: Jet’s Get Born.
Probably won’t be a huge smash by
Christmas, but with huge buzz and
great press, these Aussies could be a
slow build that comes to fruition in the
new year.

Epic

Already out of the gate: Howie

Day’s Stop All the World Now, Fuel's

Natural Selection
In the money: Audioslave keep on

Limp Bizkit's Results
May Vary, Jonny Lang’s Long Time
Coming

In the money: Limp Bizkit

Odds-on favorites: Puddle Of
Mudd (11/11), Blink-182 (11/18) and
Enrique Iglesias (11/25)

Other contenders: Something Cor-
porate hit this week, 2Pac’s Resurrec-
tion drops Nov. 4, and a live DVD
from U2 hits retail Nov. 18.

The dark horse: G-Unit's Beg for
Mercy is due Nov. 18. Can 50 Cent’s
squad follow their leader’s lead?

Island Def Jam Music
Group

Already out of the gate: DMX's
Grand Champ, Ludacris’ Chicken and
Beer, Nickelback’s The Long Road

In the money: Ludacris, Nickel-
back

Odds-on favorites: Ja Rule’s Blood
in My Eye (11/4), Jay-Z's The Black Al-
bum (11/28) and Hoobastank's The
Reason (12/9)

Other contenders: Devildriver re-
lease their demons in time for Hallow-
een on Oct. 28, while Bon Jovi's This
Left Feels Right drops Nov. 4. Nov. 18
sees 112 get Hot & Wet and Ashanti
under the mistletoe with Christmas
Album. Memphis Bleek gets M.A.D.E.
on Dec. 9.

The dark horse: Jay-Z's The Black Al-
bum. Will Black be as good as Blueprint?

Jive

Already out of the gate: R.'s Kelly
greatest-hits disc, The R in R&B Collec-
tion, Volume I
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Latest Greatest

When it comes to giving gifts this season, get 'em what
they want — just the hits. Already, greatest-hits packages
like Jive's R. Kelly set and RCA’s Elvis 2nd to None have
hit retail. Here's a sampling of other retrospectives to iook
forward to.

Oct, 28
R.E.M., In Time: The Best of R.E.M. 1998-2003 (Warner Bros.)
Run D.M.C., Ultimate Run D.M.C. (Arista)

MNov; 4
Sheryt Crow, The Very Best of Sheryl Crow (A&M/Interscope)
Toni Braxton, Ultimate Toni Braxton (Arista)
Bob Seger, Greatest Hits, Vol. 2 (Capitol)

“Nov. 11
Pearl Jam, Rarities two-CD set (Epic)
Nov. 25
No Doubt, The Singles Collection and a
limited-edition Singles Collection boxed set

(Interscope)

Cool (Arista)

TLC, Stili Crazy ... Always Sexy ... Forever

7
No Doubt

In the money: R. Kelly

Odds-on favorite: Britney Spears’
fourth album, In the Zone, drops Nov.
18. The first single, “Me Against the
Music,” features Madonna — the
sweetest kiss for retail since the MTV
VMAs.

Other contenders: Forces Of Evil
— a Goldfinger side project — drops
this week, Too Short steps up with a
new release on Nov. 4, and Joe hits
retail on Dec. 16.

The dark horse: Aaron Carter. As
the younger brother of Nick Carter
gets further away from the Disney
Channel demo, he could experience
some growing pains.

Reprise

Already out of the gate: Paul Oak-
enfold, The Distillers

Other contenders:
Barenaked Ladies return
this week with Every-
thing to Everyone. Mean-
while, Disturbed will
release a live CD-DVD
from their Music As a
Weapon tour, while
Michael Buble’s Let It |
Snow drops on Nov. 18.
There's also the sound-
track to some little film
called Lord of the Rings: Return of the
King on Nov. 25, and newcomers Eis-
ley bring Marvelous Thing to stores
Dec. 2.

The dark horse: The Distillers’ Cor-
al Fang. Will Alternative radio wel-
come a female-fronted punk band
onto playlists? Seems like fans are
more than willing to.

Universal

Already out of the gate: Edie Brick-
ell, Michael McDonald, Matt Na-
thanson

In the money: Bad Boy’s Da Band

Odds-on favorite: Singer-TV star
Nick Lachey hits retail Nov. 11. With
all the exposure from the MTV reality
series The Newlyweds, starring Nick
and wife Jessica Simpson, Lachey gets
not only the popular vote, but the
sympathy vote as well.

Other contenders: Loon and The
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Nelly

Rapture (10/21), Element Eighty (10/
28). Hip-hop hooray on Nov. 18, with
releases from Big Tymers and Tim-
baland & Magoo — and a remix al-
bum from Nelly the following week.
December sees releases from Lil
Wayne, David Banner and Juvenile.

The dark horses: Mushroomhead
and Hatebreed. The former isa masked
cadre of metal warriors bringing Faith
No More-style rock to the table. The lat-
ter are a rising metalcore act with the
hardest of hard-core followings.

Virgi

Already out of the gate: Ima Robot,
Black Rebel Motorcycle Club

In the money: A Perfect Circle’s
Thirteenth Step

Odds-on favorite: Iggy Pop makes
a triumphant return on Nov. 4 with
Skull Ring, which not
only features The Stoog-
es, but young punks like
Sum 41.

Other contenders:
Drag-On go to Hell and
Back (10/21), and The
Thrills say So Much for
the City (11/4).

The dark horse:
Courtney Love. The un-
hinged diva is slated to
return with the ironically titled Amer-
ica’s Sweetheart.

Warner Bros.

Already out of the gate: Seal’s
Waiting for You, Static-X's Shadow Zone

In the money: It’s never too late to
buy another Linkin Park CD for the
kids.

Odds-on favorites: Speaking of
Linkin Park, they're releasing a CD-
DVD combo called Live in Texas on
Nov. 18. On the same date The Red
Hot Chili Peppers do the same.

Other contenders: The Matrix Rev-
olutions soundtrack hacks in to the
system Nov. 4.

The dark horse: The dark horse is
actually a dog, as Triumph The Insult
Dog from Late Night With Conan
O'Brien releases the comedy album
Come Poop With Me. Looks like that
feud with Eminem is paying off.
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¢ THE INDUSTRY’S NO. 1 RETAIL CHART October 17, 2003
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 LUDACRIS Chicken & Beer Def Jam South/IDJMG 430,068 -
1 2 OUTKAST Speakerboxxx/The Love Below Arista 191,866 10%
- 3 ELVIS PRESLEY Elvis: 2nd To None BMG Heritage 188,096 -
3 4 DIDO Life For Rent Arista 104,264 -45%
5 5 DAVE MATTHEWS Some Devil RCA 95,704 -34%
4 6 STING Sacred Love A&M/interscope 87,781 -50%
8 7 R.KELLY The “R.” In R&B Coltection Vol.1 Jive 82,082 -25%
" 8 NICKELBACK Long Road Roadrunner/I0JMG 78421 A7%
12 9 HILARY DUFF Metamorphosis Buena Vista/Hollywood 77,242 18%
6 10 LIMPBIZKIT Resuits May Vary Flip/interscope 73,862 -38%
- " 2PAC Death Row Presents: Nu-Mixx Klaz Death Row 72,71 -
- 12 VARIOUS Totally Hits 2003 BME 1,937 -
10 13 JOHN MAYER Heavier Things Aware/Columbia 69,312 -21%
- 14 SEVENDUST Seasons nwr 66,240 -
] 15 OBIE TRICE Cheers Shady/Aftermathiinterscape 63,894 -36%
2 16 BAD BOY'S DA’ BAND Too Hot For TV Bad Boy/Universal 62,223 -710%
16 17 CHINGY Jackpot OTP/Capitol 60,342 3%
14 18 BEYONCE Dangerously In Love Columbia 59,697 -20%
13 19 DMX Grand Champ Def Jem/IDIMG 56,447 -35%
- 20 STATIC-X Shadow Zone Warner Bros. 48,957 -
2 2 3 DOORS DOWN Away From The Sun Universal 44,797 1%
7 22 MARTINA MCBRIDE Martina RCA 42,840 -61%
2123 EVANESCENCE Failen Wind.up 42,736 -13%
15 24 BETTE MIDLER Bette Sings The Rosemary... Columbia 42,494 -40%
2 25 ALAN JACKSON Greatest Hits Vol.2 Arista 41,018 A7%
- 26 RZA Birth Of A Prince Sanctuary/SRG 40,276 -
17 27 MURPHY LEE Murphy's Law Universal 38973 -33%
24 28 ERYKAH BADU Worldwide Underground Motown 37,667 -6%
18 28 A PERFECT CIRCLE Thirteenth Step Virgin 35,349 -38%
23 30 ROB ZOMBIE Past, Present & Future Geffen 34,257 -25%
3 AN 50 CENT Get Rich Or Die Tryin' Shady/Attermatiyinterscope 34,110 +10%
- 32 VARIOUS MTV2 Headbanger's Ball Comp... Roadrunner/IDIMG 33,800 -
32 33 LINKIN PARK Meteora Warner Bros. 32311 +13%
% 3N SEAL v Warner Bros. 31977 12%
29 3 COLDPLAY Rush Of Blood To The Head Capitol 31.823 +3%
- 36 PRIMUS Animals Should Not Try To Act... Interscope 30,110 -
28 3 NORAH JONES Come Away With Me Blue Note/Virgin 29,386 10%
37 38 YOUNGBLOODZ Drankin’ Patnaz So So Def/Arista 28,975 +12%
2% 38 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk nwr 21.906 -23%
- HOWIE DAY Stop All The World Now Epic 25930 ° -
K1 MICHAEL MCDONALD Motown Motown 25,873 +2%
19 42 GARY ALLAN See If | Care MCA 25,156 -54%
3B 43 MATCHBOX TWENTY More Than You Think You Are Atlantic 24,072 8%
k] 44 BAD BOYS il Soundtrack Bad Boy/Universal 22,974 -16%
47 45 CHRISTINA AGUILERA Stripped RCA 21,865 0%
35 46 SOUNDTRACK The Fighting Temptations Sony Soundtrax 21,701 19%
a8 47 BLACK EYED PEAS Elephunk Interscope 21,637 2%
43 48 STAIND 14 Shades Of Grey Flip/Elektra/EEG 21.169 10%
33 49 MARY J. BLIGE Love & Life Geffen 21,148 15%
42 50 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 20,930 1%
© HITS Magazine Inc.
\ Ludacris hel compilation, at No. 3. Double-digit F
U ) ﬁ[' E U rﬂ s himself toP: The rest of the top 10 includes Arista’s | increases are rgg-
heap of Chick- Dido (No. 4), RCA’s Dave Matthews (No. | istered by
i | en N Beer sales. 5), A&M/Interscope’s Sting (No. 6), Jive's | Shady /A fter-
chlcke” N BBB’ Here' The album R. Kelly (No. 7), I;loadrufner/ IDJMG's | mat hy/ Inter-
Nothing like a - | goes to No. 1 Nickelback (No. 8), Buena Vista/Holly- | scope’s 50 Cent
little price break to ‘ﬁ ¥ {on 430,000 wood’s Hilary Duff (No. 9) and Flip/In- | (+10%), WB’s
stimulate  the . .| plus in sales, terscope’s Limpbizkit (No. 10). Linkin  Park
economy. 1 e ‘a ¥ | also fueled by Among the chart newcomers are Death | (+13%) and So
Getting off to a "’i = ,'4' huge airplay | Row’s 2Pac remixes (No. 11), TVT's Sev- | So Def/Arista’s
nice jump start = |on “Stand Elvis Presley endust (No. 14), Warner Bros.” Static-X | YoungBloodz Howie Day
thanks to UMG’s - = 9 1 Up” (No. 20), Sanctuary’s RZA (No. 26), Roa- | (+12%).
innovative new EL__% #7F That's more than enough to top the pre- | drunner/IDJMG’s MTV2 Headbangers Ball
$12.98 pricing pro- == F vious leaders, fellow Southern hip-hoppers | (No. 32), Interscope’s Primus (No. 36) and Next week: it's time to Idol, as RCA
gram, Def Jam ¥ B | OutKast, whose two-CD Arista set falls to | Epic's Howie Day (No. 40); Day’s “Perfect | runner-up Clay Aiken gets set to grab the
South/IDJMG Ludacris No. 2, just ahead of the week’s other big re- | Time of Day” is garnering multiformat | top slot, with Columbia’s Jagged Edge
Dirty South rapper lease, BMG Heritage's Elvis: 2nd to None | support. eyeing the second-place position.
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GOING FOR ADDS

o October 17, 2003

Special Collections

It's still probably too early to be thinking about the holiday sea-
son, but next week the labels are going to give vou a sneak peek at
a few things they believe would make perfect presents for music lov-
ers everywhere. Special collec-
tions, including greatest hits CDs, F##Q
limited-edition box sets and re-
mix albums, are on their way and
should reach consumers begin-
ning in mid-November.

Gwen Stefani (vocals), Tony
Kanal (bass), Tom Dumont (gui-
tar) and Adrian Young (drums),
otherwise known as No Doubt,
have been at it since the late ‘80s,
and next week they continue
down their long path of success
with “It's My Life.” The song is a
cover of the UK. band Talk Talk's 1984 hit and is our first look at
No Doubt’s forthcoming album, The Singles 1992-2003. The clip for
“It's My Life,” filmed with director Dave LaChapelle, should be hit-
ting video outlets shortly, and the song itself will arrive at Pop, Hot
AC and Alternative outlets next week. A four-disc (two CDs, two
DVDs) limited-edition deluxe box set, Boom Boom, will hit store
shelves on Nov. 25. The CDs included will be The Singles 1992-2003
and Everything in Time (B-Sides, Rarities, Remixes), which includes sev-
en previously unreleased tracks. The DVDs will be The Videos 1992-
2003 and Live in the Tragic Kingdom. "It feels like the right time to
release this collection, because it closes a chapter,” says Kanal. “This
is the recap of an incredible journev that we've had, and it sets the
tone for what will come in the future. We decided not to call it ‘Great-
est Hits,” because that sounded too final. There’s more to come from
us as a band.”

After emerging in 1992 with their eight-times platinum debut,
Core, Grammy-winning California band Stone Temple Pilots return
to present ”All in the Suit That You Wear,” the lead single from their

: greatest hits CD, Thank You. The
single will be Going for Adds at
Rock, Active Rock and Alterna-
tive, and the album is slated for
a Nov. 11 release. Thirteen of
STP's previous hits will be fea-
tured on the collection, as well as
“All in the Suit...” and an acous-
tic version of “Plush” recorded
live on MTV's Headbanger's Ball in
1992. A special CD/DVD pack-
age will also be available. The
three-hour DVD will include 32
songs, music videos, live performances and “bootleg” videos shot
by friends and fans of the band. A version of “Sweet Emotion” with
Aerosmith’s Steven Tyler and Joe Perry and a version of "Wichita
Lineman” with Glen Campbell will also be featured on the DVD.

Counting Crows greatest hits album, Filns About Ghosts — The
Best of Counting Crows, will debut Nov. 25. The first single from the
album, “She Don’t Want Nobody Near,” will reach Triple A outlets
next week. Counting Crows have
been nominated for Artist of the
Year/Adult Alternative Radio at
this year’s Radio Music Awards,
where they will compete against
U2, Coldplay, Dave Matthews
Band and Jack Johnson. The cer-
emonies take place Oct. 27 at the
Aladdin Hotel in Las Vegas.

While Nelly isn't exactly
ready to release a greatest hits
CD, he is coming out with a Da
Derrty Versions (Remix Album) on
Nov. 25. “1z U,” the first single from the album Going for Adds at
Rhythmic and Urban, was produced by Jason “Jay E” Epperson
and incorporates “The Big One,” a.k.a. “Theme From People’s
Court,” in its track. Da Derrty Versions features remixes of Nelly's
biggest hits and also gives fans some brand-new cuts. "It’s strict-
ly for fun, you know,” says Nelly, whose album will also have
guest appearances by Murphy Lee and Ron Isley. “I'm not trying
to gain anything from it. We’ve been fortunate enough that I've
been able to have this type of success, so it’s definitely not a capi-
talism thing, it’s just having fun.”

No Doubt

Stone Temple Pilots

Nelly

— Mike Trias

il
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Week 0f 10/20/03

CHR/POP

DASHBOARD CONFESSIONAL Hands Down (Vagrant/
LINKIN PARK Numb (Warner Bros.}

NO DOUBT It's My Life finterscope)

SARAH MCLACHLAN Fallen (Arista/

CHR/RHYTHMIC

BEYONCE' Me, Myself And | (Columbia)

DMX Get It On The Floor (Ruff Ryders/iDJMG)

G-UNIT Stunt 101 finterscape)

JHENE No L.0.V.E. fEpic/

LIL KIM Thug Luv (Queen Bee/Big Entertainment/Atlantic)
NELLY 1z U (FoReelfUniversal)

TGK Hott /Kid Sationall

URBAN

BEYONCE' Me, Myself And | (Columbia)

DMX Get It On The Floor (Ruff Ryders//DJMG)

G-UNIT Stunt 101 finterscape)

LIL KIM Thug Luv (Queen Bee/Big Entertainment/Atiantic)
NELLY Iz U fFo‘Reel/Universal)

TGK Hott (Kid Sational)

URBAN AC

VAN HUNT Seconds Of Pleasure {Capitol)

COUNTRY

BILLY RAY CYRUS Always Sixteen (Word/

DIERKS BENTLEY My Last Name /Capitol/

KENNY CHESMEY There Goes My Life (BNA/

PATTY LOVELESS On Your Way Home fEpic/Monument)

AC

MAN DOKI SOULMATES Daydream (Parol
MANDY MOORE Have A Little Faith tn Me (£pic/
SERA That's What You Get (Aezra/

SUZY K Gabriel Velum/

\
»

HOT AC

JOHN GREGORY Ride Of Your Life {Atfantic)
NO DOUBT It's My Life finterscope)
TRAVIS Re-Offender {Epic/

SMOOTH JAZZ

AL GREEN | Can’t Stop (Blue Note/EMC)

ALEX BUGNON Cascade (Varada/

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown)
NAJEE Eye 2 Eye (V-Coded)

ROCK

SKRAPE Stand Up (RCA/
SMILE EMPTY SOUL Nowhere Kids {Lava/
STONE TEMPLE PILOTS AllIn The Suit That You Wear fAtantic)

ACTIVE ROCK

SKRAPE Stand Up (BC4/
SMILE EMPTY SOUL Nowhere Kids (Lava/
STONE TEMPLE PILOTS Al in The Suit That You Wear (4tiantic/

ALTERNATIVE

311 Beyond The Gray Sky (Volcano]

ANTI-FLAG Turncoat (Fat Wreck)

DROPKICK MURPHYS The Dirty Glass (Hellcat/Epitaph)
NO DOUBT It's My Life finterscape/

SKRAPE Stand Up (RC4/

SMILE EMPTY SOUL Nowhere Kids /Lava/

STONE TEMPLE PILOTS All In The Suit That You Wear /4t/antic/

TRIPLE A

AL GREEN | Can‘t Stop (Blue Note/EMC)

BRENDA WEILER Out Of The Blue (Virt/

COUNTING CROWS She Don’t Want Nobody Near (Geffen/
COWBOY JUNKIES The Way | Feel {Borealis/Northern Blues)
CRASH TEST DUMMIES Flying Feeling (Cha-Ching/Music Alfies)
DELBERT MCCLINTON Live Vew West/

GUSTER Careful {Paim/Reprise/

VARIOUS ARTISTS Bird Up (Savoy Jazz)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Gaing For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioancrecords.com.

wwwW americanradiohistorvy com
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Part ONE Or A Two-PART SERIES

Brother, Can You
Spare A Dime?

High-mileage promotions on low dough

Pop quiz, hotshot: Your GM is breathing down your
neck about getting ratings while at the same time
screaming at you to cut your spending. You're look-
ing at your budget and seeing that big fat $0 on the
line for marketing and promotions. You're thinking,
“This stinks worse than that dead fish I left behind
my ex-girl/boyfriend’s couch after we broke up.” What

do you do?

Unfortunately, it’s not something
you can just ignore and hope it goes
away, like the rash you e
developed after that cra-
zy, drunken night in
Madrid. The best line 1
heard about the need to
persistently execute pro-
motions comes from
WHOT (Hot 101)/ Youngs-
town, PA PD John Trout.

ideas from some of your peers —
PDs at smaller-market stations who
are operating on shoe-
string budgets but who
have still come up with
ways to make sure they
get their names out there.

“Shaking hands and
kissing babies — that’s
the name of the game, no
matter where you are,”

He says, “1 had a men-
tor — Roger Ingram, who
was my GM during my
eight years at WZPL/In-
dianapolis —who told me that your
radio station is a slowly deflating
tire that constantly needs to be
pumped up with promotions.” I
know what you‘re all thinking now:
“Damn, why can’t my GM think that
way?”

Kissing Babies

Further illuminating the need for
killer promotions is KZZU (93 Zoo
FM)/Spokane PD Casey Christo-
pher, who comments, “We’re com-
peting notjustagainst other stations,
but against technology that's draw-
ing listeners away from radio com-
pletely, so we have to really conk
them over the head and get their at-
tention. When it comes to contest-
ing, it's really got to stand out.”

Are we making your stomach roil
yet by forcing you to think about
how in blue hell you're going to be
able to pull off great promotions
during the looming fall book with-
out any money?

Fear not, because while we‘re be-
ing cruel and unusual and making
you reach for the Maalox, we‘re also
going to provide you with some sol-
id, creative and mostly inexpensive

Casey
Christopher

says WHTS (All Hit 98-
9)/Quad Cities, IA-IL PD
Tony Waitekus. “We do
something called High
School Hits, where every weekend
we try tohita local high school foot-
ball game, make ourselves known
and hand out All Hit 98.9 stuff.

“We're also getting into another
parade season: We just did a parade
for the Moline High School homecom-
ing, and we've got three Halloween
parades coming up.”

Save The Day

WHOT's Trout says, “What I'm
seeing from my vantage point is that
promotions morph into community
events and giveaways. The tradition-
al model of the promotion that you
get handed and get told, ‘Stick your
name on this,’ doesn'texist. | have to
gooutand find or create those situa-
tions.”

Trout shares a home-run promo-
tion that didn’t require too much
effort or cash on his station’s part. It
fell into his lap after his morning
show learned that a local town
would not be able to hold its annu-
al Christmas “Light Up Night”
event due to lack of funds.

“It's an annual thing where all the
businesses stay open late and serve
hot chocolate and the community

_CHRIPOP

By Keith Berman
Associate Radio Editor

comes down and sings songs and
the lights are on the trees and every-
thing,” Trout explains.

“When we heard the town didn’t
have money for it this year, my
morning show asked people on the
air if they wanted to see it happen,
and we said we'd do everything we
could to make it happen. Business
leaders started coming out of the
woodwork, saying, ‘Please help us.
We want to see this thing continue.’

“Understand as
much as you can
about programming,
marketing and the
concept of how Top
40, as a format,

reaches people.”
Jim Allen

“We got so many calls, and now
Light Up Night is going to go on be-
cause the businesspeople felt that
with Hot 101's involvement they
could pay for it; the advertising off-
set the expenditures. To me, that's a
promotion, in that we‘ve taken a lo-
cal problem and we've helped peo-
ple see it and solve it.

“My morning show is going to
lead the parade that night because
they were the ones trying to save
this evening for this town. We saved
Christmas — that was the lead sto-
ry on the news the next night.”

Apparently, the feel-good ele-
ment still works. It's just a matter of
looking for nontraditional ways to
plug your station into the commu-
nity.

Emotional Button Pushing

Waitekus’ station and others in
his cluster tie in to the trick-or-treat

mentality of Halloween. “Our clus-
ter does the Quad City Radio Group
Annual Halloween Watk, where we
decorate the entire building, up-
stairs and downstairs, with spider
webs and ghosts and witches and
things like that,” he says. “Well over
2,000 kids and parents usually come
by to trick or treat in all the studios.

“It's a big NTR event for us. We
sell this to candy companies and
various people who want to have
their stuff sampled. It's really quite
a good event.”

So, shiny, happy community in-
volvement pays off, but opportuni-
ties like these don‘talways drop into
our laps. Sometimes it takes good,
old-fashioned sales hounding to get
clients involved in promotions —es-
pecially when it means they might
be able to hook you up with give-
away material.

Jim Allen, PD at KZMG (Magic
93.1)/Boise, 1D, says, “I realize the
value of the relationships that a lot
of our salespeople have with their
better clients — clients who really
get it, especially — and I use those
relationships to forge some good
promotions. That way, the money [
have I can spend in different places
or over more concentrated periods
of time so ] can make them seem like
bigger deals.”

Allen offers this advice for new
sales reps to help them forge strong
relationships between the station
and clients, allowing them to help
each other get publicity: “Under-
stand as much as you canabout pro-
gramming, marketing and the con-
cept of how Top 40, as a format
reaches, people.

“Remember that emotional but-
ton pushing — especial-
ly from stations that tar-
get women — is going to
get the most response
from listeners. Build pro-
motions that capitalize |
on the excitement of |
whatever the product |
that's out there may be.” |

Relationships don‘t
even have to be sales-ori-
ented to be beneficial to
your station. “We do cross-promo-
tion on TV,” Trout says. “We're in
pretty solid with one of the TV sta-
tions here. They get their name on
our station when they do news up-
dates for us, and they return the fa-
vor by attaching our logo or our spot
to their programming.”

Packaging Is Key

Once you've gotten these sales re-
lationships to a certain point, you
can easily take advantage of them to
throw together a simple, proven
promotion. After the promotion’s
been firmed up, it’s just a matter of
putting some lipstick on it to dress
it up for the public.

“How do we change a $1,000
shopping spree into something
new?” Christopher asks. “We did
what we called a ‘Smash & Grab.’

A N\ |

Jim Allen

“We’re competing
not just against other
stations, but against
technology that’s
drawing listeners
away from radio
completely, so we
have to really conk
them over the head
and get their

attention.”
Casey Christopher

We made it a little hipper, terminol-
ogy-wise, to the audience.

“Instead of just giving them the
money and telling them to go to a
mall, we play the angle where we
drive the truck through the front
door of the mall and the winner has
93 seconds to get what they can,
throw it in the back of the truck and
get out. The local malls are really hot
on that kind of idea because of the
exposure and the promo run they
get.”

Hey, have you heard of this great
thing called the Internet? Some sta-
tions are using it to do off-air mar-
keting and contesting. Christopher
says, “We are about ready to launch
ahuge instant-messaging campaign
that will serve as a way to

increase our database as
| well as to alert our listen-
ers to events and a variety
of things going on at the
station.

“They’ll get an IM say-
ing something like, ‘Lis-
ten to the Zoo today at
3pm for the world pre-
miere of the new song
from Pink,’ or we'll be able to IM our
entire list for an off-air contest where
caller 93 wins a PlayStation 2 or
something.”

So much stuff, so little space! We
haven't even begun to venture into
the wonderful world of promotions
involving artists, how valuable good
relationships with record labels are
and how much those relationships
can pay off. Tune inagain next week,
same Bat-time, same Bat-column.

TALKBACKTO R&R!

Do you have questions, comments
or feedback regarding this cofumn
or other issues?

Call me at 310-788-1659
or e-maik:
kearter@radioandrecords.com
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26 Lyt CHR/POP CALLOUT AMERICA. sy @Bullseye

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 17, 2003
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of September 21-27.

HEY - it Ptentis @ CHR/POP : s CALLOUT AMERICA:
; o, wenece AR oo s | mesions |
g is | HOT SCORES
ARTIST TITLE LABEL(S) ™ w W 3w ':3, s 12-17 18-24  25-34 | £AST SOUTH WEST WEST By ANTHONY ACAMPORA
BEYONCE' f/SEAN PAUL Baby Boy (Columbial 410 407 401 396 963 237 | 418 408 404 407 412 394 4.26
CHINGY Right Thure (0TP/Capitol) 403 396 3.80 374 97.4 303 | 411 405 391 [407 395 406 4.02 eyoncé holds on to the top spot
: on Callout America for yet another
HP» BOW WOW Let's Get Down (Columbial 394 384 377 385 946 289 | 406 390 384 405 380 378 411 week with “Baby Boy” (Columbia),
BLACK EYED PEAS Where Is The Love? (A&M/interscope 394 395 387 382 989 366 | 400 381 391|393 387 401 395 | featuringSean Paul The songranks
first across all demos: teens, wom-
FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 393 389 386 382 920 280 | 391 3.97 391|382 373 388 422 | 01824 and women 2534,
NELLY #{P. DIDDY & MURPHY LEE Shake Ya...(Bad Boy/Universay) 3.90 391 383 390 951 294 | 396 393 382 388 389 383 401 Chingy moves up to the No. 2
spot with “Right Thurr” (DTP/Cap-
50 CENT P.LM.P. (Shady/Aftermath/interscope) 387 392 380 373 974 411 380 391 378|393 399 359 395 | jtol); this is the best the song has

CHRISTINA AGUILERA fiLIL' KIM Can't Hold Us Down/RC4) 387 373 358 366 640 226 | 3.98 385 377 |383 371 412 3gj | testedsinceits release. It ranks sec-
ond with teens and women 18-24

MYA My Love Is Like..Whoa (4&M/nterscape) 386 388 387 388 946 269 | 394 393 372|393 380 388 385 | and comes in a solid fourth with
HP) LUDACRIS HSHAWNNA Stand Up (Def Jam Soutt/iDIMG) 385 388 388 -  E51 234 | 394 374 388 385 388 364 ap | wWomen23

Bow Wow soars to the No. 3

BEYONCE' flJAY-Z Crazy In Love (Columbia) 384 377 369 373 %86 409 | 3.73 382 397|373 3.79 385 399 spot with “Let’s Get Down” (Co-

fumbia). It ranks third with teens,
eighth among women 18-24 and
JUSTIN TIMBERLAKE Senorita (ive/ 379 374 360 357 866 23.1 | 365 3.80 3.91 370 380 381 384 ninth 25-34.

Ludacris is off to a strong start
with “Stand Up,” featuring Shawn-
MATCHBOX TWENTY Unwell (Atiantic) 375 370 360 359 863 369 | 362 368 395|371 362 374 394 na (Def Jam South/IDJMG).
“Stand” ranks seventh with teens

MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros) 3.1 3.66 351 357 €11 334 | 374 379 383 | 377 363 380 395

ATARIS The Boys Of Summer (Columbia) 377 371 369 374 I86 263 | 377 377 377 [ 359 3E0 396 372

TRAPT Headstrong (Warner Bros.) 362 360 358 — 840 297 | 377 356 354 349 359 368 3.74 el ighth among womes: 1824,
JASON MRAZ The Remedy {| Wor't Worry) (Flektra/EEG) 362 350 341 356 789 309 | 357 360 367 {374 355 361 357
A nice four-week trend for Ma-
MARDON 5 Harder To Breathe (Octanel) 362 354 338 340 714 189 | 364 360 361|348 3E7 373 360 | oot der o Breathe” (Oc-
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 358 — - — 800 269 | 356 358 359|354 355 356 3.66 | tone/J) scores its biggest week to
. date with a 3.62.
L1Z PHAIR Why Can't 12 (Capitol 354 — - — B80S 286, 373 3.40 348 |341 358 374 342 “Unwell” by Matchbox Twenty
GOOD CHARLOTTE Girls & Boys (Daylight/Epic/ 353 351 350 354 894 329 | 359 351 350 | 353 360 346 355 | (Atlantic) ranks third 25-34 while
“Senorita” by Justin Timberlake
3 DOORS DOWN Here Without You (Republic/Universal) 353 363 367 370 714 251 | 363 336 358 (357 346 369 3.38

(Jive) ranks fourth, showing the di-

STACIE ORRICO (There’s Gotta Be) More To Life (Forefront/Virgin/ 351 349 352 360 79.1 283 | 351 349 352|355 341 356 3.54 versity of the 25-34 crowd.
Each week you can view Callout

SANTANA fALEX BAND Why Don't You & | (Arista/ 350 338 342 360 714 265 | 353 338 358 336 386 358 336 | Armerica data online at www bullsi
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 349 340 — - 768 217 | 341 355 352 | 386 329 345 355 | o thanks to R&R’s partnership

with Bullseye Research. You can
JOHN MAYER Bigger Than My Body (Aware/Columbia) 348 - - - 737 248 | 344 340 360 | 314 374 359 344 | oot by demoor region. This week's
KELLY CLARKSON Low (RCA/ 341 346 353 362 311 303 | 337 338 348 |342 326 329 38 | password:bergin.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scate of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop zhart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

DOUGH. BUCKS. BREAD.
CASH. DINERO. MOOLAH.

No matter what vou call it, here’s a way to get it.

Regardless of your mark2t or fermat, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect fcr local 2d sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can help
you bring home a few more clams in your paycheck. Learn more today
by calling us at 800-527-7234, or visit www.apbroadcast.com.

Ap rabio Bankrate.com

www americanradiohistorv com
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R e
iz CHR/POPTOP50 | Powered 8
S @) -
® October 17, 2003
WK WE  ARTIST TITLE LABEL(S) S A w%‘:'cf W e | Most Added’
2 € 3DOORS DOWN Here Without You (Republic/Universal 7643 +655 572200 11 11800 | wwwrradds.com
3 @ BEYONCE f/SEAN PAUL Baby Boy (Columbia/ 7579 +635 650488 8 222 | s |
1 3 NELLY {iP. DIDDY & MURPHY LEE Shake Ya Talfeather Bad BoyUniersal 7122 366 552856 18 1160 | pypioue 1o Esins addicted rrscops) -
4 4 CHRISTINA AGUILERA H/LIL KIM Can't Hold Us Down (RCA/ 6730 211 561096 14 1190 | NoDOUBT It's MyLie faterscapel "
5 5  BLACK EYED PEAS Where Is The Love? (A&Mnterscpe) 6198 440 551153 22 122/0 | GODDCHARLOTTE Hold On /Epic/ 2
6 @ MAROON 5 Harder To Breathe IUctfme/JI . 6162  +190 454573 17 1230 Il]llll;:::l; 'f‘fsVH":;v’;“":‘A";m I f;
7 @ SANTANA f/ALEX BAND Why Don't You & | (Arista/ 5888 +200 45870 17 1200 | grury'Soeans (MADONNA Me Agiis TheMusic Gig) 13 .
8 8  MYA My Love Is Like..Whoa (A&M/interscope) 4841 -305 337725 1 11910 | BABY BASH Suga Suga /Universal 13
20 @ FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 4303 +914 311137 7 11771 | SIMPLEPLAN Pertect flave/ " |
| 13 D TRAPT Headstrong (Wamer Bros.) 4170  +316 280605 13 10713 :f:bvni::;?:s.::’/;ﬂcﬁ (Say What You Want) (Dreaniorks) :"]
{8 11 S50CENT P.LMP. (Skady/Aftermattiinterscope) 4049  -355 287985 13 105/0
16 (B UL JON & THE EASTSIDE BOYZ Get Low /TV7) 3972 +392 257843 10 96i7
l 17 (®  STACIE ORRICO (There's Gotta Be) More To Life (Forerant/Virgin/ 3686 +106 267542 12 162 | pAmSE
11 14 BEYONCE flAY-Z Crazy In Love (Cofumbia) 3843 686 742 2 1200 | po e cad] Plays
10 15  JASON MRAZ The Remedy | Won't Worry) (Elektra/EEG) 3512 769 271085 26 1140 .
19 D KELLY CLARKSON Low (RCA/ 70 449 262696 10 140 | A
il @ HILARY DUFF So Yesterday (Buena Vista/Hollywood) 3439 +170 273588 12 1713 BRITNEY SPEARS fIMADONNA Me Against The Music (e +2022
[ 12 18  CHINGY Right Thurr (OTP/Capitol) 3290 -585 201220 18 108/0 | FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +914
| 18 13 FABOLOUS {iTAMIA Into You (Desert Storm/Elektra/EEG) 3182 249 269661 14 89/0 | IDOORSDOWN Here Without You (Repubdcniversa)  +655
2 @  PINK Trouble (drista) 371 +287 223595 4 1223 | BEYONCEfISEAN PAUL Baby Boy ’”;""'""a’ +635
| 23 @ BABYBASH Sugs Sua (Uniersal 308 4852 27858 B B3 | eyl feress Dnhd oo
15 22 ATARIS The Boys Of Summer (Columbia) 3010 615 223249 15 110/0 | QUTKAST HeyYal Arista/ +428
14 23 JUSTIN TIMBERLAKE Senorita (ive/ 2848 983 234637 15 1220 | LIL'JON&THE EASTSIDE BOYZ Get Low (7V7) +392
26 €D MATCHBOX TWENTY Bright Lights (Atfantic) 2635  +324 166361 B  04jq | CLAYAIKEN lnisible ALY ) +326
22 @  JOHN MAYER Bigger Than My Body (Aware/Columbis/ 2560  +58 163317 g  gyjz | MATCHBOXTWENTY BightLighis Arenr i
@  BRITNEY SPEARS /MADONNA Me Against The Music (ive) 2542 +2022 261184 1 122013
25 €D  LZPHAIR Why Can't1? (Capital w42 4120 12858 11 1003 | fMOSE
32 @ OUTKAST Hey Ya! (Arista) 1985 +428 166121 5 97121 PIayedRecurrents
27 29 PHARRELL f{JAY-Z Frontin' (Star Trak/Arists) 1940 -107 180796 7 7200
| €  SIMPLE PLAN Perfect (Lava/ 1829  +313 178927  §  90/11 | ARTST TTE usENy) TOTAL PLAYS
28 €  STAIND So Far Away (Flip/Elektra/EEG) 1802 +124 B2298 8  B3j2 | MATCHBOXTWENTY Unwel Atiantic/ 2599
30 €  MARIA I Give, You Take DreamWorks) 1753 +108 88293 7 820 f}‘;':,is"'f:ﬁfe5’;;“’,"::;“;;&,%”:””1',’%” poe)
35 €D  NICKELBACK Someday (Roadrunner/I0JMG) 1691 +197 93626 4 BY9S KELLY CLARKSON Miss Independent /2C4) 1899
33 @ BUBBA SPARXXX Deliverance (Beatclub/interscopel 1651 +127 82880 7 na3 SIMPLE PLAN Addicted flava/ 1832
37 €D  MICHELLE BRANCH Breathe (MaverickWarner Bros.) 1582  +235 115762 2 91j9 ( SOCENT InDaClub Shechyftermathinterscopel 1776
29 36 LUMIDEE Never Leave You - Uh Och, Uh Oach! (Universal) 1980 237 135221 18 820 f,',"scl'i"nﬂmfm,:;;fg:‘: b m’ Lows i |
40 €D BLACK EYED PEAS Shut Up (A&Minterscape) 1387 +110 90638 3 TW3 | g KeLLY igiton el 1688
36 @ LIVE Heaven (Radioactive/Geffen) 1397 +30 87362 13 4710 ASHANTY Rock Wit U {Awww Baby) Murder Inc./IDJMG) 1504
38 € FEFEDOBSON Take Me Away dsiand/IDJMG) 1379 +32 54259 5 Q1)1 | SEANPAULGet Busy (Advianiic ) 18
42 (D MANDY MOORE Have A Little Faith In Me (Epic/ 1270 +57 43830 5 930 ;';Am'g{:?;::‘:m'gfcﬁ%”m”’“m” :;g
1 41  BOW WOW Let's Get Down (Columbia) 1175 -64 69947 4 59/0 3 DOORS DOWN When ¥'m Gone (Republic/Universall 1226
39 42 GOOD CHARLOTTE Girls & Boys Daylight/Epic/ 1053 245 80186 17  106/D | CHRISTINAAGUILERA Fighter (BC4/ 953
48 @B JOSH KELLEY Amazing (Hollywaod) 776 +75 40928 2 466 JEWEL Inuition (Atlantic/ 897
46 @ GAVINDEGRAW Folow Thraugh 0/ M +17 20625 2 643 :';"'I:‘m;:;‘:?m{f’ffgm”" ::g
47 @ JEWEL Stand (At/antic) 724 +12 36288 2 481 WAYNE WONDER No Letting Go (VP/Atiantic/ 747
| 50 @ DIDO White Fiag (Arista) 702 +30 63013 2 3611 THALIA fIFAT JOE | Want You (EM/ Latin/Virgin) 736
@  CLAY AIKEN Invisible (RCA/ 678  +326 74904 1 57)10 | MERCYME |Can Only imagine KO/ Curt) i
@  LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDIMG) 656 +245 36807 1  S5/16 ;ﬁ“s':':;;'v g°;';"":;’;‘;:" fm :2:
@ NELLY FURTADO Powerless (SHY What You Want) (DreamWorks/ 654 +528 46519 1 76111 DANIEL BEDINGFIELD GD:lva Get Theu This /island/iDIMG) 528 I
@ FUEL Falls On Me (£pic/ 589 +83 20065 1 58/8 BUSTA RHYMES fMARIAH CAREY | Know What You Want £/ 628 |
01 10510 Bl ot o somg e s o e Tt e e v st et D e oy week || Detailed station playlists for all R&R
i s s e e || remorens reavallblean e web a
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. [ www.radioandrecords. |

Average Quarter Hour Persons used herein with permission from the Arbitron Company (® 2003, The Arbitron Company). © 2003, R&R, Inc.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives o0 much

gasler In regards to achieving the balance and flow we want in our music product, i ] p -
on-air. Powergold's features are flexible, user-friendly and the product support is i 2 ﬁﬂz ﬁ

awesome! I'm glad that Powergold Is in our pragramming arsenal of weapnns!"
— Tony Richards. A al Dirsctor Of Operations/Zimmer THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EA! EASY for you to switch.

Sales: 1-800-870-0033 « Support: 501-821-1123
Download a free trial version al www.powergold.com = email: info@powergold.com
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26 V2 CHR/IPOP TOP 50 INDICATOR
: e October 17, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
ST THS TOTAL ! TOTAL WEEKSON  TOTAL STATIONS! vw.rrindicator.com
WEEKX WEEK  ARTIST TITLE (ABEL(S) PLAYS PLAYS %ncs CHART ADDS ARTSTTIE RO
1 @ 3DOORS DOWN Here Without You fRepublic/Universal) 2868  +136 70447 12 500 ;';";‘;ﬂ:ﬁt‘s';‘sl ;“‘Ifl';:“ ”'Ze,mﬂf’ ;:
's My Life fintersco,
4 9 MAROON 5 Harder To Breathe lﬂcrfme/.ll . 2497 +137 57276 15 4710 BRITNEY SPEARS fIMADONNA Me Aganst The Muskc (g 18
6 ©  SANTANA fIALEX BAND Why Don't You & (Arista) 2436 +159 63698 17  46/0 00D CHARLOTTE Hold On fEpic/ 7
7 @  BEYONCE’ f/SEAN PAUL Baby Boy (Columbia) 2426 +313 61328 8 asn SEAL Waiting For You (Wamer Bros,) 6
2 5  CHRISTINA AGUILERA iLIL' KIM Can't Hold Us Down (9C4) 2418 44 G0211 14 41N t't;:‘:’:é;’:‘?{;iflsﬂ'gjlﬂﬂﬂ Get Low 7V7) :
P n nvIsil
3 6  NELLY f/P. DIDDY & MURPHY LEE Shake Ya Taitfeather (B2 Boy/Universal] 2336 -63 55608 16 amm BABY BASH Suga Suga (Uniersaf :
5 7 BLACK EYED PEAS Where Is The Love? (A&Mi/interscope) 2056 277 44397 21 4500 SIMPLE PLAN Perfect fLaval Il
8 o MYA My Love Is Like...Whoa /A&M/Interscape) 2055 +139 48351 1" 45/0 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 4
19 © FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/tMC) 1571 +370 38701 6 46/ :"Ill%:;';::osw g”ﬂverfd'wfz"‘ﬂ’y ol ;
, . . o Yesterday {Buena Vis
15 @ STACIE ORRICO (There's Gotta Be) More To Life (FareFront/Virgin 1447 +95 38530 12 40/0 SEAN PAUL I'm Stil In Love With You (VP/Atiantic 3
13 @  KELLY CLARKSON Low /RC4/ 1437 +23 33108 9 aon YOUNGBLOODZ fILIL’ JON Dama! Arista) 3
" 12 50 CENT P.L.M.P. (Shady/Aftermath/interscope) 1426 51 32781 1 44/0
18 @ TRAPT Headstrong (Warner Bros.) 1411 +207 36403 16 402
] 14 JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG) 131 -285 30375 26 35/0
16 @ JoHN MAYER Bigger Than My Body (Aware/Columbia) 1350 +72 32504 9 an
17 (O MATCHBOX TWENTY Bright Lights /Atfantic) 1318 +91 32910 9 42
21 @ HILARY DUFF So Yesterday (Buena Vista/Holfywood) 1295 +165 31690 11 40/3
23 @ PINK Trouble rista) 1247 +181 30637 3 a4
10 19 BEYONCE' flJAY-Z Crazy In Love {Columbia) 1192 418 28620 20 40/
12 20  JUSTIN TIMBERLAKE Senorita Live/ 1082 370 25947 14 330
24 @ NICKELBACK Someday (Roadrunner/|DJMG) 1043 +152 25885 5 422
14 22 CHINGY Right Thurr (DTP/Capito) 1042 337 21513 15 31j0
26 @ BABYBASH Suga Suga (Universal) 976 +206 23755 6 334
%5 @ UZPHAIR WhyCan't|? (Capital 913 +11 23 n 3p | Most
27 € MICHELLE BRANCH Breathe (Maverick/Warner Bros,) 909 +142 2213 3 an Increased Playg,..__
22 26 FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 836 231 18940 13 21 romL
20 27  ATARIS The Boys Of Summer (Columbia) 829 325 18230 12 2900 | asmsrrme weam INCREASE
29 @ LIL’ JON & THE EASTSIDE BOYZ Get Low (TVT} 800 +1585 17859 4 3715 BRITNEY SPEARS fIMADONNA Me Against The Music (/ive/ +846
28 @ MARIA | Give, You Take {DreamWorks) m +32 17291 10 40 NELLY FURTADO Powerless... (Dreamiarks) +399
30 € PHARRELL f1JAY-Z Frontin' (Star TrakidArista) 694  +104 17437 4 250 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) +370
32 € BLACKEYED PEAS Shut Up /A&Minterscape) 666 +138 14914 4 4012 :::g:(f f":tEAN l;:/lll Baﬁfaff' (Columbia) +:l1]s7;
- jea armer +
31 €D BUBBA SPARXXX Deliverance /Beatclubyinterscope) 604  +31 14657 7  30i0 BABY BASH SL‘:;“SW e s
34 @ STAIND So Far Away (Fljp/Elektra/EEG) 579 +89 14302 9 28)2 PINK Trouble fArista) +191
€D BRITNEY SPEARS fIMADONNA Me Against The Music (ive) 521  +446 12170 1 41/18 | HILARY DUFF So Yesterday Buena Vista/Hollywaod) +165
€  NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 514 +393 15026 1 392 f.’i"fé:ﬁ f;‘:‘l::“ﬂsl;::)n:':vu 3?'6‘ tolu . 'l;':,”f'“a’ +:::
5 B et Low +
35 @ LIVE Heaven (Radioactive/Geffen) 457 +5 11140 12 15/0 NICKELBACK Someday (Roadrumer!BuMG) 152
37 €D  FEFEDOBSON Take Me Away /siand/DJMG) 452 +38 11365 6  29/0 QUTKAST Hey Yal Arista/ +151
46 € OUTKAST Hey Yal Arists) 432 +151 9916 2 262 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +142
33 39 GOOD CHARLOTTE Girls & Boys fDaylight/Epic) 419 80 9462 17 16j0 mc nx;e;si ki;e-s-ma Z‘;’;/’/’;'"m[z";, +:§:
. . 5 p Inters +
38 @D MANDYMOORE Have A Littie Faith In Me (Epic) . 401 0 10387 5 2111 MARDON 5 Horder To Breathe ctoned e
36 41 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 395 -3 11300 15 130 3DOORS DOWN Here Without You (Repubic/Universal +136
4 @ KK All The Pieces findependent) 368 +22 8278 7 mmn PHARRELL flJAY-Z Frontin’ (Star Trak/Arista) +104
42 O JEWEL Stand (Atlantic) 352 +18 9794 4 250 ;‘:A';'::ginm'guﬁmz /Cgﬂ"fd/w R +'g;
's Gotta Bel... fForefront/Virgind +
44 @ SIMPLE PLAN Perfect (lava/. . 351 +43 7751 3 25/4 MATCHBOX TWENTY Bright Lights Aténtic e
39 45  ALL-AMERICAN REJECTS Time Stands Still (Doghouse/DreamWorks) 351 47 9750 5 2mn STAIND So Far Away (Flg/Eloktra/EFG) +89
43 46  DIDO White Flag (Arista) 298 -15 8067 4 13/0 JOHN MAYER Bigger Than My Body (Aware/Columbial +12
50 @ KILEY DEAN Who Will | Run To? (Beatclub/interscope) 282 +68 7902 2 2801 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)  +72
43 @ JOSHKELLEY Amazing (Hollywood) 205  +21 7194 2 13z | THAUIABaby.Iminlove Mg e
o frolyw! KILEY DEAN Who Wil | Run To? Beatclulinterscope) +68
@  SHERYL CROW The First Cut Is The Deepest (A&M/intzrscape) 218 +49 6487 1 121 ENRIQUE IGLESIAS Addicted iaterscane) +64
40 50 STEPHANIE RICHARDS Get Used To It findependent) 208 -148 5411 7 8o PLUMB Real (Curty +53
NO DOUBT It's My Life fiterscope/ +49
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/5 - Saturday 10/11. SHERYL CROW The First Cut Is The Deepest /A&Mnterscopel +49
© 2003 Radio & Records.
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Few stations have the all-star alumni
of WKCI (KC101)/New Haven, “Con-
necticut’'s No. 1 Hit Music Station.”
Over the course of KC101's 25 years
in the CHR format, some of the big-
gest names in the industry have
worked for or been involved with its
success, including: WHTZ (Z100)/New
York PD Tom Poleman, a former Asst.
PD/MD; Scott Shannon, a former con-
sultant; Premiere-syndicated talk show host Glenn
Beck, a former PD; WPRO-FM (92PRO)/Providence
PD Tony Bristol, a former PD; Columbia Records VP/
Hot AC Pete Cosenza, a former PD; Clear Channel
VP/Urban Programming Doc Wynter, a former over-
night jock; KZHT/Salt Lake City PD Jeff McCartney, a former Asst. PD/
MD; and KIIS-FM/Los Angeles afternoon driver and Premiere-syndi-
cated host Valentine, a former weekend talent. Clearly, KC101's
quarter of a century of success can be attributed to the many great
personalities who've walked through its doors. There isn’t enough room
to name all of the individuals who've worked at KC101, but this list is
a tribute to them and their contributions to WKCI. | hope in 10 or 20
years my name will be associated with the ones above.

Kerry Collins
MD, WKCI/New Haven, CT

There's a new king of the hill, as 3
Doors Down rule R&R’s CHR/Pop CHR/Pup
chart. “Here Without You” (Republic/ ——
Universal) moves 2-1*, Beyoncé fea- FON ’-T H E
turing Sean Paul’s “Baby Boy” (Colum- § % @ A
bia) rises 3-2*, and Nelly featuring P. & L § “g' > 'm 74
Diddy & Murphy Lee’s “Shake Ya [ RQA‘DIO
Tailfeather” (Bad Boy/Universal) falls 1- | #A4 y
3 ... Fountains Of wayne’s “Stacy's

Mom” (S-Curve/EMC) rockets 20-9*. Hot on their heels is Trapt's
“Headstrong” (Warner Bros.), which climbs 13-10* ... Stacie Orrico’s
“(There's Gotta Be) More to Life” (ForeFront/Virgin) runs up 17-13* ...
Kelly Clarkson’s “Low” (RCA) rolls up 19-16* ... Britney Spears fea-
turing Madonna’s “Me Against the Music” (Jive) debuts at No. 26" and
also grabs Most Increased Plays honors, with 2,022 additional plays
.. OutKast's “Hey Ya!” (Arista) jumps 32-28* ... Simple Plan’s “Per-
fect” (Lava) climbs 34-30" ... Black Eyed Peas’ followup to their last
song, which reached No. 1, is “Shut Up” (A&M/Interscope), and it rises
40-37* ... Josh Kelley's “Amazing” (Hollywood) rolls up 48-43* ... Dido
waves her “White Flag” (Arista) to hop 50-46* ... Most Added honors
go to Enrique Iglesias, who snags 56 adds for “Addicted” (Interscope)
... Other chart debuts this week take up the bottom four positions: Clay
Aiken, Ludacris featuring Shawnna, Nelly Furtado and Fuel.

— Keith Berman, Radio Editor
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arnist: Nelly Furtado
LaseL: DreamWorks

By MIKE TRIAS/ASSOCIATE EDITOR

t took awhile for her debut album to

begin picking up steam, but eventu-
ally Nelly Furtado took the world by
storm. Whoa, Nelly! achieved multiplati-
num status on the strength of its lead
single, “I'm Like a Bird,” which also won
Furtado a Grammy in 2002 in the cat-
egory of Best Female Pop Vocal Perfor-
mance. Since then, she has heen living
life to the fullest, and she and her DJ,
Jasper Gahunia (a.k.a. DJ Lil Jaz). wel-
comed baby daughter Nevis to the world
last month. This week Furtado has even
more reason to celebrate, as “Powerless
(Say What You Want)” — the lead single
from her upcoming CD Folklore — debuts
at No. 32* and No. 49* on R&R’s Hot AC
and CHR/Pop charts, respectively.

Born to Portuguese parents in Canada.
Furtado began performing in both Portu-
guese and English at age 4. She also
learned the ukelele and trombone, play-
ing the latter in marching, jazz and con-
cert band. Her passion for music did not
end there — Furtado also participated in
musicals as a teenager. These diverse
musical experiences, along with her
strong sense of heritage, helped create
her unmistakable sound.

Many of the songs on Folklore (due in
stores Nov. 25) focus on Furtado’s heri-
tage, in particular her Portuguese roots.
Producers Track And Field (Gerald Eaton
and Brian West) returned to contribute
to the project, with DdJ Lil Jaz and Mike
Elizondo also lending a helping hand on
certain tracks. Immigrant themes are
prominent on the album, especially on
tracks such as “Picture Perfect” and
“Fresh Off the Boat.” Banjo maestro Bela
Fleck, Incubus guitarist Mike Einziger,
The Kronos Quartet and Brazilian folk
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legend Caetano Veloso guest on the CD,
adding to its folk feel.

Remarks Furtado, “Folk is universal; it
exists in every single country, every na-
tion, every language. This idea of some-
body picking up a guitar and singing
about what'’s around him or her — it's
spontaneous, real, down-to-earth and
family-oriented. We're playing with those
themes, with taking folk instruments
from all these different countries. That's
why we've included things like banjo and
accordion, trying to mix it up a little bit.”

The single “Powerless” incorporates the
beat from Malcolm McLaren’s “Buffalo
Gals” with a hyperactive hanjo and con-
tains Furtado’s poignant lyrics: “Paint my
face in your magazines/Make it look
whiter than it seems/Paint me over with
your dreams.” She goes on to deal with
these feelings in the lines: “Cuz this life
is too short to live it just for you/But when
you feel so powerless, what are you gonna
do?/But say what you want.” Explains
Furtado, “The lyrics are initially in your
face, like, ‘OK, I know I'm going to be ste-
reotyped in my life because that is the
world we live in; that’s society.” But the
song tries to find some sense of order in
this complicated world.”
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¢ October 17, 2003

( ¥ oo T America’s Best Testin W ( 7\
5 g CHR/Pop Songs 12 +
ﬁﬂfﬂﬂﬁﬂfﬂﬂﬁﬂﬂﬂ? For The Week Ending 10/17/03 New & Active
-, B RETRLRISE
= Women Women Women | | BLAQUE 'm Good (Eekira/££6)
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 580, Total Stations: 41, Adds: 5
3 DOORS DOWN Here Without You (Repubiic/Universal) 426 421 88% 13% 421 LX) 425
MAROON 5 Harder To Breathe (Octoneld/ 423 4.26 87% 1%% 420 430 413 MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG)
SANTANA f/ALEX BAND Why Don’t You & | fArista) 412 410 88% 19% 398 421 4.26 Total Plays: 511, Total Stations: 42, Adds: 9
TRAPT Headstrong (Warner Bros.) 399 406 7% 19% 4.8 398 3.85
MATCHBOX TWENTY Bright Lights (Atiantic/ 397 - 68% 10% 3.75 388 4.8
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 396 390 97% 45% 380 405 4.09 0.AR. Hey Girl (Lava)
KELLY CLARKSON Low (RCA/ 395 385 90% 20% 400 401 390 | | Total Plays: 427, Total Stations: 38, Adds: 4
STACIE ORRICO (There's Gotta Be) More To Life fForefront/Virgin) 395 3.97 83% 18% 404 4.01 3.63
MATCHBOX TWENTY Unwell {At/antic/ 393 395 96% 41% 360 3.93 419 . .
CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA/ 392 384 97% 29% 383 39 413 | | CVANESCENCE Going Under Mincup)
JASON MRAZ The Remedy (| Won't Worry) (Sektra/EEG) 388 394 4% 3% 382 390 31 | | 1otalPlayss426, Totl Stations: 41, Adds: 1
LIZ PHAIR Why Can't 1?7 (Capitoll 386 3.79 74% 16% 3.75 386 4.08
ATARIS The Boys 0f Summer (Calumbia) 383 390 93% 30% 4.04 395 3.60 3 o
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3.78 380 97% 42% 355 395 3.82 %:ltl::leayfisrg[f ?rggﬁs?azol;]l::)ﬁf%sdgoéldae In DA Lapial)
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 372 352 94% 2% 377 363 3.91
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3711 383 88% 23% 406 358 k3]
NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universa) 367 371  97%  40% 370 350  4.00 KILEY DEAN Who Will | Run To? (Beatclubnterscape)
JUSTIN TIMBERLAKE Senorita (five/ 359 356 96% 38% 3.40 385 3.88 Total Plays: 361, Total Stations: 38, Adds: 5
JOHN MAYER Bigger Than My Body (Aware/Columbial 359 346 7% 2% 331 407 3.48
BEYONCE' flJAY-Z Crazy In Love (Columbia) 353 345 98% 58% 3.12 3.36 4.04
HILARY DUFF So Yesterday (Buena Vista/Hollywood) 353 361 94% 31% 346 3.46 3.64 YOUNGBLOODZ fiLIL' JON Damn! (Arista)
FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 348 327 78% 29% 3.36 352 3.54 Total Plays: 329, Total Stations: 17, Adds: 4
PINK Trouble (Arista/ 344 334 70% 16% 3.17 334 358
MYA My Love Is Like...Whoa /A&M/interscope) 342 334 95% 39% 346 3.40 343
BABY BASH Suga Suga (Universall 335 335 56% 19% 358 351 3.28 EAMON F**k It (ive)
LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7/ 331 349 69% 28% 347 344 3.9 Total Plays: 301, Total Stations: 18, Adds: 6
PHARRELL fIJAY-Z Frontin’ (Star Trak/Arista) 3.25 - 68% 25% 325 3.29 3.30
50 CENT P.LM.P. (Shady/Aftermath/interscope) 317 333 94% 54% 3.26 3.03 338 .
CHINGY Right Thurr (OTP/Capital 311 321 91% 51% 332 300 313 | | SHERYLCROW The First Cut s The Deepest (A&Minterscope)
LIL' KIM £/50 CENT Magic Stick (Qusen Bes/Atlentic) 308 - o1% 57% 2987 318 3.0 | | Total Plays: 300, Total Stations: 17, Adds: 1
Total sample size is 454 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents NO DOUBT ft's My Life finterscope/
who said they are tired of hearing the song. Sampie composition is based on persons 12+. Persons are screened via the Internet. Once passed, Total Plays: 297, Total Stations: 34, Adds: 34
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The
results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com.
The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Songs ranked by total plays
\ﬁesearch, a division of Premiere Radio Networks.

ugh ot KKRZ (Z100)/Portiand, OR, because you're

not sending us any pictures of anything going on at your station to fill this space. So, enjoy this photc of (I-r) Z100
| afternooner CK. artist Baby Bash. Z100 PD/MD Michael Hayes and two members of Baby Bash's crew

Please Send Your Photos

—

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

B ASTICANTrAAdIONISTOrY com

KISS & FUZZY atiantic artist Jewel stopped by WNKS (Kiss 95.1)/
Charlotte to play the station’s Superstar Showcase and show off her new
running suit to 95 lucky listeners. Seen here are (I-r) Kiss moming show

sidekicks Yankee Pete and Angie, morning show C0-host Ace, Jewel, morning
show co-host TJ and sidekick Ryan.

DIDN'T YOU GET THE MEMO? Apparently, a couple people in this
picture didn’t realize they were supposed to be dressed in sports jerseys. Can you
figure out who? Seen here are WHYI/Miami MD Michael Yo, Universal artist
Lumidee, WHY! PD Rob Roberts and Universal rep Dave Reynolds.
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2 D CHRIRHYTHMIC

e October 17, 2003

(" - = N 7 o )
: i America’s Best Testing CHR/Rhythmic Songs 12 + 1.
ﬁéfﬁfﬁ#ﬁfﬁ{ﬁlﬁﬂ@ For The Week Ending 10/17/03 :
. Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn  12-17 - 25-34
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 415 429 97% 23% 435 407 410 ARTIST: Ja Rule
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 405 407  99%  37% 416 393  4.07 LageL: Murder Inc.IDJMG
BLACK EYED PEAS Where Is The Love? (A&M/interscape/ 400 392 96% 43% 394 385 4.08 By MIKE TRIAS/Assistant Editor
LI’ JON & THE EASTSIDE BOYZ Get Low (7V7) 399 402 80% 20% 420 394 395 L I I
BOW WOW Let's Get Down (Columbia) 389 380 80% 18% 397 403 373 sually Ja Rule employs the
LUDACRIS fISHAWNNA Stand Up (Def Jam South/I0JMG) 387 404 68% 11% 412 385 385 services of beautiful R&B
50 CENT If | Can't (Shady/Aftermath/Interscope) 385 400 68% 15% 4.23 393 353 songstresses or their male coun-
FABOLOUS f[TAMIA Into You (Jesert Storm/Elektra/EEG) 383 396 87% 30% 394 384 376 terparts for the hooks on his hit
BEYONCE' f|JAY-Z Crazy In Love {Columbia) 382 3.86 99% 56%  3.81 169 397 songs. This time around heison
E:'II:I'GY ngh.t Thurr (OTF/Capitol 382 396 9% 39% 411 372 34 his own. “Clap Back” follows the street-released “Crown” as
;’Y:t':r PIMIP (Sllady/AflermaW/mersmpe} 3.79 381 97% 44% 4.02 375 3.76 the fatest Single from the rapper's upcoming album, Biood in
0 w1 e powceaty So s Top S vy
n en"ua ional Affair { ek 2 i &% 3 g § bass drum and handclaps, with a guitar lick and occasional
YOUNGBLOODZ fiLIL’ JON Darnn! (Arista) 367 387 55% 15% 394 380 3.60 X . ; . o -
QUTKAST The Way You Move (Arists) 366 376 GO% 12% 354 374 375 | | S\indsrounding out the simple track. This week “Clap Back
BABY BASH Suga Suga (Universal) 364 387 59% 14% 395 365 340 :‘%mé’é“,es [SEEREER G IS T Eihi CLILILY 8
PHARRELL flJAY-Z Frontin’ (Star Trak/Arista) 363 376 83% 31% 377 362 359 ’ . - 1o deciding wheth ideo for i
CHINGY f/SNOOP DOGG & LUOACRIS Holidae In (0TP/Capital 362 389 62% 4% 383 363 343 D ISEIE C° SEEl G D SRR LU
BUBBA SPARXXX Defiverance (Beatclublnterscape) 357 352 6% 13% 359 378 351 ther “Crown” or “Clap Back,” Ja Rule chose both. The upcom-
MURPHY LEE lJERMAINE DUPRI Wat Da Hook Gon Be (Fo" Reellniversa) 356 363  43% 9% 389 347 34g | | Igclipwillfeature both songs, and it began shooting in Brook-
MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EE6) 35 - 41% 9% 336 366 363 lyn n earty October, with director Benny Boom calling the shots.
ASHANTI Rain On Me (Murder inc./I0JMG) 354 381 76% 2% 372 342 3 Biood in My Eye, which was originally slated to be an EP but
MARY J. BLIGE Och! (Geffen) 352 353 4%% 11% 333 331 379 has since turned into a full-length LP, is scheduleg for release
LUMIDEE Never Leave You - Uh Och, Uh Oooh! (Universal) 346 360 90% 45% 333 347 353 on Nov. 4. With Blood, Ja Rule is out to prove his detractors
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 346 379 65% 17% 361 342 341 wrong — in other words, we may be in store for a more thug-
GINUWINE In Those Jeans (Epic/ 345 362 81% 34% 361 341 332 gish album than his previous efforts.
213 Fly (Geffen) 345 - 3% 10% 351 356 335 Though music is his bread and butter, Ja sure does have a
R. KELLY Thoia Thoing (/ive/ 335 360 85% 34% 353 340 317 lot on his plate when it comes to the big screen. He will appear
T.\. 24's (Grand Hustle/Atiantic) 338 352 4% 14% 368 348 302 in Scary Movie 3, play a small role in Jennifer Lopez's Shall We
OBIE TRICE Got Some Teeth (Shady/Aftermatt/interscope) 314 340 46% 14% 3.03 33 332 Dance?and is also set to star in an indie film with Ving Rhames
Total sample size is 458 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total lamiliarity called Back in the Day. Reportedly, Ja has also been cast to
the of who ized the song. Total bum represents the number of fespondents who said they are tired of hearing the song. Sample play a part in The Cookout, a comedy about a basketball
composition is based on persons 12+, Persons are screened via the Internet. Once passed, they can take the music lest based on the format/music preference. standout who celebrates his No. 1 selection in the NBA draft
I:?atem;Musiacw results are not meant to replace caffout researc.h. m results are intended to shawapinia{rs of participants on the the intemet only. Rate TheMusic with a BBQ. Queen Latifah co-wrote the film, and Ja will play
isareg of RateTheMusic.com. The RTM system, is available fot focal radio stations by calling 818-377-5300. RateTheMusic.com data is provided the hero’s friend. Bling Blin
\_ by Mediabase Research, a division of Premiere Radio Networks. ) U ’ 9 g.
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DONTAY THOMPSON

CHR/RHYTHMIC

October 17, 2003 R&R ® 31

dthompson@radioandrecords.com

Keepin’ It ‘Crunk’
In Memphis

KXHT drops regular programming for 24-hour mixing

deio stations across the country often do interest-
ing things to set themselves apart from the competition
in their markets. With more and more music crossing
over to different formats and stations playing similar
music and using similar imaging elements, making a
station stand out can be a challenge.

One programming element that
seems to be part of almost all Rhyth-
mic and Urban stations across the
country is mix shows. At KXHT
(Hot 107.1)/Memphis, station own-
er George Flinn — along with his
programming and marketing staff
— has definitely gone against the
grain of traditional music program-
ming by mixing around the clock,
seven days a week, a move that has
definitely set KXHT apart from its
competition in the market.

“If you're a hip-hop station, mix-
ing is definitely a part of the cul-
ture,” says D Rock, PD of KXHT.
With artists such as Lil Jon & The
Eastside Boyz, Youngbloodz, Luda-
cris, Three 6 Mafia and Ying Yang
Twins being mixed in heavy rotation
at the station around the clock, the
energy and dynamic of the station
have taken KXHT’s “Keepin’ It
Crunk” slogan to a whole new lev-
el.

“George Flinn suggested we play
‘crunk music’ with a lot of energy all
the time,” says D Rock. “We don't
play any slow songs. If they don't
have the bounce sound or the crunk
sound, we won't be able to do any-
thing with those records.”

With this change, not only has
KXHT repositioned itself as the No.
1 station for hip-hop in the market,
it'’s also taken mixing to a whole
new level by being dedicated to it 24
hours a day, something that no oth-

er radio station in the county has
done so far.

D Rock will admit that the change
hasn’t been easy to execute. “We
didn’t have enough bodies to mix,
and we are still short-handed,” he
says. “When we first started we had
six mixers in the house, and we had
to go and hire someone who used
to work here. Now we have about
seven mixers, and the longest some-
body will mix is six hours.

“I think mixing 24 hours a day,
seven days week could be done with
some success in certain markets, but
it’s not for every market. A 24-hour
mix station is a cool thing, but you
have to be situated with your staff,
you have to understand what mu-
sic needs to be played, and you def-
initely have to have the imaging
around it to make it sound right. You
also have to understand that at cer-
tain points in the day — for the
morning show and afternoon drive
— certain pieces have to fall into
place to make those shows success-
ful.”

With the buzz KXHT has created
on the streets, I recently spoke to Mo
Better, Hot 107.1's Marketing & Pro-
motions Director, to get some insight
on the reaction of the staff — from
the promotions and sales depart-
ments to the jocks — and the mar-
ket to the changes.

R&R: What initially made you guys

“Personally, | don’t care what labels think. We
are running a radio station and are trying to
please our listeners, not label executives. It's
time for them to sign better rap artists.”

Mo Batter

want to mix on the station 24 hours a
?

MB: Our owner, George Flinn,
had a vision and wanted to stand
out from every other station in the
nation, so he said, “Let's mix live
24/7." 1 think he might have been
on a trip to New York and heard
some of the mixers on WQHT (Hot
97) cutting it up, and the rest was
history.

R&R: How have the station’s listen-
ers been reacting to the change in pro-
gramming?

MB: As with any other change,

“Every time 1 go to
the malls now,
retailers that
wouldn’t play us
hefore are playing
us, and the malls
sound like
nightclubs.”

Mo Better

some people disapprove, and others
love it. I can tell you that, just being
in the streets, I've noticed that more
people are listening. Just last week I
was at a red light, and four cars on
both sides were blasting our station.
Shit like that never happened before.

R&R: What were some of the pro-
gramming and imaging elements you
had to put on the air to let the listeners
know that Hot 107.1 was doing noth-
ing but mixing from here on out?

MB: Killer promos. Our slogan
used to be “Blazin’ Hip-Hop and
R&B."” After two weeks of intensive
promos, we kind of relaunched the
station with two jocks taking it over
for the weekend. Boogaloo and Lil
Larry mixed nonstop for three days,
and we repositioned ourselves as
“No. 1 for Hip-Hop.” The
was incredible. The phone lines blew
up. As a result, we are still mixing,

“| think mixing 24 hours a day, seven days
week could be done with some success in
certain markets, but it's not for every market.”

D Rock

R&R: Is all the mixing live? If not,
when do you guys use recorded materi-
al?

MB: C'mon, its all live, not
Memorex! The only thing recorded
is our commercials.

R&R: When you first started, did
you have enough mixers on the staff to

get the mixing done? If not, what steps

did you take to get more bod-
ies mixing on the station?

MB: We did not have
enough mixers when we |
started. Unlike at any oth-
er station in the country,
most of our mixers are
also our jocks. We have
Boogaloo, Superman,
Nappy Wilson, Lil Larry,
Freddy Hydro and DJ 007,
and we recently brought back Spy-
der Man. They all have double du-
ties as mixers and DJs.

R&R: What rules have you given
them to follow while doing their mixes
on the air?

MB: For the moment we are very
hit-oriented, rotating about 60-65
songs. They have to follow those
songs, no exceptions.

R&R: Since you're mixing around
the clock, you never play slow records.
What is the record industry’s reaction
to that?

MB: Personally, I don't care what
labels think. We are running a radio
station and are trying to please our lis-
teners, not label executives. It's time
for them to sign better rap artists.

R&R: If a slow record is a hit, will
you have one of your mixers do a remix
that they'll be able to play in the mix?

Mo Better

MB: Probably not. With all of the
copyright problems and red tape, it's
best if the label comes up with a re-
mix targeted at hip-hop audiences.

R&R: How long do you plan on keep-
ing this type of programming on the sta-
tion?

MB: Until it doesn’t work. Right

now the vibe is great. Every time [

| go to the malls now, re-
tailers that wouldn’t play
us before are playing us,
and the malls sound like
nightclubs.

R&R: Has the change in
programming made the sta-
tion a harder or easier sale
for your sales department?

MB: It's much easier
when youhavea product

that no one else in the market has.
Advertisers are willing to spend
money on something their kids or
customers are talking about in the
streets. Everyone from Hispanic
nightclubs to rim-and-tire shops is
requesting live remotes from their
stores.

R&R: Do you see more and more pro-
grammers opting to do mix show pro-
gramming full-time? If so, what words
of advice can you give them?

MB: [ can’t see anyone else trying
to do what we're doing. | have been
atand have seen stations stunt when
they flip formats, and some launch
with live mixing, but it's impossible
to do around the clock if you don't
have many quality mixers in your
market. They should stay with the
usual 10,000 songs ina row and leave
the mixing to us.

CONGRATULATIONS with the recent birth of her baby, Liz Pokora, Sony
Music’s VP/Rhythmic & Pop Promotions, can now breathe with a sigh of relief.
Who wouldn't be relieved after lugging a child around in her stomach for nine
months? Just before giving birth, Liz met up with some of her friends in the
industry to discuss plans for the baby’s shower. Pictured here with Liz sizing up
the round mound are (I-r) Sony Music’s Lawrence Cort, WLLD/Tampa PD
Oriando, WQHT/New York MD Ebro, R&R CHR/Rhythmic Editor Dontay
Thompson and Greg Lawley of Lawman Promotions.
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WER  ARTIST TITLE LABEL(S) ¥ oLkTs A%a“.'& b
1 BEYDNCE' f/SEAN PAUL Baby Boy (Columbial 6294 1133 696758 11 840
2 LIL"JON & THE EASTSIDE BOYZ Get Low (7V7) 5486 62 537961 24 76/0

e YOUNGBLOODZ fiLIL' JON Damn! {Arista) 4675 +249 446245 14 781

o LUDACRIS fiSHAWNNA Stand Up [Def Jam South/IDJMG) 4502 +534 475175 9 811

6 BABY BASH Suga Suga (Universal) 4462 +327 379215 19 60jO

e CHINGY f/SNOOP DDGG & LUDACRIS Holidae In (0TP/Capitol) 4317 +578 417962 8 831
7 NELLY f{P. DIDDY & MURPHY LEE Shake Ya Taitfeather (Bad Boy/Universal) 3929 470 370537 19 81j0
8  CHINGY Right Thure (0TP/Capitol 3598 401 423348 25 780
9 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 3570 -8 374325 17 78/0

@ OUTKAST The Way You Move (Arista) 3023 +335 259842 7 7311
11 PHARRELL f/JAY-Z Frontin’ (Star TrakiArista) 2984 ‘564 278679 19 80/0
12 50 CENT P.LM.P. (Shady/Aftermath/Interscope/ 2517 436 285462 20  79/0

@ ASHANTI Rain On Me (Murder Inc./IDJMG) 2481 +197 253062 9 682
14 OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope/ 2384 102 203514 8 78/0

@ MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEG) 2316 +718 196701 2 82/4
16 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 2204 -310 232078 25 7210

Q MARY J. BLIGE Ooh! [Geffen/ 2183 +61 178975 7 7011

@ MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be (Ao’ Reel/lniversal) 1956 +141 151393 8 714

@ 50 CENT If | Can't (Shady/Aftermath/interscape) 1946 +34 188740 14  18)0

20 BUBBA SPARXXX Deliverance (Beatcluby/Interscopel 1708 -289 123087 12 57/0

21 R.KELLY Thoia Thoing five/ 1676 165 215122 15 670

22 T.. 24's (Grand Hustle/Atlantic) 1668 13 118418 11 64/0

23 MARK RONSON international Affair (Elektra/EEG) 131 -65 98598 6  46/0
@ 2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live) (Death Rowrinterscapel 1324 +537 151506 2 6512
25 BOW WOW Let's Get Down (Columbia) 1324 -694 98998 16 61/0
26 MYA My Love is Like...Whoa (A&M/Interscape/ 1280 -369 111548 20 58/0

@ 213 Fly (Geffen) 1277 0 156859 7 141

@ WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus £// 1228 +111 90470 3 66/4

@ JAGGED EDGE Walked Outta Heaven (Columbia) 1122 +168 88848 5 548

@ BIG TYMERS This is How We Do (Cash Maney/Universal) 1095 +44 76120 5 442

@ 112 fiLUDACRIS Hot & Wet (Def SouliDJMG) 1043 +302 81957 3 576

32 MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.G/EEG) 951 79 80686 L] 322

@ BAD BOY'S DA BAND 8ad Boy This Bad Boy That (Bad Bay/Universal) 922 +303 106184 3 49/6

@ KELIS Milkshake (Star Trak/Arista) 898 +190 116876 3 396

@ YING YANG TWINS Naggin' (7V7) 882 +110 85590 5 3112

36 CHRISTINA AGUILERA fiLIL' KIM Can't Hold Us Down /RCA/ 839 A48 73069 13 3300

37  GEMINI fINB RIDAZ Crazy For You (Catalyst) 832 -59 51089 10 90

@ OUTKAST Hey Ya! /Arista/ 728 +255 81966 2 19/6

@ R. KELLY Step In The Name Df Love (five/ 726 +80 108532 4 1642

@ BLAQUE I'm Good Flektra/EEG) 685 +69 28271 3 472

41  TECH NSNE imma Tell findependent) 681 -14 24929 5 3113

42 FRANKIE J. We Still (Columbia) 655 -228 50993 12 3210

43  DMX Where The Hood At? (Ruff Ryders/IDJMG) 627 344 61960 10  53)0

@ LIMP BIZKIT Red Light - Green Light (Fljp/interscape) 576 +103 33330 2

@ TOO SHORT f/LIL" JON Shake That Monkey (Short//ive/ 517 +82 55783 1 15/4

46  SASHA Dat Sexy Body (VP 503 -85 51935 8 2N

@ NELLY Iz U fFo’ Reel/Universal) 497 +345 54516 1 23117

@ ELEPHANT MAN Pon De River (VF/At/antic/ 470 +585 74623 1 2910

@ LOON {MARIO WINANS Down For Me (Bad Boy/Universal) a1 +52 40069 1 252

50 BLACK EYED PEAS Shut Up /A&Miinterscope/ 427 31 15649 1 28/0

89 CHR/Rhythmic reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totai plays for the airplay week of 10/
5-10/11. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with thetarger increase in plays is placed first. Songs
below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported
as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis assigned an AQH number. Average Quarter Hour Persons used hereinwith permission
from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

®

Most Added
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
JA RULE Clap Back (Murder Inc/IDJME) 45
JS Love Angel (DreamWorks) i
NELLY 12U Fo’ Reel/Universall 17
BOW WOW f/JAGGED EDGE My Baby (Columbis) 14
NAPPY ROOTS Sick & Tired (Atiantic/ 13
TIMBALAND & MAGOO f/SEBASTIAN Indian Fiute (BlackGround) 11
NICK CANNON Gigolo (/ive/ 9
JAGGED EDGE Walked Outta Heaven (Columbia) 8
TRILLVILLE Neva Eva (Warner Bros. 8

Most

Increased Plays e

ARTIST TITLE LABEL(S) INCREASE

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/t €G] +T18
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (D7P/Capita) +578
2PAC fINOTORIOUS B.\.G. Runnin'... (Death Row/interscope)  +531
LUDACRIS fISHAWNNA Stand Up (Def Jam South/iDJMG) ~ +534

NELLY Iz 1) (Fo’ ReellUniversall +345
DUTKAST The Way You Move (Arista) +335
BABY BASH Suga Suga (Unversal) +327
BAD BOY'S DA BAND Bad Boy This Bad... (Bad Boy/Universs) +303
112 fILUDACRIS Hot & Wet (Def SoullDJMG) +302
OUTKAST Hey Yal (Arista) +255
New & Active

CASSIDY fIR. KELLY Hotel L/
Total Plays: 416, Total Stations: 47, Adds: 6

LENNY KRAVITZ f/P. DIDDY & LOON & PHARRELL Show
Me Your Soul Bad Boy/Universal)
Total Plays: 388, Total Stations: 30, Adds: 2

ERYKAH BADU Danger...8lock On Lock (Matown/Universall
Total Plays: 386, Total Stations: 13, Adds: 0

AVANT Read Your Mind (Geffen)
Total Plays: 357, Total Stations: 11, Adds: 1

WESTSIDE CONNECTION Gangsta Nations (Capitol)
Total Plays: 348, Total Stations: 22, Adds: 7

G UNIT Stunt 101 interscope/
Total Plays: 324, Total Stations: 11, Adds: 7

JA RULE Clap 8ack (Murder Inc./I0JMG)
Total Plays: 308, Total Stations: 47, Adds: 45

BRITNEY SPEARS f/MADONNA Me Aﬂainst The Music {/ive/
Total Plays: 301, Total Stations: 14, Adds: 3

MONTELL JORDAN Superstar (Koch/
Total Plays: 253, Total Stations: 15, Adds: 1

MYA Fallen (/A&M/Interscopel
Total Plays: 230, Total Stations: 12, Adds: 7

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www. radipandrecords.com.

REPORTING STATION PLAYLISTS

www.radioandrecords.com

R%

wwWwW americanradiohistorv com
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#1 Most Added
at CHR/Rhythmic
and Urban!

“CLAPBACK”

New on over 110 combined stations including:

WWPR KPWR KKBT KMEL KYLD KKDA KBFB WPHI WUSL
KBXX WPGC WKYS WJMN WBOT WJBL WDTJ and many more!

R&B Hip Hop Monitor: Debut 39* (+307) In Rotation: WZMX, WPHI, HOT 97, WERQ
R&R Rhythmic: New and Active (+151) Already 835 plays
R&R Urban: ) - €0 (+186) WERQ Immediate Top 5 Phones!!!

BRAND NEW ALBUM
IN STORES NOV 4TH

PARENTAL "
- ém‘rgm _r : “ The executive producers are:
i \ ] wors
LITLICIT CONTENT] MALARLE = I I,..:v- Irv Gotti and Ja Rule

WWW.JARULE.COM ¢« AWW.MURDERINCRECORDS.COM

IHACIHTONNISTIONY COTT]
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1

O~ W W N

9
10
"
12
13
14
15
16
17
18
19
20
2
22
23
24
25
26
27
28
29
30

RANK ARTIST TITLE LABEL

YOUNGBLOODS f/LIL' JON Damn! (Aristal

BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

LUDACRIS Stand Up (Def Jam South/IDJMG/

LIL’ JON & EASTSIDE BOYZ Get Low (7V7}

YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)

CHINGY Right Thurr (Pronty/Capitol)

MISSY ELLIOTT Pass That Dutch (Gokf Mind/Elektra/EEG)

CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (2TP/Capitol)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather {Universall
BABY BASH Suga Suga (Universal)

MARY J. BLIGE Ooh! (Geffen/

R. KELLY Thoia Thoing (Aive/

PHARRELL f}JAY-Z Frontin’ (Star Trak/Arista)

MURPHY LEE f/J. DUPRI Wat Da Hook Gon’ Be {Fo’ Reel/Universall
T.1. 24's (Grand Hustle/Atlantic)

50 CENT fINOTORIOUS B.I.G. P..M.P. (Shady/Aftermathfinterscope)
BAD BOY'S DA BAND Bad Boy This, Bad Boy That /Bad Boy/Universal)
OUTKAST The Way You Move (Arista)

2PAC fINOTORIOUS B.L.G. Runnin’ (Death Row/interscope)

213 Fly/Geffen)

YING YANG TWINS Naggin' (7V7/

JA RULE Clap Back (Murder Inc.//0JMG)

G-UNIT Stunt 101 finterscope)

KELIS Milkshake (Star Trak/Arista)

WYCLEF JEAN Party To Demascus 4/

50 CENT if | Can't (Shady/Aftermath/interscope)

BIG TYMERS This is How We Do (Cash Money/Universal)
FABOLDUS Into You (Flektra/EEG)

DBIE TRICE Got Some Teeth (Shady/Aftermath/interscope)

BUBBA SPARXXX Deliverance {/nterscope/

Monitored airpiay data sup
Networks. Songs ranked by total piays for the airplay week of 10/12-10/18/03.
©2003, R&R, Inc.

lied by Mediab. R

h, a division of Premiere Radio

@

PHATWWSIK

MISSY ELLIOTT Pass That Dutch {Flektra/EEG)

2PAC fINOTORIOUS B.L.G. Runnin’ (4maru/interscope)
JA RULE Clap Back (Murder inc./IDJMG)

MYA fiPHARCYDE Fallen {/nterscape)

JAE MILLZ No, No, No (Reprise)

G-UNIT Stunt 101 (G-Unit/Interscape)

This Week’s Hottest Music Picks

Chris Rolling
PO, WEET/Gireenshoro

Blaque’s “I'm Good” (Elektra/EEG):
Great song! Unmistakably Blaque!

Mark Ronson featuring Sean Paul &
Tweet's “International Affair” (Elektra/
EEGY): Ilove the new Mark Ronson album,
and “International Affair” is one of the
strongest tracks.

Sarah 0’ Connor
MO, WPEE/Washington

Nelly’s “IZ U” (Fo’ Reel/Universal):
Now you know back in the day we all
watched The People’s Court and bobbed our
heads. Don't front now ‘cuz Nelly used it
ina song.

Monica’s “Knock Knock” (J): Being the
angry woman I can be, [ love a song that
captures just the right amount of nastiness
with a touch of arrogance. Oh, this wasn't
about me? Damn! My female listeners
seem to feel the same way, ‘cuz | am get-
ting a good response already. The fact that
the video is a continuation of “So Gone”
should really push this record forward.

Antdog
PO, KKUU/Palm Springs, CA

Jae Millz’s “No, No, No” (Reprise): This
isjust ahotbeat. If they blow this up right,
P. Diddy will be mad they let him go.

Missy Elliott’s “Pass That Dutch” (Elek-
tra/EEG): Every time we play this our
engineers think our studio speakers are
going to blow up. A hot record.

Westside Connection’s “Gangsta Na-
tions” (Capitol): It's gangsta! If Idon‘t play
this out here, Cube will come and take my
hood pass.

OutKast's Speakerboxxx/The Love Below

(Arista). I'm feeling this whole damn thang.
Even Andre’s flower ass!

Lee L' Heureux
MO, WRED/Partiand, ME

Kanye West's “Through the Wire” (Roc-
A-Fella/IDIMG): This is a record that start-
ed on our exclusive show but is now mov-
ing to the mix show. We also have an eye
on it for rotation purposes. Kanye definite-
ly has talent, and this is a good radio record.

Capone-N-Noreaga featuring Wayne
Wonder & Lexxus’ “Anything Goes” (Def
Jamaica/IDJMG): Has a great feel for us.
Reggae records do very well here, and with
the video support it is starting to receive the
song has strong potential for us. It's already
receiving phones off the mix-show spins.

Jae Millz’s “No, No, No": We are killing
this record in the mix and starting to get a
good reaction on the phones and in the
clubs. It may be a little tough for our mar-
ket, but we are definitely watching it.

J.0. Gonzalez
PO, KBET/San Antenio

Nelly’s “IZ U”: Nelly doesn't strike out
much in San Antonio. “Shake Ya Tailfeath-
er” started slow and is still a power. The
timing is right for a new single from Nelly,
and this is it.

Missy Elliott's “Pass That Dutch”: Oh
yeah, right on target. [ am sure this won't
take long to makeit to power. We have been
playing it for a couple of weeks and are
getting great reaction already.

Baby Bash’s “Shorty Doowop” (Universal):
Since we are way ahead of the curve on
Baby Bash and the last single is already a
power recurrent, we are already jammin’
the new single. No. 1 phones already in San
Antonio.

LRl

WOWI, KXJM, KTTB, RNFR and KPWR

Call Black Underworld Ent. / D. BIBBS @ 18.584.6774 to get your poponl!l &2

yy  AREADY POPPIN @
WHPR, WPHI, WRYS, WIMX,

WAJL, WCHH, WAPL, WBHH,

www americanradiohistorv com

Sanctuary
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Realizing T

dhall@radioandrecords.com
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he Dream

How one programmer became a station owner

:

s it unrealistic to think that a programmer could one

day be a station owner? Most people would say yes —
that in consolidated radio today, run by mega-corpo-
rations, not only is it too difficult for independent
owners to compete, but there are also few affordable
stations left to buy. That may be true in the major- and
medium-sized markets, but there are still opportuni-
ties in small, even tiny, markets to begin to build a

broadcast empire.

In fact, we've seen several veteran
Urban programmers accomplish this
in the years since the Telecom Act’s
passage, including Steve Hegwood,
with On Top Communications, and
Mike Roberts, with his
Macon, GA cluster.

More recently, veteran
Baton Rouge program-
mer Lou Bennett ven-
tured into ownership
when hejoined Prime Cor
Communications as co-
owner and VP/Opera-
tions & Programming. |
The company owns Ur-
ban KCIJ, Country KSBH
and News/Talk KNOC-AM/Natch-
itoches, LA and recently acquired Ur-
ban KVLL and Country KJCS/
Lufkin, TX.

Bennett left Cumulus’ Beaumont,
TX cluster in 2000, where he was OM
of four stations, to take on his new
challenge. R&R spoke with him
about how he finally achieved his
goal of becoming a station owner and
his advice for others who have the
same dream.

R&R: Hotw drd you come to be part-
ounier of Prinie Cor Communications?

LB: While at Cumulus in Beau-
mont, | worked closely with the Mar-
ket Manager, Bill Vince Jr. He and his
family had been in broadcast owner-
ship before, and he was thinking
about getting back to it. When he
found the right opportunity, he asked
me to come along not only to over-
see the programming of the chain,
but to be one of the owners in on the
ground floor. It was an opportunity
I couldn’t pass up.

R&R: How involved were you in the
process of finding and buying the sta-
tions?

LB: When I joined, the stations in
Louisiana were already purchased. [
came on board and started to work
with their programming and staffing.
But when the company began to
grow, I became much more involved
in the process of helping to find the
right stations in suitable markets.

Lou Bennett

That's when we found the Lufkin sta-
tions. The company is still looking to
grow into other markets, so my role
in that area continues to evolve.

R&R: Were there any challenges or
obstacles that surprised you
in the process of expanding
the company?

LB: There were only
| some minor challenges —
legal issues and stuff —
but once you get through
the initial financial maneu-
vering, it’s a lot easier than
I expected. Once we get
the stations under our con-
trol, it’s simply about do-
ing good radio, the way I was taught
coming up.

There are some issues, though, af-
ter the purchase is complete that can
be challenging. For example, we've
been trying to get approval from the
FCC to move our tower for better
coverage, and that process can be
very long. Things that you would
think would be simple can take
months, even years, whereas a ma-
jor corporation, like a Clear Channel,
may have the money and the influ-
ence to get things done a lot quicker.

R&R: What are the advantages and
disadvantages of small-market owner-
ship?

LB: | see many more advantages.
Whilea small-market station may not
be making the same big dollars that
a top-10 or even a top-30 market out-
let makes, we still have a healthy base
in our markets. You have to consid-
er, too, that there isnt much market
competition, so the pie is shared
among fewer players. In Lufkin there
are only 15 or 16 stations. While we
do have Clear Channel in this mar-
ket, it owns several stations, and we
also own several. We're more on the
same level here than we would be if

we were in a top 50 market, where
they would have an entire cluster vs.
asmall owner who could afford only
one or two stations.

The bottom line is, in a smail mar-
ket or larger, if you're making mon-
ey, you're doing OK. If you're pay-

ing your bills, you're OK. If you can
pay your staff decent wages on
schedule, you're doing OK. Here in
Lufkin, I would say that the top five
stations are all making budget, and
we're in that group. The other sta-
tions may be having a more difficult
time.

The other advantage of a small
market and being a small company
is that we are more hands-on. The
staff has daily interaction with the
ownership, face to face.

A disadvantage would have to be
not getting as much attention from
the labels, although I haven't really
run into that much. 1 attribute that to
my relationships with label people
over the years. I look at it that if 1
want to give away a box of CDs for a
winning weekend and I can’t get
them from a label, I'll go out and buy
them. We’ll just have the giveaway
sponsored.

“| also think things
have changed
bhecause passion
among radio people
has diminished.
Most programmers
don’t feel they have
the power to make
decisions
anymore.”

It's not that difficult to figure out,
but I can see how it may be frustrat-
ing for a lot of smaller markets deal-
ing with the labels. Some can’t even
get service. Again, this business is
about relationships, and if you keep
those relationships good over the
years, you probably won’t have as
greata problem with little things like
that.

Another disadvantage — well, it’s
more an inconvenience — is that in
small markets you have to drive to
get anywhere, or at least drive to an
airport. Nothing is close.

R&R: Ten years ago it wasn't unusu-
al for a PD to have aspirations to own a
radio station. How was it different then

DREAM TEAM AND DA BAND Bad Boy's Da Band stopped in
Philadelphia to visit WUSL. Seen here are (I-r) WUSL's Q-Deezy; Da Band
members Babs, Sara and Chopper;, WUSL's Golden Girl; and Da Band’s Young
City, Dylan and (kneeling in front) Frederick.

than it is for today's new generation of
radio progranuners?

LB: Programmers today feel that
ownership is impossible. In fact, a lot
of them probably don’t even think on
that kind of level anymore. Most
jocks and PDs are more worried
about finding their next gig or keep-
ing the one they have. You never hear
a young PD talk about owning a ra-
dio station. I knew I wanted to own
as soon as | had my first job in radio.
Back then we saw it as a possibility.

I also think things have changed
because passion among radio people
has diminished. Most programmers
don’t feel they have the power to
make decisions anymore. Entrepre-
neurship within the industry isn’t
nurtured either. I was lucky while
working at Cumulus. | was able to
learn a lot about the business, but
also, working with the people at cor-
porate, like [Director/Urban Pro-
gramming] Ken Johnson and with the
market management, I was given the
freedom to make more decisions.

R&R: What advice do you have for
programmers who are interested in sta-
tion ownership?

LB: You have to broaden your ho-
rizons, That means you should learn
all aspects of radio, not just program-
ming — sales, marketing, manage-
ment and engineering. That's one of
the advantages of being in a smaller
market, even at a larger corporation,
because you often handle more than
one job. Also, don’t limit yourself to
just the Urban format. In Beaumont
1 was overseeing Urban, Country,
CHR/Pop, Gospel and Sports.

Also, keep and develop relation-
ships over the years. If you're pro-
gramming in a medium or large mar-
ket and you're approached by a small
company that wants to give you a
bigger role, albeit in a small market,
don’t ruleit out. It might be your way
into ownership. It's all about hook-
ing up with the right people.

R&R: How has having been a pro-
grammer helped you in your new role?

LB: The type of PD 1 have been has
helped me. What | mean is that a lot
of programmers feel that their job is
all about what goes on-air: the mu-
sic, the jocks, the imaging, the sound
of the station. But 1 always felt my job
was more than that. I was involved

in every aspect of the stations |
worked for. I was interested not only
in growing my station, but also in
helping to grow the company.

I wasn't only concerned with what
went on-air, but also how the air
sounded, meaning the processing
and engineering. How could [ affect
those things, and did I understand
how they worked, if it meant chang-
ing a signal direction or power? | also
had to understand all the FCC rules
and regulations that governed those
areas. | was the type of PD who
didn't just call the engineer about a
problem; [ would go out and meet
him at the transmitter site.

Of course, working with the sales
staff was always a challenge, but it
was a challenge that had to be met.
Because no matter how well you pro-
gram astation, if they can’t sell it, you
all lose. So 1 learned to understand
where the sales team was coming
from and how I could help them.

R&R: What didn’t you understand
about owning a station when you were
a PD that you wnderstand now?

LB: I didn’t realize there was so
much paperwork to be taken care of.
It's all crucial. On a business level, if
your paperwork isn’t correct, you
could lose your entire operation. Pa-
perwork is involved in everything |
do—budgets, FCC forms, legal doc-
uments — and you have to be on top
of all of it.

R&R: Wie were your role models in
broadcasting, and how did they help you?

LB: Bill Vance, who gave me this
opportunity and really showed me [
was capable of succeeding. I've also
looked up to and had many good
programming conversations with
[consultant] Tony Gray over the
years. I've never worked with him
directly, but he’s always been there
to give advice. [Consultant] Harry
Lyles, whom [ have worked with and
who has helped to instill in me that
passion for radio.

Both Harry and Tony bleed radio;
that's all they talk about. Even when
I try to change the subject, they al-
ways bring it back around to radio.
Ken Johnson was also like a big
brother to me when it came to pro-
gramming. They all helped me to see
that I could achieve my dream to be
a broadcast owner.
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WK WK ARTIST TITLE LABELIS) e ek AJ:%‘rlcs Ve oo
1 ﬁ BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 3690 +58 499129 11 6410
2 2 YOUNGBLOODZ f/LIL JON Damn! {Arista) 3542 23 431063 16 62/0
4 0 LUDACRIS f/SHAWNNA Stand Up (Def Jam South//DJMG/ 3178 +344 414159 8 640
3 o ASHANTI Rain On Me (Murder Inc./I0JMG) 3090 +202 410812 9 6200
5 6 R. KELLY Thoia Thoing /ive/ 2518 +8 364706 15 67i0
9 0 JAGGED EDGE Walked Outta Heaven (Columbia/ 2365 +225 289459 11 591
14 o R. KELLY Step In The Name Of Love (five/ 2134 +202 306629 13  64/0
8 8  MARY J. BLIGE Ooh! (Geffen/ 2126 -107 191916 9 650
16 9 OUTKAST The Way You Move /4rista/ 2121 +327 229582 6 60/5
7 10 PHARRELL flJAY-Z Frontin’ (Star TrakiArista/ 2117 267 247338 21 640
10 11 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJKG/ 2098 -39 245580 18 510
13 @ MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.U.6./EEG] 2082 +37 231050 12 5200
1 13 LI JON & THE EASTSIDE BOYZ Get Low (TV7] 2058 54 298754 26 570
18 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (ZTF/Capitol) 2032 +445 235342 6 620
6 15 NELLY f/P. DIDDY & MURPHY LEE Shake Ya Taifeather (Bad Boy/Universall 1975 421 253816 17  58/0
17 @ AVANT Read Your Mind /Geffen) 1743 +25 186146 9 590
12 17 FABOLOUS f{TAMIA Into You /Desert Storm/Elektra/EEG) 1705 -363 199755 18 61/0
19 @ MONICA Knock Knock £/} 1608 +61 156065 7 580
15 19 CHINGY Right Thurr (OTFP/Capitol) 1582 -313 246878 27  66/0

21 @ MURPHY LEE flJERMAINE DUPRI Wat Oa Hook Gon Be /Fo’ ReeflUniversa) 1388 +223 136343 8 453
24 @ MISSY ELLIOTT Pass That Outch (Gold Mind/Elektra/EEG) 1297 +402 156571 2 622
20 22 ERYKAH BADU Oanger...Block On Lock (Motown/Universall 1278 .78 90280 11 530
23 @ BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 1247 +239 134594 5 484

36 @ 2PAC fINOTORIOUS B.1.G. Runnin’ {Oying To Live) [Desth Row/interscope) 1012 +416 96604 2 614

22 25  YING YANG TWINS Naggin' (7¥7/ 1011 51 64898 12 290

30 @ 112 f/LUDACRIS Hot & Wet (Def SouliDJMG) 930 +211 84141 3 6113

25 @ GINUWINE Love You More (Epic/ 909 +23 88671 4 37

28 @ WYCLEF JEAN fiMISSY ELLIOTT Party To Oamascus /J/ 786 +54 63842 3 542

26 29  OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope) 781 70 47520 5 45)0

32 @ JOE More & More (Jive/ 774 +92 63492 4 545

27 31 T 24's (Grand Hustle/Atiantic) 708 61 67414 20 37)0

33 32 BIG TYMERS This Is How We 0o /Cash Money/Universalj 658 -18 40894 4 36/0

35 @ ISLEY BROTHERS f/RON ISLEY Busted /DreamWorks) 623 +2 73537 12 26/0

4 @ ELEPHANT MAN Pon De River (V/P/Atlantic/ 612 +69 72530 4 Ao

37 @ FLOETRY Getting Late (Oreamiforks/ 608 +15 64900 5 321

46 @ JA RULE Clap Back fMurder inc./IDJMG) 565 +186 68484 2 6463

43 @ LOON f/MARIO WINANS Oown For Me /Bad Boy/Universall 557 +91 64857 3 a7

39 38  TOO SHORT f/LIL JON Shake That Monkey (Short/Jive) 541 223 36959 6 290

31 39  ATL Calling All Girls /Epic/ 521 185 34679 12 3010

@ G UNIT Stunt 101 finterscope) 508 +165 69000 1 i)l

50 @ NICK CANNON Gigolo (Jive/ 506 +142 46419 2 395

42 @ JAHEIM Backtight (Divine MityWarner Bros.) 501 +2 45892 5 3mM

34 43  SEAN PAUL Like Glue (VP/Atiantic/ 461 -168 53592 20  50/0
29 44  BOW WOW Let's Get Down (Columbia) 458 -264 28576 18 49)0

48 @ MONTELL JORDAN Superstar (Kach/ 444 +75 40044 2 3

@ KELIS Milkshake (Star Trak/Arista) 426 +103 80730 1 2213
a4 47  R.KELLY I'll Never Leave (ive/ 408 56 64650 17 5[0
49 @ DAVID BANNER Cadillac On 22's {Universal 386 +19 21343 3 210

@ RAH DIGGA Party &... (Flipmade/J) 365 +18 2414 1 2440
40 50  JACKI O Nookie Real Good /Poe-Boy/Sabe) 356 -208 23503 8 330

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart. Most Adoed is the total number of new 2dds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added
www.rradds.com

ARTIST TMLE (ABEL(S) ADDS
JA RULE Clap Back (Murder inc/IDJMG) 63
JS Love Angel DreamWorks) 2
TIMBALAND & MAGOO f/SEBASTIAN Indian Fiute (BlackGround) 35
NAPPY ROOTS Sick & Tired (Atlantic/ 29
LIL" WAYNE Get Something (Lash Money/Universall 26
TRILLVILLE Neva Eva (Warner Bros.) 16

LOON f/MARIO WINANS Down For Me (Bad Boy/Universal) 7

Most
Increased Plays
ARTIST TILE LABEL(S) 4ol

CHINGY f/SNOOP DOGG & LUDACRIS Holidze In (OTP/Capitol)+445
2PAC fINOTDRIOUS B.L.G. Runnin'... Death Row/interscope/ +416
MISSY ELLIOTT Pass That Dutch (Gokd Mind/Elektra/tEG)  +402
LUDACRIS fiSHAWNNA Stand Up (Def Jam South/IDJMG)  +384

OUTKAST The Way You Move /Arista/ +321
BAD BOY'S OA BANO Bad Boy This Bad... (Bad Boy/Universall +239
JAGGED EDGE Walked Outta Heaven (Cotumbia) +225
M. LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ ReefUniersall  +223
112 fILUDACRIS Hot & Wet (Def SouliDJME) +21
New & Active

T.1. Be Easy (Grand Hustle/Atlantic)
Total Plays: 354, Total Stations: 38, Adds: 4

CASSIDY f/R. KELLY Hote! 4/
Total Plays: 287, Total Stations: 24, Adds: 0

BOW WOW f|JAGGED EDGE My Baby (Lalumbial
Total Plays: 286, Total Stations: 36, Adds: 5

DWELE find A Way (Vigin/
Total Piays: 271, Total Stations: 27, Adds: 3

TIMBALAND & MAGOO f/SEBASTIAN indian Flute (BlackGround)
Total Plays: 265, Total Stations: 35, Adds: 35

DAVE HOLLISTER Never Gonna Change (Doo Rag} (DreamWarks/
Total Plays: 205, Total Stations: 22, Adds: 1

TRILLVILLE Neva Eva (Warner Bros.)
Total Plays: 189, Total Stations: 17, Adds: 16

L. KRAVITZ f/P. DIDDY & LODN... Show... Bad Boy/Universal)
Total Plays: 162, Total Stations: 20, Adds: 0

JHENE No LOV.E. (Epic/
Total Plays: 157, Total Stations: 19, Adds: 2

BLAQUE t'm Good (Elektra/EEG)
Total Plays: 151, Total Stations: 20, Adds: 3

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.
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4 - : N " w
1, SR America's Best Testing Urban Songs 12 + Indicator -
(’:WH EEH?’.&;:EE’IL’H}H For The Week Ending 10/17/03 e - Most Added
. Ay NAPPY ROOTS Sick & Tired (Atiantic)
- Persons Persons Persons A-DAM-SHAME Don't Play D Tight
Artist Title (Label) TW LW Familiarty Burn 1217 18-24 25-34 -DAM-SHAME Don't Play Dat (Trump Tight)
BEYONCE' {/SEAN PAUL Baby Boy (Columbia/ 433 42ZF  99% 2% 428 433 408 TRILLVILLE Neva Eva (Warer Bros.)
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 429 419 90% 11% 423 419 436 JA RULE Clap Back (Murder Inc./IDJMG)
OUTKAST The Way You Move (Arista) 4.19 405 % 8% 418 414 430 e .
LIL’ JON & THE EASTSIDE BOYZ Get Low (7¥7) 417 421 9% 29% 400 404 386 Wy T DAL e U R (e )
CHINGY ISNOOP DOGG & LUDACRIS Holidae in (DTP/Capitol) 410 403 88% 15% 397 395 402 LIL’ WAYNE Get Something (Cash Money/Universal)
FABOLDUS fTAMIA Into You {Desert Storm/Elektra/EEG) 4.06 4.09 96% 35% 4.02 4.08 3.83 T... Be Easy (Gfand HUsﬂe/Aﬂanﬁc)
CHINGY Right Thurr (DTP/Capitol) 405 4.02 100% 41% 390 394 376 -
JAGGED EDGE Walked Outta Heaven (Columbial 405 408 66% 9% 405 414 374 Songs ranked by total plays
AALIYAH fITANK Come Over (BlackGround/Universall 404 399 81% 22% 410 415 392 Recurre nts
YOUNGBLOODZ f/LIL' JON Damn! (Arista) 402 4.03 34% 19% 387 386 390 —
NELLY {/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universall 401 4N 9% 43% 390 400 354 .
GINUWINE Love You More (£pic) 401 - 5% % 381 398 313 DTS < 1165
50 CENT P.LM.P. (Shady/Aftermathfinterscope) 399 407 §9% 4% 40 4.01 4.03 50 CENT P.LMP. [Shady/Afrermathinterscope) 908
MARQUES HOUSTON f/JOE BUDDEN & PIED PIPER Clubbin’ (7.L.6./EEG) 398 4.02 €7% % 391 395 380 MONICA So Gone ) )
MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal) 396 4.06 8% 10% 379 382 3710
AVANT Read Your Mind (Geffen) 395 386 48% 7% 391 401 362 GINUWINE In Those Jeans /Epic/ 658
ASHANTI Rain On Me (Murder inc./I0JMG) 391 397 8% W% 384 397 338 BEVONCE SUAYZ Crazy I Love Cokimbt) ot
BOW WOW Let's Get Down [Columbia/ 389 391 4% w3715 379 362 -
MISSY ELLIOTT Pass That Outch (Gold Mind/Elektra/EEG) 387 - 1% T 397 398 393 TYRESE Signs Of Love Makin' ) 626
PHARRELL f1JAY-Z Frontin’ (Star TrakiArista) 386 389 95% 40% 30 30 392 DAVID BANNER (LIL FLIP Like A Pinp (Universal po
BAD BOY'S DA BAND Bad Boy This Bad Boy That (8ad Boy/Universal) 378 386 62% % 364 7% 34 -
R. KELLY Step In The Name Of Love (/ive/ 377 377 T% 18% 386 382 398 SEAN PAUL Get Busy (VP/Atlanti) 432
YING YANG TWINS Naggin' (TVT) 377 381 58% 4% 385 382 3.3 50 CENT In Da Chub (Shady/Aftermathinterscapel 396
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 376 381 1% 30% 354 353 356 ; — -
R. KELLY Thoia Thoing v/ 3764 372 9% % 373 366 400 LIL" KIM 50 CENT Magic Stick (Dueen Bee/Atlantic) 392
MARY J. BLIGE Ooh! (Geffen/ 372 318 7%  1a% 378 377 380 BONE CRUSHER Never Scared Arista) 390
OBIE TRICE Got Some Teeth (Shady/Aftermath/Interscope) 3.70 - 64% 13% 3.63 357 3718 - -
ATL Caling AN Girls (Epic) 365 -  a8% 1% 343 344 33 SNOOP DOGG Beautiful DhoggystiFinviiCaptal 38
ERYKAH BADU Danger...Block On Lock Matown/Universal) 364 375 53% 12% 370 374 360 ASHANTI Rock Wit U (Awww Baby) (Murder Inc.IJMG) 343
MONICA Knock Knock /) 357 355 52% 12% 363 369 343
= — = : = BUSTA RHYMES HMARIAH CAREY [ Know What You Want &) 329
Total sample size is 493 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondsnts who said they are tired of hearing the song. 50 CENT 21 Questions (Shady/Aftermathiinterscope) 329
Sample composition is based on persons 12+. Persons are screened via the Intsmet. Once passed, they can take the music lest based on the format/music preference. .
Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic FABOLOUS Can't Let You Go (Pesert Stom/ElektralEEG) 316
Is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calllrg 818-377-5300. RateTheMusic.com data is (Divine MiVW: 298
Y provided by Mediabase Research, a division of Premiere Radio Networks. ) \M That Woman Pt ety - )
4 I
Reporters
———enpeeegst”
WAIZ/Alkany, NY* WBOY/Boston, MA® WRXE/Colambes, GA WM dackson, MS® Ky WUBT Messtwite, TN , NE* KAYZ/S1. Louls, MO*
e e | = o = B e AN, B
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msmm WJINDothan, AL OM: Tim Thomss 16 JARLLE grwum L wANE
WX/ usuﬁ'G-A-: %ngnmw ™ Lyt h-inad mmm;m U wanee 2 TIIBALAND & MAGOO USEBASTIAN W GA KIMM/Tulsa, OK®
OMPTAD o S iy 15 Biwiwsncom eose T WEKH ok, VA Rimien RO e
e o g He L w g B e PO o 2 HEn
ml , GA* THEALAND 8 MAGOO YSEBASTIAN g:: w‘- ;;E"m 00 ﬁ%" Kznﬂsumlshmnpod A* ! m.mm
S s WeciChicago 1. o et legen § Ww D eSS % wﬁmﬁnmm OMPLINO: Gera Eos WA s
| T 8 WAGOOYSEASTAN | AP Ty G 73 o 1 1 wAne WIKVMitwaokee, WI* 3 e ki
7 DOUARE 1 APPYROOTS Foathn : Doc Love 1 U WA 1 SOKE NORFL WESE/Tupelo, MS
WERQ/Baltimore, MO* 12 MICHAEL JACKSON 1 LOO VMARIO WINAKS 4 JARLE . : OM:
 Victor ACAIEYS 1 INBALIND § MAGOOVSERNSTIAN | Wiy ansing, MI* B e WM‘ L wane PD: Jofl Loo
L 2o i e o | Wt A - e s etigon, 0
, LAY WTMG/Gsinesvile, FL® a TN , AL 5
0 g B e FOND: Sk il PR T s KYSp/Oatoma i, 0K Bgrsmewe o
% Theano s wcoovscmsnan A 14 WAPPY ROOTS oA MO: Eddlo Brasce 15
17 ARWE 3 TIVBALAND & MAGOOVSEBASTIAN e s wcoousaasty | WBTFALexington, KY* 2 TRILLVILLE 3 TALLWLLE 10AL/Streveport, LA® WAPPYROOTS
3 TRILLILLE . 1 JARULE 3 2 TIMBALAND & MAGOO VSEBASTIAN ! Ul,m!" PO Jea .
™ e ! g L—-— s i i
?‘5&%’; W Gy Wiktoms WikS/troecvil, NG+ TR Wi L MAGOO 1SEBASTIMN LT I— il 12 ARLE
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UL WAVHE MURPHY LEE VJERMAINE DUPRY 1) Lo . w-uuq Wb, PA
TS WENZ/Cieveland, OH 3 s 1P/LtSe Rock. AR T W Cap st "
TRALALE o e v S e, © T 3 Pitinoronosais % Sonas Monitored Reporters
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R&R asks radio DJs for the hottest records jumping off that haven't charted yet.
tha

=,
»

DJ Irie
Mixer, WEDR/Miami

Trina's “Heated” (Slip-N-Slide/Atlantic): Miami's self-proclaimed “Dia-
mond Princess” is back in rare form with this record. She’s on point with
her usual sexual wordplay, but the track gives it an original twist. This
record is already poppin’ in the M.I.A., and the whole country’s going
to feel it soon! Natasha's “Who Needs You" (Arista): Natasha deliv-
ers the R&B counterpart to Freeway's “Flipside,” and it's straight fire!
The response to this record on radio and in the clubs has been crazy.
Natasha laid the perfect vibe down on the funked-up Just Blaze
track. ¢ Ying Yang Twins’ “Georgia Dome” (TVT): In Miami we call it

DJ Irie

gia Dome” is the perfect single off the Ying Yangs' own project to keep
with the vibe of “Get Low.” This record reacts instantly! @ Ja Rule's
“Clap Back” (Murder Inc./Def Jam): Last year Nas delivered the come-
back joint of the year with “Ether” This year it's all Ja Rule and “Clap
Back.” The track is a sinister infectious groove, and Ja is back on that
real street shit, lettin’ his opposition know he’s not going to take it lying
Throughout the month of

down. They will clap back.
& T 5 -
E e
October we are celebrat- :
[ ing two major accomplishments: WMMJ/Washington’s16th anniversary
and the fifth anniversary of the 30 and Over Club card. It's a marketing

and promotion tool | developed when | was at WWIN/Baltimore. We
| expanded the concept to WMMJ when |

| % u‘,f joined as PD, as well as to Radio One's
Jamz Urban AC stations in Augusta, GA and
—— Richmond, with more markets to come.

Here in DC we have 150,000 club-card carriers, and there are 175,000
in Baltimore. The club allows us to develop a database of African-Ameri-
can women, 30 years and older, to market our stations to. & In cel-
ebration of these anniversaries we're holding a number of events. First
is our Thursday-night concert series. We’ve already had performances
by Javier and Dwele and an Old School Revue with The Dells, The Man-
hattans and Blue Majic. On Oct. 16 we had Calvin Richardson and Will
Downing. Coming up we have Kem on Oct. 23, Teena Marie and Rick
James on Oct. 30, and Gerald Levert on Oct. 31. But the 30 and
Over Club card isn't just about partying. We also have sponsored a
homebuyers’ seminar and a minority business workshop. And since
October is Breast Cancer Awareness month, we're providing informa-
tion on breast health. The club card gets you access to so much more
than just a good time.

Kathy Brown
PD, WMMJ/Washington

P10 STATS

ARTIST: JS

LABEL: DreamWorks

CURRENT PROJECT: /ce Cream
IN STORES: Now

CURRENT SINGLE: “Love Angel”

Having Ron Isley as a manager cer-
tainly helped sisters Kim and
Kandy Johnson get the star-power pro-
ducers any debut artist would die for. R.
Kelly wrote and produced the album’s
title track and first single, “Ice Cream,”
and its remix, as well as the current
single, “Love Angel,” and the songs “Bye-
Bye,” “Slow Grind,” “Half,” “Stay Right
Here” and “Sister.” Other producers on
the disc include Robert “RL” Huggar, the
lead singer of the trio Next and a writer
and producer for Usher, Luther Vandross
and Jaheim; Tim and Bob (Sisqo, TLC,
112 and Boyz II Men); and Walter Millsap
(Karen Clark-Sheard, Brent Jones and
Kiley Dean).

Ron Isley, a.k.a. “Mr. Big,” is featured
on the song “Handle Your Business,”
which was produced by Huggar. While
the debut single, “Ice Cream,” was
“naughty,” according to Kim, the follow-
up, “Love Angel,” is more “sexy,” says
Kandy. “It makes me think of a tropical
vacation, standing on the beach, being
free-spirited and having fun,” she says. “It
makes you want to grab a pifia colada and
pamper your man!”

Hometown: Los Angeles

Personal stats: While still in elemen-
tary school, the girls began performing as
The Johnson Sisters under the watchful
eye of their mother, Denise Johnson.
Starting in church, the duo moved on to
perform at weddings and banquets, in tal-
ent shows, for anniversaries, in malls and
at high schools. Their background in the
church allowed them to sing with legends

Andrae Crouch and Shirley Caesar, but
their musical interests stretched beyond
gospel to include R&B, jazz, hip-hop and
pop. After auditioning to sing backup on
The Isley Brothers' tour, they were hired
on the spot by Ronald Isley, who, along
with their mother, eventually became
their manager. The older of the two sis-
ters, Kandy says she’s more the “Manolo
[Blahnik] stilettos” type, while Kim is
“more into hip-hop gear.”

Influences: Whitney Houston, Aretha
Franklin, Stevie Wonder

Past successes: In addition to their
tour as backup singers for the Isley
Brothers, Kim and Kandy have per-
formed backup for a number of artists, in-
cluding Christina Aguilera, Michael Jack-
son and Sting, and opened for Erykah
Badu. As teenagers, the girls performed
on television on The Oprah Winfrey
Show, in an episode of Ally McBeal and
on BET. They also sang with Barbara
Streisand when she performed for Presi-
dent Clinton. Later Kim was a featured
singer on the soundtrack to the film
Armistad. The sisters were also featured
as backup singers on The Isley Brothers
LPs Eternal (2001) and Body Kiss (2003).

See them: Oct. 25 on Soul Train and
in their upcoming video, “Love Angel,”
shot on location in Chicago with R. Kelly
and Ron Isley.

P
Urban AC Reporters

Stations and their adds listed alphabetically by market

WWIN/Baltimore, MD' WLXC/Columbia, SC* WUKS/FIvaIII. NC* KMJK/Xansas City, MO* WHQTMiami, FL* WRKS/New York, NY WVBE/Roanoke. VA* WiMX/Toledo, OH*
Tlmw 70: Do Witiams £ ot b memie PO Damk B 0 Joa Mlon DMD: WatFord PO: Pacly Lowe
V HOETRY Asrayi 7R o Adds Nosie e Ve 0 o Gt [
WM Columba, SC* Aswn s WHSavamah, GA
KOXL/Baton Rouge, LA®  SEYOHLE MUTHER VANOROSS i OM: Brad ! C
PO/MD: Mya Vermon o WDZZ/Flini, Ml KNI LA WIMRMilwaukes, Wi A WHUR/Washington, D
- i vwenoss P % LHRE mm L3 WSVY/Norfolk, VA* v PN David A
ISLEY BAOTHERS (RON ISLEY ERVIAH BADU L WM 2 ANy Heo
. i 12 WsQ 3 ASWNT
WBHI/Bimmingham, AL KVGS/Las W No Adds 2 JEFF BRADSHAW LR SCOTT
PD: Jay Dizon M"‘“‘ WMCSMitwaukse, Wi
T : aryl Johmson mw‘m"' &h- Wﬂh. Mo
Pm: Tyrene Jacksos mk. VA g w; mlm [L5
L fcharieston. SC DKy e Rock, AR B3 FOAG, i Lomen o o W G
g e . o —
] 3 . FL*
e = 0: Katy Bariow PD: Sieve Holbrook
ERVIH BADY MO Jou Dl oo
WBAV/Charlotie® KHHT/Los Angeles, CA*
POMD: Terr Avery PO: Michalle Samlosuosso weo TN
- e WOAS/Phiadelphia, PA* S
No 0 OM: Thep Wichem Monitored Reporters
P AFONT- e 49 Total Reporters
ity n-,%l' PR/MD: Asadrae Ramsél WYBC/New Haven, CT* B ——— T -
APOMD Armaeo rs e ﬁm"c'd‘:?:: - 45 Total Monitored
i WRBV/Macon, GA T A Rajeigh -
b FOMD: Lisa Chares e APDIM: odi By 4 Total Indicator
JeLd KIMSMemphis, TH* WYLDNew Orleans, LA* 5
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LAST THIS TOTAL V- TOTAL  WEEKSON TOTAL STATIONS/| M ost Added
WEEK WEEK  ARTIST TITLE {ABEL(S) PLAYS PLAYS Au%rce CHART ADDS ool
3 €  KEM Love Calls Motown/Universal 992 419 116983 38 3 |VHWrradascom
1 2 LUTHER VANDROSS Dance With My Father 4/ 967 40 110012 24 421 | ARTSTITLE LSEE -
4 3 HEATHERHEADLEY | Wish| Wasn't (BCA) 895 21 101906 31 371 ﬁ;“E" il ;foTe"‘;jiy’Z”’”W”’ ‘;
o I{ I{
6 o R. KELLY S.te.p In The Name 0f Love (ive/ 893 +76 110408 24 1m ERYKAH BADU Back In The Day Motows 8|
2 5 TAMIA Officially Missing You /Flextra/EEG) 893 94 82788 23 341 ASHANTI Rain On Me (Murder fnc./IDJME) 5
5 6  GERALD LEVERT U Got That Love (Flektra/EEG) 820 -20 85531 8 38/0 FLOETRY Getting Late (DreamWorks/ 3
7 o JAVIER Crazy [Capitol) 804 +16 75016 22 3411 SMOKIE NORFUL | Nge.d You Now (EM/ Gospel) 2
g9 € DWELE Find A Way Virgin/ 789 +103 85861 15 391 | JAHEIM Backight [ivine Mil/Wamer Bros) 2
8 9 SMOKIENORFUL I Need You Now /EM Gospel 684 44 70048 28 352 | ILLDOWNING AMilion Ways (GREVMG) ;
@  RHIAN BENSON Say How | Feel (0KG) 550 2 45158 14 35 | EDDIEJACKSON Naturl Thang Martans 2
12 ayjrowiihee pe JEFF BRADSHAW flJILL SCOTT Slide (Hidden Beach/ 2
10 11 JAHEIM Put That Woman First (Divine MilyWarner Bros.) 545 -18 63366 32 3001
" 12 RUBEN STUDDARD Superstar (J/ 501 45 51967 19 3210 M
ost
17 @ ARETHA FRANKLIN Wonderful (Arista/ 485 +85 62843 3 3110
15 @ ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista) 463 +52 36184 9 310 lncreasedplays
13 15  KINDRED Far Away (pic) 414 45 48715 32 26)1 T
16 (D ISLEY BROTHERS f/RON ISLEY Busted (DreamWorks) 406 42 46143 12 ggn | MTTTEUERS HeRERSE
14 17 FLOETRY Getting Late (DreamWorks) 378 50 34142 10 2973 'J’I‘;"EE:: F";: 31 WaV/J('”’/g’”’ *:g?
., lore & More (Jive +
18 18 CALVIN RICHAVRDS{)!\!.Keeplﬂn Pushin’ {Hollywood) 374 -8 29154 14 25/0 ARETHA FRANKLIN Wonderful (4rista/ 85
20 @ JAHEIM Backtight (Divine MillfWarner Bros.) 360 +15 25046 7 28/2 WILL DDWNING A Million Ways (GRP/VMG) +80
23 @ WILL DOWNING A Million Ways (GRP/VMG) 336 +80 22702 4 252 ERYKAH BADU Back In The Day (Motown/ +7
25 @ JOE More & More (ive/ 332 +101 32275 2 3477 R. KELLY Step In The Name Of Love (five/ +16
21 22 VIVIAN GREEN What is Love? (Columbia) 321 13 28020 8 1910 i“ﬁg:n':é%%fCWa'kedFﬂu";’:eavr" /Ffﬂfﬂf';?ﬂ’s ot *;;
¥ L omin’ From Where I'm From (So So Def/Ansta)  +
24 5.3 AVANT Read Your Mind (Geffen/ 239 -1 22810 2 2411 MICHAEL JACKSON One More Chance (£gi/ +51
26 MANHATTANS Turn Out The Stars {Love-Lee/ 225 +7 14318 6 13/0 ASHANTI Rain On Me (Murder fnc IDJME) +39
22 25  ARETHA FRANKLIN Only Thing Missing Is You (Aristal 204 101 17499 18 28/0
28 @ IMPROMP 2 Mocha Soul (Big3/ 190 +27 9778 5 14/0
27 27 MONICA So Gone (J) 175 -40 36148 18 an
 [Debut> @ ASHANT! Rain On Me (Murder Inc./IDJMG) 164 +39 14835 1 1315
@ EARTH, WIND & FIRE Hold Me (Kalimba) 150 +15 7070 1 2011 Most
@ JAGGED EDGE Walked Outta Heaven (Columbia) 146 +71 20740 1 3
- : — : Played Recurrents
44 Urban AC reporters. Monitored airplay data supplled by Mediabase Research, a division of Premiere Radio Networks. Songs-ranked by total plays for the airplay week
of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assignedan AQH number. | FLOETRY Say Yes (DreamiWarks/ 388
Average Quarter Hour Persons used herein with permission from the Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc. R. KELLY Il Never Leave ive/ 369
New & Active BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motown/Universal) 355
TYRESE How You Gonna Act Like That () 258
STEPHANIE MILLS Can't Let Him Go (L/&M/ ERYKAH BADU Back In The Day Motown) VIVIAN GREEN Emotional Rollercoaster (Columbial 235
Total Plays: 142, Total Stations: 10, Adds: 0 Total Plays: 96, Total Stations: 19, Adds: 6 LUTHER VANDROSS Take You Out 4/ 226
MARY J. BLIGE Och! (Geffen/ X GERALD LEVERT Funny (flektra/EEG) 216
Total Plays: 118, Total Stations: 4, Adds: 1 ARSE RTG53 S o P B (D7) RON ISLEY R, KELLY What Would You 00? (Dreamiorks) 212
DEITRICK HADDON Sinner's Prayer (Veriy) o g7 TufE ARG Adiel) SYLEENA JOHNSON Guess What (ive/ 2
Total Plays: 108, Total Stations: 9, Adds: 0 SILK Silktime fLiguid 8 MUSIQ Oontchange (Def Soul/iDJMG) 194
JEFF MAJORS Heard My [_:’V {Music Ore) Total Plays: 68, Total Stations: 3, Adds: 0 Y 3 =
Total Plays: 106, Total Stations: 7, Adds: 0 Detailed station playlists for all R&R
R O i /fd”é"{”i’"’f"a’ reporters are available on the web at
otal Plays: 97, Total Stations: 5, Adds: otal Plays: 59, Total Stations: 6, Adds: www.radioandrecords.com.
Songs ranked by total plays

“Say IInWIFeeI’f Now Top 10° Urhian AC! |
4 / Over 43 mllhon in audience and growmg ' “A breath

YOt resh air”

Watch for Rhian: hosting her own video series on Billboard
S ' BL'I‘/BET azz, airing Nov./Dec. !
" “One of R&B’s A

brightest new : S - 3 ‘ ’

prospects” SUS% WWW.1] rhlanbenson com
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Outside The Trees

Alongtime PD returns to radio with fresh eyes —and ears

While no one wants to leave radio, circumstances
sometimes force a hiatus from the business. The silver
lining of a sabbatical is the opportunity to listen to
radio like a real listener — and with real listeners. The
experience of using radio like the utility it is can cer-
tainly alter a programmer’s idea of programming,.

That is very much the case for 25-
year veteran Country programmer
Paul Johnson, who recently re-
turned to the business after more
than 18 months in nonradio jobs.
Prior to his leave of absence Johnson
was the Promotions Director at
WKKT/Charlotte, ajobhe left at the
end of 2001.

Because his son was in high
school at the time, Johnson was un-
willing to relocate. So, he had to find
something else to do. He
dabbled in another pas-
sion of his for a while,
computer programming,
but, hesays, “If you think
there are a lot of people
out of work in radio be-
cause of consolidation
and the soft economy, |
you should see what's
happened in the comput-
er industry.”

His next job was as a laborer in a
door factory. (Talk about a job that
will really make you appreciate ra-
dio.) From there he went to work for
the Charlotte Police Department as
a deputy and 911 operator.

A New Perspective

We talked on the phone shortly af-
ter Johnson had returned to Country
programming as PD of WKML/Fay-
etteville, NC, and itstruck me that his
having been away from radio for a
while might have altered the way he
was approaching his new job.

Asked if that was the case,
Johnson laughed and said, “Abso-
lutely. 1 learned a lot about radio by
listening to it with people. At the
door factory I listened to Tom Joyner
every day, because that’s what was
on the radio. Listening to people
around me talk about Tomand what
he was doing on the air confirmed
for me three things | have long felt
every broadcaster should do.

"First, do the right thing. Next,
know the difference between effi-
ciency and effectiveness — and that
being efficient is not always being

Paul Johnson

effective. And lastly, the fine art of
persuasion as practiced by radio is
dead and needs to be revitalized.”

Johnson went on to say that much
of what he learned came not only
from hearing radio as a regular lis-
tener, but also from the jobs he held.
“I learned a very valuable lesson as
a police deputy,” he explained.

“As a 911 operator, you're ac-
countable for never, ever misleading
anyone. Every transmission that
goes out of that room is
recorded. Not misleading
the public and making
sure that the information
you are giving the officers
is accurate are important.

"It reminded me how
critical open, honest com-
munication with your au-
dience is. [ realized that
for a station to really be
successful, it has to make
a difference in its listeners’ lives by
trying to develop more dimensions.
The key is to do the right thing and
use persuasion and credibility to
build something better than what's
out there.”

The Insincerity Of
Today’s Radio

Another of Johnson’s observations
is that music radio, in particular, has
gotten weaker under consolidation.
“Listening to a lot of different sta-
tions, you hear how they have
younger, less experienced people on
the air,” he said.

“They’re not seasoned in how to
instruct others how to live and be
part of a community. They sound
good and may have the mechanics
down, but there is no intellectual
basis by which to bring some com-
munication with the listeners.

"There aren't a lot of jocks — vir-
tual or local — who are able to di-
gest the essence of what is going on
in a market and mold it into useful
information that can be put on top
of a 12-second intro.”

Johnson is especially disappoint-

ed in radio’s inability — or unwill-
ingness — to exploit what s perhaps
its greatest opportunity. “Radio has
always performed on the most fan-
tastic stage ever — the human
mind,” he said. “And yet so many
times stations bombard listeners
with propaganda instead of gently
persuading them that the station is
— and should be — an important
part of their lives.

“Listening to the radio in a real-
world environment for hours and
hours a day, 1 was struck by the in-
credible insincerity of itall. [ say this
with love in my heart, because 1
worked at WSOC/Charlotte and

“Radio has always
performed on the
most fantastic stage
ever — the human
mind. And yet so
many times stations
hombard listerers
with propaganda
instead of gently
persuading them that
the station is an
important part of
their lives.”

WKKT, but they're on the air clob-
bering each other with 24 in a row’
and ‘double the music’ promises. It
gets to the point where it's about
which station is yelling the loudest,
and it’s at that point that reality be-
comes disconnected.

“It's not about playing more mu-
sic, it's about how often and how
loudly you can tell people you're
playing more music. As a listener,
you hear a morning guy talking
about playing more music but not
doing it — because it doesn't start

until 10am. Radio insiders may not
realize it, but for the average listen-
eritisareal disconnect from the sta-
tion, because to them the station is
not telling the truth.

“Radio doesn’t seem to believe
that listeners are intelligent enough
to figure out that if the station says
it plays 24 in a row but only does it
three times a day, the station really
isn’t a 24-in-a-row station, and
they're being lied to.

"A huge part of what's wrong
with radio today is that we don’t
give listeners enough credit for
knowing when they're not getting
what they’ve been promised.”

Learning From Listeners

Johnson’s point that he learned a
lot about radio from the people he
worked with is especially intrigu-
ing. “They recognize the difference
between someone trying to dosome
good in the neighborhood and
someone lying to them to get them
to listen longer,” he said. “A line I
heard all the time was, 'Why don’t
they do what they say they re going
to do?’

“The biggest point to me is that
to build ratings, you have to build
loyalty. To do that you have to build
abelief among listeners in what you
do. If you play country music, a
country fan will tune in. But wheth-
er or not they like you and accept
other facets of your station — like
shopping at your advertisers and
believing that your station is more
special than any other — depends
on their trusting you as they would
a friend.

“If it's their perception you're ly-
ing to them — whether you are or
it's just one of radio’s neat little TSL
tricks — you will never build that
trust. They might be listeners, but
withcut trust, you’ll never turn
them irts friends, which is where
rea] lisiening and ratings come
from.

“"Radic people give all kinds of
lip service to building a better
brand while at the same time un-
dermining the very essence of
brand-building: loyalty. When we
lie to listeners, we do them a dis-
service. In return, they use radio as
a commodity.”

Develop A Bond

Another of the building blocks
Johnson thinks is missing from
today’s radio is the one-to-one lis-
tener bond. “Radio has the oppor-
tunity to go greater distances in
building relationships with listen-
ers,” he said. “Too many times we
miss the chance to persuade listen-
ers that the station is a special part
of their lives and community. It all
comes down to the air talent.

“AsaPD for over 25 years, [ have
to admit that there are times when
you want jocks to stick to what
you've written on the liner cards,
because that’s where the truth lies.
But after hearing the insincerity of
the liners on most stations, I've
come to think you have a better
chance of building your brand with

www americanradiohistorv com

listeners by giving the talent the
chance to become real personalities
by allowing them to advance a con-
cept on their own.

“You must engage the listeners’
minds to fully become part of their
lives. Seven-word liner cards may
have made on-air people more effi-
cient, but they have not made them
more effective.

“A huge part of
what’s wrong with
radio today is that
we don’t give
listeners enough
credit for knowing
when they’re not
getting what
they’ve heen
promised.”

"If we want a person’s time —
which is how we get ratings — we
need to be more respectful of them.
We need to provide alittle more sub-
stance, information and entertain-
ment and give them a little some-
thing to think about.

“It's much more beneficial to lead
people to a positive decision about
the station than it is to try to talk
them into something by bombarding
them with seven-word phrases.
More than ever before it has come
down to doing the right thing and
using imagination to serve your lis-
teners.”

The Human Dimension

Johnson admitted that he’s a bit
disappointed in radio right now, not-
ing, “Radio is at a low ebb. Most of
what we have on the air is filler. Peo-
ple are put on the air to fill a shift,
not to contribute to the community
or listener. How much are the jocks
— even the voicetracking jocks —
meant to be a force? Or are we just
praying they won’t screw up the
shift?”

Relating what he’s learned in the
last few years to his new situation,
Johnson said, “More effort must be
put into execution to make great ra-
dio — no matter if it's live and local,
syndicated, voicetracked or en-
hanced with recorded material. We
must create a better product by mak-
ing radio count more in people’s
lives.

“Making that happen means chal-
lenging your people to come up with
creative ideas of their own whilealso
making sure they give listeners more
credit for being smart about what
they want from a radio station. We're
missing a complete dimension of
humanity on the air.”
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Almo/Irving’s Last Chapter

Nashville publishing beacon falls to consolidation

Music Row'’s detractors are quick to illuminate its
faults. Some even go so far as to dismiss Nashville’s
music community in its entirety. But those whose fo-
cus doesn’t extend beyond the Row’s commercialism,
formulaic approach and clannishness are blinded to a
spirit and character not found to the same extent in

other music centers.

Nestled in the hearts of corporate
warriors and embodied in the small
companies still housed in residential
structures up and down the Row is the
fundamental though too often tenu-
ous belief that the love of music is this
industry’s greatest imperative. Which
makes the demise of Almo/Irving
Nashville much more than a speed
bump on the consolidation superhigh-
way. As much as any company,
Almo/Irving represented and relied

upon that core principle and was suc-
cessful because of it.

“There was not a song that came
into this building that we didn’t hear
and pay attention to,” says former
Almo/Irving VP Bobby Rymer with-
out a hint of exaggeration in his voice.
“We just flat-out cared.”

No Limits

Purchased by Universal in 2000
from founders Herb Alpert and Jerry

Almo/Irving On Top

A publishing company’s most enduring legacy is its mu-
sic. Here's a look at a small portion of Almo/irving’s histo-
ry in the form of No.1 R&R Country singles.

Title Artist (Writers) Year

“These Days” Rascal Flatts (S. Robson/J. Steele/D. Wells) 2002
“That's the Way It is” Jo Dee Messina (A. Roboff/H. Lamar) 2000
“Write This Down” George Strait (K. Robbins/D. Hunt) 1999

“Please Remember Me” Tim McGraw (W. Jennings/R. Crowell) 1999
“Where the Green Grass Grows” Tim McGraw (C. WisemarvJ. Leary)

1998

“This Kiss” Faith Hill (A. Robofi/B.N. Chapman/R. Lerner) 1998
“She’s Got It Al Kenny Chesney (C. Wiseman/D. Womack) 1997
“Everywhere” Tim McGraw (C. Wiseman/M. Reid) 1997

i “To Be Loved by You" Wynonna Judd (M. Reid/G. Burr) 1996
“This Woman and This Man” Clay Walker (J. Pennig/M. Lunn) 1995
“Summer’s Comin™ Clint Black (C. Black/H. Nichols) 1995
“Almost Goodbye” Mark Chestnutt (D. Schiitz/B. Livsey) 1993
“Straight Tequila Night” John Anderson (K. Robbins/D. Hupp) 1992
“In This Life” Collin Raye (M. Reid/A. Shamblin) 1992

“If | Didn’t Have You" Randy Travis (M.D. Barnes/S. Ewing) 1992
“Walk on Faith” Mike Reid (M. Reid/A. Shamblin) 1991
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“Forever’s as Far as I'll Go” Alabama (M. Reid) 1991
“Daddy’s Come Around to Mama’s Way of Thinking” Paul Overstreet | |

(D. Schiitz/P. Overstreet) 1991

“Where Did | Go Wrong” Steve Wariner (S. Wariner) 1989 v

“Let Me Tell You About Love” The Judds (P. Kennerley/C. Perkins/B.

Maher) 1989

“Too Gone, Too Long” Randy Travis (G. Pistilli) 1988
“Joe Knows How to Live” Eddy Raven (G. Lyle/T. Seals/M. D. Barnes)

1988

“If You Change Your Mind” Rosanne Cash (H. Devito/R. Cash) 1988
“Straight to the Heart” Crystal Gayle (G. Lyle/T. Britten) 1987

“Maybe Your Baby's Got the Blues” The Judds (G. Lyle/T. Seals) 1987
“Cry Myself to Sleep” The Judds (P. Kennerley) 1987

“Touch a Hand, Make a Friend” Oak Ridge Boys (F. Knight) 1985
“Love Is Alive” The Judds (K. Robbins) 1985

“Stay Young” Don Williams (G. Lyle/B. Gallagher) 1984

“Our Love Is on the Faultline™ Crystal Gayle (R. Kirk) 1983 |
“The Closer You Get” Alabama (M. Gray/J.P. Pennington) 1983
P‘ “Take Me Down" Alabama (M. Gray/J.P. Pennington) 1982

i i

Moss, Rondor Music maintained of-
fices in London, Los Angeles and
Nashville (which retained the original
Almo/Irving name) until Oct. 3 of this
year. Universal Music Publishing in
Nashville has absorbed the Almo/Irv-
ing catalog, writers and four of eight
employees. Rondor’s L.A. office re-
mains open as of this writing.

“It wasn't a surprise,” says David
Conrad, who opened Almo/Irving's
Nashville oifice with Mary Del
Scobey in 1980. “The surprise was
when Universal purchased the com-
pany and left [the creative staff] intact.
It's areal tip of the hat to Rondor that
Universal thought enough of the
name to trade on it for a few years.”

Conrad, now Executive VP/A&R
for MCA /Merzury, recalls humble be-
ginnings. “We had a card table and
some beach chairs,” he says. “1 was
sitting in an office surrounded by sev-
en-inch reel-to-reel tape, trying to find
tunes I could pitch to Alabama or Ken-
ny Rogers.”

Scobey, who was the business
counterpart tc Conrad’s creative ef-
forts, remembers sharing a telephone
in those early days. The company
grew quickly. “We never hired people
until there was an overwhelming
need,” she says. “We also hired from
within. Who knows your catalog bet-
ter than the guy in the tape room?”

Almo/Irving’s mandate was differ-
ent, to say the least. “We never had
limits or boundaries,” Scobey recalls.
“I don't think we even had a budget
until the last three years [ was there.
Anytime we needed to sign a writer,
buy the building on Adelicia or ex-
pand the building, the answer was
always yes. We didn’t have the corpo-
rate limitations the big companies
have, and we didn’t have the finan-
cial limitations of a small company.”

Music First

Almo/Irving never seemed to lose
sight of its core mission. “Any com-
pany is a product of its leadership,”
Conrad says. “Herb and Jerry and
A&M Records were legendary for
supporting recording artists, and that
nurturing culture trickled down to
their publishing company.

"Money did not drive us. We were
never Publisher of the Year, although
we came close once. Clearly, we sur-
vived and prospered, but it's because
we paid attenticn to the music.”

That respect for creativity became
the company’s calling card. “Harlan
Howard was the reason several writ-
ers, not the least of which was Nanci
Griffith, came to work with us,” Con-
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Rachel Proctor

NEW ARTIST FACT FILE

Label: BNA

Single: “Days Like This”
Album: Days Like This
Release Date: Spring
Publisher: Murrah Music

BACKGROUND

Hometown: Charleston, WV
Hometown Station: WQBE
Favorite Team: Tennessee Titans

Influences: Dolly Parton, Reba McEntire,

Martina McBride, Tanya Tucker

Album | Wore Out: Whoever’s in New England,

Reba McEntire

The Day Music Changed My Life: | was 6
years old. My teacher was trying to get me to
sing in music class, and | wouldn't, so they
called my grandmother to pick me up after

Rachel Proctor

school. They explained to her | wasn't singing in
class but needed to do it to get a grade. My

when it comes out” It was vibrato and different from everybody else’s.
They figured out then that | could sing.

Five-Minute Life Story: I've been singing my whole life and never
wanted to do anything else. | had a manager in New York for a while
and did Star Search. | studied accounting for a year at West Virginia
State, but I'd sit in class and write song lyrics, so | moved here with my
husband to write songs and ended up getting a divorce after about five
years. | wrote “Where Would You Be,” which was a single for Martina
McBride. My ex called and asked if | wrote that song about him. | toid
him | did, which started a whole conversation, and we ended up back

together.

The Right Stuff: | wanted to meet New Kids On The Block because
they were huge when i was in the ninth grade. [ sent a tape to their
management company, and we were in New York within a month. They
were really nice guys. I'm actually in the “I'll Be Loving You Forever”
video. My dad had to go with me, so he’s in it too.

All in The Family: | was in a group called The Young Riders with Blake
Shelton when we first got to town. My husband still plays in his band

and is his road manager.

Porterhouse, Please: | do work out a lot, especially during the radio
tour. I'd be on the treadmill at 11 some nights, because we always ate
at these really nice restaurants. You can't eat at a great steak

restaurant and just get a salad.

rad recalls. “He would say, ‘If Thadn't
been with Tree for so long and didn't
have a catalog so deep, there ain’t but
one other place I'd be, and that's with
Almo and Irving Music. Them juve-
niles know what they're doing.’
“The love of music was a bright
spot, and I don't think I'm overstat-
ing it when [ say that writers aspired
to Almo/Irving. They’d see Nanci
Griffith, Paul Kennerley, Kent Robbins
and Mike Reid on our staff. These peo-
ple weren't just great writers; they
didn’t mind being teachers. You could
go to school there and make a dandy
living at the same time. It was a very
generous company in terms of the
support it gave to human beings.”
“We always wanted to help a writer
be the best he or she could be,” Rymer
says. “We never wanted to be the big-
gest, we just wanted to be the best.”

Sad Farewell

“No writer or staff member ever
passed through that company who
wasn't the better for it,” Conrad says.
“And that was because of the attitude
and philosophy toward music of
Herb, Jerry and [Rondor president]
Lance Freed.”

Scobey, who calls her time at Almo/
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“There was not a
song that came into
this building that we
didn’t hear and pay
attention to. We just
flat-out cared.”

Bobby Rymer

Irving the best 20 years of her life, says,
"It was very much a family.”

“Over the last 13 years, every day
when I got up, I couldn’t wait to get
to work,” Rymer says. “How many
people can say that?”

“We had a lot of fun and left it bet-
ter than we found it,” Conrad con-
cludes. “Personally, I'm going to miss
it the same way I miss Chet Atkins
and the same way [ miss Joe Talbot
and the same way I miss Kent Rob-
bins. That's as strong a point as I can
make about that.”
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N COUNTRY TOP50
‘n/ e October 17, 2003
VW ARTST TITE LABELS) s sl s s ey e 'S W | Most Added:®
2 o GARY ALLAN Tough Littie Boys /MCA/ 14637 890 4750 +281 419355 25331 18 115/ do
www. 'S.
1 2 TIMMCGRAW Real Good Man (Curb/ 12825 -950 4250 -328 368104 -26077 24 1150 rra com
7 6 TOBY KEITH | Love This Bar [DreamWorks/ 12803 1148 4061 +401 367757 24729 9 1150 ARSTTITLE LASELS) 1008
ove This Bar CLINT BLACK Spend My Time (Equity Music Group/ 51
4 @) MARTINA MCBRIDE This One's For The Girls /RCA/ 12776 545 4115 +145 368386 21938 19 11410 | pynoy JEWELL Sweet Souther Comfort (Columbia/ 83
5 6 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 12405 380 3980 +167 357568 18381 19 114/0 | KENNY CHESNEY There Goes My Life BVA/ 43
8 @) RASCALFLATTS IMelt fyric Strest/ 11694 715 3925 +257 327776 7496 16 115/0 | SHANIATWAIN She'sNot ’:"S; : Pretty Fac;Mercm ‘g
e TRACY LAWRENCE Paint Me A Birmingham DreamWorks/ 1
9 o PAT GREEN Wave On Wave l{iepubl/dl/nvma/Sauth/ 9530 538 3053 +175 270057 20268 22 1150 REBECCA LYNN HOWARD | Need A Vacation #MC4/ 1
12 @) GEORGE STRAIT Cowboys Like Us /WC4/ 8744 491 2730 +157 250353 18568 12 1144 | ypack AOKINS Hot Mams Capito) 10
n o BILLY CURRINGTON Waik A Little Straighter (Mercury/ 8320 -26 2866 +39 233871 -1081 25 112/1 | KENNY ROGERS Handprints On The Wall (Dreameatcher/ 10
14 (D MONTGOMERY GENTRY Hell eah (Calumbia/ 7259 485 2336 +121 189128 12504 14 1141 | BLUE COUNTY Good LittleGirs fAsylumCurl/ 9
13 @) CHRIS CAGLE Chicks Dig It (Capital 7050 76 2396 +7 182532 1168 17 1131 | KEVINOENNEY A Year AtA Time fync Street 2
18 @ LONESTAR Walking In Memphis BN/ 6701 1009 2167 +382 178035 22427 11 111{3
16 @ REBA MCENTIRE I'm Gonna Take That Mountain (MCA/ 6479 336 2128 +123 173120 5268 8 1112
17 @ RUSHLOW I Can't Be Your Friend /L yric Street/ 6022 246 2047 +88 150925 6593 24 108/
22 B BROOKS & DUNN You Can't Take The Honky Tonk... fAristal 5288 1232 1667 +364 153463 32825 5 1082 | SWJOSE
21 (D TRACY BYRD Drinkin' Bone (3C4/ 5183 656 1563 +206 130893 16559 12 1033 | fycreased Points
19 @ RODNEY ATKINS Honesty (Write Me A List) (Curb/ 5065 213 1690 +120 136173 8712 18 1088 TOTAL
POINT
20 @ SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 4871 181 1720 +101 118607 399 19 96/1 | ARTIST TIMLE tABEL(S) INCREASE
23 D) JD DEEMESSINA | Wish (Curty 3897 142 1273 +B81 100238 5415 14  93(7 | SHANIATWAIN She's Not Just A Pretty Face Mercury) ~ +1417
BROOKS & OUNN You Can't Take The Honky Tonk... /drists/ +1232
24 BLAKE SHELTON P 0f The Southwestern World B 3734 -3 1254 1 89915 609 16 9313
g Playboys Of The Southwestem World (Wamer Bros) * 3 | KENNY CHESNEY There Goes My Life B/ +1182
27 DIAMOND RID Wrinkles (Arista/ 3684 560 1279 183 92136 11401 13 O3 romy wEmH | Love This Bar Dreamibarks +1148
26 @ SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 3407 276 987  +1N 86326 6895 14  B4I7 | LONESTAR Walking In Memphis (BA4/ +999
28 €® TERRICLARK | Wanna Dot Al Wercury) 2941 280 900 +55 74461 7792 8 758 | GARYALLAN Toughlittle Boys A1C4/ +890
31 @ JIMMY WAYNE | Love You This Much (DreamWorks) 2577 282 898 +96 64454 9574 9 g3 | PASCALFLATTS |Mel dyric Street) s
30 @ JOSH TURNER Long Black Train /MCA 2568 98 924 69 62406 3694 19 7213 WA LS +656
ong Black Train (MLA) 5 OIAMOND RIO Wrinkles (4rsts/ +560
34 @ BRAD PAISLEY Little Moments {Arista) 2500 449 832 +127 65736 13055 6 688 | MARTINA MCBRIOE This One's For The Girls L4/ +545
29 27 MARK WILLS And The Crowd Goes Wild Mercury/ 2425 212 882 -81 61014 5843 13 7210
@ SHANIA TWAIN She’s Not Just A Pretty Face (Mercury/ 2395 1314 731  +420 65367 36817 2 7019
32 @ CRAIG MORGAN Every Friday Afternoon (BBR/ 2224 115 721 +5 53967 3537 11 31N
35 @ SARA EVANS Perfect (RCA/ 2083 154 586 +69 55885 4608 6 607 M 0. St
36 @ JOE NICHOLS Cool To Be A Fool (Universal South) 17712 267 479  +133 43954 342 6 516
38 @ TRACE ADKINS Hot Mama /Capitol) 1633 284 590 +98 39398 5764 5 5810 Increasedplay S
TOTAL
33 33 DARRYL WORLEY Tennessee River Run (DreamWorks/ 1630 -508 553 21 41921 11760 15  60/0 PLAY
37 34 RICK TREVINO In My D W: Bros.) 1461 12 am 14 ' 33040 924 15 4N ARTIST TTLE LUBES HeREAsE
DL B LR ’ ’ SHANIA TWAIN She's Not Just A Pretty Face Mercary) ~ +420
39 35 RYANTYLER Run, Run, Run (Aristal 1361 17 394 -3 31261 2614 8  55[0 | TOBY KEITH | Love This Bar [Dreamitarks) +401
41 @ KELLIE COFFEY Texas Plates /BVA/ 1307 266 425 +109 29404 5800 3 48i6 | LONESTAR Walking In Memphis (BNA/ +382
42 €D WYNONNA Heaven Help Me (sylum/Curty 1186 196 392  +74 25402 6091 5 462 ::::ﬁ:zmc 2:" Caﬁn’t T:,qkelr-:‘ e/':;;2'17 e +gg:
. ere Goes My Life +
@ KENNY CHESNEY There Goes My Life /BN4/ 1162 1162 338 +34 41240 41240 1 43143 GARY ALLAN Tough Little Boys (MC4) +281
@ BLUE COUNTY Good Little Girls /Asylum/Curb/ 1016 500 373 +181 22789 10439 1 5313 | RASCALFLATTS | Melt fyric Street/ +257
45 @ AMY DALLEY | Think You're Beautiful (Curd/ 906 62 347 +29 20672 3392 5  45/4 | TRACY 8YRO Orinkin’ Bone (ACA/ +248
46 @) WARREN BROTHERS Sell A Lot Of Beer BNA/ 862 90 257 +31 20018 2269 6 1910 “'L‘l‘]':gzﬂm ‘gx'ﬁs S?r';/ ooty *::?
@ BRIAN MCCOMAS You're In My Head dLyric Street/ 841 3N 332 +92 13549 5438 1 5006 O e Girs (Asy *
40 43 HANK WILLIAMS, JR. 'm One Of You /Asylum/Curb) 819 29 285 -119 14881 -7993 8 400
50 @ BILLY DEAN ['m in Love With You (View2/ 774 208 267 +75 18308 6260 4 2200
47 @ JAMES OTTO Days Of Our Lives (Mercury/ 722 78 299 +27 14045 -826 3 35
@ DIERKS BENTLEY My Last Name (Capitol 682 376 197 +116 13796 3751 1 116 Breakers o=
@ VINCE GILL Young Man's Town MCA/ 670 1N 240 +13 16024 4446 1 34i6
48 @ CLEDUS T. JUDD Martie, Emily & Natalie (Audium/ 526 -30 196 +14 17950 -4599 2 212 No Songs qualify for Breaker Status this week.
- @ KENNY CHESNEY Luckenbach, Texas (BVA/ 474 -1 72 +12 12670 490 2 0/0
@ KENNY ROGERS Handprints Gn The Wall (Dreamcatcher/ 450 109 172 +a41 11889 1620 1 3010
N - N - . N N " - Songs ranked by total plays
115 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 10/5-10/11. Buliets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger : . i
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station p_layl ists for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporte rs are available on the web at
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average N
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with Wmm'
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
NEW PRODUCTS AVRILABLE! - CALL TODAY FOR A CATRLOG! e o
' | Fi !
. 1rstrias
1
' ! \ _—_3
2 ]
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» EvantTapa® } (
= BunchaBannam : | Fort Wayne, Indiana 46804
» FlashBags ' : Fan: (260 436-6738
L E:unwsﬁukm : 1
M it | 1-800-21
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Porty z.n. Porte Zone +800-213-5214
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4 T COUNTRY TOP 50 INDICATOR
Y A 4
» October 17, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
wsr TS TOTAL o T m I M o oo www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S) POINTS POINTS PLAYS PLAYS (00) ) [] ADDS ARTIST TITLE LABEL(S) ADDS
2 @) GARY ALLAN Tough Little Boys (MCA/ 5683 47 4210 440 117824 1076 17 1100 | yeuy oursEy Ther Gocs My Lie BV w0
| 3 0 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 5642 179 4155 +117 118470 4010 18 112i0 | BUDDY JEWELL Sweet Southem Comfort [Cofumbia/ 26
4 € MARTINA MCBRIDE This One's For The Girls 4964/ 6536 127 4081  +67 115708 3253 18 111/0| SHANIA TWAIN She's Not Just A Pretty Face Mercury/ 2
1 4 TIMMCGRAW Real Good Man (Curt) 5285 511 3836 370 111388 -11342 21 106 | KELLIECOFFEY TexesPlates B 16
5 @ RASCALFLATTS | Melt fyric Street 5235 281 3836 +224 111435 G686 16 1110 :t::fgﬁ:f;ﬁ mg‘g:[s’im’l’fr;""”’ :2
6 @ TOBYKEITH I Love This Bar (Dreamirks) 5202 296 3856 +224 110273 6469 9 11200 | SCOTTY EMERICK | Can't Take You Anywhere Dreamifrks) 11
8 &) PAT GREEN Wave On Wave (Republic/Universal South) 4511 224 3368 +181 92679 4513 20 110/0 | TRACY LAWRENCE Paint Me A Bimingham Dresmborks) 11
| 9 € GEORGE STRAIT Cowboys Like Us (MCA4/ 4386 252 3197 +167 90608 6008 11 112jo | TERAICLARKIWanna Dot All Mercuy) 10
11 €D CHRIS CAGLE Chicks Dig It (Capital 4066 212 2971 +189 86229 5467 17 1120 | AN EVANS Perect /RCA 10
12 O BILLY CURRINGTON Walk A Little Straighter (Mercury) 3973 269 3065 +242 81517 5698 24 1070
| 13 D) REBAMCENTIRE I'm Gonna Take That Mountain (MCA/ 3637 220 2602 +177 74561 6128 8 112N
15 (O MONTGOMERY GENTRY Hell Yeah (Columbia) 3303 169 2492 +136 69863 3568 13 1050
| 16 B LONESTAR Walking inMemphis (8N4 3167 213 2002 +174 64993 4498 12 107
17 ) RUSHLOW I Can't Be Your Friend Lyric Street) 2983 100 2222 +72 61688 2302 24 1042
18 ) SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 2914 359 2132 +260 61538 8119 17 10211
2¢ (D BROOKS & DUNN You Can't Take The Hanky Tonk... (rista/ 2650 625 1993 +434 54900 13501 6 10617
21 ) TRACYBYRD Drinkin’ Bone (AC4) 2584 383 1935 +267 52136 8424 11 10112
20 B DIAMOND RIO Wrinkles (Arista/ 2460 231 1827 +162 51249 5835 14 103
19 @ BLAKE SHELTON Playboys 0f The Southwestem World (Warner Bros) 2383 119 1718 +113 50138 2483 16  98/1 Most
22 €D RODNEY ATKINS Honesty (Write Me A List) (Curt) 203 W5 1748 +16 A8 21 16 96| g e o caef POINES
23 @) JOOEE MESSINA | Wish (Curty 2269 216 1682 +188 48645 4302 13 89/ ==
25 ¢ BRAD PAISLEY Little Moments /Arista/ 1829 210 1372 +141 38236 5067 7  BO/5 | sansr e wecus A
26 @ JOSHTURNER Long Black Train (MCA) 1671 110 1188  +88 35626 2034 15  70/1 | BROOKS & DUNN You Can't Take The Honky Tonk. Mrsts) +625
28 @ JIMMYWAYNE | Love You This Much /dreamibarks) 1627 165 1233 4137 34038 2752 9 81/ | SHANIATWAIN She'sNot Just A Pretty Face Mercuy/  +528
31 @ TERRICLARK | WannaDo lt All Wercury) 1962 198 1092 +122 31078 3775 8 79010 ;::%ml]sm:::::)ﬁﬂm ] :::;
32 @ SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks) 1942 247 1093 +181 29722 4844 18 73N | TOBYKEITH | Love This Bar Mreamiorks) +296
33 @) TRACE ADKINS Hot Mama (Capitol 1333 172 998 +141 28324 4231 6  72I3 | SARAEVANS Perfoct /AC4) +282
| 30 28 MARKWILLS And The Crowd Goes Wid (Mercury! 1211 136 904 83 25475 2791 11 g1/t | RASCALFLATTS IMelt dync Strect) +281
35 € JOENICHOLS Cool ToBe A Fool Universal South) 1142 180 919 +133 22827 4231 6 6212 :'EL;;[;:E"::::?TT %’:wv;:t‘stt:’:fs s(;l’a,:",’:/"e' Mercury :;gg
A @ CRAIGMORGAN Every Friday Afternoon (BBR) 1135 123 854 +78 23027 1907 11 213 SCOTTY EMERICK | Can't Take You AHYWI'ME {DreamWorks) +287
36 € SARAEVANS Perfect 804/ 1105 289 818 +179 23020 6063 5 64/10
| 41 €D SHANIA TWAIN She's Not Just A Pretty Face (Mercery) 1072 522 863 +387 22881 11798 2 65/20
29 33 DARRYLWORLEY Tennessee River Run (OreamiWorks) 761 539 473 424 15550 13224 17 300
38 34 RYANTYLER Run, Run, Run (rista/ 645 39 451 3 18268 1208 8 44%2
43 €D BRIAN MCCOMAS You're InMy Head yric Street) 598 128 441 489 13351 2883 4 414
| 46 € KELLIECOFFEY Texas Plates /BM4) 581 190 492 +166 11258 3751 3 52/16
| 48 € BLUECOUNTY Good Little Girls Asylom/Curt) 576 214 452 +186 11997 4487 2 48{14
40 38 RICK TREVING In My Dreams (Wamer Bras) 545 12 427 20 10361 308 14 350
45 € VINCEGILL Young Man's Town (MC4/ 535 93 416 +89 11160 2260 3 38N
24 @ WYNONNA Heaven Help Me (Asylum/Curt) 533 102 434 +78 12243 2390 3 433
39 41 HANKWILLIAMS, JR. 'm One Of You fAsylum/Curt) 506 -167 382 124 11627 2007 9  33j0
47 (B AMY DALLEY | Think You're Beautitul {Curt/ 401 20 267 +20 9585 185 &  28/1 Most dPl
37 43 RANDY TRAVIS Pray For The Fish (CurbyWarner Bras.) 379 313 207 229 7856 7051 12 320 IncreasedPlays o
@ KENNY ROGERS Handprints On The Wall (Breameatcher) 326 103 260 481 6240 2000 1 24|, MeCa
43 @ JAMES OTTO Days Of Our Lives (Mercury) 315 46 267 +40 6415 692 2 304 ' .
@ BUDDY JEWELL Sweet Souther Comfort (Columbial 272 173 214 +13 5007 3398 1 30126 ::::::s&‘m';h?: ﬁ:t“jug'f;’:t’y'“r“akg(;‘:;;”"” :;::
@ KEVIN DENNEY A Year At A Time (Lyric Street) 250 128 164 480 5332 3405 1 165 | yacy BYRD Drinki Boe AL/ 267
— (D WARREN BROTHERS Seil A Lot Of Beer M4 239 22 202 415 4630 238 3 1610 | SHERRIE AUSTIN Strests Of Heaven (C4BBR) +260
@ KENNY CHESNEY There Goes My Life (BNA/ 195 195 145  +145 4138 4138 1 4oja0 | BILLY CURRINGTON Walk A Litde Straighter Mercury) +242
I @ BILLY DEAN I'min Love With You (Views 18 16 168 15 3702 443 1 15h ;::‘é:fg:#;"fm ;‘:ﬂmﬂ’;’”’*" :z:
. J0 DEE MESSINA | Wish (Curt/ +188
112 Country reporters. Songs ranked bgo;%l oglag: dfi?; ;h; :m:;week of Sunday 10/5 - Saturday 10/11. BLUE COUNTY Good Litle Gls syluryCurt 188

g Email: hooks@hooks.com
u a lt)} www.hooks.com FAX: (770)452-3675
'YX )
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Atlanta, GA 30341-1324

For The Best Auditorium Test Hook Tapes
: : n—Time [ : Michael Pelaia
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7~ COUNTRY CALLOUT AMERICA. py @Bullseye 45
: o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 17, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 22-28.
TOTAL

ARTIST Title (Label) LIKEALOT ~ POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN | CALLOUT AMERICA=
GARY ALLAN Tough Little Boys (MCA/ 430%  73.3% 14.0% 98.3% 73%  3.8% HOT SCORES
TOBY KEITH | Love This Bar (DreamWorks/ 36.5%  79.3% 11.3% 98.3% 65%  1.3% )
BUODY JEWELL Help Pour Out The Rain {Lacey's Song) {Columbial 36.5% 74.5% 15.0% 98.8% 4.8% 4.5% e of the Week: Wilson.
SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 30.3%  69.0% 19.5% 98.3% 7.0%  2.8% | Question of tie Week: If you could vote
MARTINA MCBRIDE This One’s For The Girls (RC4/ 338%  720%  17.8%  993% 3% 6.3% | Inthe 2008 Country g"}:ﬂ;l g‘;”;;‘e’fs'
CLAY WALKER A Few Questions (RCA/ 32.8% 73.3% 18.5% 99.5% 5.0% 2.8% would you select for Female Vocalist of
TIM MCGRAW Real Good Man (Curty 318%  67.5% 19.8% 97.0% 50%  48% | theYear?
BILLY CURRINGTON Walk A Little Straighter (Mercury) 315%  72.0% 17.5% 98.0% 65%  2.0% | Total
RUSHLOW | Can't Be Your Friend (Lyric Street) 300%  578%  235% 87.3% 48%  1.3% "Ddguf‘yi‘}faxggﬁli;fi‘“"
DARRYL WORLEY Tennessee River Run (JreamWorks) 28.3% 58.8% 21.5% 94.5% 10.0% 4.3% Alison Krauss: 13%
MARK WILLS And The Crowd Goes Wild (Mercury/ 285%  493%  22.3% 90.5% 16.5%  2.5% E:;;Y él‘;:ife;,j; 11%
TRAGY BYRD Drinkin’ Bone (RCA/ 268%  59.8% 24.5% 92.5% 83%  0.0%
JIMMY WAYNE | Love You This Much [reamWorks) 265%  65.0% 21.8% 95.0% 45%  3.8% ;’;mim I
GEORGE STRAIT Cawboys Like Us (MC4) 265%  63.8% 23.5% 96.8% 88%  0.8% | Dolly Parton: 13%
PATTY LOVELESS Lovin’ All Night (£pic) 263%  68.0% 22.5% 98.0% 45%  3.0% gf;;“m‘(‘{zg 15;6
JOSH TURNER Long Black Train (MCA/ 255%  59.5% 26.5% 92.5% 58%  08% | Tersi Clark 10%
TERRI CLARK | Wanna Do it Alt (Mercury) 253%  64.3% 18.8% 93.3% 80%  23% |
JO DEE MESSINA | Wish (Curty 25.3%  62.5% 24.0% 96.5% 70%  3.0% | Martina McBride: 55%
LONESTAR Walking In Memphis (8N4 25.0%  66.0% 19.8% 96.8% 6.3%  4.8% | DollyParton:17%

Alison Krauss: 13%
MONTGOMERY GENTRY Hell Yeah (Columbia/ 250%  63.0% 25.0% 94.8% 55%  1.3% | Patty Loveless: 12%
RODNEY ATKINS Honesty (Write Me A List) (Curt) 24.8%  60.3% 25.3% 92.5% 58%  1.3% | TerriClark:3%
SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 248%  58.3% 25.0% 91.3% 55%  25% | Male
PAT GREEN Wave On Wave (Republic/Universal South) 243% - 628% 18.8% 92.3% 75%  3.3% 'goalfl'yir[farggﬁlgg/;m
BROOKS & DUNN You Can’t Take The Honky Tonk Out Of The Girl drist)  24.3%  59.5% 24.3% 90.0% 58%  0.5% | Alison Krauss: 10%
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol 23.8% 69.8% 18.0% 98.0% 7.0% 3.3% g::g&g:lﬁu
DIAMOND RIO Wrinkles (Arista) 2:5%  635% 22.0% 92.0% a5%  2.0%
RASCAL FLATTS | Melt Lyric Street 233%  63.3% 19.3% 95.3% 75%  53% | Female

Martina McBride: 59%
BLAKE SHELTON Playboys Of The Southwestern World /Warner Bros./ 233%  56.3% 28.0% 93.0% 53%  35% | Dolly Parton: 10%
CRAIG MORGAN Every Friday Afternaon /885 22.3% 59.5% 21.0% 91.8% 80%  3.3% Q;:St;nL (Iiri;silg"?
CHRIS CAGLE Chicks Dig It (Capitol 223%  57.8% 29.0% 95.3% 65%  20% | TeriClark 5%
RACHEL PROCTOR Oays Like This BN/ 218%  51.3% 27.8% 96.3% 6.8%  4.5% Bt
BRAD PAISLEY Little Moments fArista/ 218%  49.5% 29.3% 85.3% 65%  0.0% | Martina McBride: 57%
SARA EVANS Perfect (ACA/ 205%  51.3% 24.3% 87.8% 93%  3.0% iﬂnpﬁiﬁs 9"9//
REBA MCENTIRE I'm Gonna Take That Mountain (MCA/ 19.3%  54.0% 27.0% 93.0% 115%  0.5% | Patty Loveless: 17%
JOE NICHOLS Col To Be A Fool (Universal South) 14.5% 46.5% 21.5% 71.0% 9.0% 0.0% | TeriClark: 5%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent.-Scores are: a) / Like It A Lot, In Fact It's One
O My Favorites b) | Like It ¢) It's Okay..Just So-So d) | Don't Like It e} I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on
R&R’s Country airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The
sample is 50% male/female ... 1/3' each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market |
selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atfanta, Tampa,
Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth,
Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver,
Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

A PENNY SAVED IS
A PENNY EARNED.

Good advice, but today it’s not as simple.

Regardless of your market or format, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute
— audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it’s just one of many features that can add a
few Ben Franklins to your paycheck. Learn more today by calling
us at 800-527-7234, or visit www.apbroadcast.com.

Ap ravio Bankrate.com
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WGNAADany, NY PoAR: P0: Travis Daily PIAD: Corels Colles e MD: Dan ravis APD: 4 Civisy W0 Tooy Thomas e
PO: Buzz Brindle ? oo MO: Valoria Hart s gt WUSJacksan, MS NoAdds D: Chuck Reoves el PD: Buz Jackson
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52, PD; Gator Hamson WCKT/FL Myers. FL* WWKA/Drlando, FL* WYYD/Roanoke, VA L sy POMO: Dave Dariels
WCTO/Mlentown, PA* OM/PD: Rich Summers APD: Philip Gibbons OM/PD: Steve Amadi KiXQ/Joplin. MO KTEXMcAllen, TX* PD: Len Shackdetord PO/MD: Sieve Cross [t NoAdds
P Dave Rassel AOND: S| A7 P 0 AP ave Logmn OM: Ray Wichaets ON:Bily Sankago M- Stadow Sievers ey
4 mﬁs’i Ll RSt TR AR § e POMD: Cody Cartson PD: Jodo Cerda S WOPRSEY KDRK/Spolcane, WA*
b o o T APD: oy cfne APD: Frankie Dee } Bobs sm e %"“M“w \:rmw Paim Beach, FL*
KOFCBois, 10 Tt X | oL e e | § e ) o OM: Dave Symons MO Tom Treato gy
#0: e KHAY/Oxnard, " ] 4R,
KGNG/Amarillo, TX : Lance Tidwell WO: Lowis Ramirez PO; Mark Philips -5 P0: Chris Keyzer aan T KALE CoReY
OM:Dan Goman APD: Jim Miller o MO: Stev Hart WNWNMatamazoo, Mi SH: Erie Biogham W0 By 1684 SRR | pavotie
PD: Tim Batles MO: Cory Mikhals (Do GESEr PO:P.J Lacey WGIOUMesnphis, TH® PO a1 !'.EE*., KIXZ/Spokane, WA* ;
APUMD: i G| Mo s il WNZBL Watton Beach,FL | AT Fely PD: Chip Wiler e OM: ok Harder WACOAWaco, X
30 MDY WL PD: Paul Williams : ' 1 Vo MO Mark Bilingsiey KPLM/Paim Springs, CA PD: Paul Nemann OM/PO/MO: Zack Owen
0 oM - APD: Smokey Rivers Ot Scraich Malone 1 TRUE CoFrRY 2 AELLE COFEY 10 YN RS
OM: Todd Markes WIOXQ/Rocktord, (L APD: ym Dot
WKLE/Boston, MA* 0. CodyAom PD: Todd Nixon | e R oD el PD: AJGordon OM/PD: Jesse Garcia 3 WA T
KBRY/Anchorage, AK PD: Mike Brophey 7 e W CodyBakn | OO vl e M0: b B Do WMZQ/Washington, DC*
PO: Matt Vatey APOME: Gioey Rogers e KBEQ/Kansas Cily, MO iy oo ey OM et Wiyat
M0: Justa Case: 7 CLINT BLACK 'ans PD: Mike Kennedy 'WOKK/Meridian, MS 10 TRACY LAWRENCE TRACY LAWRENCE don
13 v e WOHKF, Wayne, N MO:1.J, MeEstire DWPD/MD: Scoty Ray KNCUSacramento, CA* YT
& e oo KAGG/Bryan, TX XSCS/Dallas, TX* POAD: ok Kefley 1 oo g6y QL WPAPPanama City, FL | om/PD: Mark Evans WFMB/Springfield, IL § U o
¢ bestOmeY PO/MO: Jomniter Alen : J § oaTiOERS OMPD: Todd Bemy d PD: Dave Shepel H-
% B S PO: Ted Stecker T . MD: Shane Colins AP Greg Cals MO Jokn bl
WNCY/Appleton, Wi 2 LK COREY Msun?vhou_a SO0 WL NFKEKansas City, MO* WIOSMiami, FL Oy H:?mm %m
Jet 5 1 T MCERAW 5 OM/PD: Dale Carter I B Saert 3 B BNMAROMS WDEZ/Wausau, Wi
PD: Randy Shannon WRKButtalo, HY WOCKSanesville, FL” (et Topy Stevens MO Darions Erams L - | POMD:das Cat
e P0: John Paul WGNEDaytona Beach, FL* | PO:MeBob ool o WCENSaginaw, MI WPOUSpringfield, MA® | PO/MD: g Cafiey
NoAdds APLIMD: Wendy Ly sl 0 Big ed i * ey o | PO doesn k) § RO
R evvonro A0 8y Gt WBCTGrand Rapigs, e | DA anzas Chy MO+ POMD: Ly e ) e MO Jozsca Tyer WOVK/Wheeling, WV
i P, PH/MD: Ted Cramer WMILMilwaukes, Wi* L H ey POMO: im Elict
WKSF/Asheville, NC REBECTA L HOWARD PD: Doug Morgomery ey PD: Kerry Wotle LT ALK CLNT A 18 KON GESMEY
M WOKO/Burlingon - : ) TMGAY : ety on e ' R
mm“:a?‘m PD: Steve Peikey '-’?-3-1"32’% APD: Scolt Doiphin WXCLPeoria, IL S T il
. MD: Margot St. John KYGO/Denver, CO* e WIVKXnoxville, TN® - MD; Mich Morgen PO/MD: Dan Dermody KTTS/Springfield, MO ¥ TRACY e
O Doy oo § No Adds POMD: Joul Buske Ry Lt OWPD: Mike Hammond 1y e WKCO/Saginaw, MI SM: George Demarco e
No Adds 2 MO0 WL MD. Colleen Addair OO JEWELL 18 REBECCA LYMN HOWIRD: mﬁhkt OM/PD: Brad Hansen
B Ber WTGR/Greenshorn, HC* | 3 ERe®” e e o APD: Corly Clark KLURWichita Falls, TX
. OM: Tim Satterfield CLNT 8K e % i B PDAMD: Broot Warmer
WKHY/Atianta, GA* KHAK/Cedar Rapids. A | 10500 Moines, A PD: it Datson L KEEYMinneapolis, MN* | WXTU/Philadelphia, PA" oy
O Jobway Gray OM: Dick Stadlen OM: dack 0'Brien APO/ND: fogie Ward OMPD: GreggSwedbesy | PD: Bob Mckay WiCORalistury, MO AT sl
+elas PD: Bob James : : WHOALstayetie, (N  Travis Moo Codiac Jack OM: Joe Edwards KSD/St. Louis, MO
o PO/MD: Jimewy Olsen No Adds by oo 3 PD: AJBrok .
OOREY AT MO; Dawn Johnson 27 WA TN PO: Mark Alen o S o oy POMD: £ Foxx o KFDWWichita, KS
. § e s AT 400 MO, Bob Vi oo Do DESEY 10 KDY ROGERS By Srpemennd OM/PD; Beveriee Brannigan
WPUR/Attantic City, NJ WYCD/Detroit, MI* WRNS/Greenville, NC* s TRy L QAN A Mt FOMD: Pat James
PO ety WIXY L #0: Mac Ban el R KOWLE/Phoenix, AZ* .| Wt Louis Mo $henar
e MPOMD: R W. St APO/MO: Ron Chatman WO: BoomerLee KMDL/Lafayette, LA WKS/Mobile, AL* P0: Jay MeCarty KKAT/Salt Lake City, UT PO: Greg Mezingo
15 BUGPRSLEY 1 DAMIO RO 1 KELLE COREY PD: Mike James DM KR Carson : OM: Bill Betts ND; Mosiana
1§ s e . . APD: Dave Colkins g 7 R KZSN/Withita, KS*
WIC/Augusta, GA § S bl WESTGremile, 5S¢ | " POMD: B Black MD: Kevin Masmicn el - #D; Chuck Gelger
PO: T Gentry 4 e Bar GESEY No Adds +can WD Juct Taor oo EweLL G
oz WEILCHareston, 5C° | oo oy e e LGN e t s o | B
e e #0: ey Covles ON. JemErvaducy T RAESE TN | O i oy | e
- 40: Gary Griffin FOMD: et ! B KOXKC/Latayette, LA® KJLOMonroe, LA KNIX/Phoenix, AZ* — #D: Randy Black ol
R o At Fogman PD: Renee evet OM/PD: Mike Bikeney P Staun Holy KSOP/SaltLake Clty, UT* | APD: DS Walker :
e WSSUGreenvitie, SC* | MD:Semn APO/MO: Carl MD: G Fosier 8 g : WGGY/Wilkes Barre, PA*
KASE/Austin, TX* o] 2 13 KD : Carl Barmbury 3 TRACY LAMFEXCE PD: Oon tilkon WD Jos Roberts PO: Mike Krieik
OM/PD: Jason Kane gﬁa/nulnm DWPlkS;d‘lmm | gooey No Adds N A APDAD: Db Tupin 1 B el e .
APOMND: Boh Picket WNKTCharestin, & | o paPrcacte QR Wirioge WESY Pitsburgh, PA® - § e
PO Loyt Fut i KTOMMonterey, CA* | PD: Kelth Clark 2 T e wes/Syacuse. NY* | st
WUZZRBakerstield, CA* | APOM: Ere Chaney 1 o aese WAYZ Hagersiown WPCV/Lakeland, FL* POMD: Sm Domzn D Fichards as fO:Fih Laoker i
PD:Evan 11 soor L 1 SCOTTY BUERIX Donbrake 3 vnu’x" P MU Stoney . ‘mm ey
EEvan e 7 KON OEREY ) OMFDA: PO: Dave Wright ROCY JEWEL TRAGE ADKINS KUBL/Salt Lake City, UT* A WLKPSON
MO; Adam Jetries WA Eau Claire, Wi 2 SIRABVAIS MD: Jeni Ts LEE GREBNODC AODREY ATKNE - QI B QAT LA
ol PO e e s Tes o e G
[ WOQBE/Charieston, WV g & LTI 2
o OM:Jeff Whiteheat { gune WCATManisburg, FA* ) S WLWMonigomery, AL | WPOR/Portiand, ME PR WINT/Tallahassee, FL mﬂm "
PO, W0 | P EdRlers Pl g | s oS, | ATEUSADN | e
PD: ScolfLindy MO: B KHEY/B) Paso, TX* 2 B0V WL WIOV/Lancaster, PA % CEORGE STANT : Glor M PO/MD: David Holebeke APD/MO: “Big™ Woody - Biod Banks
19 DA 1 TM MG : & KT 7 BOOY EWRL Hayes "“"’D'.'S‘E
WO: Mickael ). Fox s emoee: POMAD: Steve Gramzzy gawa POMD: Dick Raymond § VYL WOREY s & Diwai YOI 1z WAnE oo
3 BRADPASLEY 12 TRACY LAWREXCE iy zﬁm"‘um"""“m § seme— . KXDD/Yakima, WA
WYNKBaton Rouge, LA® | WKKT) ] o Tmy M ﬂm""‘ * - e Ll R Wmi P Dewey Boion
g Tom Crariy PD: Cary Rotie OM: Alzn Forst :
OM: Bob Murply g .M AP Beecher Martn 3. Josl
PO Pai O Forin O L RS s | e e NGTRMytl Beach, | MO Bt e LT L it oo
) Nustn James "t Soea s § S ron AONE. Cals Ier MD: Jogy Des = KSON/San Diego, CA* il WGTYYork, PA
St KN i WXTNErie, PA UL * G b= OMPD: John Dimick PO: John Pellegrini
WYNDA -
PEBECCA LYNN HOWAD. bt DM: Gary Spurgeon WWYZMartiord, CT* ) KWA/Portiand, OR® %“m WYUU/Tampa, FL Brad Austin
PO P foen i Tomes KWNR/Las Vegas, V" | WKDFNashwille, TN® PO Wike Moore § w0 OMVPO: Wike Clota } Eece,
WYPY/Baton Rouge, LA* | WSOC/hariotie* § apor e e PO John Mars OMPO: Dave Kelly MD: Craig Lockwood | pamin AP0 W ks | s
OMPD: Chass DWPD: Jeft R § antasx aNFIA APD/MD: Brosks 0'Brian MO: Eddle Fonx 0 WRLE e M0: Joy Roberts L
WD. mm mnum::m - i § ceser AOREY AT 1 i fons
No Adds No Adds KKNUEugene, OR KT Housion, T Err] S N KRTY/San Juse, CA* e Lol
PO/MO: Jim Davis : [t S coY y :
6 SLUE COUNTY WES| BD PRSLEY PD: Jolle Stevens Y
- TEREC | Db ot 40, o D o e, N | e
KYKR/Bea ™ ™ 1R WSD(Mashville, TN BN OMAPD: Barry Kent 7 IO L0
PUMD:MickeyAshworts | P o - - NYRRMESSR | ot iy oot o M ar Py e
No Adds MOD: Bl Poladerier POMD: Jon Prel 10BOMHousion, TX* T PO/MD: Kefh Ksubman WOKQ/Portsmouth, KIJG/San Luts Obispo, CA
11 KDY Y 2 KOO DY PD: Michael Cruise  SCOTIY BV P: Mark Jennings 0
iyl 2 g MO: Civct Brooks WBULLexingon, KY " Tl WO e e OMD: oy Baciey
alsu,::m w 8 ScomYBiga Zoeue POVMD: Ric Larson b 2 moRa "?ﬁ% *Monitored Reporters
WUSN/Chicago, IL* KVOXfFa ENST. 00 ¥ RELLECOREY V0 DY
: o . 1 CUMT BLAK TRACY LMWRENCE
% %wms OWPD: Tom Rivers i Y WSMMashvitle, TN T OEEY 229 Total Reporters
APO/MD: Even Kot MO Soit Wi WTGRMuntington WLOLexington, PD: LesLogan
s ) B PD: Judy Eaon OM: Robert Lindsey APD: Frank Seres WCTK/Providence, RI* KRAZ/Santa Barbara, LA | ———————
WINNBilox, MS WY LARORE i, WO: Dowe Packe PO: John Sebastan ¢ ey PO: Rk Evernt PO/MD: Fick Bastar 115 Total Monitored
OM: Walter Brown o § MBS MO: Karl Shassen 1 Qe NO: Sam Stavens e
P e Groggry WUBECincinnati, OH® ] B it | i N it 0
E PD: Tim Closson o § CYUSREIE LTy e o § MDA WSS 112 Total Indicator
) APD: Katty 0'Connor KKIXFayetieville, London, S
WEKBixi, MS N D Homton OMPD: Tom v WORMMuntsvile, AL | KZXKLincain, NE PIMD: oy Lein WLLRGuad Cites, A | KSNUSantaMaria,CA | Note: WVLK/Lexington, KY
PD: Bryan Rhodes 16 KEH CHESEY Jake McBride PD: Wes McShay PD: Brian Jennings APD: Dave Bdor PD: Sim 0'Hara OM: Kaith Royer
: Guen Wikson o s ] MD: Dan MeClain : Carol Turner EECEy LA ) POAD: Tl Brown changes call letters to WLXX.
\3 e H-LoA H - No Adds § S 5 DENSIBMEY S o .

wwWw americanradiohistorvy com


www.americanradiohistory.com

47

YD AC

o October 17, 2003

.

4 = - N ( w
A s America’s Best Testing AC Songs 12 + Indicator
J Fﬁfﬂfﬁﬂﬂf{fﬂﬁ}ﬂﬂ? For The Week Ending 10/17/03 Most Added"
Women Women Women PHIL COLLINS Lok Through My Eves (Walt Disney/Hollywood)
Artist Title (Label) ™w LW Familiarity Burn  25-54 25-34 35-54 SHERYL CROW The First Cut Is The Despest (A&M/rerscape)
CLAY AIKEN This Is The Night /RCA) 413 420 88% 19% 426 416 429 JOSH GROBAN You Raise Me Up (143/Aeprisel
MATCHBOX TWENTY Unwell (Atiantic/ 405 4.10 95% 32% 403 384 4.08 R ecurrents
—
DANIEL BEDINGFIELD If You're Not The One fis/and/{DJMG) 3.87 391 87% 28% 3.88 385 3.89 PHIL COLLINS Can’t Stop Loving You /Atlantic) 1195
TRAIN Calling AR Angels (Columbia) 385 384 93% 28% 383 382 391 VANESSA CARLTON A Thousand Miles (A&M/lnterscope) 1183
PHIL COLLINS Look Through My Eyes (Walt Jisney/Hollywood) 379 382 6% 13% 384 382 384 LI, STt i, 1155
ENRIQUE IGLESIAS Hero fnterscapel 1029
CELINE DION Have You Ever Been In Love (£pic/ 377 378  94%  35% 379 347 387
SHERYL CROW Soak Up The Sun (A&M/interscope/ 1012
JIM BRICKMAN Peace (Where The Heart Is} (4AL) 3.76 382 62% 1% 381 345 390 LONESTAR I'm Aleady There (844/ 936
CELINE DION Stand By Your Side (Epic/ 373 - 50% 12% 3.75 368 377 TRAIN Drops Of Jupiter (Tell Me! (Columbia) 853
EAGLES Hole In The World /£RL) 370 3714 88% 30% 3.72 361 314 CELINE DION A New Day Has Come (Fpic/ 796
SHANIA TWAIN Forever And For Atways Mercary/I0JMG) 369 369 94% 34% 368 362 3.70 FAITH HILL Cry (Warmer Bros.) 760
SIMPLY RED Sunrise (simplyred.com) 368 385 68% 17% 359 356 360 MO S Sy L
CALLING Wherever You Will Go (RCA/ 658
LUTHER VANDROSS Dance With My Father (/) 364 372 88% 3% 3.60 319 370
KELLY CLARKSON A Moment Like This /RCA/ 640
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 353 364 7% 48% 349 337 382
_ Songs ranked by total plays )
SANTANA f/MICHELLE BRANCH The Game Of Love (4rista/ 351 355 96% 47% 3.40 3.18 3.46
MICHAEL BOLTON When | Fall In Love (Passion Group) 337 345 8% 2% 343 327 346
o Please Send Your Photos
DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8/ 3.36 3.46 63% 21% 332 310 337
R&R wants your best snapshots
LEANN RIMES We Can (Asylum/Curb/ 338 338 75% 2% 327 347 322 (color or black & white).
CHRISTINA AGUILERA Beautiful (RCA/ 321 322 88% 58% 324 349 3.18 Pl%ase igctlrl:de tthe names and titles of all pictured
and send them to:
Total sample size is 373 respondents. Total average favorabillly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total famifiarlty represents ’
the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition R&R, c/o Mike Dayls
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results 10100 Santa Monica Bivd., 3rd Floor,
are not meant to replace caliout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Los Angeles, CA 90067
i . The RTM. , i . 2 i , " . .
L gfmx:’:’;::;:m’ 'symm is avalfable for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Medlabase Ressarch adlvfslallJ Email: mdavis@radioandrecords.com
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Welcome to Diamondyville

Reflections on a 37-year career

When I went to WBMX/Boston’s annual MixFest
last weekend, “Sweet Caroline” came on during the re-
corded music between sets. Everyone in the arena,
there for Duran Duran, Barenaked Ladies, Train, Dido
and others, jumped to their feet. Even the high school
girls behind us knew when to “Wo, wo, wo” and when
to “So good! So good! So good!”

The contagious energy that erupt-
ed at the sound of Neil Diamond’s
voice explains his status as one of the
top five performing artists in the pop-
ular music arena and my excitement
at getting to speak with him one on
one.

Diamond has just released a de-
luxe six-CD set, Stages: Performances
1970-2003. The project includes 83
live tracks on five CDs and a DVD
of a live Dublin concert and behind-
the-scenes documentary.

Humble Beginnings

On the set’s jacket Diamond remi-
nisces about the early days: "I will
never forget my excitement as I
boarded a Tampa-bound flight at La
Guardia in New York City in 1966
and headed off for the beginnings of
an unimagined future. I certainly had
no thoughts of where this journey
would ultimately take me.”

“I like the idea of
other people singing
my songs badly. The
worse they are, the
better | sound.”

He continues his train of thought
on the phone with me: “The process
is so much different when it's just you
and a guitar, your show clothes over
your shoulder. You call and make
your own plane and hotel arrange-
ments. It was a lot simpler, not so
many moving parts. And no one has
thrown anything at me in a long
time.” Not even underwear? “Well,
yes, eévery now and then.” Ah, the life
of a rock ‘n’ roller. “Yeah, it's hell,
isn't it?”

Diamond’s [ast tour, from Septem-
ber 2001 through January 2003, con-
sisted of 119 shows all over North
America and Europe. It was the most
successful tour of his long career, and

he doesn't think to ask why. "1 just
am grateful that people still want to
hear me — that they come out, sur-
rounded by thousands of people, to
listen to music and have a good
time,” he says.

“9/11 definitely had something to
dowithit. I think people feel like, ‘As
long as Neil Diamond is still singing,
all is right with the world.’ It became
about more than the entertainment.
It was reassuring and comforting to
hear familiar songs. And it wasn't
just comforting for them; it was com-
forting for me too.”

Covering Up

Diamond would listen to different
takes of each live track on his iPod
between cities on the tour looking not
for perfect performances, but for
those magical moments when he, the
audience and the band were all into
it. Assembling a multi-CD set was
daunting, however.

“It was quite a process to put all
these recordings together,” Diamond
says. “It was interesting to go back
and listen. Some of the songs I didn't
even remember performing at all. It'’s
something I'm very proud of, but not
something I'm ever going to do
again. There are more tracks, but I'm
not going to do it. Maybe they’ll do
it after I'm gone.”

Diamond wanted to give fans new
songs and new versions of old favor-
ites. He also included covers of oth-
er legendary artists, like Bob Dylan,
The Beatles and Elton John. “I've
sung a lot of other people’s songs
over the years,” he says. “It's not

really something I'm known for, but
I do enjoy it every now and then.

“I'm not the only person to write
great songs. It’s so much easier to sing
other people’s songs. You're not as
critical. If you love the song, you sing
it; you don’t think about how you hate
that line. The covers have a lot less
baggage than songs I wrote.”

Speaking of cover versions, Dia-
mond was pleased with Smash
Mouth'’s rendition of “I'm a Believer”
in Shrek. “Even Eddie Murphy did a
nice job with the song,” he says.

On being covered by a donkey, he
adds, "I've come to realize that you
really have no idea where the next
opportunity will come from. When
they approached me about ‘Girl,
You'll Be a Woman Soon’ for Pulp Fic-
tion, I originally turned it down. I
read the script and thought it was too
violent.

“But then I spoke with my pub-
lisher, and he said the director was
really well respected. As it turned
out, I'm glad I changed my mind. I'm
really happy with it. You need to
have good instincts and to have good
people around vou giving you good
advice.”

Doing The "Whoop’

Diamond has been in the business
for more than 30 years, which gives
him insight into how it has changed,
good and bad, over the years. He
sums up those changes simply: “The
main thing I notice is that there’s not
as much Neil Diamond on the radio.
Back when they played me on the
radio, everything was going great.”

I couldn't resist the temptation to
ask Diamond about karaoke, since I
have friends who have been known
to throw back a ‘ew drinks, eat some
fish sticks at the cluband then belt out
“Solitary Man” or “America.” What
does Diamond sing when he goes to
a karaoke bar? “T hate to sound insu-
lated, but I've never been ina karaoke
bar,” he says. “But I like the idea of
other people singing my songs badly.
The worse they are, the better  sound.
Tell them to keep singing!”

Having watched the behind-the-
scenes documentary about this leg-
endary performer, Backstage: Welcome
to Diamonduille, the sixth disc in the
set, [ highly recommend it to any fan.
It provides insight into the small
town he calls “Diamondville” that
accompanies him from city to city.

The film shows him and the band
gathering at the fve-minute warning
before a show to hold hands and

Diamond Fans Reminisce

My most vivid Neil Diamond moment was at a concert two
years ago. During “You Don'’t Bring Me Flowers,” | noticed
my friend crying. She told me she was pregnant. “And
you're telling me during ‘You Don't Bring Me Flowers'?” |
exclaimed. We were crying and laughing at the same time,
moved by the music, the exciting news and the cheesi-
ness of it all. Neil Diamond has touched so many of us
with his music that it occurred to me that others might have
stories of their own. Here are a few of them.

President, McVay Media

When | was a kid in the early *70s, my buddies and | used to ride
around in my 1962 Corvair Spider, singing “Brother Love’s Traveling
Salvation Show” at the top of our lungs. In those days | actually wanted
to be a Lutheran minister, so | wrote a youth sermon about that song.

Chris Patyk
Asst. PD/MD, KYSR/Los Angeles

Neil Diamond is the Elvis of the next century! There, i've said it. it's
a lofty claim, but let’s face it, the guy has it going on. | was fortunate
enough to attend a Neil Diamond show in the front row. That's right,
baby. | was feelin' Neil's vibe. Did he sing “Shilo™? Yes. And | cried.

Before | took my seat with destiny, the usher wamed me that |
would not be able to get out of my seat while Neil was singing. That
meant if | wanted a beer, | would have to wait until Neil deemed it cool.
That is rad. Not many are able to command and wield such power, but
Neil does. And you obey.

Rhonda Herlich

RJ Promotion

People can borrow any of my CDs, but they can’t borrow my Neil
Diamond CDs, because you know you're not gonna get ‘'em back. And
his concerts — he’s such a showman! You know every song. It's a
sing-along. | saw him at Madison Square Garden shortly after 9/11. He
sang “America,” and all these red, white and blue streamers came
down. He represented so much more than his music. It was like he was
the Statue of Liberty for a moment. As | looked around the crowd, it
was S0 nice to see smiles on everyone's faces.

Max Tolkof
Alternative Editor, R&R

| remember it like it was yesterday. One minute | had only an
intellectual concept of music, but no real interest. The next, right after
hearing “Solitary Man,” | knew it was my destiny to get as close to real
music as possible. Hence, | can trace my career in broadcasting
directly back to Mr. Diamond. As for my later career as a know-nothing
industry roustabout, | can trace that directly to the lack of current Neil
Diamond music.

Dara Kravitz

National Dir./Hot AC Promotion, Geffen

Lou Diamond Phillips, four-carat diamonds, Neil Diamond —
diamonds are a girt's best friend. I'm such a big Diamond fan that |
stayed up until 1am last week to watch him on Larry King. He's a hit
machine not only for himself, but for others as well. “I'm a Believer” for
The Monkees and Smash Mouth, “Red Red Wine” for UB40 — he’s
even made it onto my iPod!

Duncan Paylon

PD, KMYI, KMYT & XHRM/San Diego

My first Neil Diamond show was in 1986 at the Oral Roberts Mabee
Center (OK, you can stop laughing now!). To say | was a bit skeptical is
an understatement. You might say | was drugged and dragged to the
show. Either those were some seriously good drugs, or Neil was
incredible. What a showman, and what a show. He must have played
for nearly three hours. | don't usually do well with shows that are over
the hour-and-a-half mark, but the entire show rocked. If you haven't
seen him in concert, you don't know Neil Diamond.

e

“whoop” together. “We do our
‘whoop,’ and then we’re on our way
to the stage,” he says. “We're ready.”

Then Diamond sits alone with two
techs who load him up in the lift for
his big entrance. “You're lifted up,”
he says. “You see that audience, their

www americanradiohictorv com

smiling faces, and you're just a hun-
dred times higher than you were be-
fore you saw them.”

It makes you believe that he’s sin-
cere when, during “Sweet Caroline,”
he proclaims, “How can [ hurt when
I'm here with you?” I'm a believer.
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W WER  ARTST TMLE LABEL(S) W o AI}%&LCE Y TN | Most A ddeqff___
1 o UNCLE KRACKER f[DOBIE GRAY Drift Away /Lava/ 2455 +81 211177 33 1070 | wwwirradds.com
2 o SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 2306 +51 185003 25 112/0 | armisTTme casewssy ADDS
3 3 MATCHBOX TWENTY Unwell /Atlantic/ . 2116 -67 194706 23 100/0 ROD STEWART ICHER Bewitched, Bothered And Bewildered &/ 39
4 4 CELINE DION Have You Ever Been In Love (&pic/ 2013 30 161727 26 118/0 JOSH GROBAN You Raise Me Up (743/Reprise) 20
5 5  LUTHER VANDROSS Dance With My Father £/} 1938 65 162596 19 1081 TARRALYN RAMSEY Up Against All Odds (Universall 12
6 6  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1629 -6 154054 24 9201 HALL & gAT:IS Getaway Car !Uftw :
9 | Can Only Imagine (VO Curt 7 91j0 | TWIMCGRAW Tiny Dancer (Cu
12 3 m‘:&hfmc:n " y/n?agm:e:/ 0;//” / :::: 8 :::;: f; 91:2 EE A LU 2. !
L LT e PHIL COLLINS Look Through My Eyes (Wak Disney/Molywood) 6
10 0 TRAIN Calling All Angels [Columbia/ 1462 +35 130650 16 1013 | puicHAEL MCDONALD Ain't No Mountain High Enough (Motown
8 10  SANTANA fi[MICHELLE BRANCH The Game Of Love /Arista) 1453 -85 127784 53 107/10 | BANGLES Something That You Said /Koch/ 6
7 11 DANIEL BEDINGFIELD if You're Not The One fisland//0JMG) 1453 132 109819 28 106/0  § CLAY AIKEN Invisible /RCA/ 5
1 12 EAGLES Hole In The World [ERC) 1347 80 102075 21 10311
13 @ PHIL COLLINS Look Through My Eyes /Walt Disney/Hollywood) 1205 +714 78213 5 936
14 14 CHRISTINA AGUILERA Beautiful (3CA/ 1009 -76 89316 43 920
15 @ JIM BRICKMAN Peace (Where The Heart Is) /4AL) 942 +96 40590 10 9211 . =
19 @ CELINE DION Stand By Your Side /Epic/ 681 +127 33534 4 597 % « AN | ﬂ,TJ A |
16 17 MICHAEL BOLTON When | Fall In Love (Passion Group/ 662 -58 24340 6 684 \ '\
Z 5 ﬁﬁ:ﬁ:ﬂ'ﬁmeuca" éAsy\Ir” WI\L;IWIZAB ken... (143/Reprise) ::1: “1,3 ;:f;g 1: ;::? “Forever And For Always”
ow Can You Mend A Broken... eprise, + ;
26 @  SHERYLCROW The First Cut Is The Deepest /A&Minterscope) aM 4130 44347 3 354 New: WOZN, WMXB, KYIS, KSRZ
25 €@ KENNY LOGGINS With This Ring /A The Best) 456 +81 22834 11 56)1 R&RAC:@ R&RHotAC:éD-P
20 22 DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8/ 442 -104 21839 14 650 AC Monitor: 3*-2*
23 @ SEAL Waiting For You /WamerBl"as./ 426 +29 35797 8 462 Adult Top 40 Monitor: 34*-31*
22 24 GLORIA ESTEFAN Wrapped /Epic/ 364 -96 27632 10  60/0
18 25  CLAY AIKEN This Is The Night (RCA/ 321 -353 26979 18 50/0
28 @ SARAH MCLACHLAN Fallen /Arista) 324 +82 38090 2 3013
24 27 K. CARLSON f/B. MARDONES | Know You By Heart (Kataphonic/ 305 78 8472 12 5411
@ TIM MCGRAW Tiny Dancer (Curty 293 +110 10897 1 498
@ CLAY AIKEN Invisible /RCA/ 287 +61 1712 1 395 Most
29 @ DIDO White Flag (Arista/ 1 +40 33975 3 214
—— , , —— . Increased Plays
121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied ir: total plays, the song with the larger increase in plays is PLAY
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added | ARTIST TITLE LABEL(S) INCREASE
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overal total stations playing a song. SIMPLY RED Sunvise fsi om 157
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour rise (simpiyred.c *
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. HALL & DATES Do It For Love /BMG/ +132
» SHERYL CROW The First Cut Is The Deepest (A&M/interscape/ +130
New & Active CELINE DION Stand By Your Side (Egic/ 127
BURKE RONEY Let It All Come Down (R Worid) JOSH GROBAN You Raise Me Up (/43/Reprise) e C”c%“’"’” o
Total Plays: 251, Total Stations: 25, Adds: 2 Total Plays: 126, Total Stations: 40, Adds: 20 CGRAW my Darecer £ ) *
HALL & OATES Getaway Car (U-Watch) JOSH GROBAN You Raise Me Up 743/Reprise) +108
Total Plays: 235, Total Stations: 43, Adds: 9 SIEDAH Man In The Mirror (Omtowrn) JIM BRICKMAN Peace (Where The Heart ls) (4AL/ +96
ANNIE LENNOX Wonderful (/) Total Plays: 86, Total Stations: 17, Adds: 3 KENNY LOGGINS With This Ring /A4 The Best/ +91
Total Plays: 229, Total Stations: 33, Adds: 2 ROD STEWART fICHER Beuwitched, Bothered And Bewildered ) | 1 MCLACHLAN Falln rte %
JOHN MAYER Bigger Than My Body (Aware/Columbis) Total Plays: 24, Total Stations: 40, Adds: 39 - . -
Total Piays: 150, Total Stations: 14, Adds: 0 Detailed station playlists for all R&R
MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/ TARRALYN RAMSEY Up Against All Odds (Universal) reporters are available on the web at
Total Plays: 143, Total Stations: 25, Adds: 6 Total Plays: 1, Total Stations: 12, Adds: 12 www._radioandrecords.com.
Songs ranked by total plays

Intelligence For Your Life

Give your listeners extremely compelling content...The info they can use to make
their life better... or just impress their friends at the water cooler!

Give your station’s Sales Manager an ideal product, that clients WANT to sponsor!

The "Intelligence For Your Life Minute"
Daily Vignette

Launching in January 2004!

To preview samples, visit:

www.IntelligenceMinutes.com

Contact: Scott Meyers Toll Free: (888) 548-8637 or 516-829-0964 e« scott@meyers.net
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We're keeping ourselves busy at
KLLY (Kelly 95.3)/Rakersfield this fall
as we continue our Kelly Lounge se-
ries. Past acts include Michelle Branch,
Avril Lavigne, Duncan Sheik, Sixpence
None The Richer, Lisa Loeb, Hootie &
The Blowfish and Jason Mraz, to name
a few. Taking a cue from reality TV
shows, we've decided our next Kelly
Lounge will have a surprise ending and
a twist! No, we're not offering anyone
a million dollars. ® Here's what we're
up to: We're not going to tell our listen-
ers who will be appearing until the act
hits the stage. OK, so maybe this is sto-
len from Miller Blind Dates, but what
the heck? We still have many dates
we’d love to fill between now and the end of the year (hint, hint), and
Bakersfield is a very short drive from Los Angeles! Our listeners love
the opportunity and the experience to meet artists in person. ¢ Inthe
music department, Seal's “Waiting for You” should be a huge record
for Hot AC — it's all over NBC on the Friends final-season promo. Who
doesn’t love Friends? Gavin DeGraw's “Follow Through” is getting a
lot of curiosity calls. He would make a great Kelly Lounge act! Jason
Mraz's “You and | Both” sounds great on the radio and looks like it will
have some legs. We're all very excited about the new Sarah McLachlan
song, “Fallen.” It's great to hear from one of our original core artists
after such a long time.

¥ th
Erik Fox
Asst. PD, KLLY/Bakersfield
—

KELLY 95.3

On the mainstream AC chart, Uncle
Kracker’s smash “Drift Away” fi-
nally tops format staiwarts Phil Collins
and Celine Dion by holding the No. 1
spot for a record 20 weeks ... Nice week
for Simply Red, as “Sunrise” moves into
the top 10 12-8° ... Most Added honors
go to another cover, this time the stan-
dard “Bewitched, Bothered and Bewil-
dered,” performed by Rod Stewart fea-
turing Cher ... Josh Groban picks up 20 adds, and Tarralyn Ramsey
gets 12 ... Over on the Hot AC chart, Train dominate the Most Added
column with “When | Look to the Sky” (which sounds to no one but me
like Richard Marx’s “Right Here Waiting”) ... No Doubt score 22 adds
with a cover, this time of Talk Talk’s “it's My Life” ... “Why Don’t You & I”
by Santana featuring Alex Band stays in the top spot for the second
week ... Matchbox 20’s “Bright Lights” jumps 9-6" ... 3 Doors Down
enter the top 10 with “Here Without You,” going 11-8" ... Strong spin
increases go to the girls this week: Nelly Furtado’s “Powerless” (+373),
Sarah MclLachlan’s “Fallen” (+243), Sheryl Crow’s “The First Cut Is
the Deepest” (+242) and Michelle Branch’s “Breathe”(+234) ali show
serious gains .... Moving into the top 20 this week are Nickelback (21-
19*) and Staind (23-20%) .... Meanwhile, Black Eyed Peas debut on
the chart at 40.

ACMot AC

—_ Angela Perelli, AC/Hot AC Editor

artist

armist: Phil Collins
uaseL: Walt Disney/Hollywood

By MIKE TRIAS/ASSOCIATE EDITOR

I was still pretty young when I was in-
troduced to the music of Phil Collins.
When I first heard the songs “Against All
Odds” and “Separate Lives” I was in-
stantly drawn to them, What caught my
attention was the way Collins presented
those ballads. While the music and melo-
dies constructed the mood, it was his sense
of conviction while singing these songs
that ultimately turned them into classics.
Collins has returned, this time with “Look
Through My Eyes,” an uplifting single in
which he maintains that sense of convic-
tion with an impassioned vocal delivery.

Born in London. Collins has been in love
with the drums since he was a wee lad. He
has been a part of many bands since his
teenage years, including The Real Thing,
Flaming Youth. Brand X and, most nota-
bly, Genesis. When Peter Gabriel decided
to leave Genesis in 1975, what followed was
not the demise of the legendary band, but
Collins’ rise to prominence.

Collins stepped up to become the band’s
frontman and singer. which would inevita-
bly lead to his well-documented solo career.
Though his solo fame rose to epic propor-
tions in the '80s, he still was a team player.
Not only did Genesis continue to flourish
during this period, Collins drummed on
some of Gabriel’s solo efforts as well. How-
ever, in 1996 Collins finally called it quits,
departing Genesis after 26 years.

“Look Through My Eyes” is Collins’ lat-
est effort and the lead single for the Disney
animated feature film Brother Bear.
“Eyes” has all of the elements an animated
tale needs — and that’s in addition to its
positive message and unforgettable hook.
The 6/8 time signature of the track is per-
fect for a song that is supposed to build

ity

throughout, escalating not only in volume.
but also in complexity of orchestration.
Toward the end of “Eyes,” strings sing over
Collins’ confident vocals and heavy percus-
sion, and immediately after the climax of
the last chorus the key changes and the
drums drop out. creating a feeling that you
have just witnessed something grand.

Brother Bear itself should be as grand
as “Eyes.” Set in the American Northwest.
the film is billed as “an unforgettable tale
of courage, honor and self-discovery.”
Joaquin Phoenix voices the lead character,
Kenai, with Rick Moranis and Michael
Clarke Duncan among others lending the
star power Brother Bear needs to conquer
the box office. We'll find out for sure if
Disney’s formula for success works when
the film opens nationwide on Nov. 1.

As for the soundtrack, Collins contrib-
uted six songs and scored the film with
Mark Mancina. Other stars on the album
include Tina Turner and The Blind Boys
Of Alabama. Expectations are high for the
CD, considering that the last time Collins
and Disney teamed up — for the Tarzan
soundtrack — the album went double
platinum, earning an Academy Award, a
Golden Globe and a Grammy. Things are
looking good for a repeat; “Look Through
My Eyes” is currently No. 13* and rising
on R&R’s AC chart.
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24/7 SUPPORT RELIABILITY
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TOOLS

CistenerEmaiI.com

The Email Solution with ALL the Answers!

ListenerEmail.com® Internet Tools Indlude...

» Ability to Send Colorful HTML Email Newsletiers

» Customized Email Club & Web Contesting
Registration Pages

» Automatically Triggered E-Birthday Cards

» Audience Research & Surveys

ListenerEmail.com's Wireless Text Messaging Includes...

» Ability to send Wireless Text Messages to Your
Listeners Mobile Phones

Learn More:1-800- 3]3 0390

» Realfime Listener Polls

» Webbased Song Request Tracking
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ARTIST TITLE LABEL(S)

SANTANA fIALEX BAND Why Don't You & 1 {Arista)
MATCHBOX TWENTY Unwell /4t/antic/

TRAIN Calling Al Angels [Columbia)

LIVE Heaven (Radioactive/Geffen)

JOHN MAYER Bigger Than My Body (dware/Columbia)
MATCHBOX TWENTY Bright Lights (At/antic/

JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)

3 DOORS DOWN Here Without You (Republic/Universal)

LIZ PHAIR Why Can't1? {Capitol)

DIDO White Flag (Arista/

JOSH KELLEY Amazing (Hollywood)

UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/

SARAH MCLACHLAN Fallen /Arista)

MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.)
EVANESCENCE Bring Me To Life (Wind-up/

SHERYL CROW The First Cut Is The Deepest (/A&M/interscope)
BARENAKED LADIES Another Postcard (Chimps) /Reprise/
VERTICAL HORIZON I'm Still Here (RCA/

NICKELBACK Someday fRoadrunner/IDJMG)

STAIND So Far Away fFijp/Elektra/FEG)

GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise)
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)
ATARIS The Boys Of Summer (Columbia)

SALIVA Rest In Pieces //sland//0JMG)

SEAL Waiting For You (Warner Bros.)

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
SHANIA TWAIN Forever And For Always (Mercury//DJMG)
SUGAR RAY is She Really Going Qut With Him? (Atiantic)
STING Send Your Love /A&M/Interscape)

GAVIN DEGRAW Follow Through 4/

MERCYME | Can Only Imagine (/V0/Curb)

NELLY FURTADO Powerless {Say What You Want) (OreamWorks)
HOWIE DAY Perfect Time Of Day Epic/

JASON MRAZ You And | Both /Elektra/EEG)

BEYONCE' f{JAY-Z Crazy In Love (Columbia)

JEWEL Stand /Atlantic)

UNCLE KRACKER Memphis Soul Song /Lava/

SIMPLY RED Sunrise /simplyred.com/

BANGLES Something That You Said /Koch/

BLACK EYED PEAS Where Is The Love? (A&M/Interscope)

TOTAL
PLAYS

3982
3317
3155
3054
2743
2638
2633
2608
2582
2557
231
2144
1896
1817
1656
1638
1504
1210
1128
1046
940
827
807
734
657
648
631
537
525
512
501
an
467
458
453
425
366
265
254
251

sLiTs
+118
-207
132
+148
+51
+214

+240
+33
+98
78
51
+243
-339
-147
+242
+107
-28
+156
+84
-190
+27
-156
-144
+82
+234
+64

+1
-62
-37
+373
+33
+60
+38
+42
-8
-81
-5
+14

TOTAL
AUDIENCE
100)

266757
238536
202233
184257
177865
165078
184540
157955
154786
173876
145742
143727
125641
114819
124312
107501
86525
63134
53859
41179
38346
48485
a718
40208
41732
31338
38301
42367
28004
15277
24328
28461
23957
18850
33964
21321
10551
20444
8374
15237

WEEKS OR  TOTAL STATIONS/
CHART ADDS

18
36
28
23
10
"
35
"
2
14
28
38

6
22
n

[}

6
12

5
10
13
14
16
14

8

2

9
16

8
15
13

89/0
95/0
92/0
861
81j0
92/2
83/0
8211
a8
8712
78i0
81j0
86/5
7710
710
83/5
7613
571
59/4
amn
62/0
3gn
35[0
3110
45/8
5313
333
22/0
4210
45/3
20/0
48/15
n
40/5
8j0
30/2
312
16/0
24j2
5/0

Most Added'——

www.rradds.com

ARTISTTITLE LABEL(S) ADDS
TRAIN When | Look To The Sky (Columbia) 30
NO DOUBT It's My Life finterscope/ 2
NELLY FURTADO Powerless (Say What You Want) (DresmWorks) 15
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 13
SEAL Waiting For You (Wamer Bros.) B

SUGAR RAY Chasin’ You Around /Atéantic/

DAVE MATTHEWS Save Me (704/

SARAH MCLACHLAN Fallen (Arista/)

SHERYL CROW The First Cut Is The Deepest (4&M/nterscape)
JASON MRAZ You And | Both (Efektra/EEG)

KFME, WDVD, KDMX, KHOF, WIK

R&R Hot AC: D- !

(+262! - ¥4 Most Increased!)

BDS Modern Adult: 22*-19*
py  NRPOWER!
0 Dj..

11 recordiran

Most
IncreasedPlays —
TOTAL
PLAY
ARTIST TITLE LABEL(S} INCREASE
NELLY FURTADO Powerless... (DreamMWorks! +313
SARAH MCLACHLAN Fallen (Arists/ +243

SHERYL CROW The First Cut ks The Deepest (A&M/nterscopel +242

3 DODRS DOWN Here Without You (Republic/Universall +240
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +234
MATCHBOX TWENTY Bright Lights (4tiantic/ +214
ND DOUBT It's My Life finterscope/ +208
NICKELBACK Someday (Roadrunner/IDJMG) +156
LIVE Heaven (Radioactive/Geffen/ +149
SANTANA fIALEX BAND Why Don't You & | (Arista) +119

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiére Radio Networks. Songs ranked by total plays for the airplay week
of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall {otal stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour P2rsons used hérein with permission from the Arbitron
Company {© 2003, The Arbitron Company). ® 2003, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at

www.radigandrecords.com.

Money and living advice for young adults.
Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com.
Call to lock up your market.

Get your free copy of David's book

“Smart Couples Finish Rich" when you call.

“The living and money show
young listeners understand”

—~Walter Sabo

SABOMEDIA
212.681.8181
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 10/17/03

Women Women Women

Artist Title (Label) TW LW Familiarity Burn  18-34 18-24 25-34
MATCHBOX TWENTY Bright Lights (Atiantic/ 424 429 8% 8% 439 438 4.42
3 DOORS DOWN Here Without You (Republic/Universal) 423 427  91% 18% 437 433 444
SANTANA fJALEX BAND Why Don't You & | {Arista) 422 418 91% 2% 4.28 427 431
VERTICAL HORIZON I'm Still Here (RCA/ 407 an 7% 10% 414 410 421
MATCHBOX TWENTY Unwell (Atiantic) 406 4.12 98% 44% 4.21 412 437
JASON MRAZ The Remedy {1 Won't Worry) (Flektra/EEG) 405 411 97% 41% 394 396  3.89
NICKELBACK Someday (Roadrunner/{DJMG) 402 414  73% 12% 424 425 424
JOSH KELLEY Amazing (Hollywood) 400 399 75% 19% 4.10 420 395
SALIVA Rest In Pieces (Island//DJMG) 397 383 73% 15% 4.06 408 4.04
LIVE Heaven (Radioactive/Geffen) 393 398 85% 26% 395 393 398
GUSTER Amsterdam {Gonna Write You A Letter) (Paim/Reprise) 392 393 55% 10% 393 394 392
GAVIN DEGRAW Follow Through L/ 391 392 38% 6% 413 417 405
STAIND So Far Away (Flip/Flektra/EEG) 390 389 83% 18% 415 421 405
JOHN MAYER Bigger Than My Body (Aware/Columbia) 388 393 91% 21% 391 396 3.82
SARAH MCLACHLAN Fallen (Arista) 388 394 62% 9% 393 403 3.80
3 DOORS DOWN When I'm Gone (Rapublic/Universall 3.86 —  98% 46% 404 390 428
LIZ PHAIR Why Can't |7 {Capitol) 386 391 88%  26% 3.76 374 381
ATARIS The Boys Of Summer (Columbia) 382 396 95% 36% 367 384 336
DIDO White Flag (Arista) 382 382 81% 19% 3.88 397 3713
TRAIN Calling Al Angels (Columbial 378 3.82 98%  46% 3.85 374 403
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 374 378 97% 48% 364 378 341
SHERYL CROW The First Cut Is The Deepest (A&Miinterscope) 374 313 51% 10% 3.87 383 390
EVANESCENCE Bring Me To Lite (Wind-up) 373 369 97% 58% 3.83 378 392
BARENAKED LADIES Another Postcard (Chimps) (Regrise/ 373 367 56% 11% 3.84 393 3713
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 370 356 91% 28% 345 343 348
SEAL Waiting For You (Warner Bros.) 354 - 40% 10% 3.48 331 3N
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 337 - 70% 26% 342 3.42 343
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 329 336 97% 55% 3.28 307 362
KELLY CLARKSON Miss Independent (RCA) 319 334 9% 57% 3.16 319 310

Total sample size is 470 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
p the of de h ized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. Persons are screened via the Internel. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com resulfs are not meant to replace callout research. The results are intended to show opinions of participants on the the Intérnet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is avallable for local radio stations by calling 818-377-5300. RaleTheMusic.com data is p
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New & Active

TRAIN When | Look To The Sky {Lolumbia)
Total Plays: 227, Total Stations: 41, Adds: 30

MARIA | Give, You Take (OreamWorks)
Total Plays: 218, Total Stations: 19, Adds: 0

NO DOUBT It's My Life finterscape)
Total Plays: 210, Total Stations: 22, Adds: 22

FUEL Falls On Me (Epic/
Tatal Plays: 204, Total Stations: 18, Adds: 3

MEAT LOAF | Couldn't Have Said It Better (Sanctuary/SRG/
Total Plays: 190, Total Stations: 17, Adds: 2

STACIE ORRICO (There's Gotta Be) More To Life (ForeFrant/Virgin)
Total Plays: 162, Total Stations: 12, Adds: 3

EASTMOUNTAINSOUTH You Dance (Dreamiorks/
Total Plays: 152, Total Stations: 11, Adds: 0

FRANKY PEREZ Cecilia {Lava/
Total Plays: 127, Total Stations: 17, Adds: 2

BEN HARPER Diamonds On The Inside (Virgin/
Total Plays: 121, Total Stations: 11, Adds: 1

ALL-AMERICAN REJECTS Time Stands Still (Doghouse/DreamWorks/
Total Plays: 98, Total Stations: 11, Adds: 0

Songs ranked by total plays

Indicator
Most Added’

TRAIN When | Look To The Sky (Columbia/
NICKELBACK Someday (ﬂ;—at;ru/mer/IU./Mb‘)
NELLY FURTAOD Powerless (Say What You Want) (Dresmiorks)
NO DOUBT It's My Life nterscape/
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-
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CAROL ARCHER

Multicultural Is

carcher@radioandrecords.com

Smart Business

SMOOTH JAZZ

Or why Kou never hear ‘I'd like to teach the block to sing in

perfect harmony’

Diversity speaks to a beautiful paradox: We're all the
same, united by our humanity, yet unique in our details.
It is in business’ best interest to reflect these details —
and society’s cultural diversity — for, as R&R General
Counsel Lise Deary observes, “A company benefits from
diverse viewpoints that reflect the diversity of potential
listeners, advertisers or customers. A less obvious an-
swer is that diversity promotes loyalty. If a company
gives a chance to an employee who doesn't fit the cor-
porate mold, that employee is usually extremely loyal.”

I have encoun-
tered few work-
places as culturally
diverse as R&R (al-
though Clear Chan-
nel/San Francisco's
offices run a pretty
close second). At
R&R our corporate
culture — polyglot,
multicultural, pan-
everything and so striking that it
evokes comment from many first-
time visitors to our Los Angeles of-
fice — reflects management and
staff who are open to a host of in-
fluences and who relate across eth-
nic, generational, gender, religious
and other so-called barriers.

Microcosm Of Society

Reflecting the city of Los Angeles’
ethnic diversity (students from more
than 90 nations attend Hollywood
High School), many on our staff
come from countries around the
world — Mexico, Guatemala and
the Dominican Republic, India, Iran
and the Philippines. Our staff is

Ted Kozlowski

Erica Farber

multinational and multiethnic.

We split almost evenly along gen-
der lines. More significantly, unlike
in organizations that pay lip service
to diversity, women occupy numer-
ous middle-and senjor-management
positions. For example, five of R&R’s
11 format editors are women: Cynd-
ee Maxwell (Rock), Dana Hall (Ur-
ban), Angela Perelli (AC), Jackie
Madrigal (Latin) and myself (Smooth
Jazz). Gender equality is a given.

Our company culture also bene-
fits from the diverse interests and
avocations of its staff. Off the clock,
Managing Editor Richard Lange is
a fiction writer whose work has
been published in numerous pres-

Maria Abuiysa

“The company’s diversity gave me self-
confidence to come to my manager with ideas
for improvement, to change things for the
hetter in the accounting department.”

Maria Abuiysa

tigious literary journals, including
Story Quarterly, Iowa Review and
Southern Review. A national figure-
skating champion, Julie Gidlow
brings an athlete’s intense focus and
determination to her work as News
Editor. Perelli teaches yoga. Exec.
Assistant Ted Kozlowski stars in
the wickedly hilarious short film
Presents, which will hit the film-fes-
tival circuit soon.

Tryg, the alter ego of Circulation
Manager Jim Hanson, performs with
an improvisational
comedy groupin local
clubsand theaters. Di-
rector/Conventions
Jacqueline Lennon
fronts the popular
band Westside Crew
as a funk-rock-blues-
jazz singer. I could go
on, but you get the
point: We are the
world, and each of usbringsa unique

perspective to the party.
Upward Mobility

Thebenefits of a culturally diverse
workplace for employees are obvi-
ous, but diversity is also a boon for
employers. Without traditional ob-
stacles to professional advancement
— such as gender, ethnicity, sexual
preference and age — employees’
motivation and productivity soar.
The awarer.ess that their contribu-
tions will receive recognition and re-
ward based on meritalone engenders
deep loyalty to the company.

Deary says, “I was laid off from
my last job when I was five months
pregnant. R&R gave me an oppor-
tunity to work part-time, and it
evolved into a job that has lasted
over nine years.”

Or take the case of Maria
Abuiysa, who didn’t speak English
when she arrived in Southern Cal-
ifornia from her native Veracruz,
Mexico to enroll in high school. In
1992, after completing undergrad-
uate studies in business at Cal State
University, she found her first full-
time job, as a billing clerk in the ac-
counting department at R&R.

“Iliked the business and the peo-

R&R October 17, 2003

cutting-edge younger demo.”

KELLY SIGHS wnen Rendezvous artist saxophonist Praful played a gig at
Humphrey's, KIFM/San Diego Asst. PD/MD Kelly Cole (I} says the audience was
completely caught up in his performance and on its feet, dancing through the
second set. Cole told Rendezvous’ Frank Cody, “It was so cool to be a part of
what | feel is a hot new direction for Smooth Jazz to reach out and touch that

ple here from the start,” Abuiysa
says. “It takes guts to get ahead, and
the company’s diversity gave me
self-confidence to come to my man-
ager with ideas for improvement, to
change things for the better in the
accounting department. What I like
— and what [ am very grateful for
— is that [ was given the opportu-
nity to express myself.” First
Abuiysa earned a promotion to Ac-
counting Manager, and in 2002 she
rose to the position of Comptroller.

As Kozlowski notes, “Who we are
today comes from where we came
from, which shapes how we see and
react to most of our experiences. A
single event or statement can be per-
ceived in countless different ways,
depending on where someone is
coming from.

“Having knowledge of as many
of these points of view as possible
is the best way to tailor a response,
influence your customers and listen-
ers and maybe even avoid a lawsuit.
Don’t believe me? Just ask Rush
Limbaugh and ESPN.

“As an out gay man, I've learned
to get a sense of a company in terms
of how tense it’s going to be for me
to work there. By the end of my first
day here, 10 years ago, | knew R&R
was a place | wanted to work. Once
I realized that no one here really
cared who [ was sleeping with, my
sexual preference became the non-
issue that it should be.

“Honestly, aside from checking
out the occasional cute deliveryman
with the women here in the office,
there’s nothing different about me
being here, straight or gay. And
that's the way it should be.”

A Reflection Of Values

Justas all organizations reflect the
values of those who lead them,
R&R’s diverse, multicultural work-
force expresses Publisher/CEO Eri-
ca Farber’s intent. “I've never setout
specifically to fill a position with a
certain type of person,” she says. ”1
have, however, encouraged depart-
ment heads looking to replace peo-
ple to objectively consider all the
candidates, because it’s so impor-

www americanradiohistorv com

“Aside from checking
out the occasional
cute deliveryman
with the women here
in the office, there’s
nothing different
about me being here,
straight or gay. And
that’s the way it
should he.”

Ted Kozlowski

tant for us to be reflective of the ar-
eas we represent. | hope we mirror
who our customers are.

“It's important to relate to your
customer base, and diversity offers
different voices when coming up
with any decisions. The more diver-
sity, the more points of view youhave
to consider when making decisions,
whether short-term or long-term.

“The challenge, especially for ma-
ture companies that don’thave a lot
of training positions, is that it can be
very difficult to fill jobs successful-
ly while taking diversity into ac-
count. But we all probably need to
take that extra step now and then to
make sure we are reaching out to
find the best people for the job.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763
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WK W ARTIST TITLE LABELS) A pLATS m%?}cz e oo | JMost Added”
2 o CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock/ 815 +39 98884 19 410 www.rrindicator.com
4 @ PRAFUL Sigh (Rendezvous/N-Coded) 803  +87 103523 14 40 | TITMEwRS Aoos
1 €@ PAULJACKSON, JR. It's A Shame (Blue Note) 793 +1 81200 22 380 | LEERITENOUR inner City Bues (GRAVMG) 5
3 o KENNY G. Malibu Dreams (Arista) 723 +3 97708 15 36/0 MICHAEL MCDONALD Ain't No Mountain High Enough /Motown/ 5
- Malibu Drea ! NICK COLIONNE High Flyin' /3 Keys Music/ 4
6 o DAVE K0Z Honey~Dlpped lL‘ap/ta// 718 +108 100222 8 42j0 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 4
7 o MINDI ABAIR Flirt (GRP/VMG) 607 +37 65758 14 38/0 SPECIAL EFX Ladies Man {Shanachie/ 4
5 7 URBAN KNIGHTS Got To Give it Up (Narada/ 584 -21 56024 22 31/0 STEVE COLE Everyday (Warmer Bros.) 3
] 6 M. MCDONALD ! Heard It Through The Grapevine (Motown/Universalf 494 +4 46859 20  36/0
8 9 DAVID SANBORN Comin’ Home Baby (GRP/VMG)/ 480 -51 49820 23 3N Most
i 437 .5 85479 2
12 10 LUTHER VANDROSS Dance With My Father (J} 137 3 854 Z 32i0 lncreasedplays
n 11 RiCK BRAUN Green Tomatoes (Warner Bros.) 433 -25 42382 12 381 —
13 12 PAUL TAYLOR On The Move (Peak} 424 24 49735 19 29/0 ) "“:P’I‘-EAXSE
14 @ DARYL HALL She's Gone (Rhythm & Groove/liquid 8/ 419 +2 36114 5 mn DAVE K02 Horey Digped (Capitol) .
. . oney-Dipp +
17 (D CHRIS BOTTI Indian Summer IL‘aII{mI.ﬂa’/ ) 416 +15 46705 5 3m PRAFUL Sigh (Rendezvous/¥ Coded) o
16 15 JAZZMASTERS Puerto Banus lrllpﬂlll v ﬁ/ly(/lm/ 395 B 51331 10 33'0 NICK COLIONNE High Flyin’ /3/(3}’3 Mllet‘/ +50
18 16 CHUCK LOEB eBop (Shanachie) 365 22 49903 12 mn LEE RITENOUR Inner City Blues (GRPVMG) +48
21 Q LEE RITENOUR Inner City Blues (GRP/VMG) 319 +48 36902 4 31/5 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) +48
19 @ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 318 +11 42890 9 2711 | CANDY DULFER Finshury Park, Cafe 67 fEagke Rock +38
22 @ SIMPLY RED Sunrise (simplyred.com) 279 +18 14935 10 191 ’;m; ‘;'E’:L"Ima:m’n”zm J— :g;
24 @ NICK COLIONNE High Flyin' (3 Keys Music/ 204 +50 28703 3 258 | qpu To mamer Bos) e
20 21 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 241 44 9587 16 19/0
23 22 STEVE OLIVER Positive Energy (NVative Language) 200 -2 6187 8 191
26 €  STEVE COLE Everyday (Warner Bros.) 198 +24 2501 2 223 | Most
25 @ MARC ANTOINE Funky Picante (Rendezvous) 185 +1 15966 3 182 Played Recurrents
@  DAVID BENOIT Watermelon Man (GRP/VMG) 178 +35 20762 1 18)2 o
29 @ RONNY JORDAN At Last (V-Coded) 172 +8 28561 12 14)1 | ARTSTTME LS G
28 27  PAMELA WILLIAMS Afterglow (Shanachie/ 164 1 13323 3 16/0 BRIAN CULBERTSON Say What? Warer Bros.) 356
27 28  JEFF GOLUB Boom Boom (GRP/VMG) 162 -6 14735 8 1710 RICHARD ELLYOT Corer Pocket (GRP/VMG/ 297
@ SEAL Touch (Warner Bros.) 160 +34 13776 1 131 JEFF LORBER Giua!iv{e Naradal ) m
30 30 BLAKE AARON She’s So Fine flnnervision) 150 A1 4814 6 12/0 | CHIELIMINUCCI Kickin' It Hrd (Shanectie) 19
PHIL CDLLINS Come With Me /Atlantic/ 185
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 10/5-10/11. Bullets appear on songs gaining piays or remaining flat from previous week. :v:vl;ui 13::3[:'3 P;ec ;lof::;:n;;ms Lt :;:
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. aw ¥ .
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations | DARYL HALL Cab Driver (2hyzhm & GrooverLiquid 8 143
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | PIECES OF A DREAM Love's Silhouette /Heads Up/ 18
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. EUGE GROOVE Rewind (Warner Bros.) 90
Ne & A ti ve KIM WATERS Waterfall (Shanachiel 88
s € RICK DERRINGER Hot And Cool Big3/ 81
RIPPINGTONS Bella Luna {Peak/ BRIAN CULBERTSON Serpentine Fire (Warner Bros.) FATTBURGER Sizzlin’ {Shanachie/ 63
Total Plays: 120, Total Stations: 9, Adds: 0 Total Plays: 70, Total Stations: 11, Adds: 4 GREG ADAMS ‘Sup With That /Rjpa/Blue Note) 2
MARION MEADOWS Treasures /Heads U/ BOB JAMES Just One Thing (Warner Bros.) PAUL HARDCASTLE Desire (Trjopin’ ‘N’ Rtythm! )]
Total Plays: 87, Total Stations: 4, Adds: 0 Total Plays: 65, Total Stations: 5, Adds: 0 NELSON RANGELL Look Again (4440 Music Group) L
BASS X Vonni {Liquid 8/ KEM Love Calls /Motown/Universal) STEVE OLIVER High Noon (Vative Language/ 3
Total Plays: 83, Total Stations: 10, Adds: 2 Total Plays: 59, Total Stations: 4, Adds: 0 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Matown/Universall 38
KIRK WHALUM Do You Feel Me (Warmer Bros) SPYRO GYRA Cape Town Love fHeads Up Internationall - - -
Total Plays: 81, Total Stations: 10, Adds: 2 Total Plays: 58, Total Stations: 7, Adds: 1 Detailed station playlists for all R&R
STEVE WINWOOD Why Can't We Live Together (Wincraft/SCI-Fidelity) KIRK WHALUM Another Beautitul Day (Warner Bros.) reporters are available on the web at
Total Plays: 71, Total Stations: 5, Adds: 0 Total Plays: 62, Total Stations: 4, Adds: 1 www.radi
Songs ranked by total plays
4 N
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cmaxwell@radioandrecords.com
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RoCK __

The Rock Survey

Continued from Page 1

imaging and street essence. For labels, it could have been ros-
ter, A&R, promotion people and chart success.

But while restaurant guides employ dozens of contributors,
alas, I am but one person, and therefore woefully unable to
do much more than what [ present to you now. Still, that
doesn’t mean we can’t have some fun! So let’s do it.

This column is intended to be fun, non-politically correct
and a little in your face. It is Rock, after all, so put your sensi-
tive side on the back burner as we let a variety of people weigh
in with their reviews of some of the people and the stations
that make up the format.

We employed the same methodology as a guide that col-
lects opinions from a cross-section of reviewers, except in a
much cheaper and easier-to-do way. The verbatims (in quotes)
came from both radio and record people. Identities are being
withheld to protect the guilty, so don’t even ask.

The Stations

KXXR/Minneapolis
PD: Wade Linder
MD: Pablo

No station is more universally adored than this “well-
packaged source of entertainment,” which is “the real
deal. Smart chance takers, in touch with their audi-
ence,” the “second best station in the country” is “one
of the best on the
panel.” “Thank
God for KXXR,
one of two sta-
tions that make a
difference.” This ABC Active Rocker “sells records,
gives feedback, breaks bands — can | get a dozen of
these?”" The props continue with remarks like “Some-
one forgot to tell them they have enough balls, they
didn't need to order extra” and “The mad scientists of
rock, brewing a concoction of alchemy.” Thoughts on
KXXR would not be complete without “They rock your
balls.”

KBPl/Denver
PD: Bob Richards
MD: Willie B.

This Colorado stalwart defines “Rocky Mountain
Rock,” even though it should “just change its damn
name to K-Willie-B-P-I already!" “The last great ves-
tige of Jacor” earns comments like “love/hate,” “a
force” and “a pain
in the ass,” along
L with notes like “Its
. Il J"| J‘“i Bob, ya know?”
THERECKIE_S and “Which ego
should | comment
onfirst?” Views of the mountains notwithstanding, one
reviewer added, “When | was in second grade the big-
gest kid always pushed me around and bullied me.
Later in life, he’s a dull, boring idiot. There's a com-
parison in there somewhere And compliments like
“Bob Richards always calls back. No problem getting
him on the phone. Pleasure to work with” came drip-
ping in sarcastic sauce.

WLZR (Lazer)/Milwaukee
PD: Sean Elliott
MD: Marilynn Mee
Saga is the parent of this “tight and toned” station that
=T ¥ “could be sooo
much better by be-
ing just a bit more
Active” The sarcastic sauce shows up here, too, with
one reviewer saying, “They sound great. Probably need
fo tighten up a litle — playing way too many currents.”
The station’s transition in programmers is akin to
changing menus, as it goes “from the rabbi of rock to
brewski party on rock.” Yet, “love ‘'em or hate 'em, they
win consistently” “Summerfest rules, and Lazer rocks.”

WYSP/Philadelphia
PD: Tim Sabean
MD: Rich DeSisto

Infinity lays claim to this “Metallica mothership,” which
some maintain “sounds great,” while others cry, “Not
enough time for music” Most critics agree that it's a tough
add, though one says, “Hey, if | had Howard Stern’s No.

9 4 WYS 1 ratings, it wouldn’t

matter what | played ei-
THE ROCK STATION

A

-

ROCKS MILWALIKEE

ther!” The changing
stance of “Rock. Talk.
Rock. Talk. Rock. Talk” creates “a cacophony of confu-
sion” that this longtime Rocker will have to work hard to
change. Did we say it's the “Metallica mothership?”

WXTB/Tampa
PD: Brad Hardin
MD: Brian Medlin

Being the flagship of Bubba The Love Sponge in-
spires comments like “all Bubba all the time” and ‘the
land of Bubba,” although cries of “Brian Medlin saves
the station, baby! Woo-hoo!” were heard across the na-

———a_ tion. Flashing bill-
"4 boards cause remarks
| like “midday girl has

nice boobs,” but it's
truly the “definition of Clear Channel” and a “challeng-
ing" but “tried and true” vestige of “the dead-end Darth
Vaders” that is “hopefully getting better,” despite those
who ask, “I'm sorry, did you say Active?”

WQXA/Harrisburg

!aﬁ-.?
MD: Nixon (] o~

PD: Claudine Del.orenzo

With a reference to Three Mile
Island, one devotee cracks wise
about ‘three smile diak-in,"while others “respect Claudine's
unbuyability (damn hert).” “Claudine is very smart. A
solid Rock station” that's “well run,” although exces-
sive catering to the PD’s tastes causes one reviewer
to exclaim, “l don't care if Claudine likes your record —
leave me alone.” This Cumulus station has fans who in-
sist ‘| love Claudine.” Nevertheless, one diabetic remark-
ed “Hershey’s chocolate sucks. Signed, Willie Wonka,’
and another said, “Smells like chocolate, must be'QXA.”

www americanradiohistorv com

WIYY/Baltimore
PD: Dave Hill
MD: Rob Heckman

“One of the last remaining bits of proof that you don't
need to be owned by Clear Channel to be a well-pro-
grammed, /ocal Rock station in a big market” topped
the reviews. The more cynical said, “More Guns N’
Roses, please.” Comments like “l love Heckman; call
me back Dave”
were inter-
spersed  with
“Yawn snore” and
“Sleepily rocking
away” and the opinion that the Hearst outlet is “tak-
ing a turn for the better” and is a “strong station pro-
tecting the upper demos.” Also, “Dave Hill is getting a
good rep finally after getting away from National.”

WLZX/Springfield, MA
PD: Scott Laudani
MD: Becky Pohotsky

A“great station” that was urged to "keep up the good
work.” Others said it was “better before they over-
whelmed Laudani with too much work.” With its “au-
dience of Wilderness Hair Rock,” “for years no one
said that signal could break a two share in Spring-
field. Now it's just shy of a four share — in the shad-
ow of WCCC and WAAF, no less.”“They've got it goin’
on" and are “decent,” though “a little conservative.”
Some insist it's “WCCC Jr”

WHJY/Providence
APD: Doug Palmieri
MD: John Laurenti

Drew comments like “Good station,” “How 'bout
those numbers! Huge ratings” and “It's been kicking
ass for decades.” “Bill Weston and Joe Bevilacqua
steered a mighty

- .
i . ship on a true
(,4 "J ' . course for many

e e

ayear. Great sta-
tion, and it will be
interesting to see who's next and what they do or don't
do with it.” One area vet remarked, “There are three
constants in Providence: clams, corrupt politics and
WHJY;” while another noted that WHJY is “a station
that sounds like it's a place where fun still exists in
radio.” Afternoon duo Charles and Laurenti “are con-
sistently funny and intelligent, and more jocks should
take notes from them rather than Howard Stem.” “Joe
and John destroyed the competition across all for-
mats,” and now the “awesome station” has “big shoes
to fill” as the search for a PD continues.

The Radio Guys

Doug Podell
OM, WRIF/Detroit

The Greater Detroit Media
Group has it's own “Doc of
Rock” who is “passionate,”
“solid” and the “hardest-work-
ing man in the hardest-work-
ing town.” His ability to “put
butts in seats” and affinity for
a certain clothing line rewards
him with “I'm not only a client,
I'm a member”

-4

Doug Podell
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Keith Hastings
PD, WAAF/Boston

Entercom’s “Father Rock" “works the industry,’
though he's “one of the few guys who could kill your
cat, bang your wife and take all of your ratings away,
and you would still think he’s the nicest guy on the
planet.” People “love Keith” and “like working with him
alot” because he's “a good partner,’ though some sug-
gest he “take it out of ovemights.” Fans insist he is
“the best” and “deliberate” despite the “small font.”

Harvey Kojan
PD, WNOR/Norfolk

Numerous mentions of “wine” and “vino” are at-
tached to his name, as well as the description “Paul
Williams on acid” and comments like “| love Harvey
— he gives great quotes.” Some are “glad he loves
wine as much as [they] do" and say he's “wonderful.”
Naggers persist with jokes about “seven overnight
spins for a bottle of Opus” and think he's “full of him-
self” at this Saga Active Rocker. An insider adds, “|
want to thank Harvey for taking the blame for all my
wine bills all these years. He takes the heat for me."

Randy Hawke
PD, WJJO/Madison

Gets comments like “Rocks his butt off, and | love
it" and “Finally getting the respect he deserves” amid

accolades of “good ears”
and “the real deal.” Many
“love Randy” even though
he's a “wiseass,” and his
penchant for brew is well
documented: “Last count
at the R&R Convention
bar, he drank 39 beers in
one night”" and “Every time
I've seen Randy, he's
drunk. | will assume he's probably drunk now, but at
least he's smiling.”

J.J. Jeffries
PD, KUPD/Phoenix

His “kung fu rock” prowess is feared by one who
wonders, “If | bad-mouth him, will he kill me?” He is
known to “hold a grudge” and is “tough to know,” “chal-
lenging” and “Captain Cranky Pants.” Fans say,
“Some in the industry — like record reps, jocks and
clients — think he’s ‘Mr. Hard-Ass’ and have the im-
pression that he doesn't care, when, in fact, he is prob-
ably the only PD | know who has them all fooled. Jef-
fries is a hilarious guy with the sickest humor and a
great father” “There is no ‘in between’ with J.J.; he
either likes you or he doesn't. And if it's the latter, well,
you probably pissed his ass off big time.” To add to
the mystique, one reviewer said to “ask him his col-
lege nickname.”

Randy Hawke

Don Jantzen
Asst. PD/MD, KQRC/
Kansas City

A*great jock” with “great
ears” who “just needs to
learn more business sav-
vy” The “steamroller of
Rock” and a “great kid," he
is “a hit barometer” whoin-
spires some to say, “Par-
ty on, Wayne.” One re-
viewer says, “| always have the best Kansas City
steak with Don, so he is like Pavlov to me: Every

Don Jantzen

ROCK

time 1 see him, | start drooling.” Someone else add-
ed, “Fore!”

The Dude
MD, WEBN/Cincinnati

The Dude draws comparisons to an actor from one
reviewer who “can’t wait for the sequel to The Lost
Boys — he was great in that” and to a pom wannabe
for all the “T&A at his desk.” In fact, one reviewer sug-
gests, “Go to an H.R. class, dude. It's a new millenni-
um — take the porn down.” Other comments ranged
from “How can such a loony be so damn good” and
“cocktails anyone” to “hysterical,” “out of control” and
“music lover” Some actually say, “Everyone should
be like The Dude’”

Sean Elliott
PD, WLZR/Milwaukee
“Can hang with the best" and “will be big in the for-
= mat”” This “future star” is
oty “on the fast track,” a “duu-
| uuude” who was “bom and
raised in Des Moines and
has been hangin' 10" all his
life. Gives programming a
new meaning when he
says, “Yo, bud, gotta per-
ceptual.” “The only guy |
Sean Elliott know who grew up a
beach bum in the middle of the United States,” says
one reviewer.

Ken Richards
KHTQ/Spokane

The “king of schwing” eams rave reviews: “Love
him, but very high maintenance,” “Old and dear friend
who rocks Spokane,” and “The mf-er has helped me
out on more than one occasion.”

Jack Paper
PD, KMRQ/Modesto, CA

This “great Active PD” who is wanted “in a bigger
market” is a “great e-mailer” and a “decent guy at a
small station.” A “great guy doing a great job" who
“lives in the home of Levi's” and is “passionate — so
what's he doing at Clear Channel?" Some wonder if
he's “Lenac’s guy,” and others quip, “Slow down,
Speedy.”

Hal Fish
PD, WBZX/
Columbus, OH
This “wizard of Rock”and =—=_
avid hockey fan is a “good
guy” who is “smart,” “the
youngest-looking Rock PD
out there” and “the Dick
Clark of Rock.” “To know
him is to love him.”

Hal Fish

Paul Cannell
PD, KOOJ/Baton Rouge

He is begged to “start retuming calls please” and
called “the sweetest thing with an attitude” and “an-
noying already.” “Working in another market, another
huge ratings resuit — same story, different city” “He
does a great job — look at how he put that station on
the map” say those who “love him.”
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George Cappellini
VP/Rock Promotion, Elektra Entertainment

“The Dan Haggerty of
Rock” who, says one wag,
“always has me looking
over my shoulder for Tom-
my ‘The Knuckle' and his
knee-breaker club when
my spins are down. Ca-
pisce?” Yes, “he's family”
and “Mr. Metallica.”

George Cappellini

Howie Miura
VP/Rock & Alternative Promotion,
IslandIDJMG

It was “really nice of Island Def Jam to give him time
off to film the Harry Potter se-
fies.” He “has worked at Island |
since the late '50s" because “he
was the midwife for the birth of
Chris Blackwell but continues to
look like he's 17 years old.” “At
a moment’s notice” this promo
rep “can take you on a tour of
all the Fatburgers in Los Ange-
les,” and he is “loved by radio”
and “knowledgeable about mu-
sic” even though he “looks like
he's 14 Insiders assume he “will probably be at Is-
land when the great, great, great-grandson of Presi-
dent Bush is in office in 2107

Mike Rittberg
VP/Rock & Alternative Promotion,
Warner Bros.

This “consummate profes- f
sional” can also be “a calming
complainer.” He's a “nice guy,
but that little laugh of his tells me
he knows where the bodies are
hidden," and it's clear “he’s on
the fast track.”

Howie Miura

. Mike Rittberg
Ross Zapin
Head of Rock & Alternative, DreamWorks
This “awesome promotion man — just ask him” —
can be credited with having “added a word to Web-
ster's Dictionary: howaya." He is also known as “Mr.
New York” and “Ross Howard Stern Zapin."

Dave Loncao
Sr. VP/Promotion, Roadrunner Records
“Southside Johnny’s evil T

twin” is called “the Man,” the
“second-best person to run
the department” and the |
“rocking runner of the road”
before the sarcastic sauce is
poured on: “A little too excit-
able. Other than that, agreat
guy” and “Hey, Dave, try the
decaf.”

Dave Loncao

Joey Scoleri

VP/Rock Promotion, Hollywood Records
“Through thick and thin he stays with his L.A. Kings.”

He is known for trademark phrases like “Say hello to

my littte friend,” “Hey, | know a guy” and “Hey, | know

this porn star” He's “the next Santa Claus, because

he can make it snow on the hottest day”
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W W ARTIST TILE LABEL(S) s el AI}%‘;"EE YR TN Most Added®
1 “ STAIND So Far Away (Flip/Elektra/EEG) 736 +7 44679 17 30/0 www.rradds.com
2 2 NICKELBACK Someday (Roadrunner/I0JMG) 696 A7 38013 11 290 | nsrome veas 005
3 3 AUDIOSLAVE Show Me How To Live finterscope/Epic) 459 -90 22408 18 2610 PUDDLE OF MUDD Away From Me (Geffen) 2
4 o 3 DOORS DOWN Here Without You (Republic/Universal) 414 +2 20924 10 21)0 KID ROCK Feel Like Makin' Love fLava/Atiantic) 7
5 5 GODSMACK Serenity fRepublic/Universall 363 9 18301 16 22i0 DEFAULT Taking My Life Away (7V7/ [}
8 o A PERFECT CIRCLE Weak And Powerless (Virgin/ 342 +2 11459 10 23/0 RUSH Working Man (4téantic) 4
9 7 UINKIN PARK Faint (Warner Bros,) 322 A8 220 11 1400 :g::“:fh‘::" Out Of Control Island/DIME/ ‘;
12 €@ WHITE STRIPES Seven Nation Army (Third Man/V2) 320 +24 18757 10 1700 nAnKuEmss | ;:‘h:‘s’:l‘: A Ting Calld Lov ot )
7 9 BLACKLABEL SOCIETY Stillbom /Spitfire) 312 43 17818 29 20 | \ppizKIT Behind Bue Eyes linterscope 2
6 10 FUEL Falls On Me fEpic) 310 -53 11629 12 2210
" 11 SHINEDOWN Fly From The Inside (At/antic) 296 23 16236 22 19/0
13 12 AUDIOSLAVE Like A Stone finterscope/Fpic) 285 -6 19490 38 26{0
10 13 TRAPT Headstrong /Warner Bros.) 284 53 22107 40 24/0
15 14  SEETHER Gasoline /Wind-up) 244 12 8405 17 2110
14 15 TRAPT Still Frame (Warner Bros.) 235 -22 10083 1" 20/0 MOS t
16 16  DISTURBED Liberate (Reprise) 229 1 s 16 a0 | /ncreasedPlays
18 Q AUDIOSLAVE | Am The Highway flnterscope/Epic) 223 +23 10984 4 2011 oL
17 18 SMILE EMPTY SOUL Bottom Of A Bottle fLava/ 204 2 8207 16 15/0 ARTIST THLE LABEL(S) INCREASE
19 19 JET Are You Gonna Be My Girl (Flektra/FEG) 184 -4 6154 6 15/0 PUDDLE OF MUDD Away From Me (Geffen/ +76
20 @ COLD Suffocate fFljp/Geffen/interscape) 183 +11 10811 6 1400 KID ROCK Feel Like Makin’ Love (LavalAtiantic) +64
21 @  SEVENDUST Enemy 7V7) 182 +23 4320 6 131 g:f:é';;&;“';‘g mf.‘/“"“ 12y o
22 @ P.O.D. Wil You Atiantic 158 429 3580 2 18I0 | Ly PARK Nomb Maer Bus) s
25 @ LINKIN PARK Numb (Warner Bros.) 134 +31 5296 2 1511 P.0.D. Will You /Atiantic) +29
26 24  ZZTOP Piece (RCA) 85 -16 2550 5 710 KORN Right Now /Epic/ +29
24 25  MUDVAYNE World So Cold (Epic) 82 -26 2439 8 6j0 RUSH Working Man (Atfantic/ +28
29 26  CHEVELLE Closure (Epic/ 81 4 3339 2 80 WHITE STRIPES Seven Nation Army (Third Man/V2) +24
30 27  POWERMAN 5000 Action (DreamWorks) 19 -6 1757 3 8]0
@ PUDDLE Of MUDD Away From Me (Geffen) 75 +76 4301 1 2121
@ BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 76 +6 2407 1 6i0
30 THREE DAYS GRACE {l Hate) Everything About You {Jive/ 73 -7 141 1 7i0 Mo st
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PIayed Recurrents
week of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | ewmesees
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | yemst rme wses) o
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the .
songs with the greatest week-to-week increases in total piays. Total Audience equals Average Quarter Hour Persons fimes number of plays (times 100). Each | FOO FIGHTERS Times Like These (aswal/ACA 202
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | 3 DOORS DOWN When I'm Gone /Republic/Universall 193
Arbitron Company). © 2003, R&R, Inc. SEETHER Fine Again (Wind.up/ 184
7 CHEVELLE Send The Pain Below /£pic/ 166
New & Active SALIVA Always fisland/IDJMG/ ’ 153
LYNYRD SKYNYRD That's How | Like It (Sanctuary/SRG/ SHINEDOWN 45 (Atlantic] FOO FIGHTERS Al My Life fRoswel/RCA/ 149
Total Plays: 72, Total Stations: 9, Adds: 0 Total Plays: 61, Total Stations: 9, Adds: 1 GODSMACK Straight Qut Of Line (Republic/Universall 129
KID ROCK Feel Like Makin' Love fLava/Atlantic] REVIS Seven /Epic/ GODSMACK | Stand Alone (Republic/Universall 120
Total Plays: 72, Total Stations: 8, Adds: 7 i Total Plays: 59, Total Stations: 7, Adds: 1 MUDVAYNE Not Falling Epic/ 17
PORCUPINE TREE Blackest Eyes /Lava/ JANE'S ADDICTION True Nature (Capitall QUEENS OF THE STONE AGE No One Knows (lnterscape/ 108
Total Plays: 69, Total Stations: 5, Adds: 0 Total Plays: 56, Total Stations: 5, Adds: 0
BONT L Sl Owala iaton sl o o R
FINGER z':l.EVE,N One Thing (will'd-llﬂ/ DEFAULT Taki'ng My Life Away m reporters Gl _avallahle on the web at
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ACTIVE ROCK TOP 50 _

o October 17, 2003

VK W ARTIST TULE LABEL(S) i Pkt u%"ee ot A e
1 1 STAIND SoFar Away (Flip/Flektra/FEG) 2073 -59 119482 18 62/0
2 2 LINKINPARK Faint (WarnerBros.) 1865 -146 110684 23 610
3 3 DISTURBED Liberate (Reprise) 1839 -15 103367 20 62/0
4 o A PERFECT CIRCLE Weak And Powerless (Virgin/ 1755 +22 101439 1" 6310
5 5  NICKELBACK Someday (Roadrunner/IDJMG) 1565 A2 74990 " 60/0
6 6  AUDIOSLAVE ShowMeHow Tolive /interscope/Epic/ 1514 -136 78975 29 58/0
9 0 TRAPT StillFrame (Warner Bros.) 1439 +35 66387 18 610
8 e SMILEEMPTY SOUL Bottom Of A Bottle /Lava/ 1430 +4 69419 28 610
7 9 GODSMACK Serenity (Republic/Universal] 1423 -23 84062 18 581
10 10 SHINEDOWN Fly FromThe nside /Atiantic) 1167 -151 651908 30 56/0
n 11 WHITESTRIPES SevenNation Army (ThirdMan/V2) 1063 12 41716 22 51
12 @ FUEL Falis On Me (Epic/ 1046 +57 51594 12 50/0
15 @ SEVENDUST Enemy (7V7) 1036 +124 441934 9 5910
14 @ SEETHER Gasoline (Wint-up/ 956 +43 33073 10 5810
18 @ P.0.D. Will You (Atlantic/ 885 +1 32888 4 5801
16 @ CDLD Suffocate (Flip/Geffen/interscape) 882 +24 31770 10 560
13 17 TRAPT Headstrong (Warner Bros.) 863 -69 50798 53 5810
21 @ THREE DAYS GRACE (I Hate) Everything About You (/ive/ 806 +68 28650 21 55/3
22 @ STATIC-X TheOnly (Warner Bros.) 785 +51 26744 6 5810
32 @ LINKIN PARK Numb (Warner Bros.) PL +244 29769 4 56/6
23 @ CHEVELLE Closure (Epic/ 700 +26 26401 6 5613
24 @ AUDIOSLAVE | Am The Highway finterscope/Fpic) 671 +56 26939 5 5313
38 @ KORN RightNow (Eprc/ 596  +257 27645 2 56
19 24 KORN Did My Time fimmortal/Epic) 570 218 26792 16 410
25 25  SLOTH Someday Holywood) 558 43 14894 13 510
28 @ 3DOORS DOWN Here Without You (Republic/Universal) 543 +7 19713 1 3000
29 27  POWERMANS5000 Action (DreamWorks/ 4399 -28 14699 9 450
26 28  MOTOGRATER Down (NoName/EEG) 4399 -66 16508 13 4710
27 29  ILLNINO How CanlLive (Roadrunner/IDJMG) 481 -69 20510 1" a0
30 30  EVANESCENCE GoingUnder (Wind-up/ 457 -60 17066 13 2410
@ PUDDLE OF MUDD Away From Me (Geffen/ 430 +428 33646 1 58/58
37 @ REVIS Seven (Epic) 323 +49 10259 3 351
36 @ JANE'S ADDICTION True Nature (Capitol) 309 +18 8302 3 3mn
35 34 JET AreYouGonna Be My Girl (Flektra/EEG) 305 13 7225 7 304
@ HOOBASTANK OutOf Control /island//DJMG/ 284 +228 9453 1 42/16
31 36  LIMPBIZKIT EatYouAfive (Fljg/Interscope/ 259 +253 8449 10 370
33 37  FINGERTIGHT Guilt {Hold Down) (Columbia/ 234 107 4625 12 31
@ LIMP BIZKIT Behind Blue Eyes (Fijp/Interscape) 215 +134 17486 1 15/6
39 39  FINGERELEVEN One Thing Wind-up/ 212 4 4356 5 241
38 40  VSHAPEMIND Monsters (Republic/Universal) 200 23 3263 8 181
@ MEMENTO Saviour (Columbial 186 +93 4423 1 242
42 42 SPINESHANK Smothered fRoadrunner/IDJMG) 175 -3 3349 5 210
47 @ ELEMENT EIGHTY BrokenPromises {Universall 173 +42 6069 2 181
45 @ MUSHROOMHEAD SunDoesn't Rise (Republic/Universall 170 +36 4089 7 1712
40 45  JANE'S ADDICTION JustBecause (Capito)) 168 -39 10050 20 140
44 46  LACUNA COIL HeavensA Lie (Century Medial 157 -5 5370 4 1610
@ ROB ZOMBIE TwoLlaneBlacktop /Geffen/ 148 +94 7091 1 188
@ SHINEDOWN 45 (Atiantic/ 142 +72 5046 1 26/9
43 49 METALLICA Frantic (Elektra/ELG) 124 44 3498 15 200
@ DEFAULT Taking My Life Away (TV7) 17 +79 8436 1 2417

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the
song with the larger increase in plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total
number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing
a song. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added®
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ARTISTTITLE LABEL(S)

PUDDLE OF MUDD Away From Me (Geffen/ 58
DEFAULT Taking My Life Away (TVT) 17
HOOBASTANK Out Of Control f/s/and/iDJMG) 16
KORN Right Now (Epic/ 9
SHINEDOWN 45 (Atlantic/

ROB ZOMBIE Two Lane Blacktop (Geffen/ 8
KID ROCK Feel Like Makin' Love (Lava/Atiantic] 8
LINKIN PARK Numb (Warner Bros.) 6
LIMP BIZKIT Behind Blue Eyes (Flig/interscope) 6

Most
IncreasedPlays ...
TR = TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
PUDDLE OF MUDD Away From Me (Geffen/ +428
KORK Right Now (Epic/ +257
LINKIN PARK Numb (Warner Bros.) +244
HOOBASTANK Out Of Control f/s/and/IDJMG) +228
LIMP BIZKIT Behind Blue Eyes (Flip/lnterscopel +134
SEVENDUST Enemy (TVT/ +124
KID ROCK Feel Like Makin' Love flava/Atiantic] +95
ROB ZOMBIE Two Lane Blacktop (Geffen/ +94
MEMENTO Saviour (Columbia) +93
DEFAULT Taking My Life Away (TVT/ +79

Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CHEVELLE Send The Pain Below Epic/ na
MUDVAYNE World So Cold (Epic/ 708
SEETHER Fine Again (Wind-up) 636
AUDIOSLAVE Like A Stone fInterscope/Epic) 608
MUDVAYNE Not Falling /£pic/ 577
LINKIN PARK Somewhere | Belong (Warner Bros.) 525
3 DOORS DOWN When I'm Gone (Republic/Universal) 515
COLD Stupid Girl (Flip/Geffen/Interscopel 509
CHEVELLE The Red (Epic/ 493
GODSMACK Straight Out Of Line (Republic/Universall 487

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

g e R&R’s Year-End Chart Pack
VAR e . . S y
SR TET 'NOW AVAILABLE! —
i Ve LA e - Includes year-end charts for all R&R formats from
NN WE ¢ - P 1974 through 2002! Call (310)788-1625 or email
" R i moreinfo@radioandrecords.com
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4 ; N 7
W T America’s Best Testing Active Rock Songs 12 + New & Active
(?Efﬂmﬁﬁfﬂﬂﬂﬂﬂﬂ For The Week Ending 10/17/03
. A NFIRE™
—— e . 40 BELOW SUMMER Self Medicate (Razor & Tie/
Artist Title (Label) TW LW Familiarty Bumn  18-34 18-24 25-34 Total Plays: 113, Total Stations: 21, Adds: 3
DISTURBED Liberate (Reprise) 434 434 95% 18% 4.29 4.23 440 KID ROCK Feel Like Makin' Love fLava/Atlantic)
STATIC-X The Only (Warner Bros.) 432 420 63% 3% 429 438 4N Total Piays: 111, Total Stations: 12, Adds: 8
MUDVAYNE World Se Celd /£pic/ 424 423 84% 13% 4.19 418 a1 . .
KORN Did My Time fimmortalipic) 415 419  91% 19% 407 396 427 ADEMA Promises (Arista/
SEVENDUST Enemy (7V7) 413 415 7% 8% 433 440 418 Total Plays: 70, Total Stations: 20, Adds: 4
A PERFECT CIRCLE Weak And Powerless (Virgin) 410 4.05 85% 13% 4.01 4.01 4.00 s T
GODSMACK Serenity (Republic/Universal) 408 408 95% 23% 386 389 379 ongs ranked by total plays
TRAPT Still Frame (Warner Bros.) 407 41 89% 19% 4.03 394 4.18 -
COLD Suffacate fFlig/Geffen/interscape) 407 411 7% 10% 3.96 3.96 3.97 Indlcator Most Added’
STAIND Se Far Away (Flip/Elektra/EEG) 406 4.12 98% 29% 3.75 3.74 3.77 PUDDLE OF MUDD Away From Me (Ge#en) &
THREE DAYS GRACE {| Hate) Everything About You (ive/ 4.06 4.04 78% 14% 3.80 3.85 369 y
SHINEDOWN Fly From The inside /Atfantic) 404 409 7a% 4% 381 387 397 HOOBASTANK Out Of Control (/sland/IDJMG)
TRAPT Headstrang (Warner Bros.) 396 3.89 98% 48% 3.79 3.67 4.00 DEFAULT Taking My Life Away (TVT)
LINKIN PARK Faint (Warner Bros.) 395 415 7% 3% 390 395 381 ROB ZOMBIE Two Lane Blacktop (Geffen)
SEETHER Gasoline (Wind.up) 394 384 68% 8% 373 3.70 3.76 . ., .
POWERMAN 5000 Action DreamWorks) 393 387 64% 9% 391 383 406 KID ROCK Feel Like Makin' Love (Lava/Atiantic)
SMILE EMPTY SOUL Bottom Of A Battle fLavs) 391 384 86% 5% 365 366 362 SHINEDOWN 45 (Atlantic)
CHEVELLE Closure (Epic/ 390 385 70% 12% 3.85 389 378 LIMP BIZKIT Behind Blue Eyes (Flip/Interscope)
AUDIOSLAVE Show Me How Ta Live finterscape/Epic) 388 382 95% 33% 383 383 400 GARY HOEY Frankenstein (Surfdog)
ILL NINO How Can | Live (RoadrunnerIDJMG/ 388 394 59%  10% 3.78 389 358 \§
CHEVELLE Send The Pain Below /Epic/ 386 3.76 96% 46% 3.75 3.73 3.80
SLOTH Someday (Hollywood] 383 362 52% 10% 3.50 331 3.90
FUEL Fals On Me (£0ic) 381 379 8% 18% 370 361 386 Please Send Your Photos
NICKELBACK Someday (Roadrunner/IDJMG) 377 372 93% 26% 357 3.53 3.64
AUDIOSLAVE | Am The Highway finterscope/Epic) 376 373 6% 17% 370 364 380 R&R wants your best snapshots
P.0.D. Will You {Atlantic) 3.72 - 57% 11% 3.59 387 3.23 (CO|0f or black & whne)
EVANESCENCE Going Under (Wind-up/ 367 3.82 92% 32% 344 3.47 3.40 . ’ X
LIMP BIZKIT Eat You Alive (Fianterscape) 335 359 86%  30% 333 334 33 Please include the names and titles of all pictured
WHITE STRIPES Seven Nation Army (Third Maa/V2) 324 330 94% 53% 3.22 308 352 and send them to:
Total sample size is 422 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity R&R, ¢/o Cyndee Maxwell:
represents the percentage of respondents who recognized the song. Total bur represents the number of respondents who said they are tired of hearing the song. 10100 Santa Monica Blvd., 3rd Floor,
Sample composition s based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. o !
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic Los Angeles, CA 90067
is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is i |
kpmvi:le:l by Mediabase Research, a division of Premiere Radio Networks. ) Email: cmaxwell@radioandrecords.com
-
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When | was offered the opportunity
to write an On the Record | wasn’t sure
which of the many aspects of radio |
wanted to cover. Then, on Oct. 2, my
wife gave birth to our first child,
Madeline Isabel. As | was changing my
daughter's diaper | realized something:

ON THE

RECORD

Wi

Monte Montana | don't particularly care for changing
Asst. PD/MD, KNCN/ dirty diapers or the lack of sleep that
Corpus Christi, TX comes with a newborn, but | love my

daughter, and enduring these things
allows me to enjoy being with her. There are a
lot of dirty diapers in radio. | don't particularly care
for getting worked on records, last-minute produc-
tion, egos, sales siugs trying to jack with program-
ming, engineering lapses and a salary with so few
zeros at the end, but | love radio, and enduring
these things allows me to enjoy it. When I'm on the
air connecting with listeners, giving them informa-
tion they want or need, making their day a little bit
better by playing their favorite song or ripping the latest idiot in the
news a new one the way they’'d like to, | forget all about the dirty
diapers. Enduring dirty diapers allows me to work with talented
people like R&R Rock PD of the Year nominee Paula Newell, who is
an incredible dirty-diaper juggler, and our No. 1 rated morning show,
Rex & Rios. | also enjoy helping to create edgy station imaging and
promotions that keep listeners tuned in, being able to express my-
self creatively and pounding the competition into the ground — all
despite the dirty diapers. I’'m lucky enough to have time off dur-
ing a book, but | can’t wait to talk about Madeline on the air and com-
bine two of my loves. I'll talk about her, but not in an annoying Kathy
Lee and Cody kind of way. When it comes down to it, my love for
my daughter — whether she's “baking brownies” or howling at the
moon at 4am — is stronger than the poop smell, so | endure. The
same goes for radio.

Was the format waiting for Puddle
Of Mudd or what? Fifty-eight
Actives and 21 Rockers make “Away
From Me” No. 1 Most Added and give
the track a nice landing spot on each
chart ... Default's “Taking My Life
Away” picks up 17 Actives and four
Rockers ... Hoobastank (“Out of Con-
trol”) debut at 35 on the Active chart,
and this week’s 16 adds bring the station total to 42 during the offi-
cial add week. Four Rockers add it this week too: WEBN/Cincinnati;
KOOJ/Baton Rouge; KIOC/Beaumont, TX; and KNCN/Corpus Christi,

Rock/Active Rock

e T
TX ... Korn have a great move on the chart, going from 34-23. Nine
more adds, with just seven stations left to add them. Seems like “Right TorP20 SP ECIALT_Y_A_RM/ A
Now” would be a good time to do that ... Rob Zombie (“Two Lane
Blacktop”) and Kid Rock (“Feel Like Makin’ Love”) both get eight adds 1. HATEBREED (Universall “This Is Now”
i ?
a} Active, and RAOF:k gets another seven at Rock (do you. follow?) ... 2. SEVENDUST (TV7) “Enemy”
I's always surprising to me how often | need a second, third or fourth . .
listen to a record before | really get it. That’s certainly the case with 3. HEADBANGERS BALL (Roacrunner/iDJMG) “Reign In Blood (Live)
this week’s MAX PIX: Skrape “Stand Up” (RCA). 4. STATIC-X (Warner Bros.) “Monster”
— Cyndee Maxwell, Active Rock/Rock Editor 5. MUSHROOMHEAD (Universall “Sun Doesn’t Rise”
6. LIFE OF AGONY /5P “Weeds (Live)"
4 7. KING DIAMGND (Metal Blade) “Living Dead”

Record Of The Week 8. BETWEEN THE BURIED AND ME (Victory) “Mordecai”
ARTIST: Rob Zombie 9. KORN fimmortal/pic) “Right Now”
TITLE: Past, Present & Future 10. ARCH ENEMY (Century Media) “We Will Rise”
LABEL: Geffen 11. SIX FEET UNDER /Meta/ Blade) “Amerika The Brutal”

With Halloween fast approaching, Rob Zombie couldn’t have 12 ILL NIN (Roadrunner/iDJMG) “How Do | Live”
picked a better time to release a 17-track retrospective with ’ W .
two excellent new songs thrown in the mix. From "Thunder ! 13. ROB ZOMBIE (Geffen/interscope) "Two Lane Blacktop
Kiss '65,” his breakthrough hit with White Zombie, up to his 14. SEPULTURA /SPV/ “Bullet The Blue Sky”
work from the House of 1,000 Corpses soundtrack and his Ramones tribute, all the .y "
visceral cuts are here for fans to sink their fangs into. The one notable absence is the Uh CLIL A AL Sl 7 S e i
excellent deep cut "Blood, Milk & Sky” from 1995 Astro Creep 2000, but the inclu- 16. DIMMU BORGIR (Nuclear Blast/ “Progenies Of The Great Apocalypse”
sion of "The Great American Nightmare,” the cover of "I'm Your Boogie Man” and 17. SPINESHANK (Roadrunner//{0JMG) “Slavery”
the amazing “Feed the Gods” — all heretofore confined to soundtracks — more than 18. DOPE fRecond o/ Am®
makes up for it. Add to that a 10-video bonus DVD with three previously unreleased ) e i UG
videos and a 36-page booklet designed by the Astrocreep himself, and you've got a 19. FREDDY VS. JASON SOUNDTRACK (Roadrunner/I0JMG) “When Darkness Falls”
greatest hits package tricked out with a ton of treats. 20. UNDERWORLD SOUNDTRACK /L akeshore) “Throwing Punches”

— Frank Correia, Rock Specialty Editor Ranked by total number of shows reporting artist.
e — J

armist: Mushroomhead

taseL: Universal
By FRANK CORREIA /ROCK SPECIALTY EDITOR

Before we even start, let’s just get it
out of the way, shall we? Yes, Mush-
roomhead wear masks. Scary black
masks with X's for eyes and skeletal-look-
ing teeth that make them look like
fucked-up rag dolls from some Tim Bur-
ton movie.

And, no, they didn’t get the idea from
the hydra-headed masked beast from
Iowa known as Slipknot. The *Shroomers
have been creating chaos in their home-
town of Cleveland since 1993, when
drummer Skinny created the band. From
there, the group independently released
a self-titled debut in 1995, following up
with Superbuick the next year. By the
time M3 hit in '99. the group had
amassed a dedicated following in their
hometown.

Signing to indie label Eclipse in 2000,
Mushroomhead sprouted their best effort
to date with XX, By then there was no
denying the group, and Universal picked
them up and re-released XX, which made
impressive inroads at specialty and col-
lege. As good as XX was, it only hinted at
what Mushroomhead are capable of. That
promise has been fully realized with XIII,
one of the best metal releases this year.

“We really pushed the envelope this
time,” says Skinny. “Everyone was really
focused and anxious to show what we
could really do. Qur only criteria was that
the songs had to fucking rock. They had

to be songs that we could go out and per-
form for the next three years and still love
to play every single night.”

There’s no doubt that crowds will de-
velop a love affair with the new material.
A crushing blend of monolithic beats,
smooth as glass keyboard atmospheres
and guitar lines sharper than razor wire,
XIII resurrects the latter days of Faith No
More and combines them with a nu-metal
sensibility that is a refreshing escape
from the baggy-panted hip-hoppin’
heschers.

Need proof? Look no further than the
lead single, “Sun Doesn’t Rise,” ar un-
apologetic alt-metal gem that’s accessible
without being limp-wristed. Already pull-
ing No. 1 phones at WXTM/Cleveland,
this track could be the antidote to
playlists in serious need of an attitude
adjustment. This could be the year that
Mushroomhead's fungus grows on a
whole new audience.
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ALTERNATIVE

Return Of The Punk

A conversation with Mike Stern on the eve of his arrival at

WKQX/Chicago

ext week you will be treated to an Alternative
mini-special called Punks on the Rise. Our little visit
with Mike Stern was going to be part of it. Instead, I
want you to consider this an appetizer. Mike’s a vet-
eran Alternative punk who strayed to the Active side
for a while. That gives him a great perspective on our
universe. It's also still early in his career. That should

scare you.

Mike's early days were |
spent toiling away in the
"data” department in the
dungeons of Jacobs Me- |
dia World Headquarters =
on the outskirts of De-
troit. Right before his
eyesight failed and car-
pal tunnel syndrome set
in, Mike escaped to his
first programming job at
Alternative outlet WXEG/Dayton.

Eventually, Mike wound up in
Las Vegas at KXTE as one of the ar-
chitects of Extreme Radio. He then
fled back to Detroit for a stint at
WKRK, trying the Extreme game
there. After that blew up it was west
again to KALC & KXPK/Denver as
OM. (Sigh.) More blowing up en-
sued, and Mike finally settled down
at legendary Active Rocker WLZR/
Milwaukee. But wait, the call of Chi-
cago came wafting on the wind.
Now it’s time to whip Q101 into
shape as PD.

R&R: What's it like coming back into
the format after being away for a while?

Mike Stern

MS: It’s like coming
i home after being away at
{ college, being around fa-
| miliar surroundings with
8 good friends. It's cool,

because those people out
| there are weird, those
other format people. Just
kidding, I really can’t
trash the Rock people.

R&R: What perspective
did you gain from being at an Active
Rocker? What differences have you seen
between the two?

MS: In all seriousness, what I
learned is the difference in the au-
dience that we're talking toand try-
ing to attract. [ have a much better
understanding of where the delin-
eation is and what the differences
are than | ever did before, now that
I've stepped out of our little cocoon
and have seen it from the other side.
[ understand now the difference in
the listener — who we're talking to,
how we should talk to them, why
they‘re attracted to an Active Rock
or Alternative station, and what
we're supposed to be selling.

SEETHING WITH EXCITEMENT KrOX/Austin PD Melody Lee is
surrounded, and she likes it. Seen here are (I-r) Seether’s Shaun Morgan, Lee
and Seether’s Pat Callahan during a station visit.

R&R: Can you get specific about
some of those differences?

MS: The biggest one really is the
consumption of and the interest in
new music. That's really the under-
lying difference. We've always
known that, but living on this side
of it has really been an education.

The rock guys want a Rock sta-
tion; they don’t necessarily care
about new music. That's why the
rotations are different and why the
pace of new music is different. Al-
ternative people are seeking out
something different and are gener-
ally seeking out that music. They're
looking for new music.

R&R: How does that play into this
overall question that a lot of peaple have
been asking: What's the difference be-
tween the two formats? The current
charts of both Active and Alternative
look almost identical.

MS: Gold is truly a different an-
imal. The advantage that Active
Rock has, without a doubt, that I'm
going to miss, is the ability to reach
back for a band like Guns N’ Roses
or Led Zeppelin and have an audi-
ence that loves it. When new mu-
sic isn’t as hot — it's cyclical —
Active Rock has a great library to
lean on. Alternative has to rely on
finding something that drives pas-
sion in its listeners, which is a dif-
ferent challenge.

R&R: Should Alternative be leaning
more on its library? Do you think the
format has been too quick to dispose of
certain songs and artists in the interest
of being so intensely current?

MS: The challenge in Alternative
has always been — and having
stepped outside it now, I see it more
clearly — a balance between new,
cutting-edge music that drives lis-
tener passion and well-known, es-
tablished hits that make it friendly
to abroader audience. If you get too
far to one side, to the new, cutting-
edge stuff, you lose the opportuni-
ty to have a broad enough cume to
be successful. If you step too far
over into “We're very accessible,
we play a lot of older music,” you
lose the chance to drive passion in
the core of the audience, the core
listeners who are going tolove your
radio station.

R&R: I will give you a new car if you
can answer this question: What is Al-
ternative these days? What are Alterna-

R&R October 17, 2003

“I have a much better understanding of where
the delineation is and what the differences
are than | ever did before, now that I've
stepped out of our little cocoon and have seen

it from the other side.”

tive stations an alternative to? You have
many situations where they are, in fact,
the Rock station for the market and are
not an alternative to anything. Alterna-
tive used to be an alternative to the Rock
station.

MS: We've been asking this ques-
tion as long as I can remember, and
I bet you've been asking it longer
than I can remember, and there’s
never going to be a cut-and-dried
answer to it. But what Alternative
should be, I think, is a lifestyle ra-
dio station. Within a couple of
records we can all figure out the
music. [t's delivering between the
records, providing compelling en-
tertainment for our listeners.

“The rock guys want
a Rock station; they
don’t necessarily
care about new
music. That’s why
the rotations are
different and why the
pace of new music is
different.”

What makes Alternative stations
Alternative? When this started it
was Keith Eubanks’ production
style that stood out compared to that
old, sleepy Rock station imaging.
And it was DJs who talked about
other things. The records are impor-
tant — and you’ve got to get that
right — but everybody thinks that's
the hardest part or focuses on that.
The hardest part is building the ra-
dio station around that.

R&R: Having been on both sides,
which format, in general, do you think
captures the vibe of their markets better,
Active Rock stations or Alternative sta-
tions?

MS: I have to take ashot at itand
say the Active Rock stations. The
Active Rockers do a better job of
talking to their audience and living
their audience’s lifestyle. To be fair,
Active Rock stations also have an
easier agenda to do that with. The

www americanradiohictorvy com

audience, the attitude and the life-
style are easier to tap into. The de-
gree of difficulty goes up at Alter-
native. But, overall, if [ had to pick
one, | think Active Rock does a bet-
ter job of it.

R&R: If there’s one thing that both-
ers you about the way radio and records
interact with each other, what Is it?

MS: This is not format-specific.
This crosses the boundaries of all
the formats I've been involved in.
There's all this crying and moaning
and gnashing of teeth about how
we need artists, not songs; about
how we need artists who have fac-
es and personalities that the fans
can relate to. Here's the other side
of that argument: In every format,
no matter where | am — and it feels
like it's gotten worse lately — get-
ting the simplest band promotions
done, the simplest things — let
alone good, creative, standout
things — has become so difficult
and so disheartening that it's al-
most not worth it.

R&R: You mean bands aren’t will-
ing to do the work?

MS: “We don't want to leave the
venue, we don’t want to have to do
anything.” God forbid it’s some-
thing creative and fun. It's even get-
ting to the point where simple meet
‘n’ greets — “It wasn't in our itiner-
ary. We didn’t know.” What we in-
variably end up with, as radio guys,
isa bunch of listeners whom we told
would have a chance to meeta band
that they re very excited about who
end up pissed at us. It doesn't help
us.
“Hey, do you think I can get the
artist to cut some liners for this
promo?” “Oh, I don’t know if
we're going to have time.” “Do
you think we can get a phoner be-
fore the show?” “Oh, we'll try, but
if they don't have cell service....”
Look, [ know there's touring pres-
sures and all that stuff, but for the
few of us out there who are fight-
ing the fight, trying to build these
artists, it doesn’t feel like we get a
lot of support.

The other thing is that everyone
wants us to invest in these bands
when they re getting started. When
we do break them, we need some
equity on the backside. Getting an
artist who's sold any number of
records to do anything is fruitless.
They don'tdoit. So we don't getany
mileage out of it when we do break
them, and even during the process
it's really difficult.
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ARTIST TITLE LABEL(S)

ADDS

PUDDLE OF MUDD Away From Me /Geffen/ n
HOOBASTANK Out Of Contral disland/i0JMG/ k)|
DISTILLERS Drain The Blood (Sire/Reprise/ 15
EVE 6 At Least We're Oreaming /RCA/ 12
COLDPLAY Moses (Capitoll 1
IGGY POP Little Know It All {Virgin/ n
DEFAULT Taking My Life Away (TVT} 8
KORN Right Now Epic/ 7
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TME LABEL(S) INCREASE
BLINK-182 Feeling This /Geffen/ +920
PUDDLE OF MUDD Away From Me /Geffen/ +570
LINKIN PARK Numb (Warner Bros.) +322
KORN Right Now /Epic/ +251
HOOBASTANK Out Of Control fisland/i0JMG/ +228
COLDPLAY Moses (Capitol) +166
FOO FIGHTERS Darling Nikki Roswel/RCA/ +140
NO DOUBT It's My Life finterscope/ +118
THREE DAYS GRACE (| Hate) Everything About You {ive/ +116
DEFAULT Taking My Life Away (TVT/ +13
Most
Played Recurrents
T0TAL
ARTIST TITLE LABEL(S) PLAYS
CHEVELLE Send The Pain Below /Epic/ 1055
AUDIOSLAVE Like A Stone dinterscape/Epic/ 1027
ATARIS The Boys Of Summer (Columbial ?m
QUEENS OF THE STONE AGE No One Knows fnterscope/ 862
FOO FIGHTERS Times Like These {RoswellRCA) 859
RED HOT CHILI PEPPERS Can't Stop Warner Bros.) 853
FOO FIGHTERS All My Life (Roswe#/RCA/ 802
LINKIN PARK Somewhere | Belong (Warner 8ros.) 670
COLD Stupid Girl (Flig/Geffen/interscapel 620
EVANESCENCE Bring Me To Life (Wind-up/ 608

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrgcords.com.

_/
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UNLIMITED
——————— e
The World's Prewier Mucic Howk Service

e October 17, 2003
WK Wk ARNST TILE LABEL(S) i pfs Au'%]ﬁ"cz e T
1 1 STAIND So Far Away (Fljp/Flektra/FEG) 2883 -100 202331 18 78/0
2 e A PERFECT CIRCLE Weak And Powerless (Virgin/ 2714 +1 177900 1" 8210
3 3 LINKIN PARK Faint (Warner Bros.) 2600 -112 197587 29 78/0
4 4 NICKELBACK Someday (Roadrunner/I0JMG) 2268 -117 149284 1" 7410
5 5 EVANESCENCE Going Under (Wind-up/ 2028 -196 132970 19 7110
6 6  AUDIOSLAVE Show Me How To Live finterscope/Epic) 1950 -110 160491 19 60/0
7 0 TRAPT Still Frame (Warner Bros./ 1915 +74 109610 15 112
8 0 WHITE STRIPES The Hardest Button To Button (7hird Man/V2) 1788 +64 124230 17 7913
n e THREE DAYS GRACE {l Hate) Everything About You /Jive/ 1716 +116 103191 18 6911
9 10 DASHBOARD CONFESSIONAL Hands Down (Vagrant) 1614 81 102152 15 70/0
10 11 GODSMACK Serenity /Republic/Universal) 1594 -53 91134 17 62/0
14 12 FUEL Falls On Me /£pit) 1452 -38 89447 12 60/0
16 @ P.0.D. Will You {Atlantic) 1433 +66 94986 70/0
45 @ BLINK-182 Feeling This (Geffen/ 1421 +920 128654 2 1714
12 15 WHITE STRIPES Seven Nation Army (Third Man/V2) 1404 170 119231 35 74/0
13 16 SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 1380 -178 89790 27 61/0
21 @ LINKIN PARK Numb (Warner Bros.) 1363 +322 111843 7 686
17 @ JET Are You Gonna Be My Girl (Elektra/EEG) 1345 +15 93273 7 6812
15 19 TRAPT Headstrong (Warner Bros.) 1277 -135 104467 50 72/0
19 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 1249 +82 64236 15 56/3
25 @ STROKES 12:51 (RCA) 1067 +112 78369 6 5712
24 @ COLD Suffocate /Flip/Geffen/interscope) 1018 +55 43536 8 52/0
28 @ 3 DOORS DOWN Here Without You (Republic/Universall 985 +64 59927 1" 381
23 24 BILLY TALENT Try Honesty (Atlantic/ 963 -44 46014 13 55/0
26 @ DISTURBED Liberate (Reprise/ 930 +2 54306 18 3710
27 26  YELLOWCARD Way Away (Capitol) 889 -34 37465 1 56/0
18 27 AFI The Leaving Song Part | (OreamWorks/ 867 -301 65185 18 54)0
{ 22 28 311 Creatures {For A While) (Volcano) 862 176 51873 16 58/0
29 @ SEVENDUST Enemy (TVT) 860 +38 36648 8 4110
30 @ AUDIOSLAVE 1 Am The Highway /interscope/Epic) 826 +43 51607 4 534
32 @ CHEVELLE Closure {£pic) 767 +53 39454 5 511
36 @ JANE'S ADDICTION True Nature /Capitol) 741 +74 35752 2 51/0
47 @ KORN Right Now (£pic/ 734 +251 67262 2 50{7
35 @ HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop/Reprise) 721 +52 45788 6 44)2
37 @ THURSDAY Signals Over The Air /sland//DJMG) 710 +50 42110 7 50/0
3 36 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC/ 683 -84 40651 9 350
39 @ OUTKAST Hey Ya! (Arista/ 663 +52 76759 7 29/3
34 38  SEETHER Gasoline (Wind-up/ 655 -15 29149 8 38N
38 39  BRAND NEW The Quiet Things That No One... (Razor & Tie) 590 -49 44389 10 35/0
@ PUDDLE OF MUDD Away From Me /Geffen) 585 +570 70701 2Mm
43 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 575 +52 22006 i
33 42  JANE'S ADDICTION Just Because (Capitol) 535 -136 39158 20 38/0
@ HOOBASTANK Out Of Control {/sianc/IDJMG) 512 +228 36012 1 60131
- @ ALIEN ANT FARM Glow (OreamWorks) 476 +50 19709 2 3612
@ ATARIS The Saddest Song /Columbia) 459 +86 17134 1 4413
@ SOMETHING CORPORATE Space /Orive-Thru/Geffen) 456 +35 16109 1 3N
50 @ STATIC-X The Only (Warner Bros.) 450 +8 18198 4 3mn
46 48  B.R.M.C. Stop (Virgin/ 443 -56 20416 10 36/0
42 49  DAVE MATTHEWS Gravedigger (RC4) 405 124 38648 8 310
40 50 RADIOHEAD Go To Sleep {Capito)) 400 175 28811 8 34/0
83 Al ive reporters. Monitored airplay data lied by Mediabase R , adivision of Premiere Radic Networks. Songs ranked by total plays for the airplay week
of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the Song with the larger increase in plays is
placedfirst. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003,
The Arbitron Company). © 2003, R&R, Inc.
L
We’ll hook you up?
> Custom Production - Callouts, Montages & Video Hooks
> Digital, Clear, Consistent > 70,000+ Song Library
> All Formats & International Titles > On-Time Delivery
B T s i)

hoaksumlimited \COMPLISErVE. Soim
www, hooks, com
FAX: (7704524575

16 Perimeter Park Drive, £108
Allanta, GA 30347-1324

For The Beat Auwdifoniam
Tes! Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)

ALY
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= Sl America’s Best Testing Alternative Songs 12 +
(/:"EE!'EI #fﬂf;'ﬁifﬁﬂm For The Week Ending 10/17/03 —_— M TOP 20 SPECIALTYARTISTS
\EMRE™ "
J Persons Men Women
Artist Title (Label) TW LW Familiarity Burn  18-34 18-34 18-34 1. DISTILLERS Reprise/ “Orain The Blood”
2. FOO FIGHTERS /RCA/ “Darling Nikki”
LINKIN PARK Faint (Wamer Bros.) 430 421 98%  21% 422 420 423 3. RYAN ADAMS s nd/lDJM[;" S Abve®
LINKIN PARK Numb (Warner Bros.) 423 - 8% 1% 407 288 414 4' THRILLS (Braamiorks) “One H 0 Tve .
SWITCHFOOT Meant To Live (ed Ink/Cokumbi/ 417 406 66% 9% 401 389 4N : reamivaris) “ne forse uw'! . )
YELLOWCAND Wey Awey el e 55% 5% A 5. SPIRITUALIZED /Sanctuary/SRG/ “She Kissed Me (It Felt Like A Hit)"
o - 2 .13 R
TRAPT Still Frame (Warner Bros.) 413 397 Ba%  15% 400 39¢ 408 o LAl I A R S
TRAPT Headstrong (Warner Bros.) 403 396  99%  A4% 401 380 409 ; ::ﬁ::in Mytodisc) s[;ham TS o .
THREE DAYS GRACE (I Hate) Everything About You /) 406 395  82%  13% 381 385 397 s' B PO:EBA.STIA_"/ "“"TVA: J7Step Into My Office, Baby
SMILE EMPTY SOUL Battom Of A Bottle [Lava/ 405 403  B5%  23% 380 406 376 ' (e AL
FUEL Fals On e () am g M 37 an 10. HOOBASTANK //sland/i0JMG) “Out Of Control”
STAIND Sa Far Away (Fi/ElektralEEG) 397 394  86%  32% 388 376 400 Ut LESAUL I “_“0_ LIICIIICZ LTS Emrs
CHEVELLE Send The Pain Below (Epic/ 397 373 95% A% A 382 409 e A Ru.hms .
AFI The Leaving Song Part | DrasmWorks) 397 399 78%  18% 385 388 383 ey LALLIEG i e e LS
SEVENDUST Enemy 7V 285 R "~ T T 14. TAKING BACK SUNDAY (Victory/ “You're So Last Summer”
2 T s - . 1 . "
3 DODRS DOWN Here Without You (RagpubliUniversa)l 393 375 B0%  21% 383 371 413 16. T.5.0.L. Mo/ “Serious
COLD Suffocate 393 379 5% " 195 AW 1N 16. A.K.A.S fFueled By Ramen) “Generation Vexed”
EVANESCENCE Going Under (Windup) 392 388 97% 4% 391 398 3.6 17. MOTOR ACE /Sputni) “Piaces™
DASHBOARD CONFESSIONAL HandsDown Vagraot! 352 383 78%  15% 382 373 389 18. STRIKE ANYWHERE (ads Tree) “Infrared
NICKELBACK Someday (Raadrumnen/0JMG) 391 390  e4%  21% 378 360 391 19. LORDZ OF BROOKLYN (Tunnef Vizion) *Sucker MC
311 Creatures (For A While) Vokcano) 391 380 g%  18% 387 3719 412 20. FRANK BLACK & THE CATHOLICS (Spindrt) “Nadine”
A PERFECT CIRCLE Weak And Powerless (Virgin/ 389 376 7% 13% 382 375 388 L Ranked by total number of shows reporting artist.
ATARIS The Bays Of Summer (Cokimbia) 383 392 88%  46% 374 388 381
DISTURBED Liberate (Reprise/ 379 369 7% 18% 370 357 382 ( )
P.0.D. Wil You (Atlentic/ 364 345  56% 9% 346 339 353 Record Of The W eek,
AUDIOSLAVE Show Me How To Live dnterscope/Epic) 363 360  88%  31% 365 358 3N ARTIST: The Network
. 5 ¢ etwor!
BILLY TALENT Try Honesty (Atiantic) 353 362 51% 1% 361 3.7 352 TITLE: Money Money 2020
GODSMACK Serenity /Republic/Universall 359 345  B1%  25% 355 333 34 LABEL: Adeline i
JET Are You Gonna Be My Girl (Elektra/EEG) 358 353 53% 13% 3.55 3.50 3.60 Who are these masked strangers invading our senses ||
WHITE STRIPES Seven Nation Ammy Thin/Man¥2) 344 345  95%  50% 346 333 356 with their unique brand of outer-rim robot rock? Sound [§ 55
samples of “Supermodel Robots" are suggesting that The

STROKES 1251 (ACA/ 334 328 48% 126 33 3% 382 Network’s frontman, Fink, is none other than Green Day's Billy Joe Armstrong.
WHITE STRIPES The Hardest Button... (Thid Men/V2) 325 328  68%  26% 322 300 341 And other operatives are thinking that Money Money 2020 is a rejected

. I R L Green Day album released independently and anonymously. True or not, Mon-
Total sample size is 402 respondents. Total average favorability estimates are based on a scale of 1-5. (1=disiike very ey Money 2020 is no factory defect. “Reto” sounds like the Cars cruising
much, 5 = like very much). Tolal familiarity represents the percentage of respondents who recognized the song. Total into Gary Numan's backyard to check out the latest keyboard technology,
burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based while “Hungry Hungry" is like Devo snorted Nyborg and tried to write a
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/ T oy Dr Vth’:) With its blasting phas er~||yk A kg boards. nolice sirens
music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to e delngbot o hou’; Y pFe bot am
show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. andin cd' ":"g"s ar strut, Superm > 5 7 than a Fembot an
The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is | | tWice as deadly. Set your phasers to stun. . . _

\ provided by Mediabase Research, a division of Premiere Radio Networks. — Frank Correia, Rock Specialty Editor |

J .

The first single from the magical new album
by Violent J, Wizard Of The Hood

Shiny Diamonds

The new single from Violent J, presented by
Psychopathic Records IN TECHNICOLOR

Impacting Now

Early Adds At:
WARQ (Columbia) WXSR (Tallahassee)
"WAVF (Charleston) WTFX (Louisville)

For More Info Contact: Mike Newman, McGathy Promotions (800) 448-7625
Teknicolour Marketing (800) 547-0477 » Psychopathic Records (248) 426-0800
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Stations and their adds listed alphabetically by market
Reporters
WHRL/Aasy. NY WETZ/Bulington KICL/Denver, CO° WEEGHagerstown KROQ/Los Angeles, CA* KQRX/Dgessa, TX WHRUProvidence, AI* KXRI/Sal Lake City, UT* WAL Syracuse, NY*
TE =, R IR | R | g g | mm M
e 3 PUDDLE OF M0 o 1 hoomisa 5 AR 7 COLDPLAY 1 HOOBASTAK 1 COLOPLAY BEs
NOETTA RED LNOKIN PARK 1 DEFALT 7 RAPTURE AUDIOSLAVE QUTKAST DISTILLERS
* 1 PUGOLE 0F M0 ;uwm 300063 oown WE&“&W -
WANT Chaiecion, SC* 7 RADFORD
el CMXDetroit, W* ikt
{'}’:El%llhlmnlle.llﬂ‘ 1 H’E‘r’f;}r 'Em %mm- ;(gcﬂhhmlum, L Igm Kilisbrew WWRX/Providence, Rl g_n;.’s:." Diego, CA' %wﬁam,ﬂ
St Yoy 0 88 Frnada 57 0 D00R T KHBZ/Dklahoma Chy, OK* PO Krvin e SR P ale i
o 23 PUDDLE OF MUDD 17 PUDDLE OF MDD 1 HOOBASTANK OM: 518 Harioy B 0 2 FO0 RGHTERS PO, Mest
SKOROCK Ao 70: e Somels § bocarsT enneLy 1 PUDOLE OF MyDD
i L0-R0 § PUDOLE OF OO LD AOICSLAVE
P et T - WSUNTampa, FL*
KTZ0Mhegusrgue, K* ik KHRO/E| Paso, TX B e T ARAE B o0 KRZQAsn0, NY* XTRASan Diego, CA* o
0: Doa " Ly 47 DRIERS WRR/Oriando, FL* 0l R Brooks -y W Nohaa
1 PUDDLE e S Uy AL HOOBASTANK DA Adam Cook D ot B alon
LNe iz . 40 d0ueT - ruina 6 DARKNESS 3 OUTIAST
m"'“"ux-'-""v'-'-‘-“ ' e i D i "mm“}m
WHIMtanta, GA" S RRE o b0 LuMMitwaukes, WI* i e COLDRAY KIT3Ssn Francista, CA' .
70: o Widms WRZUndianapols, - "},‘ﬁ"““ bt riil T gﬂugum
-nmu- %‘. oR ﬁ:m 10 OF MUDD MD; Aaron Azsises [3 ?&
15 PUDDLE OF MuDD . 1 OF THE STOME AGE 3 PUDOLE OF MUDD 7 NETWORK 2 naLs G aco
e '3 FBLEof oo e WOCLOando, FL* AL ehmgod. VK it L
APD:Siovs Lovy HOT HOT HEAT ey PD: Al Saih MD: Kelh Dakie
WASE/Mlawtic Cty, N 13 PUDOLE OF MUDD DEFAULT : Derria T oU0LE o huno H i A
R et | Ouswintr | o or
VENDETTA ReD ;80 5 0 OOUBT IEVED iy
e WALt OF AFayeteie, et AATR P e, e e { Ao woo
o ;. a D: Dem Fola A
PUDDLE 0F MU00 ] &I&mﬁ,m 31" PUODLE OF MDD B Mosire,CA 11 fugot OF o :g‘:%mwoo IJEE/Santa Barkara, CA
— 3 mﬁm?m 1165 POP 1 e Gtoraz WPBZW. Palm Baach, L
KROXAusin, TX* T Tan #0: it CshERs s o ot 5 K
0 o0 Carol LS 1 PUDOLE OF MUDD KORN . et 2 COLOPLAY
70: Melody Loe WXTMCleveland, O CHEVELLE KED/Phosnis, AZ 1 HOORASTANK
u:?.-g‘w 70: Kim Moo ) BES Ou: Lava Howe KCXXRiversida, CA e 1K0RN
i o Iy s e o BT nas= O
PUDDLE OF WuDD WBUZMashville, TN* H0: Robln dash 5 f
et | T | G
WRAX/Birmingham, AL* i KRBZ/Kansas City, M0* 1 PUDDLE OF W00 e
B s | BRI e o M | g
DEFMLT AP0 Far i 12 100 FGHTERS Rl WZZURoanoke, VA* 27 FO0 RGHTERS
1 PUDDLE OF MUDD 7 8 HOOBASTANK 5 g 13 PUDOLE OF MUDD
PGER ELEVEN WARL/Columbia, SC 1 PUDDLE 0F MUDD § PUOOLE CF M0 £ s # 200 S
g 79;Tove Siewart oL K20MPhosrix, AZ* g I AT Shrevepot LA 6000 GHARLOTTE
B G oo SOMETHING CORPORATE e ey APTURE 0 st Tood
3wt . KKNOMNew Orieans, LA o VENDETTA RED 1 SHIMEDOWN
- 3 Hoos WNEZauxvits, TN® 0MPD: Rab Sy’ 1 Kb Roc Ptusns i
o s - v s Lyl
S doomisT WXTW/FI. Wayne, IN* PUDOLE OF MUoD ey R — Ili:mhﬂm
1 PUCOLE OF MUOD oot T DL SO LA 15 PUDDLE OF MUDD
XORN WWCO/Columbes, OH* PO: Don Waker . .
ATARIS o Matoy APD: Mat Jricho mmm PA’
U el Do TagT ¥FTELslayetie, LA° NG e :’-z"n“&"‘i'ﬁ.?'-"' KPNT/St. Louis, MO' WSFM/Wilminglon, NC
g . . F - 3 . Louis, MO* ),
T 1 PbDLE 06 uno o o i WXRKMew York, NY* 3 S000tE oF oo 3 RiooLE oF Moo o v 5 ke oty
wl . DAVID BOWE DISTLLERS oSN o] 1 STATICX DISTLLERS o Jot 25 LP 8L
OM: Touy Bererdini PUOLE OF MUDD VENOETTA RED B oSt 1 R0LE OF WADD. | Distiiens
giwn— "Soven Sirick 6 DEFTONES 2 HOOBASTANK
13 PUDDLE OF MUDD WCYV/Porlland, ME
N0 DOUST KXTEALas Vegas, NV* SM: Mike Sambrosk "
UNKN PARK XDGEallzs, TX° WGRO/Grand Rapids, MI* 0 im Vtlogion WRRV Mewburgh, NY 3o, e
B 1) i i o A
r HOT HEAT e
WENK/Boston, MA® K % Sees ki :&”?‘;mm £0F OO LAl . NS o *Monitored Reporters
%ﬁlﬁ“ BUEBLE o oo e bES # SRRy 94 Total Reporters
EVENALL OUT
RADFORD . -_—
WXNR/Greenville, NC* ym&m " %"2&"::.2’.5 D 85 Total Monitored
e il 18 HOT T HEAT oL KNRKPortand, OR* 0 o
WEDG/Butialo, NY* FO: Steve Kramer oAty o 3 KILLING JOKE PO; Mark Hamilion PU: laa MeCole 9Total Indicat
70: losey dans 4 PUDDLE OF ATARIS o e mwm“m Station RosoriarAPO: Jaime Cosley zgwomm otal In or
9l OF MDD 1 BUNKA82 S J VEROETTA RED 4 ROt 4 HOORASTANG
AN /
( N\ 7 N
New & Active Indicator
Most Added’
COLDPLAY Moses (Capital DEFAULT Taking My Life Away (TV7) PUDDLE OF MUDD Away FromMe (Geffen
Total Plays: 356, Total Stations: 38, Adds: 11 Total Plays: 165, Total Stations: 18, Adds: 8 HOUBASTANK Out Of Control fislangfiDUMG]
RAPTURE House of Jealous Lovers (Strummer/Universal) _
_ HOTHOT HEAT Tak To Me, Dance With Me (Sub PoplReprissl
COLDPLAY Moses (Capitol/
KINGS OF LEON Moll’s Chamber (2C4/ TAKING BACK SUNDAY You're So Last Summer (Victory/ DEFAULT Taking Wy it Avay 7777 -
Total Plays: 324, Total Stations: 24, Adds: 0 Total Plays: 134, Total Stations: 13, Adds: 0 " Me E'ZK"_T BeEi_;i Bloe Ei; If_li;/l ﬂgétm YRR T
NO DOUBT__IE’_s My Life finterscope/ ~
_EVE 6 At Least We're Dreaming (RCA/ N .
FINGER ELEVEN One Thing /Wind-up/ RYAN ABAMS So Alive (Lost Highway/(DJMG) DISTILLERS Drain The Blood /Sire/Regrise)
Total Plays: 291, Total Stations: 22, Adds: 2 Total Plays: 128, Total Stations: 9, Adds: 0 J
Please Send Your Photos
TRAVIS Re-Offender (Epic/ ROONEY I'm Shakin’ (Geffen/
Total Plays: 170, Total Stations: 13, Adds: 0 Total Plays: 121, Total Stations: 10, Adds: 0 R&R wants your best snapshots
(color or black & white).
) . Please include the names and tities of all
Total Plays: 166, Total Stations: 27, Adds: 11 Total Plays: 114, Total Stations: 14, Adds: 2 . . .
R&R, c/o Mike Davis: 10100 Santa Monica
Bivd., 3rd Floor, Los Angeles, CA 90067
Songs ranked by total plays Email: mdavis@radioandrecords.com
- _J
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TRIPLE A

R&R October 17, 2003

Jjschoenberger@radioandrecords.com

Streaming For Dummies

Continued from Page 1

I can tell you a couple of things:
Streaming is not going away. In fact,
consumers have adopted streaming
media far more quickly than they are
adopting satellite radio and faster
than they have adopted probably any
new medium in history.

There are some good and valuable
reasons for your station to begin
streaming again now rather than
waiting to see whether you can make
money at it. Specifically, it's about
making your station available to
your best listeners where and when
they can listen to it.

Today we need to look at stream-
ing as a basic service for our existing
local listeners for whom the comput-
er has become their primary source
of information, entertainment and
communication during the workday
and at home.

Good Reasons

In my view, there are many good
reasons to begin streaming again:
Streaming, computer and Intemet use
overall has clearly entered the main-
stream of daily American life. I won't
go into the details of the explosive
growth this new medium has seenover
the past few years, but | would encour-
age anyone doing due diligence on
streaming to check out the 11 free In-
ternet studies done by Arbitron and
Edison Media Research since 1998.

The latest, aptly named “Internet
and Multimedia 11: New Media En-
ters the Mainstream,” is available on-
line at www.edisonresearch.com or
wuno.arbitron.com. The 12+ statistics in
these studies are impressive enough,
sojust imagine how tech-savvy Triple
A listeners would index in terms of
Intermet access, broadband and regu-
lar audio and video streaming.

The computer has become the
home entertainment system of the
workplace, especially among white-
collar Triple A listeners. Their com-
puter and the Internet are what they
use to get their news, listen to music,
watch videos and communicate with
friends and colleagues.

As today’s bunkerlike buildings
make radio reception more difficult
than ever for an increasing number
of listeners, the only way they’re go-
ing to be able to listen to you at work
is if they can get you on their com-
puters.

Making your station available on
your listeners’ computers super-
serves your best customers: people
who would listen to your station
more if only it were conveniently
available on their receiver of choice.

For those who say, “Yeah, but the
numbers are so small compared to
the audience we reach with our sig-
nal,” I say you should take a look at
your station’s last Arbitron diary re-
turn. How many 100 quarter-hour
(20 hours a week) diaries would it
take to move your station a notch or
two in rank? For most of us, five or
10 of the right listeners would do the
trick.

Think Small

When we think about streaming,
we have to think small, because our
ratings are based on such a small
number of people. If you do think
small, streaming doesn’t have to cost
a lot of money. Unlike in the early
days (1998-2001), we actually know
what the real costs are to stream now.

With some sensible limitations
most stations could stream for $1,000
or less per month. Yes, that's still a lot
of money, but if you believe it can
help you keep a few more of your
best customers tuned in longer, it's a
smart investment.

If we're going to start streaming
again, we have to change our think-
ing about why we want to stream and
what the tactical objectives of stream-
ing are. Initially, we looked at stream-
ing asa way to expand our signalsand
thereby expand our audience and rev-
enue. But if you believe that it is im-
portant for your station to be available
to listeners how, when and where they
want to listen, then you need to build
a case for streaming at your station. In
order to do that, you need to cover
some basics.

Live 365

Streamguys
Chaincast/StreamAudio
Abacast

Liquid Compass
Limelight Networks
vitaiStream

Warp Radio
Eonstreams

Shopping For Streaming

Shopping for a streaming provider is a bit like shopping
for a cell phone provider. Each provider has a different ap-
proach and price plans for different customers’ needs. Here
are some providers you might want to start with.

www.live365.com
www.streamguys.com
www.chaincast.com
www.abacast.com
www.liquidcompass.net
www.limelightnetworks.com
www.vitalstream.com
www.warpradio.com
www.eonstreams.com

* A basic computer. One with en-
coding software and audio input (to
capture, encodeand send your station’s
signal). It's a great use for that old Pen-
tium [ sitting in the storeroom.

¢ Ad deletion. There are stream-
ing providers like Chaincast and
StreamAudio that provide software
to help you replace on-air ads in your
stream, but the best way to really con-
trol what goes on is to delete the com-
mercials at the station. Most station
automation systems are capable,
with minor modification, of provid-
ing a split feed.

¢ An Internet connection. Need-
ed to send a single encoded stream
of your station to your streaming

Today we need to
look at streaming as
a basic service for
our existing local
listeners for whom
the computer has
become their primary
source of
information,
entertainment and
communication
during the workday
and at home.

provider. In most cases, if your sta-
tion has DSL, T1 or better, you won't
need a separate dedicated line for
this.

¢ A streaming provider. This is a
company that provides distribution
of your signal to the Internet using
high-capacity media servers. De-
pending on the amount of traffic
your stream gets, streaming services
will cost anywhere from $250 to sev-
eral thousand dollars per month.

¢ ASCAP, BMI and SESAC web-
cast licenses for your website. No,
your regular over-the-air license fees
don’t automatically cover music
played over the Intenet. The mini-
mum annual fee for each of these is
less than $300, and most stations
would probably qualify for the min-
imum or close to it. Check with your
legal department to see if your web-
site is already licensed.

¢ So-called RIAA or CARP per-

other times).

Total:
RIAA royalties:
ASCAP/BMI {estimate):

Grand Total:

Streaming Costs

Here’s a hypothetical monthly cost model for a station set
up with a 500-simultaneous-stream pipe at Streamguys.
Let's say 80% of the station’s streaming traffic is week-
days between 9am and 5pm, when there are always 500
listeners connected to the stream (fewer than 500 at all

80% of fistening hours (weekdays):
20% of listening hours (other times): 20,000 listening ours

Bandwidth costs (20kbs stream):

Is 100,000 listening hours a lot? In the streaming world, yes. When
you consider that you could be among the Arbitron Webcast Ratings top
50 nationally with just over 200,000 hours in a month, that's pretty big.

80,000 listening hours

100,000 listening hours
$880

$100

$500

$1,480.00

formance royalities. These are the
controversial and, for many, still-mis-
understood license fees that need to
be paid each time you stream a song
to a listener on the Internet. Without
getting into the heavy details, the cost
is just under a penny ($.0088) per lis-
tener hour; 1,000 listener hours
would cost about $8.80 in licensing;
100,000 listener hours = $880), etc.

¢ Record-keeping. This is the one
remaining unknown when it comes
to streaming. Someday every web-
caster will likely have to provide
some kind of record of not just how
many listener hours were streamed,
but of exactly which songs were
streamed during those times. Plan on
keeping at least music program logs
and streaming reports from your
streaming provider on file for future
reporting.

What Will It
Cost To Stream?

The biggest cost of streaming is
usually bandwidth, and the more lis-
teners you have, the more bandwidth
you'll use. Think of bandwidth like
awater pipe. You can buy a fix-pticed
size pipe that lets you use as much
bandwidth as you want in a month
as long as it fits through the pipe.

For example, streaming providers
Live365 and Streamguys will set up
you with a pipe that lets you have up
to 500 simultaneous listeners for be-
tween 5500 and $750 per month. Af-
ter you fill up the pipe with more than
500 listeners, you either have to pay
for more listeners or cap the stream.
But it doesn’t matter how long these
500 listeners stay online.

Other streaming providers sell
bandwidth by the byte — or, rather,
the gigabyte. You can have as many
listeners as you want and you pay for
the actual bandwidth you use. This
model is generally suitable for big live
events that might cause a big spike in
listeners for a short period of time.

Since radio-listening pattems are
pretty consistent, most stations
would save money by using the
fixed-price pipe model discussed
above. Check out the “Streaming
Costs” sidebar for a quick hypothet-
ical monthly cost model.

www americanradiohictorvy com

Think small at first. Remember, the
goal is not to have the biggest stream-
ing audience, it's to provide stream-
ing to those few listeners who are
most important to you: high-TSL fans
of your station who will go out of
their way to listen to you.

Control Costs

SBR recommends that stations that
want to control streaming costs make
the stream available only to members
of your VIP database. In other words,
don’t put the live stream button on
your website’s homepage, put it on
a secret page that only VIP members
can access.

Promote your stream only on-air
and in e-mails to the database. This
strategy has two benefits. 1) You're
keeping a lid on costs, because not
every web surfer from outside your
market who stumbles across your
website is able to bum your precious
bandwidth; and 2) You're giving
your VIP members an exclusive and
valued-added benefit that's not avail-
able to the general public.

Another trick is to put a timer on
your player. After, say, 60 or 90 min-
utes of streaming, a message pops up
and asks the listener if they want to
stay connected. If they click yes, they
stay on. If they ignore the message,
the stream disconnects after a few
minutes. This helps combat the
stream hogs who tum on your stream
in the morning and then leave the
office all day.

Finally, get a sponsor to help de-
fray the monthly costs. You can run
a “gateway” commercial for the
sponsor every time someone
launches the player, and include
their logo and website link on the
player too. Keep it simple, and gen-
erate some NTR-for-mentions to
cover costs.

Dave Raln is co-President, along
with john Bradley, of SBR Creative Me-
dia, advisor to successful Triple A sta-
tions nationwide. SBR also provides cus-
tomized "side channel” streaming servic-
es, like Christmas music channels, for
stations of all formats. Visit SBR on the
web at www.sbrcreative.com and
www.customchannels.net.
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W W ARTIST THLE LABEL) s ai e vEseoowsos| oSt Added
{o0) e —————
1 o R.E.M. Bad Day (Warner Bros.) 589 +21 34734 5 26{0 www.rradds.com
2 @ JOHNMAYER Bigger Than My Body /Aw.arf'/ﬁ‘all/mb/a/ 545 +15 32568 10  22i0 JEZ'%T:&‘?’WW e ":’;‘
3 0 BEN HARPER Diamonds On The Inside (Virgin/ 485 +3 23577 1 26/0 STEREOPHONICS Maybe Tomorrow (V2 8
4 @  JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 450 +1 25663 15  25/0 COLDPLAY Moses (Capital 4
6 o JONNY LANG Red Light /A&M/interscape) 417 +33 20780 7 2411 KATHLEEN EDWARDS Hockey Skates (Zoe/Rounder/ 4
8 0 SARAH MCLACHLAN Fallen /Arista) 380 +34 28890 5 1811 NELLY FURTADO Powerless {Say What You Want} (DreamWorks) 2
9 0 JASON MRAZ You And | Both (Flektra/EEG) 353 +13 14308 16 21f0
5 8  STING Send Your Love (A&M/interscape) 351 -35 21022 8 23/0
10 o WALLFLOWERS Closer To You finterscope) 327 0 14813 16 21/0
7 10  PETE YORN Crystal Village (Columbia) 302 -68 15162 15  21j0
13 11 HOWIE DAY Perfect Time Of Day (Fpic/ 287 -1 14901 9 23/0
16 @ SHERYL CROW The First Cut Is The Deepest ([A&M/interscape) 276 +49 16086 4 1911
14 13 L0SLONELY BOYS Heaven (07 268 4 8109 11 9.1 Most
12 14 GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) 259 4 129 2 20 |Increased Plays
15 @ BARENAKED LADIES Another Postcard (Chimps) /Reprise) 247 +2 10986 5 18/0 L
n 16 EASTMOUNTAINSOUTH You Dance (DreamWorks) 245 14 10387 15 23/0 ::;TI].:)TP[:LYE '\;“‘5“72 ol "‘C“‘;;‘
. . oses (£ +
18 0 0ID0 White Flag (Arista) . 238 +34 16053 L an SHERYL CROW The Fif:t Cut Is The Deepest (A&M/interscopel +49
19 @ TRAIN When | Look To The Sky (Columbia) 231 +34 8873 6 1 DAVE MATTHEWS BAND So Damn Lucky /AC4) +39
20 @ LYLE LOVETT My Baby Don’t Tolerate [Lurb/Lost Highway) 205 +15 10781 4 1310 DAMIEN RICE Volcano (Vectar Recordings) +35
23 @ DAMIEN RICE Volcano (Vector Recordings) 197 +35 11363 6 1911 NELLY FURTADO Powerless {Say What You Want} (Dreamiorks/ +35
21 @ JOE FIRSTMAN Breaking All The Ground /At/antic) 195 +14 5991 4 1m SARAH MCLACHLAN Fallen (Aristal +34
17 22 DAVEMATTHEWS Gravedigger (7C4) 191 -20 6859 9  15/0 | VRAIN WhenlLook To The Sky Columbis/ +3
28 €D VAN MORRISON Once n A Bue Moon (Blue NotelEWC) 159 +20 7008 3 qgn [ [odiers ::’l’i‘;" P o
27 @ SANTANA f/ALEX BAND Why Don’t You & | (Arista) 156 +18 11759 10 6/0 RICKIE LEE JONES Second Chance (V2 +30
22 25  COLDPLAY God Put A Smile Upon Your Face (Capitol) 147 21 7010 7 70
@ COLDPLAY Moses (Capitol) 141 +99 9971 1 1314
26 @ LIVE Heaven (Radioactive/Geffen) 141 +3 7253 15 61
- @ 2IGGY MARLEY Dragontly (Private Music/AAL) 139 +23 5881 2 13/0
29 @ NORTH MISSISSIPPI ALLSTARS Eyes (Tane-Cool/ATO) 135 +8 4438 2 12/0
25 30 GRANDADDY Now It's On (V2/ 134 -7 8797 12 1110 Most
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Pla yed Recurrents
airplay week of 10/5-10/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TTLE LABEL(S) PLAYS
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | COLDPLAY Clocks {apitol) 3
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. TRAIN Cakling AH Angels /Columbia) 226
Ne w & A cti ve JASON MRAZ The Remedy {l Won't Worry) /Elektra/EEG) 210
NICKEL CREEK Smoothie Song (Sugar Hil) 195
JOHN HIATT Circle Back Wew West/ AUDIOSLAVE Like A Stone finterscope/Epic) MARQON 5 Harder To Breathe (Octonell/ 170
Total Plays: 130, Total Stations: 14, Adds: 1 Total Plays: 86, Total Stations: 4, Adds: 0 JACK JOHNSON The Horizon... {Jack Johnson Music/Universall 144
ROBERT RANDOLPH Soul Refreshing (Warner Bros.) THRILLS One Horse Town (Virgin/ MATCHBOX TWENTY Unwell (Atlantic/ 144
Total Plays: 120, Total Stations: 10, Adds: 0 Total Plays: 76, Total Stations: 8, Adds: 0 TORI AMOS A Sorta Fairytale (Epic/ 135
MAVERICKS | Want To Know (Sanctuary/SRG) CRACKER Duty Free iMusic/ COUNTING CROWS Big Yellow Taxi /Geffen/Interscope/ 126
Total Plays: 117, Total Stations: 11, Adds: 1 Total Plays: 73, Total Stations: 5, Adds: 0 DAVE MATTHEWS BAND Grey Street /RC4/ 104
THORNS Blue /4 wale/(.‘nlw_nblbl LIZ PHAIR Why Can't 1? LLapitol]
et ke e o S et el Detailed station playliss for all R&R
Total Plays: 94, Total Stations: 3, A“:ﬂ&l Tota Plays: 71, Total Stc:tions: T(‘lfeAddsﬂ reporters are _avallable on the web at
www.radipandrecords. com.
Songs ranked by total plays

COUNTING

CROWS gIHNCl)SS"F‘SBT%)EUBEST OF..

Going for adds now!!
Couldn’t wait: WXRT & KTCZ

The new collection in stores
11.25.03

Featuring "Mr Jones”, "Round Here”, “Long
December”, "Big Yellow Taxi”, the new song
*Friend Of The Devil”, and the new singie

“She Don’t Want Nobody Near” |

www americanradiohictorv com
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68 TRIPLE A TOP 30 INDICATOR
e October 17, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added ©
www.rrindicator.com
LAST TH oL ol TOWL  WEEKSON TOTALSTATONSI
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ADEcE G ADDS | ARTISTTITLE LABEL(S) 2008
1 @ STING Send Your Love A&M/interscope/ 280 +5 1502 8  16/0 | DAVEMATTHEWS SaveMe /2C4/ n
3 @  JOHNMAYER Bigger Than My Body /Aware/Columbia) 248 +8 1635 8 160 gg:::m u"f"f:s‘ ﬁ:”;’:”“mmw /vz; ;
2 4 BEN HARPER Diamonds On The Inside (Virgin/ 236 -19 1764 1 15/0 MAVERICKS | Want To Know /Sanctuary/SAG/ 3
6 5  LOS LONELY BOYS Heaven (0r/ 221 -2 1459 13 1710 RICKIE LEE JONES Second Chance (V2/ 3
] e JONNY LANG Red Light (4&M/interscape) 201 +12 1239 6 150 NATALIE MERCHANT Soidier, S'oldier {Myth Americal 3
7 7 JASONMRAZ You And ! Both (Elektra/FEG) 189 28 Ul 16 1 ::’T‘:'l'l:‘mg:;“"'; Fs“’;';v" (’l":‘/’;’:ﬂ i :
4 8  DAVE MATTHEWS Gravedigger (RCA/ 183 -56 976 9 140
12 9 HOWIE DAY Perfect Time Of Day (Epic/ 179 +9 1278 7 12/0
8 10 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 178 31 1369 15 12i0
10 11 MICHAEL FRANTI | SPEARHEAD Everyone Deserves Music /iMusic) 176 12 579 1" 16/0
15 @ VAN MORRISON Once In A Blue Moon (Blue Note/EML) 168 +25 786 3 16/0
" 13 PETE YORN Crystal Village ({Columbia) 163 -1 1356 14 900
13 m NORTH MISSISSIPPI ALLSTARS Evyes (Tone-Cool/ATO) 157 +6 652 7 1610
16 @ SHERYL CROW The First Cut Is The Deepest (A&M/Interscape) 153 +17 943 3 1411
14 @ ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 152 +3 754 8 1410
19 @ LYLE LOVETT My Baby Don’t Tolerate ([Curly/Lost Highway) 141 +13 647 3 1410
21 @ SARAH MCLACHLAN Fallen (Arista) 130 +17 604 2 1012
30 @ ZIGGY MARLEY Dragonfly {Private Music/AAL} 126 +22 716 2 1210 Most
17 20  JOHN HIATT Circle Back (New West) 125 -1 865 9 140
20 @ MAVERICKS | Want ToKnow Sanctuary/SAG) m o« a5 3 |INcreasedPl ays,
28 @ TRAIN When | Look To The Sky (Columbia) 116 +3 723 4 9/0 'é’&‘v‘
25 @D BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 116 +7 660 3 go |\ VRS HeREASE
18 24 SHELBY LYNNE Telephone (Capitol 116 12 447 6  11j0 | PICKIE LEE JONES Second Chance (V2 +64
26 @ WALLFLOWERS Closer To You finterscope/ 110 +2 10844 10 70 gﬂb‘:’;;:m:‘;‘s’”s"’”"ze - :::
@  RICKIE LEE JONES Second Chance V2] 107 468 400 1 M3 | e b Odyse (Satan/SA e
@ EMMYLOU HARRIS Here | Am (Nonesuch) 102 +10 177 1 10/0 | vAN MORRISON Once In A Blue Moon /Blue Note/EMC) +25
29 28  DAMIEN RICE Volcano (Vector Recordings/ 102 -5 669 16 10/0 ZIGGY MARLEY Dragonfly (Private Music/AAL} +22
@  STEVE WINWOOD Why Can't We Live Together (Wincraft/SCl-Fidelity) 101 +4 126 1 11j0 | THORNS Blue Aware/Columbial +18
- @ LEONA NAESS Calling (Geffen/ 101 0 367 2 12/0 SHERYL CROW The First Cut Is The Deepast (A&Miinterscope) +17
SARAH MCLACHLAN Fallen (4rista/ +17
NELLY FURTADO Powerless (Say What You Want) (DreamWorks/+17
19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4.
© 2003 Radio & Records.
~
Reporters National
y?“@’“&%""' KBXR/Columbia, WO WMM. wr WXPHPhladelghia, PA g'g’l‘:a&:;::: A Pro gr ammlng
L - o b iy ”"»’t"" s .
| Ve MATeS B el B Added This Week
KBCO/Denver, CO* . } BAE e KEOG/San Franclsco, CA® | e
KBAC/Albuquerqus, NM* T Scalt Arbough O S emohis. TH A e Jonu | sl m
mfn?ﬁ%?i?ms 3 gacucun H’“ﬁ%%hf Mimm;h&ral nPA 2 005 LOMELY
. S ""%2.:..:"' Ali Castelinni 215-898-6677
it u,n.s‘g'.:'.% (= B et " s o o No adds reporfed this week

WRNR/Baltimore, MD
OM: Jon Peterson

). 12 NELLY FURTADO
A uamos xl-l:lgl.llnmnvlllc, s¢ 10 e A 0
e
it - ; 13
E.’.‘.é;';{f ity & CoMOT NS WZEWMobile, AL
° &A&!’I&M rn Dnln Hai
mwo':mmus nn ln Am MN
JIM CAMPILONGO | mm
mo 3 DAVE MATTHEWS
mgg“g#?%: Williarms WS indianapolis, N°
1 EOPHMON
‘Serryman KPIG/Monterey, CA
Iln‘zzl PO/MO. uunmn Hopper
w 'm," MA NATALIE WERCHANT
-.Jon'n'V' " KMTH/Jackson, WY
A uanos OM: Scatt Aderséa_ WRLTMashille, TN*
JOMR 10: Mark “Fish~ Fishman OM/PO: David Hall
DAvl n HEWS ‘ :23(» JONES : Rev. Keith Coes.
| REOR e S * SRR
wncsmmi%
vs RICKIE LEE JONES
. i as City, MD WFLYNew York. NY
3 DAVE IQ"IWS M Johnson
N ll‘l. llh
WAIFS 8 DAVE MAI
DAVE MATTHEWS. RACHAEL YAMAGATA
s T g
§ AN EsAADS WDKi/Kknoxville, TH*
1 SHERYL CROW o a
1 GAVERKKS WD: Aimee WKOCMoriok, VA
No Adds PD: Pml
MD: Kristen s
o B ™ T
M gléwwﬂlo, KY STEREOPHONICS
POD: Dan m
i . KCTY/Omaha, NE*
PR arage. 1L Sy arvews oh: l;’uon [ -
A Coets Dmie s e

APD/MO: Mike Woll
3 SRomoncs v

WVOD/EI!Z!MIRI City. NC N is, MN®
s xl.g\(.i.nﬂmunpnhs MN

HD: Tod Abbey - ol Collias
jries Kty
LD 73 STEREGPHORIS

12 JOE FIRSTH

WCLZ/Portiznd, ME
PD: Herd
MD: Briaa Jamet
MATTHEW AYAN
KINKIanﬂand OR*
Duneis Canstanti

o8
lln Kevin Weich
COLOPAY
s ok

WDSTIPnIl"thnpsl 3

APD: cmlmn- Martinez

STEREOPHC NICS

£ WATALE MERGUANT
4 KATHLEEN EDWARDS

WRNX/Springfleld, MA*

PO: Tom Davis

APD: Donie Moorhouse
KATHLEEN EOWARDS

DAVE MATTHEWS
STERECPHONKS

Acoustic Gafe

Rob Reinhart 734-761-2043

CASSANDRA WILSON Lay Lady Lay
JILL SOBULE Don't Let Us Get Sick
STEADMAN Come Alive

*Monitored Reporters
45 Total Reporters

26 Total Monitored

19 Total Indicator

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

pictured and send them to:

R&R, c/o John Schoenberger:
10100 Santa Monica Bivd., 3rd Floor,
Los Angeles, CA 90067

Please include the names and titles of all

Email: jschoenberger@radioandrecords.com

www americanradiohictorv com
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After the miscaiculated collaboration
with Glen Ballard on her last album,
Love, Shelby, Sheiby Lynne returns to
great form on /dentity Crisis. Is it as
good as the Grammy Award-winning /
Am Shelby Lynne, you ask? The an-
swer is: Quite possibly, yes — and
maybe even better. ® Written, pro-
duced and performed almost exclu-
sively by Lynne, /dentity Crisis is an ex-
cellent and sometimes unnerving and
uncomfortabie collection of roots and rock. Organic and
honest, with musical nods to country and jazz, the album
convincingly reflects the pain, passion and changes in
Lynne’s life over the years. But the bottom line on /dentity
Crisis is great songs, great vocal performances and real
live-in-the-studio magic. This is not your typical label-cre- .
ated, studio-processed, cheese-whiz production heard on almost ev-
ery record on the radio these days. ® The collection of songs here is
very focused and really sets a new standard for songwriting regardless
of the genre. it's an album that will definitely land in my top 10 of 2003.
Some of the highlights on the album include “10 Rocks,” “Evil Man,”
“One With the Sun,” “Telephone,” “Gotta Get Better” and “Buttons and
Beads.” Wait, | think | just listed half the album. Well, the other half is
just as good!

\ Bruce Warren
PD, WXPN/Philadelphia

R.E.M. hold a comfortable lead at the
top of the monitored airplay chart
this week, but as you can see, the top 10
is locked pretty solid, with Sheryl Crow’s
new one knocking on the door at 12* ...
Barenaked Ladies (15*), Dido (17*),
Train (18*%), Lyle Lovett (19*) and
Damien Rice (20*) highlight the top 20
... Other projects making gains include
Joe Firstman, Van Morrison and North (

|

H

Triple A

Mississippi Allstars ... Coldplay’s “Moses” (the big spins gainer this
week, with +99) and Ziggy Marley debut ... On the Indicator airplay
chart Sting holds at 1*, John Mayer moves up to 2*, R.E.M. are now
3%, Jonny Lang increases to 6", and Howie Day is top 10 at 9* ... Big
gainers include Morrison (157-12*), Lovett (19*-17*), Sarah McLachlan
(21*-18*) and Marley (30*-19*) ... Rickie Lee Jones (the big spins
gainer this week, with a +64), Emmyou Harris and Steve Winwood
debut ... In the Most Added category, “Save Me,” the next track from
Dave Matthews’ solo effort, grabs 23 total adds this week (No. 1 Most
Added on both panels), Stereophonics bring in 14 total, Kathleen
Edwards gets nine adds, and Natalie Merchant’s new album has seven
adds spread among a few tracks ... Coldplay get another 15 adds this
week, and Nelly Furtado brings in a few more ... Keep an eye on John
Hiatt, The Thrills, The Mavericks, Cracker and The Thorns.

— John Schoenberger, Triple A Editor

armist: Van Morrison
vaget: Blue Note/EMC

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

an Morrison was born in Belfast, Ire-
land in 1945, and music has been an
important part of his life from the very be-
ginning: His mother was a traditional
Irish singer, and his father was an avid
collector of American jazz and blues
records. These Celtic and American music
influences would ultimately shape his life.
Morrison’s musical career began when
he joined a local R&B band called The Mon-
archs at the age of 15. From there he
formed Them, which went on to develop a
strong local following and eventually
gained international fame. After Them dis-
banded Morrison stepped out on his own,
and over the past 35 years he has become
one of the most distinctive and respected
artists in the world of popular music.
Over the course of 30-plus albums
Morrison has explored many musical idi-
oms and a variety of moods and themes,
but he has always remained a true pio-
neer, shunning popular trends in favor of
a particular musical muse that has always
held sway over him. Beginning with his
brilliant Blowin' Your Mind, Astral Weeks
and Moondance projects in the late-'60s,
through St. Dominic’s Preview, Veeden
Fleece and Wavelength in the '70s and into
Inarticulate Speech of the Heart and No
Guru, No Method, No Teacher in the '80s,
we watched as Morrsion matured not only
as a composer and musician, but also asa
chronicler of the heart and the spirit.
The '90s saw him involved in several
collaborative efforts with artists ranging
from The Chieftains to Mose Allison to
John Lee Hooker. Morrison also hit a new
creative stride with such gems as Days
Like This, The Healing Game and Down
the Road. Widely admired by musicians,
critics and fans of all stripes, Morrison was

4 st

indueted into the Rock & Roll Hall of Fame
in 1993 and the Songwriters Hall of Fame
earlier this year.

Now Morrison returns with his first re-
lease under a new arrangement with Blue
Note Records. In some ways What's Wrong
With This Picture marks a new chapter in
his illustrious and storied career, yet he
doesn’t stray too far from the soul, blues,
folk and jazz touchstones that have always
informed his music. The self-produced
project boasts an amazing collection of
musicians playing keys, bass, guitar,
drums and horns. But front and center at
all times is the cosmic force known as Van
Morrison on vocals, guitar and alto sax.

Picture features 13 songs — 11 originals
plus a cover of Lightnin’ Hopkins” “Stop
Drinking” and a new arrangement of the
traditional “St. James Infirmary.” High-
lights include the deeply revealing title
track, the beautifully romantic “Evening
in June” and “Once in a Blue Moon” and
the introspective “Meaning of Loneliness”
and “Somerset.”

It is hard to say which is Morrison's best
album — he has released so many brilliant
ones over his career — but What'’s Wrong
With This Picture easily ranks near the top
of the list. In some ways it represents a
break from the past, yet at the same time
it’s a natural creative evolution for him.
His true strength has always been his abil-
ity to take perennial styles and transform
them into new and exciting sounds.

Morrison is currently touring in Europe
and plans to come over to the States early
next year.

STEVE EARLE

Just An Amerzcin Boy
- Twe Aubzc

Docunenrary

Featuring: “Copperhead Road”, “Guitar Town”, “Ashes to Ashes”, Steve’s cover of Elvis Costello’s

“(What's So Funny ‘Bout? Peace, Love, and Understanding”, and more!!!

JUST AN AMERICAN BOY - THE AUDIO DOCUMENTARY , Steve Earle’s new double live
album, contains eighteen live recordings spanning his twenty-five year career as one of American
music’s most powerful voices. Also included are his on-stage monologues on topics ranging from

Steve’s hometown to his opposition to the death penalty. JUST AN AMERICAN BOY - THE

AUDIO DOCUMENTARY serves as the most comprehensive representation of the live show that
UK-based publication The Guardian describes as a “display of how politics plus passion equals the

most exciting music”,
The album is the companion piece to Amos Poe’s documentary about Earle, JUST AN

AMERICAN BOY, which chronicles Earle’s life on the road during the 2002 tour for his last
record, JERUSALEM. The film has been praised by Billboard Magazine and Rolling Stone and

will release in New York on November 7, 2003 at Cinema Village and then roll out to major cities

across the country.

Contact: Artemis-Eric Cole @ 212-433-1847 / ecole@artemisrecords.com
Vector Promotion: Chris Stacy @ 615-269-6600 / Jesse Barnet @ 508-238-5654

CATCH STEVE ON TOUR:
10/17/03 Cincinnati

10/18/03 Chicago Pk West

10/19/03 Chicago Prark West

10/2103 New York  Zanked Hall @ Camegie Hall
10/22/03 Detroit 5. Andrews Hall

10/24/03 Rochester
10/25/03 Collingswood

‘Warer Straes Mene Hall
Senttish Rige Audirceium

10/26/03 New York Erving Plaza
10/27/03 Mew Yark [rving Plaza
10/29/03 Mortbampton  Pear] Street
10/30/03 Harrishurg Whitaker Center
110103 Atlanta Varizty Playhouse
1102/03 Greenville  The Handlebar
11/04/03 (Charloize Wisulite Theatre
11/05/03 Durham Cernlina Theatre
11/06/03 Ashewille Orange Peel
11/08/03 Nashville Exit/In

11/10/03 Nashyille Ryman Auditorium

wwWwW americanradiohistorvy com
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. )
WE W ARTST TILE LABELS) R s WE* | Americana Spotlight e —
1 € RODNEY CROWELL Fate's Right Hand (Columbial 800 +8 5193 | by john Schoenberger
8 Q LYLE LOVETT My Baby Don't Tolerate [CurbLost Highway) 639 +83 2018 | Artist: The Del McCoury Band
2 3 JOE ELY Streets Of Sin /Rounder) §20 50 1092 | Label: Sugar Hill
. ) ) — The McCoury family saga began with Del McCoury playing guitar in
10 ©  ROBERT EARL KEEN Farm Fresh Orions (udum) 600 +89 1964 |l bluegrass legend Bill Monroe’s band for many years. Eventually, McCoury
) o MAVERICKS The Mavericks /Sanctuary/SAG/ 597 +18 2480 0 stepped out his gwn.to form a band with sons an (mandolln) and Rop
g (banjo), along with fiddler Jason Carter and bassist Mike Taub. It wasn't
12 e EMMYLOU HARRIS Stumble Into Grace Vanesuch/ 574 +83 1569 long before the aptly named Del McCoury Band became one of the hottest
: acts to further the cause of bluegrass music. They've won more
3 7 TIMO'BRIEN Traveler (Suger Hi) G <L Ed75 International Bluegrass Music Association awards than any other act,
7 o CHRIS KNIGHT The Jealous Kind /Dusltone/ 568 +8 2844 | including eight for Entertainer of the Year. In recent years the band has
expanded way beyond the bluegrass crowd and begun to appeal to a
5 9 DWIGHT YOAKAM Popuiation Me (Audium/Kach) 566 A7 9169 | much broader audience by touring with Phish, collaborating with Steve Earle and participating in the
- highly successful Down From the Mountain tour; they were even included in last summer’s Bonnaroo
g €.
~ W LT AW Bt 228 2 = 9 e Festival. DMB now return with /t's Just the Night, their first outing on their own McCoury Music
13 Q C. TAYLOR & C. RODRIGUEZ The Trouble... f/onestar/ 516 +36 2215 | label, distributed through Sugar Hill. As on the past few albums, the boys reach beyond the bluegrass
) realm for material, this time choosing songs written by Richard Thompson, Verlon Thompson,
n @  JUNE CARTER CASH Widwood Fower (Duattone/ 512 +10 3680 | Shawn Camp and the team of Delbert McClinton and Gary Nicholson. Check out “Asheville
9 13 SHELBY LYNNE ldentity Crsis (Capital 508 17 2994 Turnaround,” “Dry My Tears and Move On” and “Same Kind of Crazy.
2 @  VARIOUS ARTISTS Just Because I'm A Woman... Sgar Hl) 478 +171 w | Americana News
17 D ADRIENNE YOUNG Plow To The End Of The Row (Addie Belly 415 +15 2172 | fter a brief hiatus to upgrade the station's facilities, WSYC/Shippensburg, PA is back on the air and
1 16 DELMCCOURY BAND It's Just the Night (McCoury Music) 413 4 2801 | back on the Americana radio panel. Trevor Stottiemeyer i.s still your contact and can be refac'hed at
americana@wsyc.org or 717-532-6006 ... Emmylou Harris and her band, Spyboy, will be hitting the
16 @ DARRELL SCOTT Theatre Of The Unheard /Full Light/ 408 +4 2680 | road in December, opening for Dave Matthews, s it is no coincidence that Harris and Matthews are
P set to tape an episode of Crossroads for CMT. The Harris-Matthews Crossroads show premieres in
15 18 JIM LAUDERDALE... Wait Til Spring (Dualtone) o 2 7185 | january ... A duet between Norah Jones and Dolly Parton is one of the performances slated for the
2 @  CHIEFTAINS Further Down The 01d Plank Road Victor/dAl) 357 +41 1239 | 37thannual GMA Awards, set for Nov. 5 at Nashville's Grand Ole Opry House and airing live on.CBS
... For the eighth time, The Del McCoury Band won the most coveted award from the International
5 @ VARIOUS ARTISTS Livin', Lovin', Losin'... fUniversal South) 335 +49 1432 | Bluegrass Music Association: Entertainer of the Year. For a list of all the other winners, log on to
. . . www.ibma.org ... The Americana Music Association has hired Jon Grimson's Americana Entertainment
18 21 SCOTY MILLER Upside Downside Sggar 40 2 83 11718 1 15 create a DVD to promote the trade group’s annual awards show. The DVD will be used to solicit
19 22 CHRIS SMITHER Train Home (Hightone) 326 .25 5137 | corporate sponsorships and a TV slot for the show ... Lost Highway, one of the most prolific Americana
) . labels in the world, has just opened an online store where you can buy shirts, hats, doormats and
| 23 DANNY BARNES Dirt On The Angel (Terminus! 291 al 3411 | other Lost Highway merchandise. Check it out at www.storesmusictoday.com/losthighway.
23 24 GILLIAN WELCH Soul Joumey (Acony/ 291 7 9603 :
I Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.comj
@  PATTY LOVELESS On Your Way Home /£aic) 278 +33 8
'®
24 2 E.SCRUGGS,D.WATSON, R SKAGGS The Three... Aounder) 277 a7 s | Most Added
28 @ KATE CAMPBELL Twang On A Wire /Large River Music/ 2mn +16 1835 ARTIST TITLE LABEL(S) AODS
Atbert Lee Heartbreak Hill (Sugar Hil) 18
29 @ JOAN BAEZ Dark Chords On A Big Guitar fKoch/ 269 +11 1674 Hot Ciub of Cowtown Continental Stomp (Hightane) 13
. Ve Various Artists Just Because 'm A Woman ~ Songs of Dolly Parton (Sugar Hi/ 12
2 29 PO GIRL Po’ Girl fHight 255 10 1657
"G Hightone) Lyle Lovett My Baby Dow't Tolerate (CoryLost Highway) §
Debut> @ MARTY STUART... Country Music (Columbia) 249 +5 1809 Natalie Merchant House Carpenters Daughter (Myth American) 6
The Americana Airplay chart represents the reported play of terrestrial radio Stations, nationally syndicated b il el ;
mericana Airplay represen & It ay rrestrial rads ons, n - . . -
radio shows, satellite radio and internet stations that have agreed to sutmit weekly spin counts. Red,smk R.amb':'.s B ::gh UL" Dow n /Ms/mhrsrllt::e{nat@nz iersal South) :
For more information please visit www.americanamusic.org. Various Artists Livin', Lovin’, Losin’ — Songs Of The Louvin Brothers /Uiversal Sout.
© 2003Americana Music Assogiation. Geotf Muldaur Private Astronomy (Fdge Music) 5§
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CHRISTIAN

X CHR/Rock
; Market No.  Calls/Market 12+ AQH Share 18-34 AQH Women 18-34
-...-"" Share (Rank) AQH Share (Rank)
‘ h 3 WONU/Chicago 0.2 0.2 (45t) 0.3 (41t)
4 KSFB/San Francisco 0.1 0.1 (75%) 0.1 (80t)
5 KTPW/Dallas 0.2 0.2 (421) 0.2 (49%)
o o 21 WBVM/Tampa 11 0.8 (241) 1.0 (201)
ristian ,Roc o Wonwommson 0 oy -
45 WAYM/Nashville 20 23(17) 2.4 (15%)
° ° 53  KOKF/Oklahoma City 09 1.0 (19t 1.1 (161)
I n S O S rl n R atl n S 7 KLTY/Albuquerque 05 1.1 (221 2.3(16)
p p g g 72 WYLV/Knoxville 23 32(9) 23(9)
= = = 82 WYSZ/Toledo 0.7 0.5 (20t) 1.0 (14t)
Specialty formats doing well in target demos 86  WJLFiGainesville 09 1.1 (191) 24(11y
91 KZZQ/Des Moines 1.4 1.5 (16t) 2.1 (13)
92  KTSL/Spokane 2.1 1.2(15Y) 1.3 (13)
My research into the subformats of Christian radio continues this 9 KzzD/Wichita 02 05 -
week as we examine CHR, Rock and Inspo, highlighting their spring ::): :::::‘;/A:ts:::;c?’:l_ :3 :: Szg 2; : :3
Arbitron numbers. You'll be able to see how these .stations rate in each - WLGHIL:;nsing, 'Ml 1:9 1:7 (20 2:3 (19
market and in their respective target demographics. 130 WPRJ/Saginaw, MI 08 0.8 (150 _

One of the biggest misconceptions about  and seem to be doing quite well within it. All 144 KADISpringfield, MO 21 418 6.6(5Y
these formats is that they don’t impact the  but one station are in the top 20 with women 153 WQFLU/Rockford, IL 31 5.4 (61) 3.8(m
population. With the information you now  35-64 while still pulling in strong numbers in 168 WCLQ/Wausau, Wi 15 — -
have in your hands, that inaccurate perception  the AC target demo of women 25-54. Many 170 KLFF/San Luis Obispo,CA 33 39(7) 29(8Y
should be corrected. Inspo stations have made inroads with AC 175 KAFC/Anchorage, AK 26 4.2 (8t) 2.2 (10t)

I've combined the CHR and Rock formats  cuts over the past several months, which 182 WAYK/Kalamazoo, MI 19 1.2 (14 24(7)
due to the fact that several stationsare CHR/  would help strengthen their ratings with the 187  WORQ/Green Bay, Wi 14 22 (114 26 (6Y)
Rock hybrids. For the most part, these stations ~ younger segment of the population. 202 WNCB/Duluth, MN 16 29 (9t) 32 (8)
target the 18-34 demo, with the Rock stations Overall, Christian radic.) slowly continues to 200  KWOF/Cedar Rapids, 1A 09 19 (9t 36 (61)
going after men more than women. We'veof-  build better numbers, ratings, cume and TSL. 214 WHMX/Bangor, ME 09 1.5 (161 _
fered up the women 18-34 numbers, since  While ratings for some formidable long-run- N KNMIIFarmingt'on T 4' - 2909 378
most stations do better with thatdemograph-  ning formats figures have dropped consider- ! ’ ’ ’
ic. ably over the last few years, the numbers for inspo

Inspo stations target a much older demo  Christian continue to rise.

Market No.  Calls/Market 12+ AQH Share Women 25-54 Women 35-64
AQH Share (Rank) AQH Share (Rank}
CHR / ROCk AQH 5  KCBUDallas 14 18(21) 23 (16
8  WGTS/MWashington 08 1.4 (221) 1.5 (19)
Top 10 AQH-rated stations, women 18-34. 16 KTISMinneapolis 5.0 8.8(2) 85(2)
Rank Calls/Market W18-34 AQH Share 28 KSGMN/Riverside 11 1.4 (221) 1.9 (161)
1 KADVSpringfield, MO 6.6 29 KLJC/Kansas City 3.2 5.4 (5t) 5.8 (5}
2 WQFL/Rockford, IL 38 58  WCDR/Dayton 0.6 0.6 (211) 0.7 (251)
3 KNMUFarmington, NM 37 62  KFLT-AM/Tucson 12 0.8 (251) 1.6 (17
; mg;’/g:‘l’;'r:;;’l'ds' 2 gzg 8  WCSG/Grand Rapids 46 6.8 (4) 89(1)
6 KLFF/San Luis Obispo, CA 29 74 KGBUVOmaha B 47(8Y 50(8)
7 WORGQ/Green Bay, WI 26 88 KYCC/Stockton 25 49(8) 5.4 (4)
8 WAYK/Kalamazoo, Ml 24 130 WUGN/Saginaw, M! 3.0 6.5(7) 6.3 (5t)
8 WAYM/Nashville 24 183 WGSL/Rockford, IL 1.5 1.8(121) 3.1 (101)
8 W.JLF/Gainesville 24 160  WMIT/Asheville, NC 5.8 5.7 (51) 6.5 (41)
168 WGNV/Wausau, Wi 15 2.4 (81) 1.3 (131
— — 185  WAFR/Tupelo, MS 2.2 1.4 (141) 3.1(8)
5 p 213 WCIK/Elmira, NY 23 1.7 (121) 36 (1)
/" Don’t Miss the Blggest Story Of the Year! “\ 200 KCFB/St. Cloud, MN 0.4 1.9 (121) 20 (1)
’ 272 KCRN/San Angelo, TX 515 8.6 (5) 129 (2)
C A S T ] N G C R O “ N S © Arbitron Ties are expressed with a t. N = Network. May not be quoted or reproduced
By without prior written permission from Arbitron. All data is from Monday-Sunday, 6am-midnight.
o #1 in CBA Sales!
~ Lo oding 1079
 The H;%:?esr Selling 1st Week
drtist in all GfZOCB’ Inspo AQH
qve! Top 10 AQH-rated stations, women 35-64.
Rank Calis/Market W35-64 AQH Share
1 KCRN/San Angelo, TX 129
2 WCSG/Grand Rapids 89
3 KTiSMinneapolis 8.5
4 WMIT/Asheville, NC 6.5
5 WUGN/Saginaw, M! 6.3
6 KLJC/Kansas City 5.8
7 KYCC/Stockton 5.4
8 KGBVOmaha 5.0
9 WCIK/Elmira, NY 36
10t WAFR/Tupelo, MS 3.1
10t WGSL/Rockford, IL 3.1
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CHRIS TIAN

The GG Update

Christian Retail,

Sneak Preview:
Jars Of Clay

Radio & Records Newsweekly

Quartet return with the intelligent pop of
Who We Are Instead, due Nov. 4

ars Of Clay, the artsy outfit comprising Stephen Ma-
son, Charlie Lowell, Dan Haseltine and Matt Odmark,
offer their latest studio record, Who We Are Instead,
next month. The rootsy Furthermore spinoff finds Jars
Of Clay returning to an acoustic palette, as its 13 new
songs are peppered with dobros, mandolins and acous-
tic guitars that reflect the band'’s early days.

According to Lowell, the band was
influenced by a bevy of recordings
referenced on Who We Are Instead, in-
cluding Solomon Burke’s Don’t Give
Lip on Me, The Jayhawks’ Rainy Day
Music and Joseph Arthur’s Redenip-
tion’s Son. "Those are the ones that we
talked about day after day, that affect-
ed the production and the music,”
says Lowell.

Tue CCM Upparte caught up with
Lowell just before the band headed
out for their Thinking Man’s Pop
Tour, with guests Caedmon’s Call
and Steven Delopoulos.

CCM: How do you, as a band, initiate
the songuwriting process for a new record?

CL: We've always had a hard time
writing on the road unless we've had
to write just one song and we are real-
ly focused, just knowing what we
have togetdone. We can usually make
that happen, but as far as making a
record, we wait until the tour is done,
and we'll set aside some studio time.

“This record is a
littie more soulful
and a little less
shiny.”

We'll treat it like a 9-to-5job. It's an
exercise. The four of us will sit down
in a room, throw ideas, lyrics and
chord changes at each other and see
what happens. We’ll see if there’s
something we're excited about and
chase that to see where it takes us. The
actual writing process is pretty dem-
ocratic. Dan still handles most of the
lyrics, with the rest of us hashing it
out stylistically.

Jars of Clay

CCM: What's the band's approach to
creating a certain sound for a new
project?

CL: This record was a bit more fo-
cused than the past few because of the
last double-disc record that we made
[Furthermore: From the Studio to the
Stagel. With that project, we sat in the
studio for three days and recorded
live arrangements of mostly older
songs. We picked up new instruments
on them and arranged them in a new
manner and just tried to breathe new
life into those songs.

We had such a great time doing
that, and then doing the acoustic tour
with Caedmon'’s Call, we really redis-
covered how our band started writ-
ing and what our first record was
built on.

With the new record, we worked
primarily with acoustic instruments.
Steven picked up dobro, and I was
sitting at an old upright piano, and it
just felt so natural. Setting that goal
for ourselves — to really focus on the
organic side of Jars Of Clay — really
spilled into the songwriting.

CCM: How would you describe the
overall sound of this record?

CL: This record is a little more soul-
ful and a little less shiny. We listened
to a lot of johnny Cash when Ameri-
can IV came out last year. We listened
to The Javhawks and a lot of rootsy

stuff. This record even has a bit of a
gospel feel. There are still the simple,
pop radio songs on the record, but
overall, the album takes an acoustic
direction this time.

CCM: Wha:'s your favorite song from
the album?

CL: Probably a song called “Less-
er Things.” It’s areal simple song. The
chorus and lyrics capture something
really simple and focused. In the past
the band has had a tendency to be a
little vague and a little arty. We erred
on the side of keeping people guess-
ing. This record is more intentional
and focused lyrically, and a bit more
challenging to listen to.

CCM: Is there a central theme?

CL: Dan always says that all of our
records start out with a question. This
one in particular started out with
some conversations we had last De-
cember, when we started writing. We
were dealing with the question of
"How does an artist communicate the
gospel in a way that's genuine and
that people can relate to?”

“We were dealing
with the question of
‘How does an artist
communicate the
gospel in a way
that’s genuine and
that peopie can
relate to?””

”Amazing Grace” is the core song
from the record that deals with that
question the most. When we talk
aboutaspects of the gospel, it's impor-
tant to talk not only about the joy,
peace and victory that the gospel
gives us, but to tackle and acknow!-
edge the frustration and the sorrow
and confusion of being a Christian
and living in this world.

The GGITI Update

Editor
Lizza Connor

The CCM Uroate is published weekly in RER
by Salem Publishing, 104 Woodmont
Blvd., Suite 300, Mashville, TN 37205,
Ph: 615/386-3011 Fax: 615/386-3380

© 200 Salem Pubtishing. Contents may not be
reproduced without permission. Printed in the U.S.A.

CCM UPDATE GALLERY

Living Exec. Producer Sunmee Choi.

TOTALLY 4HIM word recording artists 4HIM recently stopped by the Total
Living Network in Chicago to tape a segment of Total Living With Jerry Rose.
The show featuring the band is slated to air later this fall on TLN's San
Francisco; Chicago; and Rockford, IL stations, as well as on various TLN
affiliates around the Country. Pictured on the set following the interview are (I-)
4HIM's Andy Chrisman, Mark Harris, Marty Magehee and Kirk Sullivan and Total

It won’t meet our expectations. It's
not designed to. There’s a constant
push and pull, a daily frustration in
our lives. There's this challenge of say-
ing, “OK, we know that the gospel
meets us in our darkest nights and our
hardest situations. That's why we still
claim it and believe it. Buthow do we
write about it?” That was the chal-
lenge before us on this record.

CCM: Tuke us inside the studio as the
band is working. What's happening?

CL: If we get an idea while in the
studio, we tend to chase it pretty
quickly in order to capture the spirit
of the song. We'll demo it and later re-
approach it. We'll often keep the parts
we felt made the song really special,
then try to make the rest even better.

Our ideal scenario is to go into the
studio at 9am without a song and to
come home with a pretty decent-
sounding demo. That song may never
make it on the record, but it gets the
momentum going. We might hit a
stride where, for a week, we'll write a
really strong batch of songs. The first
couple of weeks in studio are always

us getting warmed up and remember-
ing how to communicate in the studio.

CCM: What are the best and worst
parts of making records?

CL: The writing and demo-ing,
getting that initial seed of a song, is
definitely the most thrilling because
youare watching a birth. That will al-
ways be amazing to us. In the same
regard, writing can also be pretty dif-
ficult when we're hitting walls and
pulling teeth. When you're not get-
ting anywhere, you begin to second-
guess yourself. You feel like the well
has dried up, that maybe we've said
all we need to say. Depending on the
day and how things are flowing, it
can be amazing or disturbing,

CCM: Compare Who We Are In-
stead to your last effort.

CL: Musically, this is such a spin-
off from Furthermore, with the ar-
rangements, the approach, the soul
and the simplicity. We really didn’t
want to make it too slick or overpro-
duced. Lyrically, Who We Are Instead
feels more intimate, more vulnera-
ble.

The Wire: Oct. 17, 2003

wwWwW americanradiohistorvy com

o Third Day announce their as-yet-untitled 2004 tour with very
special guest ForeFront recording artist tobyMac. The 75-city tour gets
underway in April, with its spring leg launching in Jackson, MS.

o The Turner Report, which debuted in mid-September, is a daily prep
service for Christian-radio programmers. The daily e-mail newsletter gives
Christian stations all the latest and most up-to-date news and informa-
tion on everything Christian in music, movies, media and culture.
Developed by Dotted Line Media and Entertainment, the prep service is
the first of its kind in the Christian marketplace. If you're interested in
receiving a two-week free trial, send an e-mail to matthew@dottedline.net.
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CHRISTIAN AC TOP 30 £

. 4
e October 17, 2003
VB PR ARTIST TIMLE LABEL(S) A s YEART stAoRs Most Added®
1 1 ZOEGIRL You Get Me (Sparrow/) 1526 -69 15 5710 YT it Or O
2 0 AVALON New Day (Sparrow) 1439 +14 1" 57/0 ARTIST TITLE LABEL(S) ADDS
3 3 NEWSBOYS You Are My King (Amazing Love) (Sparrow/) 1373 -23 9 51/0 DARLENE ZSCHECH Pray (W0/ 9
6 4 FFH Ready To Fly (Essential) 1279 -2 10 50/0 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1
5 5  MERCYME Word Of God Speak /A0 1251 7 25 a0t gﬁ;;’ﬁ:;:‘x:f;;x]’m’jg:efm {Beach StreelReunion) :
7 6  ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 1228 13 13 4411 WARREN BARFIELD Mistaken ,Z,eam Trust Workshap) s
4 7 SONICFLOGD Cry Holy (V) 1189 -192 18 48/0 | R.ST.JAMES & C. TOMLIN Expressions... fForefrant/Sparow) 3
8 0 MICHAEL W. SMITH Signs (Reunion) 1110 +11 7 50/0 JARS OF CLAY Show You Love {Esseatiall 3
10 9 NEWSONG Life In My Day (Reunion) 1033 12 12 a41f1 | SUPERCHICK | Belong To You fippop) i
13 @ BIG DADDY WEAVE Fields 0f Grace fFervent/ 1014 +19 8 41j0
12 @ CASTING CROWNS If We Are The Body (Beach Street/Reunion) 999 +63 9 a4
n 12 STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 940 -18 11 39/0 Most
16 @ MARK SCHULTZ You Are A Child Of Mine (Word/CurlyWarner Bros.) 917 +195 3 Lyl
9 14 CHRIS RICE Smile {Just Want To Be With You} (Rocketown) 910 -155 23 34j0 lncreasedPIay S
18 )  DARLENE ZSCHECH Pray (N0 859 +170 3 we | }E&;
R IN
15 16 JACIVELASQUEZ Jesus is (Word/Curb/Warner Bros.) 704 12 16 28/0 T ;’ T s
. ; 5 ou Are A Chil ine urb/Warner Bros.) +
19 @ TODO AGNEW This Fragile Breath (Ardent) 700 +16 1" 2501 DARLENE ZSCHECH Pray (0) w170
21 @ JOOY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo} (Sparrow) 687 +33 5 3N BIG DADDY WEAVE Fields Of Grace fFervent/ +78
14 19 CAEDMON'S CALL Hands Of The Potter (Essential) 683 123 15 27j0 DAVID CROWDER BAND O Praise Him... (Sixsteps/Sparrow) ~ +67
17 20 THIRD DAY You Are So Good To Me /Essential 646 47 32 23j0 ;:?ISN‘;FSCCL:V Se:w; Voe:/ Love fEssential +g:
. anged (ot +
24 @ R.ST. JAMES & C. :I'OM.lIN Expressions Of Your Love (FareFront/Sparrow) 599 +25 5 2913 CASTING CROWNS If We Are The Body (Beach Street/Reunionl +63
20 22 JEREMY CAMP | Still Believe (BEC) 565 -85 30 21j0 SUPERCHICK | Belong To You finpop/ +61
23 23 PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing} (Sparrow) bi4 73 17 23/0 ERIN 0'DONNELL Wide Wide World fiapop/ +57
27 €D AHIM Fill The Earth (Word/Curl/Warner Bros.) 510 +7 4 230 | CINDY DIANE Walk With Me (Cityfarm/ +55
26 25  AMY GRANT Simple Things (Word/CurbyA&M/interscape) 455 -100 13 20j0
22 26  WARREN BARFIELD My Heart Goes Out (Creative Trust Workshap) 455 -194 22 19/0
29 @ VARIOUS ARTISTS The Gathering (Fssential) a1 +33 2 21j0
25 28 SHAUN GROVES See You (Rocketown/ a3 -133 18 18/0 Christian ACti Vity
@ JARS OF CLAY Show You Love (Essential) 378 +65 1 2443 by Rick Welke
@ ERIN 0'00NNELL Wide Wide World (/npop/ 376 +57 1 181
62 AC reporters. Songs ranked by total plays for ghe airplay week of Sunday 1075 - Saturday 10/11. ZOEg"I Make “ SIX
. © 2003 Radio & Records. They've never hit the top perch at AC radio before, but you
New & Active wouldn’t know it by ZOEgiris continued hold on No. 1, now
for six consecutive weeks. The lady trio could hold on for
SWIFT Til | Met You (Flicker/ TAIT Lose This Life (Forefront/ one more week but will have a huge battle ahead with
Total Plays: 376, Total Stations: 17, Adds: 2 Total Plays: 291, Total Stations: 14, Adds: 1 labelmates Avalon and Newsboys. Expect a top-spot
NATALIE GRANT Deeper Life (Curt) GEORGE ROWE Everlasting /Rocketown/ takeover within the next week or two.
Total Plays: 361, Total Stations: 18, Adds: 2 Total Plays: 256, Total Stations: 14, Adds: 2 You'd expect with a myriad of new tunes hitting desks
CHRISTINE DENTE Summer (Rocketown/ KATINAS Changed (Gotee/ right now that the biggest gainers in adds and plays would
Total Plays: 322, Total Stations: 13, Adds: 1 Total Plays: 220, Total Stations: 10, Adds: 2 be brand-new tunes. But this week's main players are
JONATHAN PIERCE Still The Love Of My Life (Word/Curb) DAVID CROWDER BAND O Praise Him (All This For A King| (Sixsteps/Sparrow) Darlene Zschech (18-15, +170) and Mark Schullz (16-13,
Total Plays: 318, Total Stations: 15, Adds: 2 Total Plays: 214, Total Stations: 11, Adds: 2 +195). They gain nine and seven adds, respectively, more
JOY WILLIAMS | Wonder /Reunion/ SCOTT RIGGAN | Love You Lord (Spinning Plates/ than doubling any other song on the chart or in this week's
Total Plays: 292, Total Stations: 17, Adds: 1 Total Plays: 214, Total Stations: 11, Adds: 1 New & Active. Both songs have been on the chart for a
mere three weeks.
Songs ranked by total plays

|DETOUR160

detouriB80.com
crossdriven.com
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j
| CHR ToP30 ROCK TOP 30
VEEK  AEBe  ARTIST TITLE LABEL(S) TH s VBT ol | W @R annsT TILE LABEL) s els TR st
1 0 SWITCHFOOT Gone (Sparrow/ 1037 +2 15 25/0 1 0 FM STATIC Crazy Mary (Tooth & Naill 463 +17 1 3o
2z e STACIE ORRICO {There's Gotta Bel... (Forefront/Virgin/ 998 +3 13 26/0 2 e JEREMY CAMP Take My Life (BEC/ 437 +1 n" 3310
3 3 ZOEGIRL You Get Me (Sparrow) 893 12 15 25/0 6 o BIG DISMAL Reality (Wind-up/ 408 +26 9 310
5 o NEWSBOYS You Are My King (Amazing Love) (Sparrow) 800 +48 9 208 7 o SKILLET Savior (Ardent) 402 +33 3 3512
4 e NATE SALLIE ANl About You fCurt) 788 +3 A 231 3 8 SUPERCHICK Me Against The World finpop/ 402 -1 6 30/0
6 6  TODD AGNEW This Fragile Breath {Ardent/ 680 -52 2 1710 8 o THOUSAND FOOT KRUTCH Phenomenon (Tooth & Naf) 391 +41 5 3000
7 f SEVEN PLACES Everything (BEC/ 638 -36 20 1710 5 I RELIENT K Forward Motion {Gotee/ 387 -7 13 30/0
9 o MERCYME The Change Inside 0f Me (IV0/ 636 +6 16 1811 4 8 NATE SALLIE All About You (Curty 378 -16 16 241
8 9 EVERYCAY SUNDAY Hanging On Fiicker/) 616 4 23 17 8 e JONAH33 Faith Like That (Ardent/ 365 +10 5 3310
13 @ CASTING... If We Are The Body /Beach Street/Reunion) 580  +106 6 1912 n ® ROCK ‘N’ ROLL WORSHIP CIRCUS A Beautiful Glow /¥ 338 +6 8 361
12 @ FM STATIC Crazy Mary (Tooth & Naill 558 +46 7 18/0 10 m SEVENTH DAY SLUMBER lnnocence /Crowne/ 335 +2 13 2810
10 12 JEREMY CAMP I Still Believe (BEC) 498 -36 24 130 13 @ DAKONA Richest Man (Maverick/Warner Bros.) 304 +1 7 2501
1 13 TOBYMAC Love s In The House /Forefront) 459 70 18 140 14 @ STEREQO MOTION Rise fFlicker/ 299 +10 1 2411
14 14 BIG DISMAL Remember (1.0.U.) Wind-up) 455 -18 14 130 12 14 SKY HARBOR In Stereo finpap/ 285 -36 15 2810
16 @ BIG DADDY WEAVE Fields Of Grace fFervent/ 445 +8 4 16,0 15 @ T-BONE, M. TAIT & D. LEWIS Raised In Harlem Meaux) 284 +2 10 2710
15 16 BY THE TREE Far Away (Fervent/ 392 -18 13 13i0 19 @ ANBERLIN Cadence (Tooth & Nail) 276 +11 4 2510
18 17 SIXPENCE NONE... Waiting... [Squint/Curb/Reprise) 380 -38 10 130 16 17 AUDIO ADRENALINE Worldwide: Two fForefront/ 274 -4 1 3310
24 @ JARS OF CLAY Show You Love Fssentiall 339 +62 2 1611 17 18 EVERYDAY SUNDAY Lose It Again (Flicker) 263 -6 10 2410
20 19 SHAUN GROVES See You fRocketown) 339 -42 n 1210 18 19 KUTLESS Pride Away (BEC/ 260 -5 5 2610
22 @ SWIFT 'Til | Met You fFiicker) 337 +50 6 1312 23 @ SLICK SHOES Now's The Time /SideOnellummy) 248 +32 4 191
17 21 W.BARFIELD My Hearl... (Creative Trust Workshop) 328 98 18 810 28 @ P.0.D. Will You (Atlantic) 233 +60 3 2813
25 @ MICHAEL W. SMITH Signs (Reunion) 322 +52 2 120 22 @ OLDMAN SHATTERED Sentimental Time (Acoustic Live 231 +11 7 1310
29 @ JUMP 5 Why Do | Do (Sparrow/ 283 +42 2 121 20 23 SPOKEN Promise (Tooth & Nail) 23 7 4 161
23 @ JEFF DEYO | Give You My Heart (Gotes/ 279 0 16 8i0 21 24 SWITCHFOOT Ammunition (Red lnk/Columbial 217 18 8 2710
@ PAUL WRIGHT Your Love Never Changes /Gotee/ m +38 1 1310 @ PLUYMB Unnoticed (Curb/ 208 +53 1 2214
@ JOY WILLIAMS By Surprise /Reunion/ 267 +92 1 142 24 26 RADIAL ANGEL Your Name (Squint/CurtyWarner Bres.) 207 -2 7 1810
- @ SOULJARZ Let Go (Squint/Curb/Warner Bros.) 260 +48 3 a1 26 @ HANGNAIL | Aspire (Tooth & Naill 204 +3 6 191
26 28  AUDIO ADRENALINE Strong fForefront) 256 14 ] 1140 29 @ NUMBER ONE GUN On And On /Salvage/Floodgate) 194 +32 2 1212
21 29 RELIENT K Getting Into You (Gotee/EMC) 255 -34 N 6/0 25 29 PILLAR Indivisible /€4 177 -28 14 221
30 @ ACROSS... Found By You /Word/Curb/Warner Bros.) 254 +20 2 10{0 27 30  38THPARALLEL Tumn... [Squint/Curbt/Warner Bros) 164 -27 18 1810
27 CHR reporters. Songs ranked by total plays for the airplay week of Suncay 10/5 - Saturday 10/11. 42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 10/5 - Saturday 10/11.
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active New & Active
TAIT Lose This Life #Forefront} J. MCBRAYER & J. MARIA Never Alone (Nunca Sole} (Spanow} COOL HAND LUKE This Is Love ifibodgate) PETRA Jekyll And Hyde finpop/
Total Plays: 233, Total Stations: 11, Adds: 1 Total Plays: 209, Total Stations: 10, Adds: 1 Total Plays: 155, Total Stations: 12, Adds: 1 Total Plays: 96, Total Stations: 15, Adds: 0
CAEDMON'S CALL Hands Of The Potter Essentiall FFH Ready To Fly {Essentall BY THE TREE Far Away fFervent/ 6S MEGAPHONE Venom (Spindust/
Total Plays: 222, Tetal Stations: 8, Adds: 0 Total Plays: 208, Total Stations: 10, Adds: 1 Total Plays: 142, Total Stations: 7, Adds: 1 Total Plays: 95, Total Stations: 11, Adds: 1
R. ST.JAMES & C. TDMLIN Expressions... (ForeFront/Spamow) ~ AVALON New Oay /Sparrow) RE:ZOUND Halietujah fndependent} MODERN DAY JOHN Emanate (/ndependent/
Total Plays: 215, Total Stations: 10, Adds: 0 Total Plays: 193, Total Stations: 7, Adds: 0 Total Plays: 123, Total Stations: 5, Adds: 0 Total Plays: 91, Total Stations: 7, Adds: 2
KJ-52 Oear Slim P1. 2 (BEC/Uprok) JILL PAQUETTE Not The Only One (Reunion) BLEACH Get Up /BEC) EMISSARY You Take My Breath Away findependent/
Total Plays: 215, Total Stations: 7, Adds: 0 Total Plays: 191, Total Stations: 8, Adds: 0 Total Plays: 118, Total Stations: 19, Adds: 8 Total Plays: 87, Total Stations: 5, Adds: 1
CHRIS RICE Smile Just Want To Be With You! (Recketown/ JONAH33 Faith Like That (4rdent/ WATASHI WA All 0f Me (Tooth & Naif JASON MCKINNIS Only You fFreshmade/
Total Plays: 215, Tetal Stations: 7, Adds: 0 Total Plays: 182, Total Stations: 8, Adds: 2 Total Plays: 117, Total Stations: 10, Adds: 1 Total Plays: 53, Total Stations: 4, Adds: 1
X %4
A PENNY SAVED IS
A PENNY EARNED.
Good advice, but today it’s not as simple.

Regardless of your market or format, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute
— audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can add a
few Ben Franklins to your paycheck. Learn more today by calling
us at 800-527-7234, or visit www.apbroadcast.com.

Bankrate.com, .

AP rabio
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INSPOTOP20 CHR Most Added
LAST THIS TOTAL ¢f-  WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
1 1 JAMIE SLOCUM | Cannot Turn Away (Curty 370 2 12 2000 CASTING CROWNS If We Are The Body /Beach Street/Reunion) 2
Py JOY WILLIAMS By Surprise (Reunion/ 2
2 TWILA PARIS God Df All Sparrow/ 368 +2 13 200 SWIFT "Til | et You fAlcker 5
3 3 JACIVELASQUEZ Jesusis {Word/Curb/Warner Bros.) 363 2 10 1810 JONAH33 Faith Like That /Ardlent/ 2
] ) SKILLET Savior Ardent/ 2
4 @)  SCOTTKRIPPAYNE You Are St God (Spring M)~ 325 +19 7 19 JEREMY CAMP Right Here /BEC) 9
8 ©  CAEDMON'S CALL Hands Of The Potter (Essential 322 +46 7182 PLUS ONE Be Love finpop/ 2
7 O  WATERMARK... Therels... Creative Trust Workshop) 318 +32 6 200
5 €  NATALIE GRANT I Desire Curty 294 +1 13 150
11 €  RUSSLEE Satisfied In You Discovery Housel M 4 8 m
10 @ a8 il The Earth (WordCurtyWamer Bros.) 20 +17 5 1900
6 10 PHILLIPS, CRAIG & DEAN Hallehsjah... (Sparrow) 265 2 15 130
13 @  FFH Ready ToFly (Essentia) 2% 1 s w2 | Rock MostAddEd,
9 12 CHRISRICE Smik... (Rocketown) 205 69 17 14/0 www.rrindicator.com
16 @  DARLENEZSCHECH Pray 0y 00  +45 3 i | ARTISTUME LELS Aoos
] ) BLEACH Get Up (BEC) 8
15 )  VARIOUS ARTISTS The Gathering (Essentiall 18 +29 2 152 | pLuMB Unnoticed (Curt) 4
12 15  COREY EMERSON Sanctuary Discovery House) 11 -23 9 120 | DOWNHERE Breaking Me Oown (Squint/Curt/Warner Bros.) 4
N P.0.D. Will You (Atiantic) 3
17 @  SHANNON WEXELBERG InThe Waiting (Dorology) 166 +16 & 2N | SKuiET Savior fArdent) 9
19 17 JILL PHILLIPS Wrecking Ball fFervent) 146 2 5 80 | NUMBER ONEGUN On And On (SalvagerFioodgate] 2
MODERN DAY JOHN Emanate findependent/ 2
14 18 JIMWITTER You Are The Son [Lurb/ 146 25 1" 10/0 MARS ILL Breathe Slow (Gotee/ 2
18 19 CHARMAINE All in All (Elevate/inpop) 14 8 14 11j0 | RAE Seize The Day fndepencent) 2
@  RIVER Glorious ingrace/ 129 +34 1 13
22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 10/5 - Saturday 10/11.
© 2003 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S) Insp o MOStAdded
1 VERBS Live To The Music (Gotee/ www.rrindicator.com
2 KJ-52 Dear Slim Pt. 2 (BEC/lprok) ARTIST TITLE LABELS) ADDS
3 APT. CORE No Such Thing As Time Rocketown/ MARTINS What Mercy Means (Spring Hil) 5
4 LPG Never Did | (Uprok} JOY WILLIAMS | Wonder (Reunion/ 4
5 SOULJAHZ Jubilee (Squint/CurtyWamer Bros.) CAEDMON'S CALL Hands Of The Potter (Essentia) 2
6  OUTOFEDEN Showpiece (Gotee) RUSS LEE Satisfied In You (Discovery House) 2
7 JOHN REUBEN Run The Night (Goree/ FEMH Ready To ly Essenial 2
V Run The Night (Gatee, VARIOUS ARTISTS The Gathering /Essential 2
8 DJMAJ The Rlngleadel IGNB@/ RIVER Glorious ”m,aw/ 2
L] STACIE ORRICO (There's Gotta Be) More To Life (FareFront/Virgin/ WISDOM'S CRY U.R.Y. (Mission House/ 2
Q 0  KJ-52 fJJOHN REUBEN The Choice Is Yours /Liprok/ STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparraw/ 2
J
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Mega Controversy

Bill Tanner responds to accusations against WSKQ

WSKQ (Mega), the No.1 Spanish-language station
in New York, has been at the center of controversy
lately. This time it isn’t because morning hosts Luis
Jiménez and Moonshadow said something outrageous
or pulled one of their famous pranks. The Tropical sta-
tion is at the center of a debate because of a music genre
born in the Dominican Republic: merengue.

Mega and its program director,
Jorge Mier, have been in hot water
with the Dominican community of
New York. In the last few weeks the
media has been bom-
barded with e-mails call-
ing Mier everything from
anti-Dominican to a rac-
ist and demanding that
SBS fire him.

It all began when Viva
el Merengue, an event
produced by Zarieli Pro-
ductions and headlined
by merengue artists like
Johnny Ventura, Milly
Quezada, Fernando Villalona, Gru-
po Mania, Joseph Fonseca, Joseito
Mateo and Ramén Orlando, didn't
do as well as expected.

Félix Jerez, President of the Do-
minican-American National Union
{Uni6én Nacional Dominico-Ameri-
cana) and co-producer of Viva el
Merengue, says Mier is responsible
for the show’s mediocre turnout.
Jerez not only claims to have proof
to back up his accusations, but he
says he has presented it to SBS Pres-
ident/CEQ Raiil Alarcén Jr., with
whom he met recently to discuss the
situation.

“Jorge Mier has boycotted meren-
gue,” Jerez says. “At a station that
is supposed to play 40% salsa, 40%

Bill Tanner

merengue and 20% other rhythms,
merengue is played only 20% of the
time."”

As for why he claims that Mier
was responsible for Viva
el Merengue’s failure,
Jerez says, “We paid for
the promotion, the station
was the sponsor, and
Jorge Mier was supposed
to send station vans to
promote the show,and he
didn’tdoit. He didn't au-
thorize the DJs to men-
tion the event, and he
should have run spots
more often. They were on every five
hours. There are things about the
station I can’t even tell you.”

Music Bias

Jerez claims that Mier is anti-me-
rengue and says Mier is trying to
convince SBS Programming Exec.
VP Bill Tanner and National PD Pio
Ferro that merengue music doesn’t
mean anything to the station and
doesn't bring in ratings. “Merengue
has a quota of 20% on the station,
and it should be 40%," Jerez says.
"The owners have admitted to it;
I'm not making this up.”

Furthermore, Jerez claims that
Mier didn't program music by any
of the 14 artists who performed at

R

Fuentes.

5 [ ]
KSSE WELCOMES MEXICAN MUSIC aithough KSSE/Los Angeles
is a Pop station, it welcomes artists of all genres. Regional Mexican superstar
band Bronco “El Gigante de América” recently visited the station, where they
were made to feel at home. Seen here (I-r) are KSSE morning DJ Ysaac;
Bronco's new bandmember, Aurelio; bandmember Javier; KSSE morning DJ
Serralde; lead singer Lupe; KSSE morning show producer “El Diabiito™;
bandmember Ramiro; and KSSE morning show production assistant Eree

the Viva el Merengue event. “Any
time they have a show, they play the
artists over and over so people go
out and buy tickets,” Jerez says.
“There’s obviously another problem
here: that SBS Entertainment has to
control all the artist events in New
York.”

Of course, Mier doesn’t run SBS
Entertainment, but Jerez says, “He
decides how much time is given to
a particular promotion. He controls
that time.”

Jerez also says that Mega doesn't
support community events unless it
has full control of them. And, he
says, “I'm accusing Jorge Mier of
being a racist. He doesn’t support
merengue, and he doesn’t support
Dominican events.”

“You’re not
supposed to use a
radio station to get
on the air and
launch a personal
attack.”

Bill Tanner

In response, Tanner says that SBS
is very sensitive to what any group
of listeners thinks. But the compa-
ny believes that this protest comes
from a very small group —about 20
to 25 people. The protest, Tanner
says, has been stirred up primarily
by promoters, who are acting in
their own interest.

"This personal attack on Jorge
Mier is one of the lowest, most dis-
gusting things I've seen since I've
been in radio,” Tanner says. "You
don't call someone a racist. He's not
a racist, but what is he supposed to
do, get on theradioand say, T'mnot
aracist'? This has been very difficult
for all of us to deal with, because it's
so low.”

Researching For Answers

“We take what our listeners say
very seriously,” Tanner continues.
" As a matter of fact, eight of our top
20 records are Dominican. They
have always been a huge part of the
audience we serve, and they contin-
ue to be.

TRYING TO OUTDD MADONNA? KZOL/Fresno DJs (I-r) Pedro “Caraturky”
Reyes and Raudel “Mr. Nayarit” Liamas decided it was time to show each other
some love. And they ciaim there was no drinking invoived!

“The music mix we play is re-
searched in every way we possibly
can, with sales, requests, callouts,
auditorium tests — with every pos-
sible tool that I've ever heard of. The
music mix we play on Mega is based
on input we get from listeners. We
don't sit down and decide we're
going to play 15% merengue, 80% or
whatever. It is based on what the lis-
teners tell us they want to hear, and
that's the way most radio stations
are.”

SBS, like other major radio groups
such as Entravision and Univision
Radio, bases its programming
heavily on research. "We do tons of
research, and if we had a problem
with Dominicans, it would have
shown up; we are sensitive to that,”
Tanner says.

“But thereisn't a problem. It's just
a very active and small group of pro-
moters who are pushing their own
interests. And that's fine. They can
organize and do whatever they
want, but when they make a person-
alattack and call Mier a racist, that's
way over the edge.”

Tanner says that Mier is a
thoughtful program director who is
executing a programming strategy
that has been decided upon from the
very top of the company.
Mier is simply the person
in charge of executing
those decisions as PD.

“Many people are in-
volved in the program-
ming strategy at Mega,”
Tanner says. “That in-
cludes me, the station’s
GM, Pio Ferro and Radil
Alarcén Jr. himself. We
are all involved. It's the
largest station we have in the com-
pany, and it receives a huge amount
of careful attention.

“The key thing to remember is
that we play more merengue than
any other radio station in the mar-
ket. I'm sure the merengue we play
reaches more Hispanic listeners
than that played on any other sta-
tion in the country.”

Tempest In A Teapot

As for the Viva el Merengue event
that started the whole controversy,
Tanner says it was well promoted.
The station ran spots and gave away
tickets, and if it was not well re-
ceived by the concertgoers in New
York, there was nothing Mega could

wwWwW americanradiohistorvy com

Jorge Mier

“At a station that
is supposed to play
40% salsa, 40%
merengue and 20%
other rhythms,
merengue is
played only 20% of
the time.”

Félix Jerez

do. "We weren't sponsoring it, and
we weren't co-promoting it,” Tanner
says.

He further explains that the con-
troversy was fueled when Univision
Radio’s WCAA /Newark, NJ D]
Johnny Famolari went on the air to
support Jerez’s claims. “Famolari is
a disgruntled employee,” Tanner
says. “He used tobe a D] at our sta-
tion. He was terminated,
and now he’s at the com-
| petition.
| “If Univision manage-

ment didn’t know he was
going togoon theair and
do a three-hour show
about this, they should
have. And if they did
know, why did they per-
mit it?”

SBS’s attorneys have
sent a complaint letter to
Univision Radio New York GM
Stephanie McNamara, Tanner says.
“You're not supposed to use a radio
station to get on the air and launch
apersonal attack,” he stresses. “Tjust
can’t imagine why that happened,
and that's why we wrote a letter ask-
ing for an explanation.”

Tanner says he finds the whole sit-
uation odd. I think this mess in New
York is a perfect example of why
there needs to be more competition
and not less,” he says. “You have
Univision radio and TV covering this
story as if it was actually news, when
it'sjusta small number of people fax-
ing and e-mailing, trying to make
something out of nothing.”
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On The Spot
Varonil: Sonideros At Heart

b aronil are a Mexican group with a long string of independent hits.
They have eight albums to their name, and only the last one, Sonidero
Nacional on Univision Music Group, is on a major label.

Their music style is a combination of cum-
bia and vallenato that is very popular among
Mexicans, although both genres originated in
Colombia. In a recent conversation with the
band, they told me about their music and sign-
ing with Univision.

Varonil

R&R: How did you get signed to Univision?

Varonil: With a lot of luck. We had been to
Univision six months prior to getting signed,
and they were not interested. New company
executives later saw us perform at a festival
in San Antonio, and they liked the way the
public responded to us. They asked for more
references and liked what they heard from the
promoters. San Antonio is a very important
city for us, because the stations there played
our music even when we were independents.
We have had hits on the radio since then, like
“Sonidero” and “La Carbonera.”

R&R: Sonidero Nacional is your first record
with Univision. Tell me about the singles off the
album.

Varonil: “Sonidero Nacional” is a song es-
pecially for the clubs. It’s a dance song, and
we’ve had a lot of support from the DJs. The
second single is called Y Lloré.” It is more for
radio, and it’s doing well.

R&R: Do you write your own material?

Varonil: About 80% of the material is ours.
We usually do two or three cover songs. Three
of us — Santos Palacios, Lorenzo Zavaleta and
Agustin Zavaleta — are the song and music
writers.

R&R: Would you say your music is cumbia
with a bit of vallenato?

Varonil: It’s hard to explain, because it’s a
new type of sound. I say it's vallenato with
touches of Mexican. We are very lucky to
know a lot of people from Colombia, because

we're great fans of Colombian music. Our
sound is a sound of three cultures: Mexican,
because that's where we're from; Colombia,
because we admire their music; and the U.S.,,
because we live here and one of our members
is from Texas.

R&R: When it comes to radio, which formats
are playing your music?

Varonil: We're identified as sonidero, which
is tropical, so the DJs play us a lot. Radio tends
to be more romantic. Our second single is
more radio-friendly.

R&R: In Los Angeles there are two cumbia sta-
tions [Entravision’s KLYY and SBS’s KZAB &
KZBA]. In other cities, like New York, the Tropi-
cal stations are salsa- and merengue-based. Are
they playing your music?

Varonil: Yes, they are. We're considered
Tropical. There are even offers to go play there.
New York is a good market for us, because
there are a lot of Mexicans from the state of
Puebla. There are also many Colombians in
the area. We’ve also heard from a lot of Puer-
to Ricans, who are salsa lovers at heart, and
they’ve told us that they like our music. Al-
though they may not necessarily know cum-
bia or vallenato, once they hear it, they like it,
because, they say, it invites them to dance.
We've always said there is probably not one
person whose feet don’t start moving at the
sound of our music.

R&R: Are you playing anywhere soon?

Varonil: Yes, we have a lot of dances to do.
We're going to Oklahoma; Denver; North
Carolina; Georgia; Phoenix; Laredo, TX; and
Chicago.

SPEAKING OUT FOR WOMEN
Singer-songwriter Soraya is on a mission to
educate women about breast cancer. She is
promoting the Susan G. Komen Breast Cancer
Foundation’s Race for the Cure, and she's also
the spokesperson for Yoplait's “Save Lids to
Save Lives” campaign. She is seen here
during a recent visit to KSSE/Los Angeles. The
station will be participating in the L.A. Race for
the Cure event on Nov. 2.

L -,

Radio ¥ Musica News

Alicia Zertuche
PD, KTXZ/Austin

On Sept. 27-28 we participated in the Pecan Street Festival,
which is held each spring and fall. This huge two-day festival
covers about 10 blocks. To make our participation more
interesting, we called our stage Tu Misica 2003. It helped us
attract the Latin audience, which normally doesn't think of this
as a Latin event. We were given 7th Street to set up on, and
thousands of people showed up — so many that the whole
street was full of fans.

We had performances by La Conquista, Jay Pérez and a new
band called ATM, which is really great. Flaco Jiménez headlined.
And, to our surprise, Abraham Quintanilla and his wife showed
up. So did A.B. Quintanilla, who came to be with his parents and to support his new
project, La Conguista.

Alicia Zertuche

La Conquista did a tribute to Selena at the end of their performance, and it was
pretty emotional. The Quintanilla family was hugging and crying at the end.

LUIS MIGUEL AT 33 Mexican superstar Luis Miguel recently released his latest album, 33, 2
reference to his age. The singer, who is notoriously inaccessible to the media, seems to be opening up.
He gave quite a few interviews this time around, when he officially presented the album in Cancun.
He's seen here with Maria Celeste, who interviewed him for her show Al Rojo Vivo on Telemundo.

LUIS FONS! IN BANGKOK pusrto Rican pop singer Luis Fonsi recently released his latest
album, Abrazar La Vida. He went to Thailand to film the video for the first single, “¢Quién Te Dijo Eso?"
and he’s seen here in the city of Bangkok.
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the new single from Mané on radio now.

CONTEMPORARY TOP 25,_._....._. TROPICAL TOP 25,

WEEK  ARTIST TITLE LABEL(S) PontS WEEC  ARTIST TITLE LABEL(S) fonts
1 CHAYANNE Un Siglo Sin Ti (Sony Discos/ 145 1 CELIA CRUZ Rie Y Liora /Sony Discos) 175
2 ALEJANDRO SANZ No Es Lo Mismo (Warner ML) 112 2 BBIE BERMUDEZ Antes (EMY Latin/ 125
3 JUANES & NELLY FURTADO Fotografia Universal) 101 3 ELVIS MARTINEZ Asi Te Amo (Premium) 112
4  GLORIA ESTEFAN Hoy (Sony Discos/ 9N 4  HUEY DUNBAR Sin Poderte Hablar (Sony Discos/ 108
5  RICKY MARTIN Tal Vez (Sony Discos/ 89 5 GLORIA ESTEFAN Hoy (Sony Discos/ 107
6  LUIS MIGUEL Te Necesito (Warner M.L./ 80 6  KEVIN CEBALLO Ti Volveras Universal) 107
7 OBIE BERMUDEZ Antes (EM/ Latin/ 9 7 INDIA Soy Mujer (Sany Discos/ 75
8  RICKY MARTIN Asignatura Pendiente (Sony Discos/ 19 CHAYANNE Un Siglo Sin Ti (Sony Discos/ n
9 JUANES La Paga (Universal) 7 9 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L) 63

10  RICARDO ARJONA Minutos /Sony Discos/ 65 1D LUIS MIGUEL Te Necesito /Warner M.L/
n SIN BANDERA Mientes Tan Bien (Sony Discos/ n ANTHONY RIOS El Bolsillo lzquierdo (Premium/ 62
12 LUIS FONSI Quién Te Dijo Eso (Universal) 60 12 GILBERTO 5. ROSA Un Amor Para La Histaria (Sany Discasi 58
13 ALEXANDRE PIRES Quitémonos La Ropa (BMG/ i} 13 VICTOR MANUELLE Poco Hombre (Sony Discos/ 56
14 MARCO A, SOLIS Tu Amor O Tu Desprecio (Fonovisa) 57 14 SOPHY Cuértale & Ella Prasism 50
15 DAVID BISBAL Quiero Perderme En Tu Cuerpo Universal) 56 15  ORO SOLIDO TuMamé Y Tu Papa 24K/ 47
16 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 53 16 CRISTIAN No Hace Falta (BMG/ 46
17 AXE BAHIA Beso En La Boca {Halins/ 52 17 SHALIM Se Me Olvidé Tu Nombre (Crescent Moon) 42
18 NATALIA LAFOURCADE Mirame Mirate (Sony Discos/ 81 18 ISMAEL MIRANDA Te Salté La Rienda inversalf 40
19 SORAYA Sélo Por Ti (EM! Latin) 51 19 JUANES & NELLY FURTADO Fotografia (Universall 37
20 AREA 305 Vive La Vida (Univision) 47 20 PAPI SANCHEZ Enamérame (Smny Dicos! »i
21 PEPE AGUILAR Yo La Amo [Univision) 46 21 JERRY RIVERA Mi Libertad /BMG/ 34
22 CRISTIAN No Hace Falta (BMG/ 45 22 DONOMAR Dile /41, Music/ 3
23 MANA Mariposa Traicionera (Wamer M.L/ a4 23 OSCARD'LEON La Mazucamba (Universal) 34
24 RICARDO MONTANER Qué Ganas (Warner M.L) 40 24 SON DE CALE Son De Cali fLimiizin/ 34
25  TRANZAS Mori &N/ i 25  SEXAPPEL Meneando La Cola (/&A/ 33
Data is complied from the airplay week of October 5-11, Data is complied from the airplay week of October 5-11,
and based on a point system. and based on a point System.
© 2003 Radio & Records. © 2003 Radic & Records.
Going For Add's Going For Adds -
o ————?
ALEX UBAGO Que Pides Td (Warner M.L)
CABAS La Caderona (EM/ Latin) ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/
CHRISTINA VALEM! Absolutamente Todos (Univessall
DANIEL RENE Jamés (Univision) CHARLIE CRUZ Cirame (Warner M.L.)
IMPACTO MC Golosa (Balboa)
LORNA & EL CHOMBO Papi Chulo (Bafboa) IVAN & CLEMENS Mami No Te Pares (Sony Discos/
LOS DUENOS DEL SOL Que Por Qué Te Quiero (Bathos/
MANA Te Llevaré Al Cielo (Warner ML) JHONNY RAFAEL Vivir Sin Ti (Univision)
MIA Convencida (Univision)
OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin) NG2 Quitémonos La Ropa (Sony Discos)
PEPE AGUILAR A Pierna Suelta (Univision)
RICARDO MONTANER Parado De Manos (Warner 31.L.) 0BIE BERMUDEZ Me Cansé De Ti (EM/ Latin)
THALIA Cerca De Ti (EM/ Latin)
S TIZIANO FERRO Perverso (EM/ Latin/
“Te llevare al cielo”

Included in three hits packages,
‘Sol’, ‘Luna’ and “Eclipse’

All three in stores November 18th o

S8y WARNER MUSIC
‘ LATINA

www americanradiohistorv com
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:4D LATIN FORMATS 7
—— f
® October 17, 2003
4 ™\
REGIONAL MEXICAN TOPZ25 TEJANO TOP 25,._.......

WEEK  ARIST TITLE LABEL(S) rons Wi ARTIST TITLE LABELSS) pous
1 INTOCABLE Eso Duele (EM/ Latin 332 1 INTOCABLE Eso Duele (EM/ Latin) 230
2 BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 313 2 KUMBIA KINGS fIOZOMATLI Mi Gente (EM/ Latin) 143
3 CONJUNTO PRIMAVERA Ave Cautiva (Fanovisa) 289 3 FRIJOLES ROMANTICOS & BOBBY PULIDO Donde Esta Mi Raza (Universal) 126
4  TIGRES DEL NORTE Céusame La Muerte (Fonovisa) 246 ELIDA REYNA Te Voy A Dividar (Tejas/ 122
5  MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa/ 229 5  DUELO Desde Hoy [Univision) 122
6 HURACANES DEL NORTE Nomas Por Tu Culpa (Univision/ 206 6 BIG CIRCO La Endiablada /EM/ Latin) 1s
7 MONTEZ DE DURANGO LAgrimas De Cristal (Disa/ 189 7 SOLIDO Contando Los Segundos (Freddie/ 116
8  MARCO A. SOLIS Més Que Tu Amigo (Fanovisa) 170 8  JAIME Y LOS CHAMACOS f/BOBBY PULIDO Conjunto No Morira Fredidie/ 107 .
9 BANDA ELRECODO Que Te Ruegue Quien Te Quiera fFonovisa/ 143 9 JIMMY GONZALEZ & GRUPO MAZZ Junto A Ti (Freddie) 87

10 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 143 10 CONTROL Me Quiero Casar (EM/ Latin) 82

1" CUISILLOS Corazén (Baiboa) 138 " IMAN Amor De Dos Caras (Univision/) 80

12 ADOLFO URIAS Amor Bésame (Fanovisa) 129 12 LA ONDA wiCONTROL Mi Cucu (EM/ Latin) 8

13 NINEL CONDE Callados (Universal 121 13 COSTUMBRE Cuénto Te Amo (Warner M.L.) 14

14 JOAN SEBASTIAN Sentimental (Balboa) 17 14 JAY PEREZ No Me Dejes (Sony Discos/ 70

15 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Disa/ 116 15 MARCOS OROZCO Como Dos Adolescentes (Catalina) 54

16 PALOMO Te Metiste En Mi Cama (Disa/ 98 16 ALAZZAN Cémo Olvidarte (Frediie/ 50

17 LIBERACION Cuénto Me Apuestas (Disa/ g7 17 LACONTRA Ya Tengo MiVida WUnivision) 42

18 PAQUITA LA DEL BARRIO Hombres Maivados (Balboa) 92 18 ESTRUENDO Conquistar Tu Corazén {Univision) 42

19 JOAN SEBASTIAN Asi Te Quiero (Balboa) 92 19 RUBEN RAMOS Quiero Una Cita (Revolution) 41

20  CONJUNTO PRIMAVERA Actos De Un Tonto fFonovisa) 89 20 VICTOR GARCIA Otra Vez (Sony Discos) 39

21 PEPE AGUILAR Yo La Amo (Univision) 82 21 JIMMY GONZALEZ & GRUPO MAZZ Te Llevo En Mi Aima (Freddie/ 33

22 TRINY Y LA LEYENDA Dile (Universal) 79 22 LA CONQUISTA La Chica Conquista (0-Zone/ 32

23 JORGE LUIS CABRERA En Realidad (Disa/ 75 23 DANIEL RENE & JENNIFER PERA El Deseo De Ti (Univision) N

24 TUCANES DE TIJUANA El Aguila Blanca (Universal) 74 24  BRONCO “EL GIGANTE DE AMERICA” Estay A Punto (Fonovisa) 28

25  COYOTEY SUBANDA TIERRA SANTA El Rancho Grande (EM/ Latin) 73 25  MARCOS OROZCO Rio Rebelde (Catalina/ 21

Data is complied from the airplay week of October 5-11, Data is complied from the airplay week of October 5-11,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
—
ADAN CHALINO SANCHEZ Me Cansé De Morir Por Tu Amor (Univision)
AKWID Siempre Ausente (Univision]
COSTUMBRE Cuanto Te Amo /Warner M.L) .
EL AMIGABLE Por Qué No Vienes (Frediie) DR e i)
EL COYOTE Y SU BANDA TIERRA SA.N’T.A Me Vo.v.A. Ir (EMI Latin) LA CIMA Amiga (Univision)
anﬂiﬂlg:::g&% [IlJu:nDhIA';:oEssng%;;m LOS BRAVIOS Me Tiene Loco (Freddie/
JULIO PRECIADO Te Reto A Que Me Olvides (BMG)
KUMBIA KINGS fI0ZOMATLI Mi Gente (EM/ Latin) A ST, e 2
L lATl]NIJA M{IBOI'\I'TRIJL Mi Cucu /EM Latin) y TIGRILLOS Todo Me Sale Mal (Warner M.L.)
0S CADETES DE LINARES El Amor Que Te Doy (Univision, L
MICHELLE Dime Por Qué (Hacienda) VARONILY Uloré (Univision)
NICO FLORES Para Morir Iguales (BMG)
PABLO MONTERO Cuando Calienta El Sol (BMG/
PANCHO BARRAZA Qué Bien Me Harias (Balboa) )
4 ™
Rock/Alternative Record Pool
TW  ARTIST Tite Labeis) TW  ARTIST Title Labei(s}
1 LA LEY Més Alid (Warner M.L.) 1 GLORIA ESTEFAN Hoy (Sony Discos/
2 PLASTILINA MOSH Peligroso Pop (EM/ Latin) 2 ORQUESTA GUAYACAN Vas A Llorar (MP/
3 CIRCO La Sospecha (Universal) 3 SONORA S:ARRUSELES La Comay (Fuentes)
4 CAFETACUBA EO (MC4) 4 OLGA TANON Cuando Tl No Estas (Warner M.L)
5 MOLOTOV Here We Kum (Universal) 5 FASE Tania {Universal)
6 LOS TETAS Témala (Universal 6 CELIA CRUZ Rie Y Llora (Sony Discos)
7 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG)/ 7 MOSA PROJECT Démelo fLatinflava)
8 FASE Tania (Universal) 8 FRUKO Y SUS TESOS Gringo Rumbero Pachanguero (Fuentes/
9 JULIETA VENEGAS Andar Conmigo (BMG/ 9 OSCAR D'LEON La Mazucamba (Universall
10 GUSTAVO CERATI Karaoke /BMG/ 10 INDIA Soy Mujer (Sony Discos/
11 CAFE TACUBA Eres (MCA/ 11 JOHNNY VENTURA Alla Se Quedé /MP)
12 LA MOSCA TSE TSE Muchachos, Esta Noche Me Emborracho (EM/ Latin) 12 PEPE AGUILAR Yo La Amo {Univision)
13 JARABE DE PALO Ying Yang (Warner M.L.) 13 OBIE BERMUDEZ Antes /EM/ L atin/
14 MUNDO APARTE Jamas (Access Denied Productions/ 14  SEXAPPEL Meneando La Cola (/&M/
15 MANA Te Lievaré Al Cielo (Warner M.L) 15 KEVIN CEBALLO Ti Volverds (Universal
Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 21 Record Pool reporters. J
.
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[ http:/7onairjobtipsheet.com x|

Wanted: “History of Rock and Roll” on
reel to reel, Drake/Chenault version. 3
or 4 Versions were produced, and
up-dated. Serious buyer/collector of

Drake Jingles and “History”
EMIL8500@aol.com.

Position: Director of Sales/

series.

General Sales Manager

Location: Ft. Walton Beach FL
Control #: 101975R
Description: Cumulus Media is
looking for an experienced DOS/
GSM to lead our number | cluster
in beautiful Ft. Walton Beach/
Destin, FL. Voted best beaches in
the U.S. six yvears running. Great
compensation for the right candi-
date. Excellent leadership skills,
ability to train and inventory man-
agement is crucial for guiding this
cluster. If vou meet these qualifi-
cations and living in paradise in-
terests vou, send resume and cover
letter to:
EOE. 9/26/03.

Radiogm@aol.com.

MIDWEST

National direct marketing
company seeks individual to
maintain as well as grow
current radio client list.
Sales and experience in the
broadcast industry a must.
We offer a competitive
benefits package, base plus
commission and bonus
package. Travel required.
Relocation not necessary.
Send resume in confidence
to: Radio & Records at 10100
Santa Monica Blvd., #1110,
3 Floor Los Angeles, CA
90067. EOE.

_OPPORTUNITIES

MIDWEST

PROGRAM DIRECTOR

KEZK-FM and KYKY-FM, St. Louis
search for a dynamic programming
leader. Minimum three years
experience programming a
successful AC/Hot AC station:
strategic thinker capable of
performing in a competitive
marketplace. Creative, collaborative,
understands all types of audience
research, marketing-oriented,
community-involved, an inspiration
to air talent, expert communicator,
strong administrative skills. Reply 10:
Infinity Broadcasting

Attn: H/R-RR

3100 Market Street

St. Louis, MO 63103

E-mail: kedelmann@stl.cbs.com

Equal opportunity/affirmative
action employer.

CR KGMO is seeking a FT night jcck.
Benefits. T&R to Jeremie Hughes, 901 S.
Kingshighway, Cape Girardeau MO 63703.
EOE. (10/117)

Creative Services Director wanted. Write
and produce radio sales
campaigns for Michigan Radio Stations.
Resume to rbolak@wirx.com. EOE. (10/17)

Looking for:
People Who Get It
People Who Get It Done

Lazer 103.3, Des Moines - Lazers
PD just moved to sister-station WLZR
in Milwaukee. This top rated Active
Rock seeks a PD who knows how to
entertain, create compeliing radio
and loves Active Rock.

WZID, Manchester, NH —Seeking a
leader, coach and marketer for the
nation’s top rated AC - bright and
contemporary, heavy community
involvement. Live in beautiful New
Hampshire, an hour from Boston.

Send package to Steven Goldstein,
Executive Vice President, $aga
Communications, One Turkey Hill
Road South Westport, CT 06880 or
talent@sagacom.com.

EOE.

POSITIONS SOUGHT

Experienced Production/lmaging Wiz
Available. Al Ponalet, 603-661-5110. For
demos and references  Email:
alponalet@comcast.net . Salary negotiable!
Website: www.alponalet.com. (10/17)

Recent ABS graduate. Mutti-talented in all
facets of broadcasting. Dedicated and
hardworking female. Seeking sales
position/voiceover work. Jonna (405) 390-
2991. (1017)

Detroit 13yrs, overnites/weekend -hard
worker djmartin88@hotmail.com. (10/17)

Major Market Talk Show Host! For Conser-
vative Style! Opinionated! Hot Topics! Advice
Talker! Credentials & Experience Guarantee
Success! RoyDackerman@verizon.net (808)
239-2550. (10/17)

Ohio Valley, or weekends in the NY Sub-
urbs. CHR/Hot AC/ALT. Brian Hunter
718-236-7505 or dibrianhunter@aol.com.
(1017)

20 Year Northeast Broadcast Legend,
seeks on air gig in Ft. Myers, FL. Have
worked all formats, Call Don anytime at
671-7110. (10117)

Mornings or drive home. Looking for
radio gig on west coast, Contact Greg
James at 780-421-0549 or j.krause@
shaw.ca. (10/17)

Seeking Sports Director/PBP/Sales
Position. Joe 1-888-327-4996. (10/17)

Eleven year Michigan Country radio
veteran looking to broaden his horizons.
Experience in all departments/dayparts.
Good numbers & references. (231) 933-
4195. (10/17)

Hard working, energetic, and positive
male air talent. Passion for radio with a great
voice. Bring me into your radio family. Chris
@ 905-878-9825. (10/17)

Bill Elliott Hot new format available. 30SJ
Request & Dedication Radio. Listen:
www.30SJ.com. Bill Elliott: (813) 920-
7102, billelliot@30SJ.com. (10/17)

R&R Opportunities

Free Advertising

Radio & Records provides free {20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuais seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior toissue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2* X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
Hinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individi seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on ion letterhead and by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads t0:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico. and $495.00 overseas {U.S. funds only) from Radio & Records
Inc.. at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Caldfomia 90067. Annuai subscription plan includes the weekly
newspaper plus two R&R Oirectories issues and other Special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsoficited material. R&R reserves ali rights in material d for publi All letters toR&R orits
Editors will be intended for publication rep and may be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes ail liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, Califomia 90067 .

HOW TO REACH US FRaDio & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 20067 [
CIRCULATION: 310-788-1625
NEWS DESK: 310-788-1699
R&R ONLINE SERVICES: 310-788-1635
ADVERTISING/SALES:

310-203-8727 OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU:  301-951-9050

615-244-8822

310-203-8727
310-203-9763 mailroom @radioandrecords.com
301-951-9051
615-248-6655

moreinfo@radioandrecords.com linares @ radioandrecords.com

310-203-9763 newsroom @ radioandrecords.com
310-553-4056
310-203-8450

kmccabe @ radioandrecords.com rrdc@radioandrecords.com

310-553-4330 NASHVILLE BUREAU: Ihelton @ radioandrecords.com

hmowry@radioandrecords.com

wwWw americanradiohistorv com
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MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES
KOS STEVENS NTERCRGSES

Lithographed On Heavy, Semi-Gloss Paper

« REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $90.00
1000 -~ $120.00

5x7 - JOCK CARDS
B&wW 1000 -~ $100.00
Color 2000 —~ $408.00

PRICES INCLUDE
TYPESETTING & FREIGHT
FAST PROCESSING
OTHER SIZES AVAILABLE

d
{9
KCEBX PRICES SUBJECT 10
CHANGE WITHOUT NOTICE

Send 8x10 phota. checM.O. Vi
1667 E. Flonda Streot, Dept R Springhekd, MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

AMC. instructions 1o

PICTURES

ol
! o (G urbrm.b
f ﬂ.f’..)'_fﬂ.ﬁ:;

[ /rur“*rrrr '
AALAGEAS AL >

- F 8 Vo
h e r/
Holiday Specials for Every Format
800-231-6100 kriserikstevens.com

Mike Carta

VO IMAGING FOR ALL FORMATS

865-691-8989
WWW.Supersweepers.com

PRODUCTION SERVICES

.w =
g \v& ‘::'-.

t
oo At g oy

BRAND BUILDEH It's working for KLOS {LA) « WRKS

{KISS/NY) @« WBCN {Boston} e WSM AM/FM {Nashville} e Microsoft e Time
sj Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

febee = enese - 1-800-786-7411 rr@bannersonaroll.com

"Give us your production problems."

GANGSTAD PRODUCTIONS
' 425-865-9365

www.creativeoasis.com

VOICEOVER SERVICES

NEw IMAGING VOICES

WWWJonSh uits.com nnwn’uad
www.MattRawiings.com all 3 DBEMOS
www. ThatVoiceGuy.com  NOW!

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- 1 time $95.00
place (per inch): 6 insertions 90.00
13 Insertions 85.00
26 insertions 75.00
51 insertions 70.00

Marketplace

(310) 788-1622

Fax: (310) 203-8727

e-mail: llinares@radioandrecords.com

VOICEOVER SERVICES

PROMOS
AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Call Us.
(310) 229-4548

www.joecipriano.com

www.radioandrecords.com

As Heard In...
Toronto,
Washington DC.,

Las

HYJO’NEIL

as
*THE VOICE HEARD ABOVE THE REST o IENLRGEUTIR LT

DEMO: 1-877-4-YOURVO
www.samoneil.com Gyt 2:y4:1:)]

:30 OR :60

49 2’ voICE-OVERS

-ALL STUDIO TIME! -SINGLE VOICE TALENT!
mp3 ELECTRONIC SHIPPING! -SAME DAY SERVICE!

806-765-5333

or c-mail : jon@greatradiospots.com

"A truly brilliant idea"
"Groundbreaking"

"It works"

Any Station. Any Market.
Any Budget.

www. Promovoice.com

Where talent meets technology

You know the name. A

SEFE DAVIS

Imaging great Radio Stations
in all market sizes, all formats

323-454-:35‘00 |

Email: jeffdavis@jeffdavis.com

Mark McKay Media

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
o ALL FORMATS & MARKET SIZES
o CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

Find Songs About Almost AIW“IiII!I!

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

(CA residents add sales tax)

www americanradiohistorv com

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!® (*on U.S. orders)
Discounted price: $51.96 softcover/$63.96 hardcover

[ — e

Charge by phone: 310.788.1622 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067
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3 DOCRS DOWN Here Without You (Republic/Universall
BEYONCE' f/SEAN PAUL Baby Boy /Columbis/
NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universalf
CHRISTINA AGUILERA f[LIL KIM Can't Hold Us Down (RC4/
BLACK EYED PEAS Where Is The Love? (4&Miinterscape/
MAROON 5 Harder To Breathe (Octonell)
SANTANA fIALEX BAND Why Don't You & | (Arista/
MYA My Love is Like...Whoa (A&M/Interscape/
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC/
TRAPT Headstrong (Warer Bros.)
50 CENT P.I.M.P. (Shady/Atermath/lnterscope/
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7/
STACIE ORRICO (There’s Gotta Be) More Ta Life fFareFront/Virgin/
BEYONCE' flJAY-Z Crazy In Love [Columbia/
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG/
KELLY CLARKSON Low (RCA/
HILARY DUFF So Yesterday (Buena Vista/Hollywood)
18 CHINGY Right Thurr (O7P/Capitoll
19 FABOLOUS f{TAMIA Into You {Desert Storm/Elektra/EEG)
PINK Trouble /Arista/
BABY BASH Suga Suga Universall
22 ATARIS The Boys Of Summer (Cofumbia)
23 JUSTINTIMBERLAKE Senorita {ive/
(2} MATCHBOX TWENTY Bright Lights /At/antic/
(&) JOHN MAYER Bigger Than My Body (Aware/Columbial
(1) BRITNEY SPEARS f/MADONNA Me Against The Music (/ive/
) L1Z PHAIR Why Can't 1? {Capitol)
(2D OUTKAST Hey Ya! (Anista/
28 PHARRELL f]JAY-2Z Frontin' (Star Trak/An'sta)
€D SIMPLE PLAN Perfect flava/

~00-00- ~ -0 2

0600
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® Nat:onal A:rplay Overvlew. October 17, 2003

CHR/POP
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10
"
15
14
24
13
16
21
18
8
20
22
26
36
17
23
27
28
32
29

o2

€ 2PACINOTORIDUS B.L.G. Runnin'...

BEYONCE' f/SEAN FAUL Baby Boy /Columbial

LIL' JON & THE EASTSIOE BDYZ Get Low /7V7)
YOUNGBLODOZ f/LR' JON Damn! (Aristal

LUDACRIS f/SHAWRNA Stand Up (Def Jam South/IDJMG)
BABY BASH Suga Suga (Universall

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitolf
NELLY f/P. DIDOY & MURPHY LEE Shake Ya... {Bad Boy/Universall
CHINGY Right Thurr (OTP/Capital)

YOUNG GUNZ Can't Stop, Won't Stop (Def Jem/IDJMG)
OUTKAST The Way You Mave (Arista/

11 PHARRELL f{JAY-Z Frontin’ (Star Trak/Arista)

12 50 CENT P.LM.P. (Shady/Aftermath/interscope!

® ASHANTI Rain On Me (Murder inc/DJMG)

14 OBIE TRICE Got Some Teeth (Shady/Aftermatlyinterscope)

@ MISSY ELLIOTT Pass That Outch (Gold Mind/Elektra/EEG)

16 FABOLOUS TAMIA Into You (Desert Storm/Elektra/EEG)
MARY J. BLIGE Ooh! {Geffen!
M. LEE f/J. DUPRI Wat Da Hook Gon Be fFo’ Reel/Universsl)
50 CENT If | Can't fShady/Afrermathiinterscope!

20 BUBBA SPARXXX Deliverance (Beatclubyinterscope/

21 R.KELLY Thoia Thowng iive/

22 T.1. 24's (Grand Hustle/Atantic]

23 MARK RONSON International Affair (Elektra/FEG)

(Death Row/Interscape)

25 BOW WOW Let’s Get Oown (Columbia/

26 MYA My Love Is Like... Whoa (A&M/interscopel

) 213 Fly (Geffen/

) WYCLEF JEAN $/MISSY ELLIOTT Party To Damascus 4/

(&) JAGGED EDGE Walked Outta Heaven /Columbia/

€l) BIG TYMERS This is How We Do (Cash Monsy/Universall

0 OTW N -

=

> ™

l 7

10

13
E

18
8
17
12
18
15
21
2
20
3
3
2
2
%
8
%
2

o BEYONCE' fISEAN PAUL Baby Boy /Columbis!
2 YOUNGBLODOZ fiLIL’ JON Damn! {Arista/
LUDACRIS fISHAWNNA Stand Up (Def Jem South/IDJMG/
ASHANT! Rain On Me (Murder IncADJME)
R. KELLY Thoia Thoing 4ive/
JAGGED EOGE Walked Dutta Heaven {Columbia/
R. KELLY Step In The Name Df Love Liive/
8 MARY J. BLIGE Doh! (Geffen/
© OUTKAST The Way You Move Anista/
10 PHARRELL f}JAY-Z Frontin’ (Star Trak/Aristal
11 YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)
@ M. HOUSTON f}J, BUODEN & P. PIPER Clubbin’ /7..6./EE6)
13 LiL' JON & THE EASTSIOE BOYZ Get Low (TVT)
@ CHINGY f/SNOOP 00GG & LUDACRIS Holidae in (0TF/Capitolf
15 NELLY fiP. DIODY & MURPHY LEE Shake Ya... Bad Boy/Universall
@ AVANT Read Your Mind (Geffen/
17 FABOLOUS f[TAMIA Into You (Desert Storm/Elektra/EEG)
@ MONICA Knock Knock &/
18 CHINGY Right Thurr (DTP/Capitoll
M. LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universall
MISSY ELLIOTT Pass That Dutch (Gokd Mind/Elektra/EEG)
22 ERYKAH BAOU Danger...Block On Lock (Motown/Universall
BAD BOY'S DA BAND Bad Bay This Bad Boy That (Bad Boy/Universal}
2PAC f{NOTORIOUS B.1.G. Runnin’... Death Row/interscape/
25 YING YANG TWINS Naggin® (7VT/
112 fILUDACRIS Hot & Wet (Def SoullDJMG)
GINUWINE Love You More (Epic/
WYCLEF JEAN f/MISSY ELLIOTT Party To Damascus 4/
29 DBIE TRICE Got Some Teeth [Shady/Aftermatiinterscopal
€@ JOE More & More Live/

#1 MOST ADDED
ENRIQUE IGLESIAS Addicted (iterscope/

#1 MOST INCREASED PLAYS
BRITNEY SPEARS FIMADONNA Me Against The Music Uive/

TOP 5 NEW & ACTIVE
BLAQUE I'm Good (Elektra/FES/
MISSY ELLIDTT Pass That Dutch (6okf Mind/Elektra/EEG)
0.AR. Hey Girl (Lava)
EVANESCENCE Going Under (Wind'up/
CHINGY FISNOGP DOGG & LUDACRIS Holidae In (0TP/Capitall

CHR/POP begins on Page 23.

™
8 UNCLE KRACKER f/DOBIE GRAY Drift Away flava/
SHANIA TWAIN Forever And For Always (Mercury/IDJMG/

3 MATCHBOX TWENTY Unwel (Atiantic/
CELINE DION Have You Ever Been In Love (Epic/
LUTHER VANDROSS Dance With My Father {}
COUNTING CROWS Big Yellow Taxi (Geffen/interscopel
MERCYME | Can Only Imagine (/NO/Curt/
SIMPLY REO Sunrise {simpiyred.com/
TRAIN Calling All Angels (Columbis/
10 SANTANA fi/MICHELLE BRANCH The Game Of Love /Arista/
11 DANIEL BEOINGFIELD If You're Not The One Asland/OJMG/
12 EAGLES Hole In The World /£RC/
PHIL COLLINS Look Through My Eyes (Wa/t Disney/Hokywood)
14 CHRISTINA AGUILERA Beautiful (RCA/
JIM BRICKMAN Peace (Where The Heart Is) /44L/
CELINE DION Stand By Your Side /Epic/
17 MICHAEL BOLTON When | Fall In Love (Passion Group}
18 LEANN RIMES We Can /Asylum/Curt)
MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise)
SHERYL CROW The First Cut Is The Deepest /A&M/nterscope/
KENNY LOGGINS With This Ring /A# The Best/

22 DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8)
@ SEAL Waiting For You (Wamer Bros)

24 GLORIA ESTEFAN Wrapped £pic/

25 CLAY AIKER This Is The Night (RCA/
@ SARAH MCLACHLAN Falen (Aristal

27 K.CARLSON f/B. MARDONES | Know You By Heart Xstaphonic/
2) TIM MCGRAW Tiny Dancer /(Curt/

(&) CLAY AIKEN invisible /RCA/

€l) DIDO White Flag (Arista)

#1MOST ADDED
JARULE Clap Back tHurder Inc.I0IMG)

#1 MOST INCREASED PLAYS
MISSY ELLIOTT Pass That Dutch (Gokd Mind/Elektra/EEG)

TOP 5 NEW & ACTIVE
CASSIOY F/R. KELLY Hotel (//

L. KRAVITZ FIP. DIDDY & LOON & PHARRELL Show Me... (Bed Boy/Universal)

ERYKAH BADU Darger...Block On Lock (Motown/Universal)
AVANT Read Your Mind (Geffen/
WESTSIDE CONNECTION Gangsta Nations /Capitol/

CHR/RHYTHMIC begins on Page 30.
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21 GUSTER Amsterdam {Gonna Write You A Letter) /Paém/Repriss/
@ FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)

(X3

SANTANA fIALEX BAND Why Don't You & | {Aristal
MATCHBOX TWENTY Unwell (Adantic/

TRAIN Calling All Angels (Columbia)

LIVE Heaven (Radisactive/Geffen)

JOHN MAYER Bigger Than My Body /Aware/Columbia/
MATCHBOX TWENTY Bright Lights /Atiantic/

JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)

3 D0DRS DOWN Here Without You (Republic/Universal)

LIZ PHAIR Why Cen't 1? {Capitol)

0100 White Flag (Arista/

JOSH KELLEY Amazing (Holywood]

UNCLE KRACKER f/OOBIE GRAY Drift Away (Lavs/
SARAHMCLACHLAN Fatlen (Arista/

MICHELLE BRANCH Are You Happy Now? (Maverick/Warmer Bros.)
EVANESCENCE Bring Me To Life (Wind-up/

SHERYL CROW The First Cut Is The Deepest (A&M/interscape/
BARENAKED LACIES Another Postcard {Chimps) (Reprise/

8 VERTICAL HORIZON I'm Stili Here /RC4)

NICKELBACK Someday (Roadrunner/IDJMG/

STAIND So Far Away /Flig/Elektra/EEG)

23  ATARIS The Boys Of Summes (Columbia/

24 SALIVA Rest In Pieces fisland//DJMG/

SEAL Waiting For You (Warner Bros.)

MICHELLE BRANCH Breathe (Maverick/Warner Bros)

SHANIA TWAIN Forever And For Always Mercury//DJMG)
8 SUGAR RAY [s She Reaily Going Out With Him? /Atiantic/

@ STING Send Your Love /A& M/interscope)

30 GAVIN DEGRAW Follow Through 4//
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#1 MOST ADDED
JA RULE Clap Back (Murder inc./IBJME/

#1 MOST INCREASED PLAYS
CHINGY FISNDOP D0GG & LUDACRIS Hokidae In (07P/Capital

TOP 5 NEW & ACTIVE
T8 Be Easy (Grand Hustle/Atiantic)
CASSIDY FIR. KELLY Hotel ¢/
BOW WDW FIJAGGED EDGE My Baby (Cakunbia)
OWELE Find A Way (Virgin/
TIMBALAND & MAGOO FISEBASTIAN Indian Flute /BlackGround

URBAN begins on Page 35.

™
@ STAINO So Far Away (Fig/Elektra/EEG)
2 NICKELBACK Someday (Roadrunner/IDJMG)]
3 AUDIOSLAVE Show Me How To Live finterscope/Epic/
@ 3 000RS DOWN Here Without You (Republic/Universall
5 GOOSMACK Serenity (Republic/Universal]
o A PERFECT CIRCLE Weak And Powerless (Virgin/
7 LINKIN PARK Faint (Warner Bros.)
o WHITE STRIPES Seven Nation Ammy (Third Man/V2/
§  BLACKLABEL SOCIETY Stillborn (Spitfire/
10 FUEL Falls On Me /Epic/
11 SHINEOGWN Fly From The Insida (Atlantic/
12 AUDIOSLAVE Like A Stone finterscope/Epic/
13 TRAPT Headstrong Warmer Bros./
14 SEETHER Gasoling /Wing'up/
15 TRAPT Sti Frame (Warner Bros.)
16 DISTURBED Liberate /Reprise/
(D AUDIDSLAVE | Am The Highway finterscape/Epic/
18 SMILE EMPTY SOUL Bottom Of A Bottle /Zava/
18 JET Are You Gonna Be My Girl (Elektra/EEG/
COLO Suffocate iFisy e faiimaom!
SEVENDUST Enemy (7V7)
P.0.0. Will You {Atiantic/
LINKIN PARK Numb (Warner Sros.)
24 2 TOP Piece (RCA/
25 MUOVAYRE World So Cold (£pic/
26 CHEVELLE Closure (Epic/
27 POWERMAN 5000 Action (DreamWorks/
PUDDLE OF MUOO Away From Me (Geffen)
BLACK LABEL SOCIETY The Blessed Hedlride (Spitfive/
30 THREE DAYS GRACE {I Hate) Everything About You //ve/

#1 MOST ADDED
ROD STEWART FICHER Bewitched, Bothered And Bewidered 4/

#1 MOST INCREASED PLAYS
SIMPLY RED Sunrise (simpyred. com)

TOP 5 NEW & ACTIVE
BURKE RONEY Let It Al Come Down (7 Workd/
HALL & OATES Getaway Car (L-Watch/
ANNIE LENNOX Wonderful [/
JOHN MAYER Bigger Than My Body (Awara/Columbia/
MICHAEL MCOONALD Ain't No Mountain High Enough (Motown/

AC begins on Page 48.

#1 MOST ADDED
TRAIR Wren | Look To The Sky (Coumbia)

#1 MOST INCREASED PLAYS
NELLY FURTADO Pcwerless (Say What You Want) (DreamWorks/

TOP 5 NEW & ACTIVE
TRAIN Wren | Lok To The Sky (Columbia/
MARIA | Give, You Take (DrsemWorks/
NO DOUBT it's My Life fintarscope)
FUEL Fahs OnMe /Epic/
MEAT LOAF | Couldn't Have Said It Beter (Sanctuary/SRG/

AC begins on Page 48,

wwWwW americanradiohistorv com

#1 MOST ADDED
PUDOLE OF MUOD Away From Me (Geffen/

#1 MOST INCREASED PLAYS
PUDDLE OF MUDD Away From Me (Geffen/

TOP 5 NEW & ACTIVE
LYNYRO SKYNYRD That's How | Like It (Sanctuery/SRE/
KiD ROCK Feel Like Makin' Love (Lava/Atiantic/
PORCUPINE TREE Blackest Eves fLava/
STATIC-X The Only (Wamer Bros./
FINGER ELEVEN One Thing (Wind'up/

ROCK begins on Page 56.
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National Airplay Overview: October 1 7, 2003

w W w W w W
3 @ KEM Love Calls Motown/Universall 2 @ GARY ALLAN Tough Little Boys /MCA/ 2 CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock/
1 2 LUTHER VANDROSS Dance With My Father £/ 1 TIM MCGRAW Real Good Man /Curt/ 4 PRAFUL Sigh /Rendezvous/N-Coded)
4 3 HEATHER HEADLEY | Wish| Wasn't (RCA/ 7 TOBY KEITH | Love This Bar /OreamWorks/ 1 PAUL JACKSON, JR. It's A Shame (Blve Note/
6 € R.KELLY Step In The Name Of Love v/ 4 MARTINA MCBRIDE This Dne's For The Girls (RCA/ 3 KENNY G. Malibu Dreams /Arista/
2 5 TAMIA Officially Missing You (Elektre/EEG) 5 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/ 6 DAVE KOZ Honey-Oipped (Capitol/
5 6 GERALD LEVERT U Got That Love (Elektra/EEG/ 8 RASCAL FLATTS | Melt Lyric Street/ 7 MINDI ABAIR Flirt (GRP/VMG/
7 8 JAVIER Crazy (Capitol/ 9 PAT GREEN Wave On Wave (Republic/Universal South/ 5 7 URBAN KNIGHTS Got To Give It Up (Narada/
9 DWELE Find A Way Virgin/ 12 GEORGE STRAIT Cowboys Like Us /MCA/ 9 @ M.MCDONALD | Heard It Through The Grapevine (Motown/Universall
8 9 SMOKIE NORFUL | Need You Now /EM) Gospelf n BILLY CURRINGTON Wak A Little Straighter Mercury/ 8 9 DAVIO SANBORN Comin’ Home Baby (GRP/VMG/
12 1) RHIAN BENSON Say How I Feel /0KG) 14 MONTGOMERY GENTRY Hell Yeah {Columbia) 12 10 LUTHER VANOROSS Dance With My Father &/
10 11 JAHEIM Put That Waman First (Divine MilfWarner Bros.) 13 CHRIS CAGLE Chicks Dig It (Capital/ 11 11 RICK BRAUN Green Tomatoes (Warmer Bros.
11 12 RUBEN STUDDARD Superstar &/ 18 LONESTAR Walking in Memphis /8V4/ 13 12 PAUL TAYLOR On The Move /Peak/
17 8 ARETHA FRANKLIN Wonderful (Arista) 16 REBA MCENTIRE I'm Gonna Take That Mountain (MCA/ 14 8 DARYL HALL She’s Gone (Rhythm & Groove/Liquid 8)
15 ANTHONY HAMILTON Comin’ From Where I'm From (So So Def/Arista) | 17 RUSHLOW 1 Can't Be Your Friend fLyric Strest/ 17 CHRIS BOTTI Indian Sumwmer {Columbia)
13 15 KINDREO Far Away (Epic/ 22 BROOKS & OUNN You Can’t Take The Honky Tonk... (Arista/ 16 15 JAZZMASTERS Puerto Banus (Trigpin V* Rhythm)
16 €D 1SLEY BROTHERS HRON ISLEY Busted (DreamMorks) 21 i) TRACY BYRO Drinkin' Bone (RCA/ 18 16 CHUCK LOEB eBop (Shanachie/
14 17 FLOETRY Getting Late DreamWorks/ 19 i} ROONEY ATKINS Honesty (Write Me A List) {Curt/ 21 Q@) LEERITENOUR Inner City Biues (GRP/VMG)
18 18 CALVIN RICHAROSON Keep On Pushin’ /Hollywood) 20 L) SHERRIE AUSTIN Sweets Of Heaven (C4/85R/ 19 &) JIMMY SOMMERS Take My Heart... (GeminiHigher Octave)
20 JAHEIM Backtight (Divine Mil/Warner Bros.) 23 JO OEE MESSINA ) Wish (Curty 22 (&) SIMPLY REO Sunrise simplyred.com/
23 WILL OOWNING A Million Ways (GRP/VMG) 24 EZ) BLAKE SHELTON Playboys Of The Southwestem World (Warner Bros.) | 24 €1) NICK COLIONNE High Flyin' (3 Keys Music/
25 JOE More & More (/ive/ 27 DIAMOND RID Wrinkles (4rista/ 20 21 ACOUSTIC ALCHEMY No Messin' Higher Octavel
21 22 VIVIAN GREEN What Is Love? (Columbia/ 26 EEl SCOTTY EMERICK ) Can't Take You Anywhere (Dreamiorks/ 23 22 STEVE OLIVER Positive Energy (Native Language/
24 23 AVANT Read Your Mind (Geffen/ 28 TERRI CLARK | Wanna Do It ANl (Mercury/ 26 STEVE COLE Everyday (Warner Bros.)
26 @ MANHATTANS Turn Out The Stars Love-Lleg/ kil JIMMY WAYKE | Love You This Much [DreamWorks/ 25 MARC ANTOINE Funky Picante (Rendezvous/
22 25 ARETHA FRANKLIN Only Thing Missing Is You fArists/ 30 EE) JOSH TURNER Long Black Train MCA/ - DAVIO BENOIT Watermelon Man (GRP/VMG)/
28 €@ IMPROMP 2 Mocha Soul Big3/ 3 BRAD PAISLEY Little Moments (4rista/ 29 RONNY JORDAN At Last WV-Coded)
27 27 MONICA So Gone & 29 MARK WILLS And The Crowd Goes Wild /Mercury) 28 27 PAMELAWILLIAMS Afterglow /Shanachiel
— €) ASHANTI Rain On Me /Murder Inc.IDJMG) - SHANIA TWAIN She’s Not Just A Pretty Face Mercury/ 27 28 JEFF GOLUB Boom Boom (GRP/VMG/
— @) EARTH, WINO & FIRE Hold Me (Kalimba/ 32 CRAIG MORGAN Every Friday Afternoon /88R/ — €D SEAL Touch Warner Bros.)
— €Y JAGGED EDGE Walked Outta Heaven /Columbia) 35 SARA EVANS Perfect (RCA/ 30 30 BLAKE AARON She's So Fine flanervision/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
NEM Matter Of Time Motown/ CLINT BLACK Spend My Time /Equity Music Groug) LEE RITENOUR inner City Blues (GRP/VYMG/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
DWELE Find A Way Virgin/ SHANIA TWAIN She’s Not Just A Pretty Face (Mercury/ DAVE KOZ Honey-Dipped /Capitol/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
STEPHANIE MILLS Can't Let Him Go &M/ KEVIN DENNEY A Year At A Tme [Lyric Street/ RIPPINGTONS Bella Luna (Peak/
MARY J. BLIGE Ooh! (Geffen) REBECCA LYNN HOWARD 1 Need A Vacation /MC4/ MARION MEADOWS Treasures (Heads Up/
OEITRICK HADDON Sinner's Prayer (Verity/ BUDDY JEWELL Sweet Southern Comfort (Columbia/ BASS X Vonni (Liguid 8/
JEFF MAJORS Heard My Cry /Music One/ CLINT BLACK Spend My Time /Equity Music Group/ KIRK WHALUM 0o You Feet Me /Warner Bros.)
GOAPELE Even Closer (Skyblaz/ TRACY LAWRENCE Paint Me A Birmingham (Dreamiorks/ STEVE WINWDOD Why Can't We Live Together (Wincraft/SC/Fidelity/
URBAN begins on Page 35. COUNTRY begins on Page 41. Smooth Jazx begins on Page 54.
ACTIVE ROCK ALTERNATIVE TRIPLE A
w W W Tw W Tw
11 STAIND SoFar Away (Flig/Elektra/EEG) 11 STAIND So Far Away /Fiip/Elektra/EEG/ 1 R.E.M. Bad Oay (Warmer Bros)
2 2 LINKIN PARK Faint Warmer Bros.) 2 @ APERFECT CIRCLE Weak And Powerless (Virgin/ 2 JOHN MAYER Bigger Than My Body /Aware/Columbial
3 3 DISTURBED Liberate fRaprise/ 3 3 LINKINPARK Faint (Warner Bros.) 3 BEN HARPER Diamends On The tnside /Virgin/
4 @ APERFECT CIRCLE Weak And Powerless (Virgin/ 4 4 NICKELBACK Someday (Rosdrunner//DJMG) 4 JACK JOHNSON Wasting Time Lack Johnson Music/Universal)
5 5 NICKELBACK Someday (Roadrunner/|DJMG) 5 5 EVANESCENCE Going Under (Wind.up/ 6 JONNY LANG Red Light (A&M/interscope/
6 6 AUDIOSLAVE Show Me How To Live finterscape/Epic) 6 6 AUDIOSLAVE Show Me How To Live finterscope/Epic/ 8 SARAHMCLACHLAN Faben (Arista/
[ TRAPT Stil Frame (Warner Bros.) 7 TRAPT Still Frame (Warner Bros./ 9 JASON MRAZ You And | Both (Elektra/EEG)
8 8 SMILE EMPTY SOUL Bottom Of A Bottle fLava/ 8 § WHITE STRIPES The Hardest Button To Button (Third Man/V2) 5 8 STING Send Your Love (A&M/interscope/
7 9 GOOSMACK Serenity (Republic/Universal) n THREE DAYS GRACE ! Hate} Everything About You Live/ 10 € WALLFLOWERS Closer To You finterscape/
10 10 SHINEDOWN Fly From The Inside (4tantic/ 9 10 OASHBOARD CONFESSIONAL Hands Down (Vagrant/ 7 10 PETE YORN Crystal Village {Columbia
11 11 WHITE STRIPES Seven Nation Army (Third Man/V2} 10 11 GODSMACK Serenity {Republic/Universall 13 11 HOWIE DAY Perfect Time Of Day /Epic/
12 FUEL Falls On Me /Epic/ 1412 FUEL Falls On Me (Epic/ 16 () SHERYL CROW The First Cut Is The Oeepest (Mercury/lnterscope
15 SEVENDUST Enemy (T¥T/ 16 8 P.0.D. Will You (At/antic/ 14 13 LOSLONELY BOYS Heaven {0/
14 SEETHER Gasoline Wind'up/ 45 BLINK-182 Feeling This /Geffen/ 12 14 GUSTER Amsterdam {Gonna Write You A Letter} (Paim/Reprise/
18 P.0.0. Will You (Atlantic) 12 15 WHITE STRIPES Seven Nation Army /Third Man/V2/ 15 (B BARENAKED LAOIES Another Postcard (Chimps} /Reprise/
16 COLO Suffocate (Flin/Geffen/interscope) 13 16 SMILE EMPTY SOUL Bottom Of A Bottle Zava/ 11 16 EASTMOUNTAINSOUTH YouOance Oreamiorks/
13 17 TRAPT Headstrong Warner Bros.) 21 8 LINKIN PARK Numb (Warmer Bros.} 18 ) DIDO White Flag (4rista/
21 () THREE DAYS GRACE {l Hate} Everything About You ive/ 17 JET Are You Gonna Be My Girt (Elektra/EEG) 19 @) TRAIN When I Look To The Sky (Columbia/
22 ) STATIC-X The Only (Warner Bros.} 15 19 TRAPT Headstrong (Warner Bros.) 20 &) LYLELOVETT My Baby Oon't Tolerate /Curt/Lost Highway)
32 @) LINKIN PARK Numb (Warner Bros.) 19 SWITCHFOOT Meant To Live {Rad ink/Columbia) 23 €1) OAMIEN RICE Volcano /Vector Recordings/
23 €§) CHEVELLE Closure (Epic/ 25 STROKES 12:51 (RCA/ 21 €3) JOE FIRSTMAN Breaking All The Ground fAt/antic/
24 €2} AUOIOSLAVE | Am The Highway /nterscope/Epic/ 24 COLD Suffocate (Fiip/Geffen/interscope) 17 22 DAVEMATTHEWS Gravedigger /RCA/
34 €¥) KORN Right Now /Epic/ 28 3 D0ORS DOWN Here Without You (Republic/Universal) 28 VAN MORRISON Once In A Bive Moon /B/ue Note/EMC)
19 24 KORN Did My Time fimmortal/Eic/ 23 24 BILLY TALENT Try Honesty fAt/antic/ 27 SANTANA H/ALEX BAND Why Oon't You & | Arista/
25 25 SLOTH Someday (Holywood) 26 @ O0ISTURBED Liberate {Reprise/ 22 25 COLDPLAY God Put A Smile Upon Your Face {Capitol
28 €@ 3DOORS DOWN Here Without You (Republic/Universal) 27 26 YELLOWCARD Way Away (Capitol) — €D COLOPLAY Moses /Capitol
29 27 POWERMAN 5000 Action (DreamWorks/ 18 27 AFI The Leaving Song Part | (OreamWorks) 26 @) LIVE Heaven (Radivactive/Geffen)
26 28 MOTOGRATER Oown Vo Name/EEG) 22 28 311 Creatures (For A While} (Volcano/ — @) 21GGY MARLEY Oragonfly (Private Music/AAL)
27 29 1LL NIND How Can | Live (Roadrunner/iDJMG/ 29 8 SEVENDUST Enemy (TV7/ 29 @) NORTH MISSISSIPPI ALLSTARS Eyes (Tone-CoalATO)
30 30 EVANESCENCE Going Under MWind-up/ 30 AUDIOSLAVE | Am The Highway finterscope/Epic/ 25 30 GRANDADOY Now It'sOn /2
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
PUDDLE OF MUDD Away From Me (Geffen/ PUDDLE OF MUDD Away From Me (Gaffen/ DAVE MATTHEWS Save Me 04/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
PUDDLE OF MUDD Away From Me (Geffen) BLINK-182 Feeling This (Geffen/ COLDPLAY Moses /Capital)
TOP NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

40 BELOW SUMMER Self Medicate /Razor & Tie/
KID ROCK Feel Like Makin® Love /Lava/Atlantic/
ADEMA Promises (4rista)

ROCK begins on Page 56.

COLOPLAY Moses /Capitol/
KINGS OF LEON Molly's Chamber (RCA/
FINGER ELEVEN One Thing (Wind.up/
TRAVIS Re-Offender {Epic/

IGGY POP Little Know It A¥ (Virgin/

ALTERNATIVE begins on Page 62.

www americanradiohistorvy com

JOHN HIATT Circle Back (Mew West/
MAVERICKS | Want To Know (Sanctuary/SR6}
THORNS Blue {Aware/Columbia)

3 DOORS DOWN Here Without You (Republic/Universal)
AUDIOSLAVE Like A Stone finterscope/Epic/

TRIPLE A begins on Page 66.
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By Erica Farber

orn and raised in Columbus, OH, Matt Mnich
is the definitive local broadcaster. As
President and Chief Executive Officer of
North American Broadcasting, he runs a
company started by his father and
continues to move it forward. North
American employs approximately 50 people
at three radio stations, all located in the
Columbus market.

Getting into the business: “I grew up
in the business. Qur AM station, WMNI,
went on the air in the late '50s. My dad put
it on. So, I've been around radio all my life.
In college I decided that this is what I wanted to do. I was
one of the lucky ones who figured that out early in tife.
The fact that it’s a family business is the icing on the cake.
I came to work here selling. Shortly thereafter my dad
died, so I got the accelerated course.”

Mission of the company: “I don't think it's any
different now from what it was years and years ago: to
serve our community in the best possible way that we can.
That community includes listeners and clients.”

On the name North American Broadcasting: “It was
a name my dad came up with in the '50s. We never zalked
in detail about what the grand plan was, although I
suspect it was a young guy from southern Ohio wha came
to the big city and wanted to be in radio but didn't have
any money and did a whole lot of things that were
impossible by many accounts and wanted to build a big
operation. I don’t think he wanted to limit it by name.”

Long-range goals: “We continue to look for
acquisitions. We look mostly here, locally. Not that we're
not interested in other markets, but we still have some
room to grow here, and strengthening our position is very
appealing.”

Keeping track of potential buyers: “That file got so
big a number of years ago, I dont count anymore. It used
to be that people wanted to buy us because Columbus was
a great radio market and that was the end of the sentence.
Now people want to buy us because Columbus is a great
radio market, but why in the world wouldn’t I want to sell?
It's one of those things we deal with. Everyone has their
own agenda for why we should behave a certain wey or
make certain decisions. That's fine. We have ours too. We're
pretty happy with where we are and how far we've come.
We're pretty proud of it.”

Competing against public companies: “It's
challenging. For better or worse, it’s the way the world is
today. I have doubts about whether our industry is any
better off because of consolidation, and by that I mean,
ultimately, the listeners. That's who we exist to serve, Our
advantages are that we're nimble. We can move mcre
quickly. We can build a better radio station for ous market
than an organization that’s trying to play the averages and
build a pretty good one for all markets. That's the benefit.
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MATT MNICH

President/CEO, North American Broadcasting

“The challenge is that we battle people who have
considerably more resources for the same dollars, the same
clients and the same listeners. We've got some very
dedicated people who make it possible for us to continue
to be effective and competitive in an environment where a
lot of peopie probably didn’t think we would be able to
continue tc do so.

“It's easy to get immersed in the battles. Sometimes
you need to step back and look at some of the successes
as opposed to the little things that you do each day to
win those battles, The big picture is really a lot of fun.
Friends we've been battling for years, some very good
people, are running and running. There’s no time to come
up for air, and whatever they do isn’t good enough. That’s
a problem. In that t even the best people will
either burn out early or get soured on the business in
time.”

The structure of his cluster: “The FMs are sold by
one staff, and the AM has an independent staff, although
we do a lot of single-station sales. You can buy us any way
you want, and we feel that's the way it should be. We're
not so much about bundling and packaging as we are
about trying to figure out what audience we can deliver
and working to find the clients that need that audience.

“We tend to look longer term. If we can be successful
with a client by helping them achieve their goals by
understanding what they want, if their product or ours
changes down the road, we will have established some
trust that will put us in a good position. It’s about the
long haul. We've been doing this for 45 years; it really
isn’t about next quarter. Next quarter’s important to us,
but what’s more important is next year and the year after.
That's one of the ad of being independent.”

Staff challenges: “That’s been cyclical. We've seen
the pendulum swing from one extreme to the other. It
went from the last thing you'd ever want to do is work for
a standalone to times when people have been through the
consolidation cycle over and over, in some instances at the
same facility, and they can’t wait to get out. They see the
stability we have and find it very appealing.

“We've got a number of people who have been with us
for a long time in every capacity, from on-air to sales to
senior management. It’s comforting that we can maintain
an environment where people want to work every day. We
can’t just hang out because this is fun; we have to be
competitive. This is how we make a living. We can’t rely
on another market to shore us up; we've got to be good. I
think the stability we've displayed is appreciated more
now by employees than it has been at some times in the
past.”

Involvement in the community: “That’s very
importan: to me personally. It's important to our
organization. A number of our people are very active in a
variety of different outside organizations. That’s what
good business is about in your town, and it’s what good
business is about in radio.”

State of the industry: “The Telecom Act and
consolidation have changed the structure of our industry
and the way we operate. There are very few aspects of
radio today that have not been affected. For 70 years our
business was deeply rooted in local community
involvement and tocal ownership, and that all went out
the window with consolidation and the Telecom Act. We're
still in a state of change. I don'’t think the dust has
settled. As an industry, we're still figuring out how to
operate big companies. I suspect that most of the
consolidators want to reap the benefits of being large and
also not lose touch with the local aspect of the industry. I
can't speak for them, but it would shock me if anyone said
that everything we did up to ‘96 was wrong.”

State of business: “Ours is pretty good. The summer
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here in Columbus wasn't great, and the market’s flat for
the year. We're up and we're doing 0K, but we're certainly
working hard to do better. Next year should be healthier
than this year. We'll see more growth, generally speaking.
How that shakes down market by market, I don't know.
We're at a fragile point in the economic turn. Everything
points to an economic turn, which should benefit radio.

“The interesting thing about this cycle is that, as an
industry, we have historically done very well in down
economic times because of our efficiency and
targetability. Maybe consolidation is one of the reasons we
haven’t fared so well in this cycle. We're much more visible
and more tied to national business in a lot of cases. Some
of our best growth years as an industry in the past were in
down economic times. That hasn't been the case in this
cycle. This may be the first time that’s ever happened.”

Something about his company that might surprise
our readers: “Although we take our budgets and
forecasting very seriously, at our core we continue to be
very focused on what works for our clients and how to
help them achieve their goals. We don'’t put our agenda
ahead of our clients or our listeners if we're talking about
formatics or programming. If we can help our clients
achieve their goals, ours will be met as well.”

Most influential individual: “My dad, although he
wasn't here for the majority of my professional career. A
combination of Mom and Dad. She got involved in the
business right after he died. She’s still pretty active. It
was a funny set of circumstances, aside from the personal
issues. I was in my early 20s, and one of our senior guys,
GM Mark Gividen, who’s been with us for years, was in his
mid-20s. We had a lot of great people, don't get me wrong,
but it was probably myself, Mark and Mom. Most people
had a considerable degree of doubt as to whether we
would be successful and make this work. I never did. It's
been a fun and challenging 22 years. We've had a real
good growth record in that time. We're pretty proud of
that.”

Career highlight: “Our growth rate over the whole
term as a business. We've grown annually at a double-digit
rate over 20 years.”

Career disappointment: “There are always little
things, but-nothing that comes to mind. I don't mind if
we make mistakes; I just don’t like making the same
ones.”

Favorite radio format: “I like any format that's
dominating its targets on our stations.”

Favorite television show: “I watch a lot of news, but
there’s nothing that’s an appointment thing with me.”

Favorite song: “Ray Price’s For the Good Times.”

Favorite book: “1 love reading The Harvard Bi
Review.”

Favorite movie: “The Sting.”

Favorite restaurant: “Brio Tuscan Grill, here in
town.”

Beverage of choice: “Beer.”

Hobbies: “I'm a car guy. I like vintage cars, sports
cars. I collect them. We have a few, a couple that Dad
bought. We've got some stuff that goes back to the ‘30s,
an Auburn and an Accord. I've got an E-type Jag from the
’60s. I tinker with them. That's my distraction. I used to
race sports cars. That was something I was passionate
about. I ride motorcycles, play golf.”

E-mail address: “mmnich@nabco-inc.com.”

Advice for broadcasters: “Make sure you step back
and look at the big picture and the implications of what
you're doing in your department or your station as it
relates to the other constituents you're working with,
whether it be staff, outside clients or employees. We can
get awful shortsighted sometimes as an industry. That
hurts us.”
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SALUTE

TO

EXCELLENCE

In Recognition of
Black Radio Month
THE 12TH ANNUAL
SALUTE TO EXCELLENCE
AWARDS DINNER

Benefiting The National Jazz Museum

honoring
Barry Mayo

Emmis CommunicATIONS/NEW YORK
Senior V.P./Market Manager

Thursday, October 30, 2003

New York Sheraton Hotel & Towers

New York, NY
Reception 7:00 p.m. « Dinner 8:00 p.m.

For further information, contact Cynthia Badie Associates
175 West 93rd Street, Suite 800, New York, NY 10025 ¢ 212-222-9400 * Fax: 212-222-1233
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If YOU HAD TO CHOOSE JUST ONE...
THIS WOULD BE 1T!!

This week’s *.
Most Added!! -

On your desk
and ready forairplay! :

&we angeﬁ The second smash SIﬁgle from the ut al bum, 1C€ Creamnm.
Featuring sensuous vocals, romance, fantasy and fun from ]S -- the Johnson Sisters!!

Produced, written and arranged by R. Kelly
Album in stores now

“LOVE ANGEL” ... already in play at:

WPWX 33x KJMM14x WVEE30X KJLH 12x WEMX23x  WJMI 10x
WDZZ 25x WAQOK 8x KPRS17x  WGCI 8x KRRQ 12x

“This is the #1 most requested record at the station” - WPWX, Jay Alan/PD
“My favorite song on the album!” — KKBT, Tawala Sharp/MD //{ff?
“This was my favorite album cut from day one” — KPRS, Myron Fears/APD Do)

“This song is a smash!” - KHHT, Michelle S./PD R
“The JS single is soooo000 hot!!!!” - WAMO - Boogle/MD
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