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Jackson Rocks The World
After just two days of airplay last week, Michael Jackson
debuts on four R&R charts (CHR/Pop, CHR/Rhythmic,
"l 7| Urban and Urban AC) with
b “You Rock My World,”

AN the first single from his
‘% | Epic album Jnvincible,
iﬁ"@"— g which is due out Oct. 30.

t ) Jackson also grabs Most
Added honors at CHR/Pop
t o with 126 adds and at

: CHR/Rhythmic with 42.

Y J
RADID & RECORDS,

www.rronline.com

Remembering Aaliyah

almost immediately
with special broadcasts
and public memorials.
The record community §
iS also in mourning,
having lost not only a
talented artist, but
several executives as
well. Coverage begins
on Page 1.

MICHAELJACKSON

TOUROCKMNYWORLD
THE FIRST SINGLE FROM THE NEW ALBUM
“I'NVINCIBLE?”

Produced by Michael Jackson for MII Productions
and Rodney Jerkins for Darkchild Entertainment

@ LK
ipic’ Reg U.S. Pat. & Tm. Of. Maven Roylstrada./ED ix n trademark of Sony Muxte
Entertalument Ine./© 2001 Sony Musia Entertainment Ine.
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Radio reacted to last weekend's tragic death of Aaliyah
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“Stay Together For The Klds”

Take Off Your Pants And Jacket

COULDN'T WAIT:

KROQ Q101 KITS WHFS
KNDD XTRA KFSD KJEE
KFMA KXTE KWOD WZNE

pARBNTAL EBITED o learn more aboul
YERSION ALS 'arenta visory, go to
ADUISUAY [ .

Produced by Jerry Finn  Mixed by Tom Lord-Alge Management: Rick DeVoe WWW.blink182.com  www.mcarecords.com  cue, v et
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management ¢ marketing ¢ sales

As a meticulous historian of business
strategies, there’s probably nobody better
equipped to advise you on how to build a
winning strategy than R&R's resident
futurist, John Parikhal. And, as John
points out, if all your other options for
meeting your company’s goals have been
exhausted, it's t'me to focus on strategy.
John's column appears in this week’s
Management, Marketing & Sales section.
Pages 10-13

THE RECORD BUYER EXPOSED!

In June R&R and Edison Media Research
revealed exclusive research that solidified
the connection between radio airplay and
record sales. This week each of R&R’s
music-format editors (including Christian
Editor Rick Welke) break out and focus in
on specific aspects of that research. You
may be surprised at some of the findings.
Throughout this issue

SALARY SURVEY NEXT WEEK!

Year after year, it's R&R's most-requested
feature ... our anual survey of radio-
industry salaries. We begin with the
receptionist, and we don’t stop until we
get to general manager.

¢ Stu Cohen appointed SVP/Promo

IN THE NEWS

for Extasy Records

» Bill Macky named VP/Nat'l
Promo for MCA/Nashville

» Dion Summers becomes
PD of KBFB/Dallas

AUGUST 31, 2001

Sirius Says: ‘Radio Sucks’
M Satellite broadcaster steps up self-promotion

Sirius Satellite Radio took a
cocky route to self-promotion
last week. sending an e-mail to
“Sirius Insiders” — consumers,
retailers and investors — that
stated, “Let’s face it, radio
sucks.”

That phrase — along with
“Sirius Satellite Radio will revo-
lutionize radio as you know it
and set a whole new standard”
— was part of note aimed at

keeping potential subscribers in-
formed of the company’s activi-
ties. The e-mail included a link
to a contest in which entrants
can win a free Kenwood car ste-
reo capable of receiving Sirius’
satellite broadcasts, a link to a
list of local retailers that sell
Sirius receivers and a link to
sign up to sample Sirius’ 50 mu-
sic channels online, talk with

SIR1US/See Page 8
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Clear Channel Sets New Senior-Management Structure

B Eight SVPs will lead newly realigned geographlc divisions; company will also appoint regional VPs

By JeFFREY YORKE l

R&R WASHINGTON BUREAU CHIEF
Yorke @ rronline.com

Three things worth noting
happened to Clear Channel
Radio in the last week. First,
the behemoth surpassed the
1,200-station mark — 1,201,

Cullen

to be exact — by purchasing  Donahoe Freeman Meyers Crowl Ferrara Williams
Whitehall Enterprises’ Full

Service WAAM-AM/Ann Arbor, Ml for $2 million. .

With that many stations, a trained sales staff is A B By < Rap Williams
important, so the company then announced ‘,/ mal | o = ¥ ¢ - ' %+ “Mortheast

that it will hire an additional 500 AEs.
Then, on Monday, newly installed Presi-
dent/COO John Hogan unveiled a
“sweeping realignment” plan to bring }[m Ilonahn‘--
organization to the organization. { West cuast

Eight Sr. VPs were selected to over- |
see eight newly drawn geographic divi- ‘:[ $ Southwest  / N~ |
sions. Five of the individuals are already " / i/ John Cull
company Sr. VPs: Jim Shea. who will lead Southwest/Ce G
the Mid-Atlantic division; Peter Ferrara, ]
who will lead the Southeast: Dave Crowl, who
will lead the Midwest; Jay Meyers, who will lead the
Plains/Northwest division; and Jim Donahoe. who will lead -
the West Coast. Clear Channel/Philadelphia Market Manager

JD Freeman |

Page 3

m

CHR/POP
+ BLU CANTRELL Hit 'Em Up Style (Oops!) (Arista)

CHR/RHYTHMIC
- JENNIFER LOPEZ I'm Reat (Epic)

URBAN
+ JENNIFER LOPEZ I'm Rezl (Spic)

BRBAN AC
« ALICIA KEYS Fallin’ (J)

COUNTRY
* BLAKE SHELTON Austin (#arner Bros.)

K
« FAITH HILL There You'll Be (Warner Bros.)

HOT AC

« THAIN Drops Of Jupiter (Tell Me) (Columbia)

SMOOTHJAZZ
« LEE RITENOUR t/DAVE GRESIN Get Up ...

ROCK

« STAIND It's Been Awhile (FFp/Elektra/EEG)

ACTIVE ROCK
«T00L Schism (Volcano)

ALTERNATIVE
« ALIEN ANT FARM Smooth Criminal (DreamWorks)

TRIPLE A

« A-RO-CELT {/P. GABRIEL When ...

(GRPAVMG)

(Real WoridNVirgin)

NEWSSTAND 2RICE $6.50

Rob Williams is promoted 1o lead the Northeast, while Phoenix
Market Manager JD Freeman is elevated 1o lead the Southwest.

CLEAR CHANNEL/See Page 24

* Includes Hawaii
* Includes Alaska

Tristani Set To
Exit FCC Sept. 7

By Joe Howarp
R&R WASHINGTON BUREAU
Jhoward@rronline.com

1t’s been in the rumor mill for
months, but
she made it of-
ficial Monday:
Commissioner
Gloria Tris-
tani will leave
the FCC Sept.
7 and head
back to her
home state of
| New Mexico.

The commis-

sioner said

months ago that she would leave
the govemment post sometime in
the fall. She is expected to chal-
lenge incumbent Republican Pete
Domenici for the U.S. Senate.

Tristani said that it is time 10
move on after nearly four years
at the FCC. “It has been a great
honor to serve as a member of

TRISTANI/See Page 8

Tristani

Plane Crash Kills Aaliyah, Eight Others

By STEVE WONSEEWICZ
R&R MUSIC EDITOR
swonz@rronline.com

The radio and record in-
dustries by hit hard last week
with the death of multi-Plati-
num BlackGround Entertain-
ment recording
artist and actress
Aaliyah, who
was killed Aug.
25 when a small
plane in which
she was traveling
with eight other
people crashed
shortly after take-
off from Abaco
Island in the Ba-
hamas. Aaliyah was 22.

Also killed were Virgin
Records Director/Video Pro-
duction Douglas Kratz, 28;
BlackGround Product Man-
ager Gina Smith, 29; manag-
er Keith Wallace, 49; body-
guard Scott Gallin, 41; hair
stylists Eric Forman, 29,

Aaliyah

and Anthony Dodd, 34;
makeup artist Christopher
Maldonade, 32; and pilot
Luis Antonio Morales
Blanes, 30.

Aahyah is survived by her
parents, brother
and sister, who, in
an official state-
ment. said they
are “devastated at
the loss of {our]
loving daughter
and sister. [Our]
hearts go out to
those families
who also lost
their loved ones
in this tragic accident.”

The cause of the crash was
unknown at press time. The
National Transportation Safe-
ty Board has already begun
an investigation in conjunc-
tion with Jocal authorities.

AALIYAH/See Page 24

Tragedy Sends
Radio Industry
Into Mourning

By Apam JacoBson
R&R RADIO EDITOR
Jjacobson @ rronline.com

Saturday’s news that a plane
crash took the lives of Aaliyah
and eight others, inclLding sev-
eral label staffers, was met with
sympathy and grief from radio-
station executives ang listeners
around the country.

“Aaliyah was just here two
weeks ago, Urban AC KJLH/Los
Angeles PD/morning 10st Cliff
Winston told R&R on Monday.
“Some of the stuff she ~as say-
ing was just so deep. This morn-
ing we played some pa“ts of the
interview on the show, end she'd
pause to say, ‘Before | get to
heaven, when answering some

REACTION/See Page 17

Stummer Phase 1 Arbitrend results: www.rronline.com
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MRAYBE
TOMORROW

from the forthcoming album lewercase in stores mid-october

Impacting

NOUW!

Top 10 Research at KPNT & KQRC

alternative
on over 23 stations including...

WXDX WZPC
KPNT KDGE
KXTE KEDJ

WEDG WPBZ
WXTM WRAX
KXRK WAQZ

e

rock
on over 38 stations including...

WAAF KBPI

WXTB KQRC
WKLQ WNOR
WRIF 93X

WLZR WQBK
WCCC KLBJ
WQXA WTFX

r&R AcTive ROck () - M

PRODUCED BY MALCOLM SPRINGER & MESH
MIXED 6Y TOM LORD-ALGE
ADDITIOANAL PRODUCTION & ARRANGEMENTS BY PAUL DAVID HAGER

o
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Gohen Tapped As
Extasy SVP/Promo

Growing independent record |

Records Inter-
national has
named Stu
Cohen Sr. VP/
Promotion.
Based
Angeles, he re-
ports to newly
installed GM
Robert Smith,
who officially
joined the label
last week.

A 26-year vet-
eran of Warner Bros.. Cohen began
his music-industry career in the
Warner Bros. mailroom in 1973,
eventually rising to become Sr. VP/
Promotion. Cohen will oversee all
aspects of Extasy’s promotion ac-
tivities.

“Stu has a deep understanding of
the world of racio and of the over-
all record business,” Smith said.
“His years of experience with
Warner Bros. Records and his love
of music give him a rare perspec-
tive on the constantly changing
marketplace and its inherent chal-
lenges. We are fortunate to have a
player of Stu’s caliber here with us
at Extasy.”

company Extasy

COHEN/See Page 16

Summers Becomes
PD At KBFB/Dallas

Dion Summers, PD at top-rated
CHR/Rhythmic WERQ/Balimore,
has been given similar duties at Ra-
dio One Urban sister KBFB/Dallas.
He succeeds Darrell Johnson, who
departed the station earlier this year.

A Baltimore native, Summers
joined WERQ five years ago as a
part-timer and rose from Asst. PD
10 PD in October 1999.

Commenting on his experience
with Radio One, Summers told
R&R, "I take this to be a huge
blessing. I’'m 27 years old. and Ra-
dio One pretty much embraced me
right out of college. It was a clas-
sic case of part-timer 10 PD in five
years. Radio One has always been
huge on promoting from within and
nurturing talent inside the building,
and when 1 first came in I pretty
much let it be known that I wanted
to be a PD. It was a benefit for me

SUMMERS/See Page 16

R&R Observes
Labor Day

In observance of the Labor Day hol-
iday, R&R's Los Angeles, Nashville
and Washington, DC offices will be
closed Monday, Sept. 3.

in Los |

Fellow Detroit rappers and longtime friends (I-r) Royce Da 5’9" and
Eminem recently recorded tracks for Royce’s upcoming Columbia

on the album, which features the debut single *You Can’t Touch Me."
Royce was featured on the track “Bad Meets Evil” as the only guest

Helping Out A Friend

AUGUST 31, 2001
NEWS & FEATURES

FORMATS & CHARTS

Radio Business 4 Legends 25
Business Briefs 4 Street Talk 26
Transactions 6 Sound Decisions 30
MMS 10 Music Meeting 33
Internet News & Views 14 Publisher’s Profile 112
E-Charts 15 T m———
Show Prep 18 Opportunities 108

‘Zine Scene 18 Marketplace 109

National Video Charts 19 L —

Records debut, Rock City. Eminem shares executive producer credits |
MC on Eminem’s debut album, The Slim Shady LP. i

Macky Assumes MCA’s Top Promo Post

B Appointment follows Haley’s surprise exit

MCA/Nashville VP/Field
Promotion Bill Macky has
been elevated 1o VP/Na-
tional Promotion. He takes
the label’s top promotion
spot following the surprise
exit of 17-year label vet |
and Sr. VP/Promotion Dav-
id Haley on Aug. 21.

MCA/Nashville Chair-
man Bruce Hinton said,
“Bill is a passionate and to-
tally goal-oriented leader
with capabilities of the highest or-
der in strategic thinking.”

Macky told R&R, “We re all go-
ing to miss David because we all
love him so much. But we all know
that change is part of this business.

Macky

I look forward to the chal-
lenge, and the entire MCA
promotion team is focused
and ready 1o get the job
done for all of our artists
and their songs.”
. Macky spent 16 years in
Country radio before join-
ing MCA for West Coast
regional promotion in
1994. In 1997 he was ele-
vated to Director/National
Promotion and relocated
to Nashville. He was promoted to
VP/Field Promotion in December
2000. His programming experience
includes stints at WDSY/Pitts-
burgh. KRTY/San Jose and KMIX/
Modesto, CA.

Wayne Newton
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Goes Home With Gene & Julie
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News/Talk/Sports 20 Adult Contemporary 69
Classic Rock 23 AC Chart 70
CHR 34 AC RateTheMusic 71
CHR/Catlout America 36 Hot AC Chart 74
CHR/Pop Chart 37 Hot AC RateTheMusic 75
CHR/Pop RateTheMusic 40 Smooth Jazz 77
CHR/Rhythmic Chart 43 Smooth Jazz Chart 78
CHR/Rhythmic RateTheMusic 45 Smooth Jazz Actlon 79
Urban 48 Rock 82
Urban Chart 50 Rock Chart 83
Urban Action 55 Active Rock Chart 87
Urban AC Chart 56 Active Rock RateTheMusic 88
Country 58 Rack Specialty Show 90
Nashville 60 Alternative 92
Country Chart 61 Alternative Chart 94
Country Indicator 62 Alternative Action 95
Country Callout 63 Alternative RateTheMusic 96
Country Action 64 Alternative Specialty Show 99
Country RateTheMusic 66 Triple A 100

Triple A Chart 101

Christian 105

Christian Charts 106-107

<~ The Back Pages 110 O
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Parker Returns To Houston As KLDE PD

Ron Parker, who pro-
grammed Cox Radio’s
KKBQ (93Q)/Houston dur-
ing its CHR heyday in the
1980s. has returned to Cox
and to Houston, this time as
PD of Oldies KLDE. Par-
ker had been with KFRC-
AM & FM/San Francisco
for the past eight years, the
last three in moming drive
as co-host of the Infinity
Oldies station’s Ron &
Cammy show.

Cox Radio/Houston VP/GM Chris

Parker

Wegmann commented,
“We are excited 1o have
someone of Ron’s caliber
f| and passion returning
home to Houston, where
he has such a strong win-
ning track record.”

Parker previously served
as PD of ABC Radio Net-
works’ Starstation 24-hour
AC/Oldies format. He has
also been PD of KKFR/
Phocnix.

PARKER/See Page 16

Well, sort of. KZQZ/San Francisco’s Gene & Julie returned home from
the Morning Show Boot Camp in Las Vegas with an extra item in their
luggage — Wayne Newton'’s glass! Gene took the glass after Newton
completed an onstage interview with Jeanne Wolf, and he wrapped it
carefully in Saran Wrap and hand-carried it home to the Bay Area. The
following Monday morning he and Julie held a call-in contest to award
a lucky KZQZ listener a trip to Las Vegas — and the glass. Pictured
(I-r) are Gene and Julie with the thrilled winner, 'ZQZ listener Stephanie
Potts.

Cox Radio unveiled an updated,
adult-based CHR/Rhythmic format
on KCJZ (106.7 Jamz)/San Anto-
nio on Aug. 24.

KCJZ PD/afternoon driver Doug

| Benneu told R&R, “Qur goal was

to evolve the station into something
that was more present and today.
KTFM, the heritage CHR in the
market, was very dancey, but with
the success of KBBT it has become
a hip-hop/R&B station. KXXM is
more rock-edged, and we found a
25-34 female hole that was looking

' Cox Radio Updates KCJZ/San Antonio

for a real San Antonio-leaning,
dancey, very upbeat radio station.

“We wanted to take the radio sta-
tion we had and evolve it into.
something that was better. We
didn’t want to totally blow it up
and start over. We take the "70s
and '80s base of rhythmic music
and mix it with the *90s gold and
a current list. It’s a unique product,
and the response to the station has
been excellent.”

KCJZ/See Page 17
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Radio May Be Recovering,
Analyst Says

[J Ad demand on the upswing, but improvement may be slow

By ELizaBeTH Ramos
R&R WASHINGTON BUREAU
eramos@rronline.com

In his August “Trendspotter” report, Robertson Stephens me-
dia analyst James Marsh collected data from a number of radio
groups and ad agencies and found that radio’s ad-revenue growth
will likely remain in negative territory in the coming months.
But, he wrote, it should then show “moderate sequential im-

provement.”

Marsh is encouraged by what he
called “the first signs of radio’s re-
covery to more normalized long-
term growth.” He wrote that recent
ad trends demonstrate that demand
is moving in the right direction but
noted that early indications are that
September is pacing down 4%-6%.
Marsh found that broadcasters are
entering any given month with 65%-
70% sold, compared to 85%-95% in
2000, but noted that sellout rates
appear to be improving on the 60%-
65% rates seen at the beginning of
this year.

Marsh wrote that lower TV rates
are putting pressure on radio rates
but observed that some radio opera-
tors appear to be spending more on
television to promote their stations
— even during a period when most
companies are tightening their belts.
While that spending is likely to have
some impact on those stations’ im-
mediate bottom lines. Marsh re-
ported that most radio groups expect
to emerge better-positioned.

Marsh also found that radio
groups with higher exposure for sell-
ing local advertising, including Ra-
dio One, Regent Communications,
Cumulus Media and Salem Com-
munications, are doing better than
those relying on national ads, and he
recommended such groups for near-
term investing. He also predicted that
Clear Channel Communications
and Emmis Communications are
among the large-market operators
apt to benefit from an economic re-
covery.

R e —

“You can run harder,
you can cut costs,
but you can’t hide.”

sl

Cox, Big City May Have
Tough Road Ahead

Cox Radio could be facing a
tough recovery, according to First
Union Securities analyst Jim Boyle,
who said. “You can run harder, you
can cut costs, but you can’t hide.”
He believes Cox, which recently re-
iterated its guidance, has reason to
be hopeful, but said the economy
could interfere with its being able
to meet its goals.

Boyle is cutting back his growth
estimate for Cox shares from 85
cents to 83 cents for 2001 and from
$1.06 to 99 cents for 2002, due, he
said, to “a weak economy, affecting
even Cox’s large Sunbelt markets.”
He maintained Cox’s “buy” rating.
Though he shaved the issue’s target
price by a dollar. to $29. Boyle said
he believes that recent share-price
declines “represent an attractive en-
try point. given Cox’s turnarounds
and ratings momentum.”

In a recent SEC filing, Big City
Radie reported that “cash on hand is
not sufficient to support the com-

pany’s operations through Dec. 31,
2001.” Big City blamed the situation
on its substantial debt and the fact that
most of its broadcast properties are
either new acquisitions or recent for-
mat flips and are thus in the early
stages of development.

The company said the situation has
led to deficits in broadcast cash flow,
and, though it said it is in the process
of establishing a new credit facility
to help it continue. it cautioned,
“There can be no assurance that any
such financing will be available.” Big
City added that its growing list of
problems creates “substantial doubt
about the company’s ability to con-
tinue.”

Analyst Jordan Rohan, at Wit
Soundview. has cut his Viacom esti-
mates while maintaining a “buy " rat-
ing on the company’s stock. He low-
ered his full-year revenue forecast for
the company by approximately $280
million, to $24.06 billion, and cut his
EBITDA estimate from $5.65 billion
to $5.45 billion. He also lowered his
price target on Viacom from $53 to
$50. In a report issued earlier this
week, Rohan attributed the cuts to the
fact that Q4 advertising is tracking at
“the very low end of estimates.”

Ladenburg Thalmann & Co. ana-
lyst John Stone has initiated cover-
age of XM Satellite Radio and Sirius
Satellite Radio with “buy ratings for
both. He set 12-month target prices
of $42 on Sirius and $36 on XM.

NextMedia's broadcast cash flow
surged 100% in Q2, from $3.1 mil-
lion to $6.3 million, while net rev-
enue increased 91%, from $9 miilion
to $17.2 million. Operating expenses
increased from $5.9 million to $11
million. On a pro forma basis, net
revenue rose 6%, to $22.0 million,
but BCF decreased 3%, 10 $8.5 mil-
lion.

Bloomberg

BUSINESS
BRIEFS

Clear Channel Denver Deal Disturbs Other Promoters

C lear Channel Entertainment has struck a deal with the city of Denver,
giving Clear Channel the first choice of dates at the city-owned Red
Rocks Amphitheatre. Clear Channel/Denver's Chuck Morris told the Den-
ver Postthat the company will guarantee the city cash in the mid-six figures
and a minimum of 12 shows annually at the 9,000-seat venue. House of
Blues Concerts President Jay Marciano told the Post that he's surprised
the city didn’t put the dates up for bids. He said, “Without a public orocess,
it's likely that the city is leaving hundreds of thousands of doliars of the
taxpayers' money on the table.”

The deal also outraged the operators of Nobody in Particular Presents,
the Denver-based concert promoter that earlier this month filed an antitrust
suit against Clear Channel claiming that the group uses “monopolistic, preda-
Yory and anticompetitive practices” to prevent others from offering concert-
promotion services in Denver. NIPP co-owner Doug Kauffman told the Post,
“| don't think it's a done deal yet. It would make no sense to take a-public
facility private and give another promoter an unfair advantage.” The deai
must be ratified by Denver's City Council.

Firms Bank On Radio-Outdoor Connection

euters reported this week that, while the billboard business is slowing

down amid the overall economic slump, the industry has shown more
resilience than such media as newspapers and television because it is
relatively less expensive. Additionally, such companies as Clear Channel
Outdoor and Viacom Oytdoor are prospering because they can package
billboard advertising with radio spots in major markets. Clear Channel Out-
door/New York President Tim Stauning said, “Advertisers are looking for
alternate means where they get more bang for their buck." According to the
Outdoor Advertising Association of America, industry revenue rose 2% in
Q1.The industry saw near-double-digit annual growth rates in the late 1990s.

FCC Red-Flags Three Clear Channel Acquisitions

he FCC last week flagged three Clear Channel station acquisitions.

Two of the purchases are in Clear Channel's home state of Texas:
KLFX-FM in Killeen-Temple, where the group already owns KllZ-FM; and
KTFA-FM in Beaumont-Port Arthur, where Clear Channel owns four other
stations. The FCC is also taking a closer look at Clear Channel's pur-
chase of WBRJ-AM in Marietta, OH, where the group alreacy operates
WRVB-FM.

Continued on Page 6

R&R Stock Index

This weighted Index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
824100 &17/01 824101 817100 »/17/01-824/01
R&R Index 318.68 238.59 24416 -233% +23%
Dow Industrials 11,182.74 10.240.78 10,423.17 -6.7% +1.7%
S&P 500 150831 116197 118493 -214% +19%

costing hundreds of dollars.

for a free price quote.

©2000 Reef Industries, Inc.

Durable banners for an affordable price.
UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

PLASTIC
BANNERS

ASSIC I_?OCK

Ekg

THE ARROW

!

Today's level of fierce competition demands that you prominently display your name every chance you get (Jocation broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

Roll-A-Sign™ of fers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
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THE WORLD’S #1
MIX SHOW NETWORK

“ In females 18-34 WBLS beats every other station in &‘
V-

New York City with a 14.4 share on Saturday mghtsj’

“f use S%am Jam, S

»- ,,oth uL_L]!am and Classic Jam to supplement my Fﬁ‘@ay and

Saturday nights and am preaseélﬁﬁh the perfermance. T ygivemethe O
numher, one falng it key sajes demos 18-34 and 25-54. 7% = )2 ;_%vm's. New York
55 5, S 12?-— ~ * Source: / n, Spring 2001 ;; ; s
e ROGK
& sl ¥ SuperMixx Modern
am j am The biggest current and recurrent Modern Rock hits,
Today's hottest Hip-Hop and R&B like Limp Bizkit, Incubus, Moby, Linkin Park,
v Ra J am Green Day, and Norn.
Cuttmg edge, aggressive all-rap/Hip-Hop
<> Supermixx Street
i The bggest rhythm-crossover hits AC/ HOT Ac
» Kool Jam i i
R&B favorit!s from the "old school" era of the 70's & 80's <>/ H it Ac M XX L .
Contemporary pop alternative superstars like Santana,
4 CIt Jam Macy Gray, Dido, Uncle Kracker and Dave Matthews mixed

East Coast old school R&B favorites with classics by Depeche Mode, Duran Duran, Men at Work,

N\ Madonna and Howard Jones.
» Oldies Jam

Perfect for "Jammin' Oldies" stations e - e

¢ Smooth Jam - CHR

Mainstream mid-day or Urban-AC weekend R&B mix

» Classic ,am O> Supeerxx Dance
! 80's and 90's R&B and Hip-Hop hits Today's biggest pop and dance hits by today's biggest hit
. . . artists, such as Jennifer Lopez, Destiny's Child, Shaggy, Pink,
. > I I'ISPII'atIOI‘I jam Janet Jackson and Nelly.
Gospel music mixed beat-to-beat O*) su Per Mixx 8 0,

& Old Skool Mini-Mixx

; The biggest pop hits from the 80's
7 minutes of old school era R&B hooks

4 7N.e‘t” ﬁ,k_?ol m::“; Mixx Paul Oakermfold debuts in October!
% SR 1 o g . °°.s ’ Mixes from the biggest dance DJ in the world for your
¢ Classic Jam Mini-Mixx weekend nights. Reserve now.

7 minutes of 80s and 90s R&B and Hip-Hop hooks

= 'E‘MD THE ART .. theseéhows are hitintensive and*:iﬁxed for radio, not
i te the biggest xatings on the blg%lstaﬁonsﬁn the blggest
\ blowgou ]

i =

‘> CALL SUPERADIO TODAY TO CHECK AVAILABILITY IN YOUR MARKET
1508.480.9000  www.superadio.com
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o KPXC-FM/Indian Springs
(Las Vegas), NV
$16 million

# 2001 DEALSTO DATE

Dollars To Date:

| Stations Traded This Quarter:

Stations Traded This Year:

$3,143,175,462

(Last Year: $24,931,819,133)

Dollars This Quarter: $201,979,925

(Last Year: $16,355,617,000)

772

(Last Year: 1,781)

136

(Last Year: 496)

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® WBZR-AM/Destin, FL $75,000

® WAAM-AM/Ann Arbor, Ml $2 million

* WBMI-FN/West Branch, MI $100,000

© KTMT-AM & KCMX-FM/Ashland, KBOY-FM & KTMT-FM/
Medford and KCMX-AM & KAKT-FM/Phoenix (Medford-

Ashland), OR Undisclosed

Hispanic Broadcasting Bulks Up In Vegas

O Gets Class & move-in for $16 million; Marathon dishes Medford, OR sextet to Mapleton

[ ]
Nevada

KPXC-FM/Indian
Springs (Las Vegas)
PRICE: $16 million

TERMS: Asset sale fot cash

BUYER: Hispanic Broadcasting
Corp., headed by President/CEC
McHenry Tichenor Jr. Phone:
214-525-7700. It owns 48 other sta-
tions, including KLSQ-AM & KISF-
FM/Las Vegas.

SELLER: Claire Benezra. Phone:
702-385-1212

FREQUENCY: 99.3 MHz

POWER: 100 watts at -417 feet
FORMAT: Country

BROKER: Kalil & Co.

COMMENT: This station holds a con-
struction permit for a Class C facility
that will broadcast with 33kw at 3,143
feet. HBC will assume control of the

station following its move to the new |

facility, expected to occur in Q1 2002.

www.patcomm.com

NAB Radio Show 2001

Larry Patrick

President

Susan Patrick
Executive Vice President

SUITE 2737

Terry Greenwood
Vice President

Greg Guy

Vice President

HILTON NEW ORLEANS RIVERSIDE

Call Today to Discuss Your Station’s Brokevage
and Financing Needs

—/////4

PATRICK

///' COMMUNICATIONS
>

(410) 740-0250

www americanradiohistorv com
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WBZR-AM/Destin

PRICE: $75,000

TERMS: Asset sale for cash
BUYER: Destiny Communications
Corp., headed by President Robert
Pitts. Phone: 419-861-4567. It owns
no other stations.

SELLER: Willie Martin. No phone
listed.

FREQUENCY: 1120 kHz

POWER: 1kw

FORMAT: Talk

I

[~

WAAM-AM/Ann Arbor
PRICE: $2 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 706-278-
5511. it owns 1,200 other stations,

| including WCAS-AM, WTKA-AM,
| WQKL-FM & WWWW-FM/Ann Arbor.

| Inc., headed by CEO Lioyd John- |

SELLER: Whitehall Enterprises

son. Phone: 734-971-4459
FREQUENCY: 1600 kHz
POWER: Skw

FORMAT: Fult Service

WBMI-FM/West Branch

PRICE: $100,000
TERMS: Asset sale for cash

Bloomberg

Continued from Page 4

BUYER: Independent TV Produc-
tions, headed by President Richard
Senninger. Phone: 517-362-3206. It
owns no other stations.

SELLER: Northern Radio Network
Corp., headed by President Robert
Currier. Phone: 517-354-4611

| FREQUENCY: 105.5 MHz

POWER: 6kw at 299 feet
FORMAT: Dark

KTMT-AM & KCMX-FM/
Ashland, KBOY-FM &
KTMT-FM/Medford

and KCMX-AM

& KAKT-FM/Phoenix
(Medford-Ashland), OR
PRICE: Undisclosed

TERMS: Unavailabie

BUYER: Mapieton Communica-
tions, headed by Dale Hendry.
Phone: 707-265-8912. It owns no
other stations.

SELLER: Marathon WMedia Group
LLC, headed by President Chris
Devine. Phone: 312-204-9900
FREQUENCY: 580 kHz; 101.9 MHz;
95.7 MHz; 93.7 MHz; 880 kHz; 105.1
MHz

POWER: 1kw; 42kw at 1,437 feet;
60kw at 981 feet; 31kw at 3,265 feet;
Tkw; 52kw at 545 feet

FORMAT: Sports; AC; Classic Rock;
CHR/Pop; News/Talk; Country

BUSINESS
BRIEFS

4everadio Files Suit Against Scott Studios

everadio has filed an $8 million suit against Scott Studios alleging that
Scott's Voice Trax 32 system was incompatible with those of stations to

which 4everadio agreed to deliver its 24-hour “Forever Young” format —
despite Scott's assurances that its system was compatible with those of
other companies. According to the suit, filed in a Texas court, 4everadio lost
contracts with stations in Boston and in Panama City, FL because of the
compatibility problems. R&R was unable to reach Scott for comment.

Meanwhile, 4everadio has renamed the “Forever Young™ format “Easy
Oldies” and will offer it from 7pm-midnight. But company spokesman Charlie
Whitaker told R&R that 4everradio will provide the format all night to inter-
ested affiliates.

RTNDA Opposes Antileak Legislation

he RTNDA is opposing the reintroduction of legislation that would im-
pose stift criminal penalties and fines on any current or iormer federal
employee who discloses “properly classified” information. The RTNDA said

Continued on Page 8
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MUSIC r{"IESTING

CALLOUT

from edison media research

v/ Faster
v' Less Expensive
v Smarter

The company that pioneered
two-week survey turnaround
also offers unique music
testing and callout methods
that are less expensive.

Call Larry Rosin or Lou Patrick today to learn about how
our efficient methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail lrosin @edisonresearch.com; lpatrick @edisonresearch.com / www.edisonresearch.com

wwWwW americanradiohistorv com
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Tristani
Continued from Page 1

the FCC during this period,” she said.
“The FCC is entrusted with enhanc-
ing communications for all Ameri-
cans, and I will always value the
agency’s core mission: to serve the
public interest.”

FCC Chairman Michael Powell
called it “an honor and a privilege”
to have worked with Tristani. “Her
tireless efforts in bringing commu-
nications services to underserved ar-
cas have served the public interest
well.,” he noted. Commissioner
Michael Copps commented. “What
sets Gloria apart as a public servant
is a very special combination of keen
intelligence, enthusiasm and an un-
flagging commitment to ensuring that
every American participates fully in
the great information-technology
revolution of our time.” And Com-
missioner Kathleen Abernathy said of
Tristani, “T deeply respect the qual-
ity of her work and the dedication of
her and her staff to pursuing the pub-
lic interest.”

Tristani will be replaced by a
Democrat to be chosen by President
Bush. Among the people being men-
tioned as a possible replacement is
Julie Rones, Sr. Counsel at the DC-

based United States Telecommunica-
tions Association. Rones told R&R
that she has the backing of the entire
membership of the Congressional
Black Caucus and added that Rep.
Tom Davis and Sens. John Warner and
George Allen have written to Presi-
dent Bush on her behalf. Rones said
she is greatly honored by the support,
adding, “To the degree that I have been
recommended as a person capable of
serving. I would be honored to serve.”

Other names being bandied about
in Washington are Rep. John Dingell
staffer Andy Levin, Commerce De-
partment telecommunications expert
Greg Rohde, Montana Public Service
Commission commissioner Bob
Rowe, AT&T lobbyist David Krone
and former Capitol Hill aide Chris
McLean.

Telecommunications attorney
Frank Jazzo, a member of the law
firm of Fletcher, Heald and Hildreth,
told R&R that, while Levin has
been mentioned most and for the
longest time, the fact that he is be-
ing mentioned so much may actu-
ally hurt his chances. Indeed, former
Texas Public Utilities Commission
Director Pat Wood was frequently
mentioned as a front-runner for an
FCC post during the last round of
appointments but instead wound up

being named to the Federal Energy
Regulatory Commission. Abemathy,
Copps and Martin were later ap-
pointed to the FCC.

Although she is on her way out,
Tristani continues to speak out
against broadcast indecency, an is-
sue about which she has long been
concerned. Speaking to a Hispanic
community group in Albuquerque
on Aug. 24, Tristani recalled how,
in August 1999, The Don & Mike
Show caused an uproar whem the
duo telephoned a Mexican- Ameri-
can woman in El Cenizo, TX “and
subjected her to the most offensive
and racist verbal attack I have ever
heard.” She noted that the commis-
sion could only fine the station for
putting the woman on the air with-
out her permission.

“Fortunately, that was not the
end of the story,” Tristani told the
group, recalling how outraged lis-
teners complained to the station
and to the show’s advertisers. “The
station owner canceled The Don &
Mike Show. Good for you — no
more Don and Mike in Albuquer-
que. [ was very pleased and proud
that New Mexicans can make their
voices known when they want to.
And when they do, broadcasters
listen.”

Loudeye™ Radio

Loudeye Radio brings you a hosted suite of radio fools, enabling you to offer private-
labeled, proadcast radio to your customers directly from your Web site.

In just a few simple clicks, you can brand Loudeye Radio with your logo and tailor it to
your business’ needs, creating a valuable marketing tool that entertains your customers.

While your customers are listening

to IA;- genres of music, you'll
ering your bottom fine by:

be bel

* increasing revenue
potential per customer by
selling more products and
services through promotion

improving-ad response

Welcomet
Choose your music stream,

and discover more music.

The “GO” button lets

BIUSINESS
BRIEFS

Bloomber

Continued from Page 6

the law would apply even if a person were to provide information that shed
light on inappropriate or uniawful governmental activities; proposed penal-
ties could include up to three years in prison. Sen. Richard Shelby is ex-
pected to reintroduce the legislation, vetoed last fall by President Clinton.

“The language of this legislation is sweeping, and its potentialimpact on
the public’s right to know is disastrous,’ RTNDA President Barbare Cochran
wrote in a letter to members of the House Permanent Select Committee on
Intelligence and the Senate Select Committee on intelligence. “Not only wilt
the provision subject the news media to more subpoenas as prosecutors
seek to identify 'leakers, but the faw will also lead to the practice ¢f classify-
ing more information as 'secret’ than is legitimately necessary.”

SBS Appoints New Board Members

arl Parmer and Castor Fernandez have been elected incependent

directors of Spanish Broadcasting System. Parmer was President/
co-CEO of Heftel Broadcasting, which evolved into Hispanic Broadcasting.
Fernandez founded Castor Advertising, the United States’ oldest Hispanic-
owned ad agency, as well as the minority-owned First BankAmericano.
The two join attorney Jason Shrinsky on the company's panel cf indepen-
dent directors; such a panel is required under Nasdagq rules.

HBC Makes It Three In Las Vegas

ispanic Broadcasting is acquiring Country KPXC-FM/Indian Springs,

NV from Claire Benezra for $16 miltion. The station now serves a
smalf area near Nellis Air Force Base, but it holds a construction permit for
a class C facility that will give it full coverage of the Las Vegas market.
Hispanic Broadcasting expects to assume control of KPXC in Q1 2002, at
which time it will debut a format targeting Hispanic listeners. HBC also
owns KLSQ-AM & KISF-FM in the market. Kalil & Co. brokered the deal.

Paragon Research Gets A New Name

Paragon Research has adopted a new name, Paragon Media Strate-
gies. The members of the management team are taking new titles as
well: Co-founder Mike Henry becomes CEQ, co-founder Chris Porter is
named President of Paragon’s international radio division, Michael Reid
rises to President/Media & Entertainment, Larry Johnson is elevated to
President/North American Radio, and Sandy Chlumsky becomes Presi-
dent/Paragon Management Services. Henry called the company's renam-
ing “a simple branding exercise.”

Harris Names Dattilo To Board, Declares Dividend

ooper Tire & Rubber Co. CEO Thomas Dattilo has become the 10th
member of Harris Corp’s board of directors.
In other company news, Harris has declared a quarterly dividend. Share-
holders of record as of Sept. 7 will receive a dividend of 5 cents per com-
mon share on Sept. 21.

NAB Radio Show Attendance Threatened?

lear Channel has scheduled its national GMs’ meeting for Sept. 4-8 in

Atlanta, conflicting with the NAB Radio Show, taking place in New
Orleans Sept.5-7.The 2001 Radio Show will also be the first since Infinity
dropped its NAB membership due to a dispute over TV-ownership caps. An
NAB spokesman said the group isn’t worried about attendznce: “We are
tracking at about the same level as we did for Orlando two years ago, about
5,700 Next years Radio Show will be held in Seattle, Sept. 11-14.

rates with individually
targeted audio ads

your customers learn
more about your
featured promotion.

N

Promote your products
and services here, or
feature your Web site.

interacting regularly with
your cystomers through
audio, long after they've
left your site

building additional
revenue by sharing in
radio airtime sales

Targeted banner ads here.

it's easy for your customers to use because there’s nathing for them to download, and it-works
with the streaming media players they already use {Windows Media™ and RealPlayer®).

Tune into Loudeye Radio Today.
We Provide the Technology & Entertainment.
You Reap the Monetary Benefits.

See our live demo ot NAB Radio Show, Sept. 57 I d y
Xstream - Booth #1022 QU e e"
206.832.4000

Get started or learn more at www.loudeye.com. sales@loudeye.com

www americanradiohistorv com

Sirius

Continued from Page 1
Sirius programmers and rate the
music on the channels.

Meanwhile, Sirius attempted to
allay the NAB's concerns about sat-
ellite broadcasters potentially broad-
casting local news, weather and in-
formation by saying that it has no
plans to launch a ground war with its
terrestrial-repeater system.

“Sirius has no plans to originate
local programming from our repeat-
ers,” the company said last week, af-
ter the NAB lodged a complaint with
the FCC asking it to reject Sirius’ and
XM Satellite Radio’s requests for a
temporary waiver for the repeaters.
“Our position on this has been con-
sistent from the time we received our
FCC license for satellite radio in
1997 through today.”

An XM spokesman said the com-
pany is confident that the FCC will
approve the request for repeaters.
but it’s not known whether approval
will come in time for that com-

pany's Sept. 12 service launch.
Sirius Inks BMW

Sirius did have one clear-cut vic-
tory last week: BMW said that, be-
ginning in Q2, Sirius radios will be
available to new-car buyers of select
BMW 3 Series, 5 Series and XS ve-
hicles. Those are among the com-
pany’s most popular models and rep-
resent as much as 80% of the nearly
200,000 BMWs sold in the U.S. an-
nually at nearly 800 dealerships.
Sirius’ $12.95 monthly subscription
fee is expected to De rolled into the
monthly payment for the new auto-
mobiles.

Earlier this week Sirius asked
former DaimlerChrysler President/
CEQ James Holden to join its board.
He will become th= company’s sixth
director. Holden and Sirius’ existing
directors — Davic Margolese. Leon
Black, Lawrence Gilberti, Peter
Peterson and Joseph Vittoria — will
stand for re-election during the an-
nual stockholders meeting Nov. 20.

— Jeffrey Yorke
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cmj music marathon

CMJ MUSIC MARATHON PERFORMERS TO INCLUDE:

Coldplay, Oysterhead, Charlatans UK, Clinic, Ben Folds, Unwound, Cachaito
Lopez, Mix Master Mike, Aterciopelados, Starsailor, Tim Berne, JJ72, Pedro
the Lion, Mark Eitzel, Sparklehorse, Los Amigos Invisibles, Stereo Total,
Folk Implosion, Garage-A-Trois, X-ecutioners, Apples In Stereo, Arsonsists

Laura Cantrell, Firewater, Beulah, Emiliana Torrini, Owls, Black Rebel Motorcycle Club, Mary Lou Lord, Atom &
His Package, God Forbid, Meoney Suzuki, Mat Maneri, Cutthroats 9, Matt Wilson, Hopewell, Laptop, Rapture,
The Yayhoos, Converge, Rainer Maria, Momus, Phantom Planet, Faint, Gogol Bordello, William Parker, Minders,
Tight Bro's From Way Back When, Shadows Fall, Richard Devine, To Rococo Rot and |-Sound, Mark Robinson,
Cursive, Matthew Shipp, Califone, Weakerthans, Calla, Webb Brothers & hundreds more!
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“The best way to predict the future is to invent it.”
. — Alan Kay

= Jim Robinson in the GM Spotlight, Page 11
® The Competitive Edge with John Parikhal, Page 12
» The 20 Most Influential Women in Radio, Page 15

management - marketing

WE BELIEVE IN YOU!

M That was the message at this year’s Morning Show Boot Camp

By Pam Baker With siot machines ring- wasmoderated by thesyndicated Steve & DC Morning
Sales & Marketing Edior ing, drinks flowing and bi-  Radio show’s Steve Shannon and DC Chymes and
pambaker@moninecon  kini-clad women lounging  included various hosts sharing their worst night-
. around the pool inthe 100-  mares, the on-air blunders and stunt mishaps that put
degree heat, one might eas-  their careers in jeopardy.
ily assume that no one On Saturday afternoon Sabo Media President
would bother to attend the ~ Walter Sabo presented “The BestIs Yetto Come,” one  The Boot Camp finale was a special “Live With Jeanne Wolf”
sessions at this year’s of the most stirring speeches of the gathering. Sabo  interview with Wayne Newton. After the session Newton stuck around
Morning Show Boot Camp, reinforced the message that radio is a powerful for more than an hour, signing autographs and posing for pictures.
| held Aug. 9-11 at the medium — reaching 96% of the population — and It was amazing to watch morning show personalities turn irto
Mandalay Bay Resort & said that we, as an industry, should never undersell ~ groupies! Pictured (l-r) are Talentmasters President Don Anthony,
Casino in Las Vegas. But ourselves or take a back seat to television, cable or R&R Publisher/CEO Erica Farber, Newton and Wolf.
never assume: The air per- newspaper. HE .
sonalities, producers and The grand finale of the Boot Camp came when ) \ !
BAKER other radio types who at- entertainment reporter Jeanne Wolf interviewed ‘
tended the Boot Camp were ready and eagerto  internationally known personality Wayne Newton.
network, learn and be inspired. “I have to tell you that I have gotten up many
mornings to do shows with some of you out there,
Talentmasters President and Morning Mouth  and I love your energy,” Newton said. "With an
Publisher Don Anthony has hosted the Morning  audience, they give me that same kind of energy when
Show Boot Camp for the past 13 years, and this  Iwalk onstage. But you don’t have thatluxury. When
year’s event attracted more than 500 radio thelight goes on, you're on. So I admire what you do
personalities from around the tremendously.”
world. After Wolf joked with Newton
The Boot Camp kicked off on about recent tabloid stories alleging
Thursday, Aug. 9 with the annual | thatNewtonhadanaffairwith TVtalk ~ One of the hightights of this year's R&R Boot Camp Luncheon was a
“Battle of the Bits,” where attend- host Montell Williams’ wife, Newton special performance by comedian and actor Richard Lewis. "I admire
ees form groups to share their all- said, ”I did a show from herein Vegas ~ all of you because you have a really hard job to do,” said Lewis. "1
time best bits and stunts. Later, called Mark & Mercedes [on KMXB]. [ don‘t know many comedians who could come up with more thal} 20
campers got the chance to meet got up after having slept maybe two hours of new material eagh week.” I‘t'ictured are United Stations
some of the industry’s most influ- hours, and I was kind of groggy. Exec. VP/Comedy Dave Kolin and Lews.
ential decisionmakers at the “Exec- ! Mark’s opening question was ‘Tell us w_
utivc.e Roundtable: TheBig Picture” Imagine the National Enquirer ab.oLft your affair. with Montell
session, moderated by R&R Pub- | 4.0 “upop publisher Runs VVilliams™ wife.” T said, ‘I really don't
lisher/CEO Erica Farber. The e i Wayne Newton!” No know. I'm a happily married man. I
impressive panel included Infinity ; reallydon’tread thatstuff.” And Mark
Sr. VP/Programming John Geh- ot ypink Erica would want to S2id: ’W’ell, let me refresh your
ron,. Premiere Radlq Net.wor.ks move to Vegas ... but wait, she mermory. )
President/COO Kraig Kitchin, does love to gamble! “So he reads the article, and the
Clear Channel Communications - ~ whole time I'm thinking, ‘Wayne, get
VP/National Program Coordinator Sean Comp-  the mind working. Get it going.’ So he finished
ton and Citadel Communications COO Bob reading a quote where Montell’s wife said, ‘And so [
Proffitt. had affairs with Wayne Newton and Julio Iglesias.
Tension grew high at the session as air Thegood news was that [ was first, and the bad news
personalities shared their frustrations about was that I had to think of something to say quick
consolidation and voicetracking. Proffittadmitted ~ because 1 knew my sister-in-law was certainly
that Citadel took the focus off programming inthe  listening to the show. And so Mark asked, ‘What do
early stages of its growth. But, Ahe said, the you have to say about that?” And I replied, ‘Well, ..o\ Murphy. “Producer is not generally a destination job in radio.
company has since beefed up its corporate Mark, a gentleman never talks about his travels, his 10 two destination jobs are GM and morning host. Producer should
programming ranks and, now that it's a private  treasures or his tenants. But let me put it to you this e 5 destination job.” Pictured (standing, L-r) are WWWQ (Q100)/
company again, is putting the emphasis back on  way: If she had ever had an affair with me, she would  atlanta’s The Bert Show's Jeff Dauler, WDCG (G105)/Raleigh’s Bob &
programming. not remember Julio.”” Madison Show's Tommy Owen, Murphy, KDWB/Minneapolis’ Dave Ryan
Gehron stressed that, at Infinity, programming For more information on the Morning Show Boot i, the Morning's Pat Ebertz and WRIF/Detroit's Drew & Mike Show's
decisions are made entirely at the station level. He  Camp, visit www.talentimasters.com. If you would like  Marc Fellhauer. In front (L-ry are KRBV (Wild 100)/Dallas’ J8 & Sandy
continued, “That means that when I think one of  to purchase videotapes of this year’s sessions, contact  Spow’'s Tim Puttre and WNKS (Kiss 95.1)/Charlotte’s Ace & TJ Show's
our stations sounds bad, I place the responsibility ~ ArtVuolo, “Radio’s Best Friend,” atwwro.vuolovideo.com.  “Yankee” Pete Herrick.
on the program director, and I'll be the first to let
them know it.”” Clear Channel’s Compton drew
grumbling from the audience by defending
voicetracking, but he said that it makes sense to
take the company’s best resources and spread
them out to all of its stations.

Wayne is happily married, and I

N A r"\éh £

"% STARS BEHIND THE SCENES | -
“Frequently, producers don‘t get two valuable things —
compensation and appreciation,” said “Producer’s Forum” modarator

HELP! I'M A CASUALTY OF VDICETRACKING — At the “Executive Roundtable” Coty White told

the panel, “Over the course of a year, three ownership changes and very little management and

company support, our morning show at WIVY/Jacksonville went from 15th place 12+ to No. 5.

We were No. 1 in women and top-three persons 18-49 and 25-44. Then we were firad. I was

On Friday morning Boot Camp attendees were lucky enough to be picked up by a Clear Channel station {WR0O/Jacksonville] in September of
treated to a talk by psychologist and syndicated

‘99 to do a night show. Now I'm told that in December I will lose my job to voicetracking.” |
radio personality Dr. Perry Buffington, who | l ‘ White raised his hands in exasperation and asked R&R Publisher/CEO Erica Farber if she would ’

shared his tricks for building a winning show print his photo in R&R to help him find a job. “My managers have told me to entertain all |
before a microphone is ever turned on. That offers,” said White. “I'm very passionate about this business. Would anyone like to employ a very

afternoon a compelling session called "Crisis entertaining AC morning show?” Contact Coty White at 904-471-3568 or cotywhite@hotmail.com. |
Management: What to Do When You &*#@ Up!”

L
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( . JIM ROBINSON
Rﬁ = l __'u__l President/GM of WJZW-FM & WRQX-FM/Washington
gspotlight ey

B Painting the perfect landscape for success

This week’s GM Spotlight pays tribute to Jim WTOP/Washington, I quit radio in 1983 to startupa My favorite album of all time
Robinsen of ABC Radio/ Washington, DC. “WRQX  production company, Image Management, that is...

is the most successful Hot AC in the businessand  produced film and videotape for business applica- “A Decade of Steely Dan.”
has thrived under his leadership,” an R&R reader tions. In April of "87 I sold the assets of the company If I weren't in the radio
e-mails. “In fact, we’ve been on top in Washington and started over as an AE at WMZQ-FM/
for 11 years.” Another colleague writes, “Jim is a Washington. I worked there for 18 months, then went
great manager, always there to provide support on to become the NSM of WTOP. At that time

business I'd probably be....
“If I won the Iottery tonight, I'd retire to be a
painter and play the guitar. I would love to move to

and assistance to every em- - R o Maureen Lesourd was the GM  p_is 204 spend my days painting landscapes! 1
ployee.” Congratulations! él of WRQX, and she offered me 1,0 5 studio above the garage called 'Jim’s Room’
VEARS C BN He..P ] the position of GSMin Marchof - po e keep my paints, my guitar and my slotcars.”

MiX 1990. We changed formats in R

September to "Mix 107.3." Mau-

Idecided to enter the world of \Nashington's BestMusiC

broadcasting because: reen left in April of '93 to go to “Someone once asked me, "What would happen
“My father, Martin Robinson, was a pioneerin  New York, and I was promoted in June. I've been if you left the organization?’ I said that it would
the television business. He retired as CEO of working here ever since.” continue to flourish because I believe I've hired the

strongest, smartest, most caring and ethical group of
people I could find and given them the latitude to
run their business. That makes me proud.”

United Artists Television. I was born in 1955 and
grew up in New York, so radio was a big deal. I
moved to Washington, DC in the fall of ‘75 to goto
college. I got a job at an independent television
station, where I was doing traffic and continuity
and schlepping around, and one day I asked my
co-workers, ‘Hey, who are those people with the
good cars and clothes and better hours than me?” because doing the right thing
And they said, ‘Salespeople.’ The salespeople were | will always grow your busi-
nice, so I'd try to bFixy pthem a hamgurger, and My most ""forge"?ble o= 105-9 ness. It's {/eri simgle."
they’d teach me how to read a ratings book, and 1 "€t at a radio station: You’d be surprised to know
wound up, in March of '79, as a salesperson. Back “Norm Schrutt, who had that....

then there were more radio jobs available than Peen the group President and @
television jobs, 5o | began my ::areer in radio.” was the person who eventually promoted me to GM, When I was 16 years old, my buddy john

Ry : arranged for me to have lunch with Jim Arcara, who ~Mankiewicz and I completely idolized Bob Dylan.
First job. in broadcasting:

. ) was President of the radio division. We had lunchon ~ One day we drove to Greenwich Village and looked
As an account executive at a little station in 5504 floor at ABC in New York in a private room at mailboxes in every building, looking for Dylan.

suburban Washington called WEEL-AM. It wasan with a waiter — it was really cool. After around 45 We finally found one with the name Captain Nemo
MOR station owned by LB], and we called i, e Jim said to me, “Well, jimmy, I don‘t hireor ©n it and waited outside the brownstone. Dylan

The most challenging aspect of being a GM:

“What I try to do is hire hard-working, ethical
people and give them anenvironment where they can
apply themselves and be innovative without fear. I'm
very convinced that treating
people as the primary asset —
other than the license — is why
we've done well.”

The best words of advice I've ever received were:
“Always do the right thing." You always know
the right thing when you see
it. Follow the golden rule

ourselves ‘Northern Virginia’s Radio.”” fire general managers, but | have veto power, and 1 €ame out,_and we followed him for a few blocks
Career highiights: will not exercise it.” That was a very glowing moment ~ before asking him for an autograph, and we talked
“After spending time as an AE at WEEL and  for me.” with him for a few minutes. That was a big deal!”
\ The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pbaker @ rronline.com. /

Come and golf with
LPGA professional
Jan Stephenson
and a host of
broadcasting and
sports celebrities.

Ardsley Country Club

Monday, October 1, 2001
The Ardsley on Hudson Country Club
Ardsley, New York
Contact Gordon Hastings at 203=-862~-8577

TEE IT UP FOR THE BROADCASTERS’ FOUNDATION

wwWwW americanradiohistorv com
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By John Parikhal !f cost-cutting isn’t help-
ing you meet your num-
T amm | bers; if you think you’'re
wasting marketing money,
| but you’re not sure where; or
| if your competition is launch-
ing a format right down your
throat, it's time to focus on
strategy.

b

A strategy is a plan, and it
\ starts with a goal. What do you
want to win? Carefully lay out
g {— the steps to achieving that goal,
and that’s your strategy. Once
you've determined a strategy,
choose tactics to implement it. Those tactics can change
at any time, depending on your enemy’s actions, but
your strategy should stay consistent. Change your
strategy only in the event of something totally
unforeseen and catastrophic that alters the circum-
stances.
How do you develop a winning strategy? Here are
some proven methods.

SET YOUR GOALS

First, and most important, know what winning
looks like. If your goal is to increase profitability, that's
the win—not the ratings that mighthelp you get there.
At many stations low ratings don’t stand in the way of
their making money, and for others high ratings never
convert to the potentially big upside. Too often we
assume that ratings wins are the only wins. Ratings are
important, but increasing them may be only one tactic
in your overall strategy.

These days, when half a share can mean the
difference between 10th place and third, more stations
than ever are focusing on narrow target audiences.
Successful Active Rock stations might hyperfocus on
men 18-26. Gold-based stations will focus 35-44 oreven
40-49 as the first tactic toward strategic victory. Even
beer companies are using the tactic of narrowing
fargets, focusing on 21-24-year-old entry-level drinkers
or on “brand loyalists” ages 35-39. By focusing on a
narrow target, they hope to achieve their goal of
increasing overall profitability.

STUDY YOUR SITUATION

When you're developing an offensive strategy, it's
important to know your enemies. Find out everything
about them. Are there internal problems that may
affect a morning personality’s contract? Does the
opposing station have the money to defend itself with
marketing? Is the corporate office pressuring it to cut
back? Is the PD easily intimidated, or is he likely to
become more motivated by a head-on attack? Every bit
of information counts.

If you find yourself on the defensive, start asking
questions. Do your attackers have enough money to
push you out of the format? What kind of information

STRATEGY STEP BY STEP

* Decide what you want.

¢ Study the enemy.

¢ Draw a map of where you want to go.

* Use the best and most up-to-date weapons.
¢ Know the rules.

¢ Be honest about fear.

HOW TO BUILD A WINNING STRATEGY

are they using? Will they flank you |
or attack you head-on? Have they |
given any clues to record reps or
agency people in your market
about their plans? Use the an-
swers to defend yourself.

Just as important is to know
your own troops. Where are they
naturally comfortable and un-
comfortable? Management con-
sultant Philippe Denichaud notes
that people’s comfort levels often
predict how they will behave
under stress. —

There are four different types of people, who will
behave in different ways: drivers, expressives, analytics
and amiables. Drivers tend to focus on the win. They are
time-sensitive and highly assertive, controlling their
emotions and giving orders. They are often at odds with
amiables, who are likely to build good relationships (they
can often attract great talent to your company), smooth
over disputes and help people get along. Amiables are not
as time-sensitive as drivers. Consequently, conflicts often
erupt between the two types of people about how quickly
things should be done.

Analytics are detail-oriented people whose specialty is
being right. They press for details and facts, carefully
studying a situation. They are often at odds with
expressives, great networkers whose specialty is keeping
in touch witha wide range of people. Expressives are often
intuitive, acting fast and firing “zingers” at you at the first
sign of stress.

STRATEGY AND TACTICS DEFINED

o A strategy is a plan to win.
* Strategy rarely changes.
» Tactics support strategy.
* Tactics are highly flexible.

Think different,

A great manager will make sure that people stay
flexible within their comfort zones and don't allow their
individual styles to get in the way of their helping the
station achieve its overall goals.

AGAINST THE GRAIN

A great strategist thinks like a contrarian. In other
words, such strategists anticipate the way their enemies
will expect them to think, then try to think in exactly the
opposite way.

Apple Computer has builta reputation with its “Think
Different” campaign. It was the company thatbrought the
mouse to computers, developed the first “windows”
when other computers were clunking along with DOS,
revolutionized graphics and even, more recently, turned
the industry upside-down simply by bringing brightly
colored computers and accessories into the drab PC
world.

But earlier, U.S. Robotics had turned the tables on
Apple with a contrarian approach to handheld compu-
ting. Apple had bet on the Newton — a big handheld
computer that tried to recognize users’ handwriting —
with disastrous results. Palminvented asimple shorthand
that could be mastered in a couple of hours and created a
billion-dollar industry.

ARM YOURSELF
Weapons are an essential part of any battle strategy.
Napoleon conquered much of Europe by becoming an
expert in the emerging field of artillery combat. It took 15

“Think Differnt’ celebrates he soul of the Apple brand—that creative peopl
with passion can change the world for the better,” said Apple Computer co-founder
Steve Jobs in 1997, when this advertising campaign was launched.

— i— = .

years for the British to figure out the technology and the
tactics that went with it, but then they turned the tables
and blew Napoleon away at Waterloo.

In radio, the first stations to use research destroyed
their competition. Then everyone got the same
weapons and evened the odds. These days the
advantage goes to those that have the most accurate
marketing research.

A great strategist studies battles carefully. Why did
one side beat the other? Was it a great TV campaign?
Could it have been a great morning talent or an
exceptional PD? Look beyond the obvious, and make
sure you review all the factors. The winner might have
better signal strength, a brilliant musicdirector, a gifted
production director or something else.

Bonneville/ Chicago Market Manager Drew Horow-
itz pulled all the elements together with his strategy for
Classic Hits WDRV and Classic Rock WLUP. He
wanted to dominate men 25-54, so he focused on three
items: 1) Contrarian thinking: The market was focusing
younger and newer, so he aimed the new WDRV right
at the huge group of disenfranchised older men; 2)
Great marketing hooks, including a landmark name,
The Drive, and a no-hype presentation; and 3) Great
talent, by having WLUP PD Greg Solk, a proven
performer, steer both stations until they dominated the
demographic.

DON'T FEAR FEAR

Be honest about fear. All strategies carry risks, and
risk always has an element of fear. Acknowledge it;
don't pretend it doesn’t exist. Gen. Norman Schwarz-
kopfsaid, “The most dangerous person to have on your
side is the one who isn’t afraid.” A person who isn’t
afraid may take dangerous risks that have ro upside.
Once you're honest about your fear, you can set it aside
and get on with the battle.

When planning a strategy, know the rules. Formatic
rules are fairly simple: clocks, rotations, selections,
ideas and the basics that go into a station’s sound.
Marketing rules are also simple. However, many
stations don’t know whether they’re enzaging in
offense, defense, flanking or guerilla warfare. The
strategy is different for each. As Infinity/Phoenix
Market Manager Clancy Woods often says, “There’s a
time to make the rules and a time to break the rules. The
secret is to know what time it is.”

John Parikhal, CEO of Joint Communications, is a
global leader in media strategy and implementation.
His company specializes in identifying, capturing and
keeping audiences. He can be reached at 203-656-
4680 or at parikhal @aol.com.

www americanradiohistorv com
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DEVELOP A WEBSITE RATE CARD

The GM is screaming about

the lack of billing on the ra-
dio station’s website. The GSM
is screaming about the lack of
billing on the radio station’s
website. The AEs are all chirp-
ing together like baby birds
waiting for a fat worm: “We
can’t get any billing on the ra-
dio station’s website!” And
what do all these folks have in
| common? They work for a ra-
dio station that doesn’t have a
rate card for its website!

advertising in 468-by-60-pixel, 120-by-90-pixel and
150-by-40-pixel sizes, the card should have a monthly
rate for each banner size. The same goes for page
sponsorships, e-mail coupons to be sent your
database and any other position, element or service
you want to sell. When you shop for anything,
whether it's a product or a service, 9% of the time
there’s a price tag attached. If there isn’t, the first thing
out of your mouth will probably be something like,
“How much?” How would it be if the salesperson
answered sheepishly, “Uh, 1 don’t know. How about
if you pay $500 for it? Better yet, if you buy this other
stuff, I'll give it to you for free”? You may laugh, but if
you're pushing your salespeople out on the street
without a rate card while at the same time ranting
about your website revenue — or the lack thereof —
you're sending your warriors to battle unarmed, and

By Rich Carr

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.corn), aradio-website sales, management
and promotional network headquartered In Portland,
OR. Carr can be reached at 503-612-0517 or rcarr@
radiowebnetwork.com.

Trying to sell a website without having put
together a rate card is epidemic in the radio industry. X . )
And, as simple as arate card is, having ¢ th;!y re goll ng tg,tgizmaule}:i 'tIf tl:i
one for your station’s website can salespeople do ow whatyo
e website is worth, how are they
- ———
you might realize. Of course, the - y - o 5
chief problem is simple to solve: 2/ Clieniis of what it's worth?
Develop a rate card for your ol I've put a few sample rate cards
: / g on the Radio Web Network site at
- OOCOO0 00
make one more pitch for w b " oo
advertising on the site Ideas” section. Feel free to borrow
While you're constr.ucling this essential 1 e Ty gL
g how you're doing. I'd like to know — because the
buyer needs to see something that gives your website
value in his or her eyes. Just as your sellers could
never begin a negotiation for any on-air schedule
card to negotiate in that arena.
Your rate card should be a one-sheet with every
element of the website on itand a value to correspond

SOREY Mgty ipaliel genalcgos) {Eoard - . supposed to persuade potential
L/ 911

g =1 R IO A O www.radiowebretwork.com, in  the

gl esepiinliadegMisah ot A RO sCH{of niod balance of power in radio sales is about to shift.

without a rate card to start from, they’Il need a website

toeach element. For example, if your site offers banner

MOST INFLUENTIAL WOMEN: CLASS OF 2001

In 1999 Radio Ink founder and Publisher Eric Rhoads

created a list of the “20 Most Influential Women In 1.

Radio” to recognize the top female executives in the

industry. On the magazine’s first list of honorees, 2.

R&R Publisher/CEO Erica Farber was chosen as the

No. 1 most influential woman. “First of all, I was 3.

flabbergasted,” says Farber. “I must say, to have a

competing publication do that is unheard-of. I've =
always had a great deal of respect for Eric Rhoads, but 5
for them to really step back and allow that to happen )
is pretty amazing. It was wonderful.” 6.

This year, Farber once again tops the Radio Ink list.
“Lam truly honored. But | have to ask, at theend of the
day, do any of us keep our jobs because we are

7
8
women? No. We keep our jobs because the people we g-

work with think we are doing a good job, better than
someone else could do it. So I hope that, in my

lifetime, there will be a time when we don't have to 2

single out women’s accomplishments.”
The women chosen for Radie Ink's

broadcasting industry, as well as to developing

mentoring programs and harassment policies for :S

radio companies. For more information on the efforts

18.
of the MIWs, visit the group’s website at g4
www.radiomiw.com. 20.

“Most 13,
Influential Women in Radio” have formed a group 14.
dedicated to helping women advance in the 15.

20 MOST INFLUENTIAL WOMEN IN RADIO: CLASS OF 2001

Radio & Records Publisher/CEO
Erica Farber

Jones Radio Networks VP/COO
Edie Hilliard

Radio One founder/Chairperson
Cathy Hughes

Emmis/Los Angeles Sr. VP/Market
Manager Val Maki

Nassau Media Partners President
Joan Gerberding
Entercom/Chicago Regional VP ERICA
Weezie Kramer
Radio One COO Mary Catherine Sneed

RAB Exec. VP/National Marketing Mary Bennett

Katz Dimensions President Bonnie Press

Southern California Broadcasters Association President
Mary Beth Garber

BMI President/CEO Frances Preston

Breakthrough Marketing President/CEQ

Julie Lomax Brauff

Clear Channel/Chicago Market VP Kathy Stinehour
Emmis/New York Sr. VP/Market Manager Judy Ellis
Susquehanna Sr. VP/Regional Manager

Nancy Vaeth-DuBroff

Infinity/Seattle VP/GM Lisa Decker

Cox Radio/Nassau-Suffolk VP/GM Kim Guthrie

ABC Radio/Minneapolis President/GM Amy Waggoner
Infinity Promotions Group VP/GM Jodi Long

Hubbard Broadcasting President/Radio Virginia Morris

wwWw americanradiohistorvy com

RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

A FEAT OF GLAY

When you're looking to buy a Christian artist’s CD, where do
you go? Do you stop by your local retail outlet, or do you visit
a Christian speciaity store? Based on a survey by America’s
Research Group, the primary reasons consumers have for
not shopping at Christian stores are that they “never saw or
heard their advertising” (37.8%) and “don’t know where they
are located” (37.4%).

Category: Books and Music

Market: Laurel-Hattiesburg, MS
Submitted by:  WNSL-FM/Laurel-Hattiesburg, MS
Client: Lemstone Books

Situation: Lemstone Books is a Christian bookstore at Turtle
Creek Mall in Hattiesburg, MS. The store has been in
business for about two years and competes with three other
Christian bookstores in Hattiesburg. Like retailers in most
markets, Lemstone has felt the impact of the large national
chains as well. Owner Bob Fillingane has used newspaper,
television and mainstream and Christian radio to market
Lemstone Books, and sales have grown steadily since the
store opened.

Objective: When Fillingane was planning a special sales event
to promote the release of Jars Of Clay's /f I Left the Zoo, he
talked to CHR/Pop WNSL-FM AE Jackson Walker about
devising a campaign to target 18-34-year-old adults.
Lemstone Books wanted to see major traffic during the
release event and to garner impressive sales for the popular
band’s CD. .

Campaign: The campaign included a heavy spot schedule,
with 40 60-second spots running over six days, and a one-
hour station remote on the opening day of the sale. Radio
was the primary medium used to promote the event, and the
spots presented the sale as a joint pramotion between
WNSL-FM and Lemstone Books.

Results: On the first day of the sale WNSL-FM began
broadcasting live at 9:30am, 30 minutes before the store
opened, and by 10am 60 peopie were lined up to get in.
Lemstone sold more than 100 CDs in the first hour after it
opened and 200 more throughout the day. The store more
than tripled its average overall sales on the day of the event,
and increased sales continued throughout the week. A
listener in the neighboring state of Alabama took orders from
his friends and drove two hours to Hattiesburg to buy several
copies of the Jars Of Clay CD. Fillingane says, “The campaign
did exactly what we wanted it to do. It put our music sales
into overdrive, and we're not going to look back!”

— RABTOOLBOX ——

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB’s Member
Service HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

INSTANT BACKGROUNO — CHRISTIAN-RETAIL SHOPPERS
According to a customer profile prepared by the Christian
Booksellers Association, over half of Christian-retail shoppers
attend organized Christian events between four and 10 times per
month, and 44% of those customers visit a Christian retailer at
least once a month.

Sales of Christian and gospel music fell 6% in 2000, the first
decline in more.than five years, from 47 milllon units to 44 miilion
units. Sales through mainstream stores grew 9.2% in 2000, the
largest increase ever, while sales through Christian retailers
dropped almost 25%. (Christian Music Trade Association, 2001)
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 NEWS & VIEWS

Webcasts Reach 52% 0f 'Net Users

M That's the word from a new Arbitron/Edison Media Research study

Audience size continues
to be a primary concern
for webcasters, so the
news just released by Arbitron and

Edison Media Research in a preview

of their “Internet VIl — The Internet

& Streaming Media: What Consum-

ers Want Next” study is bound to

make people in the industry happy. The proportion of
Internet users who have tried streaming media —
audio, video or both — has passed 50% for the first
time.

By Brida Connolly

beonnotly @ moniine.com

Fifty-two percent of all Internet
users have tried streaming media,
says the study. That's not yet
much of a majority, but the
numbers are growing quickly, and, &
says “Internet VII," more than one-
third of all Americans age 12 and up have now tried some
kind of streaming media — that's approximately 78
million people.

When the AFTRA dispute gave hundreds of radio
stations a reason to take down their Internet simulcasts, it
seemed likely that the audience for Internet-only webcasts
would grow. Now it ooks as though that’s happening:
“Internet VII” reports that Internet-only webcasters now
get the same amount of listening time in the average

month as radio-station webcasts.
Edison Media Research President Larty Rosin-said,
“Radio stations that stopped streaming may have spurred
the growth of Internet-only channels
by driving their audiences to alternate

ARBITRON sources of online audio. More than

half, 55%, of the isteners who tuned
online to a radio station say they have
found other sources of Internet audio to take its place.”
The Aug. 2 court decision upholding the Copyright
Office ruling that web simulcasts of terrestrial radio
stations are not exempt from royalties to musicians and
labels has added another obstacle to the return of station
streaming. If Internet-only webcasters are indeed
benefiting from a free shot at
terrestrial stations’ online

edlson medla research audience, it looks like they'll get

to enjoy it a while longer.

Just 15% of all Americans have tuned in to an Internet-
only station, says the study, but that-number-has tripled
since July of 1999. Additionally, 12% of Internet users say
they listen to Internet-only audio channels and radio-
station webcasts every month.

The complete “Internet VII” study is set to be unveiled
at the NAB Radio Show next month, and Arbitron and
Edison promise information on how the Internet has
changed consumers’ media habits and on consumer
interest in subscription streaming media.

Site 0f The Week

EM! and streaming provider Streamwaves have
launched Higherwaves (www.higherwaves.com), a
subscription-based streaming site that offers Christian
music in a number of genres. Most of the artists offered
through the site belong to the labels in EMI’s Christian
Music Group, including Forefront’s dc Talk, Sparrow’s
Steven Curtis Chapman and EMI Gospel's Aaron Neville.

Everything subscribers need to use Higherwaves is on
the site’s simple-homepage. In a quick, clear process,
users follow step-by-step headings to pick a music genre,
choose from a list of artists, find an album or song, then
decide whether to play tracks one by one or add them to a
playlist. Higherwaves lets nonsubscribers try out all of its
functions by using a coltection of 30-second clips of every
song offered on the paid service. The preview is an
excellent idea, especially since a subscription costs a fairly
steep $13.99 a month.

There's no downloading of music from Higherwaves;
it's purely a Windows Media-based streaming service. The
player data for each song includes the usual artist and
album title, along with the composer, copyright informa-
tion and the publisher. There's aiso a “CD Art” button that
slides in actual-size album art that covers up the WM
player.

More than 200 artists are represented on Higherwaves,
and the music ranges from “Hard Music” by some acts
who'd sound right at home on most Active Rockers to
more conventional “Praise & Worship” tunes to gospel by
Sam Cooke and Southern gospe! by Bill Gaither. The
“Alternative” and “Inspirational” categories are the largest,
offering about 30 artists each; “Country” and “Urban/R&B"
each have only a half-dozen choices; and “Children” is, not
surprisingly, the skimpiest of the music genres offered,
with only four artists.

Higherwaves: EMI CMG Ventures Into Paid Streaming

=== e -
| o pe
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Right now Higherwaves is best-suited to users who are
already familiar with Christian music. There's no artist or
music information on the site, and the genre headings
likely won't mean much to people who don't already know
what's available. But the biggest barrier to potential new
fans is that Higherwaves provides no artist- or song-
search capability. The “Help” section suggests that users
take advantage of the “All Artists” list to find a particular
act, but that won’t help those who are looking for a song
they may have admired but who don’t know the artist.
Also, throughout the site individual artists are listed by the
first letters of their first names — Steven Curtis Chapman
appears under “S” — and that takes a bit of getting used
to.

Higherwaves is a simple, sensible website that, with
some music info and search capability, could serve as an
excellent model for subscription streaming services to
come. As it stands, for the knowledgeable Christian-music
fan, Higherwaves may well be worth a look — and worth.
the price..

—Brida Connolly

www americanradiohistorv com

Music Publishers Sue MP3.com

A lawsuit has been filed against digital-music
company MP3.com by a group of more than 50
plaintiffs, including Vince Gill's and The Eellamy
Brothers’ publishing companies and the estate of
Roy Orbison. The suit alleges that, by corverting
songs into MP3 format and placing them online
on its MyMP3.com music-locker service, MP3.com
enabled “viral infringement” of the copyrights of
those songs. The plaintiffs are seeking damages
of $25,000 per song for about 1,000 songs and a
permanent injunction against MP3.com. Vivendi
Universal, which is in the process of purchasing
MP3.com, is not named in the suit.

Universal Ships Super Audio CDs

Universal Music Group this week began
shipping CDs in the copy-protected Super Audio
CD format. SACDs, which feature better sound
quality than regular CDs and may include text and
high-resolution graphics, can be played only on
special SACD-CD players. UMG said it plans to
release both new and older titles in the format.
Sony Music Group has already released a
number of titles in SACD, while Warner Musig has
begun to release titles in the competing DVD-
Audio format.

TCYBERS PACE

Hot, new music-related World Wide Web sites, cool
cyberchats and other points of interest along the in-
formation superhighway.

* This Friday (8/31), System Of A Down talk
about their latest, Toxicity, at o2 e,
2pm ET, 11am PT (www. .
getmusic.com).

 Steer away from the Julie
Cypher questions this Satur-
day (9/1), when Melissa Ethe-
ridge joins fans for a chat at
noon ET, 9am PT (www.
lifetimetv.com).

* Pop/R&B up 'n’ comer
Christina Milian is currently touring with 'N Sync.
Ask her what color Joey Fatone’s underwear is this
Tuesday (9/4) at 8pm ET/5pm PT (http://chat.
yahoo.com).

» On Tuesday (9/4) the oh-so-sinister Slayer talk
about pitchforks and other evil stuff at 9pm ET, 6pm
PT (http://chat.yahoo.com).

On The Web

» GetMusic does a “Where Are They Now?”
feature on Deborah Gibson to celebrate the former
teen-popper’s birthday. Shake your love this Friday
(8/31) at noon ET, 9am PT (www.getmusic.com).

* Country star Chely Wright joins GetMusic for
an interview this Wednesday (9/5) at noon ET, 9am
PT (www.getmusic.com).

* On Thursday (9/6) Brian McKnight wili make
you swoon with a video interview and performance
at 6pm ET, 3pm PT (www.getmusic.com).

—Frank Correia

System Of A Down
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We Can Only
Blame Ourselves

My column a couple of weeks ago about CD
cloaking — which record companies use to make
it impossible for owners of cloaked CDs to rip the

il

tracks from those CDs 10
MP3 files — generated an
amazing amoun: of e-mail k
that said, essentially.
“You're Kidding, right?”
No, I'm not. The rec- (
ord labels are playing the
ultimate provocative card
by adding a technological
barrier to the enjoyment
of music. More impor-
1ant, the labels may also be figuring a way around
the Audio Home Recording Act ot 1992, That act
says that you and | can’t be sued for digitally
cloning music we righttully own copies of. How-

A

David Lawrence

ever, a more recant law, the Digital Millennium
Copyright Act. says that you can be prosecuted
if you do anything to bypass a digital security
system — like cloaking.

So, even though we're protected and should
be able to rip our own CDs to MP3 files. we
won't be able 1o do that it those CDs are cloaked.
And if we try (o figure out how to do it anyway
— say, by using a utility available on the *Net
we could face the wrath of the federal govern-
ment. Crackers have already compromised the
cloaking software used on more than 75% of the
treated CDs in the marketplace. Using those
crackers’ software is un illegul act. but actually
copying the files is not. Makes you scratch your
head.

The move toward cloaking, the songwriters’
and publishers’ lawsuit tiled last week against
MP3.com (see Digital Bits, Page 14) and all the
other legal maneuverings that have happened in
the digital-music space lately are unfortunate re-
sults that we all had (and continue 10 have) the
ability to avoid. We have only ourselves to blame
for all the bud things that are happening.

Shame on some of us lor our greed. Shame on
some of us for our righteous indignation us we
claimed that Napster and its ilk were a good
thing. We should be angry with those who stole
music: They’ve ruined digital music for every-
one.

And shame on us for continuing to call piracy
sites “file-sharing services.” That gives a bright,

shiny. happy label to

websites that do not of-
fer services — these
sites aren’t doing any- Sl rimilio
thing for you — and to
it prectice that is not sharing. but siealing. and that
is not about just any tiles. but about entertainment
files: music. movies and, if you’ve heard about
the most recent trend. best-selling hooks.

Now is the time to call piracy what it is: theft.
Legitimate, law-abiding citizens are paying for
the rationalizations.

Questions? Comments? david @nennusiccount
down.com, ot post te-the “Internet” folder on the
www.rronline.com Message Board.

Davd Lawrence is heard on WGN/Chicago; is the
hos: of Online Todzy and Online Tonight, syn-
dicated high-tech/pod culture radio talik shows
frore Dame-Gallagher; and is the host of the Wet
Mugic  Countdown vadio shows from United
Stat ons. A 25-year redio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online and is a leading expert on
Intermet entertainment.
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f you think that the record companies made out like bandits with

their damage awards from the MP3.com lawsuits, you're right.
Not only that, but $130 million and a full year later, MP3.com has
yet to gain access to most of the music that the record companies
agreed it would have the right to.

All because MP3.com decided to beg for forgiveness rather than
ask for permission. Imagine how different life would be for MP3.com
and for us if it had simply finished its negotiations with the labels,
rather than taking the provocative step of copying those 80,000
CDs without permission.

And now come the songwriters. As t wrote here nearly two years
ago, the hands will keep extending into the deep pockets of stock-

ARTIST CO/Title

LIFEHDUSE No Name Face/ “Hanglng”
DESTINY'S CHILO Survivor/ “Booty”

JANET All For Yow “Someone”

STAIND Break The Cycle/ “Awhile”
AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady”
NELLY Country Grammar/ “Ride”

CITY HIGH City High/ “Would”

TRAIN Drops Of Jupiter/ “Drops”

ALICIA KEYS Songs In A Minor/ “Fallin”™

10 EVE Scorpion/ “Blows”

OAVE MATTHEWS BAND Everyday/ “Space”
BLINK 182 Take Off Your Pants And Jacket/ “Rock”
BLU CANTRELL So Biu/ “Hit"

AMERICAN HI-FI American Hi Fi/ “Flavor”
GORILLAZ Goritlaz/ “Clint”

INCUBUS Make Yourselt/ “Drive”

0-TOWN O-Town/“Nothing”

16 18 ENYA A Day Without Rain/ “Time"

17 19 012 Devif's Night/ “Purple”

20 20 SUGARRAY SugarRay/ “Over”

Country
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LW TW ARTISTCOTitle
1 1 OIXIECHICKS Fiy/ “Heartbreak”
16 2 BLAKESHELTON Blake Sheltor/ “Austin”
5 3 LEEANNWOMACK / Hope You Dance/*Call”
4 4 ALAN JACKSON When Somebody Loves You/ “Somebody”
2 5 GEORGE STRAIT George Strait/ “Anything”
3 6 LONESTAR/'mAlready There/ “Already”
6 7 MONTGOMERY GENTRY Carrying On/"Change”
10 8 BROOKS & DUNN Sigers & Stripes/“America”
18 9 NICKEL CREEK Wickel Creek/ “Down”
17 10 JAMIE O°NEAL Shiver/“Angels”
7 11 TOBYKEITH Pulf My Chain/ *“Talkin™
— 12 CYNDITHOMSON My Worid/ “Meant”
9 13 RASCALFLATTS Rascal Flatts/ “While”
12 14 JODEE MESSINA Burr/"Downtime”
19 15 CHRIS CAGLE Piay It Loud/ “Laredo”
13 16 JEFFCARSON Reaiiite/ “Real”
— 17 TIMMCGRAW Set This Circus Down/“Angry”
— 18 KEITHURBAN KeithUrban/ “Blacktop”
14 19 CHELY WRIGHT Never Love You Enough/ “Never”
11 20 TAMMY COCHRAN Tammy Cochrary “Waiting"
LW TW ARTIST CO/Title
1 1 LIFEHOUSE No Name Face/ “Hanging”
2 2 DAVEMATTHEWS BAND Everyday/ “Space”
~ 3 3 DIDO NoAngel “Thankyou," “Hunter”
§ 4 4 TRAIN Drops Of Jupiter/ “Drops™
~ 5 5 STAINO Break The Cycle/ “Awhite"
N 7 6 INCUBUS Make Yoursel? “Drive"
§ 10 7 3000RS DOWN The Better Life/ “That"
Y 8 B SUGARRAY Sugar Ray/ “Over”
N 9 9 SMASHMOUTH Shrek/“Believer”
~ — 10 ENYAA Day Without Rairy/ “Time”
N 12 11 EVEG Hororscope/ “Night'
§ 13 12 FIVEFOR FIGHTING America Town/"Superman”
- 14 13 BARENAKEOQLADIES Maroon/*Falling”
§ — 14 JANET Al For You/ *Someone”
~ — 15 AMERICAN HI-FI American Hi Fi/ “Flavor”
N 18 16 FUEL Something Like Human/“Bad”
17 17 MELISSAETHERIDGE Skir/ “Love”
15 18 LENNY KRAVITZ Greatest Hits/ “Again”
19 19 MATCHBOX TWENTY Mad Seasor/“Mad,” “Gone”

UNCLE KRACKER Double Wide/ “Follow”

The Real Damages

fueled dot-com companies, and the songwriters are not going to

be denied their share. But is it really fair? Has MP3.com made
$130 million from its website? No, not even close. Has it cost the
record companies that much in lost revenue? Not even close.

So one might naturally ask if the songwriters are really looking
at a loss of some ungodly number of billions of dollars because of
MP3.com. But the answer doesn't really matter because, just like
shoplifting, the courts don’t think this is just about returning the
merchandise — it's about punishment. The latest MP3.com suit is
yet more fallout from how ingenious we've been in showing our
lack of respect for artists.
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— David Lawrence
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ARTIST CO/Title

ALICIA KEYS Songs In A Minor/ “Faiiin™
R.KELLY TP-2.com/“Feelin’,” “Fiesta”
DESTINY S CHILD Survivor/ “Booty”

EVE Scorpion/ “Blow”

JILL SCOTT Who Is Jill Scott?/ “Way"

012 Devil's Night/ “Purple”

JANET A/l For You/ “Someone”

ERICK SERMON WWhat’s The Worst That Could Happer/ “Music™
NELLY Country Grammer/ “Batter”

USHER 8701/ “Remind”

112 Part ifl/ “Peaches”

ISLEY BROTHERS Efernal/ “Contagious”

CRAIG DAVIO Born To Do It/ “Fill"

JAHEIM Just In Case/ “Case”

JIMMY COZIER Jimmy Cozier/ “Got"

MISSY ELLIOTT Miss £ ... So Addictive/“Minute”
JENNIFER LOPEZ J. Lo/ “Real”

LUTHER VANOROSS Luther Vandross/ “Take™
CASE Open Letter/ “Friend,” “Missing”

F. EVANS & C. THOMAS P. Ditty & The Bad Boy Family/ “Can't”

Smooth Jazz

ARTIST CO/Title

OAVE KOZ The Dance/“Bright”

EUGE GROOVE Euge Groove/ “Sneak”

JEFF KASHIWA Another Door Opens/* Around”
WAYMAN TISDALE Face To Face/ “Hide"

MARC ANTOINE Crulsin’ “Mas”

PIECES OF A DREAM Acquainted/ "Ready”
FREDDIERAVEL Freddie Ravel/ “Sunny”

STEVE COLE Berween Us/“Start”™

SADE Lovers Rock/“Sorrow”

RICK BRAUN Kisses In The Rain/ “Kisses”
CHUCK LOEB /n A Heartbeal/ “North”
FATTBURGER T.G.LF/“Evil"

LEERITENOUR & DAVE GRUSIN A Twist Of Mariey/ “Stand”
BRIAN CULBERTSON Nice And Slow/ “Get”
JIMMY SOMMERS 360 Urban Groove/ “Groove”
GERALO ALBRIGHT To Grover With Love/* Winelight”
SPYRO GYRA /n Modern Times/*Open”

AL JARREAU Tomorrow Today/ “How”

CRAIG CHAQUICO Panorama/“Cafe”

HIL ST. SOUL Sou! Organic/ “Until”

Alternative

ARTIST COritle
STAIND Break The Cycle/ “Awhile,” “Fade”

LINKIN PARK Hybrid Theory/ “Crawting,” “End”

BLINK-182 Take Off Your Pants And Jacket/ “Rock,” “Staying”
WEEZER Weezer (2001)/“Hash,” *Island”

TOOL Lateralus/“Schism"

GORILLAZ Goriflaz/ “Clint"

CAKE Comfort Eagle/ “Short”

SUM 41 All Kilier No Filler/ “Lip”

ALIEN ANT FARM Anthology/ “Smooth™

CRYSTAL METHOO 7weekend/ “Name"

311 from Chaos/“Wouldn't”

LIMP BIZKIT Chocoiate Starfish.../ “Boiler”

OISTURBED Sickness/ “Down”

FUEL Something Like Human/ “Bad”

STONE TEMPLE PILOTS Shangri-La Dee Da/*Days”

INCUBUS Make Yourselt/ “Drive”

CALLING Camino Palmero/ “Wherever”

3000RS OOWN Better Life/“That”

ADEMA Adema/ “Giving”
RAOIOHEAD Amnesiac/ “Knives™

E-charts are hased on weekly rankings of CD sales, downloads f artists oni

wiebtraffic monitor MediaMetrix. Charts are ranked witha 50/50 methodelogy of sales dataand

from the logtiles of reporting websites Reporters include Alfy Rad:o, Amazon.com,
Artist Direct.com, BarnesandNoble.com, boit Radio, bored.com, B&N Radic, CDNaw.com, CDNew Radio, ChoiceRadio.com, City Internet Radio, DMX Music. FreeClub.com, Gracenote.com, Groove Cycle,
iWonRadio. Kinetic Radio, MediAmazing (Frozen), MSN-Chat. Music Choice. MusicMatch {Frozen), Musicplex, PEEL Radio, Radio.Beonatr.Com, Radiowzave.com, Radio Free Cash.zom, Radio Free Virgin, Radio
Juntos, Radio on bay 9, Rolling Stone.com. Skateboard com, Spinner.com, thejamz.com, The AadioAMP Network, The WB Radio, UBL.¢om, and wyv.com Radio. Data 1s weighted based on tratfic reports by

. ©2001 R&R Inc. ©2001 Dnline Today, NetMusic Countdovin
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Butler Joins Gurb
As Sr. Director/
Promo & Marketing

Curb Records has named John
Butler Sr. Director/Promotion &
o Marketing. |
Based in Nash-
ville. he reports |
to Curb Exec.
VP/GM Dennis
Hannon and of- |
B ficially joins the |
company Sept. 4. |
“John’s wealth
of experience
will be a valu-
able asset to
Curb as we con-
tinue to grow.” Hannon said.
“John's primary focus will be mar-
keting our artists to Pop radio and
exploiting our music to the broad-
est possible marketplace. As our
business evolves, we need to be on
the cutting edge and one step ahead
of the game. John Butler gets it.”
Butler began his music-industry
career at WHTZ/New York as a
phone operator and music assistant
and scgued to TVT Records in
1990 as Manager/College Promo-
tion. He then worked as head of
promotion for Jive/Silvertone
Records between 1994-97. Butler
left New York to join Arista Aus-
tin in Nashville as head of promo-
tion and later joined indie label
Squint Entertainment, where he |
rose to head of promotion.

Butler

Epic Records Group executives recently presented Epic recording art-
ists 3LW (3 Little Women)} with plaques commemorating Platinum sales
of their debut release. Pictured (front row, I-r) are Epic Sr. Dir./Urban
Marketing Maria Ma; 3LW's Naturi, Adrienne and Kiely; Epic EVP/Pro-
motion Hilary Shaev; Nine Lives Entertainment's Tse Williams, (back
row, I-r) Epic VP/Urban Promotion Rodney Shealey; Big Cat Manage-
ment's Michele Williams; Epic VP/Urban A&R Marvin Peart, EVP/A&R
& Urban Music David McPherson, President Polly Anthony, Chairman
David Glew, SVP/Sales Bill Frohlich and VP/Video Promotion Douglas

McVehil; and Big Cat Management's Lee Anne Stradford.

Astor Resets Mgt. In So. California

Astor Broadcast Group has made

| changes across several of its prop-

erties located throughout Southern
California.

At its Los Angeles-area stations.
corporate Exec. VP Susan Burke
has added GM duties for KMXN-
FM (Cool 94-3)/Anaheim, CA. A
company veteran. Burke spent sev-
eral years as VP/GM of the com-
pany’s San Francisco-area stations
before returning to Astor’s Ana-
heim operation in 1997.

Concurrently, Peri Corso has
been named GSM of KMXN-FM.
Corso has served as GM of KEZY-
AM & FM/Anaheim-L.A. and has

| also been Sales Manager of

Cohen
Continued from Page 3

Cohen said, “I'm thrilled to be |
part of Extasy’s beginnings. Be-
tween our spirited staff and excit-
ing new artists, the possibilities for |
what we can accomplish here seem
truly limitless.” {

Extasy Records International was
formed in Los Angeles in 2000 by |
multi-Platinum Japanese artist, pro- |
ducer. label owner. composer and |
writer Yoshiki.

KDOC-TV/Anaheim-L.A.

Meanwhile, Rick Roome has
been named OM of Astor's San Di-
ego-area stations, KCEO &
KFSD-AM & FM/Oceanside,
CA. Roome will continue as mid-
day host for KFSD-FM. The
Oceanside trio also welcomes Don
Girdner as GSM. Girdner was
most recently in sales at KIFM/San
Diego and was GSM for Shamrock
Broadcasting’s San Jose operation.

In addition, Joe Lyons has been
appointed Station Manager of
KMXN-AM/Riverside. His expe-
rience includes Station Manager
duties at KAKT/Riverside and a
stint as LSM of KNTF/Riverside.

ASTOR/See Page 17

Summers
Continued from Page 3

that 1 was actually on the air in my
hometown. but T wanted that next
level. I wanted to program in my
hometown as well.”

Summers, who will now be pro-
gramming in market No. 6, added,
“It’s just a continued blessing, and

I thank [Radio One founder] Cathy
Hughes. for this enormous opportu-
nity. I’ve always been a child of ra-
dio. I've always kind of had that ra-
dio bug. I look forward to taking
some of our concepts from WERQ
and learning the Dailas market, the
city and the people. I plan to take
my method of success down there
and make it happen.”

Edwards Opens Satellite Advisory Gompany

ndustry veteran Mark Edwards has launched Satellite Programming
Solutions. He spent 20 years in satellite-delivered radio, 16 as PD of ABC
Radio Networks' Country Coast-To-Coast format.

“It's my belief that syndication, when correctly crafted, and combined
with passionate and imaginative local programming, will resuli in a radio
station that has loyal listeners and a great bottom line,” Edwards noted on
his website, www.markedwards-sps.com.

Toward that end, Edwards said SPS will “serve as an adviser for radio
stations that carry strictly satellite programming or a combination of local
and satellite programming” He can be reached at 214-673-8908.

awen Reaales Pinnacle Media As IJi_r./Res_earc_h

an Cowen has been named Director/Research for Pinnacle Media

Management, the broadcast-research company formed in January
by former AMFM programmer and Broadcast Architecture Sr.VP/Research
Bob Lawrence. Cowen was most recently Director/Client Services for Mu-
sic-Technologies.

“l have been on a nationwide search, not only for someone with excel-
lent research and anaiytical skills, but for someone who possesses a track
record of programming and strategic savvy as well," Lawrence said. “Dan
fit the bill perfectty.”

Cowen has 22 years of experience in on-air, programming and research
positions. He will move from Colorado Springs to Pinnacle’s San Diego
offices in mid-September.

Noack Now DMX/AEI Sr.VP/Chief Strategic Officer

Paul Noack has been named Sr.VP/Chief Strategic Officer for DMX/AE]
Music. He will be responsible for strategic planning, mergers and ac-
quisitions, corporate partnerships and new-business development for the
digital-music programmer.

“Global expansion of our digital-music services via traditional and emerg-
ing platforms is key to growing our company and solidifying our position as
the worldwide leader in providing digital-music services to the consumer
and commercial markets,” said CEO Gregory Probert, to whom Noack
reports, “Paul Noack is a veteran manager with the vision, experience and
determination to search out and detiver the strategies and partnarships to
ultimately create greater leverage in our endeavor to reach more homes
and businesses globally”

Noack founded Arlington Ventures, a consulting and financing company
focused on the convergence of entertainment and technology. Before that
he spent a decade with the Walit Disney Co.

| Parker

“I am excited to be back in
| Houston, working for KLDE,”

Parker told R&R. “This station has
huge growth potential, and I'm
looking forward to working with
everyone at Cox/Houston to maxi-
mize that potential.”

Continued from Page 3
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National Radio

® ABC NEWS RADIO debuts the
weekly one-hour program Here's the
Point With Mark Halperin Sept. 7. For-
merly 30 minutes long, the show fea-
tures conversations with figures in poli-
tics, arts, the media and popular cul-
ture. For more information, contact Edie
Emery or Lisa Meredith at 703-837-
9500; edie @ goodmanmedia.com;
fisa @goodmanimedia.com.

® WESTWOOD ONE's Saturday-night
request show Country Gold, hosted by
Big John Howell, adds Sundays. The
show airs both nights from 7pm-mid-
night ET with a refeed of the first three
hours from midnight-3am ET and fea-
tures country classics, as well as cur-
rant hits. For more information, contact
Andrew Scafefia at 212-641-2179;
ascafetta @westwoodone.com.

® TAYLOR BRCADCASTING syndi-
cates the two-hour weekend show
Magic of the ‘80s. hosted by Tom Furci.
The show has been airing on WHUD/
Westchester, NY since July 2000. For
rore information, contact Robert Tay-

lor at 866-810-7330; info @ magicofthe

80s.com.
Radio

© MARK HALVERSON becomes VP/
Market Manager for Triad’s Lincoln and
Beatrice, NE stations. He previously
managed Salem’s four-station Louisville
cluster.

® JERRY PARKER becomes Dir/En-
gineering at Jones Radio Networks/Se-
attle. He replaces Warren Banholzer,
who exits.

Records

® FABIAN DUVERNAY is appointed
VP/Urban Marketing at Arista Records.
He was most recently EVP at Qwest
Records.

® Razor & Tie makes the following pro-
motions and additions:

MARYELIZABETH CARTER rises
to Assoc. Dir/National Promotion. She
was most recently Radio Promotions
Manager.

CHRONICLE

MarRiases

WMZK/Wausau, Wi PD Nick
Summers to Andrea Galella, Sept.
3

ConpoLences

Singer Betty Everett, 61, Aug.
19

JESSICA D’AMATO joins as Pub-
licity Manager. She was most recently
Publicity Coordinator at Shanachie
Records.

Industry

© The following are promoted by Valley
Media:

LEWIS GARRETT becomes Presi-
dent. He was most recently SVP/Mar-
keting & Purchasing.

JOHN KORDIC becomes EVP/Op-
erations. He was most recently Dir./Op-
erations.

Changes

AC: WBIG/Washington Dir./Mar-
keting Brendan Hurley adds simi-
lar duties at crosstown sister WASH
... Alex Cortez becomes Asst. MD
of KHHT, KIIS & KVVS/Los An-
geles.

CHR: WRVW/Nashville’s Woody &
Jirm morning show is now simulcast
on WKKF/Albany, NY... SportsFan
Radio Network Producer Chad Van
Hoover joins WFLZ/Tampa as
morning show producer for MJ
Keili ... WKCD/New Haven, CT
PD Frank Carofano exits to join
crosstown WQGN as moming driver

. KXHT/Memphis MD Devin
Steele adds interim PD stripes as

Morgantown, WV PD Lacy Neff
rises to Dir/CHR Programming for
parent West Virginia Radio Corp.,
which includes WRVZ/Charleston,
WYV. Former WVSR/Charleston PD
Bill Shahan is appointed APD/MD
at 'RVZ ... KKFR/Phoenix moming
driver Davey D exits ... WKSC/Chi-
cago APD/MD Armando Rivera
segues to crosstown sister WVAZ for
similar duties ... KQKS/Denver mid-
day host Kendall takes interim
wakeup duties as morning host Rick
Stacy exits ... KISV/Bakersfield
morning co-host Mingo joins cross-
town KKXX for evenings.

Classical: Cathy Buell is tapped as
Sales Manager and Seromi Park be-
comes Dir./Marketing & Promotions
for Mt. Wilson FM Broadcasters’

PD Lee Cagle exits ... WVAQ/ KJAZ & KMZT/Los Angeles.
Artist/Tile Total Plays
’N SYNC Pop © 70
DREAM STREET It Happens Every Time 67
KRYSTAL HARRIS Supergirl 65
AARON CARTER Oh Aaron... 64
LI’ ROMEO My 8aby 64
3LW No More (Baby 'ma Do Right) 63
’N SYNC Tell Me, Tell Me...Baby 55
A*TEENS Halfway Around The World 54
AARON CARTER Not Too Young, Not Too Old 51
BACKSTREET BOYS The Call 45
DESTINY’S CHILO Survivor 43
A*TEENS Bouncir g Off The Ceiling... 40
BRITNEY SPEARS Lucky 34
AARON CARTER That's How | Beat Shagq 33
BRITNEY SPEARS Oops!...! Did It Again 32
JESSICA SIMPSON |rresistible 31
3LW Playas Gon’ Play 29
A*TEENS Sugar Rush 27
HOXU Perfect Day 22
FONDA Spy Kids 22
% Playlist for the week ending August 28.

Reaction
Continued from Page 1 |
| questions. It was the saddest show |
I've ever done in my life. | wish 1could |
have taken the day off”

Winston added that he knew |
BlackiGround's Gira Smith and alh-
arg involved In the accident, “This
was a Inle bil closer bo home for us.
because Me people who work with
her and work for the Iebel ware on
tha plane. it was like losng & famiy
mamber” Wirsion said that KJLH
ownar Sievie Wonder is "shationad |
ari heartbroken® over the less of
Aalivan, The stifon ained an kourtong
trilauber b her cluring Winston's Man-
day-monming shon.

Anothar LA staion, Uhan KKBT,
broke lormat Menday by playing re-
| corded clips ol past inervews with
Agliyah, as wall as listener calls,
throughout the dey, PO Hob Scorpio
toki RER, Aferroon host Adieeru ed
a candlelight vigil &1 a Los Anpales-
anaa park Monday night

CHRMAythmio WOHTMew York
was also especially affected by
Aalivah's daath. PD Tracy Cloharty
lold R&R on Monday 1hal Aalivah
Feaed just wisted ibwe station the -
oug waek. "OHT dedicaled itz enlire
Euiruday-evening pubic-senice shovw
1o 1he artist and airad a special one-
hour ramesmbrance program hosted
by Angie Martinez Monday after-
oo,

CHRRAyhemic WPECANShing
lon Asst PO Reggie Rouse ioid RER
on Monday that the station crested a
spacial version of Aallyan's At Your
Bast® and hea bean featunng stener |
commants on 1he alr. He added that
BET was at tha station filming sag-
mants far a specal adtion of BET To-
gl thiat aured Monday svening,

Astor
Continued from Page 16
Astor Broadcast Group President/
CEO Art Astor told R&R, “I've
been acting GM of Cool 94-3 since
my GM resigned three to four
months ago. My plate was too full.
The restructuring was done to lessen
my load and hand it over to a lot of
the people who have proven them-
selves at our stations.”
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NATIONAL
RADIO
FORMATS

ABG RADIO NETWORKS
Phil Hall » 972-991-9200
Hot AC

Steve Nichols
WISEGUYS Start The Commotion

StarStation

Peter Stewart

JIM BRICKMAN The Simple Things
Classic Rock

Chris Miller

No Adds

Touch

Ron Davis

No Adds

Doug Banks Morning Show
Gary Saunders

No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock
ALIEN ANT FARM Smooth Criminal

Alternative

DEPECHE MODE | Fesl Loved
LINKIN PARK In The End

STONE TEMPLE PILGTS Hollywood Bitch
Triple A

RYAN ADAMS New York. New York
TORI AMOS Strange Little Girl
R.E.M. All The Way To Reno
CHR

CHRISTINA MILIAN AM To PM
LINDSAY PAGANO Everything U R
Mainstream AC

WEEZER Istand In The Sun

Lite AC
EOWIN MCCAIN Write Me A Song

NAC
No Adds

Christian AC

EDWIN MCCAIN Jesus, He Loves Me
POINT OF GRACE Praise Forever More

AFROMAN Because | Got High
BABYFACE What If

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

INCUBUS | Wish You Were Here
P.O.D. Alive

SALIVA Click Click Boom

Active Rock

Steve Young/Craig Altmaier
SALIVA Click Click Boom
STAIND Fade

Heritage Rock

Steve Young/Craig Altmaier
DROWNING POOL Bodies

Hot AC

Steve Young/Josh Hosler
No Adds

CHR

Steve Young/Josh Hosler
"N SYNC Gone

Rhythmic CHR

Steve Young/Josh Hosler
DESTINY'S CHILD Emotion

Soft AC

Mike Bettelli

LONESTAR I'm Already There
Mainstream AC

Mike Bettelli

MARIAH CAREY Never Too Far
Delilah

Mike Bettelli
LONESTAR I'm Already There

Dave Wingert Show
Mike Bettelli

HUEY LEWIS & THE NEWS Let Her Go And Start Over
LONESTAR 'm Already There

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

JJ McKay
BARENAKED LADIES Falling For The First Time
LFO Every Other Time

Rock Classics

Jon Holiday

No Adds

Adult Contemporary

Rick Brady
ELTON JOHN | Want Love

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day
No Adds

New Rock

Steve Leigh

ALIEN ANT FARM Smooth Criminal
COLDPLAY Trouble

GARBAGE Androgyny

STAIND Fade

U2 Stuck In AMoment You Can't Get Out Of

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000

Bob Blackburn

Adult Rock & Relt

Jeff Gonzer

No Adds

Soft AC

Andy Fuller
O-TOWN All O Nothing
Bright AC

Jim Hays
NELLY FURTADD Tura Off The Light
JANET Someone To Call My Lover

KeJjz

Continued from Page 3

A recent hour from the station in-
cluded Madonna's *Holiday,” Janet’s
“All for You,” Jennifer Lopez's “‘Play,”
Corina’s “Temptation,” Barry White’s
“Can’t Get Enough of Your Love,”
Destiny’s Child’s “Bootylicious,”
TKA's “You’re the One,” ATC’s

www americanradiohistorv com

*Around the World.” Prince’s “Rasp-
berry Beret.” Gigi D*Agostino’s “I'll
Fly With You,” Rockwell’s “Some-
body’s Watching Me.” Shaggy’s “It
Wasn't Me™ and Sir Mix-A-Lot’s
“Baby Got Back.”

In other station news, KTFM
middayer Hot Henrietta joins KCJZ
for middays.
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Show Prep

MONDAY, SEPTEMBER. 10

1921/Germany's Autobahn, famous
for having no speed limit, opens.

1955/Bert Parks begins a 25-year ca-
reer as host of the Miss America
Pageant.

1955/ Gunsmoke debuts on CBS-TV
and goes on to become the
longest-running television se-
ries ever, airing for 20-years.

Born: Charles Kuralt 1934-1997, Guy
Ritchie 1968, Ryan Philtippe
1974 B

in'MuSic History

1974/ Influential glam-punk group
The New York Dolls split up.

1990/ Will Smith, a.k.a. The Fresh
Prince, makes his TV debut in
The Fresh Prince of Bel-Air on
NBC.

A prime-time prince.

1996/ Wal-Mart bans the sale of Sheryl
Crow’s self-titled album because
of a song lyric that says, “Watch
our children as they kill each
other with a gun they bought at
Wal-Mart discount stores.”

Born: Jose Feliciano 1945, Joe Perry
(Aerosmith) 1950, Siobhan
Fahey (Bananarama) 1958

TUESDAY, SEPTEMBER 11

1970/ The Ford Pinto is introduced.
The $2,000 sticker price is over-
shadowed by headlines about
the Pinto's fatal design flaw —
the gas tank is likely to rupture
and explode in rear-end colli-
sions at over 20 mph. A public
uproar ensues when it's revealed
that Ford knew about the flaw
but determined that it would be
cheaper to pay off potential law-
suits than to correct the prob-
lem.

1998/ The report from Independent
counsel Kenneth Starr’s inves-
tigation into President Clinton’s
relationship with Monica Le-
winsky is released on the
Internet.

In'Music History

1987/ Reggae musician Peter Tosh,
42, is shot to death by gunmen
trying to rob his Kingston, Ja-
maica home. Also ... Peter
Gabriel sweeps the MTV Video
Awards. Dicking up nine VMAs

with “Sledgehammer” and “Big |

Time.
Born: Moby 1965, Harry Connick Jr.
1967

WEDNESDAY, SEPTEMBER 12

National Chocolate Milkshake Day

1953/1.8. Senator and future presi-
dent John F. Kénnedy, 36, weds
Jacqueline Lee Bouvier, 24.

1983/Arnold Schwarzenegger be-
comes a U.S. citizen, 14 years
after emigrating from Austria.

1984/ Michael Jordan signs a seven-
year contract with the Chicago
Bulls.

DATEBOOK

1991/ Actor John Travolta weds actress
Kelly Preston.

Born: Phil Hartman 1948-1998, Terry
Bradshaw 1948, Nina Blackwood
1955

tn Musif Higtory

1965/ The Beatles’ “Yesterday” is re-
leased in the U.S.

1966/ The Monkees debuts on NBC-TV.

1989/ An L.A. Superior Court judge or-
ders an “obsessed fan” to stay at
least 200 yards away from pop
star Tiffany. The 35-year-old fan
obtained the singer’s address and
wrote her letters claiming, “God
wants us to be together.”

{ hope I'm alone now....

Born: Barry White 1944, Neil Peart
(Rush) 1952

THURSDAY, SEPTEMBER 13

National Peanut Day
1949/ The Ladies Professional Golf As-
sociation is formed.

the cover of Life magazine after
receiving an Oscar nomination for
her role in A Star Is Born.

A na-new, na-new show.

Born: Sam Neill 1947

3 In Music History &

1981/ Pink Floyd: The Walf begins
production.

1984/ The first MTV Video Music
Awards are presented at Radio
City Music Half in New York. The
Cars win Best Video honors for
“You Might Think,” while Mi-
chael Jackson wins Best Over-
all Performance and Choreogra-
phy for “Thriller.”

1995/Paul McCartney’s handwritten
lyrics for “Getting Better” sell for
$249,000 at a Sotheby's auc-
tion.

Born: Craig Montoya (Everclear) 1970,
Nas 1973

SATURDAY, SEPTEMBER 1

1965/ Hello, Hooterville: Green Acres
airs for the first time on CBS-TV.
It runs for six seasons.

1982/ USA Today is published for the
first time.

1984/ Prince Charles and Princess
Diana become parents to their
second child, Prince Harry
(Henry Charles Albert David).

| Born: Oliver Stone 1946, Tommy Lee
1954/ Actress Judy Garland appears on |

1960/ The FCC bans payola, the practice |

of accepting gifts or money for ra-

dio airplay. A congressional com- |

mittee had investigated the scandal,
which involved some of the biggest
names in radio, including popular
New York DJ Alan Freed.
in Music History

1986/ Captain EQ— a 3-D, musical sci-
fi tlick starring Michael Jackson
— has its gala premiere at
Disneyland in Anaheim, CA and
Disney’s Epcot-Center in Orlando.
The 17-minute film cost approxi-
mately $1 million to make.

7993/Rapper Tupac Shakur, 25, dies
from gunshot wounds suffered

six days earliér while driving in Las |

Vegas with Death Row Records
head Marion “Suge” Knight.

1998/ Melanie Janine Brown (a.k.a.
Scary Spice, a.k.a. Mel B.) weds
Spice Girls dancer David Guizar
in a small British church. All of
the Spice Girls, with the excep-
tion of the former Ginger Spice,
Geri Halliwell, attend the cer-
emony.

Born: Mel Torme 1925-1999, Dave
Mustaine (Megadeth) 1961,
Fiona Apgle 1977

IDAY, SEPTEMBER 14

National Cream-Filled Doughnut Day

1814/ Francis Scott Key pens “The Star-
Spangled Banner” while aboard a
warship bombarding Ft. Mc-
Henry, near Baltimore. The song
officially becomes the national
anthem by an act of Congress in
1931.

1978/ The TV series Mork & Mindy, star-
ring Robin Williams, airs for the
first time on ABC-TV. It isn’t
Mork’s first earth landing, how-
ever. The quirky atien appeared
earlier that year on Happy Days.

www americanradiohistorvy com

Jones 1946
In Music Histery

1980/ David Bowie makes his stage
debut in the Broadway produc-
tion of The Elephant Man.

1987/ The Grateful Dead are awarded
their first Platinum record, for /n
The Dark.

7991/ Madonna’s black-and-pink bra
from Truth or Dareis auctioned off
for $11,000 at a Michigan Rotary
Club. The new owner says he’ll
display the autographed item at
his Chinese restaurant.

SUNDAY, SEPTEMBER 16

National Working Parents Day

1620/ Carrying 102 passengers, the
Mayflower sets sail from Ply-
mouth, England.

1965/The Dean Martin Show debuts
on NBC-TV. The weekly variety
show continues on the network
for nine years.

1968/The Andy Griffith Show airs for
the final time on CBS-TV. You
can still revisit the gang from
Mayberry thanks to syndication.

Born: David Copperfield 1956, Jenni-
fer Tilly 1961, Molly Shannon
1964

in Music History

1991/Guns N' Roses release two al-
bums simultaneously. Use Your
fllusion | and 1/ copies sell
657,000 and 700,000, respec-
tively, in their first week.

1997/The Los Angeles district
attorney’s office drops all drug
charges against Depeche
Mode's Dave Gahan following
his completion of a yearlong
probation that included drug
rehab. He had been arrested in
May after 0D’ing on heroin.

Born: B.B. King 1925, Keaney Jones
(ex-Who) 1948, Richard Marx
1963

— Frank Correia
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Justin Saves Damsel

In Distress

b Sync’s Justin Timberlake

gets a gold star for hero-
ism, according to the National
Enquirer. The "zine says that while
he and a few friends were leaving
a Hollywood nightclub, Justin
heard a male-female spat coming
from a far corner of the parking lot.
He ran toward the couple just in
time to see the guy attack his
screaming girlfriend and hit her
viciously. “That’s no way to-treat
a girl"” Justin yelied as he tore the
guy off his girlfriend and slammed
him to the ground. Justin’s bud-
dies yelled for the security guards,
and, as the guards hauled the
boyfriend away, the girlfriend
sobbed and said to Justin, “Thank
you ... thank you”

What a knight in shining armor!
Maybe that's why the fans Jove
him so much. But he only has
eyes for his lady, Britney Spears,
and Justin’s object of affection is
Rolling Stone's cover girl. On be-
ing a role model, Spears says, “it
is so flattering that kids look up to
me. But at the end of the day, |
don't like being a role model. I'm
not perfect. I'm human, just like
everybody else. Everybody’s got
an opinion about you, but the only
one that matters is your own.” One
of her favorite ways to spend her
free time "“is freakin’ organizing my
rubber bands. | got the big ones
in one little stash and the little
ones in one little stash. | love it. It
makes me happy.

~Bad Boys, Bad Boys™

In the wake of Whitney Hous-
ton and Bobby Brown's recent
drug-overdose scare, Whitney'’s
father, John Houston, is begging
his daughter to “divorce Bobby ...
before he kills you!” (National
Enquirer)

Kiss frontman Gene Simmons
never had that kind of problem.
According to the Globe, he's led
a drug- and alcohol-free lifestyle
because he doesn’t want to
embarass his mother.

One wonders what Marityn
Manson's mother has to say
about this: The Globe claims that
the goth rocker has been accused
of sexually assaulting a male se-
curity guard onstage during a con-
cert. The "zine says Manson “spit
on the guard's head, wrapped his
legs around him and rubbed his
private parts on [the guard’s] head
and neck.”

What did rock groupie Bebe
Buell think of Mick Jagger in the
bedroom? According to the
Globe, Buell writes in her new bio,
Rebel Heart: An American Rock
‘n’ Roll Journey, that he “was the
sweetest, tenderest, nicest, most
beautiful, considerate lover” How
does she rate the other rockers
she's bedded? Elvis Costello: ‘|
left my body.” Steven Tyler (father
of her daughter, actress Liv Ty-

WATCH YOUR BACK — Watch
out, all you teen pop starsi Ronald
Isley has his eye on you! “I study
everybody,” he tells Time. “I listen
to Lil Bow Wow because that's
who I have to knock off the charts.
Sometimes | hate it, but that's
what | have to do.”

ter): “It was as if lightning had
struck” David Bowie: “l don't think
| was really his cup of tea sexu-
ally” Did she think Rod Stewart
was sexy? “No! | consider him my
biggest mistake.”

—Rap Isn’t Really-Bad

Rap mogul Russelt Simmons
tells Rolling Stone, "Rap is about
a truth and a reality, and the hon-
esty that comes out of this com-
munity is offensive to many
people. But so is poverty and the
conditions that people live under.
That has to be communicated. And
for people to say it's ind=cent is a
hell of a slap in the face, not only
to these poets, but to America, be-
cause that's what we've oeen talk-
ing about the whole time: express-
ing our reality and having the right
to do that”

Happy#nniversary:

Rolling Stone celebrates the
10th anniversary of the release of
Nirvana's Nevermind with a spe-
cial section that includes com-
ments from the band’s surviving
members, Krist Novcsetic and
Dave Grohl, and the album's pro-
ducer, Butch Vig. It also includes
a look back at “10 scenes from the
year that catapulted Nirvana from
underground punks to rock 'n’ roll
kings” and a guide to Nirvana
bootlegs.

Weezer's Rivers Cuomo tells
Rolling Stone that Nirvana is his
favorite band. Regarding his
band’s notable album, he says,
“The most painful thing in my life
these days is the cult around
Pinkerton. I\'s just a sick album,
sick in a diseased sor1 of way. It's
such a source of anxiety, because
all the fans we have rignt now have
stuck around because of that al-
bum. But, honestly, | naver want to
play those songs again; | never
want to hear them again.”

— Deborah Overman

Each week R&R sneaks a peek through the nation's consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 million households

75 million households

JARULE Lving it Up
NICKELBACK How You Remind Me

ELTON JOHN | Want Love
R.E.M. Alt The Way To Reno

Tom Calde-one Paul Marszalek
VP/Programming VP/Music Programming
s | ADDS
JENNIFERLOPEZ 'mReal % EVERCLEAR Rock Star
ALICIA KEYS Falin® 80 GORILLAZ Clint Eashood
- ISLEY BROTHERS /R ISLEY Contagious
ALIEN ANT FARM Smooth Criminal B AMHOOUATEEL
Sum 41 FatLip a7 LINA Its Atight
P. DIDDY & THE FAMILY Bad Boys For Lite % STAINDFack
BLU CANTRELL Hit Em Up Style (Oaps") x WEEZER Island InThe Sun
JAGGED EDGE UNELLY Where The Pary At? ki Fars
PUDDLE OF MUDD Cowtrol k|
LIMPBIZKIT Boler 7 ;?:I':;’I’g";g"m“zm“ Me) g
MISSY ELLIDTT One Minute Man % SCA AT W ol
USHER URemind Me 5 OAVE MATTHEWS BAND The Space Bsveen %
LITTLE T & ONE TRACK MIND Shaniqua % JANET Someone To Call My Lover 3
MARY J. BLIGE Famity Atfair 2% NELLY FURTADO Tum Ot The Light 19
DREAM This Is Me % ALIENANT FGARM SGmsoolnCnmmaI 18
i FIVE FOR FIGHTING Superman (It Net Easy) 18
LIRRIN PARK G 2| WISEGUYS Strt The Commotion i
GORILLAZ Cirt Eastioad 3 MARIAH CAREY Never Too Far 1
JAY-Zizo (HOVA) 23 SMASHMOUTH (' A Believer 16
MICHELLE BRANCH Everyvahere 2 0100 Hunter 15
CAKE Short Skirt/Long .acket 21 ::'Eellf:slsgi:rwer 3
n
;:ﬁ;:’;z‘;: goc:;MyLW" ;1) JENNIFER LDPEZ [ Rl 13
) MACY GRAY Sweet Baby 13
WISEGUYS Star The Commotion 19 FUEL Bat Day P
LUDACRIS Area Codes 19 MELISSA ETHERIDGE | Want To Be In Love 3
MACY GRAY Sweet Baby 8 JOHN MELLENCAMP PeacefuiWorid 1
FABOLOUS YNATE DOGG Can'tDeny It 1 BARENAKED LADIES Falling For The First Time 10
o CAXE Short Skrt/Long Jacket 8
:ﬁ:;:s’:g;;mm"’ :; AERDSMITH Fly Ay From Here 7
CRAIG DAVID Fil Me in 7
MARIAH CAREY Never Teo Far 15 AFRO-CELT#/P. GABRIEL When You're Faling 7
NELLY FURTADO Tum Off The Light 15 MICHELLE BRANCH Everyvihere 7
20.0. Alve 5 BLACK CROWES Soul Singing 7
WEEZER Island In The Sun 1 BLU CANTRELL Hit EmUp Style (Oops!) 7
BLINK-182 The Rock Shoz jal ~|f_{L000RSTIOWN BeLYS et g
- BRIAN MCKNIGHT Love Of My Lite 3
R. KELLY Feelin’ On Your Booty 14 INOIAARIE Brorn Skin 3
1AANOY MOORE Crush " PETE YORN Lite On A Chain 1
BAD RONALD Let's Begin‘Shoot. . 13 RADIOHEAD Knwes Out 1
“NSYNC Pop 13 USHER U Remind Me 1
GINUWINE Driferences 13 [ﬁcs;J BLI‘G:E Family Affair 1
IVE Simple Creed 1
SE0.ETy Otnes Tirel 121 HALFORD Made I Hell 1
ELTON JOHN | Want Love 1? MAXWELL Lietine 1
FUEL Bad Day n TORI AMDS Strange Lite Girl -

JESSICA SIMPSDN Irresistbie
VIOLATOR #/BUSTA RHYMES WhatItis
DESTINY'S CHILD Boatylicious

DX We Right Here

CRAIG DAVID FiltMe In

ABEMA Giving In

012 Purple Hitts

BACKSTREET BOYS More Than That
SMASH MDUTH I'm A Believer

CITY HIGH What Would You Da?
MARIAH CAREY Loverboy

Lit* AOMEQ My Baby

SYSTEM DF ADOWN Chop Suey
DISTURBED Down With The Sickness
JUYENILE Set it Oft

D-1DWN Al Or Nothing

WILLA FORD I Wanna Be Bad
SUGAR RAY When it's Over

98 DEGREES The Way You Want Me To
NELLY Batter Up

3 DDDRS DDWN Be Like That
KURUPT /BLAQUE It's Over how
SUM 41 Pain For Pleasure

CRYSTAL METHDD Name Of The Game
LIL BDW WOW Ghetto Girls

NIVEA Oon't Mess With The Fadio
LIL RASCALS Hardball

T.C.P. GottaGn..

EASTSIDAZ Luv 1t

CILJON & EASTSIDE BOYS Bia Bia
RAY-) Wail AMinute

311 YouWouldn't Believe

BRIAN MCKNIGHT Love Of My Life

Video piaylist for the vweek ending August 26.

TRAVIS Side

Videoairpiay for September 3-9.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

LUDACRIS /NATE DOGG Area Cooes

ISLEY BROTHERS I/R. ISLEY Contagious
ALICIA KEYS Fallin®

JAGGED EDGE E/NELLY Where The Party At?
USHER U Remind Me

GINUWINE Differences

MISSY ELLIDTT One Minute Man
FABOLDUS {/NATE DOGG Can't Oeny ft
P.DIDDY & THE FAMILY Bad Boy For Lite
JAY-Z1zo(HOVAY

RAP CITY

REDMAN Smash Sumthin’

LUDACRIS /NATE DOGG Area Codes

P. DIDDY & THE FAMILY Bad Boy For Life
DMX We Right Here

JA RULE 1/CASE Live It Up

JUVENILE Sett Ot

TRICK DADDY I'm A Thug

JADAKISS Knock Yourself Out
JAY-Z1z0{H.OVA)

FABOLQUS /NATE DOGG Can't Oeny It

Video piayfist for the week ending September 2

TR O g

TELEVISION

TOP TEN SHOWS
AUGUST 20-26

Total Audience

(95.9 miflion households)
Primetime Thursday
Who Wants To Be A
Millionaire (Sunday)
3 60 Minutes
4 WhoWantsTo Be A

Millionaire (Tuesday)
5 WhoWantsToBe A
Millionaire (Thursday)
Everybody Loves Raymond
Will & Grace
Friends
Who Wants To Be A
Millionaire (Friday)
10 Law & Order

N~

W N3

Adults 25-54

-

Primetime Thursday

2 Will & Grace

3 Friends

4 Everybody Loves Raymond
(tie) Will & Grace (8:30pm)

6 Just Shoot Me

7 Law & Order
(tie) Yes, Dear (9:30pm)

9 NFL Pre-Season

(Denver vs. Green Bay)
10 Big Brother 2 (Tuesday, Som)

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

Britney Spears, 'N Sync, U2,
Missy Elliott, Staind, Alicia Keys,
Jennifer Lopez, Ja Rule, Jay-Z and
Linkin Park are slated to perform
from New York's Metropolitan Opera

House on the three-hour 2001 MTV

Video Music Awards (Thursday, 9/6,
8pm).

Friday, 8/31

«Luther Vandross, The Tonight

Show With Jay Leno (NBC, check
local listings for time).

Saturday, 9/1

* Green Day, Mad TV (FOX,
11pm).

 Ricky Martin, Saturday Night
Live (NBC, 11:30pm).

* Shaggy, Showtime at the Apolio
(check local listings for time and
channel).

Sunday, 9/2

* Eve and Luther Vandross host
the two-hour Soul Train Lady of Soul
Awards (check local listings for time
and channel).

* Ringo Starr, Big Bad Voodoo
Daddy, Billy Gliman, Dwight
Yoakam, Cleo Laine, John
Dankworth, Yolanda Adams,
Wayne Newton and CeCe Winans
are slated to perform on the Jerry
Lewis Telethon {check local listings
for time and channel).

Monday, 9/3

* Ralph Stanley and The Whites,
Late Show With David Letterman
(CBS, check local listings for time).

» Dave Navarro, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* White Stripes, Late Late Show
With Craig Kitborn (CBS, check lo-
cal listings for time).

Tuesday, 9/4

* Snoop Dogg and Eastsidaz.
Jay Leno.

* Bjork, David Letterman.

* Bill Wyman, Conan O'Brien.

« Joey Mcintyre, Craig Kilborn.

Wednesday, 9/5

» Tantric and American Hi-Fi per-
form from Cleveland on MTV's Live
at the Rock & Roll Hall of Fame
(8pm).

» Isley Brothers, Jay Leno.

* BR5-49, Conan O'Brien.

* Vernessa Mitchell, Craig Kil-
bom.

Thursday, 8/30

*Trisha Yearwood and Don
Henley, Jay Leno.

*Jimmy Eat World, David Let-
terman.

* Donnie Wahlberg, Politically in-
correct With Bill Maher (ABC, check
focal listings for time).

— Julie Gidlow

{ All show times are ET/PT unless othenvise noted: subtract one hour for CT. l
J Chedk listings for showings in the Mountain time zone. Al iistings subject to change. |

ALICIAKEYS Falln’

KENN# Hell Bent

NELLY FURTADD Tuen Off The Lght
PUDDLE DF MUDD Control

MISSY ELLIDTT One Minute Man
ALIEN ANT FARM Smooth Crimaal
TRICK DAODY ImA Thug

MYSTIC The Life

RADID-EAD Knives Ot

BLU CANTRELL Hit 'Em Up Style (Oops!}
DISTURBED Dowin With The Sichness
FUEL Bad Day

P.D.0.Alive

CRYSTAL METHDD Name Of The Game
FABDLOUS {/NATE DOGG Can't Dany [t
FATBOY SLIM Weapon Of Choice
MARY J. BLIGE Family Affair

David Cohn

General Manager 2

CAKE Short Skirt/Leng Jacket
JIMMY EAT WORLD Bieed American
DROWNING PODL Bodies

START Gorgetus!

MACY GRAY Sweet Baby
ADEMAGrving In

SLIPKNOT Lekt Behind

RES Golden Boys

Video piayhst for the week of August 27-September 1.

Peter Cohen,
VP/Programming

Rap Adds

MYSTIC The Lite

Pop Adds

No Adds

Urban Adds

MYSTIC The Life

55 million households mx chK

Rhythmic Adds

No Adds

Rock Adds

No Adds

Adds for the veek of September 3.
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FILMS
BOX OFFICE TOTALS
August 24-26
Titte $ Weekend
Distributor ($ To Date)
1 American Pie 2 $12.51
Universal ($109.33)
2 Rush Hour 2 $11.58
New Line (5183.42)
3 Jay And Silent Bob $11.01
Strike Back
Miramax* {$11.01)
4 The Others $8.56
Miramax ($46.14)
5 Rat Race $8.11
Paramount ($25.43)
6 Summer Catch $7.01
wB* ($7.01)
7 The Princess Diaries $6.60
Buena Vista ($82.39)
8 Captain Corelli's Mandolin $4.00
Universal ($14.09)
9 Ghosts Of Mars $3.80
Sony* ($3.80)
10 Planet Of The Apes $3.58
FOX (5167.84)
“First week in release

All figures in millions
Source: ACNieisen EDI

COMING ATTRACTIONS:
This week's openers include O,
starring Mekhi Phifer, Josh Hart-
nett and Julia Stiles. The fitm's
Artemis soundtrack sports “Who
Ride Wit Us” by Kurupt, who also

Kurupt

teams with Noreaga for “Freak It
Out’ and is featured on Roscoe’s
“We Riddaz” The ST also con-
tains two cuts by Dyshon: “ Got
What You Want” (featuring
Squabbie) and “Long Gone” The
rest of the track listing is as fol-
lows:

*The DJ Ran Project f/
Meko's “O' (Hatin’ on You & Me)”

* Swerve {/Christina Boyd's
“Are You Down”

* Deep 6IX's "“Burm Bum Bum”

» Borialis' “Mightier Than the
Sword"

* Te Ne's “You Brought Me
Through”

* Spooks' "Something Fresh”

* Crush's "You Best Believe”

* Smooth Kat's “Let Me in the
Clup™

« Richie Havens "American
Benefactor”

* MC Breeze's “My New Girl”

— Julie Gidlow
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Tragedy In The Workplace

I Is work really more stressful than it used to be?

f you were asked te describe your workplace, would the word tragedy occur to you? Wheth-
— eryou answered yes or no, read on to find out what could be going on behind the scenes at your
station these days, as well as some steps you can take right now to help reduce workplace stress.

The broadcasting business has de-
bated recently whether the realities of
consolidation have resulied in a
workplace that is more stressful than
itused to be. And.
to some extent, it
may be. Manag-
ing or program-
ming several sta-
tions instead of
one or two, selling
for a multistation
cluster or voice-
tracking for mul-
tiple stations —
along with doing
your own daily
show — is bound to increase stress
levels.

Stress, however. is the reality of to-
day’s workplace — not just in the ra-
dio business, but in-countless other
industries as well. Just ask friends
who work in the airline, hotel, bank-
ing or retail businesses to tell you
about consolidation in their indus-
tries. You'll likely find their stories
similar to those that are topics of dis-
cussion among broadcasters.

Nevertheless. today”s most suc-
cessful broadcasters are embracing
the reality that the radio business in
2001 is a totally different environ-
ment from the one in which many

Danna Beal

velerans started out. While many
changes have been beneficial (o the
business, some have not. That's why
business manager and consultant
Danna Beal believes that we need to
explore new approaches and pursue
a new business model that brings

spirit and compassion 1o the work-
place through enlightened leader-
ship.”

New Model Needed

Beal’s new book, The Tragedy in
the Workplace (Destiny Publishing/
Luminary Media Group), details
what she calls “the longest-running
show in the country.” “That show.”
says Beal, “is seen not in your local
theaters, but in every business in
America. People everywhere are ex-
periencing immense pain and suffer-
ing in their workplaces, and the
workplace has become a literal com-
bat zone.

“If CEOs could see some of the
management styles within their own
companies, they would be appalled
and realize just how much it is actu-
ally costing them in terms of loss of
talent, energy, creativity and produc-
livity among their greatest resource

— their people.”

That’s a pretty harsh evaluation by

anyone’s standards. but Beal sup-

ports her conclusions by citing her
more than two decades of experience
as a manager. consultant and trainer
in a variety of businesses. She reports
that today’s working environment is
made up of “battling egos. wide-
spread fear and insecurity, where
managers are disempowering em-
ployees, and employees are sabotag-
ing one another.”

According to Beal, the end result

*

“When people live in
fear and insecurity,
they tend to do all

sorts of crazy things to
protect what they
believe is their
territory and their
sense of importance in
the workplace.”

“If CEOs could see some of the management styles
within their own companies, they would be appalled
and realize just how much it is actually costing
them in terms of loss of talent, energy, creativity
and productivity among their greatest resource —
their people.”

e e = e )

of that is an abundance of “disem-
powered human beings trying to em-
power themselves at the expense of
others in the workplace. It's a prob-
lem, and it’s escalating.”

To reverse this trend, Beal has cre-
ated a new model for the workplace
that she believes is different from
what’s suggested in other programs
and books. “This model is different
from others because it goes to the
source of the power struggles and
workplace dysfunction.” she says. “In
my book and through my workshops
I try to teach both practical and expe-
riential ways to remove the barriers
that prevent enlightened leadership.”

Insider Information

Beal says that some of her insights
have come from her experience as an
outside consultant. “I have seen an
escalating web of tightly woven egos
all reacting to and counteracting one
another,” she says. “It's causing a lot
of unnecessary suffering and pain in
the workplace.

“I know this because, when you
are an outside consultant, people will
often tell you things that they won't
tell their own manager, supervisor or
CEO. And it truly is a growing prob-
lem that is having a negative effeci on
American business overall.”

Despite that, Beal believes that a
lot of managers are starting to notice
the problem. “1 do think managers are
becoming aware of it,” she says.
‘They’re seeing the symptoms of

some deeply rooted problems in their
workplaces: gossip. increased absen-
ieeism, wmover. lack of productivi-
ty and a general sense of discourage-
ment.

“Frankly. most of the people
whom I speak to and do my work-
shops for are managers and busi-
ness leaders, who often aren’t all
that happy either. Ego battles be-
tween managers are just as preva-
lent as those between co-workers
and employees. The problem ex-
ists both up and down in the
ranks.”

Workers have always complained
about their jobs and griped about the
boss. Why does Beal think today’s
workplace is any different or worse
than it's ever been? “There are a
number of reasons why it’s worse
than ever.” she says. “One is simply
because of the speed of the economy
in which we work today. E-mail and
the Internet have contributed a lot by
giving us almost instantaneous com-
munication.

"Add to that the fact that we
work in a global community. so
there is more competition than ever
before. And there’s been a lot of
downsizing going on in many busi-
nesses. All of this together has con-
tributed to people’s fzeling more
insignificant, more powerless and
more insecure. When that happens,
people in the workplace begin to do

Continued on Page 22
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Tragedy In The Workplace

Continued from Page 20

things that will bolster their own
egos in order to feel better.”

The Workplace As Theater

Beal suggests that most work-
places are really just one big dra-
matic play. “I compare what goes
on to a literary drama or a movie,
and the workplace is the stage,”
she says. “We go to work each day,
and we each play out our roles.
Those roles are designed to get us
the best attention that we can get
and to avoid pain.

“Because there is such a big web
of interwoven egos in the work-
place, it’s very difficult to be your-
self, so everyone is like an actor
playing a role. My goal is to help
people find out what their ‘star-
ring’ role really is.”

However, simply discovering how
you fitin at the office isn’t the whole
answer. “Most people fail to realize
that others around them are starring
in their own dramas and don’t real-
ize that they’re only bit players in
your drama,” Beal says.

“Every time you have a communi-
cation at the office, you have two dif-

ferent dramas coming together, face-
to-face. Each individual comes to that
discussion with expectations, and the
end result is often miscommunica-
tion. [ want to help people step off the
stage, so to speak, because when you
are mired in the drama, it’s really
hard to see what’s going on.”

Horror Stories

The radio business has seen mon-
umental changes in the workplace
over the past few years. Today’s con-
solidated market clusters mean that
haif a dozen or more former compet-
itors might now be working for the

.same company and even broadcasting

from within the same building. This
is a far cry from the small-company or
mom-and-pop operations that domi-
nated the industry as recently as five
years ago. Does Beal think that the
whole process of consolidation has
contributed to the problems she has
identified?

“The act of consolidating and the
usual downsizing that goes along
with it tend to add to people’s feel-
ings of being dispensable,” she says.
“People begin to feel more insignifi-
cant and more like just a number in-
stead of part of a team.

“And they fear for their jobs. When

people live in fear and insecurity,
they tend to do all sorts of crazy
things to protect what they believe is
their territory and their sense of im-
portance in the workplace. Consoli-
dation often adds fear, and when you
add fear, the drama always esca-
lates.”

When presented with the theory
that consolidation generally tends to
weed out the worst and keep the best,
Beal says that would be fine if it were
true. “A lot of people in management
say that because it’s a way to justify
things,” she explains. “They want to
believe that.

“But when management in any big
organization begins to treat people
more like numbers and less like in-
dividuals, both good people and bad
people are lost in the process. [ see a
lot of good people in the workplace
today whd are being treated with a
lack of dignity and respect. [ heard lots
of horror stories from many good peo-
ple as [ was researching my book.”

The High Cost Of Drama

Beal says that the best way to com-
bat this growing problem is to rethink
your workplace model. “The work-
place needs to be rebuilt into a place
where people respect one another
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more and where management creates
an atmosphere of trust and compas-
sion instead of fear,” she says.

“People working in fear do not
perform at their highest and most
productive levels. Something I tell
business leaders all the time is that
there is a hidden cost to all of this
drama.

“When they look at ways to cut
costs, managers almost never think to
look at the cost of the drama in their
workplace. When people are wound-
ed, they do not perform well. When
they’re expending a lot of energy on
territorial battles, they’re not putting
their full energy into being their pro-
ductive best. In the end, that costs all
of us.”

How does a manager begin to re-
duce fear and increase productivity in
the workplace? “You need to start
with what I call the restoration pro-
cess,” says Beal. “Leaders need to
first look at their own inadequacies
and egos and see how those things
affect the people they manage.

“Unfortunately, too many manag-
ers in today’s business world operate
from a position of insecurity. Conse-
quently, they are not working at their
full potential, either, and they end up
playing a role that does not allow
them to help employees reach their
potential.”

Beal gives examples of several
management styles that she says are
detrimental to productive growth:
“There are the empire-builder, the
micromanager and the intimidator.
These are all styles designed to bol-
ster their own egos and give them a
sense of superiority over those they
lead, rather than empowering people
to think for themselves and do the
best they can. The current manage-
ment style is similar to drilling a hole
in the gas tank and then asking why
you aren’t getting better mileage
when it comes to your employees.”

Not All Management’s Fault

Although at first blush it seems
that Beal places a lot of blame for to-
day’s workplace problems squarely
on the shoulders of management,
employees don’t get off the hook.
“Every individual in the workplace
must be accountable,” she says. “Any
person on any level can begin to op-
erate from what I call their ‘authen-
tic power’ when they start to identi-
fy the ways in which their own ego is
running and operating.

*“That said, the most powerful im-
pact comes when managers are the
ones who begin to make the neces-
sary changes, because they can affect
the overall environment in a much
bigger way than any individual em-
ployee can.

“Authentic and enlightened lead-
|- ers are looking out for the benefit of

all their people. They have a vision
— every manager should have a vi-
sion that inspires others — but they
also provide an environment where
everyone wants to perform at their
highest level. A good manager is
someone who is not always looking
for what people are doing wrong and
being overly critical.

“People under that sort of supervi-
sion never perform at their best. En-
lightened leaders understand that
when they set the tone and establish
a better work environment, synergy
occurs, and the team accomplishes
far more than what any one individ-
ual — manager or employee — could
do on his or her own. That’s called
‘group will,” and it is what can real-
ly contribute to a sense of teamwork
in the workplace.”

Give Up Your Past

Beal says that one of the quickest
ways to reduce stress in the work-
place is to turn a mirror on yourself
and your own actions. “When you
find yourself caught in a conflict with
someone whom you have cast as the
enemy in your drama, the real ques-
tion you need to ask is, “Why am [
threatened by this person?’

“If you can instill a culture of not
pointing fingers of blame — that in-
cludes employees blaming managers
and managers blaming employees —
and begin to take more personal re-
sponsibility, you will quickly begin to
see a much better workplace.

“When you take this approach but
see that your workplace isn’t going to
change and decide to leave, you are
leaving out of choice instead of run-
ning away out of fear. When you run
away out of fear, your next job will
just be a jump to a new stage where
you will very likely find the same dra-
ma that you were running away from.”

Beal’s message has a strong spiri-
tual component that is evident
throughout her book, an overtone that
may turn off the hard-core business
reader. But her message of accepting
personal responsibility and of taking
a leadership role in one’s own life is
compelling.

One message she offers that seems
particularly appropriate to our chang-
ing broadcast industry is, “Value your
heritage, but don’t wear it like a ban-
ner of suffering. Be proud of your
heritage, but don’t live in the battles
of the long-ago past. Give up the past,
and be in the present. The passing of
time and change are inescapable.
Those who are politely standing by,
waiting for something to happen to
them, will be left behind.”

Contact Danna Beal by calling
425-467-8214. E-mail her at
dbeal @dbconsulting.com or go to her
website ar www.dbconsulting. com.
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Classic Rock B

Passion For Radio, Desire For Favorites

(O Edison study looks at the habits of Classic Rock listeners

hroughout this issue you’ll find some very interesting findings from an exclusive R&R

“National Record Buyers Study” conducted by Edison Media Research. The format-by-
—— format examination of the behavior of radio listeners also included a look at Classic Rock.
That should come as no surprise, however: According to Edison Director/Research Jayne
Charneski, more people fell into the Classic Rock target than into that of any other format.

Specifically, of the 748 total re-
spondents Edison queried, 215 stated
that they “love” or listen to Classic
Rock. Edison’s research focused on
thzee primary areas: Classic Rock
fans' relationship to radio, their
record-buying habits and their
Internet savvy. Respondents were
also asked how much they watch mu-
sic-video channels. Not surprisingly,
Classic Rock fans don’t care much
about music videos — or VH1 or
MTV2, for that matter. Yet they love
new music, and you may be surprised
at what they intend to purchase.

Don’t Touch That Dial

GMs and PDs, take note: Accord-
ing to the study, th2 Classic Rock lis-
tener spends more time listening to
the radio than other music fans.
Those who prefer such artists as Led
Zeppelin, Pink Floyd and The Who
listen to the radio an average of 20
hours a week, compared to 17 hours
for other music fans.

Who's tuning to Classic Rock ra-
dio? The listening community isn’t
too ethnically diverse: Eighty-one
percent of Classic Rock listeners are
white, and 72% are between the ages
of 25 and 40.

Classic Rock listeners are very pas-
sionate and loyal when it comes to
turning on the radic and leaving the

dial set at one spot. Charneski says
there was no dominant second choice
among the Classic Rock fans Edison
studied. “Sixty percent said they listen
to Classic Rock the most,” she says.
“Rock placed second, at 13%; Alter-
native came in at 7%; and Country
came in a little bit higher, at 8%.”
‘When asked about specific features
that a radio station may offer, 40% of
Classic Rock listeners said that per-
formances sponsored by local radio
stations were an effective way to pro-
mote an artist, or perhaps a new song
by that artist. This compares to 36%
for other music fans. Another 40%
said such performances were “some-
what” effective, while the remaining
20% answered “not at all” effective.
Concurrently, 35% of Classic Rock
fans believed that in-studio perfor-
mances by artists were an effective
way of promoting an artist or a new
release by that artist — the same per-
centage as in other music formats.
However, you may want to keep
the chat between the artists and the
air personalities to a minimum: Just
19% of the Classic Rock respondents
thought that in-studio interviews with
artists were an effective way of pro-
moting the artists. Charneski adds
that, while 48% said the interviews
were somewhat effective, 31% didn’t
think they were effective at all.

for children suffering from |
cancer or other illnesses |
and children who are un-
able to grow their own
hair. Rock 102 also invit-
ed listeners who were
willing to sacrifice a few |
inches of their hair to
make a donation by get-
ting a free trim. Here's [
Pulld, holding the 12 inch-
es trimmed from his own
head.

Pullo Loses Locks For Love

WAQY (Rock 102)/Hartford-Springfield midday host John
Putio got a haircut. Actually, he got a whole lot of hairs cut.

Pullo got 12 long inches of his hair clipped at a local hair salon as
part of a promotion the Saga station held in conjunction with Locks
of Love. The organization takes healthy hair (which must be no less
than 10 inches in length) and fashions the trimmed locks into wigs

Other radio findings dealt with
contests and countdowns, and the lat-
ter scored poorly with Classic Rock
listeners. Twenty-four percent of
these listeners believed that contests
in which listeners could win a new
CD were an effective way of promot-
ing an artist or their new song. That
compares to 22% for other music
fans. Meanwhile, only 20% of Clas-
sic Rock fans found countdown
shows a very effective way of promot-
ing artists, while 31% didn’t think
they were effective at all.

Modern Music

Not surprisingly, the Classic Rock

fan has little interest in music-video
channels. Only 22% said they often
watch music videos to discover new
music, compared to 35% of other
music fans. Additionally, only 24% of
Classic Rock fans said that music vid-
eos had an influence on their latest
decision to purchase a CD, compared
to 38% of other music fans. And 41%
of Classic Rock fans said they had
purchased a CD as a result of secing
a music video; that’s compared to
53% of other music fans.

In terms of the number of purchases
Classic Rock listeners made at their
favorite music retailers, the results
may surprise you: Classic Rock re-
spondents to the Edison survey aver-
aged 17 CD purchases in the last year;
other music fans averaged just 14.

Which artists do Classic Rock lis-

. teners plan on buying? Artists you’d

hear on a Rock station, rather than a
Classic Rocker. Not surprisingly, 20%
of Classic Rock listeners said they’d
buy something from Santana. That’s
compared to 8% for other music fans.
What is a surprise, however, is that
19% of Classic Rock fans also defi-
nitely plan to purchase CDs from
Creed, The Red Hot Chili Peppers
and U2.

Even more interesting is the fact
that Classic Rock fans are much more
likely than other music fans to pur-
chase CDs from those artists, but
songs by Creed and The Red Hot
Chili Peppers cannot be found on
Classic Rock stations. Only select U2
titles have made their way to Classic
Rock, and the 1991 single “Mysteri-
ous Ways” is usually the newest U2
track to make a typical Classic
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batwean 25-40 (72%).

music fans.

o 25% of other music fans.

music fans.

other music fans.

Edison/R&R Survey Highlights

* Those who love Classic Rock or listen to and purchase
Classic Rock the most are predominantly white (81%) and

* Classic Rock fans listen to the radio an average of 20
hours a week, compared to 17 hours a week among other

+ Just 19% of Classic Rock fans find in-studio interviews
with artists to be an effective promation method, compared

= Forty percent of Classic Rock fans said that perfor-
mances sponscred by local radio stations are effective in
promoting artists or new songs, compared to 36% of ather

= Cinly 4% of Classic Rock fans said that their music pur-
chases were influenced maost by music videos, vs. 10% of

* Classic Rock fans averaged 17 CD purchases in the
last year, compared to 14 among other music fans.

* Eighty-four percent of Classic Rock fans have some
access to the Internet, and 28% have burned thelr own CDs.

* Among Classic Rock fans with Internet access, 57%
have visited the wabsite of an artist or record compary, and
45% of those fans have purchased a CD as a result of
leaming about it on an artist's wehsite or that of a record
compary, compared to just 30% of other music fans.

Rocker’s playlist.

Other artists that Classic Rock fans
would definitely purchase future CDs
from include Metallica (17%), Bruce
Springsteen (14%), Too! (12%), Paul
McCartney (12%) and Bon Jovi
(11%). These percentages also far
outweigh those for other music for-
mats.

So it appears that Classic Rock
fans are more than open (o new mu-
sic. In fact, it should be remembered
that just because a respondent se-
lected Classic Rock as his or her top
radio choice, that doesn’t mean the
respondent doesn’t prefer other types
of music.

Sales Stories

Creed, Metallica and Tool are huge
artists for Tower Records’ Sunset
Blvd. location in Los Angeles. In fact,
Tower Product Manager Howard
Krumbholtz says those artists far out-
sell such artists as Springsteen and
McCartney at his store. “I probably
sell eight Creed records for every one
McCartney CD,” he says.

But Krumholtz points out that most
Classic Rock fans have no need to
purchase titles from many of the
bands prominently featured at the for-
mat. “A lot of these people have al-
ready picked up the old stuff,” he ex-
plains. “When much of the back cata-
log material for these bands was re-
leased on CD back in the *80s, a sales
explosion occurred.”

The demand for the titles has
waned, Krumholtz says. However,
the occasional new reissue will pro-
vide some interesting spikes for the
store. “All Things Must Pass by
George Harrison sold 140 copies in
its first week,” Krumholtz says.

Bob Marley & The Wailers’ recent
One Love release averages 30-40 cop-
ies a week in sales at the Sunset
Tower, and that the act’s Legend CD
continues to be a top seller. And ev-
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ery once in a while a monster seller
will emerge that surpasses the expec-
tations of many. “When The Beatles’
1 came out, I didn’t think it was go-
ing to do that well,” Krumholtz says.
“That was just crazy to me.”

Another release that has the poten-
tial to do very well in sales for Tower
is The Who's upcoming Live at Leeds
reissue, which includes the complete
live recording of Tommy. Other titles
from The Who continue to outsell
those of Springsteen and McCartney
at Tower Sunset, Krumholtz says, as
do titles from Led Zeppelin and Pink
Floyd.

Internet Savvy

Classic Rock fans certainly aren’t
neophytes when it comes to the World
Wide Web and personal computers.
Eighty-four percent of Classic Rock
fans participating in the study have
some access to the Intemet. Twenty-
eight percent of Classic Rock fans
have burned their own CDs.

Music-download sites such as the
infamous Napster are enjoyed by
Classic Rock fans too. The study
found that 44% of those Classic Rock
fans with Intemet access have down-
loaded music files. That’s a better
rate than other music fans, who
downloaded music at a rate of 40%.

But Classic Rock fans are down-
loading far fewer titles than those
who listen to other.music. The Clas-
sic Rock fan downloaded about 30
files in the last year, while other mu-
sic fans downloaded 49 titles.

The format’s fans’ high passion
levels for Classic Rock artists can be
seen by where those with access to
the Internet are pointing their web
browsers. Fifty-seven percent have
visited the website of an artist or
record company, and 45% purchased
a CD as a result of learning about it
on such a website. That compares to
30% for other music fans.
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Aaliyah

Continued from Page 1

Two local newspapers, according to
the Associated Press, quoted an un-
named baggage handler as saying that
the pilot and members of Aaliyah’s
group argued over the amount of gear
being loaded onto the plane.

Aaliyah and the others were return-
ing tothe U.S. from Abaco when their
chartered twin-engine Cessna 402
crashed around 6:50pm local time
about 200 feet from the end of the
runway at Marsh Harbour airport. The
group was on the island filming the
Hype Williams-directed video for
Aaliyah’s “Rock the Boat,” from her
recent self-titled album.

Aaliyah recently completed the
initial shooting for the movie The Ma-
trix Il in Los Angeles last month and
was scheduled to fly to Australia in
early 2002 to finish principal photog-
raphy for The Matrix I and its fol-
lowup. The Matrix I11. Those projects
are now on hold. Aaliyah was also
scheduled to be a presenter at the
2001 MTYV Video Music Awards on
Sept. 6 in New York.

Born Aaliyah Dana Haughton in
Brooklyn on Jan. 16, 1979, Aaliyah
grew up in Detroit and began per-
forming at an early age, even joining
her aunt, Gladys Knight, onstage in
Las Vegas when Aaliyah was 11 years
old. While attending the Detroit High
School for the Fine and Performing
Arts, she released her debut album,
Age Ain’t Nothing but a Number, in

1994, when she was 14. That album
— which included the hit songs
“Back and Forth” and ““At Your Best
(You Are Love)” — was produced by
R. Kelly, to whom Aaliyah was se-
cretly married. The marriage was
later annulled.

Aaliyah released her sophomore
album, One in a Million, in 1996 as
she began her senior year in high
school. The Timbaland-produced
multi-Platinum album yielded the 2
million-selling single “If Your Girl
Only Knew.”

Her third album, Aaliyah, was re-
leased in July 2001 and at one point
was the second-best-selling CD in the
country. To date it has sold around
500,000 copies in the U.S.

Aaliyah was nominated for a
Grammy for Best Female R&B Vo-
calist for the song “Try Again.” She
has performed on soundtracks to
movies such as Anastasia, Dr. Do-
little, Next Friday, Sunset Park and
Romeo Must Die. Aaliyah also ap-
peared in the movie Romeo Must Die
and appears in the title role in an as-
yet-unreleased adaptation of the Anne
Rice novel Queen of the Damned.

Commenting on the tragedy, Vir-
gin Records said, “The worldwide
Virgin family is devastated by the
news of this terrible and tragic acci-
dent, and our hearts and thoughts go
out to all those families who lost
loved ones. Aaliyah, one of the
world’s brightest and most talented
stars, will be mourned by all who

BlackGround Product Manager Gina
Smith (1) and R&R Asst. Urban Editor
Tanya O'Quinn.

loved her and loved her music. Her
depth and versatility as an artist were
matched by the passion and devotion
she had for her craft. We also extend
our deepest sympathies to the family
of Virgin staff member Doug Kratz.
Doug was an extremely dedicated and
talented professional whose enthusi-
asm, energy and spirit will be missed
by everyone who worked alongside
him every day.”

BlackGround said, “BlackGround
is devastated with the lost of our
Queen. The example she showed
young people will be sorely missed,
and we hope her short time on earth
will be an inspiration to young people
all over the world. We are [made)
equally distraught by the passing of
our BlackGround family members
Gina Smith and Keith Wallace. Their
hard work and dedication were an in-
valuable contribution to the success
of Aaliyah and BlackGround. Our
prayers go out to ali the families.”

Clear Channel

Continued from Page 1

John Cullen, President of Clear
Channel International, will become
Sr. VP/Southwest-Central.

“We believe this structure is the
most effective way to maximize the
synergy of our unique 50-state reach
for our customers, our listeners and
our operations,” Hogan said. “Noone
in the industry has -— nor can anyone
duplicate — the national footprint
Clear Channel Radio has assem-
bled. This geographic alignment links
every Clear Channel market, so we
can more efficiently operate and sell
our radio stations while reinforcing
our commitment to local radio.”

“This is a great thing!” exclaimed
Ferrara in a conversation with R&R.
Such a geographic alignment has
been on the Clear Channel drawing
board for as long as a year, and
Ferrara had been promoting the idea
to both Radio CEO Randy Michaels
and Hogan based on Ferrara’s own ex-
periences.

“I give Randy and John high marks
for getting this done.” said Ferrara,
who joined Clear Channel in 1997 to
operate the company’s 48 Florida sta-
tions. “I"ve had the privilege to expe-
rience this firsthand, and I know what
the benefits are. It works for me. and
it works for clients.”

He hopes that within a year all the
stations reporting to him will be on
line and in sync. Ferrara got the larg-
est slice of the group’s pie — 264 sta-
tions, including LMAs and joint sales
agreements. “My region is now big-
ger than all of Clear Channel was
when I joined it,” Ferrara said. “But
it still comes down to playing records,
playing commercials, doing goofy
stuff, having fun and being involved

in the community.”

The regional formula came down
to “a combination of geography, the
number of stations and cash flow,”
Ferrara said.

Shea's Mid-Atlantic region con-
sists of 122 stations; Williams’ North-
east houses 118; Crowl's Midwest,
183 stations: Meyers’ Plains/North-
west, 216 stations; Donahoe’s West
Coast, 101 stations; Freeman’s South-
west, 53 stations; and Cullen’s South-
west/Central, 151 stations. Hogan
will oversee Clear Channel’s octets in
New York City and Los Angeles, the
nation’s two largest markets.

Meanwhile, John King — who
served as Sr. VP for the company’s
Southeast markets— told his GMs on
Aug. 24 that he will resign. In a state-
ment released Monday King said he
is “100% supportive” of the geo-
graphic realignment but that the op-
tions he was given didn’t match with
his personal and family goals.

New Management
Tier Created

The eight divisions will be subdi-
vided into 20 regions, or “trading ar-
eas,” that wili be overseen by regional
vice presidents. These Regional VPs,
who will each report to one of the
eight Sr. VPs, will each manage a
larger market while overseeing a
group of smaller adjacent markets.
The plan cails for Clear Channel to
package radio stations, market clus-
ters and geographic regions along the
same lines as advertisers’ trade areas.

Clear Channel stressed that, while
all markets will continue to have lo-
cal GMs whoare focused on commu-
nity involvement and local events,
they will also get “added resources of
their region and division, allowing
them to share programming, promo-

tional cvents, administrative tasks and
other operational improvements.”
Clear Channel said the regional VPs
will be announced over the next few
weeks.

About adding 500 new AEs, Hogan
said the company wants that done by
Oct. 1. “The radio business is as good
as we make it,” he said. “There are
so many opportunities to sell Clear
Channel today that our current group
of great sellers cannot cover them
all.”

While the new hires will be in-
stalled in almost all of the 200-plus
markets where Clear Channel has sta-
tions, Hogan assured the company’s
existing 8,000 sales staffers that bol-
stering the sales force is a “win-win™
situation for Clear Channel, because
the company will be able to better
serve current customers and develop
new business. Hogan also hopes to
see more cross-selling of the
company’s different businesses, in-
cluding TV, outdoor and entertain-
ment. “We’ve not yet begun to exploit
the opportunities in cross-selling,” he
said.

Meanwhile, spokeswoman Pam
Taylor told R&R that the sales ad-
ditions are not a flash in the pan.
She said the company’s size neces-
sitates hiring that many new staff-
ers and that the initiative is a long-
term commitment. As for where
Clear Channel is going to find the
people, Taylor said the company is
looking everywhere and anywhere.
“They don’t have to be from within
the industry,” Taylor said. “They
just need to have a good sales head
on their shoulders.” As for training
of the new hires, the company will
rely on local station management.
“This is a live and local campaign,”
Taylor said.
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The Flame-Throwin’ Scott Shannon

‘He outhustled his competition’

Z-100 wasn’t going to be a New York City radio
station.

New Jersey, Long Island, Westchester — those were
the targets. They didn’t even talk about New York on
the air, and when the press caught on, the reviews
weren't good. The Daily News wrote, “I hope this punk
Scott Shannon — whoever he is — has a round-trip
ticket back to Tampa, because this station is never
going to make it.”

WHTZ signed on Aug. 2, 1983, and, before 90 days
had passed, “Hot-Rockin’, Flame-Throwin’ Z-100” —
the little radio station that could — owned ¢’ =
New York. In the process it almost single- 1
handedly reinvented Top 40. More than 300 §
“Morning Zoo” shows popped up around
the world. This was good news for Michael
Scott Shannon. :

He’d only bought a one-way ticket.

RUNAWAY

By the time it rained in Indianapolis that
summer, the summer of ‘65, he was long
gone.

“I quit school, like a moron,” confesses Shannon. “1
ran away from home to become a radio DJ.” The night
he snuck out of the house, he was so ready, so
pumped, it didn’t matter that he’d never driven on a
highway before.

“I was 17,” he explains. “I had 45 bucks, half the
clothes I owned, 50 of my favorite records and a
battery-powered record player.”

He crossed the lilinois state line, then Missouri —
call it James Dean/Jack Kerouac gutsy. When he hit
Arkansas, he aimed his car toward Little Rock. He
figured there’d be enough traffic that his out-of-state
plates wouldn’t be noticed.

He needed money.

He del.vered dentures door to door, worked at a
bakery called Oscar’s and talked his way into a radio
station — KAJI/Little Rock — where he hung out,
pulling spots and records for the afternoon jock, Rolls
Royce, The People’s Choice. They didn’t pay him, but
it wasn’t about money. When Sunday mornings
opened up, Shannon fibbed about his experience. They
probably didn’t believe him, but Sunday-morning
shifts are about warm bodies, not experienced voices.

“I sounded horrible,” Shannon admits. Still, after
only three months he decided he was ready for KH]
and headed west toward Boss Angeles.

“1 never got through the door of that place,” he
concedes.

Instead, he got an offer from Uncle Sam.

Available beginning September 1, 2001

The Greatest Gift is a 1-hour Christmas
special hosted by John Tesh featuring a variety
of Christmas favorites sung by popular artists
Luther Vandross, Amy Grant, Lou Rawls,
Michael Crawford, Kenny Loggins, Chicage,
Martina McBride and many more.

For more information or to schedule

The Greatest Gift on your station, e-mail
fnradio@namb.net or call 800.266.1837 &
800.433.5757

The Greatest Gift is offered on CD or as an MP3
download

Scott Shannon

DO THE BASICS

Some guys sweat the Army, others finesse it.

“I told ‘em I didn’t need to go to Vietnam ‘cause I
was in show biz,” laughs Shannon.

The Army bit: After basic training, he was sent to Ft.
Bragg in Fayetteville, NC, where he quickly marched
into a part-time radio job. “I quickly realized that
Fayetteville was probably a better fit for my talent level
than Los Angeles,” he allows.

But Boss Radio was still on his mind.

\ “I had three role models,” says Shannon. “Bill
Drake, The Real Don Steele and Robert W.
Morgan. I loved Steele’s energy and Morgan’s
coolness and efficiency of words.”

When the Army sent Shannon, then a
sergeant, to Columbus, GA, he found part-time
work at WCLS and began to think about life after
the military. “I ran into a fellow named Jim Taber

and asked him to listen to my aircheck,” he says.

Taber, the same Jim Taber who'd befriended

Ken Dowe (Legends 8/17), liked what he heard

and suggested that Shannon call Bernie

Dittman at WABB/Mobile.

“He sent me a little dime-store tape with a note
written in pencil that said, ‘Dear Mr. Dittman, |
understand you hire inexperienced DJs. Cheap,””
Dittman recalls.

Two weeks later Shannon drove his blue '55 Ford to
Mobile, did the overnight show for two nights, and
then Dittman slid him into 7 to midnight. “He wanted
me to do 6 to 10,” Shannon remembers. “But I said,
‘Nope, it's not enough time.”

“He must’ve stayed up all night, thinking, ‘What can I
do tomorrow?”” Dittman says. “He was unbelievable.”

By the time Shannon left Mobile for Memphis, he’d
taken WABB from No. 12 to No. 1. He had an unheard-
of 73 share.

SUPER SHAN

Wild, fast, obnoxious and passionate.

Shannon was street smart and related to the kids
who listened. “Top 40 was playing some pretty
interesting stuff back then,” he explains. “The new
progressive stuff — Hendrix, Cream, Creedence — but
we also had Donny Osmond.”

His last hour every night on WMPS/Memphis was
called The Super Shan Power Hour. “1 was Davy Jones’
[of The Monkees] best friend until 11pm,” Shannon
recalls. “And then I went into the heavy metal Super
Shan and would play the long version of ‘In-A-Gadda-
Da-Vida.””

Joe Sullivan, PD of WMAK/Nashville — 210 miles

=l

FamilyNet
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to the east — had lost his night guy. “Johnny Walker
got drafted,” says Sullivan. “I hadn’t found anyone to
replace him yet and started hearing from record folks
that Scott Shannon was the guy, so I called him.”

Shannon's tape didn’t float Sullivan’s boat, but
everyone kept saying, “Shannon’s the guy.” “So I went
to Memphis and drove around and listened,” Sullivan
says. “When I heard him live, I understood. Anything
the competition did, he did twice as well. He outpro-
moted, outprogrammed. It was clear that he was very
competitive.”

In Shannon’s first 30 days at WMAK the ratings took
a dive, but before long he’d surpassed Walker’s ratings
and was a huge No. 1.

He loved being on the air — lived it, breathed it —
and hadn’t thought much about life beyond his shift.
Then Sullivan left ‘'MAK, and Shannon decided that he
wanted to program. Sullivan says Shannon got the job
because he was going to work harder, get up earlier,
stay later and outhustle his competition.

“I took what I'd learned from Drake and added what
Joe had taught me about personality,” explains
Shannon.

Shannon earned his wings in Nashville, and
WMAK, under his leadership, was considered one of
the hottest Top 40s in the South.

STREET TALK

They say WQXI/Atlanta was WKRP/Cincinnati.
Really.

“Jerry Blum was the Art Carlson character, and I was
Andy,” says Shannon.

You can picture it, can’t you? Particularly the hair.

Shannon turned WQXI around in 18 months, but,
strangely, the day the book came out, he was fired.

“I never figured out why,” Shannon says. “The weird
thing is, the entire staff that I brought in stayed; so 1
concluded it must have been something to do with me.”

Here’s something you don’t know: Shannon left
Atlanta for L.A. and went to work for this magazine. “}
started Street Talk for R&R,” he says. Then Neil Bogart
called from Casablanca Records with an offer that
included a Mercedes, an unlimited expense account
and a chance to fly across America.

"I said, ‘That’s me. Sign me up,”” Shannon recalls.
But his heart belonged to radio.

In his future were WPGC/Washington, WRBQ/
Tampa, WHTZ/New York, KQLZ (Pirate Radio)/Los
Angeles and his current home, WPLJ/New York.

He had no idea how big it was going to get.

NEXT WEEK: Ed Salamon

Bob Shannon can be reached at bob @shannonworks.com.
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EARLY ADDS:
KNRK
KWOD
WROX
KNXX
WARQ
KMBY
WJSE

In Stores Sept. 25

Club Tour Begins
in October

I e 1

Produced by Julian Raymond
Mixed by Chris Lord-Alge at Image Recording, Inc.
From the album “Steal This Record”
thesuicidemachines.com « Hollywood.com

RECORDS

can KFBK coax cumlil Tn Chat?

op-rated Clear Channel Talker KFBK/

Sacramento has given embattled

Congressman Gary Condit another
chance to speak to the public by hand-
delivering an offer for him to fill in for hosts
Tom Sullivan or Mark Williams. Both are due
for vacations, and Condit has been given the
chance to sub for either host for as littie as a
day or as long as an entire week. Clear
Channel Western Region News/Talk/Sports
Brand Manager and KFBK OM Ken Kohl
comments, “This is an opportunity [for him] to
resuscitate his image and message.” if Condit
accepts the offer, he'll have complete control
over the show's content. His staff would screen
listener calls. As of 3:30pm PT Tuesday there
was no response from the congressman.

WQHT/New York morning co-host Star
(a.k.a. Troi Torain) apologized Tuesday, one day
after airing a “re-enactment” of the crash that
claimed the lives of BlackGround recording
artist Aaliyah and eight others. The bit, in
which Star used sound effects of a woman's
screams and a loud crash, so offended fill-in
co-host Tarsha Jones that she stormed out of
the studio. After telling listeners that Jones had
left in disgust, Star played the sound effects
again. “It was in poor taste,” Star tells the New
York Daily News. “Sometimes you do things
without calculating the repercussions. We're
talking about a life here. It was a very tragic
thing. But | didn’t do it out of malice; | was just
trying to get a laugh, and it turned out wrong.”

The man who taught just about every
Music City promo executive everything there is
to know about promotion has called it a day.
Jack Lameier, Sr. VP/Promo for Sony Music/
Nashville, will most likely depart
the company Aug. 31. Lameier, a
Nashvilie icon, began his career
with CBS Records almost 40
years ago, packing phonograph
needles at CBS’s Cincinnati
branch. His imminent exit comes
as part of an early-retirement
package that he's reportediy
accepted from the company.
While Lameier may be leaving Sony, don't look
for him to retire. He was recently elected to a
two-year term as President of the ACM and
expects to reveal his next venture within a
couple of months.

Lameler

Wilks Broadcasting’s Des Moines cluster
is none too pleased with the Des Moines
Register for a scathing column appearing in its
Aug. 28 edition that slams the company for
having “30-plus employees” either walk away
or “pushed overboard” since it acquired the
properties from Barnstable in February. The
piece quotes three former staffers and discuss-
es at length Wilks' cost-cutting and purging of
employees while drawing several parallels to
the 1970s TV series WKRP in Cincinnati. The

‘column also refers to Wilks/Des Moines Market

Manager Kim Jones as “the guy wearing the
black hood, the one being asked to do much of

www americanradiohistorv com

the bloodletting” When contacted by ST, Jones
condemned the Register reporter who wrote
the column for unprofessional conduct and
says he set a meeting with the newspaper’s
top brass and the reporter for Aug. 30 to set
the record straight. Jones says that consolida-
tion of the five Des Moines properties was

needed and that Wilks is using the Prophet
system in order to place top taient on the air at
the stations. Jones adds that Wilks honored
the severance agreements of all those let go.
Meanwhile, “Big John" McCoy, who departed
KHKI as part of Wilks’ cost-cutting and consoli-
dation efforts, has returned to the station to
host mornings. Afternoon host Jim Olsen rises
to Asst. PD/MD, succeeding the exiting JC
Walker.

Hannity Headed To ‘

MNational Audience

WABC/New York afternoon host Sean

Hannity is going nationwide! The recipient of
the 2001 R&R industry Achievement Award for
Talk Show Host of the Year will debut on
KABC/Los Angeles Sept. 10.
Hannity will air live in the noon-
3pm slot, while current midday
host Al Rantel shifts to the 7-
10pm slot. ST has also learned B
that Hannity will air on ABC o
Radio’s KSFO/San Francisco. The
first hour of his show will air live
from noon-1pm, while the second Hannity
hour will run in the 9-10pm slot.
The move bumps Premiere’s Dr. Laura
Schiessinger Show to 1-4pm and displaces
syndicated consumer crusader Clark Howard.
Meanwhile, cybersnoop Matt Drudge reports
that WBAP/Dallas and WMAL/Washington are
next in line to get Hannity’s show. ABC execs
were unavailable for comment. Hannity also
co-hosts FOX News Channel’s Hannity &
Colmes and is a frequent guest-host on
Premiere's Rush Limbaugh Show.

Todd Clem (a.k.a. WXTB/Tampa morning
host Bubba The Love Sponge) and ‘wo
others stand accused of castrating and
slaughtering a wild boar in the 'XTB parking
iot, but Hillsborough County Circuit Court
Judge Debra Behnke has recused herself from
the case. Why? Because, Clem’s attorney
says, Behnke has a “strong affinity” for pigs.
Attorney Norman Cannella filed a motion last
week claiming that Clem was uncomfortable
because Behnke wore pig earrings in court
and collects pig trinkets. Judges are required
by law to grant a defendant's first request for a
judge's disqualification, regardless of the
reason. Behnke calls Cannella’s motion
“hilarious” and also tells the St. Petersburg
Times that she loves to eat pork, likes the film
Babe and owns earrings featuring several
other animals. The case is now being heard by
Judge Ronald Ficarrotta.

KViL/Dallas GM Bob Cooper exits. Dave

Continuad on Page 29
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NEW THIS WEEK:

KEDJ KTUX
WLIR WKZD
KHTO KFMX
KDOT

MASSIVE MAJORS
ALTERNATIVE & ACTIVE:

KROD WWLD
WZTA KILD
91X CIMX
KNRK WRAX
KNDD WARQ
KXXR WNVE
KITS WEOX
WKOX WBCN
WRZX WFNX
KISS WMFS
WEBN KORC
KROX WMRO
KDGE WXRK
KTBZ WXDX
WLUM WOBK
KTCL KKND
WADZ WZNE
AND MANY MORE!

R&R Alternative @

k R&R Active Rock@ -@
*Club Tour Begins in October
*CD “Weird Revolution”

In Stores NOW!
“..no longer smothering their musical
sensibilities in distorted mire, the
Surfers have made their cleanest,
most accessible record to date.”
-Billboard (Aug. 25, 0O1)
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Most ADDED
at Rock & Alternative!

R il

Performing “Fade”
Live on the MTV VMA's

THENEW SINGLE AND VID=O FROM THE TRIPLE PLATINUM ALBUM BREAK THECYCLE, AND THE
FOLLOW-UP TO "1T°5 BEEN AWHILE,” THE BELGES T FOCK AND MODERN ROCKSINGLE OF THE YEAR.

Already on aver 85 Modern Rock and Raock Stations

Combined audience approaching 15 million R&R Alternative @
R&R Active Rock

Co-Headlining Faimaly Values Tour this Fall/Winter R&R Rock @

M] Unplugged Debuts Sept 26
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Street Talk. |

Continued from Page 26

Siebert, GM of Infinity crosstown sister KLUV,
adds Cooper's former duties.

WBTT/Ft. Myers inked such artists as
Wyclef Jean, Foxy Brown, Mobb Deep and Lil'
Mo for its First Damn Birthday Jam, held Aug.
24 at nearby TECO Arena. However, the
highlight of the event turned out to be a
cameo appearance by none other than O.J.
Simpson! Simpson tossed out a few auto-
graphed footballs, announced an artist and
actually stuck around for a while: O.Js kids
wanted to see the show, WBTT PD Bo
Matthews tells ST.

Jason Steinberg, most recently Director/
Marketing & Promotion for Big City Radio and
its Country WYNY/New York, joins WBAB/
Nassau-Suffolk for similar duties, effective
Sept. 4.

WZZN/Chicago morning host Kevin
Matthews exits after three years at the
station. Across town, WKQX morning host
Mancow Muller's sidekick, Turd, exits.

Rick Stacy. who spent five years as
KQKS/Denver’s morning host, joins WMWX
(Mix 95.7)/Philadelphia for wakeups, effective
Sert. 17.

Former Radio One VP/Programming
Steve Hegwood’s On Top Communications
launches WWHV/Norfolk as "Hot 102.1 —
No. 1 for Hip-Hop & R&B"

FOR THE RECORD: AWRT National Presi-
dent Nancy Logan’'s name appeared incorrect-

ly in last week's ST.

Last week WBAP/Dallas newsman Jim
Ryan responded to a police bulletin that a
woman with Down’s syndrome was missing
from ner home by getting into his car and
driving around the woman'’s neighborhood. As
he started to put a story together for the
News/Talker, Ryan noticed a woman matching
the police’s description walking down the
street. Ryan tells the Dallas Morning News
that he rolled down his car window and asked
the woman if she was the person the police
were looking for and if she had been home.
When the woman replied, “No, | haven't,” he
contacted local officers who confirmed that
the woman was indeed the one they were
looking for and later arrived on the scene to
take her home.

Ryan Helps Lost
Woman Home

Suburban Seattle Talker KRKO/Everett,
WA revises its plans for an antenna farm that
would have boosted its daytime signal from

Records

» Is Elektra thisclose to tapping Micheile
Babbitt for a national aduit Top 40 post?

» EMi Group appwints Ernesto Schmitt as
Sr. VF/Strategy & Business Development.

» W8 taps former Interscope Crossover As-
sistant Jennifer Liss as its new S.F. local pro-
motior manager.

» Steve Cohen departs his marketing post at
Restless Records.

» Clive Davis, BMG Entertainment team to form
J Records.

» Cynthia Harris rises to Sr. VP/Urban Promo-
tion at Columbia Records.

» KOOL/Phoenix PD Tim Maranville adds duties
at crosstown sister KZON.

*» Salem unveils its Christian AC “Fish” format on
suburban L.A's KFSH/Anaheim, CA.

»* Dennis Begley becomes VP/GM of WPEN &
WMGK/Philadelphia.

* R&R appoints Jeffrey Yorke Washington Bu-
reau Chief. ’

* Atlantic Records Group appoints Mel Lewinter
Vice Chairman.

* Jamie ‘Hyatt hired as KOY-FM/Phoenix PD.

* Randy Rose picked as KISN-AM & FM/Salt
Lake City PD.

» Robert Wright named President/
CEO of NBC.

» Cap Cities/ABC names John
Hare President/GM at WBAP &
KSCS/Dallas and Mark Stein-
metz President/GM of KQRS-AM
& FM/Minneapolis.

» Craig Hines catches KIQQ/Los
Angeles PD duties.

* Brian Patrick joins WCZY/Detroit

as PD. v

* Denise Oliver appointed PD for
ABC Rock Network.

*Ron Riley boosted to OM of
WCAQO & WXYV/Baltimore.

* Joe McCoy officially named PD
of WCBS-FM/New York.

* John Shomby becomes PD of
WEZB/New Orleans.

N4

«Jim Davis joins the airstaff of KHJ/Los Ange-

C p

5kw to 50kw after a citizens group expressed
concerns over potential bird kills. The S.R.
Broadcasting station’s original plans called for
eight 24-inch-wide antennas anchored by
almost 200 guy wires, which local citizens’
rights activist David Matthews claimed would
amount to a “bird net” The towers.are located in
a major wildlife area. KRKO's owners will now
construct seven free-standing, 13-inch-wide
towers of 199 feet, with one at 425 feet, the
Seattle Post-intelligencer reports. One will be fit
for aircraft safety.

Brian Patrick

Ron Riley

KliS/Los Angeles ends its 10am-noon
“listener-controlled” music block by shifting
middayer Gary Spears to the 10am-3pm slot.
Afternoon host Valentine now takes 3-7pm
duties, while nighttimer JodJo airs from 7-11pm.

if you have Street Talk, call the R&R News Desk

Crowd

Cruiser

Looking for the ultimate remote
vehicle? The CrowdCruiser™ combines
a Ford chassis with BPI's custom
designing to deliver a vehicle that your
listeners will look for and your staff will
love!

Create custom graphics that will get
noticed! We'll build the interior to your
specs. Call for more information - this
vehicle can be completely customized
for you.

at 310-788-1699, or e-mail streettalk @ rronline.com

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

www americanradiohistorv com
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Edison Music Data Revisited

O Research firm’s survey shows artist loyalty

greater than expected

M y first major assignment at a leading Atlanta PR agency upon gradu-
—— ating from college was poring over reams of data from an extensive
survey and consolidating the information into a lengthy report, complete

with executive summary.

I relived that experience while flipping
through the findings of Edison Media Re-
search’s benchmark study “The National
Record Buyers Survey,” the highlights of
which were unveiled at R&R Convention
2001 in June. The data from the survey
filled a binder at least two inches thick and
contained amazing stats about people’s mnu-
sic preferences, how they use radio vs. oth-
er media, how they perceive recording art-
ists and much more.

Naturally. due to space considerations,
there’s not room for an extensive report on
Edison’s excellent study. What I opted to do
instead was highlight some of the data about
consumers’ attitudes toward new music and
new artists and how radio stacks up against
other media.

First, a little background on the study. Ed-
ison conducted the survey between 5/18 and
5/28 via telephone with 748 people aged 16-
40. With regard to ethnicity, 72% of respon-
dents were white, 11% were African Amer-
ican, 11% were Hispanic and 6% were “oth-
er”

The survey was split equally between the
sexes. Age groups were divided as follows:
35% 16-24. 38% 25-34 and 27% 35-40.

Nearly 80% of respondents said they had
bought music within the past year. with 27%
having bought one to five albums, 28% hav-
ing bought six to 10, 14% having bought 11
to 15, and 32% having bought 16 or more.

New Music

What'’s interesting here isn’t the near-
unanimous verdict in favor of radio as a
means of finding out about new music, it’s
the divergence of opinion when it comes to
other media outlets. For instance. magazines
rank poorly among most demos when bro-
ken out by age. Look at them by ethnicity.
however. and it’s different story, with Afri-
can Americans placing a much higher im-
portance on that medium than other races.

The percentages for two other popular
sources for discovering new music —
friends and music videos — also vary re-
markably, especially from the standpoint of
age. The elusive word-of-mouth buzz re-
mains vital to 16-24-vear-olds. but with older
folks. well. their peers’ opinions don’t mean
as much.

Videos, as expected. wield a lot of clout
with younger demos; yet. when they are
ranked by ethnicity. African Americans put
much more weight on them than whites and
Hispanics.

Music Availability

No real surprises here. Radio, friends and
retail rank one-two-three in nearly every
demo anid ethnic group, with friends playing

a much larger role with younger demos by a
greater than two-to-one margin.

What's interesting is the influence radio
has on white listeners as compared to other
ethnic groups when it comes to information
about new album releases. Radio still rules
the roost with African Americans and His-
panics as well, but TV ads and videos have
much greater impact on those two ethnic
groups than they do on white consumers.
lending credence to the growing influence of
BET. Magazine and newspaper ads rank
near the bottom.

Brand Loyalty

Convinced that anist loyalty is on the
wane? Think again. Edison’s survey shows
that at least two-thirds of today’s record-buy-
ing public — regardless of ethnicity —
would rather purchase a new release by an
established act than by a newcomer with a
hit disc. Naturally, the younger the demo, the
greater interest there is in discovering new
arusts.

That’s good news, as it bodes well for the
industry’s ability to sustain the careers of acts
beyond their first albums. Unfortunately. the
bad news is that the low rating for new acts
reinforces how tough it is to break newcom-
ers, especially when it comes to older dem-
os. whose “prove it to me” stance can only
be worn down through repeated airplay.

Keeping Informed

This one proves the value of staying in
touch with fans and the future importance of
database management and online marketing
and promotion. What surprised me is that al-
most half of 16-24-year-olds try to keep track
of their favorite new artists, which reinforc-
es the notion that today’s younger demos
want to remain loyal to those acts.

On the flip side, what's startling is the fact
that more than three-quarters of older dem-
os “just happen to find out” when their fa-
vorite artist is releasing a new album. That
has to change.

Radio Promotions

If you're selling records to the younger
demo. you better be involved in nearly every
facet of the radio station. because the kids are
paying attention. The 16-24 cell placed much
more importance on radio events — ranging
from countdown shows and on-air appear-
ances to contests and sponsored concerts —
than older demos. sometimes by a two-to-
one margin.

Sponsored concerts — the bane of many
a promo exec — ranked near the top when
it came to promoting artists and songs to the
16-24 demo.
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The Tale Of The Tape

How Often Do You Use Each Source To Learn About’New. Mu

16-24

Magazines

Often 14%

Sometimes 22%

Almost never 63%

Don't know/NA -
Radio

Often 74%

Sometimes 20%

Almost never 5%
TV

Often 26%

Sometimes 43%

Almost never 32%

Don't know/NA —
Concerts/Other shows

Often 15%

Sometimes 43%

Almost never 43%
Friends

Often 54%

Sometimes 38%

Almost never 8%
Videos

Often 49%

Sometimes 29%

Almost never 22%
Soundtracks

Often 33%

Sometimes 45%

Almost never 22%

How Did You Find Out About The Last Album You Purchased?

16-24
Radio 30%
Video 9%
Magazine/Newspaper 3%
TV performance 3%
TV ad 4%
Concert 2%
Friends 24%
Internet 5%
Store 16%
Record club 3%
Other 1%

Don't know/NA -

Buying A New Act Vs. A Recent Album By An Established Artist

16-24
New act 27%
Established act 66%
Neither/Both 7%
Don't know/NA 1%

25-34

5%
15%
80%

76%
19%
5%

20%
43%
37%

8%
37%
56%

36%
47%
17%

24%
33%
43%

24%
52%
24%

25-34
44%
3%
2%
4%
7%
3%
1%
7%
12%
4%
3%

25-34
17%
70%
10%

3%

35-40 African American Hispanic/Latino White O

7%
12%
81%

74%
20%
6%

17%
47%
36%

6%
37%
57%

22%
55%
23%

18%
30%
52%

20%
54%
27%

17%
34%
48%

1%

78%
17%
5%

36%
50%
13%

1%

1%
36%
54%

39%
53%
8%

60%
28%
13%

35%
47%
17%

16%
6%
78%

69%
26%
5%

35%
34%
31%

16%
28%
56%

41%
42%
17%

45%
27%
28%

35%
36%
29%

x s

6%
15%
79%

39%
45%
16%

24%
32%
44%

24%
53%
24%

ther

35-40 African American Hispanic/Latino White Other

37%
7%
3%
1%
3%

31%
13%
3%
4%
1%

19%
15%
1%
2%
1%

31%.
7%
3%

40%
5%
3%

23%

a, a0
(IS

35-40 African American Hispanic/Latino White Other

10%
76%
10%

4%

19%
68%
10%

3%

23%
69%
5%
3%

19%
70%
9%
2%

5%

Tracking New Releases From Favorite Acts

16-24 25-34 35-40 African American Hispanic/Latino White Other

Effectiveness Of Radio Promotions

Try to keep track 49%  32%
Happento findout  51% 67%
Don’t know/NA = 1%
16-24 25-34
Counfdown shows"
Very effective 40% 27%
Somewhat effective  40%  41%
Not at all effective 20% 31%
Don't know/NA — 1%
On-air appearances
Very effective 25%  25%
Somewhat effective 48%  43%
Not at all effective 26% 30%
Don't know/NA = 2%
Live studio performances
Very effective 39% 35%
Somewhat effective  42% 35%
Not at all effective 19% 29%
Don't know/NA — 1%
Sponsored concerts
Very effective 46% 38%
Somewhat effective  33% 39%
Not at all effective 21% 23%
Don't know/NA =3 ==
Contests/Win CDs
Very effective 29% 23%
Somewhat effective  39% 38%
Not at all effective 31% 39%
Don't know/NA - 1%

22%
77%
1%

38%

62%,

49%
52%

33%
66%
1%

42%
58%

35-40 African American Hispanic/Latino White Other

18%
49%
33%

15%

51%
2%

43%
39%
19%

32%
47%
20%

1%

34%
38%
28%

39%
41%
19%

30%
31%
38%

1%

33%
35%
31%

2%

29%
33%
36%

2%

35%
39%
24%

1%

41%
27%
31%

1%

17%
49%
32%

3%

27%
44%
29%

20%
49%
30%

1%

35%
40%
25%

1%

35%
42%
23%

1%

23%
37%
40%

1%

22%
54%
24%
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For a classic example of how a successful rock band
can lend a hand 10 a newcomer, look no further than
TVT Records quartet Default. who can ultimately
thank Nickelback and that band’s frontman, Chad
Kroeger. for their rising fortunes with their debut song,
“Wasting My Time,” which is picking up substantial
airplay al a variety of top-notch stations.

Defauit

Key Alternatives with before-the-box airplay in-
clude CIMX/Detroit; WRAX/Birmingham; WXDX/
Pittsburgh: KZON/Phoenix: and WHRL/Albany, NY.
Active Rock fans include WMFS/Memphis; WCPR/
Nashville; KQRC/Kansas City: WCPR/Biloxi, MS;
KRXQ/Sacramento: and KICT/Wichita. Rock sup-
porters include KATT/Oklahoma City: KTUX/Shreve-
port, LA; and KNRA/Cedar Rapids, 1A.

Detault fermed in Vancouver, Canada, in the sum-
mer of 1999, when guitarist Jeremy Hora and drum-
mer Danny Craig hooked up with Icad singer Dallas
Smith. (Bassist Dave Benedict joined later.) The band
gigged around the arca under the name The Fallout
and eventually met with engineer Joey Moi, who re-
corded a demo that made its way to Nickelback’s
Kroeger.

During the fail of 1999 Kroeger and bund recorded
Default’s first album. The Fallour, which was self-re-
leased the following spring in Canada and sold more
than 2,000 copies. Additionally. hometown Rock sta-
tion CFOX began playing Default’s song “Deny,”
with impressive results. Ultimaicly. the station spun
the track more than 500 times.

All the activity caught the atiention of some major
USS. labels. TVT Sr. Director/A&R Leonard Johnson
remembers, “TVT was in the running to sign
Nickelback. and even though we lost out. I became
good friends with Chad and the band’s attorney, who
was representing Default. The attorney sent me a copy
of the album, and | was immediately struck by the
melodies and the lyrics and what was happening with
the band with regard to sales and airplay.”

Johnson, who was about to leave on a well-deserved
vacation around that tinie, sent his assistant 10 see De-
fault perform live. “He’s the kind of guy whose favorite

Rock Radio Wastes No ‘Time' Supporting Default

bands are Slipknot and System Of A Down. Of all the
bands [ asked him to see. he liked Default the most.
That’s when I realized that we really had something and
that we had to sign the band.”

By July of 2000 Johnson had officially signed the
band, and soon thereaficr he was on a hunt to find a pro-
ducer. "Chad had done a great job with the band and
had done about as much as he could with their record,
but we wanted to make a few changes and didn’t want
to squeeze Chad for more, especially since Nickelback
had a new album coming out,” he says.

The band eventually seuled on Rick Parasher (Alice
In Chains. Pearl Jam). Not surprisingly. TVT wasn’t en-
tirely sold on Parasher at the beginning. “I wanted the
band to distance themselves from any type of Pearl Jam
or Creed kind of sound.” says Johnson. “But, funnily
enough, Rick proved me wrong and ended up being the
ideul person to give them a musical identity all their
own. He and the band recorded a singularly strong al-
bum that stands entirely on its own.”

On the radio front, TVT started playing Default for
programmers around September 2000. Interestingly.
“Wasting My Time” wasn't among the cuts the promo
staft played for radio. The label repeated the process in
May. this time with the new song.

TVT co-Sr. Director/National Alternative Promo-
tion John Perrone, who set the record up at Alierna-
tive with co-Sr. Directors/National Alternative Promo-
tion Gary Jay and Kerry Marsico, comments, “We ail
knew we had a very deep album and that the band has
the potential to have a remarkable career. That's why
it was so important that our field and national staffs
played the band’s music over and over again and not
just a month before we went for adds. It was equally
important that we play multiple tracks to gauge radio’s
interest. And the feedback we got all along the way
was tremendous.”

TVT Sr. Director/National Rock Promotion Joanne
Grand received the same feedback at Rock radio. “T've
been working as hard as I can and rooting for this band
ever since [ heard their imusic last June,” she says. “I've
been talking this up aggressively at radio since last Sep-
tember.

‘Fortunately for me, [ have the blueprint for Creed,
which I've followed very closely. But we are also lucky
to be working with a manager like Brian Coleman,
who. through his work with Nickelback, Oleander and
Saliva, understands the importance of working closely
with radio.”

Grand believes the timing is ideal for Default’s style
of rock. “The climate at Rock radio is changing,” she
says. “Straight-ahead rock is being embraced really
well, and, more importantly. it is researching extremely
well. It’s a perfect time for a record like this.”

Grand is also excited about the variety of stations that
are embracing the band and the song. “We have some
great early stories at stations like KATT and WMFS,”
she says. “It’s going to be very interesting to sec how
the sales stories play out in those markets.”

With multiformat airplay continuing to grow, Default
plan to hit the road with Nickelback, beginning in Sep-
tember. The band’s TVT debut album, also called The
Fallout, hits retail Oct. 2.

Ready for Takeoff returns next week.

— Steve Wonsiewicz

www americanradiohictorv com
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Dixie Chicks Sue Sony

Multi-Platinum country group The Dixie Chicks counter-
sued Sony Music Entertainment Aug. 27 in New York City
to get out of their recording contract. In the suit they accuse
the company of fraud, breach of fiduciary duty and violation
of the federal Racketeer In-
fluenced and Corrupt Orga-
nlzation Act. The group al-
leges that SME withheld at
least $4.1 million in royalty
payments over the past
three years by engaging in
“systematic thievery.” Sony
executives had no comment
on the allegations, citing
company policy not to publicly discuss. pending legal disputes.

In a written statement the group said that they refuse “to
sit back and silently endorse this behavior simply because
this is a ‘standard’ practice at Sony.” The group started the
legal battle this past July when, in a dispute over royalty pay-
ments, they said they would no longer record for the company
and wanted out of their contract. Sony then sued the group,
calling their efforts a "sham” and seeking at least $100 mil-
lion in damages for five undelivered albums. The Dixie Chicks
have released two albums that have sold 19 million copies in
the U.S., generating around $175 million in sales for Sony.

Jackson’s Invincible Bows Oct. 30

It's official: Epic Records will release Michael Jackson's
new album, /nvincible, Oct. 30. The album's leadoff single,
“You Rock My World,” has already been rush-released to ra-
dio. The album is Jackson's first studio effort in more than six
years. Jackson served as executive producer on the project,
which, according to some published reports, cost around $30
million to record. Sony Music Entertainment Chairman/CEQ
Thomas Mottola said, “/nvincible contains some of Michael
Jackson's finest work to date. Michael continues to grow as
an artist and, together with his talented co-writers and co-pro-
ducers, he has created a fresh body of music that is destined
to take its place alongside the greatest recordings in pop his-
tory. Musiclovers around the world will be surprised and de-
lighted by the power, depth and range of /nvincible”

This 'n’ that: Artemis Records has won the signing derby
for Oscar-winning actor Russell Crowe’s band, 30 Odd Foot
Of Grunts. The band’s debut album, Bastard Life of Clarity,
hits retail Sept. 18 ... Multi-Platinum rock band Bush will re-
lease their Atlantic Records debut album, Golden State, Oct.
23. The first single is expected to be “Speed Kills" ...
Rollingstone.com reports that Son Volt frontman Jay Farrar
will release his first solo album, Sebastapol, Sept. 25.

Tour update: Multi-Ptatinum rap star Jay-Z kicks off his
Blueprint Lounge tour Sept. 14 in Columbus, OH. Joining him
will be members of the Roc-A-Fella family, including Memphis
Bleek, Beanie Sigel and Freeway ... Kinks frontman Ray
Davies will begin a national headlining tour Sept. 18 in Phila-
delphia ... O-Town have landed the opening slot on Britney
Spears’ forthcoming tour, which will begin Oct. 26 in Miami
... Platinum-certified ait-pop band Sum 41 embark on their
first headlining tour Oct. 4 in St. Petersburg, FL.

= i

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s) Among this week's new tours:
1 L2 $2,853.8
2 'NSYNC $2,790.8
3 DAVE MATTHEWS BAND $2,019.7 BLISS 66
4 OZZFEST 2001 $947.1
5 ERIC CLAPTON $945.9 FEONOLINE(CRUSH
6 AEROSMITH $924.4 PUDDLE OF MUDD
7 BACKSTREET BOYS $794.9 SALIVA
8 SADE $710.0
9 MICHAEL FLATLEY $657.8 UNION UNDERGROUND
10 TIM MCGRAW $594.2 WHEATUS
11 T.PETTY & THE HEARTBREAKERS $517.3
12 JAMES TAYLOR $501.3
13 STEVIE NICKS 84716 | The CONCERT PULSE is courtesy of

Polistar, a putiication of Promolers’
On-Line Listings. 800-344-7383:
Calfornia 209-271-7900.

14 ROD STEWART
15 STING

$444.1
$438.1



www.americanradiohistory.com

R/

-

obondoned poolf '.)-.

KEDJ

WROX
WHRL
wzpr¢

Over 20 station in two weeks, including:

mercg Riss

!

\

WRAX WPBZ KWOD
KLEC WXEG WMAD
WKRL KMBY WOXY
WJSE WSFM WXSR

...And more!!

The fitst single from the debut album Humanirtic,
on Extary Records International

Produced by Paul Q. Kolderie and Jfean slade,
Co-produced by Tommy Walter

Management: David Young for Blissr A.M.

www.abandonedpoolr.com
www.extaryrecordr.com

© 2001 Extary Reconds Internationol. Dutrdwted by Waines Bros
Records Inc. Warner (Munc Grovp. A mmmw:\v
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Garbage, Grunts
And Roci( N’ Roll

Triple A is naving an online feast at Music Meeting this week.
First up, Shelby Lynne delivers “Wall in Your Heart” through MM.
Anyone who has seen Lynne live (including the 3,500 attendees
at R&R Convention 2001) knows that the crit-
ical praise heaped on her is well-deserved.
IDIMG will not be denied in its pursuit of fa-
dio acceptance for this Grammy winner, so
buy in early for bragging rights.

Another fave, Garbage (Shelby Lynne and
Shirley Manson in one column — I need a
cold shower) return with “Androgyny,” which
pulls in huge activity at MM. It feels like their
Platinum streak will continue. Alternative and
Triple A action abounds.

Will motion-picture megawatts translate
into musical notes? Russell Crowe is about to find out. as 30 Odd
Foot Of Grunts release “Sail Those Same Oceans” through Mu-
sic Meeting. Crowe is hoping the buzz around the Grunts tour
translates to airplay.

Lots of comebacks this week as well. Suzanne Vega returns
after a prolonged absence with “Widows Talk.” Jay Farrar. of
Son VoIt and Uncle Tupelo fame, offers “Voodoo Candle” to
MM registrants at Triple A. There is a lot of talk surrounding
the controversial Tabitha’s Secret, featuring Rob Thomas and
company in their pre-Matchbox Twenty days. “And Around” is
pretty much what you'd expect — a melodic number that dem-
onstrates (operative word demo) the potential that would later
sell a zillion records.

At Country, Music Meeting hero Toby Keith sends out his lat-
est.track, “I Want to Talk About Me,” through MM. Keith has been
a big advocate of MM. so we say, “Don’t just talk — play Toby!”
Music Meeting is also excited to offer “Life Don’t Have to Be So
Hard” from Tracy Lawrence. Life is a lot easicr if you quit dig-
ging through CD oiles and just click on Music Meeting!

One final note: BRMC are one of the most exciting live acts
you will ever see. Few acts (Kid Rock and Buckcherry come to
mind) offer a combination of traditional values and contempo-
rary style like BRMC. That buzz you hear isn’t online interfer-
ence, it's serious buy-in from early adopters for “Whatever Hap-
pened to My Rock 'n’ Roll?” Play this one. and you’ll have the

Ew A

NEWSMAKERS
Healing Hits

We tend to think of artist sites as being mainly marketing
tools, but the tragic death of Aaliyah has proven that fans will
reach out and access these sites as a means of staying in
touch with artists.

Both BlackGround's and Virgin Records’ sites were
inundated by hundreds of thousands of visitors searching for
solace in the wake of Aaliyah's death. Both labels posted solemn
messages, and ptans to post more content were being
discussed as fans desperately attempted to connect.

Likewise, Mariah Carey fans used her site as a way to stay
in tauch during her recent hospitalization. Carey had been using
her site at www.mariahcarey.com to post personal messages
to fans, frequently updating the site a couple of times a day. In
her postings Carey was clearly appreciative of her fans’ concern
for her, and Aaliyah’s death seemed to make Carey even more
awere of the need for self-preservation.

t's heartbreaking, heady stuff to consider. Through these
online websites, fans were there and arrived by the millions. The
immediacy of new technology demanded that these companies
respond instantly, and sensitively, to fans looking to connect.

Who in new media knew that this was in the job description?

CE———————

Sky Daniels
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The latest songs featured this week on Music Meeting
wwuw.rrmusicmeeting.com

CHRAPOP

HOT AC

BLU CANTRELL Hit 'Em Up Style. .. (Arista)
CALLING Wherever You Will Go (RCA)
GARBAGE Androgyny (Almo Sounds/Interscopej
PAT GREEN Carry On (Republic/Universal)

PRU Aaroma (Capitol)

WEEZER Island In The Sun (Geffen/Interscope)

GARBAGE Androgyny (Almo Sounds/Interscope)
LUDACRIS Area Codes (Murder inc./Def Jam/IDJIMG)
PAT GREEN Carry On (Republic/Universal)

WEEZER Istand In The Sun {Geffen/Interscope)

CHR/RHYTHMIC
SMOOTH JAZZ

AALIYAH Rock The Boat (BlackGround)
BACKBONE 0.K. (Universal)

BUBBA SPARXX Ugly (/nterscope)
NELLY #1 (Priority)

OLIVIA You Got... (J)

PRU Aaroma {Capitol)

DIANA KRALL The Look Of Love (SAPAVMG)
DIDO Thankyou (Arista)
LUTHER VANDROSS Can Heaven Wait (/)

iy

URBAN ROCK

AALIYAH Rock The Boat (Blackground)
LUTHER VANDROSS Can Heaven Wait (/)
METHOD MAN Party (Def Jam/IDJMG)
MR. CHEEKS Lights. Camera... (Universal)
OLIVIA U Got.... ()

DAVE NAVARRO Hungry (Capitol)
HARVEY DANGER Authenticity (Go/d Circle}

ACTIVE ROCK
URBAN AC

DAVE NAVARRDO Hungry (Capitol)

AALIYAH Rock The Boat (BlackGround) HARVEY DANGER Authenticity (Gold Circle)

LUTHER VANDROSS Can Heaven Wait (J)

AUTERNATIVE

(NO new titles this week.)

COUNTRY

CHRIS CAGLE | Breathe In, | Breathe Qut {Capitol}
EDDY RAVEN Living In Black & White (RMG)

GENE WATSON Next To Nothin' (Row)

K.T. OSLIN Drivin®, Cryin’, Missin’ You (BNA}
TOBY KEITH | Wanna Talk About Me (DreamWorks)

TRIPLE A

30 0DD FOOT OF... Sail Those Same... (Artemis)
GARBAGE Androgyny (Aimo Sounds/Interscope)
JAY FARRAR Voodoo Candle (Artemis)

PHIL LEE If You Only Knew (Shanachie)

SHELBY LYNNE Wall in Your Heart (/sland/IDJMG)
TABITHA’S SECRET And Around (Pyramid)

ADULT CONTEMPORARY

G

LONESTAR I'm Already There (BNA)

Music Meeting is an online service free to commercialily licensed broadcast radio
pragrammers and participating label executives. Each week songs are posted online
in a secure, password-protected system for auditioning and/or downloading. Songs
are categorized using R&R hallmarks such as formats, Most Added, etc.

|IHIIII| audio "
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GCHR Makes Powerful Imnacl
On Record Sales

O Listeners want stations to play it and say it

plead guilty! When I was sitting in the programming chair, I was one of those programmers
driven by “less talk” research who failed to introduce the majority of music on the radio station,
— with the exception of the new song that we played every hour. If I were a true listener — which you
can never be when you are a programmer — I would have realized, as I do today, that radio stations
are making a mistake by not playing it, then saying it.

Don’t believe me; look at the
facts. According to “The National
Record Buyers Survey” commis-
sioned by R&R and conducted by
Edison Media Research, 62% of
all listeners think that radio sta-
tions should announce the title and
artist before or after every song. If
the ultimate job of the PD is to re-
spond to the needs of the listener,
we are doing a poor job in this par-

_ticular category.

How about this disturbing

trend: According to Arbitron, in
the spring of 1983 radio listening
by teens was about 65 weekly
quarter-hours. By the fall of 2000
that number had sunk to 55
weekly quarter-hours. Over the
past seven years radio listening
among teens has dropped 15%.

In the spring of 1983 radio lis-
tening among 18-24-year-olds was
95 weekly quarter-hours. In fall
2000 18-24 listening was down to
80 weekly quarter-hours, meaning
it was down about 16% compared
to *83. After looking at these num-
bers, if 62% of all listeners want
radio stations to announce the title
and artist before or after every
song, shouldn’t we do it? Or will
they get what they want from the
Internet and other media, like sat-
ellite radio, in the future?

The Power Of CHR

It should come as no surprise
that, according to Edison’s re-
search, radio is the medium that
most influences record buyers’
purchasing behavior. A whopping
59% of CHR fans said that hear-
ing a song on the radio is their big-
gest influence in deciding whether
to buy a CD or cassette. In the to-
tal sample, 55% of respondents

pointed to radio, followed by a
friend or relative (15%), “other”
(11%), a music-video channel
(9%), a live performance (6%) and
“heard or saw in store” (5%).
Radio also serves as the best
source of information about new mu-
sic for listeners. Eighty-two percent

more, and 35% bought none. The
mean for CD or tape purchases in
the past month was 2.9.

When asked how many tapes or
CDs they had bought in the past
year, 25% of study participants said
they had bought 16 or more, 22%
had purchased six to 10, 21% had

CHR Factoids

il o fh radio

= Roughly B5%: ol the respondents in the CHR target group said they |
wandd nol by & new GO urless thiy bad already heard a few songs from i

= Sixky-five parcent of fha CHA targed group said that they had bought
a CD after seging a music video for a song from that CD.
= Sevanty parcent of CHR respondents said that they disagree with
the statement '"Musical artists | Bk get 50 much attention in the media !
that it tuma me off to the artief” {ve. 46% of the tolal sample).

|

miliar with Britney Spears, only
90% were familiar with Paul
McCartney. On the flip side, 100%
of adults 35-40 were familiar with
Paul McCartney, but only 59% of
them were familiar with Jay-Z.
Once again keeping in mind that
this study was conducted in May, the
“highest purchase intentions” among
16-24s were: Nelly, Dr. Dre, The Red
Hot Chili Peppers, Destiny’s Child
and Jay-Z. Among respondents aged
25-34 it was U2, Santana, The Red
Hot Chili Peppers, Creed and Faith

of CHR fans said they listen tothe ra-  bought one to five, 11% had bought  Hill; 35-40s chose Santana, Paul
dio often to learn about'new music. 11 to 15, and 21% had bought noth-  McCartney, U2, Faith Hill and Bruce
This was slightly i Springsteen,

above the total o e = ] To further vali-
sample, in which Hus‘t Haves ||| date the positive
75% of all re- Thie mest anticipated rseases among CHR R inchide; effect that mass-
spondents said ; | Artist % Mevitionig Arfist rmmw appeal music can
that radio wasthe | || The Backstraet Boys % || have on CHR
way they most ||| Dastinys Child T ||| stations, when it
often find out ||| anet Jackson T ||| came to the “boy
about new mu- ||| M Syne 0% ||| band” sound, one

. | | Christina Aguilara e 1 . .

sic. Next came || Britney Spears an, || interesting fu.'nd-
friends orrela- fl—o——— - 2 "= - = =~ = ! ing was the high

tives (39%). Mu-
sic videos came
in at 31%, a percentage less than half
of radio’s.

Respondents were asked how
effective various radio promotions
were at exposing new artists.
Countdown shows where the top
new songs are played in order
were sald to be the most effective
promotion, with 46% of CHR fans
picking them as being “very effec-
tive.” Compare this to the total
sample, where only 29% found
countdown shows to be “very ef-
fective” at exposing new artists
and songs.

Listener Buying Habits

Among study respondents aged
16-40, approximately 30% had pur-
chased one or two CDs or tapes in
the past month. Twenty-three per-
cent purchased three to five CDs or
tapes, 12% said they bought six or

| T“The National Record Buyers Survey” a comprehensive

sunvey of music purchasing and behavior, was prasantad
| at R&R Convention 2001, The survey intab includes 748
| interviews of persons aged 16-40. The telephone interviews
|| wera conductad nationwida May 15-28, 2001.

ing in a record store over the past
year. The mean score over the year
was 14.9 CDs or tapes purchased.

Are respondents buying more
music or less music than they did in
the previous 12 months? Thirty-
eight percent said more, 33% said
less, 28% indicated that they were
buying about the same amount, and
1% didn’t know.

Who’s That Artist?

Edison asked respondents about
the familiarity of certain artists. The
best-known artists (keep in mind
that the study was done May 18-28,
2001), ranked in order of familiar-
ity, were: Madonna (99.9%), Britney
Spears (99.9%), The Backstreet
Boys (99.4%), Michael Jackson
(99.4%), 'N Sync (99.2%), Celine
Dion (98.9%), Garth Brooks
(98.1%), Christina -Aguilera
(97.9%) and Metallica (97.5%).

At the time of the study the least-
known, ranked in order of familiar-
ity, were: Blink-182 (79%), Usher
(77%), Nelly (77%), Jay-Z (77%).
Depeche Mode (76%), Offspring
(75%) and Tool (68%).

How’s this for a reality check:
While 16-24-year-olds were 99% fa-

percentage of

people in older
demos who intend to buy ’N Sync’s
next album: Twenty-three percent of
respondents 16-24 said they will
“definitely” or “‘probably” purchase
the next N Sync; 28% of 25-34s
said they would; and 33% of 35-40-
year-olds said they would. It was a
similar story for The Backstreet
Boys and Britney Spears, two other
core CHR artists who deliver much-
needed mother-daughter appeal for
the format.

Hip-Hop Dominates Youth

When it came to active record
buyers aged 16 to 24, “Hip-Hop™
and “Rap” dominated when the re-
spondents were asked how much
they liked different radio formats.
Sixty-one percent gave Hip-Hop a
4 or 5 on a |-5 scale. That’s the
good news. But, as any Hip-Hop
programmer can tell you, Hip-
Hop’s appeal hits a wall at age 25.
In this study only 18% of 25-34s
gave Hip-Hop a4 or 5, and 8% of
35-40-year-olds gave it a4 or 5.

The same thing occurred when
Edison asked respondents what type
of music they had bought most in the
past 12 months. Thirty percent of the
16-24-year-olds said hip-hop, fol-

www americanradiohistorv com

lowed by “other” (19%), rock
(15%), alternative (11%) and pop
hits and dance (10%). R&B and
country tied at 8%.

When the same question was
asked of 25-to-34-year-olds, hip-hop
fell to 5%. “Other” was first at 22%,
followed by rock (16%), country and
alternative (both 12%), pop hits and
dance (10%), R&B and classic rock
(both at 7%) and Contemporary
Christian (7%).

Music-Purchasing Power’

As expected, a high percentage
(66%) of CHR respondents said that
they had purchased a single, which
was well above the total sample
(51%).

When respondents were asked
whether they would be interested in
a CD from a new artist or the latest
CD from a more established artist,
58% of the CHR target group said
they would buy the latest CD from
the more established artist.

When respondents were asked
whether they would purchase a
CD with 14 songs for $14.99 or
one with seven songs for $9.99,
54% of the CHR target group said
they would purchase a 14-song
CD by a new, up-and-coming art- ~
ist (vs. 46% for a $9.99 seven-
song CD by a new artist), while
80% said they would purchase a
14-song CD by their favorite art-
ist (vs. 20% for a $9.99 seven-
song CD by their favorite artist).

When asked if they had down-
loaded music files from the Inter-
net for playback later in the past
few months, 35% of respondents
in this study answered yes, and
65% said no. Among 16-40-year-
olds, 29.1% see therselves as ac-
tively downloading music but had
also purchased music in the past
12 months; 5.5% are actively
downloading and had not pur-
chased music in the past 12
months; 50.3% said they were not
actively downloading but had pur-
chased music in the past 12
months; and 15.1% had neither
downloaded nor purchased music
in the past 12 months. -

‘When asked “Have you ever used
your computer to burn your own CD
with songs you selected?” 24% an-
swered yes, and 76% said no.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 31, 2001
CawLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of August 5-11.

-3

. ) CHR/POP : CaLLouT AMERICAe
A ot Scores
ARTIST TITLE LABEL(S) ™w w 2w ki) g g 12-17 18-24 25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
ALICIA KEYS Falin’ (/) 393 413 4.05 385 658 141 (406 3.76 387 (406 399 3.60 3.82 wo songs enter Callout Ameri-

= Mo
LIFEHOUSE Hanging By A Moment (DreamiWorks) 382 380 375 375 840 248 (381 373 3.92 |370 378 343 g8 | o Cs(op 10as Hi Potenial racks
BLU CANTRELL Hit ‘Em Up Style... (Arista) 3.81 3.67 371 3.83 749 20.0 [3.99 3.56 3.81 |3.88 3.77 3.80 3.78 Jagged Edge’s multiformat hit

“Where The Party At?” (Columbia)
EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/interscope)  3.79 379 3.74 3.82 82.3 25.8 [3.90 3.81 3.5 [3.85 3.67 3.76 3.88 | eners the survey tied for No. 5 over-

HE) ALIEN ANT FARM Sinooth Cririnal (DreamWorks) 378 373 371 — 616 107 {397 3.73 3.48 |368 384 375 387 |2l with a3.78 1ol favorability
score. “Party” ranks ninth with teens
HF)> JAGGED EDGE Where The Party At (So So DetColumbia) 378 — — — 673 148 (3.87 3.90 3.36 |3.89 357 3.90 3.74 | and is tied for first place among
) women 18-24.

HEp IAY-21220 (H.O.A) (Roc-A-Fella/iDJMG) 376 — — — 496 95 |4.06 3.90 2.68 [3.89 3.65 3.89 3.57 Jay-Z retyms to the survey with
USHER U Remind Me (LaFace/Arista) 3.76 3.85 3.81 3.79 704 16.7 [3.92 3.61 358|376 361 3.90 377 | ‘Tzzo (HO.V.A)" (Roc-A-Fella/ID-
JMG). “Izz0” ranks seventh overall,
AMERICAN HI-FI Flavor 0f The Weak (/siand//DJMG) 373 3.70 373 376 73.0 153 |4.02 3.61 3.40 {379 376 3.61 3.75 | by it debuts tied at No. | in both the

112 Peaches & Cream (Bad Boy/Arista) 3.71 3.76 3.68 — 644 217 |3.73 3.87 338 |3.81 3.59 3.84 353 | ‘eenand 18-24 cells.
Alicia Keys holds on to the top
CITY HIGH What Would You Do? (interscope) 371 353 3.49 3.64 797 27.2 |3.91 3.51 356 |3.76 3.46 3.98 363 | spot overall with “Fallin’” (J). The

track continues to surge up the CHR/

STAIND It's Been Awhile (Flip/Elekira/FEG) 371 377 369 358 80.4 2.2 |370 370 372|361 395 368 364 | pop cimbing into the top 10,
HE) 3 DOORS DOWN Be Like That (Republic/Universal) 3.66 3.66 3.66 —  50.1 11.2 [3.57 3.83 3.61 |3.75 3.66 3.72 3.47 | It ties for first in-teens. ranks sixth
18-24 and is third 25-34.
EVE 6 Here's To The Night (RCA) 3.65 3.64 3.68 3.65 69.5 19.8 [3.71 3.60 3.62 |3.66 3.62 3.58 3.75 DreamWorks lands two songs in
TRAIN Drops Of Jupiter... (Columbia) 363 3.64 3.71 353 1.4 265 |3.46 358 3.09 [347 3.72 383 353 | the top five on the survey this week
as Lifehouse continue 10 do well with
NELLY Ride Wit Me (Fo’ Reel/Universal) 362 35 355 362 874 36.5|368 3.60 3.54 [3.86 3.30 3.90 3.39 one of the year’s best-testing songs.
= ) | Their “Hanging By A Moment” ranks
JENNIFER LOPEZ I'm Real (Epic) 359 356 346 325 451 110|362 357 353 (385 351 377 320 | .00l S 2 es The rack
INCUBUS Drive (/mmortal/Epic) 358 354 3.61 358 79.2 251 [3.53 3.51 3.72 |3.66 3.57 3.44 3.63 ';_SlOtzhs\;l‘;hteenS-sevemh|3-24and
1rst -34.
0-TOWN All Or Nothing:(u)) 352 3.60 3.60 3:58 82.3° 255 {3.71 3.18 3.54 [3.53 3.46 3.58 3.49 Meanwhile. another DreamWorks
OAVE MATTHEWS BAND The Space Between (RCA) 350 3.43 349 352 659 21.2 [3.43 345 3.5 |3.55 3.56 3.47 3.49 | 2L Alien Ant Farm, continue their
move up the survey as “Smooth
SUGAR RAY When it's Over (Lava/Atiantic) 350 3.54 362 362 81.4 267 [3.40 3.36 3.78 [3.40 3.52 3.59 3.52 | Criminal” climbs into the top five
, . with a 3.78 total favorability score.
SMASH MDUTH I'm A Believer (/nterscope) 349 3.36 338 332 845 20.5 340 3.46 3.63 |3.49 360 345 3.43 | .qro00 s fifih among teens and
JANET Someone To Cail... (Virgin) 3.46 3.35 3.38 351 78.0 27.2 3.46 3.48 3.45 |3.60 3.45 3.51 3.29 | seventh 1824
Three is the lucky number for 3
LFO Every Other Time () 3.46 3.49 3.49 357 68.3 155 [3.60 3.33 3.35 [3.60 3.25 3.42 3.53 | Doors Down. Their “Be Like That"
AGUILERA/LIL’ KIM. . Lady Marmalade (Interscope) 345 3.38 335 349 01.6 44.4 |363 3.09 354|354 323 368 334 | (Republic/Universal) — the third
pop release from the group’s debut
JESSICA SIMPSON Irresistible (Columbia) 3.41 331 323 335 795 248 [3.49 3.33 3.38 {3.43 355 3.37 3.32 | album — posts its third consecutive
. week of solid callout results. “Be” is
UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) 336 335 3.27 336 845 339328 318 363 [3.30 333 356 3.27 |3 ouerall and ranks fourth among
DESTINY’S CHILO Bootylicious (Columbia) 3.34 3.30 3.38 3.35 82.3 34.8 [3.49 317 3.27 339 319 360 3.14 | women 18-24. The song is featured
- in the movie American Pie 2, which
WILLA FORD | Wanna Be Bad (Lava/Atiantic) 3.25 3.10 3.22 333 666 20.8 (342 332 289|330 3.26 335 3.09 | last weekend topped the box office
WISEGUYS Start The Commotion (Mammoth/Hollywood) 3146 328 — — 683 215|310 3.8 323|324 340 333 204 | forthe third week inarow.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favarability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Patential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the foliowing regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, OC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.
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CHR/Pop Top 50

— August31, 2001
W WX ATSTTMELBEL b ks w%?us R T Most Added-
+ @ BLUCANTRELL Hit ‘Em Up Style {Oops!) (Arista) 9030  +667 1048088 B 1320 | wemsrime oo Ll on
» @ EVEF/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) 8108 +145 950380 11  123/0 | MICHAEL JACKSON You Rock My World (Epic) 126
+ @  JANET Someane To Call My Lover (Virgin) 7353 +H5 TS0642 11 1350 | AL e e A eSIEES)
6 O STAIND It's Been Awhile (Flip/Flektra/EEG) 6479 +183 713866 12 12211 ALIEN ANT FARM Smooth Criminal (DreamWorks) 24
10 © JENNIFER LOPEZ I'm Real (Epic) 6282 +861 714043 9 130/0 aETJUAMaﬁ#nge?g:;ﬁol/)Gm High (Universal) gﬁ
5 s CITY HIGH What Would You Do? (/nterscope) 5900 -690 586007 14 125/0 "N SYNC Gone (Jive) 18
4 0-TOWN All Or Nothing (/) ‘ 5670 924 583613 19  131/0 QA‘;;AJGEﬂmfomyv(m; %n/gs itessaogs) }g
: s TRAIN Drops Of Jupiter (Tell Me) (Columbia) 5375 -342 562451 24 129/0
w @  ALICIA KEYS Faliin’ (J) 5367 41315 651807 5 1314 | [ ] =] [t | DN Y
1o LIFEHOUSE Hanging By A Moment (DreamWWorks) 5330 -541 593172 28 1320 M'LJ AN
1 SUGAR RAY When It's Over (Lava/Atlantic) 5055 -426 510111 14 125/0
s @ WILLA FORD | Wanna Be Bad (Lava/Atlantic) 4646 425 509254 16 12211 A Tg Ph
v @ WISEGUYS Start The Commotion (Mammoth/Hollywood) 4533 4265 409800 8 1201 | [CEYNPAMYRINNE: W)\
» @ USHER U Remind Me (LaFace/Arista) 4233 4537 526206 10 1166 | EPNRNILYINEOIY W o
15 ® 112 Peaches & Cream (Bad Boy/Arista) 4096 +140 485431 11 108/2 Top 40 Mainstream Monitor: 39*-35*
7 ©® LFO Every Other Time (J) 4009 +2568 437990 12 122/3 Rhythm Monitor: 27* - 24*
2 @ SMASH MOUTH I'm A Believer (/nterscape) 3723 +73 374479 10 109/0 New Commitments:
2% @ JAGGED EDGE Where The Party At (So So Def/Columbia) 3435 +475 462014 7 1123 WBLI/Long Island KRBE/Houston '
18 19 NELLY Ride Wit Me (Fo’ Reel/Universal) 3373 -356 363803 27 118/0
» @ NELLY FURTADO Turn Off The Light (DreamWorks) 3247  +383 364827 6 1192 Most Increased
% = DAVE MATTHEWS BAND The Space Betwesn (RCA) 3226 -34. 382244 12 1060 Plays T
1 »  JESSICA SIMPSON l[rresistible (Columbia) 3220 666 384030 19 12700 mlﬁEﬁgllin’ 0 '"°;‘;*15§
» = INCUBUS Drive (Immortal/Epic) 3168 412 385122 23 11210 | ‘NSyNC Gone (live) e
13 2« DESTINY'S CHILD Bootylicious (Columbia) 3154 -997 297034 14 125/0 | AFROMAN Because | Got High (Universal) +895
s @ CRAIG DAVID Fill Me In (Wildside/Atiantic) 3103 4396 3377 10 119 | gUNERLIREL R ) et i) <oy
o @ 3 DOORS DOWN Be Like That (Republic/Universal) 2599 +105 256051 13 105/0 MICHAEL JACKSON You Rock My World (Epic) +657
» @ MICHELLE BRANCH Everywhere (Maverick) 2493 +403 265280 7 107/ ffﬁﬂﬁﬁggnﬁpwwwgﬁ%ﬂggo o— j%
Breaker @  AFROMAN Because | Got High (Universal) 2215 +895 280033 2 102/22 | JIVE JONES Me, Myself & | {Jive) +414
» @ ENYA Only Time (Reprise) 2006 +128 234782 8 97/3
at @ TOYA| Do (Arista) 1987 +147 205118 5 69/3
» @ FUEL Bad Day (Epic) 1922 +19 181470 11 91/ B i ga_k l _s®
s @ CHRISTINA MILIAN AM To PM (Def Soul//DJMG) 1653 +307 161581 4 1005 NOW PLAYING ON 60% OF
) @ D12 Purple Hills (Shady/Interscope) 1631 +18 141949 6 6711 THE REPORTING PANEL
a €@ ‘N SYNC Gone (Jive) 1579 +922 220715 2 109/18 )
% €@ MANDY MOORE Crush (Epic) 1538  +211 159079 5 9372 AFROMAN
» @ GORILLAZ Clint Eastwood (Virgin) 1512 +209 155370 4 896 Because | Got High (Universal)
@  DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 1363 +6 142010 10 54/0 T°"2Lz";‘gs"é‘;“;‘“ ’°“L156‘2"°2";‘°°s sl
@ €@  FIVE FOR FIGHTING Superman (Aware/Columbia) 1219 +187 138080 4 70/6 —- { _ J . @
K €@ GIGI D'AGOSTINO I'lt Fiy With You (Arista) 1199 +86 188047 4 41/5 17
< ©  BLINK-182 The Rock Show (MCA) 1160 -367 124504 9 950 Stuck In A Moment... (Interscope)
© @®  SAMANTHA MUMBA Don't Need You To Tek Me... (A&M/Interscope) 1086 +35 113551 4 11 [OUBRLASIECREASE,  FTOTAL STAIIDNSIAD0S A
Breaker ® U2 Stuck In A Moment... (Interscope) 1015 +123 116362 3 s | 1015723 &6 @
Breaker ® MACY GRAY Sweet Baby (Epic) 1001 +135 75910 3 86/6 MACY GRAY
[Debut> @  JIVE JONES.Me, Myself & | (Jive) 865  +414 69056 1 78/M1 Sweet Baby (Epic)
“ @ EDEN'S CRUSH Love This Way (London Sire) 846 +35 87793 3 64/1 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
% %  SVALA The Real Me (Priority) 704 57 ee7e1 6 470 | 1001135 86/6 ®
Breaker @  MICHAEL JACKSON You Rock My World (Epic) 673 4657 87334 1 126/126 " MICHAEL JACKSON
@ UNCLE KRACKER Yeah, Yeah, Yeah (Top Dog/Lava/Atiantic) 655 +94 58406 2 431 You Rock My World (Epic)

@  ALIEN ANT FARM Smooth Criminal (DreamWorks) 630 4308 88900 1  66/24 | TOTALPLAYSINCAEASE  TOTAL STATIONSIADDS CHART
@  MARIAH CAREY Never Too Far (Virgin) 582 +246 70325 1 59/4 673/657 126/126 @
Dl or e i weck f Sumiy S170-Sevrdny G125 Butets appont on Soras a8iinG iy o foramnd 1 rom rovioes wem | msonas e | | Mo AStsdishetctinunom lnew s iy wpotdtoRarty
tied in total plays, the song belng played on more stations is placed first. Bregker status is assigned to songs reaching 60% of reporting panel for the first overall fotal stations pigying a song. Most Increased Plays lists the
time. Songs that are down in plays for three consecutive weeks and below No.25 are moved fo recurrent. Gross Impressions equals Average Quarter Hour songs with the greatest week-to-week increases in total plays. Weighted
Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright chart appears on R&R ONLINE MUSIC TRACKING.

2001, The Arbltron Company). © 2001, R&R Inc.

CARLY “Beautifut vou”

Coming Soon from

HENNESSY AL
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
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ARTIST TITLE (ABEL(S)

TOTAL
PLAYS

BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista) 2465
JANET Someone To Call My Lover (Virgin) 2314
STAIND It's Been Awhile (Flip/Elektra/EEG) 2281
EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/Interscope) 2114
SUGAR RAY When It's Over (Lava/Atiantic) 1957
0-TOWN All Or Nothing () 1790
JENNIFER LOPEZ I'm Real (Epic) 1788
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1640
WILLA FORD | Wanna Be Bad (Lava/Atiantic) 1631
WISEGUYS Start The Commotion (Mammoth/Hollywood) 1553
CITY HIGH What Would You Do? (Interscope) 1510
LIFEHOUSE Hanging By A Moment (DreamWorks) 1433
SMASH MOUTH I'm A Believer (Interscope) 1427
ALICIA KEYS Fallin’ () 1405
DAVE MATTHEWS BAND The Space Between (RCA) 1301
LFO Every Other Time (J) 1250
NELLY FURTADO Turn Off The Light (DreamWorks) 1226
INCUBUS Drive (Immortal/Epic) 1102
MICHELLE BRANCH Everywhere (Maverick) 1036
3 DOORS DOWN Be Like That (Republic/Universal) 989
USHER U Remind Me (Laface/Arista) 977
CRAIG DAVID Fill Me In (Wildside/Atiantic) 899
DESTINY’S CHILD Bootylicious (Columbia) 831
FUEL Bad Day (Epic) 827
112 Peaches & Cream (Bad Boy/Arista) 826
JESSICA SIMPSON Irresistible (Columbia) 785
JAGGED EDGE Where The Party At (So So Def/Columbia) 631
ENYA Only Time (Reprise) 594
U2 Stuck In A Moment... (Inferscope) 546
SAMANTHA MUMBA Don't Need You To Tell Me... (A&M/interscope) 527
CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 520
NELLY Ride Wit Me (Fo’ Reel/Universal) 500
MANDY MDDRE Crush (Epic) 494
MACY GRAY Sweet Baby (Epic) 479
‘N SYNC Gone (Jive) 465
GORILLAZ Clint Eastwood (Virgin) 444
FIVE FOR FIGHTING Superman (Aware/Columbia) 428
EDEN’S CRUSH Love This Way (London Sire) M4
BLINK-182 The Rock Show (MCA) 3714
JENNIFER PAIGE These Days (Edel America/Hollywood) 340
TOYA | Do (Arista) 319
D12 Purple Hills (Shady/Interscope) 305
ALIEN ANT FARM-Smooth Criminal (DreamWorks) 290
UNCLE KRACKER Yeah, Yeah, Yeah (Top Dog/Lava/Atlantic) 256
DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 225
AFROMAN Because 1 Got High (Universal) 223
SVALA The Real Me (Priority) 219
LINDSAY PAGANO Everything U R (Warner Bros.) 195
JIVE JONES Me, Myself & | (Jive) 186
TRICKSIDE Under You (Wind-up) 178

+f-
PLAYS

+172
-89
-65
+31
-202
-291
+215
-110
+8
+112
-372
-98
75
+388
-56
-52
+98
-313
+37
-69
+30
+45
-363
-60
+37
-252
+97
-26
+40
+19
+32
-122
-1
+42
+391
+69
+15
+31
-253
-23
+48
2
+217
+42
-47
+118
-78
+101
+107
21

GROSS
IMPRESSIONS
(00}

84906
79332
71187
70260
66371
61108
61687
55544
55970
54568
49067
46064
46766
47168
45651
41908
42144
37682
35639
34000
33845
31651
26245
25330
29373
24532
21719
21885
18946
16351
17043
18065
14680
18457
15714
15192
16400
14550
11218
1M
12671

9335

9926

8419

8866

9708

6494

5808

5868

5170

WEEKSON  TOTAL STATIONS/
CHART ADDS

B o e SN = R WERE PR R W=D R WLREaRDEAERERERAEEDLEEELEAELEAEELEEAE,EELEEELEEELLEEE BB

41/0
40/0
41/0
41/0
40/0
37/0
41/0
36/0
40/0
41/0
38/0
33/0
4000
411
39/0
39/0
410
310
40/0
38/0
35/0
34/0
28/0
34/0
33/0
25/0
35/4
31/0
37/0
33/0
36/2
19/0
33/1
33/0
34/10.
2972
26/3
32/0
210
2110
19/1
19/0
29/4
213
11/0
1773
13/0
25/5
15/0
12/0

43 CHR/Pop Indicator reporters in markets 144-205. Songs ranked alphabetically for the airplay week of Sunday 8/19-Saturday 8/25.
© 2001, R&R Inc.

Most Added -

ARTISTTITLE LABEL(S) ADDS
MICHAEL JACKSON You Rock My World (Epic) 26
MISSY ELLIOTT One Minute... (Gold Mind/EastiWestE<G) 15
GARBAGE Androgyny (Almo Sounds/Interscope) 15
JESSICA SIMPSON A Little Bit (Columbia) 14
‘N SYNC_Gone (Jive) 10
PRU Aaroma (Capitol)

CAKE Short Skirt/Long Jacket (Columbia)

WEEZER Island In The Sun (Geffen/Interscope)
LUDACRIS Area Codes (Murder Inc./Def Jam/IDJIAG)
LINDSAY PAGANO Everything U R (Warner Bros.)
MPRESS Maybe (Independent)

JAGGED EDGE Where The Party At (So So Def/Columbia)
ALIEN ANT FARM Smooth Criminal (DreamWorks)

P. DIDDY & THE FAMILY Bad Boy... (Bad Boy/Arista)
FIVE FOR FIGHTING Superman (Aware/Columbia)
UNCLE KRACKER Yeah, Yeah... (Top Dog/Lava/Atlantic)
AFROMAN Because | Got High (Universal)

CHRISTINA MILIAN AM To PM (Def Soul/IDJMG}
GORILLAZ Ciint Eastwood (Virgin)

MARIAH CAREY Never Too Far (Virgin)

DOV WLWWEERARTODD W

Most Increased

Plays o

PLAY
ARTIST TITLE LABEL(S} INCREASE
‘N SYNC Gone (ive) +391
ALICIA KEYS Fallin’ (J) +388

ALIEN ANT FARM Smooth Criminal (DreamWorks) +217

JENNIFER LOPEZ I'm Real (Epic) +215
BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista)  +172
AFROMAN Because | Got High (Universal) +118
WISEGUYS Start The... (Mammoth/Hollywood) +112
WEEZER Island In The Sun (Geffen/Interscope) +112

JOY ENRIQUEZ What Do You Want (LaFace/Arista)
JIVE JONES Me, Myself & | (Jive) +107
LINDSAY PAGANO Everything UR (Warner Bros,)  +101
NELLY FURTADG Turn Off The Light (DreamWorks) +98
JAGGED EDGE Where The Party At (So So Def/Columbia) +97
MICHAEL JACKSON You Rock My World (Epic) +82

+107

GORILLAZ Clint Eastwood (Virgin) +69
USHER U Remind Me (LaFace/Arista) +50
SONIQUE 't Feels So Good (Farmelub/Republic/Universal) +49
TOYA | Do (Arista) +48
MARIAH CAREY Never Too Far (Virgin) +46
CRAIG DAVID Fill Me In (Wildside/Atlantic) +45
GIGI D’AGOSTINO I'll Fly With You (Arista) +45 |
MACY GRAY Sweet Baby (Epic) +42
UNCLE KRACKER Yeah, Yeah... (Top Dog/Lava/Atiantic) +42
U2 Stuck In A Moment... (Interscope) +40
EVE F/G. STEFANI Let Me... (Ruff Ryders/interscope) +37
MICHELLE BRANCH Everywhere (Maverick) +37
112 Peaches & Cream (Bad Boy/Arista) +37

ANGELA AMMONS Always Getting... (Abrupt/Universal) +36
KANDI-Don't Think I'm Not (So So Def/Columbia)  +33
CHRISTINA MILIAN AM To PM (Def Soul/iDJMG) 432
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$299.00
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New & Active

J. PAIGE These Days (Edel America/Hollywood) | L. PAGAND Everything U R (Warner Bros.)
Total Plays: 543, Total Stations: 43, Adds: 2 | Total Plays: 329, Total Stations: 43, Adds: 10

SUM 41 Fat Lip (/sland/IDIMG)

| DREAM STREET It Happens Every...(UEG/Edel)
Total Plays: 515, Total Stations: 26, Adds: 3

Total Plays: 310, Total Stations: 29, Adds: 2

M. ELLIOTT One...(Gold Mind/EastWest/EEG)
Total Plays: 482, Total Stations: 42, Adds: 26

MARY J. BLIGE Family Affair (MCA)
Total Plays: 289, Total Stations: 20, Adds: 13

JAY-Z 1220 (H.0.V.A) (Roc-A-Fella/IDIMG)
Total Plays: 471, Total Stations: 26, Adds: 4

JESSICA SIMPSON A Little Bit (Columbia)
Total Plays: 240, Total Stations: 53, Adds: 41

LUDACRIS Area Codes (Murder Inc./Def JamvIDJMG) | BETTER THAN EZRA Exira Ordinary (Beyond)
Total Plays: 400, Total Stations: 28, Adds: 4 Total Plays: 229, Total Stations: 14, Adds: 2

DESTINY'S CHILD Emotion (Columbia)
Total Plays: 366, Total Stations: 22, Adds: 8

WEEZER Island in The Sun (Geffen/Interscope)
Total Plays: 198, Total Stations: 27, Adds: 6

CAKE Short Skirt/Long Jacket (Columbia) | T. DADDY I'm A Thug (Slip ‘N Slide/Atlantic)
Total Plays: 348, Total Stations: 28, Adds: 7 Total Plays: 193, Total Stations: 23, Adds: 5

SHAGGY Leave It To Me (MCA)
Total Plays: 340, Total Stations: 16, Adds: 8

P. DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arists)
| Total Plays: 130, Total Stations: 18, Adds: 8
T.C.P. Gota Girl (Elektra/EEG) o

Total Plays: 331, Total Stations: 25, Adds: 2 Songs ranked by total plays

{ WVSR HAS ALL THE JUICE rv

There’s no electricity shortage in Charleston, SC, where CHR outlet WVSR (Electric 102.7)
broadcasts. WVSR staffers and Interscope’s hip-hop trio City High posed in front of the
Etectric motile at a recent industry event. Pictured are (standing, l-r) Interscope’s Jesse
Flohr; Electric Asst. PD Zak Tyler and PD Coach Kidd; City High's Ryan Toby, Claudette
Ortiz and Robby Pardlo; Electric interns Christi and Libby Jo; and (kneeling, L-r) Electric’s
Wade Hill, Rich Lacey and Patrick Clark.

N
ALICE GOES INTERNATIONAL |

International singer Oryon and Elektra’s Vitamin C recently performed at the Statehouse
Convention Center in Little Rock, where they hung out with fans from KLAL (Alice 107.7)/
Little Rock. Seen here are (l-r) Alice staffers T3 Mac, Ed Johnson and Sydney Taylor; Oryon;
Vitamin C; and-Alice’s Heather Brown and Randy Cain.

Soulife/Atlantic recording artist Sunstine Andersen recently brightenad up Club R&R. Shar-
ing their radiant smiles with the camera are (l-r) Asst. CHR Editor Reneé Bell, Anderson,
&1d CHR Editor Tony Novia.

IVE TALKIN'

Jive Records a-tist JIVEjones recently swung by the R&R offices to play the video for his
new single, “Me, Myself and 1.” Mugging for the camera are (I-r) R&R Szles Rep Paul Colbert,
Jive West Coast Regional Rose Braunstein, R&R Publisher/CEQ Erica Farber, JIVEjones,
Jive VP/West Coast Promotion Fatricia Bock, R&R Asst. CHR Editor Reneé Bell and Music
Meeting OM Al Machera.

~ UP CLOSE AND WILD |

Atlantic’s international superstar Craig David recently performed at WLLD (Wild 98.7)/
Tampa's Up Close and Wild concert. The station held a private acoustic concert for a few
lucky fans — less than 100 listeners won passes. Pictured here are (l-r) Atlantic’'s John
McMann, Wild PD Orlando, David and Wild MD Beata and Promotion Dir. Drew Fleming.

wwWwW americanradiohistorv com
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CHR/Pop

August 31, 2001

Artist Title (Label) tw Familiarity Burn D Familiarity Burn
ALICIA KEYS Fallin’(J) 3.97 3.83 80% 13% 3.94 80% 13%
BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.94 3.98 89% 22% 3.99 88% 21%
LIFEHOUSE Hanging By A Moment(DreamWorks) 3.91 3.97 96% 39% 3.94 95% 39%
0-TOWN All Or Nothing () 3.86 3.88 97% 33% 3.87 96% 33%
LFO Every Other Time(J) 3.85 3.86 84% 15% 3.77 82% 16%
CRAIG DAVID Fill Me In(Wildside/Atlantic) 3.85 3.87 63% 11% 3.79 62% 12%
3 DOORS DOWN Be Like That(Republic/Universal) 3.84 3.86 66% 9% 3.83 70% 10%
AMERICAN HI-FI Flavor Of The Weak(/sland/IDJMG) 3.82 3.7 91% 27% 3N 90% 29%
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.82 3.93 95% 35% 3.91 96% 33%
JESSICA SIMPSON Irresistible (Columbia) 3.81 3.85 98% 33% 3.81 98% 36%
SUGAR RAY When It's Over(Lava/Atiantic) 3.80 3.76 96% 28% 3.76 96% 28%
FUEL Bad Day(Epic) 3.79 3.83 64% 10% 3.75 69% 11%
INCUBUS Drive ({mmortal/Epic) 3.76 3.80 88% 28% 3.7 88% 28%
BLINK-182 The Rock Show(MCA) 3.75 3.81 80% 15% 3.63 76% 16%
USHER U Remind Me(LaFace/Arista) 3.74 3.76 84% 19% 3.73 85% 17%
SMASH MOUTH I'm A Believer(/nterscops) 3.n 3.78 93% 20% 3.72 92% 20%
STAIND It's Been Awhile(Flip/Elektra/EEG) 3.70 3.78 89% 28% n 90% 28%
WILLA FORD { Wanna Be Bad(Lava/Atiantic) 3.69 3.70 89% 21% 3.67 89% 23%
MICHELLE BRANCH Everywhere(Maverick) 3.68 - 56% 8% 3.62 55% 8%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.67 3.70 95% 40% 3.69 85% 41%
CITY HIGH What Would You Do?(/nterscope) 3.64 3.78 93% 40% 3.63 92% 39%
JENNIFER LOPEZ I'm Real(£pic) 3.63 3.57 88% 22% 3.58 88% 22%
JANET Someone To Call My Lover(Virgin) 3.63 3.1 95% 31% 3.62 94% 30%
JAGGED EDGE Where The Party At?(So So Def/Columbia) 3.59 - 73% 19% 3.57 73% 19%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.57 3.58 97% 51% 3.57 95% 51%
WISEGUYS Start The Commotion(Mammoth/Hollywood) 3.51 3.62 4% 20% 3.53 76% 18%
DAVE MATTHEWS BAND The Space Between(RCA) 3.50 3.50 87% 27% 3.55 87% 25%
112 Peaches & Cream(Bad Boy/Arista) 3.44 3.42 84% 32% 3.34 84% 35%
DESTINY’S CHILD Bootylicious(Columbia) 3.4 3.52 98% 47% 3.31 98% 49%
NELLY FURTADO Turn Off The Light(DreamWorks) 3.39 - 68% 17% 3.34 69% 18%

Total sample size is 807 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on.their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents oing For Adds 9401
ARTIST TITLE LABEL(S) PLAY DESTINY’S CHILD Emotion (Columbia)

UNCLE KRACKER Follow Me(Top Dog/Lava/Atiantic) 2669 G OE AT REN R CEnlocr LT | gt

AMERICAN HI-FI Flavor Of The Weak(/sland//IDJMG) 2563 g!‘{gﬁﬂ:}e “F"i:sﬁo‘;\’e':{l‘efh(s)md"’ (Jive)

AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 2451

EVE 6 Here’s To The Night_(RCA)" ~2355 Listep now 'to these'and othler hot/new r.eleasesAon ' a¥n s "
JANET All For You(Virgin) 2038 Music Meetmg, the mdustry S No.'1 online destination %

— for new music. www.rrmusicmeeting.com =

SHAGGY Angel(MCA) 1624

NELLY FURTADO I'm Like A Bird(DreamWorks) 1569<

LENNY KRAVITZ Again(Virgin) 1455

MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 1402

CRAZY TOWN Butterfly (Columbia) 1332

JENNIFER LOPEZ PIay_(Ep/c) 1286

"N SYNC Pop(Jive) 121

MADONNA Music(Maverick/WB) 1241

DREAM He Loves U Not(Bad Boy/Arista) 1165

DIDO Thankyou (Arista) 1154

JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) 1063

MYA Case Of The Ex (Whatcha...)(University/Interscope) 1008

MOBY F/GWEN STEFANI Southside(V2) 989

AEROSMITH Jaded (Columbia) 988 Ruff Ryder’s first lady, Eve (c), was ex‘Fremely excited about attending the TR:L show in
ISINK Most Girls(LaFace/Arista) 981 i)elil:c:c;:apf;tr:; tSi:: llsu :;;tucr;:thﬁ:rzo:::oilear Channel/Tulsa staffer Jet Davis and In-
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CHR/Pop Reporters
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY *
VP/Prog Michael Morgan
len Rockwei:

ICHAEL JACKSON Pk

KQI0/Alexandria, LA
PD: Chris Callaway
MD: Hollywood Hartson

5 MCHAEL JAOXSON Reek”

PRU"Adoms”
WAEB/Allentown, PA *
PD: Brian Check
APD: Laura St. James
MD: Mike Kelly
ASHER Yamed”

1 ORSTRAMLN

1 MIW"\‘H
KPRF/Amarillo, TX

PD/MI) Eric Michaels
15 LUDACRIS Mo
MSSYELLTT YA

GARBAGE
ALIEMAMT FARM
WEEZER San

KGOT/Anchorage, AK
PD Bill Stewart

n mnx:v.rr

WSTR/Atfanta, GA "
PD: Dan Bowen
MO: J.R. Ammans

& -u-umn Rocx’

LONESTAR “Abeady”

WWW(/Atlanta, GF *
Dir./Prog.: Leslie Fram
PM: Ed Lambert
APD; Carson “Maverick” Lund
1 MCHAELJAOGSON oo
AAClow"
1O Fary”
WAYV/Atlantic City, NJ *
PD: Paul

Angusta, GA *
OM: John Shomby
PD: T.J. McKay

MO: Jay Crize
3 AUBLANT AR Crivwal
1 MACHAEL JACXSON Rk

KHFYAustin, TX *
PD: Jay Shannon

KIOOUBakersfield, CA *
PD: Nick Elliott

MO: Mark E

2 GINUWINE Dilwercy”

9 MCHAEL JACKSON Foxt™

1 FABOLOUS HAAYE DOGG ™™

JESSCASIVPSON B

WXYV/Baltimore, MD *
VP/ng Bill Pasha

WFMF/Baton Rouge, LA®
PO/MO: Flash Phillips

21 JSSICASINPSON Br

5 MOWEL AOSSON Txt™

3 AFROMAN D™
KOXY/Beaumont, TX*
PD: Bﬂndln Shaw

KZMG/Boise, 10 *

WXKS/Boston, MA *
VP/Prog./PD: Cadlllac Jack
APD/MD: Kid David

R
2 MICHARL JADKSON "Rock”

WKSE/Buftalo, NY *
PD: Dave Universal
MD: Brian B. Wilde

2 MCHAEL ADKSON Rk
WRZE/Cape Cod, MA
DM: Steve McVie
PD: Kevin Matthews
#0: Shane Blve

harleston, SC*
DM/PD: Mike Edwards
APOND: Scot Dwyer

TACHAEL IOSON k™
§ Kot e
UNDSAY AGAHD Breryinrg’”

rieston, WV
OM: Jeff Whitehead
PD: Coach Kidd

WNKS/Charlotte, NC *
DM/PD: John Reynolds
MD: Jason McComick

it

GORILLAZ Tl

WIOU/Chattaneoga, TN *
PD: Tommy Chuck
MD: Gina MaGill

7 GGDAGSTRO Ry

5 AFROMAN Bacus™

1 MOHELJADSON ot

WKIE/Chicage, IL *
PD: Chns Shebel

DA o™
WKFS/Cincinnati, OH *
PD: B.J. Harris
APD: Jimmy Ocean
M Decoster

5 MOVELADSON Ruct”
ARY A OLIE Faray”
SAHOAREY Yo
CESTYSCHRD Tl
UNDSA GO Evryding”
WKRQ/Cincinnati, OH *
OM: Chuck Finney

WAKS/Cleveland, OH *

APD: Valerie Han

1 uow ora
R
OYBAOKL Yor

WNCY/Columbus, OH*
PD; Jimmy Steele
APMI)'

g mmm

KHKS/Dallas-R. Worth, TX *
OM/PIJ: Todd Shannnn

KRBV/Dallas-Ft. Worth, TX *
nM John Cook

KFMD/Denver-Boutder, CO *
PD: Jim Lawson
MD: Chris Pickett

9 MOWEL JADSOH Rack

KKDM/Des Moines, (A *

PD: Greg Chance

MO: Steve Jordan

5 MOWEL AOSON ook

SHGHY L™

WORQ/Detrodt, M1 *

PD: Alex Tear

APD:; Jay Towers

MO: Keith Curry

% GRUACSTHORY

11 MACHAEL JADGON Rk
NEJONES Vvl

Momer

WKQI/Detroit, MI *
PD: Tim Richards
Co-APDMD: J. Love
Co-APD/AMD: Tim Booker
Hesbst

1 MOWE SOS0N Rk

PRUAwoma™

WLVY/Elmira-Coming, NY
PD/MD Mike Strobel

MO: Karen Black

WWCK/Hint, MI*
OM/PD; John Shomby
8 A Bt
3 USACTow

ONE St
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2 2 S8422 29 38 NELLY FURTADO/Tum OR The Light 30836 31 43 ATBARU! Pic] 42 48 LROEveryOtter Time 10840
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7328 62 52 JANET/Someons To Cal. 15288 5851  LUDACRISAma 6783 & 43 14664 45 41 SUGARRAYWhen K3 Oves i
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9672 27 29 NADONNASAsic 8526 2324 LUOMBackBack 3192 43 35 TRAWNDropsOf. ] Ny e B2
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1417 W 5559 18 24 NELLY/Ride Wi Me [+ 22 22 FIVEFOR! arse 7man 5754 26 17 AEROSMIMH.Jaded 4539
12 17 BONJOVUWS My Lile 5559 24 24 KC1&JOXVCrazy L] 19 22 IS Me 4752 19 28 UNCLE KRACKER/Follow Mo 5480 10 15 ENVAOnly Time 4005
16 17 U2Swckin A Moment... 5569 18 23 DESTMYS ] 27 22 UStuckinAMoment.. 4752 14 19 ALICE DEEJAY/Better Off Alone 5208 13 15 LENNY KRAVITZ/Again 4005
3 W ANDREWS/Who | Am 5232 11 23 2 SAMANTHA MUMBA/DONY Need You. [] 9 10 SHAGGY/Angel 191 4932 14 14 738
9 15  DREAMMeLoves UNot 4905 20 22 DREAMMeLoves U Not ] - 17 NSYNCGone 72 18 13 O12PwpleHils 4932 17 4 EVAN AND JARON/Crazy For This Girl ki)
30 15 WALLAFORDAWanna Be Bad 4905 10222 1Got High 0 16 1?7 %72 18 17 SONMQUEA Feels So Good 12 14 MADONNADONY’ 738
4 15 LTy Own Worst Enemy 4905 18 22 SUMAWFaLp 0 18 16 MYACaso OdTheEx._ 3456 19 15 WILLAFORDA Wenna Be Bao 4110 16 13 SANTANAF/ROB THOMAS/Smooth un
10 14 You Want 4578 24 21 D12PurpleHils [} 17 18 Tol You 33 15 112Peaches & Cream 4110 12 13 Me un
25 14 WISEGUYS/Start The Commotion 4578 17 21 DESTINY'SCHILOVindependent Women... 4] 12 18 12 15 SARINA PARIS/A ook AtUs 4110 15 13 STING/Desert Rose un
7 14 DIDOMers With Me 4578 18 20 OUTKASTAA.. [+ 14 18 DESTINY'S CHILDYSay My Name 40 15 18 SONBY FOUR/Purest Of Pain... 4110 11 13 MACYGRAYA Try k)
8 13 SCLUB7/MNever Had A Oream... 4251 18 20 PINK/There You Go ] 168 18 AALIYAH/Try Again 240 16 14 JAGGEDEDGEMWhore The A 3838 14 12 BONJOVIAS My Lite 3204
8 13 SHAGGY/Angs 4251 16 202 L] 16 15 PINK/There You Go 40 11 12 JENNFER LOPEZA.ove Dont Cost... 3288 1212 3204
7 13 DIDOThankyou 4251 17 19 DESTINY'S CHILD/Suy My Name 0 19 15 SOMIOUEAR Fesis SoGood 3240 12 11 ENRIQUE IGLESIASBallamos. 014 20 12 JESSICA ANDREWS/Who | Am
5 13 CREEDAWMh Arms Wide Open 4251 19 19 ATCAmund TheWorkd.. [ 17 15 ALICE DEEJAY/Betier Off Alone R40 12 11 AMBER/Seasl (L DaDi} 3014 9 11 SMASH MOUTH/Then The Morming... 2397
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August 21, 200171
ARTIST TILE LABEL(S)

JENNIFER LOPEZ I'm Real (Epic)
ALICIA KEYS Fallin’ (J)

JAGGED EDGE Where The Party At (So So Def/Columbia)

USHER U Remind Me (Larace/Arista)
112 Peaches & Cream (Bad Boy/Arista)
AFROMAN Because | Got High (Universal)

MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)

JAY-Z lzzo (H.0.V.A) (Roc-A-Fella/IDJMG)

BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista)
LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)
MARY J. BLIGE Family Affair (VCA)

EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)

TRICK DADDY I'm A Thug (Ship ‘N Slide/Atiantic)

P. DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arista)

TOW
PLAYS

4100
3606
3354
3120
2103
2583
2483
2360
2317
2240
2192
2108
1940
1743

FABOLOUS F/NATE DOGG Can't Deny It (Desert Storm/Elektra/EEG) 1591

ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 1570
CRAIG DAVID Filt Me In (Wildside/Atlantic) 1356
LIL’ MO Superwoman (Gold Mind/EastWest/EEG) 1315
D12 Purple Hills (Shady/Interscape) 1194
MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 1185
TOYA 1-Do (Arista) 1156
JANET Someone To Call My Lover (Virgin) 1123
GINUWINE Differences (Epic) 1011
JA RULE Living It Up (Murder Inc./Def Jam/IDJMG) 1000
RL/SNOOP 00GG/LIL’ KIM Do U Wanna Roll (J) 895
CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 733
R. KELLY Feelin’ On Your Booty (Jive) "7
NELLY Batter Up (Fo’ Reel/Universal) 684
BUBBA SPARXX Ugly (/nterscope) 625
NIVEA Don’t Mess With The Radio (Jive) 527
€00 COO0 CAL My Projects (Tommy Boy) 507
OESTINY’S CHILO Brown Eyes (Columbia) 475
FOXY BROWN Candy (Violator/IDJMG) 450
MICHAEL JACKSON You Rock My World (Epic) 449
T.C.P. Gotta Girl (Elektra/EEG) 447
112 Dance With Me (Bad Boy/Arista) 425
NELLY #1 (Priority) 409
OESTINY’S CHILO Emotion (Columbia) 386
AALIYAH Rock The Boat (BlackGround) 379
JADAKISS Knock Yourself Out (Ruff Ryders/Interscope) n
EASTSIOAZ | Luv It (Dogghouse/TVT) 352
PETEY PABLO Raise Up (Jive) 347
LIL’ ROMEO The Girlies (Soulja/Priority) 342
RUFF ENDZ Cash, Money, Cars, Clothes (Epic) 333
MAXWELL Lifetime (Columbia) 333
TYRESE What Am | Gonna Do (RCA) 332
LIL’ WAYNE Shine (Cash Money/Universal) 321
DMX We Right Here (Ruff Ryders/IDJMG) 312
0-TOWN All Or Nothing (J) 289
WRECKSHOP FAMILY Power Up (Wreckshop) 268

CHR/Rh ythmlc Top 50

+f-
PLAYS

+139
+119
-194
-116
-463
+459

+81
+249

+56

+172
-293
+125
+205
+289
+176
-128
-242
-261
-267

-27
-115
+279
+253
+173
+102
+149

+43
+212

+41
+129
+138
+444
+38
+166
+255
+73
+144
+23
-22
+57
+39
+74
+25
+84
+28
+75
+57
+4

GRS
]
714609
639232
596861
511511
387448
405162
470764
424256
358383
369510
365998
352107
322368
352815
318677
220778
208954
215881
138495
184443
142466
143191
188006
200034
133511
105963
134230
69100
149970
44850
75358
46434
74258
80384
46222
135620
40693
48225
122069
86951
73669
53931
32288
42201
62326
75044
48022
122498
96088
48222

WEBSON  TOTALSTATIONS
CHAT A0S

N = N = G = N U W = f == NW SO0 N RSB O &SN

~N

61/0
55/0
57/0
61/0
62/0
56/1
59/0
58/0
53/0
56/0
5972
58/0
56/2
54/0
52/3
4011
44/0
55/0
45/0
58/0
32/0
36/0
35/3
6/2
36/2
30/0
38/4
26/0
45/20
34/0
21N
5/4
25/10
42/42
28/0
431
3700
18/2
38/15
20/0
24/0
14/3
2913
219
211
28/9
2072
21
6/0
30

Most Added.-

www.rradds.com
ARTISTTITLE LABEL(S) ADDS

MICHAEL JACKSON You Rock My World (Epic) 42
112 Dance With Me (Bad Boy/Arista) 41

BUBBA SPARXX Ugly (/nterscope) 20
LIL' MO Gangsta (Love 4...) (Gold Mind/EastWestEEG) 19
AALIYAH Rock The Boat (BlackGround) 15
RAY-J Formal Invite (Atiantic) 12
FOXY BROWN Candy (Violator/IDJMG) 10
TYRESE What Am | Gonna Do (RCA) 9
RUFF ENDZ Cash, Money, Cars, Clothes (Epic) 9

JERMAINE DUPRI Ballin’ Out... (So So Det/Columbia) 8

Most Increased

Plays al
ST I AL NoEssE
AFROMAN Because | Got High (Universal) +459
MICHAEL JACKSON You Rock My World (Epic) +444

FABOLOUS F/NATE DOGG Can't.. (Desert Storm/ElektraEEG) +289

GINUWINE Differences (Epic) +219
BUBBA SPARXX Ugly (/nterscope) +212
NELLY #1 (Priority) +255

JA RULE Living It Up (Murder Inc./Def Jam/IDJMG) +253
JAY-Z |zz0 (H.O.V.A)) (Roc-A-Fella/IDIMG) +249
P. DIDDY & THE FAMILY Bad Boy... (Bad Boy/Arista) +205
ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) +176

Breakers:

" NOW PLAYING ON 60% OF
~__THE REPORTING PANEL _

R. KELLY
Feelin’ On Your Booty (Jive)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
7171149 38/4 27
BUBBA SPARXX
Ugly (Interscope)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
625/272 45/20 (29)
MICHAEL JACKSON
You Rock My World (Epic)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
449/444 42/42 QO
112
Dance With Me (Bad Boy/Arista)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
425/166 43/41 136}
AALIYAH
Rock The Boat (BlackGround)
TOTAL PLAYS/INCREASE TCTAL STATIONS/ADDS CHART
379/144 38/15 (39]

62 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Nefworks. Songs ranked by
total plays for the airptay week of Sunday 8/19-Saturday 8/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two
songs are tied 'n total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting
panel for the first time. Songs that are down in plays for three consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals
Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from The Arbitron
Company {Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Most Added is the total number of new adds officially reported to R&R by
each reporting station. Songs unreported as adds do not count toward
overall total stations playing a song. Most increased Plays lists the
songs with the greatest week-to-week Increases in total plays. Weighled
chartappears on R&R ONLINE MUSIC TRACKING.

(‘L_Q(B&(I_ C/@\no 680 Heinberg St., Pensacola, FL 32501 - P.O. Box 1753 Pensacola, FL 32598
Vinyl Bumperstrips/Decals « Static Cling Window Stickers « Wristickets « Safety Strips
Scratch-Off Games * Membership Cards « Barricade Tape « Cassette Labels

Temptoos-Temporary Tattoos « And Much More!

FREE?

Set-up Charges and Printing Plates on "ALL” Existing Designs!
1-800-481-7669 or 1-850-438-7334

Fax 850-434-0192 or E-Mail. thelabelco @ acl.com

FREE?
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44 ® RaR August 31, 2001

CHR/Rhythmic

ARTIST TITLE LABEL(S)

Most Added.-

MICHAEL JACKSON You Rock My World (Epic)
112 Dance With Me (Bad Boy/Arista)
TYRESE What Am | Gonna Do (RCA)
LIL’ MO Gangsta (Love 4 The Streets) (Gold Mind/EastWest/EEG)
RAY-J Formal Invite (Atlantic)
DESTINY'S CHILD Emotion (Columbia)
RL/SNOOP DOGG/LIL’ KIM Do U Wanna Roll (J)
BUBBA SPARXX Ugly (Interscope)
OLIVIA You Got The Damn Thing (J)
AALIYAH Rock The Boat (BlackGround)
BRIAN MCKNIGHT Love Of My Life (Motown)
NELLY #1 (Priority)

MR. CHEEKS Lights, Camera, Action (Universal)
RUFF ENDZ Cash, Money, Cars, Clothes (Epic)
"N SYNC Gone (Jive)

PROPHET JONES Lifetime (Motown)
PUBLIC ANNOUNCEMENT John Doe (RCA)
SWERVE Are You Down (Antra/Artemis)
PETEY PABLO Raise Up (Jive)

DJ ENCORE | See Right Through You (MCA)

GORILLAZ Clint Eastwood (Virgin}
Total Plays: 267, Total Stations: 20, Adds: 0

ADOS

—

uL mo ... (Gold M)
Total Plays: 230, Total Stations: 27, Adds: 19

J. DUPRI Ballin’ Qut Of Control (So So Det/Columbia}
Total Plays: 217, Total Stations: 15, Adds: 8

LIL RASCALS Hardball (Columbia}
Total Plays: 216, Total Stations: 19, Adds: 2

BABYFACE What [f (Arista}
Total Plays: 205, Total Stations: 20, Adds: 0

MARIAH CAREY Never Too Far (Virgin}
Total Plays: 204, Total Stations: 20, Adds: 0

DARUDE Sandstorm (Groovilicious/Strictly Rhythm}
Total Plays: 198, Total Stations: 9, Adds: 0 |

BILAL Fast Lane (Moyo/Interscope)
Total Plays: 185, Total Stations: 8, Adds: 1

ST. LUNATICS Summer In... (Fo’ ReelUniversal)
Total Plays: 182, Total Stations: 14, Adds: 0

New & Active

BRIAN MCKNIGHT Love Of My Life (Motown)}
Total Plays: 180, Total Stations: 26, Adds: 5

WISEGUYS Start The... (Mammoth/Hollywood}
Total Plays: 170, Total Stations: 7, Adds: 0

TANK Slowly (BlackGround}
Total Plays: 159, Total Stations: 11, Adds: 0

| *N SYNC Gone (ive)
Total Plays: 105, Total Stations: 8, Adds: 4

MR. CHEEKS Lights, Camera, Action (Universal}
Total Plays: 79, Total Stations: 14, Adds: 2

RAY-J Formal Invite {Atlantic)
Total Plays: 62, Total Stations: 15, Adds: 12

[
| JOY ENRIQUEZ What Do You Want (Laface/Arista)
Total Plays: 38, Total Stations: 8, Adds: 0

JESSICA SIMPSON A Little Bit (Columbia)
6, Adds: 4

Total Plays: 30, Total Stations:

PRU Aaroma 4Capital)

Total Plays: 23, Total Stations: 6, Adds: 2

JEPQ NI NIy JHIFY Y PG PO Y P P e A M R R AT A Y

Songs ranked by total piays

PD: Robh Royale
MO

KiSV/Bakersfleld, CA
PO: Beb Lowis
APOMO; Ficans

2 W Ao Rod”
L] D T’

KYLZ/Atbuquerque, NM *

WBBM-FM/Chicago, IL *
PO: Todd Covanah

KOKS/Denver-Boulder, CO *
PO: Cat Colling
WS,

KXUU/Denver-Bouldes, CD

PO: Biian Michel
s wu%ml
o
7 BRIAN MCORGHT "
112 “Dance’

T
L
R E

e
e

¢

z;g;

i
q

i
b
]

. CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

KBBT/San Antonio, TX *

KMEL/San Francisco, CA ¢
VP/Prog.: Michas! Martia
APO/MD: Mariama Saider
ﬂ 19 bl

$
15

KYLD/San Francisco, CA *

45
§ERE
ey

KWWV/San Luis Obisgo, CA
PO; Bab Lowis
MD: Suave Javi
MICHAEL JACKBON “Rock”
H0C Sone”
12 Dect” |
TYRESE “Gonee'
KUBE/Seattie-Tacoma, WA *
OM: Shellle Hort
Powers
: Julie Pilat
P
Wy

cA o

jibs

%
B

*Monnnred Reporters

71 Total Reporters

62 Total Monitored

9 Total Indicator

WJMH/Greensboro, NC * KHTEAittfe Rock, AR WKTUMew York, NY * KKFR/Phoenix, AZ *
OM/PD; Brian Désplas DirfPreg.: Larry LeBlanc VP/Ops.: Frankle Blve PO: Bruca $1. James
29 Money MD: Polor Gann : Goronime Charlie Husro
42 LU WAYWE “Shiew” ? mw: ?'ﬁw@ﬁﬂ’ ?ﬁ'mﬂ’x
e | G el
PO: vt s T oUW Portand, 0 -
?’E:;Fw KPWR/Los Angeles, CA * PD: Tracy Claherty Arnml'an- D
3 Sl nuo:
{ Ee e 3 RS ¥ S
MD: E-Maa 1" k3 1‘1 mr
KDDB/Honolulu, HI * § e H g pooa - DLETMYS CLD “Bown
" 1% o WATE
WWKX/Providence, RI
%m T : WNVZNorfolk, VA * ; .
B ™ £ e 1 ot
PO: Tony Manere MD: Joy Woel 2 11
. MD: Joskle James 1 grm CHILD “Emotion” 2 mm
KIKUtonolulu, HI e i ey
MOD: l%ﬂ"
s ﬁi—g - KBAT/Ddessa-Midtand, TX | \ome e
WPRESS M PO: Low Care 70 B Setats”
KXMEManotulu, Hi * T . piil
i P IOGHT/Memphis, TN * WSSA SR Uy 1 B ORR
Rl A e Toves s
DO 2 SR KKWD/Okiahoma City, OK * "
T el B s PO: Stave English
-Dakesien, TX O s o b 53%'::'“'“'
T KHTN/Merced, CA AT o e o D O0M
bRy PO: Rowa Asbarts L ? ﬁqumw
: :': ;: :: L RASCALS “Harmar LA )
KTHTHouston-Gaiveston, TX * | % o4, = nto, CA *
PO: Russ Allen ,,% KOCH/Omaha, NE * KBMB/Sacramento,
MD: Sana & PO: Erik Johaten OM: orabim “Ebre” Jamils
52112 “Descs” PROPMEY JONES “Litetme™ " IACKI0% o™ PD: Travis Lowghren
5 MICHAEL JACKSON 4 AP Blg K04 Booz
1ML B '{“m“"ﬁ' 0wty i oo
WPOW/Miami, FL * ; b %,
. PO: K4 Eeasiad a2
mw ﬁ:::lﬂ‘k. L. AP0 T T T WJIHM/Oriando, FL * LR
M- Cart MO: Eddie Mix Oir/Oya.: Jobm Reberts E- i
18 Buea 51 1z D P0: Sievie Dedtann
S WCHAEL e : IFONCY SROWN “Candy” 'n:w
’ “!"'g‘ w w 15 L JACKSON "Roe” Ksmm c‘ .
WJBT/Jacksonville, FL * ) . WPY0/Oriando, FL * o oy B
PO: Aaros Marwell mmﬂh- MN 70: P ickoets M aknoha s
PR 1S en Pllonmr | ¥ Gligpmarne
13 LI RONED “Gules” KCAQ/Oxnard-Vertura, CA * TYResE
10 L OO H “ﬂ‘hm Nl POND: Erta Garta e
WXIS/dohnson Chy, TN ot L WOCQ/Salisbury, MD
PO: Biste Mickaols ] R o0 os:
WO Todd Ambesse KOOMMonterey-Salinas, CA* | § B 050 ey
mwfva P’ﬂ: Hmw 2 ARMN L (T PR
s s e s KKUU/Paim Springs, CA ek iE G sty
ORI L "By : Paltis Morens
KLUGAas vms NV | amk wn. .
PO: Cal Themas i-:&'m oo KUUU/Saht Laka Chty, UT
APD: Mike Sponcer TuALES Wag :: mﬂ“
L WJWZMontgomery, AL ﬁﬁ...g‘ 3 WOUE o e
§ R e POMD: D-Rock ko ~—
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CHR/Rhythmi

® August 31, 2001

ﬁa/téllmmsmnﬂiir

BY MEDIABASE™ America's Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 8/31/01.

Artist Title (Label) LW Familiarity Burn D Familiarity Burn

JENNIFER LOPEZ F/JA RULE I'm Reai(Epic) 4.20 414 97% 18% 4.27 97% 16%
JAGGED EDGE Where The Party At?(So So Def/Columbia) 4.15 4.15 95% 25% 417 96% 24%
ALICIA KEYS Fallin'(J) a1 4.12 93% 22% 411 92% 22%
CRAIG DAVID Fill Me In(Wildstar/Atiantic) 4.05 4.03 85% 14% 4.10 85% 15%
JAY-Z Izzo (H.0.V.A.)(Roc-A-Fell/IDIMG) 4.03 4.01 72% 10% 4.07 70% 9%
112 Peaches & Cream(Bad Boy/Arista) 4.01 4.00 97% 36% 4.06 98% 35%
USHER U Remind Me(La Face/Arista) 4.01 3.98 96% 27% 4.02 96% 28%
GINUWINE Differences (Epic) 3.98 3.84 57% 6% 4.01 53% 5%
NELLY Batter Jp(Fo’ Reel/Universal) 3.97 3.98 82% 1% 4.00 82% 10%
MISSY ELLIOTT Qne Minute Man(Gold Mind/EastWesVEEG) 3.96 3.95 86% 16% 4.00 86% 15%
FABOLOUS F/NATE DOGG Can't Deny it(Desert Storm/Elektra/EEG) 3.95 3.92 62% 6% 3.98 61% 6%
MARY J. BLIGE Family Affair(MCA) 3.94 3.84 65% 7% 3.90 62% 6%
EVE F/GWEN STEFANI Let Me Biow Ya Mind(Ruff Ryders/Interscope) 3.92 3.86 98% 45% 3.87 99% 48%
BLU CANTRELL Hit ‘Em Up Style (Qops!)(Arista) 3.88 3.90 95% 33% 3.87 95% 33%
TRICK DADDY I'm A Thug(Slip ‘N Slide/Atiantic) 3.85 3.78 4% 14% 3.95 73% 12%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.85 3.85 99% 53% 3.83 99% 55%
TOYA | Do(Arista) 3.84 3.83 70% 14% 3.87 68% 13%
RAY-J FAIL' KIM Wait A Minute(Atfantic) 3.80 3.82 81% 23% 3.80 80% 23%
R.L. F/SNOOP DOGG AND LIL' KIM Do You Wanna Roll(J) 3.77 3.73 44% 4% 377 42% 4%
D 12 Purple Hills(Shady/Interscope) 3.70 3.80 89% 29% 3.8 90% 21%
P. DIDDY & FAMILY Bad Boys For Life(Bad Boy/Arista) 3.68 3.67 85% 20% 3.75 84% 19%
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3.67 3.60 98% 49% 3.63 98% 52%
LIL' MO Superwoman(Gold Mind/EastWest/EEG) 3.65 3.73 85% 30% 3.68 85% 29%
VIOLATOR F/BUSTA RHYMES What It Is(Violator/Loud/Columbia) 3.63 3.72 72% 16% 3.56 % 17%
CITY HIGH What Would You Do?(/nterscope) 3.61 3.66 98% 53% 3.64 98% 54%
LUDACRIS Area Codes(Def Jam/IDJMG) 3.59 n 87% 21% 3.62 86% 19%
JANET Someore To Call My Lover(Virgin) 3.59 3.64 95% 36% 3.56 95% 37%
ISLEY BROTHERS F/RONALD ISLEY Contagious(DreamWorks) 3.56 3.51 61% 17% 3.53 56% 15%
JUVENILE Set it Off(Cash Money/Universal) 3.56 - 59% 10% 3.59 57% 9%
AFROMAN Because | Got High(Universal) 3.44 3.57 66% 17% 3.49 65% 16%

Total sample size is 589 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant te replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

| Most Played Recurrents | [EIMIGIE? Going For Adds
ARTIST TITLE LABELS) LAY DESTINY’S CHILD Emotion (Columbia) 94/01
JUVENILE Set It Off(Cash Money/Universal) 892 JAGGED EDGE Goodbye (So So Def/Columbia)
CITY HIGH What Would You Do?(Interscape) 885 LOVE DOCTOR Slow Roll It (Universal)
RAY-J Wait A Minute(Atiantic) 777 THA LIKS Run Wild (Loud/Columbia) )
VIOLATOR F/BUSTA RHYMES What It is(Violator/Loud/Columbia) 704 Listen now to these and other hot/new releases on ™
JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) 699 Music Meeting, the industry’s No. 1 online destination %
NELLY Ride Wit Me(Fo" ReelUniversal) oo for new music.www.rrmusicmeeting.com
JOE F/MYSTIKAL Stutter(Jive) 574
R. KELLY FiestaJive) 569 1
JESSICA SIMPSON Irresistible(Columbia) 466
OUTKAST Ms. Jackson(LaFace/Arista) 462 |
QB FINEST F/NAS Oochie Wally(Columbia) 459 {
LUDACRIS Southern Hospitality(Def Jam South/IDJMG) 456
CASE Missing You(Def Soul/IDJMG) 447
MYSTIKAL F/NIVEA Danger (Been So Long)(Jive) 440
DR. DRE The Next Episode (Aftermath/interscope) 434
DESTINY'S CHILD Bootylicious(Columbia) 426
LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 418 ) - i - _
ERICK SERMON Music(interscope) 40§ | Cign, sy 3. e, Snstne andeso, i sn Sy Cotn done i ot
JA RULE F/CHRISTINA MILIAN Between... (Murder Inc./Def Jam/IDJMG) 397 formances for the Peace on the Streets cause at the KMEL/San Francisco All-Star Sum-
IRVL1 st s Lov . (o A 0N T PR e el
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T p— | CHR/Rhythmic Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

WKTU/New York WOQHT/New York KPWR/Los Angeles WBBM/Chicago KMEL/San Francisco

Clear Channel Emmis Emmis Ins Clear Channel

(201) 420-3700 (212) 2299797 (818) 9534200 {312) 944-6000 {415) 538-1061 KMELJAMS
Blue/Geronimo Cloerty StealYoung/E-Man CavanalvBradiey Martin/Snider A

12+ Cume 2,326,200 1025 12+ Cume 2,400,500 12+ Cume 1,708.000 12+ Cume 1,393,400 12+ Cume 772,300

PLAYS PLAY PLATS

LW TW  ARTISTTILE  (009) ol (309) W TW  ARTISTTINLE 61 (008) W TW  ARTISTTIRE &1 (on0)
73 70 BLUCANTRELLHM EmUp Stye... 78050 72688 76 73 FABOLOUSF/NATE DOGG/Can Dany k 53801 93 93 JAGGEDEDGEMWhere The Party At 54963 66 66  FAITHEVANSCARL..CanBebove 23100
72 67 O-TOWNAIO: Nothing 74705 71036 63 70 LUDACRIS/MeaCodes 51590 §0 92 P.DIDDY. /Ba0BoyFor 54372 “ ISLEY BROS/R. tSLEY/Contagious 21000
67 68 EVEF/GWENSTEFANVLSt Mo BlowYaMind 73590 71036 63 09 RUSNOOPDOGG-./Do Wanna Roll 50853 93 90 BLUCANTRELLAR Em Up Sty 53190 s LUDACRIS/Ares Codes 20850
69 62 GIGIDAGDSTINOTY Fy Wi You 69130 67732 MW R TEDGErn The Pary AU 50859 5 19 AUCKKEYSHelir 52599 50 58  JENNIFERLOPEZTmReal 20300
65 61  IANVANDAHLCIsSt In The Sty 68015 or732 47 B8 LEEENELUGIUTim Wi Man 50116 91 27 JENNWER LOPEZTm| S1417 50 56  MISSY ELLIOTT/OneMinute Man 19800
41 S0 ALCAKEYSFali’ 55750 56080 60 68 FASTEDAZN 48642 50 84 MISSYELLIOTT/One MinutsMan 49644 s7 18900
45 43 AFROMANBecause | Got High 64428 66 03 EALFTRLOPEZTM Real 45431 48 50 VIOLATORF/BUSTA. /IR 29550 55 MARY J. BLIGE Famiy Aftar 18200
40 48 DABUZZLstMeLowe You 53520 64428 52 49 USHERA!RemindMe 3113 49 50 20550 56 KEYS/Faly 17850
31 48 JENNIFER LOPEZ/Tm Real 51280 64428 33 47 BUBBA U639 88 49 112/Peaches & Croam 20950 61 JAGGED EDGE/MWhere The Party At 16800
42 42 DIGTAL 46830 61124 56 45  ERICKSERMONAAuS 1165 51 49 DAVIOFNMe o 28959 51 USHERA) Aemind Me 16800
41 42 JANET/SomeoneToCal . 46830 o124 49 45 RAYAAWARA M 33165 32 48 TOYMDo 28368 22 47 FABOLOUS FANATE DOGG/Cant Dery 16450
35 37 MARIAHCAREY/MNever TooFar 41255 49560 30 41 VIOLATORF/BUSTA /hattls 30217 47 4T RAYMARA M arm 56 18450
2 37910 |~ 49560 80 39  SHOOPDOGG/TYRESE_/ustABabyBoy 28743 41 4 EDENS 26004 50 MUSKLove 15050
35 32 DEBORAHCOX/Absoiuiely Not 46256 36 35 1Got High 25785 32 43 TRICKDADOYmAThug 25413 27 RLKELLY/Foskin'On Your... 14350
25 30 DAFTPUNK/Dne More Tine 44604 19 34 BADAZZ F/SNQOPDOGGWrong| 25058 10 43 DI2PwpeHis 25413 13 IuslAabyBoy 12600
32 30 SAMANTHAMUMBABaby.ComeOwer.. 33450 4604 33 32 JAYZNZOMOVA) 258 22 40 SYUOHOVA) 23640 35 112Peaches & 11900
26 29 TAMUVSWanger InWly House 4604 Bna My Unbom 20636 a0 2458 22 38 A0 (MONA} 11900
28 25  JESSICAFOLKER/To Be Able Tolove 27875 44604 %2 - 206% 2 a7 21867 30 32 JLLSCOTV/MheWsy 11200
26 24 DEBORAH COX/ Never Knew 780 44604 23 21 MARY.J.BLIGEFamily Atiar 19899 84 36  EVEFGWENSTEFAMAstMe BlowYaMind 21276 47 31 JLLSCOTI/A Long Wak 10850
28 23 WILLAFORO Wanaa Be Bad 42952 47 26 EVEF/GWENSTEFANMLOtMeBlow YaMind 19162 33 35 CITYHIGHWRI Would You Do? a7 MUSIQ/Gir Next Door 10850
22 22 CRAGDAVIDFNMeln 24530 42952 3424 LI MOSuperworn 17688 44 34 MARY J BLIGEFamily Aftair 2004 33 30 JNMMYCOZER/Shes Al Gat 10500
1821 JANET/ANFor You 23015 42052 27 24 RKELLYSiesd 17688 33 33 MISSYELLIOTT/Get Ur Freak On 19503 18 29 P.0IDDY../Bad Boy For Ll 10150
19 20 USHER Reming| 41300 25 23 XDBMT/From2Back 1695+ ST 32 R.KELLYFes 18912 25 27  GIUWINEDiersnces U50
12 19 SCLUB7/Mever Had A Dream. 2185 39648 21 22 FOXYBROWNCandy 16214 15 18 NSYNC/Gilfriend 10638 29 26 AKELY/Festa 9100
18 17 18955 37996 17 20 JARULEAMngRUp 14740 1415 JANET/Someons ToCal. 8865 30 26 LI MOSuperworman 9100
22 17 P.0IDDY./Bad BoyFor Like 18955 23040 1415 GORILLAZCEN Eastwood 11055 13 15 JOEFMYSTIAL/Sustler 8965 2 7700
17 18 (Heowr.) 17840 33040 3315 XZBIT/Ge You WakOn 13055 2 15 DARUI 8965 - 212 JACKSONYou Rock My Wedid 7350
10 15 AUICEDEEIAY/Botir Off Alone 16725 39040 17 14 P.DIDOY. /BedBoyFor Lie 10318 1413 AGUILERAMIL' KIM_ Aady Marmainde 7683 12 20 QUTKAST/SoFresh. So Ciean 7000
22 15 CITYHIGHWRE Woukd You Do? 16725 31388 23 14 112Pwchesd Croam 10318 1212 MYACaseOfTheEx.. 092 21 16 RAYJAR A bk 5600
16 14 MYACaso O TheEx.. 15610 20084 17 12 JERMAINE DUPRVBANY Ot OX... 8544 13 12 OUTKASTAMs. Jacison 092 26 15 JAHEMUustinCase 5250
13 14 CHRISTINAMILIANAM ToPM 15610 2432 1110 112/0enco Wi Me 7370 1112 DESTINY'S CHLD/Survivor 092 1 4900
11 13 DESTINYSCHI . 14485 26432 5 9 RASKASSBackNUp - 6633 14 12 DA, DRE/The New Episode 7092 9 13 KOFFEEBROWNAfer Party 4550
13 13 PINK/There You Go 14495 28 10 JADAKISSA Gon'Make 1 5696 12 12 DESTIYS 7082 2 12 AALIYAH/Rock The Boat 4200
10 13 SARWNAPARISLOGKAIUS 14495 19824 € 8 OUTKASTAV Jackson 5096 - 11 8 R.KELLY/Feali On Your._. 8501 12 18 B Lane 3500
1412 JENNIFERLOPEZAef Gt Loud 13380 2 L] 110 AALIYARW 5810 - 10 a 112Dence WihMe 3500
15 12 MELANIECA Tum To You 13350 8172 6 7 TYRESE/OR TheHeery 5159 9 10 JARULE/LIMO../PutitOn e 910 7 9 LUCY PEARL/Dance Tonight 3150
10 12 RICKY MARTINSha Bangs. 13380 8172 10 7 JUVENILESethOn 5159 9 10 EVEMNO' ThtGit 310 8 8 JAGGEDEDGEAes Got Marned 2000
12 12 MARCANTHONY/You Sang ToMe 13330 18172 4 7 DMXWeRightHere 5159 13 10 MARIHCAREY/Naver Too Far 5310 6 3 MUSIQUustFrisnds {Sunry) 2800
8 11 AMBER/Above The Clouds 12265 16520 28 “z 10 2 MICHAEL JACKSON/You Rock My World 910 5 8 KURLPTFBLAQUEAS Over 2800
4 11 112Pemches & Cream 12265 16520 8 8 HITBXRond & Round “z 119 NELLYRideWRMe 8 8 MONTELL JORDANGat 1 On. Tonke 2000

ARKET

KYLD/San Francisco WJIMN/Boston WPGC/Washington. DC KEXXHouston-Galveston KTHTMouston-Galveston
Clear Channel Clear Channel I FRadio One
{415) 356-0349 (781) 663-2500 (301) 918-0955 {113) 623-2108 {713) 963-1200
MartivArcher O'Heron/Wiliams Stevens/Mitchem Powell [4
12+ Cume 928,500 12+ Cumd 896,900 12+ Cuma 773,700 12+ Cume 858,000 12+ Cume N/A
- PLAYS PLATS PLAYS

ARTIST/TITLE W TW  ANTISTTIE W TW  ARTISTTITLE 6L (v0m) W TW  ARTISTTITLE 1 (00)

69 68  JENNFERLOPEZTm Raal 93 92 USHERAIRemindMe 70 72 JUVENILE/Set O 28728 82 99 ALCKIEYSFalln' 277
56 87  LUDACRIS/AmaCodes 80 91 JENMFERLOPEZA™ Real 35035 58 67 JAV-ZAmo(HONA) 26733 83 99 BLUCANTRELLM EmUpStyt.. o
63 52 MESSY ELLIOTT/One Minule Man 25978 88 90 MISSY ELLIOTT/One Minute Man 650 62 63 Res 25137 82 99 JENMIFERLOPEZTm Read o
60 61 112/Peachos & Cream 26550 90 87 JAY-2i20(HOVA) 33495 6383 LLAPACIDo 25137 80 99 112/Peaches & Cream 2
64 59 mm-mmn 24721 74 80 AUGIAKEYSFalin' 33110 58 62  ISLEY BROS/R ISLEY/Contagious 24738 47 70 JUVEMILESeth On 9504
62 87 23383 37 S7 AFROMAN/Becane| GotHigh 21945 81 59 ALCIAKEYSFelin' 23541 79 74  EVERGWENSTEFAMAstMeBowYaMind 9102
37 53 mwsrmmuoommomyn 2207 56 57 DNDXWe Right Hore 21345 46 57 TRICKDADDY/Tm A Thug 213 43 80 LILFUIPA Can Do That 730
67 40 BLUCANTRELLAI EMUp Stve... 20112 68 56  JAGGEDEDGEMhors The Party At 21560 44 49 USHERGOIBxd 19152 43 57 NELLYfatier Up 011
® 1Gat High 18017 52 55  LUDACRIS/Aree Codes 21175 46 47 3 112Dance Wit Me 18753 43 56 WRECKSHOP FAMILY/Power Up 6688°
27 36 JANET/Someons ToCal. 55 54 20790 50 48 MSSYELLIOTT/One MinuteMan 18354 44 54 AFROMAN/Because| Got High 2

32 36 MARYJ. Adfals 5084 52 40 MILIAN/AM ToPM 18480 Q8 18354 44 54 DESTINYS 664
39 35  EVEF/GWENSTEFANVLetMe Bow YaMind 14665 $6 40 MISSYELLIOTT/Gat U Freak On 17710 42 44 NELLYSBatier Up 17556 45 53 JAGGEDEDGEWhrs The Party At 8519
51 33 TOYM Do 3827 46 48 CRAG Mg 10 1770 46 43 EDGEMhers The Party At 17187 43 52 a 112/Dence Wit Me 6396
18 33 CRAG Metn 13027 383 LU 1475 43 41 12Pmchesd 16258 44 52 JAY2Az0 (HOVA) 6396
7 38 CHRISTINAMILANAM ToPM 12570 %M ENDZ/Cash, Money, Cars... 13090 17 41 AALIVAHMock The Bost 16359 46 52 /One Minute Man 639
43 20 USHERM Me 1215 27 2 ) Altair 12320 2 54 41 WRECKSHOPFAMILY/Power Up 16359 50 50 FMATE DOGG/Lan' Deny i 6150
B2 Wl e 36 30 EVEF/GWENSTEFAMULstMeBiowYaMind 11550 12 37 40 TAMKAdaybe) 15960 22 42 CHRISTINAMILIANAM To PM 5168
10 20 2 19 W 10804 13 28a 0780 2 33 30 LUDACRIS/A 15182 31 37 OBRNESTF/NAS/Oochis Waly 4551
33 20 JA-ZmoMOVA) 10056 41 20 PRODUCT G&B/Chrk Gk 10780 3t 21 30 P.DIDOY../BadBoy For Like 14364 28 38 MESSYELLIOTT/Get Ur FreakOn 28
2 22 RKELiYFest 9218 16 28 RKELLYFesta 10780 7 40 35 LKL BOWWOW/Ghetio 13965 29 38 CITY HIGH/What Woukd You Do? “28
27 21 P.OIODY./Bag BoyFor Lk 8799 33 24 112Peaches s Creem 9240 2 17 34 JERMAINE DUPRU/Balin’ Out L. 13566 29 38 L MOSuperwoman 4305
14 21 CITY HIGHAVhat Would You Do? 8790 123 8855 7 Door 29 30 TYRESGWhatAmI GonnaDo 1970 30 34 JANET/ARFor You 4182
2 20 6380 17 22 DR.DRE/The Next Episode 8470 u MSSY ELLIOTT/One Minute Men uzs *Up mn 2532 JARULEAIC MO, /Pt 1tOn ble 3936
8 20 a TRICKOADOY/TmA Thug £380 20 20 NELLY/ide WitMe 7700 3 JAYZA DontKnow (30 24 25 BRIANMCKNIGHT/Love Of Sy Lile 30 32 | 3996
19 18 DI2Pwpietims 7542 22 20 LUDACAIS/Southern Hospitally 7700 17 JARULEAng RUp 61 2 1GotHigh 0n %N 3600
1418 6704 22 19 P.DIODY../BadBoy ForLike 7915 12 BUBBA &1 5 22 DUDMDA.258 8778 180 ISLEYBROSAR ISLEYontagious 3690
17 14 SARINAPARIS!ust About Enough 5066 2119 JARULEAIMO../PutkOnMe 7315 2% 112/Peaches & Creem &1 10 21 CASEMot Your Friend ®79 - 20 JARULEAMROR Up 3567
12 14 AUICE OEEIAY/Betier Off Alone 58668 1410 RUFFENOZNo! 6330 17 112/Defice With Me 6128 1419 DESTINYS 7581 44 20 USHERA flemind e 4
14 GUBRA 5888 17 13 EMINENBACh Plosse Part 2 6890 17 EVEF/GWENSTEFANULst Me Blow VaMing 5745 16 15 CITY HIGHMWhat Would You Do? 5985 45 20 LIC OBackBack 34M

21 13 MISSY ELLIOTT/Get Ur Freak On 5447 18 17 CITY HiGHAWhat Would You Do? 6545 % 5362 14 15 3LW/NoMore (Baby._) 5085 15 27 UL'ROMEQ/e Girles 3321
- 122 L World 5028 15 17 OBFMEST! 6545 10 DAOYWe Right Here 5362 - 152 Rock My World 5085 2 25 BUBBA! 3075
1412 JERMAINE DUPRUBaBN OtOL... 5028 11 18 VIOLATORF/BUSTA Mhatls 6160 19 AALIYAH/Rock The Bost 5362 121 25 24 LI ROMEOAdy Baby 2852
4 12 TCPGomGH 5028 % 15 5775 2 LI JON. /Bl Bl 213 1013 AKELLYFista 5187 19 22 LUDACRISHo 206
8 10 GIGIDAGOSTINGTIFY Wit You 4190 13 18 JARULERC. MILANGstwesn MeAnd You 5775 10 2 MICHAEL JACKSON You Rock My World 3800 1312 AGULERML KIM.. ALady Marmalade 4788 32 19 CRAIG DAVID/E Mein 2337
4 10 GMUWNEDSrences 4190 13 15 LUDACRISAWba' Your Fantasy 5775 n L 1 3830 16 12 TONBRAXTON e Wasn'l Man.. arss - 18 NBLY# 2214
20 10 NELLYRidaWitMe 4190 16 15 SNOOPOOGGAZyLow 175 ) JARULEALL MO../Put it 0n Me 3830 112 JOEF, 4788 16 12 LUDACRIS/Aven Codes. 1476
15 10 C.OP.PROJECT/Pomostar 4190 13 14 DABRATFTYRESEWhatchy ke 5390 8 JAY:Z/ Just Wanna Love... 3830 1512 AALIVAWTry Again 4788 6 11 MYSTIKAL/Shaks VaAss 1353
12 MADISON AVENUE/Dont Call e Baby m 13 u Emaﬂongmg&m 5300 7 PROPHET JONES/Uiletime: 29 34 12 USHERASRemindMe 4788 ~ 11 JOY ENRIQUEZMhet Do You Wast 1353
- 9 FATHEVANSCARL . /CantBeleve am 13 14 FABOLOUS! DOGE/CanYDeny 1t 390 5 0 2 BRIANMCXNIGHT/Love Ofsdy Lile 2% 19 11 MARY.). BLIGEFamily Air 4389 16 11 MARY.J BLIGEFamily Aftar 1353
7 8 ALIVAHTyAgain 352 1413 31W/NoMore (Baby. ) 5005 3 0 SUNSHINEANDERSONHewdNAIBdore 2298 7 11 FABOLOUS FNATEDOGG/an Dery i 4389 410 NEUYEL 1230

WBTS/Allanta WPOW/Miaml KUBE/Seattle-Tacoma KKFR/Phoenix XHTZ/San Diego
Cox Beasley Ackeriey Emmis Califormuia ‘? i
(404) 897-7500 (305) 653-6796 {206) 285-2295 gm 2586161 (619) 575-8090 ﬁ//
O'Brian/Miles HartPowers/Pilat JamesHuaro
12+ Cume. 446,500 12+ Cume §73,400 12+ Cume 421,700 12+ Cume 315,600 12+ Cume 318,900 |

PaTs PLATS

W TW  ARTIST/TITLE 61 (800) W TW  AATISTTIRE & (s00) W W ARTISTTIRE o1 (008) W TW  ARTISTTIRE 81 o0}

64 68 JENKIFER LOPEZTmRes 21828 74 69 USHERU Aomind 13900 85 B8 JAGGEDEDGEMWhers The Party At 16684 50 87 USHERY Me 793

85 63 JAGGEDEDGEWhars The Party At 20223 51 67 STEFANVLOt Me Blow Yo Mind 13400 85 83 JENNFERLOPEZTm Real 16102 51 54 P DIDDY. /Bad Boy For Like 7506

Remind Me 1 53 62  AFROMAN/Becauss|Got High 19902 ] 3200 84 00 112Peschess 5520 55 82 LOPEZTmRed 1228

83 71 EVEFGWENSTEFANULeiMeBowYaMind 13348 68 61 112/Peaches& Cream 19581 64 65  112/Peaches& Cieam 13000 7979 EVEFGWENSTEFAWLOtMeBIow aMind 15326 47 42 JANET/SomeonaToCal.. 5838
88 68 112/Peaches & Cream 2784 54 50 ALICWAKEYSFalln' 18939 78 KEYSFalln® 12000 76 71 Di2Purpiers 13774 34 40 JAVZAZO(HOVA) 5560
50 57 BLUCANTRELLH EmUpStyle... 10716 51 56  MISSYELLIOTT/One Minule Man 17976 63 58 CRAIGOAVIDFI Me ln 11600 S1 49 ALICIAKEYSFalin 9506 45 40 RUSNOOPDOGG /DoUWanna Rok 5560
48 56  CRAIGDAVIDFRMeln 10528 52 56  TRICKDADDY/TmAThug 17976 54 83 RLSNOOPDOGG../DoUWanna Aok 10600 53 47 FABOLOUS F/NATE DOGG/Can Deny 1t 9118 45 37 SHAQUILLE O'NEALConnected 5143
71 56 ALUCAKEYSFalln' 10528 33 54 LUDACRIS/Area Codes 17334 60 52 JAVZ20(HDVA} 10400 4548 AY-UZDMOVA) 8324 32 37 FABOLOUSFMNATEDOGGCaniDenylt - 5143
49 56 O-TOWN/AKOs Nothing 10528 59 53 MISSYELLKITT/Sel Ur Froak On 17013 41 51 AFROMANBecausa! GotHigh 10200 49 43 LUDACRIS/Ares Codes 8342 31 36 MARYJ, BUIGEFamdy Afair 5004
51 54 JENNFERLOPEZYmReal 10152 42 52 ISLEYBROS.R ISLEY/Contagious 16692 950 TOV 10000 30 42 BLUCANTRELLMR Em UpSiyle... 8148 35 34 RAY-JWall AMiute 4126
52 52 RAY-JWatAMewie 9776 48 52 GIGID'AGOSTING/TU Ry With You 18692 44 48 MARYJ. BLGEfFamiy Attar 9600 3138 BTG Your WakOn 7372 32 33 LUDAGRIS/Area Codes 4587
48 51 JANET/Someone ToCal. 9588 24 51 2 112DanceWihMe 16371 53 45 BLUCANTRELLMUEm UpSivie. 9000 223 T0YMDo 6596 31 33 TRICKDADDYAmAThug 4587
42 46 WHSSYELLIOTT/One Mincte Man 8648 52 39 USHERARemindMe 12519 76 44 JAGGEDEDGEMere The PartyAt 8800 28 31 RUSNOOPDOGG...Do UWannaRol 6014 33 33 NELLY/Baner Up as87
46 48 CITY HIGH/Whal Woukd You Do? 8648 13 37 DIANAFCIGRunning On Empty usr7 48 42 FABOLOUSFMNATE DOGG/Cant Deny 1t 8400 2528 EASTSIDAZALvR 5626 32 32 JAGGEDEDGEWhere The Party 3t 4448
35 42 TCPMGota 7896 33 3 A 1 58 40 LUDACRIS/Ares Codes 8000 25 21  SNOOPDOGG/TYRESE JustABabyBoy 5238 36 32 KRAYZIE BONE/Hard Time Hustis® 4448
31 39 MARY.J BLIGEFamily Aftar 32 39 28 STHRINGCan1SIY 8988 30 JARULEANngRUp 7600 45 27 USHERAJRemindMe 5238 31 31 MYSTICTheLle 4309
40 39 JA-21z0(HOVA) 7332 40 27 TCP/Sola Gin 8667 30 31 MISSYELLIOTI/GRUr FreakOn 6200 13 28 AFROMAWBecause!GotHigh 5044 37 30 ALICIAKEYSFallin’ 170
37 36 LUDACRISAsaCodes 6768 18 25 CODCODCALMy Projects 29 30 P.DIDDY../Bad BoyFor Lite 6000 25 25  MARYJ BLIGEFamiyAtai 4850 33 30 KURUPTF/BLAQUEATS Oves an
11 34 AFROMAN/Bocause | Got High 6392 13 21  CRAIGDAVID/RIMein 8741 - 29 2 MICHAEL JACKSORYou Rock My Worid 5800 30 25 P.DIDDY. /BadBoyFor Life 4850 32 20 DESTINYS CHILD/Bootycious 4031
23 25 JOEFMYSTIKAL/Stutier 4700 ¥ 21w 6741 1927 NELLY/MRideWiMe 5400 16 24 SNOOPOOGGAZyLow 4656 34 27 CRAIG DAVIDFMeIn 3753
10 24 GORWLLAZCINtEastwood 4512 7 18 BL LLHEm Up Sty 5778 20 27 CITY HIGHWhat Would You Do? 5400 19 24 KURUPT FNATE DOGG/Behind The Walks 4656 31 26 MISSYELLIOTT/One Minte Ma) . %N
B2 'mssmuonmqumm 4324 14 10 P.DIDDY. /Bad Boy ForLils 778 2 26 TRICKDADOYAmA Thug 5200 32 W “s2 22 26 GINUWINEDIwrences 3614
16 22 OREAWThSIS 4136 17 37 JAV-ZA JustWanna Love... 5457 20 23 SNOOPDOGGALayLow 4600 26 23 STLUNATICSMidwes!Swing “s2 3228 75
132 Mnutwwo _PutitOnMe IM8 17 DESTINYS CHILD/Brown Eyes. 5457 232 4200 16 20 R KELLYFiesta 3880 26 23 ISLEYBROS/R. ISLEY/Contagious 3197
23 21 OUTKASTMS. 3948 31 16 R KELLYFesta 5136 1819 JARULEAIL MO./Putit OnMe 3800 18 17 QUTKAST/So fresh. SoGiean 3298 4123 D1PupistEs 3197
19 21 CRAZY 3948 8 16 LILMOGangsa... 513% 2318 JANETM 3200 20 17 XZBTFrom2Back 3298 16 21 C00CO0| 219
22 21 NIVEADON't Mess With... 3948 1115 MARY ) BLIGEFamily Atai a5 7 14 TYRESEAISAM | Goana Do 2800 20 15 Mthmemm 2910 22 20 BLUCANTRELLAW EmUp Siye. 2780
14 20 LUDACRISWrat' Your Fantasy 3760 12 15 JAYV-21z0 (HOVA) 4815 12u 2800 1315 NELLYRideWit 210 20 20 MUSKMGriNext 2780
20 20 NELLYRideWitMe 3760 16 15 THRRLSEEKERSSynmesthesia... 4815 12 12 MYSTIKAL FNVEADanger (BoenSo..) 2400 1 uv-mmmmn... ' 2 19 20 ALKELLYFookr On Your... 2780
22 19 TRICKDADDY/Take It To Da House 3572 8 14 LICROMEO/TheGiries 4434 3 11 MYACase Ol Thel 200 10 11 ISLEYBAOS/R.ISLEY/Contagious 24 22 19 AALIVAHAVe Noad A Resohstion 2641
11 18 JARULEF/C. MILANBotweenMeAndYou 3384 3 13 FABOLOUSF/NATE DOGG/Can Deny Rt @ 11 JAR-Z st Wanma Love.. 2200 6 11 TRICKDADOYTmAThug 234 1819 SAHEIMJust n Case 2641
20 17 On Over... 3196 5 13 EMILE/Arabion Plessurss ©oan 14 10 SHADE SHEISTMhore | Warra Be 2000 10 11 DA, DAE/TheNext Episode 234 16 18 SUW/Ptayas Gon' Play 202
17 97 JAV-ZN st WannaLove... 319 26 13 ANGIEMARTINEZAMGALJmmy's an 16 10 MISSYELLIOTT/One Minute Man 2000 & 11 ICE CUBE F/MACK 10/You Can Dot 234 11 13 TYRESEWNatAm | Gonra Do 2502
18 17 DREAMHeLovesUNol 319% 7 12 JARULEAL MO.PutROnMe 3852 3 9 SHAGGY 1800 5 10 a BUBBASPAROUUgl 1940 19 17 CHRISTINAMILLAWAM To PM 263
10 17 RUSNOOP DOGG../Do U WannaRol 3196 8 12  JESSICASMPSONMwsistile 352 4 9 MARIAHCAREYMever TooFar 1800 13 9 VIOLATORFBUSTA_Mhat it is 1746 1416 IMUChp You
13 16 EMINEMF/DIDO/San 3008 1112 TRICKDADOY/Take & To DaHouse 352 48 2y 1600 6 9 Yoursel Out 1746 16 18 LI WAYNE/Shine 224
17 18 JAv-Z0Yg 3008 12 12 DARUDESandstorm 3852 9 1 OUTKASTAMS. Jackson 1600 7 9 MYSTIKALFNIVEADanger (Boen So..} 1746 2118 ATHEMACAGEMey 224
12 16 EVEAVRON That Girl 008 5 12 DA.DREMeNeaEpisode 352 47 (L 1400 1B WX/Clp You Hands 1562 1116 EASTSIDAZALwvit 224
23 16 SHAGGY/ 3008 %1 FBUSTA. At Ris 331 2 7 D12Pupleis 1400 7 8 0BFMESTF/NAS/Dochic Wally 1552 12 15 112/Psaches & Cream 2085
13 16 NELYEL 008 7 11 DAFTPUMK/One More Time 3531 157 400 s U 1582 78 ¥ 2005
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CHR/Rh ythmlc

1 JAGGED EDGE Where The Party At? (So So Def/Columbia)

2 MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)

3 JENNIFER-LOPEZ I'm Real (Epic)

4 MARY J. BLIGE Family Affair (VICA) atsom: “Jimmy Cozier”

5 LUDACRIS Area Codes (Murder Inc./Def Jam/IDJIG) )

6 P.DIDDY & THE FAMILY Bad Boys For Life (Bad Boy/Arista

7 'USHER U Remind Me (LaFace/Ar!i/sra) { g ¢ /IMM y COZIEH

8 JAY-Z Izzo (H.0V.A) (Roc-A-Fella/IDJMG)

9 FABOLOUS f/NATE DOGG Can't Deny It (DS/Elektra/EEG)
10 112 Peaches & Cream (Arista) . Combine R&B with uplifting hymns and today’s issues of love, broken promises and
n Buf CANTRELL Hit 'Em Up Style (Qops!) (Arista) healing, and you'll get a sense of Jimmy Cozier's self-titled debut album. It has a unique
::23 kﬁcmokgggegl’ﬁr? 73) (Gl MibasWest EEG, flow that hasn't quite been captured on disc until now. From the love lessons taught in
14 EVE {/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) “10 Love Commandments” to the hip remix of the debut single, “She’s All | Got,” Cozier's
15 AFROMAN Because | Got High (Universal) approach to new-school R&B is quality entertainment, to say the least. # He sums up
16 MISSY ELLIOTT Get Ur Freak On (Goid Mind/EastWest/EEG) the album in the first track with his 10 commandments of love. Keeping your mom out of
17 VIOLATOR /BUSTA RHYMES What It Is (Violator/Loud/Columbia) your business, never sexing a friend and not fetting your woman go when fighting over
18 BUBBA SPARXX Ugly (/nterscope) insignificant things are a few of the warnings. Cozier stresses that, if these rules are bro-
19 ERICK SERMON Music (/nterscope) ken, you'll live to regret it. In “So Much to Lose” Cozier breaks one of his command-
20 RAY-J Wait A Minute (Atlantic) _ ments: Never lie to your woman, because once you start, you'll never stop. In his struggie
g; (I;R‘I‘(IE({PYA\ITI:E?SQII(‘VZ)I” (WildstarrAtiantic) to either tell her the truth or come up with a good excuse for why he's coming home at

' ; 4am, he finds himself lying once again to cover his damage. "Lost track of time hanging

gg gg\)l(sNI;;an?ttd Ié?f{;;c(ﬁglxg’g%jﬂgersa/) with the fellas/My jeep broke down,had to change the tire/My cell was off, didn’t get your
25 LUDACRIS Southern Hospitality (Def Jam South/IDJMG) message.” - @ “She’s All 1 Got” is another favorite. The song examines guys who are in
26 JA RULE Living It Up (Murder inc./Def Jamy/IDJMG) love with crazy women and refuse to leave them. “Sometimes | love her/Sometimes |
27 TOYA | Do (Arista) love her not/| ain't letting her go, *cause she’s all | got/Although she nags me and com-
28 RL/SNOGP/LIL’ KIM Do U Wanna Roll (J} plains a lot/I ain't letting her go, no, no, no." Cozier admits his mistakes in “Heartfelt
29 D12 Purple Hills (Shady/Interscope) Letter,” but his apologies come a little too late. Switching gears, he flips the script and
30 JADAKISS Knock Yourself Out (Ruff Ryders/Interscope) sings of games played by some women in “No More Playing Games,” “What the Deal,”
oLl 37 CHR/Rhythmic Mix Show Reporters “Two Steps” and “Cheated.” ® The inspirational “Time Stands Still” rejuvenates the
& spirit with an uplifting message about keeping your faith and not letting bad situations

KQBT/Austin, TX

KISV/B

Contributing Stations

KSEQ/Fresno, CA
field, CA KIKIH HI

KDON/Monterey-Salinas, CA
WQHT/New York, NY

KBMB/Sacramento, CA
KSFM/Sacramento, CA

WBHJ/Birmingh AL KXME HI
WJIMN/Boston, MA
WBBM/Chicago, IL
KZFM/Corpus Christi, TX
KPRR/E! Paso, TX
WJIFX/FL. Wayne, il
KBOS/Fresno, CA

KTFM/San Antonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLD/San Francisco, CA
KUBE/Seattle-Tacoma, WA
WLLD/Tampa, FL
KOHT/Tucson, AZ
WPGC/Washington, DC

WNVZ/Norfolk, VA
KQCH/Omaha, NE
WPY0/Orlando, FL
KCAQ/0xnard-Venlura, CA
KKFR/Phoenix, AZ
KXJM/Postiand, OR
WWKX/Providence, R}

KBXXHouston-Galveston, TX
KLUG/Las Vegas, NV
KPWRILps Angeles, CA
KXHT/Memphis, TN
WPOW/Miami, FL
KTTB/Minneapolis, MN

keep you from moving on. We have all experienced hills, dead ends and forks in the
road of Iife, but the key is not to let them stop you from reaching your goals: “Time
stands still for no one/So | ain’t gonna stand still for time/('ma move ahead and get
mine.” @ |n “Mr. Man" — his sexy duet with labelmate Alicia Keys — Cozier is at-
tempting to steal Keys from her date. While eyeing each other in the club, the two are
figuring out ways to meet inconspicuously at the bar. Cozier ends the excursion with the
lover's rebound “Stay Strong” and-a remix of “She’s All | Got,” featuring Fabo-
lous. ® Jimmy Cozieris 13 tracks of fulfilling entertainment, a satisfying blend of hip-
hop and today’s R&B without insignificant skits and interludes. Enjoy.

IN LOVING MEMORY OF Aaliyah Haughton, Scott Gallin, Keith Wallace, Eric Foreman,

Douglas Kratz, Gina Smith, Christopher Maldonado, Anthony Dodd and L. Marael.
— Reneé Bell

Asst. CHR Editor

OWN YOUR EVENTS

August 31, 2001 R&R ® 47

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and &' Wide

— Weather-resistant

— Durable

P.O. Box 750250 Houston, Texas 77275-0250
Tel 713/507-4200 Fax 713/507-4295

. . . 3 . PLASTK:
ri@reefindustries.com www. reefindustries. com

1-800-231-6074

wwWwW americanradiohistorv com
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Radio Still

WALT LOVE

Influences

Urban Listeners

R&B consumers

Urban

B Edison Media study shows power of hip-hop/rap,

his week I'd like to share results of an Edison Media Research study on the listening and
— buying habits of Urban listeners. Respondents were defined as “fans” of a type of music if they
love that style of music or if it is the type of music they listen to and purchase the most.

Urban Target

For this discussion, “urban-mu-
sic fans” are a combination of hip-
hop/rap fans and R&B fans.
“Nonurban-music fans™ are re-
spondents who are not fans of ei-
ther hip-hop/rap or R&B.

Video has a big influence on the
CD-purchasing habits of urban-
music fans. More than half of ur-
ban-music-fan respondents watch
video channels often to find out
about new music (60% hip-hop/
rap, 56% R&B). Just one-fifth
(21%) of the nonurban-music fans
reported watching video channels
often to find out about new music.

Three-fourths of the urban-mu-
sic-fan respondents said that they
had purchased a CD after seeing
a video on MTV, VHI or BET.
Among the nonurban-music-fan
sample, just 40% said they had
purchased a CD after seeing a
music video.

Radio is a large influence on
Urban listeners. Urban listeners
average about 20 hours a week of
radio listening, compared to 16
hours a week among non-Urban
listeners.

Radio has an influence on most
urban-music fans’ decisions to
purchase CDs (75% hip-hop/rap,
82% R&B, 70% nonurban). How-
ever, urban-music fans are less
likely to say that the radio is where
they first heard a new CD was
available (29% hip-hop/rap, 31%
R&B, 41% nonurban).

Urban-music fans spend more
time watching video channels like
MTYV and BET. Some 90% of ur-
ban-music fans watch MTV, with
the average fan watching about
seven hours a week. Hip-hop/rap
fans average 6.5 hours, and R&B
fans average 7.4 hours. Only 64%
of nonurban-music fans watch
MTYV, and they watch an average
of just 2.5 hours a week.

More than a quarter of the ur-

* ban-music respondents watch

MTV’s Total Request Live at least
several times a week (27% hip-
hop/rap, 26% R&B). This is more
than four times the 6% of nonur-
ban-music fans who watch TRL at
least several times a week.

Seventy percent of hip-hop/rap
respondents and 78% of R&B re-
spondents watch BET. The aver-
age number of hours per week ur-
ban-music fans spend watching
BET is 7.8. Some 93% of African-
American respondents watch BET
and, on average, watch eight hours
a week.

The highest reported rate of CD
purchases is among the Urban au-
dience: Hip-hop/rap respondents
average 19 CD purchases a year,
and R&B respondents average 23
CD purchases a year. Both of these

. groups purchase well over nonur-

ban-music respondents’ average of
13 CDs a year. .
Record-club membership is
lower among urban-music fans
than nonurban-music fans: Forty

s e R s

Radio has an influence on most urban-music fans’

decisions to purchase CDs. However, urban-music

fans are less likely to say that the radio is where
they first heard a new CD was available.

T T e e T ————

www americanradiohistorv com

percent of hip-hop/rap fans, 39%
of R&B fans and 55% of nonurban
listeners reported ever belonging
to a record club. Half of urban mu-
sic fans (45% hip-hop/rap, 53%
R&B) would have purchased the
initial CDs they received with
membership to a record club at full

RACSRAE LS T S

Urban listeners average
about 20 hours a week
of radio listening,
compared to 16 hours a
week among non-Urban
listeners.

s rs —nr ) e S

price. Only 22% of the nonurban
sample would have purchased
those CDs at full price.

R&B Target
Watching more MTV and vid-

- eo channels is a characteristic of

all R&B fans, not just young
adults (16-24). Young adult R&B
fans watch an average of 8.6 hours
of MTV a week — double the av-
erage four hours that other music
fans watch. R&B fans 25-34 years
of age watch an average of 6.8
hours a week of MTV, while the
average for other 25-34-year-olds
is 2.4 hours a week.

About one in 10 R&B fans
(11%) watches TRL almost every
day. This is almost five times the
2% of the nonurban sample. Some
34% of 16-24-year-old R&B fans
watch TRL at least several times a
week, and 19% watch almost ev-
ery day. Just 11% of young adults

—

Urban-music fans spend more time watching video
channels like MTV and BET. Some 90% of urban-
music fans watch MTV, with the average fan watching
about seven hours a week. Only 64% of nonurban-
music fans watch MTV, and they watch an average of
just 2.5 hours a week.

T T T

who favor other formats watch
TRL several times a week or more,
with only 3% watching it every
day. About 21% of 25-34 R&B
fans watch TRL at least several
times a week, compared to only
8% of other 25-34-year-olds.

R&B fans notice TV ads more
than fans who like only other for-
mats, and they report that they are
influenced to purchase CDs by
these ads. Among R&B fans, 9%
said that a TV ad was how they
first heard about the last CD they
purchased. That is double the
number of the nonurban sample
(4%) that first heard about the last
CD they purchased froma TV ad.
R&B fans (33%) were also much
more likely than other music fans
(14%) to report that TV ads influ-
enced their decision to purchase
the last CD they bought.

The Internet does not appear to
influence record-purchasing among
the R&B audience. Less than 1%
of the R&B target first found out
about the last CD they purchased
through the Internet; 8% of other
music fans listed the Internet as
being where they first heard about
their last CD purchase. Just 2.3%
of the R&B target listed the Inter-
net as being what influenced them
most to purchase their last CD —
that’s just half of the 5% of other
music fans who were influenced
most by the Internet.

Which music-genre fans will
definitely or probably purchase
new CDs by R&B artists?

¢ Babyface: R&B (65%), CHR
(43%), hip-hop/rap (45%), main-
stream AC (28%)

¢ Usher: R&B (65%), CHR
(48%), hip-hop/rap (53%)

¢ Luther Vandross: R&B (53%),
CHR (36%), hip-hop/rap (30%),
mainstream AC (43%)

* Michael Jackson: R&B
(39%), CHR (33%), hip-hop/rap
(26%), mainstream AC (30%)

Which artists would R&B fans
vs. other music fans definitely or
probably purchase?

¢ Destiny’s Child: 78% R&B vs.
31% other

¢ Christina Aguilera: 47% R&B
vs. 24% other

* Britney Spears: 33% R&B vs.
22% other

* N Sync: 33% R&B vs. 26%
other )

* Backstreet Boys: 34% R&B
vs. 23% other *

¢ Dr. Dre: 60% R&B vs. 25%
other

¢ Faith Hill: 50% R&B vs. 45% -
other

¢ Jay-Z: 62% R&B vs. 19% other

¢ Madonna: 41% R&B vs. 32%
other

¢ Nelly: 65% R&B vs. 23% other

¢ Santana: 50% R&B vs. 51%
other

Hip-Hop/Rap Target

Many hip-hop/rap fans (44%)
have burned their own CDs, and
51% of hip-hop/rap respondents
with Internet access have down-
loaded music files from the Inter-
net. Hip-hop/rap fans have down-
loaded about 71 music files each.
Among hip-hop/rap fans who are
downloading music files, 31% are
buying more CDs, and 25% are
buying fewer CDs.

Who will definitely or probably
purchase new CDs by hip-hop/rap
artists?

¢ Dr. Dre: hip-hopsrap (86%),
R&B (60%), CHR (46%), alterna-
tive (41%). Forty-seven percent of
hip-hop/rap fans definitely will
purchase Dr. Dre’s next CD.

¢ Jay-Z: hip-hop/rap (82%),
R&B (62%), CHR (45%), alterna-
tive (31%). Thirty-eight percent of
hip-hop/rap fans definitely will
purchase Jay-Z’s next CD.

* Nelly: hip-hop/rap (80%),
R&B (65%), CHR (52%), alterna-
tive (40%). Thirty-eight percent of
hip-hop/rap fans definitely will
purchase Nelly’s next CD.

TALK BACK TD R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
babylove@rronline.com
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THE NEXT EPISODE FROM THIS RISING STAR...

-

FOLLOW-UP T
BREAKTHROI

IMPACTING R&B
MAINSTRERM AND
URBAN AC
SEPT. 10th & 11th

records

~ www.jimmycozier.com
www.jrecords.com

£ 2001 ) Bxveews. ULC.
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ARTIST TITLE LABEL(S)

JENNIFER LOPEZ I'm Real (Epic)

ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks)

ALICIA KEYS Fallin’ (J)
GINUWINE Ditferences (Epic)
JAY-Z I1zzo (H.OV.A) (Roc-A-Felia/IDJMG)

JAGGED EDGE Where The Party At (So So Def/Columbia)

MARY J. BLIGE Family Affair (MCA)
USHER U Remind Me (LaFace/Arista)
TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic)

MISSY ELLIDTT One Minute Man (Gold Minc/EastWest/EEG)

LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)

P. DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arista)

R. KELLY Feelin’ On Your Booty (Jive)
JUVENILE Set It Off (Cash Money/Universal)
JILL SCOTT The Way (Hidden Beach/Epic)
PUBLIC ANNOUNCEMENT John Doe (RCA)
JAHEIM Just In Case (Divine Mill/WB)
MAXWELL Lifetime (Columbia)

BRIAN MCKNIGHT Love Of My Life (Motown)
112 Peaches & Cream (Bad Boy/Arista)
ERICK SERMON Music (/nterscope)

JA RULE Living It Up (Murder Inc./Def Jam/IDJMG)
TANK Slowly (BlackGround)

TYRESE What Am |-Gonna Do (RCA)

PETEY PABLO Raise Up (Jive)

AALIYAH Rock The Boat (BlackGround)

FABOLOUS F/NATE DOGG Can't Deny It (Desert Storm/Elektra/EEG)

MUSIQ Girl Next Door (Def Soul/IDJMG)
112 Dance With Me (Bad Boy/Arista)
BILAL Fast Lane (Moyo/Interscope)

JADAKISS Knock Yourself Out (Ruff Ryders/Interscope)

LIL’ JON & THE EASTSIDE BOYZ Bia Bia (TV7)
€00 COO CAL My Projects (Tommy Boy) -
LIL” WAYNE Shine (Cash Money/Universal)

SUNSHINE ANDERSON Lunch Or Dinner (Soulife/Atlantic)

HI TEK Round & Round (Rawkus/Priority)
AFROMAN Because I'Got High (Universal)

LIL’ MO Gangsta (Love 4 The Streets) (Gold Mino/EastWest/EEG)

PHILLY’S MOST WANTED Please Don't Mind (Atiantic)
LIL' ROMEQ The Girlies (Soulja/Priority)

NELLY Batter Up (Fo’ Reel/Universal)

BUBBA SPARXX Ugly (/nterscope)

NICOLE I'm Lookin’ (Gold Mind/EastWest/EEG)
BABYFACE What If (Arista)

JESSE POWELL Something In The Past (Silas/MCA)
ALLURE Enjoy Yourself (MCA)

MICHAEL JACKSON You Rock My World (Epic)
USHER U Got It Bad (LaFace/Arista)

MR. CHEEKS Lights, Camera, Action (Universal)
MYSTIC The Life (Good Vibe/Jeor)

TOTAL
PLAYS

2891
2737
2679
2492
2484
2266
2078
1961
1917
1895
1839
1801
1670
1625
1338
1310
1202
1117
1082
1064
1048
984
955
935
933
929
900
845
768
715
703
660
647
631
616
606
556
544
544
460
451
421
a7
391
378
343
339
338
329
321

#1=
PLAYS

+136
+50
-143
+194
+89
-115
+87
-244
+127
-3
+23
+150
+242
-27

+140
-135
+181
+133
-125
-192
+264
+60
+120
+64
+302
+14
+13
+44
+88
+127
-21
+30
+125
+15
+95
+278
+115
+7
+19
17
+181
+20

+101

+34
+30
+339
+273
+102
-21

GROSS

428535
431102
425298
420610
399363
397707
297004
290082
337372
311747
292795
253642
261297
217747
233096
177376
171512
154780
201014
150735
169868
148767
125425
150883
114489
147597
140818
139344
134064
104784
95963
104155
67721
80000
64080
90247
70773
70874
74836
78221
35220
80471
77726
50870
34488
42986
67353
43946
54574
28776

10
10
18
1

7
15

- b

—_ ek ek ek N = N = U ANN = DO RO NWR U R WD WWOW
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WEEKS ON TOTAL STATIONS/
IMPRF&?(ONS CHART

ADDS

62/0
64/0
61/0
64/0
63/0
64/0
65/0
63/0
62/0
63/0
62/0
60/0
62/0
56/0
51/0
49/0
57/0
56/0
571
58/0
60/0
2/0

5011
61/0
95/3

60/12

51/0
52/0
44/3
34/0
47/0
31/0
a0
34/0
47/0
2100
22/5
481
46/0
46/0
36/0

44/41

270
341
270
28/0
0/0

45/2
35/4
3072

'z

P T e e S T

Most Added-
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
RAY-J Formal Invite (Atlantic) 44
BUBBA SPARXX Ugly (/nterscope) 4
FOXY BROWN Candy (Violator/IDJMG) 41
JERMAINE DUPRI Ballin Out Of... (So So Def/Columbia) 40 |
RUFF ENDZ Cash, Money, Cars, Clothes (Epic) 38
ANGIE STONE Brotha (J) 29
BLU CANTRELL Il Find A Way (Arista) 28
SILK Ebony Eyes (Elektra/EEG) 28
MELKY SEDECK Kitty Kat World (MCA) 16
AALIYAH Rock The Boat (BlackGround) 12

Most Increased

Plays .

PLAY
ARTIST TITLE LABEL(S) INCREASE
MICHAEL JACKSON You Rock My World (Epic) +339
AALIYAH Rock The Boat (BlackGround) +302
AFROMAN Because | Got High (Universal) 4278
USHER U Got It Bad (LaFace/Arista) +273
JA RULE Living It Up (Murder inc./Def Jam/IDJMG) +264
R. KELLY Feelin’ On Your Booty (Jive) 4242
GINUWINE Differences (Epic) +194
MAXWELL Lifetime (Columbia) +181
BUBBA SPARXX Ugly (Interscope) +181

P. DIDDY & THE FAMILY Bad Boy For... (Bad Boy/Arista) +150

Breakers.

"NOW PLAYING ON 60% OF
. THE REPORTING PANEL _

BUBBA SPARXX
Ugly (Interscope)
TOTAL PLAVSANCR_EASE TOTAL STATIONS/ADDS CHART
421/181 44 (42]
FOXY BROWN
Candy (Violator/IDJMG)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
289107  41M N+A
JERMAINE DUPRI

Ballin’ Out Of Control (So So Def/Columbia)
TOTAL PLAYS/NCREASE TOTAL STATIONS/ADDS CHART

145/51 41/40 N+A
RAY-J
Formal Invite (At/antic)
TOTAL PLAYS/NCREASE TOTAL STATIONS/ADDS CHART
136/44 44/44 N+A

65 Urban reporters. Monitored airplay data supplled by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of Sunday 8/19-Saturday 8/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song being
played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time. Songs that are down in plays for three
consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average
Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased >lays fists
the songs with the greatest week-to-week increases In total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

% MAURICE J.

MAURICE J. “Say You Will”

The premier single from his debut allbum DEVOTED

“No bells and whistles, Maurice J. sings about
the realistic conditions of life and love.”

Produced by the Legendary Grammy Award Winning Producer -

MICHAEL J. POWELL
ond newcomer

DOUG WATTS

www americanradiohistorv com

Going For Adds
Sept. 3rd & 4th

FHORNIX

>

Orphens  Information {313) 962-5100
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TRER I jinstream@ to @
HEBEVANBlceam Monitor 1* to 1*
VIEIIABASe Vainstream 2* to 1*
HOBSOYBaonitor 1* to 1*
gop 20 Riyihimic, 1* to 1*

%

-

M
23 Mys,
: - #1 R&B HIT SINGLE IN

THE MURDER INC. REMIX FEAE

EXECUTIVE PRODUCERS: CORY ROONLY AND JENNIS
VAW JRNNIIERIEOFEZ COM RIGE T t#6C ¥ WM

S\\\\\‘ 'II/%
f EPIC =
NS

/ // // / /"/// // TWO MULTI-PLATINUM SUPERSTARS. TWO HUGE HITS. ONE HOT LABEL.

“EpC” Reg. US. Pav & Tm. Off. Marca Registrada. / &= 1 a trademerz of Sony Musx: Entertanment Inc. / © 2001 Sony Music Entertanment inc

L

THE BIGGEST BALLAD OF THE SUMMER

[ 4
e / PRODUCED BY TROY OLIVER FOR MILK CHOCOLATE PRODUCTIONS
WWW.GINUWINEFANS COM

#1 RecomhCall-Out Research Demo All Ages!
sphins and Audience Over 43 Million

Over 31l

R&R Mainstream @

R&R Urbar AC®
R&BMainstream 5*

R&B Adt litor 23*
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Reporters

WAJZ/Albany, NY *
POMO: Sugar Bear
APD:Marie Cristal
3 AFROMAN "Because
1 JERMAINE DUPRI"Bafin™
FOXY BROWN “Candy”
RAY-J Tmate”™
BUBBA SPARXX "Ugty™

KBCE/Alexandria, LA
PD: Roger Meore

MD:R.J. Palk

10 THALIKS Wig™

10 BEAZIND Boottee”

30 0UAYS Reke”

10 RARTnve”

10 KEKEWYATT ‘Natng”

WHTA/Atlanta, GA *
PD: Jery Smokin' B
APD: Ryan Cameron
MD: Ramona Defraux
2 FOXYBROWN Candy”
2 RUFFENDZ Cash’
1 RAYJ e

AALIYAK "Boat™

WVEE/Atlanta, GA *
PD: Tony Brown
MD:Tosha Love

17 MAXWELL Worans™

& JERMAINE DUPR!"Balin™
1 RAR I

WFXA/Augusta, GA *
OM/PD: KevinFox

§ BUBBASPARKKUgly

3 JERMAINE DUPRI“Basin~

3 SiKEhony”

3 RV Invte”

1 RUFFENOZ Cash”

1 DAUNKEN MASTER “Paja”
BLUCANTRELL Find”

ANGIE STONE “Brotha™

WPRW/Augusta, GA *

PD:Tim Snell

MD: Nighttrain

14 RAY-) Iovee™

7 ANGIE STONE “Brotna™

6§ RUFFENDZ Cash”

& FOXYBROWN

3 JERRLUNE DUPRI “Bain™
BLUCANTRELL Find™
SYLEENAJOHNSON HI
LUTHERVANDROSS “Wait™

WEMX/Baton Rouge, LA *
OM: James Alexander
PD/MD: AdrianLong

3 FOXY BROWN “Candy™

2 JERMAINE DUPRI “Balin™

2 BUBBASPARXX Ugy™
BLUCANTRELL “Find™

KTCX/Beaumont, TX *
PD/MD: Chris Clay

PETEY PABLO "Rase”™

RAY) Irve™

SILK Ebony”
ANGIE STONE “Brotha™

WJZDiloxi-Gulfport, MS *
PO: Rob Neal
MD Taharil]aniels

W “Candy”
6 MGF STONE‘Brm

WBOT/Boston, MA *

PD: Steve Gousby

APD: Lamar Robinson

MD.T. Clark

24 FOXY BROWN “Candy”

20 BUBBASPARXX "Ugly™

12 BENZINGBoctze”

4 RAY-J Invee®

2 RUFFENDE “Cash™
ANGIE STCNE “Brotma™
NELLY Y

WBLK/Buffale, NY *
POMO: Siip Dillard

3 JERMANEDUPRI Batin™
2 FOXY BROWN Candy”

SILKEbony”
ANGIE STCNE “Brotha”
BUSBASPARKX “Ugh™

WWWZ/Charleslon, SC *

OM/PD: Terry Base

MD:Ron Splackavellie

8 ANGIE STONE "Brotha

6 BUBBASPARIX “Ugy™

5 SILKEboy”

3 BOBBY DIGITAL FRZA Rhumba™
Y- I

JERMAINE DUPRI “BaBr™

WPEG/Charlotte, NC *
PD: Andre Carson
MD: Nate Quick
35 BUBBASPARXX Ugly”
4 UURASCALS Hardbalr
2 SIKEbony”
USHER "Ba”

WJTT/Chaitanooga, TN *
PD: Keith Landecker
MD:Magic

18 ARLIYAH "Boat™

14 SILK

2 JERMAINE DUPRI Bafl

BUBBASPARKX“Ugh™

WGCI/Chicago, IL *
OM/PO:Elroy Smith
APDMD: Carla Boatner
12 AALIYAH “Box™

8 ERICKSERMON Hot™

3 SICBoy

2 QUVA’
2 SHAQUILLEONEAL "Sun”

WPWX/Chlcago. L

MD Tmlﬁuymlds
NoAdds

WIZF/Cincinnati, OH *
VP/Prog.: Tany Fields
MO: Terri Thomas

WENZ/Cleveland, OH *
PO: Lance Panton
MD: Sam Sylk

No Aads

Stations and their adds listed alphabetically by market

WHXT/Columbia, SC *
PD: Chris Conner

MO: Bill Black

s mclzs-w Brotha”

“Ugy”
i onumzumrzn Payar
3 FOXYBROWN Candy”

use”
JERMAINE GUPRI ~Sain™
RUFFENDZ "Casti™

WWDM/Columbia, SC *
POMD: Mike Love
APD:Vemessa Pendergrm

2 JERMAINE DUPRI “Baln™
1 FOXYBROWN "Candy”
t mVDlGITLFIRZA Rhuntba”

WFXE/Columbus, GA
Int. PD: Michael Soul
MD:AIrvin

7 RUFFENOZ"Cash™

WCKX/Columbus, OH *
VP/Prog.: Tony Fields

PD: Pau| Strong

13 PETEYPASLO"Rase”

3 BUBBASPARXX Ugly”

1 JERMAINE DUPRI “Bafin™

KBFB/Dallas-Ft. Worth, TX *
MD: Marie Kelly
9 MYSTIC Lte"

BOBBY DIGITAL FRZA Rhumba"

KKOA/Dallas-Ft. Worth, TX *
POMOD: Skip Cheatham
3 BUBBASPARXK "Lgy”
1 FOXYBROWN Cangy™
BLU CANTRELL “Find™
JERMAINE DUPR) “Balin™
RAVY I
SUK

ANGIE STONE “Brotha™

WROU/Dayton, OH *
PO: Marco Simmans
MD: Theo Smith

WOTJ/elroit, MI *

GM:Monica Starr

POMD: Spudd

35 AALIYAH "Boat”

6 BUBBASPARXX ‘|

3 JERMAINE DUPAI “Batn™

1 RAYInve”
RAUFFENDZ Cash™

WJLB/Detroit, MI *
PD: KJ Holiday
APO/MD: KsisKelley

4 BUBBASPARXX Ugy”
2 FOXY BROVN "Candy™

1 RANInvee”

BLUCANTRELL Find™
JERMAINE DUPAI Balin™

Urban

WJJIN/Dothan, AL KPRS/Kansas City, MO * WFXM/Macan, GA WBLS/New York, NY *
POMO:Tony Brack PD: Sam Weaver POMD: Derek Harper PO: Vinmy Brown
10 RAYS"Imate™ APDMD: Myron Fears 24 JARULE "Uvng™ MD: Deneen Womatk
10 BUBBASPARXX Tigly” 2 JERMAINE DUPRI“Batin™ 17 DRUNKEN MASTER "Payar” 4 BLUCANTRELL Find”
BENZING Bootee” 1 RUFFENDZ “Cash™ 10 MR BLUE Riders™
1 BUBBASPARXX Uy R ﬂm
1 RAY-J"Invie” 4 Ll
WIFXfFayetteville, NC * BENZING ‘Bocttes” JERMAINE DUPRI i WDWIMNoriolk, VA *
ayetieville, BLUCANTRELL “Find” MD: Michael Mauzone
Int. PD/APD: Garrett Davis FOXY BROWN “Candy” 17 FOXY BROWN Candy”
MD:Taylor Morgan ANGIE STONE “Brotra™ WIBB/Macon, GA 1 RAYnvee”
19 KBKEWYATT -Hathng™ : JERMAINE DUPAI Balln™
13 BT G Poll,MD:Gregﬂahens ANGIE STONE "Butha™
11 MOWETT.. Drog” illeen- 10 RAR mvie”
10 ANGIE STONE Brotha™ KliZ/Killeen-Temple, TX 5 FOXYBAOWH Candy”
7 SiK-shony’ PD/MD: Mychal Maguire 5 RUFFENDZ"Cash™ : "
7 112 Dance” JERMAINE DUPRI “Batin™ BENZING Bootes” KVSP/Oklahoma City, 0K
AALIVAH Boat™ THALIKS “Wid™ THALIKS “Wid™ PD: Terry Monday
AMD: Eddie Brasco
. 1 MELKY SEDECK *aty”
WDZZ/Flint, MI * KRRQ/Lafayette, LA * WHRK/Memphis, TN * 1 :ﬁmmw
PDMD: Chris Reynolds DM: James Alexander APD/MD: Eileen Nathaniel JERMAINE DUSRI Batlr~
NoAdds PD/MO: Darlene Prejean FOXY BROWN “Candy™ SILX“Ebony”
18 RUFFENDZ “Cash” JERMAINE QUPR! Balin™ BUBBA SPARXX “Ugy™
17 JERMAINE DUPRI“Batn™ m,%;“&;iw ANGIE STONE “Brotra”
4 “Candy” i RON -
WYNN/Florence, SC S o WELKYSEDECK Ty MLy
OM: Matt Scunry BLUCANTRELL Find™ BUBBASPARX gl
POMD: Uy AEESTNGBE WPHiPhiladelphia, PA*
14 ANGE STONE ot phid,
10 NELLY"#1" Pl:)iléwwsl I:afr ’
7 RUFF ENDZ Castr i . WEDR/Miami, FL * MO: Raphael “Raff” George
5 DT P | OomesTumas Do
RAY Tvte” 5 RAVY e POMD:C 18 5
3 BLUCANTRELL “Fnf” 20 RUFF ENDZ Cash 1 JEAMANE DUPRI Babin™
2 RUFFENDZ 20 BUBBASPARXX "Ugly 1 MLIYA BoTr
2 FOYBROWN Candy” 14 FOXY SROWN Candy”
WTMG/Gainesville-Ocala, FL *| ! S5 eME Ui eatn TR o
POMD: Qqulncy ANGIESTONE Bruthe™ 2 LUTHER VANDROSS “Wak”™ WUSL/Philadelphia, PA *
5 BUBBASPARXX Ugly BUBBASPARXX "Ugl/” MELKY SEDECK PD:Glenn Cooper
2 FOXY BROWM “Candy : i APD. Colby Tyner
f ggfm{ WBTFA exington-Fayetie, KY . MO: Coka Lani
1 AUFFENDZ Cas VP/Prog.Tany Fields WKKV/Milwaukee, W1 * 22 FOXYBROWN Caney”
BLUCANTRELL Fing PO: Karen Jordan PO Jamillah Muhammad 12 BUBBASPAR gl
JERMAINE DUPRI Balin™ "MD:Gerald Harmrison MD: Doc Love 4 RUFF ENDZ “Cash”
mRRE |uESes, | inm g
RAANE DUPRI Balir™ _—
1 JERRANE DUPRI Batn™ A ANGIESTONE Bt
1 BLUCANTRELL Find” BLUCANTRELL Fnd™
FOXY BROWN “Cancy” RAN vt
. MELKY SEDECK £ STONE “Brotra” )
WIKS/Greenville, NC * R Y N WAMO/Pitisburgh, PA *
PD/MD:B.K.Kirkiand RUEF ENDZ“Cash™ PD: Jay Michaels
7 KEKEWYATT SILK “Evony’ MD: DJBaogie
5. 0UAYS Ro?” i 2 MB CHEEKS“Lghts™
3 UL'MO Gangsa” KIPRLittle Rock, AR * ] Y 1 JERMANE OUP Bl
P OM/Pn/MD JoeBooker WBLX/Mobile, AL RUFF ENDZ“Cash™
A Batin~ PDMOD: ::.GKI%E A
7 BUBBASPARXX “Ugh™ 3 RUFFENDZ“Cash™ Srotta
| o 2 FOXYBADWN “Candy” FOXY BROWN “Candy™
WIMZGreenville, SC* | 1 FXYEROMI Ty | G
POMD: Doug Davis KENNY LATTWORE Weekere! . !
?gﬁlgzss?&~m‘ mmg:m WOOK/Raleigh-Durham, NC *
RUFF ENDZCast ooy G WZHT/Montgomery, AL PO: Hosie Mack
RIGE STON: Brota PO: DarrylElliot MD: SeanAlexander |
THALIKS Wik MO: Michael Long s R
WEUPHuntsville, AL * . 28 SLK By 4 RUFFENDZ Cash
POMD: SteveMu b KKBT/Los Angeles, CA JERMAINE DUPRI “Balin™ 2 RV Imae
S RO Ruliscnric e oot
e MO: Dorsey Fuler R ANGIESTONE B’
- 4 THALIKS Vi ST, JERMAINE DUPR) “Batir™
1 JERMAINE DUPRI “Balin 1 AFROMAN ANGIE STONE “Brotha
BABYFACE “Whar
e . r
WiMidackson, M+ | we-OAouisville, KY WOA/Myrtle Beach, SC | WCDXRichmond, VA *
POMD:Star Brans, {Prog:iTony e POMD: Jerld fackson PO; Lamonda Willams
G PO: Karen Jordan SR Ebony” MD:B-Rock
?? ?&“?55?’-‘33‘-’“” ﬂ%&iﬂyﬁ " mljm’f “Brotha” 13 BUBBASPARIX Ugly™
Bt~ “Invite” T 3
2 JERMAINE DUPR! Bati BLU CANTRELL o v e 173 A B
e T 6 A
i JERMANE DUPR Batin et
HELRYSEDECK Wy WY Soeck WOQKNashville, TN * BOBBYDIGTAL A Rty
P - TR By
WGZB/Louisville, KY * 3
VP/Prog.: Tany Fields WOQUE/New Orleans, LA* | WOKX/Rochester, NY
. PO: Karen Jordan Int. OM/PD: Arrgela Watson PD: Andre Marcet
Wh HiJactsons M3 HO: Gl v M KalaDHea
- oteve Paslon 2 BUBBASPARIX 16 JERMAINE DUPRI “B3ien™ 18 BUBBASPARXX Ugly™
MO: LilH i
THCome! 1 RUFENDZCast” 14 FOXY BAOWN “Candy” 17 SILK Enony”
FOXY BROWN “Candy” 1 FOXVBR(MN'C.:M{ 14 BUBBA SPARXX gl 2 BLUCANTRELL F
JERMAINE DUPRI “Balin™ 4 RAW i JERMANNE DUPR) Batin™
LT SERNARE PRt B ATTIVORE esizng
RAY-J“irvite Jimte” RUFF ENOZ “Cash™ OLMA"Again”
BUBBASPARXK Ugh™ MELKY SEDECK Katy” VELKY SEDECK KRy BUFF ENDZ Cash

WTLZ/Saginaw, Mi *
Int.PDAD: Long Joha
FOXVBRD‘VN “Candy”

“Ehony”
ANGIE STONE Brotva”
LUTHER VANDROSS “Wat™

WEAS/Savannah, GA
PD: SamNelson
MD: Jewel Carter

SILK beny”

RAY vtz

KDKS/Shreveport, LA *

PDMO: QuinnEchols

& pALIYAH ‘Bl

1 BLUCANTRELL Frd”

1 JERMAINE DUPR) Bake™

1 RAW Invte”
UL RASCALS “Hardbal”
SYLEENA JOHNSON "HE
RUFFENDZ “Cash™
BUBBASPARXX “Ugh™

KMJJ/Shreveporf, LA *
PD: Michael Tee
MD: Kelli Dupree

FOXY BROWN “Candy™

MR CHEEKS “Ligpes”

“Cash™
ANGIE: STU!E “Brotha”

KATZ/St. Louis, MO *
PD:Eric Mychaels
Noddds

WFUN/SL. Louis, MO *
PD; Mic Fax
MD: KoaKoa Thai

WPHR/Syracuse, NY *
PD: Butch Charles
MD:KennyDees

10 ANGIE STONE Brotha™

10 SILK “Ebony”

1 FOXY BROWN Candy”

WHBX/Tallahassee, FL

WTMP/Tampa, FL
PD; Lany Steele
MD:Big Mooey
1 ARLIYAH “Boal”
THALIXS “Nid™

ANGIE STONE "Brotha™

WJUC/Toledo, DH

PD: Charlie Mack

MD: NikkiG.
BUBBASPARXX “Ugly”
MELXY SEDECK "Kely™

SILXEbory”
ANGIE STCRE ‘Brotra”

FOXY BROWN “Candy™

B0BBY DIGITAL FRZA Riwmba™
METHRORE “Doctle”

KIMM/Tulsa, OK *
PD: Tenry Manday
APD: Aaron Bemard

8 MELKY SEDECK"<ay”
7 BUBBASPARXX Ugl

1 RAY-Jnete”

1 JERMAINE DUPR,“Bakn™

gETHRONi “Douske”
ANGIE STONE “Brotha

WESE/Tupelo, MS
POMD: PamelaAniese
RAYS Tvet”

WKYS/Washingten, OC *
VP/Prog.. Steve Heqwood

1 JERMAINE DUPRI “Balfin™
ANGIE STONE “Brotha™

WJKS/Wilmington, DE *
PD; Tony Quartarane

MD: Manuel Mena

4

2 BALANMOKRIGHT L™

1 JERMAKE DUPRI " Bati™

RUFF ENDZ Cast™
BUBBASPARXX Ul
BENZING Bouties”

BLUCANTRELL Fnd™
PETEY PABLO Passe™

WMNX/Wilmington, NC

. Int. PO/MOD: Brian Paiz
PD/MD.Kevm_Galdner 13 RUFFENDZ Cash™
5 RAY “invte’ 12 RKELLY “Feeln™
5 ANGIE STONE “Brotha™ 10 FOXY BROWN “Candy™
Ehony MR “Lghts”
MR, CHEEXS "Lights™ g Mvm' i,
ANGIE STONE Beotha™
*, 5
Monitored Reporters

80Total Reporters

65 Total Monitored

15Total Indicator

Note: WAMO/Pittsburgh, PA moves
from an Indicator Reporterto a

Monitored Reporter.

WALR/Atlanla, GA *

PD:JimKennedy

6 MICHAEL JACKSON "Rock”

4 CUAYS "Ride”
AALIYAH"Boal™

WWIN/Baltimore, MD *
PD: Tim Walts
MD: Keith Fisher
5 SILK“Ebony”
PAM & DODI “Dont
ANGIE STORE “Brotha”™

KGXL/Baton Rouge, LA *
OM: James Alexander
PDMD: MyaVenan

MICHAEL COOPER “Face”

WBHK/Birmingham, AL *
PD: Jay Dixon

MD: Daryl Johnsan

4 QUAYS Rie”

WILD/Boston, MA

PD: Steve Gousby

MD: Niki Harris
MARIAH CAREY iever™
SILKR
LUTHERVANORQSS Wat™
ATHENA CAGE "Untl™

BLUCANTRELL “Find™
P & DODI “DonY”

WMGL/Charlestan, SC *
PO: Terry Base
APDMD: Selinda Parker
2 SIK Bbony”
ATHENA CAGE “Unts™
PAM & 0001 “DonY”
ANGIE STONE “Brotha™

WBAV/Charlotte, NC *
PO: TerriAvery
MD:DC
25 ERICK SERMON Musa™
1 mswssrgi'm
PAM & DODI“DorY”

WVAZ/Chicago, IL *

PO: Elroy Smith

APDMO: Carla Boatner
NoAdds

WZAK/Cleveland, DH *
PDMO: Lance Panton
o Adds

WLXC/Columbia, SC *
PDMD: Portia
7 SiX

ATHENACAGE “Unti™

DAZZ BAND Surship”

PAM & D001 Dot

ANGIE STONE “Beotha™

WAGH/Columbus, GA

PD: Rasheeda

MD: Ed Lewis
ANGIE STONE “Brotha™
ATHENA CAGE “Untf™
DAZZBAND " Swrshp”
LOVEDOCTOR Sio®™

KHNB/DaIIas Ft. Worth, TX *
AiPayne

MD Rudy “¥"

1 mucmncswr “Jobn"

Epony’
ANGIE STONE Brotra”

KTXQ/Dallas-Ft. Worth, TX *
PD:Garry Leigh
BABYFACE “What"

WDMK/Detroit, MI *
COM/PD: Monica Starr
APD: Benita “Lady B" Gray
MD: Sunny Anderson

ATHENACAGE “Untir

PAMAMDI “Dont”

ILK “Ebony”
ANGIESTO\‘ “Brotha”

WGPR/Detroit, MI *
PDMD: Rosetta Hines

LOVE DOCTOR “Sigwr™

Urban AC

WMXD/Detroit, MI *
PD; Janet 6.
APD: Oneil Stevens
MD: Sheila Little
ANGIE STONE “Brotha™

WUKS/Fayetteville, NC *
Int. PD/APD: Garrett Davis

MD: CalvinPee

18 MACHELL "L fetime”

WFLM/Ft. Pierce, FL *
PO/MD:Michael James
+ ATHENACAGE Unti
DAZ BA0 Strshy™
SYLEENA JOHNSON ™

WGMG/Greenshoro, NC *
PD: AlvinStowe
2 PROPHET JONES "Ufetme”
MARIAH CAREY “Never
LOVE DOCTOR “Siow™

KVUQHouston-Gaveston, TX*
PD: Carl Conner
MD:Sam Chaice

PHIL PERRY “Spet”

ANGIE STONE “Srotha”

WTLC/Indianapolis, IN *
PD:Brian Wallace
BLUCANTRELL “Find”

WKXI/Jackson, MS *
POMD:

WHOT/MlamI FL*

4 ATHENACAGE “Untr
PAM & DOD! “Don't”

SILK“Ebory”
ANGIE STONE “Brotna”
WSDL/Jacksonville, FL *

AP’D/MD KarenVaughn

WMCS/Milwaukee, Wi

PD: Aaran Maxwell PDMD: Tyrene Jackson

APDMITK.J. 6 0UAYSRoe”
ATHENACAGE “Un

KDKY/Little Rock, AR * WDOLT/Mobile, AL *

PD: Mark Dylan PD:Ron Anthony

MD:. MU

24 ATHENACAGE “Unti" & MISQGT

6 LOVE DOCTOR “Siows™ DAZZBAND “Starshg”
PAM &.DODI OonY” ANGESTONE “Brotha™
ANGIE STONE ‘Bratha™

KJLH/Los Angeles, CA *

PONDGiHimon WYBCNew Haven, (T *

: OM: Wayne Schmidt
? :L“GEE‘QT%‘,?E‘ }{% PO: Juan Castitlo
APD: Steven Richardson
WRBV/Macon, GA MD:Doc-P

PD/MD: Derek Monet
24 (JAYS e

ATHENACAGE "Urty”
KJMS/Memphis, TN *
PD; NateBell
MD:Eileen Nathaniel

SILK Ebory”

7 LOVEQOCTOR “Siow’
6 SixK

3 LUTHERVANDROSS Véat"

1 KENNY LATTIMORE “Weekend™
BLUCANTRELL Find”
ATHENA CAGE "Linti™
PAM & DODI “DonT™
ANGIE STONE “Brotha™
USHER “Bag”

WYLD/New Drleans, LA *
Int. DM/PD: Angela Watson
MD:Aaron“A.J)." Applebemy
ANGIE STONE “Brotha”
PAM & DODI“Dont”

WRKS/New York, NY *
PD: Toya Beasley
MD: Julie Gustines

NoAdds

WVKL/Nortolk, VA *
PD/MD:VernCatron
SYLEENA JOHNSON i

LOVE DOCTOR “Sirw™
ATHENA CAGE Ui

WCFB/Drlando, FL *
PD; Steve Holbrook
MD: Joe Davis

12 MAXWELL "Liletme’
MARIAH CAREY "Newer™

WDAS/Philadelphia, PA *
PD: Steve Wiliiams

APD: Daisy Davis

MD: Joann Gamble

$ SILK boy

WFXC/Raleigh-Durham, NC *
PD: Cy Young
APOMD: JodiBemry

HoAdds

WKJS/Richmond, VA *
PD/MD: Kevin Kofax

2 SYLEENAJOHNSON Hi”

1 Sk

1 ATHENACAGE Untr”
LOVEDOCTOR “Sinr™

KMJM/St. Louis, MD *
OM/PD: Chuck Atkins
MD: Brian Anthony

TYRESE “Gonna

WLVH/Savannah, GA
PD:RoshanVance
5 DAZBAND Swrship”

5 ATHENA CAGE “Unti™
5 PAM 80001 “Dont”

WHUR/Washington, OC *
PD: Hector Hannibal

MD: David A. D:ckinson

10 ANGIESTON: “Brotra”

2 URBANKNIGHTS “One™

WMMJ/Washington, OC *

PD:EhrisConnars

10 AHGIESTORE ‘Brotha™
‘SYLEERAJOHNSON "H

SIKBony”
PAM & DODI“Dont

*Monitored Reporters
42Total Reporters

37 Total Monitored

5Total Indicator
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Urban Playlists

August 31, 2001 R&R

* 53

WBLS/MNew York
inner
(212) 4471000
Brown/Womack

KK8T/ALos Angeles
Radio One

(323) 634-1800
Scoepio/Fuller

WGCH/Chicago

WPWX/Chicago
Crawford

(219) 8334455
Aian/Reynolds

WPHI/Philadelphia
Radio One

(215) 884-3400
Ie/George

12+ Cume 1,470,108 12+ Cume 1,284,600 12+ Cume N/A 12+ Cume 394,800

PLAYS PLATS 3

W TW  ARTIST/TITLE 61{M0) LW TW  ARTIST/TITLE 01 (e} LW TW  ARTIST/MITLE Gl {008 G 1900 W TW  ARTIST/TLE &1 (000)
62 61 AUCA 62 67  JAGGED EDGE/Whers The Party At 45560 42 48 A.KELLY/Feslin' On Your. 37008 0 51 85  JAGGED EDGE/Where The Party At 1

59 80 INUWINE/Diffe-ences 50150 60 66  MISSY ELLIOTT/One Minute Man 44380 50 47  JENNIFERLOPEZTm 38237 [ 49 §2  ISLEY BROS/R. ISLEV/Contagions 8724
63 56 (SLEYBROSM SLEY/Contagious 46816 62 82 JAY-ZAmo(HOVA) - 42160 53 45 VIOLATORF/BUSTA.Whathis 34685 [ 54 51 G = 9537
50 56  JAGGED EDGEWhereThe PatyAl 46316 64 58 1S/Area Codes. 39440 42 43 GINUWINE/Diferences 33153 0 353 50 ALCUKEYSFaln' 9350
60 56  USHERARemind Me 46816 66 56  ERICKSERMONMusic 38000 32 41 LUDACRIS/Ares Codes 31611 o 45 45 JA-2N20(HOVA) 15
53 55  JAHEWVJusi inCase 45980 42 56 IDAZA Liv It 38080 35 41 JAVZAZ0(HOVA) 31611 [ 48 45  JENNFERLOPEZAM! 8415
49 S0 JMMY COZIER/She's Alll Got 41800 50 S6  FABOLOUS F/NATE DOGG/Can Deny it 38060 53 38 ‘ELLIOTT/One Minute Man 30069 [ 29 43 RKELLYFoslio" On Your... 8041
3t 38 MISSYELLIOTTOne Minule Man 55 53 AU v 36040 41 39 JAGGED EDGEMhere The Party At 30069 [ 41 43 - MARY J. BUGE Family Altair 8041
33 32 MAAYJ BLIGEfamily Altair 26752 50 48 USHERAJ Remind! 32640 S4 39 ALICIAKEYSFalin' 30069 0 40 42 MISSY ELUOTT/One Minute Man 7854
33 32 JAY-Zitzo (HOVA) 28752 46 48 DOGG/TYRESE..Abust A Jaby Boy 32640 29 32 MRASSKSid Nexi Door 24672 [ 43 41 PHLLYSMOSTWANTEDPease DontMind 7667
24 31 JULLSCOTT/The Woy 296 45 46 J. BLIGEFarnily Aftair 31280 48 32 ISLEYBROS/A. ISLEY/Contagious 24672 [ 22 35 LIUROMEQ/The Girlles 8545
24 31 MUSI/Girl Nexd Door 25016 37 39 ISLEYSAOSR. ISLEV/Contagions 26520 a3 23901 0 35 TRICK DADOY/Ym A Thug 8545
23 29 BRIAN MCKNIGHTALove O My Life 24244 39 36 ALKELLY/Resta 24480 26 31 TRICK DADOYAmAThug 23901 [ 19 33 » RAY-JFormal lnvite an
26 28 112/Dance With e 23408 34 36 TRICKDADOYTmAThug 24480 24 29 JLLSCOTT/TheWay 22359 KEYSHalln' 0 27 32 LILBOWWOW/Ghetio Girls 5984
27 28 CASEMOl Your Fiend 23408 44 34 EVEF/GWENSTEFANLetMeBlowYaMind 23120 21 28 BRIAN MCKNIGHTAove Ot My Life 21588 27 25  VIOLATORF/BUSTA. Mhallils [ 38 32 Me 5984
32 28 JENNIFEA LOPEZTm Reat 23408 2N INUWINE/Differences. 21080 23 26 LUTHERVANOROSS/Take You Out 20046 9 24 FOXY BROWNOh Yeah 0 17 31 JARULELmngtLp 5797
25 24 BILALfasi Lane . 20064 19 29 BAIANMCKMIGHTA ove Of My Lde 19720 23 25  RAY-IWaitA Mimute 18275 19 24 AALIVAH/Rock The Bost 0 35 21 LUDACRIS/Aves Codes 5048
19 21 AALIYAHRock Te Boat 17556 229 1 10eserve 18720 22 23 MUSIMary Go Round 1778 14 24 DOOR DIE/SexAppesl 0 38 27 LIUWAYNE/Shine 5048
18 20 Cry 16720 22 28 TYRESENMaIAmIGonna Do 19040 40 21 FAITHEVANS/CARL...Canl Befiove 16191 24 23 PHILLY'S MOST WANTED/Please Don'tMind [ 39 24 P.OMDDY../Bad Boy For Lile 4488
26 20 EVEFGWENSTEFANM.etMeBlowYaMind 16720 16 26 JILL SCOTT/The Way 17680 15 20 JILL SCOTTHeLovesMe 15420 18 22 112DanceWith Me 0 15 24 NICOLE'm Lookin' 4488
1418 MENT/. 15048 19 26 HITEKRound & Round 17680 14 19 ERICK SERMONMusic 14649, 17 22 JADAXISSHNOCK Yoursed Out [ 26 23 112Dance WithMe 4301
13 18 RELLAf That's My Baby 15048 28 24 NICOLEAm Lookn' 16320 25 19 P.DIDDY. /BadBoy For Lie 14649 za [ 8 22 LILRASCALSardbal 4114
15 18 P.DIDDY./Bad BoyForLike 15048 19 22 BUBBASPAROIDY 14960 11 18 SUNSHINE ANDERSCMHeard R Al Beore: 13878 24 20 JARULEThug Life 0 5 28 » FOXY BROWN/Candy 3740
17 18 JAY-21Just Wana Love. 15048 28 18 JENNIFERLOPEZYmReal 12240 25 17 JAHEMJustin Case 13107 24 19 JULSCOTT/The Way 0 19 20 TYRE  Am | Gonna Do 3740
16 18 NICOLETm Lookn' 15048 11 14 MUSIOGE Next Door 9520 35 17 MARYJ.BUGEFamily. 13107 16 10 SILK/Ebony Eyes 0 16 19 LiL| 3553
22 17 RKELLYfFeelin' OnYour... 14212 22 14 LIL BOWWOW/Ghetto Girts 9520 33 15 USHERAJRemind Me 11565 24 14 DESTINY'S CHILD/Bootyficious. 0 23 18 JILLSCOTT/The Way 3366
16 17 NELLY/Ride Wi Me 14212 9 13 OUTKASTSo Fresh, So Clean 8840 - 15 MICHAEL JACKSON/You Rock My World 11565 19 18 MAXWELLAistime 0 17 12 RAY-UWaAI 3366
20 17 TYRESEMWMatAr ) Gonna Do 14212 - 12 MICHAEL JACKSON/You Rock My World 8160 € 14 GLENNLEWISDon You Forged i 10794 - 18 ERICX SERMONI'm Hot 0 4 17 JADAKISSAVe Gon' Makell nmn
21 16 MISSYELLIOTT/Gat Ur Freak On 13376 n ROMEQ/The Gir 8160 13 14 112/Peaches & Craant 1074 13 18 112Peaches & Cream 0 "4 17 MISSYELLIOTT/Get U Freak On 3179
16 16 %M‘l 13376 7480 5 13 Yourse¥ Out 10023 9 16 LIL MO'Suparwoman 0 22 18 112/Peaches & Cream 2992

KBF8/Dalias-Ft. Waorth

Radio One
214) 521-4661
Kell

12+ Cume 399,800

KKDA/Dallas-Ft. Worth

ervice
(972) 2639911
Cheatham
12+ Cume 498,500

WOTJ/Detrolt
Radio One

(313) 259-2000
Spudd

12+ Come $19,700

WJLB/Detrolt
Clear Channe!
(313) 955-2000
Holiday/Kelley

12+ Cume 578.300

PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TTTLE 6t (vou) LW TW  ARTISTTITLE o1 (000) LW TW  ARTIST/TTLE €1 (900 LW TW  ARDST/ITLE G11800)
60 58 JUVENILESetit On 14732 57 53 PUBLIC MENT/John Doe 21962 50 85  JENMIFERLOPEZTmReal 16445 68 86  GINUWINE/Diltarences 22242
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Radio One Clear Channel

Clear Channel Clear Channel International
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12+ Cume 227,400 12¢ Cume 285,800 12¢ Cume 139,800 12+ Cume 145,800 12+ Cume 356,000

PLATS PUAYS PLAYS PLAYS

LW TW  ARTIST/TITLE 61 {o08) LW TW  AATIST/TITLE 84 (000} LW TW  ARTISTTIRLE & (o0 LW TW  ARTIST/TITLE Gl (008) AW TW  ARTIST/TIILE Gl {009)
43 50  JENNIFERLOPEZA'M Real 7650 57 58 JUVENILE/Set k Oft 13514 58 38 ALICIAKEYSFalin' 218 28 31 WILL ifmaviaiThisLove 1984 2228 ALLSCOTT/TheWay 6003
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2% 33 VIOLATORF/BUSTA ./Whatitls 5049 22 37 MASSYELLIOTT/One Minute Man 8621 13 14 JEFFMAJORSAYads In The Water L] 24 18 ALICWI 1152 1413 AUCIAKEYSFall'

30 31 JARULEAWNng! 4743 30 34 J. 922 14 14 GERALDLEVERTMade ToLove Ya Bl 16 17 DAVE HOLUSTER/Takn Care Of Home 1088 14 13 INDIAARI 3393
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14 18 2754 16 22 Yoursel Out 5126 3 B SADE/MByYourSide = 3 n Or Dinner 704 5 7 TAMWSvanger inMy House 1827
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PLA PLAYS PLATS, PLAYS
Lw TW  ARTIST/TITLE 84 {008} LW TW  ARTIST/TTLE & {008) Lw TW  ARTIST/TITLE Gl (ool) LW TW  ARTIST/TITLE Gl {009}
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18 28 BRIAN MCKNIGHTALove Of My Lile 3664 nun Dos 9548 an 5200 14 23 ISLEYBROSA 7820, 26 29 LUTHER VANDROSS/Take You Ot 7598
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18 15 AALIYAHAYe Need A Resohstion 2070 1328 un 5 8 ItAN Bafore: 2000 23 19 JILL SCOTT/A Long Walk 3400 12 12 DAVE HOLLISTER/Take Care Of Home 34
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BREAKpown

ARTIST: ANGIE STONE
SINGLE: “BROTHA”
LABEL: J

Johnnie Rockets® veggie burger in hand. |
head over 10 Elektra Records 10 visit with Pro-
motion Assistant Jay Gross. As Music Meeting's
Diane Ramos and I chat while driving down
Santa Monica Boulevard, my pager goes off.
Here we go: a comment about last week’s Art-
ist Breakdown. Just because we broke bread and
shared drinks, J Records VP/Urban Promotion
Ken Wilson thinks we're friends. Seeming
rather perturbed, Wilson referenced the Break-
down and asked me to call him. (I knew 1
shouldnt have gaven him my pager number.)

“J Records,” said the pleasant voice on the
other end of the line. "Hi. It’s
Tanya calling for Ken,” I respond.
“Tanya from R&R? Hold on.”
(Whoa! He was expecting me.
This could be serious.) Though the
call lasted all of five minutes, dur-
ing it Wilson and | talked about
how | was supposed to listen to
Angie Stone a few weeks ago.
do like the song, K.en, and [ do plan
on reviewing it,” [ said. (Mental
note: Check my dirth certificate to see if Ken
Wilson is my daddy.)

Damn! Does Stone know my man? Because
her description is on point! Her song “Brotha”
highlights some of the righteous qualities of a
good black man — and, contrary 1o popular be-
lief, there are many good black men around. I
don’t know if she’s singing 1o someone in par-
ticular, but as [ put the volume on high. I found
her lyrics to be pertaining to my boo.

In a tunky. bluzsy manner, Stone praises not
just one African-American man, but all those
who fit the bill. However. in the beginning of
this celebratory song. it's ier man who gets the
spotlight. “He is my key. he is my one/Yes, he's
my father; yes. he’s my son/l can talk to him
‘cause he understands everything | go through
and everything I am.” confesses Stone as she

Angie Stone

describes her babyboy. (Or is she talking "bout
mine? Hmmm.)

“He’s my support system. [ can’t live with-
out him/The best thing since sliced bread is his
kiss, his hugs, his lips, his touch/And 1 just want
the whole world to know about my black
brotha.” (Here. here! But mine is a little cara-
mel-complexioned.)

Over a trance-inducing groove. Stone praises
a select group of African-American men. To the
men who haven’t let the obstacles of life crush
their spirits. Stone offers a soulful serenade.
“He’s misunderstood. some say that he’s up 10
no good around the neighborhood/But for your
information. a lot of my brothas got education.”
(And, yes, junior college and trade school do
count!)

“Now check it: You got your Wall Street
brotha; your blue-collar brotha; your down-for-
whatever, chillin’ on the corner brotha: talented
brotha/And to everyone of y*all behind bars. you
know that Angie loves ya.” This sista even takes
the time to acknowledge those who may have
chosen the wrong path but whose steps were
nonetheless dignified in intent.

Placing our strong brothas on a
pedestal trimmed in gold and
adorned with the finest diamonds,
this tune honors those who are
kings in their own right. Stone lets
the world know of her admiration
and appreciation for the male per-
suasion of our race. In this funky
ode she uses her powerful and
melodic voice 10 bestow support-
ive and encouraging words upon
our men. letting them know where she stands
in regard to their struggles. victories and defeats.

“Black brotha. I love ya and I'll never try to
hurt y&/I want *cha to know that I'm here for
you, forever true/"Cause you’re my black brotha,
strong brotha, and there is no one above ya/l
want 'cha to know that I'm here for you, forever
true.” (My sentiments exactly.)

The leaders of their own “nations” (whether
it’s their households, their neighborhoods. their
extended families. their businesses, etc.) are
given this musical spotlight to shine on their
redeeming qualities. “Brotha” is the type of song
that inspires the mind, strengthens the spirit.
warms the heart and feeds the soul. Peace.

— Tanya O’Quinn
Asst. Urban Editor

ARTIST TITLE LABELS)
JIMMY COZIER She's All | Got (J)

R. KELLY Fiesta (Jive)

RAY-J Wait A Minute (Atlantic)

INDIA.ARIE Brown Skin (Motown)
MUSIQ Love (Def Soul/IDJMG)

LLUTHER VANDROSS Take You Out (J)

— o=

e— ————— )
Most Played Recurrents l
TOTAL i
PLAYS
VIOLATOR F/BUSTA RHYMES What It Is (Violator/Loud/Columbia) 915 |
839 |
MISSY ELLIOTT Get Ur Freak On (Goid Mind/EastWest/EEG) 769 |
761 |
EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) 760 |
FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 743 |
721 |
LIL’ MO Superwoman (Goid Mind/EastWest/EEG) 686 #
BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 634 ,
CRAIG DAVID Fill Me In (Wildside/Atiantic) 619 |
¢ LIL BOW WOW Ghetto Girls (So So Def/Columbia) 605 |
SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic) 550 |
DESTINY'S CHILD Bootylicious (Columbia) 532
487 |
412 ;
AALIYAH We Nzed A Resolution (Virgin) 465 |
447

GERALD LEVERT Made To Love Ya (FastWest/EEG) |
Total Plays: 289, Total Stations: 28, Adds: 0

FOXY BROWN Candy (Violator/IDJMG)
Total Plays: 269, Total Stations: 41, Adds: 41

LIL' RASCALS Hardball {Columbia)
Total Plays: 227. Total Stations: 34. Adds: 2

KENNY LATTIMORE Weekend {Arista).
Total Plays: 224, Total Stations: 24, Adds: 3

T.I. I'm Serious {Arista)
Total Plays: 221, Total Stations: 32, Adds: 0

NELLY #1 (Priority)
Total Plays: 203, Total Stations: 35, Adds; 3

TONY TERRY Freaky Little Game (Golden Boy)
Total Plays: 195, Total Stations: 10, Adds: 0

AZ Everything's Everything (Motown)

Total Plays: 191, Total Stations: 26, Adds: 1

Urban New & Active

LINA It's Alright (Atiantic)
Total Plays: 190, Total Stations: 26, Adds: 0

RUFF ENDZ Cash, Money, Cars, Clothes (Epic)
Total Plays: 158, Total Statlons: 38, Adds: 38

EASTSIDAZ | Luv It (Dogghouse/TVT)
Total Plays: 157, Total Stations: 15, Adds: 1

UGK Let Me See It (Jive)
Total Plays: 152, Total Stations: 7, Adds: 0

ST. LUNATICS Summer In The City (Fo’ Reel/Universal)
Total Plays: 147, Total Stations: 28, Adds: 0

JERMAINE DUPRI Ballin' Qut... (So So Def/Columbia)
Total Plays: 145, Total Stations: 41, Adds: 40

GREG STREET Thug Like Me (Siip ‘N Stide/Atlantic)
Total Plays: 145, Total Stations: 17, Adds: 0

BATHGATE Bump That (Virgin)
Total Plays: 142, Total Stations: 11, Adds: 0

Songs ranked by total plays

URBAN

ARTIST TITLE LABEL(S}

RAY-J Formal Invite (Atlantic)
ANGIE STONE Brotha (J)
SILK Ebony Eyes (Elektra/EEG)

BUBBA SPARXX Ugly (/nterscope)
THA LINKS Run Wild (Loud/Columbia)

FOXY BROWN Candy (Violator/IDJMG)

MELKY SEDECK Kitty Kat Worid (MCA)

BLU CANTRELL I'll Find A Way (Arista)
R. KELLY Feelin’ On Your Booty (Jive)
AALIYAH Rock The Boat (BlackGround)
NELLY #1 (Priority)

0'JAYS Let's Ride (MCA)

RUFF ENOZ Cash, Money, Cars, Clothes (Epic)

BENZINO Boottee (Rumpshaker 2K1) (Motown)

JERMAINE DUPRI Ballin’ Out Of Control (So So Def/Columbia)
MR. CHEEKS Lights, Camera, Action (Universal)

DRUNKEN MASTER 50 Playaz Deep (FB/Universal)

KEKE WYATT Nothing In This World (MCA)
BOBBY DIGITAL F/RZA The Rhumba (Koch)

JA RULE Living It Up (Murder Inc./Def Jam/IDJMG)

Indicator

Most Added-

ADDS

-
o

b ek ek ek ek ek = NN W WS A RO 3

DESTINY’S CHILD Emotion (Columbia)

oing For Adds

9/4/01

MAURICE J. Say You Will (Phoenix/Orpheus)

Listen now to these and other hot/new releases on p
Music Meeting, the industry's No. 1 oniine destination
for new music.www.rrmusicmeeting.com

ing For Adds

if you would like to see your adds listed here, contact Assistant Urban Editor
Tanya O'Quinn at 310-788-1655 or oquinn@rronline.com.

9/4/01

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com
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U AC To 30 .

'® August 31, 2001

LAST

W WS e TITLE LABEL(S) ] shvs w%%s?%ns eSO
1 @ ALICIA KEYS Fallin' (/) 1034 +24 168956 18 35/0
2 > ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 978 -6 147241 11 370
3 © LUTHER VANDROSS Take You Out (J) 869 0 147914 18 37/0

4 JILL SCOTT The Way (Hidden Beach/Epic) 814 20 128928 14 36/0
© MAXWELL Lifetime (Columbia) 742 +161 115012 6 36/2
6 O JAHEIM Just In Case (Divine Mill/WB) 670 +11 110601 16 34/0
8 © BRIAN MCKNIGHT Love Of My Life (Motown) 669 +91 91680 7 36/0

5 s ERICK SERMON Music (/nterscope) 616 -143 100953 11 30/1
1 © GERALD LEVERT Made To Love Ya (EastWest/EEG) 541 +100 72596 8 34/0
1”2 @ CECE WINANS More Than What | Wanted... (Wellspring/Capitol) 541 +109 73377 6 32/0
0 n  INDIA.ARIE Brown Skin (Motown) 472 -21 82728 11 34/0
9 v MUSIQ Love (Def SoulIDJMG) 415 -111 61798 26 33/0
" ®  JESSE POWELL Something In The Past (Silas/MCA) 390 +57 54703 8 29/0
3 1 WILL.COWNING Is This Love (GRPVMG) 381 -9 44762 13 29/0
2 ® 0'JAYS Let's Ride (MCA) 353 +108 51850 4 322
% @ BABYFACE What If (Arista) 350 +48 57424 4 331
15 17 DONNIZ MCCLURKIN We Fall Down (Verity) 301 -13 48102 27 30/0
18 (@ PUBLIC ANNOUNCEMENT John Doe (RCA) 284 +10 45347 11 241
19 @  GINUWINE Ditferences (Epic) 276 +17 53190 4 19/0
2 @  KENNY LATTIMORE Weekend (Arista) 252 +34 40511 4 241
u @  MUSIQ Girl Next Door (Def Soul/IDIMG) 241 +60 37453 2 231
2 @  TYRESE What Am | Gonna Do (RCA) * 236 +17 35905 3 2911
1 x  GHARLIE WILSON One Way Street (Major Hits) 235 -58 26475 17 28/0
2 @ USHEFR U Remind Me (Laface/Arista) 214 +10 48030 7 6/0
% @  FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 183 +4 43684 5 10/0

@  MARIAH CAREY Never Too Far (Virgin) 182 +87 32512 1 3072

u @ MARY J. BLIGE Family Affair (MCA) 175 +10 41216 3 10/0
% »s  TONY TERRY Freaky Little Game (Golden Boy) 164 -8 15024 4 17/0
» @ JEFF MAJORS Wade In The Water (/ndependent) 155 +1 22229 4 4/0

@  MICHAEL JACKSON You Rock My World (Epic) 137 #4137 30117 1 11

37 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of Sunday 8/19-Saturday 8/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied
in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time.
Songs that are down in plays for three consecutive weeks and below No.15 are moved to recurrent. Gross Impressions equals Average Quarter Hour
Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright

2001, The Arbitron Company). © 2001, R&R Inc.
New & Active

SILK Ebony Eyes (Elektra/EEG)
Total Ptays. 83. Yotal Stations: 18. Adds: 14

ALLURE Enjoy Yourself (MCA)

Totat Plays. 74, Tota) Stations: 5, Adds: 0

SYLEENA JOHNSON Hit On Me (Jive)

Total Plays: 69. Total Stations: 15. Adds. 4

FULL FORCE Float On With Us (Forceful/TVT)
Total Pgys 69 Total Stations' 9. Adds 0

URBAN KNIGHTS The One (Narada)

Total Plays. 69, Totat Statiors: 8. Adds. 1

BRIAN CULBERTSON Nice And Slow (Atiantic)
Total Piays: 65, Tota Stations. 7. Adds: 0

LUTHER VANDROSS Can Heaven Wait (J)

Total Plays: 123. Total Stations' 24, Adds 1

BLU CANTRELL I'll Find A Way (Arista)

Total Plays: 116 Total Stations: 18. Adds: 2

SUNSHINE ANDERSON Lunch Or Dinner (Soulife/Atlantic)
Tow! Py 112, Total Stations 13, Adds 0

RICK BRAUN Song For You (Warner Bros.)
Total Paws. 108, Totsl Stabons™ 10 Adds' 0

JAGGED EDGE Goodbye (Sc So Def/Columbia)
Total Plays: 101, Tolal Stations: 14, Adds 0

LOVE DOCTOR Slow Roli It (Universal)

Total Plays 98. Total Stations. 11. Agds 6

MICHAEL COOPER Your Face (Major Hits)

Total Plays: 95, Total Stations: 12. Adds 1

Songs ranked by total plays

Most Added.

www.rradds.com
ARTISTTITLE LABEL(S)

ANGIE STONE Brotha (J) 17
SILK Ebony Eyes (Elektra/EEG) 14
ATHENA CAGE Until You Come Back To Me (Priority) 12
PAM & DODI Don't Have To (D.£.G./MCA) 1
LOVE DOCTOR Slow Roll It (Universal) 6
SYLEENA JOHNSON Hit On Me (Jive) 4
DAZZ BAND You Are My Starship (Major Hits) 3
MAXWELL Lifetime (Columbia) 2
0°JAYS Let's Ride (MCA) 2
MARIAH CAREY Never Too Far (Virgin) 2
BLU CANTRELL I'll Find A Way (Arista) 2
PHIL PERRY Spirit Of Love (Peak/Concord) 2
Most Increased
P I ay s TOTAL
ARTIST TITLE (ABEL(S) INgFII-QXSE
MAXWELL Lifetime (Columbia) +161
MICHAEL JACKSON You Rack My World (Epic) +137
LUTHER VANDROSS Can Heaven Wait (J} +115
CECE WINANS More Than What... (Welispring/Capitol}  +109
0'JAYS Let's Ride (MCA) +108

GERALD LEVERT Made To Love Ya (EastWest/EEG) +100

BRIAN MCKNIGHT Love Of My Lite (Motown) +91
MARIAH CAREY Never Too Far (Virgin) +87
CARL THOMAS Emotional (Bad Boy/Arista) +66
MUS!Q Girl Next Door (Def Soul/IDJMG) +60

Breakers-

R

"NOW PLAYING ON 60% OF
__ THE REPORTING PANEL -

No Songs Qualified For Breaker Status
This Week

Most Added Is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increasad Plays lists
the songs with the greatest week-to-week Increases in total plays.
weighted chart appears on R&R ONLINE MUSIC TRACKING.

ceC€Ewinans

“More Than What | Wanted”

R&R Urban AC 12

cece

Wim@n s

wDzZzZ & WTLC

Look for Cece’s hot new videoO airing now...

R&B Adult Monitor 12 - 9*
Most Increased Spins!

Ranking Top 10 at these stations:
WILD, WZAK, WDAS, WWIN, WMGL, WCFB, WFLM,
KQXL, WKXI (#1), KOKY, WDLT, WYLD, WGPR (#2),

adiy
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Country Reporters

Stations and their adds listed alphabetically by market

August 31, 2001 R&R ® 57
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MESSHAWAMCGRAY By | 7 TRAGEADIORS “Tryn™ PO:Dean James
A ONEAL Shvar” 5 MARKMOGUMY "Purr APD/D: Linda D'Brian
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(| CROPSEWAST | py vy s . .
MD: Gary Grd¥in KHK/Des Moines, 1A
WNCY/Appiston, WA * b JEFCARSNLIE PO:Jack 0'Brien
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1 GARYALAN 2 Ao PO e Pl
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10 TOBYKEITH Tak™ PO Chiartey Lake Bob Swinohart
'g ﬁ%?}‘ MD: George Wolt OMPD: Dean Mol
3 STy | | LS MO: Mark Alen
5 NOELCREEX Tome” [SUED Noddts
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MONTGOMERY GENTRY “Cold™

WFMS/ndianapolis, IN *
PO: David
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P: Mk OfSE : 1 JMEQNEAL Stk
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APD/MD: Travis Moon :AlGordon ST - 5
KMDL/Lataystls, LA * § CODTONSIN S mw@lﬂmm‘w WIL/SY. Louls, MO * h3 w;-:, [
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LON HELTON

‘Buying Behavior: Perceptions And Realities

& A look into the psyche of the country-record buyer

hat drives Country listeners to buy CDs? Where do they buy them? What do they think is a
—— fair price? How does radio affect their buying behavior?

The answers to these and a num-
ber of other questions about the
music-buying habits of country lis-
teners and buyers have been culled
from a huge study commissioned by
R&R for R&R Convention 2001 and
conducted by Edison Media Re-
search. The findings of the “National
Record Buyers Survey” make a stack
of paper two inches high and offer one
of the most comprehensive overviews
of record buyers ever gathered.

Elsewhere in this week’s R&R
you’ll find the survey"s results for oth-
er formats. Here, of course, is the first
installment of the information as sort-
ed for country buyers and listeners.

First, there are some things you
should know about the overall study.
There were 748 respondents, rang-
ing in age from 16 to 40. In that group
there were 375 men and 373 wom-

_en. Two hundred and twenty-eight of
the respondents live in urban areas,
369 in suburban areas and 151 in
rural areas, and the regional distri-
bution was 144 in the Northeast, 174
in the Midwest, 264 in the South and
166 in the West.

The country target is considerably
older than the total sample.

Total Lountry
16-24 35% 24%
25-34 38% 40%
35-40 27% 36%
The country target is also more fe-
-male than the total sample.

5 Total Cruaky
Men 50% 39%
Women 50% 61%

What, Where And
How They Buy

‘You don’t need me to tell you that
country-music sales are down. In
2000 the top three pop albums sold
more than the top 75 country albums
combined. Here’s what the study re-
veals about purchasing habits.

« The counitry target does not buy
as much music as the total sample.
The average number of CDs or cas-
settes purchased in the last month by
people in the total sample was 4.15.
In the country-target group, the av-
erage was 3.62.

 Almost half (48%) of country-
music purchasers buy most of their
CDs or cassettes at such discount
stores as Wal-Mart or Kmart. Dis-
count stores beat out all other retail

categories by at least three to one:
Only 15% of country respondents
buy most of their music through
record clubs, 13% from record stores
in malls and 12% from record stores
not in malls.

In addition, the country target is
twice as likely as the total sample to
buy CDs or cassettes at discount stores.
Among those in the total sample who

have purchased CDs or cassettes in the

last 12 months, only 22% buy most
of their music at discount stores.

* The country-target music pur-
chaser is more passive than purchas-
ers in other format groups. Seventy-
six percent said that they “happen to
find out” when new CDs have come
out by their favorite artists, as op-
posed to actively keeping track of
new releases. Among those in the
total sample who have purchased
CDs or cassettes in the last 12
months, 65% said they “happen to
find out” about new CDs, and 35%
try to keep track of new releases.

¢ Only 52% of country-target mu-
sic purchasers said that they have
gone out and bought a new CD or
cassette as soon as they heard it was
available. Among the total sample,
61% of respondents have gone out
to buy a new CD when they heard it
was available.

* Seventy-three percent of the peo-
ple in the country target have pur-
chased a soundtrack CD or cassette,
and 47% have purchased a compila-
tion CD or cassette.

 About half (53%) of respondents
in the country target have been mem-
bers of a record club like Columbia
House or BMG.

Artist Stature And Sales

Not to oversimplify things, but
new CDs come in three basic flavors:
stars, acts with some hits who aren’t
household names and newbies. Each
offers its own marketing challenges.
Here’s how buyers see the connec-
tion between an artist’s stature and
their.own willingness to buy.

¢ As other studies have suggested,
established artists drive the format.
Only 14% of people in the country
target who have purchased CDs or
cassettes in the last 12 months would
be more interested in buying a big
hit CD from a new artist. The great
majority, 76%, would be more inter-
ested in buying the latest CD from a
more established artist.

* Respondents in the country tar-
get said they will definitely purchase
a new CD or cassette by The Dixie
Chicks (39%), Garth Brooks (35%),
Faith Hill (35%), George Strait
(34%) or Shania Twain (27%). Re-
spondents in the country target will
also definitely purchase a new CD
or cassette from the following non-
format artists: Creed (13%), "N Sync
(12%), Celine Dion (11%) or Desti-
ny’s Child (11%).

* Half (52%) of the country-target
respondents have purchased CDs or
cassettes that include only one or two
songs. Of those 75 respondents, 60%
said they have purchased fewer CD
singles in the past 12 months than

they had previously;'27% have pur-

chased the same number.

¢ Like the total sample, people in
the country target would prefer to buy
a CD from their favorite artist with
14 songs for $14.99 rather thana CD

with seven songs for $9.99 — 75% -

would be more interested in buying
the 14-song CD, and only 12%
would be interested in the seven-song
CD. Among the total sample, 78%
would prefer a 14-song CD from their
favorite artist, and 9% would prefer
the seven-song CD.

* The lower-priced seven-song CD
fares better when it’s from a new, up-
and-coming artist. The country tar-
get is, again, more interested in the
14-song CD, but by a much smaller
margin: Fifty-four percent would pre-
fer to buy the 14-song CD, and 37%
would prefer the seven-song CD. The
numbers for the total sample were
identical.

Radio And Record Sales

Everyone in this format who has
ever done a focus group or perceptu-
al study knows the important role
Country radio plays in country mu-
sic’s record sales. Time and again it
has been shown that Country radio
is the prime conduit for artist and
music awareness. Among the study’s
findings:

* The country-target group listens
to the radio more than any other for-
mat group in the survey. Forty-one
percent listen to the radio for 20 or
more hours in a typical week, com-
pared to 32% of the total sample.

¢ Radio is a very important source
of new-music information for the
country target. Eighty-six percent of
respondents said they listen to the

SO'NICE, THEY WENT TWICE |

Curb recording artist Tim McGraw and BNA recording artist Kenny
Chesney like the DC area so much, they decided to visit it twice. They
passed through a second time on Aug. 11, playing to a sold-out crowd
at the Merriweather Post Pavilion. The area was hit by a major thun-
derstorm, but everyone still had fun. Pictured (l-r) are WMZQ/Wash-
ington Promotions Director Wendie C. Vestfall and McGraw.

radio often to learn about new mu-
sic. Among the total sample, only
75% said they often use the radio as
a source to leam about new music.

 Radio was by far the biggest in-
fluence on the decision to purchase
music. Seventy-one percent of those
in the country target who have pur-
chased CDs or cassettes in the last
12 months said that hearing a song
on the radio has the greatest influ-
ence on their decision to purchase
music. The number is higher in the
country target than in any other for-
mat group in the study, even CHR
and Hot AC, where 59% of each tar-
get group said that hearing a song on
the radio has the greatest influence
on music purchases.

« Of those in the country target
who have purchased CDs or cassettes
in the last 12 months, 86% agreed
that they “will not buy a CD or cas-
sette unless they have already heard
a few songs from that CD that they
like on the radio.” Again, we see the
influence that radio has on music-
purchasing behavior.

* Among the country target, effec-
tive ways that radio stations promote
artists and their new songs include
countdown shows where top new
songs are played in order (34%), per-
formances in town sponsored by local
radio stations (34%) and live perfor-
mances by artists in the studio (32%).

* More than half of.the people in
the country target (62%) think that
radio stations should announce the
title and artist before or after every
song they play. As we saw before,
radio has a huge influence on music

purchases among the country target, -

and radio is where most of the coun-
try target learns about music. In ad-
dition, well over half of the country
target, 57%, agreed that radio stations
do not announce the titles and art-
ists of the songs they play often
enough.

* Respondents in the country tar-
get also listen to AC (47%), Classic
Rock (41%), Pop/Alternative (40%)
and CHR (36%).

. Country Users’
Other Buying Habits

* Edison’s study also touched on a
number of other areas of record buy-
ers' lives. Here’s a look at those ar-
eas from the country perspective.

www americanradiohistorv com

¢ The country target has the high-
est percentage of cable- and satellite-
subscription in the study, with 83%
subscribing to cable or satellite tele-
vision, compared to 80% of the total
sample.

* Among country cable subscrib-
ers, 80% watch CMT, 66% watch
MTYV, and 59% watch VH1. Of the
96 CMT watchers, 85% watch CMT
one or more hours in an average
week.

* Only 70% of the country target
has Internet access at home, work or
school, compared to 85% of the to-
tal sample. Of the 101 country-tar-
get respondents with Internet access,
60% have access at home, 33% have
access at work, and 17% have access
at school.

* Among the 87 country respon-
dents with Internet access at home,
80% have traditional dial-up mo-
dems, and only 13% have broadband
connections. Among those in the to-
tal sample who have Intermnet access
at home, 21% have broadband con-
nections.

 Only 20% of the country-target
group with Internet access have used
a computer to burn their own CDs,
compared to 29% of the total sample
who have Internet access. Thirty-one
percent of the country-target group
with Internet access have download-
ed music files from the Internet, com-
pared to 41% of the total sample.

¢ The lifestyle of the country tar-
get is less active than that of other
formats’ targets. Country respon-
dents do not go to movies as often;
64% have not gone to'a movie in a
theater in the last month, compared
to 46% of the total sample. They are
also more likely to have kids than not;

vk

A

Vufh

67% have children under 18 living -

in their households, compared to
55% of the total sample. Country-tar-
get respondents are also less educat-
ed than the total sample — 32% have
graduated from college, compared to
38% of the total sample.

Once again, the country results
were pulled from the overall research
findings. If you would like to more
directly compare these findings to the
total sample, or if you’d like to see
the presentation Edison Media Re-
search President Larry Rosin made
at R&R Convention 2001, go to
www.edisonresearch.com.
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It’s

Worth

Saying Up
After MidNite

UNRIVALED

TALENT

SUPERSTAR

But what would you expect?
1t's Blair Garner’s After MidNite after all.

Nominated For Billboard/Airplay Monitor
2001 National Syndicated Air Personality Of The Year
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] BLAIR GARNER
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2001 CMA Artist And
Radio Finalists

[ Sara Evans scores five nominations

he 2001 Country Music Association Award finalists in the artist, music and
— broadcast categories were announced on Aug. 28. Sara Evans tops the list

with five nominations.

Evans is nominated for Female Vocalist,
Single, Album, Song and Music Video of
the Year. Even though she is nominated as
a performer in five categories, Evans could
take home as many as seven awards. be-
cause she co-produced her album, Born to
Fly, and the title single with Paul Worley.

Right behind Evans, with four nomina-
tions each, are Brooks & Dunn, Alan Jack-
son and the O Brother, Where Art Thou?
soundtrack. The awards will be presented
during a live broadcast on CBS-TV on Nov.
7 at 8pm ET from the Grand Ole Opry House
in Nashville.

Entertainer Of The Year

Brooks & Dunn
The Dixie Chicks
Alan Jackson
Tim McGraw
George Strait

Male Vocalist Of The Year

Alan Jackson
Toby Keith
Tim McGraw
Brad Paisley
George Strait

Female Vocalist Of The Year

Sara Evans

Faith Hill
Martina McBride
Lee Ann Womack
Trisha Yearwood

Horizon Award

Jessica Andrews
Nickel Creek
Jamie O’Neal
Keith Urban
Phil Vassar

Vecal Group Of The Year

Alabama
Diamond Rio
The Dixie Chicks
Lonestar

Nickel Creek

Vocal Duo Of The Year
The Bellamy Brothers
Brooks & Dunn
Montgomery Gentry
The Kinleys
The Warren Brothers

Single Of The Year

“Ain’t Nothing *Bout You”/Brooks & Dunn

“Born to Fly”/Sara Evans

“I Am a Man of Constant Sorrow”/The Sog-
gy Bottom Boys

“I’m Already There”/Lonestar

“One More Day"/Diamond Rio

Album Of The Year

Born to Fly/Sara Evans

O Brother, Where: Art Thou?/Various Art-
ists

Set This Circus Down/Tim McGraw

Steers & Stripes/Brooks & Dunn

When Somebody Loves You/Alan Jackson

Song Of The Year

“Born to Fly”/Sara Evans, Marcus Hummon
and Darryl Scott

“How Do You Like Me Now?”/Chuck Can--
non and Toby Keith

“I’'m Already There”/Richie McDonald,
Gary Baker and Frank Myers

“Murder on Music Row”/Larry Cordle and
Larry Shell

“One More Day"/Steven Dale Jones and
Bobby Tomberlin

Vocal Event Of The Year

Dwight Yoakam and Buck Owens/“Alright,
I’'m Wrong”

Emmylou Harris, Alison Krauss and Gillian
Welch/“Didn’t Leave Nobody but the
Baby”

Brad Paisley and Chely Wright/“Hard to Be
a Husband, Hard to Be a Wife”

Alison Krauss and Gillian Welch/“T'll Fly
Away”

Brad Paisley f/George Jones, Bill Anderson
and Buck Owens/‘Too Country”

Musician Of The Year

Stuart Duncan
Paul Franklin
John Hobbs
Dann Huff
Brent Mason

Music Video Of The Year

“Ashes by Now"/Lee Ann Womack

“Born to Fly™/Sara Evans

“1 Would’ve Loved You Anyway”/Trisha
Yearwood

“There Is No Arizona”/Jamie O’Neal

“www.memory”/Alan Jackson

2001 CMA Broadcast Finalists

During its Tuesday-moming press conference to announce the Country
Music Association award finalists, the CMA also announced the nominees
for its 2001 Broadcast Awards.

The nominees will be recognized during the CMA awards show on Nov. 7 on CB3-TV,
and the Broadcast Awards include a new category: For the first time, the CMA has added a
category for national broadcast personalities. Syndicated, short-form and hub voicetrzacking
personalities heard in at least three markets with a minimum of 40 shows per year are
eligible.

Broadcast Personality Of The Year, National

American Country Countdown With Bob Kingsley
Lon Helton's Country Countdown USA
The Foxworthy Countdown With Jeff Foxworthy

Broadcast Personality Of The Year, Major Market

Cadillac Jack, WXTU/Philadelphia

David Craig and Elaine Everett, WIL/St. Louis

Erin Weber, WYCD/Detroit

Skip Mahaffey, WQYK/Tampa

The Waking Crew {Kelly Ford and Jonathan Wilde), KYGO/Denver

Broadcast Personality Of The Year, Large Market

Dale and Mary City {Dale Carter and Mary McKenna), KFKF/Kansas City

Eddie Stubbs, WSM-AM/Nashville

Karen Dalessandro and Scott Dolphin, WMIL/Milwaukee

The Morning Zoo {Bama Brown, Gary Dixon, Rob Mason, Michelie Roebuck), KASE/Austin
Vicki Murphy, WFMS/Indianapolis

Broadcast Personality Of The Year, Medium Market

Big Cat Daddy Jim Diamond, KDRK/Spokane

Colleen Addair, WIVK/Knoxville

Jay Daniels and Kevin James, KDRK/Spokane

Paul Koffy, WSSL/Greenville, SC

The Odd Squad (Robyn Adair, Dan Carson, Doug Veronelly), CKRY/Calgary, Alberta,
Canada

Broadcast Personality Of The Year, Small Market

Darren Wilhite and Tim Wall, KKIX/Fayetteville, AR

Karl Shannon and Missy Ward, WVLK/Lexington, KY

The Morning Waking Crew (Don Briand, Danielle Carrier, Mark Ericson, Mike Martel),
WOKQ/Dover, NH

Patti Cheek, WIBW/Topeka, KS

Scotty Ray Boyd and Debbie Alexander, WOKK/Meridian, MS

Country Radio Station Of The Year, Maior Market

KMPS/Seattle
KNIX/Phoenix
KPLX/Dallas
WPOC/Baltimore
WQYK/Tampa

Country Radio Station Of The Year, Large Market

WFMS/Indianapolis

WKDF/Nashville

WKKT/Chariotte

WTQR/Winston-Salem

WUBE/Cincinnati .

Country Radio Station Of The Year, Medium Market

CKRY/Calgary, Alberta, Canada
KUZZ/Bakersfield
WIVK/Knoxville

WKKO/Toledo
WSSL/Greenville, SC

Country Radio Station Of The Year, Small Market

WAKG/Danville, VA
WAXX/Eau Claire, Wl
WIiXY/Champaign, IL
WKCN/Columbus, GA
WUSY/Chattanooga, TN

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding this column or other issues?

Phone: 615-244-8822
E-mail: gilbert@rronline.com
Fax: 615-248-6655

Or post your comments now. Go to www.rronline.com and click on
“Message Boards.”

www americanradiohietorvy com
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2. Country Top 50
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: 7 Au ust 37 2001
LAS THIS g ! TOTAL +/= GAOSS WEEKSON  TOTAL STATIONS/ M OSt Added@
WEEK ARTIST TITLE LABEL(S} PLAYS PLAYS NPH(EO%S)IONS CHART ADDS
BLAKE SHELTON Austin (Warner Bros.) 5011 101 655804 20  150/0 www.rradds.com
© TOBY KEITH I'm Just Talkin’ About Tonight (DreamWorks) 5845 4287 646339 16 149/0 | ammsTTmeE wases ADDS
KEITH URBAN Where The Blacktop Ends (Capifol) 5353 94 582659 21  148/0 | LONESTAR With Me (BNA) ' 27
« @ CYNDITHOMSON What | Really Meant To Say (Capitol) 4946 4429 528562 23 14700 g,’:ﬁ%:gglgrngp(j;’e"z‘;‘,’l%migv gg
©  BROOKS & DUNN Only In America (Aristz) 4385 4218 485923 11 1480 | jawiE oA Suver (vercuny >
@ TRISHA YEARWOOD | Would've Loved You Anyway (MCA) 4356 +250 475172 23 145/1 | TOBY KEITH | Wanna Talk About Me (DreamWorks) 21
JO DEE MESSINA Downtime (Curb) 4036 -474 425028 22 149/0 | DAVID BALL Rid?ng With Private Malone (Duaitone) 19
o @ TIMMCGRAW Angry All The Time (Curb) 3872 +472 450198 8 14811 fg’;‘E‘EEI‘JI‘E‘;‘; ﬁ:‘mm‘gm@@m e }g
v @ ALAN JACKSON Where | Come From (Arista) 3571 +422 386152 8 14810 | yonreomery GENTRY Cold One Comi On (Colimbia) 15
8 o RASCAL FLATTS While You Loved Me (Lyric Street) 3536  -532 364110 24 147/0 | KENNY GHESNEY The Tin Man (BNA) 13
1l @  PHIL VASSAR Six-Pack Summer (Arista) 3492 +309 376743 13 144/0 | MARK MCGUINN That's A Plan (VFR) 13
; = CHRIS CAGLE Laredo (Capito)) ‘ 3225 612 333226 29 1450 I?F“F%”Eg”sﬁgEJLuEsgtige“{'heintel'[]"Tﬁv‘jvgfef“{;ﬂ . }g
3 ® CAROLYN DAWN JOHNSON Complicated (Arista) 3124 +183 337905 20 14172
" O MARTINA MCBRIDE When God Fearin’ Women Get... (RCA) 2964 +139 325372 11 142/2
1 @ TAMMY COCHRAN Angels In Waiting (Epic) 2765 4158 273983 23 131/3
9 @ TRICK PONY On A Night Like This (H2E/WB) 2627 +178 265072 18 133/4
b3 0 REBA MCENTIRE I'm A Survivor (MCA) 2468 +320 271189 % 14277
b @ TRAVIS TRITT Love Of A Woman (Columbia) 2465 +152 279721 12 141/5
8 19 SONS OF THE DESERT What { Did Right (MCA) 2433 <21 245670 29 130A1
15 »  DIAMOND RIO Sweet Summer (Arista) 2283 -388 230888 17 133/0
] @  DIXIE CHICKS Heartbreak Town (Monument) 2117 +710 224248 10 12772
u @ JEFF CARSON Real Life (I Never Was...) (Curb) 2058 +179 202926 16 13013
27 @  TRACE ADKINS I'm Tryin’ (Capitol) 1907 +321 216613 8 127110 MOStPII’;i,’s'eased
» @  ANDY GRIGGS How Cool is That (RCA) 1884  +39 182199 17 1231 TOAL
s @ MARK WILLS Loving Every Minute (Mercury) 1852 423 192565 20  125/4 | AFTSTTME VRS RN
% @  CHELY WRIGHT Never Love You Enough (V/CA) 1549 +106 164231 15 118/2 | LONESTAR With Me (BNA) i +477
@ a LEEANN WOMACK Why They Call It Fallng (VCA) 1536 -040 154263 21  144/0 E'Y“ﬁsf$5Sﬁﬁ'oﬁ"%‘ﬁa?{'J&i;&"énﬂcﬁé?ay = ZZZS
w @  KENNY CHESNEY The Tin Man (BNA) 1352 4200 144597 6 4M3 | o cson Wiere | Come From (Aristy) 422
2 @ MARK MCGUINN That's A Plan (VFR) 1234 +144 116654 12 102/13 | TRAGE ADKINS I'm Tryin' (Capitol) +321
Breaker @  LDNESTAR With Me (BNA) 1221 +477 128247 3 107/27 | REBA MCENTIRE I'm A Survivor (MCA) +320
s @ GARY ALLAN Man Of Me (MCA) 1179 4174 123605 10  103/10 | BRAD PAISLEY Wrapped Around (Arista) +312
s =  DARRYL WORLEY Second Wind (DreamWorks) 1102 -864 118200 22 1300 EELL,\,‘({ACSHSQ&“:‘?T'Jrf‘:'}lﬁ‘;\‘ﬂ“a';‘%%s’a) it
3 @  JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks) 1002 +123 100505 13 100/1 TOBY KEITH I'm Just Talkin' About Tonight (DreamWorks) +287
k3 €  CLAY WALKER If You Ever Feel Like Lovin' (Giant/WB) ‘ 788 +88 95031 9 T1/2
® €@  STEVE HOLY Good Morning Beautifui (Curb) 715 4223 85204 6 78111
% €  JOE DIFFIE In Another World (Monument) 641 +50 57793 7 T7/4
2 €@ TOBY KEITH | Wanna Talk About Me (DreamWorks) 638 +247 92077 3 41/21
“ €@ TRACY BYRD Just Let Me Be In Love (RCA) 577 +221 60190 3 68/13
@  BRAD PAISLEY Wrapped Around (Arista) 501 +312 53141 1 70/23
a @ AARON TIPPIN Always Was (Lyric Street) 459 +13 36788 5 59/5
ki «  TERRI CLARK Getting There (Mercury) 423 -164 41834 9 60/0
@ @ COLLIN RAYE Ain't Nobody (Gonna Take...) (Epic) 421 439 32581 4 5806 Breakers.
kS s TIM RUSHLOW Crazy Life (Scream) 407 -25 41321 i 48/4
% @  JEFFREY STEELE Something In The Water (Monument) 381 +144 36516 2 53/13 o ———
s @ MONJGOMERY GENTRY Cold One Comin’ On (Columbia) 365 +150 36029 3 5115 NOW PLAYING ON 60% OF
@ s  MARSHALL DYLLON She Ain't Gonna Cry (Dreamcatcher) 288 -85 23354 8 5600 - THE REPORTING PANEL
8 @ BRIAN MCCOMAS Night Disappear With You (Lyric Street) 282 +62 28590 3 48/12
s @ GEORGE JONES The Man He Was (Bandit/BNA) 272 425 24620 5 2500 LONESTAR
s @ KENNY ROGERS Beautiful (AHl That You...) (Dreamcatcher) 264 456 27267 2 486 il ,!Y,'é',‘t!ff u(flxll()1 —
@ _ CHAD BROCK Tell Me How (Warner Bros.) 248 479 24608 2 3577 27 Kdds = eees 34-30
150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total
points for the airplay week of Sunday 8/19-Saturday 8/25. Bullets appear on songs gaining points/plays or remaining flat from previous week. If Most Added is the total number of new adds officially reported to R&R
two songs are tied in total points/plays, the song being played on more stations is placed first. Breaker status is assigned to songs achieving by each reporting station. Songs unreported as adds do not count
airplay at 60% of reporter base for the first time. Songs that are down in points/plays for three consecutive weeks and below No. 1 are moved to toward overail total stalions playing @ song. Most Increased Plays
recurrent. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used lists the songs with the greatest week-to-week increases in total
herein with permission from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc. hlays:
- : ;s o
Country radio, | o= 2 P C ARHY ON Repusblic>
Thank you ¥ . ~ UNIVERSAL
VEHY mllch - i STARTING STRONG IN ALL REGIONS
- WSH KT WIRK KRST WBEE WEZL
; = W
'or vour earlv ' KNUE KZSN KSSN WDEN KAYD KDRK
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R&R’'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
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ARTIST TITLE LABEL(S)

TOBY KEITH I'm Just Talkin' About Tonight (DreamWorks)
BLAKE SHELTON Austin (Warner Bros.)

BROOKS & DUNN Only In America (Arista)

KEITH URBAN Where The Blacktop Ends (Capitol)

CYNDI THOMSON What | Really Meant To Say (Capitol)
TRISHA YEARWOOD | Would've Loved You Anyway (MCA)
TIM MCGRAW Angry All The Time (Curb)

PHIL VASSAR Six-Pack Summer (Arista)

ALAN JACKSON Where | Come From (Arisfa)
RASCAL FLATTS While You Loved Me (Lyric Street)
CAROLYN DAWN JOHNSON Complicated (Arista)
JO DEE MESSINA Downtime (Curb)

MARTINA MCBRIDE When God Fearin’ Women Get...
SONS OF THE DESERT What | Did Right (MCA)
TRAVIS TRITT Love Of A Woman (Columbia)
TRICK PONY On A Night Like This (H2E/WB)

CHRIS CAGLE Laredo (Capitol)

REBA MCENTIRE I'm A Survivor (MCA)

TAMMY COCHRAN Angels In Waiting (Epic)

DIXIE CHICKS: Heartbreak Town (Monument)
MARK WILLS Loving Every Minute (Mercury)
DIAMOND RIO Sweet Summer (Arista)

LONESTAR With Me (BNA)

TRACE ADKINS I'm Tryin' (Capitol)

ANDY GRIGGS How Cool Is That (RCA)

JEFF CARSON Real Life (I Never Was...) (Curb)
CHELY WRIGHT Never Love You Enough (MCA)
KENNY CHESNEY The Tin Man (BNA)

GARY ALLAN Man Of Me (MCA)

MARK MCGUINN That's A Plan (VFR)

JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks)
LEE ANN WOMACK Why They Call It Falling (MCA)

JOE OIFFIE In Another World (Monument)

TRACY BYRO Just Let Me Be In Love (RCA)

OARRYL WORLEY Second Wind (Dreaml/orks)

BRAD PAISLEY Wrapped Around (Arista)

CLAY WALKER If You Ever Feet Like Lovin’ (Giant/WB)

TOBY KEITH | Wanna Talk About Me (DreamWorks)

STEVE HOLY Good Morning Beautiful (Curb)

AARON TIPPIN Always Was (Lyric Street)

COLLIN RAYE Ain't Nobody (Gonna Take...} (Epic)
MONTGOMERY GENTRY Cold One Comin’ On (Columbia)
GEORGE JONES The Man He Was (Bandit/BNA)

TERR! CLARK Getting There (Mercury)

JAMIE O'NEAL Shiver (Mercury)

TIM RUSHLOW Crazy Life (Scream)

CONFEDERATE RAILROAD That's What Brothers Do (Audium)
CHAD BROCK Tell Me How (Warner Bros.)

PERFECT STRANGER The Hits (Curb)

PAT GREEN Carry On (Republic/Universal)

(RCA)

i)
1146
1128
1116
1112
1102
1053
891
888
873
768
760
754
744
718
696
691
652
605
580
542
521
520
480
an
466
432
410
382
372
359
327
319
239
228
226
223
217
181
170
165
137
102
101
93
88
88
Ik
65
55
51

4=
PLAYS

-93
-120
+16
-106
+47
+28
+146
+78
+111
-282
+14
-122
+19
-8
+46
+23
-304
+70

-25
+24
-101
+133
+22
-13
+57
-10
+40
+33
+72
+3
-387
+45
+100
-319
+101
+40
+135
+69
+23
+15
+51
+20
-61
+37
+37
+28
+22
-7
+22

GROSS

IMPRESSIONS
(o0

43983
42790
42950
42274
42287
41464
34969
35133
34828
28782
29306
28551
28606
26609
28385
27450
24624
23237
20697
21227
20344
20214
18539
18071
18313
17061
16888
14497
15292
12840
12648
11695
9505
8442
9599
8603
9508
6880
6678
7163
4787
4090
3630
3131
3965
4494
3407
2561
3199
3171

WEEKSON  TOTAL STATIONSI

CHART
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32/0
31/0
32/0
31/0
32/0
32/0
32/0
32/0
32/0
26/0
32/0
25/0
310
301
32/0
310
25/0
32/0
270
29/0
30/0
23/0
31/4
30/0
25/0
26/1
27/0
28/0
211
2P
25/0
130
211
22/6
11/0
21/
1973
16/12
14/5
13/0
15/0
13/6
i
10/0
12/6
n
93
8/1
30
6/4

Most Added -

ARTISTTITLE LABEL(S}
TOBY KEITH | Wanna Talk About Me (DreamWorks) 1
TRACY BYRD Just Let Me Be In Love (RCA)

BRAD PAISLEY Wrapped Around (Arista)
MONTGOMERY GENTRY Cold One Comin’ On (Columbia)
JAMIE 0°NEAL Shiver (Mercury)

SARA EVANS Saints & Angels (RCA)

JO DEE MESSINA W/TIM MCGRAW Bring On... (Curb)
STEVE HOLY Good Morning Beautiful (Curb)

JEFFREY STEELE Something In The Water (Monvment)
LONESTAR With Me (BNA)

PAT GREEN Carry On (Republic/Universal)

CLAY WALKER If You Ever Feel Like Lovin' (Giant/WB)
CONFEDERATE RAILROAD That's What... (Audium)
BRIAN MCCOMAS Night Disappear... (Lyric Street)
MARK MCGUINN That's A Plan (VFR)

HAL KETCHUM Don't Let Go (Curb)

SONS OF THE DESERT What | Did Right (MCA)

GARY ALLAN Man Of Me (MCA)

JEFF CARSON Real Life (I Never Was...) (Curb)

JOE DIFFIE In Another World (Monument)

§
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Most Increased
Plays

TOTAL
PLAY
INCREASE

+146

ARTIST TITLE LABEL(S)
TIM MCGRAW Angry All The Time (Curb)

| TOBY KEITH | Wanna Talk About Me (DreamWWorks) +135
LONESTAR With Me (BNA) +133
ALAN JACKSON Where | Come From (Arista) +#11
BRAD PAISLEY Wrapped Around (Arista) +101
TRACY BYRD Just Let Me Be In Love (RCA) +100
PHIL VASSAR Six-Pack Summer (Arista) +78
MARK MCGUINN That's A Plan (VFR) +72
REBA MCENTIRE I'm A Survivor (MCA) +70
STEVE HOLY Good Moming Beautiful (Curb) +69
JEFF CARSON Real Life (I Never Was...) (Curb) +57

MONTGOMERY GENTRY Cold One Comin’ On (Columbia) +51

33 Country Indicator reporters in markets 144-205. Songs ranked by total plays for the airplay week of Sunday 8/19-Saturday 8/25.

©2001, R&R Inc.

CYNDI THOMSON What | Really Meant To Say (Cagitol) +47
TRAVIS TRITT Love Of A Woman (Columbia) +46
JOE DIFFIE In Another World (Monument) +45
KENNY CHESNEY The Tin Man (BNA) +40
CLAY WALKER If You Ever Feel Like Lovin’ (Giant WB) +40
JAMIE O’NEAL Shiver (Mercury) +37
TiM RUSHLOW Crazy Life (Scream) +37
GARY ALLAN Man Of Me (MCA) +33
JEFFREY STEELE Something In The Water (Monument) +32
SARA EVANS Saints & Angels (RCA) +31
TRISHA YEARWOOD | Would've Loved You... (MCA) +28
CONFEDERATE RAILROAD That's What... (Audium)  +28
MARK WILLS Loving Every Minute (Mercury) +24
TRICK PONY On A Night Like This (H2E/WB) +23
AARON TIPPIN Always Was (Lyric Street) +23
KENNY ROGERS Beautiful... (Dreamcatcher) +23
TRACE ADKINS I'm Tryin® (Capitol) +22
CHAD BROCK Tell Me How (Warner Bros.) +22

LOG ON & LEAP AHEAD

Get music first @

www.rrmusicmeeting.com
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EXCLUSI VE NATIONAL MUSIC RESEARCH ESTIMATES August 31, 2001
BuLLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 5-11.

TOTAL
ARTIST Title (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  OISLKE  BURN u s
A

AT o =3 FFYY

TAMMY COCHRAN Angels In Waiting (Epic) 33.0% 6938% 17.8% 94.5% 50% 2.5% |_|_ou1'
TOBY KEITH #'m Just Talkin’ About Tonight (DreamWorks) 3%5.0% 68.8% 195% 97.3% 7.3% 1.8%
BLAKE SHELTON Austin (Warner Bros.) 385% 67.0% 20.8% 94.8%  2.8% 4.3% assword of the Week:
KEITH URBAN Where The Blacktop Ends (Capitol) 29.3% 663% 21.0% 96.8%  6.0% 3.5% QR“;,?’ e Week: Where
Z 27 CeK.!
DARRYL WORLEY Second Wind (DreamWorks) 285% 66.3%  19.8% 93.0%  45%  25% |, oo "C{w,',f,y Ay
ALAN JACKSON Where | Come From (Arista) 36.3% 65.0%  15.3%  87.5% 5.3%  2.0% | casseues for your personal use? What do
WARREN BROTHERS Where Doss It Hurt (BNA 248% 63.5% 20.8% 943%  B3%  0.8% [l nree e
TRISHA YEARWOOD | Would've Loved You Anyway (MCA) 29.8% 63.3% 20.5% 97.8% 8.3% 5.8% a big star? What is a fair price to pay
for CDs and cassettes from newer coun-
CHRIS CAGLE Laredo (Capitol) 6.8% 62.0%  230% 955%  43%  B3% [ e e e
TRICK PONY On A Night Like This (H2E/WB) 25.5% 61.5% 28.0% 95.3% 4.3% 1.5% vey, bringing the total sample to 400
PHIL VASSAR Six-Pack Summer (Arista) 235% 60.0% 23.3% 89.8%  4.3% 2.3% |Prersons)
CYNDI THOMSON What | Really Meant To Say (Capitol) 22.0% 60.0%  27.5% 93.6%  4.0% 2.3% | ToulSumple 6
RASCAL FLATTS While You Loved Me (Lyric Street) 225% 585%  20.8% 94.3%  3.3%  28% | musecilysoms 2%
JO DEE MESSINA Downtime (Curb) 19.0% 57.3% 29.3% 945%  5.3% 2.8% | $15-16.99 forstarartist: 8%
q 7 5 0 5 $15-16.99 for new artist: 6%
BROOKS & DUNN Only in America (Arista) 2.3% 56.3%  25.5%  925%  B.3%  25% g3 1500 st isc 300
TRAVIS TRITT Love Of A Woman (Columbia) 20.8%  55.8% 20.0%  80.5% 4.3%  0.5% | $13-14.99 for new artist: 18%
LEE ANN WOMACK Why They Call it Falling (MCAJ 225% 553%  27.8% 95.3%  B.5% 3.8% 311290 orsuransc %
DIAMOND RIO Sweet Summer (Arista) 14.8% 54.8% 31.8%  91.0% 3.3%  1.3% | $10.99 or less for star artist: 16%
MARTINA MCBRIDE When God Fearin’ Women Get... (RCA)  21.0%  53.0%  26.8% 90.0%  9.5%  0.8% | 51099 orlessfornewartist: 50%
MARK WILLS Loving Every Minute (Mercury) 17.0%  53.0% 24.0%  83.8% 6.3%  0.5% {’v'al Mart /K Marttvoe stores: 65%
TIM MCGRAW Angry All The Time (Curb) 16.0% 493% 265.3% B20%  6.8%  0.8% | Moygecysoms 5%
SONS OF THE DESERT What | Did Right (MCA) 17.8% 49.0%  263% 83.8%  75% 1.0% |SIS1699 orsaranio: 7%
ANDY GRIGGS How Goa! Is That (RCA) 163% 47.0%  19.0%  T3E%  TA%  05% | o) oo e ®
TRACE ADKINS I'm Tryin' (Capitol) 145% 46.3%  255% 76.8%  3.3%  1.8% [ $13-14.99 for new arist: 17%
REBA MCENTIRE |'m A Survivor (MCA) 16.0% 45.5%  253% 78.8%  65%  15% |[312% browans s
JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks) 16.3%  45.3% 28.5%  85.0% 9.3%  2.0% | $10.99 or less for star artist: 16%
KENNY CHESNEY The Tin Man (BNA) 165% 44.8% 19.0% 70.8%  6.3%  0.8% | 51099 orlessfornewartis: 49%
CAROLYN DAWN JOHNSON Complicated (Arista) 125% 445%  320% 893% 105% 23% P2
CLAY WALKER If You Ever Feel Like Lovin’ Me Again (Giant /WB) 15.0%  43.8%  20.3%  68.8%  3.0%  1.0% | Myspecoiy siores 325
DIXIE CHICKS Heartbreak Town (Monument) 16.0%  43.0% 255%  75.8% 5.0%  2.3% | $15-16.99 for star artist: 6%
MARK MCGUINN That's A Plan (VFR) 13.3%  39.8%. 21.0% 86.0%  55%  D.3% | 51 1ve0 e oo
GARY ALLAN Man Of Me (MCA) 10.5% 39.0%  30.5% 79.3%  9.3%  0.5% | $13-14.99 for new artist: 20%
$11-12.99 for star artist: 47%
CHELY WRIGHT Never Love You Enough (MCA) 1.3% 35.0% 328% 86.8% 16.5%  1.8% | 500 e S
LONESTAR With Me (BNA) 9.0% 31.5%  20.0% 60.0%  85%  0.0% | $10.99 or less for star artist: 15%
JEFF CARSON Real Life (Curb) 1.3% 305% 21.0% 558%  3.8%  0.5% 31099 0orlessfornew anist: 46%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a} ! Like It A Lot, In Fact it's One Of My Favorites b)
1Like It c)it's Okay..Just So-So d}!Don't Like It e)I'm Tired Of Hearing It On The Radio f}1Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample
is composed of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY., Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charieston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI. Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno,
Bakersfield, Spokane, WA., Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2001 R&R Inc. © 2001 Bullseye Marketing Research Inc.
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When you’re ready to take it to the streets, the
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The New Album Gallery

WO oo
T L

TRACE ADKINS
“I'm Tryin"* (Capitol)

I got on Trace Adkins because I felt that it
really dealt with issues that, unfortunately,
many people have to deal with. Sometimes
people don’t realize how hard some issues
may be on others, and you just do the best you
can. This song clearly exemplifies that. One
thing we haven’t had to try to do is get phone
reaction. It's happened naturally because the
audience really likes the song.

OUT OF Greg Cole, OM
THE\ BQ KRMD/Shreveport, LA

MARK MCGUINN
"That’s A Plan” (VFR)

Mark McGuinn’s success with “Mrs. Steven
Rudy” combined a slightly different song-
writing point of view, relatable lyrics, a good
hook and fairly minimal instrumentation to
produce a unique, fresh sound. People took
notice. Mark continues that combination in
“That's a Plan.” Early phone activity on
“Plan” has been slowly growing on KRMD,
similar to his debut.

00un try A ctlon

m Mark Allen, MD

oy WQHK (K105)/Ft. Wayne, IN
THE BOX

TIM RUSHLOW
"Crazy Life” (Scream)

I wanted to take the time to comment on a
great record! I love Tim Rushlow’s “Crazy
Life.” Label politics be damned, this record
deserves to be a hit! In the days when songs |
like “The Little Girl,” “She Misses Him” or
“Holes in the Floor of Heaven” dominate our
airwaves, along comes a song whose lyrics
just ask us to be happy in our lives. “Crazy
Life” puts a smile on my face every time I hear
it here on K105. It is getting great positive
phone reaction, and I implore programmers
to put this hit on the radio.

FLASHERCK

5 — g "

YEAR AGO
£ =

*No. I: “What About Now” — Lonestar (third week)

*No. I: “Down To My Last Teardrop” — Tanya Tucker

YEARS AGO

* No. |: “Brand New Man” — Brooks & Dunn

@ YEARS AGO B

*No. I: “In Love” — Ronnie Milsap

YEARS AGO

* No. I: “(There’s) No Getting...” — Ronnie Milsap (second week)

@YEARS AGO

* No. I: “(’m A) Stand By My Woman Man” — Ronnie Milsap

KELLY

MUSIC RESEARCH

610-446-0318

www.KellyMusicResearch.com
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New & Active

JAMIE O’NEAL Shiver (Mercury)
Total Plays: 247, Total Stations: 51, Adds: 21

DAVID BALL Riding With Private Malone (Dualtong)
Total Plays: 214, Total Stations: 25, Adds: 19

| TRACY LAWRENCE Life Don't Have To... (Atlantic)
Total Plays: 171, Total Stations: 14, Adds: 5

SHANNON BROWN Baby | Lied (BNA)
Total Plays: 163, Total Stations: 34, Adds: 7

CONFEDERATE RAILROAD ...Brothers Do (Audium)
Total Plays: 130, Total Stations: 21, Adds: 7

MARY CHAPIN CARPENTER ...Leaving You (Columbia)
| Total Plays: 124, Total Stations: 14, Adds: 1

JAMESON CLARK Don't Play Any Love Songs (Capitol)
Total Plays: 116, Total Stations: 18, Adds: 4

PAT GREEN Carry On (Republic/Universal)
Total Plays: 92, Total Stations: 27, Adds: 23

SARA EVANS Saints & Angels (RCA)
Total Plays: 87, Total Stations: 25, Adds: 19

JO DEE MESSINA W/TIM MCGRAW Bring On... (Curb)
 Total Plays: 62, Total Stations: 19, Adds: 19

BILLY GILMAN Elisabeth (Epic)
Total Plays: 33, Total Stations: 12, Adds: 11

Songs ranked by total points.

KSON/San Diego held a Neon Circus and Wild West Show
promotion recently. The morning team even hung out
with Columbia recording artists Montgomery Gentry.
Pictured (l-r} are KSON morning guy Kris Rochester, Eddie
Montgomery, Troy Gentry and KSON morning guy Tony
Randall.

e P

MEET AND EAT
Capitol recording artist Keith Urban hosted a “Meet and
Eat” at Qutback Steakhouse in Washington, DC the night
before his appearance at Nissan Pavilion with Brooks &
Dunn. Pictured (l-r) are WMZQ/Washington Promotions
Director Wendie Vestfall, Urban and ‘MZQ Programming
Assistant Shelly Rose.

PLEASE SEND

YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Heidi Van Alstyne:
10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 90067

National Radio Formats

ABC RADIO NETWORKS
Coast-To-Coast

Mark Edwards » 972-991-9200

Adds:

CHAD BROCK Tell Me How

CONFEDERATE RAILROAD What Brothers Do
TRACY LAWRENCE Life Shouldn't Have...
MARK WILLS Loving Every Minute
Movers:

JO DEE MESSINA Downtime

KEITH URBAN Where The Blacktop Ends
TOBY KEITH I'm Just Talkin' About Tonight
BLAKE SHELTON Austin

CYNDI THOMSON What | Really Meant To Say

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Adds:

SHANNON BROWN Baby | Lied
TRACY BYRD Just Let Me Be In Love
BRAD PAISLEY Wrapped Around

Hottest:

TAMMY COCHRAN Angels In Waiting
BROOKS & OUNN Only In America

JONES RADIO NETWORKS

Music Programming/Consulting
Ken Moultrie » 800-426-9082
Mainstream Country

Ray Randall/Hank Aaron
Adds:

BRAO PAISLEY Wrapped Around
Hottest:

TOBY KEITH I'm Just Talkin' About Tonight
BROOKS & DUNN Only In America

CYNDI THOMSON What | Really Meanf To Say
TIM MCGRAW Angry All The Time

TRISHA YEARWOOD | Would've Loved You Anyway

New Country

L.J. Smith/Hank Aaron

Adds:

TRACY BYRD Just Let Me Be In Love

TOBY KEITH | Wanna Talk About Me

JEFFREY STEELE Somethin' In The Water
Hottest:

TOBY KEITH I'm Just Talkin' About Tonight
BROOKS & DUNN Only In America

CYNDI THOMSON What | Really Meant To Say
TIM MCGRAW Angry All The Time

TRISHA YEARWOOD | Would've Loved You Anyway
Lia

Ken Moultrie/Hank Aaron

Adds:

TRAVIS TRITT Love Of A Woman

TRICK PONY On A Night Like This

Hottest:

TOBY KEITH I'm Just Talkin' About Tonight

* KEITH URBAN Where The Blacktop Ends

CYNDI THOMSON What | Really Meant To Say
TIM MCGRAW Angry All The Time
TRISHA YEARWOOO | Would've Loved You Anyway

CD COUNTRY

| Rick Morgane 303-784-8758

Adds:

BRIAN MCCOMAS Night Disappear With You
JEFFREY STEELE Something In The Water

3 OF HEARTS Arizona Rain

Hottest:

BLAKE SHELTON Austin

CYNDI THOMSON ‘What | Really Meant To Say
JO DEE MESSINA Downtime

BROOKS & DUNN Only In America

24 HOUR FORMATS
Jim Murphy » 303-784-8700

US COUNTRY
Penny Mitchell

Adds:
CONFEDERATE RAILROAD What Brothers Do
BRAD PAISLEY Wrapped Around

Hottest:

CYNDI THOMSON What | Really Meant To Say
BROOKS & DUNN Only In America

ALAN JACKSON Where | Come From

TOBY KEITH I'm Just Talkin® About Tonight
BLAKE SHELTON Austin

GREAT AMERICAN COUNTRY
John Hendricks

Adds:

TRACE ADKINS I'm Tryin'

TOBY KEITH | Wanna Talk About Me

TRACY LAWRENCE Life Don't Have To Be So Hard
ELBERT WEST Unpredictable

Elite:

BROOKS & DUNN Only Jn America

TOBY KEITH I'm Just Talkin' About Tonight
RASCAL FLATTS While You Loved Me

BLAKE SHELTON Austin

CYNDI THOMSON What | Really Meant To Say
KEITH URBAN Where The Blacktop Ends
PHIL VASSAR Six-Pack Summer

DARRYL WORLEY Second Wind

| TRISHA YEARWOOD | Would've Loved You Anyway

PREMIERE RADIO NETWORKS

After Midnite
KELLY ERICKSON » 818-461-5435

Adds:

KENNY CHESNEY The Tin Man
LONESTAR With Me

MARK MCGUINN That's A Plan

CHELY WRIGHT Never Love You Enough
Hots:

KEITH URBAN Where The Blacktop Ends

TOBY KEITH 'm Just Talkin' About Tonight
BLAKE SHELTON Austin

TRISHA YEARWOOD | Would've Loved You Anyway
CYNDI THOMSON What | Really Meant To Say
BROOKS & DUNN Only In America

ALAN JACKSON Where | Come From

RADIO ONE COUNTRY PLAYLIST
JIM WEST » 970-949-3339

Adds:
GARY ALLAN Man Of Me
MARK MCGUINN That's A Plan

Hottest:

BROOKS & DUNN Only In America
CYNDI THOMSON What | Really Meant To Say
BLAKE SHELTON Austin

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000
Mainstream Country

David Felker
Adds:
No Adds

Hottest:

BLAKE SHELTON Austin

TOBY KEITH I'm Just Talkin' About Tonight
KEITH URBAN Where The Blacktop Ends
BROOKS & OUNN Only In America

JO DEE MESSINA Downtime

Hot Country
Jim Hays

Adds:
PAT GREEN Carry On

| LONESTAR With Me

Hottest:

KEITH URBAN Where The Blacktop Ends
BLAKE SHELTON Austin

TOBY KEITH ('m Just Talkin' About Tonight
CYNDI THOMSON What | Really Meant To Say
ALAN JACKSON Where | Come From

Young & Elder

David Felker

Adds:

MARK MCGUINN That's A Plan

Hottest:

BLAKE SHELTON Austin

TOBY KEITH I'm Just Talkin' About Tonight
KEITH URBAN Where The Blacktop Ends
JO DEE MESSINA Downtime

CHRIS CAGLE Laredo

GREAT

:
N
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.
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COUNTRY |

14.3 miliion households

| ADDS ]

TRACE ADKINS I'm Tryin’

TRACY LAWRENCE Life Don't Have To Be So Hard
TOBY KEITH | Wanna Talk About Me
ELBERTWEST Unpredictable

| TOP 10

KENTUCKY HEADHUNTERS Louisiana CoCo

CHELY WRIGHT Never Love You Enough

TOBY KEITH I'm Just Talkin' About Tonight
TRISHA YEARWOOO | Would've Loved You Anyway
BLAKE SHELTON Ausfin

JESSICA ANOREWS Helplessly, Hopelessly
LONESTAR 'm Already There

CYNOITHOMSON What | Really Meant To Say
BILLY GILMAN She's My Girl

TRICK PONY On A Night Like This

Information cusrent as of August 31, 2001.

CM1

COUNTRY MUSIC TELEVISION

48.3 milhion households
Paul Hastaba, St. VP/GM
Chris Part, VPMusic & Talent

| ADDS

BERING STRAIT Jagged Edge Of A Broken Heart
TOBY KEITH | Wanna Talk About Me
TRACE ADKINS I'm Tryin'

| TOP 12

TOBY KEITH I'm Just Talkin' About Tonight
LONESTAR ['m Already There

KEITH URBAN Where The Blacktop Ends
OARRYL WORLEY Second Wind

BROOKS & OUNN OnlyIn America
CAROLYN DAWN JOHNSON Complicated
CYNDI THOMSON What | Really Meant To Say
TRICK PDNY On A Night Like This

DOLLY PARTON Shine

CHELY WRIGHT Never Love You Enough
TAMMY COCHRAN Angels In Waiting

MARTINA MCBRIDE When God Fearin® Women Get The Blues
CHRIS CAGLE Laredo

CYNDI THOMSON What [ Realty Meant To Say

FAITH HILL There You'll Be

KEITH URBAN Where The Blacktop Ends

JAMIE 0'NEAL When | Think About Angels
LONESTAR I'm Already There

TOBY KEITH 'm Just Talkin' About Tonight

| HOT SHOTS

JEFFREY STEELE Somethin' In The Water

JESSICA ANDREWS Helplessly, Hopelessty

MARTINA MCBRIDE When God Fearin’ Women Get The Blues
TRAVIS TRITT Love Of AWoman

Heavy rotation songs receive 28 plays per vseek.

Hot Shots receive 21 plays per week.

Information current as of August 22, 2081
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BY MEDLABASE™ America’s Best Testing Country Songs 12+ For The Week Ending 8/31/01.

C RateTheMusic.com

Artist Title (Label) Lw Familiarity Burn D Familiarity
BLAKE SHELTON Austin(Warner Bros.) 4,16 419 98% 26% 4.22 98% 25%
MONTGOMERY GENTRY She Couldn't Change Me(Columbia) 4.00 3.99 98% 30% 4.18 98% 25%
TOBY KEITH I'm Just Talkin’ About Tonight(DreamWorks) 3.99 3.99 98% 25% 4.12 98% 21%
RASCAL FLATTS While You Loved Me(Lyric Street) 3.96 3.92 93% 22% 3.98 93% 19%
ALAN JACKSON Where | Come From(Arista) 3.95 3.92 92% 15% 4.06 95% 13%
SONS OF THE DESERT What | Did Right(MCA) 3.92 3.89 83% 13% 3.93 84% 11%
LONESTAR I'm Already There (BNA) 3.091 3.94 99% 41% 4.01 100% 39%
CHRIS CAGLE Laredo(Capitol) 3.91 3.91 98% 28% 3.82 98% 31%
KEITH URBAN Where The Blacktop Ends(Capitol) 3.90 3.86 98% 28% 3.91 98% 27%
TRISHA YEARWOOD | Would've Loved You Anyway(MCA) 3.88 3.81 97% 24% 4.01 98% 22%
CYNDI THOMSON What | Really Meant To Say(Capitol) 3.87 3.90 94% 20% 3.84 95% 20%
LEE ANN WOMACK Why They Call it Falling(MCA) 3.87 3.84 96% 24% 3.89 96% 24%
CAROLYN DAWN JOHNSON Complicated(Arista) 3.86 3.83 92% 19% 3.82 92% 19%
BROOKS & DUNN Only in America(Arista) 3.86 3.88 96% 22% 3.88 97% 21%
TiM MCGRAW Angry All The Time(Curb) 3.85 3.83 89% 16% 3.87 89% 16%
MARK WILLS Loving Every Minute(Mercury) 3.85 3.75 84% 12% 3.86 85% 1%
TRAVIS TRITT Love Of A Woman(Columbia) 3.83 3.79 84% 10% -3.02 88% 10%
TRICK PONY On A Night Like This (HZEWB) 3.83 3.81 90% 14% 3.85 89% 13%
KENNY CHESNEY The Tin Man(BNA} 3.83 - 69% 8% 3.87 68% 6%
JEFF CARSON Real Life () Never Was The Same Again)(Curb) 3.81 3.77 68% 10% 3.89 66% 8%
PHIL VASSAR Six-Pack Summer(Arista) 3.80 3.81 95% 20% 3.82 95% 20%
DIAMOND RIO Sweet Summer(Arista) 3.78 3.76 89% 18% 3.83 88% 17%
CHELY WRIGHT Never Love You Enough(MCA) 3.75 3.77 83% 14% 3.76 82% 13%
DARRYL WORLEY Second Wind (DreamWorks) 3.70 N 90% 19% 3.86 88% 14%
TAMMY COCHRAN Angels In Waiting (Epic) 3.69 3.65 93% 28% 3.84 93% 24%
MARTINA MCBRIDE When God-Fearin’ Women Get The Blues(RCA) 3.67 3.64 93% 20% 3.66 93% 20%
ANQY GRIGGS How Cool Is That(RCA) 3.64 3.58 73% 11% 3.67 1% 11%
JO DEE MESSINA Downtime(Curb) 3.63 3.61 98% 38% 3.73 98% 36%
DIXIE CHICKS Heartbreak Town(Monument) 3.60 3.67 85% 20% 3.47 83% 22%
REBA MCENTIRE I'm A Survivor(MCA) 3.57 3.57 83% 14% 3.69 86% 13%

Total sample size is 1007 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who-said they are tired of hearipg the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 25-54). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace caflout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents | Waoing For Adds 9401
oo TS LS TomL CHARLIE ROBISON Right Man For The Job (Columbia)
JAMIE O’NEAL When | Think About Angels(Mercury) 3548 TRACY LAWRENCE Life Don’t Have To Be So Hard (Atlantic/WB)
LONESTAR I'm Already There(BNA) 3287 Listen now to these and other hot/new releases on =
MONTGOMERY GENTRY She Couldn't Change Me(Columbia) qou, §| ] Ui MEBUATD i A TR [, 1 nliTbl deE aion
- _ i = for new music.www.rrmusicmeeting.com
BROOKS & OUNN Ain't Nothing ‘Bout You(Arista) 2584
! TRAVIS TRITT It's A Great Day To Be Alive(Columbia) 2534
l KENNY CHESNEY Don’t Happen Twice(BNA) 2361
SARA EVANS | Could Not Ask For More(RCA) 2033
TIM MCGRAW Grown Men Don't Cry(Curb) 1883
DIAMOND RIO One More Day(Arista) 1664
JESSICA ANDREWS Who | Am(DreamWorks) 1577
TOBY KEITH You Shouldn’t Kiss Me Like...(DreamWorks) 1514
KEITH URBAN But For The Grace Of God(Capitol) 1443
BRAD PAISLEY Two People Fell In Love(Arista) 1272
PHIL VASSAR Just Another Day In Paradise(Arista) 1251
GARY ALLAN Right Where | Need To Be(MCA) 1222
ALAN JACKSON When Somebody Loves You(Arista) 1152 % :
TIM MCGRAW My Next Thirty Years(Curb) 1139 pens LIRL TP e TR . -
; As BMI's Patsy Bradley noted during the celebration for Blake Shelton’s hit “Austin,” it
SARA EVANS Born To Fly(RCA) 107 was a party of many firsts: the first No. 1 for songwriters David Kent and Kirstt Manna
GEORGE STRAIT If You Can Do Anything EIse(MCA) 1076 (heck, it was her first cut!) and the first No. 1 for Warner Bros. artist Shelton, Talbot
X = Music Publishing and producer Bobby Braddock. Pictured during the party are (l-r) Brad-
TOBY KEITH How Do You Like Me Now?(DreamWWorks) Lo dock, Bradley, Talbot’s Jana Talbot, Shelton, Manna, Kent and BMI's Paul Corbin.
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10 TV MCGRAW'My Next Thirty
10 FAITHHILLA My HeartHad..

WYNY/New York
(914) 5%2-1071
Méchell

12+ Cume 394,70C

1 Come From
Suwmv

CHELY WRIGHTNever Love You...

KZLANLOs Angeles
Emmis

(323} 882-8000
Curtis’Campos
12+ Cume 628,700

ARTIST/TITLE
TRIGHA'

Wouktve Loved...
CAROLYN DAWN.
TIMMCGRAW/Angry A8 The Time
LOMESTARTm Akready These

TRAVIS TRITTArS A Great Day...

BLAKE SHELTON/ALstin

TRAVIS TRITTA.ove O A Woman
CYNDI Y Really...

JESSICA

TIMWBMMM\C‘Y

BROOKS & DUNN/Only In America

KEITH URBANWhere The Blacsdop..

J0 DEE MESSINADOwntime

LEE AMN WOMACK/WRy They Callt._
VASSAR/Sor-Pack Summar

wusmcmuqn

TOBY «7iTH IWanna Tak ..
AN A JuMMCnl L Arec
REBA MCENTIREAM A Survivor
LONESTARTm Already There.
CHRIS

CAGLEAsred0
RAVIS TRITT/Love Of A Woman
LONESTARMWI Me

L

KYCY/San Francisco
h

(415) 391-9330
Thomas/Jof

12+ Cume 331.900

WXTU/Philadelphla
Beas)

(610) 667-9000
MeKayllack

12+ Cume 457,400

92.5

ARTISTTITLE
TOBY KETHI M Just Taldn..
PHIL VASSAR/Six-Pack Summer

LOMESTAR/'rn Already There
TOBY KETTH/You ShouldnL...
KEITHURBANBut For The Grace...

Fhulublphia's Couniy Saton

KPLY/Dallas-Ft. Werlh

(214) 526-2400 .
12+ Cume 538,200 the W

PLAYS

AW TW  ARTISTMITLE & (000)
52 51 | ACKSONMhere | Coma From 17187
49 51 TIMMCGRAW/AnGry AS The Time 17187
S0 48 KEITHURBANWhers The Btackao. 16176
31 47 CLAYWALKERAI You Ever Feel. 15839
42 47  TRAVISTRITTA.ove Ot AWoman 15639
51 47 GOMERY She Couldn... 15839
§1 46 TOBY KEMHA'mM Just 2 15502
53 44  RADNEYFOSTER../Texas n 1830 14828
36 40 | Rualy.., 13480
34 34 BROOKS & DUMN/Only in America 11458
35 34  TRACY LAWREMCE/Lie Don't Have.. 11458
35 33 JAMHE ONEALWNen | Think Aboul ma
48 29  BLAXESHELTOWAustin 9773
n MCBRIDEWhen God Fearin’— a7
1 28 » TOBY KEMHAVenna Tak... 9436
27 20 TRACE ADKINS'm Tryin' 9436
21 28 KENNY CHESNEY/Dont Happen Fwice 8762
30 25 BROOKS & DUNN/AINY Nothing. 425
< 24 3 GARY ALLANALIN Of Mo 8088
2% 23 ROBISONA Want You Bad s
. 21 3 LESLIE SATCHER Toxarkana (Wide. o1
%2 CHICKSHaartoreak Town 540
11 19 3 STEVEHOLY/Gosd Morning. 403
17 17 LONESTARA™ Already There 5729
20 18 CAGLEA o~ s
18 15 PATGREENTawtle Ot To... 5055
1715 MARKMOGUINNTI0 A 5055
9 15 M 5055
16 14 TEMMCGRANMY Next Yoars 4ans
17 1 MOGRAW/G:own Men Dont Cry ans
11 14 SARAEVANS/Bom To Ry ans
15 14 GEORGE STRAIT.W YouCan Do... Aans
15 14 FLATTSPrayin’ For | ans
" 13 ANDREWS/MWha | Am 4381
1313 KENNYCHESMEVALOSt a8
15 13 GARYALLAN/Right Where a8
14 13 DIAMOND RXOne More Day 4381
% 13 JODEEMESSIAY a8
9 12 LONESTARAVIat About Now 4044
22 12 MARKWILLSA.oving Every Minute 4044

[N U pe

KSCS/Dallas-Ft. Worth
ABC

(817) 640-1963
James)'Brian

12+ Cume 489,600

£

O B s

WYCD/Derroit
Infini

(248) M
Rodmar/Chatman

12+ Gume 445,900

RENIRRSIINE

X

NaR

88884

4104
4104
4104

gagIgssEane

3024
3024
3024
3024

38

WMZ0/Washington, DC

Clear —
(301) 2318231 e —
WyattAnthony S
12+ Cume 450,300 LT
PLATS
W TW  ARTIST/TITLE of (008
3 o RY GENTRY/She Couldn'... 10800
a7 a7 1057
47 46 TOBYKEMHAMJust 10350
45 46 TRAVISTRITTA(S AGreat Day... 10350
45 45 JAMIE ONEAL/When | Think About. 10125
44 45 LONESTAR/TM Alrmady There: 10125
48 @ 'CHESNEY/Don'l Happen Twice: 450
27 31 MARKWALLSALoving Every Minute 75
29 31 KETHURBANWhere The Blackaog. 6975
25 30  THOMSONWhat | Really... 8750
14 30 CHELY WRIGHTMever Love You. 8750
25 28 TAMMY COCHRAN/Angels i Waling 6300
29 27 MARTIMA God Fearin’... 6075
29 27 ALAN JACKSOMWhere | Come From 6075
27 26 TRISHA YEARWOOO/ Wouldve Loved... 5650
%25 ™™ Al The Time 5625
28 23 SONSOF THE DESERTAVNat 1 Did Raght 5175
21 23 KEITH URBAN/But For 5175
19 23 TWMCGRAW/Grown Men Don Cry 5175
22 23 JESSICAANDREWS/Who! Am 5175
24 22 GARY, Where | 4950
23 21 BROOKS & DUNN/AINt Nothing. . 4725
22 21 TOBY KEMHou! 4725
21 21 RASCAL FLATTS/This Everyday Love ars
16 10 FESA MCENTRETmA Sarsiex ®50
15 10 CEASIFNIMAN ST ompicon: 3600
1818 3600
15 18 & DUNN/Only In America 3600
19 16 TOBYKETHA Wanna Tak... 3600
18 14 TRAVIS TRITT/Love Ot A Woman 3150
1713 RLATTSWhie You LovedMe 2028
12 13 VINCE GiLLFeols Lie 25
10 12 VASSARAust. Dsy... 2700
9 12 LEANN RIMES/Big Deal 2700
11 12 CHADBROCK Yes! 2100
10 12 SHANIA TWAIN/Come On Over 2700
10 12 JOE DIFFENTS Aways... 2700
1“1 Me 2700
9 12 ALANJACKSON/Mt Musi B¢ Love 2700
4 12 SHEDASYAWAL Bt 2700

KIKKHouston-Galtveston
Infinity
{713} 881-5957
Davis/Tr

rapane
124 Cyme 320,200

ARTIST/TTRLE

TIMMCGRAW/Angry Al The Time
DIXIE CHICKS Heartbreak Town
TWVKEIIWI'MM"M

BROOKS In Amenca

CLAY WALKERVI Ycu Ever Foel. ..

TRACY BYRD/Just Let Me Be ln .

CHARLIE ROBISON.1Want You 8ad

CORY MORROW/Naashvillo Buses

ROGER CREAGE R/Evenciaar

JACK INGRAM/How Many Cays

MAXSTALLING/Rur qun” Buddy

BILL PEKAR/The Colors Are:

PAT GREEN/Carry On

SOGGY BOTTOMBCYSA Am AMan. .

JERAY JEFF WALKE VR Don') Matter

DELBERT MCCLINTONAMN' it Down

BLEL EDMONSON/S) Dollars...

ROBERY EARL KEEN/Ha Ot Fame

TOMMY ALVERSON. Urta Mas Ses Vasa
CROWEL| Road

RRODNEY'
HANKWILLIAMS N Don Know
GREEN & MORROW. Stuck In

owanme

P

KiLTHowston-Galveston
Infinity
(713) 8815100
Davis/Te

R
12+ Cume 442,900

ARTISTILE

BLAKE SHELTOWAustin

LONESTARTm Akeady There

KENNY CHESNEY/Don Happen Twice

tmvnznwrm.m Tk,

CHRIS

KEITH unsmmn-e mm
ROOKS &

Town
AEBAMCENTIRETm ASurvevos
DIAMOND RKVSwoet Sumnes
TRAVIS TRITT/Love OF A Woman
TIMMCGRAWZARGry All The Time
CLAY WALKEFUH Yoy Eve Feel
ALAN JACKSON/here | Come From
‘SARA EVANS/ Could Not Ask
‘CYNDI THOMSONhal | Realty _
MONTGONERY GENTFTY/She Couldnt..

RS Boauthul

FAITHHILL/The Way You Love Me
BRAD PAISLEY/We Danced

{713) 961-0083
Cruisa/Brooks

12+ Cume 395,708

‘aamisTYTLE

TRAVIS TRITT/S A Great Day...

™ M(EWIGIMM-IDOI“CW

QEMNWWWWVMW
BRAD PAISLEYWe Danced

CLAY DAVIDSONAnconditonal
JESSICAANDREWSMho | Am
ANDY GRIGGS/She's More

Wiaanants
ABC

(770) 955-010¢
Hatam/Gray

12+ Cume 434,100

ARTISTTITLE

BUAKE SHELTOM/Austn

JAMIE O'NEALWhen | Think About.
TOBY KEITHm Jus! Takin'..
CHRIS

&
MONTGOMERY GENTRY/She CoulnL.
SARA EVANSA Could Not Asic.

TRAVIS TRITT/S A Great Day

FAITH HILL/The Way You Love Me
KEHNY CHESNEY/Don Heppen fwice
SHEDAISY Wik But
SARAEVANS/Bom To Fly

BROOKS & DUNVAR Nothing..
DIXIE CHICKSI | Foll You're..

e
L
e
el
ARl
b1 ]
bl
e
ma
Tl
iR
poad
A

]

WYAY/Atlanta

ABC

{770} 955-0106

{0 sean EAGLE
12+ Cume 245.200

0w aamszmae 61 (000}
1329 & DUNNOly In America 4091
26 29 KEMHURBANnare The 4031
27 29 MONTGOMERY GENTRY/She Coukin_ 4031
28 20 JAMIE ONEALWhen | Think Abou 4031
3C 26 BLAG SHELTONAusin 3802
13 27 3 ALAN JACKSON/Where 1 Come From 753
27 27 BRAD PAISLEY/Two People Fell 37153
24 27 CHAISCAGLEAaredo 3753
26 27 SARAEVANS/I CouldNot Ask.. 53
26 26 TOBY KEITHm Just Takon' . 3614
20 24 LONESTARTm Already These 3%
410 TIMMOGRAW/Agry AN The Time 13%0
7 9 SOGGYBOTTOMBOYSAAmAMan .. 1251
8 9 TRAVIS TRITT/Love O A Woman 1251
4§ TIMMCGRAWMy Best Friend 1mz
78 mrunwnmmmm 12
5 1 ANNWOMACKAMy They Cal it 112
6 7 DIX!mWMToRun 2]
7 7 LEANNRIMESSRg Deal 973
10 7 JODEE MESSINADowntme )
7 5 DIXIE CHICKS/Cowboy Take Me Away 85
6 4  TIMMCGRAW Lk That 556
4 4 KENNYCHESNEY/You Had MeFrom 56
33 STRAIT Write The Down a7
2 3 muwrmmmm a7
5 3 ANNWOMACKA Hope You Dance a7
.2 srtvswwnsmmmmm 278
2 2 BRADPAISLEVMHeDwnlHaveToBe 278
11 KENNYCHESNEY/Don) Happen Twice 139
<1 MARKMCGURN/Thats Al o 138
< 1 KEITHURBANSU For The Grace.. 133
11 PHILVASSAR/Sbx 139
- BAOCK Yes! 133
< 3 GARY ALLANMGN Ot Me 139
- ADKINS/Tm Tryin' 139
< 1 SARAEVANS/Bom Tofly 139
= 1 CHARLIE DANIELSHigh Spoed Heroes 139
<1 AARONTIPPINAGss This 139
11 TRICKPONY/OnA hight Liks This 139
- 139
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Counitry Pla yllsts

WKiS/Miami

HF.E?i
CNNTRY
PUYS o
LW TW  AAMST/HTLE o (000)
37 40 VOBYKETHTm Just Talldn'.. 8040
24 39 TRICK PONY/On A Night Liks This: 7839
33N & DUNN/Only In America 7638
38 37 BLAKE SHELTONAusn 437
37 37 MOMTGOMERY GENTRY/She Couldn. 7437
24 36 LONESTARNM Aready Thare 2%
31 35  YEARWOODM Would ve Loved. 7035
38 34  JAMIE O'NEAL/When | Think About. [l
27 29 RLATTSWhils You Loved Me 5829
32 20 ALANJACKSONWhere | Come From 5628
2 2% MCGRAW/Angry All The Time 5228
32 24 KEITHURBANAWNere The Btackiop.. 4524
2% 24 JODEE 4824
2 n MCERIDEWhen God Fesrin'_. “2
18 21 VRAVIS TRITT/RS A Great Day... aoan
30 21 CYNDI THOMSONAYNat | Resly... 221
18 21 MARKWALLSA oving Every Minute: 1
16 20 TOBY KEMH/You Shoukin... 4020
15 20 DIAMOND RIO/AOns Mors Day 4020
24 20 SONS OF THE DESERTAVN | Did Right 4020
37 19 ] 3819
20 19 JEFCARSONMaal 3819
23 19 REBAMCENTIREAMA Survivor 3819
26 19 CAROLYN DAAN. 3819
13 10 TIMMOGRAW/Grown Men Don Cry 3818
2 n %18
14 10 KEITH URBAN/But For The Grace... %18
18 16 DARAYL WORLEY/Sacond! e
16 10 BROCKS & DUNN/AINY Nothing... 818
8 17 Tryin' 17
14 17 TRAVIS TRITT/Best Of imentions. 7
16 16 DIAMONO RIO/Swest Summer 16
14 15 LOAESTARTaHe 3015
18 15 Sl LA Could Not Ask.. 3015
15 15 PHIL ssafiilent Dy 05
20 15 LEEANN cal. 305
17 14 TRAVIS TRITTALove Of A Woman 281
12 14 ANDY GRIGGSHow Cool 2814
13 14 JAMIE 'NEAL/There 13 No Artzona 2014
14 13 213

KMPS/Seattle-Tacoma

Infinity
(206) 805-0941
Brenner/Thomas

12+ Cume 420,808

KMLE/Phoenix

33333

4218
ane
a8
418
a8
4218

§

3774
3174

KNIX/Phoenlx
Ciear Channel
{480) 966-6236

12+ Cume 353,600

754

33 A FHEEH AL

29
38

EFEEERS

KSON/San Disgo

LEE ANN WOMACKA Hope You Dance
TRICK PONY/On A Night Like This

JO DEE MESSINA/DOowntime

PHIL VASSAR/ust Another Duy...
BRAD PAISLEYWrapped Around
GARY ALLAWRIght WhereL..
TIMRUSHLOW/Crazy Lite

JEFF CARSON/Roal Lie.

TRACE ADKINSA "
TOBY KEM¥Hiow Do ou L.

KEEY/Minnespolls
Ciear Channel
(852) 8204200

12+ Cume 404,600

LTS

W TW  ARTIST/TITLE & (008)
43-48  BROOKS & DUNN/Only In America 13202
45 45 PHILVASSAR/SO-Pck: 12915
45 45 CYND) THOMSONMNa! | Really. . 12915
45 45 CARDLYNIuwary 12915
26 43 ALAN ACEETSEWhni| Come 12341
40 40 JODEE MESSINADOWNime 11480
25 39 TIMMCGRAW/Anry ANl The Time 10906
27 29 MCBRIDE/When God Feeri’. &8
26 29 CHELYWRIGHTMever Love You... &2
%5 2 MCGUNA/TYaIS A Pan 0%
n 2 YEARWOODH Wouldve Loved... 0%
28 27 KEITHURBANWhere The Backiop.. 8
28 25 YOBY KEITWI Wanna Takk.. nrs
40 25 YouLoved Me nrs
17 25 GARYALLARManOfMe ns
a2 nrs
24 25 SONSOFTHE DESERTAWha | Did Right nrs
4 24 XFF Us... 6888
18 24 BRADPAISLEY/Two PeopleFel.. 6888
0 24 I 6888
23 24 TRICKPONY/Dn A Night Like This 6888
20 23 LONESTARMAN Mo 8601
21 22 TOBYKEMTWTM Just Takin'.. 6314
2 22 ONEALWhan | Thek ADoIX.. 6314
17 20 TAMMY COCHRAN/ANQuis in Wallng 5740
26 20 BUAKESHELTON/ 5740
20 19 LONESTARTM Akeady 5453
1 10 TIMMCGRAW/Grown Mon DontCry 5166
15 10 REBAMCENTIRETmA 5166
1117 CHADBROCKTellMe How 879
15 17 TRACEADKINSTm Tryim 4873
- 17 DOGE CHICKS/Some Oays You.. 4879
17 17 AN R HmCool s Thet 4879
16 15 KEP (HEEVEYTheTinMan 05
18 15 ERAD A Waasom 05
8 13 CLARKFAMILY./To Quote Shakeepoare an
18 13 SARAEVANS/ Could NotAsk. Rl
9 12 MONTGOMERY GENTRY/ColdOneComin'On 3444
18 12 MONTGOMERY GENTRY/She Coulint. 3444
10 12 AARONTIPPINAGsS This 34

WILSSt. Louis
Bonneville

{314} 781-8600
ScheMontana

12+ Come 339,600

JODEE

WPOC/Baltimare
Channel

P

Bollouns's Canntag i Stk

AATISTTITLE o (oon)
GARY ALLANRIg Whero .. 11844
SARAEVANS/ Could Not Ask. 11260
KENNY CHESNEY/Don'tHappen Fwice 11076
/5he Coutdn... 1072

‘TOBY KETHIm.Just Tk 10608
BAOOKS & DUNN/AIRY Nothing.. 10508
JAMIE OCNEALWhon § Think About. 0224
TRISHA YEARWOODA Woukdve Loved. w72
KEITH URBANWhere The Biackaop. K72
BLAKE SHELTOW Austin 2%
JODEE 668
THOMSONWhet | Ready.. 7668
IACKSONAWhare | Come From 7668
BROOKS & DUNA Oy In America 7668
TIMMCGRAW/Angry AR The Time 618
DAVID 6532
CHRSS| 6248
TRAVIS TRITTATS A Great Day.. 5396
PHIL VASSAR/Si-Pack 4828
LONESTARA Arvady There 4504
MARTINA MCORIDEWhen God Fearin’. 4544
‘BRAD PAISLEY/Two PecpleFol.. 4260
CARDLN| 76
TAMMY COCHRAN Angels b Weiting 276
PHIL VASSAR Just Another 82
TRAVIS TRITT ALove OF A Worman %92
RASCAL FLATTSWhie You Loved Me %622
TOBY KEITHYou! 3408
TIM MCGRAW/Grown Men Don' Cry 32
RASCALFLATTS This 312¢
TIMMCGRAW/My Next Thirty Yamrs %
DIAMOND RI¥One Mors Day 2840
KENNY CHESNEY/The Tin Man . 2558
REBAMCENTIRE M A Survivar 272
LONESTARAVht About How 272
RASCALFLATTS PrayinFor Daylght 1988
1988

KENNY CHESHEYA Lost R 1968
DUXIE CHICKSWhout You 1988
CHELYWRIGHT/Single Whita Famale 1704

WaYK/Tampa

32 38 KEITHURBAXAVNere The Biaciaog. 8280
3436 THOMSONWhat | Foady... 8280
3135 TOBYKEMHTMJuet Taldr_ 8050
34 30 BRODKS & DUNNONY In America 7820
3434 CAGLEAzredo 7820
343 NEALWhaN | Think About. 7820
3333 JOE 7590
72 FLATTSWhie You Loved Me 6670
16 22 IACKSORAVhore | Come From 5060
12 19 TRAVISTRITTACyAGreat wy... 40
17 17 KENNY CHESNEY/Don' Happen Twice 2910
18 17 SARAEVANS/ Could Not Ask .. 3910
13 16 LONESTARTm Akroady 3880
18 16 MONTGOMERY GENTRY/She Couldn.. 3680
13 18 CAROUYH NWAAH JOHRSON Tarmpioeed 3680
1415 AN MIES TR 450
1518 MCGRAW/Grown Men DonYCry 3450
1315 PHILVASSARSD:Pack 3450
12 18 RIOSwoet 3450
16 15 TRICKPONY/OnANgit Lia This 3450
15 18 3450
12 14 TOBY KETHAWerna Tak.. 3220
15 14 CHICKSHoartbraak Town 3220
12 14 NARKWILLS/Loving Every Minuse 220
01 CARSONReal Lik... 2090
10 12 TIMMCGRAW/AnGry All The Time 2760
7 12 TRAVISTRITTAove OfAWoman 2760
15 11 TRACEADNINSYm Tryin 2530
7 11 REBAMCENTIREfm A Survivor 2590
510 2300
5 9 CLAYWALKERA Youbver Feal. 2070
119 - MARTINA MO Whar God Faern 2070
13 ARk et Lo Mo Be In. 1840
6 9 CECEREE JTRATwris This Down 1840
] CHESNEY/ 1840
6 B CHELYWRIGHT Never Love You.. 840
5 0 Hormes 1840
5 7 e 1610
3 7 KEHURBANBU For TheGrace... 1610

WRBQ/Tamps

Infinity

(813) 287-1047

\oberts

12+ Cume 292,200 i
LAY
WTW  aRTISTRE 61 (008}
40 44 TOBY KEMTHAM Just Takt_ 8072
42 41 KEITHURBANWNere The Bisckiap.. 5658
41 40 BLAKE SHELT 5520
3439 CYNOITHOMSONWhat| Resly... 5382
38 36 RASCAL FLATTSMls You Loved Me 4968
3635 CHAISCAGLELarso 480
33 34 TOBY KEIHA Waria Tak._ 62
35 33 JAMESON CLARK/DonY Play Ay 4554
37 31 JAMIE ONEALMWNen | 4278
130 JEFFREYSTEE 4140
20 29 ANDYGRIGGSHow Coolls Thet 4002
23 21 BROCKS & DUNNOny tn 728
28 25 MONTGOMERY GENTRY/She Couldn... 450
25 24 ALLAN Rl Where . 312
24 24 KENNYCHESNEY/OontHappen Twice 32
23 24 32
23 23 SARAEVANSA Could NotAsk... N
26 23 TRICK PONY/On A Night Lie This N
26 20 TIMMCGREA gy Al The Time 4
25 22 CAROLYN DAWN.IC s il 3036
22 22 SONSOF THE DESERTWNai | Do Right 3096
2522 T 2006
2322 PHIL WAERARShr-Fock S 3008
31 21 JODEE Wk 55M Ticuin 2898
20 29 BROOKS & DUKNAInY oty 2898
1321 LONESTARTm Aveady 2898
22 21 AARONTIPP#NPeople Liells 2898
25 20 DHAMOND RIO/Swest 2760
2120 M oy 2760
17 20 TRAVISTRITTAYS A Grest Dwy... 2760
1419 From %22
16 19 CARSONFlowl Lie_ 222
1518 MARTINA MCBRIDEMhen God Fearis' - 2484
21 17 BRAD PAISLEY/Two Peopie Fell. 2346
19 16 MARKWILLS/Loving Every| 2208
1816 NARKMCGUNNThars A 2208
15 15 ALANJACKSONMWhen! - 2070
14 14 REBAMCENTIREm ASurvivor 19322
13 13 TRAVIS TRITTAowe OfAWoman 1704
1412 YRACE 1656

WOSY/Pittsburgh
h

-1
)
3
5
e
s

g2k

KYGD/Danver-Boulder

20 JAMIE 'NEALMWHen | Tink About..
21 MARKWILLSoving Every Minuse
27 ANOYGRIGGSHow Coolis Thet

WGAR/Clevelond

KENNY CHESNEY/The Tin Man

'SORS OF THE DESERT/What | Did Figit
CHRIS CAGLE/Laredo

LEE ANN WOMACK/ Hope You Dance

KUPL/Portiand, DR

KWJJ/Portisnd, DR
Fisher

(500) 2284333
Bossen

12+ Cume 249,300

ARTIST/TITLE

KEITH URBAN/\hers The Blacianp_
JAMIE (FHEAL/When | Think About.
TRICX PONY/Dn A Night Like This.

JODEE MESSINADowrtime
TIMNCGRAW Ary Al The Time

GARY:

LONESTAR/'m Already There

CARORY Ay 0 05 s
-Pack Summes
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MIKE KINOSIAN

It's A Numbers Thing

[0 Exclusive stats show who's really hot

H esults of an R&R-sponsored Edison Media Research project dealing with new music are
== being shared throughout this week’s issue. Edison President Larry Rosin first gave a broad
overview of the findings two months ago in Los Angeles at R&R Convention 2001.

A ton of interesting information
has been unearthed in “The Nation-
al Record Buyers Survey,” and one
appealing aspect is the way that
Rosin has categorized responses by
format. Be sure to read each format
editor’s specific breakouts. Approx-
imately 750 people were inter-
viewed over the phone for this late-
May project.

According to the study. 53% of
AC's target group would “definite-
ly or probably” purchase a new 'N
Sync CD, while 44% of the same
target group would “definitely or
probably” purchase a new Back-
street Boys CD. Less than three in
10 AC listeners (27%) were influ-
enced to purchase a CD after see-
ing it advertised on TV.

Just a shade less than two of ev-
ery three (65%) people in AC’s tar-
get group watch MTV (base: those
who subscribe to cable or satellite
television), compared to more than
eight of 10 (84%) in Hot AC. Both
AC and Hot AC participants gen-
erally watch MTV for four hours
per week. More than two of three
AC respondents (68%) noted that
they watch BET three or more hours
each week, while just over 80% say
they tune in to VHI.

The study’s findings indicate
that it’s typical for someone with-
in AC’s target group to have down-
loaded 123 songs off the Internet
— that’s approximately 40% of Hot
AC’s total (318). When deciding
to purchase a movie soundtrack,
more than three of every four Hot
AC (78%) and AC respondents
(76%} said that it's very important
to like the music heard while
watching the movie. It’s especially
noteworthy that Hot AC’s 78% was
the highest of any format in the
study.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (310) 788-1664
or e-mail:
mkinosox@rronline.com

AC

Here are some other significant
AC numbers:

« Thirty percent of the entire
sample gave ACa4or5Sona l-to-
5 sale.

« Of those who gave ACa4 or 5,
29.5% said they had purchased aCD
or cassette in the last 12 months.

* Five percent of the entire sam-
ple said they listen to AC-type mu-
sic the most.

* The percentage of the AC tar-
get who gave a 4 or 5 to the follow-
ing other formats:

47.4% to Dance

46.9% to CHR

46.8% to R&B

43.0% to Hot AC

41.8% to Classic Rock

41.3% to Country

30.9% to Contemporary Christian

HOT AC

A whopping 77% of those with-
in Hot AC’s target group indicated
they would “definitely or probably”
purchase a new Creed CD; 36%
said they'd “definitely” purchase
that group’s new CD. Nearly half
(46%) of Hot AC's target group
said they would “definitely or prob-
ably” purchase a new Metallica
CD, while 21% of those participat-
ing said that they'd “definitely”
purchase a new Red Hot Chili Pep-
pers’ CD.

The study also produced these
noteworthy Hot AC numbers:

» One of every four (25%) Hot AC
listeners has bought an alternative
CD in the past 12 months.

* Forty-eight percent of Hot AC
listeners were influenced to pur-
chase a CD after hearing it in a
music video.

« Of the entire 16-40-year-old
sample, 44% gave the Hot AC mu-
sic grouping a4 or 5. Forty-four per-
cent of those who gave the Hot AC
grouping a4 or 5 said they had pur-
chased a CD or cassette in the last
12 months.

* Thirteen percent of the entire
sample said they listen to Hot AC-
type music the most.

* The percentage of the Hot AC
target who gave a 4 or 5 to the fol-
lowing other formats:

www americanradiohistorv com

63.1% to AC

50.8% to Rock

45.5% to Classic Rock
41.5% to Dance
34.8% to R&B

29.9% o CHR

AG And Hot AC Gombined

¢ Only 24% of AC and Hot AC’s
entire sample said they burn CDs.
Of those AC listeners who do. 41%
are 16-24 years old.

« Eighty-two percent of AC and
Hot AC’s total target would be
more interested in buying a 14-
song CD for $14.99 than a seven-
song CD for $9.99.

« Forty-three percent of the AC
target group gave a 4 or 5 to the Hot
AC artist grouping, but only 29% of
the Hot AC target gave the AC artist
grouping a4 or 5. “AC listeners like
Hot AC, but Hot AC listeners don’t
necessarily like AC,” Rosin says.

» U2 appeal equally to both the
Hot AC and AC targets: Nineteen
percent of the Hot AC target and
18% of the AC target said they
would “definitely” purchase a new
U2 CD. Santana also have wide-
spread appeal for both Hot AC and
AC listeners: 57.5% of the Hot AC
target group would “definitely or
probably” purchase a new Santana
CD, and 60.5% of the AC target
group would “definitely or proba-
bly” purchase it.

¢ Celine Dion is more polarizing:
Forty-eight percent of Hot AC’s tar-
get group said they'd “definitely
not purchase” a new CD by her,
while only 15% of AC's target
group said they'd “definitely not.”
Seventy-seven percent of Hot AC’s
target group would “definitely or
probably not” purchase a new Ce-
line Dion CD, and 23% of the AC
target would “definitely or proba-
bly not” purchase a new Celine
Dion CD.

* Michael Jackson, Rosin points
out, is in trouble at AC and Hot AC,
as 83% of the Hot AC target group
and 67% of the AC group said they
would “definitely or probably not”
purchase his next new CD.

« Forty-seven percent of the AC
target group gave the CHR group-
ing a 4 or 5. Only 30% of the Hot
AC target group gave CHR a4 or 5.

Shania’s Still The One

Ever wonder what a chart from the country’s top 10 AC and
Hot AC AQH stations would fook like? Here's your answer. In-
formation gathered by Mediabase Exec. VP/Director Rich Mey-
er is based on total plays over a recent 30-day period. At least
80% of the stations had to play a particular song in order for it
to qualify.

AC
1 SHANIA TWAIN You're Still The One

SAVAGE GARDEN Truly Madly Deeply
SIXPENCE NONE THE RICHER Kiss Me

A WM

BRYAN ADAMS (Everything | Do) | Do It For You
LeANN RIMES How Do | Live?

(2B 5, ]

SARAH McLACHLAN Angel
BONNIE RAITT Something To Talk About
JOURNEY Open Arms

o o N

BETTE MIDLER Wind Beneath My Wings

10 POLICE Every Breath You Take

11 PAULA COLE | Don't Want To Wait

12 RICHARD MARX Right Here Waiting

13 ROD STEWART Reason To Believe (Unplugged)
14 CELINE DION Because You Loved Me

15 R.KELLY I Believe | Can Fly

16 VANESSA WILLIAMS Save The Best For Last
17 ERIC CLAPTON Change The World

18  JOHN WAITE Missing You

19 DES'REE You Gotta Be

20 FOREIGNER | Wanna Know What Love Is

Hot AC

1 GOO GOO DOLLS Slide
2 NATALIE IMBRUGLIA Torn
SIXPENCE NE)NE THE RiCHER Kiss Me
4 TAL BACHMAN She's So High
5 GOO GOO DOLLS Iris
6 SUGAR RAY Someday
7 BARENAKED LADIES One Week
8 EAGLE-EYE CHERRY Save Tonight
9 LENNY KRAVITZ Fly Away
10 SMASH MOUTH Walkin' On The Sun
1 THIle EYE BLIND Semi-Charmed Life
12 CRANBERRIES Dreams
13 GREEN DAY Time Of Your Life (Good Riddance)
14 SPIN DOCTORS Two Princes
15 THIRD EYE BLIND Jumper
16 DUNCAN SHEIK Barely Breathing
17 SUGAR RAY Fly
18 SHERYL CROW All | Wanna Do
19 OMD If You Leave
20 SHERYL CROW If It Makes You Happy
» The only song appearing on both lists is duplicated at the same posi-
tion: No. 3.
» Average gold titie years, according to Meyer's information, for AC and

Hot AC are 1992 and 1997, respectively. Four artists have more than one
song on Hot AC's chart, whereas no artist has multiple AC songs.
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W& WS aRTIST TITLE LABELLS) s e m%%%%sons B A
3 ©  FAITH HILL There You'll Be (Warner Bros.) 2138 +47 270796 15 104/0
2 2 MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 2050 -64 251457 37 98/0
1 s DIDO Thankyou (Arista) 2016 -132 229488 26 98/0
5 O LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1934 +148 244633 40 10400
4 s ENYA Only Time (Reprise) 1743 121 193007 30 101/0
6 @ BACKSTREET BOYS More Than That (Jive) 1690  +51 222966 19 991
© DIAMOND RIO One More Day (Arista) 1668  +98 155688 19 911
9 O BBMAK Ghost Of You And Me (Hollywood) 1369  +48 141696 18 90/0
10 © UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 1295 +50 174398 18 7112
8 w0 ‘N SYNC This | Promise You (Jive) 1275 -122 157824 46 100/0
7 @ ERIC CLAPTON Believe In Life (Duck/Reprise) 1243 +125 123897 11 96/3
11 2 LIDNEL RICHIE Angel (/sland/IDJMG) 1118 -76 161672 28 94/0
3 ®  LEANN RIMES | Need You (Sparrow/Curb/Capitol) 1094  +98 125566 73 87/0
" ® S CLUB 7 Never Had A Dream Come True (A&M/Interscope) 1024 +37 170264 12 62/0
7 @®  JO DEE MESSINA Burn (Curb) 1018  +69 92043 13 88/1
16 {® 0-TOWN Al Or Nothing (J) 1017  +60 146770 10 83/6
1 @ DON HENLEY Taking You Home (Warner Bros.) 981 +7 109926 68  90/0
9 s BBMAK Back Here (Hollywood) 750 111 73555 53 78/0
2 19 JIM BRICKMAN The Simple Things (Windham Hill) 706 -83 67610 4 83/5
2 @  TRAIN Drops Of Jupiter (Tell Me) (Columbia) 669 +48 85242 8 500
o] @ HUEY LEWIS & THE NEWS Let Her Go And Start Over (Silvertone) 593 +54 71480 5 1312
@ ELTON JOHN | Want Love (Rocket/Universal) 544 +445 75310 1 908
% @  MARIAH CAREY Never Too Far (Virgin) 485 480 93808 4 66/7
% 2« THE CORRS All The Love In The World (743/Lava/Atlantic) 403 15 40442 6 540
b @  JESSICA ANDREWS Who | Am (DreamWorks) 357 430 64087 5 4513
% »  FREEDY JOHNSTON Love Grows (Elektra/EEG) 327 -52 24787 6 4710
@ LONESTAR I'm Already There (BNA) 276 +180 56459 1 34/27
b 2 NEIL DIAMOND You Are The Best Part Of Me (Columbia) 239  -47 24160 4 38/0
2 @  JANET Someone To Call My Lover (Virgin) 237 +24 31547 4 31N
0 x  CHARLIE WILSON Without You (Major Hits) 205 -1 27036 4 405
105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of Sunday 8/19-Saturday 8/25. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total
plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time. Songs
that are down in plays for three consecutive weeks and below No.15 are moved to recurrent. Gross Impressions equals Average Quarter Hour Persons
times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright 2001, The
Arbitron Company). © 2001, R&R Inc.
New & Active
SUZY K Dive Deep (Velium) | SERAH I'm Not In Love {Great Northern)
Total Plays: 125, Total Stations: 24, Adds: 0 Total Plays: 48, Total Stations: 13, Adds: 1
JOURNEY With Your Love (Cofumbia) JOHN WAITE Fly (Goid Circle)
Total Plays: 104, Total Stations: 20, Adds: 1 Total Plays: 29, Total Stations: 11, Adds: 4
BABYFACE What If (Arista) | EDWIN MCCAIN Write Me A Song (Lava/Atlantic)
Total Plays: 72, Total Stabions: 19, Adds: 3 Total Piays: 14, Total Stations: 12, Adds: 11
PETER CETERA 'm Coming Home (DDE) LEANN RIMES Soon (Curb)
Total Plays: 68, Tola Stations: 15, Adds: 1 Total Plays: 13, Tota! Stations: 31, Adds: 29
#g‘gay'r Eg‘ l}sz ggm:: ’1’48 a,\%ﬁiu; Warid (COIumbla) Songs ranked by total plays

www.rradds.com
ARTISTTILE LABEL(S) ADDS
LEANN RIMES Soon (Curb) 29
LONESTAR I'm Already There (BNA) 27
EDWIN MCCAIN Writz Me A Song (Lava/Atlantic) 1
ELTON JOHN | Want Love {Rocket/Universal) 8
MARIAH CAREY Never Too Far (Virgin) 7
JOHN MELLENCAMP Peaceful World (Columbia) 7
0-TOWN-Alt Or Nothing (J) 6
JIM BRICKMAN The Simple Things (Windham Hil) &
CHARLIE WILSON Without You (Major Hits) 5
JOHN WAITE Fly (Gold Circle) 4
Most Increased
Pla yvsS TOTAL
ARTIST TITLE LABEL(S) INCPF:AE{SE
ELTON JOHN | Want Love (Rocket/Universal) +445
LONESTAR I'm Already There (BNA) +180

LEE ANN WOMACK | Hope You Dance (MCA/Univessal) +148

ERIC CLAPTON Believe In Life (Duck/Reprise) +125
DIAMOND RIO One Mare Day (Arista) +98
LEANN RIMES | Need You (Sparrow/Curb/Capital) ~ +98
MARIAH CAREY Never Too Far (Virgin) +80
JO DEE MESSINA Burn (Curb) +69
BRIAN MCKNIGHT Back At One (Motown/Universal) +64
0-TOWN All Or Nothing (/) +60

Breakers-

" NOW PLAYING ON 60% OF
“___THE REPORTING PANEL -

No Songs Qualified For Breaker Status
This Week

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
loward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in lotal plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

When you surround your event with colorful,

Surround
Sound.
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When you surround your event with colorful, repeating,
and dramatic Banners on a Roll, your message will score
with your listeners and your station manager.

Durable, weatherproof, and colorful
our banners work on the proven power
of repetition.

Call Brad Lehrer or Susan Van Allen
today. When yau hear your estimate,
it'll be music to your ears.

www.bannersonaroll.com

1-800-786-7411
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BY lll]}l\ﬂs\SB'i . America’s Best Testing AC Songs 12+ For The Week Ending 8/31/01.

Artist Title (Label) LW Familiarity Burn D Familiarity Burn
FAITH HILL There You'll Be(Warner Bros.) 4,00 3.95 96% 24% 4.05 96% 23%
LEE ANN WOMACK | Hope You Dance(MCA/Universal) 3.91 3.81 98% 40% 3.93 99% 41%
MATCHBOX TWENTY If You're Gone(Lava/Atlantic) 3.90 3.82 96% 33% 3.94 96% 30%
SAVAGE GARDEN | Knew | Loved You(Columbia) 3.85 3.60 94% 32% 3.96 95% 32%
FAITH HILL The Way You Love Me(Warner Bros.) 3.82 3n 99% 42% 3.89 99% 44%
LIONEL RICHIE Angel(/sland/IDJMG) 3.78 3.69 89% 22% 3.87 90% 20%
S CLUB 7 Never Had A Dream Come True(A&M/interscope) 3.78 3.65 7% 22% 3.87 75% 18%
BBMAK Ghost Of You And Me(Hollywood) 3.77 3.66 79% 18% 3.80 79% 17%
BBMAK Back Here(Hollywood) 3.75 3.73 87% 26% 3.81 88% 26%
NEIL DIAMOND You Are The Best Part Of Me(Columbia) 3.75 3.53 51% 5% 3.83 56% 6%
OIAMOND RID One More Day (Arista) 3.73 3.60 1% 16% 319 3% 16%
ENYA Only Time(Reprise) 3.73 3.53 85% 23% 3.74 84% 25%
LEANN RIMES | Need You(Sparrow/Curb/Capitol) 3.72 3.56 96% 32% 3.1 97% 34%
BACKSTREET BOYS More Than That(Jive) 3.70 3.48 95% 36% 3.82 93% 37%
OON HENLEY Taking You Home(Warner Bros.) 3.70 3.62 90% 32% 3.76 91% 32%
CORRS All Tre Love In The World(743/Lava/Atlantic) 3.67 3.60 62% 9% 3.72 61% 8%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.67 3.713 75% 23% 3.64 72% 20%
HUEY LEWIS & THE NEWS Let Her Go And Start Over(Silvertone) 3.64 3.52 47% 3% 3.64 47% 4%
JESSICA ANDREWS Who | Am{DreamWorks) 3.63 3.52 56% 13% 3.52 92% 13%
‘N SYNC This | Promise You(Jive) 3.62 3.4 98% 45% 3.77 99% 42%
0-TOWN All Cr Nothing(J) 3.60 3.48 78% 21% 3.64 76% 18%
UNCLE KRACKER Follow Me(Top Dog/Lava/Atiantic) 3.60 3.54 86% 31% n 84% 28%
HUEY LEWIS W/GWYNETH PALTROW Cruisin’ (Hollywood) 3.52 3.40 96% 34% 3.62 97% 34%
ERIC CLAPTON Believe In Life(Duck/Reprise) 3.50 3.35 61% 9% 3.55 63% 1%
JD DEE MESSINA Burn(Curb) 3.43 3.26 62% 17% 3.39 62% 17%
DIDD Thankyou(Arista) 3.43 34 95% 44% 3N 93% 46%
FREEDY JOHNSTON Love Grows(Elektra/EEG) 3.4 3.52 43% 7% 3.42 47% 9%
RICKY MARTIN W/CHRISTINA AGUILERA Nobody Wants To Be Lonely(Columbia) 3.39 3.36 98% 41% 3.4 99% 42%
JANET Someone To Call My Lover(Virgin) 3. 3.27 57% 19% 3.25 51% 15%
MARIAH CAREY Never Too Far(Virgin) 2.96 - 47% 14% 2.76 44% 15%

Total sample size is 248 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 25-54). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Interpet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents | r Indicator
ARTISTATITCE(LARELES) FAYS ARTIST TITLE LABEL(S) Mos’ Added@ ADDS
FAITH HILL The Way You Love Me(Warner Bros.) 946
SAVAGE GARDEN | Knew | Loved You (Columbia) 022 LOWRENAR, i ahenily Thiefe | S0i) ’
HUEY LEWIS & GWYNETH PALTROW Cruisin’ (Hollywood) 921 ELTON JOHN | Want Love (Rocket/Universal) 3
CELINE DION That's The Way It Is(Epic) 864 LEANN RIMES Soon (Curt) 3
LONESTAR Amazed(BNA) 828 . . , .
FAITH HILL Breathe(Warner Bros.) oy JIM BRICKMAN The Simple Things (Windham Hill) 1
BRIAN MCKNIGHT Back At One(Motown/Universal) 809 MARIAH CAREY Never Too Far (Virgin) 1
PHIL COLLINS You'll Be in My Heart(Hollywood) 788 SUGAR RAY When It's Over (Lava/Atlantic) 1
PR ANTENRRY, Yoy sang To e (Gt L MELISSA ETHERIDGE | Want To Be In Love (/sland//DJMG) 1
THE CORRS Breathless(743/Lava/Atiantic) 696
RICKY MARTIN F/C. AGUILERA Nobody Wants To Be Lonely(Columbia) 689 JOHN MELLENCAMP Peaceful World (Columbia) 1
SANTANA F/ROB THOMAS Smooth(Arista) 661 DAVE MATTHEWS BAND The Space Between (RCA) 1
BACKSTREET BOYS Shape Of My Heart(Jive) 609
SARAH MCLACHLAN | WiII Remember You(Arista) 578
CHER Believe(Warner Bros.) 550 r -
BACKSTREET BOYS | Want It That Way ive) 540 Going For Add-s RS
BACKSTREET BOYS Show Me The Meaning Of... (Jive) 538
MARC ANTHONY | Need To Know(Columbia) 460 VANESSA AMOROSSI Shine (Universa)
MARC ANTHONY My Baby You(Columbia) 449 Listen now to these and other hot/new releases on
EDWIN MCCAIN | Could Not Ask For More(Lava/Atlantic) 424 Music Meeting, the industry's No. 1 online destination

for new music.www.rrmusicmeeting.com

www americanradiohictorv com
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WLTW/New York KOST/Los Angeles WLIT/Chlcago

KOST| |
Cochran

12+ Cume 599,300

:l;nul!:‘;lnnnu
939l WLIT | | Fasitte

12+ Cume 592,800

wiflmlllldilﬂhlt
Whay | | 52

12+ Cume 739,200

PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE &1 (008) Lw TW  ARTIST/TITLE B (008) LW TW  ARTISTTITLE L LW TW  ARTISTTITLE Gl (000}
28 25 FAITHHILL There Youl Be 035 25 25  FAITHHILLThere Youl Be 1732 30 30 TR 8400 29 29 SCLUB 7/Mever Had ADream... 13775
24 24 SCLUB 7Mever HadA Dream... 9720 2 25 DIOOThnkyou 17325 28 30 LEEANN wiawEiHope You Dance 8400 20 26 FAITHHILL/The Way You Love e 12350
24 24 MATCHBOX TWENTYA! Youra Gone w720 25 25 ENYAOnTime 17325 32 29 WNIGeEGE TmEMTIY TeaThEr 020 1125 O-TOWNAIOrNoting 11875
24 23 BACKSTREET BOYS/More Than Thet 30085 24 24 LEE ANNWOMACK Hops You Dance 16632 20 28 FAITHHILUThers Youll Be 7840 26 25 LEE ANNWOMACKS Hops You Oance 1875
423 UONEL RICHE/Angel 30085 23 23  BACKSTREETBOYS/More Than That 15839 26 26 ENYAOnlyTime 7280 23 24 UNCLEKRACKER/FolowMe 11400
24 23 UNCLEKRACKERFollow Me 38065 22 23 MARWAHCAREYANeves TooFar 15939 16 13 NSYNC/This! Promess You 40 16 20 80YS/More 9500
15 20 JESSICAANDREWSAVhO LAM 3100 25 21 SCLUB 7/Never HadA Dream... 14553 10 12 STINGDesart Ross %60 13 17 SAVAGE GARCEN Knaw | Loved You 75
19 16 O-TOWNAIOr Notting 29790 15 20 LIONEL RICHIE/Agel 13860 13 12 DIAMOND RIO/One More Dey 60 12 15 SARAHMCUACHLANIWHRemember You 7125
15 16 MARUAHCAREY/Mover TooFar 26430 15 15 BEMAKGhost Of You And ble 10385 14 11 BACKSTREET BOYSA Want It That Way 080 - 14 TRANDropsOf 8650
15 15 ELTONJOHN/Bakad Of The Boy... 24825 13 14 FAITHHILL/The Way You Love Me 9702 10 19 MARCANTHONY/I Nesd To Know 080 20 14 MATCHBOX TWENTYA! You're Gone

14 15 LONESTART Akrsady There 24825 12 13 MADONNAMMa lt Foels .. 9009 10 11 ERICCLAPTONAoleve inLife 3080 14 12 FAITHHILL/There Youll 5700
13 14 ALICAKEYSFalin 2170 14 13 EVANANDJARONCrazy For This Gi 9009 S 10 BBMAK/Ghost Of You And Me 2800 8 12 LONESTARAMI 5700
1312 3 19650 " 13 BOYS/Shape Of My Heart 9009 10 10 SANTANAFROB THOMAS/Smooth 2800 9 12 SANTANAF/ROB THOMAS/Smooth 5700
- 12 ELTONJOHNIWantLove 19860 15 13 MARTIN F/AGUILERAMNobody 9009 1110 LIONEL 2000 14 12 CHARLIEWILSONWithout You 5700
1411 LIONEL| 18205 14 13 DAD 9009 10 90 FAITH HIL/The Way You Love Me: 2800 10 12 5700
12 11 LEEANNWOMACK/ Hope You Dance 18205 15 13 CHARLIEWILSONAWNou! 9009 15 10 Of My 2800 5 12 ENYAOnyTime 5700
9 10 FATHHIL 16550 8 12 'NSYNCTvis!PromiseYou 8316 8 9 CELINEDIONThaty TheWay tis %20 9 11 LEANNRIMES Neod You 5225
10 10 SAVAGE GARDENA Knew | Loved You 16550 13100 % e 6930 9 9 SAVAGEGARDENAKnew |Loved You 520 i) Enough 5225
5 10 98 DEGREESMyEverytng 16550 9 9 STEVIENGKSEvery Day 6237 8§ FATHHI 2520 14 19 CELINE DION/Thars The Way l11s 5225
9 10 MARGANTHONYAdy Baby You 18550 4 8 SAVAGEGARDEN KnowLoved You 5544 " q Here 240 10 10 WACYGRAYATrY 4750
1010 BRAN HT/Back AL One 16550 6 7 LEWS&PALTROWCisn' 481 = 7 LARAFABANY Wil Lowe Again 1960 8 10 BOMAK/GhostOf You And Me 4750
8 9 PHILCOLLINSYoulBeinMy.. 14835 7 6 LEANMRIMESINeod You 4158 a7 Than That 1960 13 9 PHALCOLLINGYouNBeinMy... 4215
9 9 LARAFABIANTWNLoveAgain 14895 5§ BBMAKBackHers 4158 - 6 B 1680 8 9 FAITHHILLBreathe 4215
10 9 DONHENLEY/Taking YouHome 14895 5 6  BRIANMCIHGHT/Back AtOne 4158 12 6 MARCANTHONY/YouSang ToMe 1680 199 ANTHONY/1 Need To Know 4215
9 9 SANTANAF/ROB THOMASSmooth 14895 5 6 ENRKNE IGLESIAS/BeWith 4158 u s AR/Amazed 1680 S 9 BRUANMCKNIGHT/Back AlOne 4275
9 9 & IHoveThis.. 14895 5 ¢ K IGLESIASBeltamos 4158 15§ MARTINFIAGUHLERAMNObody 1680 3 9 JANET/Someone ToCal 4215
9 8 MARCANTHONY/YouSang ToMe 14895 8 5 PHILCOLLNSNouTBe nhy.. g5 7 5 SOPHIEB. HAMIONSASling In M. 1680 7 9 € 4215
8 9 14095 5 5  MARCANTHONY/Need ToKnow M85 115 SKPENCE../Them SheGoes "9 %0 4215
08 0Ny Heart 13240 5 6§ ENRIQUEIGLESAS/SadEyes 65 .5 MCLACHUAN Wit Remomber You 1400 8 8 LEWIS&PALTROW/Crusi 3800
98 FAITHHILL/The Way You Love Me 13240 6 4 Thae Way 2172 45 You 27 NSYNG/This | Promise You 325

MARKET =8

KViL/Dallas-Ft. Worth

WMJX/Boston WASH/Washington, DC

WPCH/Atlanta

KLSY/Seattle-Tacoma

Infinity Graater Media Clear Channel Clear Channel Sandusky
(214) 6911037 {617) 826324 1C 106.7 301) 984-9710 (404) 367-0949 (425) 653-9462
JohnsonvKing Kelley/0Terry/Laurence Aan/Martin = Sivers/Goss. McKay/Thomas

12+ Cume 411,400 12+ Cume 555,900 12+ Cume 493,800 12+ Cume 439,100 12+ Cume 248,200

PLAYS PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE 61 (009) LW TW  ARTIST/TIILE G (b08) LW TW  ARTIST/TITLE 61 (000) LW TW  ARTISTATITLE 62 (o99) LW TW  ARTIST/TITLE 1 (089)
23 26 UNCLEKRACKERFolow Me 5200 23 26 C-TOWNANOr Nothing 8346 22 26 O-TOWNANOr Noting 6604 19 20 LEEANNWOMACKS Hope You Dance 7672 39 39 LEEANNWOMACK Hope You Dance 4251
24 25 BBMAK/GhosION You And Me 5000 26 26 FATHHILLThere Youd Be 8346 25 24 UNCLEKRACKERFollow Me 6096 23 27 MATCHBOX TWENTY/! You're Gons 7398 38 36 UNCLEKRACKERFolowMe 3924
25 25 SCLUB7/ever Had AOream.. 5000 26 26 MATCHBOX TWENTY/H You'n Gone 86 27 23 ENYMOnlyTime 5842 19 26 BACKSTREET BOYSMors Than That 1 27 38 DIDO/Thankyou 3%24
17 25 O-TOWNALOrNothing 5000 25 25  LEEANNWOMACK Hope You Dance 2223 FAITHHRL/There You Be 5842 2322 DIDOMankyou 6028 38 30 MATCHBOX TWENTY/H You're Gone 3270
2 240 DIl 4800 2% 28 8025 2422 BEMAKGhost Of You AndMe 5588 17 19 JIMBAICKMANThe Simgie Things 5206 26 20 SMASHMOUTHTM ABelieve” 3052
23 24 DIAMOND RI/One More Doy 4500 22 19 UNCLEKRACKERSolow Mo 6099 25 21 SCLUB7Mever Had A Dream_. 534 2318 ENYAOnyTime 5206 26 26  THECORRSBratiens 284
2 u BOYSMore Than That 4800 16 16 SCLUB7/Never HadA Dream... 513 22 21 LEEANNWOMACKA Hope You Dance 534 1115 LEWIS & PALTROW/Cruisin’ 40 2525 mmmumvmmmm 25
1820 ENYAOOl 4000 10 12 PHILCOLLINSYouNBe InMy._. 3852 1318 DI 4064 12 13 DIAMOND RI0/One More Dy 3562 2123 IMDCHWDon 2507
16 19 ERICCLAPTON Believe In Lke 3800 91 BOYS/The One 3531 19 15 DIAMOND RKVOne More Day 4064 8 12 LEANNRIMESNeed You 3288 20 23 FAITHHILLBroathe 2507
1410 MARIAH CAREY/Never Too Far 3500 70 3210 1315 JOOEE 3810 1312 'NSYNG/This! Promisa You 3288 18 22 ELTON JOHA/Balta Of The Boy._ 2398
18 13 FAITHHILLThere: 2600 9 10 2210 1415 MARMHCAREY/Never TooFar 3810 nn 3014 13 20 CLANOND RIOVOne More Day 2180
217 TWENTY/N You're Gone 400 89 2889 " Thon That 3656 12 11 DONHENLEY/Taking You Home 04 20 19 o, 20m
15 17 LIONEL RICHIE/ 00 9 9 15 13 MATCHBOX TWENTYA You're Gone 3302 9 11 ERICCLAPTONBelicve o Like 2014 18 17 SUGARRAYMhen s Over 1853
- 16 ELTON JOHNIWant Love 3200 79 2889 1143 HUEY LEWS. /LtHer Go.. 02 1111 CHERBeliove 3014 15 17 SANTANAFROB 1853
12 14 THECORRS/AATheLowin.. 2800 6 9 2889 13 13 THECORRS/ANTheLoveln... 302 § 10 BRIANMCKNIGHT/Back AtOne 2140 19 16 ENYANly Time 1744
16 13 JODEE MESSINABuM 2600 6 9 2889 12 12 RODSTEWART/Don Come Around... 3048 "1 Hera 2740 18 16 ANDREWS/Who | Am 1744
13 13 HUEYLEWIS. ALetHerGo.. 2600 5 9 Pradam 2899 1112 NSYNG/This| Promies You A48 8 10 CELINE DIONThar's The Way tls 2740 7 16 LEANN RIVESA Need You 1744
811N 1 You 2200 S 9 MARC AHTHINYYra Sarg ToMe 2888 S 12 HOUSTONS IGLESASCoudIHeveThis.. 3048 6 8 2182 710 BOYS/ Want #t That Way 1090
9 11 MACYGRAYATy 2200 8 3 LEWISSPALTHMArn 2568 5 12 ELTONJOHWIWant Low 048 9 B MARCANTHONY/You Sang ToMe 212 10 10 SAVAGE GARDENA Knew i Loved You 1090
710 Ot Jupi 2000 8 DONHENLEY/Taking You Home 2568 9 12 LEANNRIMES/Nead You 3048 7 8 NSYNGOyBybye 2192 [ %1
10 10 SAVAGEGARDENAKnew | Loved You 2000 8 0 SARAHMCLACHLAMIWNRememberYou 2568 13 11 EDWINMCCAIN Could Not Ask. 7 7 FATHH 1918 10 9 CELINE DION/That's The Way Itis 981
6 9 SARAHMCLACHLANIWA 1800 90 ET BOYS/ Want It That Way 2568 10 1 CHERBolowe 274 5 7 COLLINS/You'l Be In My._. 1918 6 9 LEMSSPAL 981
8 9  JMBRICAANTHeSimple 1300 9 8 MARIAHCAREYMNover Too Far 2568 1011 2794 8 7 SAVAGEGARDENTKnaw | Loved You 1918 9 § O-TOMNAIOC %1
7T 9 MARTINF/AGUILERANobody = 1800 9 5 JANET/Someons ToCall.. 2568 1111 SwedE BAFUE N Knew | Loved You 2794 B 7 SANTAMA 1918 n e mlcmmmlammm 981
129 1800 7 7 BACKSTREETBOYS/More Than Thet 247 8 11 WA AL D 2734 7 7 JODE 1018 28 872
15 9 DONHENLEY/Taking YouHome 1800 12 7 MARTINFAGUILERAMNODODy Wants... 247 1010 [HLLER P e 2540 8 5 O-TOAMNAIOK 644 8 8 mmuwm 872
6 8  BACKSTREETBOYSAWant ht That Way 1600 3 7 IGLESIAS/Balamos 2247 8 10 MARCANTHONY/You Sang ToMe 2540 12 6 BACKSTREETBOYS/Shape O My Heart 1844 s 82
5 8 Here b - 6 ELTONJOHNIWanlLow 1826 10 10 BRIAN MCKNIGHT/Back Al Ons 2540 5 8 HUEYLEWIS. AstHerGo.. 644 5 7  SDOPENCE../Thera SheGoes 78
6 B MARCANTHONY/)Neod To Know 1600 7 5 FATHHILUBreathe 1605 1110 DONHENLEY/Gaking You Home 2540 13 6 ELTONJOHN/Balad Of The Boy... 1844 7 7 SMASHMOUTHANStr 763
G 8 LEANNRIMES/ Noed You 1600 7 8 TheLove ... 1605 9 9 CH TheWay Itis 20 7 6 FAITHHILL/The Way You Love e 1544 .7 763

KESZ/Phoenix WALK/Nassau-Sutiolk
Clear Channel Clear Channel
(480) 966-6236 "(Nil.)' 475-5200

12+ Cume 340,300 12+ Cume 549,500

PLAYS

LW TW  ARTIST) 61 (000)
16 4255 27 26 MATCHBOX TWENTYA! You're Gone 11206
17 3685 2028 UNCLE Me 11206
19 2800 3885 2 28 'BOYS/More Than That 11206
15 IDO/Thankyou 2800 3885 27 20 FAITHHALL/Thers Youl Be 11208
1416 LEE ANNWOMACK/ Hope You Dance 2800 20 19 mmmlun-vms- 3685 25 26 L 11208
16 14 SCLUB7MeverHad ADream. . 50 219 72 MATCHBOX TWENTY/H You're Gone 3885 27 26 SCLUB7MNever Had ADre