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The Ladies Deliver

The all-star collaboration of Christina Agililera
. (pictured), Lil’ Kim, Mya and
Sl Pink on Patti Labelle’s “Lady

vlarmalade  (/niefscope)

j scores a big triplerdigit add
.I': week with 128 stations at

d CHR/Pop. This is the second
| eonsecutive week Interscope
has been No. 1 Mpst Added
B at the format
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Two Months To Go

R&R Convention 2001 will be held June 14-16 at
the newly remodeled Century Plaza Hotel & Spa
in Los Angeles. As R&R announced last week,
former President Bill Clinton

will be the keynote
speaker. Secure -.” i,
your registration
now by logging on
to R&R DNLINE %
(www.rronline.com). RR convention:2001

From the new album

Produced by Pat McCarthy & R.E.M.
www.remhg.con

A

HUSIC FIRST


www.americanradiohistory.com

featuring
Gwen Stefani from No Doubt

"Let Me Blow Ya Mind"
Produced by Dr. Dre & Scott Storch


www.americanradiohistory.com

management » marketing + sales

How do you decide what sponsorship
packages to offer your clients, and how
much do you change? This week Sales &
Marketing Editor Pam Baker talks with
sponsorship specialist Sylvia Allen about,
customizing sales: packages and
evaluating your event’s components. This
week’s Management, Marketing & Sales
section also features John Parikhal's The
Competitive Edge! with the 10
commandments of marketing, and our
GM Spotlight pays tribute to Clear
Channel/San Diego’s Mike Glickenhaus.

Pages 10474

RON JACOBS’ CARNIVAL RIDE

Before Ron Jacobs made his mark at the
legendary KHJ/Los Angeles, he was
enjoying the pre-rock radio days in Hawaii
at KHVH/Honoluly. A crazy stunt—
pretending to cruise around Diamond
Head with Elvis Rresley -— led to an
actual meeting between Jacobs, The Kirg
and Col. Tom Parker. That chance
meeting would begin a 40-year friendship
between Jacobs and Parker that
influenced every promotional activity
Jaccbs did from that day forward. 1t's an
amazing tale; read the whole story in this
week's Legends

Page 25

« Randy Acker named VP
of Def Jam/Def Soul

« Ken Christensen now
VP/GM for Hispanic/L.A.

o Ted Field set as Chairman/CEQ
of ARTISTdirect

Page 3

aEirig)

CER/POP

* SHAGGY Angel (MCA)

CRR/RHYTHMIC
« GA RULE fLIL' MO .. Put .. (Murder Inc./Def Jam/IDJMG)

URBAN
« SUNSHINE ANDERSON Heard It All ... (Soulife/Atiantic)

I
URBAN AC
« MAXWELL Get To Know Ya (Columbia)

CDUNTRY
« JESSICA ANDREWS Who | Am (DreamWorks)

AC
« LEE ANN WOMACK | Hope You Dance (MCA/Univzfsau

HOT AC

« DIDO Thankyou (Arista)

NAC/SMOOTH JAZZ

«RICK BRAUN Kissas In The Rain (Warner Bros.)

ROCK
« TANTRIC Breakdown (Maverick)

ACTIVE ROCK
+3 DOORS DOWN Duck And Run (Republic/Universal)
!

ALTERNATIVE
- INCUBUS Drive §mmortal/Epic)

ABULT ALTERNATIVE
- TRAIN Drops Of Jupiter (Tell Me) (Columbia)

e NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

WL rrosiine. com

Arbitron Gets Off To Nervous
Start As Independent Company

B Clear Channel cancels deals for some stations

By Ron RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com

Tensions between two in-
dustry titans bubbled to the
surface late last week when
newly independent Arbitron
received a cancellation letter
from Clear Channel Com-
munications affecting the
two-thirds of Clear Channel
stations that are up for imme-
diate renewal. If the cancella-
tion spreads to the entire Clear
Channel chain, Arbitron could
see more than one-fifth of its
revenues evaporate.

Arbitron announced on
March 30 that although Clear
Channel Radio signed a con-

tract extension that provides
the winter 2001 survey to its
stations in 68 markets, the
radio group sent a letter chat
states that it does not intend
to subscribe to any future
Arbitron ratings surveys in
the 130 markets currently un-
der negotiation.

Arbitron and Clear Chan-
nel have been in negotia-
tions throughout 2000’s
fourth quarter and 2001’s
first quarter over ratings
contracts that expired with
the fall 2000 survey for all
Clear Channel stations in 99
markets and some stations

ARBITRON/See Page 35

Arbitron, Industry To Establish
‘Advertising Effectiveness Lab’

Although the radio industry
has made great strides of late in
increasing its share of the adver-
tising pie, some radio group
heads are concerned that the
industry is not doing enough to
promote itself as an effective
advertising medium.

To underscore that point,
Entercom President/COO David
Field presented the results of a
recent research study of top me-

dia buyers that rated radic as a
rather pedestrian advertising
medium. The study, conducted
by Edison Media Researck, said
media buyers ranked broadcast
TV, cable TV and magazines
higher than radio for targeted ad
campaigns.

Radio did get good scores for
reaching young consumers, and

LAB/See Page 35
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N/T Numbers Zoom In Fall

The election controversy that propelled Rush Limbaugh to strato-
spheric numbers at many of his stations carried over to just about
all News/Talk stations in the fall 2000 Arbitron figures. Here’s a
rundown of the major formats, showing their fall *99-summer *CO-

fall "00 trend.

Format Fall 99  Summer ‘00 Fall '00
AC 11.1 10.4 11.0
Adult Alternative 09 0.8 08
Adult Standards 33 29 30
Alternative 43 4.4 4.2
CHR/Pop 8.4 85 7.8
CHR/Rhythmic 34 35 37
Classic Rock 4.0 47 4.2
Classical 1.8 1.6 1.7
Country 9.2 8.8 9.0
NAC/SJ 2.7 2.8 27
News/Talk 16.0 15.6 16.9
Oldies 8.5 8.4 81
Religious 2.3 2.4 2.5
Rock 5.2 51 48
Regional Mexican 2.3 2.4 2.4
Spanish Contemporary 2.4 2.3 20
Urban 4.8 5.3 5.2
Urban AC 2.4 25 25

Source: Arbitron

9 Love Radio!

B Randy Michaels offers cheers and jeers for

today’s Talk radio

By AL PETERSON
R&R NEWS/TALK EDITOR
alpeterson@rronline.com

R&R’s Talk Radio
Seminar has always at-
tracted a diverse lincup
of featured speakers
from both inside and out-
side our industry. This
year’s guests at the TRS
podium certainly main-
tained that tradition.

Perhaps the most an-
ticipated speaker at TRS

2001 was Clear Channel Radio
CEO Randy Michaels. Deliver-
ing a nearly one-hour address to
a packed ballroom, Michaels of-
fered both praise for and con-
structive criticism-of today’s Talk

radio business from the
unique perspective of
someone who’s risen
from the control room
to the boardroom over
the course of his color-
ful and successful
broadcasting career.

“I was asked to speak
to you about Talk radio
today,” Michaels began
as he took the podium.
“And T would suggest
that [Premiere Radio
Networks host] Jim Rome really
has it all pretty much figured out
when he says, have a take, and
don’t suck.” I can’t reallv add
much to that.”

Michaels

See Page 23

Big Boy Bares All As Power Playboy!

You may recall the KPWR (Power 106)/Los Angeles biliboard that featured morning giant Big Boy
wearing a pair of silk boxers in a parody of the well-knowr: Calvin Klein Obsession ad campaign. Well,
Big Boy has once again struck a pose and stripped off his clothes, this time donning a Playboy-type
bunny suit. What would Hef say?

T o e
e

Shares “Sli;léw As
Sirius Struggles
With Carmakers

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @rronline.com

Sometimes the truth is painful,
and David Margolese certainly
had to be pained Tuesday
evening after watching shares of
his beloved Sirius Satellite Ra-
dio plunge 36% in one day. In-
vestors rushed to sell some 4.3
million shares of the satellite
broadcasting start-up, and in the
end the issue closed at $7 56 per
share, down $4.19 — and light
years away from the $60 per
share investors enjoyed a year
ago. SIRIUS/See Page 35

www.americanradiohistorv.com

Register for R&R Convention 2001: www.tronline.com
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"BOUNGING
OFF THE CEILING
(UPSIDE DOWN)”

FROM THE NEW ALBUM TEEN SPIRIT

ALREADY OVER 1 MILLION
AMERICAN FANS

R&R NEW & ACTIVE

HULMCARECDORGS.COM

MCa @

* % % 1/2 - Rolling Stone
Performing on Letterman April 9th

2000: A Breakthrough Year for soulDecision!
U.S. Tours with Christina Aguilera & *NSYNC
Huge at MTV’s TRL
Gold Album!

p ; . 2001: The Success Continues

' “OohIt's Kinda Crazy”
\ _E‘ ; The f" ;I_:; ;ZJ ﬂto"the Smash Single & Video

Both From The Debut Album No One Does It Better

+ R&R CHR/Pop &

lllll :

www.soulDecision.com www.mcarecords.com M C-A
iversal Music, s Division of ersal Studi

2 Lid. under Exclusive License to MCA Records =t wER|E &
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Def Jam/Def Soul
Ups Acker To VP

Island Def Jam Music Group has
promoted
Randy Acker to
VP of Def Jam/
Def Soul Rec-
ords. Based in
New York and
reporting to Def
Jam/Def Soul
President Kevin
Liles, Acker will
be involved in
the overall op-
erations of the
label and will work with all depart-
ments.

Acker

|
|

“It is rare to find a person with

such dedication, determination and
diligence to fill the critical position
of VP’ Liles remarked. “Randy’s

commitment to the success of our |

company has praven that he is
more than capable, I am confident
that Randy will work hard to assure
that the Def Jam/Def Soul brands
will continue to be a pre-eminent
force in urban culture, both domes-
tically and internationally.”

Acker noted, “I am excited to
have this opportunity to assist
Kevin, {IDJIMG President] Lyor
Cohen and {IDJMG Chairman] Jim
Caparre in continuing the growth of
Def Jam/Def Soul as the premier
urban music label.”

Acker has spent the past four
years with Def Jam/Def Soul, most
recently as VP/A&R.

Martin To Program
The Drive/Chicago

Patti Martin has been named

Christensen Appointed HBC/L.A. VP/GM
"B He oversees KLVE, KRCD, KRCV, KSCA & KTNQ

Program Manager of Bonneville’s |

new Classic Rocker WDRYV (The |
Drive)/Chicago.
A Windy City
native, Martin
spent 7 1/2 years
as MD at cross-
town Adult Al-
ternative WXRT.
Martin will over-
see The Drive’s
development as
an upper-demo
Classic Rocker
and maintain the
differentiation in playlists from
Classic Rock sister WLUP, which
targets the younger end of the
format’s audience. Asked to de-
scribe WDRV’s playlist, Martin
told R&R, “It’s a hybrid of the
*60s-era rock ’n’ roll and *70s pro-
gressive rock. It's adult-based and
targets the upper end of the 25-54
demo.”

When asked if WDRV will be
competing more with WXRT than

Martin

MARTIN/See Page 19

|

|

| wauld segue to Vice Chair-

Péior to starting his new gig as host of NAC/Smooth Jazz KTWV (The
Wave)/Los Angeles’ morning show, Capitol saxophonist and recent F
Oasis Smooth Jazz Award winner Dave Koz gave an energetic per-
farmance at the House of Blues on L.A’s famed Sunset Strip. Pictured
here (I-r) are EMD President/CEO Richard Cottrell, EM! North
America’s Roy Lott, Koz, Capitol VP/Adult Promo Mark Rizzo and Sr.
VP/Domestic & International Marketing Jay Krugman.

Ken Christensen has
been named VP/GM of
Hispanic Broadcasting
Corp.’s five Los Angeles
propert.es: KLVE, KRCD,
KRCY. KSCA & KTNQ.
A 20-vear radio veteran,
Christensen was most re-
cenily VP/GM for Clear
Chann=1's KFI, KOST &
KYSRLos Angeles.

Christensen reports to
Gary Stone, who was re-
cently promoted to Sr. VP/COO of
HBC (R&R 2/23). In fact, Stone
was elevated from the post that
Christensen is assuming.

“Ken’s experience, coupled with
his familiarity with Los Angeles

Christensen

radio, guarantees contin-
ued success in the mar-
ket,” Stone said. “His
reputation, level of enthu-
siasm and ability to lead
make this a win-win situ-
ation for all, especially
HBC/L.A”

Christensen added, “1
am really excited to be
part of Hispanic Broad-
casting and am very ea-
ger to get started in L.A.
I know how committed the com-
pany is to delivering a superior
on-air product and returning re-
sults for its advertisers. I know 1
can contribute to both of these ef-
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Signal Swap Gives WYBA ‘Tha Groove’
I Ray, Bonds take PD posts at Crawford stations

| inkad a preliminary agree-

Field To ARTISlerect As ChalrmanICEO

A game of musical chairs among
Crawford Broadcasting’s three Chi-
cago-area properties has resulted in
the flip of WYBA to Urban AC as

| “102 Tha Groove — Ultimate Old

Interscope Records co-
founder Ted Field has

range of opportunities in
the music industry.”
Geiger noted, “Operat-

Skool Jams.” WYBA recently
moved from 92.3 MHz to 102.3,
and former WVIM Music Coordi-

will remain commercial-free and
jockless during an initial launch
period and will target listeners 25-
54 years of age.

Concurrent with WYBA's shift to
Tha Groove, Gospel WYCA has
moved from 92.3 MHz to 106.3
and is now being programmed by

ment to become Chairman/
CEO of online music com-
pany ARTISTdirect. He
wauld succeed current
AETISTdirect Chairman/
CEO Marc Geiger, who

man/President of Artist
Services, the company’s
talent agency. As part of
the deal ARTISTdirect will provide
the bulk of the financing for Radar
Records, a 50/50 joint venture be-
tween it and Field, who is expected
to be President of the label.

‘1 em excited to create this new
music platform with the talented

| team at ARTISTdirect,” Field com-

mentzd. “A new record label inte-
grated with ARTIST-direct’s online
distribution and artist services rep-
resents a potent combination that
will allow us to exploit the full

Field

ing a record label has been
part of the ARTISTdirect |
strategy from the begin-

tive of Ted’s stature and
experience is a real coup l
I look forward to a great |
long-term relationship thai }
will give us the opportu-
nity to build an important l
label business and leverage our
online platform in exciting new |
ways.”

ARTISTdirect President/COO
Keith Yokomoto said, “The move to |
form Radar Records is the first ma-
jor move to transform ARTIST-di- l
rect into a full-service music enter-
tainment company. We plan to lever- l
age our online network at www. |
artistdirect.com and cash resources

FIELD/See Page 18 |

ning. Attracting an execu- |

| with XHCR consultant

nator/afternoon host Tony Ray will
now serve as PD for "'YBA. WYBA

CRAWFORD/See Page 19

Sapp Tapped As PD At XHCR/San Dlego

Steve Sapp has been
named PD for Califormula
Radio Group’s Country
XHCR/San Diego. He
served most recently as
Manager/Promotion &
Marketing for Jefferson-
Pilot’s three crosstown
properties, Oldies KBZT,
NAC/Smooth Jazz KIFM
& Country KSON.

The move reunites Sapp

this new challenge,” Sapp
told R&R. “I'm doubly
excited about teaming up
with Mike Shepard again.
He and I had a 15-year run
at KSON. We have a great
team here. We're looking
to have some good times.”

Sapp arrived at Country
KSON in 1981 as an air
personality and later as-
cended to Promotions Di-
rector. He replaces PD
Mark West, who has exited the sta-
tion. XHCR flipped to Country in
June 1999.

Sapp

Mike Shepard, who served as
KSON’s PD between 1983-98.
“I'm really excited about taking on

"Ow Tb BEACH /S RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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Radio Business

Powell Makes First Gapitol Hill
Appearance As Chairman

[J Says FCC will review rules, reveals plans for change

By Joe HowarD
R&R WASHINGTON BUREAU
Jhoward@ rronline.com

Basking in the glow of consistent past praise from subcom-
mittee members, FCC Chairman Michael Powell made his first
appearance before Congress as chairman when he spoke before
the House Subcommittee on Telecommunications March 29.
Powell told the subcommittee that it is time for the FCC to re-
evaluate both its broadcast-ownership caps and its broadcast and
newspaper cross-ownership rules, and he outlined his plans for
revamping the structure and operations of the commission.

Powell spent two hours listening to
and fielding questions from subcom-
mittee members, including Subcom-
mittee Chairman Billy Tauzin and
Rep. Ed Markey. Tauzin praised
Powell for his vision and intelligence;
then Markey, raising the familiar
comparison to Powell’s famous fa-
ther, Secretary of State Colin Powell,
Jjoked, “‘People are always asking me
to compare you to your father. What
I always tell them is that you’re just
as smart, but you have a lot more
power to affect the world.” Markey

went on to caution the deregulation-
friendly Powell against deregulation
in the name of reform.

Tauzin said of Powell, “I’m confi-
dent that we have before us a man
with a real vision who will take the
FCC into the 21st century” He stated
his belief that the commission has
been adrift in recent years. then
shared some of his ideas for improv-
ing the FCC’s operations. Among
Tauzin’s suggestions were streamlin-
ing license applications and an end
to the merger-review process. Tauzin

then asked Powell if it is time for the
commission (o re-evaluate its broad-
cast-ownership caps — to which
Powell replied, “T think so.” In fact,
Powell said he teels that the owner-
ship caps were not fully evaluated
during the commission’s last rules
review.

Later. while taking questions from
subcommittee Vice Chairman Cliff
Stearns regarding the broadcast-
newspaper cross-ownership rules,
Powell said that he thinks it is time
to relax or eliminate the caps and
added that the commission is set to
re-examine the caps in a proceeding
scheduled to begin in May. As the
rules now stand, a company cannot
own a radio station and a newspaper
in the same market without getting a
waiver from the FCC.

POWELL/See Page 7
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FGC Adopts Revised Low-Power FM Order

Imost four months after the Senate passed the Radio Broadcasting

Preservation Act (R&R 11/3/00), the FCC has officially modified its
low-power FM order to include third-adjacent channel protection standards,
as the act requires. The commission will also prohibit applicants who have
ever operated unlicensed stations from obtaining low-power licenses. The
change in the interference-protection standard will not affect the 255 eli-
gible LPFM applications received during the FCC'’s first two filing windows
last year. A third filing window was opened in December 2000, but the num-
ber of eligible applicants from that window has not yet been determined.
Two more filing windows are expected later this year. An FCC spokesman
told R&R that LPFM broadcasters could be on the air by this summer.

FGG Hits Clear Channel With $14,000 Inde_cenc y Fine

nTuesday the FCC proposed a $14,000 indecency fine against Clear

Channef's Active Rock KEGL-FM/Dallas for comments made during
the Kramer & Twitch show. The commission found that a conversation the
hosts had with a teenage listener concerning masturbation and another
exchange with adult-film stars about the stars’ sexual habits were in viola-
tion of the indecency rules. Clear Channe! argued that the station’s airstaff
were aware of the station’s formal policy against indecent broadcasts and
that the material in question contained only a few scattered and vague
sexual references. The commission responded that the broadcasts con-
tained patently offensive descriptions of sexual activities and that the
company’s indecency policy had apparently had no impact on the airing of

the cited material. Continued on Page 7

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
3/30/00 3/23/01 3/30/01 3/30/00  3/23/01-3/30/01
R&R Index 322.50 216.28 235.04% -27.1% +8.6%
Dow Industrials  10,980.25  1897.70  9799.06 -10.7% +2.3%
S&P 500 1487.92 1117.58 1147.95 -22%  +2.7%

EARNINGS

Emmis’ Fiscal Q4 Cash
Flow Grows, Loss Widens

B Cheen says uncertainty is the stock killer

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Yorke@ rronline.com

Jeff Smulyan is a man who knows about disasters, and last week the
CEOQ of Emmis Communications told analysts that no matter how bad
things might look, this stock market is not a disaster. In fact, he noted,
Emmis’ actual numbers were an improvement over those he expected when
Emmis delivered its guidance to analysts last month.

Emmis reported that its Q4 after-tax cash flow rose only 2%, to $14.9
million, and ATCF per share inched up from 30 cents to 31 cents. Broad-
cast cash flow climbed 12%, to $28.8 million; Q4 net revenue improved
47%, to $117.4 million; and radio revenues improved from $43.2 million to
$54 million. However, Emmis’net loss widened from $3.9 million (14 cents)
to $20.4 million (48 cents).

For the full fiscal year, net revenue increased 45%, to $470.6 million;
BCF was up 39%, to $174.2 million; and ATCF rose from $61.8 million, or
$1.64 per share, to $93.8 million, or $1.96. Radio revenue climbed from
$189 million to $239.6 million. On a same-station basis, radio revenue in-
creased 9%, and radio BCF climbed 16%. FY 2001 earnings per share
moved into the black, from a loss of 9 cents to a gain of 10 cents.

The company said that sales will rise 23% in fiscal 2002, to $577.1 mil-
lion — almost 3% lower than what was forecast last month, but still better
than some investors were expecting.

“People were expecting the sky to fall,” First Union analyst Jim Boyle told
Bloomberg. “Because things aren’t as bad as expected, that makes it an
upside surprise.”

The better-than-expected report was the result, Smulyan told the Emmis
teleconference last week, of a number of precautions taken by the com-
pany six months ago to prepare for an economic downturn. Although he
declined to be specific, Smulyan said that “very positive changes;” aimed at
beefing up the bottom line during tough times, are “already in the pipeline”
in various Emmis markets.

EARNINGS/See Page 7
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ess

(Austin), TX
$22.5 million

DEAL OF THE WEEK

* KEYI-FM/San Marcos

2001 DEALS TO DATE

Dollars to Date:
Dollars This Quarter: $600,096,601
Stations Traded This Year:

Stations Traded This Quarter:

$600,096,601

(Last Year: $24,941,287,133)

(Last Year: $594,373,000)

447

(Last Year: 1,796)

447

(Last Year: 239)

Sinclair Telecable Gets Oldies In Austin

(3 Gets KEYI from Secret in $22.5 million deal:
Carter family adds Kansas City AM to portfolio

Texas

KEYI-FM/San Marcos
(Austin)

PRICE: $22.5 million

TERMS: Asset sale for cash
BUYER: Sinclair Telecable, headed

by VP Robert Sinclair. Phone: 757-
640-8500. It owns four other stations.
This represents its entry into the mar-
ket.

SELLER: Secret Communications,
headed by President Frank Wood.
Phone: 513-621-1600
FREQUENCY: 103.5 MHz

POWER: 96kw at 1,257 feet
FORMAT: Oldies

NextMedia/Robert
Sullins Transaction

PRICE: $490,000

TERMS: Asset sale for cash
BUYER: NextMedia Group, headed
by President/co-COO Skip Weller.
Phone: 303-694-9118. It owns 54

MUST-BUY |

RADIO

S|

212-642-4533
worradionet.com

www.americanradiohistorv.com

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KLOC-AM/Ceres, CA Undisclosed

® KRAZ-FM/Santa Ynez, CA $325,000

® WTAL-AM/Tallahassee, FL Undisclosed

* WJHW-FM/Bainbridge, GA $275,000

® WMLB-AM/Cumming, GA Undisclosed

® KHAM-FM/St. Ansgar (Mason City), 1A $200,000
® KCKN-AM/Kansas City, KS $1.5 million

® KLFC-FM/Branson, MO Undisclosed

® WRPA-FM/Laporte, PA Undisclosed

® KSGO-AM/Centerville (Salt Lake City), UT Undisclosed
* WYNW-FM/Birnamwood, WI Undisclosed

other stations. This represents its entry
into the market.

SELLER: Robert Sullins. Phone:
580-795-2345

COMMENT: This transaction originatty
appeared in the March 23 issue of R&R
with an undisclosed price.

Oklahoma

KMAD-AM/Madill

FREQUENCY: 1550 kHz
POWER: 250 watts
FORMAT: Country

Texas

KMAD-FM/Whitesboro

FREQUENCY: 102.5 MHz
POWER: 31kw at 525 feet
FORMAT: Country

. K

KLOC-AM/Ceres
(Modesto)

PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: Threshold Communica-
tions, headed by General Partner
James Arata. Phone: 209-544-1055.
It owns two other stations, KVIN-AM
& KRVR-FM/Modesto.

SELLER: Entravision, headed by
Chairman/CEQ Walter Ulloa. Phone:
310-447-3870

FREQUENCY: 920 kHz

POWER: 500 watts day/3kw night

FORMAT: NAC/Smooth Jazz

KRAZ-FM/SantaYnez

PRICE: $325,000

TERMS: Asset sale for cash
BUYER: Knight Broadcasting Inc.,
headed by President/Director Sandra
Knight. Phone: 805-688-7235. It owns
no other stations.

SELLER: Grape Radio Inc., headed
by President Mary Constant. Phone:
707-588-0707

FREQUENCY: 105.9 MHz

POWER: 65 watts at 2,933 feet
FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

T
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WTAL-AM/Tallahassee

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Unique Broadcasting LLC,
headed by Manager John Wiggins.
Phone: 615-662-3398. It owns no
other stations.

SELLER: Rebus Inc., headed by
President Tom Llewellyn. Phone:
850-671-1450

FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Talk

&
e

Continued on Page 20
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campalgnFmance e o Pose
Reform Headed To House

Despite the efforts of the NAB and other powerful lobbyists,
the McCain-Feingold Campaign Reform Bill passed in the Sen-
ate with a surprise 57-43 vote Monday and is now headed to the

House of Representatives.

The bill, introduced by Sens. John
McCain and Russ Feingold, bans
corporations, unions and individuals
from evading limits on political con-
tributions by claiming the money is
to be used for party-building activi-
ties. These contributions have been
increasingly used for campaign pro-
motion. According to the Washing-
ton Post, such contributions reached
$500 million during the last election
cycle. .

The bill would also put a ban on
corporations, unions and advocacy
groups’ use of unregulated political

contributions to pay for spots target-
ing candidates 60 days before an elec-
tion or 30 days before a primary. Sen.
Olympia Snowe, the author of the ad-
blackout provision, told Bloomberg,
“The ads are overtaking the process.”
The NAB has been mum on the bill
since it passed but made it clear in a
statement two weeks ago that it
strongly opposes any legislation that
would, as McCain-Feingold does, re-
quire radio or TV broadcasters to pro-
vide lowest unit rate advertising to

political campaigns.
~—Joe Howard
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Tristani To Leave FCC By Year’s End

Although she hasn’t made an official announcement, FCC Com-
missioner Gloria Tristani’s Sr. Legal Advisor said that the com-
missioner plans to leave the FCC by year’s end.

William Friedman confirmed to
R&R sister publication Radio &
Musica that Tristan 1s planning to exit
within the year to run for public office
in New Mexico. However, he said that
she has not yet announced an exact date
for her departure or decided for which
office she will run. Tristani is the grand-
daughter of the late U.S. Senator Den-
nis Chavez, who represented New
Mexico in Congress from 1931-62.

Tristani isn’t the.only commissioner
on the way out; Harold Furchtgott-
Roth has also announced plans 1o de-
part (R&R 2/16). While the impend-
ing departures might look like defec-
tions, telecommunications attorney
Alan Campbell says he doesn’t believe
that’s the case: *“These were antici-
pated moves on both their parts. Their

Bloomberg

Continued from Page 4

leaving is not a reflection on who won
the presidential election or the fact that
Powell is the chairmian. They both have
their personal agendas, and it was just

time for them to move on.”
Additionally, Commissioner Susan
Ness is serving under a recess appoint-
ment (hat she received during the last
davs of the Clinton administration,
and President Bush could nominate
someone for her seat at any time.
Hawever, the pool of commission can-
dicates was trimmed by one this week,
as Texas Public Utilities Commission
Chairman Pat Wood, who had been
seen by many as a front-runner for a
commission appointment, was instead
named by President Bush to the Fed-
er:l Energy Regulatory Commission.
—Joe Howard

BUSINESS
BRIEFS

FCC Fines WBOK-AM/New Orleans $14,000

The FCC has fined Christian Broadc‘gsn‘ng $14,000 for failing to regis-
ter its antenna structure and for not responding to FCC correspondence.
In the forfeiture order the commission said it issued a notice to Christian
about the tower in January but did not receive a reply. Christian has 30-days

to pay the fine.

Ackerley Eloses Supersonics §ale

he NBA has approved the Ackeriey Group’s $200 million sale of the

Seattle Supersonics and its WNBA cister team, the Seattle Storm, tca
group of investors led by Starbucks foundler Howard Schultz. Ackerley said
in January (R&R 1/12) that the sale would allow the company to focus on its
core media operations, including its five radio stations.

Earnings
Continued from Page 4

Big City Radio reported a net loss for 2000 that increased from $25.8 million, or $1.83 per share, to $31.2 million,
or $2.15. The company said that it expects to generate “significant losses as it continues to develop its stations and
internet operations.” Big City’s gross revenues for 2000 climbed from $23.3 million to $26.9 million, and its broadcast
cash deficit improved from about $3 million to $2.2 million.

First Union Securities analyst Bishop Cheen told Bloomberg recently that he believes the radio industry is close to
the bottom. “It might be a false bottom,” he said, “but | think we'll see some sort of floor soon.” Cheen also said that
investors have been panicking because of their “uncertainty about where the bottom is” and noted, “Nothing can killa
stock like uncertainty.” He pointed out that the current bear market is relatively new and said, “After a while people will
getused toitand realize the sky is not falling. They will take guidance and earnings reports in stride. Eventually, cash
will come back to the market and will go to the big-cap, better players first, such as Clear Channel. The smaller
companies will be the first to get bruised; some will be forced to sell out” Cheen would not elaborate on which
companies he thinks will be hit hardest.

Guessing where the bottom will be has become a popular pastime in radio. On Tuesday Morgan Stanley media
analyst Frank Bodenchak predicted, “National advertising is going to get tougher. We believe that near-term ad
conditions will worsen further” He made that prediction in his weekly report, this one titizd “Not Exactly ‘Great Expec-
tations” Bodenchak also disagreed sentiments expressed during the Emmis call that results have bottomed out,
saying that he expects more downward estimate revisions for first- and second-half expectations — despite the fact
that his company's estimates are “typically more conservative than current guidance and street consensus” Bodenchak
continued, “Times are tough; we think national advertising is going to get tougher.” Despite that, he theorized that
many of the higher-quality stocks are testing bottoms now, particularly if the economy picks up at some pointin the
second half of the year.

Bodenchak’s report included his list of stocks to acquire on dips, including Clear Channel, Radio One, Cox
Radio, Entercom Communications and Hispanic Broadcasting.

Lehman Bullish On Viacom, Radio One

In a report issued last week, Lehman Brothers called Viacom a “top pick™ and said that the company is “the best-
positioned to weather the current advertising drought.” The investment firm expects Viacom's Q1 reports to be in line
with expectations, including Lenman’s EBITDA forecast for the company of $1.1 billion.

Lehman also initiated coverage of Radio One, saying that it believes the company will post the strongest pro forma
revenues and broadcast cash flow among its publicly traded peers in 2001. However, Lehman cautioned that Radio
One's aggressive expectations and revenue guidance are risky.

J &W Seligman Managing Director Storm Boswick also thinks Viacom and Clear Channel! are good buys, listing
Clear Channel and AOL Time Warner as his top stock picks due ta their “unduplicatable sets of assets” The analyst
told Bloomberg that the companies’ability to go through significant mergers in a down economic environment sets
them up to be more explosive on the margins front when there’s a recovery.”

Boswick called Viacom the “third-most exciting stock out there” and said, “It has great management and assets”
But he cautioned that an actors’ strike “would be more difficult for Viacom to navigate than i's willing to say.”

Lehman Brothers expressed concerns about Disney Co.’s forecast, lowering the company’s earnings per share
estimate from 77 cents to 75 cents. Lehman also cut Disney’s 2001 EBITDA estimate to $4.9 billion and reduced its
operating income estimate from almost $4.4 billion to $4.3 billion. Elsewhere, Disney was reiterated “accumulate” by
Prudential analyst Katherine Styponias, who has a 12-month target price of $35 per share on the issue.

Some Stocks Still ‘Strong Buys’

Deutsche Banc Alex. Brown analyst Andrew Marcus reiterated his “strong buy” ratings on Ciear Channel, Entercom,
Radio One and Westwood One last week. But over at Prudential Securities, analyst Katherine Styponias cut Disney’s
EPS estimates from $1 to 75 cents in 2001 and from $1.17 to 93 cents in 2002. While she maintained Disney's
“accumulate” rating, she cut her price target from $40 to $35.

M

Powell

Continued from Page 4

‘Four Dimensions’ Of Change

Powell also eutlined for the sub-
committee his plans to restructure
the FCC, identifying what he called
“four dimensions” for revamping the
commission. First, he discussed the

wed for a “clear and substantive”
vision of policy, saying that it is nec-
essary (o design regulations to fun-
damentally serve industries. “Vah-
date the purpose of a rule,” he said,
“or get rid of it”

The second dimension of Powell’s
plan involves putting more emphasis
an FCC operations and management.

Specifically, he Taid out his commit-
ment to avoiding a repeat of the ap-
plication backlogs he is now work-
ing to clear up.

The third goal Powell described
was (o gain more independent tech-
nological and economic expertise
within the FCC. Citing low-power

commission faces a problem in
evaluating technical interference
from LPFM because it doesn’t have
the ability to test for interference ef-
fectively.

Powell concluded by saying that
he plans to institute an organiza-
tional restructuring focused on di-
recting commission efforts along

market lines rather than technologi-
cal lines. Included in that initiative
will be the installation of a flatter
structure for the FCC’s bureaus and
the consolidation of key commission
functions. The chairman said he
hopes to institute a substantial part
of the planned restructuring within
a year.

FM as an example, he said that the

"To promote your station's brand name,
you must reserve a budget!™

.. Or do you?

WWW. 538WEBSTATION.COM

lebskt=tki

YOUR ' DESKTOP RADIO STATION!

Fi nd out more about this revolutionary marketing concept

for radio stations at The NAB Las Vegas.

Visit us at Booth # R3018

www.americanradiohistorv.com
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The Century Plaza Hotel & Spa
Los Angeles, California

June 14-16

registration: o =

information:

registration fees:

t* ONLINE registratior at: WWW.rronline.com () 3 ORMORE" ON OR BEFORE MAY 4, 2001 ¢* $375 EACH
s+ FAX this form to: {310) 203-8450 (O SINGLE ON OR BEFORE MAY 4, 2201 t* $425 eACH
e MAIL to: () 3 OR MORE* MAY 5 - JUNE 8, 2001 3* $450 EACH
R&R CONVENTION 2001 (O SINGLE MAY 5 - JUNE 8, 2001 s+ $475 eacH
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004 (O EXTRA THURSDAY COCKTAIL TICKETS i $ 85EACH

Please print carefully or type in the form below. Full payment must O ON-SITE REGISTRATIONAFTER JUNE 8, 2001 2 3580 EACH

accompany registration form. Please include a separate form for
each registraticn. Photocopies are acceptable.
Registraticns are nondransferable.

* All 3 Attendee Names Must Be Submitted Together

mailing address:

Name

Title

Cali Letters/Company Name Format

Street

City State Zip

Telephone # Fax#

E-maii

method of payment:
Amount Enclosed: $

Visa O MasterCard O AMEXO DlscoverO Checx O

Account Number Exp. Date:

Print Cardholder’s Name

Cardholder’s Slgnature

CANCELLATION POLICY: All cancellations must be submittec in writing.

A full refund less a $75.00 administrative fee will be issued after the convention
if notification is received on or before May 4, 2001. Cancellations received
between May 5-18, 2001 will be subject to a $150.00 cancellation fee.

No refund will be issued for cancellations after May 18, 2001 or for “no shows.”

e e e — = -

THE CENTURY PLALA

HOTEL & SPA

@ WESTIN HOTELS & RESORTS«

TYPE OF ROOM CONVENTION RATES

PLAZA SINGLE (1 PERSON) $200.00
ST. REGIS (1 PERSON) $265.00
- PLAZA DOUBLE (2 PEOPLE) $225.00
ST.REGIS 2 PEOPLE) $290.00
PLAZA SUITES $500.00 and up

ST. REGIS SUITES _ $775.00 and up

For RESERVATIONS, please call:
(310) 551-3300 or 1 (800) WESTIN-1.

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

** To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

s+ Deposits will be refunded only if reservation is
cancelled by May 24, 2001.

¢* Reservations requested after May 24, 2001 or after
the room block has been filled are subject to availability
and may not be availablz at the convention rate.

2* Check in time is 4:00 pm; check out time is 12 noon.

Mailing Address: The Century Plaza Hotel & Spa
2025 Avenue Of The Stars, Los Angeles, CA 90067

WWW.americanradiohistorv.com
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* Mike Glickenhaus in the GM Spotlight, Page 12

* The Competitive Edge with John Parikhal, Page 13

® Mark & Brian Celebrity Golf Toumament, Page 14

management - marketing

- sales

“Creativity comes from trust. Trust your instincts.
And never hope more than you work.”
— Rita Mae Brown

NEVER UNDERESTIMATE THE
POWER OF SPONSORSHIP

B Customize your sales promotion packages
ByFam Baker In last week’s issue I teamed

Sales & Marketing Editor
pambaker@rronfine.com

with Creative Resources
Group President Gerry Tabio
to outline a step-by-step pro-
cess for effective brainstorm-
ing to develop sales promo-
E® tion ideas. So, now that your
sales team has come up with
' the perfect sales promotion,
H how do you decide what
sponsorship packages to of-
4 fer your clients, and how
much do you charge?

To get some ideas, I spoke with Allen Consulting
President Sylvia Allen. Her book How to Be Successful
at Sponsorship Sales, published by the RAB, is a great
resource for advice and ideas. She also publishes the
monthly Sponsorship Newsletter. Get more information
at www.allenconsulting.com.

VALUE YOUR EVENT'S COMPONENTS

So how do you decide what the elements of your
event are worth? “First and foremost, sponsorship
participationis abusiness decision,” Allen notes. “Yes,
the CEO still exerts influence on sponsorship in-
volvement. However, it is no longer done emotionally,
but on a business basis with measurable objectives.”

Obviously, every sponsorship package you
present should include the basics: the title of the
event, the dates and hours, the location, the expected
audience or attendance and the marketing opportu-
nities available. Use the formulas below when
preparing your proposal. Keep in mind that the
figures are just examples; your figures can be higher
or lower based on the perceived value of the event to
the potential client.

* Radio, TV and print ads: Use the rate-card value
(quantity times price)

* Direct-mail components, such as flyers and
brochures: $50 per thousand impressions — that’s $50
CPM, or 5 cents per person

¢ Table tents: $50 CPM

* On-sitemarketing components, including banners,
exhibit space, hospitality and ticket backs: $100 CPM

¢ Sampling: $15 CPM

* Attendance, category-exclusiveness, psycho-
graphic matching and title sponsorship: $1 per person

“When selling sponsorships, keep in mind that the
prime objective of the proposal is to whet the client’s
appetite,” Allen advises. “You can always negotiate
any elements in the initial proposal and customize
them to meet the client’s needs.”

CONDUCT A NEEDS ANALYSIS

Don’t just show up for a client meeting and present
a boilerplate sponsorship proposal. Be a full-service
marketing account executive, and show your client’s
representatives that you're working for them, creating
and offering an opportunity that can deliver results.
The following are more criteria to help you assess a
sponsorship’s value. Think about your prospective
client, and answer these questions:

* Does the event enhance or reinforce the sponsor’s
image and product leadership among consumers?

* What are the seasonal
aspects of the event, and do
they match those of the
brand?

* Will the sponsor be able
to recoup its investment in
the sponsorship through
product sales or self-liqui-
dating offers?

* Does the event create trade or entertainment
hospitality vehicles?

* Does the event block out the competition? Will the
sponsor have category exclusivity?

* Is there an appropriate cost-to-benefit relationship
for participation and leveraging?

* Will the event be selective about the number and
type of sponsors and messages? How many other
sponsors are there?

“Your sponsors don’t want to hear that their logos will
beonall press releases and that they have the right to place
banners at your booth,” says Allen. “They have very

'specific reasons for sponsoring events.” Among those

reasons:

* To increase awareness of a product

* To be identified with a particular lifestyle

¢ To differentiate a product from a competitor’s

* To enhance commitment to a community or ethnic
group

* To entertain key clients and engage in business-to-
business marketing

* To take advantage of merchandising opportunities

* To shape or reinforce the public’s perception of a
product

¢ Toimpact the bottom line

FIFTEEN PROMOTION IDEAS

matter of hanging yourbanner, getting abunch
of seats on the 50-yard line and meeting the star f§
players. Sports and special events are now part
of the marketing mix and are expected to
deliver results. For that reason, you will be
asked to incorporate various kinds of
promotions as part of your total sponsorship
package.”

To help in your brainstorming process,
Allen offers these 15 basic ideas for sponsor-
ship packages. These ideas can be used individually or
combined in any number of ways to help you achieve
marketing success.

1. Bounce-backs. Use something from the event to
bring customersback to the store. For example, customers
could bring their ticket stubs to the store and redeem them
for free products. Or you could give event attendees a
special-offer coupon redeemable for a limited time after
the event. Things like these “bounce” the customer to a
retail partner and allow the product sponsor to measure
the sales effectiveness of its sponsorship.

2. Buy one, get one free. Taken alone, this is a simple
sales enticement. Combined with one of the other
elements of sales promotion, it can not only increase
product sales, it can tie in with your event sponsorship.
For example, tell customers who buy a product that they
can get another product for free and receive a sweep-
stakes entry for a vacation. You can arrange the vacation
package with another sponsorship partner.

3. Contests and sweepstakes. The potential for
contests is unlimited — just use your imagination. Con-
duct sweepstakes registrations at the point of purchase, at
the event, online or through the mail. A word of caution:
Always have clear and easily available contest rules, and
make sure that your rules have been approved by your
company’s legal department. Each state has very specific
rules about entry requirements, statements on the
probability of winning and other contest elements.

SYL¥IA
ALLEN

4. Coupons. Coupons can be issued before or during
your event. If they are distributed through a retailer
before the event, they can be used to promote the client’s
sponsorship and drive additional traffic. Here's a great
idea: The coupons could be distributed through your
retail partnerand used fora discount on admission to the
event, or they could be redeemed at the gate for a gift,
such as a free event bag or other tchotchke.

5. Database development. More and more compa-
nies are aggressively marketing directly to their potential
customers. Take advantage of your event to generate a
list of names. At your station’s booth, have attendees
participate in a survey, enter a contest or register to win
at hourly drawings.

6. Discounts. Giving discounts is a great way to drive
traffic into a store all by itself. Combined with a coupon
or other bounce-back, it's a way to reward people for
attending your event. For example, by bringing the
coupon to a store within one week of the event, a
customer could receive an additional discount on
selected merchandise.

7. Free-standing inserts. FSIs are the four-color
advertising-only inserts that come with the Sunday
paper. An insert can combine coupons or a register-to-
win contest with event information.

8. Hangtags. Tags that hang from a product can be
used with soft goods or with food products, particularly
bottled beverages. Design the tag with a coupon, a ticket
for a discount on event admission or an entry form to
win tickets or prizes — whatever you want.

9. Holograms. Holographic artwork can be used for
program books, tickets or large on-site displays.

10. The Internet. Use your imagination. Create a
special web page that serves as a one-stop resource for

oy information on your event. In addition to
@l banner ads, create coupons and special offers

§ that can be downloaded and printed. Create
register-to-win opportunities that give you a
targeted database for post-event followup.

11. On-pack promotions. These are special
offers, such as coupons or other bounce-backs,
on product packages. They can be designed to
be peeled off the product to be redeemed
immediately or cut out for later use.

12. On-Site Sampling. A client can either
give out free samples of a new product or use
sampling to introduce a new application for an
existing product. Sampling can include a demonstration
or, for a food product, a tasting. Combine sampling with
bounce-backs and a register-to-win promotion, and
your client will get additional sales and a customer
database.

13. Phone cards. Prepaid phone cards are one of the
hottest premiums out there. They can be distributed at
the event — with the sponsor’s name clearly in evidence
—and used to drive customers to the sponsor’s-place of
business to get the cards activated. Cards can also be
distributed before the event and require customers to
attend to get the cards activated.

14. Product promotions. These can include on-pack
coupons or entry forms, cash-register receipts with UPC
codes or any other form of promotion specifically tied to
a proof of purchase. As with contests, check with your
legal department on the exact wording and rules for
your promotion.

15. Product sales. Very simply, this means having the
client sell product at the event. You can add a coupon or
contest entry with each sale to measure the impact and
effectiveness of your promotions.

Use your imagination, brainstorm and develop
promotional opportunities that will add value to your
sponsorship packages. Put yourself in the mind-set of
your client. Would you spend your own money to buy
the package you're presenting?

www.americanradiohistorv.com
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Cynthia Badie Associates (212) 222-9400

for congratulatory ads contact impact Publisher P. Robert Massey

LIVING LEGENDS FOUNDATION

CHAIRMAN SECRETARY BOARD Of DIRECTORS
A.D. Washington C.C. BEvans Mike Bermardo

Jerry Boulding
PRESIDENT TREASURER George Daniels
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David Linton
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Living Legends Foundation, inc. (a non-prcfit 50 (0) (3) corporation)
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B Everyone loves Mike G.!

—“‘,1

This week’s GM Spotlight honors 21-year radio
veteran Mike Glickenhaus, VP/Market Manager,
FM Stations of Clear Channel/San Diego’s FM
stations, where he leads a staff of 400. “He
consistently exceeds numbers. His loyalty runs
deep, and it is reciprocated,” e-mails one R&R
reader. Another staffer comments, “Mike is in
before the morning show and out after everyone
leaves. Works his ass off. Manages by example.
Listens. Fair guy. Good teacher. Great guy.”
Congratulations!

I decided to enter the world of broadcasting
because:

“Frankly, good luck brought me to broadcast-
ing. A station I was listening to advertised a sales
position it had open just as I was considering the
next step in my professional life. Within two
months I was totally hooked on the business.”
First job in broadcasting:

“Account Executive for XTRA-AM & FM in San
Diego back in 1980, when they were owned by the
Noble Broadcast Group.”

Career highlights:

“There have been many highlights. I would say
that one of the first was being named GM of 91X
[XTRA-FM] in San Diego by John Lynch and Norm
Feuer at Noble Broadcast Group, then helping to

SAN DIEGO'S WORLD CLASS ROCK

MAGI( 925 /o

San bDiego's "0ld School”

_J —/_J VP/Market Manager,

> Q)4 ®
\_-->‘_—, A
San Diego’s Hit Music

take that little Alternative station to No. 4 in overall
billing in the market. It was extremely gratifying to
add responsibilities for XTRA-AM and be part of the
early development of the Sports radio format.

“The latest highlight has definitely been being part
of one of the more unusual market clusters in the
country, with 11 Clear Channel stations in San Diego,
including the licensing agreements we have with
Mexican-owned properties. Also, working to bring
together more than 400 people in one building over
the next couple of months. That is definitely a
highlight in the making.”

The most challenging aspect of being a GM:

“Juggling my time to accommodate everything we
have going on, and, at the same time, realizing when
it’s best to just get out of the way and let people do
their things. Also, finding a way to bring in as many
great people as we can to be part of the excitement
and magic. Lastly, trying to make sure everyone
understands that we really win as a market team now,
not just with one particular station.”

My most unforgettable moment at a radio station:

“Unfortunately, I can’t share most of the better
moments ina print publication. Oneof the things that
was unforgettable was when I first started at XTRA-
AM & FM, when we were broadcasting live from
Mexico. For my first year in the business I had never

MIKE GLICKENHAUS
FM Stations of KGB-FM, KHTS-FM, KIOZ-FM,
: _; . J@DB f_ﬁ.ﬁ){\f‘ KJQY-FM, KMSX-FM, XHRM-FM & XTRA-FM/San Diego (Clear Channel)

been in a live, on-air studio,
and then we went on a trans-
mitter trip. A group of us
went down to Mexico to see
the origination point of our
stations. It was sort of right in
line with its being in a third-
world country.

“In one of our format variations on one of the
stations, Wolfman Jack was doing afternoon drive.
Walking down the hall with Wolfman coming at us
wearing his big black cape and big hat and with his
salt-and-pepper goatee was definitely unforgettable
for those of us who grew up in the American Graffiti
years, Wolfman Jack, a.k.a. Bob Smith, coming down
those hallways — wow!”

I'm most proud of:

“All the great people we have working here in
San Diego and what we have been able to
accomplish in a relatively short period of time.”

The best words of advice I've ever received were:

“’Underpromise and overdeliver,” and, ‘Never
ask anybody to do anything you wouldn’t do
yourself. Lead from the front!"”

You’d be surprised to know that....

“I once had a dog-training business. And I have
been with two of the stations in our cluster for 21
years!”

SISO

SanDiego’sNEW Oldles Station

Radio Scholarships

Available Now!

for an application form.

e GPA 3.0

You will need:
e college transcript
e |etters of recommendation
e descriptive essay

® junior, senior or graduate student

The application deadline is April 30, 2001.

If you meet these criteria, contact the Bayliss Foundation

e extensive radio-related activities

THE
JOHN
BAYLISS
BROADCAST
FOUNDATION

AN INVESTMENT IN RADIO’S FUTURE

Contact us today for an application form:

email: info@baylissfoundation.org
. www.baylissfoundation.org

www americanradiohistorv.com

... or send a SASE to:

P.O. Box 221070, Carmel, CA 93922-1070
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THE 10 COMMANDMENTS

OF MARKETING

q Marketing and advertis-
By John Parikhal ing are é.m%ong the stron-
gest competifive edges. Done
right, great marketing and ad-
vertising bu.fld strong prod-
ucts. Done yreng, they are a
total waste of money.

The hyperconsolidated radio
world has creited a lot of oppor-
tunity for pegple who can mar-
ket intelligently while using as

s little money as possible. But

I_P—AR— J that’ s not easy to do.

Recently, Joe Pogge of Tomasini-Pogge & Associ-
ates suggested that I write “10 commandments of mar-
keting” for the 21st century. So here they are. Out of
respect for religious sensitivities, [ left out the “thou
shalts” and “thou shalt nots.” (You can fill them in
yourself if you wish.)

1. START WITH A GOAL

It’s incredible how often marketing campaigns be-
gin withouta clearly articulated goal. At the very least,
the PD, GM and advertising agericy should agree on
the age and characteristics of the farget audience.

The goal should include a statement expressing
what you want the target demo %o do as a result of
the advertising. Even if i's as simple as “get them to
try us,” write down your goal before you start. Other
solid goals could include positicning the station’s
unique musical difference or introducing a new morn-
ing show.

2. PLAN AHEAD

Ideally, vou should try for five months of lead time.
That gives you time to set a goal, conduct research,
develop creative, test it, produceit and get it into the
field. Too often marketing is almost an afterthought.
It goes something like this: “Oh, no, the station across
the street has just put up billbcards all over town.
We'd better do something right away. Quick, think of
something!” Of course, with today’s ferocious cost
controls, there’s a lot of pressure to wait until you are
really in trouble before acting. But that crisis mental-
ity often pays poor dividends.

Beware the “let’s wait and see what the other guy
does” syndrome. In that syndrome marketing is al-
ways postponed because a new ¢ompetitor is coming
on or there’s a question about hgw much to spend in
relation to the other stations or something else. Don’t
wait, act.

3. D0 YOUR RESEARCH

Test everything, before and after. The smart ad-
vertising agencies do it. The smart packaged-goods
companies do it. Why doesn’t radic? At the very least,
pretest key slogans. If you are saying something six
times an hour, 24 hours a day, you’d better be sure
it's going to work.

Pretest your creative. That includes TV story-
boards, billboard ideas and even newspaper ads. It’s
amazing how often the message that we all under-
stand as “more variety” translales as “I hate the suit
that guy is wearing” or “No ong wears headphones
in the shower.”

This commandment is the one that’s broken most

often, especially the section that
says it’s just as important to
post-test a campaign as to pre-
test it. Recently, a Classic Rock
program director told me that
he couldn’t do any research to
find out how his station was
doing — and he couldn’t afford
to pretest his commercial be-
cause he wanted to spend his
entire $350,000 ad budget on
TV.

Firing a rifle without a
gunsight wastes a lot of bullets.

“Scrry, boys . . . it's going to have to be ‘Snow White and the Five Dwarfs’
till the economy improves.”

4. GET THE PRODUCT RIGHT

Before you market, make
sure the product is right. Is it what the listeners want?
What do they like best? What do they like least? But don’t
wait until the product is perfect. It never is. Go when it's
as good as it can be for now.

5. MARKET YOUR DIFFERENCE

Advertising genius Ted Chin says, “A failure to ad-
vertise your difference is a failure to advertise.” He’s
right. If you rock harder than anyone else, say so. If you
play more and better country classics, tell the world. If
your morning show is No. 1 in town, you have a benefit
no one else has.

“If you run the same spot two
campaigns in a row, you‘ve
probably wasted a lot of
money.”

One caution about this commandment: Make sure
your difference isn’t easy to copy. These days many sta-
tions think a slogan like “Today’s hit music” is enough
of a difference. Unfortunately, it's too easy for acompeti-
tor to start saying, “More hit music,” blurring the posi-
tions and leaving the first station vulnerable.

6. BUY MEDIA

Leave your preconceptions and prejudices at the door
when you buy media. Why do so many of us say, “We
have to be on Survivor IL” or, “No matter what it costs,
let’s get on the news”? In today’s cable-driven, wireless
world, mass viewing no longer exists. Even the Super
Bowl reaches less than half of the country’s viewers. It's
better to buy heavily for your target audience across
dayparts.

Incredibly, the same managers who try to sell radio’s
big strength — frequency — to advertisers to persuade
them not to cherry-pick turn around and cherry-pick tele-
vision.

7. DON'T COVET OTHERS' CAMPAIGNS

Far too often we fall in love with a piece of advertis-
ing that might work well in Los Angeles but doesn’t have
a lot of relevance in Detroit. Just because a commercial
appeals to you personally doesn’t mean it will appeal to
your audience. Watch out for ads that don’t advertise
your difference.

8. DON'T JUDGE YOUR CREATIVE

The seventh and eight commandments go hand-
in-hand. The only good judge of a commercial cam-
paign is the consuming public. Ted Chin puts it this
way: I don’t care what the client thinks of the adver-
tising.”

Most of us in the business aren’t the end users of
the product. Sometimes a commercial can appear of-
fensive, stupid or even boring to us sophisticated,
overcommunicated media types, but to the public it
might be just right. For example, Joint Communica-
tions research shows that some of the most popular,
funny and creative spots that radio loves simply don’t
cut it with the listeners. In many cases, less than 5%
of viewers remember the radio station’s dial position
or message after seeing a spot, even when they re-
memberthe commercial.

To obey the eighth commandment, we must obey
the third commandment and do the research to make
sure a spot works.

9. CHANGE THE COPY

Procter & Gamble knows something that a lot of
radio stations don’t: Most TV viewers “get” a com-
mercial within one or two viewings. Once they get it,
they’re usually bored and ignore the spot when it
comes on again. Haven't you used your own remote
to zap spots you’ve seen too many times-before?

Campaigns need to be freshened more often than
they did 10 years ago. If you run the same spot two
campaigns in a row, you've probably wasted a lot of
money. However, if you aren’t post-testing and track-
ing your campaigns, it’s likely you don’t even know
— and Arbitron can't tell you.

10. COORDINATE PROMOTION AND MARKETING

If you're advertising your difference off the air, ad-
vertise it on the air. Use jingles, promos and IDs to
support that difference. If you've got a website, cross-
promote the same message.

The 10 commandments of marketing aren’t carved
in stone, but they should be readily available on your
desktop. We all know the consequences of breaking
them!

John Parikhal, CEO of Joint Communications media
strategists, can be reached at 203-656-4680 or at
parikhal @ aol.com

artoon courtesy of Copley News Service and Bruce Beattie

www.americanradiohistorv.com
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DOUBLE BIRDIES SCORE A

Syndicated radio personalities Mark Thompson
and Brian Phelps of The Mark & Brian Radio
Program hosted the second annual Mark & Brian
Celebrity Golf Tournament March 17 at Coyote
Hills Golf Course in Fullerton, CA. Classic Rock
KLOS/Los Angeles promoted the tournament,
which raised more than $180,000 for the T] Martell
Foundation, the Neil Bogart Memorial Fund and
the KLOS Food Bank. Celebrity golfers included
Judd Nelson, Motley Crue’s Vince Neil, Meat Loaf
Aday, The Doors’ Robby Krieger, Journey’s
Jonathan Cain, Don Cheadle, Ryan Stiles, Joe
Mantegna, Malcolm in the Middle’s Frankie Muniz,
Lit'’s Jeremy Popoff and No Doubt's Allen
Shellenberger and Adrian Young. REO Speed-
wagon’s Dave Amato and his team placed first in
the tournament with a score of 53 —17 under par.

HOLE-IN-ONE

i vm KLOSFwdBoak  5[F
el e ——

Celebrating a successful golf tournament that raised $180,000
for the TJ Martell Foundation, the Neil Bogart Memorial Fund
and the KLOS Food Bank are (l-r) TJ Martell Foundation
National Director/Broadcast Media Jon Scott, Mark & Brian’s
Mark Thompson, Meat Loaf Aday and Mark & Brian’s Brian

Phelps.

b A s e e

IT'S JUST A PENNY, BUT IT’S DESTINY!

Last fall CHR/Pop KQCH (Channel 977)/Omaha held a contest to raise money for the'Hope Center of
Omaha. The contest challenged local schools to collect pennies, with the school that raised the most money
winning an exclusive concert by Destiny’s Child. Millard North High School went to the head of the class by
raising $16,000, and on March 19 Destiny’s Child performed a private show in the school’s gymnasium for

2,300 students and faculty. A penny can be worth more than you might think!

At the gym for the Destiny’s Child show are (l-r) KQCH PD
Erik Johnson, Mix DJ Bizzy B, promotion assistant Larkin
Cavanaugh, nighttime personality Corey Young, a Channel
977 listener and morning personality JC Simpson.

MARK YOUR CALENDARS

Important"dates and events in the coming months

¢ April 21-26 — NAB 2001: Broadcast Engineering
Conference, Las Vegas. The Ninth NAB MultiMedia World:
The Convergence Marketplace and the fifth NAB Satellite &
Telecommunications Conference will be held in conjunc-
tion with NAB 2001,

¢ April 21-26 — Christian Music and Video Retailers 2001,
held during Gospel Music Association Week. Nashville
Convention Center and Renaissance Nashville Hotel,
Nashville; 615-620-1000

| April 26 — The 32nd annual Dove Awards/Gospel Music
Association. Grand Ole Opry House, Nashville; 615-599-
7746

| *April 26-28 — Adventures In Broadcasting: Promotion
Directors School. Weston Tabor Center, Denver; 713-522-
4273

*May 11-16 — National Association of Black Owned
Broadcasters’ 25th annual Spring Broadcast Management
Conference. Maho Beach Hotel & Casino, St. Martin Isiand:
| 202-463-8970

* May 31 — American Women in Radio & Television’s 26th
annual Gracie Allen Awards. Plaza Hotel, New York: 703-
506-3290

eJune 6 — 2001 Radio-Mercury Awards luncheon.
Waldorf-Astoria Hotel, New York; 212-681-7212

¢ June 11 — Service to America Summit & Awards Gala
2001, presented by the NAB Education Foundation and
Bonneville International Corp. Ronald Réagan Building
and World Trade Center, Washington, DC; 202-775-2559

¢ June 13-16 — R&R Convention 2001, featuring keynote
speaker President Bill Clinton. Century Plaza Hotel, Los
Angeles; register online at www. rronline.com

¢ June 20-23 — PROMAX & BDA 2001. Miami Beach
Convention Center, Miami; 310-789-1518

- ¢ June 28-Sept. 19 — Summer Arbitron

¢ June 29-30 — Dan O'Day’s Morning Show War College
Hollywood Roosevelt Hotel, Hollywood, CA; register at
www.danoday.com

www.americanradiohistorv.com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

I’'M STAYING AT THE WALDORF

Traffic, traffic, traffic. We've all been stuck in bumper-
to-bumper traffic, especially on Monday mornings,
when everyone is heading back to work. The advertis-
ing agency for New York's Waldorf-Astoria hotel came
up with a brilliant plan: The hotel would promote a
special package encouraging people to spend Sunday
night in Manhattan and beat the Monday-morning
traffic. The agency created testimonial-style spots with
the simple message “Enjoy all the wonders of Manhat-
tan, spend the night at the historic Waldorf-Astoria, and
start the work week relaxed and refreshed.” What a
great idea. Create a package by partnering two of your
clients — for example, a local hotel and a local theater
production or other cultural event — and watch how
radio gets results.

Category: Hotels, Motels and Inns

Market: New York

Submitted by: NYMRAD (New York Market Radio)
Client: Waldorf-Astoria Hotel

Situation: How do you convince affluent suburbanites
to spend Sunday night in a hotel suite in Manhattan?
One way is to reach them on the radio on weekday
mornings, either on their way to work or in the office.
That’s what the Waldorf-Astoria does to promote
Sunday-night stays in the suites-only Waidorf Towers
section of the hotel. The commercial promises custom-
ers that they’ll “be more interesting on Monday” after a
weekend visit to the city and offers a special $319 rate
for the Sunday-night suites.

Objective: Like most hotels, the Waldorf had tradition-
ally advertised its weekend suite offers in newspaper
travel or “Weekend” sections. But, says Pedone &
Partners Exec. VP/Creative Director Tom Cook, “The
Waldorf is grouped in those sections with a bunch of
other hotels, all offering similar rates and deals.” The
agency’s challenge was to design a campaign that
would break through the media clutter and generate
response.

Campaign: The agency decided to try a new approach
by running spots on four New York radio stations
during morning drive on Mondays and Tuesdays, when,
Cook says, “Weekends are still very powerfully in
listeners’ minds.” He goes on to say, “You can buy
radio time exactly when it’s going to have an impact on
people. You don’t know when people are going to read
the Sunday paper. Some people read it later in the
week, and that wouldn’t work for us. Radio is a way to
paint a picture in people’s minds, which is tough to do
in a quarter-page or half-page newspaper ad. We were
able to create different scenarios, with different couples
meeting different people and doing different things.” In
one spot, two office co-workers meet in an elevator,
and one recounts going to the Museum of Modern Art
and meeting the Chinese ambassador.

Results: Although the results of the campaign are still
being evaluated, Cook reports, “Fifteen minutes after
the first spot ran on the first morning of the campaign,
the calls were coming in.” He says that the Waldorf is
considering using radio to promote other services of
the hotel. While many businesses find the idea of
ditching the clutter of print risky — especially when
they’ve been newspaper advertisers for quite a while —
many who do are finding that a well-executed, creative
radio campaign outperforms print. Radio generates
consumer response like no other medium.
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Labels And Webcasters Must
Begin To Work Together

M Having proved its value to consumers, 'Net radio must prove

itself to labels

By Paul Maloney

For RAIN: Radio And
Internet Newsletter

In the ongoing discussion
of the fate of Napster, the
issue of just how active
the major record labels have been in embracing
new teéhnologies and designing new business
models has often arisen. The labels have been
subject to a great deal of criticism; in fact,
they’ve often been characterized as lumbering,
greedy behemoths that are resisting moving into
the new frontiers opened by computers and the
Internet.

These criticisms have come not only from the
file-sharing community, from which they might be
expected, but from the Internet-radio industry. Many
webcasters are frustrated by what they feel are the
unfair constraints put on them by the Digital
Millennium Copyright Act — a law passed with
heavy support from the recording industry. Addition-

)
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ally, many who came to webcasting from traditional
broadcast radio are finding it difficult to establish the
same goodwill relationships with record companies
for service on new music and promotions that they =
had in the offline world.

Who Deals With Webcasters?

For quite a while it has seemed that no one is
sure where Internet radio fits into labels’ plans or
whose responsibility it is to deal with webcasters.
James Schureck of independent promo company
Jeff McGlusky & Associates says that a process for
dealing with Internet radio hasn't been established.
In part this is because many weacasters haven't
dealt with label representatives before and don’t
have established working relationships with them.
And, with record-label consolidation, label reps are
covering larger territories and rore stations than
ever before — and that leaves little time to develop
new relationships with Internet radio.

RAIN: Radio And Internet News-
letter Putdisher and Editor Kurt
Hanson is a well-known re-
searcher anc consultant who also
serves as Chairman of Strategic
Media Rzsearch, the firm he
foundedir 1£80. RAINis available
daily at www kurthanson.com.

But at the same time, Schureck says, “The new-
media departments at the major labels were afraid of
stepping on the promotion departments’ toes.” The
result of that hesitancy has been that Internet radio
has been banging on a lot of doors that haven’t been
being opened.

Things Are Changing

Columbia Records National Director/Promotion &
Online Digital Technology Brian Cullinan is his
company’s point man for promoting music outside

COLLVIBIA

the traditional areas of radio and MTV — and the fact
that his position exists is a sign that at least one label
is beginning to look at the Internet as a viable way to
promote its products. Cullinan says that his position
— though it is, as yet, all but unique in the record
industry — s also a pretty good argument against
what he considers the misconception that record
iabels fear the changes brought about by new
technology. He says, “Columbia has always been
proactive in finding opportunities to promote our
music. We’re making an attempt to be dominant in
the Internet space. If a new technology comes along
that will help translate our artists’ messages to the
masses, we want to be a part of it.” He bolsters his
argument by citing his century-old company’s
involvement in the development of vinyl LPs,
affordable turntable technology and compact discs.
Possible legal problems are another obstacle to
the development of relationships between record
labels and webcasters. Many webcasters feel
handcuffed by the provisions of the DMCA and the
opacity of some of the law’s provisions. Cullinan
observes, “There are still some finer points that need
to be cleared up, but the DMCA is a great platform. A
lot of webcasters want to use it as an excuse.” And,
because of that, he says, his company has been
unable to move forward with a lot of innovative
initiatives that would take advantage of the new
digital frontier — a subscription model being just one
example. But, he adds, “The DiMA [Digital Media
Association, the major organization representing the
interests of webcasters] has been a positive force to
address some of the issues facing webcasters.”

A New Paradigm

Sean Smyth is Manager/Music Programming at
multichannel webcaster Radiowave.com, and he says
that his relationship with record companies these
days is significantly different from what it was when
he was PD of KNRX/Kansas City and, later, OM for Clear

Continued on Page 16
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College Radio With
Taste: WVKC

Searching for a site to review for Site of the Week can
often be frustrating because of all the confusing design
and overcomplicated interfaces out there. When | do find
asite that warks, it’s often because it tends more toward
simple design than flash. This week’s site is small and
noncommeszial, but it does things right in ways that
many larger sites seem unable to. It's the website of a
college radio station — WVKC-FM, broadcasting from
Knox College in Galesburg, iL.

Would yod like e stbsaibe to 8w free Spnng 2001 Pragram
uide?

WVKC Roundtabie: Re st

Discusstnn of Carpns asues
Livet

Spy on the Sudio!

I WWKE s 2 ron
5 =

WVKL /8RPM Setl Off Proig dmumny Impuveitents

tor SpifngE01

1

Slim chance that you've heard of either the college or
the town (unless you've read Carl Sandburg; Galesburg
was his birthplace). But WVKC has a tasteful operation
going on. Load it up at www.knox.edu/wvkc, and you'l
see. The sita isn’t going to leap — or maybe | should say
Flash — aut at you, but that’s part of what it does right.

First of all, the site is designed and maintained almost
entirely by one person, who is not a full-time web
designer, but a full-time student at the college. Yet the
WVKC site is far from amateurish. It is clean, eiegant and
easy to navigate. Ithas awebcam in the studio —and the
webcam actually works. The graphics are tasteful and
bandwidth-sensitive.

The site also has many of the little things that make me
(and probably you) happy. There is a schedule of air
personalitiss that's easy to get to and includes
descripticns of the kind of show each personality hosts.
There are links to all sorts of information, including
reviews of the station’s most popular records and
calendars of local events, and a small archive of WVKC
Presents shows, which feature lectures by the school’s
professors and concerts by local musicians. As is true of
most goocd radio sites, almost none of the information on
WVKC’s site is more than one click away from the
homepage. The links are clearly labeled, and contact

information abounds.
Continued on Page 16
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Major League Baseball Advanced Media, the new-media
arm of Major League Baseball, has decided to take
baseball’s webcasts to a subscription model (R&R 3/30).
Inthe process, though, it may have eliminated many fans’
reasons for tuning in to streaming audio at all.

_MLB.com S

MLB has struck a deal with RealNetworks to charge
fans monthly or seasonal subscription fees to listen to
baligames on the Internet. Those who sign up for monthly
coverage through RealNetworks will pay $4.95 per month,
and paying $9.95 a month gets you Real’s “GoldPass,”
which includes, among other benefits, NBA play-by-play
coverage. Real has guaranteed MLB at
least $20 million, plus revenue-sharing,
for the next three years.

MLB’s decision to team with Real
representsa move away fromthe modelin
which webcast content is given away free
in the hopes that it will attract an audience
sufficient to sell to advertisers. With the
recent softening of Internet ad revenues across the board,
perhaps the shift is inevitable. But baseball is a textbook
example of the type of programming that could make
streaming audio a vital medium. Of course, it's still
available, but now — in addition to the cost of your
computer and your Internet service — there's a price.

The deal, of course, is a great boon for Real-

Networks. The company wages an ongoing battle with
Microsoft's Windows Media for dominance in the
streaming-audio and -video industries, and an exclusive
deal like this is no small victory.

But what about streaming from local station sites?
I'm a Cubs fan (I know, | know), and I've been able to
catch their games from WGN'’s website. Now local
broadcasters, having paid a king’s ransom for the
broadcast rights to an MLB team, will be forced to black
out their audio streams during ballgames. And the Cubs’
situation goes even deeper. Here is a team that has
perhaps the largest national audience in the league
effectively shutting out a significant number of out-of-
town fans. Moreover, it's interesting that WGN — owned
by the Tribune Co., which also owns the Cubs — will not
be allowed to stream coverage of its
own team. There are other teams with
national fan bases that are in similar
situations.

Atthe same time, the demand for
broadcast baseball coverage is drop-
ping. National television ratings for
postseason coverage have never
recovered from the 1994 strike-shortened season. Plus,
as we are all well aware, the audience even for free
streaming audio isn't really there yet. | wonder why 125-
year-old Major League Baseball believes, with yet
another work stoppage on the horizon, that it can
weather the apathy of baseball fans who've just been
given another reason not to bother anymore.

—Paul Maloney

MeasureGast Creates Internet Radio Index

Webcast ratings provider MeasureCast recently added a
new measurement tool, the MeasureCast internet Radio
Index. The index, updated weekly, is designed to reflect
overall online-listening trends. MeasureCast VP/Research
Evan Oster told R&R, “We needed a relatively simple and
easy-to-understand way for Internet broadcasters and
otherstotracktheindus- 2

try. At MeasureCast ve  FTREERASLE

see the individual station
numbers from week to
week, and we were looking for a way to encapsulate that.”

To create the index, a 10-week base period was
established, of Oct. 30, 2000 through Jan. 7, 2001..The
Total Time Spent Listening for the top 50 stations over
that period was averaged and given an index value of
100. The value of each weekly index is expressed as a
percentage of change from the base. An index of 160
means listening has grown 60% over the base; an index
of 60 would mean listening was down 40%.

Each new index is created from the week’s top 50
stations. Oster noted, “The same group of stations seeing a
change in fistenership will be the only way the index moves,
because the stations in the index are very nearly the same,
and, often, exactly the same from week to week.”

now you know

The index is also designed to prevent major
fluctuations from new MeasureCast subscribers. For
example, ifa high-profile, previously unrated multicaster
— say Sonicnet or Spinner.com — decided to sign with
MeasureCast, itsimmediate inclusion on the panel would
distort the index by giving that webcaster an apparent

jump in listening from

zerotoitscurrent TTSL.

Tobuffer such statis-

tical shockwaves, Mea-

sureCast requires that a new subscriber be rated for at

least two weeks before it is eligible to join the top 50, so

a real percentage of change can be measured. Though

the makeup of the top 50 may change, depending on the

performance of individual stations, the movement of a

few stations in and out of the panel appears to have little

effect on the index as a whole. Oster explained, “Most of

the movement occurs around the bottom, where the

TTSL of those stations is just a fraction of the entire

panel’s listening hours.” For example, in the February

MeasureCast ratings, No. 1 WABC/New York had 14
times the TTSL of No. 50 KLAX/Los Angeles.

—~Paul Maloney
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Continued from Page 15

That's the site— now how’s the station? Well, if you
never liked college radio when you were in college, you
probably won't dig this stream. But if you are at all
interested in free-form programming, it's probably
worth a listen. WVKC features everything from music
and talk shows to poetry and story hours. But, even if the
programming is not to your taste, the site should be
visited for its design alone.

Perhaps all this is a testament to the ability of this
station’s more-than-competent web designer. But that
the site seems so remarkable is also a testament to the
surprising inability of many larger webcasters, working
with far more money and the assistance of professional
designers, to come up with something that works so
well.

Broken links, annoying pop-ups, inoperative Flash
animation and hard-to-find links to the music are all too
common. And once you find the music, there may be
almost no information available about what you're
hearing. Internet-radio sites seem especially prone to
web-design sins, and it's a shame. WVKC does afinejob
of presenting itself, and it could be a good template for
any website, radio or otherwise.

»

—Ralph Sledge

Labels And Webcasters

Continued from Page 15

Channel/Ft. Wayne, IN. “Radio is a model that’s
understood,” he says. “Labels know broadcast radio
sells records. This is a whole new paradigm.” But he
says he feels empowered by the fact that he can
accurately monitor audience dynamics and is able to
deliver specific, concrete audience numbers to the
record companies. That, he believes, is what may
solidify Internet radio’s value in the eyes of labels.

And maybe that's beginning to happen. Columbia,
McClusky & Associates and Aware Records have
organized an effort to establish the band Sparkledrive
exclusively on the Internet. Schureck says the
group’s record has been serviced exclusively to
Internet radio, and, if and when sufficient progress
had been made there, the promotional push will
move to the offline world.

That may be a model labels will follow more and
more as webcasting evolves. As an avenue for
exposing new music, Schureck says, “Internet radio
could take the place of college radio.”

Certainly, there are webcasters who have higher
aspirations than that, who see Internet radio one day
occupying a space side-by-side with traditional
broadcasters. Nonetheless, any demonstrable growth
in the reach and infiuence of Internet radio can only
strengthen the industry’s hand in dealing with the
record community.
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CYBERSPACE
Hot new music-related World Wide Web sites,
cool cyberchats and other points of interest along
This wegk RAIN readers respoad fo the apparent the information superhighway.
e"g ;’,: K/\‘;’fg”}go /(/(/ntem:neli Nsw’j & Views 3/30) “When 3Com announced that 'Net Chats
] -Re 0 i .
ana the e i | Kerbango would only work on A o .
. ! o Is it a Vapor Transmission or just an audio chat?
From Sunlite Broadcasting President Allan hlgh-SPGEd connections, I was very Talk to Elementree artists Orgy Tuesday (4/10) at 7pm
Winters: concerned about the success ET, 4pm PT (www.yahoo.com).
" , , . ” » They've got Just Enough Education to Perform(and
| was especially distressed to see that 3Com Of the pro-]eCt‘ that's the name of their new album). Catch Welsh
has abandoned the Kerbango product, because — Allan Winters rockers Stereophonics in a video interview and
L) seven of our music streams were listed in its performance Thursday (4/12) at 6pm ET, 3pm PT
= excellent database from the beginning. (www.getmusic.com). ,
N We were looking forward to even greater those broadcasts. So does this new agreement mean * He's been a Rockhead, an Ugly American and a
X : ; that now MLB controls all rights for Internet broadcasts Scab, and now Bob Schneider's gone solo —and his
S Internet audiences when the: product hit the J i “Metal & Steel” is heading up the Adult Alternative chart.
< stores, as at one time over 65% of our listeners O all teams, whether or not the flagship station has Talk to him Thursday (4/12) at 8:30pm ET, 5:30pm PT
S were tuning in to Sunlite Radia from the links on ~ ights to broadcast the games on the Internet? And does (www.yahoo.com). |
= Kerbango's homepage. | agree, however, that this mean that agreements now have to be amended to On The Web g
when 3Com announced that it would only work on black out Internet broadcasts? Il be interesting 1o see : i e &
high-speed connections, | was very concerned what happens. » Twenty-four hours of cowboy hats, honky-tonks and
‘ . . loose women: Spend a day with Merle Haggard,
ab‘0l.Jt the SUCCG.SS of the pmﬁft' Still, as lt_WaS F Cvb dio2000 's Salvatore L . beginning Sunday (4/8) at 3pm ET, noon PT as House
originally conceived, | thought it was a great idea. ~ FTom Lyberra IDZOTC0M;S SdIalniE emr?' of Blues hosts a 24-hour video webcast of a show taped
| am very sorry to hear this news. The MLB-Real deal goes to the core of what I've been last month in Anaheim, CA (www.hob.com).
saying for quite some time now: Real is a competitor of +System Of A Down’s Serj Tankian launches a
From RIS Solutions President Rick Petschke;  anyone who broadcasts on the Internet. It's going to take website designed to give the singer a forum for his
. . i , it — f i : A poetry and other writings and to introduce fans to music
One thlﬂ.g. that | thm_k hurt Kerbango was its ' s money ,mUCh O deiyet{omitiose BALIESIIG unavailable in stores. Current offerings include tunes by
planned ability to receive only MP3 and Real Its RegIServer and licenses _.and put that mon(?y to Bad Acid Trip and Kittens For Christian. Check out the
streaming. Not having Windows Media access is work in the form of broadcasting content. If you're a site at www. serjicalstrike.com. — i
like building a radio with AM only — or FM only,  radio station or a TV station, how smart are you to I il
dependng on which Streaming you like better. | choose Real? You're paylng to use its system, and it's
think there is a future for'a Kerbango-type 00Ing out to get other content to compete with you. Is Pav The wav 0' The qure?
product, but it has to be as ubiquitous as a About blackouts: If that happens, think of the egg on the '
standald radio for it to succeed. faces of the websites of those teams and broadcasters As other sites move from the -’&M“mh s
[As far as the MLB-Real deal], the question of that are about to be blacked out of webcasting their own ad-supported model to Sub- ' EESSENewsletier -
whether local affiliates will corltinue to broadcast ~ games — especially if they used to use Real's products. scription-based service, will == ==
games-over the Internet will depend on the terms - ' the Internet-radio Industry == s msic st vrg reaty
f . . - aiding ording music mracy?
of theif rights contracts. These agreements are The views expressed in Reader Feedback are those do the same? It may be hard e
made with the teams in question, not Major of the writers only. The writers are solely to imagine listeners paying
League Baseball. MLB owns the rights to all responsible for their content. R&R reserves the for Internet audio, but how eise will streaming costs be
postseason games and dictates the rights for right to edit Reader Feedback. covered? We'd love to hear your thoughts at RAIN: Radio And
o o Internet Newsletter. E-mail us at feedback@kurthanson.com,
and check in every day at www.kurthanson.com.
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A Modest
MP3 Proposal

Dear record companies:
I’ve got a modest propos-
al that’s a slight twist on
everything that you and
Napster and EMusic and
Liquid Audio and every-
one else have been run-
ning around trying to fig-
ure out. I think if you give

this some consideration,
you might find merit in it.
Lcall it the E & E approach: Embrace & Extend.
It’s been used by Microsoft for years. Maybe it
will work for you. The company has done pretty
well with it.

You’ve got some problems to solve about those
pesky MP3 files floating around the ’Net.

Problem I: People want MP3 files so bad
they’ll steal them.

Problem 2: You’re concerned about CD sales
dropping.

Solution to both problems: Sell any CD in
your catalog, and sell (yes, sell) the MP3 files
along with it as a premium.

Here’s what you do: Add a feature to your
website where you sell CDs, at full retail price,
direct to the consumers. The moment you cap-
ture the transaction, you mail out the CD and im-
mediately make all of the MP3 files of the CD
available for download in standard 128/joint ste-
reo format. For a couple of bucks extra, fill in all
the metadata in the IDV3 tag, make the file full
stereo and make the bitrate higher.

Make the purchase nonrefundable (other than
for damaged discs). so people can’t buy the CD,
then cancel the credit card transaction once they
get the MP3 files downloaded. Let customers
who are price-sensitive continue to buy their CDs
from Wal-Mart or Tower, but they get no MP3s.
They can only get those from you, online.

Hey, if the Charley Pride thing works, great,
but as long as you insist on selling unencrypted
CDs, stop insisting on encryption of MP3 files.
Face it: Once people get the CD, they can have
MP3 versions of the files on their hard drives in
a matter of minutes. Do encrypt the relationship:
Make sure that users have a secure connection for
their PC (and Macs) to be able to download the
MP3 files, but let them download them in the
clear.

Second, think like businesspeople, not litiga-
tors. Think how you can make money from this
audience, not how you can sue them. Give them
what they want, in spades. Pull them to you rather
than pushing them away.

If this sounds an awful
lot like MP3.com’s In-
stant Listening service,
it is. But it’s also step-
ping up and dropping the
useless veil of only letting people stream MP3
files. Just give them what they want: the files
themselves, along with the CD. They will gladly
pay for it.

David Lawrence

NET BERSIC COUNTRAOWE

Questions? Comments? david@netmusiccount
down.com, or post to the Internet folder on the
www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Onfine Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the 'Net |
Music Countdown radio shows from United |
Stations. A 25-year radio veteran, Lawrence was a
Founder of the American Comedy Network, is the
voice of America Online, and is a leading expert on
_-Intemet entertainment.

lot of MP3-hip callers on my show tell me that if the labels gave

them what they crave — MP3 files from their favorite artists, rather
than all the reasons they can't have them — they wouldn’t be so quick
to blame the labels for all the ills of the industry.

When did we go from being an industry that was creative and
innovative and said “yes” to an industry that spends its time trying to
figure out how to say “no™? Aren’t we in business to sell stuff? What
better to sell than music as data? No physical media, very minor delivery
charges and amazing leverage of property. What's not to like?

Why not use this opportunity to make over our image and give our
customers reasons to like us and buy more from us rather than hate

CHR/Pop

LW TW ARTIST CO/fTitle

1 1 SHAGGY Hot Shot/ “Angel”

4 2 DIDO NoAngel/ “Thankyou”

5 3 JENNIFERLOPEZ J.Lo/“Cost’

2 4 MADONNA Music/“Tell"

3 5 LENNYKRAVITZ Greatest Hits/ “Again”

10 6 AEROSMITH Just Push Play/“Jaded”

6 7 K-Cl&JOJOX/“Crazy”

1 8 U2ANThat You Can't Leave Behind/ “Beautiful”
8 9 CRAZY TOWN Gift Of Game/ “Butterfly”

9 10 MOBY Piay/ “Southside”

11 11 BACKSTREET BOYS Biack & Biue/ “Call”

13 12 COLDPLAY Parachutes/“Yellow"

12 13 QUTKAST Stankonia/“Jackson”

20 14 LIFEHOUSE No Name Face/ “Hanging”

18 15 RICKY MARTIN Sound Loaded/ “Lonely”
16 16 MATCHBOX TWENTY Mad Seasor/ “Gone”

14 17 DREAM /t Was All A Dream/“Loves”
15 18 THECORRS /ni Biue/“Breathless”
19 19 ATC Pianet Pop/ “World”

17 20 PINK Can’t Take Me Home/ “Sick”

\
1

PULL THEM TO YOU,
DON’T PUSH THEM AWAY

Offer them everything we’ve got: currents, recurrents, classics,
back catalog, even boxed sets. Charge them accordingly. Give them
the opportunity to give this CD/MP3 package as a gift — time the
delivery (and MP3 release) to the date of the special occasion. We've
created so many variations of the CD format — CD-E, CD-I, CD-
whatever — why not create a physical version of this: CD-MP3, with
the MP3 files and an artist- or label-branded player as software on the
audio CD as a paid-for premium?

And don't forget the artists in this modest proposal. It costs you
next to nothing to offer this premium. Make them outrageously happy:

Give them half the money.
— David Lawrence

ARTIST CO/Title

SHAGGY Hot Shot/ “Wasn't”

JILL SCOTT Who /s Jill Scott?/ “Walk”
LUDACRIS Back For The First Time/ “Southern”
JA RULE Rule 3:36/ “Put”

OUTKAST Stankonia/ “Fresh”

JOE My Name Is Joe/ “Stutter”

MUSIQ Ajiuswanaseing/“Love”

KOFFEE BROWN Mars/Venus/ “Party”

R. KELLY TP-2.com/“Woman's,” “Wish”
112 Part i1l/ “Over”

NELLY Country Grammar/ *Ride”
JAGGED EDGE J£ Heartbreak/ “Promise”
AVANT My Thoughts/ “First”

TAMIA A Nu Day/ “Stranger”

BOYZ Il MEN Nathan, Michael.../ “Pass”
MYSTIKAL [ et's Get Ready/ “Danger”
TANK Force Of Nature/ “Maybe”

JONB Pleasures You Like/ “Talk”

— 19 BEBE WINANS Love & Freedom/ “Home”
EVE Soorp/on/ “Girt”
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Country

ARTIST CO/itle

JESSICAANDREWS Who!Amy/ “Who"
FAITHHILL Breathe/ “Wings”

LEE ANN WOMACK / Hope You Dance/ “Ashes”
DIAMOND RIO One More Day/ “Day”

TOBY KEITH How Do You Like Me Now/ “Kiss”
KEITHURBAN Keith Urbar/ “Grace”

DIXIE CHICKS Fiy/“Fall”

LEANN RIMES / Need You/ “Do”

TRAVIS TRITT Down The Road | Go/“Great”
KENNY CHESNEY Greatest Hits/ “Happen”
GARTHBROOKS No fences/ “Horses”
SHEDAISY The Whole Shebang/ “Lucky”
MARTINAMCBRIOE £motion/ “Time”

TIM RUSHLOW Tim Rushiow/ “Misses”

GARY ALLAN Smoke Rings In The Dark/ “Right”
JO OEE MESSINA Burn/“Burn”

— 17 BROOKS & DUNN Steers & Stripes/“Nothing”
— 18 ALABAMA When it All Goes South/ “South”

— 19 STEVEHOLY Blue Moon/ “Hunger”

— 20 SARAEVANS Born To Fy/“Ask,” “Fly”
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NAC/Smooth Jazz

LW TW ARTIST CO/Title

1 SADE Lovers Rock/“Side”

DAVE KOZ The Dance/“Love”

RICK BRAUN Kisses In The Rain/“Rain”
RICHARO ELLIOT Chifl Factor/ “Who?”

BONEY JAMES & RICK BRAUN Shake It Up/“R.S.V.P."
CRAIG CHAQWICO Panorama/“Cafe”

WALTER BEASLEY Won't You Let Me Love You/"Comin™
JEFF GOLUB Dangerous Curves/ “Drop”

KIRK WHALUM Unconditional/ “Forever”

10 GEORGEBENSON Absolute Benson/ “Medicine”
11 FOUR 80 EAST Nocturnal/ “Bumper”

12 BONA FIDE Royal Function/ “Hip”

— 13 TIMBOWMAN Smile/“Smile”

15 14 OAVID BENOIT Professional Dreamer/ “Miles”
— 15 CHUCKLOEB Lister/“Kiss”

13 16 NORMANBROWN Cejebration/ “Paradise”

19 17 JAZZMASTERS The Greatest Hits/ “Shine”

— 18 STING Brand New Day/ “Walks”

10 19 RIPPINGTONS L ife In The Tropics/“Caribbean”
— 20 KIMWATERS One Special Moment/ “Groove”
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Hot AC

ARTIST CO/Title

01D0 No Angel/ “Thankyou”

U2 Alf That You Can’t Leave Behind/“Beautiful”
LENNY KRAVITZ Greatest Hits/“Again”
MADONNA Music/ “Tell”

COLDPLAY Parachutes/ “Yellow"

CREED Human Clay/ “Arms”

MATCHBOX TWENTY Mad Season/*“Gone”
AEROSMITH Just Push Play/ “Jaded”

DAVE MATTHEWS BAND Everyday/“Did”

10 MOBY Piay/ “Southside”

11 LIFEHOUSE No Name Face/ “Hanging”

15 12 3DOORS DOWN The Better Life/ “Kryptonite”
7 13 THECORRS /nBlue/“Breathless”

16 14  NELLY FURTADO Whoa Nelly!/ “Bird”

14 15 EVANAND JARON Evan And Jaron/ “Crazy”

9 16 DAVID GRAY White Ladder/ “Babyion”

20 17 VERTICALHORIZON Everything You Want/ “Best”
13 18 BARENAKED LADIES Maroor/ “Little,” “Pinch”
19 19 LEE ANN WOMACK / Hope You Dance/ “Dance”
— 20 BONJOVI Crush/“Thank”
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Altemative

LW TW ARTIST CO/Title

3 1 OAVEMATTHEWS BANO Everyday/ “Did”

1 2 COLDPLAY Parachutes/“Yellow”

2 3 MOBY Piay/"Southside”

4 4 U2 Al That You Can't Leave Behind/ “Walk
5 & LINKIN PARK Hybrid Theory/ “Step”

7 6 LIFEHOUSE No Name Face/ “Hanging”

6 7 INCUBUS Make Yourself/ “Drive”

9 8 3DOORS DOWN Better Life/ “Duck”

10 9 UMPBIZKIT Chocolate Starfish.../ “Way”

8 10 CRAZY TOWN The Gift Of The Game/ “Butterfly”

11 11 FUEL Something Like Human/ “Innocent”

12 12 AARON LEWIS & FRED DURST Family Values Tour 1999/ “Outside”
14 13 AMERICAN HI-FI American Hi-Fi/ “Flavor”

15 14 OFFSPRING Conspiracy Of One/ “Want”

13 15 REDHOTCHILI PEPPERS Californicatior/ *Paraliel”
17 16 APERFECT CIRCLE Mer De Noms/ “Hollow”

18 17 PAPAROACH /nfest/ “Angels”

16 18 DAVID GRAY White Ladder/ “Babylon”

— 19 OLEANDER Unwind/“There”

20 20 ALIEN ANT FARM Anthology/ “Movies”

E-charts are based on weekly rankings of CO sales, downioadsand streams of artists oniine compiled and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com,
Artist Direct.com, BarnesandNoble.com, CONow.com, ChoiceRadio.com, City Internet Radio, DMX Music, Gracenote.com, Lycos Radio, MSN-Chat, Music Choice, Mustcplex, MusicMatch,

Radio.Beonair.Com, Radiowave com, Radio Free Cash.com, Radio Free Virgin, Roiling Stone.com, Spinner.com, The Everstream Network and UBL com. Data isweighted based on traffic reports by web traffic
monitor MediaMetrix. Charts are ranked with a50/50 methodology of sales data and Streaming/airplay data for the six reporting formats. ©2001 R&R Inc. ©2001 Online Today, Net Music Countdown.
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‘La Gigante’ Goes
Tropical In SoCal

Southern California received its
first full-time Tropical outlet Mon-
day, as a 50,000-watt AM licensed
in Mexico dropped Regional Mexi-
can after 26 years in the format.
XPRS/Rosarito-San Diego will
now be known as “La Gigante
Tropical — Radio Express.”

Jose Luis Martinez, who joined
the station as PD three years ago,
will continue in his current duties
and guide the station through its
transition. XPRS’ signal covers Los

Angeles. San Diego, Riverside-San |

Bernardino, Oxnard-Ventura and
Santa Barbara, and the station’s stu-
dios are based in L.A. XPRS will
focus its efforts on the L.A. radic
market.

“Here in Los Angeles there has
been no station playing tropical
music, and L.A. is a very large mar-
ket,” Martinez said. “There are
many people here who like tropical
music, and no one has offered it to
them. All of the stations here are
the same and offer the same music.
Therefore, the people need some-
thing different.”

XPRS, owned by President Teddy
Fregoso, also expects to attract listen-
ers from up and down the West Coast
at night, when its signal extends as
far north as Seattle. The station will
offer 80% current product and 20%
gold and recurrent material. The for-
mat will feature salsa, merengue,
cumbias, bayorato and bachata mu-
sic and is designed to appeal to
Latinos with Caribbean roots.

Bentz Named VP/GM
At Journal/Tucson

Mark Bentz has been promoted
from GSM to VP/GM for Journal
Broadcast Graup’s Tucson cluster,
which includes Sports KFFN
Rhythmic Oldies KGMG, AC
KMXZ and Hot AC KZPT. He
succeeds Steve Wexler, who was

recently named Sr. VP/GM of the |

company’s Omaha operations
(R&R 1/26).

“It’s a tribute to our entire Tuc-
son team that we are able to pro-
mote Mark fram within to lead the
stations,” Journal President/Radio
Carl Gardner said. “Mark and his
staff are a great model of how a
Journal Broadcast Group operation
should operate. Their success
speaks for itself”

Bentz joined Journal/Tucson in
1998 as LSM. Before that he held
sales positions in the market at
KIIM, KLPX and KNST. He also
once served as Account Manager at
WFOX/Auanta.

B e s e i

Field

Continued from Page 3

to grow our artist-services and
record-label operations. The goal is
to have a balanced company with
the traditional and new-media skills
necessary for artist development in
today’s marketplace.”

Field presently serves as Chair-
man/CEO of Radar Pictures, a film-
production company and the suc-

Newsbreakers

’CCJ/Charlotte Gets

adio One has flipped Rhythmic

Oldies WCCJ/Charlotte to an
Urban format targeting the 18-34
demo. The station is now billing it-
self as “Hot 92.7; and its transition
is being overseen by GM Debbie
Kwei.

When asked why Radio One de-
cided to change WCCJ’s format to
Urban, Kwei told R&R, “We've got-
ten a lot of comments from people
who have said, ‘'Why Urban in Char-
lotte? There are already two’ Our re-
sponse is that the"African-American
community in Charlotte represents
aquarter of a million people. When
you look at a quarter-million people
and see that there are only two Ur-
ban stations targeted to that com-
munity, quite frankly, the community
has been underserved. It's my hope
to add another Urban station to the
mix to provide yet another quality
choice of entertainment for African-

‘Hot’ Urban Format

American consumers.”

Kwei added that the spending
power of African Americans in Char-
lotte is “overwhelming,” saying that
the community represents close to
$3 billion in annual spending.“it's an
untapped gold mine. It just makes all
the sense in the world for us to fo-
cus on a product that we have the
expertise in delivering.”

A PD had not been selected for
Hot 92.7 as of R&R’s Tuesday dead-
line, but Kwei commented, “Radio
One will be utilizing our many re-
sources within the company to help
us in that search, such as Daryl
Huckaby out of our DC office and
Rob Scorpio out of Los Angeles. {
They are all working together to help
this happen for us.” WCCJ will re-
main automated for the next two
weeks as Kwei and her staff work to
get everything in place for the offi-
cial kickoff.

e e e SR A

Crawford
Continued from Page 3

Jana Bonds. She previously served
PD for WYCA and WVIM
when the two stations offered Re-
l.gious formats. |
In other Crawford moves, 12-
year company veteran Tracie Rey-

Martin
Continued from Page 3

with WLUP, Martin commented,
FWe’re competing in the sense that
e’re in the same demo as WXRT.
©’s closer in some respects to |
#IJMK, and we’ll try to get people
ho have become disenfranchised
y radio.”
Martin — who spent four years
t KLOL/Houston and has worked
it KSJO/San Jose and KMBY/
Monterey-Salinas-Santa Cruz —
:aid that when she was approached
with the idea of programming
'DRYV, she had never considered
eaving "XRT. “What led me to do
1t was taking on some new respon- ‘
sibility,” she said. T thought. ‘No
onz ever leaves "XRT." But then I
thought about the opportunity to
waork at a start-up and use all of
those skills I've learned, and I de-
cided that it was time to grow and
leern with an exciting new oppor- |
tnity.”

Bob Stroud, a veteran Chicago
air personality who has handled
muddays at the former WXCD/Chi-
cago, lakes middays at The Drive.
The rest of WDRV’s airstaff will be
announced soon.

cessor to Interscope Communica-
tions, which he founded in 1979.
From 1990-2001 Field served as
co-Chairman of Interscope Rec-
ords. Untii 1984 he was co-owner
of Field Enterprises, a media con-
glomerate that owned numerous
television stations, the Chicago
Sun-Times newspaper and Cabot,
Cabot & Forbes, a large real-estate
company.

nolds has been appointed Exec. PD
for WYBA & WYCA. She will
also assist recently appointed "VIM |
PD Jay Alan (R&R 3/30) as that |
station’s Asst. PD.
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Littlefield Joins Entravision/Dallas As GSM

Dawn Littlefield has been named GSM for Entravision’s five stations
in Dallas: KRVA-AM & FM, KZMP-AM & FM & KRVF. Littlefield was
most recently Retail Sales Manager for Infinity’s crosstown cluster.

“Dawn is one of the most highly regardad sales executives in Dallas
radio,” said Entravision/Dallas GM Bob Proud. “Her addition to our execu-
tive team reinforces our commitment to be at the forefront of this thriving,
fast-growing market.”

Littlefield has eight years of media-management and sales experience
Before her stint with Infinity she worked for Susquehanna Radio, Bonneville
International and Patrick Media.

Salem Radio Network Promotes Lhamon, Young

S alem Radio Network has elevated Greg Lhamon and Linnae Young
from NSMs to VPs/National Sales. Lhamon joined Salem in 1998 after
spending nine years as 3M for WCBW in St. Louis, where he will continue
to be based. A 19-year broadcasting and advertising veteran, Young joined
Salem in 1995 as an AE and is based in Chicago.

Meanwhile, Salem Radio Representatives GM Mike Reed adds VP
stripes. He joined Salem Communications in 1991 as GSM for WRFD/
Columbus, OH and later moved to Chicage to become Midwest Regional
Manager for SRR.

“ am delighted to annaunce these well-deserved promotions,” said SRN
President Greg Anderson. “Under the leadership of Mike Reed, SRR has
become the leading rep firm specializing in the Christian-radio and direct-
response niche. Likewise, Linnae Young and Greg Lhamon have devel-
oped teams of national seliers who are focused on results-driven selling for
our customer”

It's sports talk One-On-One with

We talk about it all

on Sporting News Radio

the most exciting sports
radio network ever to hit
the airwaves. Formerly
One-On-One Sports, new
Sporting News Radio now
offers its affiliates more
benefits than ever before as
part of The Sporting News
multi-media sports family of
print, radio, and online total
sports content. And that
adds up to sports programing
that delivers more listeners

for you.

e

To find out how the nation’s
#1 sports radio network can
deliver ratings, revenue and
results for your station,

call Chuck Duncan at
847-509-1661
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National Radio

® WESTWOOD ONE AND HBO
present the Bernard Hopkins vs. Keith
Holmes welterweight championship
fight live from Madison Square Garden
in New York, Saturday, April 14, at
9:45pm ET. Contact Todd Goodman at
212-641-2177; tgoodman @ west
woodone.com.

® MJI presents Rock & the Environ-
ment, atwo-hour, music-intensive spe-
cial hosted by KLOS/L.A’s Jim Ladd,
airing April 22 in conjunction with Earth
Day. Between live and studio versions
of their songs, featured artists, includ-
ing Aerosmith, Jeff Beck, Cheap Trick,
The Doobie Brothers, Don Henley, Paul
McCartney and Steve Miller, share their
thoughts, concerns and suggested
resolutions for the problems affecting
the environment. For more information,
contact Maria Musaitef at 818-461-
5466.

| cently Sr.Counsel.

Newsbreakers

| ® PREMIERE RADIO NETWORKS

launches the two-minute weekday-
morning feature “Last Night on The To-
night Show With Jay Leno,” highlighting
the best jokes from the previous night's
Tonight Showmonologue. For more in-
formation, contact Amir Forester at 818-
461-5404.

~ Records

®* CHARLE

LOZOW rises to
VP/Business Af-
fairs at Elektra En-
tertainment Group.
He was most re-

§&| * GREG SOw-
DERS is upped to
VP/Creative at
# Warner Chappell
Music. He was
most recently Sr.
Dir./Creative.

Sowders

Products & Services

® TRUETALENT, a new radio talent-
development and coaching company
founded by air personality and pro-
fessional trainer Karen Young, debuts.
For more information, visit www.true
talent.org.

“ |

Transactions
Continued from Page 6

PRICE: $275,000
TERMS: Asset sale for cash

BUYER: Unique Broadcasting
LLC, headed by Manager John
Wiggins. Phone: 615-662-3398. it
owns no other stations.

SELLER: Chattahooches Broadcast
Associates. No phone listed.
FREQUENCY: 101.9 MHz
POWER: 5kw at 351 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

WMLB-AM/Cumming

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: William Corey. Phone:
770-216-8277. He owns one other

station, WKGE-AM/East Point, GA.
SELLER: Lanier Broadcasting Inc.,
headed by owner Amy McCollum. l

.

Phone: 770-889-1170
FREQUENCY: 1170 kHz
POWER: 5kw day/1kw night
FORMAT: Misc.

g iﬁr :‘A@MML"‘“

L

KHAM-FM/St. Ansgar
(Mason City)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Minn-lowa Christian Broad-
casting, headed by Matt Dorfner.
Phone: 507-526-3233. It owns two

‘other stations. This represents its entry

into the market.

SELLER: Lyle Robert Evans. Phone:
920-766-2000

FREQUENCY: 95.5 MHz

POWER: 275 watis at 20 feet
FORMAT: Classic Hits

KCKN-AM/Kansas City
PRICE: $1.5 million
TERMS: Asset sale for cash. in

purchasing KCKN, Carter acquired
James Crystal Radio’s right to buy the

Artist/Tile -
BACKSTREET.BOYS The Call
3LW No More (Baby I'ma Do Right)
BRITNEY SPEARS Stronger

BRITNEY SPEARS Lucky

’N SYNC Bye Bye Bye

DREAM He L oves U Not

BAHA MEN Who Let The Dogs Out
DESTINY’S CHILD Survivor
SMASH MOUTH All Star

EIFFEL 65 Blue {Da Ba Dee)

’N SYNC It's Gonna Be Me
DESTINY’S CHILD Jumpin’ Jumpin'

LESLIE CARTER Like Wow
MARCUS Pop Musik

AARON CARTER That's How | Beat Shag

A*TEENS Bouncing Off The Ceiling (Upside Down)

AARON CARTER Aaron’s Party (Come...)

HAMPTON THE HAMPSTER The Hampsterdance 2
S CLUB 7 Never Had A Dream Come True

JENNIFER LOPEZ Love Don't Cost A Thing

Video playlist for the week ending April 1.

Total Plays
66
64
64
63
62
62
62
61
52
42
38
33
33
32
31
31
28
24
22
21

]

station for $500,000. Carter will pay
KCBR-AM $1 million for KCKN.
BUYER: Carter Broadcast Group,
headed by President Michae!
Carter. Phone: 816-763-2040. It
owns two other stations, KPRT-AM
& KPRS-FM/Kansas City.

SELLER: KCBR-AM LP, headed by
President William Johnson. Phone:
913-342-1600

FREQUENCY: 1340 kHz

POWER: 200 watis -

FORMAT: Adult Standards
BROKER: John Pierce of John
Pierce & Co.

KLFC-FM/Branson

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Mountaintop Broad-
casting, headed by President Herbert
Smith. Phone: 417-334-5532. lt owns
no other stations.

SELLER: Vision Ministries Inc. No
phone listed.

FREQUENCY: 88.1 MHz

POWER: 100 watts at 390 feet
FORMAT: Religious

WRPA-FM/Laporte
PRICE: Undisclosed
TERMS: Terms unavailable.
BUYER: Smith & Fitzgerald Part-
nership, headed by General Partner
Kevin Fitzgerald. Phone: 570-207-
8558. it owns no other stations.
SELLER: Theodore Saul Jr. Phone:
570-928-7100

FREQUENCY: 103.9 MHz

POWER: 6kw at 276 feet

FORMAT: Dark

COMMENT: This station will debut in
late May as WQZI and will air an Adult
Contemporary format.

KSGO-AM/Centerville
(Salt Lake City)

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Lobo Broadcasting Corp.
headed by President Juan Jose
Lopez. Phone: 801-982-9104. it owns
no other stations.

SELLER: Utah Spanish Radio,
headed by President Felipe Rivera.
Phone: 801-936-9300
FREQUENCY: 1600 kHz

www.americanradiohistorv.com
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RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » (972) 991-9200

Hot AC
Steve Nichols
No Adds

StarStation
Peter Stewart
No Adds

Classic Rock
Chris Miller
No Adds

Touch
Ron Davis
No Adds

Doug Banks Morning Show
Gary Saunders
No Adds

Tom Joyner Morning Show
Vic Clemons

SUNSHINE ANDERSON Heard It All Before
INDIA.ARIE Video

KOFFEE BROWN After Party |

ALTERNATIVE PROGRAMMING
Steve Knoll = (800) 231-2818
Gary Knoll

Rock
STAIND It's Been Awhile
TAPROOT |

Alternative
DAVID GRAY Please Forgive Me
U2 Elevation

CHR
AMERICAN Hi-F! Flavor Of The Weak
TRAIN Drops Of Jupiter (Tell Me)

Mainstream AC
AMANDA GHOST Silver Lining
DAVID GRAY Please Forgive Me
U2 Walk On

Lite AC

DIAMOND RIO One More Day

NELLY FURTADO I'm Like A Bird

SOPHIE B. HAWKINS Walking In My Blue Jeans
SADE King Of Sorrow

NAC

DOC POWELL Brother To Brother

SADE King Of Sorrow

ue -

ERIC BENET Love Don't Love Me

JAY-Z t/R, KELLY Guitty Until Proven Innocent
SNOOP 00GG Lay Low

2PAC 1/RL Until The End Of Time

R, s e A R e

JONES BROADCAST PROGRAMMING
Ken Moultrie » (800) 426-9082

Alternative

Teresa Cook
DEPECHE MODE Dream On
STAIND [t's Been Awhile

Active Rock

Steve Young/Craig Altmaier
SYSTEMATIC Beginning Of The End
TAPROOT |

Heritage Rock

Steve Young/Craig Altmaier
COLD No One

GODSMACK Greed

SYSTEMATIC Beginning Of The End

Hot AC
Steve Young/Josh Hosler
No Adds

CHR

Steve Young/Josh Hosler
BBMAK Ghost Of You And Me

BLACK EYED PEAS Request Line
MADONNA What It Feels Like For A Girl

Rhythmic CHR

Steve Young/Josh Hosler
SUNSHINE ANDERSON Heard It All Betore
OUTKAST So Fresh, So Clean

2PAC 1/RL Until The End Of Time

Soft AC
Mike Bettelli
No Adds

Mainstream AC
Mike Bettelli
PETER CETERA Perfect World

Delitah
Mike Bettelli
No Adds

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700
Adult Hit Radio

JJ McKay
DESTINY'S CHILD Survivor

Rock Classics
Rich Bryan
No Adds

Aduit Contemporary
Rick Brady
No Adds

RADIO ONE NETWORKS
(970} 949-3339

Choice AC

Yvonne Day

No Adds

New Rock

Steve Leigh

No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (661) 294-9000

Bob Blackburn

Adult Rock & Roll
Jeff-Gonzer
No Adds

Soft AC
Andy Fuller
PETER CETERA Perfect World

Bright AC
Jim Hays
TRAIN Drops Of Jupiter (Tell Me)
STING After The Rain Has Fallen

POWER: 5kw day/1kw night
FORMAT: Spanish Misc.

WYNW-FM/Birnamwood

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Evangel Ministries,
headed by President Roy Jacobsen
Slye. Phone: 920-749-9456. It owns
three other stations. This represents
its entry into the market.

SELLER: Results Broadcasting
Corp., headed by President Bruce
Grassman. Phone: 715-524-2194
FREQUENCY: 92.9 MHz

POWER: 4kw at 387 feet
FORMAT: N/A

COMMENT: This station is currently

| represented as a construction permit.

 CHRONICLE |

Birtis

International radio and TV voice
talent Chris Corley, wife Melissa,
son Christopher Michael, March
30,

Arista President/CEO Antonio
“L.A.” Reid, wife Erica, daughter
Arianna Manuelle Reid, March 26.

United Stations Radio Networks
Managing Dir./Affiliate Relations
Rob Pierce, wife Jill, daughter
Olivia Anne, Feb. 2,

ConNDOLENCES

TV, radio and screen performer
Tom Carroll, 69, March 18.
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National Stress Awareness Day
1943/ Swiss chemist Albert Hofi-

Bl MONDAY, APRIL 16

man discavers the hallucino- |
genic effects of LSD. It's still l

popular today among Phish
fans and ravers.

\
1972/Apoilo 16 — the fifth of six U.S.

lunar landing missions — is
successfully launched from
Cape Canaveral, FL.

Born: Charlne luhaplln 1889-1977.

" In Music History

1972/ Etectric Light Orchestra piay
their first show, at the Read-
ing Festival in England.

1973/ Paul McCartney hosts a tele-
vision variety hour called
James Paul McCartney on
ABC. The show features Mc-
Cartney and the members of
Wings ir sketches and musi-
cal numbers.

7990/ Aerosntith’s Steven Tyler
boasts to Newsweek that the
band has decorated tourist at-

tractions across the nation |

with underwear thrown on-
stage by infatuated female
fans.

Born: Henry Mancini 1924-1994,
Bobby Vinton 1935, Dusty
Springtield 1939-1999

TUESDAY, APRIL 17

National Cheeseball Day
1961/In what comes to be known
as the Bay of Pigs invasion,

Show Prep

DATEBOOK

ride through the Massachu-
setts countryside to warn
“The British are coming!” The
next day British troops and
colonial patriots engage in the
first battle of the American
revotution, in Lexington, MA.

1655/ Albert Einstein, 76, dies in
his sleep at a Princeton, NJ
hospital.

18927 British comedian Benny Hill
dies of a heart attack. Scant-
ily clad nurses arrive too late
to revive him.

Barn: Conan 0'Brien 1963, Mel-
issa Joan Hart 1976

o Im Music Hmtnrg
ir.', 1/ After 13 years together, Brit-
ish prog-rockers Yes break
up for the first time. The
group reunite in '83 with the
first of half a dozen subse-
quent lineups.

1992/ Australian authorities let a
man who killed his mother
when she complained that he
played his Boh Dylan record
too loud out of prison (brief-
ly) to see his idol perform.

1996/ Chic bassist Bernard Ed-
wards, 43, dies of pneumo-

‘ nia in Tokyo.

| Born: Les Pattinson (ex-Echo &

1,400 Cuban exiles land in \

Cuba with the intention of
overthrowing Fidel Castro’s
Communist regime. The inva-
sion force — recruited, trained
and funded by the CIA — sur-
renders three days later.
1964/ At the World’s Fair in New
York, Ford introduces the
Mustang. Base price: $2,368.

Pissing Calvin and Bad Boy |

Club stickers are not yet avail-
able.

Ride, Sally, ride.

. Born: Nikita Krushchev 1894-1971,

E

:

L

Rnwﬂ',r” Rndd-,l P|per 1954
 In Music Hlsimr

1960/Edd|e Cochran, 21, is killed
in Landon when his car
crashes into a lamp post. The
much-covered “Summertime
Blues” was his biggest hit.

1995/ Newsweek reports a historical-
society squabble over whether
a London house Jimi Hendrix
lived in for six weeks should be
annexed as part of the Georg
Friedrich Handel museum
next door. The Handel Trust
gets the house, and Jimi gets
a plague.

1997/Bush settle a legal dispute and |
get the right to use their name

in Canada. Another musician’s
claim to the name had forced
the band to work in Canada as
“Bush X.”

Jan Hammer 1948, Liz Phair
1967

WEDNESDAY, APRIL 18
National Animal Crackers Day
1775/ Patriots Paul Revere and Wil-
liam Dawes make their famous

AR

Born:

95 L30T RSETIBESEHPEASER 8 ecseics

The Bunnymen) 1958

|
THURSDAY, APRIL 19

Garlic Day

1963/ After a 51-day standoff, the
FBI faunches a tear-gas at-
tack on the Branch Davidian
compound in Waco, TX. The
compound later burns to the
ground; 80 Branch David-
jans, including 22 children,
die in the inferno. Who set the
fatal fire is still under dispute.

1935/ A massive truck bomb ex-
plodes outside of the Alfred
P. Murrah Federal Building in
Oklahoma City, killing 168
people. Timothy McVeigh is
convicted two years later of
15 counts of murder and
conspiracy and sentenced to
die by lethal injection

Bcrn: Ashiey Judd 1968, Kate
Hudsnn 1979

in uusic Histary

| 1695/The Cuit announce their

breakup, which turns out to
be just a break — they re-
unite a couple of years later
and are currently on tour.

| 1997/ Tupac Shakur's mother sues
Death Row Records for $17
million, claiming the label is
selling unlicensed Tupac T-
shirts and other merchan-
dise.

Barn: Alan Price (ex-Animals)
1942, Mark Volman (ex-
Turtles) 1944

FRIDAY, APRIL 20

| National Pot Smoking Day

Feel the need for weed?

1966/ The FCC gives approval for
FM stereo broadcasting.
1984/ The British government an-
nounces that, in accordance
with a treaty signed with China
in 1968, its administration of

TR SSHS55355 RSO

ss2i i RTRSE gsestees

Hong Kong will cease in
1997

Born: Jessica Lange 1949, Cris-
pin Glover 1964, Carmen
Eleclra 1972

i Mmt: History
1990/Janel (Jackson at the time)
receives a star on the Holly-

wood Walk of Fame.

1992/ Late Queen frontman Fred-
die Mercury is honored at a
show in London’s Wembley
Stadium. More than 70,000
fans attend the events, the
highlight of which is a set by
the three surviving members
of Queen and members of
Def Leppard.

Born: Luther Vandross 1951

SATURDAY, APRIL 21

National Chocolate-Covered Cash-
ews Day

1918/Manired von Richthofen,
the notorious German flying

ace known -as the “Red
Baron,” is killed by Allied fire
in the skies over France.
Snoopy is reportedly not in-
volved.

1977/ The Broadway musical Annie
opens in New York.

1989/Voicing their discontent with
China’s authoritarian Com-
munist government, some
100,000 Chinese students
gather at Beijing’s Tiananmen
Square.

Born: Andie MacDowell 1958
~In Music History

1959/ The 13-year-old Dolly Par-
ton releases her first single,
“Puppy Love,” on Goldband
Records.

1968/ Deep Purple play their first
show, in Denmark.

1995/ Mark Wahlberg makes his
acting debut, in Basketbali
Diaries, to surprisingly good
reviews.

Wahlberg: Marky Mark no more.

Born: ‘ggy Pop 1947, Robent

Smith (The Cure) 1958

SUNDAY, APRIL 22

— ]

1970/ Earth Day is celebrated na-
tionwide for the first time.

1980/1n protest of the Soviet
Union’s 1979 invasion of Ai-
ghanistan, the U.S. Olympic
Committee votes to boycott
the Summer Olympics in
Moscow; 60 other nations
eventually join the U.S. in the
boycott.

B_orn Jack Nichnlsnn 1937

1969/The Whn play Tommy live
for the first time. The convo-
luted rock opera remains the
group’s best-loved work,
having spawned at least three
different stage versions, in-
cluding a Broadway show
and a 1975 movie starring
Ann-Margret.

Born: Glen Campbell 1936, Paul
Carrack 1951, Daniel Johns
(Silverchair) 1980

— Brida Connolly
& Frank Correia

e
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he real Ricky Martin is
exposed! According to Time,
Martin’s girlfriend, Ines Misan, tells
the New York Post that Martin
is “all man” and the greatest lover
since Casanova. “On a scale of
one to 10, she says, “I'll give him
a 20" Addressing rumors about
Martin's sexuality, Misan says,
“It's like a joke. | wish every man
were so gay.
When Martin was spotted by
a throng of adoring fans at a Mi-
ami nightclub recently, he
jumped up on his seat and per-
formed an impromptu striptease
for them and other onlookers,
who cheered his every move.
Martin’s performance revved up
the crowd so much that club
security had to step in and stop
it. (Cosmopolitan)

‘Thank The Academy

Entertainment Weekly in-
cludes quotes from those who
attended the recent Academy
Awards presentation:

“l knew | wasn’t going to win.
1 wasn't nervous in the least. It’s
very easy when you sing first.
You have the rest of the night to
relax” — Sting, who performed
the Oscar-nominated song “My
Funny Friend and Me” from The
Emperor's New Groove.

“Every time | see Bob Dy-
lan, | get the feeling of being
so happy that I'm alive at the
same time he is” — actor Jeff
Bridges.

Speaking of Dylan, the 'zine
gives him “The Great Cesar’s
Ghost Award,” saying that while
performing the Oscar-winning
song “Things Have Changed”
from the movie Wonder Boys
live via satellite from Australia
he resembled a cross between
horrormeister Vincent Price
and Cesar Romero as TV se-
ries Batman's The Joker.

So why was Jennifer Lopez
filmed in close-up while she in-
troduced Dylan’s performance?
According to the Globe, the
show’s producers and ABC ex-
ecutives, fearing that the bright
lights would shine through the
sheer top of her Chanel gown
and give TV viewers an R-rated
eyeful, asked Lopez to switch to
another outfit. She refused.

~ Another ‘That Dress’

“Bjork. Loved Bjork. Loved
the dress, and | love Bjork” —
Melissa Etheridge tells EW.

Speaking of “the dress” —
complete with an egg-shaped
purse — EW gives Bjork’s swan
outfit a hearty thumbs-down,
saying it was “birdbrained of
her to keep it on for her perfor-
mance [of the Oscar-nominated
song “I've Seen it All” from
Dancer in the Dark). The goofy
swan detracted from the poi-
gnancy of her song”

“She’s wearing my mother’s
dress,” Black Crowes frontman
Chris Robinson telis EW re-

Ricky Martin: I'm Taa Sexy'

YOU LIKE ME! YOU REALLY
LIKE ME! — Matchbox Twenty
frontman Rob Thomas tells Inter-
view how growing up in the South
has affected his songwriting:
“There’s something entirely differ-
ent about growing up Southem
and having a Southern mother.
Especially coming into this busi-
ness not from a country side, my
biggest problem was getting over
the geekiness of the fact I'm from
the South. Like when | go to an
awards show, the only thing dif-
ferent between me and everybody
else is | really am happy to be
there. And | am glad to meet you.
And everybody thinks you're full
of s**1"

garding rumors that his wife,
Oscar nominee Kate Hudson,
would wear the same gown to
this year’s awards ceremony that
her mother, Goldie Hawn, wore
while she accepted the Best
Supporting Actress Oscar for the
1969 movie Cactus Flower.

Nope. Hudson wore a gown
designed for her by Stella
McCartney. However, EW and
People give the gown a thumbs-
down too.

Get High On Life -

Stella’s father, Paul McCart-
ney, is receiving a thumbs-down
as well. Aerosmith frontman
Steven Tyler tells Gear, “He
smokes too much pot. It's none
of my business, and he can do
what he wants, but that's just my
opinion. | don’t like pot, and |
know what pot does to peopie.
Do | see it in other people? | no-
ticed that Led Zeppelin, after their
third album — where did they
go? Was Coda as good as any-
thing they did on their first or
second album?”

Take A Picture

Garbage singer Shirley Man-
son tells Gear she thinks it's un-
fair that female musicians are
supposed to look hot for photos:
“Scott Weiland can just show
up in a T-shirt and sit there, and
its OK. But the expectations on
a woman can drive you crazy.
That’s why someone like Fiona
Apple locks herself in the bath-
room afterward, crying. If Jenni-
fer Lopez could write songs like
Fiona’s, she wouldn’t have to
spend so many hours in the
gym”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous In
music news. R&R has nol varified any of these raports.
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72 million households | 75 million households ol
Tom Calderone Paul Marszalek i " R .
VP/Programming VPMMusic Programming TOP TEN SHOWS B 0 X 0 FFIC E TO T A L S
rvgs | ADDS . MARCH26-APRILT AR March 30-April 1
DESTINY'S CHILD Survivor 3% Total Audience 1 ER )
OUTKAST SoFresh, So Clean % DEPECHE MODE Dream On (95.9 million households) - Title $ Weekend
JANET Ali For You 2 : 2 Survi I Distributor (3 To Date)
DUST FOR LIFE Seed 1 urvivor 5 .
JENNIFERLOPEZ Play 3 1 1 Survivor il ] ] 1 Spy Kids $26.54
NELLY Ride WitMe x SHELBY LYNNE Kilin' Kind 3 Will & Grace Miramax* ($26.54)
OAVE MATTHEWS BAND i Did It 28 . 2 ER i ) :
LIFEHOUSE Hanging By A Moment 7 STELLA SDLEIL Kiss Kiss 4 CsSiI 2 Someone Like You $10.01
‘F‘:?ggmmﬁggmn —_— 2| wTRIC Breakcown ] 3 csi (tie) Just Shoot Me ] FOX* ($10.01)
CRAZY TOWN Butterfly % § 4 WhoWantsToBe A 6 Friends 3 Heartbreakers $7.80
Plays — .
JOE{MYSTIKAL Stutter 24 Millionaire (Tuesday) 7 Ca MGM/UA ($23.13)
INCUBUS Drive % D100 Thary o Boot Camp ; 4 Tomcats $6.40
SHAGGY Angel 2 ankyou 5 NCAA Basketball ‘ ;
UNCLE KRACKER FollowMe 2 | jaweranrorvos - 8 NCAA Basketball Sony* ($6.40)
BRITNEY SPEARS Don't Let Me Be The Last.. 2 (Duke vs. Maryland) (Duke vs. Maryland) | 5TheBrothers $5.60
0IDO Thankyou 19 LENNY KRAVITZ Again % 6 The Practi g S $18.10
SNOOP DOGG LayLow 19 ractice 9 Everybody Loves i ony {$18.10)
MISSY ELLIDTT GetUr Freak On 19 [ AEROSMITH Jaded 2 7 WhoWantsTo Be A 6 Enemy AtThe Gates  $5.40
OAFT PUNK One More Time 18 £ MATTHEWS BAND | Di Raymond
fore DAV EWS BAND | Did It 18 T Paramount ($34.24)
NELLY FURTADO I'm Like A Bird 18 Millionaire (Sunday) 10 Frasi ! :
AMERICAN HI-FI Flavor Of The Weak 17 U2 Walk On 17 5 Eongs rasler 7 Exit Wounds $5.25
R. KELLY Fiesta 17 ) nenas je) The Simpson: wB 41.09
SUNSHINE ANDERSON Heard It ¥ Before 1 TRAIN Drops Of Jupiter (Tell Me) 16 9 Ev Loves (tie) Shupseris 8 CrouchinaTi ® $4 Bg
TRICKDADDY /SNS EXPRESS Take tToDakouse 15| WOBY Y/GWEN STEFANI Southside 15 ~ ybody (tie) What About Joan | @ Lrouching Tiger, :
SALIVA Your Disease 15 Raymond . Hidden Dragon
U2Walk On 15 FUEL Hemorrhage (in My Hands) 15 i e . 1 ic 1 7
2PAC Until The End Of Time 15 = R 10 Will & Grace Source: Nielsen Media Research Sony Classics  (§113.57)
JARULE {LIL’ MD & VITA Put 1 On Me 1 LIFEHOUSE Hanging By A Moment 1 . 9 Traffic $3.83
JAGGED EDGE Promise 14 DESTINY’S CHILD Survivor 1 USA ($113.47)
INDIA.ARIE Video 1 COMING NEXT WEEK ,
COLDPLAY Yelow | JENNIFERLOPEZPIy 1 10 The Mexican ; $2.52
LUDACRIS Southern Hospitality 1 DreamWorks ($62.17)
SRR 3 JILLSCOTT ALong Walk 3 Ee T osd 4110
MUDVAYNE Dig 13 UNCLE KRACKER Follow Me 13 1 Tube Tops Tu ay, . )
EDEN'S CRUSH Get Qver Yourself 13 - . . First week in release
EEYUZ%‘“:EL&?&M@“Jﬁi‘.f;Z’“;'ﬂ:‘aéf: ! ]g MR e D) et i3 HBO presents Bruce Spring- * VH1 Divas Live: The One and Al figures in mifions
-4 A i Il Froven Inn N . -
LIMP BIZKIT My Way 12 FATBOY SLiM Weapon Of Choice 2 steen & The E Street Band, atwo-  Only Aretha Franklin is slated to Source: ACNielsen D!
MYSTIKAL f/NIVEA Danger (Been So Lon 12 . %
R MARTIVUC. AUl Eon oo, | THECORRSBreaties ° hour concert special taped last sum- ~ feature performances by Mary J.
EUCERERRY i} BONJOV} Say it So ” mer during the final two perfor-  Blige, Janet and Jill Scott (9pm). COMING ATTRACTIONS:
Jaslt]
MUSI Love 1 MATCHBOX TWENTY Mad Sezson u mances of Springsteen’s 10-show * Kirk Frankiin and Mary Mary, This week’s openers include
BACKSTREET BOYS The Cal 1 , ; i
e il i || DR elow J run at N.Y.C’s Madison Square Gar-  Jay Leno. Blow, starring Johnny Depp. The
m’\' ;‘{1 eFa‘ Lip ‘g SHAGG YAy 3 den; Westwood One is offering the * Stephen Malkmus, David film's Cheeba/Virgin soundtrack
PAPA ROACH Between Angels And Insects g | INCUBUSDrie Y radio simuicast (Saturday, 4/7, 9pm).  Letterman. contains The Rolling Stones
FUEL innocent 9 SADE King Of Sorrow 8 § “Can You Hear Me Knocking,”
BLACK EYED PEAS Request Line 8 g i ,
DRl eloms NG g | BARENAKED LADIES TooLitle TooLate 8 Friday, 4/6 Wednesday, 4/11 Faces™Glad and Sorry! Cream's
TYRESE | Like Dem Girls 8 K-C1 & J0JO Crazy 8 “Strange Brew;” Manfred Mann’s
MOBY VEWEN STEFANI Southside 7 * Mel C., The Tonight Show With * Creed, Ricky Martin and Stevie 's “Bli
TANK Maybe | Deserve 7| INDIAARIEVideo 5 » The Tong ) »Ricky Earth Band's "Blinded by the
"N SYNC That's The Way Love Goes 6 SN G0 Cariral 5 Jay Leno (NBC, check local listings ~ Nicks perform when Fox presents Light” K.C. & The Sunshine
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But Michaels did, in fact, have
plenty to add, telling those assem-
bled, “I love radio! I love being
around radio stations and radio peo-
ple. It’s a sickness. and if I couldn’t
get paid for it, I'd do it for free.”

Although Michaels said he was
proud of all of Clear Channel's sta-
tions, he admitted that he has a soft
spot in his heart for Talk radio. I
really love the challenge of Talk ra-
dio.” he said. “And while I recognize
that there are many different kinds of
spoken-word radio stations out there,
today I want to speak about the state
of AM Talk stations, those stations
that carry shows like Art Bell, Rush
Limbaugh and Matt Drudge, along
with their local talk shows.

“I also confess to having a soft spot
in my heart for AM radio, because 1.
for one. do not believe that we have
to give up on the ‘senior’ band. I be-
lieve there is clearly a way to make
most of our AM radio stations prof-
itable, compelling and important
parts of the communities that they
serve.”

Talk Is Art, Not Science

Michaels turned his attention to
one major way in which he thinks
Talk radio differs from music sta-
tions. “One of the reasons I love this
format is because it’s art on the fly,”
he said. “In music radio, except for a
handful of records, what you don’t
play doesn’t really hurt you. You can

Love Radio!’

play it safe and just play the hits.
Music radio is a format that you can
miike a science out of and know pret-
ty well what you are doing, but that’s
just not so in Talk radio. You can’t
take two weeks to figure out what the
buzz is for your listeners; you have to
figure that out on the fly.”

Michaels is concerned that too
many Talk stations don’t put enough
emplasis on formatic basics. “It
seenms to me that there are more peo-
ple in music radio who have their

gs packed, formatically speaking,

.Tn there are in Talk radio.” he said.

ind all too often, from what I hear
out there, the fundamentals on many
Talk stations are really lacking.”

As an example, Michaels cited the
stellar performance of News/Talk sta-
tiuns 1n the recent fall 2000 Arbitron.
“L know we just came off of a great
fall book. thanks, in part. to an amaz-
ing election story and a number of
newsworthy events,” he said. “Yet it
amazed me how many stations did
not take advantage of the tune-in that
was created to really hammer home
the positioning and imaging that most
of them are trying to build. When you
know that something like the election
story is causing all that incremental
cume, and you know that you have
higher-than-usual average-quarter-
hour listening going on, that’s the
time to get fresh and compelling pro-
muos on the air that sell your message.

“Too many stations I hear are run-
ning the same old stale promos or try-
img 10 sell you their own aspirations,
like saying that they’re “hot talk’ just

News/Talk

*-

“If you want to make
more money at your
station, the way to do
that is to charge what
Talk radio is worth. And
by its very nature it's
worth a lot more than
many of you are charging
for it today. ”

= el

before they go into a discussion about
‘What's your favorite color?” If it
really is hot talk, you don’t have to
say it. If your station has attitude, you
don’t need to point that out. What 'm
talking about is hammering home the
fundamental messages and images
that your station needs to get 4cross.
And, in my opinion, most Music ra-
dio stations are doing a much better
job of that today than most Talk sta-
tions do.”

Go Your Own Way

Michaels warned any talk-hast
wannabes that imitation is not the
road to success. “I'm not looking for
the next Rush Limbaugh or Art Bell
or Jim Rome,” he said. “I’m looking
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Los Angeles.

“1 LOVE RADIO!"

Offering his thoughts on News/Tatk radio’s past, present and future,
format fan and Clear Channel Radio CEQ Randy Michaels addresses
the crowd at R&R’s Talk Radio Seminar, held earlier this montn n

for the next whoever it’s going to be,
someone with a new and different act.
If all you have is an act that is simi-
lar to one of those we already have, [
don’t need that.

“People always ask. ‘“Who’s going
to be the next Paul Harvey?” The an-
swer is, nobody. He’s completely
unique. Nobody is going to be the
next Paul Harvey. Someone may
come along and do five minutes of
news and commentary, but it won't
be him.”

Michaels offered that he thinks
there’s still room to cultivate tomor-
row’s Talk radio stars in today’s busi-
ness. “I have tremendous faith that
enlightened corporate radio owner-
ship can incubate, encourage and help
create tomorrow’s stars,” he said.
“And I would encourage everyone
here to think more about the funda-
mentals of programming, more about
innovation, and I urge you to take
some risks.

“Because there is very little that is

new about Talk radio today. It is be-
ing done largely the same way it has
been done since the late 1980s. Be-
cause that’s true, we will eventually
experience a substantial decline in a
format that should, in my opinion, be
seeing substantial growth.”

Rethink The Sales Model

Next on Michaels’ agenda was the
selling of Talk radio. “Over the past
few years, as our company has ac-
quired new Talk radio stations, I have
been shocked at how ignorantly most
of them were being sold,” he said.
“Whether you are in sales, manage-
ment or on the programming side,
want you to go back to your stations
with an understanding of how absurd
it is when we allow foreground spo-
ken-word radio to be ‘commod-
itized.’

“Because business has been good
in this country, stations have been

Continued on Page 24
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Continued from Page 23

able to make their budgets by simply
answering the bell when an ad agen-
cy puts up a piece of business and
submitting on a cost-per-point basis.
But it’s absurd for a foreground spo-
ken-word radio station to be evaluat-
ed on the same cost-per-point basis as
the 12-in-a-row ‘light rock, less tal-
ent’ station.

“Well-run Talk radio stations have
power ratios — the conversion of rat-
ings to revenue share — that are fan-
tastic. If you’re converting like just
another music station, your manager
is not terribly sophisticated, and your
sales department just plain sucks. I
don’t even want to talk to an adver-
tiser who wants to evaluate a show
like Rush Limbaugh’s on a cost-per-
point basis. If you want to move a
product off the shelf or put someone’s
butt in a seat, or if you want to real-
ly make something happen, would
you rather be on a station where peo-
ple are listening intently and active-
ly or on a background-music station?

“Don’t get me wrong, there is ab-
solutely nothing wrong with transac-
tional business and cost-per-point in
the right situation. But foreground
Talk radio is a format where advertis-
ers can be on a station with active
fans who are actually listening enthu-
siastically. So if you want to make
more money at your station, the way
to do that is to charge what Talk ra-
dio is worth. And by its very nature
it’s worth a lot more than many of
you are charging for it today. ”

Don’t Fight Change, Lead It

Michaels spent much of his ad-
dress on the subject of changes in our
industry and on what he believes sep-
arates those who will ultimately suc-
ceed from those who won’t in the
wake of those changes. “If you think
today that you are in the AM radio
business and that everything is just
like it was in 1988, you’re going to go
out of business,” he warned.

“But if you understand that what
you are really doing is taking a
unique, compelling and difficult-to-
duplicate product and delivering it to
an audience in a manner that allows
you to monetize that transaction, then
you are beginning to understand that
you are in the broadcasting business.”

Michaels urged those in atten-

R R

“As a programmer or a
manager, your job is to
love and support your
talent and move them in
the direction you want
them to go without
changing what they
truly are.”
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dance to realize just how valuable the
product of Talk radio really is, saying,
“Unique and compelling product —
that’s what’s so great about News
and Talk radio that separates it from
music radio. You don’t have to go any
farther than the local music store or
your computer to get all the hits that
you can hear on most any music ra-
dio station today.

“But Talk’s ability to build unique,
compelling and highly differentiated
foreground spoken-word program-
ming is really the key to success, re-
gardless of the delivery system. Peo-
ple are going to listen to Art Bell, Jim
Rome or Rush Limbaugh whether
they come over AM, FM, their Palm
Pilot or a toaster.”

Michaels believes that unique
product is the critical key to local suc-
cess too. “It’s the talent and product
that you have on the air that make the
difference,” he said. “If you are will-
ing to innovate, and you realize that

News/Talk

you are in the business of developing
and delivering a unique product so
that it can be monetized, as opposed
to defining yourself by your transmit-
ter, then you are a long way down the
road to accepting the challenge of
change.

“And you will be able to not only
survive change, but also to lead it and
thrive on it. You cannot stop change;
it’s coming whether you like it or not.
All you can do is react to it intelli-
gently. One of the main reasons that
I have personally been so focused on
acquiring the best talent — not only
nationally, but also regionally and lo-
cally — is because it’s not just sur-
vival, it’s the way to lead in the
broadcasting business, no matter
what form it takes down the road.”

Talent Development Crucial

One recurring theme at TRS 200!
was the need for programmers and
managers to be more aggressive
about identifying and growing new
talent. Michaels weighed in on the
subject, saying, “Particularly in the
Talk format, we must find more ways
to incubate, nurture, encourage and
make talent enthusiastic. But there is
a fine line that we must walk.

“Yes, we must seek out interesting
and different personalities — people
who ‘have a take and don’t suck’ —
but then we need to work with them
to integrate them into a format that
builds the images and unique selling
propositions that we’re all looking for
at our individual stations or at our
regional and national networks.

“But in doing that, I would suggest
that most programmers are guilty of
trying to overmanage talent. If you
are going over a host’s show with
them and showing them how they
could tighten up a break or something
like that, I think that’s fair game. But
if you have to rewrite that talent’s
entire content, you’ve got the wrong
person.

“You have to find interesting peo-
ple and then let them be who they
are, let them do their act. I would
contend that most people who start

TRIUMPHANT TRIO Siiis
Clear Channel Radio CEO Randy Michaels congratulated Premiere Ra-
dio Networks talk hosts Art Bell and Matt Drudge following the duo’s
crowd-pleasing performance at their standing-room only TRS 2001
session. Seen here are Michaels, Bell and Drudge.

out in Talk radio are overformatted,
overcritiqued and overhomogenized
to the point that by the time a good
programmer gets a chance to work
with them, most of them are already
ruined.”

Michaels admits that finding good
talent isn’t a particularly easy job to-
day. “You simply must keep your
eyes and ears open for people who
are offbeat, interesting and a little
different,” he said. “And don’t be
afraid if they seem to be a little psy-
chotic — all the good ones are a
little crazy. I don’t mean that at all
pejoratively. It’s impossible to sit in a
little room and talk to people you can’t
see and not be a little psychotic.

“If a talk host is sitting in the stu-
dio, and the lights on the phone aren’t
blinking, he thinks, ‘Oh my gosh, no
one is listening!” If the lines are full,
he feels pressure. If he does some-
thing great, he just knows that no-
body heard it. And if he does some-
thing awful, he knows everyone
heard it. That’s just the way it is.

“So, as a programmer or a manag-
er, your job is to love and support
your talent and move them in the di-
rection you want them to go without
changing what they truly are. The
bottom line is that if you aren’t your
talents’ biggest supporter, you are
making a fundamental mistake in the
way you are doing your job today.”

R S NN RN Y IR A T A P o VTR
“I'm not looking for the next Rush Limbaugh or Art
Bell or Jim Rome. If all you have is an act that is
similar to one of those we already have,

I don’t need that.”
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RON JACOBS: LIFE BEFORE KHJ/LOS ANGELES

‘Colonel Parker became one of the idols of my life!’

One island, two friends for life, three mentors and a
fire in his belly that makes him take everything to the
wall.

Ladies and gentlemen: Ron Jacobs.

This isn't about Boss Radio or what
Jacobs did at KHJ /Los Angeles. Think of
this as the prequel.

“The first thing to give me a ruslj was
sitting in that balcony with that one little
knob,” Jacolks says. School was a diag. but
running sound in the elementary sghool
chapel really gunned his engines. “A lot of -
things became clear. I realized it was a
control thing, and that if 1 didn’t like what
some teacher was saying, I could just cut
her off.”

The future that was to be hadn’t been
imagined yet. Like most of us wha
gravitate to radio, it was all about zetting
girls and grabbing attention, or maybe the
other way around. Jacobs didn’t want to
be a merchant like his father, and he knew
he wasn'’t the doctor or lawyer type. Mostly he wanted
off the island of Hawaii and thought radio might be
the ticket. Lord knows he couldn'tlihop abus.

WHEN RADIO WAS RADIO

Jacobs parlayed his school sound gig into a teenage
fantasy. “1 got to do my first shows on the Voice of
Junior Hawaii,” he explains. “We lac scripts, a guy
from the agency supervising, and we did it very
precisely, like they did in the 1930s.” It was like the
Golden Age of radio: big auditoriums, studio organists
and announcers who'd stroll through the lobby with
their hands cupped behind their ears.

“Pre-rock radio was really entertaining,” Jacobs
says. “I mean, anybody could start 2 record and sit back
and smoke for three minutes.”

In 1955 the night man at KHON/Honoluly, the
station that would become KPOI, was fired. Jacobs
dropped out of school and conned* his way into the job
by claiming that he was experienced 1 was in the slot
to get to the gate to make it down the ramp that could
get me, someday, to Los Angeles, where maybe the
chicks were nicer, and, more importantly, where radio
offered a lot more opportunity,” he says.

KGU was NBC in the Pacific, and when Jacobs heard
there was an opening (“It was like hzaring there was a
position open on the Yankees”) he used the “I work
cheaply” ploy and got the job. Five nights a week he
did play-by-play bowling, and when he wasn’t
lugging a 300-pound Ampex to the lanes, he wandered

Ron Jacobs
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I've asked myself, "How would Colonel do this?’
Honest to God.”

THE GAVIN RAPPORT AND MIKE JOSEPH

It was a cocky move, but when Moffatt, the most
popular jock in Hawaii, was offered a deal at
KPOA, he and Jacobs announced, “We go together,
or we don’t go.” There was no shift for Jacobs, so he
was appointed PD.

KPOA was a chop suey of divergent elements —
Filipino opera, Japanese-language, re-created
baseball — but it gave Jacobs a chance to learn. An
even brighter spot was a chance to work, long-
distance, with Bill Gavin, MD of Lucky Lager Dance
Time.

“Gavin taught me discipline and the overall
concept of a show — how to get from here to
there,” Jacobs explains. “He said, ‘We're not here to
sell records; we're here to play the hits.”” Jacobs
admits those ideas hadn’t occurred to him.

KPOA also gave him a chance to meet consultant
Mike Joseph. “Before Joseph there were no pie
charts, no clocks,” Jacobs explains. “Joseph was into
formatics: “You wanna get this in the first half-
hour.” For the first time 1 could picture a wheel and
shrink things down to an hour.”

When KPOA sent Jacobs to meet Joseph in Flint,
MI in 1958 (“It was 100 degrees colder!”), to his
delight and surprise he found jocks cloaked in
echo, talking fast and hitting vocals. It knocked him
out, and he returned to Hawaii a convert.

THE LEGENDARY KPOI

KPOI — pronounced “K-poi” — was a monster.
Named after the Hawaiian food staple, it grabbed
shares better than 50% in an 18-station market.
Tom Rounds, who was there with Jacobs and
Moffatt, says, “It was like ongoing street theater.”
The talent almost lived at the station, and the

the late-night halls of KGU, reading memas and
getting into files. “That’s how 1 learned about manage-
ment,” he says, sheepishly.
When he did stay in the control room, he
listened to the NBC shows that arrived on large
transcription records. “The show Biographies in
Sound blew me away, ” he says. Thirteen years
later at KHJ he re-created the format with rock 'n’
rollers instead of politicians and called it The
History of Rock and Roll.

THE WORLD’S FIRST ELVIS IMPERSONATOR

In 1957 Elvis Presley was bigger than Jesus.
By then Jacobs and his best friend, Tom
Moffatt — who, today, is recognized as Hawaii’s
Mr. Rock ‘n’ Roll — had segued to KHVH, a
station perched high above Waikiki on the 14th
floor of the Hawaiian Village Hotel. When the
boys heard Presley was coming to Hawaii, they
went crazy. When they discovered he’d be
staying on the 13th floor of the hotel — one
floor below them — it was like, well, the second
coming,. .

There’s no room for all the zany details, but shortly
after Presley arrived at the hotel, Jacobs and another
jock, Donn Tyler, left the building. Tyler was dressed
up to resemble The King, and the two jocks jumped
into Jacob’s Ford Skyliner retractable hardtop and
proceeded to tour the island.

Meanwhile, Moffatt told Honolulu listeners that
Jacobs was out cruising with Presley. Bedlam broke
loose. It was as if Diamond Head had erupted.

When Jacobs and Tyler returned, the studio phone

i

rang. energy — it was funny, creative and alive with
”Are you the boys that did that Elvis thing?” great promotions — never, ever stopped. “K-Poi
“Yeah.” was No. 1 in every demo,” Rounds recalls, proudly.
"Well, we're right below, and Colonel Parker wants Discipline, formatics and the "life is a carnival”
to see you.” perspective that Jacobs learned from the Colonel

were what he put into the radio stations he built
before he’'d ever heard the call letters KHJ. And the
first thing he wanted to do with those calls was
throw ‘em out.

But that's a story for another time.

[ Jacobs currently lives in Kaneohe, HI. He consults with
| select stations online and can be contacted at |
| whodaguy@lava.net.

Jacobs and his crew thought they’d be skinned alive,
but Elvis’ manager, Colonel Tom Parker, had a sense of
humor. Parker knew that the stunt would only add to
ticket sales and rewarded the boys by suggesting they
MC the next day’s shows. Then the real Elvis Presley
walked in. It was surreal, Jacobs says. As he was
leaving, Elvis turned to Jacobs, who was a few years
younger, and said, “See you tomorrow, sir.”

Meeting Elvis was a big deal, but more importantly
the stunt brought Jacobs face to face with Parker. That
began a 40-year friendship that influenced every
promotional activity Jacobs did from thai day on.

“The Colonel became one of the idols of my life,”
Jacobs says. “Whenever I've produced anything since,

|
]

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob@
shannonworks.com.
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Introducing

Eden's Crush

The first single "Get Over Yourself"

Street Talk.

On Over 100 Stations Including:

Z100/New York
B96/Chicago
WIOQ/Philadelphia
KHKS/Dallas
WWZZ/Wash, DC
WBTS/Atlanta
WHYI/Miami
KHTS/San Diego
KDWB/Minneapolis
KSLZ/St. Louis
WBZZ/Pittsburgh
KFMD/Denver
WKFS/Cincinatti
KSFM/Sacramento

Phone Requests
WWZZ/Wash, DC - #1 Phones
Z100/New York - Top 5 Phones
B96/Chicago - Top 10 Phones

Sales

Over 200,000 singles
sold in the 3 weeks!

The first female group to debut at No. 1

with their first single and the

biggest-selling debut for a new group.

K Q2

On Tkl. On

Album in stores MAY 1st

On tour with N'Sync this Spring/Summer

WWW, SdaBEriaN.com  www, popstarsusa.soim

WKTU/New York
WKSC/Chicago
KRBV/Dallas
WDRQ/Detroit
KTHT/Houston
WPOW/Miami
KZZP/Phoenix
Z-90/San Diego
WBLI/Long Island
WFLZ/Tampa
WKST/Pittsburgh
WAKS/Cleveland
KDND/Sacramento
WXSS/Milwaukee

Five Years In The Pen For Bubha?

n March 27, WXTB (98 Rock)/Tampa
‘ morning host Bubba The Love
Sponge (a.k.a. Todd Clem) returned
to wakeup duties after serving a 15-day
suspension for his involvement in the Feb. 27
castration and slaughter of a wild boar in the
Clear Channel/Tampa parking lot. Two days
later Bubba was formally charged with a third-
| degree felony for the stunt, and he could
spend up to five years in prison for violating
Florida’s animal-cruelty laws.

State Attorney Mark Ober’s Hillsborough
County office charged Bubba, *XTB producer
Lee Hatley and two others with animal cruelty
March 29, and three of the four involved
turned themselves in later that evening. Each
was released on $1,000 bail, and Bubba tells
the St. Petersburg Times that he intends to
fight the eharges. “They’ve made this the
largest dog-and-pony show ever,” he said. “|
may have done something distasteful, but |
certainly didn’t do anything itlegal.” While 98
Rock GM Dan Diloreto refused to return ST's
repeated calls, he said in a statement, “We
reiterate our apology to the entire community.
However, our employees are prepared to
prove that they are innocent of the charges
filed against them.” Meanwhile, WXTB GSM
Hartley Adkins — in a letter appearing on
Radio Ink’s website — claims that such
competitors as Cox Radio and Infinity have
given advertisers’ names to animal-rights

| groups as part of a campaign designed to
harm 98 Rock’s business. Adkins was unavail-
able for comment at press time.

In other Bubba-related news develop-
ments, Mike Calta has filed a counterclaim
and demand for a jury trial in Pinellas County,
FL as part of a dispute with The Love Sponge
over the rights to the nickname “Cowhead.”
ST told you last year that Calta says he’s used
the nickname since childhood and claims
Bubba improperly received a service mark for
it by saying it was simply the name of a
character on his show. Calta’s now hoping a
legal case will help resolve the issue, which
has hindered his efforts to work at other
Tampa Bay radio stations.

Clear Channel/San Francisco VP/Market
Manager Doug Sterne and KABL, KIOI &
KNEW VP/GM Joe Bayliss have decided to
step down from their respective positions.

| Sterne managed the S.F. market first for
AMFM and then for Clear Channel, and he

says, “Right now | need to devote my energies
to some personal goals outside of the radio
world.” Bayliss echoed Sterne’s reasons for
departing, saying, “Right now | want to spend
more time with my family and on some private
endeavors. Will | return to radio? The odds are
pretty good.”

The much-taiked-about flip of Clear
Channel’s KLAC/Los Angeles from Adult
Standards to Talk did not occur Monday
morning. Informed sources at Clear Channel/
L.A. teii ST that VP/Operations David Hall and
KLAC PD Mark Austin Thomas are still deep in
planning for the new station, which will report-
edly be called “The Buzz,” and Thomas tells
the website laradio.com, “We are going to
delay the launch for a couple of months.”
Syndicated talker Phil Hendrie, who was
supposed to shift to 'LAC with the format flip, is
still at KFI until further notice.

Westwood One syndicated talker and
KLSX/Los Angeles pm driver Tom Leykis inks
a six-year contract extension with both entities.
KLSX GM Bob Moore made an on-air an-
nouncement concerning Leykis’ new deal on
March 29, ending rumors that Leykis was
headed to Premiere Radio Networks and
crosstown KLAC.

Speaking of talkers, Paramount TV has
officially canceled Dr. Laura afterjust one
season in syndication. Dr. Laura Schlessing-
er’s program failed to gain advertiser support
after the show became the target of activist
groups even before it began airing last fall.
How does Schiessinger feel about radio these
days, following her television experience? “One
of the things | learned from doing TV for a year
was how much | love radio,” Schlessinger tells
ST. “l love its immediacy, its intimacy and the
fact that | am in total control of those three
hours. Live broadcasting totally suits my style. |
have a renewed love and appreciation for the
opportunity to broadcast live every day to so
many millions of listeners.”

Sunday’s New York Times offered a
glimpse into the bank accounts of some of
America’s top business leaders, and Clear
Channel Chairman/CEQ Lowry Mays was
among those exposed. Mays earned $4 million

Continued on Page 28
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MOST ADDED
AT 4 FORMATS!

Hot/Modern AC

Mainstream AC
Adult Alternative
Mainstream Rock

ALBUM IN STORES MAY 1ST

e National Tour beginning in Summer ¢ 1—-=Artist of the Month — May

e National TV Appearances coming up in April & May, including
Rosie O’Donnell and Letterman.

i -
TRACK PRODUCED BY JOHN SHANKS # MIXED BY CHRIS LORD-ALGE » HK MANAGEMENT: HOWARD KAUFMAN / SHERYL LOUIS

-

< w
- € 20C | REPFRISE RECORDS WwWw. REPRISEREC. COM/STEVIE NICKS
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kiss kiss
the debur single from The album

dix Ly Uillle Becrat

“It's awesome, it’s amazing, it's hypnotizing. And it sounds great “*Kiss Kiss’ is a great song that cuts through the cookie-cutter sound
on the air! Now KISS ME!!!” of the majority of female pop songs. | thought it might be too different
- Dave Morales/KHKS/MD for the audience to respond to so quickly, but the huge requests tell a different story!”
AR AN - Jacque Gonzales/KRBV/MD

L ZA 2R RS RN RS

“A lot of people have been asking me for that song.  “We have 40 spins this week and the phones “Oh my god! When is that coming out? I’ve got
They come in singing the song or asking for it by name. are STRONG, again! It ranks Top 5!” people calling and asking me for it in the store.
People have been hearing it on both ~ Rob Roberts/Y100/PD At least 5 to 6 people a day

KISS and 100.3 KRBV!” AL A LS LR have asked me for the past few weeks.”
- Monica/Sam Goody/Hurst, TX - Vivian/Wherehouse/Miami

\AAA AR AR R RE R T \ A28 2022 2R

“‘Kiss Kiss’ is already Top 10 phones! It started to react “I've had people asking me for that ‘Kiss Kiss’ song by Stelia.
from the first few spins!” Personally, | had about 5 to 10 people over the weekend ask me. My
~ Paul “Cubby” Bryant/Z100/MD manager says there is a buzz on it.”
R - Tom/The Wiz/Scarsdale, NY

(I ZA AR ER R IR R

1 2 Produced & Mixed By Tom Panunzio
A

| N i '111” Original track produced by Mehmel Soguioglu
c,he.r,ry m th. '4 A—tn = . {

MUSIC TELEVISION® MUSIC HRST ECORDS A0 1L ) Uit ol
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Continued from Page 26

in 2000, $3 million of it in the form of a bonus.
Mays’ total equity value: $1.42 billion. Mean-
while, an SEC filing states that Viatom hon-
chos Mel Karmazin and Sumner Redstone
each received $15 million bonuses in 2000.
That’s on top of their $2.02 million salaries. The
Hollywood Reporter adds that both execs
received stock-option packages worth $53.8
million each,. bringing their total compensation
for 2000 to more than $70 million each.

} Morning Dudes <
' Now April Fools '
WFNX/Boston morning duo Jaxon & The
Pharmacist decided to play an April Fools’
prank a couple of days early. On their March 30
show they announced that foot and mouth
disease had been found on U.S. soif and that
meat dated after March 26 should not be
consumed. WFNX PD Cruze pulied the pair off
the air immediately after they admitted the story
was a hoax. bruze telis ST the station received
calls from AP, Boston’s two majorisupermarket

chains and the Vermont Department of Agricul-
ture as the “news” started to spread

Speaking of beef, former AMIJFIV CEO
Jimmy de Castro has decided tg enter the
restaurant business. The Chicago Sun-Times
reports that de Castro has teamed with Glenn
Keefer, a former manager of the Windy City
branches of Ruth’s Chris Steak House and The
Palm, and will open Keefer’s, a steak and
seafood eatery geared to Chicago’s business
community. The restaurant is scheduled to
open in September in the recently constructed
Dearborn P%aza building, at 20 West Kinzie.

And on another related note, fcur contes-
tants joined WTEM/Washington Sports talker
Doc Walker at the DC branch of Shula's Steak
House Tuesday evening to participate in the 48
Ounce Steak Chalienge. The first person who
finished 48 ounces of certified Angus beef
joined the rastaurant’'s 48 Ounce Club and won
other special 'TEM prizes. It was nat known at
press time if anyone had actuaIIY eaten all 48
ounces of juicy red meat.

WZZQ/Terre Haute, IN nighttimer Aaron
Green has been dismissed for staging a
“Stoplight Jeopardy” contest, in which listeners
could win prizes if they stopped at green lights
and then called 'ZZQ to report the reaction from
motorists. The Terre Haute Tribune Star reports

Records

« Look for Richard Sanders, *ho recently re-
signed a3 President of V2 Records, t join RCA as
Exec. VF/GM.

* Artemis \P/Promo Diane Genqtile departs the
label to pursue other interests.

* Virgin ups Boston rep Howaid Petruziello to
Nat'l Dirzctor/Aiternative & Rock Promo. Succeed-
ing him s Don Law/SFX Concerts Promction Rep
James KlacDonald.

* Reprise YP/Rock Promotion biichael Linehan
exits.

» WRLR/Birmingham Asst. PD/MDMarketing Dir.
Dave Clapper takes Regioral Promation Manager
duties at MCA's Atlanta office, effact ve Apri!l 23.

» Michelle Meisner is soearheading the promo
efforts of Tower Records’ new label; 38rd Street
Records.

« Arista West Coast Mix Show Rep Javier
Rameriz leaves to start his own ndie imprint.

Street Talk

that the stunt generated several complaint
calls and that local police went to "ZZQ to force |
Green to stop the contest.

’ ‘Survivor Radio’ <
Arrives In DC

Clear Channel pulled the plug on Rhyth-
mic Oldies WJMO/Washington Monday \
morning. What's the new format? It depends
what hour you tune in. WJMO will stunt all
week as “Survivor Radio” and feature five
different formats — each of which will take
hourly turns. One of the five formats will
become WJMOQO’s today (4/6), but ST hears
that a flip to CHR/Pop as “Hot 99.5” has
already been decided upon.

WGAY/Washington dropped Aduit
Standards Monday and is simuicasting }
Business sister WWRC until April 9, when
WWRC permanently shifts to WGAY’s 1260
kHz dial position. WWRC’s move from 570 |
kHz clears the way for “Dynamite Talk,” an |
issues-oriented format. Parent Clear Channel
has aiready selected the calls WTNT for |
Dynamite Talk and will unveil its lineup of local
and syndicated hosts next week.

WWVZ & WWZZ (Z104)/Washington wili
replace the syndicated Rick Dees in the |
Morning with WRAX/Birmingham morning co- ’
host Beaner, effective Monday. Beaner will
use the nom d’aire Dylan, and Z104 PD Mike }
Edwards telis ST he’s stili searching for a co-
host. . ‘

Syndicated talker Rusty Humphries,
whose afternoon program is based at KOHY/
Reno, NV, has offered to give $60,000 in l
listener donations to the state of Nevada for
use in place of taxpayer funds in the state’s
financial contribution to the construction of a |
World War il memorial in Washington, DC. The i
Las Vegas Review-Journal reports that the
state has given Humphries the cold shoulcer,
however. An assemblyman who instead wants
to spend $100,000 in state funds says doing
so would properly affirm Nevada’s support for
the project. Humphries raised the money
during a November variety show saluting
American veterans.

Fermer BET qeuy Smiley
To Join Primetime?

Tavis Smiley, whose abrupt firing as host
of BET Tonight prompted an outpouring of
support from such notables as ABC Radio
Networks syndicated morning host Tom |
Joyner (on whose show Smiley is a frequent
guest), may become an occasional contributor
to ABC-TV’s Primetime Live and some of the
network’s other news programs. Daily Variety
reports that it's unlikely Smiley will get a full-
time correspondent’s gig, however, due to
recent cutbacks at ABC parent Walt Disnzay
Co. The possible addition of Smiley to Prime-
time Live comes one month after his interview
with alleged 1970s terrorist Sara Jane Olsen
aired on the news program. Although Smiley’s |
deal with BET was nonexclusive, BET founder/
CEO Robert Johnson said last week on an
unprecedented special edition of BET Tonight
that Smiley should have made a good-faith
effort to offer the interview to BET. The program
also served as a-forum for Johnson to clear the
air about “misinformation” disseminated by

Continued on Page 30 |
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Proof
of Male

Domination

MEN 18-34

Nashville, TN WINPL
.1to 6.1 (debut book)

Pensacola, FL WRRX
5.1 to 10.8 (debut book)

Chattanooga, TN WRXR

14.5 to 20.0

Source: ARB Metro Shares Sum 00-F00

Proven talk
from

RADIO, INC!

PETER WELPTON 214.528.4160
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From
the band that
brought you the
iNnternational
smash hit

“Breakfast
at Tiffany’s”

THEIR NEXT HIT

“SHE IS”

Going for adds
EVERYWHERE
this week

Distributed through
EMD

Contact:
Paul Yeskel (732) 679-9111
Sam Kaiser (805) 969-7095
Barry Lyons (310) 581-9432

Orpheus %“%

R G R

Continued from Page 29

such Smiley supporters as Joyner, who have
gone so far as to claim that Smiley was forced
off the air by BET parent Viacom. Daily
Variety adds that Smiley said he offered the
interview to BET sibling CBS, but the network
passed on it.

The 24-hour Radio Disney Children’s
format adds WICE/Providence as a second
signal in the market. ABC intends to purchase
WICE from AAA Entertainment, and it is
presently operating the station via a Time
Brokerage Agreement. WICE will be paired
with longtime Radio Disney O&0 WHRC-
AM/West Warwick, RI.

The Miami Herald reports that Clear
Channel/Miami-Ft. Lauderdale Marketing
Director Camie Dunbar is expected to make
a full recovery from a March skiing accident in
Wyoming that shattered her leg. Surgeons
successtully reconstructed her leg with 22
screws and three stainless-steel plates. She
will remain wheelchair-bound for at least three
months.

Clear Channel’'s KFAN/Minneapolis
reacquires the rights to Vikings football play-
by-play. The games had been on Infinity’s
WCCO for the last five seasons. However,
last season’s Vikings games were broadcast
on the Internet using KFAN's operation. As it

Rumbles

* KTYX, WNAT, WNJJ & WQNZ/Jackson, MS
VP/GM Alan Perkins departs after 10 years with
First Natchez Radio.

* WIMZ/Greenville, SC Station Manager Den-
nis Jackson becomes GM for Radio One’s five-
station Augusta, GA cluster: WAKB, WAEG,
WAEJ, WFXA & WTHB. He replaces Bill Yeager,
who retired from the position March 1.

* KHTT/Tulsa Dir./Programming Sean Phillips
rises to “Supreme Commander of Programming &
Operations,” effective immediately.

«Jack O'Brien is appointed VP/Operations &
Programming, Midwest Operations for Wilks
Broadcasting. He'll oversee the company's five:
Saginaw, Ml stations and is expected to add du-
ties at KHTO & KZRQ/Springfield, MO following
their purchase from Radio 2000 Inc.

* Barry Fox Is boosted to OM of Blue Chip’s
seven-station Louisville cluster.

».Boy Troy becomes OM for Boch Broadcast-
ing's WCOD, WDVT, WTWV & WXTK/Cape Cod,
MA and PD for WCOD & WTWV. Lisa Garvey
takes MDf/afternoon drive duties at Hot AC 'TWV.

* WTMA-AM/Charleston, SC PD Jason Wilmot
shifts to Citadel News/Talk sister KBOI/Boise, |D
for similar duties. Former PD Doug Raper remains
at KBO! and will focus on his noon-3pm talk show
and the station’s news operations. Back at 'TMA,
morning producer Mike Nobel takes interim PD
chores.

* Tim Sheehan is tapped as PD of WRKI/Dan-
bury, CT. He most recently programmed WOKI/
Knoxville.

* Carla Boatner joins WGCI-FM/Chicago as
Asst. PD/MD. She previously held similar duties
at KMJQ/Houston.

* In Greenville, NC, former WXLK/Roanoke, VA
PD Jon Rellly joins CHR/Pop simuicast WCBZ &
WRHT as PD.

* KQIZ/Amarillo, TX elevates Deana McGuire
to PD. Justin Tyme adds APD/MD stripes.

* WWCT/Peoria, IL PD Jamie Markley adds
similar duties at newly acquired Active Rock sis-
ter WHIN/Bloomington, IL.

* WAXS/Beckley, WV flips to '70s-based Old-
ies as “Groovy 94.1." Rick Rizer takes PD duties.

www.americanradiohistorv.com

* Art Bell calls it quits; “final show” to air April
26.

* Scott Savage selected as VP/GM for FOX
Sports Radio Network.

* Dana Keil elevated to VP/AC Promo for Elek-
tra Entertainment.

* Mike O’Conner boosted to Dir./FM Program-
ming for Clear Channel/Denver.

* KLDE-FM/Housfon OM/PD Dennis Winslow
adds KKBQ-FM duties.

A4

* Michael Fischer named PD of KOAl/Dallas.

* Chris Ostrander boosted to PD of WWSW-AM
& FM (3WS)/Pittsburgh.

* Gene Knight tapped as PD of KKBH/San Di-
ego.

* A Fool For You: AC WMXV/New York becomes
Country “Howdy 105" for a few hours, and Ja-
cor announces it will acquire the assets of
CBS/Westinghouse, Capital Cities/ABC, Infini-
ty, Chancellor, Clear Channel, American Radio
Systems and WAMR-AM & WCTQ-FM/Venice,

* WPLJ/New York becomes “Mojo Radio” as
Scott Shannon comes aboard as OM/morning
host.

*John Rohm is elevated to GM of KSTP-AM/
Minneapolis.

* Bruce Buchanan becomes PD of KXLT/Den-
ver.

* Bob Neumann nabs the PD post at WRXL/
Richmond.

* Just Foolin’: KPWR/Los Angeles becomes
“Disco 106" while WPXY/Rochester goes all-
Polka, just for April 1.

v

 Gary Lawrence becomes VP/GM of WINZ-AM
& FM/Miami.

* WMET/Chicago appoints Bill Hazan GM and
Tom Owens PD.

* Tony Quartarone named PD of WUSU/Phila-
delphia.

* Jay Clark chosen PD of WOMC/Detroit.

* Leap o' the Week: WROK & WZOK/Rockford,
IL OM Kipper McGee becomes PD of WEZB/

New Orleans.

* Donald Daiton advances to GM of KFi &
KOST/Los Angeles.

* Beth Fast tapped as_ PD of WNUW/Milwaukee.

* KIQQ/Los Angeles elevates Mardi Nehrbass to
AE and Bob Moorhead to MD.

N

* Century Broadcasting sets Sheldon Grafman
as Nat'l Operations Dir. and Robert Burch as
Nat'l PD.

» Cleveland Wheeler promoted to MD of KUPD/

I Phoenix. I

turns out, Vikings owner Red McCombs has a
2.5% share in Clear Channel.

It you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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#1 MOST ADDED
ROCK:
DEBUT (®

KLOS WBAB KLBJ
WEBN WFBQ KZRR
WMMS WLUM KLPX
WMMR WCMF WAQX
WHJY KOMP WPYX

#1 MOST ADDED
ACTIVE ROCK:

#2 NEW AND ACTIVE

KUPD
WIYY
WRIF
WXTB
KISS

WLZR WRAT
KQRC WKLQ
WXRC WNVE
WCCC WMFS
WBZX WRLR

waww.americanradiohistorv.com

#5 MOST ADDED
ALTERNATIVE:

WBCN WKRL
99X  KPOI

WAQZ WEJE
WWCD WCYY
WEDG KMBY

Requesting out-of-the-box at:

WRIF, WMMR, WHJY, WDHA
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Sound Decisions.

Label locks up Urban,
Janet’s “All for You”

Virgin's Format Hat Trick

Rhythmic and Pop on add day for

ast month Virgin Records’ promotion team set a record when it closed out three formats —
Urban, CHR/Rhythmic and CHR/Pop — for Janet Jackson’s new song, “All for You.” In
— total, an eye-popping 333 stations (176 Pop, 73 Rhythmic and 84 Urban) added the title track
from her new album the first week that it was available, a promo hat trick that has undoubtedly
raised the bar when it comes to working records at radio.

As with any record-breaking feat, a
tremendous amount of planning went
into the project, and near flawless exe-
cution ensured that (R R
the lofty goals were
met. Concurrently,
the label, artist and
artist management
worked together to
capitalize on related
opportunities to
raise the profile of
the new single and
album, All for You.
In this case, it was
MTV selecting Jack-
son as the first artist ever to be feted on
mtvICON, a new show that honors art-
ists who have made significant contribu-
tions to music, video and pop culture.
Jackson was also featured on a VHI
tribute to Aretha Franklin titled VH/
Divas Live: The One and Only Aretha
Franklin.

Rather than write a play-by-play col-
umn about how Virgin set the record,
I decided to let the people who direct-
ed the promo efforts — Sr. VP/Promo-
tion Michael Plen, Urban Sr. VP Tom
Bracamontes and VP Mark Boyd —
simply tell it like it was. Here’s what
they had to say.

Michael Plen

R&R: Michael, did Virgin set out
with the goal to close all three panels?

MP: Not really. Obviously, we set
out to get every station in the country
on the song. But I liken what we ac-
complished to what a pitcher goes
through when he’s throwing a no-hit-
ter. The pitcher isn’t thinking about the
no-hitter when it’s going on, but at
some point in the ninth inning it’s with-
in his grasp, and he reaches down and
makes it happen. There was brilliant
focus on the part of every promotion
person in urban and pop.

R&R: When did you start setting
up the project?

MP: We started a couple of weeks
before we released the song to radio.
We played it for people over the phone
and traveled to their stations and played
it for them.

R&R: How well did that clue you
in with regard to having such a block-
buster opening week?

MP: The most consistent comment
across the board was “Radio needs Ja-
net Jackson.” Other comments ranged
from “This song is a killer” to extremes

such as “This is the best song she’s
ever done.” It definitely cut across all
paths. There were no issues at Urban,
Pop or Rhythmic. It fit all formats.

R&R: How were you able to unite
all three formats the same week?

MP: It comes down to the fact that
Janet — along with producers Jimmy
Jam and Terry Lewis — created a very
special song that simply cuts across all
genres. Plus, she has an image and his-
tory that play to all formats. Everything
came together.

R&R: How closely did you work
with MTV, and what role did the mtv-
ICON show play in the campaign?

MP: It was a
big element. They
came up with the §
idea and started to f
mount a campaign [*F
to get some great - ;
artists to partici- |
pate, like N Sync,
Destiny’s Child
and Macy Gray.
Plus, OutKast’s
song “Mrs. Jack- Tom Bracamontes
son” added another
fun element to everything.

Because of that, we ramped up
promotionally with them and partnered
on promotions around the country to
launch the show and song. We also
launched the song far enough ahead of
the show that there would be familiar-
ity in the marketplace and that people
would know she had a hit single at ra-
dio. Judging from the way people react-
ed at the event, they obviously knew
the song.

R&R: Describe the give-and-take
during those discussions. Did MTV
want the song to be released earlier or
later?

MP: There wasn’t anything dictato-
rial from anybody involved. At the end
of the day we had a blitz date of Feb.
27. We were totally prepared across sat-
ellite and digital systems and with pro-
motional CDs so that, within 30 min-
utes, we were able to mobilize our staff
and have the record delivered to every
station in America. We got to the night
of the 26th before the record started
leaking, which is something that we’re
pretty proud of.

R&R: You've been through this pro-
cess countless times. Was it much more in-
tense this time around, given all the atten-
tion to the new song and the MTV special?

MP: Not really. We focused on the
coordipation between the production
department and the urban and pop
staffs to make sure everybody had the
record and that everything was as se-
cure as we could make it. It was all very
under-the-radar for a while.

To some extent, radio seems to have
a pretty strong respect for Virgin. We all
know the games behind [eaks, but radio
was pretty mindful of not leaking it un-
til as close to the time as we could get.

R&R: How crucial was Janet’s
management in all of this?

MP: Roger Davies, Lindsay Scott
and Janét pretty much came to the ta-
ble with a great setup plan. Janet was
on Letterman, Rosie and other shows.
They have a tour starting in July. And
the music is unbelievable.

Janet has reinvented herself, even
down to her image and how beautiful she
looks. At first, the song got everyone talk-
ing. Then, as the images rolled out, they
got people talking even more. The front-
page ad in R&R caused a big stir among
programmers, because it was a singular-

ly placed ad that did not run anywhere -

else and it focused on her beauty.

R&R: Was there -
anything else that
played an impor-
tant role in the
project?

"MP: It’s impor-
tant to give credit to |
Island Def Jam §
Music Group and |
[Sr. VP/Promotion] }.-.
Ken Lane and his |- 4
staff for what the .

did on “Doesn‘); Ll
Really Matter” [the leadoff single from
the soundtrack to The Nutty Professor
2: The Klumps). At that time there was
a lot of speculation as to how far it
would really go. They did an A+ jobin
bringing home a hit record, and it res-
onated into this campaign.

R&R: Tom, Mark, how were you
able to crystalize opinion among a
group of people who rarely see eye-to-
eye?

TB: First and foremost, Jimmy Jam
and Terry Lewis’ production and Jan-
et’s performance happened to capture
a broad cross-section of listeners. It’s a
great Urban record, because it has a
very recognizable sample, which allows
it to work at mainstream Urban and Ur-
ban AC. And if it works at Urban, it has

www.americanradiohistorv.com
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“People couldn't copy it on Napster or get a bootleg
copy elsewhere on the Intemet. There wasn't any music
floating around. Scarcity creates value and demand,
which resulted in more people buzzing about it.”

a great likelihood of working at Rhyth-
mic. Over at Pop it works because it’s
a fun, uptempo record that’s perfect for
spring.

R&R: That's what consumers hear.
Radio thinks and behaves differently,
however. There are programmers who
like to wait and make sure records are
hits before they play them, and there
are programmers who won't immedi-
ately play something if a rival format
Jjumps all over it.

MB: You have to remember that Ja-
net researches very well at all three for-
mats, as well as at Urban AC. She’s
very unique in that she comes from an
entertainment family and has proven
herself to be a superstar entertainer
over a long period of time. Her songs
speak to most people, whether it’s an
uptempo fun song or a serious ballad.
Most programmers knew that if they
put the song on, at the very least the
phones were going to light up. They
also knew we would have a great vid-
eo to support it. All of the variables they
need from a research standpoint, all the
objections, were taken away.

- These days, however, with all of the
radio conglomerates and regional VPs/
Programming, any record that goes on
has to be a hit. Nobody’s trying to de-
velop hits or play records that are not
in pocket. If you have a big artist, the
record still has to be there. Janet nailed
it on this song.

R&R: What about turf wars
among the three formats?

TB: We kept the record under wraps
pretty well and guarded against leaks.
For all intents and purposes, people

f - couldn’t copy it on Napster or get a

bootleg copy elsewhere on the Internet.
There wasn’t any music floating
around. Scarcity creates value and de-
mand, which results in more people
buzzing about it.

When we started working radio,
Mark put his team on the road and
didn’t even tell radio why they were vis-
iting. They drove to each city, played the
record, put it back in their briefcases and
drove to the next station. People want-
ed us to leave a copy, but we wouldn’t.

R&R: When was that?

TB: They visited the stations about
two weeks before the add date. Once
people heard the song and started talk-
ing about it on their group conference
calls, it created more demand and
spread the word even further. It became
almost a game. People started trying to

- find the song on Napster. People even

called us claiming to have a leaked
copy that wasn’t really crisp that they
were going to play unless we gave
them the right copy, which we didn’t.
Fortunately, we didn’t have program-
mers upset, because they were all be-
ing treated the same.

MB: Most people looked at how Ja-

net applies to their format. There were
concems that some stations would get
the record earlier than others, but that
was primarily limited to markets with
stations that are very aggressive with
music, like New York and Los Angeles.

R&R: How did you work with Ur-
ban and Urban AC with regard to the
MTV tie-in? And how did BET fit in?

TB: With regard to MTV, a lot of the
credit has to go to Janet’s managers, Ja-
net and our video promotion team. In
terms of BET, [Virgin Records Ameri-
ca co-President] Ray Cooper and I met
with them and had a frank and honest
conversation. They were well-aware of
the show, but all they asked was to be
treated fairly. They realized they would
not get the premiere of the video, be-
cause that went to MTV’s TRL. They
asked that we give it to them early
enough so they could get it onto [the live
top-10 countdown show] 106 & Park
that afternoon, three hours later.

In terms of dealing with the politics
of radio or video, if you’re consistent
about letting them know the parame-
ters of your plan, most people are fair-
ly reasonable. You can’t change the
ones who aren’t anyway. We knew
some people were upset about the
record leaking the day before, but most
people, when they looked at everything
we did, pretty much realized there was
nothing that we gained by leaking it.

R&R: Did you set out to lock up
Urban?

MB: We had every intention of get-
ting everyone, because you have to
reach for the stars on something like
this. We felt that getting 100% of the
panel was pretty realistic, because of
the song and everything that was hap-
pening around it. We were more con-
cemned with things like programmers
who might freeze their lists or get mad
because they didn’t get the record first.
We also had the mtvICON promotions
as bargaining chips, which were very
valuable to them.

TB: The MTV show enhanced ev-
erything around it. Mark had the goal
of locking up the entire Urban panel.
We all know there’s little bit of luck that
goes into that, but at the same time he
and his team made sure nobody slipped
through.

I believe if you work hard enough,
you create your own luck. But right up
until the last five minutes it wasn’t cer-
tain that we would get 100% of the
panel. There were a couple stations that
looked like they might freeze.

R&R: Do you think this has set a
new mark for superstar releases?

MB: I do believe the bar has been
raised, because now other artists and
their managers see what was done and
believe they can do the same thing.
We’re already dealing with the issue in-
house.
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Carey Joins Virgin Records

in what is being reported as one of the richest deals in re-
cording history, Virgin Music Group Worldwide has signed
Mariah Carey. The Los Angeles 5
Times says the four-album deal, if

'Fred Astaire’ Dancing Up Afternative Chiart

There’s nothing puzzling about the success the Chi-
cago band Lucky Boys Confusion are enjoying with
their song “Fred Astaire” as a growing number of Al-
ternative reporters continue to be drawn to the pop-
friendly lead track from the band’s Flektra Entertain-
ment Group debut album, Throwing the Game.

Lucky Boys Confusior:

Key Alternative stations supportit[g the song include
hometown powerhouse WKQX (Q101): WBCN and
WFENX in Boston; KTCL/Denver; WXZZ/Lexington,
KY; WKRL/Syracuse: WPBZ/West Palm Beach;
WOCL/Orlando; WXNR/Greenville; KMYZ/Tulsa;
KPNT/St. Louis; WRAX/Birmingham; CIMX/Detroit;
WEDG/Buffalo; and WSUN/Tampa.

Since forming about four years aga, Lucky Boys Con-
fusion have come a long way in a relatively short pe-
riod of time. The quintet — comprised of vocalist
Kaustubh Pandav, guitarist Adam Krier, drummer Ryan
Fergus, bassist Jason Shultejann and guitarist Joe Sell
— has gone from playing local YMIA gigs to indepen-
dently releasing three discs to selling out the 1,300-seat
House of Blues in the Windy City.

Based in the Downers Grove-Naperville area outside
Chicago, LBC in 1997 self-released g four-song EP titled
What Gers Me High. The group followed that up with the
release in fate 1998 of the full-length Growing Out of It.
That disc included the track “Dumb Pop Seng,” which
WEKQX began championing. Soon thereafter the band
released the EP The Soapbox Speciccle.

EEG St Director/A&R Leigh Eust remembers, 1
heard about the band around Febru;;x‘;y 2000 from [EEG
National Director/Alternative Promotion] John
Biondolillo, who is from the Midwest and knows the
band’s manager, Thaddeus Rudd. John told me about the
great response ‘Dumib Pop Song” was getting at Q101
and aboutithe group’s growing live| following. He sug-
gested I come out and give the group a good look.”

Lust’s first glimpse of the band’s patential was dur-
ing a showcase held in the middle of the day. “Despite
being under very attificial circumssances, the band put
on a fantastic performance,” Lusy says. “Then I saw
them perform at a small college in Dekalb, IL, and [ was
totally sold on them. The way the Lids were screaming
back the Eyrics was unbelievable. The only question in
my mind at the time was, ‘Will kids cutside the region
be able 1o:relate to their music as well as they do around
here?”

them and this song to other formats; but first we want
to make sure we do everything we can to serve Alter-
native.

“What’s great about the band and their music is that
they have already spread out from the Midwest. We’re
seeing some great stories beginning to build in Phoenix
and Boston and in some of the tertiary markets as well.
We're really excited about how this is developing.”

Reese isn’t in any rush to begin crossing over “Fred
Astaire” to other formats just yet. “We’ll start crossing
it over when we see something substantial that we can
build on,” he says. “It might be at CHR, it might be at
Active Rock or Rock, or it might be at both. More than
anything we want to give the band time to develop and
not race this thing through the system. The band has
written several hit songs on this album and has a long
career in front of it. Right now the focus is all about art-
ist development and building the excitement market-by-
market and fan-by-fan.”

LBC begin a national tour with Eve 6 in mid-April.
Throwing the Game hits retail on May 8.

Ready For Takeof

From contest winners to hot property. That’s the rap-
idly building story behind former cover band Bob’s Day
Off, whose song *“Paper Bag” has become one of the
most-requested songs at Alternative WBRU/Providence.
Last week WBRU played the song 12 times, including
three plays in AM drive and four in afternoons.

The catalyst for the interest around Fall River MA-
based BDO was WBRU’s local music contest, Rock
Hunt, which the band won. As part of the contest
WBRU included *“Paper Bag” on its locals-only album,
not to mention awarding a $15,000 grand prize.

Bob’s Day Off

WBRU PD Tim Schiavelli says “Paper Bag” was the
top-requesting song last week “by a landslide.” “It’s a
good, fun uptempo song that our listeners really fike,”
he continues. “Usually, when a band wins the contest,
it takes about two days for the calls and interest @ die
down. That’s not the case with this song, and I’'m pretty
critical when it comes to local music. These guys have
a legitimate following.”

BDO singer Todd Casilli
says the group has been
“swamped” by calls from labels

(1!

Carey hits certain sales targets,

could be worth $80 million, including §

a $20 million advance and an esti-
mated $20 million guarantee per al-
bum. Carey will also earn, according

to published reports, a royalty rate of
around 25% per disc. Virgin declined §
to disclose financial terms of the con-

tract. In announcing the deal, EMI
Recorded Music President/CEO Ken
Berry said, “An incredible voice and

fantastic creativity make Mariah one

] N
Mariah Carey

of the world’s most special talents in the recording business.
Her signing with Virgin enhances an already rich roster of art-
ists, and we are thrilled Mariah has chosen Virgin as the place
where she will write the next chapters of her career. The en-
tire company is looking forward to working closely with her.”
The first album to be released via Virgin will be the soundtrack
to the movie All That Glitters. Carey joins the label from Co-
lumbia Records, where she sold over 140 million albums and
singles worldwide and earned 84 RIAA Gold, Platinum and

multi-Platinum certifications.

Three Majors Team
in Online Deal

Three of the big-five record companies — AOL Time
Warner, Bertelsmann and EMI Group — have partnered with
RealNetworks to launch the online music-subscription service
MusicNet later this year. Under the agreement, RealNet-
works, EMI, Bertelsmann and AOL Time Warner will each
own a minority stake in the venture, and each company’s
music subsidiaries will separately license their music to
MusicNet on a nonexclusive basis while RealNetworks will
provide the technology. The deal marks the first time this
many majors have licensed their repertoire to a third party for
pay services. RealNetworks Chairman/CEO Rob Glaser said
in announcing the deal, “The launch of MusicNet will catalyze
an exciting new era in digital music distribution. MusicNet will
offer consumers an easy, simple way to get the highest-qual-
ity music while also protecting the intellectual property of
record companies and artists. This marriage of great technol-
ogy, incredible content and worldwide reach is going to be
music to a lot of people’s ears. Looking ahead, we hope that
all the major and independent labels will join MusicNet to cre-
ate one-stop music subscription offerings with unbeatable con-
sumer momentum. We look forward to working with the entire
industry to make music subscription services a reality”

This ’n’ that: Madonna will embark on her first international
tour in eight years in Europe in June and one month later in
the U.S. ... Platinum-plus artist Dido begins a national head-
lining tour June 10 in Vancouver. Travis support ... Prince will
make “The Work — Pt. 1" the leadoff single from his new
album, The Rainbow Children, available to Napster users April
6 ... Veteran artist manager Doc McGhee (Kiss, Bon Jovi,
Motley Crue) has signed Marvin Gaye’s daughter Nona for

management representation.

~, Afier e « was finished b , over the past week. “We have CONC PULS|
§ ter the paperwork was finished on the group's con- o eight labels planning to attend a showcase we have Avg. G ERT LSE
. . i : . . K . vg. Gross
§ Eraetiwily E ES];“C,Mdy LU, LUS}[,SCI about finding a gy up on April 20 in Fall River. The contest got us the Pos. Artist (in000s) | Among this week's new tours:
§ produceréor s EEG debut. The label and group  yimpay und that’s allowing us to talk to people ontside 1 ELTON JOHN/BILLY JOEL $2,246.8
§ CZ?:OSC Howard Benson (P"O'D“’ Less Than ak?, the region to get distribution for our album, Precious, and 2 BACKSTREET BOYS $1,475.6
-~ t?l ahead). Lust remembers, “The band had already built ¢, 41k 10 radio stations outside the area about getting ol i o CRAZYTOWN
N n impressive track d live and in the studio. Th getling 4 TIM MCGRAW/FAITH HILL $665.3
§ n impressive track record live and in the studio. T0€  some airplay. That's what we really want to concentrate e oo o3 DIDO
s Challenge ::"f“ 1o c:lpmrl: [heurdl](;fi show Wet;‘.ll; "T‘pbmv' on while we’re talking with the record companies.” 6 DIXIE CHICKS $530.0 BENR HARPER
™, ing upon their catalog. Howard did|an incredible job.” . ; ishi .
Y e / BDO, who have yet to sign a publishing deal, are 7 MATCHBOXTWENTY $348.4
g pte i . . INXS/MIDNIGHT OIL
§ On the p'on\ll(;;;“ front, EEG cpted to begin at Al-  ynaoed by Jo Jo Gator of Providence RI-based Global 8 ;'ZEED STEAMROL 3260 L
ativ i 1 : 9 MANNHEIM LER 337.5 7
§ iern ivey Sr.i romotion De'm"S Reege exPlamS’ Entertainment. Contact Gator at 401-457-5000 for more Al oy :261 . IGEIN0I0
§ Altgmatwe ts Yvhere the bgnd go- ite start in Chicago,  ipormation. Also, check out “Paper Bag” in the “Set 11 AL AspAERSTH S STEREOPHONICS
N, and the band’s fans are 301"‘”)' in thai Qemq. The band {55 section in Alternative at Music Meeting’s website, 12 “BLUE COLLAR COMEDYTOUR™  $248.0
writes great rock music with popi sensibilities that ap- .\ ciemeetin g.com. 13 KID ROCK $214.0 | The CONCERT PULSE is courtesy of
als to 12-24-year-olds, so we ‘ully intend to ¢ — Steve Wonsiewi 1 TRAGICALLY HIP 207.6 | "o ime Liigs, 800344 7385,
peais to yed ) ully imntend to Cross €ve SEEWICZ $207. On-Line Listings. 800-344-7383;
15 ERYKAH BADU $195.0 California 209-271-7900
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Winning Is No “Mystery”
With Music Meeting

CHR and Urban programmers are having a lot of fun with
the “Mystery Artist” contest Music Meeting is doing with Aris-
ta. IU's pretty easy (o guess the answer by now, so have you
logged on and entered? =

Music Meeting is a vital tool to hear new
releases before the competition. Superstars _
like Janet Jackson. Babyface, U2, Brooks
& Dunn and Eminem have already given
Music Meeting users first crack at hearing
the hits. Want to hear songs before the
FedEx truck gets there? Log on to Music
Meeting now!

Lots of log-ons for the new Nikka Costa.
Virgin is doing an amazing job of creating a
multiformat, Macy Gray-ish buzz around this
artist. Could this be the first new superstar for 20017 If action
at Pop, Hot AC, Alternative and Adult Alternative is any indica-
tion, look out!

Lonestar shook the Country format last time out and then as-
tonished Pop with “Amazed” (a No. | Callout America debut).
This time feels no different, with “I'm Already There” jamming
the servers.

Hey, seven is a lucky number, isn’t it? So seven years between
records should be a good thing for The Toadies. “Push the
Hand” is getting a push from MM at Active Rock and Alterna-
tive, and it seems like no time has passed whatsoever.

NAC/Smooth Jazz programmers are checking out “For No
One,” the celebrated return of Rickie Lee Jones. Haven’t heard
it? Log on to MM; it’s in Setup. Another group of stalwarts,
Blues Traveler, are getting the sume high-speed access from
Adult Alternative.

If you are an indie looking for a way to reach the over 1,600
programmers already using Music Meeting, contact your for-
mat’s marketing rep for Music Meeting. If you are a program-
mer using Music Meeting and know of a song that should be
on Music Meeting, let us know. If there is a major-label release
you need, we’ll tell the label.

Look for a major announcement from our latest partner, Se-
lector, in the coming weeks. Log on today at www.rrmusic
meeting.com and beat the competition!

Sky Daniels

IL‘IVV1 MAKERS

| Orrin G. Hatch %
I Chairman, Senate Judiciary
Committee

The Utah Republican Senator continues to
hold meetings this week, trying to find
solutions for Internet distribution of music.
Does he have an agenda? Well, he has
recorded plenty of soft-rock and religious
songs, and he has posted them on the web at
www.hatchmusic.com (downloaded “Souls
Along the Way” yet?). He railed against the
Napster rulings, saying, “I guess my feeling
about this Ninth Circuit decision is a gnawing concern that this
legal victory for the record labels may prove to be Pyrrhic and
shortsighted from a policy perspective.”

Hatch has been pushing labels in a big way, and this week’s
hearing could turn into a real circus. With Napster urging its users
to attend the hearings, the public is being drawn into the fray.

The question is, when will the typical radio and label execs
figure it out? Hatch stated in earlier comments before the
committee, “My reasons for holding this hearing are to learn more
about what is taking place in the marketplace and, in doing so,
better equip us to advance the interests of consumers and creators.
Insofar as consumers are concerned, they desire access to

RSSO

(1l

burdensome. | wantto ensure that the marketplace provides them
with the opportunity to access the music they want to hear over

the Internet and to do so legally. Insofar as creators are concerned,

downloadable music that is not unnecessarily restrictive or unduly §

| want to ensure that artists and creators are protected through an
approach to copyright that empowers them to generate maximum
revenue for their creative works.”

Onward into battle, Hatch.

=

-
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The latest songs featured this week on Music Meeting

wwuw.rrmusicmeeting.com

CHR/POP

VANESSA AMOROSI Absolutely Everybody (Universal)

BACKSTREET BOYS More Than That (Jive)
NIKKA COSTA Like A Feather (Virgin)

JOSH JOPLIN GROUP Camera One (Artemis)
MARCUS Pop Musik (/)

BOB SCHNEIDER Metal & Steel (Universal)
BRITNEY SPEARS Don't Let Ms... (Jive)

CHR/RHYTHMIC

VANESSA AMOROSI Absolutely Everybody
(Universal)

BLU CANTRELL Hit 'Em Up Style (Arista)
CED f/CHAUNCEY BLACK Whatcha Say
(Judgment/RCA)

CITY HIGH What Would You Do? (Interscope)
M.J. COLE Crazy Love (Island/IDJMG)
DBA Break Bread (Jus Family/Universal)
MONIFAH Brown Eyes (Universal)
RUN-D.M.C. Let’s Stay Together (Arista)
ST. LUNATICS Midwest Swing (Fo’ Reel/
Universal)

STICKY FINGAZ Ghetto (Universal)

URBAN

MYSTERY ARTIST There She Goes (Arista)
JIMMY COZIER She's All | Got (J)

DMX Ain't No Sunshine (BlackGround)
FAITH EVANS Can't Believe (Bad Boy/Arista)
JAY-Z f/R.KELLY Guilty Until... (Roc-A-Felia/
IDJMG)

ALICIA KEYS Girlfriend (/)

LADY LUCK R.U.S.H. (Def Jam/IDJMG)

MEMPHIS BLEEK Do My... (Roc-A-Fella/IDJMG)

KELLY PRICE Mirror Mirror (T-Neck/Def Soul/
IDIMG)

URBAN AC

KELLY PRICE Mirror Mirror (T-Neck/Def Soul/
IDIMG)

SHEILA E N Perfect Time (Concord)

SPARKLE When A Woman’s Heart Is Broken
(Motown)

|
|

|
L

COUNTRY

3 OF HEARTS Love Is Enough (RCA)

CAROLYN DAWN JOHNSON Complicated (Arista)
JOLIE & THE WANTED (When | Look Into Your
Eyes) I'm Beautiful (DreamWorks)

JAMIE O°NEAL When | Think About... (Mercury)
EDDY RAVEN Cowboys Don't Cry (RMG)
SOGGY BOTTOM BOYS | Am A Man Of Constant
Sorrow (Mercury)

DARRYL WORLEY Second Wind (Dreamlorks)

ADULT CONTEMPORARY
JANET All For You (Virgin)

S

HOT AC

g,

PJ HARVEY You Said Something (/sland/IDJMG)
U2 Walk On (Interscope)

NAC/SMOOTH JAZZ

ERYKAH BADU Cleva (Motown)
SHEILA E N Perfect Time (Concord)

ROCK

LIFEHOUSE Sick Cycle Carousel (DreamWorks)
U2 Walk On (Interscope)

ACTIVE ROCK

LIFEHOUSE Sick Cycle Carouse! (DreamWorks)
U2 Walk On (Interscope)

ALTERNATIVE
LIFEHOUSE Sick Cycle Carouse! (DreamWorks)

NERD Lapdance (Virgin)
U2 Walk On (Interscope)

ADULT ALTERNATIVE
LIFEHOUSE Sick Cycle Carouse! (DreamWorks)

NIKKA COSTA Like A Feather (Virgin)
U2 Walk On (/nterscope)

— New releases compiled by
Jay Levy, Media Manager/Music Meeting

Music Meeting is an online service free to commercially licensed broadcast radio programmers
and participating label executives. Each week songs are posted online in a secure, password-
protected system for auditioning and/or downloading. Songs are categorized using R&R
hallmarks such as formats, Most Added, etc.
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GARY VAN DER 3TEUR « vdsteur@rronline.com
MIKE GARCIA * mgarcia @rronline.com

CARL HARMON * cjdesign @rronline.com

TIM KUMMEROW * kummerow @ rronline.com
JULIE LEE * fee @rronline.com

EULALAE C. NARIDO Il » bnarido@ronline.com
JEFF STEIMEN « voodoo @ rronline.com

SALES MANAGER
ADVERTISING COOREINATOR
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
OPPGRTUNITIES SALES
SALES ASSISTANT

OPERATIONS MANAGER
MARKETING DIRECTOR
MARKETING DIRECTOR
MARKETING DIRECTOR
MARKETING DIRECTOR
MEDIA MANAGER
E-COMMERCE ADMIN.
MEDIA COORDINATOR
MEDIA COORDINATOR
MEDIA COORDINATOR
ENCODING COORDINATOR

CONTROLLER
ACCOUNTING MANAGER
ACCOUNTING
ACCOUNTING
ACCOUNTING
ACCOUNTING

HENRY MOWRY « hmowry @ rronline.com
NANCY HOFF « nhoff@rronline.com

PAUL COLBERT - colbert@rronline.com
DAWN GARRETT « garrett@rronline.com
JESSICA HARRELL * jessica@rronline.com
GARY NUELL « gnuell@rronline.com
KRISTY REEWES « kreeves @ rronline.com
BEVERLY STYCOS * bstycos @ rroniine.com
ROBERT TAYLOR * rtaylor @rronling.com
KAREN MUN AW « kmumaw @rronline.com
DEBORAH GARDNER * deborah @ rronline.com

AL MACHERA « aimachera @ rrmusicmeeting.com

MISSY HAFELEY  mhaffley @ rrmusicmeeting.com

DAWN HOOD » chood @rrmusicmeeting.com
HERB JONES - 3jones @ rrmusicmeeting.com
DAVE KELLY = gkelly @ rrmusicmeeting.com
JAY LEVY - jflewy@rrmusicmeeting.com
DIANE RAMDS - dramos @ rrmusicmeeting.com

MARK BROWER - mbrower @ rrmusicmeeting.com

RANDY GOMEZ » rgomez @ rrmusicmeeting.com
RIC SALAZAR = rsalazar@rrmusicmeeting.com
MICHAEL TRIAS » mtrias @ rrmusicmeeting.com

MICHAEL
MARIA ABUIYSA « maria @rronline.com
MAGDA LIZARDO » magda@ rronline.com
WHITNEY MOLLAHAN * whitney @rronline.com
ERNESTINA RUBIO * erubio @rronfine.com
GLENDA Vl?TC-RES « glenda @ rronline.com

HROEPFER « mschroep @rronline.com

\ PUBLISHER/CEQ
GENERAL MANAGER

OPERATIONS MANAGER

LEGAL COUNSEL

l DIRECTOR OF CONVENTIONS
DIRECTOR HUMAN RESOURCES
EXECUTIVE ASSISTANT
ADMINISTRATIVE ASSISTANT
RECEPTIONIST

MAILROOM

MAILROOM

A Perry Capital Corporation

ADMINISTRATION

ERICA FARBEF * efarber @rronline.com
SKY DANIELS + sky@rronline.com

PAGE BEAYER * pbeaver@rronline.com
LISE DEARY - iise @rronline.com
JACQUELINE LENNON * lennon@rronline.com
LIZ GARRETT « /garrett @rronline.com

TED KOZLOWSKI * tkozlow @ rronline.com
LISA LINABES~ lisa@rronfine.com
JUANITA NEWTON « jnewton @ rroniine.com
ROB SPARAGO - rsparago@rronline.com
TIM WALTERS - twaiters @rronline.com
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Sirius
Continued from Page 1

Like nearly every nontraditional
stock in American portfolios today.
Sirius has taken its lumps recently.
But Tuesday’s were about the worsl
ever, and they came on the heels of
Monday’s investors’ teleconference.
That's where a subdued-sounding
Chairman/CEQO Margolese an-
nounced that Sirius still has not got-
ten any of its auto partners — Ford,
Mercedes, Chrysler, BMW, Jaguar,
Mazda or Volve — to commit 10 in-
cluding Sirius-ready radios in specific
models of their 2001 car lines, despite
an 18-month effort by Sirius’ 20-
member Detroit tean.

“Ultimately. the key value driver
for our business will be the broad. and
potentially ubiquitous, adoption of
satellite radio by the automakers,”
Margolese said. ““Until we sign a deal
{with an automaker], there’s nothing
meaningful we can claim to deliver.
We caution investors to be conserva-
tive in terms of expected subscriber
growth this year.”

Indeed, the announcement by
Sirius caused Bear Stearns analyst
Bob Peck to slash his 2001 forecast
for Sirius customers by 75%, from

100.000 to 25.000.

Sirius could roll out its national
service as early as September, but if
it doesn’t, it will certainly miss Wall
Street’s performance projections. Re-
ceiver chips are expected to be ready
in August, and the service launch is
directly tied to receiver availability.
Margolese noted. But he refused to be
pinned down on a specific launch
date, because, he said, “Our radio
delivery date has historically always
been the weak link in our chain”

Sirius said earlier on Monday that
Agere Systems, which was spun off
from Lucent last week, has begun
shipping samples of eight chipsets to
radio manufacturers.

Bloomberg reported that Ford is
“optimistic about doing business with
Sirius,” but Ford spokeswoman Sara
Tatchio declined to say if the com-
pany plans to order any radios. She
also declined to say when or if radios
will be available in Ford cars.

But receiver availability and a
launch date were not the only ques-
tions looming for Sirius. Late last
week the company filed its required
10-K form with the Securities & Ex-
change Commission and reported that
Primosphere Limited Partnership.
one of the low-bidding applicants in

the auction that awarded Sirius and
XM their satellite broadcast licenses
four years ago. filed a March 12 peti-
tion with a federal DC appeals court
to overturn Sirius’ FCC license.
Primosphere wants the court to force
the FCC to review an earlier petition
that asked that the FCC adopt restric-
tions on foreign ownership. Such re-
strictions were not applied in the li-
cense issued to Sirius, whose CEO,
Margolese, is Canadian. Sirius de-
clined to discuss R&R’s questions re-
garding the case.

XM Shares Weaken

Shares of XM Satellite Radio fell
$2.03, or 29%, to $4.94 Tuesday. The
drop was linked to concerns about
Sirius’ problems and XM’s connec-
tion to Rare Medium Group, an
Internet software and venture capital
company. Rare Medium on Tuesday
cut its work force by 20% to preserve
cash set aside to buy as much as $50
million of exchangeable notes from
Motient Corp. Bloomberg reported
that Motient secured the notes with 3
million of the 14.7 million shares it
owns in XM, valued at about $10.41
a share. Motient is XM’s largest
shareholder. Shares of XM have
fallen 85% in the past year.

#

Arbitron

Continued from Page 1

in another 31 markets.

Arbitron received the letter on the
very day it became independent of
Ceridian Corp. It began trading on
the New York Stock Exchange Mon-
day with relatively stable trading ac-
tivity.

Arbitron President/CEO Steve
Morris said he made the Clear Chan-
nel letter public in the interest of fair
disclosure. At a news conference
Monday he said he expects to resolve
the issue but declined to say much
more about the negotiation in pro-
gress.

Changes

AC: Dana Dearden joins KLSY/Se-
attle for middays ... WQAL/Cleve-
land moming co-host Marina Farina
exits ... WYXB/Indianapolis an-
nounces its lineup: Scott Fischer,
5:30am-noon; Eric Garnes,
noon-7pm: syndicated host Delilah,
7pm-midnight; APD Jim Cerone,
overnights ... WENS/Indianapolis
overnighter Stephanie Quinn segues
to evenings, replacing Garnes.

Alternative: KITS San Francisco
Dir./Imaging & Creative Will Mor-
gan moves to Infinity sister KROQ/
L.A. for similar duties. He succeeds
John Frost, who exits to join Pre-
miere Radio Networks.

CHR: Longtime WKHQ/Traverse
City, MI morning driver The Captain
announces his retirement ... WEFA/
Columbus, GA hires Miller Robson
and Kim Carson for mornings ...
Clear Channel’s KHKS/Dallas after-
noon driver Hollywood Henderson
will exit at the end of April ... WBTS/
Atlanta adds Woody & The Morning
Beat, featuring former KZQZ/San
Francisco morning host Woody and
WBTS pm-show producer Carrie
and Promo. Asst. Jennifer Hobby.

www.americanradiohistorv.com

He did say, however. that Clear
Channel’s issues aren’t totally about
pricing but also involve the array of
services that the company provides to
its radio clients.

Morris said his company would re-
main viable even without Clear
Channel’s business, but there’s little
doubt which outcome he would pre-
ferto see. Clear Channel is Arbitron’s
largest client, accounting for about
$45 million of Arbitron’s $200 mil-
lion in annual revenues last year. That
amount is twice as large as Arbitron’s
next-largest client, Infinity Broad-
casting.

Clear Channel Sr. VP Dave Crowl,

who is a member of the negotiating
team dealing with Arbitron, declined
to comment.

As for Arbitron’s status as an in-
dependent company, Morris said his
employees are excited at the prospect
of having a more direct effect on the
company’s outcomes. He also said he
can now set his own research and de-
velopment priorities instead of hav-
ing to debate with Ceridian.

Top among those priorities is the
Portable People Meter, in which
Arbitron has already invested $9 mil-
lion and which Morris said is now
being used in Wilmington, DE to
gather test-user data.

[Eem—— e e ]
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Lab

Continued from Page 1
Field said radio also was ranked high
“as an inexpensive medium,” but he
said that perception may actually be
an impediment to radio’s attempts to
raise rates to a level it feels matches
its value.

To help boost radio’s profile
among advertisers and advertising
agencies, Field and other group ex-
ecutives have called for some kind
of trade-level marketing campaign on
behalf of the radio industry. They
point out that competitive media at-
tend trade shows and advertise in
trade publications of consumer in-
dustries to their benefit.

In conjunction with this proposal,
Arbitron wants to fund an “advertis-
ing effectiveness lab” that will test, in
a variety of ways, how well radio ad-
vertising influences purchase deci-
sions.

Arbitron President/U.S. Media
Services Owen Charlebois told the
board of directors he was willing to
commit the resources of his com-
pany, as well as $100,000 per year
for at least two years, to help with
the lab. Among the things this lab

could test: ad and brand recall, “ad
avoidance” on radio and competitive
media, radio’s ability to generate ad
recall when it is consumed as a
secondary activity, the sales effects
of radio advertising and the effec-
tiveness of muitimedia campaigns,
with the Portable People Meter as
the source of exposure data.

But Charlebois warned that
$100,000 per year doesn't apprcach
the cost of operating such a lab and
that Arbitron may not support the ef-
fort beyond two years if the industry
doesn’t pony up the balance of the
Costs.

Many industry leaders, while ex-
pressing support for Arbitron’s and
others’ efforts to boost radio’s effec-
tiveness, didn't rush the podium with
six-figure checks. However, after
conferring for a few hours, the RAB
board of directors did vote to create
a sponsored nationwide public ser-
vice radio campaign. Monies raised
by these spots will be used to re-
search and pay for the radio indus-
try marketing campaign.

Arbitron hopes to set up a lab in
the fall and share the resuits of an
initial study by early next year.
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Worst To First In San Antonio

Music focus helps KBBT win big in just six months

'n Sept. 29, 2000, Hispanic Broadcasting — a company known for such Spanish-language
powerhouses as KLVE/Los Angeles — flipped the switch on an English- language CHR/Rhyth-

owned by Infinity, had previously ruled.

With the outrageous Dr.
Drex, Roberta Varela and
- Miss Ree in mornings and a
wide variety of rhythmic pop
music throughout the day,
KTFM was untouchable for
several years, until that Sep-
tember day when Hispanic
Broadcasting/San Antonio
OM J.D. Gonzalez complet-
ed HBC’s move-in of
KBUC-FM, which had shift-
ed from 98.3 MHz to 98.5
and increased its power to 100kw.
KBUC, a suburban Country station
that barely registered a blip in the San
Antonio ratings, was no more. In its
place was KBBT, known on air as
“98.5 The Beat.”

Gonzales added PD duties for
KBBT, and on the day of the launch,
he described what KBBT aims to be:
“This is an English-language, His-
panic-targeted radio station, but we’ll
be bilingual where it feels right. All
of HBC’s stations are very well re-
searched, and we have the Hispanic
edge — we know them well:

“With this market being so assim-

J.D. Gonzalez

ilated, it’s not going to be
any different from [a CHR/
{ Rhythmic station in] Phoe-
| nix, Los Angeles or Chica-
i go. I also come from a
| ‘Churban’ background and
. most recently programmed
Tejano sister KXTN, so I've
seen it from all ends. We are
going to be very focused and
very, very street.”

When asked about the
music and crosstown com-
petitor KTFM, Gonzalez responded,
“KTFM’s music selection is wider.
They are doing things like playing
‘ol skool” music during middays, and
they’re also playing Britney Spears
and The Backstreet Boys. Our focus
is Churban. Our position is ‘San An-
tonio’s Home for Hip-Hop and R&B.’
They are a great heritage radio sta-
tion, and it’s not going to be easy. We
know the battle we have ahead of us,
and we have some very energetic peo-
ple who are excited about the chal-
lenge.” :

Six months later the story remains
the same, as Gonzalez has stuck to his

tor KTEM.

" Station (Demo) Su 00
KBBT (12+) n/a

¢ KTFM (12+4)
KBBT (12-17) n/a
KTFM (12-17) 34.6 (No. 1)
KBBT (12-24) n/a
KTFM (12-24) n/a
KBBT (18-34) n/a
KTFM (18-34) 12.7 (No. 2)

KBBT (18-49) n/a

; KTFM (18-49) 9.3(No.2)
12+ Cume Su ’00
{ KBBT n‘a
| KTFM
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 The Beat Shakies Up San Antonio
In the summer of 2000 KBBT (The Beaty/San Antonio didnt even ax-
ist. Following its Septamber 2000 launch, KBBT debuted with 2 6.1
Jin the fall Arbitrons — good for a second-plage tie. In phase one of

the winter 2001 Arbitrons, KBBT moved ahisad 6.1-7.7, giving itself
first-place finish. Hare's how KBBT did compared 1o farmat compati-

9.3 (No. 1)

27.7(No.1)  n/a

R R AR

9.2 (No.2) n'a

5.6 (No.5) n/a

357,900 (No. 1)

At e

Fa 00

Wi '01 (Phase 1)
6.1 (No.2,T) 7.0 (No.1)
5.9 (No. 4)

5.2 (No.7)

15.5 (No. 2) n/a

209 (No.1) na
240 (No.1)  13.0 (No.3)

9.0 (No. 3) n'a
6.9 (No.2) nia -
Fa 00 3

195,800 (No. 6)
290,400 (No. 1)

mic in San Antonio. The Alamo City was a place that Waterman CHR/Rhythmic KTFM, now

guns. KBBT’s gutsy move to CHR/
Rhythmic has paid off big-time. In
that short time span Gonzalez’s in-
tense and very targeted focus paid off.
KBBT debuted with a 6.1 in the fall
2000 Arbitrons, good for a second-
place tie 12+ with Oldies KONO. In
the first phase of the winter 2001 Ar-
bitrons KBBT surged ahead 6.1-7.7,
placing it firmly in first place, ahead
of the previous No. | station, Active
Rock KISS.

I recently caught up with Gonzalez,
who also oversees HBC/San Antonio
Tejano KXTN (Tejano 107.5), Span-
ish News/Talk KCOR-AM, Spanish
Oldies KCOR-FM (Recuerdo) and
Regional Mexican/Spanish Contem-
porary hybrid KROM (Estereo Lati-
no), and discussed KBBT’s quick trip
to the market’s top spot.

R&R: Since Hispanic Broadcasting
specializes in Spanish-language radio,
was there any concern about program-
ming an English-language station in
San Antonio? Your company does op-
erate a CHR/Rhythmic rargeting His-
panics in Houston, KRTX-FM.

JD: Our mission statement is to
serve Hispanics in the United States;
it’s not to serve Spanish-speaking
Hispanics in the United States. We
shared 50% of our audience with
KTFM, so that was rightfully our au-
dience. With San Antonio being the
most assimilated market in the U.S.,
you have more English-dominant
Hispanics here than Spanish-domi-
nant. HBC had confidence in our cor-
porate programming guys, Don Davis
and Chuck Morgan, and myself. They
really felt it was a viable format and
something that we need to do to grow.
Harold Austin was a big part of it as
well. We have some good resources
within this company.

R&R: Will we see more of this
Jrom HBC and other Hispanic-focus
broadcasters?

JD: I don’t know if that’s necessar-
ily in the immediate strategic plan for
the company, but this station in San
Antonio definitely opened their eyes
to the possibilities. We enjoy a huge
Hispanic audience composition with
The Beat — we’re 68% Hispanic. So
now we’re sharing with ourselves.
They’re going to KXTN, and then

www.americanradiohistorv.com

e e e e,

“I really feel like know San Antonio like the back of
my hand. I program it, I live it, I've worked on the
air for a long time, I'm Hispanic, and I know what

the Hispanics want in the Spanish and English
marketplace.”

e = e

they’re coming back to The Beat. It’s
definitely an eye-opener. I don’t think
this is something they’d want to do in
some of the larger markets, because
they really have their hands full.
Spanish-language radio will always
be the foundation of this company,
and [ don’t think we should ever
change Spanish-language formats
where it doesn’t make sense.

R&R: What was your perspective
when Hispanic Broadcasting was
preparing KBBT's launch?

JD: Our company has stations
from coast to coast. We're very re-
search-oriented, and we also use a lot
of gut. That’s what makes us very

R o]

“Our mission statement
is to serve Hispanics in
the United States; it's
not to serve Spanish-
speaking Hispanics in
the United States. We
shared 50% of our-
audience with KTFM, so
that was rightfully our
audience.”

T T

successful in markets like Los Ange-
les and Houston. I went in with a lot
of gut. I had a very strong suspicion
that we could do some damage in this
market, and we backed it up with re-
search.

R&R: How would you define the
music you play?

JD: When you start labeling for-
mats, it’s amazing how many differ-
ent varieties you get, in both English
and Spanish. It seems like you have
5 million definitions for the different
genres of Tejano. Everybody has their
own opinion of what it should be. |
start with who we’re targeting. We
target Hispanics 12-24. Whatever
they say they want, we deliver. If I
had to describe it, if it walks like a
duck and talks like a duck, it must be
a duck. Hip-hop and R&B are what
they’re shouting for loud and clear
here in San Antonio.

R&R: Does the dance genre fit

into what you do at The Beat?

JD: The dance genre does OK, but
it’s the lesser of the two genres of
music we play. It’s not anything I
would want to hang my hat on. [ am
very lucky, because I’ve had the lux-
ury of programming KXTN and liv-
ing in this market for the last seven
to eight years. I really feel like [ know
it like the back of my hand. I program
it, [ live it, I’ve worked on the air for
along time, I'm Hispanic, and I know
what the Hispanics want in the Span-
ish and English marketplace. When
you go out, you might hear a few say-
ing they want to hear a Madonna
song, but it’s all Nelly, Jay-Z and
Destiny’s Child. That’s what they
want, and that’s what we’re going to
give them.

R&R: Why have you been so suc-
cessful against KTFM?

JD: KTFM is a heritage station,
and they’ve done very well. I've al-
ways had a lot of respect for them.
They did what a dominating CHR
should do, and that is own everything.
The attack that we launched against
KTFM was such that we hit them in
a niche they couldn’t cover. They had
to make a decision. They were very
wide. They were in the top three 25-
54, and there are not too many CHRs
that can do that. But you can’t pro-
gram a radio station that wide when
there’s competition.

Do you want to go older, or do you
want to go younger? Do you want to
be a different genre? Do you want to
be mainstream? What is it that you
want to do? They thought the hip-hop/
R&B positioning on the lower end
wasn’t going to affect them at all.
They did play some hip-hop and
R&B, but you had to sit through a lot
to get to it. We came along and super-
served that younger end, and it real-
ly hurt them, mostly in TSL.

R&R: Did your worst-to-first rise
surprise you?

JD: This quickly? Yes.

R&R: Does it make you nervous?

JD: In a way it does, because now
everybody’s targeting us. As you
make your way up the ladder, it’s al-
most fun, because no one really thinks
you’re going to do anything. When
you’re on top of the hill, everybody’s
looking to kill you.

In next week's column Gonzalez
discusses KTFM's lack of reaction
until the day the ratings arrived, what
he would have done if he was the one
getting attacked, adults and rap mu-
sic, boy bands and much, much more.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIM. S April 6, 2001
CatLout Amercas song selection is based on the top 25 titles from the R&R CHF/Pop chart for the airplay week of March 11-17.

CHR/POP e CaLLout AMERICA®
o o DRERRER, e | pesos
e Hot Scores
ARTIST TITLE LABEL(S) ™wWoW 2w 3w 5 5 12-17 18-24 25-34| EAST SOUTH WEST WEST By Kevin McCABE
LIFEHOUSE Hanging By A Moment (Creamidorks) 3.92 38 3.76 3.70 53.0 82 |4.00 2.95 3.72 |4.06 3.92 3.84 3.87 ifehouse’s “Hanging By A Moment”
JOE F/MYSTIKAL Stutter (Jive) 3.86 3.73 390 3.71 495 11.4[3.95 3.85 3.52 [3.83 3.83 3.88 3.88 (DreamWorks) moves to the top of
. . - Callout America and improves its score
HPp A LEWISOF STAIND WFF. DURST Ousice (Fawlss/Gefen/nterscope) 3.75 3.76 378 3.69 46.8 7.9 | 3.86 595 3.34 |3.64 3.93 394 343 | 397 overall. “Moment” enjoys top
DIDD Thankyou (Arista) 374 3.85 3.8 3.75 75.0 20.0 |3.55 3.90 3.84 |3.68 3.78 3.63 3.87 | scores 2mongall three demos and four re-
. gions, including first place in the East and
SHAGGY Angel (MCA) 374 3.71 378 3.70 832 27.2 {394 3.50 360 |3.85 3.68 3.52 3.91 | i orNo. | among women 18-24. Con-
H@ INCUBUB Drive {Immortal/Epic) 373 — - — 40.0 7.7 |3.75 3.88 3.49 |3.71 3.93 3.67 3.62 grawlations to DreamWorks executives
: ; : Johnny Barbis and Vicki Leben and the en-
Hb JAGGELFEDGE Promise (SoSoDef/Cplu.nb/a) 3.73 373 365 — 400 9.4 |3.79 382 3.35|3.74 3.80 3.51 3.87 (ire staff of the label on this huge accom-
H@ 3 DOORS DOWN Loser (Republic/Universal) 370 3.74 3.56 3.55 44.1 101 {3.70 3.78 3.56 [3.33 4.18 3.63 3.56 plishment.
i n “QOutside,” the No. 1 Active Rock and
H@ JA RULEAIL MO&VITAPulltOnMe{Murderlnc/DefJam/IDJMG)3.69 3.66 3.76 3.72 60.6 17.6 [3.98 3.68 2.96 |3.83 3.63 3.68 3.63 Altemative hit from Aaron Lewis & Fred
H@ LIMP BIZKIT My Way (Flip/Interscope) 3.67 355 3.84 3.50 47.3 101 |3.84 3.51 3.41 |3.65 3.73 3.55 3.77 Durst (Flawless/Geffen/Interscope),
LEE ANN WOMACK | Hope You Dance (MCA/Universal) a.66. 371 3.0 374 601 17.8 |354 370 378 [3.42 307 354 373 | ronksNo.3overall with a 375 and ues
Lifehouse for No. | among women 18-
JANET All For You (Virgin) 3.65 3.48 — — 56.2 12.4 |3.73 3.66 3.43.[3.62 3.53 3.58 3.88 24. Durst’s Limp Bizkit are also perform-
S CLUB'7 Never Had A Dream Come True (Intérscope) 265 363 362 3.65 60.6 9.9 [3.07 341 331|350 3.3 346 374 | g with this week’s sumple — Bizkits
“My Way” (Flip/Interscope) places just
DESTINY’S CHILD Survivor (Columbia) 3.63 3.69 — = 65.3 16.3 |[4.10 3.47 2.72 |3.49 3.72 3.65 3.68 outside the top 10 with a 3.67.
NELLY FURTADO I'm Like A Bird (DagamWorks) 361 341 — — 520 11.9 (353 354 382|347 3.36 3.83 3.M “Drive” by Incubus (Immortal/Epic)
enters Callout America this week at No.
K-Cl & 4040 Crazy (MCA) 360 3.70 3.60 3.73 68.3 205 (3.88 3.55 3.08 |3.61 3.54 3.52 3.73 | 5 overall with a 3.73. Another major
UNCLE KRACKER Follow Me {Top Dog/Lava/Atlantic) 356 353 355 347 48.5 11.4 |3.63 3.48 353 |371 3.48 3.33 3.86 | crossoverfrom Altemative, "Drive” is ex-
r actly 40% familiar. making it eligible to
LENNY KRAVITZ Again (Virgin) 355 353 355 3.42 752 245|336 3.59 3.76 [3.31 3.61 3.52 3.74 | appearinprint
CRAZY TOWN Butterfly (Columbia) 352 359 3.58 3.50 71.5 257 |3.75 3.52 3.07 |3.50 3.49 3.41 3.67 “Promise” by Jagged Edge (So So
Def/Columbia) holds steady with a 3.73
OUTKAST Ms. Jackson (LaFace/Arists) 351 3.45 347 3.43 69.6 33.7 [3.69 3.45 3.18 |3.68 3.47 3.52 3.40 | ) ccore, driven mainly by the 18-24s
THE CORRS Breathless. (143/Lava/Atlartic) 350 3.36 345 — 72.0 21.8 |3.46 3.56 3.51 [3.57 3.54 3.22 3.nN and teens in this week’s sample. The re-
. mix is receiving most of the airplay. and,
H@ MYSTIKAL #/NIVEA Danger (Been S Long) (Jive) 348 3.43 357 354 525 19.3 [3.75 331 2.85 |3.54 3.46 352 3.40 |, iy grows over the next few
- AEROSMITH Jaded (Columbia) 3.42 356 3.62 3.56 66.6 23.3 |3.41 3.41 3.43 [3.38 3.95 314 3.35 weeks, so will the overall score. Colum-
, ) . bia’s red-hot Destiny’s Child rank No. 1
3LW Nb More (Baby I'ma Do Right) (Epic) 3.40 3.43 350 3.47 63.6 24.0 |3.58 3.35 3.02 |3.39 3.45 3.38 3.40 amongteenswith“Survivor"(4.10).
DREAM He Loves U Not (Bad Boy/Asista) 340 3.38 336 3.39 74.3 28.2 [357 3.43 3.04 |3.49 355 330 3.27 We always recommended that Callout
MYA Free (University/nterscope) 340 335 364 339 463 158 |3.45 3.44 343 [3.04 349 348 355 | Americauser look closelyai the demo
scores for a more comprehensive read on
PINK You Make Me Sick (LaFace/Adsts) 3.40 3.45 3.41 3.33 624 243 13.61 3.39 293 |3.23 3.60 3.40 3.35 asong. “I'm Like A Bird” by Nelly Fur-
MATCHBOX TWENTY If You'e Gore (Lava/Atiantic) 238 354 347 3.45 743 300 |3.45 329 377|330 362 323 3.4 | tado(DreamWorks) ranks No. 2 among
_ women 25-34 with a 3.82. “Never Had
R. MARTIN F/CHRISTINA AGUILERA Nobody Wants... (Columbia) 3.29 338 3.26 3.43 59.9 22.0}3.33 3.10 3.41|3.16 3.37 3.20 '3.38$ A Dream Come True” by S Club 7 (In-
JENNIFER LOPEZ Love Don't Cost A Tring (Epic) 324 338 343 328 79.5 381 [3.47 3.05 3.10 {3.09 3.21 3.21 3.4 terscope) ranks No. 4 among teens with
i a 3.97. Analyzing the demos can often
MADCNNA Don’t Tell Me (Maverick/W3) 322 3.29 327 332 696 28.0 |3.18 3.14 3.35}3.07 3.35 3.01 3.42 point out the early positives for a devel-
ATC Around The World... (Republie/Universal) 344 3.24 318 3.28 631 257 '3.22 3.33 277 3.26 3.20 2.97 3.12 oping song.
Total sample size is 400 respondents with @ +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 - like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential {(HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST! Baltimore, Boston, Long Isiand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.

Demos at P : (973) 228.9962
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- d SRS .

VOICEOVERS "His Voice will turn

your product
to Gold."”

-Todd Pettengill

et an audience with the King. P vl 1
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W W ARTISTTILE LABEL(S) POATS PLAYS mpﬁ%%?s:?ms ek TMape s Most Added.-
1 1 SHAGGY Angel (MCA) 11108 -138 1241433 13 168/0 | amnstrie wsews) ADDS
> @ CRAZY TOWN Butterfly (Columbia) ’ 9730 +46 996565 13 172/0 | AGUILERA, LIL’ KIM, MYA & PINK Lady.. (Interscope) 128
5 © DIDO Thankyou (Arista) 9089 +964 981323 12 170/3 | MATCHBOX TWENTY Mad Season (Lava/Atiantic) 114
; O  JANET Alf For You (Virgin) 8651 +757 855491 5 177/0 BRITNEY SPEARS Don't Lgt Me Be The Last To... (Jive) 77
» s LENNY KRAVITZ Again (Virgin) 8498  -851 912502 24  167/0 mg&m‘;‘mgt thgeg ”ﬁ./lfg’gg fi{”;zaveﬁck/wg) }g
6 o AEROSMITH Jaded (CO/U/TIDIH) 8325 +161 758876 12 168/0 STELLA SOLEIL Kiss Kiss (Universal) 13
4 7 K-Gl & JOJO Crazy (MCA) 8218 -556 850019 16 154/0 | EVAN AND JARON From My Head To My Heart (Columbia) 13
8 © S CLUB 7 Never Had A Dream Come True (/nterscope) 7755 4530 846372 9 174/0 | EDEN'S CRUSH Get Over Yourself (London Sire) 13
» @ DESTINY'S CHILD Survivor (Columbia) 7254 41497 816174 5 1721 g“{‘é"“h,ﬁrf\ﬁso%{)‘;ﬁ:fr g)e” Me) (Columbia) ]g
10 @  UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 6904 +908 592709 14 1625 | jAGGED EDGE Promisge (S0 So Def/Columbia) 10
1 @  LIFEHOUSE Hanging By A Moment (DreamWorks) 6614 +136 658561 8§ 16072
13 ®  3LW No More (Baby I'ma Do Right) (Epic) 5804 +95 628981 16  163/0
15 ®  MYA Free (University/Interscope) 5542 +238 536639 10 16773
9 u  JENNIFER LOPEZ Love Don't Cost A Thing (Epic) 9069  -1407 507990 17  160/0
% ®  NELLY Ride Wit Me (Fo’ Reel/Universal) 9024  +1007 541879 6  146/4
1 16 MADONNA Don't Tell Me (Maverick/WB) 4600 -907 414025 17 15100
@  JENNIFER LOPEZ Play (Fpic) 4509  +1916 439626 2 16812 Most Increased
@® JOE F/MYSTIKAL Stutter (Jive) 4426 +423 450126 8§ 1531 Pla VS
®  NELLY FURTADO I'm Like A Bird (DreamWorks) 4378 +426 457759 15  150/6 ToTAL
18 2 MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 4026 -393 426169 26 148/0 | ammisT TTLE LBEL(S) INCREASE
b @  THE CORRS Breathless (743/Lava/Atlantic) 3996 - +174 395043 18  140/0 | JENNIFER LOPEZ Play (Fpic) +1916
7 ATC Around The World (La La La...) (Republic/Universal) 3884  -749 457340 13 15011 | R(EHS"TL'SJASS{"WW Smg ;fﬁmg;a) P— I}ggg
P @® MOBY F/GWEN STEFANI Southside (V2) . 3861 +327 399486 13  136/8 NELLY Rid’ e Wit Me’ (Fo'R ee//Universé)) +1007
1 «  R. MARTIN F/C. AGUILERA Nobody Wants To Be Lonely (Columbia) 3426  -1648 351903 11  149/0 UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) +908
»  LEE ANN WOMACK | Hope You Dance (MCA/Universal) 3299 -34 291020 13 1251 | JANET All For You (Virgin) +757
» @  SAMANTHA MUMBA Baby, Come Over... (Widcard/Polydor/interscope) 3110 +356 326198 6  150/3 | LIFEHOUSE Hanging By A Moment (DreamWorks) +736
5 2 OUTKAST Ms. Jackson (LaFace/Arista) 2000  -498 281709 14 1250 3?%“%‘@2&’5;5?},‘7;5“ Me (Hollywood) e
28 @  SOULDECISION Ooh It's Kinda Crazy (MCA) 2873 +89 257821 9 136/2 | $CLUB 7 Never Had A Dream Come True (Interscope) +530
7 2 VERTICAL HORIZON Best | Ever Had (Grey Sky...) (RCA) 21N -399 257176 11 12011
DREAM This Is Me (Bad Boy/Arista) 2718 +403 227086 4  148/9
DAFT PUNK One More Time (Virgin) 2572 +14 292603 8 12455
COLDPLAY Yellow (Nettwerk/Capitol) 2545 +395 199039 5 1236 | = B —
JA RULE F/LIL’ MO AND VITA Put it... (Murder Inc./Def JanvIDJMG) 2419 +171 238385 7 10855
TRAIN Drops Of Jupiter (Tell Me) (Columbia) 2201 +218 208860 4 11710
PINK You Make Me Sick (LaFace/Arista) 2116 -452 280992 15  113/0
TONYA MITCHELL Broken Promises (Universal) 2002 431 150299 8 121/ Breakers-
BLACK EYED PEAS Request Line (/nterscope) 2034 +294 156820 4 12072
SARINA PARIS Look At Us (Playland/Priority) 2011 +128 217054 6 958 ~ DREAM
FUEL Hemorrhage (In My Hands) (Epic) 1925 -168 179486 17  95/0 This Is Me (Bad Boy/Arista)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
AMANDA Everybody Doesn't (Maverick) 1410  +282 100569 2 197 2718/403 148/9 130}
AGUILERA, LI’ KIM, MYA & PINK Lady Marmalade (/nterscope) 1363  +1083 238341 1 148128 =
BBMAK Ghost Of You And Me (Hollywood) 1267 +570 104401 1 107/9 DAFT PUNK
STELLA SOLEIL Kiss Kiss (Universal) 1200 +451 123573 1 11513 One More Time (Virgin)
AMERICAN HI-FI Flavor Of The Weak (/sland/IDJMG) 1194 +146 108660 2 888 TETASAEHEMETERE . IATSINCNSARDS il
EVAN AND JARON From My Head To My Heart (Columbia) 1116 4268 85276 1 gop3 | 257274 1245 9
INCUBUS Drive (Immortal/Epic) 1109 +117 96680 2 857 ’ COLDPLAY
TAMIA Stranger In My House (Elektra/EEG) 1094 +163 92923 2 88/6 Yellow (Nettwerk/Capitol)
LUDACRIS What's Your Fantasy (Def Jam SOUth//DJMG) 895 -143 89125 15 46/0 TOTALPLAYSINCREASE TOTAL STATIONS/ADDS CHART
BARENAKED LADIES Too Little Too Late (Reprise) 877 -7135 80499 10 7210 2545/395 123/5 (32]
ASHLEY BALLARD Hottie (Atlantic) 847 -89 76382 2 7000
177 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netyvqus. Songs Most Added is the total number of new adds offiially reported to R&R
ranked by total plays for the airplay week of Sunday 3/25-Saturday 3/31. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breakerstatus is assigned to toward overall total stations playing a song. Most increased Plays lists
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

carson daly>> most requested

Z100 NEW YORK

Already on these stations:

KiIS Los Angeles * WKSC Chicago * KHKS Dallas « KKQI Detroit « WBTS Atlanta
/ - ) el
\" 1 Hour Weekdays  Inii=ns = Cadll 818.377.5300

. PREMIEFETAL.ENT . PREVIERE TALENT - PRAEMISAE TAL.EN™ Csiviere TALENT - PRSVEAETALENT « PREVIS

www.americanradiohistorv.com


www.americanradiohistory.com

April 6, 2001 R&R @ 39

WILD ORCHID Stuttering (Don't Say) (RCA)
Total Plays: 750, Tofal Stations: 73, Adds: 9

EDEN’S CRUSH Gét Over Yourself (London Sire)
Total Plays: 700, Total Stations: 68, Adds: 13

AARON LEWIS... Qutside (Flawless/Geffer/Interscope)
| Total Plays: 695, Total Stations: 47, Adds: 1

0-TOWN All Or Nothing (J)
Total Plays: 674, Total Stations: 65, Adds: 10

JAGGED EDGE Promise (So So Det/Columbia)
Tota! Plays: 664, Tatal Stations: 45, Adds: 10

DEBELAH MORGAN | Remember (DAS/Atlantic)
Total Plays: 648, Total Stations: 64, Adds: 9

BROOKE ALLISON The Kiss-Off... (2KSounds/\Vegir)
Total Plays: 547, Tatal Stations: 62, Adds: 5

JOSH JOPLIN GROUP Camera One (Arternis)
Tetal Plays: 523, Tatal Stations: 49, Adds: 3

LIONEL RICHIE Angel (/siand/IDJMG)
Total Plays: 480, Tétal Stations: 44, Adds: 8

LIMP BIZKIT My Way (Flip/Interscope)
Total Plays: 450, Total Stations: 61, Adds: 16

= e

STING After The Rain Has Fallen (A&M/Interscope)
Total Plays: 447, Total Stations: 49, Adds: 7

OLIVIA Bizounce (J)
Total Plays: 365, Total Stations: 36, Adds: 9

A TEENS Bouncing Off The Ceiling... (MCA)
Total Plays: 359, Total Stations: 46, Adds: 9

WYCLEF JEAN Perfect Gentleman (Ruffhouse/Columbia)
Total Plays: 352, Total Stations: 21, Adds: 3

MADONNA What It Feels Like For A (Maverick/WB)
Total Plays: 246, Total Stations: 22, Adds: 16

| BRITNEY SPEARS Don't Let Me Be The Last To... (Jive)

Total Plays: 229, Total Stations: 80, Adds: 77

BEE GEES This Is Where | Came In (Universal)
Total Plays: 227, Total Stations: 21, Adds: 0

P.Y.T. Same OI' Same OI' (Epic)
Total Plays: 168, Total Stations: 26, Adds: 6

MATCHBOX TWENTY Mad Season (Lava/Atlantic)
Total Plays: 160, Total Stations: 114, Adds: 114

SODA Handsome (Turnmusic/Edel)
Total Plays: 142, Total Stations: 19, Adds: 5

Songs ranked by total plays

OF* "0 THE QUTBACK |

Thanks to CISS (Kiss 92)/Toronto, ON and listener Maria Vloyannitis, a dream will become
reality for Maria’s mother Litsa. Before life-saving cancer surgery last year, Litsa’s only
regret was not making it down under. Maria knew mom was going to be her sidekick when
she won the trip to Australia’s Outfack from Kiss 92. Pictured are (clockwise from upper
left): Maria, Litsa and morning show Fosts Mad Dog and Billie Holiday.

EXPRESS YOURSELVES

KHTS/San Diego linked up with Proctor & Gamble to support T.0.E.J.A.M. (Teens openly
Expressing Just About Me), a nationwide program encouraging teens to express them-
selves openly about various issues via P&G's website. KHTS held a special event where
Playland/Priority recording artist Sarina Paris performed live. Pictured are (l-r) APD Rick
Vaughn, Backstreet John, Cabana Boy Geoff, Paris, MD Hitman Haze and his producer Damon.

MCA Records joined forces with its multi-platinum artist Shaggy and manager/producer
Robert Livingston to launch a new label, Big Yard Music Group. Pictured are (L-r): Sr. Dir./
A&R Hans Haedelt, Sr. Dir./Business & Legal Affairs Patti Coleman, BYMG attorney Rhonda
Dixon, BYMG co-founders Shaggy and Livingston, Big Yard/MCA artist Rayvon, MCA Presi-
dent Jay Boberg, Sr. VP/A&R Gary Ashley, Sr. VP/Marketing & Sales Jayne Simon and Big
Yard/MCA artist Rik Rok.

|53 ¥

MANDY MOORE FAN CLUB
Epic recoxding artist Mandy Moore stopped by WKSL (Kiss 107.5) studios to hang out with

staffers during her radio promotional tour in Memphis. She is pictured here with one of
her biggest fans — Kiss 107.5 PD and Mandy Moore Fan Club President Chris Taylor.

FREEBISNOT “FREEBIRD”

Texan rock band Dexter Freebish concluded their latest tour with Everlast in Georgia. After
several weeks of touring — which included one riot — the band blew fans away with an
incredible grand finally. While performing their smash hit single “Leaving Town,” Dexter
Freebish was joined on stage by Everlast. Pictured backstage at the Atlanta show are (l-r)
Capitol Records rep Joe Rainey, Dexter Fraebish’s Kyle and WZNY/Augusta, GA MD Jay Cruze.
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' Most Played Recurrents

DREAM He Loves U Not(Bad Boy/Ar/sta)
DESTINY’S CHILD Independent Women Pt. 1(Co/umb/a)
SHAGGY It Wasn't Me(MCA)

CREED With Arms Wide Open(Wind-up)

3 DOORS DOWN Kryptonlte(Repub//c/Un/versa/)
MYA Case Of The Ex (Whatcha ) (Un/verS/ty//nterscope)
PINK Most Girls(LaFace/Ar/sta)
SOULDECISION Faded(MCA)

EVAN AND JARON Crazy For This G|rI(Co/umb/a)

MADONNA Musnc(Maver/ck/WB) N
SAMANTHA MUMBA Gotta TeIl You(W//dcard/Po/ydor//nterscope)
CREED Higher(Wind-up)
MATCHBOX TWENTY Bent(Lava/At/antic)
’N SYNC This 1 Promlse You(J/ve)

DEBELAH MORGAN Dance Wlth Me(DAS/At/ant/c)

E R o

VERTICAL HORIZON Everything You Want(RCA)

DESTINY S CHILD Jumpin’ Jumpm (Co/umb/a)

PINK There You Go(LaFace/Ar/sta)
NELLY Country Grammar(Fo’ Ree//Universa/)

NINE DAYS Absolutely (Story Of A Girl) (Epic)

AQASS0R005 e U S

SRR

oing For Adds 41001

CARLY HENNESSY I'm Gonna Blow Your Mind... (MCA)

DEEP BLUE SOMETHING She Is (Aezra/Orpheus)

INNOSENSE To Know The Unknown (Koch)

TRICK DADDY f/SNS Take It To Da House (Slip-N-Slide/Atlantic)
VANESSA AMOROSI Absolutely Everybody (Universal)

MUSIE

MEETING

Register now for Music Meeting, the industry’s No. 1
online destination for new music: www.rronline.com

When Arista’s Koffee Brown came by R&R for a visit, CHR Editor Tony Novia and his
assistant Renee’ Bell boasted about their own plans of becoming another male-female
duo — Koffee w/Kream. Planning their world tour together are (l-r) Bell, Fonz and Vee
of Koffee Brown, Novia and Arista West Coast rep Clifford Russell.

-

GOO GOO DOLLS Slide
NEXT Too Close

w N

THIRD EYE BLIND Semi-Charmed Life
SUGAR RAY Someday

5 NOTORIOUS B.1.G. Mo Money Mo Problems
6 SUGAR RAY Fly

7 USHER You Make Me Wanna...

8

9

£

PUFF DADDY/EVANS/112 I'll Be Missing You
LENNY KRAVITZ Fly Away
10 TONIC If You Could Only See
11 MONTELL JORDAN This Is How We Do It
12 EAGLE-EYED CHERRY Save Tonight
13 MATCHBOX 20 3 AM
14 BLESSID UNION OF SOULS Hey Leonardo (She...)
15 WILL SMITH Gettin’ Jiggy Wit it
16 GREEN DAY Time Of Your Life (Good Riddance)
17 K-Ci & JOJO Al My Life
18 EVERLAST What It's Like
19 WILL SMITH Miami
20 MARK MORRISON Return Of The Mack
21 THIRD EYE BLIND Jumper
22 BARENAKED LADIES One Week
23 MATCHBOX 20 Real World
24 TLC Waterfalls
25 SMASH MOUTH Walkin’ On The Sun
26 FUGEES Killing Me Softly
27 NO DOUBT Don’t Speak
28 EDWIN MCCAIN I'll Be
29 INOJ Love You Down
30 SAVAGE GARDEN Truly Madly Deeply
31 ROBYN Show Me Love
32 QUAD CITY DJ'S C’ Mon N’ Ride It (The Train)
33 BLACKSTREET No Diggity
34 DAVE MATTHEWS BAND Crash Into Me
35 GOO GOO DOLLS Name
36 PEARL JAM Last Kiss
37 GINUWINE Pony
38 RED HOT CHILI PEPPER Under The Bridge
39 THIRD EYE BLIND How's It Going To Be?
40 MEREDITH BROOKS Bitch
41 GREEN DAY When | Come Around
42 MATCHBOX 20 Push
43 CITIZEN KING Better Days (& The Bottom...)
44 PRINCE Kiss
45 ‘N SYNC | Want You Back
46 2 UNLIMITED Get Ready For This
47 MARCY PLAYGROUND Sex And Candy
48 SISTER HAZEL All For You
49 REAL MCCOY Another Night

50 ALANIS MORISSETTE Ironic

TOP 100 PLD‘

5
52
53
94
59
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
n
12
13
14
75
76
77
18
19
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100

CRANBERRIES Dreams

DAVE MATTHEWS BAND What Would You Say
SALT-N-PEPA {/EN VOGUE Whatta Man
MARIAH CAREY Always Be My Baby
JANET Together Again

CHUMBAWUMBA Tubthumping

EN VOGUE (Don't Let Go) Love

TLC Creep

FASTBALL The Way

BRIAN MCKNIGHT Anytime

SARAH MCLACHLAN Angel

DUNCAN SHEIK Barely Breathing
WALLFLOWERS One Headlight

2PAC /DR. DRE California Love
SALT-N-PEPA Shoop

BLUES TRAVELER Run-Around

ROBYN Do You Know What It Takes
MAX-A-MILLION Sexual Healing
EVERYTHING BUT THE GIRL Missing
DAVE MATTHEWS BAND Ants Marching
AMBER This Is Your Night

ALANIS MORISSETTE You Learn
BACKSTREET BOYS As Long As You Love Me
BACKSTREET BOYS Quit Playing Games (With..)
BACKSTREET BOYS Everybody

ALANIS MORISSETTE Head Over Feet
LIVE Lightening Grashes

EN VOGUE My Lovin' (You're Never...)
GHOST TOWN DJ'S My Boo

SNAP Rhythm Is A Dancer

CARDIGANS Lovefool

ROB BASE & D.J. E-Z ROCK It Takes Two
COLLECTIVE SOUL The World | Know
VERVE PIPE The Freshmen

BRANDY Sittin’ Up In My Room

MARIAH CAREY Fantasy

INI KAMOZE Here Come The Hotstepper
LA BOUCHE Sweet Dreams

ALANIS MORISSETTE You Qughta Know
TONE-LOC Wild Thing

UB40 Red Red Wine

SALT-N-PEPA Push It

OMC How Bizarre

SPIN DOCTORS Two Princes

LA BOUCHE Be My Lover

COLLECTIVE SOUL December

SHERYL CROW If It Makes You Happy
PEARL JAM Better Man

SHANIA TWAIN That Don't impress Me Much
NO DOUBT Just A Girl

"A

] 4 Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
g@ i,«/ Networks. Top 100 Power Gold is based on YTD monitored airplay data. © 2001, R&R Inc.
el
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Slalmns and Illelr adtls Ilsletl alpllabelmally by market

WFLY/Albany, NY *
VP/Prog: Michael Morgan
PD: Rob Dawes
MD: Ellen Rockwell
AATCHBOX TWENTY “Mad”
AGUIERA, LIL'_“Lady”
STELLASOLEIL “ess”
LIONEL FICHIE "Agel”

KKSS/Albuguerque, NM *

PD: Tom Nayier

APD: Big Moon

15 SAMANTHAMUMBA ‘Baty
SARINAARIS “Look"
AGULERA LI Ly
BRITNEY SPEARS "Let"

KQID/Alexandria, LA
PD/MD: Hoilywood Harrison
10 BRITNEY SPEARS Lt

DO MG “Angel”
5004 "Handsome”
LONDONBUS STOP ‘Bang”

WAEB/Allentown, PA *
PO: Brian Check
AFD: Laura St. James
MD: Mike Keily
1 MATCHBOX TWENTY “Mad™
1 TAMIA ‘House”
EVANANDJARON “Head™
AGUILERALIL' . “tady”

KPRF/Amariilo, TX

PD/MO: Eric Michaels
AGUILERA UL . "Lady”
GTOMN Notting”

nnmem®

KGOT/Anchorage, AK
PD: Bill Stewart
MD: Moe Rock

IMT(}IBOXTWEMYW

WSTR/Atlanta, GA *
PD: Dan Bowen

MD: J.R. Ammons
MATCHBOX TWENTY “Med”

WWWQ/Atlanta, GA *

PD: Brian Phillips

PM: Ed Lambent

RPD: Traci McPherson
NoAdds

WAYV/Atlantic City, NJ
FD: Paul Kelly

WILDORCHID “Stuttering

WZNY/Augusta, GA *
OM: John Shomby
PD: T.J. McKay

WD: Jay Cruze

KHF/Austin, TX *
PD: Jay Shannon

MD: Johnnie Blaze
7 JENIFERLOPEZ Py’
BRITNEY SPEARS"Lof
AMANDA “Doesnt

KIOO/Bakersfieid, CA *
DM/PD: Chris Squires

WXYV/Baltimore, MD *
VP/Prog.: Bill Paska
OM: Kristie Mcintyre
APD/MD: Josh Medleck

LONDON BUS STOP Bamg™

WFMF/Baton Rouge, LA
PD/MD: Fiash Philligs

1 BRITNEYSPEARS 1™

AGUILERA,LIL "Laty”

KQXY/Beaumont, TX *
PD: Brandin Shaw
APD: Patrick Sanders
MD: JoJo

WXYK/Biloxi-Gutfymrt, MS
PD: Scotty Valentine
APD/MD Kyle Curley
JEAN"Gentlorman”
7 Ly
IMATCHBOX TWENTY “Mad”

ATEENS ‘Bouncing”
PY1"Same”

WMRV/Binghamtan, NY

OM: Al Brock

PD: Michaet McCoy

APD/MD: Dave Lozd

6 JARULELILMO... P

MATCHBOX TWENTY “Mad™
AGUILERA, UL “Lady™
STELLASOLEIL “Kiss™
LIMP BLZKIT Wy~

WOEN/Birmingham, AL *
PD: Jeff Murray
APD/MD: Nick Nice

KSAS/Boise, ID
PD: Hoss Grigg
MD: Tim Davis

% AGULERA UL oty

WXKS/Boston, MA *
PD: John ivey
APDMD: David Corey

et
MATCHBOX TWENTY “Mad™

‘WKSE/Buffalo, NY *

PD: Dave Universal
MD: Brian B. Wilde
s AGUILERALIL . Laty”
DARUDE “Sandstorm”

H UNCLE KRACKER “Follow”

WRZE/Cape Cod, MA
PD: Mike D’Donnelt
APD/MD: Kevin Matthews

MATCHBOX TWENTY “Mad”
BRITNEY SPEARS "Let”

WSSX/Charieston,SC* |
DM/PD: Mike Edwards
APOMD: Scott Dwyer

WVSR/Charleston, WV
OM: Jeff Whitehead
Interim PD: Coach Kidd

APD: Zak Tyler

16 COLDPLAY “Yellow”

16 BRITNEY SPEARS e
16 AGUILERA, LI ’I.ady
16 MATCHBOX TWENTY

WNKS/Charlotte, NC* |
OM/PO: John Reynolds

MD: Jason McCormick

23 AGULERALI."laty”
MATCHBOX TWENTY “Mad” |
MADONNA Feels™

WKXJ/Chattanooga, TN * |
PD: Tommy Chuck
MD: Gina MaGill

2 DEBELAHMORGAN Remerber”
AGUILERA LI Lady™ |
INCUBLS “Drie
MAT(}mxTWEMY‘Mid

WKIE/Chicago, IL* |
PD: Chris Shebel
APDMD: Harry }.qu

7 MADONNA Feeks'
CHILIMFLY 15"
WITZ “Vehetien”

WKSC/Chicago, It *
PD: Jay Beau Jones
APDMD: Armando Riveria
6 AGUILERALIL... "Ladv”
1 BRITNEY SPEARS L&
WILD ORCHID “Stuttertng™
MATCHBOX TWENTY “Med™

KLRS/Chico, CA
PO: Em:Bmwn

AGUILERA, LI ady”
WKFS/Cincinnati, OH*
PD: Rod Phillips
APD/MO: Jimmy Dcean

AGUILERA, UL “Laty”

“Ghost”

EDENSCRUSH Yorsel™

MATCHBOX TWENTY “Mad”
WKRQ/Cincinnati, OH *
OM: Chuck Finney
PD; Tommy Frank
APD/MD: Brian Douglas |

WAKS/Cleveland, OH
PD: Dan Mason

MD: Kasper

23 BAITNEY SPEARS Lo

VA |
ATEENS "Bouncing”

KKMG/Colorado Springs, 0 *

OM: Bobby Irwin

PD: Jason Hiltery

APD: Valerie Hant

MD Rob Ryan
OUVA'S"

z LONIONBUSST0P “Bary”
BROOKEALLISCH sy’
MAIGHJXTWE;{'YW
EDEN'S CRUSH "Yoursel”

WNOK/Columbia, SC*
DM: Jonathan Rush
PD: Brad Ketly

MD: Sue Tyler

5 AGUILERA, L "Lady”

1 MADONNA “Foaks™

1 MATCHBOXTWENTY ‘Mot

1 TAMIA House™

WBFA/Columbus, GA
PD/MD: Sam Diamond

WNCYColumbus, OH *
PD: Jimmy Steele

BATNEY SPEARS "1et”
KHKS/Dallas-Ft. Wod, TX *
OM/PD: Todd Shannsn
MD: Dave Morales

1 UNCLEKRACKER "follow™ |

A TEENS “Bouncng”

AGUILERA, L., “Lady”

BBMAK “Ghost”
KRBV/Dallas-Ft. Worth, TX *
OM: John Cook !

; Jacue Gorzales James
1 BAMMEYSPEARS e |

LIONEL RICHE “Angel”

AGUILERA,LIC."Lady”

CATY HIGH “Wouald™

WDKF/Dayton, OH*
PD/MD: Dino Aobitaille

WGTZ/Dayton, OH*

Dir./Ops.: Randy James

WD: Scott Sharp

11 TONYAMITCHELL “Promises™
DREAM “The"

ATC Word”

MYA Free"
SOULLECISION Yinda™
NELLY FURTADO *Bird”
MSUILERA . ‘l&{'

MATl}mXTWBﬂYW

WVYB/Daytona Beach, FL*
PD: Fargo
MD: Kotter

MUMBA'

SAMANTHA By
AGUILERA, LIL... "Lady”™
BRWEYSPEARS Let”

mmmxmemvw

KFMD/Denver-Boulder, CO *
PD: Jim Lawson
MD: Chris Pickett
11 EDENSCRAUSH“Yoursa
4 BRITNEY SPEARS “Let”
AGULERA,LIL. “Laty”
MATCHBOX TWENTY ‘Mad™

o s o ©

KKDM/Des Moines, IA *
PD: Greg Chance
MD: Steve Jordan

STING “Afer”

MATCHBOX TWENTY “Mad™
WDRQ/Detroit, Ml *
PD: Alex Tear
APD: Jay Towers

MD: Kerthuny

24 MADONNA ‘Feels'

18 JAGGED EDGE "Promise”
12 AGWLERALIL.."Lady"
7 SOULDECISION Kinda™
1 BRITNEYSPEARS “Let’

WKQ!/Detroit, MI *
PD: Tim Richards
APD: J. Love
2 AGUILERA LIL_"Lady"
2 DREAM'THS

WLVY/Elmira-Coming, NY
PD/MD: Mike Strobel
APD: Brian Stoll

31 AGULERA LIL. Laty”

11 MATCHBOX TWENTY “Mad™

3 O-TOWN Nothing”
1 EDEN'S CRUSH “Yoursel™
BAITNEY SPEARS "Let™

WRTS/Erie, PA
PD: Beth Ann McBride
MD: Karen Black

KDL i
PD: Vaterie Steeie
MO: Steve Brown

WST0/Evansville, IN

PD: Dr. Dave Michaels
18 AGUILERA LIL..ady"
TATCHBOX TWENTY “Med™

OUMA B
BRITNEY SPEARS Let”
PYT “Same”

KMCK/Fayetteville, AR
PO: Brad Newman
APD/MD: Mike Chase

WIMX/Florence, S
PD: Kidd Phillips

WKFF/Ft. Myers-Naples, FL*
PD: Jim Radford
MD: Renee Reed

NELLY FURTADO “Bird"

INCUBUS “Drne”

MATCHBOX TWENTY "Mad™

WXKB/FL. Myers-Naples, FL*
PD: Chris Cue

KISR/H. Smith, AR
OM: Rick Hayes
PO: Fred Baker, Jr.

WS Gainesville-Dcala, FL*
PD/MD: Jeri Banta
APD: Mike Forte

WSNX/Grand Rapids, M *
PD: Jeff Andrews
APOMD: Eric O'Bnen

WKZL/Greensboro, NC *
PD: Jeff McHugh

APD/MD: Ronie Alexander

4 AGUILERA LIL.. Taty’
O-TOMN Nothing”
EDENSCRUSH Yourssl™
BROOKE ALLISON Kiss™

WERO/Greenville, NC *
OM/PD: 8ill D'Brien

26 MOBYF/GWEN STEFAN| “Southside™
3 DREAMThis”

WRHT/Greenville, NC *
PD: Jon Reilly
APDMD: Gina Gray

WFBC/Greenville, SC *
PD: Nikki Nite
MD: Skip Church

4 WYCLEF JEAN Genflerman™

2 AGUILERALIL..aty™

1 AMANDA “Doesnt”

1 DREAM'Ths”
JAGGEDEDGE “Promiss”
WNNKHarisburg, PA *
PD: John 0’Dea
MD: Denny Logan

WKSS/Hartford, CT*

PD: Tracy Austin

MD: Mike McGowan
3 JAGGED FDGE“Promise”

TYRESE Gits”
1 ABUIILMUL Ly

KRBEHamon-Gahveston, TX*
PD: Domino
APD/MD:; Leslie Whittle
16 SARINA PARIS “Look”
MADONNA ‘Feels™
AGJILERA.LIL.. Lady”

WKEEHuntington, WV
PD: Jim Davis
APD/MD: Gary Miller

WZYPMHuntsville, AL *
PD Bill West

WNOUAndianapolis, IN *
OM: Greg Dunkin
PD: David Edgar
APD/Anterim MO: Chris Ott

-1
2
]
g
s

WZPL/ndianapolis, IN *
PD: Scott Sands
MD; Dave Decker

3 MATCHBOX TWENTY “Mad™

WOBT/Jackson, MS *
PD: Scott Steele

WYOY/Jackson, MS *
0M/PD: Benji Kurlz
APD: Jason Williams

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: Tony Mann

1 TRANDrogs”

1 BRITNEYSPEARS "Lat”
WFKS/Jacksonville, FL *
PD/MD: Brent McKay

WAEZ/Johnson City, TN *
PD: Gary Blake
APD/MD: cm: Mann

PD/MD: Mitch Edwards
9 MADONNA

WKFR/Kalamazoo, MI
PD: Woody Houston
MD: Nick Taylor

2 LIMPBIIT "Way'

2 AGUILERALIL.. Tady”
MATCHBOX TWENTY “Mad™
BRITNEY SPEARS “Let”

KCHZ/Xansas City, MO *
PD: Dave Johason
MD: Mike Austin

2 DO Thankyou”

1 BRITNEY SPEARS "Lat"
WILDORCHID “Sustery”

KMXV/Xansas City, MO *
PD: Jon Zeliner
D:

21 AGURERA UL Laty’
MATCHBOX TWENTY "Ma™
MADONA Tooks™

WWST/Xnoxville, TN *

PD: Rich Bailey

APD/MD: Brad Jefiries

AGURERA,
mmm‘ﬂﬁm

KSMB/Lafayette, LA *
PD: Botiby Novosad
MD: Aaron Santini

2 LIONELRICHE"Angel”
AGUILERA, LIC."Lady”
MATCHBOX TWENTY “Mad®
BRITNEY SPEARS “Let”
VAR

WLAN/Lancaster, PA *
PD: Mike Browne
APD/MD: Toby Knapp

13 AGUILERA LIL. ady”

3 MATCHBOX TWENTY “Ma”

WHZZLansing, M1 *
PD: Jason Adams
MD: Dave B. Goode
2 MOBY FIGWENSTEFAM "Sauthsice™
1 DREAM'THS"
EVANAND JARON "Head™
BAITNEY SPEARS “Let”

KFMS/Las Vegas, NV *
PD: Rik McNeit
MD: Nikid
37 AGUILERA LIL.."Lady"
1 BRNEVSPEARS
OUTKAST

TRICK DADDY “House™
ATEENS “Bouncing”

WLKT/Lexington-Fayette, KY *
PD/MD: Johnny Vincent
5 AGUILERALIL . "Lady”
MADONNA “Feels™
TRICK DADDY “House™

KFRXAincoln, NE
PD: Sonny Valentine
APD: Lanry Freeze

KLALLittie Rock, AR *
PD: Ed Johnson
MD: Sydney Taylor
1 MATCHBOXTWENTY "Mad™
AGUILERA, UIL.. “Laty”
JOSH JOPLIN GROUP “Carmera™

KQARAittle Rock, AR *
PD: Gary Robinson
MD: Kevin Cruise
12 BRITNEY SPEARS "Let”
§  AGUILERA LIL... "Lady”
3 NELLY'Ride™
INCUBUS Drive"

KlIS/Los Angeles, CA *

PD: Dan Kieley

APD/MD: Michael Steele
NoAdds

WDJX/Louisville, KY *
OM: Bany Fox
PD: Shane Colfins

INCUBUS “Drive’
AGUILERA, LIL. tady”

WMGB/Macon, GA
PD: Heidi Winters
APD/MOD: Derek Wright
BBMAK Glost”
21 MATCHEOX TWENTY "Mar”
AGULERKLL. Laty™
WZEEMadison, Wi *
PD: Tommy Bodean
MD: Jonathon Reed

WJYYManchester, NH

PD/MD: Hanry Kozlowski

APD: Steve Duellette

6 AGUILERA L. “Lady™

MATCHBOX TWENTY “Mad”
BRITNEY SPEARS et”

LIONEL RICHIE “Angel®

EVANAND JARON "Head™

KEFAMcAlier-Brownsule, TX*
OM/PD: Billy Santiago
MD: Jetf DeWitt

4 BLACKEYED PEAS ‘Request”
STELLASOLEIL "¥es™

PYT.“Same”
EVANAND JARON "Head™

WAOAMelboume, FL

OM/PD: Mike Lowe

MD: Lamry McKay
WATCHBOXTWENTY “Mad”™
A

“Ghost”
AGUILERA,LIL'. "Lady”

WKSL/Memphis, TN *
OM/PD: Chris Taylor

MD: Bill Hughes
19 MATCHBOX TWENTY "Mad™
LERA LILTady”
MTI!VSRARS'LK‘
TRAIN“Drogs”
AMERICANHHA “Favar™
OLMA'B

WHY|/Miami, FL*
PD: Rob Roberts

WXSS/Milwaukee, Wi *
PD: Brian Kelly
APO/MD: JoJo Martinez
TAMIA House™
MATCHBOX TWENTY "Mad™
DREAM “Ths™

KDWBMinneapolis, MN *
PD: Rob Morris
APD/MD: Derek Moran

WABB/Mobile, AL *
OM/PD: Jay Hastings
APD/MD: Pablo
1 ATERNS Bowong™
MATCHBOX TWENTY “Mad™

WBEDS onem outh-Ocean, NJ

OM: Mike Kaplan

PD: Gregg Thomas

MD: Kid Knight

3 AGULERA UL “Laty’
BRITMEY SPEARS “Let”
SARMHAPARIS “Look”
BROMKE ALLISON “Kiss™

WHHY;Montgomery, AL
PD: Jefi Donavan

WVADMnrganWWn w

WOQZQ/Nashville, TN *
VP/Prog: Brian Krysz
PD: Marco
1 MATCHBOXTWENTY Mad”
OLVAB"
AMANDA ‘DoesnY”
AMERICANHIA “Ravor”
ACHLERA LIC_ "Laty”
WRVW/Nashville, TN*
PD: Rich Davis

MD: Tom Peace
N Adds

WHBLINas=au-Susalk, NY *
PD: J.J. Rice
APD/MD: Al Levine

4 BEITHNEY Lot

WFHN/New Bedford, MA*
PD: Jim Reitz
APDMD: Christine Fox
2 AGULERALIL. ady’
IADONNA Fek”
ERINEY SPEARS "Lef”

[DEN'SCRUSH Yoursaf”
PYT “Samg”

WKCI/New Haven, CT*
PD: Danny Ocean
MD: Jimi Jamm
14 SARINAPARIS “Look™
2 WRITNEY SPEARS “Lat”
AGULERA,LIL.. "Lady”
AATCHBOX TWENTY "Mad™

WOGN/New London, CT
PD: Kevin Palana

KUMX/New Orleans, LA *

OM/PD: Dave Stewart

MD: Annette Wade

2 BRITNEY SPEARS “Let”

AGUILERA LI 1aty”
EVANAND JARON ‘Head™

WEZB/New Orleans, LA *

PDx Jeff Scott

APDMOD: Stacy Brady

WHTZ/New York, NY *
OM: Kid Kelly
VP/Prog.: Tom Poieman
MD: Paul “Cubby” Bryant
31 AGULERALL.Laty’

4 JARULELILMO. Pt

KJ0/Oklahoma City, 0K *
PD: Mike McCoy
MD: Joe Friday

2 UMPBIZKIT ‘Way"

KGKQ/Omaha, NE *
0#: Wayne Coy
P9: Darrin Stone
APD: Nevin Dane

WXXL/Orlando, FL*

WI0Q/Philadeiphia, PA *
PD: Brian Bridgman
APD: Chris Marino
MD: Marian Newsome

% AGUILERA UL Laty"

7 LUMPBIZAT

KZZP/Phoenix, AZ *
{PD: Tom Calococci
APD/MD: Karen Rite
19 AGUILERA UL Tady"
WBZZ/Pitisburgh, PA*
DM/PD: Keith Clark
APD: Ryan Mill
NoAdds
WKST/Pittshurgh, PA *
PD: Michael Hayes
APD: Trout
2 LFEHOUSE Hangny®
1 SARINAPARIS “Look”
BRITNEY SPEARS 1ot
AGULERA, LI Lady”

- APD/MD: Brandon Edwards

WJBQ/Portiand, ME
PD: Tim Moore
MO: Rob Steele

KKRZ/Portland, OR *
PD: Tommy Austin
APD: Dr. Doug
16 AGUILERALIC..“Lady"
1 JAGGED EDGE “Promise”
LIMP BLKIT Way”

WERZ/Portsmouth, NH*
MD: Sarah Sulhvan

AGUILERA,LIL'.. “Lady”
WSPHPoughkeepsie, NY *
PD: Scotly Mac
APD: Skyy Walker
MD: Paulie Cnz
15 AGULERALIL“Laty"
MATCHBOX TWENTY “Mad”
BBMAK “Ghost”
O-TOMN “Notting”
TRAIN “Drops™

WPRO/Providence, Rl *
PD: Tony Brlsiol

WHTS/QuadCities, IA-IL *
OM/PD: Tony Waitekus
MD: Kevin Walker

MATCHBOX TWENTY “Mad™

WDCG/Raleigh-Durham, NC *
PD: Chris Edge
APD: Keith Scott

MD: Andie Summers

1 JOSHJOPLINGROUP*Carmere”

1 MATGHBOX TWENTY “Mad™
Feek”

MADONNA'
EVAN AND JARON "Head”
WRV()/Rlchmond VA*

COLDPLAY “Yellow”
JENNIFER LOPEZ “Play”

VLS Pk ymchbum, VA
PD: David Lee Michaets
APD: Melissa Morgan

MD: Rich Minor

m'

2 IMTD{X)XTWB"YW
1 BRITNEY SPEARS ‘Lot

WKGS/Rochester, NY *
PD: Erick Anderson
2 BRITNEY SPEARS "Lel
EDENSCRUSH ~Yorsell

WPXY/Rochester, NY *
PD: Mike Danger
APD/MD: Norm On The Barstool
25 AGUILERALL.. "Lay"
C BRITNEY SPEARS “Lat”
WILDORCHD “Stuserig”
MATCHEOX TWENTY “Mad”
WZOK/Rockford, IL
PD: David Jay
MD: Jenna West

KDND/Sacramentn, CA *
Station Mar.: Steve Weed
APD: Heather Lee
MD: Christopher K.
0 AGUILERA LU Lady’

INCUBUS “Drie’

BROOKEALLISON'Yss™

WI0G/Saginaw, Mi *
PD: Mark Anderson

KSXY/Santa Rosa, CA
PD: Dave Roble

KSLZ/St. Louis, MO *
PD: Mike Wheeler
APD: Boomer
MD: Jana Sutter
2 AGUILERA,LIL"_ "Lady”
LIMP BT “Way™
MATCHBOX TWENTY “Mad™

KZHT/Salt Lake City, UT*
PD: Jeff McCartney
MD: Mark McCarthy

16 DANTE THOMAS F/PRAS "ifiss”

2 NELLY*Fde”

BEMAK “Ghost”
MATCHBOX TWENTY “Mad™

KO0XM/San Antonio, TX *

PD: Krash Kelly

APD/MD: Duncan James
WATCEOK HENTY Ve

KHTS/San Diego, CA*
PD: Diana Laird

KZ0z/San Francisco, CA *
PD: Casey Keating
MD: LA. Reid

KSLY/San Luis Obispo, CA
PD/MD: Adam Bumes
AMERICANH-R “Flavor”

WZAT/Savannah, GA
DM/PD: John Thomas

KBKS/Seattle-Tacoma, WA *
PD: Mike Preston
MD: Marcus D.
24 AGUILERA LIL'. “Lady”
17 DAFTPUNK Ture”
MATCHBOX TWENTY “Mad”

KRUF/Shreveport, LA *
Dir/Prog.: Dale Baird
APD: Todd Tucker
MD: Bethany Parks

3 AGUILERA LIL.. "Laty”

WNDV/South Bend, IN
OM/PD: Casey Daniels

MD: Beau Derek

12 BATNEYSPEARS et
AGUILERA, LI, "Laty”
MADONNA ecks™

SARINAPARIS “Look™

KZZU/Spokane, WA *
PD: Ken Hopkins
AGURERA LIL."Laty”

WDBR/Springfield, IL
PO: Rik Blade
Interim MD: Brian Chase

KHTO/Springfield, MO
OM: Dave Defranzo
MO: Steve Kraus

10 EVANAND JARON "Head”

WNTQ/Syracuse, NY *

OM/PD:-Tom Mitchell

APD/MD: Jimmy Disen
AMANDAGHOST “Siver”
MATCHBOX TWENTY “Mad”
BRITNEY SPEARS “Let”

WWHT/Syracuse, NY*
PDMD: Jason Kidd
3 AGUILERALLIL.."Laty”
1 DARUDE Sandstorm”
LIONEL RICHE “Anger

WHTF/Tallahassee, FL

WFLZ/Tampa, FL*
OM/PD: Jeff Kapugi
APD: Ron Shepard
MD: Stan Priest

2 DARUDE “Sarvisiorn

3 AGUILERA, UL.."tady"

WMGI/Terre Haute, IN
PD: Steve Smith
MO: Matt Luecking
S MATCHBOX TWENTY “Mad™
EVANAND JARON “Head”
BRITNEY SPEARS “Let”
AGUILERA, LIL'_"tady”

WVKS/Toledo, OH*
PD: Bill Michaels

MD: Mark Andrews
6 AGUAERALIL.."

WKHQ/Traverse City, Mi
DM: Shawn Sheldon
PD: Ron Pritehard

WPST/Trenton, NJ *
PD: Dave McKay
APDMD: Chris Puorro
10 omw
ITNEY SPEARS “Lot”
M;UllEMuL Laoy"

TRAR Drops”
LIMPBGT Way"
MATCHBOX TWENTY "Mad”

-—ea

KROQ/ Tueson, AZ *
PD: Mark Medina

MD: Randy Williams
31 AGUILERA, LI “Lady”
5 TRAN "Drops”

* = Mediabase 24/7 monitored

KHTT/Tulsa, 0K *

VP/OM: Sean Phiilips

PD: Carly Rush

MD: Derrick Hayes
AGUILERA,LIL.. "Laty"
TRAN Drops”

KIZS/Tulsa, 0K *
PDMD: Dave Dallow
23 AGUILERA,LIL.."Lady”
MATCHBOX TWENTY “Mad™
WWKZ/Tupelo, MS
PD/MD: Rick Stevens

KISX/Tyler-Longview, TX *

PDMD: Lamry Kent
15 BRITNEYSPEARS “Let”
3 MADONNA Feek™

WSKS/Utica-Rome, NY
DM/PD: Stew Schantz
APD/MD: Gina Jones

UMPBUZKE “Way™
JAGGED EDGE “Promise’

BRITNEY SPEARS "Let”
AGUILERA, UL "Laty™

KWTX/Waco, TX

PD: Jay Charles

MD: John Oakes
AGUILERA,LIL.. "Lady”
MATCHBOX TWENTY “Mag™
STELLASOLEIL Kiss”
DEBELAHMORGAN"

WWZZ/Washington, DG
PO: Mike Edwards

APDMD: Sean Sellers
5 AGUILERALIL w

WIFC/Wansau, Wi
APD Tony Breuski

WLDUWestPaim Beach, FL*

PD: Jordan Walsh
APD: Dave Vayda

2 MOBY FGWEN STEFANI “Southside’

AGULERA LI “Lady”

EDENSCRUSH Yourset

B
KKRD/Wichita, KS *

PD: Jack Oliver

APDMD: Craig Hubbard
2 M“fhﬂ

AGULERA LI Lty
MATCHEOKTWENTY “Agy”
WBHT/Wilkes Barre, PA

MATCHBOX TWENTY “Mad™

WKRZMWilkes Barre, PA

PO: Jeny Padden

MD: Jennifer Knight

2 SMARTBOMS ‘Breathe

AGUILERA,LIL... “Laty”
MATCHBOX TWENTY “Mad™
BAITNEY SPEARS “Lat”
WILD CRCHID "Sttisring”

WSTW/MWilmington, OE *

PD: John Wilson
APD/MO: Mike Rossi
1 AGUILERA LI Laty”

1 MATCHBOX TWENTY “Ma™
STING “Ahey™
AMANDA"Doesnt
NEW LIFE CRISIS “Dayight”

KFFM/Yakima, WA
PD: Jason Smith
MD: Justin Riley

19 UNCLE KRACKER “Follow™
7 AGULERALY"Laty™

STING"Aer”
DEBE| AHMORGAN "Remember™

WYCR/York, PA*
PD: Davy Crockett
MD: Sally Vicious

ATEENS "Bouncing’
AGURLERA,LIL... Lady™

WHOT

PD: Tom Pappas

APD/MD: Jay Kline
3 MATCHBOX TWENTY ‘Mad”

-

-

-

177 Total Reporters
177 Current Reporters
176 Current Playlists

Reported Frozen Playlist (1):

KZIl/Lubbock, TX

www americanradiohistorv com


www.americanradiohistory.com

42 ® ReR April 6, 2001

WHTZ/New York
Clear Channel
(212) 239-2300
Poteman/Kelly/Bryant
12+ Cume 3,389,800
PLAYS
LW TW  ARTIST/TITLE
79 8% SCLUB7/MNever Had A Dream...
74 85  SHAGGY/Anget
76 83  DIDO/Thankyou
44 82  DESTINY'S CHILD/Susvivor
46 78 K-Cl&JOJO/Crazy
76 53 ATC/Around The World..
73 52 LENNY KRAVITZ/Again
55 52 3iW/MNoMore (Baby..)
35 50 JANET/ANlFor You
36 47  AEROSMITH/Jaded
48 45  CRAZY TOWN/Butterfty
35 41 LIFEHOUSEManging By A Moment
§3 38  THE CORHS/Breathiess
34 38 MOBY F/lGWEN STEFANVSouthside
35 34 MELANIECA Turn To You
35 31 EDEN'SCRUSH/Get Over Yoursell
6 31 a AGUILERA.LIL ady Marmalade
22 31 MYAfFree
30 30  NELLYFURTADON'm Like A Bird
46 29  PINK/You Make Me Sick
30 28 MATCHBOX TWENTY/) You're Gone
15 27 NELLY/Ride Wit Me
21 26 DAFT PUNK/One More Time
14 24 JENNIFERLOPEZ/Play
18 23 SAMANTHA MUMBA/Baby, Come Over...
31 23 EVANAND JARON/Crazy For This Girl
16 22 UNCLE KRACKER/Folow Me
24 21 FAITH HiLL/Breathe
2 21 JOEFMYSTIKAL/Stutter
19 18 DI0OMers With Me
18 17 FAITHHILL/The Way You Love Me
16 17 TRAIN/Diops Ot Jupiter...
17 15 STELLASOLEI/KissKiss
30 14  DREAMMeLoves UNot
8 13 HOUSTON & IGLESIAS/Coukl f Have This..
8 13 MATCHBOX TWENTY/Bent
13 11 BONJOVUThank You For. .
111 LIT/My Own Worst Enemy
25 11 VERTICAL HORIZONYou're A God
7 11 PINKMost Girls

Gt (oopD)
133589
127585
124583
123082
117078
79553
78052
78052
75050
70547
67545
61541
57038
57038
51034
46531
46531
46531
45030
43529
42028
40527
39026
36024
34523
34523
33022
31521
31521
27018
25517
25517
22515
21014
19513
19513
16511
16511
16511
16519

CHR/Pop Playlists

WKSC/Chicago )
KissviEy

KIIS/Los Angeles
Clear Channe/
(818) 845-1027
Kieley/Steele
12+ Cume 2,015,800
PLAYS
LW TW  ARTIST/TITLE
66 78  PINK/Most Girts
74 78 SHAGGY/Angel
38 76 MIKAILA/SO In Love With Two
47 70 NELLYFURTADOA'm Like A Bird
58 62  CRAZY TOWN/Butterfly
49 44 DESTINY'S CHILD/Independent Women..
26 43 AGUILERA, LILU../lady Marmalade
42 43 AEROSMITHuJaded
33 41 JANET/AliForYou
38 40  DAFT PUNK/OneMore Time
31 40 U2/Beautitul Day
38 35  MARTIN FAGUILERANobody Wants.
35 35  MOBYF/GWEN STEFANISouthside
65 35  LENNYKRAVITZ/Again
25 34 SARINAPARIS/Look AtUs
46 34 JENNIFER LOPEZLove Don't Cost...
34 33 JOE/ Beheve In You
32 31 MADONNA/Don't Tell Me
23 31  SAMANTHA MUMBA/Baby, Come Over...
27 30 MYAFree
24 28 MODJOMLady (Hear.)
26 25  3DOORS DOWNKIyptonite
35 25  AMERICAN HI-FifFlavor Ot The Weak
24 22 CREED/With Arms Wide Open
13 21 DESTINY'S CHILD/Survivor
40 20 ATC/Around The Waorld,
13 19 VERTICALHORIZON/Best | Ever Had. .
22 1B BBMAK/Back Here
18 17 3LW/MNoMore(Baby. )
9 17 WILD ORCHIO/Stuttering,
19 16 MADONNAMusic
19 16 SCLUB7/NeverHad A Dream...
13 15 INCUBUS/Drive
14 15 JOE/ Wanna Know
16 15 MATCHBOX TWENTY/It You're Gone
17 15  DREAMMeLoves UNot
20 15 NELLY/Ride WitMe
20 15  SONIQUE/M Feeis So Goad
17 13 AALIYAH/Try Again
22 13 ALICE DEFJAY/Better Off Alone

ASEN

1027

61 {000)
70044
70044
68248
62860
55676
39512
38614
38614
36818
35920
35920
31430
31430
31430
30532
30532
29634
27838
27838
26940
25144
22450
22450
19756
18858
17960
17062
16164
15266
15266
14368
14368
13470
13470
13470
13470
13470
13470
11674
11674

WKIE/Chicago

Big City

{312) 573-9400

Shebel/Legg

12+ Cume 453,900

PLAYS

Lw TW  ARTIST/TITLE Gl (00D)
60 66  1AN VAN DAHL/Castles In The Sky 6732
68 65  SARINAPARIS/Look At Us 6630
70 65 TAMIA/Stranger InMy House 6630
62 64 DAFT PUNK/Onie More Time 6528
54 62  DELERIUM F/MCLACHLAN/Silence 6324
63 61 MELANIE G/ Turn To You 6222
51 58  DABUZZ/LetMe Love You 5916
48 §3  JANET/AliFor You 5406
53 49 FRAGMA/Toca's Miracie 4998
44 49 MADISON AVENUE/Who The Helt Ase You 4998
43 45  SADEMBy Your Side 4590
48 45  FAENCH AFFAIRMy Heart Goes . 4590
45 45  MODJO/Lady (Hear..) 4590
51 43 ATG/Around The World... 4386
29 43 JENNIFER LOPEZ/Play 4386
41 42 MOBY F/GWEN STEFANLSouthside 4284
31 38 OPERATRANCE/Spente LeStefle 3876
28 37  MIRWA{SMNaive Song 3774
21 31 SOLAMandsome 3162
30 29  KRISTINE WiLovin' You 2958
21 29 DEBELAH MORGAN/ Remember 2958
29 29 ZOMBIENATION/Xernkraft 400 2958
28 27 JONAH/Ssst{Listen).. 2754
26 26 MALINA/By Your Side 2652
64 25  DARUDE/Sandstorm 2550
- 23 DESTINY'S CHILD/Survivos 2346
- 15 ASHLEY BALLARDMotte 1530
41 13 CRAZY TOWN/Butterfty 1326
11 13 AMBER/Sexual (Li DaDi) 1326
11 13 STING/Desert Rose 1326
12 12 CHICANE F/B. ADAMS/Don't Give Up 1224
10 12 DEBELAH MORGAN/Dance With Me 1224
12 12 SAMANTHA MUMBA/Gotta Teil You 1224
10 12 NEW LIFE CRISIS/Dayitght 1224
1112 ROBBIE WILLIAMS/Rock DJ 1224
13 12 ALICE DEEJAY/Better Off Alone 1224
9 11 THUNDERPUSS/PapasGot.. 1122
12 11 LOVEBITE Take Your Time 1122
1110 ANASTAC!A/Im Oufta tove 1020
11 9 MADISON AVENUE/Dont Calt Me Baby 918

Clear Channel
(312) 255-5102

Jones/Riveria

12+ Cume 630,700

PLAYS

LW TW  ARTIST/TITLE

88 89  LENNYKRAVITZ/Again
85 86  CRAZY TOWN/Buttesfty

79 84  K-C1&JOJO/Crazy
82 83  SHAGGY/Angel
46 76 SCLUB 7/Never Had A Dream..

49 65  NELLY/Ride WitMe

73 63 DREAM/He Loves UNoi
48 62 DIDO/Thankyou
64 51 MATCHBOX TWENTY/H You're Gone
44 48 CREED/MHigher
47 45 MATCHBOX TWENTY/Bent
47 43 3LW/MNoMore (Baby...)

16 41 UNCLE KRACKER/Fallov: Me
43 40 JANET/AllFor You

40 40 'NSYNCAts Gonna Be Me
42 40 PINK/YouMake Me Sick
41 38 MADONNA/Don't Tell Me
32 37 PINK/Most Girls
36 37  JENNIFERLOPEZ%ove Dont Cost.
38 37  SOUDECIStON/Faded
34 36  DEBELAHMORGAN/Dance With Me
35 36 SAMANTHA MUMBA/Gotta Tetl You
36 36 MYA/CaseOf TheEx...
38 35  THE CORRS/Breathiess

16 35  SOULDEC!SION/Ooh It's Kinda Crazy
21 34 TONIBRAXTON/He Wasn 't Man
34 34 MADONNAMusic
17 31 DESTINY'SCHILD/Junipin’ Jumpin’
22 31 DESTINY'S CHILD/Survvor
51 30  3DOORS DOWNAryptorite
67 30  DESTINYS CHILD/independent Women...
27 29 SHAGGY/It Wasn'tMe
56 27 EVANAND JARON/Crazy For This Girt
23 25  AEROSMITH/aded
33 25  CREEDAWith Arms Wide Open
22 21 QUTKAST/Ms. Jackson
13 19 ATG/Around The World...
24 19 LIFEHOUSEManging By A Moment
32 18 SARINAPARISLookAtUs

3 17 BBMAK/Ghost Ot You And Me

Gt (000)
25276
24424
23856
23572
21584
18460
17892
17608
14484
13632
12780
12212
11644
11360
11360
11360
10792
10508
10508
10508

10224 |
10224

10224
9940
9940
9656
9656
8804
8804
8520
8520
8236
7668
7100
7100
5964
5396
5396
5112
4828

K202/8an Francisco
Bonnevifle

(415) 957-0957
Keating/Reid

12+ Cume 781,900

MARKET #4

ARTIST/TITLE

SHAGGY/Ange!

MYAFree

SADE/By Your Side

ATG/Around The World..

JENNIFER LOPEZ/Love Dorr't Cost ..
DIDO/Thankyou

DESTINY'S CHILD/Survivor

CRAZY TOWN/Buttertly

JANET/AH For You

JOE FMYSTIKAL/Stutter

AGUILERA. LIL../Lady Marmalade
K-Cl & JOJO/Crazy

S CLUB 7/Never Had ADream...
LENNY KRAVITZ/Again

JENNIFER LOPEZ/Play

MARTIN F/AGUILERANobody Wants...
SAMANTHA MUMBA/Baby. Come Ovey...
MADONNA/Don't Tell Me

R.KELLYA Wish

DAFT PUNK/One More Time
NELLY/Ride Wit Me

JAGGED EOGE/Promise

MOBY F/GWEN STEFANLSouthside
QUTKAST/Ms. Jackson

DESTINY'S CHIL D/indepenxdernt Women...
LIFEHDUSEHanging By A Moment
DREAM/MHe toves U Not

NELLY FURTADQ/ m Like A Bird
SONHQUE/ Feels So Good

THE CORRS/Breathiess
AMBER/Sexual (Li Da 0i)
CREEDHigher

3DOORS DOWN/Kryptonite

ALICE OEEJAY/Better Off Alone

NINE DAYS/Absofutety...

DR. DRE F/EMINEM/Forgot About Dre
VERTICAL HORIZON/Everything You Want
AALIYAH/Try Again

‘N SYNC/This | Promise You

SANTANA F/PRODUCT../Maria Maria

o

G! (000}
23937
21816
19392
19089
19089
18786
18483
172n
17271
16968
15756
15150
14544
13332
12423
11817
11514
11514
11211
10908

9999
9090
9090
8787
8484
8181
7575
6969
6363
5757
5151
4545
4242
4242
4242
3939
3939
3939
3636
3636

WIDQ/Philadelphia
Clear Channe!

(610) 667-8100
Bridgman/Marino/Newsome
12+ Cume 979,500

KHKS/Dallas-Ft. Worth
Clear Channel

(214) 891-3400
Shannon/Morales

12+ Cume 736,900

MARKET #6

1061 IKESSFM

MARKET #6

KRBV/Dallas-Ft. Worth
Infinity

(214) 630-3011
Cook/James

12+ Cume 494,000

THE PARTY STATION.

WORQ/Detroit

(313) 871-9300
Tear/Towers/Curry
12+ Cume 680,900

WKOI/Detroit
Clear Channel
(248) 967-3750
Richards/Love
12+ Cume 659,300

PLAYS PLAYS PLAYS PLAYS PLAYS
W TW  ARTIST/TITLE Gi {000} Lw TW  ARTIST/TITLE Gi (000) LW TW  ARTIST/TITLE Gi (009) W TW  ARTIST/TITLE Gl {000) W TW  ARTIST/TITLE Gi {000)
72 76 DIDO/Thankyou 33896 72 86 CRAZY TOWN/Butterfly 30100 99 99 CRAZYTOWN/Buttertly 20988 67 74 SHAGGY/Angel 20572 63 68  LIFEHOUSEMHanging By AMoment 15980
53 71 LIFEHOUSEManging By AMoment 31666 77 80 SHAGGY/Angel 28000 99 99 LENNYKRAVITZ/Again 20988 70 71 UNCLE KRACKER/Follow Me 19738 65 64 SHAGGY/Angel 15040
76 71 SHAGGY/Angel 31666 79 77 LENNY KRAVITZ/AGain 26950 99 99 NELLY/Ride Wit Me 20988 66 71 DIDO/Thankyou 19738 62 63 DIDOThankyou 14805
30 63  3LW/NoMore (Baby..) 28098 71 76 MATCHBOX TWENTY/If You're Gone 26600 99 99 SHAGGY/Angel 20988 77 70 CRAZY TOWN/Butterfly 19460 67 63  VERTICAL HORIZON/Best | Ever Had . 14805
37 58  DESTINY'SCHILD/Survivor 25868 47 76 SCLUB7/Never Had A Dream. 26600 99 99 JOEF/MYSTIKALStutter 20988 52 68 DESTINY'S CHiLD/Survivor 18904 64 63  UNCLE KRACKER/Follow Me 14805
53 45  CRAZY TOWN/Buttertly 20070 75 74 JENNIFER LOPEZ/Love Don't Cost. 25900 55 59 SARINAPARISLookAtUs 12508 55 54 JANET/AlFor You 15012 36 56  BARENAKED LADIES/Too Littie Too Late 13160
31 44 NELLY/Rite Wit Me 19624 43 72 MARTINF/AGUILERANobody Wants. 25200 59 57 SCLUB7/Never Had A Dream.. 12084 56 58  LIFEHOUSEManging By AMoment 14734 42 45 JANET/AlFor You 10575
46 40 K-Cl&JOJO/Crazy 17840 57 49 MYAfCaseOf Thebx. . 17150 39 55  DESTINY'SCHILD/Survivor 11660 48 51 3LW/NoMore (Baby..) 14178 38 40  AEROSMITHWaded 9400
48 39 JARULE/LILMO../Putlt On Me 17394 76 47 K-Cl 8 JOJO/Crazy 16450 57 54 . JENNIFER LOPEZ/Love Don't Cost. 11448 18 46  JENNIFERLOPEZ/Play 12788 40 40.  DESTINY'S CHILD/Survivor 9400
36 39 SCLUB7/Never Had ADream. 17334 48 45  JANET/AllFor You 15750 68 52 K-CI& JOJO/Crazy 11024 40 41 SCLUB 7/Never Had A Dream. 11398 41 39 MOBY F/GWEN STEFANI/Southside 9165
35 35  LENNYKRAVITZAgam 15610 44 44 JOE F/MYSTIKALStutter 15400 52 51 98 DEGREES/My Everything 10812 36 40 NELLY/Ride Wit Me 11120 32 37  THECORRS/Breathiess 8695
44 38 PINK/YouMake Me Sick 15164 32 42 DIDO/Thankyou 14700 48 48 PINK/You Make Me Sick 10176 56 40 NELLY FURTADOA'm Like ABird 1120 35 36 COLDPLAYNYeliow 8460
47 34  ATC/Around The World.. 15164 33 42 DESTINY'SCHILO/Survivor 14700 42 45 JANET/AIFor You 9540 37 40 MOBY F/GWEN STEFANVSouthside 11120 60 36  NELLY FURTADO/Tm Like ABird 8460
27 32 AEROSMITHaded 14272 63 41 OUTKASTMS. Jackson 14350 39 42 ASHLEYBALLARDHottie 8904 32 39 DREAM/ThisIs Me 10842 35 36 K-Cl&JOJO/Crazy 8460
9 30 3 AGUILERA, LIL"./Lady Marmalade 13380 38 40 PINKNouMake Me Sick 14000 39 37 STELLASOLE{L/KSS Kiss 7844 4139 K-C1&J0JO/Crazy 10842 32 35  TRAINDrops Of Jupiter.. 8225
21 30 MYAFree 13380 50 39 DREAMHe Loves UNot 13650 24 35 DIDOThankyou 7420 40 37 AEROSMITHiJaded 10286 31 35  CRAZY TOWN/Butterfly 8225
28 30  FUEUMemorrhage 13380 24 39 NELLY/Ride Wit Me 13650 28 34 SAMANTHAMUMBA/Baby, Come Over. 7208 24 35  COLDPLAY/Yellow 9730 33 32 DREAMMe Loves UNot 7520
20 26 JOEF/MYSTIKAL/Stutter 11596 41 39 SOULDECISIONFaded 13650 26 33 3LW/NoMore (Baby..) 6396 41 35 JOEFMYSTIKAUStutter 9730 32 32 LENNYKRAVITZ/Again 7520
27 25  LUDACRIS/Whats Your Fantasy 11150 33 34 DESTINY'SCHILD/Independent Women.. 11900 32 31 MATCHBOX TWENTY/Bent 6572 6 34 ATC/Asound The World.. 9452 41 32 SCLUB 7/Never Had A Dream. 7520
27 24 JANET/AllFor You 10704 21 33 EVANAND JARON/Crazy For This GIrt 11550 36 30 DAFT PUNK/One More Time 6360 33 32 LENNYKRAVITZ/Agai 8896 35 29 MADONNADon't Tell Me 6815
24 23 DREAMMe Loves! Not 10258 28 33 “NSYNG/This! Promise You 11550 32 29 DESTINY'S CHILD/lndependent Women 6148 27 32 SOULDECISION/Faded 8896 14 20 BLESSID UNION/IXU/Storvbook Life 6815
44 23 JENNIFER LOPEZ/Love Don'tCost. 10258 32 32 DEBELAHMORGAN/Dance With Me 11200 43 28 CREEDMith Arms Wide Open 5936 12 29 STELLASOLEIL/KissKiss 8062 26 28 EVANAND JARON/Crazy For This Girl 6580
20 22 MARTIN FAGUILERANobody Wants 9812 44 31 3LW/MNoMore (Baby .) 10850 30 26 LUDACRISAVhats YourFantasy 5512 34 29 MYAfree 8062 26 27 MADONNAMusic 6345
10 22 MELANIECA Tum To You 9812 31 31 TONIBRAXTONHe Wasn't Man . 10850 21 26 SHAGGY/tWasn'tMe 5512 21 28 SHAGGY/t WasntMe 7784 - 27 MADONNA/What if Feels 6345
15 20 JENNIFER LOPEZ/Play 8920 31 30 3D0O0RS DOWNKryptonite 10500 33 24 QUTKASTMs. Jackson 5088 23 28 DAFT PUNK/Dne More Time 7784 28 26  3LW/NoMore (Baby..) 6110
14 19 NELLY FURTADO/'m Like A Bird 8474 38 30 - CREED/Higher 10500 30 23 3DOORS DOWN/Kryptonite 4876 30 26 SAMANTHAMUMBA/Baby, Come Over... 7228 27 26 MATCHBOX TWENTY/H You're Gone 6110
20 18 SHAGGY/Ht Wasn'tMe 8474 21 30 VERTICAL HOKIZONYou're A God 10500 25 23 JAY-Z/lJust Wanna Love. 4876 1 24 3 MADONNA/What It Feels 6672 23 25  PINKMostGlils 5875
17 18 DREAM/ThIS Is Me 8028 33 28 PINK/Most Girls 9800 26 22 DREAM/Me Loves UNot 4664 40 23 MADONNA/Don't Tell Me 6394 31 25  ATC/Asound TheWorld.. 5875
38 18 MADONNADon't Tell Me 8028 36 28 CREED/MWith Arms Wide Open 9800 19 20 “NSYNG/This | Promise You 4240 18 21 3000RS DOWNAryptonite 5838 10 25 JENNIFER LOPEZ/Piay 5875
23 17 DESTINY'S CHILD/Independent Women 7582 26 27 SHAGGY/tWasn'tMe 9450 22 20 ‘NSYNCAts Gonna BeMe 4240 20 20 DREAMMe Loves U Not 5560 29 25  SHAGGYAtWasn't Me 5875
20 15 LIMPBIZKIT/Roflin* 6690 6 24 ATC/Asound The World. 8400 17 17 WILD ORCHID/Stuttering. 3604 1919 EDEN'SCRUSH/Get Over Yourselt 5282 19 23 JOE FMYSTIKAL/Stutter 5405
5 14 DAFT PUNK/One More Time 6244 20 22 JARULEAILMO../Putlt OnMe 7700 15 17 AALIVAH/Try Again 3604 20 19 TONYAMITCHELUBroken Promises 5282 23 23 TAMIAStranger In My House 5405
20 14 MATCHBOX TWENTY/If You're Gone 6244 22 21 SAMANTHAMUMBABaby, Come Over 7350 - 17 JAGGED EDGE/Pronuse 3604 15 19 VERTICAL HORIZON/Best { Ever Had 5282 13 23 BONJOWIAts MyLite 5405
16 14 ASHLEY BALLARDHottie 6244 20 17 MATCHBOX TWENTY/Beri 5950 19 16 MADONNAMusic 3392 - 18 a JAGGEDEDGEPromise 5004 28 22 LEE ANN WOMACK/t Hope You Dance 5170
35 14 OUTKASTMS.Jackson 6244 28 15  MADONNAMusK 5250 12 14 DREAM/Thisis Me 2968 14 15 SAMANTHAMUMBA/Gotta Tell You 4170 24 20 BBMAK/GhostO! You And Me 4700
8 13 MADONNAMusic 5798 7 15  JENNIFER LOPEZ/Piay 5250 14 13 PINKMost Girls 2756 6 15  BBMAK/Ghost Of You And Me 4170 15 18 AMERICAN Hi-FI/Flavor Of The Weak 4230
19 13 MYA/CaseOf TheEx. 5798 1114 MyAFree 4900 1112 OLIVIABizounce 2544 14 15 'NSYNGAts Gonna Be Me 4170 11 18 SR-71/Another Night Alone 4230
5 13 O-TOWN/AI OrNothing 5798 40 13 MADONNADo't TetiMe 4550 1512 PINK/There You Go 2544 11 14 CHRISTINAAGUILERA/Come On Over. 3892 14 16 EVAN AND JARON/Ftom My Head. 3760
14 13 RUFFENDZ/No More 5798 11 13 SARINAPARIS/Look AtUs 4550 6 11 EDEN'SCRUSH/Get Over Yourselt 2332 18 13 JENNIFER LOPEZAove Don't Cost.. 3614 19 16 BONJOVI/Thank You For. 3760
14 13 STELLASOLEILKiss Kiss 5798 17 13 TOWDOWN/Country Rap Tune 4550 1311 MyA/Case Of The Ex. 2332 11 13 ALICEDEEJAY/Better Ot Alone 3614 15 16 FAITHHILL/The Way You Love Me 3760
MARKET #1
WXKS/Baston WWZZ/Washington, DC KRBE/H G: WSTR/Atlanta WWw0/Atianta
Clear Channel Bonneville Susquehanna Jefferson-Pilot Susquehanna
(781) 396-1430 (703) 5221041 (713) 266-1000 (404) 261-2970 (404) 266-0997
Ivey/David 10 s f A Edwards/Sellers Domino/Whittle Bowen/Ammons Phillips/Lambert/McPherson
12+ Cume 858,400 12+ Cume 527,600 12+ Cume 831,300 12+ Cume 667,900 12+ Cume N/A
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE Gl {000) LW TW  ARTIST/TITLE Gl {000) LW TW  ARTISTATITLE GI {oto) LW TW  ARTIST/TITLE GI {000} LW TW  ARTIST/TITLE GF (000}
74 82 SHAGGY/Angel 30914 60 73 ATC/Around The World.. 13286 81 B7  LENNYKRAVITZ/Again 32364 68 66 MATCHBDX TWENTY/If You're Gone 19932 99 99 JOE FMYSTIKAL/Stutter 0
51 64  DESTINYS CHILD/Independent Women 24128 58 71 DIDO/Thankyou 12922 85 86  CRAZY TOWN/Butterfry 31992 66 65  DIDO/Thankyou 19630 99 99 LENNYKRAVITZ/Again 0
76 62  DIDO/Thankyou 23374 72 70 K-CI& JOJO/Crary 12740 84 85  DIDO/Thankyou 31620 67 65  LENNYKRAVITZ/Agan 19630 99 99 SHAGGY/Ange! 0
42 60 CRAZY TOWNButterfly 22620 69 67  SHAGGY/Angel 12194 80 85  CREEDAith Arms Wide Open 31620 62 61 LEE ANNWOMACK/ Hope You Dance 18422 9 94  CRAZY TOWN/Butterfly 0
51 60  THECORRS/Breatttess 22620 37 61 LIFEHOUSEManging By A Moment. 11102 79 82 K-Cl&JOJOCrary 30504 65 57  U2Beautitul Day 17214 47 81 NELLYRide WitMe 0
56 59  NELLY FURTADO/'m Like A Bird 22243 62 46 MATCHBOX TWENTY/ You're Gone 8372 84 B1  SHAGGY/Angel 30132 42 52 LIFEHOUSE/Manging By A Moment 15704 99 80 K-Cl & JOJO/Crazy 0
27 52 LENNYKRAVITZ/Agam 19604 38 45  CRAZY TOWNButterfly 8190 47 52 DESTINY'S CHILD/Survivor 19344 40 45 MADONNA/DON'T Tell Me 13500 46 60 JANET/ANFor You ]
42 51 LEE ANNWOMACK/ Hope You Dance 19227 54 44 JENNIFERLOPEZ/LoveDon'tCost. 8008 47 49 JANET/AllFor You 18228 39 45  UNCLE KRACKERFollow Me 13590 1 57 AGUILERA. Lil".Nady Marmalade 0
40 43  JENNIFERLOPEZ1Love Don't Cost.. 16211 30 44 JANET/AlIFor You 8008 43 49 MYAFree 18228 44 42 AEROSMITHiJaded 12684 5t 54  DESTINY'S CHILD/Survivor 0
41 40 AEROSMITH/Jaded 15080 42 43 AEROSMITHuaded 7826 24 48 JENNIFERLOPEZPlay 17856 33 41 NELLYFURTADOT'm Like ABird 12382 41 49 3DOORS DOWNXryptonite 0
31 40  DREAMHe Loves UNot 15080 50 41  LENNYKRAVITZ/Again 7462 38 40 SONBY FOURPurestOf Pain. 14880 41 40 THECORRS/Breatniess 12080 52 49 DREAM/He Laves UNot 0
45 39 ATG/Around TheWorld . 14703 24 40 DESTINY'S CHILD/Survivor 72680 39 40 JENNIFERLOPEZLove Don't Cost.. 14880 36 40 EVAN AND JARON/Crazy For This Girl 12080 52 48  JENNIFERLOPEZ/Love Don't Cost. 0
35 38 LIFEHOUSEManging By A Moment 14326 27 40 PINK/You Make Me Sick 7280 30 38 96 DEGREES/MyEverything 14136 45 40 FUELMemorrhage... 12080 43 47  JENNHFERLDPEZ/Play )]
36 36  JANET/AFor You 13572 39 38  DESTINYSCHILDAndependent Wosnen.. 6316 27 38 LIFEHOUSEManging By AMoment 14136 41 39 DAVID GRAY/Babyton 11778 47 43 NELLYEL 0
34 33 DESTINY'SCHILD/Survivor 12441 24 37 MELANIE G/ Turn To You 6734 32 37 DESTINY'S CHILDAumgin Jumpin’ 13764 42 37 DIDOMere WithMe 11174 50 43  OUTKAST/Ms.Jackson 0
34 32 MARTIN F/AGUILERANobody Wants 12064 23 35  SCLUB7/Never Had ADream... 6370 34 35  DESTINY'S CHILD/Independent Women . 13020 31 36 TRAINDrops Of Jupiter. 10872 45 41 STELLASOLE(L/KssKiss 0
19 29 VERTICAL HORIZON/Bes! | Ever Had... 10933 41 35 SHAGGY/ItWasn'i Me 6370 32 32 3DOORS DOWNAXmyptonite 11904 30 32 JANET/AlFor You 9664 41 40 DAFT PUNK/One More Time o
35 26 MOBYFGWEN STEFANI/Southside 9802 41 34 BACKSTREETBOYS/The Cal 6188 27 32 3LW/NoMore (Baby..) 11504 29 31 COLDPLAY/Yefiow 9362 37 36 TONIBRAXTONHeWasn't Man.. 0
17 24 SCLUB7/Never Had A Dream. . 9048 45 34 3LW/MNo More (Baby. 6188 30 31 MADONNA/Don't TellMe 11532 30 30 MOBY FGWEN STEFANISouthside 9060 47 36 SHAGGYAtWasntMe 0
50 22 SHAGGY/it Wasivt Me 8294 29 24 MyAfree 4368 12 31 SHAGGY/It Wasn'tMe 11532 22 29 COLLECTIVE SOUL/Perfect Day 8758 44 34 DESTINY'S CHiL D/independent Women . 0
18 22 CREEDMigher 8294 43 22 MARTIN FAGUILERANObody Wants 4004 43 30 SCLUB 7/Never Had A Dream. 11160 27 25  VERTICAL HORIZON/Best | Ever Had .. 7550 33 34 'NSYNC/This | Promise You 0
51 22 MADONNADon't Teh Me 8294 24 21 SAMANTHAMUMBABaby, Come Over.. 3822 30 29 NELLY/Ride Wit Me 10788 31 23 SEMISONIC/Chemistry 6946 28 28 MYA/CaseOf The Ex. 0
26 22 MATCHBOX TWENTY/I You're Gone 8294 41 21 OQUTKASTMSs Jackson 3822 47 21 ATG/Aound The World. 10044 32 23 VERTICALHORIZON/You're AGod 6946 - 28 SCLUB7MNeverHad A Oream.. 0
20 21 SAMANTHA MUMBA/Gotta Tell You 7917 14 18 NSYNCAUs Gonna Be Me 3216 20 25  UNCLE KRACKERFollow Me 9300 17 20 CRAZY TDWN/Butterfly 6040 18 27 JARULE/LIL MO../Put 1t On Mé ]
24 20 UNCLE KRACKER/Folow Me 7540 24 17 3DOORS DOWNXryptonite 3094 31 24 CREED/Highe: 8928 16 18 MATCHBOX TWENTY/Bent 5436 18 23 JAGGED EDGE/Promise 0
18 19 LENNY KRAVITZ/American Woman 7163 15 16 AALIYAH/Try Again 2912 12 22 NELLY/Country Grammar 8184 16 18 MACY GRAY/ Try 5436 24 22 PINK/Most Girls )]
19 19 VERTICAL HORIZON/Everything You Want 7163 14 16 CREEDMighes 2912 12 2t MATCHBOX TWENTY/Bent 7812 1717 INCUBUSDrve 5134 19 22 "NSYNC/ByeByeBye 0
18 19 TRAINDrops Of Jupiter. 7163 116 MOBY F/GWEN STEFANYSouthside 2912 20 20 SONIQUE/ Feels So Good 7440 16 17 FAITHHILUThe Way You Love Me 5134 35 21 CREEDANith Arms Wide Open 0
16 18 GOOGOO DOLLS/Black Balloon 6786 17 15 CREEDAWith Arms Wide Open 2730 8 18 ALICE DEEJAY/Befter Off Alone 6696 16 16 ‘NSYNCAts Gonna Be Me 4832 20 19 AALIYAH/Try Again 0
20 18 3DOORS DOWNKryptonite 6786 14 15  DREAM/Me Loves UNot 2730 21 18 JOE F/MYSTIKAL/Stutter 6696 16 16 SANTANAF/ROB THOMAS/Smooth 4832 23 19 MADONNAMusic 0
8 18  AGUILERA,LIL". Lady Marmalade 6786 16 15  JENNIFERLOPEZPlay 2730 14 17 PINK/You Make Me Sick 6324 17 16 BLESSID UNION/3XUStorybook Life 4832 16 18 SANTANAF/ROB THOMAS'Smaoth 0
10 17 SONIQUE/H Feels So Good 6409 24 15 DEBELAH MORGAN/Dance With Me 2730 21 17 AEROSMITH/Jaded 6324 14 15  BARENAKEDLADIES/Pinch Me 4530 16 17 SONIQUE/H Feels So Good 0
17 16 CREEDMith Arms Wide Open 6032 19 15 MYA/CaseOf TheEx.. 2730 4 17 SAMANTHAMUMBA/Baby, Come Over 6324 13 15 NINE DAYS/Absolutely.. 4530 13 16 JAY-Z/I Just Wanna Love... 0
12 16 VERTICAL HORIZON®You're A God 6032 19 15 ALICE DEEJAY;Better Of Alone 2730 18 17 OUTKAST/Ms Jickson 6324 15 14 MADONNAMusic 4228 17 16 MADONNA/Don't Telt Me 0
20 16 DAVEMATTHEWS BAND/The Space Between 6032 15 15 NELLY/Country Grammar 2730 18 16 MATCHBOX TWENTY/If You're Gone 5952 1 14 DAVEMATTHEWS BAND/The Space Between 4228 11 16 JESSICASIMPSONA Think (m In.. 0
10 15 EVAN AND JARON/From My Head. 5655 7 14 EDEN'S CRUSH/Ge! Over Yourself 2548 4 16 a SARINAPARIS/Look At Us 5952 16 14 SISTERHAZEL/Change Your Mind 4228 16 15  CHRISTINA AGUILERA/Come On Over... ]
7 15 SAVAGE GARDENA Knew | Loved You 56855 13 14 ENRIQUE IGLESIAS/Be With You 2548 19 16 JARULEALIL'MO. /Putit On Me 5952 15 14 STING/DesertRose 4228 14 15 DESTINY'S CHILDAJumpni' Jumpin' 0
8 14 BARENAKED LADIES/Pinch Me 5278 1114 JARULE/LIU MO.../Puth OnMe 2548 16 16 SOULDECISIONFaded 5952 11 14 BONJOVYIt's My Life 4228 19 15 PINK/There You Go 0
3 13 a STEVIE NICKS/Everyday 4901 16 14 SAMANTHAMUMBA/Gotta Tell You 2548 8 15 JARULE F/C. MILIAN/Between Me And Yoy 5580 14 13 3DOORS DOWN/Kryptonite 3926 11 15 98 DEGREES/I Do (Cherish You) 0
21 13 DIDOMere With Me 4901 10 14 EiFFEL 65/Blue (OaBa Dee) 2548 11 15 WYCLEF JEAN/Perfect Gentieman 5580 17 13 EVERCLEARMONderful 3926 8 15 LUDACRISWhats Your Fantasy 0

www.americanradiohistorv.com


www.americanradiohistory.com

WHYIMiami

Clear Channe!

(954) €62-2000

Roberts/Banks

12+ Cume 531,600

PLAYS

LW TW  ARTIST/TITLE

76 7t K-LI&JOJC/Crazy

77 71 MATCHBOX TWENTY/H You're Gone:
78 70 SHAGGY/Angel

74 69 LENNYKRAVITZ/Again

52 66  DESTINY'SCHILD/Survivor

57 55  JANET/AllFor You

42 53  CRAZY TOWN/Butterfty

53 46  SADE/BY Your Side

76 43 MARTINF/AGUIL ERA/MDbody Wants.
72 42 3DOORS DOWNXrypinite

36 40 JOE f/MYSTIKAL/Stutrer

26 38 SCLUB7/MNever Had ADream..
40 37  AERCSMiTH/Jaded

37 35 STELLASOLEN/Kiss Kiss

38 32 MYAfFree

12 32 JENNIFER LOPEZPay

- 30 a AGUILERA LIL /Lady Marmalade:
36 30  DAFT PUNK/Gne More Time

31 29 DIDO/Thankyou

39 25  MODJO/Lady (Heas.)

31 24 3LwiMNo More (Baby..4

13 24  UNCLEKRACKER/Foliw Me

17 23 THECDRRS/Bieathiess

21 20 DREAM/ThisIsMe

23 20 LIFEHOUSE/Hanging By AMoment
18 18  NELLY/Ride Wit Me

- 16 EDEN'S CRUSH/Get Quer Yourselt
15 15  SARINAPARIS/Look A Us

7 15 TAMIA/Stranger inM+House

20 15 JARULEALILMO../Put i OnMe
4 13 BBMAK/Ghost Of You And Me

13 13 MADONNAMusic

13 13 JENNIFER LOPEZ/Love Don't Cost..
10 13 SAMANTHA MUNMBAaby, ComeOver
17 13 SOULDECISION/Ooh I1's Kinda Crazy
8 12 CREEDMith Arms Wide Open

11 12 ENRIQUE IGLESIAS/B2 With You
15 12 SONIQUENt Feels S0 Good

29 12 THALIA/'S My Party

12 11 BLINK-1B/All The Smrall Things

61 {300)
16614
16514
16380
16146
15444

12870

12402
10764
10062

MARKET #14

KBXS/Seattle-Tacoma
lm’ﬁuy

{208) 805-1061
Preston/harcus D.
12+ Cume 419,400

LW TR ARTIST/TITLE

70 7@  INCLEKRACKER/Follow Me

50 W JANET/AllFor You

67 z MOBY F/GWEN STEFANI/Southside
63 _ENNY KRAVITZ/Again

62 057 DIDO/Thankyou

45 6 LIFEHOUSEManging By A Mament
48 §2  CRAZY TOWN/Butierfty

66 47 FUELMemorrhage..

46 41 SHAGGY/Angel

41 39 AEROSMITH/Jaded

44 35  JENNIFERLOPEZNove DontCost.
54 39 COLDPLAY/Yellow

37 38 AMERICAN HI-FI/Flavor Of The Weak
25 37  THECORRS/Breathless

32 36  SCLUB7/Never Had A Dream..

30 35  DESTINY'S CHILD/Survivor

18 35  JENNIFER LOPEZ/Play

56 34  MADONNA/Don't Telf Me

47 33 ATG/Around The World...

30 32  VERTICAL HORIZON/Best | Ever Had..
36 80  3DDORS DOWN/Kryptonite

24 29 SHAGGY/It Wasn'tMe

24 27 TRAINDrops Of Jupiter...

21 26 INCUBUS/Drive

1126 KLI&JOJOGiazy

6 24 a AGUILERA, LI /Lady Marmalade
17 24  EVERCLEARWondertul

27 24 MATCHBOXTWENTY/ You're Gone
19 23 CREEDMigher

18 {22 THIRDEYE BLIND/Never Let You Go
19 122 LEE ANN WOMACK/ Hope You Dance
16 |0 SOULDECISION/Faded

18 (20 DESTINY'S CHILD/indepencent Women
13 120 JOE£/MYSTIKAL/Stutter

16 (20 MYAFree

21 |19 DEBELAHMORGAN/Dance #ith Me
17 119 VERTICAL HORIZON/Everything You Want
2 119 MADONNAWhaL It Feels ..

18 119 MATCHBOX TWENTY/Bent

12 /118 DREAM/This Is Me

Gl (000)
12118
12113
11620
1122
1122
10956
10292
7802
6806
6474
6474
6474
6308
6142
5976
5810
5810
5644
5478
5312
4980
4814
4432
406
4316
3984
3984
3984
3818
3662
3652
3320
3320
3320
3320
3154
3154
3154
154
2988

KZZP/Phoenix
Clear Channe!
(602) 279-5577
CalacocciRite

12+ Cume 302,500

PLAYS

LW TW  ARTIST/TITLE

72 95  CRAZY TOWN/Butterfly

96 92 SHAGGY/Angel

54 89 JARULEAIL MO. /Putit On Me

73 87 LENNYKRAVITZ/Again

66 84  DIDO/Thankyou

87 63 PINK/You Make Me Sick

28 60  NELLY/Ride Wn Me

87 §6  K-Ci&J0JO/Crazy

31 51 UNCLEKRACKER/Follow Me

47 43 JANET/All For Your

28 37 DESTINY'S CHILD/Survivot

62 36  JENNIFERLOPEZ/Love Don'tCost .
27 32 SCLUB 7/MNeverHad ADream.

32 32 SARINAPARIS/Look AtUs

37 31 DREAMHelovesUNot

35 30 3LW/No More (Baby...)

33 28 SOULDECISION/Faded

32 28 WHEATUS/Teenage Dirtbag

32 27  DEBELAHMORGAN/Dance With Me
33 27 KANDVDon't Think I'm Not

25 26 LIFEHOUSEHanging By AMoment
31 26 3DOORS DOWNKryptonite

25 23 R KELLYNWish

20 23 TONIBRAXTONAie Wasn't Man.
31 23 CREEDMigher

49 23 DESTINY'S CHILD/Independent Women
20 23 MOBY F/GWEN STEFANI/Southside
2 22 MADONNAMusic

15 22 MYAFree

11 21 SAMANTHA MUMBA/Baby, Come Over
49 21 MYA/Case Of The Ex.

34 21 MATCHBOX TWENTY/Bent

31 20 VERTICAL HORIZON/You'ie A God
10 19 AMERICAN HI-Fi/Flavor Of The Weak
13 19 ATC/Around The World..

2 19 a AGUILERA UIL'. /Lady Marmalade
14 19 PINKMost Girls

6 18  LUDACRISW/hal's Your Fantasy
17 18 DESTINY'S CHILDAumpin’ Jumpin®
27 17 CREED/With Arms Wide Open

Gl (000}
9595
9292
8939
8787
8434
6363
6060
5656
5151
4343
3737
3636
3232
3232
3131
3030
2828
2828
2727
2727
2626
2626
2323
2323
2323
2323
2323
2222
2222

2121 |

212
n2n
2020
1919
1919
1919
1919
1818
1818
1717

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

KHTS/San Diego
Clear Channe!
{619) 291-9191
Laird/Haze

12+ Cume 444,200

CHR/Pop Playlists

ARTIST/TITLE

SCLUB 7/Never Had A Dream.
SHAGGY/Angel

K-Cl & JOJO/Crazy

CRAZY TOWN/Butterfty

DESTINY'S CHILD/Survivor
NELLY/Ride Wit Me

3LW/MNo More (Bahy...)
JARULEAIL MO /Put It DnMe
MYAFree

BLACK EYED PEAS/Request Line
JENNIFER LDPEZ/Play
MONICA/Just Anather Girl
JANET/All For You

DREAM/ThIs Is Me

AGUILERA, LI .. Nady Marmalade
TONYAMITCHELL/Broken Promses
SARINA PARIS/ ook At Us
AEROSMITH/Jaded

ATG/Asound The World...

R.KELLY/ Wish

JOE FMYSTIKAL/Stutter

EDEN'S CRUSH/Get Over Yourself
DIDO/Thankyou

JOY ENRIQUEZ/Tell Me How You Feel
SAMANTHA MUMBA/Baby, Come Over.
MYSTIKAL F/NIVEA/Danger {Been S0..)
OLIVtA/Brzounce

DAFT PUNK/One More Time
PINK/You Make Me Sick

LENNY KRAVITZ/ Again
LUDACRiS/Southern Hospitality
WYCLEF JEAN/Perfect Gentieman
MYA/Case Of TheEx..

PINKMost Grrts

LIONEL RICHIE/Angel

JENNIFER LOPEZ/Love Don't Cost..
"N SYNG/This | Promise You
SOULDECISION/Faded

BROOKE ALLISON/The Kiss-Oft..
DREAM/He Loves U Not

G¥ {000}
15397
14705
14705
13321
12456
10899
10899

7093
6920
6574
6401
6401
6228
5882
5536
4671
4498
4325
4325
4152
4152
3806
3806
3633
3633
3460
3460
3460
3460
3287
3287
34
34
3114
3114
2941
2768
2768
2595
2422
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KOWB/Minneapolis
Clear Channe!

(612) 340-9000
Morris/Moran

12+ Cume 537,900

B
7013

PLAYS

iw T ARTIST/TITLE G (000)
77 79 CRAZY TOWN/Butterily 21567
79 77 NELLY/Ride Wit Me 21021
70 77 3LWMNo More (Baby..) 21021
47 10 DIDO/Thankyou 19110
78 57 SHAGGY/Angel 15561
49 50 SCLUB7/Never Had A Dream. 13650
38 49  AEROSMITH/Jaded 13377
36 49  DESTINY'S CHILD/Survivor 13377
46 49 JARULE/LIL'MO.. /PutitDn Me 13377
49 46  JOE F/MYSTIKAL/Stutter 12558
46 43  DR.DRE/The Nexi Episode 11739
32 42 K-Cl&JOJO/Crazy 11466
37 38 JANET/Allfor You 10374
42 35 MYAFree 9555
26 34  SAMANTHAMUMBA/Baby, Come Over.. 9282
43 34 MADONNA/Don't Tell Me 9282
37 31 LIFEHOUSEManging By AMoment 8463
20 30 JENNIFER LOPEZ/Play 8190
30 29  JENNIFER LOPEZ/Love Don't Cos\. M7
24 29  WILD ORCHID/Stuttering.. 7917
30 28 THECORRS/Breathiess 7644
20 28 MOBY F/GWEN STEFANUSouthside 7644
29 27  DREAM/He Loves U Not 7371
55 26 LENNYKRAVITZ/Again 7098
22 25 R KELLYIWsh 6825
27 25  LIMPBIZKIT/Rolin' 6825
2 24 a AGUILERA, LIL . /Lady Marmalade 6552
17 22 SOULOECISIONfFaded 6006
25 22 EVANAND JARON/Crazy For This Girt 6006
15 22 MONTELL JORDAN/Get it On...Torite 6006
4 20 STELLASOLE|L/KissKiss 5460
18 19 RUFFENDZMNo More 5187
20 17 'NSYNC/ByeByeBye 4641
11 17 SHAGGY/It Wasn'tMe 1641
6 17 UNCLEKRACKER/FoliowMe 4641
16 17 BBMAK/BackHere 4641
21 17 N SYNCAY's Gonna Be Me 4641
15 16 FAITHHILL/The Way You Love Me 4368
31 16 DAFT PUNK/One More Tirme 4368
12 16 DREAM/This IsMe 4368

WBLI/Nassau-Suffolk ESL.Z:St. Louis WXYV/Baltimore WFLZ/Tampa — WBZ2Z/Piltsburgh

Cox ittear Channel Infinity Clear Channel & § Infinity ( ’s/\l
(631) 669-9254 [ im 392-5100 (410) 828-7722 (B13) 839-9393 (412) 920-9400 (=) @

Rice/Leving P heetar/Boomer/Sutter Mcintyre/Pasha/Medlock Kapugi/Shepard/Priest FLZ Clark/Mill

124 Cume 877,900 12+ Cume 356,200 12+ Cume 451,200 12+ Cume 625,100 T 12+ Cume 480,100 fodevisihimse
PLAYS PIRYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE 61 (000} LW TW  ARTIST/TITLE 61 {000) LW TW  ARTIST/RITLE 6! (000} LW W ARTIST/TITLE 61 (000) LW TW  ARTIST/RITLE 6! (000)
92 96  SHAGGY/Angel 42336 77 87 NELLY/Ride WitMe 14007 79 76 CRAZY TOWN/Butterfty 14820 77 82 K-CI&JOJO/Crazy 26240 7171 SHAGGY/Anged 18318
92 92 DIDO/Thankyou 40572 67 87  UNCLE KRACKERFollow Me 14007 76 76 SHAGGY/Angel 14820 78 79 CRAZY TOWN/Butterfly 25280 70 64  SCLUB7/NeverHad A Dream . 16512
65 32 SCLUB7/Never HaiADream.. 40572 81 86  CRAZY TOWNButterfly 13846 75 73 LENNY KRAVITZ/Again 14235 75 79 SCLUB7/Never Had A Dream . 25280 58 62 MYATree 15996
92 90  MARTINF/AGUILERA/Nobogy Wanls. 39690 8 85  SHAGGY/Angel 5 13685 41 61 DIDO/Thankyou 11895 74 76 SHAGGY/Ange! 24320 33 61 DESTINY'S CHILD/Survivor 15738
§5 88  3LW/NoMore(Baby.) 38808 74 82 DIDO/Thankyou 13202 77 53 JENNIFER LDPEZ/Love Don't Cost.. 10335 80 69  JANET/AllFor You 22080 38 59  LIFEHOUSEManging By AMoment 15222
48 50 LIFEHOUSEManging By A Moment 22050 81 81  AEROSMITH.Jaded 13041 78 52 K-Cl&JOJO/Crazy 10140 42 60 NELLY/Ride WitMe 19200 45 58  JANET/AllFor You 14964
51 48 JANET/All For You 21168 i: 58  SCLUB 7/Never Had A Dream.. 9338 2 45  PINK/YouMake Me Sick 8775 42 48 WYCLEF JEAN/Perfect Gentleman 15360 41 57 UNCLEKRACKERFollow Me 14706
49 46  JENNIFERLOPEZFly 20286 58 54  LENNY KRAVITZ/Again 8694 53 42 JANET/Alifor You 8190 44 44 PINK/YouMake Me Sick 14080 75 57 MARTIN F/AGUILERANobody Wanis. 14706
45 44 ATC/Arcund TheWarld 19404 49 51 JANET/ANFor You 8211 40 40 SCLUB 7/Never Had A Dream. 7800 10 43 MADONNA/WHat h Feels. 13760 47 46 JOE FAMYSTIKAUStutter 11868
69 44 LENNYKRAVITZ/Agsin 19404 A3 47 DESTINY'S CHILD/Surviver 7567 44 39 MELANIE ¢/ Turn To You 7605 35 41 3LW/MNoMore (Baby..) 13120 62 45  3LW/NoMore (Baby..) 11610
38 43 DREAM/HeLoves!d Not 18963 3% 46 JOEF/MYSTIKAL/Stutter 7406 38 37 AEROSMITHladed 7215 15 41 JENNIFERLOPEZ/Play 13120 64 44 JENNIFER LOPEZ/Love Don't Cost 11352
48 42 MODJO/Lady (Hea...) 18522 4 38  LIFEHOUSEManging By AMoment 6118 31 33 SARINAPARISLoOkAtUs 6435 41 40 DESTINY'SCHILD/Survivor 12800 24 39 COLDPLAY/Yellow 10062
43 42 DESTINY'S CHILD/Survivor 18522 F 38  NELLYFURTADO/'m Like A Bird 6118 19 30 CHRISTINA AGUILERA/Come On Over. 5850 42 39 AEROSMITH.laded 12480 39 39 PINK/You MakeMe Sick 10062
39 41 THECORRS/Breatrisss 18081 45 37 JENNIFER LOPEZ/Love Don't Cost 5957 32 30 NELLY/Ride Wit Me 58501 35 37 JOE FMYSTIKAL/Stutter 11840 42 36 K-Cl & JOyO/Crazy 9288
40 36  K-CI&JOJO/Crazy 15876 3 3T PINK/You Make Me Sick 5957 32 29 DESTINYSCHILD/Sunsvor 5655 33 36 DREAMMeLoves UNot 11520 31 35  AEROSMITHUaded 9030
69 35 AEROSMITHJaded 15435 Zy 3¢  THECORRS/Breatnless 5796 44 28 3LW/No More (Baby. ) 5460 33 33 MARTIN F/AGUILERANobody Wants 10560 44 35  LENNYKRAVITZ/Again 9030
24 26 AMBER/Sexual (Lt Da Di) 11466 4 3% DREAM/He Loves UNot 5635 25 27 MyA/Case Of The Ex.. 5268 29 33 UNCLEKRACKER/Fotow Me 10560 15 34 NELLY/Ride Wit Me 8772
.4 26 AGUILERA, LIL .Aady Marmalade 11466 il 35 JENNIFERLOPEZPlay 5313 27 25  MADONNA/Dont Tell Me 4875 34 32 OUTKAST/Ms.Jackson 10240 44 32 CRAZY TOWNButterfly 8256
25 25  JENNIFER LOPEZ/Love Dont Cost 11025 @ 3z SOULDECISION/Faded 5152 21 24 DREAM/This Is Me 4680 33 30 BACKSTREET BOYS/TheCall 9600 27 27 SAMANTHAMUMBA/Baby, Core Over. 6966
37 24 EVANAND JARON'Crazy For This Girl 10584 3z K-CI&JOIO/Cay 5152 7 23 a AGUILERA, LIL. /Lady Marmalade 4485 27 29 LIFEHOUSEManging By AMoment 9280 19 25  NELLYFURTADOA'™ Like A Bird 6450
21 23 CREEDHigher 10143 30 OUTKAST/Ms. Jackson 4830 22 23 LEEANNWOMACK/! 1iope You Dance 4488 29 29 JENNIFERLOFEZALove DontCost. 9280 8 23 JENNIFERLOPEZ/Play 5934
26 23 MADOMNAMusic 10143 4 30 RUFFENDZNoMoie 4830 27 22 DESTINY'S CHILD/Independent Women . 4290 25 28 DESTINY'S CHILD/Independent Women. . 8960 23 22 VERTICAL HORZON/Best | Ever Had . 5676
19 23 SHAGGY/tWasn't e 10143 3 MYATFree 4830 15 22 ATC/Around The World 4290 30 27 SAMANTHAMUMBA/Baby, Come Over . 8640 19 21 BLACKEYED PEAS/Request Line 5418
22 22 DESTINY'SCHILD'independert Women. 9702 2 MADONNA/Dort Tell Me 4669 19 22 QUTKAST/MS, Jackson 429c 16 26 a DARUDE/Sandstorm 8320 17 21 DEXTER FREEBISH/Leaving Town 5418
22 22 NSYNC/yeByeEre 9702 i5 NELLY/E! ‘ 4508 25 21 JOE FMYSTIKAL/Stutter 4093 27 26 DIDO/Thankyow 8320 19 21 SOULDECISION/Don its Kinda Crazy 5418
22 21 3DOORS DOWNryptonite 9261 i MYA/Case Of The Ex. 4347 32 21 DREAMMetoves UNot 4094 15 26 JARULEAI MO./Putii OnMe 8320 38 20 ATC/Around The World. 5160
20 2t SARINAPARIS/Look At Us 9261 & SHAGGY/h Wasn't Me 4025 3120 MyAffree 3901 29 26 SHAGGY/MWasn'tMe 8320 15 20  BACKSTREET BOVS/The Cal 5160
25 21 PINKMos! Girls 9261 39 SAMANTHA MUMBA/Baby, Come Over.. 3864 20 20 TAMIA/Stranger In My House 390 29 25  DREAM/This!sMe 8000 37 20 OUTKAST/Ms. Jackson 5160
25 20 DESTINY'SCHILDKIumpin' Jurnpin’ 8820 5 DAFT PUNK/One More Time 3542 13 20 CREEDMith Arms Wide Open 3900 14 22 PY.T/SameOf SameOr 7040 1 20 AGUILERA, LI, /Lady Marmaade 5160
15 20 NELLYRide Wk Me 8820 1@ ATG/Around The World.. 3381 13 19 MARC ANTHONY/INeed To Know 3704 21 17 TONYAMITCHELL/Broken Promises 5440 28 20  THE CORRS/Breathless 5160
17 20 UNCLE KRACKERFolow M2 8820 6 SOULDECISION/Oon IV's Kinda Crazy 3220 26 19 PINKMost Gills 3705 32 17 MvAfree 5440 18 18 AMERICAN HI-FI/Flavor Of The Weak 4644
19 18 MYAFree 7938 83 3(W/No More (Baby .) 3059 24 19 NSYNC/This | Promise You 3708 33 17 - LENNY KRAVITZ/Again 5440 15 18 3DOORS DOWN/Kryptonite 4644
14 18 TRAIN/Drops Of dupiter. 7938 8 18  BBMAK/Ghost Of You And Me 2898 - 18 JENNIFERLOPEZPRy 3510 7 16 JAGGEDEDGE/Promise 5120 17 18 DIDO/Thankyou 4644
21 18 SAMANTHAMUMBA/Baby, Come Over. 7938 18 17 BLACKEYED PEAS/Request Line 2737 15 18 SHAGGY/il Wasn'tMe 3519 24 15 MATCHBOX TWENTY/It You're Gone 4800 22 18 MADONNA/Don't Tell Me 4644
16 16 AALIYAH/Try Agaii 7056 13 13 DREAM/ThssIsMe 2415 15 17 WHITNEY HOUSTONMy Love IsYowr Love 3315 1115 MOBY F/GWEN STEFANUSo:thside 4800 18 16  DREAM/He Loves U Not 4128
12 16 ALICE DEEJAY/Better Oft Alone 7056 € B  STING/After The fam. 2415 19 17 702/Mhere My Girls At? 3315 10 15 SCIENCEMasquerade 4800 14 16 DEBELAH MORGAN/Dance With Me 4128
17 16 PINK/There You Go 7056 § 12 JARULE/LIL MO../PutnOnMe 2093 16 16 MONTELLJORDAN/Get it On_Tonite k3Pl 17 15 SOULDECISION/Ooh it's Kinda Crazy 4800 15 14 SOULDECISIONFaded 3612
14 16 SANTANAFROB THOMAS/Smooth 7056 3 13 MOBY FGWENSTEFANUSouthside 2093 22 16 JARULEAIL MO./Put it OnMe N?D 14 14 BLACKEVED PEASMequestLine 4480 9 14 VERTICALHORIZON/You're A Gog 3612
13 16 JENNIFERLOPEZLet's Get Loud 7056 5 11  EDEN'SCRUSH/Get Over Yourself 17N 37 15 MARTINF/AGUILERA/Nobody Wants.. 2925 14 13 DAFT PUNK/One More Time 4160 9 14  CHRISTINA AGUILERA/COme On Over 3612
16 16 SONIQUE/ FeelsSo Good 7056 10 %0 TONYAMITCHELLBroken Promrses 1610 13 15 BRIANMCKNIGHT/Back At One 295 18 13 NELLY FURTADO/'m Like ABird 4160 14 14 TONIBRAXTON/He Wasn'tMan.. 3612
WKST/Pittshurgh KFMD/Denver-Boulder WAKS/Cleveland KKRZ/Portland, OR WKFS/Cincinnati

Clear Channel Clear Channel ) Clear Channel Clear Channel Clear Channe/

(412) 937-1441 | (36) 713-8000 R/ (216) 781-9667 (503) 226-0100 (513) 763-5477

Hayes/Trout | Lawson/Pickett I{JS M@ Mason/Kasper Austin/Dr. Doug Phillips/Ocean/Murray

12+ Cume 228,700 | 12+ Cume 173,800 12+ Cume 217,200 12+ Cume 304,000 12+ Cume 290,300

PLAYS PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE Gl {000) LW W ARTISTANTLE GI (008) W T ARTIST/TITLE 61 (080) W Tw  ARTIST/TITLE Gl {000) LW TW  ARTIST/TITLE 6! (000)
94 96  K-CI&JOJO/Crary 8064 79 32 MOBYF/GWEN STEFANVSouthside 8036 47 95 DESTINY'SCHILD/Survivor 9025 84 75  LENNYKRAVITZ/Again 9900 81 81  CRAZY TOWN/Butterily 9396
74 96  NELLY/Ride Wit Me 8064 60 31  CRAZY TOWN/Buttefhy 7938 95 94 SCLUB 7/Never Had A Dream. 8980 73 68 MADONNA/Don' TellMe 8976 81 78 SHAGGY/Anget 9048
96 95  SHAGGY/Angel 7980 180 79 SHAGGY/Angel 7742 92 92 GRAZY TOWN/Buttertly 8740 70 64 SHAGGY/Angel 8448 77 77 DIDO/Thankyou 8932
94 94 OUTKASTMSs Jackson 7896 173 79 DIDO/Thankyou 7742 94 92 3LW/NoMore (Baby. } 8740 48 63  LIFEHOUSEHanging By AMoment 8316 79 15 K-Cl&JOJO/Crazy 8700
43 88 DESTINY'SGHILD/Survivor 7362 69 72 K-Cl&JOJO/Crazy 7056 93 92 SHAGGY/Angei 870 65 62 MOBY F/GWEN STEFANI/Southside 8184 59 71 DUTKAST/Ms. Jackson 8236
92 80  SCLUB7Nevertad AOream 6720 75 ST  MATCHBOX TWENTY/it You're Gone 5586 53 91 NELLY/Ride Wit Me 8645 39 61 SARINAPARIS/LookAtUs 8052 83 61  JENNIFER LOPEZ/Love Don't Gast 7076
30 79  DIDO/Thankyou 6636 53 55  VERTICALHORIZONEest | Ever Had. 5390 94 91 KCI&JOJO/Crazy 8E45 51 49 AEROSMITHJaded 6468 80 59  SCLUB7/Never Had A Dream 6844
83 55  3LW/NoMore(Baby..} 4620 48 52 LEE ANNWOMACKA Hope You Dance 5096 42 46 LIFEHOUSEManging By AMoment 4370 56 48  ATC/Around The World 6336 37 58 LENNYKRAVITZ/Again 6728
94 54  CRAZY TOWN/Eatiertly 4536 34 50  DESTINY'S CHILD/Survivor 4900 29 45  JENNIFER LOPEZ/Play 435 49 48 JANET/AIlFor You 6336 29 58 NELLY/Ride WitMe 6728
57 53  LENKYKRAVITZ:Again 4452 74 50 LENNY KRAVITZ/Again 4900 46 44 ATC/Around The World. 4180 79 47 DIDO/Thankyou 6204 36 57 SHAGGY/It WasntMe 6612
41 49 MYAFree 4116 53 50 JANET/Al For You 4900 46 44 JOE F/MYSTIKAL/Stutter 4180 37 39 JOEFAMYSTIKAL/Stutter 548 47 47 JANET/AIlFor You 5452
50 49 PINK/YouMakeMe Sick 4116 34 47 LIFEHOUSEManging By AMoment 4606 44 43 JANET/AllFor You 4085 54 37 K-CI&JOJO/Crazy 4884 57 47  RUFFENDZNo More 5452
50 48 JANET/AIlFor You 4032 44 46 UNCLEKRACKER/Foliow Me 4508 43 42 SOULDECISION/Ooh t's Kinda Crazy 3990 36 36 SCLUB7/Never Had A Dream 4752 47 46 SOULDECISION/Ooh It's Kinda Crazy 5336
49 47  BLANUE/BOS 3948 48 44 SCLUB7/Never Had A Dream. 4312 27 40 O-TOWN/AIOr Nothing 3800 31 36 3LW/NoMore(Baby..) 4752 41 41 DREAMMe Loves U Not 4756
30 46  BACKSTREETBLYS/TheCal 3864 43 44 COLDPLAY/Yellow 4312 40 39 UNCLE KRACKER/Follow Me 3705 56 34  CRAZY TOWN/Butterfty 4488 42 41 LIFEHOUSEManging By AMoment 4756
25 31 JENNIFERLOPEZ/Play 2604 41 40  THECORRS/Breathiess 3920 24 37 NELLYFURTAQOA'M Like A Bird 315 32 33 THE CORRS/Breathless 4356 41 40 UNCLEKRACKER/Foliow Me 4640
12 31 SOULDECISION:Ooh It's Kirda Crazy 2604 41 36 DREAM/MeLoves UNot 3528 29 36 MYAFree 3420 30 31 JENNIFERLOPEZ/Piay 4092 43 39 3LW/MNo More (Baby..) 4524
27 30 LIMPBIZKIT/Rallin 2520 36 36  SOULDECISION/Faded 3528 5 33 AGUILERA, LiL'. Aady Marmalade 3135 35 31 MYAFree 4092 31 38 JENNIFER LOPEZ/Play 4408
21 29 NELLYE! 2436 34 36 3DOORS DOWN/Kryptonite 3528 31 33 DIDO/Thankyou 335 27 29 CREEDMith Arms Wide Open 3828 35 36 DESTINY'S CHILD/Survivor 41786
30 29 JARULEALIL MO../Putt On Me 2436 33 36  MADONNAMusic 3528 29 29 SOUL DECISIONFaded 2755 30 29 3DOORS COWNKryptonite 3828 50 35 98 DEGREES/MyEverything 4060
1 29 a LIFEHOUSEHanging By A Morment 2436 42 32 JENNIFERLOPEZ/Love Don't Cost. 3136 27 28 MOBY F/IGWEN STEFANISouthside 2160 17 28 UNGLE KRACKERTolow Me 3696 42 33 DESTINY'S CHILD/Independent Wormen. 3828
28 28 LUDACRIS/MWIEL's Your Fantasy 2352 31 32 PINKMosi Girls 3136 18 28 DREAM/This s Me 2560 19 26 DESTINY'SCHILD/Survivor 3432 30 31 JOE/ WannaKnow 3596
27 27 JOEFMYSTIKA /Stutter 2288 32 31 ATG/Around The Workd. 3038 34 27 OUTKAST/Ms. Jackson 2565 29 25  DREAMMeLovesUNot 3300 32 30 NELLYEL 3480
52 27  MADONNA/Don TellMe 2268 31 31 EVANANDJARON/Crazy For This Girl 3038 30 27 BLAQUE/BOS 2565 30 23 JENNIFER].OPEZALove Don't Cost 30%6 42 29 NELLYFURTADO/'m Like A Bird 3364
25 25  DREAM/This Isie 2100 34 31 NELLYFURTADO/'m Like A Bird 3038 27 21 SARINAPARIS/Look At Us 2565 26 22 SAMANTHA MUMBA/Gotta Tel You 2904 33 29 KANDUDon't Think I'mNot 3364
23 25  RUFFENDZNC iore . 2100 23 31 NINEDAYS/fI Am 3038 85 26 LENNY KRAVITZ/Agan 270 17 22 NELLY/Ridz Wit Me 2904 41 29 MYAFree 3364
26 24  BLACKEYED PEAS/Request Line 2016 14 28 DREAM/ThS IsMe 2744 - 24 RUFFENDZNo More 2280 21 21 OUTKAST/MS. Jackson 2772 24 28 BLAQUER(B 3248
31 24 JENNIFERLOFEZ/Love Don't Cost 2016 10 28 EVANAND JARON/From My Head. 2744 25 24 MADONNAMuslc 2280 29 21 CREEDMigher 2772 20 21 MvA/CaseOi The Ex. 3132
36 24 SHAGGY/tWan't Me 2016 3 27 MADONNADon't TellMe 2646 30 24 DREAMMe Loves UNot 2280 21 20  VERTICAL HORIZON/Best | Ever Had. 2640 30 26  DMX/PartyUp (Uplin..) 3016
24 23 AALIYAH/Try Ain 1932 23 26 DAFT PUNK/One More Time 2548 31 24 3DODRS DOWNKryptonite 7280 15 18 BLACKEYED PEAS/Request Line 2376 25 24 JOEF/MYSTIKAL/Stutter 2784
23 23 KANDVDont Think I'm ot 1632 40 25  AEROSMiTHiJaded 2450 26 23 SHAGGY/t Wasn'tMe 2185 15 18 NELLYFURTADOA'm Like ABird 2376 2 23 QESTINY'S CHILD/Aumpin’ dumpin’ 2668
23 23 702/Where My Biris At? 1632 24 25 MYAFree 2450 28 23 DEBELAH MORGAN/Dance With Me 85 - 16 a AGUILERA, LIL"./Lady Marmalade 2112 21 23 TONYAMITCHELUBroken Promises 2668
22 22 MONTELL JORDAN/Get 1. Tonte. 1843 18 24 CREEDMith Arms Wide Open 2352 32 23 JENNIFERLOPEZ/Love Don't Cost 2185 20 16 MATCHBOX TWENTY/Ht You're Gone 2112 20 23 JARULEALIL' MO../Put It On Me 2668
48 21 98 DEGREESMMy Everything 1764 i 23 24 SHAGGY/It Wasn't Me 2352 - 23 a BRITNEY SPEARS/Don’t LetMe Be 2185 13 16 PINK/Most Girls 2112 19 22 DREAM/This|s Me 2552
21 21 MYA/CaseOf TheEx.. 1764 31 24 SOULDECISION/Ooh it's Kinda Crazy 2352 27 22 MATCHBOX TWENTY/If You're Gone 2090 12 14 AALIYAH/Try Again 1848 23 21 AEROSMITHASaded 2436
29 21 SOULDECISIONFaded 1764 9 23 JENNIFERLOPEZPhy 2254 81 21 MYA/Case Of TheEx. 995 15 14 PINK/You Make Me Sick 1848 17 20 LUDACRIS/AWhar's Your Fantasy 2320
20 20 BLADUE/Bring It Ali To Me 1680 20 23 MATCHBOX TWENTY/Beni 2254 23 21 DAFT PUNK/One Moze Time 995 12 13 BLAQUEBring it Al ToMe 1716 11 20 'NSYNC/This | Promise You 2320
20 19 TONIBRAXTOM/Me Wasn't Man. 1596 53 22 MARTIN F/AGUILERA/Nobody Wants. 2156 - 20 LIMPBIZKIT/My Way 900 24 13 MYA/Case Of The fx 1716 19 19 DESTINY'S CHILD/Say My Name 2204
20 19 DESTINY'S CHILD/Indeperdent Women. 1595 L 21 21 JARULE/LIL MO../Put 11 On Me 2058 27 20 PINKMost Girls 1900 13 12 EVERGLEAR/AM Radio 1584 19 18 BLACKEYEDPEAS/RequestLine 2088
21 19 DESTINY'SCHiDAJumpin Jumpin’ 1596 19 21 3LW/No More (Baby ) 2058 20 19 CREEO/With Arms Wide Open 1805 12 12 MADONNAMWHat It Feels.. 1584 13 17 NELLY/Country Grammar 1972

www americanradiohistorv.com
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April 6, 2001

TOTAL +/=
PLAYS PLAYS

GROSS

ARTIST TITLE LABEL(S) IMPR(EOSO?IONS
JA RULE FALIL’ MO AND VITA Put It... (Murder Inc./Def JamvIDJMG) 4359 -121 614351
NELLY Ride Wit Me (Fo’ Reel/Universal) 3993 -108 490876
DESTINY’S CHILD Survivor (Columbia) 3956 +483 575435
JOE F/MYSTIKAL Stutter (Jive) 3749 -280 496602
JANET All For You (Virgin) 3397 +36 430605
JAGGED EDGE Promise (So So Def/Columbia) 3024 -64 436683
SHAGGY Angel (MCA) 2799 -371 428092
QB FINEST F/NAS Oochie Wally (Columbia) 2565 +290 433794
K-Ct & 4040 Crazy (MCA) 2361 -120 297938
LUDACRIS Southern Hospitality (Def Jam South/IDJMG) 2350 +16 362246
MYSTIKAL F/NIVEA Danger (Been So Long) (Jive) 2202 -381 307689
CRAZY TOWN Butterfly (Columbia) 1934 -233 162048
OLIVIA Bizounce (J) 1879 +185 155424
EVE Who's That Girl (Ruff Ryders/Interscope) 1757 -148 258961
TRICK DADDY Take It To Da House (Slip ‘N Slide/Atlantic) 1727 +97 205369
OUTKAST So Fresh, So Clean (LaFace/Arista) 1713 +195 200688
SNOOP DOGG Lay Low (No Limit/Priority) 1588 +119 311552
MISSY “MISDEMEANOR” ELLIOTT Get... (Gold Mind/EastWest/FEG) 1534 +329 258191
MONICA Just Another Girl (Epic) 1498 -123 208545
TAMIA Stranger In My House (Elektra/EEG) 1472 +69 211050
JENNIFER LOPEZ Love Don't Cost A Thing (Epic) 1462 312 222101
SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic) 1402 +281 281559
JENNIFER LOPEZ Play (Epic) 1255 +384 115434
" JON B Don't Talk (Edmonds/Epic) 1252 -113 124749
TYRESE | Like Them Girls (RCA) 1238 +354 143975
WYCLEF JEAN Perfect Gentleman (Ruffhouse/Columbia) 989 +38 112397
CASE Missing You (Def Soul/IDJMG) 951 +107 155768
2PAC Until The End Of Time (Amaru/Death Row/Interscope) 944 +190 115845
INDIA.ARIE Video (Motown) 855 +151 113170
DAFT PUNK One More Time (Virgin) 855 +5 118480
CITY HIGH What Would You Do? (Interscope) 830 +469 128332
MUSIQ Love (Def Soul/IDJMG) 819 +90 152823
ATC Around The World (La La La...) (Republic/Universal) 809 -29 124240
R. KELLY Fiesta (Jive) 787 +142 213455
GINUWINE There It Is (Epic) 778 +11 78915
LIL BOW WOW F/JAGGED EDGE Puppy Love (So So Def/Columbia) 710 +151 88842
CASH MONEY MILLIONAIRES Project Chick (Cash Money/Universal) 664 -126 72934
PROJECT PAT Chickenhead (Hypnotize Minds/Loud/Columbia) 633 +26 90074
MYA Free (University/Interscope) 630 -156 47064
112 It's Over Now (Bad Boy/Arista) 624 +3 214249
TANK Maybe | Deserve (BlackGround) 599 +98 91144
112 Peaches And Cream (Bad Boy/Arista) 565 +237 144039
ASHLEY BALLARD Hottie (Atiantic) 517 +14 30997
KOFFEE BROWN After Party (Arista) 486 -140 93504
JAY-Z F/R. KELLY Guilty Until Proven Innocent (Roc-A-Felia/IDJMG) 476 +68 101868
SARINA PARIS Look At Us (Playland/Priority) 440 29 82536
EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 423 +117 126925
DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 407 -32 52977
R. MARTIN F/C. AGUILERA Nobody Wants To Be Lonely (Columbia) 373 -35 108426
DMX No Sunshine (BlackGround) 369 +70 51987

WEEKS ON  TOTAL STATIONS/
CHART ADDS

14
15
5
13
5
14
19
7
23
12
15
1
8
1
6
12
6
5
1"
9

Y
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—-—
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OO WWOWWOW= o WOONON &

—h

—t
L QT g Jpa |

12
2
15
1
4
11
1

N
67/0
70/0
1/
73/0
63/1
61/0
62/3
54/0
65/1
63/0
37/0
56/2
54/0
58/2
62/2
5411
63/4
48/0
58/0
49/0
53/3
50/2
42/0
56/2
31/0
40/6
46/5
29/1
26/0
48110
28/0
2510
38/4
35/0
35/8
30/0
29/5
3710
2300
171
33/6
221
3000
4073
16/0
38/30
13/0
19/0
2871

Most Added-

ARTISTTITLE LABEL(S) » ADDS

EVE F/GWEN STEFANI Let Me... (Ruff Ryders/Interscope) 30
ANGIE MARTINEZ Coast To Coast (EastWest/EEG) 17

‘| NERD Lapdance (Virgin) 16
AGUILERA, LIL’ KIM, MYA & PINK Lady... (Interscope) 15
CITY HIGH What Would You Do? (/nterscope) 10
LIt BOW WOW F/JAGGED EDGE Puppy... (So So DefColumbia) 8
DMX No Sunshine (BlackGround) 7
CASE Missing You (Def Soul/IDJMG) 6
112 Peaches And Cream (Bad Boy/Arista) 6
STELLA SOLEIL Kiss Kiss (Universal) 6

Most Increased
Plays
TOTAL

- PLAY
ARTIST TITLE LABEL(S} INCREASE
DESTINY’S CHILD Survivor (Columbia) +483
CITY HIGH What Would You Do? (/nterscope) +469
JENNIFER LOPEZ Play (Epic) +384 |
TYRESE | Like Them Girls (RCA) +354

MISSY “MISDEMEANOR™ ELLIOTT Get.. (Gold Mind/EastestEEG) +329
0B FINEST F/NAS Qochie Wally (Columbia) +290
SUNSHINE ANDERSON Heard It All... (Soulife/Atlantic) +281

AGUILERA, LIL’ KIM, MYA & PINK Lady... (Interscope) +267
112 Peaches And Cream (Bad Boy/Arista) +237
OUTKAST So Fresh, So Clean (LaFace/Arista) +195
Breakers-
JENNIFER LOPEZ
Play (Epic)
TOTAL PLAYSINCREASE TOTAL STATIONS/ADDS CHART
1255/384 50/2 ®
TYRESE
I Like Them Girls (RCA)
TOTAL PLAYSINCREASE TOTAL STATIONS/ADDS CHART
1238/354 56/2 [25)

73 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 3/25-Saturday 3/31. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.
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Hip Hop Top 20

Aprll 6, 200171

ART.ST TITLE LABEL(S

+  JARULE... Put It On Me (Murcer inc./Def Jam/IDJMG)
QB FINEST F/NAS Oochie Wally (Columbia)

NELLY Ride Wit Me (Fo’ Reel/Universal)

OUTKAST Sc Fresh, So Clean (LaFace/Arista)

™ TOTALPLAYS ™1 16741 STATIONS/
™ w ADDS
5699 6028 13770
4247 3800 13356

4195
3826

4346
3596

1140
13673

s 5 LUDACRIS Southem Hospitality (Def Jam South/IDJMG) 3699 4021 1341
s @ TRICK DADDY Take It To Da House (Slip ‘N Slide/Atlantic) 3145 2962 133/2
s @ MISSYELLIOTT Get Ur Freak On (Gold Mind/EastiestEEG) 3112 2671 136/4
s s MYSTIKAL F/NIVEA Danger (Been So Long) (Jive) 2859 3333 121A
7 o EVE Who's That Girl (Ruff Ryders/Interscope) 2667 3330 12600
10 ) SNOOP DOGG Lay Low (No Linit/Priority) 2456 2149 1293
1w @ LILBOW WOW... Puppy Love (So So DefColumbia) 2120 1869  112/7
s B 2PAC Until The End Of Time (Amar/Death Row/Interscope) 1633 1402 11455
14 13 PROJECT PAT Chickenhead (Hyprotze Minds/Loud/Columbia) 1524 1700  96/5
7 @ JAY-Z FR. KELLY Guitty Until.. (Roc-A-Fella/IDJMG) 1461 1309 116/
s 15 SILKK THE SHOCKER That's Cool (No Limit/Prierity) 1299 1544 880
s 16 ICONZ Get Crunked Up (Elektra/EEG) 1063 1196 880
— @ DMX No Sunshine (BlackGround) 1061 783 9255
2 @ JT MONEY Hi-Lo (Freeworld/Friovity) 1052 903 974

WYCLEF JEAN Perfect Gentieman (Ruffhouse/Columbia) 1020
EVE F/GWEN STEFANI Let Me... (Ruff Ryders//nterscope) 943

821
533

« 73 CHR/Rhythmic and 85 Urbam reporters combine into a custom chart. Hip Hop titles
¥/ are ranked by total plays for the airpiay week of Sunday 3/25-Saturday 3/31. For complete
/ reporter lists refer to CHR/Rhythmic and Urban sections. © 2001, R&R Inc.

G

TOYA | Do (Arista)

Total Plays: 353, Total Stations: 27, Adds: 2

JAHEIM Could It Be (Divine Mill/WB)
Total Plays: 351, Total Stations: 15, Adds: 1

AGULERA, L KIM MYA & PRNK Lady Marmabade (ierscope)
Total Plays: 339, Total Stations: 19, Adds: 15

KURUPT F/NATE DOGG Behind The Walls (Avatar)
Total Plays: 336, Total Stations: 9, Adds: 2

EDEN’S CRUSH Get Over Yourself (London Sire)
Total Plays: 296, Total Stations: 25, Adds: 3

ERIC BENET Lave Don’t Love Me (Warner Bros.)
Total Plays: 296, Total Stations: 23, Adds: 0

AZUL AZUL La Bomba (Sony Discos)
Total Plays: 283, Total Stations: 13, Adds: 3

P.Y.T. Same OF Same OI' (Epic)
Total Plays: 268, Total Stations: 19, Adds: 2

LI ZANE Nowe Tonight (Worldwide/Priority)
Total Plays: 263, Total Stations: 7, Adds: 0

JT MONEY Hi-Lo (Freeworld/Priority}
Total Plays: 256, Total Statfons: 22, Adds: 2

DOGGY’'S ANGELS Pleezbaleevit! (Doggy Style/TVT)
Total Plays: 254, Totat Stations: 20, Adds: 1

STELLA SOLEIL Kiss Kiss (Universal)
Total Plays: 215, Total Stations: 29, Adds: 6

TONYA MITCHELL Broken Promises (Universal)
Total Plays: 166, Total Stations: 12, Adds: 0

BACKBONE Five Deuce Four Tre (Universai}
Total Plavs: 158, Total Stations: 14, Adds: 0

DEBELAH MORGAN | Remember (DAS/Atlantic)
Totat Plays: 138, Total Stations: 15, Adds: 2

CED F/CHAUNCEY BLACK Whatcha Say (Judgment/RCA)
Total Plays: 137, Total Stations: 14, Adds: 0

DIRTY Hit Da Floe (Universal)
Total Plays: 117, Tota! Stations: 7, Adds: 3

XZIBIT Front 2 Back (Loud)
| Total Plays: 106, Total Stations: 7, Adds: 2

WHO YOU CALLIN’ COUNTRY Shawty (Freeworld/Capitol)
Total Plays: 94, Total Stations: 11, Adds: 1

NERD Lapdance (Virgin)
Total Plays: 90, Total Stations: 17, Adds: 16

Songs ranked by total plays

f

KYLZ/Albuquerque,, NM *

PO: Robh Royale
APD: Mr. Clean
MD: Papi Chule
2 R KELLY "Fiesta”
1 ANGIE MARTINEZ “Co
EVE F/GWEN STEFANI “Eiaw’
KFAT/Anchorage, AK
DM: Mark Carlson
PD: Steve Kicklighter
APD/MD: Marvin Nugent
52 08 HENES_T FINAS “Wally™
STELTA SOLEIL “Kise”

NEA. D Laauance
CASE

WBTS/Atlanta, GA*
PD: Dale D'Brian
APD/MD: Jeft Miles

No Adds

WZBZ/Atlantic City. NJ

PD: Ted Noah
4 BLU CANTRELL “Hit”

KQBT/Austin, TX
PD: Scooter B. Sievens
APD: Mark McCray

EVE F/GWEN STEFANI “Flow"

TOYA
[2iag HIGH ‘Woul
DEBELAH MORGAN “Reanember”

KiSV/Bakersfield, TA *
PD: Bob Lewis

APD/MO: Picazzo

40 AGU'LERA UL “Lady’

3 112 P
2 EvVe F/GNEN STEFA!II Slow’

WERQ/Baltimore, MD *
PD: Dion Summers
APD: Neke At Night
MD: Darren Brin
No Adds

WBHJ/Birmingham, AL *
PD: Mickey Johnsan

APD/MD: Mary Kay
51 LIL' JON
1 E\‘t‘fs F/GWEN STEFAM Blow™

WJMN/Boston, VA *
Station Mgr.: Cadillac, Jack
APD: Dennis D'Heron
MD: Michelle Wililam::

No Adds

WSSP/Charleston, SC
PD: Kelli Reynolds
No Adds

WBBM-FM/Chicage, IL *
PD: Todd Cavanah
MD: Erik Bradley
7 MISSY ELLIOTT "Frea”
3 AquLERA L
1 & J0JO "7
R SIMPSON nrasusx

KZFM/Corpus Christi. TX™
PD: Ed Dcanas

MD: Ariene Madali
PROJECT PAT “Chicken”

—~oonm

K ame -
EVEE F/gWEN ‘TEFANI “Blow'
STELLA SOLI \L Klss

KQKS/Denver-Bouldes, CO *

PD: Cat Collms

MD: John E. K;
10 EVE F/GWEN STEFANI “glo¥
MX *Sunshine”
AVANT “Get"

KXUU/Denver-Boulder, CO
PD: wchael ngm

Girls™

RES|
ClTV HIGH Wnulﬂ
PROJ{CT PA' 'Chlckzn'

KPRR/EI Paso, TX *

PD/MD: Victor Starr
No Adds

WBTT/Ft. Myers, FL
PD: Ba Matthews
AGUILERA, LIL'. “Lady
CITY HIGH “Weuld®
OMX “Sunshine™

WCKZ/Ft. Wayne, IN
DM: Bob Shannon
PD/MD: Bobhy Corona
ss R KELLY "Fsetn”
18 GB FINEST FINAS "Wally”
1 MISSY ELLIOTT “Freak
PROJECT PAT “Chicken™
13 SUNSHINE ANDERSON “Hizro”
10 DMX *Sunshing™

TRICK %Anlnv “House”

“Until™

ST

JENNIFER LOFEZ “Play”
ANGIE MARTINEZ "Suavemnente”

WJFX/Ft. Wayne, IIP N
PD: Phil Becker
MD: Weasel

EVE F/GWEN STEFANI w"
AGUILERA. LIL"  “tady™

|
KBOS/Fresno, CA™
PD: E. Curtis Johnson
APD: Greg Hoftman

MD: Travis Loughran

16 E£VE F/GWEN STEFAN! "EDs”
13 XZUBIT “Back™ 1

KSEQ/Fresno, CA *
PD: Tommy Del Rio
MD: Jo Ja Lopez

B KURUPT FINATE 0066 Wls
1 CASE “Missing”

DN our
PROJECT PAT “Chicken™

CHR/Rhythmic

Reporters

Stations and their adds listed alphabetically by market

WJMH/Greensboro, NC *
DM/PD: Brian Douglas

APD: Kendall 8

MD: Boogie D

33 JARUI

18 ULBOWWgW “Puppy”
17 DMX "Sunshine”

WIMXMartford, CT *
DM: Sleve Salhany

APD/MD: David Simpson
2 JAY-Z F/R KELLY “Guitty”

KIKi/Honolulu, HI *
PD: Fred Rica

MD: Pablo Sato

L nswm svmm “Blow”

RD. "
WILD ORCHU) S(ul(ennq

KXMEMonofulu, HI *
PD: Jamie Hyatt
MD: Kevin Akitake

2 MALINA "Swe”
LIL ROMEO "Baby”

KBXXHouston-Galveston, TX *

Interim PD/MC: Kason Powell
9 112 “Peaches”
9 TANK “Deserve”

KPWR/Los Angeles, CA *
VP/Prog: Jimmy Steal
APD: Damion Young
MD: E- Man
10 12

7 CHICO&COOLWADDA ngh
1 JAY-ZF/R KELLY “Guity”

KLZKAL ubbeck, TX
PD: Tony Manero
MD: Jackie James

15 EVE FKSWEN STEFANI “Biow"
JAHENM

Yo
Wi oncmn “Stutenng”
£0 “Lagoance

RASHI EEDA
ANGIE MART NEZ “Coast”

KXHT/Memghis, TN *
PD: Lee Cagle
MD: Devin Steel
2 JT MONEY "Hi-Lo™
2 LU JON. "B
504 BOYZ “Telf”
GANGSTA BOO *Paid”

KHTN/Merced, CA

PD: Rene Roberts

APD/MD: Drew Stone
ANG‘!‘ DMARYINEZ “Coast”
DEBELAH M RGANP Remember™

§ 2PAC “Unti LiL B0W WOW. . “Puppy”
PHDJECT PAT “Chicken’
.
KTHTHouston-Galveston, TX WPOW/Miami, FL *
PD: Russ Allen -
MD: Sana G PD: Kid Curry
6 B W APD: Tany The Tiger
EDENS CRLISH Vourse MD: Eddie Mix

EVE F/GWEM STEFAN! “Blow™
ANGIE MARTINEZ “Coast”

WHHH/ndianapolis, IN *
PD: Scoft Wheeler

MBD: Carl Frye
No Adds

WJBT/Jacksonville, FL *

PD: Aaron Maxwell
No Adds

WXIS/Johnson City, TN
PD: Blade Michaels

MD: Todd Ambrose
WILD ORCHID “Stuttering”

KLUC/L.as Vegas, NV *
PD: Cal Thomas

APD: Mike Spencer

MD: J.B. King

33 AGUILERA. LIL".. “Lady"

2 ANGIE MARTINEZ ol

STELLA SGLEIL “Kiss™
CASE “Missing

KHTELittle Rock, AR *
Dir/Prog.: Larry LeBlanc

MD: Peter Gunn
B FIGWEN | STEFAN! “Blow™

N E R.D. LaPnance
DIRTY “F

21 BLU CANTRELL “Hit”

3 FRAGMA Evevynmo

2 KELLY
ANGE MARTINEZ “Coast”
CASE "Missing™

KTTB/Minneapolis, MN *
PD: Scrap Jackson
MD: Lauri Janes
2 EVE FGWEN STEFAN) “Blow”
2 ANGIE MARTINEZ “Coast”
N.ER.D. "Lapdance”

KDON/Monterey-Safinas, CA *
PD: Dennis Martinez
15 AGLILERA, LIL".. “Lagy”

WJWZ/Muntgumery, AL

PD/MD: D-R
20 EVE F/GWEN STEFANI “Blow™

WKTU/New York, NY *
VP/Ops.: Frankie Biue

MD: Geronimo
BRITNEY SPEARS “Let"

WQHT/New York, NY *
PD: Tracy Cloherty

MD: Sean Taylor

B¢ e Lers

8w
7 PUBLIC NOUNCEMENT “Man”

REDMAN F/DJ XOOL “Dirty”™

WNVZ/Norfolk, VA *
PD: Don London

MD: Jay West

129 AGUILERA, LIL"*L;

La
JAY-Z F/R. KELLY Gu ity
CITY MIGH “Would™

KBAT/Odessa-Midland, TX
PD: Lec Caro

MD: DJ Slo-Mation
AGuu.ERA L '_Laay"

BR ITNEY SPEARS Lcl

KKWD/Okiahoma City, 0K

PD: Steve English
2PAC “Unti”

CITY HIGH “Would™
ANGIE MARTINEZ ~Coast™
KQCH/Omaha, NE *

PD: Erik Johnson
AGUILERA_ UL' | lagy”
TKAS

OU 1A
STELLA SOLEIL Kiss”

e

WJHM/Driando, FL *
Dir/Dps./PD: John Roberts
APD: Stevie DeMann

MD: Jay Love

1 AGUILERA, LIL'.. "Lagy
CASE "Missing”

WPYO0/Drlando, FL *
PD: Phil Michaels
MD: Vic The Latine

24 MISSY ELLIOTT “Freak”
1 LUDACRIS ~Southern™

SAFRI DUO “Borgo

KCAQ/Oxnard-Ventura, CA *
APD: Big Bear
MIJ Erika
EVE FIGWEN STEEAN! Slow”
14 816 PUNISHER
KERD "
AigiE MAR et ot

EE

KKUU/Palm Springs, CA
PD: Pattie Moreno
MD: Noise

EVE F/GWEN STEFAN\ Bow

BKG PUNISNEH “Rolt”

KKFR/Phoenix, AZ *
PD: Bruce S1. James
APD/MD: Charlie Huern
2 CITY HIGH "Waulg"
2 SILKK THE SHOCKER “P0p™
CHICO & COOLWADDA "High™
LI MO “Superwomar™

KXJM/Portiand, OR *
Dir/Prog.: Mark Adams
APD: Mario Devoe

MD: Pretty Boy Dontay

31 E‘gx FIGWEN STEFAN! ~Blow

“Break™
2 XZIBIT “Back™

WWKX/Providence, R *
PD: Jerry McKenna

MIJ Bradley Ryan
mwwz “Nideo™

“D
EVE F/IGWEN iYEFAN\ “Biow”
ANGIE MARTINEZ “Coast™

KWNZ/Reno, NV *

PD: Bill Schulz
5 AGUILERA LIL Lady"
112 “Paac c

“Unti
BRITNEY SPEARS Let”

KGGi/Riverside, CA *
PD: Jesse Duran
Interim MIJ DDM
16 AGUILE!
5 szst r,ms wany
STELLA SOLEIL “Kiss”
112 Paacnes

KBMB/Sacramento, CA *
Dir/Prog.. lbrahim “Edro” Jam
APD/MD: Big Kid Baotz

16 EVEF/GWEM STEFAN “Blow"

3 NER
1 BIG PUNISLP;?R “Roli”
YHA LINKS “Best”

BB

LIL' JON '5h'
ANGIE MARTINEZ “Coast”

KSFM/Sacramento, CA *
PD: Byron Kennedy
MD: Makelsna Russ

E R D. ance

N ¥
EVE F/GWEN STEFANI low"

WO0CQ/Salisbury, MD
PD: Wookie
MD: Deelite

EVE F/GWEN STEFANI “Blow™

SNoOl “Lay’
LIL BOW WOW. “Puppy”

KUUU/Satt Lake City, UT *
DM: Kayvon Moliee

MD: Zac Davis
3 JENNIFER LOPEZ “Play”
DMX * 3

unshing

CITY HIGH ~Would™
STELLA SCLEIL “Kiss™

KBBT/San Antonio, TX *
PD: J.D. Gonzalez
APD: Danny 8
MD: Romeo
No Adds

KTFM/San Antonio, TX *
interim PD/NID: Steve Chavez
2 JT MONEY “Hi-Lo"

1 QUTKAST “Clean”

N.ER.D. “Lapdance”
EVE F/GWEN STEFANI "Blow”

KWIN/Stockton, CA *
VP/Prog.: John Christian
PIJ/MD Louie Cruz

XHTZ/San Diego, CA *
OM/PD: Lisa Karsting
MD: Dale Sohvan

8 NERD. " 112 "Paaches
2 EVE F/GWEN STEFANI Bluw 6 AZUL AZUL Bomba'
1 ANGIE MARTINEZ “Ci
WHO YOU CALLIN'. Snamy SUNSHINE ANDERSON Heard”
RI BENET S d

KMEL/San Francisco, CA * I Bw W Fupey”
VP/P Michael Martin
Apuiﬁfn mé...."k..m WLLD/Tampa, FL *

2 LI joN -
SCTie Shooken “Pop” :gh_')g:::;:“a"

UL BOW WDW 'Pupn

* MO “Supi EVE FGWER STEFANI “Blow™
EVE FGWEN STEFANI “Blow”
CITY HiGH “Would™
OMX “Sunshine”

somoo

KOHT/Tucson, AZ *
PD: Paco Jacoba

KYLD/San Francisco, CA * MD: D-Wayne Chavez
VP/Prog.: Michael Martin 12 AGUILERA LIL Law
APD/MD: me .nm Arcner SANGIEMAR TINEZ oo

19 AGUILE Laoy” EVE F/GWE'\(I’STEFANI Blow
10 KUF(LIPT F/NATE DOGG | 'Walls UL BOW LI o
2 EVE F/GWEN STEFANI -

A s
RGN Y AR o

KWW\V/San Luis Obispo, CA

KBLZ/Tyler-Longview, TX
PD: Craig Marshall

PD/MD: Luscious ice

MD: Suave Javi 45 (1L JON. "Bia"
10 CASE “Missing* N.E.A.D. “Lapdance”
TTY HIGH “Would™ MEMPHIS BLEEK “Do’
TRICK DAODY *House™ RASHEED “Chain®

STICKY FINGAZ “Ghet

N S\ll&mgl/m S slnw
KUBE/Seattle-Tacoma, WA S Gl
OM: Shellie Hart
PD: Eric Powers

APD/MD: Julie Pllat
13 MISSY ELLIOTT “Frea)

WPGC/Washington, DC *
4 EVE FGWEN STEFANI B\nw

PD: Jay Stevens
? gU:léHIJInE ANDERSON “Heard™ MD: Thea Miichem

No Adds

KSYR/Shreveport, LA
PD: Howard Clark
MD: Craig Coaper

AGUILERA, LIL". “Lady
JAGGED EDGE “Promise™
AZUL AZUL “Bomba®

KDGS/Wichita, KS *
PD: Greg Williams

MD: Jo Jo Collins

3 EDEN'S CRUSH “Yoursei™

* = Mediabase 24/7 monitored

73 Total Reporters
73 Current Reporters
72 Current Playlists

Reported Frozen Playlist (1):
WOWZ/Utica-Rome,NY

wwWwW americanradiohistorv com
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JOE {/MYSTIKAL Stutter (Jive)

1

2

3

4

5

6

I

8

9

10

11 JANET All For You (Virgin)

12

13

14 112 It's Over Now (Bad Boy/Arista)
15

16 JON B Don'tTalk (Edmonds/Epic)
17 MONICA Just Another Girl (Epic)
18

19

20

21

22 R. KELLY Fiesta (Jive)

23

24

25

26

27

CRAZY TOWN Butterfly (Columbia)

29 SHAGGY Angel (MCA)

=== o e . e

QB FINEST {/NAS Oochie Wally (Columbia)
JA RULE f/LIL’ MO... Put It On Me (Murder Inc./Def Jam/IDJMG)

DESTINY’S CHILD Survivor (Columbia)
JAGGED EDGE Promise (So So Def/Columbia)

JAY-Z Change The Game (Roc-A-Fella/IDJMG)

DAFT PUNK One More Time (Virgin)
TRICK DADDY Take It To Da House (Slip-N-Slide/Atlantic)

MOS DEF/NATE DOGG Oh No (Rawkus/Priority)
EVE Let Me Blow Ya Mind (Ruff Ryders/Interscope)
28 OUTKAST So Fresh, So Clean (LaFace/Arista)
30 DARUDE Sandstorm (Groovilicious/Strictly Rhythm)

[
{% ﬂ‘ 36 CHR/Rhythmic Mix Show Reporters

NN A T T

LUDACRIS Southern Hospitality (Def Jam South/IDIMG)
NELLY Ride Wit Me (Fo'Reel/Universal)

EVE Who's That Girl (Ruff Ryders/Interscope)
SNOOP DOGG Lay Low (No Limit/Priority)
MYSTIKAL {/NIVEA Danger (Been So Long) (Jive)
JAY-Z | Just Wanna Love U (Give It...) (Roc-A-Fella/IDJMG)
MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/FEG)

SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic)
OUTKAST Ms. Jackson (LaFace/Arista)
KOFFEE BROWN After Party (Arista)
BEATNUTS No Escapin’ This (Loud/Columbia)

KQBT/Austin, TX KSEQ/Fresno, CA
KISV/Bakerslield, CA KIKI/Honotulu, HI
WBHJ/Birmingham, AL KXME/MHonolulu, HI

WJMN/Boston, MA KBXX/Houston-Galveston, TX
WBBM/Chicago, IL KLUC/Las Vegas, NV
KZFM/Corpus Christi, TX | KPWR/Los Angeles, CA
KPRR/EI Paso, TX KXHT/Memphis, TN
WJFX/Ft. Wayne, IN WPOW/Miami, FL
KBOS/Fresno, CA KDON/Monterey-Salinas, CA

WQHT/New York, NY
WNVZ/Norfolk, VA
KQCH/Omaha, NE
WPYO0/Orlando, FL
KCAQ/Oxnard-Ventura, CA
KKFR/Phoenix, AZ
KXJM/Portland, OR
WWKX/Providence, Rl
KBMB/Sacramento, CA

Contributing Stations

KSFM/Sacramento, CA
KTFM/San Antonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLO/San Francisco, CA
KUBE/Seattle-Tacoma, WA
WLLD/Tampa, FL
KOHT/Tucson, AZ
WPGC/Washington, 0C

The Century Plaza Hotel & Spa
Los Angeles, California

Register NOW at
www.rronline.com

-

z LTI

rock: “Let Me Blow Ya Mind”

EVE rrowen sTeramr Lot Rutf Rydlers/
Interscqoo

Ruff Ryders introduced the world to an emcee who has become one of the most antici-
pated queens of hip-hop. A seff-described “pit bull in a skirt,” Eve made a splash with her
multi-Platinum debut, Let There Be Eve ... Ruff Ryders’ First Lady. This multitalented Philly
native will revisit the top spot with her sophomore project, Scorpion. The blonde-haired
bandit opened eyes and ears with Scorpion's lead single, “Wha's That Girl.” Now Eve’s
keeping your attention with the followup, “Let Me Blow Ya Mind,” featuring No Doubt's
leading lady, Gwen Stefani. ® The two singers join forces to draw listeners onto the dance
floor. Eve and Stefani turn wallflowers into wildflowers, leaving fans with no choice but to
move something. “Drop your glasses, shake your asses/Face screwed up like you having
hot flashes,” rhymes Eve. Her rhymes are as bold as she is. Not one to bite her tongue in
hesitation, Eve says exactly what's on her mind. She can appear to be a tame kitty, but this
cat's got claws: “Which one, pick one, this one's classic/‘Red from blonde?’ Yeah bitch. I'm
drastic.” @ Eveisas real as her rhymes. Such street cred means a lot to fans who awaited
her return. Eve and Stefani acknowledge that fact in the catchy hook of “...Mind"™ “You
knew | had to give you more, its only been a year/Now I've got my foot through the door,
and | ain’t going nowhere/It took a while to get me here, and I'm gonna take my time/Don't
fight that good shit in yo ear and let me blow ya mind.” @ In “Let Me Blow Ya Mind,” the
first lady of Ruff Ryders gives a performance deserving of a standing ovation thanks to her
feisty "tude and assurance. From red to bionde, Eve’s hair color is as diverse as her person-
ality. Her saucy technique, rugged flow and chic image complement her overall style. Though
Cleverly disguised as a tame pussycat, don't be fooled — Eve can survive in a pound popu-
lated with the biggest and toughest dogs. — Renee Bell

Asst. CHR Editor

WNDUSTRY] /(1) 7]43,

| WBBM-FM (B-96)/Chicago
Asst. PD/MD Erik Bradley

I've been the Asst. PD/MD of B-96 since Oct. 18, 1993. Todd Cavanah hired me as his
Music Director after he was promoted to Program Director in July 1993. Since moving to
Chicago | have had the honor of selecting music for one of the greatest radio stations in
history. I'm blessed to be in such a great position. I've often said | wouldn't be able to find a
better job in radio than | have right now. | still believe it to be true to this day. Most of the
credit for that goes to Todd; our General Manager, Don Marion; Eddie & Jobo (B-96's legend-
ary morning team); Marketing Director Michael Biemolt; and our company, Infinity Broad-
casting. There are still several challznges to meet before we are gratified (but | don’t want to
reveal the playbook!). It's an exciting time for music, the industry and for B-96! Stay tuned
for further details!

www.americanradiohistorv.com
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—‘—-——-l‘—:“t!_‘l' s W T Y T R L5 R o T O B B Jﬂﬁk'ﬁ'—‘-—-w.\.-&aﬂ
Most Pla yed Recurrents 1
|
OUTKAST Ms. Jackson (LaFace/Arista) ;
oo 1 NEXT Too Close 51 INOJ Love You Down
JAY-Z | Just Wannal ove U...(Roc-A-Fella/IDIMG) 2 NOTORIOUS B.1.G. Hypnotize 52 R. KELLY Bump And Grind
: i y 3 NOTORIOUS B.L.G. Mo Money Mo Problems | 53 NOTORIOUS B.1.G. Going Back To Cali
LUDACRIS What's Your Fentasy(Def Jam South/IDJMG) 4 GINUWINE Pony 54 JUNIOR MAFIA Get Money
SHAGGY It Wasn't Me(MCA) 5 2PAC f/DF. DRE California Love 55 DESTINY’S CHILD No No No
——-— _ . 6 NOTORIOUS B.1.G. Big Poppa 56 SILK Freak Me
3LW No More (Baby 'ma Do Right) (Epic) 7 LUNIZ | Got 5 0n It 57 BEASTIE BOYS Brass Monkey
DESTINY’S CHILD Indépendent Women Pt. 1(Columbia) 8 USHER You Make Me Wanna.. 58 K.P. & ENVY! Swing My Way
: 9 NOTORIOUS B.1.G. One More Chance 59 OUTKAST Atliens
DREAM He Loves U Not(Bad Boy/Arista) 10 DR. DRE Nuthin’ But A G’ Thang 60 H-TOWN Knockin’ Da Boots
= 11 FUGEES Killing Me Softly 61 PUFF DADDY & FAMILY All About The Benjamins
MYA Case Of The Ex (Whatcha...) (University/Interscope) 12 112 Ony You 52 MASE What You Want
JA RULE F/CHRISTINA M""Aj Between...(Murder Inc./Def Jam/IDJMG) 13 2PAC f/JODECI How Do You Want It 63 SNOOP DOGGY DOG Who Am | (What's My Name)?
: . 14 K-Cl & JOJO All My Life 64 FOXYBROWN 'l Be
NELLY E].(Fo’ Reel/Universal) 15 PUFF DADDY {/F. EVANS & 112 65 DEBBIE DEB When | Hear Music
DR. DRE The Next Fplaode(Aﬂermath/lnterscope) 16 MONTELL JORDAN This Is How We Do It 66 FUGEES Ready Or Not
17 TIMBALAND & MAGOO Luv 2 Luv U 67 SWV Weak
JAY-Z Big Piripin’ (Roc-A-Fella/IDJMG) 18 LL COOL J Doin’ 1t 68 SHAGGY Boombastic
] i 19 LIMP BIZKIT N 2 Gether Now 69 TLC Waterfalls
g LA ek G ) 20 BRIAN MCKNIGHT Anytime 70 DIGITAL UNDERGROUND Humpty Dance
PHNK Most Cirls(LaFace/Afista) 21 BLACKSTREET No Diggity 71 LIL’ KIM & FRIENDS Not Tonight
22 MARY J. BLIGE Real Love 72 DIGITAL UNDERGROUND Freaks Of The Industry
NELLY Counﬂtgw Brammar (Fo’ Reel/Universal) 23 FREAK NASTY Da’ Dip 73 1CE CUBE It Was A Good Day
winrs 25 DRU HILL In My Bed 75 JON B. They Don't Know
R. KELLY | Wish(Jive) 26 NAS If | Ruled The World 76 SALT-N-PEPA Push It
| 27 BONE THUGS-N-HARMONY Tha Crossroads 77 QUAD CITY DJ’'S C'Mon N’ Ride It
i RUFF ENDZ No More Epic) 28 LL COOL J Lougin 78 TLC Baby-Baby-Baby
1 s|suo Thong Song (Dragon/Def Soul/iDJMG) 29 USHER Hice And Slow 79 GEORGE CLINTON Atomic Dog
g ? | 30 ROB BASE & D.J. E-Z ROCK It Takes Two 80 BLACKSTREET Don't Leave
MYSTIKAL Shake Ya Ass(Jive) ! 31 112 Cupid 81 HOUSE OF PAIN Jump Around
§ | 32 ICE CUBE We Be Clubbin’ 82 TONE-LOC Wild Thing
s s T R S S s L 33 PUFF DADDY f/MASE Can't Nobody Hold Me Down | 83 LL COOL J | Need Love
34 KEITH SWEAT Twisted 84 GROOVE THEORY Tell Me
W - 35 BUSTA RHYMES Put Your Hands Where... 85 PLANET SOUL Set U Free
™ 36 2PAC D2ar Mama 86 ROME | Betong To You
Go:ng For Adds 410071 | 37 2PAC Keep Ya Head Up 87 MC SHY D Shake It
; 38 NOTORIOUS B.1.G. Juicy 88 NAUGHTY BY NATURE 0.P.P.
39 SNOOP DOGGY DOG Gin And Juice 89 NAUGHTY BY NATURE Hip Hop Hooray
) , . 40 TLC Creep 90 LL COOL J Around The Way Girl
3LW Playas Gon’ Play (Epic) _ 41 METHOD MAN {/M. BLIGE I'll Be There For.. | 91 TOTAL What About Us
FAITH EVANS f/CARL THOMAS Can't Believe (Bad Boy/Arista) 42 WRECKX-N-EFFECT Rump Shaker 92 CANDYMAN Knockin' Boots
K-Cl & JOJO All The Things... (MCA) 43 2PAC | Get Around 93 AALIYAH One In A Million
] 44 PAPERBOQY Ditty 94 BOYZ Hl MEN I'll Make Love To You
MYSTIKAL Jump (Jive) o 45 MARK MORRISON Return Of The Mack 95 WILL SMITH Gettin’ Jiggy Wit it
ST. LUNATICS Midwest Swing (Jus’ Family/Universal) 46 MARIAH CAREY Fantasy 96 SNOOP DOGGY DOG Ain't No Fun
VANESSA AMOROS! Absolutely Evarybody (Universal) 47 GHOST TOWN DJ'S My Boo 97 MARIAH CAREY Always Be My Baby
: 48 D.J. KDOL Let Me Clear My Throat 98 LIL SUZY Take Me In Your Arms
XZIBIT Fro!n To Back (Loud/Columbia) 49 KEITH SWEAT Nobody 99 DR. DRE Dre Day
50 WARREN G. & NATE DOGG Regulate 100 69 BOYZ Tootsie Roll
Reg'Ster nO_W f.0r Music Meetmgh tre mdustry_s No. 1 ' A 4 Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
online destination for new music: www.rronline.com M : )*/ Networks. Top 100 Power Gold is based on YTD monitored airplay data. © 2001, R&R Inc.

Custom manufacturers of

Stickerse*Decals*Statics

Call us for all your Promotional Product needs
1.888.768.4259 *» www.images-ink.com ¢ e-mail: Inksales@images-ink.com
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WKTU/New York
Clear Channel
(212) 649-5300

Blue/Geronimo

12+ Cume 2,469,900 FORS:
PLAYS
W TW  ARTIST/TITLE
70 73 SHAGGY/Angel
62 71 DEBORAH COX/I Never Knew
69 70  JENNIFER LOPEZ/Love Qon't Cost

53 57  [AMIA/Stranger In My House
51 56  MARTIN AGUILERA/Nobody Wants
39 50  ATC/Around The World.
69 48  MODJD/Lady (Hear..)
33 41 AZUL AZUL/LaBomba
37 40 JANET/AIFor You
38 40  SARINAPARIS/Look AtUs
37 39  DAFT PUNK/One More Time
42 36 DESTINY'SCHILD/Survvor
17 35  AGUILERA. LIt Aady Marmalade
21 33 SAMANTHA MUMBA/Gotta Tell You
24 30  SHAGGY/It Wasn'tMe
31 27 DREAMMe Loves UNot
24 27 'NSYNG/This| Promise You
34 27 3LWMNo More (Baby...)
28 27 MELANIE C/ Turn To You
24 22 ANASTACIA/'m Qutta Love
17 18 IAN VAN DAHL/Castles In The Sky
13 18 FRENCH AFFAIR/My Heart Goes
21 18 'SAMANTHAMUMBA/Baby, Come Over...
26 18 LIONEL RICHIE/Angel
13 17 ALICE DEEJAY/Better Ott Alone

5 16 JENNIFER LOPEZ/Play
17 14 DABUZZ/Let Me Love You
14 14 SUNSHINE ANDERSONMHeard 1 Ali Befare
11 14 DYNAMIX/Don't Want...
12 13 SONIQUEN! Feels So Good
13 13 AALIYAH/Try Agan

9 13 TONIBRAXTON/He Wasn't Man.
14 13 HOUSTON & (GLESIAS/Could | Have This...
9 12 LARAFABIAN/ Wilt Love Again

15 12 ENRIQUE IGLESIAS/Be With You

8 11 DESTINY'S CHILD/Jumpin' Jumpin'
15 10 MADONNA/Don't Tell Me

6 10  UNDERGROUND PROJECT/Sumynier Jam
6 9 MARCANTHONY/You Sang To Me

5 8  DESTINYSCHILD/Say MyName

Gl {000}
90447
87969
86730
70623
69384
61950
59472
50799
49560
49560
48321
44604
43365
40887
37170
33453
33453
33453
33453
27258
23541
23541
22302
22302
21063
19824
17348
17346
17346
16107
18107
16107
16107
14868
14866
13629
12390
12390
1151

9912

WOQHT/New York

CHR/Rhythmic Playlists

Emmis

(212) 229-9797

Ciohesty/Taylor

12+ Cume 2,482,000

PLAYS

LW TW  ARTIST/TITLE

51 51  R.KELLYfFiesta

50 46  QBFINESTF/NAS/Oochie Wally
45 46 JARULE/LIL MO../Put It On Me
29 44 112/Peaches And Cream

45 44 DJCLUE/Back To Life

43 41 112/1t's Over Now

32 41 FAITHEVANS/CARL../Can't Believe
38 40  JAGGEDEDGEPromise

40 39 LUDAGRIS/Southern Hogpitality
34 37 SUNSHINE ANDERSONMeard It All Before
41 35  SNOOPDOGGAay Low

43 35  DESTINY'S CHILD/Survivor

38 33  JAY-Z/Change The Game

34 33 LIL'MO/Superwoman
»30 32 JAY-ZF/R.KELLY/Guilty Untii...

24 30  MISSYELLIOTT/Get Ur Freak On
37 30  EVEWho's That Girl

33 29 CASEMissing You

7 28 a G.DEPALetsGetlt

26 28 JOEF/MYSTIKAL/Stutter

31 27 MEMPHIS BLEEK/Is That Your Chick
26 27  ICONZ/GetCrunked Up

35 26 EVEF/GWEN STEFANI/Let Me Blow Ya Mind
23 26  JANEV/AIFor You

25 26 MUSIQLove

7 24 SHAGGY/Agel

26 23 OUTKAST/SoFresh, So Clean

18 20 TANK/Maybe| Deserve

14 18 TRICK DADDY/Take It To DaHouse
19 18 LUDACRISHo

15 18  ANGIE MARTINEZDem Thangs
17 16 FUNKMASTERFLEX/Good L ife
10 14 INDIAARIEAideo

21 14 NERDapdance

23 13 JADAKISS/Put Your Hands Up

5 11 RKELLY/AWoman's Threat

3 10  2PAC/Until The End DI.

15 10 SNOOP DOGG/Snoop Dogg

8 10  MYA/CaseQf The Ex

8 10  NEXTMWiey

Gl {000}
83028
74888
74888
71632
71632
66748
66748
65120
63492
60236
56980
56980
53724
53724
52096
48840
48840
47212
45584
45584
43956
43956
42328
42328
42328
39072
37444
32560
30932
29304
29304
26048
22792
2792
21164
17908
16280
16280
16280
16280

KPWR/Los Angeles

Emmis

(818) 953-4200

Steal/Young/E-Man

12+ Cume 1,804,700

PLAYS

LW TW  ARTIST/HTLE GI (000)
74 76 KURUPT F/NATE DOGG/Behind The Walls 63688
74 73 SNOOPOOGGAay Low 61174
48 67  JAY-Z/Change The Game 56146
56 64  EMINEM/Diug Ballad 53632
70 63  MOSDEF/NATE DOGG/Oh No 52794
40 61 XZIBIT/Get Your Walk On 51118
67 58  LUDACRIS/Southern Hospitality 48604
55 53 QBFINESTF/NAS/Occhie Wally 44414
41 52 SUNSHINE ANDERSON/Heaid It All Before 43576
S0 51 NELLY/Ride Wit Me 42738
51 S0 MYSTIKAL F/NIVEA/Danger {Been So..) 41900
49 47 JOE F/MYSTIKAL/Sturter 39386
42 46 JARULEAIL MO./Putit Dn Me 38548
60 43 SHAGGY/Angel 36034
7 37 1121's Over Now 31006
32 37 MISSYELLIQTT/Get (yr Freak On 31006
32 37  SHAGGY/It Wasn'tMe 31006
37 36  EVEF/GWEN STEFANYLetMeBlowYaMind 30168
26 29 JANET/AIl For You 24302
52 26 JAY-ZNJusiWanna Love.. 21788
26 26 TALIBKWELYHI TEK/The Blast 21788
24 24 JAGGEDEDGE/Promise 20112
14 24 SILKKTHE SHOGKER/Pop Lockin 20112
27 23 KOFFEE BROWN/After Party 19274
3 20 OUTKASY/SoFresh, SoClean 16760
19 18 BEATNUTSMNoEscapin' This 15084
9 16 JERMAINE OUPRI/Lay You Down 13408
15 16 K-Ci&JOJO/Crazy 13408
12 16 R.KELLY/Festa 13408
15 14 NERD./tapdance 11732
8 12 MR.SHORTKHOP/Dollaz, Drank & Dank 10056
111t XZIBIT/X 9218
7 10 a 112/Peaches And Cream 8380
14 10 PROJECT PAT/Chickenhead 8380
9 8 NELLYEL 6704
- 7 a CHICO & COOLWADDAHIgh Come Down 5866
3 7 LADYSAW/SonOfAB*'ch 5866
7 7 OUTKASTMS.Jackson 5866
2 6 MYSTIKAL/Shake YaAss 5028
3 6  THALINKS/TheBest You Can 5028

WBBM/Chicago

Infinity

(312) 844-6000

Cavanah/Bradley

12+ Cume 1,387,100
PLAYS
W TW  ARTIST/TITLE
50 83  DESTINY'S CHILD/Survivor
81 83  NELLY/Ride Wit Me
80 83  MONICA/JustAnothet Girl
83 82  JARULEAILMD../Putit DnMe
55 79 LENNYKRAVITZ/Again
81 77 MYSTIKAL F/NIVEA/Danger (Been So...)
41 51 EVE/Who's That Girl
50 50  R.KELLY/Fiesta
48 44  SHAGGY/Angel

18 44 JOEFMYSTIKAL/StLtter
50 44  K-CI& JOJO/Crazy

- 43 JAGGEDEDGEPromise

2 40 MARTIN F/AGUILERA/Nobody Wants.
69 38 CASHMONEY. /Project Chick
53 38 JANET/AIFor You
40 36  JENNIFER LOPEZ/Love Don't Cost. .
81 35  LUDACRIS/MWhat's Your Fantasy
16 34  MYA/Case Of The Ex
34 30 DR.DRE/The Next Episode
30 30  TYRESE/ Like ThemGitls

11 28 TAMIA/Stranger In My House

9 26 JARULEF/C. MILIANBetween Me And You
8 26 OLIVIABizounce
22 18 DESTINY'S CHILD/IndependentWomen .
48 16 ATC/Around The World.
36 16 SARINA PARIS/Look At Us
18 15 DREAMMeLoves UNat
20 15 EDEN'S CRUSH/Get Over Yourselt
31 15 JENNIFERLOPEZ/Play

15 15 SHAGGY/It Wasn't Me
2115 JAY-Z/1 Jus! Wanna Love..
45 15 MYAfFree
36 14 DUTKAST/MSs Jackson

17 14 DREAM/This Is Me

12 11 LILKIMF/SiSQOMHow Many Licks
- 11 DEBELAHMORGAN/I Remember
9 11 NELLY/Country Grammar

12 10 3LW/No More (Baby..}
23 9 CRAZY TOWN/Butterfly
10 9 NELLYEL

Gl (000)
§3701
53701
53701
53054
51113
49819
32997
32350
28468
28468
28468
27821
25880
24586
24586
23292
22645
21998
19410
19410
18763
16822
16822
11646
10352
10352
9705
9705
9705
9705
9705
9705
9058
9058
mz
77
M7
6470
5823
5823

KMEL/San Francisco

Clear Channel

(415) 538-1061 KMEL‘IAMS
Mariin/Aure o e (38

12+ Cume 731,900

PLAYS

LW TW  ARTIST/TITLE Gi {000)
71 71 OBHNEST F/NAS/Gochic Wally 24850
62 66 SNOOPDOGG/AayLow 23100
57 66  LUDACRIS/Southem Hospitality 23100
54 §6  112/tsOverNow 19600
42 §3  JAGGED EDGE/Promise 18550
48 51 SUNSHINE ANDERSON/Heard It Ali Before 17850
32 50  MISSY ELLIOTT/Get Ur Freak On 17500
49 42 LUCY PEARLYou 14700
31 41 MOSDEF/NATE DOGG/Oh No 14350
46 41 MYSTIKAL F/NIVEA/Danger (Been So...) 14350
43 39 NELLY/Ride Wit Me 13650
53 35 EVEMho's That Girl 12250
32 31 SNOOPDOGG/Snoop Dogg 10850
29 29 JOE FMYSTIKAL/Stutier 10150
24 28 AVANT/MyFirst Love 9800
37 27 JARULE/LIL MO../PutitOn Me 9450
29 26  DESTINY'SCHILO/Survivor 9100
40 26 JONB/Don't Talk 9100
29 25  KURUPT F/NATE DOGG/Behind The Walts 8750
27 23 2PAC/Until TheEnd Dt.. 8050
17 23 MEMPHIS BLEEK/is That Your Chick 8050
21 23 XZIBITX 8050
32 23 KOFFEE BROWN/After Party 8050
26 23  PROJECT PAT/Chickenhead 8050
16 22 a LIL'JON../BiaBia 7700
16 22 LUDACR!S/What's Your Fantasy 7700
23 21 JANET/AllFor You 7350
21 21 MUSIQ/Just Friends (Sunny) 7350
25 18 JAY-Z/ JustWanna Love. 6650
27 18 TAMLA/Stianger In My House 6650
12 19 TYRESE/ILike Them Girls 6650
17 18 OUTKAST/So Fresh, So Clean 6300
14 18  JERMAINE DUPRILay You Oown 5250
11 15 JARULEACry 5250
16 13 MACMALLMac-nificent 4550
6 13 DR.DRE/The Next Episode 4550
1 13 TANKMaybe | Deserve 4550
5 12 112/Peaches And Cream 4200
1 12 MUSIQLove 4200
14 12 TRICK DADDY/Take It To Da House 4200

KYLD/San Francisco

Clear Channel

{415) 356-0949

Martin/Archer

12+ Cume 956,300

PLAYS

W TW  ARTIST/TITLE

52 65  NELLY/Ride Wit Me

65 60  112/1t's Over Now

38 58  GIGID'AGOSTINOA fty With You
34 55  SNOOPDOGGNLay Low

44 54 DESTINY'S CHILD/Survivor

63 52 JARULE/LILMO./Pul [1OnMe
45 51 JOE FMYSTIKAL/Stutter

47 50  QBFINESTF/NAS/Qochie Wally
50 49  EVEAWno'S That Girt

66 49 MOS DEF/NATE DOGG/Oh No

50 47 CRAZY TOWN/Butterfly

41 45  DAFT PUNK/One More Time

40 41 JAGGEDEDGEPromise

54 40 K-Cl&JOJO/Crazy

38 35  JANET/AllFor You

10 31 CITY HiGHWhat Would You Do?
30 30  MONICAUust Another Girt

20 28 JONB/MDon't Talk

30 28 MODJO/Lady (Hear...)

39 26 MYSTIKAL FNIVEA/Danger (Been So..)
45 26  SHAGGY/Angel

22 25  TRICKDADDY/Take I To Da House
21 23 DESTINY'SCHILD/Indeperdent Women ..
28 23 JAY-Z/1Just WannaLove

13 20 ALICE DEEJAY/Better Off Alone
17 17 LUDACRIS/Southern Hospitality
14 16 MADISON AVENUE/Don't Call Me Baby
22 15 LUDACRIS/What's Your Fantasy
7 13 JENNIFERLOPEZ/Play

12 13 MISSYELLIOTT/Get Ur Freak On
18 12 JENNIFER LOPEZLove Don't Cosl..
10 12 CHILIHIFLYAs It Love?

12 11 DR. DRE/The Next Episode

20 11 QUTKAST/Ms. Jackson

27 11 3LW/NoMore (Baby..}

9 11 BLAQUEBOS

4 11 3 AGUILERA, LI, ALady Marmaiadé
7 10 BLAQUE/Bring It All fo Me

9 10 JUVENILEMBack That Thang Up

7 10 MyA/CaseOf TheEx.

GI (008)
31460
29040
28072
26620
26136
25168
24684
24200
23716
23716
22748
21780
19844
19360
16940
15004
14520
13552
13552
12584
12584
12100
11132
11132

9680
8228
7744
7260
6292
629
5808
5808
5324
5324
5324
5324
5324
4840
4840
4840

WJMN/Boston
Clear Channe!
(781) 663-2500
McCariney/0'Heron/Witliams
12+ Cume 924,600

MARKET #8

ARTIST/TITLE

OB FINEST F/NAS/Oochie Waily

JOE FAMYSTIKAL/Stutter

K-Cl & JOJO/Crazy

3LW/No More (Baby. )

NELLY/Ride Wit Me

MONICA/Just Another Girl

DESTINY'S CHILD/Survivor

CITY HIGH/What Would You Do?
JARULEALIL MO.. /Put it On Me
FUNKMASTER.. /NELLY/Come Over
SNOOP DOGGAay Low
EMINEM/Bitch Please Part 2
DREAM/MHe Loves U Not

WYCLEF JEAN/Pertect Gentiernan
SHAGGY/Angel

CASEMissing You
LUDACRIS/Southern Hospitality
EMINEM/Drug Bailad

DR. DRE/The Next Episode

JARULE F/C. MILIAN/Between Me And You
EVE F/GWEN STEFANI/Let Me Blow Ya Mind
MYA/Case Of The Ex .
LUDACRISAWhat's Your Fantasy
JAY-Z/1 Just Wanna Love..

NELLY/E).

JUVENILE/Back That Thang Up

UL KIM F/SISQ0MHow Many Licks
702/Where My Gils At?
OUTKASTMs. Jackson

RUFF ENDZ/No More:

DA BRAT F/TYRESE/What'chu Like
DMX/Party Up{Up In...)
OUTKAST/So Fresh, So Clean
BEEN{E MAN FMYA/Girls Dem Sugar
DR. DRE FEMINEM/Forgot About Dre
MISSY ELLIDTT/Hot Boyz

LIL BOW WOW/Bounce With Me
JARULEMotiaHolia

JOE/I Wanna Know

DESTINY'S CHILD/Say My Name

Gl {000)
38520
38092
32956
31672
28248
28248
26964
23540
22684
20544
20544
20116
17976
17548
16692
15408
12840
10272

8988
8988
8988
8560
8132
8132
7704
7276
7276
6848
6848
6848
6420
6420
5992
5564
5564
5564
5564
5564
5564
5136

WPGC/Washington, DC
Infinity

{301) 918-0955
Stevens/Mitchem

12+ Cume 775,900

PGC

PV atd

PLAYS

Lw TW  ARTIST/MITLE Gt (060)
67 63 JARULEALIL MD../PutitOnMe 24192
59 58  SUNSHINE ANDERSON/Heard It All Before 22272
54 58 INDiA ARIEAideo 22272
41 62 DESTINY'SCHILD/Survivor 13968
54 49 JILL SCDTT/A Long Walk 18816
63 48 MUSIQ/Love 18432
52 48 JAGGED EDGE/Promise 18432
38 44 JOE FMYSTIKAL/Stutter 16896
33 41 CASEMissing You 15744
24 32 PROJECT PAF/Chickenhead 12288
42 31 SHAGGY/H Wasn't Me 11904
31 31 LILBOWWOW. /Puppy Love 11804
41 30 ERYKAH BADU/Didn't Cha'Know 11620
33 30 TAMIA/Stranger (n My House 11520
25 29 LUDACRIS/Southern Hosprality 11136
24 29 ALICIAKEYS/Faltin® 11136
23 28 MYSTIKAL FANIVEA/Danger (Been So...) 10752
12 27 R KELLY/Festa 10368
23 21 QUTKAST/So Fresh, So Ciean 10368
26 26 QBFINEST F/NAS/Oochle Wally 9984
27 25 PHILLY'S MOST WANTED/Cross The Border 9600
20 23 MISSYELLIOTT/Get Ur Freak On 8832
27 22 CARL IHOMAS/Emotional 8448
19 21 JAY-Z/lJust Wanna | ove.. 8064
20 19 JAHEIM/Could It Be 7296
8 19 EVEF/GWEN STEFANVEet Me Blow Ya Ming 7296
18 18 SHYNE F/B. LEVY/Bonnie & Shyne 6912
20 18 JAY-ZF/R.KELLY/Guilty Until. 6912
27 16 JANET/Ail For You 6144
16 15 EVEAWho's That Girl 5760
14 15 NELLY/Ride Wit Me 5760
19 13 BLUCANTRELLMit'Em Up Style. 4992
7 13 UL RDMEOMy Baby 4992
9 13 MYSTIKAL/Shake Ya Ass 4992
14 11 QUTKASTMS. Jackson 4224
16 10 KOFFEE BROWN/Atter Party 3840
10 10 TYRESE/ILike Them Girls 3840
12 10 GINUWINE/Thereitls 3840
17 9 112Pha 3456
6 9 AGUILERA.UIL../Lady Marmalade 3456

KBXX/Houston-Gatveston
Radio One

(713) 623-2108
Powell

12+ Cume 648,100

MARKET #19

ARTIST/TITLE

JARULEALIL' MD ./Put It On Me
DESTINY'S CHILD/Survivor
NELLY/Ride Wil Me

JAGGED EDGE/Promise

LIL BOW WOW./Puppy Love
LUDACRIS/Southern Hospality
PROJECT PAT/Chickenhead
MUSIQAove

R.KELLY/Fegiin' On Your.
R.KELLY/Fiesta

112/1t's Gver Now
GINUWINE/There it Is
JAHEIM/Could t Be

MISSY ELLIQTT/Get Ur Freak On
JANET/AIl For You

LIL O/Back Back

TRICK DADDY/Take It To DaHouse
JOE F/MYSTIKAL/Stutter
SUNSHINE ANDE RSON/Heard it All Before
KOFFEE BROWN/After Party

CITY HIGH/What Would You Do?
CASEMssing You

K-Ct & JOJO/Crazy
OLIVIA/Bizounce

JAY-Z/\ Just Wanna Love ..
OUTKAST/SoFresh, So Clean
CASHMONEY.. /Project Chuck
RUFF ENDZ/No More X
MYSTIKAL F/NIVEA/Danger (Been So...)
SHAGGY/M Wasn't Me

3LWMNo More {Baby .}

SNOOP DOGG/Lay Low

TONI BRAXTON/He Wasn't Man..
AALIYAH/Try Again

QB FINEST F/NAS/Qochie Wally
TYRESE/! Like Them Girls
OUTKASTMS. Jackson
TALIBKWELIHI TEK/The Biast
MYSTIKAL/Shake Ya Ass
AZ/Problems

6! (000)
30814
25606
25172
25172
25172
22568
22134
21700
19096
18662
18662
17794
17360
17360
16492
16058
14756
14756
14322
13454
13020
12152
9982
9114
8246
7378
7378
7378
6944
6944
6944
6510
6076
5642
5642
5208
4774
4774
4774
4340

KTHT/Houston-Gaiveston
Cox
(713) 963-1200
Allen/Sana G

12+ Cume

ARTIST/TITLE

JARULE/LIL' MO.../Put 1t Dn Me
MYSTIKAL F/NIVEA/Danger (Been So...)
NELLY/Ride Wit Me

JOE F/MYSTIKAL/Stutter

K-Cl & JOJO/Crazy

DESTINY'S CHILO/Survivor
JAGGED EDGE/Promise

TYRESE/! Like Them Girls
OLIVIABizounce

MR. C THE SLIDE MAN/Cha-Cha Slide
QB FINEST FNAS/Oochie Waily
LUDACRIS/Southem Hospitafity
OUTKAST/So Fres, So Clean
PY.T/Same Of Same DI

JANET/All Fot You
JENNIFERLDPEZ/Love Don't Cost.
JAY-Z/1 Just Wanna Love
OUTKAST/MSs, dackson

IENNIFER LOPEZ/Play
LUDACRIS/What's Your Fantasy
SHAGGY/Angel

DESTINY'S CHILD/Inciependent Women..
JARULE F/C. MILIAN/Between Me And You
CASIH MONEY . /Project Chick
NELLY/Country Grammar
NELLY/E.I.

PINKMost Glrls

MYA/Case Of The Ex.

JAY-Z/Big Pimpin’

MISSY ELLIOTT/Get Ur Freak On
MONICA/Just Anather Girt

3LW/No More (Baby...)
DARUDE/Sandstorm

DMX/Party Up (Up In...)

EMINEM F/DIDO/Stan

WYCLEF JEAN/Perfect Gentlernan
ALICE DEEJAY/Better Of Alone
DESTINY'S CHILD/dumpin’ Jumgin’
PINK/There You Go

BIG TYMERS/Get Your Roll On

61 (000)

O 000000000000 00RO RO00000000000000CO000ROD

WBTS/Atlanta
Cox
(404) 897-7500
O'Brian/Miles

12+ Cume 422,200

w

PLAYS

w
93

ARTIST/TITLE

DESTINY'S CHILD/Survivor
NELLY/Ride Wit Me

CRAZY TOWN/Butterfly
JARULEZLIL MO.. /Put it On Me
SHAGGY/Angel

LUDACRISAVhat's Your Fantasy
JOE F/MYSTIKAL/Stutter
MONICA/fust Another Girt
JAGGED EDGEPromise

JANET/AI For You

PINK/You Make Me Sick

K-Cl & JOJO/Crazy
OLIVIA/Bizounce

JENNIFER LOPEZ/Love Don't Cost..
JAY-Z/1 Just Wanna Love..
EVE/WhO'S