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Travis’ Dream-Filled Debut

Congratulations to DreamWorks/
Nashville for scoring the
highest-debuting song in

Ea Randy Travis’ career. : :
“Out Of My Bones” It's the third annual installment of R&R’s

enters at No. 24 on this chronicle of Country radio. This year, Lon
week’s R&R Country chart. ® Helton captures “The Countrypolitan Years” of
The song also was Most- 1967-1974. Read all about the personalities who

Added, with 169 new TH[ INDUS YIS N[WSPA PER ZSZSII;T%% é)irn Eeé;r.;:lr;D ;gzlrdf iéreers in this era. The

stations.

LEGENDS OF COUNTRY RADIO

ATLANTIC NASHVILLE

JOHN MICHAFL MONTGOMERY

Super Faces Artist, &:00 Wednesdav, February 25th

~ NEAL MCCOY

\ppcarmo at the Atlantic Suite,
Wednesday, February 2sth
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'tTRACY . AWRENCE

Appearing at the Atlantic Suite,
Wednesday and Thursday, February 2s—26th

MiLA MASON,

Appearing at the Atlantic Suite,
Wednesday and Thursday, February 25—-26th

Appearing at the Atlantic Suite,
| Wednesday and Thursday, February 25-26th
New Faces Artist, 700 Saturday, Februarv 28th

ATT KING

\ppearing at the Atlantic Suite,
Widnesday and Thursday, February 25-26th

THE GREAT DIVIDE




Bk, : ',", aq:

GABRTH BRQ,.O KS .
h'al'ﬂh f - 'llj AN

PCOMING TELEVIS | _
- February 28 (NBC) A sincere thanks to all our friends
- March 4 (NBC) at radio for naming Garth ‘Performer

- March 4 (NBC 2-Hour Special)  of the Year’ in the R&R Readers Poll.
with Jay Leno - March 30 (NBC)
= April | (Syndicated)
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REMEMBERING 1967-1974:
THE ‘COUNTRYPOLITAN’ YEARS

This is R&R’s third installment chronicling
the history of Country radio. This era saw
an explosion in the number of Country
stations, but the format was looked down
upon by many; thus, the term
“Countrypolitan” was used to make it more
palatable. It was also a period that
spawned Country personalities as we now
know them, not to mention the CRS!
Some highlights from the special:

e Remembrances of Country’s legends of
the era, including Bill Mack, Billy Parker,
and Bill Ward, among others; plus
remembrances from “Legends in the
making,” including Gregg Lindahl,
Rusty Walker, Ed Salamon, Buddy
Owens.

® CRS founder Tom McEntee reflects
upon the '69 meeting.

& Check out the six artists who form the
bulk of the Power Gold chart.

¢ Results of the Country Radio readers
poll.

The special begins on Page 41

FIVE COMMON MYTHS ABOUT
THE ADULT ALT. LISTENER
Does the format attract more P1s and a
higher proportion of loyal listeners than
others, as many believe? Jim Kerr has
the answers.

Page 141

___IN THE NEWS |
» Ted Wagner appointed VP/Nat’l
Country Promo for Columbia/Nashville

¢ Bruce Shindler becomes Head of
Promotion for DreamWorks/Nashville

» Ray De La Garza takes VP/Prog.
Ops chair at Premiere Nets

» Mike Kelly now VP/Urban
Promo at Elektra

» Phil Locascio appointed PD
of WARW/Washington

Page 3
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CHR/POP
* CELINE OION My Heart Will Go On (550 Music)

CHE/RAVINANG
* K-Ci & JOJO All My Life (MCA)

URBAN
*K-Cl & JOJO All My Life (MCA)

URSAY AC
* BRIAN MCKNIGHT Anytime (Mercury)

COUNTRY
* GARTH BROOKS She's Gonna Make It (Capitol)

NAC/3MBOTH JAZZ

o AVENUE BLUE Always There (Mesa/Bluemoon/At/ant/c)

HOY AC
* MATCHBOX 20 3am (Lava/Atlantic)

AGC

o CELINE DION My Heart Will Go On (550 Music)
ACTIVE ROCK 7

o MARCY PLAYGROUND Sex And Candy (Capitol)
BRIk

o KENNY WAYNE SHEPHERD Blue On Black (Revolution)
ALTERNATIVE

* GREEN DAY Time Of Your Life... (Reprise)

ADULT ALTERNATIVE

* VERVE Bitter Sweet Symphony (Hut/Virgin)
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WFAN/NY ‘Three-peats’ In *97

For the third year running, CBS’ WFAN/New York is the top-billing
station in the land, according to BIA.

Rank Calls/Market Revs in millions Owner
1 WFAN-AM/NY 477 CBS
2 WLTW-FM/NY 37.9 Chancellor
3 WXRK-FM/NY 37.3 CBS
4 WINS-AM/NY 36.5 CBS
5 WGN-AM/Chicago 345 Tribune
6 KRTH-FM/L.A. 34.3 CBS
6 WKTU-FM/NY 343 Chancellor
8 KIlS-FM/L.A. 342 Jacor
8 KKBT-FM/L.A. 34.2 Chancellor

10 KVIL-FM/Dallas 32.8 CBS

Third R&R Talk Radio Semmar Proves Format’s Importance

¥ Topics ranging from Iraq to Clinton mirror
what listeners are chatting about coast to coast

By JEFFREY YORKE .
R&R WASHINGTON BUREAU CHIEF

addam Hussein can’t be all bad. Just last week, for instance,

he brought together such disparate voices as former Re-
publican presidential hopeful Steve Forbes, White House Di-
rector/Communications Ann Lewis, and even former Iran-Con-
tra figure turned radio talk host Ollie North. But all of them —
speaking at various times before a record R&R Talk Radio
Seminar crowd of more than 250 Talk managers, programmers,
and hosts — agreed, in the words of North, that “Saddam Hus-
sein is a very bad man.”

Former Marine Col. North, also a former National Security
Council advisor in the Reagan administration, said his opinion
of Saddam is the one area where both he and the White House
“share common ground.” His comments followed Lewis tell-
ing a Friday ‘morning breakfast session that the Iraqi leader
“will not be allowed to endanger the rest of the world” and
making it clear the Clinton administration was in high gear to
contain further manufacturing of biological warheads in Iraq.

Forbes voiced concern about what he sees as the rudderless
management in Washington: “Iraq is what happens when you
don’t have a sense of direction. Saddam should have been dealt
with immediately after the Persian Gulf War.” Forbes noted
that the U.S. must “make it clear that we want an alternative
government in Iraq, establish a no-fly zone all over the coun-
try, and establish Radio-Free Europe, Irag-style. It’s cheap, but

effective over a period of time.”
SEMINAR/See Page 26

All photos by Neshan H. Naltchayan

Publisher/Republican presidential hopeful Steve Forbes (above) deliv-
ered Friday's keynote address, while talk host Ollie North (top right),
former radio talker Sally Jessy Raphael (center), and White House Dir./
Communications Ann Lewis also spoke to record crowds. More Talk
Radio Seminar photos: Pages 35-36.

Buccaneers Of Broadcasting

I Microbroadcasters, full-fledged pirates
proliferate throughout the nation

KISS-FM represents just
one of a growing number of

By ApaM JACOBSON
R&R STAFF WRITER

Chancellor To Get 11 SFX
Stations In Capstar Swap

of SFX Broadcasting. Capstar
announced last August that it
would pay $2.1 billion for 71

Radio deals are beginning to
resemble big kids trading base-
ball cards. But there are really big

KISS 97.1-FM has all the
trappings of a typical CHR.
The Southern Georgia station
features Chumbawamba,
Sugar Ray, and Robyn. It sells
station T-shirts,
taking orders
on its pro-
fessionally
designed
website
(www.kissfm.net).
Casey's Top 40 airs on Satur-
day evenings and Sunday
mornings. The station’s posi-
tioning statement is *“Valdos-
ta’s No. 1 Hit Music Station.”

Unfortunately, KISS-FM is
all smoke and mirrors. Ac-
cording to the FCC, it’s a
fraud. The station has no li-
cense — it’s a pirate radio
broadcaster.

unlicensed radio stations that
have appeared all over the
country in the last five years.
While Stephen Dunifer’s
“Free Radio Berkeley” is per-
haps the best-
known of
the radio
renegades,
several
others have
sprouted up from ru-
ral New Jerscy to Los Ange-
les. In South Florida, it’s a
free-radio free-for-all. As of
February 20, 17 unlicensed
FM stations could be heard
all across the radio dial. One
high-profile pirate had been
on for at least 17 months.

See Page 16

cards involved, and it’s under-
standable if the players don’t
know what uniform they ought
to be wearing. The latest action
took place Monday, when Aus-
tin-based Capstar Broadcasting
and its kissin’ cousin in Dallas,
Chancellor Broadcasting, said
the duo would divide the assets

SFX outlets (R&R 8/29/97).
The game plan looks like this:
After Capstar settles with SFX
sometime in the second quarter,
it will swap 11 of the SFX sta-
tions in such big cities as Dallas,
Houston, Pittsburgh, and San Di-
ego. In exchange, Chancellor will

SWAP/See Page 26

mnsburg Calls nc (:ombo neal ‘Poatlc'

tter a three-and-a-half-year pursuit, Chancellor Media CEO/
President Scott Ginsburg finally lured the fabled-but-reluctant

Bender brothers with a whopping $72 million check for their Nostal-
gia-Rock combo WWDC-AM & FM/Washington.

Ginsburg told R&R the deal was “poetic” for a number of reasons:
“DC101"is Chancellor's 101st radio station, and Ginsburg listened to
the stations years ago while attending Georgetown Law School. Plus,
the deal gives Chancellor its full complement of DC stations with
three AMs (withWTEM and WWRC) and five FMs (withWASH, WBIG,
WGAY, and WMZQ). According to BIA, the WWDC combo ranked

DC101/See Page 26

Register now for R&R Convention "98! June 11-13 in Los Angeles, CA!
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Impacting This Week!

fromthedebutalbum ON TOUR WITH SPACEHOG
BANG OUT OF ORDER produced by MATTHEW WILDER. mixed by ANDY WALLACE.

management: Andrian Adams for iKon Entertainment Group Limited
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Columbia Elevates
Wagner To VP/Nat’l
Country Promotion

Columbia/Nashville Director/
National Country Promotion Ted
Wagner has been
elevated to VP/
National Country
Promotion. He
succeeds Debi
Fleischer-Robin,
who left the label
four months ago.
| Sony Music/

Nashville Presi-
dent Allen Butler
noted, “Under the
leadership of Ted
Wagner, the Columbia promotion
staff has garnered great airplay for
their artists, as evidenced by the suc-
cess of Wade Hayes’ current single,
‘The Day That She Left Tulsa.’
Ted’s success will prove invaluable
as we introduce Lisa Brokop and set
up Deryl Dodd’s next album. I am
very proud of Ted and his promo-
tion team and anticipate even great-
er success for Columbia in 1998.”

Wagner joined Columbia two
years ago after 12 years with RCA/
Nashville, where he began as a mail-
room clerk. He was later appointed
Manager/Southeast Regional Pro-
motion and became RCA/Nash-
ville’s Director/Eastern Regional
Promotion in 1994.

Wagner’s replacement as Colum-
bia’s Director/National Promotion
has not yet been named.

Wagner

Premiere VP Post Awarded To De La Garza

R ay De La Garza has been promoted to VP/Pro-
gramming Operations at Premiere Radio Net-
works. De La Garza, who joined the company nine
years ago, repors to Exec. VP/Programming Tim Kelly.
in his new post, De La Garza will maintain, develop,
and acquire new programming. He'll also oversee the
programming and production of The Jim Rome Show,
Leeza Gibbons BlockbusterTop 25, and others.
Premiere CEO/founding partner Steve Lehman re-
marked, “Premiere is growing by leaps and bounds,
breaking into new radio ventures and distribution tech-
nology. We are proud to have Ray De La Garza on the

De La Garza

De La Garza began his radio career 14 years ago in l
KIIS-FM/Los Angeles’ production department. He later worked at ABC as
an executive-producer for three years.

'Locascio’s Back As WARW/Washington PD |

Phil Locascio has re- |
turned to day-to-day pro- |
gramming as PD of CBS
Radio’s Classic Rock
WARW-FM/Washington.
He replaces Craig Ash- |
wood, who segues to the
station’s sales department
as an AE.

“I had been doing a little
consulting, but I didn’t like
it,” Locascio told R&R, re-
ferring to when he left
WSB-FM/Atlanta after 11 years as
its PD to venture into the consult-
ing business. “I really wanted to
work inside the radio station, and 1
waited for the right opportunity to
present itself”

I programming team of Jacor Communications.”

Locascio

LOOKING BACK

Emmis And The End Of (Other) Empires

F ounded by Jeff Smulyan in 1980 with $80,000 [
of his own money and loans from a small cad-
re of investors, Emmis Broadcasting has managed
to stay in the radio game when larger companies | §
have cashed out. One of those was Doubleday |
Broadcasting, which, in February 1986, sold the '
last of its radio properties — WHN & WAPP/New
York and WAVA/Washington — to Emmis for $53
million. Two years later, Emmis purchased five sta-
tions in New York, Chicago, San Francisco, and Bos-

ton from NBC for $121.5 miillion.

Today, Emmis owns 13 radio stations, includ-

ing three FMs in New York.

Jeff Smulyan

Sticking With Radio For 25 Years
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When asked why he de-
cided on Classic Rock, Lo-
| cascio replied, “Good radio
is good radio, and good
| strategic radio — along
with good, energetic, fun
radio needed to get good
ratings — is what’s needed
to make a station work. Put
that all together, and you’ve
got a good station.”

Locascio helmed Hot AC
WSB’s programming de-
partment between 1986-97. Prior
to that, he served as PD of former
CHR WGCL-FM/Cleveland and
PD of Hot AC WYY Y-FM/Syra-

LOCASCIO/See Page 26

Elektra Ups Kelly
To VP/Urban Promo

Elektra Entertainment Group
has elevated Mike Kelly to VP/Ur-
ban Promotion.
Based in New
York, he reports to
Sr. VP/Urban Mu-
sic Richard Nash.

Kelly most re-
cently was Na- [Py
tional Field Direc-
tor for EEG. Prior .
to that, he was
Southwest Re- -
gional Director/
Promotion for
Motown Records. Kelly began his
career in the music business in 1987
as a Regional Director/Promotion for
Arista Records.

“It gives me great pleasure to be
able to promote Mike,” Nash said.
“Mike has always shown great pro-
fessionalism, as well as possessing
akeen understanding of the complex-
ities of Urban promotion. The lead-
ership role he’s played with our field
staff has been instrumental to the
success of our department.”
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Shindler’s DreamWorks Post Is Official

In announcing Shindler’s
arrival, Stroud noted,
! “Bruce and I go way back
| — he promoted my first No.

Independent promoter
Bruce Shindler’s move to
DreamWorks/Nashville is
now official. The 27-year

industry veteran will serve
as head of promotion for the
label’s new country divi-
sion.

Shindler has been work-
ing at DreamWorks/Nash-
ville for three months, but
the formal announcement
was made this week by

DreamWorks/Nashville principal

Shindler

1 record. His expertise and
professionalism make him
& one of the top promotion
men in our market. We are
fortunate and honored to
have him at DreamWor]
Borchetta, who is in
charge of the label’s promo-
tion and artist development,
previously worked with Shindler

3

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

executive James Stroud and senior

executive Scott Borchetta. SHINDLER/GSGEa0e K55

Keating Returns To KVI/Seattle As PD

| [and KPLZ-FM] in 1984.
I’ve previously been OM at
KVI, and I've been the
voice of the station since it
flipped to all-Talk. I also
i have a long-standing rela-
 tionship with both GM
i Shannon Sweatte and Sta-
i tion Manager Rob Dunlop
at Fisher Broadcasting, so
it just seemed like a natural
move to come back home
to my radio family.

“It took something really special

KEATING/See Page 26

Broadcast Programming
consultant Casey Keating
has been named PD of
Fisher Broadcasting Talk
station KVI/Seattle, ef- |
fective March 9. He’ll suc- |
ceed Tony Minor, who has
voluntarily stepped down §
as full-time PD to concen-
trate on his talk show and
to become Asst. PD under
Keating.

A consultant to KVIsince
April ’97, Keating told R&R, “T've
got a long history with this radio sta-
tion. I started working with KVI

Keating

WEB SITE: www.rronline.com

310-203-8727  kmumaw @ rronline.com
310-203-9763

202-463-0432

310-553-4330 mailroom @rronline.com

202-463-0500 rrdc @rronline.com

615-244-8822  615-248-6655 Iheiton @rronline.com
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Supreme Gourt Ruling Lets Radio Roll Dice On Casinos

BY MATT SPANGLER
R&R WASHINGTON BUREAU

The U.S. Supreme Court refused Monday to remand U.S. vs.
Valley Broadcasting to the Ninth Circuit Court of Appeals in San
Francisco. The ruling affirmed a 1992 case that struck down the
prohibition of gaming advertisements in states that fall within
that court’s jurisdiction (Alaska, Arizona, California, Guam, Ha-
waii, Idaho, Montana, Nevada, the Northern Mariana Islands,
Oregon, and Washington). It was upheld by the appellate court in
February 1997. The Department of Justice petitioned the Supreme
Court to remand the case to the appellate court in December.

Kirk Anderson, a partner in
Nevada-based KHWY Inc. and a
member of the Nevada Broadcasters
Association’s board of directors, told
R&R that gaming industry sales are
likely to increase in his state — spots
currently are broadcast in Nevada and
generate about 20% of billing to ca-
sinos — as a result of the Supreme
Court decision. He said that he has
often received calls from casinos ask-
ing him to educate stations that the
February 1997 decision made gam-
bling spots legal in the affected West-
ern states.

‘Feeder Markets’
To Gain Revenue

Anderson also said “feeder mar-
kets” — such as Riverside and San
Bernardino counties in Southern Cal-
ifornia, and Phoenix and Tucson —
will likely see significant revenue
gains in the wake of the decision. How-
ever, he said, the casinos will expect
an “immediacy of return on invest-
ment” from advertising in those mar-
kets. “They run an ad, and they expect
the telephone to ring immediately,” he
said.

An attorney with the FCC Com-
plaints and Political Programming
Branch told R&R that the commis-
sion has taken no official position on
Monday’s decision. In February 1997,
the FCC said it would no longer en-
force the ban in those Western states.

Ashton Hardy, an attorney repre-
senting the Greater New Orleans
Broadcasters Association, which has
a similar case pending in the Fifth
Circuit Court of Appeals, told R&R
that since the courts seem to have
ruled the ban unconstitutional, any
further enforcement of the law by the
FCC may be in violation of a federal
statute that requires the government
to pay the attorneys’ fees in cases that
show it is upholding legislation ruled
unconstitutional.

Also on Monday, the Supreme
Court refused to hear CBS Corp’s
appeal of a 1997 verdict that award-
ed $241,909 to a former Westing-
house Electric Corp. employee in an
age-discrimination suit.

P T

chlldren’s Broadcastmg Gets New Buyers

By ParrICE WITTRIG
R&R WASHINGTON BUREAU

Children’s Broadcasting Corp. (CBC) has signed agreements
with three yet-to-be-disclosed companies for seven of its 14 stations
that went up for grabs following the collapse of the company’s $72.5
million deal with Global Broadcasting Co. in late January.

“This is the most aggressive market
for AMs I have ever seen,” CBC Chair-
man/CEO Christopher Dahl told R&R.
Dahl said two of the three entities should
be announced “within the next couple

of weeks,” while the third potential buy-
er will be revealed “within the first cou-
ple of weeks of March.”

Even though none of the deals have
been solidified and still need to be

EARNINGS

Saga Communications Inc.
(AMEX: SGA) reported that,
for the fourth quarter of 1997, net
revenue increased 11.6% to $18.1

Buying Saga To Continue;
Radio One Posts Record Revenues

million from $16.3 million in the same
period of 1996. Broadcast cash flow
was up 8.9% in the fourth quarter,

EARNINGS/See Page 8

KARN/Little Rock e KFH/Wichita  KHTL/Albuquerque

approved by shareholders, Dahl told
R&R that he expects the remaining
seven stations to be “gone within the
next 30 days.”

Star Media Group broker Peter
Handy, whom the group has recruit-
ed to handle the deals, added, “The
price is probably going to be within
5%, either over or under, the initial
$72.5 million [Global offered]. Its
two New York and L.A. properties —
KPLS-AM/Anaheim, CA & WIDM-
AM/Elizabeth, NJ — have attracted
the most attention. The process has
been going very well.”

Meanwhile, CBC’s board of direc-
tors adopted a shareholder-rights plan
last week, aimed at protecting com-
mon stock holders in the event of a
hostile takeover. Shareholders of
record on February 27 would be able
to buy additional stock at a discount-
ed price should someone acquire 20%
or more of CBC’s common stock.

| Powell Outlines Potential Principles ‘

CC*Commissioner Michael Powell, while speaking to group heads

during an NAB fly-in meeting last week, outlined five potential princi-
ples guiding his minority and gender participation policies. He said that the
commission should “pursue race- and gender-neutral policies;” and that
private sector efforts that advance minority and women interests shouid be
encouraged. The FCC should acknowledge that the courts have shown
that diversity in ownership does not necessarily lead to diversity in pro-
gramming, and he believes that the commission should recognize that“mar-
kets and competition are the domain of economics, not social policy” Final-
ly, the commission should promote “win-win” policies, such as reinstate-
ment of the tax certificate policy. Powell defined a “win-win” policy as a
situation when an economic opportunity is provided to the minority and“a
tangible benefit” to the majority.

Clear Channel May Clear $1 Billion In ‘98

ouston Lane, VP/Finance for Clear Channel Communications,

told R&R that he is “comfortable” with reports from Wall Street
analysts that have the company netting as much as $1.1 billion this
year. The company grossed $790.2 million in 1997 and had net reve-
nues of $697 million. Lane said Clear Channel’'s merger with Universal
Outdoor Holdings Inc. is expected to close in this quarter.

USADR Drops Out Of NRSC Testing

lynn Walden, VP/Engineering for CBS Radio — a partner with USA

Digital Radio on the development of an IBOC (in-band, on-channel)
DAB system — told R&R that the consortium will not participate in IBOC
testing planned for this year by the DAB Subcommittee of the National
Radio Systems Committee.

“When a committee gets invoived, it takes forever, Walden said, point-
ing out that it took two years for the Electronic Industries Association, which
co-sponsors the NRSC with the NAB, to complete lab testing of DAB sys-
tems. (The EIA released the results of that testing last month.) “We have
broadcast interests to protect,” Walden said. “We've got to get digital radio
up and running.” USADR hopes to submit an IBOC system to the FCC for
consideration by the end of the year.

Cumulus Gets Brillion But Not Bloomington

C umulus Broadcasting’s buying spree continues with the purchase
of KXZZ-AM, KBIU-FM, KKGB-FM & KYKZ-FM/Lake Charles, LA
from John Borders and Don Turner for an undisclosed amount. The

Continued on Page 12

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
4/1/97  2/13/98 2/20/98 471 2720
Radio Index 10037  209.48 21544 +114.65% +2.85%
Dow Industrials  6611.05 8370.1 841394 +27.27% +0.52%
S&P 500 759.64 1020.09 103421 +36.14% +1.38%
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The Next Generation of Talk Radio
Adding Stations Weekly!

Hear John & Ken by calling our Listen Line:
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Are you still doing
your music tests in
an auditorium:

This year, at Music Technologies, we expect to do more library music testing than any other
research company in America.

Surprised? You shouldn't be, because Music Technologies is the leader in Interactive music
testing, the breakthrough advance that's “raising the bar” in the way stations are testing music
and delivering higher ratings.

Improvements in technology are changing the way we live and do business every day. No old
technology, however useful in its time, lasts forever.

Take a moment to compare the differences between Interactive and auditorium tests and
you'll see why so many smart managers who want higher ratings have stepped up to Music

Technologies’ Interactive testing, the new “Gold Standard” for music library testing.

Auditorium Testing

« Local supervisors call from a database of
“professional test takers” to recruit the test.

» Fatigue caused by sitting and doing the test
for 11/2 to 2 hours at a sitting causes song
scores in the last half of the test to be lower
than those in the first half.

» All test takers hear the tested songs in the’
same order, creating song order bias.

* Test takers come mostly from a 5 to 8 mile
radius of the hotel.

» Lots of referrals (friends) who know each
other are necessary to fill the test.

e Can't focus the test’s recruiting into your
station’s hot zips.

* An unreal public group testing environment.

* The best thing we could do, however
flawed, for the last 17 years.

Interactive Testing

¢ The nation’s best national/central recruiters
recruit totally at random. No “professional
test takers”...just real listeners.

e There is no fatigue because participants
take the tests in 20 to 25 minute segments
and take a break whenever they begin
to get tired...yielding consistent scoring
throughout the test.

* Every participant hears the tested songs in
a different order, eliminating song order bias.

* Real listeners are recruited from all over the
metro area.

* No referrals whatsoever...only real listeners
selected totally at random.

e Can recruit randomly from your hot zips no
matter where they are in the metro.

» A real at-home private listening environment.
* The best thing we can do today.

Music Technologies, LLC |

FirsT IN FULLY-DIGITAL

jﬁng‘[ﬂi Music LiBRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 * Colorado Springs, Colorado 80906-3768 * Phone 719.579.9555 « Fax 719.579.9526
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KODA-FM/Houston

WXDX-FM/Pittsburgh

DEAL OF THE WEEK

e Chancellor Media acquisi-
tions $637.5 million

* KBFB-FM & KTXQ-FM/Dallas
* KQUE-AM, KKRW-FM &

o WDVE-FM, WJJJ-FM, WVTY-FM &

o KPLN-FM & KYXY-FM/San Diego

1998 DEALS TO DATE

Dollars To Date:  $1,218,603,493
(Last Year: $2,834,746,319)

Dollars This Week: $768,975,147
(Last Year: $37,318,645)

Stations Traded This Year: 258
(Last Year: 349)

Stations Traded This Week: 61

(Last Year: 30)

TRANSACTIONS

Chancellor Grabs Part Of Capstar’s SFX Booty

Deal Of The Week

Chancellor Media
acquisitions

ESTIMATED VALUE: $637.5 million
TERMS: Asset sale for cash

BUYER: Chancellor Media Corp., head-
ed by President Scott Ginsburg. Full
details in Page 1 story.

SELLER: Capstar Broadcasting Corp.,
headed by President Steve Hicks
BROKER: Paul Leonard of Star Media
Group

KBFB-FM & KTXQ-FMW/
Dallas

FREQUENCY: 97.9 MHz; 102.1 MHz
POWER: 100kw at 1611 feet; 100kw at
1446 feet

FORMAT: AC; Rock

KQUE-AM, KKRW-FM &
KODA-FM/Houston
FREQUENCY: 1230 kHz; 93.7 MHz;
99.1 MHz

POWER: 1kw; 100kw at 1719 feet; 100kw
at 2049 feet

FORMAT: Nostalgia; Classic Hits; AC

WDVE-FM, WJJJ-FM,
WVTY-FM & WXDX-FM/
Pittsburgh

FREQUENCY: 102.5 MHz; 104.7 MHz;
96.1 MHz; 105.9 MHz

POWER: 55kw at 820 feet; 20kw at 781
feet; 44kw at 522 feet; 72kw at 528 feet
FORMAT: Rock; NAC/Smooth Jazz; Hot
AC; Alternative

KPLN-FM & KYXY-FM/San
Diego
FREQUENCY: 103.7 MHz; 96.5 MKz

POWER: 36kw at 581 feet; 41kw at 541
feet
FORMAT: Classic Hits; AC

KLQB-FM/Oracle (Tucson)

PRICE: $6.5 million (est.)
TERMS: Not released
BUYER: Journal Broadcast Group,
headed by President Doug Kiel. It owns
KFFN-AM, KMXZ-FM & KZPT-FM/Tuc-
son. Phone: (414) 223-5327.
SELLER: Desert West Air Ranchers
Corp.
FREQUENCY: 106.3 MHz
POWER: 440 watts at 9200 feet
FORMAT: Adult Alternative

'BROKER Kalil & Co.

KAWW-AM & FMIHeber
Springs

PRICE: $602,500

TERMS: Asset sale for $235,000 cash;
assumption of an existing $300,000 loan;
and a 15-year, $67,500 promissory note
at 8% interest

BUYER: Kaleidoscope Radio LLC.,
headed by President Larry Morton. It
owns KMZX-FM/Lonoke, AR and KWCK-
AM & FM/Searcy, AR. Phone: (501) 219-
2400

l SELLER: King Britton Inc., headed by
President Sid King. Phone: (501) 745-
4474

‘ BROKER MGMT Serwces Inc

KWYD-AMICoIorado
ISpnngs

PRICE: $450,000
l TERMS: Asset sale for cash

Ginshurg & Co. also shell out $72 million for WWDC-AM & FM/DC

BUYER: Pilgrim Communications Inc.,
headed by President P. Gene Hood.
Phone: (317) 655-9999

SELLER: Patrick Communications It
LLC, headed by President Edward
Patrick. Phone: (719) 392-4219
FREQUENCY: 1580 kHz

POWER: 10kw day/67 watts night
FORMAT: Religious

BROKER: McCoy Broadcast Broker-

age

KGRE-AM/Greeley

PRICE: $145,000

TERMS: Asset sale for cash

BUYER: Greeley Broadcasting Corp.,
headed by President Ricardo Salazar.
Phone: (818) 841-0078

SELLER: Hispanic Broadcasting Net-
work Inc.

District Of Columbia

WWDC-AM & FM/ ‘
Washington

PRICE: $72 million

TERMS: Asset sale for cash

BUYER: Chancellor Media Corp., head-
ed by President/CEO Scott Ginsburg. It
owns WTEM-AM, WWRC-AM, WASH- |
FM, WBIG-FM, WGAY-FM & WMZQ-FM/
Washington. Phone: (972) 869-9020 |
SELLER: Capitol Broadcasting Co.,
headed by President Goff Lebhar. |
Phone: (301) 587-7100

FREQUENCY: 1260 kHz; 101.1 MHz '

POWER: 5kw; 22.5kw at 761 feet
FORMAT Nostala Rock

KSKI-FM/Sun Valley ’
PRICE: $950,000 |

TRANSACTIONS AT A GLANCE

; ¢ KLQB-FM/Oracle (Tucson), AZ $6.5 milfion (est.)
® KAWW-AM & FM/Heber Springs, AR $602,500
® KWYD-AM/Colorado Springs, CO $450,000

® KGRE-AM/Greeley, CO $145,000

® KSKI-FM/SunValley, ID $950,000

* WTGG-FM/Amite, LA $650,000

® WFGO-FM/Erie, PA $2 million

® KHXS-FM/Abilene, TX $400,000

TERMS: Asset sale for cash f
BUYER: Alpine Broadcasting Inc.,

headed by President Scott Parker l
SELLER: E-Da-Hoe Inc., headed by |
President CIint Stennet

| wu (FM P)ICIfax |

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: Kelly Communications Inc., |
headed by President James McCrud- ‘
den. It owns WXFX-FM/Chillicothe, IL;
WKZW-FM/Pekin, IL; WOAM-AM/Peoria, |
IL; and WIHN-FM/Normal, IL. Phone:
(941) 383-9293 ‘
SELLER: Colfax Broadcasting Inc.
Phone: (309) 378-3061 ‘

WNOP-AM/Newport |
PRICE: $500,000

* WWDC-AM & FM/Washington, DC $72 millian

® WAPU (FM CP)/Colfax, IL $750,000
® WNOP-AM/Newport, KY $500,000

® KLIK-AM/Jefferson City, MO $500,000

© KOTD-AM & FM/Plattsmouth (Omaha-Council Bluffs), NE $2.5 millien
® KINN-AM & KZZX-FM/Alamogordo, NM $400,000

®* WWSC-AM &WCQL-FM/Glens Falls,NY $275,000

® WABZ-FM/Albemarle, NC $1,275,000

® WABZ-FM/Aibemarle, NC $1.65 million

® KGOK-FM/PaulsValley, OK $475,000

® KGFY-FM/Stillwater, OK $725,000

® WRCP-AM/Providence, Rl $1,975,000
* WKFD-AM/Wickford (Providence-Warwick-Pawtucket), Rl $75,000
¢ WHSC-AM & FM/Florence, SC $700,000

® KRUN-AM & KCSE-FM/Ballinger,TX $395,000

® KTCX-FM/Beaumont, TX $3.6 million

® KDET-AM & FM/Center and KCOT-FM/San Augustine, TX $250,000
® KLTG-FM, KOUL-FM & KRAD-FM/Corpus Christi, TX $7 million
® KNET-AM & KYYK-FM/Palestine,TX $970,147

® WSTJ-AM &WNKV-FM/St. Johnsbury, VT $630,000

* WTZE-AM & FM/Tazewell (Bluefield), VA $350 000

® KBRO-AM/Bremerton,WA $257,500

® KJR-AM & FM & KUBE-FM/Seattle $17.8 million

® KHSS-FM/WallaWalla,WA $160,000

® WJLW-FM/Allouez (Green Bay),WI $2.5 million

© WEZR-FM/Brillion (Green Bay),WI1$2,065,000

Call today 800/231-6074

Reef Industries, Inc.P.O. Box 750250 Houston, TX 77275-0250
TEL 713/507-4200 FAX 713/507-4295
Email ri@reefindustries.com
www.reefindustries.com
©1998 Reef Industries, Inc. Roll-A-Sign is a trademark of Reef Industries Inc.

TERMS: Asset sale for cash

BUYER: Main Street Communications
Inc., headed by President Timothy Har-
rier. Phone: (513) 421-9667

SELLER: Dayton Heidelberg Distribut-
ing Co. d/b/a WNOP Radio, headed by
co-Chairmen Albert Vontz It and Albert
Vontz. Phone: (513) 421-5000

_Louisiana

WTGG-FM/Amite

PRICE: $650,000

TERMS: Asset sale for cash

BUYER: Southwest Broadcasting Inc.,
headed by President Wayne Dowdy.
Phone: (601) 783-6600

SELLER: Hammond Radio Partners
LLC., headed by President Stephen
Garchick. Phone: (703) 734-2668

Continued on Page 8

Disposable banners
on a roll.Up to four
vibrant colors
printed on durable,
high quality plastic
film. Display your
logo and message
brilliantly for an
economical price.

PLASTIC
BANNERS
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Fall Ratings Report:

Chapter Three

m

This year, at Music Technologies, we expect to do more library
music testing than any other research company in America. Why?

It's simple...Interactive is the new “Gold Standard” in music testing
and it gets great ratings, even for the tough to win pomts in hlghly
competitive battles. Just look at the numbers..

Country KNIX Phoenix: 7.6 (No.1)
25-54 Persons

A.C. WYSF Birmingham: 6.4 to 8.2
Fall 96 to Fall 97, 25-54 Women

Classic Rock WKRR Greensboro: 15.2 (No. 1)
25-54 Men

CHR KRQQ Tucson: 14.7 (No. 1)
18-34 Persons

Alternative WKDF Nashville: 10.5 (No. 2)
18-49 Men

A.C. WRSN Raleigh: 5.5 to 7.3
Fall 96 to Fall 97, 25-54 Women

A.O.R. KRZZ Wichita: They dont subscribe to Arbitron
so we can’t publish their numbers, but WOW!

All figures quoted are from Arbitron, Fall 97 (unless otherwise stated) and are Monday-Sunday 6am-Mid.

Musnc Technologles, LLC §

FirsT IN FULLY- DIGITAL :fﬁ.!b_g = MUSIC LIBRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 « Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 « Fax 719.579.9526
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TRANSACTIONS

contmued frnm Page 6

KLIK-AMIJefferson Clty
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: MVP Radio Inc., headed by
President David Zimmer. it owns KATI-
FM/Jefferson City, MO. Phone: (573) 893-
5986

SELLER: Zimmer Radio of Mid-
Missouri Inc., headed by President Jer-
ome Zimmer. Phone: (573) 335-4856
FREQUENCY: 950 kHz

[ =B PR 20

KOTD-AM & FM/ |
Plattsmouth (Omaha-
Council Bluffs)

PRICE: $2.5 million

TERMS: Stock sale for $450,000 cash,
a$500,000 promissory note, and a $1.05
million promissory note

BUYER: Waitt Radio Inc., headed by
Chairman Norman Waitt, is acquiring
Platte Broadcasting Co. Inc. Phone:
(402) 346-6000

SELLER: Charles, Irene, and Jose--

phine Warga. Phone: (402) 296-2124
FREQUENCY: 106.9 MHz ~
POWER: 6kw at 328 faet

FORMAT: Varie

New Mexico

KINN-AM & KZZX-FM/
Alamogordo

PRICE: $400,000

TERMS: Asset sale for cash

BUYER: KZZX Inc., headed by President
David Nicholson. Phone: (505) 437-
4440

SELLER: KINN Inc., headed by Presi-
dent Howard Jacob. Phone: (213) 348-
3961

WWSC-AM & WCQL-FM/
Glens Falls

PRICE: $275,000 S

TERMS: Asset sale for cash

BUYER: Entertronics Inc., headed by
President David Covey. Phone (518)
761-9890

SELLER: Normandy Broadcastlng
COrp

~ North Carolina

WABZ-FMIAIbemarIe
PRICE: $1,275,000
TERMS: Stock sale for cash

B =S i i ik

BUYER: J.C. Aoqunsmon LLC, héaded
by President James Haber, is acquiring
Jenni Communications Inc.
SELLER:William and Suzanne Norman
FREQUENCY: 100.9 MHz
POWER: 3kw at 200 feet
FORMAT: Gospel
BROKER: Hadden & Assoc. andPétrick
Communications

COMMENT: J.C. Acquisition has agreed
to sell the station and its assets to Sus-
quehanna Radio (see following deal).

I

WABZ-FM/Albemarle
PRICE: $1.65 million
TERMS: Asset sale for cash
BUYER: Susquehanna Radio Corp.,
headed by President David Kennedy
SELLER: J.C. Acquisition LLC
BROKER: Patrick Communications
(exclusively for the asset sale)

KGOK-FM/Pauls Valley
PRICE: $475,000

TERMS: Asset sale for cash

BUYER: A.M. & P.M. Communications
LLC, headed by President Richard
Witovski. Phone: (972) 931-6055
SELLER:Wright & Wright Inc., headed
by President DavidWright. Phone: (405)
238-3314

BROKER: George Moore & AssocC.

KGFY-FM/Stillwater

PRICE: $725,000

TERMS: Asset sale for cash

BUYER: Mahaffey Enterprises Inc.,
headed by President Robert Mahaffey.
Phone: (417) 883-9180

SELLER: Gentry Media, headed by
President Frank Gentry. Phone: (405)
372-6000

BROKER: Whitley Broadcast Media

WFGO FMIErle

PRICE: $2 million

TERMS: Asset sale for cash
BUYER:The Jet Broadcasting Co. Inc.,
headed by CEO Myron Jones. It owns
WJET-FM/Erie. Phone: (814) 864-2400
SELLER: Presque Isle Broadcasting
Inc., headed by President William Fleck-
enstein. Phone: (330) 534-2873
FREQUENCY: 94.7 MHz

POWER: 1.1kw at 538 feet

FORMAT: Oldies

WRCP-AM/Provndence
PRICE: $1,975,000

TERMS: Stock sale for cash

BUYER: The Executive Committee Of
Trustees Of Boston University, head-

ed by Chairman Earle Cooley, is ac-
quiring Neto Communications Inc. It
owns WBUR-AM & FM/Boston. Phone:
(617) 353-0909

SELLER: Anthony Cruz. Phone: (508)
996-4655

8 FREQUENCY: 1290 kHz

POWER: Skw

FORMAT: Ethnic

WKFD-AM/Wickford
(Providence-Warwick-
Pawtucket)

PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Full Power Radio of Wickford
" Inc., headed by President John Fuller,
It owns WJJF-AM/Hope Valley, RI. Phone:
i (401) 539-1180

SELLER: Jerome Gaudet. Phone: (305)
595-2249

FREQUENCY: 1370 kHz

-

| - POWER: 250 watts day/130 watts night
FORMAT ThIS statlon is dark. _

WHSC-AM & FM/FIorence
PRICE: $700,000

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth -
SELLER: WHSC Radio

FREQUENCY: 1450 kHz; 98.5 MHz
POWER: 1kw; 20kw at 136 feet
FORMAT: News; Oldies
BROKER Be gner & Co.

5-:

~_ Texas

KHXS-FM/Abilene
PRICE: $400,000
TERMS: Asset sale for $49,000 cash; a
10-year, $286,000 promissory note at 9%
interest; and assumption of a $65,000 loan
BUYER: Cumulus Broadcasting inc.,
headed by President Bill Bungeroth. [t
owns or has agreed to acquire KBCY-FM
& KCDD-FM/Abilene.

SELLER:1Q Radio Inc., headed by Pres-
ident Larry Hickerson

FREQUENCY: 106.3 MHz

POWER: 3kw at 200 feet

FORMAT: B/EZ

KRUN-AM & KCSE—FMI
Ballinger

PRICE: $395,000

TERMS: Asset sale for cash

BUYER: GBE of Abilene LLC, headed
by manager William Graham. Phone:
(915) 362-0401-

SELLER: Sec/Cess Broadcasting Inc.,
headed by President Steve Everett.

KTCX-FM/Beaumont
PRICE: $3.6 million

Continued from Page 4

1o $6.3 miltion from $5.8 million in
1996. Same-station net revenue and
broadcast cash flow grew 5.5% and
6.8%, respectively, in the fourth
quarter. For the full year 1997, net
revenue was up 17.8%, to $66.3
million from $56.2 million in 1996.
Broadcast cash flow increased
14.5% in 1997 to $22.5 million from
approximately $20 million in 1996.
Saga CFO Sam Bush told R&R that
while the company has been priced
out of many deals for the past year
or so, prices are dropping now to
levels with which the company is
comforiable.

anham, MD-based Radio One
Inc. posted record Q4 and an-
nual results this week. Gross rev-

enue increased 42% in the fourth
guarter to $11 million from $7.73
million in the same period in 1996.
Fourth-quarter broadcast cash
flow grew 60% to $4.45 million
from $2.79 million. The company
says that the broadcast cash flow
results are partially due to the per-
fermance of WPHI-FM/Philadel-
phia, which it acquired last year.
The company experienced a $71
million income loss in the fourth
quarter, compared to $802 million
during the same period in 1996.
For the full year 1997, gross reve-
nue was up 37% to $39.96 million
from $27.03 million in 1996.
Broadcast cash flow increased
38% in 1997, to $13.52 million
from $9.77 million the previous
year. The company lost $3 million
in 1997, compared to $3.6 million
in 1996.

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth. It
owns KAYD-AM & FM, KQHN-FM &
KQXY-FM/Beaumont. Phone: (414) 283-
4500

SELLER: Beaumont Skywave Inc.
Phone: (314) 727-8900

FREQUENCY: 102.5 MHz

POWER: 100kw at 492 feet

FORMAT: Urban

BROKER: Communications Equity As-
sociates

KDET-AM & FM/Center and
KCOT-FM/San Augustine
PRICE: $250,000 -

TERMS: Stock sale 51%

BUYER: Dudley Waller is acquiring Cen-
ter Broadcasting Inc. Through an affii=
ate, it owns two other stations. Phone:
(409) 598-3304

SELLER:Thomas Foster Phone: (409)
508-3304

KLTG-FM, KOUL-FM &
KRAD-FM/Corpus Christi

PRICE: $7 million

TERMS: Asset transfer for assumption
of existing debt

BUYER:Texrock Radio Inc., headed by
President Dain Schult. Phone: (512)
257-2280

SELLER: Nueces Radio Partners LP,
headed by President W.J. Harpole.
Phone: (210) 816-2895

FREQUENCY: 96.5 MHz; 163.7 MHz,

105.5 MHz

POWER: 97kw at 955 feet; 100kw at 942
feet; 1.9kw at 361 feet

FORMAT: Oldies; Country; Rock

KNET-AM & KYYK-FMW/
Palestine

PRICE: $970,147

TERMS: Asset transfer for cancellation
and assumption of promissory notes
BUYER: Willow Creek Entertainment
Inc., headed by President John McKay.
Phone: (903) 729-6077

SELLER: Quail Management Co., head-
ed by President Clive Runnels. Phone:

-l

WSTJ-A
Johnsbury

PRICE: $630,000

TERMS: Asset sale for cash

BUYER: Vermont Broadcast Associ-
ates, headed by PresidentBruce James.
It owns WGMT-FM/Lyndon, VT. Phone:
(802) 626-9800

SELLER: Northeast Kingdom Broad-
casting Inc., headed by President Eric
Johnson. Phone: (781) 837-2218

WTZE-AM & FM/Tazewell
(Bluefield)

PRICE: $350,000
TERMS: Asset sale for cash

Continued on Page 14
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PARAGON COUNTRY

We've helped country stations throughout this
country, and we can do the same for you. With
research that's custom designed for your station,

your market, your needs. No preconceptions. No agenda.

Just tons of experience and all the right tools.

Call Michael Henderson today and learn more.

(303) 922-5600
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" More Country -

¢ Country ''Format Focus"

| © Qutrageous, quirky "'Cooler Copy"’

' @ Unparalleled entertainment coverage
@ NewsDesk and SoundDesk software
e Two daily prep packages —AM/PM
¢ Radio-ready text

e Year-round reliability and accuracy

e We've got it-
more content, options
and technology for
today's country radio stations

For more information call
The Associated Press

800-527-7234

ASSOCIATED PRESS
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We’re not nuts! |

We offer the same great | whi

products, service and support
to customers of all sizes.

Prophet Systems has enjoyed phenomenal growth in

-recent years. We hear the competition may be hinting
that we don’t offér the same great service to small and
midsize organizations that is enjoyed by our large super
groups. It’s simply not true. Could it be they are jealous
of our great product line, tech support and WAN?

Radio is our life. Your business is important.
Give us a call. You won’t regret it.

Sales: (800) 658-4403

Support: (308) 284-8450

Prophet Systems, Inc Sales & Support Fax: (308) 284-4181
AudioWizard™ for Windows E-mail: sales@prophetsys.com
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RCA Lifts Loncao
To VP/Prometion &
Field Development

RCA Records has elevated Dave
Loncao to VP/Promotion & Field
Development.
Based in New
York, he reports
i to Sr. VP/Promo-
tion, Ron Geslin.
In his new posi-
tion, he will con-
tinue overseeing
all rock-based
formats, but will
also supervise the

S U [abel’s regional
Loncao staff.

Geslin said, “To have a person
with Dave’s experience in radio
promotion, artist management,
and field development when I
came to RCA was a critical piece
in developing the plan to make
RCA’s promotion team the best in
the industry.”

Loncao noted, “It has been a true
joy working at RCA the last four
years. Our staff is second to none,
and now our music and roster have
become a true force on the music |
scene.” He joined RCA in 1994

LONCAO/See Page 26 I

A Personalized Touch

Mercury Gives Maidenberg Sr. VP Stnpes

ercury Records has promoted Marty Maiden-

berg to Sr.VP/Marketing & Artist Development.
Based in New York, he reports to Exec.VP/GM Dav-
id Leach.

“Marty is well-deserving of this promotion,’ Leach not-
ed. “l have total confidence in his abilities to continue to
make his department a creative and proactive force in
Mercury Records.”

An 11-year label veteran, Maidenberg most recently was
VP/Marketing and spearheaded the marketing efforts for

Many Country reporters phoning in their lists to R&R this week got a little
surprise at the end of their call: a personal “Thank you!” from the man of
the week, Randy Travis (I)! With 169 stations adding his Iatest release,
“Out Of My Bones,” both Travis and DreamWorks/Nashville Sr. Exec. for
Promo & Artist Dev. Scott Borchetta had a great deal to smile about.

such artistas Hanson, Joan Osborne, the Mighty Mighty

Bo! , Ve Williams, and Brian McKnight. "
sstones, VanessaWilliams, and Bri ig Maidenberg

Et;fonfly To Dife;{ Adult Alt. Promo For Reprise

Simon Set As Y-107/L.A. Operations Dir.

Los Angeles Alternative trimulcast “Y-107" (KLYY-FM/Arcadia,
CA, KSYY-FM/Fallbrook, CA & KVYY-FM/Ventura, CA) has
named Perry Simon Operations Director/morning show producer. Most
recently crosstown KLSX’s PD, Simon will assist Big City Radio VP/
Programming Steve Blatter on the day-to-day programming of the sta-
tion and act as Executive Producer of Y-107’s new morning show, fea-
turing Chris Hardwick and Courtland Cox.

Blatter stated, “Perry’s experience as a programmer and director/
manager of major-market talent, along with his thorough knowledge of
the Los Angeles radio market, make him ideal for this position.” Simon
has also worked as PD of WKXW/Trenton, NJ and in the operations
department of the WDRE Network.

Chaconas: Takin’ Care Of Business As
WWRC/Washington’s Program Director

Chancellor’s new “Business Ra-
dio AM 980,” former Talker
WWRC-AM/Washington. has
tapped Steve Chaconas as PD/
morming host. The station — which
features Bloomberg Business Radio,
hourly news from CNN, and local
headlines provided by Metro Net-
works — will switch dial positions

with Sports sister WTEM-AM (570
kHz) on March 9 (R&R 2/13).
VP/GM Rick Mack told R&R.
“Steve Chaconas will be a tremen-
dous asset to Business Radio AM
980. He is the right person to bring
an exciting, focused, 24-hour busi-

CHACONAS/See Page 26

Bertolucci Now Jacor/Denver Dir./AM Prog.

KOA-AM/Denver PD
Robin Bertolucci has been
elevated to Director/AM §
Programming for Jacor’s
Mile High City Talk trio:
KHOW-AM, KOA, and
KTLK-AM. Bertolucci’s
promotion follows the re- [#%
cent departure of Kris Ol- |
inger, who moved to a sim-
ilar position with Entercom/
Seattle (R&R 2/6).

In her new position, Ber-
tolucci will be responsible for the

Bertolucci

sound, image, marketing,
and promotion of all three
stations. She also will su-
pervise all news, sports, and
talk programming for Jacor
in Denver.

“Robin’s only 5-foot-2,
but she stands head and
shoulders above any other
Talk programmer I could
have found for this posi-
tion,” GM Lee Larsen told

BERTOLUCCI/See Page 26

A&M Taps Gentile As Sr. Dir./Rock Promo

A&M Records has
tapped Diane Gentile as its
new Sr. Director/Rock Pro-
motion, She will be based
in the company’s New York
office.

“Diane exudes the &
lifestyle of a true Rock
maven,” Sr. VP/Promo-
tion Peter Napoliello

said. “Her knowledge [& ,

of the music and relent-
less spirit in promoting
bands will greatly benefit the

Gentile

A&M repertoire for
years to come.”
.| Before joining A&M,
& Gentile was Sr. Director/
Rock Promotion for EMI
Records in New York,
where she worked with
Napoliello. Prior to that,
she worked at Arista
#ows Records, where she rose
&8 to Sr. Director/Rock Pro-
motion. She began her
career in promotion at
MCA Records.

eprise Records has appointed Alex Coronfly
Director/AAA Promotion. Based in Los Angeles, he
reports to Sr.VP/Promotion Steve Tipp.

Corontfly joins the label from Geffen Records, where
he worked for three years as both National Director/ |
AC Promotion and National Director/AAA Promotion.

Tipp remarked, “Alex brings to this key post a real
love for music and an in-depth knowledge of [Adult
Alternative] radio, both of which are essential in en- {4
hancing and expanding the Reprise profile in this
fast-growing format.”

Coronfly

Research Gost

Driving You Nuts?

Ready to add big $$$ to your
bottom line in ’98?
There is now a solution to ever expanding research costs.
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The new computer assisted research system that can

start saving you BIG money immediately on call-out,
focus groups, auditorium tests and perceptuals!

Start Saving TODAY...
Gali for details toll free at 1-88 TELETEST

AMERICAN MEDIA RESEARCH, INC
12401 E. 43rd Street, Suite 216 * Independence, MO 64055

(816)350-8378 Fax(816)350-3050
www.teletest1.com




Austin Ascends To
KKRZ/Portland PD

KKRZ (Z100)/Portland Asst.
PD/MD Tommy Austin has been
upped to PD. He succeeds Ken Ben-
son, who's slated to accept the VP/
Programming position at MTV.

KKRZ VP/GM Ron Saito told
R&R, “We are thrilled we had
someone on staff of Tommy’s ca-
pabilities, and we are excited for him
to get an opportunity to program a
great station like Z100. We're look-
ing forward to him carrying on a
great tradition that Ken Benson is
leaving behind.”

“I’ve been waiting my entire life
to have this opportunity, and to have
it here at Z100 makes it even more
unbelievable,” said Austin. “‘Jacor is
the most passionate, programming-
driven company in the business. I'd
like to thank Ron Saito, Ken Ben-
son, and Jacor executives Tom
Owens, Jack Evans, and B.J. Har-
ris for the opportunity and their con-
tinued confidence in me.”

Austin’s radio career includes on-
air and programming stints at Sioux
Falls, SD stations KKRC, KELO,
and KPAT, as well as KQKQ/Oma-
ha, KDWB/Minneapolis, and
KI.TA/Fargo, ND.

e poan o o g

Atkins Appointed PD
At WNUC/Buffalo

Former WFRG/Utica PD Chris
Atkins has been named PD of Coun-
try WNUC/Buffalo, effective
March 2. He replaces Tom Donahue,
a full-time communications profes-
sor at Buffalo State who is leaving
the station to concentrate on teach-
ing. Atkins spent the last three years
at WFRG.

Also at the station, afternoon
driver Sharon Nicholas has moved
to mornings, replacing Donahue,
while evening personality Buddy
Shula heads to afternoons. The
night shift hasn’t been permanent-
ly filled as yet.

T
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gramming and scheduling at VH1
suite channels.

our music video hours”

Video Claims The Radio Star: Tierney
Becomes VP/Music Programming At VH1

ichaelTierney has been named VP/Music Programming for VH1.
The four-year KUBE/Seattle PD will now oversee the music pro-

“I'm excited by the fresh ideas and unique perspective that Mike
brings us,’ said Sr. VP/Music & Talent Relations Wayne Isaak, to whom
Tierney reports. “He’ll be a key part of creating new themed music
hours and other programming devices that will continue to strengthen

Prior to joining KUBE, Tierney was MD for crosstown KPLZ. He'’s
also been PD and Station Manager at WJPZ/Syracuse. Tierney began
his career in 1991 as a WQHT/New York promotion asst.

and the forthcoming VH1 digital

' Delloro Returns To ’HCN/Hartford As PD

Peter Delloro has been
named PD at WHCN/Hart-
ford. He joined the SFX| ;
Classic Rock outlet in Sep- [§
tember from Rock-Alterna-
tive combo WKQQ &
WXZZ/Lexington, KY,
where he had been OM.
This is his second stint at
"HCN, having worked at the
station in 1981.

Delloro spent 10 years in
Lexington. Previously, he
was at WZZU/Raleigh (when it was
CHR) and WQDR/Raleigh (when it
was AOR). He has also worked at
WAQY/Springfield, MA — which

Delloro

he helped sign on — and
WPLR/New Haven.
| John Griffin, who had been
overseeing "HCN along with
WPLR, returns to program-
| ming 'PLR full-time. Del-
I loro also picks up middays
| uponAsst. PD/MD/midday-
| er Pam Brooks’ departure.
| In other station news:
1 Night host Kat Sinclair is
upped to APD/afternoons;
afternoon driver Mr. Kidd
becomes MD/local Bob & Tom morn-
ing show producer; and Bob & Tom
producer Chris Cody becomes
nighttimer/Asst. Production Director.

T

Formats Flip

T

IEor Jacorlﬁochester

71 WMAX set to go AC; WRCD now CHR

Jacor Communications changed
formats at two of its Rochester prop-
erties on February 19 at midnight:

* AdultAlternative WMAX-FM
(simulcast on WMHX) is now run-
ning syndicated AC night host De-
lilah 24 hours a day, and is expect-
ed to switch to Soft AC full-time
soon. Most of WMAX’s personnel
have been transferred to other Ja-
cor stations in the market.

* WRCD-FM, which had been
running Jones Radio Network’s

Smooth Jazz format, switched to
CHR/Rhythmic as “Jammin’ 107.”
WNVE PD Erick Anderson will also
program Jammin’ 107.

GM Alan Bishop noted that, since
Jacor owned both recent Hot AC
convert WVOR (Mix 100.5) and
Alternative WNVE (The Nerve),
there was little room for an Adult
Alternative to operate. “When we
put Mix on, we took the best of The

ROCHESTER/See Page 26
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Continued from Page 4

Milwaukee-based group also acquired Brillion Radio’'s WEZR-FM/Green
Bay, Wl and American Communications Company’s Country WJLW-
FM/Green Bay, Wl in two separate transactions totaling $4.57 million.
Additionally, it agreed to acquire WHSC-AM & FM/Florence, SC from
WHSC Radio for $700,000; KHXS-FM/Abilene, TX from IQ Radio for
$400,000; and KTCX-FM/Beaumont, TX from Beaumont Skywave for
$3.6 million.

Meanwhile, Cumulus President/CEQ Richard Weening told R&R it
has withdrawn its $65-million cash offer for Bloomington Broadcasting
Inc’s 17 small- and medium-market stations, though definitive agree-
ments “were drafted with great pains” and“the details heavily negotiat-
ed.” Bloomington President/CEQO Ken Maness would neither“confirm
nor deny” that a deal had in fact existed.

Union Outlines Grievances With Disney

tThe Walt Disney Co!s annual shareholders meeting in Kansas

City on Tuesday, John Clark, president of the National Associa-
tion of Broadcast Employees and Technicians (NABET), which repre-
sents employees of Disney subsidiary ABC, said some of the compa-
ny's demands in collective bargaining have been“unacceptable” NA-
BET'’s contract with ABC expired in March 1997. Clark said Disney
has asked to lower health benefits to retirees, reduce pension contri-
butions, and decrease payments to part-time workers. Clark told R&R
that the two sides last met in November, and no further meetings have
been scheduled.

Meanwhile, Disney said Monday that it would “explore” the possibil-
ity of selling its 19.6% share of Scandinavian Broadcasting System
(SBS). SBS owns Western and Central European radio and TV prop-
erties.

Sinclair-Entercom Deal Cleared

ntercom’s deal to buy seven Sinclair Broadcast Group stations

has won clearance from the Federal Trade Commission. Enter-
com intends to pay $126.5 million for KKSN-AM & FM & KKRH-FM/
Portland and WBBF-AM, WBEE-FM, WKLX-FM & WQRV-FM/Roch-
ester, NY.

Meanwhile, Sinclair last week declared a quarterly dividend of 75
cents per share on its Series D convertible exchangeable preferred
stock, payable to shareholders of record as of February 27. The stock
closed at $55.25 Tuesday, down 63 cents from the previous close.

SFX Shareholders To Vote On Gapstar Merger

S FX Broadcasting Inc. said shareholders will meet March 26 to
vote on the sale of its radio group to Capstar Broadcasting Part-
ners. That deal, and the spin-off of SFX Entertainment to sharehoid-
ers, is expected to close in the second quarter.

Meanwhile, Greenwich, CT-based international money manager
Tudor Investment Corp. has bought 532,800 Class A common shares
of SFX on the open market for investment purposes. The 6.1% inter-
est was picked up between January 29-February 11, when shares sold
for $84.75 and $89.44 each.

“BUSINESS
BRIEFS
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Having Serious
Rotation Problems?
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Move up to MusicMaster. The music scheduling
software creared by radio people for radio
people. Fast fo learn. Easy fo use.

You provide the information, MusicMaster provides the
power. It's your vision and your input that makes your
station sound unique. MusicMaster makes it happen
with flawless execution.

The Music Scheduling System

A-Ware Software, Inc.
22600 Arcadian Avenue ®* Waukesha, Wisconsin 53186

~ Phone 414.521.2890 * 800.326.2609 ¢ Fax 414.521.2892

www.a-ware.com ¢ info@a-ware.com
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® BRAD ROSS has been promoted to
Regional Affiliate Dir./Midwest Region
for Metro Networks. He previously
served as Nat'| Dir/Mktg. for the com-
pany’s Chicago office.

® TODD J. GRANT is hired as PD
for Nostalgia WLKW/Providence, RI.
Grant will also serve as APD for sis-
ter stations WAKX-FM and WWKX-
FM. He rises from his previous po-
sitions as Exec. Producer/Program
Asst.

Records

e KEVIN GORE has been named VP/
GM of Polygram Classics and Jazz
Records. He joins the label from Sony
Music, where he was VP/Jazz Promo-
tion & Marketing for Columbia Records.

® BILL WILSON has been promoted
from Sr. Dir/Marketing toVP/Marketing
at BMG Entertainment, North America.

® ANDREW MELVILLE becomes VP/
Sales for Walt Disney Records. He
comes to the company from his posi-
tion of Worldwide Sales Operations Dir.
forWal-Mart.

® ALMO SOUNDS adds the following in-
dividuals as Regional Promotion Directors:

CHERYL KOVALCHIK: Los Ange-
les. She comes to the company from

Capricorn Records where she worked
as the Western Reg. Dir./Promotions.

CHELLE DAVIS: Dallas/Southwest.
She previously served as the Enclave’s |
Midwest Regional.

BOB SALERNO: Chicago/Midwest.
He comes to Almo from Zoo Entertain-
ment.

GINA SUAREZ: Atlanta/South. She
previously served as Nat'l Dir/Rock
Promotion for A&M Records.

JOCELYN TAUB: New York/North-
east. She joins Almo from Mammoth
Records.

¢ DEBRA BAUM has been named
Exec. VP/GM of Edmonds Enter-
tainment Group. She previously ran
and operated her own management
company.

® ED FRANKE is named Nat'l Direc-
tor/Sales for MCA Records. He rises
from his previous post as East Coast
Regional Sales Dir. for the label.

[
® PRIVATE | RECORDS has signed
CRASH RECORDS to a distribution
deal. Artists range from funk to alter-

native. — (213) 651-9300

© MERCURY RECORDS inks a distri-
bution deal with SLIPDISC RECORDS. |
Slipdisc will also jointly market select |
artists.

PROS ON

THE LOOSE .

» Jeff Appleton — VP/Pro-
motion Island Records (201)
825-9752

¢ Pam Brooks — APD/MD/
middays WHCN/Hartford
(860)225-5850

WYZW/Madison, Wi PD
Dave Ogden to Cindy Miller,
February 23.

BirtHS

Debbie Gibson Palmer asso-
ciate Gaylene Aparicio, hus-
band Bobby, daughter Cassidy
Raye, February 18.

Morcheeba lead vocalist
Skye Edwards, daughter Kiki,
February 10.

CONDOLENCES
Hee Hawfeatured actor/Coun-
try act Louis Marshall“Grand-
pa” Jones, 84, February 19.
Nashville industry pioneer
Buddy Lee, 65, February 13.

National Radio

® MJI BROADCASTING presents the
following program for its upcoming
schedule:

March 9: Eric Clapton’s Pilgrim —
The World Premier, featuring the al-
bum’s 14 songs and an artist interview.

—(212) 896-5250
® UNITED STATIONS RADIO NET-
WORKS launches Thunder Road, a
two-hour weekend country music show
combining hit country music and cov-
erage of NASCARWinston Cup racing.
WWKA-FM/Orlando air personality
Bobby Mitchell hosts.

The network also launches Country
Giants, a new summer series that pro-
files today’s country music superstars.
The current lineup includes the follow-
ing weekend broadcasts:

May 9-10: George Strait

June 6-7: Brooks & Dunn

July 4-5: Alan Jackson

August 1-2: Reba McEntire

September 5-6: Vince Gill

October 3-4: Garth Brooks

—(212)869-1111

@ Ronnie Renfrow's KQUE-AM/Houston
show Al That Jazz has been picked up
“Music OfYour Life"for national syndication.

—(713) 781-0053

Industry

® WILKO COMMUNICATIONS offers
the following services to radio stations,
group owners, syndicates, and radio
personalities: Radio Show Creation &
Dev., Crisis Intervention, New Business
Generation, and Air & SalesTalent Dev.

—(310)664-1193

- NEWSBREAKERS
LT Products & Services

® MEDIA DIAL-UP offers a telephone-
based syndication demo service. Call-
ers are able to hear samples of specific
shows live as they air or select sam-
ples on a touch-tone basis.

—(800) 547-1280

Cool Edit Pro Is Cool!

Remember the days when produc-
tion work requiring more than one or two
splices had to be done in a radio station
production room?

Well, thanks to the PC and award-
winning shareware software called Cool
Edit '96, home production wizards were
liberated from razor blades, splicing
blocks, and expensive reel-to-reel multi-
track machines.

Now, SYNTRILLIUM SOFTWARE

| (www.syntrillium.com) has released Cool

Edit Pro, an advanced package of sound
processing tools for just $399. After load-
ing the CD software onto your comput-
er, you'll have 64-track mixing capability
with the same capabilities as a control
room console and a rack full of gear, in-
cluding record/solo/mute controls, cross-
fade, punch-in, splice, loop, efc.

Built-in digital-effects processing in-
cludes reverb, a graphic equalizer, para-
metric equalizer, distortion, echo cham-
ber, pitch shift, stretch/compress tem-
po, and more. There are also modules
that allow users to apply noise reduc-
tion, as well as click and pop reduction,
to vinyl disc transfers. Cool Edit Pro
also interfaces with MIDI, ActiveMovie/
DirectX software plug-ins, and a num-
ber of other modules from hardware
manufacturers.

The program’s graphic interface is
easy to master, as editing decisions are
“non-destructive” This means, if you
make a mistake, you can “undo” your
last several commands and try again.

Prospective owners need a PC with
at least a Pentium 90 processor and
32MB of memory, a minimum of 9MB
of free disk space for the program, and
lots and lots of additional disk space for
sound files.

Coo!l Edit Pro is available at
www.danoday.com.

NATIONAL
RADIO
FORMATS

ABC RAOIQ NETWORKS
Robert Hall » (972) 991-9200
Starstation

Peter Stewart

ERIC GLAPTON My Father's Eyes:

Hot AC

Gary Leigh

PAULA COLE Me

MADONNA Frozen

Classic Rock

Chris Miller
VAN HALEN Without You

A R R T T T e S T

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818
Gary Knoll

Rock

ERIC CLAPTON My Father's Eyes
CREED Tom

SPACEHOG Mungo City

CHR/Hot AC

ERIC CLAPTON My Father’s Eyes
MADONNA Frozen

SHE MOVES It's Your Love
TUESOAYS It's Up To You

Mainstream AG

BEN FOLDS FIVE Brick

ERIC CLAPTON My Father’s Eyes
FASTBALL The Way

MADONNA Frozen

Lite AC

ERIC CLAPTON My Father's Eyes
AMY GRANT Like 1 Love You
ELTON JOHN Recover Your Spul

NAG
JOYCE COOLING After Hours
KENNY G My Heart Will Go On

uc

ARETHA FRANKLIN A Rose Is Still A Rose
MONTELL JOROAN Let's Ride
L.L.COOLJ 4321

S <]

BROADCAST PROGRAMMING
Walter Powers * (800} 426-9082
CHR ’

Casey Keating

ROBYN Do You Really Want Me?

SHE MOVES it's Your Love

Digital AC

ERIC CLAPTON My Fathers Eyes

KENNY G My Heart Will Go Gn

Hot AC

FLEETWOOD MAC Landslide
Digital Soft AC

Mike Bettelll

AMY GRANT Like | Love You
Digital AC Mix

MADONNA Frozen

Delitah

ERIC CLAPTON My Father's Eyes
Alternative

Teresa Cook

ANI DIFRANCO Little Plastic Castie
FUEL Shimmer

GOD LIVES UNDERWATER From Your Mouth

JONES RADIO NETWORK
Phil Barry » (303} 784-8700
Adult Hit Radio

JJ McKay

ALL SAINTS | Know Where It's At

ERIC CLAPTON My Father's Eyes
FLEETWOOD MAC Landslide

‘N SYNC | Want You Back

Rock Alternative

Doug Clifton
FINLEY QUAYE Sunday Shining
PRESIDENTS OF THE UNITED... Video Kiled The Radio...

Soft Hits

Rick Brady

ELTON JOHN Recover Your Soul

Rock Classics

Rich Bryan

RICHIE SAMBORA Hard Times Gorvie Eagy

VAN HALEN Without You

VAN ZANT Rage

TV N T T Y N R N NI
RADIO ONE NETWORKS

Tony Mauro ¢ (970} 949-3339
Hot AC

Yvonne Day

BEN FOLDS FIVE Brick

Alternative

Steve Leigh

JERRY GANTRELL Cut You In

GOD LIVES UNOERWATER Frofii Your Mouth
SPAGEHOG Mungo City

WESTWOOD ONE RADIO NETWORKS
Charlie Cook *(805} 294-9000
Tracy Thompson

Soft AC

Andy Fuller

BLESSID UNION Light in Your Eyes

Bright AC

Jim Hayes
MADONNA Frozen

TRANSACTIONS

Continued from Page 8

BUYER: Adventure Communica-
tions Inc., headed by President
Michael Shott. It owns 13 stations,
including WBDY-AM & WHAJ-FM/
Bluefield and WHQX-FM/Cedar Bluff,

I VA. Phone: (304) 325-3514

SELLER: Tazewell Broadcasting
Co. Inc., headed by President Bob
Smallwood. Phone: (540) 988-4150

, odaf ~ »X 3 hod
KBRO-AM/Bremerton
PRICE: $257,500

| TERMS: Asset sale for payment of

existing note

BUYER: FTP Corp., headed by
President Bart Seidler

SELLER: Washington Broadcast
Management Co. Inc., headed by
President Frank Olsen

KJR-AM & FM & KUBE-FM/
Seattle

PRICE: $17.8 million

TERMS: Stock sale for cash
BUYER: KJR Radio Inc., a wholly
owned subsidiary of The Ackerly
Group, headed by President Barry
Ackerly

SELLER: New Century Seattle Li-
cense Partnership, a wholly owned
subsidiary of Century Management
Inc., headed by President Michael
Williams

FREQUENCY: 950 kHz; 95.7 MHz;
93.3 MHz

POWER: 5kw; 100kw at 118 feet;
100kw at 1289 feet

FORMAT: Sports/Talk; Oldies; CHR

KHSS-FM/Walla Walla
PRICE: $160,000
TERMS: Asset sale for $50,000 cash

| and a $110,000 promissory note at
8% interest
BUYER: Two Heart Communica-
tions LLC, headed by member Rod-
ney Fazzari. Phone: (509) 522-1983
SELLER: KHSS Inc., headed by
President John Ramstad. Phone:
(541) 938-9322 :

iz
,-6’\'—‘4?
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WJLW-FM/Allouez (Green
Bay)

PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by President Bill Bungeroth.
Phone: (414) 283-4500.

SELLER: American Communica-
tions Company, headed by Presi-
dentJack LeDuc

FREQUENCY: 106.5 MHz

|

POWER: 25kw at 300 feet
FORMAT: Country

BROKER: Bob Heymann and Jack
Mincow of Broadcasting Asset
Management Corp.

WEZR-FM/Brillion (Green
Bay)

PRICE: $2,065,000 million

TERMS: Asset sale for cash
BUYER: Cumulus Media, headed
by Richard Weening. Phone: (414)
283-4500.

SELLER: Brillion Radio Company,
headed by President Lyle Evans
FREQUENCY: 107.5 MHz
POWER: 6kw at 328 feet

FORMAT: NAC/Smooth Jazz
BROKER: Bob Heymann and Jack
Mincow of Broadcasting Asset
Management Corp.



BE 93 fm

We're the hardest working station in Seattle. A top 40 CHR format with
a rhythmic edge, we keep listeners dancin’ the night away 24-hours a day. Stickers
are a key promotional item. We use them to improve TSL, so we go to the
streets where the listeners are. Stickers on cars have year-round impact. They
make people feel like they're part of the station. We've used CGl a lot especially
with our logo. They’re a great promotional partner.

~enGommunication
e .".'-':'o.-'l "Uaranhlcs Inc
(1l M A G ES

JAY HARMON, PROMOTION DIRECTOR

1765 North Juniper, Broken Arrow, OK 74012 * 1-800-331-4438
918-258-6502 « Fax 918-251-8223 « radio@cgilink.com
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MANAGEMENT

Buccaneers 0f Broadcasting

Continued from Page 1

The high level of pirate activity in
the Miami area was first detected by
R&R in late December. This, in ad-
dition to various actions taken against
unlicensed broadcasters in Tampa,
Minneapolis, and San Juan, Puerto
Rico, led to the discovery of KISS-
FM.

Hit Radio Renegade

Like many radio station websites,
KISS’ contained sales rate informa-
tion, pictures of most of its airstaff,
and logos for two local businesses:
Camelot Music and Checkers. How-
ever, no call letters were found any-
where on the site. A picture of a T-
shirt available for purchase provided
the only clue that KISS was based in
Valdosta. No station owner was list-
ed anywhere. Listener requests were
directed toward an e-mail prompt.
One contact number appeared on the
entire website, at the bottom of its
advertising rate page. The number
was for Brian O’ Connor, the station’s
PD.

Immediately suspicious, R&R first
contacted several Valdosta radio sta-
tions in late January to find out if a

new sign-on had arrived. A WQPW -

receptionist refused to discuss the
crosstown CHR. However, WYZK
Owner/GM Mike Howard had to
laugh when asked if he knew any-
thing about KISS. “They kick ass!
They sound good. But the FCC i all
over them. They were interfering with
WOBB/Albany, GA's sister, about 90
miles away from Valdosta. Most of
the radio stations are pissed off, and I
think it’s as funny as hell”

According to Howard, many Val-
dosta stations began complaining
within days of the station hitting the
airwaves. “The station has a sales
team out there, but it hasn’t pitched
any of my clients,” he said. “I would
love to be 21 and doing the same shit
this guy is doing. He’s 24, and he just
doesn’t care.”

WAAC-FM/Valdosta GM Jay
Clark was also aware of KISS. “That
is a pirate. My engineer and I were
going to find out where their tower
was, but I guess they’re mobile.”

The early complaints most likely
reached the staff at KISS. On Janu-
ary 1, the station had relocated to 99.3
MHz.

When contacted by R&R,
O’Connor discussed KISS freely
with a reporter. He said that the sta-
tion’s call letters were WJKS and that
it had debuted at 97.1 MHz on Sep-
tember 1, 1997, when he became PD.
The station lasted at that frequency
for four months. Why had the station
switched signals? *“We’ve been try-
ing to get on the air at 97.1, but we
had to push through for 99.3,”
O’ Connor said. When asked to clari-
fy, he said, “Because of our area, we
had been on — with our CP. But we
had to change pretty quickly. Believe
me, I'm confused at times as well
about all this.”

In response to questions about
KISS’ advertising rates, O’Connor
said, “We were running a huge spe-

cial to get off the ground. That, of
course, will be changing.” O’Connor
also said that Tower Broadcasting
owned WJKS, that the station’s GM
was Mike Maddox, and that its Sales
Manager was Bob Foley. He added
that the station’s power was 3kw at
100 meters, or roughly 300 feet.
When asked to respond to allegations
that KISS was illegally broadcasting,
O’Connor denied it. “T’'m not oper-
ating under these circumstances at
all,” he said.

However, when R&R contacted
Westwood One, an entirely different
set of facts was presented. According
to Affiliate Program Manager Cane
Vizcaya, KISS-FM used the call let-
ters WIKS when it signed a contract
to run Casey's Top 40 — as well as
the syndicated one-hour features On
The Radio and The Cut —on Decem-
ber 8. The contract was signed by
O’Connor, Vizcaya said. Vizcaya then
checked those call letters on the com-
pany’s BIA database and discovered
the truth: WIKS-FM is a Wilming-
ton, DE CHR licensed to QC Com-
munications. Tower Communica-
tions is based in Brainerd, MN and
owns just one station — WIAM-AM.

*“There’s no way we can verify if a
station is a pirate,” Vizcaya said. “But
if they don’t have a license, they aren’t
allowed to air our programming.
When they sign a contract, at that
point they are legally telling us they
are licensed.”

On January 30, following Viz-
caya’s conversation with R&R, West-
wood One decided to take action
against KISS. Vizcaya explained,
“The original affiliate rep called that
night, requesting official FCC notifi-
cation of their signal license.” The call
was taken by O’Connor, who was
unable to provide such materials. “He
was under the belief that it was a le-
gitimate station. He said, ‘T’'m so sor-
ry. I don’t know how I was misled
into this.’ Immediately after the con-
versation, we decided to be proactive
and dropped the programs,” Vizcaya
said.

By February 4, all traces of KISS-
FM were gone. A number given for
Maddox was actually O’Connor’s
voice mail. Foley could not be found.
The radio station’s request line “was
being checked for trouble,” and In-
teret users were greeted with a “For-
bidden’” message when attempting to
access the station’s website. R&R
then reached O’Connor a second time
for further comment about KISS. He
refused. “Tam totally gone from there.
On Friday afternoon [1/30], I totally
resigned from the station. I decided
it was something I didn’t want to be
a part of. I am trying to distance my-
self as far away from that station as I
can. I started at that station at its in-
ception, and it’s kind of an embar-
rassment for me. Imagine being in my
position.”

When R&R later contacted the
FCC to verify construction permits
for Valdosta, GA during 1997, none
was found for 97.1 FM. As far as the

99.3 signal, Augusta Radio Fellow-

ship Institute applied for it, but the

petition was dismissed in May 1997.
Political Vs. Commercial

For microbroadcasters like Free
Radio Berkeley’s Dunifer, a clear
distinction exists between what
constitutes a pirate and a commu-
nity-minded voice. “Our intention
is all political and needs to remain
noncommercial,” Dunifer said.
“Stations like KISS are the wrong
way to go. This was never meant to
help boost one’s ego or any self-
aggrandizing enterprise. If people
want to do commercial-like program-
ming, let them apply through the cur-
rent process. We’re not just an outlet
for someone’s personal designs.”

Dunifer insists that his message is
not that everyone has a right to put
up a transmitter, but “we really don’t
have a choice in doing what we'’re
doing, based on the FCC’s licensing
process,” which he says prevents the
non-wealthy from obtaining their
constitutionally protected right to
freedom of speech on the nation’s air-
waves. Dunifer even distributes much
of the equipment needed to start a sta-
tion from scratch. ““We provide trans-
mitter kits and everything from mi-
crophones and antennas and cabling
to mixers, including instructional ma-
terials,” he said.

The NAB has not been afraid to
voice its displeasure with pirate ra-
dio broadcasters. On February 2, the
association filed an amicus brief with
a federal appeals court upholding the
government’s seizure of equipment
belong to a Minnesota pirate broad-
caster. “Pirate radio broadcasters are
illegal. Period.” NAB President/CEO
Edward O. Fritts said. “The court
should affirm the rights of legal
broadcasters, but should not tolerate
or condone lawbreakers.”

The FCC, however, is willing to
bend the rules. The commission is
currently seeking comment on a pro-
posed rule that would allow broad-
casting at one watt or less at a maxi-
mum antenna height of 50 feet and
in a coverage area no more than a few
square miles. The NAB will, howev-
er, “continue to oppose low-power
radio stations because of the poten-
tial for interference to existing broad-
casters.” The comments are due by
Thursday (3/5).

Airwave Anarchy

On June 6, 1993, Opa Locka, FL-
based pirate broadcaster BASS-FM
debuted at 91.9 MHz with limited sig-
nal coverage. Later that year, a Hai-
tian microbroadcaster signed on in
Miami’s Little Haiti community.
Nothing was done by the FCC. Al-
most five years later, 15 other unli-
censed broadcasters have followed
suit.

From a high-rise in Northeast
Miami-Dade County, R&R detect-
ed the following signals and for-
mats: 88.7 FM (hardcore rap), 90.1
(Haitian), 90.9 (heavy metal), 91.9
(rap), 92.7 (unedited rap), 93.5

'HE AD TO

By Dick Kazan

sm———

How You Gan Easily Organize
Yourself For Success

hen you enter your office (or workspace), does the

clutter overwhelm you? Do stacks of newspapers,
mail, phone messages, magazines, and reports needing
your attention frustrate you? Does it feel like there’s just not
enough time in the day to get everything done? If so, here’s
how you can easily solve this problem and make yourself
much more successful as well.

[ SET PRIORITIES %]

List on a small sheet of paper the five most important goals that you
have. If you've never done this before, you'll soon see how powerful a tool
this is. Once you take this step, you'll begin to accomplish things well be-
yond what you ever thought was possible.

Professor B. Eugene Griessman was teaching at GeorgiaTech when he
met the university’s longtime athletic director, Homer C. Rice. As a high
school football coach, Rice once compiled a remarkabie record of 101 wins,
nine losses, and seven ties, with seven undefeated seasons and five con-
secutive championships. Subsequently, he became a university coach, a
professional coach, and then a university athletic director.

What was the secret to his success? How did he accomplish so much
more than most other coaches? The answer is remarkably simple: He de-
cided what his goais were and then wrote them on 3x5 cards. Alongside
each goal, he also wrote a projected date and a brief plan for how to achieve
it. As Rice said to Dr. Griessman, “These are my goals — one on each
card. | take them with me everywhere. When I'm at the airport waiting fora
plane, I'll pull them out and begin to read them. The real fun is expecting
them to happen.”

Once you've listed your goals, they become your priorities. To make
them happen, take all of the documents in your office that divert your atten-
tion from accomplishing those goals and either file them or put them in the
recycler. The less you save, the easier it is to focus on what's really impor-
tant to you. You'll then also be able to quickly find what you need, when you
need it.

TAKE ACTION ]

As new documents come in, act on them. Don't allow anything to accu-
mulate. Schedule time to respond to e-mail, mail, and reports that need
your attention; to retum phone calls; and to read articles that you feel are
important. Everything else is promptly filed, forwarded, or recycled. Blow it
out of there right now! | realize that this is probably alien to what you've
done over the years, but how successful do you think Henry Ford, John D.
Rockefeller, and Sam Walton would have been if they had allowed them-
selves become immersed in paperwork rather than remaining focused on
what they thought was important?

So if you have the Bermuda Triangle of offices — in which documents go
in, but seldom come out — follow my advice and see how much more
productive you become. The results will surprise you and make you wish
that you had taken these steps eariier in your career. Highly successful
people are not necessarily smarter than you, probably don’t work harder
than you do, and don’t depend upon luck to make the difference in what
happens during their careers. They establish priorities and then act upon
them while exercising the self-discipline necessary to avoid distractions.
So can you, and as you do, your career will become much more successful
and fuffilling for you.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

{progressive rock), 94.3 (Haitian),
94.5 (reggae/soca), 95.3 (reggae/
soca), 96.1 (rap/bass music), 97.7
(Urban), 9.5 (freestyle dance), 101.1
(Pop/Rhythmic), 103.1 (rap), and
104.7 (rap). Two other microbroad-
casters, “Beach Radio” at 96.9 MHz
and WOMB at 107.1 MHz, serve
South Beach.

For WOMB Director/Operations
Mark Christopher, the FM signal
is just a small component of the over-

all business operation. “We ex-
ist for the promotion of music
and the DJ-mixing art,” he said.
Added PD Duncan Ross, “We
wanted to create an element to
get the listeners out and meet the
DJs in a club-like atmosphere.”
Station management even made
an effort to keep its 100-watt sig-
nal within microbroadcaster

Continued-on Page 26



Music testing...
a better way

The company that pioneered two-week survey turnaround also offers a unique,
faster music testing method that is less expensive than auditorium testing.

Edison Media Research has conducted hundreds of music tests for stations in
markets from Los Angeles to Lafayette. Our technique is so efficient, you
may find you can afford more testing for the same amount of money.

We eliminate all the biases and hassles associated with standard auditorium
testing. But, ours is not an “in-home” method where people are unsupervised,
distracted, or listening to a tiny telephone speaker.

Call Edison Media Research today to learn how our music testing can
help your station.

The Faster Way
The Less Expensive Way
The Better Way
The Edison Way

edison

We are working with
some of the premier radio
operators in the country:

Dene Hallam,
VP/Programming
93(Q/Houston:

“Edison Media Research
has been a key component
of 93Q Country’s success.
We’ve relied on their music
research for years.”

John Duncan,

Program Director
KLOS/Los Angeles:
“KLOS listeners are spread
out all over. I love the way
Edison’s music testing
method allows me to
sample people from the
entire L.A. Metro.”

Susan Murray,

General Manager
WMAS/Springfield:
“For me, the best part
about Edison’s music
testing is that I can afford
to do more frequent music
tests, and the quality is
better than auditorium.”

media research

America’s 2nd Fastest Growing Market Research Company*

(732) 560-8787 / fax (732) 560-8989 / e-mail LarryRosin@aol.com

* Ad Age, 1996/1997 Report
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Gauntry 5 Sellmg Pawer Stlll PacksA
Punch With Broad Demo Reach

E3 Four years later, Interep study still finds high cume, diverse listenership

F our years ago, we unveiled plans in R&R for Interep’s first
“Power of Country Radio Tour” in conjunction with the Country
Music Association. We wrote about how country was a hot and
growing :nedium and talked about our plans to convey the excite-
ment of it to the advertising community. Well, four years is the
equivalent of a full presidential administration, and, in the rapidly
changing radio industry, it can represent a whole host of changes.

But guess what: In comparison to
March 1994, when we last discussed
the genre, there isn’t a lot that has
changed. Perhaps the most important
point to get across is that country
music and Country radio remain vi-
brant forces in the entertainment in-
dustry. Many times, red-hot formats
will cool off rapidly and be forever
known as flash-in-the-pans. Not so
with Country.

According to fall 1997 Simmons
data, Country stations were No. 1 in
weekly cumulative audience among
adults 18 and over. The Simmons
numbers also show Country’s week-
ly cume at 43.3 million — signifi-
cantly more than four million ahead
of the second-ranked format, News/
Talk (38.9 million). AC ranked third
at 38.8 million, and you have to go
all the way down to 22.7 million to
get to the fourth format on the list,
CHR. Far from being a flash-in-the-
pan, the red-hot Country format that
we wrote about four years ago is now
solidly entrenched as a radio power.

Equally impressive is the highly
diverse Country audience. Back in
’94, there were skeptics who said the
audience assortrnent was caused by
people sampling Country because of
the media attention it was receiving
at that time. Guess what? The vari-
ety remains four years later.

Here are some examples, all based
on fall 1997 Simmons data:

*29% of Classic Rock listeners
tune in to Country. .

*26% of AC listeners also listen
to Country.

* 25% of Rock listeners listen to

Country.

Far from a flash-in-
the-pan, the red-hot
Country format that
we wrote about four

years ago is now

solidly entrenched as
a radio power.
7))

*25% of CHR listeners listen to
Country. ¢

* 23% of News/Talk listeness lis-
ten to Country.

In 1994, Country’s weekly cume
among adults 25-54 was 19.1 million,
a healthy gain from 15.8 million at
the start of the decade. In the past four
years, it’s risen dramatically, up to
27.6 million in fall 1997 — an ia-
crease of 45% in just four years. Our
point here is readily apparent: Adver-
tisers can reach listeners of virtually
all interests by using Country.

Need more proof of Country’s
staying power? Try these tidbits of
information:

¢ Country remains the leading ra-
dio format in number of stations. As
of November 1997, there were 2505
primary country stations, followed by
News/Talk with 1567.

* Three country artists (Garth
Brooks, Reba McEntire, and Brooks
& Dunn) ranked among the Top 10
U.S. touring acts for 1997.

< Garth Brooks’ Sevens sold

Corporate America’s
Sold On Country

hen Interep helped launch “The Power of Country” tour four years

ago, it was with the hope that taking Country directly to advertisers

wouild help break down stereotypes and get the format on the radar screens
of majormarketers. The tour did, indeed, help accomplish this mission.

The Interep Radio Store continues to spread the gospel. Earlier this

month, in conjunction with the Country Music Association and AdWeek
magazine, Interep sponsored an“America’s Sold on Country Tour” stop at
the Beverly Hills Hotel. The event attracted close to 250 people, including a
large number of advertising and agency executives from throughout South-
ern California. Included among the attendees were executives from BBDO,
J.Walter Thompson, Grey Advertising, and Western International Media,
along with agencies representing advertisers such as Mattel, Universal
Studios, Mercedes-Benz, andToyota.

Attendees were treated to an exciting presentation of how Country can
help marketers, along with live performances by some of the format’s big-
gest stars, including Kim Richey, Mary Chapin Carpenter, Wynonna, Pam
Tillis, and Chely Wright. Bob Lobdell, President of Cold Spring Harbor Group,
presented demographic data on the country music audience, and case
studies were presented showing how Chevy Trucks and Kellogg's attained
great success with country campaigns.

By Melanie Hand
The Interep Radio Store

896,932 units in its first week of re-
lease. This number is exceeded only
by Pearl Jam’s 1993 album Vs.

*In 1997, Shania Twain became
only the fourth female recording art-
ist to reach the 10 million mark in
single album sales in the U.S. The
others are Carole King, Whitney
Houston, and Alanis Morissette.

* LeAnn Rimes was the top record-
ing artist among all genres in 1997,
based on certified sales of 12.5 mil-
lion units. Her appeal across a broad
spectrum of listeners was further ev-
idenced with her Grammy win as
Best New Artist and her Billboard
Music Award as Autist of the Year.

* The Garth Brooks concert in Cen-
tral Park, broadcast by HBO, was
cable television’s most-watched spe-
cial in 1997.

* Going head-to-head with season
premieres September 24 on ABC and
NBC, The 31st Annual CMA Awards
placed first for the night in house-
holds, viewers, and all adult demo-
graphics. The three-hour CBS special
won every half-hour among house-
holds 25-54.

To get a true picture of what is
happening in Country radio, howev-
er, it isn’t nearly enough to look at
what remains the same as it was four
years ago — namely, that Country
is still a hot and growing medium.
It is even more important to look at
what has changed: specifically, the
way corporate America has em-
braced Country during these past
four years. In 1994, we found our-
selves trying very hard to break
down old stereotypes and create a
new marketer view of Country and
its audience. We’re happy to report
these efforts have paid off — big-
time.

During the past year, country art-
ists have been involved in a wide va-
riety of national ad campaigns and
corporate promotions for companies
including Coca-Cola, Chevy Trucks,
Folgers Coffee, Fruit of the Loom,
Discover Card, Southwest Airlines,
the Gap, and Ford. Mobil sponsored
the Reba McEntire/Brooks & Dunn
tour, marking the first time a major
petroleum company has backed a
musical event. For the second
straight year, more than 200 regis-
trants attended the second annual
Marketing With Country Music con-
ference, presented by the CMA and
sponsored by Interep. Designed to
familiarize marketing and advertis-
ing decision-makers with opportu-
nities in country music, the attendee
list included the likes of Nabisco,
UniRoyal Tire, American Airlines,
Blockbuster Video, and scores of
other blue-chip advertisers.

And the 1997 list goes on: Satel-
lite television provider Primestar
sponsored Clay Walker and was so
happy with the results, the sponsor-
ship was renewed for 1998. Vince
Gill’s first-ever sponsored tour was
underwritten by Kraft.

And, of interest to the ever-
increasing number of global market-
ers, country music’s popularity is
soaring internationally as well. The
3Ist Annual CMA Awards was tele-

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Subaru Gets Sporty And Visible

SITUATION: The Penn-Jersey Region of Subaru wanted to
capitalize on the recent sales success of its Legacy wagons.
The Outback model had sold the best, so they wanted to reach
active, young families. They knew that if people could see this
car and its possibilities close up, a potential sale was closer
than traditional newspaper or television advertising could of-
fer. Subaru counted on radio to reach adults 25-44 years old
who had young children. WMMR/Pennsylvania had just such
a listenership.

OBJECTIVE: In order to reach the market of active, young
families to whom Subaru sought to sell their Outback wagon,
radio would need to design a program whereby Subaru and
active families went hand in hand! Subaru needed a new alli-
ance with active sports like biking and soccer, having recently
ended its well-known association with the U.S. Ski Team.

CAMPAIGN: WMMR proposed that Subaru renew its sponsor-
ship of its three-on-three Youth Soccer Tournament. A further
development would be to have Subaru advertise a brand-new
event for active families, The Fairmont Classic, Philadelphia’s
first major mountain-biking event. A six-week, on-air promotional
campaign was launched that included rotating information on
Subaru’s vehicles. Registration and brochures for the Classic
could be obtained on the Subaru lot, so on-site visibility increased
as potential customers came in to see vehicles that could carry
mountain bikes and to sign up for the Classic.

RESULTS: Dealers enjoyed increased floor traffic and visibility
as people stopped by to register and pick up brochures. At the
Fairmont Classic, Subaru benefited by coming face to face with
more than 5000 bikers and spectators. It was able to promote
its national affiliation with specialized bicycles to a receptive
audience, and it received more than 130 on-air announcements
in association with the event. The success of the Legacy and
the Legacy Outback wagon has continued, making Subaru the
No. 1 wagon seller in the United States.

—— RABTO0LBOX—

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

From 6am to 6pm, Japanese car owners spend 47% of their media time
with radio. Compare this to 36% of their time spent with television, 11% with
newspaper, and 6% with magazines. They spend an average of four hours
and 14 minutes with all media.

FROM RAB’S INSTANT BACKGROUND COLLECTION —
NEW IMPORTED AUTOS

Consumers are most likely to purchase a new imported automobile in Au-
gust. Ten percent of sales occur in that month, followed by March (9.9%)
and May (9.6%). January is the slowest sales month for new imported
cars, with just 6.3% of sales occurring in the inaugural month of the year.

FROM BRANDWEEK, JAN. 5, 1998

“Rather than looking at competitors’ market share or product designs as
targets; [Subaru executive Tim] Mahoney and [ad agency] Temerlin McClain
have mastered a niche marketing strategy of identifying what they call‘high
opportunity groups’ by occupation, fifestyle, and interests ... Healthcare pro-
fessionals, educators, engineers, and architects are among the most fertile
occupational areas for Subaru, while skiing, mountain biking, paddie sports,
and hiking have been where Subaru has concentrated its lifestyle focus”

For more information, call RAB's Member Service HelpLine-at (800) 232-

3131, orlog on to RadiolL.ink at http:/www.rab.com.

vised in more countries than ever
before, including the United King-
dom, Germany, Switzerland, Ireland,
Finland, and Thailand. Alan Jackson,
Trisha Yearwood, and Shania Twain
all scored gold albums in Australia.
In all, more than 560 radio programs
outside North America feature coun-
try music, reaching more than 30
million listeners in 32 countries.
These offer advertisers tremendous
opportunities to extend their country-
based campaigns beyond U.S. shores.

A lot has happened in Country ra-
dio these past four years, and we’re
delighted to report that the bottom
line on these changes is a very posi-
tive one. Country continues to grow,
and the future looks even brighter
than the past.

Melanie Hand is the Country
Radio Format Director for In-
terep. She can be reached at
(615) 673-1151.




Selected
dates still
available for
your spring
music test!

HBer: 650.373.2682
biiwail: EKG@goodratings.com

TECHNOLOGY

Now You Have A Choice ...

EKG RESEARCH:

® 10+ vears practical broadcast research experience ...
® Successful results for major market clients ...
* Digital ‘Dial’ Technology for less ...

EKG RESEARCH saves you money on Auditorium
Music testing with no compromises!

The same wireless dials you’ve heard about—
with more accurate results ...

Not owned by a broadcast group—
no hidden agendas ...

Real time results—
on-site client viewing ...

New, advanced software—
simple to view results.

CALL TODAY
(561)540-4352
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An Outstandmg Way
To Promote Your Event!

FREE STUFF!

Call today for your free
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ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

f@‘l’[“ )

PLASTIC
BANNERS

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 5607-4295 FAX
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| PUBLICITY PRINTS ‘

Lithographed On Heavy Gloss Stock

* REQUEST FREE
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CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS
1000 — $91.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR

2000 — $125.00 |}

PRINTS AVAILABLE

PICTURES

1867 E. Florida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
http://www.abcpictures.com
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Music Scheduling Software

BEST FEATURES

We've refined POWERGOLD® over the past 9 years (o be easy to
use, yet powerful enough to compete and win in the toughest
market conditions!

GREAT PRICE

Tired of spending outrageous dollars on music scheduling software?
Let us give you a quote that will save your station and your group
big money!

FREE AUTOMATION INTERFACES
We've just completed our hot new automation interface. Get music
log export files with just a couple keystrokes!

INSTANT SERVICE

Friendly, expert sales and support personnel are available 24/7 by
phone. No Voice Mail! Also, check us out on the web for a list
of features, screen shots and much more!

501-221-0660

power@powergold.com www.powergold.com

PROMO SPECIEL

3.7

SHORT SLEEVE

N

LONG SLEEVE

FRUIT OF THE LOOM =2 108 pe. min. 1 side,

"BEST" 1 color mprint. SET UP &
Freight not included.
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SCREEN CHARGE INCL..

LEE ARNOLD PROMOTIONS

(414) 3519088 + Fax (114) 351-6997

.
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TEMPORARY
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The last frontier in call-letter placement
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. 10,000 pc mm.
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Includes all charges, no hidden costs
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> Over 1,000.000
s0ld to radio
last year alone

LEE ARNOLD PROMOTIONS

(+1-4) 351-9088 < Fax (414) 351-6997
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630 Sound Effects
on 4 CDs - $99¢

For FREE DETAILS on production music, sound
effects and production effects, call

GHOSTWRITERS
(612) 522-6236
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FRANK MINIACI

Video Mailers: Radio’s New

Advertising Medium

"1 Cost-effective vehicle offers a novel way to get your station’s message to key demo

adio’s primary advertising media have always been TV, out-

door, and direct mail. Inrecent years, however, stations have
also dabbled in other innovations with varying degrees of suc-
cess. Now there appears to be a new category of advertising ve-
hicle joining the big three: video direct mail. I spoke with several
companies that specialize in this type of direct marketing. Here
is an overview of how a radio station can take a high-concept
type of radio presentation, such as a television campaign, and
place it directly in front of its listeners.

Video mailers are videotapes
containing a station presentation
that are mailed to the target audi-
ence. The capability to do this has
always been there, but it was just
too expensive. Recent technical
improvements, though, have now
made it cost-effective to send
thousands of videotapes through
the mail.

How It Works

Before we go any further, let’s
first outline how video direct mail
works: The prospect receives a vid-
eotape in the mail. Their curiosity
is already piqued, because this isn’t
something that happens every day.
It’s a novel idea, and it is definitely
not junk mail. The label says the
tape is from a radio station, and that
they could win a big prize instuntly
if they watch it. If the tape is of fa-
miliar quality (more on that later),
they pop it into the machine with-
out thinking twice. Now comes the
magic moment. You have a captive
audience. But for what? What now
appears on the screen will decide
what the viewer thinks about your
station and whether your message
gets through.

The exciting news is that the ev-
idence suggests that the percent-
age of people who actually watch
these video-mailer tapes is ex-
traordinarily high. The accepted

Pro:Motions

 Jim Martin becomes Dir/
Mktg., Dallas for AMFM Radio
Networks. He formerly served
as Dir/Creative Services for
ABC Radio Networks.

* Colin Campbellis now Pro-
motions & Mktg. Dir. for Clear
Channel's WDUR-AM, WFXC-
FM, WEXK-FM, WQOK-FM &
WZZU-FM/Raleigh-Durham. He
had previously been Promotions
Magr. for WZZU.

According to the
initial experiences of
radio stations, video-
mailer programs can
expect as much as a

60% viewing rate.

)

range for direct-mail response is
2%-6%. Some expensive contest
direct-mail pieces for radio can get
as high as 12%. However, accord-
ing to the initial experiences of
radio stations, video-mailer pro-
grams can expect as much as a
60% viewing rate. This makes vid-
eo direct mail a marketing catego-
ry that every radio manager should
find out about and evaluate (if they
haven’t already).

Focus On Best Objective

Video mailers combine the best
elements of both TV and direct mail.
Like direct mail, you can carefully
target the audience you want to
reach; and like TV, you have the
power of an audiovisual message.
Where it suddenly gets very inter-
esting is that, unlike TV, you’re not
limited to just 30 seconds.

In planning a video-mailer pro-
gram, you should be clear about
your objectives. Is it to position
your music to a new audience? To
introduce your morning show to
the market? To reinforce your im-
age and increase TSL with your
own P1s?To attack a competitor’s
core audience? Of course. it is also
always about hitting diaries. and
this should factor into determin-
ing the mailing list. The motiva-
tion is the contest. and that attracts
the same kind of people who fill
out diaries. With video mailers,
you also get the tringe contest
players who are just as important,
but harder to reach. The mailing

list is. of course, critical and
should reflect Arbitron historical
data on diary placement, quarter-
hour usage, age and sex data, and
population data.

The first job of a video mailer is
getting the right person to put the
videotape into a video player. The
good news is that nine out of 10
households have video players. That
alone, though, is not enough. You
need a quality videotape shell and
an alluring contest and printed tape
label. Shells that appear flimsy or
in any way less reliable than a nor-
mal rental videotape may not be as
enticing. But — at the same time
— ultralight styrofoam casings are
very effective for a younger audi-
ence, as many who have used them
will tell you. Just make sure you’ve
established a compelling instant
contest and a terrific cover, because
that’s what they see first.

Film Production

Assuming you’'ve got all this
right, you’ve managed to open the
doors to as many as 60% of your
target households. Broadcasters
have found that some people will
play the tapes over and over,
showing them to friends and fam-
ily. This is a huge opportunity to
sell these households your radio
station. Success now depends on
the power and impact of your
filmed presentation.

@

Video mailers
combine the best
elements of both TV
and direct mail. Like
direct mail, you can
carefully target the
audience you want to
reach; and like TV,
you have the power
of an audiovisual
message.

3

The presentation itself is the
heart of any video mailer. Before
you launch into one of these pro-
grams. make sure you are confi-
dent you can pull it off. The dy-

'WRVE-FMWAIbany (Rock AC)
KKOB-AM/Albuquerque (News/Talk)
KKSS-FiWAlbuquerque (CHR/Rhy)
KNML-AM/Albuquerque (Sports)
WXYV-FhM/Baltimore (CHR)
KQXY-F/Beaumont, TX (CHR)
WTIG-AM/Canton, OH (Sports)
WVSR-FM/Charleston,WV (CHR)
WCCJ-FM/Charlotte {(NAC/SJ)
KCHI-AM & FM/Chillicothe, MO (Oldies)
WAKW-FM/Cincinnati (Religious)
WBTT-FM/Dayton (CHR/Rhy)
WCSX-FM/Detroit (Cl. Rock)
WJPS-FM/Evansville, IN (Oldies)
WSTO-FM/Evansville, IN (CHR)
WKQB-FM/Fayetteville, NC (Cl. Rock)
WQNU-FM/Ft. Myers (Country}
WFMS-FM/Indianapolis (Country)
WGRL-FM/Indianapolis (Country)
WMTZ-FiM/Johnstown, PA (Country)
WASK-AM & FM/Lafayette, IN (Cldies)
WKOA-FM/Lafayette, IN (Country)
KKGB-FM/Lake Charles, LA (Ci, Rock)
WITL-FM/Lansing, MI (Country)
KKBT-FMWLos Angeles (Urban)
WGIR-FM/Manchester, NH (Rock)
WMEV-FM/Marion,VA {Couniry}
WMFS-FM/Memphis (Rock)
WFTL-AMW/Miami-

Ft. Lauderdale (Talk)
WYBC-FM/New Haven (Urban)
WPTE-FM/Norfolk-
VirginiaBeach (Hot AC)
WWKA-FM/Orlando (Country)
WNUS-FM/Parkersburg, WW
Martetta, OH (Country)
WYLF-AM/PennYan, PA (Nostalgia)
WXHT-FM/Portsmouth-
Dover-Rochester, NH {Hot AC}
CFMM-FM/Prince Albert,
Saskatchewan, Canada (CHR)
KOUT-FM/Rapid City, SD (Country)
KPLY-AM/Reno (Sports)
KHYL-FM/Sacramento (Oldies)
WVRV-FM/St, Louis (Ad. Alt)
KYEZ-FM/Salina, KS (Country)
KARA-FM/San Jose (AC)
KAEP-FM/Spokane (Ad, At
KIIM-FM/Tucson (Country)
WSBA-AM/York, PA {News/Sports)

address.

' v'ﬁﬂeﬁl On The Nef

he following stations’ World Wide Web sites were re-
cently added to the Passport section of R&R ONLINE
(www.rronline.com). Note: All addresses begin with http://

To link your station, e-mail Jeff Axelrod at jaxelrod@rronline.com.
All requests must include the station’s calls, location, format, and web

WWW.Wrve.com
kobam.nmsource.com
www.973.com
sportanimal.nmsource.com
WWW.xyv.com
www.kgxy.com

www. wiig990.com
www.super102.com
www.wegj.com
www.kchi.com
wwiw.wakw.com
www.thebeat945.com
WWWW.WCSX.C0M
www.wjps.com
wsto.com
www.b107.com
WWW.WQnL.Com
www.wims.com
www.9389thebear.com
www.mountain96-5.com
www,wask.com
www.wkoa.com
wwi.kkgb.com
www.witl.com
www.thebeatla.com
rock101.wgir.com/baxtershots.shtmi
www.fm94.com
www.wmfs.com

members.aol. com/whlradio/index.htm
www.wybc.com

www.pointraglo.com
www.insidecentralflorida.com

WWW.WNUS.com
www.wylf.com

www.wxht.com

wwwa.sk.sympatico.ca/gkalin
www.kalradio.com
www.kplay.com
www.cool101.com
WWW.Wvrv.com
www.ebcine.com
www.kara.com

www, 1057thepeak.com
www.kiimfm.com
www.wsbag10.comn

namics of a video-mailer presen-
tation are that you have an active-
ly involved audience, as opposed
to a passive audience such as you
get with TV commercials. This au-
dience has chosen to watch your
tape. but they still want to be en-
tertained, not lectured. Remember,
they are there to win the instant
prize and will sit still for a while,
but they will not let you bore them.
They will turn it off.

So far so good, but what about
the cost? Many radio stations, es-
pecially in smaller markets, cannot
afford to do TV. because TV re-
quires a minimum media commit-
ment of 200 to 300 gross rating
points a week if you want to get
noticed. Video mailer budgets are
flexible and can work with most
budgets if you are not too ambitious
off the bat. That’s because unit costs
vary depending on the quantity
mailed. The average can be approx-
imately $2 a tape. but if you get it

down to $1.50 or less, you're really
in the ballpark. There are direct-mail
pieces that cost more than that. Var-
ious vendors offer everything from
basic duplication and mailing ser-
vices to a complete turnkey prod-
uct with creative and production of
the campaign.

As with any marketing innova-
tion, each station must decide
what venue is best for its message.
Video mailers are proving to be a
viable and novel way to market
your station.

TALK BACK TO R&R!

e encourage your feed-

back. If you have com-
ments regarding this column or
would like to see your work here,
contact Frank Miniaci directly
at (310) 788-1650 or by e-mail
a miniaci@rronline.com.
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(11 he Many Lives Of David

Geffen” are examined in
a 12-page feature in New Yorker.
Chronicling his rise from the
mailroom of William Morris to his
current power partnership with
Jeffrey Katzenberg and Steven
Spielberg in DreamWorks, the
'zine talks to friends, ex-friends,
and co-workers about Geffen.
Jackson Browne, whom Geffen
says was the reason he started
Asylum Records in 1971, recalls,
“One time | came to see David,
and | heard this heavy-metal
music ... | said ‘What's that?’
David said, ‘Oh, that's my heavy-
metal band. There’s a lot of mon-
ey being made on heavy-metal,
and | want some.”

Comments Geffen on his de-
tractors: “We know what we're
doing, no matter what anyone
else writes about. | have no
doubt — none, zero — that we
will be very successful. Because
we would all rather die than fail”

On Hollywood: “In Hollywood
people lie to each other and
cheat each other and then go
and play tennis. I'm not going
to play tennis with people who
lie to me or fuck me over in
some way.”

No Butts About It

Responding to Don Imus’re-
mark that he was “Howard
Stern’s butt boy,” DonaldTrump
penned a letter to Imus: “If your
ratings were as good as my book
sales, you would not be mired in
13th-or-so place” (Time).

I Will Always Love ...

Bobby Brown is convinced
that Whitney Houston is
sleeping with his “best pal”
and ex-bandmate RalphTres-
vant. He's even accusing
Tresvant of being the real fa-
ther of the couple’s 5-year-old
daughter (Star)!

“Let’s just say it wouldn't have
been worth the drama to wear
that particular outfit’ — Mariah
Carey on her new sexy ward-
robe since splitting from Tommy
Mottola (People).

Here We Go Again

“I am a fan of Elton’s [John]
early works. But | am definitely
not a fan of his recent work. Not
even counting that Princess Di-
ana ‘Candle In The Wind' thing,
his songs over the past few
years have made me cringe” —

B .= =%

Geffen: ‘| Can’t Imagine Failing’

Duncan Sheik could be“Barely
Breathing” if John responds to
his jab (People).

Rehashing tired info on rock-
ers who have died — either by
accident or suicide — the Nation-
al Enquirer recounts the deaths
of, among others, Jim Morrison,
Kurt Cobain, Sid Vicious, and
Keith Moon in a feature called
“Rocker Shockers.”

Pay The Piper

“l was ripped off here and
there when | was younger ... s0
I told Lauryn nobody is going to
tell you anything in the record-
ing industry. So you have to in-
vestigate a lot, you have to sur-
round yourself with good people,
managers, agents, and such ...
| also thought her generation
shouid give our generation a big
party — annually — because we
put out so much information for
them, and they are capitalizing
on it’— Aretha Frankiin dishes
out advice for up-and-comers like
Lauryn Hill (Time).

Mi Casa Es Su Casa

In her search for new digs in
New York, Madonna convinced
one couple to let her take a look
at their posh spread (which
wasn't for sale). Once inside,
she declared she had to have
their apartment and persuaded
them to check out her Upper
West Side abode. They did, they
liked, and discussions of a swap
are under way (New York).

Wash Your Cares Away

Spaced-out singer “AFKAP”
booked ‘a lavish, $3500-a-night
bungalow at the Beverly Hills
Hotel — but was so paranoid
about germs that he refused to
set foot inside and, instead, siept
in his $750,000 tour bus (Globe).

Blown Out
Of Proportion

“We used to joke about cre-
ating a rumor that he and | are
gay lovers. Then his autobiog-
raphy came out, and I'm going,
‘What the hell is this all about?’
But at the end of the day, the
guy’s got a shelf life left of about
ayear and a half. If he wants to
dress up like a clown and jump
around and be Mr. Scary ..” —
Dave Navarro on Marilyn Man-
son’s allegations that he once
begged Manson for a blow job
(Rolling Stone).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

¥ T e e
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Hot, new music-relatedWorld
WideWeb sites, cool cyberchats,
and other points of interest along
the information superhighway.

Richie Sambora, Monday (3/
2) at 9pm ET/6pm PT, America
Online (keyword: LIVE).

Kenny Lattimore, Thursday
(3/5) at6pm ET/3pm PT, Amer-
ica Online (keyword: VH1).

On The Web

Finley Quaye, live inter-
view/performance, Friday (2/
27) at 1pm ET/10am PT
(www.station.sony.com).

Joe Satriani, 30-minute inter-
view special, available all day
Monday, startingat9amET/6am |
PT (www.station.sony.com). i

Everclear, live concert,

Wednesday (3/4) at 10pm ET/7pm
PT (www.LiveConcerts.com).

The Jungle Brothers chat,
Wednesday at 7pm ET/4pm PT
(www.sonicnet.com).

CURRENT ;

* TITANIC

Singles: My Heart Will Go On/Celine Dion (550 Music)

Southhampton/James Horner (Work/Sony Classical)
* THEWEDDING SINGER (Maverick/WB) '
Single:Video Killed The Radio Star/Presidents Of The United

States Of America

Other Featured Artists: Police, New Order, David Bowie |

* GOOD WILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

* SENSELESS

Single: Got Be...Movin’On Up/Prince B f/Ky-mani Marley (Gee Street/V2) ]
* AS GOOD AS IT GETS (Columbia) |
Featured Artists: Shawn Colvin, Art Garfunkel, Nat King Cole

* THE APOSTLE (RisingTide)

Featured Artists: Patty Loveless, Gary Chapmar/Wynonna, Lyle Lovett

*» WAG THE DOG

Single: Wag The Dog/Mark Knopfier (Mercury)
* GREAT EXPECTATIONS (Atlantic)

Singles: Sunshower/Chris Cornell

Lady, Your Roof Brings Me Down/ScottWeiland !
Other Featured Artists: Poe, Duncan Sheik

* HALF-BAKED (MCA)

Singles. Along Comes Mary/Bloodhound Gang

Marbles.../Black Grape

Other Featured Artists: Luscious Jackson, Days Of The New
* HURRICANE STREETS (Mammoth/Capitol)

Single: Sex And Candy/Marcy Playground

Other Featured Artists: Seven Mary Three, De La Soul, Vic Chesnutt
* | KNOWWHATYOU DID LAST SUMMER (Columbia)

Single: Clumsy/Our Lady Peace

Other Featured Artists: Korn, Soul Asylum

COMING
* SLIDING DOORS (Jersey/MCA)

Single: Turn Back Time/Aqua

Other Featured Artists: Blair, Space Monkeys, Jamiroquai

]

I
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MONDAY, MARCH 9

1961/ The Supremes release their first
single, “l Want A Guy."

1974/Bad Company play their first gig
in Newcastle, England.

1976/Who drummer Keith Moon col-
lapses onstage while performing
at Boston Garden.

1997/Rapper Notorious B.1.G. is shot to
death in the passenger seat of a
GMC Suburban after a Vibe mag-
azine party in L.A.

Born: Jeffrey Osborne 1948

TUESDAY, MARCH 10

1977/A&M signs the Sex Pistols outside
Buckingham Paiace. The deal lasts
nine days.

1978/TheBee Gees’ “Night Fever” push-
estheir “Stayin’ Alive” out of CHR's
No. 1 spot.

1979/James Brown plays the Grand Ole
Opry. Barbara Mandrell says he
should’ve been invited five years
sooner.

1988/0nstage in Perth, Australia,
George Michael thanks PMRC
head Tipper Gore for helping
boost sales of his Faith LP.
“Perhaps she can help me sell
a few thousand more since her
husband [Al] won big in the
presidential primaries.”

Born:Dean Torrence (Jan & Dean) 1940,
Tom Scholz (Boston) 1947

WEDNESDAY, MARCH 11

1967/The Lennon & McCartney-penned
“Yesterday,” later the rock era's
most-covered song, hits the 446-
version mark.

1988/MCA/Nashville announces that all
Country singles will be limited to
three minutes, citing program-
mers’ complaints that four-minute
songs were “difficult to program.”

1991/Janet Jackson signs a $30 million
album deai with Virgin. The record
dealis the largest ever until broth-
er Michael signs with Sony Mu-
sic a week later.

Born: Lawrence Welk 1903, Bobby Mc-
Ferrin 1940

THURSDAY, MARCH 12

1983/U2’s Warenters the British LP chart
atNo. 1.

1986/Producer Jimmy lovine presents
the Special Olympics with the larg-
est donation ever: $5 million. Pro-
ceeds come from the star-studded
A Very Special Christmas LP.

James Brown — I look good,
| knew that | would now.

1991/The Los Angeles Times reports the
first thing James Brown did after
being released from prison was
get surgically installed eyebrows.
Says James, “I've been drawing
them on for years, and I'm tired
of waking up without them.”

Born: Al Jarreau 1940, James Taylor
1948, Graham Coxon (Biur) 1969

B

MUSIC DATEBOOK

FRIDAY, MARCH 13

| 1967/Bob Seger & The Silver Bullet

Band get a star on Hollywood
Walk Of Fame.

1989/Gregg Allman announces he'll re-
unite the Allman Brothers Band
for a 20th anniversary album and
tour.

1995/EIvis Presley's '70s-style kitchen
is opened to the public as part of
the Graceland tour in Memphis.

Born: Neil Sedaka 1939, Adam Clayton
(U2) 1960

Releases: the Kinks’ “Tired Of Waiting” |
1965

~ SATURDAY MARCH 14

1972/Carole King wins four Grammys,
including Best Album, Record,
and Song. Carly Simon wins Best
New Artist.

1986/Showtime runs the John Lennon
concert special, Lennon Legacy.

1992/ Willie Nelson hosts Farm Aid Vin
Irving, TX. Performers include
John Mellencamp, Neil Young,
and Paul Simon.

Born: Quincy Jones 1933, Rick Dees
1950

SUNDAY, MARCH 15

1956/Elvis Presley signs a management
deal with Col. Tom Parker.
1968/Life dubs Jimi Hendrix “the most
spectacular guitaristin the world.”
1975/T. Rex, best known for the hit
“Bang A Gong,” disband.
Born: Sly Stone 1944, Terence Trent %
|
§

D’Arby 1962

— Jay Gross
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MUSIC TELEVISION®
59.4 million households
Patti Galluzzi.
VPiMusic Programming

MUSIC FIRST

50.8 million households
Wayne Isaak, St. VP"Music & Talent Relations

' ADDS |

|ADDS |

VAN HALEN Without You { Warner 8ros.)

ERIC CLAPTON My Father's Eyes (Duck/Aeprise)

*N SYNC | Want You Back {RCA)

GDD LIVES UNDERWATER From Your Mouth { 1530/A&M)
K.P. & ENVYI Swing My Way (EastWest/EEG)

SARAH MCLACHLAN Adia Arista)

NEXT Toc Close (Arista)

| HEAVY

BEN FOLDS FIVE Srick (550 Music)

BUSTA RHYMES Dangerous (Elektra£EG)

MARIAH CAREY #/BONE THUGS... Breakdown (Columbiaj
CELINE DIDN My Heart Will Go On (550 Music)

NATALIE IMBRUGLIA Torn (RCA)

K-Cl & JOJO AN My | ife (MCA}

MADDNNA Frozen (Maverick W8)

MARCY PLAYGROUND Sex And Candy (Capilci)
MATCHBOX 20 3am (Lava’Atlantic)

METALLICA The Unforgiven |1 (Eiektra/EEG)
PUFFDADDY & THE FAMILY Been Around... (Bad Boy/Arista}
JIMMY RAY Are You Jimmy Ray? (Epic)

RDLLING STONES Saint Of e (Virgin}

SAVAGE GARDEN Truly Madly Deeply (Columbia)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

THIRD EYE BLIND How's It Going To Be (Llektra/LEG}
USHER Nice & Slow (L aFace/Arista)

VAN HALEN Without You (Warner Bros. )

VERVE Bitter Sweet Symphony (Hut/Virgin)

| STRESS |

ERIC CLAPTON My Father's Eyes { Duck/Reprise)

PAULA COLE Me (imagaW8}

EVERCLEAR ] Wilt Buy You A New Life (Capitol)

FINLEY QUAYE Sunday Shining (550 Music)

FOO FIGHTERS My Hero (Roswveli/Capitol)

WYCLEF JEAN Gone Till November (Ruffhouse/Coiumbia)
LDRD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MASE f/TOTAL What You Want (Bad Boy/Arisla)
LOREENA MCKENNITT The Mummers'... (Quirlan Road/ W8}
BRIAN MCKNIGHT Anytime (Mercury}

BILLIE MYERS Kiss The Rain (Universai}

OURLADY PEACE Clumsy (Colurmbia)

| BREAKTHROUGH |

RONI SIZE Brown Paper Bag (Taikin' Loud/Mercury)

| ACTIVE |

ALL SAINTS | Know Where It's At (London/Island)

]

SARAH MCLACHLAN Adia (Arista)
ELTON JOHN Recover Your Soui { Reckelisland)
EBBA FORSBERG Lost Count { Maverick/W8)

XL |

CELINE DION My Heart Wil Go On (550 Music)
JANET Together Again (Virginj

MADDNNA Frozen (Maverick W8}

MATCHBOX 20 3am (Lava/Atlantic}

SAVAGE GARDEN Truly Madly Deeply (Columbia)

|LARGE

BEN FOLDS FIVE Brick (550 Music}

MARIAH CAREY Breakdown (Columbiaj

ERIC CLAPTON My Father's Eyes (Duck/Reprise)
PAULA COLE Me (!mago/W8:

NATALIE IMBRUGLIA Torn (RCA)

SARAH MCLACHLAN Adia (Arista)

BILLIE MYERS Kiss The Rain { Universal}

RDLLING STDNES Saint Of Me ( Yirgin)

THIRD EYE BLIND How/s It Going To Be (Eiektra/EEG)

| MEDIUM

BDB DYLAN Not Oark Yet (Columbia)

ELTON JDHN Recover Your Soul { Rockel/islandj
LOREENA MCKENNITT The Mummers'...(Quinian Road/ W8}
JIMMY RAY Are You Jimmy Ray? (Epic)

CARLY SIMON Evrry Time We Say Gocdbye (Arista)
SHANIA TWAIN You're Still The One (Mercury)

VERVE Bitter Sweet Symphony (Hul/Virgin)

| cUsTOM J

ALL SAINTS | Know Where It's At (London/isiant)
BACON BRDTHERS Boys In Bars (Bluxo)

ERYKAH BADU Tyrone (Kedar/Universal)

BOYZ Il MEN A Song For Mama (Motown)

DRU HILLWe're Not Making Love No More (LaFace/Arista)
GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
EBBA FORSBERG Lost Count (Maverick/WB}

ARETHA FRANKLIN A Rose Is Still ARose (Arista}

K-Cl & JOJD All My Life (MCA}

CHANTAL KREVIAZUK Surrounded (Columbia)

JONNY LANG Missing Your Love (A&M}

MARCY PLAYGROUND Sex And Candy (Capitol)

BRIAN MCKNIGHT Anytime (Mercury)

OASIS Al Around The World (Epic)

RADIOHEAD Karma Police ( Capitol}

DUNCAN SHEIK Wishful Thinking {Atlantic)

SPICE GIRLS Too Much (Virgin}

SWV Rain (RCA

TONIC Open Up Your Eyes ( PolydorA&M)

UNCLE SAM | Don'tEver Want To See You... (Stonecreek/Epic)
JIDDY WATLEY Off The Hook (Atlantic)

]

Video airplay from March 2-8.

.10 ER

- (tie) The X-Files
1 10 World's Scariest Police Chases

BIG WRECK The Oaf (Atlantic)

MARY J. BLIGE Seven Days (MCA}

CREED My Own Prison (Wind-Up)}

DAYS OF THE NEW Shelf In The Room (Outpost/Geffan)
DESTINY'S CHILD Ne, No, Na (Grass Roots/Columbia)
GOD LIVES UNDERWATER From Your Mouth ( 1500/A&M)
ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
JAY-Z/BLACKSTREET City... (Roc-A-Fella/Def Jam/Mercury)
D f/DA BRAT & USHER The Party... (So So Del/Columbia)
K.P. & ENVY! Swing My Way (EastWestEEG)

JONNY LANG Missing Your Love (A&M)

LSGf/L.L., BUSTA & MC LYTE Curious (FastWestEEG)
MASTER P Make 'Em Say Ugh (No Limit/Priority)

SARAH MCLACHLAN Adia (Aristaj

’N SYNC I Want You Back (RCA}

NEXT Too Close (Arista)

QUEEN PEN All My Love (LiI"Man/Interscope)
SPACEHOG Mungo City (Hi Fi/Sire WB)

SUBLIME Badfish (Gasoline Alley/MCA}

SWV Rain (RCA)

TIMBALAND & MAG 0O Luv 2 Luv ) (BlackGround/Atlantic}
TONIC OpenUp Your Eyes (Polydor/A&M)

UNCLE SAM | Oon't Ever Want To... (Stonecreek/Epic)

Video airplay from March 2-8.

TOP TEN SHOWS
FEBRUARY 16-22

Jotal Audience
(98 million househoids) |

1 Winter Olympics (Friday)

2 Winter Olympics (Wednesday)

3 OprahWinfrey Presents
TheWedding (Part 1) l

4 Seinfeid l

5 Winter Olympics (Monday)

6 60 Minutes

7 Winter Olympics (Thursday)

8 Winter Olympics (Tuesday)

9 Friends

Teens 12-17

1 The Simpsons

2 King Of The Hill

3 Movie (Thursday)
(Sister Act 2)

4 Dawson’s Creek

5 Movie (Wednesday)
(The Mask)

6 Surviving The Moment
Of Impact

7 Movie (Sunday)(Casper)

8 OprahWinfrey Presents
TheWedding (Part 1)

Source: Nielsen Media Research

ComiNGg NEXT WEEK

All showtimes are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject
to change.

Tube Tops

Deana Carter, Mary Chapin
Carpenter, Gloria Estefan, Amy
Grant, James Ingram, Paul
McCartney, Aaron Neville, Will-
ie Nelson, and Stevie Wonder
perform on ABC's two-hour
Christopher Reeve: A Celebra-
tion Of Hope (Sunday, 3/1, 9pm).

TELEVISION

Friday, 2/27

* Erykah Badu, Boyz Il Men,
God’s Property, Janet Jack-
son, Patti LaBelle, and Usher
are slated to perform from Los
Angeles on the 12th annual Soul
Train Music Awards (check lo-
cal listings).

* Backstreet Boys guest-
star on Sabrina The Teenage
Witch (ABC, 9pm).

» Tom Joyner is interviewed
and PM Dawn & Ky-mani per-
form on Vibe (check local list-
ings).

« Queen Latifah, The Keenen
Ivory Wayans Show (Fox, 11pm).

Saturday, 2/28

« Indigo Girls and Kim Rich-
ey perform on PBS’ Austin City
Limits (check local listings).

* Garth Brooks hosts and
performs on Saturday Night Live
(NBC, 11:30pm).

Monday, 3/2

¢ Sammy Kershaw and the
Thompson Brothers, Prime
Time Country (TNN, 9pm ET/
6pm PT).

Tuesday, 3/3

* Lonestar and Lee Green-
wood, Prime Time Country.

¢ Usher, The Tonight Show
With Jay Leno (NBC, 11:35pm).

» Richie Sambora, Late Show
With David Letterman (CBS,
11:35pm).

Wednesday, 3/4

» Garth Brooks: Ireland &
Back — a two-hour special
featuring Steve Wariner and
Trisha Yearwood — airs on
NBC (8pm).

¢ Usher and Yo-Yo Ma, Vibe.

Thursday, 3/5

* Sam Moore and Blake &
Brian, Prime Time Country.

¢ Playa, Vibe.

* Mark Chesnutt, David Let-
terman.

* Flea, Late Night With Con-
an O'Brien (NBC, 12:35am).

#

36 million households
) ) Lydia Cole,
(AW V/\usic Programming

| Video Playlist |

PUFFDADDY & THE FAMILY Been Around ... (Bad Boy/Arsta)
USHER Nice & Slow (Laface/Arista)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)

SWV Rain (RCA)}

WYCLEF JEAN Gone Till November (Rufthouse/Columbia}
MARY J. BLIGE Seven Days (MCA}

MASE {/TOTAL What You Want (Bad Boy/Arista)

JD f/DA BRAT & USHERThe Parly... (So So Def/Columbia)
BRIAN MCKNIGHT Anytime (Mercury)

MARIAH CAREY {/BONE THUGS ... Breakdown (Columbia)

Video playlist for week ending February 27.

| RapCityTop 10 |

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
WYCLEF JEAN Gone Tilt November (Rufthouse/Columbia)
NOTORIOUS B.1.G. /112 Sky’s... (Bad Boy/Arista)
GANGSTARR You Know My Steez (Noo Trybe/Virgin}
OUTKAST InOue Time (LaFace/Arista)

MASE /TOTAL What You Want (Bad Boy/Arista)

2PAC 1 Wonder If Heaven Got A Ghetto (Amaru/Jive)

ICE CUBE We Be Clubbin’ (Heawveight/A&M)

MACK 10 #1CE CUBE Only In Cafifornia ( Priority)

MASTER P Make 'Em Say Ugh (No Limit/Prioniy}

Video piaylist for week ending February 27.

T™ H E
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

MASTER P Make 'Em Say Ugh (No Limit/Priority)
CELINE DIDN My Heart Will Go On (550 Music)
BACKSTREET BOYS Everybody (Backstreet's Back) (ive}
SILKK THE SHOCKERJJust Be Straight... (No Limit/Priority)
USHER Nice & Slow (Laface/Arista}

ONYX & WU-TANG CLAN The Worst (Tommy Boy)

MYA & SISQOIt's All About Me (nterscope}

ARETHA FRANKLINA Rose Is Stili A Rose (Arista)

K-CI & JOJO All My Lite (MCA)

NEXT Too Close (Arista}

*N SYNC | Want You Back (RCA}

SNOOP DOGGY DOGG & KURUPT Ride On (Noo Trybe)
MASE 1/TDTAL What You Want (Bad Boy/Arista)

MISSY "MISDEMEANOR” ELLIOT Sock it... (astWesVEEG)
SPICE GIRLS Too Much (Virgin}

SALT-N-PEPA Gitty Up (Red Ant/London/Island)

SMASH MOUTH Why Can't We Be Friends (Interscope)
MONTELL JORDAN Let's Ride (Def Jam/RALMercury)
GANGSTARR Royalty (Noo Trybe}

Most requested from the week ending February 20.

PSILLSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 ROLLING STONES $3402.6
2 U2 $1579.1
3 FLEETWOOD MAC $847.0
4 YANNI $795.8
5 ELTON JOHN $658.3
6 PHISH $516.2

7 REBAMCENTIRE/BROOKS & DUNN $502.4

8 PUFF DADDY & THE FAMILY $440.5

9 "AFKAP” $381.2
10 AEROSMITH $340.9
11 AMY GRANT $336.4
12 BARRY MANILOW $268.8
13 ALAN JACKSON $219.4
14 BACKSTREET BOYS $206.5
15 JANE’S ADDICTION $193.9

Among this week's new tours:

SHAWN COLVIN
ERIC CLAPTON
AMY GRANT
MATCHBOX 20
MIGHTY MIGHTY BOSSTONES
OUR LADY PEACE
PEARL JAM
PORTISHEAD
BRIAN SETZER ORCHESTRA

The CONCERT PULSE is courtesy of Pollistar, a
publication of Promoters' On-Line Listings, (800}
344-7383: California (209) 271-7900.

FILMS

WEEKEND BOX OFFICE
FEBRUARY 20-22
1 Titanic $21.03
(Paramount)
2 TheWedding Singer $12.22
(Paramount)
3 Sphere (WB) $7.68
4 GoodWill Hunting  $6.47
(Miramax)
5 Senseless $5.33
(Miramax)*
6 As Good As It Gets  $4.60
(Sony)
7 The Borrowers $4.01
(PolyGram)
8 Palmetto (Sony)* $2.87
9 The Apostle $2.40
(October)
10 L.A. Confidential $2.37
(WB)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
Caught Up, starring Bokeem
Woodbine. Look sharp for
Snoop Doggy Dogg andL.L.
Cool J in supporting roles. The
film’s Noo Trybe soundtrack
finds Snoop and Kurupt per-
forming “Ride On/Caught Up!”
as well as GangStarr’s “Work,’
Joe’s “U Should Know Me,”
Mack 10 & Road Dawgs’“You
Don’tWant None,” Lost BoyZz's
“Ordinary Guy,” AZ f/Jermaine
Dupri’s “Rock Me,” Somethin’
ForThe People’s “R.U.Down,”
Shiro f/MC Lyte’s “| Like,”and
KRS-One, Mad Lion & Shag-
gy's "Ey-Yo! (The Reggae Vi-
rus),"among others.

Also opening this week is
Burn Hollywood Burn, starring
Ryan O’Neal and recording art-
ists Coolio and Chuck D.The
film’s Priority soundtrack fea-
tures two cuts by Turtle Grove
— “Smell The Roses” and
“(Drinking In A) Striped Shirt”
— as well as Swamp Dogg’s
“Synthetic World,” Darling Vi-
oletta’s “Anastasia Says,’
Richard Green & Club Zig-
Zag's “Seamy Side Of L.A.]
Magic Kingdom’s “iWanna Be
Mike Ovitz,” Pimpadelic’s “Out
For One Thing," and more.

The Real Blonde, starring
Matthew Modine and Daryl
Hannah, also opens this
week. The film’s Milan
soundtrack sports tunes by
Space (“Neighbourhood™),
Hooverphonic (“Inhaler”),
Kool Moe Dee (“No Re-
spect”), Yello (“Jungle Bill°),
Apollo Four Forty (“Vanish-
ing Point”), the Fireballs (“Va-
quero”), Fluke (“Reeferen-
drum”), Joey Altruda & His
Cocktail Crew (“A Martini For
Mancini”), and more.

And Kiefer Sutherland and
William Hurt star in Dark City,
which rounds out this week’s
openers.The film’'s TVT sound-
track contains new songs by
Echo &The Bunnymen (“Just
ATouch Away”) and Gary Nu-
man (“Dark”), along with
Course Of Empire’s “The In-
formation.”



june 11-13, 1998

ou’re invited to attend the industry’s largest

gathering of radio and record executives, June 11-13,

1998 at the Century Plaza Hotel in Los Angeles,
California to celebrate R&R’s 25th anniversary and the
dawning of a new era in radio. It’s the essential event
that will prepare you to take your place in the rapidly
evolving radio and record industries. Three days and
nights of inspiring speakers ... informative panels ...
and superstar entertainment. It’s also a fantastic
opportunity to meet, greet, and exchange ideas with the

industry’s best and brightest.

-
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INFORMATION
FAX this form to:
(310)203-8450
Or MAIL to:

R&R CONVENTION °98

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS

Name

Title

Call Letters/Company Name

Street

City State  Zip

Telephone #

E-mail

b

" REGISTRATION FEES

3 OR MORE BEFORE APRIL 3, 1998 $350 EACH
SINGLE BEFORE APRIL 3, 1998 $400 EACH
3 OR MORE AFTER APRIL 4, 1998 $435 EACH
SINGLE AFTER APRIL 4, 1998 $465 EACH -
EXTRA COCKTAIL TICKETS (THURS) $ 75 EACH
EXTRA SUPERSTAR SHOW (SAT) $100 EACH
DAY PASSES (SESSIONS ONLY) $150 EACH
ON-SITE REGISTRATION $525 EACH

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D DiscoverD Check D

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notification
is received on or before April 3, 1998. Cancellations received between April 4 and
May 15. 1998 will be subject to a $150.00 cancellation fee. No refund will be issued
for cancellations after May 15, 1998 or for *‘no shows.”

HOTEL REGISTRATION

CENTURY PLAZA HOTEL AND TOWER
We look forward to hosting you for R&R Convention
*98. Thank you for requesting reservations at the
Century Plaza Hotel. Our staff would like to take the
opportunity to extend a warm welcome to you during
your upcoming meeting.

* In order to confirm your reservation, please
guarantee your arrival with a major credit card, or you
may send a one night’s deposit. Deposits will be

to arrival.

¢ Reservations requested after May 18, 1998 or
after the room block has been filled are subject to
availability and may not be available at the
convention rate.

refunded only if reservation is cancelled 48 hours prior

® Check in time is 3:00 pm; check out time is 1:00 pm.

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $185.00
SINGLE (1 PERSON) TOWER $235.00
DOUBLE (2 PEOPLE) PLAZA $195.00
DOUBLE (2 PEOPLE) TOWER $245.00
SUITES PLAZA $250.00 and up
SUITES TOWER $600.00 and up

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.

Please do not call R&R for hotel reservations. Thank you.

HEARILY
JJJ./._..J IONED,

Rodial

"-‘—' .I'f:} JJJJJ o JI}J.;-
J :JJJ‘.JJ J_...,

'J:’ ')JJ r.r.! 7
310)7£8-1696




Continued from Page 16

guidelines. “The last thing we wanted to
dois interfere with anyone’s business, We
didn’tdo this to become pirates.”

MIX 96.1 is the most visible of South
Florida’s pirates. The station, broadcast-
ing since 1996, most recently held an event
on February 21 at Spirit Restaurant near
downtown Miami. Another Miami night-
club, Studio One 83, held a “Battle of the
7°s” party featuring DJs from 88.7 FM
and 92.7 FM on June 11, 1997. Miami’s
pirates, however, have been much more
elusive than KISS-FM. Although R&R
was able to obtain a telephone number for
a MIX staffer, the call ended as soon as
questions about the station were raised.

In Miami, pirate competition has
eamed the attention of WEDR-FM GM
Jerry Rushin. “When you pull up to a
light and you hear something on some-
one else’s car radio that’s not your station,
it’s either a CD or, more likely, a pirate, if
it fits the kind of music they’re playing.
There are about 160,000 ears — 80,000
people — that aren’t listening toWEDR,”
he said.

Crosstown WPOW Sales Manager
John Jaras commented. “These pirates
are getting bolder and brassier as they’ve
gone along. From an advertising stand-
point, ithasn’t impacted us to any degree.
We do a lot of nightclub business —that’s
our blue chip — and that’s who they’re
going to. But most major clubs are stick-
ing with the accredited, recognized sta-
tions.”

None of KISS’ advertisers claim to
have paid for any advertising on the sta-

tion. “T’ve gotacopy of their mediakit. It
listed two of my customers,” WWRQ/
Valdosta Sales Manager Kim Cornett
said. “The next time those customers
camein, I showed them that, and they said
they weren’t customers.” Camelot Music
store managerEric Grimsleysaid no of-
ficial advertising agreement exists between
his store and KISS. Jim Pierce, manag-
erof aCheckers location that offered free
lunch to KISS contest winners, said, “I
haven’t given him a dime; I didn’t even
know they had a website.”

A Question Of Resources

According to Matt Leibowitz, a Mi-
ami-based attorney for Hicks, Muse, Tate
& Furst, his city’s pirates remain on the
air due to alack of resources at the FCC.
“They used to have a Miami office, but
they closed it because of budgetary issues
three years ago. he said. “When they cause
direct interference, the licensed stations
have been pretty aggressive, and, to some
extent, the FCC has been very helpful. But
again, it’s aquestion of resources.

On February 6, pirate radio activity re-
tumned toValdosta. WYZK’s Howard said,
“I was driving into town on Highway 84,
and the pirate has got a handmade sign
on the side of the road, in a little bend,
telling people to turn to 88.5 FM for traf-
fic information. The first thing I got was a
commercial for Ganas Satellite. Then, I
got atraflic report. It faded out —they’ve
really got a low-power transmitter now.”

R&R Washington Bureau Associate

-EditorMatt Spangler contributed to this

story.
To access pirate radio websites, visit
www.rronline.commews_top.him.

<

Chaconas
Continued from Page 11

ness format to DC’s radio market.”

Chaconas, who had previously been |
PD/morning host for crosstown format
competitor WBZS, also established the
city’s first business radio format at
WPGCin 1988.

“Chancellor Media has made a com-
rnitment to Business radio in Washing-
ton.” Chaconas told R&R. “This is a win-
win alternative for Washington’s under-
served business community and listen-
ers who are hungry for around-the-clock
business news, useful information, and
advice”

Keating

Continued from Page 3

to get me to leave Broadcast Program-
ming. Edie Hilliard and the whole staff |
at BP have been terrific, and I've learned
alot while working with them. But this
Jjob opportunity is really special

Prior to joining Broadcast Program-
ming as a consultant last year, Keating
had held PD positions at KPLZ/Seat-
tle, WHYI/Miami, and KIOI/San Fran-
cisco. |

Locascio
Continued from Page 3

cuse. His lone Rock experience was at

| WYYY'’s previous incarnation, WSYR-

FM, where he had his first radio gig as
a part-timer in 1982.

Locascio added that Doug “Grease-
man” Tracht will remain the station’s an-
chor. “He couldn’t be happier. He just
signed a three-year deal to remain in DC
acouple of weeks ago.” Coupled with
a tweaked playlist, Locascio hopes to
gain listeners from Chancellor’s newly
acquired crosstown Rock WWDC-FM.
“They’re beating us 25-54. We're go-
ing to overcome that by being a tighter,
more-focused, better-promoted Classic
Rock station.”

Bertolucci

Continued from Page 11
R&R. “She’s done a terrific job at KOA,
and I felt that having one person over-
seeing all of our AMs would offer us
the opportunity to do a better job at co-
ordinating the missions of all three of
our News/Talk stations.”

Bertolucci joined KOA as PD in
1995. She previously had been a news
producer and, ultimately, executive pro-
ducer for KGO/San Francisco.

Swap

Continued from Page 1

buy Capstar several small- and medium-
market properties of Capstar’s choosing
at a later date. KKPN-FM/Houston and
WTAE-AM/Pittsburgh, which are being
spun off by Capstar “to third parties” to
comply with federal regulations, are not
included in the deal, the groups said in a
joint statement. Capstar has retained Star
Media Group’s Paul Leonard to sell those
two stations.

Chancellor will start operating the SFX
stations under time brokerage agreements

once the deal gets Hart-Scott-Rodino ap-
proval. On the money end, Chancellor will
provide a portion of the money to buy
SFX through a $250 million loan to Cap-
star. Capstar said it will repay the loan as
the station swaps are consummated. Chan-
cellor also announced on Monday a pro-
posed public offering of 16 million shares
of common stock, all offered by the com-
pany. An additional 2.4 million shares
could be sold through over allotment op-
tions. The proceeds would be used to re-
duce debt and for general corporate pur-

poses.
— Jeffrey Yorke

Seminar
Continyed frem Page 1

Their talk reflected what hosts and lis-

teners were chatting about on Talk radio

| coast to coast last week, and it brought

' home to the programmers and hosts on-

hand just how immediate and important

| their business—and their thoughts — are
to the American public.

But it wasn’t all war against Saddam.
Former NBC Talknet advice host Sally
| Jessy Raphael tuned her guns on Howard

Stem and Don Imus during her Saturday
luncheon address. She complained that the
pair “‘get ratings, but tum off 50% of the

audience because they are talking to guys,
and women don’t want to hear the word
‘penis.”” She said too few Talk stations.in
America cater to womnen. “We need girl-
friends on the radio— there are two sitting
right there,” Raphael said, pointing to
WRKO/Boston’s “Two Chicks Dishing,”
Lori Kramer and Leslie Gold. While they
are a good start, Raphael said, it’s not
enough.

The current TV host also said syn-
dication is the ruination of radio be-
cause “we’ve killed the farm team.” But
she told broadcasters who want to
move up the ladder that “there are still
a thousand more stations out there, so
keep trying, keep knocking on doors.”

bei1o
Centinued from Page 1

sixth in the market in revenues last year,
generating about $10.5 from the FM and
animpressive $1.2 million from the weak-
| signaled AM.

Although WWDC GM Goff Lebhar
told R&R Tuesday that the revenue fig-
ures are “private” and that the combo has
never supplied information to BIA (whose
l figures he declined to confirm), BIA said
that, all totaled, the eight properties
cranked out $70.2 million, or 29.8% of
radio advertising revenues in the market.
Chancellor will jump ahcad of CBS’ five
stations (WPGC-AM & FM, WARW-
FM.WHEFS-FM, and WJFK-FM), which
had a combined $58.75 million in reve-
nue.

Overthe years, the Bender brothers—
Howard. Sidney, and Morton. operating
as Capitol Broadcasting—rejected lucra-
tive offers for their hot properties. While
they appeared to have little interest in ac-
quiring more stations, it was clear thateven
lots of money would not separate them
from these two. In fact, in January 1987
Metropolis Broadcasting offered $52 mil-
lion for the properties, but the deal never

| Loncao
] Continued frem Page 11

from the management firm of Artist
| Services, where he was a partner. He
began his industry career as a program-
mer for CJOM in Canada and WIOT/
l Toledo. He also founded his own inde-
pendent promotion and marketing firm,
New Avenues Music, in 1981 and
served as VP/Rock Promotion for Mer-
| cury Records.
| Meanwhile, RCA has named Ange-
| 1a Hamlin National Director of Promo-
| tion/Operations. Hamlin, who also re-

| ports to Geslin, previously was Nation- |

al Director Promotion/Administration
for MCA Records.

|

materialized. They even resisted the charm
of then-Infinity owner Mel Karmazin.
Morton was always the holdout, a source
close to the deal told R&R. More than
17 years ago, Morton dropped out of the |
family businesses, leaving the day-to-day
operations of the massive Blake Construc- |
tion Co. hotels, lucrative Maryland horse
breeding farms, and other operations to
his brothers. “But he finally gothis price;” |
the insidertold R&R.

Meanwhile, Lebhar has been a constant
voice against consolidation of the radio
industry. He has said publicly that the Tele-
communications Act of 1996 would al-
low piggish behavior by a few group
owners who will collect a lion’s share of
the business and ride rough shod overthe
advertising community. He also believes
that listeners will lose diversity in program-
ming. '

Asked by R&R to comment on the '
sale, Lebhar said bluntly, “My job was to
run Capitol Broadcasting. I had nothing |
to do with the sale, so I can’t talk about
the sale” The 41-year broadcasting veter- |
ansaid he doesn’t “*know what I'm going
to do. From the standpoint of doing some-
thing, everyone has to.do something.”

— Jeffrey Yorke
= ————— ]

Rochester i
Continued from Page 12

Max and put it there. When we put ‘
The Nerve on, it took some more of
Max’s music.” |

Bishop was also confident of Ander-
son’s overseeing the market’s newest 1
CHR: “We are very happy to have Erick
programming Jammin’. He helped sign
on Jammin’ in Boston and The Nerve
here in Rochester, so he is very adept
at starting up new stations and making
them successful.” '

Both stations have applied for calllet- |
ter changes.

' Shindler

| Continued fram Pagé 3

during a mid-’80s stint at MTM

{ Records. “The chance to work with
Bruce Shindler again on a day-to-day
basis is literally another dream come
true,” Borchetta said. “Nobody in this
business brings more to the table when
it comes to relationships and industry
knowledge. The excitement level
around here is at a fever pitch. Look
out!”

A native New Yorker, Shindler be-
gan his industry career in 1971 witha
day job as a file clerk at Elektra and as
an usher at Bill Graham’s Fillmore East

| at night. A year later, he became a re-
| gional promotion rep for Associated

|
Distributors. He switched from pop to
country promotion in the early *80s and |
moved to Nashville in 1984. In addi-
tion to his tenure as Director/National
Promotion at MTM, Shindler’s label
experience includes a stint as Manager/
National Promotion at RCA/Nashville.
In 1990, he formed the Shindler-Turner
independent promotion company with
Susan Turner.

Shindler commented, “James and
Scott have offered me something truly
unique after 27 years in the music in-
dustry. Joining Dream Works means a
lot of great music in my life and a first-
rate team of talented. enthusiastic peo-
ple to help me promote it. These are
exactly the reasons I got into this busi-
ness in the first place.”

What Makes Ken Tick?

Ken Hamblin’s conservative chatter on:
KOA-AM/Denver has eamed him the nick-
name “The Black Avenger” and ultimate-
ly led to his separation from the station, but
it again helped him to get syndicated
through American View Inc. on more than
100 stations coast-to-coast. He provided
Saturday moming listeners with a window
on “what makes me tick.” But first, he as-
sured themthat he was not ahomophobe,
nor a racist. “T just wasn’t raised to be a
nigger,” he said calmly.

Butsimply being offensive doesn’t work
for anybody. Talk radio is about making
money, about sales, aboutArbitron ratings,
and about cume,” he said. “You have tobe
intouch with your listener and touch them.
Tatk radio is the hot knife cutting through
the butter”

R&R Washington BureauAssociate Edi-
tors Man Spangler and Patrice Wittrig anc
News/Talk EditorAl Peterson contributec
to this story.
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AFTER MIDNITE WITH BLAIR GARNER

Join host Blair Garner for this high energy fun packed program OVERNIGHTS!
Live via satellite from Hollywood six nights a week, it's the perfect lead-in to your mornings.
Make your station shine with celebrity guests & top-notch entertainment all night long!

THECOUNTRY CHART

It's a whole new breed of Country tountdowns! Blair Garner brings the stars together >
with their music and their fans, as he showcases the Top 30 songs in America today '

Premiere’s “ON THE WEEKEND"
BOOT SCOOTN PARTY'N NIGHTS

Go ahead and take the weekendoff, we’ll watch the station for you. We provide 39 hours of
today’s finest Country musicgpresented by the most dynamic personalities in Country radio today.
Includes the hottest request and dedication show an Country ragio . . . “Boot Scoot’'n Party’n Nights!”

COUNTRY PLAIN WRAP COUNTDOWN

The Industry’s original do-it-yourself countdown show! Premiere provides the
talk-over & back-announce scripts, as well as an excellent audio production package
th;at includes artist interview bites, music beds & bumpers. All you do is supply the Host!

“COUNTRY COMEDY AND PREP SERVICES

PREMIERE/COUNTRY COMEDY, CUTLER COUNTRY COMEDY, & OLYMPIA COUNTRY PREP.
Services include daily FAXed morning prep, song and commercial parodies, audio drops,
character bits, phone call starters, gelebrity drops, & 24-hour access to On-line Prep.

PRODUCTION LIBRARIES AND SERVICES

Make your station leap off the dial between the records with the industry’s finest state-of-the-art production elements.
Enhance the image of important clier)ﬁs‘while yrightening your oveékall sound with a full range of national-quality
beds, sweepers m{g&s and s?nd effegts, B€luding our INC IBLE COUNTRY production library.

eek-long major market monitors of every
the actual airplay of hundreds of Country
‘with song-by-song detailed analysis.

Your station get8 weekly airplay charts

relevant station, special reports based

radio stations nationwide, plus callout res

WEATHER.

n 10,000 ridwide, AccuWeather® is the world’s largest

ice. Your listener

Serving more
ill have access to a team of over 90 meteorologists

commercial weather s
operating 24 hours a day,
For the most trusted name i

inute reports on local and national weather conditions.
and related information, you can count on AccuWeather®.

roviding up-to-t
weather fore

For more information contact your Premiere Radio Networks representative at (818) 377-5300.
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A MULTI-FORMAT SMASH!

New Multi-Format Majors:

2100 KORS KDWB KTCZ
KKRZ WPXY KUMX KXME

and more!

THE MULTI-FORMAT STORY!

NEWYORK LA CHICAGD  SE  PHILLY
WRK  KROO Q101 KTS Y100
WPL KIS WIMX  KUC WM
00 KVSR  WXRT  KOME
DALAS  DETROT  DC.  HOUSTON  BOSTON
KOMK  CIMX  WHS  KIBZ  WBCN
KDGE  WPT  DCIO1  KHMX  WXKS
X0 WXDG © KKPN  WBMX
KZN WK WXRY

CIOR WB0S

___AND HUNDREDS MORE!
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BITTER SWEET SYMPHONY

44,000+ UNITS SCANNED LAST WEEK!
NIKE AD CAMPAIGN CONTINUES!
CBS SPORTS FEATURED “BITTER SWEET”

——

DURING OLYMPIC COVERAGE!
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Twister Relief ’98

fter a deadly swarm of tornados hit

Central Florida Sunday, killing dozens

and causing untold property damage,
area radio stations sprang into action. To help
aid in the recovery effort, WJRR-FM/Orlando
brought its morning show to a local grocery
store yesterday, filling an RV and truck with
donations of nonperishable food items, clothing,
blankets, pillows, and money. The station also
will solicit cash donations on behalf of the
American Red Cross at a concert Saturday.

Even non-locals are getting involved:

Alternative WBZU/Richmond is bringing
together a number of local bands for a Twister
Relief Concert Benefit this Sunday.

} When Larry Met El Nifo ‘

KABC/L.A. afternoon host Larry Elder
was trapped in rain-induced gridlock while
driving in from Malibu Monday, assuring that
he'd be late for his show. But through the
marvels of modern technology, the show did go
on — Elder broadcast the first two hours via
cellular phone from his car!

Radio program distributor Charles
Michaelson has sold his vast library of radio
programs to Radio Spirits Inc. of Schaumburg,
IL. Included are such famous titles as The
Shadow, Gangbusters, and The War Of The
Worlds. Michaelson, now in his 80s, will
continue as a sales consultant.

Monica Lewinsky, who has been offered
everything from $10,000 for cutting a liner to $1
million for an on-air phone interview, has now
been offered $5 million by KVBC-FM/Las Vegas
for an exclusive tell-all interview. That's nearly two
times the amount put on the table by Penthouse
magazine ... and she wouldn’t have to disrobe.
The KVBC offer stands until March 12,

Monica’s Millions
Await In Vegas!

Speaking of sickos, KZZU/Spokane — in
response to a Hepastitis A outbreak at several
area restaurants — is hosting a “Wash Your
Hands Weekend,” giving winners a bar of soap

and a CD. The grand prize winner really cieans
up, receiving a vaccine for the virus.
} ’BLS Banks On {

Banks For Mornings

Inner City’s Urban AC WBLS/NY officially

unveiled ABC Radio Networks syndicated air
talent Doug Banks as its new morning host
last Friday. To celebrate the occasion, Banks
agreed to a nonstop, 24-hour Big Apple
broadcast. ABC is shifting his syndicated

afternoon show to morning drive, starting
Monday (3/2). It will serve as an adult-oriented

Continued on Page 30

Rumbles Pt. 1

* WWKX/Providence picks up Howard Stern’s syn-
dicated program for morning drive, as does WAVF/
Charleston.

* WEJE/Ft. Wayne, IN GM Palmer Pyle and inter-
im OM Dave Lang exit.

* KAEP/Spokane names Scott Souhrada GM;
Haley becomes PD.

» KEFM/Omaha PD Dwight Lane becomes GM.

* Former KQXR/Boise, ID OM Dan McColly rejoins
the station in the same capacity.

» KORD/Tri-Cities, WA VP/GMBill Bradley is named
VP/GM of Citadel Country sister KUGN/Eugene, OR.

* KBOS/Fresno moming duo Jerry Hart and Jamie
Coffee join KKPN/Houston as the “Hart & Coffee
Show!’

» WGST/Atlanta morning show host Jeff Hullinger
becomes the official play-by-play announcer for the
NFLs Atlanta Falcons.

* KUMX/New Orleans morning driver MC Scrappy
heads to KWWV/San Luis Obispo, CA as PD.

* KOMO-AM/Seattle picks up Dr.Laura Schlessinger.

« Sportsfan Radio Network late-night syndicat-
ed hostdohnTournour (a.k.a. J.T.The Brick) signs
a new multiyear deal.

* WCMF/Rochester Programming Asst. Scott
Van Dusen becomes APD.

» Former KNDD/Seattle MD and current air person-
ality Marco Collins will be leaving the station for an
unspecified job ... ST hears it may be a label gig.

* Was that GavinTop 40 Editor Dave Sholin pulling
some morning shifts at KYLD/San Francisco?

 Contrary to what you may have read elsewhere,
both WQHT/NY PD Steve Smith and Jerry Clifton
are continuing to work with WPGC/Washington as
dual consultants.

* WLVY/EImira, NY appoints afternoon driver
Brian Stoll PD. He takes over for Mike Strobel, who
exits for a gig with the L.A. Dodgers’ farm team in
Vero Beach, FL.

* WDJX/Louisville APD/MD/middayer Karen Rite
exits for similar duties atWMXB/Richmond.

* WLRQ/Melbourne MD Karen Kay becomes PD/MD.

NEW from ACMN the best in the business...

Get the hottest new show prep tool in radio!
— @5 new topical produced bits delivered in

access. Market exclusive, so don't wait!

For a demo call 203-877-8210, fax 203-877-8242 or e-mail acn@futuris.net

2 separate satellite feeds each week --
supported by a website for instant
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Do You Suffer From |
{ Long Term Memory Loss?

REPORTS OF AMNES/A SPREADING AT ALARMING
SPEEDS AMONG RADIO’S TOP PROGRAMMERS

n what many are describing as a phenomenon among
radio’s elite, reported cases of “Amnesia,” (the follow-
up to what many consider song of the year,
“Tubthumping”), are on the rise and causing quite a
stir. While most programmers are excited about the
prospects of playing a second single from
a band that continues to scan over 50,000
albums a week, many programmers seem
to have forgotten the instant popularity
that a record from Chumbawamba will
generate with their listeners. Fortunately,
the majority of the nation’s top program-
mers have already realized the success of
playing the follow-up track from the 3X
Platinum album TUBTHUMPER, and
have made “Amnesia” the #1 Most -
Added record this week. Dan Kieley
Even though the markets are remarkably different, the
responses continue to be exactly alike as to what may have
motivated these programmers to add “Amnesia” early.
Collectively the answer has been “I don’t remember.” Many
of the young and talented PD’s and MD’s who have stepped
out on this track include: Mr. Ed
Lambert (KHKS), Dave Eubanks
(WZJM), Don London (WNVZ), Jon
Zellner (KMXYV), Dan Persigehl
(KZZP), Bill Klaproth (Q102),
Chuck Morgan (WMTX), Jeff
Kapugi (KSL.Z), Marc Summers
(KZHT), Barry James (WTMX),
Mike McCoy (KJYO), Dusty Hayes
(KAMX), Bruce Stevens (WZNY),
and John Roberts (KHFI), just to
name a few.

John lvey

Dan Kieley (KIIS), who has led the way on this new
single, has had a very hard time “remembering” what
motivated him to add the new track early. Another influen-
tial program director, John Ivey (WXKS), also seems to
have difficulty recalling what may
have prompted him to support
“Amnesia” two weeks early. His only
comment was “I think it was some-
thing about huge album sales, I just
don’t remember.” Another influential
programmer and key player in the
early success of “Amnesia,” is Tom
Gjerdrum (WZPL). Tom is already
reporting Top S phones with only
two weeks of airplay on this track.
When Tom was asked what may have
inspired him to begin playing
“Amnesia,” his reply was, “I don’t remember ... but I do
recall that I’ve decided to cut red meat out of my diet.

Tom Gjerdrum

John Peake (KRBE) sums up the
seemingly high reported cases of
“Amnesia” best by stating: “I can’t
remember exactly why we hit this
record early ... I just know it was
something about being a follow-up to
the most requested record of the year.”
In an unrelated story, Peake is
contemplating yet another new and
innovative hair style.

| |

STREET TALK-
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Continued from Page 28

complement to the network’s Tom Joyner
Morning Show, which is geared toward
younger audiences.

Fresh off his performance at the R&R
Talk Radio Seminar, former Marine
Colonel/National Security Council advisgr
Oliver North has joined DC-based
syndicator Radio America, starting March
16. He leaves religious-oriented Salem
Radio Network and its nearly 200 affiliates
after three years (they reportedly paid him
$300,000 annually) for perhaps greener
pastures. Radio America has relationships
with more than 450 stations.

’ Guild Good As Gold <

Interep Chairman/CEQ
Ralph Guild will receive the
1998 Golden Mike Award from
the Broadcaster's Foundation.
It's the highest honor given by
the Foundation and will be
presented to Guild at NYC'’s
Plaza Hotel April 21.

The San Diego chapter
of the Catholic League has
gone to war with Jacor Classic Rocker
KGB'’s Dave, Shelly & Chainsaw morning
team over its “Lash Wednesday” segment
spoofing Ash Wednesday. The stunt
generated more than 8000 postcards of
protest from local Catholics. Jacor has
decided to let the head of the Catholic
League give his viewpoint on the segmenit
on sister KOGO-AM Monday (2/23).

Ralph Guild

Sets 98 Nominees

} Radio Hall Of Fame {

I'll be a slugfest between industry
Goliaths Rick Dees, Tom Joyner,
Howard Stern, and Bruce Williams for
induction in the Active Network/
Syndicated category this year.
Contestants in the Active Local/

- Regional category are KSEV/Houston’s
Paul Berlin, WJMK/Chicago legend
Dick Biondi, KGO/San Francisco news
anchor Jim Dunbar, and KABC/Los
Angeles talker Michael Jackson. In the
Network/Syndie Pioneer race are Dick
Bartley, Tom & Ray Magliozzi, Barry
Farber, and Walt “Baby” Love; Local/
Regional Pioneer contestants are John
A. Gambling, Harden & Weaver, Ernie

4

Harwell, and Robert W. Morgan.
Winners will be inducted into the
Chicago-based Hall on October 11.

If you've seen those ads for a PD at
WIOQ/Philadelphia, you’'ll notice T&Rs
can be forwarded to VP/GM Gil Rozzo or
current PD/morning driver Glenn Kalina.
Rozzo and Kalina are dotting the i’s and
crossing the t's on Kalina’'s new OM
stripes. Look for an official announcement
next week.

} Cubs’ Seventh Inning
Stretch Silenced

Services will be held today for
veteran Chicago Cubs
radio/TV sportscaster
Harry Caray, who died last
Wednesday (2/18) in
Rancho Mirage, CA. He
was 83. Caray had been a
radio play-by-play man
since 1945, when he was
hired by KMOX/St. Louis to
broadcast Cardinals
baseball games,

Harry Caray

Our condolences to the friends and
family of former KACE-FM/L.A. owner
Ann McCullom, who died February 16
after a short illness. She was 65.

Congratulations to WDRQ/Detroit
morning driver Joe Mama, who popped
the question to girlfriend Melissa during a
recent Florida vacation. During a beach
outing, the imaginative Mama collected
enough seashells to spell out “Marry Me?”
in the sand.

Continued ori.Page*32 j

Rumbles, Pt. 2

* WHTQ/Orlando PD J.T. Stevens exits.

* WLZR/Milwaukee Prod. Dir. Paul Bahr resigns to
become Creative Dir. for Jacor's KGB-FM, KIOZ-FM
& KKLQ-FM/San Diego.

* Former KIZN/Boise, ID PD Rich Summers returns
to the market as Mktg. & Ops Magr. for Citadel.

* WXEG/Dayton MD Allen Rantz adds APD stripes. 1

* WCMF/Rochester, NY Prog. Asst. ScottVan Dus-~
en is upped to APD.

» Dan Kennedy is named APD at KHOP/Modesto.

» KNFM/Midland-Odessa, TX PD Dave Love heads
to KYKR/Beaumont, TX for similar duties.

} McVay Media Welcomes Country
Music Clients to Nashville

McVay Media’s Country Music Division is the
only full-service radio consultancy based in
Nashville. Clients include WSM-FM/Nashville,
K105/Youngstown, WQDR/Raleigh, and
WESC/Greenville. Congrats to WTXT/Tuscaloosa
(10.6-13.7) and WFMB/Springfield (9.0-11.5), both
market leaders in 12+ total week.

Whether you are in the market for a consultant, or
would just like a market monitor for a second

4

opinion, call Bob Moody, Vice President/Country,
at (615)758-3250.

Talent Wanted @ ‘

McVay Media Nashville is looking for qualified,
experienced air talent to fill current and future
openings in all market sizes. Send tapes and
resumes to: Bob Moody, McVay Media, 1345
Sydney Terrace, Mt. Juliet, TN 37122, No calls,
please. Women and minorities are encouraged to

apply.
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econoline crush |

* Emmis boosts John Beck to Sr. VP/St. Louis;
David Kelley tapped as KSHE/St. Louis GM.

* Doug Sterne set as KKSF/SFVP/GM.

* Joe Armao appointed GM of WYCD/Detroit.

* John Gorman gets WY ST/Detroit PD gig.

PROMO OF THE WEEK — Home Sweet “Home” is V

what Restless recording artist Econoline Crush is

placing in front of your door with this doormat promot- « Steve Candullo selected VP/GM of WYNY/NY.

ing the group’s new release. » Vicki Leben and Joe Riccitelli are both named
VP/CHR Promo at PolyGram Label Group.

* R.J. Curtis returns as PD of KZLA/L.A,

* John McCrae named KRQR/SF PD.

Records v

*The love affair between NARAS chief .
Michael Greene and the Grammy host cit- -ngnard Grossman appomteq P
ies continues: After striking a wrong chord Michaels VP/GM of WBMX/Chicago.
with NYC’s mayor last week, Greene lashed * Dave Urso tapped asVP/Promo for Atco Records.
el i | out at the Los Angeles Times this week. The E \\//V;)sst:i(pi\sNHND/DetronGMTom Bendergels
= e | debate is over a Page 1 story painting NARAS :
< e « Jeff McCartney flies as PD of WMMS/Cleveland.

and Greene in an unfavorable light, chiding . ) :
&ii:'&-tg)' ‘ L _ | the organization for contributing, through its * John Sebastian accepts KGRX/Phoenix PD chair.

REREIINRRREL S 80 : . charitable endeavors, “less than 10% of ev- v
. g / ery donated dollar on assistance to indigent,

unemployed, and infirm musicians.” it aiso cit-

ed numerous sexual harassment charges
against the industry organization, Greene’s
$757,000 satary for ‘95-'96, and tweaked him

for pitching his own record deal. NARAS’ D N ited as WHAS/Louisvill
strongly worded statement blasted the story .c:""l\! “l,xgent recrw'tje afsWR /T_/ l..o:|sv1 oo
for its “wild inaccuracies and misleading in- aniEnTStnamegiety ok irchoTongy

terpretations of financial information,” claim-

ing that “portions of the article appeared to v
be based on libelous comments from disgrun~=
tled ex-employees and other unnamed sourc-
es.” NARAS is demanding a retraction and

says it's exploring its legal options.

* Greg Solk promoted to PD of WLUP/Chicago.

* KBRG goes “Hot Hits” as KITS/SF flips to CHR
with Jeff Hunter as PD.

*» George Hawras hired as PD of WQXM/Tampa.

* Jim Davis appointed PD of WXYZ/Detroit.

¢ Mason Dixon begins working forWRBQ-FM/Tampa,
doing afternoons.

* The Unknown Disc Jockey begins doing 6-10pm

at KHJ/L.A.
Send us your StreetTalk! Contact Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.

R&R CHR/Pop ® - D
Adult Contemporary Monitor 26*-23*
RGRAC D -®

“John and | have been BELIEVERS in this record since day one. it sounds
like a SMASH." - Kid David Corey/KISS 108, Boston

“This record has the smeil of a SMASH! We get calls every time we play
it!"— Kelly Nash/KC101, New Haven

“This song is AWESOME! The phones are prefty active with adults.”
- Jack Oliver/KKRD, Wichita

“I think that they are going to be a BIG act and they were WONDERFUL at
Gavin!"- Gary Robinson, KRUF/Shreveport

_ y ‘
“I think it's a TOP 10 Record." — Danny Ocean/KZQZ, San Francisco B l :

ILOLEAS TER0reh: ~QioM WOKSyIMEpWlikesiRane| TALK ABOUT GETTING COLD FEET! — In spite of their freezing extremities, 60 couples did the deed at Philadel-
“I thought they were HOT at Gavin and they got a standing ovation. | was phia’s Blue Cross River ice-skating rink, getting married during WPLY morning man Paul Barsky’s fourth annual
totally IMPRESSED with them winning over a jaded crowd." Wedding On Ice Spectacular.

~Robh Wagman/WFBC, Greenville

"We all LOVE it! Itruly believe this will be a BIG hit!*
- Dave Michaels/WKFR, Kalamazoo

“I would say that this is a TOP 10 hit!"
—Vince D'Ambrosio/WLAN, Lancaster

"They put on a GREAT show at the Gavin!" - Andy West/WPST, Trenton

"This is a great song and an AWESOME record. There are curiosity calls
for it now."- Bilt Michaels/WVKS, Toledo

"Tom came back and GEEKED about this band and their performance at
Gavin. This is a TALENTED band." - Dave Decker/WZPL Indianapolis

PLAN AHEAD FOR YOUR NEXT PROMOTION

NEW BELIEVERS THIS WEEK:
KKRZ/Portland WNCI/Columbus RESULTS MARKETING
WFBC/Greenville WTCF/Saginaw CREATIVE PROMOTIONS

KGBY/Sacramento WMJO0/Buffalo
WLTQ/Milwaukee Elektra

800-786-8011 * www.resultsmarketing.com
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TalkBack Software for
talk hosts, screeners, PDs

B Instant history of all recurring callers |

B Colorful icons help host pick best line

B Clocks for time on hold, time on air

B Pie charts & bar graphs analyze calls

Free Demo Disk: Jot your name and call letters (or program & OF
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AL PETERSON

TRS "98: A Photo Review Of R&R’s
3rd Annual Talk Radio Seminar

More than 250 News/Talk radio managers, programmers, and hosts gath-
ered along the Potomac February 19-21 for R&R’s 3rd Annual Talk
Radio Seminar. They were joined by network executives and national-
ly syndicated talk hosts for exclusive panels, presentations, and celeb-
rity guest speakers all focused specifically on Talk radio. Thanks to all
who attended, and to Washington, DC-based photojournalist Neshan
H. Naltchayan for this pictorial review of all the happenings!

NEWS/TALK

TRS '98 continued the tradition of an early morning White House briefing — exclusively for
seminar attendees — with an appearance by White House Director of Communications Ann
Lewis. Meeting and greeting after the briefing are (I-r) Harvey Nagler, VP/CBS News, Radio;
Julianne Corbett, Assistant Director, White House Radio Services; Megan Moloney, Director,
White House Radio Services; and Lewis.

FM Talk's rise was the subject for this panel of true believers, including (I-r) moderator and talk
hostRusty Humphries, WJFK/Washington PD Jeremy Coleman, FMTalk consultantJay Clark,

New Jersey 101.5 PD Lee Jacobs, and talk personality Brooke Daniels.

Who says tech-talk can’t be fun? TRS '98 participants learned how to maximize new media for
fun and profit in a session moderated by ABC Radio and Good Morning America’s Gina Smith
(i) and featuring panelists (I-r) Tom King —host of the nationally syndicated CompuTalk —ABC
Radio’s Bernard Gershon, and Broadcast Strategies’ Don Watson.

“Let's get ready to rumble!” was the cry as the care and management of top talk talents was
discussed by (I-r) KFBK-KSTE/Sacramento OM and moderator Ken Kohl, WRKO/Boston morn-
ing talker Jeff Katz, WABC/NY's morning mouth Mike Gallagher, WGY/Albany PD Tom Parker,
ABC Radio VP Network Programming Frank Raphael, WOR/NY PD David Bernstein, and

American View’s syndicated talker Ken Hamblin.

2o 1 o

TRS '98 attendees learned how to maximize their network programs from those in the know,
including (I-r) Rich Wood, Director, WOR Radio Networks; Westwood One’s Director of Talk
Programming Larry Kahn; nationally syndicated talk host Judy Jarvis; Bloomberg Informa-
tion Radio’s Mike Morrison; and moderator Greg Noack, Premiere Radio Network's VP/Talk
Division.

: The {,,//
e~

* BOLD
* PROVOCATIVE

» HOT
*x INTELLIGENT

e Blistering discussions of current affairs!
e Passionate debate on personal life issues!

e Ardent consumer advocacy!

Satcom C-5, Transponder 23,
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NEWS/TALK
TRS "98: A Photo Review Of R&R’s 3rd Annual Talk Radio Seminar

What better town than Washington, DC in which to learn how politicians attempt to use Talk radio
to advance their own agendas? Giving seminar participants the inside scoop are (I-r) moderator
and Edison Media Research’s Larry Rosin, Democratic political consultant David Dixon, and
— the loyal opposition — Republican consultant Phil Fremont-Smith.

The Annual “Deans Of Talk” panel, always a popular seminar closer, saluted a stellar group
of pioneering talk hosts. Shown (I-r) are R&R Publisher/CEQ Erica Farber, WOR Radio
Network’s Joey Reynolds, Radio One’s Chairperson and WOL/ Washington talk host Cathy
Hughes, WGN/Chicago's recently retired morning fixture Wally Phillips, and R&R News/

Talk editor Al Peterson.

Offering insights to seminar participants on how to successfully program multiple Talk stations in
a single market are (I-r) moderator Mike McVay, President, McVay Media; KOGO-KSDO/San
Diego PD Cliff Albert; KGO-KSFO/San Francisco OM Jack Swanson; and WMAL/Washing-

ton PD John Butler.

Pictured with his trademark fedora firmly in
place, American View's nationally syndicated
talker Ken Hamblin, “The Black Avenger,’
jump-started TRS '98’s Saturday morning
breakfast session like an eight-ounce cup of
espresso.

Benchmark Media President Dr. Rob Balon
discussed the results of his three-year track-
ing study of News/Talk radio listeners during
Thursday morning's information-packed ses-
sion, “America Looks AtTalk Radio.”

TazMedia President JimTaszarek gave TRS
'98 attendees a peace plan to help Talk PDs
and sales managers learn how to play to-
gether on the same team for maximum rat-
ings and revenues.

Geller Media International President Valerie
Geller presented TRS 98 attendees with much
food for thought and many creative ways to make
even slow news days compelling listening for
your Talk station during her “Creating Powerful
Talk” workshop.

You can break the rules and still win big! That's what this talented group of rule-breakers wanted
to tell a jam-packed session of TRS 98 participants. Winning and grinning following the panel
are (top, I-r) Bob McAllan, President, Press Broadcasting; Lori Kramer, WRKO/Boston talk
host; WCBS/NY GM Dan Griffin; and (bottom, I-r) WRKO talk host Leslie Gold; panel moder-
ator and Sabo Media President Walter Sabo; and the host of Premiere Radio Network's Love

Phones, Dr. Judy Kurinasky.

At a session that prompted many cries of,
“You can't do that!”from seminar participants,
MediaVision Ltd.'s President, Bill McMahon,
is shown challenging attendees to break the
old rules and re-evaluate how news is pre-
sented on their News/Talk stations.

Moving through the room with the commitment
of an evangelist, sales and management trainer
and President of Radjo Sales Intelligence Irwin
Pollack urged Talk programmers and manag-
ers to go forth and sell with confidence during
his presentation, “29 Ways To Sell Talk Radio ...
To Your Sales Department!”
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STEVE WONSIEWICZ

From Critics’ Faves To Mainstream Radio

[ Three alternative secrets are set to seek large audiences

Marketing maestro Al Ries has won accolades when it
comes to his observations about focus. Well, the same principle
can be applied to artists and their careers, especially three women
—— Ani DiFranco, PJ Harvey, and Mary Lou Lord — who are
on the brink of breaking into mainstream radio.

To gain some insight into
these artists’ careers, I spoke
with Scot Fisher, DiFran-
¢o’s longtime manager and
head of her Righteous Babe
record company: Principle
Management exec Paul
McGuinness, Harvey's
manager: and Work Group
GM Burt Baumgartner.
One common thread
emerged during our con-
versations — these artists
have a firm grasp on what they are
doing, and they will continue to
move forward with or without
mainstream radio.

There’s definitely a method to
their madness, evident in matters
like Harvey’s and DiFranco’s total
creative control in the studio and
Lord’s busking to test new materi-
al. It’s also manifested in Harvey's
acting career and her work with a
New York dance company, DiFran-
co building Righteous Babe into a
bona fide record company, and
Lord’s desire to move from an in-
die label to the “mini-major” that
broke Fiona Apple.

These three singer/songwriters
serve as prime case studies in artist
development: They've stayed close to
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We know people are
looking at our
Soundscan numbers
and her profile and
thinking they could
sell 10 times as many
records. They may be
right, but that’s not
what we’re all about.
— Scot Fisher
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their fans, haven’t made radical mu-
sical departures, and have honed their
craft through years of performing and
touring. It's Artist Development 101,
but it’s often lost in the headlong rush
to sign “the next hot act.”

Indie Through
And Through

In describing DiFranco’s career,
Fisher — a law school grad who has
worked with the singer/songwriter
for nine years — uses words and

Scot Fisher

- phrases like “business phi-
losophy instead of business
plan” and “our focus is a
little different from other
record companies™.” These
folks are indie through and
through and proud of it.
“Ani and I measure our
success by the number of
i people we're able to em-
ploy.” says Fisher, whose
" staff at Righteous Babe
now numbers 17. “Forget
about maximizing profits. These
are real people working real jobs.
It’s not like six months from now,
if she decides not to tour, we're
going to have to fire everybody.

“We've tried to stay outside the
major-label monopoly. We know
people are looking at our Soundscan
numbers and her profile and think-
ing they could sell 10 times as many
records. They may be right, but
that’s not what we're all about.

“Because we come from a folk
tradition and we’re a very small
company, we're very close to the
fans. Ten years from now, if the face
of music changes and Ani isn’t on
the cover of magazines, we’re not
worried, because we have a direct
relationship with our fans. As long
as she puts out great music, I know
people are going to listen. We're
focused on that Who cares if we
don’t get airplay this year as long
as the money is coming in to keep
paying our employees?”

While DiFranco’s star is rising,
don’t expect her or Fisher to change
their strategy. “The only thing the
majors can offer Ani that she
doesn’t have is more money. They
can’t offer her creative control, ar-
tistic integrity, or freedom. She has
all of those, and she has enough
money to live on. I’'ve never had to
tell her she can’t spend another day
in the studio or put out an album
of Woody Guthrie covers because
we can’t pay for it.”

DiFranco has built her career the
old-fashioned way: album by al-
bum, tour by tour. Because of that,
she and her company also continue
to take care of the people who were
there at the beginning. Fisher com-
ments. “It was the college radio DJs
who played her music. It was dis-
tributors like Goldenrod and Lady-
slipper, and club promoters who be-
lieved in Ani because of her music.
And Ani knocked down a lot of
doors herself with her music and
live performances. Now that we’ve

become big, are we not going to
work with the people who were in-
terested in Ani because of her mu-
sic? No way.”

Because Fisher senses the time
is right, he has stepped up his com-
mitment to radio promotion. Nev-
ertheless, he views mainstream
crossover as merely icing on the
cake. “Our goal is to get Ani’s mu-
sic to her audience. We believe it's
worth listening to and that it will
sell itself.

“Years ago, people at radio said
Ani was either too angry or 100 al-
ternative. Now [Alana Davis’ cov-
er of] ‘32 Flavors’ is getting signif-
icant airplay, more than Ani’s ever
had. Our plan for radio used to be
very easy: "It's great if they play us,
but if they don’t, we won’t get mad.”
We don’t get MTV, either. But you
know what? We don’t need it any-
more. We shipped 250.000 copies
of Little Plastic Castle, and if we
don’t get one station playing the
song, those records are still going
to sell.”

Calhng The Creative Shots

One big fan of
DiFranco’s mu-
sic is McGuin-
1 ness. who — in
| addition to being
PJ Harvey’s ma-
nager — has
been with U2
since Day One.
Not surprisingly,
the roads Di-
Franco and Har-
vey have trav-
eled are somewhat similar (save for
the label differences).

While Harvey’s music has had
critical acclaim for years, many be-
lieve this could be hertime at main-
stream radio. McGuinness notes,
“She pretty much cleaned up
around the world with her last al-
bum, so there is a lot of curiosity
as to what she will do next And
that is the sort of career-building
approach to promotion we will take
with this new album.

“She has neyver wanted to have the
sort of tour-album tour-album ca-
reer. She tends to move around more
than that. Right now she’s working
on her next album, which Flood is
producing. It’s about half to two-
thirds finished, and from what I’ve
heard, it’s her strongest work yet.”

Like DiFranco, Harvey calls the
shots creatively. “It’s very different
working with somebody like Polly,
because she’s very much her own
boss. She’s her own producer; she
hires the musicians. It’s not like
working with U2, which is a four-
legged table, a creative democracy.

Paul McGuinness

SOUND DECISIONS
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What sells records and develops careers
is radio. Selfishly, |1 want the airwaves to
open a little wider to include my artists,
but not enough to include others. I'd be a
hypocrite if | said | wanted radio to be
completely free-form.
— Paul McGuinness

Polly’s autocratic, but she has a very
clear idea of what she wants and
how she wants it.

“She’s only in her mid-20s, and
she’s very ambitious. She’s always
been a very accomplished musician,
and now she knows how the world
works. I think her time has come.”

In trying to transition Harvey
from critic’s favorite to mainstream
star. McGuinness sticks to the ba-
sics. “It’s all about communicating
with the audience and mak-
ing sure that as many peo-
ple as possible hear about
it when it comes out.

“There certainly is the
press. which is part of the
way the artists we manage
communicate with their
audience, particularly
with writers like [the Los
Angeles Times’] Robert
Hilburn, [the New York
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formats at once. We're two and a
half years into Fiona’s album, and
we’re just now going to CHR with
our second track.

“We're going to take the same
time with Mary Lou. We’ll go to
Adult Alternative, then Alternative,
and not even take the first track to
mainstream radio until well down
the road.”

Like Apple, Baumgartner plans to
capitalize on programmers who
champion Lord’s music.
“[Adult Alternative WXRT/
Chicago VP/Programming]
Norm Winer saw her at a
convention, was sold on her,
and added the record. That’s
exactly who we want to lead
our charge — the ones who
get the vibe and understand
where she’s coming from.”

On the Kill Rock Stars
label, Lord built a solid

Times™ | Jon Pareles, and BurtBaumgartner indie ‘foundation that

[the Boston Globe's] Steve Mor-
se. Those writers have enormous
influence, and most of them are al-
ready into what Polly does. We
rely on those people.

“Also, TV has changed. The late-
night shows are an appropriate way
of communicating if the performer
is good at TV. Not all are.”

Yet there are intangibles that add
to the buzz surrounding an artist.
Take touring: This time around, says
McGuinness, Harvey “may take a
slightly different approach. Instead
of doing all the major cities, which
she has done before, she’s rather
keen to sit down in a couple of cities
and do a week of dates. It gives her
more opportunity over a number of
dates to play her new songs and oth-
er material”

As for airplay, McGuinness
notes, “What
sells records and m
develops careers
is radio. It’s a bit
pointless to rant
and rave about
the formats. Self-
ishly, I want the
airwaves to open
a little wider to
include my art-
ists, but not
enough to in-
clude others. I'd
be a hypocrite if
I said I wanted
radio to be completely free-form.”

Lord Goes To Work

Baumgartner has taken a page
from the Fiona Apple playbook in
trying to break Lord. “It’s about tak-
ing your time. Longer is better. It’s
not necessarily a good thing to have
a big first six months and hit all the

There aren’t just
tastemaker radio
stations and retailers,
but tastemaker fans
as well. We are
catering to them.
— Burt Baumgartner

Baumgartner is determined to sus-
tain. “She has an indie mentality.
To hone her craft, she was really
into busking while she was in Bos-
ton, because she would have to get
the attention of businessmen or
spike-haired teenagers. She'll con-
tinue to busk while on tour, but in
a more controlled fashion, like
performing in front of independent
record stores.”

Work is also reaching out to
Lord’s early believers: In the first
25,000 albums, the label will in-
sert coupons good for a free four-
song acoustic CD of new materi-
al. “There aren’t just tastemaker
radio stations and retailers, but
tastemaker fans as well. We are
catering to them.”

Baumgartner’s plan to take his
time dovetails nicely with Lord’s
growth as a live
performer. “She’s
been a solo artist,
but this time
around she’ll be
performing with a
band. That’s anew
craft she has to
hone. We want to
give her enough
time to do that.”

Baumgartner
agrees that the
time is right for
artists like Lord,
DiFranco, and
Harvey to cross into the main-
stream. “After having other formats
steal their records, Alternative is
more open-minded and is looking
for these types of artists — ones
who have a lot of credibility, who
put out great records, and who aren’t
necessarily going to have a CHR hit
the next day.”
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Alternative Enjoying ‘Life In Mono’

Alternative still has an appetite
for atmospheric electronic records.
That’s certainly evident with the
Echo/Mercury duo Mono’s debut
U.S. single, “Life In Mono.”

Mercury couldn’t ask for a bet-
ter group of stations championing
the record. Early believers include
— among others — KROQ/Los

VP/Promotion Steve Ellis says the la-
bel started talking the single up
around the end of *97 to get it ready
for the new year. “Michael Idlis did a
great job setting this record up and
getting people excited about it. Once
we started playing the song, it sort of
took on a life of its own, and now
we’re seeing the results.”

Mono

g

Angeles, WKQX/Chicago, KITS/
San Francisco, WPLT and CIMX
in Detroit, KDGE/Dallas, KEDJ/
Phoenix, and KNDD/Seattle. A
handful of stations outside the for-
mat also reporting the track include
Hot ACs KBBT/Portland and
KPEK/Albuquerque and CHR/
Pop WDCG/Raleigh.

Formed in England in August *96,
Mono is comprised of Martin Virgo
and Siobhan DeMare. Virgo honed
his production chops with Soul II
Soul’s Nellee Hooper, working on
Massive Attack’s seminal Unfinished
Symphony and Bjork’s Debut.

While the duo won over Europe-
an critics and fans last year with their
debut album, Formica Blues, it wasn’t
until late *97 that programmers took
note, when “Life In Mono” was in-
cluded on the soundtrack for the mov-
ie Great Expectations.

Comments Alternative KNRK/
Portland PD Mark Hamilton, “I got
hold of a copy of that soundtrack a
couple of months before Christmas,
and that song stood out. The next day
I called [Mercury Sr. Director/Alter-
native Promotion] Michael Idlis and
found out they were debating releas-
ing it as a single.”

While Hamilton remains a fan,
he admits the song’s texture was a
concern when it came time to add
the song. “This isn’t the kind of
record we’ve played in the past.
We’d usually wait a while. Yet after
thinking it through, I went with-my
gut. When we put it on, the phones
immediately blew up.”

Hamilton is bullish about the rest
of the songs on Formica Blues. “There
are at least three singles on this al-
bum. I really like ‘Slimcea Girl.””

Mercury is hoping Hamilton’s en-
thusiasm spreads across the country.

Ellis knew the company had its
work cut out for it, given the song’s
style. “We were fortunate that some
of the best major-market program-
mers got it right away. When you
have people like that right away, it
really helps.

“We didn’t know [
what to expect at first.
We were in uncharted
waters and didn’t know
if people were going to
get it or tell us, ‘It'sa |
pretty cool song, but we |
don’t think it’s right for |
the station.” But we
were prepared to still be
working this at Alterna-
tive in July, because we
believe in it so much.”

With key Alt stations |
firmly in hand, Ellis says [
Mercury is set to go to |
CHR and Hot AC witha |
March 16 add date. “We L
are already seeing early

was WAAF MD John Osterlind. “I
was probably using it as a doorstop
or something,” he jokes. “But once
I put it on, I heard a very cool
groove. I brought it to the music
meeting, and we all agreed it was a
sleepy little record that could work
very well for us.”

Commenting on why he likes the
song’s potential, Osterlind explains,
“Whenever I listen to a song, I like to
put myself in different situations and
think, ‘How would this sound while
driving down the road or hanging out
with friends in the middle of the
night?’ I came to the conclusion that
it would sound cool in both of those.”

Caramel first came to the atten-
tion of Alert Records and indie pro-
mo firm Could Be Wild founder
Doug Dombrowski about 18
months ago. “I really wasn’t that
impressed when I heard the first
demos and the more-complete stu-
dio stuff. Then I got the finished CD
around September 97, and when
the first chords of ‘Lucy’ came on,
it was pretty obvious to me.”

Dombrowski — who has already
been fielding calls from major labels
interested in picking up the band —
initially mailed the song and album
to Active Rock around October *97
and picked up some early airplay. Yet
it wasn’t until the end of last year and

airplay at some of those
stations. People are sitting up and tak-
ing notice of the record.”

Formica Blues hitretail this week.

Tastemaker Active Rock
Stations Love ‘Lucy’

Add Caramel to the list of Ca-
nadian rock bands finding success
south of the border. “Lucy,” the trio’s
new single on Buffalo-based indie
Alert Records, is being reported by
such key Active Rock outlets as
WAAF/Boston, WMMS/Cleve-
land, KQRC/Kansas City, KRXQ/
Sacramento, KBPI/Denver, KLBJ/
Austin, WFMS/Memphis, and
KILO/Colorado Springs.

One of the programmers to stum-
ble upon the thick, haunting cut
from the band’s self-titled album

carly this year that the tastemaker sta-
tions joined the party. For now, he’s
completely happy with the song’s
step-by-step progression. “If I can get
one or two adds a week, I'm a happy
camper. [ almost feel that the longer I
stay off the bottom of the chart, the
longer I can take this, because the
minute you chart, people want to see
immediate progress.”

With key stations supporting the
song, Dombrowski’s focusing on get-
ting price and positioning at retail. “So
far it’s been very limited as far as pro-
motion goes. We haven’t made a full-
scale push, because we need to see
some sales come in. The main goal is
to get this album starting to sell.”

Alert shipped Caramel to retail
last week. ’

a

~ Horse Whisperer CD
. Gallops To Retail

The alt country scene will get a promo shot in the arm
with the release of the MCA soundtrack to the movie The
Horse Whisperer, pro-
duced, directed, and
starring Robert Red-
ford. The 12-song
soundtrack disc fea-
tures some of the
genre’s brightest stars,
including Steve Earle,
Dwight Yoakam, the
Mavericks, Gillian
Welch, Emmylou Harris, DonWalser, LucindaWilliams,
Iris DeMent, and mainstream country giant George Strait.
The album goes to retail on April 7, and the movie hits
theaters on May 15.

Loeb Sweet On Candie’s

Fashion tie-ins with contemporary artists continue to sur-
face.The latest artist tojoin the ,
fray is Lisa Loeb, who has
inked a deal with the shoe
company Candie’s. The deal
includes sponsorship for
Loeb’s tour, which kicked off on
February 23, and tie-ins with
30 key retailers across the
country. Also included are in- f
store appearances by Loeb, as
well as Candie’s creating pro-
motion material for the tour.

Speaking of tours, The Rolling Stones Bridges To Baby-
lon 1998 Tour will be televised on PBS in March. The 90-
minute show was taped during the band's St. Louis concert
on December 12. Songs include, “Satisfaction,"“Let's Spend
The Night Together,”“Gimme Shelter;” “Wild Horses” “Saint
Of Me,”“Out Of Control;” “Waiting On A Friend; “l Want To
HoldYou,"*The Last Time," “Like A Rolling Stone;" “Sympa-
thy For The Devil," “Start Me Up;" “Jumpin’ Jack Flash.” and
“Brown Sugar”

In other tour news, Eric Clapton kicks off his first full-
scale U.S. tour since 1995 on March 30 in St. Paul. In a
first for the guitarsmith, he will be accompanied by a 20-
piece orchestra. The first leg will visit 26 cities ... Word
filtering down from WARPED tour organizers is that Blink
182, the Deftones, NOFX, Rancid, and the Specials are
expected to join the concert series ... Michael Bolton and
Wynonna will hit the road for a 30-plus-city tour beginning
this May ... Mary J. Blige and Usher begin a co-headlin-
ing tour on March 25 in Detroit ... Performing under the
“Rock Never Stops”banner, '80s hard-rock bands Slaugh-
ter, Warrant, Firehouse, L.A. Guns, and Quiet Riot be-
gin a national tour on May 10 in Fresno ... The Fugees’
Wyclef Jean starts an abbreviated solo tour on February
27 in Northampton, MA. He also plans another Haitian
benefit concert in Miami.

This ’'n’ that: Influential acid jazz group Massive At-
tack is putting the finishing touches on its new album,
Mezzanine. The disc, which will be released in the UK in
April, features performances by Horace Andy and the
CocteauTwins’ Elizabeth Fraser ... Green Day has made
two new songs available on its website (greenday.net):
“Worry Rock” and“Listen Son”... World Party (a.k.a. Karl
Wallinger) and EMI/Chrysalis have parted ways. Wall-
inger has retained the rights to his back catalog. Plans
are to make World Party product available via the Inter-
net ... Mercury has signed singer/songwriter Lucinda
Williams and Houston rockers Chlorine ... Immortal
Records has inked Bobby Bare Jr. Look for an album
around June.

DwightYoakam

LisaLoeb
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Radio’s Into It.
CMT’s Into It.

And On
Saturday Night,
CRS Is Into It

...Live.

sherrié
austin

Put Your
Heart Into It

The smash single and video
from her debut album.
words.

CMT Female Rising
Video Star Of The Year

See Sherrié Austin

perform at the |
CRS New Faces Show
on Saturday, 2/28.

“I really think it’s what Country
has been waiting for. Her sound
is fresh and new. and our listen-
ers are embracing Sherrié Austin.
With all the new artists who are
coming out. she’s a bright spot
and she’s breaking through. The
song is really working. People
are really listening and request-
ing it.” -Yark Langston, VID,
IIL. St. Louis




elcome once again to “The Legends

Of Country Radio,” part three in

our ongoing tribute to those who

helped build this wonderful format.

Our goal throughout these trips

down memory lane is to provide an
overview of what Country radio was like in
various eras, as seen through the eyes of those
who lived them.

In October 1994, we began the series with a
look at the years 1948-1957. If you were lucky
enough to find any Country on the radio at all
in those days, it was relegated to a daily or
weekly block, usually at night. Often the jocks
bartered the time themselves, and they often
doubled as Country concert promoters.

In March 1996, we moved on to the years
1958-1966, “The C&W Years.” It was a period
of transition and tremendous growth. Stations
began eschewing block programming, prefer-
ring instead to program Country full-time. The
format itself evolved, shifting from a strong-
hold of Southern-based stations on fringe and
daytime signals to a format that began to sup-
port outlets in previously unthinkable markets.

There were 81 full-time Country stations in
1961, the first year the Country Music Associa-
tion — which itself started in 1958 — began
counting. By 1965, the number was 208.

While the format’s sheer growth garnered a
lot of attention, the fact that the successes
were coming in Northern markets — and in
major markets in both the North and South —
really convineed owners to consider Country a
viable alternative. Catching their attention
were stations like WJJD/Chicago, KFOX/Long
Beach, KAYO/Seattle, and WMNI/Columbus.

- FORMAT GROWS; INSTITUTIONS START/'

The format continued to grow by leaps and
bounds during the late 60s. By 1969, the CMA
counted 606 full-time Country stations, a figure
that would grow to 856 by 1974. Legendary sta-
tions like KBOX/Dallas, WPLO/Atlanta,
KLAC/Los Angeles, WIRE/Indianapolis, and

WIL/St. Louis not only were top-rated Country
stations, they battled Top 40 stations for the
top spot in their respective markets.

It was also the era that spawned Country
radio personalities who became as familiar
and popular — and as highly rated — as their
Top 40 counterparts. Indeed, oftentimes they
had started out at Top 40 stations.

Some of Country’s most famous personalities
came to prominence during this era. Bill Mack,
Larry Scott. Billy Parker, and Mike Hoyer — DJ
Hall of Famers all — were the “Midnight Cow-
boys” who broadeast on big-signal AM stations
that took them, and the music they loved, into
homes and the cabs of 18-wheelers across
America.

Those years also gave birth to the Country
Radio Seminar and the Country Musie Founda-
tion and Hall of Fame — institutions that are
thriving today and eritical to the continuing
success and preservation of this format and
music. In this special, you'll find stories on
how both organizations began.

~ THE COUNTRYPOLITAN YEARS
) NS,

Then, like now, however, the name of the
game was revenue. The reason many stations
gave Country a shot was because they weren't
making any money as the second, third, or
fourth Top 40 outlet in town. In order to break
down the biases many companies and ad agen-
cies had against Country, a new word was
coined: “Countrypolitan.” One of its originators
was Nashville PR man Bill Hudson, who
explains, “Countrypolitan was what we were
calling our product to make it different. It
wasn't really used on the air mueh. It was used
to distinguish the new style of Country station
we were starting, promoting, and selling.

“Some markets had stations that had been
there for a long time doing Country, but they
were doing it the old-fashioned way. Advertis-
ers would confuse us with them and didn’t
want to talk to us. So we called it Countrypoli-
tan or Modern Country. We’d play some musie

samples and give them an aircheck. We'd say,
“This is totally different. We're going to have a
good news department and sports. This is a
well-run radio station that just happened to
switch from MOR to Country.’ People could
sense there was a difference and that it wasn't
a turn-off.”

Ironically, as Countrypolitan began to gain
wider acceptance and usage. stations were
faced with discontinuing its use or paying a fee
to a Nashville attorney who claimed ownership
of the term. (No one remembers the name of
that attorney, but they do recall that the sum
requested was so outrageous that the best path
was to drop it.)

. THETIMEAND THEPEOPLE

So, this is the story of those who brought
Country to new levels of prominence. Once
again, as in previous specials, I must lament
the lack of documentation of the era. While bet-
ter than prior eras we've covered, there was
still very little written about Country stations
and the people who ran them.

That said, this is by no means offered as a
definitive study of the era. It's an overview of
how things were, offering, perhaps, some
insight into how we got to where we are today.

The more people I talked to and the more tid-
bits of published material I saw, the more peo-
ple I identified as true “Legends Of Country
Radio” who could have been profiled here. As
we go on through the years, hopefully we'll
have the chance to bring you their stories.

While not wanting to name many of the era’s
other top broadcasters for fear of leaving out
some very important people, I'd be remiss if I
didn’t mention Bill and Janet Gavin. While I
never really got to know either of them, their
love of radio and of this format is legendary.
Bill was a mentor to many programmers, a
considerable number of whom worked at Coun-
try stations. Janet was probably one of the
first trade journalists to champion the music
and format in print and on the phone to Coun-
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try radio denizens nationwide. Their contribu-
tions to this format and its people are immeas-
urable.

We owe everyone from that era a debt of grat-
itude for carrying the torch and keeping the
flame bright for the next generation. As a new
feature of our “Legends” special, I asked a
number of today’s most prominent and well-
known Country broadeasters what they were
doing between 1967-74. Some were in high
sehool, others were beginning their illustrious
broadeasting careers. You'll find their stories
sprinkled throughout this special.

Many, many thanks to our “historians” — Jim
Clemens. Mike Hoyer, Bill Hudson, Bill Mack,
Billy Parker, Larry Scott, and Bill Ward — for
their time, their memories, and their treasured
pictures and mementos.

And my thanks to Calvin Gilbert and Kristi
Brake, without whom this look into the Coun-
trypolitan years would not have been possible.
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- DAYS — AND NIGHTS
— OF OUR LIVES

Freedom reigned and chances were taken
while programming Country

Once upon a time, there were very few stations that featured Country Parker. “The freedom to pretty
as a full-time format. To anyone who has launched a radio career during much do what you wanted to do
the past two decades, that probably sounds like a fairy tale.

But the truth is that block
programming was still an active
force in radio during the late '60s
and early '70s. Die-hard country
music fans would tune in at a
specific time of day to hear their
favorite songs and air personali-
ties.

That was the case when Bill
Mack was working at KEVA/
Shamrock, TX. “They would play a
little bit of everything, but I played
country,” Mack recalls. “I started
out with a show called The 1550
Club. That was where we were on
the dial in Shamrock. We just
almost slid off the radio. You could
not get us if you had gone any
distance at all.”

Here is what a few other radio
legends had to say about what it
was like playing Country music in
the '60s and '70s.

TRUCKIN’ COUNTRY HITS

A 50,000-watt nighttime signal
on the AM band — and the
potential for a national audience
— lured Billy Parker to KVOO/
Tulsa. Parker says, “I knew that
KV0OO was getting ready to go
Country. It was a 50,000-watt
radio station. Man, I was looking
forward to that. They gave me my
choice of shows and programs. I
chose midnight-5am, the all-night
truckers show. I did that for eight
and a half years.

“It was called 7he Big Riggers

OVERNIGHT
LISTENERS ARE
MORE RELAXED AND
MORE HUMANISTIC.
ALSO, | LEARN MORE
ABOUT THE LIVES
OF PEOPLE,
WHETHER THEY'RE
IN THE TRUCKING
BUSINESS, ELDERLY,
OR MAYBE A
SECURITY GUARD
WORKING AT A
BANK ALL NIGHT.
YOU MEET PEOPLE
BY TELEPHONE
FROM ALL FACETS
OF LIFE.
—BiiLY PARKER

Skow. Billy Price did a big rigger
show. We catered to the truckers.
In fact, [author] Tom Carter was
my phone man. We would get 300-
350 calls a night. We had a contest
winner in Bangor, ME once. She
even came and picked up the
prize.” :
What was the advantage of
doing overnights? “Freedom,” says

Billy Parker (c) was part of Ernest Tubb’s band, the Texas
Troubadours, pictured here in 1969.

and take care of requests, to
actually visit with people on the
air. I guess the biggest thrill was
to have the opportunity to visit on
the air with Charlie Douglas, Bill
Mack, and Bill Cole, who were
giants — to be in the same radio
living room with these guys, you
might say. We would get on the air
sometimes and have 200,000 watts
of interviewing.

“I grew up in radio with
freedom. I never had a consultant
agency that stood in the way. We
did deal with playlists on daytime
radio. As a matter of fact, I was
music director, program director,
and operations director at KVOO
over the years. But, from my
standpoint, I was never pressured
and still am not.

“Overnight listeners are more
relaxed and more humanistic.
Also, I learn more about the lives
of people, whether they're in the
trucking business, elderly, or
maybe a security guard working at
a bank all night. You meet people
by telephone from all facets of life.”

JINGLES, SPECIAL PROGRAMS

KBBQ/Los Angeles took its
jingles seriously, but even Bill
Ward couldn’t predict the future
success of one musician Wwho
played on the sessions. Ward says,
“I hired Glen Campbell just before
his first hit. I paid him $1000 to fly
to Dallas and play on a jingle
package that we did on a 10-track,
of all things. He agreed to it on the
phone before he won all of these
awards, and he still fulfilled the
commitment.

“Each year we'd cut new jingles,
because they were such an impor-
tant fabric of the station. One year
we had Charlie McCoy right
around the time when he had a
couple of hits.

“In the KLAC days, jingles were
tied in with the patriotism of the
time. In the early '70s there was
this patriotic, ‘love our country’
thing, and we were right in with
that.”

In terms of the music they
played, Ward says it covered
everything from the western swing
of Bob Wills to the smooth croon of
Dean Martin. “We would do things
that were out of character, like
play Bob Wills. Nobody played Bob
Wills back in those days, certainly

Age: 58

Family: Wife, Gladys; sons Doug and Scott,

daughter Tammy

Hobbies: Coin and Olympic pin collecting
Current Job: WAOK-AM & WVEE-FM/Atlanta OM,

1992-present

First Radio Job: KTOE/Mankato, MN, 1960-65
Other Stations: KHEY/El Paso, KBUC/San Antonio,

WPLO/Atlanta

Signature Line: “If you're going to be blue, be bright
blue, because it's a pretty color.’ That's the way

I signed off.”
Achievements/Awards:

ACM Station of the Year, 1981

LEGENDS IN THE MAKING

“At a recent Country Radio Seminar, Jacor’s CEO
Randy Michaels introduced me as the programmer
who introduced CHR formatics to Country Radio.
Although others may have been doing the same thing
independently, my programming became the most
influential because of the coverage that VWWEEP/Pitts-
burgh received in 1973 when it shot to No. 2 25-49
Adults. WEEP [today Religious formatted VWWPGR] was
an AM daytimer with a variable power sign-on. Al-
though simulcast with WEEP-FM (now WDSY), the FM
provided negligible audience at that time.

“When | joined WEEP, | brought music research to
Country radio, having pioneered callout research at
[crosstown] KDKA. Bob Pittman, who sat with me at
WEEP before joining WMAQ/Chicago, was later
successful with a similar programming and research
approach. In 1975, | applied that same philosophy to
WHN/New York, which became the most-listened-to
Country station in history. It was then spread by
programmers Mike McVay, Charlie Cook, Dene Hallam,
Joel Raab, Barry Mardit, and others who worked for me

or at stations | consulted.”

not a Country station. I grew up
listening to Bob Wills, and
[overnighter] Larry Scott knew
about Bob Wills, so we just did it.

“We would tie in Hollywood stuff
with country. We sponsored Walk of
Fame stars for Rex Allen, Sons Of
The Pioneers, Stuart Hamblen —
all of these old cowboys who weré
part of the history.

“We promoted the artists; we
treated artists with respect. If
somebody came into town, we had
them on the air, whether it was in
drivetime or whenever they could
be on. *

“At KBBQ, we were not afraid to
play Dean Martin doing country
stuff. There wasn't a lot of it.
Frankie Lane did a country album.

I wrote the liner notes on that, and
they paid me $25. It wasnt so
much the music, but I think the
presentation by the air talent was
a lot slicker than on earlier
Country stations. It was down-
home, but still slick.

“We applied Top 40 principles.
We were formatted — we had the

.news on the hour and did traffic

reports — but the music list was
much broader than the Top 40
stations. This was not ‘Boss Radio,’
which came around about '63 or "64.
The playlist was long enough that
it wasn’t boring. Your Time Spent
Listening was longer, because you
wouldn’t repeat yourself every two
hours and 30 minutes.

Continued on Page 80
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PLAYING WHAT
SOUNDED GOOD

Air personalities were calling their
own shots when it came to playlists

How many records were on your station’s playlist this week? Less

than 40?

Well, that wasn't the norm in
the late '60s and early '70s. Billy
Parker explains, “In the early
years of KVOO/Tulsa — during
the *70s — we had a playlist of 75
to 100 records. We played a lot of
independent stuff, too. We were
playing local artists and lesser-
known acts, so we had a pretty
good variety.”

If Country radio was playing
more records, there were far fewer
rules when a personality sat down
at the board for an airshift. Those
spinning vinyl during the era also
recall some new sounds that
would change the course of Coun-
try radio. '

COUNTRYPOLITAN

“Everybody talked about
Countrypolitan, but I think it was
more of a sound than an on-air
identity,” says Jim Clemens.
“Maybe that term started in
Nashville, with the songs they
were putting out at the time, and
the radio stations picked up on it.
In an effort to broaden the
horizons or the sales of the
stations, they might have said,
‘Hey, we’re not strictly Country,
we're Countrypolitan.” We used it
once in a while.

“It was like the start of
something new was coming. It
was changing right before our
eyes, and I don’t think anybody
knew it. Maybe we were becoming
less country, reaching out a little
more. I don’t even know if we
realized we were doing it at the
time.

“There were so0 many songs
back then that did it. We found a
lot of them, I think. The lyrics
could be called country, because
they were good ballads, but I think
we reached out and found those
songs to kind of dress it up a little
more. We played a lot of Elton
John, too, at least one cut per hour.

“Some of the songs that stick in
my mind are the Hardin Trio with
‘Tippy-Toeing,” Barry Sadler and
‘The Ballad Of The Green Berets,’
Johnny Cash and ‘The One On The
Right,’ and Loretta Lynn’s ‘Dear
Uncle Sam.’ It was a mixture of a
Countrypolitan sound, a little bit
of Loretta Lynn and Buck Owens,
and a little bit of the Hardin Trio,
Eddy Arnold, and Barry Sadler.

“We would try to blend two
sounds together, go from a Charlie
Louvin to a Hardin Trio or some of
Marty Robbins’ early stuff, which
was very modern back then. I think
it snuck up on us, and we didn’t
even know we did it. We did it,
everybody liked it, and it took off.

“We were looking for that
slicker sound. We didn’t want to
play Bill Monroe. We wanted to
play Eddy Arnold singing ‘Make
The World Go Away.’ I think Kris

WE WERE LOOKING
FOR THAT SLICKER
SOUND. WE DIDN'T
WANT TO PLAY BILL
MONROE. WE
WANTED TO PLAY
EDDY ARNOLD
SINGING “MAKE THE
WORLD GO AWAY."

— JIM CLEMENS

Kristofferson couldn’t sing a lick,
but we started playing ‘Why Me?’
which was totally different. Even
some of Charlie Rich’s stuff in the
early '70s — ‘Behind Closed
Doors’ was pretty slick and differ-
ent. And some of Glen Campbell’s
stuff at that time we just slid right
in there.

“First, we would play one of
those slick-sounding songs, and
then we’d follow it with something
by someone like George Jones to
say, ‘OK, now we're doing this, but
we're still Country” We didn’t
want listeners to think, ‘Goodness
gracious, they've left us, and
they’re doing something else.’

|__LEGENDS OF COUNTRY RADIO |
< The Countrypolitan Years

1967 - 1974

“Some of the songs were univer-
sal, and some were big only in
Atlanta. Atlanta sold a lot of
records. It was a tremendous
market to break records in and sell
records. You didn’t drive across
the country and hear exactly the
same sound in every market like
today. It was different.

“I think it changed going into
the '80s. Back then, when I was
picking out music to play on 'PLO.
I had a great bunch of guys
bringing in records or calling, and
it was all different. We'd go on a
gut feeling back then. We didn’t
have a mastermind, no huge group
picking out records for us. You
knew what you wanted for the
station, and you just played it. You
didn’t have any big research
facilities.”

BREAKING RECORDS

Back in the '60s, it wasnt
unusual for unknown artists to be
catapulted to national stardom
following a regional radio hit.
Clemens recalls, “In Mankato, we
used to go up to a club in
Minneapolis called the Flame,
which was the only country music
club around at the time. I got to
know a guy in the house band
named Dave Dudley. One day, Dave
sent me a record and a pair of
cowboy boots. We started playing
the record [“Six Days On The
Road”], and it became a big hit.

“We flew to Nashville for the DJ
convention, and I rode back home
with Dave to Mankato. We drove
all night, switching stations, and
we heard ‘Six Days’ all across the
radio dial. We thought that was
the greatest thing in the world. I
thought, ‘It’s great that this could
happen to somebody I know really
well, and here I am riding in the
car with this guy.’

This WPLO logo is from 1966.
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Current Job: Retired

First Radio Job: WROX/Cardsdale, MN, 1945
Other Stations: WDGY/Minneapolis; KROC/Roches-
ter, MN; KODI/Cody, WY; Armed Forces Radio
Service/Korea; KMA/Shenandoah, IA; KCUE/Redwing,
MN; KEVE/Minneapolis; KFOR/Lincoln, NE; WHO/Des
Moines; KWMT/Fort Dodge, IA; KSMN/Mason City, IA;
KBUL/Wichita, KS; KFGO/Fargo; KICE/Spencer, IA;
KFXD/Boise, ID; KXGC/Fresno, CA

Signature Line: At WHO, “From coast to coast and
then some, it's Country Music USA.”
Achievements/Awards: “| think being at WHO/Des
Moines was the greatest accomplishment — just
participating in the beginning of a big era for country
music.” Billboard D] of the Year, 1970; CMA D) of the

Year, 1971
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“Radio was my hobby as a kid. It became my career.
In 1972, | was a student D] on WBAB/Long Island. |
took that tape to Country WTHE/Mineola, where |
became a part-time air talent while in high school. At
the time, WTHE was the only radio station playing

Country music in the New York Metro. By 1973, |

became MD. In 1974, | went to Northwestern Univer-
sity. During those years, | became an air talent at
legendary Country station W]|D/Chicago. (When | left,
some guy named Lon somebody replaced me.) In 1978, |
became PD/air talent at WEEP/Pittsburgh, followed by
similar stints at WHK/Cleveland and WHN/New York.
My consulting career began in 1985.”

“T loved to listen to albums and
pull out cuts that I liked. ‘Watch-
ing Scotty Grow’ [by Bobby
Goldsboro] was one of those. I
liked that because my son was
named Scott. All of a sudden we
started getting call after call, and
it finally came out as a big single.

“We pulled ‘Easy Lovin” by
Freddy Hart off an album and
played it. We begged Capitol to put
that one out as a single, and they
finally did.”

Clemens recalls telling Capitol
promo rep Wade Pepper, “This
thing is a smash. You've got to put
it out.” However, as Clemens
points out, “Freddy had just been
dropped from the label. He came
into my office one. day, and we got
on the phone to Ken Nelson, who
was president of Capitol at the
time. I said, ‘Ken, this thing is a
monster,” and he said, ‘Well, we’d
better re-sign him.’

“I heard a Coca-Cola commer-
cial by Dottie West, ‘Country
Sunshine.’ I called somebody and
said, ‘Man, she ought to put this
out.” Well, that was the big hit for
Dottie West.

“There was a lot of good
material back then, and a lot of it
was on albums.”

FREEDOM OF CHOICE

Rather than using a formula to
develop his show’s sound, Mike
Hoyer says he simply played the
records that “sounded good.” He
explains, “I had complete control.
I'd look at Billboard or R&R just
to see what was going on, but I
usually ignored playlists. I just
played the way I felt.”

Subscribing to the same pro-
gramming approach, Larry Scott
says, “You listened to a record.
Whether it complemented your air

Continued on Page 80
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THE RADIO/RECORD
RELATIONSHIP

Promotion in "60s and ’70s focused on friendly, low-key approach

By all accounts, Country radio and record labels shared a friendly
relationship during the '60s and '70s. According to air personalities
who dealt with the labels on a regular basis, record promotion
consisted of more visits and less hype. A “play it if you like it” attitude
was the norm. The emphasis was on the music, not the charts.

Bill Mack says he had a very
good working relationship with
all of the labels, but adds that
things changed with Country’s

THEY USED TO
WORK HARD TO
PROMOTE COUN-

TRY, BUT THAT

WAS BECAUSE

COUNTRY WAS

NOT THE HOT ITEM.

NOW, ALL THEY

HAVE TO DO IS
TURN A RECORD
OUT, AND AUTO-

MATICALLY IT'S
GOING TO CHART

FOR SOME ARTISTS.
— BILL MACK
increasing popularity. “Now, the
industry has become so gigantic
that very seldom do you have a
promoter call you. They used to
work hard to promote country,
but that was because country was
not the hot item. Now, all they
have to do is turn a record out,
and automatically it’s going to

chart for some artists.”
Jim Clemens agrees. “I think
we were more friendly at the time.

Nobody tried to BS anybody. It
was, ‘Listen to it, and if you like

it, play it.” They brought in their
product, and we'd sit around and
listen to it together.

“I had a lot of fun with those
guys. I talked to them all the time
on the phone — Chuck Chellman,
Tex Davis, Joe Gibson, dJerry
Sebolt, Roy Burke, B.J. McElwee,
Biff Collie, Joe Casey, Gaylen
Adams. Their style was, ‘Hey, I've
got it. Would you please listen to
it?”

According to Mike Hoyer, artist
relations were better as well. “If
artists were on the road,