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LISTENERS AS CUSTOMERS

What can radio learn from a retail
institution like Nordstrom? Plenty. Cyndee
Maxwell takes a look at the department
store’s ¢ustomer service philosophies,
drawing parallels to the way we do things
in our industry.

Page 89

LIVE THE FORMAT,
SELL THE FORMAT!

Want to sell your Alternative station
effectively? Make sure you've got a sales
staff that understands the format, the
music, and the culture. And teach them.
well... Sky Daniels finds out how.

Page 95

MAKING MORE WITH TALK

You don’t necessarily need high-priced
talent to make Talk work for your station.
Walter Saho explains that with the proper
planning, marketing, and imagination, your
Talker can bill big bucks too.

Page 29

GOOD MORNING BOSTON!

WXKS/Boston’s Matt Siegel has been
waking up the market for 16 years... and
winning. Tony Novia goes behind the
scenes to see how Siegel keeps the show
— and the job — enjoyable.

Page 45

e WFLN/Philly goes
Pop/Alternative as “Max”

e Lorrin Palagi named PD
at KHMX/Houston

e Carol Holt joins R&R as
Convention Coordinator

Page 3

o THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

* NOTORIOUS B.1.G. Mo Money Mo ... (Bad Boy/Arista)

= USHER You Make Me Wanna... (LaFace/Arista)

* JOE The Love Scene {Jive)

-;Jouu r;ucmfﬂ MONTGOMERY How Was | ... (Atiantic)
¢ PHILLIPE SAISSE Moanin' (Verve Forecast)

~VSISTER HAZEL All For You (Universal)

o LEANN RIMES How Do | Live (Curb)

* DAYS Oé THE NEW Touch, Peel, And ... (Outpost/Geffen)
* AEROSMITH Pink (Columbia)

* SUGAR RAY Fly (Lava/Atlantic)

e SARAH MCLACHLAN Building A Mystery (Arista)

NEWSSTAND PRISS $6.50
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Hollings Drops Opposition To Kennard

By MATT SPANGLER
R&R WASHINGTON BUREAU

One of the latest games to be
played on Capitol Hill is “stall the
nominee.” But after more than a
amonth of holding up President
Clinton’s nomination .of FCC
General Counsel William Ken-
nard to chair the agency, Sen.
Emest Hollings (D-SC) finally
relented and announced his sup-

ty,” Hollings Press Secretary
Maury Lane told R&R. “We re-
spectthe Constitution with regard
to the president’s ability to pick
who he wants to serve him as a
political appointee.”

The White House officially
nominated Kennard in late July.
Hollings, the ranking Democrat
on the Senate Commerce Com-
mittee, had wanted Ralph Ever-

THE INDUSTRY’S INEWSPAPER

—

1

port for Kennard last Friday (9/5). et for the post. Everett, a Wash:
“The president nominated Bill

Kennard, and that’s his authori- KENNARD/See Page 26

Chancellor Media Takes Flight; Pilots In Place

% Operations to be overseen by de Castro; Figenshu, Madison, Toulas set as Sr. UPs

By Ron RODRIGUES

R&R EDITOR-IN-CHIEF

VAIL, CO — With the 21-market/99-
station Chancellor Broadcasting/Ever-
green Media group officially under the
Chancellor Media banner, the com-
pany has restructured its corporate
management tier.

Under Chairman Tom Hicks and
President/CEO Scott Ginsburg, the
company’s operating team will be head-
ed by COO Jim de Castro. Directly
under him will be former Evergreen

New York, Houston VP/GMs Named ‘

Fullam Purdy

Upon completion of the Chancellor Media merger, |
the company reset GM positions at several of its sta-
tions. Chancellor Broadcasting GMs Jeff Dinetz in New
York, Bruce Raven-Stark in Los Angeles, and Rick |
Eytcheson in Sacramento have left their positions. John
Fullam, VP/GM of WKTU/New York, has been named
to replace Dinetz at WHTZ (Z100) while retaining his
current duties.
Purdy was named to fill the station’s open VP/GM slot.

“John Fullam is a very seasoned manager and his pri-
mary mission is to increase its cash flow,” remarked

Exec. VP/Operations Ken O’Keefe as
Chancellior Exec. VP. Next, three St.
VPs/Regional Operations will each
oversee one-third of the company:

* Former Viacom Radio President
Bill Figenshu will supervise Chicago,
Philadelphia, Detroit, Washington,
Miami. and Atlanta.

* PolyGram Group Distribution
Exec. VP John Madison has been re-
cruited to mind New York, Los Ange-

Toulas

GHANCELLOR/See Page 26 Madison

A Chancellor/
Capstar Merger?

| joining of the two groups is becoming a
distinct possibility. Hicks, Muse Chair-
man Thomas Hicks told R&R his group is
“evaluating the prospect of whether or not
they would work better as two saparate com-
panies or putting them together as one com-
pany” Such a scenario may expain why Cap-
star pulled its IPO from consideration in June.
Hicks wouldn’t offer a timetable as to
when a decision would be mage, nor did he
offer any specific scenario as to how this gi-
gantic entity — which would, at this point,
number more than 400 radic stations —
would be managed.

Figenshu

And in Houston, KLOL GSM Brian

GMs/See Page 26

Talk Isn’t Cheap: Jacor Pays
$71.5 Million For Dr. Laura

Deal includes Multiverse rep firm

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

The price of good advice has
skyrocketed: Jacor Communica-
tions-owned Premiere Radio
Networks on Monday agreed to
pay Synergy Broadcasting a
whopping $71.5 million for the
popular “Dr. Laura Schlessing-
er Show.” Along with the rights
to Schlessinger’s three-hour,
weekday advice program —
heard on more than 430 stations
in the U.S. and Canada — comes
Multiverse Networks L.L..C., the
nation’s third-largest independent
national radio sales rep firm.

Six months ago, Jacor sur-
prised the radio industry by lay-
ing out $50 million to pick up the
wildly successful Rush Lim-
baugh and Dr. Dean Edell shows

from EFM Media Management.
The two deals have put Jacor at
the forefront of America’s syndi-
cated talk programming.

“Dr. Schlessinger’s top-rated
show is a perfect fit with Jacor
Communications” strategy to ac-
quire and develop high-quality,
hard-to-duplicate programming,”
said Jacor CEO Randy Michaels.
“We are thrilled to have the prov-
en talents of Dr. Laura Schlessing-
er and the Multiverse team as new
additions to the Jacor family. Pro-
gramming is what makes the dif-

first, second, and third-rated radio
talk shows. That packs a power-
ful punch.”

The “Dr. Laura” program will

DR. LAURA/See Page 26

e
ference. We now have the nation’s Porﬂand’s GOing Limbaugh-lonny!

Jacor's KOTK/Portland knows that superstar talker Rush Lim-
baugh is larger-than-life — and has been capitalizing on that
fact by trotting out this huge, inflatable likeness of Limbaugh to
various high-traffic, high-visibility locations in the Portland area.
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Anybody Seen My Milk Mustache?

got mick?

- R

g

PN A e L

KRFX (035Fm

What a drag it is gettin’old ... but Mick is obviously keeping healthy in this moo-sical billboard campaign, courtesy of |
Classic Rocker KRFX/Denver. Hey, a street fichtin’ man needs all his vitamins, akter all.

s osoach st
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National Network
Radio Ratings
@ RADAR 55, Spring 97

Persons 12+
Radar Radar % |
Etwork_ - 54__ _55 Ch_angE
ABC Prime 3775 3718  -15
ABC Platinum 2167 2182  +0.7
WW1NBC®  — 1895 na
WW1 Variety 1975 1860 5.8
ABC Genesis 1812 1714 5.4
WW1 Next*  — 1688  ma
WW1CNNs 1772 1688  -4.7
ABC Advantage 639 1673 +161.8
WW1 Spectrum 1685 1571 6.8
WW1CBS 1425 1329 6.7
ABC Galaxy 1007 1068  +6.1
WW1 Source™ 684 1025 na
American Urban 958 984 +2.7

*WW1 AC and Country nets merged to
form WW1 NBC

* WWH1 reconfigured affiliates from its
Source and Young Adult nets into NeXt
and a revamped Source lineup.

Top 10
Network Programs

Persons 12+
Network/Program  Day/Time  Avg.

ABC/Paul Harvey M-F/8:30a 5188

ABC/Paul Harvey M—F/1_2:06[; 4164
ABC/Paul Harvey  Sav8:30a 3023
A—B_(;_I-i’ranNew_s - M-F/8a _2846
ABC Prime/News  M-F/7a 2754
ABC/Paul Harvey Sat11:10a 2691
ABC/Paul Harvey MF/3:06p 2571
ABC Prime/News  M-F/9a 2472

ABC Prime/News  M-F/i1a 2295

ABC Platinum/News M-F/10a 2289

Statistical Research Inc. figures were
supplied to R&R by major radio networks.
Average person estimates in thousands.

' HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

‘Magic’ way back when”

18th 12+.

Philadelphia’s Classical
Pop/Alternative Flip

C lassical WFLN/Philadelphia became Pop/Alternative-leaning Hot AC
“Max 95-7” (WXXM) last Friday (9/5) at 6pm. The Greater Media
outlet is being consulted by DeMers Programming Media; former WPLY/
Philadelphia PD ChuckTisa is Programming Coordinator.

Greater Media COO Tom Milewski told R&R, “We're building a Phila-
delphia cluster, focusing on adults 18-54. We felt the best use of the fre-
quency we just purchased for $42 million would be a female-leaning for-
mat. It wasn’t until recently that we actually settled on this particular for-
mat. | hear 'Max’ as a current format with a bit of a rock lean”

And what about the “Max” handle? Milewski told R&R, “In 1973, we
called our Detroit Oldies station [WHNDJ]'Honey. and a few years later, we
called our Philadelphia AC [WMGK] 'Magic’ We were very early in the
process of naming radio stations. You want to fook for something with very
little image but having a personal feel to it. It's not unlike how we felt about

In addition to Mainstream AC WBEB, Philadelphia is served by HotAC |
WYXR, but, as Milewski explained to R&R, “I'm not sure Max fits anyone
else’s clock or anyone else’s clock fits ours. We’'ll take audience from here
and there — Max isn't designed to go up against any one station.’

Among 30 rated signals in this spring's Arbitron, WFLN's 2.6 placed it

| Holt Joins R&R As Convention Coordinator

Carol Holt has joined
R&R as Convention Coor-
dinator. In this newly creat-
ed position, Holt will devel-
op, direct, and implement
all aspects of the 1998 |
R&R Convention and all |
related future events.

R& R Publisher/CEO Eri-
ca Farber commented, |.
“When we made the deci- 4
sion to move forward with
R&R Convention ’98, it
was evident that we needed a per-
son to commit 100% of their time
and effort. We are extremely fortu-
nate to be able to recruit Carol to
head up this tremendous eftort. Her
energy, determination, and excite-
ment are already being put to use.”

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330 310-203-8450

IS SRR I

Holt

moreinfo @rronline.com
newsroom@ rrontine.com
jil@rronline.com

hmowry @ rronline.com

Holt had previously
served as VP/Operations at
Pollack Media Group. Holt
says. “My primary function
there was to ‘run’ the busi-
ness for Jeff. However, our
annual conference was my
baby, from soup to nuts.
While the entire company
was extensively involved, |
coordinated everything, as
well as beating the bushes
for registrations.”

Before joining Pollack, Holt held
the Director/Operations post at Ra-
dioWorks/On The Scene Produc-
tions. She’s also been VP of Drake-
Chenault Research’s Special Pro-
gramming Division and GSM for
ABC/Watermark.

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:
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Palagi Picked To Program KHMX/Houston

Veteran programmer Lor-
rin Palagi will join
KHMX/Houston Monday
(9/15) as PD. He succeeds
Pat Paxton, who recently
left the Nationwide Hot AC
to become a Zapoleon Me-
dia Strategies consultant. -

GM Don Peterson told §
R&R, “Lorrin has a lot of
Hot AC experience and a
great track record. During
the interview process. he
spent time with our morning team
and all department heads, and we

Palagi

believe he’ll mesh very welt with our

excellent staff”’

Palagi told R&R, “I'm
thrilled to be going to Na-
tionwide. We talked 10
years ago, but the timing
wasn't right — now it’s per-
fect. I’ve wanted to work for
[Nationwide President]
Steve Berger for years, and
I also get to wark with two
other people I have tremen-
1| dous respect for, [Nation-

wide VP] Clancy Woods

and Don Peterson.

“The only thing KHMX really needs
is to determine its point of focus and

PALAGI/See Page 26

WNUA/Chicago Charts New Morning
Course, Hires Jazz Great Lewis

In a move calculated to
bring ratings parity with
other dayparts to moming
drive, three-time Grammy |,
winner and jazz icon Ram-
sey Lewis has been hired as
the new morning host at
Chancellor Media’s NAC/
Smooth Jazz WNUA/Chi-
cago, starting September
22.

WNUA VP/GM Ralph
Sherman told R&R, “VP/
Programming Paul Goldstein and 1
were discussing his idea to have
Ramsey do a regular segment for us

310-553-4330
202-463-0500
615-244-8822

Lewis

310-203-8727
310-203-9763
202-463-0432
615-248-6655

during morning drive, and 1
said, ‘“Why not try him as
our moming person? Who
represents jazz in Chicago
— and across the country —
more than he does? I'm
hopeful we'll move into the
top five with adults 25-54 in
mornings, as we have in all
the other dayparts.”
Goldstein comments,
“The Ramsey Lewis name
gives us instant cachet in the

eyes of so many listeners. His on-

LEWIS/See Page 26

WEB SITE: www.rronline.com

kmumaw @ rronline.com
mailroom @ rronline.com
yorke @ rronlina.com

Ihelton @ rronline.com
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Hicks, Muse Towers Over The Competition

By MATT SPANGLIER
R&R WASHINGTON BURI:AL

Owning the largest station group in the country is apparent-
ly not enough for Hicks, Muse, Tate & Furst, Inc.

On Tuesday (9/9). the leveraged-
buyout firm that has controlling inter-
ests in Capstar Broadcasting Partners
and Chancellor Media Corp. an-
nounced that it will bankroll new tow-
er company OmniAmerica Wireless
LP. Omni President/CEOQ Carl Hirsch

told R&R. “Our intent is 1o be the
premier consolidator in the commu-
nications tower business.”

With $100 million of Hicks. Muse’s
money in hand. the West Palm Beach-
based company said that it has set off
on a mission to acquire up to $1 bil-

lion worth of towers. (In June 1996,
Capstar similarly announced that it
would buy $1 billion in stations — a
feat accomplished within a year.)
Omni will also build and manage tow-
ers for radio and television broadcast-
ing, and communications technolo-
gies such as paging, cellular, and per-

HICKS/See Page 9

Weather Perfect ‘F(yll‘ cumulusBuymg Spree

By Patricl: WiTTRIG
R&R Associate Epimor

Cumulus Broadcasting swept through HVS Partners’
portfolio last week, picking up eight stations in two separate

deals worth $24.6 million.

The purchase of such small and mid-
dle market stations — five on Mary-
land’s fast-growing and well-heeled
Eastern Shore. and a trio in Tallahas-
see — wouldn't generally cause raised
eyebrows. but parent company Cumu-
lus Media L.L.C. has been impressive
at collecting or contracting for 44 prop-
erties in 10 markets in just five months
of operation.

When the Milwaukee-based. pri-
vately held upstart opened its doors
on May 1. it christened the new com-

3

COMMUNICATIONS

EQUITY
ASSOCIATES

pany with a five-station Appleton-
Oshkosh. W1 acquisition. Since then,
Cumulus has been quietly and steadi-
ly accumulating stations.

Cumulus Media. headed by man-
aging partners Richard Weening and
Lew Dickey. “offered us a forum to
be competitive in today’s market.”
Dickey told R&R. “Weening, who
founded the venture capital firm Ques-
tas. specializes in information technol-
ogy and electronic commerce.” he
added. Dickey — who has a long-

standing radio background — is the
founder of 12-year-old Stratford Re-
search. Utilizing their familiarity with
the radio business. Weening and Dick-
ey recruited 20-year Century Broad-
casting veterans Bill Bungeroth, who
serves as CEO of Cumulus Broadcast-
ing. and CFO Rick Bonick Jr.
“We're most definitely in building
mode.” Dickey told R&R. “Were go-
ing to be around for a long time.” One
industry insider tamiliar with the
group’s acquisition strategy predict-
ed that by this time next year, Cumu-
lus would be twice the size it is now.
He also believes that Cumulus has the
potential to be a Capstar rival.

Communications Equity Associates
invites you to join us for an industry
update with a focus on public and private
values in the radio industry

at the

CEA

Financial Breakfast

at the

NAB Radio Show

New Orleans, Louisiana

Featured Speakers:

Steve Hicks, Capstar
Steve Shapiro, CIBC Wood Gundy

Harry DeMott II1, Credit Suisse First Boston Corp.

Victor Miller, Bear Stearns

Thursday, September 18, 1997
7:30 a.m. - 8:45 a.m.

New Orleans Convention Center
Rooms 58, 59 & 60

CEA is amember of the National Association of Securities Dealers. Inc. and its
professional associates are registered with the NASD
Member SIPC.

'BUSINESS BRIEFS

Station Prices Could Level Off,
Then ‘Spike’ Upward, Cheen Predicts

F irst Union Capital Markets VP Bishop Cheen said that he agreed with
an analyst’s prediction in the New York Times that radio station prices
will level off after the $2.1 billion acquisition of SFX Broadcasting by Cap-
star Broadcasting, but Cheen told R&R that he believes prices will“spike”
again if another big deal arises. “If American Radio Systems announces a
$3 billion price tag,” he stated, “then it's off to the races again” He also
said that ARS, which is widely believed to be up for sale, would be “a nice
fit” for Jacor.

LIN Shareholders Sue To Block Hicks, Muse Deal

our shareholders of LIN Television have filed lawsuits attempting to

block its merger with Hicks, Muse, Tate & Furst, Inc., on the grounds
that the deal “breaches fiduciary duty” Three of the complaints were filed
in Delaware and one in New York. LIN VP & Treasurer Deb Jacobson told
R&R that she didn’t think the suits had any merit and probably would not
hold up the deal, which is expected to close in the first quarter of 1998.
Hicks, Muse’s Capstar Broadcasting recently purchased SFX Broadcast-
ing, creating the nation’s largest radio group.

DARS Licensing Is Imminent

osalee Chiara, an attorney with the Federal Communications Com-

mission’s International Bureau, told R&R that the FCC wili soon grant
licenses to Satellite CD Radio and American Mobile Radio Corp. to pro-
vide satellite DARS (digital audio radio service) systems. The FCC tenta-
tively granted licenses to CD Radio and AMRC following an April auction.
The companies will get the licenses before the Commission resolves a
pending proceeding to determine whether or not they will be permitted to
use terrestrial repeaters to fill in gaps in coverage.

Merrill Lynch Praises Karmazin

errill Lynch analyst Jessica Reif Cohen has given Westinghouse

Electric Corp.“intermediate and long-term accumulate” ratings. She
cited the company’s strong management — in particular CBS Corp. CEOQ
Mel Karmagzin — as one reason for the ratings boost.

Scripps To Sell KENS For Belo Food:
FCC Grants Waiver

he Federal Communications Commission announced Monday (9/8)

that it had approved a waiver of the one-to-a-market rule in the trans-
fer of KENS-AM and KENS-TV from Harte-Hanks Communications to
E.W. Scripps. R&R ONLINE reported Friday that Scripps will sell those
stations to A.H. Belo Corp. in exchange for its TV Food Network and $75
mitlion cash. On Tuesday (9/9), Standard & Poor’s rated Scripps “A” tak-
ing the company off CreditWatch, where it had been since May 21.

FCGC Rescinds Fine For Nonpayment
To $200,000 Contest Winner

he Federal Communications Commission has rescinded a fine given

to an lllinois station for failure to make payments on a contest it co-
sponsored. In 1992, the Mass Media Bureau issued a notice of apparent
liability to Mississippi Valley Broadcasting. inc., owner of WLLR-FM/East
Moline, IL, for failing to continue payments on a $200,000 prize when
contest co-sponsor Unidyne became insolvent. The bureau reduced the
fine from $12,500 to $8750 in 1992, taking into account MVB’s record of
good conduct with the Commission. Then, in a letter to MVB dated Sep-
tember 4, the FCC dropped the fine altogether, stating “this appears to be
a case of first impression with regard to the scope of a licensee’s respon-
sibilities as a co-sponsor of a contest involving a multi-year payout” MVB,
now owned by Sconnix Broadcasting, lost a lawsuit with the contest win-
ner four years ago, and has been making regularly scheduled payments
since then. In his letter to MVB, FCC Mass Media Bureau Chief Roy Stewart
said, “This letter serves ... as an admonition to provide notice and guid-
ance to you and other broadcasters of their responsibilities when con-
ducting co-sponsorship contests”

FCC Nixes Preference For Pioneers

he Federal Communications Commission has terminated the pioneer's

preference program and 13 pending requests for pioneer’s prefer-
ence. This program provided preferential treatment in the licensing pro-
cesses for parties that “made significant contributions” toward the devel-
opment of a spectrum-using service. The Balanced Budget Act of 1997,
signed into law on August 5, terminated the authority of the FCC to grant
pioneer's preference. One company denied preference: Strother Commu-
nications, Inc.. from a July 30, 1991 proceeding to develop a digital audio
radio service (DARS) system.

Emmis, Clear Channel begin Hungary Bidding

mmis International and Clear Channel International began bidding
Monday (9/8) on two FM frequencies in Hungary. The asking price

for state-run Radio Danubius and the other channel, a currently unused
frequency, is 3 billion forints ($15.2 million). Other parties bidding on the
Continued on Page 9
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TWO WOrds that will shape

the future of music library testing.

W hy s Because Digital Interactive™ music tests give significantly better

quality, better results, and, by using the very latest technology, a better price than
auditorium music tests of any kind. No more local supervisors using their lists of
“professional research takers”, no more respondent fatigue, no more fear of
disappointing turnouts...just top quality, totally random recruiting from the whole metro
area, digitally perfect scoring, and state-of-the-art data delivery.

If you'd like to learn more about Digital Interactive™ music tests — used and trusted by
many of America’s leading radic stations these days - give us a call. We’ll send you,
without any cost or obligation, a copy of a white paper describing this methodology
fully and comparing Digital Interactive™ music testing and auditorium testing. It's
written by researcher Bill Moyes, whose clients now use nothing but this interactive
approach in their music testing.

If you'd like to arrange an appointment to get together at the NAB, just call us and
ask for Mike Maloney, Director of Research Operations...(719) 579-9555.

Music Technologies LLC

State-of-the-Art Digital Music Testing

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768 « (719) 579-9555
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RADIO BUSINESS

DEAL OF THE WEEK 1997 DEALS TO DATE
Dollars To Date:  $9,523,404,728
(Last Year: $12,129,214,820)
e KBOI-AM, KIZN-FM, KKGL-FM, | Dollars This Week: $98,980,000
KQFC-FM & KZMG-FM/Boise, ID (Last Year: §149,344,050)
$29 million Stations Traded This Year: 1777
(Last Year: 1686)
Stations Traded This Week: 61
(Last Year: 33)

TRANSACTIONS

Oh Boise! Citadel Breaks Into Idaho

U Cumulus grabs eight more stations in deals worth $24.6 million

&mym&g ey
_Deal OfThe W
$vmw/¢q¢£m)§§m:& it

KBOI-AM, KIZN-FM,
KKGL-FM, KQFC-FM &
KZMG-FM/Boise, ID

PRICE: $29 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by President Larry Wil-
son. Phone: (406) 837-5360
SELLER: Pacific Northwest Broad-
casting, headed by PresidentCharles
Wilson. Phone: (208) 336-3670
FREQUENCY: 670 kHz; 92.3 MHz;

96.9 MHz; 97.9 MHz; 93.1 MHz
POWER: 50kw; 54.2kw at 2500 feet;
44kw at 2520 feet; 47kw at 2500 feet;
50kw at 2631 feet

FORMAT: Full Service; Country; Clas-
sic Rock; Country; CHR
COMMENT: KKGL was KLCi until
July 1997.
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Cumulus Broadcasting
acquisitions

PRICE: $9.2 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth. Phone: (414) 283-4500
SELLER: HVS Partners, headed by
President Gisela Huberman. Phone:
(301) 983-0098

BROKER: The Whittle Agency

WLBW-FM/Fenwick
Island, DE (Salisbury-
Ocean City, MD)

FREQUENCY: 92.1 MHz
POWER: 6kw at 308 feet
FORMAT: Otdies

f

TRAILING 12 MONTHS

CLOSED
August 1996

WNNJ AM-FM
Sussex County, NJ

Nassau Broadcasting
from

Group M Communications

CLOSED
June 1997

WSUS-FM
Sussex County, NJ
Nassau Broadcasting
Sfrom
WSUS Communications

CLOSED
September 1996

KPTY-FM
Phoenix, AZ

Rainbow Broadcasting
to

NPR Phoenix, LLC

CLOSED
July 1997

WLLZ
Detroit, MI

Greater Media
to

Crawford Broadcasting

CLOSED
February 1997

KHOM-FM
New Orleans, LA
KHOM Associates

to
Clear Channel Communications

CLOSED
July 1997

WNFT
Boston, MA

Greater Media
to

American Radio Systems

CLOSED
March 1997
WGCO-FM
Savannah. GA
Clark Broadcasting
to
New Adventure Communications

SERAFIN BROS.

Broadcast Brokerage & Finance

New Orleans Hilton Riverside at NAB Radio ‘97
P.O. Box 262888, Tampa, FL 33685 * 813-885-6060 * Fax 813-885-6857

FILED
July 1997

WPZE
Boston, MA

Salem Communications
to

Hibernia Communications

/

$15.4 million

® KNFX-AM/Austin, MN

News), VA $200,000

1 TRANSACTIONS AT A GLANCE

® Cumulus Broadcasting acquisitions $9.2 million
® WLBW-FM/Fenwick Island, DE
® WQHQ-FM & WRXS-FM/Ocean City, MD
® WTGM-AM & WLVW-FM/Salisbury, MD
® KASH-AM/Anchorage, AK $135,000
® KFPW-AM & KBBQ-FM/Ft. Smith, AR No cash consideration
® KHIP (FM CP)/Felton, CA $35,000
® KVLE-FM/Gunnison, CO $300,000
® WJBX-FM/Ft. Myers Beach, FL $6 million
°* WHBT-AM, WBZE-FM & WHBX-FM/Tallahassee, FL

® WKZJ-FM/Greenville (Columbus), GA $450,000
® WMKS-FM/Macon, GA $1,225,000

® WPLV-AM/West Point, GA $200,000

® WEJM-AM/Chicago $10 million

® WHHT-FM/Cave City, WCDS-AM & WOVO-FM/Glasgow &
WXPC-FM/Horse Cave, KY No cash consideration

® WAKY-AM & WGRK-FM/Greensburg, KY $600,000
® WAKY-FM/Springfield, KY $350,000
® WPEP-AM/Taunton (New Bedford-Fall River), MA $300,000
® WDOW-AM & WVHQ-FM/Dowagiac, Ml $85,000
® KATE-AM & KCPI-FM/Albert Lea, MN No cash consideration
- ® Radio lowa Broadcasting acquisitions $9.3 million
® KDHL-AM & KQCL-FM/Faribauit, MN
® KMFX-AM & FM/Rochester, MN
® KWEB-AM & KRCH-FM/Rochester, MN
® KQPR-FM/Albert Lea, MN

® KRSQ-FM/Billings, MT $1.15 million

® KMMS-AM & FM & KSCY-FM/Bozeman, MT $2.5 million
® KWYS-AM & KWWF-FM/West Yellowstone, MT $450,000
® WMVU-AM/Nashua, NH $175,000

® WDLR-AM/Delaware (Columbus), OH $750,000

* WEZL-FM, WRFQ-FM, WSUY-FM &
WXLY-FM/Charleston $4.5 miilion

® KTWB-FM/Sioux Falls, SD $2.75 million
® WFOG-AM/Chesapeake (Norfolk-Virginia Beach-Newport

® WZVA-FM/Marion, VA $125,000

® WBEV-AM & WXRO-FM/Beaver Dam &
WYKY-FM/Columbus, Wi $3.8 million

WQHQ-FM & WRXS-FM/
Ocean City, MD
FREQUENCY: 104.7 MHz; 106.9 MHz
POWER: 33kw at 610 feet; 6kw at 303
feet

FORMAT: AC; Alternative

WTGM-AM & WLVW-FMW/
Salisbury, MD

FREQUENCY: 960 kHz; 105.5 MHz
POWER: 5kw; 2.1kw at 390 feet
FORMAT: Sports; Oldies

KASH-AM/Anchorage

PRICE: $135,000

TERMS: Asset sale for cash
BUYER: Chinook Concert Broad-
casters Inc., headed by Chairman
Gordon Ringoen. It owns KLEF-FM/
Anchorage, AK.Phone:(907) 561-5556
SELLER: Pacific Star Communica-
tions Inc., a wholly owned subsidiary
of Capstar Broadcasting Partners,
headed by President Steve Hicks.
Phone: (512) 404-6840
FREQUENCY: 1080 kHz

POWER: 10kw

FORMAT: Country

T T w“-gm-g.@&’*hww” i |
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KFPW-AM & KBBQ-FM/
Ft. Smith

PRICE: No cash consideration
TERMS: Asset and license transfer
BUYER: Hernreich Radio Stations
Inc., headed by President George
Hernreich. Phone: (501) 783-5379
SELLER: George Hernreich

FREQUENCY: 1230 kHz; 100.7 MHz
POWER: 1kw; 50kw at 459 feet
FORMAT: Nostalgia; Oldies

TR
=
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 Califomia
KHIP (FM CP)/Felton

PRICE: $35,000

TERMS: Construction permit sale for
cash

BUYER: New Wave Broadcasting
L.P.,a wholly owned subsidiary of Fer-
rari Broadcasting Inc., headed by
President Jon Ferrari. Phone: (201)
813-0323

SELLER: Benedek-Dewey Partner-
ship, headed by President Miklos
Benedek. Phone: (408) 268-9100
BROKER: Jorgenson Broadcast
Brokerage

KVLE- FMIGunmson

PRICE: $300,000

TERMS: Asset sale for cash
BUYER: Pilgrim Communications
Inc., headed by President P. Gene
Hood. Phone: (317) 655-9999
SELLER: E. Terrill Weiss. Phone:
(716) 853-5034

s
T

S
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WJBX-FM/Ft. Myers
Beach

PRICE: $6 million

TERMS: Asset sale for cash
BUYER: Dillon License L.P., a whol-
ly owned subsidiary of Beasley FM
Acquisition Corp., headed by Presi-

Continued on Page 9
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A mjor You Will Learn:

m What programming elements work best in

Siudy Of different work environments

s How you can leverage the power of the
At l 1 7 k at-work listener to grow radio’s share
- 07/ s How at-work contests perform in the workplace

Li‘gm w And so much more!

74 Z Applications for Programming

Friday, September 19
Room 100-102

at the 9:00-10:15AM
1997 MB Applications for Sales
Saturday, September 20
Room 104
10:30-11:45AM
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ACQUISITIONS AND FINANCE

TUEesDAY-THURSDAY OcCTOBER 28-30, 1997
THEe PArRk LANE HOTEL, NEw YORK CiTy

Station consolidation continues to be the name of the game in the
radio and television business. Radio empire-builders are steadily
increasing the critical mass of their station groups, keeping 1997's deal
pace at 1996's torrid level and delivering record-breaking revenue and
cash flow growth at the same time.

Find out the strategies of broadcast’s top players as a star-studded cast of
radio, TV and financial executives meets at Paul Kagan’s semi-annual
blockbuster conference on RADIO-TV ACQUISITIONS & FINANCE,
Tuesday-Thursday, Oct. 28-30, 1997, at The Park Lane Hotel in New York.

RADIO: WepnesDAY, Ocrt. 29 RADIO: THurspay, OcT. 30

e GROUP CONSOLIDATION: * STATIONS FOR SALE: Going
. Future Trends in Values, Where the Inventory Is
o Markets & Mul(ip|es e MULTIPLE CONSIDERATIONS:
* TOWARD 10%: Radio’s Battle What’s a Station Worth?
for Advertising Market Share * MEETING THE CAPITAL
» AND JUSTICE FOR ALL: CHALLENGE: Ffinancing the

Defining the Rules of Growth
¢ RADIO VALUES & FINANCE:

Money Markets Tune In PUBLICATION:

K

Next Wave of Radio Deals

CONFERENCE

Tut Inpusikr s Niwssarid

Kicking off the week: the latest word on the TV station-deal
scene will be addressed at Kagan’s TV conference—a full
day—Oct. 28. Attend all three days and save $295—or sign
up for either session. For registration or other inquiries, please
contact Kagan Seminars, Inc. at: Tel: (408) 624-1536;

Fax: (408) 624-5882; email: semunars@kagan com

New Acquisitions?
Minimize your risks

Avoid costly pitfalls
Validate financial numbers
Ensure timely closing
Speed up negotiations

Due diligence services

for the broadcast industry

Call Peter Bowman or Mark Giannini at

(703) 818-2425

BIA CONSULTIN

The leading provider of financial and strategic solutions

for the communications industries

Internet: http://www.biacompanies.com

VERONIS, SUHLER & ASSOCIATES INC.

VS&A Communications Partners II, L.P.

weaffiliate of Vetonis, Suliler & Assocuates analhliane of Verows, Sulider & Vssocines T
throupl g
Bu-ad« :asting Partners Hol(lmgs L.P. Broadcasting Partners Holdings, L.P.

Ry Inrm Fhy VSKA Conmmmications Partmers 1130 company fommed by VS8 Communications Paners (1, 1.

crpnee and invest neeadio stations

Taas menbe asulstantial squity investnent in

Spring Broadcasting, LLC
a rdio broadeastiog conypany forraed 1o
alions in Connecticul,
1w Jersey and Hinois

araquine cight radia
Massaclusetts, |

from

H & D Broadcasting Group
fon

$14,100.000

Janary 1997

VS&A Communuications Partners I, L.P.

toacaquire s ivestin cidie stations
laas il substantil cqmiy iuvestment in
Pilot Communications, LLC

vl breeudeasting
faur riclio stations we Syeeuse, New Yok sl

v whicln mpueratis

o i Augusta-Waten il Maio

$6.250,000

Lanaey 1997

VS&A Conununications Partners I1, L.P.

weompany formed ly VS&A Communeieatinns Parteens 111

WEDG-FM WITT-FM WGRF-FM WIHTT-AM

an affilias of Vervuis, Subiler & Assoctatis lne.

tirongle

Broadeasting Partuers Holdings, L.P.

10 acquive and iovest in radio stations
T e asobstantial equnity investwent in
Merecury Radio Communications, LLC

a rudin broadiisting company lormed o acquire
four radio stations i Batflo, New Yark:

([
Mereury Radio Communications, L.P
for
$62,000,000

June 1997

acomprny for

VS&A Communications Pariners I, L.P.

an alfiliate d Yeroms, Subiler & Associates T
thunugh

Broadeasting Partners llul(lmg: L.P.

’mlm RS [

by VS&A Convnani
quire il wvest i en

las sl o substmetial ety ovestinent o

Sound Broadeasting, LLC

a edio beoalcasting compauy Toral woaetine

e mucdio stations in Mot Lavisiaua:
KMYY-FM  KYEA-FM KCTO-FM
fraun
Radioactive Iimages, Inc.
Phaocnix Broadcasting Company
Tomn D. Gay
(]

$5,100,000

uly 1997

0
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entrepreneurs and family-owned businesses to maximize value through
private sale transactions, mergers and acquisitions. For an appointment at

Chris Balcius, Director for Radio Broadcasting.
(212) 935-4990

the NAB Show contact:

Brill Media Company, Inc.

Alan Brill, President

eronis, Suhler & Associates, the leading investment bank exclusively
serving the media and communications industry, specializes in helping

WVSJ(AM) and WSTO(FM)

Owensboro, Kentucky

from

Owensboro On the Air, Inc.

Leonard and Claire Tow, Owners

/

Patrick Communications was proud to serve as the
broker in this transaction.

Patrick CommuncaATIoNS CORPORATION

410-740-0250




Traffic Coverage Expanded In Wake Of San Francisco Strike

Four a.m. Time to get up for the moming commute; better
check in with the local radio station and see what the roads are

like.

Waitaminute — 4 a.m.?!

That’s what time stations in the San
Francisco area were beginning their
traffic coverage earlier this week. as
2600 employees of the city’s commut-
er rail system were on strike. The en-
suing traffic mess led one state em-
ployee to call the morning commute
on the roads “one of the worst ever”:
40 minutes to get through the toll pla-

ies FM station.

Fritts Satisfied With FCC’s ‘Pirate’ Policy

lthough the FCC’s enforcement actions are often the cause of big
headaches for NAB President/CEQC Eddie Fritts, on Friday (9/5) he
applauded the Commission’s work with the New Jersey U.S. Attorney's
office to shut down an unlicensed Monmouth County-based “pirate” Oid-

“We are delighted that federal authorities have stepped up enforce-
ment against pirate radio stations ... We commend the Commission for
sending a strong message to broadcast bandits that their illegal activities
will not be tolerated,” Fritts said. U.S. Marshals seized all transmission
equipment at “Oldies 104.7, WZVU” Thursday morning (9/4), following
several complaints to the FCC that the unlicensed station was interfering
with the reception of WRDR-FM/Egg Harbor, NJ.

za at the San Francisco-Oakland Bay
Bridge, and a backup of 15 miles on
Interstate 80, according to the Asso-
ciated Press.

Longer commutes meant, of
course, longer hours for traffic report-
ing services Metro Networks and
Shadow Broadcast Services. Metro
news bureau chief Joe McConnell said
that the service, whose coverage nor-

mally begins at 5 a.m. and services
over 40 stations in the Bay area, sent
out its aircraft and reporters at 4 a.m.
during the strike. “We’re not sleeping
much,” he told R&R.

News KCBS-AM, which airs Shad-
ow reports on the 10s (of the hour),
expanded its coverage as well by of-
fering traffic reports earlier in the
morning. later in the evening, and
throughout the middle of the day. Pro-
gram Director Ed Cavagnaro told
R&R that the KCBS “cellular phone
force.” whereby the station gets traf-
fic information from listeners, has
been a great help as well. “Then we
use our own reporters out on the streets
— out in the various locations where
people are trying to find alternate
routes for commuting,” he said.

Metro’s “cell force™ came in
handy. too, said McConnell, “‘because
while we have a lot of aircraft out
there, we can’t be everywhere at once.
We have regular callers, and they let
us know what the commute’s like in a
certain stretch of road, and if it’s un-
usual for that time of day.”

McConnell said he expected things
to get easier as commuters became
more adept at handling the gridlock.

Hicks
Continued from Page 4
sonal communications services
(PCS).
Seizing Opportunity
Hirsch’s most recent enterprise
was principal of group owner Om-
niAmerica, which sold its proper-
ties in a series of transactions, in-
cluding eight stations that went to
Chancellor Broadcasting Co. His
partner in that endeavor was Om-
niAmerica Wireless Sr. VP/COO
Anthony Ocepek.
Hirsch and Ocepek informed
R&R that they are taking advantage
of the boom in the tower property

business created by the advent of dig-
ital television — a surge that will force
many radio stations that place their an-
tennas on TV towers to relocate. *“This
means there’s an opportunity to own
towers, build towers, and to create a
‘virtual shopping mall’ of television,
radio, and other communications ser-
vices,” Hirsch said.

Troy Conner, owner of North Caro-
lina-based consulting firm Tower
Maintenance Specialists, expressed
concern about venture capitalists get-
ting into the tower business. “It’s easy
to buy the sites and own the structures,
but it’s altogether another story to
come up with the people who can
work on them, who know what they’re

doing, who know rigging, winches,
heist, and who know how to work on
steel 1000 feet in the air.” he told
R&R.

Hirsch said that Omni is arranging
strategic partnerships with engineering
firms, construction companies, and the
like, so that it can be a full-service com-
pany. “I don’t pretend to be an engineer
or somebody who knows how to build
steel or climb a tower,” he said. “We in-
tend to align ourselves with a number
of people that are either equity partners
or strategic allies.”

He said that the company has al-
ready signed letters of intent to acquire
five companies, but would not com-
ment further on those deals.

TRANSACTIONS

Continued from Page 6

dent George Beasley
SELLER: Schefflera Inc.
FREQUENCY: 99.3 MHz
POWER: 50kw at 285 feet
FORMAT: Aduit Alternative

WHBT-AM, WBZE-FM &
WHBX-FM/Tallahassee

PRICE: $15.4 million

TERMS: Asset sale for cash
BUYER: Cumulus Licensing Corp.,
a wholly owned subsidiary of Cumu-
lus Broadcasting, headed by Presi-
dent Bill Bungeroth. It owns WGLF-

FM & WWLD-FM/Tallahassee, FL. l

Phone: (414) 283-4500

1998 strategic planning and
budgeting time is fast approaching!

SELLER: HVS Partners, headed by
President Gisela Huberman. Phone:
(301) 983-0098

FREQUENCY: 1410 kHz; 98.9 MHz;
96.1 MHz

POWER: 5kw day/39 watts night;
100kw at 604 feet; 37kw at 479 feet
FORMAT: Urban; AC; Urban
BROKER: The Whittle Agency

WKZJ-FM/Greenville
(Columbus)

PRICE: $450,000

TERMS: Asset sale for $250,000 cash
and a five-year, $200,000 promissory
note at 8% interest

BUYER: Davis Broadcasting of Co-

iary of Davis Broadcasting, headed
by President Gregory Davis. it owns
WOKS-AM & WFXE-FM/Columbus,
GA. Phone: (706) 576-3565
SELLER: Ochun Broadcasting Co.,
headed by President Ed Fernandez Jr.
Phone: (770) 304-8617

| FREQUENCY: 95.7 MHz

POWER: 3.4kw at 876 feet
FORMAT: Urban

WMKS-FM/Macon

PRICE: $1,225,000

TERMS: Asset sale for cash
BUYER: U.S. Broadcasting L.P, a
wholly owned subsidiary of Magic
Broadcasting Il Inc., headed by Pres-
ident Donald McCoy. it owns WDDO-
AM, WMWR-AM, WDEN-AM & FM,

lumbus Inc., a wholly owned subsid- | WMGB-FM & WPEZ-FM/Macon.

Do vou have all the tools vou need to
make this job easier?

The critical competitive information you need
for just the markets you want is now available,

|
|

BIA’'s Radio Market & Competitive Overviews

From the publishers of Investing in Radio® and
MasterAccess® Radio Analyzer database software

* Market Financial Statistics =

* Compatitive Performance *
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 BUSINESS BRIEFS

Continued from Page 4

channels include Britain's DMG Radio and the French-German con-
sortium of EDI and the Marquardt Group.The bidding process is ex-
pected to run through next week.

Seizures Of Bootleg Recordings Drop 57%

he Recording Industry Association Of America, representatives of

90% of the companies that produce or distribute legitimate re-
cordings, reports that counterfeit cassette seizures declined 57% —to
approximately 195,000 tapes seized compared to 450,000 last year —
while the public demand for pirate and bootleg CDs remains steady.
Since the beginning of 1997, RIAA has reallocated their resources to
include pursuing protection of copyrighted sound recordings on the
Internet.

ARS Pays Dividend

merican Radio Systems Corp. announced last week (9/4) that

holders of its 7% convertible exchangeable preferred stock (as of
close of business September 16) would receive a dividend of $17.50
per share, payable on September 30. The dividend equals $0.875 per
depositary share. ARS recently announced that it had retained the
services of Credit Suisse First Boston, which, according to most ana-
lysts, means that it's for saie.

NAB Reconfirms Pledge To Free Speech

he Executive Committee of NAB renewed their endorsement

of the First Amendment last week (9/3). NAB staff were urged to
communicate with“legal scholars, think tanks and other organizations that
are supportive of pro-First Amendment policies”” Also in the works is an
NAB-sponsored seminar concerned with educating younger broadcast-
ers on the importance of free speech issues. The NAB Education Faunda-
tion is expected to be instrumental in implementing these policies.

Arbitron Revamps Radio Rating Point Planner:
Station Name Preview In The Mail

he planner, a tool that provides median ratings for a given market

or aggregate of markets by demo or daypart, will have a new ap-
pearance similar to Radio Market Reports. Also added were a“Top 1"
feature for each demo and daypart (to help discern each sample's top
station), and a market accumulation page for the top 100 markets. The
planner currently provides average ratings for the top three, five, and
10 station audience aggregates. Samples of the report are available
upon request.

Additionally, the company will mail its Fall 1997 Station Name Pre-
view on September 15. Arbitron recommends reviewal of the preview
for accuracy and to ensure lack of conflict within each market. Chang-
es will be accepted for the fall of 1997 survey until December 11.

Metro Announces Promotion And New Prodoct
G ary Lee has been named VP/Development for traffic reporting

provider Metro Networks. Lee was VP/GM of Metro's Midwest
Region and VP of Metro Information Services. Metro also recently an-

nounced that a new digital audio workstation providing customized news-
casts, the Metro Source, will be available to all affiliates by January 1.

Phone: (706) 645-1360

!
SELLER: Radio Macon Inc., headed l
by President Charles McClure.

Phone: (912) 784-9230

FREQUENCY: 92.3 MHz
POWER: 3kw at 328 feet
FORMAT: Country |

WPLV-AM/West Point l

PRICE: $200,000

TERMS: Asset sale for $12,500 and a
10-year, $177,500 promissory note at |
7% interest

BUYER:Taylor Family Broadcasting
Inc., headed by President C.T.Taylor.

ATTENTION Broadcast Executives!

NAB Radio ‘97 Show discounts
during September.
See us at Booth #543

or call for free sumple.

* Ratings History Report » BIA R F
esearch, Inc. T A

i ulrﬂ;?.%iﬁ;,’;f‘iﬁ‘{‘
* Customized Coverage Map

800-331-5086 / :
or 703-818-2425 « http://www.biacompanies.com

SELLER: Fuller Broadcasting Com-
pany-of Valley Inc., headed by Presi-
dent Gary Fuller. Phone: (334) 745-
4656

WEJM-AM/Chicago
PRICE: $10 million
TERMS: Asset sale for cash
BUYER: One-on-One Sports Inc.,

headed by President Christopher
Brennan

Continved on Page 12
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KRAK/Sacramento
Sets Jefferies
As New PD

Former WCLB/West Palim Beach
PD Jan Jefferies is the new PD at
Gold Counuy KRAK-FM/Sacra-
mento. Jefferies
— who started
Wednesday (9/
10) — succeeds
Ray Knight, who
left for the
| KASH/Anchor-
k age PD post a
: {ew months ago.

KRAK &
KNCI
Mark Evans
told R&R, “We
spent a few months looking for
just the right person. and Jan will
make a perfect fit with the rest of
our staff. We’re especially excited

Jefferies

OM |

Warren Named PD Of Portiand NAC KKJZ

about his experience in several dif- |

ferent formats, particularly Oldies.
We’re glad to have him on board.”

Jetteries was named PD of CHR
KHTX/Riverside-San Bernardino
in July 92, remained as PD when
it flipped to Country in January *93,
and became OM of crosstown
Country combo KFRG-FM &

...youwant for funch, my dear: EastWest/E/ektra record/ng artlsts En Vogue
stopped by a local eatery in New York to meet the staff of WUSL/Philadel-
phia and treat a lucky contest winner, flown in by the station, to a nice
meal. Licking their chops are (standing, I-rj: En Vogue's Maxine Jones,
Terry Ellis, and Cindy Herron; Elektra Mgr./Northeast Regional Promotion
Monty Bailey. (Sitting, I-r): WUSL morning co-host Ladonna Munet, con-
test winner Crystal Young, and WUSL MD Golden Boy.

Paul Warren has been appointed PD of American Radio Systems NAC/
Smooth Jazz KKJZ/Portland. replacing Shaun Yu.

Making the announcement, KKJZ GM Stan Mak told R&R, “Paul makes
the ideal choice for this PD assignment, given his strong radio program-
ming experience. KKJZ has a solid foundation in place now, and is poised
to become a premier NAC station in the Northwest. What we need is some-
one like Paul Warren to take us there.”

Warren’s previous programming assignments include stints at WMMO/
Orlando. WMYL/Greenville. and WBUF/Buffalo.
e e e e =
KOOIJ-FM in July 1994. In addi- cludes PD posts at KDDK/Little
tion to recently programming Rock. KLTD/Austin. KZBS/Okla-
WCLB, Jefferies” experience in-  homa City, and WMET/Chicago.

€

your market with Bloomberg News Radio. Find out what
over 5 million adult listeners in 55 U.S. markets who
tune in for the latest news and business reports
already know. Bloomberg News Radio can be

your one source for business information.

Look for us at NAB 97, booth 227.

about advertising and
sponsorship oppaortunities

Bloomberg News Radio

®

Catch live filming of
Bloomberg Forum Series
at NAB 97, booth 227.

Bloomber

NEWS RADIO

©1997 Bloomberg L.P. All rights reserved.

[INE WORLD. ONE SOURC

Bring the one source for radio news and information to

To find out

or how to bring
ptogramming to

your market,

call 800-448-3678.
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Schwartz, Amen Join Eagle Research As VPs

U niversity of Michigan marketing professor Dr. Joe Schwartz has been
named VP/Research and Cox Broadcasting Sr. Research Analyst
Angie Amon has become VP/Market Research Manager at Cox subsid-
iary Eagle Research.

In his new position, Schwartz heads Eagle’s six-person, in-house aca-
demic research department, focusing on client marketplace issues. Amon,
who joins September 22, teams with VP/Market Research Manager Joel
Reish and will serve as primary customer contact for all aspects of project
management.

Eagle Research President Gregg Lindahl commented, “These two ter-
rific additions to our staff will enable us to make our high-quality research
and service even more helpful for our customers. Joe has earned high
marks from colleagues, students, and the business he advised. I'm pleased
to bring his fresh approach to our design and analysis of research prod-
ucts. As a former GM of a Cox radio station, I've been a customer of
Angie’s work. She always has been able to combine great service with
bright insights”

Saga Sets Bush As CF0, VP, Treasurer

etroit-based Saga Communications Inc. has appointed Samuel
Bush as CFO/VP and Treasurer. Bush joins Saga from AT&T’s Me-
dia Finance Group, where he served as Sr. VP,

“I've known Saga for a long, long time and have been in the media
business on the lending side for more than 10 years,” Bush said. He add-
ed that his intent is to maintain Saga’s “very stable, consistent growth
pattern” Bush becomes Saga’s second CFO in less than two months;
recently appointed Ed Ruffley left due to personal problems after a week.
Saga currently owns or operates 36 stations in 12 markets.

Lee Named Metro Nets VP/Development

etro Networks VP/GM. Midwest Region and VP/Metro Information
Services Gary Lee has been promoted to VP/Development at the
news and information provider.

Lee, who has more than 25 years of broadcast management experi-
ence, will handle strategic business development to further progress Metro’s
aggressive growth plan

“Metro’s goal is to expand the company beyond its current markets and
further serve our existing affiliates,” said Metro President Chuck Bortnick.
“Gary will be instrumental in helping Metro attain these goals in this new,
expanded position. This is a very exciting time for Metro Networks, and |
am pleased with the expanded opportunities the company is providing
me to help grow Metro to new levels of success”

RGA Elevates Bruzzone To VP/Marketmg

Nearly one year after joining RCA Records. Julie
Bruzzone has been promoted to VP/Marketing. Based
in New York. she will continue to work with such artists
as Republica, Robyn, Olive, Junkster, and Hum.

Commenting on the announcement, Exec. VP/GM
Jack Rovner noted, “Julie is a total professional. She’s
driven, passionate. innovative ... completely dedicated
to the artist development process. We are thrilled to have
her as a part of our team.”

Bruzzone joined RCA in August 1996 after working
at Virgin Records as Director/Product Management and
Charisma as Field Promotion Representative.

Bruzzone

Atiantic Ups DeMairo To Dir./Crossover

Atlantic Records has elevated Johnny **D’’ DeMairo to Direclor/Cross-
over Music. Based in New York. he will work in both promotion and A&R
and report to Exec. VP/Promotion Andrea Ganis and Exec. VP/Office Of
The Chairman Craig Kallman, respectively.

“Johnny D is one of those people whose multifaceled contributions to
the company are simply immeasurable.” Ganis said. “His ability to envi-
sion the remix potential for a particular track and then bring it to fruition
through the ideal producer is extraordinary. On the promotion side. he has
made terrific strides in breaking many of our artists. whether likely club
favorites or not. into the dance arena. His hard work; far-reaching connec-
tions in the production. club, and radio communities: and creative mind
make him an invajuable member of our team.”

DeMairo most recently was Asst. Director/Crossover Music, a position
he held since last year. He started his music industry career at New York-
based indie promotion firm S.I.N., where he worked from 1992-95. He
also founded his own company, Henry Street Music, which released records
from Kenny “Dope” Gonzalez and Armand Van Helden.
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(M USICMASTER GIVES YOU WHAT OTHERS CAN 'TJ

Year 2000 Compliance Now * Programmable History Graphs
Pattern Match Wave Scheduling * Matched Flow Testing
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Unlimited History Maintenance * Rotate Up To 250,000 Active Songs
Mouse Support In Windows * Multi-Color Song Highlighting
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TRANSACTIONS

Continued from Page 9

SELLER: PAR/Douglas Broadcasting,
headed by President N. John Douglas.
Phone: (415) 324-5888
FREQUENCY: 950 kHz

POWER: 1kw day/Skw night
FORMAT: Sports

BROKER: Gary Stevens and Co.

''''' st

WCDS-AM & WOVO-FM/
Glasgow & WXPC-FM/
Horse Cave

PRICE: No cash consideration

TERMS: Stock transfer. All of the stock-
holders in Newberry Broadcasting will |
receive the equivalent number of shares
in Commonwealth Broadcasting
Corp. for their interest in Newberry.
BUYER: Commonwealth Broadcasting |
Corp., headed by Chairman/Director
Brereton Jones. Phone: (502) 651-6050
SELLER: Newberry Broadcasting Inc.

WAKY-AM & WGRK-FM/
Greensburg

PRICE: $600,000

TERMS: Asset sale for cash

BUYER: CBC of Green County Inc.,
a wholly owned subsidiary of Com-
monwealth Broadcasting Corp.,
headed by President Steven Newber-
ry. It owns WOKH-FM/Bardstown, KY
and has agreed to acquire WAKY-FM/
Springfield, KY (see following deal).
Phone: (502) 651-6050

SELLER: Veer Broadcasting Co. Inc.,
headed by President Michael Wilson.
Phone: {502) 932-7401

WAKY-FM/Springfieid
PRICE: $350,000

TERMS: Asset sale for cash

BUYER: Commonwealth Broadcast-
ing Corp., headed by President Steven
Newberry. It owns WOKH-FM/Bard-
stown, KY. Phone: (502) 651-6050
SELLER: Wilson Group Inc., headed
by President Michael Wilson. Phone:
(502) 932-7401

P
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WPEP-AM/Taunton (Ne
Bedford-Fall River)

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Willow Farm inc., headed by |
President KeatingWilcox. Phone: (508) |
954-1282

R s
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SELLER: Silver City Broadcasters
Inc., headed by President David Gay.
Phone: (508) 822-1570
FREQUENCY: 1570 kHz

POWER: 1kw day/227 watts night
FORMAT: News/Talk
WDOW-AM & WVHQ-FM/
Dowagiac

PRICE: $85,000

TERMS: Stock sale for 50%

BUYER: Marilynn Johnson and Carl
Klosinski are acquiring a 50% interest
in Van Hawke Communications Inc.
Phone: (616) 782-5106

SELLER: V. Virgil and Margaret Ben-
net. Phone: (616) 428-0525
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KATE-AM & KCPI-FM/
Albert Lea

PRICE: No cash consideration
TERMS: Merger; transfer of assets and
license

BUYER: Nolander Broadcasting Inc.,
headed by President David Nolander
SELLER: Nolander Properties Inc.

Radio lowa Broadcasting
acquisitions

PRICE: $9.3 million

TERMS: Asset sale for $2.3 million
cash and two promissory notes at 10%
interest

BUYER: Radio lowa Broadcasting
Inc., headed by President James Ing-
stad. Phone: (701) 237-5339
SELLER: See listings

KDHL-AM & KQCL-FMW/
Faribault, MN

SELLER: Radio Minnesota, headed by
PresidentRobert Ingstad. Phone: (701)
845-1490

FREQUENCY: 920 kHz; 102.5 MHz
POWER: 5kw; 9.4kw at 528 feet
FORMAT: Country; Country

KMFX-AM & FM/
Rochester, MN

SELLER: Radio Minnesota
FREQUENCY: 1190 kHz; 95.9 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: Country; Classic Rock

KWEB-AM & KRCH-FM/
Rochester, MN

SELLER: KRCH Inc., headed by Pres-
ident Robert Ingstad

FREQUENCY: 1270 kHz; 101.7 MHz
POWER: 5kw day/1kw night; 39kw at
554 feet

FORMAT: Sports/Talk; Classic Rock

KQPR-FM/Albert Lea, MN

SELLER: Radio Albert Lea, headed
by President Robert Ingstad
FREQUENCY: 96.1 MHz

POWER: 6kw at 328 feet

KNFX-AM/Austin, MN

SELLER: Robert and Janice Ingstad
FREQUENCY: 970 kHz

POWER: 5kw day/500 watts night
FORMAT: Country
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KRSQ-FM/Billings
PRICE: $1.15 million
TERMS: Asset sale for cash
BUYER: American Cities Broadcast-
ing, headed by co-owners Aaron
Shainis and Bruce Buzil. It has
agreed to acquire KGHL-AM & KIDX-
FM/Billings, MT and KCAP-AM &
KZMT-FM/Helena, MT.

SELLER: Bethesda Christian Broad-
casting, headed by President Mark
Pluimer. Phone: (719) 592-0432
FREQUENCY: 101.7 MHz

POWER: 100kw at 404 feet
FORMAT: Religious

BROKER: Broadcast Asset Manage-
ment

TR

KMMS-AM & FM &

KSCY-FM/Bozeman

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: American Cities Broadcast-
ing L.L.C., headed by co-owners

| Aaron Shainis and Bruce Buzil. it

owns seven other properties In Billings,
Helena, Laurel, and Hamitton, MT.
SELLER: Gilbert Broadcasting Corp.
of Montana

FREQUENCY: 1450 kHz; 95.1 MHz;
96.7 MHz

POWER: 1kw; 94kw at 781 feet; 8.6kw
at 748 feet

FORMAT: News/Talk; Classic Rock;
AC

BROKER: Jerry Dennon of Mont-
calm Inc. and Barry King of ACB
Consulting

KWYS-AM & KWWF-FM/
West Yellowstone

PRICE: $450,000
TERMS: Asset sale for $300,000 cash
and a $150,000 promissory note

| BUYER: Alpine Broadcasting Lid.,

headed by President Scott Parker.
Phone: (208) 726-5324
SELLER: Gary Petersen

o
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WMVU-AM/Nashua

PRICE: $175,000

TERMS: Asset sale for cash

BUYER: Willow Farm Inc., headed by
President KeatingWilcox. Phone: (508)
954-1282

SELLER: Nashua Community Broad-
casting Inc., headed by President Ed-

WDLR-AM/Delaware
(Columbus)

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: ESQ Communications Inc.,
headed by President Percy Squire. It
owns WGFT-AM/Youngstown, OH.
Phone: (614) 227-2300

SELLER: Christian Community
Church, headed by President Robert
Buchan. Phone: (614) 882-3325
FREQUENCY: 1550 kHz

POWER: 500 watts day/29 watts night
FORMAT: News/Talk

BROKER: Jorgenson Broadcast Bro-
kerage

B o
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WEZL-FM, WRFQ-FM,
WSUY-FM & WXLY-FM/
Charleston

PRICE: $4.5 million

TERMS: Jacor is purchasing the op-
tion to buy WRFQ and WSUY for cash;
Jacor previously agreed to sell WEZL
and WXLY to Regent. That agreement
has been terminated, and Jacor will
keep the stations.

BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels.
Phone: (606)655-6523

SELLER: Regent Communications,
headed by President Terry Jacobs.
Phone: (606) 292-0030
FREQUENCY: 103.5 MHz; 104.5 MHz;
100.5 MHz; 102.5 MHz

POWER: 100kw at 659 feet; 28kw at
656 feet; 17.5kw at 394 feet; 100kw at
1001 feet

FORMAT: Country; Oldies; Hot AC;

bt T A

KTWB-FM/Sioux Falls
PRICE: $2.75 million
TERMS: Asset sale for $2.55 million and

a $200,000 promissory note

BUYER: Midcontinent Radio of
South Dakota Inc., headed by Pres-
ident Joseph Floyd. It owns KWSN-
AM, KELO-AM & FM & KRRO-FM/
Sioux Falls, SD. Phone: (612) 844-
2660

SELLER: Kirkwood Broadcasting Inc.,
headed by President Lee Axdahl.
Phone: (605) 362-9901

FREQUENCY: 101.9 MHz

POWER: 34kw at 581 feet

FORMAT: Country

WFOG-AM/Chesapeake
(Norfolk-Virginia Beach-
Newport News)

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Chesapeake-Portsmouth
Broadcasting Corp., headed by Presi-
dent Nancy Epperson. Phone: (910)

| 768-1041
| SELLER: 4M of Chesapeake Inc.,

headed by President Charles Milkis.
Phone: (757) 461-6767
FREQUENCY: 1600 kHz

POWER: 5kw

FORMAT: B/EZ

WZVA-FM/Marion

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: TECO Broadcasting Inc.,
headed by President Thomas Copen-
haver. Phone: (540) 783-4663
SELLER: Ultrasound Communica-
tions Inc., headed by President
James Killinger Cornick. Phone:
(540) 783-4042

e
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WBEV-AM & WXRO-FM/
Beaver Dam & WYKY-FM/
Columbus

PRICE: $3.8 million

TERMS: Asset sale for cash

BUYER: Good Karma Broadcasting
L.L.C., headed by PresidentCraig Kar-
mazin. Phone: (908) 297-1708
SELLER: Beaver Dam Broadcasting
Co. inc., headed by Chairman of the
Board Joseph McNaughton. Phone:
(414) 885-4442

FREQUENCY: 1430 kHz; 95.3 MHz;
100.5 MHz

POWER: 1kw; 6kw at 328 feet; 6kw at
328 feet

FORMAT: AC; Country; AC

BROKER: Gary Stevens & Co. and
Fugatt Media
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Bring listeners to your station with the ConMan!
Hot, new Country music and a fast paced, interactive show.

Keep your listeners through the night

with the engaging delivery of radio veteran Bob Booker.

10 hours of consistent, quality Country programming
to take your station "Through the Night."

Lower your overhead  Increase your audience  Entertain your listeners

Join Us
at the NAB!
New Orleans Hilton

Seven Daks Suite, 25t floor
Wed., Thur & Fri.

®

JONES RADIO NETWORK™
Call Michael Henderson, Director of Affiliate Sales 303-784-8700




NEw WORLD

NEW RULES

NEW ANSWERS

Radio Wars:
Killer Strategies That Win in Radio’s New Worid!

At the NAB in New Orleans, LA

Thursday, September 18 at Spm
Room 58/ Ernest N. Morial Gonvention Center

Experts include: Randy Michaels, CEO - Jacor Communications
Bill Figenshu, Senior VP - Chancellor Media
Mike McVay, President - McVay Media

What are the new rules in your Multiopoly radio world?
How do all your stations work together?
How are you going to win now?

You must now learn new ways to maximize your Multiopoly’s ratings.
You must use new strategies that will
increase your revenue and strengthen your cash flow.
You must play by new rules.
You must break them before your competitors do.
You must win in new ways.

NEW WORLD. NEW RULES. NEW ANSWERS!
Upgrade to the Mental Weaponry strategies that will win in radio’s New World!

To upgrade to Critical Mass Media’s revolutionary services, contact:

CRITICALMASS MEDIA.

Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

John J. Martin, Carolyn Gilbert, Michael Albl, Joel Lind
(847) 441-9CMM ¢ (847) 441-4FAX e cnm@cmmnet.com

© 1997 Critical Mass Media, Inc. www.cmmnet.com
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® | ESLIE HARTMANNhas joined Ra-
dio One Inc. as Corporate Controller.
She previously served as VP/Control-
ler for Bonneville/Phoenix.

® JEFF FIRE-
STONE  has
been named
Manager/Nation-
al Sales for Net-
Star Entertain-
ment Group. He
formerly was Ac-
count Manager
for WGST/Atlan-
ta and the Geor-
gia News Net-
work.

Firestone

Records

i ® HUGHMILLER
® has been promot-
{ edto Sr.VP/Group
Controller for the
{ Universal Music

¢\ Group. He former-
| lywasVP/Finance
| for Universal Con-
certs.

{

Miller

e STEVE
BACKER has
been appointed
Exec. VP/West
Coast Opera-
tions for EMI Mu-
sic Publishing.
Bacxer most re-
cently served as
Head of Market-
ing at The En-
clave.

PROS ON

Backer

THE LOOSE

KFKF/Kansas City morning host
Bobby Quinn (816) 224-8607

Glear.
Gonsistent.
Quality.

(It makes a WORLD of difference)

§
>

IR
Featuring: TM H_éjj

® MIKA EL-BAZ |4
has been promot-
ed to VP/Media
Relations at Island
Records. She for-
merly was Sr. Di-
rector/Media Rela-
tions for the label.

El-Baz

® DALITA KEUMURIAN rises from
Advertising Manager to Associate Di-
rector/Strategic Marketing at RCA
Records.

National Radio

e The PGA TOUR RADIO NET-
WORK has announced that it will pro-
vide exclusive, up-to-the-minute golf
coverage every week; as well as live
play-by-play coverage of 20 events
from the 1997 PGA and Senior PGA
tours. The broadcast schedule will be
expanded to more than 40 tourna-

ments over the next two years; (404)
876-5465.

® UNITED STATIONS RADIO NET-
WORKS has begun an exclusive
sales representation agreement for
“The Country Jukebox with Bo and
Buzz” The syndicated program airs
Saturday evenings from 7pm-3am ET;
(212) 869-1111.

® WESTWOOD ONE RADIO NET-
WORKS announces the following
schedule for its“Celebrity Connection,’
live, satellite one-on-one hosted inter-
views with station personalities:

® Marilu Henner, September 15

® Vince Gill, September 15

® Richard Lewis, September 17

For further information, call (212)
641-2039.

Industry

® JOHN GEORGE s now Sales Engi-
neer/RF, Digital and Audio Products for
the Southeast U.S. at Audio Broadcast
Group. He previously served in a sales
post at Continental Electronics.

Changes

Adult Alternative: KBXR/Colum-
hia. MO relocates trom 106.1 MHz
to 102.3 MHz.

AC: Dan & Kim segue from
WHYN-AM/Springfield, MA 1o
sister WHYN-FM. Chris Tracy
moves from l0am-noon and
Bridgette shifts fromnoon to 3pm
... Susan Woody moves from mid-
days to mornings at WMXS/Mont-
gomery, AL, teaming with Dr.
Sam. Jay St. John rises from
swings to middays ... WCGQ/Co-
lumbus. GA adds the syndicated
Bob & Sheri morning program. Al
Haynes shifts to afternoons, join-
ing Lee McCord ... KEZA’s new
address is 4209 Frontage Road,
Fayetteville, AR 72703. Phone and
fax remain the same.

Alternative: Matt Brewer is the
new Production Dir. at KCHZ/Kan-

sas City ... Freak Daddy joins
WXZZ/Lexington, KY for morn-
ings ...

CHR: WGTZ-FM/Dayton hires
comedians Bert Challis and Rob
Haney for mornings ... Nevin Dane
is the new nighttimer at sister
KQKQ/Omaha ... KWIN/Stockton.
CA MDV/afternoon driver Panama
exits ... KBFM/McAllen moves
middayer Debbie Cantu to nights;
weekender Double J heads to mid-
davs; night slammer Tony P exits ...
WKXJ/Chattanooga morning pro-
ducer/co-host Gary Poole departs ...
WBAM/Montgomery, AL snags
market veteran Larry Stevens for
mormnings ... KHTN/Modesto, CA
welcomes Dan Watson for morn-
ings ... WWST/Knoxvitle MD Andi
Jackson resigns ... KSMB/Lafay-
ette, LA overnighter Mitch Palmer
adds Production Dir. responsibilites
while relinquishing Asst. MD chores
to middayer Cheryl Robichaux.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall « (214) 991-9200
Hot AC - Robert Hall

BOYZ Il MEN 4 Seasons Of Loneliness
MATCHBOX 20 Push
LEANN RIMES How Do | Live

s

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

COLLECTIVE SOUL Blame
SISTER HAZEL All For You
SMASH MOUTH Walkin' On The Sun

Mainstream AC

BLUES TRAVELER Most Precarious
Lite AC

B0YZ Il MEN 4 Seasons Of Loneliness
uc

ALLURE All Cried Out
K-Ci & JOJO Last Night's Letter
PATTI LABELLE Shoe Was On The Other Foot

BROADCAST PROGRAMMING

Walter Powers « (800) 426-9082

CHR - Casey Keating

JANET JACKSON Got Til It's Gone
SMASH MOUTH Walkin' On The Sun

JONES RADIO NETWORK

Digital AC - Casey Keating
GARY BARLOW So Heip Me Girt

Hot AC - Casey Keating

SMASH MOUTH Walkin’ On The Sun
Digital Soft AC - Mike Bettelli
BARRY MANILOW ! Go Crazy

Digital AC Mix - Mike Bettelli
GARY BARLOW So Help Me Girl
Alternative — Leslie Cohan

DANCE HALL CRASHERS Lost Again
GOLDFINGER This Lonely Place
REFRESHMENTS Good Year

TALK SHOW Hello Hello

Phil Barry  (303) 784-8700

Adult Hit Radio - JJ McKay

ELTON JOHN Something About The Way You Look Tonight
PEACH UNION On My Own

LEANN RIMES How Do | Live

Soft Hits - Rick Brady

AMY GRANT Takes A Little Time
JEWEL Foolish Games

WESTWO0OD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Adult Rock & Roll - Jeff Gonzer
ROLLING STONES Anybody Seen My Baby
Bright AC - Bill Michaels

FIONA APPLE Criminat

JON BON JOVI Janie, Don’t Take Your Love
MIGHTY MIGHTY BOSSTONES The impression That | Get
Soft AC - Andy Fuller

AMY GRANT Takes A Little Time
ELTON JOHN Something About The Way You Look

Country: Jenna Fox joins KIKK/
Houston for swings ... KMPS/Seat-
tle morning show producer Gavin
Todd is the new morning show side-
kick at WUSN/Chicago ... Joining
the WASP/Oliver-Pittsburgh airstaff
are Jay McKnight for evenings
from nearby WPQR/Connellsville,
PA and Mike Lukac for part-time
duties ... KFKF/Kansas City PD
Dale Carter teams with Mary
McKenna in the morning, replac-

BiRTHS
Julio Iglesias, girlfriend Miran-
da Rijnburger, son Michael Alex-
ander, September 7.

MARRIAGES
United Stations Radio Networks
Dir./Affiliate Relations Kathy
Voelzke to G. Douglas Humphrey,
September 6.

Continued on Page 26
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Put Radio Disney
on your station today

To schedule your NAB meeting, call 972.448.3332

© Disney
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Food Takes A Bigger Bite

Of Consumers’ Budgets

he various food industries — supermarkets, convenience
stores, snack food manufacturers, restaurants, and the like

already account for a sizable portion of radio’s ad billings.

It’s destined to only get bigger, several recent consumer stud-

ies suggest.

Here's some background about
America’s food habits: Baby
boomers are the biggest spenders on
every category of food. but older
Americans (55+) spend the most per
capita on food (17% more on aver-
age). Older people also spend more
(38%) on alcohol and 22% more on
food eaten away from home.

Not surprisingly, households with
higher incomes spend more on food
than lower income households.
What may surprise you is how great
the difference is. Households with
incomes over $70,000 spent some
$8000 on food while those with in-
comes under $20,000 spent $2900.
The difference in spending habits
between the high- and low-income
households was in how the food
money was spent. In the high-in-
come households, larger shares of
dollars went to alcohol and out-of-
home eating, while low-income
households spent a disproportionate
share of dollars at the supermarket.
In fact, the below-$20,000 house-
hold segment accounts for the su-
permarket industry’s largest share
(24%) of customers.

Food spending is obviously relat-
ed to household size, but single-per-
son households spend the most per-
capita—40% more on average. Mar-
ried couples without children spend
the second-most per capita. On food
consumed away from home, singles
spend 59% more than average, while
married couples without children
spend 44% more. Among other in-
teresting statistics:

» Two-income households (which
account for 33% of all households)
control 40% of all spending on food.

* Households headed by college
graduates index higher on bakery
products, fruits/vegetables, and al-

Consumption of
snack foods
(measured in pounds
of food) rose 1.1% in
1996. But because of
price increases,
sales of snack foods
during that period
rose 5.9%

cohol, while those who didn’t grad-
uate from high school index high
with white bread, eggs, sugar, and
fats/oils.

* The number of people eating
breakfast is declining in this coun-
try. Breakfast was eaten by 75% of
people in 1991 compared to 86% in
1965; the largest drop was among
young adults and adolescents.

* The organic food segment of the
business grows at near-20% annual
rates and accounted for nearly $3.5
billion dollars in sales last year.

* Sales of low- and no-fat potato
chips increased 123% between 1994
and *95 and now account for more
than 10% of the potato chip market.

Eating Out And In
Between Meals

Those dreaded bathroom air dry-
ers top the list of things that annoy
restaurant patrons, a recent study
found. Some 20% of patrons dislike
those appliances. Next on the list:
uncomfortable room temperatures
(15%), preferential treatment to oth-
er guests by wait staff (11%), wait-
ing too long for a water refill (10%),

small portions (10%), having place
settings removed before they’re
done (7%). cell phone use at tables
(6%), and illegible menus (3%).

What are America’s most popu-
lar candy brands? It’s Hershey. with
a24.2% share in 1995, followed by
M&M/Mars (18.7%), Nestle
(6.9%), and Russell Stover (6.6%).
No other single brand had more than
a 5% share.

Consumption of snack foods
(measured in pounds of food) rose
1.1% in 1996. But because of price
increases, sales of snack foods dur-
ing that period rose 5.9%. Among
sub-categories, potato chip con-
sumption was up 2.2% last year, tor-
tilla chips was up just 0.2%, corn
chips rose 12.5%, and “extruded”
snacks (corn curls and the like) were
up 10.6%. Pretzels and ready-to-eat
popcorn were down. Incidentally,
the biggest snack food price increas-
es occurred at the convenience
stores, where prices per pound were
up 15% in 1995. By comparison,
supermarket prices for snack foods
rose only 3.9% that year.

More than 1100 new food prod-
ucts have been certified kosher in the
first half of this year while 3000 new
products are expected to be certified
next year. Both figures are records
in the food industry.

While Americans are spending
increasing amounts on food, they’re
not having fun cooking it. When
asked to rank their favorite leisure
time activities, only 2% of respon-
dents listed “cooking” as a favorite
— placing it in a tie for dead last
(reading was tops at 28%).

Foods from vending machines are
making a comeback. Believe it or
not, this segment of the food indus-
try accounted for $8 billion last year.
You can thank microprocessor-con-
trolled machines for the comeback
of this segment. These machines
offer consumers a greater choice of
selections and allow the use of pa-
per money.

DATELINE

« September 11-14 — Burling-
ton City Arts Second Burlington
Music Conference.

* September 12-13 — Conclave
University. Holiday Inn, Southfield,
MI; (612) 927-4487

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd RT-
NDA International Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Fall Arbitron.

* September 20 — NAB Marco-
ni Radio Awards Dinner & Show.
New Orleans; (202) 775-3510

*September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840,

* September 26 — SBE Chap-
ter 22's 25th Annual Regional
Broadcasters Convention. Four
Points By Sheraton Convention
Center, Syracuse; (315) 437-5805

* October 16-18 — North By
Northwest. Portland Hilton Hotel;
(512) 467-7979.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005

* October 24-25 — CRS West.
Radison Hotel, Sacramento; (615)
327-4487 or e-mail at www.crb.org

* October 23-26 — NBMC &
Columbia University's School of in-
ternationat & Public Affairs 24th an-
nuai conference “Public Policy Anal-
ysis & Strategies: Setting A 21st
Century Agenda” Keliog Confer-
ence Center, Columbia University;
(301) 593-3600,

¢ October 27- November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735

* October 29 — John Bayliss
Media Roast. Waldorf-Astoria, New
York; (408) 624-1536

+*November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426

1998

e January 9 (through April 1)
— Winter '98 Arbitron

e January 25 — Super Bowl
XXXII. Qualcomm Jack Murphy
Stadium, San Diego; (212) 450-
2000

¢ January 26 — American Mu-
sic Awards. Shrine Auditorium, Los
Angetes; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510,

* February 5-8 — RAB '98 Mktg
Leadership Conference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville
(615) 327-4487

* March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221

*March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

* April 2 (through June 24) —
Spring Arbitron,

* April 3-6 — Broadcast Educa-
tion Assn.43rd Annual Convention
Las Vegas Convention Center;
(202) 429-5354.

=2 America's Nite Time Oldies Show =

with Dave Sanders

Keep your listeners through the night with the
upheat delivery of major market talent Gary Outlaw.

From a "theatre of the mind diner," Dave serves up
great music, entertainment and celebrity interviews five nights a week!

10 hours of consistent, guality Oldies programming
to take your station "Through the Night."

lnwér your overhead e Increase your audience © Entertain your listeners

Join US
at the NABI
New Orleans Hilton

Seven Daks Suite, 25th floor
Wed., Thur & Fri.

®

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

JONES RADIO NETWORK™




Imus Schmelmuse.

Don Imus is a legendary broadcaster, and in the Big Apple,
as well as 100 syndicated markets, he 1s & proven success.

But in nis hometown of New York
City there is a morning show that
has been beating his butt for
12 St I‘aight AI‘b it YOS e (snare 4 25-54,u-F,6a-10a)

Scotyl ing

Imagine what they can do for you.

For a major market product at an affordable price,
call Prank Cammarata at the ‘PLJ Big Show Network 212-613-8961

Source: Arbitron Market Exclusive.
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SALES

39 Things To Do On A Sales Gall

11 over fringe television time, sales trainer Brian Tracy’s
infomercials claim that 40% of all sales have something
to do with the relationship between the seller and the buyer.

Keeping this in mind, it just
makes sense that the higher top-of-
mind awareness the client has of
the seller, the better chance of a
stronger relationship. One of the
best ways to build this top-of-mind
is with the sheer frequency of vis-
its paid to this client. Here are 39
creative ways to make a sales call:

o Present a spec spot. It makes
radio more tangible. Just like car
dealers who close 50% of all test
drives (versus 20% of their entire
customer base), prospects will feel
more involved with the project.

e Bring the prospect an article
about their business. Better: Design
a rubber stamp to put on articles
that says “‘Information provided by
(your name) and (call letters).”

o Show them a new one-sheet that
positions the station. Even if they're
a current client, you’ve got to keep
the sold sold.

o Conduct a sales meeting for
their staff — on how to handle ex-
cess store traffic, on customer ser-
vice, etc.

6 Walk them through an actual
example of how your station can
get them a return on investment.
Multiply their average sale by their
closing ratio. Then multiply that
number by their profit margin.
Then, when you take the cash val-
ue per prospect and divide it into

the target advertising budget, you'll
find how many people they need
to make the schedule pay for itself.

e Pick up a check. Put them on a
weekly payment plan. That not
only keeps them current, but it en-
sures you'll be there every week!

0 Make the same presentation
you had in past weeks, but say it in
a different fashion.

o Bring along a manager to thank
the client for their business. When
the manager takes time to make an
appearance, it makes a strong im-
pression.

0 Bring bagels or doughnuts (the
staff will love you!).

@ Success letters: Either show
them a new one or solicit one.

m Bring a station T-shirt, tickets,
etc.

O Buy something from the client.

® Provide an update on the sta-
tion's inventory. Hint: A comput-
erized avail report provides the
credibility; a limited supply creates
some sense of urgency.

@ Bring them to the station for a
tour.

By Irwin Pollack

@ Congratulate them on a special
accomplishment.

@ Extend their end date or ask for
a renewal.

17 Drop off a list of their times.

d Bring them a script or brain-
storm copy ideas.

@ Show up at their remote broad-
cast or another big non-station
event. Remember, boosting your
relationship is key. Get them to feel
you work for them, not the station.

@ Search for co-op, vendor, or
other sources of O.P.M. (other peo-
ple’s money).

@ Ask for a referral.

@ Brainstorm different offers they
can make available and various
ways to word such offers. Exam-
ple: Buy one, get one free; buy one,
get the second for just one cent; and
50% off all have different outcomes
of response.

€ Make a stop to thank them for
the business. Note: Once in a while,
showing graciousness without ask-
ing for more money will make a
strong impression.

@ Take themout fora quick break-
fast, lunch, or bite to eat.

(25) Update them on station events
and promotions.

Salespeople On The Move

* Mike Fredrick is promoted to Dir./Sales for American
Radio Systems’'WGRR-FM, WKRQ-FM & WMMA-FM/Cin-
cinnati. He will continue to serve as GSM of WKRQ.

@ Make a station presentation.

(27) Bring in a newspaper ad from a
competitor for purposes of brain-
storming how to position against
them.

D Ask your client for advice.

D Bring in a recently developed
roll of pictures.

@ Brainstorm some options on re-
doing their schedule.

€D Take them to a sporting or cul-
tural event.

(32] Bring in an ad from an out-of-
town paper which has a unique pro-
motional angle.

@ Get them to boost their sched-
ule just a little bit — just like fast-
food restaurants ask if “you would
like fries with that,” car rental agen-
cies try to coax you into extra in-
surance, or airlines upgrade you
into first class. Example: Doubling
their schedule on the overnight
show for just 10% extra.

& Give them the extra “push” they
might need to make a decision. Re-
mind them of a cutoff date from
your original offer.

@ Show up to welcome them back
from a vacation or illness.

@ Conduct an in-store survey of
their customers (demographically)
and what their opinions and beliefs
may be.

€D Bring a third party (fellow sales-
person or client) who may have ex-
perience or expertise neither you
nor your client have.

€ Offer research or qualitative that
provides more credibility than your
sheer words.

(39] Bring your client a videotape
or audio tape of some of their fa-
vorite programming.

Radio sales _
and manage- i
ment trainer Ir-
win Pollack
consults radio
stations and #
broadcast
groups and is
President of
New Hamp-
shire-based
Radio Sales in-
telligence. For
information on his 44 radio-spe-
cific seminars, call him at (603)
598-9300 or via the Internet at
www.irwinpollack.com.

Keep your listeners through the night with Scott Curtis
and his "middle of the night request show."

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

10 hours of consistent, qualityiﬂ programmin
to take your station "Through the Night."

Lower your overhead © Increase your audience ® Entertain your listeners

It's about connecting with the listeners - from Friday's fun-loving, compassionate
personality to listeners phone calls and great mix of love songs!

Join US
at the NABI
New Orleans Hilton

Seven Daks Suite, 25th floor
Wed., Thur & Fri.

®

JONES RADIO NETWORK™




Simple Sales Software with Built-in Arbitron Ratings that
i Paints a Picture of Your Audience for Your Advertisers.

SEE THE NEW VERSION AT NAB BOOTH #519

MapMAKER Client Sales Prospects Map
Mapping Option

(Check Box to Show/Not Show
on the Map)

. X My Audi
Neighborhoods F 4§ o e
. Competitor’s Audience
VV.lth Your ' Your [X Client’s Location(s)
Listeners : Client’s [ Retail Categories
Trade [ Qualitative Category
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r— Med Years Schooling
r— White Collar Workers
r_ Blue Collar Workers

l— Service Workers
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Finally, a Sales Tool that answers the question; “How do | get on this buy?”
It’'s MapMAKER and it uses Arbitron’s respondent level data to show
prospective advertisers that you have listeners where they have customers.

Call your Arbitron Representative for a free demo and see how MapMAKER can work for you!

M ARBITRGN
[TECH]. Tew: 212-887-1300

MEDIA MARKETING 1EEHNOLOGIES, © 1996 THE ARBITRON COMPANY
A CZRIDIAN CORPORATION
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SCREEN SCENE

Radio Goes To The Movies

Movie openings can make for great promotion ideas. And
the time to create a promotion based around a forth-
coming release is now. Below, R&R details some of the major
movies set to be released in the coming months. For informa-
tion on creating a promotion for a specific movie, call the stu-
dio’s regional/field representative for your market. Check out
movies opening this week and charting movie soundtracks in

Show Prep (Pages 22 and 24).

September 26

THEASSIGNMENT (Colum-
bia-TriStar) — Carlos “The Jack-
al” is the most vile terrorist the
world has ever known. When CIA
master spy Jack Shaw (Donald
Sutherland) and his Israeli coun-
terpart Amos (Ben Kingsley) dis-
cover that American naval officer
Annibal Ramirez (Aidan Quinn)
is a dead ringer for the terrorist,
they devise a chilling plan to draw
“The Jackal” out of hiding.

THE EDGE (Twentieth Centu-
ry Fox) — Anthony Hopkins is
an intellectual billionaire, Alec
Baldwin a hotshot fashion pho-
tographer. The two discover their
hidden tensions when they must
survive in the Alaskan wilderness.
David Mamet wrote this suspense
film wherein one man learns the
greatest danger comes not from
nature, but from fear, treachery,
and possibly, murder.

THE PEACEMAKER (Dream-
Works) — In a remote section of
Russia, a mysterious explosion
shatters the rural landscape. A
train carrying nuclear weapons en
route to be deactivated is sudden-
ly annihilated, setting off an inter-
national manhunt. Dr. Julia Kelly
(Nicole Kidman), a nuclear sci-
entist and the acting head of the
White House Nuclear Smuggling
Group, is the first to realize that
the nuclear “accident” is part of a
diabolical conspiracy. Col. Tho-
mas Devoe (George Clooney) is
brought in to assist Kelly, and his
unorthodox style clashes with
hers. Together they work to find a
nuclear needle in a haystack in
order to prevent a desperate terror-
ist from striking at the heart of the
free world.

October 3

U-TURN (TriStar/Phoenix) —
Inveterate con man Bobby Cooper
(Sean Penn) is on his way to Las
Vegas to settle a gambling debt.
His luck is finally changing for the
better. On the way, his car’s radia-
tor hose breaks, and Bobby starts
meeting some of the most bizarre
characters he’s seen in awhile, in-
cluding a shotgun-packing gran-
ny and a pathologically jealous
teenager. Jennifer Lopez, Nick
Nolte, Powers Boothe, Claire
Danes, Joaquin Phoenix, and
Billy Bob Thornton are among
the co-stars.

October 8

SEVEN YEARS IN TIBET
(Mandalay Entertainment) — In
the autumn of 1939, Austrian

mountaineer Heinrich Harrer
(Brad Pitt) sets out in an attempt
to conquer Nanga Parbat, one of
the highest peaks in the Himala-
yas. He shuns his own family for
the fame the conquest would
bring and is subsequently cap-
tured and put in a prison camp.
After being freed, he is drawn to
the remote kingdom of Tibet and
the forbidden city of Lhasa, be-
coming one of the first Western-
ers in this isolated area. It is here
that he forges a friendship with
the young Dalai Lama, tutoring
him in the ways of the outside
world and commencing a journey
of his own.

October 10

ROCKET MAN (Walt Disney
Pictures/Caravan) — When a
member of the first manned mis-
sion to Mars is injured during
training, NASA turns to the only
possible replacement, Fred Ran-
dall (Harland Williams). Comic
chaos ensues en route to the Red
Planet as Fred butts heads with
cocky Captain William Overbeck
and falls for beautiful officer Julie
Ford (Jessica Lundy).

THE HOUSE OF YES (Mira-
max) —A compelling, psycholog-
ical comedy that probes the mys-
teries of family. sex, and being
normal. A terrible mix-up in the
privileged Pascal family of Wash-
ington, DC, begins the night Pres-
ident Kennedy is shot in Dallas.
Mr. Pascal mysteriously disap-
pears on suspiciously short notice.
Now it’s 1981, and Marty Pascal
(Josh Hamilton) returns home for
the holidays to introduce his girl-
friend (Tori Spelling) to his ec-
centric family, which consists of
Parker Posey, Freddie Prinze
Jr.. and Genevieve Bujold.

October 17

I KNOW WHAT YOU DID
LAST SUMMER (Columbia/
Mandalay) — Last summer, four
friends made a desperate pact to
conceal a shocking secret. Now
someone has learned the truth of
their heinous act, and this un-
known avenger is stalking them in
a deadly game. Sarah Michelle
Gellar, Ryan Phillippe, Jennifer
Love Hewitt, and Freddie Prin-
ze Jr. are among the co-stars.

PLAYING GOD (Touchstone)
— Stripped of his medical license
after performing an operation
while high on amphetamines,
famed L.A. surgeon Dr. Eugene
Sands (David Duchovny) aban-
dons his former life, only to find
himself crossing paths with Ray-

mond Blossom (Timothy Hut-
ton). a ruthless criminal. Ray-
mond hires Sands as a “gunshot
doctor,” treating associates who
can'trisk visiting a hospital. Sands
must make a choice to remain on
the run or face his demons.

October 24

A LIFE LESS ORDINARY
(20th Century Fox) — A janitor
(Ewan McGregor) who works in
a giant corporation while writing
what he hopes will be the great
American trash novel finds him-
self teamed up with his boss’
sharp-tongued and spoiled daugh-
ter (Cameron Diaz). The two are
pushed together via two celestial
cops (Delroy Lindo and Holly
Hunter) who have been assigned
by the angel Gabriel to make the
two fall in love. But it doesn’t
seem to be working ... yet.

GATTACA (Columbia) — Mir-
roring today’s headlines regarding
the experimentation and ethics of
cloning and human engineering,
Gattaca, set in the not-too-distant
future, is the tale of a man (Ethan
Hawke) who overcomes a world
of genetic discrimination to pur-
sue his dream. He assumes the
identity of a member of the genetic
elite (Jude Law) to realize his
goal of embarking on a mission to
space with the Gattaca Aerospace
Corp. A week before the flight, a
mission director is murdered, and
Hawke is accused. He must then
prove his innocence before real-
izing his dream. Uma Thurman,
Alan Arkin, and Gore Vidal co-
star.

PHANTOMS (Dimension) —
Mankind has always worried that
the terror would come from above.
What if it comes from below? In
a small Colorado town, 700 peo-
ple are dead. Nobody knows why.
Based on the novel by acclaimed
suspense master Dean Koontz, this
supernatural thriller questions
what would happen if an ancient
force that’s lain dormant below the
Earth for centuries was let loose.
Peter O’Toole, Joanna Going,
Rose McGowan. and Ben Affleck
star.

SWEPT FROM THE SEA
(TriStar/Phoenix) — Based on the
powerful short story “Amy Foster”
by Joseph Conrad, this romantic
drama charts the passionate affair
of a young servant girl and her im-
migrant lover, the sole survivor of
a capsized ship bound for Ameri-
ca. Shunned by her family and
community, Amy (Rachel Weisz)
and the survivor (Vincent Perez)
are caught between their love and
the prejudice and hatred their pas-
sion has ignited.

November 7

STARSHIP TROOPERS (Tri-
Star) — In the future, a group of
idealistic young volunteers enlists
in the ultimate battle to save man-
kind. These men and women travel
from Earth to distant planets to

TALKERS DO IT’ LIVE — KFI/L.A. talk hosts Maria Sanchez (r) and Phil
Hendrie (1) were married on the Queen Mary live on the air in front of 800
family, friends, and listeners. Listeners paid $20, with the proceeds going
to Mariachi USA, a nonprofit organization that provides grants to middle
and junior high school performing arts programs in L.A.

meet the challenge of intergalac-
tic warfare with a brutal race of
gigantic insects. Casper Van
Dien, Dina Meyer, Denise Rich-
ard, Jake Busey, and Neil
Patrick Harris are among the co-
stars.

THE WINGS OF THE DOVE
(Miramax) — Based on the clas-
sic Henry James novel, Dove is
the tale of a couple with every-
thing but money, an heiress with
everything but love, and a temp-
tation no one could resist. When
Kate (Helena Bonham Carter)
falls for Linus Roache, acommon
journalist, she must choose be-
tween marrying him or taking her
rightful place in society. Along
comes a young American heiress
(Alison Elliott) who offers a
tempting solution — which has
unexpected consequences.

November 14

WELCOMETO SARAJEVO
(Miramax) — Critically acclaimed
at the Cannes Film Festival, this
film invites audiences to enter the
world of the international press
corps — a group of war correspon-
dents, some jaded, some still in-
nocent, covering the news in one
of the most dangerous places on
Earth. Woody Harrelson, Stephen
Dillane, Marisa Tomei, and Ker-
ry Fox star.

November 21

ANASTASIA (20th Century
Fox) — A magical mix of action,
adventure, comedy, romance. and
music, Anastasia is a full-length,
animated motion picture about the
fabled lost Russian princess. Meg
Ryan is the voice of the princess,
who embarks on an incredible
journey to find her identity. Also
contributing their voices are An-
gela Lansbury, Christopher
Lloyd, Hank Azaria, and Berna-
dette Peters.

SLIDING DOORS (Miramax)
— A contemporary love story about
one woman's life. Helen's (Gw-
yneth Paltrow) destiny is about to
be determined by the sliding doors
of a London subway train. If she
makes it aboard, her life takes on a
new direction. If she’s left standing
on the platform, she has a whole dif-
ferent future to face.

November 26

ALIEN RESURRECTION
(20th Century Fox) — An unholy
combination of human and alien
genetics is discovered, made pos-
sible by an uneasy alliance be-
tween a renegade band of smug-
glers and zealous cadre of scien-
tists and officials. Sigourney
Weaver returns as Ripley, who
discovers that her “resurrection” is
the result of an incredible experi-
ment that has altered both her and
the creature she had been carry-
ing. To combat the alien menace,
Ripley must team up with the
smugglers, including an enigmat-
ic mechanic named Call (Winona
Ryder).

FLUBBER (Walt Disney) —
Professor Phillip Brainard (Rob-
in Williams) is a man so lost in
thought, he’s forgotten two dates
to marry his girlfriend Sara (Mar-
cia Gay Harden). Brainard is set
for his third attempt,when he cre-
ates a miraculous goo that when
applied to any object (i.e., cars,
bowling balls, people) enables it
to fly through the air at remark-
able speeds. It’s flubber — and it’s
the updated version of the 1961
Disney classic The Absent Mind-
ed Professor.

THE LITTLE MERMAID
(Walt Disney Pictures) — The
wonders of Hans Christian Ander-
sen live on in this reissue of one
of the most well-loved stories of
all time. Relive the enchanting sto-
ry of love and devotion between a
beautiful mermaid and her hand-
some prince.

December 19

HOME ALONE 3 (20th Cen-
tury Fox) — Alex Pruitt (Alex
Linz) plays the tiny tyke who de-
fends his house against strange
neighbors — a quartet of interna-
tional thieves who have stolen a
computer chip containing top-se-
cret U.S. defense plans. The chip
is hidden in a toy car, and the only
other person who knows its loca-
tion is ... Alex!

Dates are subject to change.

Compiled by R&R Associate Editor
Margo Ravel, (310) 788-1659
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the Money? I

An intelligent and informative hour-long news magazine, Newsweek ON AIR
will entertain your listeners each Sunday with an advance look at Newsweek
magazine. Co-produced with the Associated Press since 1985, Newsweek ON AIR
brings trusted, credible programming to Sunday mornings.

Now available in your market for barter, reserve by calling 1-800-527-7234.
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Visit the Associated Press at NAB in New Orleans.
September 17-19, 1997 ® Booth 449
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Madonna Slept Here!

S ome of the places Madon-
na and Courtney Love
slept (separately, of course)
during their (separate, of
course) paths to the top are
highlighted in the October issue
of Marie Claire.

Among the Material Girl's res-
idences: “a roach-infested tene-
ment at 232 East 4th Street on
Manhattan’s Lower East Side;
with Jean Claude Pellerin and his
wife, in their Paris flat; on artist
Keith Haring’s couch; a 2000-
square-foot Soho loft with pro-
ducer/boyfriend‘Jellybean’ Ben-
itez in 1983; and a current pad
on NYC's Upper West Side”

For the grunge-queen-
turned-fashion-plate/actress
Love: “A ‘gender-free’ house
run by her mother, in Oregon,
with no dresses, canopy beds,
or patent leather shoes (?!) al-
lowed; a New Zealand sheep
farm; the Skipworth Juvenile
Detention Center in Oregon;
the Chelsea Hotel in Manhat-
tan; a $1.1 million Seattle man-
sion; and a rehab facility in
Wernersville, PA, entered at the
behest of ‘not-her-boyfriend’
Ed Norton.”

Speaking of sleeping quar-
ters, classic rocker Steve Win-
wood takes /n Style magazine
on a tour of the manor in
Cotswold, England, that he
shares with his wife and four
children.

Babes In Boyland

Bush lead singer (or as the
‘zine gushes, “chief babe”)
Gavin Rossdale is YM's cover
boy for October. Among the
deep questions posed: “What
are the characteristics of a Bush
song?” Rossdale’s deep an-
swer: “Honesty. | hope a sense
of reality. Wouldn't it be much
more interesting to hear Boyz
Il Men as to their lifestyie and
who they are? And instead it's
like, ‘Oh, girl I mean, how many
girls do they love like that?”

On his looks: “I’'ve never
wished that | was not attrac-
tive” Also falling under YM'’s
“Rock God” designation are
Jeff Russo (Tonic guitarist),
Nick Lachey and Jeff Tim-
mons (98 Degrees lead sing-
ers), Dicky Barrett (Mighty
Mighty Bosstones lead sing-
er), AZ (rapper), Andrew Dorff

(singer/songwriter), Brad and
BrianVander Ark (Verve Pipe
bass player and lead singer/
guitarist, respectively).

Higher-Powered

“People need to get high off
something spiritual, and the
holy dope dealer. | got this drug,
| got this Jesus rock. And you
can have a type of high that
you've never experienced” —
the gospel according to Kirk
Franklin.

Mouthing Off

When Don Imus’ wife Deir-
dre Coleman asked to be taken
off of jury duty for a murder trial
that her husband was covering,
Judge Harold J. Rothwax asked
Coleman to tell Imus not to cov-
er it. Imus vented about Roth-
wax on his syndicated show,
calling him “Scuzwax,” “Roth-
worm,” and “senile old dirtbag.”
Rothwax is now suing (Time).

Reportedly, Elvis Costello
cut a highly eccentric version of
The Artist's “Pop Life” some
time ago and sent it to The Art-
ist for approval. After hearing it,
The Artist forbade its release.
Costello responded by record-
ing a new song, “The Bridge |
Burned,” which will be on Cos-
tello’s Extreme Honey: The Very
Best Of The Warner Bros. Years
(Entertainment Weekly).

No Kidding!

“The only thing | felt uncom-
fortable about was, toward the
end, when | realized that all they
were doing was focusing on my
body” — hip-hopper turned
Calvin Klein model/actor Mark
Wahlberg details what he was
thinking when modeling under-
wear (/n Style).

Oh, Pot, It’s Mr. Kettle!

“We don't like playing travel-
ing circus-type things like Lol-
lapalooza because you always
get f—ing {jerks] like Courtney
Love on the bill" — Oasis cur-

mudgeon Liam Gallagher

speaks his mind (again!).

On Alanis Morissette: “She
needs a good kicking. | find her
annoying, the same as that
Bjork and Sinead O’Connor”
(Entertainment Weekly).

CURRENT

¢ FIRE DOWN BELOW (Warner Bros.}
Single: Fire Down Below/Mark Collie, Jeff Wood & Aaron Tippin i
Other Featured Artists: Travis Tritt, Randy Travis, Richie Sambora
. * G.I. JANE
E Single: Goodbye/Pretenders (Hollywood)

MUSIC & MIOVIES

* MONEY TALKS (Arista)
Single: Avenues/Refugee Camp All-Stars
Other Featured Artists: Mary J. Blige, Lil’ Kim, SWV
¢ * HOODLUM (Loud/Interscope)
. Single: So Good/Davina
* MEN IN BLACK (Columbia)
. Singles: We Just Wanna Party With You/Snoop Doggy Dogg
Make You Happy/Trey Lorenz
Just Cruisin'/Will Smith
Destiny’s Child/Killing Time
Other Featured Artists: NAS, Roots f/D’Angeio, De La Soul
* MY BEST FRIEND’S WEDDING (Work)
Singles: | Say A Little Prayer/Diana King
You Don't Know Me/Jann Arden
Other Featured Artists: Ani DiFranco, Mary Chapin Carpenter
* PICTURE PERFECT
Single: Say What You Want/Texas (Mercury)
* CON AIR
Single: How Do i Live/Trisha Yearwood (MCA/Nashvilie) i
* SPAWN (Epic)
Single: (Can't You) Trip Like 1 DofFilter & Crystal Method (Immortal/Epic)
Other Featured Artists: Marilyn Manson & Sneaker Pimps |
* A SMILE LIKE YOURS (Elektra/EEG)
Single: A Smile Like Yours/Natalie Cole
Other Featured Artists: James Brown, Stevie Wonder, Supremes
* DEF JAM’S HOWTO BE A PLAYER (Def Jam)
Singles: Big Bad Mamma/Foxy Brown f/Dru Hill (Vioiator/Def Jam/RAL/Mercury)
Say What/Dymon
Never Wanna Let You Go/Absolute
Other Featured Artists: Redman, Crucial Conflict, Eightball & MJG
s NOTHING TO LOSE (Tommy Boy)
Singles: C U When U Get There/Coolio /40 Thevz
It's Alright/Queen Latifah
Other Featured Artists: Naughty By Nature, Outkast, Des’ree
« GOOD BURGER (Capitol)
Single: All { Want/702 (Biv 10/Motown)
Other Featured Artists: Mint Condition, Warren G
s THE FULL MONTY (RCA Victor)
Featured Artists: Gary Glitter, M People, Donna Summer
s SPRUNG (Qwest/WB)
Single: If It Ain’t Love/Keystone
Other Featured Artists: E-40, Aaliyah f/Ginuwine

IO K OLODOD 321585

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

LL Cool J, Sunday (9/14) at
9pm ET/6pm PT, America On-
line (keyword: LIVE).

The Power Station (Robert
Palmer, Andy Taylor, and Tony
Thomspon), Tuesday (9/16) at
11pm ET/8pm PT, America
Online (keyword: LIVE).

Chicago, Wednesday (9/17)
at 10pm ET/7pm PT, Prodigy
(jump: CHAT).

No Mercy, Thursday (9/18) at
10pm ET/7pm PT, Prodigy
(jump: CHAT).

" On The Web

Catch a live broadcast of
the Electric Highway tour, fea-
turing Crystal Method, Fluke,
Arkana, and more, Friday (9/
12) starting at 9pm ET/6pm PT
(www.LiveConcerts.com).

Hear Goldfinger live from
New Orleans, Monday (9/15)
at 9:30pm ET/6:30pm PT
(www.LiveConcerts.com).

Chat with Steve Vai and Joe
Satriani, Tuesday at 8pm ET/5pm
PT (www.ticketmaster.com).

1988/James Brown is arrested in Geor-
gia after leading police on an hour-
long, two-state car chase.

Born: Linda McCartney 1941

Releases: the Bee Gees’ “How Deep is
Your Love” (1977), Styx’s “Come
Sail Away” (1977)

THURSDAY, SEPTEMBER 25

1974/King Crimson disbands.

1975/dackie Wilson suffers a stroke
while performing in New Jersey.

1980/Led Zeppelin drummer John Bon-
ham, 32, dies at Jimmy Page’s
home after a long night of heavy
drinking.

MONDAY, SEPTEMBER 22

1965/During a Who tour in Scandinavia,
frontman Roger Daltrey punches
out drummer Keith Moon.

1980/John Lennon signs with Geffen
Records.

1985/The first Farm Aid concert is held
in Champaign, IL

1990/Little Richard performs in his
hometown of Macon, GA for the
first time in 30 years after the city
honors him with “Little Richard
Penniman St.”

TUESDAY, SEPTEMBER 23

1969/The first rumors of Paul McCart-
ney's death spread after an lilinois
University newspaper runs the
headline “Clues Hint At Beatle's
§ Death.”
1991/Guitarist lzzy Stradlin leaves Guns
N’ Roses. He's replaced by Kill For
Thrills axeman Gilby Clarke.
Born. Ray Charles 1930, Julio lglesias
: 1943, Bruce Springsteen 1949,
§ Mike Felumlee (Smoking Popes)
1974
Releases: the Doors’ “People Are
Strange” (1967), Mott The Hoop-
le's “All The Young Dudes”
(1972), Foreigner’s “Double Vi-
g sion” (1978)

A

Courtney Love — A Hole Lotta Anger

1995/Hole’s Courtney Love pleads guilty
to punching Bikini Kill's Kathleen
Hanna during a Washington Lol-
lapalooza show. Love is sentenced
to.enrolt in an anger management

course.
WEDNESDAY, SEPTEMBER 24 QLR IR IUNEUER S Rl )
1968

Releases: Cat Stevens’ “Peace Train”
(1971), The Eagles’ LP The Long
Run (1979)

{ 1957/Alan Freed’s semi-autobiographi-
cal movie, Mr. Rock And Roll, pre-
i mieres in New York. Cameos in-

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

clude Chuck Berry, Little Richard,
Clyde McPhatter, and others.
1977/The first Elvis Presley convention

FRIDAY, SEPTEMBER 26

1947/Blues legend Bessie Smith dies in

is held in Memphis. a car accident.

MUSIC DATEBOOK

1968/Rolling Stones guitarist Brian
Jones is fined $150 after a judge
finds him guilty of marijuana pos-

session.

1969/The Beatles release the Abbey
Road album.

Born:Bryan Ferry 1945, Olivia Newton-
John 1948

SATURDAY, SEPTEMBER 27

1964/The Beach Boys make their first
appearance on The Ed Sullivan
Show.

1971/8lack Sabbath's Master Of Reality
goes gold.

1986/Metallica bassist Cliff Burton is
killed when the band’s tour bus
overturns near Stockholm, Swe-
den.

1990/Marvin Gaye is posthumousiy
awarded a star on the Hollywood
Walk Of Fame.

Born:Randy Bachman 1943, Meat Loat
1947, Shaun Cassidy 1958

SUNDAY, SEPTEMBER 28

1968/Manager Albert Grossman an-
nounces Janis Joplin's departure
from Big Brother and the Holding
Company.

1976/A&M Records sues George Har-
rison after he fails to deliver his
LP. 33 /3 on time. At the time
Harrison is ill with hepatitis.

1989/ Jimmy Buffett publishes a book of
short stories entitled Tales From
Margaritavifle.

1991/Pioneering jazz trumpeter Miles
Davis, 65, dies of natural causes.

Born: Ben E. King 1938

— Frank Correia
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First, Fast, Reliable.

Content your listeners want from the network they know and trust.

CBS News

CBS News on the CBS Radio Network makes CBS the network of choice for news-hungry listeners. Affiliate friendly
production, in-program commercial pcsitions and the consistent delivery of an upscale audience, further make CBS the
premiere network for quality radio stations acrcss the country.

CBS CBS CBS
News-on-the-Hour World News Roundup The World Tonight
What every listener seeks: Available entirely for station sale, Wrap up the events of the day from
up-to-the-minute national and world America’s best radio newscast, around the nation and the world,
news every hour on the hour. News anchcred by Bill Lynch, offers a morn- anchored by Christopher Glenn.
that listeners can relate to, deliverec ing racap of the news. Broadcast live at 6 PM ET.

in a conversational style. Broadcast live at 8 AM

“Great coverage of the Princess Diana story. Reporters everywhere with compelling sound. it's exactly what we were listening
for. CBS News Radio was just all over the story. And a great job on the Jerusalem bombing. Compliments all around.”

Rod Arquette, Program Director, KSL, Salt Lake City, UT

“I'm proud to have CBS News at the tcp of every hour on WTOP. CBS provides the services that a major market news station

needs in order to win.”
Jim Farley, Program Director, WTOP Radio, Washington, DC

“CBS News consistently provides reliable, dependable, fast and accurate news coverage of breaking news and on-going stories.
And now they are raising the industry standard with a more aggressive approach designed to support the affiliate’s needs.”

Dave Sniff, Program Director, KFMB-AM, San Diego, CA

“CBS allows us to take our listeners to where the news is happening. Whether it is to a trial, a tragedy or something truly
meaningful in our state capital or any capital arcund the world.”

Nzal Gladner, Vice President and General Manager, KARN-AM, Little Rock, AK

“Coverage of The Princess Diana story has been f2rrific. There was more then enough material for this station to sound great.”
Bill Pearse, Morning Anchor, WTIC, Hartford, CN

For more information call your SROERaBE | R adiaaietrork
NI
Westwood One representative at 1-800-225-3270 b/ WESTWOOD ON E®

www.westwoodone.com



MUSIC TELEVISION®
58.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FRST
50.8 million households
Lee Chesaut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS |

|ADDS

GREEN DAY Hitchin' A Ride (Reprise)

JANET JACKSON §/0-TIP .../Got 'Til it's Gone ( Virgin)
ROLLING STONES Anybody Seen My Baby? ( Virg/n)
CHUMBAWAMBA Tubthumping ( Republic/Universal)
BLUES TRAVELER Most Precarious (A&M)

PAULA COLE | Don't Want To Wait (/mago/WB)
MASTER P | Miss My Homies (No Limit/Priority)
BRIAN McKNIGHT You Should Be Mine ... {Mercury)
SUNDAYS Summertime (DGC/Geffen)

| HEAVY ]

FONA APPLE Criminal (Work)

BOYZ I1 MEN 4 Seasons Of Loneliness (Motown)
BUSTA RHYMES Put Your Hands Where ... (Elektra/EEG)
MARIAH CAREY Honey (Columbia)

FOO FIGHTERS Everiong (Capitol)

GREEN DAY Hitchin’ A Ride (Reprise)

JANET JACKSON t/Q-TIP .../Got "Til its Gone (Virgin)
JEWEL Foolish Games (Atfantic)

LIL" KIM Not Tonight (Undeas/Big Beat/Atiantic)

SARAH MCLACHLAN Building A Mystery (Arista)
MIGHTY MIGHTY BOSSTONES The Rascal ... (Big RigMercury))
PUFF DADOY & THE FAMALY It's All About ... (Bad Boy/Arista)
ROLLING STONES Anybody Seen My Batw? (Virgin)
ADAM SANDLER The Lonesome Kicker {Warner Bros.)
SMASH MOUTH Waikin' On The Sun (Interscope)
SUGAR RAY Fly (Lava/Atiantic)

|JAM OFTHEWEEK |

USHER You Make Me Wanna ... (LaFace/Arista)

| STRESS l

BECK Jack-Ass (DGC/Geffen)

MARY J. BLIGE Everything (MCA)

CHUMBAWAMBA Tubthumping {Republic/Universal)
CDOLIO Ooh La La (Tommy Boy)

DANDY WARHDLS Not if You Were. .. (Tim Kerr/Capitol)
FLTER & THE CRYSTAL METHOD (Can't You) Trip... (immortakfoic)
FLEETWOOD MAC Silver Springs (Reprise)

ELTON JOHN Something About... (Rocket/A&M Associated)
LIVE Tum My Head (Radioactive)

OASS D'You Know What | Mean (Epic)

REEL BIG FISH Sell Out (Mojo/Universai)

CHRIS ROCK Champagne (DreamWorks/Geffen)

TALK SHOW Hello Hello (Atiantic)

311 Prisoner (Capricor/Mercury)

VERVE Bitter Sweet Symphony (HutNVirgin)

[BREAKTHROUGH |

FOREST FOR THE TREES Dream (DreamWorks/Geffen)

ERYKAH BADU Other Side Of The Game (Kedar/Universal)
SHERYL CROW Home (A&M)

ADRIANA EVANS Love Is All Around (Loud/PMP/RCA)
ROLLING STONES Anybody Seen My Baby? (Virgin)
SMASH MOUTH Walkin' On The Sun (interscope)
SUNDAYS Summertime (DGC/Geffen)

XL |

JEWEL Foolish Games (Atfantic)

MATCHBOX 20 Push (Lava/Atlantic)

SARAH MCLACHLAN Building A Mystery (Arista)
ROLLING STONES Anybody Seen My Baby? (Virgin)
THIRD EYE BLIND Semi-Charmed Lite (Elektra/ELG)

| LARGE |

FIONA APPLE Criminal (Work)

MARIAH CAREY Honey (Columbia)

PAULA COLE | Don’t Want To Wait (/mago/WB)
FLEETWOOO MAC Sitver Springs (Reprise)

ELTON JOHN Something About The Way You Look To-
night (Rocket/A&M Associated)

SISTER HAZEL All For You (Universal)

SPICE GIRLS 2 Become 1 (Virgin)

WALLFLOWERS The Difference (Inferscope)

[MEDIUM

BLUES TRAVELER Most Precarious (A&M)
MEREDITH BROOKS | Need (Capitol)

SHERYL CROW Home (A&M)

GENESIS Congo (Atlantic)

AMY GRANT Takes A Little Time (A&M)

PAUL MCCARTNEY Young Boy (Capitol)

SMASH MOUTH Walkin' On The Sun (/nferscope)
TEXAS Say What You Want (Mercury)

TONIC If You Could Only See (Polydor/A&M)

|CUSTOM

AQUA Barbie Girt (MCA)

ERYKAH BADU Other Side Of The Game (Kedar/Universal)
LAZLO BANE Overkill (Aimo Sounds/Geffen)

BECK Jack-Ass (DGC/Geffen)

MARY J. BLIGE Everything (MCA)

JON BON JOVI Janie, Don't Take Your Love To... (Mercury)
BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

LORt CARSON | Saw The Light (Restiess)

LAUREN CHRISTY Breed (Mercury)

ADRIANA EVANS Love Is All Around (Loud/PMP/RCA)
JOHN FOGERTY Blue Boy (Warner Bros.)

GOD'S PROPERTY Stomp (B-Rite/Interscope)

JANET /Q-TiP & JONI MITCHELL Got Tilit's Gone (Virgin)
JAMIROGUAI Alright (Work)

JOE The Love Scene (Jive)

PATTI LABELLE When You Talk About Love (MCA)

LIVE Tum My Head (Radioactive)

DAVE MATTHEWS BAND Tripping Billies (RCA)
MAXWELL Whenever, Wherever, Whatever (Columbia)
MILESTONE | Care ‘Bout You (LaFace/Arista)

SINEAD 0'CONNOR This Is Mother To You (Columbia)
BILLY PORTER Show Me (DV&/ASM)

PRETENDERS Goodbye (Hollywood)

LEANN RIMES How Do | Live (Curb)

DUNCAN SHEIK She Runs Away (Atlantic)

SNEAKER PIMPS 6 Underground (Virgin)

SUNDAYS Summertime (DGC/Geffen)

TALK SHOW Hello Hello (Atiantic)

WILD ORCHID Supematural (RCA)

VANESSA WILLIAMS Happiness (Mercury)

Video airplay from September 15-21.

| ACTIVE ]

AALIYAH Hot Like Fire (BlackGround/Atiantic)

AQUA Barbie Girt (MCA)

ERYKAH BADU The Other Side Of...(Kedar/Universal)
BLUES TRAVELER Most Precarious (A&M)

F. BROWN 1/D. HILL Big ... (Violator/Def Jam/RAL/Mercury)
PAULA COLE | Don't Want To Wait {/mago/W8)

DRU HILL Never Make A Promise (/stand)

INOJ Love You Down (So So Det/Columbia)
JAMIROQUAI Alright (Work)

WYCLEF JEAN G (Rufthouse/Columbi
JIMMIE'S CHICKEN SHACK High (Rocket/Associate/ AGM)
MASTER P | Miss My Homies (No Limit/Priority)

BRIAN McKNIGHT You Should Be Mine .. (Mercury)
MILESTONE | Care 'Bout You (LaFace/Arista)

MXPX Chick Magnet (Tooth & NaiVA&M)

98 DEGREES Invisible Man (Motown)

OUR LADY PEACE Superman's Dead (Columbia)
REFUGEE CAMP ALLSTARS I/PRAS Avenues (Arista)
SISTER HAZEL All For You (Universal)

SQUIRREL NUT ZIPPERS Put A Lid On It (Mammoth)
SUNDAYS Summertime (DGC/Geffen)

TIMBALAND & MAGDO Up Jumps... (BlackGround/Attantic)

Video airplay trom September 15-21.

RN

TOPTEN SHOWS
SEPTEMBER 1-7
Because of tabulation

delays resulting from Prin-

cess Diana funeral cover-
age, this week’s Nielsen

Media Research listing of

the Top 10 TV shows was
unavailable at presstime.

G MexT WEEK

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. Al listings sub-
ject to change.

Friday, 9/12

«Third Eye Blind, The
Keenen Ivory Wayans Show
(check local listings).

« Tupac Shakur Tribute, Vibe
(check local listings).

* Bee Gees, Late Show
With David Letterman (CBS,
11:35pm).

«Beck, ABC In Concert
(check local listings).

Saturday, 9/13

* Me’Shell NdegeOcello
and Cafe Tacuba perform on
PBS's Sessions At West 54th
Street (check local listings).

R RIS e

* Martina McBride, Prime
Time Country (TNN, 9pm ET/
6pm PT).

Tuesday, 9/16

* Mark Collie, Junior
Brown, Mickey Gilley, Hank
Thompson, and Johnny Pay-
check are Honky Tonkin' At The
Wildhorse Saloon With Aaron
Tippin, an hourlong TNN spe-
cial (10pm ET/7pm PT).

* Immature, Vibe.

* Foxy Brown, Keenan.

* Dr. Laura Schlessinger,
Tom Snyder (CBS, 12:35am).

Wednesday, 917

* War, Vibe.

* Alison Krauss, The Tonight
Show With Jay Leno (NBC,

11:35pm).

Thursday, 9/18

* Ani DiFranco, Late Show
With Conan O’Brien (NBC,
12:35am).

I 3 T——

Sonpomnseous

J 36 million households
) % Lydia Cole,

AR v~ Music Programming

. .

| Video Playlist |
USHER You Make Me Wanna... (LaFace/Arista)
MARIAH CAREY Honey (Columbia)
BUSTA RHYMES Put Your Hands Where... (Elektra/EEG)
NOTORIOUS B.1.G. Mo Money Mo... (Bad Boy/Arista)
F. BROWN /0. HILL Big... (Violator/Def Jam/RALMercury)
PUFF DADDY & THE FAMILY It's All About .. (Bad Boy/Arista}
SWV w/PUFF DADDY Someone (RCA)
TIMBALAND & MAGOD Up Jumps... (BlackGround/Atiantic)

MARY J. BLIGE Everything (MCA)
IMMATURE I'm Not A Fool (MCA)

Intormation for week ending September 12.

| RapCityTop10 |

PUFF DADDY & THE FAMILY its All About... (Bad Boy/Arista}
BUSTA RHYMES Put Your Hands Where... (Elektra/EEG)
F. BROWN 1/D. HILL Big... (Violator/Def JamvRAL/Mercury)
MIA X/FOXY BROWN The Party Don't ... (No Limit/Priority)
LDST BDYZ Me And My Crazy World (Universal)

LADY OF RAGE Get With Da Wickedness (Death Row)
KRS-DNE A Friend (Jive)

WU-TANG CLAN Triumph (Loud/RCA)

CDMMDN Reminding Me (Of Sef) (Refatity)

MASTER P How You Do Dat (No Limit/Priority}

Information for week ending September 12.

T H E
21 miflion households
Liz Kiley,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| NationalTop 20 |

AQUA Barbie Girl (MCA)

INSANE CLOWN POSSE Halls Of lllusion (/siand)
MARIAH CAREY Honey (Columbia)

USHER You Make Me Wanna... (LaFace/Arista)

MARY J. BLIGE Everything (MCA)

MASTER P How You Do Dat (No Limit/Priority)

BUSTA RHYMES Put Your Hands Where... (Elektra/EEG)
SWV Someone (RCA)

MASTER P Miss My Homies (No Limit/Priority)

MACK 10 Backyard Boogie (Priority)

GDD’S PROPERTY You Are The Only One (/nterscope)
MIAX /MASTER P & FOXY BROWN The Party... (No Limit/Priovity)
JOCK JAM The Jock Jam (Tommy Boy)

MO0BB DEEP /RAKIM & NOYO Hoodlum (L oud/interscope)
RDBYN Show Me Love (RCA)

ROME Do You Like This (RCA)

K-CI & JOJD Last Night's Letter (MCA)

PUFF DADDY & THE FAMILY Its All About .. (Bad Boy/Arista)
SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros.)
RBL PDSSE How We Comin’ (Atlantic)

Intormation for week ending 9/5.

PRILSIAR

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s}
1u2 $3418.3
2 JIMMY BUFFETT $1033.7
3 PHISH $799.3

4 OZZFEST '97 $601.2
5 BROOKS & DUNN/REBA MCENTIRE $531.1

6 THE ARTIST t/x/a PRINCE $466.1
7 LILITH FAIR $464.1
8 DAVE MATTHEWS BAND $448.5
9 TINA TURNER $446.2
10 AEROSMITH $413.1
11 WHO $365.2

12 COUNTING CRONSMIBLLFLIMERS $343.2

13 JOHN MELLENCAMP $338.8
14 LOLLAPALOOZA '97 $326.0
15 JAMES TAYLOR $313.8

Among this week’s new tours:

GWAR
MARK EITZEL
MARY LOU LORD
MIGHTY MIGHTY BOSSTONES
PRIMUS
SELECTER
JANE SIBERRY
STEVE WINWOOD

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

S

WEEKEND BOX OFFICE
SEPTEMBER 5-7

1 Fire Down Below  $6.07
(wB)*

2 G.I Jane $5.34
(Buena Vista)

3 Money Talks $4.88
(New Line)

4 Hoodlum (MGM/UA) $4.04

5 Air Force One $3.86
(Sony)

6 Conspiracy Theory $3.33
(WB)

7 Excess Baggage $2.85
(Sony)

8 Mimic (Miramax) $2.81

9 Cop Land $2.62
(Miramax)

10 Men In Black $1.80

(Sony)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
Opening in limited release this
week is The End Of Violence,
starring Bill Pullman, Andie
MacDowell, and Gabriel Byrne.
The film's Outpost Recordings
soundtrack features original
songs by Bono (“I'm Not Your
Baby” performed by U2 and
Sinead O’Connor), Michael
Stipe &Vic Chesnutt (“Injured
Bird"), Spain (“Every Time |
Try”), and Tom Waits (“Little
Drop Of Poison”). Other cuts
include Raul Malo's “Bailare (El
Merecumbe),” Whiskeytown's
“Theme For A Trucker” Eels’
“Bad News,” and Ry Cooder's
“Define Violence.

Also opening in wide release
is The Game, starring Michael
Douglas and Sean Penn. The
London Records soundtrack
features Jefferson Airplane’s
“White Rabbit” and a score by
Howard Shore.

B

NEWTHIS WEEK
* THE SAINT (Paramount)
This feature film, starring Val
Kilmer and Elisabeth Shue, car-
ries a Virgin soundtrack with
Sneaker Pimps’ “6 Under-
ground (Nellee Hooper Mix),
Chemical Brothers’ “Setting
Sun (Instrumental),” Duran Du-
ran’s “Out Of My Mind,” David
Bowie’s “Dead Man Walking,”
Daft Punk’s“Da Funk,” Duncan
Sheik’s “In The Absence Of
Sun,” Everything But The
Girl's “Before Today,” and Lus-
cious Jackson's “Roses Fade
(Mojo Mix),” among others.
* GIRLSTOWN (Evergreen)
LiliTaylor stars in this feature
film, which spawned a Mercu-
ry soundtrack with Queen Lat-
ifah’s “U.N.LT.Y.” PJ Harvey's
“Maniac,” Sait-N-Pepa’s “Som-
ma Time Man,” Luscious
Jackson’'s “Strongman,’
Neneh Cherry's “Somedays,’
and more.




cordially invites you to party with Universal Records recording artists

Sigter Ttazel

at the
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Thursday, September 18, 1997 « 6:00PM — 8:00PM

The Grand Baliroom, New Orleans Hilton Riverside « New Orleans, LA

Management:
The Southliand Music Company and
Split Nickel Entertainment

A UNIVERSAL MUSIC COMPANY
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Chancellor
Continued from Page 1

les, San Francisco, Boston, Nassau-
Suffolk, and Riverside-San Bemar-
dino.

* Chancellor Broadcasting Sr.
Exec VP George Toulas will over-
see Dallas, Houston, Minneapolis-St.
Paul, Phoenix, Pittsburgh, Denver,
Cincinnati, Sacramento, and Orlan-
do.

Other appointments in the restruc-
turing include:

* Larry Wert, current WKQI-FM/
Detroit VP/GM, will become Sr. VP/
Operations. In this role, he’ll actin a
supporting role to de Castro. He’ll
continue to manage WKQI for the
time being.

* Steve Rivers, former Evergreen
VP/Programming, becomes Chief
Programming Officer. He'll be cen-
tral to developing new formats for the
company’s properties — as he was
in the start-ups of WKTU/New York
and KBGG/San Francisco — as well
as working with the company’s GMs
on its other properties.

* Steve Streit was appointed VP/
AC Programming. He currently
serves as PD of Chancellor’'s WASH
& WGAY/Washington.

* Beverly Tilden becomes VP/
Marketing. She was Evergreen’s VP/
Marketing.

* Chuck Armstrong was named
VP/National Sales after serving in a
similar position with Evergreen.

* John Coulter is now National
Sales Liaison. He'll support Arm-
strong in his efforts after a stint as
Evergreen’s VP/National Sales,
Western Division.

* Skip Weller rises to VP/Regional
Manager. He’ll more closely oversee
Chancellor’s stations in Denver,
Phoenix, and Sacramento, which fall
under Toulas’ umbrella.

The announcement was made just
one business day after Chancellor
Media’s merger became official. The
public company now trades under the
Nasdaq symbol “AMFM.” Gone are
Chancellor Broadcasting’s old
“CBCA” and Evergreen Media’s
“EVGM” symbols.

e

CHANCELLOR MEDIA FAMILY ALBUM, VOL. 1—Key players in the newly formed

company gathered for a management summit in Vail, CO this week.

Easing The Transition

The additions to the executive tier
were clearly designed to help integrate
the cultures of the many companies
that are now considered Chancellor’s
ancestors, including Pyramid, Broad-
casting Partners, Viacom, Evergreen,
Chancellor Broadcasting, and parts of
the Gannett and Bonneville groups.

“As we’ve grown from 12 to 24 to
36, and now 99 stations, we’ve always
been concermed about our time con-
straints, which have become so much
more intense with these acquisitions,”
remarked de Castro. “My ego wants
todo it all, but effectively it can’t, and
we need help. In these cases, George
Toulas was the operating person for
Chancellor the last couple of years,
Bill Figenshu was the operating per-
son and builder of Viacom, and John
Madison is one of the strongest man-
agers we’ve ever met.

“It’s also the meshing of the cul-
tures that we think is important, and
that not all the key people come from
one group. When we took over Pyra-
mid and BPI, for example, we didn’t
come in and say, ‘This is the way it
is.” We came in and figured out the
best way to manage our resources was
by bringing somebody in from as
many cultures as possible at the out-
set.”

Before joining Evergreen, O’Keefe
was Exec. VP/CFO/Director of Pyra-
mid. Figenshu got his start in radio
programming before becoming Via-
com Radio’s President in 1986. Mad-
ison was VP/GM of WXKS/Boston
before joining PGD; he also-was a Sr.

‘Changes

Continued from Page 14

ing Bobby Quinn. Taking Carter’s 1-
3pm airshift is part-time talent Karen
Carson ... Hollywood Harrison has
returned to the KRRV/Alexandria, LA
morning show ... The new WHWK/
Binghamton, NY night personality is
Ellen Barter Sviatko .. WWQQ/

Wilmington, NC hires moming per-*

sonality Stanley B. from crosstown
WKXB, replacing Tyler Richman ...
WLWI1/Montgomery, AL middayer
Julie Burns departs to be a full-time
mom ... Veteran Country personality
Scott Evans is the host of Broadcast
Programming’s new evening show
“Neon Nights” ... The new address for,
KWCY-FM is 5555 North 7th Ave.,
Phoenix, AZ 85013. Phone: (602)
968-5929; fax: (602) 207-3177.

News/Talk: Peggy Kusinski joins
WMAQ-AM/Chicago’s “Sports Hud-
dle” program.

Rock: Changes at KTYD/Santa Bar-
bara, CA: London Fields moves to
mornings, joining Jon Palminteri.
Fields replaces Steve Downes, who
exits. Courtney Young comes aboard
for middays and David Perry moves
from middays to afternoons.

“Urban AC: Kendal Banks joins

KMCG/San Diego to host the night-
time “Quiet Storm” program ... Myke
Julius becomes KRBV-FM/Dallas’
“Night Moods” host.

National Radio: Deborah Clark is
promoted to Producer, Eve Epstein
is elevated to Sr. News Editor, Cyn-
thia Ingle becomes Deputy Bureau
Chief, and Kate Seelye joins as As-
sistant Producer at Public Radio In-
ternational’s “Marketplace.” Addi-
tionally, Michelle Kholos is named
Assistant Producer, Fritz Faerber
joins as Reporter, and Susan Weiss-
man becomes Editorial & Production
Assistant for PRI’s “The Savvy Trav-
eler”

VP for Pyramid. Toulas was respon-
sible for overseeing Chancellor
Broadcasting’s two regional manag-
ers and 53 stations.

GMs

Continued from Page 1

Chancellor Media COO Jim de Cas-
tro. “Both WKTU and Z100 are in
New Jersey ... We have lots of space
and real estate available, and we ex-
pect to combine their operations.
[PD] Tom Poleman’s done a great job
at repositioning Z100, and for the op-
timum ratings and cash flow of both
stations there needs to be a signifi-
cant programming separation of the
two stations. John will be the person
to lead that effort.”

Newly appointed Sr. VP/Regional
Operations George Toulas comment-
ed, “This promotion from within
clearly demonstrates that Brian has
the necessary leadership skills to con-
tinue the successful operation of
Houston’s KLOL for Chancellor
Media.” Purdy previously was Pres-
ident of the Noble Sports Radio Net-
work and GSM of KBEQ-FM/Kan-
sas City.

Palagi

Continued from Page 3

then stay focused. I’ m sure it still owns
most of the positive perceptions its her-
itage has given it. KHMX is in good
shape, but, like many Hot ACs today,
must decide where the focus is. Once
we make that determination, we’ll stay
on target”

Before joining WPNT/Chicago as
PD three years ago, Palagi previous-
Iy programmed WRQX/Washington
and WKSE/Buffalo.

Lewis
Continued from Page 3

air style is charming, unique, and en-
gaging. The man personifies cool.”

Lewis_ is no stranger to hosting
NAC radio shows. The syndicated
“Ramsey Lewis Show” has been a
format staple for years. More recent-
ly, his “Legends Of Jazz.” a United
Radio/Broadcast Architecture.co-pro-
duction, has been picked up by many
major-market NAC stations.

Another influential major-market
NAC station is expected to announce
groundbreaking news regarding its
morning show during the NAC panel
discussion at next week’s NAB. That
session, moderated by R&R NAC/
Smooth Jazz Editor Carol Archer, is
scheduled for Thursday (9/18) at
3:30pm.

Chancellor photo by Jack Affleck

Dr. Laura

Continued from Page 1

join Premiere’s stable of syndicated of-
ferings, which includes such personali-
ties as Leeza Gibbons, Jim Rome,
Michael Reagan, and Ken Hamblin, and
reaches over 4000 outlets. (Limbaugh
and Edell’s health-care talk show are
handled through Jacor’s Radio-Active
Media, formerly known as EFM.)

“Premiere shares Randy’s excite-
ment in welcoming Dr. Laura and Mul-
tiverse Networks to the Jacor/Premiere
family,” said Premiere President/CEO
Steve Lehman. “The acquisition is an
excellent strategic fit in both program-
ming and in the continued leveraging
of Premiere’s existing sales staff and
sales representation division.”

Ken Williams and David Landau,
who co-founded Multiverse in 1994,
shared Lehman’s enthusiasm over the
merger. “We are ecstatic about the op-
portunity to join the Jacor/Premiere
team. We look forward to working with
Premiere to build upon our combined
strengths in the network radio sales.”

Rapid Growth

Schlessinger, a 50-year-old Los An-
geles-based therapist, has worked in ra-
dio for more than 25 years. But only in
the last three years has she broken into
the Talk radio elite. Her show has at-
tracted an impressive list of national ad-
vertisers that reads like a“Who’s Who”
in American business: American Mov-
ie Classics; AT&T; Bayer; General
Motors; Embassy Suites; Proctor &
Gamble; and Sears, Roebuck & Co. —
all vying to reach Schlessinger’s esti-
mated weekly audience of 18 million
listeners. At the same time, her books.
Ten Stupid Things Women Do To Mess
Up Their Lives, How Could You Do
That?!, and Ten Stupid Things Men Do

Kennard
Continued from Page 1

ington attorney and former chief
counsel and staff director of the Com-
mittee, had also received the backing
of the Congressionat Black Caucus.

Kennard has been endorsed by
Commerce Chairman John McCain
(R-AZ) and House Telecommunica-
tions Subcommittee Chairman Billy
Tauzin (R-LA). However, a Tauzin
spokesperson told the Associated
Press in July, “We will have a prob-
lem if Kennard is a continuation of
[outgoing FCC Chairman Reed]
Hundt’s agenda.”

Hollings will also closely scrutinize
Kennard’s actions. “We’ll look at his
agenda and look closely at what he
says he’s going to do,” Lane said.

Kennard would not comment on
Hollings’ decision.

This is not the first time in recent
months that Hollings has stalled a
nomination. In May, he joined Com-,

| merce Communications Subcommit-

tee Chairman Conrad Burns (R-MT)

| in blocking the confirmation of Joel

Klein as assistant attorney gerieral of
the Department of Justice’s Antitrust
Division. Later he rescinded his ob-
jections, and Klein was approved.

The committee is scheduled to hold
hearings on Michael Powell, Harold
Furchgott-Roth, and Glona Tristani
(pending her official White House
nomination) on September 30. A
hearing on Kennard is scheduled for
the following day.

To Mess Up Their Lives, have landed
on the bestseller lists.

Radio Today, which has handled af-
filiate relations and marketing of the
show since July 1994 (when it claimed
only 13 affiliates), learned of the sale to
Jacor on Monday morming, according
to Radio Today president Geoff Rich.
“We congratulate Laura on the deal and
wish her the greatest success possible.”
The New York-based operation will
continue handling Schlessinger’s show
until the Jacor deal closes.

Jacor has been aggressively pursu-
ing new radio properties since the pas-
sage of last year’s Telecommunications
Act. But the acquisitions of the top-rat-
ed Talk programming over the past six
months have been particularly sweet for
Jacor’s jocular Michaels. In an interview
with R&R, company spokesperson
Pam Taylor acknowledged that Jacor’s
recent deals have made Michaels “as
happy as a hound-dog in a garbage
truck.”
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Keep bad & boring
callers off the air!

- b

Internet
Free speech advocate

Mike
Cincinnati

San Diego

‘Clin-inle.g”t.e
Thinks Clinton has seen her files

" Heaven's Gate
Joining up with the mothership tonight

Y TR ———
Where do | get MY free condoms?

Brian
Baltimore

“Howard Stern
Loved the movie

Barba" T
Boston

e car e e e c.a";';ai.g.n cumruus e

Oyster Bay

DO BREATH HOST: Ca you find an expert on talk radio software?
ASSURE SPOT
BEFORE NEWS

SCREENER: Sure. Il call the people at RCS.

| | Above: On-
Air screen.
1 Left: One of
| many post-
1 show

{ reports.

TalkBack Software for
talk hosts, screeners, PDs

® Instant history of all recurring callers
% Colorful icons help host pick best line

Bl

® Clocks for time on hold, time on air

B Pie charts & bar graphs analyze calls T,y Ta”@acanow %/Viﬂ? Caller ID -’

Free Demo Disk: Jot your name and call letters (or program

name if syndicated) in box below and fax to 914-723-2258. F‘(‘ERS OF . S
& fm/‘ 3 | guml-
RS l ¢c D W ——
> e L. . N
Q : I W
Fax: 914-723-2258 Tel: 914-723-8567 www.rcsworks.com | G, < I Sound Software
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Increasing Talk’s Profitability

There is a myth handed down from convention to conven-
tion that local talk is more expensive to produce than music. A
music or Talk station can cost as much — or as little — as an

owner wants to spend. Period.

The fact is that, to this day, the
local newspaper still outgrosses all
radio combined in the same city.
Therefore, there are more than
enough dollars in your market to
meet any revenue projection. To
make Talk stations more profit-
able, here are some smart business
decisions made by good operators
to enhance their bottom lines.

Stationality

Like a well-programmed music
station, a strategically designed
Talk station has the same “sound”
all day. Like WRKO/Boston,
KGO/San Francisco, and WTKS-
FM/Orlando, it is targeted toward
a demographic and programs for
that listener every hour. The pro-
mos and production are the same
all day.

Hosts are given format guide-
lines that foster the same rhythm
all day. The result is a stronger
business. Every host is critical to
the success of the station, but no
one host can hold the station hos-
tage. There aren’t dramatic jumps
hour to hour between shows. Good
rule: If you wouldn’t do it on a
music station, don’tdo iton a Talk
station.

Sell The Station,
Not A Show

Through the years, some sta-
tions have allowed individual
hosts to be sold to advertisers
without encouraging the advertis-
ers to buy other hosts. That’s fi-
nancial suicide. It establishes an
unhealthy factor in the program-

was actress Valerie Harper.

OH, RHODA! — Paying a visit on Judy Jarvis' syndicated show recently

By Waiter Sabo

Every host is critical
to the success of the
station, but no one
host can hold the
station hostage.
There aren’t dramatic
jumps hour to hour
between shows

ming equation. Hosts whono long-
er win ratings may become un-
movable financial linchpins. Not
only is that bad for programming,
it is not good for sales.

A bad show can pull down all
the other programs, and the net
effect is lower ratings for the total
station. John Dziuba, GM of
WKXW/Trenton, NJ, is known for
promoting the importance of sell-
ing the station overall, and the re-
sult is the overwhelming financial
success of his outlet.

Super Smart Promotion

The big winners remember that
this is show business. It is shock-
ing how often GMs forget that ra-
dio is all about showmanship and
making a great show. (Sure, sub-
scribe to R&R, but subscribe to
Variety too.) A Talk station has the
unique ability to make news, and
therefore it should. Strategic, fear-
less promotion can “buy” a station
volumes of space in the paper, on
television, and in a diary keeper’s
mind.

Some recent show business pro-
motions: Andrew Ashwood’s au-
ditions of Fred Goldman on

ERASING ILLITERACY — That's the goal for staffers at KTRH/Houston.
Above KTRH reporter Jonathan Suttin and Promotions Manager Cindy
Bell helped to collect more than 32,000 books during the book drive.

WOAI/San Antonio and Jeff
Katz’s on-air tattoo to bust the stu-
pid Massachusetts’ tattooing law
on WRKO.

When Tom Tradup ran WLS, he
made the studio TV-friendly. It
was equipped with television light-
ing and multi-boxes for audio. He
knew that a good Talk station
would draw free press every week
if it was made easy.

Smart marketing managers like
WIOD’s Tracy Carracedo land
thousands of dollars in free cover-
age every week by sending out
press releases on a regular basis
that simply restate the content of
its programs.

Press and notoriety earn top-of-
mind awareness, which earns rat-
ings, which generate increased
revenues that should be put into
smart external media buys. Free
publicity is not a way to save mon-
ey, its a method for building lis-
tening levels in order to have more
money to invest.

Talk radio can create newswor-
thy excitement almost daily. That
alone makes it a more “economi-
cal” format than music.

Syndicated Shows
Are Your Shows

Here’s a secret: The syndicated
hosts desperately want to feel part
of your station. WRBZ’s Raleigh
GM Brian Maloney is in touch reg-
ularly with two of his station’s syn-
dicated hosts: The Sports Babe and
Imus. He keeps them informed as
though they were on the staff. The
result: Both cut promos and make
local appearances for the station

Stations that make syndicated
hosts feel local are able to com-
mand a higher rate than those that
just take the feed.

‘I Have No Idea What
The Ratings Are ..’

BobAlden has been selling time
on WOR/New York for over 40
years. He’s usually the top biller.
I met him the day a ratings book
came out. He had no idea what the
ratings were and didn’t care. “I sell
results. This format gets results —
that’s all a retail advertiser cares
about.”

Continued on Page 30

"TRACKER beats cassettes hands down.
’ ) Tt
It's a PD’s secret weapon!

-- Jack Swanson, OM, KGO/KSFO San Francisco

Free Fast Fax: Busy? Simply jot your name and call letters
below and fax to 914-723-2258 for a Free Demo and info on Tracker.

» WHO SAID WHAT WHEN?
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Fax: 914-723-2258

Tel: 914-723-8567

www.rcsworks.com
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TRA CKER hears
every word they say ...

"I can aircheck ANY daypart, ANY show, ANY time from ANY phone!
Let's say a listener calls me about something my host said at 2:20 AM. 1
put'em on hold, punch up the TRACKER, hear what they REALLY said,
and go back armed with the facts!"

-- Phil Boyce, PD, WABC/New York
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Mark Your
Calendars Now!

On June 11-13, 1998 the industry’s largest gathering of radio and record executives returns

to the Century Plaza Hotel in Century City, California to celebrate R&R’s 25th anniversary

and the dawning of a new era in radio. It will be three days and nights packed with

inspiring speakers, informative panels and superstar entertainment.

R&R Convention *98 will prepare you to take your

Conventlon

place in the rapidly evolving radio industry. » 9 8

JUNE11 - 13, 1998
CENTURY PLAZA HOTE

exchange ideas with the industry’s best and brightest. CENTURY CITY Cﬂ

It’s also a fantastic opportunity to meet, greet, and

| |
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TORNADO RELIEF BROADCAST — The crew at WBAP/Ft. Worth con-
ducted an outdoor, all-day broadcast to benefit the victims of a tornado
that recenly almost wiped out the town of Jarrell, TX. By the end of the
day, more than $50,000 was raised for the Red Cross Tornado Relief Fund.
Above, “Sports At Six” host Randy Galloway takes part in the special day.

MINYARD & TILDEN COZY UP FOR CHARITY — KABC/L.A. morning
show hosts Ken Minyard & Peter Tilden took the opportunity recently to
get a little bed rest when the duo did a live remote at a local Sit 'N’ Sleep
shop. The store’s owner donated $5000 to the KABC Scholarship Fund.
Getting ready for milk and cookies are (I-r) Sit ‘N’ Sleep co-owner Larry
Miller, KABC’s Tilden, GM Maureen Lasourd, Minyard and Community
Relations Director Nelkane Benton, and Sit N’ Sleep co-owner Phil Miller.

l
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Increasing Talk’s Profitability

Continued from Page 28

Talk 1s always consumed in the
foreground. Its audience is in-
volved passionately. What could
be better than being the first spot
at the end of a passionate on-air
fight? The great sales departments
understand that the format is con-
flict and controversy. That's how
it works. They also know that it is
a much better business than try-
ing to sell the first spot at the end
of 10 great songs in a row.”

Can you imagine the living hell
of selling spots on a station that
features “commercial-free hours”
or “commercial-free music?” By
far the most controversial environ-
ment for a commercial is one that
promotes “commercial free” It re-
mains a mystery why any adver-
tiser would waste money on a sta-
tion that has positioned their mes-
sage as being a “negative.”

The foreground nature of the
Talk format makes it by far the

most advertiser-friendly on radio.
The “controversial” aspect of it
gives itextraordinary power to fill
a retail store. Wise managers em-
brace that fact and turn it into prof-
its.

More Radio Real Estate

A major reason for the financial
success of many Talk stations is
that the format supports a time
period that poorly sold music sta-
tions throw away: overnights.

This has to be viewed as two
distinct time periods: midnight-5
am and 5-6 am. Overnight Talk ra-
dio has a large default audience.
Many people who never listen to
Talk during the day seek it over-
night. The attachment to it is pro-
found. They hang on every word,
there are no distractions. To make
money with it, program live shows
— never best-ofs — and assign a
salesperson who sells just that time
period. It’s 25% of the broadcast

day; don’t throw it away.

The 5-6 am hour is the best-kept
secret in radio. Any station that
airs all-news during that time pe-
riod — regardless of what they air
the rest of the day — will earn its
highest share of the day at that
time. It legitimately allows the sta-
tion to extend morning drive to 5
am. These are time periods that
passive formats like NAC have to
throw away. These times are found
money for smart Talk stations.

Walter Sabo is
President of New
York-based
Sabo Media, a
consulting firm
that has worked
with major Talk
stations for 14
years. He can be
reached at (212)
808-3005.
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TWO SECONDS IS TOO LONG — KTAR/Phoenix sponsored its second annual “Two Seconds Is Too Long” anti-
drowning campaign with more than 2300 in attendance. More than 1900 people trained to get CPR certificates.
Above, community members listen as a local fireman offers pertinent information.

Bural/Metro

(719)579-6676.

Can We Talk?

We sure can! WOR has been
talking for 75 years with a reputation for
world class talent that continues today as
the country’s most listened-to Talk station.
Let the WOR Radio Network help you talk
with the best. We do it for nearly 400
stations every day. We can do it for you.

For more information contact Rich
Wood or Ron Nahoum at (212) 642-4533
or Skip Joeckel in our Western office at

RADIO NETWORK
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It's a whole new world out there. Today, it's tough
to get ahead and even tougher still to stay ahead.
But, help is here.

New, innovative, cutting edge research from

Harker Research can put you light years

ahead of the competition — and keep you there.

Learn about it at a special NAB convention
session on Thursday, September 18th at 5:00 pm
in room 59 at the convention center.

It's a tough new world. You need better answers.
You need better solutions.

You need Harker Research.

- ormETT Answers

Harker Research « (919) 954-8300
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BLAKE MORGAN
ately’

KFOG 4-9 spins WRFY 16-24 spins
KIWR 10-16 spins WXLE 20 spins

New Adds:
KLRQ KFBD KKQQ
BELIEVERS:
KZTX WFRD KNSX KFXD
KRVM KICA WLPW KBHR KTAOD
KSPQ WQZK KXGO KFMU

FROM THE DEBUT RELEASE aﬂger‘s Candy NOW AVAILABLE IN STORES

S

Mo RGAN
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PRODUCED BY TERRY MANNING & BLAKE MORGAN « EXECUTIVE PRODUCER: PHIL RAMONE
MANAGEMENT: SIMPLE STRATEGIC MANAGEMENT

www blakemorgan.com

ENCODED
AUSIC

sic.co
www.n2kencodedmusic.com enhanced Q
M.

RADIO!

N STREET TALK.

Diaha Remembered In Many Ways

rincess Di was the focus of the entire

world this past week. Not suprisingly,

there were many tributes from the
radio industry, including:

* WBLM/Portland, ME PD Herb lvy
boarded a plane and will personally deliver
tens of thousands of cards, letters, and
messages to Buckingham Palace.

* KHTO/Springfield’s Dave Alexander
mixed down 12 hours of videotape from
Diana’s funeral into a special video
composition including Elton John’s new
rendition of “Candle in The Wind '97” The
official studio version of the John song is
being produced by Sir George Martin and
will be released next Tuesday (9/16) on
Rocket Records/A&M Associated. It is
expected to be the biggest-selling single
ever, with Wal-Mart reportedly pre-ordering
500,000 copies themselves!

* KRBE/Houston Production director
Rob Radenic produced a tribute song,
“Tears for Diana”

* WLNK/Charlotte syndicated morning
drivers Bob (Lacey) & Sherri (Lynch) were
in London for one of their yearly trips, and
they went on the air live with firsthand
reports of the reaction there.

* KIIS-FM/L.A., KHFI/Austin, WKRQ/
Cincinatti, and WHYI/Miami were among
the many stations that staged “Burn The
Tabloids” promotions.

* KFMB-FM/San Diego morning drivers
Jeff & Jer gave listeners the chance to sign
condolence books and sent them to the
British Consulate.

Then there are ways not to deal with the
tragedy:

* Psychic Mary Beth Wrenn went on
CHR/Pop WNKS/Charlotte and infuriated
listeners when she assumed an English
accent and claimed she was experiencing
visions of Princess Diana’s final moments.
Wrenn said that she was “channeling”
another person’s spirit, and the spirit took
over her body and her ability to make
choices.

SHIT HAPPENS — As soon as this KFMB-FM Star
100.7/San Diego sticker copy showed up around town,
Jacor Regional VP/Programming Jack Evans was
immediately contacted, even though the station is
owned by Midwest TV, “How come | always getblamed
for everything that happens around town?” he asked.
Well, where there's smoke, there's usually Jacor.

How ’Bout A Punch
In Da Nose?

L.A. FM Talker KLSX host Ricki
Rachtman was arrested Monday (9/8) after
punching midday co-host Doug Steckler
several times in the face, according
to the Daily News. Inside sources
said the incident came about after
Steckler made unflattering
comments about Rachtman’s girlfriend —
who is an adult-film actress — on the
air last Friday. A staffer reportedly
said that Rachtman was immediately
fired. KLSX VP/GM Bob Moore
offered “no comment,” but confirmed that an
“incident” had occured and that an
“investigation” was taking place.

On Tuesday (9/9), Steckler's co-host
Conway went on-air, talking about the
incident and playing back a few taped
comments that Steckler made about
Rachtman ... The best of Conway & Steckier
went on the air at 1 pm Tuesday ...

stay tuned!

}Star/L.A. Changes Begin<

Former KYSR evening jock Ryan
Seacrest returns to Star for afternoons, with

Continued on Page 34
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With MusicLink software. (303) 922-5600
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Active Rock

WRIF KISW KQRC WBZX
KILO KLBJ WRCN

Rock

WDVE WHJY KDKB KCAL
WLVQ WCKW

Impacting Now!

PROOUCED BY JERRY KARRISOK
ENGINEERED BY KERL OERFLER
MIXED BY TOM LORO-ALGE
PERSONAL MANAGEMENT BY KEN SHEPRERD

VYV REVILUTION-ONLINE.COM <=

STREET TALK-

Continued from Page 32

Lisa Foxx contributing to afternoon and
morning drive. Former afternooner Gary
Thompson moves to nights, and Mark
Goodman exits. New morning man
Jonathon Brandmeier will begin the
Chicago segment of his show Monday (9/15)
at WMVP, with the L.A. simulcast hitting the
air Monday at Star(9/22).

A new station has hit the air in
Memphis: Flinn Broadcasting’s WJOL. It's
another Dan Vallie-consulted CHR.

Major changes at WRBT/Harrisburg,
where PD Brad Chambers was let go last
Thursday (9/4). The staff was told at a
special early evening meeting on Monday (9/
8) that VP/GM Boyd Arnold and Station
Manager Joe Dalto had also been released.
Now managing the station is Dame Media
President John Dame.

So what's KWJJ-FM/Portland been up
to the last few weeks with its teasers:; “On
Tuesday, September 9, JJ calls it quits”? As
expected, it was part of a pre-fall book stunt.
The “announcement” was that fictional
character “JJ Mulrooney,” who “retired” a
while back, has called his retirement “quits.”
Upon his return, he announced that KWJJ
would be giving away a $100,000 house.

KNBR/San Francisco has paired Carol
Lewis, sister of Olympic gold medalist Carl
Lewis, with afternoon driver Bob Fitzgerald
for a trial run as a possible replacement for
Fitzgerald's
retiring co-host, Pete Franklin. Lewis is
currently a college football sideline reporter
for the Fox Network.

Congratulations to WORK GM Burt
Baumgartner and his staff
for scooping up six MTV Video Music
Awards: five for Jamiroquai, inciuding
Video of the Year, and Fiona Apple for Best
New Artist.

King’s General
Hospital Nuptials
Talker Larry King married
entertainment host Shawn Southwick earlier

than planned when doctors
told King that he had to have
angioplasty surgery
immediately — meaning that
he actually got married in the
hospital.

; .x ‘ :

Larry King

Talk about a primo on-
air opening: Alternative
monster KROQ/L.A. is
conducting a mass talent search for
a rare night opening. No format is
excluded. Are you the new voice of this
generation? Then send in your best stuff
a.s.a.p.t!

} Bakersfield Shuffle 4

Former KQKS/Denver PD Mark
Feather will program the station previously
known as KERN-FM. Oldies KERN relocated
from 94.1 to the 104.3 frequency that had
been Adult Standards KLYD-FM. On 94.1,
construction noises are airing; a flip to CHR/
Rhythmic is expected. Meanwhile, crosstown
KDNO-FM resumes broadcasting as Oldies
“Star 98.5” under PD Joel Widdows.

Continued on Page 37

Rumbles, Pt. 1

» Citadel Communications/Albuguerque names
Brad Barrett Dir/FM Ops., overseeing KHFM,
KKOB-FM, KMGA, KRST & KTBL.

* WLTF/Cleveland PD Steve LaBeau exits the
Jacor AC, with Dan Allen replacing him on an in-
terim basis.

» Meridian Broadcasting/Ft. Myers Ops. Mgr.
Dave Smith is replaced by former WARO-FM &
WINK-FM air personality Don Adams, who will
oversee WINK-AM, WNOG-AM, and WTLQ-AM, as
well as PM drive for WARO-FM for Metidian.

» Former WSTR/Atlanta PD Kevin Peterson re-
turns to Pensacola, FL. as PD of WMEZ-FM.

» Paxson/Jacksonville PD Larry Edwards re-
signs.

« WRQX-FM/Washington PD Randy James ex-
its.

* Former KOST/L.A. jock Jacque Gonzales
James is named APD at CHR/Rhythmic KCAQ/
Oxnard, CA.

* KFKF/Kansas City morning host Bobby Quinn
departs.

* The Bob & Tom show, which was pulied off
WTFX/Louisville last week, resurfaces on cross-
town WSFR.

« WCIL-FM/Carbondale, IL inks syndicated
morning guys Steve & DC for mornings; John Ri-
ley exits.

got callout?
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STREET TALK.

« Jack Evans appointed Dir./San Diego
Prog. Ops. for Jacor.
* Louis Kaplan alights at KLLC/SF as PD.
« Chris Conley chosen as WBEB/Philadelphia PD.
* In Boston, WKLE turns into WROR with
Harry Nelson as PD, while WBCS becomes
WKLB with Mike Brophey as PD.
* Harry Valentine hired as WTKS/Orlando PD.

PROMO OF THE WEEK — Soup Can Music re- :
cording artist Weathervane releases “Roll Like
Thunder”in a coffee can with single, T-shirt, and

atbum.

» Nick Hunter joins Giant/Nashville as GM.

* Bill Mayne upped to VP/Promo of WB/Nashville. @ @
* Liz Kiley boosted toVP/Prog. & Ops. for Evergreen
R&R CHR/Pop
* Quincy McCoy made KBXX/Houston OM.
L.A. radio vet Dave Skyler * Steve Downes lands at WYNF/Tampa as PD.
(aka Sky Walker) grabs the @ - @

PD post at CHR WZEE/ v

Madison, WI, beginning

Continued from Page 34

Monday (9/15). Skyler * Bob Galluci is elevated to VP/GM of

previously held on-air stints at KING-AM & FM/Seattle. MAINSTREAM MONITOR
* WNUA/Chicago picks Bob O’Connor as -

KIIS-FM, KKBT-FM, and PD and Jeff Spector as GSM. DEBUT 40* !

KLAC-AM., * “Niche-29” debuts on KMPC-FM/L.A., with
Sam Bellamy as PD.
. * PD David Shakes makes the Leap o’ the Week
Sky Walker from KSND/Eugene, OR to WTIC-FM/Hartford.

MONITOR RHYTHMIC 33*-22*!

Stephen Godofsky is « Todd Pettengill is promoted to PD of
named GM for Patterson’s six Savannah, GA WFLY-FM/Albany. Cnew/ % CW%&

E WBZZ/Pittsburgh
Hlll"bl%, Pt- 2 * AC KXRX/San Jcse becomes CHR KHTT, with KMXV/ Kansas clty

OM duties covered by KSJO/San Jose OM/PD

* Urban AC WFXC & WFXK/Raleigh pick up Lee Ro .
, : . y Hansen.
Tom Joyner’s syndicated morning show. Conse- « Steve Schy is selected as KOAX/Dallas OM. WZEE/ Madlson
Quientiiironin Syl driver Eyaioung| movesito * Cat Simon leaps up to OM chair at KYST/Houston. i
afternoons, Brian Scott moves from afternoons « Sherman Cthn cphosen KHYT/Tucson PD. KPSV Palm Spnngs

to middays, and middayer Jaye Thomas exits. « Hugh Surrett accepts the KMET/L.A. MD gig. KHTT/TUISa
« Comedian Arnez J joins the*"Home Team" for

mornings at WGCI/Chicago. v KCHX/ Odessa
and more!

WJMN/Boston 43x

* Classical WFMT/Chicago interim PD Dennis
Moore gets the official nod as PD. « WNBC/NY goes CHR with Bob Pittman as PD.
* WPGU/Champaign, IL Ops. Mgr. Ben Pon- = Norm Winer moves to afternoons at KSAN/SF.

B0 i, I * [ra Fistell joins the airstaff of KABC/L.A. I

* KSMB/ Lafayette, LA Bobby Novosad steps
down from PD to concentrate on his morning

show. Il_:ormer K;/|C)L/Lafayette, LA PD/morning TESTRA C " WPOW/Mlaml 25X
driver Larry Le Blanc is now PD. stations: -AM, WCHY-A

- WWIN/Baltimore morning show cohost J.¢ & FM, WAEV-FM, WLVH-FM, and KPRR/EI Paso 29x
Jordan is the new MD/middayer at WERQ/Balti- WYKZ-FM. KBOS/Fresno 30x
more replacing Coka. y k

* WBHT/Wilkes-Barre adds consultant Bill Ri- Robbins Entertainment taps KG Gl/R|VerS|de 25)(
chards; Aaron Roberts is named acting PD. Heidi Jo Spiegel as Sr. VP/Promotion KUKS/Denver 54x

effective September 10. WFLZ/Tampa 31 X

’ WZJM/ Cleveland 24x
WGTZ/Dayton 30x

DID YOU SEE 'TODAY ? WDJX/ Louisville 27x

Now you can see Radio’s industry headlines, station trades, and Street KH KS/ Dallas 20X
Talk delivered daily via fax, Monday through Friday for just $10* a KKFR/Phoenix 20x
month! Plus, you’ll have personal password access to R&R ONLINE
and get same-day coverage of industry events, breaking ratings results,
and group owner listings updated daily.

Call R&R at (310) 788-1625 to sign up for your free trial offer. s

*R&R Subscribers Only
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Rock Benefits From GHR’s Balance

I Great songs contribute to the rise of mainstream rock ’n’ roll bands

Is mainstream rock getting a higher profile at Pop radio

these days?

Thanks to an improved balance
at CHR/Pop and Hot AC, a hand-
i ful of guitar-
driven rock sin-
gles are current-
ly climbing (or
have climbed)
into the upper
reaches of the
pop charts.
Records that
have made the
journey include
Matchbex 20's
“Push.”  the
Wallflowers™ “One Headlight™
and “The Difference.” and Third
Eye Blind's “Semi-Charmed
Life.” Callout scores also reflect
the interest, with “Semi-Charmed
Life” and Tonic’s *If You Could
Only See” ranking in the top 10,
according to R&R’s Callout
America.

Rock has always remained a
staple at Pop radio. What's differ-
ent in the past month or so is that
the records are working in high
rotation along with singles from
the Backstreet Boys. the Spice
Girls. Will Smith, and Hanson.
The change also is evident when
looking back at the kinds of art-
ists who dominated the CHR/Pop
chart at the beginning of the year.
Toni Braxton, En Vogue, Savage
Garden. Spice Girls. and Celine
Dion led the charge. with an oc-
casional Wallflowers (“One
Headlight) thrown in for good
measure.

Straight-Ahead
Rock Rules

Universal Sr. VP/Promotion
Steve Leeds says it’s not surpris-
ing that straight-ahead rock 'n’ roll

@

I sort of use the top
20 as a filter, the
point where | take a
closer look at some
records. My listeners
will allow me to
make rhythmic
mistakes. They will
not, however, let me

make rock mistakes.
—Rob Roberts

Steve Leeds

is working at mainstream CHR
and Hot AC these days. In fact,
Pop radio first broke Universal
rock band Sister Hazel, whose
debut single hit No. | at Hot AC
and climbed into the top 10 at
CHR/Pop.

“The bands are where the great
songs are coming from,” says
Leeds. “Radio is leaning more
pop. which bodes well for songs
that come from singer-songwriters
and musicians. With the downturn
of grunge, A&R and radio are
looking elsewhere for songs. Dis-
posable. rhythmic songs are al-
ways going to be there, but I think
people are beginning to look for
something with a little more sub-
stance to it.”

Elektra VP/Promotion Bill
Pfordresher agrees that pop radio
is back in balance, thus the rise in
mainstream rock records at CHR/
Pop and Hot AC. “A lot of these
bands are finding their way onto
the pop charts because the top 40
world wants to identify and em-
brace some-
thing their lis-
teners are inter-
ested in hearing.

“Variety is why

Top 40 has
come back as
strong as it has.
Stations aren’t
afraid to play
the Spice Girls
and Third Eye
Blind. They are
ready to embrace a new artist like
Meredith Brooks or play a Will
Smith song from a hit movie.”

That success. however, came
from building a strong base at Al-
ternative, Active Rock, AdultAl-
ternative. and Rock. Comment-
ing on Third Eye Blind, Pfor-
dresher says, “We actually went
a little earlier to Top 40 with the
group than we first anticipated
because of the growth of the
record and the strength at Alter-
native and Active Rock. You can
imagine how much easier your
job is when you have great call-
out and sales.”

Radio Heeds Listeners’ Call

As for radio, one programmer in
a predominantly rhythmic market
who’s feeling the rock 'n’roll buzz
is CHR/Pop WHYI1/Miami PD
Rob Roberts. “As rhythmically
leaning as Miami is, we can’t take
the stance that we are going to play
only dance records, especially af-

4
Bill Pfordresher

ter looking at the top 20 sales al-
bums in the market and seeing that
seven are rock records. We can’t
play all of the rock records be-
cause some are going to be out of
our reach. But when we can get to
a Third Eye Blind or Matchbox 20
when they are selling like they are,
we're going (o do it.

“1've been listening to the
Matchbox 20 album for about six
months now and thinking in the
back of my mind that when the
time is right. one of those songs is
going to break out, because it’s a
great album. 1f the music is there
and fits the for-
mat. | don’t have
problem with it
just because it
has a rock la-
bel.”

He admits
rock is getting a

higher profile at
his station. "I
think it has to do
more with the
fact that the Rob Roberts
product either wasn’t there or
wasn’t being worked. The search
for these records certainly seems
easier.”

While rhythmic records domi-
nate his playlist, Roberts keeps
trying to find how far he can push
the rock envelope at his station.
The Miami PD gave “One Head-
light™ his best shot before throw-
ing in the towel. “And that was
after 300 spins; we were really
banging it. It wasn’t that it wasn’t
a hit or that the group isn’t via-
ble. It just didn’t meet our audi-
ence’s expectations.”

One programmer with whom he
talks frequently to help gauge the
rock cutoff point is CHR/Pop
KMXV/Kansas City PD Jon
Zellner. “There couldn’t be two
markets that are more diametrical-
ly opposed than
ours. There are
probably 10
records that he
can play and I
can’t and vice
versa, so we've
spent a lot of
time talking
about the mid-
dle group, those
records on the
rock side that
could work for
me and the rhythmic records that
would work for him.”

Roberts also uses the charts as
another measure in determining hit
potential. “I sort of use the top 20

Jon Zellner

'SOUND DECISIONS

@

Radio is leaning more pop, which bodes well
for songs that come from singer-songwriters
and musicians. Disposable, rhythmic songs
are always going to be there, but | think
people are beginning to look for something

with a little more substance to it.
—Steve Leeds

as a filter. the point where I take a
closer look at some records. My
listeners will allow me to make
rhythmic mistakes. They will not,
however, let me make rock mis-
takes. But | need a couple of these
records to separate my La Bouche,
Real McCoy. and No Mercy.”

Not surprisingly, the growing
appeal of mainstream rock is a
boon for many Pop stations, espe-
cially in traditional rock strong-
holds like the Midwest. Observes
Zellner, whose station climbed to
the top of the ratings for the first
time in years. “1'm a little biased,
because we’ve been a rock-lean-
ing station since | got here around
a year-and-a-half ago. But a lot of
the product that’s hot right now is
very guitar-driven. The biggest
records for us currently are from
Third Eye Blind, Duncan Sheik.
Meredith Brooks, Sheryl Crow,
and Sister Hazel. It’s all very rock-
oriented.

“Before 1 arrived. the station
leaned very rhythmic and didn’t do
as well. But Kansas City has al-
ways been a rock "'n’ roll town. You
look at the successful stations in
the market over the past 20 years,
and it comes down to either rock
or country.

“The reason we were able do as
well as we did is because we got a
lot of rock partisans to cume us;
yet we were also able to serve the
mainstream audience that likes to
hear tempo-driven music. We still
play the best of R&B and dance,
but we only play a couple of those
songs an hour because it is enough
to satisfy the people who still like
more rock.”

Could Zellner have achieved his
ratings gain if he didn’t have
blockbuster hits from the afore-
mentioned artists? “That’s a hard
question to answer,” he counters.
“I just don’t know. You could make
the argument that dance is very hot
right now because there are a lot
of successful dance stations and
songs. You could even argue that
most any type of music is hot. It
comes down to what’s best for
your market.”

Achieving Balance

What's best for CHR/Pop
WHTZ (Z100)/New York these
days is much different than what
it was one year ago. A year ago
the station was playing Green Day,
Bush, and No Doubt. That's not
the case anymore. Notes PD Tom
Poleman, “If you add up our top
50 songs. about six of those fall

99

into that rock category. When I
hear great rock records from those
artists, I get excited because we
swmrema== can  balance
| them with the
Backstreet
Boys. Puff Dad-
E | dy. and Will
| Smith. | really
don’t see it as a
trend for more
rock music, be-
cause we just
got out of an ex-
tremely rock
phase. We're
just doing a better job at the for-
mat of maintaining a balance.
“We've worked hard to create
the perception that we are a Pop
radio station again. And every time
we played an alternative rock song.
we feared someone would have the
perception that no change was be-
ing made. It was certainly part of
the game plan to back away from
a lot of the rock product.”

€€

Variety is why Top
40 has come back
as strong as it has.
Stations aren’t
afraid to play the
Spice Girls and

Third Eye Blind.
—Bill Pfordresher

Tom Poleman
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Balance now firmly estab-
lished. Poleman says the best of
the rock crop is rising to the top.
“When we got away from being
an Alternative station and re-
turned to Z100’s roots of being a
balanced Top 40 station. we nev-
er ignored rock music. We just
wanted to make sure we were
playing nothing but the cream of
the crop. If a rock song is a hit,
we’ll play it. The hit factor and
balance are more important is
sues. We don’t want to overdose
on one particular style.”

Poleman also adds another in
teresting wrinkle to mainstream
rock’s recent sales and airplay
growth: “A lot of it is positive
music with an upbeat attitude.
and it’s reacting well with the lis-
teners. 1t's a natural reaction to
all the negativity that was Alter-
native.”
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SOUND DECISIONS

Active Rock’s harder and edgi-
er lean is proving (o be a boon to a
growing number of hard-rock
bands. The latest to start gaining
national notoriety is Virgin quartet
Cellophane, whose gritty “Down”
debut single three weeks ago en-
tered the Active Rock Top 50 and
has continued to climb the chart.

Major market stations reporting
the single include WAAF/Boston,
WYSP/Philadelphia, WIYY/Bal-
timore, WZTA/Miami, WRIF/

geles that you have to move quick-
ly, because if you don’t, somebody
else will. We knew other labels were
beginning to sniff around, so we cut
a deal as quickly as we could.”
From the start Goodwin knew
Active Rock and Rock would be the
jumping off point for the band.
“Even when we signed them about
18 months ago, Active Rock already
was veering away from the more
rhythmic-leaning records and get-
ting harder. We thought that kids

Detroit, WRCX/Chicago, KXXP/
Minneapolis, KSJO/San Jose,
KBPI/Denver, KRX(Q/Sacramen-
to, and KIOZ/San Diego. Rock sta-
tions supporting the track include
WCCC/Hartford, WEBN/Cincin-
nati, and KATT/Oklahoma City.

It’s been an interesting road for
Cellophane. The Los Angeles-
based band’s current lineup almost
never came to be, as bassist Doug
Ardito and drummer Mark Bista-
ny nearly joined Alanis Moris-
sette’s road band. Also, Virgin VP-
GM/A&R Danny Goodwin initial-
ly passed on the band after hearing
its demo and seeing a performance
at the Whiskey in Los Angeles
about a year-and-a-half ago. He and
Virgin President Phil Quartararo,
nevertheless, were coaxed into at-
tending a rehearsal sometime later,
where the band showed marked im-
provement.

Goodwin recalls, “I had all but
written them off, but their manag-
er, John Reese, persevered. When
we saw them at that rehearsal, [ was
struck by how much better they
were; I was taken by the presence
of the lead singer and the general
tightness of the band.”

With a thumbs up from Quart-
araro in hand as well, Goodwin
started courting the band. “It’s so
incredibly competitive in Los An-

Cellophane

who dug heavy sounds were going
to dig this”

To lay the groundwork at Rock ra-
dio, VP/Promotion Jeffrey Naumann
says the label has been setting up the
album in one way or another for the
better part of *97 — during which
time the band performed with bands
like Rage Against The Machine, L7,
Fluffy, Suicidal Tendencies, and the
Bloodhound Gang. Cellophane,
which is currently on tour with the

Active Rock Wrapped Up In Cellophane’s ‘Down’

Nixons, was also the featured artist on the
1997 ESPN Extreme Sports Events tour.

“We wanted to give them along time
to get their chops down [performing
live] and build a following before we
went to radio,” says Naumann. “We
know it’s not the best time to release a
new band. but they’ve recorded an ex-
ceptional album that we believe can
stand with the superstars.”

Naumann also is encouraged by
how Rock radio has shaped. “Now that
grunge has come and gone at Alterna-

tive, bands like Cellophane
| are what Active Rock is all
about,” he says. “Right now
1 the band is pretty much im-
aged as a hard-rock band, but
we think we eventually will
get Alternative interested
much in the same way the
format played Korn.”

As for radio, WMMS PD
Bob Neumann likes what
| he hears in Cellophane. “I
was drawn to the record be-
~ & cause I felt it had enough of
an edgy, new sound, yet also
had an adult appeal that’s
important for this station.
I’m able to please both the
older and younger demos.”

He also agrees that “Down” fits
perfectly with where Active Rock is
heading musically. “There has been
a big separation between Alternative
and Active Rock. Alternative seems
to be moving toward the more pop
alternative records, where we’ve
been more focused on hard rockin’
stuff. And the listeners seem to be
digging it”

Cellophane’s self-titled debut al-
bum was released on August 12.

Radiohead Rocks EMD Gonvention

Radiohead recently treated EMI Music Distribution conventioneers to a special
show after the band'’s Vancouver gig. Shown (I-r) are VP/Marketing Steve Rosen-
blatt, Radiohead’s Phil Selway and Jonny Greenwood, EMIMD Exec. VP Liz
Heller, Radiohead’s Ed O'Brien, EMIMD President Gary Gersh and Sr. VP/GM
Lou Mann, Radiohead’s Thom Yorke and Colin Greenwood, and VP/Tour Mar-
keting & Artist Development Rob Gordon.

Music News & Views

Mattel Miffed Over Aqua’s
‘Barbie Girl’

The Danish group Aqua is
causing a stir in places other ﬁ
than radio with its dance hit, .
“Barbie Girl” It seems lawyers
for Mattel — which manutac-
turers and retains the rights to
Barbie and Ken dolls — aren’t
too thrilled about the sugges-
tive, tongue-in-cheek lyrics of
the song. “Trademark infringe-
ment” is what they are claim-
ing, according to various published reports, even though
MCA has already printed a disciaimer on the package
for the single that says the track hasn’t been sanctioned
by Mattel. Meantime, the track continues to climb the
CHR/Pop charts. MCA released the album Aquarium
on September 9.

Grammys Back At Radio City

New York’s Radio City Music Hall will be the site once
again of the 40th annual Grammy Awards to be held on
February 28, 1998. Last year's event was held in the
20,000-seat Madison Square Garden. It's the second
year in a row the Big Apple has hosted the premier music
awards event.

Aqua

Net Bow For Duran’s
- ‘Barbarella’

Capitol Records has put “Electric Barbarella,” the
lead single from Duran Du-
ran's new album Medazza-
land, on sale on the Internet
(hollywoodandvine.com/
duranduran). A full-length
version of the single — which
will be released on the web
before the actual October 14
retail street date — is available
for download for 99 cents, and
the Internet-only version is $1.99.

Joe Isgro has slated October 14 as the street date
for Urban Rhapsody, superfreak Rick James’ first al-
bum in nine years, which is being released on the former
indie promotion guru’s newly relaunched label, Private
I. James, who will give a special preview concert at the
House Of Blues/Los Angeles on September 29, begins
a national tour on October 3 in Indianapolis.

Tour news: k.d. lang begins an extensive North Amer-
ican tour on September 15 in Portland ... Former Jam
and Style Council leader Paul Weller starts a 10-city
tour of North America beginning September 25 inWash-
ington ... Teen pop group the Backstreet Boys kick off
their first U.S. tour in their hometown of Orlando on Sep-
tember 21 ... Former Minuteman Mike Watt begins a
national tour on October 7 in Sacramento in support of
his rock opera Contemplating The Engine Room.

Asides: A four-CD boxed set from AC/DC titled Bon-
fire — honoring the group’s original vocalist Bon Scott
— will be released on November 11. The set includes
a previously unreleased, promo-only, live studio album,;
a live album from the movie Let There Be Rock; anoth-
er CD of unreleased material; and the album Back In
Black ... Alterna-pop singer Poe has begun work on
her next album, slated for release in early '98 ... The
Foo Fighters guitarist Pat Smear has left the group
and is being replaced by former Scream member Franz
Stahl ... Warner has pushed back the release date for
the reunited Jane's Addiction album to November 4.
The group will also include another new song on the
disc titled “So What?”

Lastly, Derek Taylor, the Beatles’ press officer for
over 30 years, died after a long battie with cancer. He
was 65. In addition to his work with the Fab Four, Tay-
lor also co-founded the Monterey International Pop Fes-
tival in 1967, was a VP at Warner in the late-'70s, and
was a publicist who represented the Byrds, the Beach
Boys, and Paul Revere & The Raiders.

Duran Duran
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New this week including:
' SEPTEMBER .
.H ARTIST OF THE MONTH WRVW/Nashville
mez® STORYTELLLERS 9/19 WKQI/Detroit
. . WFLZ/T
From the new album The Big Picture KKRZ/PaI:IPa 4
in stores September 23rd .
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PRODUCED BY CHRIS THOMAS MANAGEMENT: JOHN REID © 1997 POLYGRAM RECORDS, INC., MANUFACTURED AND
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“STILL WATERS (RUN DEEP)”

the new single

from the GOLD album STILL WATERS

Add Date

this WEEK!!!

9/9 The Rosie O'Donnell Show
9/10 Barbara Walters/The View
9/11 David Letterman Airing

Produced by Russ Titleman, Barry Gibb, Maurice Gibb, Robin Gibb. Management: Left Bank Oryanization ©1987 Polydor
Lid. (UK). Manufactured and Marketed by AZM Asseciated Lakels, a division of A& Records.
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R&R's exclusive sub-chart combining airplay from Hot AC, Alternative, Adulf Alternative, and CHR/Pop

— TOTAL PLAYS —

Steve Gallagher

Lw TW ARTIST TITLE LABEL(S, ™ LW STAWOJQ/IADDS
@ THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1242 1217 29/0 , i3 . :
_ As its music is becoming almost disposable, Pop/
SISTER HAZEL All For You (Universal) 1213 1253 29/0 Alternative Hot AC is currently at a crossroads. We
SARAH MCLACHLAN Building A Mystery (Arista) 1207 1232  32/0 don’t know who the format’s stars are anymore. Big
names like Eric Clapton, Melissa Etheridge, and
© TONIC If You Could Only See (Polydor/A&M) 1175 1077 2970 ERTE & The DI Faven't Fad 'sevgsiit -
© MATCHBOX 20 Push (Lava/Atiantic) 1147 1087 287 Wh”fe, and we wonder who makes up the base of
@ PAULA COLE | Don't Want To Wait (imago/WB) 1020 929 30 B o
, ) In the last 18 months we’ve had the plethora of
o JEWEL Foolish Games (Atlantic) 1002 947 2770 Alanis Morissette sound alikes, where one rather
© SUGAR RAY Fly (Lava/Atlantic) 993 850 27/0 large Pop/Alternative Hot AC segment is angry white
! N == irls. Perhaps we’re simply just going through
0 @ MIGHTY MIGHTY BOSSTONES The Impression... BigRighercury) 813 812 26/1 T P el Bl sl
s 1o WALLFLOWERS The Difference (Interscope) 772 910 240 It's a good time for artists like the Wallflowers, Dave Matthews Band,
1 11 OMC How Bizarre (Huh!/Mercury) 769 801 2170 and Verve Pipe because they don’t have competition from the big
. Pop/Alternative Hot AC stars. It would be hard for some of these acts
s @ FIONAAPPLE Criminal (Work) 760 678 301 to crack through if Hootie and Melissa had product out. We're in
13 13 VERVE PIPE The Freshmen (RCA) 638 737 1810 transition, redefining ourselves, and trying to figure out where this is
» @ SMASH MOUTH Walkin' On The Sun (Interscope) 634 424 2506 all going. | g
In the early-80s, Michael Jackson changed music just like the Bee
1015 DAVE MATTHEWS BAND Crash Into Me (RCA) 614 706  20/0 Gees did with disco and the Beatles did with the music of the '60s.
e @ LIVE Turn My Head (Radioactive) 603 560 251 Hootie & The Blowfish really changed music in the ‘90s. But'when
/' SHERYL CROW A Change Would Do You Good (A&V) 595 655 17/ e ot ukind S akls knoga Al s Repetiint,
12 12 SHAWN COLVIN Sunny Came Home (Columbia) 591 746 22/0
) Steve Gallagher is General Manager/Program Director for WXLO/
s 1¢ 10,000 MANIACS More Than This (Geffen) 464 668 18/0 Worcester, MA.
@ DUNCAN SHEIK She Runs Away (Atlantic) 425 380 20/3
‘ ' ) ) Forward-thinking executives lend their perspectives about m
This sub-chart is ranked by total plays and combined from the custom chart function on Pop/Alternative music and formatics each week. s

R&R ONLINE. © 1997, R&R inc.

New & Active Contributing Stations

BLUES TRAVELER Most Precarious (A&M) SUBLIME Wrong Way (Gasoline Alley/MCA) KAMX/Austin, TX (HAC) WLIR/Long Island, NY (Al) WDCG/Raleigh, NC (CHR/P)
Total Plays: 367 Total Stations 18, Adds: 0 Total Plays: 221, Total Stations: 8, Adds. 0 WBMX/Boston, MA (HAC) KYSR/Los Angeles, CA (HAC) K220/Sacramento, CA (HAC)
. WLNK/Charlotte, NC (HAC) WPLL/Miami, FL (HAC) KENZ/Salt Lake City, UT (AA)
SNEAKER PIMPS 6 Underground (Virgin TEXAS Say What You Want (Mercury) ! .
Total Plays: 358, Totas Stations: 14 Adgs 0 Mg Total Plays 22, Tt Saions: 13 Adds(l v WTMX/Chicago, IL (HAC) K0S0/Modesto, CA (HAC) KFMB/San Diego, CA (HAC)
KDGE/Dallas, TX (Alt) WNSR/New York, NY (HAC) KLLC/San Francisco, CA (HAC)
FOREST FOR THE TREES Dream (DreamWorks/Geffen) | CHUMBAWAMBA Tubthumping (Republic/Universal) KALC/Denver, CO (HAC) WPTE/MNorfolk, VA (HAC) KRUZ/Santa Barbara, CA (HAC)
Total Plays: 236, Total Stations: 11, Adds' 3 Total Plays: 221, Total Stations: 9, Adds: 3 KXPK/Denver, CO (AA) KTNP/Omaha, NE (HAC) WVRV/St. Louis, MO (AA)
. . _ WPLT/Deroit, Mi (Alt) WSHE/Orlando, FL {HAC) WHPT/Tampa, FL (AA)
IMANI COPPOLA Legend Of A Cowgirl (Columbia) | SUNDAYS Sumsmemme (DGC/Geffen) KVSR/Fresno, CA (HAC) WPLY Philadelphia, PA (Alt) WMTX/Tampa, FL (HAC)
Total Piays' 229. Total Stations: 9, Adds: 1 Total Plays: 215, Total Stations: 13, Adds: 1 WJBX/FL. Myers, FL (AA) KZON/Phoenix, AZ (All) WXLOMorcester, MA (HAC)
TOAD THE WET SPROCKET Crazy Life (Columbia) =~ PEACH UNION On My Own (Epic) WKZL/Greenshoro, NC (HAC) KZZP/Phoenix, AZ (HAC) B
Total Plays' 223, Total Stations: 8, Adds: 1 Total Plays: 167. Total Stations: 8, Adds: 0 KMXB/Las Vegas, NV (HAC) KBBT/Portiand, OR (HAC) 34 Total Stations
Songs ranked by total plays HAC-Hat AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop

MAKE THAT ‘RADIO | DJWNAAT...

INVEST IN RADIO’S FUTURE

) BY ATTENDING THE

I JT(*)?I‘:N 121H ANNUAL BAYLISS MEDIA ROAST.
1]\3415]‘5‘1()]“1{48 %O AST Merge with hundreds of the broadcast industry’s most :
influential owners, brokers, bankers and advertisers :

__J when we grill radio entrepreneur

WEDNESDAY extraordinaire, Scott Ginsburg.

F a O Ct 2 9 Monies raised are distributed to

£ today’s radio students

RSVP By WALDORF-ASTORIA

OCTOBER 10, 1997 studying to become

NEW YORK

BLACK TiE— FORMAL tomorrow’s industry leaders.

INDIVIDUAL SEATS: $375
CORPORATE TABLE FOR 10: $3,750

PROCEEDS TO: Tl JOHN BAYLISS BROADCAST FOUNDATION SCHOLARSHIP FUND

Scorr : 3 :
GINSBURG 1 ' % For more information, e-mail or call Kit Hunter Franke

EVERGREEN MEDIA 8 - e-mail: baylissroast@kagan.com (408) 624-1536
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| BELIEVE

An Artist For All Formats!

Brian Phillips 99X: “Brilliant...Jai’s
voice is from another world.”

Dan Kieley, KIlIS: “Absolutely stunning
performance at LA showcase!
‘| Believe’ will be a song for all demos
and formats.”

Louis Kaplan, KLLC: “Every song we
add meets a prerequisite that it have a
special sound, and this is a special
record!”

At Pop Alternative, Alternative And
Adult Alternative Now!

CHR/Pop 9/29.
Hot AC 10/6.

TRILLS AND THE DESOLATE VOIGE OF A FALLEN ANﬁﬂ_.’f-Mﬂnnv MAKER, APRIL 1397

™M
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WARNING:

ITIS ILLEGAL AND
MORALLY UNACCEPTABLE
T0 CUT THIS OUT AND
HANG IT IN YOUR OFFICE.

As if that is going to stop you.

the first single from the
new album medazzaland




September 12, 1997 R&R ® 45

CONTEMPORARY HIT RADIO

Proof In The Numbers

heck out the consistent numbers that are proof of
WXKS/Boston's ongoing success. Arbitron numbers
are 6-10am, Monday-Friday.

Morning Ratings Sealed With A Kiss

4-Book

ini P i P i SU '96 FA'96  WI'97  SP'97  Average

] Defining success with WXKS/Boston morning driver Matt Siegel g

P12+(#3) 6.5 6.6 6.2 6.5 6.5

When I was a student of radio growing up in the Boston Between that stroke of luck and the Cume(#2) 367,000 370,600 354,000 369,400 3€5,300

area, the legendary WXKS (Kiss 108) taught me about many ~show being funny. we've been able P18-34 (#2) 125 13.0 106 127 122

of the basic and important elements that make up any great '© Strike an emotional chord with Cume(#2) 212,900 214200 180,400 202,700 2(2,600

. . g our audience throughout the years.

CHR. One of thqse basics I am an undying advocate of is hav- Staying interesting and topical W18-34(#1) 17.1 19.2 16.4 203 18.3

ing a great morning show. seems to come naturally to Siegel Cume(#1) 133700 145,600 135800 129,400 136,100
. . . and his co-hosts. With a staff of

Ki§s. 108 is wide}y recognized flccomplished this by.revea'lmg his e LIl e iy P25-54(#3) 7.2 75 7.4 7.0 7.3

for hiring and keeping one of the  innermost thoughts, discussing per- ¢4, prep. “Usually when I'm Cume(#2) 210,600 211,100 220,200 206,500 22,100

most talented anrstaffs of any sta- Eor}al strlrfle, an(: driYing to work, I.think, ‘I can't W25-5401) o5 105 o8 109 00
tion in any format in the country. eing  honest  pejieve I'm late again, and I'm sure

That certainly holds true for morn- with his listeners. glad | have a long-term contract. Cume(#1) 129,500 135,800 145,500 137,400 1Z7,100

ing driver Matt Siegel, who has
been with the station since 1981.
Siegel has helped the station earn
ratings and revenue. which in turn
has given him success and respect
and also put a few bucks in his
pocket.

Since 1986, the *“Matty-In-The-
Morning” show has held down the
No. I slot among women ages 18-
49 in Boston morning drive. At Kiss
108, teamwork is the name of the
game, and Siegel has assembled a
multitalented staff that includes
producer Corinne Hatcher, book-
er Jody Charles. best friend and
news anchor Bill Costa. traffic re-
porter with a female point of view
Sue Tabb, and comic writer Jim-
my del Ponte.

This week we go unplugged with
Siegel and explore his morning
show’s phenomenal success.

Building Emotional
Connection

Something I've found after
many interviews with successful
morning show hosts and consult-
ants is that one area most feel is
crucial for ongoing success is
building an emotional connection
with the audience. Matt Siegel has

An example of
Siegel’s emo-
tional bonding
with his audience
| was made during
& the births, of each
of his four chil-
dren. He made it
a point to be sure
he was on the air
the day after each
of them was born so that Kiss 108
listeners were brought in on all the
details and could share his emotion-
al and sometimes humorous mo-
ments. Siegel also opened up to lis-
teners on the details of his two di-
vorces in the past 16 years.

“I didn’t go on the air like an id-
iot and make a big deal about my
divorces. I wasn’t proud of that; it
kind of came out. When my father
died, I got the call when I was on
the air. We didn’t have any choice
except to announce what had hap-
pened: I didn’t know how else to
play it. I had my newsman an-
nounce it, and unexpectedly I re-
ceived all these wonderful condo-
lence cards from hundreds of peo-
ple I had never met. Letting listen-
ers in on my personal life was nev-
er planned, it just sort of happened.

Matt Siegel

Each year WXKS/Boston morning host Matt Siegel embarks on the ‘Mat-
ty World Tour” where he visits local towns to reach out and meet Kiss
listeners. Here'’s Matty learning the finer side of working for the circus.

That’s pretty much my thoughts on
most days.

“We have a great staff that does
terrific work. I’m more of a reac-
tive kind of comic — I could never
do stand-up. I’'m not a good writer,
but I'm pretty good at kind of wing-
ing it, and I feel like I'm a good
interviewer. I really try to feed off
of people around me. That’s why
I'm a really bad person to interview

A
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108fm

for people who are just breaking
into the business. because I can't
give any of the standard answers.

“Luckily as a man, I'm pretty
shallow. Most of the superficial
things that float by caich my inter-
est. | have no interest in that baby-
boomer shit. None. NBC anchor
Jane Pauley was in town giving a
speech. and she said. *Never listen
to Oldies radio.” Her point being.
don't live in the past. It's not a
stretch for me to talk about what’s
going on right now.”

A Loose Attitude

Don’t expect Siegel to grumble
about getting up at 4am every
morning for the last 16 years. “I
can’t say to the people who read
this column, ‘Yeah, it’s fun, but
it’s really work. You have to wake
up at four in the morning, prepare,
and radio is hell.” That just hasn’t
been my experience. My experi-
ence has been the harder I work
at it, the worse I am. The looser
and funnier I am, the better I am.

“I’ve had more than one PD and
GM try to convince me to go out
and drink myself silly the night
before because they thought I was
really funny when I was hung
over. I'm not advocating public
drunkenness. it’s just that either
it’'s funny or it’s not. One thing
that Howard Stern proved to the
world of radio is that mechanics
is all bullshit. All those consult-
ants for all those years that taught
you how to do a time check and
how to do the weather every 10
minutes because that’s what peo-

ple wanted,
bullshit.”

Something else that annoys Sie-
gel is patronizing listeners. “l al-
ways come back to the Halloween
example: Did you ever notice on
Halloween that radio personalities
always say, ‘Hey, now remember.
it’s Halloween, so be careful.’ It’s
like ‘Oh, sorry. I was going to run
over the little shit.” You know what
I mean? It’s patronizing, and it’s
plain bad radio.

“If you go on the air and you say
the opposite of what everybody else
is saying, whatever it 1s — paradox-
ical or ironic for the sake of a joke
— that’s a compliment to your au-
dience because you're telling them,
‘I know you're going to get this. it’s
a joke.

“Also. for some reason the lunch-
time request hour is very popular
in this town. and a number of sta-
tions do it. Every day they play that
phony, ‘We're at a party’ sound ef-
fect. Now do listeners really think
there’s a party. especially with the
same exact party noise and clink-
ing every day for years? Then. they
have people call with requests, and
there’s no joke. there’s no anything.
They say, ‘Hey, where are you call-
ing from? Hey, great. What are you
doing? How are things at work?
What would you like to hear?” Now,
how awful must your life be to care
about what this listener is doing in
Boston and what they may be hav-
ing for lunch? I don’t get that on
the radio.”

Keys To Longevity

How does a morning personali-
ty in the No. 10 market manage to
stay ahead of 20 other viable sta-
tions? “Well. I can’t read a map
very well,” says Siegel. “l have a
fear of the open highway. don’t
have the desire to go, and I really
like the city. [ keep getting married
and divorced and married and di-
vorced and leaving kids every-
where, so I really have alot of roots
here.

“I think the show is successful
because it’s funny, and somehow
we’'ve been able to keep our edge.
Part of the reason it works so well
is my personal life has been the

you know, it’s

antithesis of my career. Whereas
my career has been very steady, my
personal life has been all over the
place, and over the years I devel-
oped the ability to tell the stories
in a funny way. With a target of
women rather than men at Kiss, our
show works even better because
most of the comedy comes from
everyday life. Listeners seem to
find my life amusing, and if T ever
had a stable couple of years, I'd
probably lose my act.”

When my father died,
I got the call when |
was on the air. We
didn’t have any choice
except to announce
what had happened;
I didn’t know how
else to play it.

£

Siegel remembers something
that, in the grand scheme of things.
may have seemed insignificant. but
that has continued to play an im-
portant role in his on-air develop-
ment. “When | started 16 years ago,
I got a call at 6:20 in the morning
— it was probably the last time a
PD called me while I was on the
air. It was Sonny Joe White, and he
said, ‘You’re not having enough
fun.” He was dead serious!

“That’s what pops intoc my head
every now and again when [ start
taking things too seriously. The
bottom line is, it’s a fun, comedy-
driven show. I'm not saying that |
haven’t lost it and yelled at people
and done all those stupid things
morning hosts do. but for the most
part we try to remember tc have fun
and fool around. We have an excel-
lent staff, and we just make each
other laugh. The ratings seem to
indicate the listeners are enjoying
it, too.”

CHR Asst. Editor Jay Levy contrib-
uted to this column



| EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES SEPTEMBER 12, 1997

CatLout Americae SONG selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of August 18-24.

CaLLouTr AMERICAe

'HR/P

s .. ... | HOt Scores
ARTIST TITLE LABEL(S) W LW 2w 3w FAMILIARITY ~ BURN By Tony Novia
SUGAR RAY Fly (Lava/Atiantic) 39 —  —  —  635% 10.0% | Y ccen e oot ety
LEANN RIMES How Do | Live (Curb) 389 392 —  —  67.4% 10.9% | <= Oneofthecool things about Call-
PUFF DADDY & FAITH EVANS /112 I Be Missing You (Bad Boy/Aristz) 3.88  3.84  3.76  3.75  80.4% 23.7% | s e tte AC. kot e ey
WILL SMITH Men In Black (Columbia) 3.88 3.84 392 392 88.2% 24.2% | Altemaive and even AC. Consultant
VERVE PIPE The Freshmen (RCA) 3.86 376 3.85 3.91 T2.2% 22.0% | icnevry weck mt oo
JEWEL Foolish Games (Atiantic) ] 3.85 3.89 375 3.87 725% 16.2% | out America has shown songs hav-
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 378 375 3.81 381 B87.4% 20.2% | e oo et you noukdnt
MATCHBOX 20 Push (Lava/Atiantic) 370 370 372 3.73 73.2% 18.4% | eppealing songs with the charts of
TONIC if You Could Only See (Polydor/AGM) 359 3.61 3.65 370 60.9% 15.5% |wneo (6o Rariss wre
DAVE MATTHEWS BAND Crash Into Me (RCA) 352 347 352 3.64 633% 20.3% | (Star 94)/Atanta, WFLZ/Tampa,
SPICE GIRLS 2 Become 1 (Virgin) 352 371 369 371 76.6% 24.6% | Chiout Ameriens demograph-
ALLURE All Cried Out (Crave) 3.47 3.40 3.42 3.46 42 5% 8¥97°/o ic numbers yield very valuable infor-

n—— — o mation on if and/or how a song

BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive)_3.47 352 348 3.56 67.4% 20.5% | should be dayparted. For the first

OMC How Bizarre (Huh!/Mercury) 345 333 3.36 3.56 B82.1% 35.5% | time. there s clear information on
SARAH MCLACHLAN Building A Mystery (Arista) 345 342 338 —  583% 18.0% | ime s wroapbes forday
SISTER HAZEL All For You (Universal) 345 351 348 348 73.7% 23.7% |pulledanmign

98 DEGREES Invisible Man (Motown) 3.4 362 342 3.63 49.8% 13.5% | andmaioma e Supas Ry onne
MEREDITH BROOKS Bitch (Capitol) 344 358 355 358 B87.4% 37.0% | (Atiantic)uses massive videoandra-
MIGHTY MIGHTY BOSSTONES The Impression... Big RigMercury) 3.44 357  3.67  3.66  51.0% 15.2% | ‘jmoei e ity e
WALLFLOWERS The Difference (Interscope) 343 344 352 361 62.8% 225% | siot with its 399 favorability score.
ROBYN Do You Know (What It Takes) (RCA) 334 337 348 350 T1.3% 30.9% | o irry ey mong vor
PAULA COLE | Don’t Want To Wait (/mago/WB) 3.33 3 51 339 3.36 53.9% 12.8% |“19. ,

MARIAH CAREY Honey (Columbia) 332 317 341 —  501% 17.6% | 17ue kD
SHERYL CROW A Change Would Do You Good (A&M) 315 3.00 311 339 725% 80.2% | You'(Arista) Sugar Ray, Third Eye
MR. PRESIDENT Coco Jamboo (Warer Bros,) 3.06 302 295 3.07 49.5% 18.1% | porteemi-ChamedLife (b
10,000 MANIACS More Than This (Geffen) 298 3.02 298 293 40.6% 14.0% | (RCA), and Will Smith's “Men In
HANSON Where's The Love (Mercury) ~ 2.97 3.35  3.02 3.27 66.4% 31.2% | i 1ot aono the top testes
AQUA Barbie Girl (VCA) B 203 312 —  —  585% 24.9% | & SugarRayLeaw Rimesand il

Smith (tied for second); Jewel's
“Foolish Games” (Atlantic); Puff Dad-
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). dy; and Verve Pipe.

Total familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number-of respondents who said they are tired of hearing the ’ A 25-34. th fi
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston, mong W_ome" - 't,e top five
Buffalo, Long Isfand, New York, Philadelphia, Pittsburgh, Providence, Washington, OC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, | are: Leann Rimes; Will Smith; Verve
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from Pipe; OMC’s “How Bizarre” (Mer-
Callout America after 20 weeks of testing. © 1997, R&R Inc. cury); and Third Eye Blind.

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

e Durable banners for a throw-away price
* UV stabilized plastic won't fade indoors

or outdoors 1-800-231-2417
e Simply fax your logo and color separation Canada 1-800-847-5615
........ information for a free price quote Fax (713) 507-4295




8*-6* Adult Top 40 Monitor
1701 BDS Detections (+268) #1 Airplay Gainer

24*-22* Top 40 Mainstream Monitor

. : 1904 BDS Detections (+232) #10 Airplay Gainer
Tremendous Callout at: Over 4600 Total BDS Detections
STAR 94 7100 WPLJ Over 37 Million Listeners
KYKY WXKS KBBT
WSTW WNSR WALC & g :
WLNK WXXL WBMX ¢« / (/{477 4

WQAL WNKS Z104
WNOK. WWMX WNNK 2o :
WPTE WHPT KALC (AL LA
WMTX KPLZ WPLT

KRBE WKSE R&R CHR/Pop €1
R&R Hot AC @

HERE’S WHAT MAJOR

M

MUSIC FIRST 'MARKET PROGRAMMERS
ARE SAYING ABOUT
Large THEIR CALLOUT ON

“I DON’T WANT TO WAIT”:

“Our callout puts the seal of
approval on a record we already
knew was going to be a hit.”’
Tom Poleman and Cubby Bryant,
Z100/New York (32x)

MUSIC TELEVISION

Add

“Reacting very quickly —
research already very strong
in all female demos.”
Tony Mascaro,
WPLJ/New York (41x)

“Huge callout all demos.’
Brian Douglas,

_ : Q102/Cincinnati (58x)
" i S — . “Performing well in callout for
B many of my clients. Good, steady,
57 forward progress.”

Bill Richards, Consultant

“Consistently strong callout ...
fits STAR 94 perfectly.”
Dan Bowen,

STAR 94/Atlanta (39x)

“Top 3 callout, Top 5 requests,
sales ... What more do you want?
Play the damn record!”
Michael Newman
and Lisa Adams,
KBBT/Portland (64x)

RECORDED & M

MANAGEMENT: CARTER FORMS
et . o) 08




CHETURTOPS

SEPTEMBER 12, 199

EEE— TOTAL PLAYS E— TOTAL

3w W W ™ ARTIST TITLE LABEL(S) ™ LW 2w w STATIONS/ADDS
v+ 1@ THIRD EYE BLIND Semi-Charmed Life (Flektra/EEG) 5713 5565 5875 5733 1210
w « 4« @ JEWEL Foolish Games (Atlantic) 5666 5163 4793 4225 12510
> 2 2 @ BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 5549 5206 5416 5227 122/
« 3 3 @ SPICE GIRLS 2 Become 1 (Virgin) 5257 5177 5324 5094 1220
2 1 1w €@ MATCHBOX 20 Push (Lava/Atlantic) 4510 3869 3746 3411 1713
s 6 s &  WILL SMITH Men In Black (Columbia) 4404 4471 4769 4680 1010
s s 1 @  SISTER HAZEL All For You (Universal) 4306 4044 4364 4309 107/2
s s s @ OMC How Bizarre (Huh!/Mercury) 4242 4233 4780 5170 108/0
79 & 9 ROBYN Do You Know (What It Takes) (RCA) 3736 3984 4188 4348 102/0
w 1w on @  MARIAH CAREY Honey (Columbia) 3733 3638 3543 3258 1220
2 2 1 @ SUGAR RAY Fly (Lava/Atiantic) 3372 2611 2029 1360 125/2
6 7 9 12 HANSON Where's The Love (Mercury) 3267 3876 4463 4600 98/0
1w 7 15 @ 98 DEGREES Invisible Man (Motown) 3115 2890 2876 2694 1011
w 14« 1 @  WALLFLOWERS The Difference (Interscope) 2979 2944 321 2911 10470
9 w0 1 15 MEREDITH BROOKS Bitch (Capitol) 2905 3173 3842 4248 910
5 15 15 )  PUFFDADDY & FAITH EVANS {112 Il Be Missing... (Rad Boy/Arista) 2838 2775 2988 3166 790
12 121 SHAWN COLVIN Sunny Came Home (Columbia) 2833 3220 3606 3822 8610
2 1 13 @  TONIC If You Could Only See (Polydor/A&M) 2826 2581 2639 2445 102/2
2 2 2 @ LEANN RIMES How Do | Live (Curb) 2789 2414 2299 1904 98/7
2 2 19 @ PAULA COLE | Don't Want To Wait (/mago/WB) 2740 2492 2353 2090 1137
5 o 2 @)  SARAH MCLACHLAN Building A Mystery (Arista) 2697 2409 2324 2048 108/7
1w 16 2 @ VERVEPIPE The Freshmen (RCA) 2453 2444 2974 3380 7910
% 25 21 @  AQUA Barbie Girl (MCA) 2430 2426 2270 1844 106/3
17 20 2 2«  MARK MORRISON Return Of The Mack (Atlantic) 2233 23711 2567 2888 750
BREAKER D MIGHTY MIGHTY BOSSTONES The Impression... (Big Righverury) 2220 1922 1048 1699 9572
BREAKER (D PEACH UNION On My Own (Epic) 2213 1764 1376 846 1084
BREAKER 0 BOYZ Il MEN 4 Seasons Of Loneliness (Motown) 2015 1379 655 4 10249
2 19 25 2 MR. PRESIDENT Coco Jamboo (Warner Bros.) 2061 2292 2591 2570 76A
19 21 2 2 DAVE MATTHEWS BAND Crash Into Me (RCA) 2035 2187 2560 2648 7170
s« 2 3 € AMY GRANT Takes A Little Time (A&M) 1655 1501 1450 1307 86/2
— w 3 € ENVOGUE Too Gone, Too Long (Fastiest/EEG) 1619 1319 972 251 99/8
s 3 3 3  AZYET Hard To Say I'm Sorry (LaFace/Arista) 1383 1435 1613 2040 430
23 25 25 3 SHERYL CROW A Change Would Do You Good (A&M) 1360 1597 1794 2198 480
s o 3 @  ALLURE Al Cried Qut (Crave) 1327 1081 945 ™m 69/11
3 3 3% 3 BLESSID UNION OF SOULS | Wanna Be There (Capitol) 1251 1395 1522 1568 42/0
— — & € IMANICOPPOLA Legend Of A Cowgirl (Columbia) 1158 808 505 90 86/16
7 a 3 3 GOD’S PROPERTY Stomp (B-Rite/Interscope) 1088 1005 1222 1162 5310
s 3 3 3 SAMANTHA COLE Happy With You (Universal) 1068 1144 1121 1082 610
s & « @ NOTORIOUS B.I.G. Mo Money Mo Problems (Bad Boy/Arista) 1015 927 789 617 5173
s 37 3 s  HANSON Mmm Bop (Mercury) 906 1044 1107 1257 4710
— — « @ FLEETWOOD MAC Silver Springs (Reprise) 813 645 479 223 65/9
a4 4 4  MONACO What Do You Want From Me? (Polydor/A&M) 810 893 940 921 4/
w4 4 « @ DIANAKING | Say A Little Prayer (Work) 807 802 835 796 391
@  JANET #/Q-TIP & JONI MITCHELL Got ‘Til It's Gone (Virgin) 803 211 — — 60/16
— — s @ BLUES TRAVELER Most Precarious (A&M) 797 601 443 93 46/4
ss 3 4« 4  SPICE GIRLS Say You'll Be There (Virgin) 748 869 1083 1239 417
@ FOREST FOR THE TREES Dream (DreamWorks/Geffen) 704 589 572 449 60/8
42 44 45 4 LIVE Turn My Head (Radioactive) 696 764 875 911 48A
@  ELTON JOHN Something About The Way... (Rocket/AGM Associated) 662 411 157 A4 10/21
@  SMASH MOUTH Walkin' On The Sun (/nterscope) 645 257 88 22 6119

ALLURE All Cried Out (Crave) 1"
BOYZ Il MEN 4 Seasons Of Loneliness (Motown) 9
FLEETWOOD MAGC Silver Springs (Reprise) 9
MOST INCREASED
PLAYS TOTAL
: ARTIST TITLE LABEL(S) IN(?;QXSE
| SUGAR RAY Fly (Lava/Atiantic) +761
+| BOYZ Il MEN 4 Seasons Of Loneliness (Motown) ~ +696
MATCHBOX 20 Push (Lava/Atlantic) +641
JANET {/0-TIP & JONI MITCHELL Got Til it's Gone (Virgin) +592
JEWEL Foolish Games (Atiantic) +503
PEACH UNION On My Own (Epic) +449
SMASH MOUTH Walkin' On The Sun (Interscope)  +388
LEANN RIMES How Do | Live (Curb) +375

BREAKERS.

MIGHTY MIGHTY BOSSTONES
The Impression That | Get (Big Rig/Mercury)

TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART

2220/298 95/2

PEACH UNION
On My Own (Epic)
TOTAL STATIONS/ADDS

108/4

BOYZ Il MEN

4 Seasons Of Loneliness (Motown)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART

2075/696 102/9

TOTAL PLAYSANCREASE

2213/449

CHART

MOST ADDED-

ARTIST TITLE LABEL(S)

ROBYN Show Me Love (RCA) 59
SHAWN COLVIN You And The Mona Lisa (Cofumbia) 39
ROLLING STONES Anybody Seen My Baby? (Virgin) 34
ELTON JOHN Something About... (Rocket/A&M Associated) 21
SMASH MOUTH Walkin’ On The Sun (/nterscope) 19
IMANI COPPOLA Legend Of A Cowgirl (Columbia) 16
JANET {/0-TIP & JONI MITCHELL Got Til It's Gone (Virgin) 16
ELTON JOHN Candle In The Wind '97 (Rocket/AGM Associated) 14

ADDS

IMANI COPPOLA Legend Of A Cowgirl (Columbia) +350
BACKSTREET BOYS Quit Playing Games (With...) (Jive) +343
ROBYN Show Me Love (RCA) +334

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

WALLFLOWERS One Headlight (/nterscope)
SAVAGE GARDEN | Want You (Columbia)
DUNCAN SHEIK Barely Breathing (At/antic)
CARDIGANS Lovefool (Mercury)

WHITE TOWN Your Woman (Chrysalis/EMI)
JEWEL You Were Meant For Me (Atlantic)

EN VOGUE Don't Let Go (Love) (EastWest/EEG)
PAULA COLE Where Have All The Cowboys Gone? (/mago/WB)
NO DOUBT Don't Speak (Trauma/interscope)
MONICA For You I Will (Warner Sunset/Atiantic)

Breakers: Songs registering 2000 plays or more for the first time. Buliets

This chart reflects airplay from September 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker.
130 CHR/Pop reporters. 128 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc.

ded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations Is placed
first. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

Rolling For Adds

with

Roll Like Thunder

ADD DATE SEPT. 15
On Your Desk Now!

WeatherVace

ROIL UFE TUNDER

b=

\ .-I

1-888-SOUPCAN
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INGJ Love You Down (So So Def/Columbia)
Total Plays: 582, Total Stations: 28, Adds: 7

JON BON JOW1 Janie, Don't Take Your Love To Town (Veroury)
Total Flays: 550, Total Stations: 41, Adds: 1

SUBLIME Wrong Way (Gasoline Alley/MCA)
Total Plays: 544, Total Stations: 47, Adds: 4

ROBYN Show Me Love (RCA)
Total Plays: 523, Total Stations: 70, Adds: 59

JOCK JAM Jock Jam (Tommy Boy)
Total Plays: 499, Total Stations: 18, Adds: 1

SNEAKER PIMPS 6 Underground (Virgin)
Total Plays: 484, Total Stations: 33, Adds: 3

FIONA APPLE Criminal (Work)
Total Plays: 480, Total Stations: 35, Adds: 5

DUNCAN SHEIK She Runs Away (Atlantic)
Total Plays: 383, Total Stations: 24, Adds: 2

GINUWINE When Doves Cry (550 Music)
Total Plays: 321, Total Stations: 26. Adds: 1

TEXAS Say What You Want (Mercury)
Total Plays: 296, Total Stations: 31, Adds: 5

LOS UMBRELLOS No Tengo Dinero (Flex/Virgin)
Total Plays: 296, Total Stations: 12, Adds: 1

AALIYAH The One | Gave My Heart To (BackGround/Atiantc)
Total Plays: 263, Total Stations: 26, Adds: 4

DRU HILL Never Make A Promise (/siand)
Total Plays: 220, Total Stations: 19, Adds: 3

LE CLICK Don't Go (Logic)
Total Plays: 193, Total Stations: 17, Adds: 3

REAL MCCOY (If You're Not) I'm Qutta Here! (Arista)
Total Plays: 190, Total Stations: 20, Adds: 1

REFUGEE CAMP ALL-STARS Avenues (Arista)
Total Plays: 177, Total Stations: 24, Adds: 4

CRAVIN’ MELON Sweet Tea (Mercury)
Total Ptays: 166, Total Stations: 6, Adds: 0

TOAD THE WET SPROCKET Crazy Life (Columbia)
Total Plays: 160, Total Stations: 11, Adds: 1

SUNDAYS Summertime (DGC/Geffen)
Total Plays: 152, Total Stations: 23, Adds: 5

BILLIE MYERS Kiss The Rain (Universal)
Total Plays: 148, Total Stations: 14, Adds: 1

Apbbs SEPTEMBER 16

Natalie Cole ?A Smile Like Yours” (Elektra/EEG)

Cynthia “Like A Star” (Timber!/Tommy Boy)
Sheryl Crow “Home"” (A&M)

Kai “Say You'll Stay” (HB)

Moby “James Bond Theme” (Mute/EE()

Duran Duran “Electric Barbarella” (Capitol)

Songs ranked by total plays

L

A HAIR RAISING GOODTIME! — You never know who you're going to run into during a good
ol’ friendly dinner! Left Bank Managements’ Bruce Tenenbaum was out with friends and the
King of boxing promotions came over for snapshot. Flexing for the next round are: (I-r)
Tenenbaum, Don King, Jive's VP/Promo Denise George, and WPLJ/NY MD Tony Mascaro.

EVERYBODY NEEDS A LITTLE OMC — Out of New Zealand and onto almost every darned
station in the country — Including CHR/Pop KKLQ-FM/San Diego! Not bad for a bad boy from
down under. It seems that the only Q106 member in the photo is KKLQ's afternoon guy “Hitman”
(fourth from left). How bizarre...

HAPPY (BELATED) BIRTHDAY Z100! — Hard to believe you're 14 years old already (my they
grow so fast)! The gang, past and present are row by row, having some fun out at 333 Meadow-
lands Pkwy. in Secaucus, are (front I-r): Morning Zoo side-kick Greg T. “The Frat Boy” and
former afternoon man Jack Da Wack; (2nd row, I-r) Original morning show producer Anita
“Bonita” Unterweiser, longtime Z100 Public Service Dir./morning co-host John Bell, former Zoo
news anchor Claire Stevens, current Zoo host Elvis Duran, and Zoo News Dir. Christine Nagy,
(3rd row, I-r) Former Zoo beast (and current WKSS/Hartford wake-up wizard) Ross Brittain,
Zoo beast Jobn “Mr. Leonard” Rio, morning man Elliot Segal, Z100 PD Tom Poleman;, and
(Top) WHTZ's former GM Jeff Dinetz.

ROCKIN’THE HOUSE IN ROCKFORD — 3rd Party came to town and shook the house when
they visited WZOK/Rockford recently. Dressed for partying success with the party gals are:
‘ZOK Morning Man Steve Shannon (i), morning co-host Stephanie Troye (3rd from I), midday
guy Ron Beck (lower right corner), and special disguised guest PD Scott “I'm Batman” Chase!
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Stations and their adds listed alphabetically by market
T
WFLY/Albany, NY WKSE/Buffalo, NY WJET Erie, PA WKSS/Hartford, CT KIIS/Los Angeles, CA | WQGNMNew London, CT | WSPKFou ie, NY | KHTQ/Spokane, WA KISX/Tyler, TX
i B p y
PD: Michael Morgan PD: Sue O'Neil PD/MD Dana Lundon PD: Jay Beau Jones PD: Dan Kieley PD: Jody Morris PD: Stew Schantz PD: Scott Shannon PD: Michael Storm
MD: Ron Williams APD/MD: Dave Universal s S o MD Mike McGowan APD/MD: Tracy Austin APD: Brent McKay MD: Scotty Mac APD: Lyn Danieis MD: Mick Fulgham
SHAWN COLVIN “Wona™ ELTON JOHN “Candhe” MOUTH -wm“ SPICE GIRLS *Say™ 7 IMAN COPPOLA "Legend” MD: Chico M ROBYN “Stiow™ MD: Darrin Tri ROBYN “Show”
ROBYN “Show” TEANN BUMES Ho N0 “Love 2 ENVOGUE “Gone : Ghico Marrero SHARN COLYTH ora” :Damin fnpp ROLLING STONES “Anybody”
o oo . ELTON JOHN “Something™ SHAWN COLVIN “Mona" G iryrrens e FOt BROANDRY HiL s %8 DEGREES Imvsdie
‘Something 3RD PARTY “Love’ L S o %E"L‘ puist m e v SMASH MOUTH “Wakkan
IER “Wanna*
WRQK/Canton, OH i
ouisville,
Ierim PO/APD Todd Downerd | pUK/Eugene, OR Lol KY .
WAEB/Allentown, PA | 10 RounG STOkES “Anyoody KRBE/Houston, TX : C.C. Matthews WSKS/Utica, NY
- Bri WS “Searhiog PO/MD: Barry MacGuire . APD/MD: Karen Rite KHOMMNew Orieans, LA " KZzU/Spokane, WA o J
PD: Brian Check SMASH MOUTH “Wabin™ PD: John Peake aren R pn Bill Thorman WPRO/Providence, RI PD: K PD: Bill Catcher
5 . SMASH “Wakin™ ’ : Ken Hopkins
MD: Chuck McGee OB APD: Scotty Sparks ELTON.JOHN S SOMETHIN FOR._."Shhi” PD: Chris Shebel . MD: Gina Jones
PEACH UNION “Own” FIONAAPELE (CR i MD:’J FLEETWO00 WAL ey SHAWN COLVIN” . MD: John Conner SMASH MOUTH “Walkn™
ROLLING STONES “Anybody™ iy S— 9 mm mﬁh NATALIE HABAN “Found MD: Dave Morris 3 MATCHBOX 20 Push TMARI COPPOY A -Lagend”
7 U e e PN e iy
CHUMBAWAMEA “Tub" BROWN W HILL "Mamma*™ FOREST FOR THE TREES
WSSX/Charleston, SC S ity
PD: Calvin Hicks s Drlailnq CHUMBAWAMEA Tub"
. MD Christine Cross .
KQIZ/Amarillo, TX ST WSTO/Evansville, IN g"ﬁmfﬂny WDBR/Springfield, IL | KWTX/Waco, TX
Pﬂ Eric Stevens ol - PD: Barry Witherspoon " OM: Bili Klaproth PD: Flash Philllps
BACKSTREET BOYS Plopog” FOLLING STONES " Aryboty” my rsp WZYPMuntsville, AL MD Chris Kelly MD: Rik Blade mn Jett Mites
o MD: ;Mlgmm" PO: Bilt West i - WEZBNew Orleans, LA | WHTS/Quad Cities, lA-IL BETERTP. o 00k Al
USHER “Waona F0-TF MD: Chris Callaway PAULA COLE ‘Waf” . . n TORIC “Coukr
FOXY SRONNIRUHLL M mm smnss o™ Y CRUSH “Luve"” PD: Joe Larson OM: Tony Waitekus ELTON JOHN “Cande
Summersne” JOHN “Cande” RO ety SHAWN COLWN “Mona’ MD: Brian Scoft ROBYN"Stow
Sy Mo SNEAKER PIMPS 6~ . :
T0AD THE WET ) BOBYN “Show™
:ﬂimmw WVSR/Charteston, WV T e .
PD: Bill Shahan KHTO/Springfield, MO
ENVOGUE “Gone MCK Fayettoville. AR WMGB/Macon, GA c York. NY %A: Dave Alexander
E'~T°""°"" ~Somettung™ K ayetteville, " . . TZ/New York, : Ray Michaels
I PD: Bo s.,,ym,,,n WZPL/indianapolis, IN ;D Mﬂln?m Gregory PD: Tom Poleman :&.{anéms e PD: Dale 0'Brian
KGOT/Anchorage, AK MD: Mike Chase PD: Tom Gjerdrum et st MD: Cubby Bryant WDCG/Raleigh, NC W COLVIN Vor APD/MD: Ron Ross
SHAWN COLVIN “Mora™ MD: Dave Decker ELTON JOHN“Cande” EORE ST PR THE THEES jUrsany § TDPTY Lo’
OM: Mark Murphy ROB S il i f 1 ot et OM: Brian Burns ELTON JORY “Cande” 3
PD: Paul Walker ROLLING STOHES ryoody Sometnd 1 AR sty PO: Kip Taylor 3 i e
APD:J)!iII Stewart WNKS/Charlotte, NC SHAWN COLVIN “Moria”
g YZ 1l MEN “Seasons™ . g
AT PD.' Brian Bridgman WZEE/Matison, Wi
Mo: P e Crescents PD: Dave "Sky" Walker WNTQ/Syracuse, NY
o ’
WWCK/Flint, MI WYOY/Jal:kgo':l ) MD: Tom Dean WNVZ/Norfolk VA - PD: Tom Mitchel WIFC/Wausau, Wi
PD/MD: Scatt Seipel GM/PO: Dick O"'Neil 80YZ 1N “Sasons ) ' WRFY/Reading, PA MD: Jimemy Oisen PD: Rod Philips
YN “Show" MD: Kevin Vaughan B oo PO: Don London MAC Siter
SHAWN COLVIN “Mora” SUBLIME “Wang" R MD: Jay West PD: Al Burke it o A RO oo
WSTR/Atlanta, GA RoLLRG STES Ay L . 2 o T R MD: Mike Browne e AN
PD: Dan Bowen WZST/Chattanooga, TN MR G USTA TS Har” FOUMGSTONES Aoy |
MD: J.R. Ammons PD/MD: Robin Daniels 5 SMASH MOUTH “Waln™ TONYICSHMANHo¥ i
No Adas SMASH MOUTH "Walkan™
AL SToNEs
JANET FQ-TIP. . - .
) K’d".'(’éﬁ'&'::‘.f,'i. S¢ | wapEacksonile, FL WKHQ/NW Michigan WWLD/Tallahassee, FL| KKRD/Wichita, KS
MD: Jack Kahan AL KBFM/McAllen, TX PO/MD: Ron Prichard WRVQRichmond, VA | PD: Orlando PD: Jack Oliver
WAYV/Atlantic City, NJ ROLNG STNES oy’ APO/MD: Tory Maan OM: Billy Santiago § RS, | PO:Lisa McKay S Co o MD: Craig Hubbard
PD: Tommy Frank JAMIROGUAI Akt ALLURE “Coed APD/MD: Jeff DeWitt 9 IMANI COPPOLA “Lepend” APD/MD Billy Surt AN Gare st cowm o
APD/MD: Paul Kelly WKRQ/Cincinnati, OH EyDaLE G 3RO PARTY "Love” wETRIe o
SUBLIVE “Wrong” Interim PO/MD: Race Tayler HITIELE ELTON JOHN *
18 SMASH MOUTH Wakm™ JAMIROQUAI *Airight” NOTORIOUS B.LG “Money”
1 SHAWN D%vm “Mona™
WXKB/Ft. Myers, FL K0 (kdahoma WF_LZ/TGNP?- FL
WZNY/Augusta, GA o o ot oLy oS S‘.’, o) PO ef Keputy ity
, : " mmy Barreda  Jeff | - Raron R
PD: Bruce Stevers MD: Randy Sherwyn PD: Rich Afoms WAOAMelbourne, FL | 2 &ﬂw":'mg WXLK/Roanoke, VA | WD: Doming g Y
MD: Michael Chase WZJM/Cleveland, OH CEAMA NS o 9 SHAWN COLVIN “Mona” PO: J.T. Daniels Ut OM/PD: Russ Brown % S0 oar
RAOBYN “Show PD: Dave Eubanks ROBYN “Show" 5 BOYZH MEN “Seasons™ 10 Emélmogko'_gw MD LLiTsa Jo Elliott ELTON JOHN “Somethiog™
MD: Action Jackson USHER RONE STONES aytony
e g
%%M TREES "Dream” ROBYN “Show™ : m
. . PD: Tony Banks
KHFI/Austin, TX KISR/Ft. Smith, AR WKFR/Kalamazoo, Mi WMGlI/Terre Haute, IN ;
PD: John Roberts PD/MD: Fred paker PD/MD: Dave Michaels WHYI/Miami, FL E{?KI%OTasht:GI':E PD: Rich O'Brien ”D%&.ﬁﬂgmw
APD/MD: Krash Kefly SHAWN OOLN “Mora* ROV o Aoty PD: Rob Rnh"}, APOMD: eJ J. Morgan MD David Day S oL ora”
13 AOBYN “Show SUNDAYS Sumoerine” REAL MCCOY “Outta* MD Al Chio o w’!{ WPXY/Rochester, NY L. ROBYN “Show”
co TG v uww . ROBYN “Stow" OM: Clarke ingram FIONA APPLE “Crimaal”
ELTON 0 Cande St o APDMD: JJ. s
PD: Scooter B. Stevens i IMANI COPPOLA “Logend ELTON JOHN e
MD Tim McKenna L3 RACHUON Tur”
DIANA KING . : -
WXYV/Baltimore, MD | 5 ASWS™ KMXV/Kansas City, MO e
PD: Dave Ferguson Ao e PD/MD: Jon Zeliner WVKS/Toledo. OH WSTW/Wilmingten, DE
N % ELTON JOHN "C: 2 i
émﬁghr&nmmbn WMEE/Ft. Wayne, IN A KDWB/Minneapos, MN WXXL/Oriando, FL PD: Mike Wheeler ;% u'::'fon:ers
] Wf‘c“&oﬁu””fw OM: Dean McNeil PD/MD: Rob Morris ' OM: Adam Cock APD/MD: _B"I Michaels Rotlxlmsmswm'
PO/MD: Captain Civis Diier PD/MD: Rob ¥ APO/MD: Pete DeGraaft | WZOK/Rockford, IL b S
. APD: Ange Canessa 3 TR IR S SO WELACHLAN Wiy PD: Scotl Chase SRR o SN DL o
WNOK/Columbia, SC 7 AU B’ WWST/Knoxville, TN SHRAH MCLACHLAN Wysiery B - FOMANPRLE Crimeal
PD: Jonathan Rush LT HE R R MD:Jake Edwards sm@mmﬁ REE Dreant iMANI COPPOLALegend
WLSS/Baton Rouge, LA | MD:TJ Mokay B S i
PD/MD: Robert Elfman B ETON SOMA Somaang
S o o A WPST/Trenton, NJ
AN COLI Vo SUDAS Summete’ WYKS/Gainesville, FL ) KPSl/Paim Springs, CA PD: Dave McKay
PD/MD: Jeri Banta WABB/Mobile, AL PD: Mike Keane MD: Andy West )
APD: .Iohn Harlow KSMB/Lafayette, LA PD: Wayne Coy MD: Bobby Sato ] S (SuARECOV oy KFFM/Yakima, WA
YN “Show” PD: Larry LeBlant APD/MD: Darrin Stone U ANETFRTP Got WTCF/Saginaw, MI PD: Jim Allen
WNC)/Columbus, OH ”LL'”“S“"‘EA«?W“"”"“ APD/MD: Sam Diamond 6 Tussy PD: Mark McGill APD: Scary Jerry Kelly
KQXY/Beaumont, TX /Columbus, ROBYN “Show” i ELTON JOHN “Candle” APD/MD: Juli Jay LT
PD: Dale Baird PD: John Dimick e e s SHAWN COLVIN “Mora™ ROBYN Show” 4 FORESTFORMTREMg‘m
MD .Iammer APD/MO: Neal Sharpe SHAWN COLVIN “Mona™ 's'f?(')‘.'fmm " RO o AN st
SUBAR RAY Ry X KRQQ/Tucson, AZ
wécw% “Logend” ESial e i i 3 PD: Tim Richards
o o WSNX/Grand Rapids, MI Wi0Q/Philadelphia, PA APD: Adam Smasher
REFUGEECANP..“Aveues :31:) /-;:I')'"KTM?;V PD: Glenn Kalina MD: Dan (Dino) Nespoli
el MD Jay T . ARLIYAH “Gave”
s blbels i ! WY s e KZHT/Salt Lake City, UT il f—
KHKS/Dallas, TX : Jordan Wals .| PD/MD: Lacy Neff ‘3 PD: Marc Summers WYCR/York, PA
PD: Ed Lambert APD/AMD: Vince D'Ambrosio S masning P MD: Dr. Doug, OM: Rick McCauslin
%xzmlé?:;iems MD: .Iohn Reynolds FEEEO0D WA S SMASH MOLTH Walki ™ EAVOCUE Gone” PD: Davy Crockett
MD: Kenny Vest ol WIXX/Green Bay, Wi KHTT/Tulsa, OK MD:Salyv.
PD: Dan Stone Hing ELTON JOHN “Something”
e o MD: David Burs WBZZ/Pittsburgh, PA POIRD: Cary R
R § B s %%”b‘"f".‘.“ Mi PD: David Edgar® AR
nody Houston WW)MUihaile Beach ¢ N "
WGTZ/Dayton, OH 7 s 2D Nunire Beoch,SC | D: o Cine KKLQ/San Diego, CA
WMRV/Binghamton, NY | OM/PD: Michael Luczak § e MD Wally B. AMY GRANT “Tme” PD: g!ark Todd
PD: Bill Sheridan el e e WD: TamySpices WHOTYoungstown, OH
MD: Louie G. S Wk~ WRHT/Greenville, NC FOLLIGSTONES socy _— WWKZ/Tupelo, MS PO: Tom Pappas
e PD: J.T. Bosch WA e PD/MD: Rick Stevens MD: Mike Thomas
mmm%umu Mamms APD/MD: Gina G'ﬂ_ %mws “Arybody”™ 3 Jgﬂsﬂ FoTP o
RIS T Sy ; KKRZ/Portiand, OR PETHRE Pl e
T o WLKT/Lexington, KY PO: Ken B Y WILSONS “Mondly” ELTON JOHN “Sométhg”
pn Jill Meyer . Ken Benson KRUF/Sh I‘t A INXS "Searching”
o APD/MD: Tommy Austin /Shrevepo
WKMX/Dothan, AL LEMN RIMES NLOAWN WRVW/Nashville, TN mmn Smwunn PDMD G_gty Robinson
PD: Phil Thomas " 5 N .
KZMG/Boise, ID MD: Tim Godwin M"BC/Greenvnlle, SC som Aﬁsrz"-'m- :306¥::|§ °nat::l::n 3 ereamy o
PD: Mike Kasper i PD: Rob Wagman . M GOt ora”
APO/MD: Ed Parreira ROLLING STONES “Anybody™ APO/MD: J. Love MD: Scooter ROLLING STONES “Anybocy”
0l e Seor v ———
ROLLING STORRS oty prire e KFRX/Lincoln, NE AN COCVINMora
;[I)) ,s;:.'ﬁ"m’,',:""“ WERZ/Portsmouth, NH | 130 Total Reporters
R o i OM/PD: Jack O'Brien 130 Current Reporters
. j C0-MD: Jay Michael: |
WXKS/Boston, MA WNKI/Elmira, NY w"‘NK/Hﬂ'mShllfO. PA Py Chriys Tylefa s WNDU/South Bend, IN 128 Current Playlists
PD: John Ivey PD: Bob Quick ROSIOMNO0eS WKCI/New Haven, CT | CO-MD: Chris Tyler PO/MD: Bill Witchll |
(8 David Corey MD: Eric Moon 0 S s KESR/Little Rock, AR | PU: Tony Bristol SAERL o TS Did Not Report, Playlist Frozen (2):
ROLLING STONES “Anybody” nob Showe hor PD: Tom Gallagher ' AP!): Ed Sabatino ROBYN “Show" ROBYN “Show WBLYLong Island, NY
BLES TRAVLER Prcars T o st S oo MD: Jeff McCariney WWHT/Syracuse, NY
ROLLING STONES “Anybody’ ROLLING STONES “Anybaody' No Adds
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m MARKET 445 MARKET dB1
o 0Co! 99.7 WDJX | |Woaxouisvi 20/ ; KJYD/DKiahoma City
WPXY/Rochester, N WDOCG/Raleigh R visville KHFI/Austin : ahoma Ci
wm (716) 2397440 'E (19 8711051 ol et (2 35400 H (512) 474-9283 bk (105 b <27
i o " arreda
Ingram/Rice 1 urns/Taylor Erm— Roberts/Kelly v Y
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
W IW W TW 3W W W Tw W 2W W TW R W 2w W W W w Tw
38 35 53 57 JEWELFoolsh Games 58 52 28 62 SUGAR RAY/Fly 62 68 71 73 SPICE GIRLS/2 Become 1 71 70 7t 70 OMCHow Buzarre 70 70 70 71 SHERYL CROW/A Change Would Do.
47 55 54 56 R.KELLY/I Believe | Can Fly 39 42 28 62 TONICA You Could Only 43 40 59 71 BABYFACE/How Come, How Long 69 71 73 70 WILL SMITHMen in Black 71 71 7t 71 SISTER HAZEL/AIl For You
57 57 5 56 MEREDITH BROOKS/Bitch 47 48 26 61 INDIGO GIRLS/Shame On You 71 64 68 71 PUFF DADDY. /Il Be Missing You 48 61 71 69 JEWELFoolish Games 70 70 70 70 ROBYN/Do You Know (What.)
56 5E 54 56 OMC/Mow Bizarre 33 42 27 60 OMC/How Bizarre 72 76 71 70 WILL SMITHMen tn Black 45 62 70 69 LEANN RIMES/How Dol Live 70 70 70 70 OMC/How Bizarre
56 5% 57 55 THIRG EYE BLIND/Semi-Charmed Life 40 44 23 46 MIGHTY MIGHTY ../The Impression 54 60 61 62 SHAWN COLVIN/Sunny Came Home 44 42 40 57 SPICE GIRLS/2 Become 1 70 70 70 70 THIRD EYE BLIND/Semi-Charmed Life
47 47 42 42 WALLFLOWERS/One Headlight 23 23 16 41 SUBLIMEMWrong Way 36 37 46 58 THIRD EVE BLIND/Semr-Charmed Life 72 70 70 54 BACKSTREET BOYS/Quit Playing. 70 70 70 70 JEWELFoolsh Games
50 43 40 39 HANSON/Mmm Bop - 20 17 41 SMASH MOUTHMWalkn' On The Sun 48 47 46 45 ROBYN/Do You Know {What .} 39 40 42 42 PUFF DADDY../N Be Missing You 34 34 34 33 HANSONWhere's The Lave
39 4D 41 38 DUNCAN SHEIK/Barely Breathing 24 31 19 40 MONACOMnat Do You Want.. 46 42 44 44 98 DEGREES/Invisible Man 32 43 45 41 MARIAH CAREYHoney 13 17 17 31 MARIAH CAREY/Honey
17 23 50 36 LEANN RIMES/How Do ! Live 28 37 20 40 TOAD THE WET. /Crazy Uife 44 41 42 43 VERVE PIPE/The Freshmen 35 42 45 41 98 DEGREES/Invisible Man 26 27 27 28 SPICE GIRLS/2 Become 1
32 34 33 33 BACKSTREET BOYS/Quit Playing. 37 37 20 40 SARAH MCLACHLAN/Busding A Mystery 36 46 48 43 MATCHBOX 20/Push 36 35 36 37 MEREDITH BROOKS/Bitch 23 27 27 27 MATCHBOX 20/Push
2% 25 28 31 WALLFLOWERS/The Difference 33 30 24 39 SHERYL CROW/A Changs Would Do.. 37 41 43 43 JEWELFoohsh Games 73 49 36 36 MARK MORRISON/Retur Of The Mack 9 26 26 27 TONIC/ You Could Only
27 76 23 30 IMANICOPPOLALegend Of A Cowgul 48 25 17 37 THIRD EYE BLIND/Semr-Charmed Lite 42 41 44 42 DAVE MATTHEWS BAND/Crash into Me 71 50 35 33 BABYFACE/How Come. How Long 25 23 23 27 SAVAGE GARDEN/To The Moon And Back
25 23 32 30 VERVE PIPE/The Freshmen 1113 9 30 JEWEL/Foolsh Games 26 23 42 40 OMC/How Buzarre - 23 30 32 MATCHBOX 20/Push 25 30 30 26 BACKSTREET BOYS/Quit Playing
3G 28 32 30 SPICE GIRLS/2 Become 1 12 17 14 28 FIONA APPLE/Ciminal 25 39 38 37 SUGAR RAYFly 37 33 35 32 SHAWN COLVIN/Sunny Came Home 7 11 11 26 LEANN RIMES/How Do Live
26 23 28 30 WILL SMITH/Men In Black 12 11 10 28 FOREST FOR THE TREES/Dream -9 31 36 ENVOGUE/Too Gone. Too Loag - 20 34 31 BOYZIIMEN Seasons Of.. 26 26 26 26 MERECITH BROOKS/Bitch
25 16 23 29 RO3YN/Do You Know (What.) 36 38 19 26 WALLFLOWERS/The Diiference 37 38 37 33 MARIAH CAREY/Honey 25 22 21 29 LOS UMBRELLOSMNo Tengo Dinero - - - 25 JANETFQ-TIP./Got Til It's Gone
25 24 22 29 BLUES TRAVELER/Maost Precarious - -9 25 IMANICOPPOLA/Legend Of A Cowgurl 27 27 30 31 SISTER HAZEL/AI For You 35 40 44 29 SARAH MCLACHLAN/Buiiding A Mystery 24 24 24 24 DUNCAN SHEIK/She Runs Away
24 21 20 79 SARAHMCLACHLAN/Buiding A Mystery 18 19 12 24  PAULACOLE/ Don't Want To Wait 24 31 17 27 PEACH UNION/On My Own 16 29 27 28 AQUA/Barbie Gir 24 21 21 23 SARAHMCLACHLAN/Building A Mystery
23 33 31 29 SISTER HAZEL/AN For You 27 27 13 23 COLLECTIVE SOUL/Listen 29 26 26 26 GOD'S PROPERTY/Stomp 37 23 20 28 DUNCAN SHEIK/Barely Breathing 13 12 12 20 WILL SMITHMen In Black
- - 20 28 SUGARRAYFly 28 31 15 23 SISTER HAZEL/AN For You 11 14 24 24 PAULACOLEN Donl Want To War 29 27 26 21 CARDIGANS/Lovetool 15 17 17 20 WILD ORCHID/Supernatural
29 32 34 27 SHAWN COLVIN/Sunny Came Home 15 15 12 23 K'S CHOICE/Not An Addict 24 23 24 24 BACKSTREET BOYS/Qun Playing. 27 30 27 27 JOCELYN ENRIQUEZDo You Miss Me 14 14 14 14 GOO'S PROPERTY/Stomp
75 24 27 27 PUFF BADDY./VW Be Missing You 23 27 12 22 SNEAKER PIMPS/6 Underground 37 37 3G 23 HANSONWnere's The Love - 11 17 26 ALLURE/AN Cried Out - 6 6 14 AQUABarbie Girl
- 30 28 25 BOYZII MEN/A Seasons Of... 18 19 10 19  LIVETurn My Head - - 24 22 BLACKSTREET/Dort Leave Me 18 21 23 26 BLACKSTREETMNo Diggity 10 13 13 14 NOMERCYWnen | Die
§ 16 24 24 MATCHBOX 2Push - - - 19 WALLFLOWERSSth Avenue Heartache 26 26 25 21 JON BON JOVI/Janie. Don't Take... 21 20 21 23 SUGARRAYFly 15 14 14 13 MARK MORRISON/Return Of The Niack
40 47 29 23 SAVAGE GARDENA Want You 48 23 14 19 BARENAKED LADIES/The Oid Apartment 21 20 21 21 NU FLAVOR/Sweet Sexy Thing 21 21 22 22 SPICE GIRLSWannabe 9 13 13 13 FIONA APPLECCrminal
2 10 21 21 98 DEGREES/Invisible Man 19 16 11 19  VERVE PIPE/The Freshmen 69 70 35 20 AZYETMard ToSay 'm.. 23 22 22 19 ENVOGUE/Don't Let Go (Love) 8 11 11 12 WALLFLOWERS/The Ditference
14 1y 18 20 EVERYTHING BUT. Missing 41 42 15 18 DAVE MATTHEWS BAND/Tripping Billes 17 19 20 19 AQUABarbie Girl 17 14 18 17 JEWEL/You Were Meant. 12 12 12 11 PAULA COLEA Don't Want To Wait
2€ 17 '“1 19 SHERYL CROW/EverydayIs.. 20 19 11 18  REEL BIG FISH/Sell Out 1112 13 14 MIGHTY MIGHTY../The Impression . 21 29 35 14 TONIC/M You Could Only... 12 10 10 11 MIGHTY MIGHTY.../The Impressioe...
21 22,20 17 BLESSID UNION OF../l Wanna Be There - - - 18 SARAH MCLACHLAN/Possession 9 11 13 14 SARAH MCLACHLAN/Buiiding A Mystery - - - 13 ROBYN/Show Me Love 22 14 14 10 DAVE MATTHEWS BAND/Crash Into Me
14 %2 15 17 PAULACOLE/ Oon't Want To Wait 11 10 - 18 DAVE MATTHEWS BANO/Crash Into Me 13 13 14 13 TEXAS/Say What You Want 20 19 14 13 TONI BRAXTONAUn-break My Heart - - -9 IMANICOPPOLA/Legend Of A Comgurt
“ie” - 18 17 BRANDY/Sttin Up In My.. 12 1 17 SUBLIMEMWhat | Get -1 12 13 LIVETum My Head - - - 12 NOTORIOUS B.L.G./Mo Money Mo Problems 5 7 8 PEACH UNION/On My Own
5 15 17 16 NATALIE MERCHANTMondes 10 12 - 13 WALLFLOWERS/One Headlight -7 13 12 FOREST FOR THE TREES/Dream - - - 12 NUFLAVORMeaven -5 5 7 BLUES TRAVELERMost Precarioss
15 15 16 16  AMBER/This Is Your Night - - - 13 DAVEMATTHEWS BAND/Ants Marching <+ 7 11 AALIYAH/The One | Gave My.. < - - 11 SANETFQ-TIP. fGot Til it's Gone - - - 7 SMASHMOUTHMWalkn' On The tun
15 14 11 15 MARK MORRISON/Return 0f The Mack 14 13 7 12 SEVEN MARY THREELLucky - - - 11 REFUGEE CAMP./Avenues - - -7 BOYZIMEN4 Seasons 1.
16 17 17 15 SPICE GIRLSWannabe - 9 6 12 SQUIRREL NUT ZIPPERS/Put A Lid On It 9 8 11 11 ALLURE/AIl Cred Out - - - 7 911/Love Sensation
- - - 15 GINAG/Ooh Aah...Just... 1113 8 12 PRODIGY/Breathe 13 12 13 10 WALLFLOWERS/The Ditference 7 7 7 7 98DEGREES/nvisible Man
- - 14 14 JOCK JAM/Jock Jam < - - 12 JEWEL/You Were Meant... 54 54 23 10 MEREOITH BROOKS/Bitch 7 7 7 7 SUBLIMEMWrong Way
14 17 15 14 ALANIS MORISSETTE You Leam 25 14 6 12 BARENAKED LAOIES/Bran Witson - 7 12 9 CRUSH/LudUp 7 7 7 7 UVE/Tum My Head
12 12 14 14 TLCWatertalls -~ - 11 EVERCLEAR/Santa Monica... - - 7 9 SUBLIMEMiong Way 5 7 7 7 GINUWINEMhen Doves Cry
16 12 16 13 DAVE MATTHEWS BAND/Grash Into Me - - - 11 GO0 GOO DOLLSName 7 8 8 9 SAMANTHACOLEMappy With You 7 7 7 T SNEAKERPIMPS/S Underground
WAPE/Jackson-** WGTZ/Dayton WRVO/Richmond éz WFLY/Albany, NY M WFBC/Greenville, SC
(9041 #** (937) 294-5858 (804) 576-3200 e Trrmermees, | | (518) 786-B600 ? (864).27139200
Thomas. Luczak/Steele McKay/Surf Morgan/Williams Wagman/! Love
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2w W W W 2W W Tw W W LW TW W W W Tw W 2W W
40 47 50 61 BACKSTREET BOYS/Quit Playing.. 48 49 69 75 BACKSTREET B0YS/Qut Playing.. 67 57 67 72 JOCK JAM/Jock Jam 54 60 62 60 SUGARRAY/Fly 40 37 48 55 BLESSID UNION OF../ Wanne Be There
59 60 59 60 MERECITH BROOKS/Bitch 80 78 74 74 WILL SMITH/Men In Black 53 44 44 68 SPICE GIRLS/2 Become 1 57 60 59 60 BACKSTREET BOYS/Quit Plapg.. 57 56 53 54 THIRO EYE BLIND/Semi-Chasmed Life
27 §1 44 58 ROBYN/Do You Know (What..) 63 35 68 73 PUFF DAODY. Tl Be Missing You 70 66 66 66 WILL SMITHMen In Black 27 29 54 59 WILL SMITHMen In Black 57 54 51 54 LEANN RIMESHow Do Lve
60 55 58 56 LEANN RIMES/How Dol Live 79 77 67 71 MEREDITH BROOKS/Bitch 57 66 66 65 THIRD EYE BLIND/Semi-Charmed Lite 59 58 60 57 THIRD EYE BLING/Semi-Charmed Lie 40 40 53 53 TONIC/ You Could Only.
54 57 56 56 VERVE PIPEThe Freshmen 63 78 42 68 SISTER HAZEL/AIl For You 56 41 41 64 OMC/How Bizarre 60 60 42 51 SPICE GIALS/2 Become 1 55 58 55 52 WILL SMITH/Men In Black
53 55 50 54 BLESSID UNION OF..A Wanna Be There 77 51 56 67 AZYET/MardToSayIm.. 55 53 53 63 AZYETMard To Say i'm.. 60 60 41 50 LEANN RIMES/How Dol Live 36 41 40 42 JEWELFoolish Games
46 40 58 54 JEWELFoolish Games 37 43 44 65 JEWELFoolish Games 68 63 63 61 PUFF DADDY. /I' 8¢ Missing You 60 59 60 45 OMC/How Sizarre 30 28 40 42 CRAVIN' MELON/Sweet Tea
41 37 43 44 HANSONWhere's The Love 62 72 68 47 THIRD EYE BLIND/Sem-Charmed Life 66 59 59 45 SHAWN COLVINSunny Came Home 31 30 39 39 AQUABarbie Girl 39 42 39 40 SPICE GIRLS/2 Become 1
47 20 25 41 JOCK JAM/Jock Jam 78 76 67 45 SHAWN COLVINSunny Came Home - 17 17 45 MR, PRESIDENT/Coco Jamboo 30 32 39 30 MARIAH CAREY/Honey 30 26 38 40 DAVE MATTHEWS 8AND/Crash Into Me
25 29 28 41 MATCHBOX 20/Push 62 48 43 44 ROBYN/DO You Know (What.) 44 44 44 43 BACKSTREET BOYS/Quit Playing.. 29 30 26 30 HANSONWhere's The Love 42 43 41 4D MATCHBOX 20/Push
58 50 37 37 THIRD EYE BLIND/Semi-Charmed Life 48 44 31 43 SPICE GIRLS/2 Become 1 40 38 38 43 JEWELFoolish Games 28 30 28 30 SISTER HAZEL/AN For You 56 54 39 39 BABYFACEMow Come. How Long
37 38 31 34 SPICE GIRLS/2 Become 1 41 46 32 42 98 DEGREES/Invisible Man 20 42 42 41 98 DEGREES/invisible Man 31 29 31 29 DIANAKING/ Say A Little. 37 51 42 39 BACKSTREET BOYS/Quit Feaying.
26 27 27 32 MIGHTY MIGHTY.../The Impression... 60 75 39 42 OMC/How Bizarre 65 69 69 41 MEREDITH BROOKS/Bitch 27 30 24 26 WALLFLOWERS/The Difference 39 40 39 38 SISTER HAZEL/AN For You
24 27 30 28 MARIAH CAREY/Honey 41 44 40 41 MR. PRESICENT/Coco Jamboo 33 35 35 41 SISTER HAZEL/AN For You 28 30 19 26 98 DEGREES/Invisible Man 56 43 36 38 PUFF DADDY../Ill Be Missmg You
25 23 25 28 DAVE MATTHEWS BAND/Crash Into Me 60 77 37 41 BLESSID UNION OF../l Wanna Be There 32 29 29 40 FREAK NASTY/Da Dip 15 15 14 25 PEACH UNIONON My Own 39 36 38 36 AZYETHard 1o Say 'm..
24 27 28 28 PAULACOLE/ Oon't Want To Wait 49 44 42 41 VERVE PIPE/The Freshmen 66 67 67 39 VERVE PIPE/The Freshmen < -9 24 BOYZI MEN/A Seasons Of 30 30 31 32 WALLFLOWERS/The Difference
- 21 27 28 BOYZII MEN/4 Seasons Cf... - 34 37 40 LEANN RIMES/How Do) Live 40 39 39 39 MARIAH CAREY/Honey 14 13 20 24 PAULACOLE/ Don't Want To Wait 19 24 22 30 SARAH MCLACHLAN/Buising A Mystery
- - - 25 SUGARRAYFY 42 41 43 39 WALLFLOWERS/The Ditference 35 35 35 38 HANSONWhere's The Love - 20 14 23 SARAH MCLACHLAN/Building A Mystery 15 23 24 30 MARIAH CAREY/Honey
24 19 19 24 MP. PRESIDENT/Coco Jamboo 22 34 35 37 MATCHBOX 20/Push 13 24 24 37 TONIC/f You Could Only. . - 1119 23 CRUSHAwd Up - 20 29 29 BLUES TRAVELER/Most Precarious
13 18 22 20 98 OEGREES/invisible Man - - 17 36 BOYZIIMEN/4 Seasons Of... - - - 36 BOYZIIMEN/4 Seasons Of... 17 15 29 22 ROBYN/Do You Know (Wisat.) 20 18 18 27 LIVE/Tum My Head
- - 10 18 JANET FQ-TIP../Got Ti Its Gone 19 20 24 29 PAULACOLE/I Don't Want To Wart - 14 14 34 SUGARRAYFly 25 25 20 21 JEWELFoolish Games 27 26 27 26 PAULACOLE/ Con't Wart To Wait
18 19 18 17 WALLFLOWERS/The Difference 19 21 26 28 SARAH MCLACHLAN/Buikding A Mystery < - - 33 JANET F/Q-TIP./Got Til s Gone 16 19 21 19 GOD'S PROPERTY/Stomp 39 39 41 26 BLACKSTREET/Don't Leave Me
41 52 45 13 SHAWN COLVIN/Sunny Came Home 20 24 26 28 SUGAR RAYFly 27 30 30 31 COOLIO F/40 THEVZ/C U When U Get There 20 17 24 19 JOCELYN ENRIQUEZ/Do You Miss Me 27 21 20 24 VERVE PIPE/The Freshmen
- - - - PEACH UNIONGn My Own 36 34 29 27 ENVOGUE/Too Gone, Too Long 38 41 41 29 AQUA/Barbie Girl 8 17 12 18 AMY GRANT/Takes A Litfle Time 22 35 24 22 98DEGREES/nvisible Nan
- - - - ALLURE/AI Cried Out 28 28 30 21 AQUABasbie Girl - - - 26 MAICHBOX 20/Push 58 58 24 18 PUFF OADDY../'! Be Missing You - - 20 22 BOYZII MEN/4 Seasons. Of..
- - - - ENVOGUE/Too Gone, Too Long 23 26 17 21 TONIC/ You Could Only... 28 28 28 25 TRIO/DaDaDa.. 16 16 18 18 HANSON/Mmm Bop 35 17 16 22 MARK MORRISON/Retnm Of The Mack
- - - - ROBYN/ShowMe Love 8 11 40 21 SHERYL CROW/A Change Would Do... - - - - LEANNRIMES/How Do) Live 16 16 18 18 SAVAGE GARDEN/ Wan You 26 24 22 21 WALLFLOWERS/One Headlight
- 18 21 20 MIGHTY MIGHTY.../The Impression. - - - - ELTON JOHN/Candle In..'97 15 16 19 18 CARDIGANS/Lovefool 13 16 14 17 AMY GRANT/Takes A LAtie Time
27 23 14 20 MARK MORRISON/Retum Of The Mack - - - - NOTORIOUS B.LG.Mo Money Mo Problems 16 14 9 17 SAMANTHA COLE/Happy With You = 13 15 17 SHERYL CROW/I It Mukes You..
28 27 22 19 GOD'S PROPERTY/Stomp 10 10 13 17 TONICAf You Could Only. 18 12 16 16 MONICA/For You | Wik
- - 24 19 IMANI COPPOLA/Legend Of A Cowgir 28 29 30 17 MEREDITH BROOKS/Bitch 13 - 16 16 SUBLIMEMWhat| Got
44 30 24 19 MARIAH CAREY/Honey - 16 1B 17 JOCK JAM/Jock Jam 15 15 1B 16 DUNCAN SHEIK/Bareh Breathing
21 21 22 19 PEACH UNION/On My Own 17 16 19 17 SPICE GIRLS/Say You'l Be There 7 15 10 15 ENVOGUE/Too Gone. Too Long
- - - 18 911/love Sensation 17 15 18 17 MARK MORRISON/Return Of The Mack 16 19 15 15 SUGAR RAYFly
26 28 18 18 NOTORIOUS B | G /Mo Money Mo Problems 14 17 17 17 SPICE GIRLS/Wannabe 16 13 - 15 NIXONS/Sister
13 14 15 18 HANSONMmm Bop 15 - - 16 WHITE TOWN/Your Woman - 15 15 15 CARDIGANS/Lovefor:
21 24 11 17 BLACKSTREETMNo Oiggity 17 16 18 16 GINA G/Ooh Aah...Jus... 15 13 - 15 ALANIS MORISSETTE/Head Over Feet
15 17 12 16 WALLFLOWERS/One Headhght 13 13 16 15 GINUWINEMhen Coves Cry - - 10 14 MONACOMhat Do You Want
- - - 15 JANETF/Q-TIP./Got il its Gone - - 9 14 AALIYAH/The One | Gave My. . 16 15 14 14 MIGHTY MIGHTY. /™he tmpression.
8 7 15 15 AMY GRANT/Takes A Little Time - 11 8 13 EN VOGUE/Too Gone. Too Long 15 13 - 14 COUNTING CROWSA Long December

9 8. 5 MARKET #63
917 KROQ/Tucson 414“'77 KHTT/Tulsa WBHT/Wilkes-Barre WKRZ/Wilkes-Barre KBFM/McAilen
(520) 323-9400 r (918) 492-2020 (717) 824-9000 {717) 883-9850 (956) 383-4961

Todoy  Best Mo Richards/Nespoli Phillips/Rush Roberts Banks/Padden Dewitt

PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

IW 2W LW TW IV W LW TW W 2w w INW 2W LW Tw IN W LW

56 56 59 57 WILL SMITHMen In Black B9 89 90 90 PUFF DADDY. /I Be Missing You 7171 - 66 OMCHow Bizame 36 33 37 51 BACKSTREET BOYS/Quit Playing... 45 42 45 46 ANGELINAThe Tide ls High

42 17 49 56 MARK MORRISON/Retur Of The Mack 43 42 44 90 SPICE GIRLS/2 Become 1 40 40 - 63 SHAWN COLVINSunny Came Home 37 48 42 48 WILL SMITHMen In Biack 42 39 42 46 LOS UMBRELLOSMo Tengo Dinero

39 37 52 52 BACKSTREET BOYS/Quit Playing. . 89 89 89 89 WILL SMITHMen In Black 69 69 - 63 SISTER HAZEL/AN For You 26 22 35 46 LEANN RIMESMow Dol Live 23 41 45 45 MEREDITH BRODKS/Bitch

36 48 54 52 MONICAFor You | Will 89 89 89 89 OMCHow Bizarre 36 36 - 63 SPICE GIRLS/2 Become 1 25 30 29 43 JEWELfFooksh Games 46 45 43 45 98 DEGREES/nwisible Man

35 39 38 40 SHAWN COLVIN/Sunny Came Home 43 43 42 88  BACKSTREET BOYS/Quit Playing... 31 31 - B3 JEWEL/Fooksh Games 35 34 33 37 THIRD EVE BLIND/Semi-Charmed Life 41 43 42 45 BACKSTREET BOYS/Quit Playing...

39 34 37 37 ROBYN/Do You Know (What.) 7173 71 43 AQUABarbie Gid 67 67 - 60 THIRDEYE BLIND/Semi-Charmed Life 37 35 29 36 ROBYN/Do You Know (What.) 24 21 43 44 HANSONMWhere's The Love

32 37 38 36 THIRD EYE BLIND/Semi-Charmed Life 30 29 44 43 98 DEGREES/nvisible Man 33 33 - 55 ROBYN/Do You Know (What.) 36 35 31 36 MATCHBOX 20/Push 45 43 42 43 VERVE PIPE/Mhe Freshmen

41 37 36 36 AZYETMard ToSay Fm .. 43 43 43 43 JOCK JAMock Jam 67 67 - 54 MATCHBOX 2/Push 27 26 28 35 MIGHTY MIGHTY. /The Impression... 25 22 24 43 THIRD EYE BLIND/Semv-Charmed Life

49 55 40 36 BABYFACE/How Come, How Long 43 43 43 43 SHAWN COLVIN/Sunny Came Home 27 27 - 43 WHITE TOWN/Your Woman 19 25 27 35 WALLFLOWERS/The Difference 43 45 43 42 PUFF DADDY. 110 Be Missing You

37 35 40 35 OMCHow Bizarre 28 43 43 43 THIRD EYE BLIND/Semi-Charmed Life - - - 42 AZYETMardToSayIm... 47 49 37 35 TONIC/H You Coutd Only... 23 22 43 41 SPICE GIRLS/2 Become 1

37 39 39 34 SPICE GIRLS/2 Become 1 73 71 73 36 MARIAH CAREY/Honey 47 47 - 42 VERVE PIPE/The Freshmen 28 26 26 32 SAVAGE GARDEN/ Want You 16 20 19 27 ROMEA Belong To You...

23 35 35 34 MEREDITH BROOKS/Bitch - - - 36 JANETF/Q-TIP./Got it I's Gone 41 41 - 42 BACKSTREET BOYS/Quit Playing. 24 24 21 31 SARAH MCLACHLAN/Building A Mystery 13 23 23 26 DIANA KING/ Say A Little..

- - 28 34 ENVOGUEMhatever - - - 35 INOJAove You Down 58 58 - 42 WILL SMITH/Men In Black 33 45 29 30 OMCMHow Bizasre 15 14 20 26 LEANN RIMESHow Dol Live

-7 33 31 AQUABarbie Gin - - 32 31 SUGARRAYFY 39 39 - 37 DAVEMATTHEWS BAND/Crash Into Me 25 24 22 26 PAULACOLE/: Dont Want To Wait 26 23 17 25 GINUWINEMMen Doves Cry

27 43 34 30 HANSONWhere's The Love 9 17 29 31 TRIO/MaDala.. - - - 34 SUGARPRAYFl - - 20 26 BETTER THAM EZRA/Desperately Wanting 24 23 22 24 SAMANTHA GOLEMappy With You

29 25 28 26 NOTORIOUS B.LG.Mo Money Mo Problems 43 43 28 31 HANSONWhere's The Love 31 3t - 33 SHERYL CROW/A Change Would Do.. 18 17 18 25 SPICE GIRLS2 Become 1 21 20 21 23 INOYLove Yru Down

18 21 24 24 JEWEL/Foolish Games 89 90 89 30 MARK MORRISON/Retum Of The Mack - - - 32 98 DEGREES/Invisible Man - 15 21 25 BLUES TRAVELER/Most Precarious 13 13 19 23 AQUA/Barbie Girl

17 11 22 22 NOMERCYMhen | Die 44 43 45 30 AZYET/Mard To Say 'm.. - - 32 BOYZ I MEN/4 Seasons Of - 12 22 25 JON BON J0%liJane. Dont Take . 24 20 23 23 MARIAH CAREY/Honey

20 24 19 21 SUGAR RAYFly 45 45 30 30 MEREDITH BROOKS/Bitch 32 32 - 31 WALLFLOWERS/The Orfference 29 21 22 25 AEROSMITiMole In My Soul 25 20 22 23 MR. PRESIDENT/Coco Jamboo

13 20 12 20 JON BON JOVUfame, Don't Take 31 30 30 30 ROBYN/Do You Know (What ) 68 68 - 27 TONIC/t You Couid Omly 7 12 16 24  DAVEMATTHEWS BAND/Crash Into Me 12 11 15 21 SFSPANISH FLY/I Can See

51 54 24 19 BLACKSTREET/Don't Leave Me 5 10 23 23 LEANN RIMES/How Do ) Live 18 18 - 21 MR PRESIDENY/Coco Jamboo 22 25 18 24 TONIBRAXTONAYou're Makin' Me. 14 12 20 20 3RO PARTWCan U Feel It

20 14 17 18 VANESSA WILLIAMSMappiness - - - 19 JEWELfFoolish Games 68 68 - 20 MEREDITH BROOKS/Bitch 49 48 27 22 SISTER HAZEL/AN For You 18 17 16 19  SAVAGE GARDEN/To The Moon And Back

- - 13 17 INOJ/Love You Oown - - - 18 BOYZIIMEN/4 Seasons Of 20 MARIAH CAREYMHoney 15 17 19 22  PUFF DAODY. /1’ Be Missing You 12 14 18 18 LECLICK/Gall Me

21 21 18 16 ALLURE/AN Cred Out 28 29 31 17 SAVAGE GARDEN/I Want You <. 19 EN VOGUE/Too Gone Too Long - - 12 21 BOYZ Il MEN/4 Seasons Ot. 13 19 14 18 LECLICK/FontGo

17 10 10 15 GOD'S PROPERTY/Stomp 14 12 16 16 JEWELYou Were Meant. 42 42 - 19 PUFFDADDY J/I'Y Be Missing You 34 35 22 20 BLESSIO UMON OF /I Wanna Be There - 12 17 17 SUGAR RAYFly

18 - - 15 SAVAGE GARDEN/ Want You 16 16 15 16 COOLIO F/4D THEVZC U When U Get There - 18 IMANI COPPOLA/ egend Of A Cowgin! 20 21 17 20 98 DEGREES/Invisible Man - 16 15 17 REALMCEOY/(It.) i'm Outta

< - - 15 REAL MCCOY/Another Night -7 18 15 ME &MY/Dub--Dub KL 18 SARAH MCLACHLAN/Building A Mystery 38 34 22 20 SUBLIME/Santera 42 36 15 17  WILL SMITHMen In Black

14 - - 14 DONNALEWIS/ Leve You Always. 15 16 13 15  NOTORIOUS B..G/Mo Money Mo Probiems. - - - 16 LEANN RIMES/How Do | Live 18 18 15 19 MARK MORRISON/Return Of The Mack 24 23 17 17 WILOORSHID/Supernatural

- - - 14 CARDIGANS/Lovefool 10 15 16 14 WILD ORCHID/Supernatural - - - 16 PEACH UNION/On My Own 34 30 20 18 AZVET/Hard ToSay I'm 11 12 16 16 JOCELYNENRIQUEZ/A Littie Bit Of

21 - - 14 SPICE GIRLS/Say vou'll Be There 9 13 12 13 NUFLAVOR/Sweet Sexy Thing - - 16 MONACOMWnat Do You Want. 19 22 13 19 BABYFACEEvery Tme | - - 15 16 BOYZ Il WEN/4 Seasons Ot

18 20 17 13 TONIBRAXTON/ Don't Want To 8 8 11 11 OIANAKING/ Say A Lite . 16 16 - 15 PAULACOLE/I Don't Want To Wait 9 13 15 18 SUGAR RAY/Fly 46 8 11 16 OMCHow Baarre

12 13 15 13 MARIAH CAREY/Honey - - 11 EN VOGUE/Too Gone, Too Long 20 20 - 13 MIGHTY MIGHTY /The Impression 25 21 12 17 WALLFLOWERS/One Headlight 13 10 14 15 WALLFLIWERS/One Headhght

-9 16 12 NASTYBOY KLICK/Down For Yours - 5 7 10 SISTER HAZEL/AH For You 5 5 - & AQUABarbieGil 9 10 12 16 SUBLIMEArong Way 12 - 11 15 AMBER/Ths Is Your Night

27 21 15 11 PUFF OAODY../1 Be Missing You 7 6 7 9 RAHSAAN PATTERSONWhere You Are - - TEXAS/Say What You Want - - 8 14 SMASHMOUTHMWalkn On The Sun - -9 14 JANETRQ-TIP JGot TiIts Gone

9 10 13 11 GINUWINEWhen Doves Cry - - - - ROBYN/Show Me Love 18 15 13 14 MONACGWhat Do You Want. 11 10 13 14 LABOUCHE/Be My Lover

- - 5 10 MATCHBOX 20Push 17 16 14 14 10,000 MANIACS/More Than Trus 9 8 13 14 PAULAZOLEMhere Have Al

- - 10 10 LECLICKDon't Go . 19 21 12 14 LVETum My Head - - 11 18 AMBERColour Of Love

12 12 12 9 CHANGING FACESIG.HETTOUT. 7 18 11 13 MARIAH CAREY/Honey 10 - 13 13 ROBERT MILES/One And One

< - 9 9 LEANNRIMESHowDolLive - - - 13 ROLLING STONES/Anybody Seen My.. 15 12 12 13 GINAGOoh Aah._.Just...

- 7 9 8 ENVOGUEToo Gone, Too Long - -9 13 ENVOGUE/Too Gone, Too Long - 5 13 13 ENVOGUE/Too Gone, Too Long




BLACKSTREET Don't Leave Me (/nterscope)

SEPTEMBER 12, 1997 AALIYAH

IR, - The One | Gave My Heart To (BlackGround/Atlantic)
ki 2W LW ™ ARTIST TITLE LABEL(S} ™ w ri W STATIONS/ADDS TOTM;SPGLAGV/:"NGC;EASE TomAL S:;Aliﬂ/OSNSIADDS cHaRT
> 2 2 @ NOTORIOUS B.l.G. Mo Money Mo... (Bad Boy/Arista) 1852 1829 1960 1920 4010

s« s @ MARIAH CAREY Honey (Columbia) 1785 1761 1697 1513 45/

"+ 13 WILL SMITH Men In Black (Columbia) 1781 1915 2119 2277 310

76 4« @ INOJ Love You Down (So So Det/Columbia) 1514 1499 1415 1307 36A1

s 3 s s PUFFDADDY & FAITH EVANS #1112 ll Be Missing... (Bad Boy/Arista) 1370 1468 1720 1857 33/

s s & &  SPICEGIRLS 2 Become 1 (Virgin) 1342 1358 1420 1416 2910

s 9 s @ MARYJ. BLIGE Everything (MCA) 1311 1121 1080 1102 3872 MOST ADDED.

29 2 10 @  USHER You Make Me Wanna... (LaFace/Arista) 1276 1007 708 499 34/4

~ 2 1w« @ BOYZIIMEN 4 Seasons Of Loneliness (Motown) 1118 858 682 61 4 ARTST TTLE LASELES 4008
~ 2 @ JANET f/Q-TIP & JONI MITCHELL Got Til It's Gone (Virgin) 1116 580 — — a3 ROBYN Show Me Love (RCA) 12
© 1w 9 u  BACKSTREET BOYS Quit Playing Games (With..) (Jive) ~ 1037 1083 1057 1077  22A1 ;::g'EFF';’:l g'oz G(ng"(’g:;fm’fwe’scoﬁ’e) ‘;
« 7 7 1 ROME|Belong To You (Every..) (RCA) 1034 1220 1414 1590 270 MASTER P | Miss My Homieg Mo LimigProriy) 5
23 18 16 @ NU FLAVOR Heaven (Reprise) 1004 818 743 683 29A BONE THUGS-N-HARMONY If | Could... (Ruthless/Reativity) &
2 19 6 @  ALLURE All Cried Out (Crave) 9%9 TH 728 524 2971 COOLIO Ooh La La (Tomimy Boy) 6
no1wo3 15 98 DEGREES Invisible Man (Motown) 966 976 1033 1057 2400 AALIYAH The One | Gave My Heart To (B/ackGround/At/am)'wl
w 2 12 16 LIL"KIM Not Tonight (Undeas/Big Beat/Atiantic) 955 980 970 940 2600 EN VOGUE Too Gone, Too Long (EastWest/EEG) <l
o 2 v @  AQUA Barbie Girl (MCA) 909 788 548 261 21

6 1w 15 O FOXY BROWN /DRU HILL Big Bad... (ViolatorDef JamRALMercury) 889 819 881 821 32/

s ¢ 1 1 CHANGING FACES G.H.ET.T.0.U.T. (Big Beat/Atlantic) 837 987 1116 1232 220

w5 22 @ DRUHILL Never Make A Promise (/sland) 84 679 808 780 2873

s m w2 GOD'S PROPERTY Stomp (B-Rite/Interscope) 00 725 721 816 190 MOST INCREASED
2w = @  JOE The Love Scene (dive) 667 648 766 698  21A PLAYS ToTAL
s 3w 2 €@  OMC How Bizarre (Huh!/Mercury) 612 564 466 388 1410 ARTIST TITLE LABEL(S) INCREASE
29 2 24 ENVOGUE Too Gone, Too Long (FastWest/EEG) 606 640 499 221 33/5 JANET #/0-TIP & JONI MITCHELL Got Til Its Gone (Virgin) +536
12 13 21 25 112 Cupid (Bad Boy/Arista) 593 684 903 961 2000 USHER You Make Me Wanna... (LaFace/Arista) +269
BREAKER @ AALIYAH The One | Gave My Heart To (BlackGround/Atiantic) 566 399 214 133 315 BOYZ Il MEN 4 Seasons Of Loneliness (Motown)  +260
@ 20 29 27 MISSY “MISDEMEANOR” ELLIOTT The Rain (Supa..) (FastWestEEG) 495 507 632 781 210 ALLURE All Cried Out (Crave) +198
w m on @ 702 Al Want (Biv 10/Motown) 478 459 416 411 19 MARY J. BLIGE Everything (MCA) +190
o w0 o @ TIMBALAND & MAGOO Up Jumps D Boogie (Atanii) 476 474 483 456 g | N FLAVOR ey Rh‘jfy”}fefi)m S e
5 22 22  NASTYBOY KLICK Down For Yours (GlassNote/Mgrcuo/) 454 546 558 568 1770 DRU HILL Never Make A Promi;e( (/s/am(;) :155
— — 3 € WYCLEF JEAN Guantanamera (Ruffhouse/Columbia) am 344 257 193 231 AQUA Barbie Girl (MCA) +121
19 23 22 3  ROBYN Do You Know (What It Takes) (RCA) 383 532 676 749 1110 MASE Feel So Good (Bad Boy/Arista) +121
— » un @ SHAGGY Piece Of My Heart (Virgin) 381 342 330 254 1R

22 2 3 3¢  BLAGKSTREET Fix (/nterscope) 376 504 600 683 16/0

2 2 wm s GINUWINE When Doves Cry (550 Music) 369 467 616 652 13/

[CEBUT) € BUSTARHYMES Put Your Hands Where My... (Flektra/£EG) 352 233 152 110  24/4

% % s w  JONB.DontSay (Yab Yum/550 Music) 345 451 465 531 16/0 HOTTEST

~ @ @ @ MACK 10 Backyard Boogie (Priority) 344 211 268 121 192 RECURRENTS

~ — o @ REFUGEE CAMP ALL-STARS Avenues (Arista) 338 268 215 138 2473 st e e

@EBUTP @ BRIAN MCKNIGHT You Should Be Mine... (Mercury) 312 252 198 135 17173 _

s o « @ MARYJ. BLIGE | Can Love You (MCA) 307 303 327 290 70 MARK MORRISON Return Of The Mack (Atiantic)

@  MASE Feel So Good (Bad Boy/Arista) 302 181 85 57 14/8 MONICA For You | Wil (Warner Sunset/Atiantic)

2 37 44 @ NO MERCY When | Die (Arista) 295 289 346 420 8/0 AZ YET Hard To Say I'm Sorry (Laface/Arista)

@ ROME Do You Like This (RCA) 204 233 195 113 20/4 SWV Can We (Jive)

@« — 3 DIANAKING ! Say A Little Prayer (Work) 292 319 263 283 130 KEITH SWEAT Nobody (Elektra/EEG)

— « « @ PUFF DADDY & THE FAMILY It's All About... (Bad Boy/Arista) 290 276 283 244  11A TONI BRAXTON Un-break My Heart (LaFace/Arista)

w u s a SWVSomeone (RCA) 289 388 358 341 120 | ENVOGUE Don'tLetGo (Love) (Elekira/EEG)

@ TOTAL What About Us (LaFace/Arista) 266 180 184 112 16/3 KEITH SWEAT Twisted (Elektra/EEG)

@ s a4  LOSUMBRELLOS No Tengo Dinero (Flex/Virgin) 63 285 264 219 50 LS I R )

@  BONE THUGS-N-HARMONY If | Could Teach... (RuthlessRelatiity) 262 181 107 31 206 e

to songs gaining plays over the previous week. If two songs are
. . . . tied in number of plays, the song being played on more stations is placed
This chart reflects airplay from September 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker. first. Most Increased Plays lists the songs with the grestest week-to-week

46 CHR/Rhythmic reporters. 44 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. increases in total plays. Weighted chart appears on R&R ONLINE.

Debut #1 Soundscan Album!

\ |l \ T‘E‘ Most added Rhythmic CHR
M 74 nd |' i & KPWR KBXX
=B,
) ISS IV HOMIES™ [
WJBT KWIN
e R KCAQ KYLZ
a5 =TT mwﬁmn! o and many more!
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CHR/RHYTHMIC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE

WKTU/New York WQHT/New York KPWR/Los Angeles 96 WBBM/Chicago KYLD/San Francisco
(201) 420-3700 (212) 229-9797 (818) 953-4200 (312) 944-6000 (4151 356-0949
Blue/Shane Smith/Cloherty Mercer/Young T C y Marbn/Jazzy Jim
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/HITLE PLAYS ARTIST/FITLE
W ZW LW TW W 2W LW TW W 2W W TW IW W LW TW W W W TW
17 40 35 54 AZYET/Hard ToSay I'm.. 31 39 43 42 MARY J. BLIGE/Everything 72 71 40 75 ROME/ Belong To You. 70 67 69 67 WILL SMITH/Men In Biack 49 52 62 70 INOJLove You Down
3B 59 44 51 PUFF DADDY../'H Be Missing You 38 42 44 42 MARY J. BLIGE/ Can Love You 34 71 42 74 MACK 10/Backyasd Boogre 58 66 68 67 NOTORIOUS B..G/Ma Money Mo Problems 38 53 70 69 LiL KIM/Not Torught
48 61 42 49 BACKSTREET BOYS/Qutt Piaying . 39 41 42 41 DRU HILL/Never Make A Promise 47 43 41 72 PUFF DADDY/LIL KIM/Don't Stop What.. 45 48 57 63 BACKSTREET EQYS/Quit Playing . 42 41 63 68 PUFFDADDY/Senorta
40 60 39 47 SPICE GIRLS/2 Become 1 36 41 43 40 NOTDRIOUS B.I.G./Mo Money Mo Problems ¥0 65 40 72 NOTORIOUS B.L.6/Lovin' You Tomght 70 63 66 59 ROBYN/Show Me Love 65 62 69 68 NOTORIOUS B.1.G./Mo oney Mo Problems
16 23 13 40 MONICATor You | Will 33 41 41 40 PUFF DADDY & FAMILY/Been Around . EB 68 39 72 CHANGING FACES/GHETTOUT 63 58 62 59 PUFF DADDY../V'll Be Missing You 37 38 40 59 SOMETHIN' FOR../My Lovz Is The Shh!
31 38 25 34 ULTRA NATEfFree 38 42 44 39 PUFF DADDY & FAMILY/It's All About.. €B 66 23 47 NOTORIOUS B 1.G Mo Money Mo Prablems 61 57 60 57 CHANGING FACES/GHETTOUT 6B 65 47 54 98 DEGREES/Invisible Man
43 62 45 33 WILL SMITH/Men In Black 25 37 33 39 BUSTA RHYMES/Put Your Hands. 47 45 26 46 SNOOP DOGGY DOGGMWe Just Wanna. . 31 50 51 53 OMC/How Bizarre 65 65 46 48 ROME/I Belong To You.
31 40 26 31 MR. PRESIDENT/Coco Jamboo 29 41 42 36 FOXY BROWN/DRU HILL/Big Bad Mamma 70 44 26 46 SCARFACE/Smile 26 30 38 43 MARIAH CAREY/Honey - 18 44 45 AQUABarbie Girl
41 34 24 31 DIANA KING/ Say A Little... 33 32 34 35 WYCLEF JEAN/Guantanamera 34 - 26 46 FOXY BROWN/DRU HILL/Big Bad Mamma 45 45 45 41 INOJ/Love You Down 48 35 43 44 BACKSTREET BOYS/(u Paying..
30 39 30 30 LECLICK/Cailme 12 37 38 33 JOEMhe Love Scene Z1 41 25 45 NOTORIOUS B.I G.MNotorious Thugs 22 43 44 41 AQUA/Barbie Gl 13 32 41 41 WYCLEF JEAN/Guantan.mera
34 35 25 28 LIVIN'JOY/Don't Stop Movir’ - 29 38 31 LL COOL J/Candy Gir 26 23 22 41 EPMD/MNever Seen Before 38 43 36 39 ROBYN/Oo You Know (What ) 40 60 60 39 DAFT PUNK/Around The World
9 13 9 24 INOJ/Love You Down 19 23 33 31 LOST BOYZMe & My Crazy World - 25 19 41 BORN JAMERICANS/Send You My Love 63 61 50 35 SPICE GIRLS/2 Become 1 - - 22 35 MASEFeel So Good
23 40 27 21 AQUA/Barbie Girl 29 31 29 31 FOXY 3ROWN/I Na Na - - 18 38 MASTER PA Miss My Homies - - 16 34 SUGARRAY/Fy 41 20 34 34 702/ANIWant
34 32 24 19 REAL MCCOY/One More Time 25 31 31 31 USHER/You Make Me Wanna... 32 32 20 36 ALLURE/AI Cried Out 34 37 35 31 BLACKSTREETMon't Leave Me 13 28 18 27 NUFLAVOR/Heaven
- - - 19 ALLURE/AH Cried Out - 25 27 29 TOTAL/What About Us 35 - 21 35 QUEEN LATIFAH/It's Alright 30 28 30 29 AZYET/Mard Yo Say I'm. 12 12 13 27 ALLURE/AH Cned Out
- - - 19 JANET F/Q-TIP./Got 'Til t's Gone 35 27 24 27 LI KIM/Big Mama Thing 32 34 20 35 WYCLEF JEAN/GLantanamera 21 30 29 29 DIANA KING/I Say A Littie. - - 35 26 OMC/How Brzame
- - - 17 BOYZIIMEN/4 Seasons Qf. 33 36 25 26 ROMEDo You Like This 34 17 34 GINUWINEWhen Doves Cry - 27 26 27 BOYZ I MENA Seasons Ot. - - 7 23 USHER/YouMake Me Wanna ..
12 16 9 16 SUMMER JUNKIES/'m Gonna Love... 16 26 25 26 MARIAH CAREY/Honey 23 30 19 32 PUFF DADOY & FAMILY/Been Around.. - - 21 25 JANETF/Q-TIP./Got Til It's Gone 50 47 34 22 DJTAZ/That's Right
13 14 7 14 GALAFeed From Oesire 38 38 45 25 LIU KIM/Not Tonight 49 25 16 29 WILL SMITHMen In Black 15 23 24 24 COOLIO F/40 THEVZC U When U Get There 14 13 21 21 0J COMPANY/Rhythim (7 Love
5 13 7 13 911/Love Sensation 29 32 26 24 RAMPAGETake It To.. 45 26 14 27 WARREN G/Smokin’ Me Qut - 8 12 17 LECLICKDontGo 38 25 19 17 WILL SMITHMen In Blark
1t 13 10 13 TONI BRAXTON/Un-break My Heart - 12 22 23 BOYZ Y MEN/4 Seasons Of.. 31 47 12 26 BONE THUGS-N-HARMONY/Look Inta My Eyes - - 7 15 3ROPARTY/Love s Alive 10 19 20 16 MACK 10/Backyard Boos:
10 14 11 12 0J COMPANY/Rhythm Of Love - - 16 23 FIRWFimn Biz 44 19 13 22 PUFF DAOOY /Y Be Missing You 7 7 9 13 BACKSTREET BOYS/As Long As You. - - 11 15 JANET FQ-TIP. /Got 'Til it's Gone
- 7 7 11 LECLICKDon't Go 13 19 15 22 TIMBALANC & MAGOO/Up Jumps Da’ Boogie 22 19 9 22 NOTORIOUS 81 G./Going Back To Caii -4 11 12 ENVOGUEToo Gone, Too Long - 12 15 14 SPICE GIRLS/2 Become 1
- - 5 11 3RDPARTY/Love s Alive 34 30 28 18 MISSY ELLIOTT/The Rai (Supa...) - - - - EPMO/The Jomt = - 6 9 AALIYAH/The Ore | Gave My. 15 20 15 13 NOMERCYAWhen | Oie
11 8 6 6 DAFT PUNK/Around The World - 17 18 17 BEATNUTS/Off The Books - - - - BONE THUGS-N-HARMONY/If | Couid Teach.. - - 6 9 MISSYELLIOTT/The Rain {Supa...) 11 10 14 12 MARY ). BUGEEverythng
10 13 S MARIAH CAREY/Honey - - 15 16  MISSY ELLIOTT/Sock It 2 Me S - BUSTA RHYMES/Put Your Hands. 24 25 17 7 GOO'S PROPERTY/Stomp - B 11 11 GINUWINE/TI Oo Anything
- - - - PEACH UNION/On My Own 13 18 16 16 EPMO/Never Seen Before - - - - MASEfFeel So Good + - - T MARIAH CAREY/Butterfly - - 5 10 TOTALWhat About Us
- - - - MARYJ BLIGE/Everything 25 27 23 14 ERYKAH BADU/Other Side Ot. - - - - MARIAH CAREY/Honey 8 11 12 10 MARIAH CAREYHoney
== - - AALIYAH/The One | Gave My. . 23 26 25 14 QUEEN LATIFAH/it's Alnght - 8 7 9 BONETHUGS-N-HARMCNY!I I Could ™
- - - - ENVOGUEToo Gone, Too Long 20 26 22 14 VORYMelax & Party - 9 9 8 AALIYAH/The One | GavesMy
- - - - CYNDILAUPER/Baliad Of Cleo & Joe - - - 13 MASEfeel So Good - - - 7 SUGARRAY/Fly
- 5 6 6 BROWNSTONEAss And Teh
- 6 5 5 ENVOGUE/Too Gone, Toss Long
5 7 8 § B0YZIIMEN/4 Seasons Of
9 24 17 5§ TIMBALAND & MAGOO/kp Jumps Da’ Boogie
- - - - ROME/Oo You Lke This
- - - . JAGGED EOGE/The Way Mhat You
S - - MASTER P/ Miss My Homies
MARKET #8
§79m
WORQ/Detroit w WPGC/Washington xax KBXX/Houston WJIMN/Boston WPOW/Miami
Em (810) 354-9300 (301) 441-3500 (713) 623-2108 (617) 290-0009 {305) 653-6796
F Rodman/damm P55 Fa Stevens Scorpio/Head McCartney/Colims Curryrlones
PLAYS ARTIST/FITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE PLAYS ARTIST/FITLE PLAYS ARTIST/FITLE
IW ZW W TW W O2W W TW IW W W TW W 2W W IW W LW TW
32 30 43 49 ROBYN/Do You Know (What.) 48 53 42 57 PUFF 0aDDY & FAMILY/I's All About.. 65 68 60 67 LIL'KINUNot Tonight 68 66 68 68 WILL SMITH/Men In Black - 16 42 51 AQUABarbie Girl
39 44 47 45 OMC/How Bizarre 42 57 54 50 USHER:/You Make Me Wafina 61 71 54 66 NOTORIOUS 8 1.G.Mo Money Mo Problems 67 68 66 67 NOTORIOUS 8 1.G/Mo Money Mo Problems 49 54 49 49 NOMERCY/When | Oie
45 42 47 42 BACKSTREET BOYS/Quit Playing... 47 27 43 49 TIMBALAND & MAGOO/Up Jumps Da’ Boogie 38 62 51 54 MISSY ELLIOTT/Th Ramn (Supa..) 65 59 53 67 MARYJ BLIGE/Everything 53 53 50 47 INOJLove You Down
26 36 42 42 SPICE GIRLS/?2 Become 1 60 44 50 45 MARY J. BLIGE/Missing You 46 48 50 54 MARIAH CAREY/Honey 34 51 67 66 LI KIMNot Tomght 29 35 31 41 JEWELFoolish Games
23 26 31 35 INOJ/Love You Down 44 35 43 43 ROME/I Belong To You .. 50 57 4G 54 JOEThe Love Scene 44 51 68 65 ALLURE/ANCried Out 42 42 31 41 FOXY BROWN/DRU HILL/Big Bad Mamma
22 30 34 32 JOCK JAM/Jock Jam 55 42 49 43 MARYJ. BLIGE/ Can Love You 68 48 33 51 TIMBALANO & MAGOO/Up Jumps Oa' Boogee 64 66 67 65 SHAGGY/Piece Of MyHeart 50 4t 31 40 MONA (/Stay In Love
23 19 30 31 JOCELYN ENRIQUEZ/Do You Miss Me 40 41 37 41 MASEFeel So Good 57 55 44 43 PUFF DAOOY../ Be Missing You 65 65 67 65 PUFF DADOY. /il Be Missing You 51 51 38 40 PUFF OADOY. /I Be Missing You
29 29 31 31 MONICAFor You t Wil 46 39 43 41 NOTORICUS B.L.G./Mo Money Mo Problems 54 32 33 43 GINUWINEN'I Oo Anythung - 20 32 47 USHER/You Make Me Wanna.. 54 55 49 40 WILL SMITHMen In Black
37 31 25 30 MARK MORRISON/Return Of The Mack 28 23 28 39 MARYJ BLIGEEverything 46 42 30 43 MARYJ. BLIGE/Everything - - - 45 MASEFeel So Good 56 55 51 40 NUFLAVORMeaven
29 29 27 29 CULTURE BEAT/Take Me Away 22 32 29 37 ERYKAK BAOU/Other Stde Of . 32 49 42 41 (ATHAM/Freak It 44 44 44 44 VERONICACRAIG MACK/No One But You 35 32 30 38 ROME/I Beiong To You.
44 47 33 29 WILL SMITH/Men In Black 47 46 35 35 FOXY BROWN/DRU HILL/Big Bad Mamma - - 24 41 JANET F/Q-TIP /Got TH It's Gone 43 44 44 44 MARK MORRISON/Return Of The Mack 53 53 51 38 PUFF OADOY/Senorita
27 33 29 29 3RO PARTY/Can U Feel It - - 27 31 NOTORIOUS B..G./Lovin’ You Tonight 24 39 29 40 ROME/I Belong To You 38 41 43 44 ENVOGUE/Too Gone, Too Long 37 45 51 38 NOTORIOUS B.i.G /Mo Mowey Mo Problems
28 32 30 28 LECLICK/Call Me 56 53 52 29 LIL KiM/Not Tomght - 23 27 39 BOYZII MEN/4 Seasons Of 49 67 56 43 SPICE GIRLS/2 Become 27 36 39 35 OAFT PUNK/Around The Warid
36 33 31 2B SPICE GIRLS/Say You'l Be There - - 20 28 AALIYAH/The One | Gave My. - 13 22 36 BONE THUGS-N-HARMONY/If | Could Teach. 67 57 40 43 NOTORIOUS B.I.G/MHypnotize 35 32 31 30 SPICEGIRLS/2 Become 1
29 30 28 25 MARIAH CAREY/Honey 52 35 26 28 ORU HILL/Never Make A Promise 46 44 35 34 WILL SMITHMen in Black 26 16 26 43 CHANGING FACES.GHETTO.UT 36 32 31 30 WYCLEF JEAN/Guantanamwra
- 17 26 25 911/Love Sensation - 31 34 25 K-Cl&JOJO/Last Night's Letter 5 41 29 34 TREY LORENZ/Make You Happy 54 37 38 37 PUFF DAOOY/Can't Nobody Hold. 4 4 17 29 BACKSTREET BOYS/Quit Playing.
- - - 25 ME&MY/Dub--Dub 24 24 32 24 BUSTA RHYMES/Put Your Hands... 40 26 17 33 ROMEDo You Like This 18 44 32 23 INOJ/Love You Oown 3 5 6 24 MARIAH CAREY/Honey
19 25 24 23 PUFF DADDY../I'll 8e Missing You 34 31 32 24 TOTAL/What About Us 4 27 25 31 TOTAL/What About Us 11 28 37 22 AALIYAH/The One t Gave My . 34 29 23 23 LU KIMMNot Tonight
23 24 23 22 |ECLICK/Oon't Go - 24 27 21 IMMATURE/'m Not AFool 26 32 28 3¢ DRU HILL/In My Bed 6 7 14 14 FOXY BROWN/DRU HILL/Big Bad Mamma - - - 21 LOSILLEGALES/Sueno Contigd
- - 14 20 ROBYN/Show Me Love 25 30 33 21 MASTER P/Bout i, ‘Bout. 30 26 "9 27 1i2fupid - 17 10 13 BOYZ )i MEN/4 Seasons Of... - - 13 20 ALEXIAMNumber 1
18 17 20 17 LA BOUCHE/Be My Lover 24 37 21 21 MAXWELL/Whenever Wherever . 22 25 21 25 MARK nIRRISONRetum Of The Mack - - 12 12 JANET F/Q-T¥P../Got ‘Til It's Gone 15 25 29 20 702AN1Want
19 17 16 16 AMBER/This IS Your Night 21 26 23 20 MAXWELL/This Woman's Work 56 39 33 24 INOJLove >y Down 5 10 11 12 DAMAGEWonderful Tomght 41 34 31 16 K5/LiftYou Up
19 16 18 15 ENVOGUEDon't Let Go (Love) 21 22 17 19 BONE THUGS-N-HARMONY/Thug Love - 11 17 23 ALLURE/AI Cend Out 44 44 37 10 MARK MORRiSONCrazy - 8 13 15 BUSTARHYMES/Put Your hands.
16 18 20 15 EVERYTHING BUT. /Missing 37 27 20 18 MISSY BLLIOTT/The Ram (Supa...) 16 15 23 22 70O SHORT & LI KIM/Call Me 43 45 25 10 SWV/CanWe 26 27 21 14 INNER CIRCLE/Tel Me {(What. )
19 18 19 15 GINA G/Ooh Azh. Just. 10 26 25 18 QUEEN PEN/Man Behind The Music 26 34 22 22 T0VAN!Want 30 18 18 10 MARIAH CAREY/Honey 4 4 6 13 PROYECTO UNO/Latinos
- - - 14 R.KELLY/I Believe | Can Fly 37 39 23 18 BONE THUGS-N-HARMONY/ | Could Teach .. 30 27 17 18 JONB.Don'tSay 9 9 9 9 980EGREESAnwsible Man - - - 13 SASH/Encore Une Fors
19 17 18 14 TONI BRAXTON/You're Makin’ Me. - - - 18 LL COOL J/Phenomenon 27 23 12 15 BUSTA RHYMES/Put Yowr Hands.. 9 9 9 7 BACKSTREET BOYS/Quit Playing. 6 4 6 12 SHAGGY/Piece Of My Hea
13 13 17 14 MERRIL BAINBRIDGEMouts: - - - 17 IMMATURE/Give Up The Ghost = - - 15 USHER/You Make M1 Wanna.. 117 7 7 GINUWINEWhen Doves Cry 10 7 7 11 MAXWELL'Whenever Whernver
- - - 14 BILLIE RAY MARTIN/Your Loving Svms - - - 16 MARYJ. BUGE/A Dream 4 22 11 14 98 DEGREES/Anvisi je Man 7 7 7 1 GOO'SPROPERTY/Stomp - - - 9 ROBYN/Show Me Love
5 5 7 13 LN SUZY/Can't Get You Out... - 20 14 15 MIAXMASTER PFFOXY/The Party Oon't Stop 8 15 14 12 GHETTO TWINZR spansibility 7 1 7 7 JONB/Oon'tSay 4 '6 6 9 REFUGEE CAMP./Avenues
- - - 12 GINA G/Gimme Some Love - - 15 10 JANET F/G-TIP. /Got Til It's Gone - 10 9 11 MASTER P/ Miss My Homies 5 5 5 5 VANESSAWILLIAMSMHappiness - - 4 7 JANETF/Q-TIP./Got Ti It's Gone
19 29 16 11 SAVAGE GARDEN/I Want You 8 7 7 T 40MaveA Little Mercy - - - 11 SOMETHIN FOR. My Love is The Shh! 5 5 5 5 SWVSomeone 3 1 T BOYZIIMEN/ Seasons Of.
- - - 10 NOMERCY/Please Oon't Go 129 7 7 MARIAH GAREYHoney - - - 8 ENVOGUE/Too Cone Too Long - - - 5 BUSTARHYMES/ut Your Hands 7 2 5 FREAK NASTY/Cowniow
- - 5 8 BOYZIIMEN/4 Seasons Of... 16 9 7 T BOYZIMEN/A Seasons Of... - - - - BRIAN MCKNIGHT/You Should Be. . - - - 5 MIAX/MASTER P/FOXY/The Party Oon't Stop
- - - 6 JANETFQ-TIP /Got Til It's Gone - 45 23 7 LL COOLJ/Candy Girl - - - 4 BRIAN MCKNIGHT/You Should 8e.
31 29 31 5 AZYETMard To Say I'm. 4 26 29 4 ENVOGUEToo Gone. Too Lung
- - - - IMANICOPPOLALegend Of A Cowgirl 6 5 3 3 SCARFACE/Smile
- - 1 2 ROMEDo You Like This

PUFF DAOOY & FAMILY/ItS il About..

=7
KUBE/Seattle KHTS/San Diego Mﬁa"’/% XHTZ/San Diego
(206) 285-2295 (619) 291-9191 P4 —— (619) 565-9090
Tierney/Bobby O Shannon/Hayes 0 Vasquez/Solivan
PLAYS ARTISTAITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w W W W
75 71 71 77 USHER/You Make Me Wanna. 73 72 68 71 NOTORIOUS 8.i G/Mo Money Mo Problems 50 52 54 56 98 OEGREES/Invisible Man
70 73 67 76 NOTORIOUS B.l.G Mo Money Mo Problems 67 70 68 67 BABYFACE How Come, How Long 41 41 48 55 MARIAH CAREYMHoney
- 45 71 75 AQUA/Barbie Girl 18 15 19 65 MARY J. BLIGE/Everything 35 4} 49 52 SAMANTHA COLEMHappy With You
68 65 46 75 PUFF DAODY./I'l Be Missing You o 70 83 HEAVY 0/1% Do Anything 33 33 43 50 LIL KiMMot Tonight
76 74 75 75 WILL SMITH/Men In Black 21 13 18 51 CHANGING FACES/GHETTOUT 50 53 53 49 INOJ/Love You Cown
60 72 73 60 GINUWINEWhen Doves Cry 18 15 17 44 MISSY ELLIOTT/The Rain (Supa. .) 32 33 37 39 JOE/Tne Love Scene
37 41 40 54 SPICE GIRLS/2 Become 1 38 38 38 43 GOO'S PROPERTY/Stomp 22 20 34 38 MARYJ BLIGEEverytaung
- - 50 48 JANETF/AQ-TIP./Got Til It's Gone 54 54 62 43 ROME/t Belong To You. 23 27 35 37 702AN1 Want
53 50 55 45 GOD'S PROPERTY/Stomp - - - 41 ROBYN/Show Me Love 52 51 41 36 WILL SMITHMen In Biack
52 44 34 44 112/0nly You 67 68 6t 41 112Cupd 21 28 37 34 SHAGGY/Piece Of My Heart
45 56 56 42 MARIAH CAREY/Honey 45 49 45 39 PUFFOADCY /¥l Be Missing You 54 59 40 31 BACKSTREET BOYS/Qutt Playing .
17 36 48 41 MASEfFeel So Good 36 42 35 38 BLACKSTREET/Fix 32 30 26 27 FOXY BROWN/ORU HILL/Big Bad Mamina
- 37 42 39 BOYZI MEN/4 Seasons Of 41 38 42 37 MARIAHCAREY/MHoney 16 23 18 25 ALLURE/AN Cried Out
6 5 5 36 ALLURE/AI Cred Out 39 35 36 34 INGJ/Love You Down 30 38 22 25 RAMPAGE/Take It To.
39 22 26 33 AALIYAH/The One | Gave My. . 37 35 32 31 ROBYN/Do You Know (What. ) 7 20 20 24 MACK 10/Backyard Boogie
29 20 21 25 MARK MORRISON/Returnt Of The Mack 74 50 50 28 WILL SMITHMen tn Black 8 23 BRIAN MCKNIGHT/You Shouid Be..
10 22 29 25 FOXY BROWN/DRU HILL/Big Bad Mamma 7 21 24 21 SNOOP 0OGGY OOGG/MWe Just Wanna. = - 23 MASEfFeel So Good
16 15 14 22 BLACKSTREET/Dont Leave Me - 4 7 27 USHER/You Make Me Wanna.. 22 22 21 23 MARKIE OEE/Bounce
- - 50 20 PUFF DADOY & FAMILY/Been Around... 20 23 23 26 NUFLAVOR/Meaven 19 32 22 22 NASTYBOY KLICK/Down For Yours
17 33 3t 18 112/Cupid 27 50 27 22 BOYZ Il MEN/4 Seasons Of... 21 25 21 21 MIAX/MASTER PFOXY/The Party Oon't Stop
17 21 14 16 LIV KIMMNot Tonight 19 19 15 21 JOEThe Love Scene - = - 21 USHER/You Make Me Wanna...
41 39 27 12 ROME/t Belong To You... 23 22 26 20 98 DEGREESAnvisible Man - - - 19 ZSANNAit's The Music
18 37 42 12 REFUGEE CAMP./Avenues - - 10 18 JANET F/Q-TIP./Got ‘Til It's Gone 26 27 21 18 SwWv/Someone
14 5 5 9 JONB/Don'tSay 10 12 17 16 REFUGEE CAMP. /Avenues 23 14 15 17 NU FLAVORMeaven
- 6 5 T ENVOGUEToo Gone, Too Long - 8 14 16 FOXY BROWN/DRU HILL/Big Bad Mamma 15 21 19 17 WYCLEF JEAN/Guantanamera
5 5 6 SHAGGY/Piece Ot My Hean - - - 15 70AI1 Want - 10 16 17 ENVOGUE/Too Gone, Toc Long
- - 5 6 WYCLEF JEAN/Guantanamera 10 10 11 11 MILESTONE! Care ‘Bout You - - - 15 HEAVY 0711 Do Anything
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