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10 QUESTIONS:
GARY FRIES

The RAB chief discusses '93
revenue predictions, advertiser
growth, improved synergy with
NAB, and other timely topics.
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FOCUS ON TALK

This week's R&R features two

distinctly different perspectives

on talk-oriented programming:

= Randall Bloomquist examines
News/Talk’s impressive ratings
in the Fall "92 book.

oShawn Alexander spotlights
New Rock’s growing number
of topical call-in shows.

Page 28, 41

SELLING VALUE,
NOT NUMBERS

Katz's Gerry Boehme says it's
time for both buyers and sellers
to take greater care in deciding
what data can be realistically
used to assess a radio station’s
audience value.
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MAXIMIZING RADIO
SALES PROMOTIONS

How can radio compete more
effectively in today’s promotion-
happy business environment?
Rep vet Anthony Durpetti
provides some answers.
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IN THE NEWS...
oEd Goldman named VP/GM
at WBZ (AM)/Boston
eHarvey Kojan takes PD post
at WNOR/Norfolk
eBrian Thomas named PD
at Q105/Tampa
o Rick Thomas PD
at KSOL/San Francisco
Page 3
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Music Stations Hit Hardest
By Post-Xmas Ad Slump

Steep January declines for AC, Urban, CR

Music-formatted stations
generally experience the widest
variation in revenue from De-
cember to January, according
to a study of approximately 1400
stations by the accounting firm
of Miller, Kaplan, Arase & Co.

AC, Urban, and Classic Rock
suffer the largest declines in
monthly contribution to annual

revenues. All-News, AOR (ow-
ing largely to ongoing nightclub
and concert advertising rev-
enue), and News/Talk display
the most December-to-January
revenue consistency (see chart
below). The study shows month-
ly revenue contributions in all
formats climbing during Febru-
ary and March.

Radio Revenue

Seasonality By Format

% of Annual Revenue

Format Dec. Jan. Feb.  March
v v v v v
AC 9.18 5.01 6.54 8.68
AOR 8.19 5.51 6.75 8.26 |
CR 8.86 5.02 6.60 8.40
CHR 8.88 5.18 6.26 7.43
SoftAC  9.33 5.10 6.51 8.54
Urban 8.94 4.85 6.63 8.10
All-News 8.21 5.78 6.99 8.94
N/T 8§.57 556 6.38 8.65

Source: Miller, Kaplan, Arase & Co.

Hinton Named Chairman, Brown
President At MCA/Nashville

MCA/Nashville President
Bruce Hinton has been pro-
moted to the newly created po-
sition of Chairman, while Exec.
VP/Head of A&R Tony Brown
has been upped to President of
the label.

MCA Music Entertainment
Group Chairman Al Teller said,
“The explosion of country mu-
sic and unparalleled success of
our Nashville division have ne-
cessitated these promotions.
Bruce and Tony led MCA/Nash-
ville to a record-breaking year

Hinton Brown

with domestic sales well above
$100 million.”

MCA/NASHVILLE/See Page 19
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Barbis Set As PLG Exec. VP

John Barbis
has been pro-
moted to Ex-
ec. VP of the |i*
PolyGram §
Label Group.
He will con-
tinue to work
on company
strategy with
President/
CEQ Rick
Dobbis and di- Byl
rectly oversee its promotion
and sales departments.

“Johnny’s been a key mem-
ber of the PLG executive group

since he and his wife, Edwina,
agreed to move to New York,”
observed Dobbis. “We work
very closely on all key strategic
issues and no one has more or
better relationships throughout
the music community. This pro-
motion is recognition of his es-
sential role so far and in the fu-
ture.”

“T'm delighted to have the op-
portunity to work with the en-
tire PolyGram family and my
partner Rick Dobbis, and we're
dedicated to making this a suc-
cess. Our labels have wonderful

BARBIS/See Page 19

Judith Thomas.

Happy 15th Anniversary, Larry!

arry King recently celebrated his 15-year anniversary with
Lthe Mutual Broadcasting System. Meanwhile, his show is
shifting from nights to days.
Ready to cut the cake are (I-r) Tiny Tim, restaurateur Duke Zel-
bert, producer Pat Piper, comedian Yakov Smirnoff, King, West-
wood One Chairman/CEQ Norm Pattiz, and associate producer

Radio Sees Minor impact
From Family Leave Law

But broadcasters are upset at legisiation
they view as ‘government intervention’

With Congress and the Presi-
dent poised to approve family
leave legislation, radio execu-
tives say they expect the law
will cause minimal strain and
disruption to their businesses.

“In principle, it could be a
burden,” said Jacor Executive
VP/Co-COO Randy Michaels.
“But as a practical matter, I
don’t think it’ll be too bad.”

Under the Family and Medic-
al Leave Act of 1993, employers
with 50 or more employees
would be required to give
workers up to 12 weeks of un-
paid leave to care for a new
child, nurse an ill relative, or re-
cover from a debilitating il-
ness. Employers would have to
provide the employee with full
medical benefits during the ab-

sence, after which he must be
given his old job or an
equivalent post.

Loopholes

In a provision that would
seem to exempt some group-
owned small market stations,
the family leave law would not
apply to employees who work at
a location where the company
employs fewer than 50 people
and the total number of com-
pany employees within 75 miles
of that work site is less than 50.

At R&R’s Tuesday (2/2)
deadline, the bill was moving
quickly through Congress — de-
spite Republican opposition
toward an expecteé speedy sig-
nature from President Bill Clin-

FAMILY LEAVE/See Page 19
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Goldman Becomes
VP/GM Of WBZ

Veteran television rep Ed Gold-
man has been named VP/GM of
Group W’s all-News WBZ/Boston
and VP/Station Manager of WBZ-
TV, effective March 1.

Goldman, who was previously
President of Group W Television
Sales, replaces John Spinola, who
was upped to VP/Operations for
Group W Television.

“Ed has proven himself an inno-
vative thinker,” said Group W Tel-
evision President Jonathan Klein.
“We look forward to the contribu-
tion he’ll make as we further max-
imize the opportunities presented
by our combination of television
and radio in Boston.”

Goldman commented, “I don’t
think of myself as just a TV guy. I
bring to the party six and a half
years of experience as a [Westing-
house] group head.

“I have the leadership and sales
management experience to hit the
ground running. I've inherited two
incredibly strong stations and I'll
do everything I can to make them
even stronger.”

GOLDMAN/See Page 19

.

MCA Records threw a post-American Music Awards party at L.A.’s Rex /I
Ristorante. Gathered for a snapshot are (I-r) Favorite Female Artist/Country
& Album/Country winner Reba McEntire, nominee Patty Smyth, MCA Mu-
sic Entertainment Group Chairman Al Teller, Favorite Female Artist/Soul &
R&B Patti LaBelle, and nominee/AMA co-host Wynonna.

MCA’s AMA VIPs

WRBQ Taps Brian
Thomas As New PD

Brian Thomas
has resigned his
PD post at Pax-
son Hot AC
WVRI/Orlando
to become PD at
Clear Channel
Adult CHR
WRBQ-AM & FM
(Q105)/Tampa.
He replaces the
exiting Jay Tay-
lor.

Q105 VP/GM Tim Menowsky
told R&R, “Brian has a good grasp
of adult CHR and where it’s going.
He’s got a passion and immediacy
that excite me. We’ll see great

WRBQ/See Page 19

B. Thomas

A weekly look back at__meaningful and
amusing events from R&R’s archives

EXITS XHTZ

Rick Thomas Head

San Diego VP/ ¥
Programming i
Rick Thomas has
accepted the PD 3§
post at United &
Dance CHR
KSOL (Wild 107)/
San Francisco.
Thomas replaces
Cliff Berkowitz,
who leaves after
four months as
PD.

KSOL VP/GM Scott Fey explain-
ed, “Cliff’s a fabulous guy and
we're parting in good spirit, but we
had an opportunity to bring Rick
into the station. This is one of
America’s most difficult CHR chal-
lenges, and we need the absolute
finest competitor — which we have
in Rick — to become dominant.”

Thomas told R&R, ‘“I'm moving
from one great battle to another. A

XHTZ (Z9%0)/ @f-‘iﬂ e

R. Thomas

ning a radio station:

‘em.’

Randy Michaels Tips His Hand

he master of radio outrage has a multiformatted past. Jacor exec
TRandy Michaels worked in most formats during his two-decade
career with Jacor and (earlier) Taft.
Fifteen years ago he was PD at Country AM WDAF/Kansas City,
which he had recently launched on a path to success that continues to this
day. Even then he took a slightly irreverent, unorthodox approach to run-

“Here's the way we work it. We researched the market thoroughly. We
set up a counterprogramming format to compete effectively with the
market. Then we gave our guys the guidelines and told 'em to ‘go break

Not exactly the promotional/programming extremes of a Power Pig, but
a signpost to the future nonetheless.

Also Celebrating 20 Years Of Excellence:

———{Lommunication

Garaphics Inc J

s For KSOL As PD

lot of people compare Wild 107 to
{crosstown] KMEL, which is a
great radio station. However, our
biggest battle is building a great
station regardless of KMEL. We've
placed too much focus on KMEL;
the focus should be on the
listeners.”

Thomas has also programmed
KOY-FM/Phoenix, WLUM (Hot
102)/Milwaukee, KUKQ/Phoenix,
and was VP/Programming at
Denver-based People’s Wireless.

R&R’s Kojan
Named PD At
Saga’s WNOR

Harvey Kojan,
R&R’s AOR Edi-
tor since 1987
has been named 5§
PD at WNOR/
Norfolk. He’ll !
succeed Buzz !
Knight, who left &
the Saga heritage
AOR to become
PD at Classic
Rock WZLX/ "

ston. LGl

“I’d love to say Harvey was our
first choice, but if I did, I'd be ly-
ing,” remarked Saga Exec. VP/
Group PD Steve Goldstein.

“We were looking for someone
with a wealth of knowledge, experi-
ence, and vision to take us to the
next level,” added WNOR GM Joe
Schwartz. “However, nobody like
that was available, so we settled on
Harvey.”

“After five years as the man in
the middle of the radio and record
industries, I decided it was time for
a new challenge,” Kojan told R&R.
“Given my lack of experience and
talent, this was the best gig I could
come up with.”

Prior to joining R&R, Kojan was
MD at KLOL/Houston. His resume
also includes stints at WGRQ/Buf-
falo and Albany, NY rockers
WPYX and WQBK-FM. This is his
first programming gig.

———$(AMAL 2 AGHeaRradiohistanscom
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WHY DOES AOR ALWAYS
FALL IN FALL?

Programmers offer a variety of theories on
why the fall book is consistently AOR’s
worst.
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FCC Urged To Take Control Of DAB Testing

The FCC is being urged to step in and take command
of DAB testing to settle a dispute between NAB and EIA
over how to proceed. Meanwhile, NAB and many broad-
casters continued to oppose satellite DAB in Commission

filings.

“To encourage participation of
all industry segments, the FCC
should consider a formal endorse-
ment of a viable, unbiased stand-
ards process,” wrote General Mo-
tors Research Corp. Although it
recognizes the attractiveness of the
in-band, on-channel DAB approach
being pushed, GMRC said there
are ‘‘significant technical bar-
riers” to be overcome and urged
the Commission to keep other op-
tions open for terrestrial DAB.

An engineer from another GM
subsidiary, Delco’s Randall
Brunts, heads EIA’s DAB subcom-
mittee, which plans to select a
DAB standard by the end of this

o R

year. NAB has tried - thus far
without success — to move DAB
testing to the National Radio
Standards Committee, which it
jointly administers with EIA. NAB
also wants to test only in-band, on-
channel systems before consider-
ing any other DAB options.

NPR and the Corporation for
Public Broadcasting also noted the
NAB-EIA battle and called for the
FCC to step in. “A digital advisory
committee is needed to help the
Commission oversee the standard-
setting activities and to address
compatibility issues that could
arise with divergent standards,”
the public broadcasters warned.

NAB and a number of individual
broadcasters kept up their attack
on satellite DAB proposals in the
most recent round of filings. The
Radio Operators Caucus, Alabama
Broadcasters Association, Noble
Broadcast Group, and Shamrock
Broadcasting, among others,
warned that satellite radio could
destroy existing local radio ser-
vice,

Satellite DAB’s impact on broad-
casters is “not relevant,” Digital
Satellite Broadcasting Corp. told
the FCC. The satellite DAB appli-
cant (one of six) accused broad-
casters of “transparent” attempts
to block competition and said its
proposal is just what the country
needs: “President Clinton has
identified high-tech ventures and
the creation of new businesses by
entrepreneurs as the underpinning
of his plan to stimulate economic
recovery.”

Commission Teaches Duopdly Guidelines

With nearly five months of experience to draw from,
FCC Assistant Chief/Audio Services Stu Bedell recently
briefed communications lawyers, reporters, and others on
Just what Commission processors are looking for in duopo-

ly applications.

Bedell noted that “a proposal
can result in the creation of more
than one market,” and that a duop-
oly compliance showing must be
provided for each market. For ex-
ample, if an FM being acquired
will overlap with two other FMs
the buyer already owns, maps and
audience shares for both new duop-
olies must be submitted.

Although the day may come
when the FCC no longer requires
maps for markets which clearly
exceed the 15-statjon threshold for
the maximum combo (two AMs
and two FMs), they're still being
required for all duopolies. “It is
helpful to us if you use maps that

clearly show the county lines when
you draw the contours,” Bedell
noted.

County Vs. Metro

Despite the fact that most of the
175 duopoly applications filed to
date have been in medium and ma-
jor markets, Bedell added that new
combinations are also permitted in
very small markets. Only the tra-
ditional AM-FM combo is permit-
ted in markets with up to four sta-
tions. But in those with five or six
stations, AM-AM and FM-FM com-
bos are now allowed. Three-way
combos (but only two in the same
band) are permitted in markets
with seven to 14 stations.

There’s still some dispute as to
when county-by-county audience
data can be used instead of Arbi-
tron metro data. The FCC staff’s
interpretation: Metro data only
has to be used if 50% or more of the
duopoly overlap is within a single
metro market. But Bedell and
Chief/Audio Services Larry Eads
noted that their interpretation has
been appealed to the full Commis-
sion in the case of WOMP-AM &
FM/Bellaire, OH (R&R 1/22),
which straddles the Wheeling and
Steubenville-Weirton markets.

Bedell said that all cases involv-
ing alternative audience data will
be sent to the commissioners for
final action, along with any involv-
ing TV-radio combinations. So far,
though, none of the pending cases
has actually been kicked upstairs
for rulings.

D& REPoORT

EARNINGS

apital Cities/ABC Inc.

C (NYSE: CCB) reported
fourth-quarter net income of
$137.9 million ($8.38 per share),
up 4% from $134.4 million ($8.03
per share) a year ago, after adjust-
ing for an extraordinary charge in
the final quarter of 1991. Net rev-
enues rose 5% to $1.64 billion.
The company said radio revenues
were down slightty. Operating in-
come was $238.7 milion, com-
pared to $260.2 million a year ago.
Full-year income
(before accounting
changes) was
$389.3 million
($23.45 per
share), versus
$374.7 million
($22.33 per share) i
a year earlier, ex-

cluding the extraordinary charge in
'81. Net revenues declined slightly
to $5.34 billion. Operating income
was $721.8 million, compared to
$761.2 million in 1991.

Cap Cities/ABC owns 19 radio
stations (including WABC & WPLJ/

New York, KABC & KLOS/Los An-
geles, and WLS-AM & FM/Chi-
cago), the ABC Radio Networks,
Satellite Music Network, the
ABC-TV network, eight TV stations,
and several publications.

eritage Media Corp.
H (AMEX: HTG) reported net

income of $6.4 milion
($4.8 million applicable to common
stock, or 29 cents per share) for
the fourth quarter, compared to a
loss of $681,000 for the same per-
iod in 1991, It was the company’s
first profitable quarter since its in-
ception in 1987. Revenue climbed
24% to $87.8 million; operating
cash flow rose 41% to $23.3
million. Radio revenue was up 90%
to $8.3 million (including the addi-
tion of KCFX/Kansas City and
WOFX/Cincinnati), while radio
cash flow gained 62% to finish at
$2 million.

For the full year, Heritage re-
ported a net loss of $18.6 million (a
loss of $25.5 million applicable to
common stock or $1.76 per

Cap Cities, Heritage, Tribune Post 4th Qtr. Gains

share), compared to a 1991 loss of
$15 million. Total revenues gained
13% to $250.9 million, and oper-
ating cash flow rose 20% to $54.2
million. Radio revenue was up 56%
to $24.7 million; radio cash flow in-
creased 62% to $5.9 million.

Heritage owns 12 radio stations,
six TV stations, and an in-store mar-
keting company.

ribune Company (NYSE:
T TRB) reported fourth-quarter
eamings of $42 million (57
cents per share), up 29% from
$32.7 million (44 cents per share)
a year ago. Revenues for the quar-
ter rose 5% to $553 million. Oper-
ating profit was up 17% to $78
million for the year’s final quarter.
For the full year, Tribune posted
earnings of $119.8 million ($1.56
per share), down 16% from $142
million ($1.94 per share) in 1991.
Full-year revenues were up 3% to
$2.1 billion. Operating profit for
1992 was down 7% to $268.4 mil-
lion.
“Tribune owns six radio stations.

Paxson Grabs Tampa Move-in

ud Paxson told R&R he's wrapped up his Florida

station shopping spree after announcing a deal to

acquire WEZY/Lakeland, which has a CP to up-
grade that will allow it to cover everything that counts in the
Tampa-St. Pete market.

Paxson isn't saying what he’s paying for the Root Communications
station. But he estimates it will cost him an additional $1.5 million to build
the new facility. He's also keeping close counsel on possible formats for
the current B/EZ station. “I look at it as a stick,” Paxson said.

The WEZY buy will give Paxson dual FMs in the Sunshine State's four
largest markets: Miami, Tampa, Orlando, and Jacksonville. He also has dual
AMs in the latter two.

Some of Paxson’s Jacksonville purchases have been held up by an on-
going FCC battle with Jacor Communications; Tampa is the only other
market where the two compete. Can Jacor's Randy Michaels resist the
opportunity to try and throw a legal monkey wrench into this deal as well?

In other deal news:

* Infinity Broadcasting closed its $100 million mega-deal purchase
of WUSNI/Chicago, WZLX/Boston, and WZGC/Atlanta from Cook Inlet.

* Radio 100 L.P. has completed its $11.5 million purchase of WCTS/
Minneapolis. Kalil & Co. was the broker.

* Prism Partners L.P. has closed on KWFM-AM & FM/Las Vegas for
$4 million — also a Kalil deal.

* Calendar Broadcasting closed on WXBM/Milton-Pensacola, FL.
Media Services Group brokered the $5.4 million deal.

* Sony Software, Warner Music, and Time Warner Cable have com-
mitted to investments in Digital Cable Radio. No dollar figures were reveal-
ed, but the Time Warner deal should give the digital audio service access to
another 3 million cable TV subscribers.

¢ Jacor Exec. VP/Co-COO Randy Michaels says the company is ag-
gressively hunting for a second Denver AM. “We've got some targets,
we're having discussions, but there's no deal,” he said.

According to Michaels, Jacor needs the second outlet to accommo-
date all the sports programming {Broncos,Nuggets, Rockies) and talk talent
it has accumulated at KOA/Denver. “With all the sports preemptions, we
have some great talk shows that would never be heard,” said Michaels.

In addition to KOA, the group owns KRFX/Denver and is in the process
of acquiring a second FM, KAZY/Denver.

Group W Reps Repping Outside Group

n a break with tradition, Interep’s Group W Radio Sales
has begun repping non-Group W stations in Group W
markets.

GWRS is now national rep for Alliance’s N/T WOWF/Detroit, along
with Group W's WLLZ. In Washington, DC, the rep firm is promoting * the
Quambo™: Evergreen’s WTOP & WASH, plus Group W's WCPT & WCXR.

FCC Rips A Fine Path

CC Mass Media Bureau Chief Roy Stewart recently
told a group of broadcasters that “enforcement’ has
become the agency’'s mantra.

As if to bolster that point, the Commission’s Field Operations Bureau
(FOB) handed out a total of $91,100 in miscellaneous fines against 28 sta-
tions this week. Most of the levies stemmed from public file, EBS, station
log, and unattended station violations.

The big loser: Mile High Broadcasting’s KNUS/Denver, which took
a $13,150 hit for keeping a sloppy public inspection file and having an in-
adequate fence around its towers. Among the other stations that felt the
Commission's wrath were KDLF/Port Neches, TX ($12,500), which is
owned by a church; KBNO/Denver ($10,700); KMFM/Premont, TX
($9800); and KCDC/Longmont, CO ($5150), which is licensed to a local
school district.

The flurry of fines could reignite the FCC's internal debate over
whether the agency has become a tad overzealous in handing out tickets.
Upon learning of this latest enforcement spasm, one top Commission staff-
er sighed, “FOB is out of control.”

In other news of your government at work:

¢ It's time to update that Washington contacts list. Sen. John D.
“Jay’’ Rockefeller (D-WV) and Sen. Charles Robb (D-VA) have been tap-
ped to fill the vacancies on the Senate Communications Subcommittee cre-
ated by Al Gore’s segue to the Veep’'s mansion and Lloyd Bentsen's ele-
vation to Secretary of the Treasury.

Virginia Association of Broadcasters Exec. Director Peter Easter
calls Robb “a friend of broadcasting.” Marilyn Fletcher, Easter's counter-
part at the West Virginia Broadcasters Association, describes Rockefel-
ler as “open” to industry views. However, she added that Rockefeller
has a “strong affinity” for public broadcasting, which “makes him a little
more difficult to deal with when public and commercial broadcast interests
clash.”

That's no surprise: Rocky's wife, Sharon, is President of noncommer-
cial powerhouse WETA-FM & TV/Washington.

—Randali Bloomquist, Jack Messmer
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INNOVATIVE PROGRAMMING TOOLY.
NOT JUST BELLS AND WHISTLES.

Earlier this year, MusicSCAN rules when you want to adjust Plus Gold Recycle Attitude Ad-
introduced innovative features only one rule? Also, you may justments, Sound Quotas, Pre-
like: overlap your policies. or Post-Editing Log Checks,

Time Bomb Scheduling, Interlevel Protection, Daypart

Stutter-Step Scheduling and Speedup and Recycle Slowdown
calculations to the exact per-

centage, and many other new

Perfect-
Replacement
Log Editing.
And now,

This is how Multl-Tiered Rotatlion
Protection works: : 3
Recent plays of the same song can be

| given more protection than distant plays.
Each category’s rotation protectian is
customizeable from days to weeks to
months.

MusicSCAN proudly
introduces another
exclusive set of hot

programming tools such as:

Multi-Tiered Rotation

Protection— Artificial Intelligence— features developed with helip
MusicSCAN can move songs Options to have MusicSCAN from the world’s most aggres-
through dayparts PLUS protect determine your toughest rules, sive radio programmers.
around plays from any number using judgements, not black- No other music scheduling
of days back, with varying de- and-white number crunching. system gives you the ability to
grees of protection. Truly the Totally Tested Twofers— be so innovative with the way
most dynamic rotation protec- Tempo flow, sound, week-to- you schedule music.

tion system ever offered. week protection...test your spe- Call today and learn more
Independent Levels— Why cial sets for any and every rule about the hot features in the
set up new policies for all your you wish. newest version of MusicSCAN.

AN

Music Scheduling with an Edge
205-987-7456

————(AALA L aMmericanradiohistornv.com. i T
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RADIO BUSINESS

TRANSACTIONS

Hughes’s Compass Finds
$30 Million Adams Deal

Tichenor tangos with Tenaglia for $11 million in Texas duopoly

)

[

TN

Adams Radio Corp. Stations

PRICE: $30 million {estimated)
TERMS: Asset sale for assumption of
debt owed to State Street Bank and
Trust, Heller Financial, and Aetna
Life Insurance Co. The outstanding
debt is in excess of $85 million, but the
amount to be assumed is to be nego-
tiated downward prior to closing. Infor-
med sources estimate the final figure
will be in the neighborhood of $30 mil-
lion, perhaps less. Heller and Aetna will
also receive rights to receive additional
compensation if any of the stations are
sold for an amount greater than the
outstanding debt.

BUYER: Compass Radio Group Inc., a
new corporation formed by former US
Radio Group President Bob Hughes
and former NBC Radio Dir./Admin. &
Finance Jonathan Schwartz. Phone:
(301) 986-4166

SELLER: Lawrence Wexler of Phila-
delphia dba Fresh Start Radio Group,
court-appointed receiver for the Ad-
ams Radio Corp. stations. Phone:
(215) 640-4007

COMMENT: This sale includes Adams
Satellite Inc., producer of Satellite
Music Network's Kool Gold format.

KOOL-AM & FM/Phoenix
FREQUENCY: 960 kHz: 94.5 MHz
POWER: 5kw; 100kw at 1653 feet
FORMAT: Gold

KEZK-AM & FM/

Wood River, IL (St. Louis)
FREQUENCY: 590 kHz; 102.5 MHz
POWER: 1kw; 100kw at 1026 feet
FORMAT: B/EZ; AC

KCBQ-AM & FM/San Diego
FREQUENCY: 1170 kHz; 105.3 MHz
POWER: 50kw day/5kw night; 29kw
at 620 feet

FORMAT: Gold

KZVE & KXTN/San Antonio
PRICE: $11 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Tichenor Media System,
headed by President McHenry Tichen-
or Jr. The company owns 13 stations,
including KCOR/San Antonio, and is
buying KSRR/San Antonio. Phone:
(214) 855-8882

SELLER: TK Communications, head-
ed by President/CEO John Tenaglia. it
also owns WSRF & WSHE/Miami+Ft.
Lauderdale, KLUV/Dallas, and WHOO
& WHTQ/Orlando. Phone: (305)
525-8500

FREQUENCY: 1310 kHz; 107.5 MHz
POWER: 5kw day/280 watts night;
100kw at 1466 feet

FORMAT: Spanish

BROKER: Paul Leonard of Star Media
Group

COMMENT: An announced deal to sell
this combo to Spectrum Broadcasting
for $12.65 million did not close.

S s

Radio South Stations

PRICE: $392,146 for 50%

TERMS: Stock sale for cash. Each of
the two sellers is to receive $15,000
in cash and a promissory note for
$181,073.

BUYER: Houston Pearce of Tuscaloo-
sa, AL, increasing his ownership of Ra-
dio South Inc. from 50% to 100%
SELLER: John Davis of Anniston, AL
and Charles Wiggins Jr. of Jasper,
AL, each selling their 25% stock in-
terest

WARF & WFFN/
Jasper-Cordova, AL
FREQUENCY: 1240 kHz; 95.3 MHz
POWER: 1kw; 2.2kw at 544 feet
FORMAT: Country

At RAB/Dallas.
Contact via Anatfole Hotel
or call for appointment.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Ave, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Lawyer.

WTSK & WTUG/

Tuscaloosa, AL

FREQUENCY: 790 kHz; 92.9 MHz
POWER: Skw daytimer; 100kw at 981
feet

FORMAT: Urban Gold; Urban

WODL/Birmingham

PRICE: $4.5 million (estimated)
TERMS: Duopoly deal; asset sale for
assumption of debt, the exact amount
of which is to be determined at closing
BUYER: Birmingham Communica-
tions Inc., a subsidiary of NewCity
Communications, headed by Presi-
dent Dick Ferguson. The company
owns 13 radio stations, including
WZZK-AM & FM/Birmingham. it al-
ready programs WODL under an LMA.
Phone: (203) 333-4800

SELLER: Charles Giddens, court-
appointed receiver for the station,
which was formerly SunGroup's
WIKX. He's a station broker and re-
ceiver for three other stations and has
ownership interests in seven stations.
Phone: (703) 827-2727
FREQUENCY: 106.9 MHz

POWER: 100kw at 1150 feet
FORMAT: Country

BROKER: Charles Giddens of Media
Venture Partners

COMMENT: The application states that
WODL ({then WIKX)-WZZK-AM & FM
had a combined 12+ share of 18.5 in
the Summer '92 Arbitron survey of the
Birmingham metro market.

KGKO-FM/Benton(Little Rock)
PRICE: $1,125,000 million

TERMS: Duopoly deal; asset sale for
$125,000 cash and a 10-year promis-
sory note for $1 million with an adjusta-
ble interest rate based on the wall
Strest Journal Index Rate, beginning at
6% and not to exceed 8%

BUYER: Arkansas Skies Corp., owned
by Jerry Atchley and Stephanie
Simonton-Atchley of Little Rock. Jerry
Atchley is the sole owner of Southern
Skies Corp., which owns KSSNI/Little
Rock and KZSN-AM & FM/Wichita-
Hutchinson. Phone: (501) 227-9696
SELLER: Samuel Preston Bridges,
trading as Bridges Broadcasting Ser-
vice. He also owns KGKO (AM)/Ben-
ton. Phone: (601) 778-8257
FREQUENCY: 107.1 MHz

POWER: 2.5kw at 331 feet
FORMAT: AC

COMMENT: This station has a CP to go
to 106.7 MHz with 9.5kw at 1118
feet. The application states that KGKO-
FM & KSSN had a combined 12+
share of 22.6 in the most recent pub-
lished Arbitron survey of the Little
Rock market.

~ California .

KQPM/Ukiah

PRICE: $1,710,000

TERMS: Duopoly deal; asset sale for
$50,000 cash and a promissory note
for $700,000 at varying interest rates

wwwe americanradiohistorvy com

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

This Week's Action: . .

1993 Deals To Date:

$179,054,034

(Last Year: $46,610,591)

......... 83
(Last Year: 91)

......... $70,682,156

(Last Year: $7,410,510)

Total Stations Traded This Week:. . . ... ... 29

(Last Year: 38)

(St. Louis)

® Deals Of The Week:
® Adams Radio Corp. Stations
$30 million (estimated)
® KOOL-AM & FM/Phoenix
® KEZK-AM & FM/Wood River, IL

® KCBQ-AM & FM/San Diego
® KZVE & KXTN/San Antonio $11 million

up to 9 1/2%, with a final balloon pay-
ment due in 2009. In addition, the
seller is to be paid a consuiting fee of
$16,000 per year for 16 years.
BUYER: North Country Communica-
tions Inc,, owned by William and
Geraldine Groody of Kelseyvilie, CA.
They own KXBX-AM & FMiLakeport,
CA. Phone: (707) 263-6113

® Radic South Stations S392 148 for 50%
® WARF & WFFN/Jasper-Cordova, AL
®WTSK & WTUG Tuscaloosa, AL
® WODLIBlrmingham $4.5 milicn (astimated)
® KGKO-FM/Banton {Little Rock), AR $1,125,000
® KQPMUkiah, CA 31,710,000
& WWNZ-FMICocoa Beach (Orlando), FL 5.2 million
® WBTRICarrollton, GA 5247 500
® WGEGA (AMYGainesville, GA $380,000
® KBLS/North Fort Riley, KS 3585 010
* WWKY & WVEZILoulsville 56,375 000
# KHIT-AM & FM/Sun Valley-Reno 5750 000
® KPRW/Oklahoma City $375,000
& WPRO-AM & FM/Pravidence $6 millian
®KXTQ & KKIK/Lubbock, TX $362 500
® WBES/Dunbar (Charleston), WV 21 milkon

SELLER: Terrence P. Montgomery of
Ukiah, sole proprietor. Phone: (707)
468-5336

FREQUENCY: 105.9 MHz

POWER: 2.5kw at 1869 feet
FORMAT: New Age

COMMENT: The buyer has submitted

Continued on Page 8

January 20. 1993
Jefferson

piol
Lommunications

has acquired

KRXY AM & FM
Denver (Lakewood), Colorado
from

Cities/ABC, Inc.

Media Brokerage & Consulting

330 Emery Drive East
Stamford. Connecticut 06902
203 327-2800

CAPITAL CITIES/ABC, INC.

The undersigned initiated the above, assisted in the negotiations and
acted as the exclusive broker for the transaction. representing Capital

Richard A. Foreman Associates
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

engineering maps to the FCC showing
that KQPM and KXBX-AM & FM will
constitute less than 50% of the sta-
tions in their non-metro market.

WWNZ-FM/Cocoa Beach
(Orlando)

PRICE: $5.2 million

TERMS: Asset sale for $5,010,000
cash, plus a brokerage commission of
$190,000

BUYER: Press Broadcasting Com-
pany Inc., a subsidiary of New Jersey
Press Inc., owned by Chairman Jules
Plangere Jr. of Spring Lake, NJ and
the Lass Family Trust, whose stock is
voted by President/CEQO E. Donald
Lass of West Allenhurst, NJ. The com-
pany owns WBUD & WKXW/Trenton,
NJ and WKCF-TV/Clermont (Orlan-
do), FL. Phone: (908) 922-2800
SELLER: Paxson Broadcasting of Or-
lando L.P., whose general partner is
Paxson Enterprises Inc., owned by
Lowell ““Bud’’ Paxson of Clearwater,
FL. He owns or has contracted to buy
15 radio stations, including WWNZ
{AM), WPRD, WMGF, and WVRI in the
Orlando market. He's divesting this sta-
tion to allow for the acquisition of the
latter two FMs. Phone: (813) 536-
2211

FREQUENCY: 104.1 MHz

POWER: 100kw at 1600 feet
FORMAT: CHR

BROKER: The buyer is paying a com-
mission “not to exceed $190,000" to
Media Venture Partners.

COMMENT: The buyer is seeking a
waiver of the FCC's one-to-a-market
rule to create a new TV-FM combo.

______Georgia
WBTR/Carroliton
PRICE: $947,500
TERMS: Asset sale. The contract spe-
cifies that the consideration for this
sale shall consist of $150,000 cash
and the seller's release from obliga-
tions under a promissory note for
$800,000 dated November 14,
1990. However, an amendment says
the purchase price is to be reduced by
$2500.

BUYER: Carroll County Media Inc.,

owned by Dallas Tarkenton of Athens,
GA; James Martin of Newnan, GA;
and G. Lee Smith of Bremen, GA. Tar-
kenton owns KIXK (FM CP)/Canton,
8D and is an applicant for new FMs at
Blackville, SC and Unadilla, GA.
Phone: (404) 830-6523

SELLER: Reliance Broadcasting Inc.,
owned by Kenneth Bazzle and Jef-
frey Davis. Bazzle has interests in
WTKT-AM & FM/Georgetown, KY and
two TV stations. Davis is an applicant
for a new FM at Bowdon, GA. Phone:
(404) 832-9685

FREQUENCY: 92.1 MHz

POWER: 580 watts at 635 feet
FORMAT: AC

WGGA (AM)/Gainesville
PRICE: $360,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: WDUN Radio Inc., owned by
John Jacobs Il and John Jacobs Jr.
of Gainesvile. They own WDUN &
WMJE/Gainesville-Clarkesville.
Phone: (404) 532-9921

SELLER: Allied Media of Georgia
Inc., owned by Roger Amato and Jeff
Brown. They own WIGO/Atlanta;
WGGA-FM/Cleveland, GA; and
WHLP/Baltimore. Phone: (802)
457-4988

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: AC

COMMENT: The buyer has told the
FCC that county-by-county combined
shares for WGGA (AM)-WDUN &
WMUJE range from 3.8 to 16.4.

KBLS/North Fort Riley

PRICE: $585,010

TERMS: Duopoly deal; asset sale for
$585,000 cash. The buyer purchased
for $10 an option to buy this new sta-
tion within 30 days after completion of
construction and the commencement
of broadcasting. The buyer also agreed
to LMA the station.

BUYER: Eagle Broadcasting Com-
pany Inc., headed by President John
Vanier Il. It owns KABI & KSAJ/Abil-
ene, KS. Phone: (913) 823-3794
SELLER: Mid-America Ag Systems
Inc., owned by Lawrence Steckline.
He also owns KLLS/Augusta, KS;
KEGS/Emporia, KS; KWLS & KGLS/
Pratt, KS; KYUU & KSLS/Liberal, KS;
KXXX & KQLS/Colby, KS; and KXLS/
Enid, OK.

FREQUENCY: 102.5 MHz

POWER: 100kw at 492 feet
COMMENT: The buyer has submitted
county-by-county Arbitron data show-
ing KBLS-KABI & KSAJ with a combin-
ed weighted 12+ share of 6.55.

WWKY & WVEZ/Louisville
PRICE: $6,375,000

TERMS: Asset sale for cash
BUYER: Prism Radio Partners, owned
by William Phalen of Corona Del Mar.
CA; John Duff of San Anselmo, CA;
Thomas Goodrich of Palo Alto, CA:
William Robinson of Pittsburgh; and
John Noer of incline Village, NV. They
own KRZZ/Wichita and are buying
WOKYV & WKQL/Jacksonville, KWFM-
AM & FM/Tucson, and KNST &
KRQQ/Tucson. Phone: (415)
788-2765

SELLER: Wilks-Schwartz Broadcast-
ing, owned by Donald Wilks and Mi-
chael Schwartz. They also own WFBL
& WKFM/Syracuse; WHYN-AM & FM/
Springfield, MA; WSRZ/Sarasota, FL;
WWBB/Providence; KKNG/Oklahoma
City; and WNVZ/Norfolk. Phone:
(413) 781-1011

FREQUENCY: 790 kHz; 106.9 MHz
POWER: Skw day/1kw night; 24.5kw
at 670 feet

FORMAT: News/Talk; AC

BROKER: Tom Gammon of Americom

| Nevada
KHIT-AM & FM/
Sun Valley-Reno
PRICE: $750,000
TERMS: Duopoly deal; asset sale for
cash

BUYER: Lotus Communications,
headed by President Howard Kalmen-
son. It owns 16 radio stations, in-
cluding KOZZ-AM & FM/Reno, KWKW/
Los Angeles, WTAQ/Chicago, and
KENO-KOMP & KORK-KYRK/Las
Vegas. Phone: (213) 461-8225
SELLER: Radio Associates Inc., head-
ed by CEO Ken Miller. It also owns
KMIX/Turlock-Modesto, CA; KEWB/
Anderson-Redding, CA; WBCT/
Grand Rapids; and WKZO/Kalama-
zo0, Mi.

FREQUENCY: 1590 kHz; 104.5 MHz
POWER: Skw daytimer; 25kw at 2925
feet

FORMAT: Country

BROKER: Peter Handy of Star Media
Group

Oklah:
KPRW/Oklahoma City
PRICE: $375,000
TERMS: Asset sale for cash
BUYER: Perry Broadcasting Com-
pany Inc., owned by Russell Perry of
Oklahoma City. He owns the Black
Chronicle, a weekly Oklahoma City
newspaper. Phone: (405) 424-4695
SELLER: Sun Broadcasting Co.,
headed by President J. Kent Nichols.
It also owns KATT/Oklahoma City.
Phone: (405) 848-0100
FREQUENCY: 1140 kHz
POWER: 1kw
FORMAT: AOR
COMMENT: The buyer plans an Urban

__Rhode Island
WPRO-AM & FM/Providence
PRICE: $6 million

TERMS: Duopoly deal; asset sale for
cash. The consideration includes $4.8
million for station assets and $1.2 mil-
lion for a noncompete agreement.
BUYER: Tele-Media Broadcasting Co.
of America, owned by Robert Tudek
and Everett Mundy. They own nine ra-
dio stations, including WLKW &

WWLI/Providence. Phone: (814)
355-8355
SELLER: Capital Cities/ABC Inc.,

whose radio group is headed by Presi-
dent James Arcara. it owns 19 radio
stations, including WABC & WPLJ/
New York, KABC & KLOS/Los An-

geles, and WLS-AM & FM/Chicago;’

eight TV stations; the ABC radio and
TV networks; and Satellite Music Net-
works. Phone: (212) 456-6079
FREQUENCY: 630 kHz; 92.3 MHz
POWER: 5kw; 39kw at 551 feet
FORMAT: News/Talk; CHR
COMMENT: The buyer has told the
FCC that the combined 12+ share for
WPRO-AM & FM & WLKW-WWLI was
23.7 in the Summer '92 Arbitron sur-
vey for the Providence metro market.

..... _ "Texa_s

KXTQ & KKIK/Lubbock

PRICE: $362,500

TERMS: Asset sale for cash

BUYER: Ramar Development Inc.,
owned by Brad Moran of Lubbock.
He's VP of Ramar Communications
(owned by his father, Ray Moran),
which owns KJTV-TV/Lubbock; KASY
& KASC-TV/Albuquerque; KRSY-AM

& FM/Roswell, NM; and KMZN-TV/
Farwell, TX. Phone: (806) 745-3434
SELLER: Dennis Elam, Chapter 7
trustee for Bakcor Communications
Inc. and Bakke Communications Inc.
He's also bankruptcy trustee for KMND
& KNFM/Midland, TX. Phone: (915)
368-9999

FREQUENCY: 950 kHz; 93.7 MHz
POWER: 5kw day/500 watts night;
100kw at 740 feet

FORMAT: Spanish

BROKER: Bill Whitley of Whitley Me-
dia

COMMENT: Because of its attributable
interest in KJTV-TV, the buyer is re-
questing a waiver of the one-to-a-mar-
ket rule.

PRICE: $1 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Ardman Broadcasting Cor-
poration of West Virginia, owned by
Adrienne Arsht Feldman of Potomac,
MD. Her husband, Myer Feldman, is
President of the company, which owns
WVSR-AM & FM/Charleston. Both
Feldmans have interests in a number of
other stations, including WENZ/Cleve-
land and WZOU/Boston. Phone: (202)
637-9025

SELLER: Morton Jerome Victorson,
bankruptcy trustee for the former
Thomas Communications. He's in the
process of seling WKKW/Clarksburg,
WV. Phone: (304) 345-9237
FREQUENCY: 94.5 MHz

POWER: 3kw at 328 feet

FORMAT: B/EZ

COMMENT: The buyer has submitted
Spring '92 Arbitron data showing
WBES and WVSR-AM & FM with a
combined 12+ share of 13.5 in the
Charleston metro. Closing of this deal
is contingent upon WBES completing a
power increase to 25kw.

For The Record

This week's Transactions totals
have been revised to add $4.5 mil-
lion for WTAR & WLTY/Norfolk,
which had been reported as “undis-
closed” in the 1/15 issue, and to
correct for tabulating errors in the
1/22 issue that underreported the
week'’s tally by $500 and two sta-
tions.

STEP UP TO THE STANDARD

'NTEGRITY

LLENCE

'NNOVATION

WaAALameticantadiohistorv-com

The
WASHINGTON NewsDesk

from

StandaroNews

For more information, call 1-800-283-4147.
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KTFM/San Antonio Picks Upton As PD;
WKBQ/St. Louis Engages Cruze Control

WKBQ/St. Louis PD Rick Upton
has resigned to become PDyafter-
noon personality at Waterman
Broadcasting CHR KTFM (Hot
103)/San Antonio. He replaces Rick
“Big Dog” Hayes, who is joining
Platinum Music in Los Angeles.
WKBQ APD/MD Cruze has been
tapped to fill Upton’s vacated post
at the Legend station.

KTSA & KTFM VP/GM Joe Ern-
est told R&R, “We're going to miss
Big Dog — he’s been a strong
player for us. Upton knows the
market, is good with people, and
can work well with the course
[OM] Bob Perry’s laid out instead
of trying to remvent the wheel.”

Upton commented, “It’s like
moving home, having spent seven
years programming KITY [now
KSRR]. This is the only situation
that could have gotten me to move.
I’'m going to do everything I can to
help KTFM win.”

KXOK & WKBQ VP/GM Mi-
chael Frischling told R&R, “We're
happy that Rick’s able to return to
San Antonio and wanted to afford

Upton Cruze

Cruze the opportunity to become
PD. With his superior radio and
people skills, Cruze is the right per-
son for the job.”

Upton was PD at KHTK/St. Lou-
is for nearly a year before transfer-
ring to WKBQ in an LMA/sale ar-
rangement. He’s also programmed
KAYI/Tulsa and been a regional
promo rep for Zoo Entertainment.
Prior to joining WKBQ, Cruze was
PD at WPFM/Panama City, FL
and APD at KSAQ/San Antonio,
WQUE/New Orleans, and KHYS/
Houston.

To kick off Black History Month, Eddie Murmphy (center) promoted his I
Was A King” single by filming two special editions of “BOXTalk" — the
Box's five-minute interview feature. Flanking Murphy in Miami are (I-r) VP/
Programming Les Garland and the Box’s John Robson.

Hodgson Becomes WB Sr. VP/CFO

Warner Bros. Records VP/Fi-
nance Colin Hodgson has been pro-
moted to Sr. VP/CFO at the label.

“Colin’s expertise and experi-
ence have played a key part in
Warner Bros.’ recent sustained
growth,” stated WB Chairman Mo
Ostin. “He’s proved an invaluable

asset in our financial decision-
making process.”

Hodgson joined the label in 1991
after serving as Exec. VP of
Capitol-EMI Music. Before that, he
spent 14 years in various positions
with EMI Group abroad.

Smith New VP/GM
At Y107/Nashville

Legacy has transferred WMJI/
Cleveland GSM Bill Smith to sister
CHR WYHY (Y107)/Nashville as
VP/GM. Smith replaces Dan
Swensson, who left for WRRM/
Cincinnati.

Smith told R&R, “It's great to
continue working with [Legacy ex-
ecutives] Carl Hirsch and Dean
Thacker. Y107’s a legendary sta-

SMITH/:3ee Page 19

Toronto Welcomes
First Country FM

Rawlco Communications gave
Toronto its first FM Country outlet
last week (1/26) when CISS-FM
signed on the air under new PD
Sharon Taylor, who was transfer-
red from a similar post at co-
owned Energy 1200/Ottawa.

VP/GM Keith James told R&R,
“We’ve got a great creative team
with the best Country tzlent in Can-
ada. They’ll not only deliver Toron-
to today’s new countrv music on
FM, but provide a viable listening

TORONTO/53ee Page 19

o

Ratings Pros Form Research Director %

Three ratings and broadcast experts have formed Arlington, VA-based
Research Director Inc., which will produce sales research materials and
conduct audience analysis for radio stations.

Rhody Bosley, former Arbitron VP/Radio Stations Sales & Marketing
Julie Heath, who was VP/Research for US Radio; and Marc Greenspan, a
systems analyst and former Arbitron Special Services Product Manager,
will head the firm.

Research Director will develop station sales materials from ratings,
qualitative data, and other sources on a market-exclusive basis. The firm
will also train salespeople on the use of statistical materials.

| Don’t buy
television
without using
this column.

I 2

SRR b

Johnson Named Dir./Nat’l Promotion
At Private Music

Ginny Meroth Johnson has been appointed Di-
rector/National Promotion at Private Music. She'll re-
port to VP/Promotion Linda Feder. :

“We felt Ginny's experience in various formats
would enhance the growth and diversity of Private
Music's artists,” said Feder. “Ginny’s come through
for us and proved her talents on a number of projects,
including the success of Jennifer Warnes's singles
at AC radio.”

SWEEPING THE NATION

Prior to joining Private Music last year as consul- ~ FORMAT
tant, Johnson held promotion duties for various bouti- AND WlNN|NG THE SWEEPS! iRAM NAME gnp:: g:ﬁg
. que labels. She previously worked for Strike Force Johnson Get the whole exciting story on Focused
Management. P . |
ower Television, the revolutionary
PR - concept that has made buying generic IQI 2 News @ 6:30pm 8.7 9.0
—o . demographics obsolete. ainment Tonite @ 7:00pm = 11.0 5.0
Richards Joins Def American Broadcast Marketing Group targets ' 97 45
. format listeners using exclusive 80 20
Promotion Staff “Smart” technology. The results have 6.4 3.0
Gary Richards has joined Def American’s pro- radio broadcasters buzzing from 84 4‘(\
motion staff, where he'll oversee the label’s rave mu- coast-to-coast! You need to know the - ]
A e L complete story. Call or write. We'll 12.4 4.0
Def American GM Mark Di Dia remarked, “We § 8 answer your questions and send you
want to develop rave and techno music artists the = THE WORKS. 162.7 82.)
same way we developed the Black Crowes and Jay- q§ c " 1 ; 3 = '
. hawks. We're confident Gary will help us carry this 5 a (8 6) 753-32717 '
ot ‘ . ! Fax (816) 561-0800 816-753-3277 ichbsdeale 69.3% saw te spo
Richards was in the RCA Dance Promotion De- FPreT FREQUENCY: 2.4 average time:
partment and was a promotion department staffer at # - - {
e o o et e Broadcast Marketing Group AT EFFECTIVE REACH: 23.3% saw he spc

years, including an event that drew 17,000 fans to
Knotts Berry Farm last New Year's Eve.

’ Media Placement For Radio Onl)
Richards e

o R

T e e

Broadcast Marketing Group e 3100 Broadway, Suite 318 e Kansas City, MO 64111 e Tel (816) 753-3277

S

———AAMALamericanradiohistorv.com
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Jerrels Jumps To Jacksonville Combo

Jim Jerrels has been named VP/
GM at Eagle Broadcasting Urban
WHJIX/Jacksonville and LMA’d
Urban AC WBYB, replacing Bruce
Demps. Jerry Clifton has also been
inked to consult WHJX.

Jerrels told R&R, “We definitely
see vulnerability in some stations
here. We’re going to skew a little
younger at WHJX; we feel that’s

the right direction to go. [Clifton’s]
the guy who could best tap the
marketplace quickly and put the
music and the format in the right
direction.”

Jerrels was previously VP/GM
at WOLL/West Palm Beach and
WEJL/Jacksonville. He’s also
been GSM at KBEZ/Tulsa.

SRR

KGGI OM Martino Takes PD Post Again

With the recent departure of
KGGI (99.1)/Riverside PD Bob
West to join Jerry Clifton’s New
World Consultancy, OM/afternoon

_personality Larry Martino has re-
added PD duties. Concurrently,
MD/middayer Mike Marino has
been given APD stripes.

KMEN & KGGI VP/GM Steve
Virissimo told R&R, “I spoke to a
lot of very talented candidates,
[but] we couldn’t come to a better

consensus than giving the PD job
back to Larry. Larry and Mike
complement each other, and with
Bob living here, we still have his
expertise right at hand.”

Five-year station vet Martino
commented, “I'm thrilled to take
the PD reins again. I learned a lot
from Bob, as did Mike, who’s going
to be a great help in his new posi-
tion. This is going to be a great
year for 99.1.”

Winners’ Circle

Fi(ﬂ'

bum (“Dangerous”).

Favorite New AC Artist trophy, while Michael Jackson displays his Interna-
tional Artist Award with presenter Elizabeth Taylor. Jackson also won Fav-
orite Soul/R&B Single (“Remember The Time") and Favorite Pop/Rock Al-
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Smith’s BMG Reunion

Reunion/RCA artist Michael W. Smith (r) was on-hand for the BMG Con-
vention in Los Angeles. He's joined by (I-r} RCA Sr. VP/Marketing Randy
Goodman and President Joe Galante, BMG Chairman/CEQ Michael Dorne-
mann, Reunion President/CEQ Terry Hemmings, and BMG CFQO Tom
Mcintyre.
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Rosen Returns To Program KUKQ

After four
months at now-
defunct KFMA/
Phoenix, Jona-
than L. Rosen
has returned to
the PD post at
crosstown G&C
Broadcasting
AM New Rocker
KUKQ. Sister
AOR KUPD PD
Curtiss Johnson,
who had overseen KUKQ’s pro-
gramming following Rosen’s de-
parture, will concentrate solely on
the FM.

Rosen

KUKQ owner/GM Bob Fish
commented, “I can’t fault Rosen
for leaving. The door was always
open, and now it’s closed — with
him inside again.”

Rosen told R&R, ““This is home
— I started this station five years
ago. I didn’t sever ties or burn
bridges. The only reason I left was
to pursue the challenge of starting
my third New Rock station from
scratch. I’'m bringing back more
knowledge.”

Before programming KUKQ and
KFMA, Rosen was MD at KEYX/
Phoenix.

R

Urban AC WXQL To Bow In Jacksonville
Matthews Owner/GM, Mullins GSM, Puzo PD

Jacksonville gains a third Urban
FM ounet on February 15 when
Peaches Broadcasting’s WXQL
debuts with an Urban AC ap-
proach. WXQL, utilizing all-digital
studio facilities, is set to battle
mainstream UC stations WHJX
and WJBT. Owner Fred Matthews
doubles as GM, Don Mullins has

been named GSM, and Renee Puzo
joins as PD.

Matthews told R&R, “WXQL is
the culmination of a three-year ef-
fort as an 80-90 docket [licensee].
This is a great opportunity for mi-
nority broadcasters in particular.”

WXQL/See Page 19

CONTACT & TITLE

COMPANY NAME

ADDRESS

ciTy STATE zIP
PHONE FAX
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Morgan Named
Operations Mgr.
At WFMS & WGGR

WFMS/Indianapolis PD/mom-
ing co-host Charlie Morgan has
been promoted to the newly cre-
ated position of Manager/Opera-
tions & Marketing for Country
WFMS and newly acquired WGGR,
which is expected to sign on this
spring with an as-yet-undeter-
mined format.

Morgan will oversee both sta-
tions’ programming and spear-
head WFMS’s database direct
marketing department. He told
R&R, “It’s such a treat to advance
within a great company like Sus-
quehanna. Being able to do it in my
hometown makes it all the
sweeter.”

Morgan is presently seeking a
PD for WFMS and will search for a
WGGR PD when the format is de-
termined. Morgan joined WFMS
eight years ago; he was named PD
three years ago.

Schulte Set As OM
0f WRLT/Nashville

WRLT (Lightning)/Nashville
has appointed Brett Schulte OM.
He joins the Tuned-In Broadcast-
ing progressive New Rocker from
a music consultant post at CHR
WNNX (99X)/Atlanta during its
musical shift to a more pronounced
New Rock direction.

"RLT also received permission to
construct a new facility (WRLG),
which will begin simulcasting the
station in April, and acquired a lo-
cal publication, Metro Music mag-
azine.

GM Ned Horton told R&R,
“Brett’s sharp and energetic witha
lot of good ideas. His talent and en-
ergy will mesh well with our ex-
pansion.”

Schulte was previously an AE at
99X and hosted a weekend alter-
native show at WVRK/Columbus,
GA.
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NEWSBREAKERS.
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Radio

® JOE LOVERRO joins WPIE/Tru-
mansburg, NY as GM. The 24-year
broadcast industry veteran most re-
cently held a similar post at WTTM/
Trenton, NJ.

® LYNN PUDLO steps up from AE to
LSM at WHND & WCSX/Detroit. The
stations also have promoted MARK
NICHOLSON from Director/New Busi-
ness Development to Retail Sales Man-
ager.

® CINDY FRIEDMAN has been ele-
vated from Sr. AE to FM LSM at
WPGC/Washington.

® JOSHUA HEDDEN has been ap-
pointed Chief Engineer at WHWH &
WPST/Princeton, NJ. He previously
worked at various New York outlets.

Records

®MITCHELL LEIB segues to Arista
Records as VP/A&R Soundtracks, exit-
ing a similar post at EMI Records
Group.

&
kS
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Rogers

Leib

@ JANETTE ROGERS has been ele-
vated from National Manager/Artist Re-
lations to Director/Artist Relations at
A&M Records.

Heuerman

© GEORGE BRINER and SCOTT
HEUERMAN have been promoted to
Product Managers at WB-Reprise/
Nashville. Briner formerly served as
National Director/Artist Relations, while
Heuerman was Manager/National Pro-
motion for the label's progressive mu-
sic division.

© WAYNE EDWARDS has been tapped
as Director/Media Relations at Mercury
Records. He most recently headed the
music division at the Lee Solters Co.
public relations firm.

® JULIO PROIETTO moves up from
VP/Finance & Business Administration
to Sr. VP/Finance & Business Affairs at
Private Music.

@ JIM HENSON RECORDS has been
launched in association with BMG
Kidz. The new label can be contacted
at 117 E. 69th St., New York, NY
10021; (212) 794-2400.

National
Radio

®RAY FOWLER — a 20-year broad-
cast industry veteran — shifts to newly
established StandardNews as Affiliate
Relations Manager. The network now
is available via Satcom C5, transponder
23, channel 22; (800) 283-4147

® CBS RADIO NETWORK will provide
live backstage reports from the Gram-
my Awards on February 24. Hosted by
Lisa Karlin, the reports also will be con-
densed into a “Morning After” package
featuring sound bites and interviews;
(212) 975-3773.

Industry

® KENNETH ALMGREN has been ele-
vated from Sr. VP/CFO to Exec. VP/
CFO at the NAB. Concurrently, MARY
DICKSON steps up from VP/NAB
Comptroller to Sr. VP/Finance & Con-
troller.

@ JOHN SCHAAB and RALPH RILEY
join TM Century as Regional Managers
for the Canada/Northwest and upper
Midwest regions, respectively. Schaab
previously spent 20 years at ITC, while
Riley most recently owned and oper-
ated a radio station.

@ JERRY CRUTCHFIELD assumes
MCA Music Publishing/Nashville's
President post. He exits Liberty Rec-
ords, where he was Exec. VP.

Marriages

WRVR/Memphis PD Jim
Kirkland to Janet Palmer, Janu-
ary 16

Births
KCBN & KRNO/Reno Station
. Manager John D. Murphy, wife
KRNO MD Laurie Adamson,
% son Douglas Matthew, Decem-
o ber17
:  Elektra artist Anita Baker,
husband Walter Bridgeforth Jr
son Walter, January 19
WKXC/Augusta, GA MD
Sharon Sommers, husband
© Marlon, son Thomas Franklin,
January 21

Ao
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‘Outdoor Trivia’
Show Available

ha Brainerd, MM-based Wa-
Tim Foundation has launch-
ed "Outdoor Trivia," a two-
and-a-half-minute syndicated radic

featwre focusing on environmental
isaues,

Hosted by toundation. President
David Winkelman and official
“spokescritter” Bog Frog, each
broadeast is divided info twa parts:
2 question/answer perod facusing
on -ecological factz and “Frog
Friendly: Tips" on reducing, reus-
ing, and recyeling

Avallable by barter, the feature
airs Monday-Saturdsy during moim-
ing and attarngon drive imes {twa
different episodes per day). For
more information, call (218)
229-3616.

® ANDREW JENKINS has been tap-
ped as GM at BMG Music Publishing
International Ltd. He formerly held a
similar post at England’s Polydor Rec-
ords.

®MARY BETH ROBERTS assumes
Creative Director/Standard Catalogue
duties at Famous Music Publishing.
She most recently founded music pub-
lishing consultancy High Standards Un-
limited.

B e e o

Changes

Jonathan Green and Judy Turner
tapped as AEs at WCBS/New York.

WLUP-AM & FM/Chicago adds Kris-
ten Reina as AE.

Manny Mello joins KOOL-AM & FM/
Phoenix as AE.

Jeffrey Winston named AE at
WHWH & WPST/Princeton, NJ.

Kristin Winney-Sterling assumes
AE duties at Katz Radio’s New York
tureau.

At Durpetti & Associates, Christie
Shaughnessy (Chicago) and Cathy
Langley (New York) become AE and
Sales Associate, respectively.

Bonnie Saindon shifts to Banner Ra-
dio’s Detroit office as AE.

David Criscitelli promoted to AE at
Group W Radio Sales/Boston.

Jean Marie White appointed Re-
search Analyst/New York at Eastman
Radio.

Kristen Walsh segues to the Interep
Radio Store as Research Analyst, while
Debbie Ambrose is upped to Network
Coordinator at the firm's Detroit
branch.

Select Records welcomes Andrew
Klein as National Sales Represen-
tative.

Yvonne Garrett named Sr. AE at mu-
sic PR firm Susan Blond Inc.

® KIM JACKSON has been appointed
Associate Director/Writer, Publisher
Relations at BMI. She previously was a
paralegal at the law firm of Denise
Brown-Noel.

® THERESE WELLS becomes Public
Relations Manager at International Ca-
blecasting Technologies Inc., parent
company of Digital Music Express. She
exits her Sr. Account Director post at
public relations firm Block-Korenbrot &
Associates.

® CINDY GRAY has been elevated
from OM to Director/Operations at mu-
sic public relations firm Susan Blond
Inc.

® BEN MAYBERRY shifts to Dale C.
Olsen & Associates Public Relations
and will specialize in the areas of mu-
sic, film, and special projects.

@ STEPHEN PRITCHITT joins produc-
tion, publishing, and promotion firm Mia
Mind Music (MMM). The former Jamb-
co/Mercury Records GM will help the
company expand its international licen-
sing, marketing, and promotion efforts
to U.S.-based labels. MMM's office will
remain at 500 1/2 E. 84th St., Suite
4B, New York, NY 10028; (212)
861-8745.

® JANIS MAIELLO — previously Di-
rector/International Artist Relations &
Publicity at Atlantic Records — has
formed the Janis Maiello International
Public Relations Co. Specializing in in-
ternational music publicity, the new firm
is located at 662 Franklin Ave., Suite
280, Garden City, NY 11530; (516)
569-4080.

R
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Clitf Berkowitz — PD KSOL/
San Francisco {415)
389-6066

Jon Boltz — Production Dir
WMVY/Martha's Vinyard, MA
(303) 233-3760

Monica Brooks — Morning
co-host KPWR (Power
106)/Los Angeles (909)
627-0210 or (909) 590-0522

Rick Clair — Regiorial pro-
mo/sales Spectra Records
(419) 868-1101

Mike Jefferies — Afternoon
drive WKOO/Greenville, NC
(919) 452-2498

LeBaron Lord King — Pro-
gram/Account Manager Doug-
las Broadcasting (510) 845-
9490

Susan Landers — Evenings
KOOL-FM/Phoenix (602) 970-
0112

Alison Mars (aka Cindy
Spicer) — Afternoon drive
KLOL/Houston (713} 538-
4072

Brad Oleson — Production
Dir. KYYS (KY 102)/Kansas Ci-
ty (816) 478-1287

Dick Power — PD KXTC/Gall-
up, NM (505) 863-4136

Jamie Richards — PD
WBLZ/Evansville, IN (901)
822-5505

Scott Stevens — MD/mid-
days WRVA/Richmond (804)
748-8394

Giant/Reprise artist Jeremy Jordan was on hand to tape “Beverly Hills.
90210 — The Radio Special," slated to air January 31-February 7. Co-
hosted by KPWR/Los Angeles personality Frank Lozano and “90210” star
Tori Spelling, the special will be syndicated by KHP Satellite Network. Tak-
ing a break are (I-r) Lozano, Jordan (whose “Right Kind Of Love"” single is
featured on “BH 90210 — The Soundtrack’), Speliing, and the special's
associate producer Heather Kritzer and producer Eddie Kritzer.

WEAZ “EZ-101”/ Philadelphia
25-54 Persons M-S 6A-Mid 4.2t05.5 (+31%)
25-54 Persons M-F 10-3P 53to 7.4 (+40%) #1 AC
25-54 Women M-F 10-3P  7.7t08.6 (+12%) #1

25-54 Persons M-F 6A-7P 7.6t015.8
25-54 Women M-F 6A-7P 16.9t030.3 (+79%) #
25-54 Women M-F 10-3P 18.0t0 35.6 (+98%) #1

KPAY “Lite 95/ Chico, CA

(+108%) #1

Three ACs... Three Home Runs!

Source: Fall Arbitron 92

KEZG “EZ-107”/Lincoln, NE

25-54 Persons M-S 6A-Mid 5.8t0 10.6
25-54 Women M-S 6A-Mid 10.1to 15.0 (+49%) #1
25-54 Women M-F 10-3P

(+83%)

14710 19.7 (+34%) #1

Lots of hands-on service, no matter what size market.

Give us a call today! (303) 696-9701
Jim Teeson, President  Teeson Media Services * 9071E. Mississippi Ave. 1-D « Denver, CO 80231

TeesON
A
/ MED‘N

SERVICES
Programming, Marketing and Management Strategies

aananns amaricanradichictary com
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Gary Fries
RAB President/CEQ

n the eve of RAB's

Managing Sales

Conference (Feb-
ruary 4-7 in Dallas), Presi-
dent/CEQ Gary Fries met
with R&R Assistant Editor
Jack Messmer in the organ-
ization’s New York head-
quarters. Their discussion
touches on ’'93 revenue
predictions, advertiser
growth, and improved syn-
ergy with NAB, among other
topics.

Total radio revenues
rose 2% in 1992. What'’s
your early industry

forecast for '93?

total radio revenues ris-
ing 6% to 9%. There’s
still a question about national
spot. It seems to be lagging be-
hind, but it’s strengthening.

Everything is relative. When
you look at '92 — which ended
on a real up note — you notice
that the lowest segment was the
first quarter. Then revenues
strengthened through the fourth
quarter, which was very strong.
We still have some pockets of
concern in certain markets, and
I think it would be unfair to say
the entire country has turned
up. But a significant part of it
has.

Our reports from all fronts of
the radio industry indicate the
first quarter of '93 has tremen-
dous strength behind it. We're
seeing business levels and in-
ventory consumption that are
higher than what we’ve seen in
the last 12 to 18 months. So
we're very upbeat about 1993.

We're also very optimistic
about the factors that seem to
be causing this. This is not just
the result of a trend in the na-
tional economy; more impor-
tantly, [it] seems to be caused
by some redirection of market-
ing effort and training that is
producing a more creative.
marketing-driven sales force in
the radio industry.

A Optimistically, I see

What specific adver-
tiser categories should
stations target in '93 be-

cause of expected growth?

1 The areas of growth are

A I going to somewhat par-
——=1 allel the social-econom-
ic groove. I think we are going
to see continuing growth in the
educational re-employment
arena, where the American
consumer is looking for as-
sistance. Entrepreneurial peo-
ple are going to be filling voids
caused by the problems that so-
ciety is facing. I also think
downsizing in certain busi-
nesses is going to cause people
to be in different buying mar-
kets than they have traditional-
ly been in on the consumer
level. As these particular areas
develop, we're going to see
more and more advertising de-
veloping to target them.

It appears the housing mar-
ket is being restimulated, plus
all of the subordinate areas that
go with that — such as furnish-
ings and remodeling. So it
seems we're going to have some
changing categories.

m

One ongoing goal of
mine is to make
radio easier to buy

. . « The more stable,
accurate, and easily

understood the

ratings are, the
more user-friendly

radio becomes.

99)

Last year, everybody
was talking about aim-
ing for the future by

building new business. How suc-
cessful have those efforts been?

New business efforts
A across the industry

have been successful.
That’s the good news. The bad
news is that there are so many
more opportunities in which
they could be more successful.
Every time we’ve gone forward

into a new business develop-
mental area, it appears we have
been successful. Advertisers
have been very receptive to the
rep companies coming together
to work with us. It’s an ongoing
effort that’s gained a life of its
own and just keeps snowballing.

Is the RAB developing
@ any specific programs
geared toward LMAs

and duopolies?

Right now, everyone is
A so different that there
== doesn’t seem to be a
consensus approach. We feel
our programs are based upon
selling radio in a positive man-
ner — and that’s going to con-
tinue. That’s the way we believe
radio should be presented, re-
gardless of the form or format
of a station. Every one of these
[LMA and duopoly] deals is so
different, I'm not really sure
that there is going to be a sim-
plistic solution that will work
across the board.

RAB’s Radio Creative
Fund awards $200,000
annually through its

Mercury Awards competition
for radio spot creators. What is
the purpose of the Mercury
Awards?

I hance the awareness of

creativity in radio. Part
of the equation is focusing on
the results for the advertiser
versus the features of the radio
station — great creativity that
motivates consumers to what-
ever the advertiser’s goal is. We
don’t feel the creative side of ra-
dio has been developed nearly
as much as it needs to be in or-
der to get maximum results for
the advertiser.

What revisions to the
awards criteria were
instituted this year to

help promote this productive
creativity goal?

“AhThepurposeisboen-

We revised them so
A they don’t just focus up-

on the funniest spots,
which aren’t always the most
effective. There are many dif-
ferent types of creative — many
different usages of the theater
of the mind in trying to com-

m

| see total radio revenues rising 6%
to 9% [in '93]. There’s still a
question about national spot.

It seems to be lagging behind,
but it’s strengthening.

municate an advertiser’s mess-
age. We're trying to make sure
the ongoing effort is toward ef-
fectiveness.

Now that you're a
member of the Arbitron
Advisory Council, what

issues will you be championing?

One ongoing goal of
A mine is to make radio

easier to buy. To do
that, there has to be complete
confidence in the ratings ser-
vices that are employed by the
buyers. The more stable, accur-
ate, and easily understood the
ratings are, the more user-
friendly radio becomes.

My second avenue of concern
is that a major portion of every
radio station advertising budget
goes to pay for the ratings ser-
vices. The mandate given to me
by the RAB board is to focus on
communications with the
ratings companies so that those
dollars are being employed to
get the maximum results for ra-
dio stations.

66]

We’ve found that
sales management
has become very
reactive and really
isn’t following a
strategic plan
to achieve
maximum results.

£

Since you assumed the
@ RAB presidency, the or-
ganization’s relation-
ship with NAB has noticeably
improved. How did that come

about?

I think it came about
A [because of] a sincere
effort. I've known
[NAB President] Eddie [Fritts]
for a long time, and we have a
trust and a confidence in each
other. Early on, we sat down
and clearly defined the roles
and missions of our two organi-
zations. We found that they are
compatible and not competi-
tive,

With that in mind, we launch-
ed an endeavor to figure out
how they could dovetail for the
betterment of the radio indus-
try. The one thing we recog-
nized was the fact that the radio
industry doesn’t want two or-
ganizations attempting to do the

1%9)

same thing. So we clearly iden-
tified how we interact and how
we relate, and established a
fairly sophisticated, formal line
of communications between the
two organizations.

What’s the major focus

of this year’s Managing
Sales Conference?

The whole theme is to

A think outside the box; to

break out of the tradi-

tional thinking and really be

able to see the opportunities

that exist. We're trying to ex-

pose people to as much learning
as they want to consume.

And we're expanding the
focus on creative. We have a
very comprehensive multime-
dia presentation by England’s
Metro Radio Group, for whom
creative is really the driving
force, rather than cost per
point. We’ll also have an execu-
tive session on how to build and
then administer the strategic
plan for your sales force. We've
found that sales management
has become very reactive and
really isn’t following a strategic
plan to achieve maximum re-
sults.

When you're talking to
@ a station that isn’t an
RAB member, what

compelling arguments do you
give as to why it should join?
First of all, to be stand-

[A ing out there by your-

— self and feeling you're
capable of accomplishing all of
your goals by yourself is a very
narrow, shortsighted perspec-
tive. The RAB has different pro-
grams that each radio station
can take advantage of to differ-
ent degrees. But [even] if the
focus is only on new business
development, I feel the value of
RAB membership is easily paid
for

People who say “I don’t need
the RAB” are basically people
who are looking at the past —
they’re judging it by the value it
had years ago or some experi-
ence they had a long time ago.
It’s amazing to me that people
look at it that way: If their ad-
vertisers were judging their ra-
dio station on the value that it
was several years ago, they
probably would not be very suc-
cessful.

Whether a person likes the
RAB or doesn’t, whether he
likes me or doesn't, I can’t im-
agine anybody who isn’t inter-
ested in attempting to use a me-
chanism to increase his sales.
It’s that simple.

www._americanradiohistorv.-.com
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Which type of
D player is right
for your Station?

DENON CD CART PLAYER'" DN-Q81FA = o4 e lvs" ____

TIHACK Moy

BELECT ~P-PLAY MODE  ;ypEx  TIME  END MON
CONT SINGLE ey -

With its hugely successful DN-970 and Its Eject-Lock during play adds another
DN-950 CD Cart™ Players, Denon helped most-wanted feature tc its list of attractions.
make CDs the broadcast media of choice. [ Meanwhile, the new DN-951FA CD Cart”
Given the success of these industry-standard Player dramatically improved functionality
players, there were only two things Denon could do: 1. Makea CD Cart  with its Auto Track Select (ATS) system, which reads bar-coded carts to
player that is smaller, faster, smarter and better; 2. Make a pro CD player  /ock-in, lock-out or auto-cueto a specific track.

- that is not a Cart player. Denon did both. That's not all; three-in-a-rack mounting, true instant start, and
2t The new DN-961FA Drawer-Loading ~ end-of-message signals with selectable time-to-end are just a few more
L CD Player is Denon's answer to the many key features of these cost-effective new players.
‘ broadcasters who formerly had to choose The DN-961FA and DN-951FA. Denon just made it twice as easy

Y/ between the drawer-type player they needed  to decide which CD player is
aco-ss carrmioce mmars aarcooe. . and the Denon performance they wanted. right for you. D E N o N

Denon America, Inc., 222 New Road, Parsippany, New Jersey 07054 (201) 575-7810 The first name in digital audio.
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R&R OVERVIEW

SALES & MARKETING

Sell Your Station’s Value, Not Numbers

oday’s radio salesperson has a wealth of detailed
information that can be used to position a station’s
strengths to an advertiser. Numerous quantitative
and qualitative sources document audience appeal, and a
myriad of computer programs allow quick, easy analysis.

As our presentations become
more detailed, however, some dif-
ficult questions arise. Can radio
listening levels be accurately
measured today? Can sample sizes
ever be large enough to produce
reliable sales and marketing data,
especially to the specific levels that
our marketing needs demand?

Successfully positioning our sta-
tions to advertisers involves two
major steps: determining the cli-
ent’s needs and showing how the
station’s strengths meet the adver-
tiser’s objectives. The second stage
demands highly detailed informa-
tion to reflect the quantity and
quality of each station’s audience.

Nonsensical Numbers

Unfortunately, many of the an-
swers we obtain do not make any
sense when taken in the context of
what we know about the market-
place. Stations gain or lose signifi-
cant audience shares for no ap-
parent reason. Furthermore, quali-
tative profiles show major dif-
ferences for two stations, even
though their formats are similar
and they share listeners. The basic
problem is that the information we
demand cannot be supported by
the sample base.

Many radio stations depend on a
narrowly defined audience target,
often one or two age/sex cells. The
increasing importance of measur-
ing consumer tastes and behavior,
and linking them to listening pat-
terns for individual radio stations,
places a great strain on the ratings
system.

While statisticians may debate
the significance of sample size in-
creases and reliability tables, it
may be time for salespeople and
clients alike to face this cold hard
fact: We may not be able to mea-
sure radio — or any other medium
— accurately enough to provide the

66

Sellers and buyers
alike must now take
greater care in
deciding what
data can be used
to portray
audience value.
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detail demanded for each market-
ing situation. We need to redefine
the ways we use information in
order to ensure that we deliver
results for the client.

Playing devil’s advocate for a
minute, let’s look at a simplified
sampling scenario, using actual
Arbitron data from a Top 10
market for Spring 1992. The Ar-
bitron survey measures all MSA
counties over a 12-week survey
period. Taking into account the
number of MSA counties surveyed
each week, consider these approx-
imate sample sizes for the follow-
ing categories:

Number of respondents per week
per county:
Persons 12+ 2
Men 18-24 1
Women 25-34 3
Adults 2554 15

Small sample sizes such as these
can support only limited conclu-
sions, especially when the informa-
tion is broken down into smaller
and smaller categories. Any mar-
keting plan that includes adults
25-54 relies on 15 diaries per county
per week to supply the base infor-
mation detailing station strengths.
Smaller age cells hold even smal-
ler samples.

An individual diary in this par-
ticular market potentially repre-

By Gerry Boehme
sents a .1 rating, depending on the
station(s) and listening times re-
ported by the respondent. With the
top nine stations separated by a
total of .3 rating points, it becomes
obvious that one respondent can in-
fluence the results in a survey.

The growing importance of qual-
itative information from sources
such as Scarborough or Media
Audit places further pressure on
sample size, especially with PC-
based programs merging several
different databases to link au-
dience listening with lifestyles and
product consumption.

Practically speaking, any au-
dience survey asks the respondent
to answer a series of yes/no ques-
tions. A single-source measure-
ment of radio listening linked with
qualitative categories (such as
“heavy airline business travel by
high-income men 25-54”) places
additional strain on a survey’s in-
tab count.

Too Many Questions

In a rating survey that measures
only radio listening, the respondent
would have to answer “‘yes” to four
questions in order for a radio sta-
tion to receive significant average
quarter-hour credit for that listen-
er. To answer the income/travel
question, the respondent needs to
answer ‘‘yes” four more times.
(See box below.)

Radio Listening For
High-Income Male
Frequent Business Travelers

Yes

Male

Radio

Station

Heavy listener
Airline
Business travel
3+ trips

High income

REREERER
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Determining Data Validity

Who decides which audience data can and cannot be
used to make sales and programming decisions?

Radio stations served as the first
gatekeepers by asking ratings
companies to supply certain kinds
of information. Later on in the pro-
cess, buyers began to ask for
more data and wrested control
from the sellers.

Today's hunger for informatian
has created an environment where
the suppliers control the sales pro-
cess by deciding what information
to make available.

Today, the data suppliers hald
the cards. The increased sophisti-
cation of the marketplace — com-
bined with the power of computers
and the need to use “whatever's
available” — places the responsitil-
ity of data access squarely on the
shoulders of the ratings services.

By the time the male 25-54 sam-
ple is thinned out by deleting re-
spondents who answer ‘“no” to
“airline,” “3+ trips,” “business
travel,” or “high income,” do the
remaining respondents represent

a stable enough sample to reliably
measure the radio listening for the
marketplace? In many cases, the
answer, unfortunately, is no.

Future services will place even
more importance on the sample
size question as we continue our
attempts at micro-marketing. Ar-
bitron’s Maximi$er system will
allow unlimited A.1.D. usage — in-
cluding information for specific
counties and zip codes — to be pro-
cessed through PCs. Accuratings
is promising weekly update re-
ports to track audience changes.
Qualitative systems propose link-
ing zip code consumption patterns
with audience estimates to deter-
mine market and station choices
for specific product categories.

A Better Way

Sellers and buyers alike must
now take greater care in deciding
what data can realistically be us-
ed to portray audience value.
Here are some helpful hints to en-
sure reliable data:

Estimates regarding market-
place patterns and performance
for individual radio stations need
to be consistent over time. Wide
fluctuations with no logical ex-

SUPPLIERS

[\

INFORMATION

[\

BUYERS €= STATIONS

Whatever numbers they pro-
duce will likely be used — the
assumption being if the numbers
appear, they must be valid. Sup-
pliers must take greater respon-
sibility in deciding what data can
realistically portray audience
value.

planation indicate that the num-
bers are invalid.

The profile of any radio station
should be believable. Results
printed in black-and-white look
real, but they must make some
sense in terms of our expectations
and what we have come to expect
from past history.

Try to generalize as much as
possible. Combine several pieces
of information and look to broad,
rather than specific, categories.
Looking at fast-food users will
yield much more reliable informa-
tion than splitting hairs between
respondents who ate at McDon-
alds as opposed to Burger King.

If used correctly, the new infor-
mation sources will permit us to
design and implement more effec-
tive ad campaigns, providing ben-
efits to our audiences and our
sponsors. Used incorrectly, the in-
formation will carry us further
toward “‘numbers selling” — and
away from real value.

Gerry Boehme, a 17-year radio
industry veteran, is Sr. VP/Re-
search Dir. for the Katz Radio
Group. He can be reached at
(212) 424-6784.
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Radio Station Promotion In The ’90s

‘ ‘ on't touch that dial! You can win cash!
Prizes! Just guess how long Uncle Cousin

Miltie will stay atop the city flagpole in

WXXX’s annual flagpole-sitting contest. Will he beat last

year’s record? Or will he come down early if 1000 listeners
gather 'round and scream ‘Uncle!’”’

Those good old radio days may
be long gone but the '90s are even
better for listeners and stations.
They’re also better for advertisers
and sponsors who know station pro-
motions are unrivaled in reaching
loyal, responsive listeners in an en-
vironment that matches product to
lifestyles.

That’'s why smart advertisers
have increased their requests for
radio promotional campaigns.
That’s also why the Interep Radio
Store has assembled leading radio
executives from across the country
to create a Promotion Marketing
Advisory Committee (PMAC): to
help establish guidelines for adver-
tisers and their agencies and en-
sure a working partnership be-
tween stations and advertisers.

In the “good old days,” station
promotions were anything but hap-
hazard events. They were well-
planned and timed to coincide with
key ratings periods.

These promotions used one of
radio’s greatest benefits — its per-
sonal, accessible quality — to its
greatest advantage. In fact, pro-
motions can help stations and spon-
sors motivate listeners in a way
that’s unrivaled by any other
medium.

How Can We Compete?

But with the glut of available
media choices offering promotions,
cross-promotions, in-store promo-
tions, and in-home promotions, to-
day’s audience are ‘“‘hyped-out.”
They’re weary of grandiose claims
and big promotions that lack pur-
pose.

How can radio compete with
these choices? How can we stand
out and become true marketing
partners, helping advertisers
achieve their marketing goals
while building loyal listeners and
boosting ratings? And how can we

do all this without breaking the
bank or bending the budget?

A sound marketing plan that de-
tails the station’s advertising goals
is a must. This plan may be drafted
by the promotion director or the
advertising director and the PD,
but listener promotions should be
scheduled to help the station’s
ratings.

Because more agencies and cli-
ents are demanding value-added
promotions, merchandising, and
marketing, WNEW-FM/New York
Dir./Promotion Marketing (and
PMAC member) Neil Barry has
developed a structure for radio
promotions based on the needs of
the station, the advertisers, and the
marketplace. “Each year, we plan
a number of mega-promotions,
such as our Memorial Day Free
Concert in Asbury Park to start the
summer season,”” Barry says. “We
also schedule such smaller events
and promotions as lunchtime con-
certs, ‘Scott Muni live at the Hard
Rock,” and our annual Christmas
Concert. All of them serve our lis-
teners and are ideal for advertisers
or sponsors to become our market-
ing partners.”

These days, advertisers want
more for their money. Many ad-
vertisers will only place a schedule
with stations that offer a promotion
as part of the buy. Planning be-
comes difficult when an advertiser
suddenly comes along and requests
a promotion — and because the
station wants the sale, it complies
with the request. Agencies may
even request promotions without
any discussion of marketing goals
and objectives.

That’s why Interep has created
Radio Marketing Specialists
(RMS). “We don’t get involved in
the day-to-day process of present-
ing avails,” explains Interep Dal-
las RMS Dan Welty. “Instead,

By Anthony Durpetti

we’re here to work closely with ad-
vertising agencies and learn what
will help them and their clients. We
then show them how to use radio
more effectively. Instead of selling
radio time, we sell radio directly to
decision-makers.

“Some agencies just write ‘Pro-
motion Required’ at the bottom of
an invoice. They want to go back to
their clients and say, ‘Look at all of
this extra reach we got for you!’
However, the clieiits never asked
for the promotion and may not
even care. This kind of promotion
is detrimental to everyone involved
because it spreads stations’ re-
sources too thin and makes agen-
cies think they can order stations
around. Worse, these types of pro-
motions are not designed to drive
sales, nor are they targeted to
bring people to specific stores.
There’s no strategy involved.”

These on-demand promotions
hurt a station because they don’t
establish the outlet as the agency’s
or client’s marketing partner.

66/

Agencies and
advertisers should
form a marketing
partnership with a
local radio station,
and design programs
that are beneficial
to all parties.

99)

They don’t do much to attract more
listeners, either. Furthermore,
haphazard promotions-on-demand
may not match up with a station’s
lifestyle programming or planning
cycle.

Two Inventories

As a result, enlightened radio
promotion experts believe their
stations have two inventories to
sell: time and promotional spon-
sorships. Let’s say a regular sched-
ule of advertising is sold to a major

ES & MARKETING

should reflact these QDEI&

company. Each year, the company
increases its buy on the station —
and asks how it can gain more for
its money. These types of adver-
tisers are willing to listen and
spend more money if they get real
added value for their dollars.

Instead of simply accepting cash
for time, smart radio stations will
design a straight cash buy that’s
simply part of an overall station
schedule.

The added value comes from the
advertiser’s opportunity to invest
in stations promotions that are
part of the station’s fiber, pro-
gramming, and lifestyle appeal.

This strategy works for radio
stations, advertising agencies, and
clients. “Agencies are currently
under pressure to deliver ‘efficient’
media with as much added value
as possible,” explains Interep
President/Promotion Marketing
Division (and PMAC head) Martha
Harrington. “That goes back to the
old prize closet or some form of
poorly conceived merchandising.
Many stations don’t even have the
prize closet anymore, but they do
have a staff of marketing profes-
sionals ready to design promotion-
al campaigns.”

The PMAC advises agencies and
advertisers to form a marketing
partnership with a local radio sta-
tion, and design programs that are
mutually beneficial to all three
parties. The agency will look like a
hero for delivering a very effective
program to the client.

Stations taking this tack can go
one step further by customizing
their promotions. They can even
create new, sponsorable promo-
tions that can be worked into their
annual promotion plans, based on

Five Sfeps To Successful Promos

9 G#eaﬁy chafiries trﬁﬂdwarﬂsersmcbves
) ideniify the station's sales and programming objectives — & promotion

o mewmﬂwmwmﬂbeemm

© Make sure the promotion is mutizally bensficial. {1 it dosse't it the sta-
tioy, ot worl't get 3 great response for the advertisar)

© ssow sufficient lead time o design and produse the promotion. s
pecidly If it i=n't aiready on your calendar

marketplace realities. These spon-
sorable promotions can be cus-
tomized to specific advertisers or
categories, but they should always
uphold the integrity of the pro-
gramming and the audience. Re-
member: These are station promo-
tions — designed to help build and
keep listeners. And when they do
this well, they become a valuable
commodity to sponsors.

Still, not every station promotion
is as valuable to advertisers as you
might think. That’s where stellar
salespeople come in, along with
highly creative marketing, re-
search, and promotion people who
can help design and produce pro-
motions that entice listeners and
help serve an advertiser’s goals.
That’s radio working hand-in-hand
with agencies and clients.

Now that the new year’s upon us,
it’s time to get out that promotional
calendar. And when you think back
on the good old days of Uncle
Cousin Miltie, remember: He'd
look great climbing the flagpole
with your call letters, dial posi-
tion, and a sponsor’s logo on his
back. Now picture the 1000 lis-
teners wearing those same T-shirts
— it would make a great photo for

your local newspaper.

Finally, think about all those on-
air mentions you could include in
the sponsor’s benefit package.
Those good old radio days just got
better!

Anthony Durpetti, a 26-year
radio industry veteran, is President
of Chicago-based Durpetti & Asso-
ciates, the Interep Radio Store's
fifth national radio representative
firm. He can reached at (312) 819-
0100; contact Interep at (212)
916-0524.
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“Sorry. | should have knocked."

Evaluate Your Interruptions

interruptions. Writing in the NYC-based Bottom Line/Personal news-
letter. Susan Silver suggests keeping a log of every interruption you en-
counter each day, including those you cause yourself
Once you've compiled the log, ask yourself two questions: Was each
interruption really necessary? And am | getting in my own way by taking
time out for things that could be done later?

If you want to use your time more efficiently, cut down on unnecessary

What We Want From Hotels

ow do professional busi-
Hness meeting organizers
evaluate hotels? According
to a recent Meeting News survey,
here’s how the pros check out hotel

conveniences:

* 98% want faxing and copying
capabilities

* 93% expect cable TV,
complete with CNN, sports,
movies, and weather

» More than 90% say room
service should be delivered
within a half-hour

* 84% expect a fitness center

* 84% also say removable
hangers are a must

* 71% want to be escorted to
their rooms and have their

&
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® February 3-7 — 10th Annual
Pollack Media Group Program-
ming/Management Conference
J.W. Marriott, Century City, CA
® February 4-7 — RAB Manag
ing Sales Conference. Loews
Anatole Dallas.

®February 11-13 — Gavin
Convention. Westin St. Francis
Hotel. San Francisco
®February 20-21 — Dan
O'Day’s PD Grad School. Radis-
son Hotel & Suites. Dallas

® February 22-23 — NAB Ra-
dio Group Head Fly-In. J.W.
Marriott, Washington, DC

® February 24 — 35th Annual
Grammy Awards. Shrine Audi-
torium, Los Angeles
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luggage delivered within five
minutes

* 70% think food trays should be
removed from hallways within
a half-hour

* About 60% want a 24-hour
restaurant on premises

* 58% won'’t tolerate a check-in
time of more than six minutes

* More than half want voice
mail capabiliity

* 47% like to see their
bedcovers turned down.

When the hotel makes a mistake
and overbooks, those surveyed ex-
pect the situation to be rectified
promptly: 75% would expect trans-
portation to and a complimentary
room at a comparable hotel.

MR

® February 25-28 — Southeast
Music Inc. Eighth Annual Con-
ference. Don Shula’s Hotel Ath-
letic Club-Golf Resort, Miami
Lakes FL.

®March 3-6 — 24th Country
Radio Seminar. Opryland, Nash-
ville

®March 69 — 35th Annual
NARM Convention. Marriott's
Orlando World Center

® April 19-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas

®May 11 — 28th Annual
Academy Of Country Music =
Awards. Universal Amphi-
theatre, Los Angeles

 MANAGEMENT

Coaching Your Employees More Effectively

oaching — not command-

ing — employees is the best

way to increase productivi-
ty and foster teamwork. Harry
Gaines, CEO at Princeton, NJ-
based organizational and personal
development consultants Blessing/
White, offers the following tips to
help you become a more effective
coach: one who guides, empowers,
and supports staffers.

The best time to coach is when
ycu're able to devote your undivid-
ed attention. You'll also want your
staff to be focused, so give them
enough time to prepare for the ses-
sion.

Communication
Breakdown

To eliminate miscommunication
or confusion, be straightforward
and honest. Always provide realis-
tic answers to staff questions, and
avoid making empty promises.

Conversely, encourage workers
to share their feelings, whether
positive or negative. Learn to deal
with employees’ expressions of de-
fensiveness, helplessness, frustra-
tion, exuberance, and enthusiasm.
Reassure them their skills are val-
ued, regardless of their emotions.

Most important, remember to
listen objectively — refrain from
agreeing or disagreeing, giving ad-
vice, or “interpreting”” while others
are talking.

Freedom Of Choice

Give workers assignments that
will develop their talents and boost

Thé Strength
Of Silence

ometimes you can make a

strong statement without

saying a word. According fo
executive development counselor
D.A. Benton — author of “Lions
Dot Need To Roar” (Warner
Books] — silence conveys. self-
confidence, self-confrol, and self-
assurance.

Exercising the power of silence
not only can help you feel calmer
and more peaceful, but it also can
make what you do say seem more
important. Cultivating the strong,
silent-type image also makes you
less likely to inflame conflicts by |
talking too much or saying things

you'll later regret.

job satisfaction. Determine every
individual’s career goals. interests,
and concerns. Find out what chal-
lenges each one of them. Whenever
possible, allow subordinates to
choose their own projects.

At the same time, specify your
expectations, the project’s dead-
lines, and the limits of employees’
authority to make decisions.

Risky Business

Encourage continuous personal
improvement through learning by
doing. Get people in the habit of
asking “What’s the most useful
thing I've learned lately?” Pro-
mote experimentation, establish a
policy of learning from mistakes,
and reward innovation.

Remember: Risk-taking in-
volves failure. If you effer criti-
cism, take special care to focus on
the work — not the employee.
Make sure your staffers under-
stand your comments are an ex-
pression of your desire to help
them.

Always allow the staffer to give
you his (or her) side of the story
first. Always give positive feed-
back before voicing your critique.
And don’t lecture.

What’'s More New York Than...

Bagels, Broadway
and the
Brooklyn Bridge?

The answer could only come

from the very middle of
Manhattan. It's Loews New

York Hotel. Completely new,

classically New York ...

including the comfortable
Lexington Avenue Grill.

Come experience it all soon.

LOEWS NEW YORK HOTEL

569 Lexington Ave at East 51st St, New York, NY 10022 « 212-752-7000
For reservations call your travel expert or 1-800-23-LOEWS

—— e e AR EAeHeRSta R L com.
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Calling King
Causes Cancer!

n Newsweek's cover story —
I“The Power Of Talk” — Atlanta

radio consultant Jon Sinton re-
acts to a Larry King caller's wamn-
ing that cellular phone-use killed his
wife: “Now you can call Larry and
get cancer at the same time.”

But seriously, folks, the five-page
article details how call-in programs
are shaking up politics by profiling
great yaks King, Rush Limbaugh,
Michael Jackson, Mike Siegel, Im-
hotec Gary Byrd, Jerry Williams,
Brian Lamb, Diane Rehm, Roe
Conn, Bob Grant, and David Gold.

Spirits & The
Material Girl

In DC for the inaugural and stay-
ing in a White House bedroom sup-
posedly haunted by Abraham Lin-
coln, TV producer Harry Thomas-
on told People he and co-pro-
ducer/wife Linda Bloodworth-
Thomason got the scare of their
lives: “There was a note on the bed
from Rush Limbaugh that said, ‘I
was here first, and | will be back.’ "

Meanwhile, inaugural onlookers
witnessed K.D. Lang arrive with
Madonna’s ex-galpal, Ingrid
Casaras, on her arm (Globe).

Letterman On Stern

Howard Stern receives kudos
from David Letterman in Rolling
Stone: | listened when Howard
was giving away movie tickets to
the first five guys who'd come to
the station and expose themselves.
I thought, ‘Oh, man — the movie
company must be down on their
knees giving thanks to God! You
can't buy PR like this — guys are
taking their pants off!"

Bob’s In The Hood

RS also excerpts veteran pro-
ducer/label exec Jerry Wexler's
forthcoming book, “Rhythm And
The Blues: A Life Of American Mu-
sic”: “I'd produce Bob Dylan sing-
ing the Yellow Pages if that's what
he wanted. Besides, | liked the
irony of Bob coming to me, the
wandering Jew. to get the Jesus
feel.”

But when Dylan took Raquel
Welch to dinner recently, he wore
a hooded jacket “pulled so far for-
ward you couldn't see his eyes,”
ate through the hole in the hood,
and acted like a kid with a terminai
case of puppy love (Globe).

Anarchy In The U.S.

Time's cover story essays “Cy-
berpunks” — a computer subcul-
ture that “borrows the rebellious at-
titude of punk music, sharing a defi-
ance of mainstream culture with
such groups as the Sex Pistols” —
and classifies industrial music as
“the sounds our culture makes as it
comes unglued.”

SOURCE SPOT —
Halen
bothered by gossip regarding a re-
union with David Lee Roth: “it's
been, like, eight or nine years. |
mean, give it up dude. You ain't
comin’ back. | know where those

Eddie Van
tells Rolling Stone he's

rumors come from .. . It's pretty
obvious who starts them."”

The Bad Entertainer

Covergirl Whitney Houston tells
Entertainment Weekly, “| almost
wish | could be more exciting —
that | could match what is happen-
ing outtheretome . . . Sometimes |
sit around and go, ‘You're a bad,
bad entertainer . . . You're suppos-
ed to be into this s—-." "

EW aiso asks Cissy Houston
why the media have spread false
rumors that her daughter is gay:
“It's because Whitney doesn't wear
clothes up to her behind with her
tits out, excuse my French. Either
you're the biggest whore, or you're
a lesbian.”

Home Sweet Home

Billy Ray Cyrus has a wall in his
house covered with dogtags given
to him by war veterans and admits,
“They mean more to me than any-
thing — even the underwear that
women throw on stage” (Star).

Clint Black spent $80.000 to
transform his tour bus into a travel-
ing version of his and wife Lisa
Hartman'’s bedroom (Globe).

Psych 101

Roseanne Cash recalls the end
of her 13-year marriage to
Rodney Crowell: | said to myself,
‘Enough with the beating-the-
pillows bullshit. | NEED A PSYCHI-
ATRIST!" After the first session, he
said to me, ‘You need to take a lot
of hot baths.” | adore him” (Mira-
bella).

Interview coverboy/Lemonheads
leader Evan Dando reflects on his
high-school promiscuity: “| realized
| didn't have to sleep with all of
these girls. They're usually 15, so |
don’t want to go to jail, and | don’t
want to mess them over — they
probably couldn't deal with it.”

Screaming Trees bassist Van
Conner feels no pressure to live up
to the “next Nirvana” hype be-
cause “We're already freaked out,
we're already assholes, we're al-
ready all those bad things that hap-
pen to people when they get fam-
ous” (Rolling Stone).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

TOP TEN SHOWS
JANUARY 25-31

1 Super Bowl XXVil
(Cowboys vs. Bills)
2 Super Bowl! Pregame
3 Super Bowl Postgame
4 American Music Awards
5 Roseanne
6 Home Improvement
7 48 Hours
Homicide (tie)
9 20/20
10 Full House
Source: Nielsen Media Research
All show times are EST/PST unjess oth-
erwise noted, subltract one hour for CST.

Check listings for showings in the Mountain
time zone. Al listings subject to change

COMING NEXT WEEK

Tube Tops

Trisha Yearwood, Clint
Black, Mary-Chapin Carpen-
ter, Travis Tritt, Pam Tillis,
Ricky Van Shelton, Reba
McEntire, Wynonna, Vince
Gill, Emmylou Harris, Marty
Stuart, Kenny Rogers, Ala-
bama, Dolly Parton, Brooks &
Dunn, Rodney Crowell, Lyle
Lovett, Little Texas, Bob Dyl
an, and many others are slated
to perform
Grand Ole Opry on CBS's “A |
Country Music Celebration,” a #
two-hour special commemor-
ating the Country Music Asso-
ciation’s 35th anniversary (Sat-
urday, 2/6, 9pm).

Friday, 2/5

* Trey Lorenz, “The Arsenio
Hall Show” (syndicated; check
local listings).

e

* Albert Collins, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

* Tom Cochrane, ‘“Late
Night With David Letterman”
(NBC, 12:35am, Saturday).

Saturday, 2/6

* Mick Jagger, “Saturday
Night Live” (NBC, 11:30pm).

Monday, 2/8

* Reba McEntire and Vince
Gill guest star as themselves in
the final installment of a two-part
“Evening Shade"” (CBS, 8pm).

¢ Tom Jones portrays a guar-
dian angel on “The Fresh Prince
Of Bel-Air” (NBC, 8pm).

* The Party perform on
NBC's “Blossom” (8:30pm)

* Maxi Priest, ‘‘Arsenio
Hall.”
* Temptations (part one),

“The Whoopi Goldberg Show”
(syndicated; check local list-
ngs).
Tuesday, 2/9

* Temptations (part two),
"Whoopi Goidberg.”

* Harry Connick Jr., “Jay
Leno.”

from Nashville’'s =

Wednesday, 2/10

® “Oprah Live With Michael
Jackson — 90 Minutes With
The King Of Pop™ — the artist’s
first live TV interview — airs on
CBS (9:30pm).

* Jay Thomas and Melissa
Etheridge, “Arsenio Hall.”

* Tom Jones, “Jay Leno.”

s Leonard Cohen, “David
Letterman” (12:35am, Thurs-
day).

Thursday, 2/11

* Patti LaBelle, ‘“Arsenio
Hall.”
* Extreme's Nuno Betten-

court sits in with Paul Shaffer's
band on “David Letterman”
~ (12:35am, Friday).

R
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WEEKEND

January '93

hat's on Americans’ minds? Each month R&R conducts an exclu-
sive survey of the nation's leading Talk radio stations to deter-
mine the 10 issues that have generated the greatest amount of

listener phone response over the past four weeks. Following is a compari-
son of last month’s and this month’s hottest topics.

LM T™

Y

Zoe Baird Controversy

2 Gays In The Military

3 Clinton Inauguration

4 lIraq Tensions

5 Chelsea Clinton/Private Schools
6

7

8

3

8 Economy

2 Clinton’s Cabinet

- Abortion

- 9 Taxes

- 10 MLK Day/Race Relations

Issues related to the new administration dominated January's airwaves.
Race relations return after seven months, abortion — spurred by the anni-

versary of the Roe vs. Wade decision — after six months, and Iraq after
five.

Reporting Stations: KGO San Francisco. John McConnell: KING Seattle, Steve Wexler:
KIRO/Seattle, Andy Ludlumn; KMOX/St. Louss. Tom Langmyer: KOA/Denver, Kris Olinger: KSDO/San
Diego. Kelly Wheeler; KSTP/Minneapolis-St. Paul. Virginia Morris: WABC'New York. John Mainelli;
WFLA/Tampa. Gabe Mobbs: WGST/Atlanta, Erc  Seidel: WLS/Chicago, Drew Hayes;
WWRC/Washington, WRKO/Boston. David Bernsten; WTAE Pittsburgh; WWDB/Philadeiphia. Dave
Rimmer. WXYT/Detroit. Michael Packer.

L g

g NEW THIS WEEK

OX OFFICE
JANUARY 29-31 ®ELVIS COSTELLO:
. THE JULIET LETTERS
U ;g:g:;nvl‘sta) $6.31 (Warner Reprise) %
2 Sniper (TriStar)* $5 71 The video companion to the 1

LP of the same name, this 55-
minute collaboration with the
Brodsky Quartet (a classical

3 Scent Of A Woman
{Universal)

$4.13

4 égzzgg)"d Mep) $3.91 stnng ensemble) features live ©
5 Alive $3.81 sg;formance and interview foot-
sﬁ:;;:‘:ev's‘a) $3.60 ®LES PAUL: THE LIVING
; . : LEGEND OF THE ELECTRIC
{Universal) GUITAR (BMG) E
7 Used People (Fox)  $2.94 Taped at NYC's Fat Tues.
8Children Of The  $2.71 u

day's, this 70-minute interview .
and live performance collection &
showcases 12 songs, including

Corn Il (Miramax) *

9 Nowhere To Run $2.31

(Columbia) B : -y 1
How High The Moon,” “Sweet
10 {VI&;Bodyguard $2.15 Georgia Brown,” and “Star- ;;

dust.” A guest performance by
ex-Doobie Brothers guitarist
Jeft Baxter rounds out the
package

All figures in millions
° First week in release
Source: Exhibitor Relations Co.

R

ENERGY NEWS

American Petroleum Institute

RADIO
NEWSLINE D

Regularly Updated Industry News

FOLLOW THE FLOW OF OIL NEWS! |

1-800-787-NEWS |

In Washington, DC: 202-962-4731

Oil Industry Facts » Policy Issues * Statistics
Trends & Developments * Energy Perspectives

For more information contact:
Dick Long: 202-682-8283 .
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Barbis

Continued from Page 1

rosters of young talent. We're only
three years old and growing. As
[PolyGram Worldwide President]
Alain Levy would say, ‘The experi-
ment is working!’ ”’

Prior to joining PLG, Barbis was
a partner in B&W Entertainment
and New Marketing. He was also a
management partner in Nick
Wechsler & Associates, and was a
promotion exec at the Geffen,
Chrysalis, and ABC labels.

R e e i

MCA/Nashville

Continued from Page 1

Hinton commented, “The MCA/
Nashville team has achieved many
exciting milestones over the past
few years. Our artists have set in-
dustry records at radio and retail,
seen crossover success, and ven-
tured into film and television to
great acclaim. I look forward to
working with Tony to maintain
MCA'’s position as the pre-eminent
label in country music.”

Brown said, “I’'m honored to be-
come President of MCA/Nashville.
The opportunity to participate at
both the creative and executive
leadership level is extremely satis-
fying-”

Hinton joined MCA/Nashville in
1984 as Sr. VP/GM and was pro-
moted to President in December
1988. A 33-year industry vet, Hinton
has worked at Warner Bros., CBS,
and Amos Records. He was an in-
dependent promoter prior to join-
ing MCA.

Brown, who also joined MCA/
Nashville in 1984, was VP/A&R un-
til his December 1988 promotion to
Exec. VP/Head of A&R. He work-
ed in A&R for RCA from 1978-84,
moving to Nashville from Los An-
geles in 1980. He was part of the
touring bands for Oak Ridge Boys,
Elvis Presley, and Emmylou Har-
ris, among others. Vince Gill and
Wynonna are among the MCA art-
ists he currently produces.

i

WRBQ

e

Continued from Page 3

things from Brian — he has the
maturity and savvy to rebuild
Q105.”

Thomas commented, “I'm leav-
ing a great situation at WVRI, but
I'm excited about the opportunity
to bring Q105 back to prominence.
It may sound a bit AC right now,
but look for Q105 to move back
more toward CHR’s middle ground
soon.”’

Thomas has also programmed
WEZB (B97)/New Orleans and
LMA sister WMXZ, WBSB/Balti-
more, and WOMX/Orlando.

e e N e

Goldman
Continued from Page 3

Goldman joined GWTS in 1980 as
New York Group Manager. Prior
to that, he held management posts
at Metro TV Sales and Petry Sales.

Simmons.

LaFace’s Double-Platinum Duo

LaFace Presidents Antonio “L.A.” Reid and Kenny “Babyface” Edmonds
were presented with double-platinum awards for their work on TLC's
“Oooooooh . . . On The TLC Tip” LP ard the “Boomerang” soundtrack at
Arista Records’ pre-American Music Awards party. Posing with the plaques
are (I-r) Arista President Clive Davis, Reid, Edmonds, and producer Darryl

Davis.

Archer Sets ‘Expectations’

Tasmin Archer visited NYC for the first time to perform material from her
forthcoming “Great Expectations” LP at an EM! Records Group showcase.
Socializing backstage are (I-r) ERG President/CEO Daniel Glass, EMI UK
President Rupert Perry, Archer, ERG North America President/CEQ Char-
les Koppelman, manager lan McAndrews, and ERG Exec. VP/GM Fred

show host Richard Stevens.

WPNT’s ‘Overnight’ Success

Live syndicated entertainment program “USA Overnight” signed Chicago
affiliate WPNT. Finalizing the deal are (I-r} station OM Michael Spears and

P e R R R R R i

Toronto
Continued from Page 9

alternative for mainstream Toron-
to radio listeners.”

Anne Murray was on hand to flip
the switch that put the station on
the air, and regular programming
began the following morning. The
airstaff includes former CHAM/
Hamilton, Ontario morning man
Cliff Dumas, who will co-host mor-
nings with Jane Brown from CILQ/
Toronto. Another CILQ personali-
ty, John Donabie, is handling after-
noon drive.

Rawlco owns 11 radio stations,
including outlets in Calgary, Otta-
wa, and Regina.

e T
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Continued from Page 10

Mullins comes from an AE posi-
tion at crosstown WAWS-TV. He
was previously GM at WUFO/Buf-
falo. Puzo, another WUFO veteran,
has been an air talent at Jackson-
ville outlets WPDQ, WJAX, and
WHJX.

Continued from Page 9

tion that’s in very good shape but
has a lot of room for improvement
in ratings and revenue. There’s no
doubt in my mind that we can im-

——tAAAAA S eLicantadiohistory caom.

e

Family Leave
Continued from Page 1

ton. Congress approved the same
measure on two previous occa-
sions, only to have it vetoed by
then-President George Bush.

Several radio group heads con-
tacted for this story said their or-
ganizations already have policies
— often guided by state laws —
that allow employees to take un-
paid time for handling family mat-
ters. Those policies, some of which
grant continued health benefits,
give GMs broad authority to deter-
mine whether an employee may
take time off and how much time
will be allowed.

“It’s the humanitarian thing to
help someone out if they have a
family emergency,” said Enter-
com President Joe Field.

Employees Cautious

While acknowledging that the
loss of an established air personali-
ty, PD, or hot salesperson for 12
weeks could be a devastating blow
to a station, most execs with leave
policies said their employees are
cautious about taking time off,
even in a crisis. Those who do, they
added, tend to return quickly in
order to get back on the payroll.

“We haven't seen many people
take advantage of our policy,” said
Evergreen Media CEO Scott Gins-
burg. ‘“Usually it’s women who
need time to recuperate and bond
with their child after having a
baby. In 11 years, we haven't had
an instance of a man wanting time
off.”

But Donald Curtis, whose Curtis
Media Group owns several small
market stations, complained that
even one key absence could play
havoc with his stations’ operations.
“If a promotion manager wants to
take off, who's going to do that job
for three months? It’s probably go-
ing to end up being the GM, which
means he’s not doing something
else.”

And federal law or not, Curtis ad-
ded, employees who place that
kind of burden on their stations risk
harming their careers.

“It’s ludicrous to think it won’t
limit their future opportunities,”
said Curtis.

Too Much Government?

Despite the apparent widespread
support for the family leave con-
cept, some broadcasters clearly
wish the government would keep
its hands off of the issue.

‘“We have a policy that’s liberal-
ly interpreted by the individual
GMs,” said Eagle Communica-
tions President Bob Schmidt,
whose group owns 16 small market
stations. “[Under the proposed
law] we might not have as much
room to work with.”

Added Michaels: “This is gov-
ernment tinkering. And I can't
think of a time when the govern-
ment has tinkered with business
and made it better.”

e e e e

prove both areas with our tremen-
dous signal backed by a super pro-
gramming and promotional staff.”
Smith, a Cleveland radio veter-
an, has also been VP/GM at
WMMS and VP/Sales at WNCX.
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FOREVER IN LOVE

o E .
IS A MAJOR HIT RECORD.

CHR: BREAKER )
AC:©
NAC: @

“It's amazing to see a song with no words sell singles and
albums and call out like a #1 record.”
Steve Kingston/Frankie Blue 2100

“Top 10 cailout. It’s a done deal...Smash!”’
Keith Naftaly/Hosh Gureli KMEL

“To;; 5 sales week after week. Killer callout kicked
in big this week.”
Brian Phillips/WEGX

“This is a female callout crossover total smash. The album and
single sales back it up.”
Jay Stevens/Albie D WPGC

“I highly recommeﬁd it. Vsrj( strong. Huge sales and callout.
It's a hit.”
Tracy dohnson Q106

““This is ‘Songbird’ all over again. The sales are huge. Don't be
afraid to play it.»H@e reaction. It's simply a hit.”’
@te Cosena KC 101

From the #1 ARTIST album in
America, REATHLESS...ALREAD!
SOARING Tg‘IHARD TRIPLE PLATINUM!
,; A SONG INSTRUMENTAL
. TO YOUR SUCCESS...

i Single Produced by Kenny G

; Management:
Turner Management Group, Inc. T iy g
Nanspemrat Lowp

ARISTA

© 1993 Ansta Records. Inc.. a Berteismann Music Group Company

&

STREET TALK.

Malrite Lookin’ Over A Four-Leaf Clover?

ons o’ unconfirmed rumors at presstime

about a merger between Malrite and

Shamrock Broadcasting. No one would
make any on-the-record comments, but ST's
mouse ears hear this deal could be just a
shout away.

Speaking of Malrite . . . Those rumors
about impending changes at Z100/NY's
morning zoo have resurfaced. According to
the latest scuttlebutt, WEGX/Philly morning
man John Lander and his entire crew soon
will shift to Z100 and simulcast on both
stations. However, Malrite VP/Prog. Steve
Kingston told ST, “There’s no truth to it.”

Malrite, take three: Those listener protests
about 'EGX's “Lovephones” simulcast quieted
after the station moved it to midnight-2am:.
However, ST hears the show eventually will
revert to its previous live! 10pm-midnight slot.
And . . . expect some big news out of Malrite
concerning the show’s syndication.

Malrite IV: ST hears Z100 and 'EGX are
not running Rick Dees’s “Weekly Top 40"
show this weekend. Why? Seems 99X/Atlanta
PD/morning man Rick Stacy is subbing for
Dees, and Malrite is still miffed about Stacy’s
widely circulated recent letter to R&R in which
he referred to Z100 as ‘““a dinosaur.”

} KMEL Caravan To L.A.? {

Is KMEL/SF PD Keith Naftaly about to
become a free agent? ST's ears-to-the-rice-a-
roni hear his contract is almost up, and that a
new deal with Evergreen isn't even on the
table . . . yet. Well-placed company insiders
tell ST Evergreen will offer Naftaly a new deal,
with plenty o’ expanded duties and a new title.
However, if the offer isn't to Naftaly’s liking,
ST hears former KMEL Prez/GM Paulette
Williams — who's reportedly close to buying

Rumors

* Is KKYK/Little Rock wavering on caling itself
“Hot Hits” under consultant Mike Joseph?

* Wil Bob Buziak's next move incline in a Sony
direction?

* Will Curb VP/Promo Bill Pfordresher become
Zoo Nat'l Promo Dir.?

* Wilt @106/San Diego morning man Maglc Matt
Alan launch his own TV show?

* Has an Atlanta station gone fishin’ for WMTX/
Tampa OM/morning man Mason Dixon's services?

an L.A. outlet — would love to have Naftaly on
board.

Meanwhile, Naftaly has been spending
time in the City of the Angels working with
Evergreen sister Urban outlet KKBT (The
Beat), and his influence is already apparent.
KMEL Music Coord. Harold Austin has been
named Beat MD and KMEL night slammer
Evan Luck is joining for nights. Incidentally, ST
hears another key KMEL player — APD/MD
Hosh Gureli — is close to joining Arista's A&R
department. Look for Naftaly’s programming
asst., Joey Arbagey, and music asst. Efren
Sifuentes to get first shots at both vacant
programming/music slots.

} Iron City Fakeout {

A whole lotta Pittsburgh radio listeners —
and a radio tipsheet or two — were tricked by
Entercom’s move to Classic Rock on Monday
(2/1). Imagine their surprise upon finding a
Country station in its place the next morning!

This particular sleight-of-hand is part of the
gamesmanship that's characterized the market
of late. You may remember months ago 'twas
Entercom announced that it would switch its
LMA'd WORD-FM from Religion to Country
upon takeover. And a few short weeks back,
EZ Communications L MA'd AC WMXP and
turned it to “Hot New Country” (as WTKB).
Entercom and EZ went to court over the
phrase, with EZ winning round one in court.

The upshot is — despite what you may
have read elsewhere —WORD-FM'’s new calls
are WXRB, it's known as “Rebel 104.7,” and
its format is “Hit Country.”

} Thomas Guide {

In the wake of Z90/San Diego VP/Prog.
Rick Thomas's exit for the KSOLISF PD chair,
Z90 morning man Billy Burke has been
named interim OM. Gnarly Charlie will
continue to handle APD/MD duties. Look for
this arrangement to become a permanent
situation soon.

As for former KSOL PD Cliff Berkowitz,
don’t look for him to rejoin consultant Jerry
Clifton's New World Communications. ST
hears he’s thisclose to putting together a new
PD deal.

Continued on Page 22

ROD STEWART 'UNPLUGGED!

THANK You!

STIEFEL PHILLIPS ENTERTAINMENT
WaARNER Bros. RECORDsS

i :_-\:I"_l'. h C._I-,_;\ .
Pollack Media Group, Inc.

wwLamericanradiohistorv.com

MTV

| 984 MONUMENT ST.. SUITE 105. PACIFIC PALISADES, CA 90272 » FAX (310) 454-5046 PHONE (310) 459-8556



www.americanradiohistory.com

TV CENUJ

The World Standard

COMPAGT
1156
®
DIGITAL AUD'O

1|56

DIGITAL AUDIO

jingles

T Centayy
Tdevision

[N

3

Call for information about all new, all GoldDisc’
NoNoise libraries like the NEW TM MIX. Highly
researched and technically superior music libraries.
Gold Disc—the choice of over 2,300 stations around
the world.

Hits of the week on CD for AC, CHR COUNTRY,
URBAN, and AOR. Now even more valuable for
your station ccrnbined with GoldDisc recurrents.

The hottest stations choose TM Century to design
their jingle packages. Scott Shannon’s NEW WPLJ,
Southern California’s KIIS (A Lotta Music), B-96
Chicago, Young Country, Boston’s WBMX arc
many others. TM delivers your finished jingles
on Comparct Disc!

Call to find out why Gannett, Bonneville, Alliarce,
and many others have turned to TM Century for
creative, cast etfective television production.

Our newest, most complete production music library
is ready to ship. Get 64 all new CD’s in the initial
shipment! A tolal MEGA library of 100 Discs in all!

Other famous TM Century products include

Powerplay Music Scheduling Software

Uitimate Digital Studio

TM Century Comedy Network.

For complete information call your

personal

sales representative at:

(800) TM Century
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madonna

BAD GIRL

FoLLow uP 10
LAST WEEK'S #1 RECORD

NEW & ACTIVE

2ND MOST ADDED

98/98

WXKS add WHYT add
Z100 add 28 WHHH add
95QQ add KBEQ add
PWR96 add KKFR add
B97 add KKRZ add 30
WNVZ add 28 FM102 add 27
KTFM add Q99 add

PWRPIG add 24 HOT977 add 34
B96 add 30 KPLZ add
WJMO add

THE NEW SINGLE FROM THE DOUBLE-
PLATINUM ALBum EROTICA.

Bee

© 1992 Sire Recoros Company.

Continued from Page 20

In unrelated Thomas news, just about the
time it was announced that WVRI/Orlando PD
Brian Thomas would take the PD post at Q105/
Tampa (see Page 3), Q105's music softened
and moved in a recurrent/gold direction —
prompting observers to call it AC. Thomas
assures all concerned that Q105 will remain
CHR but lean to the adult side. The station —

Rumbles

* WYAI & WYAY/Atlanta VP/GM BIl} Wise ex-
its.

¢ WDEFI/Chattanooga GM Bob Clarke takes the
same post at WRUF/Gainesville. Current 'RUF GM
Jim Geason will remain through the end of the year,
then return to school.

¢ KRAK-FM and KQBR/Sacramento OM Larry
Pareigis adds OM responsibilities for KRAK (AM),
too.

¢ Robin Lee — who just left late-nights at WYSP/
Philly — is the new PD at WPMR/Wilkes Barre-
Scranton. Exiting PD Rob Bauman retums to 'PMR's
AM sister, which will flip to Sports in two weeks.

¢ Scott Jantzen exits the OC104/Ocean City,
MD PD post to become WKYS/DC Promotion Dir.
0OC104 morning star Don Dickman adds Jantzen's
PD duties.

* L ook for UC KTAAIFresno, off-air since Janu-
ary 22, to quickly resurface as a live-in-drive, satel-
lite-delivered Hispanic operation. Will ex-KTAA main-
stay Greg Mack establish an Urban operation in near-
by Porterville?

* WHKZ/Columbia, SC PD Ed Hill is named PD
at KATM/Modesto. Acting PD/MD/afternocon driver
Greg Edwards retains the latter two posts. The
moves come on the bootheels of PD Scott
Mahalick’s recent promotion to GM.

* WRCQ/Fayetteville, NC ups MD Ed Mec-
Coneghy to OM; Kelvin Culbreth becomes MD.

* 894.7/Redding, CA MD James Baker is ele-
vated to PD.

* Lorna Love exits N/T WOWF (WOW!FM)/De-
troit after a split-second in morning drive. Sean Mi-
chaels will handle wakeups on an interim basis.

* Z104/Madison night stalker Dave Robbins
cops the same siot at the Blaze/Chicago.

* 2107/Houston afternoon driver Donna
McKenzie segues into the same shift at crosstown
KLOL. Meanwhile, KLOL's Lanny Griffith retums to
his previous role as “Trafficmaster,” hosting “Traffic
In Bondage” reports in momings 'n’ aftemoons. Ali-
son Mars remains with the station for weekends/
swing.

¢ KUBE/Seattle MD/night slammer Chet
Buchanan adds APD duties.

* WFGY/Altoona, PA MD/midday personality
Polly Wogg adds PD duties, succeeding Holly Hop-
per. :

* WVLR/Lynchburg, VA PD Lad Goins adds
MD duties, succeeding Sly Collins, who moves to
KBXXMouston.

* WQSl/Frederick, MD aftemoon personality
Ray Romano becomes PD/MD, replacing PD Jay
Lakin. Crosstown B/EZ outiet WFRE switches to
Country.

* AOR KZKZ (KZ108)Ft. Smith, AR flips to
Gospel.

* KTEZ/Lubbock switches from B/EZ to Country
and the new calls KONE.

Fishin’ For Compliments

orking without a net (or Frankie) and scaling
Wnew heights, the happy hookers 'n’ distaff gaf-
fers at Def American snagged Promo Item O’
The Week honors, landing custom 3 1/4 oz. cans o’ “‘chunk
light flipper’’ on selected progammers’ desks in a pop-top
effort on behalf of veteran Bay Area ‘core outfit Flipper's
major label debut (*‘American Grafishy").
According to the label, the ingredients — “‘light flip-
per'’ are *‘tuna safe,"’ packed *‘in spring water,"" and co-
distributed by Def American and the “’Starkissed Seafood

Company.”” Guip.

now consulted by Dan Vallie — says it's
playing “Tampa Bay's Brightest Music.'

Meanwhile, Q105 is running a promo that
apologizes for firing Mason Dixon, now OM/
morning man at crosstown WMTX: “Three
years ago we made some bad management
decisions, but now the clouds have parted . . "

But what's up with ex-KIIS/L.A. PD Bill
Richards, who passed on the Q105/Tampa
PD gig? ST hears that Richards is getting
closer to that other Southern opportunity ST
previously mentioned.

EZ Communications swaps GMs. KRAK-
AM & FM-KQBR/Sacramento Sr. VP/GM Gary
Brobst heads for WSOC & WMXC/Charlotte,
while Chuck Goldmark leaves the Hornet City
Country/AC combo for the VP/GM spot at the
Gold Rush City's Country trombo.

On March 1, the Big Peach will get its
third N/T outlet when WGUN/Atlanta repiaces
its daytime Christian programming with a
morning news block, Ludiow Porch, Larry
King, and another undetermined talk show.
The Dee Rivers Group station, which slides
from 50kw to 78 watts at sunset, will air
religious shows at night.

Continued on Page 24

NATIONAL

LEFNGIEE NETWORK

Prestigious Weekly Features and Live Satellite Broadcasts

¢ Modern/New Rock e Alternative
*GCHR < AOR

Our Hybrid Shows Will Play
On Your AOR or CHR!

VISIT US AT THE GAVIN!
ST. FRANGIS WESTIN SUITE #7211

Or Call For Your Demo — Available Spring '93

(612) 338-2211
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CLEVEAND WHEELER FRED WINSTON

/ NOBODY KNOWS HOW TO DO IT BETTER THAN \
SOMEONE WHO’S DONE IT SUCCESSFULLY! \

Now...There’s AIR SUPPORT, the first company offering radio \

stations talent development programs designed by celebrated radio
personalities.

AIR SUPPORT’S innovative, new training programs maximize /

\ current personality performance, providing an alternative to costly talent

\ turnover.

\ For A Free Consultation Call AIR SUPPORT Now at 312-6.42-7977
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GIVE ’EM WHAT THEY WANT

10,000 MANIACS

“CANDY EVERYBODY WANTS”

the follow-up single and video to the multi-format break-
through “These Are Days."

OUR TIME IN EDEN has been certified gold and is the fastest
selling Maniacs album to-date.,

*One of the Most Added

Including

99X KWOD K106 KISX
WNVZ WLAN WCGQ KZMG
WENZ 999KHI wQuT

KOY-FM  WBBQ KTUX and more

[ ] Stress Rotation

Massive Exposure on
s Iinaugural Ball Specials

Elektra

THE PEOPLE'S CONFECTION OF CHOICE...
ON ELEKTRA COMPACT DISCS AND [CEET=To 5 ° CASSETTES

1993 Elektra Entertainment, a division of Warner Communications inc. A Time Warner Company

STREET TALK.

W

Continued from Page 22

Changes continue at Power 106/L.A.
Monica Brooks — Jay Thomas's morning
sidekick of seven years — has announced an
open-ended resignation when her contract
expires at the end of March. She'll stay on
until her replacement is named. (Middayer
Brenda Ross and afternooner George McFly
recently made similar announcements.) Look
for overnighter Dave Morales to fill either
middays or afternoons.

Meanwhile, Power 106 night mover Frank
Lozano flipped Monday (2/1) when a listener
told him that local group A Lighter Shade Of
Brown was appearing on crosstown KROQ's
“Loveline” show. Lozano called KROQ and
talked to group member 0.D.M., who made a
beeline to KPWR. In response, “Loveline” co-
host Poorman heaped 16 tongues o' on-air
abuse on Lozano and Power 1086.

Look for Lotus to shift just-acquired CHR
KYRK/Las Vegas in a Rock AC direction. Wil
PD Frank Drew remain with Lotus? And will
another outlet move into KYRK's CHR slot?

} Halftime Statistics ‘

While more than 133.4 million viewers
watched NBC's coverage of Super Bowl
XXVII, an additional 5 million viewers tuned in
to see Michael Jackson's halftime show. The
performance garnered a 45.5 national rating/
65 share, according to Nielsen Media
Research.

Right behind the Super Bowl! and its
pregame and postgame shows was ABC’s
“20th Annual American Music Awards”
telecast (1/25) — its 21.6 rating/33 share
earned fourth place in the overall weekly
ratings.

WLLZ/Detroit afternooner Ken Calvert
shifts to mornings, displacing longtime wakeup
team Jim Johnson & George Baier. PD
Chuck Santoni takes afternoons on a
temporary basis. Station Mgr. Buzz Van
Houten said he’s “keeping the lines of
communication open” with Johnson & Baier,
whose contract runs out at the end of the
month.

WTKX/Pensacola and WZEW/Mobile have
formed a JOV (Joint Operating Venture) as the
Gulf Rock Network. The stations will simulcast
via satellite, but each will have the ability to run
separate commercials and promotions. The
simulcast will originate from 'TKX.

Vallie Consulting’s Randy Lane picks up
KRQ/Tucson as a client and is assisting in the
station's PD search. Former Q105/Tampa PD
Jay Taylor, ex-WKBQ/St. Louis PD Mark
Todd, erstwhile KRQ PD Clarke Ingram, and
ex-WOVV/W. Palm Beach PD Dave Denver

Records

¢ Eplc VP Progressive Adull Music Larry Doug-
1as now oversees the labal's entire AC deparimert

* MCA Black Music Sr. VP/ASR Raoul Roach
resigns.

* Farmer Pittsburgh-based indie Harry *‘Leo Of
The North’' Turner hasds south to be Nat! Promo
Dir. for Orlando-bised Kingsnake Records.

* Zoo Mat'|l Secondaries promo tep Mark Mat-
fock will join new PLG VP/CHR Promo Vickl Leben
as her Promo Asst. Look for him to take on more
duties shortly.

wwwwLamericancadiohistornv-com

o Jeff Naumann elevated to Virgin VP/Radio Promo.

*Roy Sampson upped to WCAO & WXYV/Baltimare OM.
*Buddy Scott becomes WBZZ/Pittsburgh PD.

eMichael St. John fills KHTK/St. Louis PD slot.

4

*Cook Inlet names Dan Mason President and Michael
0’Shea Exec. VP.

eGary Stevens starts own media broker firm, Gary Stevens
& Co.

*Bill Gamble rolls into WKQX/Chicago PD chair.

4

*WHN/NY PD Dene Hallam defects to crosstown rival WKHK. ¢
eAndy Beaubien becomes KSRR/Houston PD.

o Dean Tyler inks WPEN/Philly PD pact.

*Lou Maglia elevated to Elekira/Asylum Sr. VP/Mktg.

<

oMetromedia buys KRLD/Dallas for $10.8 million; Carl

Brazell appointed VP/GM.

are the finalists. Sherman Cohen — PD at
sister KRZZ/Wichita — will babysit KRQ until a
permanent PD is chosen later this week.

Best wishes for a speedy recovery to
industry vet Paul Drew, who is out of the
hospital and recuperating at home.

ST hears CHR WKSI/Greensboro has
gone dark from midnight to 5:30am, owing to
economic problems. Veteran 'KSI news
personality Robin Lambert is out; MD/
overnighter Rick Roberts goes to parttime.

Larry King is flying high with his new
daytime talk show. The Mutual talkmeister has
been picked up by USA Today Sky Radio for
live! broadcast to United Airlines flights. The
airline also is featuring an in-flight radio
program called “Viewpoints” (a “best of”
compilation from such sources as ABC'’s
“Nightline,” CBS’s “‘Face the Nation,” and —
for those who don’t get enough abuse on the
ground — “The McLaughlin Group”).

A big tip o' the ST Stetson to Liberty’s
Garth Brooks, who achieved his goal of raising
$1 million for the Youth Education Town in
South Central Los Angeles by performing two
benefit concerts at the L.A. Forum last Friday
night (1/29).

} It Coulda Been
Bubba The Love Sponge! <
Among Howard Stern’s recent comments
about naming his new daughter, Ashley Jade:
“My wife was reading R&R, the publication,
the industry’'s newspaper, and she saw the
name Jade. She liked it and threw it in there
. . . My sister was almost ready to commit
suicide, my father’s like, ‘What?" And | said to
my wife at first, ‘What are you doing getting
names out of R&R? The middle name was
almost Arbitron!’”’
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See us at RAB Booth 100

We've Just Made Your
umber One Prospecting
Tool Obsolete.

Tln'oug'h an exclusive arrangement with Dun and Bradstreet, TAPSCAN adds another dramatic enhancement to its advanced
radio ratings analysis systems. PROSPECTOR utilizes D&B’s mar]zeting’ information for your market, scanning over 160
advertiser categories...for virtually every local business that’s a candidate to buy advertising on your station. PROSPECTOR is a
complete business inteujg'ence system providing you with vital data about your customers (and p()tential customers) including’
the al)lllty to prospect by Z1P CO(le, county, and business type, annual sales volume ranges, competitors, number of locations,
and yes...the name, address and phone number. In fact, PROSPECTOR is so advanced, we were a little reluctant to compare it
to “Old Yellar” in the first place. Aclclitionally, PROSPECTOR combines with Retail Spendingf Power, and just like Retail

Spending Power, it's a no-extra-cost” addition to your TAPSCAN system. See PROSPECTOR at the RAB Managing Sales

Conference in Dallas...booth 100.
T,

INCORPORATED

3000 Riverchase Galleria * Suite 850 * Birmingham, Alabama © 35244 ¢ 205-987-7456
Boston * Cl‘licag'o * Los Angeles * Toronto * Vancouver

PROSPECTOR, Retail Spending Power and TAPSCAN are trademarks of TAPSCAN, Inc. ©1993
*Nominal annual data fee

——AAAAA S aricanradinhictarnvz.com
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Ferry Checks ‘Horoscope’ For

ryan Ferry has put his long-touted “Horoscope”
LP on hold in favor of “Taxi,” an album of mostly
cover versions that’s dedicated to the ex-Roxy Mu-
sic leader’s late mother. The title track is a remake of J.
Blackfoot’s 1983 hit. “Because You’re Mine” is the lone

Ferry original.

Aside from the traditional
‘““Amazing Grace,” the other seven
covers are “I Put A Spell On You”
(Screamin’ Jay Hawkins), “Will
You Love Me Tomorrow” (Shir-
elles), “Answer Me” (Nat “King”
Cole), “Just One Look” (Doris
Troy), ‘“Rescue Me” (Fontella
Bass), “All Tomorrow’s Parties”
(Velvet Underground), and ““Girl
Of My Best Friend” (Ral Donner).
Ferry’s co-producer, Robin Trow-
er, adds guitar as well. The Re-
prise LP arrives March 23.

Hitchcock’s ‘Respect’

Robyn Hitchcock’s forthcoming
“Respect” LP, produced by John
Leckie (Stone Roses, the Fall), is
also partially a response to the
death of the artist’s father. Hitch-
cock painted the cover art himself
and wrote all 10 songs.

The RIAA has issued the follow-
ing awards for the month of Janu-
ary.

MULTIPLATINUM ALBUMS

‘The Bodyguard” ST, Various
Artists, Arista; “Some Gave All,”
Billy Ray Cyrus, Mercury; “Time,
Love & Tenderness,” Michael Bol-
ton, Columbia (6 million); "Unfor-
gettable With Love,” Natalie Coie,
Elektra (5 million); “Totally Krossed
Out,” Kris Kross, Ruffhouse/
Columbia; “Ten,” Pearl Jam, Epic
Associated; 'In-A-Gadda-Da-
Vida,” Iron Butterfly, Atco/Atlantic
Group (4 million); “Breathless,”
Kenny G, Arista; "“Erotica,” Madon-
na, Maverick/Sire/WB; "3 Years, 5
Months, And 2 Days In The Life
Of .. ." Arrested Development
Chrysalis/ERG; “Oooooooh . . . On
The TLC Tip,” TLC, LaFace/Arista;
“Shepherd Moons™ and “Water-
mark,” Enya, Reprise (2 million).

PLATINUM ALBUMS

"Hard Or Smooth," Wreckx-N-
Effect, MCA; "“Breathless,” Kenny
G; “The Bodyguard” ST, Various
Artists; “The Predator,” Ice Cube,
Priority; “Keep The Faith," Bon
Jovi, Jambco/Mercury; "“Aladdin”
ST, Various Artists, Walt Disney;
"Greatest Hits,” Gloria Estefan,
Epic; “Love Deluxe,” Sade, Epic;
“Erotica,” Madonna; "Greatest
Hits,” Queen, Hollywood; “Come
On, Come On,” Mary-Chapin Car-
penter, Columbia; “Born into The
'90s,” R. Kelley & Public An-
nouncement, Jive; "Badmotorfin-
ger,” Soundgarden, A&M; “Pocket
Full Of Kryptonite,” Spin Doctors,
Epic; "Cypress Hill,” Cypress Hill,
Ruffhouse/Columbia; “if There Was
A Way,” Dwight Yoakam, Reprise;
“Fantasia” ST, Various Artists,
Buena Vista, "Sweet Sixteen,
Reba McEntire, MCA: “In-A-
Gadda-Da-Vida,” Iron Butterfly.

These include the largely a cap-
pella “Wafflehead,” plus “Serpent
At The Gates Of Wisdom,” “The
Yip Song,” and “The Wreck Of The
Arthur Lee” (!). “Driving Aloud”
arrives at radio on February 10,
backed with the non-LP “All Right
Yeah.” The A&M album follows on
February 23.

GOLD ALBUMS

"Hard Or Smooth,” Wreckx-N-
Effect; "25,” Harry Connick Jr.,
Columbia; "Breathless,” Kenny G;
“The Bodyguard" ST, Various Art-
ists; “The Predator,” Ice Cube;
"Keep The Faith,” Bon Jovi; “The

Way We Walk Volume |, The
Shorts,” Genesis, Atlantic/AG:
“Aladdin” ST, Various Artists;
“Haryest Moon,” Neil Young,
Reprise; “Greatest Hits,” Gloria
Estefan; “Love Deluxe,” Sade;

“Erotica,” Madonna; ""Watch Me,"
Lorrie Morgan, BNA Entertain-
ment, "“X-Tra Naked," Shabba
Ranks, Epic; "Greatest Hits
Volume Two,"” Randy Travis, WB;
"“The Music Of Disney: A Legacy In
Song” (box set), Various Artists,
Walt Disney; “Patty Smyth,” Patty
Smyth, MCA; “East Coast Family,
Volume |,” East Coast Family,
Motown; “Psam 69," Ministry,
Sire/WB; “This One’'s Gonna Hurt
You,” Marty Stuart, MCA; “Sister
Act” ST, Various Artists, Holly-
wood; “Little Earthquakes,” Tori
Amos, Atlantic/AG; “Christmas In
America,” Kenny Rogers, Reprise; |
“Greatest Hits,” Exile, Epic; "“The
Best Of John Prine,” John Prine,
Atlantic/AG.

SHORTFORM PLATINUM
ALBUMS

“I'm The Man,” Anthrax, Is-
land/PLG.

MULTIPLATINUM SINGLES

‘I Will Always Love You,” Whit-
ney Houston, Arista (4 million);
“Rump Shaker,” Wreckx-N-Effect
(2 million).

PLATINUM SINGLES
“In The Still Of The Nite (I'll
Remember),” Boyz Il Men, Mo-
town.

GOLD SINGLES
“in The Stil Of The Nite (Il

Remember),” Boyz Il Men; "Good .

Enough,” Bobby Brown, MCA.

‘Taxi’ Fare

Lynyrd’s ‘Last Rebel’
Lynyrd Skynyrd’s second Atlan-
tic release (“Last Rebel”) was
produced by Barry Beckett (Bob
Dylan, Dire Straits). Along with
the title track, the album’s 10

tunes include ‘‘Nothin’

Comes

Easy,” which the band’s Gary
Rossington and Johnny Van Zant
co-wrote with Cinderella leader
Tom Keifer. “Good Lovin’s Hard
To Find” b/w “Outta Hell In My

Dodge” go to radio Feb

ruary 8.

The LP hits the streets February

16.
The End Of

The Innocence...

Geffen Records filed a

$30 mil-

lion breach-of-contract suit against
Don Henley in L.A. Superior Court
last week (1/28), claiming the for-
mer Eagles drummer has failed to
deliver several albums due under
his 1988 contract and seeking to
prevent him from recording for an-
other company. Henley sent the la-
bel a notice of intention to termin-

ate said contract last Dec

ember.

Maverick’s Proper

Grounds

“Downtown Circus Gang” by

Proper Grounds will be

the first

full-length LP from Madonna’s
Maverick label. (The co-CEO her-
self signed this nine-member rap
act at an L.A. club.) The 16-cut LP
was produced by the band’s singer,
Sandman, and axeman Danny Sa-
ber. Three other vocalists, a DJ,
another guitarist, a bassist, and a

drummer complete the lin

eup. Key

cuts include ‘“Mind Tempest,”
“The Nature Song,” and “Jezebel,”
the last of which goes to radio Feb-
ruary 9. The full Maverick/Sire/
Reprise set comes out March 9.
Ice-T A Priority?

In the wake of Ice-T’s amicable
parting with Sire/WB over the cov-
er art to his forthcoming “Home
Invasion” album, the L.A. Times

reports the rapper and L

.A. indie

Priority Records (home of Ice-T’s
“Trespass” co-star/soundtrack
duet partner Ice Cube, et al.) are
talking about doing a deal for the
disc.

7383, or in California (209} 224

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1U2 $1572.5
2 ELTON JOHN $795.1
3 BRUCE SPRINGSTEEN $523.0
4 0ZZY OSBOURNE $256.4
5 GARTH BROOKS $245.3
6 DEF LEPPARD $235.4
7 REBA McENTIRE $206.0
8 '"'YOUNG MESSIAH TOUR'" $187.8
9 GEORGE STRAIT $175.1
10BRYAN ADAMS $149.4
11B-52'S $140.2
12BILLY RAY CYRUS $138.0
13 WYNONNA $115.0
14 CLINT BLACK $1121
15 ALAN JACKSON $109.1
New Tours
Among this week's new tours
DAN BAIRD SADE
BON JOVI SHENANDOAH
MARY-CHAPIN CARPENTER GEORGE STRAIT
BILLY DEAN SUNDAYS
POISON UGLY KID JOE

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross repofted per
venue. Courtesy of Polistar, a pubication
of Promoters’ On-Line Listings, (800) 344-

~2631.
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SCREEN SCENE

Abdul Too Purr-fect ‘Indigo Cat’?

ow that Whitney Houston
Nand Paula Abdul are both

William Morris clients, talk
is that Abdul may attempt to follow
in the $100 million footsteps of
Houston's “The Bodyguard” by
starring in a movie called “Indigo
Cat.”

Written by J.F. Lawton (whose
credits include “Pretty Woman”
and "Under Siege”), the “Indigo
Cat” script has Abdul playing a frus-
trated dancer who gets involved
with a cat burglar. Her husband,
Emilio Estevez, is also rumored to
be interested in signing on the pro-
ject. Plans call for the CaptivelVir-
gin act to sing on the soundtrack
and choreograph the film. The
script is not yet placed at a studio.
Abdul's spokesman had no com-
ment.

Ballroom Blitz

"Strictly Ballroom,” the surprise
hit at last year's Cannes film festival
and a big draw in its native Aus-

=

MONDAY, FEBRUARY 15

1979/The Bee Gees win five Grammy
Awards, including Best Album ("Sa-
turday Night Fever”). A Taste Of
Honey wins Best New Arist.

1989/ Phil Collins and Lamont Dozier
are nominated for an Qscar for their
song “Two Hearts.”

Born: Brian Holland 1941, Melissa
Manchester 1951, Ali Campbell
(UB40) 1959

TUESDAY, FEBRUARY 16

1968/ George Harrison, John Lennon.
and their wives travel to India to
study with the Maharishi Mahesh
Yogi. Paul and Ringo join them
two days later.

1985/ Pat Benatar and guitarist/husband
Neil Geraldo become the parents of
daughter Haley.

1966/ Billy Vera is awarded a star on the
Hollywood Walk Of Fame.

Born: Sonny Bono 1937, James Ingram
1956

WEDNESDAY, FEBRUARY 11

1960/ Elvis Presley receives his first gold
album (“Elvis").

1990/ Aerosmith guest as themselves on
the “Wayne's World” segment of
“Saturday Night Live." The Bean-
town rockers lend their talents to a
version of the skit's theme song,
which is later released as the other
side of “The Other Side” single.

Born: Gene Pitney 1941

Aerosmith's Toxic Twins — Party on, Joe.
Party on, Steven.

|

tralia, has spawned a Columbia
soundtrack. The musical romance
stars Paul Mercurio and Tara
Morice as competitive ballroom
hoofers who won't dance by the
rules. The film opens in the U.S. on
February 19. The LP’s due Febru-
ary 9.

John Paul Young's remake of his
1978 hit “Love Is In The Air” ships
to radio this week, and his “Stand-
ing In The Rain” is also heard on the
LP — blended in with an instrument-
al medley. Morice teams with Aus-
sie singer Mark Williams on a ver-
sion of Cyndi Lauper's “Time After
Time."

Other cuts include Australian pop
act Ignatius Jones's remake of
Young's “Yesterday's Hero" and
Doris Day doing "Perhaps, Per-
haps, Perhaps.” Composer David
Hirschfelder and the Bogo Pogo
Orchestra fill out the score with a

campy variety of rhumbas, waltzes,
and twists on standards like "'Te-
quila” and “The Blue Danube.”

i S

THURSDAY, FEBRUARY 18

1966/David Gilmour replaces Pink
Floyd quitarist/founder Syd Bar-
reft.

1974/ Kiss release their first album.

Born: Yoko Ono 1933, Dennis De-
Young (Styx) 1947, John Travol-
ta 1954

FRIDAY, FEBRUARY 19

1678/ Thomas Edison is granted a patent
for the phonograph.

1974/ The “American Music Awards" TV
show premieres.

1977/ Stevie Wonder wins his third
straight Best Album Grammy, this
time for “Songs In The Key Of Life.
The Starland Vocal Band win Best
New Artist.

1980/AC/DC lead singer Bon Scoft
chokes to death.

1981/ George Harrison is found guilty of
subconsciously plagiarizing “He's So
Fine" when writing "My Sweet
Lord.”

Born: Smokey Robinson 1940, Mark
Andes (Heart) and Tony lommi
(Black Sabbath) 1948

SATURDAY, FEBRUARY 20

1971/ Marvin Gaye releases “What's
Goin' On.”

1992/ Digital Underground make their
acting debut on Fox-TV's “Drexell's
Class.

Born: J. Geils 1946, Waiter Becker (ex-
Steely Dan) 1950

SUNDAY, FEBRUARY 21

1962/ Legendary NYC air personality (and
self-proclaimed Fifth Beatle) Mur-
ray The K dies.

1990/ Bonnie Raitt wins four Grammy
Awards, including Best Album for
“Nick Of Time." Best New Arist?
Milli vanilli

1992/ John Mellencamp makes his film
acting, writing, and directing debut as
“Falling From Grace™ opens.

Born: Jerry Harrison (ex-Talking
Heads) 1949

— Paul Colbert
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ALTERNATIVE PROGRAMMING
Mickey Briggs = (800) 231-2818
Super AC/AOR

MARY J. BLIGE/Sweet Thing

GLORIA ESTEFAN/| See You Smiie

POISON/Stand

SPIN DOCTORS Two Princes

Country Alternative

BROOXS & DUNN/Mard Workin' Man

GARTH BRODXS/Learning To Live Again

HAL XKETCHUM /Hearts Are Gonna Roll

HANK WILLIAMS JA./Everything Comes Down To..

BONNEVILLE
Ford Colley = (800) 631-1600

Soft AC
SADENo Ordinary Love

AC Mix

MICHAEL BOLTON Reacn Out I'll Be There
WHITNEY HOUSTON/'m Every Woman
ELTON JOHN/Simple Lite

PAUL McCARTNEY Hope Of Deliverance

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082

Modern Country/Country Lovin’
BROOXS & DUNN/Hard Workin' Man

TRACY BYROD/Someone To Give My Love To
SAMMY KERSHAW/She Don't Know She's Beautiful
NEAL McCOY Now ! Pray For Rain

Super Hits

BOY KRAZY That's What Love Can Do
GLORIA ESTEFANA See Your Smile
INXS Beautitul Girl

MICK JAGGER/Sweet Thing

g2

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

CHARLES CHRISTOPHER/'m Gonna Make You Love...
GLORIA ESTEFANA See Your Smile

K.D. LANGMiss Chatelaine

PAUL McCARTNEY Hope Of Deliverance

MA. REALITY /Anonymous

Concept 4 Country

GARTH BROOXS/Learning To Live Again

TRACY BYRO/Someone To Give My Love To
SAMMY XERSHAW/She Don't Know She's Beautifut
NEAL McCOY Now | Pray For Rain

S e e R e R R e L

SATELLITE MUSIC NETWORK
Robert Hall « (800) 527-4892

Country Coast-To-Coast
BRODXS & DUNNMard Workin' Man
MARK COLLIE Born To Love You
LITTLE TEXAS/'d Rather Miss You
PALOMIND RDAD/MWhy Baby Why
AARON TIPPINMy Blue Angel

T e o D e e e e
SUPERADIO

Rich 0'Brien = (508) 480-9000
CITY-FM

JEREMY JORDAN Right Kind Of Love

MADONNABad Gir!
STINGAf | Ever Lose My Faith In You

Super Hit Country

GIBSON MILLER BAND/High Rollin’

ALAN JACKSON/Tonight | Climbed The Wall
KENTUCKY HEADHUNTERS/Honky Tonk Walkin'
SAMMY KERSHAW/She Don't Know She's Beautiful
STEVE WARINER/Like A River To The Sea

UNISTAR

Chris Kampmeiern o (805) 294-3000
Hot Country

GIBSON MILLER BAND/High Roilin’

ALAN JACKSON/Tomght | Cimbed The watt
KENTUCKY HEADHUNTERS Honky Tonk Walkin'
NEAL McCOY Now | Pray For Rain

LAR! WHITE What A Woman Wants

Unistar Country

GARTH BRDOKS Learning To Live Again
BRODXS & DUNN/MHard Workin' Man
MARK COLLIEBorn To Love You
CORBIN/HANNER/| Will Stand By You
RESTLESS HEART/Mending Fences
RICK VINCENT Best Mistakes | Ever Made

Adult Rock N’ Roll
PAUL McCARTNEY Hope Of Deliverance

| SILKMappy Days (Elextra)

}-

M TREVIRON
57 million households
Patti Galluzzi
VP/Music Programming

| ADDS \

STING/t | Ever Lose My Faith (A8M)

TLCMat To Da Back {LaFace/Ansta}

SADENo Ordinary Love (Epic)

LD-KEY?/ Got A Thang 4 Ya! (Perspective/A&M)
INXS/Beautiful Gir} (Atlantic/AG)

MARY J. BLIGEReminisce (Uptown/MCA)
HI-FIVE/Quality Time (Jive)

ALEXANDER D'NEAL/Love Makes No... (Tabu/A8M)
KEITH RICHARDS Eileen (Virgin)

HEAVY D & THE BOYZ/Who's The Man (Uptown/MCA}
FATHER MC/Everything's Gonna Be... (Uptown/MCA)
BLACK 47 Funky Ceili (SBK/ERG)

SILKMappy Days (Elektra)

CHAKA DEMUS & PLIERS Murder... (Mango/island/PLG)

[EXCLUSIVES

DURAN DURAN Ordinary Worid (Capitof) 4
.4
.3

GUNS N' ROSES/Garden Of Eden (Geffen}
MEGADETH /Sweating Bullets {Capitol)

| HEAVY B

ARRESTED DEVELOP./Mr. Wendal (Chrysalis/ERG) 4
BLACK CROWES /Sometimes... (Def Amenican/Reprise) 17
BON JOVIBed Of Roses (Jambco/Mercury} .. ... . 9
BOBBY BROWN/Get Away (MCA) . . . .

EN VOGUE Give It... (EastWest/Atlantic Group)

PETER GABRIEL /Steam (Geften)
WHITNEY HOUSTONA'm Every Woman (Arista)
POISON/Stand (Capilol) . .
PRINCE & N.P.G./7 (Paisiey Park/WB) .13
A.E.M./Man On The Moon (WB) 7
SHANICE/Saving Forever For You (Giant/Reprise) .. 12
SOUL ASYLUM/Somebody To Shove (Coiumbig) . 17
SPIN DOCTORS/Two Princes (Epic) . . .
UBLY XID JOE/Cats In The... (Stardog/Mercury) 2

DIGABLE PLANETS Rebirth... (Pendulum/Elektra) . 2
JESUS JONES/The Devil You Know (SBK/ERG) .. . 7

LEMONHEADS/Mrs. Robinson (Atlantic/AG) . . . ... 70
STONE TEMPLE PILDTS /Sex Type.. (Alantic/AG) . . 15

| STRESS B

OR. DRE/Nuthin'... {Death Row/Interscope/AG) - - . - . . 3
OREAM THEATER/Pull Me... (Atco/Atlantic Group) . 9
EXTREME/Stop The World (A8M) .. ......... .. 10
MICK JAGGER/Sweet Thing (Atlantic/AG). . ... ... .4

JAYHAWXS Waiting For... (Det American/Reprise) . . 12
STING! | Ever Lose My Faith (A&M) .. ... .. ADD
10,000 MANIACS/Candy Everybody Wants (Elekira) - 4

[ ACTIVE ]

MARY J. BLIGE Reminisce (Uptown/MCA). . ... ADD
BLACK 47 Funky Ceili {SBK/ERG) ADD
JUDE COLE/Teil The Truth (Reprise) ......... .. 9
DADA/Dizz Knee Land {IRS) . .. 10
HI-FIVE/Quality Time (Jive) ADD
INXS Beautiful Girl (Atiantic/AG) . ..ADD
JADE/Don't Walk Away (Giant/Reprise) 2
JEREMY JORDANRight Kind... (Giant/Reprise} . 9
ANNIE LENNOX /Little Bird (Arista) . 8

LO-XEY?/ Got A Thang 4 Ya! (Perspective/ABM) ADD
PAUL McCARTNEY Mope Of Deliverance (Capitol) 3

NAUGHTY BY NATUREHip Hop... (Tommy Boy) 5
ALEXANDER O°NEAL Love Makes... (TabuiAGM)  ADD
PORTRAITHere We Go Again! (Capitol) 5
POSITIVE K/l Got A Man (Isiand PLG} 2
SADENo Ordinary Love (Epic) ADD
SNOW ntormer (EastWest/Atlantic Group) 2
TLCMHat To Da Back (LaFace/Arista) ADD
SUZANNE VEGA/99.9F (A&M) 11
| ON

ANIMAL BAG/Everybody (Stardog/Mercury) 3

CHAKA DEMUS &...Murder.. (Mango/siand/PLG) ADD
FATHER MC/Everything's Gonna... (Uptown/MCA) ADD
HEAVY D & THE BOYZ/Who's The... (Uptown/MCA) ADD

DENIS LEARY /Asshole (A&M) 4
NED'S ATOMIC DUSTBINWalking... (Chaos) . ... 2
PODRBOYS/Guilty (Holtywood) . . . 5
KEITH RICHARDS fEileen (Virgin} . . . . . ADD
RuPAUL/Supermode (Tommy Boy) ... 8
SAIGON KICK/AN. . (Third Stone/Atlantic Group) 2

ADD

VHi

VIDEC 1S DN
46.7 million households
Sat LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VFP/Program
& Artist Development

Weeks On
| FIVE STAR |
MICK JAGGER/Sweet Thing (Atiantic/AG) . . 2

GREATESTHITS |

P. BRYSON & R. BELLE/A Whote New. (Columbia) 9
GLORIA ESTEFAN/Megamix {Epic) 7
KENNY G/Forever In Love (Arista) 6
WHITNEY HOUSTON/'m Every Woman (Arista) 2
MADONNA/Deeper And Deeper (Maverick/Sire/WB) . 10

| HEAVY

EN VOGUE Give It... (Eastwest/Atiantic Group)
PETER GABRIEL Steam (Geffen)

K.D. LANG Miss Chatelaine (Sire/WB)

ANNIE LENNOX Little Bird (Arista)

PAUL McCARTNEY Hope Of Deliverance (Capitol)
SADENo Ordinary Love {Epic)

PATTY SMYTH/No Mistakes {(MCA)

[(WHATSNEW |

JOAN BAEZ /Stones In The Road (Virgin) ADD
MARY-CHAPIN CARPENTER Passionate... (Columbia) . 2
P, CETERA w/C. KHAN Feels Like Heaven (WB) 8
CLANNAD Marry's Game {Allantic/AG) 2
DEBBIE GIBSON/Losin' Myself (Atlantic/AG) . 1
WENDY MOTEN/Come In Out Of The Rain (EMI/ERG) 7
1
1
4

-
NN W~

PRAISE Easy way Out (Giant/Reprise)

KEITH RICHARDS fEileen (Virgin)

JON SECADA/Ange! (SBK/ERG)

STINGAf | Ever Lose My Faith In You (A&M) ADD
10,000 MANIACS /Candy Everybody Wants (Elektra) 7

| ARTIST OF THE MONTH |

PRINCE & N.P.G..7 (Paisiey Park/WB) 7

36 million households

Information current as of February 2
Cindy Mahmoud, .
VF/Entertainment

ok -\
£l & Original Programming

[VIDEO SOUL TOP 10

LW Tw

1 HI-FIVEQuality Time (Jive)

2 JADEDont Walk Away {Giant/Reprise)

3 MARY J. BLIGE Reminisce (Uptown/MCA)

4 EN VOGUE/Give It Up... (Eastwest/Atiantic Grp.)
5 SILKMappy Days (Elektra)

6 80BBY BRAOWN/Get Away (MCA)

— 7 NAUGHTY BY NATUREMip Hop... (Tommy Boy)
9 8 ARRESTED...Mr. Wendal (ChrysalisERG)

3 9 AFTER 7/8Baby I'm For Real (Virgin)

— 10 DIGABLE PLANETS Rebirth... (Pendulum/Elektra)
Information current as of February 5.

RAP CITYTOP 10

LwTw

1 1 DR. DRENuthin'.. (Death Row Anterscope/AG)

3 2 DIAMOND D.../Sally Got A One.. (Mercury)

5 3 HEAVY D & THE BOYZWho's.. Uptown/MCA)
6 4 NAUGHTY BY NATUREMHip Hop. (Tommy Boy)
7 5 REDMAN/Time 4 Sum Aksion (RAL/Chaos)
2
8
9
4

® o~ N

=

6 KOOL G. RAP & DJ POLODAIL.. (Livin" Large)

7 ARRESTED...Mr. Wendal (Chrysalis/ERG)

8 GRAND PUBA wM.J. BUIGE/Check It.. (Elektra)

9 DIGABLE PLANETS Rebirth. . (Pendulum/Elektra)
— 10 KING TEE/Got it Bad Yall {Capol)

Information current as of February 6.

T H E

13 million households
Les Garland,
VP/Programming
John Robson, Director,
L ST T Music Programming
W Tw
8 1 {CE CUBEA! Was A Goot Day (Prionty)
9 2 EAZY EOnly If You Want It (Prionty)
1 3 DR. DRENuthin'.. (Death Row/Interscope/AG)
3 4 HALF PINT/One Leg Up (On Top)
2 5 2 LIVE CREW/Mega Mix (Luke)
5 6 WHITNEY HOUSTON Wil Always... (Arista)
7 WRECKX-N-EFFECT Rump Shaker (MCA)
— 8 DENIS LEARY/Asshole (A&M)
4 9 NAUGHTY BY NATUREHip Hop.. (Tommy Boy)
6 10 TLCMat To Da Back (LaFace/Ansia)
Mos! requested for the week ending January 29

~

]

JTNN

THE NASHVILLE NETWORK «
53.9 million households
Lyndon LaFevers,

Video Program Administrator

| HEAVY

SUZY BOGGUSS Drive South (Liberty) o
MARY-CHAPIN CARPENTER Passionate... (Columbia) 3
CONFEDERATE RAILRDAD/Queen.. (Atl Nash./AG) = 14

ROB CROSBY!/In The Biood {Arista) 17
BILLY DEAN/Tryin' To Hide A Fire In... (Liberty) 11
OIAMOND RID/In A Week Or Two (Arista) 13
JOE DIFFIE/Startin’ Over Blues (Epic) 10
CHRIS LeDOUX /Cadillac Ranch (Liberty) . 17

KATHY MATTEA/Standing Knee Deep In.. (Mercury} 6
McBRIDE & THE RIDE/Just One Night (MCA) 14
REBA MCcENTIRE Take It Back (MCA) 13
JOHN M. MONTGOMERY LLife's.. (All. Nash./AG) 22
ROBERT ELLIS DRRALL/Boom! It Was Over (RCA) 17
COLLIN RAYE/l Want You Bad (And That..) (Epic) . 70

SAWYER BROWN /Al These Years {Curb) 15
RICKY VAN SHELTON/Wild Man (Columbia) 16
SHENANDDAHLeavin's Been A Long Time... (RCA) . 13
DDUG STONE Too Busy Being In Love (Epic) 12
PAM TILLIS/el That Pony Run {Arista) 8
TRAVIS TRITT/Can | Trust You With My Heart (WB) 10
TRISHA YEARWOOD0 Waikaway Joe (MCA) 14

| ADDS

CLINT BLACKWhen My Ship Comes In (RCA}
DOUG SUPERNAW Honky Tonkin'.. (BNA Entertainment)
ZACA CREEK Broken Heartland (Giant)

Information current as of February 1

CM Y

COUMNYRY MusSiC TELEVISION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW TW

2 1 DOUG STONE/Too Busy Being In Love (Epic)
3 2 REBA McENTIRE Take It Back (MCA)

3 TRAVIS TRITT/Can | Trust You With.. (WB)

4 DIAMOND RIDAn A Week Or Two (Arista)

5 SUZY BOGGUSS/Drive South (Liberty)

6 RICKY VAN SHELTONMWild Man (Columbia)
. 7 SAWYER BROWN/AIl These Years (Curb)

8 BILLY DEAN/Tryin' To Hide A Fire... (Liberty)
10 9 CONFEDERATE RANROADCueen . (At Nash./AG)
4 10 RANDY TRAVISLook Heart, No Hands (WB)

W @ = N o

=

Weeks On

[ HEAVY

M.C. CARPENTER Passionate... (Col) BREAKOUT/4
MARK CHESNUTT/O! Country (MCA). . ... .. .9
ROBERT ELLIS ORRALLBoom! It Was Over (RCA} 18
LEE ROY PARNELL Tender Moment (Arista) PICK/ADD
GEORGE STRAIT Heartland (MCA) . ...4
PAM TILLIS/Let That Pony Run (Arista) . . 9
TANYA TUCKER/!'s A Little Too Late (Liberty) 10

| HOT SHOTS

CLINT BLACK When My Ship Comes In (RCA)
BRODKS & DUNN/Hartt Workin' Man (Arista}
TRACY BYRD/Someone To Give My Lave To (MCA}
BILLY RAY CYRUS/She’s Not Cryin'. (Mercury)
DOUG SUPERNAW Honky Tonkin'. (BNA Entertainment)
AARON TIPPIN My Blue Angel (RCA)

JOY WHITE True Contessions (RCA)

LARI WHITE What A Woman Wants (RCA)

| ADDS

BELLAMY BROTHERS/Hard Way. (Bellamy Brothers)
R. McENTIRE & V. GILL/The Heart Won't Lie (MCA)
LEE ROY PARNELL Tender Moment (Arista)

KENNY ROGERS Wandersng Man (Giant)

nhwNOoOY N L

Heavy rolation Songs recerve five piays per day. Hol Shots
receive four plays per day. Breakou! Videos and PICks
(Pick Hits of the Week[Yecewve an exira piay above heavy
rotalion per day All Tap 10 videos aiso receive heavy
rofation

Information curent as of February 3.

BRITAIN

W W
11 WHITNEY HOUSTON/
| Will Always Love You
4 2 2 UNLIMITEDNo Limit
3 3 WEST END {/SYBIL The Love
| Lost
2 4 SNAP {N. HARIS/E+terminate!
— 5 EAST 17/Deep
— 6 DURAN DURAN/Orcinary World
7 7 USURA/Open Your Mind
8 8 BELOVED/Sweet Harmony
— 9 M PEDPLEMow Car | Love You
More (Remixes)
5 10 SISTER SLEDGE/MW+ Are Family

(93 Mixes)

Moving Up

LULU/Independence

DEF LEPPARD/Heaven Is
EXTREME /Tragic Comic

TOM JONES/AIl You Need Is Love
GLOWORM/ Lift My Cup
ULTRAVOXNienna

RAPINATION & K. MAZELLE/
Love Me The Right Way

JON SECADA/Angel
D:REAM/Things Can Only Ge: Better
MICK JAGGER/Sweet Thing

Courtesy Chart Information Network

AUSTRALIA

w W
3 1 THINGS OF STONE &

WO0OD/Happy Birthday
Helen

1 2 WENDY MATTHEWS/The Day
You Went Away

2 3 FRENTE/Accidentally Kelly Street

HUNTERS & COLLECTORS/
True Tears Of Joy

WENDY MATTHEWS fFriday's
Child

DIVINYLS/ Ain't Gonna Eat Out
My Heart Anymore

JIMMY BARNES/Sweat It Out
COMPANY OF STRANGERS!/
Sweet Love

5 9 SHARP/Talking Sly (Spinosity EP)
8 10 TONI PEAREN/n Your Room

Most Added

COMPANY OF STRANGERS/

Daddy's Gonna Make You A Star

WENDY MATTHEWS /Friday's Child
AC/DCDirty Deeds Done Dirt Cheap (Live)

Top 10 Australian records from playlists of 3
Triple M-FM, FOX-FM

96 FM/Perth, SA-FM/Adelaide. 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney. MMM-FM/Bns-
bane. B105/Brisbane, FM-104.7/Canberra,
and 2 KiX 106/Canberra

CANADA

W TW

11 GELINE DION/ove Can
Move Mountains

2 2 BARENAKED LADIES/S |
Had $1,000,000

4 3 VIVIENNE WILLIAMS/
My Temptation
ALANIS/An Emotion Away

5 MITSOUMHeading West
ALANNAH MYLES Our World
Qur Times

NEIL YOUNG Harvzst Moon
BRYAN ADAMS /s Your Marria
Gonra Miss You

COREY HART/ Want A Coot
Cool Love

— 10 ALANIS Real World

Most Added
ALANIS Real World -
NORTHERN PIKES Believe
RAY LYELL/Gypsy Wind

Top 10 Canadian CHR hifs courtesy
The Record (416) 533 9417

rrnAAAAAea o ricanradiohictarvy com
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NEWS/TALK
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RANDALL BLOOMQUIST

Talk Rides The Election Wave
To New Ratings Heights

Powered in part by the public’s craving for election
news and views, News/Talk soared to impressive heights
in the Fall '92 Arbitron survey. According to R&R’s For-
mat Performance Review of the Top 30 markets, N/T cap-
tured a 16.7 share, up from 15.3 the previous fall and se-
cond only to AC’s 19.7. Here’s a look at some of the more
notable stories to emerge from the fall fray.

L.A. Upset

Cox’s KFI/Los Angeles surged
2.7-3.7 to score its first-ever 12+
win over Capital Cities/ABC’s
crosstown KABC (3.7-3.5). KFI PD
David Hall gave EFM Media’s
politically oriented Rush Lim-
baugh much of the credit for that
rise. “Rush picked up quite a few
listeners,” said Hall in a remark-
able understatement.

In fact, Limbaugh had the larg-
est 12+ share of any Los Angeles
radio program in Fall '92 — a
whopping 8.0 that lifted both KFT's
midday and morning drive num-
bers. Hall said his station also
benefitted from publicity surround-
ing the dismissal of PM driver Tom
Leykis and the addition of former
L.A. Police Chief Daryl Gates.
“Our cume was up 150,000 in a book
where we didn’t do any market-
ing,” he observed.

KABC Director/Programming
Diane Cridland blamed her sta-
tion’s slip on ““listener confusion”
caused by her reshuffling the on-
air lineup in August.

Bay Area Boom

Meanwhile, 400 miles north,
KGO/San Francisco inched closer
to full-blown legend status by
notching its 58th consecutive
ratings win and its best overall 12+
number (9.6) in a dozen years.

66/

We were nonstop
election coverage
through Election
Day. I honestly
believe many of our
regular listeners
were so fried they
needed to get away

for a while.
—David Bernstein

99

ND Ken Beck credits that per-
formance to the Cap Cities/ABC
station’s extensive coverage of
such hot stories as the election, the
region’s severe storms, and Somal-
ia, where the station had its own re-
porter. As flagship of the 49ers
radio network, KGO also benefitted
from the team’s 14-2 season.

Big Mo In Motown

WXYT/Detroit also enjoyed a
summer-fall ratings surge, moving
4.0-5.5 to achieve its best number in
10 years and fifth place in the 12+
rankings. The Fritz Broadcasting
outlet’s 25-54 share rose 1.7 points
in the Fall '92 book, putting the sta-

tion slightly ahead of its Fall 91
performance.

VP/Operations Michael Packer
cited the station’s success in meet-
ing the core audience’s nearly insa-
tiable demand for election-related
news and talk programming. He
added, “We worked hard on TSL,
and it paid off. Our listeners
averaged 100 minutes of listening
per day, which is probably one of
the best TSLs in the format.”

Providence Smiles

WPRO/Providence had its best
book in two years, soaring 4.0-5.9
12+. President/GM Ron St. Pierre,
who’s been programming the sta-
tion since September, credited a
variety of factors, including in-
tense interest in the election, Lim-
baugh’s strong performance, and
fine-tuning of the morning and
afternoon drive programs.

Liddy Rules DC

Interestingly, Washington, DC’s
traditional Talk stations, which
serve the nation’s most politically
aware audience, turned in an es-
sentially flat performance in Fall
'92. WMAL/Washington registered
a 4.3 12+, unchanged from sum-
mer but down from 5.1 in Fall '91.
(That book was the Cap Cities/
ABC station’s last full period as
radio home of the Washington Red-
skins). WMAL’s 25-54 number was
up a point from summer but flat on
a fall-fall basis.

Greater Media’s long-struggling
WWRC/Washington managed a
modest 12+ gain (1.4-2.1). The sta-
tion also netted a 25-54 share just
shy of 2.0 to finish marginally
ahead of its Fall *92 performance.

Craft’s former siot,

announcer.

Meanwhile, Infinity’s very non-
traditional Talk/NAC hybrid
WJIFK/Washington roared back
from a dreadful summer book,
seized control of the male demos,
and finished sixth in the 124 race
with a best-ever 4.1. Morning man
Howard Stern, middayer G. Gor-

66

We worked hard on
TSL, and it paid off.
Our listeners
averaged 100
minutes of listening
per day, which is
probably one of
the best TSLs

in the format.
— Michael Packer

99)

don Liddy, and PM drivers Don
Geronimo and Mike O’Meara were
all No. 1 with men 2554 in their
respective dayparts. In the most
breathtaking comeback, Liddy
jumped more than six shares in
one book among men 25-54, turning
in his best performance since his
debut one year ago.

Talking Points

ark Williams joins WFLA/Tampa for evenings. The
former WDCQ/Ft. Meyers, FL talker replaces Jay
Marvin, who exited for WTMJ/Milwaukee
KFBK/Sacramento has moved Christine Craft’'s show from
mid-afternoons to evenings to fill the gap created by Larry
King’'s segue to days. The station has expanded its mid-
afternoon money show and PM drive news block to fill

Gene Burns, who last year exited WHKO/Boston for the WOR Network,
is now Heard In Beantowh on ARG sister WHDH, which airs him on tape
delay in early evenings . . WK has tapped Jerry Trupiano as a Red Sox

KTMS/Santa Barbara morning co-anchor Sandra Gonzalez adds ND
sinpas. Jim Williams joins the station as morning drive fiews co-anciior
Vataran KMOX/S1 Louis staffer Rodger Brand has bean named arboma
fraffic raporter, He replaces retirad gridlock: hawk Domn Miller |

. Anne

DeVore raplaces Mike Dorwart as morning drive hast at WOKV/Jackson-
ville, FL. Dorwart moves to mid-mormings arid continues as PD.

Northeast Nuggets

WABC/New York PD John Mai-
nelli says the Cap Cities/ABC sta-
tion’s seemingly flat summer-fall
performance (4.34.3) was actually
a victory. “We stayed at our sum-
mer level without Yankees base-
ball, which usually gives us a bit of
a boost on nights and weekends,”
explained Mainelli.

Similarly, WWDB/ Philadelphia
PD David Rimmer says his sta-
tion’s slight summer-fall 12+ slide
(4.74.3) masks an otherwise note-
worthy performance. The station’s
25-54 share, for example, rose to its
highest level in at least five books,
Rimmer credits the recent addition
of Rush Limbaugh for most of the
gains. And indeed, WWDB’s share
of the 25-54 midday audience more
than doubled from summer-fall,

WRKO/Boston PD David Bern-
stein had a tougher time finding a
silver lining in the Atlantic Radio
Partners station’s 6.7-5.5 summer-
fall 12+ decline. 'RKO’s 25-54 was
off as well. Based on the station’s
weak November trend, Bernstein
suspects his audience actually
burned out on the election. “We
were nonstop election coverage
through Election Day. I honestly
believe many of our regular listen-
ers were so fried they needed to get
away for a while.”

Since 1977, Dr. Dobson has of fered
practical, time-tested advice for
strengthening the family. Today,
more than 2,000 stations nationally
carry his daily broadcast.

Focus on the Family Commentary
is a daily, 60- or 90-second feature
that will provide your listeners with
answers to some of life’s toughest
questions facing today’s family.

Dr. Dobson tackles questions such as.. .

» How can I meet the difficult challenges of parenting?
» What can I do to make my marriage the best it can be?

* How can I increase my self worth?

Focus on the Family Commentary is available in all
markets via radio’s most flexible barter agreement on

an exclusive basis. So, don’t delay. Put Dr. Dobson to work
for the families in your audience. Call Mike Trout at:

719-531-3344

]
e AlIthOrity ont
Focus on the Family Y
COMMENTARY g
Featuring psychologist and best-selling author, ¢ ] )
Dr. James Dobson.

Sound Advice From America’s Foremost
Family

‘. 3 ;»,-‘v % K

‘I'm delighted that KNX is airing
the “Focus on the Family" feature.
Of the dozens of special reports
we air datly, it generates the
most positive mail from our
listeners. It's intelligent and
thoughtful .. .and it offers
workable solutions to
difficult problems.

Bob Sims, News Director,
KNX Radio, Los Angeles

©1993 Focus On The Family

WAL americantadiohistervy com
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JOEL DENVER

KTFM - No. 1 At The Alamo

San Antonio outlet focuses on cume-, street-oriented programming

Waterman Broadcasting’s KTFM (Hot 103) /San Anto-
nio inched 8.3-8.4 for its first No. 1 book in many years —
tying Tejano-formatted KXTN — in the Fall ’92 Arbitron.

Officially, the market’'s 4.7%
Hispanic.; by all local accounts,
however, it’s probably closer to
50% . Still, KXTN dropped 8.5-8.4.

“We feel great about being one of
the few No. 1 major-market
CHRs,” boasts OM Bob Perry.
‘“We’ve learned some very valua-
ble lessons in dealing with KXTN
over the last 18 months. They have
the same format at KLAX-FM/Les
Angeles, which calls it ‘Ranchera.’
KXTN soon will have direct com-
petition from [crosstown Hot AC]
KSRR, which is going Tejano, a
young-skewing Country/Hispanic/
Top 4‘).)’

Until KXTN’s recent growth,
KTFM’s battle for dominance and
adult demos had been with Country
outlets KCYY (8.3-7.7) and KAJA
(6.2-7.4). This book not only dis-
played KTFM’s 12+ dominance, it
also demonstrated a continued top
ranking in teens, increases in 18-34
and 1849 adults for fourth place,
and upward action 25-54 for sixth.

Perry outlines how he and PD/
afternooner Rick “‘Big Dog” Hayes
achieved these results: ‘We decid-
ed CHR was a cume-driven for-
mat; to generate cume and TSL,
we simply had to find the hottest
records and play the hell out of
them. We have an intimate know-
ledge of who and where our listen-
ers are, and we talk to them. I love
chatting with 18-30-year-old women
who operate cash registers at the

7o T/F M)

Music Monitor

Although it airs no jingles, KTFM/
San Antonio uses Mark Driscoll’s
sweepers. It also runs eight units
per hour of spots, not including
promos. Here's a sample hour
(5pm) from Rick ‘‘Big Dog’’
Hayes's show.

2 UNLIMITED/Get Ready For This
MARY J. BLIGE/Sweet Thing
JON SECADA/Just Another Day
WHITNEY HOUSTON/

| Have Nothing

ARRESTED DEVELOPMENT/

Mr. Wendal

HFIVE/

| Like The Way (The Kissing Game)
SHALl/Comforter

BIZARRE INC./'m Gonna Get You
COLOR ME BADD/

| Wanna Sex You Up

BOYZ Il MEN/

End Of The Road

TLC/Baby, Baby, Baby
PORTRAIT/Here We Go Again!

Bob Perry

mall — they know what’s going on.
I’ll even go to [laundromats], put
quarters in the dryers, and talk to
women about their favorite music
and stations.”

Perry believes a successful CHR
in the '90s must be driven by in-
house research as well as street
research and feel. “We’ve cycled
through a steady diet of dance
music in this market. But when lis-
teners who like TLC and Wreckx-
N-Effect told us they wanted to
hear the Heights, Patty Smyth,
Saigon Kick, and 2 Unlimited all on
the same station, we responded.
The idea was to broaden KTFM’s
appeal with as much cume as pos-
sible without alienating the core —
which is 70% of the TSL.

“Although we only increased
one-tenth of a share, I think we’ve
still got room to grow and can go
back to double digits. We’ve used a
lot of weapons to fight our com-
petitors — including what I call
‘covert, off-air marketing tech-
niques.’ We also decided to be the
best possible CHR for our listeners.
When the audience is in the mood
for hit music, we’re delivering. We
play no Hispanic or Country cross-
overs. When the 18-34 TLC core
listeners want those crossovers,
they’ll tell us. Only then will we
play them.”

Country Music Advantage

Perry says competing against
Country is a major challenge for
CHR. “In 1992, R&R’s Country
chart had over 40 No. 1 records.
CHR had 17 No. 1 records, making
it tougher to win 25+. We’ve been
forced to play a smaller pile of
records more often, rather than put
mediocre records between good
ones. As a result, some CHRs have
ignored hit records for the sake of
avoiding a certain sound. Or
they’ve disregarded great records
for fear of offending someone [see
“25+ Pressure Makes CHR Miss
Hit Records], and are working

with an even smaller pile of hit
records.

“Since our powers turn every
two-and-a-half hours — every two
hours during drive times — we
can't afford to have a small stack
of currents. We also can’t concen-
trate on gold and recurrents since
they’re heard elsewhere. Hot 103’s
audience expects to hear hot new
music. If we can’t find between
3040 currents — depending on
what’s available — we’re not living
up to expectations.

“We’ve had some records that
won’'t go away in the last few
months, such as [those by] Boyz II
Men and Whitney Houston. That’s
another reason we widened our
variety when the audience asked
us to do so.”

Perry says San Antonio’s five
military bases and booming tourist
industry make the market’s econo-
my fairly recession-proof. ‘“Local
spot sales were up, and we now
have more local advertisers than
ever. There are a lot of 18-34 adver-
tising opportunities, but we must
be creative to get them. This for-
maf and medium has to stop taking
phone orders. We're lucky to have
some great salespeople, but the
format in general needs more.

“Radio’s future scares me. TV,
movies, magazines, newspapers,
and cable aren’t blowing off the
young end; it’s only radio. Now
that the young end has more

m

To generate cume
and TSL, we simply
had to find the
hottest records and
play the hell out
of them.

s e m

choices with cable, DMX, CDs,
etc., we’re raising a generation
that isn’t going to use radio. The
25-34-year-olds will feel disenfran-
chised in a few years if we don’t
start appealing to them as teens.
We're going to suffer if we don’t
wake up now. The No. 1 TV buy is
1849 in most markets. Why does
radio have to be 25-547”

Focused 12-34 Effort

Determined not to get sucked in-
to the quagmire, Perry explains
KTFM’s focused efforts to attract
and hold a solid 12-34 core. ‘“Push
their buttons, and you own the au-
dience. For instance, this town
[loves] the San Antonio Spurs. We
hand out game tickets 9am-5pm
every day and during selected
night and weekend hours. If there’s

—mmdAAAAALS M Ericantadiohistary. com
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a lifestyle event, we set out to own
it. We recently gave away trips to
the Super Bowl, which is better
than any manufactured contests or
games that force long TSL. If they
like the music and the prize fits
their lifestyle needs, it’s incredibly
effective.

“We also find ways for the au-
dience to think ‘KTFM,’ including

Here'’s one KTFM’s 79 six-color bus benches. The station aiso used 30
similar biliboards as part of their promotional campaign.

billboards and bus benches. We're
not only out at the clubs five nights
a week, but we do daily ‘street hits’
— we take the van to a prime loca-
tion, turn on the transmitter, and
invite the first 103 listeners to stop
by and win T-shirts, CDs, or tick-
ets.

Continued cn Page 30

“[Perry] is the strategist of the
station as far as positioning and im-
aging," Hayes says. “"We call him
‘MC Gray Matter, and I'm the Ex-
ecutioner. We have very similar
ideas on winning radio. On such
major areas as broadening our mu-
sic, it's really a team effort. We
realized Hot 103 had to offer a bit
more variety. Every market is in
constant motion; if you don't keep
your ear to the street, {you can't
keep up with] things happening
around you.

"By being on the air, I've got a
music-intensive and streetwise
profile and instinct. | can get an im-
mediate read from the streets on
new records, while callout takes
three or more weeks to kick in.
‘Give them what they want and the
ratings will be there’ is [my belief].
We've got pressure for 25+. But
we're up in adults this book, and
we'll continue to do so with ap-
propriate music and promotions
geared toward adults during their
most available hours. Our in-
creases came from tightening up
the currents with the ‘less is more’
theory, but there can be a point of
diminishing return if you begin to
sound stale. However, if the rec-
ords we eliminated were medio-
cre, we did the right thing.”

Tejano Threat

Hayes talks about how the entire
staff works long, hard hours. "My
three-hour airshift is only a small
portion of the day. It's a dogfight
for ratings. Since we've tightened
everything up, the jocks need to

Hot 103’s ‘Big Dog’ Barks

KTFM (Hot 103)/San Antonio OM Bob Perry names
PD/afternoon driver Rick ‘‘Big Dog’’ Hayes (now headed
to indie promo firm Platinum Music) as part of the station’s
successful programming combo.

Rick “Big Dog” Hayes

be more entertaining. But they've
executed the format perfectly;
they wanted to be No. 1 as much
as we did. They do their own show
preparations without any pres-
sure. Our delivery is up but not
‘screamy’ — it's certainly toned
down from when we had direct
CHR competition.

“Like any station, we have our
good and bad moments. But we
share ideas and pool our re-
sources. The music is emational to
the listener — when they hear their
favorite records one after another,
it makes them listen longer.
Despite our best efforts we've
lost some Hispanic listeners to
KTXN. But we're grabbing some of
them back as we offer more varie-
ty. If youre in a high density
Hispanic market, Tejano will come
at you and hit you between the
eyes. That's why being No. 1
means so much to us.”
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VANESSA WILLIAMS

FEATURING
BRIAN
McKNIGHT

“LOVE IS”

AC BREAKER

#1 MOST ADDED AC!

ALREADY ON 21 AC P1’s

CHR CHART: DEBUT @

P1cHART - P3crarT DEBUT @

““Last January we added one of our strongest records of the
year, ‘Save The Best For Last.’ This January, ‘Love Is’ feels
like it’s going to be just as big.”

Chuck Knight, PD WENS/Indianapolis

““One of those songs that doesn’t come along very often that
inspire people to pick up the phone. A great reaction record!
Jim Ryan, PD KXYQ/Portland

“ Audience research for ‘Love Is’ shows strong female appeal.”
Bob Brooks, PD KLSY/Seattle

““Another great Vanessa Williams ballad, and Brian
McKnight makes it even better. After two weeks, we're get-
ting heavy phones. It gets better and better with each spin.”
Steve Kendall, PD WLQR/Toledo

‘“Vanessa Williams has become one of our core artists.”
Michael Grayson, PD Warm98/Cincinnati

““We already have it in Heavy Rotation with a Hot report.
Immediate phones!”
Ed August, PD WIMX/Harrisburg, PA

Scored a 100% positive response with the A.L.R. CHR panel.

FROM THE BEVERLY HILLS
90210 SOUNDTRACK

ON M—[ E

MOTION

* WYAV/Myrtle Beach, SC
fils its APD/mornings slot with
Jim Bosh from WIBM/Lansing,
MI. He replaces Calvin Hicks.

WLUM (Hot 102)/Milwaukee's
Chris Kerr relinquishes MD duties to
concentrate on nights. PD Gregg
Cassidy will handle music for now . . .
WXLK (K92)/Roanoke greets new PD
Chris Taylor from WAVA/Washington
... Randy Scott moves from morn-
ings to afternoons at WIOG/Saginaw,
Ml following Terry Carr's exit. No new
morning talent has been named yet.

At WNNJ/Newton, NJ, Shari Taylor
from WKSW/Springfield, OH moves
into nights and WABC/New York's
Tony Marino takes overnights . .
WPST/Trenton air talents Joel Katz
and Scott Lowe have switched shifts,
now handling middays and PM drive,
respectively.

KTFM

Continued from Page 29

“We didn’t use TV this past book
because everyone else did. But
morning man Sonny Melendrez
was named Chairman of the Texas
State Lottery drawing, so he’s on
TV every week. As reinforcement,
we hand out hundreds of lottery
tickets weekly; in a sense, KTFM
owns the state lottery. But all of
our success is the result of a team
effort. Hayes is very much my
partner in this station. He and I
believe a great idea can come from
anybody or anywhere.

“The rest of the airstaff includes
middayer Robin Flores, who’s
been here three years. We just
brought the Janitor back for nights
fromKKFR/Phoenix. Donna Cruze
does late nights; she’s as apt to
bring in the next winning idea as
overnighter Wallace E. ‘The Wall
Of Sound’ Miller. We just have to

25+ Pressure Makes
CHR Miss Hit Records

KTFM/San Antonio OM Bob Perry addresses some
fundamental problems with most CHRs in 1993,

‘Owing to political pressure
from inside the station, some legiti-
mate CHR hits are ignored,” he
says. “Someone in a corporate
ivory tower perceives them as too
rap, too rock, or too something
that doesn't fit their personal re-
quirements and tastes. But these
people aren't talking to the listen-
ers, and the station gets into trou-
ble when the CHR audience goes
somewhere else — including other
formats — to find what it wants

‘This is all part of the reigning
25+ mentality. Too many radio
people have their own prejudices
and preconceived notions about
what 25+ listeners want. | don't

believe a 25-year-old no longer
wants to hear new music that's fun
and exciting.

The 25-54 demo isn't a target,
it's a family reunion. When | was
25, my dad was 50 and we didn't
have any of the same tastes. If you
want 25+ numbers, you have to
select a target within that broad
demo. For CHR, that's 18-34.

“Don't let your preconceived no-
tions allow you to shape your
sounds. If you're in the streets,
you'll know a 27-year-old still likes
[Wreckx-N-Effect’s] ‘Rump Shak-
er' three weeks ahead of your in-
ternal research.”

A PORTRAIT POSE — Portrait shared a few laughs during their visit to
KMEL/San Francisco. Donning party caps are (I-r) Portrait’s Michael An-
gelo Saulsberry, KMEL morning asst. Mo and morning man Bill Lee, the
group’s Phillip Johnson, Irving Washington I, and (kneeling) Eric Kirk-

be smart enough to use it.” e
D W
anny n’ghf
WAPE-FM, Power 95 ’

BLOOD BROTHERS — WAPE/Jacksonville night talent Danny Wright (I} and Promotions Director Rick Everett spent
41 hours atop a billboard to help collect 515 pints of biood for the Florida Georgia Blood Alliance.

wwweamericanradiohistorvy- com
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MIKE KINOSIAN

MORE FALL NUMBERS

ADULT CONTEMPO

Lone Star State Summaries

On the heels of last week’s East, Midwest, and West
recaps, I've cooked up a taste of fall ratings summaries —

Southern style.

“America’s Team,” the once-
powerful Dallas Cowboys, staged a
successful comeback and made an
end run all the way to this year’s
Super Bowl, crushing Buffalo 52-17.
This is much more than pigskin
color and hometown pride for
KVIL-FM/Dallas, the team’s new
flagship outlet. Apparently suffer-
ing no adverse effects from its foot-
ball coverage kickoff this fall,
KVIL registered modest Arbitron
demo gains.

Conversely, fall-fall 25-54 shares
for two Country stations — demo
kingpin KSCS (£0.9) and KPLX
(-1.7) — showed signs of erosion.

Although down a share from a
year ago, KSCS remained first
among 25-54s in morning drive;
KVIL morning mainstay Ron
Chapman bettered his Fall '91
numbers by more than a share.
Howard Stern watch: Stern af-
filiate (CHR) KEGL more than
doubled last fall's 25-54 stats to
notch sixth place in morning drive.

Dallas Derby

Within the format, KVIL faces a
strong challenge from Nation-
wide’s KDMX. Last fall, KVIL-FM
held a three-share 25-54 advantage.
However, despite KVIL-FM'’s
demo increases, its 25-54 lead over
KDMX has been trimmed to 2.1.

“The Cowboys were a big boost
for KVIL,” remarks KDMX PD
Pat McMabhon. “There were proba-
bly many radios set to the Cowboys
Sunday afternoon that [remained
on KVIL] when folks woke up Mon-
day morning.”

McMabhon, though, is exception-
ally pleased with his station’s fall

66)

Adjustments are
made when the
marketplace’s
dynamics shift. But
we stayed true to
ourselves and our
‘Best Of The 70s,
'80s, and '90s’
marketing message.
—Pat McMahon

performance. “These are the best
numbers in our history. KDMX
struggled in its first three books,
but the last three have been solid.
We want to do the best job we can
to maintain the numbers.”
Attributing ratings gains to con-
sistency and increased market vis-
ibility, McMahon remarks, ‘‘Ad-
justments are made when the mar-
ketplace’s dynamics shift. But we
stayed true to ourselves and our

Pat McMahon

‘Best Of The '70s, '80s, and '90s’
marketing message.

“We spent the first six months of
'92 positioning the station with lots
of television and outdoor. Then we
got heavily involved with offices.
We visit offices every single day
and do a lot of database market-
ing.”

The third “Big D’ AC player is
Cox’s Gold-Based KLRX, which
trails KDMX by less than two 25-54
shares. However, there’s a signifi-
cant separation between the two in
demo market rank — KDMX plac-
ed fifth, KLRX 11th.

“It’s hard to figure them out,”
McMahon admits. “KLRX has
spent a lot of television money and
hasn’t changed its [on-air product]

Based ACs historically haven't
done well in this market. KLRX
does what it does very well, but I

Shelley James

much since it signed on. Gold-
don’t know if there’s a big demand
for it.”

KLTR: Life After ‘Lite’

Of Houston’s three ACs (KLTR,
KHMX, and KODA), only KLTR
posted a fall-fall 25-54 increase.
However, all three showed im-
provement from summer to fall,
with KHMX making the greatest
rebound. KHMX also displaced
KODA for the format’s 25-54 brag-
ging rights.

Last month, KLTR dropped its
“Lite Rock” label in favor of ‘‘Soft
and Contemporary,” but retained
the KLTR calls. PD Shelley
James’s arrival at the CBS outlet

RARY

pear in columns three through six

25-54 Rank

coincided with the start of the fall
sweep. ‘“‘Some immediate things
we did seemed to help,” James
comments. ‘“We chose to make the
station’s music as familiar as
possible.”

Rotations appeared to be another
of KLTR's previous problems.
“Better records didn’t come up
often enough and we had no busi-

ness playing some currents,” she .

asserts. ‘It was important to make
us sound comfortable and safe.

18-34 Rank

Southern Strategies

ur new President and Vice President proudly rep-

resent what many term the “New South.” Fall AC

ratings performances in two key Southern states
are enthusiastically acknowledged this week

The first two columns below reflect Arbitron 25-54 fall-fall ffuctua-
tion and Fall '92 market rank. Comparable 18-34 and 35-64 stats ap

35-64 Rank

Dallas
KVILFM - $0.7 #2 104 #11  +1.1 #i
KDMX +1.6 #5 +2.3 #7  +12 #10
KLRX ~207 #i1 ~-08  #16 -28 #3
KHMX ~05 #2  —25 #5  +0.2 45
KODA -14 #6 —0B #10 -18 #3
KLTR +0.9 dgoc=oBa #fE 424 &7
WFLC +17 #2119 #3420 #5
WHYI +0.7 24 +09 #4 +0.4 #15
WLYF 0.6 # =03 #1418 #2
wJay 0.5 #14 402 #11 401 #9

WUSA ~0.1 #2 +3.1 #E =21 #3
WWRM -32 #3 403 #8 =59 #2
WMTXFM  —-1.7 #4.. =27 #£5 =1.0 #7
WHPT +3.0 #  +19 #4  +2.1 #6

We're [targeting] adult women,
and they want to listen to a station
that’s familiar but not boring.
[KLTR] isn’t as soft and wimpy as
it was a few months ago.”

Believing KLTR is now more fo-
cused and consistent, James ex-
plains, ‘“The station was all over
the road. We’re more streamlined
and playing tunes peopie know. We
should be performing better than
we have in the past. There’s poten-
tial for a lot of growth ™

Four-Way Heat’s On Under The Florida Sun

Miami and Tampa are the scenes of two rare four-way

format battles.

WFLC/Miami emerges as AC’s
25-54 Arbitron leader, a scant 0.3
behind overall market honcho UC
WEDR. WFLC and Hot AC/Adult
CHR WHYT (Y100) scored fall-fall
demo increases. But soft ACs
WLYF and WJQY were both off
from last year.

In addition to posting the most
impressive fall-fall 25-54 improve-
ment among the AC contenders,
WFLC also registered the strong-
est summer-fall gain (0.9); WJQY
and WLYF showed 0.7 and 0.3
summer-fall gains, respectively.

Pavement Presence

“All four stations have a well-
developed plan of action and defi-
nite personality,” explains Y100
PD Rob Roberts. “We've always
been a street-driven station. Y100
and [CHR WPOW] are the only
stations in the contemporary arena
with any kind of street presence.
The others are driven by outside
marketing — they just buy televi-
sion and hope for the best.”

As Roberts recalls, Y100 has
been part of the market since 1973.

—
P .

Jay Cook

“We win community involvement
and public appearance battles —
hands down. For the past 20 years,
Y100 has been [the leader] here
when people need help. Our music
image may not have always been
great, but we’'ve always been a
strong community leader.”
Hurricane Andrew affected
countless situations, including Mia-
mi’s summer ratings book. “Our
staff did a tremendous job of

warny amaricanradiaohistarvy. com

responding to the needs of the com-
munity; nobody came close to the
job we did,” Roberts boasts. ‘“‘Our
summer numbers were the highest
we’'d had in years. Some people
said our summer book was a fluke
and we’d never do that well again,
but [our fall book] was also very
strong.”

Gazing ahead, Roberts says,
“We have extremely high hopes for
the next several books. Hopefully,
we’ll be able to catch and pass
WFLC.”

Bay Watch

Tampa is home to what may be
AC’s wildest 25-54 race. The format
accounts for that market’s second,
third, fourth, and fifth place demo
finishers.

Mainstream AC WUSA (#2), soft
AC WWRM (#3), Hot AC WMTX-
FM (#4), and Rock AC WHPT (#5)
are separated by less than three
shares. (Interestingly enough, the
summer margin between the four
was actually smaller.) The fall gap
between WUSA and the market’s
25-54 frontrunner — Country
WQYK -~ is more than three
shares.

“We're holding steady and show-
ing growth while our competitors
have [displayed some] fragmenta-
tion and downward trends,” points
out WUSA President/GM Jay
Cook. “It’s encouraging that over
the last 15 months, WUSA has been
solid as a rock. I wish the other
three were way off, but they're
not.”

Tampa’s fall book was pretty
much a case of busiress as usual.
“All stations asserted themselves
very well,” Cook explains. ‘‘Per-
haps WUSA [had] a slightly
higher-than-normal [profile].
WWRM's and WHPT’s tendencies
to do heavy TV continued and
WMTX-FM was very visible with
outdoor and television. We were all
aggressive and nobody held back.
It would be hard to pinpoint lack of
marketing for any station’s de-
cline.”

Cautiously optimistic about his
market’s economic climate, Cook
comments, “In early January, re-
tailers felt good abour the holidays.
I'm hoping for slight improvement
as we go along. This will probably
be a good, but not a great year.”
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When Leaves Fall, So Do Ratings

Why does AOR always fare so poorly in the fall book?

Welcome to our collective nightmare: the fall book.
For the ninth consecutive year, fall ratings for the vast
majority of AORs fell significantly compared to the win-
ter, spring, and summer books. '

In the past, I've alluded to a
number of possible reasons why
rock radio always takes it in the
shorts in the fall. This time around
I decided to make some phone calls
and try and get some concrete
answers.

Jon Sinton
Jon Sinton Associates

“In many ways, this is as myste-
rious as how they got Tina Louise’s
hair to do that thing it did in ‘Gilli-
gan’s Island,”” Sinton jokes. ‘“But
[partner] Tom Barnes and I have
given this a lot of thought, and we
might have an answer.

“Here’s the theory: The AOR au-
dience has generally been difficult
to buy. Every time we’ve tried the
direct TV birthday contest or any
type of forced listening using lots of
cash, we’ve generally fallen flat on
our faces. Men who listen to AOR
just aren’t highly motivated to play
our games. Our people are here be-
cause they love the music we play.

66)

The 25-44 partisans
that mainstream
AORs and Classic

Rockers have come
to depend on are
spending more of

their time with

News/Talk.
—Randy Michaels

199

We have a relatively stable num-
ber of core audience members, and
they’'re not really influenced by
marketing.

“On the other hand, other for-
mats’ listeners — particularly AC’s
and Country’s — tend to be more
fickle and more easily bought. And
most stations do their heaviest
marketing in the fall. The tradi-
tional corporate thinking is, if you
have a good fall book, you can bill
on that book all the way into the
following summer. And your [fi-
nancial] books are going to look
better because you're billing based
on dollars you spent the previous
year.

“So what we’re seeing is a boat-
load of AC and Country stations
pouring money into the fall book to
buy listeners. The more marginal
AOR listener — who is buyable —
probably winds up listening to AC
and Country to play the games.

Jon Sinton

“So we believe it’s a marketing
issue, not a programming issue.
It’s a case of other formats pouring
great amounts of money into buy-
ing the fall book, and that has a
direct impact on how well AOR
does. In this particular book, the
problem was compounded because
Country’s inordinately hot. So what
you end up with are disastrous
AOR books across the board.

“Our recommendation is to play
for the long run by building brand
loyalty through direct marketing,
massaging your in-house database,
and doing all the things that good
brand marketing suggests you do.
In the long run, you'll be better off
because there’s not much you can
do to directly fix this fall book pat-
tern we’ve now seen for 15 years.”

Steve Young
KISW/Seattle

Ironically, KISW actually trend-
ed up in the last book (3.94.0). But
the station is no stranger to appall-

ALBUM ORIENTE,

ing falls, having suffered losses in
the previous eight fall surveys.
Last year’s was the most night-
marish of all — the station plum-
meted 4.7-2.4.

“The fall book is the one I lose
the most sleep over,” Young ac-
knowledges. “‘After what happened
the past eight years, and especially
the past two, we consider this past
book a monumental victory.”

Young has a couple of theories
regarding the fall dilemma:

“The change in weather certain-
ly creates a much different feel,
and that leads to some overall ero-
sion in the number of people listen-
ing to rock. When it’s sunny and
warm and there are boat races out
on the lake, people want to rock 'n’
roll. When it’s cloudy and drizzly,
peoples’ moods change. We're talk-
ing mainly about secondary and
tertiary listeners — primary listen-
ership stays fairly consistent.

Steve Young

“Another possible explanation
has to do with Arbitron methodolo-
gy. They change their population
estimates every fall. What this
tends to lead to is sporadic sampl-
ing, particularly in males 18-34. 1
think that affects the accuracy of
the fall book. Come spring and

ROCK

“We found the rock 'n’ roll ver-
sions of Christmas songs are just
not a good idea,” he says. “‘Peo-
ple don't want to hear that stuff.
They tend to test very poorly. Ina
couple of open-ended tests,
we've found that if you ask an AOR
audience about their favorite
Christmas songs, Bing Crosby's
‘White Christmas' is going pop.

"The same thing is true for AC

X-mas Songs A Turn-Off?

hile | was quizzing Randy Michaels about AOR's

fall problems, we started talking about holiday

programming. | mentioned how I've always felt
leery at best about most rock 'n’ roll Christmas songs. Turns
out he's even more skeptical about the stuff than | am.

Everybody gets out the Phil Spec-
tor Christmas album, and the
Beach Boys Christmas album. But
the AC audiences aren’t wild about
those either.

“People in the mood for Christ-
mas music want the traditional
stuff. The stations that play it are
the ones that benefit.”

Something to think about when
next December rolls around,

___wwww.americanradiohistorv.com

summer, they’ve got a pretty good
idea of where their database is and
how to get more in-tab returns.

m
Even though AOR
doesn’t target
12.24, you still get a
fair amount of
young [listeners],
and they’re more
accessible in the
summer when

they’re not

in school.
—Pat Welsh

99)

Generally, when they get a better
return in the younger demos, AOR
tends to look better.

“And the approaching holidays
have to have something to do with
it. The response rates after No-
vember 15 have to be horrendous.
People just don’t have time. The
third phase is usually the worst. In
fact, we’ve had third phases from
hell up until this year, and even this
time the third phase was the weak-
est of the three.

“So there are tangible reasons
you can point to, and there are
statistical intangibles as well.”

Pat Welsh
Pollack Media Group

Welsh minces no words about the
most recent fall book: “It’s a
disaster this time. There are so
many markets where all the rock
stations are down. Soit’s not a case
of fragmentation. Rock listening is
down almost across the board. The
Country thing definitely has a lot to
do with it this year, of course. That
only magnified the problem.

Pat Welsh

“At this point, we haven’t done
any serious analysis, so I can’t give
you anything concrete. Certainly
part of it is seasonal. There’s a lot

Theories On The Fall

® Seasonal mood swings

@ Arbitron methodology

® Beefed-up marketing by other formats
® Fewer younger listeners than summer

to the theory that psychographical-
ly, people are more apt to let their
hair down, roll down the windows,
crank up the radio, and rock out in
the summer. People are generally
much more energized in the sum-
mer than the fall, and there’s no
question that has an effect on lis-
tening habits.

“The other thing is that, even
though AOR doesn’t target 12-24,
you still get a fair amourt of young
people listening to AOR, and
they’re more accessible in the
summer when they're not in
school. It’s not quite as pronounced
an effect as with CHR, but it’s a
factor.”

4

Randy Michaels

Randy Michaels
Jacor

Michaels wasn’t aware that
AOR’s fall numbers have always
been poor, so he offered no theories
about why that would be the case.
But he has no doubts why the Fall
'92 book was so bad:

“Before your phone call, I
wouldn’t have made the general
statement that AOR always goes
down in the fall. Certainly AOR has
done particularly poerly this fall,
and it appears to be because of
Country and News/Talk. There’s
not much mystery to that.

“There’s a lot of very young, con-
temporary country qnusic being
produced that has an awful lot in
common with rock. And an MTV
president combined with the emer-
gence of hotter, younger talk shows
has helped lure a lot of younger
listeners to News/Talk. Howard
Stern and the Loop-AM (WLUP
[AM]/Chicago) have been an in-
spiration to a lot of Talk stations.
The 2544 partisans that main-
stream AORs and Classic Rockers
have come to depend on are spend-
ing more of their time with
News/Talk.”

What Do You Think?

If you've got a theory about
AOR’s consistent fall problems —
or Tina Louise’s hair — please
don't hesitate to give me a call so I
can share it with our readers.
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LUMBERJACKS — Jackyl's Jesse Dupree, everyone's favorite chains.
his chums at WWCT/Peoria; (I-r) APD/MD Jamie Markley,
Geffen rep Tom Moran.

aw-wielding maniac, strikes a familiar pose with
overnighter Woody, Dupree, PD Rick Hirschmann, and stoic

CURTISS JOHNSON, PD, KUPD
WHAT WAS THE FIRST RECORD YOU BOUGHT?
CURTISS: Iron Butterfly’s “‘Inna Gadda Da Vida.

WHO WAS THE FIRST PD TO TAKE YOUR CALL?
CURTISS: Actually, | never had to call any PDs, but the first PD
| worked for was Jesse Bullet.

- WHAT WAS YOUR FIRST RADIO JOB?
CURTISS: KPRI/San Diego, an AOR.

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
CURTISS: The Doors in 1970 at the L.A. Forum.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?
CURTISS: My older next-door neighbor on her 15th birthday.

YOUR FIRST PRIORITY THIS WEEK:

SUICIDAL TENDENCIES
“I’ll Hate You Better”

WIYY  WXTB  KRXX  KRXQ  KISW
WBCN  WMMS  KBPI KIOZ KXRX and more!
KISS WBZX  KUPD

Count-Up to Lany Moftitt Day: 133 Days and Counting!

OPERATION OVERCOAT — Suburban Chicago rocker WABT/Dundee, IL
recently helped keep the Northwest's needy a little warmer by collecting
more than 3000 coats during the station's third annual “Operation Over-

coat.” Relaxing are afternoon driver Charlie Metro (1) and morning host Ski
Anderson.

HAPPILY EVER AFTER? — CITl/Winnipeg morning men Tom McGouran (I)
and Larry Updike recently reunited, inspiring Updike to don a lovely wed-
ding gown and veil.

FRY TIED — Jacky! attempts to persuade WGBF/Evansville, IN's Tom Fry
to play their record; (Ir) PD Tony Couch, Jackyl's Jesse Dupree, Fry, and
band members Chris Worlsey and Jimmy Stiff.

wwLamericanradiohistorecon————————— T — —
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Management: Scott McGhee for McGhee Entertainment
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It’s A Family Affair At WRKS

New York station features two generations of on-air Webbs

February, of course, is Black History Month, and no
two terms are more synonymous with black history than
heritage and family pride. So it comes as no surprise to me
that there are a number of young people in radio who have
followed in their parents’ footsteps.

For example, WMXD/Detroit
evening personality Gerry Bledsoe
has a son, Carlos, who's a week-
ender at WMM.J /Washington. NYC
radio institution Bobby Jaye of
WCBS-FM also has a son working
on the air. Guy Broady of WRNE/
Pensacola, FL is the son of the late
Gospel personality Kitty Broady.
And the list goes on . . .

But there’s a sibling situation of
special merit in the country’s larg-
est market. Ken Webb is one half

66)

It’s a great feeling
when people tell me
they heard
my daughter
on the air.

I’m proud
she’s following

in my footsteps.
—Ken Webb
o

(Jeff Fox is the other) of WRKS
(Kiss-FM)/New York’s morning
team, third-ranked in the market.
Meanwhile, daughter Teri Webb is
a swing personality for the station.

At this point, both are seasoned
industry veterans: Ken’s been

Ken Webb

working in radio since 1965, and
while Teri hasn’t been in the field
quite that long, she notes, “This is
my sixth year professionally, but
I've been around the business all
my life. My first job was in El Paso
at KPRR (Power 102).”

The proud papa interjects,
“That’s not quite correct. She did
syndicated voice work for me on
my ‘Jazz From The City’ show.”

“That’s right,” Teri continues,
“I graduated from high school in
'83 and came to work for you.”

Ken adds, “That was one experi-
ence that prepared her for work.
She got to learn what professional
radio was all about and where it
was coming from. She got to learn
the business from the inside out.”

Ken and Teri (modern-day version)

Her Kiss Story
The El Paso experience follow-
ed, and after a while, she decided
to move on. Then fate — with an
assist from Dad - brought her

Teri Webb

back to New York. Teri explains,
“When I decided I wanted to find
something closer to home, my dad
— behind my back — took one of
my airchecks and played it for
WRKS PD Vinny Brown. He heard
it, said he’d like to have me aboard,
and — after I picked myself up off
the floor — I said, ‘Yeah, this is
something we can do!’ I couldn’t
believe it; I'm very thankful some-
thing like this would happen for
me.”

Teri works a regular weekend
shift plus fill-in and vacation relief,
which causes some unique situa-
tions. “It’s especially interesting
when he’s getting off the air and
I'm filling in for [10am-2pm per-
sonality] Yvenne [Mobley]. It’s
really a treat to play around ver-
bally with him. Then after he’s
gone, people begin to call the sta-
tion and call me ‘Babygirl,’ my
dad’s nickname for me. So people
all over New York call me Baby-
gir], and that makes me feel good.
- “I've had other jobs working
with different people and the situa-
tion hasn’t always been the best. I
really enjoy working with him be-
cause I know which direction he’s
going in, so I can follow him and in-
teract appropriately.”

Daddy’s Girl

Ken and wife Theresa have five
children (including a set of twin
boys), and recently adopted two lit-
tle ones, Seth (4) and Chanel 5).
Ken’s always shared his love of
family with all of New York
throughout his career. In the past,
he even produced on-air promos
featuring his kids asking New York
to listen to their daddy.

So how does Ken feel about hav-
ing Teri follow in his footsteps? He
says, ‘“Every father would like to
work with his children. There are
so many things you could do, espe-

www.americanradiohistorv-com

Ken and Teri (circa late '60s)

cially with Teri because she
doesn’t know anything else but
radio when it comes to our relation-
ship. We’ve always had a full re-
cording studio in the home. I've
always been producing commer-
cials around her and used her voice
on spots when she was a little girl.

“I taught her how to use the
equipment so she could duplicate
tapes and things like that. Working
in the studio became like doing the
dishes. I'd say, ‘Get in that studio
and dub those tapes or I'm going to
take the car keys from you.’ I
taught her whether she wanted to

m

1 know | wouldn’t
be doing this
if it wasn’t for him.
Ever since | was
a child, my dad
encouraged me
no matter what
1 was trying to do.
—Teri Webb

99)

learn or not — it turned out to be a
good thing because now she’s de-
cided to use these skills to make a
good living for herself. This, along
with her formal education, is a
positive.

“I knew she had a certain talent
for this and it came very easy to
her. So like most parents, I tried to
nurture her abilities and encourage
her on a regular basis. It’s a great
feeling when people tell me they
heard my daughter on the air. I'm
proud she’s following in my foot-
steps. It was a natural thing to hap-
pen, and she’s good at it.”

Ken notes that all of his kids, in-
cluding his two married daughters,
“know their way around a studio
and computers. I made it my busi-

ness to teach them all some skills
that maybe would come in useful
someday.”

Grateful Babygirl

And Teri’s as appreciative of her
childhood opportunities as her fa-
ther is proud: “I know I wouldn’t
be doing this if it wasn't for him,
Every since I was a child, my dad
encouraged me no matter what I
was trying to do. I always noticed
that if [my brothers or sisters] had
a talent for something, he never stj-
fled it. Instead, he was the first to
encourage you to keep it up and do
even better.

“When I was in high school, I
was heavily into drama. He never
got on me about my grades, but en-
couraged me to be even more in-
volved with the drama club.
Whereas most parents would have
said, ‘You have enough to do — you
better keep studying and keep your
grades up.’ Because of that, I've
never seen anything I couldn’t do if
I chose to try it.”

Dad & Daughter Duet

On occasion, Ken and Teri have
even had the opportunity to share
the mike, a situation Teri clearly
relishes. She relates one experi-
ence: “Last year, during the Black
Expo, we were broadcasting live
from the Jacob Javits Center. That
was really fun — it was my shift,
and we were on together. My dad
kept talking all over the intros to
records. My boss called to yell at
me; I told him, ‘That’s my father!
I can't tell him to shut up.’ So my
dad got in trouble instead. It was
fun and I'd like to do it again.”

And would Dad be up for that?
Ken enthusiastically says, “I really
hope we get to do something like
that on a regular basis. I hope it
happens before the reaper comes,
because people start talking about
the second generation and forget
that the older people keep getting
older. You have to do something
before it’s too late. So look world, if
you’re going to do it, let’s get the
party started!”
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The Sound Continues...

YOU KNOW THE VOICE

MARILIA
WASL

S e T “GIVE IT TO YOU”
BREA WHJX add
URBAN PRE. WILD WEDR WKKV KJMS add
WBLK WOWI  KMJM WALT add
Now on 57 UC reporters — WHUR WJLB  XHRM HOT105 add
61% including: WKYS WTLC  WWDM add KMJK add
SWY s
: ra _1""‘ \
1Y B 29 SR, £ ;
I'm So Into You Sl TJ NS
, ‘ i P ; ‘1{‘ by
URBAN CHART: @ - L .k Y
CONVERSION FACTOR: +22 L B

h

GENE RICE

“Come A Little Closer”
URBAN CHART: @ -9

g/

LADEEZ 1st
“There From The Start”

MOST ADDED THIS WEEK!
HUGE RADIO REQUESTS — FEMALE, ALL DEMOS!

AND WE'RE MOVIN’ ON

A aricankaciahistorn.com
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Friends In Low — And High — Places

WHMA jocks live on the street for a week

It seems as if every Country station in America
spends the holidays raising money and collecting coats,
clothes, and food for the needy. But it’s important to
remember that those who have fallen on hard times also
need help the other 11 months of the year.

One particularly hard-hitting
station “promotion” — if you could
call it that — was WHMA/Annis-
ton, AL’s “Neighbors To The
Homeless” campaign. “Alabama
100" morning jocks Tony Randall
and Kris Rochester took to the
streets — literally — to call atten-
tion to the plight of the homeless.

The two actually spent an entire
week living on the street and re-
porting daily to their listeners.
“It’s easy for people to say they
understand ‘what it’s like to be
homeless,” says Randall. “But to
actually experience being home-
less and to relay that experience to
the public is what’s proven suc-
cessful in our campaign.”

They spent one night sleeping on
a parking deck and another in dis-
carded boxes. The night it rained,
the two entered an office building
through an unlocked door and slept
in the hallway. They didn’t shower
for a week. .

WHMA OM Mike Carter labels
the week-long effort “one of the
very best promotions I've ever
been involved in. From a personal
standpoint of being touched by
something on your station, it was
the best ever.”

Carter was awed by the number
of folks who donated brand new
items purchased for the cause.
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[This campaign
was] one of the
best promotions
I’'ve ever been
involved in. From a
personal standpoint
of being touched
by something on
your station, it was

the best ever.”
— Mike Carter
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“They brought boxes of diapers
and cases of baby food. The num-
ber of people who brought things
by was amazing.”

The week ended with a concert
by Pirates Of The Mississippi,
whose song “A Streetman Named
Desire’” had become an anthem of
sorts for Randall and Rochester’s
campaign. The group also donated
a portion of the box office take to
WHMA'’s effort.

The goal was to fill a trailer
truck with food and clothing and

collect money. Among the other
fundraising efforts was a celebrity
auction that included hats auto-
graphed by Garth Brooks and Uni-
versity of Alabama football Head
Coach Gene Stallings and a signed
item from Atlanta Falcons Head
Coach Jerry Glanville. At week’s
end, the station had collected three
truckloads of goods and $5000 in
cash

Since then, WHMA has kept the
issue in the forefront with an-
nouncements from Sister Mary
Roy, who runs the local AllSaints
House for the homeless. “She voic-
ed a 60-second ‘Thank You’ PSA to
express her gratitude to the public
for the donations,” says Carter.
“It’s really very moving.”

The station received major press
for the event, including a piece in
USA Today and calls from Talk
radio shows in other markets.
“Getting the homeless message out
to people beyond our market made
it all even more gratifying,” con-
cludes Carter.

WSSL’s High Hopes

The needy had a friend in a high
place too, when WSSL/Greenville
personality John Boy Crenshaw
camped out on the roof of a hotel to
“raise” food, blankets, and cloth-
ing. More than 450 families benefit-
ted from John Boy’s sojourn in
30-degree temperatures and 30mph
winds.

KATM Rescues Cops

In other community service

news, KATM/Modesto, CA helped

. A

Exec. VP Laura Wilkinson.

backstage are (standing, I-r) “ACL”

\

KAREACHES ‘LIMITS’ — When KALF/Chico, CA recently visited a taping of “Austin City Limits,” the brass
brought two contest winners along to meet scheduled performer (and

Austin native) Lee Roy Pamell. Pictured
exec. producer Terry Lacona, Parnell manager Mike Robertson, a winner, KALF
PD Randy Chapman, Parnell, and the other winner. Kneeling (I-r) are KLRU-TV/Austin's Heather McKissick and KALF

the city buy a new “Sobriety
Checkpoint” warning sign, after
one borrowed from a neighboring
town was stolen. Morning host
Scott Simon raised so much
money, the Modesto Police Depart-
ment was able to replace the bor-
rowed sign and buy one for itself.

m

People say
they understand
what it’s like
to be homeless.
But to actually
experience it and
relay that to the
public is what’s
proven successful

in our campaign.
—Tony Randall

St. Jude Update
The 1993 ““Country Cares For St.

Jude’s Kids” radiothon season is

! FOR MAKING US
CALHOUN COUNTY'S MOST

| THANKS

ALONE, BUT NOT HOME — WHMA/Anniston, AL morning co-hosts
Tony Randall (I) and Kris Rochester stand amid the three truckloads of
goods collected during their week-long “homeless” experience.

e
-
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upon us. Three weeks ago, more
than 160 PDs and air personalities
spent two days in Memphis, tour-
ing the hospital and attending
radiothon training seminars.

Though most stations run the
campaigns in the first quarter,
some used them to help finish the
year. One of the great stories
comes from WXTU/Philadelphia.
The event, WXTU’s first, was
broadcast live from a local mall,
and a number of artists dropped by
to participate in various ways. Boy
Howdy performed in an acoustic
mode, and Mark Collie chatted
with listeners who came by the
broadcast booth. Joe Diffie talked
to fans too, and later wrote a check
for $500. Among other guests were
Philadelphia Eagles punter Jeff
Feagles and TV fitness personality
Richard Simmons.

Some of the stations that have
scored recent radiothon successes
include (followed by years the sta-
tion has participated)

* WGAR/Cleveland, $147,5%4 (4)

¢ WIVK/Knoxville, $232,792 (1)

* WQXK/Youngstown, OH,

$101,784 (2)

If you’d iike more information on
how to get involved, call (800) 238-
6030.

Covu N

E 00 %

DIFFIE CARES FOR KIDS — Epic’s Joe Diffie (r) joined WXTU/Philadel-
phia morning talent Jack Wilensky and middayer Leigh Richards during
the station’s Country Cares For St. Jude’s Kids radiothon.

T RY
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BILLBOARD'S BEST NEW MALE
ARTIST FOR 1992

ACM NOMINEE FOR BEsT
NEw MaLE ArTisT 1993

TRACY'S ALBUM “STICK AND
STONES” NEARING PLATINUM

SINGLE AVAILA3LE IN 7" AND
CASSINGLE

TracysHew Album “ALIBY nSlores 3/9/%3 #00E

Music Matters Management THE ATLANTIC GROUP
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Sophomores Dominate
Spring Releases

Eager for more music by new artists? Follow-up al-
bums by at least six acts are due in stores by summer.

Brand New Men

Brooks & Dunn debuted in 1991
with their “Brand New Man* LP,
which has sold over two million
copies to date. The dynamic duo —
who were brought together by Aris-
ta/Nashville head Tim DuBois —
will follow up their highly success-
ful debut with “Hard Workin’
Man,” due on February 23.

Ronnie Dunn penned six of the
album’s 10 tunes, including the title
track/first single. Dunn wrote that
song and several others when he
wrote last year’s “Boot Scootin’
Boogie” and ‘“Neon Moon” in Okla-
homa. Kix Brooks contributed four
tracks to the project. (Two of the
tunes are collaborations.)

“When we went to write [the
new album], we kept telling our-
selves we had to do something
great,” Brooks says. “That’s the
time it helps to have a partner. If
you're by yourself — and feeling all
the pressure — it’s tougher. But we
worked through it. Our next album
is going to be called ‘Old, Tired,
Burnt-Out Man.’*

Man With A Plan
* Sammy Kershaw is riding in
“Cadillac Style” on his current
wave of success. His debut Mer-
cury LP — “Don’t Go Near The
Water” — was released in late

1991, achieved gold status in just 10
months, and is quickly approach-

Palomino Road
NEW ARTIST FACT FRE

Thom McHugh

Background

Palomino Road’s four members —
lead singer Ronnie Guilbeau, bass
player Randy Frazier, guitarist J.T.
Corenflos, and drummer Chip
Lewis — decided at an early age to
follow in the footsteps of their musi-
cal fathers.

® Guilbeau left California for
Nashville to play with his father's
band, the Burrito Brothers, and
eventually stayed to hone his
writing skills. Frazier, a Nashville
native, grew up playing in his
father's band and joined Palomino
Road fresh from a road gig with
Sammy Kershaw. Lewis — whose
father is a Kansas City jazz musi-
cian — did sessions and jingle work
in Kansas City before moving to
Nashville in 1990. And Corenflos
left Indiana at 18 to make his mark
on Music City; he did session work
and played with Jean Shepard, Joe
Stampley, and others before join-
ing Palomino Road.

Signing

Although the four members were
familiar with each other’s work prior
to forming the band, Palomino Road
came together in stages. Guilbeau
knew Corenflos and Frazier
through demo work, while Lewis
and Corenflos previously had
played together in a local band. The
four united to produce a demo, and
played it for writer/publisher Chuck
Howard. A showcase for Liberty
head Jimmy Bowen ensued, and
the group signed a record deal the
same day.

® The group’s first gig (at the
Charlie Daniels Volunteer Jam)
turned out to be an audition for a
manager as well. “Chuck Howard
knew Jack McFadden and thought
he'd be interested,” said Guilbeau,

[ it et S —

Current Single: “Why Baby Why"
Current Album/Label: Palomino Road/Liberty
Producers: Chuck Howard, Keith Follese, and

Manager: Jack McFadden & Associates
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“so he brought him to the Jam.” I

Their second gig was equally as |

harrowing. “We ended up setting |

up our own amps minutes before |

we were supposed to open for Billy |

Ray Cyrus,” remembered Coren- |
flos. “The ones they provided

weren't working, so we were lying |

on the stage — in our stage clothes |

~ scrambling to set up.” (The band |

has played six dates since with |

Cyrus, and have more scheduled |

for spring.

Songs :

Guilbeau — who penned Poco's |
“Call It Love” — wrote or co-wrote

most of the songs on their debut LP |

along with Tom McHugh and Keith |

Follese. Corenflos also penned |

one song on the album, “Dead End |

Saloon.” |
® The group's debut single,

“Why Baby Why,” was originally I

recorded by George Jones in |

1955. They had to persuade the |

label to let them cover the song. I

"“We hadn't written a song with that |
feel to it,” said Guilbeau. “lt's a

good shuffle, and | love it — I used |

to sing it as a teen. We decided to |

cut a demo of it, and it sounded |

great.” |
® The tune is currently being

remixed to a four-minute dance mix I

which may feature guest vocals by |

Jones. |
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ing platinum level. The follow-up to
that album, “Haunted Heart,” is
set to hit stores next month.

““This album has more of an edge
to it,” explains Kershaw. ‘“Half of
it is geared toward Country’s new,
younger listeners. The rest will ap-
peal to the folks who really liked
the first LP. I tried to include
something for everybody on it.”

The new LP features several bal- -

lads, including one penned by Dean
Dillon. The first single, ‘She Don’t
Know She’s Beautiful”” (written by
Bob McDill and Paul Harrison),
shipped in late January.

Kershaw’s demanding schedule
made this album’s production a bit
hectic. Still, he feels it was better
produced than his first record. “I'd
like to pick up twice as many lis-
teners in half the time with this al-
bum and have it go gold within six
months,” he says. “I want to build
my career at a slow but steady
pace.”

Prescription For Success

* Another artist with the pa-
tience for a slow but steady rise is
Cleve Francis. Francis formerly
was a practicing cardiologist. Fol-
lowing the success of his 1992 de-
but, “Tourist In Paradise,” he
elected to retire from medicine and
devote his attention to music.

“I got positive feedback from
people during radio tours last
year,” Francis remembers. “I felt
I'd really have a shot at music if I
gave it my all. It was a tough deci-
sion, but I feel now is the time. I'd
like to build a relationship with the
country fans; it’s just too hard to
split time between my practice and
my musical career.”

Francis’s second Liberty release
- “Walkin’” — is slated to hit
stores April 24. Francis says the al-
bum mixes such influences as
blues, gospel, and traditional coun-
try and is a little left-of-center com-
pared to his first effort. “[The new
LP] better defines me as an art-
ist,”” he says. “I'm fortunate to
have had Jimmy Bowen and Jerry
Crutchfield producing.”

Golden Alibis?

* Tracy Lawrence is wearing a
lot of hats these days, thanks par-
tially to the success of his Atlan-
tic/Nashville debut, “Sticks And
Stones.” The album — which was
certified gold earlier last year —

WWW.americanradiohistons.com

bia VP/A&R Steve Buckingham (I) and Sony/Nashville President Ro
lease of her next LP — “Slow Dancing With The Moon” — this spring.

yielded three No. 1 singles. In fact,
its title track was added to more
radio stations’ playlists upon its
release than any other debut Coun-
try single in history.

Lawrence’s sophomore project,
“Alibis,” is scheduled for release
March 9. The title track — a waltz
— was released January 22. Law-
rence co-wrote four tunes on the
album. Currently touring with
George Jones, Lawrence is prepar-
ing to support the LP with a 100-
city solo tour this spring. To
cap it off, Lawrence has signed an
agreement with Stetson to endorse
a new line of signature felt hats.

Brown’s Blue Skies

¢ It’s been two years since Marty

. Brown splashed onto the country

scene with his critically acclaimed
MCA/Nashville debut, “High And
Dry.” Following his appearance on
CBS-TV’s “48 Hours” and write-
ups in various magazines, Brown
has taken to the road in a Cadillac
to tour WalMarts and meet his fan-
base face-to-face.

Brown penned eight tunes on his
latest LP, “Wild Kentucky Skies.”
“Let’s Begin Again” (a Danny
Flowers/Hank DeVito composi-
tion) and “I Don’t Want To See You
Again (written by Jackson Leap)
also are featured. Set for release
March 16, the album also unites the
musical talents of David Hungate,
Larrie Londin, Billy Thomas, John
Jarvis, Marty Stuart, Harry Stin-
son, and others, and was produced
by Richard Bennett.

Aiming For The Top

* The Remingtons — who in-
troduced themselves to Country
radio with their debut “Blue Fron-
tier” LP — are set to follow with
“Aim For The Heart” in April.
Despite the departure of member
Rick Yancey last year, the group
has returned to the music scene
with new Remington Denny Hen-
son.

Their latest BNA Entertainment
project contains covers of Paul
Davis’s 1975 hit (“Ride 'Em Cow-
boy””) as well as a David Gates-
penned Bread song (“Everything I
Own”). The first single from the
collection — “Nobody Loves You
When You're Free” — was releas-
ed last month.

uccess of her latest platinum album, “Eagle When She Flies,” with Colum-
y Wunsch. Parton is already gearing up for the re-

More To Come

* In May, Little Texas will hit the
“Big Time” with a follow-up re-
lease to their successful debut,
“First Time For Everything”;
June brings sophomore efforts
from Darryl & Don Ellis and Mat-
thews, Wright & King; and Billy
Ray Cyrus’s long-awaited follow-
up to the six-million-selling “Some
Gave AlI“ will ship in August,
along with new albums by Confed-
erate Railroad and Jeff Knight.

Bits & Pieces
K.T. Oslin appeared earlier this
week with Harry Hamlin and Faith
Ford in the CBS-TV movie, “Poi-
soned By Love: The Kern County
Murders.” Oslin’s greatest hits col-
lection is due out in April . . . Dja-
mond Rio played a benefit Tuesday
night (2/2) for “Focus,” an um-
brella organization aiding such
hunger-relief groups as Nashville’s
Second Harvest Food Bank . ..
George Jones will be the first artist
appearing on a series of commem-
orative plates issued by the Cum-
berland Registry. The plates will
be available through direct mail
and advertisements in Country
America, Parade, and other
magazines.
—Lorie Hollabaugh

1YEAR AGO
§~

® No. 1: "“What She’s Doing
Now’’ — Garth Brooks

5 YEARS AGO

. ®No. 1: “Face To Face”” —
Alabama

10 YEARS AGO

5 ®No. 1: ““’Til | Gain Control
Again”’ — Crystal Gayle

15 YEARS AGO

® No. 1: ““To Daddy”’ — E
Emmylou Harris
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Format’s Talking Heads

Major market call-in shows tackle topical issues

Several major market New Rock stations have dis-
covered talk-based specialty shows can be valuable addi-
tions to the music-driven format.

KROQ/Los Angeles

« “Loveline”’: KROQ’s 10-year-
old sex- and drug-oriented gabfest
is probably the best-known New
Rock talk show. Hosted by long-
time KROQ personality Jim ““‘Poor-
man”’ Trenton and Dr. Drew Pin-
sky, an internist who specializes in
chemical dependency, the two-
hour call-in show features ex-
tremely candid discussions of lis-
teners’ problems. Furthermore,
recording artists, sports figures,
TV celebrities, and other special
guests drop by to lend their advice.

Last February — after “Love-
line” garnered extraordinary rat-
ings in its original Sunday night
timeslot — GM Trip Reeb and
then-PD Andy Schuon expanded
the show to five nights a week.

“It obviously was a brilliant
move,” says current PD Kevin
Weatherly. “Since [the expansion],
KROQ'’s been the No. 1 or No. 2 sta-
tion 7pm-midnight. The main rea-
son for these high ratings is ‘Love-
line.’

“We've discussed expanding the
show further, but it would be over-
kill. [The show’s timeslot] is per-
fect because we're not competing
with prime-time TV and other sta-
tions are playing music. It would
be foolish for us to change the
show.”

Regarding the program’s racy
content, Weatherly says, ‘“You

Hot Topics

Here's what some New
Rockers are discussing:

‘®8ex and drugs
@ Homosexual issues
@ The environment

have to give the talent the freedom
to know the boundaries and push
the limit. Otherwise, you end up
with a less-successful, clinical-
sounding show. Poorman knows
the boundaries, although he occa-
sionally will overstep them by say-
ing things he shouldn’t.

“We’re appealing to younger lis-
teners who don’t want to be talked
down to. The show has to relate to
them, their lifestyles, and their
problems.”

KITS (Live 105)/

San Francisco
¢ “Hibernia Beach’: Now in its
third year, Live 105’s gay- and les-
bian-oriented show was the first of
its kind aired by a commercial
New Rocker, according to OM/PD
Richard Sands. Airing Sundays at
7am, the half-hour phone-in show is
hosted by a local gay activist and
features such guests as local come-

dians and political leaders.
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ROCKFILE

® Artist: Stereo MC'’s

® Track: “Connected”

® LP: “Connected”

® Label: Gee Street/
Island/PLG

* Essentials: The third album for
England’'s rap/funk/soul Stereo
MC’s, “Connected” marks the ad-
dition of vocalists Cath Coffey,
Andrea Groves, and Verona Da-
vis. They join original DJ/remixer
the Head, rapper Rob B., and
drummer Owen. Also known as Ul-
timatium, the band has remixed
several tracks for other artists,
most notably U2’s "‘Mysterious
Ways.”

® Artist POV: The Head notes,
"“This record’s sound is a develop-
ment of something that's really our
own — unlike [the last record] ‘Su-
pernatural,” where it might be
easier to spot the influences. The
album still has influences, from
reggae to dance to rap to soul to

RockFile highlights breaking artists charting for the first time.

funk to whatever. But since we us-
ed live musicians instead of sam-
ples — and made up the parts in-
stead of taking the parts off rec-
ords — it really represents what
we're about.”

* Label POV: “Something’s go-
ing on — this record’s reached the
same plateau in just two weeks as
the last album did in its lifetime,”
reveals PLG Sr. Dir./Nat’l Alterna-
tive & Video Promo Steve Leeds.
“Their music is evolving, but it
comes down to accepting rap as
part of the format.”

““The show originally started
when members of the Gay & Les-
bian Alliance Against Defamation
were protesting morning show host
Alex Bennett’s content,” explains
Sands. ‘“The result led us to better
serve the gay and lesbian com-
munities. We invented ‘Hibernia
Beach’ and enhanced the station’s
image.

“More straight people listen to
this show than gays. We have an in-
tellectually aware audience that’s
open to anything we do, provided
we don’t put anybody down. The
only complaint I get is to air the
show at a later time, but we decid-
ed to air it next to our environmen-
tal show.”

» “The Green Hour”: Immedi-
ately following ‘‘Hibernia Beach,”
this show is a natural for an outlet
that prides itself on its environ-
mental commitment. In fact, Live
105 refers to itself as the ‘“Green
Station.” The call-in show allows
listeners to voice their concerns
and discuss solutions to environ-
mental problems.

WFNX/Boston

* “One In Ten”: 'FNX debuted
this gay and lesbian show four
months ago. Airing Mondays,
10pm-1:30am, this weekly feature
includes news, interviews, and life-
style and music segments. Phone
calls are taken throughout the
show.

“The company’s philosophy is
very progressive, adventurous, and
experimental,” explains OM/PD
Max Tolkoff. “We like to take
risks. Even if we alienate the core,
our attitude is ‘Who cares? We're
servicing a part of the core that
hasn’t been serviced before.’

“It’s no secret that Boston has a
very large gay population, but it
previously had been covered only
by print media. As KROQ has
proven, if you have something that
interests your demo, you can do
talk on a New Rock station.”

Tolkoff says the station decided
to air the program on Monday
nights to keep it out of the Sunday
*‘ghetto.” He adds, “A lot of people
bury public service programs on
Sundays. We wanted the show to be

Pictures
Of You

Now's your chance to get those
smiles, smirks, and precarious
poses exposed in R&R. if your sta-
tion has clearly labeled black &
white or color photos of special
events, promolions, and in-studis
guests, send them to Shawn Alex-

- ander, 1930 Century Park West,
Los Angeles, CA 90067,

KROQ JOINS THE CIRCUS — As

high-profile with a good timeslot to
see if we could tap into an au-
dience. -

“Boston’s Gay Pride Day at-
tracts 250,000 people,” he con-
tinues. “That’s a lot of potential
listeners. Straight people listen to.
the show, too. Advertisers have
been supportive: they feel it's a
good way to target the gay com-
munity.” -

WXPN/Philadelphia

¢ “Gay Dreams’ & ‘“Amazon
Country”’: Non-commercial WXPN
blocks off two hours on Sunday
nights to target gays and lesbians
separately. “Gay Dreams’’ airs at
8pm, and ‘“Amazon Country” fol-
lows at 9pm. .

The hourlong shows include in-
terviews with prominent gays and
lesbians, music by homosexual art-
ists, and “This Way Out” — na-
tional, satellite-fed gay and lesbian
news features.

“We’ve done separate shows for
more than a decade,” notes PD/
MD Mike Morrison. “The gay and
lesbian activists don’t [agree] ona
lot of things. Their interests are dif-
ferent, which justifies our two pro-
grams. [Both shows] have beén
well-supported because there are
no other outlets.

Wi=aaaaricanradiohictary com
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ests on KROQ/L.A.’s “Loveline,"
members of the Jim Rose Circus Sideshow created a lot of hoopla. Field-
ing calls about sex and drugs are (I-r) the sideshow's Jim Rose, Matt
“The Tube,” and Torture King, air personality Poorman, and the side
show’s Slug and the Amazing Mr. Lifto

“By airing the shows on Sunday
nights, the music isn’t interrupted.
I don't feel we're alienating our
core — very few people listen to
radio on Sunday nightz.”

KNDD (The End)/Seattle

¢ “La Mesa Grande (The Big Ta-
ble)"”: Following weekender John
Logic’s proposal to PD Rick Lam-
bert, the End introduced this open-
forum call-in show. Airing Sundays
at midnight, each three-hour show
begins with Logic and a guest
establishing that night’s topic.

“Although our 18-34 listeners are
very much into the music, they’re
also into the issues,” says Lam-
bert. “We're offering them a forum
to voice their opinions and hear ex-
perts’ [analyses]. I get a lot of
feedback from this show. It’s work-
ing really well for us.

“T decided on Sundays at mid-
night to keep the show out of a high-
profile position. We want to con-
tinue to be a music-intensive radio
station, but that’s not te say it won'’t
move to another timeslot.

“We tape the program each
week, so I can listen to the whole
show. We also screen the calls to
find out what age groups are cal-
ling and what they want to dis-
cuss.”
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AIR TALENT SERVICES
Dan O'Day announces the first weekend created

especially for working PDs (and future PDs)!
POSITIONING = MARKETING « CORPORATE SURVIVAL
MANAGEMENT PSYCHOLOGY « CREATING A
PROGRAMMING BUDGET =RADIO IMAGERY.. Much More!
When: February 20-21, 1993! Where: Dallas, Texas.
For complete registration information, leave your mailing
address AND your fax number at
(310) 476-2091...or via fax at (310) 471-7762

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 o Los Angeles, California
90049..or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

SAMPLER AVAILABLE
The brand, new 1993 Man From Mars aircheck
sampler is now available. Hear samples of the
2300 tapes in our archive. Send $6.00 for the tape
(or $10.00 for the tape and catalog).
MAN FROM MARS PRODUCTIONS

159 Orange Street, Manchester, New Hampshire 03104

AUDIO & VIDEO AIRCHECKS

CURRENT ISSUE §154, WWDC/Greaseman, KPWR/George McFly, KRLA/Dave
Hull, WZOU/JL.R.. KKRZ/Mike Chase. KYA/Lee Simms, KOMP/Lark & Byrd, WTIC-
FM/Dana Lundon, WKSS. 90-min, cassette, $6.50

CURRENT ISSUE_fi53. WEGX/John Lander. KPWR/jay Thomas, KIIS/Big Ron
O'Bnen, WRQX/Jack Diamond, KCBS'M.G Kelly, KKLQ/Magic Matt, KQKS/
Michael Moon, KMEL/Bill Lee, KUDA/Ken McCartney. Cassette. $6.50
PERSONALITY PLUS §PP-62, KLOS/Mark & Brian, KSOL/Mancow, B 100/jeff & Jer,
WPLJ/Scott Shannon, KSAN/Buddy Baron. Cassette, $6.50.

PERSONALITY PLUS #PP-61, Z 100/Gary Bryan & Ross Britain, WFAN/Don Imus.
WFBQ/Bob & Tom, WIFK/Don Geronimo & Mike O'Meara. Cassette, $6.50.
PERSONALITY PLUS §PP-60, WVBF/Loren Owens & Wally Brine, WWDC/Grease-
man, WLW/Gary Burbank, KCLX/Rumble & Thrower Cassette. $6.50.

ISSUE #5-240, BALTIMORE! CHR WERQ. AC WBSB, WWMX, WLIF, UC WXYV.
WWIN, Gold WQSR, Ctry WPOC, AOR WIYY. Cassette, $6.50

ISSUE #5-241, SAN FRANCISCO! CHR KMEL, KSOL, AOR KRQR, KFOG. KITS,
Gold KFRC-FM, KSFO. KYA. AC K101, KABL, KOIT, KFRC, Crry KSAN. §6.50
PROMO VAULT #PR-13, promo sampies-all formats, all market sizes. $10
#UC 11 (ALL URBAN), §CY-24 (ALL COUNTRY). #CHN-14 (CHR NIGHTS)
#F-14 (ALL FEMALE). #AOR-S (ALL AOR), #AC-3 (ALL AC). #O-8 (ALL OLDIES),
#5-238 (NEW YORK), #5-239 (BOSTON] at $6.50 each

CLASSIC I1SSUE #C-147. KLIF/Hal Martin-1968, KHJ/Bobby Ocean-1978. WMGM/
Peter Tripp-1960, KCBQ Brian White-Gene Knight-197S, KYA/Chris Cane-1976.
KKHR/Jack Armstrong-1985, B100/Beaver Cleaver-1976. $10.50

VIDEO #46, DC's WWDC/GREASEMAN! Boston's WZOU/J.R.. NY's Z100/Chio
& WQHT/Jefl Thomas, San Diego's Z90/Billy Burke & KCLX/Rumble & Thrower
An INCREDIBLE 2 hrs.. VHS or BETA, only $20!

@ CALIFORNIA AIRCHECK @

Box 4408 - San Diego, CA 92164 - (619) 460-6104

o comEpy
m
COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION

N. BREWSTER RD. RR1 BOX 12 VINELAND, NJ 08360
or call (609) 697-2298 ( fax avaliable)
COMEDY BITS WANTED

A‘I"I'EN'" N WE PAY CASH for funny radio
bits. We need characters,
’ song/commercial parodies.
H“Muﬂu“s Send non-returnable cassettes
» to: Producers, P.0. Box
TYPES- 170036, St. Louis, MO
AV P 63117-1100. EOF
COMEDY BY FAX
Quality Topical
Comedy
COMPARE US TO THE REST
Visa/MC
For A Free Sample, Call:
BITMAN " twesw
COMPUTER SOFTWARE
CHANGING FORMAT?
FORMAT COMPLETE
Complete formats for your MusicScan system. Done by our
best programmers, datasets contain music (keyed to Century 21)
with codes, categories, clocks and policies. Have a new format
up and running in a matter of seconds! Call for format availability}
From the makers of MusicScan,
A-Ware Software, (414) £21-2890

IBM-PC COMPATIBLE
RADIO/TV STATION DATABASES
Prints Mailing Labels * Many searches
$99.95 each/$179.95 both
(Incl. quarterly updates - HD only)
Visa/MC Orders Only.
1-800-626-2360 ext. 300
24 hr. Info: (303) 592-3780

——1BBH SOFTWARE INC.—

BOOKS

A fan, practical, Programming Manual and
Idea Book for Program Directors
and Operations Managers

by Steve Warren

FROR

(800) 827-1722
‘“Featured at NAB Radio '92 Bookstore’’

e Comeoy
MORNING SIDEKICK Y & =35 =

- : TO NEW SUBSCRIBERS
PRE-PRODUCED WEEKLY COMEDY TAPE | SIX-VOLUME

PARODIES OF COMMERCIALS, MOVIES, T.V., | COMEDY LIBRARY OF
CURRENT EVENTS, SONGS = INTERACTIVE BITS | OVER 100 OF OUR

- NOW S 'E:‘.
15, i
TEACHWEEK FEATURING: ; ONS

0O RO T TR

CALL FOR DEMO © (303) 733-5850 * ASK ABOUT FREE TRIAL MONTH

Get a job? Need a jock? Put it in
Opportunities -- and get results!
Call 310-883-4330.

Thanks for the overwhelming response!!!
SureSystem Music Scheduling Software
As low as $295 for a Buy-Out.

Special prices for college and religious stations!
Call for a free demo disk at (801) 576-9289
Join the reveolution, software can be affordable!

CONSULTANTS

s IMMEDIATE INCREASES IN SALES
#1 RATINGS
A GIGANTIC CLEARER SIGNAL
FACILITY DESIGN OR CONSTRUCTION
EMERGENCY EQUIPMENT REPAIRS

MANAGEMENT/TALENT
RECRUITING SERVICE

BILL ELLIOTT &
ASSOCIATES,
813-849-3477

CUSTOM TATTOOS

' @{UT=3 e aa R Your logoor design.
Great promotion for
Tem pora I'U bands, clubs,

Tattoos EEREE

1-800-347-2836

’ /@j/rdl :_ é/oﬂ/ ’é/ Prese:ts‘

“| YABBA-DABBA DO!”
interviews with
Pebbles Flintstone Bamm-Bamm Rubble
Free Satellite Delivery Hard Copies Available

Contact Lori Lerner at (310) 457-5358
(310) 457-9869 (Fax)

Call for list of free interviews

" FOR SALE

OB -0 {3 TODAY & BEST MUSIC

iR

GIANT MOBILE STUDIO
FOR THE STATION ON THE MOVE.

This “Roving Radio” is a 201t. 1988 Wells Cargo trailer
customized to look like a big “boom box™ portable stereo.
The visibility of a bill board and the mobility of a vehicle,

and it's wired for sound! 4 large stereo speakers for audio
hook-up. Also comes with telescoping mast antenna.
Comfortably roomy inside with ample storage space. A radio
station on wheels! Your listeners (and potential ones) will
recognize you wherever you go! Originally $40,000,
it's yours for $10,000!!

GENESIS BROADCASTING, INC.
1750 Howe Rve. Ste. 500. 5acramento, CR 35825
916-920-1025

IDs, JINGLES, SWEEPERS

BRENDA BISSETT

WXTU FM PHILADELPHIA

Voice work for all formats
credits include V103 Baltimore.

WIRZ NJ/NY,
WLAN Lancaster PA

CALL (717) 235-279

EARLY HOLIDAY
DEADLINE

Forthe FEBRUARY 19 issue,

the Marketplace and Opportunities
deadline is 10 AM PST,

Thursday, February 11.

FOR
DEMO

p/ ’7

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. Gne-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1 time $90.00
6 Insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727

wanari-ertecanradiohistory com
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WE GIVE YOU THE NEWS YOUR WIRE MACHINE MISSES.

N‘\% Get a leg up...and

drown your competition!

ke (4176 _ |
You don’t need another wire service — you Six products to choose frommand all-priced
; M’ need a source of wild?and-woolly-slovie); — WIRELESS to please a pinchpenny statiu;n manager.
ODUCTIONS : i S 5 ® wei lizing Trivi I
g TN MAC PR zany, crazy, ‘oopy, meshuginah tales from all ] 2! Weird News, Tantalizing Tr Ja, Fabulous
w i H e over the world. : ey Entertainment, complete Dafly Almanac
Gets a |0t sald '0" you'. Statlon ™ 1 _ " { and a Horoscope. Not to mention the all-in-
COUNTRY MUSIC IS HOT AND SO iS MAC PRODUCTIONS ‘We're wired for weird at WIRELESS FLASH j . one PREP Sheet from radio®y own Brad

1-800-859-9567 i Lol g L e ; : o sy

Call to Hear a free demo!

MAILING LABELS

CALL FOR A TWO WEEK FREE SAMPLE: Eli 1BV X By FLl:

77 SYNDVCOM, presenss///////

RADIO STATION
ADDRESS LISTS

RED NECKERSON Sound MORNING

| CUIRAEES Bite MAN
! 1 MINUTE COMEDY MATERIAL

and group mailings to PDs & GMs.

CALL (612) 522-6256
THE RADIO MALL

EDITORIALS L
; 3 Free Demo rlv la Rick Dees -"I Love Your Stuff"
MUSIC SOFTWARE Call Dick Bartley - ABC Radic Network

Collect Original, Authentic “Th;:(?csl c.olslel?lion “"(}’1 I'CS(;I:,I'C()
\ . 0l rop-in ve ever heard!
AFFORDABLE (805) 543-9214 ., A ;];lcesil Themse; - Chig “The litman™- 7-100 \Y
. = z > : e Way rivia ou “Adds spice to my show!”
MllSlC SOftware & y R ) Be Donz On RADIO! | Drops $2 each |
e & e ) 4 'Csav’*;aa'bffoarfda : ‘ Free Demo ROGER DORFMAN RADIO
g For Moré Information call: ' ! E AN (8%5115:31i9214 (818)889'1685
: ' : BV t 5635 Medeabroak
HALPER & ASSOCIATES | B A e Agoura s, CA 91301
MUSIC LIBARIES VOICEOVER SERVICES
7 ‘ N ) PRADR RICA'S
114141 EEEERERRERIAENY h) . NEW FULL SERVICE RADIO
| B ( B( KMPC WNIC WKXW WLBC
Sportstalk Detroit News Jersey  Muncey
aliand's Uldie pid and A 1 lioraries sound iy
pectacuia Pa pver 900 static pridwide re : JOHN ‘
on Halland to deliver the best mix and the best quality 2 DRISCOLL
prdavie [ E
Py et B -
N T P alland Broadcast Service MAKE NOTE OF OUR NEW NUMBERS
g e e T 89 E. Alosta Ave,, Glendora, CA 91740 « tel (818) 963-6300 fax (818) 963-2070 PH 619-274-8412 FAX 619-274-8416
EXPERIENCE
OLDIES SERVICES SHOW PREP EXPERIENCE

OLDIES BOBBY . .'

Best source of hard MSA OCEAN. INC. ’ ¥
to find oldies z L~
ENII IS IR Il  Music Service Associates THE MORNING FAX =

Delivered RTR

. RNING FA
T P Geeleeiise (415) 472-5625 FAX 472-1686

725 Monarch, Nipomo, CA 93444 800-266-MFAX

Most in stereo 918-492-7222
clean bright quality, (FAX) 918-492-2211
fast service. FAX US YOUR LIST

n—@» 000>

‘ e A Paacr e 4 “Lovesongs” and Soft A/C Stations
PROMOTIUNS . | SHOW PREP Freshen up your liners for the spring book!'

SOFTWARE One-to-One Delivery; Credibility and

CASH CUBE L Believability. Customized spots and I.D.s too!
L 9 ] CALL for Demo and list of showprep
oriented shareware available: MIKE THROOP

7 ” (804) 227-3390 KEEY.KLSI, WSWT
MONEY MACHINE or download ):.-IZD;’MO right now DEI\(/[O 309_674-;837
gives your from our BBS: (804) 227-3348

station instant

800-747-1144 SOUND EFFECTS

*FILET for the price of HAMBURGER*

CHICKEN BREASTS (boneless) priced below market*
...for a 5-CD set of 427 sound ef- *Vegetarian Specialties also served®
fects with a 30 day money- *BIG LEAGUE without spending Big Bucks!*
N L back guarantee. At this price, Now serving KQLZ-FM, Los Angeles; kGB-FM
3 : ou should have your own San Diego; and WBAL, Baltimore...to name a few.
Jlngles, Jocks and jOkeS = they’re all 0 ' Zopy! Send $89 t}(,) Ghost- (prices subjected to change with current economic. conditions)
i - iters, 2412 Unity Ave. North,
In the R&R Marketplace 89 B Dot RRFX, Minacapolis, M [VOICEPRINT BROADCAST MEDIA |
Call 310:-583-4330. 55422 or call (612) 522-6256 for Premium Liner Services Contact Mark Maurer
credit card orders. 800_932_9007

s -americantadiehister-com —
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VOICEOVER SERVICES VOICEOVER SERVICES

STEVEN B WILLIAMS

(415) 431-5243

H’A‘. ] 7'. : .: R %
PROMOS ¢« SWEEPERS » STATION IDS ; BILL VOGEL
Computerized Digital Recording  Overnight Delivery Available IDs o SWEEPERS

PROMOS ¢ VOICE OVERS
1-800-75-MOUTH.

VOICEOVER SERVICES

PTAIN” CUSTOM PROMOS & LINERS FOR SMALL AND MEDIUM
i : : 'HMKETS.—WITHOUT'THE?WOII‘HARKH:PIIICES!

CRAIG ROBERTS PRODUCTIONS

PROFESSIONAL VOICEOVER SERVICES
_818-763-4100+FAX B18-763-7555

OPPORTUNITIES

OPENINGS OPENINGS

L NarmonaL |

=

Personality DJs Needed
Do you do voices? Can you handie the phones? How about drops? In other words,
are youa Pro -- or a Time & Temp Jock? More and more of the thousands of radio statlons
with whom we deal are looking and willing to pay for that something extra. If you are
ready for a move, let NATIONAL, the acknowledged leader in radio personnel placement
since 1981, help. We make the complete presentation for you. For complete registration

information, write or call: 40

'

Ao

NATIONAL BROADCAST TALENT COORDINATORS W)
Dept. R., P.O. Box 20551 * Birmingham, Al 35216 ¢ (205) 822-9144

L/ IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
PLACED — CALIFORNIA, FLORIDA AND INDIANA

Daily we're in touch with stations discussing openings, making presentations and striving to place

TALENT in the position they're seeking. EXPERIENCE - DEDICATED - PASSION FOR PLACEMENT.

That’s why those we’ve previously placed contact us when they’re ready to MOVE AGAIN. Stations

and consultants that contact us are seriously looking for personnel. If you're seriously looking, call g
/]

N\

NOW for information. ONLY ONE SERVICE has placed beginners as well as DEES' former side-kick!

’ Al TS L P.OD S & SAME STAFF SINCE 1989
SO g YIS Va0 Orlando FL
vy 7 W 4 47774 (407) 679 8090

/IIIIIII‘/I“IIIIIIIIIIIIIIIIIIII
— W . -
- The '\'On-Air" Job Tip Sheet

We're the largest, most complete Help Wanted/Job Listing |

OPENINGS

OPENINGS

HotLine

4 weeks Get R&R job

$18.00 i iled
2woeks | OPENINGS maile

$42.00 two days early!

Nisumee | 310-553-4330

Wanted:
General manager for new Hawaiian

FM. Opening May 1st. Call or fax re-

| CALL e 2 VAl ful;licalion in rfcéiol,lwi:? m;er350 of lf;,e HOT’TEST/'ob |
leads per issue! Call today for your subscription.
- - - ol
| 1 800 231 7940 *Published weekly *Radio only E
937 WILD GINGER TRAIL *All formats *All markets “m
WEST CHICAGO, IL 60185 *Radio stations, place your job openings for free! w
EXTRAORDINARY | AMERICA’S MOST
PROGRAMMER’S OPPORTUNITY LIVEABLE CITY
Well-funded, soup to nuts format {So they all say that...this time it's true!)
change seeks “"product manag- § | | Spring format c,hange seeks 24
er’’ to assemble, motivate, coach hours X 7 days’ worth of high-
and manage world class staff, profile, engaging entertainers
serve as "'keeper of the flame’’, capable ofl?ddmg thelr,;,)ersonal
steal competitors’ lunch money, bests to *‘the format™. Also,
and wage high-stakes warfare looking for compelling story-
with a passion for winning and tellers/news anchors. AH. must
excellence for their own sakes. be smart, hard-working, literate
and aware, enjoy personal ap-
Comprehension of and comfort pearances and other audience in-
with research as well as the nerve teraction. Strong telephone skills
to creatively leap beyond the a must, cinematic production
numbers are critical attributes, as capabilities a plus. Potty-mouths
is management of the ’‘busi- not desirable. Format irrelevant;
ness’’ of programming, commun- we intend simply to do entertain-
ications skills and ability to inter- ing radio.
act with other managers and Aggressive group owner, excel-
sales operation. lent work environment.
We understanding responding to
Applications confidential. Send a blind box ad is a challenge, so
resume, station aircheck, and send tape, resume, and anything
philosophy synopsis to: Radio & else you think may help us "’get’’
Records, 1930 Century Park you to: Radio & Records, 1930
West, #816, Los Angeles, CA Century Park West, #817, Los
90067. EOE Angeles, CA 90067. EOE
- —m——1

sume to:

| (808) 879-8974.

r Seeking retail sates person for NYC morning radio show. Must
be a go-getter. FOR MORE INFO: (212) 315-1919. (2/5) EOE

Mornings in Hartford! WwY2z seeking someone to take our
morning show to the next level. No calls. T&R: WWYZ, Dale
Carter, 1 Broadcast Lane, Waterbury, CT 06706. (2/5) EQE

Boston based audio network expanding. Seeking news/busi-
ness/producer, Roland experience. RESUME: PEP, 40 Shaw-
mut Rd., Canton, MA 02021. (2/5) EQOE

WZXL seeking fulltime air personality. Possible afternoon
drive. must be experienced. Production and live appearance
talents a must. T&R: WZXL, 3010 New Jersey Ave., Wild-
wood, NJ 08260. {2/5) EOE

SCARBOROUGH —

RESEARCH CORPORATION

| Scarborough Research Corporation, America's
leading provider of local market qualitative infor-

| | mation, is seeking a Western Regional Saes

Representative for our Los Angeles office.

Successful candidate will have experience using
Scarborough, an exceptional record of accom-
plishment in sales, desire to travel and seek new
challenges.

Please send resume {including safary history) to:
Alan Trugman, VP/Dir. Broadcast Service Divi-
sion, Scarborough Research Corporation, 11
West 42nd Street, NY, NY 10036.

Reporters, producers, and operations
management personnel wanted for New
England-based broadcast network. Send
tapes and resumes to: Radio & Records,
1930 Century Park West, #818, Los
Angeles, CA 90067. EOE

{  nEwenecLanp | )
MORNINGS NOW OPEN!

Rock 101 WGIR-FM, New Hamp-
shire’s market leading Rock station
for 13 years, is looking for a moti-
vated morning news anchor who
has the ability to communicate
one-on-one. This person must be a
tearn player, possess a positive atti-
tude, and play a vital role in the
continued success of this top sta-
tion. If you want to work with a
company that has a serious com-
| | mitment to winning, Knight Quali-
ty Stations, send your tape and re-
sume right away to. Jon Erdahl,
Station Manager, WGIR, Box 101,
Manchester, NH. 03105. WGIR-
FM is an equal opportunity em-
ployer. Minorities and women are
encouraged to apply.

AN J
|

DIRECTOR

Clear channel, 50,000 watt AM in New
% York’s Capital District seeks a forward-think-
ing news director to lead the region’s largest
radio news department. Must possess super-
1or people skills, be computer literate, and un-
derstand the positioning of radio news in the
1990’s. Some on-air work is required. T&R:
General Manager, WGY Radio, 1430 Ball- |
town Road, Schenectady, NY 12309. M/F
EOE. No calls, please.

EERFEE RN RE R

| Jersey {01,5

DIO

Nation's hottest radio station is looking
for PT and weekend talent. We’re Talk
and Oldies (together!) during week,
solid Oldies on weekend. If you're
within reasonable commute of Trenton,
have at least two years’ experience, can
handle up-tempo delivery and hot
phones, and you’re not a typical oldies
jock or *‘puker,” send T&R to:
Talent Position
NJ 101.5
P.0. Box 5698
Trenton, New Jersey 08638
NO CALLS!!!! EOE.

EARLY
HOLIDAY
DEADLINE

ANNNN\\N

FOR THE FEBRUARY 19 ISSUE...
The Marketplace and Opportunities
deadline is 10am PST,
Thursday, FEBRUARY 11,

WWWamericanradiohistorv-coem
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OPENINGS

Major market AC powerhouse
looking for a great night talent.
Experience with late night love
songs show preferred. Absolute-
ly no beginners! We're looking
for a PRO who knows how to
work those phones and wants to
be part of a winning team. Is that
you? Rush tape and resume to:
Radio & Records, 1930 Century

OPENINGS

MORNING SUPER STAR

100kw Carolina AC seeks a high
profile morning celebrity for a
market without one. Must be
smart, fun, upbeat and ready to
take the community by storm.

Excellent money and working
conditions with solid 52-year
broadcast company. Send your
material to: Radio & Records,

OPENINGS

e
RSz

FLORIDA!
WDIZ seeks air talent with strong pro-
duction and/or music director skills.
T&R to: Mike Beck, 2180 W. S.R. 434
#2150, Longwood, FL 32779. EOE

OPENINGS

g
0ldizs9 3WEOL

MIDDAYS/ASST. PD
Ohio’s Oldies Powerhouse needs a well
rounded assistant program director who
will host an uptempo, music intensive
midday shift. in addition to great air-
work, the position also requirss a basic
knowledge of programming, promotion,

O ¢ ¢, & O 0
Park WeStr #808, Los AngeleS, 1930 Century Park West, #812, )"3:’:“:“:“0":“0“:“:“0“0“0“0“ and pUbllC appearances_ Se|ect0r ex-

CA 90067. EOE

| great and do solid production. I ATTN: to destroy our format competitor. If

: : Z99MF PD Anthony Reece you're ready for the challenge, apply im-
Tape (with production d -
" mep tcﬁYv;Rad‘i)cr) &u RIeCO)r(aig {Zzuo | 200 So. Birch Rd. #603 mediately. This position wili be filled §
. Century Park West, #821 Los | Ft. Lauderdale, FL 33316 quickly. Complete package including
* ’ r . . .

Angeles, CA 90067. EOE o 6 6 6 b b b b b b b 6 b resume and aircheck to: Michael Cruise,

. L L e e 40007007 %07 %7 24P 0at %9 %6t %" %% %% %% | | Program Director, WCOL, 195 East
.
W

I E E E R R R e R

Rochester for a creative services/procuc-
tion director. Great writing, organizational

14623. Stoner Broadcasting is an Equal

Opportunity Employer. No calls please.

ON AIR TALENT
East Coast CHR seeks overnite on-air
personality. Pros only with no ego trips.
T&R to: Radio & Records, 1930 Century
Park West, #8098, Los Angeles, CA
90067. EOE

2SN\ AN

CAN YOU
TALK TO KIDS?

Radiozone the kids stations in Wash-
ington-Baltimore needs special person for
AM slot. Versatile on-air background,
proven ability to entertain kids. Creative,
high-profile position; lots of remotes, ap-
pearances. If kids think you're the coolest,
send demo, photo, resume to: GM, Capital
Kids Radio Co. 8555 16th St., Suite 100,
Silver Spring, MD 20910

SANNSINNN

Central Virginia Oldies station seeks morning personality.
T&R: WGOL, Bob Abbott, No. One Radio Lane, Lynchburg,

VA 24501. (2/5) EOE

Los Angeles, CA 90067. EOE

I|-Large market Country station1
looking for production/swing per- I

son. You must be flexible, sound

Broadcast group located in the
south is purchasing a station in
another market. We are currently
in markets #160-#240. Looking
for a program director and a morn-
ing show host. Current stations
are market leaders. Company has
good stable history. Radio & Rec-
ords, 1930 Century Park West,
#789, Los Angeles, CA 90067.
EOE

Classic Rocker needs morning
drive/PD. If you like competition
and sunny Florida beaches, send

T&R to: Radio & Records, 1930
Century Park West, #827, Los
Angeles, CA 90067. EOE

We are a major market AC quietly looking
for a killer morning man. We've been #1
or #2 25-54 for several years, and owned
by one of the most admired radio groups
in the country. You'll know our call let-
ters instantly. We want someone who is:

Want a change? How does radio in
the Caribbean sound? “CHR" is

tions director” and air talents. Pros

NEED A JOB? =
Sign up for THE HOT SHEET——broacasting's
most comprehensive employment-listings
publication! Also ask for complimentary bound
copy of our complete *‘Portfotio of Services™.
Now in our 9th year!

P.O. Box 1476

I I |edia
arketing  Paim Harbor, FL_34682-1476

(813) 786-3603 - FASTFAX: (813) 787-5808

]

MIDWEST

KWMG, a 100.000 watt small market adult AOR seeks morn-
ing talent. T&R plus salary requirements to: KWMG, Dallas
Michaels, Box 518, Columbus, NE 68602. {2/5) EOE

Country T-100/Newark, Columbus seeks experienced per-
sonalities. T&R: WCLT, Damon Sheridan, Box 899, Newark,
OH 43058-0899. (2/5) EOE

KHAK seeking fulttime account executive. Must have experi-
ence in sales. RESUME: KHAK, Sales Manager, 425 Second
St., #450, Cedar Rapids, |A 52401. {2/5} EOE

Overnights CHR. KKJO-FM has a ground floor opportunity for
AT with production skills. T&R: KKJO, Chris Michael, Box
8550, St. Joseph, MO 64508. {2/5) EOE

WHBC-FM seeks AC PD and morning talent. One or two peo-
ple considered. T&R: WHBC, Box 9917, Canton, OH 44711,
(2/5) EQE

KCH AM/FM seeks FT AT with production skills! Beginners
welcome to apply. T&R: KCII, Joe Williams, 110 E. Main,
Washington, 1A 52353. (2/5) EOE

Production director/air shift, in production. If you see car-
toons do a great on-air and phones. Good benefits, pay. T&R:
WRXZ, Box 17166, Indianapolis, IN 46227-9998. {2/5) EOE

now accepting apps for & “promo- l

only need apply. Rush T/R l

r Experienced

perience is helpful. Apply only if you are
thorough, detail oriented, enderstand
instructions and deliver on schedule.
You will work hard, and be part of a ma-
jor Oldies dogfight as WCOL continues

Broad St., Columbus, OH 43215. No

\ calis! EOE )

annoucer
midwest adult 35+ high-power
FM. Need strong commercial read
& ad lib skills. Ability deing on-air
interviews. Above average pay.
No beginners. Tape and resume:
Radio & Records, 1930 Century
Park West, #826, Los Angeles,
CA 90067. EOE

e e e e

Uy

COUNTRY TALENT I

Successful middle America radio group
specializing in all Country formats seeks
talented people for a new, high-powered
regional Country FM station The compe-
tition is getting fat! We're gonna take em
on! If you want to go to battle and have
some fun to boot this could be your call-
ing. We're out to win. All dayparts need-
ed, including music director. Perfect op-
portunity for fast rising talent. Beautiful
part of the country. Competitive salary
and benefits offered. Only team players
who know how to prep and promote need

Y-103/Myrtle Beach seeking afternoon air talent for contem- * creative WHNN seeking account executive. Must be determined, well apply to: Radio & Records, 1930 Century

porary Country format. Strong production a must to compete. * on top of what's happening organized and enthusiastic. RESUME: WHNN, Sales Depart- Park West, #819,, Los Angeles, CA

T&R: WYAK, Dave Priest, Box 15401, Surfside Beach, SC ment, 5196 State St., Saginaw, MI 48603. {2/5) EOE . -

29587. (2/5) EOE everywhere 90067. Females and mincrities are en-
* energetic on & off the air couraged to apply. EOE

WTDR seeking fulltime senior account executive and account e ab 8 .

executive. RESUME: WTDR, 301 S. McDowell St., Ste. 210, able to take direction well — =

Charlotte, NC 28204-2601. {2/5) EOE

able to work with the rest of the
talented morning crew in place

willing to let others take the limelight,
even though you're the host
genuinely concerned about the people
you work with and the rest of

the station

absolutely able to control your ego for

Announcer needed at Nebraska regional
Country giant. Minimum five years’ expe-
rience required. Prefer background in pro-
gramming, music & computers. On-air
shift/production required. T/R to: Michael
O'Connor, KZ-100. P.O. Box 100, Central
City, NE 68826

Hot new Country in medium market has immediate on-air
opening. Females encouraged. Rush T&R: WMKS, 3083 Pio
Nono Ave., Macon, GA 31206. (2/5) EOE

Sales. 100,000 watt hot Country, Dothan, AL. Guarantee.
Established. Winning environment. Seeking enthusiasm,
competitiveness, professionalism. RESUME: WDJR, Jay
Joyce (205) 712-0374. {2/5) EOE

America’s fastest growing radio and
television production house is
searching for the industry’s best to
voice and produce national radio

Midday female talent sought at Amarillo top-rated CHR. No

s, T&R: KQIZ, Stu S ke, PD, 5 illo, e —

9110, QS EOE Box 7488, Amarilo. T WL OIC AR and television spots for concert and I
i ificati motorsport events, etc. Multi-track

KAYI, Tulsa, seeks experienced radio or related media sales- You r_nUSt fit these qu.ahhcatlons' plus p ! d a9 k ‘
person. Minorities encouraged to apply. CALL: KAYI, Pat sustain ratings success in medium to ma- knowledge a must, igital knowli- The
Bryson {918) 492-9336 or {918) 492:2020. (2/5) €OE jor markets. We'll pay for the right person edge helpful. Mid-West
Gainesville/Ocala area personalities! Two positions will be — and if you’'re successful you'll be here o " . B] mely'mst
opening at top-rated Country station. Good phones/copywrit- for a long time Thisisa very competitive, hlgh- Gou
ing a must! T&R: WYGC, Box 5069, Gainesville, FL g ) P

pressure atmosphere. No wimps
need apply!

32602-5069. {2/5) EOE LOCAL SALES MANAGER

Two opportunities in Michigan. Assist GSM
in training and field-coaching large staff plus
I handling key accounts. We use an innovative

skill-based, performance-driven motivation and
compensation system. 18-station Midwest
Family Broadcast Group has an outstanding

Serious inquiries only. Send a “‘best of’’
cassette and recent, unscoped aircheck
cassette. All inquiries will be handled
confidentially. Radio & Records, 1930
Century Park West, 1930 Century Park
West, #825, Los Angeles, CA 90067.

WLYF/Miami seeks warm, relatable parttime AT, Soft AC ex-
perience, production skills. T&R: WLYF, Latry Travers,

20450 NW 2nd Ave., Miami, FL 33169. (2/5) EOE Overnight your tape with

appropriate samples and résumé to:

“Texas CHR — P3 reporters — possible

future openings — all shifts — no begin- TourDesign, Inc.

N ) . i EOE 10089 Allisonville Rd. Suite 200 commitment to professional development
ners.”” T&R: Radio & Records, 1930 Cen . Fishers, IN 46038 Resume & Sales Philosophy to: Chuck Mef-
tury Park West, #824, Los Angeles, CA Source: Fall 1992 Arbitron, 25-54, Mon-Sun, ford, Sr. VP, Midwest Family Group, Box 107,

6am-12mid

90067. EOE No Phone Calls, please. EOE

St. Joseph, MI 49085-0107

WWW.americanradiohistorvy com
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OPPORTUNITIES

OPENINGS

MARKETING
RADIO

American Public Radio is looking for individuals
experienced in marketing of radio programs and
with responsibility for decisions affecting pro-
gram activities. Two positions, one’s primary
emphasis is classical music and the second is
news programming. Responsibilities include
developing program marketing pians, marketing
programs to affiliated stations, creation of pro-
motional materials, and interaction with program
producers. Qual: Min. three years’ experience,
superior written and verbal communication
skills, college degree, successful track record.
Deadline is February 15. Send resume, writing
samples, salary history, and references to:

American Public Radio
P.0. Box 3471
Minneapolis, MN 55403
APR is an EQ/AA Employer

OPENINGS

’----------\
# KTMT/Medford, Oregon CHR\
J looking for a team player for middays |
§ with lots of personality...Preferll
| female voice to balance air sound. ||
J T&R only, no calls please. KTMT, |
§ R. Charles Snyder, P.O. Box 159, |
\ Medford, OR 97501. EOE )]

POSITIONS SOUGHT

101.1

FIVT

GOOD TIME OLDMS |
GENERAL MANAGER: COOL 101

Sacramento’s Good Times Oldies franchise,

POSITIONS SOUGHT

Announcer with programming, music and
production background is seeking a new
opportunity. Currently employed at a
Country format. 15 years' experience in-
cludes contemporary and easy formats.
Tape, resume and excellent references
available from

John Anderson, 308-946-3816.

) P ——_

RARE OPENING
RARE OPENING
RARE OPENING

WNCI/Columbus, Nationwide Communications
has an extremely rare and immediate opening on
our morning team. Prior morning show experi-
ence not required, and your current market size
is not a factor! We're interested in your person-
ality!! Talent - if you have what it takes to be a
part of America’s greatest radio team, we want
you to contact us immediately!

Call: Dave Robbins (614) 224-9624 M-F 8:30am
to 6pm Eastern, or send your materials to: WNCH,
1 Nationwide Plaza, Columbus, Ohio 43215.

WNCI / Nationwide Communications is an Equal
Opportunity Employer. Women and minorities
encouraged to apply.

%eneral Manager for Southem
Ohio small market AM/FM com-

bo. Sales management and reve-
nue-generating promotional ex-
perience a must. Send resume,
salary history, references to:
Radio & Records, 1930 Century
Park West, #820, Los Angeles,

QA 90067. EOE j

N\

WEST

Network Radio Personality

Jones Satellite Networks Inc., America’s
fastest-growing radio network, is launch-
ing a new, personality-driven radio format,
and has immediate opportunities for Net-
work Radio Personalities.

These individuals will be responsible for
preparing, hosting and producing a high-
energy (6-day week), telephone-interac-
tive, personality radio show, off-air produc-
tion responsibilities, and other duties as
needed.

Successful candidates should submit a
cassette demonstrating a past history of
proficiency at phone-interactive radio, in-
cluding ability to create listener involve-
ment.

Additional preferred requirements include
10 years total on-air radio experience, at
least 1 year performing in a personality-
oriented, high-energy radio show role; pre-
vious documented Arbitron or Birch ratings
success.

Jones offers competitive pay and excellent
benefits. Please send resume, cassette,
and salary history to: Jones Satellite Net-
works, Human Resources - JSN, 9697 E.
Mineral Ave., Englewood, CO 80112.

Jones Satellite Networks Inc. has a strong
commitment to the principle of diversity. In
that spirit, we are particularly interested in
receiving applications from a broad spec-
trum of people, including women, mem-
bers of ethnic minorities and disabled indi-
viduals.

JONES SATELLITE NETWORKS™

seeking an exceptional general manager with
natural leadership ability and winning track
record. Minimum three years' experience as
general manger (regional experience a plus!) Fax
resume, in confidence, to American Media at
(415) 397-1723. EOE M/F

_———e— .|

KISZ in Farmington, NM is accepting T&R's for future open-
ings. Cover letter: KISZ, Mark Lillie, 635 W. Broadway, Farm-
ington, NM 87401, (2/5) ECE

POSITIONS SOUGHT

[—

The BOOMER & HURRICANE Show...
the show STERN called
a [#&%$"ed show
and I %$##@"ed it!!!
The BOOMER & HURRICANE Show
Proof that comedy isn’t pretty.
(314) 839-7765

P.S. Happy Valentine’s Day, Dori, Love Caine

12-year PD/MD/promotions vet seeking stable position with
teamn players. MIKE: (314) 471-0041. (2/5)

Professional attitude already intact. Three years' on-aif/pro-
motions/production experience at top-rated college station.
Aggressive and willing to relocate for anything. BILL: (618}
398-3445. (2/5)

Seeking to start the new year in a small market Country for-
mat near Dallas/Fort Worth metroplex. DONN: {817) 281-
8528. (2/5)

Moming news anchor available! Nine-year veteran with expe-
rience as anchor/reporter/news director. REPLY: Box 613,
Wilmington, DE 19899-0613. (2/5)

s |

Pending format change will make
me available soon. Currently after-
noons at full-service WIBC. Previ-
ous experience includes WABC,
and RKO's "Nighttime America.”
Seeking mornings on AC, full-
service.

Call Mike McKay, (317) 573-9850

Y |

P2 #44 market morning man seeking CHR gig, any shift. Also
seeking possible small market PD gig. | play to win. BRIAN:
(812) 354-2996. (2/5)

Weekend wonder to be your next weekday warrior at your
midwestern AC/CHR/CR/Gold. Two-year AT with production,
remote and automation experience. CHRIS: (708} 895-8588.
(2/5)

Hot AT! Five years' experience in market 53! CHR/AC/Gold.
Ready to move up! Call quick. CRUZ: {205) 942-0075. {2/5)

Hard worker seeking entry level position. Any format.
LAYNE: {708) 965-8122. (2/5)

Experienced PD/talent. highly motivated, seeking stable posi-
tion in AC/aduit CHR. RICH: {312) 975-7603. (2/5}

17-year pro. All formats including easy listening, news,
strong production, PBP, team player. Southern California pre-
ferred. JACK: {818) 359-3215. (2/5)

AOR AT with kick butt production. | want to kick some in At-
lanta. ZONKER: {205) 449-7862. (2/5)

MISCELLANEOUS

WKXG seeks service from Virgin, Elektra, Rhino and all Blues.
Gospel and Urban, and independent i{abels. RESPOND TO:
WKXG, Box 1686, Greenwood, MS 38930. (2/5)

KBUS seeking service from all AC, CHR labels. RESPOND:
KBUS, Don Robertson, 2775 NE Loop 286, Paris, TX 75460
(903) 785-1068. (2/5)

R&R Opportunities
Display Advertising

X 2X
Display $85/inch $60/inch
Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add Y2 inch ($38 for 1X, $30 for 2X).

X 2

Blind Box $100/inch ~ $75/inch

Rates are per week {(maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add Y2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310+203+8727.
Visa, MC, AmEx accepted. Include card number,

Quality Records, an independent label is seeking interns/as-
sistants immediately. Rare opportunity to learn promotion,
publicity and marketing. CALL: {818) 955-7020. (2/5) EQOE

Experienced traffic reporter sought for southwest markets.
T&R: Brian Force, 14605 N. Airport Dr., #200, Scottsdale,

AZ 85260. (2/5) EOE

AC KSTT seeks experienced AT for weekends and fill. No
calis. Females and minorities encouraged. T&R: KSTT, 51
Zaca Lane. Ste. 110, San Luis Obispo, CA 93401, (2/5) EOE

P2 AOR seeking morning killer! Phones, creativity and team
attitude a must! Fed-Ex T&R: KMBY, #8 Harris Ct., Ste. B-4,
Monterey, CA 93940. (2/5) EOE

Top 50 market talk entertainer ready to move now! GARY:
(716) 741-2414. {2/5)

Experienced AOR/Alternative talent and promotions guy,
with label experience, seeking high energy environment. Re-
location okay. JIM: (213) 464-2034. (2/5)

Nighttimer in P3 with thiee years’ experience seeks days and
to get into programming. AC, AOR, CR, CHR. RON: (717)

Contemporary FM Country in
Northern California seeks creative,
upbeat, AM drive personality/
production director. $1,400/mo.
No calls. T&R to: KKCY, Mark
Rathbun, P.O. Box 7568, Chico,
CA 95927.

CORPORATE
RESEARCH DIRECTOR

Immediate opening. Experienced in Radio Per-
ceptual, Music, Arbitron Research. PD Track
Record helpful but not required. Strong computer
& writing skills, work ethic. Fax RESUME &
GOALS to:

John Lund
The Lund Consultants, Inc.
& Lund Media Research
FAX 415-692-7329.
EOE

Y95 has three positions open immediately:
Morning Sidekick. News experience helpful
but not necessary. Must relate to women
25-34. Up-tempo contemporary personality
and artitude a must. No beginners. 5 years’
CHR experience required. Women encour-
aged to apply.

Middays. Relate to women 25-34. Up-tempo
contemporary personality and attitude a must.
Phone skills a plus. No beginners. 5 years’
CHR experience required.

Parttime. Relate to women 25-34. Up-tempo
contemporary personality and attitude a must.
Living in Arizona helpful. CHR experience
required.

If you qualify, rush your tape and resume to
Jamie Hyatt, Program Director, Y95, 840
North Central, Phoenix, Arizona 85004. No

phone calls Please!!! EEO M/F

762-3349.(2/5)

HIRE A PROGRAM DIRECTOR
THAT WORKS!
On-Air track record 6 years' personality morn-
ings WITHOUT A DOWN BOOK! Management/
Marketing/Media Analyst background before
successful radio career. Call for FREE presenta-
tion. Serious inquiries only.
DENNIS: (904) 732-5922

Read this! Enthusiastic, experienced, positive, passionate
Country communicator offers superior customer service for
your listeners! WAYNE: (612) 777-2020. {2/5)

PD/personality on-air in major California market seeking full-
time challenge. 16 years’ experience in all formats. Produc-
tion, promotions, continuity. MARK: {408) 688-5604. {2/5)

Newsman with six years’ radio experience seeks news direc-
tor and/or reporting assignment in warm, dry climate. CALL:
{603) 325-8719 or (503) 325-7056. (2/5)

Talk radio host. The antithesis of Limbaugh. Anybody inter-
ested? Articulate, informed, satiric and controversial.
WALTER: (805) 245-9258. (2/5}

High energy personality seeking afternoons or nights on your
CHR. Good phones, great references. All markets. RICH:
(815} 395-8214. (2/5}

i, A wwwwamericanradiohistorv-com -

name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Npportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310°203+8727.

R&R Opportunities ﬁ
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 812" x
11~ company/station letterhead and are accept-
ed only by mail or fax: 3102038727 Address
all 20-word ads to R&R Free Opportunities. 1930
Century Park West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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41 REPORTERS NATIONA L AIRPLAY, 28 REPORTERS
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™w ™w FEBRUARY 5, 1993

1 @ KENNY G/Breathless (Arista) ................................. “Joy" + 1 CHARLES FAMBROUGH/The Charmer (CTI)............... “Charmer”
2 2 SADEAoveDeluxe (Epic) . ......... .o “Kiss" 2 2 ALGREYFaD(Capr) ....... ... o
s © RICHARD ELLIOT/Soul Embrace (Manhattan/Capitol) . .................. "Never” 3 © HARRY CONNICK JR./25 (Columbia) .. .................................
5 @ STANLEY CLARKE Passenger 57 - Music From The Soundtrack (Epic)......... "Lisa"” 5 @ JACKIE McLEAN/Rhythm Of The Earth (AntillesAsland). . . ... .......... .. ...
4+ © KEIKO MATSUI/Cherry Blossom (White Cat)* .. ..................... “Walking" ¢ © TITO PUENTELive At The Village Gate (Tropijazz/Sony). .. ....ooovoees o
¢ @ BRIAN HUGHES/Under One Sky (JustinTime) . . ...................... “Nueve" 9 @ ETTA JONESReverse The Charges (MUSE) . .. .ooovooveeee .
3 7  FATTBURGER/On ARoll (Sin-Drome) ............................ "Imagine” 16 @ HENDRIK MEURKENS/Clear Of Clouds (Concord Picante) .....................
7 8 ALPHONSE MOUZON/The Survivor (Tenacious). . ...................... “Jazz" 15 @ DONALD BROWN/Cause And Effect (Muse) ........................ ......
g 9 BOBBY LYLE/Secret Island (Atlantic Jazz/AG) .. ..................... “Paradise” 14 €© BOBBY LYLE/Secret Island (Atlantic Jazz/AG) ... .................... "Paradise”
1n @ RONNIELAWS/DeepSoul (PAR) . ... . ..o, “Harvest” 710 JIMMY HEATHAittie Man Big Band (VervePolyGram) . ................ ......
1 11 MIKE OLDFIELD/TubularBells 2 (Reprise) .. ....................... “Sentinel" 8 11 MAYNARD FERGUSON Footpath Cafe (Avion) ...................... ......
12 12 GEORGE DUKE/Snapshot(WB) ... ... ... ... .. ... .. .. ... ... .o ... 12 @ TEDROSENTHAL/Calling You (CTI). .. ....oooe e
14+ B LEO GANDELMANAisions (One Globe Music) . .................... “Sideways" 10 13 GENE HARRIS QUARTETLike A Lover (Concord) .. .................. ......
15 @ MAXLASSER'S ARK/A Different Kind Of Blue (Real Music) .............. “Dance” 4+ 14 MIKE STERN/Standards (And Other Songs) (Atlantic Jazz/AG) ............ ......
19 @ ALEX MURZYN/Cross Currents (Kamei) .. ................................ 11 15 DAVID BENOITAetter ToEvan (GRP) .. ... ... .. ... ... .. i ..
% O KOINONIAKoinonia (Bluemoon/Wigwam). . . .................. ..... "Mistral" 2 O RAMSEY LEWISvory Pyramid (GRP) ... ......coovirennnn, “Tequila"
13 17 NORMAN BROWN/Just Between Us (MOJAZZ) .. . .................... "Feeling” 2 @ BILLY CHILDS Portrait Of A Player (Windham Hill Jazz) ................ .. ...
18 18 RAMSEY LEWISAvory Pyramid (GRP) .. .. ... [ "People™ 18 O GERIALLENMaroons (BlueNole) . ... ... ..o, “An”
@® ANGELA BOFiILLA Wanna Love Somebody (Jive) ..................... “Always" 17 19 PLAS JOHNSONMot Blue & Saxy (Carell). . ............ ..................
17 20 UNCLE FESTIVE/Drive Down The Sun (Bluemoon) . .......................... 22 €D CINDY BLACKMAN/Code Red (MUSE) . ... ........oovreeee i,
2 € VITAL INFORMATION Easier Done Than Said (Manhattan/Capitol) . . . . . .. "Necessary " 5 € BILLYTAYLORDLT.(GRP) ... ..o
% €© JAN HAMMER/Beyond The Mind's Eye (Miramar) .. ................... “Sunset” 21 22 ALEX MURZYN/Cross Currents (Kamei) ................. ... ........ "May"
% ¢® CONNECTIONAnside Out (Shanachie) . ......................cooooiiii... 19 23 STEPS AHEAD/Yin-Yang(NYC) . ... ... ... ... .. ... “Sidewalk"
29 €2 VARIOUS ARTISTS f{/WARREN HILL/Body Of Evidence Soundirack (Novus/RCA) “Passion” BREAKER ¢Z) RON JACKSON/A Guitar Thing (Muse) ... .....................o i,
%5 ¢ DAVIDBENOITAetter ToEvan (GRP) .. ....................... ..., “Things" 13 25 RUSSELL MALONERussell Malone (Columbia) ............................
0 €D RICKBRAUN/timate Secrets (Mesa). . ..................... ...... “Calico” €  YELLOWJACKETS/Like ARiver (GRP) .. .......................... “Dewey”
16 27 LARRY CARLTONKIid Gloves(GRP) ............ ... ... ... .. ... ......... 2 € MIKE METHENY From Then 'Til Now (Altenburgh) . .. ................ ... ...
€D STEPSAHEADNn-Yang (NYC).. .. ....................... ........... DEBUT J»€D BOB MINTZER/Departure (OMP) ... . ........................... .......
27 29 RACHELLE FERRELL/Rachelle Ferrell (Manhattan/Capitol) . ... ................. €D BOBBY MILITELLOMeart And Soul (Positive Music) . ................ .......
%6 30 WALTER BEASLEY/ntimacy (Mercury) .. ................... cooooeiiii.. € PAQUITO D’RIVERA/La Habana Rio Conexion (Messidar) ... ... ... ... .......

* Keeps bullet due to continued growth.

Y | HOTTEST LPs| HOT TRACKS |IIRWOSIFICDECIEE  HOTTES T LPs| HOT TRACKS
N%fgg P:SNA(;E%‘(:):‘) ® KESNA':)YE 62(929) 3 WYNTON MARSALIS (19) ®
RALF ILLENBERGER (10) RIGHARD ELLIGT (28) MARCUS ROBERTS (14) | CHARLES FAMBROUGH (16)
INCOGNITO élﬂl) BRIAN HUGHES (13) No Tracks Qualified RENE McLEAN (13) AL GREY (8) No Tracks Quallfied
HO;ACSLC::::YLU)W) KEIKO MATSUI (1) This Week. HANK JONES (9) HARRY CONNICK JR. (6) This Weeir.
CAL SCOTT (5) STAMLEN GLARKE (8) CHARLIE SEPULVEDA () | GENE HARRIS QUARTET (6)
GEORGE DUKE (7) JACKIE MCLEAN (5)
BRUCE DUNLAP (5) FATTBURGER (7) VARIOUS ARTISTS/Body Heat (7)
CHRISTOPHER FRANKE (5) NELSON RANGELL (7) SADE (5)
VARIOUS ARTISTS/Bady Heal (5) ALPHONSE MOUZON (7)
DIONNE WARWICK (5) MIKE OLDFIELD (7) CHRISTOPHER CORTEZ (6)
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*
; JIMMY SCOTT “Lost And Found™ (Rhino/Atlantic) 20/17
*PETER GORDON ‘“‘Doubleplay’’ (Positive Music) 25/3 oy : ;
Rotations: Heavy 2/0, Medium 9/2, Light 14/1, Total Adds 3, WJZE, KHIH , KTCZ. Heavy: WNWV, KJZZ. BREAKER this Qoggtorxé::a\gf“thsﬂgdmg‘gaw:(gnh; 13//;25 T}?\tlelr\nltjdd\:/\};EWBngM(\g:T{'hlswsgei e
week. . - N ! ! . N .
NELSON RANGELL “Truest Heart” (GRP) 23/23 *MOTOHIKO HINO “Sailing Stone’* (Gramavision) 20/4
Rotations: Heavy 0/0, Medium 4/4, Light 19/19, Total Adds 23, WCDJ, WJZE , WNUA, WNWV, KHIH, KJZZ, KIFM, KBLX, Rota‘:mns: Heavy 1/0. Medium 3/0, Light 16/4, Total Adds 4, WRTI, KLCC , KSLU, WUSF. Heavy: KWMU. BREAKER this
WGMC, WFAE, WNOX, KYFX, WLOQ, WXMX, KEZL, KXDC, KIOT, KBIA, WEZV, KCLC, KNIK, JZTRAX, SS. ?;leYNTON MARSALIS “Citl Movement” (Columbia) 18719
‘ " veme
gAMES LEE STANLEY “The Envoy™ (Beachwood) 22/3 , Rotations: Heavy 1/1, Medium 5/5, Light 13/13, Total Adds 19, WBGO, WRT! . WOTB, WCPN, WOET, KXJ. KSDS, KJAZ,
otations: Heavy 2/0, Medium 5/0, Light 15/3, Total Adds 3, WJZE, WLOQ , WXMX. Heavy: KOAI, KIOT. WAER, WFPL. WSHA, KUOP. WEBR. CJ. WTEB, WKRY. WUSF. WSIE. KWMU. BREAKER this week
PATRICK O'HEARN *The Private Music Of..."” (Private Music) 22/0 '.IEFIE LINSkY "ﬁendevbus" (Karﬁei) 1'3/4 ' ' ) ' ’
Rotations: Héavy 0/0, Medium 10/0, Light 12/0, Total Adds 0. Medium: KOA |, WNUA, KTWV, KWVS, WXMX, KTNT, KXLY. Rotations: Heavy 0/0, Medium 4/0, Light 14/4, Total Adds 4, WFPL. KLCC . KSLU, WUSF. BREAKER this week
WEZV, WMGN, SS. ; : ' : ' : ' ' : g
CAL SCOTT “Second Thought”” (Tamarack) 20/ “*MARCOS ARIEL “Hand Dance’ (Nova) 18/0
Rotations: Heavy 3/0, Medium 5/2, Light 12/, Total Adds 6, WNWYV, KHIH , KTWV, KEZL, WMGN, JZTRAX. Heavy: KJZZ, m‘f&'ﬁi Ee"\’&’éﬂo K%eod;u"\}vg/sos l;?;‘ég’ow;?éa'C":;‘:;T‘)E:sgxym‘z”f;k'(sw WVPE KSBR. Medium: WOTB, WDET,
KIFM, KTCZ. o N
VARIOUS ARTISTS “Tﬂys Soundtrack” (Ge"en) 193 MARCUS ROBERTS " | Could Be With You (Nnvus/RCA) 1414
Rotations: Heavy 1/0, Medium 7/0, Light 11/3, Total Adds 3, WLVE, WNOX , KNIK. Heavy: KIOT. gﬂ‘a\x"T"‘ESB' Hv‘;i‘gyomwu“g‘::dwc‘f?k'ﬁ%”’”- Total Adds 14. WRTI, WCPN , WDET. KSDS, KJAZ, WAER, WSHA. KUOP.
PRESTON REED ‘‘Border Towns" (Liberly) 19/2 FﬁED JKCOBS "‘Tlmé Chanhe” (M/A) 1473
Rotations: Heavy 2/0, Medium 3/0, Light 14/2, Total Adds 2, WCDJ, KTWV . Heavy: KIOT, KTCZ. Rotations: Heavy 0/0, Medium 2/0, Light 12/3. Total Adds 3, WBGO, WFPL . WVPE
JUAN CARLOS QUINTERO “‘Through The Winds" (Nova) 18/0 RENE McLEAN “I'll African éyes" (TI’“OK&) 13/13' ' '
ettt T JPh L o P L ST W R (N el Rotations: Heavy 1/1, Medium 3/3. Light 99, Total Adds 13, WBGO, WRTI , WCPN, KMHD, KXJZ, KSDS, WAER, WMOT,
JEVETTA STEELE ‘Bagdad Cafe Soundtrack’ (Great Jones/Island) 15/0 WSHA. WEBR, WTEB, WKRY, WVPE
Rotations: Heavy 1/0, Medium 5/0, Light 9/0, Total Adds 0. Heavy: WJZE. VARIOUS ARTISTS “Body Heat - Jazz At The Movies” (Discovery) 1377
MARS LASAR ““The Eleventh Hour” (Real Music) 14/13 Rotations: Heavy 0/0, Medium 0/0, Light 13/7. Total Adds 7, WBGO, WDET . KMHD, KSDS, WEBR, KSLU, WKRY.
Rolg;ons(::HgavLO/O. Medium 3/3, Light 11/10, Total Adds 13, WNUA, WNWV | KTWV, WFAE, WNOX, WXMX, KEZL, KXDC, BRIAN HUGHES “Under One Sky” (dustin Time) 12/1
KTCZ, K E. . KNIK, 88, KKLD. . Rotations: Heavy 8/0, Medium 1/0, Light 3/1, Total Adds 1, WEBR. Heavy: WOTB, WAER, KLCC, KUOI© WTEB, KSLU,
AYMAN ‘““Moon Shines Last” (Real Music) 14/1 WVPE, KSBR.
Rotations: Heavy 1/0, Medium 1/0, Light 12/1, Total Adds 1, KOAI. Heavy: KKLD. REBECCA PARRIS “Spring" (MusicMasters .Iazz) 173

Rotations: Heavy 1/0. Medium 3/0, Light 7/3, Total Adds 3, KUOP, WEBR , KWMU. Heavy: KXJZ.

* Uncharted Breakers de

** Chart Extra denoted by two asterisks.

OISTEIN SEVAG [ retaiy B111 Childs
| e e i i POf"U" of a Player
His 1991 debut, CJ CHART: 2-®

Close Your Eyes And S hed
llgea ey See Billy on The Tonight Show

TOP 5 R&R NAC February 9th.

© 1993 Windham Hill Records
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Courteous; efficient; thoughtful:
unmatched, celebrated; gracious;
willing; flawless; fine; unusual;
alert; deft; helpful; extra; fast;

expert; gallant; trustworthy;

distinguished; meritorious;
peaceful; professional:
suitable; imposing; gratuitous;
valuable; superlative; exalted;
abiding; impressive; essential:
dependable; perpetual: civil:
honorable; superior; beneficial;
eminent; diplomatic; satisfactory;
unselfish; industrious, unique;
continuous; meticulous;
particular, prompt!

Nobody Can Do Better What We Do Best.

Chauffeured Limousines
CALTCPS01P

Messenger Service
CALT-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX *: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 796-8804
Outside New York & New Jersey: (800) 421-9494
FAX *: (201) 941-9750

Service,

WGMCiRochester. NY WEZViLatuywste, IN
Eric Gruner Sob Miller
[
e oo s o
REBECCA PARRLS e
IELSON DIONNE WARWICK
WIZE/Washington, b C N RANGELL. ROYCE CAMPBELL
Bob Linden Hottest: by .
MARQDS ARIEL
00T Cossy ANSEY LEWTS olacas
—_—_— HENDRIK MEURK NS :E'S"('Ywm" SADE
] SUZANNE LIANL
WCDJBoston JAMES LEE STANLEY FOBERT PALMEN WNUA/Chicago wxuxu.m-ung M RICHARD FLLIOT
Lawrence/Smith ;A;f“!%LEN[BEmCﬁu? Hansen/Fiaches SpaniBran WMGNMsthson, Wi
son.
BENET PETEH LORDON ZACHARY BREAUR NELSON RANGELL Pal O'Neill
NELSON RANGELL Hottest: MARS LASAR MARS LASAR
KOTHONIA KENNY G RALF ILLENBERGER MIKE EHENY AL SCOTT
VITAL INFORMATION g:lr):ﬂ HIGHES INCOGNITO LNCOGRTTO BODY OF EVIDENCE
PRESTON REFD ROVCE INES LEE RICHARD BURMER
:‘[’;ﬁ;: FATTHIRGER DIONNE WARWICX. BODY HEAT ST KOTHORIA
ELL1OT 00 WEST Hotrest: Hottest:
CHANTE® MOORE R ViWest Doners N NELSON RANGELL. i SK0E
BRIAN HUGHES Him Sindt BLIE KNIGHTS RESEY LTS KEWNY G
BODY OF m\twe e RAODY HEAT X G KELL YOG
RONNIE L) EArl eI Hottest: BRIAN HUGHES. STANLEY CLARKF
LITTLE CHARLIE A T A RICHARD €1 10T RICHARD ELLIOT
HDLL.GL' KEIXO MATSUL
WQCDMNew York — se KENNY G 3 Chy s
MatdonsdoDavs PETER GABRIEL STANLEY CLARKE )
WCLZPortiand, ME POSERT CRat RICURD ELLIOT
BODY nm- Chad Gilley THMAS DOLAY WNWYIC = BENET PETER GORDOW
INCOANT J08 3ok foveia ST MEAD RS LASAR
Pmu!m D*RIVERA T}'sl;;:l:j Bernie Kimball CHAISTPHER FRANKE RALF TLLENBERGER
Hot N Hottest: POCKET CHANGE
m MOUZON B.E M, HOTCE CAMPBELL SADE
SADE SPDAYS HARS LASAR KEWY 5 KCLLISH, Charles, MG
RICHARD FLLIOT SUWR COLYIN NELSOH RANGELL KEIKO MATSUL Jude Carbett
PAUL HARDCASTLE BOREHEADS CAL SCOTT RICHARD ELLINT
KENWY G Hottest- RICK BRAUN MARS LASAR
RICHARD ELLIOT PAUL BAADY
ADE NELSON
ENNY 5 INCOGN]
SEORCE DK ey
NORMAN BROWN Hottest:
SAOE
W.IZZiDwirakt "
KYFXiLittla Rock. AR Rosetta Hives Aot O s
y STANLEY Q.AFK
e D Darren Heitwege Fl0RD S 107
VITAL INFORATION Hot et ANGELA BOFILL
DAVID EENOIT ity HELSOH RANGELL :::ﬁ::w"““ L]
RICK BRAUN GEORGE. DKE Hottest:
DARRELL 84| DES* HEE PAUL_BRADY
HELSON RANGELL STANLEY CLARKE MIKE DXDFIELD ROYCE CAMPBELL
Hottest: Al ALPH?GFE MDUZOM D-INFLUENCE
ADE KENNY
Hottest :
b we Kesel
WALTER BEASLEY glg LA
Goldstein/Miller Paul Stribling KEIKO MATSUT =0
ANGELA BOFILL RAKSEY LEWLS EiLICT R
TNCOGNITO MARS LASAR WLOQ/Orando
AN INCOGNITO ChurchiHuntington
DINA CARROLL MELSON RANGELL
Hottest: Hotteat: RALF_ 1LLENBERGER
KEWWY G SADE CHRISTOPHER FRANKE
SADE ICHARD ELLIOT NELSOW RANGELL
RICHARD ELLIOT BRIAN HUGHES TELLOWJACKETS
FATTBURGER G JAMES LEE STANLEY
NORMAN BROWN GEORGE DUXE BRADY
10,000 MANIACS
WLVE/Mism! KWVS/Corpus Cheistl, t:
MchillaniFlscher ™ SAIE
oot wat e Sl Extrasnaes
est: CEORGE: HOKE
P 10,000 MANIACS e 41 Current NAC Reporters
i PRAISE
ot (o R SIDATS 37 Current NAC Playiists
SADE MIKE OLOFIELD WNND/Lal
taigh
STANLEY CLARKE VITAL INFORMATION
B0BBY LYLE Don Brookshire Did Not Report,
o e hottast: Playlist Frozen (4):
XEWNY G
015 SH0E KKSF/San Francisco
FATTRURGER
e KEIXO MATSUL KWVS/Corpus Christi
BRUCE DUNLAF BOBBY LYLF
S e xﬁ'ﬁé/?"'a"d
PAUL BRADY
Hottest: / a'e‘gh
KEIKO MATSUL
KEMNY G
SADE
BRIAN HUGHES
RICHARD ELLIOT

KH#/Donver
Laurie Cobb

oL STt
WELSON RANGELL
PETER GORDON
HAX LASSER'S ARK
BODY HEAT
Hottest:
STANLEY CLARKE
BALAN HUGHES
XEWY

NEIKO MATSUL
LPHOMSE MOITZON

JAZZFMILos Angeies.
Lawraace Tenier

0BBY ¥ILITALO
test

BOBSY LYLF

RREEY LEWTS

EWY G

CHARLES FAMBAOUGH

BRIAN HUGHES

KTWViLos Angeles
Brodie/Stewart

BNET
RICHARD BURMER
PAESTOR

KEWY G
RAICK BRAUN

KJZZPhoenix
Bill Shedd

HELSON RANGELL
TNCOGNITO

BRIAN HUGHES

KBZN/Salt Lake City
AmmisteaciNelson

AL 55
G-
HALF 1LLENBESGER

KENNY ~
FATTRURGER
KEIKO SATSUT
RICHARD €L4,107

KBLXSen Franclsco
Kewin Brown

NELSON RANGELL
DITRME VARMICK
Hottest

KEWNY

SaDE

SERGE OUKE

NORUAN SROWN

JAYES ¢ RLIGH
KKSF/San Francisco
Dore Steinberg
Hottest

LARRY CARL™ON
RICHARD ELLIOT

KEWNY
BERNARD KOGH
SADE

KEZUFreano

4 Weidenheimer
MELSON RANGELL
MARS LASAR

RALF TLLENBERGER
DICHNE WARN1OX

AL

IR0 HIRTADD
st

ATCHARD ELLTOT

SADE

BOBBY LYLF

MIKE ADFIELL
RORNIE LANS

KXOC/Montersy CA
Sandy Shore

PAUL BRADY

MIKE DLOFTELD
KETKO MATSUT

KiOTiSenta Fe NM
Gary Wolter

RALF TLLENBERGER
PAUL MCCARTWEY
NELSON RANGELL
SICHAEL WESHITH
LOWDOR B AT

KXLY/Spokane WA
Ron Hateh

CHUI STOPHED SRANKS
AN REED

RIS UNLAT

a LY AR Y
Hot as

st

KO

SHAW T0LYTY

A8
NORTHERT X ISURE

KNIKiAnchorage, AK
Desn Wilams

15

NELSON FANGELL
MARS LASAR
VELLOMJAKETS

AEX MIRTYY
JAZZ TRACKS.
Ant Good

RAF ILLENBERGER
NELSON RANGELL

BRYAN SAVAGE

MAX LASSFR S ARK
UAR CARLAS QUINTE

SOUNDSCAPES.
Pout Hunter

ALPHOKSE
KEWNY G
RICKARD ELLIOT
BAIAN HIGHES

KKLDTucson
Blake Wikiams

GEDRGH

KEIKQ WATSUT
MIKE OLDFIELD
STANLEY CLARKE

CONTEMPORARY JAZ.

WOET/Detron
Ann Deiisi

ENE HARRIS
MARCIS ROBERTS
YELLOWJACKETS
SODT MEAT

J1uey SCYTT
AINTIN MARSALTS
Hot tea

AABIH ABOU-KHAL 1L
CHARLES FAMBROVGH
STRIKE A DEEP DMOR
KAZMI VATANABE
PETITE BLONDE

KATZISt Louia
Anlone/Esson

Hottest:
SADE

EORGE. DIE
AACHELLE FRARFLL
€FIKO MATSIT
HONNIE AW

WSIE/Edwardaville, 1L
Mark Ellerbrachl

JTMeY ST
UNLIE SeRvEns

WVYPE/South Bend-

Elkhart (N
EbyiBlddle
CHALSTOPHE® COR"FZ
=0

KWMUWISt Louis I
Kelly Walkes

WOTB/Providence, Mt | WEBRMulalo
il Gray Al Watlack
WELSON RANGELL, WINTON MARSALTS
INCOGHITO BAIAN HIGHES
DEBORAH FRANCIOSE BODY HEAT
WBGONewark CHRISTOPUER coRTEZ REBECCA PARRLS i wfm;ly“mmu. Ne e .
Wil WHINTON HARSALIS Hottest: Lestio Stowart I Harvey Zay
T ROSEMARY CLODNEY BOBSY MILITELLO w0 RMCEY LBWIS ot
et D ALL-STARS ELIME ELTAS el E0BHY MILITELLD e AL
RENE HOLEAN VINTON MARSALTS Jpeey STt
T CHARLIF SEPULVEDA GERI ALLFR RON JACKSON
Bl s Hottest: JACKIE MCLEAY s BB
Y CLOONEY g AZ2 YALENTINE YELLOVIACKETS
GENE_HARRTS disnt) NS JEFE LINKY MARLIE SEPULVEDR BILLY TAYLOS
) 2 JiM SOTT g MINTZER
ey SITHL [NFORATION isteenrs Jveer HEATH Fea
V1N ToEo FONNTE LawS COFFEE & JAZZ DAVID BENOLT CHARLES FAMBROUGH BELITICAIIDS
HRISTIAN WILLISOM RICHARD ELLIOT Bob Coffee CHARLES FAMBROUCH BILLY TAYLOR WYHTON WASAL IS
GEWE WARRIS QUARTE B
WINTON MARSAL TS JAXTE MCLEAN Hottest
HEAT SCOTT HAMILTON HARRY CORNICK K. WGALLACE SONEY =4
FRED JACOSS IGurTo I HEATH GENE WARRLS JIARTE
Sam PILIFAN TON MARSAL 1S JITERGrearite. SC ALD BROWY
Hotteat: wnsmm CLOOKFY WMO TiNashville om Mallison ETTA JORES
BOB MINTZER Greg Lee Jvery SeoTT CINDY BLA AN
AALPH LALAMA nwm » i HENE MLEAY
ETTA JONES RENE MOLEM MARQUS ROBERTS
BILLY TAYLOR WAERSyrscuse Saacis womenTs NELSON RANGELL NELSON AANGELL
STEVE WILSON e Jiwer ScoTT GIRLSTOPHER CORTEZ OFBORAN FRANCIOSE
NELSON AANGELL SCOTT MAMILTON Hottest:
T JEROME HARRLS Hottest: BILLY TATLOR
WRTUPhiladeiphia PRt CHARLIE SEPULVEDA CHARLES FAMBROIGH ST BRUND TR0
ARG TROBE NS CHRISTOPHER CORTEZ JAXIE CLEAN CHARLES FAMBROUGH
BCIE AN JONES. PETER LEITH DMAL™ BROV AL TAEY
T CHARLIR SEPULYEDA GALTER WAL Tio HARRY CORKIOC IR, IKE STERN
3 2 GENE. HAR TITO PUERTE
e FOSENARY CLONEY
n :3“5‘}:&_ JAZZ VALENTINE b HiwToEn wst KSLUMsmmond, LA
RENE MCLEAN FOYCE CAMPBELL Hottest: IA/Raieigh John Pisciotta WUSFITamps.
BOBBY MILITELLD A et Roshad Muhaimin T I 80b Seymour
CHARLES FAVES
e ik oNEIACE S 608BY MILITELLO ROW JACKSON ELSON RAMGELL WINTON HARSAL 1S
fort SN HARRY CONNICK JR. JUA CARLDS QUINTE S L MARCUS. ROBERTS
HABRY SOMNICX O, GEWF MARRIS JUARTE AL GREY Towy sooTT acocuo TELLONJACKETS
N JOHRMNY LYTLE HOTORIKD HINO
et SR | et iy
JEFF LINSK
JO ELAKE. JAZZ FROM THE CITY CHAISTOPHER CORTEZ KEIXO “aTSUT Eapfs 4
CHARLES. FARMBROUGH Kan Webb JOE_ USUSTINE KEWIY G Ps
RENE MCLEAN HARRY COWNIZK JB. N i
cres. el o s I e
RAMSEY LEWTS CHARLES FAMBROUGH AL GREY
attu el GENE HARRIS JUARTE WKAYXay Wast, FL ETTA Jowes
SADE IR HEAT Simon Hendrix
LIS Rl HIKE STERN SCUTT HAILTON
SCOTT
B0Y HEAT
INCOGNITD
PAUL KELLY
WINTON MARSAL S
HARCUS ROBE
RENE MCLEAN
Hotteat !
SADE
RNSEY LEVTS
TiT0
FAQUITO D' AIVEWA
IAZZ VALENTINE

trénsports-you to
places exotic and enchanting
including "BRAZIL'
"BAHIA MANHATTAN

on his 1ate§t album

SUPERV.SION:

and’

AHMET ERTEGUN

The Atlantic Group
0 xsgs ATLATLC RECORDIRG CORR. A TIME WARNER €OWPANY

=\ \mn asnereanradiohistorv.com

PLAS JOANSON
EOBBY LYLE
MIKE ETHENY
KX JZSacramento
Gary Vercow
JIMHY SCOTT
WTNTON MARSALLS
CHARLIE SEPULVEDA
RENE WCLEAN
e

Hot Leat
STLLt ourLos
BILLY TAYLOR
SRLES FUBows

FD AOSENTHAL
firesien

KSDSISan

1s

TITO PLENTE

KJAZISen Francisco
8ot Partocha
WINTON MARSALLS
HAME JONES
CHARLIE SEPULVEDA
HARQUS. FOBERTS
AALTER WORRIS TRIO
ccnr:

Jrinanien QARTE
ROW

KLCC/Eugens. OR
Michaei Canning
AL TLENBERGER
JEPF LINSKY
BLLLY TAYLOR

k3

St LYY
CHARLES FAMBROIGH
KUOP/Ssaciton, CA
Renee Beam

PAIILTD i

SRIAN HUGHES
TN MARRIS JATTT

KSBR/Mission Vieje, CA
Terry Wedel

AELSIN AAMGELL

28 Current Contemporary Jazz

Reporters

26 Current Contemporary Jazz

Playlists
Calied in Frozen Playlist (1):

Jazz From The City

Did Not Report, Playlist Frozen (1):

KATZ/St. Louis

Did Not Report For Two
Consecutive Weeks, Not Used
In This Week’s Data (1):

KPLU/Tacoma
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COUNTRY ADDS & HOTS

S

February5,1993 RaRe 49

wiov WRWD WPKX e p—— wivy WSSL-AM & FM VLK WKSHM WCMSFM WKHK LESL]
Lancaster, PA Poughkespsie, NY Springlield. MA S :F-’é» i .’?*‘“"3"5“5‘ *W%”o R Dothan, AL Greenville, SC Laxington. KY Woblke, AL ortolk. VA Richmond. VA Yexarkans. TX
SAMMY KERSHAW GIBSON MILLER BAN SAMMY KERSHAW e *i Q GIBSON MILLER BAN RESTLESS HEART KERSHAW BILLY BURNETTE AARON TIPPIN AARON TIPPIK RICK VINCEWT
NEAL MCCOY DOLLY PARTON h& g ﬁ?ﬁ»».%? =i w; LARL WHITE ALAN JACKSON LAAL WHITE COLLIE DOLLY PARTON LITILE TEXAS STEVE WARINER
AARON TIPPIN LART WHITE WARINER Kottest: STEVE WARINER SAHMY KERSHAW GARTH BROOKS PALOMING ROAD XEI
STEVE WARINEF SAMMY KERSHAW SAMMY KERSHAW SAWYER BROWN DOLLY PARTON NEAL MOOOY GIBSON MILLER BAN Hottest: DOUG SUPERNAW
GIBSOH MILLER BAN STEVE WARINER Hottest: DLAMOND RIO GIBSON MILLER BAN AARON TIPPIN LARL WHITE DIAMOND RIO STACY DEAN CAMPBE
REMIMGTONS CIMMARON JOHN WINONNA Hottest: RICK VINCENT JOAN BAEZ TRAVIS TRITT LART WHITE
WGNA WYRK WAY; - TRACY BYRD Hottest: KEAN KASE WHKZ CONFEDERATE RAILR ALABRMA DIAOND RIO Hottest: Hottest: WINGWHIA test:
Ameny, NY Buftalo, NY Weyneaboro, PA LART WHITE SANYER BROWN Abllene, TX Auslin, TX Columbla, SC SUZY BOGGUSS LORRIE MORGAN REBA MCENTIRE ALABAMA none CONFEDERATE RAILR TRAVIS TRLTY
g CLINTON GREGORY DIMMOND RIO DOUG STONE TRAVIS TRITT e w JOMN ANDERSOM | omeow ko
LITILE TEXAS DOLLY pARTON STEVE WARINER Hottes CONFEDERATE RATLR ALAN_ JACKSON DG SUPERNAY SOMY KERSHAW SANYER BROWN WESC-AM & FM s oiten HCENT
AAROW TIPPIN R RERSHAW w»um A STEVE WARINER DEBORAH ALLEN REBA MCENTIAE Groenvitie. SC JOH ANDERSOM DIAMOND RIO Norfolk, VA WY YDMoancke o -
KENTUCKY HEADHUNT RT COLLIN SUZY BOGGUSS LART WITE Hotrest: GARTH BROCKS KHEY o~ DOUG_ STONE Lynchburg, VA i
SN REFSHAY Hottest: 5 MILLER BAN m““ RAILR WCTK DOUG SUPERiAW CONFEDERATE RAILR GIBSON MILLER BAN E1 Paso, TX CLINT BLACK By TRAYLS TRITT GEORGE STRAIT AT
DOLLY PAPTON LARL WHITE Providence, MA REMINGTONS BILLY DEAN ARBON TIPPIN RT ELLIS ORRA i AR R0 LART WHITE DOLLY PARTON I
NEAL MOO TRAVIS TRITT DOLLY PARTON “’“"IE poscas g REBA MCENTIRE DIAMOND RIO STEVE WARINER none. Hotteat: MCOOY STEVE WARLNER Tuscalooss, AL
Hottest: RANDY TRAVIS JACK ROBERTSON Hotteat: SI2Y BOGHUSS Rottest: Hotrast: JOHN MICHAEL MONT STEVE WARINER Monros, LA DOLLY PARTON LARL WHITE
ALABAMA DIAMOND RIO Hottest: WYNY (GLENNCA BETLY A GEORGE STRALT DOUG STORE none DOUG_STONE SRR SN oo (i LITTLE TEXAS DOLLY PARTON
SAWTER BROW RICKY VAN SHELTON TRAVIS TRITT New York City, NY DOLLY Py DIAMOND RIQ TRAVIS TRITT TRAVIS TRITT DOLLY PARTON BROOKS RINER GIBSON MILLER BAN SAMMY KERSHAW
DLANOND RIO REHINGTONS JOHN ANDERSON WYNK BILLY DEAN WKML e Troraeamet KENTUCXY HEADHUNT SHENANDOAH GIBSON MILLER SN ARRON TIPPIN STEVE WARLNER
REBA_ MCENTIRE WOKO SUZY BOGOUSS DLLIE LARL WHITE CONFEDERATE RATLR Baton Rouge, LA oo RAILR RAILR TRACY SYRD TATA TICKER JOY WRITE N NEAL HCCOY
CONPEDERATE RAILR Burlington, VT MCERIDE & THE RID GIBSON MILLER BAN Hottest: SAWYER BROWN DIAMOND RIO DOUG SUPERNAW AARON Hotteat: Hottest REMINGTONS.
JOHN_ ANDERSON s Hottest: JOY WHITE TRAVIS TRITT Hotteat:
LORAIE MORGAN PALOMING ROAD AAROH TIPPIN GIBSON MILLER BAN KILT-FM
WFGY MARK COLLIE DOLLY PARTOR DIMOND RIQ Ml RADNEY FOSTER wcos RICK VINCENT Hountan, TX SAWYER BROWN test; DIAMOND RIO SUZY BOGGUSS LORRIE MORGAN
Alwons, PA GIASON MILLER BAN WWYZ LART WHITE WYNONRA Albany, GA BAOOKS & DUNN Columbia, SC DOLLY PARTOM : DOUG_ STONE 'EBA MCENTIRE A SAMYFR BROWN SUZY BOGGUSS
DOLLY PARTON MHartford, CT . SAWYER BROMN DG SUPERNAN ALAR JACKSON MARK CHESNUTT TRAVIS TRITT DIAMOND RIO CONFEDERATE RAILR BILLY DEAN COLLIN RAYE
ARRON TIPPIN AARON TIPPIN ALABAMA AR ARITY GARTH BROOKS ALAN JACKSON TRACY BYRD BILLY RAY CYRUS BILLY DEAN LS SAMYER BROWN DIAMOND RIY TRAVIS TRITT
TRACY BYRD Hotteat: GIBSON MILLER BAN GLEN CAMPBELL. DOUG SUPERNAW Hottest: BROOKS & DUMN trest: Hottest: DIAMOND R10 RIS ITRITT WWKA e CORBIN/HANKER
201 WITE DIAMOND RIG REBA MCENTIRE MARSHALL TUCKER B WBEE NEAL MCOOY DLAMND RIO DOLLY PARTON TRAVIS TRITT none TRx et e
E MCBRIDE & THE RID GCIMMARDN ROBERT FLLIS ORAA fochester, NY LARL WHITE REBA MCENTIRE test; LORRIE MORGAN Longriew, TX wuw! d San Angelo. TX Tyec, TX
STEVE WARINER REBA MCENTIRE XEl SAWYER BROWN GIBSON MILLER BaN JOHN_ANDE! RIO KIKKFM ongview, oni n yler,
MCCTt LORRIE MORGAN STEVE WARINER BROCKS & DUNN STEVE WARINER TRAVIS TRITT TRAVIS TRITT GARTH BROOKS Houston, TX gomery. DOLLY PARTON STEVE WARINER
REMINGTONS TRAVIS TRITT JomN WXKX GARTH BROKS Hottest: SAWYER BROWN RANDY TRAVLS BILLY RAY CYRUS oo GIBSON MILLER BAK LARI WHITE SAMMY KERSHAW
Hottest: Hottest Parkecsburg, WV GEORGE_STRALT WCBALDE & THE RID oo SuPCRAg Hottest: ALAN JACRSON SAMY KERSHAY GIRSON MILLEH BAN LITTLE TEXAS
DLAMOND RIO W COLLIN RAYE DOLLY PARTON ROBERT ELLIS ORRA KAYD JOHN ANDERSON KKIX ICKY_HEADHUNT none. DOLLY PARTON LITTLE TEXAS DOUG SUPERNAW NEAL HCODY
JOMN ANTERSON Charieston, WV MARY CHAPIN CARPE ALAN JACKSON JOHN_MNDERSON Beaumont, TX Fayetteville, AR gt wamMZ KATHIgARIES Hotteat: SAMY KERSHAW DOUG_SUPERNAW
LORRIE “DRGAK DEBORAM ALLEN STEVE WARINER SAMMY KERSHAW COLLIN RAYE WSTH Hottest: atiscnatxr, Hottest: CONFEDERATE RAILR TIM MERSY STEVE WARINER
CONFEDERATE RAILR GARTH GLEN CAMPBELL GIBSON MILLER BAN HANK WILLIAMS JF. Hottest: SANYER SROWY SAMHY KERSHAW Columbus, GA STEVE MARINER none ouleville, reieren DIAMOND /10 DOLLY PARTOR JOY WHITE
BROGKS & DUNN CEE CEE CHAPMAN TRACY BYRD REBA MCENTIAE none DOUG SUPERNAW TIM MENSY Y AWYER BROMN MICHAEL MARTIN MU Hot test:
wpoC REMINGTONS LART WHITF KENTUCKY HEADHINT KRRV STEVE WARINER TRACY BYRD LAKL WHITE WORM AN JACKSON LORRLE HORGAN TRAYIS THITT Hottest: SUZY BOGAUSS
Battimors, WD SANYER BROWN At PALOMING ROAD AARCH A TIEREY QU Alexandia, LA LARI WHITE SAMY_ KERSHAW SAMMY KEj Hunteville, AL MARK COLLIE TRAVIS TAITT JOHN. ANDERSON Dumno RIQ DLAMOND RIO
test: Hershey, PA DOLLY PARTON Whesling, Wv ICKY HEADHUNT NEAL DOUG SUPERNAW SIBSON MILLER BAN SANYER BROWN BN BOGGUSS JOHN MICHAEL MONT
DOLLY PARTON TRAVIS TRITT Hottest: YRD Hottest: DOLLY PARTON DOLLY PARTON GIBSON MILLER BAN :m: CARINES WYAK ncsnme & THE RID LORRIE MORGAN
LARI WHITE DIAMOND RIO ¥ KERSHAW none GIBSON MILLER BAN STEVE WARINER SUZY BOGAUSS REBA MCENTIRE Hotvest: ROBERT ELLIS ORAA ARL Owensboro, KY JOHN ANDERSON TRAVIS TRITT
Hottest, JOHN_ ANDERSON GIRSON MILLER BAN TON Hottest: GIBSON MILLER GaN SHENANDOAH STEVE WARINER DIAMOND RIO Hottest: EEeats Myrtie Beach, §C SA4YER BROWN XIXS
WINONNA CONFEDERATE RAILR DOLLY PARTON wXTU JOHN MICHAEL MONT DIAMOND €10 SAMMY KERSHAM BILLY DEAN LART WHITE MCENTIRE JON_ ANDERSON mlﬂ - GIBSON MILLER BAN -
MARY CHAPIN WOKG/ DOUG SUPERNAW Philadeiphla, PA LORRLE MORGAN TRAVIS TRITT KENTUCKY HEADHUNT LORRIE MORGAN Hottest: CONFEDERATE RAILR DIAMOND RIO AARON TIPPIN DOLLY PARTON KCYY Victoris,
HANDY TRAVIS CLEL R STEVE WARINER LORRIE MORGAN Hot test: ALABAMA TRAVIS TRITT SUZY_BOGGUSS WINONNA DALY PARTON OOUG. SUPERNAY San Antonia, TX
REBA MCENTIRE Portsmouth, NH LAR WHITE BROCKS & DUNN WICO/Salisbury- CONFEDERATE RAILR DIAMOND RIO CONFECERATE RAILR BILLY DEAN REBA MCENTIRE JOHN_ ANDERSON LITILE TEXAS AAROM TIPPIN LITTLE TEX
BILLY RAY CYRUS BROCKS & DUMN GARTY Ocean City, MD WNONNA JOHN ANDERSON WIZK-AM & FM DIAMOND RIO RANDY TRAVIS L RGNS AN JACKSON RADNEY FOSTER GIBSON HILLER BN
DOLLY PARTON Hottest: TANYA TUCKER MCBRIDE & THE KID Birmingham, At n WHLZ KLLL KBRS STEVE WARINER MARK COLLIE DOUC_SUPERNAW
wacs CONFEDERATE RAILR DOLLY PARTON DOLLY PARTON ILS) WYNONN JOHN ANDERSON Florence, SC wMSs! LARY WHITE o NEAL MCOOY SAMKY KERSHAW
Bangor, ME KATHY HATTEA JOHN ANDERSON Hottest: KERSHAW Willlamsport, PA BROOKS & DUKN BROOKS & DUNN Jockson, MS Lubbock, TX TRACY BYRD Hottests SAMHY KERSHAW LARI WHITE
Hottest: DIAMOND RIO BOUG STORE LARL WHITE RESTLESS HEART KouL DOLLY PARTON Hottest RICK VINCENT mrmm HEADHUNT
LITTLE TEXAS DIAMOND R1( NA GARTH  BROCKS DOUG SUPERNAW MARK KMML Hottests Carpus Chrisil, TX NEAL MCOOY DOLLY PARTON Y KERSHAR DIAMOND RIQ TRAVIS T LITTLE TEXAS Hottas
LARL WHITE CONFEDERATE RAILR REBA MCENTIRE TRAYIS TRITT STEVE WARINES STEVE WARINER Amarilio, TX GEORGE JONES SAMMY KERSHAW REBA MCENTIRE PALOMIRO AOAD TRAVIS TRITT DIAMOND test: oalmmz RAILR
MDY TIM MENSY Hottest: SAWYER BROWN ARRON BARKER AARCN TIPPIN SAMY KERSHAR DOUG SUPERNAY SUZY 80GCUSS cxxmamrz RAILR DIAMOND RIO JONN AN
SAY KERSHAM JOHN ANDERSON TP B DIAMOND RIO GIBSON MILLER 3AN SALABAMA SAHMY KERSHAW T J0Y WHITE LITTLE TEXAS HENCRRY TRAVLS TRITT o sogates
TRACY BYRD SUZY BOGGUSS Huntington, WV GIRSON MILLER SAWYER BROWN LARL WHITE WYNONNA STEVE WARINER Hottest: DOUG SUPERNAW o A LORRIE. MORGAN SAWYER BROWN SHENANDORH
Hottest: WDSY MICHAEL MARTIN W JOHN ANDERSON HEADHURT DIAMOND AIQ NEAL SAWYER BROWN Hotteat: LEQEARTON WPAPFM LORRIE MORGAN LORRLE MORGAN
DIAMOND RIO WXTA ALAN JACKSON Pittsborgh, PA ANGEL INE LORRIE MORGAN DOUG_ SUPERNAW ARRON TIPPIN JOHN ANDERSON TRAVIS TRITT Hottest: KTEXMicAften- Panama City, FL ALAB
TRAVIS TRITT Erte, PA REBA MCENTIRE i Hottest: TRACY BYRD WXBG-AM & FM DOLLY PARTON INA RIO INA Brownsville, TX WACO
LORRIE. num CLINT BLACK SAMMY KERSHAW TRACY LAWRENCE WYRONNA waTY DOLLY PARTON Bristol, VA DOUG SUPERNAW CONFEDERATE RAILR SAMYER BROWN CONFEDERATE RALLR MARK COLLIE KA Waco, TX
COMPEDERA' LR BROOKS & w... DOLLY PARTON STEVE WARINER LORRIE MORGAN York, PA STEVE WARINER Hottest: DIAMOND RIO WYNONNA TRAVLS TRITT DOLLY PARTON BROCKS & DUNN
MCBRIDE l m: m MARK GIBSON MILLER BAN KENTUCKY HEADHUNT DEBORAH ALLEW SAMMY KERSHAW GARTH BROOKS. WYNORRA o ONFEDERATE RAILR DIAMOND RIO TRACY LAWRENCE GARTH BROGKS KERSHAW
mmﬁ ,, mE ATD REAL " S1BSON MIILER BAN WARK CHESNUTT STEVE WARINER Hotteat: BROOKS & DUNN CONFEDERATE RAILR weK JOHH ANDERSON SAMMY KERSHAW Hottest: STEVE WARINEA
WHWK e DG SUPERNAW Fr il e DOLLY PARTON SuZY_BOGGUSS REMINGTONS suzy FL Myers. FL WOIKFM v DOUG_SUPERNAW DIAVOND RI0 DOLLY PARTON
Binghamton. NY suzy CHRIS LEDOUX PALOMINO ,m: GIBSON MILLER BAN CONFEDERATE RAILR MARK COLLIE JOHN ANDERSON Jacksonville. FL KYKS STEVE WARINER TRAVIS TRITT DQUG SUPERNAW
CONFEDERATE RAILA STEVE WARLNER LARL WHITE wOLS LART WHITE DIAMOND RIO SAWYER BROWN DTAMOND RIC MARK COLLIE Lutkin, TX NEAL MCOOY , BEAL MCO0Y
WCENTIRE DIAMOND RIQ Fottest: Nottest: Scranton, PA Suefy KERSHAW Hottest: SAHMY KERSHAN ROCKS & DUNN Hottest: CONFEDERATE RAILR LART WHITE
AKRON TIPPIN SAWYER ATE RAILA REBA MCENTIRE DOUG SUPERNAK JOHN ANDERSON CONFEDERATE RAILR KRYS NEAL MCOOY AARON TIPPIN PALOMINO ROAD JOHN ANDERSON Hottest:
MARK OOLLIE TRAVIS TRITT DIAMOND RIO DIAMOND RIO TRACY SYRD Hottest: JORN ANDERSON Corpus Christl, YX PALGMINO ROAD Hottest: NEAL Y DIAMOND RIO
PALOMING ROAD was TRAVIS TRITT ERVTSIARTTT Sty SUZY_BOGGUSS WWNC BILLY RAY CYRUS AARON TIPPIN TRAVIS TRITT DOLLY PARTON SMFM WKNN/Pascagouls- froeseary
o0 WYNONKA ONFEDERATENRRILE f e DLAMOND FIO Ashevitle, NC CORBEH/HANNER TRACY LAWRENCE RICK VINCENT JOHN MICHAEL MONT LAR] WHITE Nashville, TN Bitoxl, MS JOHN_ AHDERSON
TRAVIS TRITT Fradarick, MD ALABAMA COLLIN RAYE LART WHITE BOBERT ELLIS ORRA RICK VINCENT STEVE WARINER DOUG STONE TRACY BYRD CONPEDERATE RAILR
REBA MCENTIRE DOLLY PARTOM XERSHAW WYNONNA STEVE WARLNER WBUB DOUG SUPERRAW Hottest: WINONNA DO SUPERNN DG SUPERNAW SAMNY KERSHAM WCHY SAWTER BROWN
ANDERSON GIBSON MILLER fuN WPOR Ltest: BILLY DEAN SAMMY KERSHAW Charleston, SC KENTUCKY HEADHUNT ALABAMA BILLY RAY CYRUS tost: REBA MCENTIRE LITTLE TEXAS Ssvennah, GA WIRKFM
DIAMOND RIO Y HEADHUNT Portland, ME TRAVES TRI R DOLLY BARTON TRACY BYRD DIAMOND RIQ TRAVIS TRITT s, TRACY BYRD
SUZY ROGGUSS TRACY BYRD " fo GIBSON MILLER BAN GARTH BROGKS NEAL MCCOY SAMYER BROWN KOOViKilieen- DIAMOND RIO DOLLY PARTON. PALOMING ROAD AARON TIPPIN West Paim Beach, FL
e WINONA PALOMINO ROAD GEORGE STRAIT REBA MCENTIRE DOUG STONE Tompis, TX CONFEDERATE RAILR HANK WILLIAMS JR STEVE WARLMER LART WHITE
KERSHAW e UTY BOGGUSS Hottest: TANTA TUCKER Hotteat: TRAVIS TRITT SAWYER ALAN JA LARD WHITE ‘m ,,“"E BROOKS & DUNN
LARI WHITE sttt LORRIE MDRGAN DIAMOND RIQ CLINT BLACK JOHN ANDERSON XTCS ML LORRIE MORCAN Hottest: 1 P PESTLESS HEART
STEVE WARINER TRAVIS TRITT ROBERT €LLIS ORRA WYNONNA SAMMY KERSHAW D RIO REBA MCENTIRE muuﬂ_ mm'“ " RICK VINCENT
Hottest: JOHN ANDE] COLLIN RAYE DIAMON Ft. Smith, AR STEVE ¥ARINER WGKX LORRIE MORGAN Hottest: TIM MEXS) DOLLY PARTON
TRAVIS TRITT MARTY STUART LITTLE TEXAS CONFEDERATE RAILK o NEAL MCOOY Memphis. TN DA E CONFEDERATE RAILR ST xznsmu LITTLE TEXAS
DIAMOND RIQ LORRIE MORGAN RADNEY PUSTER LORRIE MORGAN LGP A TON GIBSON MILLER BAN TRAVIS TRITT DIAMOND RI TRACT BYRD Hottest:
WYNONNA DEBORAH ALLEN BURKS BORTHERS DOLLY PARTON SAMMY RERSHAW MCBRIDE & THE RID WINORNA GIBSON MILLER BAN JOHH_AMDERSON
JORN ANDERSON WYAY & wYAl Hottest: KYNG/Dallas- DAUG SUPERNAW Hotteat: LORRIE MORGAN Hotyest: COMFEDERATE RAILR
COMFEDERATE RAILR Atlants, GA none Ft. Worth, TX. LART WHITE Hottest: TRAVIS TRITT WSIXFM SAMYER BROWN R DLAMOND RO
DOUG_ SUPERNAW LORRLE MOBGAN Mashvilie, TN DIAMOND RIO ENCI
RADNEY POSTES WEZLFM FRESTLESS HEART TRACY BYRD DIAMOND RIO WOWW [y TRAVIS TRITT
BROOKS & DUNM Charleston, SC RADNEY FOSTER STEVE WARINER TRAVIS TRITT WINONRA GIBSON MILLER BAN Pensecols, FL ALAL
mn ELLIS ORRA SAHMY W CIMMARON ANDERSOM JOHN_ ANDERSON KENTUCKY HEADHUNT CONFEDERATE RAILR KLUR
o MARK COLLIE LITTLE TEXAS Hottast: MCBRIDE & THE RID ALAN JACKSON DOLLY PARTON Wichita Faits. TX
whiL X nuvxs TRITT STEVE WARINER Hottest; WOKK XERSHAW SAHMY KERSHAW KAMD-AM & FM
% Mitwaukes, Wi Sioux City, Traverse City, M1 WYNONHA NEAL MCOOY DIAMDND RIO JOHN_ANDERSON WIVKFM Meridian, MS STEVE WARINER DOUG SUPERNAW ¥ LARI WHITE
ﬁ i JOHN ANDERSON TIN HENSY MCBRIDE & THE RID paLLy P:.:TT?RAXLN Knoxville, TN Hottest: GIBSON WILLER BAN MECHAEL MARTIN MU
9-9&-&«3.&-»”.\& ”‘33’)’»« B e 3«.‘ B SAYHY KERSHAW GARTH DIAMOND RIO Hottest; SAMYER BROWN T LITTLE TEXAS AT IMATTES GIBSON MILLER BAN
HARK OOLLIE Hattest. BROOKS & DUNN CONFEDERATE KATLR DIAMOND RIO JOHN ANDE! BROOKS & DUMY DOUG SUPERNAN J0H. ANDERSON STEVE WARINER BILLY RAY CYRUS DOUG SUPERNAY
AAROK TIFPIN LITIE TEXAS WYNONNA TANYA TUCKER wrac ST KERSHAN RICK VINCENT WYNONHA t: Hottests SN KERSHAN
NEAL ¥ WKHX TRAVIS TRITT Gah FL TRACY BYRD JCKY HEADHUNT DIAMOND RIO LORRIE HORGAN IRE DOLLY P/
ALAN IACKSON wGTC DOLLY BARTON Atlanta, GA SANYER BRDWN KSCSDallas- nesville. ALAN JACKSON ARBON TIPPIN TRAVIS TRITT WYNCNNA TRAYIS TRITT STEVE WARINER
WUSWIApDleton- wwww WFMS STEVE WARINER South Bend, IN LARL WHITE JOHN ANDERSON FL. Worth, TX Hottest: JOY VHITE DLAMOND RIO WINONNA EVANGEL INE
wi Detrolt, M Indlanspolis, i PALGMINO ROAD TRACY BYRD DIAMOND RIO Hottest: WRNS SAMTER JOH ANDERSON Hottest:
N Hotteat: DOLLY PARTON HUNT DEBORAH ALLEN RAMDY TRAVIS " m MCENTLRE Now B, NC KENTUCKY HEADHUNT GEORGE STRAIT none
KENTUCKY HEADH GARTH BROOKS NARK OOLLTE ALABMMA ALK JACKSON ARROR TIPPIN BILLY RAY CYAUS Chariotte, NC PAM TILLIS RATE RAILS STONE
Hotteat, " FOSTER LOARIE MORGH ax REMI GARTH MARK COULIE ALAY JACKSON TRAVIS TRITT BROGKS & DUMY Xon WINT wwoo
TRAVIS TRITT MARTY STUART ARON TIPPIN prcanoely 'mE RID TRACY BYRD Hottest: RADNEY FOSTER MARK OOLLIE LITTLE TEXAS GARTH BROKS RANDY TRAVIS HARK COLLIE Pensacois, FL Taltshasses. FL Wikmington, NC
DIAMOD RIO A JOHN_ ANDERSON GIBSON MILLER BAN SAWYER BROWN Hottest DOLLY PARTON RESTLESS HEART DIAMOND RIO PALOMIND ROAD
Hotrest: DGLLY PARTON CONFEDERATE RAILR A TRAVIS TRITT DOUG SUPERNAW Hottest WKiS GASTH BROOKS DOUG SUPERIAW STEVE WARINEN NEALY OO
JOMN ANDERSON SAMMY KERSHAW Hotteat: KEEY LARI WHITE TRAVIS TRITT WINONNA STEVE WARINER JOHR Latayetts. LA L GIBSON MILLER BAN PALOMINO AARON TIPPIN
SUZT BOGGUSS CONPEDERATE RAILA STEVE WARINER MCBRIDE & THE RID DLAMDND RL Hottest: D3 d DOLLY PARTON LITTLE ALAN_ JACKSON STEVE MARINER
JOHN MICHAEL MDNT JOHN ANDE! Minnespolis, MN MY DIAMOND RIO CONFEDERATE RAILR DIAMOND RIO REBA MCENTIRE e S RERSHAW Y SAMMT KERSHAW RACY PALONING ROAD
KapY DOUG TRAVIS TRITT Hottest: JOHN ANDERSGN TRAYIS TRITT DOUG _STONE sxu.vm ALAN JACKSON ROBERT ELLIS ORRA LARL WHITE tottest : REBA MCENTIRE DOUG SUPERNAN
Blemacch, NO TRAVIS TRITT REBA MCENTIRE AL JACKSON REBA" MCENTIRE KvOO ROBERT BLIS ORRA TRAVIS TRITY TEAN OCELY PARTON Hottest: Hottest: HEtrasre KIP BNING
DIAMOND RIO COLLIN RAYE Tuiss, OK WKXC CONFEDERATE RAILR WTRS-AM & FM ¥ none DIAMOMD RIO REBA MCENTIRE teat:
GIBSOM MILLER BAN oD Hottest Augusts, GA DOUS KPLX/Dallas- P G it i N DLAMOND AIO RARY CHAPTH CARPE MCBAIDE & THE AID
LAR Oubuque, 1A Kixa CONFEDERATE RAILR MICHAEL MARTIN MU soc. Ft. Worth, TX g STEVE WARINER “T"X i TRAVIS MARK CHESMUTT
™ Jophin, MO SHIYER BROWN szt SAMMY KERSHAW GARTH BROKS WEDC . T SUPEANAW Odessa, MCBRIDE & THE RID MCBAIDE & THE RID GARTH BROOKS DOUG_STONE
0LLY PARTON ABOR TIPPIR TANYA EVANGELD BROOKS & DUBN Chariotts, SWAY KERSHAM bl Hottest: SAWTER CORBTN/HARNER
e Shra xersu Noow T gt i et e i Toxko. b PARTOH bt o GOLLEE Fu Raioan, NG TS T
AARON TIPPIN RIE MORGAN MARTY STUART N
o e DG SUPERNAN SUPERNAW XChe * “u;‘;“‘t‘..;“,‘é‘“ b e m{'éi. DOLLY PARTON DOUG SUPERNAM mn& DIAMOND E:Tx’s . ;&nﬁ :xrnn New Orisans, LA :’.2: WVW::um-
STEVE WARL Hottast: TRACY LAWRENCE MY KERSHAN DOUG SUPERNAW RICK VINGEN- RESTLESS HEART AARON BARKER ROBERT ARTON BROCKS & DUMN Selem,
e DIAMOND RIO STEVE WARINER Minot, NO SUPERNAM ALLEX BORDEN AARON TIPPIN SAMMY KERSHAW Hottest: CTOSON MILLER A TRAYIS TRITT DEBORAH ALLEN ALAN JAKSON St Perersbury. FL
TRAVI3 TRITT WINOKMA TRACY 8YRD STEVE WARINER WILIE & THE WILD KERSHAW MARK COLLIE TRAVIS TRITT m";&s . DOUG SUPERMAW EVANGELINE REBA MCENTTRE FOBERT ELLIS ORRA
DLMOND RIO JOHN NEAL Y none. LARI WMITE t: DOLLY PARTOR Hottest. s WPC TRACY BYRD GIBSOM MILLER BAN MARK COLLIE ALAN JAC
JOHN ANTE] COMFEDERATE RAILR GIBSON MILLER BAN Hottest: Hottest: TRAVIS TRITT Hottest: none. DIAMOND RIO T Lakeland, FL KENTUCKY HEADHUNT AARON TIPPIN LITTLE TEXAS DOUG SUPERNAW
LORRIE MORGAN suzy LART WHITE e CONFEDERATE RAILR RIC DAUG_STONE Sv ALABAMA m“‘“‘m” TTREIRID STEVE WARIMER TRACY LAWRENCE Hotteat: DOLLY PARTOM REBA MCENTIHE
Hottast: SErryrers RAVISkTR T wu GEORGE. STRAIT GIRSON KILLER BAN TIN HEASY LART wITE JOEN_ NDERSON LARL WHITE Hotvest:
wAvC ™ WMUSMuskegon- DIAMND RIO SULY BOGGUSS DLAMOND RIC Chattancogs, TN e GARTH BROKS GIBSON MILLER BAN Hottest: DLAMOND RIO Hottaat: ANDERSON
HHAK. Oukuth, MM TRAVIS TRITT Grand Repids, Ml RERA MCENTIRE J0RN ANDERSON NOWNA DOUG SUPERNAY Hottast: GARTH P0G JOHN_MDERSON TRAYIS TRITT
Codar Rapics, 1A JOHN  ANTE LORRLE MORGAN SANTER BROWN ALAN JACKSOR AARON TIPPIN DIAMDND RIO BAOCKS & DUNN TRAVIS TRITT DIAMRD RIO SHEANTORN
MEAL MY DIUOKD RIO KWEN Saey TRACT BYRD GEORGE STRAIT DIAMOND RIO TRAVIS TRITT COWEDERATE RAILA
DOLLY PARTON CY BYRD Eni Hottest: i Tulsa. WARINER Hottest: LORRIE MORGAN o006 VINoRA DOUG STOHE
“cooY OCLLY PARTON COMFEDERATE RAILR nane Springtield, &L AARON TIPPIN TRAVIS TRITT MARK CHESWUTT TRAVIS TRITT GEORGE STRAIT
ARFOR TIPPIN taat: WNWN Hottest: DD | IO R,
REBA MCENTIRE TRAVES TRITT DO SUPERNAM BILLY RAY CYRUS STonE
el DLAMOND RIO Kalamazoo, M) Oklahoma Chy, OK s by RANDY TRAVIS
Eaat NS GIBSON MILLER AN MARK COLLIE CONFEDERATE RAILR
TRAVIS TRITT JOHN_ ANDERSON RICK VINCENT STEVE WARINER JOY WHITE teat: TRAVIS TRITT
LORRIE HORGAN BAGKS & DUW ALAN JACKSON SHWT KERSHAW VINCE GILL LORRLE MORGAN
JOHN ANDERSON Hottest: Hottest: JOMN MICHAEL MONT
LORRIE AR LORRIE. HORGAN DOUG SUPERNAM DIAMND RIO RANDY TRAVTS
MARY CHAPIN CARFE. Eau Clalrs, W1 1 I TNOBA DO SromE
TRAVLS TRITT HENSY REBA MCENTIRE SAVTER BROWN
wusN v O Hottast: O ARDE!
Chicago, L GIBSON MILLER BAN WYNONNA DIAMOND RIO CONFEDERATE RALLR KOEL
TRACY BYRD COMFEDERATE RAILR Waterioo, 1A
DOLLY PARTON JOHM ANDES KTTS.
JOT WHITE AARN TIPPIN Kansas City, MO A MCENTTI Springfiald, MO GAl KWNR e = oL o aes XORD
AARON TIPPIN TRAYLS TRITT DOLLY PARTON Las Vegas, NV A Sesttie, WA TriChtiss, WA
s&m VARINER SUPERAW KXXY MICHAEL MARTIN #0 & MILLER BaN " Oxnard. C Pueblo. CO J d d
TEXAS test.: CLINT BLACK LARIL WMITE KERSHAW
ALAN JACKSON RANDY TRAVIS RINER Ottahoms Ciy, 0K SHY STEVE VARTNER e et TRACY BIRD (it DOLLY PARTON m MILLER BN SN XERSHAN
el DIAOND RIO COLLIE sTEvE. Hotteat: S ey L |y I KERSHAY b
Hottest: CONFEDERATE RAILR TRACY LAWRENCE GIBSOM MILLER BAN DLAHOND AJO ATCK YIRCENT DOLLT PARTOM ottty SHT .
SRNER BROW Jo LAR WHITE Hottest: DOLLY PARTON Jom i STEVE WARTWER : TRACY LAVRENCE STEVE WARINER
DIAMOMD RIO SMITER SAOMN Leat: DOUG SUPERIAN LORRIE MORGAN ME_LES’ JOY VMITE STEVE WARINER {ains m’rwxu Hottest:
VTNOA TRAVIS TRITT DIAMOND AL PAM TILLIS KRST i Hottest: Hot tast : DIAMOSD RIO
R wYNG SAMTER SROM KaFC KYGO-FM COLLIN RAYE Srzy BOOGUSS SAHTER BROW A WTLLIAE preemierd
%Mﬁ RAILA Evansvitte, N VINCE GILL ,J&i‘:!:‘szum " Atbuguerque, NM Botee, 1D Derrver, CO TRAVIS TRITT \TE RAILR TRAVIS TRITT WARY CRAPTN CARPE Hottast:

JOH ANDERSON 4 DIAMOND AIO DIAMDND RIG ROBERT ELLIS ORRA ! BROCKS & DO TRAVIS TITT
wuse ARRON TIPPIX LOMRIE MORGAN DIAMMD RIO Weusau, Wi STEVE WARINER SAMMY KERSHAY RANDY TRAVIS LORRIE HONGAN DLAMOND RIO RO COMFEDERATE RAILR
Cincinnat, OH DOLLY PARTON wow SAMYER LART W’ Hottant: ALAN JACKSON ALABAMA SMTEN BROWN KNCQ VNG REDA MCRNTIRE

PALONING ROAD Omaha, NE LOARIE MORGAN SN KERSUAW AMRON TIPPIN e Redding, CA EERT BLIS o K
DOLLY PARTON wCooY Kanans City, MO RICK VINCEWT DOUG SUPERIAY Hottest: KMLE KRPM \Wwis TRITY Tuceon. AZ
pre—=\ MARK OOLLIE LARI WHITE L TEXAS GIBSON MILLER BAN Kvoc none Las Vagas, Phoenix, AZ NEAL MOOOY Seettie, WA KDRX
™act erm Hottest: STEVE sunINER MICHAEL MARTIN MU WwX ARRON TIPPIN Hat. Caspor, WY MICHAEL MARTIN 0 -
MNEAL MCCDY DILAMOND RIO W DOLLY PARTON 8. Cloud, MN KUGN SAMMY KERSHAW STEVE WARINER KEWTUCKY HEADHUNT SN KERSHAM Spokane, Hotbast:
tast: WYHOMIA DOUG SUPERNAW GIBSON MILLER BAN GIBSOM MILLER 8AN DIAMOND RIO STEVE WARIMER Eugens, OR OO SAMY KERSHAW DAVID FRIZZELL w/ LITTLE TOUS
TRAYIS TRITT REBA MCENTIRE LART WHITE BYRD LITTLE TE0S STEVE WARIMER CONPEDERATE RAILR 4 — AARON TIPPIN HARK COLLIE NGTOMS. BOLLY PARTON SHe %
DIANOND RIO Jom NEAL MCOOY STEVE WARINER TRACY BYRD Hottest: GIBSON MILLER BAN TRACY BYRD REMD) Hottest: Hottests RADMEY FOSTER i KXDD
LORRIE HORGAN COMPEDERATE RAILR COLLY PARTON DOUG SUPERNAM NEAL MCOOY boUG LORRLE MORGAN RIS SAMY KERSHAM PALOMING ROAD sozx REAA WCENTIRE jrascrjm et mAMiTIheINS Yakima, WA
DO STONE X Hottest: tost: DOLLY PARTON DIAMOND RIO KEW LARI WHITE DOUG SUPERNAW JOT_ WHITE oax;: LORRIE MDRGAN ts NI TRAYIS TRITT Lored P
ROBERT ELLLS ORRA FGO-FM LORRIE HORGAN TRAVLS TRITT AARON TIPPIN SMNTER ALAN JACKSON LART WHITE ALAR JACKSON CONFEDERATE RAILA LRND AQBERT ELLIS ORRA J ALAN JACKSON
Fargo, MD TRAVIS TRITT Ansheim, CA WICHALL MARTIN 0 Hottast. Hottest: ALl STACY DEAN CAMPEE GEORGE STRAIT bl Hottest: SH KERSHAW
WGAN TRNVIS TRITD Hottest Snae K LORRIE MORGM DINMOND RIQ CORBIN/HANNER RMMDERTRAVES Evlotied RERA MCENTIRE HERATICEITIRG YEAL MOCOY
Cleveland, OH GARTH BROCKS DIAMOND RIG o TRAVIS TRITT KZSN SAMMY RERSHAW DOLLY PARTON GEOWGE STRAIT TRAVIS TRITT SANTER BROWN SAMTER BROWM SMTER BROMM Hottest:
& oum CONFEDERATE RAILK DLUOND RIO Wichits, KS LART WHITE Hottast: MARTY e e R NGNS i COMFEDERATE RAILR
DOLLY PARTON BILLY RAY CYRUS REBA MCENTIRE DOLLY PARTON TR MALLR PAM TILLIS SUZY BOGGUSS Reno, NV KKAT CONFEDERATE ATl DIAMOND AIO
ooLLIE CLINT BLAK WASKFM wXCL STEVE WARDYMER Hotteat: DIAOND RIO TRAVLS TRITT SKAYER SAOMM T suzx SRAVIS TAITT
EATHY HATTEA Latayetse, N Peoria, L JORN AMDERSON MARK COLLIE GARTH BROCXS. ALAN JACKSOM AARON TIPPIN St Lake City.
Hottest: Leat: PAM TILLIS KNAK STEVE WARINER KATHY MA' PAM TILLIS
WYNONNA TRAVIS TRITT TRACY BYRD AARON TIPPIN WILFM NEAL MCOOY Y BROKS & DUNN Fresno, CA Los Angsies, CA IRE HARK COLLIE SAMMY KERSHAW
ey swont D0UG SUPERIEAN St Louls, MO DOUG SUPERNAN TE RAILR SN KERSHAN STEVE WARTNER
TRAVIS TRITT mexu KENTUCKY HEADHUNT AARON TIPPIN TRAVIS TRITT KMUS RICX YINCENT MARK u):m - NEAL mn Gm‘muﬂ BAN
STEE ALQHI! RICK VINCENT BROCKS & DUMN ARROR TIPPIN STEVE )
et om COMFEDERATE RATLA Hottest.: STEVE VARINER e t: KASH Chayenne. WY GIESON MILLER MM | LITILE TEXAS TRAVIS TRITT
JOHN ANDE] REMT! MARTY STUAJ Anchorage, AK DOLLY PARTON SAMMY KERSHAW STEVE WARINER PALOMINO ROAD DALLY PARTON DIAMOMD RID
KCLR KYCK \TE RAILR Hottest: CLINT HACK DIAHOND RIO LITRLE TEXAS ALAH JACKSON HCENTIRE GIBSON MILLER BAN RICK VIMCENT COLLIN RAYE
Columbia, MO Geand Forka, NO DINMD RIO o b Hottest: R GIBSON MILLER BAN GIBSON MILLER BAN LARI WHITE Hottest: Hottast: tast:
g JOH NDERSON DLAMOND RIO TRAVIS THITT AN BARRES fiottes! TRAVIS TRITT DIAMND RIO DQUG STONE, SUZT BOOGUSS
GIBSON MILLER BAN LITILE TEAS TRAVIS TRITT REBA MCENTIRE TRISHA MARY CRAPIN CARPE STEVE WARINER ROBERT ELLIS ORRA COMFEDERATE RAILA BLUeIRIO A
sune RESTLESS HEART TRAVIS TRITT o CONPEDERATE RAILA SAMY KERSHAV DIAMOND AIO SANTER BROWM
DO SUPERNAW MARK COLLIE WITLFM in gt KFDY DIAMOND R10 e MCBRICE & THE RID ALABNG SANYER BAOMN TRAVIS TRITT San Diego, CA
AABON TTPPIN ey tuceet Lensing, MI ARNDY TRAVIS Wichita, KS . WoBAIDE & Tre D | WML (ke ] ALABAL TANIA TUCER —————
Mm mlm LORRIE MORGAN DOLLY PARTON Quad Cities, IL4A WTHI GLBSON MILLER BAN imw KRWQ KW KFRAGMiverside- MARK CHESWUTT
5 oL AARON TIPPIK Torra Haute, IN STEVE WARSNER xuzz P KEKR 3 3 San Bernarding, CA BAOCKS & DO
GIBSON MILLER BAN SAMMY KERSHAY Y Bakerstien, CA BT Grand Junction, CO Hottest:
TE NORGAN TRAVIS TRITT t: LITTLE TEXAS STEVE WARINER LART WHITE AOBERT FLLIS ORRA ALAN JACKSON TANYA TUCXER I+
BILLY RAY CTRUS wy REMLI LARL WHITE EVANGELINE TRACY LAWTENCE KALF ARON BARKER STACY DEAN NEAL MCOOY CLINT BLACK RANDY TRAYIS
GEORGE STRALT WINONNA AARON TIPPIN TRACY BTRD SNefY KERSHAM ALAN JACK:SON Chico, CA MICHAEL MARTIN WU STEVE WARINER Hotteat: Hotteat: STONE
TANYA TUGKER weuz BILLY TEAN Hotteat: DOLLY P JOAN BAEZ SRR KERZHAW STEVE WARINER KENTUGKY HEADHUNT TRAVIS TRITT STONE TRAVIS TRITT
Grand Rapids, M REBA MCENTIRE GIBSOM MILLER BAN MICHAEL MARTIN 80 TRACY BYRD GIHSOH MILLER BAN LARI WHITE CHRIS LEDOUX SMHYER RANDY TRAVIS RICKY VAN SHELTON
WHOK. MARY CHAPIN CARPE DOUG SUPERNAW STEVE WARINER SAY KERSHAM SAMMY KERSHAW NEAL MCCOY GEDRGE STRAIT REBA MCENTIRE KSAN
Columbus, OH KATHY MATTEA CONTEDERATE RAILA Test; TIM MENSY IRSON MILLER BAH WIGIAEL WARTIN WU & DU WTHONNA OLAMOND RIO e 223 Current Reporters
BROOKS & DUNM KZKX DIAMOND RIO DIAMOND RIO DALY PARTON CLINTON GREGORY T renst DLAMOND RIO GIBSON MILLER BAN COLLIN RAYE JOHM ANDERSON Franciaco. CA
ALAN JACKSON RESTLESS Lincoin, NE TRAVIS TRITT Hotyeat: CHRIS LEDOUX DG SIPERNAR LIS ORRA SAMEY KERSHAW KCKC-AM & FM 214 Current Playliste
SAMY KERSHAW RICK VINCENT DIAMOND RIO XIP EMING MCBRIDE & THE RID LARI WHITE KuPL Riverside MARK COLLIE
AARON TIPPIN AARON TIPPIN SATY KERSHAW BILLY DEAN WYNONNA Hottest: LARL WHTTE CONFEDERATE RAILR ALAN JACKSON Portland, OR San i cA LITTLE TEXAS .
STEVE WARINER Hottest: "5% “eooy Rapid Chy, 50 LORRIE MORGAK JOHN_ ANDE! SAWYER SROWN Nottaats JOHN ANDERSON -r;Am m""" ino, ;z‘ﬁ,ym:) ROAD Called In Frozen Playlist: (5)
suzy LAR] WHITE CONFEDERA' RO REBA MCENTIRE STEVE WARINEF PARTON
priayios CONFEDERATE. RATLA TRACY BYRD TRACY BYRD KTPK ity TRAVIS TRTT ol KMON est: NEAL MOOOY Hotteat: i KCKC/Riverside-San Bernardino
GIESON WILLER BAN DIAMOND RIO Hottest: SAMMY KERSHAW Topeks, KS WENONNA COMFEDERATE RALLR Qras) Falls, MT 3 10 ALAN JACKSON none TRAVLS TRITT KCJBMInot, ND
PALOMIRO ROAD LORRIE MORGAN JoRk MOCDY waxK AABRAA ROBERT ELLIS ORRA MARY CHAPIN CARPE RICK VINCENT "o .
Hettest: JOHN ANDERSON CONFEDERATE. RAILR PALOMING ROAD LARI WHITE Youngstown, OH PAM TILLIS BILLY RAY CYRUS CONPEDERATE RAILR LART WHITE KRAK-FM KHEY/El Paso
DIAMONT RIO GEDRGE_STRAIT AMRON TIPPIN DOUG SUPERNAW KCTR TRACY BYRD GEORGE STRAIT SAMMY KERSHAM Sacramento, CA SAYER BROWS
RAJECENTIRE WGEE GARTH EROOKS. STEVE WARIRER JOAN BAEZ DOLLY PARTON Bitlings, NT KKCS LITILE TEXAS CORBIN/HANNER Hottest : R REINDERSON KSUX/Sloux City, 1A
n Groen Bay, Wi BILLT RAY CYRUS GIBSON MILLER BAN TIM HENSY COLLIE Colorado Springs, CO | SR KERSHAW SAWYER BROWN AARON TIPPIN KRTY U
TRAVIS TRITT Hotteot: DOLLY PARTON STEVE WARINER GIESON MILLER BAK MARK COLLIE e TRAVIS TRITT fERACE] CAENCE P KYKX/Longview, TX
Q4 ANDERSON SAMY KERSHAW L) STEVE WARINER ALAN A STEVE WARINER DOLLY PARTON Hottest: Modeato, CA ALAN JACKSON n Jose, CA
RICK YINCENT Madison, Wi CONFEDERATE RAILR t: LITTLE TEXAS SAMMY KERSHAW AR MCENTIRE SAWYER BROVN BILLY DEAN SHRY KERSHAS
[ TEXAS DIAMMD RIO DIAMOD AIO RESTLESS EHRYS LEDOUR wYNONA TRACY BIRD WCERIDE & THE RIp | STEVE WARINER RICK VINCENT Did Not Report, Playiist Frozen: (4)
Des Moines, IA AAROM TIPPIN ALAN JACKSON LORAIE MDRGAN REBA MCENTIRE Hottest: AARON TIEPIN MooOY ALABAMA MARK COLLIE DOLLY PARTON NEAL MCOOY
RARX COLLIE 7y TRAVIS TRITT RANDY TRAYLS PAF] ST KERSHAY COLLIN RAYE KERTUCKY HEADHUNT Hottast: LARY WHITE KilM/Tucson
PALOHING ROAD RICK VINCENT kca) VNG Jo aCHARL von | RERINGTORS GIBSON MILLER BAN o by ERSHAY iy Frpfto~ilias KQFC/Boise, ID
BILLY RAY CYRUS Hottest: LITTLE TEXAS " JOHN ANDERSON REBA MCENTIRE Hottest: CHRIS LEDOUX DIAMOND RIO ALAN JACKSON se,
CX VINCENT TRAVIS TRITT Hot test d DIAMOND RIO DLAMOND IO R AVISITRITY NEAL MOCOY TRAVIS TRI’ Hotiest: WMUS/Muskegon, M
Hottest: DIAMOWD RIO ATE RAILR TRAVIS TRITT DINMOND RIO ARRON TIPPTH HCBRIDE & THE AID TRAVIS TRITT egon,
REBA MCENTIRE DOUG STONE LORRIE MORGAN GEORGE STRAIT LORRIE MBACAN WINONNA Hotteat: AILR BILLY DEAN WPOR/Portiand, ME
TRAVIS TRITT SUZY BOGRUSS GEORGE STRAIT TANYA TUOKER SNAYER BAOW SANYER BAOMN CONFEDERATE RALLR DLAMOND RIO 3
carts JOHN. ANDERSOH GARTRIBRORS) GAXTH BROCKS. ALABAKA 10 CONFEDERATE RAILA
VRO COTINIRLIE LORRIE MORGAN LORRIE MORGAN
SIMTER BROW a0 SAMTER BROW
REEA HCENTIRE LT
TRAVIS TRITT
SANYER BROWN
SUTY BOCGUSS
. e WA aMericanradiohistorv.com -
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COUNTRY

SONG INFORMATION INDEX

ALABAMA ‘‘Once Upon A Lifetime” (RCA 62428-2)

Prod: Josh Leo, Larry Michael Lee, Alabama Wr: Gary Baker, Frank J. Myers
Pub: Zomba Enterprises Inc., Dixie Stars Music (ASCAP) Mgr: Dale Morris
DEBORAH ALLEN “‘Rock Me'' (Giant 5818)

Prod: Rafe Van Hoy Wr: Rafe Van Hoy, Deborah Allen Pub: Royz Boyz Music,
Posey Publishing Co. (BMI) Mgr: Burt Stein

JOHN ANDERSON “Let Go Of The Stone” (BNA 62410-2)

Prod: James C. Stroud, John Anderson Wr: Max D. Barnes, Max Troy Bames
Pub: Irving Music, Inc., Hardtoscratch Music; W.B. Music Corp, Two Sons
Music (BMI, ASCAP) Mgr: Bobby Roberts

AARON BARKER ‘‘Three Nickels And A Dime"

(Atlantic Nashville/AG 4884-2)

Prod: Nelson Larkin Wr: Wayne Perry, Tommy Barnes Pub: Zomba Ent., Edge
O'Woods Music, Tommy Barnes Music (ASCAP) Mgr: Erv Wooisey

CLINT BLACK “When My Ship Comes In"’ (RCA 62429-2)
Prod: James Stroud, Clint Black Wr: Clint Black, Hayden Nicholas Pub:
Howlin' Hits Music, inc. (ASCAP) Mgr: Moress. Nanas & Shea

SUZY BOGGUSS ‘“‘Drive South’ (Liberty 79520)

Prod: Jimmy Bowen, Suzy Bogguss Wr: John Hiatt Pub: Lillybilly Music (BMI)
Mgr: Morris, Bliesener. & Assoc.

BROOKS & DUNN *‘Hard Workin’ Man" (Arista 2513)

Prod: Don Cook, Scott Hendricks Wr: Ronnie Dunn Pub: SonyTree
Publishing Co., Inc. (BMi) Mgr: Bob Titley

GARTH BROOKS “Learning To Live Again™ (Liberty 79633)
Prod: Allen Reynolds Wr: Stephanie Davis, Don Schlitz Pub: EMI Blackwood
Music, Inc., Beartooth Music; Don Schlitz Music (BMJ, ASCAP) Mgr: Doyle/
Lewis Mgmt. .

GARTH BROOKS “Somewhere Other Than The Night"

(Liberty 79773)

Prod: Allen Reynolds Wr: Kent Blazy, Garth Brooks Pub: Sophie’s Choice
Music; Major Bob Music Co.. Inc., No Fences Music (BMI, ASCAP) Mgr: Doyle/
Lewis Managment

BILLY BURNETTE “‘Tangled Up In Texas" (Capricorn 5931)
Prod: Mark Wright Wr: Billy Bumette, Dennis Morgan, Larry Henley Pubs: Billy
Beau Music, Chrysalis Music: Little Shop of Morgansongs, Wamer-Tamerlane
Pub. Corp, Joey Music (ASCAP, BMI} Mgr: The Entertainment Group, Mickey
Baker

TRACY BYRD ‘“‘Someone To Give My Love To’" (MCA 54497)
Prod: Tony Brown, Jeff Gordon Wr: Jerry Foster, Bill Rice Pub: PolyGram
International Publishing Co., Inc. {ASCAP) Mgr: Ritter Carter

GLEN CAMPBELL *‘Somebody Like That” (Liberty 79354)

Prod: Jerry Crutchfieid Wr: Larry Bryant, Geoff Thurman Pub: Stonebrook
Music Co.. Meadowgreen Music Co. (SESAC, ASCAP) Mgr: Stan Schneider
STACY DEAN CAMPBELL ‘‘Poor Man’s Rose’’ (Columbia 74803)
Prod: Brent Maher Wr: Stacy Dean Campbell, Bitl Owsley, Jody Spence Pub:
Sony Tree Pub. Co., Inc., Coup De Ville Music, Sony Songs Inc. (BMI) Mgr:
Allen Brown

MARY-CHAPIN CARPENTER ‘“‘Passionate Kisses”

(Columbia 74795)

Prod: John Jennings, Mary-Chapin Carpenter Wr: Lucinda Williams Pub:
Lucy Jones Music. Nomad-Noman Music, Warner-Tamerlane Publishing Corp.
(BMI1) Mgr: John Simson, Tom Carrico

MARK CHESNUTT *‘OI' Country” (MCA 54539)

Prod: Mark Wright Wr: Bobby Lamoyne Harden Pub: EMI April Music, K-Mark
Music {ASCAP) Mgr: BDM Management

CIMMARON “Can’t You Just Stay Gone" (Alpine Pro-012)
Prod: Johnny Ruterschroer Wr: Skip Ewing, Don Sampson Pub: Acuff-Rose
Music, Inc.; MCA Music Publishing (BMI, ASCAP) Mgr: Mike Smardak
SKIP EWING “Losing You Is New To Me™ (Liberty 79601)
Prod: Jerry Crutchfield Wr: Gene Dobbins, Michael Huffman, Bob Morrison
Pub: Dixie Stars Music, Love This Town Music, Green Room Music (ASCAP)
Mgr: William Bell & Associates

MARK COLLIE ““Born To Love You™ (MCA 54515)

Prod: Don Cook Wr: Mark Collie, Don Cook, Chick Rains Pub: BMG Songs,
Inc., Judy Judy Judy Music; Sony Tree Publishing Co., Inc. (ASCAP, BMI) Mgr:
Don Light

CONFEDERATE RAILROAD ‘‘Queen Of Memphis’

(Atlantic Nashville/AG 4707)

Prod: Barry Beckett Wr: Dave Gibson, Kathy Louvin Pub: Nocturnal Eclipse
Music, Union Country Music, Tillis Tunes, Inc. (BMI) Mgr: IMS
CORBIN/HANNER *‘t Will Stand By You'" (Mercury 807)

Prod: Harold Shedd. Joe Scaife, Jim Cotton, Corbin/Hanner Wr: Bob Corbin
Pub: Famous Music Corp.. Bob Corbin Music {ASCAP) Mgr: Bob Burwell
BILLY RAY CYRUS ‘‘She’s Not Cryin’ Anymore’’ (Mercury 827)
Prod: Joe Scaife, Jim Cotton Wr: Billy Ray Cyrus, Terry Sheiton, Buddy
Cannon Pub: Songs of PolyGram Int, Inc., Sly Dog Pub. Co., HotDogGone
Music (BMI) Mgr: Jack McFadden

BILLY DEAN “Tryin’ To Hide A Fire In The Dark”

(Liberty/SBK 79548)

Prod: Jimmy Bowen, Billy Dean Wr: Billy Dean, Tim Nichols Pub: EMI
Blackwood Music Inc.. Cobum Music Inc. (BMI) Mgr: Teri Brown
DIAMOND RIO “In A Week Or Two™* (Arista 2457)

Prod: Monty Powell. Tim DuBois Wr: James House, Gary Burr Pub:
Madwomen Music; MCA Music Publishing, Gary Burr Music, Inc. (BMI,
ASCAP) Mgr: Ted Hacker

JOE DIFFIE “Startin’ Over Blues™ (Epic 74796)

Prod: Bob Montgomery, Johnny Slate Wr: Lonnie Williams, Sanger D. Shafer
Pub: Acuff-Rose Music, Inc. (BMI) Mgr: Danny Morrison

RADNEY FOSTER “‘Nobody Wins" (Arista 2512)

Prod: Steve Fishell, Radney Foster Wr: Radney Foster, Kim Richey Pub:
PolyGram Intemational Publishing, Inc., St. Julien Music; Mighty Nice Music
(ASCAP, BMI) Mgr: Fitzgerald-Hartley

GIBSON MILLER BAND *‘High Rollin' "' (Epic 34 74856)

Prod: Doug Johnson Wr: Dave Gibson, Blue Miller Pub: Nocturnal Eclipse
Music, Union County Music, BrahmSongs, Careers-BMG Music Pub., inc.
(BMI) Mgr: Moress, Nanas & Shea

l

ALAN JACKSON “‘Tonight | Climbed The Wall" (Arista 2514)
Prod: Keith Stegall, Scott Hendricks Wr: Alan Jackson Pub: Seventh Son
Music, Mattie Ruth Musick (ASCAP) Mgr: Barry Coburn

THE KENTUCKY HEADHUNTERS ‘“‘Honky Tonk Walkin' "'
{Mercury 833)

Prod: The Kentucky Headhunters Wr: The Kentucky Headhunters Pub:
PolyGram Int'l Pub., Inc., Mama Effie’s Music; Songs of PolyGram Intl, Inc..
Tractor Track Music (ASCAP, BMI) Mgr: Mitchell Fox

SAMMY KERSHAW “‘She Don't Know She's Beautiful”
(Mercury 825)

Prod: Buddy Cannon, Norro Wilson Wr: Bob McDill, Paul Harrison Pub:
PolyGram Intl Pub., Inc., Ranger Bob Music; Careers-BMG Music Pub., Inc.
(ASCAP, BMI) Mgr: Jim Dowell

TRACY LAWRENCE *‘Alibis™ (Atlantic Nashville/AG 4957)

Prod: James Stroud Wr: Randy Boudreaux Pub: Thanxsamillion Music (BMI)
Mgr: Wayne Edwards

LITTLE TEXAS “‘I'd Rather Miss You’ (WB 5858)

Prod: James Stroud, Christy Di Napoli, Doug Grau Wr: Porter Howell, Dwayne
O'Brien Pub: Square West Music, Inc., Howlin' Hits Music, Inc. (ASCAP) Mgr:
Christy Di Napoli

KATHY MATTEA *‘Standing Knee Deep In A River’”

{Mercury 826)

Prod: Brent Maher Wr: Bucky Jones, Bob McDill, Dickey Lee Pub: Sony
Cross Keys Pub. Co., Inc, Bucky Jones Music; PolyGram Int'l Pub., Inc.,
Ranger Bob Music, Songs of PolyGrams Int'l, Inc. (ASCAP, BMI) Mgr: Bob
Titley

McBRIDE & THE RIDE ‘“Just One Night”” (MCA 54494)

Prod: Steve Gibson, Tony Brown Wr: Terry McBride Pub: Songs of PolyGram
international, Inc., Songs of McRide (BMI) Mgr: Ken Stilts

NEAL McCOY “‘Now | Pray For Rain"

(Atlantic Nashville/AG 4905-2)

Prod: James Stroud Wr: Lee Satterfield, George Teren Pub: Screen Gems-
EMI Music; Zomba Enterprises, Inc. (BMI, ASCAP) Mgr: Dan Hexter

REBA McENTIRE & VINCE GILL “‘The Heart Won't Lie”

{MCA 54599)

Prod: Tony Brown, Reba McEntire Wr: Kim Carnes, Donna Terry Weiss Pub:
Moonwindow Music; Donna Weiss Music, Inc. {ASCAP, BMI) Mgr: Narvel
Blackstock; Fitgerald-Hartley

REBA McENTIRE ‘“‘Take It Back™ (MCA 54544)

Prod: Tony Brown, Reba McEntire Wr: Kristy Jackson Pub: Fever Pitch
Publishing {(BMI} Mgr: Narvel Blackstock

TIM MENSY *‘She Dreams” (Giant 5967)

Prod: James Stroud Wr: Tim Mensy, Gary Harrison Pub: Sony Cross Keys
Pub. Co., Inc., Miss Dot Music, Inc.; Wamer-Tamerlane Pub. Corp., Patrick
Joseph Music, Inc. (ASCAP, BM!) Mgr: Moress, Nanas & Shea

JOHN MICHAEL MONTGOMERY ‘Life's A Dance”

(Atlantic Nashville/AG 4706-2)

Prod: Doug Johnson Wr: Allen Shamblin, Steve Seskin Pub: Hayes Street
Music, Inc., Aimo Music Corp., Love This Town Music (ASCAP) Mgr: Hallmark
Direction

LORRIE MORGAN *‘What Part 0f No”’ (BNA 62414-2)

Prod: Richard Landis Wr: Wayne Perry, Gerald Smith Pub: Zomba
Enterprises Inc.; O-Tex Music (ASCAP, BMI) Mgr: Moress, Nanas, & Shea
MICHAEL MARTIN MURPHEY ‘‘Dancing With A Memory”

(WB 5763)

Prod: Don Cook Wr: Michael Martin Murphey, Chick Rains Pub: Bro N Sis
Music, Inc., Timberwolf Music: Sony Cross Keys Pub. Co., Inc. (BMI, ASCAP)
Mgr: Wildfire Productions

ROBERT ELLIS ORRALL “‘Boom! It Was Over” (RCA 62335-2)
Prod: Steve Marcantonio, Robert Ellis Orrall, Josh Leo Wr: Robert Ellis Orrall,
Bill Lioyd Pub: EMI April Music, Inc., JKids Music; EMI Blackwood Music, Inc..
Okay Then (ASCAP, BMI) Mgr: none

PALOMINO ROAD ““Why Baby Why" (Liberty 79599)

Prod: Chuck Howard, Keith Follese, Thom McHugh Wr: George Jones, Darrell
Edwards Pub: Trio Music Co., Inc., Fort Knox Music, Inc (BMI} Mgr: Jack
McFadden

DOLLY PARTON & FRIENDS ““Romeo”’ (Columbia 38 74876)

Prod: Steve Buckingham, Dolly Parton Wr: Dolly Parton Pub: Velvet Apple
Music (BMI) Mgr: Gallin/Morey

COLLIN RAYE “l Want You Bad (And That Ain't Good)"

(Epic 34 74786)
Prod: Garth Fundis, John Hobbs Wr: Jackson Leap Pub: Harlan Howard
Songs, Inc. (BMI) Mgr: Steve Cox

THE REMINGTONS “‘Nobody Loves You When You're Free"
(BNA 62431-2)

Prod: Larry Michael Lee, Josh Leo Wr: Richard Mainegra, Rick Yancey,
Jimmy Griffin Pub: Maypop Music, Careers-BMG Music Publishing, Inc., Rita’s
Cloud Nine Music (BMI) Mgr: Vector Management

RESTLESS HEART ‘‘Mending Fences'’ (RCA 62419-2)

Prod: Josh Leo. Restless Heart Wr: Andy Byrd, Jim Robinson Pub: WB Music
Corp. (ASCAP) Mgr: Fitzgerald-Hartley

JACK ROBERTSON “‘What’s My World Coming To™

(Step One 450)

Prod: Ray Pennington, Jerry Cupit Wr: Jerry Cupit Pub: Almarie Music, Cupit
Music (BMI) Mgr: Creative Directions

TiM RYAN “idle Hands"' (BNA 62413-2)

Prod: Richard Landis Wr: Reed Nielsen Pub: Englishtown Music (BMI) Mgr:
Bill Carter

SAWYER BROWN “‘All These Years™ (Curb 1031)

Prod: Randy Scruggs. Mark Miller Wr: Mac McAnally Pub: Beginner Music
(ASCAP) Mgr: T.K.O. Management

RICKY VAN SHELTON “Wild Man™ (Columbia 38 74748)

Prod: Steve Buckingham Wr: Susan Longacre, Rick Giles Pub: WB Music
Comp., Long Acre Music: Great Cumberland Music, Diamond Struck Music,
Patenrick Music (SESAC, BMI) Mgr: Michael Campbell & Assoc.
SHENANDOAH ‘*‘Leavin’s Been A Long Time Comin’ "

(RCA 62397-2)

Prod: Robert Byme, Keith Stegall Wr: Mike McGuire, Charlie Craig. Stowe
Daitey Pub: Shenandoah’s Ark Music Publishing, Judy Judy Judy Music: Four
of a Kind Music (ASCAP. BMI) Mgr: Bill Clark

DOUG STONE “‘Too Busy Being In Love” (Epic 34 74761)
Prod: Doug Johnson Wr: Victoria Shaw, Gary Burr Pub: Gary Morris
Music/MCA Music Publishing, Gary Burt Music (ASCAP) Mgr: John Dorris,
Phyllis Bennette

GEORGE STRAIT “Heartland” (MCA 54563)

Prod: Tony Brown, George Strait Wr: Steve Dorff. John Bettis Pub: Wamer-
Tamerlane Publishing Corp., Nocturnal Eclipse Music, Steve Dorif Music; WB
Music Corp., John Bettis Music (BMI, ASCAP) Mgr: Erv Woolsey

MARTY STUART “‘High On A Mountain Top™ (MCA 54538)
Prod: Richard Bennett, Tony Brown Wr: Ola Belle Reed, Alex Campbell Pub:
Midstream Music Publishers (BMI) Mgr: Bonnie Garner

DOUG SUPERNAW “‘Honky Tonkin’ Fool” (BNA 62432-2)

Prod: Richard Landis Wr: Aaron Barker Pub: O-Tex Music (BMI) Mgr: BDM
Management

PAM TILLIS ‘““Let That Pony Run’ (Arista 2506)

Prod: Paul Worley, Ed Seay Wr: Gretchen Peters Pub: Sony Cross Keys
Publishing Co., Inc. (ASCAP) Mgr: Mike Robertson

AARON TIPPIN “My Blue Angel” (RCA 62430-2)

Prod: Emory Gordy Jr. Wr: Aaron Tippin, Kim Williams, Philip Douglas Pub:
Acuff-Rose Music, Inc.; Sony Cross Keys Pub. Co. Inc.. BMG Songs Inc. &
Mickey Hiter Music (ASCAP) Mgr: Starstruck Mgmt.

RANDY TRAVIS *‘Look Heart, No Hands" (WB 5762)

Prod: Kyle Lehning Wr: Trey Bruce. Russell Smith Pub: MCA Music Pub.
(ASCAP) Mgr: Lib Hatcher

TRAVIS TRITT “‘Can | Trust You With My Heart "’ (WB 5857)
Prod: Gregg Brown Wr: Travis Tritt, Stewart Harris Pub: Sony Tree Pub. Co..
inc., Post Oak Publ., Edisto Sound Int. {BMI) Mgr: Ken Kragen

TANYA TUCKER “It's A Little Too Late’ (Liberty 79600)

Prod: Jerry Crutchfield Wr: Pat Terry, Roger Murrah Pub: Castle Street Music,
Inc., End Of August Music; Murrah Music Corporation (ASCAP, BMI) Mgr:
Beau Tucker

RICK VINCENT *‘Best Mistakes | Ever Made” (Curb 1018)
Prod: Wendy Waldman Wr: Rick Vincent Pub: Longitude Music (BMI) Mgr:
AMIJaclynn Kaas

STEVE WARINER ‘‘Like A River To The Sea” (Arista 2510)
Prod: Scott Hendricks, Tim DuBois Wr: Steve Wariner Pub: Steve Wariner
Music (BMI) Mgr: Chip Peay

JOY WHITE “True Confessions” (Columbia 38 74845)

Prod: Blake Chancey, Paul Worley Wr: Kostas, Marty Stuart Pub: Songs of
PolyGram Int'l, inc.. Hanks Cadillac (BMI) Mgr: Bonnie Gamer

LARI WHITE “What A Woman Wanis”’ (RCA 62420-2)

Prod: Rodney Crowell, Lari White, Steuart Smith Wr: Lari White, Chuck
Cannon Pub: LaSongs Publishing. Almo Music Corp.; Taste Auction Music
(ASCAP, BMI) Mgr: Bill Carter

CURTIS WRIGHT “if | Could Stop Lovin’ You’ (Liberty 79569)
Prod: James Stroud, Lynn Peterzell Wr: Curtis Wright, Billy Spencer, Robert
Ellis Orrall Pub: David "N’ Will Music, WB Music Corp., Two Sons Music, BMG
Songs, Inc., 2Kids Music {ASCAP) Mgr: David Corlew

WYNONNA *‘My Strongest Weakness™ (Curb/MCA 54516)
Prod: Tony Brown, Don Potter Wr: Naomi Judd, Mike Reid Pub: Kentucky
Sweetheart Music, Almo Music Corp.; Brio Blues Music (BMI, ASCAP) Mgr:
Ken Stihs

TRISHA YEARWOOD “Watkaway Joe” (MCA 54495)

Prod: Garth Fundis Wr: Vince Melamed, Greg Bamhill Pub: Wamer-
Tameriane Publishing Corp., Wamer Refuge Publishing Corp., Patrick Joseph
Music, Inc. (BM1) Mgr: Ken Kragen

... And The Calls Just Keep Rollin’ In

RICK VINCENT “Best Mistakes I Ever Made”

New Adds Include...

WUSN WKML KCYY
KUPL WCKT KKYR
WKXC WOKK KJJY

KRYS WKS] KYCK

wCuz
WGEE
WNWN
WWQM

Chart
32

WDEZ
KZSN

KNAX
KWNR

KBUL
ERTY
KHAK
WIRK
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NEAL McCOY “Now | Pray For Rain' (Atlantic Nashville/AG) 129/55

Rotations Heavy 0, Medium 9. Light 120, Total Adds 55, including WFGY. WPKX, WEZL. KRYS, WHLZ. WEKT, WKSJ, KTEX,
WGH-FM, KCYY, KHAK, WUSN, WUBE, WHOK, WYNG, KFKF, WMIL, WTHI, KZSN, KYGO. KFMS, KNIX, KUPL. KBUL,
KNCI. Debuts at number 39 on the Country chart.

PALOMINO ROAD ‘““Why Baby Why" (Liberty) 120/22

Rotations Heavy 0, Medium 27. Light 93, Total Adds 22 WHWK, WYNY, WXKX. WDSY, WWNC WCKT, KLLL, KYKS, WRNS,
WKNN, WXBM, WKHK, WWQQ, WHOK, WYNG, WGEE, WMIL. KIQK. WIL KFMS, KNIX, KSAN MediLm WWYZ, KEAN,
WDAF, KUGN Moves 49-46-38 on the Country chart.

SAMMY KERSHAW “‘She Don't Know She's Beautiful” (Mercury) 119/119

Rotatrons Heavy 0, Medium 6, Light 113, Total Adds 119, including WWYZ, WRKZ, WDSY, WBEE, WSOC, WUSY, KPLX,
KYNG, WVLK, KSSN, WAMZ, WGKX, WKSJ. WSIX. WSM, WWKA KCYY. KIXS. WUSN, WUBE. WHOK WFMS, KFKF. WMIL,
KEEY, KEBC. WLLR Debuts at number 40 on the Country chart.

STACY DEAN CAMPBELL “‘Poor Man’s Rose" (Columbia) 102/2

Rotations Heavy 0, Medium 36, Light 66. Total Adds 2 KKYR, KRWQ Medium WAYZ. WWYZ, WYNY WICO. KEAN. KRRV,
KKIX, WVLK, WOWW, WYYD, KQDY, KCLR. KFKF, KIQK, WDDD, KTTS, WTHI. WTCM. KFDI. KMUS, KUGN KNAX, KEKB
Moves 49-45-43-42 on the Country chart.

JOY WHITE “‘True Confessions" (Columbia) 9713

Rotations Heavy 1, Medium 19, Light 77. Total Adds 13 WFGY, WDLS, WMSI, WOKK. KJLO. WGH-FM WCHY KNUE
WUSN. KCLR, WFMB. KFMS, KHAY Heavy WGTC Medium WQSH WWYZ, WYNY, WXKX. WAMZ, KLLL. WSM. KOEL.
KFDI, KUGN. KMON, KNIX Debuts at number 45 on the Country chart.

STEVE WARINER “Like A River To The Sea" (Arista) 96/96

Rotations Heavy 1. Medium 2, Light 93. Total Adds 96, including WAYZ, WWYZ, WRKZ, WDSY, WMZQ, WEZL, WTDR,
WUSY, KOUL, KPLX, WCKT, WVLK, KSSN. WAMZ, KNFM, WSIX. WGH-FM WHOK. KFKF, WMIL, KEBC, KFD!, KZSN,
KRST. KUZZ, KZLA, KMLE. KUPL Debuts at number 46 on the Country chart

DOLLY PARTON AND FRIENDS ‘‘Romeo"’ (Columbia) 94/94

Rotations Heavy 1, Medium 10, Light 83, Total Adds 94, including WPOC, WYRK, WRKZ, WYNY WXTU. WSOC. WCOS.
KMDL, KSSN. WSM, WRNS. WCMS. WGH-FM, WWKA, WUBE, WGAR. WYNG, WFMS. KFKF WITL, WOW, KCCY. KNCI,
KRAK. KSAN. KRPM Debuts at number 44 on the Country chart.

REMINGTONS “‘Nobody Loves You When You're Free'' (BNA Entertainment) 92,23

Rotations Heavy 0, Medium 9, Light 83, Total Adds 23° WFGY. WQBE, WQSI, WAYZ, WIOV, WCTK. KEAN, WXBQ, WHLZ
WTRS, KOOV, WYAK, WTXT. WHOK, WGEE, WXCL, WLLR WTCM, WDEZ, KCTR, KFMS. KNCQ. KNCI Debuts at number
47 on the Country chart.

TRACY BYRD “‘Someone To Give My Love To"' (MCA) 91/44

Rotations Heavy 0, Medium 7. Light 84, Total Adds 44, including WFGY., WIOV, WDLS, WSTH, KRYS, WIVK. KSSN WYAK
WKNN. KAJA, WCHY, WUBE, WAVC, WAXX. WOW, WGTC. WFMB, WTHI KWEN, KUZZ. KUGN, KMIX, KHAY KSOP
KDRK Debuts at number 48 on the Country chart.

GIBSON MILLER BAND ‘‘High Rollin' " (Epic) 81/78

Rotations Heavy 0 Medium 3, Light 78 Total Adds 78, inciuding WWYZ, WYNY, WDSY, WOVK. WGTY, WYGC WDRM.
WVLK, WAMZ, WSIX. WRNS WNOE. WCMS, WWKA, WOWW, WCHY, WHOK, WITL WGTC. WFMB, KFDI KRST KNAX
KNIX, KKAT. KRTY, KMPS

KENTUCKY HEADHUNTERS **Honky Tonk Walkin' "' (Mercury) 80/24

Rotations Heavy 1. Medium 12, Light 67. Total Adds 24 WGNA WQS!, WDSY, WBEE. KRRV KMML. <AYD, KRYS. KIKK,
KMDL, KSSN, WOKK, KNFM WSIX, WRNS. KIXS, WUSW, WXCL, WTCM, KFDI KRWQ. KMIX, KNCQ., KDRK Heavy
KCKC

LARI WHITE “What A Woman Wants" (RCA) 69/67

Rotations Heavy 0, Medium 1. Light 68. Total Adds 67. including WPOC, WYNY, WDSY. WCTK. WFRG. WGTY KEAN,
KMML, KAYD KTCS, WVLK, KYKS. WRNS, WNOE, WCMS WGH-FM. WCHY WQYK, KFKF. WDAF, KEBC. WTHI KRST,
KUGN, KNAX, KUPL KOLT

.

E

DOUG SUPERNAW *‘‘Honky Tonkin' Fool” (BNA Entertainment) 64/61

Rotations® Heavy 0, Medium 3, Light 61, Total Adds 61, including WRKZ, KEAN, KASE. WYNK, KOUL, KRYS, KPLX. KKIX,

KIKK. KSSN, KLLL, KYKS, WSM, WXBM, KKYR, KIXS., KLUR, WTQR, WAXX, KFKF. KEBC. WOW. WFMB. KFDI. KZSN,
KRST, KUGN

CURTIS WRIGHT *“If | Could Stop Lovin' You'" (Liberty) 58/0

Rotations Heavy 0. Medwm 17, Light 41, Total Adds 0 Medium WWYZ, WRWD, WDLS. KEAN, WTDR. WSM, WRNS, WGH-
FM. KGKL. KLUR, KQDY, WTCM, KVOO, KOEL, KMUS, KEKB, KNCQ Light WRKZ. wOVK, WXBQ. WHLZ, WYGC, WNOE,

WCMS, WCHY. WQYK, WTQR
ALAN JACKSON ““Tonight | Climbed The Wall” (Arista) 50/44

Rotations Heavy 1. Medium §. Light 44 Total Adds 44, including WYRK, WBEE WMZQ WUSY. WCOS. WSSL WIVK.
WAMZ, KLLL, WLWI, WSIX. WSM, WTNT, WTQR, WUSN, WHOK. WMIL, KEEY, KEBC WQXK. KYGO KNAX, KFMS, KNIX,

KUPL, KRAK. KRTY. KMPS

BILLY BURNETTE “‘Tangled Up In Texas'" (Capricorn/WB) 441

Rotations. Heavy 0, Medium 6, Light 38, Total Adds 1 WKSJ. Medium WDLS, KTTS. KVOO, KOEL. KUGN, kEKB Light
WQSI, WRKZ, WOVK, WGTY. KAYD, KTCS, WVLK, WAMZ, WYAK, KTEX, WSIX, WGH-FM, WWKA, WOWW, KQDY, WAXX,
WOW, KFDI, KNCQ, KORD

GLEN CAMPBELL “‘Somebody Like That' (Liberty) 321

Rotations. Heavy 2. Medtum 7, Light 23. Total Adds 1* WCTK Heavy' WWYZ, WYNY. Mediumi. KTTS, WTCM, VOO, KFDI,
KCTR, KUGN, KNCQ Light WIOV. WRWD, WFRG, WSTH, WTVY, WVLK, KYKX, KLUR, KCLR, WOW. WFMB KRST, KIK-
FM, KMUS. KOLT, KXDD

AARON BARKER “Three Nickels & A Dime"' (Atlantic Nashville/AG) 31/5

Rotations' Heavy 0, Medium 4, Light 27, Total Adds 5 WFRG, KOUL, KPLX, KMUS, KEKB Medium WAVC, KSUX, KVOO
KED! Light WRKZ, WCTK, WDLS, KAYD, WTVY, WVLK, KYKX. KTEX, KGKL. KIXS, KLUR, KQDY, WAXX, KTTS, wwJO.
KOEL, KNCQ

TIM RYAN “Idle Hands’' (BNA Entertainment) 29/0

Rotations Heavy 0, Medium 6, Light 23. Total Adds 0. Medium KSUX, KTTS, KVOO, KOEL, KUGN. KNCQ Light WRWD,
WOVK, WHKZ, KHEY. WVLK, KYKX, WOWW WXBM, KIXS, KLUR, WJOD, WAXX, KZKX., WOW. WXCL. WEMB, WwJO
KCTR, KALF, KORD

REBA MCENTIRE & VINCE GILL “The Heart Won't Lie"" (MCA) 23/20
Rotations Heavy 0. Medium 2, Light 21, Total Adds 20 WHWK, WWYZ, WTCR, WBEE KEAN, WHKZ. WSTH. KRYS. WMSI,
WSM, WKNN, WQDR, WTNT WTQR. KHAK, KKCS. KZLA. KRWQ, KNIX, KMPS. Light WOVK. WILQ, KCKC.

TIM MENSY ‘'She Dreams’ (Giant) 23/14

Rotations Heavy 0, Medium 1, Light 22, Total Adds 14 WRKZ, WICO. WEZL, KKIX. KNFM, KGKL, WCHY, ©QDY, KEBC,
KTPK. KFDI. KALF KRWQ, KNIX Medium wDLS Light KMML, KHEY, WYGC, KLUR, KSUX. KTTS, KVOO. KVOC
SKIP EWING “Losing You Is New To Me" (Liberty) 17/5

Rotations Heavy 0, Medium 0. Light 17, Total Adds 5§ WICO, WFRG. WYGC WWQQ, KALF Light WTCR, KEAN, WKAK
KYKX, KGKL, KLUR, KQDY, WOW, KTTS, KTPK. KVOO, KFDI

CIMMARON ““Can’t You Just Stay Gone' (Alpine) 17/4

Rotations Heavy 0, Medium 2, Light 15, Totai Adds 4 WWYZ. WRWD. KTCS. WYYD Medium WTVY. WAVC Light WRKZ
WICO KYKX, KLUR. KQDY, KSUX, KTTS, KTPK, KVOO., KFDI, KVvOC

JACK ROBERTSON ‘““What's My World Coming To" (SOR) 15/1

Rotations Heavy 0. Medwm 0, Light 15, Total Adds 1 WAYZ Light WRKZ. WICO WFRG, WKAK, WTVY, WOWW, WXBM
KGKL, KLUR. KQDY, KTTS, KVOO. KFDI, KVOC

MICHAEL MARTIN MURPHY *‘Dancing With A Memory" (WB) 1414

Rotations Heavy 0, Medium 0, Light 14, Total Adds 14 WICO. WYGC, KGKL, WCHY, KLUR, KQDY, WOW, KTTS, KVOO,
KFDI. KVOC, KALF, KEKB. KNCQ

TRACY LAWRENCE *‘Alibis* (Atlantic Nashville/AG) 12/11

Rotations Heavy 0, Medium 3, Light 9, Total Adds 11 WDSY, KRYS. KTEX, WNOE, WTN™, KIXQ, WDAF, KWEN, KUZZ.
KRAK. KMPS Light KZKX

BUM THAGKS:

ARTIST/Song Title {Label) Album Title

GARTH BROOKS/That Summer (Liberty) .. ... ... . ... . .. . . The Chase

GEORGE STRAIT/Overnight Male (MCA) ... ... ... .. .. .. ... .. .. .. Pure Country
GARTH BROOKS/Every Now And Then (Liberty) .. .. ... .. .. ... . .. ... The Chase
GARTH BROOKS Dixie Chicken (Liberty) . ... ...... ... . .. .. .. .. The Chase
HAL KETCHUM /Hearts Are Gonna Roll (Curb) . .. ... ... ... .. .. . Sure Love
ALAN JACKSON/Chatahoochee (Arista) ... ... A Lot About Livin' {And A Little ‘Bout Love)
TRAVIS TRITT/T-R-0-U-B-L-E(WB) ............ .. .. . .. .. ... T-R-0-U-B-L-E
PAM TILLIS/Cleopatra The Queen Of Denial (Arista) . . .. ... ... Homeward Locking Angel
GEORGE STRAIT/Where The Sidewalk Ends (MCA) ... .. .. .. . ... . .. Pure Country
CLINTBLACK/TheHard Way (RCA) .............. .. ... .. .. .. .. The Hard Way
JOHN MICHAEL MONTGOMERY/I Love The Way... (Atlantic Nashville/AG)  Life’s A Dance
REBA McENTIRE/It's Your Call (MCA) .. .. ... ... . .. . . . .. . 1t's Your Call
TRISHA YEARWOOD/You Say You Will (MCAY . ... ... ... . . .. Hearts In Armor
ALAN JACKSON/Mercury Blues (Arista) . .. . .. A Lot About Livin' (And A Little ‘Bout Love)

CLINT BLACK/Wake Up Yesterday (RCA)y. ... ... . .. .. ... .. .. .. . The Hard Way

..FLASH... FEBRUARY 2, 1993 ...FLASH... FEBRUARY 2, 1993 ...FLASH...

..TESTING #1 IN MAJOR RESEARCH
IN KEY MARKETS ACROSS THE U.SA....

.oAWYER BROWN "ALL THESE YEARS"...

...HEADED FOR #1 ON THE CHART...
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32 223 REPORTERS FEBRUARY 5, 1993 Total o ) @m}
WKS WKS LW TW . (WB) H;;;;;:;;dds ;;:y Me3d/um L:g1ht 4 I ‘: r- ®
73 1 1 TRAVIS TRITT/Can | Trust You With My Heat WB) . .. ... ... . ......... ...
5 4« 2 € DIAMOND RIOANA Week Or Two (Arista) . ... ... .......... .. . ... . . 2220 216 6 0 s‘s';‘m "‘:::l';’é‘: ggg)
1 8 3 € WYNONNAMy Strongest Weakness (Curd/MCA) ... ... ... ... .. 223/0 195 25 3 DOLLY PARTON ((94))
13 w0 7 @ CONFEDERATE RAILROAD/Queen Of Memphis (Atlantic Nashville/AG) . . ... ... ... . 220/0 186 32 2 GIBSON MILLER BAND (78)
165 13 8 € SAWYERBROWNANTheseYears (Cutb) . ... ... .. .. ............. ... 223/2 180 40 3 LARI WHITE (67)
2 9 o @ JOHN ANDERSON/Let Go Of The Stone (BNA Entertainment) ... ........... .. .. ... 223/0 166 54 3 DOUG SUPERNAW (61)
15 12 9 @ SUZYBOGGUSS/Drive South (Liderty) . ... ... .. ... 222/0 161 57 4 AARON TIPPIN (58)
18 15 10 @ LORRIE MORGANMhat Part Of No (BNA Entertainment) ... ... .. ... . . 223/0 159 61 3 sy :jj;
20 17 12 @ McBRIDE & THE RIDE/Just One Night (MCA) . ... ... ... ... .. . ... . ... ... ... 223/1 108 106 9 ALAN JACKSON (44)
7 16 11 D BILLY DEAN/Tryin' To Hide A Fire In The Dark (Liberty) ... .. . .. ... ............ 222/0 108 106 8 LITTLE TEXAS (44)
2 20 13 ¢ ALABAMA/Once UponA Lifetime (RCA) . ... ... . ... ... ... ... ... 222/0 85 134 3
19 18 14 ) SHENANDOAH/Leavin's Been A Long Time Comin’ (RCA) ... . ... .. .. ... ... . .. . 221/1 62 146 13
21 19 15 @ COLLIN RAYE/ Want You Bad (And That Ain't Good) (Epic). . .. ... ....................... 221/2 60 147 14
3 21 16 ) MARY-CHAPIN CARPENTER Passionate Kisses (Columbia) ..... ... ... .. .............. 223/0 54 156 13 m
33 25 20 @ GEORGE STRAITMHeartland (MCA) ... ......... ... ... ... . . ... ... .......... .. 223/4 22 182 19
5 2 19 O ROBERTELLIS ORRALL/Boom! t Was Over (RCA) . ... ... ...................... ... .. 218/7 43 141 34 DIAMOND RIO (151)
6 6 ¢ 17 REBAMCENTIRE/Take It Back (MCA) . . ... .. ... . .. . .. ... . ............... 173/0 97 61 15 TRAVIS TRITT (122)
% 2 2 @ PAMTILLISAet That Pony Run (Arista) ... . 2231 10 180 33 JO";:"AON“[;‘;RQO“:)(“)
% 2 21 O MARTY STUARTHigh OnA Mountain Top (MCA) . .. ... ... ... .. ... . ... . . ... 217/3 20 159 38 CONFEDERATE RAILROAD (83)
2 2% 23 € MARKCHESNUTTAOl Country (MCA) . ..o 221/3 13 164 44 SAWYER BROWN (72)
s % 2 € TANYATUCKERAUSA Litte TooLate (Liberty) ... . ... .. ............. ERN=TT 222/6 10 161 51 LORRIE MORGAN (54)
35 2 €8 CLINT BLACKMWhen My Ship Comesin (RCA) . ... .. . oo ooooe 220/9 5 161 54 SUZY BOGGUSS (40)
26 €0 GARTH BROOKS /Learning To Live Again (Liberty) . .. ... ...................... ... ... 220/19 8 144 68 REBA MCENTIRE (39)
2 % 25 €0 DEBORAHALLENRockMe (Giant) . 205/5 10 135 60 DOUG STONE (39)
3 31 27 €D BILLY RAY CYRUS/She's Not Cryin’ Anymore (Mercury) .. .. ... .. ErSEp—— . R L 217/7 6 128 83
3 1 5 26 DOUG STONE/TooBusyBeingInLove (Epic). . .......... .. .o 152/0 89 46 17
13 3 29 € RADNEY FOSTERMobody Wins (Arista) ... ... . ... ... .. ... 214/8 0 123 91 a7 A > (o s
— 3 € BROOKS & DUNNMard Workin' Man (Arista) . .. .. ... ........ ... .. ... 212/30 3 100 109 AAZ S 2t TIS TS
© 3 32 €0 KATHY MATTEA/Standing Knee Deep In A River (Mercury) .. ... .. ... ... ... ... . . . 201/7 7 89 111 Reports/Adds
4 40 35 €9 RESTLESS HEART/Mending Fences (RCA) .. .. .. e 200/16 2 83 115 1 PALOMINO.../Why Baby... (Liberty) 720/22
12 18 31 RANDY TRAViS/Look Heart, NoHands (WB) . .. ... ... ... ... .. ... ... ... .. ...... 101/0 48 32 21 2 JOY WHITE/True Confessions (Columbia) . . 97/13
41 39 36 €8 RICKVINCENT Best Mistakes | EverMade (Curb) ................... ... ... .. ... . 168/24 5 64 99 3 TRACY BYRD/Someone To Give My_. (MCA) 91/44
47 41 € MARKCOLLIEBom ToLove You (MCA) ... ... .. i . 190/37 0 38 152 4  LARI WHITEWhat A Woman Wants (RCA) . 69/67
s 5 17 34 RICKY VAN SHELTONMid Man (Columbia) .. .. ... .. 85/0 26 38 21 5 DOUG SUPERNAW Honky.. (BNAENt) .. 64/‘1" 4
BREAKER @ UTTLETEXASAd Rather Miss You (WB) .. . 16744 0 24 143 : :'A%:ﬂ:ﬁg/mg‘e‘zxﬂ(cNaa"s','f/irg;‘NB);7;5
BREAKER @ AARON TIPPINMy Blue Angel (RCA) . 153/568 17 23 129 8 CIMMARON/Can't You Jl-JSt Stay... (Alpine)' 17/4
2 1 3 37 TRISHA YEARWOODMWalkaway Joe (MCA) ... ... ... . . .. .. .. ... .. ... ... .. .. 57/0 20 20 17 9 JACKROBERTSONMWhat's My.. (SOR) . .. 75/7
49 46 € PALOMINO ROADMWhy Baby Why (Liberty) .. ... ...... .. . ... .. ... ... 120/22 o 27 93
[ OEBUT > € NEAL McCOYMNow | Pray For Rain (Allantic Nashvitle/AG) ... ... 129/55 0o 9 120 New artists have not yet had a Country
DE‘EIM_) @ SAMMY KERSHAW She Don't Know She's Beautiful (Mercury) ... .. ... . 119/119 0 6 113 Breaker or concurrent airplay from 60%
4 7 39 41 JOHN MICHAEL MONTGOMERY Life's A Dance (Atlantic Nashville/AG) . ... .. .. ... ... .. .. . 59/0 23 21 15 of reporting stations.
49 45 43 & STACY DEAN CAMPBELL/Poor Man's Rose (Columbia) .. ... ............ ... ... . .. ... 102/2 0 36 66
40 3 37 43 CORBIN/HANNERA Will Stand By You (Mercury) ... .. ... ... ... ... ... ... ... ... .. 79/0 2 34 43
[ DEBUT @ DOLLY PARTON AND FRIENDS/Romeo (Columbia) . ... ... ... ... . ... .. 94/94 17 170 83
[ DEBUT > @® JOY WHITE/rue Confessions (Columbia) .. ... 97/13 7 19 77 MOST ADDED & HOTTEST list the most added songs
DESUT > D STEVE WARINER/Like A River To The Sea (Arista) . ... ... 96/9%6 1 2 93 s g 3 . Al . 4
@ REMINGTONS Nobody Loves You When You're Free (BNA Entertainment) . . ... ... ... .. .. 92/23 0 9 83 mediately following the songs in Most Added & Hot-
@ TRACY BYRD/Someone ToGive My Love To (MCAY ... ... ............... . 91/44 o 7 84 test indicates the total number of Country reporters
9 29 4 49 GARTH BROOKS/Somewhere Other Than The Night (Liberty) ... ... . ... . SN %i 11 16 14 el g e e s
31 3 30 50 JOE DIFFIE/Startin' Over Blues (Epic) . . .. ... . ... .. ... . ............ XL e 59/0 0 30 29
Breakers are those records that have achieved concurrent airplay at 60% of our reporting sta-
tions. New & Active records are those receiving airplay at 30-59% of the stations. Records in
Signiticant Action are receiving airplay at 5-29% of the stations. Records do not have to
reach Breaker in order to chart.
LITTLE TEXAS AARON TIPPIN
I’d Rather Miss You (WB) My Biue Angel (RCA)
On 75% of reporting stations. Rotations: Heavy 0, Medium 24, Light 143, Total Adds 44, On 69% of reporting stations. Rotations: Heavy 1, Medium 23, Light 129, Total Adds 58,
including WGNA, WFGY, WPKX, WKNN, KNUE, KIXS, WTCM, WDEZ, KZSN, KZLA, inciuding WOKO, WIOV, WPKX, WYNK, WHLZ, WWQQ, WMIL, WXCL, WWJO, KMIX,
KBUL, KSAN. Moves 50-45-35 on the Country chart. KCCY, KDRK. Moves 50-36 on the Country chart.

RCA /Nashville ...On Their 11th Consecutive American Music Awards
Congratulates Group Of The Year Win!

“Once Upon A Lifetime”

Chart: @ +54 Conversion Factor
P AP Thanks, Country Radio! Q%

) = 7
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54 ¢ Fobruarys, 1993

URBAN

NATIONAL AIRPLAYs

BIG BUB

Tellin’ Me Stories (EastWest/Atlantic Group)
71% of our reporting stations on it. Rotations: Heavy 0/0, Medium 14/1, Light 52/5
Total Adds 6: WDAS, WAMO, WCKX, WZFX, WVLR, HOT105.

TLC

Hat 2 Da Back (LaFace/Arista)
74% of our reporting stations on it. Rotations: Heavy 0/0, Medium 14/2, Light 55/15,
Total Adds 17, including WBLK, KJMZ, KMJQ, WEDR, WCKX, WJLB, KMJM, KBCE,
WPAL, WJJS. Debuts at number 40 on the Urban Contemporary chart.

LO-KEY?

Sweet On U (Perspective/A&M)
67% of our reporting stations on it. Rotations: Heavy 1/1, Medium 8/2, Light 53/20,
Total Adds 23, including WDAS, KJMZ, KMJQ, WEDR, WQUE, WZAK, KKBT, XHRM,

WFXA, WATV.
KRIS KROSS
It's A Shame (Rufthouse/Columbia)
66% of our reporting stations on it. Rotations: Heavy 3/0, Medium 25/0, Light 33/6,
Total Adds 6: WXYV, WAMO, XHRM, WJBT, WQOK, WCDX. Debuts at number 35 on the

Urban Contemporary chart.
NAUGHTY BY NATURE
Hip Hop Hooray (Tommy Boy)
63% of our reporting stations on it. Rotations: Heavy 1/0, Medium 16/0, Light 42/16,
Total Adds 16, including WXYV, WRKS, K104, WQUE, WZAK, KPRS, WJIZ, WROU,
WNOV, WTLZ.
SNOW

Informer (EastWest/Atlantic Group)
61% of our reporting stations on it. Rotations: Heavy 2/0, Medium 22/0, Light 33/6,
Total Adds 6: WYLD, XHRM, WJTT, WQFX, WHJX, WCDX. Debuts at number 38 on the
Urban Contemporary chart.
MARTHA WASH

Give It To You (RCA)
61% of our reporting stations on it. Rotations: Heavy 0/0, Medium 19/0, Light 38/8,
Total Adds 8: WEDR, KMJ, WWDM, WHJX, KJMS, WALT, HOT105, KMJK.

MIKE DAVIS

Slow Motion (Jive)
60% of our reporting stations on it. Rotations: Heavy 0/0, Medium 24/0, Light 32/7,
Total Adds 7: KMJM, WJIZ, WAGH, WJBT, WJJS, WPLZ.

NG TIVE]

INTRO “Love Thang" (Atlantic/AG) 50/13

Rotations: Heavy 0/0, Medium 8/1, Light 42/12. Total Adds 13, including WILD, WRKS, WIZF, WZAK, WJTT, WIMG |, Z16,

HOT105, WQQK, WJHM. Mediums include: WHUR. WFXA, WAGH, K97, WALT

FORCE ONE NETWORK “Sista Sista” (Qwest/WB) 50/5
Rotations: Heavy 0/0, Medium 0/0, Light 50/5, Total Adds 5: WTLC, WFXA, WVLR, WIKS, KSJL.

C.E.B. “‘Get The Point” (Ruffhouse/Columbia) 48/6

Rotations Heavy 0/0. Medium 9/0, Light 39/6, Total Adds 6: KMJQ, WYLD, WFXE, WJIN, WZFX, HOT1 05 Mediums include:

WXYV, WOWI, KQXL. KiiZ, KIPR.
SILK “‘Freak Me"’ (Elektra) 47/41

Rotations: Heavy 3/0, Medium 7/5, Light 37/36, Total Adds 41, including WILD, WRKS. WDAS, WAMO, WKYS, WPEG .

WYLD. WOWI, WZAK, WJLB. Heavy. WUSL. K104, KIMZ. Medium' WWDOM. WJBT.

DR. DRE “'Nuthin’ But A ‘G’ Thang” (Death Row/Interscope/Atlantic Group) 47/8
Rotations Heavy 4/0. Medium 19/0, Light 24/8. Total Adds 8: WPEG, KPRS, KKBT. WRKE, WJIZ, WWDM , WIMI, WHJX
Heavy: KIMZ, WOW!, WJLB, K97 Mediums inciude' K104, KMJQ. WEDR, WQUE, WGCI.

SADE “Kiss Of Life” (Epic) 46/42
Rotations: Heavy 0/0. Medium 5/2. Light 41/40, Totai Adds 42, including WBLK, WRKS, WDAS, WUSL, WHUR. WKYS
WEDR, WYLD. WIZF, KPRS. Medium: WOW!. WGCi. WJLB.

SIMPLE PLEASURE ‘“‘Never Before” (Reprise) 43/14

Rotations: Heavy 0/0, Medium 2/0, Light 41/14, Total Adds 14, including WQUE, XHRM, OC104, WENN, WIMG. KFX Z,

WGZB, KJMS, WALT, HOT105. Medium WDAS, WATV

SHABBA RANKS ‘‘Muscle Grip” (Epic) 42/7
Rotations: Heavy 0/0, Medium 6/2, Light 36/5, Total Adds 7- WAMO, WTLC, WJUN, WLWZ, KJMS, WCDX . WPLZ. Medium
WOWI, WFXA, WFXE, WGZB.

AFTER 7 ‘Can He Love U Like This’ (Virgin) 40/39

Rotations: Heavy 0/0, Medium 3/2. Light 37/37, Total Adds 39, including WBLK, WDAS, WUSL, WHUR, WKYS. WOWI , WIZF,

WZAK, WILB, WENN. Medium: WGCI
MAXI PRIEST ““One More Chance’ (CharismaNirgin) 40/3

Rotations: Heavy 0/0, Medium 8/0. Light 32/3, Total Adds 3: WHUR, WATV. WFXE . Mediums include - WDAS, KBCE, WFXA,

WIMI, KFXZ

OSCAR “Keep Touching Me' (Epic) 370
Rotations: Heavy 0/0, Medium 4/0. Light 33/0, Totai Adds 0. Medium' WFXM, WALT, KSJL. K98-FM

WALTER BEASLEY “If You Ever Loved Someone And Lost”’ (Mercury) 35/8
Rotations: Heavy 0/0, Medium 4/1, Light 31/7, Total Adds 8 WDAS, WHUR, WCKX, WJJIN., WZFX, KIIZ . WGZ8, KTOWFM.
Medium: WOWI, WPLZ, KMJK.

CHANTE’ MOORE “It’'s Alright™’ (Silas/MCA) 33729

Rotations: Heavy 0/0, Medium 3/t, Light 30/28, Totat Adds 29, including WCKX, KPRS, KMJM, WFXA WENN, WAGH ,

WFXE, WJIN, WQFX, WEUP. Medium: WDAS, WKYS.

JOE PUBLIC ““This One’s For You™ (Columbia) 32/6

Rotations: Heavy 0/0, Medium 7/0. Light 25/6, Total Adds 6: WBLK, WJIZ, KBCE, WJBT, WBLX. WQHH . Mediums include:
WFXA, WPAL, WQFX. KFXZ, WGZB

MOSTADDEDH HOTTEST |

T~ 0
RECURRENTS
SADE (42) JADE (67) LW W
SILK (41) HI-FIVE (58) 1 PORTRAIT/Here
AFTER 7 (39) MARY J. BLIGE (53) 2 WHITNEY HOUSTON/

CHANTE’ MOORE (29)
D-INFLUENCE (24)
LO-KEY? (23)
NONA GAYE (22)

EN VOGUE (46)
SILK (40)
TEVIN CAMPBELL (27)
MEN AT LARGE (17)

3 SHAIM
4 WRECKX-N-EFFECT/Rump
5 STEPHANIE MILLS/AN

TLC (17)
LADEEZ 1ST (16)
NAUGHTY BY NATURE (16)

7 BOYZ Il MEN/n

8 AFTER 7/Baby

9 BOBBY BROWN/Good
10 CHANTE MOORE/Love's

AFTER 7 (15)
RUDE BOYS (15)
PRINCE (10)

1
2
3
8
4 6 SADENo
5
6
7

REDMAN “‘Time 4 Sum Aksion" (RAL/Chaos) 3012
Rotations' Heavy 0/0. Medium 0/0. Light 30/12, Total Adds 12, including WEDR, WOWI, WRKE, KBCE, WQMG, WJBT , KIPR,
WALT, WJHM, WQOK.

WAILING SOULS “If | Were You" (Chaos) 30/4
Rotations: Heavy 0/0, Medium 12/0, Light 18/4, Total Adds 4 WAGH, K97, WQQK, WJHM Mediums inc fude: WTLC, KMJM,
WPAL, WJTT, WQFX

CHAKA DEMUS & PLIERS ‘‘Murder She Wrote’' (Mango/sland/PLG) 26/2
Rotations: Heavy 2/0, Medium 11/0, Light 13/2, Total Adds 2: WQUE, WJMG. Heavy: WUSL. WPLZ. Me diums include:
WRKS, WDAS, WGCI, WJLB, WPAL

D-INFLUENCE “‘Good 4 We" (EastWest/Atlantic Group) 25/24
Rotations: Heavy 0/0, Medium 0/0, Light 25/24. Total Adds 24, inCluding WBLK. WOWI, KMJM, KKBT, WRKE, WFXA , WATV,
WENN, WPAL, WFXE

NONA GAYE ““The Things We All Do For Love” (Third Stone/Atlantic Group) 25/22
Rotations. Heavy 0/0, Medium 1/1. Light 24/21, Totat Adds 22. including WBLK, WDAS, WEDR WPAL, WOMG, WQFX
KFXZ, KIPR, K97, KJMS

YOUNG BLACK TEENAGERS *‘Tap The Bottle* (Soul/MCA) 2572

Rotations: Heavy 0/0. Medium 5/0, Light 20/2, Total Adds 2: WPEG, WJIN. Medium' WKYS, WJJS, WV LR, K97, WJHM.

XCLAN “A.D.A.M.” (Polydor/PLG) 2473

Rotations: Heavy 0/0, Medium 2/0, Light 22/3. Total Adds 3: KIPR, WBLX, KJLH. Medium: K97, KMJ K

BOBBY CALDWELL ““Janet”” (Sin-Drome) 22/3
Rotations: Heavy 0/0. Medium 6/1. Light 16/2, Totai Adds 3: WQFX, WJJS, KTOWFM. Medium: WHUR , WEDR, WJIZ, KIPR,
wILZ,

DUICE ‘‘Dazzey Duks” (Bellmark) 2211
Rotations: Heavy 3/0, Medium 8/0. Light 11/1, Total Adds 1: Z93. Heavy: KIMZ, WHJX, WJHM. Med iums include: K104,
KMJQ. WEDR, WZAK, WJLB

BENET ‘‘Rainy Days And Mondays" (EMI/ERG) 21/9
Rotations: Heavy 0/0, Medium 0/0. Light 21/, Totat Adds 9' WAMO, WFXA, WATV, WJTT, WAGH, WFXE . WEUP, KIIZ, Z16.

WAR & FRIENDS ‘‘Rap Declares War” (Avenue/Rhino) 20/3
Rotations: Heavy 0/0, Medium 3/0. Light 17/3, Total Adds 3: WAGH, WNOV. KMJK. Medium: WQFX, K9 7, KTOWFM.

N2DEEP ““Toss-Up"' (Profile) 19/0
Rotations: Heavy 0/0, Medium 4/0, Light 15/0, Total Adds 0. Medium: WFXA, WAGH, K97 WBLX

LADEEZ 18T “There From The Start” (RCA) 17/16
Rotations: Heavy 0/0, Medium 0/0. Light 17/16, Total Adds 16, including WCKX, XHRM, WRKE, WJIZ, WATV, WENN , 293,
WAGH, WJJN. WQFX.

SLAPBAK “‘True Confessions'’ (Reprise) 16/2
Rotations. Heavy 0/0. Medium 3/0. Light 13/2, Total Adds 2 XHRM, WFXA. Medium: WZAK, KIIZ, WT LZ

LORENZO *| Can't Stand The Pain" (Alpha International PLG) 13112
Rotations' Heavy 0/0, Medium 0/0. Light 13/12, Total Adds 12, including WGCI, WAGH, WFXE, WJJN, WQFX, WEUP . KHiZ,
WQOK, WCDX, KSJL

ZHIGGE ‘‘Rakin In The Dough’’ (Polydor/PLG) 1173
Rotations: Heavy 0/0. Medium 0/0, Light 11/3. Total Adds 3: WEDR, KIIZ. Z16

LUKE ““You And Me” (Luke) 111
Rotations: Heavy 0/0. Medium 6/0, Light 5/1. Total Adds 1: WVOIi. Mediums include: WPAL, K97 . WQQK, WJHM, WEAS.

ARTZ & KRAFTZ ““All Of I’ (Columbia) 10/10
Rotations: Heavy 0/0. Medium 0/0. Light 10/10, Total Adds 10. KMJQ, KBCE, WPAL, KFXZ, KIPR, WGZB , WALT, KMJJ,
K9B-FM, WNOV.

CHUBB ROCK ‘‘Yabadabadoo™ (Select/Elektra) 10/0
Rotations: Heavy 0/0, Medium 5/0, Light 5/0. Total Adds 0 Medium: KMJQ, WRKE, WJIZ, K97, WNO V

PROFESSOR GRIFF “Sister Sister” (Luke) 9/8
Rotations: Heavy 0/0. Medium 0/0. Light 9/8, Total Adds 8: 293, WJTT, WFXM, WBLX, WQQK. KMJJ . K98-FM, WROU

YOUNG DISCIPLES “‘Apparently Nothin’ (Soul River)”’ (Mercury) 9/0
Rotations: Heavy 0/0. Medium 1/0, Light 8/0. Total Adds 0. Medium: KMJK.

DIONNE WARWICK ‘‘Sunny Weather Lover” (Arista) 8/8
Rotations: Heavy 0/0, Medium 1/1, Light 7/7, Totai Adds 8: WJTT. WIMI, KIIZ, K97, KSJL, WJFX , WQHH, KMJK.

B

__ NEWARTISTS

Reports/Adds

1 INTRO/Love Thang (Atlantic/AG) ... ................... ... . . ... .. .50/13

2 FORCE ONE NETWORK/Sista Sista (QuestWB) ... .. ........ . ... . . .. . .. .. .. 50/5

3 C.E.B./fGet The Point (Ruffhouse/Columbia) . ... ........ ... ... ... ... .. . ... ... ... 48/6

4 DR. DRE/Nuthin' But A ‘G’ Thang (Death Row/interscope/Atlantic Group) ... ... ... . . .. .. 47/8

5 WALTER BEASLEY/If You Ever Loved Someone And Lost (Mercury) ... ... .. . ... ... 35/8

6 WAILING SOULSAf I Were You (Chaos) . ... ................ .. .. . .. . . . ... ... ... 30/4

7 CHAKA DEMUS & PLIERS Murder She Wrote (Mango/island/PLG) ... . .. ... . .. . . 26/22

8 D-INFLUENCE/Good 4 We (EastWest/Atlantic Group) ........... . . .. .. .. .. .. .. .. .. 25/24

9 YOUNG BLACK TEENAGERS/Tap The Bottle (Soul/MCA) . ... ... ... . .. .. .. .. . . . 25/2
10 XCLANADAM. (PolydorPLG). .. ......... ... .. ........ ... ... ... 24/3
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g, MOST ADDED AGAIN!! 62 UC REPORTERS - 67% @

INCLUDING: WBLS WAMO WEDR WIZF WJLB XHRM e
WDAS KIMZ WQUE WZAK KPRS
WUSL KMJQ WOWI WCKX KKBT ...AND MANY MORE!

URBAN CHART: - ©
92 UC REPORTERS - 99%
CONVERSION FACTOR: +31 @

cece pemston ' . URBAN CHART:
O\/ 84 UC REPORTERS - 90%
=¥ CONVERSION FACTOR: +14

" - ey 4
A\ / \’
N, B e

———anany americanradiohistorv.com e e


www.americanradiohistory.com

56 ¢ RaR Februarys, 1993

ucC

DDS & HOTS

WXYViBattimore
Sampsonl/Jacobs
NAUGHTY BY NATURE
KRIS KROSS

CECE PENISTON
Hottest:

ARRESTED DEVELOPM

JADE

PRINCE & N.P.G.
EN VOGUE

MARY J. BLIGE

WiLD/Boston
Hill/Hal

POSITIVE K
MICHAEL COOPER
SILK

INTRO

Hottest:

SILK

MARY J. BLIGE
JADE

HI-FIVE
LORENZO

WBLK/Buftalo
Falson/Moore

NONR GAYE

WBLSINew York
Love/Waller

none

Hottest:

MARY J. BLIGE
JADE

FREDDIE JACKSON
CECE PENISTON
BOBBY BROWN

WRKE/Ocean Clty
Quartarone/Mena

PM DAWN

LADEEZ 1ST
DR. DRE

SILK

REDMAN
D-INFLUENCE
Hottest:

JADE

HI-FIVE
WHITNEY HOUSTON
EN VOGUE
TEVIN CAMPBELL

0C104/0cean City
Don Duckman

SADE

PM DAWN

SIMPLE PLEASURE
Hottest:

JADE

TEVIN CAMPBELL
HI-FIVE

SILK

EN VOGUE

WDAS/Philsdeiphla
Jos Tamburro

SILX

SADE

LO~KEY?

AFTER 7

NONA GAYE

BIG BUB
WALTER BEASLEY
Hottest:

JADE

MARY J. BLIGE
HI-FIVE

BRYSON & BELLE
EN VOGUE

WUSL/Philadelphia
Allan/Monet

AFTER 7
Si

ADE

MONIE LOVE
Hottest:

MARY J. BLIGE
CHAKA DEMUS & PLI
AFTER 7

FATHER MC
PORTRAIT

WAMO/PRisburgh
Hurricane Dave

MARY J. BLIGE
TLC

BENET

BIG BUB
LEVERT
SHABBA RANKS
SILK

KRIS KROSS
Hottest:

BOYZ 11 MEN
SILX

AFTER 7

JACCI MCGHEE
CECE PENISTON

WHUR/Washington
Kirklend/Malt

WALTER BEASLEY
RACHELLE FERRELL
MAXI PRIEST
SADE

GENE RICE

AFTER 7

LEVERT

Hottest:

AFTER 7
STEPHANIE MILLS
CHRISTOPHER WILLI
MARY J. BLIGE
JADE

WKYS/Washington
Pristo/Diggs

AFTER T

GOOD GIRLS

SILK

SADE
Hottest:

SILK

EN VOGUE
MARY J. BLIGE

JADE
PATTI LABELLE

- Fee

R R

- d.g R s B )
Hastmaninle bl

&
“gpy - R

Sk
P

WGCUChicago
Elroy R.C. Smith

SwV

ALEXANDER O'NEAL
LORENZO

Hottest:

MARY J. BLIGE
SHAL

PORTRAIT
SILK
POSITIVE K

WIZF/Cincinnsti
Tori Turner

DIGABLE PLANETS
INTRO

AFTER 7

SADE

SHAL

Hottest:

JADE

HI-FIVE

SILK

MARY J. BLIGE
STEPHANIE MILLS

WZAK/Cleveland
Tolliver/Rush

ROB & FAB

NAUGHTY BY NATURE
INTRO

SILK

LO-KEY?

AFTER 7

Hottest:

MEN AT LARGE
RUDE BOYS
ARRESTED DEVELOPM
EN VOGUE

KRIS KROSS

WCKX/Columbus, OH
Frank Keily

JADE

WVKO/Columbus, OH
Nelson/Anderson
MEN AT LARGE

JADE

Hottest:

PATTI LABELLE
HI-FIVE

AFTER 7
PORTRALT
FREDDIE JACKSON
WROU/Dayton
Marvy Hankston
MIXE DAVIS
SHAL

NAUGHTY BY NATURE
AFTER 7

WJILB/Detrolt
Hegwood/Thomas

SILK

TLC

AFTER 7

CHUCKII BOOKER
JACCT MCGHEE
Hottest:

MARY J. BLIGE
MARY J. BLIGE
CHRLSTOPHER WILLI
POSITIVE K
HI-FIVE

WDZZIFlint
Maestro

MICHAEL COOPER
ARRESTED DEVELOPM
R. KELLY & PUBLIC
HEAVY D & THE BOY
Hottest:

AFTER 7

HI-FIVE

SADE

WHITNEY HOUSTON
PORTRAIT
WJFXIFt. Wayne
Ange Canessa

SADE

SHAT

GEORGE DUKE
D~INFLUENCE
DIONNE WARWICK
NONA GAYE
SIMPLE PLEASURE
LORENZO

STiX

LO-KEY?
Hottest:
ARRESTED DEVELOPM

YOGUE
PRINCE % N.P.G.
BOBBY BROWN
HI-FIVE

WTLC/indianapolis
Johnson/Buchanon

MARY J. BLIGE
SHABBA RANKS
FORCE ONE NETWORK

EN VOGUE
PRINCE & N.P.G.

KPAS/Kansas City
Myron Fears
CHANTE' MOORE
SADE

SILK

DR, DRE

NAUGHTY BY NATURE
Hottest:

HI-FIVE

MARY J. 9LIGE
JADE

EN VOGUE
PRINCE & N.P.G.

WQHH/Lansing, M
Goldbach/Dubose

TIM MINER
SADE

CHANTE® MOORE
SILK

DIONNE WARWICK
JOE PUBLIC
WHITNEY HOUSTON
Hottest:
HI-FIVE

JADE

SILK

MEN AT LARGE
FREDDIE JACKSOW

WMVP/MIlwaukes
‘Young/Brown
SILK

SADE

AFTER 7

NONA GAYE

SHAT

TIM MINER
D-INFLUENCE
Hottest:

JADE

MARY J. BLIGE
PRINCE & N.P.G.
EN VOGUE
FREDDIE JACKSON

WNOVIMIiwaukes
Emie G.

AFTER T

ARTZ & RRAFTZ
NAUGHTY BY NATURE
WAR & FRIENDS
LO-KEY?

REDMAN

SADE

LADEEZ 1ST
Hottest:

JADE

EN VOGUE

SILK

MARY J. BLIGE
TEVIN CAMPBELL

WKKV/Mliwaukes
Brian Anthony
none

JADE
FREDDIE JACKSON

WTLZ/Saginaw, Mi
Crockett/Lamptey
NAUGHTY BY NATURE

KTOWFMTuisa
Tony Barrow
TLC

ARRESTED DEVELOPM
SILX

AFTER T

WALTER BEASLEY
BOBBY CALDWELL
Hottest:

SILK

JADE

TEVIN CAMPBELL
RUDE BOYS
HI-FIVE

WHZialbany, GA
Norm Miller

DR. DRE

JOE PUBLIC

MIKE DAVIS
LADEEZ 1ST
FATTBURGER
NAUGHTY BY NATURE
MC NASTY & DJ FRE
Hottest:

POSITIVE K

MARY J, BLIGE
JADE

JACCT MOGHEE
RUDE BOYS

KBCE/Alexandris, LA
Donnie Taylor

REDMAN

TLC

ARTZ & KRAFTZ
SHAL

R. KELLY & PUBLIC
JOE PUBLIC
Hottest:

MARY J. BLIGE
JADE

EN VOGUE

TEVIN CAMPBELL
PRINCE & N.P.G.

WVEE/Atlanta
Roberts/Bacote
none

Hottest:

AFTER 7

B0BBY BROWN
WHITNEY HOUSTON
SHAL

DUICE

WFXA/Augusta
Conner/Taylor

SADE
D~INFLUENCE
CHANTE' MOORE
LO-KEY?
SLAPBAK

CECE PENISTON

KQXL/Baton Rouge
Chris Ciay

none
Hottest:

WXOK/Baton Rouge
Chris Clay

none

WATV/Birmingham
Ron January

SHAL
LO-KEY?
MAXI PRIEST
LADEEZ 1ST
D~INFLUENCE
BENET

Hottest:

JADE

MARY J. BLIGE
EN VOGUE
HI-FIVE

TEVIN CAMPBELL

WENN/Birmingham
Donneil/Starr

SADE

MARY J, BLIGE
HI-FIVE

WPALICharieston, SC
Don Kendricka
AFTER 7

NONA GAYE

SADE

LO-KEY?

NAUGHTY BY NATURE
TLC

Hottest:

JADE

RI-FIVE

MARY J. BLIGE
ARRESTED

SILK

FREDDIE JACKSON

WPEG/Chariotte
Ssundera/Darcel

SILK
WRECKX-N-EFFECT
DR. DRE

YOUNG BLACK TEENA
TREY LORENZ
Hottest:

MARY J. BLIGE
SHAL

WHITNEY HOUSTON
JADE

MR, LEE f/R. KELL

WJTTIChattanooga
Landecker/Rankin

SADE

DIONNE WARWICK
AFTER 7

INTRO

SNOW

BENET

DIGABLE PLANETS
PROFESSOR GRIFF
Hottest:

TEVIN CAMPBELL
PATTI LABELLE

SILK
MARY J. BLIGE
ARRESTED

WWDM/Columbia, SC
Andre Carson
LEVERT

SADE

DR. DRE
MARTHA WASH
Hottest:
PORTRAIT
HI-FIVE

JADE

SILK

EN VOGUE

WAGH/Columbus, GA
Darreil J. Smith
LORENZO

AFTER 7

CHANTE' MOORE

BENET
MIKE DAVIS

WFXE/Columbus, GA
Philip David March

SHAL
D-~INFLUENCE
MAXI PRIEST
CHANTE' MOORE
SADE

BENET
LORENZO
LO-KEY?
C.E.B.
GEORGE DUKE
Hottest:
MARY J. BLIGE
RUDE BOYS
EN VOGUE
AI-FIVE
JADE

K104/Dallas-Ft. Worth
James Alexander

MARY J. BLIGE
NAUGHTY BY NATURE
TLC

WHITNEY HOUSTON
SWv

Hottest:

RODNEY O AND JOE
AFTER 7

SHAL

SILK

GLENN JONES

KJMZ/Dailas
Casey/U.B.

MARY J. BLIGE
LO-KEY?

TLC

Hottest:

STLK

AFTER 7

TONI BRAXTON

DUICE
DR. DRE

WJJIN/Dothan, AL
Phil Davis

SADE
LADEEZ 1ST

WZFX/Fayetteville, NC
Frank Dawkins

SILK
BIG BUB

LK
NAUGHTY BY NATURE
Hottest:
HI-FIVE
JADE
MARY J, BLIGE

TEVIN CAMPBELL

WQF X/Gultport,MS
Larry Jones

BOBBY CALDWELL
GEORGE DUKE

LO-KEY?
NONA GAYE
LORENZO
Hottest:

JADE
TEVIN CAMPBELL
HI-FIVE

MARY J. BLIGE

WIMG/Hattiesburg-
Laurel, MS

Rob Neil

AFTER 7

SILK

LO-KEY?

SIMPLE PLEASURE

INTRO

CHAKA DEMUS & PLI

Hottest:

HI-FIVE

JADE

EN VOGUE

MARY J, BLIGE

SILK

KMJQ/Houston
Atkins/Richards

TLC

PM DAWN

ARTZ & KRAFTZ
C.E.B.
LO-KEY?
EDDIE MURPHY
Hottest:

WEUP/Huntsville
Steve Murry

LORENZO
LO-KEY?

CHANTE' MOORE
BENET
D-INFLUENCE
NAUGHTY BY NATURE
DIGABLE PLANETS
Hottest:

JADE

TEVIN CAMPBELL
EN VOGUE

RUDE BOYS
HI-FIVE

WJIMi/Jsckson
Todd/Jones

RACHELLE FERRELL
LO-KEY?

SILK

AFTER 7

DIONNE WARWICK
SADE

DR. DRE
Hottest:

MEN AT LARGE
MARY J. BLIGE
EN VOGUE
HI-FIVE
MICHAEL COOPER

WJBT/Jacksonville
J.C. Floyd

KRIS KROSS
JOE PUBLIC

REDMAN
MIKE DAVIS
Hottest:
HI-FIVE
SILK

JADE
MARY J. BLIGE
EN VOGUE

WHJX/Jacksonvilis
Young/Metvin

STiK

DR. DRE
SADE

SNOW

MARTHA WASH
Hottest:
HI-FIVE
MARY J, BLIGE
RUDE BOYS
EN VOGUE
MEN AT LARGE

KHZ/Kiileen, TX
Desaral Downs

MOOR
NAUGHTY BY NATURE
DIONNE WARWICK
ZHIGGE
Hottest:

JADE

HI-FIVE

EN VOGUE
WARREN BAILEY
GENE RICE
KFXZ/Latayette

INTRO
ZHIGGE
SILK

SHAIL

CHANTE' MOORE
BENET

Hottest:

JADE

EN VOGUE
HI-FIVE

MEN AT LARGE
FREDDIE JACKSON

U102/Lexington
Bill Clary

AFTER 7
HI-FIVE

KIPR/Littie Rock
Booker/Dylan
SILK

WGZBiLoulsvilie
Del Spencer
MICHAEL, COOPER
BRYSON & BELLE
ARTZ & KRAFTZ
MEN AT LARGE
WALTER BEASLEY
SIMPLE PLEASURE
Hottest:

SILK

HI-FIVE
WHITNEY HOUSTON
JADE

AFTER 7

WVLR/Lynchburg, VA
Ladd Goins

SILK

CHUCKII BOOKER
FORCE ONE NETWORK
AFTER 7

BIG BUB
Hottest:

JADE

EN VOGUE

MARY J. BLIGE
HI-FIVE
BRYSON & BELLE

WJJSILynchburg, VA
Robert Tucker

D-INFLUENCE
TLC

PRINCE & N.P.G,
PORTRAIT
JADE

WFXM/Macon, GA
Big George Threatt

EN VOGUE

CHANTE' MOORE
SADE

SILK

ARRESTED DEVELOPM
D-INFLUENCE
AFTER 7

RUDE BOYS
TEVIN CAMPBELL
MEN AT LARGE

K97/Memphis
0" Jay/Bell
DIONNE WARWICK
CHANTE' MOORE
D-INFLUENCE
HONA GAYE
PAPERBOY
LO-KEY?

AFTER 7

ROB & FAB
WAILING SOULS
SADE

Hottest:
HI-FIVE

JADE

MARY J. BLIGE

EN VOGUE

ARRESTED DEVELOPM

KJMS/Memphis
Bass/St. James

R. KELLY & PUBLIC
SADE

SIMPLE PLEASURE
NONA GAYE

SHAL

GOOD GIRLS
SILK

SHABBA RANKS
MARTHA WASH
Hottest:

SILK
MARY J. BLIGE
JADE

WBLX/Mobile
Cheatham/Sinclair
LADEEZ 1ST

JOE PUBLIC

FATTBURGER
DIGABLE PLANETS

CHANTE' MOORE
LO-|

WPLZIP o KM
Richmond John Witson
Phil Danieis
MIKE DAVIS S
Bl CHANTE' MOORE
A PROFESSOR GRIFF
SHABBA RANKS HONRICGATE
SIMPLE PLEASURE
NONA GAYE rad
R et ARTZ & KRAFTZ
ottest: LADEEZ 1ST
MARY J. BLIGE Lhee
S o
EN VOGUE
MIKI HOWARD
FREDDIE JACKSON
L2 MARY J. BLIGE
BOBBY BROWN

KSJLiSan Antonic

HOT105/Montgomery
Monica May

WQOK/Nashville
Jackson/Wright

INTRO

WIKS/New Barn, NC
Kirkland/Kenney

FORCE ONE NETWORK
TLC

SQUL SYSTEM
SIMPLE PLEASURE
Hottest:
HI-FIVE

SILK
MARY J. BLIGE
PRINCE & N.P.G.

WQUE/New Orleans
Stevens/Cortelio

MARY J. BLIGE
LO-KEY?

NAUGHTY BY NATURE
CHAKA DEMUS & PLI
SIMPLE PLEASURE
Hottest:

MARY J. BLIGE
SHAT

DR. DRE
D.J. JIMI
FM

WYLD-FM/New Orieans
Steven Ross

SILK
SADE
C.E.B.
SwV

SNOW

Hottest:
WHITNEY HOUSTON
SHAL

SADE

TONI BRAXTON
AFTER 7

WOWWNorfolk
Steve Crumbley

REDMAN
R. KELLY & PUBLIC

SLK

CHUCKIT BOOKER
D-INFLUENCE
CARON WHEELER
ICE CUBE
AFTER 7
Hottest:

JADE

ALEXANDER O'NEAL
NAUGHTY BY NATURE
HEAVY D & THE BOY
DR. DRE

WJHM/Orlando
Lindsey/Hollywood

R. XELLY & PUBLIC
INTRO

WAILING SOULS
REDMAN

SILK

MC NASTY & DJ FRE
Hottest:

DUICE

POSITIVE K

JADE

SNOW
MARY J. BLIGE

WQOK/Raleigh
YoungiConners

AFTER 7

DIONNE WARWICK
D-INFLUENCE
SADE

Hottest:

SILX

JADE

RUDE BOYS

MEN AT LARGE
MARY J. BLIGE

WEAS/Savannah
Floyd Blackweil

HEAVY D & THE BOY
CHANTE' MOORE
GEORGE DUKE
AFTER T

WTUG/Tuscaloosa, AL
Steve Sloan

MICHAEL COOPER
NAUGHTY BY NATURE
R, KELLY & PUBLIC
SADE

SWy

NONA GAYE
INTRO
Hottest:
HI-FIVE

SILK
PRINCE & N.P.G.
EN VOGUE

TEVIN CAMPBELL
K98-FM/West Monroe,

LA
Rocky Love
LO-KEY?
CHANTE' MOORE
NONA GAYE
SILK
TIM MINER
AFTER 7
ARTZ & KRAFTZ
PROFESSOR GRIFF
Hottest:
JADE

KJLH/Los Angeles
Frankie Ross

KaM

XCLAR

CHANTE' MOORE
SHAT

TLC

SIX

NAUGHTY BY NATURE
STEPHANIE MILLS
Hottest:

SILK

MARY J. BLIGE
PRINCE & N.P.G.

V103.9/tos Angeles
Fields/Michaels

TREY LORENZ
SHAL
PAPERBOY

KMJK/Phoenix
Keith Bell

LO~KEY?

NONA GAYE

SADE

SIMPLE PLEASURE
D-INFLUENCE

EN VOGUE
MARY J. BLIGE
SILK

RUDE BOYS

XHRM/San Diego
Mike Seaberry

PAPERBOY
LADEEZ 1ST
KRIS KROSS
SNOW

LO-KEY?
SIMPLE PLEASURE

WRECKX-N-EFFECT

83 Current Reporters
88 Current Playlists

Called In Frozen Playlist (5):
Rouge

KQXL/Bston

WBLS/New York
WKKV/Milwaukee

WVEE/Atlanta

WXOK/Baton Rouge

WWALamericantadiohistorv.com
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The Rhythm and Blues Foundation
PRESERVING AMERICA'S SOUL

Hadda
Brooks

B Solomon
§ Burke

" Dave
Clark

David

Francis

"Panama”

The Rhythm and Blues Foundation,
an independent nonprofit organization,
fosters wider recognition, financial support
and historic and cultural preservation of
rhythm and blues music through various
grants and programs in support of the artists
of the forties, fifties and sixties. The Pioneer
Awards program recognizes those legendary
artists whose work has been seminal in the
development of rhythm and blues music.
Award recipients are nominated and selected
by the Foundation's Board of Trustees and

its Artist Steering Committee.

For more information please contact:
The Rhythm and Blues Foundation
14th and Constitution Ave. N.W.
Room 4603, MRC 657
Washington, D.C. 20560
202-357-1654

R e
R
i

S

SR

e

A

R
S

Erskine
Hawkins

Wilson
Pickett

Carla
Thomas

Jimmy
Witherspoon

Lowell
Fulson

Martha
Little Anthony Reeves
and thf’ and the
el Ray Charles Lifetime Achievement Award Honoree Vandellas

James Brown
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58 @ February5,1993

AC

e NATIONAL AIRPLAY s

VANESSA WILLIAMS & BRIAN McKNIGHT

Love Is (Giant/Reprise)
53% of our reporters on it. Rotations: Heavy 2, Medium 16, Light 42,
Total Adds 21, including KVIL, WUSA, KSFI, B100, KEZR, WLEYV,
WOBM, WTFM, KMJC, KGBX. Debuts at number 28 on the AC chart.

R S E s
o o—t
g~

DURAN DURAN “Ordinary World’* (Capitol) 5473

Rotations: Heavy 8/0. Medium 30/1, Light 16/2, Total Adds 3: WMAG, KMAJ, KARZ. Heavy: WRQX, WMTX, KKMY, WIVY,
KGBX, WFFX, KVIC, K99. Medium including KHMX, WKQI, WKTI, KS95, KBIG, B100, WKLI, WMJQ, WKYE, WHYNFM,
WMGS, WTCB, EAGLE, WAHR, KTYL, WRMF, WROE, WLQR. KXYQ. Moves 26-24 on the AC chart,

MARY-CHAPIN CARPENTER ‘‘Passionate Kisses” (Columbia) 48/5

Rotations: Heavy 1/0, Medium 20/1, Light 27/4, Total Adds 5. WOBM, WARM. EAGLE, WMTFM, WQLR. Heavy. WMXB
Medium including WMXV, WRQX, WBTFM, KYKY, KESZ, WMAG, WDLX, WAHR, KTYL, WRMF, WROE, KGBX, WLQR,
JOY99, WGLL, WNMB, KTWN, WFFX, KMGW. Light including KMXV, KKCW, WIMX. WKYE, WHYNFM. Debuts at number
30 on the AC chart.

TOAD THE WET SPROCKET “‘Walk On The Ocean’’ (Columbia) 35/4

Rolations' Heavy 4/0. Medium 22/0, Light 9/4, Total Adds 4: WARM98, KYKY, EAGLE, WQLR. Heavy: B100. WRMF_ KMJC,
WFFX. Medium: WRQX, WBTFM, WMTX, WLTF, KMXV, WKTH KMJi. WKYE, WOBM, KKMY, WAHR, WMXB, KTYL, WMGN.
KGBX, WLQR. JOY99, WGLL, KTWN. KVIC, KMGW, K99. Debuts at number 29 on the AC chart.

DEBBIE GIBSON “Losin’ Myself’’ (Atlantic/AG) 31/4

Rotations: Heavy 0, Medium 10/0, Light 21/4, Total Adds 4: KMXV, WKLI, WLEV, KISC. Medum: WIMX, WOBM, KKMY,
KMXR, WFMK, KRLB, KVIC, KZLT, KMGW, K99 Light including WWNK, WVAF, WKYE, WLMX, WMXB, KTYL, WROE,
KGBX, WLQR, WWWM, WGLL, KTWN, WMTFM. WHMS. WQLR, KIDX, KEYW

ANNIE LENNOX “‘Little Bird"’ (Arista) 26/2

Rotations: Heavy 0, Medium 9/0, Light 17/2, Total Adds 2- KSRR, WIVY Medium: WLEV, WMJQ, WLQR, KTWN, WFFX, KVIC,
KMGW, K99, KEYW. Light including KKMY. KTYL, WROE, KMJC, WFMK, KISC, WGLL, KRLB, WNMB, WHMS, KZLT,
WQLH, WQLR, WLDR, KMGQ.

WARREN HILL ‘The Passion Theme” (Novus/RCA) 23/5

Rotations: Heavy 0, Medium O, Light 23/5, Total Adds 5: WMJQ, WIVY, KISC, WMTFM, WHMS. Light including WARM98,
KESZ, WIMX, WLMX, WMXB, KTYL, WROE, WMGN, WLQR, KRLB, KTWN, KVIC, KZLT, WQLR, WLDR, KMGW, K99, KMGQ.
K.D. LANG “Miss Chatelaine” (Sire/WB) 23/5

Rotations: Heavy 0, Medium 4/0, Light 19/5, Total Adds 5: WARM98, WHYNFM, WAHR, WQLH, WLDR. Medium: KGBY,
KMXR, WLQR, JOY99. Light including KESZ, KKMY, KTYL, WROE, KISC, WGLL. KRLB, KVIC, WHMS, KZLT, KMGW. K99,
KMGQ, KEYW

EXPOSE “I'll Never Get Over You (Getting Over Me)”’ (Arista) 21/18

Rotations Heavy 0, Medium 0, Light 21/18, Total Adds 18. KKMY, WDLX, KTYL, WROC, WFMK, WLQR, WWWM, KRLB.
WNMB, KTWN, KVIC, WMTFM. WHMS, KZLT, WQLR, WLDR, K99, KARZ. Light including KRLV, KYMG, KMGW

.;.»-\..guao.{:mo b

Total

Reports/Adds Heavy Medium  Light

1 PEABO BRYSON & REGINABELLE .............. 107/0 97 8 2
O KENNYG ... ..o i 109/5 92 13 4
O GOWEST.. .. e 98/3 80 14 4
O PATTYSMYTH. ..ot 98/4 64 27 7
5 RESTLESSHEART .........cooviiniiiiiniinninnenn. 80/0 54 25 1
O CEUNEDION ..ot 79/1 58 15 6
© MICHAELJACKSON .. ...... ..o 75/3 51 22 2
© CATHYDENNIS .............coiiiiiiiiiiiannnens, 85/6 46 26 13
O©ELTONJOHN ... ... i iaeaennns 92/19 117 46 35
QO SADE......ooii 76/1 33 32 1
@BOYZUMEN ..o, 71/5 27 29 15
O KURTHOWELL ..ot 67/2 30 28 9
13 PETER CETERA w/CHAKAKHAN ...................... 73/0 35 29 9
14 GENESIS ..ottt 69/1 32 27 10
@ UUDECOLE ... 68/6 20 37 11
O BONNIERAITT ... i 63/0 20 30 13
® MICHAELBOLTON ..ot 66/8 12 40 14
Q@ JONSECADA ........... ...ttt 76/7 8 43 25
19 WHITNEYHOUSTON .................ccoviienenn.. 58/0 25 22 11
5 GLORIAESTEFAN .. ...ttt e, 76/15 3 34 39
€@ WENDYMOTEN ... .. e, 68/3 5 36 27
€ PAULMCCARTNEY .........ccoviriiiiiiinnnnns 72/8 2 44 26
€5 WHITNEYHOUSTON ...................ccooiviinn, 61/6 3 39 19
ED DURANDURAN .............oiviiiiiiiainnnns, 54/3 8 30 16
25 ELTONJOHN ....... ... 37/0 16 17 4
26 SWINGOUTSISTER .............ccovvivniinninnn.n. 49/0 15 28 6
€Y MICHAELW.SMITH ..., 68/12 0 28 40
2 VANESSA WILLIAMS & BRIAN McKNIGHT .............. 60/21 2 16 42
€ TOAD THE WETSPROCKET ............0.ovvvrnenn.n. 35/4 4 22 9
€ MARY-CHAPINCARPENTER ..................c...... 48/5 17 20 27

* Keeps builet dus 10 continued growth.

HOTTEST

BRYSON & BELLE (85)
KENNY G (73)

GO WEST (65)
PATTY SMYTH (43)
RESTLESS HEART (40)
CELINE DION (34)
MICHAEL JACKSON (30)
PETER CETERA (25}
CATHY DENNIS (19)
WHITNEY HOUSTON (17)

INOSTADLED

WILLIAMS & McKNIGHT (21)
STING (20)

ELTON JOHN (19)
EXPOSE (18)
GLORIA ESTEFAN (15)
RACHELLE FERRELL (13)
INXS (13)
MICHAEL W. SMITH (12)
SHAWN COLVIN (11)
10,000 MANIACS (11)

STING “If | Ever Lose My Faith In You’" (A&M) 20/20

Rotations: Heavy 0, Medium 2/2, Light 18/18, Total Adds 20- KMXV, KEZR, WKLI, KKMY. WDLX. WMXB. KTYL, WRMF,
WROE, WLQR, KXYQ, WGLL, WNMB, WFFX, KVIC, WHMS, WQLH. WLDR, K99. KEYW

LISA VALE “Waiting In The Wings”’ (EastWest/Atlantic Group) 18/3

Rotations: Heavy 0, Medium 3/0. Light 15/3, Totai Adds 3 WLIF, WLDR, K99. Medium  WDLX, WLQR, KZLT. Light including
KESZ. KMXR, WivY, WROE, WWWM, WGLL, KRLB, WNMB, KTWN, KVIC. WMTFM, WHMS.

CHARLES CHRISTOPHER ‘‘I'm Gonna Make You Love Me’ (CharismaNirgin) 1772

Rotations: Heavy 0, Medium 2/0. Light 15/2. Total Adds 2° KMXR, WLDR. Medium: KKCW, WIMX. Light including WLMX,
KTYL, WROE, KMJC, WLQR, KRLB, KTWN, KVIC, WHMS, KZLT. KIDX. KMGW, K99.

e ngﬁﬂgﬁﬂ wﬁb%ﬂx?wuwﬁs moww9bNoooouﬂwpmﬁﬁwﬂwﬂ.ﬁ,.% R v

 SIGNIFICANT AGCTION
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INXS “‘Beautiful Girl”” (Atlantic/AG) 14113

Rotations: Heavy 0, Medium 2/2, Light 12/11, Total Adds 13: B100, KKMY. WMXB, KTYL, WROE, WLQR, JOY99, KTWN,
KVIC, WHMS, KZLT, KIDX, KEYW. Light including WFFX

RACHELLE FERRELL ‘‘Welcome To Love” (Capitol) 13113

Rotations: Heavy 0, Medium 1/1, Light 12/12. Total Adds 13: KMXV. KESZ. WOBM. KKMY, KMXR. KTYL, WROE, WLQR.
WWWM, KTWN, KVIC, KIDX, K99.

SHAWN COLVIN ““f Don’t Know Why” (Columbia) 12/11

Rotations: Heavy 0, Medium 0, Light 12/11, Total Adds 11: WLTT, WKLI, WMXB. WLQR. KRLB, KTWN, WFFX, KVIC, WHMS,
KZLT, K99. Light including KSFI.

INDIGO GIRLS '‘Ghost’ (Epic) 1272

Rotations: Heavy 0, Medium 2/0, Light 10/2, Total Adds 2: WROE, K99. Medium: WAHR, WLQR. Light including WGLL,
KRLB, KTWN, WFFX, KVIC, WHMS, KZLT. KMGW

ROD STEWART ‘“‘Have | Told You Lately” (WB) 120

Rotations: Heavy 3/0, Medium 7/0, Light 2/0. Total Adds 0. Heavy: WYXR. WRQX. EAGLE. Medium' WALK. WLTT, KHMX,
KVRY, 8100, WRMF, KXYQ. Light: WKTI, WLACFM.

10,000 MANIACS ‘‘Candy Everybody Wants’’ (Elektra) 11/11

Rotations- Heavy 0, Medium 0, Light 11/11, Total Adds 11: KTYL, WLQR, WWWM_ KRLB, KTWN, WFFX, KVIC, WHMS, KZLT.
K99, KEYW.

MR. REALITY “Anonymous’ (SBK/ERG) 110

Rotations: Heavy 0, Medium 2/0, Light 9/0, Total Adds 0. Medium: WFFX, KEYW. Light' KKMY, WROE, WLQR, WGLL,
WNMB, KTWN, KVIC, KZLT, K99.

VANESSA PARADIS “‘Be My Baby” (Poiydor/PLG) 10/10

Rotations: Heavy 0, Medium 0, Light 10/10. Total Adds 10: WMXB, WROE, KMJC, WWWM, WGLL. KRLB, KTWN, KVIC,
WHMS, K99.

PETER GABRIEL *‘Steam’’ (Geffen) 9/2

Rotations: Heavy 0, Medium 5/1, Light 4/1, Total Adds 2: KRLB, WFFX. Medium including WMTX, WKTI, KS95, KMGW. Light
including KKMY, WGLL. K99.

JOAN BAEZ “Stones In The Road" (Virgin) 81

Rotations: Heavy 0, Medium 1/0, Light 7/1, Total Adds 1: WAHR. Medium: WFFX. Light including WROE, WLQR, WGLL,
KTWN, KVIC, KZLT.

ROY ORBISON & K.D. LANG ‘‘Crying” (Virgin) 8/1

Rotations: Heavy 2/0, Medium 3/1, Light 3/0, Total Adds 1: WLTT. Heavy: KOSI. WLDR. Medium including WAHR, JOY99
Light: KSRR, KLSY, KMGW,

BENET *‘Rainy Days And Mondays”’ (EMI/ERG) 6/6

Rotations: Heavy 0, Medium 1/1, Light 5/5, Total Adds 6- WRVR. WROE, WLQR, WNMB, KZLT. K99.

ROBERT CRAY BAND “The Price | Pay’ (Mercury) 6/2

Rotations; Heavy 0, Medium 0, Light 6/2, Total Adds 2: KRLB, KVIC. Light inciuding KKMY, WLQR, KZLT. KMGQ
FLEETWOOD MAC “Don’t Stop” (WB) 6/0

Rotations: Heavy 0, Medium 2/0, Light 4/0, Total Adds 0. Medium WWSN. K99. Light: WWNK. WENS, WLQR, WHMS

k.d. lang “Miss Chatelaine” 400,000

From the album INGENUE, nominated for five Grammys! Over WAlbums Sold!

American Music Awards Winner
Best New AC Artist Of The Year!

Now On 23 AC Reporters Including:
WQLH Q @

WLDR

WARM98  KGBY
KESZ WAHR

G

©1992 Sire Records Company
i,

+
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AC ADDS & HOTS

CURRENT-BASED

WLIF/Baltimore
BalabaniThoner

MICHAEL W. SMITH
JUDE COLE

LISA VALE
Hottest:

KURT HOWELL
PATTY SMYTH
BONNIE RAITT
CATHY DEHNIS
JON SECADA

WBMX/Boston
Greg Strassell

GO WEST

MARY J. BLIGE
Hottest:
WHITNEY HOUSTON
BOYZ II MEN
JON SECADA
BRYSON & BELLE
ANNIE LENNOX

WALK/Long Island
FreeiLombardo

MICHAEL JACKSON
PAUL MCCARTNEY
Hottest:

BRYSON & BELLE
KENNY G

PATTY SMYTH
RESTLESS HEART
BOYZ 11 MEN

WBLIINasssu
TerryiLarkin

ELTON JOHN
GLORIA ESTEFAN
WHITNEY HOUSTON
Hottest:

BRYSON & BELLE

WMXV/New York
Bob Dunphy

PATTY SMYTH
LA ESTEFAN
ELTON JOHN
Hottest:
BRYSON & BELLE
BONNIE RAITT
0 WEST
KENNY G
JOURNEY

WYXR/Philadelphia
CookiGress

nane
Hottest:

GO WEST

ROD STEWART
BONNIE RAITT
CATHY DENNIS
BRYSON & BELLE

WRQX/Washington
PalagifSitver

FENNY G

GENESIS
BRYSON & BELLE
GO WEST

ELTON JOHN
RICHARD MARX

WKLI/Albany
Knott/Holmberg

DEBBIE GIBSON
STING

WLEV/Altentown
Jaff Silvers

BOYZ II MEN
WHITNEY HOUSTON
DEBBIE GIBSON
VANESSA WILLIAMS
Hottest:

BRYSON & BFLLE
GO WEST

CELINE DION
MICHAEL JACKSON
PATTY MYTH

WMJIQ/Butalo
Lucas/Christian

BOYZ II MEN
WARREN HILL
Hottest:

BRYSON & BELLE
WHITNEY HOUSTON
KENNY G

GO WEST
PATTY SMYTH

WVAF/Charleston, WV
Johnson/Kasey

ELTON JOHN

JUDE QOLE

MICHAEL «. SMITH

Hottest:

RESTLESS HEART

BRYSON & BELLE
WEST

MICHAEL JACKSON

PATTY SMYTH

WIMX/Harrisburg
Ed August

none
Hottest:

MICHAEL BOLTON
BRYSON & BELLE
VANESSA WILLIAMS
PATTY SMYTH
ELTON JOHN

WOBM/Monmouth-
Ocean
Joft Rafter

MARY CHAPIN CARPE
JUDE COLE
RACHELLE FERRELL
VANESSA WILLIAMS
Hottest:

CATHY DENNIS

WQHQ/Salisbury, MD
Thom Walsh

GO WEST
Hottest:

BOYZ 11 MEN
BRYSON & BELLE
PETER CETERA
MADONNA
SHANICE

WHYN-FM/Springtield,
MA
Bill Hess

BOYZ 1L “EN
WHITNEY HOUSTON
PAUL MCCARTNEY
X.D. LANG
dottest:

BRYSON & BELLE
30 WEST
MICHAEL JACKSON
CELINE DION
PATTY SMYTH

WMGS/Wilkes Barre
Norton/Phillips

JON SECADA
CATHY DENNIS
KURT HOWELL
MICHAEL W. SMITH
Hottest:

BRYSON & BELLK
G0 WEST

BOYZ 11 MEN
MICHAEL JACKSON
KENNY G

WARM/York, PA
Kelly West

MARY CHAPIN CARPE
MICHAEL W. SMITH
Hottest:

GO WEST

KENNY G

CELINE DION
PATTY SMYTH

WGLL/Hagerstown, MD
Burns/Conlon

WBT-FM/Charlotte
Donovan/Mariner

MICHAEL BOLTON
Hottest:
RESTLESS HEART
BRYSON & BELLE
GENESIS

CATHY DENNLS
KENNY G

KVILiDallas
BIN Curtis

ELTON JOHN
VANESSA WILLIAMS
CATHY DENNIS
Hottest:

WHITNEY HOUSTON
PETER CETERA
KENNY G
RESTLESS HEART
BRYSON & BELLE

KHMX/Houston
Dave Van Stone

KENNY G
Hottest:
GENESLS

ELTON JOHN
RESTLESS HEART
JUDE COLE
BRYSON & BELLE

WLTS/New Orleans
Bob Mitchell

ELTON JOHN

BOYZ II MEN
MICHAEL W. SMITH
Hottest:

BRYSON & BELLE
KENNY G

GO WEST

MICHAEL JACKSON
PATTY SMYTH

2WD/Norfolk
Dick Lamb

BRYSON & BELLE
PETER CETERA
GG WEST

KQ102/San Antonio
Scott/Norris

MICHAEL BOLTON
Hottest:
RESTLESS HEART
PETER CETERA
BRYSON & BELLE
KENNY G

PATTY SMYTH

KSAR/San Antonlo
Ware/Knight

WUSA/Tampa
Johnny Williams

ELTON JOHN
VANESSA WILLIAMS
MICHAEL W. SMITH

BRYSON & BELLE
KENNY G

WHITNEY HOUSTON
RESTLESS HEART

WZNY/Augusta, GA
John Patrick

BRYSON & BELLE
CELINE DION

KKM.JiAustin
Burke/Burns

VANESSA WILLTAMS
Hottest:

BRYSON & BELLE
BOYZ 11 MEN
KENNY G

BONNIE RAITT
KURT HOWELL

KKMY/Beaumont, TX
Russell/Brock

STING
VANESSA WILLIAMS
INXS

EXPOSE
RACHELLE FERRELL

WLMX/Chattanooge.
Danny Howard

none

Hottest:

BRYSON & BELLE
KENNY G

SWING QUT SISTER

PETER CETERA
CATHY DENNIS

WTCBI/Columbia
Doug Spets

PAUL MCCARTNEY
VANESSA WILLIAMS

WVTY/Pittsburgh WKYElJohnstawn, PA ML TS TON e Py Hot test.:
Gilbert/Alexander Jack Michaels VANESSA PARADIS et BRISON & pELLE
STING YSON & . KENNY G
none VANESSA WILLIAMS Hattest: Sglﬁn HE')ELSTLON GO WEST
Hottest: Hottest: CELINE DION CELINE DION
RESTLESS HEART BOYZ 11 HEN CELINE DION RESTLESS HEART WINONNA
WHITNEY HOUSTON KENNY G CATEYIDENNTS TR
BOYZ 11 MEN BRYSON & BELLE AT S
BRYSON & BELLE CELINE DION MICHARL, JACKS
CELINE DION PATTY SHYTH ARERIACKSON LI WG KMXR/Corpus Christ
T ol® Jim Thomas
WLTT, WJLK Ocean none
Chuck Morgan Gulda/Pressiey Hottest: g?ﬁ:‘ﬁ?ﬁEmFgIsmPH
ORBISON & LANG b oo ST KENNY G R T R
o est:
SHAWN COLVIN . BRYSON & BELLE
fottest: BRYSON & BELLE
CATHY NEWNIS . GENESIS RERRE G
PAUL MCCARTNEY & PATTY SMYTH
Hottest : . JUDE COLE o0 LS
ELTON JOHN CENIY G PETER CETERA
" SRYSON & BELLE CELINE DION
BRYSOM & BELLE P ST
WHITNEY HOUSTON o
MICHAEL, JACKSON
JOY99/Stockton KARZ/Redding, CA
Candy Stephens AlleniBremer
INXS DURAN DURAN
JON SECADA HD“:SSEL
KSSK-FMIHonolutu Hottest: o L0
KKCWiPortland BRYSON & BELLE PATTY SMYTH

KMJtiDenver
Dave Ward

MICHAEL JACKSON
PATTY SMYTH
Hottest:

BRYSON & BELLE
RESTLESS HEART
GO WEST

KENNY G

KOSliDenver
Scott Taytor

none
Hottest:

BRYSON & BELLE
RESTLESS HEART
KENNY G
WHITNEY HOUSTON
GENESIS

KBIG/Los Angeies
Edwards/Verdery

GLORIA ESTEFAN
Hottest:
BRYSON & BELLE
50 WEST

PATTY SMYTH
CELINE DION
CATHY DENNIS

KOSTiLos Angeles
Kaye/Amidon

CATHY DENNIS
Hottest:
MICHAEL JACKSON
PETER CETERA
KENNY G

BRYSON % BELLE
RESTLESS HEART

KESZ/Phoenix
Mike Del Rosso

RACHELLE FERRELL
Hottest:

BRYSON & BELLE
PETER CETERA
CELINE DION

KVRY/Phoenix
Elilott/Zeliner

MICHAEL BOLTON
Hottest:
WHITNEY HOUSTON
RESTLESS HEART
BRYSON & BELLE
GO WEST
KENNY G

Bill Minckler

Michael Shishido

none
WHITNEY HOUSTON Hottest :
GLORIA ESTEFAN BRYSON & BELLE
Hottest: ELTON JOHN
BRYSON & BELLE TREY LORENZ
BOYZ II MEN GENESTS
MiCHAEL BOLTON PETER CETERA
KENNY G
G0 WEST KM2QiLas Vegas
KGBY. 0 < e
Sattler/Garcia WHITNEY HOUSTON

ELTON JOHN
GLORIA ESTEFAN WENDY MOTEN
Hottest: Hottest:
KENNY G BRYSON & BELLE
RICHARD MARX PETER CETERA
ERIC CLAPTON CELINE DION
RESTLESS HEART KENNY G

MICHAEL JACKSON

KSFI/Salt Lake City
MacNeil/Morris

MICHAEL W. SMITH
VANESSA WILLIAMS
Hottest:

BRYSON & BELLE
RESTLESS HEART
PETER CETERA
COLLIN RAYE
KENNY G

B100/San Diego
Gene Knight

VANESSA WILLIAMS
INXS

Hottest:

KENNY G
BRYSON & BELLE
GO WEST

JUDE COLE

JON SECADA

KEZR/San Jase
Bill Stedman

STING
VANESSA WILLIAMS
Hottest:

ELTON JOHN
BRY3ON & BELLE

KLSY/Seattle
irwln/Brooks

ELTON JOHN

Hottest:
BRYSON & BELLE

MICHAEL JACKSON
CATHY DENNIS

RESTLESS HEART

KRLV/Las Vegas
Chase/Ortolano

VANESSA WILLIAMS
Hottest:

BRYSON & BELLE
KENNY G

RESTLESS HEART
MICKAEL JACKSON
PETER CETERA

KXY Q/Portland
Jim Rysn

STING

Hottest:
WHITNEY HOUSTON
KENNY G

BRYSON & BELLE
BONNIE RAITT
JUDE COLE

KRNO/Reno. NV
Mitchell/Adamson

SADE

Hottest:
RESTLESS HEART
GENESIS
WHITNEY HOUSTON
BRYSON & BELLE
MICHAEL BOLTON

KISCiSpokane, WA
Rob Harder

DEBBIE GIBSON
WARREN HILL
Hottest:

GO WEST
KENNY G
PATTY SMYTH

SADE
CATHY DENNIS

RESTLESS HEART
GO WEST
KENNY G
MICHAEL JACKSON

KYMG/Anchorage, AK
John Roberts

MICHAEL W. SMITH
BOYZ 11 MEN

MICHAEL JACKSON
CELINE DION

KIDX/Billings, MT
Bell/Lawrence

INXS

RACHELLE FERRELL
VANESSA WILLIAMS
Hottest:

BRYSON & BELLE
GO WEST

MICHAEL JACKSON
BOYZ IT MEN
PATTY SMYTH

KMGW/Casper, WY
John Leader

none
Hottest:
KENNY G
PETER CETERA
GO WEST

TTY SMYTR
CELINE DION

K99/Great Falls, MT
JJ Heammingway
SHAWN COLVIN
EXPOSE

STING

LISA VALE

VANESSA PARADIS
10,000 MANIACS

RACHELLE FERRELL
INDIGD GIRLS
BENET

Hottest:
CELINE DION
BRYSON & BELLE
CATHY DENNIS
KENRY G

PATTY SMYTH

MICHAEL JACKSON
B

GO WEST
CATHY DENNIS

KMGQ/Santa Barbara,
CA

CaryliNewcomer
none

KEYW/Tri-Cities, WA
Swartz/Travis

INKS
GLORIA ESTEFAN
MICHAEL W. SMITH
10,000 MANIACS
RITA COOLIDGE
STING

Hottest:

PATTY SUYTH
BOYZ II MEN
JON SECADA
ELTON JOHN
KIM CARNES

WKTK; FL
Allen/Jon Brian White
JON SECADA INXS
MICHAEL W. SMITH STING
JUDE COLE SHAWN COLYVIN
Hottest: VANESSA I'ARADIS
KENNY G Hottest:
BRYSON & BELLE PETER CETERA
PATTY SMYTH BRYSON & BELLE
GO WEST KENNY G
CELINE DION MARY CHAPIN CARPE
CELINE DION

EAGLE/Gresnsboro
Jackson/McHugh

- KTYUTyler, TX
MARY CHAPIN CARPE i
CELINE DION Janie Baker
ELTON JOHN STING

TOAD THE WET SPRO
Hottest:

BRYSON & BELLE
GO WEST

RESTLESS HEART
ELTCN JOHN
ROD STEWART

WMAG!Greansboro
Chuck Holloway

JON SECADA
GLORIA ESTEFAN
DURAN DURAN
Hottest:

GO WEST
MICHAEL JACKSON
CELINE DION
RESTLESS HEART
PETER CETERA

WDLX/Greenvilie, NC
Jackson/Moretand

VANESSA WILLIAMS
STING

EXPOSE
Hottest:

CATHY DENKIS
BRYSON & BELLE
CELINE DION
KURT HOWELL
WENDY MOTEN

W, itle, AL

RACHELLE FERRELL
10,000 MANIACS
INKS

EXPOSE
Hottest:
RESTLESS HEART
GO WEST

PETER CETERA
BRYSON & BELLE
KENNY G

WRMF/West Palm Beach
Morley/Franco

WHITNEY HOUSTON
ELTON JOHN
STING

GLORIA ESTEFAN
PAUL MCCARTNEY
MICHAEL W. SMITH
Hottest:
RESTLESS HEART
BRYSON & BELLE
00 WEST

GENESIS

TOAD THE WET SPRO

Bonnis O'Brien

GLORIA ESTEFAN
.D. LANG

JOAN BAEZ

CAGES

Hottest:

JUDE COLE

BOYZ II MEN
CATHY DENNIS
PATTY SMYTH
SWING OUT SISTER

WJDX/Jackson, MS
Dave Perkins

ELTON JOHN
Hottest:

PETER CETERA
KENRY G

BRYSON & BELLE
RESTLESS HEART
WHITHEY HOUSTON

WIVY/Jacksonville
Matthews/West

MICHAEL JACKSON
VANESSA WILLIAMS
ANNIE LENNOX
WARREN HILL
Hottest:

KENNY G

BONNIE RAITT
PATTY SMYTH
CELINE DION
RESTLESS HEART

WTFMlJohnson City
Mark McKinney

ELTON JOHN

PAUL MCCARTNEY
GLORIA ESTEFAN
VANESSA WILLIAMS
Hottest:
RESTLESS HEART
PETER CETERA
BRYSON & BELLE
CELINE DION
KENNY G

WPEZ/Macon
Jim Frankiin

ELTON JOHN
MICHAEL BOLTON
WHITNEY HOUSTON
GLORIA ESTEFAN
MICHAEL W. SMITH
Hottest:

BRYSON & BELLE
KENNY G

GO WEST

PATTY SMYTH
CELINE DION

WRVR/Memphis
Kirkland/Manley

ELTON JOHN
BENET

Hottest:
FURT HOWELL
KENNY G
BONNIE RAITT
WENDY MOTEN
JON SECADA

WLAC-FM/Nashvillé
Bryan Sargent

CATHY DENNIS
Hottest:
BRYSON & BELLE
MICHAEL BOLTOM
B0YZ 11 MEN
GENESIS
RESTLESS HEART

Continued on Page 60

KRLB/Lubbock, TX
Paul Ramone
VANESSA PARADIS
EXPOSE

10,000 MANTACS
SHAWN COLVIN
ROBERT CRAY BaND
PETER GABRIEL
Hottest:

GO WEST

BRYSON & BELLE
KENNY G

CEL.INE DION
CATHY DENNIS

WNMB/Myrtle Beach, SC
Thompson/Adams

STING

EXPOSE

BENET

Hottest:
BRYSON & BELLE
GO ®EST

KENNY G
PATTY SMYTH
MICHAEL JACKSOHM

KTWN/Texarkana, TX
Mike Akin

VANESSA PARADIS
SHAWN COLVIN
EXPOSE

10,000 MANIACS
INXS

RACHELLE FERRELL
Hottest:

KENNY G

GO WEST

PATTY SMYTH
MICHAEL JACKSON
BRYSON & BELLE

WFFXiTuscaloosa, AL
Sander Walker

STING

PETER GABRIEL
10,000 MANIACS
R.EM.

SHAWN COLVIN
Hottest:

BONNIE RAITT
GO WEST

KVICiVictoria, TX
Joe Friar

RACHELLE FERRELL
INXS

EXPOSE

VANESSA PARADIS
10,000 MANIACS
STING

ROBERT CRAY BAND
SHAWN COLVIN
Hottest:

G0 WEST

SADE

DURAN DURAN
KURT HOWELL
CATHY DENNIS

"SALES STRATEGY”

R&R columnist
Chris Beck has
compiled the
most street-wise
strategies and
technologies for
seling and
managing in the
Q0.

Now Only § 17.50°

Call R&R to order your copy.

310-553-4330

*Pus Postoge and Handiing 3174 % Tox for CA Pesidents

February5,1993 R&Re 59

As you know, VANESSA PARADIS
is the Coco Chanel model on TV

and in magazines.

And of course you realize
that your audience has seen her face
hundreds of times.
NOW it’s time to put the voice
with the face!

ONE OF THE MOST ADDED AC!
NOW ON 30 CHR REPORTERS!
Incuding...

KRBE add 28 999KHI deb 34
WKBQ deb 29 K106 add
WLAN deb 39 WKDD odd

Produced by LENNY KRAVITZ

| Do@or | L

PolyGram Labe! Gioup

——OAOA 2aMericanradiahistiorn. com..
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AC ADDS & HOTS

CURRENT-BASED

60¢R&R Februarys,1993

! ' l
WLHT/Grand Rapids m

Continued from Page 59
WQLHIGreen Bay, WI

Dirksen/Brown ‘ Neison/Taylor

GLORLA ESTEFAN

Shedhe N6
PeTE ;(& . WNT-EWCodar Rapids. S C L —
m :ue&:nne-pous ; W;wss-r Randy Lee Baeon BELLE
ary Nolan = WARREN HILL KENNY G —
i o] MARY CHAPIN CARPE WEST
Hottest | ety | rarmy s ELTON JOHN (12) PATTY SMYTH (12)
WPNTIChicago R | WFMKjLansing EXPOSE | camry peNNTS BRYSON & BELLE (9
Murray/Spears BRYSON & Ray Marshail | Hottest: WOLRIK ’ STING (9) Y & ( )
JON SECAD ENNY G 9 RESTLESS HEART 1 alamazoo, M
Py e o oot | et ousTon LanpheariWertz 10,000 MANIACS (5) CEI:.E"P:E‘ mg Ns(g)
RYSON MICHAEL JACKSON § KENNY G £XP
e o UANESSARNTECIMS | BRYSON & BELLE HARY. GHAPTN CARP SHAWN COLVIN (5) Y G (9)
KENNY KYKYISt. Louls CELINE DION | MICHAEL JACKSON TOAD THE WET SPRO JCHAEL BOLTON GO WEST (8)
RESTLESS HEART Greg Hewitt TEENY & Hottest: MICHA 4)
| o Ao RS TE A MICHAEL JACKSON (7)
WARMS8/CIncinnatl chwl BOLTON SATTY SMYTH WHMS/Champaign, Il KEN:YESF ( ) CATHY DENNIS (ﬁ)
Michael Grayson T | JaylEwing BOYZ 11 YEN RACHELLE FERRELL (4)
puigrene | ez wvowsdson | 5% | MICHAEL W. SMITH (4) JUDE COLE (4)
TN E O'NeillFreeman | 70,000 ManIaGs WLDRINW Michigan JOAN BAEZ (3) DURAN DURAN (4)
WENDY MOTEN mﬂ& ROLTON 2 VANESSA PARADIS Angle Handa BERNARD OATTES (2) SADE (4)
Hottest: . INXS
RESTLESS WEART E OOLE | WARREN HILL LISA VALE NEIL YOUNG (4)
BRYSON & BELLE I Emsyic SHAWN COLVIN CHARLES CHRISTOPH
KENNY G e Hottest: STiNG
PAUL MCCARTNEY KENNY G EXF
WWNK/Cincinnati PATTY SMYTH St
BRYSON & BELLE
Matthews/Maxwelt W P Z?BG'U%"M": Sty A BENNIS KENNY - TSX/Port Jervis, NY
KEnNY G J. Davis ' | OrBriensBenne G0 VEST WAFUMilford, DE w s ort Jervis,
Hottest: ) GLCRLA ESTEFAN HLCHAELFUACKSON Cart Reed Liz Foxx
CHTRED 0 UAESSA RAED Hottest KZLT/Grand Forks, ND S
ANNT BRYSON & BELLE Hennen/Michaels KMAJITopeka. KS ELTON JOHN JOAN BAEZ
AAIEJLENRCH - KENNY G MICHAEL BOLTON SHAWN COLVIN
GENESIS wesT BENET Dave Waters WGMT/Burke Mountain
RESTLESS HEART 1 l MICHAEL JACKSON PO urke ’ WECQ/Geneva, NY Hottest: STING
WLTF Clevaland ;: CELINE DION SHAWN COLVIN e ey vT Dennis Federico BRYSON & BELLE 10,000 MANIACS
IClevelan . | s QURAN DURAN Steve Chizmas KENNY G RACHELLE FERRELL
Popovich/Kennedy TLH TN 10,000 MANTACS ELTON JOHD ELTON JOHN Hottest:
' n KG8X/Springfield. MO Hottest: tottest: ELTON JOHN MICHAEL JACKSON :
vt o 6o st | Miteh Baker | oo CELIKE Dicw e L0 — PATTY SHYTH BRYSON & BELLE
G ¥EST [ xewvy g W CELINE DION GO WEST
!frttn;e«sjcﬂu CPEEEPIJY"E . x::::is:‘wuum ﬁ:ﬁ?’q;g‘ﬁ[‘m GO WEST 10,000 MANIACS WHITNEY HOUSTON CELINE DION
CHARLES & EDDIE MICHARL JACKSON o BRYSON & BELLE I .
RICHARD MARX :é:g iﬁn: g AN PATDL A%TH Pr:IRéHE\‘ELALégETON ggmsg- WSUL/Monticelio, NY Cmi\%};YAElﬁEﬁg%sm
GO WEST | wwmro Hottest: 3 Mulharin/Wilson
KENNY KMJC/Davenport ottest: BRYSON & BELLE

WQAL/Cleveiand
Ervin/Kowalski
none

HD!.LPAL

HHmEY HOUSTON
RESTLESS HEART
BRYSON & BELLE
CELINE DION

WKQUDetroit
Steve Weed

MICHAEL BOLTON
Hottest:
BRYSON & BELLE
GO WEST

PATTY SMYTH
KENNY G
RESTLESS HEART

WNIC/Detroit
Harper/Kucken

WEST
RESTLESS HEART
PATTY SMYTH
GENESIS

WENS/indianapolis
Knlght/€agan

none

BRYSON & BELLE
RESTLESS HEART
WHITNEY HOUSTON
GO WEST

KMXV/Kansas City
Tom Land
MICHAEL BOLTON
STING

KENNY G

RACHELLE FERRELL
DEBBIE GIBSON
Hottest:

KURT HOWELL
WYNONNA

JON SECADA
BRYSON & BELLE
JUBE COLE

WKTIMilwaukee
Clayton/Harrison
DON HENLEY
ELTON JOHN
SAISON KICK
Hottest:

ANNIE LENNOX
MICHAEL BOLTON
DAMN YANKEES
BRYSON & BELLE
BOYZ II MEN

KS95/Minneapolls
Davis/McKeaver
aone

Hottest:

JENESIS

MICHAEL BOLTON
BRYSON & BELLE
SLTON JOHN
WHITNEY HOUSTON

©O'Brien/Taylor

VANESSA PARADIS
VANESSA WILLIAMS
Hottest:
BRYSON & BELLE
CELINE DIOM
MICHAEL JACKSON
PATTY SMYTH
ST

WWSN/Dayton
James/Tayfor

none
Hottest:
GENESIS

GO WEST

SADE

PETER CETERA
BRYSON & BELLE.

WCRZiFiint, MI
Patrick/Mcintyre
GLORIA ESTEFAN
ELTON JOHN
VANESSA WILLIAMS
Hottest:

BRYSON & BELLE
ENNY G

MICHAEL JACKSON
GO WEST

PATTY SMYTH

MICHAEL BOLTON
WHTTNEY HOUSTON

WLQR/Toledo
Kendali/Cooper

STING

10,000 MANIACS
RACHELE CAPPELLI
RACHELLE FERRELL
SHAWN COLVIN
EXPOSE

SENET

TIM MINER

INXS

Hottest:

BRYSON & BELLE
KENHY G

KURT HOMWE
JENNIFER WARNES
SADE

WWWM/Toledo
Mark Aoberts

VANESSA PARADIS
EXPOSE

RACHELLE FERRELL
10,000 MANIACS
Hottest:

SADE

MICHAEL JACKSOW
CATHY DENNIS
PATTY SMYTH

113 Current Reporters
103 Current Playlists

Called In Frozen Playlist (4):
KMGW/Casper
WQAL/Cleveland
WWSN/Dayton

WY XR/Philadelphia

Did Not Report, Playlist Frozen (6):
2WD/Norfolk

KOSi/Denver

WLHT/Grand Rapids
WLMX/Chattanooga
WLTE/MInneapolis
WVTY/Pittsburgh

Did Not Report For Two Consecutive

Weeks, Not Used In This Week's Data (1):

KKLD/Tucson

KKOB-FM/Albuquerque is no ionger
a reporter.

PATTY SMYTH

JUDE COLE

TOAD THE WET SPRO
DURAN DURAN
CATHY DENNIS

WEIM/Fitchburg, MA
Jack Raymond

ELTON JOHN
GLORIA ESTEFAN
DIONNE WARWICK
STING

RACHELLE FERRELL
Hottest:

SADE

MICHAEL JACKSON
CELINE DION

GO WEST

KENNY G

MICHAEL BOLTON
PATTY SMYTH
DURAN DURAN
MADONNA

WHAI/Greenfield, MA
Deane/Archer

10,000 MANIACS
STING

MADONNA
Hottest:

CELINE DION
PATTY SMYTH
MICHAEL JACKSON
SADE

CATHY DENNIS

ELTON JOHN
STING

WHITNEY HOUSTON
Hottest:

GO WEST

BRYSON & BELLE
CELINE DION
MICHAEL JACKSON
PATTY SMYTH

WTTR/Westminster, MD
Brian Beddow

MICHAEL W. SMITH
RACHELLE FERRELL
10,000 MANIACS
JON SECADA
Hottest:

BRYSON & BELLE
MICHAEL JACKSON
CELINE DION
KENNY G

SWING OUT SISTER

WEWARIIS

Reports/Adds

1 DURAN DURAN/Ordinary World (Capitol) . 54/3
2 MARY-CHAPIN CARPENTER/Passionate Kisses (Columbia) . .48/5
3 WARREN HILL/The Passion Theme (Novus/RCA) . ..23/5
4 WYNONNA/No One Else On Earth (Curb/MCA) - ... .. .20/0
§ LISA VALE Waiting In The Wings (EastWest/Atlannc Gr0up) 18/3
6 LINOSEY BUCKINGHAM/Soul Drifter (Reprise) . ... ... . .. .17/0
CHARLES CHRISTOPHER/t'm Gonna Make You .. (CharismaNirgin) . 17/2
8 COLLIN RAYE/n This Lie (Epic) 15/0
9 INXS/Beautiful Girl {Atlantic/AG) . .. 14/13
10 RACHELLE FERRELL/Weicome To Love (Capltol) 13/13

New artists have not yet had an AC Breaker.

WYKZ/Beaufort, SC
Mark Robertson

SHAWN COLVIN
Hottest:
RESTLESS HEART
KENNY G

BRYSON & BELLE
PETER CETERA
WHITNEY HOUSTON

WKCX/Rome, GA
Randy Quick

ELTON JOHN
SHAWN COLVIN
Hottest:
KENNY G
BOYZ II MEN
PATTY SMYTH
JUDE COLE
GO WEST

he definitive Greatest Hits album featuring
3 brand new songs including the first single

GYPSY HONEYMOON

Marag

The Best f KIMJCARNES

Add Date 2/8

wient: Sobete Man.

WABJ/Adrian, Ml
Bruce Goldsen

SHAWN COLVIN
MICHAEL W. SMITH
BERNARD OATTES
Hottest:

GO WEST

KENNY G

CATHY DENNIS
CELINE DION
PATTY SMYTH

WCMJ/Cambridge
D.J. Helriggle

none

Hottest:

DURAN DURAN
BRYSON & BELLE
NEIL YOUNG
BOYZ II MEN
JOURNEY

WFRO/Fremont, OH
Larry Ziebold

STING

VANESSA WILLIAMS
MICHAEL BOLTON
ELTON JOHN
LISA VALE
Hottest:

BRYSON & BELLE
GO WEST

KENNY G
MICHAEL JACKSON
SADE

KSCBilLiberal, KS
Mark David

ELTON JOHN
STING

10,000 MANTACS
SHAWN COLVIN
RACHELLE FERRELL
Hottest:
BRYSON & BELLE
KENNY G

GO WEST

PATTY SMYTH
CELINE DION

KKIS/Concord, CA
Boesen/Yazel

STING

MICHAEL BOLTON
GLORIA ESTEFAN
ELTON JOHN
Hottest:

JUDE COLE
CATHY DENNIS
CELINE DION
KURT HOWELL
PATTY SMYTH

KATWiLewiston, ID
Bob McCoy

STING

JOAN BAEZ
Hottest:

PAUL MCCARTNEY
MICHAEL BOLTON
NEIL YOUNG

TOAD THE WET SPRO
PATTY SMYTH

KBLQ{Logan, UT
Mlke Carver

ELTON JOHN
GLORIA ESTEFAN
Hottest:

KENNY G

GO WEST

PATTY SMYTH
CATHY DENNIS
SADE

KTID/San Rafael, CA
Scott Murray

ELTON JOHN
GLORIA ESTEFAN
BERNARD OATTES
Hottest:

EDDIE MONEY

JUDE COLE

BONNIE RAITT
MARY CHAPIN CARPE
NEIL YOUNG

KSCQ/Silver City, NM
Joseph F. Narvaez

JOAN BAEZ
MICHAEL W. SMITH
FOREIGNER

ELTON JOHN
10,000 MANIACS
Hottest:

SWING OUT SISTER
NEIL YOUNG

MARY CHAPIN CARPE
DURAN DURAN
PATTY SMYTH

19 Current Reporters
18 Current Playlists

Called In Frozen Playlist (1):
WCMJ/Cambridge

Associate Reporters are AC stations in unrated markets with aggressive approaches
toward new music. Aithough they do not contribute to the AC chart, their consensus Most
Added and Hottest records serve as advance indicators of format hits.

wWywr-amertearradiohistorv.com
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172 REPORTERS

WKS WKS W TW FEBRUARY 5, 1993 Reports/Adds
— o 1+ @ MICK JAGGER/Don't Tear Me Up (Atlantic/AG) 151+/2
s 8 4« € SPIN DOCTORS/Two Princes (Epic) 136 +/4
{ DiguT €@ VAN HALEN/Won't Get Fooled Again (WB) 153 /152
0w 7 s € SOUL ASYLUM/Somebody To Shove (Columbia) 148=/4
5 4 3 5 DAMN YANKEES/Mister Please (WB) 135-/2
« 3 2 6 EXTREME/Stop The World (A&M) 128-/1
6 10 s @ BLACK CROWES/Sometimes Salvation (Def American/Reprise) 138+/6
u 2 1 @ REM./Man On The Moon (WB) 125+/6
1 15 10 €) PEARL JAM/Black (Epic Associated) 129+/6
2 19 1 O DAN BAIRD/The One | Am (Def American/Reprise) 134+/12
7 s 7 11 NIRVANA/n Bloom (DGC) 125-/1
17 16 13 @ JAYHAWKS/MWaiting For The Sun (Def American/Reprise) 118+/6
z 2 18 @ KEITH RICHARDS Eileen (Virgin) 118+/14
| o 1 1 14 DREAM THEATER/Pull Me Under (EastWest/Atlantic Group) 109-/2
n 2% 2 @ 12ZY STRADLIN & THE JU JU HOUNDS/Somebody Knockin' (Geffen) 726+/72
1 1+ ¢ 16 DEF LEPPARD/Stand Up (Kick Love Into Motion) (Mercury) 89-/0
(oesuT_p @ STINGAT | Ever Lose My Faith In You (A&M) 109 /109
2 2 19 O BON JOVI/Bed Of Roses (Jambco/Mercury) 117+/9
© 13 23 @ UGLY KID JOE/Cats In The Cradle (Stardog/Mercury) 115+/14
2 23 2 €9 POISON/Stand (Capitol) 106 +/6
(LOEBUT )»€) DRIVIN N CRYIN/Turn It Up Or Turn It Off (Island/PLG) 127+/119
1 3 2 € JEFF HEALEY BAND/MHeart Of An Angel (Arista) 99+/9
2 2 9 23 ARC ANGELS/Too Many Ways To Fall (DGC) 65-/0
— o 2 €& JACKYL/Down On Me (Geffen) 105+/13
— 3 30 BAD COMPANY Here Comes Trouble (EastWest/Atlantic Group) 85+/11
— « 3 ¢ TRAGICALLY HIP/Courage (MCA) 94+/19
« 1 2 € TESTAMENT/Return To Serenity (Atlantic/AG) 84+/9
g 12 1= 28 SCREAMING TREESNearly Lost You (Epic) 71-/0
1 14 15 29 SAIGON KICK/AIl | Want (Third Stone/Atlantic Group) 63-/0
29 29 2 30 TRIUMPH/Child Of The City (Victory Music/PLG) 71-/1
1 32 3 31 ALICE IN CHAINS/Angry Chair (Columbia) 65-/0
— — « € NEIL YOUNG/Unknown Legend (Reprise) 5§7+/17
2 s 3 € SUICIDAL TENDENCIES/'ll Hate You Better (Epic) 59+/7
— » 3 € PAUL McCARTNEY Hope Of Deliverance (Capitol) 48-/1
s 1 2 35 PETER GABRIEL/Steam (Geffen) Keepstuletduzto  38-/0
12 13 17 36 JUDE GOLE/t Comes Around (Reprise) 41-/0
s34 39 € FREDDIE MERCURY /Love Kills (Hollywood) 51+/4
a o u € PATTY SMYTH/No Mistakes (MCA)* 43-/2
s € MASTERS OF REALITY/She Got Me (When She Got...) (Chrysalis/ERG) 48+/29
s 52« @ HELMET/Give It (interscope/Atlantic Group) 43+/5
u 25 3 41 TEMPLE OF THE DOG/Say Helio To Heaven (A&M) 29-/0
2 2 2« 42 GREAT WHITE/CId Rose Motel (Capitol) 34-/0
| 3 2 43 MICK JAGGER/Sweet Thing (Atlantic/AG) 38-/0
3 6 » 44 R.E.M.Agnoreland (WB) 28-/0
s« 3 43 45 GENE LOVES JEZEBEL/Josephina (Savage) 40-/0
- s @ COLLISION/Chains (Chaos) 37+/6
o 4« (g DIXIE DREGS/Medley (Take It Off The Top) (Capricorn/WB) 29+/5
— — % & GIN BLOSSOMS/Mrs. Rita (A&M) 37+/14
2 2 o 49 STONE TEMPLE PILOTS/Sex Type Thing (Atlantic/AG) 28-/1
0FBUT & MEGADETH/Sweating Bullets (Capitol) 30+/14
3 a3 4 51 BLACK CROWES/MHotel liiness (Def American/Reprise) 16-/0
x 3 4 52 METALLICA/Sad But True (Elektra) 20-/0
2 3% « 53 KEITH RIGHARDS/MWicked As It Seems (Virgin) 18-/0
- — 5 & STARCLUBMard To Get (Island/PLG)* 22+/4
- — s @ INXS/Beautiful Girl (Atlantic/AG) 23+/5
13 17 3% 56 POORBOYS/Guilty (Hollywood) 21-/0
— — 55 @ GREEN JELLO/Three Little Pigs (Zoo)* 26+/4
oeguT €D PETER GABRIELAiss That Frog (Geffen) 18+/3
(DEBUT @& THUNDER/Low Life In High Places (Geffen) 24+/9
| DEBUT @ 4 NON BLONDES/What's Up (Interscope/Atlantic Group) 25+/9

VAN HALEN
Won’t Get Fooled Again (WB)
89% of our reporters on it.
DRIVIN N CRYIN
Turn It Up Or Turn It Off (Island/PLG)

74% of our reporters on it.

UGLY KID JOE

67% of our reporters on it.
STING
It | Ever Lose My Faith In You (A&M)
63% of our reporters on it.
POISON

Stand (Capitol)
62% of our reporters on it.

JACKYL

Down On Me (Geffen)
61% of our reporters on it.

Heavy

102 +
87+
54
66 +
74—
86—
62+
68+
52+
33+
42 -
45=
35+
46=
24 +
58—
27
34+
25+
18+
7+
14+
45—
9+
12+
2+
8+
13-
18-
7+
17+
2+
10—
21 -
15—
3+
18-
8-
12 -
14—

1=
5_
3+
13=
17—
4-
8+
0=
2+

Cats In The Cradle (Stardog/Mercury)

Medium

41—
46 -
74
57-
51=
37-
66—
45—
56 -
79—
50-
53-
68—
35-
75+
25+
62
53-
53+
62 +
44 +
66+
14—
37+
57+
45+
29+
36—
30-
36 -
19-
32+
16 +
317+
9-
21-
28+
20-
13+
13+
9-
18-
17-
10—

10+

10+

14+
15+
12-
9+
8+
5+

OVERWHELMING COLORFAST “‘She Said, She Said™ (Relativity) 24/5 (20/4)
Adds: WHEB, WEZX, WAPL, KLCX, KATS. Medium 4° WOFM, KRXQ, KZRR, KBAT

DADA “Dim” (IRS) 15/3 (12/8)

COPPERHEAD “‘Whiskey™ (Mercury) 2317 (6/3)
Adds including WBZX, WZZR, WSTZ, WEGR, WGCX. Medium 3 including WQBZ

BLIND MELON “Tanes Of Home™' (Capitol) 18/4 (14/7)
Adds” WNEW, KLOS, KOMP, KLPX. Heavy 2° KQLZ, WROV. Medium 1 WPDH

FLOTSAM & JETSAM “Wading Through The Darkness” (MCA) 17112 {5/2)
Adds including KBPI, WUFX. KMJX, WKLQ, WNCD. Heavy 1 WAAF Medium 2 inciud ng KIOZ

JOHN CAMPBELL “Ain’t Atraid Of Midnight” (Elektra) 17/3 (16/8)
Adds including KLBJ, KEZO. Heavy 1- WAVF Medium 4 including WHCN, KTAL, KATP

SCUTHGANG “Tug Of War” (CharismaNirgin) 17/3 (14/5)
Adds' WIOT, WKIT, KKEG. Medium 6 including WBZX, KRXX, KIOZ, KMJX, KILO

Adds: WYNF, WAOR, KCLB. Medium 6 including KLOS, KUPD, KLCX, KXFX, KBOY

VIS o - AL I L
®
VAN HALEN/Fooled (152)
DRIVIN N CRYIN/Turn (119)
STING/Lose (109)
MASTERS OF REALITY/Got (29)
TRAGICALLY HIP/Courage (19)
COPPERHEAD/Whiskey (17)
NEIL YOUNG/Unknown (17)
GIN BLOSSOMS/Mrs. (14)
MEGADETH/Sweating (14)
KEITH RICHARDS Eileen (14)
UGLY KID JOE/Cats (14)

. oMosT
REQUESTEL

SPIN DOCTORS/Two (43)
PEARL JAM/Black (37)
UGLY XID JOE/Cats (36)
DREAM THEATER/Pull (33)
VAN HALEN/Fooled (28)
MICK JAGGER/Tear (26)
JAYHAWKS/Waiting (21)
SOUL ASYLUM/Somebody (16)
BON JOVI/Bed (15)
EXTREME/Stop (14)

These Stations On Blind Melow:

WHNEW KLBI KLPx KATP
KLOS  KoMP WHEB kgoy
KQLZ WccC WPDH KBAT

WDHA WRov KEYT WDRK
WAZU KQD! ard more!
VT Wonder” Aceepted At

__m_ﬂj ‘s “Alternative Nation”

(Zactol

o wany americantadiohistorv.com
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[ WS wes W 173 REPORTERS FEBRUARY 5, 1993 Emphasis Tracks Reports/Adds Heavy Medium |
i © SPIN DOCTORS/Packet Full Of Kryptonite (Epic) “Princes” (136) “Jimmy” (10) “Little” (1) 142+/3 92+ 46—
s € BLACK CROWES/The Southern Harmony And Musical... (Def American/Reprise) “Sometimes” (138) “Hotel” (16) “Morning” (2) 144 -/3 76 + 59—
| + 3 R.E.M./Automatic For The People {WB) “Man” (125) "Ignoreland” (28) “Drive” (4) 137-/3 82+ 46 —
L w O SOUL ASYLUM/Grave Dancers Union (Columbia) ‘Somebody” (148) “Black” (5) “Runaway" (3) 154+ /4 67+ 60—
{ . s « 5 DAMN YANKEES/Don't Tread (WB) “Mister” (135) “Where” (4) “Dirty” (1) 139-/2 77— 51-
s & 2 6 EXTREME/I Sides To Every Story (A&M) “Stop” (128) “Rest” (2) “Warheads” (2) 131-/2 86 — 40—
| 6 1 € PEARL JAM/Ten (Epic Associated) ‘Black” (129) “Jeremy” (6) 132+/5 55+ 55
|9 w0 @ KEITH RICHARDS/Main Offender (Virgin) ‘Eileen” (118) "Wicked" (18) 128+/10 46+ 67— |
2 19 1« € DAN BAIRD/Love Songs For The Hearing impaired (Def American/Reprise) “One” (134) “Period” (2) “Baby" (1) 135+/12 33+ 80=
o & 9 10 NIRVANA/Nevermind (DGC) ‘Bloom” (125) 125-/1 42— 50—
% » o @) 1ZZY STRADLIN & THE JU JU HOUNDS/zzy Stradiin & The Ju Ju.. (Geffen)  “Somebody” (126) “Shuffle” (9) 131+/11 27+ 76+
i« w0 1 12 DREAM THEATER/Images And Words (EastWest/Atlantic Group) “Pull” (109) “Take" (7) “Another” (5) 111-/2 46 = 36 -
2 v o @ JAYHAWKS/Hollywood Town Hall (Def American/Reprise) “Waiting" (118) “Clouds” (1) 119+/6  46= 53—
; & 14 DEF LEPPARD/Adrenalize (Mercury) “Stand” (89) “White” (4) “Tonight” (2) 98 -/0 60 - 29+
2z » 16 @ BON JOVIKeep The Faith (Jambco/Mercury) “Bed” (111) "Keep” (4) "Arms” (3) 119+/8 35+ 59—
|y » » @ UGLY KID JOE/America's Least Wanted (Stardog/Mercury) “Cats” (115) 115+/14 25+ 53+
9 u 2  JEFF HEALEY BAND/Feel This (Arista) “Heart" (99) “Cruel” (6) "Baby's” (1) 103+/6 19+ 65 -
» 3 s 18 ARC ANGELS/Arc Angels (DGC) “Too" (65) “Shape” (2) “Living” (1) 68-/0  47- 14 -
% » » @ BAD COMPANYMHere Comes Trouble (EastWest/Atlantic Group) "Here” (85) “This” (7) "Take” (1) 90+/10 18— 56+
» w2 29 €9 NEIL YOUNG/Harvest Moon (Reprise) “Unknown” (57) “Harvest” (14) “War” (5) 74+/15 21+ 38+
« w 2 21 PETER GABRIEL/Us (Geffen) “Steam” (38) “Frog” (18) “Love” (2) 57-/1 371- 18—
% a2 €0 JACKYLAackyl (Geffen) “Down” (105) “Lumberjack” (3) “When" (2) 107+/11 11+ 32+
w 1 15 23 SCREAMING TREES/Sweet Oblivion (Epic) “Nearly” (71) “Shadow" (1) “Butterfly” (1) 73-/0 13-  36-
3 u € TRAGICALLY HIP/Fully Completely (MCA) “Courage” (94) 95+/19 2= 45+
% u w0 € TESTAMENT/The Ritual (Atlantic/AG) “Return” (84) 84+/8 8+ 29+
15 15 17 26 SAIGON KICK/The Lizard (Third Stone/Atlantic Group) “AIl" (63) “Peppermint” (2) 65-/0 18- 31-
2% 2 25 21 ALICE IN CHAINS/Dirt (Columbia) “Angry” (65) “Rooster” (8) “Them" (3) 72-/0 11= 18-
w » 2 28 TRIUMPH/Edge Of Excess (Victory Music/PLG) “Child" (71) 71-/1 7+ 36-
s 1 s 29 JUDE COLE/Start The Car (Reprise) “It” (41) “Start” “Tell” (1) 42-/0 17— 20-
6 25 27 30 TEMPLE OF THE DOG/Temple Of The Dog (A&M) “Say” (29) “Pushin” (1) 30-/0 19— 9-
55 2 2 31 GREAT WHITE/Psycho City (Capitol) “Old” (34) “Step” (2) “Big” (1) 36-/0 9-— 19—
% % ) SUICIDAL TENDENCIES/The Art Of Rebellion (Epic) “I1” (59) “Nobody” (2) “Gotta” (1) 59+/7 3= 18+
7 % 3 € METALLICA/Metallica (Elekira) “Sad” (20) “Don't” (13) “My” (1) 32+/9 11+ 10—
~ 3 % @ PATTY SMYTH/Patty Smyth (MCA) “Mistakes” (43) “Town” (1) 45-/2 9= 22—
. v ¢ FREDDIE MERCURY /The Great Pretender (Hollywood) “Love” (51) 51+/4 3+ 28 +
% % 1 36 STONE TEMPLE PILOTS/Core (Atlantic/AG) “Sex” (28) “Plush” () 33-/2 5- 12—
[DBUT P& GIN BLOSSOMS New Miserable (A&M) “Rita” (37) “Jealousy” (6) 43+/14 = 17+
_ 3 & HELMET/Meantime (Interscope/Atlantic Group) “Give” (43) "Unsung” (1) 43+/4 = 13+
[0eBUT €D MEGADETH/Countdown To Extinction (Capitol) "Sweating" (30) “Foreclosure” (6) “Symphony” (1) 34+/12 = 9+
» 40 GENE LOVES JEZEBEL/Heavenly Bodies (Savage) “Josephina” (40) 41-/0 . 14—

NS

No Albums Qualified For
Breaker Status This Week

[e—————————— ! f —

EETICEEM HOTTEST

, SPIN DOCTORS (92) I

] i ¥ TRAGICALLY HIP (19) |
Nominatefl fgr nine Gran COPPERHEAD (17) E);T?EMME( B(:)G)

GIN BLOSSOMS (14) BLACK CRDWES (76)

[
WBAB - : J MEGADETH (12) ARC ANGELS (47)

. UGLY KID JOE (14) SOUL ASYLUM (67)
d DAN BAIRD (12) ; DEF LEPPARD (60)
ALREADY ON "} FLOTSAM & JETSAM (12) | PEARL JAM (55)

WYNF JACKYL (11) OREAM THEATER (46)
e TR . KLOS. 1ZZY STRADLIN & THE JU JU HOUNDS (11) JAYHAWKS (46)

KEITH RICHAROS (46)

WAMAAR=aR eFlicaltaciehister/-com i
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REGIONAL AORACTIVITY

February5,1993 ReRe 63
igu DOCTORS WHCN/Hartford miaimmm) BAD JOMPANY WGIR/Manchester, NH a .33?!85“
¢ = 1um a
TN LD (203) 2471060 Lignt a DRIVIN N CRYIN (603) 625-6915 a DRIVIN & \RYIR
Ligh PD: BOB BITTENS SREMRCEY R o RASEN & S 5 O i
a JaCKIL MD: PAM BROOKS a FLOTSAM & JETSAM o KAREN A. SMALL 3 DA BALRD
Heavy
S a STING
Reports Rl DS a PETER GABRIEL
R.EM. WEZX/Scranton ’Rﬂoé:lgm\'ggg WNORNbrfolk
EIL YOUNG 717) 961-1842 .
1 TRAGICALLY HIP/Courage (MCA v || T
OUfage ps . Bla . cual¥ .94 (7161 881-4555 il MD: JACK MEYERS WKIT/Bangor, ME EXTREME APD/MD: J&T PHILPOTT
PD: JOHN HAGER h Medium
. . Heavy (207) 990-2800 a VAN HALEN Heavy
2 TESTAMENTReturn To Serenity (Atlantic/AG) .. .... ... .84 Heavy s ExTRE Po: fomY mussELL Lignt nEW ()
KEITH RICHARDS REME oy MD: MIKE O'HARA BLACK CROWES
. ARC ANGELS 270 STRADLIN & TH ] SPIN DOCTORS(M)
ove Kills (Hollywood) . ... .........57 B R BID. AT souL AStLY Heary pETeR papie
PEARL JR¥ JEFF HEALEY BAND HLACK CaNE EXTREME o
4 MASTERS OF REALITY/She Got Me (Chrysalis/ERG) 48 | e « FiEors ey KA o 1 o, wy |, L e
A Foy ¢ MICK JAGGER DIXIE DREGS R.EM. RLE.M. WEGW/Wheeling, WV | 5 st
. Mectium MICH JAGGER R s_[;‘zi‘n PAUL MCCARTNEY (304)233-7560 2 VAN HALEN
5 COLLISION/Chains (Chaos 37 i st i aguen 0. pice sa o
2 VAN HALAN(L) VAN HALEN a JAYHAWKS SPIN DOCTORS ,‘m;'“cl(s“ﬂY Light
. a STING 2 DRIVIN N CRYIN a3 COPPERHEAL 1ZZY STRADLIN & TH : KEN KIR a JEFF HEALZY BAND
GIN BLOSSOMS/MTS Rita (A&M) 37 SLSOUCEASTE Medium Ly BLAK O peary 2 iz STOL & T
ERSINGNELONDE] a SUICIDAL TENDENCIE PEARL JAM OEF_LEPPARD
. . 2 MASTERS OF REALITY 4 NON BLONDES EXTREME
7 MEGADETH/Sweating Bullets (Capitol) . . C.........30 2 OVER(TLALIG CoLOR et Dam TaKERS
WUFX/Buffaio 2PN HAeN POORBOYS
. 3 ’ Hedium
8 DIXIE DREGS/Medley (Take It..) (Capricorn/WB) . . . .. .29 (716) 885-1400 2 DRIVIY b crtiy o) KSAQISan Antonio
PD: OB RICHARDS WPLR/New Haven a PHISH s (210) 271-9600
R 3 a Cl S
9 GREEN JELLO/Three Little Plgs (ZOO) o G - ... 26 Heavy (203) 287-9070 WKLCICharleston, WV | o s amsiry Lignt “b: AIKKC OLLERVIOEZ
TRMFLE OF THE 003 PD: JOHN GRIFFIN (302) 722-33308 ' ! f a UGLY KID JOE .
) . ARCLINE Wi TOM BASS 2 eavy
10 4 NON BLONDES/MWhat's Up (Interscope/Atlantic Group) .....25 s kS Ty bl
DAMY YANKEES Heavy 'D: BRIAN RAYMENT DAMN YANREES
; ; - IAGEYL ARC_ ANGELS eronE DEF LEFPHRD
11 OVERWHELMING COLORFAST/She Said, She Said (Relativity) 24 eci ik ears SPiv e
U Light JOURNEY PETER GABRIEL EXTREME
. a BLACK CROWES EXTREME BAD ComilEm MICK JEGHER
12 COPPERHEAD/MWhiskey (Mercury) 23 | ;o skjoncrons nea st
B I R a FLOTSAM & JETSAM NEIL YOUNG DEF LEPPARD NIRVANR
a DRIVIN N CRYIN PETER GABRIEL SPIN COCTORS DREAM TH ATER
13  STARCLUB/MHard To Get (Island/PLG 22 o BmoE e
R . JATHAWKS WICR JAGGER ARC_ ANGELS
BLACK CROWES e SOUL ASY-UM
14 BLIND i DARJBALHD Lignt BON_JOVI
MELON/Tones Of Homes (Capitol) . . . . . . ... 18 " STove iy g FeAR.
. . e AQXiSyracuse 122 STRADLIN & T w
15 JOHN CAMPBELL/Ain't Afraid Of Midnight (Elektra 17 (315) 4720200 e, i KEITH s
R PD: STEVE BRILL JEFF HEALEY BAND . a STING
. APL/MD: DAVE FRISING a VAN HALEN WOUR/Utica, NY Light
FLOTSAM & JETSAM/Wading Through The Darkness (MCA) . . 77 o 2 ST (315) 797-0803 it
. - PETER GABRIEL 3 ORLVIN b I PD: PETER HIRSOH
a ¥ ITY -
SOUTHGANG/Tug Of War (Charisma/Virgin} . . . .. 17 S —
VEITH RICHARDS i
. a VAN HALEN
18 DADADIM (RS) 15 | Ermes e,
LMds L alall B Naa g TR e DREAM THEATER(M WYNFiTampa
19 FLOWERHEAD/Snagglepuss (Z0o) . .. ... ... 14 | 1Ee — i bt arge
a UGLY KI1D JOE cean y i MD: MORGON
i | e o (302) 856-2567 a MASTERS OF REALITY
he Battle Of Evermore (CapltOI) ... 14 SRMASTERSTOF [REASTTY PD: CEPTH MICHAELS Lignt eavy
MD: BILL WAANER a STING BLACK CRWMES(M
a DRIVIN N CRYIN TEMPLE OF THE DOG JLEM O THE Y DOG
Heavy GREAT WHITE REARL. JJhy
El TEL(M LB,
i e e o i
=
waiansury, T | B . e
. (203) 7751212 R.E.M. Light ;?IEH: ATTR
New Artists have not yet had an AOR Breaker. The chart is based en- PL: TIM SHESHA e ] e DAMN YAMCEES
. . . . . . Medium a DRIVIN ¥ CRYIN & STING
tirely on the number of stations reporting airplay on a particular track. oo o 2 VAN HALAN e
: aitis WKLS/Atlanta ¥
Week-to-week add patterns are not a i Lign: PRl S
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