ISSUE NUMBER 933

THE INDUSTRY’S NEWSPAPER

MARCH 20, 1992

I NS I DE:

UNDERSTANDING
CHR IN THE '90s

“CHR isn’t dead, but it is
suffering from a severe identity
crisis,”” claims Garry Wall,
explaining that stations haven't
reacted properly to their
listeners' changing behavior.

Page 28

FCC PROPOSAL
LEAVES BROKERS
UNIMPRESSED

The FCC has proposed raising
ownership attribution levels to
spur radio investment. But
brokers say the move would
have no discernible impact. Also
in Radio Business: SEC's capital
reforms analyzed.
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ATTENTION SHOPPERS!

In perhaps the ultimate example
of fragmentation, retail giant
K-Mart is about to debut its own
satellite-delivered radio network.
Can “‘no-refund Thursdays’’ be
far behind?

Page 18

e e R P o S Y T P |

BOSS ADVICE
Is your boss driving you crazy?
You're not alone. Turn to R&R’s
weekly Management section for
proven ways to cope.
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IN THE NEWS...

¢J.D. Freeman, Mike Crusham
VPs at Shamrock
eShelia Shipley named Sr.
VP/Promo at MCA/Nashville
eWayne Walker VP/GM
at KVRY/Phoenix
eClancy Woods Radio Group
Manager at Nationwide
eUpdate: Motown vs. MCA
Page 3
e Jay Krugman VP/Mktg.
at Columbia/East Coast

eKim Jones VP/GM
at WNVZ/Norfolk
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Sillerman Forms CF Media
With $100 Million Merger

Force Il, Capstar combined with two

Command stations; Feuer,

Champicn station trader Rob-
ert F.X. Sillerman announced
Tuesday (3/17) that he’s merg-
ing two companies and buying
two stations under the new cor-
porate umbrella of CF Media.
The deal is valued at more than
$100 million.

Sillerman himself will serve
as President/CEO and captain
the new ship from his New York

Industry Ponders 30-30 Rule

Owners, operators,
brokers praise ruling.
Minority owners
express concern

LOS ANGELES - While
most industry leaders are tak-
ing a wait-and-see position on
the FCC’s decision to relax
ownership restrictions, many
are hoping that the rules will
pave the way to better oper-
ating margins.

“We are pleased the Commis-
sion has recognized the need for
structural changes in radio to
strengthen the industry’s com-
petitive position in the commun-
ications marketplace,” said
NAB President/CEO Eddie
Fritts. “The licensing of 2000
new radio stations over the past
decade, plus the explosive
growth of unregulated competi-
tors like cable, have clearly
handicapped a radio industry
that’s been operating under
tight structural restrictions.”

Fritts is hoping that the
FCC's “complicated restric-
tions” - including audience
R S N e TR AN

Medina Sr.VP/GM
At WB Black Div.

Warner

Bros. VP/

Black Music

A&R Benny

Medina has

been  pro-

e moted to Sr.

= £ VP/GM of the

label’s Black

Music Divi-

sion. Medina

will continue

Medina to oversee the
division’s day-to-day operations
as well as serve as executive

‘| producer on various projects.

“Benny’s six-year tenure as
head of the Black Music A&R
Department has been one of the
most exciting and profitable in
our history,” said WB Chair-
man Mo Ostin. “Along with the
topnotch team he has assembl-
ed, Benny has consistently
championed music that sets the
pace in this field.”

MEDINA/See Page 29

Top Ten Sales Blunders

share caps, simulcasting limits,
and LMA rules — as well as its
promise to annually review
them, will ease congressional
concerns about undue concen-
tration or market power.

Much Needed
Edens Chairman Gary Edens
noted, “The ruling is much
needed — the FCC and Con-

FCC Fallout

® Minorities Concerned

@ Job Consolidation
Likely

® Brokers May Benefit

® Rep Firms Not
Worried

gress had to realize something
had to be done. We live in a mul-
tichannel world with cable com-
panies operating numerous
channels, and newspapers and
magazines having the ability to
put out unlimited editions to
make money.

“It's appropriate for the FCC
to allow us business people to
take advantage of an ecanomic
trend and combine accounting,
engineering and other back of-
fice functions. It’s a similar sit-
uation to the banking industry
where consolidation was al-
lowed in order to make a
profit.”

REACTION/See Page 29

New ownership rules
already seen as
threatened by wary
lawmakers, activists

WASHINGTON — The NAB
has concluded that the FCC’s
plan to boost its radio ownership
limits will probably be scaled
back or rejected under mount-
ing pressure from congression-
al critics and minority groups.

The trade group’s opinion is
based on an immediate and
harsh response to last week’s
Commission decision to permit
brozdcasters to own as many as
60 stations (30 AM-30 FM) and
as many as six in a single mar-
ket, in certain instances.

Last Friday (3/13), powerful
House Energy and Commerce
Committee Chairman John Din-
gell (D-MI) sent the FCC a
pointed letter hinting that the
new limits had been set arbi-
trarily and without proper
study. The letter ordered. the
Commission to provide Dingell
with a “market-by-market an-
alysis” of the decision’s impact
on ownership diversity by Tues-
day (3/17). That request kept
FCC staffers busy all weekend.

A committee aide declined to
speculate on what steps Dingell
might take if he is unpersuaded
by the Commission’s report.
“We’d rather have an ominous
silence hanging over this
issue,” said the staffer. ‘“But

FCC/See Page 30

Robinson Exits Unistar

C.T. “Terry” Robinson, the
entrepreneur who helped revo-
lutionize the radio industry in
the early ’80s with satellite-de-
livered formats, has exited as
Co-Chairman/CEO & Director
of Unistar Communications

Group.

Robinson told R&R he intends
to stay in the radio business and
expects to take an active role in
his other broadcasting industry
investments. He will remain a
stockholder in Unistar, which is
a privately held company.

The 1976 purchase of two sta-
tions in San Luis Obispo, CA sig-
naled Robinson’s entry into ra-
dio. In 1982 he and partner Bill
Moyes founded the Transtar
Radio Networks, which quickly
became the dominant player
among providers of satellite
programming. Seven years
later, Transtar merged with the
United Stations Radio Network
to form Unistar. Robinson and
United Stations Chairman Nick
Verbitsky became Co-Chair-
men/CEOQs of the new entity.

UNISTAR/See Page 29

Hicks in charge

offices. The current presidents
of merger partners Force II
Inc. and Capstar Communica-
tions Inc. will both receive the
title of Sr. Exec. VP. Force II’s
Norman Feuer will direct day-
to-day station operations from
San Diego, while Capstar’s R.
Steven Hicks will be in charge
of acquisition financial matters.

“The company will be acqui-
sition-minded,” said Sillerman
Companies VP Peggy Koenig.
She said the merger and station
purchases should take place
concurrently, probably by June.
Koenig refused to discuss finan-
cial details, but said some cash
would change hands in the
transactions. According to
Feuer, financing is already in
place to close all of the transac-
tions involved.

Deal Details

Here’s how the massive deal
will supposedly go down:

» Capstar will transfer WSIX/
Nashville; WSSL-AM & FM/
Geenville-Gray Court, SC; and
WDJS & WMSI/Jackson, MS to
CF Media.

* CF Media will close Force
II's pending deal to buy KKCW/
Beaverton (Portland), OR from
Trumper Communications for
$21 million.

e CF Media will buy KODA/
Houston and KJQY/San Diego
CF MEDIA/See Page 30
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Bither Upped To
Elektra Sr. VP/GM

Elektra En- ™
tertainment
VP/Market-
ing & Creative
Services Dav-
id Bither has
been named
Sr. VP/GM for
the company.
He succeeds
Brad Hunt,
who exited
last week.

“David has provided our
company with an array of ex-
traordinarily innovative and
successful marketing strate-
gies,” remarked Elektra Chair-
man Beb Krasnow. “His keen
understanding of our artists and
their music has been central to
many of our successes. I am de-
lighted to announce that he will
bring his talent, vision, and ex-
tensive knowledge of the music
industry to this senior position.”

Bither joined Elektra in 1987
as VP/International. He was
promoted to head the label’s
marketing efforts in 1989. Previ-
ously, he worked in the corpor-
ate communications depart-
ment at Warner Communica-
tions.

Bither

Page 16
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Shamrock Ups
Two Managers

Crusham

Burbank-based Shamrock
Broadcasting has promoted two of
its radio managers to Corporate
VPs: J.D. Freeman and Mike
Crusham. Freeman is GM of Coun-
try KMLE/Phoenix; Crusham
manages Gold combo WWSW-AM
& FM/Pittsburgh.

Shamrock President Bill Clark
said, “J.D. and Mike have led their
respective stations to record levels
of financial and ratings achieve-
ment. In so doing, they have both
demonstrated outstanding man-
agement skills and leadership
qualities. Their stations operate in
a manner absolutely consistent
with Shamrock ideals. It’s a real
joy for me to announce their elec-
tion as officers of our company.”

Both stations received the com-
pany’s President Cup award for
outstanding station performance in
1991. Shamrock operates 14 radio
and two TV stations throughout the
US.

LS i LT S : T

Shipley Promoted
At MCA/Nashville

MCA/Nash-
ville VP/National
Promotion Shelia
Shipley has been
promoted to Sr.
VP/Promotion.

Label Presi-
dent Bruce Hin-
ton said, “She-
lia’s untiring ef-
forts on behalf of
MCA/Nashville
have never wav-

Freeman

Shipley
ered, and the current unparalleled
success of the promotion depart-
ment speaks directly to her lead-
ership.”

Shipley told R&R, “This is a life-
long dream come true. I've always
tried to work hard, but this is an ac-
complishment I didn’t even see for
myself. The recognition and re-
spect afforded me by this corpora-
tion is unexcelled. And the incredi-

SHIPLEY/See Page 29

Woods Named NCI
Group Manager

AC KHMX/Houston GM Clancy
Woods has been upped to Radio
Group Manager for owner Nation-
wide Communications. In addition
to his current duties, Woods will
oversee sister properties KNST &
KRQQ/Tucson and KVRY/Phoe-

nix.

“I feel honored to have this op-
portunity,” he said. “Nationwide
has given me the resources to do a
good job. Hopefully, I can maintain
the relationships I already have in
the markets and contribute to the

WOODS/See Page 30

Frey Finds His ‘Roots’

Glenn Frey helped raise more than $50,000 for “A Grassroots Aspen Ex-
perience” — a program that brings inner city youths to Aspen, CO for
seasonal outdoor experiences — by selling works from his contemporary
collection at the recent Art From The Heart auction. Celebrating the occa-
sion are (I-r) Giant Records Owner Irving Azoff, Frey, and Lopez & Gon-
zales’s Peter Lopez.
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MCA, Motown Seek Megabucks In

Latest Exchange Of Legal Volleys
Motown wants $60 million; MCA claims $75 million

The legal rancor between Mo-
town Records and MCA Inc. inten-
sified this week when Motown filed
additional charges on behalf of its
10-month-old lawsuit against MCA,

ifying $60 million in damages.
MCA upped the ante by specifying
damages of $75 million in a
countersuit.

Motown’s amended complaint
accuses MCA of attempting to dis-
rupt Motown’s relationship with
new distributor PolyGram by
dumping its remaining Motown in-
ventory at below-market prices. It
also says that “MCA destroyed sig-
nificant evidence relating to MCA'’s
failure to promote Motown rec-
ords.”

In its initial lawsuit filed in May
1991, Motown accused MCA of ‘‘de-
liberate misconduct” in the manu-
facture and prometion of Motown

LETTERS

Gag Gift
Unclaimed

Dear Editor:

| am the attorney for Jacor Com-
munications of Tampa (WFLA &
WFLZ [Power Pig). In a story that
ran in your paper (3/6) concerning
Randy Michaels's refutation of
charges leveled against him during
a “20/20" plece, your newspaper
correctly quoted Mr. Michaels as
saying:

“The only time anything involving
a dildo occurred was when [former
VP/GM] Dave Macejko got one as a
gag gift for his 40th birthday party
from employee Sue Treccase, who
still works there."

Mr. Michaels was mistaken, and
although he was correct about the
recipient of the gift and the occa-
sion of its giving, he erred when he
identified Ms. Treccase as the per-
son who gave the item. Ms. Trec-
case, who does in fact stilf work for
Jacor, considers the statement to
be defamatory and is Quite upset
that the information was not verified
with her prior to publication. For
those reasons, | am formally asking
you to print a correction of this
statement, making clear that it was
not Ms. Treccase who presented
the item in question to Mr Macejko.

| thank you in advance for your
courtesy and cooperation.

—Thomas Gonzalez, Tampa

product. The suit further accused
MCA of “ineptness” by failing to
maintain adequate inventories of
hit Motown product and by collect-
ing exorbitant distribution fees.
Motown has since formed a distri-
bution deal with the aforemen-
tioned PolyGram.

MCA, which is a minority owner
of Motown, ther filed a countersuit
and accused its 70% investor, Bos-
ton Ventures, of being a bad influ-
ence on Motown. It also sued Poly-
Gram upon its takeover of Mo-
town's distribution.

MCA Preference Claimed

Motown’s amended complaint
further states that “MCA'’s own re-
maining internal records illustrate
that in mid-1991, when Motown had
released hit records . . . MCA con-
tinued to give preference to its own
releases and failed to promote Mo-
town’s records or paid lip service
to these records with pop radio pro-
grammers.”

An MCA news release stated that
the company was ‘‘not surprised at
Motown’s most recent effort to di-
vert attention from its illegal con-
spiracy with Boston Ventures and
PolyGram to deprive MCA of its
valuable rights.”

The MCA release further stated
that the company stands by its
earlier statements that it did not
breach any of its material obliga-
tions at issue in the Motown suit,
and that it intends to file an amend-
ed complaint against ‘‘the conspir-
ators” for $75 million in damages.

KVRY/Phoenix
Taps Walker VP/GM

Gold KOQL/Oklahoma City VP/
GM Wayne Walker has accepted a
similar assignment at Nationwide
AC KVRY/Phoenix. He succeeds
the retiring Dale Weber.

Nationwide VP/Radio Mickey
Franko commented, ‘Before re-
turning to [KOQL], Wayne owned
and operated his own successful
business for four years. He's very
much of an entrepreneur and has
hands-on broadcasting experience.
We believe he’s the right person at
the right time to step into Phoenix
and take KVRY to the next level.”

Walker, who was unavailable for
comment at presstime, was previ-
ously VP/GM of KEGL/Dallas for
two years.
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THE TIES THAT BIND

Savvy programmers know community
involvement is a crucial element in any
station’s success. PDs offer tips on improving
your station’s community awareness.
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FCC Proposes Investor
Incentives, Finders Preference

Saying it wants to promote investment in broadcast-
ing, the FCC has proposed raising ownership attribution
levels. But the commissioners voiced opposition to the
move brokers say is most needed — allowing lenders to
hold a security interest in licenses.

The FCC is seeking public com-
ment on whether to double the trig-
ger levels for attributable owner-
ship to 10% for individuals and 20%
for investment companies, which
Commissioner Sherrie Marshall
said “should enhance investment
opportunities.” That view is not
shared by radio brokers.

“I can't see it having any impact
whatsoever,” said Star Media bro-
ker Bill Steding. He said what
lenders want and need is a security
interest in licenses so they have a
way to exit bad loans.

Media Venture Partners broker
Charles Giddens also said increas-
ing attribution levels would have
no effect on radio investment. He
said giving lenders a security inter-

est is the only thing that would
make more money available for
radio deals, because ‘“the banks
are scared to death of our
business.”

FCC Chairman Al Sikes said he
had ‘“‘questioned the merits of even
including security interests” in the
proceeding to encourage capital in-
vestment. He said it was included
only “to make crystal clear” the
preeminence of Commission
policy over federal bankruptcy
court rulings. Most bankruptcy
courts have upheld the FCC’s cur-
rent ban on license liens, but one
judge in Baltimore recently upheld
a lender's claim of a security in-
terest.

When the issue came up at their
March 12 meeting, all five commis-
sioners spoke negatively about any
change in the security interest
policy.

Finders Preference
Proposed

Broadcasters who locate new
FM drop-ins would get a boost
from a proposal now befare the
FCC. The commissioners are seek-
ing comment on a proposal to give
a preference to the finder of a new
frequency, similar to current mi-
nority and daytimer preferences.

“Well, it’s about time,” said Con-
temporary Communications Presi-
dent Larry Fuss, who proposed the
preference months ago. He said the
move was unlikely to result in any
great number of new stations, but
might discourage competing appli-
cants from “filing on top” of a
broadcaster who's spent thousands
of dollars on a new FM allocation.

NINE-YEAR LICENSE FIGHT ENDS

KUKQ & KUPD/Phoenix Settlement Revealed

Tri-State Broadcasting Inc. has agreed to accept $7.3
million from a challenger and give up its nine-year fight to
save the licenses of KUKQ & KUPD/Tempe (Phoenix),
AZ. An additional $3.5 million is being paid to the license
challengers by their new partner, putting the total value at

$10.8 million.

Under terms of a settlement filed
with the FCC, Tri-State will drop
its federal court appeal of an FCC
ruling that it is unfit to be a li-
censee. The Commission had found
that Tri-State misrepresented the
managerial status of Robert Mel-
ton, who was barred from owner-
ship and management at the com-
bo from 1974 to 1978.

KUKQ & KUPD’s new owner,
subject to FCC approval of the set-
tlement, will be G&C Broadcasting
Inc. Its owners include Jack and
Jackie Grimm of Abilene, TX and
Ruth Clifford of Phoenix, former
owners of the combo (along with
Clifford’s late husband) who filed
a competing application for the Li-
censes in 1983. The largest stock-

Lampley.

According to the libertarian-
leaning Institute for Justice (IFJ),
continued enforcement of the rule
has a chiling effect on broad-
casters and is illegally arbitrary and
capricious.

Although the Commission has
made no secret of its desire to
eliminate the personal attack rule
and other corollaries to the Fair-
ness Doctrine — which was aban-
doned in 1987 — the agency staff
felt Lampley's complaint was too
weak to serve as a test case for ab-
oliion of the rule. The IFJ petition
asks the Commission to reconsider
that decision and use Lampley's
case to rule the personal attack rule

Group Seeks To Reopen
KFl/Walker Lampley Case

n a bid to have the personal attack rule abolished, a
Washington, DC advocacy group has appealed the
FCC's dismissal of a complaint filed against KFl/Los An-
geles by disabled KCBS-TV/L.A. news anchor Bree Walker

unconstitutional and unenforcea-
ble.

Lampley's 1881 complaint, dis-
missed last month, alleged that she
had come under personal atfack
during a KFi talk program devoted
to whether people with genetically
transmitted disabilittes should risk
passing their condition to a new
generation. She suffers from a
genetic condition known as ec-
trodactylism — the fusing of fingers
and toes

The personal attack rule requires
broadcasters to allow individuals or
groups a chance to respond when
their honesty, integrity, or similar
“personal quality” is attacked dur-
ing a discussion of a controversial
issue of public importance.

holder, however, will be former
Federal Communications Corpora-
tion President Robert Fish, who is
moving to Phoenix to run the com-
bo.

Terms Outlined
Tri-State is to be paid $5 million
in cash for the stations, which
would be reduced if cash flow falls
below $1.8 million for the 12 months
preceding the closing. Melton and
co-owner John Norris III would
each receive cash payments of
$750,000 for agreeing not to com-
pete in the Phoenix market for five
years. Additionally, a company
they own, Mel-Nor Development,
would receive payments under a

mortgage note for $805,479.

Fish is buying a 49% stake in
G&C Broadcasting and is responsi-
ble for arranging financing for both
the cash payments to Tri-State and
a $2.5 million payment to the
Grimms and Clifford. Also. Jack
Grimm is to receive $1 million in
seven equal annual installments of
$142,857 under a consulting agree-
ment.

After G&C Broadcasting has op-
erated the stations for one year,
Fish has an option to buy out his
partners for $1.65 million. Under a
shareholders’ agreement, the
Grimms and Clifford may force
Fish to exercise that option or may
choose to purchase his shares un-
der a formula tied to cash flow and
corporate indebtedness.

Tri-State and G&C Broadcasting
officials did not return R&R'’s
phone calls. Attorneys for both
firms said their clients would not
comment on the settlement. The
federal court and FCC were noti-
fied in January that a settlement
had been reached, but the financial
details were not filed until last
week. *

DC
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PAT CLAWSON

EC Proposes Series
Of Capital Reforms

hile Al Sikes may be dominating the headlines

with last Thursday's (3/12) change of FCC radio

ownership rules, a deregulatory initiative launch-
ed one day earlier by Securities & Exchange Commission
Chairman Richard Breeden may prove to be far more im-
portant for the long-term financial health of the radio in-
dustry.

The SEC, through a unanimous vote, is asking for public comment on a
sweeping series of reforms allowing small companies to easily and inex-
pensively raise capital by sefling stock or debt to public investors. **North of
80% of the equity formed in the radio industry over the next decade will be
done through this mechanism. This will be the next way to raise money and
it probably always should have been done this way,” commented Star
Media Group CEO Bill Steding.

Dubbed the Small Business Initiative, the proposal would allow small
companies to raise up to $5 million through use of a simple Q8A format
disclosure document. Companies could raise up to $1 million without any
federal registration. In addition, the SEC proposes to allow small
businesses to “test the waters" and advertise to solicit investor interest
before going to the expense of preparing an actual stock offering.

One point of comment for broadcasters: While the SEC would allow
both broadcast and print advertising of full-blown stock offerings, only print
advertising would be permitted to “test the waters.”

Other rule changes would encourage pension funds to invest in small
companies and create a new class of venture capital funds. A 90-day com-
ment period begins when the proposed regulations (File #57-4-92) are
published in the Federal Register this week. Breeden recently said he
hopes the changes will be in effect by year's end.

NAB Eyes FCC Enforcement Campaign

AB lawyer Barry Umansky is collecting information
about the FCC's enforcement crackdown, because

many broadcasters are complaining about what
they perceive to be excessive fines for minor rule violations.

“We've been hearing lots of horror stories from broadcasters who feel
they've been wronged. They feel the fines exceed the gravity of the of-
fense,” he said. The NAB wants to hear from anyone who's been fined
since August 8, 1991, when the new fine policy took effect. The phone
number: {202) 429-5430.

Favorite FCC enforcement targets include malfunctioning EBS
monitors and sloppy public files. Umansky said some broadcasters have
been fined more than $1000 for failing to have a copy of the FCC's 1974
“The Public and Broadcasting” policy statement on file.

One example of FCC enforcement occurred this week when KRYS-
FM/Corpus Christi was fined $6875 for violating lottery rules. The of-
fense: airing spots for a local donut shop, stating that customers “who
received a red star on their [donut) receipts could instantly win parapher-
nalia such as coffee mugs, book covers, pencils, pens, caps, neon
T-shirts, or satin jackets.”

Last week, the Mass Media Bureau refused to reconsider a $2000
fine against EZ Communications’ KYKY/St. Louis for violating rules con-
cerning the broadcast of phone conversations. The fine, levied in May
1990, was handed down after a female listener complained that moming
talent Guy Phillips recorded and aired her conversation without her con-
sent. According to the FCC, “A party’s awareness of a station's intent to
broadcast a telephone conversation is presumed only if the party is
associated with the station or the party originates the call.”

In another enforcement action, the FCC has renewed the license of
Ogden Broadcasting’'s WGSN & WNMB/North Myrtle Beach, SC over the
objections of the NAACP and Black Media Coalition, but it has refused to
reconsider a $10,000 fine levied two years ago for EEO violations.

Candidates Get More Freebies From FCC

political candidates if similar services are provided to
commercial advertisers, according to FCC Political
Programming Branch Chief Milton Gross.

The issue of production costs wasn't addressed in the Commission's
December 1991 order on political programming policies, but a new ruling

Broadcasters must give free production services to

Continued on Page 8
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The Rush Limbaugh Show is on
aroll from sea to shining sea.

The Rush Limbaugh Show is the most listened to radio
talk show across America heard by over 11.6 million people
each week, in 149 of the top 150 ADI5 on over 465 stations
of the Excellence in Broadcasting Network.

The Rush Limbaugh Show is a magnet for attracting

| new, young listeners. 53% of the shows audience is
Adults 25-54. In this demo, on stations from LA. to N.Y.
| and Detroit to New Orleans, the show is rated first in
its time period in format.
Rush Limbaugh, serving your ,
listeners, your advertisers and gt
| the greater good Monday-Friday, ST, | AT BN

Noon-3 p.m. Eastern time. Producer/Distributor
(212) 661-7500

*Affiliated 12/30/91
Source: Arbitron Fall vs. Spring. Adults 12+, R.L. hours
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TRANSACTIONS

Sillerman Shuffles Media Empire
In $100 Million Merger

Fish hooks a $7.3 million combo in Phoenix desert

' Deal Of The Week

CF Media Stations

PRICE: $100 million (estimated)
TERMS: Merger of Capstar Communi-
catlons Inc. and Force Il Inc. The new
company will close Force II's pending
acquisition of KKCW/Beaverton (Port-
iand), OR from Trumper Communica-
tions for $21 milion and acquire
KODA/Mouston and KJQY/San Diego
from Command Communications for
approximately $45 million. The com-
pany says the entire transaction has a
value "in excess of $100 million.”
BUYER: CF Medla, whose controlling
stockholder will be President/CEO
Robert F.X. Sillerman of New York.
The other holders of voting stock will
be co-Sr. Exec. VPs Norman Feuer of
San Diego and R. Steven Hicks of Aus-
tin. Feuer is President of Force Il, and
Hicks is President of Capstar. Sillerman
has interests in both companies, as
well as Command and a number of
other broadcasting companies. Phone:
(212) 980-4455

SELLER: Capstar Communications
Inc., headed by Hicks. Phone: (512)
477-7338

WSIX/Nashville
FREQUENCY: 97.9 MHz
POWER: 100kw at 1140 feet
FORMAT: Country

WSSL-AM & FM/Greenville-
Gray Court, SC

FREQUENCY: 1440 kHz; 100.5 MHz
POWER: 5kw; 100kw at 1240 feet
FORMAT: Country

WDJS & WMSI/Jackson, MS
FREQUENCY: 620 kHz; 102.9 MHz
POWER: 5kv; day/1kw night; 100kw
at 1800 feet

FORMAT: AC; Country

SELLER: Force Il Inc., headed by
Feuer. Phone: (619) 239-4242

KKCW/Beaverton

(Portiand), OR

FREQUENCY: 103.3 MHz

POWER: 100kw at 1654 feet
FORMAT: AC

SELLER: Command Communications
Inc., headed by President Carl Brazell
Jr. It also owns KRLD/Dallas and the
Texas State Networks. Phone: (212)
486-1330

KODA/Houston
FREQUENCY: 99.1 MHz
POWER: 95kw at 1920 feet
FORMAT: AC

KJQY/San Diego
FREQUENCY: 103.7 MHz
POWER: 36kw at 580 feet
FORMAT: AC

WABF/Fairhope (Mobile)
PRICE: $350,000

TERMS: Asset sale for cash, including
$75,000 for non-compete agreements
BUYER: Jubilee Broadcasting Co.
Inc., owned by John Hinds Jr. and
Brenda Garrison Hinds of Fairhope,
AL. John Hinds Jr. is an announcer at
the station. Phone: (205) 928-3168
SELLER: Bee Cee Broadcasting Inc.,
owned by Robert Clark and Richard
Pearson. Phone: (205) 928-2384
FREQUENCY: 1220 kHz

POWER: 1kw daytimer

FORMAT: AC

KUKQ & KUPD/Tempe
(Phoenix), AZ

PRICE: $7,305,479

TERMS: Sale of assets and settlement
of competing applications for station li-
censes, which were filed in 1983. The
seller agrees to dismiss its court appeal

Alliance Broadcasting, L.P.
%Zfia ‘Radio’s Full Service
Group, Inc. Financial Specialists'n

“Alliance wouldn’t own
KYNG today if it weren’t
for the skills, knowledge,

and relationships that the
guys at Star Media have.”

- John P. Hayes, Jr., CEO

17304 Preston Road, Suite 265 » Dallas, Texas 75252 » (214) 713-8500

of an FCC order denying its license re-
newals for the combo, clearing the way
for the licenses to be issued to the
buyer. A cash payment of $5 milion is
due at closing, along with a mortgage
note for $805,479 payable to MeHNor
Development, a company owned by
the two principals of the seller. In addi-
tion, the two principals of the seller are
to receive $750,000 each for non-
compete covenants.

BUYER: G&C Broadcasting Inc., own-
ed by Jack and Jackie Grimm of Abil-
ene, TX; Ruth Clifford of Phoenix; and
Robert Fish of Wakefield, Rl. The
Grimms, Clifford, and Clifford’s late
husband were former owners of this
combo. Fish owns an 80% non-voting
interest in an applicant for a new FM at
Richmond, VA. He was formerly Presi-
dent of Federal Communications Cor-
poration and a former owner of WHJJ
& WHJY/Providence and WVEZ-AM &
FMILouisville.

SELLER: Tri-State Broadcasting
Company Inc., owned by John Norris
il and Robert Meiton. Phone: (602)
838-0400

FREQUENCY: 1060 kHz; 97.9 MHz
POWER: Skw day/500 watts night;
100kw at 1620 kHz

FORMAT: New Rock; AOR

BROKER: Glenn Serafin and Jeanette
Tully of Communications Equity As-
sociates represented Fish in structur-
ing this transaction.

__Californi
ATV

KQEH (FM CP)/Lenwood
(Barstow)

PRICE: $32,500

TERMS: Asset sale for $25,000 The
seller is also to receive payments of
$5000 and $2500 over two years un-
der a consulting agreement.

BUYER: Turquoise Broadcasting Inc.,
owned by Thomas Gammonof Arling-
ton, VA. His Crown Broadcasting
group also owns WHMA-AM & FM/An-
niston, AL; KQKL & KZXY/Apple Vai-
loy, CA; KKIS-AM & FM/Pittsburg-
Walnut Creek, CA; KTRR/Loveland,
CO; KRWR/Carson City, NV; and
WBEX & WKKJ/Chillicothe, OH.
Phone: (703) 506-0990

SELLER: Wendell A. Tyler of Lan-
caster, CA. Phone: (805) 265-6778
FREQUENCY: 107.3 MHz

POWER: 340 watts at 771 feet
FORMAT: Simulcast of KZXY's Gold-
based AC format

WPKN/Bridgeport

PRICE: $10

TERMS: Asset sale. The buyer is re-
quired to broadcast all away basketball
games of the University of Bridgeport
without charge; provide training in sta-
tion operations for students of the
school; provide public viewing areas
for university students, employees,
and visitors; and supply the school with
exclusive access to a subcarrier. In re-
turn, the university is leasing the buyer
studio space without charge.

BUYER: WPKN Inc., a non-profit cor-
poration headed by Chairperson

TRANSACTIONS AT A GLANCE

1992 Deals To Date:

(Last Year: $166,462,143)

$226,726,709

Total Stations Traded This Year: ........227

(Last Year: 199)

This Week’s Action: . .........$112,512,644

(Last Year: $14,274,001)

Total Stations Traded This Week:. . ....... 28

(Last Year: 17)

(estimated)

©® Deal Of The Week:
® CF Media Stations $100 million

® WSIX/Nashville

® WSSL-AM & FM/Greenville-
Gray Court, SC

® WDJS & WMSI/Jackson, MS

©® KKCW)/Beaverton (Portland), OR

® KODA/Houston

® KJQY/San Diego

® WPKN/Bridgeport, CT $10

® KRXRIGooding, ID $32,000
® WVKY/Louisa, KY $1

@ KLDZ/Lincoln, NE $765,000

® KPLO/Reliance, SD $250,000

Stephan Allison of Middietown, CT.
Phone: (203) 576-4540

SELLER: University of Bridgeport,
headed by President Edwin Eigel.
Phone: (203) 576-4895
FREQUENCY: 89.5 MHz

POWER: 10kw at 550 feet
FORMAT: Variety

Florida
WZCRIFt. Myers Beach
PRICE: $1.55 million

TERMS: Asset sale

BUYER: John R. Linn of Cleveland. He
owns WABQ/Cleveland and WDJB/
Columbia City (Ft. Wayne), IN.
SELLER: Gerard A. McHale, recelver
for Justice Broadcasting, formerly
owned by Larry Justice
FREQUENCY: 99.3 MHz

POWER: 6kw at 285 feet

FORMAT: Classic Rock

BROKER: Randall Jeffery of Media
Venture Partners

COMMENT: This station has a CP to in-
crease power to S50kw.

Bt . 2 s

KAGB (FM CP)/Honolulu
PRICE: $290,000

TERMS: Asset sale for $117,000
cash. Seller Roger Agnew has also en-
tered into an employment agreement
under which he’s to be paid $3000 per

' ® WABF/Fairhope (Mobile), AL $350,000
© KUKQ & KUPD/Tempe (Phoenix), AZ $7 305,479
@ KQEH (FM CP)Lenwood (Barstow), CA $32 500

© WZCR/Ft. Myers Beach $1.55 million
© KAGB (FM CP)Honolulu, HI $290,000

® KULY & KFXX/Ulysses-Hugoton, KS $220,000
® WCJU/Columbia, MO $80,654 for 81.66%

® WYNQ (FM CP)YAvon, NY No cash consideration
® WWIL/Wilmington, NC $187,000

© WDKN & WYYB (FM CP)/Dickson (Nashville), TN $50,000 for 33.3%
® WGCV & WBLZ/Petersburg (Richmond), VA $1.4 million

month for three years to conduct re-
search and advise the buyer. He's to
receive an additional payment of
$65,000 upon delivery of specific
studies regarding the Honolulu radio
market.

BUYER: Coral Communications
Corp., owned by President George
Vandeman of San Marino, CA; An-
thony Cassara of Kamuela, HI; and
Thomas Gentry, George Ariyoshi,
and Rick Takemoto of Honolulu. A
non-voting stockholder is KITV-TV/
Honolulu GM Richard Schaller. Coral
owns KHNR/Honolulu. Phone: (808)
533-0085

SELLER: Agnew-Sachs Broadcast-
ing, owned by Roger Agnew and Jac-
queline Sachs Agnew of Lincoin, NE.
Roger Agnew is 50% owner of KKNB/
Crete, NE.

FREQUENCY: 99.5 MHz

POWER: 100kw at minus 387 feet

KRXR/Gooding
PRICE: $32,000

TERMS: Asset sale for $6000 cash
and a promissory note for $26,000 at
8% annual interest payable over seven
years. Interest on the note does not
begin accruing until six months after
closing, when interest-only payments
commence for six months, followed by

Continued on Page 8




Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful
position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-571-0000.
watch the market notice a startling

new frend. 3 EMAN RESEARCH

Yours.
Box 13829 Research Triangle Park, NC 27709 (919) 571-0000
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Continued from Page 6

principal and interest payments to
amortize the note over the remainder of
the term.

BUYER: Arlis E. and Maria O. Tran-
mer of Gooding, ID. They are program-
ming the station under a time broker-
age agreement.

SELLER: Glacus Merriii of Logan, UT.
He's the majority owner of KBXQ/Tre-
monton, UT.

FREQUENCY: 1480 kHz

POWER: 1kw day/250 watts night
FORMAT: Country

KULY & KFXX/Ulysses-

Hugoton

PRICE: $220,000

TERMS: Asset sale by promissory note
at annual interest rate of 10% for the
entire amount. Interest-only payments
are due for the first 12 months, then
the balance is to be repaid over 72
months on a 12-year amoratization
schedule, with a balloon payment at
the end of the sixth year. The note is
payable to Citizens State Bank of Hu-
goton, KS, with 36% participation by
Southwest Kansas National Bank,
both secured creditors of the seller.
BUYER: A&B Broadcasting Inc.,
headed by President Forestier Bec-
quet of Lamar, CO; he holds the voting
rights of its 80% stockholder, Lamar
Food Stores Inc. The remaining 20%
is owned by William Amold of Lamar,
CO. A3B Broadcasting also owns
KSEC & KLMR/Lamar, CO. Phone:
(719) 336-2206

SELLER: Grant County Brosdcasting
Inc., headed by President Clark
Young. it's owned by Citizens State
Bank, headed by Walter and Mary
Young; CSB acquired the stock in De-
cember 1991 to satisfy bank liens..
Phone: (316) 356-1420
FREQUENCY: 1420 kHz; 106.7 MHz
POWER: 1kw day/500 watts night;
35kw at 260 feet

FORMAT: Goid

WVKY/Louisa
PRICE: $1
TERMS: Asset sale for cash

BUYER: Waliter E. May of Pikeville,
KY. He owns WPKE & WDHR/Pike-
ville, KY. Phone: (608) 437-4051
SELLER: Lawrence County Broad-
casting Corporation, represented by
attomey David Stratton of Pikeville,
KY. lts stockholders include the Estate
of Henry Stratton, Herman Dotson,
and T. Theimer Colley. Al have in-
terests in WFTG & WWEL/London,
KY. Dotson has an interest in WNRG &
WMJD/Grundy, VA. Phone: (606)
437-7300

FREQUENCY: 1270 kHz

POWER: 1kw day/250 watts night
FORMAT: Country

WCJU/Columbia

PRICE: $80,654 for 81.66%
TERMS: Stock purchase by series of
promissory notes to the individual
sellers, all payable in 120 equal month-
ly instaliments at 8.5% annual interest
over five years. The sellers foreciosed
on the shares of a former owner and of-
fered them for sale, subject to FCC ap-
proval of the resulting transfer of con-
trol, but noting that they were unable to
obtain access to the corporation’s
books. The buyers obtained an order
from the Chancery Court of Marion
County, MS authorizing the Clerk of the
Court to sign the FCC appilication to
transfer control of the licensee.
BUYER: Thomas F. McDaniel and
Keith Bridges of Columbia, MO.
McDaniel currently owns a 10% inter-
est in the licensee, WJCU Inc. He also
owns WJDR/Prentiss, MS; WCHJ &
WBKN/Brookhaven, MS; and WBOX-
AM & FM/Bogalusa-Varnado, LA.
Bridges is GM of WJDR. Phone: (601)
731-2298

SELLER: Marion, Patricia, James, and
Lee Bullock, selling the shares of
WJCU iInc., formerty owned by the
Broadcasting Company. Clerk of the
Court Cody Buckley signed on behalf
of the corporation. Phone: (601)
736-2616

FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Country

Nebraska

KLDZ/Lincoln
PRICE: $765,000

Smart Money g money for the 90’s!

“Satellite Delivered” e

“Easy Local Sale”

RADI

Contact: Rich Wood at (212) 642-4533

ORK

TERMS: Asset sale for cash. The sale
is subject to approval by the District
Court of Lancaster County, NE and the
Central Trust Company of Cincinnati.
BUYER: Radio One Lincoin inc., own-
ed by Raymond Lamb of Sioux Falls,
SD. He owns KTTT & KWMG/Colum-
bus, NE; KQAD & KLQU/Luverne, MN;
KBRK-AM & FM/Brookings, SD; and
KiJV & KGTRMuron, SD. Phone:
(605) 336-2706

SELLER: william R. Rice, receiver of
Kemptf Communications inc. Phone:
(317) 844-7390

FREQUENCY: 95.1 MHz

POWER: 50kw at 289 feet

FORMAT: Gold

BROKER: Willlam R. Rice

WYNQ (FM CP)/Avon

PRICE: No cash consideration
TERMS: Contribution of CP for stake in
partnership

BUYER: Radio Livingston Limited,
owned 50% by general partner Robert
Savage of Lima, NY. The two 25% km-
ited partners are George Savage of
Livonia, NY and Karen Klehamer of
Avon, NY. The partnership owns
WYSL/Avon, NY. Phone: (716)
346-3000

SELLER: Karen Klehamer
FREQUENCY: 93.3 MHz

POWER: 1.7kw at 404 feet

North Carolina

WWIL/Wilmington

PRICE: $187,000

TERMS: Asset sale for $25,000 cash
and the remaining $162,000 to be
“treated as a charitable gift from the
sefler to the buyer, subject to the terms
and provisions of Section 170 of the
intemal Revenue Code.”

BUYER: Word of Faith of Jacksonville
Inc., headed by James and Pamela
Osborne of Jacksonville, NC. It owns
WWOF/Camp Lejeune, NC. Phone:
(919) 347-4114

SELLER: Foursome Communications
Inc., headed by Luther Jordan Jr. of
Wilmington, NC. Phone: (919)
763-2441

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Urban

~ Puerto Rico

WPRA & WRPC/Mayaguez-
San German

PRICE: $35,000 for 33.3%

TERMS: Stock sale for cash

BUYER: Fernando Vigili Jr. and
Miguel Maldonado of Mayaguez, PR,
increasing their ownership of Ameri-
can National Broadcasting Corp. to
50% each

SELLER: Jorge Torres, seling his
33.3% stock interest

FREQUENCY: 990 kHz; 95.1 MHz
POWER: 1kw; 25kw at 1970 feet
FORMAT: Spanish Variety; Spanish
AOR

South Dakota

KPLO/Reliance

PRICE: $250,000

TERMS: Asset sale for cash. The seller
is reserving aright of first refusal to
lease a subcarrier.

BUYER: MAS Communications inc.,
owned by Mark Swedsen of Pierre, SD
SELLER: Midcontinent Radio of
South Dakota Inc., owned by N.L.
Bentson, the Estate of Joseph L.
Fioyd, and the Estate of E.R Ruben.
They own KELO-AM & FMI/Sioux

Falls, SD; KDLO/Watertown, SD;
WTSO & WZEE/Madison, Wi; KFH &
KXLK/Wichita-Haysville, KS; and
WDGY & KDWB/St. PaulRichfield,
MN. Phone: (605) 336-110
FREQUENCY: 94.5 MHz

POWER: 94.6kw at 1000 feet
FORMAT: Country

WDKN & WYYB (FM CPY

Dickson (Nashville)

PRICE: $50,000 for 33.3%

TERMS: Stock sale for cash

BUYER: LeRoy Kennell of Jefferson,
NC, acquiring a 33.3% interest in Ed-
misson/Eubank Communications
inc.

SELLER: Thomas Edmisson of Dick-
son, TN and Oscar Eubank of Hunts-
ville, AL, reducing their stock interests
from 50% each to 33.3% each.
FREQUENCY: 1260 kHz; 93.7 MHz
POWER: 5kw daytimer; 3kw at 195
feet

FORMAT: Country; CHR

COMMENT: The AM half of this combo
sold for $220,000 in 1987.

Virginia

WGCV & WBLZ/Petersburg
(Richmond)

PRICE: $1.4 milion

TERMS: Asset sale for cash. The sale
is subject to approval by the U.S. Dis-
trict Court for the Eastern District of Vir-
ginia in a receivership action brought
by State Street Bank & Trust Co.
BUYER: Sinclalr Telecable Inc., prin-
cipally owned by John and Virginia

CULTURE CLUB — RIAA President Jason Berman (i) presents the associa-
tion's 18th Cultural Award to the U.S. Copyright Office, represented by
Register of Copynights Ralph Oman. Multi-Grammy winner Natalie Cole
entertained Washington's movers and shakers at the RIAA's recent gala.

Sinclair of Crawfordsvile, IN. They
own WNIS/Norfolk; WCDX/Mechan-
icsville (Richmond), VA; and KINE/
Honolulu. They also have cable TV
holdings. Phone: (804) 640-8500
SELLER: Charles Giddens, receiver
for Paco~Jon Broadcasting, formerly
owned by Glenn Mahone. Giddens is
also the receiver for WPLC/Spotsyl-
vanla, which is not included in this
sale. Giddens individually has interests
in WTSH/Rome, GA; WZOT & WTSH/
Rockmart, GA; WGMGICrawford, GA;
WPAP/Panama City, FL; and WSTT &
WSNIIThomasville, GA. Phone: (703)
827-2727

FREQUENCY: 1240 kHz; 99.3 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: Urban

BROKER: Charles Giddens of Media
Venture Partners

WCRR-AM & FM/

Rural Retreat

PRICE: $125,000

TERMS: Stock sale for $35,000 cash.
An additional payment of $10,000 is
due 90 days after closing. The re-
mainder is payable via a note at 10%
annual interest. The buyer has a five-
year option to purchase for $100,000
a tract of land which is being retained
by the sefler.

BUYER: Ora Robert Smallwood of Ce-
dar Biuff, VA, acquiring all stock of
Highland Broadcasting Inc. Phone:
(703) 686-4111

SELLER: Earnest and Ruth Wiison of
Wytheville, VA,

FREQUENCY: 660 kHz; 103.1 MHz
POWER: 550-watt daytimer; 3kw at
328 feet

FORMAT: Country

Continued from Page 4

unit charges.

lems.

DC reEPORT

by Gross involving KXXV-TV/Waco, TX said the “Commission’s rules also
prohibit discrimination between candidates in practices or services.”
According to the ruling, “broadcast stations and cable systems which
offer free production to commercial advertisers must offer free production
to political advertisers on the same basis.” Gross added that broadcasters
are free to predicate free production on a minimum advertising buy, if the
same standards apply to both commercial and political advertisers. Broad-
casters aren't required to include free production when calculating lowest

in another controversy, Gross ruled that WBBM-FM/Chicago didn't
violate equal time regutations when it refused to provide a local politician
equal time after airing public service announcements that featured his op-
ponent. Gross said the PSAs were recorded months prior to any candi-
dacy, and the station quickly pulled them when it leamed of potential prob-
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Digital Made Simple

The New Dynamax DCR1000
Digital Cartridge Recorder

Our new Digital Cartridge Recorder, the Dynamax DCR1000, features simple cart-like mechanics
with just three front panel buttons on the playback unit. No special training orkeyboard is necessary
for operation. 3 /2" floppy disks serve as reliable, low cost recording media.

Our staff of veteran broadcast professionals preserved all the familiar user-friendly functions and
flexibility of conventional cart machines in the DCR1000. We know the ins and outs of on-air studios
as well as the needs of station personnel. Engineers will appreciate the durability and virtually
maintenance free design of the DCR1000. (The disk drive offers over20,000 hours MTBF yetrequires
less than 15 minutes to replace.) D.J.s will put their hands on instant cue and start buttons. The
production staff will enjoy CD quality audio and the ease of direct digital dubbing. And Station
Management will find the price reasonable — about the same as Dynamax CTR90 Series Cartridge
Machines.

You will be amazed by the versatility of the Dynamax DCR1000. Call Fidelipac for more

information and a brochure.

-
[_ BROADCAST PRODUCTS BY FIDELIPAC ®

Fidelipac Corporation [J P.0. Box 808 [J Moorestown, NJ 08057 U.S.A. [J TEL 609-235-3900 [(J FAX 609-235-7779 [J TELEX 710-897-0245
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Krugman Upped
At Columbia

Jay Krugman
' has been pro-
moted to VP/
Marketing, East
Coast at Colum-
bia Records.

“Jay’s leader-
ship, hard work,
and insights have
united Colum-
bia’s marketing
department,’’
noted VP/GM
Fred Ehrlich. “He has a unique
ability to motivate his staff and
evoke creativity. He’s also well-
known and respected throughout
the industry for his accomplish-
ments. Jay has the opportunity and
platform to bring his extensive
marketing experience to Colum-
bia’s artists; we look forward to his
continuing success in the market-
place.”

Krugman will be responsible for
overseeing the creation and imple-
mentation of marketing cam-
paigns for all East Coast-based Co-
lumbia acts, including all market-
ing tools, merchandising, adver-
tising, video development, concert
tours, and special presentations.

Krugman had been Director/
Marketing, East Coast for the la-
bel. He previously spent eight
years as an independent pro-
ducer/engineer.

Krugman

WNVZ/Norfolk
Taps Jones
As VP/GM

Wilks/Schwartz CHR WNVZ/
Norfolk has promoted GSM Kim
Jones to VP/GM. He succeeds the
exiting Jim Shea.

Jones told R&R, “After three
years in the GSM post, I've been
training for this position for a
while. It’s a great opportunity for
me, and anyone in this position
would recognize it as quite a chal-
lenge. We're well-positioned to cap-
italize on the economic rebound.
CHR is in a situation where people
who understand the product can
still do very well with it.”

Great products . . .

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call-Out

Tracking

Color Me Nominated

-

Color Me Badd's Bryan Kyeth Abrams was on hand for ASCAP's recent
Grammy nominee luncheon. Socializing at the society's NY headquarters
are (I-r) Abrams, ASCAP’'s Wanda LeBron, producer Narada Michael
Walden, and ASCAP's Marcy Drexler and Dwayne Alexander.

Nasty Girl

Marie Osmond (I) recently visfed Satellite Music Network and was “a little
bit rock & roll” with Classic Rock moming man Chuck Nasty.

ApHugh Promoted To KABL/SF GSM

Steve apHugh, LSM of Soft AC combo KABL-AM & FM/San Fran-
cisco, has been elevated to GSM and will direct an eight-member staff. The
slot had been vacant for the past nine months, following George Stoitz’s
exit to form a local ad agency.

ApHugh told R&R, "“When | got this job, it was one of the proudest days
of my life. We're continually trying to generate revenue in non-traditional
ways through vendor and co-op. Advertisers are looking for value-added
opportunities, whether it's promotion, cross-promotion, merchandising, or
retail partnerships.

This is apHugh's second KABL stint. He worked in sales there for two
years and then Decame an AE at crosstown KNBR, where he was later up-
ped to Retail Sales Manager. He returned to KABL as LSM last March.

Covey Named GSM At WING & WGTZ

Great Tralls N/T-CHR combo WING & WGTZ
(2-93)/Dayton has promoted Sr. AE Dan Covey to
GSM. He replaces Alene Greavy, who left to join
WEBNI/Cincinnati in a similar capacity.

Covey told R&R, “This is a quality operation with
good people, and | anticipate much success working
with GM David Macejko. | also look forward to the
challenges ahead at the sales heim of a great CHR
like WGTZ and a heritage facility like WING."

Prior to joiring the combo, Covey handied local
and regional sales for 10 years at local ABC-TV affil-
iate WDTN. His radio background also includes an
MD stint at WIQB/Ann Arbor, Ml and the PD post at
WZOK/Rockford, IL. Covey

- . I
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KSSK-FM/Honolulu Elevates
Logan To Operations Manager Post

AC KSSK-FM/Honolulu midday personality Wild
Bill Logan has been elevated to the newly created
position of OM at the station.He will retain his airshitt.
GM Ray Barnett told R&R, “Bill's a taiented and
enthusiastic guy, and will be a strong factor with our
quality control. He'll be another pair of eyes watching
and relating to everything that comes from traffic and
the station’s other departments. We want to be abso-
lutely certain that nothing slips through the cracks.
“There's lots .going on here and things are mov-
ing very fast, but we must maintain a tight watch on all
elements that make us a good and listenable station.
A 17-year radio veteran, Logan joined KSSK-FM
Logan about four years ago.

P——— 2 P e -
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for great stations . . .

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco

WSB-AM/Atlanta

Paragon Research

The Research Company of Choice

Contact Vicki Mann or Mike Henry 1o discuss programming research options for your station — (303) 922-5600
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NEWSBREAKERS

Three Keymarket
PDs Rise To OM

Veteran AC PDs Nick Ferrara
(WLMG/New Orleans), Mark
Hamlin (WRVR/Memphis), and
Joel Burke (KKMJ/Austin) have
each been awarded OM titles by
Keymarket Communications. Key-
market owns WLMG and WRVR
and serves as management consul-
tant to Amaturo Group’s KXM.J.
Each station is also a partner in an
LMA.

According to Keymarket VP/
Programming Frank Bell, “All
three PDs have demonstrated that
they're ready to face the chal-
lenges of the '90s head on. Each one
has worked long and hard to keep
his present station on target with
listeners’ needs, while creatively
marketing a new format at an ad-
ditional station.”

Ferrara has been actively in-
volved with WLMG’s LMA. with
Coastal Broadcasting’s UC KMEZ/
New Orleans since the two pacted
last September. Hamlin helped
WRVR LMA partner WODZ/Mem-
phis (owned by Ardman Broad-
casting) flip from AC WEZI to its
current Gold format and calls. The
stations have been partners since
last October. And Burke is current-
ly working with New Thinking's
Gold KATG/Austin — which sign-
ed an LMA with KKMJ two weeks
ago and applied for new calls
(KFGI).

Four Promoted
At Video Jukebox

Robinson

Robson
Several key programming posi-
tions were recently announced by
the Video Jukebox cable TV net-
work: John Robson has become Di-
rector, Programming/Music; Lou
Robinson has been named Direc-
tor, Promotion/A&R; Deborah
Hawes is now Manager/Music;
and Max Gousse is Programming
Analyst.

“Our commitment has always
been to ride the front-edge pcsition
in exposing new artists and work-
ing with our friends at the labels in
developing artist careers,” noted
Jukebox VP/Programming Les
Garland. “The strong program-
ming team now assembled posi-
tions us to continue building label
relations, will enhance the overall
look of the network, and open the
door to increase the number of on-
channel promotions.”

Robson has been with Video
Jukebox since its inceptior and
was previously a freelance pro-
ducer at MTV. Robinson, who will
be responsible for on-air artist pro-
motions and collaborating with
record labels, had been with EMI
Records and was PD for Hit Video
USA. Hawes joined VJ in 1988, fol-
lowing a stint at ATI Video's
“Night Flight.” And Gousse was
formerly Director/A&R for Guess}
Entertainment in Miami.

UPDATE

Williams, Fobbs Elevated To New
EMI Rap Department Positions

EMI Records Group
North America has ele-
vated two executives in its
Rap Music Department:
Lindsey Williams advances
to Director and Harry Fobbs
moves up to Manager/Pro-
motion

Williams will be respon-
sible for overseeing ail de-
partment functions, in-
cluding sales, marketing,
promotion, publicity, and

Williams

Fobbs

video. He will also assist the AR department in developing rap talent.
Fobbs, who reports to Williams, will manage all radio promotion for the

label's rap product.

“I'm very excited to be part of this new organization and look forward to
working with both [Exec. VP/GM] Daniel Glass and {VP/R&B Promotion)
Glynice Coleman,” commented Williams. “We have several major rap art-
Ists on our roster, and I'm thrilled at the group’s commitment to them and

the genre.

“Harry is well-liked and respected in the rap community. He's done a
remarkable job at EMI Records USA, and I'm sure he will continue his great

work at the EMI Records Group.’

McCrummen Walks Over To M Street

Former Business Radio Network executive Pat
McCrummen has purchased an equity interest in M
Street Corporation and will become a general part-
ner with company Publfisher Robert Unmacht.

“Pat’s love of the industry, business skills, and
unique industry outiook will be a welcome addition to

our team,” said Unmacht.

McCrummen will oversee sales and operations

for the firm and also become Associate Editor of the
M Street Journal and M Street Radio Directory. He
previously worked at United Stations and Drake-

Chenault.

McCrummen

Young Goes West For KNCI PD Post

Programming
Works consultant
Bob Young has
been named PD
of recent Nation-
wide Country
convert KNCI/
Sacramento. The
station flipped
format and calls
(from AOR
KZAP) in Janu-
ary (R&R 1/24)

Young

and had been without a PD since
then.

Nationwide Group Manager/
KNCI GM Tom Weidle told R&R,

“Bob is well-known and highly re-
spected in the industry. He’s exact-
ly what we were looking for in a
PD. This battle [against Country
and market leader KRAK-FM] is
not going to be a cakewalk. We
needed a good cook — we got a
chef.”

Young, who jeined the Program-
ming Works last December, was
unavailable for comment. He pro-
grammed WXTU/Philadelphia
from 198591 and switched legen-
dary AOR KSAN/San Francisco to
Country in 198). Other program-
ming stints iriclude KHEY/EIl Paso
and KIKK/Houston.

Ever-Changing Times

“Artist Development in the '90s — What Has Changed?" was the topic at
the Los Angeles Music Network's recent meeting. Taking a break from the
activities at L.A.’s Young Moguis are (I-r) Def American's Marc Geiger,
LAMN President Tess Taylor, DGC's Mark Taylor, and REN Management's
Steve Rennie.




\echnology Showcase

DYNAMAX CTR90 SERIES * Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction °
Unmatched Cost / Performance

AUDIOMAX 4000 CARTRIDGE * Fully Compatible with Type
AA+4 » Expanded High Frequency Headroom * Less Expensive,
Satisfaction Guaranteed
DYNAMAX COBALT CARTRIDGE * Maximum high fre-
quency headroom * Superior Phase Stability * Longest Service Life
-
= ) eroadcAsT PRODUCTS BY FDELPAC S

Fidelipac Corporation
P.O. Box 808 - Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779
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Digital DJ..

Digital DJ Satellite System

$7,995.00!

SMN-JSA-UNISTAR-Moody-Etc
Digital DJ replaces all your old audio Cart sources with high quality
digital audio from a computer hard disk.

Complete Satellite Systems From $198.00/Mo.
Multi-day Satellite programming is a snap! Full ID, Jingle, Magic
Call & Liner rotation and live assist options. Auto spot Set fill,
Subs for illegal spots. Real Time operation with auto update after
power failure. Many options. Easy installation and operation.
Eliminate your paper Log. It's all on the screen including live
rotating tags & copy, news and lists. Call for new Demo disk and
brochure.

QO Satellite Stations: Eliminate book tapes, stacks of carts, super
switches and old automation with a complete programming
system.

Q Automation: Replace all your multi-cant playbacks. Get real
walk-away.

Q CD Programming: Soon Digital DJ will random program CD
tracks with playlists from Music Log.

Our 12th Year - 1000+ Stations!

The Management
1-800-334-7823 / 1-817-625-9761 / Fax 817-624-9741
P.O. Box 1-36457 F1. Worth, TX 76136

A generation better. . .

Audiometrics (RS
CD 10 [ o SESE
Compact Disc —
Cartridge o B
Machine o«
e Uses CD cartridges. ¢ 3-beam optics.

* Plug-in circuit boards. * No more dead air.

* Quick Search ¢ Recognizes &
& Location. responds to INDEX 3.

See the CD 10 Cartridge Machine
at NAB Booth 2218

3 HARRIS
ALLIED==

BROADCAST EQUIPMENT

00-622-0022

Fax (317) 966-0623 » In Canada (800) 2686817

;

© 1982 Hurris Allied
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Hard Disk Storage/Automation Can
SAVE YOUR STATION

Lots of Money

AUDISK

See us at NAB Booth 2218
for hard disk storage/automation systems
as low as $400/month

HARRIS
3ﬁdLLIED=

BROADCAST EQUIPMENT

00-bcc-00cd

Fax (317) 966-0623 * In Canada (800) 2686817
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The New Series 2!

The Series 2 offers the features that
broadcasters want. Dolby HX Pro Head-
room Extension, Digital Tape Timer, Ac-
tive Balanced Inputs & Outputs . . . to-
gether with ITC’s high quality and relia-

billty.

call collect at 309-828-1381.

Sound Effects at the
Touch of a Button!

The BOING BOX™ puts hundreds of digitally
sampled sounds right al your fingertips—Ifrom
gunsholts to rim shols, barking dogs to helicopters.

@ It's EASY! Select a sound, press a button, and
the sound plays. Forget CD sampling!

@ A special effects feature lets you modify each
sound, play sequences, repeat, and more.
Call 1-800-338-3348 for the name of a dealer near you.
\ / Suggested retail price $179.00

1370 Dell Avenue, Campbell, CA 35008
TEL. 408-866-8300 FAX 408-866-4859

€ 1992 Harmis Allied
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YOUR NEXT CART
MACHINE IS DIGITAL
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Hundreds of America's most successful
broadcasters have already chosen the
DigiCart to make their stations sound
great! It's easy to use, and gives the clean
on-air sound of CDs. The price perfor-
mance leader at $3,995! Hard disks avail-
able too. Call now for a DigiCart bro-
chure. (818) 342-3127 or FAX (818)
342-4372.

The DigiCart. f@@@/

For more information and the
name of the closest Series 2 dealer,
call ITC at 1-800-447-0414 or
TDK's NEW SM
CASSETTES:
“IT'S ABOUT TIME”

STDK, s
v = V=Nl

(Sound Master ||
4 "smlC

» Now available in 10, 20, 30, and 60 minute lengths.

« Superior high bias cassette for studio and
demo recordings.

« Uses top-quality SA tape pancake for low
noise and wide dynamic range.

« Ask for our new A/V catalog.

New York, NY 10018
FAX 212- 564-9488

Reach
Equipment
Buyers In

Technology
howcase

Call Henry Mowry

RR

RADIO & RECORDS
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NEWSBREAKERS.

Radio

@ GINA BARBARITA has been named
Director/Research at KGO/San Fran-
cisco. She joins the station from Arbi-
tron, where she served as Sr. Client
Representative.

©® CINDY MOSER has been promoted
to VP/Human Resources at Viacom
Broadcast Group. She formerly served
as the company's Director/Human Re-
sources.

Records

® BARBARA SCHWARTZ becomes
Regional Marketing Director/Northeast
at Capitol Records. She vacates
Chrysalis Records, where she served
as Regional Marketing Manager/NY . In
other activity, the label has promoted
VIDA ALt to Coordinator/Media & Artist
Relations. She moves up from her post
as Assistant to National Director/Media
& Artist Relations.

Schwartz

® BRUCE FLOHR has been upped to
Director/Artist Development at RCA
Records. He most recently was the
company's Director/Altemative Music
Development & Promotion. Also at the
label, THOMAS WESTFALL has been
appointed Associate Director/Alterna-
tive Commercial Promotions. Westtall
previously worked at Mercury Records
as West Coast Regional Manager/Al-
ternative Music.

® ALYSSA LEVY has been tapped as
Manager/National Alternative Sales at
Mercury Records. She formerly served
as the label's National Dance Sales
Manager.

Moser Wood
@ LUKE WOOD has been named Me-
dia & Artist Relations Manager at Gef-
fen Records. He most recently headed
his own publicity company.
® RAMONA SPOTTSVILLE has joined
Quality Records as head of National
Public Relations. Prior to this, she was
Director/Artist Relations at Bust it Rec-
ords/Management. Also at the label,
BARRY FRIEDMAN has been tapped
as Art Director. He was formerly with
A&M Records.
® MICHAEL POLLACK has been ap-
pointed VP/Sr. Counsel at Sony Music
Entertainment. His most recent post
was VP/General Counsel at Arista Rec-
ords.
® HEATHER IRVING has been named
VP/Organizational Development &
Training at PolyGram Holding Inc. Her
most recent post was VP/A&R at Mer-
cury Records.

Births:
Arista Sr. VP Jack Rovner,

wife Vicki, twins Nicholas

James and Haley Anna, Febru-
ary 26

XTRA/San Diego ovemight

personality Billy Bones and

" Debbie Ashlock, daughter

H Chantil Katherine, March 9

Marriages:

KLOL/Houston afternoon
personality Dayna Nicholson
Steele to Dr. Charles Richard
Justiz, March 7

Former Charisma Baltimore/
DC Promotion Manager Paul-
ette McCubbin to John Millen
March 7

WZPUIndianapolis evening

. personality Jeff Lewis to Chris-
.\ ty Davis, March 14. 3
WZNF/Champaign, IL MD/

middays Ken Davis to Christina
Ballard, March 14

F
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Famous Amos

Tori Amos recently gave a special showcase perforrnance at NYC's BMG
Studios to promote her debut solo album, “Little Earthquakes." Seen on
the scene are (I-r) Atiantic VP/A&R Jason Fiom and Co-Chairman/Co-CEQ
Doug Morris, Amos, and Wamer Music Group Chairman Robert Morgado.

o i i

National
Radio

® ABENAA ABBOA-OFFEI has been
named Manager/Advertising & Publicity
at ABC Radio Networks. She previous-
ly worked as Network Assistant for the
company’s Entertainment Radio Net-
work. In other news, ABC Radio Net-
works will broadcast a live concert —
featuring Arista artist Steve Wariner —
to its affiliate stations on April 1. The
concert will originate from NYC's Lone
Star Roadhouse at 9pm EST; (212)
456-5566.

® LARRY COTLAR, TIM NEVERETT,
and KEN SILVERSTEIN join Sports En-
tertainment Network as on-air talent.
Cotlar hails from WHO/Des Moines,
Neverett comes from Starr & Trans
Networks, and Silverstein comes
aboard from KTRH/Houston. in other
network action, SCOTT HIGGINS and
ROB LEE have signed on as Las
Vegas-based sports broadcasters. Hig-
gins will remain sports anchor at KLAS-
TV/Las Vegas; Lee will retain his duties
at KNEWS/Las Vegas.

@ GLOBAL SATELLITE NETWORK
will syndicate “A Concert For Life,"” the
April 20 UK AIDS fundraiser/tribute to
the late Freddy Mercury, to U.S. radio;
ROCK OVER LONDON will clear radio
rights for the rest of the worid. And RA-
DIO VISION will handle worldwide ra-
dio and TV sales for the concert. (213)
655-4140.

@ BECKY BRENNER joins Broadcast
Programming as Country programmer.
She simultaneously will serve as a con-
sultant within the BP Consulting Group.
Brenner previously held the Operations
Director post at KMPS/Seattle.

vl
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Brenner

Industry

® MARC GROSS has been tapped as
NY Sales Manager at CBS Radio Rep-
resentatives. He formerly served as the
company's Director/Marketing Ser-
viCes.

@ JOLIE DE SEDAS joins Pollack Me-
dia Group as Marketing Director. She
previously worked in sales at KKBT/
Los Angeles.

® JOHN BRANDS has been promoted
to Sr. VP of MCA Music Publishing In-
ternational. He most recently served as
VP of the division.

® JANE PALMESE has been ap-
pointed Director/Marketing at BMG
Video. The 15-year recording industry
veteran most recently held the National
Sales Director post at A* Vision Enter-
tainment.

Gross

Doug Brooker — Ovemights
WKQZ/Saginaw, MI (313) 979-
3257

Johnna Ceccoli — MD WHYi
(Y 100)/Miami (305) 429-1724

Steve Hilton — Evenings
WPRR/Altoona, PA (814) 944-
5946

Eric Johnson — Afternoons
WTHT/Portiand, ME (207) 621-
0752

Stephen Kean — Nights AC
WMGS/Wilkes Barre-Scranton
(800) 352-1972

Buck Nekked — Moming co-
host WAQQ/Charlotte (704)
531-9248

John Quayle — Weekends/
swing/sales WEGW/Wheeling,
WV (412) 288-0563

Schelby Sweeney — Mom- |
ings WAQQ/Charlotte (704) |
332-1995

Paul Williams — Promo. Dir.
WAPW/Atlanta (404) 252-

| 9288
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Changes

Wendy Figliuolo named AE at KBBY
& KOGO/Ventura, CA.

Betsy Brown promoted to Director/
Contract Administration at Warner
Special Projects.

Skip Smith appointed Director/Sales
Administration, Andrew Rauhauser
tapped as Director/Technical Services
at PolyGram Group Distribution.

Not ‘Too Sexy’ For Platinum

Charisma execs recently presented Right Said Fred with platinum awards for the band's “I'm Too Sexy" single. Ex-
changing kudos at NYC's Palladium are (I-r) Charisma’s VP/Press & Artist Development Audrey Strahl and VP/A&R Jeff
Fenster, RSF UK manager Tamzin Aronowitz, band members Richard and Fred Fairbrass, Charisma's VP/Promotion
Bob Catania and President Phil Quartararo, Hit & Run Management's Paddy Spinks (RSF's U.S. manager), band stykst
Peter Hawker, and Charisma’s Peter Albertelli and VP/A&R Danny Goodwin.

2

A&M Joins Bundy & Buck

Fox's “Married With Chiidren" star Ed O'Neill and canine cast member Buck took center stage at this year’'s A&GM
NARM presentation. Lounging around in Hollywood are (I-r) A&M's Sr. VP/Sales & Distribution Bill Gilbert and
President/CEQ Al Cafaro, O’'Ne#l, and label Sr. VP/Marketing Jim Guerinot.

|
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Award Dinner

in honor of
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Saturday, April 25, 1992 1\11

The New York Hilton
New York City
Reception Seven O'Clock
Black Tie

The T.J. Martell Foundation for Leukemia, Cancer and AIDS research has rallied
the music and entertainment industry in raising more than $50 million since 1976
to support ground-breaking research in the battle against these diseases.

We ask you to share the dream that the T.J. Martell researchers have for
discovering new techniques to detect and defeat AIDS, leukemia and cancer...and
the dream we all have that we may live to see a world where they are no more.

To share the dream, we must first share the burden. We ask for your generous
support in helping to make the dream a reality.

S H A R E Honorary Chairman Michael Dornemann
T H E I
D R E A M %

Honorary Vice Chairmen
Jim Fifield Alain Levy Bob Morgado
Michael Schulhof Al Teller

General Chairman Charles Koppelman

East Coast Dinner Chairman Martin Bandier

West Coast Dinner Chairman Les Bider

For further information, please contact Ms. Muriel Max, c/o The T.J. Martell Foundation
6 West 57th Street, New York, N.Y. 10019, (212) 245-1818
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R&R OVERVIEW

aybe it's the economy,

but it seems more and

more employees are
complaining that their bosses are
driving them crazy these days. Re-
sponding to this outcry, New York
executive (and pseudonymic Es-
quire management columnist)
Stanley Bing has authored ‘“‘Crazy
Bosses: Spotting Them, Serving
Them, Surviving Them” (William
Morrow & Co./$20).

Bing places loony managers into
one or more of the following per-
sonality types — and offers meth-
ods for dealing with their mad-
nesses:

* Bullies: These bosses typically
are the most respected in the U.S.
because they get things done — if
only for the short term. Bing says
they “kick butt, take names, won't
take no for an answer, and don’t
care who gets hurt in the process,
reasoning that a little brain matter
on the wall never hurt anybody.”

Solution: Compliment the boss —
but don’t lose your dignity by be-
coming overly subservient. And
when the bully exhibits such hu-
man traits as doubt, vulnerability,
and confusion, don’t ignore your or-
iginal feelings of distaste.

| A

©® March 24-28 — Winter Music
Conference & DJ/Nightclub Ex-
po. Fountainbleau Hilton, Miami
Beach

® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas

MANAGEMENT

Five ‘Crazy Bosses’ And How To Cope

* Bureaucrazies: Commonly
found in the largest organizations,
these people manage by committee
and fear decision-making. The true
bureaucrazy will take the credit for
all the good that happens — and
artfully escape any blame for the
bad and the ugly.

Solution: Accept responsibility
for major decisions — eventually,
everyone will realize you’re doing
all the work. However, you'll wind
up putting your children through
graduate school before a bureau-
crazy will promote you on your
merits.

¢ Disaster Hunters: With weak-

" nesses apparent in the office (and

at home), disaster hunters ulti-
mately self-destruct.

Solution: About a year before the
boss’s impending doom, start mak-
ing friends with senior managers,
preferably those one level above
him. Distance yourself from the
boss while maintaining solid busi-
ness relations with co-workers. Be-
come famous for keeping cool in
the face of hysteria.

* Narcissists: Since narcissists
have short attention spans, they
hate details. They also dislike bad

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles

® June 14-17 — BPME & BDA
Conference & Exposition
Washington State Convention &
Trade Center, Seattie

R&R CONVENTION '92 ... JUNE 11-13 IN CENTURY CITY

® May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix

® June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN
®June 7-14 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.
®June 10-13 — NAB Radio
Montreux. Convention Center.
Montreux, Switzerland.

e e e i
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®June 17-21 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City

® June 17-21 — Rapfest '92.
Sheraton City Center Hotel,
Cleveland

®June 1820 — Tak Show
Host Convention. Mayflower
Hotel, Washington, DC

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Comer, VA. i
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news — it interferes with the glori-
ous story of their life — and they
end up shooting a lot of messengers
as a result.

Solution: Be prepared — narcis-
sists will take credit for your work.
Compliment them and laugh at
their jokes, all the while subtly ex-
posing their insecurities.

* Paranoids: Believing the world
is out to get them, paranoids rarely
leave the office. They are perfec-
tionists who surround themselves
with fawning brown-nosers.

Solution: Don’t hesitate to be
tough or stubborn. Paranoids ad-
mire nastiness — as long as it isn’t
perceived as a direct challenge to
them. But when paranoids get an-
gry, shut up and let 'em vent.

Emotional Rescue

Since bosses are authority fig-
ures, it’s easy to view them as par-
ental types. Bing stresses that no
matter how much you crave your
boss’s approval, DON'T become
emotionally attached — it will be
make it a lot easier to escape from
under even the sanest boss’s
thumb.

Bing also says it helps to remem-
ber that crazy bosses don’t live for-
ever — “they either crack up, re-
tire, or become consultants.”

More Fax,
More Often

very 24 hours, some 15 mil-
E lion Americans — that’s

8% of the U.S. population
— use a fax machine either at
home or at work, according to the
latest survey from the NYC-based
Roper Organization.

Meanwhile, 16% of America’s
executives and professionals, white
collar workers, and members of
households with incomes of
$50,000+ reported having used a
fax machine in the past day. In
fact, 16% of college graduates also
say they faxed within the last day
— up from 12% last year.

© 1991 CHARLES BARSOTTI

“Damn it, Bob, stop clowning around. He said he was ready to sign.”

Toss Out Traditional
Selling Techniques

ompanies that compete for today's consumers by using the tradi-

tional sales techniques of yesteryear will more than likely go the

way of the dinosaur, says William Brooks, author of “Niche
Selling” (Business One Irwin/$24.95).

10 To Go

And the Top 10 sales tactics sure to backfire with modem clients and
customers are (drum roll, please . . .)

* Selling without considering consumer wants and needs.

* Making pitches with canned and trite phrases, tricky closes, and
arm-twisting techniques.

* Using scripted sales presentations that emphasize your company
and its products instead of consumer needs.

* Sefling price instead of value.

¢ Taking an adversarial selling approach.

* Employing compilicated, confusing selting systems.

* Failing to research the market for qualified new prospects.

* Failing to back your sales effort with reliable service.

* Hiring salespeopie who don't grasp the role of your company’s
marketing department.

* Employing marketing departments that fail to address and under-
stand the sales force's needs.

Change Is Good

Brooks claims that companies could previously slide by on these tech-
niques, because customers had littie choice or knowledge in the matter.
However, information is more readily available to consumers today — and
S0 is your competitors' ability to duplicate your products.

So how can your station or company capitalize on opportunities in the
increasingly competitive and rapidly changing '90s? By understanding the
concept of change as it applies directly to professional sales. People who
don't recognize and effectively deal with the changing sales environment,
notes Brooks, will be crushed by people who do.

Introducing:
Custom CDs |
$8 per Song

Now, get custom TM Century GoldDiscs,™ made to match your playlist and
your categories! The songs in your studio will be only those in your format!
Save money off “library” prices: Pay only for hits you don't already have on (!
TM Century custom (Ds are 100% digital, cloned from NoNOISE™ GoldDisc™ Three
or commerdal CDs for the very best quality. Fast delivery. 12 song minimum per order.
$4 extra for each song not on Goldbisc or commerdal @. Call 1-800-TM Century for details.




FORMAT THAT'LL

NEVER WORIK
FROM THE

In the early 1980’s, we started
seeing a lot of research indi-
cating a strong market for a new
format. We introduced “Classic
Rock.” People said it would
never last. They were wrong.

Today everyone is talking
about new rock. But we've
already been there — with
“The Edge® - and we've got the

war stories to prove it.

A new rock format targeted
to a modern state-of-mind, “The
Edge®” features groups like U2,
R.EM., INXS, and Talking
Heads - for the growing audi-
ence that is fed up with the rap
and repetition on CHR and the

heavy metal approach on AOR.
“The Edge?” already

researched, with logos, sales
support and production packages
ready to go.

There’s nothing so powerful as a
format whose time has come. This

time, it’s “The Edge®
®
jacobs

media
(313) 353-9030

“The Edge® IS A REGISTERED SERVICE MARK OF MEDIA STRATEGIES INC./)JACOBS MEDIA.
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K-Mart To Debut In-House Radio Network

etail giant K-Mart will cre-
ate its own radio network

for beaming music, news,

and commercials via satellite from
its Troy, MI headquarters into its
thousands of stores around the
country.

This month the chain will begin

testing the new system — to be
known as KMRT, pending FCC ap-
proval — in 10 stores in Florida and
Michigan. A further rollout in June
will connect hundreds of stores,
with all 2300 outlets set to be linked
by year’s end.

Custom Feeds

Programming will be done in-

house with the aid of consultants.
Initially, the music will be an AC-
Modern Country mix, but eventual-
ly the store plans to add Country

and Hispanic programming on a

o

SR ARE Oy e

FILMS

Opening in limited release this
week is Woody Allen’s “"Sha-
dows And Fog,” in which the di-
rector/actor/writer plays a mur-
der
1920s Europe.
film's co-stars is Madonna, por-

WEEKEND BOX OFFICE

MARCH 13-15

1 Wayne's World $8.43
(Paramount)

2 My Couslin Vinny $7.41
(Fox)*

3 Lawnmower Man $5.35
(New Line)

4 American Me $3.37
(Unlversal) *

5 Fried Green $3.34
Tomatoes (Universal)

6 Article 99 $2.46
(Orion)*

7 Stop Or My Mom $2.07
Will Shoot (Universal)

8 Medicine Man $1.92
(Buena Vista)

9 The Hand That $1.87
Rocks The Cradle v
(Buena Vista) 2

10 Gladiator $1.82
(Columbia) i

All figures in millions
*First week in release
Source: Fhibitur Relavons Co.

COMING ATTRACTIONS: |

suspect on the lam in ﬁ
Among the

regional basis. The feed can be tail-
ored to individual stores thanks to
identity codes, which permit cus-
tomized messages.

K-Mart will sell ad time on the
system, and co-op plans will tie in
with the store’s TV spots and circu-
lars. Commercials will initially be

SCREEN SCENE

created by Ross Roy Advertising of
Bloomfield Hills, M1, but will differ
from in-store promos for the same
items.

The net will operate 24 hours,

with younger-targeted music for
cleaning crews and a daily, pre-
opening newscast for employees.

Janet Jackson Gets ‘Poetic Justice’

Williams stars as the man who
must save his father’s toy com-
pany from his evil uncle.

anet Jackson will star in “Po-
etic Justice,” writer/director
John Singleton’s follow-up to
“Boyz N The Hood.” Although Co-
lumbia Pictures refused comment,
R&R hears that the Virgin artist —
who was formerly on the TV shows
“Fame” and “Good Times” — will
play the lead character, an inner-
city hairdresser named Justice
who copes with life’s strifes by
writing poetry.
Role Call
* Def Jam/Columbia artist L.L.
Cool J is featured in Barry Levin-
son’s new comedy, “Toys.” Robin

NEW THIS WEEK

® THE FISHER KING

{Columbia TriStar)

Jeff Bridges stars as a cynic-
al NY shock jock who drops out
of the radio biz and befriends a
homeless lunatic (Robin Will-
ams). The film's MCA sound-
track features “airchecks” from
Bridges's radio show and a
George Fenton score.

® MICHAEL BOLTON: SOUL
AND PASSION (SMV)
Eleven songs, 45 minutes.
Clip compilation includes “How
Am | Supposed To Live Without
You,” “"Georgia,” and “Soul
Provider.”

O LIVIN' LARGE (HBO Video)

Fzature film starring Terrance
“T.C.”” Carson and Bianche
Baker spawned a Def Jam/Co-
lumbia soundtrack with music
by Slick Rick, the Jungle
Brothers, Terminator X, Nice
& Smooth, and others.

CURRENT

® WAYNE'S WORLD (Reprise)
Singles: Baliroom Blitz/Tia Carrere

Bohemian Rhapsody/Queen (Hollywood)
Other Featured Artists: Black Sabbath, Gary Wright, Alice Cooper
® FRIED GREEN TOMATOES (MCA)
Single: I'f Remember You/Grayson Hugh
Other Featured Artists: Paul Young, Jodeci, Taylor Dayne

® GLADIATOR (Columbla)
Single: We Will Rock You/Warrant

Other Featured Artists: Cheap Trick, 3rd Bass, PM Dawn

@ BEAUTY AND THE BEAST
Single: Beauty And The Beast/Celi
O® THIS IS MY LIFE

ne Dion & Peabo Bryson (Epic)

Single: Love Of My Lite/Carly Simon (Qwest/Reprise)

® THE MAMBO KINGS (Elektra)

Featured Artists: Linda Ronstadt, Los Lobos, Tito Puente

® RUSH (Reprise)

Single: Tears In Heaven/Eric Clapton

® FOR THE BOYS (Atlantic)
Single: In My Life/Bette Midier

® FALLING FROM GRACE (Mercury)

Single: Days Like These/Janis lan

SR

Other Featured Artists: John Mellencamp, Dwight Yoakam ¥

T SRR W e
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¢ Joining the cast of *The Body-

guard,” which stars Whitney Hous-
ton and Kevin Costner as a singer/
actress and the ex-CIA agent who
protects her, is Gary Kemp of
Spandau Ballet — and star of the
UK gangster film “The Krays” —
who'll play Houston’s publicist.

Also, noted record producer

David Foster, who wrote and will
produce the songs Houston sings in
the film, appears as an orchestra
conductor.

* Dwight Yoakam will make his

screen debut in “Red Rock West,”
which stars Dennis Hopper and
Nicolas Cage, later this year.
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TELEVISION

TOP TEN SHOWS
MARCH 9-15

1 60 Minutes

2 Roseanne

3 Home Improvement
4 Murphy Brown

5 Coach

6 Major Dad
7 Murder, She Wrote
8 20/20
9 Full House
10 Designing Women

Source: Nielsen Media Research

Al show times are EST/PST uniess oth-
erwise noted. subtract one hour for CST.
Check histings for showings in the Mountain
tme zone. Alf fistings subject 10 change.

Friday, 3/20

¢ Richard Marx, “The Arsen-
io Hall Show"” (syndicated;
check local listings).

® Primus, “The Dennis Miller
Show" (syndicated; check local
listings).

e Tom Petty & The Heart-
breakers' recent Europe and
UK tour is chronicled in the final
instaliment of a two-part series
on ‘‘ABC In Concert”
{midnight). The Wonder Stuff is
also featured.

Saturday, 3/21

¢ En Vogue, “Saturday Night
Live" (NBC, 11:30pm).

Monday, 3/23

¢ Public Image Limited,
“Dennis Miller.
¢ Roxette, “The Tonight

Show Starring Johnny Carson”
(NBC, 11:35pm).

Tuesday, 3/24

e Cuba Gooding Sr., “Ar-
senio Hall.”
e Sarah MclLachlan, “Late

Night With David Letterman”
(NBC, 12:35am, Wednesday).

Wednesday, 3/25 ;

* Blacksheep, '‘Arsenio |

Hall.”

e A Tribe Called Quest, |

‘David Lefterman” (12:35am, é
Thursday).

:
i
g
g

ow, thanks to regression
N therapy, you too can jour-
ney back to the earliest
days of W. Axl Rose's childhood.
Explore the Rolling Stone cover
boy's past 'n’ present in an epic in-
terview, and learn:
* How he was abused as a child!
¢ Why this made him a misogynist!
* Why lzzy Stradlin left the band!
* What those journalist contracts
were all about!
* Why Guns N’ Roses shows start
s0 late!
¢ How all those bad things he said
weren't really so bad!

As the thorny Rose says,
“There's a part of me that's still two
and getting a little better every
day.”

Pick-Up Artists

“I've had men throw their under-
wear onstage. My first instinct is
not to touch them . . . But | did pick
up a pair once with my fingernails. |
dropped them really quick because
they felt really heavy,” Jody Watley
tells People.

And . .. the Globe reports that
Michael Bolton's had cards with
his number 'n‘ address printed up to
hand out to gals.

It's A BIG Country

In a 32-page "“Special Report,”
Entertainment Weekly examines
the country phenomenon: its new
face (spotlighting WSIX/Nashville),
its new stars, the women, the films,
the fashions, the pedal steel guitar,
and 10 execs, including Liberty's
Jimmy Bowen, MCA's Tony
Brown, Arista’'s Tim DuBois, and
Warner Bros.'s Jim Ed Norman.

Meanwhile, Time travels to Seat-
tie, where “The Puget sound Is the
hottest in rock” and “representa-
tives of rival record companies
prowl the streets in major-label wolf
packs.

Cover Giris

® Young & Modemn cover girl Ma-
riah Carey says, “I really don't have
the time to go out that much and ex-
perience how well-known | am.

® McCall's cover girl Vanessa
Williams says, “l don't want the
pressure of having to be a Paula
Abdul or a2 Madonna or a Janet
Jackson.”’

s

CROCK O’ DIAL ‘TEARS’ — “|
don’'t care what the charts say. | still
don't believe it" — Eric Clapton,
profiled in Newsweek, waxes in-
credulous on his current hit, “Tears
in Heaven.”

AIR APPARENT — “Too many en-
trepreneurs have gone down be-
cause they were not prepared to
cash in their chips at the right time"”
— Richard Branson, who'll likely
plow proceeds from the sale of hls
Virgin Music Group into his “first
love,” Virgin Atlantic Airways (Busi-
ness Week).

The Music Mistress

“The mistress can never be satis-
fied. She never stops beckoning,
never stops demanding. She's a
curse and a blessing, a whore and a
saint, a witch and a goddess, my
joy and my frustration” — Barry
White explains music to Essence.

‘One’ For The Money

"That was the moment when |
went, 'Phew! The roof for the
house in the West of Ireland is look-
ing good!"" — U2's Edge on hear-
ing the first tracks of “One,” the
band's current single (Musician).

Jacksons Action

¢ “Formidable,” the revue at
Paris’s Moulin Rouge, features jug-
glers, topless dancers, a horse,
three crocodiles, and LaToya Jack-
son, who flies above the audience
on a carpet. She keeps her skimpy
togs on, sings “The Locomotion™
and Edith Piaf, and is reportedly
taking home $5 million (Newsweek,
National Enquirer).

e “Black To The Future!”
screams the Globe headline on a
sad tale of how Michael Jackson's
skin lighteners could turn his skin
black again — permanently!

* Janet Jackson has added eight
bodyguards and two new rott-
weilers to her entourage because
of an overzealous admirer who's
threatening her (Globe, Star).

® Marlon Jackson is living in a
motel with his wife and three tykes.
Calling himselt a “private, normal
person”™ who's “not completely
broke,” he notes, “It's not unusual
for a family to live in one room”
(Star).

Nuptial Nirvana

Nirvana singer Kurt Cobain and
his new bride, Hole singer Court-
ney Love, appear on the cover of
Sassy, where he predicts, "“Now
that I'm in love, | expect [my music]
to be really happy.’

Each week R&R sneaks a peek
through the nation's consumer
magazines in search of every-
thing from the subiime to the
ridiculous in music news. R&R
has not verified any of these
reports.
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ne in three men (33%) con-

siders performance before

price when choosing elec-
tronic products, according to a re-
cent Playboy study.

Although 45% of the men sur-
veyed said they would spend more
on a gadget to get state-of-the-art
features and performance, 49%
said they would wait for the price
to drop before purchasing the pro-
duct.

However, 58% of the survey’s
respondents said they would pay
the sticker price — if the merchan-
dise is desirable enough — but 40%
reported they would try to negoti-
ate the cost.

Incidentally, 32% of men say
they would buy a new electronic
product simply to indulge them-
selves — perhaps as a personal
reward.

Information Overload

Before buying, 46% of the men
surveyed claimed they research
the product. Displays are the pri-
mary source of in-store informa-

LIFESTYLES

Consumer Electronics & The U.S. Male

hile the majority (53%) of
Wamuent Ameficans own

CD players, only 30% of
the total U.S. population does. Af-
fiuents — generally defined as
those with annual household in-
comes of $50,000+ — also are far
more likety to own certain types of
electronic equipment than the
average American, as evidenced
by the following findings extracted
from author George Barna’s "What
Americans Believe:

Affluents’ Electronics Ownership

e The percentage of affluents
who own home computers (52%) is
double that of the total U.S. popula-
tion (26%).

* 94% of affluents own VCRs,
compared with 78% of the total
U.S. population.

e 72% of affuents — and 49%
of the total U.S. population — own
answering machines.

e 20% of affluents have car
phones, as opposed to 7% of the
total U.S. population.

tion for 41% of male consumers —
and a surprising 13% say the sales-
people aren’t helpful.

Almost 40% of the men surveyed
reported having problems with the
owners’ manuals — 42% would like
more pictures or graphics, and
43% say a toll-free number would
be useful. Another 14% admitted
they found the manuals hard to
understand.

More than half (54%) of the men

chasers.

Americans Buying More CDs

Ithough overall recorded music sales are slumping — 26% of Amer-
icans reported buying a CD, tape, or LP last year, down from 36%
in 1990 — sales of CDs are nevertheless on the rise.

According to the latest survey by the NYC-based Roper Organization,
the number of Americans who said they bought a CD in a typical month
doubled from 4% in 1987 to 8% last year. Meanwhile, monthly cassette
purchases have dipped from 18% in 1987 to 12% in 1991

CD Buyers Vs. The Cassette Set
Who's most likely to buy CDs? The top customers for CDs eam more
than $50,000 a year (17% reported buying at least one CD in a typical
month last year). College graduates and professionals (15% of each said
they bought a CD in a typical month in 1991) are also heavy CD pur-

Cassette consumers tend to be between the ages of 18 and 29 and
young singles — nearly 20% from each group buy cassettes in the average
month, compared to the about 15% from each group who buy CDs.

Players Affect Purchases

One of the factors keeping CDs from commanding a greater share of
the recorded music market is that CD purchases are contingent on owning
a CD player. Although 56% of U.S. househoids owned an audiocassette
player in 1991, only 13% of American households sport a CD player.

Still, 60% of CD player owners say they particularly enjoy having one
at home. Only half of cassette player owners feel the same.

surveyed said they were offered a
warranty at the point of sale — and
42% purchased it.

By extension, if all consumers
were offered a warranty, and 2%
still took it, manufacturers could
see a significant revenue increase
from warranty sales.

HOLIDAYS IN THE SUN

Environmental Perceptions

hile there's littie doubt that Americans are becoming more envi-
ronmentally aware, some puzzling inconsistencies in how we
perceive and react to environmental threats remain.

For exampie, 40% of consumers believe a juice can made of steel is
“extremely” or "very harmful” to the environment, while only 19% hold sim-
ilar beliefs about aseptic (surgically clean) juice boxes, according to a re-
cent survey by NYC-based researchers Gerstman & Meyers. (Environ-
mentalists have condemned the juice boxes, while heralding steel cans as
one of the most easily recycled packages on the market.)

Furthermore, even though most Americans view plastic packaging as
the worst enemy of the environment, U.S. consumers are actually buying
more products encased in plastic packages than ever before.

Changing Attitudes
Following is a three-year look at what Americans feel are today's most

; ol : :
issue 1991 1990 19089
Air quality 27% 27% 30%
Consumer solid waste 25% 25% 12%
Water quality 13% 10% 15%
Ozone layer 9% 10% 14%
Oil spills 2% 2% 3%

Frequent Leisure Travelers Surveyed

requent leisure travelers
(FLTs) are defined as those
who take about six trips per
year, or 15 trips over three years,
according to a recent survey by
NYC-based Erdos & Morgan/EPG.

Considering that FLTs also
spend an average of $3820 per year
on vacations, here’s a quick look at
this potentially lucrative market:

FLT Facts

e The typical FLT is married
(82%), male (67%), and affluent
(average household income of
FLTs is $62,700).

* Demographically, most FLTs
fall into the 3544 cell (28%), follow-
ed by 5564 (18%), 65+ (15%), 18-34
(14%), and 4549 (13%).

* 20% of FLTs have professional
or technical careers; 26% are top
managers.

« 48% of FLTs are actively inter-
ested in sports, and 2% attend
concerts and go to museums “fair-
ly regularly.”

e Touring historical, cultural,

and urban centers (which account
for 57% of vacations taken in the
last three years) is the most fav-
ored vacation activity among
FLTs, followed by scenic trips
(48%) and visits to theme parks

ULTRA-PLUS QUALITY

and resorts (47%).

» For domestic vacations, FLTs
favor the South Atlantic states.
Canada and the Caribbean are the
two most preferred foreign destin-
ations, respectively.

Today’s Hotiest Trademarks

hen it comes to brand-

name marketing labels,

the words ‘‘heart,”
uwm‘n am uﬁ.eshn are ming re-
placed by “quality,” “plus,” and
“ultra.”

According to the latest survey by
Philadelphia-based law firm Dec-
hert Price & Rhoads — which con-
ducts an annual study of brand-
name trademsark registration ap-
plications — last year the usage of
“heart,” “pure,” and ‘“fresh*‘ de-
clined by 40%, 23%, and 18%, re-
spectively. (The presence of these
particular labels had spawned

widespread complaints by health-
issue advocates and federal regula-
tors.)

However, usage of the tags ‘‘na-
ture” and ‘“natural” rose 25%.
Meanwhile, increasing environ-
mental awareness helped usage of
the prefixes ‘“envi-” and ‘‘eco-”
climb 21% and 18%, respectively.

Marketers also rallied 'round the
flag last year. More than 1200 ap-
plications employed ‘‘America” or
“American,” while 100 trademark
filings used ‘‘Desert Shield” or
“Desert Storm.”

ALL NEW JULY 4th BARTER/ PUBLIC SERVICE COUNTRY MUSIC SPECIAL!

U.8. Navy Band’s Country Curreat

(202) 208-6416
Fax
% (202) 208-3231

*

% Six Local Avails
Y Market Exclusive
% Delivered On CD

Call Steve Brooks

% Hour-Long July 4th
Country Music Special

Presented By
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WILL,
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WILL,

ROCK

YOU.

“We Will Rock You’’ |

FIRST WEEK:
KXXR add 30 Q99.5 add

WAAL add WKDD add Y94 add
999KHI add WRQK add WDBR add 33
WZYP add KMYZ KFMW add 40
WQUT deb 37 KF95 add KQIX add
WOKI 20-16 KMCK add KTMT add
KKYK add WJMX add OK95 add
KTUX add KNOE add
WARRANT SALES
ATLANTA: Super Club - #36 with 462 sold (from #43)
MIAMI: Bassin - Sold 232 - ‘‘Best week yet"
TEXAS: Western Merchandisers - #34 with 591
sold (from #34 with 448 sold)
INDIANAPOLIS: Scott's - Debut #47
PHILADELPHIA: Wee Three - #23
OMAHA: RTI - #9 with 151 sold
MUSICLAND:  #39 with 1,550 sold

(from #37 with 1,360 sold)

FROM THE ALBUM
“MUSIC FROM THE
MOTION PICTURE
‘GLADIATOR’”

STREET TALK.

Faraci Cast At Third Stone

tco/EastWest Co-President Vince

Faraci has been named Exec. VP at

Michael Douglas-owned (and Atlantic-
distributed) Third Stone Records. Musical
focus of the label will run from AOR to Urban
to CHR crossovers. Artists include Saigon
Kick, Nona Gaye (daughter of Marvin Gaye),
and Randy Jackson (brother of Michael, et
al.).

An FCC administrative law judge ruled that
Talknet's Bruce Williams held an undisclosed
interest in his son Matthew’s application for a
new FM in Longview, TX.

What's more, the Commission says
Matthew “lacked candor” when he denied
being a VP and director of his father's Blue
Jay Productions, licensee of Texas stations
KEES/Gladewater and KYZS/Tyler.

The upshot: the judge dismissed
Matthew's application. Father and son declined

to comment.

AOR KRZQ/Reno flipped to New Rock
Friday (3/13) with the help of KROQ/L.A. PD
Andy Schuon. Promotion Dir. Rob ‘‘Blaze’’
Brooks takes over as PD/morning man,
replacing Dale Kelly. Morning co-host Skip
Herman also exits. Max Volume remains MD.

The station’s unusual mix — dubbed
“Rock of the '90s” — avoids synth/dance-
oriented product in favor of guitar-based
material, and still includes AOR faves such as

New Rockin’ In Reno,
Warpin’ Milwaukee

Rumors

® Is Z10O/NY looking for an LMA partner?

* Is Jack Satter about to sign on as Sr. VP/Pro-
mo at Jive Records? Will he be hiring a promotion
staff that includes ex-EMI VP/Promo Mark Kargol?

® Will former Chrysalis Natl Dir./Rock Promo
Dave Ross join PLG's promo team?

* Are sexual harassment charges brewing at a
West Coast program supplier?

® Now that the FCC's new rules are on the table,
will the much-discussed Austin LMA between KHF1
and B93 happen? And if it does, will B93 PD Elvis
Duran return to the East Coast?

¢ Is former WNTQ/Syracuse and KFRX/Lincoln
PD JJ. Cook considering a raturn to the latter
market?

e Will WEGX/Philly name its new APD next
week?

UN-BEETLE-BLE RADIO PROMO — Touting “jingles
that won't bug your listeners, " Lake Tahoe, NV-based
J.L Ritter Productions recently put the bug in se-
lected programmers’ ears by sending them one of the
above-pictured “Beeltle” portable audiocassetie
players (with headphones), customized with the sup-
plier's name 'n’ phone number. inside the player: a
30-selection demo cassette of the company’s most
bugged-out work.

Van Halen, Metallica, and Springsteen.
Another recent New Rock convert: WLZR
(AM)/Milwaukee, which is calling itself “The
Warp.” The automated presentation is
programmed by WLZR-FM PD Greg Ausham.

Racial sensitivity is top of mind at all-News
WTOP/DC. Last Monday (3/9) PD Joe
Gillesple was ousted following an alleged
conversational reference — while chatting with
a Washington Post reporter — to a local black
television anchor as “the one with the lips.”
Managing Editor Pat Anastasi becomes
interim PD.

Then on Friday (3/13), WTOP announced
that — in deference to Native Americans — it
will no longer refer to Washingtcn's NFL team
as “Redskins.” Also banned: “Chiefs,"”
“Braves,” and “Fighting Irish.” GM Michael
Douglass says the move is an extension of a

longtime policy against the use of any racially
insensitive term.

Sony Ups Casey & Moore, ‘

Hires Mitchell

Look for Columbia/Nashville VP/Promotion
Joe Casey to be named VP/A&R for Sony/
Nashville. Succeeding Casey will be Epic/
Nashville West Coast promoter Michael
Moare. Taking Moore’s place is former KFRE/

Fresno PD Bob Mitchell, who's been booking
talent since leaving radio five years ago

Continued on Page 22

In 1992, Only One Company Offers

W7,

)'l '\\' S’ a, ,;4 ;‘.j‘\‘. .'“‘-').‘I
Pollack Media Group

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 ¢ FAX (310) 454-5046 PHONE (310) 459-8556 .

a Specific Action Plan For
Your Individual Needs.

Call us.
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ONE OF THE “MOST ADDED”
32/26

KRBE 34-31 WPST add WRQK add
Q102 add 34 WBBQ add  B106 18-17

RED HOT CHILI PEPPERS
‘ONDER THE BRIDGE

e THE NO.1 ALTERNATIVE RECORD EngDa(zjizo :;1sogdaddd 40 E)F(";E;raadddd 26
M o4 e g WVSR add ~ WZYP add  KIKX add

e TWO BUZZ BIN VIDEOS PWR92 add WAPE add KLUC add 30
e HOT OFF THEIR SOLD-OUT TOUR WLAN add

e SOON TO BE HEADING LOLLAPALOOZA I TRACK: 59-

SEAL

n n

KILLER

NEW & ACTIVE
e

KRBE add KIKX 24-21 .
KHTK 30-25  KZHT deb 30 W
FM102 add ~ WOMP.35-25 O
KWOD 21-17  WHTO 38-33 OW
WERZ deb 29 WCGQ 35-30
WLAN 34-28  KISR 34-29 e
G105 deb 33 WILN 28-22 OP
WZYP 32-28 Y94 deb 30 BN
WRVQ add  KTRS 28-23 W
KXKT 30-27  KQIX 28-23 S5
KF95 37-29
MTV-STRESS ROTATION

ena @ O

SIRE
1992 WARNER BROS. RECORDS INC.
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TRINCE &THE NEW

STREET TALK .

POWER
GENERATION

THE NEW SINGLE

“MONEY DON'T MATTER

2 NIGHT ”/

FROM THE ALBUM DIAMONDS & PEARLS
OVER 5,000,000 SOLD WORLDWIDE!

NEW & ACTIVE

#1 “MOST ADDED"
119/114

First Week P-1 Adds...

WXKS add 28
WZ0U add 29
WI0Q add
WMXP add
KEGL add
PWRPIG add 17
Q105 add
Q102 add 16
KXXR add
HOT102 add
KDWB add
KHTK add
WKBQ add 20
KS104 add
KIIS add
KKRZ add
FM102 add
099.5 add
KMEL add
KSOL add 25

Paislor-Purk '

© 1992 WARNER BROS. RECORDS INC.

Continued from Page 20

Former EastWest America Sr. VP/Promo
Charley Lake joins Motown as VP/Promo.
Lake will work out of NY and report to Sr. VP/
Promo Frank Turner.

Ed Zelle — PD at NewCity AC WEZN/
Bridgeport, CT — has joined KKYX-FM/San
Antonio in an as-yet-unspecified management
capacity. The Vision Communications station
recently entered into an LMA with
interestingly enough, NewCity's KKYX
(AM)/San Antonio. KKYX-FM had been AC
KMMX.

Music Biz Burnout Pitch
Fizzles With Jury

Former Sony/Nashville Southeast
promoter Tim Pritchett — severely injured 30
months ago when he was struck in the head
by an attache case that fell from an airplane’s

overhead compartment — has won his lawsuit
against Delta Air Lines.

Rumbles

* Doubie 99/SF PD Jim Herron declines to re-
new his deal with the Viacom Adult Rocker and will
exit at the end of May.

* WCODICape Cod PD Neil Sullivan snags the
PD post at WKDD/Akron.

* KRTH/L.A. APD Shaune McNamara defects
to crosstown rival KCBS-FM.

* Ex-Hot 102/Milwaukee PD Dan Kieley locks
up the PD/afternoon siot at KGGG (Hit 100)/Rapid Ci-
ty, SD.

* WNFI (1100yDaytona Beach names former
WWSF/Pensacola PD J.J. Duling PD.

® Six-year WVLK/Lexington, KY OM Susan
Stephens adds PD duties following PD/morning man
Karl Shannon’s move to wakeup duties at WSM-FM/
Nashville. Andrea Sayre segues from crosstown
AOR WKQQ to take the WVLK morning reins.

* WFMF/Baton Rouge APD/MD Hollywood Har-
rison cops the PD post at KBlIU/Lake Charles, LA.
Look for 'FMF afternooner Rick Lovett to be upped to
MD

* JRS Records Denver promo rep Tom Fricke
joins KIKX/Colorado Springs as APD/morning man.

® After six months at the hard-rockin’ AOR,
KNAC/IL.A. MD Randy Marenz exits. PD Gregg
Steele assumes music duties and doesn't expect to
hire a new MD,

® Y100/Miami eliminates its MD position,
displacing Johnna Ceccoli.

* Ex-KCMJ/Palm Springs, CA PD Jim Morales
joins KISN/SLC as MD, replacing Gary Michaels.
Morales also handles afternoons; Rob Boshard
moves to nights. Don't be too surprised if Michaels
winds up at crosstown CHR KUTQ, where former
KISN PD Gary Waldron is GM/PD {and also happens
to be Michaels’s father.}

; k‘)‘\)’\ . \t‘ -.

“WHEN YOU'RE REA

MIRTH CONTROL DEVICE — Dispiaying an elfin wit,
WGRF/Buffalo helped listeners celebrate an extra-
safe St. Patrick’s Day this year by passing out the
above-pictured “Leprecondom" keychains at its an-
nual party. Inside the handy green carrying case was
an actual condom. Aside from splashing its 97 Rock
logo on the front, the Rich Communications sham-
rocker shared logo space with the local bar (Sinbads)
and the national beer (Moosehead) on the back

The defense unsuccessfully contended
that “music business bumout’ caused the
memory loss and other physical problems that
have kept Pritchett out of work since the
accident. The amount of the award won't be
revealed for 60 days.

It just gets worse for Tom Root. First, he
was sentenced to 33 months in prison for
FCC-related fraud. Now the former
communications lawyer reportedly faces an
IRS claim for $1 million in back taxes

Tough times at KATM/Colorado Springs.
The Surrey AOR has released morning man
Duncan Scott and MD/afternooner Jennifer
Bell and is going with six-hour shifts. PD Mark
Blake is now doing 6am-noon; night rocker
Dave Hawkins patrols 6pm-midnight;
parttimers are handling the other shifts. GM
Tricia York was on vacation and unavailabie
for comment.

XTRA (AM)/San Diego sports talker Chet
Forte has received a suspended sentence on
wire and mail fraud charges. Forte will have to
make restitution to the businessman he
defrauded of $100,000, pay $39,000 in
back taxes, and do 400 hours of community

Continued on Page 24
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TA SMOKE ‘EM!!

There is Joe Kelly...and then there are all the others.

Exciusively Rock Radio

CREAT/IVE SERVICES

JOE KELLY

(708) 295-8610
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“Talk Dirty
To Me”

JUST SHIPPED

Quick Action:

KKFR add  B95 add
WWHT add  KF95 add
HOT102 add KYYY add
KZHT add KIKX add
KWNZ add KKXL add
KKXX add

“K.M.C. KRU down right exotic, hypnotic, and
absolutely erotic. Columbus is talkin’ dirty and
jammin’ with this tune!”

ROB MORRIS PD/MD WWHT

STREET TALK.

Continued from Page 22

service. Forte, who directed “Monday Night
Football” for many years, told a federal court
in Camden, NJ that he stole the money in
order to support his compulsive gambling,
which is now under control. He will remain
with XTRA.

’ LMA O’ The Week ‘

Community Service Radio Soft AC
KRVR/Quad Cities, IA strikes an LMA deal
with market-leading Sconnix Country WLLR,
effective April 1. Sconnix assumes all
responsibility for 'RVR’s programming and
sales.

No immediate format or staff changes are
expected at 'RVR, according to 'LLR VP/GM
Larry Rosmilso. “If we find some weaknesses
we’ll make some changes,” he told ST. “But
they've been doing a real good job, and
hopefully we'll keep as many people as
possible.”

The stations will continue to maintain
separate facilities and stafts.

Changes at N/T WMAL/DC, which drops
mid-morning talker David Lawrence in favor of
a two-hour news magazine. The station also

nixes its noon newsblock to make room for the

first hour of Rush Limbaugh's show. (WMAL
had been the only one of 460 Limbaugh
affiliates that didn't air all three hours.)

} Buffalo Boycott <

A morning stunt has driven the head of
Buffalo's Toyota Dealers Association to launch

Rumbles, Pt. I

* KDWB/Minneapolis morning producer Ric
Tower heads to Chitown to produce B96's Eddie &
Jo Bo morning show. Meanwhile, B96 MD Todd Caw
anah inks a new three-year deal.

¢ CHR WPFM/Panama City, FL — which went
dark a month ago — returns as “Power 108," under
the receivership of GM Don McCoy. Former PD/MD
Mike Stone resurfaces as afternoon driver, Mike
Balley climbs to PD, and Holly Bee becomes MD.

* Automated B/EZ WHP-FM/Harrisburg flips to
live Rock AC WRVYV as “The River.”

* Power 106/L.A. 8pm-midnight personality
Frank Lozano reups. He'll follow rew 4-8pm jammer
George McFly, who hits the air at the end of the
month.

* Fresh from her honeymoon, KLOL/Houston af-
ternoon co-host Dayna Steele swaps shifts with mid-
dayer Alison Mars,

¢ WLXR/LaCrosse, WI flips from CHR to Hot AC
Monday (3/23).

® Former Z95/Chicago night shifter Danny
Wright lands nights at WAPE/Jacksonville.

* KSSNiLittle Rock’s John Travls joins KKIX/
Fayetteville, AR for afternoon drive.

* WMGS/Wilkes-Barre/Scranton night stalker
Stephen Kean exits.

e KBCO/Denver ovemighter Richard Murphy-
Werry becomes Production Dir. at WPDH/Pough-
keepsie.

o After six years, WWFX/Bangor, ME morning
man Chuck Foster exits. He'll oversee construction
of a new station, WFOV/Pittsfield-Waterville, ME.

° KCHX/Midiand-Odessa update: owner/GM
Michael Levine adds acting PD duties as PD Randy
Street steps down. Clayton Alien will handie the
APD chores.

v

blancs for Promo Item O’ The Week honors, setting

selected programmers’ juices flowing with gen-u-
wine 187ml bottles of vin extraordinaire. The customized
containers are labeled *‘Ripple,’’ which is — not coinci-
dentally — the first track from the Church’s new ‘‘Priest=
Aura'’ album, the dog 'n’ pyramid cover art of which is
also not coincidentally — reproduced here as well.

While appreciating this effort to get the lead out, our
resident sip 'n’ spitters can’t help but sniff that this parti-
cular vino is an Italian vintage rather than the *‘Ripple’’
that we've swilled 'n’ spilled on countless festive occa-
SIONS.

The screw-tops 'n’ corkers at Arista filled in the

a boycott against CHR WKSE (KISS 98.5).

Reacting to a Japanese official’s remark
that American workers are “lazy,” KISS
wakeup artist Sam Malone secured a Toyota
and invited listeners to adorn the vehicie with
their impressions of the Japanese opinion-
maker. Malone then promised to ship the car
directly to Japan.

However, local Toyota dealer Joe
Callabrese took offense, began boycotting the
station, and is urging other local foreign car
dealers to do the same

KISS VP/GM Darrel Goodin and PD Mike
Edwards emphasized that the stunt included
no mentions of boycotting foreign car dealers,
and no bashing of the Japanese people.

} State Of The Reunions {

The 68 WRKO/Boston reunion, featuring a
cocktail party and dinner hosted by Capitol
Records Pres./CEQO and former Beantown DJ
Joe Smith, is set for May 30 in the Grand
Ballroom of the Boston Sheraton. Tickets cost
$100 before April 1, $125 afterward. Send
checks to: WRKO Reunion, P.O. Box 3597
Boston, MA 02101.

Also reuniting: jocks who worked in
Raleigh-Durham during the '60s & '70s. It's all
happening April 24-26 at Gold WTRG/Raleigh.
KIIS-L.A.'s Rick Dees and Edens Chairman
Gary Edens are among the participants.
Contact 'TRG PD Randall Bliss at (919)
876-1007.

Just after KOY-FM/Phoenix night slammer
Kelly Urich parked the station van outside a
pizza parlor where Marky Mark was set to
appear last Sunday (3/15), a man asked him
for some bumper stickers.

Urich complied, only to find himself nose

Continued on Page 26



KRBE deb 18
Receiving AIRPLAY at

WABB BS3
WAPE  WOW
WPHR  WFLY
G105

Reported This Week At

MOST ADDED CHR! 63/22
NEW & ACTIVE

Over 324 Plays in the First Week! L 1 T H E I I F E
Album Sales Over 125,000 in 2 Weeks!

KDWB WDJX

w200 e OF RILEY ™

Q99.5 WERZ ... And More!

Major Action At:

KWOD deb 29 KNOE deb 37
KXKT deb 28 KQIX deb 34

WBBQ deb 39 OK95 deb 38 The Most Added CHR Hit
WZYP deb 36 ... And More! -
SLSIESCEE: And Top 5 Alternative Track

Video Now On MTV And Video Jukebox
From The New Abum S EINSE

The Creation Of Echo And The Bunnymen Producer lan Broudie
Produced By lan Broudie And Simon Rogers ® Management: Direct Management Group

T MCA.
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“ITS OVER \OW

CHR Chart Debut €
P2 cHART & -

P3 cHART -
KIIS add

WXKS deb 33 WZYP 25-21
WKBQ add WQUT 30-25
KBEQ 16-13 WOKI 17-14
KXXR 20-10 HOT KTUX 14-10
KISN 23-17 WRQK 3-3 HOT
Q99.5 29-26 B106 31-28
WGTZ deb 31 WIXX 31-27
KF95 deb 38 KXKT 28-25
KWNZ deb 35 KKRD 35-31
103CIR deb 30 KIKX 29-24
95XXX add 34 KZZU 31-28
KFQX deb 34 WPRR 13-8 HOT
Q101 deb 30 WNYP 24-20
WBPR deb 28 KMCK 17-15
KIXY deb 36 WYKS 35-30
FLY92 34-31 KCHX 36-25
WAAL 13-10 KNOE 27-22
WERZ 29-24 WILN 15-13
PWR92 31-27 WVBS 37-33
WLAN 29-24 KYYY 31-26
WPST 5-2 HOT WCIL 15-11
WRCK 36-33 KLYV 22-18 HOT
WKRZ 38-33 Y94 19-16
WSTW 33-28 KROC 31-26
K106 33-29 WDBR 17-14
WBBO 34-31 KFMW 8-7 HOT

STREET TALK.

W0 sTRESS ROTATION!

RIS T YRR

o)

Continued from Page 24

to nose with a gun. The sticker solicitor drove
off in the van and allegedly used it in an armed
holdup before it was recovered by police.
The suspect was also charged with killing
three elderly women just prior to purloining the
van.

On Monday (3/16), N/T WTAE/Pittsburgh
did a “radio resume” show designed to match
jobseekers with potential employers. Among
the 40 callers was Jeff Grossman — a radio
newsman who claims he once worked at
WTAE

’ Boston Radio Rallies ‘
Against Gay-Bashers

After the Irish-American Gay, Lesbian and
Bisexual Pride Committee won the court's
permission to march in Boston’s St. Patrick's
Day parade (3/15), several marching bands
withdrew in protest.

Responding quickly, CHR WZOU/Boston
pulled out of the parade to protest attempts to
bar the gay group, and Classic Rocker WZLX
withdrew a $1000 donation to the parade to
demonstrate its support of the group’s right to
march.

} Follow The ‘
Bouncing Check
In honor of Tennessee’s favorite
Congressional representatives, Y107/Nashville
is handing out $25 from the *“House Bank" to
listeners with a good excuse for bouncing a

check. The offer's good until the bank is
overdrawn.

Records

e Look for Charisma Southwest promo rep
Scott Douglas to slide into a Nat'l AOR siot, based in
Dallas. His regional duties will be picked up by former
SBK West Coast Regional promo rep Grant Spof-
ford.

Meanwhile, look for Charisma Atlanta rep Jim
Davenport to take on expanded CHR promc duties in
the Southeast.

* Motown's Mo’ Jazz label wor't start up official-
lty untit May or so, but Debbie Dumas — formerty
head of MCA's jazz dept. — has already signed on
with Motown Sr. VP/A&R-GM Steve McKeever to run
day-to-day operations. The label's first record will be
“Too High,"” by young jazz guitarist Norman Brown.

e Former MCA Atlanta promo rep David Cole-
man joins ERG for similar duties. ERG Southeast re-
gional promo rep Monte Lipman moves to L.A.

e L.A.-based Restless Records is searching for
a head of promotion. Contact GM Rich Schmidt.

4

oEvergreen Media elevates Greg Soik to VP/Programming
eMark Ratner upped to Reprise VP/CHR Promc
eBuffalo radio legend Sandy Beach becomes WMJQ PD

v

e Scoft Shannon promoted to VP/Programming & Ops at
WHTZ (2100)NY.

oBob Laurence becomes Noble Broadcasting VP/MNal
PD-0ps

eLee Logan lassoes KLAC/AL.A. PO post.

eCharlie Quinn soars to WEGX (Eagle 106)/Philly PO

A4

oABC Enterprises announces beginning of
“Superadio” satellite network. Jock lineup includes
Robert W. Morgan, Dan Ingram, Jay Thomas, and
Larry Lujack.

eHoward Stern signs a five-year contract to do afternoons
at WNBCANY.

eMichael Spears appointed Nat'l PO for
Fairbanks Broadcasting.

4

oCharlie Van Dyke resigns as KHJA.A. PD
eMorning man Fred Winston goes to WFYR/Chicago.
o WSDM/Chicago flips from Jazz with all-femaie air

. personalites to “ali purpose” AOR WLUP *‘The Loop. '

WALKING ON THIN ICE — WFMS/indy morning
hosts Jim Denny & Charlie Morgan recently perform-
ed what was reportedly Indiana’s largest “wedding on
ice,” marrying 16 couples betweeén periods of a local
hockey game. Displaying a puckish wit, the Country
outlet carried a live broadcast/of the entirs event, in-
cluding this snapshot of the traditional matrimonial
stroll ‘neath the upralsed hockey sticks en route to
the altared state.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road - Mamaronegk, N.Y. 10543 « (914) 381-6277

WHAT YOU NEED TO KNOW

MARKET BY MARKET
ACCOUNT BY ACCOUNT

YOUR SOLE INDUSTRY SOURCE
FOR NATIONAL & REGIONAL SPOT DATA




PASSIONATE AND HEARTFELT,

DRAMATIC AND INTENSELY MUSICAL,

THAT'S THE SOUND OF l *

A THREE MAN NEOTERIC ROCK GROUP
ABOUT TO DEBUT ON SAVAGE RECORDS.

“THIs ROAD,” THE FIRST SINGLE,

(SAVCS-54367)

EXEMPLIFIES THE HIGHLY MELODIC ALBUM

“EXTRAORDINARY LIFE.”

(SAV-10579)

THE BELIEVERS ARE: ANDY SRELTON, MANNY ELIAS AND GARY TIBBS
PRODUCED BY: GREG LADANYI

©1992 SAVAGE RECORDS, LTD.
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m@ PERSPECTIVES

Solving CHR’s Positioning Crisis =

The world is changing around us — has the format noticed?

CHR is mass appeal ... CHR is youth-
driven . . . CHR is driven by females 18-34 . . .
CHR plays the hits . . . CHR isdance . . . CHR is
a niche format . . . CHR is dead . . . .

We come here today not
to bury CHR but to try to
understand it — what it is
and, more important, what
it should be. CHR isn’t
dead, but it is suffering
from a severe identity cri-
sis. Maybe it needs a long
weekend in the country. To
say the least, everything is
more complicated than it
used to be. Just ask General
Motors, Gorbachev, or the
Big Three networks. And
we think we have problems.

Questions To Ask

For a CHR program di-
rector, simple questions
aren't so simple either.
How should your station be
positioned? And what
should it be playing? Or not
playing? Research says
this . . . Sales says that . . .
Requests say The
ratings say!!??

The million-dollar ques-
tions are:

» What are your listeners
really saying?

* What do they mean by
it?

e What should you do
about it?

There are discrepancies
and gaps everywhere, not
necessarily with the
“facts,” but in how the
“facts” are viewed and in-
terpreted. What I see quite

66)

Looking back over
the past year, it
looks as if CHR has
been dismissing, if
not ignoring, major
trends and
overplaying lesser
ones.

99,

clearly is a gap between lis-
tener/consumer behavior
and CHR'’s reaction to it.

But this isn’t rocket sci-
ence, you say. It shouldn’t
be that complicated. Not
true. We are dealing with
people, and they tend to be
far more complicated and

m

What | see quite
clearly is a gap
between
listener/consumer
behavior and CHR’s
reaction to it.

%9

somewhat less reliable than
science or machinery.

What CHR should be is
mainstream radio. That po-
sition is defined individual-
ly market by market. What
is mainstream in one mar-
ket is niche in another and
vice-versa. Additionally,
the mainstream audience
constantly shifts its tastes
and preferences. More than
any other, we are a nation
of immigrants, a melting
pot of cultures and tastes
growing differently in dif-
ferent cities. What are the
influences that drive this
so-called mainstream? Ev-
erything from social, eco-
nomic, political, and psych-
ological. It’s a cauldron.

How we view this land-
scape is determined by the
position from which we
view it. It’s not enough just
to see things accurately. We
must understand the nature
of what we're seeing so we
can do the right things. One
thing is certain. The rules
are continually changing.
However, the principles re-
main constant.

Build A New Road

In looking back over the
past year, it sure looks as if
CHR has been dismissing,
if not ignoring, major
trends and overplaying
lesser ones. Whether or not
you should play country or
any other type of music
isn’t the point. The point is
that few programmers
have seriously argued
about, agonized over, or
really attempted to find out
what was right. How can
you discern the right an-
swer if you don’t ask the
right question?

By Garry Wall

How do you decide
whether or not to play
Garth Brooks? Sometimes,
when all else fails, you just
have to try it and figure it
out. Put it on your station;
see if it works. Sometimes
there is no road leading
where you must travel.
Therefore, you must create
one.

We now pause for this
trivia question: What'’s the
fastest-growing category of
food and the most popular
new cuisine in the US.?
Give up? The answer is
Mexican food. Of course,
you say, that’s because His-
panics are the fastest-grow-
ing minority. Partially true.

Did you ever consider,
however, that maybe there
are a lot of others, like you
and me, who like Mexican
food too? By the way, salsa
outsold ketchup last year in
the U.S. Check your refrig-
erator and get back to me.
Now on with the article. . .

McDonald’s: A
Good Analogy?

Remember when CHR
used to liken itself to the
McDonald’s of radio? Well,
have you noticed that
McDonald’s’s market share
has been declining lately?
Like the rest of us in radio,
the fast food industry has
confronted fierce competi-
tion and fragmentation.

But that’s not what rezally
bothers me about this anal-
ogy. What bothers me is
that McDonald’s doesn’t
have the best-tasting ham-
burgers, and it knows it. In
fact, it's known it for years.
Come to think of it, we’ve
all known it.

It’s always seemed ob-
vious to me that having the
best-tasting burger counts.
However, its research told
McDonald’s that conveni-
ent locations, cleanliness,
and speed were more im-
portant. So today, with
more locations, super:or
marketing, and the highest
consistency, it’'s losing
market share. Could taste
finally be catching up with
McDonald’s? Maybe it’s
time for a better burger.
Doesn’t that seem obvious?
Don’t we deserve a break
today?

Everything is more complicated
than it used to be. Just ask General
Motors, Gorbachev, or the Big Three

networks. And we think we have

problems.

And how about CHR?
Have we been moving away
from the issue of taste in ex-
change for consistency?
What happened to playing
the hits? Wasn’t that what
made CHR great to begin
with? Playing the hits was
a weapon that CHR owned
exclusively. We could pick
and choose the best songs,
but other formats would be
limited by their own boun-
daries. We had the freedom
to roam, to play the best of
the best, and the listeners
were our leaders. Those
were the days . . .

Something has changed.
CHR has set limits on itself,
deliberately choosing not to
play some of the biggest-
selling artists, those with
the highest-grossing tours

66

Listeners have been
expecting less, and
we’ve been giving it
to them. What came
first — mediocrity or
low expectations?

99)

and major public support.
The reasons have been ra-
tional — if not logical — but
are they?

Itisn’t hip. . . It’s not our
sound . .. It doesn’t fit . . .
Itdoesn’t test. . . That’s not
what “they”” expect. It
seems that listeners have
been expecting less, and
we've been giving it to
them. What came first —
mediocrity or low expecta-
tions?

Taste Counts

I am led to conclude that
taste, as with hamburgers,
counts in radio. The lis-
teners have been saying
things with their money and
their time that we don’t un-
derstand or wish to ac-
knowledge. Instead, we've
chosen to blame the music.
Why? Plenty of good music

99

is available, but in many
cases CHR has chosen not
to play it.

I am not recommending
that you necessarily add
Garth Brooks, Don Henley,
Harry Connick Jr., Enya,
Bonnie Raitt, or Paul Si-
mon to your playlist. Nor
am I condemning any style
of music, including rap.
That’s for you to decide and
your listeners to judge.

My conclusion is that the
old view and the current
paradigm aren’t working.
It's clear that a new
paradigm is needed — one
that takes into considera-
tion consumer behavior and
seeks to understand and
translate it into listening
habits.

You can’t expect and
shouldn’t attempt to be all
things to all people. Those
days are gone forever.
What you can do is seek the
mainstream position for
your market, then play the
hits. How you lean should
be determined by the
“slant” of your market.
That’s what CHR for today
should be. Now, does any-
body know where I can get
a great burger?

Garry Wall is President of Garry
Wall Media. which develops me-
dia and marketing strategies for ra-
dio stations and music companies.
He can be reached at (619)
576-2066
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Reaction
Continued from Page 1

Noting that half the stations in
the country are losing money,
Edens hopes that Congress pre-
serves the FCC'’s decision. He said
the ruling “may or may not”
change his mind about his intention
to sell WRVA & WRVQ/Richmond.

“We'd like to pay down some
debt, and we may now have to con-
sider operating in fewer markets
but being bigger players in the
markets we’re currently in.”

LMAs A Hint

Rick Cummings, Exec. VP/Pro-
gramming of Emmis Broadcasting
and PD of KPWR/Los Angeles,
pointed out, ‘“The whole business of
LMAs was an indication to the FCC
rulemakers that things needed to
change if radio broadcasting was
going to thrive and be a profitable
industry.”

Gannett Radio Division Presi-
dent Jay Cook acknowledged that
he faces some “‘intriguing possibili-
ties” under the new guidelines.
“But, the bottom line is, we’re very
happy with the Gannett Radio Divi-
sion as it is, but are always looking
for deals that make sense.”

WSLR & WKDD/Akron VP/GM
Andy Graham noted, “[The rule-
making process] is far from over
and there will be a lot of gray areas
to be defined. We shouldn’t make
any conclusions until we see the
final wording of these rulings.
While I can’t speak for Barnstable
Broadcasting as a whole, I do know
that this is an aggressive growth
company, and we’ll have our eyes
open during this period of change.”

Minority Concerns

Bill Shearer, who owns and op-
erates KGFJ/Los Angeles, a Class
IV AM station that caters to an
African-American audience, said
minority and individual station
owners might have won a back-
handed victory. “At least a 30-30
ruling puts some kind of limit on
ownership. Before the ruling was
announced, I was hearing that it
could have been 54-54, or possibly
no limit at all.

“The decision is a microcosm of
what’s happening in this country,
whereby the big become bigger. I
don’t think it does anything for the
minority buyer, who at least could
find some seller financing on radio
stations before. Now, what owner
wants to carry a million and a half
dollars worth of paper when a net-
work will write a check and close in
35 days?”

Shearer expects the larger black
group owners, such as Ragan Hen-
ry, to benefit from the new rules. ““I
certainly understand the rationale
for it, but I expect individual
broadcasters to be suspect of it.
And if you're one of the big boys,
things continue to bounce your
way.”

WPAL/Charleston, SC OM Don
Kendricks expressed mixed feel-
ings over the decision, but noted,
“Minorities have had a very diffi-
cult time obtaining the financing to
buy the stations they have now.
Just because more stations in a
market might become available,
there’s no reason to believe that
minorities would have an equal op-
portunity at buying one. I would
have preferred that minorities con-
tinue to get some kind of prefer-
ence in the sale of a station, much
like it was with Docket 80/90.”

Lease Options

Radio industry analyst George
Nadel Rivin, a partner in the ac-
counting firm Miller, Kaplan,
Arase & Co., does not expect broad-
casters to jump into the ownership
pool with both feet first.

“Look for leased with option-to-
buy deals to become common-
place,” he suggested. “Once a
group broadcaster has seen the ex-
tent to which economies of scale
have been realized, negotiating po-
sitions strengthened, and revenues
increased as a result of a new prod-
uct line, they will be able to decide
whether or not to exercise their op-
tion to buy.A time frame of 12 to 18
months should provide adequate
time to reach an informed
decision.”

Randy Jeffery, a broker for Me-
dia Venture Partners, agreed. “If
an operator of a station can’t afford
to buy another station, an operator
could ‘LMA it’ until such time as he
can afford to buy it.” In such a sit-
uation, it would be important to
have an option to buy in the LMA
contract. LMAs should still be at-
tractive in severely depressed
markets.

Rivin noted that one inevitable
result of ownership consolidation
will be a decline in the number of
jobs available.

“If a company operates four sta-
tions in a single market, there will
likely be one GM, one business
manager, and one traffic manager.
While programming may not be
[affected] to the degree that the
selling, technical, and administra-
tive departments will be, no de-
partment will be free from the con-
solidation likely to occur as a result
of the FCC’s action.”

Broker Boom?

There is perhaps no segment of
the radio industry more absorbed
with the FCC action than station
brokers, many of whom spent the
last two years sitting on their
hands after bank financing evap-
orated.

Randy Jeffery called the deci-
sion a “very positive step,” and
suggested that many group owners
will be “getting their financial
ducks in a row” to make acquisi-
tions under the new rules.

Jeffery has fielded some prelim-
inary inquiries about possible ac-
quisitions since the new ownership
rules were announced, but he
noted, “Nobody's in a position to do
anything because it’s not final.”

Star Media broker Bill Steding
said the rule change will, “‘clearly
change the trading environment.”
but cautioned, ‘‘the impact of regu-
latory uncertainty could be deva-
stating on this industry. There are
a lot [of station owners] teetering
on the brink. They can’t last an-
other six months without some
clear rules.”

Reps Unaffected

Despite the proposed rules, Me-
dia Venture Partners broker
Charles Giddens doesn’t expect an
escalation in station prices. “If the
dust settles and people are sure
Congress has been satisfied, it
could mean a fair amount of activi-
ty to the bigger [brokerage] shops,
[but] whether it would bring up
prices any, I doubt it. There are too
many stations.”

The leaders of the two largest ra-
dio rep firms don’t expect much
change in business as a result of

the changes. “I don’t really think
it’s going to affect [the rep busi-
ness] one way or another,” accord-
ing to Interep President Les Gold-
berg. “We’ll get our share and Katz
will get their share” as groups buy
and sell stations. “I don’t see a
whole flood of people going to the
limit."”

Katz Radio Group President Ken
Swetz observed, ‘Repping several
stations in one market is not some-
thing new for us. It may be for the
owners, but the reps have already
been repping multiple stations.”

Unistar
Continued from Page 1

“Transtar has been a very im-
portant part of my life,” stated
Robinson. “When [Unistar princ
pals) Nick, Bill Moyes, and Dick
Clark decided to merge Transtar
and United Stations, we felt we
were founding a very important
competitor in the radio network in-
dustry. I'm very confident the
company will continue to prosper
under Nick’s direction.”

Verbitsky, who now becomes Un-
istar’s sole Chairman/CEQ, said,
“Terry has done an outstanding job
of creating and running a very suc-
cessful radio network. We wish
him well in his future endeavors.”

Robinson had been planning to
work out of Unistar’s new Valen-
cia, CA office/studio complex,
which houses the company’s radio
format division. A company
spokesperson said no decision has
been made yet regarding addition-
al executive level changes as a re-
sult of Robinson’s departure.

Alpha Accord

PLG recently entered into an exclusive agreement to market, promote, and
distribute releases from Philadelphia-based Alpha Intemational Records —
giving Alpha International access to PolyGram's PGD distribution arm and
akowing PolyGram to license projects from Alpha to the Polydor/Alpha
label. Forming a pact for the camera are (I-r) Alpha International Chairman
Joseph Tarsia, PLG President/CEQ Rick Dobbis, and Alpha International
President/CEQ Peter Pelulio.

Medina
Continued from Page 1

Medina joined the label in 1985
after an eight-year period as Direc-
tor/A&R at Motown Records. He
has been widely credited for devel-
oping the careers of WB artists
Tevin Campbell, Karyn White,
Prince, and Atlantic Starr, among
others. He will continue to work
closely with joint venture/associ-
ated labels Giant, Qwest, Sire, and
Cold Chillin'. He will also oversee
the daily operations at Prince’s
Paisley Park label.

In a related announcement, Me-
dina, along with TV producer Jeff
Pollack, has signed a multimedia
agreement with WB Theatrical
Productions for a first-look deal for
film and TV projects. Medina and
Pollack currently co-produce the
NBC-TV series “Fresh Prince Of
Bel Air.”

Shipley
Continued from Page 3

ble success this label has enjoyed
over the last few years is a direct
result of the efforts of the MCA pro-
motion staff, which is the best
around. This is the greatest profes-
sional moment of my life.”

Shipley joined MCA/Nashville
eight years ago as Promotion Man-
ager. She was named Director/
Marketing & Sales eight months
later and Director/National Pro-
motion shortly thereafter. She be-
came Nashville’s first female VP/
Promotion in September 1986.
Shipley began her industry career
in 1976, holding various posts at
Monument Records, RCA Records,
and the Hallmark Company, a
management firm.
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THE RECORD THAT
WILL NOT DIE!

CAUSEGHEFFECT |
“You Think You Know Her”

CHR Chart Debut @ I
P2 crart Debut Q) P3 crarT Debut @

KLUC 4 WEEKS AT #1
KWOD 3 WEEKS AT #1

WXKS add Q105deb 30 KRQ 27-23 HOT
wI0Q add WLAN 9-8 KFQX 12-10
KXXR add K106 11-9 WJAD 19-14
KOY-FM add KPRR 6-4 KSMB 12-9 HOT
Q106 add WDJX 20-12 KZIl 18-15
PWR99 6-2 HOT KKXX 11-10 KCHH 13-9 HOT
KCAQ 14-13 B94.7 28-20 HOT

KHTK 24-21 HOT KZHT 5-3 HOT KFFM 25-21 HOT

WNVZ deb 21
W2 I8

l KRBE 2-2 HOT

A Top 5 New
Rock Hif

GOING FOR CHR
ADDS TUESDAY
3/24!¢

)
Al BUZZ BIN!

Produced by Pred Mahor and Matthew Sweef
Management: Russell Carter Artist Maonagement
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NEWS

FCC

Continued frrm Page 1

Dingell is a pit bull; he's not going
to let go of this.”

According to some observers,
Dingell and other lawmakers are
particularly upset over the FCC's
apparent disregard for their re-
quest that the agency use restraint
in easing the ownership limits.
“[Congress] views this as an in-
your-face, macho deregulatory
move,” said one source.

Sikes Hill Bound

On Thursday (3/19) FCC Chair-
man Al Sikes is scheduled to testify
before the House Appropriations
subcommittee that oversees the
Commission’s budget. While there
has been speculation that Congress
might undo the new limits by
amending the FCC’s appropria-
tions bill, one source said the House
is likely to leave such an action to
the Senate.

Senator Emest Hollings (D-SC),
who has also expressed displeasure
with the FCC’s ownership action,
chairs the Senate subcommittee
with authority over the FCC budg-
et. That panel is scheduled to hold
its FCC appropriations hearing
next Wednesday (3/25).

On another front, both the Na-
tional Association of Black-Owned
Broadcasters (NABOB) and the
Media Access Project (MAP) have
confirmed that they plan to file pe-
titions for reconsideration of the
new rules. NABOB is afraid the
higher limits will increase com-
petition for desirable stations, thus
making it more difficult for mincri-
ties to trade up to better properties.
MAP believes the rules threaten
program diversity.

The FCC Plan

Here's what the FCC’s contro-
versial ownership plan would do,
effective August 1:

 Raise the national ownership
cap to 30 AMs and 30 FMs, up from
the current 12-12.

e Eliminate the duopoly rule in
favor of sliding scale local limits
that allow ownership of up to 3 FMs
and 3 AMs in the same market:

In markets with fewer than 15 ra-
dio stations, a licensee would be
permitted to own up to three sta-
tions, no more than two of which
can be FMs; provided the co-
owned stations constitute fewer
than half the stations in the mar-
ket. In markets with 15-29 stations,
a licensee would be able to own up
to two AMs and two FMs, so long as
their combined audience share
does not exceed 25%. In markels
with 30-39 stations, the new limit
would be three AMs and two FMs,
with the same 25% share cap. In
areas with 40 or more radio sta-
tions, a licensee would be able to
own as many as three AMs and
three FMs, again subject to the
25% audience limit.
at the time of acquisition. Groups
that grow beyond that level would
be allowed to continue their opera-
tions.

¢ To protect program diversity,
co-owned same service stations
whose signals have an overlap
area greater than 50% of either out-
let’s service area would be forbid-
den to simulcast more than 25% of
the time.

* On the LMA front, the FCC rul-
ed that a broadcaster who provides
more than 25% of the program-

Domination In Disguise

sl 2,

Indie label World Domination has signed a development and distribution
deal with Capitol Records. A partnership between original Gang Of Four
and Shriekback member Dave Allen, Revolting Cocks member Luc Van
Acker, and Gold Mountain Entertainment President Ron Stone, the label
plans its first release on May 5 — Low Pop Suicide’s “The Disengagement
EP." Forcing Capitol President Hale Milgrim to cut a deal are (I-r) World
Domination’s Co-Director/.A&R Allen, label Manager Beth Bellis, A&R Ad-
ministrator Tim Anctil and Co-Director/A&R Van Acker, and Stone.

ming on another local station
would be considered to have an at-
tributable interest in that second
station. Thus, a licensee could not
engage in a time brokerage deal
with a local station it could not own
under the revised ownership rules.
“Basically, if you broker it, you
own it,” said FCC Mass Media
Chief Roy Stewart.

» Stations engaged in LMAs
would be required to file those
agreements along with their annu-
al FCC ownership reports. Copies
of such agreements would also
have to be placed in the station’s
public file. Non-programming
LMAs (joint ad sales agreements,
etc.) would not be affected by the
plan.

Woods
Continued from Page 3
continued success of the stations.”
Woods, a former pro baseball
player with the Chicago White Sox
and Los Angeles Dodgers, began
his radio career in 1980 as an AE at
KRQQ. He later became Sales
Manager at KNST and was upped
to NSM for both outlets in 1985. Af-
ter a GSM stint at KISW/Seattle,
Woods returned to the Tucson com-
bo in 1988 and then segued to the
GM post at KHMX.

CF Media

Continued from Page 1

from Command Communications
for epproximately $45 million.

Koenig said a previously an-
nounced deal to merge Command
with Legacy Broadcasting (Siller-
man is a major investor in both
companies) has been called off. In-
stead, Command President Carl
Brazell Jr. will continue to operate
the entity as a separate company
with remaining properties KRLD/
Dallas and the Texas State Net-
works.

“The combination of all of the
stations accelerates what Force II
might do on its owr.,” noted Feuer.
He said the merger had been in the
works for some time. Originally,
the deal was also to include Force
II's planned purchase of WRVA &
WRVQ/Richmond and WWDE/
Hampton, VA until that $28 million
deal with Edens Broadcasting col-
lapsed a few weeks ago.

Sillerman and Hicks were both
traveling when the deal was an-
nounced and were unavailable for
comment at presstime.

Signing Away Again In Margaritaville

Jimmy Buffett and MCA/Nashville have formed Margaritaville Records —
reportedly the first artist-affiliated label arrangement for a mafor Nashville
record company. As President of the new label, Buffett will sign and pro-
duce acts. MCA/Nashville will handle all marketing for Margaritaville. Shown
at the signing are (I-r) MCA/Nashville President Bruce Hinton, Buffett, MCA
Nashville Exec. VP/Head of A&R Tony Brown, and Margaritaville VP Bob
Mercer.
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Black Crowes, Lionel Richie LPs Coming

he Black Crowes recorded and co-produced their
Def American sophomore set (‘‘The Southern Har-
mony And Musical Companion”) in Atlanta with
producer George Drakoulias, who also helmed their debut.
This is the band’s first record with new guitarist Marc
Ford, and features female backing vocalists on several

tracks as well.

Chris and Rich Robinson wrote
everything on the LP except the
cover of Bob Marley’s *“Time Will
Tell.” The other titles are “Reme-
dy.” “Sting Me,”” “Hotel Ilness,”
“Thorn In My Pride,” “Bad Luck
Blue Eyes,” ‘Black Moon Creep-
in’,” **No Speak, No Slave,” **Morn-
ing Song,” and ‘‘Sometime Salva-
tion.” The set hits the streets May
12.

Richie’s Hits +3

Lionel Richie’s forthcoming
greatest hits package (‘‘Absolute
Richie’’) sports three new original
songs. Leading the pack with a late
April arrival at radio will be ‘Do It
To Me,” which features Quincy
Jones 111 on drum programming.
The others are “Love Oh Love”
and ““You Are My Destiny.” Richie
co-produced all three songs with
Stewart Levine. Motown will have
the 14-song set in stores on May 12.

Wild Life Slaughter

Slaughter’s second full album
(“The Wild Life") is set to arrive
April 21. Produced by the band’s
Dana Strum and Mark Slaughter,
the Chrysalis/ERG set features 14
original new songs, including
‘“Reach For The Sky,” the seven-
minute “Times They Change,”
“Out For Love,” “Shake This
Place,” and the title track, which is
headed for radio April 13.

More Stars ‘For Life’

More names have been added to
the lineup for a “A Concert For
Life,” the UK AIDS fundraiser/
Freddie Mercury tribute. Accord-
ing to Rock Over London, the latest
additions are U2 (via satellite from
their U.S. tour), Roger Daltrey,
Extreme, lan Hunter, Annie Len-
nox, Robert Plant, Seal, Spinal
Tap, Paul Young, and Zucchero,
Def Leppard will also perform a
15-minute set, after which front-
man Joe Elliot will sing with the re-
maining members of Queen.

Speaking of Def Leppard, the
band’s new UK single (“‘Let’s Get
Rocked” b/w “Only After Dark”)
is scheduled to arrive in stores this
week. Look for the band’s new al-
bumn, “‘Adrenalize.” to be released
worldwide on March 30.

Banks Still Solo

Genesis keyboardist Tony Banks
produced “Still,” his solo Giant/
Reprise LP, with Genesis mixer
Nick Davis. Nik Kershaw co-wrote
and sings on two of the set’s 10 all-
new songs: ‘I Wanna Change The
Score” and “Red Day On Blue
Street.” Ex-Marillion vocalist Fish
co-wrote and sings on ‘‘Another
Murder Of A Day” and the lead
track (‘‘Angel Face’), which
comes to radio this week. The disc
hits the streets April 14.

Nonsuch XTC

“Nonsuch” is XTC’s first new
studio recording since 1989’'s
“Oranges & Lemons.” Due from
Geffen on April 28, the set consists
of 17 original songs and was pro-
duced by noted knob-twirler Gus
Dudgeon. Songs include *The
Smartest Monkeys,” “The Ugly
Underneath,” “Rook,” and “Dear
Madame Barnum.” The first sin-
gle (““The Ballad Of Peter Pump-
kinhead") is due at radio in early
April.

Wynn-some Display

On his second RNA release,
“Dazzling Display,” Steve Wynn
gets a little help from his friends,
among them R.E.M.’s Peter Buck,
Concrete Blonde's Johnette
Napolitano, Flo & Eddie, John Wes-
ley Harding, bassist Fernando
Saunders, Susan Cowsill, and ex-
Bangle Vicky Peterson. Joe Chic-
carelli again produced.

The songs are all original except
“Bonnie And Clyde,”” which Wynn
adapted from Serge Gainsbourg’s
French hit. Tunes include 405,”
“Dandy In Disguise,” “Tuesday,”

“Damnit, Kilgore, this business isn't like show business!
There's no business like show business.”

and the lead track, “Drag,” due at
radio April 6. This will be the first
RNA release promoted by the At-
lantic and Rhino staffs under the
labels’ new distribution agree-
ment. The album arrives April 21.

Rogue’s Gallery

Shooting Gallery boasts a
raucous pedigree, combining the
talents of ex-Hanoi Rocks riff-
slinger Andv McCoy, erstwhile
Lords Of The New Church bassist
Dave Tregunna, ex-Dogs D' Amour
axman Jo Almeida, and Paul
Garisto, former drummer for Iggy
Pop and the Psychedelic Furs.
Produced by Ric Browde, their
self-titled Mercury debut is set for
a May 5 release.

Along with versions of Hanoi
Rocks's ‘“Don’t Never Leave Me”
and Van Morrison’s ‘‘Brown Eyed
Girl” (featuring Nicky Hopkins on
piano), singer Billy G. Bang war-
bles through such originals as “Lit-
tle Bit Of Magic,” ‘Striptease,”
and “‘Teenage Breakdown.”

Bowie’'s Extra ‘Monsters’

The Rykodisc reissue of David
Bowie's “Scary Monsters” album
features four extra tracks: a rere-
corded B-side version of ‘‘Space
Oddity,” a previously unreleased
remake of “Panic In Detroit,” a
hitherto Japanese-only single en-
titled ““Crystal Japan,” and the UK
single of the Bertolt Brecht-Kurt
Weill classic, “Alabama Seng,” all
dating from 1979. Look for it in
stores April 17.

Morrissey’s Singular
Success

Morrissey’s next UK single, due
on HMV at the end of April, will be
called “We Hate It When Our
Friends Become Successful.” The
song was co-written with his new
collaborator, Alain Whyte, one of
the guitarists in the Mozzer's tour-
ing band. Morrissey’s new LP, due
in July, is being produced in part
by ex-Spiders From Mars guitarist
Mick Ronson (ROL).

Lynch Me! I'm Dreaming!

Lynch Mob's George Lynch has
teamed with Guitar For The Prac-
ticing Musician magazine to give
an unknown axeman his 15 minutes
of fame. The April issue lays out
the details of a contest that will
award the winner an all-expenses
paid trip to L.A., where he/she will
slap a solo onto Lynch’s Elektra
solo debut.

Slayer’s Full Metal Jacket

Slayer’s heaviest record ever isa
limited-edition (10,000 copies) box
set of the live ‘“‘Decade Of Aggres-
sion” double album — made of
metal. Inlaid with a laser etching
of the band’s eagle logo, the flat
black slipcase contains two CDs
(including the two bonus tracks
“Skeletons Of Society” and “‘At
Dawn They Sleep”), a full-color
booklet, and a numbered certifi-
cate of authenticity. Def American
will have these $39.95 collector’s
items in stores this week.

Summer Star
Donna Summer received a star
on Hollywood’s Walk Of Fame this
week (3/18).

BOOK BEAT

hile several books on the

subject of rock 'n’ roll

movies have surfaced
over the last 20 years, the history
of rock 'n’ roll magazines has never
been written. (Magazines — espe-
cially those fargeted at a teenage
readership — are among our cul-
ture’'s most ephemeral media.)

Veteran rock critic/historian Alan
Betrock's recently published “Hits-
ville: The 100 Greatest Rock ‘N’
Roll Magazines 1954-68" (Shake
Books/$13.45) is not only a
groundbreaking document, but also
an invaluable collector's guide to a
neglected comer of popular cul
ture.

Along with 350 black-and-white
photes, the 112-page trade paper-
back containa capsule histories and
evaluations of magazines devoted
to REB, teen idols, girl groups, the
British Invasion, the psychedelic
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3 MONDAY, MARCH 30

1970/ Miles Davis releases the "Bitches
Brew " L°

1987 / Herbie Hancock wins an Oscar for
scorng “Round Midnight.” Berlin’s
"Take My Breath Away"" wins one for
Best Original Song

| 1959, Gladys Knight makes her solo de-

but at Bally's in Las Vegas.

:: Born: Eric Clapton 1945 Celine Dion
1968

TUESDAY, MARCH 31

1958 / Chuck Berry releases “Johnny B
Goode

1967/In London. Jimi Hendrix torches
his guitar onstage for the first lime.

1982/ The Doobie Brothers break up, on-
ly to reumite for a benefit show four
years later

Born: Herb Alpert 1935, Mick Raiphs
(Bad Co.) 1948, Angus Young
(AC/DC) 1959, Erik Turner (War-
rant) “964

WEDNESDAY, APRIL 1 |

1967/ The Country Music Hall Of Fame
opens 'n Nashville

1984/ Marvin Gaye, 44, is shot to death
by his father foliowing a bitter argu-
ment

1985/ David Lee Roth leaves Van Ha-
len

Born: Rudoiph Isley 1939, Ronnie Lane
(ex-Faces) 1948

THURSDAY, APRIL 2

1971/ Ringc Starr releases his first solo
) hit, "k Don't Come Easy.”
| And . .. David Bowle's "The Man
Who Soid The World" LP — the
cover of which fealures the artist in
drag — s released in the UK.

: The iate Marvin Gaye 1939, Leon
RusssH 1941

Rock 'N’ Roll *Zines Seen

'60s, and more. In addition to all the
American ‘zines, Betrock's cover-
age extends to mags from the UK,
France, Germany, and Scandinav-
ia. For further information,  direct
orders, or interviews/phoners with
the author, call (718) 499-6941.

FRIDAY, APRIL 3 !

1965/ Sam The Sham & The Pharoahs

release ""Wooly Bully

1969/ Jim Morrigon turns himself in to
the FBI. Morrison was wanied on in-
terstate flight charges, stemming
from his allegedty flashing a Miami
crowd a month earlier.

: Jan Berry (Jan & Dean) 1941,
Mick Mars (Matley Criie) 1956,
Melissa Etheridge 1961, Eddie -
Murphy 1961, Sebastian Bach |
(Skid Row) 1968

O WA e R e

SATURDAY, APRIL 4

| 1960/ RCA announces it will release pop

[ singles in stereo, becoming the first

' company 10 do S0

1977 / The Clash's debut album is released

in the UK.

| Born: The late Muddy Waters 1915, the
late Berry Oakley (Aliman Broth-
ers Band) 1948, Gary Moore 1953

SUNDAY, APRIL 5 -

1985/ More than 5000 stations simuitane-
ously air “We Are The World.
Born: Agnetha Faltskog (ABBA) 1950

— Paul Colbert

David Bowie — ‘71 was kind of a drag i
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ALTERNATIVE PROGRAMMING
Mickey Briggs o (800) 231-2818
Super AC

JOE PUBLICA . ve And Learn

NATURAL SELECTIONA'S Sweet
SRUCE SPRINGSTEEN Human Touch

Country Alternative

GARTH BROONS Papa Loved Mama
ROMNIE MILSAP/AH IS Fair In Love And War
DOUG STONE Come In Out O) The Pain
TRAVIS TRITTAVathing Short Of Dymg

Urban Contemporary
BROTHERMOOD CREED... Metiwva
CHICChic Mystique

LUTHER VANDROSS/Sometmes fi's Only Love
JODY WATLEYA'm The One You Need

BONNEVILLE
Ford Colley  (800) 631-1600

Soft AC
BETTE MIOLERAn My Lie
LUTHER VANDROSS/Sometimes H's Only Love

AC Mix
A FRANKLIN & M. McDONALD £ver Changing Tumes
SRUCE SPRINGSTEENHuman Touch

AC Rock
BRUCE SPRINGSTEEN Human Touch

BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082

Modern Country/Country Lovin’
GARTH BRODKS Papa Loved Mama

LIONEL CARTWRIGHT Family Tree

RONNIE MILSAP Al ts Fart In Love And War
D0UB STONE/Come In Out Of The Pain
TRAVIS TRITTNottwng Short Of Dying
MICHELLE WRIGHT Take ft Like A Man
TRISHA YEARWOOD The Woman Betore Me

Hot Z Format

ORAMARAMA What Are We Gonna Do?
METALLICA Nothing Eise Matiers

TOM PETTY & THE... Makin' Some Norse
QUEENSRYCHE Anybody Listening?
BRUCE SPRINGSTEEN Better Days
BRUCE SPRINGSTEEN Human Touch
SUGARCUBES Mt

TESLAWhat You Grve

Hot AC/Originai AC/UNtimate AC/The AC
BONNIE RAITT Aot The Only One
SRUCE SPRINGSTEENHuman Touch

Super Country

GARTH BROOKS Papa Loved Mama
LIONEL CARTWRIGHT Family Tree

RONNA REEVES/The More | Learn

00UG STOME Come In Out Of The Pan
TRISHA YEARWOOD The Worran Belore Me

B s

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

BONNE RAITTNot The Only Ore:
SAUCE SPRINGSTEEN Human Touch

Concept 2 CHR
BRYAN ADAMS Thought 1°d Died And Gone To Heaven
SRUCE SPRINGSTEENMHuman Touch

Concept 4 Country

GARTH BROOKS Papa Loved Marma
TRAVIS TRITT Nothing Short 0f Dying
MICHELLE WRIGHT /Tale K Like A Man
TRISHA YEARWOOD/The Woman Belore Me

SUPERADIO

Dan Forth  (212) 362-1100
CITY-FM

ENIC CLAPTON Help Me Up

CUREAgh

RIGHT SAID FRED/Don' Tak st Kiss
STHEREENS/ 0o Much Passion

UNISTAR
Ciris Kampmaier o (213) 480-8383

Hot Country

QARTH BROOKS Papz Loved Mama
RICKY VAN SHELTON /Backroeds
TRAVIS TRITT othing Short Of Dying

Unistar Country
BRODKS & DU Aeon Moon

PO CROSBY Working Woman

SANNIY KERSNAW/D0n Go Neer The Watr

54.7 miion househoids
Patti Gouzzi

| HEAVY |

BAYAN ADAMS Thought I'd Oied And  (A&M) 7

ERIC CLAPTON/Taars In Heaven (Reprise) 14
GENESIS 1 Can Dance (Atlantic) 1"
OZZY OSBOURNEMama. | m.. (Epc Assocaled) 74
PEARL JAM/Alve (Epxc) 18

QUEENSAYCHE Anybody Listenng? (EMIERG) 7
RED HOT CHIL! PEPPERS Under The Bridge (WB) 7
SRUCE SPRINGS TEEN Human Touch (Columba) 3
U2/0ne (island PLG) 3
UBLY KID JOE £verything  (Stardog/Mercury) 10

|EXCLUSIVES 2

AEROSMTH Dream On (From MTV 10) (Covmba} &
CURE Migh (Fichon £ lekdra) 2
METALLICA Nothing Efse Matters (E lektra) 5
NIRVANA Come As You Are (DGC) 3
3
3

QUEENBoheman Rhagsady (Holywood)
VAN HALENRigt Now (WB)

| BUZZ BIN |

ARRESTED DEVELOP. Tervessee (Chrysaks£RG) ADD

SOCIAL DISTORTION/Bad Luck (Epic) 4
SUGARCUBES H (Elekira) 4
MATTHEW SWEET Gufirend (200} 10

| BREAKTHROUGH VIDEO |

TORI AMOS/Srert AN These Years (Atiantic) 6

|ACTIVE ik

2 PACBrenda's Gat A Baby (Interscope)

816 AUDIO DYNAMITE N/The Giobe (Coumbaa) 7
BLACK SHEEP/The Chorce Is Yours (Mescury)
CONCRETE BLONDE Ghos! Of A Texas (RS)
MELISSA ETHERIDGE Aint 1 Heavy (Istand/PLG)
MICHAEL JACKSON Remember The Time (€ pic)
JOE PUBLICA e And Learn (Columbia)

KRISS KROSS/Jump (Columba)

JOHN MELLENCAMP/Agan Tonight (Mercury)
PUBLIC IMAGE LIMITED Covered (Virgin)
ROXETTE/Church Of Your Heart (EMIERG)
SCHOOL OF FISH /Three Strange Days (Caprol)
TEARS FOR FEARSLaud So (Fontana/Mescury)
TEENAGE FANCLUS/The Concept (DGC)
TLCANY 2 Proud 2 Beg (LaFace/Arista)

ANNLWANSNADN AN N

[ON

DAVID BYRNE/She's Mad (Luaka Bop/Sve/WB) ADD

INFECTIOUS GROOVES /Therapy (Epic) 8
LIGHTNING SEEDS A ke Of Ritey (MCA) ADD
LITTLE VILLAGE /She Runs Hot (Reprise) 2
SARAH McLACHLANAMG The Fre (NettwervArsta) 2
NED'S ATOMIC DUSTBINAH Yor (Comba) 3
PANTERA Mouth For War (Atco) 2
SEAL Xiher (Swe/WB) 8
STORM/Show Me The Way (Inkerscope) ADD

TOAD THE WET SPROCKETHold  (Columbia) 6

| STRESS |

BODYCOUNT/There Gaes The.. (Sire/WB) ADD

BOYZ N MENAIhh Abh (Motown) . 6
MARIAN CAREY Make W Happen (Combia) .2
COLOR ME BADO: Thinkn’ Back (Giant/Reprise) 9
LA. QUIS/N'Ss Over Now (Polydor PLG) . 1
LIVE®ain Lies On The.. (Radicactive) ADD
RICHARD MARX Hazard (The River) (Capitol) . 9
TESLAWNat You Gve (Geften) 4
MARIAN CAREY Make i Happen (Columbis) . 2
CURE High (Fiction/E lekdra) . . . 2
BRUCE SPRINGSTEEN Human Touch (Columbae) .. 3
MIRVANRA/Come As You Are (DGC) .. . ... 3

APRESTED DEVELOP.Torvesse (Chvyssie £°G) ADD

! DO = T I
i N B R +

ARRESTED DEVELOPMENT Tenressee (ChrysalisERG)
S0DYCOUNT Theve Goes The Neighborhood (Sire/WB)
LIVE/Pain Lies On The Rwerside (Radioactive)

DAVID BYRNE/She's Mad (Luaka Bap/SeeWB)
LIGHTINNG SEEDSA 32 Of Riley (MCA)

STORM Show Me The Way (ierscope)

VHi

vos0 s e

€ JITNN

COWBOY JUNKIES /Southern Rain (RCA) ADD
A FRANKLIN 1/M. McDONALD £ver  (Arista)
KENNY LOGGINS The Real Thing (Columbia)
BETTE MIDLER/In My L e (Atiantic)

DOLLY PARTON/Straight Talk (HoMywood)
JOHN PRINE Prcture Show (Oh Boy)

JOMN SECADAJust Another Day (SBK £RG)  ADD
CARLY SIMON Love Ot My L e (Reprise) !
SMTHEREENS 00 Much Passion (Caprol) 3
JAMES TAYLOR!/(I've Got To) Stop  (Columbea) 6
KATHY TROCCOUI £veryttwng  (Reunon/Geften) ADD
WILLIAME BROTHERS Can Cry Hard (W) 4

| ARTIST OF THE MONTH |

RICHARD MARX Hazard (The River) (Capitol) 7
Information cutrent as of March 17

W~ W

13 million househoid:

Les Garland, VP/Programming
John Robson, Director/
Music Programming

W W

1 LUKEA Wanra Rook (Lise/Atiantic)

2 2 PACBrenda’s Got A Baby (inerscope)

3 MNCHAEL JACKSONRemember The Tame (Epic)
4 SIR MNX-A-LOT/Baby Got Back (Def Amercan)
5 JODECISty (UptownMCA)

6 MC BRAMS Ooche Cooche (Matown)

7 TLC/ANY 2 Proud 2 Beg (LaFace/Arssta)

10 8 MINT CONDITION Breaking  (Perspectne/ASM)
9 9 CYPRESS MILLMand On (Rufhouse/Columbia)
8 10 SCARFACE/A Mvute To Pray  (Rap-A-Lot)

A ~ww N —

w

Maos! rquesied for the week ending March 13

CONCERT PULSE
Pos. Artist R Ao
1 GUNS N° ROSES $577.5
2 ROD STEWART $508.0
3 JOHN MELLENCAMP $453.1
4 METALLICA $4091
S PAULA ABDUL $309 1
6 RUSH $281.3
7 DIRE STRAITS $260.2
8 VAN HALEN $257 .5
9 LUTHER VANDROSS $224 8
10 BAYAN ADAMS $2218
11 “YOUNG MESSIAM TOUR'' $221.0
12 MICHAEL BOLTON $218.7
13 GEORGE STRAIT $172.1
14 RANDY TRAVIS $167.2
18 QUEENSARYCHE $150.1
New Tours
Mw this week's new tours

GERALD ALBRIGHT PEARL JAM

ERIC CLAPTON 30 SPECIAL
HOLLY DUNN SADAO WATANABE
LYLE LOVETT CHRS WHITLEY

The CONCERT PULSE is 8 weekly compu-
terized report ranking each artist by thew
average box office gross reported per
venve. Cowtesy of Polstwr, » publceion
of Promoters’ On-Line Listings. (800) 344-
7383, or in Calornis (209} 224-2631.

41.8 mition househoids THE NASHVILLE NETWORK
Sal LoCurto, VP/Programming & Scheduking 53.9 milkion househoids
Norman Schoenfeid, VP/Progrsm Lyndon LsFevers,
& Artist Deveiopment Video Progrem Administrator
Weeks On Weeks On
| FIVE STAR || | [HEAVY El
TORI AMOS Silent All These Years (Atanti) 5 e S
GREATEST HITS i
DAVIS DANIELFighting Fre With Fre (Mercury) 12
MICHAEL BOLTON Missing You Now (Colomba) 6 BILLY DEAN/Oniy The Wing (SBKALery) 13
MARIAH CAREY Make It Happen (Columbra) 1 GREAT PLAIS Fasier Gun (Columbra) 15
ERIC CLAPTON/Tears In Heaven (Reprise) 13 CLINTON GREGORY Py, Ruby. Play (SOR) 9
GENESISA CanY Dance (Atiantc) 8 SAMMY KERSHAW Don Go Near The  (Mercury) 10
MICHAEL JACKSON femembe: The Time (Epc) 6 AL KETCHUM Past The Point O1 Rescue (Cub) 6
SRUCE SPRINGSTEEN Huran Touch (Comba) 7 UITTLE TEXAS Fist Tume For Everything WB) 9
VANESSA WILLIAMS Save The. (WingMerauny) 7 PATTY LOVELESS Jeaious Bone (MCA) 12
REBA McENTIREAS There Lde Out There (MCA) 10
I HEAVY LEE ROY PARNELL.The Rock {Arrsia) 10
ATLANTIC $TARR Masermece (eprce) N SAWYER BAOWMN Some Grs Do (CubCaphol) 4
NATALIE COLE The Very Thought O1 You (Elektra) ADD o il Tl 0 2
LITTLE VILLAGE She Runs Hol (Repre) ‘ ANNON TIPPI There An Nttt Wiorg CA) 7
JOHN MELLENCAMPAGan Tonght (Mercuy) & eyt sane ka0t o Loy) ¢
MR, B16/T0 B Wih You (Allantc) 2 STEVE WARMMER The Is O My Fingers (i)~ 8
MICHAEL WHITE Professions! Fool (Reprise) 19
BONNIE RAITTNot The Only Ore (Captol) 1
SIMPLY RED Stars (AkoEastWes!) 9 HANK WILLIAMS JR.Hael. (Cut/CapnoomWB) 4
LISA STAKSFIELD/AN Woman (Arista) 8 TRISHA YEARWOOD/That's What | Lke  (MCA) 10
CURTIS $TIGERS You e Al Tl (s 5 OWIGHT YOAKAMA Only Hurts When | (Reprse) 74
JOE COCKER Feets Like Forever (Capitol) 2

JESSICA BOUCHERWhat A Friday Night  (Mescury)
RODNEY CROWELL Lovn’ AN Night (Columba)
TRACY LAWRENCE Today's Lonely Fool (Attantic)
WAYNE NEWTON The Letter (Curb)

PRAIRIE OYSTERWiI I Do (RCA)
SHENANDOAN Rock My Baby (RCA)

Information current as of March 16

LM

15.1 million households
Bob Beker, Director/Operations

w Tw

1 DWIGHT YOAKAM 1 Only Huts. (Reprse)

2 REBA MCENTIRE s There Lile Out There (MCA)
3 SUZY B0BBUSS Outbound Pare (Lbery)

4 BILLY DEAN/Orly The Wind (SBKA berty)

S PATTY LOVELESS Jesious Bare (MCA)

6 STEVE WARSNER The Tips Of My (Arista)

7 TANYA TUCKER/Same Knd Of Trouble (Lberty)
9 AARON TIPPIN/There AnY Nahwy (RCA)

9 HAL KETCHUM Past The Port Of Rescue (Curb)
10 JOHN ANDERSON Sragit Tequie Nght (BNA)

e TR T A =

|l 0NN - woa

A, e

Weeks On

| HEAVY |

JESSICA BOUCHERWha! A Friday Night _ (Mercury) 2
BILLY BURNETTE Nothin' To Do (And A ) (WB) 10
DEANNA COX Texas Sutestep (WB) 4
RODNEY CROWELL/Lovn' AH Night (Colsmbua) 2
BILLY RAY CYRUS/Achy_Breaky Heart (Mercury) 3
DAVIS DAMIEL Fighting Fire With Fire (Mercury) 74
MARTIN DELRAY Who, What, Where  (Atantc) 3

JOE DIFFIE s 1t Cold In Here (Epic) ”
DOXANAWarin® For The Deal To Go Down (Epcy 7
GREAT PLAMS Fasier Gun (Columbia) .14
CLINTON GREGOAY Py, Auby, Play (SOR) ?

SAMMY KERSHAW DonY Go Newr.. (Mercury) 12
JEFF KMIGHT/They ve Been Takin'_ (Mercwry) 7
TRACY LAWRENCE Today's Lonely Fool (Athnbc) 2
UITTLE TEXAS First Time For Everything (W8) 11
MATTHEWS, WRIGHT & KING/The Power 01 (Col )6

MAVERMICKS Hey Good Lookin' (MCA) 3
McBRIDE & THE RIDE/Sacred Ground (MCA) ]
LEE ROY PARNELL /The Rock (Arists) 10
PRAIRIE OYSTERW: | Do (T The Reat. ) RCA) ADD
JOHN PRINE Prcture Show (Oh Boy) R
RONNA REEVES/The More | Learn (Mercury) 10
REMINGTONS Could Love You . (BNA) 10
SAWYER BROWN/Some Girls Do (Curb/Capitol) &
DAN SEALSMason Dixon Line (W8B) 3
SHENANDOAN Rock My Baby (RCA) 2
RICKY SKAGGS/Same OF Love (Epic) . 3

PAM TILLIS Maybe i Was Memphis (Arista) . . 18
RANDY TRAVIS Better Class Of Lasers (WB) 14
MNCHAEL WHITE Professions! Fool (Reprise) . . 20
HANK WILLIAMS JR Howi. (Cuth/CagricomB) . . 4
MHCHELLE WRMGHT /Tl 1t Lim A Man (Arisia) . .. 4
WYLE & THE WILD WESL../This Time (Cruss These) 10
TRISHA YEARWOOD That's Whet | Like.. (MCA) . 12

Breskoud Vicleos and Picks (Pick Hits of the Weet) receive
an exira play above heavy rolation per dey. AX Top 10

Information curment as of March 16

BRITAIN

w ™™

1 1 SHAKESPEAR'S
SISTER/Stay

2 2 SHANICEA Love Your Smile
(Driza Bone Rem)

3 3 TEMPTATIONS My Girl
4 4 KLF/America: What Time
Is Love?
— 5 ERIC CLAPTON/Tears In
Heaven
— 6 CECE PENISTON Finally
8 7 CROWDED HOUSE Weather
With You
— 8 MR. BIG/To Be With You
7 9 U2/0ne
6 10 OPUS IAt's A Fire Day

Moving Up

BRUCE SPRINGSTEENHuman Touch
TOXIC TWORave Generator
CLIVILLES & COLE/A Deeper Love
RIGHT SAID FRED/Deeply Dippy
LIQUID Sweet Harmony

HAMMER/ Do Not Pass Me By

LISA STANSFIELD/Time To Make
You Mine

WET WET WETMore Than Love
JESUS & MARY CHAIN/Far Gore And Out
GUN/Skeal Your Fire

Courtesy Chart information Network

AUSTRALIA

W oTw

1 1 DIESEL/Tip Of
My Tongue

2 2 EUPHORIA/Love You Right

3 3 BABY ANIMALS/One Word

4 4 CROWDED HOUSEA!'s Only
Natural

5 5 JIMMY BARNES/Aint No
Mountain High Encugh

7 6 DEBORAH CONWAY Release
Me

— 7 KYUIE MINOGUE ! You Were
With Me Now

9 8 MAYBE DOLLS/Cool Jesus

— 9 12TH MANMarvelious

10 10 CANDY HARLOTS Foreplay (EP)

Most Added

SO REALAove Decade
CROWDED HOUSE/Weather With You
DIESEL/Too Much Of A Good Thing

Top 10 A i from pleylists of 3
Triple M-FM/N
96 FM/Parth, SA-FM/Adsiside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bene, B105/Brisbane, FM-104.7/Canberrs,
and 2 KiIX 106/Canberra.

CANADA

w Tw

2 1 INFIDELS/Celebrate
4 2 BRYAN ADAMS/Thought I'd
Died And Gone To Heaven
3 3 ONE 2 ONEPeace Of Mind
TOM COCHRANENo Regrets
5 5 SASS JORDANMake You A
Believer
7 6 FROZEN GHOSTMead Over
Heels
7 ALANIS Plastic
8 WEST END GIRLS/Show Me
The Way
— 9 USA LOUGHEED/MWorld Love
10 10 LOVE & SAS/Catl My Name

Most Added

ROBBIE ROBERTSON/Shake This Town
PAUL JANZ/This Love s Forever

s

@ o

Tap 10 Canedian CNR hiis courtesy
The Record (416) 533-0417.
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WODE Makes Dramatic Debut

Allentown outlet takes advantage of market’s FM oldies niche

WHXT/Allentown’s format change from dance-lean-
ing CHR to Gold (8/23/91) is already paying hefty
dividends. As ‘“‘All Oldies All The Time’’ WODE, the sta-
tion trails 25-54 market leader AC WLEV by just one

share.

*“This is a funny market because
there are only five FM signals in
the metro,” pointed out WODE PD
Joey Mitchell. “But there’s a big
Philadelphia influence. In chang-
ing format, we knew our market
share would be relatively large
because of the lack of other FM
signals.”

Consulted by Pete Salant, WODE
has a '60s/"70s emphasis and, as
Mitchell noted, ““a heavy '60s focus.
The ’50s and *70s are included —
but with very carefully selected
flavor records. We basically con-
centrate on 1962-69.”

Prime Time

The market seemed prime for a
local FM Oldies outlet: Gold-
exclusive formats were airing only
on two AM stations. “WKAP’s
summer Birch was pretty high for
an AM. Our AM, WEEX, was on
SMN playing oldies, but it has a
relatively weak signal,” Mitchell
remarked. “In spite of that, it
sometimes pulled two shares.

“No local FM ever did Gold; it’s
possible our format switch
could’ve been made three or four
years ago. [Philadelphia CBS Gold
station] WOGL doesn’t have a
strong signal here, but it does have
some penetration. WOGL also
plays far more '50s material than
we do.

“WLEV was heavily oldies-
based and played a high percent-
age of '60s and "70s gold. It con-
tinues carrying Saturday night and
Sunday oldies shows. WLEV’s
known as the Oldies station, but it
was never pure gold.”

According to Mitchelll, WLEV
has reacted to WODE'’s new for-
mat. “When we changed, WLEV
increased the number of oldies it

WODE/Allentown
Music Monitor

Noon

GENTRYS/Keep On Dancing

LEE DORSEY/Working In The
Coal Mine

CHAIRMEN OF THE BOARD/Give

Me Just A Little More Time

BILLY BLAND/Let The Little
Girl Dance

CCR/Green River

FOUR SEASONS/Ronnie

RASCALS/Good Lovin’

ELVIS PRESLEY/Don't Be Cruel

KEITH/98.6

DRIFTERS/On Broadway

SHANGRILAS/The Leader Of
The Pack

MAMAS & PAPAS/Monday,
Monday

TEMPTATIONS/Get Ready

BADFINGER/No Matter What

LESLEY GORE/It's My Party

MUSIC EXPLOSION/Little Bit
Of Soul

STRAWBERRY ALARM CLOCK/
Incense And Peppermints

SHIRELLES/Baby It's You

Joey Mitchell

66,

This format might
serve as an escape
when people have
more problems. But
when times are
good, you still want
to feel good.
—Joey Mitchell

was playing, then it decreased. It’s
still playing some ’'60s music.
WLEV wants to maintain a variety
image by using the on-air line, ‘The
Best Mix of the Oldies to Today.’”

Music Is The Message

Unlike some Gold outlets, WODE
doesn’t run specials or syndicated
programming. “‘At some point we
may do special weekend stuff,”
Mitchell commented. “But when
we signed on, we decided the music
would make our statement around
the clock.”

Since most of the Allentown-
Bethlehem-Easton market relies
on nearby Philadelphia for televi-
sion, WODE has concentrated on
other media. “We had a pretty
good billboard showing almost
from day one,” Mitchell said.
“Right now, we’ve backed off
somewhat on boards. Things may
change, but we don’t do much on-
air contesting. We don’t want them

By Mike Kinosian

Early Signs
Of Success

ast August, CHR WHXT/Al-
lentown flipped to Gold,
adopting new calls WODE.
Here's some demo information de-
talling the benefits of that switch,
The figures following WODE's
market rank in each noted demo
indicate the station's fall-to-fall Ar-
bitron improvement in that cell.

18-34
£4 (+1.7)

2554
BT,

3564
#2 (+7.7)

Among 39 rated signals, WODE
was one of three stations nolching
double digits 25-54 and finished
just one share behind frontrunner
AC WLEV. Incidentally, AOR
WZZO came in a strong third, 0.9
behind 'ODE.

The 35-84 contest is strictly a
three-station race, in which B/EZ
WFMZ holds a scant 0.4 advan-

tage over both WODE and WLEV

getting in the way of our music.”

WODE'’s on-air presentation is
completely contemporary. “Our
policy is to never reflect back,”
Mitchell noted. “We never mention
years for songs. Qur philosophy is
that it’s 1992, and the music we’re
playing sounds great.”

Format For All Times

While wanting WODE to main-
tain its current market position,
Mitchell observed, “I'd like to pick
up some more men. Oldies stations
are traditionally male-dominated,
but for some strange reason we
seem to be femnale-oriented. Per-
haps fernales in this market are
slightly more active radio listen-
ers. I'd like to keep the females and
increase the men.”

A non-subscriber to the theary
that Gold does well in bad econom-
ic times, Mitchell reasoned, ‘‘Peo-
ple want to feel good all the time.
This format might serve as an
escape when people have more
problems. But when times are
good, you still want to feel good

DOMINO THEORIES

64th birthday (2/26).

Fats Where It’s At

KLR/Indianapolis and KCBS-FM/Los Angeles
recently staged quick and clever Fats Domino-

oriented promotions.
WKLR listeners were treated to a live performance of Fats's classic
“Blue Monday" after morning personalities Steve Simpson & Cindy
Wine called the New Orleans legend at his home to wish him a happy

Meanwhile, KCBS-FM declared the day before the start of Lent (3/3)
as “Fats Tuesday.” The station played Domino's hits — including the
aforementioned “Blue Monday,” "“Ain’t That A Shame,"” “Blueberry Hill,"
and “Walking To New Orleans” — throughout the day.

FIND THE MANAGER — Pittsburgh Pirates manager Jim Leyland pre-
pares for baseball spring training by loosening up his vocal cords with the
Vogues at a WWSW/Pittsburgh-sponsored event.

40. AQUATONES/You

49. CHANTELS/Maybe

Hit Lists Revisited

eaders always respond when | share the resuilts of a

given station’s poll of listener favorites. Last Decem-

ber (R&R 12/20), | listed the Top 30 from WCBS-
FM/New York and did the same for sister outlet KCBS-FM/
Los Angeles last month (R&R 2/21). But many of you
wanted to know what other titles were tops in listeners’
hearts. Rounding out WCBS-FM's top 50:

+ 3%, CAPRIS/Morse Code Of Love
32. PASSIONS/Just To Be With You

1 83. JAY & THE AMERICANS/Cara Mia
34. PLATTERS/My Prayer

« 98, DANLEERS/One Summer Night
36. SKYLINERS/This | Swear
37. BROOKLYN BRIDGE/Worst That Could Happen
38. PERCY FAITH/Theme From A Summer Place
99, DEL-VIKINGS/Come Go With Me

41. PLATTERS/Smoke Gets In Your Eyes

42. JOHNNY ACE/Pledging My Love

43, DEL-VIKINGS/Whispering Bells:

44. DION & THE BELMONTS/I Wonder Why

45. ROY ORBISON/Oh Pretty Woman

46. ROLLING STONES/(I Can't Get No) Satisfaction
47. EARLS/Life Is But A Dream

48. ELVIS PRESLEY/Are You Lonesome Tonight?

50. FOUR SEASONS/Dawn (Go Away)

| welcome all listener-voted surveys and/or lists of stations’ most re-
quested songs. Send them to me in care of R&R, 1930 Century Park
West, Los Angeles, CA 90067; or fax them via (310) 203-9763.

GOLD VAULT

Maragement

KXKL/Denver appoints Jackie
Brown to the newly created position
of Community Relations Coordinator.

Air Talent

Lots of changes at WCFL/Morris, IL:
Midday man Jon McCormick swit-
ches shifts with morning driver Gina
Colage; Rafe Sampson handles PM
drive; PO Don Beno holds on to even-
ings: and Mark Edwards advances
from weekends to overnights.

Miscellaneous

* KCBQ/San Diego has established
the Ari Ballard Foundation to raise
money to help pay medicai expenses
for a 16-year-old girl who recently
underwent a heart transplant opera-
tion.

e Earlier this month, KDES (AM)/
Paim Springs, CA signed on with Kool
Gold.

Jackie Brown

¢ Entertainer Flippo The Clown
joined winners for dinner as part of a
WCOL-FM/Columbus Valentine's Day
contest.

e WCBS-FM/New York aired a Mo-
town weekend (3/7-8), featuring a
countdown of the Top 101 Motown
hits of the '60s.
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AT YOUR SERVICE

Community Ties That Bond

Here’s another in our ongoing series of articles on for-
mat basics. This week: community involvement and what
it can do for your station and listeners.

You don’t make a station great
just by playing the right records,
producing snappy sweepers, and
adhering to the standard format-
ics. What truly distinguishes a sta-
tion is how well it fits in with the
market and fulfills the needs of its
audience. Three programmers talk
about the ways in which they serve
and bond with their constituencies.

KMEL: Street Life

One of the most impressive ex-
amples of community involvement
is KMEL/San Francisco. PD Keith
Naftaly has raised KMEL’s com-
munity awareness on several lev-
els. “We’ve been running PSA-type
promos at the :20 break for the last
month or so. The theme is ‘Five
Things You Should Know About’ —
AIDS, crack, rape, saying no to
casual sex, and drinking and driv-
ing.

66}

We can act
responsibly and
retain entertainment
value. There is no
cost to any of these
things. Your only
budget is having
a heart and
a conscience.”

— Keith Naftaly

99)

“That may seem pretty heavy,
but they’re so slickly produced —
we use beats, samples, and riffs
from current music — that they
sound as slammin’ as the music we
play. They’re only 20-25 seconds
long, and they run between two

Keith Naftaly

records. They end with ‘106 KMEL
Says Play Safe.’ The next song is
under way in no time, and the lis-
teners get the message we care.
It’s all part of our sentiment that
knowledge is power, which we’re
also trying to bring home with
some of our sweepers.”

KMEL also features spots that
salute community leaders whose
organizations are making a dif-
ference. “They’re 30-40-second in-
terview sound bites — like one
that’s running for the Omega Boys
Club. It ends with a short personal
message from [Omega Boys Club
Director] Joe Marshall, and then
[voiceover specialist] Mitch Craig
gives the phone number to call.”

Youthful Heroes

“This will evolve into a cam-
paign featuring young people
who've grown up with the odds
against them and have said ‘no’ to
all the bad stuff — like gangs,
drugs, dropping out of school, and
the other destructive temptations
that are part of life in 1992, ex-
plains Naftaly.

B-106 stocks a truck full o’ munchies for a recent food drive.

“What this part of the campaign
will do is to position them as heroes
and make it cool to stay in school.
Today’s 12-24s have seen weapons
in school and people who can't put
down the [crack] pipe, and they
probably know someone who has
died of AIDS. Twelve-in-a-row isn’t
particularly heavy on their
minds.”

Another unique KMEL commun-
ity service concept is a Monday
night program (10pm-2am) called
“Street Soldiers.” Naftaly gives
credit to Capitol artist Hammer for
coming up with the idea. ‘“There’s
a cut on his current CD called
‘Street Soldier,” and Hammer him-
self has contributed many hours to
the show. We kicked it off the first
Monday of the most recent ‘Stop
The Violence Campaign.’ That
week we did the show every eve-
ning, and Hammer was there.

B _
John O'Rourke

‘“Street Soldiers’ began with
people calling in and talking about
someone they care about who’s on
the wrong track or missing or
whatever. It's exploded into a
feature with gang members who
call in telling how they’'re trying to
get out, 11-year-old crack addicts
who want to get off the pipe, and
just about everything else bad
that’s worrying our youth today.
We've had a series of guest DJs
who are ex-gang members or have
graduated from drug/alcohol pro-
grams and are making it now.

“It’'s making a difference in peo-
ple’s lives and in the community.
It’s gratifying to know we can act
responsibly and retain entertain-
ment value. There is no cost to do-
ing any of these things. Your only
budget is having a heart and a con-
science.”

Naftaly goes on to talk about
something that did cost a few
bucks — KMEL’s current TV spot.
“This TV campaign tackles some
serious issues — like safe sex,
peace on the streets, and saying
‘no’ to drugs — all in an upbeat,
totally street, hard-hitting manner
that is the essence of the station —
and it takes just 30 seconds. Lock
into your listeners’ minds the fact
that you care; that’s how you
develop loyalty.”

A stil from the current KMEL TV spot shows a listener promoting safe sex.

Another KMEL spectacular is
the “KMEL Summer Jam,”” which
has lured top acts for the past six
summers to help raise money to
combat gang problems, crack, and
many other social problems in
Northern California. “There are
many ways to address these issues
without taking away from your sta-
tion’s texture and flow. The payoff
is awesome ... it's incredibly

Keeping
An Ear To
The Ground

ddressing the charitable
and social needs of the

market becomes a lot easi-
er once you've identified the prob-
lem areas. KMEL PD Keith Naftaly
offers some input.

“PDs should do things that may
not be a part of their daily regimen.
Go out on the weekends and just
spy on people. Go to malls, record
stores, station events, and con-
certs. You can really get into peo-
ple’s business and discover their
concerns just by overhearing con-
versations.

“Answer your request lines, be-
cause these are the active listen-
ers. Ask what they like about the
station and what they'd like to
change about their world, and
you'll soon have all the information
you need.

“Anyone who doesn't know
what the most pressing community
issues are is lazy. Just watch the
local news. When you hear that
more and more schools are install-
ing metal detectors, even in the
suburbs, that indicates a growing
problem that you can’t sweep un-
der the carpet.”

B-106 PD John O’Rourke also
advises reading the local paper
and watching the local news, but
adds, “You may get something out
of your station’s regular ascertain-
ment meetings, but spending
some time with community leaders
one-on-one will help you uncover
what's applicable to your au-
dience. Then it's up to you to use
that information to address those
needs in your programming.”

B106: Getting A Foot
In The Door

For someone like Naftaly — who
grew up in the Bay Area — it’s
easier to identify a community’s
needs. But when you’re an outsider
like John O’Rourke is in Ft.
Wayne, IN, things are a little dif-
ferent. As PD/morning man at
WDJB (B-106), he found that, “it
was difficult to get our foot in the
door when we signed on, because
[crosstown CHR ]| WMEE has been
here for years. What really helped
us was to start out with events for
our city of license, Columbia City,
IN. We hosted a carnival with all
the trimmings to help the local
MDA chapter, and it went over big.
We've even done church picnics for
free, and now we have more events
than we can handle.”

M

With the economic
crunch, we’'re trying
to help out with as
many events as we
can, both to benefit
charities and
to establish a
visual presence.
— John O’Rourke
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O'Rourke also created his own
charity events. “For a week last
May I lived on an outdoor billboard
for the benefit of the Make A Wish
Foundation. I raised over $14,000 —
not bad for a brand new station. We
had a different TV station out there
each day and night, with many of
the weather and sports people do-
ing their bits from the billboard
itself. Naturally, I was doing my
morning show there each day. That
was a real winwin for the com-
munity and B-106.”

He points out that many of the ci-
ty’s business leaders are involved
with charities, so the good you do
the community can help offset in
their minds any on-air craziness or
controversy. “An event with the
Ft. Wayne Philharmonic went a
long way, because we were draw-
ing attention to something that’s
important to the overall culture,
regardless of the demographics.




Also, an event like this shows that
our audience is reactive and will
come out and support us. With the
economic crunch, we're trying to
help out with as many events as we
can, both to benefit charities and to
establish a visual presence.”

Total Station Effort

The big issues confronting B-106’s
audience are the same as those fac-
ing teens in other markets. Among
them, says O’Rourke, are “teen
pregnancy, getting 18-year-olds out
to vote, drugs, parental abuse,
AIDS, and sex education.” He
adds, “Gang violence is mild here
compared to other cities, but it’s a
growing concern.

“These issues must be address-
ed, but they're very heavy to talk
about on the air. So in addition to
the usual on-air PSAs, we have an
hour-long Sunday morning [6am]
talk/music show called ‘Buzz
Around Town.’ It’s hosted by our
News Director, Mary Collins, who
is also a local TV reporter. It may
air early in the morning, but we get
lots of calls about it. She brings
many of her TV guests over here
for this show — community leaders
from Ft. Wayne and Columbia Ci-

ty.

“Being involved with the com-
munity doesn’t stop with the jocks.
Sales and management are involv-
ed too, soit’s a total station effort,”
explains O’Rourke. “Our GSM is
on the Board of Directors for the
American Heart Association.

“B-106 is also involved with an
anti-drug program called ‘Open
Your Eyes,” which is the only out-
side program allowed in the local
schools. It includes a video and a
great presentation from a guy
named Tom McKean, who's an ex-
DJ from the market. We've con-
nected with him for some dances
over the Christmas break, and
we'll be working with him in a
similar manner for the spring and
summer breaks to give the kids
something to do.”

Here are a few other community
events B-106 has done:

« Frostbite Marathon — O’Rourke
lived in a 30-foot delivery truck for
68 hours until the truck was filled
with food donations

¢ Celebrity Waiter fundraiser —
jocks waited tables for charity

« Local Special Olympics — han-
dicapped youngsters competed for
prizes; event raised money for
therapy

+ JayCees Haunted House — ad-
mission donations benefitted Jay-
Cees

Ken Hopkins

¢ American Diabetes Associa-
tion Walk-tober Fest — listeners
walked for cash pledges.

“If your station can do big cash
giveaways, try giving away $100 or
$1000 to the charity of the winner's
choice. Or in our case, where we
don’t have a lot of cash, we've
recently included multiple win-
ners’ names in a cash contribution
to the Community Harvest Food
Bank. It’s possible to make a dif-
ference in the market and com-
municate involvement without be-
ing too slick or too boring. It just
takes some imagination and car-
ing,"” says O'’Rourke.

66/

Stay alert to the
shifting needs of the
community. By
reacting to those
needs, your station
becomes a catalyst
for change.

— Ken Hopkins
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Charity Awareness

KZZU/Spokane PD/afternooner
Ken Hopkins suggests, “Keep a list
of local charities and review them
to see who hasn’t been helped in a
while. Very few KZZU events don’t
have a charity tie-in. I've been here
for seven years, and I worked in
our promotion department for a
while, so I have a good understan-
ding of KZZU’s positive impact on
the community.

“It’s one of the main elements
that helps set us apart from the
rest of the market. It’s just being
aware of what’s going on and being
at the events that people expect
you to be at — and some that they
don’t. But you can’t just wait for

the events to come to you . . . you
have to create your own happen-
ingS‘7,

Hopkins goes on to explain that
much of the station’s community
interest activities come from or
center on the morning crew.
“Mark Patrick, Jon Michael, and
Lyn Daniels oiten find events to get
involved with — like a recent chili
cookoff they found by looking in the
paper. They assembled a cooking
crew, registered, and — for added
effect — brought a juggler and
singer in for their booth. It was a
complete surprise to the organizers
that we were going to get involved,
but we made their chili cookoff a
lot more fun.”

Operating on the belief that the
little things add up, Hopkins and
the staff try to work the charity
angle into the smallest events. For
instance, “Tying a hunt for the dir-
tiest car in Spokane to a car wash
for the Crisis Nursery — which
takes care of traumatized kids
was a big success,” says Hopkins.
KZZU is also active with the
‘D.A R.E. ToKeep Kids Off Drugs’
effort.

Community Needs Change

Detecting a charity’s needs is
also an important role for a station.
Hopkins notes, “When we heard
that ‘Toys For Tots’ was behind its
goals this past Christmas, the
morning crew did its show for a
week from the front window of the
Bon Marche department store,
raising a lot of money in the pro-
cess.

“Every Valentine’s Day, the
Wishing Star Foundation — which
grants wishes for kids with life-
threate illnesses — holds a radio-
thon by brozdcasting from a mall.
They’ve got everything organized,
from the advance publicity to the
phone operators. All we do is get
behind it on the air and then broad-
cast all day from the mall. This
year we helped raise $10,000 from
6am-6pm. That may not seem like
a lot, but considering the recession,
it was considered a victory.”

What are the Spokane metro’s
biggest issues for 1992? Hopkins
says they may be changing.
“Drugs, gangs, and teenage AIDS
are all becoming bigger problems
here, and we’re looking to focus on
these exparding areas of need. It's
important for every programmer
to stay alert to the shifting needs of
the community. By reacting to
those needs, your station becomes
a catalyst for change, and you can
feel pretty good about how you’re
serving your listeners.”

KMEL GM Paulette Williams (blonde hair, upper right side of check) presents $342,000 to 15 Bay Area non-profii
agencies involved in fighting street violence and drugs. And KMEL's AIDS Dance-A-Thon in SF (3/7) raised $850,000
with 5000 dancers jamming to live performances by PM Dawn, Queen Latifah, Martha Wash, and six local mix jocks.
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_ “After one spin, it was top five phones.

W After two spins, it was our most re-
quested record. Sales are through the
roof. How much hotter can a song get?”

© 20-14

STACEY CANTRELL, KS104/DENVER

“‘Baby Got Back’ is the most requested
record in the history of the radio station.
Pericd!” 7-3

BOB CASE, KUBE/SEATTLE

“Sir Mix A Lot has started a new phase
- look out! The '90s is the decade of the
Big Butt!” 10-4 HOT

GREG HEAD, KBXX/HOUSTON

“Tremendous, immediate phones!”
37-30
JOHN ROGERS, PWR96/MIAMI
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Progressive Rockin’:

Two weeks ago, this column spotlighted SBR’s at-
tempt to market a ’90s version of progressive radio called
true album radio (TAR). This week I thought it would be
appropriate to focus on some of the stations that have been
keeping the progressive torch burning.

My recent research unearthed
quite a few stations whose current
programming could be considered
progressive — perhaps more than
you might think. The accompany-
ing sidebar features only a partial
list; I’ll undoubtedly discover addi-
tional progressive rockers after

Cape’s Ear

A veteran member of the pro-
gressive posse is WMVY/Martha's
Vineyard, MA, which has been en-
tertaining Cape Codders for nine
years. PD Jeff Damon, a progres-
sive rocker for his entire career,
has piloted the station since its in-
ception.

Damon refers to WMVY’s for-
mat as “album radio,” explaining,
“We play songs from albums in our
listeners’ collections — it’s that
simple. We feature an expanded
music base, use our ears and our
intellect, and respect our
audience’s ears and intellect.

“People’s ears don't fall off after
they turn 30 or 40. Their priorities
just change. They still dig good
music — they just don’t think about
it all day long because they’ve got
to pick up the kids from the baby-
sitter and pay the insurance bill.”

Damon says the major differ-
ence between WMVY and progres-
sive radio’s founding fathers is
“we're not self-indulgent. If you
use your opinion more than your
knowledge, you will fail. You've
got to use what you know — not
what you think.

“I like to tell announcers who
come to work for me to take every-
thing they know about being a DJ
and leave it at the front door. I
want human beings. And they
either get it or they don’t.”

Progressive
Rock Roster

Among the stations that can loos-
ely be described as progressive:

KAOUMaui, HI
KAVE/Eugene, OR
KBAC/Santa Fe, NM
KBCO/Denver
KDMG/Des Moines
KEYV/Las Vegas
KGSR/Austin
KINK/Portland, OR
KMMS/Bozeman, MT
KTAO[Taos, NM
KTCZIMinneapolis
KTHX/Reno
KZYR/Vail, CO
WATD/Marshfield, MA
WBOS/Boston
WDST/Woodstock, NY
WMAD/Madison, Wi
WMVY/Martha's Vineyard, MA
WNCS/Montpelier, VT
WRLT/Nashville
WRNX/Amherst, MA
WVGO/Richmond
WWCD/Columbus, OH
WXPN/Philadelphia
WXRT/Chicago
WZEW/Mobile, AL

Although WMVY'’s clocks and ro-
tations don't reflect the program-
ming anarchy of days gone by, the
jocks have an enviable amount of
freedom, particularly when it
comes to library material. On the
other hand, Damon is certainly not
averse to playing hits: “Hits
garner cume; I don't care what
format you’re talking about. So
there are times when we focus on a

ALBUM ORIENTED ROCK

'90s Style

song, rather than the artist or al-
bum.”

Don’t expect those hits to get
played six times a day, though.
Slow rotations are still a hallmark
of progressive radio, especially be-
cause such stations tend to have
lengthy TSLs. According to Da-
mon, the absolute maximum num-
ber of times WMVY will play the
same cut is three times a day.

What do advertisers think of
WMVY’s unorthodox approach?
“The typical reaction is, ‘I love
your radio station.’ Sure, there are
some prospective clients who've
looked at us as a bunch of hippies,
but the vast majority of our clients
are our listeners.”

Damon says a WMYV-type for-
mat would work best in a market
“that has a fairly large collection
of college-educated adults. That's
one of the reasons I've worked pri-
marily in resort areas. Will it work
in Toledo or Waterbury, CT? Idon’t
know.

“I do know that the No. 1 com-
ment we hear from all the tourists
who visit during the summer is, ‘I
wish we had a station like yours
back home." And that's not just
from people in New York or other
big cities. It’s from everyone, in-
cluding people who live in Toledo
and Waterbury.

“The key to success is under-
standing that this is a business. The
elements of broadcasting don’t
change. You have to put out a qual-
ity product that will appeal to a lot
of people. And we do — we just
happen to play a lot of really cool
tunes.”

Walking The Tightrope

The incredible rebirth of eclectic
KTHX (The X)/Reno (originaly
reviewed in my September 13, 1991
column and updated in the accom-
panying story on this page) is the
most intriguing of progressive ra-

X-Tra X-Tra

ast fall (R&R 9/13), | related the heartwarming tale of

KTHX (The X)/Reno, the progressive rocker which

came back from the dead. I'm happy to report the sta-
tion made the most of its new iease on life.

Olympic Broadcasting, you'll re-
call, originally turfed the X after the
spring book, citing nine months of
red ink. However, immediate and
persistent public support, aided by
local media, prompted Olympic to
change its mind and bring the X
back. The result: The X leaped
4.2-8.6, beating Classic Rocker
KOZZ (8.1) and AOR KRZQ (2.7)

Was X PD Bruce Van Dyke sur-
prised? You bet. “I just wanted to
see something encouraging, may-
be in the five-to-six-share range,”
he recalls. “So when we got the
8.6, | was flabbergasted.

"“To tell you the truth, | don’t know
how accurate or realistic the num-
bers are. | feel pretty good that
we're going to hang on to at least a
6.0-7.5 in the next few books. |
never really asked for much more,
and I'd be surprised if we got any
higher than that.

“There's no doubt the newspa-
per blitz helped get people to sam-
ple us, although it was over a month
before the book began. So I'll also
give us some of the credit, because
we were interesting enough to
keep them listening after the ratings
period began. Had they tuned in

dio’s recent success stories. Now
the key question is: Was the X’s
fall explosion an isolated, publicity-
driven incident or a precursor of
things to come?

“I'm a little reluctant to make
any kind of pronouncements right
now, because the whole thing is
kind of embryonic,” says X PD
Bruce Van Dyke. “But it could be
that the timing was finally right for
this. If it were 1982, maybe it would
be really tough for a station like
this to get going. But the rock
crowd has spent the last 10-12 years
listening to a lot of corporate, con-
sulted, computerized AOR. It just
could be that the pendulum is sw-
inging toward some loosening up.
We're tapping into that, and so far
we're encouraged; we're finding

Bruce Van Dyke

during late August and not been im-
pressed, then the newspaper blitz
wouldn’t have heiped much.

“Of course, our competitors are
portraying our ratings success as a
fiuke and are urging agencies to
use a two-book average. And that's
okay, because if we can't do it two
books in a row, they're right.

"You never rest on your laureis,
but it's nice to be in a position
where we can actually fall to a
ratings position where | would have
loved to be at in the first place. |
don't think we're a flash in the pan "

there'’s an audience for more ad-
venturesome programming.

“We're always walking that
tightrope, trying to stretch out
while at the same time keeping the
station familiar enough. And that'’s
just something the airstaff and I
are learning by doing.”

Unlike the other stations por-
trayed in this column, KTHX gives
its jocks a tremendous amount of
freedom. In a typical 12-song hour,
a jock chooses seven to eight songs
from a card file — currents are
more strictly regulated than Li-
brary material — and fills out the
hour with his own choices.

“We just call those four to five
songs ‘cheats,’ because they’re not
in the file,” Van Dyke says. ‘‘Obvi-
ously I have to count on the jocks
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WMVY
Music Monitor

SMITHEREENS/Too Much Passion

ORIGIN/Bonfires Burning

GARY WRIGHT/Love Is Alive

WAS (NOT WAS)/Papa Was A
Rolling Stone

GENESIS/I Can't Dance

FLEETWOOD MAC/Crystal

STYLE COUNCIL/My Ever
Changing Moods

LITTLE VILLAGE/She Runs Hot

SANTANA/Samba Pa Ti

COWBOY JUNKIES/Sun Comes
Up/Tuesday

BOB DYLAN/Rainy Day Women
#12 & 35

BOZ SCAGGS/Lowdown

KTHX
Music Monitor

JAMES McMURTRY/I'm Not
From Here

PETER HIMMELMAN/Woman With
The Strength...

RICHARD THOMPSON/1952
Vincent Black Lightning

BOB MARLEY/No Woman No Cry

LUKA BLOOM/Acoustic Motorbike

PALADINS/Hold On

BAND/Rag Mama Rag

DIRE STRAITS/My Parties

BILLY BRAGG/You Woke Up My
Neighborhood

JEFFERSON AIRPLANE/Today

DAN HICKS/The Laughing Song

CHET ATKINS/Why Worry

KTCZ
Music Monitor

CLANNAD/Cioser To Your Heart

U2/0One

PETE TOWNSHEND/Pinball Wizard

DEL AMITRI/Nothing Ever
Happens

BRUCE SPRINGSTEEN/Atlantic
City

ERIC CLAPTON/Border Song

PRETENDERS/Don't Get
Me Wrong

FREEWAY PHILHARMONIC/The
Getaway

JON ANDERSON/AIl In A Matter
Of Time

ICEHOUSE/Man Of Colours

COWBOY JUNKIES/A Horse In
The Country

LYLE LOVETT/You Can't Resist it

KDMG
Music Monitor

TOM PETTY/Alright For Now

XTC/Mayor Of Simpleton

TAJ MAHAL/River Of Love

BEATLES/Get Back

JONI MITCHELL/In France They
Kiss On Main Street

LYLE LOVETT/Simple Songs

JAMES McMURTRY/Painting By
Numbers

STEVE MILLER/Maelstrom

ORIGIN/Bonfires Burning

AHA/The Sun Always Shines
On TV

VAN MORRISON/Professional
Jealousy

WVGO
Music Monitor

NRBQ/Wild Weekend

STEVE WINWOOD/Spilit Decision

10,000 MANIACS/Trouble Me

ENYA/Caribbean Blue

SMITHEREENS/Only A Memory

ULTRAVOX/Reap The Wild Wind

STEELY DAN/Peg

NATHALIE ARCHANGELI/It Don't
Heal Clean

CHRIS WHITLEY/Big Sky Country

JETHRO TULL/Skating Away

RED HOT CHILI PEPPERS/Under
The Bride
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This is a quality-
driven format, not a
number-driven one.
You’ve got to train
your salespeople to
love the format and

get behind it.
—Roger Summit

99,

being knowledgeable about music,
but if one of them is playing a
Bruce Cockburn song and decides
there’s a Donovan song that will fit
in perfectly, he’s got the freedom to
go ahead and play it.”

KTHX may be on the eclectic
side, but it’s also library-intensive.
Van Dyke estimates the station’s
current percentage is 25%-30%.

As SBR's John Bradley admitted
two weeks ago, mornings present
somewhat of a dilemma for a pro-
gressive-type format. The tradi-
tional approach has been to present
a music-intensive alternative to
shockers, zoos, and other gabfests.
But such fare rarely garners signif-
icant numbers.

Van Dyke simply does “the type
of morning show I'd like to listen
to. I stay away from the kind of
standard bits that have been done
the past 10-15 years. Music's an im-
portant part of the mix, but I don’t
count totally on the music.

“When I worked at KAZY/Den-
ver, I was the news and sports guy,
and I do a lot of that here. I try to
entertain and editorialize rather
than just do it straight, so the news-
casts turn into bits. That’s primar-
ily where the personality factor
comes through.

“With my show it’s also what’s
not on the air that can be a
strength. While other guys are do-
ing joke-offs or whatever, I figure
the best thing I can do is streamline
the show, play plenty of music, and
add what I can.”

Music Is The Message

One of the few major market
progressive rockers is KTCZ (The
Cities’ 97)/Minneapolis, an eight-
year format vet. Asked how she de-
scribes the Cities’ format, acting
PD Jane Fredericksen says,
“That’s the eternal question, be-
cause it's not easy to do. We call it
‘adult album radio.” We play pri-
marily rock music with a mellow
lean, but we also mix in blues, jazz,
and folk. It's really a pretty eclec-
tic mix, with the spirit of pro-
gressive radio.

“We're truly album-oriented.
We'll often play multiple cuts from
an album and won’t necessarily go
with the single. If the single is ap-
propriate, we're glad to jump on
board. But we always try to go
through the entire album and pick
the strongest cuts that will work
best for our audience.

“Qur chief target audience is 25-
49, skewing a bit male but very bal-
anced between male and female.
Our listeners tend to be very mu-
sically active and well-educated,
generally having higher than aver-
age incomes. It’s a very attractive

audience from an advertising
standpoint, and we definitely sell
on qualitative information.”

Fredericksen, who joined the
station a month after its debut,
says one of the difficulties of an ad-
venturous format like KTCZ's is
discovering appropriate, effective
ways to position the station. “At
first we referred to ourselves as an
alternative, but now I hesitate to
use the word, because it’s become
a format in and of itself and has a
whole different set of connotations.

“It’s a constant struggle to deter-
mine how to portray the station.
We've tried to come up with the
perfect handle or positioning state-
ment, but we haven’t had a lot of
success. It really comes down to
the music speaking for itself. In
fact, one of our main positioning
statements is ‘The music is the
message.’

“Variety has been our key sell-
ing point. If you want someplace
different, someplace where you
can come and listen for a long
time, we're the station to come to.”

Des Moines’s Alternative

A relative newcomer to progres-
sive rockdom is KDMG/Des
Moines, which flipped from Gold a
little over a year ago. Like his
peers, PD Roger Summit refers to
his format as “adult.”

66,

People’s ears don’t
fall off after they
turn 30 or 40. Their
priorities just

change.
-—Jeoff Damon
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“I compare it to someone’s home
record collection, which includes
everything from alternative to
classic rock to jazz. It’s similar in
feel to progressive radio of the
past, but it’s much more scientific.
At the original stations, the jocks
would walk in, grab the music they
wanted to play, and away they'd
g0. You'd end up with six different
radio stations. Now there’s quite a
bit of pre-programming to make
sure you get a good mix and rota-
tion.

“We're fairly strict when it
comes to letting the jocks choose
music — I use Selector — but I do
allow some leeway. They're more
than welcome to grab stuff from
the library “and substitute songs
that will fit, and most of them know
what they can and can't get away
with. You don’t want to get too sci-
entific.”

Summit describes KDMG's tar-
get audience as “2544, middle-to-
upper income. We know we're
reaching them, because they're
primarily the type who show up at
our events. We’ve got this orthope-
dic surgeon who calls about every
other day to request music while
he’s operating.

“We do skew younger at night.
We're surrounded by a number of
colleges, so there are plenty of 18-
24s here. We get tremendous re-
sponse — from teenagers to 45-

year-olds — to our Friday night al-
ternative show.”

Unlike Fredericksen, Summut
doesn’t have a problem with the
word alternative — the station's
main positioner is ‘“The music al-
ternative.” Another is “Music you
thought you’d never hear on the
radio.”

Despite positioning itself as al-
ternative, KDMG doesn’t get into
station name-calling or competi-
tive worries, according to Summit.
“Not that I don’'t monitor them
from time to time, but I just figure
if I'm focusing too much on them
I'll lose touch with our station. Be-
sides, no one will play most of the
stuff we play.”

If Des Moines isn’t the first mar-
ket that comes to mind when you
think progressive radio, you’re not
alone. ‘“The people in the radio and
advertising industries here thought
it would never work,” Summit
says. “And it’s not as though we’re
getting big numbers in Arbitron.
(KDMG earmed a 3.7 in the Fall '91
book.) But the retailers know it’s
working. The music stores say it's
been like Christmas since we sign-
ed on. We promoted a Lyle Lovett
concert, and it sold out in 45 min-
utes.

“When you start a format like
this you've got to forget Arbitron
and come up with your own re-
search. This is a quality-driven for-
mat, not a number-driven one.
You’ve got to train your salespeo-
ple to love the format and get be-
hind it.”

Progressively
Conservative

The most recent convert to the
format is WWGO/Richmond, which
switched from Gold six months
ago. Providing ‘“real rock 'n’ roll
variety,” 'VGO is also the most
conservative of the stations dis-
cussed here, attempting to capture

the spirit of progressive radio while
playing things as close to the vest
as possible.

“We never use the word alterna-
tive,” says MD Dal Hunter, one of
eight defectors from crosstown
AOR WRXL. “We very much want
to be perceived as a mainstream
adult station, targeting 25-54. AOR
has gotten so stale that all we have
to do is provide just a little original-
ity and the audience perceives it as
new and innovative.”

Other than dropping in an occa-
sional request, WVGO’s jocks stick
with a computerized format. Ac-
cording to Hunter, 'VGO shares
about 50% of its music with WRXL
— shying away from hard rock,
‘‘corporate” rock, and ‘‘’60s
flower power acoustic stuff.”

“We're much narrower right
now than a station like KBCO/Den-
ver,” Hunter says. “Their library
is so wide and deep. That's some-
thing I could see us going to at
some point, if the market dictates.

FRANK JAXON, PD

KZRR/ALBUQUERQUE

F: KDQQ

\ V4ev

UNDERGROUND RADIO — WBYR/Ft. Wayne morning dudes Elvis (I) and
Hammer (r) broadcast from a 36-year-old bomb shelter that had previously
been sealed for over two decades. The entire shelter was later taken to the
Smithsonian Institute.

But we're only six months in, so
we've got to take baby steps.

“We didn’t want to go in too
wide, because then we'd have to
tighten it and that would be a nega-
tive. We're still playing an awful lot
of music no one was hearing in
Richmond, unless they were listen-
ing to the college station. So we had
everything to gain by coming in
with a pretty tight system.”

Another reason for moving cau-
tiously: VGO operates sans music
research. ‘“Right now we’re just
going on our collective experience
in the market. A lot of it is just
g‘lt."

A typical WVGO hour contains
three to four currents, a similar
number to other progressive types.
While that may seem like a low
percentage, Hunter notes, “It’s ac-
tually what a lot of AORs were do-
ing a few years ago. Many of them
are so classic-based now that three
to four currents seems like a lot of
new music.”

WHAT WAS THE FIRST RECORD YOU BOUGHT?

F: ELTON JOHN, “Empty Sky”

WHO WAS THE FIRST RADIO PD TO TAKE YOUR CALL?
F: Bill Mortemer of KDQQ/Albuguerque, a Country AM

WHAT WAS YOUR FIRST RADIO JOB?

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
F: PETER FRAMPTON ‘‘Comes Alive” tour

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?

F: My wife, on our fifth wedding anniversary!

YOUR FIRST PRIORITY THIS WEEK:

GIANT “CHAINED”

#1 Most Added 56/56

including: wDVE
KSAQ
WWBZ

KQLz
KGON
KBER

KAZY
KBPI
KLOS

Ki0zZ
KOME
KSJO

Debut P
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Buffalo’s WBLK Powers
Through Fall Ratings

WBLK (Power 94) /Buffalo made an impressive show-
ing in the Fall *91 Arbitron sweep.

WBLK’s 12+ audience grew
more than half a share from sum-
mer to fall, climbing 6.1-6.7. The in-
crease was good enough to lift the
station from seventh place (sum-
mer, 12+ ) into a fifth-place tie with
AC outlet WMJQ. In the 12+ race,
'BLK now trails only Country
WYRK (10.8), CHR WKSE (8.4),
and AC WBEN (8.0). Incidentally,
WBLK’s sole format rival — AM
heritage outlet WUFO — rose
slightly 12+ (1.0-1.4) during the
same period.

Among 18-34s, WBLK bettered
its summer showing by nearly half
a point, to almost a 10 share. The
station is now in a three-way tie
with 'MJQ and AOR WUFX for
third place in the demo, lagging
behind leader WKSE by less than
four shares.

PD Eric Faison, who's program-
med Power 94 since last Septem-
ber, says the ratings boost came
after the station redefined its
target demo. “It was targeted 18-34
but sounded like a 12-24-year-old
station. It didn’t sound half bad for
(the demo] it was aiming for. But
we wanted to ‘gray’ the station a
little bit, targeting 18-49-year-old
listeners and keying in on a 25-35
female core.

“Basically, we made the station
more listenable. We widened the
target audience a bit and pulled
rap out of mornings and middays.”

Night Work

WBLK has always been competi-
tive in the 7pm-midnight cell, and
its target shift, notes Faison, hasn’t
damaged the station’s night num-
bers. In fact, WBLK increased
10.2-11.0 (124) since summer '91,
but lost its nighttime crown to
WKSE (which moved 89-12.2).
Faison credits decreased competi-
tion for young listeners as one of
the main reasons. “We ['BLK and

Eric Faison

'KSE] are the only two contempor-
ary stations in town. WMJQ was
CHR at one time, but it’s gone AC.
So there are some additional
shares to play with.
“Formatically, we're still target-
ed to a younger demo from 7-10pm.
The ‘Quiet Storm’ kicks in at 10pm,
but from 6-10pm we’re pretty high
energy and have the personality to
match. So [the increased ratings)
are just a [reflection] of the mar-
ketplace and some of the tunes
we're playing. People are starting
to gravitate toward our format.”

More Ballads, Fewer Bells

To distinguish WBLK from up-
per-nines 18-34 competitors WUFX
and WMJQ, Faison tightened the
music and on-air delivery. “WUFX
is an album station, Classic Rock.
WMJQ is picking up a lot of 25-34-
year-old females. So we've gone
back to ballads by artists like Tony
Terry and played Lisa Fischer's
‘How Can I Ease The Pain.’ There
were a lot of hit ballads that
weren't being played at the station.

“We added those back into the
mix, broadened the audience a lit-
tle bit, and made the station a tad

PHYLLIS & FANS — WBLK personalities introduce a lucky listener to
Zoo Entertainment chanteuse Phyllis Hyman; (I-r) WBLK's Bryan Scott,
Hyman, contest winner, and Power 94's Frank Miller.

more female-friendly. We cut out a
lot of the cliches and jargon from
our delivery as well as all the bells
and the whistles from our drops.
We pulled all the effects off the
dm ”"

Securing Houston's Bill Travis to
voice WBLK's liners and drops was
another feather in Faison’s pro-
gramming hat. “Bill does very few
stations around the country. That’s
another plus we have; we’re not us-
ing the same old guys. We also pull-
ed all the effects from Bill’s deliv-
ery. We toned it down, had him
‘talk’ to us rather than scream and
holler with sound effects.”

Promo Profile

Faison says that when it comes
to promotions “we try to do as
much as we can, but we're not that
active. We do some things to keep a
buzz as far as on-air prometions
are concerned. But I'm now trying
to gear the station toward doing
things off the air.
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We made the station
more listenable ...
We added [ballads]
back into the mix,

broadened the
audience a little bit,
and grayed the
station a tad to
make it more
female-friendly.
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“For example, we have a data-
base of listeners we're going to
send a direct mail piece to, promp-
ting them to listen to the station at
a particular time to win some
money for knowing or hearing a
particular song or phrase. [The
contest] rewards people for being
loyal listeners and for participating
in whatever contests we play. [Do-
ing this] takes the color away from
all the on-air contesting other sta-
tions do.”

WBLK is also involved with
sports-oriented promotions. “When
the Bills were on the [Super Bowl]
road in Minneapolis, we had wide
receiver James Lofton doing
reports for us twice weekly during
morning and afternoon drives. We

formance at Toronto's Club Tropimar.

SEXED UP — Color Me Badd group members gather around WBLK MD
Roger Moore (back row, far right) following the Giant band’s benefit per-

CONTINUOUS JAMS

Coming Soon

A look at markets with only one
Urban station (AM or FM) or no Ur-
ban outlet at all. The resuits may
surprise you . . . .

were able to piggyback on the Bills’
good season.

“We don't deal with the Sabres
too much; there’s a perception that
our audience isn’'t involved in
hockey, but we’re combating that.
We're trying to get some kind of af-
filiation with the Sabres because
they look like they're a team on the
move. Buffalo is on the verge of
getting a major league baseball
team and [local minor league base-
ball team] the Bisons are big now.
I was talking to my GSM the other
day about some things we're plan-
ning to do with the Bisons.”

A ‘Kinder’ Station

All told, Faison would like to see
WBLK receive a little more r-e-s-p-
e-c-t for its programming and pro-
motional activities. “The station
has always been active and involv-
ed in the community. I'd like to see
us take that to another level and
get a little more credit for things
we do in our community. We've al-
ways done things without much
fanfare.

“We're trying to be a kinder,
gentler radio station. One of the
things I'm picking up from re-
search is that people don’t want to
be smacked in the face all the time.
That's not to say we want to be-
come a background station. We
can be fun, entertaining, and up-

tempo without being abrasive and
loud. That’s what we're aiming
for; our approach — the way we
talk to people — is pretty adult.

“We still call ourselves Power
94; that’s valuable and means
something to people in this market.
But we don’t go overboard with tie-
ins — Power this and Power that —
and use cute little catch phrases

66

We’re trying to be a
kinder, gentler radio
station . .. People
don’t want to be
smacked in the face
all the time.

99)

that adults really don’t give a
damn about. That's not to say
we're not a fun radio station; we
are. Our personalities and the way
we deliver the product make it fun.

“The music is pretty much on
target. MD Roger Moore has a
great feel for flow and tempo. We
have personalities, but music is the
real star. The station is fun and
very easy to listen to — a compan-
ion that people are very comforta-
ble with. It's a foreground station.”

WBLK Christmas promotion.

IT’S ABOUT THE KIDS — Buffalo Bills wide receiver James Lofton {l) and
an excited WBLK listener enjoy a talk with good ol’ St. Nick during a

PR Y




chaka

sings the words you always wanted to hear:

“LOVE YOU ALL MY LIFETIME?”

THE NEW SINGLE FROM THE INCOMPARABLE Chaka Khan.PrRopuceDp BY DaviD GAMSON
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WIKY’s Kicky Fall Performance

As usual, AC stations both within and beyond the Top
100 markets turned in winning fall performances. This
week: snapshots from two 100+ market success stories.

Hodgepodge Adjustment

Several years have passed since
B/EZ WIKY went AC in Evans-
ville, IN (market No. 144). A unique
music mix preceded its current,
more conventional approach to the
format.

“You'd hear an MOR instrumen-
tal, followed by Frank Sinatra, and
then Huey Lewis,” recalled PD Joe
Blair. ‘‘When Steve Edwards came
in as President [of parent South
Central Communications], he
hired the Research Group, and the
decision was made to go Soft AC.”

AC Reporting
Panel Grows

Eftective last week, five new
reporters joined R&R's AC panel.
We proudly present our newest
members and a brief recap of their
fall Arbitron ratings.

P1

WPNT/Chicago
Market #3

PD: Harv Blain
(312) 440-3100
38 rated fall signals
18-34: #10
25-54: #14
35-64: #15

KQXT/San Antonio
Market #35

PD: Mike Scott
(512) 220-3100
32 rated fall signais
18-34: #8

25-54: #4

35-64: #3

P2

WJILK/Monmouth-Ocean
Market #44

PD: Gary Guida

(908) 774-7700

40 rated fall signals
18-34: #5

25-54: #2

35-54: #1

P3

KYMG/Anchorage, AK
Market #168

PD: John Roberts
(907) 272-5945

16 rated fall signals
18-34: #6

25-54: #4

35-64: #6

WLQR/Toledo
Market #73

OM: Steve Kendail
(419) 244-8321
22 rated fall signals
18-34: #8

25-54: #6

35-64: #3

WIKY/Evansville
Music Monitor

11am

MICHAEL MARTIN MURPHEY/
What's Forever For
MICHAEL BOLTON/How Am |
Supposed To Live Without You
MELISSA MANCHESTER/Don't
Cry Out Loud
WHITNEY HOUSTON/The
Greatest Love Of Al
STEPHEN BISHOP/It Might Be You
RENO & WILSON/Almost Paradise
ELVIS PRESLEY/Kentucky Rain
LUTHER VANDROSS/Here
And Now
GARY PUCKETT & THE UNION
GAP/Over You
COMMODORES/Easy
SPINNERS/Working My Way
Back To You
CATHY DENNIS/Too Many Walls
JOHN LENNON/Imagine
PETER CETERA/The Glory
Of Love

Blair, whose roots are in Country
(WXTU/Philadelphia and WUSY/
Chattanooga), came in as PD/
morning man. “We stuck with the
format and, after some fine-tuning,
we found it worked when it was
done right. We don’t talk over song
intros, we play soft, easygoing fav-
orites, and we always tell listeners
the names of the songs we play.”

In this fall’s Arbitron, WIKY was
Evansville’s leading 25-54 outlet,
with better than a three-share ad-
vantage over format rival WKDQ.
Among 15 rated signals, the latter
was last fall's 2554 pacesetter, but
slipped to No. 3 this fall.

‘““This is a very conservative, tra-
ditional market,” Blair pointed
out. “It takes time for someone to
change his mind. We had to spend
major dollars this fall for cume ad-
vertising; we ran lots of tele-
vim'm"

Regarding 'KDQ, Blair com-
mented, “It's all over the place.
It'll play a current ‘dance AC’
song, followed by an oldie, and then
a soft AC tune. It's not Soft AC, it’s
not Oldies-based AC, it’s not much
of anything.

“We selectively play currents we
feel will fit our ‘stationality.’ If it’s
a soft, easygoing favorite, we’ll
play it, whether it’s from the ’60s,
"70s, '80s, or today.”

A full-service feel still exists at
the Bob Lowry-consulted station.
“We have a very strong news im-
age, and we mix in some humor
and fun with the news in the morm-
ing,” said Blair. “We have a four-
man news staff, and ND Randy
Wheeler is my morning partner.”

WIKY slots morning newscasts
every half hour (:00 and:30) until
9am, then hourly through 5pm. A

30-minute news block (“Evansville
In The Morning”) airs 5:30-6am.

Madonna Rolls 'Em

WIKY scored some national at-
tention when the movie “A League
Of Their Own” was being shot in
Evansville, and one of the film's
co-stars, Madenna, let fly with
some disparaging remarks about
the locale. “I did a segment on ‘En-
tertainment Tonight' when they
heard about my Madonna-bashing
bit on the air,” noted Blair. “After
she made her comments, I opened
up the phone lines and asked peo-
ple what they thought. I reminded
them it wasn’t good to keep things
inside them.”

Before any such contention mar-
red Evansville’s sunny skies, how-
ever, WIKY worked with the pro-
ducers of the movie. Blair explain-

EVANSVILLE & REDDING

Small Market Profiles

he following summarizes the performance of WIKY/
Evansville and KNNN/Redding, CA in this fall's Arbi-
tron. For comparison purposes, stats for each sta-

tion's format challengers are also noted.
WIKY's 35-64 lead over AC foe WKDQ is more than 2-°

joyed a 3%-1 advantage over KARZ among 18-34s, and a 3-1 edge
(25-54) over the combined totals of KARZ and KFXS.

KNNN en-

WIKY/Evansville
WKDQ/Evansville
KNNN/Redding
KARZ/Redding
KFXSiRedding

1834 2554 35684
# 1 A
#3 #3 #3
#1 #1 #4
#3 #8 #7

LAET I

ed, “We were the flagship station
for ‘extras’ for the movie. We did
remotes where we signed people up
to appear in the World Series shoot
at Bosse Field. The reason [the
producers] picked Evansville was
Bosse Field, which fit the era per-
fectly.”

Crediting some of this fall’s
ratings success to a 32-hour radio-

*Station did not show in this demo.

thon he did to benefit the city's food
bank, Blair commented, “I inter-
viewed all the local celebrities I
could drum up, and they made
their pleas for food. We raised 10
times more than we’d hoped; peo-
ple came out in droves and really
supported us. This promotion real-
ly helped us with listener recall and
our image.”

Redding’s Big Dog Barks

KNNN/Redding, CA first bowed October 26, 1989, and  backed project helped raise $14,000
according to this fall's Arbitron, “K9” is the market’s 25-54

and 18-34 leader.

“We haven't deviated from our
original strategic plan,” reported
Station Manager Len Jarvela. “I
don’t know where our big 18-34
numbers came from, because
that’s not our target: Our target’s
25-40. More than anything, it proba-
bly points out weaknesses in other
stations in the market. This is a
small market station, but we oper-
ate like we’re in a large market.”

According to Jarvela, the K9
handle (the frequency is 99.3) is
one of the best things about the sta-
tion. “It’s been nothing but positive
for us. I can’t understand why
other stations don't use it. An AOR
calling itself ‘K9’ could be the
‘Rock & Roll Animal.’ Our first re-
mote vehicle — the ‘K9 FM Dog’ —
was a '49 DeSoto. It cost too much
money to run, so we gave it away
in a contest.”

Calling K9's musical approach
‘“‘conversative,”” Jarvela com-
mented, ‘“We only play 12 currents
at a time and are basically using
the same [oldies library] we
started with. We try to test our mu-
sic once a year.” He estimated
K9's base library to be 800 songs.

Competitive Complexion

KFXS and KARZ provide K9
with format competition. “KFXS
has been a satellite-delivered sta-
tion for a long time and has never
garnered more than a three
share,” Jarvela noted. “It has a
weak signal, doesn’'t have any
money, doesn’t promote, and
doesn’t market itself. As a result,
it’s never been a force in the mar-
ket.

“KARZ has a weaker signal than
KFXS. But before we arrived,
KARZ was the AC leader. It
doesn’t put any money into the

N

|
Len Jarvela

product at all. Since it undercuts
other stations on rate, KARZ
doesn’t have a good image in the
market. When we first came on the
air, we buried them. It’s only got-
ten worse for them.”

Jarvela's confident about K9's
resources, estimating his station
spent $20,000 this fall for promo-
tion. He boasted, ‘“There’s no com-
parison between us and the other
local stations. They can’t keep up
with us, because we're always do-
ing something. We have the highest
overhead in town because we pay
people better.

“Qur facilities are the best in the
North State. We do lots of televi-
sion, little print, some direct mail,
and no billboards. We always do a
spring window sticker campaign
and give trips to Hawaii as the
grand prize. This spring, we'll give
away another trip and a pickup
truck.”

Delivering The
Extra Effort

In a market the size of Redding
(No. 206), community involvement
can play a vital role in a station’s
good fortune. Not long ago, a K9-

for the “Make A Wish Foundation.”
Jarvela noted, “In a town this size,
that’s phenomenal. We go way be-
yond running PSAs. We put to-
gether ad campaigns, produce
pieces, and give public service
groups airtime similar to commer-
cial schedules. We try to help non-
profit organizations achieve their
objectives as much as possible,
just as we do our advertisers.”

KNNN isn’t averse to trying new
things. As Jarvela said, “It's not
that we're arrogant, but we’re not
afraid to flex our muscles. The
other guys aren't going to do it, so
we do it. Our promotions must pass
a four-way test. They have to be
fun, quality, professional, and en-
tertaining.”

KNNN/Redding
Music Monitor

11am

AARON NEVILLE/Everybody Plays
The Fool
FLEETWOOD MAC/Over My Head
HERMAN'S HERMITS,I'm into
Something Good
DIRE STRAITS/Walk Of Life
CATHY DENNIS/Too Many Walis
DAN HARTMAN/I Can Dream
About You
DON HENLEY/The Heart Of
The Matter
SMOKEY ROBINSON & THE
MIRACLES/Tears Of A Clown
JANIS JOPLIN/Me And
Bobby McGee
RICHARD MARX/Hazard
ROBERT PALMER/Mercy
Mercy Me
MICHAEL JACKSON/Billie Jean
CARLY SIMON/That's The
Way f've...
POINTER SISTERS/Slow Hand
GLORIA ESTEFAN/Cuts
Both Ways

2o
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RANDALL BLOOMQUIST

Open Line America:
The National Roundup

For your entertainment and enlightenment, here's a
compendium of tips and tidbits from around the Talk

format:

Debate That Wasn’t

WWRC/Washington had to can-
cel a planned all-day Presidential
candidate forum after the idea
drew lukewarm response from the
contenders.

Still, it was an interesting con-
cept. The idea was to give each
candidate one hour of airtime star-
ting with an unedited opening
statement, followed by host and lis-
tener questions. The order of ap-
pearance would have been deter-
mined by the order in which the
candidates responded to invitations
mailed by the station on the same
day. The event was scheduled for
February 27 — just five days be-
fore the important Maryland pri-
mary — and would have been car-
ried on a statewide network.

WWRC OM Tyler Cox said, I
find it amazing that candidates
claim the media filter their mes-
sages and deal in soundbites. But
when you offer them an hour, in-
cluding an unedited statement, it’s
‘ho-hum.””

T-Back Revolt

That Couldn’t
WFLA/Tampa talker Carroll
Sudler recently proved he couldn’t
get arrested if he tried. In fact, he
did try. To protest Hillsborough

County’s newly-enacted ban on
cheek-revealing T-back bathing
suits, the ““Hot Talk’’ station sent
Sudler and two lovely ladies to a
Tampa dance club clad in nothing
but, yep, T-backs. WFLA OM Gabe
Hobbs said the station had hoped
Sudler would generate some press
by getting arrested. Alas, the cops
didn’t bite and Sudler was left to
frolic the night away in his itsy, bit-
sy — well, you know.

Putting Spots On The Spot

KSL/Salt Lake City is mulling a
weekly feature in which a station
reporter would dissect a negative
political TV ad to evaluate the ac-
curacy of its claims and the strate-
gy behind its use.

Maximizing Free Media

One of the nice aspects of the
Talk format is programming that
can double as a promotional oppor-
tunity. Here are some helpful hints
for maximizing media coverage of
your station’s notable activities.

* Make Contacts. Cultivate your
local television NDs and print jour-
nalists. If the only newspaper re-
porter you talk to on a regular ba-
sis is the one who covers radio, you
have a problem. At bare mini-
mum, you should know the metro
editor and the key local political re-

porters. If there is a local wire ser-
vice, television network, or CNN
bureau in your town, get to know
them as well.

* Be Proactive. Don’t assume
the other media are monitoring
your station. When you have a hot
guest or topic looming, call your
press contacts. Give them as much
advance notice as possible. Fax re-
porters a weekly schedule of
upcoming guests and topics.

And remember, when a story of
national interest is developing in
your market, contact the national
media and let them know your sta-
tion is the place to get public reac-
tion and quotes. Call the network
evening news programs, the mom-
ing shows, *‘Nightline” and CNN.
Recently, all-Sports KJR/Seattle
captured some very nice coast-to-
coast coverage during the debate
over Nintendo’s proposed purchase
of the Seattle Mariners.

e Install An ENG Patch. This
inexpensive device allows TV
cameramen to take sound right off
your studio board, making their job
that much easier.

¢ Logo-A-Go-Go. Make it impos-
sible for a TV camera to avoid your
station’s call letters. A mike flag is
not enough. Hang a banner in the
studio; put a station bumper stick-
er above the console in front of the
host; and, most importantly, get
those call letters near the blinking
phone lights and VU meters.

Cashing In On
The Kiddy Craze

er of Family Fun, anew magazine focusing on family

N otlong ago, The New York Times profiled the found-

leisure activities and travel. Last month, after only
two successful issues, he sold the publication to the Walt
Disney Co. Asked how he came up with the idea, the
32-year-old entrepreneur noted simply that everyone
he knew seemed to be having kids.

There’s a message here for Talk
radic. Why not consider adding a
weekend specialty show dedicated
to one of the hottest topics in the
country today — raising kids?

Properly done, such a program
woud appeal to a broad range of
young, wel-educated listeners by
connecting with them on a personal
ing, money, or home fix-it shows
are incapable of doing.

‘Family’ Advice
Here are some thoughts on the
type of parenting shows that could
succeed:

* Make it a personality-driven,
entertaining show. Don't let the pro-
gram become overly serious or
sickeningly sweet. Find a hip,
young host who has an interest in
the topic and a strong sense of
humor — iceally someone who is a
parent. A male-female duo might
alsc work well.

* Put some production effort into
the project. Include some prepro-
duced reports and features, use re-
levant bumper music 1o open seg-
ments; create intros for regular fea-
tures. Look to the Rush Limbaugh
show for inspiration in this area.

* Regular elements of the show
might include reviews of children’s
entertainmant like books, video-

tapes, and movies; tips on family
day trips and vacations; medical
minute-type features presented by
a pediatrician; and financial reports
that target the concerns of young
parents. These segments could be
hosted by local experts who would
gladly appear just for the exposure.
Such reports are ripe for sponsor-
ship sales. (Did you know children’'s
books and bookstores are boom-
ing?)

When? Saturday Mornings

* Air the show mid-Saturday
moming when many harried par-
ents are in their cars running er-
rands.

* Don't get bogged down in age-
specific topics. For example, don't
spend 30 minutes on when a child
should start walking. That's a tune-
out for every listener whose child is
already walking.

* Don't allow the program to be-
come caller-driven. Calls should be
used sparingly to advance a topic
or discussion.

* Remember the big people. In-
clude information that appeals to
the parents’ own needs. Talk about
things like sex in marriage, the
strain of dual-income couples,
working-mom guilt, etc. Give them
ideas on where to go on those kid-
free getaway weekends.

* No contracts
 No paperwork
+ It's Free & Easy!

FAX :

ers Network is 24 hours, and
offering - FREE - the best
shows you'll find on radio.
IBN Programs can make
money for your radio station!

IEN

For Easy Affiliation:
CALL: 813-573-4402
813-573-3501

On IBN, The Only Way Is Up!

The Independent Broadcast-

Monitor:

Satcom C-1,

Tp 20, 7.38, TVRO
and Galaxy 2,

Tp 3, 77.2 SCPC.

| These hot programs are UP and
running - helping radio stations
across the country make money!

~Jack Anderson - The Dean of investigative reporters. 12 Noon to 1 PM,
Monday through Friday, ET.

«The Sonny Bloch Shows - Sonny talks with callers about money, business,
real estate and life. M-F, 5 - 9 PM and Sundays, 10 AM to 2 PM, ET.

Desperate & Dateless! A fun call-in radio-romp that puts people together.

America's hottest dating show! 10PM-12AM, M-F, ET.

*On The Road With Jeff Brooks - The premiere auto information show! Sat.
10 AM - 2PM, ET. Saturday belongs to Jeff Brooks!

*Good Day, USA! With hot talker Doug Stephan. Information, opinion &

energy in the meming, or great West Coast ovemight. M-F, 6-9AM, ET.
«Jim Paris, Stockbroker, and J. W. Dicks, Attorney show their listeners via

two-way talk how to achieve the American Dream, M-F, 2-3PM, ET.

+Plus many more!
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Giant/Nashville Goes
‘Home Sweet Home’

As Giant/Nashville moves into its new 45 Music
Square West headquarters this week, James Stroud, Pres-
ident of the six-month-old label, will celebrate by gearing
up for the April 1 release of “Home Sweet Home” — the
debut single from Giant’s first-signed artist, Dennis Rob-

bins.

Giant steps into the market with
a limited four-artist roster, which
Stroud says is the key to his entire
approach and philosophy. He be-
lieves it will set the label apart
from the others in Nashville. “Our
No. 1 priority is the music,” notes
Stroud. “I'm very confident about
who we’ve signed and what we're
going to do.

“I'm trying to apply things I
learned as a producer to Giant. I
want to find quality music and art-
ists and make them the priority. I
do my production that way, too. I
pay close attention to the artist and
what his or her needs are; so far
that’s worked. I'm not going to do
anything that differently — just try
to enhance and expand upon what I
did as an A&R person and produc-
er.”

Experienced Veteran

Stroud began his career in the
mid-'70s, producing Dorothy
Moore’s “Misty Blue.” The effort
earned him three Grammy nomi-
nations. His resume also includes
successful stints as Director/A&R
for MCA/Nashville and VP at Cap-
itol/Nashville. In addition, as an in-
dependent producer, Stroud has
twirled the knobs for just about
everybody under the sun, including
Charlie Daniels, John Anderson,
Little Texas, and JJ White, among
others.

Although he found producing to
be a rewarding experience, Stroud
admits there’s nothing quite like
calling the shots. “I've always
wondered what it would be like to
make a creative decision and fol-
low it through,” he says. “Being
the head of a label, I can now over-
see the whole process. As an indie
producer, I had to hand it off to
someone else.”

Stroud intends to keep his limited
roster tight; only five to seven

1 YEAR AGO

®No. 1: “Two Of A Kind,
Working On A Full House™’
— Garth Brooks

b
5 YEARS AGO i

® No. 1: *‘Ocean Front
Property’’ — George Strait

10 YEARS AGO

® No. 1: *“The Clown”’
— Conway Twitty

15 YEARS AGO :

® No. 1: *‘Southern Nights'’
— Glen Campbeli

James Stroud

releases are planned this year. He
insists that keeping such a tight
rein will ensure the best possible
success for his artists. “It’s hard
enough to compete outside of a la-
bel in radio. But it’s even harder
when you have two or three people
on the same label putting out the
same type of music.”

Radio Report Card

In addition to Robbins (whom
Stroud describes as “a stylist with
a raucous, edgy kind of sound —
fun, slinky, and aggressive”), the
label also boasts Tim Mensy (a
songwriter in the traditional vein),
Rhonda Vincent (“‘a female Vince
Gill”), and Libby Hurley (less
traditional, with more of an on-the-
edge feel).

Stroud says Giant releases will
be spaced in order to give each of
his artists the best possible shot on
the charts. What's more, Giant
staffers — both locally and within
the WEA distribution system —
will have to become acquainted
with the artist before his or her in-
itial release. “That way, they'll
know exactly what our artists are
about before we put out product,
and they can apply their know-
ledge of the artist to what they do in
their jobs.”

Stroud, who’s planning radio and
WEA branch tours for both Rob-
bins and Mensy, is counting on
radio to issue him a report card.
“If I'm doing well, I want to hear it.
And if I'm not doing well, I want to
hear that, too. People in radio are
in touch with listeners, record buy-
ers, and fans, I value their opin-
ions. I know they have a tough job
— being inundated with great prod-
uct from everybody — but I fully
intend to compete. And I fully in-
tend to win.”

Black Battles Ham, BMG

Country superstar Clint Black
has filed a federal suit against his
former manager, Bill Ham, seek-
ing $5 million in damages. Black
has also asked the court to declare
three contracts he had with Ham
“unenforceable.”

Black’s suit, which also names
Ham'’s Texas-based BH Associates

writer Ronny Scaife, and Stuart.

(1

SPIRITED CELEBRATION — BMiI recently held a No. 1 party for Travis Tritt and Marty Stuart’s “The Whiskey Ain't
Workin'" at its Nashville offices. Sharing a chuckle during the proceedings are (I-r} BMI's Roger Sovine, Tritt, co-

W
||

and Hamstein Music Publishing,
was filed Thursday (3/12) — two
days after BMG Music asked a
federal court to force Black to con-
tinue recording for BMG-owned
RCA.

According to published reports,
BMG claims to have an “induce-
ment agreement” that binds Black
to RCA regardless of management
changes. Black, who severed ties
with Ham in January, allegedly in-
formed BMG that he no longer con-
sidered his recording contract en-
forceable.

Black’s suit further claims the
singer didn't participate in the
original negotiations with BMG in
1987 and that he signed a document
— which he allegedly did not read
— at the bidding of a Ham associ-
ate because he feared recording
would cease if he didn’t. The singer
also charges that Ham manipulat-
ed Black’s recent concert sponsor-
ship with the Miller Brewing Co. in
order to secure additional commis-
sions.

“I put my trust and faith in Bill
Ham and expected that he would
always act in my best interest. It
was shocking to discover the finan-
cial aspects of my business rela-
tionship with Mr. Ham were gross-
ly one-sided and served to advance
Mr. Ham’s personal interest at my
expense — financially and profes-
sionally,” Black said in a prepared
statement.

Incidentally, Black has recorded
two LPs for RCA, “Killin' Time”
and “Put Yourself In My Shoes,”
both of which have sold 2 million
copies.

In Performance

Black, Alabama, Garth Brooks,
Alan Jackson, Reba McEntire,
Lorrie Morgan, and Travis Tritt
are set to perform during NBC-
TV’s live telecast of the ACM's 27th
annual awards show April 29.
Black, Morgan, and Tritt will host
the program, which is also schedul-
ed to feature live sets from all
nominees in the male/female new-
comer categories: Brooks & Dunn,
Paulette Carlson, Mark Chesnutt,
Billy Dean, Diamond Rio, Joe Dif-
fie, McBride & The Ride, Ronna
Reeves, and Trisha Yearwood.

And ... Black, Gill, Jackson,
Chet Atkins, Mary Chapin-Carpen-
ter, Emmylou Harris, author Gar-
rison Keillor, Kathy Mattea, Mark

0’Connor, Riders In The Sky, Ken-
ny Rogers, Ricky Skaggs, Randy
Travis, and Hank Williams Jr. are
among the stars slated to appear
on an upcoming CBS-TV special
honoring the roots of country music
and its most revered artists.

The two-hour broadcast, which
coincides with the Country Music
Hall of Fame's 25th anniversary,
will be taped live April 1. No air
date has been set yet.

Bits & Pieces

* Look for Gary Morris to play a
doctor and possible Dixie Carter
love interest on CBS’s “Designing
Women” in the next few weeks.
The role could develop into a recur-
ring one. Meanwhile, Morris re-
cently appeared on NBC's “‘One On
One With John Tesh” and is set to
host four hourlong TNN specials
(March 31-April 3) on nations
emerging from communism.

* Ricky Van Shelton will serve as
celebrity host during the American

MUSIC MEMO

Cancer Society's “Roast and Toast
For Jerry Thompson” on April 15
at Nashville’s Loews Vanderbilt
Plaza. Thompson, a veteran Music
City journalist who's battling
cancer, arranged Shelton's first
audition with CBS/Nashville in
1975, and the two have been close
friends ever since. Shelton will per-
form a song written especially for
Thompson at the event.

* Songwriter Pat Alger (“The
Thunder Rolls,” ‘Unanswered
Prayers”) will speak at the next
session of the Songwriters Guild
Foundation’s Ask-A-Pro series on
March 25 in Nashville. For more
information, contact Debbie Mc-
Clure at (615) 329-1782.

¢ Congratulations to Lionel Cart-
wright, whose recently released
“Family Tree” single should have
even more meaning for him now
that he and wife Cindy are the
proud parents of a new boy, Mason

Glenn.
— Lorie Hollabaugh

Billy Joe’s Royal Return

Billy Joe Royal recently released
“I'm Okay (And Gettin’ Better),” his
first single in more than 15 months.
The singer's forthcoming self-titled
Atlantic/Nashville LP, due to hit
music stores March 17, also features
covers of the pop song “Just When |
Needed You Most,” Walt Aldridge
and Susan Longacre’'s “Familiar
Pain” (recently released by Restiess
Heart), and “Funny How Time Slips
Away” (also recorded by Jimmy
Elledge, Billy Walker, Narvel Feits,
and Willie Nelson, among others).

e *“Sacred Ground,” McBride &
The Ride’s new single from their up-
coming LP of the same name, was co-
written by Vernon Rust and Brooks &
Dunn’s Kix Brooks. The LP will in-
clude six songs that lead singer Terry
McBride co-wrote with such notabies
as Kostas and Gary Nicholson. Also
included: a remake of the Doodie
Owens/Dallas Frazier classic “All |
Have To Offer You (Is Me),” a Char-
ley Pride hit in 1969.

¢ MCA/Nashville newcomers the
Mavericks offer a couple of classic
covers on their debut album, “From

Hell To Paradise,” set for release May
12. The foursome will give the treat-
ment to “Excuse Me (I Think I've Got A
Heartache)” (a Harlan Howard/Buck
Owens hit from 1960) and the Hank
Willlams Sr. standarc “Hey, Good
Lookin’.” The LP will also feature a
handful of the band's own composi-
tions, including “I Got You" (co-
written by Maverick Raul Malo and
Radney Foster) and “This Broken
Heart.”

* Matthews, Wright & King's re-
cently released Columbia/Nashville
debut single, *“The Power Of Love,"” al-
so appeared on JJ White's debut al-
bum under the titte ‘Have A Little
Faith.” The tune, which was JJ White's
first single, was written by Walt
Aldridge.

¢ Norman Lee Schaftfer's first sin-
gle, “The Way She Said Goodbye,”
was co-written by Paul Neison, Don
Gibson, and Carol Chasae. It appears
on Schaffer's eponymous Intersound
Records release along with a Paul
Overstreet/Don Schlitz composition
(“There's No Heart So Strong”) and a
cover of the Poison hit “Every Rose
Has Its Thorn."



Radio has made this a great year. Now, two ACM nominations:

Top New Male Vocalist
Song Of The Year - Somewhere In My Brokien Heart

Thanks for your Vote of Support.
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CRS NOTES

Garth, Germs, And Assorted Gems

Another Country Radio Seminar has come and gone.
And each year it takes a little longer to recover. The
panels, suites, and music were all great. Here are a few
observations about one of the best seminars ever.

Great Garth

By now, everybody's heard the
story about how 300500 people
were turned away at the Super
Faces show. But have you heard
the other Garth Brooks CRS story?

During the opening day’s artist-
attendee taping session, more than
100 radio folks armed with tape
recorders were still standing in line
at Garth’s booth when the cutoff
time came. Garth asked CRB Ex-
ec. Director Frank Mull to set him
up in a hotel room in order to con-
tinue. Mull obliged, and Garth
spent the next two and a half hours
doing liners for Country radio, not
stopping until every person who
had been in line was accommo-
dated. Still wonder why he's the
best?

Germ Factor

Is the CRS turning into another
Fan Fair? Label reps are concern-
ed because artists are concerned.
Stars on their way to radio events
used to walk down the Opryland
Hotel’s halls without so much as a
flashbulb going off. Now they're
being mobbed for pictures and
autographs.

Labels are also concerned about
the number of nor-industry people
slipping into the parlor rooms
where artists are showcasing, pri-
marily for radio. One VP/Promo-
tion in particular was very upset
about having spent more than
$50,000 to put a priority act in front
of a radio crowd only to discover
that many couldn’t get in the room.

What's happened is this: As la-
bels have moved to bigger rooms to
inject more and more music into
the seminar, an increasing number
of local fans (aka germs; pro-
nounced with a hard “G"” rather
than a “‘J” sound) have been show-
ing up. Plus, the seminar gets a lot
of local press — in advance of and
during the confab. Nashville TV
outlets even broadcast inserts from
the opening cocktail party.

One promoter told me that while
he was filling up his car with gas on
the way home from the CRS on
Sunday afternoon (3/8), the cash-
ier told him that she spent the
whole week at the seminar.

Increased security will be a pri-
ority in coming years. Also, it’s a
strong possibility that radio per-
sonnel will have priority at all
music-oriented events, including
entry to the Super Faces show.

Off-Campus Concerts

The above problem has many la-
bels referring to the “RCA Solu-
tion.” For years, Nipper’'s crew
has hosted a showcase aboard the
General Jackson showboat. Limit-
ed seating on the river beauty dic-
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tates that it be an invitation-only
event, which allows RCA to guar-
antee its most important clients —
radio — a seat for the show.

Arista followed suit this year
with an invitation-only showcase at
the Opryland Hotel’s Springhouse
Golf Club

Both events were well-attended
but not overcrowded — a welcome
respite from meost of the other mu-
sic-oriented festivities at the hotel.
If labels don’t get security satisfac-
tion, look for more of them to head
“off campus”’ to ensure their target
audience is served.

Music, Suite Music

There was more live music in
suites and other places this year
than during previous seminars.
Among those performing were
MCA'’s Marty Stuart, Lionel Cart-
wright, and surprise guest Jimmy
Buffett; Arista’s Steve Wariner; a
number of new Mercury acts, in-
cluding Billy Ray Cyrus and Jeff
Knight; Atlantic’s Martin Delray
and Karen Tobin; and Epic’s Dix-
iana and Ellis Brothers.

The Unistar suite was swinging
all week, with Mark Chesnutt, Lit-
tle Texas, Collin Raye, and Garth
Brooks singing while partygoers
munched on chicken served by
Kenny Rogers. And, as usual, the
RCA boat cruise was a delight as
newcomer Martina McBride and
Aaron Tippin performed.

Singin’ What?

Arista’s showcase was also uni-
que. Hosted by newcomer Lee Roy
Parnell (who performed a full set),
the first annual jam session also
featured one-song performances
by most of the label's artists.
(Brooks & Dunn and Pam Tillis
didn’t appear, however, as CRS
rules forbid artists on the New
Faces show from performing at
other times during the week.)

For those of you wondering why
Alan Jackson sang ‘“‘Cajun Baby”
instead of a current hit or his next
single, well that was part of the
fun: The artists weren't allowed to
sing their own material. Thus rev-
elers were also treated to Michelle
Wright's version of “When A Man
Loves A Woman "' (Michael Bolton,
eat your heart out), Diamond Rio’s
“Walking In Jerusalem,” and new-
ly signed Radney Foster’s rendi-
tion of “Walk On By,” among
others.

The highlight of the night,
though, was an incredible versian
of Parnell’s “Oughta Be A Law,”
featuring a super guitar jam with
Parnell, John Jorgenson, and Dia-
mond Rio’s Jimmy Olander.

Super Faces

As best as anybody can figure
out, a number of factors contri-
buted to what's been dubbed the
“Thursday Night Fiasco,” when
hundreds of ticketholders were
turned away from the Academy of
Country Music-sponsored Super
Faces show featuring Garth
Brooks. Pick your favorite from
the following:

e The ACM and Garth invited
guests backstage prior to the con-
cert, and these folks later tock
seats in the auditorium. As sponsor
and performer, that's their po-
vilege. But apparently nobody tock
that into consideration.

o The event was simply oversold.
How could that happen? A CRB rep
cited no-show factors as high as
40%-45% for past Super Faces pec-
formances. But did anyone serious-
ly believe the no-show factor would
be that high for the hottest act in all
of music?

» A printer, with authorization
from a CRB executive, ran off an
extra allotment of tickets for his
family and friends.

Perhaps the best story to come
out of all this was a battle for
Brooks tickets by Huntsville radio.
It seerns WBHP bought — as all re-
gistrants are allowed to do — an
extra pair of Super Faces tickets
with each registration. When cross-
town WHVK heard about it, PD -
Jon Allen called the CRS office and
was told that, while WBHP’s action
wasn't condoned, it couldn’t be
stopped. Allen explained the dif-
ficult competitive situation this put
him in and was allowed to buy four
extra Super Faces show tickets.

One has to wonder how many
other markets this happened in and
how much it contributed to the
overflow crowd.

New Faces

The New Faces show has evolv-
ed dramatically over the years.
But never has change been more
evident than with this year’s event.
There was once a time when acts
on the show were really new faces.
However, this year eight of the 10
performers had at least one top
five record; five had scored at
least one No. 1.

The consensus was that this
year’s New Faces show was the
best ever. More than up to his an-
nual task as emcee was Charlie
Monk, who was funnier than ever.
I'd share a few of his remarks with
you, but this is a family trade pub-
lication . . . .

Continued on Page 46

HAVE YOU HEARD?

GET WELL, SANDY — The WOW/Omaha staff vaulted intc action after
Sandy Brooks, wife of superstar Garth, collapsed at the L.A. airport.
Holding a giant get-well card bearing the signatures of thousands of fans
are (I-r) morning man “The Real” Don Glaze, Production Director John
Desjardins, middayer Ken Brooks, and PM driver Jay Daniels.

Horton Named Barnstable’s Best

WGNA-AM & FM/Albany, NY OM/PD/
moming personality Fred Horton has
been named 1991 PD of the Year by
parent company Bamstable Broadcast-
ing.

Barnstable President/COO David
Gingold commented, "Fred's passion
for his station and its audience, his in-
credible discipline, and just plain hard
work have paid off in a big way this
year.” The WGNA combo finished No.
1 12+ and 25-54 in the Fall ‘91 Arbi-
fron.

Bamstable also owns WGKX/Mem-
phis; WSLR & WKDD/Akron; WHOM/
Portland, ME; WHU & WKJY/Long
Istand, NY; and WWKL/Harrisburg, PA.

Programming

Alan Dean exits WMIL/Milwaukee
for PD/PM driver duties at WPKR/Osh-
kosh, WI. Also at the station: Former
WYNE/Neenah, W1 talent Charlie Hart
comes aboard for momings, replacing
Mike Reagan (who's now doing wake-
ups at KXIA/Marshalitown, 1A); Jenny
Nickel is new to evenings; and Deb
Brague segues from evenings to mid-
days ... KNFM/Midland-Odessa, TX
Promotion Manager Woody Roberts
has been promoted to the newly
created OM post.

Personalities

KKIX/Fayetteville, AR PM driver
Dave Crosier has left for swing/part-
time duties at KNIX/Phoenix; joining
KKIX is Kelli O’Neil from middays at
KLAZ/Hot Springs, AR . . . KEEN/San
Jose PD Julie Stevens has moved to
crosstown KRTY as Promotion Direc-
tor/middayer; Karyann Hamiiton shifts
from middays to nights, replacing Teri
Lake.

WGTO/Daytona Beach night jock
Mark Gunder is now Production Direc-
tor/middays at WYGC/Gainesville, FL

. Cindy Yeager has been upped
from parttime to middays at WVAM/AI-
toona, PA . .. WGLO/Peoria, IL part-
timer Troy Hamilton has crossed town
for afternoons at WXCL.

WWVA & WOVK/Wheeling, WV's
new OM Tom Miller is doing momings
at WWVA; combo PD BIill Berg segues
from middays on WOVK to middays on
WWVA; WWVA moming man Charlie
Mitchell moves to middays at WOVK

. Jennifer Knight is now doing the
9am-noon slot at WTNV/Jackson, TN;
Walter Scott joins as Production Direc-
tor/noon-3pm talent.

WIKX/Birmingham recently switched
from satellite to five. Its on-air lineup in-

HORTON HONORED — Fred Horton
(l) accepts the Bamstable 1991 PD of
the Year award from President/COO
David Gingoid.

cludes Paul Scoft, ovemights; PD
Zack Owen, mornings; Ken Michaels,
middays; Rick Stone, PM drive; and
John Steele, evenings.

Congratulaticns To ...

¢ Country Joe Flint, who's cele-
brating 21 years with KSOP/Salt Lake
City. In addition to his radio show, Joe
hosts a syndicated country music TV
show, publishes the “DJ Almanac,”
and owns an all-country music store.
And in his spare time . . . .

* Eimer Akins started KVET/Aus-
tin's “Elmer Akins Gospel Train” pro-
gram 45 years ago this month. The
show still airs every Sunday.

¢ KRMD-AM & FM/Shreveport was
recently named Metro Market Station
of the Year by the Louisiana Associa-
tion Of Broadcasters.

e CKBY/Ottawa, Ontario, Canada
will soon be celebrating its 20th anni-
versary and is looking for congratula-
tory audio/video messages. Contact
PD Ted Daigle at (613) 238-6862.

Welcome To ...

o WXXQ/Freeport, IL. The station,
which serves the Rockford market, re-
cently switched to Country from Clas-
sic Rock. Send greetings to Tim Car-
ney, President/GM; Michael Weis, PD/
momings; Casey O'Brien, MD/over-
nights; Carla Coultes, middays; Nick
Shannon, aftemoons; and Elien Bren-
nan, evenings.

¢ WDJR/Dothan, AL has changed to
Country and is aiming at market leader
WTVY's 29.5 12+ share (Fall '91 Ar-
bitron).




RCA / Nashville is proud of our first single

"Rock My Baby"

Country radio will be proud of our first album
Long Time Comin'

Available in May on RCA
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RIDIN' HIGH — MCA's McBride & The Ride pick up the spirits and approval of KKAT/Salt Lake City MD Jim Mickel-
son; (I-r) Terry McBride, Mickelson, and Riders Billy Thomas and Ray Herndon.

l

..ml !l”

rr—
NN

-

b

MIDLAND STYLE — Mercury's Sammy Kershaw cruises In Cadillac style while visiting KNFM/Midland-Odessa, TX;
(I-r} PD Spencer Bennett, Kershaw, MD Julie Rich, and Mercury's Cindy Brock.

RONNIE RALLY — WSAQ/Port Huron, M staffers and relatives greet Curb's Ronnie McDowell prior to a recent
concert; (I-r) Sharon Harris, evening jock Tim Harris, Promotion Director/PM driver Brian Harper, Mc Dowell, news-
worman Ingrid Mayar, and Mayar's sister Heidi.

HOW TO PICK UP CHECKS — Epic's Doug Stone (l), who performed a benefit concert at Ft. Worth's famed Biily
Bob's to raise money for the victims of recent Texas floods, presents a $15,000 prize to club GM Billy Minick (c)
and KPLX/Dallas personality Tim Hart.

doesn't go very far these days .

TWO-BIT TRICKS — Still looking for someone who cares, WB's Travis
Tritt (c) offers a quarter to KSCS/Dallas MD Bill Reed (I} and OM Ted
Stecker. Reed declined; Stecker accepted, complaining his allowance

RESTLESS REWARD — WRMJ/Aledo, IL PD Mike Robinson (c) made
the trek to Cedar Rapids, IA to catch Restless Heart in concert. Reward-
ing Robinson with a photo op are (I-r) Restless Heart's Greg Jennings,
Paul Gregg, and John Dittrich, and RCA's Bart Allman.

TV TIME FOR TRACY — Atlantic's Tracy Lawrence, in Corpus Christi for
a video shoot, picks up pointers from KRYS/CC PD Scott Ward (seen
here showing his best side, of course).

Garth, Germs, Assorted Gems

Continued from Page 44

Good Move

Is there a more perfect place for
the DJ Hall of Fame presentation
than the CRS New Faces show?
It’s great to see the CRB embrace
the ceremony, which, except for
the herculean efforts of one of the
hall’s founding fathers, Chuck
Chellman, was dangerously close
to fading away.

Congrats, of course, to KVOO/
Tulsa OM Billy Parker on his in-
duction. Former KWJJ/Portland,
OR personality Sammy Taylor was
the posthumous inductee. Parker’s
acceptance speech was most heart-
warming. But it's too bad folks
weren't notified in advance of
Taylor’s admittance so that some
of his background and accomplish-
ments could have been offered to
those of us who didn’t know him.

0Odds 'N’ Ends

e Gesture of the week: K.T.
Oslin. While responding to an at-
tendee at the “Industry Women —
Getting the Competitive Edge”
roundtable, Oslin stood up, grab-
bed her crotch, and explained,

“Honey, sometimes ya just gotta
have balls.”

e Most controversial line of the
week: Warner Bros. West Coast
promoter Bruce Adelman. During
the “Friday Morning Music Meet-
ing" panel, Adelman responded to
a question regarding the release
schedules of singles and videos by
quipping, “The world of country
music does not revolve around you
[Country radio].”

With the room still buzzing, Adel-
man continued, “{We labels] will
use any means we can to help sell
product. If that means releasing a
video before you have the single,
then that’s what we'll do.”

¢ The week’s scariest moment:
WSTH/Columbus, GA PD Mason
Dixon was robbed at gunpoint in
the parking lot of the Opryland
Hotel at 2pm — in broad daylight.

o Still unanswered question: Has
Columbia promo rep Cindy Cunn-
ingham recovered her husband’s
eight-iron? It was inadvertently -
or so [ hear — thrown into a Spring-
house Golf Course lake by WHYL/
Carlisle, PA’s Lincoln Zeve. The
links some people go to for a laugh




Congratulations,
| | 4

/it

The fans called...they care!
Your #1 hit

Here's A Quarter
(Callyggmeone Who Cares)
was just voted

" "Song Of The Year"
Music City News

o~ Country Songwriter's Award
your 5 ACM nominatjgps
e Single Record Of The Year ¢ "Here's A Quarter (Call Sorfte0n es)" o

* Song Of The Year ¢ "Here's A Quarter (Call SomeqnE WV MRWITE
e Top Vocal Duet ¢ Travis,‘]‘ritt/Mazgf!t {0
* Video Of The Year ¢ 'V\nyrl\oré"' . ’Qirgfted by Jack

'™ -

"See Travis Tritt with co-hosts
Clint Black and Lorrie

Morgan on the ACM Awards,
@ April 29th on NBC."

RECORIDS
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MARKETPLACE

AIR TALENT SERVICES

;AIR PERSONALITIES & PROGRAM DIRECTORS! You'il LOVE The
\Whole O Cataloguel Books & tapes on radio programming, radio
«comedy, Job-hunting, production, promotions, airchecks..A malil-
iorder playland for radlo pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California

'90049...or leave compiete address at (310) 478-1972...0r via fax
at (310) 471-77621

S LR e Am
YWY '.'.'-.'.-'.'.'.'-.'.'.'-'.'.

PERSONAL AIR TALENT CONSULTING
Dan 0'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing address at (310) 478-1972
for a confidential reply. it's your career;, why not go with the best?

|

1992 SAMPLER IS HERE!

Send this ad (no copies) and $3.00 for the brand new air-
check demo cassette. Send $6.00 for the cassette and cat-
alog listing 2000 airchecks.

MAN FROM MARS PRODUCTIONS
159 Orange Street, Manchester, New Hampshire 03104

MAJOR MARKET AIRCHECKS

{All cassettes $7 each...2 or more $6.50 each...foreign add $1 per tape)
COUNTRY #C-21: All Dayparts KSCS and KPLX, Dallas

COUNTRY #C-20: Al Dayparts KNIX and KMLE, Phoenix

#771-DALLAS CONTEMP: All Dayparts KVIL, KEGL

#76-DALLAS MORNINGS: AC's KVIL, KDDZ, KLUV, KLRX..CHR KEGL..AOR
KTXQ..URBAN's KKDA, KJMZ

#75-S.F. CONTEMP: All Dayparts KIOI, KMEL

#74-S.F. MORNINGS: AC's KIDI, KABL, KFRC-FM, KOIT..CHR KMEL..URBAN
KSOL..ADR's KFOG, KRQR

charge by phone: {913) 492 -1711
HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110

ANIMATION FOR BARTER

Barter or Trade Network Broadcast 3-D
computer animation... animated logos.
20 years experience. Call for demo.
Take most trades, cash OK too!

LUy (o] ] 219-486-8815
e S L 210-485-0140

COMEDY

Write/Phone/Fax
for FREE samples.

pou- _
ﬂm' )M % TOM ADAMS PRODUCTIONS, INC.
. /

HIGHLIGHTS

Honolulu, Hawail 96816
(808) 739-5800
Fax (808) 739-5801
"“Always outstanding!
The most consistent gag sheet in the biz!"
Tom Parker, KXL - Portland, OR

b Sirice 1970 Serving Personality Radio for a generation sl

PRE-PRODUCED WEEKLY COMEDY TAPE
PARODIES OF COMMERCIALS, MOVIES & T.V
INTERACTIVE BITS * CONTINUING CHARACTERS

‘SIDEKICK SAVES ME HOURS OF SHOW
PREP EVERY WEEK! THEY DO IT FOR ME!"
RANDY HILL - KSPZ/COLORADO SPRINGS

N
R CLwE

SIGN UP NOW, GET "BEST OF" BITS FREEI
CALL FOR DETAILS & DEMO TAPE - 303/733-5850
1295 S. Santa Fe Dr.; Denver, CO 80223

Opportunity knocks in the pages of R&R
every Friday . . . call 310-883-4330

INPAISSERIOUSNESS

RADIO COMEDY FOR THE 90’s
Drop ins, song parodies, funny ads, fully produced
NEW SERVICE
Word from comedy/1/2 hr. comedy show
Send for quote & demo. on station letterhead

IAS, INC. P.O. BOX 6366 ERIE, PA 16512-6366 FAX (814) 455-9162

For TRUE stories of humorous crime and odd
behavior--perfect news “kickers” & morming
show material--you need:

KNUCKLEHEAD NEWS
2510 Woodwind
Richmond, TX 77469
(713) 342-9570
Call or write for sample issue.

COMPUTER SOFTWARE

~ RADIO'S #1
AIRWARE svovprer
[ SOFTWARE
CALL for Demo and list of broadcast

oriented shareware available:
(804) 774-3813

or download a DEMO right now

from our BBS: (804) 744-5307

DIRECT MAIL

HIGHER STATION PROFILE...

FOR LESS$$!!
Are budget problems killing your advertising
budget? We Can Help!!

*unique direct mail personalized letters, envelopes &
response cards .x Effective database mgmt. we have
great ideas to FIT ANY BUDGET. Tom Wilson,
Letter Concepts, Inc. (800) 525-4963 (CT 269-5977)

'ﬁifg’ :: éﬁ/l/f/ Present:‘

“STRAIGHT TALK"
interviews with
Dolly Parton James Woods

Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358
i (310) 457-9869 (Fax) ‘
Call for list of interviews avaliable
IDs, JINGLES, SWEEPERS

The most authoriative,
warm & human voice over
America's leading stations...
Classic Rock/CHR/HOT AC/
Country/Oldies/AOR

JOHN
DRISCOLL

818-841-9418

STEVEN B wiLLiAMS

PROMOS ¢« SWEEPERS + STATION IDS

Computerized Digital Recording ¢ Ovemnight Delivery Available

(415) 431-5243

Are you an AcC?

Hot AC, Llite AC or Mix
Get "The Advantage®
Pasitively the best sounding liners for your AC

Perfect for your format
Call the Demo line 804 378-DEMO (3366)

PRODUCTION MUSIC

A=

ASSAULT™
THE CD
+ 240 Penetrating ,4”

%> Production Elements
» Market Exclusive Buy-Out License
» ALSO: 26 other CDs to choose from

IT AIN'T!

ATTENTION URBAN/CHR PROGRAMMERS: |

Tumn those less valuable advertising dayparts into “PRIME TIME™ with
First Flite Productions "DANCE PARTY MIX". MARKET EXCLUSIVE,
3 hours, & segments. Compliment with your own station
personalities drops and voiceovers. Sponsoradle.
BILLBOARD show and sponsors all week.

..AND_

ATTENTION AOR/CR PROGRAMMERS:

Add some "COLOR" to your specialty programming with the music
and history of PINK FLOYD with the"FLOYD YOID" |

——— |
«FOR MORE INFO AND DEMOS |

PHONE OR FAX FIRST FLITE PRODUCTIONS

[ite fpwc[uctiona, Dhe.

Sinst i
| o 1(800) 932-5607 |

£.0. Box 65039 Baltimore. Marylond 21209
L Batimore mefro (410) 764-6539

CASH CUBE

“MONEY MACHINE”
gives your
station instant
impact...

800-747-1144

RR

MARKETPLACE ADVERTISING

Payabie in advance. Orders must be typewritten and accompanied
by payment. Visa’/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

f

Z1S XBd + S3URIQI] UPIE) LOHINPOId

$208-959

Per Insartion
1 time $95.00
6 insertions $90.00
13 insertions $85.00
26 insertions $75.00
51 insertions $70.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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SHOW PREP VOICEOVER SERVICES
O GO @ B oscasing SUPERIOR PRODUCTION V/ALUE

Invites you to join the world's largest family of professional redio personalities at great low rates
One to One offers you a fresh supply of topical humor every seven days plus weekly seif-help - all formats -

and professional growth articles, promotions, artists profiles, expert advice. One-month trial
subscription (four issues) S1IO deductibie from your first yearly subscription. CARTEH DAVIS
EMEEKE P.O Box 9787, Fresno, CA 93794

Credit Card Orders. Phone: (209 226-0558

Jingles, Joclks and joles — they're all VOICEOVER SERVICES
in the R&R Marketplace —
Call 310.-883-4330. POSITIONING STATEMENTS!

PROMOS
VOICEOVER INSTRUCTION STATIONS ID'S!
T

CreeYadio Services

voicing-narration-audio promotion

Vector Creative Services 901-681-0650

M

Sweepers cost too much?
NOT ANY MORe€!

G market IMPACT ® SMALL market PRICES

Give your station the edge you need to win!
PROFESSIONALS ONLY FAST SERVICE!

Training 6 and 7 figure heavy hitters for over 12 years, LA 24-hour turnaround in most cases

based MARICE TOBIAS is the top voiceover coach in U.S. H il Free Call
& Canada. One-on-Ones; Pro Clinics; Killer Tapes. ra l g ac so n 80002564346

Chicago %/27-/8  213-839-8679  Minneapolis §/14-5/20

D.C. 4/18-4/22 New York 4/22-4/28 Torouto 4/29-5/6 PRODUCTIONS W ﬂo 20 m
I_] OFFICE (303) 972-6835 FAX (303) 972-8038

Produced Sweepers, ID's and Promo's
We'll prove it, FREE

OPPORTUNITIES

OPENINGS OPENINGS OPENINGS OPENINGS

VP, TALENTNETWORK D) | [ — = o ——
NATIONAL NEEDED: Female AOR 30K, CTRY morns 21K, TALENT PROS

OLDIES 19K, CHR 17K, CR Sidekick 30K, TALK | We have your next job! More for |

29K, AC staff and NEWS small mrkt, CTRY your money: Free Talent Bank I
Hg Need You mm Now morns 80K, etc. Placed talent in NM, TN, IL. Voicemail, Station Directory,
—_— Don’t get frustrated -- find out why those we've | Referrals, Direct Mail to 500+ sta- |
NATIONAL, the acknowledged leader in radio personnel placement since 1981, is low on placed come back to NETWORK when they're | tions, New openings: CHR Morn-
available talent for all size markets. Because more and more radio stations are adding to the ready to move again. Unemployed or seriously . : P ' f
thousands that have used our service to seek out and hire those whom we represent, we looking only. STATIONS/CCNSULTANTS, thanks 0 ing, Country PD, AC Afternoons. [
need you — if you are seriously seeking a career move in announcing, programming, news, for calling. .Q.
sports, production or sales, contact NATIONAL immediately. For complete registration infor- (407) 260-0727 L _8(2 EE'E_NT_ -
mation. write or call: | o~ ————_—
4 2 .
NATIONAL BROADCAST T{\L.ENT COORDINATORS 07'”0”' r.g"""i_t; ;_.‘...... Experienced Airborne and Studio Traffic Re-
Dept. R., P.O. Box 20551 « Blrmmgham, AL 35216 « (205) 822-9144 7 n . . = e ) porter positions available in great Southwest
=B Radio Jobs| Radio Jobsl : Markets. Send tape/resume to Brian Force,
RADIO OPPORTUNITIES NATIONWIDE | | i Palyjeperoteurent Rodlo jobs! | ) 14605 N. Airport Dive #200, Scorsdste AZ
DJ'S - NEWS - ENTRY LEVEL =E Program Director & Entry Level. : )
*All Formats *Radio stations - advertise .g 1-900-786-7800 ‘i n
Atll Markets your openings for free. O 117w Homeon Bvd & Roor Sule R 347 Clecago, L 40606
*Instant Access *24hrs. per day 22 0 22 2 0 8 S bttt E
updated dalily *Sales &Management Positions ..N"“x AST
$15.00 per wk/4 wk. min. su_bscrlptlon The R \('\QJob T,- Sheet .
For the most up to date jobs in the USA call 3;’3‘:‘ S P L m;:;f&n&r:c;sz.ﬁ;m;m; Karon Mibaure,

1-800-227-3569 NOW!

Hundreds of redio IO b leads per WDscr’p tion. Seeking coop-vendor coordinator who s @xpernenced and de-

L i Allformats | Al merkets tilorinted. RESUMES: WCTCWMGO, Box 100. New
*Radio stations, place your job openings for free! Brunswick, NJ 08903. (3/20) EOE
ASSOCIATE EDITOR I CALL 1-800-231-7540 ’ E:mmod ND sought for morning dnve. Excellent pay and
R&R, the leading publisher of news and music information for the radio industry, ZIDRVEAIWEEN penef<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>