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HOT NEW ADULT
FORMATS REVIEWED

Consultant Alan Burns
predicts two new 25+
hybrids — Adult Rock (A-
Rock) and Adult Hit Radio
(AHR) — will be the talk of
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GRABBING A BIGGER
SLICE OF THE PIE

Acknowledging that long-term
thinking is an anathema in this
quick-fix industry, John Parikhal
presents seven principles you can
apply right now to increase your
market share.
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THE GREAT JUGGLING ACT

Balancing career and family is one
of the supreme challenges of our |
tast-paced, stress-filled, success-at-
all-costs industry. Key radio execs
share their personal equations for
happiness.

Page 48

IN THE NEWS THIS WEEK

Larry Wexler Exec. VP/GM at

WKSZ/Philadelphia

Don Burkhimer West Coast Sr.

VP at Sony Music

€d Turner Station Mgr. at WOL &

WMMJ/Washington

J.D. Adams PD at WQSR/

Baltimore

Bruce Buchanan PD at KXLT/

Denver

Tom Gilligan VP/GM at WNRJ &

WTLT/Columbus

Randy Talmadge VP/A&R at

RCA/Nashville

Michael Prince Nat'l Dir./Promo

at Zoo

Shawn Michaels PD at KQLD/

New Orleans

Chris Cox PD at KEZY/Anaheim
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WLZR-AM & FM/Milwaukee
VP/GM David Crowl has been
named President of parent
Great American Broadcast-
ing’s Radio Group. He replaces
Carl Wagner, who recently an-
nounced his retirement.

“David has been through
three major market start-ups
and turnarounds for us and han-
dled them beautifully,” said
George Castrucci, President of
GAB parent Great American
Communications Co. “He’s
worked with Carl Wagner on a
variety of projects and has a
depth of knowledge about all
our stations.”

Crowl told R&R his top priori-
ty will be to “keep each of our
[stations] focused. These days
you have to play the right songs

Crowl Radio President
At Great American

David Crowl

and offer the right services,
particularly on AM.” He added
that despite his sales back-
ground, he feels confident of his
ability to oversee such pro-

gramming concerns,
CROWL/See Page 25

Minor Joins Giant
As Label President

After weeks of speculation,
A&M Sr. VP/Promotion Charlie
Minor has joined Giant Records
as Prasident. He’ll take on his
new duties by mid-April.

Giaat owner Irving Azoff re-
marked, “Charlie is a rock 'n
roll Picasso. This is a historic
moment at Giant Records, to
have one of our most creative
and valued industry leaders join
our team.”

Miror told R&R, ‘“Being in
business with Irving Azoff has
been a dream of mine for a long
time, and now it’'s a dream
come true. I've never seen a
better staff put together in such
a sho-t time as at Giant, soI'm
going to have the pleasure of
walking in the door and being in
busin2ss with some of the best
pros in the industry out of the
box.

“However, with this great
sweetness comes the sadness of
leaving all my friends at A&M.
There isn’t a better record com-
pany or group of people any-
where in the world, and I'll miss
them all dearly.”

A&M President/CEO Al Ca-
faro added, “Charlie has been a
valued colleague and good
friend for many years, and I
wish him the greatest success.
This is a wonderful opportunity
for him, and I’'m certain he'll do
extremely well.”

Minor began his 17-year pro-
motion career at A&M in 1969 as
alocal rep in Atlanta. He moved
into national promotion posi-

KFRC TO BEDFORD

Last RKO Station Sold

RKO Radio — the once-po-
tent, respected, and trendset-
ting radio chain that inspired
scores of young radio profes-

| sionals over the years — has of-
ficially passed into extinction.
The FCC last week approved
the transfer of the company’s
final property, KFRC/San
Francisco, to Bedford Broad-
casting.

Born in 1939 as a subsidiary of
General Tire & Rubber, the ra-
dio company ultimately ac-
quired WRKO & WROR/Bos-
ton, WGMS-AM & FM/Wash-
ington, KRTH-AM & FM/Los
Angeles, KFRC-AM & FM/San
Francisco, WOR-AM & FM/
New York, WHBQ-AM & FM/
Memphis, WAXY/Ft. Lauder-
dale, WFYR/Chicago, CKLW/
Detroit, and the Mutual Broad-
casting System (1950-57).

The chain was renamed RKO
Genera! when General Tire pur-
chased RKO Radio Pictures in
1957 and merged all entertain-
ment operations.

Boss Radio

In 1965, frustrated with the
mediocre performance of KHJ
(later KRTH-AM), company
execs recruited Fresno radio

| whiz Bill Drake as its hired gun

to compete against Top 40 mon-
olith KRLA. In just months,
“KHJ Boss Radio”’ zoomed to
dominance, and it redefined the
recipe for success.

Within a year, RKO installed
the “Drake” format on most of
its other AMs, including KFRC.
CKLW, WRKO, and WHBQ. On-
ly two of the company’s AMs
programmed other formats:
Flagship WOR was a fixture in
New York and its full-service
approach didn’t require any tin-
kering, while the company
hoped to reap scme political
benefit by sticking with Classic-
al on WGMS.

Although the company was
enjoying immense success and
earned generous profits during
the late ’60s and *70s, it became
mired in political and financial
scandals that eventually led to
its celebrated problems with
federal regulators

License Revoked

The Commission hit the com-
pany with a rare and very cost-
ly revocation of its Boston TV li-
cens? after determining that
General Tire executives were
involved in an overseas bribery

RKO/See Page 25

Charlie Minor
tions at A&M, later leaving to
become Sr. VP/Promotion at
ABC Records and then at EMI/
UA before returning to A&M
nearly a decade ago.

T T

Johnson To
Program WLTW

Kurt Johnson

WFYR/Chicago PD Kurt
Johnson has landed the pro-
gramming position at Viacom
AC WLTW/New York and will
begin there April 3. He succeeds
Dale Parsons, who recently left
for station ownership in Hawaii.

Johnson told R&R, “I'm a
happy camper. It’s going to be
nice working with the Viacom
boys instead of against them.
They’re a good bunch of com-
petitors.” AC WFYR competed
against Viacom AC WLIT.
WFYR'’s expected to switch for-
mat — reportedly to AOR — by
April 1. JOHNSON/See Page 25

From ‘Bad’ To ‘Dangerous’

who's bad?

Ir what could hardly be described as an off-the-wall move, Michael
Jackson and Sony Software penned a thriller of a multimedia part-
narship agreement that could potentially be worth a billion dollars to
tha superstar. First project from the new deal will be Jackson's long-
awaited follow-up to “Bad.” “Dangerous” is now set for June re-
lease, but two cuts from the album were premiered at the NARM
convention Sunday (3/24). Pictured are (I-r) Epic Records Presi-
omnt Dave Glew, Columbia Pictures Entertainment Co-Chairman Jon
Feters, Jackson, Sony Music President Tommy Mottola, and Co-
lumbia Pictures Entertainment Co-Chalrman Peter Guber. Now,




JESUS
Just play it!

“Right Here, Right Now”” Jesus Jones
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NARM CONVENTION

Labels Yet To Pick Longbox Replacement

SAN FRANCISCO — Although
it's widely accepted that the CD
longbox will disappear from store
shelves — perhaps before summer
— record labels have yet to agree
on what will replace it.

Some kind of decision was ex-
pected at last weekend’s National
Association of Recording Merchan-
disers (NARM) convention, but the
large distribution companies re-
main divided on the issue.

WEA has apparently endorsed
the “Ecopak,” a cardboard con-
tainer that has much the same di-
mensions as a CD longbox when
sealed. After the shrinkwrap is re-
moved, the package folds to the di-
mensions of a plastic jewel box.
WEA owns Ivy Hill, the paper mill
that invented the .

European-owned PolyGram
Group Distribution and CEMA, a
Thorn EMI company, apparently
favor continued use of the jewel

NARM Notes

©® CD longbox’s days are
numbered

@ No consensus on new
packaging

® Decision due in 60 days

® Assoclation touts ‘Rock
The Vote’

box. A third option, the “Digipak,”
is currently in use on Sting’s ‘“‘The
Soul Cages.” Similar to the Eco-
pak, the Digipak features plastic
“rails” which help keep the card-
board erect on store shelves and
are supposed to be recycled for fu-
ture use. A&M Records VP/Public-
ity Diana Baron said Digipak test
results have yet to be tabulated.
Jason Berman, President of the
Recording Industry Association of

Y
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‘Operation Dogtag’ A Howling Success

)| fﬁfg R

KGGURiverside-San Bernardino's Deaner & Daniels moming team spear-
headed the national fundraising effort/radio promotion known as “Operation
Dogtag.” (See R&R 3/15 for details.) While in the middle of their trek
across America in the Operation Dogtag Winnebago One mobile unit, the
dynamic dogfaces dropped in on Louisiana Gov. Buddy Roemer, who or-
dered three sets of tags bearing the name of his state's MIAs. Seen at the
scene are (I-r) Jim Daniels, Roemer, and Jeff Dean.
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Older Demos Changing
Format Power Ratios

Miller Kaplan Study Spotlights Strong Classic
Rock And Gold Performances In 1990

Sales To Ratings Ratios By Format

Source: Milier. Kaplan, Arase 8 Co

AC NT Chy. Gold FSA CR AOR SAC NAC Span Clas GHR Dance UC BBN 3EZ

0.69 7

Aging of the population is helping
AC, AOR, and Classic Rock sta-
tions outperform their competitors
financially, according to a new
study of “power ratios” completed
by broadcast accountant George
Nadel Rivin of Los Angeles’s
Miller, Kaplan, Arase & Co.

The “power ratio” measures the
relationship between revenue and
audience shares for about 700 sta-
tions in Top 100 markets. General-
ly, the higher the ratio, the better a
format does converting its aud-

ience share into dollars.

To derive the numbers, Rivin di-
vided market revenues — as re-
ported by participating stations to
the accounting firm’s periodic fi-
nancial surveys — by the mean
12+ average quarter-hour audi-
ence shares measured in Arbi-
tron’s summer 1989 through spring
1990 surveys.

The AC, News/Talk, Country,
and Gold formats showed the high-
est performances, while Easy Lis-

POWER RATIOS/See Page 25

America (RIAA), would only con-
firm, ‘““There is unanimity among
RIAA member companies that the
disposable CD longbox is dead. A
number of environmentally friend-
ly alternatives are under active
consideration. All final decisions
will be made within the next 60

NARM/See Page 25

Wexler Joins
WKSZ As
Exec. VP/GM

>
Larry Wexler

Waldron Broadcasting President
Larry Wexler returns to daily sta-
tion management as Exec. VP/GM
of AC WKSZ/Philadelphia, effec-
tive April 1. He was VP/GM of
crosstown WPEN & WMGK for
nearly 20 years. At WKSZ, Presi-
dent Daniel M. Lerner has been
serving as GM.

Lerner ccmmented, “It took 18
months, but I've found the perfect
person to replace me. Having Lar-
ry on board will free me up to pur-
sue expansion of our station group
[{WKSZ, Inc.] in the 90s.”

WEXLER/See Page 25

Burkhimer Now
Sony Sr. VP,
West Coast

Don Burkhimer

Sony Music has appointed Don
Burkhimer Sr. VP, West Coast.
Burkhimer, who spent 28 years at
RCA Records, assumes the post
Myron Roth left last November
when he became President/COOQ at
Scotti Brothers Entertainment.

Sony Music Exec. VP Mel Ilber-
man praised Burkhimer’s “superb
record of achievements and
breadth of experience in marketing
and A&R, both national and inter-
national, artist relations, and his
special expertise in general man-
agement.”

Burkhimer told R&R he’d be
working on, among other things,
relocating Sony Music’'s West
Coast offices by 1992. While most
department heads report to New
York, Burkhimer explained, “I'm

BURKHIMER/See Page 25
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SPRING SWEEP CHECKUP

To celebrate the advent of the crucial spring book, Lon
Helton presents a ten-point checklist to make sure
you're firing on all cylinders.
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SONRISE REINCARNATE?

Capital Radio Applicant
Accused Of Sham Operation

Radio consultant and station owner Carl Hurlebaus,
who’s under indictment for securities fraud in two states
as a result of his involvement with the Sonrise Manage-
ment Services radio investment firm, is operating what
appears to be a “new and improved” version of Sonrise,
according to papers filed at the FCC.

That charge surfaced recently in
a comparative proceeding for an
FM license at Dalton, GA, in which
North Georgia Radio I (NGR) al-
leged that competing applicant
Lowrey Communications — a
group formed by Hurlebaus's Lan-
dover, MD-based Capital Radio
Services — is a ‘‘Sonrise-type
sham’ applicant secretly controll-
ed by Capital. Lawyers represen-
ting Lowrey and other Capital-
formed groups vigorously denied
NGR’s allegations, noting similar
allegations against Capital were
rejected in a separate FCC pro-
ceeding.

In the Dalton case, NGR charged
that Lowrey general partner Jean
Smith Lowrey, a black woman,
was recruited by a Capital Radio
salesman and has little investment
in or knowledge of the application.
In addition, the group alleged, sev-
eral of Lowrey’s limited partners
also are partners in other Capital-
formed applicant groups. Thus,
NGR concluded, Hurlebaus and
Capital “were the impetus for the
formation of Lowrey and the prep-
aration and prosecution of its appli-
cation,” and may be the real
parties-in-interest behind the
group.

Similar Sales Manuals

In a bid to tie Capital to the now-

defunct Sonrise, NGR said Hurle-

baus devised Sonrise’s sales book-
let, which suggests owning an FM
radio station is a good way to make
large sums of money. Much of that
same sales material is included in
a Capital Radio booklet attached to
NGR’s filing.

Hurlebaus did not return R&R’s
phone calls. However, Lowrey
denied all of NGR's claims. In a re-
sponse filing, the group said Capi-
tal Radio was hired to help prepare
the application and has not been in-
volved with the ongoing prosecu-
tion of the application. Neither
Capital nor Hurlebaus has an own-
ership interest in Lowrey, the
group said.

The attempt to ‘ ‘tar’ Lowrey
with the Sonrise brush must fail.”
the group insisted, because NGR
failed to demonstrate any patterns
among the Capital applicants or
any similarity between the Capital-
formed groups and the allegedly
flawed Sonrise applicants.

Lowrey’s law firm, McCabe &
Allen, pointed out that charges
similar to NGR’s were rejected
last fall by an FCC administrative
law judge in a case involving a
Capital-formed applicant in Punta
Rassa, FL.

Followed FCC Rules

According to Thomas Keller, an
attorney with the law firm of Ver-
ner, Liipfert, Bernhard, McPher-
son & Hand, each of the ‘“‘three or
four” Capital applicants repre-
sented by that firm have been
structured in strict accordance
with FCC rules.

Continued on Page 8

NAB Urges FCC Rejection
Of Satellite CD Radio

The NAB and a group of 22 broadcasters want the FCC
to shoot down Satellite CD Radio’s latest request for a per-
mit to begin construction of its proposed satellite DAB sys-

tem.

SCDR had asked the Commis-
sion to grant it a conditional per-
mit, which would allow the firm to
go ahead with preliminary con-
struction phases for its satellite

for $28 million.

DCR President Dave Del Bec-
caro, who announced the deal
Monday (3/25) at the National Ca-
bie Television Association con-
vention in New Orleans, said the
new investors will help DCR "quick-
ty roll out the service.”

In addition to its broadcast and
newspaper holdings, Cox is one of
the nation’s largest cable TV sys-
tem operators. Cox and the other
investors, Comcast Corp. and
Continental Cablevision, will pro-
vide access to more than 7 million
cable subscribers. DCR has more
than 2000 subscribers on ten small
cable systems and plans to be on
40 more systems by year's end.
General instrument, which launch-
ed DCR last May, retained a 50%
interest in the new company.

Expanding Abroad

Hot on the heels of its foreign
debut in Mexico City (R&R 3/1),
DCR is moving into other intema-
tional markets. The company said it
will demonstrate its service in Eur-

New Investors, European
Expansion For Digital Cable Radio

Cox Communications has become the first broadcast-
ing firm to invest in a digital radio service, joining with two
other companies to buy a 50% stake in Digital Cabie Radio

ope beginning next month. It also
plans to begin ‘initial test
marketing” in Venezuela and other
South American countries in May.
Del Beccaro said DCR eventually
will expand to 250 channels from
the current 19. “Our plan is to de-
velop DCR programming to meet
the diverse ethnic needs of virtually
any area.”

Also on Monday, Digital Music
Express fired up its 30-channel ca-
ble digital audio service. DMX is
owned by international Cabile-
casting Technologies,” whose
Chairman is former ABC Records
and United Artists Records Chair-
man Jerold Rubinstein. He de-
clared the service will “revolution-
ize the way music is heard in the
home."”

The first cable systems to carry
DMX are in Seattle-Tacoma, San
Francisco, and Orange County,
CA. DMX is the third cable digital
audio service to begin operations,
joining DCR and the Digital Planet.

DAB system, subject to whatever
action the FCC takes on DAB.
SCDR *‘will assume the risk of an
unfavorable outcome on any issues
pending before the Commission,”
the company said in its application.

“The course for DAB is not ye:
steady or sure enough for grants of
construction authority,” the NAB
argued in its petition to deny
SCDR’s application. And the NAB
charged that any construction per-
mit, even a conditional one, may
prejudice decisions on how to im-
plement DAB.

Group owners Shamrock Broad-
casting and Capitol Broadcasting
Corp., along with 20 other station
owners, fired off their own objec-
tions. They accused SCDR of at-
tempting a “creative end run”
around FCC procedures.

SCDR President Peter Dolan
said he was talking with the com-
pany’s attorneys about how to res-
pond to the petitions. But, he in-
sisted, “we're very comfortable
about going forward.”

Snaring any new spectrum space
for DAB, whether satellite or ter-
restrial, is looking increasingly dif-
ficult. A new FCC document said
the Bush administration opposes
any reallocation of aircraft
telemetry frequencies around 1500
MHz to DAB, and the Commission
said there’s not likely to be any
space for DAB in the UHF TV
band, “at least in the immediate
future.” That puts a negative light
on two of the FCC staff’s three pro-
posed DAB bands. The other,
around 2400 MHz, is considered un-
suitable by U.S. DAB proponents.

DC
REPORT

PAT CLAWSON

FCC Red Tape Snarls
Olympia Sales

ould somebody please ask the paper pushers at Al

Sikes’s FCC to talk to each other? An internal lack

of communication and coordination has left Olym-
pla Broadcasting tangled in a red-tape nightmare that
could derail the planned $3.5 milion sale of KYAK &
KGOT/Anchorage and KIAK-AM & FM/Fairbanks to Gary
Capps’s Harbor Broadcasting.

Here's the situation: Olympia, tied up in Seattle bankruptcy proceed-
ings, needs to sell the stations to satisfy creditors. The court has indi-
cated it wants prompt action. After announcing the Harbor sale, the
NAACP alleged EEO shortcomings and filed license renewal challenges.
With the licenses tied up, the sale was snagged. But a settlement was
quickly reached in February, theoretically clearing the way for both the
renewals and sales.

Last week, the Mass Media Bureau told Olympia it will approve the
transter applications — but the grant is contingent on approval of the
license renewals. There's the rub, according to a petition filed by Olym-
pia’s lawyers. Even though the NAACP has withdrawn its license
challenge, EEO branch staffers have “informally advised" that they won't
get around to “review and process” the EEQ aspects of the renewal “for
an extended period of time — perhaps several months."” The reason? Ac-
cording to the petition, "the current large backlog of pending renewal
EEO challenges.”

Olympia execs weren't available for comment, but the company has
asked for expedited processing of its renewals. It said further delays
“would be seriously adverse to the interests of Olympia, the purchaser,
and particularly to Olympia’s creditors."

New Zealand Invites American
Radio Investment

ew Zealand Prime Minister Jim Bolger's govern-
ment is scrapping all limits on foreign ownership of
commercial broadcast stations and inviting Ameri-
can broadcasters to invest radio deal dollars Down Under.

“We believe that concerns about overseas investors dominating the
New Zealand broadcasting industry and reducing local content are met
by a range of adequate safeguards,” Bolger said.

Foreign ownership was restricted to 49.9%, but the financial col-
lapse of the country’s only commercial TV station spurred a policy reap-
praisal.

The Kiwi action provides more ammunition for Montreux Companies
CEO Peter Stromquist's crusade to open American broadcasting to
foreign investment. With the assistance of the Wexler Group, a Hill &
Knowlton subsidiary, the media broker has launched a foreign broadcast
ownership lobby to promote reciprocal relaxation of U.S. and interna-
tionat laws restricting broadcast investments.

“I don’t understand the reservations of some to foreign ownership.
The market can’t grow uniess it gets new money and new players. This is
a way to get both overnight,” commented Stromquist. He added that no
U.S. laws restrict foreign purchase of newspapers — a point under-
scored by last week'’s sale of the New York Daily News to British citizen
Robert Maxwaell.

Webb Tanks Stations To Block Trustee

obert Webb has put Webb Communications into

Chapter 11 in order to remove a court-appointed

receiver from KGLX/Gallup, NM. He decided the
FCC wasn't moving fast enough on his petition for an
emergency ruling on whether a February 21 state court
order putting the station into immediate receivership
amounted to an unauthorized transfer of control.

The action stemmed from a legal battle by Webb and former KGLX
GM Thomas Troland over a never-completed deal to transfer the station
to a new jointly owned corporation and grant Troland options to buy out
Webb's 51% stake. The Chapter 11 filing also applies to KLRK/Van-
dalia, MO.

Continued on Page 8
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WE'VE LOCKED HIM UP !
Captured by ABC ROCK for your

“0“ “IVE“‘ comedic enjoyment. Bob Rivers, the

country's premier rock song parodist is
back, exclusively, at ABC ROCK
w ‘ E " E producing the best song parodies
T I T . T H ‘ around. You'l receive two Twisted
Tunes song parodies a month, for
FREE. Plus, theyre market exclusive.

So book ‘em ... we did.

For more information on Twisted Tunes
and the ABC Rock Network call Gloria
Puchon Briggs at (212) 456-5652.
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TRANSACTIONS

Starr Strikes $5.5 Million
Bankruptcy Bargain

Olympla Fmally Flips KC FM; Deano Day Expands Michigan Chain Statewide

Starr Acquisitions

PRICE: $5.5 million (approximate)
BUYER: A group headed by Michael
Starr of Carbondale, IL

SELLER: Willlam Brandt, court-
appointed receiver for two limited part-
nerships, Treasure Coast Broadcast-
ing L.P. and Cape Cod Broadcasting
L.P., which were formerly headed by
radio investors Gregory Bone and
Thomas LaTanzi

COMMENT: These stations have been
in receivership since October 1990
and formally entered Chapter 11 pro-
ceedings on 12/6/90. The Bank of
New England has said in court docu-
ments that it is owed $9.2 million. An
agreement was reached in 1989 to sell
the stations to Stam's Sea Coast
Broadcasting Company L.P. for
$14.5 million, contingent on a power
upgrade for the Florida FM in this deal.
A competitor's challenge to the FCC
applications delayed that transaction.

WTTB & WGYL/

Vero Beach, FL

FREQUENCY: 1490 kHz; 93.5 MHz
POWER: 1kw; 50kw at 479 feet
FORMAT: Nostalgia; AC

COMMENT: The AM was sold for
$850,000 in February 1987, the FM
for $4.5 million in September 1986.

WQRC/Barnstable, MA
FREQUENCY: 99.9 MHz

POWER: 50kw at 378 feet
FORMAT: AC

COMMENT: This station was sold for
$4.7 million in February 1985.

\,,;‘!" O oy ,b'm. 3&”\@3

KLKY/Prescott Valley

PRICE: $70,500

TERMS: Asset sale for cash

BUYER: Oasls International Com-
munications Inc., a subsidiary of the
Horlzon Christian Fellowship, which
is headed by President Mike Mcintosh
of Del Mar, CA

SELLER: Lucky Communications
Inc., a debtor-in-possession headed by
President R. David Carson
FREQUENCY: 1130 kHz

POWER: 1kw daytimer

FORMAT: AC

WKUN/Monroe

PRICE: $205,000 for 90%

TERMS: Stock sale for $175,000
cash and six-month promissory note
for $30,000 at 10% interest

BUYER: Linda Gail LaPann and John
Poss

SELLER: Community Broadcasting
Co., owned by Frank Morris Sr.
FREQUENCY: 1580 kHz

POWER: 1kw day/10 watts night
FORMAT: Country

WKIT-AM & FM/
Brewer (Bangor)

OUR NAB '91

CONVENTION HEADQUARTERS
WILL BE AT THE
LAS VEGAS HILTON

Call us to
schedule a
confidential
appointment.

QUESTCOM (-

Radio Station Brokerage & Financing Services

Don Bussell

Gaithersburg, MD / {301) 963-3000

Marc Hond

Denver, CO / (303) 534-3939

TRANSACTIONS AT A GLANCE

This Week’s Action: .

1991 Deals To Date:

(Last Year: $262,413,385)

Total Stations Traded This Year: .......

Total Stations Traded This Week:. ........ 23

$179,482,643

. 222
(Last Year: 269)

e $13,020,500
(Last Year: $13,194,000)

(Last Year: 25}

® Deal Of The Week:
® Starr Acquisitions $5.5 million
(approximate)
O WTTB & WGYL/Vero Beach, FL
® WQRC/Barnstable, MA

© WALM/Alblon, Mi

© WELL-FM/Marshali, Mi

©® KLKY/Prescott Valley, AZ $70,500

© WKUN/Monroe, GA $205,000 for 80%

©® WKIT-AM & FM/Brewer (Bangor), ME $293,000
© Statewide Broadcasting Acquisitions $1.1 million

® WELL (AM)/Battie Creek, Mi

® WACY/Fenton (Flint), Mi
© WLEL/Leland, MI (FM CP) $75,000
® KXXR/Liberty (Kansas City), MO $2.6 million
© KMMK/Las Vegas $2 million
© KVEG/North Las Vegas $225,000
© WBUK/Ft. Shawnes, OH (FM CP) $1000 for 25%
©® KBNP/Portland, OR $155,000 for 35%
© WSQV/Berwick, PA $160,000
® WPLX/Collierville-Germantown (Memphis), TN $114,000
© KDDD & KMRE/Dumas, TX $372,000
© WBNV/Roanoke $150,000
© WIGM/Medtford, W! No cash consideration

PRICE: $293,000

TERMS: Asset sale for cash, with
$17,000 escrow deposit. This sale
has been approved by the U.S. Bank-
ruptcy Court in Portland, ME.

BUYER: H&L Broadcasting Inc., own-
ed by Erlc Hake and Raymond Lynch
Jr. of Veazi, ME

SELLER: Sunspot Broadcasting Co.
Inc., a debtor-in-possession headed by
John Pineau of Stockton Springs, ME.
He also owns WXGL/Lewiston, ME.
FREQUENCY: 1200 kHz; 100.3 MHz
POWER: S5kw; 16.5kw at 869 feet
FORMAT: AC; AOR

i

Statewide Broadcasting

Acquisitions

PRICE: $1.1 million

BUYER: Statewide Broadcasting Sys-
tem Inc., owned by veteran Michigan
radio personality Deano Day; Edward
Derbabian of Birmingham, Mi; William
Wilcher of Brighton, Mi; and Mitchell
Moen of Fenton, M. Moen is Day's
son.

Transaction #1

Triad Stations

PRICE: $500,000

TERMS: Asset sale for $500,000 with
$300,000 cash due at closing. The
balance of $200,000 is due on a land
contract payable over ten years at 9%
interest with monthly payments of
$2534.

SELLER: Triad Communications Inc.,
headed by C. Wayne Wright. The
company also owns seven cable TV
systems in Indiana and Michigan.

WALM/Albion

FREQUENCY: 1260 kHz
POWER: 1kw day/500 watts night
FORMAT: Nostalgia

WELL (AM)/Battle Creek
FREQUENCY: 1400 kHz
POWER: 1kw

FORMAT: Nostalgia

WELL-FM/Marshall
FREQUENCY: 104.9 MHz
POWER: 6kw at 300 feet
FORMAT: Nostalgia

Transaction #2

WACY/Fenton (Flint)

PRICE: $600,000

TERMS: Asset sale for $350,000
promissory note payable over ten
years at 9% interest. The note is pay-
able at $200,000 by 10/1, with the
balance of $150,000 to be paid in
monthly $1900 instaliments beginning
11/1. The buyer also agrees to as-
sume liabilities totaiing $250,000.
SELLER: Deano Day Enterprises Ltd.,
owned by Deano Day

FREQUENCY: 1160 kHz

POWER: 1kw

FORMAT: Country

COMMENT: This station was acquired
in October 1988 for $350,000.

WLEL/Leland (FM CP)

PRICE: $75,000

TERMS: Asset sale. Entire amount pay-

able via promissory note at 12% inter-

est that becomes due on 12/31/92.

The note is secured by a pledge of

49% of the buyer's stock.

BUYER: Grand Traverse Broadcast-

Ing Co., headed by President Richard
Continued on Page 8



In Remembrance...

Paula Kaye Evans Joey Cigainero
Vocals Keyboards

T o S Y L §

Terry Jackson Kirk Cappello Michael Thomas
Bass Music Director & Keyboards Guitar

Jim Hammon Chris Austin
Tour Manager Fiddle/Guitar?Vocals

Certainly words cannot express the sense of lost being felt by all of us at MCA.
Our hearts go out to the families and loved ones, as well as to the entire
Reba McEntire organization in their time of sorrow.
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

Stone. He owns WAIR/Atlanta, MI.
SELLER: Pyramid Communications,
headed by partner Lewis Wrenn
FREQUENCY: 94.3 MHz

POWER: 3kw at 300 feet

e e e Y
 Missouri
KXXR/Liberty (Kansas Clty)
PRICE: $2.6 milllon
TERMS: Asset sale for cash
BUYER: Capital Broadcasting Inc., a
division of Ardman Broadcasting
Group, which is principally owned by
Myer Feldman. Bruce Houston will
head Capital. Ardman also owns
WZO0OU/Boston; WPHR/Cleveland;
WNWZ & WEZi/Memphis; WIRA &
WOVV/Ft. Pierce, FL; KCKN &
KBCQ/Roswell, NM; WVSR-AM &
FM/Charteston, WV; and WCIB/Fal
mouth (Cape Cod), MA.

SELLER: Olympia Broadcasting
Corp., a debtor-in-possession headed
by Jamie Ireland and Archie
Kovanen. The company is in the pro-
cess of seling KYAK & KGOT/An-
chorage; KIAK-AM & FM/Falrbanks,
AK; KRZR/Fresno; and KTRW &
KZZU/Spokane.

FREQUENCY: 106.5 MHz

POWER: 100kw at 981 feet
FORMAT: CHR

BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: Olympia acquired this sta-
tion in June 1988 for $4 million. The
new owners say they will keep the sta-
tion's entire staff and CHR format.

KMMK/Las Vegas
PRICE: $2 milion
TERMS: Asset sale
BUYER: George Tobln Productions
Inc., headed by veteran Hollywood mu-
sic producer George Tobin. He re-
cently started Headllnerecords, a new
record label, and manages recording
artist P.C. Quest.

SELLER: Intermart Broadcasting of
Las Vegas Inc., owned by James Mar-
tin Jr. of Jacksonville. Through other
Intermart entities, Martin owns inter-
ests in WEZO/Orlando; WGCO/Jesup,
GA; and WAPY/Hoimes Beach, FL.
FREQUENCY: 103.5 MHz

POWER: 100kw at 1455 feet
FORMAT: AC

The

Research
Company
of Choice

KVEG/North Las Vegas
PRICE: $225,000

TERMS: Asset sale for cash

BUYER: K-G Communications Inc.,
owned by Jules Kutner of Elkins Park,
PA; Richard Grisar of Northridge, CA;
and Mark Stone and Steven Buchs-
baum of Woodland Hitls, CA.
SELLER: Bel Alr Communlications

Ltd., owned by Richard Grisar, Mark
Stone, and Steven Buchsbaum
FREQUENCY: 840 kHz

POWER: 50kw day/25kw night
FORMAT: News/Talk

COMMENT: This station was sold in
August 1990 for $431,000.

WBUK/Ft. Shawnee

PRICE: $1000 for 25%

TERMS: Cash for stock

BUYER: Charles Hutchinson, whose
CHH Corp. currently owns 75% of the
station. He has a CP to build a new
LPTV station at Findley, OH.

SELLER: George Kocher is selling his
25% stake in the licensee, Hutchko
Partnership.

FREQUENCY: 107.5 MHz

POWER: 3kw at 316 feet

5 “" %
KBNP/Portland

PRICE: $155,000 for 35%

TERMS: This transaction is connected
with the termination of the seller's em-
ployment as the station’s GM. The
buyer agrees to pay $35,000 in cash
In seven $5000 monthly installments
and an additional $20,000 plus Inter-
est to repay a loan from the Second
Amendment Foundation, which is se-
cured by the buyer’s stock. The buyer
also agrees to provide the seller with
advertising time valued at $100,000
for one year.

BUYER: KBNP Radio Inc., headed by
President Alan Gottlieb. The company
also operates the Northwest News
Network.

SELLER: David Meholovich, the sta-
tion’s GM, is selling his 35% stake in
KBNP Radio Inc.

FREQUENCY: 1410 kHz

POWER: Skw day/1kw night
FORMAT: News/Talk

Pennsylvania

WSQV/Berwick
PRICE: $160,000
TERMS: Asset sale for cash

Call-Out

BUYER: M&M Broadcasting Inc,
owned by Charies, Denise, and
Joshua Miller of Drums, PA; and Bob,
Janice, Jennifer, and Jetf Moisey of
Sugarioaf, PA. The Moisey family owns
30% of Western Cablevision Inc.
which operates cable TV systems in
Arizona. Bob Moisey is the individual
permittee of WZWB/Berwick, PA, and
he intends to assign that permit to
M&M Broadcasting.

SELLER: Heritage Broadcasting Inc.,
headed by President Paul Grimes
FREQUENCY: 1280 kHz

POWER: 1kw day/164 watts night
FORMAT: Gold

| Tennessee |
WPLX/Collierville-

Germantown (Memphis)
PRICE: $114,000

TERMS: Asset sale for cash. The pur-
chase price will be adjusted at closing
to reflect the value of outstanding mort-
gage obligations.

BUYER: Pollack Steel Supply Inc.,
owned by Sydney and Marilyn Pollack
of Memphis. The Pollacks own KOSE/
Osceola, AR and KLAX-TV/Alexan-
dria, LA.

SELLER: Pylant Broadcasting Co.
Inc., owned by Rudy Pylant
FREQUENCY: 1170 kHz

POWER: 1kw daytimer

FORMAT: Country

COMMENT: This station was sold in
June 1987 for $170,000.

_Texas

KDDD & KMRE/Dumas
PRICE: $372,000

TERMS: Asset sale for $350,000
promissory note at 11.25% annual in-
terest. Among the assets being pur-
chased is a trademark, "“Ding Dong
Daddy from Dumas.” The note is to be
paid in monthty $3600 installments,
with a series of four principal payments
ranging from $25,000 to $40,000 be-
coming due before 12/31. The buyer
also agrees to buy outstanding receiva-
bles for $22,000 cash.

BUYER: XTRA Cattle Co. Inc., owned
by Philllp and Karlyle Haaland
SELLER: Lone Star Radio Broadcast-
ers Inc., owned by Amarillo investors
Richard Khoury, James Speegle,
A.C. Smith, and George Chapman
FREQUENCY: 800 kHz; 95.3 MHz
POWER: 250 watt daytimer; 3kw at
260 feet

FORMAT: Country

Perceptual Studies
Auditorium Music Tests

Tracking

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

 virgin
WBNI/Roanoke

PRICE: $150,000

TERMS: Asset sale for cash. The buyer
has the option to obtain seller financing
for the entire purchase price at an inter-
est rate of 1% over the prime rate of
Crestar Bank. interest payments will
be due monthly; $25,000 is due in five
annual instaliments; any balances out-
standing become due in full five years
from closing. If the balances are not
due, the buyer becomes subject to a
series of cumulative annual carrying
charges of $10,000 each year until
the debt is paid.

BUYER: Perception Media Group
Inc., owned by Ben Peyton and Lacy
Raines Jr.

SELLER: Commonwealth Media
Corp., headed by Mlke Waldvogel
FREQUENCY: 910 kHz

POWER: 1kw

FORMAT: Business News/Talk
COMMENT: This station was sold in
December 1986 for $250,000.

L WIS

WIGM/Medford

PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Bradley Dahivig

SELLER: Ray Bohnert is transferring
his ownership of WIGM Inc.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

Capital Radio Applicant
Accused Of Sham Operation

Continued from Page 4

Sonrise has been accused of bilk-
ing $16 million from individuals
who invested $3000 or more in lim-
ited partnerships formed by Son-
rise to pursue new FM licenses.
The Columbus, GA-based company
came to national prominence in Ju-
ly 1989, when a small plane piloted
by communications lawyer
Thomas Root crashed off the Ba-

hamas. Root, who survived the
wreck, represented nearly all of
the estimated 167 Sonrise applicant
groups.

In June 1990 North Carolina
authorities charged Hurlebaus,
Root, and two other Sonrise figures
with 455 securities violations. Two
months later the four were indicted
on similar charges in Florida. The
FCC also is examining whether
Sonrise abused the Commission’s
comparative licensing process.

DC Report

Continued from Page 4

Other market action this week:

¢ Broker Frank Kalil is working with investment bankers Dillon Read
& Co. and Sterling Payot to broker the sale of King Broadcasting's six
radio properties. Asking price: about $50 mitlion.

* WVGN/Charlotte Amalie, Vi, formerly owned by Sandy Isle
Broadcasting and lan ‘“‘Sandy’® Wheeler, is being liquidated by
bankruptcy trustee Erlk Bonde-Henriksen.

* Samuei Kobren is the new receiver of KVIV/El Paso, which is
about to be sold to Sun Valley Communications.

* Trustee Aian Solot is running KMFI & KZMK/Bisbee-Sierra Vista,
AZ. Licensee Sierra Paclfic Broadcasters filed Chapter 11 in Tucson.

Auditorium Format Analyses
Focus Groups
One-On-Ones

Paragon Research

The Research Company of Choice
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Sports broadcasting legend Curt Gowdy puts the
pieces together in a ground-breaking new sports fea-
ture, The Final Score.

Each daily 2!'/2-minute edition presents the little
known and often overlooked facts upon which sports
legends were made. Or broken. Curt shares his 40
years of experience as he probes beyond the statistics.
And the stereotypes. To paint pictures sometimes
ironic, sometimes hilarious, and sometimes poignant.
But always illuminating.

P

CURT GOWDY
GIVES YOU
THE WHOLE
& PICTURE

.\ ON THE
™ {WORLD OF
&) SPORTS.
\ STARTING

-
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The Final Score, with Major League Baseball,
American Sportscasters and Broadcasting Halls Of
Fame inductee Curt Gowdy, is a slam dunk for your
radio station. Available on a market-exclusive basis
from Premiere Radio Networks.

The hottest team in the League.

Call us in Los Angeles to reserve The Final Score for
your market today at (213) 467-2346.

ne

RADIO NETVWORKS
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NEWSBREAKERS

WOL & WMMJ
Name Turner
Station Manager

WOL & WMMJ/Washington, Al-
mic’s black-oriented News-Talk
AC combo, has appointed Ed
Turner Station Manager. He joins
from the GSM post at crosstown
CHR WPGC-FM.

Combo President/GM Alfred
Liggins told R&R, “We needed
somebody in here who was very fa-
miliar with the sales end. Ed knew
the market, he’s a 17-year broad-
cast veteran, he did amazing
things with WPGC, and he was
looking for more upward mobility
than he had.”

Turner said, I want to upgrade
the sales staff’s knowledge, work
on our traffic, continuity, and ac-
counts receivable, and have a close
look at our promotions. It’s a tre-
mendous challenge and opportun-
ity.” He started in radio at cross-
town WTOP and later spent seven
years in Miami TV before joining
WPGC parent Cook Inlet seven
years ago.

Simply Red Sign To EWA

East West Records America has inked Simply Red, whose label debut is
slated for September release. Finalizing the deal are (seated, I-r} manager
Andy Dodd, the band’s Mick Hucknall, and manager Eliiot Rashman;

(standing, I-r) the

label's Co-President/COO Vince Faraci,
President/CEQ Sylvia Rhone, and UK Managing Director Max Hole.

Co-

WQSR Selects Adams As PD

AC KXLT/Denver PD J.D.
Adams has accepted a similar po-
sition at WQSR/Baltimore, where
he’ll begin April 4. He succeeds
Lorna Ozmon, who exited the Scon-
nix Gold outlet several months ago
to program WTMX/Chicago.

WQSR VP/GM Brad Murray
told R&R, “We had many appli-

cants for the job, but J.D. is the
best person to continue the momer-
tum we’ve achieved in the last two
years. There were some very qual-
ified candidates, but when we
came down to the finalists, we
thought J.D. — because of his ex-
perience — could best help us con

ADAMS/See Page 25

The only perfect
production library is the
one you create for
yourself,

FirstCom's Custom

the copy, the first time.
It lets you score spots in

took hours to produce.
You mix and match from the

l biggest selection of new music

in the world so you get only
\ what you need ... zero filler
and fluff.

All it takes is 10 minutes.
We'll ask some questions
about your real production

works for you and what
get a no-cost, no-obligation

proposal totally custom-
tailored for your station.

Production Library saves time
because it fits perfectly under

minutes, that sound like they

needs, current sources, what

doesn't. Within 48 hours, you

GIVE US TEN MINUTES
' AND WE'LL GIVE YOU
THE PERFECT PRODUCTION

To ease production pressure, call today
800-858-8880, and ask about our FREE
production analysis.

FirstCom * 13747 Montfort Dr. ® Suite 220 ® Dallas, TX 75240 * 214-934-2222 « 800-858-8880 ® Fax 214-404-9656
A Division of Jim Long Companies, Inc. ®* A Zomba Company
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Zoo Entertainment has appointed Michael
Prince National Director/Promotion. He'll oversee
AOR, as he did until recently in a similar post at
WTG, but will also work alternative product.

He'll report to Zoo Sr. VP/GM George Gerrlty,

who cited Prince’s “exceptional long-term relation-
ships with rock radio and related trade publications”
and “understanding of artist and career development
and their relationship to marketing and airplay” as fac-
tors that landed him the job. Before WTG, Prince did
AOR promotion at several levels at Atco and Atlantic

and worked as a tour manager. Michael Prince

KQLD Promotes Michaels To PD

Gold KQLD/New Orleans APD/midday personality Shawn Michaels
has risen to his first programming opportunity. He succeeds Chris Miller,
now programming KLRX/Dalias.

Michaels told R&R, “I was bom and raised here. | know oldies —
especially New Orleans oldies. We play lots of local music, so we sound
different from other Oldies stations. Motown and '60s music are two of our
biggest focuses. We'll do the same things now — only bigger and better.
I's too good the way it is without my fingerprints on it.” Michaels, who'll
probably seek a midday replacement, has been at KQLD since its mid-'89
debut. He was previously on-air at crosstown WLMG and WQUE.

Cox Cops KEZY PD Post

CHR KEZY/Anaheim has hired Chris Cox as PD. He comes from
crosstown KWIZ, which recently dropped Hot AC to go all-Korean. He re-
places PD/afternoon personality Cralg Powers, who resigned several
weeks ago and has now exited.

Cox told R&R, “| ptan no format changes. KEZY is already the best-
sounding station in Orange County. My job is to improve on what's
already here. It's nice to be joining Win Communications; it's a young
company with lots of growth potential for me.” Prior to programming
KWIZ for two years, Cox was PD at WVEZ/Louisville and WLLT/Cincln-
nati and APD at Cincinnati's WSKS and WBLZ.

KSJX Drops AOR Simulcast, Gets Hard

Narragansett AM KSJX/San Jose, which has been simulcasting FM
AOR sister KSJO for the past year, switched Sunday (3/24) to a current/
recurrent-intensive rock format, calling itself “X-Rock 1500.” KSJO PD
Dana Jang is overseeing KSJX.

"We're automated right now, but once we start generating some cash
we'll go live,” noted GM David Baronfeid. “The AM'’s been sitting around
gathering dust since we blew out the Business Radlo Network, and we
thought this new format would be a good complement to the FM. There's a
ton of harder rock product that's selling without any real exposure on the
classic-oriented AORs.’

Hacker Infiltrates I
As Dance Director

Island has named veteran disc jockey/remixer/
producer Michael Hacker National Director, Dance
Music/Special Projects. He joins the label after a stint
as National Director/Dance Promotion and A&R at
Geffen; he'd previously established the dance de-
partment at indie promoter Best Performances

‘We're very pleased to have Michael join us,
commented Island VP/GM Andy Allen. “His vast ex-
perience in dance promotion, marketing, and A&R —
as well as his legendary energy — will be an immedi-
ate asset. We'll encourage him to search out and find
the best new and established dance-oriented artists.” Michael Hacker

sland

e TR

WJMO Appoints Kitts GSM

Black AC/Dance CHR combo WJMO-AM & FM/Cleveland has hired
Carl Kitts as GSM. Formerly VP/Station Relations at Broadcast Resources
Group, he replaces Dave Urbach, who left in January.

VP/GM Curtis Shaw told R&R, “Cart’'s background and experience as
a former RAB Midwest Regional Director speaks for itself. He has wonder-
ful skills in recruitment and sales development. Not only will he be a great
asset to us at United Broadcasting, he'll be a source of stimulation for the
entire market.” Kitts has also been GSM at WGTZ/Dayton.
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"ANOTHER LIKE MY LOVER"

From the album Josming@_y

From Top Ten TV Show to

Top Ten urban radio action!

h e G : From the platinum album
Watch Jasmine Guy cross over | itual De Lo Habitual

with this major market pop hit!

Breaking fror MTV and a sold-out tour.

KTFM 21-19  99KG add | / Tests Produce Instant Phones!
PWRPIG 34-26 KFBQ 32-28 -

HOT947 29-23 : %
KBEQ 27-23 : PWR92 WNYP
KXXR 28-25 gt WEST KG95

KKFR 20-17
KKRZ 22-19 XL1067 KFMW

FM102 20-16 ' KWNZ ZFUN

KMEL deb 27 , : WWEFX Y97

KZFM 25-19

G105 31-24 :

Y107 28-25 s i :

KHTK add 30 . "BEEN CAUGHT STEALING"
KKMG 18-15

B95 10-9

1
s ’{ JANES ADDICTION

R.E.M.

"LOSING MY RELIGION"

"IT's A SHAME (MY SISTER)"

Frcm the album Down To Earth
Top Five sales out of the box. Active MTV rotation.

Heavy Rotation on MTV! Crossing pop now!

From the album OLtOf Time P1 cHAaRT DEBUT D

: WXKS 29-23  KDON 12-8
NEW & ACTIVE ; HOT97 29-24  KNOE add
] WIOQ 9-6 WVBS add
69/32 : WPGC 24-20  WBXX add
One Of The “"Most Added” . KTFM 29-25
PWRPIG 31-25
PWR106 add 35
KKFR dek 27
Q106 21-18
KMEL 6-¢
TIC-FM add
WMXP deb 29
KZFM 38-31
WRVQ dsb 3C
CK105 36-31
KKMG 36-32
B95 15-13
KWOD add
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Featuring The First Single And Video

GOTTA SEE YOUR EYES

Most Requested On
Video Jukebox Network

Z90 add
KXXR
WILN add
KYYY add

Y94 add
KBOZ add
KFTZ add
KFFM

LN

The Debut Album From Rhythm Tribe

ENTERTAINMENT

© 1991 BMG MUSIC

NEWSBREAKERS

| DAY WWHT GSM
" Gilligan Adds

VP/GM Duties
At Three
Properties

Tom Gilligan, VP/GM at Dance
CHR WWHT/Marysville-Colum-
bus, has added VP/GM duties at
three other local M.M. Group pro-
perties: News-Talk/Contemporary
| Christian combo WNRJ & WTLT/

Circleville-Columbus and the

Metro Jet Copter Traffic Network,

which serves 11 metro stations.

E He replaces
outgoing WNRJ
& WTLT and
Metro Jet VF/
GM Chris For-
¥ gy, who's joined
crosstown CHR
WNCI as LSM.
WWHT’s long-
vacant GSM
post now goes
to Jeff Day,
Tom Gilligan who was an AE
at crosstown WCOL-AM & FM.

M.M. Group co-principal Mark
Litton told R&R, “Ever since Torn
came aboard in January, he's done
a great job focusing WWHT and
giving it a winning identity. It only

GILLIGAN/See Page 25

| LETTER

strategies.

I Alpert’s New Direction

A&M Vice Chalrman/co-founder/artist Herb Alpert (I) takes a bréak from the

video shoot for his latest single, “North On South St." with the label’s Chris |

Boyd.

Howie RCA Field Marketing VP

Booth To Sr. Director/Account Development

RCA has boosted 12-year staffer
Ron Howie to VP/Field Marketing.
Coming from RCA/Nashville,
where he was Sr. Director/Product
Development, Howie will now
oversee day-to-day field marketing
and product development opera-
tions while working on long-range
planning and account development

. FCC: Broadcasters Won't

R&R’s March 1 report that FCC
Chairman Sikes has called for a
| $20 million broadcaster “tax levy"
should have provided readers fuller
information. By omitting key back-
ground, the story Implies that tha
Commission somehow has target-
ed broadcasters for a special new
tax only they will pay. That implica-
tion, however, is simply incorrect.
The president’s budget, transmit-
[ ted to Congress February 4, cor-
| tains a variety of user fee and sim-
ilar collection proposals whicn
would yield $2.3 billion in fiscal
year 1992. The administration's
proposals would affect most feder-
al regulatory agencles and the en-
terprises under their jurisdiction.
Proposed FCC user fees —
about $65 million — represent less
than 3% of this governmentwide et
fort to meet the deficit reduction
goals envisioned by last year's
Budget Agreement. Proposed
broadcast user charges would

Face User Fees Alone

amount to slightly less than 1%.
Broadcasting's share, incidentally, |
would be proportional to the indus-
try’s direct contribution to the U.S.
GNP (about 0.9% last year).

Chairman Sikes's February 27 |
statement before a House Appro-
priations Subcommittee simply de- |
scribed the administration’s user
fees proposals and how the Com-
mission might implement them. The
chairman also noted that today's |
fiscal austerlty Imperatives will
mean increased, across-the-board
contributions toward the cost of op-
erating government agencies in-
cluding the FCC on the part of most
American businesses.

Your readers should have been
informed, In short, that neither
broadcast nor any other FCC-regu-
lated enterprises have been singled
out for special new taxes, neither
by the executive branch nor by the
FCC. Andrew S. Fishel

FCC Manager Director

Lo

You Look Marvalous

J
Polydor artist Marva Hicks paid a visit to PolyGram Label Group's New York offices recently. Pictured partying are l

RCA VP/
Product Devel-
opment Randy
‘“Ron’s back-
ground in re-
tail, distribu-
tion, and prod-
uct manage-
ment qualifies
him as the ideal
Ron Howie person for this
position. His accomplishments

HOWIE/See Page 25

Talmadge Now
VP/A&R At
RCA/Nashville

WEA Music-Refuge Productions
VP Randy Talmadge has been
named VP/A&R for RCA/Nash-
ville. He succeeds Mary Martin,
who will remain a song consultant
for designated projects at the label.

Label VP/
Head of A&R
Josh Leo noted,
“Randy’s had
many years of
! experience as a
publisher and
successfully
discovered and
developed tal-
ent. This is

» great for RCA,
Randy Talmadge as we’ll have
the advantages of a seasoned pub-
TALMADGE/See Page 25
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(kneeling, I-r) PLG's Betty Cordis, Steve Leeds and Bruce Hix; (standing, I-r) PLG's Joe Riccitelli, Bob Myers, Steve
Ryan, Linda Murdock, VP Mel Delatte, Mary Ann Koenig, Laura Hinson and Jay Freidstein, Hicks, and PLG Presi-
dent/CEQ Rick Dobbis and Sr. VP Johnny Barbis.




FOR THE ULTIMATE
PROMOTION, SAY...

Jon Anderson
Bill Bruford
Steve Howe

Tony Keye
Trevor Rubin
Chris Squire
Rick Wakeman
Alan White

'ROUND THE WORLD IN EIGHTY DATES.

send your listeners to the Gala Yes Reunlon Concert in LOS Angeles. Here's what your
lucky winners will receive:

® VIP treatment with an opportunity to meet the members of Yes personally
® Prime tickets to the concert at the Great Western Forum

® Exclusive admission to a very special Hollywood Backlot Party
at Warner Brothers Studios

® Five nights first class hotel accommodations in Los Angeles
® Pre-concert dinner at the Hard Rock Cafe
® Admission to the world famous Universal Studios Tour

Trip Dates: May 14-19, 1991

Music Awareness Promotions will handle all the details for you, including reservations,
passes, and releases. Your winners will be professionally supervised in L.A., and will
have access to a 24-hour telephone hotline for any guestions. For information on trips
to other markets, just call!

Look for the new Yes album!

This market exclusive promotion is available only from your friends at:

Music AWARENESS PROMOTIONS
800-634-5043 or 818-883-7625
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NEWSBREAKERS

Radio

®RAY HORNER has been named
Group Country PD for Great Circle
Broadcasting. He wilt oversee WVAM/
Altoona, PA and WZPR/Erie, PA,
where he served as PD.

® STEVE HOLT is tapped as News Di-
rector at WINS/New York. He comes
from parent Group W, where he was
Washington Bureau Chief.

® GLENN LUCAS has been named
GSM at WSEN-AM & FM/Syracuse. He
segues from sister combo WDRC-AM
& FM/Hartford.

® DEBBIE MAIOCCO is upped to Lo-
cal Sales Manager at WEGX/Philade!-
phia. She slides into the position from
the NSM slot.

® PAMELA GREELEY becomes NSM
at WKQI/Detroit. She moves down the
street from the Sr. AE spot at WNIC &
WMTG.

Changes

Nancy Lankford has been upped to
National Accounts Supervisor for Ad-
vertiser/Agency Services at Arbitron's
L.A. office.

Lisa Bonk is named AE and Sharon
Guild is appointed Sales Associate at
McGavren Guild Radio.

Nancy Cowan and Carol Lawrence
have been selected as AEs at Group W
Radio Sales.

Luke Condolora Is tapped as AE at
HNWH Radio Sales.

GIVE US TEN MINUTES |

Records

® GINA IORILLO has been appointed
Associate Director/Promotion at Impact
Records. She arrives from Polydor,
where she was L.A. Promotion Man-
ager.

Clark Duval

Gina lorillo

©® JOHN BARNES, RHONDA FORE-
MAN, CAMERON SMITH, and MICK
STEVANOVICH are named Regional
Sales & Marketing Managers at MCA
Records, covering the Southeast,
Northeast, West, and Midwest, re-
spectively. Barnes was previously Re-
gional Manager/Atlanta for Narada Rec-
ords; Foreman was Marketing Manager
at BMG Distributing; Smith most
recently held a Sales Rep post at
CEMA Distributing; and Stevanovich
was MCA's Midwestern Regional Mar-
keting Specialist.

Angela Lang

Ronni Kairey

©® RONNI KAIREY is elevated to East
Coast Director/Publicity for SBK Re:-
ords. She comes from the Manager/
Publicity slot. Concurrently, ANGELA
LANG has been appointed West Coast
Director/Publicity at the label. She was
formerly Manager/Media & Artist Rela-
tions at Chameleon Records.

©® CLARK DUVAL has been promoted
to Sr. Director/Artist Development &
Strategic Marketing at Capitol Records.
He segues from the Director/Artist De-
velopment slot.

® STEVE STEVENSON JR. and WEN-
DY GRIFFITHS have been promoted
from Managers to Director and Associ-
ate Director/National Video Promotion,
respectively, at Warner Bros. Records.

AND WE'LL GIVE YOU
THE PERFECT PRODUCTION

The only perfect
production library is the
one you create for
yourself.

FirstCom's Custom

Production Library saves time
because it fits perfectly under

the copy. the first time.
It lets you score spots in

minutes, that sound like they

took hours to produce.

You mix and match from the
biggest selection of new music

in the world so you get only
what you need ... zero filler
and fluff,

All it takes is 10 minutes.

We'll ask some questions
about your real production

needs, current sources, what

works for you and what

doesn't. Within 48 hours, you

get a nocost, no-obligation
proposal totally custom-
tailored for your station

To ease production pressure, call today
800-858-8880, and ask about our FREE
production analysis.

FirstCom ¢ 13747 Montfort Dr. « Suite 220 » Dallas. TX 75240 » 214-934-2222 » 800-858-8880 * Fax 214-404-9656
A Division of Jim Long Companies, Inc. * A Zomba Company

® HAL BODLEY, USA Today baseball
editor, joins CBS Radio’s major league
baseball announce team as a regular
contributor to its weekly "Inside Pitch”
talk show. Also: Tennis magazine in-
struction editor PETER BURWASH re-
turns to CBS as anchor of the “Tennis
Spot”; Golf Digest Editorial Director
NICK SEITZ comes aboard as anchor
of the “Golf Spot”; (212) 975-3774.

Industry

® SHEILA DENTON is appointed VP/
Director of Sales at Group W Radio
Sales/San Francisco. She arrives from
the VP/Manager slot at Katz Radio.

Sheila Denton

® KATHLEEN CROWLEY is tapped as
Regional Manager/Director of Sales at
HNWH Radio Sales, overseelng the
Boston dlvision. She comes from an
AE slot at Massachusetts Business Re-
view.

Kathleen Crowley

Born To: ?
KKBB/Bakersfield owner/

Spencer Alexander, February
21
WPDH/Poughkeepsie, NY
- PD Bill Palmeri, wife Laura,
4 daughter Alexandra Rae, March
13
KAGG/Bryan College Sta-
tion, TX air talent Raquel (Jill g

§ GM Ken Kohl, wife Myrna, son

£ s e

&
Lacy), husband Dean, son Tyler |
Dean, March 18.

WBBQ/Augusta PD Bruce E
? Stevens, wife Joan, son Donald |

Adam, March 20 |

KMZQ/Las Vegas MD Scott g

Kelth, wife Nadine, daughter |

Ariel Isibeth, March 24 %

WMC-FM/Memphis PD
Steve Conley, wife Jeanie
daughter Aimee Leighton,
March 25.

WWWYVi/Charlottesville, VA
OM/air talent Jay Lopez, wife
Carlee, son Thomas Nicholas,
March 26.

Marriages:

WHMX/Lincoln, ME PD Rob-
ert Pofts to Melissa Shaw
March 1

KZZB/Beaumont, TX MD
Brandin. Shaw to Lanie Lynch,
March 21
. WVRK/Columbus, OH PD
‘Biake Watson to Leigh Tripp,
March 23.
Condolences: ¢

| | WKOK/Sunbury, PA Produc-

tion DirEctor/air talent Paul &
Cavanaugh, 43, March 23

e
o~ "

Jim Brady — Evenings

KLUV/Dallas (817) 581-0458 8

Dennis Day — Mornings i
F WTDR/Charlotte (704) 531- |
" 9277

Donovan — Afternoons/Pro-
duction Director KKLV/Anchor-
age (612) 699-2481

Scott Edwards — OM/mid-
days WVBS/Wilmington (919)
458-3311

Monroe Greer — MD XHTZ/
San Diego (619) 470-7707

Charmin’ Jeff Harmon — Af-
ternoons WLMX/Chattancoga
(615) 894-7913

Rex Hollday — Mornings/PD
WWKZ/Tupelo, MS (615)
837-6082

Bob Look — PD/afternoons
WDEZ/Wausau, Wi (715) 359-
0915

Steve Michaels — PD
WSTW/Wilmington (215) 692-
4543

Lee Ann Nye — Regional
Promotion Marketing Manager
for Sisapa Records/Denver
(303) 741-6642

Mike Rivers - Nights WRVQ/
Richmond (804) 745-6057

Ric Sanders — Late-nights
WEGX/Philadelphia (215) 829-
1767

Jeff Webster —~ Middays
WWGT/Portiand, ME (207)
725-9454

Jammin' Jamie West (aka
Allen Browning) — Nights
WKPE/Cape Cod, Mass (508)
394-5371

Dena Yasner — MD KOY-
FM/Phoenix (602) 863-2515

Ex
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©® DINO MASI has been promoted to
District Director/Southeast Central Re-
gion, Affiliate Sales for CBS Radio Net-
works. He moves up from the Man-
ager/Affiliate Sales slot.

® PAUL JACOBS is appointed Chair-
man of the 1991 Major Market Radio
Advisory Board. He's currently VP/GM
of WDFX/Detroit.

® GREG CROCE has been promoted
to Director/Administration at Associ-
ated Press Broadcast Services. He
moves up from Director/Cable Tele-
vision Services. Also, CAROLYNN
JONES is named New Jersey Broad-
cast Editor. She was News Director of
WOBM-AM & FM/Toms River, NJ

® HENRY LAURA is upped to VP/
Sales, Advertiser/Agency Services at
Arbitron, He segues from the National
Accounts Supervisor post

©® DAVE DEL BECCARO has been tap-
ped as President of Digital Cable Radio
Associates. He switches from VP/
Sales at Jerrold Communications, a di-
vision of General Instrument (which re-
tains 50% ownership of DCR})

® WILLIAM REILLY is now VP/Affiliate
Sales & Marketing at Digital Music Ex-
press. He had been VP/GM at Konica
USA inc.



LISTEN
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CE.

THE VOICE OF

Well, maybe not always.

In 1988, we signed an exotic 19-year-old named Tanita
Tikaram. One year later, The New York Times was
comparing her to Joni Mitchell and Leonard Cohen, and
her debut album, ANCIENT HEART, (with its sulery
smash, “Twist In My Sobriety”), had sold millions
worldwide. But if you absolutely insist on listening to
the voice of experience, let us suggest “Only The Ones
We Love.” It's from EVERYBODY'S ANGEL, the
much-anticipated new release by Tanita Tikaram,

who, at a 21 years, has finally come of age.

Tanita Tikaram
“Only The Ones We Love”

The New Single

Produced by Tanita Tikaram, Peter Van Hooke and Rod Argent
From Everybody's Angel

[VH-1 HAS SELECTEL TANITA TIKARAM AS
APRIL’S ARTIST OF THE MONTH. Watch for her.]

Look for Tanita Tikaram's new home video Ancient Heart.
Available Now wherever cassettes and compact discs and videos are sold.

Management by Paul Charles/Asgard

T

©1991 Reprae Records
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When To Say The Write Thing

ometimes it's better to talk

directly to people than to

write them memos or letters.
Dianna Booher, President of Eu-
less, TX-based Booher Writing
Consultants, says you should speak
up when:

» Wanting to see reactions. Body
language and other forms .of non-
verbal communication are often
far more revealing than carefully
composed written responses.

¢ Presenting boring material.
Memos — especially technical ones
— are often too dull to grab a per-
son’s attention. However, you can
always add sparkle to conversa-
tion.

* Honing details. Negotiations
about meeting times and other
business details should be done
verbally. Talk about them, make
decisions, and then write down the
results.

¢ Wanting immediate feedback.
The tongue is faster than the pen.

* Probing the other person’s po-
sition. Talk over ideas with a col-
league or client before committing
yourself in writing.

* Demanding attention. It’s eas-
ier to ignore a letter than a one-on-

one conversation.

¢ Mildly disciplining employees.
Written reprimands can be reread
and re-examined, creating a much
greater impact than intended.
Verbal reminders make a point
and are mentally filed away.

Arbitron Offers Ratings Review
Software For Your PC

ired of going through Arbi-

tron’s radio mechanical di-

aries by hand? Get your PC
to help.

The ratings firm recently intro-
duced the “Radio Station Diary-
Vue” — a PC-based software appli-
cation that allows clients to utilize
and manipulate the information
stored on diskette versions of Arbi-
tron’s radio mechanical diaries.

The software, available at no ex-
tra charge to diskette diary clients,
can be used to:

» Select diaries based on a com-
bination of up to three criteria, in-
cluding by county, ZIP code, age,
sex, ethnicity, work status, and di-
ary phase.

» Sort diaries based on a single
criterion.

* Review (onscreen) diaries bas-
ed on selection criteria and sort or-
der

* Print selected text.

GIVE US TEN MINUTES
AND WE'LL GIVE YOU
THE PERFECT PRODUCTION

The only perfect
production library is the
one you create for
yourself.

FirstCom's Custom

Production Library saves time
because it fits perfectly under

the copy, the first time.
It lets you score spots in

minutes, that sound like they

took hours to produce.

What Price Sales Success?

just what it takes to increase a sales rep's success. When asked to
arrange a list of seven basic sales qualities in order of importance,
managers placed “basic skills” at the top. Sales reps, on the other hand
ranked basic skills /ast, favoring “market strategy” as their No. 1 choice
A complete look at the groups’ picks — as determined by surveying a
wide range of manufacturing and service firms — follows:

MANAGERS

1) Basic skills

2) Advanced skills

3) Market strategy

4) Direct support

5) Sales knowledge

6) Customer service

7) Company information

[ Sales managers and sales reps have decidedly different ideas as to |
I

SALES REPS

1) Market strategy
2) Direct support
3) Customer service
Company information (tie)
5) Sales knowledge
6) Advanced skills |
7) Basic skills

Source: Learning International; Stamford, CT l

— —

Reducing Employee Stress:
A Manager’s Guide

f your employees often seem

tired and irritable, they’re

probably suffering from
stress. Miamisburg, OH-based
business consultant Esther Smith-
Edmister suggests managers take
the following four steps to help re-
duce their employees’ stress:

» Make sure they take breaks
from their work areas at least ev-
ery three hours.

 Assign tasks that can be easily
completed during a specified per-
iod. This enables them to feel a

sense of accomplishment.

o Communicate clearly to avoid
confusion. Write your instructions
or ask employees to repeat what
you said. Stress builds when em-
ployees work hard, then find they
did the wrong thing.

« Arrange for others to handle
employees’ work while they’re out
ill or on vacation. Returning to a
pile of work adds to stress; return-
ing to a normal workload allows
them to come back refreshed and
stay that way for a while,

® Aprit 7-11 — National Chris-

:
? tian Radio Seminar's 1991 Con-

vention. Stouffer Convention
Center, Nashville.

®April 10 — RadioBest
Awards. Minneapolis Conven-
tion Center.

® April 1518 — NAB 1991
Corwvention. Las Vegas Con-
vention Center.

® April 21-24 — Broadcast Fi-

® July 11-14 — Upper Midwest
Communications Conclave
Radisson Hotel South, Minne-
apolis

® August 22-24 — Talentmas-
ters Morning Show Boot Camp
Hyatt Ravinia, Atlanta.

® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco

nancial Management Assocla-

tion. Century Plaza Hotel, Los

Angeles.

®April 24 — Academy of
. Country Music Awards. Univer-
: sal Amphitheatre, Los Angeles.
®May 16-19 — T.J. Martell
Rock 'N Charity Weekend. Vari- I Marketing's Foundations For-
ous locations, Los Angeles. um. Los Angeles Airport Marri-
®May 16-19 — American | oft
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.
@ June 8-15 — NAB Radio Ex-
. ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

You mix and match from the
biggest selection of new music
in the world so you get only
what you need ... zero filler
and fluff.

All it takes is 10 minutes.
We'll ask some questions
about your real production
needs, current sources, what
works for you and what
doesn't. Within 48 hours, you
get a no-cost, no-obligation
proposal totally custom-
tailored for your station.

| ®September 25-28 — RTNDA
46th International Conference &

| Exhibition. Denver Convention
Center

® October 3-5 — Concrete

® October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

® October 14 — CMA Awards.
Grand Ole Opry, Nashville

® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City

To ease production pressure, call today ’
800-858-8880, and ask about our FREE
production analysis. l

s

| |
® June 20-22 — Bobby Poe @ October 24-27 — CMJ Con-
Convention, Sheraton Pre- vention. Vista Hotel, New York
FirstCom * 13747 Montfort Dr. ® Suite 220 * Dallas, TX 75240  214-934-2222 » 800-858-8880 * Fax 214-404-9656 misre, Tysons Corner, VA. City
A Division of Jim Long Companies, Inc. » A Zomba Company |
ot ] e ————————————— o




18 e RaR March 29,1991

OVERVIEW

BOOK BEAT

More Celebrations Of The Lizard King

wenty years after his death, Jim Morrison has be-
come not only a movie star (of sorts), but also the
subject of a forthcoming no-holds-barred biogra-
phy by Albert Goldman — the notorious author of incendi-
ary Elvis Presley and John Lennon bios. Goldman re-
portedly collected a $500,000 advance to research and pen
the tome, due from Turtle Bay books within the next cou-

ple of years.

Meanwhile, you can quench your
thirst for greater Morrison and
Doors knowledge by checking out
these current — and forthcoming
— collections of weird scenes from
inside the gold mine:

* “Morrison: A Feast Of
Friends” by Frank Lisciandro
(Warner). Written by a Morrison
associate, this tome was compiled
from firsthand interviews with
several Morrison insiders. Out
now

Words” by Andrew Doe and John
Tobler (Perigee). A collection of
snappy quotes from the band mem-
bers and associates. OQut now.

* “Dark Star” by Dylan Jones
(Viking). A critical biography
that’s not likely to portray Mor-
rison as a saint. “He was incredi-
bly bogus and superficial, and in
danger of being found out,” said
the author. “Dying was his best
career move."” Due in April.

¢ “Mr. Mojo Risin”’ by David

*“The Doors In Their Own Dalton (St. Martin’s Press). An es-

Book Sales To Soar
$5.6 Billion By 1994

et sales by publishers for
all books are expected to

from $1.20 billion in ’90 to $1.58 bil-
lion in ’94, sales of trade and pro-

say exploration of Morrison from
the man who penned ‘James
Dean: The Mutant King.” Due in
April,

¢ “Break On Through’ by James

Riordan and Jerry Prochnicky
(William Morrow). An analysis of
Morrison’s influence and cultural
impact compiled from interviews
with Jim’s contemporaries and
cronies. Due in May.

* “The Doors’ Complete Book Of

Lyrics’ by Danny Sugerman (Hy-
perion). Never-before-seen photos
accompany this coffee table-sized
lyric book. Due this fall.

¢ “‘Strange Days' by Morrison’s

former girlfriend Patricia Kennea-
ly. A former rock journalist, Ken-
nealy is said to be shopping me-
moirs of her life with Jim. Kennea-
ly — who is portrayed by Kathleen
Quinlan in Oliver Stone’s ‘The

Doors”

— claims to be the only

woman who ever got Jim to the
wedding altar. No release date as
yet.

TELEVISION

TOP TEN SHOWS

et

ichael Jackson suspects
Mafia hit men murdered
his beloved llama, and un-

named insiders say the superstar
fears he's next!

Jackson's troubles with the mob-
sters began when he discovered
they were selling bootleg LPs of his
last Italian tour. MJ ordered lawyers
to pursue the matter in court, then
promptly received a note warning
him to back off or “we're going to
hit you where it hurts the most.”

The insider says Michael is “def-
initely taking the threat seriously,
but refuses to drop the case. In-
stead, he's beefed up security at
his home (News Extra).

Hot Cuisine!

In other Jackson action, the fam-
ed zookeeper and Madonna pre-
dated their joint Oscar appearance
with a tete-a-tete at a trendy Bever-
ly Hills eatery to discuss a musical
collaboration (People).

The Globe, meanwhile, reveals
Lady Dyejob and ex-husband Sean

Mafia Hit Men Murdered
Michael’s Llama!

NO ACCOUNTING FOR TASTE —
Keeping abreast of current issues,
Playboy is supplying promo-only
copies of former IRS agent Liz Pas-
ko's cover version of the Beatles’
“Taxman" to interested radio sta-
tions. (Call 312-751-2465 to re-
serve your copy.) Meanwhile, you
can audit the siren’s titular assets
and firm bottomn line — as well as
the ‘zine's year in music and 20
questions with Whitney Houston
features — in the May issue, due on
newsstands April 2.

Bob’s Back Pages

Bob Dylan was the darling of the
tabs this week, with featured cover-

limt X X book ted MARCH 18-24 Penn are an item again. Of course, age in:
$15.5 billion mff&f’tﬁ" a pro'ecg cfﬁt? r;uom s4 billion in 1990 o peltf 1 60 Minutes this is the same ‘zine that reports  * Entertainment Weekly. A ram-
$21‘1 billion by 1984, with bota]l pub-  haps more than $6 billion by 1994 2 Cheers and illustrates the story of a prison  bling retrospective of Dylan’s e
21. h dollary salé oredi o ps gains wil be 9 Lot Lane convict who hid a loaded revolver sonal life and career, complete with

have an annual growth rate of 8.3%
over the next five years.

While sales of mass market pa-
perbacks are projected to increase

NEW THIS WEEK

® BELOVED: HAPPINESS
(A*Vision)
Four songs, 30 minutes. Clip
compilation features two songs
never before released in the

posted by book clubs (1990 esti-
mated sales of $742 million climb-
ing to a predicted $960 million in
'94) and in the mail order book
market (1990 estimated sales of
$836 million rising to an estimated
$1.02 billion in '94).
Why The Increase?

Trends fueling the projected in-
creases include the growing con-
cern about the quality of education,
the creation of databases, the de-
velopment of new products (books
on tape, for example), and the ex-

e %

4 Family Matters
Major Dad (tie)

6 20/20

7 A Ditferent World
In The Heat Of The Night
(tie) :
Murphy Brown (tie) :

10 The Cosby Show

Source: Nieisen Media Research

All show times are EST/PST uniess oth-
erwise noted: sublract one hour for CST.
Check iistings for showngs in the Mountan
time zone. Al listings subject to change.

Tube Tops
e “HBO Presents Welcome
Home Heroes With Whitney

(with no safety catch) in his rectum
for several days before being
caught!

Morrison’s Ghost
Haunts Hollywood!

The pudgy, woozy ghost of Jim
Morrison is stalking the late
singer's favorite Hollyweird haunts,
belting out bits of the Doors drink-
ing anthem “Alabama Song" as he
staggers along Sunset Boulevard!
The tune “was Jim's favorite song

an always-annoying graded recap
of his LP releases.

e Star. Actress Gypsy Fire re-
lates the “sizzling story of how she
danced naked for Dylan” during
their “passionate, two-week sex
romp"” in Australia.

e Weekly World News. His
Grammy performance of “Masters
Of War” was “so incoherent [that]
some thought he was singing in He-
brew.”

Pickup Line O’ The Week

f ion of world markets. . because it was the story of his life, Houston police are searching for
EJ.S. plus 15 minutes of Palslsm ia(l)ty r?)agket e T ©  Houston (Su.nday, 3/31, 9pm) says “Tinseltown psychic and  a “sicko” who gets young girls 10
steamy.n raw, and unedited pec ! _segm ] i features the singer performing a Doors scholar” Bill Blake (Weekly strip naked by promising them a
footage. rently reaping the biggest benefits 90-minute concert (simulcast

® PANTERA: COWBOYS

FROM HELL — THE VIDEO

(A*Vision)

Five songs, 30 minutes. Pro-
gram includes three clips, two
tunes taped at last year's Con-
crete Foundations Forum, inter-
views, behind-the-scenes foot-
age, and home videos shot by

I'M A TAIL GUNNER, BABY —

Harry Connick Jr. croons

swoon tunes between bombing

from the upswing in book sales:
religious, inspirational, motiva-
tional, and New Age literature.

Source: Book Industry Study Growp Inc., NYC

Fall Is Hammer
Time For ABC-TV

BC-TV’s fall Saturday
morning lineup will in-
clude “Hammerman,” an

animated series hosted by M.C.
Hammer and featuring the Capitol
rapper’s music and dancing.

Set a few years ago in the semi-
fictional city of Oaktown, the pro-
gram centers on the life of Stanley
Kirk Burrell (Hammer’s real
name), who dreams of making it
big as a rapper while helping child-
ren at the recreation center where
he works.

But when a pair of ‘“Magic Danc-

45

on Westwood One) live! to
much of the U.S. from the Nor-
folk (VA) Naval Air Station.
Saturday, 3/30
e Little Feat, “Austin City
Limits”™ (PBS; check local list-
ings for alr time).
Sunday, 3/31
* KROQI/L.A. morning man
Kevin Ryder can be heard (but
not seen) as a DJ on “Married
Wwith Children” (Fox, 9pm).

Monday, 4/1

¢ Soup Dragons, “Into The
Night Starring Rick Dees”
(ABC, midnight).

Tuesday, 4/2
* Andy Robinson, “Rick §
Dees.” :
Wednesday, 4/3 i

® The Judds and Tony Or-
lando are slated to perform on §
the two-hour “All-Star Salute §
For Our Troops” (CBS, 8pm). £

World News).

Six Greatest Rock 'N’ Roll
Stories?

The current Spin features what
are purportedly the Six Greatest
Rock "N’ Roll Stories Ever Told. And
the nominees are . . . a Sex Pistols
tour tale, Elvis's 1970 meeting with
President Nixon, one of Madonna's
early romances, the strange death
of Bobby Fuller, a Grandmaster
Flash anecdote from the dawn of
rap, and the saga of the homeless
man who passed himself off as ex-
Kiss drummer Peter Criss.

spot in New Kids On The Block
videos! “This guy has nothing at all
to do with the singing group, but
that's his line,” says Sgt. David
Rieks. “And of course, these giris
believe it" {Weekly World News).

R&R doesn't run comic Strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

James Brown PPV Set For June

. missions.

O MEMPHIS BELLE (Warner)

Harry Connick Jr. co-stars
with Matthew Modine and Eric
Stoltz in this drama about the
final mission of a World War Il
B-17 crew.

in’ Shoes” step into Burrell’s life,
he’s transformed into Hammer- Unplugged” (10pm).

ml?nd_fi a Mghgmgg his:lpel'hero 3 * Keedy, “Rick Dees.” %
who defies gravity wi eaping, & ¢
dancing, and spinning. (Burrell | Thursday, 4/4 ;
has the power to activate these spe-
cial shoes by rappin’ and rhymin’.)
Proper!

* Paul McCartney, “MTV |

ica” is slated to air at 9pm EDT/
6pm PDT, with an encore immedi-
ately following. The three-hour
concert — to be distributed by War-
ner Bros. Pay-TV — will feature
some as-yet-unnamed ‘‘all-star
friends” of the Godfather of Soul.

ames Brown’s June 10 con-

cert at Hollywood’s Wiltern

Theatre will be carried live

on Request Television, Viewer'’s

Choice, and Cable Video Store pay-
per-view TV.

“James Brown: Living In Amer-

* Glen Campbell, *“Rick
Dees.”




LEADING RADIO STATIONS HAVE

ALWAYS COUNTED ON
URBAN RADIO'S #1

SUCCESS STORY...

THE COUNTDO

ith Walt Love

The urban contemporary countdown program that talks w7/ the stars, not about them.

1988 & 1989 Billboard Award Winner, "Best Syndicated Radio Show"
v
Live interviews with superstar personalities and guest deejay spots
with artists like Bell Biv Devoe, Janet Jackson, MC Hammer.
v
The Countdown reaches loyal listeners worldwide via: "VOA Europe”... 22 nations over 250
cities. "Radio Milano International"... Italy (airs in both Italian and original English versions),
"Dubai FM".. Persian Gulf, New Zealand, and worldwide on Armed Forces Radio.
v
Heard on powerhouse stafions including WRKSeFM New York,
KJLH®FM Los Angeles, WGCI®FM Chicago, WVEE®FM Atlanta, and WILBeFM Detroit.

Find out how The Countdown's outstanding blend of great music, live interviews and proven ratings success can
work wonders for your numbers! For complete details contact your Westwood One representative today.
In Los Angeles call (Z13) 840-4000, FAX (213) 204-4375.
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SCREEN SCENE

- MEDIA

En Vogue Ace Cameo In ‘Iron Eagle III’

tlantic vocal group En Vogue have a cameo in
“Aces: Iron Eagle III,” singing “Boogie Woogie
Bugle Boy Of Company B” in a club scene. East
West artist Samuelle (Club Nouveau’s first lead singer) is
also featured in the forthcoming action-adventure, which
casts Louis Gossett Jr. in the familiar role of Col. Chappy.

This time out, Chappy leads a
group of maverick flyers against a
German drug lord, who's based in
the jungles of South America. Fe-
male body builder Rachel McLish
co-stars.

En-cidentally, En Vogue's Cindy
Herron (third from left in the adja-
cent photo) also has landed the fe-
male lead in Spike Lee cinematog-
rapher Ernie Dickerson’s “Juice,”
which begins shooting in Harlem in
April.

Johansen ‘Jack’ Flash

David Johansen (aka Buster
Poindexter) has joined the cast of
“Free-Jack” — the forthcoming
action-adventure starring Mick
Jagger as a high-tech bounty
hunter and Emilio Estevez as a
race car driver who gets trans-
ported 18 years into the future.

Johansen plays Estevez’s fast-
talking agent, Brad, whom Estevez
tracks down — with startling re-
sults — upon his arrival in 2009. An-
thony Hopkins — fresh from his
success in ‘“The Silence Of The
Lambs” — and Rene Russo co-
star. (See R&R 2/1 for details).

Tommy Davidson — from mailroom to
mogul.

Lyle Lovett — rerecording tune for
“Switch.”

‘Switch’ Hitters

Lyle Lovett has rerecorded a
version of his tune “‘You Can’t Re-
sist It” for MCA’s soundtrack to
the forthcoming Blake Edwards
film, “Switch.” Don Was produced
the cut, which sits alongside Ron-
nie Milsap’s cover of John Hiatt’s
“Old Habits Are Hard To Break,”
and Paul Young & Clannad’s duet
on Joni Mitchell’'s “Both Sides
Now.”

Due April 2, the platter also fea-
tures Jody Watley’'s “It’s All
There” (written around Henry
Mancini’s score) as well as tunes
by Nathalie Archangel, Pretty Boy
Floyd, Joe Ely, and Indecent Ob-
session.

The Warner Bros. film — star-
ring Ellen Barkin as a dead man
reincarnated in a woman’s body —
opens April 19. JoBeth Williams,
(“L.A. Law” star) Jimmy Smits,
and Lorraine Bracco co-star.

Beverly Thrills
Rappers Salt-N-Pepa, Nice 'N’
Smooth, and BWP are set to ap-
pear in IMPix/Island’s forthcom-
ing romantic comedy, “Go Bever-
ly.” Currently shooting in New
York, the film stars Joseph Phillips

weeks before going to see it.

a new film during its second week.

When Do We Go To The Movies?

ithough Hollywood often determines box office titans and turkeys
by how well a film performs during its opening weekend, most
moviegoers wait until a film has been in theaters for three to four
The one exception? Teens (aged 12-17). They're more likely to take in

Following is a detaited look at when key demos go to the movies:

- Age group 1 weok 2 woeks 34 woeks 4+ woeks

All ages 17% 21% 39% 23%
12-17 24 35 32 9
18-24 23 24 37 16
25-34 9 19 44 28
3549 14 12 43 31
50+ 18 20 36 26

Source: Lisberman Research

(of “The Cosby Show™) as Way-
mon Tisdale III (!), a black yuppie
investment broker who becomes
smitten by Beverly (Halle Berry),
an urban contemporary beauty
with a bohemian lifestyle.

To woo Beverly, Tisdale enlists
the talents of Bobby Duckett (“In
Living Colour” co-star Tommy
Davidson), a streetwise mailroom
worker who dreams of reaching
greater heights at the brokerage
firm. For promotional considera-
tion, Duckett schools Tisdale on
modern black hipness, taking him
to Harlem nitespots, etc.

The movie — which also features
a cameo by Def Jam Chairman
Russell Simmons — is scheduled
for release in September. Its Up-
town/MCA soundtrack (due in Ju-
ly) will likely feature Babyface, Al
B. Sure!, Heavy D., Guy, Father
M.C., Brand Nubians, Nice 'N’
Smooth, Leaders Of The New
School, and BWP.

WEEKEND BOX OFFICE
MARCH 22.24

1Teenage Mutant $20.03
Ninja Turtles Il (New Line)*

2 The Silence Of $6.68
The Lambs (Orion)

3 New Jack City
{Warmner Bros.)

4 Class Action
(Fox)

5 Sleeping With
The Enemy (Fox)

6 Dances With
Wolves (Orion)

7 The Hard Way
(Universal)

8 Home Alone (Fox)

9 The Doors
(Tri-Star)

10 The Perfect

Weapon (Paramount)

$4.44
$4.27
$4.00
$3.75
$3.00

$2.77
$2.27

$2.23

All figures in millions
“First week in release
Source: Exhibktor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“The Five Heartbeats,” which
chronicles the successes and
tragedies of an R&B group from
its inception in 1965 to the pre-
sent. The movie stars director/
co-writer/executive producer
Robert Townsend, Michael

| Wright, Leon, Harry Lennix,
Tico Weils, and Diahann Car-
roll, and features a forthcoming

| Virgin Movie Music soundtrack
that includes songs by the Dells
(who sing the current single, “A
Heart Is A House For Love"),
Pattl LaBelle, After 7. and U.S.
Male.

Also opening this week: "“Ca-
reer Opportunities,” a comedy
written and co-produced by
John Hughes and starring
Frank Whaley, Jennifer Con-
nelly, and Dermot Mulroney.
The fim's forthcoming Curb
soundtrack features tunes by
Jellytish, Caron Wheeler,
Johnny Clegg, Rebel MC,
Mano Negra, Money Talks,
Tones On Tall, and Tom
Newman,

&

-~
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En Vogue — four queens draw “Aces.”

JFK: Stoned Immaculate

Kevin Costner will star in Oliver
Stone’s forthcoming “JFK” pro-
ject. He'll play former New Or-
leans DA James Garrison, who,
back in 1969, brought the only crim-
inal investigation into John Ken-
nedy’s assassination to trial in an
attempt to reveal a murder con-
spiracy and subsequent coverup in-
volving the CIA.

Kevin Costner — an assassination as-
Signation.

Sissy Spacek, Tommy Lee Jones,
and Glenn Ford co-star, while Gar-
rison himself (now an appeals
court judge) plays the late Su-
preme Court Chief Justice Earl
Warren. Look for cameos from
Jack Lemmon, Sally Kirkland, and
John Candy.

Stone will shoot half of the film in
Dallas, using such famous loca-
tions as the Texas School Book De-
pository building (where Lee Har-

©® NOTHING BUT TROUBLE (WB)

® THE FIVE HEARTBEATS

CURRENT
® TEENAGE MUTANT NINJA TURTLES Ii: THE SECRET OF THE OOZE
Single: Awesome (You Are My Hero)/Ya Kid K & Danny D. (SBK)
® NEW JACK CITY (Giant/Reprise)
Single: 'm Dreamin’/Christopher Williams
Other Featured Artists: Ice-T, Guy, Johnny Gill

Single: Same Song/Digital Underground (Tommy Boy/Reprise)

Other Featured Artists: Nick Scottl, Damn Yankees, Ray Charles
® GRAFFIT| BRIDGE (Paisley Park/WB)

Single: Round And Round/Tevin Campbell

Other Featured Artists: Mavis Staples, Prince, Time

UPCOMING

Single: A Heart Is A House For Love/Dells (Virgin)

vey Oswald allegedly fired upon
President Kennedy’s motorcade)
and the film theater where Oswald
was arrested. Warner Bros. will re-
lease the flick later this year or in
early '92,

Lens Caps

* Columbia recording artists
Full Force have joined the cast of
“House Party I1.” Kid 'N Play, Tis-
ha Campbell, and Martin
Lawrence are reprising their roles
from “I" for the New Line sequel.

* Armand Assante and Antonio
Banderas are set to star in “Mam-
bo Kings Play Songs Of Love.” As
previously reported (R&R
7/20/90), the film is an adaptation
of Oscar Hijuelos's Pulitzer Prize-
winning novel about two Cuban
musician brothers who immigrate
to New York City and play dance
halls en route to a guest shot on the
“I Love Lucy” TV show.

* Tad Doyle, the 300-pound lead
singer of Sub Pop rockers Tad, has
reportedly landed a role in Camer-
on Crowe’s forthcoming flick, “‘Sin-
gles.” He’ll play the recipient of a
wrong but incredibly risque phone
call from the film’s star, Bridget
Fonda. Look for a fall release.

* Tri-Star has pushed back the
release of Terry Gilliam’s “The
Fisher King” — a film starring Jeff
Bridges as an acerbic radio disc
jockey and Robin Williams as an
eccentric ex-professor — to late
September. Could consideration
for next year’s Academy Awards
be the reason?
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‘Stormwatch’
Provides Rapid
Radio Updates

orcross, GA-based En-
N hanced Systems has intro-

duced the ‘‘Stormwatch”
system — a PC-based program
that helps broadcasters provide
breaking news coverage of emer-
gencies, school and business clo-
sures, traffic problems, and other
special situations.

Stormwatch is an interactive
voice response (IVR) system that
links telephones with character-
generating devices (such as print-
ers). It allows touch-tone phones to
be used like computer terminals to
enter and retrieve data.

Schools and other organizations
that use Stormwatch are given
identification numbers and
passwords. When news events
(such as school closures) occur,
the user simply calls to access the
system and enters the update:
pressing assigned buttons to in-
dicate open, closed, opening late,
ete.

To receive the info, radio stations
phone the system and route the call
to a printer. For more information,
call (404) 662-1503.

TEC.

New In-Store Listening Booth

an Francisco-based Intouch Group Inc. recently unveiled the “i-Sta-
tion" — a high-tech in-store listening booth that allows music shop-
pers to audition up to 50% of a CD via a patented retrieval system.

Here's how it works: A curious record buyer simply steps up to the
kiosk with a copy of the CD he's thinking about purchasing. The station
scans the consumer's personalized “i-Card” (issued upon completion of a
smali questionnaire) and the CD’s bar code, then displays the album'’s
cover and a list of tracks.

By making selections on the station’s touch-screen, the consumer can
listen to 30-second snippets of desired songs through a set of head-
phones. Record reviews and music video clips aiso can be accessed.

The gadget also keeps a tally of consumer requests and asks users to
rate the demonstrated selections — data that's used to compile geograph-
ical, demographical, and psychographical information about musical prefer-
ences. For more information about the device, call (415) 252-5700.

— 1 Mega-Memory
1 | Chips On Horizon

of 2000 single-spaced typewritten
pages — in your PC.

Japan-based chipmakers Toshi-
ba, Mitsubishi, Matsushita, and
Fujitsu recently unveiled designs
for Dynamic Random Access
Memories (DRAMSs) that would be
capable of such memorable feats.

However, the technology to print
silicon wafers with more than 100
million transistors connected by
circuit lines that are a mere 0.4 mi-
cron wide still needs to be refined,
so don’t look for DRAMSs to become
widely available before 1994.

PC Grammar
Checker Upgrade

eference Software Inter-
national has upgraded its
mar and style checker program for
personal computers. Version 2.0 in-
cludes hundreds of new rules, more

comprehensive spell checking, and
mouse support.

Send your listeners to see the ultimate solar spectacle -- a total eclipse of
the sun in Hawaii! It's the last total solar eclipse this century, and it happens
July 11 at 7:28 a.m. (100,000 mile high solar flares are expected!) Your
listeners can be there -- send them to a star’s show they’ll remember.

By the way, there won't be a solar eclipse in North America until the year
2017. If you need a good promotion -- and sales opportunity -- then don't
wait for the world to turn. Move your listeners right now!

Here’s what they’ll receive:

-- Five days/Four nights in a resort condo.
-- Roundtrip airfare from your city.

-- Eclipse Survival Kit.

Ancther exclusive travel promotion from the experts at

Music Awareness Promotions.

Send your listeners to the world’s best celestial show in the splendor of
Hawaii's natural beauty.

800-634-5043 or 818-883-7625

The new program has been de-
signed to catch more errors, such
as redundant and wordy phrases.
In addition, it can be used with all
popular mouse devices, and gives
users access to dictionaries they’ve
already created in Microsoft Word
and WordPerfect.

Grammatik IV 2.0 works inside
42 popular word processors. Sug-
gested retail price: $99 for the sin-
gle-user version; $245 for business
and government packs (which sup-
port five people). Call the SF-based
firm at (415) 541-0222 for more info.

OLOGY

y the end of the decade, you
may be able to store 64
megabits — the equivalent

A Joystick
For Laptops

nce upon a time,
mouse-driven laptop
computers weren’t

much good unless you had a
hard, flat surface nearby on
which to roll the electronic
pointer (particuiarly difficult
when you're working on an air-
plane). Now those days are
gone with the arrival of Suncom
Technologies’ “Icontrolier.”

“Grammatik IV,” a gram-

The Icontroller resembles a
joystick, but works like a
mouse. Microsoft- and IBM-
compatibie, the device attaches
easily to a laptop’s side — which
solves that problematic need for
a flat surface. A button on the
top of the joystick guides the
cursor.

The gadget comes with three
speed settings and is list priced
at $100. For more info, call the
Niles, IL-based company at
(708) 647-4040.
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Design-A-Switcher Systems

ountainside, NJ-based Datatek recently introduced the “D-800"

series of audio switching modules with a rack-mount frame. The

combination provides ten inputs and one output to create single-
level and muttilevel switching systems.

The modules can be configured in a variety of combinations: mono
audio only, stereo, etc. Video modules and audio switching, multilevel con-
trol, and power suppiy modules also are avallable.

The system's balanced inputs have high impedance with AC coupling.
Output equalizing is optional. For pricing and other info, call the company at
(201) 654-8100.
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Getting Your Share Now

Seven Principles For Immediate Results

We marvel at Japanese success stories based on long-
term planning. We tell ourselves over and over we should
create long-term game plans once we get through this next
quarter. As soon as we're into the next quarter, we tell
ourselves, “We really should make long-term game plans

once we get through . . . .”

Since we’re so resistant to long-
term planning, let’s think short-
term and look at seven principles
that can be applied immediately to
increase market share in radio and
records.

Gretzky Principle

Wayne Gretzky is, arguably, the
greatest hockey player in the his-
tory of the game. When asked
about his success, he says, “The
secret is simple: I go where the
puck is supposed to be, not where it
is.” Gretzky anticipates the puck.
Anticipation is the key to success.

Three trends we can anticipate
right now are:

o Age wave
» Smarter people
* Smarter technology.

The age wave is a fancy way to
describe demography, or the
movement of populations. The
“New Age Teens” are inheriting an
ecologically fragile world. But they
don’t care. They’re optimistic
about their future, they have their
own music (rap), and they have a
lot of disposable income. To appeal
to them, make them feel unique.
Give them something to party to;
don’t play their parents’ music
(such as the Beatles).

The “Retro Boomers” are stuck
in the ’60s and *70s, but they want to
stay in touch with what’s new. To
appeal to them, base new music
against a solid field of oldies — as
WBMX/Boston does.

“Loaded Seniors” are ripe for
the picking. Rep houses and sales
managers should work more ag-
gressively to package the 50-65s,
who have high incomes and good
health and are looking for spending
opportunities.

People are smarter and technol-
ogy is smarter. As a rule of thumb,
overestimate the intelligence of
your audience or customer but un-
derestimate their awareness of
your product. You can’t go wrong.

““Too many of us follow
this principle: ready,
fire, aim. People are
always in a hurry to
take action ... it’s as if
action leading to
miserable results is
better than no action at
all.”

‘‘As a rule of thumb,
overestimate the
intelligence of your
audience or customer
but underestimate their
awareness of your
product. You can’t go
wrong.”’

Ready, Fire, Aim

Too many of us follow this princi-
ple: ready, fire, aim. For some
reason, radio and record people
are always in a hurry to take ac-
tion, even if it isn't well thought
out. It's as if action leading to
miserable results is better than no
action at all.

To get a handle on this, build re-
search into the strategy. Build a
better gunsight. KQLZ (Pirate Ra-
dio)/Los Angeles failed the first
time because there was insufficient
research on the target audience.
Once you’ve done the research, de-
vise a strategy and keep track of
the changes. Determine what’s
working and what isn’t; fix prob-
lems before they blow up on you.

Consultant George Burns says
too many people use research just
to make decisions but don’t use it to
learn. By writing a strategic plan
and following the impact of the re-
search, we learn.

Bake A Bigger Pie

All too often we act like hyenas
ripping at a carcass when we try to
increase market share. But it’s
possible to get a bigger piece of the
pie without taking it from anyone
else — by creating a bigger pie.
Compact discs are a perfect exam-
ple.

Market researcher Mike Shalett
notes most CD players are owned
by people over 25, while only 15%
are owned by teens. These players
have created a new market for
back catalogs, generating sales for
masters that had been written off
long ago.

In radio, the pie grew when MTV
came on the scene. It rekindled in-
terest in music, increasing the size
of the radio pie as people tuned in
to check out what was happening.

Arm & Hammer baking soda
made a much bigger pie by con-
vincing consumers baking soda
had value beyond curing upset
stomachs or making muffins rise.
By showing the product could deo-
dorize refrigerators and litter

boxes, the company increased the
size of the pie by more than 50%.

If radic stations worked together
— rather than against each other
— to create awareness of radio in
their markets, the pie would get
bigger, creating more available
shares.

Market Your Benefit

To increase shares now, market
better. This means advertising
your benefit. My colleague Ted
Chin notes, “The failure to adver-
tise a cifference between your
product and a competitor is a fail-
ure to advertise.”

These days, many radio stations
are stuck in parity positions, rely-
ing on slogans such as “Hits of the
’60s, *70s, and '80s” or “‘Continuous
soft rock.” Any competitor can
copy these slogans. To get your
share, focus on your benefits,
whether in morning show or signal
strength. Create the difference.

On the record side, packaging
can really increase CD sales by
creating “lines.” For example, a
recent blues series containing
music that hadn’t been available
since the 1930s sold more than
250,000 copies.

Get a bigger piece of the pie
with seven effective principles.

““If radio stations
worked together —
rather than against
each other — the pie
would get bigger,
creating more available
shares.”’

Have Fun, Fun, Fun

In these tough times, many man-
agers assume it’s necessary to take
the fun out of business so people
will know how serious the prob-
lems are. Instead, the creative peo-
ple leave, the business loses its
edge, and disaster follows.

The first step is to foster a fun en-
vironment. Encourage creativity.
Offer $100 a month to the best off-
the-wall idea from an employee.
Catch yourself when you say, ‘“The
bottom line is . . .” and stop. Focus
instead on fun and your consumers
will want to join in,

Product Discipline

Arguably, this is the most boring
job of all — quality control. Yet
without guality control, everything
else is lost.

It’s easy to forget that only eight
years ago, CD quality control was
so poor that more than 30% of all
discs had to be returned. This fact
prompted Playboy to advise read-
ers not to buy CD players but to in-
vest in the “new microcassette

technology.” Just think what might
have happened if CD quality con-
trol hadn’t come into line as quick-
ly as it did.

These days, one of the greatest
threats to quality control, especial-
ly in major markets, is the cost-
cutting pressure to have PDs do
more than one job. Sometimes they
do airshifts; in some crazy cases,
they program two stations. Inevita-
bly, quality control will slip. It
might take time, but it will happen.

I you want quality, monitor,
monitor, monitor. Take time to
listen to the product, but not be-
tween phone calls or at the end of a
long day. Set aside time for job one.

Service With A Smile

Tell your customers you care.
Put yourself in their shoes. Don't
just shrug off the fact your callers
often get a busy signal - fix it.

There’s an enormous amount of
digital technology available to
alleviate problems and provide
services. Put a computer console
at the receptionist’s desk so listen-
ers can call to get song titles, con-
cert information, or weather fore-
casts. Give customers service;
mazke them happy they called.

Record companies could use 800
numbers on cassettes and CDs.
Fans could call to find out about
upcoming concerts, new releases,
and much more. It’s a chance to in-
teract with record buyers and sell
them mcre of what they really
want.

““If you want quality,
monitar, monitor,
monitor. Take time to
listen to the product,
but not between phone
calls or at the end of a
long day. Set aside
time for job one.”

To get your share,
focus on your benefits,
whether in morning
show or signal
strength. Create

the ditference.

Once you get the feedback, tell
them you listened. Statements such
as, “You asked for a five-in-a-row
guarantee, so here it is” or “You
said you were sick of busy signals,
so we've installed 20 new lines”
make the customer feel important.
It engenders that rare phenomenon
these days — loyalty.

These seven principles will help
you get your share now. If you start
applying them this afternoon,
you’ll hear and feel results within a
week.,

No. 28 in a series

John Parikhal is CEO of
Joint Communications pro-
gram and marketing consult-
ants, which consuits 75 radio
stations and 15 corporate
clients. He can be reached
at (416) 593-1136.
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Maturing Generation Seeks New Formats

A-Rock, AHR Fit 25+ Demo’s Musical, Programming Preferences

And now, ladies and gentlemen, the future
predicted in print: Two new format hybrids or
spinoffs will dominate the news and ratings
trends in '91. Both are 25+ formats based on the
maturation of a generation that grew up with
what used to be called rock and what’s now ac-
cepted as the mainstream of American music.
And both demonstrated substantial ratings ap-
peal in the second half of 1990.

One’s a fairly mellow,
'70s-based rock format that
resembles Soft AC in
formatics and audience de-
livery — Adult Rock(A-
Rock). The other’s the
much-discussed adult spin-
off of CHR I'm calling Adult
Hit Radio (AHR).

These two developments
will have a significant im-
pact on radio. Many radio
stations looking for a new
format this year will con-
vert to one of these — and
existing stations will have
to cope with yet more frag-
mentation.

I'll describe both formats
and a few of the implica-
tions their emergence holds
for the radio and music in-
dustries.

A-Rock:
Relaxing AOR

The population bulge in
’91 is concentrated between
the ages of 3044. These
adults formed their musical
tastes largely from 1967-
1981 — when artists such as
Elton John, the Doobie
Brothers, the Eagles, and
Fleetwood Mac dominated
the scene — and they’ve
carried this rock orienta-
tion into their middle years.
Predictably, however, their
musical tastes have soft-
ened a bit as they’ve aged.

Up until now, every ma-

““A-Rock will be the
most adopted format in
91, since it can deliver
adults and a degree of
uniqueness at a
relatively low cost.’’

T B L R P 4 PR S

jor branch of contemporary
music except rock had a
‘“relax me” format to go
along with its uptempo sis-
ters: CHR had Soft AC, Ur-
ban had Urban AC. But
rock had only the uptempo
versions: AOR, Classic
Rock, and Rock 40. Thus, in
most markets, rock fans
whose tastes have mellow-
ed have had no truly com-
fortable place to go to hear
the music they like best.
For these people, AC is too
pop/wimpy, AOR and Clas-
sic Rock can be too hard or
unfamiliar, Oldies stations
are too ’50s/°60s, and CHR
is too everything for them.

That’s where A-Rock fits
in. It’s clear an audience for
this kind of radio station ex-
ists; we’ve seen a demand
emerge in market studies
around the country. In addi-
tion to their musical compo-
sition, A-Rock stations tend
to position themselves as
relief from talk, contests,
and irrelevant air personal-
ities.

Squeeze Play

scale

tempo. 3

tremes of dance and rock.

AHR’s Programming

Here’s how Aduit Hit Radio compares to AC and CHR:
* Bright ACs: Play two to three songs per hour from
the '60s/'70s and average about 2.5 on a 5-point tempo

* CHRs: Play seven to nine currents per hour, usually
nothing more than 3-5 years old, and average 3.0-3.1 in

» AHRS:Play zero to one late '70s songs per hour,
four to five currents, and slide between AC and CHR with a
tempo averaging 2.8. They play no rap and very few ex-

By Alan Burns

Not surprisingly, lis-
teners describe A-Rock in
terms that sound like a soft,
oldies-based AC: “It’s
nice”; “They play songs I
haven’t heard in a while,
songs from when I was in
high school”; “Older rock
songs that aren’t heavy
metal”; ‘“Not much talk
and songs you haven’t
heard in a while”’; and “My
husband and I both like it

. songs from when we
were kids.”

I believe A-Rock will be
the most adopted format in
91, since it can deliver
adults and a degree of uni-
queness at a relatively low
cost (low talent and promo-
tional expense; the biggest
cost will be marketing,
without which the format
isn’t likely to succeed). As
usual, however, some oper-
ators will blindly adopt
A-Rock in the wrong cir-
cumstances and/or execute
it poorly.

AHR: Adults’ Top 40

CHR'’s excursion into rap
and dance in the late ’80s
eventually created a pro-
blem for the format. Pref-
erence for dance music
falls off at about age 25, and
preference for rap general-
ly falls off around age 18-19
... thus, as media strate-
gist John Parikhal notes,
“Mom and her daughter
can’t enjoy the same station
anymore.” The historically
wide appeal of CHR has be-

R S R ST MY A
““In the short term,
there will be both big
winners and big losers
in A-Rock and AHR.”’

L R T R Y
gun to crumble. That’s a
problem — but in every
problem lies an opportuni-
ty. In this case, the oppor-
tunity is called Adult Hit
Radio; in essence, Top 40
for adults.

Compared to AC, AHR is
more energetic and cur-
rent; compared to CHR, it’s
more familiar and less ex-
treme, repetitious, and in-
trusive. This combination
can be just right for a large
segment of adults who like
the music of the ’80s but
don’t like the way tradition-

A-Rock:

work).

A-Rock: Not A Hard Place

Adult Rock fits somewhere between AOR and AC.

® gives adults a rock-based (but not hard) '70s music
service that functions like an AC.

* is uncluttered, unintrusive, offers a variety of familiar
music, and lends itself to long listening spans (e.g., at

* tends to be heavily '70s-oriented but includes com-
patible material from the '60s, '80s, and a few currents by
artists such as Don Henley and Phil Collins.

al ACs or CHRs give it to
them. Most markets have a
large segment of such lis-
teners.

Adult Hit Radio is a good
bet for stations in these cir-
cumstances:

* A new format sign-on

* A CHR that’s losing to
another CHR

AHRs which sign on as
new radio stations and
market as such will fare far
better than CHRs which

‘““AHR can be just right
for a large segment of
adults who like the
music of the '80s but
don’t like the way
traditional ACs or CHRs
give it to them.”’

B L P SRS
simply adjust their music,
but not their image.

AHR probably is a bad
choice for a station that’s
either enjoying a substan-
tial lead over another CHR
(the No. 2 CHR might be
able to capitalize on the
change) or succeeding as a
dance-based CHR.

The best markets for
AHR will be those where:

* The AC choices are per-
ceived as too soft or old, and

* The existing CHRs lean
too rock, dance, young,
and/or are perceived as too
talkative and repetitious.

AHR is neither a day-
parted CHR nor an AC/
CHR hybrid. It’s a further
segmentation of both, much
as the Oldies format was a
further segmentation of
oldies-based AC.

Demographically, AHR
demos will look more like
AC than CHR. CHR will win
teens and 18-24; AC will win
3544; and a well-done AHR
will be primarily 25-34 with
secondary cells in both 18-24
and 35-44.

Many CHRs (and some
ACs) around the country
will spend 1991 either con-
verting to AHR or figuring

out what to do about its ac-
tual or threatened appear-
ance on another station in
town.

Long-Term Prospects

In the short term, there
will be both big winners and
big losers in A-Rock and
AHR. Some stations will
adopt one format or the
other simply because ‘‘it’s
what’s happening,”” without
regard to its appropriate-
ness for their markets;
others will apply and ex-
ecute these formats cor-
rectly and see prompt
gains. The long-term pro-
spects for both A-Rock and
AHR are excellent, since
both can position a station
to capitalize on the pro-
found demographic
changes coming in this
decade.

What does it all mean?
Advertising buys — and ra-
dio programming — will
age with the population
throughout the ’90s. This is
the year these two new for-
mats become prominent in
radio’s chase for the popu-
lation bulge. The bottom
line is this: The consumer
gets more choices (but pays
less attention), the business
gets tougher, and the opera-
tor who understands frag-
mentation and marketing
gets wealthier.

Alan Burns is President of Alan
Burns & Associates, which pro-
vides programming and marketing
advice to AC, CHR, Gold, Aduit Hit
Radio, and Mellow Rock Stations.
He can be reached at (703}
648-0000.
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Crowl
Continued from Page 1

Crowl has spent his entire career
with Great American. He joined
GAB’s WLVQ/Columbus, OH in
1977 as an AE and rose to GM. Af-
ter three years as VP/GM of
KKRZ/Portland, he assumed the
same post at WLZR.

Great American owns 12 FM and
six AM stations.

Johnson
Continued from Page 1
Johnson continued, ‘“[WLTW
GM] George Wolfson’s manage-
ment style is a real plus. WLTW
has had great success, and I'm
looking forward to plugging into
that to make the station even bet-
ter.” In his three years at WFYR,
Johnson was an air personality,
MD, APD, and PD. He was previ-
ously APD at WZEE/Madison, WI
for five years and on-air at Madi-
son’s WTSO.

RKO
Continued from Page 1

scandal. The FCC also learned
that RKO filed false and mislead-
ing financial reports.

Following another scandal in-
volving falsified commercial clear-
ance reports at the RKO Radio
Network (which is now owned by
Unistar), an FCC administrative
law judge ruled in 1987 that RKO
was unfit to hold broadcast licenses
and ordered the company to divest
its properties. The company em-
barked on a dismantling plan that
ended with KFRC’s sale.

As former VP/Programming
Paul Drew reminisced, *“There will
never be another radio chain like
that one again. The business has
changed so much since RKO’s hey-
day. We had a tremendous advant-
age over today’s programmers:

our stations were paid for. With no
debt to service, there was a lot less
pressure riding on each rating
point.”

CHR’s fading fortunes on the AM
band spelled the end of RKO’s
dominance. The company hasn’t
owned a CHR outlet for some time,
but it did maintain success with
some of its other properties before
selling them off: Urban WRKS
(formerly WXLO [99X] and WOR-
FM) is often New York’s most-lis-
tened-to station, WRKO has be-
come a Talk institution in Boston,
as well as a CBS and Red Sox out-
let; and KFRC (AM) — with its
MOR approach — is again among
the Bay Area’s top five stations.

Even though RKO is no longer in
radio, scores of managers, pro-
grammers, and personalities who
learned their craft through its sta-
tions will recall fond memories of
a radio era now gone by.

Aaron Has A Ball

Legendary baseball player Henry “Hank" Aaron (l) took the mike recently
for a series of CBS Radio Network interviews. Aaron met with CBS Radio’s
Liz Dribben, producer of the web’s “Celebrity One-On-One” interviews.

NARM

Continued from Page 3
days, and implementation of a new
package will begin as soon as pos-
sible.”

NARM convention attendees
were warned about several state
legislatures that are currently con-
sidering record labeling bills. The
association is recommending re-
tailers fight back by joining forces
with NARM’s multimedia ‘“Rock
The Vote” campaign, which en-
courages record buyers to register
to vote.

Wexler
Continued from Page 3

Wexler told R&R, “It will be fun
to compete against the station [AC
WMGK] I built all those years.
This will be a good thing for Dan
Lerner and for me. I'm a good ra-
dio operator, and he’s a good entre-
preneur. Perhaps he can help me
become an entrepreneur — and I
can keep his station in such good
shape he doesn’t have to worry
about it.”

Wexler will remain involved with
Wexler General Management, the
consultancy he launched in Octo-
ber.

Talmadge

Continued from Page 12
lisher and talent scout in Randy
and still work closely with Mary on
song selections.”

Talmadge spent six years with
Chappell Music in Los Angeles be-
fore moving to Nashville in 1980 to
head the Jensing Music Company,
which he coowned with Warner
Bros./Nashville President Jim Ed
Norman. In 1983 he became WEA
Music Director/Creative Services;
he was upped to VP two years ago.

Howie
Continued from Page 12

prove he has the vision to move the
label forward. I anticipate he’ll
prove a major force.” Prior to join-
ing RCA, Howie was in sales at
A&M from 1976-79.

Concurrently, Daryl Booth has
been upped from Director/Nation-
al Sales to Sr. Director/Account
Development and will report to
Howie.

Power Ratios

Continued from Page 3
tening, Nostalgia, and Urban had
the weakest power ratios.

“The Classic Rock, AOR, and
Oldies stations are increasingly
serious contenders for 35-54 [ad-
vertising] buys. In the past, if you
tried to sell an AOR for anything
other than 18-24 year-olds, you'd
have run into a lot of resistance,”
Rivin commented.

Other key trends indicated by
this year’s survey:

» Gold stations are offering in-
creased competition to Soft and
Lite ACs;

eRap and dance music are
skewing CHR audiences to increas-
ingly younger demos with a corre-
sponding lack of financial punch;

¢ Urban stations, after trending
downward in recent years, are up
slightly. While revenues remain
constant, better minority listening
measurement by ratings com-
panies is boosting audience shares.

Gilligan
Continued from Page 12

makes sense to extend his exper-
tise to our other properties.” Prior
to joining M.M. Group, Gilligan
was PD at crosstown CHR WXGT,
now Gold WCOL-FM.

Burkhimer

Continued from Page 3
here to maintain and increase the
presence of Sony Music on this
coast with the music community:
lawyers, artists, music publishers,
and so on. If people need an answer
or need tc get to someone in the
company, they should pick up the
phone and call me, as the guy.”

Burkhimer was most recently
with Digital House, a production
service, after several vice-
presidential positions with RCA
and Managing Directorships at
four of its European divisions.

Adams
Continued from Page 10

tinue our success.

“We’ve gone from a 4.6 to an 8.4
in two years; we’re definitely com-
mitted to the format. We hired J.D.
because of his programming tal-
ents — good PDs can do virtually
any format.” Prior to joining
KXLT in August 1988, Adams was
OM at KCEE & KWFM/Tucson.
He’s programmed WFIL/Philadel-
phia, KEYl/Austin, and KEYS/
Corpus Christi.
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Another L.A. Three-Way Pileup

ormer Pirate/L.A. VP/Programming

Scott Shannon has settled on the

remaining three years of his WW1
contract, leaving him free to pursue other
opportunities. Despite persistent rumors about
a return to NY, look for him to remain in L.A.

ST hears Pollack Media Group is
interested in Shannon heading its CHR efforts
. . . and what about a meeting between the
Great Scott and Gannett Radio President-
KHS/L.A. GM Jay Cook?

ST also hears that KLOS/L.A. is
hammering out a contract with its new PD as
you're reading this sentence. Barring a last-
minute snag, look for the official
announcement next week. Don't expect to be
surprised.

Meanwhile, there's still those 16 tons o'
ongoing speculation as to who'll ultimately do
momings at Pirate Radio. Recent pavement
palaver has included WYNF/Tampa morning
team Ron (Bennington) & Ron (Diaz) and
DC101/Washington's Greaseman.

While it's certainly no secret that Pirate
captain Carey Curelop is a Ron & Ron fan —
he paired them when he was 'YNF PD — the

Rumors

* Will Columbia VP/Promo Burt Baumgartner
soon take the label's Sr. VP/Promo title?

s |s WLTT/Washington the CBS-owned FM
that's rumored to be going Gold? WLTT VP/GM Don
Davis denies the allegation (and the alligator), but ST
hears the music is being carted up at 'LTT Goid sister
KODJ/L.A.

* Are a number of major CHRs anticipating poor
winter books and contemplating format/call letter
changes?

» Which three NY-based labels are talkin' to for-
mer MCA Sr. VP/Promo Billy Brill about creating new
L.A.-based VP/Promo posts just for him?

* Look for Atlantic AAR exec Marc Nathan to
exit the label and announce plans within the next few
weeks.

* KOY+M/Phoenix MD Dena Yasner splits to
pursue other interests. Will she be replaced by exiting
Z90/San Diego MD Monroe Greer?

» Spike the rumors that FM102/Sacramento is
looking to unioad longtime morning man Chris Col-
lins. However, FM102 is looking for a new MD.

o K293/Peorla still interviewing for its PD vacan-
cy. Does APD/acting PD Scott Wheeler have it all but
wrapped up? Or is MD Gene Stern making a move for
the Big Chair?

¢ Wasn't that Interscope West Coast promo rep
Sean Lynch doing afternoons on WZPL/Indianapolis
last week?

BACKSTAGE PASSES — We all saw Michael Jack-
son and Madonna sitting next to one another in the
audience at the Academy Awards telecast, but ST's
all-seeing eyes report the cdd couple s-h-o-c-k-e-d
the galaxy of stars that gathered in the green room at
the Oscars by indulging in some heavy — and very
public — "lip-kissing and touching” . . .

duo is smack dab in the middle of a multiyear
deal. Plus, Diaz reportedly didn't care much for |
L.A. back when he did a short stint at Album
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Network. B-sides, with Mark & Brian kickin’

buttissimus maximus at KLOS, a team concept
doesn't make much dollars 'n’ sense for Pirate
right now. |

The Greaseman is a more likely choice,
but he's also mired in the middle of a contract.
ST's all-hearing-ears heard word that the
Greasinator was recently in L.A. and quite
smitten by the local lifestyle, but then more
than a few people have been known to say
that.

And . . . KIISIL.A. morning man Rick Dees
has been off the air this week. Station insiders
tell ST he’s “chilling out” over last week’s
multimillion doliar legal loss to Cos
Cappellino. Will Dees be back on the air next
Monday?

Precious nanoseconcs prior to presstime,
ST learned that former WAXY/Miami PD
Bruce Buchanan would replace Baltimore-

Continued on Page 28
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"TE SHA"
TOP 5 REQUESTS!

CHECK THESE SALES:
760,000 SINGLES!
950,000 ALBUMS!

CHR CHART: €®)
NOW ON 105 CHR REPORTERS!

P1 cHART O

A #1 RECORD AT:

WIOQ HOT ~ KKFR HOT ~ B95
WDFX HOT Q106 HOT  KDON
WHYT HOT ~ CK105 HOT ~ WBXX HOT
TOP TEN AT:

WXKS 2-2 TIC-FM 8-6 HOT
WZOU 4-2 HOT WKSS 8-7 HOT
PRO-FM 11-7 HOT WMXP 5-4 HOT
WAVA 6-4 HOT WAPE 10-8 HOT
WPGC 4-5 WGTZ 4-3 HOT
Q105 4-2 HOT KQKQ 8-5 HOT
HOT947 10-8 HOT KHTK 8-6 HOT
HOT102 11-6 HOT KKXX 5-4 HOT
KIS 5-3 HOT 194 3-3 HOT
PWR106 5-4 KCAQ 3-2 HOT

HOT977 2-2 HOT ...AND MANY MORE!

HIT ACTION AT:

HOT97 30-23 PWR96 KBEQ 23-19

WPLJ 27-23 B97 KXXR

2100 22-19 WNVZ KDWB

WEGX 29-22 HOT KTFM KOY-FM

PWRS9 PWRPIG  FM102

KEGL deb 29 B96 HOT949

Y95 34-20 WPHR ...AND MANY MORE!

ENGLAND INVADES AMERICA
-- APRIL 16!
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The new single from the
pouste. platium - plus album

Shake Your Money Maker

i e

KPLZ deb 29 Hot  WNYP 25-14 Hot
G98 20-16 KiSR 24-18
KZ106 3-2 Hot Q104 27-21 Hot
WAPE 18-16 Q101 28-23 Hot
wQuT 25-18 KNIN 24-18
WOKI 14-12 WCIL 24-13 Hot

O9WAYS 31-25
2102 20-13 Hot
KTUX 20-17

BILLBOARD 4

99K6G deb 33 Hot
KFMW 14-12 Hot
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STREET TALK.

Continued from Page 27

bound J.D. Adams (see Page 10) as PD at
AC KXLT/Denver.

Speaking of WAXY, will it become the
latest AC to go the “Mix" route? If so, what (if
anything) does that mean for the heritage calls
and veteran airstaff?

Nationwide AOR KiSW/Seattle, the
subject of intense rumors since longtime
staffer Beau Phillips exited as GM earlier this
month, began running the following promo
Tuesday (3/26):

“KISW recently celebrated 20 years as
Seattle’s best rock. And after 20 years we felt
it was time for a change. Starting Monday
morning at six, a whole new mix is coming to
Seattle on FM100, KISW. Stay tuned.”

» Another Mason Dixon Line ‘

Loads o' talk in Tampa about Hot AC
WMTX (Mix 96) OM/afternooner Don
Schaefter exiting shortly. ST hears he'll be
hookin’ up with EZ Communications.

Schaeffer's rumored replacement is none
other than (drum roll, please . . .) former
Q105/Tampa VP/OM Mason Dixon, whose
non-compete expires April 21. Dixon reportedly
would become OM and do mornings with

_ erstwhile Q105 news personality Pat Brookes.

Former Q105 Production Dir. Mike Reeves,
most recently at Y95/Dalias, would also Join
WMTX for afternoon drive.

'MTX Prez/GM John Pinch issued a
customary denial, suggesting that Dixon would
wind up at Tampa Gold outlet WYUU! In any
event, look for Dixon to surface in Tampa
within the next three weeks.

Rumbles

¢ WRXR/Augusta, GA PD Blake Edwards has
been named PD at Classic Rock WQBK-FM/Albany,
NY. Current '‘QBK PD Bob Welch will assume OM
duties and report to Blake.

e Former X100/SF morning guys Kelly & Kline
are due back on the Bay Area airwaves, doing wake-
ups at Hot 97.7. They'li replace Sterling & Steele,
who'll depart.

Keily & Kline certainly know the way to San Jose,
having done wakeups at KWSS (now KUFX).

e Veteran L.A. air personality Jim Ladd (KMET,
KEDG) is now doing 6-10pm at Classic Rocker
KLSX. Dusty Streset moves to 10pm-2am.

s WCUZ/Grand Rapids afternoon drive host Jim
O’Brien is the new morning news anchor at N/T
WWWE (3WE)Cleveland. Meanwhile, Ed Curry
joins 3WE as midday/afternoon news anchor.

¢ Sherman has closed on WDFX/Detroit. MD/
night rocker The Janitor steps down as MD, but re-
mains on the air. John McFadden is still the PD
for now

A HUNK-A HUNK-A BURNIN’ LOVE — When WLAP/
Lexington held a "Show Off The X" contest — winner
to receive backstage passes to meet INXS — staffers
couldn't believe the pains this contestant took to
claim first prize until they realized 'twas all done with
the magic found in a genuine Hollywood makeup kit.
Ouchl

At presstime, WDRC-AM & FM/Hartford
GM Richard Korsen and his wife are the
object of a two-state air and ground search,
after having been reported missing Monday
afternoon. Korsen was piloting the small plane
that took off from Connecticut en route to
Lake Seneca, NY last Thursday (3/21).

» Quilting Bee In FCC’s Bonnet? ‘

The trade publication Cormmunications
Daily reports that some female FCC staffers
are miffed by the Commission's plans to
celebrate Women'’s History Month — by
sponsoring a quilting bee!

Critics, who charge such an event
stereotypes women, were equally angered by
the agency's recent seminar on Pre-Menstrual
Syndrome. They wonder if such activities
demonstrate an institutional attitude that
hinders career advancement for women.

Turf the talk that Charlie Minor's imminent
arrival at Glant (see Page 1) will be followed
by a major shakeup in the label's promo
department. Matter o’ fact, ST hears Sr. VP/
Promo & Marketing John Brodey is in line for
a promotion.

Minor himself is not expected to be
particularly active in record promotion. ST
hears Irving Azoff has other major plans for
Minor that involve marketing, merchandising,
artist development, etc. Keep watchin’ the

skies.
Continued on Page 30
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DREAMING OF A WOMAN BETWEEN 18 AND 497
DREAMING OF A WELL-BALANCED PLAYLIST?

AFTER A BRIEF
MID-DAY TEST --
INSTANT ADD
ON KMEL!

“CASTLE_OF DREAMS”’
#1 NAC § WEEKS

TOP 10 AC 4 WEEKS

From the self-titled debut album Dave Koz.
Now over 100,000 unts.
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ed By JEFF KO0OZ And DAVE K02
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CHRIS ISAAK

"DON’'T MAKE ME DREAM ABOUT YOU”

The New Single - Produced by Erik Jacobsen
From the album HEART SHAPED WORLD

FIRST WEEK!
PWR99 WKSF
HOT949 KMCK
BO3 BO8
wQuT KISR
KTUX KNOE
Z99 KNIN
KRQ KFMW
103CIR KTMT
KAKS ZFUN

BILLBOARD ALBUM CHART 7

©1991 Reprise Records

Continued from Page 28

The latest on the KDWB/Minneapolis PD
derby: GM Gary Swartz had another sitdown
with Y108/Denver PD Mark Boike. WPXY!/
Rochester PD John Ivey has surfaced as a
serious candidate as well, but insiders tell ST
it's really down to Bolke and KDWB APD/MD
Mr. Ed Lambert.

In the middle of all this Minneapolis
speculation comes word that KHOW-AM &
FM/Denver OM Doug Erickson has exited.
Could he be a possible candidate for the
Y108 PD gig if Bolke heads to KDWB?

And what was Y95/Dallas Station Mgr.
Randy Kabrich doing in the Twin Cities last
weekend? (No, he’s not going for the KDWB
PD gig.) ST hears Kabrich's quietly consulting
another station in the market. Could a new
Twin Cities CHR be on the horizon?

Former Epic VP/Promo and Michael
Jackson manager Frank Dileo won't be
running just the promo department at Savage
Records — he'll be headin’ up the whole dang
shootin’ match (including publishing and artist

management) and has a piece o’ the action to
boot.

Word is that Gannett has discontinued
using consultant Jerry Clifton at KIiS/L.A., but
has picked him up at Urban WGCI/Chicago.
Does this mean KIIS might become more
mainstream?

} Dlileo Savage Chiet

Thirty-one New Hampshire radio stations

| teamed with four of the state’s TV stations in a

four-and-a-half-hour simulcast (3/21) that

| raised more than $425,000 for NH's returning

Desert Storm troops and their families.

NBC-TV recently gave radio personalities
some late-night exposure. Last Thursday
(3/21), ABC Radlo’s Tom Snyder — filling in

Rumbles, Pt. 11

* Pirate Radio/L.A. MD Denise Lauren is o-u-t.

* WKSG/Detrolt PD Michael W. Kay joins Gold
WODJ/Grand Rapids as PD,

* Former WMJQ/Buffalo APD Josh Moon (aka
Mike Morgan) retumns to FLY82/Albany as MD/mid-
day personality; A.J. Jackson exits.

* After seven years as PD, Steve Michaels exits
CHR WSTW/Wilmington, DE. Moming man Allen
Price succeeds Michaels.

* Jo Jo Morales has replaced Ric Sanders in
late-nights at WEGX/Philly. Morales — a former
Z100/NY midday personality — had been handling
swing at 'EGX.

* WVBS/Wilmington, NC OM/midday man Scott
Edwards exits.

* WXKS/Boston Music Research Dir. Carmen
Cacciatore is promoted to Music Coordinator.

* WCVS/Springfield, IL afternooner Stu Allen
steps up to PD/momings, Curt Anderson moves
from middays to aftemoons, and Ted Harrison joins
for middays. Moming man J.P. Thompson exits the
Gold operation.

* Tonl Crulse is the new MD at CHR KKNB/LIn-
coln, replacing exiting APD Tim Mikkels.

* CHR WKJM/Lafayette, IN will switch formats
to Easy Listening in early Apri.

* Ex-KSND/Eugene PD/moming man Bwana
Johnny is now doing momings at crosstown AOR
KZEL. He replaces Devan Mitchell, who returmned to
KWHLUAnchorage.
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Vinyl Solution

ndulging in a bit of now-stalgia, those oldies-but-good-
Iim at Virgin waxed Promo Item O’ The Week honors

by shipping selected programmers custom-printed rec-
ord mailers that contained a pair of good ol’ fashioned vinyt
singles (complete with specially designed paper sleeves and
authentic faur vintage Virgin labels) as well as the complete
soundtrack CD for the forthcoming ‘*Five Heartbeats'’ film.

While the veteran vocal group from which the film takes
its title and storyline is fictional, the brace of singles are by
the Dells (the new ‘'A Heart Is A House For Love'' b/w
their late-'60s version of ‘'Stay In My Corner'') and — in a
double A-sided situation — After 7's ‘‘Nights Like This"’
b/w Patti LaBelle’s ‘‘We Haven't Finished Yet.”” Kinda
gives a new meaning to the whole ‘‘virgin vinyl"'

4

for Bob Costas on “Later With . . ." —
exchanged verbal fisticuffs with tri-city morning
madman Howard Stern. Best o’ the body
shots was Stern — the only one left sitting
when the credits rolled — telling Snyder, “You
have lost your mind. You are getting old, and
you are afraid of your own death.”

in a bit of an anti-climax, syndicated talk
host Rush Limbaugh guested with Costas the
following Monday (3/25). Limbaugh admitted
to be greatly influenced by WLS/Chicago’s

Continued on Page 32

ANOTHER COLD SHOT — Early last Saturday mom-
ing (3/23),an ice storm knocked off all 12 FM stations
in Duluth, toppling KQDS's tower in the process. The
AOR resumed broadcasting Sunday night, but — ob-
viously — will need a new stick.
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Larry Lujack, and the chat concluded with a
shot of a Lujack coffee mug and a classic
WLS jingle

} Come To Jesus Pow-Wow <

WFANI/NY sports talker Chris ‘‘Mad Dog’’
Russo certainly lived up to his name last week
when he savaged CBS-TV's coverage of the
NCAA basketball tournament. What makes
Russo’s tirade extra-special? His partner just
happens to be CBS Sports commentator Mike
Francesca.

Needless to say, there was a lotta on-air
tension between the pair, eventually leading to
a closed-door “come to Jesus pow-wow"
wherein Francesca admitted Russo’s right to
criticize and Russo confessed he’d been
overdoing it.

Pat Robertson's fledgling NTR Radio
Network had its wings clipped this week.
Citing an “unpredicted slowdown in network
radio,” web parent CBN Tuesday (3/26)
announced plans to reduce NTR's daily
offering from 18 hours to five, effective April
26.

NTR will continue to produce ‘“Battleline”
and will distribute a two-hour version of the
Sonny Bloch show

Exiting on (or before) April 26 are talkers
Doug Stephan, Clitf Kincaid, Bob Kwesell
and Ernie Davis, all of whom were stationed at
NTR flagship WNTR/Washington. No word on
future programming for that station.

| } Truly Directional Signals ‘

The new World League of American
Football not only sports radio mogul Robert
F.X. Sillerman as owner of the New York/
New Jersey Knights, but also is attempting to
use helmet radios for coaches to talk with the
QBs. So how long before Sillerman gets his
team an AM/FM combo?

Records

* Interscope adds former Enigma VP/Promo
Tim Burruss to do Nat'l Secondaries.

* Zoo captures former MCA Nat'l Promo Coor-
dinator Mark Matlock to handle Nat! Secondaries
promo and New Marketing office manager Kathy
Hines as its nat'l promo asst. Both will report to VP/
Pop Promo Vickl Leben.

* New imago VP/Promo Alex Miller has chosen
CEMA sales asst. Leslle Alfano as his Nat'l Dir./Col-
lege Promo.

Also new to imago is WORE/Long Island Promo
Dir. Jocetyn Taub, who'li be the first of the label’s six
“super-regional” promo reps. She'li cover the North-
east from NYC. Miller's still searching for reps to han-
die the Midwest (Chicago), West Coast (L.A.), South-
east (Atlanta), Southwest (Dallas), and Northwest
{Seattle).

* MCA St. Louis/KC iocat promo rep Jim Cowan
will be heading to L.A. for local promo duties — once
his replacement is decided.
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o Jim deCastro elevated to Evergreen Media
coo

eMarko Babineau becomes DGC Records GM.

e WPLJ/NY taps Tom Cuddy as VP/Programming.

eWRBQ-AM & FM/Tampa overhauls staff: Mason Dixon,
Bobby Rich, and Brian Christopher exit; Cleveland
Wheeler returns to mornings and Garry Wall oversees

programming.

o Metromedia radio sold to investor group headed by Carl
Brazell Jr. In a record-setting deal, nine stations go for
$285 million

oFred Weinhaus named WMAL/Washington VP/GM.

<

eToney Brooks appointed President of Sandusky
Newspapers’ Radio Division.

e Joe Parish named WPLJ/NY VP/GM.

e Jack Patterson becomes WBMX/Chicago PD.

N

o Jeff Pollack becomes Music Coordinator for
KBPI/Denver.

I oTim Kelly named morning man at WPGC/Washington. I

WGST/Atlanta talker Neal Boortz has
signed to do a one-hour evening talk show on
Sudbrink Broadcasting’s WTLK-TV/Rome,
GA — an independent UHF that’s moving
toward an all-Talk format. Among the talk
wannabes who have submitted T&Rs: Iran-
Contra vixen Fawn Hall and notorious West
Palm Beach divorcee Roxanne Pulitzer.

The 9th annual T.J. Martell/Reebok “Rock
'N Charity Weekend" returns to L.A. (5/16-
19), featuring four days of star-studded events
designed to raise money for the music
industry’s favorite charity. Contact Jon Scott
at (818) 883-7625 for details.

Following the death last week of Terry
Pruett, son of Lynda Tice, Nat'l Promo Dir. for
Howard Rosen Promotions, a foundation has
been established on behalf of Pruett’'s
daughter, Amanda. In lieu of flowers,
contributions can be mailed directly to the
Amanda Pruett Foundation, 1037 Amherst
Dr., Burbank, CA 91504

} Another Lifetime Contract ‘

WQFM/Milwaukee — which has had at
least a half dozen morning shows over the
past three years — has inked local comedian
Doble Maxwell to team with current AM
drivers Mike ‘‘Bax’’ Baxendale and Debbie
Daiton.

When asked how long Maxwell's contract
is, 'QFM GM Kris Foate told the Milwaukee
Journal, “It's forev<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>