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I NSIDE:

MEETING THE
CHALLENGE OF
TODAY’S BUSINESS
ENVIRONMENT

This week’'s R&R is packed

with timely information to help

you succeed in these
ultracompetitive, uncertain
times:

®Take Chris Beck's
revealing “cuiture test” and
find out if your office
environment is up to snuff.

@ Joint Communications
soothsayer John Parikhal
predicts how key audience
lifestyle choices will

influence radio in the next

year.

®Pollack Media Group Prez
Tommy Hadges analyzes
the increasingly popular
concept of “simul-
operation.”

@Northeast GMs reveal how

they’ve battled the dreaded

“Big R” — and won.

Pages 26, 33, 46, 58

WINNING THE RADIO
SUPER BOWL

Taking the “radio as football”
analogy to the max, Lee Abrams
advises stations to borrow the
concept of separating and
maximizing offensive and defensive
strategies.
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Stations Surrender
Music To War News

But Birch Survey Finds Listeners
Relying More On TV For Coverage

News of the Allied bombing of
Iraq wasn't hard to find on the
radio last Wednesday (1/16),
according to an exclusive R&R
poll of 410 top-rated music sta-
tions.

About 98.5% (404) broke for-
mat to some degree in order to
deliver war news to listeners.
Despite that, a Birch/Scar-
borough survey said audiences
relied on TV in overwhelming

Radio Holds America’s Hand

Networks Respond Immediately To War; Local Stations
Segue Back To Music; CNN Service Hijacked

When Westwood One news
producer Craig Katz answered
the hotline to Saudi Arabia at
6:30pm last Wednesday (1/16)
and heard a correspondent say
five specific words, he knew
war had started over the Per-
sian Gulf.

“The balloon has gone up!”
shouted pool reporter, ABC Ra-
dio’s John Bascom. “It’s start-
ing to happen.”

“Just tell us what you see,”
said Katz.

News Outlets
Attack With Nets,
Local Angles

America’s News Talk and ali-
News stations were apparentiy
better prepared than Saddam
Hussein for Wednesday night's
raid on Baghdad by U.S. and Al-
lied air forces.

Upon airing the first bulletins
on the opening action of the
Guif war at about 6:40pm
(EST), News-oriented stations
from coast to coast activated
battie plans that called upon the
networks to attack the story
head-on while local reporters
and talk hosts lald down a sup-
porting barrage of war-related
news from the home front.

“We've been ‘All-Gulf, Al The
Time,’ instead of ‘All-News, Al
The Time,” chuckied Roy Sha-
piro, VP/GM of KYW/Philadel-
phia.

With the outbreak of war,
most stations turned immediate-
ly to commercial-free continu-
ous network coverage that al-
lowed listeners (and staticn staf-
fers) to get up to speed on the
rapidly unfolding Guif situation.
By later that evening or early
Thursday, stations had taken
controi of the story and were
producing their own covsrage,
which continued to rely heavily
on network material.

Station reporters have cover-
ed such local stories as antiwar |
rallies, security at public and
military facilities, and the reac-
tion of military families.

NEWS OUTLETS/See Page 44

“I'm at an airfield in Central
Saudi Arabia,” said Bascom,
“And a squadron of FI5E
fighter-bombers has taken off
for the North. They’re fully
loaded with bombs.”

As the Armed Forces’ pool
network for the first quarter of
1991, Westwood One informed
the other networks of Bascom’s
report. Soon the airwaves were
filled with news of Operation
Desert Storm.

According to an exclusive
R&R survey of 410 leading
music stations, radio carried —
in some measure — news of the
initial bombings almost unani-
mously. However, a survey con-
ducted the following day by Bir-
ch/Scarborough Research con-
cluded that TV was, by far, the

most trusted medium for news
(see story, top right).

Networks Were Ready

Once news of the outbreak
spread, radio’s thirst for net-
work reports was piqued — and
all the networks invoked war
contingency plans.

ABC Radio was the first to air
news of the attack. At 6:38pm
(EST), the network was airing
a regularly scheduled Persian
Gulf special report when cor-
respondent Gary Shepard in
Baghdad reported anti-aircraft
fire. The network immediately
began wall-to-wall coverage on
one of its 19 outbound satellite
channels. It also provided ten-
minute updates on another
channel.

RADIO’S RESPONSE/See Page 44

Top, CBS News Correspondent Frank Settipani prepares a Persian
Gulf update in the network’s New York newsroom.

Bottomn, Westwood One Arlington, VA newsroom in high gear
following Allied invasion of Iraq. From left, Producer Craig Katz, Sr.
Producer Lou Geiserman (seated), and Producer Emery Kobor.

90 Radio Transa(:tibns Summary
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Report Card

©98.5% of music
stations broke format

@18.1% heard of war
on radio

©22.7% listemed to
radio on second day

©88.6% found TV had
best war information

numbers.

The R&R survey, conducted
January 18 and 22, asked pro-
grammers to what degree — if
at all — they broke the normal
flow of their formats the first
night of bombing. It also asked
how often they interrupted mu-
sic with news bulletins.

Of the 404 stations that did
break format, 27% aired an un-
specified or varying number of
bulletins each hour. Sixteen per-

SURVE™/See Page 40

Lawmakers
Reintroduce
Doctrine

Cite Fairness
To War Opposition

Sen. Ernest Hallings (D-SC)
and Rep. John Diagell (D-MI),
two of the Fairness Doctrine’s
staunchest supporters in Con-
gress, have introduced legisla-
tion that would write the contro-
versial FCC policy into law. The
agency stopped enforcing the
Fairness Doctrine in 1987.

The two bills, which come
amid allegations that opponents
of U.S. military action against
Iraq have been ignored by the
broadcast media. are nearly
identical to a bill that died dur-
ing the last Congress in the face
of heavy industry and Bush ad-
ministration opposition.

In a statement introducing his
Fairness Bill (S. 217), Hollings
said, ‘‘The need for the Fairness
Doctrine has keen demon-
strated recently by efforts of
public interest groups to gain
access to broadczst stations to
present viewpoints in opposition
to the war in the Persian Gulf
. . . [T]here are ntembers of the
viewing public who feel that
there is not sufficient coverage
of the views of those opposed to
the war.”

‘Cheap Ploy’
That remark infuriated

RTNDA Presiden: David Bart-
lett, who called it ““a cheap ploy

" for publicity and support for a

discredited policy.” Broadcast
coverage of the war, Bartlett
said, has been superb both in
the Gulf and on the home front.

DOCTRINE/See Page 44

Begins Page 14
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THE STAGE s SET.

1989-90 C 1990-91

m See The Light, their debut album, is released § ® Hell To Pay, their second album, is released
to critical raves. also to unanimous acclaim.

m “Confidence Man,” the lead track, hits Rock = “I Think | Love You Too Much,” the lead track,
Radio and goes Top 10. soars to Rock Radio’s Top 5.

® “While My Guitar Gently Weeps,” the follow-

m “See The Light,” the follow-up, makes a
major impact as well.

m Album sales surpass 300,000 copies. m “Full Circle,” the third track, becomes a Top 10
Rock track.

® Album sales already past 600,000.

up, also goes Top 5 at Rock Radio.

m “ANGEL EYES,” the third track, strikes Rock
Radio & crosses over to become a TOP 3 POP
SMASH!

® Album sales EXPLODE past 800,000!!!! m JANUARY 21st, 1991
THE HEALEY EXPRESS CONTINUES!

“HOW LONG CAN A MAN BE STRONG”

The new single from The Jeff Healey Band. The Top
40 follow-up to their smash hit “Angel Eyes.”

A Repeat Success STorY IN THE MakinG!

ARISTA

© 1991 Anste Records, Inc, o Bertelsmann Music Group Compony.

WWWWw-americanradiohistorvy-com
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WMJI Names New Execs

Legacy Takes Over, Appoints Thacker GM;
Gorman OM/PD; Feighan GSM

It took approximately nine
months for Legacy to assume con-
trol of Gold outlet WMJI/Cleveland
from Jacor (see related business
story, Page 8). New to WMJT's
management team are GM Dean
Thacker, OM/PD John Gorman,
and GSM Chris Feighan.

Gorman, who will maintain his
independent programming con-
sultancy, told R&R, ‘“We're com-
ing out of the box with our guns ful-
ly loaded. I'm putting together a li-
brary and systems, and there will
be changes. We plan to move to
new studios and offices. The station
already has great numbers, and we

B

feel it has incredible potential in
this market.”

WMJI recently left AC — and
such rivals as WLTF, WDOK, and
WQAL - to adopt a Gold format.
Gorman explained, “This was
probably the only Top 25 market
that didn’t have a fulitime Oldies
format on FM. It was clearly over-
due.

“WM.JT’s been operating in lim-
bo because of the time it took for
this deal to close. We have the
makings of a very strong team
here. Basically, it’s onward and up-
ward.”

Thacker and Feighan were una-
vailable for comment at presstime.

MCA Records and Left Bank
Music Group have formed Impact
Records. Left Bank Management
co-owner Allen Kovac will be CEO
of the new full-service label, which
will be distributed domestically by
MCA and internationally by EMI.

MCA Music Entertainment
Group Chairman Al Teller noted,
“Allen Kovac is a music business
entrepreneur who has achieved
success in all areas of the business.
We are very excited to join him in
this new label venture.”

MCA Records President Richard
Palmese added, ‘“MCA Records is
delighted to be working with the
talented and capable Impact team

WLVQ PD

JOINS SAGA
Knight Time

At WNOR

o

Buzz Knight

WLVQ/Columbus programmer
Buzz Knight has been named PD at
WNOR/Norfolk. He succeeds Bri-
an Jeffries, who departs after three
years at the Saga AOR.

“Buzz has the credibility and vi-
sion to maximize the heritage and
potential of one of the nation’s pre-
mier AOR stations,” remarked
Saga Exec. VP/Group PD Steve
Goldstein.

Knight has been WLVQ PD since
October 1987. Prior to that he spent
ten years at WRKI/Danbury, CT,
the last seven as PD. He told R&R,
“I've competed against Saga in
this market [Saga owns UC/AC
combo WVKO & WSNY] and have
always had great respect for Steve
Goldstein and the company. All the
resources and tools are there to
make it happen.”

MCA Left Bank Mak

IMPACT
RECORDS
in the establishment of this vital
new label.”
Kovac told R&R, ““Our goal is to
IMPACT/See Page 40

Rowley Takes
Nat'| CHR Post
At Geffen

Michael Rowley

Geffen Records’ Northwest rep
Michael Rowley has been elevated
to national CHR promotion. He’ll
continue tc work out of Seattle, but
will expand his contacts to the na-
tional arena, emphasizing the West
Coast.

Geffen GM Al Coury said, “T’ve
known and worked with Michael
for many years when he was at
other labels. He’s always been a
star in promotion, and to elevate
him to a national position is some-
thing worthy of both his abilities
and his accomplishments.”

Rowley will report to national
CHR promo head Peter Napoliello,
who commented, “We’re happy to
have Michael take on more terri-
tory. His national radio contacts
are very strong and are sure to add
a great deal to the promotion effort
at Geffen.”

Before joining the label in 1988,
Rowley was National Director of
Promotion for DeMann Entertain-
ment. He’s held promotion posts at
Columbia, Elektra, RSO, Motown,
and A&M.

e Impact

e 4

Rokert Fulstone

KLOU Taps
Fulstone As
VP/GM

Robert Fulstone, two-year VP/
GM at KPLR-TV/St. Louis, has
been tapped as VP/GM at cross-
town CBS Gold KLOU/St. Louis.
Fulstone replaces Tim Dorsey,
who joins Cable Ad Net/St. Louis
as GM/Sales.

Fulstone told R&R, ‘“The data
shows we have a greatly balanced
audience. We consistently rank
first or second 25-54 among college
graduates and people with homes
valued at more than $25,000.
There’s a very good staff here. My
approach is to get to know those
people as quickly as possible. I
want to add some more local pres-
ence to the property.”

He added that Mike Wall, former
AM drive co-host on crosstown AC
KYLKY, will join KL.OU January 29.

Fulstone was previously OM at
KLCU sister station KMOX/St.
Louis; Regional Director/Sales for

FULSTONE/See Page 44

KEEPS CORPORATE

DUTIES

Cagle Upped
To KWOD
Station Mgr.

o
. 4

Gerry Cagle

Rayce International Broadcast-
ing VP/Corporate Programming
Gerry Cagle has been upped to Sta-
tion Manager at CHR KWOD/Sac-
ramento, where he’s been OM/PD.
He'll retain his corporate duties.

Cagle told R&R, “This is part of
a natural evolution for me to move
into the day-to-day management of
the station. I'm happy to still be in-
volved in the programming from a
corporate level, but my first priori-
ties are to hire a new PD and GSM
for KWOD.”

Cagle has previously program-
med WHLY/Orlando, WAPP/New
York. KFRC/San Francisco, KHJ/
Los Angeles, KCBQ/San Diego,
and WRKO/Boston.

—————AAAAaericanradiohistorv.com
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AVOIDING OBSOLESCENCE
The best personalities know that no matter
how many years of experience you've got
under your belt, there’s always room for
improvement. Dan O’Day explains.

Page 61
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If you want great adult

success in CHR, who do
you turn to?

KMEL, San Francisco

"Having The Research Group on our team puts us way ahead of our
competitors. They really know CHR. With their help, we've become
northern California's #1 Music Station. They are totally dedicated to
helping us maintain our #1 position and success year after year."

Paulette Williams
Vice President/General Manager

KIIS, Los Angeles

“The Research Group has been invaluable in keeping KIIS focused and
consistent. With their expertise in CHR, they've helped us protect our
position in an increasingly competitive market. The quality of their work is
always top-rate and their people are the best.”

Jay Cook

President. Gannett Ruadio: President/General manager, KIIS-AMIFM

WTIC, Hartford

"The Research Group really cares about the long term success of WTIC.
For more than ten years they've helped us grow this station and defend its
dominant shares. They know CHR like nobody else . . . they're the best."

Bob Dunn
President, Radio Division, Chase Communications

These and over 37 CHR stations in large, medium, and small markets use The
Research Group's unique system of listener focus, strategic warfare, music
testing, and marketing that brings extraordinary success. If you're a CHR
station, consider a partnership with the firm America's top CHR stations turn to.

In almost every field. there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK., SUITE 1200, 1100 OLIVE WAY « SEATTLE. WA 98101 « (206) 624-3888

wvw=ameriecanradiohistorvy. com
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Atco Ups Pollack To Sr. Dir./AOR Estefan’s Plaque Buildup

Matt Pollack has been appointed
Sr. National Album Director for
Atco. He's served as National Al-
bum Director at the label since its
reactivation two years ago, when
he segued from the same position
at Relativity.

Atco Sr. VP Craig Lambert said,
““Matt’s contributions since joining
Atco in early 1989 have been con-
siderable. His consistency in devel-
oping each of our acts, established
and new, in the AOR arena is evi-
dent by our chart dominance.”

Matt Pollack

e T e R 245 e o e
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WTVN Promotes Hatfield To OM

WTVN/Columbus has elevated
PD Bobby Hatfield to OM/PD.
He’s been at the Full-Service AC
nearly two years.

WTVN VP/GM Perry Frey told
R&R, ‘‘Bobby’s done a great job as
PD, and he’s been a great influence
on our staff. Promoting him is a
way to streamline things.”

Hatfield added, “I got the promo-
tion so I can deal more effectively

T—

Epic brass presented Gloria Estefan with a double platinum award for her “Cuts Both Ways” album. The singer’s next LP (“in-
to The Light”) is slated for release on Tuesday (1/29). Celebrating in the studio are (I-r) Epic Sr. VP Larry Stessel, VP Dan
Beck, and Sr. VP Polly Anthony, album co-producer Jorge Casas, manager/co-producer/husband Emilio Estefan Jr., Gloria
Estefan, Epic VP Glen Brunman and President Dave Glew, band member Teddy Mullett, and co-producer Clay Ostwald.

with the engineering and news de-
partments. Until now, I've had to
go through the GM; now those de-
partment heads report to me. You Bobby Hatﬁeld

can cut the red tape very quickly, ly with how we’re covering the Per-
which is really important, especial-  sian Gulf.”

New York Minute

The Big Cheese converged on the Big Apple recently when Columbia artist Billy
Joel (r) received a humanitarian award at the Cathedral of St. John the Divine. On
hand for the ceremony were Sony Music President Tommy Mottola (l) and New
York Gov. Mario Cuomo.

Go ahead. Spend all you want to
promote your station. But if you're
not getting top-of-mind awareness
from listeners, you can get the same
value for your money by tossing it
into the next big gust of wind.

You need to be recognized. You
need B.R.A.N.D.™ from Stratford
| Research, a powerful, proven method

of positioning and marketing your
station.

In today's tough times, the competi-
tion for higher ratings and bigger
profits is relentless. You need the

JUST HOW
SENSITIVE ARE
YOUR MEDIA
COLLECTIONS?

When it comes to collecting past-due media receivables,
one clumsy move could shatter a solid business relationship.
That's why you need the sure touch of a specialist.

Szabo Associates is the only collection firm specializing
in media collections, whether U.S. or foreign. We have a

IT'S TIME YOU DID
SOMETHING TO BE
REMEMBERED FOR.

support of a strong marketing con-
cept. A proven method of getting lis-
teners to remember who you are.

Our Brand Recall Analysis in Diary-
keeping brings your station to the top
of listeners' minds and keeps it there.
Exactly the position you want to be
in.

Call Lew Dickey, President of
Stratford Research, at 1-800-662-1166,
for information and availability in
your market.

The B.R.A.N.D. System. Only from
Stratford Research.

STRATFORD RESEARCH

special knowledge of each country’s media custom
language, banking practices and reg- ﬂn
ulations. Call us today to turn past-

; d Szabo Associates, Inc.
due receivables into cash. Mectia Collectton Specaaliots

3355 Lenox Rd. Suite 945
Atlanta, GA 30326 (404) 266-2464

2965 PICKLE ROAD * TOLEDO, OHIO 43616 * 1-800-662-1166

____uwaw americanradiohistorv.com.
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NAB Board Asked To Endorse
Eureka DAB ‘Concepts’

NAB'’s Board of Directors will be asked to take an ag-
gressive stance in favor of digital audio broadcasting at its
winter meeting in Naples, FL (1/26-31). NAB’s DAB Task
Force wants the board to endorse the ‘‘concepts and devel-
opment work’ of the European Eureka 147 system as a
DAB standard so terrestrial broadcasters can move to
rapid implementation and “foreclose development of sa-

tellite DAB systems.”

Task Force Chairman Alan Box,
President of EZ Communications,
said the decision to back Eureka
over Stanford Telecom’s com-
peting DAB system was simple:
“It works. I haven’t seen the other

one work.” Box refused to say just
how far the NAB board is being
asked to go in backing the Euro-
pean system. ‘“That’s their deci-
sion, not mine,” he told R&R.
Box’s panel wants the NAB

DC
REPORT

PAT CLAWSON

DAB
UPDATE

NAB, NRSC Seek Radio
Data Proposals

As radio. moves increasingly toward digital technology,

the NAB is seeking proposals to enhance current radio sta-
tions with digital displays and paging for receivers. Such a
system would allow listeners to locate stations by format,
using information transmitted digitally on stations’ subcar-

riers.

Radlo Data System, aiready in
use in Europe, was demonstrated
at last spring’'s NAB convention in
Atlanta. “We want to find out if
there are any other systems out
there,” said NAB enginesr Stan
Saisk. He said technoingy used in
the paging industry might be used
to create a similar radio system.

The NAB and tha National Radio
Systems Commities, whose mem-
bers include broadcasters and
electronics manufacturers,. have
set a February 28 deadline for sys-
tem submissions. An NRSC panet
plans fo bogin work March 14 ona
voluntary LI 5. standard for a radio
broadcast data system (RBDS).

Although the FCC adopted NRSC’s
AM transmitter standards, Salek
said no such action would be need-
ed for an RBDS since subcarriers
are deregulated.

With an REBDS, stations would be
able to. display their call letters,
logos, or even ads on small re-
ceiver digital displays. Another fea-
ture could Interrupt CD or cassette
players for emergency broadcasts
or traffic updates.

Radio Data System currently is
used only on FM in Europe. its de-
signers have said, however, that
some features may be applicable
for use on AM subcarriers.

Back To | Basids At RABm éonfefence

Caught up in a recession, a war overseas, and gloomy
predictions for advertising spending, the RAB is empha-
sizing a “back to basics” attitude at its Managing Sales
Conference (1/24-27) in Nashville.

Sessions for the more than 800
sales executives expected to attend
will focus on such topics as selling,
training salespeople, and getting
paid by advertisers. For example,
“10 Tips To Faster Collections In A
Tight Economy” will address the
new economic realities facing
broadcasters. And “Creating Ra-
dio Campaigns For Troubled
Times” might sound like the ulti-
mate gloom and doom symposium
— except that the speaker will be
one of the funniest men in radio:
Dick Orkin, President of Dick
Orkin’s Radio Ranch.

Before heading to Nashville,
RAB President/CEQ Warren Po-
tash pitched radio as the ‘niche”
medium of the 1990s to a luncheon
of the Ad Club of New York (1/17).
“Niche — a new word for a lot of

board to approve a package of 11
policy objectives for DAB imple-
mentation, which will be reviewed
at a Saturday (1/26) briefing for
group operators. Among other
things, the task force is recom-
mending that NAB take the lead to
identify spectrum for DAB, en-
dorse a technical standard, and
“minimize opposition” with a rapid
rollout of terrestrial DAB before
satellite interests have a chance to
implement their systems. “With an
aggressive DAB implementation
plan, radio broadcasters are in a
much better position to determine
their own futures and win the digit-
al race,” the task force said.

CBS and Gannett Radio engi-
neering officials refuse to com-
ment on widespread industry rum-
ors that they may be about to un-
veil an in-band DAB system for
FM, possibly in an FCC filing.
CBS’s Tony Masiello and Gannett’s
Paul Donahue won’t even tell
fellow members of the Committee
for Digital Radio Broadcasting
what they’re working on. The inde-
pendent committee is actively
seeking an in-band DAB system
compatible with analog FM — an
approach NAB’s task force has dis-
missed as unfair to AM broad-
casters.

Continued on Page 13

people, an old word in our busi-
ness,” he told the Madison Avenue
crowd. But Potash let satisfied

Continued on Page 13
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Selling radio to the Ad Club of New York during a January 17 luncheon
were (I-r) RAB President/CEO Warren Potash, Campbeil-Mithun-Esty Ex-
ec. VP/Dir. Marketing Services Tom Winner, DDB Needham Exec. VFP/Dir.
Media & Programming Page Thompson, CSC Advertising President Paul
Muicahy, and AT&T Business Communications Systems Advertising Dir.
Doug Ritter. N

Legacy-Jacor Deal
Enters History Books

arl Hirsch and Robert F.X. Sillerman’'s Legacy

Broadcasting Partners L.P. has finally closed its

$29.75 million purchase of WMJl/Cleveland and
WYHY/Nashville from Jacor Communications. Jacor
Chairman Terry Jacobs said his company will posta $12.4
million profit on the deal.

“At a sale price of aimost ten times trailing cash flow, we believe this
sale demonstrates that professional, experienced radio operators such as
Legacy Broadcasting recognize the true value of top-performing cash flow
radio properties in Top 40 markets. The transaction will serve to contradict
the negative prognostications offered by many in today's financial environ-
ment that radio station values have fallen significantly across the board,”
Jacobs sald in a prepared statement.

About $22 million of the proceeds will reduce Jacor’s senior debt, and
the rest will buy back ex-President Frank Wood's stock. That doesn’t leave
anything for Jacor's long-delayed $58.5 million purchase of KTRH &
KLOL/Houston, and insiders tell R&R the 14-month-old deal looks dead.

Meanwhile, Sillerman has successfully completed a $35 million private
placement for Legacy, including $21.5 miliion of senior debt, $7 million of
senior subordinated debt, $500,000 of junior subordinated debt, and $6
million of preferred and common stock.

War Jitters Hit Radio Dealmakers

tar Media CEO Bill Steding said the Legacy-Jacor

deal nearly became the first casualty of the Persian

Gulf conflict because the war jitters of several
bankers, including Heller Financial, nearly derailed the
deal.

“It was touch and go up to the very end. They closed the funding 30
minutes before [the Allied forces] bombed Baghdad. If we had started
bombing earlier, they might have pulled back and said, ‘Let’s see how we’'ll
do over the next day or two.’ It was great theater,” Steding said.

So how will the war affect radio deaimaking? Steding speculated it'll
have a positive effect because early American successes “have given peo-
ple confidence.” But other top brokers aren’t as optimistic:

* Richard Foreman: “The war is going to impact negatively. There’s
great hesitation on the part of consumers. It's spreading into the retail at-
mosphere and will hurt advertising. Vietnam was bad enough, but at least
we had a stable economic climate. We don't have that now.”

* Norman Fischer: “It can't have much impact on dealmaking,
because it can't get much slower than it is now. But a lot depends on how
long this thing lasts. There will be problems, especially in markets depen-
dent on military bases. For instance, Killeen, TX has been totally
decimated. Advertising business is off 30-40%."

* W. Dean LeGras: “| have a home for sale in Southern Califomnia. |
talked to my broker Monday morning (1/21), and he said people are just
sitting home watching TV. I'm stuck. It's the same in radio — everybody's
doing a ‘wait and see.’"”

* Chester Coleman: “Unless a deal is already in motion, it's going to
stall until people get enough confidence to go ahead. We're all nervous
about this. Two solid buyers | had just decided to take a pass on a deai
because of war.”

Olympia Stock Drops From Sight

lympia Broadcasting is delisting its stock from

public trading because investors jumped ship after

the company filed Chapter 11 bankruptcy pro-
ceedings. The SEC requires companies with 500 or more
shareholders to file public reports, but Olympia said only
120 people still hold its stock and only ten own its junk
bonds.

Greyhound Financial Corp., which is owed $3.1 million, said it no
longer has faith in Olympia’s current management — including Chairman
James lreland — because of “personal infighting.” A hearing is scheduled
(1/25) in Seattle’s Bankruptcy Court on Greyhound’s petition to appoint a
receiver.

Other lenders getting tough these days: Fleet National Bank and
Burr, Egan Deleage, which obtained a court order naming veteran broad-
caster Rick Phalen as receiver of Radio Santa Barbara Inc. The company
owns California outlets KIST & KMGQ/Santa Barbara, KKAM & KBOS/
Fresno, and KXBS/Oxnard.

WAWW-adRericalkadiohistorv.com
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What do these incredibly

successful country stations
have in common?

WIVK, Knoxville

"We've been working with The Research Group for over seven years now,
and have seen our ratings grow to almost double from the 21 share we had
back then. The Research Group really knows how to maximize ratings for
country stations, even if they are already on top."

Bobby Denton
Vice President/General Manager

KRAK, Sacramento

"Through the efforts of The Research Group, our FM has always been #1
or #2 and our AM has been very viable - giving us a great combo. If you're
interested in improving and maintaining great ratings in country,

The Research Group is it."

John Winkel
Vice President, Western Region, EZ Communications

& "Y-100', S '
< | KCYY "Y- . San Antonio
i - "Y-100" has quickly become a dominant station in the market and #1 in
ST adults with a big lead. We're convinced that our partnership with The
'j-j,f'- L Research Group has been a strong contributing factor in our success.
i They're really the country experts."

Hugh Barr
Group Vice President, NewCity Communications

These and over 35 country stations in large, medium, and small markets
use The Research Group's unique system of listener focus, strategic
warfare, music testing, and marketing that brings extraordinary success.
If you're a country station, consider a partnership with the firm
America's top country stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 + (206) 624-3888

wiany amaricanradiohistory com
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RADIO BUSINESS

TRANSACTIONS

Tate Targets Arrow At
$1.5 Million Arkansas FM

Busy Brokerage Week For Jorgenson, Chapin & Co.

Dot
KZBB/Poteau, OK-

Ft. Smith, AR

PRICE: $1.5 million

TERMS: Asset sale for $1.3 million
cash and $200,000 promissory note
BUYER: Tate Broadcasting, owned
principally by Harvey Tate and George
Hochman. The company also owns
KMCKI/Siloam Springs, AR; KVJY &
KTEX/McAllen-Brownsville; and
KMXA & KHAT/Lincoln, NE.
SELLER: Arrow Communications
Inc., headed by Paul Rothfuss. The
company also owns WZNY/Augusta,
GA; KMJC/Quad Cities, IA; WFRG-
AM & FM/Utica-Rome, NY; and WRLX
& WFFX/Tuscaloosa, AL.
FREQUENCY: 97 .9 MHz

POWER: 100kw at 2000 feet
FORMAT: CHR

BROKER: Dick Chapin of Jorgenson,
Chapin & Co.

COMMENT: Arrow purchased this sta-
tion in September 1988 as part of a
$3.5 million multistation transaction.

KGMS/Green Valley

PRICE: $637,756

TERMS: Asset sale; buyer agrees to
assume debts totaling $637,756.
BUYER: Good Music Inc., a division of
Good News Communications Inc.
The company is owned by Gordon
Mehl, Thomas Regina, and Douglas
Martin of Tucson. They also own
KVOI/Tucson.

SELLER: Abundant Life Ministries
Ltd., headed by Douglas Martin
FREQUENCY: 97.1 MHz

POWER: 1.65kw at 80 feet
FORMAT: Contemporary Christian

KZIQ-AM & FM/Ridgecrest
PRICE: $650,000

TERMS: Asset sale for cash

BUYER: Michaels Media, owned by
Pat Michaels of Corona Del Mar, CA
SELLER: Bel Air Broadcasting Corp.,
principally owned by Robert Rosen-
thal of Beverly Hills, CA
FREQUENCY: 1360 kHz; 92.7 MHz
POWER: 1kw; 1.5kw at 1296 feet
FORMAT: Gold; AC

BROKER: Mark Jorgenson of Jorgen-
son, Chapin & Co.

COMMENT: This combo was sold for
$335,000 in August 1986.

KSQl/Greeley
PRICE: $525,000

TRANSACTIONS AT A GLANCE

Closed:

December 17, 1990

KKWM-FM

Dallas, TX
from

This Week’s Action:

1991 Deals To Date:

(Last Year: $66,395,000)
Total Stations Traded This Year:

Total Stations Traded This Week: . . ....... 23

$19,479,516

......... 26
(Last Year: 14)

......... $6,829,516
(Last Year: $44,900,000)

(Last Year: 12)

$1.5 million

® Deal Of The Week:
® KZBB/Poteau, OK-Ft. Smith, AR

® KSQliGreeley, CO $525,000

® WEW/St. Louis $300,000

® WLVA/Lynchburg, VA $100,000

® KGMS/Green Valley, AZ $637,756
® KZIQ-AM & FM/RIdgecrest, CA $650,000

® KTQQ/Sulphur (Lake Charles), LA $808,760

® WJML-AM & FM/Petoskey, Mi $800,000

® WBMB & WBMi/West Branch, Ml $228,000

® KFEQ/St. Joseph, MO No cash consideration for 46.1%

® WLMJ & WCJO/Jackson, OH $175,000

® KGLC & KSSM/Miami, OK Undetermined

® KAGO-AM & FM/Klamath Falls, OR No cash consideration for 64.46%
® WZJY/Mt. Pleasant, SC No cash consideration

® KNAF/Fredericksburg, TX $320,000

® KMHT-AM & FM/Longview-Marshall, TX $785,000

TERMS: Asset sale for cash

BUYER: Duchossois Communica-
tions, headed by President Rolland
Johnson. The company also owns
WHFS/Annapolis, MD; KQPT/Sacra-
mento; and KJYK & KKLD/Tucson.
SELLER: Radio Ingstad Colorado
Inc., owned by Randy Holland and
James, Robert, and Tom Ingstad
FREQUENCY: 96.1 MHz

POWER: 100kw at 660 feet
FORMAT: Classic Rock

BROKER: Dick Chapin of Jorgenson,
Chapin & Co.

COMMENT: This station, along with an
AM sister, was purchased in August
1988 for $300,000.

KTQQ/Sulphur (Lake Charles)
PRICE: $808,760

FREQUENCY: 1110 kHz; 98.9 MHz

POWER: 10kw; 100kw at 1187 feet

FORMAT: AC; the buyer plans to si-
mulcast the AOR format of WKLT.

WBMB & WBMI/West Branch
PRICE: $228,000

TERMS: Asset sale for forgiveness of
an outstanding $228,000 debt
BUYER: A partnership of Jack Kauff-
man of Clinton, |IA and Robert Mar-
shall of West Branch, Mi

SELLER: Ashuelot Broadcasting Inc.,
owned by Gene Flowers of Staunton,
VA

FREQUENCY: 1060 kHz; 105.5 MHz
POWER: 1kw daytimer; 3kw at 312
feet

FORMAT: AC

COMMENT: This combo was sold in
October 1989 for $228,000.

AnchorMedia Group

to

WSB Inc.

TERMS: Asset sale for $429,500 plus
$379,260 in noncompete and consult-
ing agreements

BUYER: 21st Century Communica-
tions Inc., headed by President Keith
Baine Martin

SELLER: KSIG Broadcasting Co. Inc.,

KFEQI/St. Joseph
PRICE: No cash consideration for

headed by Louis Basso Jr. 46.1%
FREQUENCY: 100.9 MHz TERMS: Stock transfer as gift to univer-
POWER: 3kw at 328 feet sity

FORMAT: Country
BROKER: Randy Jeffery Jr. of Media
Venture Partners
COMMENT: This station was sold for

BUYER: The Kansas State University
Foundation in Manhattan, KS is ac-
quiring 46.1% of the station.

QUESTCOM (-

Radio Station Brokerage & Financing Services

Don Bussell

Gaithersburg, MD / (301) 963-3000

Marc Hand
Denver, CO / (303) 534-3939

M adiandasacialatietar - cam

$615,000 in January 1988.

WJIML-AM & FM/Petoskey
PRICE: $800,000

TERMS: Asset sale

BUYER: Northern Broadcast

Inc.,
headed by President Richard Dills.
The company, a subsidiary of Northern

Bottling Co. of Minot,
WKLT/Traverse City, MI.
SELLER: Petoskey Broadcasting
Company, headed by Tim Achterhoft

ND, owns

SELLER: Ross Beach of Hayes, KS is
reducing his 50.66% ownership.
Beach also owns KAYS & KHAZ/
Hayes, KS; KVOP & KATX/Plainview,
TX; KHOK/Great Bend, KS; KLOE &
KKCliGoodland, KS; KCOW & KAAQ/
Alliance, NE; KOOQ & KELN/North
Platte, NE; KWBW & KHUT/Hutchin-
son, KS; and has interests in several
Kansas cable TV systems.
FREQUENCY: 680 kHz

POWER: Skw

FORMAT: Country

Continued on Page 13
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HOT MIX is 4 hours of today’s hot [ ormation on how to

music mixed back-to-back and b Dck “tip HOT MIX for your market,

to-beat. Each week, HOT MIX ar contact Janet Fischer at ABC

at your station UNHOSTED and ready Radio Network Entertainment

for you to localize. And . . . it’s the Programming, (212) 456-5379

only show of its kind on CD. or FAX (212) 456-5449. Outside
the U.S. contact Radio Express at
1-213-850- 1003.

Mixed by: Dave Rajput Produced by: Andrew Starr

VORI'T T DI [e[‘ NnrCT q-’""fi@[‘l\‘-‘"
A‘!‘lrlli'. “' “"‘ l‘fln " y & t"‘_ll‘.f _L'é-’.-l'la[
HOT MIX is a trademarked logo for the exclusive use of HOT MIX affiliates.

SABC RADIO NETWORKS
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The

Research
Company
of Choice

WAPW/Atlanta KFl/Los Angeles
KOST/Los Angeles WHVE/Tampa
WPOC/Baltimore KISW/Seattle
WRVQ/Richmond  WMGN/Madison

WFMS/Indianapolis KLUC/Las Vegas

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

_= _ Paragon Research

- The Research Company of Choice

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Boulevard, Denver, Colorado 80226
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TRANSACTIONS

Continued from Page 10

WEWI/St. Louis

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Alliance Broadcasting Co.,
owned by Richard Frame of Ballwin,
MO

SELLER: Radio WEW Inc., a debtor-in-
possession, headed by President
Doug Huber. He owns a minor stake in
WDXR/Paducah, KY.

FREQUENCY: 770 kHz

POWER: 1kw daytimer

FORMAT: Nostalgia

e i ] G e
R C ek

WLMJ & WCJO/Jackson
PRICE: $175,000
TERMS: Stock sale. Escrow deposit

$5000; balance due via a seven-year
promissory note at 10% interest, paya-
ble in 84 equal monthly installments.
An additional, but undisciosed, pay-
ment is required for a noncompete
agreement.

BUYER: William Johnson of Circle-
ville, OH

SELLER: Harry Lloyd White is selling
his 100% stake in Modern Broadcast-
ing Inc. and Radio Jackson Inc.
FREQUENCY: 1280 kHz; 97.7 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Country; AOR

KGLC & KSSM/Miami
PRICE: Undetermined
TERMS: The seller has agreed to sell

NAB Board Asked To Endorse
Eureka DAB ‘Concepts’

Continued from Page 8

Comments Sought
On 1500 MHz

Satellite CD Radio has stirred in-
terest at the FCC with a technical
filing claiming there’s plenty of
room for its proposed satellite DAB
system around 1500 MHz, if only
current users would abide by fed-
eral standards for frequency use.
Through more efficient spectrum
use, SCDR claimed the 47 MHz
bandwidth could be reallocated to
DAB from aeronautical telemetry.

SCDR claimed aerospace com-
panies and the U.S. Air Force have
been separating telemetry trans-
mitters by a “wasteful 6-10 MHz”
during aircraft tests, rather than
the 1 MHz or less separation re-
quired by FCC rules.

FCC official Steve Selwyn said
SCDR’s claim of inefficient spec-
trum use is serious enough for the
Commission to seek additional
comments, although the filing
deadline for the spectrum inquiry
has already passed. Officials of the
Aerospace and Flight Test Radio
Coordinating Council refused to
comment on SCDR’s allegations,
pending the filing of an official
response.

Japan Update

Two U.S.-controlled companies
are among six applicants for space
on Japan’s second DAB satellite,
according to Counselor Yasuo Su-
zuki of the Japanese Embassy in

DAB
UPDATE

Washington. The 18 nationwide CD-
quality channels should be oper-
ating by this fall, with each com-
pany programming three chan-
nels.

Suzuki said Kentucky Fried
Chicken is the 60% owner of Japan
PCM Audio Broadcasting and that
a firm he identified as Herald Cor-
poration is the principal owner of
Japan Music Congress. KFC
spokeswoman Twylane Bolin told
R&R Tuesday (1/22) she had no in-
formation on the DAB application,
but noted that KFC is involved in a
number of Japanese joint ventures
with Mitsubishi.

Radio GIGA, Japan’s first satel-
lite DAB station, began broadcast-
ing in November (R&R, 12/7/90). It
plans to begin charging sub-
scribers about $5 a month for the
service in April. Applicants for the
additional 18 channels, which will
be on a different satellite, haven’t
yet indicated which will be pay ser-
vices and which, if any, will carry
advertising.

Back To Basics At RAB Conference

Continued from Page 8

radio users do most of the talking.

“AT&T is committed to reposi-
tioning itself to a younger market,
using radio as its target medium,”
said Doug Ritter, Advertising Di-
rector for AT&T Business Com-
munications Systems. He said the
phone company has been battling a
conservative image and has made
18-24s its target for growth. AT&T
went after that group last year with
its sponsorship of Richard Marx’s
U.S. tour, although Ritter said it
took almost nine months to sell

AT&T management on the idea of
sponsoring a rock tour.

Campbell-Mithun-Esty VP/Di-
rector of Marketing Services Tom
Winner said his agency doubled
New York City sales for 1-800-
Flowers with live spots on WOR/
New York read by morning driver
John Gambling. Other radio testi-
monials came from DDB Need-
ham Exec. VP/Director of Media
& Programming Page Thompson
and from Paul Mulcahy, President
of Campbell Soup Co.’s in-house
agency, CSC Advertising.

his entire stock interest in the combo,
but the consideration for the transac-
tion is still being negotiated.

BUYER: Harvest Time Tabernacle,
owned by Gordon Chirillo of Miami,
OK

SELLER: Duke Corporation, owned by
Larry Duke Sr. He also owns KFIN/
Jonasboro, AR.

FREQUENCY: 910 kHz; 100.9 MHz
POWER: 1kw; 3.6kw at 265 feet
FORMAT: Country; B/EZ

COMMENT: This combo was sold in
May 1981 for $700,000.

e e e, - Mok
KAGO-AM & FM/

Klamath Falls

PRICE: No cash consideration for
64.46%

TERMS: Stock transfer for estate plan-
ning purposes

BUYER: Krisik Family Trust and
Willlam Gerrard

SELLER: A.J. Krisik and John Ferm
are transferring their collective
64.46% stake in Key Broadcasting
Inc.

FREQUENCY: 1150 kHz; 99.5 MHz
POWER: S5kw day/1kw night; 26.5kw
at 360 feet

FORMAT: AC

outh Caroling

et e R Bt st R

WZJY/Mt. Pleasant

PRICE: No cash consideration
TERMS: Transfer to settle inheritance
and estate matters

BUYER: Magdailene Williams
SELLER: The estate of Jesse Williams
Jr.

FREQUENCY: 1480 kHz

POWER: 880 watts day/44 watts night
FORMAT: Religious

COMMENT: This station was sold for
$270,000 in December 1987.

KNAF/Fredericksburg

PRICE: $320,000

TERMS: Intra-family stock sale
BUYER: Jayson and Janice Fritz.
They also own an interest in KFAN/
Fredericksburg, TX.

SELLER: Alene, Norbert, and Sharon
Fritz are selling their interest in Fritz
Broadcasting Co.

FREQUENCY: 910 kHz

POWER: 1kw day/174 watts night

KMHT-AM & FM/
Longview-Marshall

PRICE: $785,000

TERMS: The buyer wiil pay $25,000
cash to settie a defaulted bank note

and will assume fuil liability for other
loans totaling $760,000.

BUYER: Marshall Media Inc., owned
by Clint Formby of Hereford, TX and
George Franz of Huntsvide, TX. Form-
by owns interests in KLWT-AM & FM/
Levelland, TX; KTEM & KPLE/Tem-
ple, TX; and KPAN-AM & FM/Here-
ford, TX. He and Franz also own
KSAM & KHUN/Huntsville, TX.
SELLER: Bayou Broadcasting Inc.,
owned by A.T. Burke

FREQUENCY: 1450 kHz; 103.9 MHz
POWER: 1kw; 1.85kw at 422 feet
FORMAT: The stations are dark.
COMMENT: This combo was sold for
$100,000 in September 1985.

PRICE: $100,000

TERMS: Asset sale for cash

BUYER: Madison Broadcasting
Group Inc., owned by Ben Armstrong
of Madison, NJ and Jamas Strong Jr.
of East Hampton, NY

SELLER: Alan Smith, bankruptcy
trustee of Stereo 59 Inc.
FREQUENCY: 590 kHz

POWER: Skw day/1kw night
FORMAT: AC

COMMENT: This station was sold for
$345,000 in January 1988.

PROGRAMMING

www americanradiohistorvy com

Heaven is being hated by the competi-
tion. Give the guy across the street a
nightmare. Make them believe that
changing format is the only way out.
Burn up the airwaves with music so hot
it hurts, and promotions that start fires.
Call George Harris and start gaining
point shares you thought came only

from above.

COMMUNICATIONS CORP.
FULL SERVICE ROCK RADIO CONSULTANTS

215-789-0100
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1990 IN REVIEW

The

Price

$100,000,000
$45,000,000
$26,000,000

$26,000,000
$22,000,000
$20,700,000
$20,000,000
$20,000,000
$18,500,000
$18,000,000
$17,650,000
$16,000,000
$15,000,000
$15,000,000
$14,500,000
$13,500,000
$13,100,000
$13,000,000
$12,500,000
$12,000,000
$12,000,000
$12,000,000
$12,000,000
$11,600,000
$11,000,000
$10,800,000
$10,400,000
$10,000,000
$10,000,000

Year’s Biggest Deals

Legacy Broadcasting-Command Communications merger (3 stations & Texas State Networks)
Jacor Communications (3 stations) to LBI Holdings & Capstar Communications

Infinity Broadcasting (17 stations) 50% stock and warrants to Lehman Brothers Merchant
Banking Partnerships

Nationwide-Shamrock swap (2 stations)

KMGC/Dallas to Cook Inlet Radio Partners

WERC & WMMJ/Birmingham to Ameron Broadcasting

KJQY/San Diego to LBI Holdings

NewCity Communications refinancing (13 stations)

KXXXISan Francisco to Bedford Broadcasting

KMGC/Dailas to Alliance Broadcasting

KOCM/Newport Beach, CA and KSRF/Santa Monica, CA to Brentwood Communications Ltd.
Sunshine Group (6 stations) to Saga Communications L.P.

KKWM-FM/Dallas to Cox Enterprises

WMTR & WHDA/Morristown-Dover, NJ to Legend Communications

WXDJ/Miami to Viva America Media Group

WABY & WLKI/Albany and WUTQ & WOUR/Utica, NY to Paul Bendat

WTRG/Raleigh and KQFX/Austin to Joyner Broadcasting

WTUX & WTLC/indlanapolis to Broadcast Partners Inc.

WFAS-AM & FM/White Plains, NY to High View Broadcasting

KKAT/Salt Lake City to Apollo Radio Ltd.

WECK & WJYE/Buffalo to EBE Communications

WLOL/Minneapolis to Minnesota Public Radio

WMTR & WDHA/Morristown-Dover, NJ to Signal Communications of New Jersey
WKGRI/Ft. Pierce, FL to the Tremont Group

KFRG/San Bernardino to Keymarket Group

WDFX/Detroit to Sherman Broadcasting

KESZ/Phoenix to Arizona Television Corporation

KNUA/Seattle to Brown Broadcasting

WAF X/Suffolk (Nortolk), VA to Radio Ventures L.P.

CBS Reps Work One-on-One.

CBS has virtually one salesperson on
the street for each station we repre-
sent. One-on-One. It's the best selling
ratio in the business.

CBS invented today’s new business
tactics. Our Marketing Directors work
one-on-one with clients to develop
new business and to capitalize
on sports programming.

We back it up with CBS research and
experience.

We are selective. This guarantees
productive, profitable relationships.
We work with your people, follow
your marketing plan, sell your pack-
ages and deliver your rates.

If you want to go one-on-one, Call
Tony Miraglia at 212-975-1877.

CBS [N

WWW-americantadieohistep-com

1990 Radio Transaction
Summary: How It Works

elcome to R&R’s annual sum-

mary of the previous year’s

radio transaction activity.
The information is unique in the industry
for its accuracy, comprehensiveness,
and easy-to-read presentation.

The idea is to give
you all the basic facts
about the year’s mer-
gers, acquisitions, and
recapitalizations. In
the box at left, every
deal announced at a
value over $10 million
is listed, top to bottom.
There’s also, in the ad-
jacent shaded box, a
quick-read breakdown
of station trading by
type of facility.

R&R systematically
collects station trading
information from a
wide variety of
sources. Experienced
financial journalists
review every license-
change application fil-
ed with the FCC, col-
late information from
brokerage and corpor-
ate announcements,
examine SEC secur-
ities filings, and re-
ceive information
from a wide network of
industry dealmaking
sources in order to
make our transactions

Transactions At A
Glance For 1990

Total Stations Traded:
1353

Total Dollar Volume:
$1,181,217,886

® Combos: 321

® FM Stand-Alones: 263
® AM Stand-Alones: 371
®AM CPs: 8

®FM CPs: 68

©® Shortwave: 1

summaries the most
valuable in the indus-
try. Please note: our
statistics include an-
nounced but subse-
quently cancelled
sales, as well as some
deals pending FCC ap-
proval.

On Page 18, our ex-
clusive Broker Score-
card lists the top-
grossing brokerages in
order of the dollar
value of announced
deals, along with the
number of stations

Continued on Page 18

MEMBER: NASD

R. Dean Meiszer, President and Managin
Crisler Capital Company, investment bankers specialie-
" ing in mergers and acquisitions by communications
S\, organizations, answers many more questions like this in
s } our brochure. Write or call for your copy.

NO. 2 IN A SERIES

When I need money for
acquisition or refinance, why can’t I go directly
to the source of capital?

Yoy can.
, But since you generally only have one chance to
U, 05« ask for the money, you want to ensure yourself
g the highest probability of getting a “yes.” Our
' established relationships with banks, insurance
companies, pension funds, and other sources of
capital, enable us to offer access to capital
sources that can commit to the transaction. In
addition, we know the elements that must be
included in a presentation to these people,
what objections they're likely to make, and
how to overcome them.

Director of

CRISLER CAPITAL COMPANY

600 Vine Street, Suite 2710, Cincinnati, OH 45202 Ill;

(513) 241-1844
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- Want To

?06-,
Know More? W
Call o

Larry Rosin or
Lou Patrick at

Bolton Research

CORPORATION

250 West Lancaster Avenue
Paoli, Pennsyivania 19301
215-640-4400

———Advdemde icantadiohiston, com . ISR
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RADIO BUSINESS

1990 IN REVIEW

Dollar Volume By Month

600 - $564
- o 1989 All figures in millions (rounded)
s00- | = 1990 . .
1989 Total: $2.76 Billion
. 1990 Total: $1.18 Billion
$343 $325
300 -
200+ [s123
100 - $127 361
1|78 $84
$ 0 i 1 L] i i i L] ¥ L} ] ) 1
Jan. Feb. March Aprii May June July Aug. Sept. Oct. Nov. Dec.

Stations Sold By Month

180 -
160 -
140
120 4
100
80 ~
607
40 -
204 | 27

161

1989 Total:
1990 Total:

1337
1353

= 1990

Jan.

] i ] F
Feb, March Apri May

T T 1 T T T

; I r :
June July Aug. Sept. Oct. Nov. Dec.

1990 State-By-State
Radio Transactions

AM

FM

*Counts as two stations

State AM cp cp FM  Combo*  Total
Alabama 18 0 3 10 6 43
Alaska 6 0 0 (¢} 5 16
American Samoa 0 0 0 0 0 0
Arizona 5 0 0 8 5 21
Arkansas 6 [+} 1 8 5 25
California 18 2 7 24 14 79
Colorado 8 ] 1 4 9 31
Connecticut 3 [+} 1 2 1 8
Delaware 3 0 0 1 1 6
DC 0 0 0 0 0 0
Florida 32 0 2 15 10 89
Georgla 1 0 2 8 12 45
Guam 0 0 0 0 1 2
Hawall 2 0 4 1 4 15
idaho 3 0 0 2 1 7
lifinols 5 0 1 2 9 26
Indiana 3 0 0 2 7 19
lowa 8 0 0 6 2 18
Kansas 5 0 3 5 4 21
Kentucky 7 0 2 2 9 29
Loulsiana 4 0 1 4 8 25
Maine 3 0 1 1 6 17
Maryland 3 0 0 0 3 9
Massachusetts 4 1 1 2 6 20
Michigan 6 0 2 11 1" 41
Minnesota 3 0 3 2 8 24
Mississippi 5 0 2 3 6 22
Missouri 6 0 2 4 3 18
Montana 2 0 0 0 9 20
Nebraska 4 0 1 2 7 21
Nevada 2 0 0 4 2 10
New Hampshire 0 0 o 4 2 8
New Jersey 2 1 0 2 3 11
New Mexico 4 1 1 3 8 25
New York 7 0 2 6 20 55
North Carolina 26 0 2 4 8 44
North Dakota 1 0 1 2 2 8
Ohilo 13 0 3 9 3 31
Oklahoma 8 0 1 8 4 25
Oregon 7 1 0 2 9 28
‘Pennsyivania 7 1 2 9 13 45
Pusrto Rico 5 L] 0 1 4 14
Rhade lsland 2 1] 0 1 a 3
South Caroling 11 0 L] 7 B 34
South Dakota 1 ] 0 1 4 10
Tennasses 30 ] 0 T ] 53
Texas 33 1] g a0 23 128
Uish 1 o 0 4 3 2
Vermont 1 o] 0 1 2 8
Virginla iz 1 2 ] 8 35
Virgin islands ] ] 2 z 1 €
Washington 5 1] i 5 ] 28
Waest Virginia 2 0 1 1 4 12
-Wisconsin a 1 B 1 4 5 23
Wyoming 0 0 1 1 0 2
Total 371 8 68 263 321 1353

**{Jtah total includes 1 shortwave station

else like it, and no better long-
ersian Gulf War with top

10 get your demo tape, at (301) 587-9222.
ill Trombley, Director of Affiliate Relations,

talk Radio Network.

wWwww-armereanradiohistorv. com

ewsTALKRadio
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Today's Birch/Scarborough
. .. Giving you the whole picture

""At Shamrock, we have relied on Birch
for both our quantitative and qualitative
information. We are currently using
Birch exclusively and we've had
nothing but positive results. We find
Birch to be the best source for making
money in the '90s and beyond."

George Duffy
Vice President/C.0.0.

shemreck

COMMITIINICations nc,

Other ratings services don't give you the whole picture. Only Birch/Scarborough does. Only Birch/
Scarborough offers the quality ratings AND retail/consumer information your advertisers are using . . .
and profiting from. Call us today. Learn how Birch/Scarborough can help you profit, too.

Bil[gh
1-800-62-BIRCH

A UNRY BUSINESS INFORMATION SERVICES COMPANY

v americanradiohistorvy . com
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1990 IN REVIEW

1990 Broker Scorecard
Broker Stations Soid $ Totai» Broker Stations Soid $ Tota! * Broker Stations Soid $ Total *
Blackburn 33 $151.7 Gammon 2 2.8 Tindall 2 .8
Americom 20 124.4 Meador 5 2.2 Assoclated 2 .5
M.V.P. 30 64.9 Boyle 2 21 Ga. Business 1 5
Stevens 7 45.7 Broadmark 3 2.0 Thompson 1 .5
Richards 12 324 Chalsson 2 2.0 VR Business 3 .5
Kalll 7 29.2 Moore 1 2.0 Earls 1 4
Hickman 6 27.4 Mitiar 3 1.6 Jamar 2 4
LaRue 8 24.7 Plerce 7 1.6 LaFrance 1 4
Chapman 28 21.8 CSC Financial 2 1.5 Business Broker 1 3
Questcom 4 21.8 Media Marketing 2 1.5 Morrlll 1 3
Morgan Stanley 1 18.5 Mitchell 1 1.5 Parrish 2 3
McLaughiin 2 17.7 Chivers Realty 2 1.4 Satterfield & Perry 2 3
Cahn ] 15.0 Kozacko-Horton 4 1.4 Aldefer 1 .2
Foreman 5 11.9 Rosenbium 4 1.4 Columbia ERA 1 .2
Skye-Fischer 4 10.4 New England Media 3 13 Langley 1 2
Sallors 4 8.6 Freeman 2 1.2 Calhoun 1 A
Mahiman 3 8.5 Saunders 2 1.1 Colson 2 A
Peterson 4 6.7 D.M.E. 1 1.0 Contemporary 3 A
Exline 13 6.1 Riley 1 1.0 Kennedy 1 A
Davis 1 4.9 Clark 1 .9 Peak Media 1 A
Fischer 6 45 Hadden 2 -9 Pond 1 A
Thoben-Van Huss 3 3.5 Jorgenson, Chapin 2 -9 Proctor 1 A
Connolly 5 3.4 Mediacor 2 K} Crisler 1 =
Barger 2 3.2 Stebbins 2 K: :
Blernack 1 3.2 Grandy 2 8 el i L

Snowden 2 .8 *All figures in millions

Continued from Page 14

sold. The brokerage
statistics include only
the value of announced
radio station trades.
Sales of other broad-
casting-related prop-
erties which are ex-
empt from FCC li-
censing, such as net-
works or production
houses, are not includ-
ed. In transactions in-

1990 Radio Transaction
Summary: How It Works

volving multiple bro-
kerage houses, equal
credit is assigned to
each broker.

On Page 16, state-by-
state radio station
sales are totalled and
broken down by facili-
ty type. In addition, a
graph depicts the num-
ber of stations sold
month by month in
1989 and 1990.

AP Audio Feed Added

H ealth NewsFeed’s free reports
are now available via Associ-
ated Press audio! Each story is sent
daily, Monday through Friday, at
7:06 a.m. ET. And Health NewsFeed
is still available in two satellite bulk
feeds. Five stories of up to one-
minute each are fed on Fridays and
Mondays via Satcom 1R.

Health NewsFeed via satellite is

Now It's Even Easier!

tom tags and promos upon request.
Health NewsFeed reports also are
available through a daily telephone
feed. A new story plus actualities is

on the line beginning at 5 p.m. ET.

Health NewsFeed provides net-

work-quality wraps and cuts on timely

medical and health topics, designed

to fit into your newscasts or stand

alone as a sponsored feature.

== ATeT

easily accessible to affiliates of all
major networks, including ABC,
CBS, NBC, Mutual, and Unistar.
Health NewsFeed will record cus-

.'HEALTH

The reports are produced by
award-winning journalist Carol Anne
Strippel. To find out more, call (301)
955-2849.

== Capital Corporation o mE A S ——
Media Finance Group 1T 1T 3 A Y od T T
AT&T Commercial Finance (404)393-2310 oW WV WE ik

WAL aaericanradichisternv-com

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

=
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James W. Blackbum, Jr.

Joseph M. Sitrick

(805)688-7137

Charles H. Kourtz

Richard E. Blackbum
Washington

Jack Harvey
Washington

George Orwell
Atlanta

Richard L. Sharpe
(516)627-2020

Steven J. Pruett
Washington

THE #1 PERFORMING
TEAM IN BROADGAST
BROKERAGE & FINANGE
. AGAIN!!

$159,000,000 IN £L0SINGS IN1390.

KTIVTV, Sioux City, IA $22,000,000
WRFY-FM/WRAW-AM, Reading, PA $18,500,000
WMJJ-FM, Birmingham, AL $16,500,000
WKI-FM/WABY-AM, Albany, NY

WOUR-FM/WUTQ-AM, Utica, NY $13,500,000
KQFX-FM, Austin, TX

WTRG-FM, Raleigh, NC $13,300,000
KODETV, Joplin, MO $10,750,000
Mid-Atlantic Broadcasting/Refinancing $ 9,500,000
KLSI-FM, Kansas City, MO $ 8,250,000
WYLL-FM, Chicago, IL $ 8,000,000
WLVK-FM, Charlotte, NC $ 8,000,000
WLMX-AM & FM, Chattanooga, TN $ 7,000,000
WLVH-FM, Hartford, CT $ 6,400,000
WCKN-FM/WAIM-AM, Greenville/Spartanburg, SC $ 6,000,000
WKCETV, Clermont, FL $ 5,500,000
WDBR-FM/WTAX-AM, Springfield, IL $ 4,000,000
LPTV W53AA, New York City $ 1,800,000

NOBODYZLJSES MORE DEALS THAN BLACKBURN!

BLACKBURN@@MPANV

I N C O R P O R A T
Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST
Washington Atlanta
(202) 3319270 (404) 8924655

——AdAdeakaericantadiohistorv.com R
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RADIO BUSINESS

QUARTERLY UPDATE

4th Qtr. Station
Trading Flat,

— y
ks | Values Down 4th Quarter ’90 Deals
California South Carolina
' o he dollar value
47% of stations N8 of station trans- $100,000,000 Legacy Broadcasting-Command
traded were in Top 10 states Wid& actions in the Communications Merger
last quarter of 1990 ¢ KRLD/allas
State-By-State Transactions Shppe% 0 §340 million & KODAHouston
1 - ’ n Diego
990 Fourth Quarter St‘?‘tlons:MTraded down 58% from 1989’S ® Toxas State N
AN N e o VG . final qg]arte]_ r total of $26,000,000 Nationwide-Shamrock Swap
Alaska 1 0 0 0 2 5 $808 . on. Overan’ ©® KMGC/Dallas .
AmericanSamoa 0 0 0 0 0 O 356 stations were trad- ® KWSSIGilroy (San Jose), CA
Rothahs 0 0 0 0 > 2 ed in the last three %
’
Arkansas 2 0 o 1 2 7 | months of ', versus $17,650,000 KOCM/Newport Beach, CA and ,_
California 7 1 3 10 3 27 | 365 the previous year. @ KSRF/Santa Monica, CA to anmm%
Colorado 2 0 0 1 2 7 Communications Ltd. i
Connecticut 1 0 1 0 1 4
Delaware 0 0 0 1 0 1 $16,000,000 Sunshi i
DC 0 0 0 0 0 8 4th Quarter ,000, unshine G:?up sLtz::mns to Saga
. . Communications L.P.
el R | BE R Figures . @ ® WIXY & WAQY/Springfield, MA
e o ew o e S ® WGAN & WMGX/Portland, ME
v it 0 ok 4 MpE ¢ I Total Stations Traded . ® WFEA & WZID/Manchester, NH
I d::: 0 0 0 » 0 » October-December '90: ’
: 356
nenae 0 8 1 : 0 2 @ $15,000,000 KKWM-+M/Dallas to Cox Enterprises
:::ivi:na 2 g 8 g (1; g Total Dollar Volume:
: $340 Million
Kansas 2 0 0 2 2 8 $14,500,000 WXDJ/Homestead (Miami), FL to Viva
g 4 18 0 U ) | Aot e G
®AM CPs: 1
Nytne 0 Sife= 1 e 4 28 ® AM Stand-Alones: 89
Maryland 2 0 0 0 2 8 y e : % $12,000,000 WLOL/Minneapolis to Minnesota
Massachusetts o o o o 1 2 ::M g;sn' d"::l gl (Tie) Public Radio
Michigan 3 0 1 4 3 14 ® Shortwave: 1 i
Minnesota o 0 1 1 2 6 i b $12,000,000 WMTR & WDHA/Morristown-Dover, NJ
Mississippi 1 0 1 1 3 9 to Signal Communications of
Missouri 2 ] (] ] 1 4 , . New Jersey
Montana o 0 o0 ©0 3 6 The quarter’s biggest
Nebraska 0 0 0 1 i 3 deal was a $100 million .
Nevada 0 0 0 1 0 1 merger of Legacy Broad- ' @ $10,900,000 WDFX/Detroit to Sherman g
' casting and Command Broadcasting Corporation i
New Hampshire 0 0 0 2 1 4 C icati deal ¢ |
New Jersey 1 0 0 0 1 3 "‘."1':‘.““'1“(‘1 lgnt;,r G i
New Mexico o o o 1 4 9 Whlck ltnc ‘ég e gnaggr WASK-AM & FMiLafayette, IN to {
New York 2 0 1 1 6 16 Tmar eSt;te NOI:S f_‘;{l £ Schurz Communications %
North Carolina 8 0o o0 1 2 13 exas CLWOrKS. — —————
gﬁ::h i g g g :) 2 ; Brokers reported slow
Oklahoma 2 0 1 2 1 7 deal flow — station sellers
Oregon 1 0 0 0 0 4 were reluctant to unload
Pennsylvania 1 0 0 2 5 13 properties in ﬂ.le. depressed COM PETENCE
Puerto Rico 1 0 0 0 0 1 market cond1t10n§ even
Rhode Island 1 0 0 0 0 1 though values continue to AND
drop. Sunbelt markets con-
:g::: g::::: : 3 g g : g 12 tinued to attract the most INTEGRITY
Tohhossha 6 0 0 1 5 buyer attention: Texas and o
Texas 8 0 2 13 3 29 California were the most Identifying
Utah 0 0 0 0 0 active states for dealmak- the Objective
Vermont 0 0 0 0 » 2 ing, with 29 and 27 stations
Virgin Islands 0 0 2 1 0 3 Blackburn & Co. led the James A. Gammon, President the Transaction
Washingt 0 0 0 1 4 9 i
W::t \'I‘lgrg?:ia 1 0 1 .0 1 a4 | brokerage rankings for the
Wisconsin 4 o 1 1 1 8 f‘()iurtth guamrl (13 o o GAMMON
Wyoming o 8+~ o Mg o Lo | °d trades valued at $32.
y million), Kalil & Co. ranked MEDIA
Total 4th Qtr- 89 1 25 64 88 356 Second (three proposed BROKERS, INC
1st Qtr. Stations Traded 289 deals worth $27 million),
2nd Qtr. Stations Traded 389 and Questcom made a Radio & Television Brokerage
3rd Qtr. Stations Traded 319 strong showing, announcing 1925 K Street, NW, S:)lite 304, Washington, DC 20006
Total 1990 Stations Traded 1353 $21.1 million in business » 202-862-2020
*Counts as two stations «+Utah total includes 1 shortwave station from Swﬁon Sales' Member: National Assaciation of Media Brokers (NAMB), NAB

WAAAAM-aRaekieantadiohistorv-ecorm

" o o —
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QUARTERLY UPDATE
i Calhoun 0w 1 1
Broker Scorecard g o - 1 3| | 4989 Fourth Quarter Results
1990 Fourth Quarter Results e o
1990 P8 hivers Realty 0 2 14 ath arr. 1989
s‘:.hug;: o T 900 | Clark 0 i 1 K-} Stations  4thQtr.  Stations 1989
) Broker Soid $ Total® Sold $ Total* Cdmbiﬂ EHA o — 1 .2 Broker Soid $ Total” Sold $ Total*
Blackburn 13 $524 33 $151.7 | Connolly 0o - 5 34 Americen Radla 0 - 5 $28
Kalli 3 210 7 202 ! Crisler 0o - 1 — - Americom 22 $3254 60  B889.0
Questcom 3 214 4 216 : CSCFinancial 0 — 2 1.5 Barger 2 8.4 2 B4
McLaughlin 2 177 2 17.7 i Davis 0 - 1 4.9 * Bil-David Astoc. 0 - 2 A
Stevens 1 15.1 7 45.7 DM.E. 0 —-— 1 1.0 Blackhurn 8 40.5 45  23B.1
Hickman 2 120 6 27.4 Earls 0 —_ 1 4 Brydon ] - 2 1.6
MV.P. 11 11.1 30 64.9 Exline 0 — 13 6.1 Businass Brokers 1 3 3 5
Foraman 2 5.5 5 11.9 Freeman 0 - 2 1.2 Capstone 2 35 4 46
Chapman 5 3.5 28 218 Ga. Buziness 0 i 1 5 CEA, 3 29.3 13 485
Boyle 2 21 2 241 Hadden 0 — 2 9 Chaisson 0 — 3 BE
Gammon 1 2.1 2 2.8 Jamar 0 - 2 4 - Chapman " 42.9 39 95.5
Moore 1 20 1 2.0 | Kennedy 0o - 1 A Cormanueslth 0 - 1 B
LaRue 2 17 8 247 i Kozacke-Moron 0 = 4 14 Eonoeiy oo 8 10 3 1.0
Mitlar 3 16 3 1.6 LaFrance 0 R 1 a gumﬂrm Christian : ; : 17
Saunders 2 11 2 1.1 | Mahlman 0o - 3 85 et 13:':"" . s ) A
Jorgenson, Meador 0 — 5 2.2 c,,,f,, 5 2 100 13 31'3
Chapin 2 9. 2 9 | Media Marketing 0  — 2 15 kit 0 _ 1 9
Medlacor 2 .9 2 9 Marrill 0 s 1 .3 EDH & Sons 0 — 1 9
Grandy 2 .8 2 .8 Mitchell 0 - 1 1.5 Exline 4 6 14 34
Tindall 2 8 2 8 Morgan Stariley 0 — 1 185 First Boston 2 26.0 2 26,
Plerce 2 8 7 1.6 : Parrish 0 - 2 3 Fischer 2 1.3 5 .85
New England Peak Media 0 — 1 A Foreman 0 = 4 19.3
Media 2 5 3 1.3 Peterson 0 - 4 6.7 Fox Auctioneers 0 = 1 2.0
Satterfield | Pond 0 — 1 A A. Gazzana 2 25 2 25
& Perry 2 3 2 .3 ! Proctor 0 .- 1 A Grandy 0 = 7 108
Langley 1 2 1 .2 | Richards 0o - 12 324 Gray/Tice 0 - 2 .9
Colson 2 1 2 1 ! Riley 0 — 1 1.0 Hadden ] — 7 2.5
Contemporary 2 A 3 .1 i Sailors 0 — 4 8.6 Healan 0 - 1 2
Fischer 1 4 6 45 : Skye-Fischer 0o - 4 10. Hapburn 0 - 3 e
Rosenblum 1 1 4 1.4 | Snowden 0 = 2 8 Hickman : 2 21 6 6.8
Aldefer 0 — 1 .2 ! Stebbins 0 i 2 9 Hogan-Feldmann 4 2.1 6 11
Americom 0 — 20 1244 : Thoben- Jamar 3 10 5 1.6
Assoclated 0 — 2 5 : VanHuss 0 — 3 35 Jonesen 0 = 1R
Barger 0 - 2 3.2 : Thompson 0 —_ 1 .5 i S " 1: 4:::
Blernacki 0 —_— 1 3.2 ! VRBusliness 0 = 3 5 mﬂm“mw 3 3:2 20 181
Broadmark 0 - 3 . 20 : Tota 74 $181.4 310 $713.1 LaFrance 1 3 1 .3
Business Broker 0 -_— 1 Gl Al fioures in mil y sRide . 20.0 12 657
Cahn 0 — 6 15.0 igu in millions (rounded) M 0 - e 05.2‘
Marghali 2 3.5 9 12.7
Martin 2 2 2 2
Maador 1 3 3 A
800 ~ Madiacor 0 — 2 85
J © Millar 0 — 2 7
-o04 | Dollar Volume By Month Miller 2 3 2 s
. - Minkow 0 - 9 780
fGOQ i Mitchell 0 — 1 13
1 O 1989 All figures in ::;:akn g = ; :.:
500 B 1990 miliio d -
] ns (rounded) Meorgan Stanley 1 30.0 1 30.0
M.V.P. 19 106.1 a1 1894
$325 Nahiley 0 — 1 3
New England Media 2 A 8 49
Parrish 0 — 1 3
Peterson 0 & 3 7.7
Pierce 0 - 1 .3
Polynesian- 0 - 1 .8
Proctor 2 5 3 5
Quastcom 2 4.8 4 6.2
Raymond 0 -_ 2 3.0
: Read/Read 1 A 1 A
Qctober November December Total Richards 5 = 5 74
Rosenblum 3 K} 1 3.3
400 - Rumbat 1 23.0 1 23.0
Sailors 0 - 10 325
350 4 | Stations Traded By Month Py ! A oo
Schutz 0 = 3 8.2
300 - Sherwood 0 - 3 6.9
Snowden 0 _ 3 g
250 O 1989 Stevens 5 40.4 14 1294
Styles Caldwell 0 - 1 2
200 W 1990 Sun Realty. 0 - 1 5
Thoben-Van Huss 3 1.7 9 4,0
150 ~ 110 Thompson 0 - 7 241
Thorburn 0 -— 2 3
100 < Waiters 0 - 2 1.0
Whittie 4 1.7 4 1.7
50 - Winstaniey 0 -_— 2 2.8
Woods & Co. 0 - 4 2.5
0 1 Total 135 $739.3 527 $2301.3
October November December Total *All figures in millions irounded)

——AAeaddebicaradiohistorv-com _
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OVERVIEW

LET THEM ALL TALK

‘YoicePoint’: Latest Word
In Teleconferencing

eighing slightty more than 3 pounds, “Voi i
W to go where no teleconferencing unit has gone before: to all
four corners of your station’s conference room!

No larger than a spiral notebook, the square device sporis four
microphones (one per corner), each of which can pick up audible com-
ments from as far away as 20 feet.

What’s more, the gadget features two specilally designed *“echo can-
cellers” to filter incoming and outgoing calls. The first canceller elimi-
nates transmission troubles (feedback, etc.}, while the second controls
acoustic problems (echo, clipping, and howling).

Capable of connecting multiple sites, the VoicePoint requires no
special installation — simply plug in a phone jack, ordinary telephone, and
AC power outiet. List price: $1299. Call San Jose-based NEC America
at (408) 433-1279 for more info.

VoicePoint” strives

SPURN THE PAGE

Every U.S. Phone Book
— On Two CDs!

esearch directors: Are
R your fingers fatigued from

flipping through too many
phone books? Try letting your PC
do the walking.

PhoneDisc USA recently intro-
duced a two-volume set of read-
only CDs containing all the infor-
mation found in America’s 5000
printed telephone directories. Each
disc (one Eastern and one Western
residential edition) sports some 45

million listings.

Using a PC and CD-ROM drive,
researchers can access the infor-
mation by name, area code, city,
etc. The discs, which weigh 7.5
ounces (compared to 10,000 pounds
of phone books), are available for a
yearly subscription rate of $995 per
disc or $1850 for the set.

For more information, call the
Marblehead, MA-based company
at (800) 284-8353.

Our Best Advertisement
is our CLIENTS’ word

NOT OURS!

IS Tape

Our Client list is the ‘“Best’ in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.
Bumper Strips & Window Labels

» X Label

Saint Lmus. Missouri

BAWL OF CONFUSION

Finding The Source Of Station Turmoil

f you’ve been in radio for any

length of time, chances are

good you’'ve seen more than a
few Turmoil Creators. You know,
the manager who fosters internal
disruption, havoc, and confusion by
making changes under the often in-
correct notion that changes alone
are improvements.

Not only does this “fine-tuning”
prevent your station from develop-
ing a foundation for success, it also
leads to personnel and format
shake-ups, confuses your audience,
and weakens your credibility with
advertisers, according to Rich-
mond-based broadcast consultants
Ott & Associates.

Caution: Ego At Work

What transforms an otherwise
intelligent, rational manager into a
Turmoil Creator? Ego gratifica-
tion and/or financial desperation.

Just as drug addicts need a fix,
managers with huge egos need a
constant supply of “ego food,”
defined by Ott as “new employ-
ees.” The gratification of hiring a
new person — or better yet, steal-
ing someone from the competition
— is so exhilarating that many
managers become hooked on (and
are driven by) the turmoil such ac-
tions create.

Under Pressure
Concern over cash is the second
— and perhaps the most common
— cause of station turmoil. How-
ever, these concerns do not origi-

THREE TIPS

Suppressing
Stress

tress is a part of life — no

matter what you do for a liv-

ing. Here are three tips to
managing stress, according to a
Boulder, CO-based management
consultant:

* Remember a business problem
is just that. Take it seriously, not
personally.

« Keep perspective. It’s you ver-
sus the problem — not you vs. your
boss, co-workers, or the client.

¢ Recognize your own early-
warning signs of building emotion.
A clenched fist or jaw, or a warm
forehead are sure signals to step
away from the situation for a mo-
ment to regain your composure.

Signatur"e”‘
Debuts Music
Library

he latest collection of broad-

cast music beds from Bu-

chanan, MI-based Signature
Music Library includes four CDs
(volumes A-D) with 126 themes,
each with a :30 and :60 cut.

The production library covers a
variety of formats. Price: $395. For
more information and a free sam-
ple, call (800) 888-7151 or (616)
695-3068.

wwwwamericantadiohistorv.com

nate with the TC, but with another
familiar station fixture — the
Pressure Exerter.

A true Bosszilla, the Pressure
Exerter pushes the TC’s panic but-
ton by demanding certain results
(sales goals, etc.) within a speci-
fied time period (a ratings sweep,
for example).

Solving The Problem

To avoid becoming a Pressure
Exerter, GMs and owners, you
should carefully consider each bit of

‘g"""? '
'.”1' 5
' DATELINE

® January 24-27 — RAB Man-
aging Saies Conference. Opry-
land Hotel, Nashville.

® January 25-29 — National
Religious Broadcasters 48th
Annual Convention & Exhibition.
Sheraton Washington Hotel,
Washington, DC.

® January 27 — Super Bowl
XXV. Tampa Stadium.

® January 28 — American Mu-
sic Awards. Shrine Auditorium,
” Los Angeles.

Eighth annual Pollack Medi
Group Programming/Manage-
ment Conference. Bel Age Ho-
tel, Los Angeles.

® February 7-9 — Chris Beck
Maijor Account Sales & Devel-
opment Seminar. Hyatt Orlan-

Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame, South Bend, IN.

do, FL
® February 10-15 — NAB 26th

R

® February 10-13 — Broadcast
Cable Credit Association’s 25th
Credit & Collection Seminar.
Loews Summit Hotel, New York I
City.

® February 11-12 — NAB's Ra-
dio Group Head Fly-In. NAB
headquarters, Washington, DC.
®February 14-16 — Gavin
Seminar 1991. St. Francis Ho- q
tel, San Francisco.

® February 15-17 — Southeast
Music Conference. Holiday Inn
Ashley Plaza, Tampa.

SR

|
i
]
.

@ February 20 — 33rd Annual |
Grammy Awards. Radio City
Music Hall, New York City.

®February 27-March 2 —
Chris Beck Major Account
Sales & Development Seminar.
Sheraton Fisherman's Wharf,
San Francisco.

®March 1-3 — 1991 IBS Na-
tional Convention. New York
Penta Hotel, New York City.

® March 6-9 — Country Radio
Seminar. Opryland Hotel, Nash-
ville.

® March 14 — AWRT National
Commendation Awards Pro-
gram ceremony. Waldorf-As-
toria Hotel, New York City.

# March 20-24 — South By
Southwest music and media
conference. Hyatt Regency,
Austin, TX.

/oJanuary 30-February 2 —alx

pressure that you place on pro-
grammers and other managers.
You’ll also find it’s far better to
allow your staffers to put the
pressure on themselves — by en-
suring their participation in the
goal-setting process.

Meanwhile, you PDs and man-
agers are advised to find other
outlets for the pressure that can’
turn you into Turmoil Creators. It’s
also important to realize that
sometimes the best course of ac-
ion i & uqngL at all.

? ® March 22-25 — 1991 NARM
Convention. San Franmsco Hil-
ton. — ¥y s
® March 25 — ~63rd Annual
Academy Awards. Shrine Audi-
torium, Los Angeles.

tian Radio Seminar's 1991 Con-
vention. Stouffer Convention
Center, Nashville.
®April 10 — RadioBest
Awards. Minneapolis Conven-
tion Center. g
® April 1518 — NAB 1991 £
Convention. Las Vegas Con- |
vention Center.
® April 21-24 — Broadcast Fi-
s nancial Management Associa:

tion. Century Plaza Hotel, Lo
Angeles.
®April 24 — Academy of
Country Music Awards. Univer-
sal Amphitheatre, Los Angeles.
®May 16-19 — T.J Martell
Rock 'N Charity Weekend. Var-
ious locations, Los Angeles.
®May 16-19 — American :
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.
® June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.
® June 20-22 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 11-14 — Upper Midwest
Communications Conclave.
. Radisson Hotel South, Minne-
¢ apolis.
® August 22-24 — Talentmast-
ers Morning Show Boot Camp.
Hyatt Ravinia, Atianta.
® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

®October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri-
oft.

® October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

® October 14 — CMA Awards.
Grand Ole Opry, Nashville.

® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City.

2,4
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® April 7-11 — National Chris- 3’
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;‘ N AN ERA OF THE DIMINISHING ADVERTISING
BUDGET, A WAR FOR THE ADVERTISING
E DOLLAR WILL BECOME INEVITABLE. ONE WAY
FOR RADIO TO FLOURISH IS THROUGH THE
UNITED EFFORTS OF THE ENTIRE RADIO INDUSTRY.

TO BEGIN A NEW PERIOD OF UNPARALLELED
EFFORT AND COOPERATION FOR THE MUTUAL |
BENEFIT OF ALL RADIO, A NEW ASSOCIATION HAS
BEEN ESTABLISHED.

AT THE VANGUARD OF THIS MOVEMENT WILL
BE COMMUNICATION GRAPHICS, INITIATING A
CALL TO BATTLE BY PROVIDING SYMBOLS OF
UNIFICATION THAT WILL REMIND US DAILY OF
OUR MISSION. [T WILL STRIVE TO INCREASE THE
AWARENESS OF THE EFFECTIVENESS OF RADIO
ADVERTISING. AN ORGANIZATION OF THE RADIO,
BY THE RADIC, AND FOR THE RADIO.

THIS NEW ORDER WILL BE KNOWN AS
U-RAP (UNIFICATION OF RADIO ADVERTISING
PROFESSIONALS) AND ITS BATTLE CRY WILL BE. . .

~ © 1991 COMMUNICATION GRAPHICS, INC.

FOR MORE INFORMATION PLEASE CONTACT US
AT MISSION HEADQUARTERS:
COMMUNICATION GRAPHICS, 313 N. REDBUD, BROKEN ARROW, OKLAHOMA 74012
1-800-331-4438 (918) 258-6502 OR FAX 1-918-251-8223
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The New Dynamax® CTR90 Series
Sounds as good as CD on the air

W ith a -81 dB signal to noise ratio, the new
Dynamax CTR90 Series is the best piece of equip-
ment that we have everbuilt. And, we're convinced,
the best cartridge machine ever built. What's more,
the CTR90 Series outperforms other elements of
the broadcast chain, including typical STLs, excit-
ers, transmitters, and even the best audiophile
quality receivers.

In addition to Dolby HX Pro™ Headroom Exten-
sion and DNR® Dynamic Noise Reduction, the
CTR90 Series provides many useful features in-
cluding Extended Scale VU/PPM Metering, a Real
Time Minutes & Seconds Timer, Active Balanced

Inputs & Outputs, and both XLR and “D” type
Input/Output Connectors. All models are ruggedly
constructed to Dynamax standards, with toroidal
transformer based powering, constant current sole-
noid drive, DC/PLL motor control, and animproved
high stability Head Bridge with non-interactive
adjustments.

And, believe it or not, the new and fully loaded
Dynamax CTR90 Series is about the same price as
our CTR10 Series, the most widely accepted car-
tridge machine worldwide for the past 4 years. So,
if you want top value, and cartridge performance
comparable to CD, try the Dynamax CTR90.

Call your Dynamax Dealer or Fidelipac for a complete CTR90 Series brochure.

®

Fidelipac Corporation [J P.0. Box 808 [ Moorestown, NJ 08057 U.S.A. [ TEL 609-235-3900 (] FAX 609-235-7779 [] TELEX 710-897-0245

CTRY0 Series Signal to Noise Ratio

-81 dB, "A” Weighted, referenced to 250 nWb/m, with DNR active. -70 dB, “A” Weighted, referenced to 250 nWb/m, with DNR inactive.
Dolby HX Pro Headroom Extension originated by Bang & Olufsen and manufactured under license from Dolby Laboratories Licensing Corporation.
DNR is a registered trademark of National Semiconductor Corporation under U.S. Patents 3,678,416 and 3,753,159.

www americanradiohistorv com.
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TEST YOUR LIMITS

Leadership Skills

For Tough Times

ou’ve probably heard it a dozen times:
“Think of it as a character-building ex-
perience.” Well, it’s time to draw upon
those experiences. Welcome to the decade of

character building.

This is part one of a two-
part series. In this week’s
column, you can take a test
to analyze your office’s en-
vironment. In part two, I'll
address some options to
help your situation, depend-
ing on your test score.

This year marks the be-
ginning of the second — and
most challenging — stage
of a three-part evolution.
Except for some of the oil-
producing states, the U.S.
enjoyed a healthy advertis-
ing environment during the
late ’70s and most of the
"80s.

Advertising isn’t growing
at the same pace as it has
been, however, and there’s
been an evolution toward
accountable marketing-
based programs. The days
of “Well, I guess it worked
OK . .. I’m sure the adver-
tising didn’t hurt” are his-
tory.

Entering A New Era

This new era requires an
incredible amount of vision
from managers (and own-
ers) as well as leadership
skills. As avails are cut,
traditional buyers don’t
buy, rates drop, and hiring
becomes more dlfflcult

‘“Today, bottom-line
marketing and sales
skills have never been
more important.”’

On the other hand, com-
panies that provide sales-
people with direction, skills,
and a positive environment
will not only survive, but
excel. These firms will at-
tract the talented salespeo-
ple and managers.

New leaders and heroes
will emerge in the coming
decade — but so will crises
and constant changes of di-
rection. Many companies
will lose their top perform-
ers due to improper man-
agement. Companies that
base their efforts on a

‘“‘Companies that

provide salespeople
with direction, skills,
and a positive
environment will not
only survive, but
excel ”

culture of constant reactlon
— rather than leadership
and positive action — will
suffer the greatest losses.

Consumer Evolution

As I mentioned, we’re in
the midst of a three-part
evolution. The first stage
was the consumer evolution
— people became bored,
melancholy, and less loyal,
changed their spending
habits, and were generally
more difficult to hook.

This created a tremen-
dous decrease in retail
growth, especially among
traditional retailers, which
led to the debt load agen-
cies, retailers, and manu-
facturers face today. This
debt was caused partly by
ignorance and partly by the
feeling the double-digit
growth would continue.

Sales Backlash

As a result of the first
stage and of the variety of
additional media that have
evolved, we’re entering the
second stage. In this phase,
we have our work cut out
for us — we’ll have to re-
evaluate the media and re-
view marketing options and
clients’ debt loads.

The reason for this back-
lash is that we’re feeling the
impact our clients felt dur-
ing the first stage. If you
study retail trends, you can
learn a great deal from past
successes and failures.

Traditional-thinking re-
tailers of the ’70s and ’80s
hired “bodies’’ with moder-
ate skills, provided no train-
ing or incentives, and be-
lieved consumers would tol-
erate this lack of skill, at-
tention, and product know-

By Chris Beck

ledge. Today, however,
bottom-line marketing and
sales skills have never been
more important.

However, the top retail-
ers tuned into the demands
of today’s evolved consum-
ers. As a result of increas-
ing training and compensa-
tion, today’s ‘“‘glamour” re-
tailers — such as Nord-
strom, Home Depot, and
the Gap — generally have
the best sales associates.

Those retail leaders
share similar traits. Not on-
ly do they recognize the de-
mand for skilled salespeo-
ple as well as the need to
constantly refine those
skills, they also possess
marketing competence and
are better compensating
their key players.

Washout Period

The third stage of this
advertising evolution is the
washout period. The tradi-
tional media that are well-
staffed and stay on top of
trends and products will
emerge stronger than ever.
Those that don’t will be the
Ames, Sears, and Campe-
aus of the ’90s.

There is a way to prevent
this from happening to you.
First, recognize the items
within your control (those
you can influence directly).
Second, recognize the ones
(such as ownership strate-
gies) over which you have
indirect control.

Now concentrate on the
things directly under your
control. Don’t use the items
not under your direct
sphere of influence as
scapegoats. If you can’t do
that, maybe you should find
another job — or develop a
plan of attack and stick to
it.

Chris Beck is the President
of Beck Marketing Group, an
international sales and market-
ing consulting firm. If you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
ID # 76066,3334; or by mail at
22900 Ventura Blvd., Suite
340, Woodland Hills, CA
91364.

Culture Test

elow is a test to determine the type of

environment in your office. Obviously,

this test is completely unscientific and
is supposed to be somewhat humorous, but it
has a serious purpose as well. You may want to
look carefully at your test score — the answers
may be your keys to future success.

1. Ovar the past year, our. saIes siail
compensation has:
A. increased
B. remained the same
C. decreased

2. Over the past year, our sales staﬂ

size has: ’

A. increased

B. not changed

C. been frozen — we can only hire a new
person to replace someone who's left
the station

D. decreased — when people leave it
practically takes an act of God to
replace them

3. Hmrding the salas staff’s axpauanca,/
we've: :
A. retained our top players and even
hired a few new ones
B. retained our top players but haven't
hired any new ones
C. lost some top players

4. My supervisorfowner encourages failure:
A. definitely
B. somewhat
C. not at all

5. I’m encouraged to experiment:

A. definitely
B. somewhat
C. not at all
- 8. I'm personally receiving ———— 4
training and support than a year sgo:
A. more
B. the same
C. less
D. the same (none')

2 We need ———~— statt !raining

A. more

B. the same (“none” doesn’t count)
C. no (unless we exceed the budget)
D. no (I've got it under control)

8. I'd consider my job on the line over the
next three months: :
A. no, management has confidence in me
B. yes, implied threat
C. yes, verbal or written threat

- 9. | have actual, on-the-street
appointments::
A. 3-5 times a week
B. 1-2 times a week
C. once or twice a month — I'm too busy

with paperwork Continued on Page 26

______uwannv americanradiohistorv.com
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Culture Tést

10. Of my appuintmnnts, o e e e am Hrs1-
time calls: 15
A. 50%-75%
B. 25%-50%
C. less than 25% (that’s the
salespeople s job)
11. | was ———~— Invﬁﬂd Inour 1881
budget preparation:
A. highly
B. somewhat (at least they listened)
C. not (I was told about it at a company
meetlng)

12. The amount of pupammir m axpaﬁtnd

to prepare compared with last year:

A. has decreased (it's more streamlined
and useful)

B. is about the same

C. has increased (| spend most of my
time responding to memos and crisis
reports)

13. The amount of paperwork my
salespeople. prepare compared whh
last year:

A. has decreased
B. is about the same
C. has increased

| 4 | natmlrk with rlspactad sa[aa
' managers: =
A. alot
B. occasionally
C. rarely, outside the RAB convention

15 My int%mctiurg wlth the staff usualry :
consists of:
A. mostly gu1dance, support, and help,
with some accountability review
B. half business matters, half guidance
C. mostly budgets, account list reviews,
and pending proposals

16. | meet with 1 my malnmiorfnnnal
training:

A. once a week (vanes dependlng on
their needs)

B. once a month (mostly for package
introductions)

C. 4-6 times a year

D. rarely (there’s no fixed schedule)

14 COPY TIPS
Motivating Today’s Consumers

hich catchwords and phrases will motivate consumers in
W 19917 Following is my list of the year's best. (The three worst:
“Once in a lifetime savings,” “You'll never see prices this low
again,” and — yes — the generic “Sale."”)
¢ Convenience & quality
¢ No hype, no gimmicks
* Conservative
* Personal attention
® Child care provided
* Quality craftsmanship
* Quality at consistently low prices

* Prudent decision

* Secure decision

¢ Solid investment

¢ Environmentally safe

¢ Simple satisfaction guarantee
® Service guarantee

® Longterm

17. | offer my employees formal outside

18,

training (provided by the station):

A. 6-10 times a year

B. 4 times a year

C. once a year (maybe, depending on
budget)

D. never (our sales are too low to
afford it)

My station’s shameﬁhe local market

" revenue Is ——~——the 124+ share;
A. 50%-100% of

B. 25%-50% of

C. a little over

D. under

__a.__.u-nl uur total husln“s
isnew:

A. 25% or more

B. 10%-25%

C. 5%-10%

D. Less than 5%

20. My attitude on sales Is:

21

23,

A. I'm always discovering somethlng new
— learning is one of the more fulfiling
parts of my job

B. Just when | think | have a handle on it,

| learn something new
C. 'm open to learning, but the problem
is ...

D. | know it all — I've been doing this a
long time
1 usmlly work:

A. 10-12 hours a day, 5- 6 days a week
B. 8-10 hours a day, 5 days a week

C. 9am-5pm, 5 days a week

D 12+ hours a day, 6-7 days a week

SR

A. regular recreation (hot work- -oriented)
B. sporadic recreation
C. who has time for Ielsure activities?

Hmr;linu myﬂcﬂ%ﬂn days. .

A. | take all the time allotted to me

B. | use maybe half the time | have

C. | can’t remember the last time | took a
whoIe week off

24. Wu uﬂ s—--:—— ﬂlu mm than
 last year: .

25.

A. more

B. about the same number of
C. fewer

D.uh ... what resources’?

The amount of mrpnrm red tape

“involved at my station when trying

to capltalize on an unbudgeted

opportunity:

A. if | justify the expense and have made
other prudent suggestions, corporate
might even pay for it

B. | can usually take it out of another
budget

C. I might hear back in a month

D. too many forms to list here

The Moment
Of Truth

hat wasn't too tough,
now, was it? Time to
see how you did.

Scoring is easy: Give your-
self three points for every
“A"” answer, two for each
“B,” one for each “C,"” and
zero for any “D” responses.
Now match your score with
the appropriate company
profile below.

e 76-85: Cheater, cheater
— the top score is 75.

® 66-75: Congratulations
— you're one of the few
who work in a dynamic and
productive environment.
You're crazy if you don't
become a company lifer.

¢ 56-65: Forward-thinking
culture — keep your job!
Youre in the top 20% of
managers and corporations.

e 46-55: Average culture
— you could probably use
more support from the top
guns, but you're likely to
make it through the tough
times.

e 36-45: Traditional-
thinking culture — you'l
probably change jobs be-
fore year's end. This low
score reflects a negative en-
vironment; if you had your
way, things would be dif-
ferent.

e 26-35: Red light, red
light (siren sound effects) —
try recalculating your score;
you must have made a math-
ematical error (yeah, that's
it!). Nobody would work at a
place like this for more than
a week.

¢ 16-25: Sorry, pal — you
must be a programmer or
record promoter.

e 15 points: Lowest
score possible. | know what
youre thinking: “What a
jerk! That Beck guy doesn’t
have a clue.” If you can wait
just two more weeks, I'll ad-
dress your problems (er,
slight setbacks) in my next
column,

wwwny americanradiohistorv.com
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F~.; Send your listeners to Hollywood -
the ultimate party town - for
a week-end party that includes
dancing on THE PARTY MACHINE
with NIA PEEPLES, passes to see
THE ARSENIO HALL SHOW and $500!

Qualify listeners with Party Machine
party packs loaded with t-shirts,
cassettes, party favors and more. . .

For information on how your station
can be part of the Ultimate Party
Week-end, call Jodie Renk at

MARKETING R&R Marketing (213) 553-4330.
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PROGRAMMING

Ron White
(813) 349-1916

« Programming, positioning, marketing
+ Direct personal client service

« CHR, AC, Oldies, Country

« Proven results . . . 18 years.

STATION CRITIQUES
& MARKET STUDIES

OUR SPECIALTY!
Donna Halper
& Associates

will help you create
a winning team!

304 Newbury Street, Suite 506,
Boston, MA 02115,

617-786-0666

11 years of
results in markets
of all sizes!

TELEMARKETING
DIRECT MAIL

AA

Creative
Media
Management, Inc.

Resuits-Oriented
Telemarketing/
Direct Mail For Radio

(813) 367-3854

CREATIVE SERVICES

The Voice Over America’s
leading TV and Radio stations.
You've heard his cutting edge
approach on VH-1, TNT and
dozens of other national
commercials.

joun f
DRISCOLL

THE NEW VOICEOVER AMERICA

818-841-9418
Now available EXCLUSIVELY
to your station.

Overnight Delivery* Affordable Rates™
Phone Patch*Fax*Market Exclusive

BLACK INK SPECIALISTS

BURKHART/DOUGLAS
and Associates

6500 River Chase Circle East
Atlanta, GA 30328
(404) 955-1550 Fax (404) 955-6220

PROGRAMMING/MARKETING

Double digits 12+, huge gains in all
demos, a year of consistent growth.
DeMers deveioped the plan and kept us
on target. Their expertise has made the
X" a market leader and one of the
higest rated AOR's in the country.”

David McAley
VP/GM
WXRX/Rocidord

DeMers
Programming/Marketing
Y0 Consultants

Rock Radio
Contemporary to Classic

(215) 363-2636

PROGRAMMING

CHAPMAN CONSULTING SERVICLS
. ‘;._;_, m g 4 e

TOMORROW'S IDEAN .. FOR TODAY'S RADIO!

Chapman
Consulting Services

Country Music Specialist
Box 30301
1003 Lanette Dr.
Cincinnati, OH 45230
(513) 231-6701
FAX: (513) 231-6702
Mike Chapman, President

TELEMARKETING/DIRECT MAIL

TransAmerica // Broadeast
Telemarketing Servicas
MORE CLIENTS...
MORE MARKETS...
MORE SUCCESS...
America’s Leader in Telemarketing
and Direct Mail programs for

Radio Audience Growth and Data
Base Management.

1325 G St. N.W,,
Suite 610
Washington, D.C. 20005
(202) 383-8300
(202) 383-8313 FAX

Michael D. Lonneke, President

WWW-ameticantadiehistorv-com

RESEARCH
MEDIA SPECIALISTS

are so sure that you will love
our prices and our work,

WE'LL DO THE FIRST
ONE . . . FREE!

» HOOK TESTS

+ PERCEPTUALS

» STRATEGICS

» TELEMARKETING
+ CUME BUILDING

A NATIONAL MARKETING FifiM

—
MEDIA SPECIALISTS _=

MARKET RESEARCH _ TELEMARKETING
VIDEQ  ADVERTISING SALES
PUBLIC RELATIONS  CONSULTING

EXCEPTIONAL
VOICE IMAGERY

WIS LREK STIVENS

His impressive voice signature
is heard on leading radio
& TV stations nationwide.

» PHONE PATCH » FAX
» OVERNIGHT DELIVERY

81809818255

CREATIVE CONSULTING

From 10 at a time'' to *“10 in a row"’.
“What the hell, here’s another hit" to “‘Is
that a radio in your pocket or are you just
happy to hear us?"’

Mark Driscoll
Productions
215-237-3131

pemos & Market
Availability/information

*‘Baslcs to Bizarre." Take advantage of the
creative network of services for radio sta-
tions that know having the right line is im-
portant...Being the first to have 'em too.
*See us at the Gavin Seminar.

HOUR BY HOUR REPORT
Finally, a way to help your morning show
best position their bits to increase target

demo listenership...
Market Exclusive

213-394-5092
1453 Third Street, Suite 608
Santa Monica, CA 90401

creative weapons to win morning wars!

AUDIO CONSULTING

FULL SERVICE AUDIO CONSULTING
o Studio design ¢ Construction
» Upgrades . . . to processing!

AC
&E

Audio Concepts
& Engineering
Broadcast Audio Consultants
800-777-4172
FAX 804-550-3291
Jeffrey P. Loughridge

PO Box 25652, Richmond, VA
23260-5652

CUSTOM MARKET RESEARCH

DON'T BLOW $24,000
ON AN
AUDITORIUM TEST

Tune up for the spring Arbitron. Test
450-500 titles with 120 carefully
chosen respondents (random digit

dialing; no referrals). Comprehensive
report. Call toll-free for a personal

proposal.

DO IT FOR UNDER $10,000
Soup(.l

< Decisions

800-552-2545.

In Canada and Indiana, Call collect 719-471-4125

PROGRAMMING

Consulting
(703) 802-0700

"*Programming is our business and our
passion.”

Jim Richards
Vice President

Dan Vallie
President

PROGRAMMING

Herron Media Group

Advisors to
Adult Contemporary

800-878-5889
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NEW THIS WEEK

® THE STOP THE VIOLENCE
VIDEO: OVERCOMING
SELF- DESTRUCTION
(BMG Video)

Hourlong program on the
making of the Jive/RCA "Self-
Destruction” video (included)
and single. Artists include KRS-
One, Stetsasonic, M.C. Lyte,
Heavy D, Public Enemy, D-
Nice, Kool Moe Dee, Young
MC, Tone Loc, Big Daddy
Kane, and many more. Profits
benefit the National Urban
League. (Street date: 1/25)
®HARRY CONNICK JR. & HIS

ORCHESTRA: SWINGING

OUT LIVE (SMV Enterprises)

Fifteen songs, 80 minutes.
Concert video taped in Dallas
last summer. (1/29)

& JULIO IGLESIAS: STARRY
NIGHT (SMV Enterprises)
Twenty songs, 80 minutes.

Concert video taped at L.A''s

Greek Theater last summer.

(1/29)

® DINO (PolyGram
Music Video)

Four songs, 30 minutes. Clip
compilation with exclusive foot-
age. (1/29)
®RINGO STARR & HIS ALL

STARR BAND (PolyGram

Music Video)

Twenty songs, 90 minutes.
Concert video taped during
Starr's first solo tour in 1989.
Includes solo spots from “All
Starr Band"” members Clarence
Clemons, Nils Lofgren, Levon
Helm, Rick Danko, Joe Walsh,
Dr. John, and Billy Preston.
(1/29)
® TINA TURNER: DO YOU

WANT SOME ACTION! —

LIVE FROM BARCELONA

1990 (PolyGram Music

Video)

Sixteen songs, 100 minutes.
Concert video taped in Spain in
Qctober 1990. (1/29)
® CHRISTIANS: THE

COLLECTION (PolyGram

Music Video)

Ten songs, 45 minutes. Clip
compilation featuring the British
trio. (1/29)
® ASWAD: LIVE (PolyGram

Music Video)

Fourteen songs, 70 minutes.
Concert video taped at Lon-
don’s Hammersmith Qdeon in
December 1988. (1/29)

® WINGER: IN THE HEART OF
THE YOUNG, PART 2
(A*Vision Entertainment)
Four songs, 30 minutes. Two

new clips (one not available

elsewhere), two versions of "Si-
lent Night,” concert footage,

and interviews. {1/29)

O MICHEL'LE (A *Vision
Entertainment)

Three songs, 30 minutes.
Clip compilation plus exclusive
TV appearances and interviews.
(1/29)
® EVERLY BROTHERS: ROCK

‘N’ ROLL ODYSSEY

(A*Vision Entertainment)

More than 30 songs plus a
six-song medley, 75 minutes.
Artist profile featuring rare and
never-before-seen TV footage,
rehearsal footage, highlights
from their 1983 reunion con-
cert, and interviews. (1/29).

O PRETTY WOMAN:
ORIGINAL SOUNDTRACK
(EMI! Video)

Four songs, 15 minutes.
Clips of singles from the movie's
soundtrack by Go West, Rox-
ette, Natalie Cole, and the Red
Hot Chili Peppers. {(1/29)
OMARIAH CAREY: THE

FIRST VISION

(SMV Enterprises)

Six songs, 45 minutes. Three
clips, two live tunes, and one
never-before-seen video, plus
interviews and behind-the-
scenes footage. (1/29)

® THE SILK ROAD, VOL. 1-6
(Central Park Media)
Documentaries tracing Marco

Polo's travels on the Silk Road

from China to Rome featuring

New Age music by Geffen artist

Kitaro. (1/30)

ONAVY SEALS (Orion Home

Video)

War drama starring Charlie
Sheen, Michael Bishn, and Jo-
anne Whalley-Kilmer spawned
an Atlantic soundtrack featur-
ing Mr. Big, Bon Jovi, Richie
Havens, Lou Gramm, and
more. {(1/31)

® PROBLEM CHILD

(MCA/Universal

Home Video)

Comedy starring John Ritter
and Amy Yasbeck features the
RCA title single by the Beach
Boys. (1/31)
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why it's the ultimate production
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e Over 400 different themes
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( e« ONLY $99 AMO

}\Qall (toll free) for your free test drive today _
— - 8« BOO 8‘28 6664 =
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TOP TEN SHOWS
JANUARY 14-20
1 60 Minutes
2 NFC Championship
Post-Game Show
3 Roseanne
4 Murder, She Wrote
5 ABC News Special
(“Lines Across The Sand”)
6 Designing Women
Murphy Brown (tie)
8 Matlock
9 ABC News Special Report
(Wednesday)
10 In The Heat Of The Night

Source: Nielsen Media Research

All show times are EST/PST unless oth-
erwise noted; subtract one hour for CST.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Tube Tops

e Bell Biv DeVoe, Clint
Black, Mariah Carey, Gloria
Estefan, M.C. Hammer, INXS,
Reba McEntire, New Kids On
The Block, Poison, Vanilla ice,
and Wlison Phillips are slated
to perform on the 18th annual
“American Music Awards"
{Monday, 1/28, 8pm). The
three-hour show, to air on ABC,
will be hosted by Keenen Ivory
Wayans.

Friday, 1/25

* “New Kids On The Block
At Walt Disney World” (ABC,
9pm) features the group in a
series of “fantasy sequences.”

* After 7, “The Arsenio Hall
Show" {syndicated; check local
listings).

e Surface, “The Tonight
Show Starring Johnny Carson”
{NBC, 11:30pm).

¢ M.C. Hammer and Special
Generation, “Into The Night
Starring Rick Dees” (ABC, mid-
night).

Saturday, 1/26

e Sara Hickman and Ken-
nedy Rose, “Austin City Limits”
(PBS; check local listings for air
time).

Sunday, 1/27

¢ Three Dog Night and the
original Temptations are slated
to perform before “Super Bowl
XXV" (ABC, 6pm EST/3pm
PST), with Whitney Houston
singing the national anthem and
New Kids On The Block pro-
viding halftime entertainment.

Monday, 1/28

¢ Carole King guest stars on
“The Trials Of Rosie O'Neill”

(CBS, 10pm).
e Arlo Guthrie, David Am-
ram, David Bromberg, and

host Kate McGarrigle (with sis-

i; ter Anna) perform on “Caffe
Lena” (PBS; check local listings

E for air time), a tribute to the up-

»

:

<

state New York coffee house/
theater.

Tuesday, 1/29

* Vanilla Ice, "Arsenio Hall.”

¢ Celine Dion, “Johnny Car-
son.”

* Merle Haggard,
Dees.”

Wednesday, 1/30
* INXS, “Arsenio Hall.”
e After 7, “Rick Dees.”

Thursday, 1/31

¢ Dolly Parton guest stars on
“Babes” (Fox, 8:30pm).

* Sarah Brightman, “Johnny
Carson.”

=

"“Rick
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x| Rose has been sharing
Asizzling sex romps with porn

actress Shannon Wilsey,
who fingers the singer as 'the
world’'s worst lover.”

“He was rude, obnoxious, and
boring,” sniffs Wilsey, who invited
the tattooed rocker to her grand-
mother's house for a night of sexual
shenanigans after meeting Axl at a
Guns N’ Roses gig. “On a scale of
one to ten, I'd give him a measly
one,” says the “Nasty Reputation”
thespian.

Wilsey adds that Rose — who
once boasted that his favorite thing
was seeing women together in bed
— “chickened out” when asked to
participate in group sex with her
and a galpal (Globe).

McDonna

The forthcoming March Playboy
profiles Madonna as the chief pro-
ponent and symbol of “slut
feminism” — a pop philosophy that
combines “the use of sex as a
weapon” with "a women's-libera-
tion-driven bitterness toward men.”

In addition to a rib-ticklin’ review
of Lady Dyejob’s Blond Ambition
show, the piece reveals Maddie
took crotch-grabbing lessons from
Vince Paterson, a 40-year-old
choreographer whose pupils in-
clude Michael Jackson!

“Are you the one who had
Michael Jackson grab his balls?”
Madonna asked.

“No, he was grabbing his balls
before | got on the '‘Bad’ video,”
replied Paterson.

“Well,maybe | should do it,”
pondered aloud.

she

Porn Star Says
Axl Sucks In Bed!

KNOCKED OUT LOADED — New
Kids On The Biock’s Jordan Knight
allegedly punched a fernale auto-
graph seeker with such force that
she was knocked to the floor of a
nightclub! What's more, a man who
came to the woman's rescue has fil-
ed suit claiming he was maliciously
beaten by the heartthrob’s body-
guard in the August 1990 incident.
Knight remembers it differently. He
says the woman was drunk and
yelling obscenities at him, and that
he simply “moved her over to the
side” (Globe).

0

TOTAL RECALL —

“There was
nothing we could do but cringe,”
says Dick Clark, recalling Slash’s
expletive-laced acceplance speech
during a previous American Music

Awards program (National
Enquirer). Balflots for this year's
show are in the current People.

“You should,” sad Paterson,
“because you have more balls than
most of the men | know.”

Other readings on this week's
MadonnaMeter:

e She's found a new studmuffin:
19-year-old Antonio Sabato, last
seen cavorting in Janat Jackson's
“Love Will Never Do(Without You)”
video (Star).

® She's started a raunchy phone
line (later identified as Sire’s 1-900
AIDS fundraiser hotiine) (Globe).

e She had an ocverdose of
chemicals in her Jacuzzi that turned
her hair green, piompting an
emergency visit from a hairdresser
(National Enquirer).

Elvis Presley
(Stight Return)

This week’s Sun says Elvis Pres-
ley will come out of higing and sing
for Super Bowl XXV's worldwide
audience! (This week’s Sun also re-
ports that Jimmy Hoffa was eaten
by UFO aliens . . . )

Equally likely is the Globe report
that Lisa Marie Presisy has cut a
demo tape with Bruce Springsteen
and Patti Scialfa!

Quick Licks

e Ozzy Osbourne tried in vain to
save late Def Leppard guitarist
Steve Clarke from the rock 'n’ roll
graveyard, but Clarke “went the
route of his rock idol, John Bon-
ham’’ (Star).

* Newlyweds Rod Stewart and
Rachel Hunter are expecting their
first child (Globe, Star).

¢ Eddie Murphy has “popped
the question” to Whitmey Houston
and presented her with a five-carat
diamond ring (National Enquirer).

R&R doesn't run comic strips,
but we do take a come trip each
weoek through the naion's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in musiC news.
R&R has not verified any of
these reports.
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Tom Waits For ‘Queens Logic’

aspy-throated Island rocker Tom Waits stars as
“‘a trafficker in goods of questionable origin” in
New Visions’ forthcoming “Queens Logic,” open-
ing in selected markets in early February. Waits’s char-
acter, Monte, also has the curious habit of buying a new

Monte Carlo each year.

As previously reported (R&R,
3/23/90), the film co-stars Jamie
Lee Curtis, John Malkovich, Kevin
Bacon, Chloe Webb (who played
Naney Spungen in “Sid & Nancy”),
Ken Olin (of TV’s “thirtysome-
thing”), and Joe Mantegna as a
group of lifelong friends who return
to their native Queens for a wed-

All’'s well until Olin’s character
gets cold feet, triggering a “Big
Chill”-like examination of past and
present relationships among the
friends. Supporting actor (and
Queens native) Tony Spiridakis
scripted the project. Steve Rash (of
“The Buddy Holly Story” fame)
directed.

Musically, the film is supported
by a recently released Epic sound-
track featuring Henry Lee Sum-
mer’s version of Elvin Bishop’s
1976 hit “Fooled Around And Fell

Tom Waits — taking fencing lessons?

In Love” as well as vintage tracks
from Sly & The Family Stone,
Cheap Trick, and J.D. Souther,
among others. Newly signed Virgin
act Joe Jackson provides the score.

Meanwhile, Waits watchers
should keep their eyes 'n’ ears open
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SCORE SPOTS IN MINUTES, THAT SOUND LIKE
THEY TOOK HOURS TO PRODUCE!

FirstCom introduces the first production & scoring library

191

for the forthcoming features “‘At
Play In The Fields Of The Lord”
and “The Bearskin,” the second of
which is not a sequel to 1989’s fami-
ly film, “The Bear” . . . .

End Credits

¢ MCA scoremeister Danny EIlf-
man is profiled in the January Pre-
miere. “I'd kill to work with Kub-
rick and Coppola and Scorsese,” he
says of future film aspirations.
“And I'd almost kill — I'd injure
horribly, I would maim — to work
with Demme, Cronenberg, and
Lynch.” Elfman is also spotlighted
in the premiere issue of Inside Hol-
lywood, currently on newsstands.

* IRS Media recently purchased
a 270-acre estate in the south of
France and plans to turn the prime
real estate into a movie production
facility. First project: a movie
based on the life of French impres-
sionist painter Camille Pissaro.

¢ SBK recording artist/actor
Eric Bogosian was recently in Bos-
ton to film a version of his one-man
show “Sex, Drugs, And Rock 'N’
Roll.” The John MecNaughton-di-
rected movie will be released by
Avenue in the spring.

‘£

really covered!

* More than a music library, it lets you
score your production.

¢ More depth and variety, so you're

¢ Do it fast and do it good with
FirstCom's Sound Designer.

FirstCom * 13747 Montfort Drive * Suite 220 * Dallas, TX 75240 » 214-934-2222
A division of Jim Long Companies, Inc. * A Zomba Company

Call 800-858-8880 today,
and ask about our 30 day
no-risk guarantee.

SOUND

DESIGNER
PRODUCTION & SCORING LIBRARY;
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| In The Can

CA’s marketing depart-
ment recently rolled
out specially crafted

double-CD soundtrack sam-
plers designed to underscore
the label's involvement with mu-
sic ‘'n’ movies. One disc collects
14 songs from a variety of films,
while the other features ex-
cerpts from 11 separate film

scores.
Packaged in custom-made
miniature film canisters, the

promo-only “Reel Music” set
spotlights current and forthcom-
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ing features (“Edward Scissor-
hands,” "Russia House,” "Si-
lence Of The Lambs”) as well as
gems from the vaults (“Beverly
Hills Cop,” "Ghostbusters II,”
“Weird Science"). Reel clever.

Nintendo Predicts Vidéogames
May Out-Earn Films This Year

ideogame revenue may
surpass motion picture rev-
enue — possibly as early as
this year — says videogame maker

e s s
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. WEEKEND BOX OFFICE
JANUARY 18-21

g .

1 Home Alone (Fox) $11.06

2 Awakenings $7.67 .
(Columbia) !

3 Kindergarten Cop $6.98
(Universal)

4 Dances With $5.76
Wolves (Orion)

5 Flight Of The $5.72

Intruder (Paramount) *

6 White Fang $5.64
(Buena Vista) *
7 Lionheart $4.88
(Universal)
8 Green Card $3.74
(Buena Vista)
9 Hamlet $3.40
(Warner Bros.)
10 Edward $3.32
Scissorhands (Fox)
. All figures in millions
2 *First week in release

(Note: Figures refiect a four-day weekend)
@ Source: Exhibitor Relations Co.

COMING ATTRACTIONS: No

music-related movies opening

: this week; catch up on current
. events instead.

e
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® MERMAIDS (Geffen)

Single: The Shoop Shoop Song (It's In His Kiss)/Cher
Other Featured Artists: Lesley Gore, Four Seasons, Miracles

® ROCKY V (Bust It/Capitol)

Single: Go For It! (Heart And Fire)/Joey B. Ellis & Tynetta Hare
Other Featured Artists: Elton John, M.C. Hammer, Snap
® ARACHNOPHOBIA (Hollywood)
Single: Swear To Your Heart/Russell Hitchcock
Other Featured Artists: Sara Hickman, Brent Hutchins, Poorboys
® TUNE IN TOMORROW . .. (Columbia)

. = &H _;g__- - .;Q ;
% CURRENT s

® THE GODFATHER PART lil (Columbia)
Single: Promise Me You'll Remember/Harry Connick Jr.

' - 5
#5 ‘ = TR

Featured Artist: Wynton Marsalis

® GRAFFITI BRIDGE (Paisley Park/WB)
Singles: Round And Round/Tevin Campbell
Melody Cool/Mavis Staples
Other Featured Artists: Prince, Time
® MARKED FOR DEATH (Delicious Vinylfisland)
Single: Pick Up The Pace (1990)/Young MC
Other Featured Artists: Tone Loc, Kenyatta, N'Dea Davenport

UPCOMING

® QUEENS LOGIC (Epic)

Single: Fooled Around And Fell in Love/Henry Lee Summer

Nintendo. Movie ticket sales dip-
ped from $5.03 billion in 1989 to
$5.02 billion in 1990, while the video-
game market grew from $3.4 bil-
lion to $4 billion.

Nintendo is projecting $4.7 billion
in 91 industry sales. The company
says a recent “‘Q rating” (a stan-
dard measure of a celebrity’s pop-
ularity among children and
adults) shows its video character
Mario enjoys higher audience iden-
tification than Mickey Mouse!

Attesting to the popularity of the
company’s products, Nintendo
says its help phone line receives
100,000 calls each week from video-
game players wanting answers.

Nintendo firmly believes that the
video industry is not a fad — as was
the case in 1982, when industry
sales rose to $3 billion before plum-
meting to $100 million in 1985. At
that time, the typical videogame
player was a 10-year-old boy.

Today’s more sophisticated vid-
eogames are responsible for the
adult segment of the videogame
market climbing from 34% in 1982
to its current 48%. Similarly, the
number of females who play Nin-
tendo’s home entertainment sys-
tem has increased from 27% to
36%.

R A A G

Other Featured Artists: Marvin Gaye, Van Morrison, Mott The Hoople |
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A GREAT DEAL IS NOT ALWAYS A GREAT DEAL. IT’S THE SAME WITH MUSIC

SCHEDULING SYSTEMS. CONSIDERING THE TIME IT TAKES YOU ON OTHER SYSTEMS TO FILL
UNSCHEDULED POSITIONS, EDIT YOUR LOGS, CHECK DETAILED HISTORY REPORTS (IF YOU
CAN), AND GENERALLY UN-DO ALL THAT THE SYSTEM HAS DONE TO YOU, MUSICSCAN
SHOULD MAKE HEADLINES.

ONLY MusicSCAN HAS THE FEATURES, SPEED AND PERFORMANCE THAT MAKES IT A
GREAT DEAL. AND A GREAT DEAL BETTER THAN ANY OTHER SYSTEM, AT ANY PRICE.

FOR MORE INFORMATION, CALL US TOLL-FREE. WITH ALL THE MONEY WE SAVED ON

THIS AD, IT’S ON US.

Music Scheduling Software
1-800-476-7226

MusicSCAN is a product of TAPSCAN, Inc.
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REVIEW & PREVIEW

Lifestyle Choices For 1991

If you were fed up with the ’80s and are now concerned
about the '90s, you’ve got a lot of company.

All the ’80s promises — wealth
for everyone without really work-
ing, a quick cure for AIDS, the end
of conventional warfare, and a big-
screen TV in every home (just kid-
ding) — are gone. Instead, we face
the unsettling picture of an envi-
ronmentally sensitive world rup-
tured by war. What’s more, our
personal incomes have become
stagnant. What does this mean for
radio and records in 19917

For 13 years I’ve written an an-
nual synopsis and forecast (‘‘Life-
style Year-End Review And A
Look At The Coming Year”).
Sometimes, the predictions seem-
ed farfetched:

o In 78, at the height of disco
fever, 1 suggested disco would
peter out during the coming year
but dance music would come back
in cycles, alternating with rock.

eIn early ’88, I urged broad-
casters to get heavily involved in
ecology. Many laughed it off as a
passing fad.

oI said 1990 would be the year
when everyone would get sick of in-
credibly rich people who weren’t
very smart. By year’s end, every-
one was joking about Zsa Zsa
Gabor, Michael Milken was in
jail, and Donald Trump’s $30 book
was selling for 30 cents.

Setting The Stage

A review of 1990 helps set the
stage for "91.

The ordinary family continued to
gain popularity over the tradition-
ally artificial families of television
sitcoms. It was average working
people, such as the “Simpsons”
and “Roseanne,” who drew the at-
tention — not an aging Bill Cosby.

NBC’s Dick Ebersol violated the
first rule that every radio
programmer knows — be careful
when you tamper with a familiar

Radio’s Top 5
¢ Rap/metal
polarization
* CD growth
¢ MTV limitations
e Hybrid AC

¢ Financial woes

1991’s Top 5

* Money

¢ Ecology

* Aging

e Authenticity

* Ordinariness

face or voice in the morning. Peo-
ple change morning habits very
slowly. When Deborah Norville re-
placed Jane Pauley, “Today’’s

ratings dropped.

MTV proved it’s not reflecting
the culture but rather monopoliz-
ing it (thanks to deals it has inked
with record companies). Acting in-
creasingly like a "73-era Top 40 sta-
tion, it banned Neil Young in ’88. In
’90 it banned Madonna.

Turning to films: Surprise sum-
mer hit “Ghost” gave aging baby

— T T—
TR e

‘‘Stations must be
more careful not to
blindly copy formats
but to tailor them
specifically to the
age and racial make-
up of their own
marketplaces.’’

s

boomers an optimistic view of their
own mortality. Box office smash
“Home Alone” spoke directly to
over 20 million kids who’ve been
pushed into instant adulthood ow-
ing to an increasing number of two-
income or single-parent house-
holds.

On the media side, negative po-
litical advertising continued to
work. We reacted to these negative
images without thinking about the
issues. Low voter turnout was a
result of this.

On the social front, the world
shook in 1990. The Berlin Wall fell,
Russia teetered on the verge of col-
lapse, Nelson Mandela was freed in
South Africa, and Saddam Hussein
invaded Kuwait.

The drug war faltered, so war
was declared on music. In a replay
of the Lenny Bruce controversy,
publicity-hungry politicians and
prosecutors chased 2 Live Crew

‘““An extra 15 million
people in prime AC
demographics
[means] the format
has room to
experiment and
fragment.”’

IR SR L T
R B T B A e et

and a few unfortunate record
operators. And then there were
Robert Mapplethorpe’s artistic but
shocking photos for those not on the
rap music bandwagon.

Format-Finding Radio

The arts will once again come
under close scrutiny in ’91. Their
lack of organization and ability to
retaliate make them easy targets
for politicians who should be de-
voting more time to homelessness,
the deficit, and other issues. If
you're in radio or records, be pre-
pared to fight back.

On the technological front, digi-
tal audio tape arrived with a whis-
per. The CD market posted signifi-
cant gains in the under-25 demo,
and Panasonic unveiled its new
format-finding radio, the CQID-90.
A computer chip allows the driver
to push a button saying ‘“rock,”
“country,” or even ““classical,” en-
abling the radio to lock on a signal
(if the format is available).

Radio worried about lower CHR
ratings and was elated about
AOR’s “rebound.” NAC suffered a
blow when Satellite Music Net-
work’s Wave format went under.

On the prerecorded music side,
it’s interesting that many of the
Top 10 artists of '90 were new and
disproportionately dance- or AC-
oriented. M.C. Hammer, Wilson
Phillips, Sinead O’Connor, Bell Biv
DeVoe, and Mariah Carey were
high-profile big sellers. In a class
by themselves the New Kids On
The Block, latter-day Herman’s
Hermits, registered record concert
grosses. Did they lip-sync? It didn’t
matter to their fans. Only to Milli
Vanilli.

And finally, Mick Jagger tied the
knot, perhaps serving as a remind-
er to everyone that baby boomers
are getting older.

Audience Implications

The aging of the baby boom gen-
eration will be even more impor-
tant in ’91, having a special effect
on the AC format. There are 50%
more people aged 3045 than 15-30
or 45-60. This translates into an ex-
tra 15 million people in prime AC
demographics and room for the
format to experiment and frag-
ment. It also suggests that brilliant
innovative hybrids such as KHMX/

—www americanradiohistorv.com

outrageous.

Roseanne symbolizes the trend toward the ordinary and authentic, even if it's

S

‘‘Rap will continue to
be integrated into
mainstream dance
and rock forms,
providing CHR’s
biggest challenge.’’

st T RN o R
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Houston will be carefully studied in
91 and often copied. However,
because of the population makeup
based on new census data, stations
must be more careful not to blindly
copy formats but to tailor them
specifically to the age and racial
makeup of their own market-
places.

The aging baby boom, with its
raised ’60s social conscience, will
push for more help in cleaning up
the environment. In spite of the de-
feat of California’s “Big Green”
referendum, consumers will be
asking for less packaging, more re-
cycling, and more help about how
to do their part. According to re-
search, the only group who will
care little about the environment
will be older, poorly educated
working men who feel a right to a
‘“convenient” life because every-
thing is so hard for them.

The recession, the savings and
loan failures, and the fear about
continued Middle East troubles
will put a lot of businesses in
jeopardy. Smart operators who
can get the financing will pick up
radio stations at bargain prices.
However, in the overcommuni-
cated world of 91, they will need
large marketing budgets to be
heard.

Quality of life will be the biggest
status substitution luxury in ’91.

More parents will ask for better
daycare, time with their families,
and flexible working hours.

In promotion, cash prizes will be
king. A tightening economy means
everyone will need cash. Trips for
two will give way to trips for the
family since many baby boomers
don’t want to leave their children
at home.

Looking at music, rap will con-
tinue to be integrated into main-
stream dance and rock forms, pro-
viding CHR’s biggest challenge.
Similar to the ’60s era, a style of
music has emerged that upsets
parents and delights teenagers.
This generation gap promises to be
the tinderbox for the creative and
programming forces which will
drive *91.

No. 27 in a series

John Parikhal is CEO of
Joint Communications pro-
gram and marketing consult-
ants, which consults 75 radio
stations and 15 corporate
clients. He can be reached
at (416) 593-1136.
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Stone Catapults To A&M Sr. VP/Promo

Stone to be elevated to Sr. VP/Promo.

He'll still live in NY, but will spend more
time in L.A. Also, expect Seattle-based Nat'l
Promo Dir. Lori Anderson to get a bump as
well.

So, where does current Sr. VP/Promo
Charlie Minor see his future? As ST went to
press, Minor and label Prez Al Cafaro were
taking a Tuesday night meeting on the matter.

} Hoax Signals ‘

KEGL/Dallas morning sidekick Rusty
Humphries was arrested last Tuesday (1/15),
after smuggling toy weapons through security
at Dallas/Fort Worth International Airport.

KEGL morning man Kidd Kraddick
reportedly thought having Humphries test the
airport security — which supposedly had been
beefed up in the wake of the Persian Gulf
crisis — would make for an interesting on-air
bit. (January 16 was the U.N. deadline, you'll
recall.)

Humphries reportedly had no problem
passing through Delta security twice, even
though he was packing a plastic toy gun,
knife, and hand grenade in his briefcase! The
stunt was discovered when a woman notified
security upon overhearing Humphries saying
“I've got the guns” while talking to Kraddick
on a cellular phone.

Humphries was quickly arrested and
charged with having a “hoax bomb,” a Class A
misdemeanor punishable by a $1000 fine and/
or two years in jail. He was freed later that
afternoon.

I ook for NY-based A&M VP/Promo Rick

Rumors

® |s Columbia VP/Promo Burt Baumgartner
about to finalize the label's WC Nat'l Promo slot? ST
hears it's down to two candidates.

* KMGI & KIXl/Seattle VP/GM/morning man
Bobby Rich has exited the Noble outlets under amic-
able conditions. Is Rich — formerly OM/mornings at
B100/San Diego — heading back to SD to join cross-
town KKYY? And is a format-'n"-calis change in the
works?

¢ |s ex-92X/Columbus, OH PD Tom Giiligan
about o become GM at crosstown CHR WNRJ/
Marysville-Columbus?

¢ iz KIX106/Birmingham PD Brian Christopher
talking {o Power 92{Phoanix APD Paco Lopaz?

* I3 former KHFAustin PD Selby Edwards
ahiout to land the PD post at KZZB/Beaumont? Or wil
formar KIXY/San Angelo, TX PD Jeff Garrison grab

e R el 8
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and is back on the air. ST hears no immediate
charges will be pressed against Kraddick.
KEGL VP/GM Ed Wodka declined to comment
on the incident.

Meanwhile, PD talks continue between
KEGL’s CHR rival Y95 and Y107/Nashville
OM Louis Kaplan, who is currently sans
contract at the just-acquired Legacy CHR.

Incidentally, Y95 Station Mgr. Randy
Kabrich denies he's interested in any other
job, including WEGX/Philly and WZOU/
Boston, or that he’s relocating to Evergreen in
L.A. Kabrich mantains he’s still carrying on his
day-to-day duties at Y95, which include
interviewing other candidates for the Y95 PD
job.

However, you can expect Kabrich to
advance into another Evergreen corporate
position in the near future, as his new offices
are in the company’s Dallas HQ.

Speaking of bomb hoaxes, MCA's
Universal City HQ received a telephone bomb
threat last Thursday (1/18). A swift search
found nothing of the sort and no evacuation
was necessary.

Banned By The BBC?

n an internal memo to its 37 regional outlets, BBC
I Radio listed 67 songs that it advised stations NOT

to play because they might offend listeners in light
of the current situation in the Persian Gulf.

Among the “questionable” material: John Len-
non's “Give Peace A Chance” and “Imagine,” Edwin
Starr's “War,"” the Bangles' “Walk Like An Egyptian, "
Desmond Dekker's “Israelites,” Bruce Spring-
steen’s “I'm On Fire,” Skeeter Davis's “End Of The
World,” and Robert Flack’s “Kiling Me Softly *

The BBC’s national pop radio station, Radio 1,
was not issued the advisory, which the organization
stressed was not a ban, but rather a guideline for pro
grammers. While some radio execs had already com
piled similar lists or indicated they'd stick to the BBC's
directive, others said they’d make their own decisions
about whether Phil Collins's “In The Air Tonight” —
not to mention anything by Bomb The Bass — was
appropriate in today's climate

Latest WZOU/Boston PD rumors say
acting PD Cadillac Jack McCartney is in the
running along with former crosstown WXKS
PD Sunny Joe White.

Could Beantown AC WROR be
considering a format shift to Urban? And is
'ROR talking to the Sunny one, too?

And . . . while we're at this tea party,
WLOL/Minneapolis PD Greg Strassell has
resigned. He was spotted last weekend in

Continued on Page 36

JOE KELLY
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STREET TALK.

Continued from Page 35
Logan International Airport purchasing a real ' ‘

\ ‘ I estate guide. Details next week.
Looks like WEGX/Philly is strongly

considering KKBQ/Houston morning man John
Lander. Word is there was a ‘‘serious”
meeting this week.

But what about a new 'EGX PD? ST hears
WHYT/Detroit PD Rick Gillette could be the
top candidate.

Speaking of 'EGX, ST hears KOY-FM/
Phoenix has had further conversations with
former 'EGX PD Todd Fisher, as well as with
FM102/Sacramento PD Brian White.
Nevertheless, other candidates are still winging
their way in for interviews.

The deal to transfer CHR X100/SF from
Emmis to Bedford is now supposed to close
this Friday (1/25) at midnight. Nothing official
on a format or call letter change, but A :
speculation leans toward a Gold-based AC
approach. Don't look for a sudden change, Let It Relgrl
though. The barometers of sartorial hiptitude in Wing/Mercury's

marketing department stormed off with Promo Item Q'
The Week by showering programmers with customized
Tony! Toni! Tone! umbrellas to support the Oakland-based

numb,es trio’s new single, *'It Never Rains In Southern California.”

The semi-automatic bumbershoots unfold to reveal a different

A : . Tony (or Toni, or Tone) logo on each of the black, fluorescent
¢ Former KNCN/Corpus Christi PD Tim Parker green, and hot pink panels. A nifty gift, weather you need one

— who left to program then-AOR KISS/San Antonio or not. . . .
— has returned to KNCN as PD in the wake of Gary k ‘
1 Winter’s exit.
) ) ¢ KISW/Seattle moming dude Bob Rivers adds

another two years to his contract with the Nationwide

AOR. While B100/San Diego PD Mike Novak's
s Osborn Classic Rock WIOlJacksonville name has been mentioned as the new X100
shifted to Gold last Friday (1/18). Sherry Gregory re- PD, ST aiso heard that Kevin Metheny —

mains PD. partner to consultant Phil Hall — may handie
* Look for WANS/Greenville, SC to go AC on the day-to- dmram“

the first of next month.

[, KKXL(XL93FM)Grand Forks, ND APD Mykel In addition, ST hears crosstown K101
— McKirdy and MD Rick Acker have been named co- parttimer Michael Knight has been inked for

“I\ interim PDs. Exiting PD John Scott, who's headed to mornings at X100, and Music Coordinator
REEYELER the PD potstpa[; !(01 019,:”' Haven, will consult until a Mike Reily will remain on the team.
permanen IS named.
s Former WZOU/Boston moming man Scott Has Group W decided it can no longer
pa , . McKenzie has joined the morning show at WOMXJ afford off-air MDs? First longtime WMMR/Philly
ONE OF THE “MOST ADDED omr:d:mmonomm = L R e MD Erin Riley bit the dust. Now comes word
INCLUDING: Mike Evans hangs up the headphones and reopens that veteran WLLZIDet.rO't MD Gary Paimer
N his Medla Man Promotions consuitancy. has been forced to relinquish music duties and
‘ e PD Sid Mills, morning team Dave Jarrot & take a fulltime airshift (8pm-1am) for the first
WPHR KIKX 11€0.4 4 . S— .
Cathy Connelly, and newsman David Anderson are time in more than two years. WLLZ midday
WERZ KXYQ KWTX gl ot Ay BETIAus, man Chuck Santoni will now handle the
¢ Knight Quality Group ups WGIR/Manches- ic: hi i
KZIOS KZZU KNIN ter, NH OM Jon Erdahl to Station Mgr. r1n::]|c, is shift's been shortened to 10am-
] ¢ WGCX/Mobile GM Sandy Frost exits. .
WZYP WWFX KYYY ¢ KIS/L.A. weekender Baltazar is headed to late WIOQ (Q102)/Philly OM Mark Dri "
nights at B96/Chicago. nly ark urisco
WQUT 103CIR KG9_5 ¢ KZZP/Phoenix MD Darcy Sanders adds Re- has relinquished programming duties at the EZ
WOKI G98 KFMW search Dir. duties. A Communications CHR, but he is not o-u-t.
WHHY WHTO WIFC s * GEFM{Torerno wnniigy sien lar), Kaliiea s Instead, Driscoll is about to ink a two-year
' . deal that will keep him at EZ as the company’s
¢ Former WPLJ/NY moming cohost Linda Ener- ' .
KBFM KQIZ KBOZ gy and former MTV VJ Alan Hunter will cohost a new Creative Dir. The new arrangement will allow
Z99 WKSF KFTZ dance party TV show called “Under 18 Not Driscoll to concentrate on his production
' Admitted.” Taped on a Ft. Lauderdale beach, the company, giving Q102 PD John Roberts the
WRQN YESS7 KTMT show debuts Jan. 28 on superstation WGN-TV/Chi- pany, 9 J

chance to run the whole show.

KAY107 WIMX SLY96 o
KF35 KZI1 OK95
KATM = KCHX

Continued on Page 39

“LITTLE THINGS MAKE A BIG DIFFERENCE.”

[ ~RA

| You've digested the Fall Book & it

‘ caused your ulcer to act up. {ll
help you fix the ratings & your

stomach without major surgery.

Call me for diagnosis & rates. I

TRACK: @ Contact Jonathan Little Consulting

for Five FREE Tips on Creating Great Radio
and Getting Better Ratings.

ALBUM: o {16th WEEK)

AND STOP WORRYING!

JONATHAN LITTLE consuLting FAX: 052719185

©1990 Warner Bros. Records Inc
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“The MTV audience has already
shown its interest in the pop rap of
MC Hammer and Vanilla Ice, two of
the biggest stars of 1990. GERARDO
has the same charisma and a great song;
already pulling phones. Debut #9 Dial MTV.”
Abbey Konowitch, SR VP/Music

& Programming MTV

e e

“‘Rico Suave’ is exploding the phones after
just a few weeks....GERARDO is definitely
going to be big in *91. Te juro que es un hit.”
Michael Martin, MD

KIS-FM

“Big phones from first play, and record con-
tinues to grow....exploc_iing sales...this will be
huge. Just play it.”

Marc Katri, i’D

KCHX

“You don’t get requests unless you play a song
* people want to hear, ‘Rico\Suave’ is a smash hit.

It gets instant phones. Put this one on!”
: -l;z:zy Miller, PD

KX
PWR96 add FM102 KQKQ add }f
KSAQ add Q106 deb 26 KKMG add 40 o)
KTFM KMEL * B95 add g
B96 add HOT977 ,  KYRK add a
KiIS 29-26 WQGN add. KCHX 33-25 ;g
PWR106.32-28 KZFM 36-32. KNOE add >
KKFR | KPRR deb 29 . WILN add B east west records amerlt‘.“"‘;: i RECSRDS™

KOY-FM KKYK add. ~KIXY add

£
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PAUL SIMON
‘PROOF’

U CAN'T TOUCH THIS.

The fans and critics have cast their unanimous vote: Paul Simon’s The Rhythm Of The Saints--

whose worldwide sales have exceeded four million--is “a stone beauty “trime magazine),

“a triumph on the order of Graceland” wsatay and, quite simply, the hottest ticket in town.

We now offer “Proof” the new single and video (featuring Steve Martin and Chevy Chase),

as just one of the reasons why.

PRODUCED BY PAUL SIMON ' ENGINEERED BY ROY HALEE
“BORN AT THE RIGHT TIME” NATIONWIDE TOUR NOW UNDERWAY!

secanos
1991 WARNER BROS ®ECORDS
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STREET TALK.-

Continued from Page 36

Two more WLOL/Minneapolis alums have
found homes at crosstown Malrite combo
WDGY & KEEY. 'LOL OM Gregg Swedberg
has been named Dir./Program Development,
while Dir./Marketing & Sales Development Dan
Seeman has joined as Dir./Marketing & Sales
Promotion.

Meanwhile, KEEY MD Wayne Elliot has
been upped to APD/MD.

The late Douglas Edwards, a 46-year
veteran of CBS News, is the latest radio
inductee into the Broadcasting Hall Of Fame,
sponsored by the NAB. Edwards will be

honored during the Radio Leadership Luncheon

on April 16 at NAB '91 in Las Vegas.

} Butt Bowl ‘

In the beginning, there was the Super
Bowl . . . then there was Anheuser-Busch’s
cheezy advertising ploy the “Bud Bowl” . . .
now, Power Pig/iTampa proudly introduces the
“Butt Bowl,” with the station searchin’,
searchin’ for the listener with the widest
derriere. Appropriately, the winner will receive
two seats to accommodate the extra payload.

v . N

eRandy Kabrich named KHY1 (Y95)/Dallas Station Mgr.
eHEARTBREAKER: After ten days as an “All-Led Zeppelin”
format, WKRL/Tampa becomes AOR WXTB.

4

eMark St. John selected WAVA/Washington PO.

eHumble Harv (Miller) appointed KRLA/Los Angeles PD.

#Chicago radio legend (WLS, WGN, WCFL, WMAQ, and —
most recently — WJMK) Joel Sebastian dies at age 53.

r

oRick Balls elevated to KSHE/St. Louis PD post.

oPolly Anthony appointed Epic/Portrait/Associates Nat'l
AC Mgr.

oSteve Kingston promoted to WPGC-FM/Washington PD.

oSEND IN THE CLONES: WPKX & WVKX/Washington hire
Ronald and Nancy Reagan lookalikes for a listener party
heid the night of the new President's inauguration.

oFAMOUS LOST WORDS: “Since most new wave seems [0
me pretly ‘retro-rock,’ we'll probably stay away from it |
really can't see much place for the ‘skinny tie-LA. circuit’
kind of group. But some of the more inventive English and
European bands will have a place in the new formal.”

— consultant Lee Abrams on then-imminent plans for

the Superstars format

sGerry (Cagle) Peterson cleans house at KCBQ/San Diego.
Bill Moffitt and Gene Knight are among those exiting;
Harry Nelson is among those joining.

o “Heavy” Lenny Bronstein named Nat'l Aibum Coordinator
at A&M Records.

Records

¢ Charlsma Dir./Album Promo Lenny Bronstein
and Dir./Pop Promc Al Moinet each get VP stripes.

Meanwhile, Charisma L.A. promo rep Jeff Neben
segues to Natl Promo. Dir. at Impact. Charisma
Seattle promo rep Julie Rae Macleod will take
Neben's spot; Machsod's replacement may be a done
deal by the time you finish reading this sentence.

* Pat Surnegie — who'd been slated for the WC
promo gig at BMG's new, still-unnamed Country iabel
— will instead perform those duties for Mercury/
Nashville, replacing Tom Sgro. Sgro will-be moving
to Nashwville to hand e the SE for the abovementioned
new BMG label, wkich is set to debut this spring.

¢ Geffen Nat'l CHR/Video Promo Dir. Karen So-
bel-Silver relinquishes her video duties to concen-
trate solely on radic promo. Sobel's video duties will
go to her current assistant, Wendy Stern.

And . . . look for Geffen Atlanta-based Nat'] CHR
promo dude George Capellini to relocate to L.A. be-
fore the year is out.

¢ island NYC promo rep Lynn Oakes segues in-
to the same duties at PLG,

¢ East West taps former Relativity Nat't Promo
Dir. David Ross for NE regional promo duties.

¢ Columbia restructures its Texas promo ef-
forts; Houston rep John Michael Provenzano now
handles the entire state.

* A&M brings in Toby Arnold & Assoc. rep Lee
Arbuckie to handie Dallas promo duties.

¢ Former Geffan DC rep Jan Zlotkin-Hendry —
most recently Nat'l Promo Dir. for Universal Studios
— joins Reprise to cover the Carolinas. She replaces
Katie Seidel, who transfers to the newly created Re-
prise San Diego/Phoenix local promo post.

* Former Enigma VP/Promo Mike Krum has
joined Platinum Music as Sr. VP and partner.

¢ Sisapa relocates from L.A. to Sausalito, CA
and will concentrate on Urban and crossover acts.

* Music Plus 16-year marketing chief Alan
Schwartz exits.

Clint Black, Kathy Mattea, and George
Strait will host the 26th annual Academy of
Country Music Awards special April 24 on
NBC-TV.

KRFX/Denver Sports Director Rich
“G-Man’’ Goins, the guy who sat on that
billboard for 33 days waiting for the Broncos
to win, stumped the celebrity panel on TV's
“To Tell The Truth” Tuesday (1/22). The
G-Man's team split a $3000 cash prize.

BALLOONATICS — Landing safely on a frozen Ca-
nadian lake last Thursday (1/17), Virgin industries su-
premo Richard Branson (top) and balloon designer
Per Lindstrand became the first men to cross the Pa-
cific Ocean in a hot- air balloon, making the 6700-
mile journey in 39 hours!

wwWwW americanradiohistorv.com
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ABSOLUTELY
POSITIVELY
A SMASH!

TIMMY T

THANK YOU!

BREAKERS

CHR CHART: €D -

NOW ON 188 CHR REPORTERS — 75%
AVERAGE MOVE: +4

WPHR 25-17 HOT
WDFX 7-7 HOT
WHYT 5-3 HOT
WKBQ 28-12 HOT
KS104 15-11 HOT

HOT97 24-18 HOT
WPLJ 18-14 HOT
2100 17-6 HOT
PRO-FM 22-12 HOT

PWR99 7-3 HOT KIIS 25-16 HO™
KEGL 22-11 HOT PWR106 24-18 HOT
Y95 23 HOT KKFR 4-2 HOT

KKBQ 22-11 HOT
PWR104 14-10 HOT

KOY-FM 9-4 HOT
KKRZ add 26 HOT

PWR96 2-1 HOT KGGI 13-3 HOT
B?7 1-1 HOT FM102 9-9 HOT
KSAQ 7-5 HOT KISN 10-5 HOT
KTFM 14-7 HOT Q106 2-2 HOT

PWRPIG 8-7 HOT
Q105 1-1 HOT

X100 deb 24 HOT
KPLZ deb 24 HOT
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NEWSBREAKERS.

Borchetta Joins MCA/Nashville
As Nat’l Promotion Director

Independent country promoter
Scott Borchetta has been named
Director/National Promotion for
MCA/Nashville. He replaces Pat
Surnegie, who’s now handling West
Coast promotion for Mercury/
Nashville.

According to MCA/Nashville
VP/Promotion Shelia Shipley,
“Scott has proven himself through
his independent promotion of MCA
product. I'm extremely proud to
have him now as an integral part of
my team. His addition rounds out
what I believe is the best team on
the street.”

Prior to heading his own inde-
pendent company, Borchetta was

Scott Borchetta

Director/National Promotion at
MTM Records, handling Country,
AC, and AOR promotion.

SeEBaTR vET SR s e S R

REMAINS WMAG GM

Harlow Adds WWMG General

Manager Responsibilities

WMAG/Greensboro GM and
Voyager Group VP Dick Harlow
has replaced D.J. Mitsch as GM of
Gold WWMG/Charlotte. He’ll
serve as GM of both Voyager prop-
erties.

Mitsch succeeds Sandy Smith as
GM of Durham Radio combo
WDNC & WDCG/Raleigh.

Voyager Chairman Carl Venters
told R&R, ‘‘Dick took over WWMG
because he’d already taken over
responsibility of the station as our
Group VP, Back in Greensboro, he
has a Station Manager [John Jen-
kins] for WMAG, and a WMFR
GM [Bill Johnstown). Dick will
spend most of his time in Char-
lotte.”

Harlow explained, “WWMG has
been steady: it hasn’t had many
fluctuations in recent Arbitrons or
Arbitrends. The opportunity is on
the revenue side. We're very pleas-
ed with listener and advertiser per-
ception. The staff’s been in place
for quite a while, and it’s very de-
pendable.

Dick Harlow

“We're well-focused, and our
new PD [Jon Brent] has the station
sounding good. My job is to man-
age — nothing dramatic needs to
be done. I look to move down here
in the spring.”

Prior to joining Voyager in 1983,
Harlow was Sales Manager at
WYYD/Raleigh and an AE for
WGLD/High Point, NC (now
WWWB).

BMG Int’l To Distribute Ear Candy

BMG International has entered a joint venture with RoCo Entertainment Corp., a

new company formed by noted producer Nile Rodgers and Tom Cossie that will
operate Ear Candy Records. The new NYC-based international label which will be
distributed by BMG in the U.S. separately from RCA and Arista, will have an R&B
and rock roster, and plans to announce its first release shortly. Marking the merger
are (I-r) BMG International President/CEQO Rudi Gassner, Rodgers, BMG Sr. VP

Heinz Henn, and Cossie.

Survey

Continued from Page 1
cent of the stations aired one
bulletin per hour, 19% aired two
per hour, and 21% aired three or
more reports per hour. Seventeen
percent aired continuous coverage
the first night.

Of the six that aired no reports at
all, one was CHR-formatted, one
was AC, and four were Urban.

R&R assumed all-News and
News/Talk stations aired exten-
sive war coverage, so they weren’t
polled (see story, Page 1).

TV Crushes Other Media

The Birch/Scarborough tele-
phone study of 2087 persons — con-
ducted on Thursday, January 17 —
concluded that 61.6% of the respon-
dents first heard of the war via TV.
Radio listeners accounted for
18.1%, and the rest heard of it from
other sources, including other peo-
ple.

When asked what they first did
upon hearing of the war, 31.9% said
they turned on the TV, 30.1%
stayed with the radio or TV station
to which they were already tuned,
8.3% turned on the radio, 16.4% told
or called someone else, 11.9%
changed the TV channel, and 1.3%
changed radio stations.

On the second day of the war, ra-
dio’s popularity increased: 54% of
respondents primarily turned to
TV for war news, 22.7% listened to

radio, 8.9% read the paper, 9.4%
expressed no preference, and 4.3%
didn’t keep up with war news.

Radio took the biggest beating
when respondents were asked
which medium had the best infor-
mation on the first night of the
bombing — radio or TV? Televi-
sion garnered 88.6% of the re-
sponses, while radio came up with
6.6% . Those expressing no prefer-
ence or not following war news ac-
counted for 4.8%.

Impact

Continued from Page 3

establish new acts while taking es-
tablished acts to the next level,
much as we did as a management
company. The goal is to deliver
quality songs and artists, and
that’s the key to the game. If we're
half as successful as the manage-
ment company, we should be a
company to watch.”

Impact’s first release will be by
the Fixx. Also among the eight to
ten releases foreseen in 91 will be
product from acts like the Michael
Schenker Group, Poco, Contra-
band, Sass Jordan, and Dee Dee
Bellson (Pearl Bailey and Louie
Bellson’s daughter). Left Bank
currently manages artists such as
Tony! Toni! Tone!, Ratt, Thomas
Dolby, and Poco, as well as a varie-
ty of producers.

Browning Upped
To VP/GM At
WHIO & WHKO

At WHIO & WHKO/Dayton, OM/
acting GM Chuck Browning has
been promoted to VP/GM of the
Cox Talk/Country combo. Sam
Yacovazzi, whom Browning suc-
ceeds, became ill last May and has
relinquished his position because of
his disability.

Cox Exec. VP/Radio Mike Fah-
erty said, “I'm very pleased we
can promote such a capable man-
ager as Chuck from within. During
his four years with our company,
Chuck’s established an outstanding
record. We're confident he’ll build
on the success Sam has achieved
for our Dayton stations.”

Browning joined WHIO & WHKO
in January 1987 as OM. In his 20
years in radio, Le’s held program
management positions at WIOQ-
FM/Philadelphia, KLZ & KAZY/
Denver, KZAP/Sacramento, and
WONE & WTUE/Dayton.

KLRX Names
Menefee GSM

After more than 20 years at
KVIL/Dallas, Local/Regional
Sales Manager Larry Menefee
crosses the street to join rival Cox
AC KLRX as GSM over a six-
member sales staff. The post had
been open for some time under for-
mer owner Anchor Media, when
the station was KKWM.

KLRX VP/GM Gregg Lindahl
commented, “Larry’s years of ex-
perience in Dallas make him the
perfect person to lead our revenue-
producing efforts. We want to excel
at customer service and be involv-
ed at all levels in the community;
he’ll give us key leadership in these
areas.”

Menefee told R&R, “This is a
once-in-a-lifetime opportunity to be
a charter member of what prom-
ises to be a great station.”

KLRX is reportedly looking to
hire a PD, and may do so by early
next week.

1 1S AIRBORN

© 1991 COMMUNICATION GRAPHICS, INC.
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Problem:

We Had to Change Format!

Solution:

...and to get the Best Quality
...Correctly

..Quickly

GoldDisc Compact Discs &
Denon Players from TM Century

(TM Communications, Inc. and Century 21 Programming, Inc. recently merged. They are now subsidiaries of TM Century, Inc.)

“KJQY was faced with the major task of
switching a Beautiful Music station to soft
AC. Not only did this mean establishing
a new identity, but we also needed new
music. The fastest, easiest and best way
proved to be the TM Century GoldDisc
library. We had the library overnight and
the quality is spectacular!

We vanquished our main AC competition
in 45 days!

In San Diego when you punch between
‘Sunny’ and competitors, our quality of
music on “Sunny” is vastly superior and
that’s a direct result of our GoldDiscs.
The whole TM Century package of
GoldDiscs and Denon CD ‘cart’ players
with “dial a cut’ is terrific!”

Jay Meyers
Vice President, Sherman Broadcasting & Consultant to

“Sunny”—KJQY FM

San Diego, CA

Do stations in major markets like San
Diego get all the music they want from
record companies? Perhaps...but what
does it cost?! Some format changes—like
“Sunny” KJQY’s in San Diego—had to be
kept secret. But it's a record promoter’s
job to talk!

KJQY also needed the best equipment,
and wisely chose Denon’s CD “Cart”
Players. Again, they needed
confidentiality that equipment suppliers
simply don’t offer.

Radio’s problem solver is TM Century!
KIQY mstantl)l got the perfect AC library
on GoldDisc™ Compact Discs and Deron
CD “Cart” Players they needed—quickly
and confidentially from TM Century.

Nothing else sounds as good as T™M
Century’s music CDs. You'll get radio
versions of all the hits, and better quality
than you'll find in the stores.

Mail or FAX the coupon tolHree for the
full story on GoldDiscs™ and HitDiscs".
Theyll solve your problems.

Solve Your Music Problems with
GoldDiscs & Denon CD Players

14444 Beltwood Parkway, Dallas, Texas 75244

Yes! | want to hear how GoldDisc Compact Discs and Denon CD

Name

Title

Station

Phone ( )

Address

City

r 1
i i
i i
| players with the ‘dial a cut’ feature can solve my music problems! Mail |
i to: T™ Century, Inc., 14444 Beltwood Parkway, Dallas, TX |
: 75244-3228, or FAX tolHree to (800) 749-2121. :
i i
Inc. . i
i i
i i
i i
i i
i i
i i
4

Toll-Free Line for GoldDiscs: (800) 937-2100
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NEWSBREAKERS.

Radio

@ BONNIE STONE is upped from LSM
to Sales Manager and ANDREA COH-
EN SIEGEL is elevated from AE to Re-
tail Sales Manager at KZLA & KLAC/
Los Angeles.

® VON FREEMAN is tapped as Promo-
tions Director at XTRA/San Diego. He
segues from KBEQ/Kansas City's pro-
motions department.

Records

® LINDE THURMAN is boosted from
Manager to Associate Director/AC Pro-
motion for Elektra Entertainment.

Bob Knickman Alison Ball-Gabriel

® BOB KNICKMAN is elevated from
Manager/Talent Acquisition, West
Coast to Director/A&R, East Coast at
| EMI Records. Concurrently, ALISON
BALL-GABRIEL arrives as Manager/
Urban A&R, West Coast. She had pre-
viously been Assistant to the VP/Black
A&R at Epic Records.

® JIM FISHEL arrives at GRP Records
as Director/International Operations.
He was previously an independent
marketing consuitant.

® SUJATA MURTHY has been pro-
moted to Manager/Media & Artist Rela-
tions at Capitol Records. She most re-
cently worked as an assistant to the
department head.

S o e " ' e
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Born To:

WWWW/Detroit MD/air talent
Sharon Foster, husband
WLLZ/Detroit air talent Chuck
Santoni, son Joseph Christo-
pher, October 31.

WSHE/Miami air talent T.C.
McGuire, wife Melody, daugh-
ter Stevie Ray, November 28.

Warner Bros. Publicity Mgr.
Mary Melis, husband James Gi
ambalvo, son Michael James,
December 27,

KZ2ZViSpokane PD Ken Hop-
kins, wife Tricia, daughter Tay-
lor May, January 3.

KEYF/Spokane MD Curtis
Thompson, wife Melanie, son
Anthony Marley, January 7

Greater Media VP/Program-

~  ming Julian Breen, wife Mar-
guerit, daughter Katharine
Mhaire, January 9.

KXXX/San Francisco Pro-
duction Dir. Larry Williams,
wife Kristine, son Clayton
Pierce, January 10.

KTXY/Jefferson City, MO PD
Bobby Jackson, wife Cheryi,
son James Franklin, January
11.

Marriages:
KOCD/Joplin, MO GM Brian

Krueger to Edie Moore, De-
cember 24.

Condolences:

WEA Corp. VP/Regional
Branch Manager Mike Spence,
62, January 19.

www.americanradiohistorv.com

Bill Hendrickson Ray Caviano

®BILL HENDRICKSON has been
named Regional Manager/Marketing,
Northeast at Atlantic Records. He was
previously Manager/Field Sales at
WEA/Philadelphia.

® RAY CAVIANO joins Cardiac Rec-
ords as National Director/Special Pro-
jects. He had been National Director/
Promotion & Marketing at MicMac Rec-
ords.

® LORRI FRANCIS is named Manager/
National Retail Marketing at Wax Trax
Records. She had been Label Manager
for M-Beat Records. Also, BOBBY
SHEA joins as Manager/National Club
& Video Promotion. He was Director of
the Chicago Music Pool. And KURT
GRIESCH joins as Promotions Assis-
tant, coming from the Assistant MD slot
at WRRG/Chicago.

National
Radio

@ BILL WARDINO is named Assistant
to the President at Kayla Satellite
Broadcasting Network. He had been
VP/Sales & Marketing for Kayla's North
America One programming service.
®MJI BROADCASTING, official
broadcaster of the Grammy Awards,
will simulcast “Countdown To The
Grammys” with VH-1 on February 17,
(212) 333-7728.

® VIC SUSSMAN hosts “News You
Can Use,” a 90-second dalily feature
launched by NBC Radio and U.S.
News & World Report, (202)
955-2670.

Sujata Murthy Holly Greene

Industry

® HOLLY GREENE has been tapped
as VP/Operations, East Coast for EMI
Music Publishing. She segues from
Jobete Music, where she was VP/Cre-
ative Operations.

® PAUL PIERETT! is appointed GM
and JEFF TRAGER VP at Break Thru, a
new national promotion and marketing
company. The firm can be reached at
210 Fell St., Suite 4, San Francisco,
CA 94102, (415) 626-7611.

® HILARY GREENE joins Herron Me-
dia Group as Sr. VP/Sales & Marketing.
She had been Retail Sales Manager at
WSSH/Boston.

—Ann Schnieders

SRR

Gabe Anthony — PD/morn-
ings WECQ/Geneva, NY (315)
568-8300

Gary Begin — PD/mornings
WSAM/Saginaw, MI (517) 799-
2614

Jim Bleikamp — Nights
WTVN/Columbus, OH (614)
228-8706

Jay Bradley — Overnights/
asst. production dir. KLPX/Tuc-
son (602) 294-0012

Gary Buttice — Midwest Re-
gional Promotion Enigma Rec-
ords (313) 557-1077

David Clark — News anchor
CBS Radio (212) 431-8249

Greg Darton — PD/mornings
WLWZ/Greenville (315) 336-
0381

Mike Davis — Afternoons
WHUC/Hudson, NY (714) 680-
6659

Rob Dawes — MD/nights
WXXX/Burlington, VT (518)
399-7648

Timothy J. Fox — Morning
Show Exec. Producer/sidekick
WBCN/Boston (508) 879-
3069

Thor Kolner (aka Chuck
Davis) — Middays WIOG/Sag-
inaw-Flint, Mi (517) 754-3315

Jeff McNeal — Afternoons
i KKYY/San Diego (619) 673-

9246
Dan Meagher — Promotion
Coordinator KXXX/San Francis-
co (415) 346-5704
The Rag Man — Nights
WWKX/Providence (401) 334-
2894
Bruce Ranes — Production
Dir. DIR Broadcasting (718)
526-6501
. Bobby Rich — VP/GM/morn-
ings KIXI & KMG/Seattle (206)
935-7055 &
Alan Schwartz — Director/
Marketing Music Plus {213)
451-3748
. Jeff Stewart — Late nights
| KZZP/Phoenix (602) 898-
. 0825

%

SHUTERR

e

°E

B

S R R -

Changes

Mark Garry and Marna Spizz are ap-
pointed AEs at WMAQ/Chicago.

Todd Migchelbrink is named an AE
at WZOK/Seattle.

Marcia Mitchell is tapped as AE at
WAEV & WSOK/Savannah.

Joseph Schwartz is appointed AE at
KZLA & KLAC/Los Angeles.

Sarah Stocker and Daphine Harris
join WZPU/Indianapolis as AEs.

Andrew Weinberg is named Man-
ager/Client Accounting at Katz Com-
munications/New York.

Jetfrey Gasman assumes AE duties
at Dial Communications Group Inc.

Robert Reymont is upped to Direc-
tor/Radio Engineering at Nationwide
Communications.

Sean Knight is named Coordin-
ator/Promotion at Smash Records.

Jerry Brown arrives at Geffen Rec-
ords as a Jr. Pubiicist.

Rhonda Mann joins Jive Records as
Assistant to Sr. VP/Artist Development
Ann Carii.

Lisa Liese and Stephen Whitney
are tapped as Coordinators for Elektra
International.

Dan Ashbrook is appointed talent
scout at EMI Records.

Kevin Odegard is named Director/
Education & Member Services at
NARAS.
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GETTINGA""TAPSCAN-LIKE" SOFTWARE SYSTEM
COULD PROVIDE YOU WITH AN EARLY RETIREMENT.

Don’t let anyone convince you that “‘software is software’’. We don’t think that having a software
product other than TAPSCAN is going to drive you into bankruptcy. However, we do know that a
“TAPSCAN:-like” system will not provide your station with all the features and advantages that make
TAPSCAN software superior.

So, as times get tougher and budgets get smaller, vou need to be well prepared to make your station
virtually recession-proof by being on the cutting edge in sales and programming. Through innovation and
dedication TAPSCAN is, and will continue to be, the industry leader in broadcast software.

The choice is yours. You can choose a TAPSCAN-like system
that may save you money or get TAPSCAN and gain a competitive TAPSCAIN " eorase Galera
advantage that will make you money. R B " )©° ;U' ,:,:;;;m ey

Call for a demonstration today. ' el 205 967-7456

__uwaany americanradiohistorv.com


www.americanradiohistory.com

44 ¢RaR January 25,1991

NEWS

Radio’s Response
Continued from Page 1

Westwood One broke with a news
bulletin at 6:40pm, and again at
6:58pm featuring a live report from
Baghdad correspondent Don Kirk.
The network switched to full cover-
age at 7:07pm.

CBS Radio aired its first bulletin
at 6:45pm. ‘‘By 6:25, we were cer-
tain something was going on,” re-
marked VP/News Larry Cooper.
“Our Baghdad correspondent first
reported nothing unusual, but ten
minutes later said, ‘All the lights
are going out . . . ' and we lost the
phone connection.”

AP Radio began continuous cov-
erage at 6:50pm, and was the first
to confirm — at 6:55pm — that the
war had officially begun. Unistar
broadcast its first report at 6:50 as
well.

Local Stations
Break Format

President Bush’s 9pm address to
the nation was aired on more sta-
tions simultaneously than any
other event in the modern radio
era.

Once the speech was completed,
however, most music stations be-
gan a transition back to music.

AOR KLOL/Houston played
“Give Peace A Chance” and re-
lated songs. ND Martha Martinez
handled news updates as war-
ranted, supplemented by Source
reports once or twice an hour.

“When something like this hits,

it’s hard to compete with CNN,”
said PD Ken Anthony. “We're giv-
ing people information, but I think
we're primarily there to be thera-
peutic.”

Country KPLX/Dallas PD Bob-
by Kraig agreed: “In the midst of
supplying lots of coverage, it’s im-
portant to get the station back to
normal; life does go on.”

Because Rochester has no full-
time News station, Country-for-
matted WBEE opted for wall-to-
wall coverage for two days, featur-
ing Unistar reports along with lo-
cally produced ‘‘man on the street”
interviews. After the initial hours
of the crisis, the station aired about
one record an hour of a patriotic
nature. It regularly aired the liner,
“If anything happens, we’ll let you
know immediately. Some things
are more important than 12 in a
row.”

Across town at AOR WCMF/Ro-
chester, the market’s top-rated sta-
tion did not run the President’s
speech (it has no network affilia-
tion) and has kept news updates to
a minimum. PD Stan Main ex-
plained, “We're not a News station.
Our morning newswoman’s more
of a comedian than anything else.
Besides, every time we go on the
air with an update, we’re basically
saying, ‘Hey, why don’t you just
shut the fuckin’ radio off and tune
in CNN?" "

The morning after war broke
out, however, WCMF morning
drive personality Brother Wease
let his listeners decide if ‘“‘we
should have fun today or what?”
“At first,”” reported Main, ‘‘every-
body said yes. But then one woman
called up crying and said, ‘My son
is over there. Just play music.’
That flipped the Wease out, and for
the rest of the day he just took
calls.”

TV Connection

KFMB-AM-FM-TV/San Diego
mounted a trimulcast the first
night. The two radio stations simul-
cast without commercial inter-
ruptions the first nine hours. To
show troop support, the stations
distributed 3000 American flags —
1000 in just one hour.

KRQ/Tucson PD John Peake
said the CHR “‘began supplying in-
formation every other record for a
brief update. We carried the Bush
speech and then fell back on the
ABC Information Network for
status reports.

“We pulled all jingles off the air
to tone things down, and we took off
a few harder music titles — but
we've since evolved back to speed
again.”

Peake said the station has been
playing Ray Charles’s ‘“America
The Beautiful,” and has received a
“huge” response to Lee Green-
wood’s country smash, “God Bless
The U.S.A.” laced with listener
drop-ins.

KIIS-AM & FM/Los Angeles PD
Bill Richards told R&R, “The mor-
ning following the invasion, [AM
personality] Rick Dees put lots of
folks on the air and asked questions
like, ‘How do you explain war to a
child?’ At noon that day, we did an
all-request and dedication hour,
which we sent to the troops.”

Network Interest High

All the major networks report a
sharp increase in affiliations since
the crisis began. Unistar President
Gary Fries said the 352 affiliates of
the CNN Radio Network — which
Unistar distributes — include 62
which have signed up since last
week.

Fries said Unistar ‘has tape re-
cordings of ten stations which are
not affiliated with CNN that have
pirated the signal and replayed it.”
Although ‘he wouldn’t identify all
ten, he acknowledged WAVA/Wash-
ington was one of them. He said
Unistar also sent a cease and de-
sist notice to rival Satellite Music
Network, which Fries said re-
played CNN on all of its music pro-
gramming formats. SMN is owned
by Cap Cities/ABC — operator of
the ABC Radio Networks.

WAVA acting GM Randy Bongar-
ten admitted the transgression to
R&R, but said he hoped to head off
any legal action by promising not
to air any more of CNN’s reports.
Officials at SMN could not be
reached for comment.

NAB Issues Warning

In related news, the increased
terrorist threat precipitated by the
war has spurred the NAB to advise
all member stations to increase
security at studios and transmit-
ters. The warning was underscored

News Outlets
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Howeyer, all-News WINS/
New York Executive Editor
Steve Swenson dizagreed.
WINS has besn using material
from ABC and CHN o weave its
own locally anchored coverage
of the war becauss, Swenson
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them what's going on. As soon
as we pul on Peter Jennings,
wa'te nat WINS amymore. This
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Tuesday night (1/22) when AIDS
activists marched onto the sets of
the “CBS Evening News” and
“MacNeil Lehrer Report” while
those shows were being aired live
nationwide.

—Reported by Ron Rodrigues.
Contributing Editors: Joel
Denver, Harvey Kojan, Mike
Kinosian, Lon Helton, Pat
Clawson, and Randall Bloomquist.

Fulstone
Continued from Page 3

KMOX & KHTR (now KLOU);
KHTR’s Station Manager; and
KMOX’s NSM and GSM. He also
was an AE for CBS Television Sta-
tions Spot Sales in both New York
and Chicago.

i A
&

Doctrine
Continued from Page 1

An aide to Hollings said the sena-
tor’s statement referred to the re-
ported refusal by some stations to
air paid anti-war messages. Holl-
ings, the aide said, was not ‘“at-
tacking news coverage” of the war.

Dingell’s bid to codify the Fair-
ness Doctrine has been designated
H. 530.

In other legislative action, Holl-
ings and Dingell joined Sen. Daniel
Inouye (D-HI) and Rep. Edward
Markey (D-MA) to introduce legis-
lation that would require the gov-
ernment to turn over 200 MHz of
spectrum for use by public safety
and commercial operations.
Among the possible uses for the
cited spectrum: digital audio
broadcasting.
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SCOTT SHANNON'S

ALL REQU

§70P 30 COUNTDOWN

3 HOURS OF THE HIPPEST MUSIC EVERY
WEEKEND, AS REQUESTED BY YOUR LISTENERS.
Listener Request Line: 1-800-SHANNON

For more information, contact your Westwood One representative today.
In Los Angeles call 213-840-4000. FAX 213-204-4375.
In Canada call 416-597-8529.

AV/AN -
NN/ VESTWOOD ONE RADIO NETWORKS
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\ PERSPECTIVES

‘Simul-Operators’:

Pioneers Of The ’90s

It’s every broadcaster’s worst nightmare: You've
achieved your ratings goals and met your sales targets.
But you hit a brick wall when you try to meet the acceler-
ating growth projections needed to accommodate the ris-
ing costs of doing business and servicing debt.

Survival Tactic

Aggressive broadcasters are
searching for ways to maximize
profitability. In a growing number
of U.S. and international markets,
there are pioneer “simul-opera-
tors.” Through the simultaneous
operation of two or more properties
in a single market, they're ex-
ploiting a new opportunity which is
proving to be economically sound
and a practical means of achieving
competitive stability. This trend
can help a weak broadcaster sur-
vive and make a strong broad-
caster even stronger.

Until recently, this opportunity
has been typified by one licensee
controlling both an AM and FM fa-
cility in a single market: targeting
an older demographic with a News
or Talk format on the AM and a
music format aimed at a younger
demo on the FM. However, the
continuing decline of AM audience
usage, along with advertisers’ em-
phasis on the 25-54 demo, has low-
ered the sales gains for these
AM/FM combos. It’s only when
you look at the simul-operation of
two music-based FMs in one mar-

‘““As long as the
audiences of the two
stations complement
each other, the
sponsors will benefit
and buys should
increase accordingly.”

ket that the really interesting possi-
bilities become apparent.

First of all, it’s important to em-
phasize that FCC regulations re-
quire all licensees to exert ultimate
control over content and ensure the
stations operate in the public inter-
est. Thus, it’s currently not possi-
ble for any one broadcaster to own
more than one FM station per mar-
ket, or to completely program a
station held by another licensee.

However, as long as the licensee
provides local public affairs pro-
gramming and maintains the op-
tion to reject any programming of-
fered, simul-operation isn't very
different from a station carrying a
satellite-delivered programming
service. In either case, the licensee
is in control of content. The li-
censee must also retain control of

“‘In simul-operation one
station becomes the
base station with the
other station’s
entertainment
programming chosen to
be complementary,
thus producing the
best possible combined
demographic targeting
and ratings impact.’”’

personnel and finances. Put simp-
ly, in simul-operation one station
becomes the base station with the
other station’s entertainment pro-
gramming chosen to be comple-
mentary, thus producing the best
possible combined demographic
targeting and ratings impact.

Efficiency Of Scale

In searching for a simul-opera-
tion partner, the key is to look for
demographic appeal in distinctive-
ly different programming choices
without canmibalizing the existing
audience. The goal is to expand as
much as possible beyond the audi-
ence already attracted to one or
both of the properties. For exam-
ple, a broadcaster searching for a
suitable simul-operator partner
might look at stations with weak
ratings or sales performance. Or
the broadcaster may want to
launch a new format, with the goal
of attracting a new audience whose
demos would specifically comple-
ment the base station.

Once a simul-operation is agreed
upon, a review of the programming
and sales staffs can indicate possi-
ble ways of sharing workload and/

‘‘Even if the base
station is the market
leader, having one
sales department
handle two stations
represents tremendous
efficiency of scale.”’

i

or eliminating unnecessary dupli-
cation of manpower and facilities.
After both formats have been fine-
tuned to eliminate audience dupli-
cation, the project’s success will
depend upon careful planning of all
marketing, promotional, and con-

By Tommy Hadges

testing efforts. For formats with
completely different audience tar-
gets, joint promotional efforts save
on the expense of staging separate
campaigns for each station.

From a sales standpoint, the syn-
ergy becomes more profitable as
each salesperson’s efficiency in-
creases. But the tactics and strate-
gies must be carefully considered
to maximize the positive impact.
As long as the audiences of the two
stations complement each other,
the sponsors will benefit and buys
should increase accordingly.

By offering a yearly contractual
price for all the advertising avails
on another station in the market,
the base station’s sales department
is able to offer combo rates that
more efficiently address the adver-
tiser’s needs. In these cases, the in-
ventory of both commercial spots
and commercial promo avails
should be included in the agree-
ment to give the sales department
maximum pricing flexibility.

‘‘Certainly changes in
FCC multiple-ownership
laws would help
accelerate the simul-
operation process. But
even under current
laws, the opportunities
are present.”’

Most importantly, coordinating
programming and marketing tac-
tics strengthens any weaknesses in
the demographic performance of
the base station. So the combined
numbers become a must-buy.
Even if the base station is already
the market leader, having one
sales department handle two sta-
tions represents tremendous effi-
ciency of scale.

Case Studies

One of the most publicized simul-
operations involves the agreement
between WNEW-FM/New York
and FM outlet WWHB/Hampton
Bays, NY (R&R, 1/11). Under this
arrangement, WNEW-FM became
the “program supplier” in the
same way a network would supply
programming to its affiliates.

As WWHB owner Eddie Simon
explains, “WWHB scrupulously
monitors and controls the pro-
gramming and advertising on our
airwaves. We also determine the
amount of WNEW-FM program-
ming that we choose to use and are
mindful of our obligations to broad-

WwwwW_americanradiohistorv.com

‘““ ‘Simul-operation’ . .. can help a weak

broadcaster survive and make a strong
broadcaster even stronger.”

cast issue-responsive community
affairs programming. In fact, we
have substantially increased our
community programiming since we
began simulcasting.”

This kind of arrangement is mu-
tually beneficial, since the WNEW-
FM signal is weak on Eastern Long
Island, which is part of the New
York City Arbitron metro survey
area. WNEW-FM programming
can attract a measured audience in
the Nassau-Suffolk area that didn’t
have access to the station’s signal
before. The WNEW-FM sales de-
partment can guarantee better
coverage of the entire survey area
owing to the combined listening of
WNEW-FM and WWHB-FM.

At the same time, WWHB max-
imizes its profitability and minim-
izes the effect of any possible eco-
nomic downturn. This situation al-
so makes particular economic
sense to WNEW-FM since it hasn’t
had to modify its programming:
WWHB'’s coverage area is simply
serving to extend WNEW-FM'’s
reach into New York state.

Worldwide Application

In parts of the world where licen-
sing laws are less restrictive, there
are several dramatic examples of
simul-operation’s potential suc-
cess. The New Zealand broadcast-
ing laws allow multiple licenses to
be granted to one owner in a single
market. Independent Broadcasting
Group, the owner of Auckland CHR
91FM, immediately purchased two

““The [simul-operation’s]
success will depend
upon careful planning
of all marketing,
promotional, and
contesting efforts.”’

additional major signals in the ci-
ty: Radio Hauraki was changed
from CHR to AOR (reducing audi-
ence losses for 91FM), which had
never been tried in New Zealand
before. AM & FM Full-Service
MOR Radio I is being split — the
high-profile personalities will re-
main on the AM, while the FM be-
comes music-intensive.

The end result of these changes,
as reflected in the most recent
OTR survey, shows how beneficial
this cooperative programming
planning can be. 91FM has retain-
ed its No. 1 10+ ranking, Radio I
has maintained its upper-demo ap-

peal, and Radio Hauraki has
achieved double digits — while the
third CHR in the market, 89FM,
has been knocked out of contention.
In short, an admirable sales story
for the owner and one which will al-
low the owner to thrive, despite the
increasing number of signals in the
Auckland market.

It’s also important to note that
this scenario has created a diversi-
fication of programming for the
Auckland audiences: namely, an
AOR station and a music-intensive
AC FM. Without the economy of
scale the new joint ownership laws
permitted, it’s doubtful New Zea-
land’s economic climate would
have allowed broadcasters to take
such a large programming risk.

AC Europe 2 and CHR Skyrock
in France have developed individu-
al programming niches. This re-
spective concentration on the older
and younger ends of the pop music
spectrum allow the sales depart-
ment to create combo buys that
blanket the market. And the most
recent Mediametrie survey results
indicate that for the first time, per-
ennial market leader NRJ has
been topped by the Europe 2 and
Skyrock combo. Similarly, in the
Soviet Union, Europa Plus Moscow
and M Radio will be directed
toward older and younger demo-
graphics, respectively.

Certainly changes in FCC multi-
ple-ownership laws would help ac-
celerate the simul-operation pro-
cess. But even under current laws,
the opportunities are present. For
those with the determination to
work within the system and still
achieve the goal of increased mar-
ket share, simul-operation may
well become the typical means by
which to survive and flourish in the
’90s.

Tommy Hadges is President of
Pollack Media Group (213-459-
8556), an international program-
ming advisory firm, consulting all
radio formats in nine countries
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12+ FALL ‘90 ARBITRON RESULTS
Salt Lake City- Norfolk- Dayton
Ogden-Provo : Virginia Beach- N
- WTUE (AOR) 74 97
SR NeWp ort News WGTZ (CHR) 11.0 9.1
KSL (Talk) 6.4 96 ! WHKO (Ctry) 85 85
KLZX-AM & FM Su'90  Fa'90 WHIO (Talk) 86 7.0
(CR)* 6.3 8.9 { WOWI(UC) 9.4 131 WWSN (AC) 7.4 6.5
KSFI (AC) 6.7 83 i WCMS-AM & FM WAZU (AOR) 5.0 6.0
KKAT (Ctry) 93 76 i (Ctry) 9.3 82 WTUE (AOR) 74 8.0
KISN-AM & FM WAFX (CR) 83 7.6 WLW (AC) 6.2 5.9
(CHR)* * 85 58 WNOR-AM & FM WYMJ (Gold) 35 5.7
KSOP-AM & FM (AOR) 86 6.7 WCLR (B/EZ) 29 37
(Ctry) 48 56 WNVZ (CHR) 62 6.4 WDAO (UC) 50 3.5
KBER (AOR) 6.7 4.2 WJQI-AM & FM WONE (Ctry) 3.0 3.4
KJQN-FM (NR) 40 41 (AC) 65 6.2 WING (Gold) 16 2.3
KCPX (AC)*** 53 3.8 WWDE (AC) 64 59 WPFBFM (Ctry) 26 1.7
KMGR-FM (AC) 39 a7 WFOG (B/EZ) 68 55 WFCJ (Rel) 1.0 15
KZHT (CHR) 30 33 WLTY (Gold) 28 5.1 WIZE (Nost) 1.4 1.3
KTKK (Talk) 1.2 31 WMYK (UC) 52 46 WBVE (Ctry)* 6 1.0
KALL (AC) 26 3.0 WMXN (AC)* 29 34 *Now Z-Rock WZRQ
KRSP-FM (AOR) 51 2.9 WTAR (Gold) 29 3.2
KLCY-FM (AC) 1.9 286 WNIS (Talk) 27 23
KDYL (BBnd) 25 22 WPCE (Rel) 19 1.9
KLVV (CHR)**** 2.7 2.0 | WTZR (AOR) 19 1.7
KBCK (Ctry) 1.5 1.8 WBSK (UC) 21 15 Or’an dO ‘ ‘
KUTR (AC) 8 1.2 WGH-FM (Ctry)** 25 1.4
KZOL (Gold) 20 1.2 WKEZ (Ctry) 14 1.3 Su'90  Fa’s0
KBZN (Jazz) 1.8 1.1 *Formerly WZCL (CC) WWKA (Ctry) 9.6
«+Form WJHM (UC 114 .83
*KLZX (AM) ends simuicast of FM, to become Formerly CHR WDBO i AC; 5.0 7.2
KCNR (News) toward end of rating period . . .
**Not a fulltime simulcast WMMO (AC) 6 7.2
WSTF (AC) 85 6.4
Formerty CHR
A WDIZ (AOR) 56 57 99
WHTQ (AOR) 6.7 56
. WOMX-AM & FM
: Rochester, NY (CHR) 57 54
WOCL (Gold) 8.0 48
Buffalo- / su90  Fawo | WSSP (BEZ) 57 48
. WCMF (AOR) 16.0 155 WWNZ (N/T) 34 39
Nlagara Falls WPXY-FM (CHR) 11.8 105 WXXL (CHR) 27 39
WBEE-FM (Ctry) 10.7 10.0 a;%?: ((22()3) :2;'2 gg h
WHAM (AC 9.9 10.0 : :
S ST (2] el WVOR (AC)) 75 7.6 WWLV (B/EZ) 36 2.3 the
WJYE (AC) LR R WRMM-AM & FM WPCV (Ciry) 7 1.9 new
WYRK (Ctry) 8.7 8.4 (AC) 73 6.1 WONQ (Span) 1.8 1.6
WBEN (AC) 56 7.8 WKLX (Gold) 6.1 55 WTLN-AM & FM P1 cHART @ single
a:;z;“‘u(\%ﬂ‘)’) 2'2 ;-g WDKX (UC) 6.1 4.9 (Rel) 12 1.4
: : WZSH (AC) 46 45 * Formerly WEZO .
WHKSE (CHR) 7.6 6.9 WBBF (Ctry) 2.8 2.2 * *Formerty WJYO Check These Moves . . . Agaln!
WBUF (AC) 69 66 WPXY (Nost) 11 1.8
WBLK (UC) 70 59 i wMJya (CHR) 16 1.3 KSAQ 30-23 PWR106 5-5
W om . ee o KTFM 8-6 KMEL 12-7
WUFX (CR) 6.1 586 . - -
WGR(NT) 30 45 L Memphis PWRPIG 14-10 WCKZ 8-7
WECK (BBnd) 23 39 b S
WEZQ (B/EZ)* 12 1. sus0 Faoo KDWB 9-5 KPRR 6-6
WWKB (Talk) 13 1.2 .
CIFT (Nost) e i1 Oklahoma City @ wewxwo 128 140 WLOL 6-5 KKSS deb 17
a;:; ((gtr}')) 1 g 1 c1) 5090 a0 WGKX (Ctry) 10:2 10:0 Ks1 04 1 8'1 3 395 1 0'8
el . . u '’ a’
Formerly WEMW (VAC) KXXY-AM & FM ALl R KIIS 18-11 KDON 7-5
(Ctry) A WMC-FM (CHR) 87 84
KATTV(AOR) o> 102 WRVR (AC) 85 80 Plus...
KJYO (CHR) 0.6 7.3 | (GErEeMT 2l 82 WXKS 20-18 Y107 20-17  KAKS 32-22
) e ((gg)) 57 1% wiok (o) 55 54 WZOU add  CK105 add 33 WZKX add
Nashville KoL oo 70 | WREC(s3n 17 32 WAVA 22-19 WTFX add KCHX add
KEBC (Ctry) 53 68 | WMCIND 2927 WNVZ 7-7  KHTK add 30 WBXX add
s 00 Fao0 KZBS (CHR) cs  so WEZI (AC) 39 25
WSIXFM (Ctry) 115 11.6 KKNG (AC) 20 o KFTH (Rel) 15 15 Q105 30-25 KKMG add 39 XL93FM add
v\f:\s(:YF:?(g) | 1;-3 1;; WKY (B/EZ) 65 4.8 Kw\zz:\ln ((';‘Z'I)) ;; :? Y108 deb 29 194 18-15 99KG add
- ry : : KLTE (Gold) 51 44 i : : - WIFC add
WLAC-FM (AC) 67 7.7 KTNT (Jazz) 21 2.4 wxss “fc’ USRS FM102 7-7 KLUC add 29 7 d
wQQK (UC) 6.6 7.5 KOMA (Gold) 3.7 23 Formerly KMPZ (CHR) Q106 30-27 KYRK 20-16 97 ad
WZEZ (AC) 7.7 6.8 WWLS (Sports) 1.0 1.9 Sl KIX106 add KCAQ 35-29 KTRS add
WKDF (AOR) 8.4 6.1 KQCV (Rel) .9 1.6
RMX (AC 44 58 s .
aGFX ((CR)) 53 4.1 i ; TR R R R e R F rmfm:m;’_. A J"!‘.‘,‘I?.?gf?::f anda (_,G?HJE.-‘{}_{ ed !5'], Prince
WLAC (N/T) 2.7 4.0 S
: For The Record
WSM (Ctr 35 3.2
WAMB( (Bé)nd) 2.3 2.6 © 1991 Arbitron. May not be in the Arbitron advances for the m GRAFFITI BRIDGE
x;\?’: ((Sto'd)) ?g 1 3 quoted or reproduced without prior :zzrstﬁ;?w sr:‘z[j‘l(gthai:f‘):én :r:a 1]3)
T . . . e . i ) )
WENO (Re:; —_ 1.0 written permission from Hele ; ed 4.4-6.3. PaJSl(’y Pa.rk @ © 1990 Warner Bros. Records Inc.

__unny amaricanradighicton/..com - _
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Denver- Portland- Kansas City
Boulder Vancouver o
u '90 a2 '90 : u '90 a '90
KBP! (AOR) 90 94 Su'90  Fa'90 KYYS (AOR) 103  11.3
KYGO-FM (Ctry) 9.3 8.3 : KKRZ (CHR) 116 121 WDAF (Ctry) 11.8 103
KOA (Talk) 63 7.8 KUPL-FM (Ctry) 99 79 KFKF (Ctry) 8.1 102
KBCO-AM & FM KEX (AC) 73 76 KPRS (UC) 83 9.0
(AOR) 68 7.2 KKSN-FM (Gold) 42 75 KBEQ (CHR) 90 84
KQKS (CHR) 69 7.1 KUFO (AOR) 7.4 75 KCFX (CR) 39 74
KRXY-AM & FM KKCW (AC) 6.3 6.8 KCMO (N/T) 4.0 5.2
(CHR) 92 60 KINK (AORINAC) 7.3 6.2 KMBZ (AC) 42 42
KOSI (AC) 48 58 KXYQ (CHR) 68 53 KUDL (AC) 38 42
KXKL-AM & FM KGON (AOR) 63 42 KXXR (CHR) 31 37
(Gold) 51 51 KXL (N/T) 41 37 KCMO-FM (Gold) 58 3.4
KXLT (AC) 2.9 48 KKSN (Gold) 1.5 2.7 KRVK (AC) 48 34
KRFX (CR) 55 45 KXL-FM (AC) 23 27 KLSI (AC) 42 3.1
KAZY (AOR) 6.4 3.5 KGW (Talk) 28 23 KMBR (B/EZ) 3.3 3.1
KCFR (Clas) 33 26 KOPB (Misc) 1.5 2.1 KCUR (Misc) 14 15
KHOW (AC) 28 26 KBMS (UC) 9 18 WHB (Gold) 17 1.4
KVOD (Clas) 18 25 KWJJ (Ctry) 9 18 KBZR (AOR) 21 1.3
KHIH (NAC) 18 22 KWJJ-FM (Ctry) 20 1.8 KiDZ (UC) 8 11
KTCL (AOR) 16 22 KMHD (Jazz) 1.7 16 KLJC (Rel) 8 1.1
KEZW (BBnd) 1.8 21 KPDQ-FM (Rel) 12 16 KXTR (Clas) 1.7 141
KWBI (Rel) 7 2.1 KMJK-FM (AC) 1.8 1.3
KSYY (AC) 27 18 KUPL (Ctry) 1.0 141 S
KYBG (B/EZ)* 8 14
KRZN (Nost) 5 11
*Formerly News/Talk -
Providence
. w90 a9 San Jose
Milwaukee- WPRO-FM (CHR) 13.8 12.6
. WHJY (AOR) 125 7.2 0o Fao
Racine WWLI (AC) 57 59
“ ’ ” ' - KHQT (CHR 80 84
CHASIN’ THE WIND WwkX GHR- 54 54 | RHOTOHR 80 8
) su90  fa9o i WWBB (Gold) 63 51 i KomE (AOR) 69 60
The New Sin gle from the WLUM (CHR) 135 11.9 aﬁ]f(ff‘g) 2‘7‘ 3-; KSJO (AOR) 73 5.9
WTMJ (N/T) 93 95 : : KITS (NR 34 45
forthcomi b WMIL (Ctry) 62 9.4 ; WSNE(AQ) 39 45 | e (C:m) 35 45
ming album WLZR-AM & FM L i S 38 39 i KCBS (News) 28 39
(AOR) 59 7.8 ; WPRO(Talk 41 36 1 Keay (BEZ) 31 37
E Twen ty 1 WOKY (BBnd) 56 7.1 WBRU (NR) 33 29 KEZR (AC) 37 34
’ SR WKTI (CHR) 7.8 69 | WFHN(CHR) 23 24 1 KARA (AC) 40 33
© 1991 Reprise Records WKLH (CR) 8.2 515 WPLM-FM (BBnd) 2.2 2.4 KSAN (Ctry) 1.6 3.1
WZTR (Gold) 51 43 ;| WHM(Cry) 1.5 22 % KsFo & KYA
WISN (News) 32 42 WALE (Talk) SO (Gold)* 25 29
WBCN (AOR) 9 19
NEW & ACTIVE L < KAZA (Span) 828
: WMYX (AC) 33 35 | WAAF(AOR) 1.8 1.7 L KKSF (NAC) 16 25
| WEZW (AC)* 19 3.0 xng’?A(g)O'd) 1 -g 1 -g KWSS (CHR) 2.4 25
WLTQ (AC) 36 30 : : KBRG (Span) 1.5 2.1
3rd Week! P3cHArT WMVP (UC) 21 24 | WXKSFM(CHR) 8 13 { ,cog(aOR) N
WBZN-AM & FM WBSM (N'T) 19 1.2 KOIT-AM & FM
34 UP! Debut @! (NAC) 25 21 WGBH (Jazz) 13 12 (AC) 1.3 2.1
30D I WNOV (UC) 20 15 WWAZ (Clas)"* 6 11 KNBR (Talk) 39 20
‘ 0 eb Uts H WGN (AC) 9 1.3 o bjzvgg“gg;'?:m‘fmok KQED (Misc) 1.6 2.0
B WEMP (Gold) 9 11 B KRTY (Ctry) 23 20
Including: WLUP (Talk) 10 1.0 e ot o 2 0 KSOL (UC) 34 17
*Began rating period with "Special Blend” KXXX (CHR) 2.1 1.5
WKBQ 29-15 WRQN add KIOI (AC) 2.6 1.4
Y100 21-17 KMYZ add 26 KDBK & KDBQ
WNCI 24-21 KXYQ 27-23 o ) Sacramento S o, %1
KZZP add WWEFX add 39 ClnClnnatI SRS G L NAC)* * * 14 10
KRXQ (AOR) 132 13.0 ) : :
KKRZ add 27 WHTO 27-22 KSEM (CHR) 10.2 111 KFRC (Nost) 8 1.2
KISN deb 30 WJMX 31-24 Su'90  Fa'90 KFBK (N/T) 29 89 KKHFAM & FM
FLY92 add Q104 28-23 WLW (AC) 149 147 KRAK-FM (Ciry) 78 79 (Clas) 1.3 1.1
WERZ add 31 KIXY add WKRQ (PR 128 1p6 | KEAPMOR T es sz KQOGRM - O 10
K106 37-28 WCIL 30-23 ' ‘ KGPT (NAC) 87 5 Y o '
WIZF (UC) 8.3 8.7 KYMX (AC) 4.1 5 1 Not a fulltime simulcast.
KZ106 add WLRW deb 25 WGRR (Gold) 59 58 KHYL (Gold) 58 45 * *KDBK was formerly KOFY-FM (Gold):
WQUT 35-26 KLYV 37-30 WUBE-AM & FM e oh o 1080 vea K12 )
N . bl as formi
FM100 28-23 WTBX add wgm rC ‘5‘-5 2? KRAK (Ctry) 1.7 3.3 Business News KBFN
WOMX deb 29 KG95 add WWEZ (‘AC)’ 3"7‘ oo KAER (AC) 41 32
K92 deb 29 KGOT 35-27 ‘s 44 | KWOD(CHR) SR
WCKY (N/T) 3.5 ‘ KROY (CHR)* oG ar
Z102 40-33 KMOK add WRRM (AC) 4.0 4.2 : :
WKRC (AC) 40 36 ﬁé;n(r(ﬁra)‘s) 2'? gg
AC Chart Debut @ WOFX (CR) 38 34 KCTC (B/EZ) 14 1.3 © 1991 Birch/Scarborough Re-
WGUC (Clas) 1.8 2.1 KFRC (Nost) 7 10 search Corp. May not be quoted or
Chicago and & are marks owned by Chicago Music. Inc. These marks are registered in the U.S. WBVE (CtrY) 3.0 2.0 KRQR (AOR) 3 1.2 feprquC?d without pr.ior L
WSAI (Gold) 1.4 1.0 KSMJ (Gold) 4 12 permission from Birch/Scar-
Patent and Tradernark Office. and in foreign countries, and licensed for use to Repnse Records. WTSJ (CC) 3 1.0 a borough.
WVXU (Jazz) 21 1.0 B K g oo 1 o1
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Gridiron Tactics

Balancing Offensive, Defensive Strategies

Radio is like football. The dream team has a
tough-but-benevolent owner like George Halas,
a head coach (GM) like Vince Lombardi, a PD
like Joe Montana, and a team of all-star players
(jocks) — not to mention an ace promotion and
marketing staff. Taking the idea a step further,
radio stations can borrow the concept of sepa-
rating and maximizing offense and defense.

By Lee Abrams

You need to pretend
you’re under direct attack,
even if you're not. Declare
war before it’s declared on
you. Too many stations lose
because they get lazy de-
fensively: A competitor
comes in, uses simple mar-
ket freshness as an offense

In radio terms, defense
means taking action to keep

competitors from gaining
ground — playing the right
records, employing proper
call letter orientation and
formatic execution, etc. An
airtight defense is difficult

“‘In radio terms,
defense means taking
action to keep
competitors from
gaining ground.”’

to beat. Offense is doing ag-
gressive and clever things
geared to pierce the compe-
tition’s defensive armor.

Ideally, a station should
have a strong offense and
defense. But in most cases,
stations have one or the
other. In the early AOR
days, some stations played
perfect music but were ter-
minally boring in presenta-
tion, while others were fun
to listen to but had music
flaws. Look back at any
great station in any format:

Offensive Guide

¢ Rethink. It’s important to rethink traditional ways of
doing things. The van vs. limo is a classic. Stations assume
you have to have a van. But why? Why run the popular “Top
500" songs on Memorial Day when everyone else does?
Run them at a time that catches people — including your
competitors — by surprise.

e Ask. Many radio people are shy abou: asking for
things. Try it. Want to do a live broadcast of Pink Floyd? It's
worth a phone call. Make a list of 100 things you'd like. You
can choose to either forget it or make 100 calls. If you do
make the calls, odds are you'll end up with scmething on
your list.

+ Nurture. It's important to nurture the offensive atti-
tude with your designated team. A number of stations are
strictty defensive — offense is taboo or unwelcome. Other
stations welcome ideas. That’s important. Someone may
have 100 ideas which are all bad except for Nb. 64. That

one idea is worth it.

of your competitive stature.

¢ Stay alert. Most competitors these days aren't
dumb. There are enough niches tc preclude guessing what
a station will do. So stay in a constant state of alert. Evaluate
yourself. Stay offensively aggressive at all times regardless

Chances are, it balanced of-
fense and defense.

Designated Strategies

e Defense — It can be
boring but is essential to
winning and staying on top.
The key to defense is setting
up systems that insure air-
tight delivery of the most
rudimentary reasons for

‘‘|deally, a station
should have a strong
offense and defense.
In most cases, stations
have one or the other.”’

your format’s existence —
music being the most obvi-
ous.

tude.

plined thinking is defense.

Defensive Guide

* Face the cold, hard reality. There’s not much pas-
sion to defense. It's all about muscle. That's a critical atti-

¢ Separate defense from offense. The defense plan
must be separate from the offense. There’s no room for
overlap. Staff meetings need to devote time to both.

* Organize your plan. Defense is all about rules and
their organized execution. It’s about protecting yourself and
being airtight. Free-thinking creativity is offense; cold, disci-

weapon, and rolls over the
unprepared stations in a
book or two. Verbal content
needs to be airtight as well,
because jocks who need-
lessly talk too much create
a large crack in the defen-
sive shield.

» Offense — It’s more fun
but not necessarily more
important. Offense be-
comes a critical ingredient
when attacking a station
with holes in its defense. A
great offense is blatantly
clever, aggressive, gutsy —
but never at the expense of
defense. An aggressive of-
fense that steps on its own
defense cancels out the ef-
fectiveness of both.

Stations shouldn’t be
afraid to use offense. As
long as the defense is set up
properly, the offense can
get a bit creative and ad-
venturous. Offense can’t be

‘“‘You need to pretend
you’re under direct
attack, even if you’re
not. Declare war
before it’s declared on
you.”’

too predictable, or a good
competitor’s defense will
absorb the blow:

* Recall KCBQ/San Die-
go’s ‘“Keep on truckin”

WaAAA=anericantadiohistorn.com

liner? It was the epitome of
the hip ’71 slogan. It caught
on, and crosstown KGB
found it difficult to counter.

* Imagine a citywide
event where competing sta-
tion staffers arrive in vans,
but your staff pulls up in a
limo. Guess who’s cooler?

e Ever attend a concert
and see the band’s crew
members wearing station
X’s T-shirts? No doubt, all
the station did was send
someone to the previous

‘“‘A great offense is
blatantly clever,
aggressive, gutsy —
but never at the
expense of defense.
An aggressive offense
that steps on its own
defense cancels out
the effectiveness of
both.’’

night’s show to hang out
and distribute the shirts.

The only way offensive/
defensive thinking works is
when it’s balanced. An
overly offense-oriented sta-
tion may be fun, but it’s a
vulnerable fun. An all-
defense station is also vul-
nerable; someone else can

‘‘A station that works
at both [offense and
defense] will be
difficult to defeat in
the short- and
longterm.”’

match your defense and
gain yards (ratings)
through a well-orchestrated
offense. However, a station
that works at both will be
difficult to beat in the short-
and longterm.

Lee Abrams is Managing
Director of Satallite Music
Network’s Z-Fock, Heat,
and Classic Rock formats.
He can be reached at (214)
991-9200.
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Tears For Fears Dance Remix Truly A Fluke

EARS FOR FEARS could find themselves with a
surprise crossover UK dance hit. ‘‘Johnny Panic
And The Bible Of Dreams” — originally found on
the B-side of TFF’s “Advice For The Young At Heart” —

is getting picked up by the more upfront London clubs

thanks to a remix, or rather a reconstruction, by dance
artist FLUKE (working under the name JOHNNY

PANIC).

TFF’s ROLAND ORZABAL has
given his full support to the new
version, although he told NME “it
was a bit of a slap in the face real-
ly. Without a doubt it’s made me
look at the way I work. I have
struggled for years to try and
make the perfect albutn — and
didn’t quite succeed — so now I'm
not too worried about it. I'm just
going to try and make some good
music.”

Havana 3AM —
Clash Bassist Found

Former CLASH bassist PAUL
SIMONON and his new band, HA-
VANA 3AM, will release their
debut single for IRS. “Reach The
Rock” will hit the streets on Febru-
ary 11, with the group’s self-titled
LP set to follow on February 25.

Paul Simonon — Havana good time?

PAUL McGUINNESS, to help new
bands get a foot in the door — will
now offer longterm deals, publish-
ing contracts, and international li-
censing to the bands it signs.

Mother’s original aim was to al-
low up-and-coming bands to re-
lease a single without committing
themselves to a contract, and in so
doing launched the careers of
HOTHOUSE FLOWERS and IN
TUA NUA, among others.

The company will continue to
champion new names, and two
signings who’ll benefit from this
shift in emphasis are Irish dance
artist MC TYSON and a band call-
ed the GOLDEN HORDE.

TFF’s Roland Orzabal — NOT Johnny
Panic.

It’s A Love Thang

BLACK BOX have remixed
“Love Is The Message” by LOVE
INC., out this week. The single is
the first relese on the Love label,
which was founded by DAVE DOR-
RELL, one of the DJs behind
M/A/R/R/S (of 1987’s ‘“‘Pump Up
The Volume” fame).

FNM Mini-LP
Forthcoming

FAITH NO MORE will release a
live mini-aloum through London
Records on February 4. Recorded
last April at London’s Brixton
Academy, cassette and CD ver-
sions of the album will add ‘““The
Cowboy Song’’ and “The Grade” to
the eight tracks — including a cov-
er of BLACK SABBATH’s “War
Pigs” — featured on the LP ver-
sion.

1991’s Glastonbury
Festival Cancelled

England’s annual Committee for
Nuclear Disarmament event, The
Glastonbury Festival, has been
cancelled this year due to the in-
crease in violent disruption by
travellers or “hippy convoys” in
1990. Farmer MICHAEL EAVIS is
quoted as saying, “The convoy
gave us so much trouble and grief
last year that we've decided to take
a year off to let things quiet down.”

UK Screen Scene

To update our top story of last
November 30, ROL now under-
stands why former ART OF
NOISE member ANNE DUDLEY
may have been a little reluctant to
divulge the title of the film for
which she’s almost finished the
soundtrack. Titled ‘“The Pope Must
Die,” the film stars Scottish com-
edy actor ROBBIE COLTRANE as
a guitarist and mechanic who’s ac-
cidentally elected to be the Man in
the Vatican!

In the meantime, Dudley’s been
associating herself with a slightly
less controversial project — RICK
ASTLEY'’s new album.

Maggie’s Last Party

Former British Prime Minister
MARGARET THATCHER stars
on the debut single from V..M.,
who’'ve sampled parts of her
speeches, mixed them with a dance
beat, and watched ‘“Maggie’s Last
Party” hit the lower reaches of the
UK chart this week.

ROL’s not sure how Maggie will
take to the track, though. She an-
nounced at the BPI Brits Awards
last year that her idea of a good

Sinead O'Connor — “Efil For Ziggin”'?

is currently set for a March release
through Island.

In other Irish music news, Dub-
lin’s critically acclaimed INTO
PARADISE released “Burns My
Skin” this week. It's the group’s
first single for Easign Records,
and will be followed by an LP
(“Churchtown’) ir March.

Meanwhile, Ensign recording
artists the BLUE AEROPLANES
went back into the studio this week,
having written some 30 new songs
while on the road last year.

However, they’ll be recording
without drummer JOHN LANG-
LEY (brother of singer
GERARD), who’s reported to have
left the band as a result of the in-
tense workload. PAUL MUL-
REAMY from the JAZZ BUTCH-
ER has been tipped as John’s re-
placement.

Everybody’s Got
To Learn Sometime

Meanwhile, ROL sincerely hopes
that the Gulf War won’t impede the
work of Internaticnal Hostage Re-
lease (IHR), the Bristol-based
charity that’s working to free non-
political hostages worldwide. IHR
will release its double compilation

ISgnTghis ;};II,{O(;V MBCh Is That Doggy  ajhum (“Everybody’s Got To
NP . Inaow. ime’’ b 4
Jo Simonon in 3AM Learn Sometime”’s on February 4.
are mm‘;‘glo ."°: m.‘:ﬁ(‘l’a’;amm B R ITA I N DIRE STRAITS, PETE TOWN-
DIXON (guitar/vocals), Texas- . SHEND, TINA TURNER, PETER
born GARY MYRICK (guitar/vo- DVATLT I a0 GABRIEL, TALK TALK, and
cals), and TRAVIS WILLIAMS woTW SINEAD O’CONNOR’s next LP  CLANNAD are among the artists
(drums). 11 ENIGMA/Sadeness Part | (Virgin International) will be called “Efil For Ziggin” and ~ who’ve donated tracks to the LP.
The album’s Mexican sound is a 15 2 KLF {/THE CHILDREN OF THE REVOLUTION/3 AM. Eternal Live At
reflection of Simonon and Dixon’s The SS.L./Guns Of Mu Mu (KLF Communications) -
18-month sojourn to border towns 2 3 SEAL/Crazy (ZTT)
such as El Paso. “I always had a 5 4 C&C MUSIC FACTORY t/FREEDOM WILLIAMS/Gonna Make You Sweat
keen interest in Latin Ameri (CBS)
bbb period o _ 5 QUEEN/nnuendo (Parlophone/EMI) AUSTRALIA CANADA
ican iachi stuff ” Simonon told 12 6 OFF-SHORE/ Can't Take The Power (Columbia) W OTW W TW
ROLI llasm tmweek “‘which is why — 7 ROBERT PALMER t/G.II.I.Y G_/Mercy Mercy.Me/| Want You (EMI) 2 1 DIVINYLS/ Touch Myself 1 1 BLUE RQOEO/Til | Am
Nigel and I left 1’3 tand and t 8 8 JESUS JONES/nternational Bright Young Thing (Food/EMI) 1 2 JOHN FARNHAM/Bumn For You Myself Again
D e — 9 RALPH TRESVANT/Sensitivity (MCA) i i 2 2 RIK EMMETTWhen A Heart
to E1 Paso. Nobody knew who I was : : : ¢ 3 JIMMY BARNES/Little Darling n A hea
. : ! 6 10 BILL MEDLEY & JENNIFER WARNES/(I've Had) The Time Of My Life 3 4 SOUTHERN SONS/A And Breaks
in El Paso, and T got on with (RCA) £ e 4 3 NORTHERN PIKESKiss Me
writing some music.” . 4 11 JOHN TRAVOLTA & OLIVIA NEWTON-JOHN/Grease Megamix (Polydor) R o You Fool
Simonon also noted that Willi- — 12 SOHOMippychick (S&M) Heart Y 7 4 MCJ & COOL G/Smooth As
ams joined the band after answer- 19 13 ALEXANDER O'NEAL/AIl True Man (Tabu/CBS) _ 6 HUNTERS & COLLECTORS/ Silk
ing an ad in Melody Maker. “That 13 14 WHITNEY HOUSTON/AIl The Man That | Need (Arista) Throw Your Amms Around Me 6 5 BARNEY BENTALLAife Could
ON (drummer with the Clash). It — 16 BANANARAMA Preacher Man (London/PG) 8 CROWDED HOUSE/She's Not 5 6 GINO VANMELLI/The Time Of
seems to work quite well.” — 17 A TRIBE CALLED QUEST/Can | Kick It? (Jive) There Day
13 13 ‘F’:::\:m ITCE/ItCrf Icz Bab({) S,BK)) 6 9 AC/DC/Moneytalks 8 7 HELIX/Good To The Last Drop
. . ogether Now (Produce 71 i 3 8 WORLD ON EDGE/Still Beati
Mother’s Hip Connection 3 20 IRON MAIDEN/Bring Your Daughter To The Slaughter (EMI) 0 DARYL BRAITHWAITEisc el
Mother Records — the label set A dd Ca Be S
. . ed n A Man trong
up by U2 and their manager, Moving Up Most 10 10 GOWAN/Out Of A Deeper
2 IN A ROOMWiggle It (Cutting) WENDY MATTHEWS/Woman's Gotta Hunger
I
“Rock Over London” news is a TONGUE 'N’ CHEEK/Forget Me Nots (Syncopate/EMI) Have 1 Most Add ed
service of Rock Over London Ltd., OLETA ADAMS/Get Here (Fontang/PG) ' 0 ' S WORLD ON EDGE/Cnly The Lanely
which can be reached at Globe BELINDA CARLISLE/Summer Rain (Virgin} ;:77519 0 fustralion rewfds e of S CANDI & THE BACKBEAT /Good Together
Theatre, Shaftesbury Avenue, Lon- RICK ASTLEY/Cry For Help (RCA) 96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd- RIK EMMETT/Saved By Love
don W1V 7HD; phone 071-494- WILL TO POWER/'m Not [n Love (Epic) ney, 2 Triple M-FM/Sydney, MMM-FM/Bris- Top 10 Canadian CHA hits courtesy The
4513. The Network Chart, courtesy MRIB z:ge'z Ig)’(ofég;éz:::mFM 104.7/Canberra, Record (416) 533-9417
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JOEL DENVER Numbers, Numbers, Numbers

Here’s a look at New York and Chicago’s last six books
in CHR. (Arbitron numbers are on top; Birch's below.)

CAP CITIES/ABC CHRs SET FOR REBOUND Su'8s  Fa'9 WIS Sp’%0  Su'0  Fa'9o
wPLJ 3.5 3.0 2.6 2.6 2.5 2.2

s 4.1 3.4 3.5 3.3 2.9 2.8

Z100 5.7 4.3 4.7 4.6 4.8 4.7

WPLJ, Z95 Fight il O I
, Hot97 3.9 4.0 4.0 4.0 4.2 4.1

] .5 5.6 5.7 5.3 5.8 5.3

Z95 3.7 3.8 2.5 2.8 2.6 21

For Ratings & Respect
B 36 40 44 44 52 62

5.3 6.5 7.3 71 10.4 9.1

While I usually focus on successful stations in these
pages, I thought it might be interesting for a change to

R&R: Is WPLJ fixable?
TC: I think it is. It’s just taken a

look at the troubles of two major market CHRs — Cap
Cities/ABC’'s WPLJ/New York and WYTZ (Z95)/Chi-

cago.

WPLJ: A Short History

What went wrong at WPLJ? Af-
ter years as a respected AOR, it
went CHR in 1983 almost simultan-
eously with crosstown WHTZ
(Z100). Despite competitive
ratings, WPLJ has consistently
trailed Z100 in Arbitron for all but
one book. Then in August 1986,
WQHT (then Hot 103, now Hot 97)
debuted with a successful Dance
CHR format. While Z100 lost some
ground, WPL.J bore the brunt of
"QHT’s impact.

In 1987, under then-PD Larry
Berger, WPLJ renamed itself
WWPR — “Power 95,” a move
some felt muddied its image. In
1988, 14-year vet Berger left the
station. Soon thereafter morning
mainstay Jim Kerr also left — he’s
now in mornings at crosstown
WYNY. Gary Bryan came in as
PD/morning man and restored the
old WPLJ calls and ‘‘96.5’" handle

Tom Cuddy

ta and was replaced by A.J. Ham-
mer from WTIC-FM/Hartford. Re-
cently, morning news personality
David Haines resigned to join
WPGC/Washington. It’s now al-
most a year into Cuddy’s plan and
ratings continue to crumble. Cuddy

lot of time to put all the pieces in
place. The biggest problem was
finding the ultimate morning man.
Rocky Allen didn't get here until
the beginning of the fall book, so he
hasn’t had time to kick in. We need
to make WPL.J the top-of-mind sta-
tion and erase some of the negativi-
ty of past associations.

We're doing a talent search to re--

place David Haines, and all our
changes will be complete at
month’s end. In my time here
we've changed every daypart but
middays. We've done extensive
music testing, and we now feel the
right product is on the air. We're
launching a sizable marketing
campaign in February.

MD: Our four steps are: target
the audience, improve the product,
and define our position; now we’re
ready for marketing. We haven't
spent a nickel in this arena yet.
The best is yet to come. The varsity
is on the field, and now we have to
start the game. Sure, our 12+ was
off 2.52.2, but our 1834 women

Ric Lippincott

weren't out of line, so we’re not
overly concerned.

R&R: Have you considered a
call letter change? Maybe to
WABC-FM?

MD: I don’t believe our image is
bad enough to make such a drastic
move. There’s already been

CHR. Yet it became inconsistent
within CHR. While a lot of people
still cume us — we often beat Z100
in cume — our target is 18-34 wom-
en. We're being consistent with
that target. Radio is a companion
medium, and what makes a lis-
tener choose one station over an-
other is consistency — knowing
what to expect. WPLJ is no longer
going to be ‘flavor-of-the-month ra-
dio.’

Tom and I felt this was a strong
enough situation to move here, and
we knew it would take time to cor-
rect the previous damage. We no
longer care what any other station
says about us or what the press
writes about us.

TC: In the past, WPLJ reacted to
everybody and everything. The
identity change to WWPR and
Power 95 proves that. Power 95 had
a negative impact on us, but with
our marketing plans and a 20th an-
niversary celebration coming this
spring, it will soon fade from mem-

ory.

3 g and 'PLJ President/GM Mitch  wereup 4.04.4. If we'd gone 2.5-3.0,  enough confusion as to what WPLJ R&R: Is your aggressive music
:llilar:vtgrf& He Wratacnh(‘;dlg&e ;?tt:;g: Dolan spoke candidly about the sit- 1o one would have been more sur-  was. Coming from its AOR herit- posture taking hold?
P furthe uation. prised than us. Our expectations age it made a good transition to ~ TC: Yes. I'm becoming very

year. After sitting out a noncom-
pete he’s now cohosting mornings
at Z100.

Bryan was replaced nine months
ago by ABC Network VP/Pro-
gramming Tom Cuddy, hot off a
successful programming run at
sister CHR WPRO-FM/Provi-
dence. He instituted a two-year
plan to turn WPLJ around with
such elements as new jingles and
aggressive music, promotion, and
marketing postures.

An airstaff overhaul brought in
morning man Rocky Allen, among
others. Within the last four months,
however, one of WPLJ’s strongest
talents, night rocker Domino, left
to rejoin WAPW (Power 99)/Atlan-

Mitch Dolan

Hail To The Chiefs

How do the big guys at
Cap Cities/ABC Radio feel
about WPLJ/New York and
WYTZ (295)/Chicago?
Group | President Don
Bouloukos and Group |l
President Norm Schrutt of-
fered their views.

“i feel very positive about WPLJ,”
said Bouloukos. "“Both Mitch
[Dolan, 'PLJ President/GM,] and
Tom {[Cuddy, VP/Programming,)
have great track records in the
company. it's just taken time to
align the staff, and I'm not concern-
ed. Still, | don't like being a 2.2 sta-
tion.

“Our personalities are excellent,
and 'm very happy with [morning
man] Rocky Allen's performance.
Qur turnaround situation isn’t easy,
80 we're taking it one stage at a
time. Our cume has held up nicely,
which shows we're being sampled.
WPLJ has to become the listener’s
primary CHR choice, not secon-
dary or tertiary.”

Don Boufoukos

Schrutt, speaking of 295, added,
“We've made some mistakes and
we have to fix them. There are a lot
of little things that have added up to
big problems — our ratings.

“Hiring [JacoriCritical Mass
Media’s] Randy Michaels to con-
sult is a major step forward. He and
{PD] Ric Lippincott work well

Norm Schrutt

together. Randy's track record tells
me he can and will help Z95 drae-
matically. With what we’ve got plan-
ned, I'd be surprised if we don't see
some immediate short-term growth.
We do nothing without a great deal
of input. Sometimes we're con-
sidered slow to react, but {'d rather
be slow and right than fast and just
hoping things work.”

WA= eRearradiohistory com

comfortable with the musical
niche. It's CHR with a dance flav-
or, eliminating the rap songs and
hard-edged guitar we used to play.
WPLJ is a current-based CHR with
an aggressive music policy that
will appeal to adults and offer
something fresh for the younger
listeners. We had to be different
from Z100 or Hot 97.

MD: Making WPL.J different is a
big part of our plan. Rocky Allen
sounds different from anyone else
in mornings, and that’s a positive.
If you try to duplicate someone
else, you come off like Pat Sajak
did versus Johnny Carson.

Continued on Page 56

Randy Michaels


www.americanradiohistory.com

JO YOU KNOW
THIS
PE‘;ISON

IF SHE'S ONE OF
YOUR CORE LISTENERS,
YOU SHOULD!

Last Contact: 01/16/91 WINNER OF PHIL COLLINS TICKETS TODAY 'NTRODUCING

Code: 29 Added: 01/16/91| P1 Station: WAAA
- — - - - { P2 Station: WBBB

Greeting..: Miss | P3 station:
First Name: Brenda | Favorite..: ame a'
Last Name.: McKnight | Cume......: WAAA,WBBB,WCCC

|

|

|

Address: 432 52nd Ave. # 1402 Dayparts..: AC

City......: New York =S : The Listener Database Management Tool for Radio
State..... : NY  Zip Code: 01234 TITLE:----- FASHION CONSULTANT
— | ARTISTussuas STEVE WINWOOD , .
Company: Fashions Unlimited | <unnamed>-- it's a fact! 80% of your shares come from 20% of your
Address: 322 Sth Ave. | <unnamed> - - listeners. With that In mind, you need NameTrack to
City...: New York | <unnamed>- - keep in touch with those core listeners.
State..: NY Zip Code: 10022 | <unnamed> - -
_ | <unnamed>: - i

Home Phone: 212 555-6555 | <unnamed> - - Call now for your free demo disk and details on how
Work Phone: 212 555-1122 | <unnamed> - - NameTrack can make database marketing a reality at
Fax Number: 212 555-1123 | <unnamed>--  / / your station.

| ADVISORY BD
DOB: 03/14/64 Marital Status (MWDS) | AT WORK---- T
Age: 26 Sex (M/F): F Race (ABHOW): O} AT HOME:-:- F

I

Soc. Sec. Number: 333- 22- 1111

e _ Radioware

SOFTWARE SPECIALISTS FOR RADIO

(214) 350-7216 Fax (214) 350-7253
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“OUT OF MY MIND"
Added At

PWR92
(K105
KXXR
103CIR
G98

t he

"JUST THE WAY IT I3, BABY"
40/39

5TH MOST ADDED
MTV BUZZ BIN

“SOMETHING IN MY HEART”

& A SINGLE
@ THAT’S ALREADY BUZZING!
(J

© 1991 Arlantic Recording Corp A Time Wamner Company

CHR

WPLJ, Z95 Fight

Continued from Page 54

795: A Short History

795 faces similar problems. Once
known as WLS-FM, it struggled
against the image of then-domin-
ant sister CHR WLS (AM). The two
simulcast intermittently in the ear-
ly '80s. At one point, WLS-FM mor-
ning mainstay Larry Lujack left to
do his show on the AM. That left
WLS-FM to battle such formidable
morning talent as WLUP’s Jona-
thon Brandmeier and WKQX's
Robert Murphy. Afternoons at
WLS-FM were in good shape with
Steve Dahl and Garry Meier for a
while, until the pair moved to WLS
(AM), then to WLUP-FM, and
subsequently to WLUP (AM),
where they’re currently in after-
noons. WLS (AM) became a Talk
outlet in late 1988.

In the last decade a host of PDs
passed through WLS-FM, in-
cluding current OM/PD Ric Lip-
pincott, as well as Steve Casey,
John Gehron, and Dallas Cole (now
known as Jeffrey Rowe). During
Jan Jeffries’s tenure, WLS-FM be-
came Z95. Lippincott returned as
combo OM in 1986.

WLS-FM was a rock-based CHR
by heritage. In 1982 crosstown
WBBM-FM (B96) debuted Hot Hits
under PD Buddy Scott and beat
WLS-FM soundly. B% eroded and
Scott eventually took the station in-
to more of a Churban direction,
later modifying it to more of a
Dance CHR. Z95’s last great book
was in Spring ’89, when it scored a
4.4 to top B9%6’s 4.1.

Shortly after this victory, Z95
shifted into an adult mainstream
direction and in Fall *89 dipped to a
3.7, still enough to beat B96’s 3.6.
When Scott left B96, WTIC-FM PD
Dave Shakes came aboard and lit a
fire under B96. Thanks to Shakes
and consultant Alan Burns, B9
reached its alltime high in the just-
released fall Arbitron, rising 5.2-
6.2, while Z95 dropped 2.6-2.1 to an
all-time low. To remedy the prob-
lem, Z95 has inked not one but two
consultants: Burkhart/Douglas’s
Don Benson, and Jacor Exec.
VP/COO/Critical Mass Media hon-
cho Randy Michaels. Lippincott
and Michaels spoke about the sta-
tion.

R&R: Can Z95 be fixed?

RL: It is absolutely a fixable sit-
uation. I'm very fortunate to have
two great consultants to help put
this place together. Don is an intel-
lectual, logical, and well-balanced
thinker, while Randy is about a
sandwich short of a picnic. He’s ab-
solutely out of his mind. Randy’s
an air-to-ground missile that's lost
its guidance system and is out of
control — but when that missile
gets there it’s going to make a big
boom.

BITS

* Line Of The Times — As a public
service, WKSS (Kiss95.7)/Hartford in-
stalled a 24-hour recycling info line to
assist residents with the what, when,
where, and how of complying with a
new recycling law that recently went
into effect in Connecticut.

W rarernicantradiohistorv.com

R&R: Have you considered a
call letter change to WLS-FM or
something else?

RL: I really can’t say. ButI can
say were going to make this a
dominant station in the market
again. With such a brain trust, the
probability of our success is very
high. With Don and Randy, my
knowledge of the market, and our
strong staff, we’ll get there.

We're considering everything
from A to Z. There's a lot of stuff on
the drawing board, but nothing’s in
ink. We can put the rumors of us
going Country to bed, but I'm not
sure we'll go after B9, which we
think of as the third Urban in the
market.

R&R: Could we be talking about
a complete facelift or format
change?

RL: We could. We already know
there’s a lot of confusion between
“ZYY and ((B!Y and “95” and “%.”
By mid-February we should have
this figured out — or the
company’s going to wonder what
we're doing. We won't wait six
months. Once we finalize the plan
our moves will be quick and de-
cisive. My impression is that Ran-
dy will come in and strike fast and
hard, using a heavy media blitz.

R&R: What else is on your agen-
da?

RL: I have to find a midday re-
placement for [former PD/mid-
dayer, now crosstown AC KFYR
morning man} Brian Kelly, and
then find an MD. I'm doing it all
right now. My other concern is con-

vincing the staff we’re here for the
long run and that we’ll be success-
ful in the near future. People worry
more about employment In a re-
cession, and this staff is good
enough to adapt to whatever we do.

R&R: Any hints on new format
possibilities?

RL: There are several holes in
the market. Right now we have a
2.1 share of CHR. Combined with
B96’s 6.2, you could say there are
over eight shares of CHR availa-
ble, which means there’s plenty of
room for a mainstream CHR. We
just have to decide if the hole is
worth filling.

R&R: Randy, what'’s your initial
evaluation?

RM: WFYR is vulnerable, but
Chicago doesn’t need another AC.
795 needs a major injection of ex-
citement. It's very vanilla, and
we're here to spice it up. I'm not
sure what we’re going to do, but it
will be fun. It’ll be as outrageous as
we can make it, given Cap Cities/
ABC corporate guidelines. It'll be
more outrageous than Vatican Ra-
dio — though the corporate guide-
lines are similar.

I'm still learning about the mar-
ket, the station’s history and how
the other PDs in this market think.
Chicago’s a tough town, but it’ll be
easy to raise that 2.1 share, what-
ever we do. Ric’s a smart man and
a strong on-site programmer to im-
plement our battle plans. All I can
say is — I haven’t heard “oink”
noises on the air yet.

MOTION

e KFXD (KF95)/Boise
names Dave Stone PD, suc-
ceeding Mike Kasper.

e WZEE (Z104)/Madison
ups MD Fletcher Keyes to
APD.

KZZP/Phoenix MD Darcy Sanders
adds Research Director duties . ..
KSND/Eugene, OR’s new MD/morning
man is ‘‘Dynamite’’ Darrin Stone,
most recently APD/afternoons at KHTY
(Y97)/Santa Barbara; 'SND also wel-
comes Mike Abrahms from (Q102)/
Reno for Research Director/nights
duties . . . WVBS/Wilmington, NC adds
GM/PD Bob Bolton and MD Scott Ed-
wards, both from WQSF/Richmond

. At WNVZ/Norfolk, MD Ellis B.
Feaster joins the morning wakeup
crew, and night person Jeanie Fever
moves to afternoons.

Mark Olson exits mornings at WVKS/
Toledo, OH . . . At KTXY/Jefferson Ci-
ty, MO, night rocker Hollywood Harri-

son takes MD duties, midday personal-
ity Kristi Frazier returns from KMJM/
St. Louis, middayer Jim Willlams
moves to swing, and former MD/late-
nighter Kevin Michaels exits, replaced
by weekender Kenny Knight ...
Lloyd Maxwell from WYAV/Myrtle
Beach, CA joins KCAQ Oxnard-Ven-
tura, CA as Promotions Director.

After two years, WPXY (98PXY)/Ro-
chester morning man Larry Wax exits.
Weekender Gene Filliace joins Mark
Cooper & Joan Brandenburg for
wakeups, and new to 98PXY’s nights
is Ryno from KDWZ/Des Moines . . .
At KFQX/Abilene, TX, afternoon driver
Chris Kelly is upped to MD.

Former WHTZ (Z100)/New York
swing man Bobby Willis is swinging
again at CHR sister WEGX/Philadelphia

. KGLl (KG95)/Sioux City, IA PD
Matt Tomstone takes a midday shift as
Mike Logan joins Denny Anderson in
mornings . . . KZIO/Duluth, MN wel-
comes back Promotions Director/night
man Hurricane Hamilton.

IGGY SWEET-TALKS SAN DIEGO — Iggy Pop (second from right) drop-
ped by KKLQ (Q106)/San Diego to discuss the sociological importance of
candy. Talkin’ sweet are (I-r) Virgin's Bob Frymire, Q106 PD Kevin Weath-
erly, Pop, and MD Michelle Santosuosso.
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AMINA - ADAM ANT - SEBASTIAN BACH - BROS - FELIX CAVALIERE « TERENCE TRENT D'ARBY
FLEA « JOHN FRUSCIANTE « PETER GABRIEL « KADEEM HARDISON - OFRA HAZA « JOE HIGGS
BRUCE HORNGSBY - LEE JAFFE « AL JARREAU « JAZZIE B « DAVEY JOHNSTONE - LENNY KRAVITZ
CYNDI LAUPER « SEAN ONO LENNON -« LITTLE RICHARD - L.L. COOL J « M.C. HAMMER
MICHAEL McDONALD + DUFF McKAGAN - ALANNAH MYLES « NEW VOICES OF FREEDOM
RANDY NEWMAN « YOKO ONO - TOM PETTY « IGGY POP - QTIP - BONNIE RAITT « RUN DMC
DAVE STEWART « TEENA MARIE « LITTLE STEVEN VAN ZANDT « DON WAS « WENDY & LISA
AHMET ZAPPA - DWEEZIL ZAPPA - MOON ZAPPA

Lyrics rewritten by Sean Ono Lennon.
Produced by Lenny Kravitz.
All proceeds from the sale of the commercial single
will be donated to The John Lennon Foundation.

i

© 1991 Virgin kecords America, Inc,
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HARVEY KOJAN

Prevailing Over The ‘Big R’

Just about everyone now concedes the U.S. is in a re-
cession. How long it will last and how bad it will be is
anyone’s guess. But there’s no doubt the nation’s economic
woes directly affect radio’s bottom line. How stations deal
with the “Big R” will go a long way in determining who
ultimately wins and loses over the next year or two.

Although talk of a recession has
escalated dramatically over the
past few months, several areas of
the country have been dealing with
tough economic times for quite a
while. The Northeast has been par-
ticularly hard hit. In this week’s
column, GMs from three promi-
nent Northeast AORs discuss the
financial consequences of the
recession and the strategies
they’re using to handle the situa-
tion. Next week, their PDs tell how
the economy has affected pro-
gramming, promotion, and re-
search.

’AQY: That’s The Brakes

WAQY /Springfield, MA VP/GM
Fred Steinman has been dealing
with the recession for over a year.
“It really hit us last January,” he
said. “We came off a super year in
’89, and all of sudden it was just
like someone put on the brakes.

‘““‘We require our
salespeople to call on
three new businesses
per day. That’s the only
way we’ll stay above

things.”’
— Fred Steinman

“I think we've done a good job
fighting the Big R in the past year.
Business has just about been flat

Fred Steinman

from the previous year. Obviously,
you always want to do a lot better
than you did the previous year. But
based on what’s going on and what
we're hearing, we feel pretty good
about things.”

Steinman singled out the auto in-
dustry as the most noteworthy un-
derachiever. “It’s way off — not
just for us but for the entire
market. It’s really been hit hard.
The entertainment and concert
business is also off significantly.
Those are the areas that have af-
fected us the most.”

'AQY’s local business has really
taken it on the chin. Steinman said
national buys generally remained
strong through much of 1990, ad-
ding, “It’s only in the last couple of
months that the national business

IS THAT REALLY ... —. .. Tiny Tim? You bet your bippy it is! Tiny (c) re-
cently tiptoed into KQDV/ Great Falls, MT to discuss new projects with morn-
ing driver Keith Edwards (l). Also on hand was Musicland Group's Robert
“Chuck” Semple.

has fallen behind budget.”” Approx-
imately 65%-70% of the station’s
total ad revenues are generated
locally.

Targets New Business

To try to make up for the lost
business, ’AQY hired a new sales-

Boyd Arnold

person and aggressively targeted
new advertisers, especially those
that might not have been particu-
larly strong station supporters in
the past.

“The emphasis the past year has
really been on new business. We
stress the basics — going out
there and leaving no stone unturn-
ed. We require our salespeople to
call on three new businesses per
day. That’s the only way we’ll stay
above things.

“We’ve been able to get more
banks on the station in the past
year than ever before. Our 25+
numbers have improved to the
point where the banks have finally
started to look at us as more than a
teen station. And even though car
sales are down, we’ve been able to
get coop from some of the car
dealers on the repair end of the
business. We’ve also done well with
locally owned fast-food restaurants
and jewelry stores.”

Steinman resisted the tempta-
tion to add more units. “That’s
always a tough one. The sales end
of me said, ‘We’re going to have to
run more units.’ But we really
stayed steady at 12 units an hour,
which in this market is really
something. The competition runs

14-15 units an hour.”

'HCN : Selling Sunshine

At nearby WHCN/Hartford, the
operative attitude is, “Recession?
What recession?”’

“Frankly, I don’t like to use the
horrible ‘R’ word,” said 'HCN
VP/GM Boyd Arnold. “It can be-
come a self-fulfilling prophecy. It’s
like the nursery rhyme ‘Chicken
Little’ and the sky falling. It’s dif-
ficult out there, but it’s really not
as grim as a lot of people would

Wyvweamrereanradiohistorv.com

® Get back to basics
@ Aggressively target new business
@ Don’t compromise the product

® Think positive; ‘‘sell sunshine’’

have you think. For example,
there’s so much gloom and doom in

Al Blake

our local newspaper, and we're
constantly fighting that because we
sell sunshine. That’s the way I try
to get the whole team to look at the
situation.”

“It’s difficult out there,
but it’s really not as
grim as a lot of people

would have you think.”’
— Boyd Arnold

For the record, '"HCN has main-
tained the same rate structure,
maximum spotload, and comple-
ment of salespeople. Arnold said
the station’s revenues were up
slightly vs. the previous year.

“We’re not overleveraged like so
many other stations, so doing busi-
ness might be a little easier for us.
A lot of owners are having difficul-
ties because they didn’t get the in-
creases they projected when they
took on the debt load. We haven’t
yet cut back on anything. We may
look at things a little closer these
days, but we’ve never been furious
spenders. We’ve always tried to
make prudent business decisions,
regardless of the economy.”

‘‘Service and
relationships — that’s
what built this business
and will keep it

strong.”’
— Al Blake

'GIR: Back To Basics

“1990 was a crazy year for us,”
reported WGIR/Manchester, NH
GM Al Blake. ‘It was up and down.
We’'d have one quarter that was
very busy and then another where
we didn’t know what happened to
the business. The whole thing’s
hard to figure out. There are still
people in this market who don’t
believe there’s a downturn yet.”

Regardless of how you view the
economic situation, the stations
with the strongest sales staffs will
win in the long run.

“The key is going back to basics,
and that’s the approach we’ve tak-
en,” Blake said. “The whole situa-
tion kind of parallels the real estate

Continued on Page 60

GREASED — WWDC/Washington morning maven the Greaseman (I} chats
with former Dallas Cowboy coach Tom Landry (¢} and former Washington
Redskins running back John Riggins. Riggins does sports for the station.
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WIYY
WBAB
WHJY
WWDC
KLOL
WSHE
WXTB
WYNF
WLVQ

#1 AOR New Artist

On MTV Soon!
Track @ - D

STEELHEART

“I'LL NEVER LET YOU GO”

One of the Most Active New &
Breaking Records on the Street!

Calls Include Track - €
WRIF Album €5 -

WLZR
WQFM
KBPI
KLOS
KUPD
KRXQ
KOME
KSJO

TRIXTEH

“ONE IN A MILLION”

Over 350,000 Sold
On Tour with Poison and

Soon with Scorpions
This Week Adds at

WSHE  KSJO WGIR
WYNF  WHEB WWTR
WQFM  KBAT KWHL
KUPD WHTQ KFMF
KRQR WKQZ KQDI

OUTFIELD
"FOR YOU”

The Exciting Follow-Up to the Top 10
Smush Take It All”

Track Debut Adds Include:

KLOL  KKDJ
Album € KRXQ  WKGB
KSJO  WGIR
WEZX  KFMZ
KWIC  KFMQ

KKEG  KSEZ
WSTZ  KTYD
KBAT  KATS
KGGO

#18 AOR
New Artist

BROKEN HOMES
"SOMETHIN'S GOTTA GIVE”

Early Believers Indude

WBCN WGLF
KLOS KJKJ

KKEG KFMH
WRCQ  KzO0Q
KEZO KCHV
KKDJ KFMU

WKIT

------ ~AAMAL 2 mericaltadiohistorns.com T e
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AOR.

Prevailing Over
The ‘Big R’

Continued from Page 58

market. When it was really boom-
ing, we had people in real estate
who were very good order-takers.
There were two or three people bid-
ding on properties. When the real
estate market started to slip a few
years ago, all those people went
away. Only the trained, aggressive
people survived.

“I think radio sales is the same:
working hard, sustaining and
building those relationships. It’s
been proven many times that the
clients won’t let you down if you
won't let them down.”

Blake said adding extra sales-

people isn’t the answer. “Why have
more people getting beat up? As
long as we’re covering our bases,
I'd like to have a few less people
making more money. If you have
good people you can do that.”

Blake echoed his peers when he
cited the auto industry as 1990’s
biggest revenue no-show. Food and
health care are two industries
which have helped make up the
slack for other advertisers who cut
back in the past year.

“Service and relationships —
that’s what built this business and
will keep it strong,” Blake said.
“It’s a people business, period —
and the real people will survive.”

HOLLYWOOD WEDDING — Dozens of AORs have performed on-air weddings, but KSJO/San Jose’s two-couple af-

fair at a local night club was unique for a couple of reasons. First, morning man Lamont Hollywood actually performed
the ceremony (he’s a legaily ordained minister). Second, one of the brides-to-be never showed up! After delaying the
ceremony an hour, Hollywood (and partner Paul Tonelli} went ahead and married one couple while the jilted groom
drank his sorrows away at the bar. Pictured are (I-r) Tonelli, bride Audrey Argabrite, groom Craig Argabrite, ex-groom
Sully Makame, and Hollywood.

THIS IS EDEN? — WXLP/Davenport, IA morning men Bill Michaels (I} and
Greg Dwyer re-create a touching biblical scene with “Eve,” who received
front row Reo Speedwagon tickets for her efforts.

LEAN ON ME — Hangin’ with Colin James (r) are (I-r) WEGR/Memphis MD Zeke Logan, Virgin Jagermeister Jeff
Naumann, James producer Joe Hardy, and PD Drake Hall.

MARCUS WELBY, MD PROCLAIMS:

“FIREHOUSE is likea |
‘breath of fresh air’.” :

FIREHOUSE ©-©

“DON'T TREAT ME BAD” | “SN®*

L

Tired of being ‘‘hosed’’ by ‘‘garage’’ bands choking your playlist?
Well, get ready to rev your engine for FIREHOUSE - Here's one new
band that respects great radio production values. Clearly, the first
breakthrough of 1991.

Album radio knows best. That’s why ‘“‘Don’t Treat Me Bad’’ is now
on 105 stations, including

WIYY KLOL WMMS WLZR KLOS KUFO KBER KOME KISW
WBAB WSHE WLLZ KBPI KUPD KRXQ KRQR KSJO
WWDC WXTB WRIF

WKLS. WYNF KyyS A Most Added Album & Track ==

wywweamericanradiohistorv.com

SEGUES

Two prime AOR production
director jobs have been filled:
Bob ‘‘The Blade’’ Robinson
jumps from, WRDU/Raleigh to
WDVE/Pittsburgh, and Alan
Hite moves from KLBJ/Austin
to WIYY/Baltimore. Brian Price
will assist Robinson at 'DVE

. CFNY/Toronto ups Earl
Jive to MD . . . WKRR/Greens-
boro elevates MD John Am-

berg to APD . .. WGLF/Talla-
hassee promotes midday per-
sonality Paul Davis to MD.
WHCN/Hartford Promotion
Director Maria Lahodny takes
the same job at KGON/Portland
.. . Mike Phillips is the new
Research Director at WZXL/At-
lantic City ... WGCX/Mobile
rehires Tim Hallmark for Pro-
motion Director duties
KBAT/Midland, TX welcomes
Steve Driscoll for afternoons.

DOUBLED KROSSED — Redd Kross pretty boys Jeff McDonajd () and
brother Steve sandwich WHFS/Washington personality Pat Ferrise.
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DAN O’DAY

Avoiding Obsolescence

When I attended radio school a couple of centuries
ago, there were two fellow students who already knew
everything there was to know about being a disc jockey.
They constantly dropped names and call letters with
which the rest of us were not yet familiar.

When other students would ask
questions of the instructors, these
two guys would laugh loudly, ridi-
culing. They succeeded in intimi-
dating some of the students into not
voicing all of their questions, for
fear of being laughed at.

I never heard of either of those
guys after leaving radio school,
and I'll bet a thousand bucks
neither is in the business today.

Actually, however, they are in
the business. But they wear dif-
ferent faces and use different
names. They’re in all formats, all
airshifts, all market sizes.

Long ago they learned every-
thing there is to know about being
an air personality. It’s only
natural, therefore, that they’re no
better now than they were last year
... or two or five years ago. And,
typically, their careers are no
more advanced, either. (They
might even have worked in a ma-
jor market ... once. And they
spend the rest of their careers in
smaller markets, with their major
market glory days becoming more
and more grandiose with each
retelling:)

I see these guys at conventions.
They never attend any of the ses-
sions, of course. That would be a

“Most successful
personalities have
strong egos and wide
stubborn streaks. But
they rarely lose their
desire to learn.”’

o

waste of their time, because none
of the presenters or panelists could
possibly say anything these guys
don’t already know.

But I see them in the hospitality
suites — leaning against a wall,
nursing a drink, carefully cultivat-
ing the “I don’t even know why I
came here” sneer. When they
speak, invariably it’s to denigrate
the talents of some other disc
jockey (who for some reason in-
variably is more successful and
better known than the guys who so
knowingly ridicule him).

Most successful personalities
have strong egos and wide stub-
born streaks. (Stubbornness canbe
an asset when pursuing your own
particular radio ‘““vision.”) Some
are friendly and unassuming off
the air; others are a little more ob-

noxious and overbearing than ab-
solutely necessary.

But over the years, I've noticed
that the jocks at the top of their
craft — both creatively and finan-
cially — rarely lose their desire to
learn. Just as the best hitters in
baseball study videotapes of their
swings and seek out the advice of
batting coaches they respect, the
most accomplished personalities
continually strive to hone their
skills, discover new approaches,
and prevent their performances
from becoming stale.

Don’t stop growing. Don’t ever
delude yourself into thinking you
know it all. Enjoy your success, but
never be satisfied with your per-
formance. (When you catch your-
self thinking, “Ah, what the heck,
it’s good enough,” you know your
career is about to start sliding.)

If you think, “Heck, I'm a big hit
in Columbus; I have nothing more
to learn,” be assured that someone
in Cincinnati is laughing at you. If
you're thinking that in Cincinnati,
someone in Detroit is laughing; in
Detroit, San Francisco; and if you
think it in San Francisco, it’s a New
York air talent laughing. If you
think that way in the Big Apple,
someone across town with higher
ratings is laughing. And if you're
the King of New York and you
think you know everything there is
to know ... soon you will be
dethroned — and everyone will be

laughing at you.

Critique, Don’t Destroy

You’re the program director, and you’re conducting
an aircheck critique session with one of your jocks. “I may
be wrong,” you venture, ‘“but it seems to me that break
went on a bit too long. What do you think?”’

‘“Hey,” the jock explodes, “if you
don’t think I'm any good, I can
always take a job across the street!
1 don’t need this kind of harass-
ment!”

What happened here? Obviously,
you communicated a constructive
thought in a gentle, respectful
manner. The problem here is the
jock. Wrong. Memorize this: ‘“The
communication is the message
receivi

What you meant is irrelevant.

| NEED YOUR INPUT! Com-
ments, suggestions, questions,
complaints, and airchecks are wel-
come. Due to the volume of mail, |
regret that | cannot critique the air-
checks, but I'd love to hear what
you're doing.

‘““What you meant is
irrelevant. What matters
is what the other
person understood.’’

What matters is what the other
person understood. If you didn’t in-
tend to offend the jock but he was
offended, you failed to com-
municate. You can fire him and
hope to hire a jock who under-
stands you more clearly, or you
can try alternative communication
strategies until you find one that
works.

Here’s another definition: ‘“The
communication is the response it
elicits.”

If 1 see a baseball hurtling
toward your head and I yell,
“Duck!”’ and you duck — with the
ball sailing harmlessly past — I
know I've communicated my mes-
sage. If, however, you respond by
remaining upright and yelling
back, “Poultry,” I can’t blame you
for not getting my message. I fail-
ed to communicate.

The biggest surprise first-time
PDs receive is the realization that
programming a radio station is
easy compared to managing peo-
ple. But, to quote my favorite
superhero sidekick, you knew the
job was dangerous when you took
it.

Dan O’Day, author of “Personal-
ity Radio,"” consults a limited num-
ber of radio stations and conducts
air talent seminars for stations,
groups, and associations. He can
be reached at (213) 479-1767
(or faxed at 213-471-7762).

MAMAM S M arieaneadiabictaorn, oo

hear oldies.

Instead, they listen to hear
songs they like. Your adult listen-
ers do more than simply listen to
the music you play — they react to
it on a visceral level.

A couple of years ago | was ask-
ed to speak at a radio gathering in
the Midwest. | awakened that
morning in my hotel room. Given
my dislike for mornings, this was
not a good start. Then | remember-
ed: | had to give a speech in a cou-
ple of hours.

Now, | enjoy conducting semi-
nars, but this wasn't a seminar.
Nor was it a panel upon which | sit
and simply talk radio with a bunch
of others. This was a SPEECH. |
hate giving speeches.

So it was morning . . . | had to
get up ... and | had to give a
speech. | was in a very, very bad
mood. | turned on a local radio sta-
tion. The first song | heard was by
one of my boyhood favorites, Rick
Neison. Unfortunately, it wasn't
one of his better records. It was
“Teenage Idol.”

Sappy. Contrived. Maudlin. |
hadn't heard it since it was a hit in
1962. | found myself remember-
ing not just where | was when
“Teenage Idol” was a hit, but also
who | was. My family had recently
moved from Connecticut to Flori-
da. | hadn't wanted to leave my
friends and familiar surroundings,
and | was lonely in Florida. Quickly
those feelings came back to me:
loneliness, longing, isolation. And
it felt wonderful.

Not because loneliness is fun,
but because suddenly | was put
back in touch with a part of myself |
had forgotten about. | was remind-
ed of one more piece of the puzzle
that is me.

A warm feeling washed over me.
And being awake earlier than |
prefer and having to give a speech
no longer seemed so distasteful.

Gold Jocks: Relate
To The Music

If you work for a Gold station, the following declaration
might surprise you: People don't listen to your station to

We all have strong memories at-
tached to the music we grew up
with. You can conmect with your
listeners by sharing the connec-
tion you have to the music you
play. Methods for connecting in-

clude:

* Memories the song brings

back

* Trivia about the record (“In a
moment, the first hit record to use

a synthesizer . . .”')

* Information or trivia about the
artist (If you've ever heard Casey
Kasem, you don't ned any further

explanation)

* How you feel when you hear it
(For example, whenever | hear the
Doors’ “Riders On The Storm,"” |
envision driving in a rainstorm late
at night. The vision appears be-
cause | recall the incident that
caused it: Many years ago | found
myself driving down Wilshire Bout-
evard in Los Angeles around mid-
through the heaviest
with the
long version of “Rideis” on my car

night ...
rainstorm possible . . .

radio.)

Some jocks have mistakenly
been told they NEVER should talk
about their own memaories or asso-
ciations with songs. This will in-
terfere, they've been told, with the
own meméries. That's
ludicrous. When you share a mem-
ory with your listeners, you trigger

listeners’

their own memories.

* The song's place in music his-
tory (“Coming up, the very first hit
song to feature the word ‘crap’ in

the lyrics!")

| don't suggest you share an
anecdote, memory, of emotion
every time you play a record. But if
you're on a Gold (or Ciassic Rock)
station and you never relate to the
music, you might as well be auto-
mated. Anyone can backsell arec-

ord.
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A Profile In Commitment

KJLH Tightens Community Ties Through Special Features, Literacy Campaign

UC/Black radio broadcasters constantly talk about
community involvement and commitment to their core
audiences. Well, it’s one thing to talk and another to take
action. One station that’s stepping up its community com-
mitment is KJLH/Los Angeles.

‘Drum Of Communication’

J.B. Stone, formerly VP/GM of
the station and now Director/
Broadcasting for parent Taxi Cor-
poration, believes radio must do
more than just play music. “Our
people have always been loyal ra-
dio listeners. I consider UC/Black
radio to be our modern day drum
of communication. If we don’t give
our audience a local and national
news perspective, plus respond to
their needs, then who’s going to do
it? It’s a mandate: Community
service and involvement are part
of our image. The only thing that
can sustain a station between
ratings ups and downs is close
community ties.”

With that in mind, KJLH launch-
ed the “Positive Role Models,” a
five-minute feature that runs three
times a day. “We showcase Afri-
can-Americans who are positive
role models in our community?
explained Stone. “We make it a
point to search out people who may
not be music or sports celebrities.
For example, it may be a US.
Postal Service employee who's do-
ing positive things in the communi-
ty. It could be a mother who raised
her children alone and managed to
send them all to college. We always
hear about the bad. That’s why we
came up with this feature. We
acknowledge these people and
share their accomplishments with
the community.

“Each of these features is spon-
sored. If the package is put to-
gether properly, it can be sold. I
say this because I know there’s a
group out there saying, ‘We just
can’t give our airtime away.’ Well,
here’s a way to do some good and
be profitable at the same time. You
know, community service can be
people-serving and revenue- inten-
sive at the same time. It’s all in the
packaging.”

J.B. Stone

Campaigning For Literacy

“We’re also involved in a mas-
sive educational campaign against
illiteracy,”” Stone continued.
“We’ve made a firm commitment
along with several corporate spon-
sors: We're going to do what we
can to help stomp out illiteracy in
our community and [lower the
number] of African-American
youngsters dropping out of school.
If we don’t send a message through
the radio, how many of us are go-
ing to pick up the newspaper and
read about the issues concerning
the African-American communi-
ty?
“We have a responsibility as Af-
rican-American men and women
in leadership positions. We're
blessed and lucky to be in the com-
munications business because it af-
fects the lives of a number of peo-
ple. When you put on a record
that’s vulgar and idiotic, it affects
someone somewhere. You must be
conscious that damage is being
done. Just as those records can do
damage, you [broadcasters] can
do some good. There are plenty of
people out there who can’t read.
Your station can tell them where to
find help.”

Stone added that this commit-
ment extends to the political arena.

“UC/Black radio must get involv-
ed in mobilizing our people to take
part — voter registration leads to
voter participation. Some of the
candidates and issues we vote for
don’t always make it. But if you
don’t vote at all, there certainly
isn’t a good chance of making it.
We must be part of the system; as
broadcasters we can help make
people more aware.”

Giving Something Back

Discussing the literacy cam-
paign, PD Lynn Briggs added, “I
think it’s going to be our baby.
There are so many of us who can’t
read or write. And because we're
embarrassed, we don’t reach out
for help. If we're able to reach
some of these people by telling
them where to go for assistance
and they follow through, then we
will have given something back not
only to our people but to our com-
munity. Owner Stevie Wonder is
such a humanitarian and compas-
sionate person that he encourages
us to stay involved with our com-
munity in a big way.

“For instance, over the holidays
we did a live broadcast from an or-
phanage in San Dimas, CA. People
turned out from all over the city,
bringing gifts and love. Some of the
L.A. Raiders even came. KJLH
has been doing these kinds of
things for over 25 years. And we’re
committed to continuing these ef-
forts.”

Decrying the lack of news/infor-
mation being aired on many UC
outlets, Briggs noted, “We have a
responsibility to report the news to
our listeners, who spend more con-
tinuous time listening to the radio
than any other group. If we don’t
do it, they won’t be properly in-
formed.”

President John F. Kennedy said,
“Ask not what your country can do
for you, but what you can do for
your country.” Maybe UC/Black
radio should say, “Ask not what
our listeners can do for us, but
what can we do for our listeners be-
sides give away money and play
the hits.”

COMIN’ ROUND THE BENZ — At a recent KJLH/Los Angeles community event, a lucky listener won a Mercedes
Benz. On hand (I-r) were station PD Lynn Briggs, GM Karen Slade, midday man Lon McQ, winner Etta Parker, artist
Jeffrey Osborne, KJLH morning personality Greg Mack, and evening host Rico Reed.

BACKSTROKING THROUGH THE MAIL — WAMO (HOT 1086)/Pittsburgh
evening personality J.J. Stone wades through the tons of school spirit mail
the station received.

and Mitzi Miles.

postcards.

WwWWW-americanradiohistory-com

WAMO Gets Into The Spirit

emember school spirit contests? WAMO (HOT 106)/
Pittsburgh recycled this promotion during its morn-
ing "Breakfast Club” show with Frankie Mayson

The station received 735,302 postcards from 14 area high schools —
Oakland Catholic sent in 148,500 to become the winner. For their efforts
Qakland Catholic students will be treated to a spring WAMO-sponsored
concert featuring Profile artist Special Ed and station personality J.J.
Stone as emcee. Second-place winner East Liverpoool was awarded
$500; third-place finisher Oliver High claimed $250.

By the way, WAMO also made a commitment to recycle the 735,302

ACTION

WWIN (AM) has stopped simulcast-
ing with Black AC sister WWIN-FM and
is now 24-hour Inspirational. Harold
Pompey continues as PD of both sta-
tions. Ron Baker serves as MD of the
AM, which needs gospei product from
all labels.

New UC WBRO/Waynesboro, GA
signed on the air over the holidays. it's
programmed by Sergio Lacour, who
can be reached at 307 Fourth Street,
Waynesboro, GA 30830; (404) 554-
7459 . . . Morning sidekick Ollvia Fox
and midday personality Craig Lewis
have exited WUJM (94 JAMS)/Char-
leston, SC.

Gulf Greetings

WAMO/Pittsburgh’s Breakfast Ciub
has instituted a special song of the day
to honor the men and women of Opera-

tion Desert Shield. In addition, morning
personalities Frankie Mayson and Mit-
zi Miles are encouraging listeners to
send in the names and addresses of lo-
cal individuals stationed overseas. This
information is relayed over the air, with
listeners also being asked to write let-
ters to the troops.

On The Move

KKDA-FM/Dallas and WGCI-FM/Chi-
cago air talent Tom Joyner is cele-
brating his fifth anniversary as the “Fly
Jock” by making soon-to-be-an-
nounced appearances on Fox's "In Liv-
ing Color” and 'Personalities” . ..
WJLB/Detroit midday man Gerald
McBride hosted a seven-hour Christ-
mas Eve show live on Tokyo's FM-Yo-
kohama.
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UCCHART: DEBUT ) 64 REPORTERS — 68%

PRODVUCED BY: STAN SHEPPARD AND JIMMY VARNER
MANAGEMENT: MERVYN DASH
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LITE/SOFT AC PERSONALITIES

ADULT CONTEMPORARY

Reading Between
The Liner Cards

Finding air talent compatible and comfortable with a
station’s longterm goals and objectives can be one of a

PD’s toughest challenges.

Programmers representing the
Soft or Lite end of AC’s spectrum
find this especially difficult, since
announcers on such stations are
sometimes perceived to be merely
liner card readers. Two of the
country’s leading Lite AC PDs dis-
cuss what they expect from their
air personalities, how they work
with talent, and what’s required of
potential on-air employees.

WLIT/Chicago PD Mark Ed-
wards prefers not to be influenced
by a resume when listening to ac-
companying airchecks. “I want to
know if a person sounds like he can
say things in his own words without
reading, and there aren’t many
people like that out there these
days. Our announcers have to be
communicators rather than read-
ers. We want the audience to think
our announcers play and talk about
their favorite songs. We don’t want
people who sound like they’re play-
ing what’s on a list and reading col-
ored liner cards.”

Questionable Talent Pool

Discouraged by the talent pool in
all formats, Edwards commented,
“The quality of talent isn’t as high
as it used to be. The industry has
hired people who show up and work
cheap; we haven’t been grooming
personalities. It is possible to be a
personality and read liner cards.
It’s the way you sell it and convey
the thought.”

Edwards said he’d be tempted to
hire someone with whom he and
his wife would be comfortable hav-
ing dinner and discussing topics
other than radio. ‘‘People who have
more to offer and more on their
minds than radio are going to con-
vey that on the air.”

Think On Your Feet

Familiar with the headaches of
recruiting air talent for Lite AC,
Edwards was busy during the holi-
days listening to a flood of aircheck
tapes. He was in the process of hir-
ing replacement talent for midday
and evening duty the first of the
year.

He encourages all his airstaffers
to think on their feet. “I look for
people who can take liners and
make them sound special by ad-
ding a word or two and giving just
the right inflection. Having a big
voice isn’t good enough anymore.
Our announcers take liner card in-
formation and rework it to tie in
with local events.”

Based on his varied program-
ming background, Edwards main-
tained Soft AC is the most difficult

““The industry has
hired people who show
up and work cheap; we
haven’t been grooming
personalities. It is
possible to be a
personality and read

liner cards.’’
— Mark Edwards

format in which to find and train
air personalities. “Every word has
to be brilliant. I get about 40 tapes a

Mark Edwards

week and listen to them all. To get
the best talent, you have to be ag-
gressive and find people who aren’t
looking for work. It’s hard finding
good people, and harder finding

Personality Pointers

Lite/Soft AC personalities should be:

® Great communicators
@ Able to think on their feet

@ Concise
@ Multifaceted

@ Dedicated to the product

people willing to move. I won’t set-
tle for someone in town who's just
okay. The days of announcers hav-
ing ‘blow-up’ furniture are gone. If
you get roots in a market, you can
do things other than radio, like club
work or voiceovers.”

If an aircheck grabs his atten-
tion, Edwards proceeds to the resu-
me. But a laundry list of past sta-
tions’ calls doesn’t necessarily im-
press him. “A person’s life ex-
perience is very important to us.
I'm curious about what they’ve
done and where they’ve been.”

Bringing Things Into Focus

One of Edwards’s programming
specialities is working closely with
talent via aircheck sessions. The
frequency of such meetings de-
pends on the talent, but the impor-

tance of the big picture is always

stressed. ““I see some people every
day, others once a week. Half the
time is spent going over tapes, the
other half talking about what we’re
supposed to be doing at the station.
It’s a victory when announcers
understand the station’s concept
and can make the station sound
more relatable. In the few places
where our announcers talk each
hour, they need to get points across
and sound human.

“We’'re the ‘Less Talk Leader.’ If
an announcer can't check some-
thing against that mission state-
ment, he shouldn’t do it. Nothing
upsets me more than hearing an
announcer ramble. If something
will either help promote the station

_tactically, or relate directly to the
target audience, it should be done
as economically as possible. Talent
should say brilliant thoughts in as
few words as possible.”

You Don’t Have To Be A Star

Go on the air and be a star! For many, that embodies
what a radio personality’s life should be like. Many Lite
and Soft AC PDs, however, have to remind their an-
nouncers to shut up and play the hits.

Believe In The Product

“Many of our guys didn’t believe
in their heart of hearts this was the
way to get ratings,” recalled
WLTE /Minneapolis PD Gary
Balaban.

“But as the numbers have im-
proved, they’ve come around.
They may not like it, but they be-
lieve it works — and there is a dif-
ference. Some of our announcers
may want more on-air input, but
they recognize the need to do it this
way and can be happy with that.

“Anybody who'’s been at a sta-
tion more than a year is usually
there because he’s bought into the
program. If he hasn’t, he’ll have
real problems with himself. How
do you sleep nights if you can’t
stand your work?”

Short And Sweet

WLTE has worked with consul-
tant E Karl, who’s occasionally
shared bits of research information
with the announcers to remind
them why things (like limiting
talk) are done a certain way.

“It’s important that they get this
national perspective,” Balaban
remarked. “E Karl explains to
them this is what people tell us
when we do research. Qur an-
nouncers wind up saying it makes
sense to them too. There are some
things you can do to bend the rules,
provided you don’t waste the au-
dience’s time. We remind announc-
ers to keep things short and
sweet.”

Gary Balaban

Morning driver Orly Knutson,
who had previous training at Full-
Service WIBC/Indianapolis, repre-
sents one of WLTE’s biggest on-air
turnarounds. ‘“‘He was used to talk-
ing a lot on-air,” Balaban reported.
“Initially, Orly didn’t believe in
what we were doing, and he wasn’t
happy. Now he understands why
we do what we do and he believes
in the station.”

Knutson isn’t necessarily more
uptempo than the rest of his WLTE
on-air counterparts, but he has-a
bit more latitude. ‘“Twice an hour,
he does things our other guys
might not do. He gives the day’s
birthdays off the AP wire, as well
as local people’s birthdays. We also
do a ‘Lite Break’ 52 times a year,
when Orly delivers coffee, donuts,
and station merchandise to various
offices. He mentions that in one of

‘the breaks as well.”

WWW-amerteanradiohistorycom

Nationwide, Lite AC personali-
ties’ on-air presence seems to be
waning. Many Lite and Soft ACs
have reduced their stopsets from
four or five to two or three an hour.
WLTE currently slots three breaks
an hour, and four in AM drive, re-
sulting in less announcer talk.

In AM drive’s slightly higher
profile, Balaban explained, ‘“We
play a song, segue to the next
record, stop between the second
and third song, do time, temp,
weather, calls, play one more song,
do a backsell, weather, stopsei,
and another weather at the end of

2 PR AP ol

‘““Assuming a person
can sound intelligent
on the air, have a
decent set of pipes,
and sound real, | could
potentially have interest
in a hot-rockin’, flame-

throwin’ jock.”’
— Gary Balaban

the set. Everytime we open the
mike, we talk about the weather
and give the time.

“We stress our frequency, calls,
and slogan all at once. We're ‘Lite
FM 103 WLTE.” The majority of
diary entries refer in some way to
call letters.”

Reading Ability
Although Balaban hasn’t had to
fill an on-air vacancy in two years,
he always evaluates incoming
tapes . . . just in case. He looks for
talent who perform well — regard-

4

less of their present format. “If
they sound credible, that’s a start.
Assuming a person can sound intel-
ligent on the air, have a decent set
of pipes, and sound real, I could
potentially have interest in a hot-
rockin’, flame-throwin’ jock.”

Balaban advised those interested
in locking up on-air spots at sta-
tions like WLTE to be able to dem-
onstrate a clear reading ability.
“We don't do live commercials, but
I wouldn’t mind hearing a live
commercial and weathercast on a
tape. Our announcers also don’t do
their own newscasts, but I want to
hear one on a tape to hear how a
person sounds.”

Many announcers spend too
much time worrying about music
they include on airchecks. ‘I don’t
care about record segues,” Bala-
ban said. ‘“That’s a mechanical
thing we can work on after a per-
son’s hired. Music on the tape isn’t
important, either. As far as I'm
concerned, they can play Led Zep-
pelin. I need to hear about three
minutes of how a person sounds
and how he interprets this format.”

Generally speaking, Balaban
isn’t optimistic about the talent
waiting in the wings. “Not that
many pleasantly surprise me,” he
admitted. “Most aren’t good be-
cause they think they’re funny, and
they’re not. My advice [regarding
on-air material] is to know where
you're going, get there, and then
get out — but most announcers
don’t do it. They should be more
like one of my role models: Chuck
Knapp.” (Knapp just happens to be
Station Manager/morning man at
Balaban’s crosstown AC rival,
KSTP-FM).
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WYAY & WYAI Score

Atlanta Hat Trick

The phones ring incessantly when new ratings figures
are released — everybody wants to know how Country is
faring. Although callers request various markets, three
remain constant: Atlanta, Dallas, and Houston.

This page contains an overview
of the fall sweeps in Country’s big-
gest battlefields, with a focus on
each station’s promotions, market-
ing, and programming changes.
Commentary is based on Arbitron
results and trends.

Atlanta

WYAY & WYAI/Atlanta’s fall
win was the combo’s third in a row
and fourth out of five over rival
WKHX-AM & FM. Perhaps not so
coincidentally, the winning streak
began shortly after NewCity pur-
chased WYAI and formed, as
NewCity calls it, “the world’s first
FM/FM combo.” Though 'YATI’s
contribution has normally been a
share or less, that’s often been the
margin of victory. This fall’s 1.6
spread — WYAY & WYAI 6.56.6;
and WKHX 5.2-5.0 — is the widest
12+ lead either has enjoyed since
summer ’'89, when '’KHX won 7.1-
4.6. Birch 124+ figures show
WYAY & WYAI falling 7.5-6.7 and
WKHX slipping 5.1-4.1.

Among 25-54s, the Y’s lead by
two shares. However, both combos
fell in market rank, with 'YAY &
’YAI down from fifth to sixth and
'KHX off ninth to tenth. WYAY &
WYATI’s Rhubarb Jones leads the
25-54 Country morning race by 2.5
shares

Providing background on this
race are newly promoted WYAY &
WYAI GM Bill Wise, who was Sta-
tion Manager during the sweep,

Bill Wise

and WKHX-AM & FM OM Neil
McGinley.

* Promotion: The Y’s continued
their long-running Film House
Birthday contest campaign. Over a
period of five weeks, they gave out
major Thursday morning prizes of
$5000 (twice), $10,000, $15,000, and
$20,000. From Thursday through
Sunday, they awarded six $1000
prizes each day for the five weeks.
They ended the fall sweep by giv-
ing away a CD jukebox filled with
country hits.

WKHX’s Instant Cash Giveaway
awarded between $100-$1000 six
times a day to the correct caller
dialing after a cash register/
alarms/bells sounder was aired.

* Marketing: The Y’s ran four
weeks of TV in support of the Birth-
day contest, featuring morning

man Rhubarb Jones. The combo
didn’t mount an outdoor campaign.

WKHX’s campaign featured
morning man Rocky Marlowe in
Chuck Blore’s “Deborah” spot as

Neil McGinley

she talked about the wakeup show.
McGinley said '’KHX made its usu-
al TV buy, one he felt was about
equal to that of the Y’s.

'KHX also put up a billboard
over the July 4 holiday that fea-
tured its calls, the American flag,
and the phrase “I Love My Coun-
try.” McGinley said when the Mid-
dle East crisis hit, ’KHX bought a
number of boards on major
thoroughfares to carry through the
theme, which also bedecked 50,000
burmnper stickers the combo distrib-
uted. Station personnel partici-
pated in “I Love My Country’’ car-
avans traveling throughout the
metro area, handing out stickers
and ribbons.

* Changes: Though few changes
were made at the Y’s before or

Continued on Page 66

mer '90.

KIKK-FM was second in the mar-
ket 25-54, 0.1 ahead of third-
ranked KILT-FM. KILT-FM won the
Country morning battle for adults
with a 2.1 share lead over second-
place KIKK-FM. Birch showed
KIKK-FM ahead 8.1-8.2 and KILT-
FM up 7.4-8.0.

KIKK-AM & FM OM Jim Robert-
son and KiLT-AM & FM OM Rick
Candea described the playing fieid.

* Promotions: KIKK-FM’s pri-
mary contest was an extension of
its summer game, in which one lis-
tener csatching KIKK-FM playing
fewer than 12 songs in a row won
$12,000. This fall, the ante was
upped to $120,000 for one lucky
song counter. {The $12,000 was
awarded in early September; the
$120,000 in mid-Ncvember.) Rob-
ertson said that other than that, the
station ran only low-key mairiten-
ance contests with small cash
prizes during the book.

KILT-FM aired rounds nine and
ten of its Social Security contest
with $1000 prizes. and a $50,000
bonus if the winner was celebrating
a birthday that day. There was no
bonus winner during the fall, so the
station bumped the bonus bucks to
$100,000.

Early in the book, KILT-FM
matched KIKK-FM's $12,000 mu-
sic guarantee. But Candea said he
backed off after the Middle East
flareup, hitting the air with frequent
Desert Shield updates and the liner:
“There are some things more im-

portant than 12 in a row.”

KIKK-FM Back On
Top In Houston

The Country lead has changed hands in Houston once
again, with KIKK-FM coming out on top. Arbitron places
the victory at 8.4-7.5; Birch calls the race 8.2-8.0. In the
last year, KIKK-FM's taken the spring and fall sweeps, while
KILT-FM has taken the winter and summer cantests. The
widest margin of victory for either station was 1.1 in sum-

Rick Candea

Jim Robertson

KILT-FM has beer playing and
promoting 12 in a rew for seven
years, while KIKK-FN adopted the
strategy two years ago, Candea
said.

* Marketing: KIKK-FM's Film
House TV spot featured morning

Continued on Page 66

In Dallas, KSCS has topped the market for four con-
secutive Arbitron and five straight Birch sweeps with its
respective 8.3-10.0 and 8.9-10.9 summer-fall showings.
KPLX, Dallas’s other FM Country outlet, posted an
ARB gain 7.2-7.4 and a Birch decrease 6.5-6.1

Only eight times in the last seven
years has a Dallas station posted
double-digit Arbitron 124+ num-
bers, and in many of those cases it
took an AM-FM combo to do it. The
last time it happened was summer
’87. The last Country outlet to do so
was KSCS sister WBAP in the late
'70s. Neither KSCS nor KPLX
had ever accomplished that feat.
KPLX was also up 7.2-7.4, good for
third place. It was off 6.56.1 in
Birch to finish fifth.

KSCS ranked second 25-54 in Ar-
bitron, 1.3 shares ahead of KPLX’s
third-place finish. KPLX was up al-
most a share in adults.

KSCS'’s 18-34 showing was partic-
ularly impressive. Overall, it’s No.
2 — just 0.3 behind AOR KTXQ.It'’s

Ted Stecker

first in morning drive, 1.8 shares
ahead of KTXQ); first in middays
by 0.3; third at night; and second
on weekends.

Here’s how the battle was fought,
according to WBAP & KSCS OM
Ted Stecker and KPLX PD Bobby
Kraig.

* Promotions: KSCS continued
to use Film House’'s direct TV
birthday contest. Centered around
six Thursday prizes (two $5000, two
$10,000, a $15,000, and a $25,000),
the contest also ran four times a
day the rest of the week with cash
awards from $100-$1000. KSCS’s
total cash outlay over the book was
more than $100,000.

KPLX ran the “Texas Lottery”
direct mail campaign with cash
prizes. Kraig would say only that
his cash outlay was less than
KSCS’s.

» Marketing: KSCS’s birthday
coutest TV commercials featured
morning man Terry Dorsey in a
series of humorous spots. In one he
was dressed as Elvis in a gold
jumpsuit. (Jelly doughnuts also

wwAr-americanradiohistorv-com

played a prominent role.) In arn-
other, his sidekick, ‘“Hawkeye,”
was dressed as the Eveready rab-
bit, which Dorsey ultimately blew
to bits. The spots aired Sunday

Bobby Kraig

through Wednesday for six weeks;
KSCS bought late news and early
fringe on network stations.

KSCS maintains 15 billboards

Big D

year-round. A black background
with a fluorescent orange 96.3
KSCS” always fills two-thirds of
the boards, and only the slug line
changes. This fall, the fluorescent
green message was ‘‘Dor$ey Morn-

KPLX sat out in October but hit
TV heavy in November, when its
mail piece dropped. Kraig said
KPLX may have been on TV
longer than KSCS, but he doubted
KPLX’s overall schedule was
heavier.

» Changes: Stecker said the only
programming change was the ad-
dition of an all-request and dedica-
tion show (“Cryin’, Lovin’, and
Leavin’ ”), which airs 10pm-mid-
night during the weex.

KPLX made some airstaff ad-
justments prior to the book, with
PM driver Jim Tyler moving to
middays and markst vet Larry

Continued on Page 66
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NASHVILLE THIS WEEK

New Artists For
A New Year

Though the tide of new artists appears to have stem-
med slightly, a number of acts will have debut singles out

soon.

¢ Tony Toliver has just released
“Bar Stool Fool” on Curb/Capitol.
The Texas native, a veteran of Dot-
tie West’s band, was produced by
James Stroud. His forthcoming LP
will include a duet with Merle Hag-
gard on Haggard’s ’66 hit, ‘“Swing-
ing Doors.”

¢ Diamond Rio, made up of Mar-
ty Roe, Jimmy Olander, Gene
Johnson, Dan Truman, Dana Willi-
ams, and Brian Prout, will release
“Meet In The Middle” on Arista
February 5. Monty Powell and Tim
DuBois produced the project.

* Martin Delray has just releas-
ed the Johnny Cash-penned “Get
Rhythm” on Atlantic. Cash joins
the Arkansas native on the song,
which was produced by Blake Mev-
is and Nelson Larkin.

¢ J.J. White, a California duo
made up of sisters Janice and
Jayne White, have just released
“Have A Little Faith” on Curb.
Their debut single was written by
Walt Aldridge and produced by
James Stroud.

» Lisa Montalve, an 18-year-old
Californian, will release George
Morgan’s 1949 No. 1 “‘Candy
Kisses.” Tommy Allsup produced
the Curb project, due in February.

« J.P. Pennington, former leader
of Exile, will make his MCA debut,
“Whatever It Takes,” on February
14. Barry Beckett produced.

KIKK-FM
Number One

Continued from Page 65

co-hosts Charlie O’Neal and Joe
Ladd pitching the wakeup show
and touting the cash giveaway.

Robertson said KIKK purchased
the same schedule as in the past, a
buy that might normaily have been
considered heavy but seemed mid-
diing compared with buys by other
market outlets. KIKK-FM also ran a
typical complement of boards with
the message “KIKK 96FM Sounds
Like Texas.”

KILT-FM aired locally produced
spots with the Hudson & Harrigan
morning team pushing the Social
Security game. The station’s out-
door campaign carried the “12 in a
row’ message.

o Comments: Asked about the
impact of a race in which the lead
constantly changes hands and is
measured in tenths of a point, Rob-
ertson said, ""As in all the major mar-
kets, the battle gets tighter. The top
station used to have a ten share;
now it's an eight. At this stage,
there's no real winner or loser. The
{small ratings] differences and sw-
ings don't have much effect on the
bottom line. What would hurt the
most is if either of us lost rank in the
marketplace.”

While Candea basically agreed
with Robertson's assessment, both
noted they'd rather not be the guy
looking up.

¢ Tom Kell, a California native,
will release his Warner Bros.
debut, “I Can’t Tell You Why,” in
February. Kell was produced by
Josh Leo and is managed by Chuck
Morris.

¢ Hal Ketchem, a singer/song-
writer from Texas, will release
“Small Town Saturday Night’’ on
Curb in March. Allen Reynolds and
Jim Rooney produced the single.

¢ Tim McGraw, son of ex-major
league pitcher Tug McGraw, will
release ‘“‘Holiday Inn” on Curb in
March. Doug Johnson handled pro-
duction.

Southern Pacific Disbands

e Add Southern Pacific to the
growing list of groups disbanding
in recent months. Southern Pacif-
ic’s Kurt Howell is reportedly pur-
suing a solo rock career with pro-
ducer Michael Omartian, while

WYAY & WYAI
Hat Trick

Continued from Page 65

during the book, a number of
moves have been made in the last
few weeks, coinciding with Wise’s
rise to the GM spot January 1. Af-
ternoon driver George Mason-Dix-
on has replaced Dave Foster as PD
and moved to middays, MD/mid-
dayer Dixie Lee has switched to af-
ternoons, and the morning show
has been extended from 5:30-9am
to 5:30-10am.

WKHX’s morning show was re-
vamped last summer, with news-
woman Deborah Richards joining
Marlowe as a co-host. She no long-
er does the news.

1YEAR AGO

@ No. 1: ‘“Statue Of A Fool”’
— Ricky Van Shelton

- 5 YEARS AGO

@ No. 1: ““You Can Dream Of
Me'’ — Steve Wariner

10 YEARS AGO

®No. 1: ‘9 To 5" — Dolly
: Parton (2nd week)

15 YEARS AGO

@ No. 1: ““This Time I’ve Hurt
Her'’ — Conway Twitty

@ After a nine-year absence
from the charts, Red
Sovine’s ‘‘Phantom 309"’
redebuts at No. 40. It peaks
three weeks later at No. 33.

Kamerer.

COLUMBIA NIGHT AT THE ROXY — Mary-Chapin Carpenter and opening act Mike Reid played Los Angeles’s Roxy
last month. Backstage were (I-r) Columbia/Nashville VP/A&R Steve Buckingham, Sony Music Entertainment/L.A.
branch manager Jim Chiado, Carpenter, Reid, Sony/L.A. Manager/Sales Colin Willis, and Columbia/Nashville's Don

John McFee, Keith Knudsen, and
Stu Cook will remain together to
pursue a rock deal. Warner Bros.
plans to release an SP greatest hits
package later this year.

The Judds, the O’Kanes, and
Foster & Lloyd have all recently
split.

Bits & Pieces

e Dan Seals, though recently
signed to WB, will have two more
singles (including the current “Wa-
ter Under The Bridge”) and a
greatest hits package, to be releas-
ed April 15, on Capitol. His first
Warner product i1sn v aue untu next
Fall.

* Mike Reid has co-authored a
Civil War play, “A House Divided,”
which just opened in Nashville.
Reid wrote the music for the pro-

KSCS Leads
Dallas

Continued from Page 65

Dixon joining afternoons. Kraig
said he was pleased with the re-
sults — both dayparts were up a
couple of shares among 25-54s.

¢ Comments: Stecker said even
though KSCS hangs its hat on ‘““Ten
in a row,” he doesn’t see this as a
“more music” battle: “It's our
overall sound that wins. We're to-
gether, consistent, and very much
in tune with the market. And it's all
kicked off with a very solid morn-
ing show.”

Stecker also pointed to his AM,
WBAP, whose morning show ranks
fourth in mornings 12+ and fifth in
afternoons — a strong accomplish-
ment in the fall, when the Cowboys
are on rival KRLD. Hal Jay and
Dick Seigle host both dayparts on
'BAP.

Overall, Kraig was happy with
the Arbitron ratings. ‘“The best
news is that KSCS’s increases
didn’t come at our expense,” he
said. “[Our] middays and after-
noons were up — we beat them in
afternoons — and mornings we're
only off 0.1, which was good consid-
ering the amount of money they
gave away. Another bright spot is
our TSL which, at 12 hours, is at an
alltime high.” (KSCS's TSL is
10:45.)
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ject and co-wrote the lyrics with
Tennessee Repertory Theatre art-
istic director Mac Pirkle. Reid’s
&
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Linda bavis

Born: 11/26/62 Dotson, TX

o e L

theatrical debut runs through Feb-

ruary 3.
—Ken Tucker

Current Single: “In A Different Light”
Current Album: “In A Different Light”
Producers: Jimmy Bowen, Linda Davis

Label: Capitol

Management: Starstruck Entertainment/Narvel

Blackstock

Booking: Buddy Lee Attractions

Publishing: Dry Hole Music

Musical Influences: Dolly Parton, Ronnie Milsap, James
Taylor, Charley Pride, George
Jones; southern gospel

* Background: Davis was first
bitten by the music bug at age six
while performing with her sister’s
band, the Fugitives. With the sup-
port of her family, and particularly
her uncle, Turner Britton, Davis
began performing around the re-
gion. “It's all | ever wanted to do,”
she says, adding, “l had a great
childhood — though not a typical
one.”

At age 15, she became aregular
member of the "Louisiana Hayride”
and was also performing on the
“Texas Grapevine Opry.” Later,
she'd record four sides in Nashville
with legendary session guitarist and
producer Phil Baugh. This exper-
ience further convinced her that
“this is what | want.”

After a stint in college, Davis
moved to Music City in '82. She
signed an independent record deal

~ and began singing demos, in-

cluding a jingle for Kentucky Fried
Chicken. She eventually met pub-
lisher Tom Collins and Bob Mont-

. gomery, then Tree Publishing Di-
rector/Creative Services. Both took
interest in her career.

Montgomery later moved to CBS/
Nashville and signed her in '87.
Though several singles were re-
leased during her three years with
the label, Davis felt, "'All the pieces
weren’t there. It just wasn't time
yet.'

* Signing: After her stint at CBS
ended, her friends, including Reba
McEntire, encouraged her to con-

Linda Davis |
tinue her pursuit. Davis signed to
McEntire’s Starstruck Entertain-
ment and in June of '90, manager
Narvel Blackstock introduced her =
to Capitol/Nashvlile President Jim-
my Bowen. After he heard her rec-
ords and demos, she was invited to
perform at a Trader-Price show-
case. Bowen was impressed, and
signed her soon after.

e Songs: The album contains
many songs Davis had sung as
demos, including the current sin-
gle, “In A Different Light.” “When |
did that demo it broke my heart, be-
cause | knew they’d have to pitch it
to someone whose career was hap-
pening. | didn't have anything going
on then, so | just hung onto a copy
and hoped,” she recalled. “All ten
songs have something to say,”
Davis added. “There's always a
way to convey a real idea and still
be entertaining.”
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AIR TALENT SERVICES

YOUR AIRCHECK!
‘\\@m@ Professional, objectively edited,
»)/)@UIDIH@
V.IMBIKERS save money too. Call or write for
more info.

high-quality airchecks. We make it
easy for you to sound great...and
(213) 597-8344 P.0. Box 4087 « Long Beach, CA 90804

ﬂ%

AUDIO & VIDEO AIRCHECKS

CURRENT ISSUE_#130, KPWR/Jay Thomas, KOD)/Real Don Steele, WPOW/Don
Cox, WMC-FM/Olson & McKeever, WJMK/Ron Britain, KKBT/Diana Steele. CFTR/
Jesse & Gene. Philly's WEGX & WIOQ & more! Cassette, $6.50.

CURRENT ISSUE #129, WXKS/Dale Dorman, WQHT/Bill Lee, KIIS/Bruce Vidal-Magic
Matt, KOY-FM/Bruce Kelly, KTXQ/Beau & Jimmy, WFOX/Randy & Spiff & Houston's
KKBQ & KRBE, KKRZ/Z Zoo. 90-min. cassette, $6.50.

PERSONALITY PLUS #PP-38, WPLJ/Rocky Allen. WWDC/Greaseman, KPLZ/Kent &
Alan, YIOO/Bobby Mitchell. KBEQ- XETRA/Randy Miller, Cassette, $6.50.
PERSONALITY PLUS #PP-37, WFAN/Don Imus, WEZB/Walton & Johnson, WAVA
Don 8 Mike. BI0O/efl & jer, WXKS/Matt Siegel. Cassette, $6.50.

SPECIAL 1SSUE #5-192. MIAMI! CHRs Y 100 & WPOW, UCs WEDR & WHQT, AORs
WSHE & WZTA, A/Cs WFLC & WIQY, Gold WMX], Ctry WKIS. Cassette, $6.50
SPECIAL_ISSUE #193. SAN FRANCISCO! CHRs KMEL & KXXX. UC KSOL, A/Cs
K101, KOIT & KDBK, AORs KFOG & KRQR. Gold KYA. Cassette, $6.50.
PROMO VAULT #PR-8, promo samples-all formats. Cassette, $10.

ALL URBAN #UC 3. L.A.'s KKBT, NY's WRKS, Chicago’s WGCI, Miami's WEDR,
WHQT & WRBD, SF's KSOL, Wash's WKYS. Cassette, $6.50.

STILL AVAILABLE: #SM-19 (TALLAHASSEE/GAINESVILLE), #CHN-6 (CHR
NIGHTS), #CY-13 '(ALL COUNTRY), #5-191 (PHILLY/BALTIMORE), #5-190
(TORONTO), #5-189 (WASHINGTON), #N-41 (UNCUT NEWS). $6.50 each.
CLASSIC ISSUE #C-123. WMEX/Don Parker-1961, KH)/Real Don Steele-1966, KFRC/
Charlie Van Dyke- 1970, KCBQ/Gene Knight- 1972, KGW/Mike Phillips- 1974, KHj/Bob-
by Ocean-1977 & More! Cassette, $10.50

VIDEO #33. L.A.'s KRLA/Humble Harv, KOST/Mark & Kim. KKBT/Diana Steele, SF's
X100/Kelly & Kline, K101/Rick Shaw. KMEL/Rick Chase, San Diego's Z90/Benny Mar-
unez. 2 hot hours, VHS or BETA. only $20!

CALIFORNIA AIRCHECK
Box 4408 - San Diego, CA 92164 - (619) 460-6104
America’s Premier Aircheck Company Since 1980!

AUDIO/VIDEO SPECIALISTS

AUDIO PRODUCTS
For a limited time...
226-Y-2500hpb $8.68
996-¥4-2500hpb $10.15
(first time customers only)
1-800-874-3277
in San Diego 619-670-9598

San Db?o's
4 o Audio Duplicator
] R/R & Cassettes

-8

STUFF WORTH
STEALIN'
COMEDY

WAREHOUSE

t\'l fax: (414) 529-2746 phone: (414) 529-5813
) write: PO Box 149 Hales Corners, W1 53130
“We put the com in Hales Comers!”

A-z PRIFESSIINAL [OMETY JOKE FILE

Over 1,000 jokes, bits, one-liners & scripts.
Completely alphabetized by subject.
Great comics have joke files.

Get yours for only $17.95.
Comedy Liners, 1115 Bellevue Ave., Laureldale, PA 19605

—AIRLINES

FIRST CLASS COMEDY
MONTHLY SERVICE « « JOKE BOOKS
FREE SAMPLE USE STATION LETTERHEAD
P.0. BOX 80816, ST. CLAIR SHORES
MICHIGAN 48080-0816

0000000000000000000000000
Rita Bentley Productions

featuring
Susan B. Anthony Jones
The Skirt with the Dirt & Mr. Bad Joke.

“ON” in over 40 markets.

Call 804-379-4463
00000000000000000000000000

CONTEMPORARY BRI fic T

FREE SAMPLE

Uss letterhaad

5804—-A Twineing
Dallas TX 75227

COMEDY

Corey Dietz's COMFAX

RADIO’S MOST TOPICAL COMEDY!
DELIVERED BY FAX!

NIGHTLY & OTHER OPTIONS
CALL FOR SAMPLE ANYTIME:
(314) 273-6719.

- Since 19761 ..
O Lihers %

FREE SAMPLE ISSUE
of radio’s most popular humor service
For sample, write on station fetterhead to: O L iNers

11060 Cashmere St., Suite #100, Los Angeies, CA 90049

Wa roast
the weenie
twice a month.

™

The Sheets/Box 4858/St. Louis, MO 63108
or call us: (314) 225-0370

QUALITY COMEDY AND COMMENTS

Brief, Intelligent
and Humorous Comments
about Today's News
(not last week or last month)
Fax or Mail available
For Sample Call (801) 825-7292

PEAK RATING PRODUCTIONS
THE FAX ATTACK

80 ORIGINAL 'TOPICAL BITS PER WEEK. A COMEDY STAFF

FOR LESS THAN A TANK OF GAS! COMEDY
THE WAY GOD INTENDED
CALL FOR A FREE DEMO (617)335-7602

COMEDY BY FAX

§% EVTOPICAL PUNCH
:E.; tlmely humor faxed in daily
.':.-.'.'.-.-.-.1.-.'.'.'.'.

“PUNCHLINES FROM THE
HEADLINES™
Available by Fax or Mail
Special Weekenders Plan, Too!
Visa/MC

l—MAN For A Free Sample, Call

(702) 826-5137

Alan Ray's Over 80 markets sold

—=TeleJoke!

The Original Daily Fax Service
Topical One-Liners - MC/VISA Accepted
For info call (209) 476-1511

LEnvironmental Minute I@;ﬁ
0

a daily feature,

Get Green ! Call now for market exclusivity.

(718) 692-0054 / (718) 857-6389

waann, amaoricancadiohistorn.com

e e e e e e e e e e e e

e e e s % e e T e e T T e M e e e e e e e

“t laughed someone else’s head off".....
king henry viti

for a free sample call (317) 776-1252

eSS EEEEEEEEEEN
SsssssssssssEsens

----------------------------------q

1-617-749-3691 (FAX) or write &

the Elackric WEEME

P.0. Box 2715, Quincy, MA 02269

Y T T Ty

RR

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

]

! Double Your Weenie! .y
1 Double Your Fun! "‘5 <
1 Get 2 issues for the § of 1! ‘;;r; {
I For Free Samples Call TOLL FREE Nels i
1300225 5061 Ext 4248 u '
] i
. !
- !
. ]
. ]

Per insertion
1 time $90.00
6 ingertions $85.00
13 insertions $80.0C
26 insertions $70.0C
51 insertions $65.00

Will include camera-ready logo or line art if previded. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 (213) 553-4330

Fax: (213) 203-8727
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MARKETPLACE

IDs, JINGLES, SWEEPERS

——THE IMAGE VOICE——

JEFF DAVIS

213-288-7944 FOR DEMO

MAILING LABELS

1223232828223 ddd0d 222220t 20d3d2282033¢%23¢

: ADDRESS LABELS

* for every commercial radio station in the U.S. For- *
: mat and market size breakdowns. Group mailings to
xt PDs & GMs. The RADIO MALL, 2301 Unity Ave. N., *
,., Dept. 91, Minneapolis, MN 55422 or call ,’:
n» (612) B22-8256. ’:

*

******************ttt*t***t***** L 2 3 4

OLDIES SERVICES

CUSTOM ORDERS

Add those hard-to-find

LIBRARIES

2700 Top Hits 1855-1576

Most in Stereo Oldies to your Playlist
Hi-Fi VHS (RTR). Over 13,000
Call for Listings hits to choose from.

Call with your list

918-492-7222

Music Service Associates

PRODUCTION LIBRARIES

T MUSIC & F x>
P@\“ UC - AOR™ '“40

WE'LL CALL
YOou BACK

PROFESSIONAL TRAINING

Career Study with Leading Professionals

* Film Scoring

» Voice-over

» Voice and Speech
» Comedy

* Recording Arts

« Songwriting

* Electronic Music

* Recording Engineering

C_aﬁ Ms. Reynolds (213) 82_59064 or outside Southern

California (800) 388-UCLA. HLAB2 o

="AC" Evolves to ‘CA"

CONTEMPORARY artists-ADULT music, Light AC-
compatible format blends the songs of Cole
Porter, Gershwin, Lennon & McCartney and
others to create broad-based appeal. Thousands
of CD- Quality titles available. 714-675-4989.

PROMOTIONS

“MONEY MACHINE”

gives your
station instant
impact...

319-323-7511

READERS SERVICES

RR /v rFAX

EXPANDED MUSIC STATS!
Easier to read..more detail...

3 day advance via R&R HOTFAX

service. Try it free....Call R&R

today. (213) 553-4330

“SALES STRATEGY”

A Radio Management
Handbook For The 90s...

by R&R columnist Chris Beck
Cali R&R to order your copy.

(213) 553-4330

SHOW PREP

THE MOST COMPLETE SHOW-PREP
service in the industry is the Wireless Flash.
Twice-a-week service includes lifestyle news,
trivia, a format-specific entertainment sec-
tion, Brad Messer's daily almanac, a daily
horoscope, music charts, interview sound and
more! Find out why more personalities than
ever before are ''...getting it in a Flash!”

WIRELESS

 FLASH

350 Camino de la Reina/San Diego, CA 92108
FREE TWO-WEEK SAMPLE!
(800) 445-4555

Calil,, Alaska, Hawaii & Canada, call collect {619) 293-1818

Australia/New Zealand: Contact The Radio Shop, (02) 908.1200

PERSONALITY RADIO by Dan 0’Day

292 pages devoted to helping you put your career on the fast track: Show Prep, Building
A Bit, On-Air Calls, Creating Character Volces, Using Calendar Bits . . . plus 0'Day’s
highly praised, exhaustive chapters on Job Hunting and Contracts .. . and interviews
with Dees, Brandmeier, The Greaseman, Howard Stern! ‘A realistic look at the fun-
damentals & principles of personality radio . . . a value at twice the price!" —John
Lander, KKBQ/Houston Only $24.85!

*y. 11060 Cashmere St., Suite #100
0 L\I)er S s Angeles, CA 90049

ST A

HMinimum Daily Requirementf

WL

sFresh Dailye
+Quips & Flashpointse
MDR... /t's the least you can do.

The news you need. No more. No Less.

B B B B I O oy e g v e e S S
TERRY MARSHALL’S
DAILY INSIDER

The most respected music news service
since 1981. Recommended by Billboard &
Variety. Five times a week, news mow, first,
Many top personalities use us & have for 8
years! SEE WHY. CHR, AOR, AC. Call for in-
troductory free issues plus trial subscription.

415-680-1177. Available by FAX.

winav-arnericanradiohistorv com

VOICEOVER INSTRUCTION

Marketing Seminars
and Cassette Courses

HOW TO MAKE
BIG MONEY
IN VOICEOVERS!

And now...
MAKE MONEY
TALKIN' FUNNY?

Call for info and FREE Brochure

@ 1-800-333-8108
Berbley Productions, Tue.

VOICEOVER SERVICES

SANDY THOMAS PRODUCTIONS!
Produced sweepers, id’s & promos.

CD 101.9/New York City  The Breeze 102.9/
WCLG/W. VA Virgin Islands

K-100/Bangor, ME o V
LOVE 94/Miami, FL already 4,
WBLM/Portland, ME signed! Orn,

- 305-433-3537 or 305-654-9494

PRECISION VOICE TALENT

Ready to Promo your Station
Call for Free Demo
Glenn Hutton
305-251-4653 Ext. 104

" 'i, .

chkErvastl\blce0vers 612-938 4997

B DEN 1SE
DANIELS

CHARACTER O/CES!
Centact.
23-275 9427 2723823535

[pmg"r

CAROL ROSENBERG

- voiceovers -
commercial/narration/character

For free demo call: (415) 931-9870

T
Tz

WEATHER SERVICES

Th|s Forecast Calls
For More Listeners

Rain or shine, ™ here’s a custom formatted,
personalized, and localized weather fore-
casting system your audience will stay
tuned for every day.

o On-air interactions with experienced radio voices
o Multi-station & AM/FM package discounts
o Studio quality availability

For a free demo tape and details on our 10th
anniversary discounts, call 1-800-SKYWATCH.

Gy WA 7aes

WUNno g L LTI

WEATHER CENTER®
347 Prestiey Road « Bridgevifie, PA 15017 « 1-800-759-9282
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OPENINGS

OPENINGS

WANTED: AMERICA'S FINEST
BLACK/URBAN CONTEMPORARY/
AIR PERSONALITIES,
PRODUCTION AND
PROGRAMMING TALENT.

We are currently conducting a NATIONAL
TALENT SEARCH for a number of key major
market positions including programming
AM/PM drive and production director posi-
tions in top 5 markets. This may be the
career opportunity you've been waiting for.
If you are a natural communicator with ex-

cellent phone skills, solid production
abilities, detail oriented and a team player.
We want to hear from you regardless of
market size or current position. Submit tape
and resume to Gray Communications, c¢/o
Tony Gray, 8701 South Kimbark, Chicago,
IL 60619. (312) 374-9632 Complete Con-
fidentiality Assured. EOE/MF

Communications inc

Rroadcast Programming Consultant

NNthNRRNNRSRRRhRhNhRhhhhhhhhahahahaag
AIR TALENT NEEDED!

;
4
4

RPS is THE employment agency to the radio in-
dustry. Stations from coast to coast call US
whenever they need air talent. Pros and beginners,
males and females are needed right now to fill the
constant stream of job orders we receive. BE

A\“\\“\\“““““\‘“\\

;
4
4

HEARD BY PD’'S SEVERAL TIMES EACH WEEK.
Whether you're ready for a move or *‘just want to
see what's out there', RPS can take you to that
next level. Radio Placement Services, PO Box 577,
Woodbury, NY 11797 (516) 367-6273.

NEWS -- NEWS -- NEWS

Anchors -- Reporters -- Directors -- M/F
If you are experienced (and good), we have many medium and major market situations
available on a constant basis. If you are entry level (trained), smaller market stations are look-
ing for you. NATIONAL receives more and more requests from radio stations in all size
markets, seeking qualified news personnel. If you are seriously seeking a career move, con-
tact NATIONAL, the acknowledged leader in radio personnel placement since 1981, im-

mediately for complete registration information. Write or call. (,"’ A
NATIONAL BROADCAST TALENT COORDINATORS O[y,
Dept. R, P.O. Box 20551 ¢ Birmingham, Al 35216 « (205) 822-9144 ’ i

N N N N N N N N N N N NN N
Il When you're ready for
us to represent you!!

TALENT
NETWORK

Orlando, FL
(407) 260-0727

N N AN N NN NN N N AN N

Finding that Perfect
radio Disc Jockey,
Programming, Sales
or Production Job

15 easy if you know

Broadcast & Print
®J/obLine ..
Your Career is on the line

Daily Updated Report where to look!
Call Now!

$2.29 per minute 1 '900' 786' 7800

EAST

News and sports Anchors/Reporters sought for our large and
small stations. RESUMES: News Bulletin, Box 1572, Fort Lee,
NJ 07024. (R-1/25) EOE

Cap Cities/ABC O&O seeks energetic person to add to promo
staff. One year radio promo experience prefer NY metro.
CALL: Debbie, WPLJ, (212} 613-8917. (R-1/25} EQOE

Seeking AT for 100,000 FM CHR. T&R: WBPW, John Gilbert,
Box 312, Presque lsle, ME 04769. {N-1/25) EOE

Get into management. Local oriented AM station seeks
PD/AT. T&R: WHUC, GM, Box 123, Hudson, NY 12534,
{N-1/25) EQE

WKLC seeks T&R’s for future openings. TO: Mark Savage,
100 Kanawha Terrace, St. Albans, WV 26177. (N-1/25} EOE

WAUB is tops. Our news is why. Seeking ND to keep us on
top. T&R: Tony Panetta, Box 160, Auburn, NY 13021-0160.
(R-1/25) EOE

Up-tempo AC FM on fringe of DC market seeks T&R’s for all
on-air positions. Pro standards and attitude required. TO:
WAQMR, Box 987, LaPlata, MD 20646. (R-1/25) EOE

WLYT/Haverhill, MA seeks mature, conversational AC An-
nouncer for drivetime opening. T&R: Jeff Brown, 30 How
Street, 01830. (N-1/25) EOE

Sales Manager, AE sought for Western PA fast growing FM.
Immediate openings. JAY PHILIPPONE: {814} 375-5260.
(R-1/25) EQE

Hartford's newest AC seeks T&R's for future openings. Pro-
duction experience a plus. T&R: Herb Crowe, 905 Wethers-
field Avenue, CT 06114. (R-1/25} EOE

Regional mix AC station seeks bright PM driver who can make
a commitment. T&R: WFRA-FM, Box 908, Franklin, PA
16323. (N-1/25) EOE

KKEG/Fayetteville seeks experienced AT for a 21 year AOR.
Females and minorities encouraged. T&R: Wes Jeffries, Box
878, AR 72701. (N-1/11) EQOE

wize SO

Lite AC seeks air talent for evening “Love Song
Show.” Must interact well with adult audience.
We offer a competitive compeasation/benefits
package at one of the best facilities in Central
New York. Females and minorities are strongly
encouraged to apply. Send tape and resume to
Scott Barrett, Program Director, WLZW, P.O.
Box 950, Utica, NY 13503. EOE

IlllIIIIIII-IIIIIIIIIIIIIIIIIIIW

OLDIES PROGRAM
DIRECTOR

Due to changing personal circumstances, WQSR,
Baitimore is losing its program director. Conse-
quently, we have an immediate opening for an
expeienced oldies programmer to continue the
success we have had with our proven airstaff
and format. We are used to the very best in the
industry, so qualified candidates must possess
excellent people, motivational, and managerial
skills, as well as an extensive background pro-
gramming successful radio stations in large and
major markets. If this describes you, send all
pertinent information to: Rick Peters, VP Pro-
gramming, Sconnix Broadcasting, 3000 N. 28th
Terrace, Hollywood, FL 33020. EOE

hlll—lIIIlII.IIIIIIIIIOII.IIIIII
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OPENINGS

NEWS ANCHOR

Southern New England regional A/C FM
needs afternoon news Anchor. We want:
Real News, 25-45, concise, friendly de
livery. Good company! T&R: Radio &
Records, 1930 Century Park West,
#175, Los Angeles, CA 90067. EOE

START UP
OPERATION

We need a News Personality for AM Drive
If you want 4 minutes, twice an hour to
show that you're better and more contemn-
porary than Paul Harvey, and that you're
willing to work for your great salary, then
we'll make it worth your while. Your com-
petition is television. Can you make radio
news sound bigger? This is NOT a small
market! News Opening, The Research
Group, Metropolitan Park, Suite 1200,
1100 Olive Way, Seattle, WA 98101. M/F
EOE

Upstate NY Heritage CHR
seeks nighttime killer.

Great phanes and people skills. No pukers. No
calfls. T&R to: Todd Pettengill, VP Programming, ‘
FLY 92, Box 12279, Albany, NY 12212. EOE

95 TRIPLE X seeks next killer night jock!
Excellent production an absolute must!

Minorities and females encouraged. T&R:
Ben Hamilton, P.O. Box 9530, Colchester,
VT 05446. M-F/EOE

R R AT e
1.8.9.0.0.0.0.0.0.0.9 ¢

START UP
OPERATION

Do you love Production? Do you love a
Prime Air Shift? Do you fove AC radio in
the 1990s? We're putting together a team
of people who will kill to be #1, because
that's what it will take to make it! If you're
growing out of CHR and looking to grow in
the business, then we want your tape and
resume. Put your best into 3 minutes. This
is NOT a small market! Air Talent, The
Research Group, Metropolitan Park, Suite
1200, 1100 Olive Way, Seattle, WA
98101 M/F ECE

1. 2.0.0.0.0.0.0.0.0.0 ¢

I I e W A W o R
SOUTH

Morning news Anchor. Eclectic AOR. Little interaction local
emphasis. T&R: WZEW, Glenn Sirten, 107 St. Francis Street,
Suite 3205, Mobile, AL 36602. {N-1/25} EOE

Seeking experienced radio AE who is established in the Orlan-
do market. RESUMES: Barbara Peckett, 2001 N. Mercy
Drive, Suite 108, Orlando, FL 32808. (R-1/25) EOE

Sesking secretary/receptionist. Typing 40 WPM, neat ap-
pearance, congenial disposition. RESUMES: Genesis B'castg,
Box 2338, San Antonio, TX 78298. (N-1/25) EOE

PM drive/Ops Manager sought for top rated AC in Columbus,
GA. Growth opportunity. T&R: WGSY, Randy Sheffield, Box

OPENINGS

i

\\%ﬁn ’/ AC OPENING
WSUL CATSKILL'S LEADING FM (90 miles from
NYC) seeks unappreciated AC Air Talent. WSUL
appreciates and rewards talent. RUSH T&R: Rob
Dillman, WSUL-FM, PO BOX 983, MONTICELLO,
NY 12701. Females & Minarities Encouraged.
EOE

Seeking hot production whiz for Too 40 legend. No calls.
T&R: KKYK, Bill Pressly, 425 w. Capitol, Suite 3104, Little
Rock, AR 72201. (N-1/25) EOE

WAIA is going live! Seeking AT's for fun and challenge. T&R:
Brian Rowland, 9485 Regency Square Blvd., #93, Jackson-
ville, FL 32225-8111. (R-1/25) EQE

Seeking APD. Creative airwork and previous major market ex-
perience required. T&R: WFOX, Dennis Winslow, 2000 River-
edge Pkwy, Suite 797, Atlanta, GA 30328. (N-1/25} EOE

Seeking topical morning man for hot CHR. P2 class C Top
100 sunbelt. Great pay and benefits. T&R: KIOC, 1725 Evan-
geline, Vidor, TX 77662, {R-1/25) ECE

Seeking overnight Personality. Two years major market ex-
perience NAC/AC/AOR. Production and computer literacy de-
sirable. CALL: Ken Baker, {214) 891-3400. (R-1/25) EOE

AM/FM combo 50 miles S. of Dallas sesks ND. PBP a plus. Fe-
males and minorities encouraged. T&R: KAND A/F, 609 W.
7th Avenue, Corsicana, TX 756110. {N-1/25) EOE

KLFX/Central TX seeks musically aware communicator for
our CR/AQR format. T&R: Tim Thomas, Box 2469, Harker
Heights, TX 76543. (N-1/25) EOE

Cownly. Favordes

RARE OPENING for Operations Manager.
Responsible for programming and music. 2-5
years medium market programming experience
desired, strong sales-oriented promotions skills
necessary. Current T&R: Gene Dickerson, Box
41011, Shreveport, LA 71134-1011. EOE

BLACK/URBAN MORNING
SHOW
HOST NEEDED

Major Black/Urban station needs an Ex
ceptionally talented Morning Show host
We offer good pay for goo1 talent. EX
CELLENT PRODUCTION SKILLS A
MUST! No Beginners! Must nave at least
5 years Black/Urban expe-ience. Your :;
package MUST include: 1) zircheck with :
production samples, 2) rasume with
verifiable references, 3) sala-y history, 4
picture. Reply in strictest ccnfidence to
Radio & Records, 1930 Century Par

M/F Equal Opportunity Employer.

PM DRIVER/MUSIC DIRECTOR
needed for Norfolk's top AC station. Must be pro-
ficient with Selector Software. Send T&R to: Al
Casey, GMA/P, JOY 95 Radio, 5544 Greenwich
Road, Virginia Beach, VA 23462, £EOE

2127, 31902. (R-1/25) EQE

I———— RADIO ———1

Chief Engineer, for 1 year temporary
position, in desirable Seouthwestern
market, with a major communications I
company. General FCC license required.
SBE certification desirable. News/Talk- l
AM, Contemporary Music-FM. Numer-
ous remotes. Company benefits. Send
resume and references, reply to: Radio &
Records, 1930 Century Park West,l
L#161, Los Angeles, CA 90067. EOE
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OPENINGS

Je4QTFM

WXTC

Immediate AM drive opening at market
leading AC. Must be warm, local, relatable,
entertaining to 30-49 year old adults...and
have great production skills! Minimum 5
years experfence. Rush T&R to John Quin-
cy, PD, 478 East Bay, Charleston, SC
29403. EOE

GREAT STATION
GREAT AREA

(Progressive Northwest
Arkansas Community)

GREAT OPPORTUNITES

{Accepting Tapes and Resumes with
references and salary requirements
for all positions)

Radio & Records, 1930 Century Park

. West, #172, Los Angeles, CA 80067,
EOE

WMXJ, South Florida adult powerhouse is seek-
ing the best Promotion Director in the country.
All the tools are here. #1 Promotion budget in
the market. We shoot very high and rarely miss.
Do you? Rush samples and resumes to: Bill
Stedman, WMXJ, 3000 N. 28th Terrace, Holly-
wood, Florida 33020. EOE

WMX) FM
"aj ¢ 102.7
CLASSIC OLDIES

OPENINGS

Experienced daytime Announcer sought who can relate wall
with University community. T&R: KCCQ, Cheryl Pannier, Box
728, Ames, |IA 50010. IR-1/25) EOE

Seeking AT. Must know and love Oldies and be committed to
greatness. T&R: Gary Begin, Box 1776, Saginaw, Ml 48605.
(R-1/256) EOE

Seeking high energy morning Talent/production pro and PM
drive AT. Two years experience a must. T&R: KFXI, Box 392,
Marlow, OK 73055. IR-1/26) EOE

WKLR seeks 7p-12mid Host for request Oldies show. Major
audience interaction. T&R: Simon Jeffries, 9292 N. Meridian
Street, Indianapolis, IN 46260. (R-1/25) EQE

Top suburban Hot AC seeks 7p-12mid AT. Great production a
must. Females/minorities encouraged. T&R: WYSY, Bob
Spence, Box 1640, Osk Brook, IL 60522, (N-1/25) EOE

KYKY/St. Louis seeks local and regional experienced AT for
weekends and fill. Scheduling flexibility required. T&R: Steve
Weed, 3100 Market, MO 63103. (R-1/25) EOE

Classic rocker in Petosky, Ml seeks FT AT. At least two years
experience a must. Females/minorities encouraged. T&R:
WPZ, James Rabe, Box 286, 49770. (N-1/25) EOE

Seeking hardworker for news/sales/air. Young, growing com-
pany. Only producers, and real drivers please. Mid-north Indi-
ana. CALL: {219) 583-2669. (N-1/25) EOE

KKRW/Cedar Rapids seeks 7p-12m Talent for Oldies format.
females and minorities encouraged. T&R: Ted Jacobsen, Box
238B, lows City, IA 52244. (N-1/18) EOE

Seeking high energy morning Talent/production pro. Two
years’ experience, non-smokers preferred. T&R: KFXI, Box
433, Lawton, OK 73502. {R-1/18) EOE

Experienced daytime Announcer sought who can relate to
University community. T&R: KCCQ, Cheryl Pannier, Box 728,
Ames, 1A 50010. (N-1/18) EOE

Top rated Oldies station seeks Full and PT Talent for future
openings. T&R: WKMQ, Roger Piper, 1901 Reidfarm Road,
Rockford, IL 61111. (N-1/18) EOE
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| PRODUCTION DIRECTOR.

|
I WMIL/WOKY Milwaukee needs a person with a I
great voice, winning attitude, plus creative
| writing & production skills. If you have what it |
takes to make two major market radio stations
I sizzle, send production samples & resume to: I
I Kerry Wolfe, WMIL/WOKY, P.0. Box 20920, I
Milwaukee, Wi §3220. EOE

[N e

SOFT ROCK MORNINGS
Major market, group owned Southern AC
seeks morning talent for future opening.
We’re not interested in a comic, but a
warm, relatable entertainer who can
target our 30-45 year old demo. You
don’t have to be doing mornings now,
but we are looking for experienced pro-
fessionals. Send Cassette & Resume to
Radio & Records, 1930 Century Park
West, #165, Los Angeles, CA 90067.
EOE/MF

——— = WANTED — —
Vice President/General Manager
Wescom Media Group
WGCX . . . Rock 104 FM
Mobile/Pensacola

Successful Sales Managers and General
Managers call . . . Dale Matteson, President,
Wescom Media Group.

Managing Sales Conference (Jan. 24 & 25),
c/o Opryland Hotel. EOE

Mobile, AL 205-626-9600
Houston, TX 713-840-7844

PD and air personality for 100kw Oldies in
S.E. Tape, resume and earnings history
to: Radio & Records, 1930 Century Park
West, #178, Los Angeles, CA 90067,

EOE
e J

MIDWEST

Cedar Rapids CHR seeks night person. Talented? Join our
team. T&R: KQCR-FM, Gary Dixon, Box 876, |A 52406.
(R-1/25} EOE

Expanding AOR statf. Promotion Director/midday AT. Experi-
enced Midwesterners preferred. T&R: WRKR, Bill Martin,
9835 Portage Road, Portage, Ml 49002, {N-1/25) EOE

li ——
ATTN: JOB-HUNTERS!

Our full-service consultancy provides empioy-

ment listings nationwide; FREE referral with NO

PLACEMENT FEES; written demo tape evalua-

tions; individualized coaching; and much more!

Now in our 7th year.

p.o. box 1476
I I | edia palm harbor, fl 34682-1476
arketlng {813) 786-3603

50,000-watt FM Christian station and
5000-watt AM Country station seeking ver-
satile broadcaster to head Copy and Production
Department, and do two-person morning show
on Country station. Excellent pay and
benefits. Work in smoke-free environment.
Females and minorities encouraged to apply.
Call Rick Carson at (219) 875-5166 mornings
between 10am-noon. EOE

Major Midwest, full-service AM radio
station has an opening for a morning per-
sonality. If you can entertain in an infor-
mation oriented environment, we have a
great opportunity for you. T&R: Radio &
Records, 1930 Century Park West,
#176, Los Angeles, CA 90067. EOE

——
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FALL 91 OPENING
Seeking PM Adult Drive-time personal-
ity. Sense of humor, tight production,
warmth, good with phones & guests.
Giant signal, reaches 40 counties. Salary
range $30-40k. Tape & resume to: Radio
& Records, 1930 Century Park West,
#171, Los Angeles, CA 80067. EOE
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OPENINGS

[KL\ L//

MEDIUM MIDWESTERN

Exciting top-rated AC seeks morning A.T. with an
adult sense of humor, topical and local to be part
of top-rated morning show. Experience and ap-
pearances a must - production ability preferred.
Good pay based on experience, talent, and atti-
tude. Full benefits package including retirement
plan and 401K. Possibility of promotion to pro-
gram director for the right individual. Would join
a great broadcast team in a great communica-
tions company. Send picture, T&R to: Chuck
Jewell, GM, KLYF-FM, 1801 Grand Avenue, Des
Moines, IA 50309-3362. EOE

AIRBORNE TRAFFIC
REPORTER SOUGHT

Do you have experience on AND in the
air? We need airborne traffic reporter in
major Midwestern market. Radio & Rec-
ords, 1930 Century Park West, #169,
Los Angeles, CA 30067. EOE

r-------------------1

One of America’s top A/C stations has a
rare opening for a morning news person-
ality. We're looking for someone who has
solid news credentials, but can contri-
bute to a winning, entertaining morning
shows. T&R: Radio & Records, 1930
Century Park West, #177, Los Angeles,
CA 80Nn67. EOE

e

Arizona resort FM start-up seeks Ops Manager. Strong pro-
duction/PC/satellite/automation etc. T&R: FM, 950 N. Sky-
view, Flagstaff, AZ 86004. {R-1/25) EOE

Opening in scenic Rocky Mountains. Good pay and benefits
for adult communicator. T&R: KBOZ, Dan Davis. Box 20,
Bozeman, MT 59715. {N-1/25) EOE

Seeking staff. Many positions available, females and minori-
ties encouraged. CALL: Chuck Jackson, (801) 972-5319.
(R-1/25) EOE

Parttime Announcer sought. Lite AC seeks adult communica-
tor with at least two years experience. T&R: KPLM, Box
1825, Palm Springs, CA 92263. (N-1/25) EOE

CHR seeks T&R's from team players who can rock and roll.
No calls. TO: KYEE, box 1848, Alamogordo, NM 88311,
(R-1/25) EOE

Morning Personality sought. Energetic, team player, adult for
Ventura Oldies outlet. T&R: KXBS-FM, Dennis Kinkaid, 56200
Valentine Road, #230, Ventura, CA 93003. (R-1/25) EOE

KB8OM. 50's and 60's Oldies seeks AT/Production person. Fe-
males and minorities encouraged. T&R: Russ Rountree, 500
Montezuma, Suite 112, Santa Fe, NM 87501. {R-1/25) EOE

Top rated station seeks full and PT Talent. T&R: KMPS A/F,
T. Murphy, 113 Dexter Avenue N., Seattle, WA 98109.
{N-1/25) EOE

Seeking Promotion Director for Southern California combo
outlet. Detail oriented and creative individual preferred.
CALL: (805) 483-1000. (N-1/18) EOE

Seeking overnights at your station. Small market on-air exper-
ience, even the obits. Wil relocate anywhere. DREW: (717)
530-1541. (R-1/18)

The cure for your AT vacancy blues. One year experience in
CHR and Country. Prefer Oklahoma. MICHAEL: (405}
720-6943. {N-1/18)

To find the answer, one must ask the question. AOR veteran
currently working. Tight, clean and loud. Drop the dime and
make the call. {209) 299-6650. (N-1/18)

The answer is hardworking. Reliable, dedicated, likeable AT
seeks position as radio Talent. PHILLIP A. RICHARDS: (216}
986-3304. (N-1/18)

ONOEOEONOEONOEONONONOINOIHOINOGY

o
MORNINGS .
Top Country station on South California =

Coast seeks up and coming morning B
communicator. Minimum one year exper- :
ience in small to medium market. Other ®
future possible air time openings. Send s
T&Rs to: Radio & Records, 1930 Century B
Park West, #173, Los Angeles, CA :
90067. EOE ®
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OPENINGS

PGALIFORN IA MORNINGS! 1

K108

K108-FM/Sacramento’s Heritage AC
leader is putting together a two person
MORNING SHOW. If your career goal
is to be a part of a winning morning
team, we need to talk with you NOW.
You must:
* relate to a 25-49 year old
audience!
* have fun on the radiol
¢ balance entertainment with plenty
of music.
* be aware of what Sacramento’'s
adult listeners are into every day.
* work with a Program Director who
responds to creative and confident
air talent.
8end me a resume, a brief description
of your working style, and an aircheck
of at least one hour of any show you're
doing today. Then, I'll get back to you.

Honest. Brian Casey, PD
KXOA-FM,
280 Commaerce Circle,
Sacramento, CA 94818
EOE/MPF
See full page in last week’s R&R

(Jan 11th) for more details!

MORNING TALENT
NEEDED IMMEDIATELY!

Can you entertain adults? Are you "'lock-
ed in'’ to your community? Love personal
appearances. Can you work as the an-
chor of a two person team? Be funny? Be
warm and friendly? Do killer production?
If the answer is yes, we would like to
hear from you! We offer new, state of the
art facilities, excellent compensation and
benefits, and one of the best cities in
America. Applicants from the West/
Northwest will be given special consider-
ation. Rush C&R to: Radio & Records,
1930 Century Park West, #170, Los An-
geles, CA 90067. EOE

#1 AND STILL GROWING
Central California Medium Market Coun-
try Station is expanding our Top Rated
Air Staff. We want fun loving, hard work-
ing, Female & Male Talent to grow and
succeed with us. If you're ready to
Move Up, send T/R and recent photo to:
Radio & Records, 1930 Century Park
West, #164, Los Angeles, CA S0067.
EOE

r=—==--—"==="

CHR

New CHR in Pacific Northwest looking
for dynamite morning show! Looking for
energy, enthusiasm, imagination and at-
titude. Solo or team who have fun on the
radio without feeling they have to be fun-
ny. T&R to: Radio & Records, 1930 Cen-
tury Park West, #168, Los Angeles, CA
90067. EOE

I |

‘to live and work in the beautifut WEST and’

Solid drive-time Announcer with good ex-
perience and upbeat delivery for hot AC
Also personality oriented news Anchor for

mornings T&R to: Joni Caryl, P.D., KKUR
105.5FM, 255 W. Stanley Ave., Ventura,
CA 93002.EOE

NN S SNSNNSSSY

NEEDED:
RADIO ACCOUNT EXECUTIVES

MIDWEST!! Sales can be a kick if you have the
nght job. Call Radio Placement Services NOW
16) 367-6273.

N\ N\ N\
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POSITIONS SOUGH T

Chief Engineer wanted for six station chain
in Southeast Alaska. Automation ex-
perience a must. Knowledge of pending
technology helpful. Send resume to 3161
Channel Drive, Juneau, Alaska 99801.
EOE

CUBFSFNSIBESDERERY

1991 will be your year to hit it big! Large
market, West Coast CHR needs funny,
relatable morning person(s). Got what it
takes? Get your tape to us now! Radio &
Records, 1930 Century Park West,

#162, Los Angeles, CA 90067. EOE

AOR NIGHTS

Northern California AOR has future open-
ing for night personality using morning
approach — phone interactives and pro-
duction bits. Send tape demonstrating
phone work and production skills along
with resume to: Radio & Records, 1930
Century Park West, #174, Los Angeles,
CA 90067. EOE

POSITIONS SOUGHT

TOP 5 REASONS TO CALL US,
NOT THEM

5) Top morning show in a Major Market
Suburb.

4) Guy listed above us featured last week
on "America's Most Wanted."

3) We know MTV's Adam Curry; we hate
him - but we know him

2) ‘Migrant fruit pickers make more than
we do - No offer refused!

1) We have a toll free number - FREE!

FOR TAPE AND RESUME PACKAGE
1-800-749-5515
Ext. #608

Clio award winner seeks creative outlet. Production, ZAK:
{416) 495-0762. (R-1/25)

Energetic female with good numbers and 15 years experi-
ence, seven years on mornings. Strong promotion back-
ground. RANDI: (219) 456-6764. (N-1/25)

Kliler deep voice for mornings/afternoons, devastating pro-
duction, 40-plus razor sharp character voices seeks Top 50
Hot AC/CHR/CR. MARK: (702) 827-5858. (R-1/25}

Paterfamilias. Now that | have your attention, just imagine
what | could do with your listeners. Experienced high energy
AOR AT. SHARPE: (501) 327-7587. (R-1/25)

Radio wars vet. All positions since ‘64 in small, medium and
major battlefields. Many property sales preps. Team player.
GARY: (304) 727-5611. (R-1/25}

Female brosdcaster with ten years experience seeks FT posi-
tion in a major market. T&R by request. (206} 938-0639.
(R-1/25)

Ambitious hot young AT with team piayer attitude willing to
relocate for right opportunity. Prefer AOR/AC/Country. LISA:
(617) 465-1334, (R-1/25)

Femaile AT availlable. News sports and regular airshift. Great
production voice. Prefer Colorado. AMY: (702) 786-2849.
(R-1/25)

AT. | have the voice, experience, lots of talent and | work
cheap. Midwest preferred. TOM: (216) 848-2765. (N-1/25}

Hardworking, pleasant, professional, tight board, excellent
production skills, willing to relocate. STEVE: (417}
883-4060. (R-1/26)

The answer is hardworking, relieble, resourceful, dedicated,
likeable AT seeks position as radio Talent. PHILLIP A. RICH-
ARDS: (216) 986-3304. (R-1/25)

Experienced AT seeks FT work within 250 miles of St. Louis.
DOUG: (818) 235-5226. (R-1/25)

POSITIONS SOUGHT

CHR and Rock & Roll only. High energy production and on-air
pro seeks relocation. 16 years experience in a Top 10 market.
MIKE: (305) 651-1767. (N-1/25)

Experienced, rellable, not young AT seeks FT position with
CR/AC/Country. Seek to make you #1_ Willing to relocate.
RON: (717) 762-5824. (N-1/25)

Umpire seeks PBP/sports talk and or airshift. Currently PT in
SD. Will consider all FT offers. MICHAEL HART: (619}
466-4330. (N-1/25)

Sports Is my life! Four years Anchor/reporter/host PBP. Love
HS/college sports mornings. News/Sports Director experi-
ence. RICH: (914) 279-7581. (R-1/25)

1 admit it | like the Midwest and seek to stay here. Hardwork-
ing, team player and on a roll. THOR: (517} 754-3315.
(R-1/25)

Seven year pro, working in 300,000+ market, PD, MD ex-
perience, great voice, production seeks medium/major mar-
ket with stable company. JOHN: (309} 693-2085. (R-1/25)

Currently evenings in a medium market. Family man, 14 years
experience seeks medium Eastern or major AC/Oldies/Coun-
try. MARK ANDERSON: (302} 994-3934. (R-1/25)

Seeking a winner? 17 years expertise CHRFAOR/Rock 40 pro-
gramming and air. Stable t0o. Recent gig over seven years.
JAMMER: (615) 842-6996. (N-1/25)

Jock of all trades. Great phone skills, creative production,
promo, music etc. Seeking airshift with extra duties or man-
agement. RANDY: {(903) 862-3763. (N-1/25)

Tlove radio. I have three years experience
in the radio business and I consistently
worked 55+ hours. Willing to work

ANYWHERE. Can [ help you? Call MARK
at 602-299-6972

Husband/wife in DFW. He's a PD and she’s in sales. Will de-
vote all energies on station and community. (817} 281-0255.
(N-1/25)

Three years on-air. Cartoon voices and general merriment my
specialty. Hot production/MD experience, anywhere anytime.
PHIL: {708) 670-9126. (N-1/25)

Talk radio host. Brilliant, funny, controversial. In a class all his
own. WALT JACOBSON: (818) 907-6570. (R-1/25}

Get me out of DC. College and broadcasting graduate work-
ing PT seeks FT in any locale or format. BILL MIDDENDORF:
{202) 363-0897. (R-1/25)

Working major market AT ready to make a move. Experienced
in AOR/Country formats. KYLE: (813) 5635-7154. (R-1/25)

CHR production pro will make your muiti-track studio amaze
your entire market. Call only if your seek the best. $26K mini-
mum. (800) 484-1008, code 9696. (N-1/25)

S FT A ing p ion in the West or Midwest.
Have medlum market expansnce KEN: {907) 4B6-7617.
(R-1/25)

Takk show Host. Bright/witty/intelligent/informed. Mature
ratings winner. Call for impressive T&R. FRED MARX: {414)
793-5640. (R-1/25)

Get results MJUM/experienced responsible cost conscious 11
year pr PD/MD/production seeking next challenge as P1/P2
PD. LEW: (315) 585-6195. (N-1/25)

Wild and crazy AT seeks CHR fix. Two plus years on-air, good
phones, any shift, can relocate. MARK: {407) 952-1063.
{R-1/25}

Ten year pro with programming experience seeks new and
exciting challenge. Prefer AC or CHR will work Country. RAN-
DY STEVENS: (515) 342-4931. (N-1/25)

Olivia Fox ready to rock your socks. Urban format preferred.
Can relocate yesterday. (803) 723-4329. (N-1/25)

CHR, any shift anywhere. If you are serious so am |. NICK:
(607) 754-4124. (R-1/25)

My posse in the big leagues say P-3 is for me. If you’re not in
the arctic circle, | seek to work nights for you. PATRICK:
(605) 842-3716. (R-1/25)

Randl Martin. WIOD, WQAM, WSHE, Talk, talk, talk. (305)
472-7461. (N-1/25)

PT in Peorie. Seeking to fill your next AC/CHR/AOR opening.
Will relocate. BRETT: {309) 693-0906. (R-1/25)

Experienced Major Market Minority Avaitable.
On-air, Selector, Management Background.
Looking for Major/Large AC, AOR, Gold.

Call: 619-673-8842

Young anergetic programmer seeks station that seeks help
and is ready to win. Low budgets and market size no problem.
RANDY: (606) 441-1184. (R-1/25)

Replaced by satellite. MD with three and a half years experi-
ence AOR/AC/Oldies seeks new challenge Prefer NE, but wil-
ling to listen. STEVE: {203) 767-1113. (N-1/25)

_Slln/on-alr/concsr( promotion, college education tool Seek-
ing CHR assistant Promotion Director position in Top 50 mar-

ket. DAVE D: (607) 272-7099. (R-1/25}
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POSITIONS SOUGHT

LOOKIE!
IT’S DAVE-O’S AD

Need wacky yet focused morning talent?
Outrageous, not out-of-bounds? Creative
spark for Production and stationality?
Wanna hear how I did the job in Des
Moines, Bakersfield, Louisville and
Milwaukee? Call Dave-o for a helluva tape:
(515) 266-6060, or home: (515)
255-DAVE!
Ringleader, team or build-from-scratch
all considered.

They put up a dish! Overnight pro seeks new FT gig in AOR/
AC/Oldies format. good pipes and production will relocate.
KEN: (203) 699-35693. (R-1/25)

Seeking GM position. Turn around or start-up considered. 30
years management, sales, programming, AT. Mature/honest
dedicated. CHUCK: {612) 643-5125. (R-1/25)

This off-alr intern has got groupies! Now ready to go pro.
Young, energetic college graduate will go almost anywhere.
GARY G: (412) 327-4460. (R-1/25)

24 year sports pro seeks SF. NFL, NHL, NCAA PBP experi-
ence. Talk Host too. Award winning news, top in AMD.
SCOTT: (714} 695-1938. (N-1/25)

Seeking a step up. AMD/AT with major AOR seeks to be own
MD/AT. Hardworker. LARRY MAC: (602} 835-6954.
{N-1/18}

Enthusiastic hard worker seeks entry level on-air. Experience
on-air, promotions and production. Team player. JEFF: (313)
639-6238. IN-1/18)

Al GM’s seeking a new PD. If you ere seeking someone with
fresh new ideas, look no further. No token PD here. (209}
299-6650. (N-1/18)

Announcer/Producer in 17th market for five years seeks FT
on-air or MD position in the East. JAY: {813) 876-5065.
{N-1/18)

Pro newsman with 25 years’ experience as ND/Anchor/
Streets/Network. Degree from Loyola. Major markets only.
{513) 421-6532. (N-1/18)

Cincinnati/Dayton. Personality with seven years’ experience
seeks AT/sports/news position. Good production and atti-
tude. AL: (513) 335-8981. (N-1/18}

College broadcasting major seeks entry level position, Eager
to learn the business, CHR/Oldies please. HENRY OCHS,
24050 Silva Avenue, #5, Hayward, CA 94544, (N-1/18)

Young dynamic female AT seeks great opportunity with AC/
Gold/CHR/Christian Rock. | deliver great energyl Wilt relo-
cate. SHERRY: (313) 776-5217. (N-1/18)

Ratings up 448% in one year! Turn around of Capitol City lite
AC station. Interested in a top AM/FM Programmer? {217)
744-1415. (N-1/18)

L.A. radio legend “CHINA SMITH”
(“The Wave” morning man) with
27 years of major market experi-
ence — 21 years on the air in Los
Angeles — wants to attend your
L.A. ratings victory party ... in-
terested in your trouble shift. (818)
366-8834.

Glve me a chence, |'ll make them dance. I'll work any format.
LORENCE OF THE RADIO: (714} 354-0278. (N-1/25)

Margaret Taylor. Mornings/middays WFMF/Baton Rouge, LA
(504) 756-8980. (N-1/25)

Pump up the ratings AT with mixed format experience AOR/
CHR. Powerful production ready to take the market. THE
GHOST: (602) 571-0785. (N-1/25)

20 year production/creative/on-air pro with Top 10 and na-
tional voice experience seeks Waest coast position. All consi-
dered. ROGER: (702) 331-0326. (R-1/25}

P2 AT/Programmer seeks next gig. Can | help you? FRANK:
{315) 736-4255. (R-1/25)

Bill Knight gats ratings. Thinking of making some changes?
Major market seasoned AM/PM drive pro. (412) 934-3476.
{R-1/25)

Six plus years as PD and assistant PD, seeking new horizons.
GABE ANTHONY: (315) 568-8300. (R-1/25}

The man with talent on loan from God. Seeking first FT gig.
Tight board, excellent vocal skills, hardworking, team player.
RICK: {815) 899-2453. (N-1/25)

Three year news veteran laid off due to budget cuts, seeking
Reporter/Anchor in medium/major market in the South. DEN-
ISE DAVIS: {512) 545-4941. (N-1/25)

Seeking a tan. Rocker with three years experience seeks air-
shift in CA/NV/AZ. Will consider PT. CHR preferred. ALAN
ROBERTS: (803} 522-3320. (N-1/25}

Major market sportstalk Host/Anchor available due to severs
cuts at former station. Will consider all areas. DALE MITCH-

ELL: {404) 955-2161. (N-1/25)

POSITIONS SOUGHT

PD/MD/Oldies/News/all formats. Years «f experience seeks
small/medium market. Own library if necessary. Ready now.
BOB: (303) 426-1970. (N-1/25)

Entertaining/funny/different. Howard Stern without the filth.
Bits, phones. Three years experience, sseking on-air. JEFF:
{201) 574-9359. (N-1/25}

Pass this ad at your own risk. Witty, personable AT with a
smile in his voice and fun on his mind. Oldies/CHR. NEIL:
(802) 463-1432. (N-1/25)

Seeking FT AT/board Op position with a small/medium mar-
ket station. AC AT experience. KATHIE: (B18) 906-7432.
(N-1/25)

Attention P2 PD’s. AT/MD challenge? I'm ready to conquer.
Loads of experience and smart too. CHRIS: {(717) 285-4975.
(N-1/25)

Emerging radio demigod with experience and degree seeks
creative Midwestern AOR/CHR for FT throne. BRIAN: (815)
744-1515. (N-1/25)

13 year Chicago/Phoenix/San Diego production pro ready to
new opportunity to generate revenue and have fun. Analog/
digital. GEORGE: (312) 201-0919. (N-1/25)

Originat child of the 70°s. Currently emplayed, seeking small
or medium AOR. Three years’ solid experiance. MARK: {501)
356-4654. (N-1/18)

Confident broadcast school graduate seeks entry level FT air-
shift/production. Ready, willing and ablie to relocate any-
where. BO: (313) 757-8708. (R-1/18)

Peoria PT seeks retum to FT small/medium AC/CHR/AOR. I'm
broke and tired of liner cards. Will relocate. CHRIS: (309)
452-2780. (R-1/18)

Radio goddess. Middays morning sidekick. production/come-
dy copywriting. Seek medium/large CHR t utilize my creative
talent. MARGARET TAYLOR: (604) 756-8980. (N-1/18)

indianapoiis area newsman seeks stations for custom Indy
500 reports. UPI staffer, major market Announcer. DENNIS
BERGENDORF: (317) 659-3338. (N-1/25)

DISPLAY 360 per inch per week(maxumum 35
words per inch including heading). Includes
generic border. Add Y2 inch and $30 if logo,
custom border or larger heading required.
BLIND BOX:$75 per inch per week (maximum
35 words per inch per week inciuding heading,
box number and R&R’s address). Add ¥% inch
and $37 if custom border or larger heading re-
quired. Rate includes generic border, box number
and postage/handllng
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Dlsplay & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are aiso accepted by fax: §213) 203-8727.
Visa, MC, AmEx accepted. Include name as it ap-
pears on credit card expiration date and phone
number. Blind box responses arz sent to adver-
tisers every Thursday by first-class mail.
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To appear in the following week's issue, your ad
must be received by Thursday neon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los
Angeles, CA 90067. Fax: (213) 203-8727.

Radio & Records provides free {20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking

To appear in the followmq week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities
listings should be typewritten or printed on
8%" x 11" company/station letterhead and are
accepted only by mall or fax: (213) 203-8727.
Address all 24-word ads to R&R Free Oppor-
tunities, 1930 Century Park West, Los Angeles,
CA 90067.

Free listings are on a space availability basic.only.
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JASMINE GUY
Another Like My Lover (WB)

74% of our reporting stations on it. Rotations: Heavy 0/0, Medium 17/0, Light 53/16,
Total Adds 16 Including WXYV, WKYS, KJMZ, KHYS, KMJQ, WOWI, WPEG, WQMG,

WJMI, KIPR.

RALPH TRESVANT
Stone Cold Gentleman (MCA)
69% of our reporting stations on it. Rotations: Heavy 0/0, Medium 4/4, Light 61/60,
Total Adds 64 Including WILD, WDAS, WKYS, KJMZ, WGZB, WYLD, WGCI, KMJM,
KJLH, KSOL.

GERALD ALSTON
Getting Back Into Love (Motown)
68% of our reporting stations on it. Rotations: Heavy 0/0, Medium 14/4, Light 50/12,
Total Adds 16 including WDAS, WMYK, WOWI, KJLH, WBLK, WXOK, WPEG, WHJX,
WALT, KBUZ.

GEOFF McBRIDE

Doesn’t That Mean Something (Arista)
65% of our reporting stations on it. Rotations: Heavy 0/0, Medium 3/0, Light 58/22,
Total Adds 22 including WKYS, K104, WYLD, WOWI, WJLB, KPRS, WATV, 293, WIZF,
KKFX.

SHAWN CHRISTOPHER
Another Sleepiess Night (Arista)
60% of our reporting stations on it. Rotations: Heavy 0/0, Medium 2/0, Light 54/19,
Total Adds 19 including WBLS, WUSL, WHUR, WYLD, WOWI, KPRS, WATV, WWDM,
WTLZ, XHRM.

e

DIGITAL UNDERGROUND ““‘Same Song” (Tommy Boy) 50/42

Rotations: Heavy 0/0. Medium 3/0, Light 47/42, Total Adds 42 including WBLS, WAMO. WKYS, K104, KHYS, KMJQ, KPRS,
KMJM, KJLH, KSOL. Medium: WGZB, WJTT, WEAS.

M.C. HAMMER “‘Here Comes The Hammer’’ (Capliol) 50/23

Rotations: Heavy 0/0, Medium 15/1, Light 35/22, Total Adds 23 including KMJQ, WJLB. KJLH, WRKE, WFXA, WXOK, WATV,
293, WJTT, WFXE. Mediums include: WKYS, WOWI, WZAK, OC104, WJIZ.

MAXI PRIEST *‘Just A Littie Bit Longer’’ (Charisma) 4772

Rotations: Heavy 7/0, Medium 24/0, Light 16/2, Total Adds 2, WRKS, WDZZ. Heavies include: WDAS, WMYK, WOWI, WTLC,
WJIMI. Mediums include: WXYV, WILD, WBLS, WAMO, WHUR.

TROOP ““1 Wili Always Love You" (Atlantic) 43/19

Rotations: Heavy 0/0, Medium 8/0, Light 35/19, Total Adds 19 including KPRS, WRKE, WJIZ, KQXL, WATV, WUJM, 293,
WJTT, WOMG, WHJX. Mediums include: WDAS, KHYS, K97, WHQT, wOowl.

BIG DADDY KANE & BARRY WHITE *‘All Of Me” (Reprise) 42/39

Rotations: Heavy 0/0, Medium 4/2, Light 38/37, Total Adds 39 including WBLS, WAMO, K104, KHYS, KMJQ. WZAK, WTLC.
KPRS, WMVP, KMJM. Medium: WDAS, KDAY.

BARBARA WEATHERS ‘‘My Only Love” (Reprise) 41/6 Le
Rotations: Heavy 070, Medium 15/0. Light 26/6, Total Adds 6, WFXE, Z104. WIKS, WTMP, WJFX, KKFX. Mediums include:
K97. WFXA, WXOK, WENN, WEUP.

DORIAN “‘Thrifi"’ (Black Forest) 40/5

Rotations: Heavy 1/0, Medium 10/0, Light 29/5, Total Adds 5, KPRS, KQXL, WATV, WBLX, WIKS. Heavy: KMJQ. Mediums
include: WDAS, K97, WTLC, WAGH, Z16.

BART SIMPSON ‘‘Do The Bartman (Geffen) 40/4

Rotations: Heavy 2/0, Medium 14/0, Light 24/4, Totat Adds 4, KIPR, WTMP., WDZZ, WJFX. Heavy: WRKE, WLOU. Mediums
include: KMJQ, OC104, KBCE, WXOK, WJMH.

MARION MEADOWS “The Real Thing” (Novus/RCA) 39/4

Rotations: Heavy 0/0, Medium 21/0, Light 18/4, Total Adds 4, KMJQ, WYLD, WFXE, K98-FM. Mediums include: WBLS,
WDAS, WHUR, K104, K97.

CANDYMAN “‘Meht In Your Mouth” (Epic) 391

Rotations: Heavy 0/0, Medium 25/0, Light 14/1, Total Adds 1, WTUG. Mediums include: WAMO, K104, KHYS. WHQT, WYLD.
DEEE-LITE “‘Power Of Love™ (Elekira) 37113

Rotations: Heavy 0/0, Medium 2/0, Light 35/13, Total Adds 13 including KJLH, OC104, KBCE, WENN, WPAL, KBCE, WUJM,
WQFX, WAIT, WD22, Medium: WOWI, WIKS.

EPMD “‘Gold Digger” (Def Jam/Columbia) 36/18

Rotations: Heavy 0/0, Medium 2/0, Light 34/18, Total Adds 18 including KMJQ, WGZB, WYLD, WOWI, KMJM, KJLH, KSOL.
WFXA, WZFX, Z104. Medium: WAGH, KDAY.

BLACK FLAMES “‘Let Me Show You’* (OBR/Columbia) 36/4

Rotations: Heavy 0/0, Medium 1/0, Light 35/4. Total Adds 4, WDAS, Z104, KFXZ, WJJS. Medium: WBLX.

MONIE LOVE “It’s A Shame’’ (WB) 35/23

Rotations: Heavy 0/0, Medium 1/0, Light 34/23, Total Adds 23 including WBLS, WAMO, KKBT, KBCE, WFXA, WXOK, 293,
WOQOFX, KIIZ, KFXZ. Medium: KSOL.

SALT-N-PEPA “Do You Want Me” (Next Plateau) 34/9

Rotations: Heavy 0/0, Medium 6/0, Light 28/9, Total Adds 9, WXYV, WUSL. WYLD, WJiZ, KIIZ, WFXM, KHUL. WEDR. WEAS.
Mediums include: K97, KSOL. WFXA, WPAL, WFXE.

SPUNKADELIC “Boomerang” (SBK) 3212

Rotations: Heavy 0/0, Medium 0/0, Light 32/12, Total Adds 12 including WAMO, WOWI, WZAK, WJTT, WEUP. KIZ, KIPR,
WPLZ, WTMP, WTLZ.
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TROOP (19) L.L COOL J (16) M. CAREY/Love

EPMD (18) RUDE BOYS (16) LOOSE ENDS/Don't
10 WHISPERS/My

TODAY ‘1 Wanna Come Back Home’’ (Motown) 30/19

Rotations: Heavy 0/0, Medium 1/0, Light 28/19, Total Adds 19 including WKYS, WMYK, KPRS, WMVP, OC104, WXOK,
WAGH, WFXE, KIZ. Medium: KHYS.

SPECIAL ED “‘Come On, Let’'s Move it'’ (Profile) 29/6

Rotations: Heavy 0/0, Medium 0/0, Light 29/6, Total Adds 6, WPEG, WQIS, WEDR. HOT105, K98-FM, WvOI

JUNIOR “Better Part Of Me’’ (MCA) 2578

Rotations: Heavy 0/0. Medium 2/0, Light 23/8, Totat Adds 8, WKYS, KJLH, WXOK, WQFX, WEUP, WPLZ, WTLZ, XHRM
Medium: KPRS, WPAL.
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POISON CLAN “Dance All Night” (Luke/Atiantic) 21/4
Rotations; Heavy 0/0, Medium 3/0, Light 18/4, Total Adds 4, WJIZ, WJTT, 216, XHRM. Medium: WHQT, WPAL, WEAS

WOOTEN BROTHERS “Tell Me*’ (A&M) 20117
Rotations: Heavy 0/0, Medium 0/0, Light 20/17, Total Adds 17 including WHUR. WJLB, WBLK, OC104, WRKE, WJIZ, KQXL,
WATV, WENN, WUJM.

ONE CAUSE ONE EFFECT “‘Midnight Lover’ (Bust it/Capitol) 20/6

Rotations: Heavy 0/0, Medium 6/0, Light 14/6, Totat Adds 6, KPRS, WUJM, WJMI, WPGA, WIKS, WEAS. Mediums include:
K97, WJLB. WQIS. WALT, WBLX.

OMAR CHANDLER ‘Do You Really Want It (MCA) 1978

Rotations: Heavy 0/0, Medium 1/0, Light 18/8, Total Adds 8, WBLS, WTLC, KMJM, WXOK, WENN, Z93. WPGA, W.JFX
Medium: WOWI.

DIMPLES “They’re Trying To Take Your Job*’ (Blue Farest) 17/7

Rotations: Heavy 0/0. Medium 0/0, Light 17/7. Total Adds 7. WAMO, WXOK. WENN, WAGH, WBLX. HOT105, WEAS
GEORGE HOWARD “Everything | Miss At Home" (GRP) 14/13

Rotations: Heavy 0/0, Medium 2/1, Light 12/12, Total Adds 13 including W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>