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LINER NOTES

Using positioning statements
correctly is an integral part of
your station’s marketing plan.
Rob Balon shows you how to
“speak your listeners’
language” and shape your
liners for maximum
effectiveness.

Page 52

CHR PD POWWOW

Is “254 disease” ruining CHR?
That'’s just one of the burning
issues covered in an infamous Joel
Denver roundtable discussion.
Other items on the agenda:
fragmentation, niche programming,
and why rock isn’t catching on with
younger audiences.
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CONVENTION ’90
PREVIEW SPECIAL

If you're heading to Beantown for
NAB '90, this information-packed
preview section is must reading.
Among the highlights:

® Interview with Radio Board
Chairman David Hicks
® Tips on the hottest panels
® Exhibit hall highlights
® Radio insider’s guide to Boston
Pages 12, 15, 16, 20

USING FEAR FOR FUN
AND PROFIT

The most successful managers
know when to speak softly and
carry a big microphone . . . er,
stick. Psychology experts reveal
the different types of fear and how
to use this basic emotion to
motivate your staff and improve
performance.

Page 22

UNIQUE GRIDIRON
NETWORK KICKS OFF

Walt Love spotlights Grambling
State University’s new college
foctball radio network — already 50
stations strong.

Page 74
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Isgro Trial Thrown

Co-Defendants Anderson, Monka Also Cleared

Federal Judge James Ide-
man declared a mistrial Tues-
day (9/4) in the payola, rac-
keteering, and tax evasion pro-
ceedings against Joseph Isgro
and two co-defendants, issuing
a stinging condemnation of the
government’s legal tactics.

Ideman said the Justice
Dept.’s decision to withhold key
evidence from the grand jury
and the defense counsel was
“fundamentally unfair and a vi-
olation of the defendants’ con-
stitutional rights.”

Ideman dismissed the case
“with prejudice,” which means
that Isgro, former Celumbia
Records VP/Promotion Ray-
mond Anderson, and former Is-

Geslin
Named
EM’ VP

Ron Geslin
EMI has promoted Ron Ges-
lin from Midwest National Pro-
motion Director to VP/Promo-
tion. Relocating from Minneap-
olis to the label’s New York
headquarters, he’ll report to Sr.
VP/Promotion Jack Satter and
oversee day-to-day national pop
promotion field staff activities.
Satter commented, ‘“Ron’s
extremely well-respected by ra-
dio and a well-recognized
player in the industry. We feel
very strongly that this promo-
tion represents not only a per-
sonal success for Ron, but a tri-
umph for our entire company.”
GESLIN/See Page 42

Legal Briefs

©® Mistrial declared; all
charges dropped

® Prosecution didn’t
share key testimony
with grand jury or
defense counsel

® Justice Dept.’s next
move, if any,
unknown

gro business associate Jeffrey
Monka cannot be reindicted on
the same charges. If the Justice
Department decides to pursue
the case, the dismissal “with
prejudice” would have to be
successfully appealed, and ev-
idence would again have to be
presented to the grand jury.

Conflicting Testimony

The trial began to unravel
last Wednesday (8/29) when
Ideman suddenly excused the
jury and announced the defense
counsel had just obtained the
1988 trial transcripts of former
s
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Godofsky Assumes
Metroplex Presidency

Steve Godofsky has been pro-
moted to President of Metro-
plex Communications Radio Di-
vision, where he will continue to
supervise the company’s 11 sta-
tions.

“This move puts an official
stamp on the post [Exec. VP/
Group Manager] Steve has oc-
cupied for over two years,”
stated Metroplex principals
Norman Wain, Bob Weiss, and
David Ross. ‘‘Under his leader-

Out

Isgro accountant Dennis DiRic-
co. Those transcripts contra-
dicted DiRicco’s testimony be-
fore the Los Angeles Grand
Jury.

It was Monka attorney Ger-
son Horn who discovered and
obtained the crucial transeripts,
which covered DiRicco’s own
money-laundering and drug tri-
al in San Francisco. The trans-
cripts revealed that DiRicco —
contrary to what he later told
the grand jury — denied pass-
ing laundered money to Isgro or
to Isgro’s former security direc-
tor, David Michael Smith.

Horn told the judge he discov-
ered ‘““74 instances’’ where
DiRicco’s earlier testimony was
“diametrically opposed” to the
statements he made before the
L.A. Grand Jury. “It’s clear,
it’s black and white, there’s no
room for discussion,” Horn
said. “DiRicco either lied at his
trial or he lied to the grand jury.
Either way, the government
should have given the testimony
to the grand jury and let them
decide accordingly.”

ISGRO/See Page 44

Katz Closes Republic
As Eastman Joins Fold

Stations Swapped; Business Development

Department Set

Katz Communications is dis-
banding Republic Radio as it
merges Eastman Radio into its
stable of radio rep firms. Katz,
which bought Eastman from
Jacor Communications for
$11.75 million (R&R, 8/17), is al-
so creating a new department to
concentrate on developing new
business from national adver-
tisers.

“We're going to make four
strong companies out of five,”
Katz Radio Group President
Ken Swetz said, referring to
KRG’s five English-language
rep firms (a sixth, Katz His-
panic, reps Spanish stations).
Swetz said he’ll “‘move stations

around to fill market voids,”
with most of Republic’s nearly
300 stations going to Eastman
and Banner Radio.

Republic President Jerry
Cregan will have a new job,
working with KRG Exec. VP
Stu Olds in what Swetz termed a
“senior executive capacity.”
Swetz praised Cregan for build-
ing Republic’s billings from $17
million to $55 million in his four
years at the helm, but noted a
rep firm “needs $80 million to
make money.” Katz acquired
Republic, formerly RKO Radio
Sales, in 1984,

KATZ/See Page 42

Steve Godofsky

ship, Metroplex has made ex-
cellent progress in all areas, in-
cluding programming, sales,
and overall profitability.”

Godofsky joined the company
in April 1986 as GM of former
Metroplex station WRFX/Char-
lotte. He was given additional
duties as Exec. VP in January
1987 and was transferred to
corporate headquarters in
Cleveland after WRFX was
sold.

Previously, Godofsky manag-
ed WHLI & WKJY/Nassau-Suf-
folk, WWCL/Pittsburgh, WKQS
& WLQY/Miami, and WYLF/
Rochester, was Group Presi-
dent at Empire Media, and was
on the early development team
for the “Music Of Your Life”

fo t'GODOFSKY/See Page 42

WMZQ
Taps Ochs
As VP/GM

WQYK-AM & FM/Tampa VP/
GM Charlie Ochs has been ap-
pointed VP/GM at Viacom
Country combo WMZQ-AM &
FM/Washington. He succeeds
Paul Wilensky, who transferred
to the company’s KDBK &
KDBQ/San Francisco-San Jose
as VP/GM two months ago.

Viacom President Bill Figen-
shu said, “With all the press the
Power Pig and Q105 received in
Tampa, Charlie and WQYK
have quietly done a spectacular
job. Charlie kind of grew up
with [WMZQ] through his in-
volvement with Viacom in the
late *70s-early’80s. He knows the
people and the city, and we’re
delighted to have him back.”

Ochs, who starts in about a
month, told R&R, “It’s especial-
ly difficult to leave [Infinity
President] Mel Karmazin and
the wonderful people at WQYK.
But returning to Viacom is like
going home. I was at KIKK/
Houston in its formative years
and was involved in the early
days of WMZQ. Bill Figenshu,
[VP/Programming] Bob
McNeill, and I have worked to-

OCHS/See Page 42
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Listen Up features:
“ w TEVIN CAMPBELL
SIEDAH GARRETT
KARYN WHITE
ICE-T
AL B. SURE!
” THE WINANS
| JAMES INGRAM
EL Dt BARGE
BiG DADDY KANE
MELLE MEL
' RAY CHARLES

b L i s t e “ u Produced by 4rthur Baker
y p and Arif Mardin

Listen up. There’s a story unfolding.

“Listen Up” is the premier single from
Listen Up—The Lives Of Quincy Jones,
a special “soundbook” created to accompany
the forthcoming Warner Bros. film, which
documents the life and work of an American
musical genius.

Listen up, and listen close, as the mightiest
voices in music today pay their respects to
the master the best way they know how.

From ¢ne Warner bcok wiir nusic Liste:rr Un—Th:: Livexs Of Quim:‘,g ‘ones.
& Wazrner Bros. motion pic:ire. Availabli: with cizssett: v commuizci disc
on Qwast/Rizprise.




WRQX Drops CHR
For Hot AC Approach

As rumored, Cap Cities/ABC’s
WRQX/Washington switched to
Hot AC at noon last Friday (8/31)
after over 11 years as a CHR. It’s
dropped the Q107 handle; new slo-
gans include “Mix 107.3 FM, Not
Too Hard, Not Too Light” and
“The Best Songs From The '70s
and ’80s Along With Today’s Most
Popular Music.”

President/GM Maureen Lesourd
told R&R, “We will not change the
calls — our main identifier has
been Q107. The Q107 image stood
for teens and we had a tough time
shedding that, even with a more re-
fined music profile. It was evident
from our research that listeners

wanted more variety in their music
without the hard rock edge, and
Mix 107.3 will deliver it.”

OM/PD Lorrin Palagi added,
“Mix 107.3 is a contemporary alter-
native for adults wanting current
uptempo music as well as some
nostalgic older hits.”

In other changes, morning man
David Lawrence is replaced by
KSON-FM/San Diego morning
man Jack Diamond. Afternoon
personality Gary Spears exits, suc-
ceeded by Production Director Loo
Katz, who is in turn succeeded by
late-nighter Sunny Fox. Celeste
Clark retains her midday slot; the
rest of the lineup will be announced
at a future date.

STRICKLAND VP

Chrysalis/Cooltempo

Bow As New Black Dept.

Tommy Boy National Director/
R&B Promotion Ed Strickland has
joined Chrysalis/Cooltempo as VP/
Black Music Division. Based at the
company’s New York headquar-
ters, he’ll report directly to Presi-
dent John Sykes and be responsible
for the creation, launch, and opera-
tion of this new division.

Though the division is a new ven-
ture stateside, Cooltempo has been
active for six years in the UK with
such acts as Milli Vanilli, Adeva,
and Monie Love. Chrysalis will
gear more toward street, new
R&B, and rap, while Cooltempo
will focus on dance music.

Sykes remarked, ““Chrysalis has
been successful over the past 21
years by reacting to an ever-
changing music culture. As we’ve
prospered with rock, pop, and al-
ternative music, we're now excited
about expanding into black music.
Ed’s reputation within both the
business and artist communities
makes him the obvious choice for
this position.”

Strickland added, “This is a very

WZCL Shifts
To Adult CHR

After a brief flirtation with Coun-
try (see WGH-FM story, this
page), WZCL/Norfolk is now call-
ing itself “Mix 105"’ and has applied
for new calls: WMXN. PD Keith
Hill, who arrived in July, remains
in place.

Hill told R&R, “We did a bunch
of things as a smokescreen, but
we're now Adult CHR and will be
between [AC] WWDE and [CHR]
WNVZ — closer to CHR than AC.
We should do a five share 12+ in
the first book.”

The move to Adult CHR came as
a surprise to Hill. He explained, “I
was hired to do Oldies and was
here five days when they asked me
about the format. I said it was still
winnable. Looking at our research,
however, we saw the absolute big-
gest hole was for an Aduit CHR.
This will be a good challenge for
me, and I'll have the benefit of
working with [consultant] McVay
Media.

“We're going to reposition

WZCL/See Page 42

Ed Strickland

exciting opportunity to bring
Chrysalis/Cooltempo to the fore-
STRICKLAND/See Page 44
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Marty Bender

Bender Back
AsWFBQ PD

Marty Bender, PD at Great
American AOR WRIF/Detroit, is
returning to Indianapolis to pro-
gram sister AOR WFBQ. He'll suc-
ceed Michael Hughes, who was
named PD at the company’s
WKLS/Atlanta last week.

“We're thrilled to get Marty
back,” gushed 'FBQ VP/GM Chris
Wheat. “Now we don’t have to
train a new person how to pro-
nounce the names of the suburbs.
He knows the city, he knows the
station, and he’s familiar with the
indecency suit. Another Classic
Rock station just opened its doors
[WFXF], and he’s been through
that before here as well. It makes it
a heck of a lot easier for this station
to produce good radio.”

“It’s a bit of sweet pain, as the
company offered me the chance to
stay here or be transferred,”
Bender remarked. “It’s not often
you get two great opportunities
within the company. And it was
dead even. Ultimately, it came
down to cost of living and
lifestyle.”

Bender spent two years at 'FBQ
before taking the 'RIF PD job in
1988.

e

SCHELL COMBO STATION MANAGER

WGH-FM Adopts
Country Format

It’s been a wild week in Norfolk.
After WZCL’s switch to Country
(8/29), CHR WGH-FM adopted an
all-Elvis format the next day —
complete with a King-clone distrib-
uting cash on the street — as a pre-
cursor to going Country at 12:0lam
on Monday (9/3). Then WZCL
dropped Country for Hot AC
around noon that same day (see
separate story, this page). WGH
(AM), meanwhile, retains its CNN
Headline News and local sports
programming,.

The changes at WGH-AM & FM
come just weeks after a deal to sell

WNOE Taps

Bates As
Station Manager

WNOE-AM & FM/New Orleans
has named WRKA/Louisville GSM
Reggie Bates to the newly created
position of Station Manager at the
Country combo.

NewMarket Regional VP and
WNOE-AM & FM VP/GM Tom
Kennedy said, “Reggie is a versa-
tile broadcaster who’s enjoyed suc-
cess in several formats, though his
heart’s in Country. I talked to hun-
dreds of people over the last year

BATES/See Page 42

Russ Schell
the combo was scrapped. Russ
Schell, OM at Susquehanna sister
WFMS/Indianapolis, transfers to
the combo as Station Manager, re-
placing Chief Engineer Steve
Johnston as acting GM and repor-
ting to Susquehanna Exec. VP/Ra-
dio Larry Grogan. PD/morning
man Tony Macrini is out at WGH-
FM, and MDyafternoon driver Jeff
Moreau segues to mornings as act-
ing PD. Schell will handle the mu-
sic for now.

Schell told R&R, “There are
dozens of stations in this market
playing some form of pop, rock, or
album rock; only two are Country.
We're confident in our ability to do
this format because of our success
in Dallas [with KPLX] and Indian-

SCHELL/See Page 42
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DJ CLINIC

Personality doctor Dan O’Day prescribes
remedies for a variety of on-air ills.
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Plant’s A-List

The Meadowlands Arena was the site of a “who’s who” get-together after a show by Atlantic’s Alannah Myles and Es Paran-
za/Atlantic’s Robert Plant. Backstage revelers included (I-r) Atlantic’s VP Perry Cooper, Sr. VP/CFO Mel Lewinter and Janis
Maiello, Plant, Myles, and the label’s Chairman/CEQ Ahmet Ertegun, Sr. VP/GM Mark Schulman, Sr. VP Andrea Ganis and
Bob Kaus.

AT&T opened the first
radio station in
New York City nearly
70 years ago.

Corporation is bnnging tbzs beritage and the
resources of ATET 1o the broadcast industry.

Soxfyoure loolimgfor alenderwﬁhthe
experience and knowledge that comes from
shaping the industry, call AT&T Commercial Finance today.
We have the creativity, flexibility and resources to bring you
the best financing available.

Call us today. Count on us tomorrow.

And join us for an Evening of Jazz
Friday, September 14 » 9:00 - Midnight
Westin - Copley Place ¢ Staffordshire Room (RSVP)
Also visit our Busihess Suite
at the Marriott Copley, Suite 3506 (by appointment)

= == ATeT
=== Capital Corporation
Media Finance Group
AT&T Commercial Finance (404)393-2310

HEADS MARKETING

Drosins Appointed
Sr. VP At Motown

Motown has named Pat Drosins
Sr. VP/Marketing. She was most
recently VP/Advertising, Mer-
chandising, Creative Services at
PolyGram. She’ll report to COO
Harry Anger and work out of the
label’s Hollywood headquarters.

Motown President/CEO Jheryl
Busby commented, ‘“We're ex-
tremely happy about Pat’s decision
to join the Motown family. Her in-
dustry background and knowledge
will help our young and growing
company continue its ascent.”

R

ABRAMS PD

CHR KMPZ
Becomes
Gold KPYR

Ending months of speculation,
Diamond Broadcasting has flipped
CHR KMPZ/Memphis to Gold
KPYR (“Oldies 988 — The Pyra-
mid”’). WWMG/Charlotte PD
Keith Abrams has replaced Howie
Castle as PD. Castle is heading to
San Diego to do middays at San-
dusky AC KKYY.

“The research clearly showed
Oldies was the largest format hole
in the market,” explained KPYR
VP/GM Craig McKee. “There
were other possibilities, but
nothing close to this one. Consider-
ing the size of the market and the
fact there’s no FM Oldies station,
that’s not at all surprising.”

KPYR began its evolution to
Gold Friday morning (8/31) by
switching to Country. Ninety min-
utes later, it changed to Classic
Rock. At noon, the station kicked
off an ‘‘All ‘Louie Louie’
Weekend,” playing nothing but
versions of the classic party tune
through Monday, whereupon regu-
lar Gold programming debuted.

Pat Drosins

Drosins added, “I've always
been a great lover of Motown mu-
sic. I look forward to helping write
chapter two of one of the greatest
stories in music history and to
working with Jheryl, Harry, and
the talented executive staff they’ve
assembled.”

KDGE Ups
Duran To VP/
Station Manager

KDGE (The Edge)/Dallas Spe-
cial Projects Manager Tom Duran
has been elevated to VP/Station
Manager at the Allison Broadcast
Group New Rock outlet.

“It’s great to be able to reward a
very dedicated and worthy individ-
ual like Tom Duran with this pro-
motion,” remarked company Pres-
ident Steve Allison. “Tom has
proven that he can get the job
done.”

“It’s been very exciting being a
part of the Edge,” commented
Duran, who previously served as
the station’s GSM. “Dallas is a dy-
namic city and a wonderful radio
market. The competition is tough,
but we’re making serious waves.”’

A longtime Allison employee,
Duran was previously GSM at
KEYX/Phoenix and Station Man-
ager at KSTM/Phoenix.

Sce

230 Park Avenue  Suite 2740

Qver a billion dollars
in radio station sales.

No one person has
ever done more.

GARY STEVENS & CO.
yfzmé/

Broadcast Mergers - Acqursitions - Investment Banking Services

New York. NY 10169

(212)697-0240

www americanradiohistorv. com



" KIIS radio made its mark in Radio history setting
records in the early to mid-80s, attaining number one in
virtually every demo from teens to 25 to 54. Then, we dis-
covered that other stations had been studying our success,
researching heavily, and
suddenly we had real "
competition. We saw our At l( l lS ’ The
audience being eroded,

and we knew we had to ResearCh Grou p

do something about it!

When we began work- i " -" 7
Wi S Oour partner. .
Group, we were (and still %} N
are) being attacked aggressively. We needed expert strat- A
egists with proven, effective tactics to help us maintain
and/or regain our position of dominance in the L.A. redio
market, and specifically, in the CHR arena. Their special
studies, particularly their Strategic Market Study and
Music Essence Test, have helped us to fine-tune our music
and revamp our programming and promotions to really
win. Their people are always available - sometimes it
seems like 24 hours a day - and they genuinely care atout
our success.

Our first step goal was to regain our #1 18 to 34 and EO
#2 25 to 54 positions. The spring book saw that happen o
with lots more #1 and #2 positions in every key demo,
including 12+, and from teens to 25 to 54.* With the help

of The Research Group we'll better that record in books to
come."
Lynn Anderson
President/General Manager
KIIS-AM/FM, Los Angeles

* Spring 1990 Arbitron. AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK. SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 » (206) 624-3888
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Strother Files DAB
Frequency Allocation Plan

Strother Communications Inc. has revealed how it
proposes to provide every current AM and FM licensee
with a spot on a new digital audio broadcasting band. SCI
planned to file an amendment Wednesday (9/5) to its DAB
rule-making petition, telling the FCC only 40 MHz of spec-
trum space is needed for “DAB Service Areas” — not the

48 MHz originally proposed.

SCI President Ron Strother told
R&R he assembled allocation
models for selected markets “to
stop all this misinformation about
DAB being the death knell of cur-
rent stations.” According to
Strother, station lineups under his
proposal wouldn’t be much differ-
ent, except they would be on a new
DAB band.

As examples, Strother provided
DAB allocation lineups for New
York and Indianapolis. Under
Strother’s plan, 42 major New York
stations would be permitted to
broadcast to the entire metro area,
using several cellular-type trans-
mitters, while suburban stations
would be heard only in their re-
gions. Long Island residents, for in-
stance, would be able to receive the
42 metro stations plus 31 Nassau
and Suffolk County stations.

May Draw Howls

Strother’s allocation scheme,
based in part on current ratings, is
sure to draw howls from some sub-
urban licensees left out of what he
calls “SCI's Primary New York Ci-
ty DAB Service Area.” For exam-
ple, WHTZ/Newark is listed as a
primary station, but crosstown
WNWK is one of 17 stations rele-
gated to ‘‘SCI's Secondary Newark
DAB Service Area.” Both have
their transmitters in Manhattan.

Similarly, noncommercial
WBGO/Newark, which currently

blankets the Big Apple with nation-
ally acclaimed jazz programming,
would no longer serve the city. But
WSAl/Staten Island and WKRB/
Brooklyn — both ten-watt college
stations — would be designated
“primary” stations for the entire
metro.

The Indianapolis plan would pro-
vide DAB channels to 37 stations —
every AM and FM currently licens-
ed or allocated in Marion County
and seven suburban counties circl-
ing the city. WHJE/Carmel, IN,
Carmel High School’s current 400-
watt FM, would end up with cover-
age identical to commercial pow-

erhouses such as Indianapolis’s
WIBC and WFBQ. Left out in the
cold, though, would be WTTS/
Bloomington, IN, since its city of Ii-
cense is outside the eight-county
area.
Strother also is proposing a lim-
ited domestic satellite DAB ser-
vice, a maximum of 16 channels,
which he said would “replace cur-
rent AM clear channel stations to
provide coverage to rural areas.”
A copyright battle may be brew-
ing as DAB moves ahead. At the
urging of Sen. Dennis DeConcini
(D-AZ), the U.S. Register of Copy-
rights is preparing to study the im-
pact DAB may have on music
copyright protection. DeConcini’s
intervention was sought by the Re-
cording Industry Association of
America, which has asserted that
“the ‘cloning’ characteristics in-
herent in digital technology [make
DAB a] most serious threat to the
recording industry.”

U.S. Sets Fund To Aid
Eastern European Media

The U.S. government is recruiting American broad-
casters in an effort to nurture Eastern Europe’s fledgling

independent media.

Unveiled last week, the Interna-
tional Media Fund (IMF) is design-
ed to provide financial and technic-
al aid to Eastern European groups
that want to establish or expand
non-government media enterprises
in formerly communist countries.
While the fund will offer assistance

Parties Dispute Status Of
Reams Broadcasting Suit

Rhode Island Hospital Trust National Bank’s suit
against Toledo-based Reams Broadcasting Corp. is on
hold as the result of a court order, according to Reams Ex-
ec. VP Peter Cavanaugh. But an attorney for the bank
says the action is far from dormant.

“We are still looking to get
paid,” said attorney Kenneth
Baker. “We are moving forward
with the suit.”

According to Cavanaugh, a court
order embodying the terms of an
agreement between Reams and
the bank has essentially resolved
the lawsuit. Under that agreement,
the company has agreed to provide
the bank with weekly reports on its
stations’ cash flow and receivables,
to deposit all receivables in the
Reams corporate account, and to
use those funds only to operate the
stations.

“It [the suit] may still be alive,
but it’s been shelved,” said Cava-
naugh. “There hasn’t been any ac-
tivity in the six weeks since the
agreement was approved.” How-
ever, Baker said the agreement

does not address the heart of the
bank’s complaint and that litiga-
tion will continue. The bank de-
clined to comment.

The bank’s complaint charges
that Reams is in default and owes
$4.9 million on a $6 million revolv-
ing credit and term note issued in
1987. The action seeks to protect
the bank’s security interest in the
Reams stations, WCWA & WIOT/
Toledo and WBVE/Hamilton (Cin-
cinnati), OH, and put its claim
ahead of those of other creditors.
The bank also asked the court to
impose various restrictions on
Reams’ financial operations, in-
cluding a request that the company
be required to deposit all client
checks either with the bank or in an
escrow account.

to both broadcast and print outlets,
the emphasis will be on radio and
television start-ups.

The IMF — a project of the State
Department — expects to be in-
volved in a variety of activities,
such as training journalists and
other media professionals, identi-
fying projects worthy of federal or
private financial support, and coor-
dinating existing assistance pro-
grams.

Although the fund was created
with $325,000 from the U.S. Agency
for International Development,
both the IMF and State Depart-
ment say the fund’s governing
board of directors — headed by for-
mer U.S. News & World Report
Editor-in-Chief Marvin Stone -
will operate independently of the
government. IMF officials hope
that contributions from founda-
tions, corporations, and other pri-
vate sources will allow the fund to
become financially self-sustaining
within a few years.

As Treasurer of the IMF and
Chairman of its Radio Advisory
Committee, NAB President Eddie
Fritts will lead the fund’s efforts to
solicit financial support, in-kind
contributions, and expert advice
from U.S. broadcasters.

Fritts said the IMF’s efforts will
complement NAB'’s ongoing efforts
to assist Eastern European broad-
casters, including a forthcoming
series of NAB-sponsored meetings
in Europe between U.S. broadcast-
ers and their Central and Eastern
Europe counterparts. This fall,
NAB will coordinate an IMF-spon-
sored broadcasting seminar in
Washington for representatives of
seven Eastern European countries.

DC
REPORT

PAT CLAWSON

Starstream Faces Stock
Delisting Deadline

he National Association of Securities Dealers has

warned Starstream Communications Chairman

Gary Firth to clean up the red ink on his corporate
balance sheet before September 15 or his syndication
company will be kicked off the NASDAQ stock trading
system.

According to a filing with the SEC, the NASD contends Starstream is
failing to meet listing standards. Firth, who did not return phone calls, said
in the document that Starstream is experiencing a "liquidity crisis” and
working capital deficit of nearly $301,000. Revenues for the first six mon-
ths of 1990 dropped 38% — to $977,375 from $1.57 milion — from
levels achieved last year.

Starstream is trying to complete a stock exchange offer involving its
Tune-in Publications division and to sell assets before the NASDAQ
deadline, including its 40% partnership stake in KTIM-AM & FM/Wicken-
burg (Phoenix), AZ. FCC consent was requested last week to sell the sta-
tions, which have been afflicted with signal problems, for $1.2 million.

Despite his woes, Firth revealed he’s negotiating to acquire “controll-
ing interest in an animation and audiocassette duplication company, based
in Eastern Europe, which also distributes its own cassettes, LPs, and com-
pact discs.”

Dr. Don To Treat Sick Stations

he station trading business isn’'t what it used to be,

so radio broker Don Sailors is branching out into a

new sideline — a workout service for debt-plagued
stations.

Sailors called his Pegasus Radio Management a "“turnkey workout
service for distressed radio stations.” He’s primarily targeting financial in-
stitutions as clients, since they're increasingly becoming station owners via
defaulted loans.

According to its promotional literature, Pegasus promises to evaluate a
station's strengths and weaknesses, then “develop a strategic plan of
operations designed to maximize the station’s operating performance.” it
even proposes to arrange a sale or recapitalization once the station is back
on track.

Schwartzman Promises Political Fight

ashington media lawyer Andrew Schwartzman

said his client, the United Church of Christ, is

unlikely to appeal a new federal court decision af-
firming the FCC’s rejection of the three-year station antitraf-
ficking rule. But the battle isn’t over: “The next stop is Con-
gress,” he promised.

Last week, a three-judge panel of the U.S. Court of Appeals for the
District of Columbia upheld the FCC's 1982 elimination of the antitrafficking
rules. The ruling stems from a 1986 petition filed by the church and Action
for Children’s Television to reinstate the rule. The two groups charged
that an antitrafficking poticy is required by the Communications Act and that
the FCC had acted arbitrarily and capriciously in refusing their 1986 peti-
tion.

The court ruled, “There is no mention in the Act of trafficking, and no
express prohibition thereof” and that the Commission acted within its
discretion. The court added there was not “any specific ‘evidence that pro-
gramming quality has declined as a consequence of the elimination of the
three-year rule.”

Bakerstield Buckaroo Wins FCC Nod

he FCC says country music star and KUZZ-AM &
FM/Bakersfield owner Buck Owens can acquire
crosstown KDOB-TV from his sister, Dorothy Owens,
who is debtor-in-possession of the UHF Channel 48 facility.

The commissioners, with Ervin Duggan dissenting, rejected petitions
charging that Buck Owens acquired de facto control of the TV station when
he guaranteed his sister's bank loan, and that Dorothy Owens filed the
Chapter 11 bankruptcy petition merely as a device to qualify KDOB-TV as a
“failed station” and to qualify for the waiver to sell it to her brother.

In a similar action, Flinn Broadcasting has won a waiver of the one-to-
a-market rule to acquire a UHF Channel 50 construction permit in Mem-
phis, where it owns WHBAQ.




Feature Shock!

Capstan specd conlrollable
+ 50% via SMPTE lime-code ____|

Optional Voice lditing Mode
(VEM) lor twice normal
play speed with audio
pitch shifted down one
octave for normal pitch

() tari's new MX-50. Built
around the premise that
you can have everything you
ever wanted in a two-track tape
machine, and still stay within
your budget. For example:
The Transport

—DC quartz PLL capstan
motor with front panel selec-
tion of operating speeds (from
either a15/7.5 or 7.5/3.75 ips
speed pair).

—Capstan speed variable
by = 7% from the front panel,
and by = 50% from SMPTE

10.5" reel size capacity

with self-centering
NAB hub locks.

external controllers.

Cast alloy deckplate.

Lighted VUl meters
with peak-reading
LED indicalors.

Headphone amplifier with
front-panel headphone
jack and level control.

Optimized record and

reproduce heads.

time-code Otari's MX-50.
external A built-in tape timer displays current Lape position in For whenever or
controllers hours, minutes, and seconds. and includes a search-to- wherever you

via an Otari-
standard 37-pin connector.

—COptional remote control.
The Electronics

—Lighted VU meters with
peak-reading LED indicators.

—Transformerless active
balanced inputs with XL-type
connectors.

—COptional Voice Editing
Module (VEM) for twice normal
play speed with normal pitch.

Switch-selectable NAB/AEC EQ
with front panel indicator.

cue locator with cue point and zero location memories.

need a profess-
jonal audio machine at an afford-
able price.

For more information, call
your nearest Otari professional
audio dealer, or Otari Corpor-
ation at (415) 341-5900.

0/TAR/ 1]

+ 7% vari-speed.

Tupe drive lachometer
for accurale Lape Lime
display. and for external
synchronizer or controller
interface via Otari-standard
37-pin connector:

DC quartz PLL capstan motor
with front panel selection
of operating speeds.

Independent reel size
selectors for supply
and take-up molors.

Built-in tape
timer display.

Lifter defeat with
momentary or locked
operation.

©1989 OLari
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TRANSACTIONS

Lobster Eats Reno Combo
In $2 Million Meal

Lochridge & Starstream Hit The Interstate, Exit Suburban Phoenix

i wﬁ%’% e *ng‘m_—% Aeacl i~i§ PRICE: $128,000 for 33.33% KAAA/Kingman, AZ
it Rl Bt 4 TERMS: Partnership equity sale for FREQUENCY: 1230 kHz

KOH & KSXY/Reno $62,000 promissory note payable in  POWER: 1kw

PRICE: $2 million fuli on June 15, 1995 at 10% interest. FORMAT: Country

TERMS: Asset sale. Escrow deposit An additional $66,000 promissory

$100,000 with balance due in cash at  note at no interest for release of generr ~ KOWL & KRLT/

closing. al business claims is due on July 27, South Lake Tahoe, CA
BUYER: Lobstar Communications 1994. The seller is released from liabil- FREQUENCY: 1490 kHz: 93.9 MHz
Corp., owned by W. Richard Green of ity for any sums due to National West-  pOWER: 1kw; Skw at minus 340 feet
Cameron Park, CA; Donna Crosson of ~ minster Bank USA. FORMAT: AC

Shingle Springs. CA; William Boeing BUYER: Michael Cefaratti and
Jr. of Seattle; and Douglas Kahle of  Richard Singer. Currently each owns
Portland, OR. An application is pending  one-third of the station; at the conclu-
with the FCC to transfer control to Boe-  sion of this deal, they will each own ~ WDKT/Madison

ing and Kahle. 50%. PRICE: $1000

SELLER: Modern Broadcasting inc., SELLER: David Isenberg of Zephyr ~ TERMS: Cash for assets pursuant to
owned by Sidney and Vera Stern. Cove, NV is selling his one-third stake ~ J-S. Bankruptcy Court order.
FREQUENCY: 830 kHz; 101.7 MHz in the licensee, Regency Communica-  BUYER: Vascular Diagnostic Labs,
POWER: 5kw cday/1kw night; 1.3kwat  tions L.P. headed by Dr. Merlin Kelsick of Chi-
425 feet cago. He is a priority creditor of the

FORMAT: News/Talk; CHR seller.
oo SELLER: Excelsior Broadcasting Co.,

TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$803,659,918
Total Stations Traded This Year: 917

This Week’s Action: $7,573,000
Total Stations Traded This Week: 25

® Deal Of The Week:
® KOH & KSXY/Reno $2 million

® Regency Communications L.P. Stations $128,000 for 33.33%
® KSMK/Cottonwood, AZ
® KAAA/KIngman, AZ
® KOWL & KRLT/South Lake Tahoe, CA
® WDKT/Madison, AL $1000
@ KVAK/Vaidez, AK $205,000
O KTIM-AM & FM/Wickenburg, AZ $1.2 million
® KNRY/Monterey, CA $400,000
@ KSES/Yucca Valley, CA $421,000
® WDKC/Ft. Pierce, FL $425,000
@ WJIPF/Herrln, iL $200,000 for 85%
® WCVGICovington, KY $750,000
© KWCL-AM & FM/Oak Grove, LA $150,000
® WLEA & WCKR/Hornell, NY $448,000
® WBLA & WGQR/Elizabethtown, NC $550,000

KSMK/Cottonwood, AZ . : ®KYJC & KFMJ/Medford-Grants Pass, OR $300,000
FREQUENCY: 95.9 MHz a debtor-in-possession. © WLOW/Blutfton, SC $100,000 for 51%
ency Gommunicatlo OWER: 3kw at 203 feet ALHUSTONE g [HnR © WMPS/Millington, TN $295,000
Regency Communications P : Skw a POWER: 1kw day/128 watts night
L.P. Stations FORMAT: CHR FORMAT: This station is dark.
_ _ _ dio and a residence are located, but
mmam; T I b= . ATIONS, INC | pledges to lease the property to the
[p— | o S o L Dk o et s | A e P 1 NG KVAK/Valdez buyer for $2000 per month for up to
OX,Q WKLLEM / WABY-AM | @ o m | L%;;E - ‘ PRICE: $205,000 five years and hollf! thfe buyer harmflers‘s
Chalul\ooﬁ Tm-n(i((m ) Yo Yor
WOURM | WUTO-AM ‘ \D ] | Xp ‘56‘0 | TERMS: Asset sale. A down payment to any claim resulting from its use of the
= ‘ ’7'°°°'°°° | G $1,800,000 valued at $51,000 was made upon ac- R
Su f trom | from | f th . foll BUYER: Cobb Communications Inc.,
ST T S IR, [ . ‘ ceptance of the offer, as follows: ’
B o | A O D T el | Acco@f&“ﬁmuﬁiﬁfa? e $20,000 in advertising credit on sta- owne: b);lThomas 1::'::; ?(f;":n;’rx)r
2 ochome broler 2 ths mansachn i e o o [ = ool b o tions owned by the buyer or by trade a?‘e. e. :E:h:l/r(lzs a AK: KEN$/
BLACKBURNGCOMPANY - BLaCKBURNGCOMPANY BLACKBURN@@)MPAN\/ on other broadcasting outlets; oo o9 Sy, S
I NCORFORATLED i NCORPORATLE DD | I N Cc | $31,000 as a credit against monies Kenai, AK; KVOK & KJJZ/Kodiak, AK;
Medu Brokers & Appranen Since KM | Venks Broken & Apprunen Srwe 1947 [y ——— i
W BROKEN BROADCASTIAGS BEST | ' WE BAGKER BROADCASTING'S BEST IWE BROKER BROADCASTING'S BEST due the buyer in accordance with the 17 ‘FIASSWErd R
‘Mm + NewYork - Atlanta - Chiago - MMZ |w.¢...m © NewYors + Atlanta + Chiago - Beverly Mills 1wnhum « NewYork -« Atlanta - Chicago - B«fly}“k‘ terms Of the pl'iOl' Sale Of KRXAISOW' 8 d 5 Io n . n Iauer a KQAr:laDI
ard, AK; KLAM/Cordova, AK; and J'°° “"::9' SRS
} | KENY/Kenai, AK. A promissory note F:rl‘ieoall;l’EN C.Y' 1230 kH
ROCERIAINEUHORY e | WE cmSE for the baiance of $154,000 will carry iy : z
:0;:,"?, | ‘53‘ i | an interest rate of 7.6% for the first 12 o O:IMA. '1'I‘§w
Xp" ““" M/ e, fase Coxpm‘w»wmm Sonth Carlna months and 10% thereafter, with inter- T: AC
for
$10,750,000 0 T“E nEAl est-only payments the first 12 months
from 0,: ] and on a 15-year amortization sched- h e
R e Srarmaagy ATION . CAROLINA BROADCASTING, INC._ Westin Copley Place ule thereafter, callable after six years. ~ KTIM-AM & FM/Wickenburg
e et o o e et b e s Suite 2512 The seller acknowledges a titie dispute  PRICE: $1.2 million
BLACKBURNGCOMPANY | BLACKBURNGCOMBANY | BLACKBURNGCOMPANY over the property upon which the st Continued on Page 11
u Meulia Brokers & Apprancn Sunce 4° m ; Mw:ws.. :w ‘ ke froken & Apprmen Sr 547
BRONER BROADCASTING'S WEMMHS!&T ‘ mmmmwsm
Washington = NewYork +  Atanta - Chcago +  Bewerty Hills | Washington + New York -« Atlania +  Beverly Hills { Washington  «+ New York Chicago  +  Bevesty Hills
— | \ 10 1990
TRUMPER COMMUNICATIONS, INC. 1 MID-ATLANTIC BROADCASTING COMPANY l LAKE SHORE E&My‘imp,ﬁ":gﬁcom’mm V si it \N\th t c p\ev P\ace
@9 o ‘ 6@; WTAX & WOER (FM) W t\n
Uurim- Nonh umm “p $9,250,000 rgfeld. Dhnos 3
‘Xp O Retinancing of Servor Credi Facality | D Room
e e R P 4,000,000
froen ] trom
CAFTTOL BB%%E%&I?PORAHON SAGE BRO’}GZSMAETS,?‘ 'gs)mF‘{’P()RATION
B e el BLACKBURN R R A
'* BLACKBURN&COMI
BLACKBURN&COMPANY CANTAL MARKETS KBURN AW
Meida B s ) Appeasen Som e 94 BUACKBURN & COMPANY, INCORPORATED Nk b A S B
mmmmsnxssnm WE BROKER BROADCASTING'S BEST
Washirgtn + NewYork  + Adanta hacago  + Beverly Halls Wastingion  + NewYork -+ Atants - Chiago + Beverly Hills | Washingion - New York - Atlanta + Chucago  + Beverly il |
— | — - |
APOLLO RADIO LTD. US RADIO, L.P. SALEM COMMUNICATIONS CORP OKATION | :
(Wilham L. Stakehn President & CBO) (Ragan A Henry) Stuart W. Epperson and Edward G, Arsunger | 1
has acquured has acquired 0 has acquired |
e E;D KLSI-FM WRAW (AM} and WRFY (PM} WYLL-tM
Pum-Cly Nanaas. Reading Pennsytvania Chicago (Des Plaus). llinoss |
ciP D @6‘3‘ w .
58'75"'““’ OXp% 518,500,000 C 58,000,000 -, . wANS
trom trom from
SANDUSKY RAD]O CITY BROQ'DCALSTINCMCP'QM«PANY' INC NEW AGE BROAD’CAELIJ;JF, INC. Ra d I 0 s B I u e-c h I p B ro ke r
Norman D Rau, Presden [l Frank A. dent ) Vernon Memnity, fe. T 1
R ‘ s o e e £ e THE COMPLETE MARKET STRATEGISTS
BLACKBURNG(K)MIANV BLACKBL [RN(?(})I\A[AN\/ BLACKBURN@@MPANV Lou Faust - Lucille Ferrara - Nick Imbornone - Bob Mahilman
ﬁ%m 1 Mmmm Lol MWE’SW Bob Mahiman, Jr. - Nancy Mahiman - Pat Nugent
Washirgton  + NewYork + Atlanta - Chicagu -+ Beverly Hills Washingon  + New York  + Atlants + Chicago - Beverly Hills ‘Vs‘nhu@m + NewYork + Atlanta + Chicago +  Beveely Hills
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AT THE NAB WILL JUSTIFY FIVE DAYS OF
GLUTTONYAND OTHER EXCESSES.

Go ahead. Abandon yourself to the NAB party and suite circuit.Just make
sure you reserve 60 minutes to redeem yourself.

Because at 6:00 p.m.on Sept.13, Jon Coleman will present case histories
on EA CTAmerica’s hottest new music test. Learn how managers of top radio stations
are rethinking their formats with the strategic weapons of Fitand Compatibility.

And if an hour of strategic programming intelligence
sounds boring consider this. The first station in your market to use '

EACT*could be next year’s remarkable case history!
See you in Boston. COLEMAN RESEARCH

6:00 P.M., THURSDAY, SEPTEMBER 13, ESSEX SOUTH BALLROOM, WESTIN HOTEL, COPLEY PLACE.

www americanradiohistorv com
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TRANSACTIONS

Continued from Page 8

TERMS: Asset sale. Escrow’ deposit
$10,000 with an additional $50,000
cash due by September 15. A
$60,000 “deposit note” bearing a
10% interest rate is also due by Sep-
tember 15. At closing, $580,000 cash
is due; also at closing, the buyer is to
execute a $200,000 “deferred' prom-
issory note with payment conditioned
upon FCC approval of a Class C1 up-
grade. The note is payable $100,000
in cash with interest at two points over
the Citibank prime rate five days after
the FCC approval date. The remaining
$100,000 is due two years after FCC
approval or five days after construction
is completed. Additional payments for
two noncompete agreements total
$300,000 cash.

BUYER: Interstate Broadcasting Sys-
tem of Arizona Inc., a division of IBS
Holding Corp. IBS, an Orange, CA-
based company headed by Paul and
Joyce Toberty, owns KRDS/Tolleron,
AZ and KYMS/Santa Ana, CA.
SELLER: Kenyon Communications
L.P., a limited partnership whose gen-
eral partner is owned 60% by Willard
Lochridge and 40% by Starstream
Communications Corp., a Houston-
based radio syndicator headed by
Gary Firth.

FREQUENCY: 1250 kHz; 105.3 MHz
POWER: 1kw day/202 watts night;
4kw at minus 266 feet

FORMAT: Nostalgia

BROKER: William Freeman of Free-
man Broadcasting

KNRY/Monterey

PRICE: $400,000

TERMS: Asset sale. Escrow deposit
$50,000 with balance due in cash at
closing.

BUYER: Kerry McArthur of Monterey
SELLER: Southern California Broad-
casting Co., headed by Ron Beaton.
The company also owns KIEV/Glen-
dale, CA.

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: News/Talk

KSES/Yucca Valley

PRICE: $421,000

TERMS: Asset sale for down payment
of at least $26,500 and a promissory
note for the balance.

BUYER: Kevin D. Roberts of Twenty-
nine Palms, CA.

SELLER: Craig Broadcasting Cor-
poration, owned by Richard and Pearl
Blum.

FREQUENCY: 1420 kHz

POWER: 1kw daytimer

FORMAT: AC

COMMENT: Craig Broadcasting pur-
chased the station eariier this year for
$365,000 (R&R, 2/2).

WDKC/Ft. Pierce

PRICE: $425,000

TERMS: Asset sale. Escrow deposit
$10,000 with additional $15,000
cash due at closing. Balance via 30-

year $400,000 promissory note at
11% interest. The seller is to pay
$25,000 to Capstone Communica-
tions for “prior services rendered at
the radio station.”

BUYER: Indian River Wireless Inc.,
owned by Dennis Linsin of Palm
Beach Gardens, FL and Jeffrey Hen-
nig of Palm Beach, FL.

SELLER: Treasure Coast 1330 Corp.,
a company owned by the Harbor
Federal Savings And Loan Associa-
tion. Harbor is headed by President
Daniel Wallace.

FREQUENCY: 1330 kHz

POWER: S5kw day/1kw night
FORMAT: Country

WJPF/Herrin

PRICE: $200,000 for 85%

TERMS: Cash for stock

BUYER: Robert Ferrarl, the President
and 15% shareholder of the licensee.
SELLER: O.M. Hudgens, R. Keith Fer-
rari, and John Brewster are selling
their collective 85.4% stock interest in
Egyptian Broadcasting Co.
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC

WCVG/Covington

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: Miken Broadcasting Corp.,
owned by Kenneth Hall of Covington
and Cincinnati investors Michael Free-
man and William Malitbie Il

The Place: Boston
The Event: NAB Radio 1990

The Station Trading Experts:

Nationwide Media Brokers

IAssociates

SELLER: Richard Plessinger Sr. He
also owns WAXZ/Georgetown, OH;
WOYS/Apalachicola, FL; and WRBZ/
Milford, OH.

FREQUENCY: 1320 kHz

POWER: 500 watts day/430 watts
night

FORMAT: News/Talk

L ddede 0
KWCL-AM & FM/Oak Grove
PRICE: $150,000

TERMS: Asset sale for cash

BUYER: KWCL FM Broadcasting
Company, a general partnership own-
ed by Charles ‘‘Buddy’’ May, the sta-
tions’ GM; Irene Robinson of Elysian
Fields, TX; and William Cooper of Oak
Grove, LA.

SELLER: West Carroll Broadcasting
Inc. and 96.7 Radio Inc., headed by
Jerald Womack.

FREQUENCY: 1280 kHz; 96.7 MHz
POWER: 1kw daytimer; 3kw at 306
feet

FORMAT: Country

' New York |

i L

GO A D

WLEA & WCKR/Hornell
PRICE: $448,000

TERMS: Asset sale, with $210,000
cash and a promissory note for
$238,000 at 12% annual interest,
payable monthly on a 20-year amorti-
zation schedule with a balioon payment
of the outstanding balance after ten
years.

BUYER: PMJ Communications inc.,
owned by Kevin P. Doran, the stations'
GM.

SELLER: Channick Broadcasting
Corporation, owned by Herbert Chan-
nick. He also owns WCCQ/Crest Hill,
IL.

FREQUENCY: 1480 kHz; 92.1 MHz
POWER: 2.5kw daytimer; 1.26kw at
510 feet

FORMAT: AC; Country
i i L
i i Sk
WBLA & WGQR/
Elizabethtown

PRICE: $550,000

TERMS: Asset sale. Escrow deposit
$20,000 with additional $90,000
cash at closing. Balance via ten-year
promissory note at 10% interest.
BUYER: Sound Business Inc., owned
by Raleigh-Durham investors Lee
Hauser and Arthur DeBarry.
SELLER: WCTN Inc., owned by W.
Gerald Waters.

FREQUENCY: 1440 kHz; 105.7 MHz
POWER: 5kw; 2.1kw at 387 feet
FORMAT: AC

s o o
S reqgon .

KYJC & KFMJ/Medford-

Grants Pass

PRICE: $300,000

TERMS: Asset sale for cash. The Bank
of California sought foreclosure of the
stations as a secured creditor.
BUYER: Encore Broadcasting Cor-
poration, owned by Arnold Sias of
Coos Bay, OR; John Feldman of En-
cino, CA, and Arthur Hogan of Encino,
CA. Feldman and Hogan are the gener-
al partners controlling KMYC & KRFD/
Marysville, CA, in which Sias is a mi-
nority investor.

SELLER: Andrew McClure, court-ap-
pointed receiver for Lindavox, which
had been owned by Lawrence, Willi-
am, and Linda Miner.

FREQUENCY: 610 kHz; 96.9 MHz
POWER: 5kw; 74kw at 2226 feet
FORMAT: These stations are dark.
BROKER: William A. Exline Inc. is to
receive a $15,000 commission.

7 ST TR R TRy
S ."56 2 "ﬁ:p' !‘,“; I 2"
WLOW/Bluffton
PRICE: $100,000 for 51%

TERMS: Stock sale for five-year prom-
issory note at 10.5% interest, payable
interest-only for five years with an op-
tion to renew for an additional five-year
period.

BUYER: W. Lee Simmons of Hilton
Head Island, who currentty owns 49%
of the station.

SELLER: Dorothy Aranda of Hilton
Head Island is selling her 51% stake in
DHA Broadcasting Inc.
FREQUENCY: 106.9 MHz

POWER: 50kw at 443 feet

FORMAT: Nostalgia

..‘EE

WMPS/Millington

PRICE: $295,000

TERMS: Asset sale for ten-year prom-
issory note at 10% interest, to be paid
in $3000 monthly installments with a
final balloon payment of $185,495.
BUYER: David Grayson Life Chang-
ing Ministries Inc., headed by David
Grayson.

SELLER: Good News Broadcasting
Co., owned by John Acker.
FREQUENCY: 1380 kHz

POWER: 2.5kw day/1kw night
FORMAT: Religious

Chesley Maddox & Associates, Incorporated

skill and experience resulting in
thousands of completed

transactions. If you're attending

NAB Radio 1990 in Boston,

drop by our hospitality suite |
located in the Marriott Copley |
Place, Suite 3441.

Bull markets or bear markets,
buyers’ markets or sellers’ |
markets, Chapman understands
our business like no one else. |

As the nation’s economy
changes, so does broadcast
property trading. Chapman has
‘ years of experience in putting
together creative financial
packages which work for both
buyer and seller.

With 36 years in the forefront
of the media brokerage business,
. Chapman Associates has a
~ lengthy track record of proven

presents

Financial Strategies
For The 90’s

(or Surviving in
Today’s Financial Jungle)

A special program designed for station owners
and financial officers in markets 75'to 175.

® State of today’s financial markets

e Positioning your company for Hie 90°s

o Management tools for operators & investors
Friday, September 14,-1990

10:00 a.m. — 12:00 noon

Boston Marriott Copley Place

| Reservations are.required

Chesley Maddox
& Associates,
Incorporated

Corporate Offices:

8425 Dunwoody Place, Atlanta, Georgia 30350
| 404/998-1100 » FAX: 404/552-7536

| i

www americanradiohistorv. com

Investment Banking, Financial Consulting and
Loan Placement Scrvices for the Broadcast-Industry

3202 Termigal Tower -~ Cleveland, Ohio44113. 216.241.0900
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Hicks At The Helm

Among NAB Radio Board Priorities: Spectrum Fee Fight,
Terrestrial-Only DAB, AM Improvement

avid Hicks is President

of Hicks Broadcasting

Corporation, which
owns WKMI & WKFR/Kalama-
zoo-Battle Creek, MI. This is
his fourth year on NAB’s Radio
Board, and he's served as its
Chairman since his election in
June. Hicks was interviewed
by R&R Assistant Editor Jack
Messmer.

R&R: What priorities have you
set for NAB’s Radio Board?

DH: We've established a six-
point program:

« To continue [lobbying] efforts
in the area of legislative and
regulatory issues that are facing
the industry in the *90s.

« To keep abreast of digital audio
broadcasting with our task force.

““Once [the
government] gets its
foot in the door with a
spectrum fee, who
knows where it’s going
to go?”’

» To promote AM radio improve-
ment.

* To prepare for the 1992 World
Administrative Radio Conference
in Spain.

« To follow up our work with ra-
dio research experts concerning
qualitative research for radio —
getting away from the raw num-
bers that Arbitron and Birch pro-
vide. We want to look at other ways
radio can serve advertisers, meas-
ured in qualitative terms.

» To boost NAB’s radio member-
ship.

R&R: In the legislative arena,
the most controversial issue is a
proposal to tax broadcasters to
ease the federal deficit.

DH: Yes, the spectrum fee. That
came out of the blue and hit us

i

‘““AM stereo must
happen. We’ve been
dragging our feet too
long.”’

hard. It’s a real problem; one that
broadcasters have to face immedi-
ately. This proposal to tax broad-
casters at four percent of revenues
came out of the White House and is
headed for the budget summit with
Congress. Broadcasters are united
to fight it.

R&R: What has NAB done about
it?

DH: While Congress was in re-
cess and mast members were back

David Hicks

in their home districts, we asked
broadcasters to contact their con-
gressmen and senators and rally
behind the opposition to this pro-
posal. NAB's Congressional Rela-
tions department has sent out in-
formation packets to every broad-
caster, NAB members and non-
members alike.

R&R: What do you predict will
happen if the spectrum fee be-
comes law?

DH: I think the impact would be
felt immediately by the small
broadcaster — that four percent
might be his profit margin. Not on-
ly the small broadcaster, though; it

‘‘Qualitative research
opens up major
avenues for growth. We
must offer more than
just raw numbers.”’

goes right on up the line. Once [the
government] gets its foot in the
door with a spectrum fee, who
knows where it’s going to go?

R&R: What other legislative is-
sues are boiling?

DH: Possible restrictions on
beer and wine advertising may be
coming up. Also, the revision of the
lowest unit rate for political adver-
tising is being discussed now in
Congress.

And we have telco entry — the
telephone companies’ proposed en-
try into the cable business. I don’t
think radio people ought to say,
“Well, that’'s a TV issue”; it’'s a
threat to radio broadcasters, too. If
a telephone company gets into pro-
gram distribution, with wires to all
of the homes, it can certainly bring
in a music service or news service
that would be a threat to local ra-
dio. I also think we have a problem
with banking regulation, as it af-
fects financing in our industry.

R&R: What are your thoughts on
digital audio broadcasting?

DH: If it isn’t handled right, it
could be a very serious problem. I
think the DAB sessions at Radio *90
are going to be very well-attended.

One of them is going to be a nuts-
and-bolts session to tell broad-
casters what DAB’s all about and
where NAB stands on this issue.
It’ll be an educational session with
a lot of information. Alan Box of
EZ Communications is Chairman
of our eight-person DAB Task
Force. He and I will moderate.

A major concern is identifying
spectrum space for DAB. But the
other major issue is whether this
service would be offered to existing
broadcasters. One of the biggest
fears I hear is there could be a lot
more radio services competing in
smaller and medium markets.

R&R: Not all members are sup-
porting NAB’s opposition to satel-
lite delivery of DAB. For instance,

Potential Potboilers

year include:

® Spectrum fee

Issues likely to approach boiling point this

@ Potential beer/wine ad restrictions
® Digital audio broadcasting

® Telephone companies’ entry into cable

see AMs operating separately from
FMs, but it comes right down to
economics. If we [implement] all
the possible AM technical ad-
vances, then maybe separation
makes sense. But to keep a broad-
caster from simulcasting now
doesn’t make sense.

AM stereo must happen. We've
been dragging our feet too long. We

Six-Point Program

are:

dustry in the '90s.

ence.

search.

NAB Radio Board Chairman David Hicks’s top priorities

* Lobby for legisiative, regulatory issues facing the in-

* Keep NAB in the forefront of DAB developments.
& Promote AM radio improvement.
® Prepare for '92 World Administrative Radio Confer-

* Attract advertising through improved qualitative re-

e Boost radio membership.

WCCO/Minneapolis-St. Paul wants
to be a nationwide satellite broad-
caster.

DH: Some may take a different
view, but the Radio Board has
taken a firm stand that we should
not be considering any satellite de-
livery. We believe the U.S. should
be looking strictly at a terrestrial

DAB system.

““If [DAB] isn’t handled
right, it could be a very
serious problem [to
broadcasters].’’

R&R: Has there been any pro-
gress on AM improvement?

DH: It’s coming along, although
maybe not as fast as I'd like to see.
We've been successful implement-
ing the NRSC standards. I would
like to see us move a little faster
with AM stereo.

The simulcast issue is controver-
sial. I think the FCC would like to

must get the receiver manufac-
turers in line, make sure that ra-
dios are equipped with AM stereo
capability, and bring AM up to an
even plane with FM.

The NRSC standards were just
step one. I'm glad we’ve got an
FCC that’s committed to AM im-
provement. I only hope we can
move along faster because we've
got digital knocking on the door,
and we might get sidetracked
quickly.

R&R: Another NAB goal is im-
proving qualitative research.
What's happening on that front?

DH: NAB’s Committee on Local
Radio Research works with ratings
companies and broadcasters to im-
prove research quality. This past
July we assembled 50 broadcasters
and research company representa-
tives in Washington at what we
termed a Qualitative Research
Summit, a two-day brainstorming
session on how to approach adver-
tisers with better research mater-
ial.

I would like to see qualitative re-
search explored as an avenue by

which a lot more advertising dol-
lars are brought to radio. We must
offer more than just raw numbers.
It’s a longterm educational process
for radio advertisers, but qualita-
tive research opens up major ave-
nues for growth.

R&R: Besides the DAB sessions,
what other hot sessions should
broadcasters make note of at Ra-
dio '90?

DH: In addition to some very
good format sessions for the pro-
grammers, we're offering finan-
cial workout seminars for manag-
ers. That’s a new word hitting our
industry now — “workout.”’ People
are having to work out new financ-
ing arrangements with their
lenders — through no fault of their
own. It’s just the way the financial
people are looking at our industry
now. Other highlights are the Crys-
tal Radio Awards, given for com-
munity service, and the big grand
finale: the Marconi Awards.

““The telephone
companies’ proposed
entry into cable ... is a
threat to radio
broadcasters . .. they
can certainly bring in a
music or news service
that would be a threat
to local radio.”’

R&R: Are you pleased with NAB
membership growth?

DH: Membership has begun to
grow once more, and we’ve estab-
lished a telemarketing system so
we have constant contact with
broadcasters nationwide. Telemar-
keting is proving very successful.
Our membership is close to 5000
again, and these are good quality
radio members.

With all of these critical issues
facing broadcasters, I don’t under-
stand why anyone wouldn’t be a
member. The main reason some
people don’t join is they don’t un-
derstand what NAB does. Maybe
issues like the spectrum fee will
make them realize this is an organ-
ization that’s working for them.
Maybe it takes a threat like that to
jar broadcasters who aren’t mem-
bers.
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SESSION SUMMARY

Radio ’90 Highlights

AB’s Radio '90 features more than 70 information-
al sessions spread over three days and covering a
variety of sales, programming, and management
topics. By popular demand, convention planners have add-
ed an extra five minutes of ‘‘schmooze time’’ between ses-
sions, all of which will be held in the Hynes Convention

Center.

R&R offers the following conven-
tion overview to help you make the
most of it. Schedules are subject to
change, so please refer to your con-
vention program or NAB’s daily
convention newsletter to determine
the time and place for sessions and
events.

Programming

e Paul Harvey On Relating To
Your Audience — Hello, broad-
casters! Stand by for views! Leg-
endary radio personality Paul Har-
vey shares the secret of his suc-
cess: finding and pushing the aud-
ience’s ‘“hot buttons.”

* Writing And Producing On-Air
Comedy — Radio comedy special-
ist Dan O’Day presents a two-hour
workshop on creating on-air
laughs. He’ll offer specific ideas to
help you find and produce funny
material.

e How To Use Programming
Tactics Which Get Good Ratings —
Successful programmers and an
Arbitron representative discuss
how to get maximum ratings credit
for your listenership.

¢ Finding Your Niche — The era
of specialization is upon us. Should
you consider an all-Business News
format? Progressive rock? This
session attempts to help you sort
out the options.

* How To Use Music And Pro-
gram Research — A panel of re-
search experts and station execu-
tives discusses the latest develop-
ments in research, which — if it’s
working properly — should serve
as a station’s radar system.

* How To Use A Consultant — It
has been said that a consultant is
someone who borrows your watch
and then charges you for the time
of day. This session will help you
select and work with a consultant
and make the most of the relation-
ship.

* How To Be A Better Program
Manager — Four successful PDs
discuss the secrets of excelling in
the job’s non-programming facets.
Learn how to improve your nego-
tiating skills, budgeting abilities,
and problem-solving capabilities.

* Ratings Distortions: Where To
Draw The Line — Ratings services
representatives help define the
“outside of the envelope” for
audience-building promotions and
tactics. Learn how to avoid getting
flagged or delisted.

e Radio And The Music Indus-
try: Working Together Pro-

On Tap At NAB

® Finding your format
niche

@ Digital audio
broadcasting

® Financial workouts

@ International radio
opportunities

® Surefire sales

promotions

grammers and record company
executives explore ways to im-
prove the symbiotic relationship
between stations and labels.

* How To Be A Personality
What separates a DJ from a radio
personality? A panel of bona fide
personalities explains the dif-
ferences and details the traits,
skills, and training necessary to
make the leap from liner reader to
future radio legend.

e Small Market Programming
Idea Bank — This interactive ses-
sion will focus on proven, low-cost
techniques for spicing up small
market programming, keeping lis-
teners, and pleasing advertisers.

Management And Finance

* Digital Audio Broadcasting:
Friend Or Foe? — What does the
coming of DAB mean for AM and
FM? Will broadcasters face com-
petition from nationwide satellite-
based digital superstations? Top
NAB officials, including Radio
Board Chairman David Hicks and
DAB Task Force Chairman Alan
Box, will cover the technological
and regulatory issues and the out-
look for the future.

¢ Finding And Developing EEO-
Qualified Applicants — NAB and
FCC officials and industry panel-
ists offer suggestions on where to
find and how to nurture qualified
minority and female employees.

e Tough Calls: Making Ethical
Business Decisions — Watch,
think, and learn as three radio
group heads — Shamrock’s Bill
Clark, Infinity’s Mel Karmazin,
and Evergreen’s Scott Ginsburg —
wrestle with hypothetical dilem-
mas posed by an expert in business
ethics.

* AM And FM Improvement:
New Stations And Opportunities —
How will your station be affected
by upcoming FCC decisions on FM
translators and AM improvement?
Find out from a panel of NAB and
FCC officials and communications
lawyers.

e Using Outdoor Media Effec-
tively — All there is to know about
using billboards: the lastest in cat-
chy graphics and slogans; how to
negotiate for price and location.

¢ Telemarketing Trendsetting
An increasing number of stations
are using the telephone as a mar-
keting tool. Here’s how to get
started.

e Washington Update: The
Players And Issues — FCC Gener-
al Counsel Robert Pettit and Audio
Services Chief Larry Eads head-
line this look at the FCC, its staff,
and its agenda. Among the topics
likely to be discussed: indecency,
license renewal, and EEO rules.

* Financial Workouts: The
Good, The Bad, The Creative —
The decade of the big deal has end-
ed and, unfortunately, not every-
one has emerged a winner. This
panel of group executives, fi-
nanciers, lawyers, and brokers of-
fers a step-by-step guide to the fi-
nancial restructuring of troubled
properties.

* Finding Money In The Credit
Crunch — Sure, things are tough.
But there’s money out there for ac-
quisitions — if you know where and
how to look. Brokers, bankers, and
group owners discuss trends in fi-
nancing and present guidelines for
obtaining the necessary funds.

¢ Buying And Operating Small
Market Stations — Owning a small
market station offers unique re-
wards — and challenges. Learn the
secrets of small market success
from assessing a property’s
revenue potential to cutting costs
— and building the best possible
staff.

¢ The Effect Of Debt & Leverage
On Station Operations — Radio
deal-maker Bob Sillerman leads a
panel in a look at the aftermath of
the 1980s’ frenzied trading and
escalating station prices. Find out
how to implement careful budget
controls and use other tools for run-
ning a sta‘ion burdened with heavy
debt service.

e Group Heads Look Into The
’90s — What’s ahead for the indus-
try? Hear the opinions of several
leading group heads in a free-
wheeling discussion led by New-
City Communications President
Dick Ferguson.

» Opportunities In International
Radio — Pop radio: it’s not just for
America anymore. A panel of
broadcasters and consultants with

‘Friend Or Foe’

“DAB: Friend Or Foe" — the top-
ic of Wednesday's {9/12) special
management session — is indica-
tive of the controversy surrounding
digital radio’s potentiali emergence
in the U.S. “I'm concerned that if
it's not handied properly, [DAB]
might not work to our benefit,” said
NAB Radio Board Chairman David
Hicks, who'll moderate the panel
discussion.

“Qur concern is allocating spec-
trum for digital,” said Hicks. That is-
sue is now being considered by the
FCC and is on the agenda for the
1992 World Administrative Radio
Conference. “Another concemn is
whether this service would be of-
fered to existing broadcasters,”
Hicks added.

EZ Communications President
Alan Box, Chairman of NAB's DAB
Task Force, said he's already hear-
ing from worried broadcasters.
“{They want to know} who's going
to get the licenses,” he reported,
along with whether more or fewer
stations will result and whether sta-
tions will have to relocate. “A lot of
the answers are going to be ‘may-
be’ and ‘'we don't know,”” Box said,
although he stressed panelists will
try to answer any questions raised
at the session.

According to NAB, the session
wili explore such topics as “the en-
hanced capabilities of DAB over
AM and FM broadcasting, frequen-
cy allocations problems, the selec-
tion of a system standard, and the
potential threat of direct nationwide
broadcasts from satellites.” The lat-
ter is “"opposed by NAB in favor of a
terrestrial system that retains mar-
ket localism.”

Two satellite DAB proposals have
already been filed with the FCC by
Radio Sateliite Corporation and
Satellite CD Radio. Despite NAB's
steadfast anti-satellite stance, at
least four broadcasters have al-
ready broken ranks with the indus-
try organization, submitting FCC fil-
ings in support of satelite DAB:
WCCO/Minneapolis-St. Paul,
WHUR/Washington, Tak Com-

DAB’s Pros & Cons

Four Special Management,

Engineering Sessions Scheduled
ast-moving developments have thrust digital audio
broadcasting into the spotlight at NAB's Radio '90.
DAB, a virtually unknown subject just months ago,

will be explored in four special sessions.

munications, and Hubbard Broad-
casting.

The “Friend Or Foe" panel, in ad-
dition to Hicks and Box, will feature |
NAB Exec. VP/Operations John |
Abel and NAB VP/Science & Tech- |
noiogy Mike Rau. The Wednesday
session will be repeated Saturday,
with Q&A periods during both.

Technology Trio

Three other DAB sessions are
being offered on Wednesday for ra-
dio engineers as part of a special
seminar, originally slated to ac-
quaint engineers with new digital
products for studio use. The day-
iong “Digital Radio Station Seminar”
requires a separate registration fee
of $100.

The added sessions examining
DAB's technical aspects begin with
“Introduction To Digital Audio
Broadcasting,” presented by Stan-
ley Salek of NAB's Science & Tech-
nology department.

Special guest Steven Edwards of
Toronto-based Rogers Communi-
cations will report on “DAB Tests/
Demonstrations In Canada.” The
Canadian Assoclation of Broad-
casters, government researchers,
CBC, and private broadcasters
tested the European Eureka DAB
system this summer on UHF-TV
frequencies in Ottawa, Toronto,
Montreal, and Vancouver. Strother
Communications has applied to
the FCC for an experimental li-
cense to test the same system in
Washington and Boston.

The third special session will look
at “U.8S. Allocations Challenges For
DAB.” NAB’s Rau will discuss the
various frequency schemes pro-
posed for DAB, as well as the do-
mestic and international regulatory
issues raised by the prospect of
DAB spectrum aliocation.

NAB officials hope to present an
on-air DAB demonstration at next
April's Las Vegas convention. For
now, though, Boston attendees will
have to settle for tape recordings
comparing the sound guality differ-
ences between digital and analog
{AM & FM) radio broadcasts.

—]

international experience presents a
look at investment and career op-
portunities with foreign radio sta-
tions and operations.

Sales

¢ Selling Toward A New Century
— RAB President Warren Potash
examines the latest in sales philos-
ophy and technology. How can
radio apply these new develop-
ments to sell its greatest strengths:
targetability, flexibility, and cost-
effectiveness?

s Retail Selling: Your Profit In
The '90s — Local retailers repre-
sent a possible gold mine for radio

— if radio learns how to sell to
them. Here's a look at new techni-
ques for turning retailers into
clients by demonstrating the medi-
um’s ability to create traffic and
make sales.

e How To Take Your Station
Close To The Customer — Forging
strong personal links between the
station and its audience and adver-
tisers can help ward off competi-
tion. This session reveals the
secrets of teaching station staffers
to be sensitive and responsive to
customer wants and needs.

Continued on Page 18



16 ¢ RaR september 7,1990

NAB PREVIEW

NAB EXHIBIT HALL

Hi-Tech Highlights

A host of technical in-
novations will be on dis-
play at NAB Radio '90.
Spotlighted below are a
number of products — be
sure to consult your con-
vention program for a
comprehensive list of ex-
hibitors.

Jefferson Pilot
Data Services

oThis Charlotte-based
firm provides various
data services to 1300 broad-
cast stations. Among its
services is the Financial
Management System,
which handles a general
ledger, accounts payable,
purchase orders, balance
sheets, and corporation fi-
nancial statement consoli-
dation. On a smaller scale,
the JDS 850 is a PC-based
multiterminal radio station
system for accounting, re-
ceivables, billing, traffic,
and sales.

Telos Systems

e On-air interaction is a
growing phenomenon
among radio stations. The
Telos One offers digital hy-
brid performance in a low-
er-cost package. The unit
offers fast and precise digit-
al automatic nulling, which
allows for smooth, natural,
simultaneous conversation
and helps eliminate a chop-
py ‘“‘speakerphone” effect,
audio distortion, and feed-
back. The unit can be re-
moted, and there’s a built-
in pitch-shifter for feedback
reduction, a plus for open
monitor use.

Autogram

e Autogram’s Pacemak-
er 828 board features
eight pots — six with dual
inputs, two with eight in-
puts each. There are no
audio transformers in this
unit, which features elec-
tronic switching. Up to
eight patchable microphone

preamps can be used.
There are a variety of out-
puts, including a mix-minus
bus.

Harris Allied

o AUDISK is a digital
audio storage and auto-
mation system for satellite
music formats or live-assist
operations that can replace
analog record/playback
equipment. The system is
an integrated hardware/
“smart audio” software
system that includes a dig-
ital controller, high-capac-
ity hard disks, and other
components in an eight-
and-a-half-inch rack-mount
chassis. The system can do
the work of five cart decks,
production cart recorders,
playback equipment, dedi-
cated recorders, and audio
switchers. The basic sys-
tem stores 180 minutes of
15kHz stereo audio, and up
to six additional hard disks
may be added for more
than 121 hours of on-line
playback time. AUDISK
can also simultaneously re-
cord and playback audio
files.

Wheatstone

e Wheatstone’s new audio
hard disk system is spe-
cifically engineered for
broadcast applications. It
can store up to 20 hours of
programming with fast
random access to all
tracks. Controls are simple
and can be learned in a few
minutes. The system opera-
tor is presented with a pro-
gram library and selects
material to assemble a
playlist. He can then play
the selections in auto-se-
quence or manually trigger
them to start individually.
Because the system is
double-channeled, the unit
can cross-fade from a cur-
rent selection into the next.
A memory redundancy fea-
ture duplicates all drives in
the primary stream and
provides an automatic and
undetectable changeover to
the backup mirror drive
when the system’s logic de-
tects a disk failure.
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Kahn
Communications

POWER-side is a cover-
age extension system for
AM stations. It triples the
power in one sideband to
make the signal act like a
single sideband signal. Lis-
teners using a tuneable ra-
dio will experience a dra-
matic increase in coverage
and fidelity because they
tend to ‘“tune over” to the
stronger sideband. Stations
with adjacent channel in-
terference can choose the
sideband away from the
neighboring station. On a
digital tuner, bad reception
areas such as distorted an-
tenna nulls are cleared up.
Reradiation from buildings
and power lines is also re-
duced.

Lester Audio
Laboratories

oThe DAS 2000 is a fully
integrated ‘‘smart”’
audio system that provides
point-to-multipoint fiber op-
tic sound transmission, dis-
tribution, and routing. It al-
so features automated pro-
grammable memory con-
trol for real-time and pre-
programmed changeovers.
The system is compatible
with analog and digital
equipment, and is easily ex-
panded from 16 to 64 chan-
nels with a transparent
transmission read of three

Y miles over optical fiber.

Orban

The 4000A Transmis-

sion Limiter protects
various transmission sys-
tems from peak overload
without side-effects or arti-
facts. Use it in front of digit-
al links, telco lines, STLs,
and satellite uplinks. The
4000A’s advanced circuitry
— including its ‘Smart
Clipper” — bypasses the
typical methods other lim-
iters use that cause distor-
tion, such as AGCs and clip-

pers.
Studer

e The A729 CD System
Controller is designed
for on-air and complex
tasks in the production stu-
dio. Users can program one

Continued on Page 18
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PROFIT IN THE '90s THROUGH RETAIL SELLING

See actual retail and *EMRC-accredited
ratings information for your station

Prove to advertisers that YOUR
listeners are THEIR consumers

Show advertisers your value beyond
cost per rating point

Confirm that Birch/Scarborough

retail and accredited ratings
information is all you need to
profit in the '90s
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Hi-Tech
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Continued from Page 16

player while the other is on-
air, and up to four CD
players can be controlled si-
multaneously. Because the
system is modularly de-
signed, customers can con-
figure it to their specific re-
quirements. Control for
each player is accessed
through a dedicated com-
mand module that’s coupl-
ed to the editing unit. The
system can be expanded by
adding command modules.
Three sequences for each
player may be programm-
ed into the editing module’s
central memory, thus al-
lowing up to 12 prepro-
grammed events. The A729
recognizes up to 100 CDs
and store up to three start
and end cue points per disc.

AKG

@AKG Acoustics’ new K
1000 Reference Listen-
ing System provides true
acoustic imaging — an
acoustically transparent
and accurate stereo per-
spective with extended low-
frequency response. The
headset features hinged
earphones which are an-
gled away from the ears
without touching them. The
K 1000 is connected to the
loudspeaker terminals of a
power amplifier, making
use of its electrical damp-
ing to control diaphragm
motion as a speaker would.

DBX

m DBX Professional Prod-
ucts recently unveiled
its new 160XT Compressor/
Limiter — the next genera-
tion of the company’s
popular 160X model. Unlike
its predecessor, the 160XT
boasts separate active
balanced and single-ended
outputs (with a ground-lift
switch at the balanced in-
put) and matched RMS de-
tectors (for true power
summing when used in a
stereo configuration with
another 160XT unit). The
gadget also sports a high-
resolution scale that dis-
plays gain reduction (with-
in a 40 dB range) and input/
output levels (within a 60
dB range).
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Broadcast
Supply West

This radio gear distribu-
tor will display, among oth-
er items, the AUDIOARTS
A-50 on-air console, a rea-
sonably priced console with
quality features and state-
of-the-art technology. It
comes in 8-, 12-, and 18-
channel sizes.

Symetrix, Inc.

The Symetrix 528 Voice
Processor combines five
high-quality signal proces-
sors — mike preamp, com-

pressor/limiter, downward
expander, parametric
equalizer/notch filter, and
de-esser — in a single rack-
mountable package. The
511A is a two-channel, sin-
gle-ended noise-reduction
system that provides up to
30db reduction for down-
links, STLs, multitrack
mixdowr, cart machines,
and other sound applica-
tions. The 511A’s combina-
tion of a dynamic high-fre-
quency filter and down-
ward expander can quiet
any signal, anywhere in the
chain.

wWWw americanradiohistorv com

Modulation
Sciences, Inc.
For engineers who need

@ absolutely accurate
peak modulation readings,

ModMinder’s Demodulator-

complements the firm’s
precision digital circuitry.
To eliminate multipath-
caused artifacts, this syn-
thesized, software-pro-
grammed demodulator is
designed to be driven di-
rectly from the transmit-
ter’s RF port, though it’s

sensitive enough for off-air
use.

Eventide

The HS322 Sampling

Board option for H3000
Ultra-Harmonizers is a boon
for production whizzes with
a flair for manipulation. It
stores two samples in RAM,
the length of each of which
can be changed on the fly
without altering its pitch.
Start and stop times can be
edited with the knob or the
numeric keypad. Alterna-
tively, each of the samples
can be pitch-shifted over a
six-octave range without
changing its length. MIDI
notes can control playback
pitches. Standard sampl-
ing, which changes pitch
and length together, is also
offered.

IDB
Communications

A premier carrier of na-
tionally distributed and
point-to-point radio pro-
gramming, IDB will be
showing many different
services at the NAB. Mobile
Express, a joint offering of
IDB and British Telcom,
provides Ku-Band trans-
portable uplinks from
Europe. FM2 is domestic
C-Band transmission via
the popular Satcom 1R at
affordable rates. The com-
pany has a fleet of 21 mobile
C-Band and Ku-Band earth
stations for worldwide de-

ployment.

Radio 90 Highlights

Continued from Page 15

* Value-Added Selling — How
can stations give advertisers that
little something extra without re-
ducing spot inventory or bottom
lines? This session promises solu-
tions to that age-old radio riddle.

* Contests, Lotteries, And Polit-
ical Spots — Get the latest on the
political advertising minefield, in-
cluding such complex issues as
“lowest unit rate” and “reasonable
access.” Also on tap: a look at sta-
tions that are making money as a
result of recent changes in federal
lottery laws, and an overview of
FCC rules concerning station con-
tests and giveaways.

¢ Creating A Profit Center From
Your Promotion Department — A

| panel of promotion wizards from

small, medium, and large markets
discuss how stations can generate

revenues from creative special
events and promotions.

e Driving Station Sales With
Qualitative Research — So maybe
you don’t have the biggest audi-
ence in town. How do your geodem-
ographics and psychographics
look? This session offers advice on
choosing and using qualitative re-
search to add selling points and
boost revenues.

o Building The Model Sales
Team Of The Future — As in so
many other aspects of radio, spe-
cialization will be the key to tomor-
row’s sales success. Learn how to
build a team of multiskilled sales
specialists.

* 1991’s Hottest Sales Promo-
tions — The RAB sponsors this
step-by-step guide to selecting and
implementing 32 surefire sales pro-
motions for the coming year.



" With The Research Group, '98.7 Kiss-FM' has dem-
onstrated dramatic growth in key demographics. We've
gone from #10 to #2* in adults 18-49 and from #13 to #6*
in adults 25-54, while maintaining our strong position in
the younger demographics and be-
coming New York's #1 ** radio station
in both Arbitron and Birch surveys.

Through the utilization of Focus "
Group sessions and Strategic Market # 1 d
Studies, The Research Group has ra lo
helped us focus very clearly on the L | |
opportunities and goals available to Statl On
WRKS-FM and has worked with us
each step of the way to keep us on track. The results
dynamically indicate that their methods work.

No one else has a proven track record of success equal
to that of The Research Group. They excel market to
market and ratings survey after ratings survey in all
formats. Working with The Research group has made a
dramatic difference for 'KISS-FM' and continues to be an
integral part of our continuing success story."

"New York's

Charles M. Warfield, Jr
Vice President/General Manager
WRKS-FM, '98.7 KISS-FM’

*Summer 1989 to Spring 1990 Arbitron. Adults 18-49 and 25-54, AQH share, M-S 6A-M, MSA
**Spring 1990 Arbitron and Birch. Persons 12+, AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong-in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio's Strategic Research Team

METROPOLITAN PARK, SUITE 1200. 1100 OLIVE WAY « SEATTLE, WA 98101 » (206) 624-3888
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A Radio Insider’s
Guide To Boston

hat visions do you conjure up when you think of

Boston? Historic sites aplenty, certainly. Lots of

ivy-covered universities and colleges, too. But
hey, Beantown is about more than history, heritage, and
learning. Here to help you make the most of your off hours
at Radio '90 are entertainment and dining tips from six
Boston-area radio execs and personalities.

¢ Ron Wayland, Exec. Director/
New England Broadcasting Asso-
ciation: “Tuesday (9/11), NEBA is
sponsoring a ‘Lobster Lunch
Cruise’ around Boston Harbor. It’ll
be a great way to get a feel for the
city and meet local radio and ad-
vertising people. [Call NEBA for
information at (617) 426-3575.] An-
other good start would be to head to
the observation deck of the Pru-
dential Center, which is next door
to the Hynes Convention Center.
From there, you’ll be able to see all
of Boston.

“If you like kig band music, stop
by the Roxy [279 Tremont], which
is across from the Wang Center,
where the Marconi Awards will be
held. Downstairs from the Roxy is
a club called Jukebox, which has
’50s music.

“For seafood, try Anthony’s Pier
4 [on the Fish Pier at 140 Northern
Ave.] or Jimmy’s Harbor Side [on
the pier at 248 Northern Ave.],
which is popular with insiders like
[former House Speaker] Tip
O’Neill.”

* Tom Bergeron, WBZ morning
host: ‘“The first place to go is Legal
Seafoods [35 Columbus Ave.] —
guaranteed great seafood and
chowder. Head to the North End
for authentic Italian restaurants.
And Boston has some really good
Thai restaurants as well.

“As a family, we like Lexington,
which is full of history. Also, don’t
miss Faneuil Hall and Quincy Mar-
kets.

The Boston skyiine

Seated: Glenn Serafin, Kathy Marien, Tim Menowsky. Standing: Ken O’Rorke, Brayton Johnson.
Not Pictured: Jeanette Tully, Jay Goodwin.

BUY. SELL.

TRADE. FINANCE.

See us at the Westin Hotel Copley Place

in Suite 2812

COMMUNICATIONS

EQUITY

ASSOCIATES

(813) 222-8844

CEA is a member of the National Association of Securities
Dealers, Inc. and its professional associates are registered

with the NASD. Member SIPC.

WWwW_americanradiohistorv com

“For something a little more off-
beat, go to Cambridge in the even-
ing for the street performers at
Harvard Square. You'll see every-
thing from people juggling fire to
performers who want to be the next
Tracy Chapman, who was per-
forming there just a couple of
years ago.”

¢ Richard Balsbaugh, CEQ/Pyr-
amid Broadcasting: ‘‘For nightlife
there’s Citi and Axis at 15 Land-
sowne Street. Both clubs have live
music at various times. Right next
door to those places is Jillians [145
Ipswich], which is a hip pool hall.
And right across from the conven-
tion center is the Cactus Club [939
Boylston St.] At 1 Boylston Place
you’ll find Zanzibar, which is a
more adult club.

‘““Probably the most happening
bar is Paparazzi at 271 Dartmouth
Street. For a great bar and restau-
rant combination try Biba [272
Boylston], next door to the Four
Seasons. All these places are with-
in a couple dollars’ cab ride from
the convention center.”

¢ Jess Cain, WHDH morning
host: ‘“Visitors should take the
Freedom Trail, which is a walking
tour of sites from the American
Revolution. You should also see the

JFK Museum on Columbia Point in
Dorchester, which is ten minutes
from downtown by subway, Har-
vard Yard in Cambridge, the Mu-
seum of Science, and the New Eng-
land Aquarium.”

¢ Tony Franceschelli, President/
Media Mark: “One of the best
Italian restaurants is Davide [326
Commercial St.] For seafood, try
Cherrystones at 100 Atlantic Ave.
Probably one of the best Chinese
places is Sally Ling’s [256 Com-
mercial St.] Closer to the Hynes
Center, at 279 Newbury Street, is
the Italian restaurant Davios.

‘“The hangout for media people is
Joe’s American Bar and Grill [279
Dartmouth].”

¢ Jerry Williams, WRKO after-
noon talk hest: ‘“For come-as-you-
are seafood try the No Name res-
taurant at number 15% on the Fish
Pier. For the best Italian food
there’s Tecce’s at 61 N. Washington
St. in the North End. To see Bos-
ton’s greatest comics check out
Nick’s Comedy Stop [100 Warren-
ton St.], Comedy Connection [76
Warrenton St.], and Duck Soup
[246 Tremont St.], all of which are
in the theater district. The 57 Res-
taurant [200 Stuart St.] in the the-
ater district has a great bar.”

Charles River skyline and boathouse along Boston's esplanade

e



AN ALLIANCE FOR GROWTH.

THE HNWH MANAGEMENT TEAM IS LOOKING FORWARD TO SEEING YOU
AT THE NAB'S “RADIO 1990” CONVENTION.

THERE ARE A LOT OF EXCITING THINGS HAPPENING AT HNWH AND WE'D
LIKE TO TELL YOU ABOUT THEM.

PART OF OUR PROGRAM INVOLVES BEING AN ACTIVE PART OF RADIO 2000.
IT'S A FAR-REACHING PLAN WITH SOME VERY INTERESTING OPPORTUNITIES FOR
OUR INDUSTRY.

HOPE YOU CAN JOIN US FOR THE JOURNEY OF THE CENTURY. DROP BY
THE INTEREP RADIO STORE HOSPITALITY SUITE AT THE BOSTON MARRIOTT/
COPLEY PLACE AND WE'LL FILL YOU IN.

BEST,

O._QQUL %&Wﬁ
JACQUI ROSSINSKY
PRESIDENT

A COMPANY OF
THE INTEREP A RADIO STORE
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Managers: Don’t Be Afraid To Use Fear

o your subordinates con-

sider you a kind, gentle

boss . . . or do they run for
cover every time you open your of-
fice door? If you're an ideal man-
ager, your conduct should be some-
where in between.

According to NYC-based man-
agement consulting firm BFS Psy-
chological Associates Chairman/
Co-founder Mortimer R. Feinberg,
Ph.D., there are two kinds of fear:
free-floating and focused. Only one
is beneficial.

Employees with free-floating
fear never know when they’ll upset
the boss’s delicate balance and be
suddenly reprimanded or fired.
Managers who rule with an iron

e

When To Interview By |

ace-to-face interviews are

important, but they may

not be as important as tele-
phone interviews — ¥ you're hiring
someone for a job involving a lot of
phone work.

According to San Francisco-
based Robert Half International,
interviewers often are tempted to
hire people based on their appear-

ey

fist can be terribly destructive, and
workers’ longterm performance
inevitably suffers.

Focused fear, on the other hand,
can be constructive. It actually
may be the best way to handle cer-
tain situations. Following are three
examples in which this kind of tac-
tic can effectively turn negative sit-
uations into positive ones.

Emergency Action

If your stationthas a hugé promo-
tion looming and your staff hasn’t
even confirmed the performers
yet, it’s time to get tough. Call a
meeting with everyone involved,

and tell them flat out you need the
event set immediately — and their

bonuses depend on it.

bhone

ance. If candidates don’t appeal to
the interviewer because of their
looks (or personalities), they often
are rejected despite their strong
qualifications.

If an initial phone conversation
gives a positive impression, the in-
terviewer will rely less on appear-
ance during the follow-up interview
— and the evaluation will be much
more objective.

Stress the importance of the
task. The action will get everyone’s
attention, and raises the stake so
that no one can mistake your con-
viction. When the promo has pass-
ed, determine what you can do dif-
ferently next time to avoid an
emergency situation.

Improve Or Move

Employee reviews give bosses
the opportunity to address the
problem of slipping performance,
and poor reviews contain an im-
plied threat: Shape up or ship out.

Don’t tone down this warning —
use the fear to spur the subordinate
into improving her performance.
Acknowledge that the worker’s sit-
uation is serious, but work together
to devise some steps for improve-
ment — and keep track of her pro-
gress.
Personal Problems

If an employee’s problems are
interfering with his work, it’s your
job to refer him to a counselor —
and to see that he understands you
won'’t tolerate inferior work.

The threat of losing one’s job can
have a beneficial effect on a troubl-
ed person. Demand that the subor-
dinate get help fast — in this case,
you’re being unkind if you don’t use
fear.

Getting listeners and
keeping them has been
the dream of radio
stations from the
beginning of time.
There are a lot of great
promotions and a lot of
terrific strategies, but
stations have discovered
that to be a success
book after book, on-
going marketing is
needed.

No one marketing
strategy is the answer.
And no one-shot, one-
book premotion is
going to get the job
done. That's why at
The Radio Marketing
Dept. we work with you
in determining and
providing you with the
appropriate service to

i get you listeners and
get those listeners to
stay. And we stay with
you over the long haul.

Listeners.
We get
them.

And we

radio stations. Combine
that with my experience
as owner and creative
director of an advertising
agency, and you'li
understand why The

Top Ten Sales Qualities

azine recently asked purchasers to name three exceptional traits of

D o you know what clients look for in a salesperson? Purchasing mag

the best salesperson they know. Here are the results:

Trait Percent
Thoroughness 70%
Wlllingness to fight for
the customer 63%
‘Knowledge of product line 42%
Knowledge of market and
willingness to share it 39%
Imagination 29%
Knowledge of buyer’s products  20%
Preparation for sales calls 16%-
Technical education 10%
Diplomacy 9%
Regularity of sales calls 2%

keep
them.

llene Adams, President

Marketing has become
the buzz word of the
90's, but it's something
I've been doing for
almost 20 years. As
former president and
owner of The Marketing
Works, | developed and
executed innovative
marketing strategies for

RADIO
MARKETING

DEPT
[ <

Radio Marketing Dept. is
the place to go for one-
stop marketing support.

The Radio Marketing
Dept. is the radio
industry’'s source for
direct mail,
telemarketing, database
management,
customized sales
promotions, listener
promotions, event
planning and creative
design.

If you want listeners, call
us. If you want to keep
the listeners you have
call us, too. Call 201-
993-8717 to discuss
your plans for marketing
this fall.

66 Maple Avenue * Morristown ¢ New Jersey ® 07960 * 201 « 993 « 8717 « FAX 201 » 984 » 5115

Noisy Workplace

Unhappy Workforce

he radio and record indus-
tries can get just a little a
bit, er, stressful at times.
But it may be your workplace —
and not your workload — that’s

getting on your nerves.

According to a recent study of
2074 professionals and clerical
workers, a physically unpleasant
office environment can seriously
harm employee morale.

The chief complaints were ex-
cess noise, lack of privacy, poor air
quality, and cramped or uncomfor-
table workstations.

What’s more, employees who
rated their office environment the
lowest were most likely to feel
depressed, anxious, irritable, an-
gry, lonely, worried, aggravated,
and frustrated.

® September 12-15 — NAB
Radio 1990. Hynes Convention
Center. Boston, MA.

® September 13-15 — Foun-
dations Forum '80. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.

® September 16 — 42nd An-
nual Primetime Emmy Awards
Presentation. Civic Auditorium,
Pasadena, CA.

©® September 21-25 — 89th
Audio Engineering Society Con-

vention. Los Angeles Conven-
tion Center.

® September 24-27 — RTNDA
45th International Conference &
Exhibition. San Jose Conven-
tion Center. San Jose, CA.

® October 3-7 — NewSouth
Music Showcase '90. Colony
Square Hotel, Atlanta.

® October 11-14 — National
Professional Conference Of
Women In Communications Inc.
Riviera Hotel. Las Vegas, NV.

® October 16-17 — Broadcast
Credit Association’s 24th Credit
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,

Canada.

Cheap 'N’ Easy Changes

The NYC Department Of Health
suggests these easy and inexpen-
sive ways to improve your office
atmosphere:

*» Use desk lamps in addition to
the (often weak) overhead lighting.

* Use glare screens on computer
monitors to reduce eyestrain.

¢ Use small desk fans to improve
air circulation.

* Erect temporary walls to pro-
vide privacy in cramped quarters.

* Move loud office equipment
away from work areas.

* Conduct group meetings be-
hind closed doors so as not to dis-
turb others.

® October 24 — Paul Kagan
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New
York, NY.

® January 24-27, 1991 — RAB
Managing Sales Conference.
Opryland Hotel. Nashville, TN.

® January 25-29, 1991 — Na-
tional Religious Broadcasters
48th Annual Convention & Exhi-
bition. Sheraton Washington
Hotel. Washington, DC.

® January 28, 1991 — Ameri-
can Music Awards. Shrine Audi-
torium, Los Angeles.

® February 10-15, 1991 —
NAB 26th Annual Management
Development Seminars for
Broadcast Engineers. Universi-
ty Of Notre Dame, South Bend,
IN.

®February 11-13, 1991 —
Broadcast Credit Association’s
25th Credit & Collection Semin-
ar. Loews Summit Hotel. New
York, NY.

® March 6-9, 1991 — Country
Radio Seminar. Opryland Hotel,
Nashville.




“AP NewsDesk Put An End To
Wading Through Reams Of Paper.”

AP’s comprehensive, real-time news services can’t move fast
enough for most stations. But who can stay ahead of all that
information?

Now, with AP NewsDesk, you can say good-bye to the time-
consuming task of shuffling through page after page of wire
copy. And say hello to complete control of your station’s news
flow.

Designed to run on any IBM-compatible personal computer,
AP NewsDesk is easy to use and allows you to review, edit and
print only the information you need.

~ Norm Hall, News Director
KKDA-AM/FM. Dallas. Texas

AP NewsDesk. The news management solution that puts an

end to pushing paper.

See for yourself why AP NewsDesk is broadcasting’s best-
selling news management software. For a free demo disk and
more information, call the AP Broadcast News Center Marketing
Department at 1-800-821-4747.

A Associated Press
Broadcast Services
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ichael Jackson “got an
Mangry earful” from gal pal

Liz Taylor when he tried to
help the convalescing movie queen
clean house on the maid's day off.
According to this week's Globe, Liz
lost her cool and raised her voice
when the well-meaning Michael put
her silk stockings in the washing
machine and turned them into tat-
tered rags!

However, Wacko Jacko dug him-
self out of Taylor's doghouse the
next day by sending the actress 50
new pairs of luxury leggings!

In other Jackson action, Harper’s
Bazaar has named MJ's li'l sister
Janet as one of America’s Ten
Most Beautiful Women. Janet
“fooks young but on the brink of
womanly sophistication,” says the
'zine's September issue, which also
features La Jackson modeling
$5470 worth of designer clothes.

Fun Couples

This week’'s People romantically
links Don Henley with WLOL/Min-
neapolis morning star Eleanor
Mondale. The two have been spot-
ted together on numerous occa-
sions, but neither the "“politically
outspoken ex-Eagle” nor the
“glamourpuss daughter of former
Veep Walter Mondale” would
“blab about the relationship” . . . .

Meanwhile, raspy-throated
rocker Rod Stewart has dumped
Kelly Emberg for “another blond
sex kitten,” Teri Copley. The Star
and the Globe both carried the
item, so it must be true . . . .

Kissin’ Cousin

Doily Parton is “mad as a hornet”
at her curvy cousin Juiia for posing
nude in the October issue of High
Society. The singer is particutarly
peeved at one shot in which Julia
bares her AMPLE breasts while
standing in front of a sign welcom-
ing visitors to Dolly’s family-oriented
theme park, Dollywood!

Upon seeing the 11-page spread,
an unnamed source says Dolly bel-
lowed, “She is dragging the Parton

MJ Shreds Liz’s
Sexy Stockings!

HARE TODAY — OQutrageous
rocker Boy George has found a
new culture club. According to the
National Enquirer, he's joined the
Hare Krishnas and is telling friends
that he loves the music and is “hap-
py to be one of them.” The flam-
boyant singer — who is currently
residing at the Hare Krishna temple
in Vrindavan, India — now eats a
strict vegetarian diet and chants
blissfully. No word on whether his
tune “Church Of The Poison Mind”
is one of his preferred mantras . . .

name through the mud!” Julia sim-
ply says that she and her famous
cousin are alike in many ways, only
“Dolly keeps most of her clothes
on!”

Last Words

From People's tribute to the late
Stevie Ray Vaughan:

s “it was one of the most incred-
ible sets | ever heard Stevie play. |
had goosebumps” — Guitar great
Buddy Guy on Vaughan's last per-
formance.

¢ “People didn’t pay attention to
the blues. Vaughan was one of the
musicians who changed that” —
singer Koko Taylor.

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verfied any of
these reports.

time.

Due to the Labor Day holiday,
this week’s Nielsen Media Re-
search listing of the Top Ten TV
shows was unavailable at press-

Afl show times are EDT/PDT uniess oth-
eryise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Friday, 9/7

» Diane Schuur, “Late Night
With David Letterman” (NBC,
12:30am).

¢ New Kids On The Block
sing in their self-tiled live-
action/animated series, and
Ronnie Spector sings the
theme to "Little Rosey” (an ani-
mated version of the young
Roseanne Barr) in the “ABC
Saturday Morning Preview"
(8:30pm). Both children’s pro-
grams debut tomorrow (9/8).

¢ Etta James & The Roots
Band, “The Tonight Show Star-
ring Johnny Carson” (NBC,
11:30pm).

Saturday, 9/8

¢ Will Smith (Fresh Prince),
"“David Letterman.

* NBC's new Saturday morn-
ing lineup includes the animated
“Kid N’ Play” {9am), the live-
action “Guys Next Door”
(11:30am EDT/10:30am PDT)
and “Saturday Morning Videos’
(11am).

e “Seriously, Phil Collins
.. ." (CBS, 8pm) features the
multitalented artist, Dr. Dre, Bar-
bara Mandrsll, Paul Shaffer,
Henry Mancini, and more in an
hourlong music-variety-comedy
special.

Monday, 9/10

¢ Will Smith plays himself in
the new series, “Fresh Prince
Of Bet Air” (NBC, 8pm).

e Mariah Carey, “The Ar-
senio Hall Show” (syndicated;
check local listings for station
and air time).

Tuesday, 9/11

* Harry Connlck Jr., “Ar-
senio Hall.”
s Millra, “Johnny Carson.”

Wednesday, 9/12

¢ Kid Creole, “Johnny Car-
son.”

NEW THIS WEEK

® FAITH NO MORE: YOU FAT BASTARDS (Warner Reprise Video)

A cover of Black Sabbath's “War Pigs” hightights this hourlong concert
video, taped at England's Brixton Academy. Rounding out the package are
ten tunes by the Slash/Reprise rockers, including “We Care A Lot,”
“Epic,” and their latest single, “Falling To Pieces.” (Street date: 9/11)
®LITA FORD: A MIDNIGHT SNACK (BMG Video)

The RCA distaff riff-rocker's second course on video focuses on the
making of her “Hungry” clip. Fans can feast their eyes on candid inter-
views, behind-the-scenes footage, and the home video version of the song
in this 25-minute effort, which includes two other performance videos —
“Kiss Me Deadly” and “Lisa.” (9/11)
® THE RAISINS: SOLD OUT! (Maler Group)

The California Raisins sing Motown classics and original tunes on this
follow-up to 1988's “Meet The Raisins.” The half-hour program — which
follows the funky fruits throughout a disastrous cross-country tour —
premiered on CBS-TV in May. (9/12)

ECLECTIC BOYS — Faith No More, looking funky as they wanna be.

O CRY-BABY (MCA/Universal Home Video)

Johnny Depp is the high school helicat in John Waters’s “bad boy meets
rich girl” musical comedy, which also stars Virgin artist Iggy Pop, Ricki
Lake, and Tracl Lords. The film's MCA soundtrack sports four songs — in-
cluding the single, “Doin’ Time For Bein’ Young” — by L.A. rockabilly
James Intveld, several mid-'50s faux whitebread numbers by Rachel
Sweet, Baldwin & The Whiffles, and the Honey Sisters, and some too-tuft
tunes by the Jive Bombers, Bull Moose Jackson, Shirley & Lee, the
Students, Nappy Brown, Little Esther, Earl Bostic, and the Chips. (9/13)
O PETER, PAUL & MARY: HOLIDAY CONCERT (Rhino Home Video)

The veteran vocal trio perform Christmas classics (“We Wish You A
Merry Christmas”), spirituals (O Come All Ye Faithful”), and folk hits
(“Blowin’ in The Wind"} in this 90-minute video, recorded live with the New
York Choral Soclety & Orchestra. (9/13)
® RED SURF (Academy Entertainment)

Mercury artist and Simmons Records topper Gene Simmons (aka the
bass-licker in Kiss) costars in this action flick about two drug smugglers
who run into problems during their last (gasp!) big deal. (8/13)

With the whole world

turning to Stereo. ..

.. . Why in the world
broadcast in AM Mono?

Modernize with C-QUAM°® AM Stereo!
Face it. We live in a stereo world. And you join a family of winners
when you choose C-QUAM AM Stereo. You'll find . . .
¢ Nearly 800 C-QUAM AM stations around the globe
¢ More than 20 Million C-QUAM decoder IC's shipped to receiver

manufacturers

¢ 4 countries to date with a C-QUAM AM Stereo standard

For details on the Motorola C-QUAM AM Stereo system, call Steve
Kravitz collect at 708/576-0554. Fax 708/576-5479.

MOTOROLA

C-QUAM? SETTING THE INDUSTRY STANDARD

C-QUAM™ 1S A REGISTERED TRADEMARK OF MOTOROLA, INC

WWW.americanradiohistorv.com
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BOOK BEAT

ME

Motown Memories, Morrison
Musings Hit The Shelves

ant an insider’s insights as to what really went

on at Motown? How about another peek into Jim

Morrison’s lyrical diary? Books on each are cur-
rently available and briefly noted below:

Come Get These Memories

On the night the “Motown 25” tel-
evision special was being taped,
Raynoma Gordy Singleton sat in
the balcony watching her former
husband and many of the acts she
helped groom for success grace the
stage below. It was then that she
decided to step out of the shadows
and write ‘“Berry, Me, And Mo
town’’ ($19.95/Contemporary
Books) — a candid tell-all about the
creation (and ultimate decline) of
the Motown Sound and the “fam-
ily”” that delivered it.

Miss Ray (as she was frequently
called) recounts times both good
and bad. Among the good: falling
in love with Berry Gordy, helping
procure the loan to launch what
would become a songwriting and
recording empire, and working
with artists such as Marvin Gaye,
the Temptations, the Supremes,
and Stevie Wonder.

The bad? Her husband’s report-
ed infidelity, being bought out of
her half of the partnership, having
to be Diana Ross’s road manager
for 18 months, and watching some

of Motown’s biggest stars defect to
competing record companies.

The 344-page work (including 16
pages of rare photos) is far from a
definitive history of Motown. It is,
however, an entertaining — and
sometimes catty — glimpse at
what went on behind the scenes
and under the bouffant wigs at one
of the most successful start-up
busmess ventures in recording

CURRENT

® GHOST (Varese Sarabande/MCA) ]
Single: Unchained Melody/Righteous Brothers (Verve/Polydor)

®BLAZE OF GLORY/YOUNG GUNS Il (Mercury)
Single: Blaze Of Giory/Jon Bon Jovi

® AIR AMERICA (MCA)

Single: Love Me Two Times/Aerosmith 7
Other Featured Artists: B.B. King & Bonnie Raitt, Charlie Sexton

® WILD AT HEART (Polydor)

Single: Slaughterhouse/Powermad (Reprise)
; Other Featured Artists: Chris Isaak, Nicolas Cage, Koko Taylor

THE UNTOLD STORY

Berey, Me,
(HN'

Motown

Raynoma Gordy Sil&‘ﬂm

Door Keeps Swangin’

“The American Night” ($14.95/
Villard Books) is the second vol-
ume of Jim Morrison’s writings to
be published by Villard since the
Doors frontman’s death in 1971.
(1988’s ““Wilderness” was the
first.) This latest 210-page hardcov-
er ranges from poetry and lyrics to
diary entries — several in Morri-
son’s own handwriting — and a
screenplay/script titled ‘““The
Hitchhiker: An American Pastor-
al"’

The writings, which were willed
to the late Lizard King’s wife Pam-
ela, were compiled by Pamela’s
parents, Columbus and Pearl Cour-
son, who inherited the material
when their daughter died in 1974.

WEEKEND BOX OFFICE
AUG. 31 — SEPT. 3

2 Live Crew, Phil Collins Set
Fall Pay-Per-View Specials

uke/Atlantic rappers 2 Live

Crew and Atlantic label-

mate Phil Collins have
scheduled pay-per-view specials
this fall on Choice Entertainment
and Showtime Event Television
(SET), respectively.

Each live concert will be offered
to subscribers for $19.95. The com-
panies expect each program to
clear most of the 14 million-plus ad-
dressable PPV households.

The 2 Live Crew show will be
broadcast November 8 from the
Country Club in Reseda, CA. The
two-hour concert is slated to begin
at7pm (PST), and will be preceded
by a half-hour video presentation.
It's not yet known whether the
group will perform their more con-
troversial material.

“:X

3. S&L Crisis
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August 90

Each month R&R surveys leading Talk radio stations
across the nation to determine the ten topics that have gen-
erated the greatest amount of listener phone response over
the past four weeks. The current list follows:

. Events In Middle East
2. Local Violence

ACLU To Benefit

Twenty percent of the proceeds
from the 2 Live program will be
donated to the ACLU Foundation’s
Musical Majority To Fight Censor-
ship. Crew leader Luther Campbell
and manager David Chackler are
the executive producers.

Collins’s concert, co-presented
by VH-1, will air October 2 during
his show at NYC’s Madison Square
Garden. Radio Vision International
in association with Global Satellite
Network will carry a stereo simul-
cast of the event.

The program, produced by the
BCL Group (“Rolling Stones: Ter-
rifying”’), should begin at 8pm
(EDT) and last about two hours
and 40 minutes. It'll be repeated
immediately on tape.

R,

4. Gasoline Price Hikes

5. Racial Tensions
6. Reserve Call-Up

7. Local Disasters

8. National Anthem Furor

9. Censorship

S

10. George Steinbrenner’s Exile
From Baseball

® PUMP UP THE VOLUME (MCA)
Featured Artists: Concrete Blonde, Cowboy Junkies, Soundgarden
® ARACHNOPHOBIA (Hollywood)

America’s response to Saddam Hussein’s invasion of Kuwait and re-

Single: Biue Eyes Are Sensitive To The Light/Sara Hickman
Other Featured Artists: Brent Hutchins, Poorboys, Party

® MUSIC FROM MO’ BETTER BLUES (Columbia)
Featured Artists: Gangstarr, Branford Marsaiis Quartet

®DAYS OF THUNDER (DGC)

- Single: Show Me Heaven/Maria McKee
Other Featured Artists: Guns N’ Roses, Chicago, David Coverdale
® THE ADVENTURES OF FORD FAIRLANE (Elektra)
. Single: Glad To Be Alive/Teddy Pendergrass & Lisa Fisher
Other Featured Artists: Queensryche, Billy Idol, Dion

UPCOMING v-
® GRAFFITI BRIDGE (Paisley Park/WB) .

Single: Thieves In The Temple/Prince

Other Featured Artists: Time

1 Ghost $9.95
(Paramount) ¢
_  2Darkman $7.93
2 (Universal)
i 3 Presumed Innocent $5.85 2
] (Warner Bros.) .
. 4Flatliners $5.23
v (Columbia)
. 5 My Blue Heaven $3.18
(Warner Bros.)
6 Men At Work $3.07
(Epic/Triumph)
7 Taking Care Of $2.81
Business (Buena Vista)
8 The Exorcist lll $2.75
(Fox)
9 Young Guns Il $2.39
(Fox)
10 The Witches $2.30

(Warner Bros.)

All figures in millions
Note: Figures reflect a four-day weekend
Source: Exhibitor Relfations Co.

COMING ATTRACTIONS: No
music-related movies opening
~ this week; finish reading "Hit
%{Men instead.

R i

SR

Some Transmission Providers
Offer A Few Services

IDB OFFERS
THE WORLD!

. lated issues (gas prices and the U.S Reserves call-up) dominated the Aug-

FREE

~ ustchan, taking three of the top six slots and knocking July’s chart-topping
S&L crisis to third place. Racial tensions climbed a notch (6-5), while the
_ flap over the National Anthem held steady (thanks to continued carping
~ over Roseanne Barr's version and news of Sinead O’Connor’s don’t-play
~ request). Meanwhile, four-month fave censorship faded (3-9) as the chart
welcomed new arrivals local violence, local disasters, and a former
Yankees owner’s banishment from baseball.

‘
!
!

Reporting Stations: KABC/Los Angeles, Michael Fox; KCBS/San Francisco, Ed Cavagnaro;
KILT/Houston, John Downey,; KING/Seattle, Brian Jennings; KIRO/Seattle, Andy Ludium, KLIF/Dal-
las, Dan Bennett; KXL/Portland, Jeff Grimes; WABC/New York, Valene Geller;, WLS/Chicago, Drew
Hayes; WMAQ/Chicago, Scott Herman; WTAE/Pittsburgh, Tom Clendening; WWDE&/Philadeiphia,
Dave Rimmer, WWRC/Washington, Tyler Cox; WXYT/Detroit, Michael Packer. )

I

1 IDB BROADCAST

hdbg

A DIVISION OF iD8 COMMUNICATIONS GROUP. INC.

Contact IDB Audio Sales: (213) 280-3759
10525 W. Washington Blvd. Culver City, CA 90232
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The

Research
Company
of Choice

KOST/Los Angeles = WOMX/Orlando
KRQQ/Tucson WMGS/Wilkes-Barre
KFOG/San Francisco WFNX/Boston
WXBQ/Johnson City KRBE/Houston
WRVA/Richmond KZZP/Phoenix

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

—= - Paragon Research

The Research Company of Choice

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Boulevard, Denver, Colorado 80226
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Top Ten Particle Markets

Further Fragmentaion Makes
Micro-Marketing More Viable In The ’90s

n the *70s, there was the mass

market. In the '80s, the mass

market fragmented. In the
'90s, these fragment markets are
dissolving into particles.

Following are ten important par-
ticle markets of the '90s, as iden-
tified by American Demographics:

e Parents: Last year’s baby
boomlet means four miltion more

Born To:

EMI NE Regional Marketing
Director Joe Pszonek, wife
Karen, son Christopher Joseph,
August 9.

WKRR/Greensboro MD John
Amberg, wife Julie, son Jacob
Thomas, August 11.

waQcCY/Quincy, IL MD/air tal-
ent Dennls Ollver, wife Karen,
son Cory Steven, August 13.

Unistar air talent Randy
(Gardner) O’Neil, wife Kathryn,
daughter Sophia Mio, August
14

WMAG/Greensboro air talent
Lora Songster, husband Gray,
daughter Liza Megin, August
16

RCA Records VP/Communi-
cations Dennis Fine, wife
Karen, son lsaac James, Aug-
ust 18

XHTZ/San Diego PD Rick
Thomas, wife Dyra, daughter
Jacquelyn, August 21.

Eplec Manager/AC Promo
Debbie Cerchlone, husband
Eddie, daughter Alanna Saman-
tha, August 27

KQRS/Minneapolis PD Dave
Hamliton, wife Patty, daughter
Emma, August 28.

Marriages:

KMJX/Little Rock MD/air tal-
ent David Allen Ross to Melissa
de Bin, August 10.
Condolences:

KMGL/Oklahoma Clty air tal-
ent Kyle Crews, 37, August

reasons to target this large slice of
society.

¢ Fathers: As the boomlets begin
to walk and talk, fathers will be-
come a more important market.

¢ The fit: Many people are work-
ing to stay physically fit and are
waging a battle against aging.

¢ The unfit: The number of peo-
ple with chronic diseases should
rise sharply in the '90s.

¢ Downscale: There’s a growing
public concern for helping the poor.
We may even see a redefinition of
poverty that will increase the sheer
number of people who make up this
market.

¢ Upscale: The number of af-
fluent households will grow as baby
boomers enter their peak earning
years, but most Americans will
identify with the middle class no
matter how high their incomes
rise.

» Workers: The paid labor force
makes up 66% — the highest per-
centage ever — of the population.
Businesses can profit by helping
them balance their work and home
lives.

¢ Entrepreneurs: With too many
people vying for top spots, frustrat-
ed baby boomers will start their
own businesses. Increases in self-
employment, moonlighting (al-
ready at a record high), and the
number of home offices will result.

e Women in charge: Career
minded women will gain job exper-
ience, and the number at the top
will grow rapidly.

¢ Housewives: The attitudes of
housewives are diverging sharply
from those of working women.
These differences will make house-
wives easier to target.

New ‘Frisbees’

Are For
The Dogs

uaker QOats’ newest
dog snacks may be
more fun for the owner

than the pet. “Frisbee Flying
Dog Treats,” two- to three-inch
versions of Wham-0O's famous
flyin' disc, will land on store
shelves in October

The doggie discs come in two
flavors (bacon and beef) and are
aerodynamically designed for
“maximum hang time,” says
Queaker. The product’s texture
is described as being similar to
an ice cream cone.

According to Advertising Age,
Quaker is allotting $6 million for

intreductory marketing — in-
cluding sponsorship of local
Frisbee tournaments (!} — in

hopes of increasing its bite of
the $430 milion U.S. dog
snack market.

Affluents Prefer Mail
Order To Retail Disorder

ore than half (56%) of
M direct-marketing cus-

tomers surveyed re-
cently said the main advantage to
shopping by mail or phone is to
avoid crowded stores, according
to the NYC-based Roper Organi-
zation.

About four in ten cited better
variety as the main advantage to
nonstore shopping, followed by
not feeling pressured by sales-
people (36%) and to save money
and to be able to comparison-
shop (nearly 25% each).

Who Orders?

Shoppers most likely to order
goods by mail or phone are those
earning $50,000 or more per year

.

Survey: Women’s ROIes

(63% of those polled said they had
done so in the past three months),
two-income parents (61%), and
baby boomers (56%). The U.S.
average for mail-order pur-
chases was exactly 50% of all
consumers.

Affluents ordered an average
of 3.8 times during this period,
compared with 3.5 times for dou-
ble-income parents and 3.3 times
for baby boomers. Meanwhile,
the national median totaled 3.0
nonstore orders.

On the downside, a majority
surveyed complain that direct-
marketing purchases don’t let
them examine the merchandise
before buying. Nearly half (47%)
also say it’s a hassle to return or
exchange goods.

Changing In The ’90s

omen’s attitudes are
changing — and it’s not
a result of PMS. The

“1990 Virginia Slims Opinion
Poll” reveals that men and
women have reached an unprece-
dented consensus when it comes
to the changing roles of women.

Both sexes support women’s
improved status in society and
both agree that the best way to
help women balance jobs and
family is to help out more around
the house. However, men are a ma-
jor cause of resentment and stress
for today’s women — second only
to money.

According to the survey, Amer-
ican women also are frustrated
by the ““old-boy network’’ present
in many workplaces. Although
those women polled believe their
opportunities, salaries, and bene-
fits have improved, they also think
that further improvements are
needed.

Cash Concerns

Not only is money — or the lack
thereof — women’s primary

source of stress (63% say it's
their biggest problem), it is their
No. 1 cause of dissatisfaction at
work. In addition, 60% of women
fee] that money is the one thing
that would make their lives bet-
ter.

Women work primarily to sup-
port their families (31%) and
themselves (24% ). Most are get-
ting a lot out of their jobs, too.
For the first time. a majority
(51%) of fulltime working women
consider their work ‘“a career,”
rather than ‘“just a job.”

What’s Next?

Following are four changes the
survey says are highly likely to
emerge in the ’'90s:

* Women will break through to
top leadership positions.

» Family issues will be the fo-
cus in the workplace.

¢ Finances will dominate wom-
en’s demands for change.

* Women’s home lives will be-
come easier.

OAKLAND? CINCINNATI? NEW YORK?

Wherever it is, Music Awareness will get your winners to

America’s favorite sports championship...

WORLD SERIES 1990

Make All Your Arrangements With Just One Free Call

Game Tickets ¢ Air & Land Transportation ¢ Accommodations

SAVE TIME & MONEY BY CHECKING THE MAP...

Call Toll Free
800-634-5043

The Travel Promotion Experts
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Wherefore Art Thou, Dino?
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Cheek-To-Chic

manager Steve Grunert, Dr. Ice, Dino, and Island’s Judy Troilo.

Island recording artist Dino drafted Jive/RCA rapper Dr. Ice to help with the former’s first video (the chart-
climbing “Romeo”} from his latest LP, “Swingin'.” Shown at the shoot are (I-r} Island VP Lynn Staats,

Caron Wheeler — a major voice in Soul Il Soul's debut LP — is going
solo with the forthcoming EMI LP “UK Blak,"” featuring the just-
released single “Livin’ In The Light.” Here Wheeler shares a smile
with EMI President/CEQ Sal Licata en route to a video shoot.

Promise Her Anything

Nayobe (c) celebrates the release of her WTG/Epic debut, “Promise
Me,” containing the Top 20 Urban single, “I Love The Way You Love
Me." Flanking the songstress are WTG President Jerry Greenberg (i}
and Epic Sr. VP Hank Caldwell.

s

Two L.A.-based bands — the Lonesome Romeos and Eyes — recently performed at Hollywood’s China
Club, with both outfits playing tunes from their newly released self-titled Curb LPs. Pictured at a post-
performance party are (I-r} Lonesome Romeos Robert Parlee and Philip Kennard, Eyes’ Aldy Damian,
label Chairman/Master of Ceremonies Mike Curb, Eyes members Steve Dougherty, Jimmy O'Shea and
Jeff Scott Soto, and Lonesome Romeos Tom Luce and Ron John.

Superior

Full - Service
Direct

Marketing

for Broadcasters

The only full- service direct marketing company for broadcasters with all the
resources and experience you'll ever need under one roof. . . Complete in-house
services and an expert staff of broadcasting and direct marketing veterans. . .
Exclusive direct marketing services to. . . increase ratings. . . put your database at your
fingertips. . . reach more listeners faster. The total solution.

Call the broadcasting and direct marketing
veterans at Broadcast Marketing Services to find
out how our complete in-house resources,
exclusive services and experience can power you
past the competition.

INC

Call How! 312-855-9200 S E RV FCES

Broadcast Marketing Services. . . 307 North Michigan Avenue, Suite 415
the total solution. . . superior full-service (s MTels EEEn
direct marketing for broadcasters.

www americanradiohistorv com
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Videos for. “Gommg Of Age”

HOT SALES and “Gome Again”

4 rotated mightily at MTV,
AMN YANKEES has toppe

?he Gold sales mark and is steaming

on towards Platinum.

Damn Yankees turn up the heat at CHR Radio with

“High Enough

Produced and Engineered by Ron Nevison
From the Gold Album DAMN YANKEES

E.C.M. Management: Bruce Bird/Bud Prager/Doug Banker




Less phase jirer
caused by poorty
tracking tape, be-
cause the naturally
lubricated concave
guides gently position
the tape and allow
the cartridge
machine to perforin
critical guidance.

Less tape noise

and signal loss with
our 100% laser-
inspected, high ou-
puit, low noise tape
which delivers betier
frequency response
and keeps signal-ro-
noise ratio high, har-
monic distortion low.

Less wow and fluiter
or stop cue overshoor.
because theres no
rotating hub to wear
out, warp or rattle.
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With broadcast cartridges, like everything
else, you get what you pay for. With
ITC Cart II cartridges, you get a revolutionary
design that delivers trouble-free operation,
superb sound quality and a life expectancy
that's second to none.

We have renamed the cartridge due to
trademark considerations, but only the name
has changed, the cartridge and tape are the

. == -
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The ITC Cart II Cartridge, formerly ScotchC

e - P

'

performance.

Less chance of the
cartridge cracking or
breaking, because
the tough polvcarbon-
ate cover withsiands
repeaied use and
abuse.

Less head weay;
tape steering and
modulation noise,
becatise there aren’t
any pressure pads
to add friction.

Less chance of tape
destruction, becatise
our patented dvnamic
tension control system
ensures proper tape-
ro-head comact, and
provides constant
tension 1o control
looping and prevent
nyisting.

same. New name, same great cartridge and

For a complete listing of ITC Cart II
dealers, call ITC toll-free at 800-447-0414 (in
Illinois, call collect 309-828-1381.) Or write to

ITC at P.O. Box 241, Bloomington, IL 61702-

0241.

Because a cheaper cartridge may be more
trouble than you can afford.

ScotchCart®Il is a registered trademark of 3M
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WLVH Switches To AC
Format As ‘Mix 93.7’

Crowe Named VP/Programming; Cariffe Now GSM

Last Friday (8/31) at 2pm, all-
Weather WLVH/Hartford ended its
eight-month experiment with that
unique format and flipped to AC as
“Mix 93.7.” Pending FCC ap-
proval, the Multi Market Commun-
ications outlet will adopt the calls
WZMX. The new format was
launched with Billy Joel's “We
Didn’t Start The Fire.”

Multi Market and WLVH Presi-
dent/CEO David Pearlman, who’s
overseeing the start-up, appointed
Herb Crowe VP/Programming
and Joe Cariffe GSM. He’s nego-
tiating with on-air talent and hopes
to have a morning team in place
soon.

Pearlman told R&R, ‘“This is ex-
citing for me because it’s the begin-

BMG, Noise
International Ink
Distribution Deal

Noise International has signed a
distribution deal with BMG, ending
a two-year relationship with CBS.
The new arrangement will allow
the label, which specializes in
European metal and thrash music,
to expand internationally and
stylistically while retaining its
heavy metal identity.

Noise Manager Dean Brownout
stated, “We basically put ourselves
on the market, and BMG and RCA
expressed the most interest in
working with us. They’re hungry
and enthusiastic. Noise will be
looking at a wider spectrum of mu-
sical talent and will increase its
focus on American artists.”

Noise hopes to facilitate its ex-
pansion with the recent signing of
former Virgin alternative act Kill-
ing Joke. The first products of the
BMG pact will be Gamma Ray and
Celtic Frost, due from RCA/Noise
on September 25.

Herb Crowe

ning of station ownership. We'll
have an aggressive, marketing-
oriented approach. The station has
one of the best pure FM signals in
Connecticut. We did extensive re-
search, and we feel we’ll serve a
segment of consumers whose
needs aren’t being met. We’ll posi-
tion ourselves between the CHRs
and Soft ACs.”

Regarding Crowe, Pearlman
told R&R, ‘“Herb’s experience in
adult-oriented stations and ability
to create a consistently strong on-
air product convinced me he was
equal to the task, as did his people
skills and ability to create a crisp
air sound.”

Crowe arrives from Atlanta
Country FM simulcast WYAI &
WYAY, where he spent three years
as PD. He previously worked at
WWSW/Pittsburgh for ten years,
the last four as PD.

For the last three years Cariffe,
who Pearlman called, ““one of the
top sales management talents in
the country,” was Sales Manager
at Bonneville AC KOIT/San Fran-
cisco. He previously was an AE at
then-AC KYUU (now CHR
KXXX)/San Francisco, managed
sales for a Mercedes dealership,
and worked in law enforcement.

WLVH didn’'t appear in the
spring Arbitron, and registered a
0.1 (12+) in Birch.

SHORT CUTS...

You'll find more than 500 of them in the new
Professional Broadcast Series
from Omnimusic
e 60, 30's and 10's; bumpers,
stingers, logos and cues

o Styles include rock, classical,
holiday, comedy and more

o Digitally mastered for

superior sound

Call today for your free
CD demo: 1-800-828-6664

OMNIMUSIC

52 MAIN ST., PORT WASHINGTON, N.Y. 11050

(516) 883-O121

Pierre Promoted
At Virgin

Coordinates R&B
Operations

Jean Pierre has been elevated
from Manager to Director/Opera-
tions, R&B Division at Virgin. Bas-
ed at the label’s Beverly Hills head-
quarters, she’ll report directly to
VP/R&B Promotion & Marketing
Sharon Heyward.

Pierre will be responsible for co-
ordinating the entire R&B depart-
ment and overseeing budgets and
special projects. Prior to joining
Virgin in 1987, she was Director/
Operations, Black Music at Arista.

WWCD Taps
Gates As PD

New Rock WWCD/Columbus,
which signed on two weeks ago,
has selected Kelli Gates as its first
PD. Gates, who will also handle
mornings, joins from the Asst. PD
position at similarly formatted
WOXY/Oxford-Cincinnati.

Noting Gates is only 23, WWCD
GM Gary Richards told R&R,
“She’s an up-and-coming talent
who’s going to be a star around
here. Some people might see this
as sort of a strange move, but
we're doing everything differently
around here. We're throwing out
the book.”

KPRW Gets Down To Business

After four years as an Urban out-
let, Surrey Broadcasting’s KPRW/
Oklahoma City has dropped the
format and affiliated with the
Business Radio Network, facing off
against crosstown News/Talk
KTOK.

“We see an opportunity to ex-
pand our listener base in the all-
Business format,” said GM Larry
Bastida. “It’s getting so tough as
an AM to compete against FM, you
have to have something really uni-
que to offer. Five years ago, the
contemporary music stations on
FM in Oklahoma City were playing
very little music from the UC
charts. Today, the majority of their
playlists feature music that was

KHUL Assigns
Bailey PD Post

Brown KWAM
Station Manager

Mike Bailey (aka Gary Willis)
has rejoined Gospel/Black AC
combo KWAM & KHUL/Memphis
from crosstown AC WRVR as
KHUL’s PD/morning cohost. Con-
currently, KWAM has named
David Brown, formerly Sales
Manager at Religious combo
WMQM (AM) & short wave
WWCR/Nashville, to his first Sta-
tion Manager position, effective
Tuesday (9/4).

Combo GM Pat Lenahan told
R&R, “David has an in-depth
knowledge of the way things work
in Religious broadcasting that we
wanted to take advantage of.

“Michael was associated with
our AM station, but he has a good
background, primarily in AC radio.
He’s a good administrator, and
with many new staffers coming on
board next week, he’ll fit right in.”

Brown told R&R, “Everything’s
going along pretty much like I'd
wanted it to. It was my goal to get
into this position before I was 30.
There’s a lot of responsibility, but
I'm looking forward to it.” Bailey
was unavailable at presstime for
comment.

Columbia execs and the Manhattan Transfer bask in the sun after the label signed the veteran vocal quartet. Marking the

once exclusive to KPRW.”
Despite the format change, the
entire KPRW airstaff has been re-
tained. The former Urban jocks
now read local news, weather, and
traffic updates. ‘‘Everybody
busted their tails to make this sta-
tion work,” said Bastida. “We feel
we can generate enough revenue
with the new format to keep every-
body on. They have jobs as long as
they want them.”

s
o

Harris Directs
Giant Black
Music A&R

Gary Harris

Gary Harris has joined Giant
Records as East Coast Director/
A&R Black Music. He was most re-
cently East Coast Director/Mar-
keting & Promotion at Wing. He'll
now report to Black Music Depart-
ment head Cassandra Mills and
work out of Giant’s New York of-
fices.

Giant owner Irving Azoff stated,
“Gary’s aggressive, success-
oriented style fits hand-and-glove
with the operating strategy of
Giant.”

Mills added, “Gary has always
been a part of the street’s cutting
edge, with an eye and ear for
what'’s next. It’s great to have him
doing what he loves best in the land
of the Giants.”

Harris said, “I'm really excited
to be involved in Irving’s new en-
deavor because he has a habit of
winning at everything he does.”

While at Wing, Harris was in-
strumental in breaking such acts
as Vanessa Williams and Tony!
Toni! Tone!

momentous occasion are (I-r) manager John Cutcliffe, the band’s Tim Hauser, Cheryl Bentyne, Alan Paul and Janis Siegel,
manager Brian Avnet, CBS VP Bobby Colomby, and Columbia’s VP Jay Landers and President Don lenner.

wwWwW americanradiohistorv com
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NEWSBREAKERS

Radio

® TAMMY KINZER has been named
VP/Group Sales at Reams Broadcast-
ing. She continues to serve as GSM at
WIOT & WCWA/Toledo. Concurrently,
VALERIE BROOKS is upped from AE
to LSM at WIOT & WCWA.

® DON SURATH is promoted from AE
to Retail Sales Manager at KFRC/San
Francisco.

PROS ON THE
LOOSE

Robin Banks — MC WJET-FM/Erie,
PA (814) 459-5222

Doug Brannan — PD Sateliite Music
Network-KNIX/Phoenix (602) 893-
3063

Marria Bratcher — PD KPRW/Okla-
homa City (405) 751-0244

Steve Brill — OM KRFX/Denver
(303) 693-6118

Jim Christopher — Afternoons
WWHB/Hampton Bays, NY (516) 288-
6679

Brett Dumler — PD KZBS/Oklahoma
City (405) 749-0433

Greg Holt — Morning Producer
WXXL/Orlando (407) 339-4658

Liz Johnson — Evenings KQMJ/Tul-
sa (918) 742-1755

Tony Macrini — PD/mornings WGH-
FM/Norfolk (804) 229-9561

Mr. Lou — PD/mcrning man WPFM
Panama City, FL (904) 234-7180

Gary Reynolds — PD KQMJ/Tulsa
918) 744-5545

Randy Rhodes — Nights WILN/Pan-

a City, FL (904) 234-9847

Jeff Richards — Production Director
KQMJ/Tulsa (918) 748-8202

Stacy Richardson — Research Di-
ector KQMu/Tuisa (918) 835-2778

Denny Schaffer — Mornings KKDJ/
Fresno {209) 434-7401

Lloyd Scott — Middays KQMJ/Tulsa
(918) 299-2255

Andy Shane — Weekends WRQX/
Washington (717) 261-1611

Jetf Webster — Middays WWGT/
Portland, ME (207) 725-9454

Julie Wolfe — Promotions Director
KQMJ/Tulsa {918) 599-7900

Tammy Kinzer Kevin Woodley

Records

® KEVIN WOODLEY joins Atlantic
Records as Director/A&R, Black Mu-
sic. He previously served in the same
capacity at Columbia Records

Tracy Mann Hill

Keith Altomare

3 KEITH ALTOMARE is elevated to
VP/Sales at Rhino Records. He had
een National Director/Sales at the la-
bel. Concurrently, TRACY MANN HILL
s upped from Sr. Director/Publicity tc
VP/Pubiicity at the label. In aadition
BRIAN SCHUMAN moves from VP
Production & Manufacturing to VP/Op-
crations;  Associate Director/Sales
GARSON FOOS is now Director/Proo-
uct Management: and music critic
BRETT MILANO joins the label as Na-
tional Publicity Manager

CHANGES

Sunny Turner is named AE at KKLD
& KJYK/Tucson.

Anthony Sclafani is appointed
Counsel in the law department at CBS
Records.

(9

GEFFEN

® MICHELE BARNWELL is promoted
from R&B Assistant to National Field
Coordinator/R&B Promotion at Virgin
Records.

Michele Barnwell  Ronald Salpietro

® RONALD SALPIETRO is tapped as
VP/Operations at WEA Corporation.
Most recently, he was WEA's Sr. Na-
tional Director/Operations. Also at the
company, PAUL NEWNHAM is ele-
vated from VP/Controller to Sr. VP/
Controller.

® LARRY KELLEY is named NSM at
Sisapa Records. He had been a Re-
gional Sales Manager at the label

P
w

Larry Kelley Allan Flaum

¢ ALLAN FLAUM steps up from Pro-
duction Manager to Director/Produc-
tion, Creative Services for the Relativi-
ty/Combat/In Effect labels. Concurrent-
ly, PETER SHAEV moves to the labels
as National Director/Video Promotion.
He had been Video Promotion Man-
ager at Elektra.

® LIGHTYEAR RECORDS, a label spe-
cializing in children’s audiocassettes
and CDs, has signed an exclusive dis-
tribution contract with BMG Distribu-
tion.

Industry

® BROOKS ARTHUR has been ap-
pointed VP/Creative Director at pro-
duction and publishing company Primat
Music Group. Arthur is a veteran rec-
ord producer, engineer, and film music
supervisor.

® DAVE BOWEN and RICK SKLAR
have launched Bowen Sklar Program-
ming Limited, a management and pro-
gram consultancy firm serving the UK,
Irish, and European markets. They can
be reached in New York at (212) 370-
0077 or in England at (0793)
854395.

® BRAD CAFARELLI has been tapped
as Sr. VP of the newiy created Person-
alities & Special Events division at Sol-
ters/Roskin/Friedman. He was formerly
a Sr. AE at the PR firm

wwWw americanradiohistorvy com

® KAREN GIBSON becomes Director/
Creative Operations at newly formed
music publishing company K&D Enter-

previously an A&R rep at Atlantic Rec-
ords. K&D can be reached at (212)
838-0400.

tainment Inc., the publishing division of
Gibson Productions Inc. Gibson was

Irving Azoff entered the music
business while still in college
through the Geffen-Roberts agen-
cy, which he later left to start Front
Line Managemaent. In the late '70s
he enlered fim production, as
well as founding Full Moon Rec-
ords. In 1983 he was tapped to
head MCA Records; one year ago
today, he resigned as Chairman of
MCA Music Entertainment and VP
of MCA Inc. He's since formed the
Azoff Entertainment Company
and Giant Records.

Irving Azoff

1 YEAR AGO TODAY

. ®MCA Records President/COO Al Teller is upped to Chairman/MCA
Music Entertainment Group and VP of MCA Inc.
® WB Records confers VP stripes on Stu Cohen and Dino Barbis
® Andy Schuon swings to KROQ/Los Angeles PD post
® Lee Roy Hansen becomes WNUA/Chicago PD

[ 5

#® Cox Communications promotes Don Kidwell to Exec. VP/Radio and
Don Dalton to VP/Sales, Radio division

# Craig Jackson jumps to WVBF/Boston as OM

# KESI/San Antonio goes ‘‘EOR’’ (Eclectic-Oriented Rock) with Lee
Roy Hansen at the helm

® Chuck Woodson tapped as WAMO-AM & FM/Pittsburgh PD

® Dick Clark named to host ‘‘Countdown America’’

10

® KHJ/Los Angeles switches to ‘‘COR’’ (Country-Oriented Rock)

® Gary Worth appointed Wold Communications President

©® WRKO/Boston’s Mike Addams accepts WROR PD chair

® Rusty Walker nzils down WZZK-FM/Birmingham PD job

® United Artists Records revives Liberty Records

® Rufus Thomas joins WLOK/Memphis to host ‘‘Blues At Midnight’’

15 YEARS AGO TODAY

® Lee Douglas wins PD gig at WXLO (99X)/INew York
® KKDJ/Los Angeles becomes KIIS-FM; Charlie Tuna becomes PD for
KIIS-AM & FM
® E. Alvin Davis lands WNOE/New Orleans PD gig
—Hurricane Heeran

6 of the first 7 Accu-Weather*
stations are still clients 19
years later! Here's why.

Accurate forecasts. Detailed. precise
forecasts by Accu-Weather's 75 meteorologists
using proprietary techniques can give you the lead in
forecast accuracy.

Highly promotable. Focus studies show the
Accu-Weather name is "the most trusted” and "most
accurate” weather source available.

Top personalities. Accu-Weather meteorologists
are outstanding communicators, among the
top-rated personalities in many markets.

Tailored for you. Accu-Weather is geared to your
format and style. and to your coverage area.

Accu-Weather,inc.

The World's Weather Leader
619 W. College Avenue
State College, PA 16801

Call (814) 234-9601

See us at NAB Radio Booth #536

—Ann Schnieders
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CENTURY 21 & TM’s
MERGER PARTY SAVES

YOU A FEW GRAND

ON COMMERCIAL MUSIC!

Get 3 Libraries for the
Price of 1 at Booth 337!

We've merged: Century 21 Programming,
TM and the former Media General Broadcast
Services (including William B. Tanner) are
now one company.

™

Communications, inc.

Media

General g

Broadcast Services, Inc.

We're celebrating! And we're giving you the
gifts! For a limited time, you can get three
commercial production music libraries for
the price of one!

If you're already one of 3,000 library cus-
tomers of these great producers, you know
this commercial music sells itself! You can
now get second and third libraries~with any
of these names-without adding an extra
penny to your monthly payment!

cent

PROGRAMMING, INC.

14444 Beltwood Parkway, Dallas, TX 75244-Phone (800) 879-2100

ooth 337

Radio 90 B

If you're not a library customer of Century
21, TM or Media General Broadcast Ser-
vices, you’ll want to be now! Get any three
for what you'd expect to pay for one!

Think of it: more variety in your music, three
times as many beds, accents, stingers, work
parts and sound effects and three times as
many compact discs loaded with fresh
music. Your commercials will sound their
very best!

Best of all, these aren't leases, they’re buy-
outs! During our merger party, we'll convert
all stations that accept this offer to unlimited
use on a buy-out...again, without an extra
penny added to your monthly cost. Every
disc will be yours to keep and use!

ury 2]

Yes!

All you have to do is tell us which Century
21, TM or Media General libraries you
prefer, and have at least 36 months remain-
ing on your contract (or extend the necessary
months so you do). You'll get full service on
all three libraries, including the most updates
available anywhere'

We gurarantee your satisfaction. If you
change format, or otherwise decide any of
these libraries aren't grand for you, we’ll
gladly exchange it for any other library so
you'll be thrilled! You’ll have grand produc-
tion music...and right now, you can save a
few grand.

Call or FAX the coupon toll-free. This is a
short-term offer that’s limited to stock on
hand and may be withdrawn at any time.

We want to hear how our station can save a few grand!
Send demo CDs for the grand production music from Century 21,
TM and Media General Broadcast Services.
(800) 749-2121 or mail to Century 21/TM’s address at left.

FAX this coupon to

Name Title
Station Phone ( )
Address
State Zip

City

www. americanradiohistorvy com
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Yetnikoff Takes ‘Sabbatical’

BS Records CEQ Walter Yetnikoff

announced Tuesday (9/4) that he has

decided to accelerate his previously
announced plans to step down as head of the
company: “l intend to go on a sabbatical now.
Following this leave of a few months or so, |
will work together with (Sony President/CEO
and CBS Records Chairman) Norio Ohga on
longterm projects affecting the growth of
Sony.”

CBS Records President (domestic)
Tommy Mottola, CBS President (international)
Robert Summer, and Columbia House
President Neil Keating will continue running
the day-to-day operations of the company,
reporting to Ohga, while the Board of Directors
“undertakes a longterm succession review."

Ohga commented, “CBS Records is
fortunate to have a strong and resourceful
management team as well as a highly talented
pool of creative artists, the result of years of
careful planning and growth. The business has
never been in better shape, both financially
and operationally. This is therefore a good time
for Mr. Yetnikoff to focus on his other priorities
and for us to continue to build an organization
and management structure appropriate to CBS
Records’ future growth potential.

“Mr. Yetnikoff's record speaks for itself,”
added Ohga. “The company has grown and
prospered under his leadership. We
understand and respect his decision, and are
grateful that he will make himself available as a
special advisor to me.”

A

but ST has learned that — barring any last
minute complications — KKBQ/Houston PD
Bill Richards will transfer to L.A. and become
the new PD at KIIS.

Richards and KDWB/Minneapolis PD
Brian Philips both flew into Tinseltown last
weekend for conversations with the powers-
that-be, and speculation is that Gannett wili
chase Philips for the forthcoming KKBQ
vacancy.

And . . . Gannett's KCMO-AM & FM/KC
Director/Programming & Operations Dene
Hallam has resigned to become PD at Group
W's KRSR (Star 105)/Dallas. Details next
week.

<t T e

Though details of his escape are sketchy,
ST has learned that former EMI Music
Worldwide Chairman/CEQO Bhaskar Menon
has managed to get around the authorities and
out of Kuwait.

No final word on the subject at presstime,

Truth Or

........

¢ Despite some positively weird rumors on 3rd
Street, Power 106/L.A. is not being sold by Emmis.
Alliance Broadcasting, however, /s still negotiating
to purchase X100/SF.

And with Power 106/L..A. morning producer/
board op Hal 9000 heading to Hawaii, is crosstown
Pirate Radio moming producer Elliot Segal being
courted as his replacement?

¢ Is A&M Sr. VP/Promo Charlie Minor about to
get a promotion? And would such a move put East
Coast-based VP/Promo Rick Stone in the driver's
seat?

e Are Frazer Smith's current wakeup hijinks on
Classic Rocker KLSX/L.A. an on-air audition by the
former crosstown KLOS morning mouth?

Menon, currently Chairman of the
International Federation of the Phonographic
Industry, has made it to his original destination
— Madras, India — where his family had been
awaiting his arrival. He should be back in the
states in two weeks.

Meanwhile, Virgin head honcho Richard
Branson boarded one of his Virgin Airways
jets Tuesday (9/4) and flew to Iraq, carrying
rice and medical supplies. He'll return with as
many hostages as Saddam Hussein will
release.

South Fork Broadcasting's
WWHB/Hampton Bays, NY, which serves
eastern Long Island, began simulcasting
Saturday (9/1) with Group W AOR WNEW-
FMINY. Under the multiyear affiliation
agreement, WWHB may air up to 164 hours
of 'NEW's programming per week, with at
least four hours retained for locally-produced
community affairs programming.

The arrangement gives 'NEW better
penetration into Suffolk County, “the largest
diary county in the NY metro market,”
according to 'NEW PD Dave Logan. A similar
deal between WWHB and WBAB/Long Island
fell through earlier this year.

Incidentally, South Fork’s principals include
semi-famous recording artist Paul Simon and
Lorne Michaels, producer of NBC-TV's
“Saturday Night Live.”

Following the recent resignations of
WBOS/Boston PD Bob Brooks and APD Tom
Neumann comes word that Tom Sandman,
veteran Production Dir. at crosstown WBCN,
will cross the street to become 'BOS APD. if
all goes well, look for the Sandman to be

upped to PD eventually.
Continued on Page 38

WLLZ FM
DETROIT

Join The Best In The Business
WYNF FM

TAMPA

KLZX FM
SALT LAKE CITY

984 MONUMENT ST, SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213) 454-5046 PHONE (213) 459-8556
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SECOND WEEK:

MOST
ADDED
AGAIN!

Now On 78 CHR
Reporters Including:

WPLJ add
7100 27-24
KSAQ 40-35
WKBQ add 35
KIIS
PIRATE
HOT 949 add s
WAEB add F®
WVSR add g9y 4eh 26 KSND add
gg‘s’;?(fﬁ agg WGRD deb 28  KXYQ add
e agd WIXX add KZZU add

WVIC 22-18  KFMW 36-23
WKRZ add
WKQB add KZ93 add . . . And Many,
WZYP add  XF95 add Many More!
WHHY add ~ KATM 27-22 [ Heavy Rotation!

I
]\_

1
HY
0THE
ANGELY'

NEW & ACTIVE
Now On 69 CHR Reporters Including:

L

P,
k)

B94 20-16 WKBQ 19-11 HOT WRQN 25-19
KEGL PIRATE 13 KMYZ 4-3 HOT
Y95 deb 30 WMJQ add KATM 11-10 HOT
KSAQ WPST 36 HOT WPRR add

WDFX 15 195 20-13 WKFR 15-11
WHYT WZYP add WSNX add

KDWB 27-24  WRVQ 18-12 HOT  KG95 20-14 HOT

KRZR 11-10 HOT

N

Chrysalis.

. . . And Many, Many More!

AOR Tracks &
ﬂ Heavy Rotation!
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Jupe CoLE

“Time For Letting Go”

The follow-up to the across-the-board
smash “Baby, It's Tonight” from the album
A View From 3rd Street. Watch for the video
directed by Kiefer Sutherlandr ON MTV

CHR Chart €
BREAKER

©1990 Reprise Records

STREET TALK.
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Continued from Page 37

Bit of a chess game developed when
WZCL/Norfolk — believing crosstown WGH-
FM would call itself “Eagle 97.3" — turned
Country under the handle “Eagle 105.3" last
week (8/29). WGH-FM never used the Eagle
identifier on-air, however, and now neither
station is using it. WGH-FM is now calling its
new Country format “All New 97.3."

Meanwhile, 'ZCL made another fast
formatic flip Monday (9/3), switching from
Country to Hot AC and calling itself “New Mix
105.3."” Interesting to note that 'GH and 'ZCL
each will retain its calls . . . .

Finally, ’ZCL has brought some rather
famous — if bogus — air personalities on
board, with George Johns, Donna Halper,
Alan Burns, and Rusty Walker namesakes
burnin’ up the airwaves.

While United Broadcasting has applied to
change the calls of CHR WINX/Rockville, MD
(1600 kHz) to WTKZ, ST has learned that
those same 'TKZ calls will soon be heard on
FM Urban AC sister WDJY/Washington (at
100.3)!

Look for the two outlets to begin
simulcasting as a Hot AC combo under newly
named PD Phil Conrad, who comes from the
APD post at WBZ/Boston. United
VP/Programming Bill Parris denies anything is
set in stone, saying “any changes are at least
two weeks away.”

If all this comes to pass, WTKZ would
become DC’s second Hot AC outlet. WRQX
flipped formats and began calling itself Mix
107.3 FM just last Friday (8/31). See Page 3
for details.

Recently named Emerald Entertainment
President Jim Wood called the ST “fun-fone”
to note that he gave up most of his
consultancy clients as part of his new duties
... and that he was part of the decision-
making process to hire Rusty Walker as
consultant to the Malrite Country outlets.

Groove Juice

* Enigma Sr. VP/Promo Sam Kalser has resign-
ed to pursue some very interesting offers. Like may-
be Alan Kovak's Impact Records (heading for dis-
tribution through MCA) or possibly the VP/Promo siot
at Interscope? Expect Enigma VP/CHR Promo Mike
Krum to take over Kaiser's duties, and look for the
label to refocus its efforts in the rock and alternative
arenas.

e Former Arista Regional promo rep Tom Moran
segues to Geffen for Chicago local duties, replacing
Marvin Gleicher, who exited to head up Smash
Records.

* EMI WC Dir./Publicity Kim Akhtar is promoted
to Sr. Dir./Nat’l Publicity, replacing the exiting Cathy
Watson. Akhtar will relocate to NY.

.\\\ AN ig

WEASE SO BAD — WCMF/Rochester morning man
Brother Wease & The Gladiators (his specially im-
ported, all-male dance revue) recently turned his on-
air wakeup service into a four-hour “strip for charity,”
raising nearly $1000 for the American Lung Associa-
tion in the process. As pictured, Bro Wease received
donations in the most traditional fashion.

Meanwhile, is KLAC & KZLA/L.A. OM Bob
Guerra close to joining Wood as Emerald’s
VP/Programming and host of at least one
syndicated Country show? ST hears talks are
— and have been — underway.

Spur Partners President Don Kuykendall
called ST to clarify last week’s item concerning
his pending purchase of KHFI/Austin: “There
is no involvement between anyone from Spur
or the owners of crosstown [Country combo]
KASE & KVET in the purchase of KHFI. We're
good friends, but there is no ownership
partnership whatsoever. By law they’d be
prohibited from buying into KHFI. I'm the only
incorporated entity that’s buying KHFI. A
change in format from CHR to Country is a
consideration when we take over on
September 12 or 13.”

Meanwhile, crosstown KGSR PD Bill
Harman denies his station will give its present
NAC format the boot.

KRFX/Denver OM Steve Brill, who gave
up mornings six weeks ago, is now out over
philosophical differences. Brill is the lead
candidate for the PD post at Classic Rocker
WFXF/indy. Continued on Page 40

BARRY SKIDELSKY

) Protect Yourself. Call the Indusiry's Lawyer, |
|
i Atftorney at Law

757 Third Avenue, 26th Fl.
New York, NY 10017
' (212) 832-4800

At Radio ‘?0/Boston. Contact via Copley Plaza
hotel or call ahead to schedule
free and confidential consultation.

I
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“ILL NEVER LETYOU GO (ANGELEYES)”
THE HIT TRACK THAT "S SELLING RECORDS

LOOK AT THESE
_NUMBERS!

#2 KSG DIST. : B ¥
#'IQ WESTERN MERCHANDISERS >
(SAI.T LAKE cmr)

#3 PEGASUS (SANDY) ,\
Top 5 PEGASUS (DOWNTOWN)
Top 10 PEGASUS (STATE ST.)

*A TREND IN ALL PEGASUS STORES

#3 MUSICLAND (AMERICA FORK MALL)
#2 MUSICLAND (FASHION PLACE MALL)

#3 MUSICLAND (VALLEY FAIR MALL)

*A TREND IN ALL SALT LAKE CITY MUSICLANDS

#1 RASPBERRIES (HIGHLAND) SOLD OUT
#2 STARBOUND

Top 5 ROCKS RECORDS (AMERICA FORK)
Top 10 HASTINGS (CROSSROAD PLAZA)

Produced By: Mark Opitz/A lost Production » Executive Producer: Bruce Dickinson -MCA
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THESE

STATIONS
al:\"4=
BALLS:

KDAY - KMEL + WGCI
WBLS * WILD * WZAZ
WUSL * KHYS * WYLD
WQUE * WXYYV « KHUL
WHRK * WJLB * KMJQ
KIIZ + KQXL * WEDR
WZFX « WOWI

THEY’RE PLAYING

=

AL
NEW SINGLE

0 Miles And Runnin'

CAN2!

Call Maria to see if you qualify for your
“I've Got Balls” T-Shirt.
(800) 235-2300/(213) 467-0151

(et

PRORITY,

BeE. 6 /DS

®©1990 Priority Aeconds, Inc.

STREET TALK.

Continued from Page 38

Meanwhile, lawyers for crosstown Indy
rival WFBQ sent 'FXF a C&D over the handle
“Classic Rock,” claiming 'FBQ has a
registered Indiana trademark for the term. 'FXF
GM Ken Brown’s response: ‘“You can register
anything you want. Making it stick is a different
story.”

At 6am Friday (8/31), Soft AC
WDXZ/Charleston, SC switched to Urban and
the “Foxy 104" identifier under PD Don Alien.
There are now five Urbans in Charleston —
WWWZ (293), WUJM (94 Jamz), WMGL, and
WPAL (AM) are the others — but 'DXZ is the
only one with a 50kw signal.

Incidentally, 'UJM morning man Mike
Evans was being courted to team up with Pam
Wells for wakeups at WHRK (K97)/Memphis,
but the deal fell through. He’s still at 94 Jamz.

In other Charleston news, Soft AC/Jazz
WJYQ went dark last Saturday (9/1) and plans
to sign on Thursday (9/6) with a Classical
format.

WTQR/Winston-Salem PD Les Acree is
heading to Country legend WIVK/Knoxville as
PD. Incidentally, 'I[VK PD Mike Carta learned
his contract wouldn’t be renewed the same
day the CMA notified him that he'd won its
Medium Market PD Of The Year Award.

Heritage Country WGUS-FM/Augusta, GA
flipped to Dance CHR last Friday (8/31) and is
now calling itself “Power 102.” New PD is
Kevin Barrett from KSEQ/Fresno. Garry
Mitchell from the Programming Works is
consulting, and the (pending) new calls are
WOPW.

BT NEESEMENINE L
WXTB (98 Rock)/ Tampa used the long
holiday weekend to pop the new AC/DC
album, featuring a track an hour from 5pm
Friday through midnight Monday! As ST crept
off to the sleep of the just, PD Greg Mull still

hadn’t received a promised C&D.

KRVN-FM/Lexington, NE and KAMI-AM &
FM/Cozad, NE ran spots over the Labor Day
Weekend that featured a local woman
apologizing to a man she had falsely accused
of rape two years ago. A District Judge had
ordered the offending femme to purchase the
spots as part of her sentence on perjury

Mambo King’’ Nelson —
Promotion & Creative Dir./afternoon driver at
AC WVOS/Liberty, NY — is collecting Iraqi
parody songs to put on a cassette, titled “East
Coast Radio Ranks Out Irag.” He's close to
putting a deal together with a label to press up
copies and distribute them to the U.S. troops
in the Middle East. Call (914) 292-5533

to get involved.

Mark “The

Chatterbox

¢ 299/0kiahoma City PD Brett Dumler resigned
over the Labor Day weekend. APD/morning cohost
Brenda Bennett is acting PD.

* WTDR/Charlotte and PD Mark Tudor will soon
be parting company.

e SMN's “Heart & Soul” net has inked Harry
Lyles to consult the operation.

¢ Country KRPM/Seattie OM BIll Fink resigns.

¢ KFRX/Lincoln taps MD Brad King as its new
PD. Brad Hartman becomes Station Manager and
Sonny Valentine is upped to APD/MD.

e Former WANS/Greenville, SC MD Doc Holi-
day is the new PD at Dance CHR WKSM/Ft. Walton-
Pensacola, FL, replacing Mike Bridges.

¢ Doug Brannan is out as PD of the Satellite
Music Network-KNIX/Phoenix Traditional Country &
Westemn net. He had been with KNIX for eight years.

o After six years, KROC-FM/Rochester, MN PD
Bill Davis steps down to do music. MD Brent Acker-
man takes the PD post and hires Randy Dean from
WIXX/Green Bay for momings.

e Urban KMJJ/Shreveport PD Quinn Echols
and MD E.Z. Walker both exit, as former crosstown
KDKS afternoon personality C. Daniels takes up the
PD/MD reins.

e WXLP/Quad Cities hires Dwyer & Michaels
from WWCT/Peoria for wakeups. They replace lan
Case & The Coach, who joined WKDF/Nashville.

e AOR KKDJ/Fresno morning man Denny
Schaffer exits. Schaffer has been APD at WLOL/Min-
neapolis and PD at WRQN/Toledo and wants to get
back into CHR.

o WJET-FM/Erle MD Robin Banks is out, owing
to the position having been eliminated. ST hears that
Critical Mass Media is now consulting.

e Hot 105/Miami midday personality Earl The
Pearl, a longtime market mainstay, is out.

o KKYKi/Little Rock is now being consulted by
Dan Vallie. The station denies rumors that it's going
AC, claiming it's just heading in a more Adult CHR
direction.

¢ WPFM/Panama City, FL GM Randy Wahl-
berg and PD Mr. Lou each exit. No replacements
named.

e Now that Dance CHR WMXP (Mix Jamz
100.7)/Pittsburgh is up on its new tower, look for in-
creased competition for crosstown CHR B94.

e Look sharp for Mutual and CNN talkmeister
Larry King’s cameo appearance in the flick “Exorcist
"

Congrats to RCA/Nashville phenom Clint
Black, who hit No. 1 last week with “Nothing’s
News.” It was his fifth release and the fifth No.
1 from his debut album — a first in Country.

sab S
.

Hot 102/Milwaukee held an “In-Labor Day
Weekend” and 115 of the metro’s new
mothers each won a box of cigars, a bouquet
of flowers, and a $50 savings bond for their
troubles, er, children.

A grand prize of a year's supply of
Pampers (and a $500 shopping spree for
mom) was awarded by drawing as well.
Nurses, doctors, moms 'n’ dads were all
phoning 'n’ faxing in the laborious details.

NOTORIOUS




S T R A N D E
THE NEW SINGLE AND VIDEO FROM
THE PLATINUM-PLUS SMASH BRIGADE

PRODUCED BY RICHIE ZITO « MANAGEMENT: TRUDY GREEN/HK MANAGEMENT, INC. « ON CAPITOL CASSETTES, COMPACT DISCS AND RECORDS
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* CHR CROSSOVER!
Added at WVIC

* SIGNIFICANT
ACTION AC!

*HEAVY ROTATION!
KKLV

* NEW ADDS THIS
WEEK!
WTFM

3WM

KZLT : "lots of requests”

KWSI: "_one of our most requested
songs!"

KELT: "This song is a Top 10 Hit. As
soon as we added Cry Out we
immediately got calls for it."

WKCX: "a lot of requests."”

WQID: "good phone action...
lots of calls in for it.”

WEBE: "The song continues to
get good requests.”

WAFL: "The song is getting a lot of

requests and is doing well."

WNMB: "We only play a song if it
is a strong record and Cry Out
IS a2 very strong song."

WECQ: "The song is catchy and so is

the cause. Play Cry Our!"

WVIC: "Let’s Cry Out, it’s our future!"

CRY OUT FOR EARTH!

PLAY THE CRY OUT SINGLE, CELEBRITY
PSAs AND DISTRIBUTE THE FREE BOOKLET
CALL (213) WE-CRY-OUT for FREE copies of
i the Cry Out PSAs and booklets. You can help!

Fm counting on YOU! 4t afley

|

NEWS

Godofsky

Continued from Page 1

Metroplex owns WHYI/Miami,
WHBO & WNLT/Tampa, WERE &
WNCX/Cleveland, WPRD &
WJYO/Orlando, WQKT & WUFX/
Buffalo, and WFYV-AM & FM/
Jacksonville.

Geslin
Continued from Page 1

Geslin  added, “Jack, [Presi-
dent/CEOQ] Sal Licata, and [Exec.
VP/GM] Ron Urban have encour-
aged and given me the opportunity
to move forward in this never-a-
dull-moment industry. I'm looking
forward to tremendous personal
growth and feel I'm totally ready
for what lies ahead.”

Geslin started his 17-year music
industry career as a record shop
owner, then became a promotion
rep for Heilicher Brothers Distrib-
ution. He later joined WCCO-FM/
Minneapolis as MD before hooking
up with RCA for nine years as Lo-
cal Minneapolis Promotion Man-
ager and Dallas and Los Angeles
Regional Promotion Director. He
jumped to EMI in 1983 as Minneap-
olis Regional Promotion Manager,
then advanced to Midwest National
Promotion Director earlier this
year.

Bates

Continued from Page 3
and Reggie was the most qualified
person to join the NewMarket
team.”

Prior to joining WRKA a year
ago, Bates spent three years as
GSM for WAKY (now WWKY) &
WVEZ/Louisville.

Ochs

Continued from Page 1

gether closely in the past, and that
will make the transition much
easier.”

Ochs spent the last five years
with Infinity, managing KCBQ-AM
& FM/San Diego for two years,
WBMW (now WJFK)/Washington
for the first few months after its
purchase, and WQYXK since Febru-
ary 1987. Prior to that he spent
seven years at KIKK, the last four
as PD.

wzCL

Continued from Page 3

WNVZ as a station with heavy
metal, rap musie, and infantile
nonadult-oriented elements. We're
also going to try to reposition
WWDE as a station that plays old
music and songs people don’t want
to hear anymore. We’ll play a bet-
ter variety of today’s music.”

Regarding the airstaff, Hill said,
“I’d like to retain everybody. But
I’m not sure everyone is compati-
ble with the new format.”

This spring, WZCL finished 12th
12+ (2.9) in Birch and tied for 13th
(2.6) in Arbitron.

Schell

Continued from Page 3

apolis. I love this format; man-
aging a Country station for Susque-
hanna is something I’ve wanted to
do since rejoining the company in
1986.”

Schell originally joined the com-
pany in 1981 as MD/morning man
at WSBA-FM/York, PA, but left in
1983 to program WKJN/Baton
Rouge. He returned to Susquehan-
na as WFMS PD in 1986 and was
upped to OM/NSM two years later.

Katz

Continued from Page 1

Swetz said the new business de-
velopment department will initial-
ly comprise 11 people in eight cities
and that “some Republic manag-
ers will be filling those spots.” He
added that $2-$3 million is being
committed to the effort; the goal is
to generate $40 million in new bill-
ing for 1991.

‘More Sales Power’

Republic’s sales staff is being
reassigned, which Swetz said
means ‘“more manpower, more
sales power” for the remaining rep
firms. Stations will benefit because
“we have more people on the street
selling [national] spot [advertis-
ing].”

Almost all Republic-represented
stations had been informed by
Tuesday (9/4) about their new
KRG assignments, Swetz said. In
only a few cases are stations repre-
sented by other KRG firms being
moved around in the reorganiza-
tion. Eastman and Banner took
most of the former Republic cli-
ents, Swetz said, “because they
had more open markets than Katz
or Christal.” He pointed out the Re-
public breakup will speed up as-
similation of Eastman, since East-
man will be able to take over Re-
public’s office space and computer
links at KRG offices.

The executive lineup for the
KRG rep firms is as follows: Bob
McCurdy, who succeeded Olds, is
President of Katz Radio; Bill For-
tenbaugh is President/Christal Ra-
dio; Charlie Colombo is Presi-
dent/Banner Radio; Carl Butrum
is President/Eastman Radio under
its new owner; and Gene Bryan
heads Katz Hispanic Radio Sales
as VP/National Sales Manager.

RCA rockers Kings Of The Sun sang a rousing set of song.

Kings Of The Ritz

s from their “Full Frontal Attack” LP during a show at NYC’s Ritz.

Partying like royalty backstage are (front row, I-r) the label’s Howard Gabriel, the band’s Glenn Morris, RCA VP Alan Grunblatt,
band members Jeffrey Hoad and Anthony Ragg, and “Attack” producer William Whittman, (back row, I-r) RCA’s John Sigler
and Mark Eichner, the band’s Cliff Hoad, and label VP Daniel Hoffman.

‘3’ Is The Magic Number

Two Epic artists — Stanley Clarke and George Duke — met with three execs at one of the label's offices, where the five
unanimously rated the Clarke & Duke album “3” a ten. Taking five are (I-r} Duke, Epic Sr. VP Larry Stessel, Clarke, and the
label’s Sr. VP Hank Caldwell and President Dave Glew.



“GO WITH THE WINNERS. DYNAMAX CTR100 SERIES”

“I go first class with the
DYNAMAX CTR 100 Series.
Air time is friendlier with
! DYNAMAX cart machines.”

Tom Joyner
“The Flying DJ”
KKDA-FM

#1 in Dallas

® |
BROADCAST PRODUCTS BY FIDELIPAC® |

Fidelipac Corporation
| P.O. Box 808
Moorestown, NJ 08057
U.S.A.

609-235-3900

TELEX: 710-897-0254
FAX: 609-235-7779
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NEWS

Isgro

Continued from Page 1

The prosecution admitted it had
obtained the transcripts in April
1989, four months before the L.A.
Grand Jury convened. Ideman
noted that it was the prosecution’s
duty to have presented the conflict-
ing testimony to the grand jury and
the defense counsel once Isgro,
Anderson, and Monka were in-
dicted.

Grand juries are convened to de-
termine only if enough evidence
exists to warrant a trial. Thus de-
fense attorneys are not part of the
process.

‘Smoking Pistol’

Ideman used the Labor Day
weekend to prepare a 15-minute
monologue, most of which was de-
voted to a searing denunciation of
the Justice Department’s conduct
in the case.

In one instance, the judge re-
minded the court that fellow Dis-
trict Judge Pamela Rymer accus-
ed Organized Crime Strike Force
attorneys of ‘“‘outrageous conduct”
when they attempted to prosecute
the wife of former Isgro associate
Ralph Tashjian in an effort to
make Tashjian testify against Is-
gro. (Rymer dismissed charges

against Valerie Tashjian and as-
serted that the government dis-
played “reprehensible” behavior,
“well below the standard of con-
duct expected of government pros-
ecutors.”)

In a brief filed last week, Justice
Department attorneys argued they
had no responsibility to turn over
the transcripts ‘‘because it was a
public record and not intended to
be used by the government.”

Judge Ideman refuted that argu-
ment, declaring, “There is not the
slightest doubt in the mind of the
court that the government lied”
about the impact of DiRicco’s testi-
mony. He said the government was
“caught with the smoking pistol,”
and that in attempting to put the
best face on the situation, prosecu-
tors ‘““denied the pistol smoked.”

Roar Of Applause

Ideman said DiRicco’s testi-
mony was so crucial to Anderson’s
and Monka’s cases that they other-
wise could “‘not be indicted at all.”

With that, Ideman proclaimed
that all charges were ‘“‘dismissed
with prejudice,” and that a “mis-
trial be declared.” A roar of ap-
plause emerged from the court-
room gallery, while the defendants
and their attorneys congratulated
each other.

L.A. & Babyface Double Up

Chief Prosecutor William Lynch
told R&R, “We believe [the judge’s
decision] is wrong.”” However, he
didn't indicate what the next move
will be.

Attorney Horn characterized the
trial as “the worst case of prose-
cutorial conduct Ive faced in my 23
years.”

Isgro attorney Donald Re told
reporters he was “very pleased”
with the judge’s ‘“rebuke of the
government.” He added it was
‘“premature” to say whether Isgro
would take any civil action against
the government. A “relieved and
happy” Isgro told R&R that he in-
tends to take a week’s rest before
resuming his work.

—Ron Rodrigues

Strickland

Continued from Page 3

front of black music. I'm looking
forward to breaking new ground,
establishing innovative marketing
techniques, and presenting pro-
gressive artists.”

Strickland joined Tommy Boy
two years ago and was instrumen-
tal in breaking De La Soul, Queen
Latifah, and Digital Underground.
He previously spent 12 years as an
independent promotion rep.

Solar/Epic’'s Babyface and his writing/producing partner L.A. Reid were presented with double platinum plaques for
Babyface’s “Tender Lover” LP. Seeing double are (I-r) CBS VP/GM LeBaron Taylor, Epic VP La'Verne Perry, Babyface, Epic
Sr. VP Hank Caldwel, Reid, and Epic’s VP Trupiedo Crump Jr., Sr. VP Polly Anthony and Lamont Boles.

Fixin’ For Vixen

The leather 'n’ lace index reached an alltime high at Vixen's record release party, hosted by EMI to kick off the group’s latest

LP, “Rev It Up.” Sean on the scene at Joan Crawford’s L.A. estate were (I-r) the band’s Janet Gardner and Roxy Petrucci,
EMI President/CEQ Sal Licata, Vixen's Jan Kuehnemund, Capitol-EMI Music President/CEQ Joe Smith, the band’s Share

Pedersen, and EMI VP Ron Fair.

Virgin artist Colin James made a “Sudden Stop’ at NYC’s Cat Club to perform
tunes from his LP of the same name. Celebrating the Canadian's AOR hit, “Just
Came Back,” are (I-r) label VP John Boulos, James, and Virgin's Co-Managing
Director Jeff Ayeroff and Sr. VP/GM Jim Swindel.
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I’VE GOT A BEAUTIFUL RED DRESS
AND YOU’D LOOK REALLY GOOD
STANDING BESIDE IT...

LAURIE ANDERSON

“BEAUTIFUL RED DRESS”

THE NEW SINGLE  PRODUCED BY LAURIE ANDERSON, PETER SCHERER, ARTO LINDSEY AND ROMA BARAN
VIDEO NOW ON VH-1 ~ MANAGEMENT: LINDA GOLDSTEIN ORIGINAL ARTISTS

@

©1990 WARNER BROS. RECORDS INC.
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October 24 - 27, 1990 - The Vista Hotel - New York City New York
WEDNESDAY, OCTOBER 24, 1990 ARTIST DISCOVERY & OEVELOPMENT: TALENT TIMING ) ) .
5:00 PM - 10:00 PM 8 Ti"“c'" Winter Spr Winter Spr Winter Spr
:‘_ﬁ?::m" FREEDOM OF SPEECH SHHH  BIG BAOTHER S 18-34 '90 '90 18-49 '90 '90 25-54 190 '90
: LISTENING
RUSICHARAHONIUVE JCLRBISHORCASES ‘ WRKS (UC) 94 104 WNEW-FM 7.5 7.9 WCBS-FM 5.6 7.1
R R Bioons & Wt WA WA WNEW-FM (AOR) 9.4 9.7 | WBLS 72 71 { WBLS 63 65
REGISTRATION oo oy e counra WQHT (CHR) 8.6 8.5 WRKS 6.5 6.7 WNEW-FM 6.4 6.5
JERDD (30 = G0 (L el WBLS (UC) 8.4 8.4 WCBS-FM 4.7 58 WLTW 5.3 5.7
Neow Amsiesen W B WHTZ (CHR) 66 65 i WQHT 57 53 i WQCD 46 48
g(;u!;?;[‘u:‘mo ‘w(?:“:';'p Ml:‘SelfwMARKETINVG IRUM L{]'NCEPT CONSUMER WXRK (CR) 58 59 WHTZ 53 51 WNSR 34 43
\ The Liverty Room COLLEGE RADIO I THE '90s. HAS THE EDGE OULLED? WLTW (AC) 4.2 4.4 WLTW 4.7 5.1 WXRK 3.7 4.3
lenry RoHing of Warlime wiil giver Nieuw Amsterozm Cernle' Balligor
Sen oo b D mace 000 P WPLJ (CHR) 45 42 i WXRK 47 48 | WHTZ 36 38
12:30 - 1:45 PM MUSIC MARATHON LIVE! CLUB SHOWCASES
WNSR (AC) 3.9 3.9 WNSR 3.7 45 WRKS 4.3 3.8
Pl{llls:g:&. CO:’VCRIGNT & THE REST OF YOUR LIFE SATURDAY, OCTOBER 27. 1990
or T e WS 1L THE VYL CONE- T e o) WCBS-FM (Gold) 2.8 35 WQCD 3.8 4.3 WFAN (Sports) 3.4 3.7
The River Sude REGISTRATION WQCD (NAC) 28 35
VIDED & VALIDITY: IN THE EYE OF THE BEHOLDER 10:00 AM - 3:00 PM
The Park Suite EXHIBITS 3
2:00 - 3:15 PM Nieuw Amsiergam Wesl Baliroum Foyer : F
T"fm"g‘"::m;'l""‘ﬂ 11:00 AM - 12:15 PM
TELCE) £ THE WORLD MUSIC PANEL
RECORO PROQUCTION: FRO® STUDIO TO STORE r0a0way Sule
The Rwer Sute iuyr:;n!ziunss»:w & MUSIC: 01 Y STRATEGIES & Los A ngeIeS'ora nge Coun ty
THE FUTURE OF ALTERNATIWE COMMERCIAL RADIO MECHANICS
The Park Sutte ne Rwer Sule A .
3:30K n‘()f“nﬁ s::gcrlvs — THE R:P PANEL Winter Spr Winter Spr Winter Spr
i he Patk Suile s » y ’ - ’ ’
né":f’:’m;;“!“snm_ ot BOTION LE OFF m: nic;mo: CONSUMER PRESS FROM BUITRAG 1 8'34 90 90 1 8'49 90 90 2 5 54 90 80
Tne o St ’ L — KPWR (CHR) 109 103 i KPWR 79 7.3 i KOST 70 59
T P e | 1 LEAL MATIER ABR WHAT S WAONG W1 T, 1APE KLOS (AOR) 97 84 ! KLOS 75 65 : KLOS 6.7 57
e MM LIVE! Gl SHOWCASES FRETD - G ] KROQ (NR) 6.3 7.8 KIS-AM & FM 6.2 6.4 KTWV 4.9 5.7
FRIDAY. DCTOBER 26. 1990 THE JAZZ PANEL KIIS-A/F (CHR) 6.6 7.6 KOST 75 6.1 KIIS-AM & FM 5.8 5.0
3700 AM 5:00 FM : IS A (O T3 KQLZ (CHR) 5.8 6.3 KROQ 45 5.1 KABC (Talk) 2.8 4.4
pripicn S KOST (AC) 69 6.1 KKBT 1.1 4.8 KPWR 48 43
omTs e g - C KKBT (UC) 11 6.0 i KWV 41 48 i KWKW 36 38
o 0 T (D LI KLVE (Span) 36 42 KQLZ 3.9 43 | KZLA 3.7 3.8
KEYNOTE ADORESS THE STATE OF THE MUSIC BiZ A CURRENT AFFAY KTWV (NAC) 30 34 i KLVE 28 35 | KKBT 10 37
e 200 315 Pm KZLA (Ctry) 2.3 2.9 | KWKW (Span) 3.0 3.3 KLVE 3.0 3.3
Best THE REGGAE PANEL KRTH (Gold) 3.0 33
A
+ & R ) h RECORD PROMOTION & COLLEGE RADID
THE RAP ARTIST PANEL
:.}105'7:,:355 T:jv AN AD AND WE (L TELL YO SUCCESSFULLY MANAGING THE NEW ARTIST Chica o
SO YOU WANT TO BE A RACK ‘N’ ROLL CZAR 3:30  4:45 PM g
CAREERS IN THE MUSIC INOUSTRY THE ARTIST ENCOUNTER & FREE FOR ALL
Winter Spr Winter Spr Winter Spr
BANO SURVIVAL: W!| R DUES PAY DFF E
he Pars :u(;?c :Tmmou LIVE! CLUB SHOWCASES 18- 34 ‘90 ‘90 1 8'49 ‘90 ’90 25-54 '90 ‘90
ON WGCI-FM (UC) 151 13.1 WGCI-FM 120 11.2 WVAZ 7.4 10.0
WLUP-FM (AOR)  10.5 9.7 WVAZ 7.0 8.6 WGCI-FM 8.4 7.5
THURSDAY, OCTOBER 25, 1990 WVAZ (UC) 71 8.9 WLUP-FM 8.1 6.9 WGN (AC) 6.0 5.7
e WBBM-FM (CHR) 8.1 8.8 WBBM-FM 6.1 6.4 WLUP-FM 6.6 5.4
12:30 - 1:45 PM
) WCKG (CR) 82 7.7 WCKG 59 56 WXRT 4.3 5.4
RETA'%{' ”Q;?nﬁ??%én(r;%nm THEFT ALLOWANCE WXRT (AOR) 5.9 7.0 WXRT 47 56 WLUP 47 4.9
euw AMSIE st ballro WLUP (Talk) 105 50 i WLUP 43 47 i WIMX 44 48
2:00 - 3:15 PM WKQX (AC) 39 45 i wKax 43 42 | WUSN 34 a4
INTERVIEW WORKSHOP: DIGGING DEEP WITHOUT WTMX (AC) 3.0 3.1 WTMX 37 3.9 WCKG 4.0 41
BURYING YOURSELF WYTZ (CHR) 2.5 2.8 WUSN (Ctry) 2.7 37 WKQX 4.2 41
Nieuw Amsterdam East Ballroom ¢ WNUA (NAC) 46 41
3:30 - 4:45 PM
TBA
Nieuw Amsterdam East Ballroom San Franc’sco.Oakland
FRIDAY ,70(7.:1'07 BER 26,1990 Winter Spr Winter Spr 25.54 Winter Spr
11:00 AM - 12:15 PM 1634 e et H Z:Efg 898 893 KGO- 692 59:3’
ARTIST DEVELOPMENT: BUILDING THE PERFECT BEAST KMEL (CHR) 114 137 | - 2 : -
The Liberty Room KRQR (AOR) 8.8 6.3 KIO! 47 49 i KSFO & KYA 4.8 5.4
12:30 - 1:45 PM KSOL (UC) 5.1 53 KRQR 6.4 4.8 KOIT-AM & FM 45 53
- . ] KITS (NR) 45 5.0 KSFO & KYA 3.8 47 KMEL 4.4 4.9
METAL PROGRAMMING ANE PROMOTION: RADIO- KOME (AOR) 43 47 KGO (N/T) 5.0 4.5 KIOI 42 47
TArg:T'LVbE ?RRCARBON'DATED- KFOG (AOR) 3.6 4.3 KOIT-AM & FM 3.9 45 KRQR 5.0 4.1
€ Liberly foom KSFO/KYA (Gold) 3.7 4.1 } KSOL 35 38 i KKSF 34 40
2:00 - 3:15 PM KIOI (AC) 54 40 i KFOG 38 37 i KSAN(Ctry) 40 38
ALTERNAPSYCHEMETALFUNKRAPCORE: THE CREATIVITY KOIT-A/F (AC) 2.6 3.3 KITS 31 35 KFOG 37 37
CONFORMITY AND CONFUSION OF CROSSING OVER KSJO (AOR) 3.3 3.1 i KKSF (NAC) 2.5 34 KBLX (NAC) 3.8 3.4
The Liberty Room : KOME 3.4 3.4 } KCBS (NT) 32 3.4
3:30 - 4:45 PM
KEYNOTE ADDRESS
The Liberty Room Philadelphia
S&TURDAY, OCTOBER 27, 1990 Winter Spr Winter Spr Winter Spr
11:30 AM - 1:15 PM 18-34 ‘90 90 i 18-49 90 '90 i 25-54 90’90
M.A. (Details Later) WMMR (AOR) 153 17.8 WMMR 115 137 WMMR 98 108
Nieuw Amsterdam East Ballroom WUSL (UC) 159 127 WUSL 11.9 100 WUSL 7.4 7.7
1:30 - 3:00 PM WYSP (CR) 101 106 WYSP 8.1 8.1 WYSP 6.2 6.2
WIOQ (CHR) 10.3 9.7 wioQ 7.4 7.2 KYW 6.0 6.1
QEI\LSL:QS%“ ol Belliown WEGX (CHR) 7.4 7.8 WEGX 6.1 6.1 WDAS-FM 7.1 6.0
WDAS-FM (UC) 9.6 6.5 WDAS-FM 7.7 6.0 WEAZ-AM & FM 4.9 5.7
1 WMGK (AC) 4.2 3.7 WOGL 5.0 4.6 WOGL 58 5.4
MORE Tq D G REDRCUINCAE WOGL (Gold) 3.1 3.1 KYW (News) 4.2 4.3 WMGK 5.2 46
Schedule subject to change WEAZ-A/F (AC) 23 28 i WMGK 49 42 | WXTU (Ctry) 52 42
For more information contact: Joanne Abbot Green at (516) 466-6000 or Fax 516-466-7159. WSNI (AC) 25 27 WEAZ-AM & FM 36 4.0 WKSZ (AC) 4.2 39
CMJ Music Marathon®, 245 Great Neck Rd., 3rd Floor, Great Neck, NY 11021. 8
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Service,

Courteous; efficient; thoughtful;
unmatched; celebrated; gracious;
willing; flawless; fine; unusual;
alert; deft; helpful; extra; fast;
expert; gallant; trustworthy;
distinguished; meritorious;
peaceful; professional,
suitable; imposing, gratuitous;
valuable; superlative; exalted;
abiding; impressive, essential;
dependable; perpetual; civil;
honorable; superior; beneficial;
eminent; diplomatic; satisfactory,
unseifish; industrious, unique,
continuous; meticulous;
particular;, prompt!

Nobody Can Do Better What We Do Best.

Chauffeured Limousines
CALTCPS0IP

Messenger Service
CALT-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX #: (818) 845-5086

New Yerk: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX #: (201) 941-9750

BIRCH DEMOGRAPHIC RANKINGS

18-34
WJLB (UC)
WLLZ (AOR)
WCSX (CR)
WRIF (AOR)
WHYT (CHR)
WJZZ (Jazz)
WDFX (CHR)
WNIC (AC)
WWWW (Ctry)
WLTI (AC)

O s
iR

18-34
KTXQ (AOR)
KKDA-FM (UC)
KSCS (Ctry)
KPLX (Ctry)
KJMZ (UC)
KEGL (AOR)
KZPS (CR)
KHY! (CHR)
KVIL-A/F (AC)
KLTY (CC)
KOA! (NAC)

18-34
WXKS-FM (CHR)
WBCN (AOR)
WZOU (CHR)
WZLX (CR)
WCGY (AOR)
WAAF (AOR)
WFNX (NR)
WMJX (AC)
WILD (UC)
WRKO (N/T)

18-34

WPGC (CHR)
WKYS (UC)
WWDC-FM (AOR)
WCXR (CR)
WAVA (CHR)
WHUR (UC)
WMZQ-AF (Ciry)
WRQX (CHR)
WJFK (CR)
WLTT (AC)

18-34

KMJQ (UC)
KLOL (AOR)
KIKK-FM (Ctry)
KILT-FM (Ctry)
KZFX (CR)
KKBQ-A/F (CHR)
KRBE (CHR)
KLTR (AC)
KHYS (UC)
KNRJ (CHR)*

Winter
‘80
13.8
9.1
6.2
8.0
8.4
5.6
5.9
5.4
4.2
2.6

e

Winter
’90
8.1

10.0
11.8
9.8
6.5
6.5
4.4
6.1
4.6
2.3
3.5

Winter
'90
12.0
13.0
8.9
6.0
4.1
5.8
3.0
5.9
1.5
2.0

Winter
’90
11.5
10.9
58
7.5
5.6
6.0
4.4
5.0
3.5
4.4

Winter
90
17.0
13.1
7.8
5.9
6.1
5.7
58
4.7
41
4.2

Spr
'90
14.4
8.8
7.7
7.6
7.4
6.5
6.3
5.2
4.6
4.2

S

Dallas-Ft

Spr ¢

’90
1.2
9.7
9.1
7.5
7.2
6.8
6.1
5.2
5.0
3.6
3.6

Spr
‘90
14.8
11.3
9.0
7.4
5.4
5.0
4.3
4.0
3.3
3.2

Spr
90
14.4
8.9
8.3
7.8
6.9
4.9
4.8
4.4
4.3
4.0

Spr
90
13.5

12.9 |
8.5 i

7.9
7.0
6.3
58
5.2
3.9
3.2

Detroit

Winter

18-49 '90
WJLB 10.8
WCSX 4.9
wLL.Z 6.6
wJzZZ 6.5
WRIF 58
WHYT 6.4
WNIC 54
WKQI (CHR) 4.6
WWWW 58
WDFX 4.5

i Q % 3 ?"

Winter
18-49 '90
KSCS 10.3
KPLX 8.9
KTXQ 5.5
KKDA-FM 8.4
KVIL-AM & FM 8.6
KZPS 4.1
KJMZ 4.5
KEGL 4.4
KOALI 4.3
KLTY 3.0

*Now KHMX

Spr
'90
11.7
6.8
6.8
6.5
5.8
5.3
5.3
5.0
4.7
4.5

i

Spr
i 25-54

i KSCs

i KVIL-AM & FM

'90
101
7.7
7.7
7.5
71
5.2
4.7
4.6
4.4
4.2

25-54
wiLB
wJzz
WJR (AC)
WCSX
WNIC
WWWW
WLLZ
WLTI
WRIF
WOMC (Gold)

. Worth

KPLX
KKDA-FM
KTXQ

KOAI

KZPS

KLUV (Gold)
KLTY

KRLD (News)

25-54
WBCN
WXKS-FM
wOoDS
WSSH
WRKO
WMJX
WZLX
WZOoU
WROR
WVBF (AC)

25-54
WKYS
WMZQ-AM & FM
WPGC

WLTT

WHUR
WCXR
WWDC-FM
WMMJ
WAVA

WGAY (B/EZ)
WTOP (News)

i WXTR

25-54
KIKK-FM
KMJQ

KLOL
KILT-FM
KZFX

KLTR

KLDE {Gold)
KFMK
KKBQ-AM & FM
KODA (B/EZ)

Boston

Winter Spr

18-49 '90 90 i
WXKS-FM 95 11.4
WBCN 103 91

WzZou 62 7.1 i

WZLX 4.3 52 i
WODS {Gold) 48 50
WMJX 6.0 47
WCGY 29 39
WRKO 36 37
WROR (AC) 44 36
WAAF 38 35
WSSH (AC) 41 35
Washington, DC

Winter Spr
18-49 '90 '90
WPGC 83 10.1
WKYS 90 7.9
WMZQ-AM&FM 62 6.0
WWDC-FM 41 58
WCXR 60 5.7
WAVA 47 54
WHUR 51 47
WLTT 45 44
WMMJ 44 38
WXTR (Gold) 33 34

Houston-Galveston
: Winter  Spr
18-49 '90 '90
KMJQ 12.3 109
KIKK-FM 88 107
KLOL 103 9.9
KILT-FM 85 84
KZFX 48 66
KLTR 50 58
KKBQ-AM & FM 48 47
KRBE 42 43
KFMK (AC) 28 35
KHYS 28 3.1

Winter

‘90
8.1
7.3
71
4.4
5.7
6.9
4.4
4.4
4.0
2.9

Winter

'90
9.0

10.3

9.5
6.5
4.6
54
4.2
4.7
3.1
3.3

Winter

'90
8.7
6.9
5.4
5.4
5.0
6.3
3.4
3.0
4.8
3.9

Winter

90
8.0
6.2
8.3
4.5
5.1
6.0
4.1
4.4
4.7
2.3
2.7
3.3

Winter

90
9.1

10.1

8.5
9.7
4.6
54
3.6
3.2
4.0
556

Spr
'90
9.0
6.4
6.2
6.1
6.0
6.0
556
4.8
4.7
4.1

Spr
’90
10.2
8.6
7.5
5.8
5.6
5.5
5.3
4.6
4.4
3.3

Spr
'90
8.0
7.6
6.0
5.3
5.2
50
4.4
4.2
4.1
4.1

Spr
'90
7.6
7.3
5.9
5.2
5.0
4.7
4.6
4.5
3.8
3.7
3.7
3.7

Spr
'90
10.8
9.2
9.1
8.6
6.8
6.5
3.7
3.5
3.2
3.1




TIMOTHY WHITE’S
ROCK STARS
PRESENTS

1\

STEVIE RAY

VAUGHAN

In tribute to the late Texas guitar legend,
Timothy White presents an extra special
presentation of a remarkable /n Step
studio interview-and-performance
session with Stevie Ray Vaughan.
Whether paying homage to his blues-
rock heroes, or illustrating his own
unforgettable style, Stevie Ray gives
fans a timeless lesson in true guitar
greatness (plus, material from the
Vaughan Brother’s new Family Style LP).

For complete details, contact your
Westwood One representative. In Los
Angeles call (213) 840-4244, in Canada
(416) 597-8529, FAX (213) 204-4375.

NI\
WESTWOOD ONE RADIO NETWORKS
\/A
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. PERSPECTIVES

A CHALLENGE TO RADIO

Get Involved In Issues

In the last couple of years, radio stations that have be-
come more involved in the issues affecting their listeners’
lives have enjoyed unprecedented response. More and
more stations and listeners are participating in events
such as individual charity drives and large-scale efforts to
help the environment. The result: everybody benefits.

This spring, an estimated one
million people turred out in New
York’s Central Park for WNEW-
FM’s Earth Day ’9% celebration. In
St. Louis, 10,000 participated in
KSHE’s “Right To Rock” rally to
show support for the movement to
stop record stickering in Missouri.

Why are these and similar
events striking a chord with lis-
teners? One reason, undoubtedly,
is that as the population ages,
there’s a natural tendency for peo-
ple to be more concerned about the
world around them. And the baby
boomers are aging. Those who
were activists in the ’60s may have
mellowed, but they still feel they
exert an impact.

The media is increasingly involv-
ed in reflecting tkis growing con-
cern about the state of the world.
Because radio is the most immedi-
ate and pervasive form of media,
its opportunities to get involved in
issues and reap the rewards of that
involvement are the greatest. Peo-
ple are concernad about their
quality of life now and in the future,
and the stations that get involved in
quality-of-life issues will thrive in
the '90s.

Becoming involved in local, na-
tional, or global issues gives a sta-
tion one more way to differentiate
itself from its cornpetitors. As one
of our client programmers recently
told us, ‘“We all enjoy doing stunts,
but a station needs to develop a
more serious side. Like a person, a
station is much more interesting if
it displays a multifaceted personal-
ity.)7

It’s also pragmatic for a station
to be a part of its listeners’ life-
styles. If you aren't, your com-
petitor will be. And activism pro-
vides a station with a sophisticated,
powerful way of marketing itself.

Jeff Pollack

Participation in events and issues
that matter can help to increase
loyalty, top-of-mind awareness,
and visibility.

The Environment

It’s been touted as the ‘“‘issue of
the ’'90s.” Although general con-
cern about the planet’s condition
has been building during the last
few years, catastrophic events like
the Exxon Valdez spill, lesser oil
spills in California and Texas,
drastically changing weather pat-
terns, and medical refuse washing
up on the shores of the East Coast
have helped dramatize the need for
action.

Since Poliack Media Group’s in-
volvement in the “Rescue The Fu-
ture” project began more than two
years ago, media coverage on envi-
ronmental issues has grown from
occasional to every day. The first
step in the “Rescue The Future”
campaign was for stations to offer
listeners the chance to send special
postcards to their representatives
in Congress to let legislators know
of their growing concern about glo-
bal warming. The response from

Listeners sent 500,000 specially designed postcards to the U.S.
Congress to show their concern about global warming.

By Jeff Pollack

listeners was overwhelming:
500,000+ postcards were sent to
Congress earlier this year.

Earth Day was a natural rally-
ing point for environmentally con-
cerned individuals and stations.
Along with WNEW-FM’s well-at-
tended rally, many other stations
in large and small markets staged
their own Earth Day .events.
WGIR-FM/Manchester, NH went
a step beyond being the main local
promotional vehicle for the day
and became a part of the Earth
Day coalition.

On a grassroots level, many
communities throughout the coun-
try have mandated recycling and/
or separating trash. Stations have
tied into mandatory and voluntary
efforts by setting up special one-
time-only recycling events or
maintaining ongoing recycling cen-
ters. Beyond this, others have or-
ganized events to clean up local
eyesores and publicized efforts to
get people to properly dispose of
hazardous chemicals and waste.
On an even more basic level, many
Pollack Media clients, through dai-
ly “Rescue The Future” minutes,
present daily tips and information
about how to be more environmen-
tally aware,

By providing listeners with spe-
cific ways to participate in these ef-
forts, stations are appealing to
their listeners’ need to help make
the world better. One young wom-
an quoted in a recent Time maga-
zine story put it this way: “We
aren’t trying to change the world,
we're just trying to fix it.”

Censorship

One of the most volatile issues of
the year has drawn much attention
because of its obvious First
Amendment implications. KHSE’s
“Right To Rock” rally was spurred
by the groundswell of opposition to
a proposed Missouri law that would
mandate stickering of records
deemed offensive. An estimated
crowd of 10,000 showed up to dem-
onstrate how they felt about the
proposed legislation. Similar anti-
censorship rallies were held in
Louisiana, cosponsored by WCKW-
AM & FM/New Orleans along with
other stations from around the
state.

The Wall Comes Down

One of the most poignant mo-
ments in history occurred a few
months ago when the Berlin Wall
was torn down. The destruction of
this symbol of oppression and the
new freedom that has spread
through much of Eastern Europe
has touched people all over the

Joft Pollack is Chairman/CEO of
Pollack Media Group (213) 459-
8556, an international program-
ming advisory firm consulting all
radio formats in nine countries. He
contributes to this column on a reg-
ular basis.

What You Can Do

The environment, censorship, natural disasters, and
patriotic causes alt serve as rallying points for your fisteners.
Here's how you can help them help others:

® Set up one-time-only recycling events or maintain

ongoing centers.

® Stage anti-censorship rallies.

® Coordinate disaster relief; collect money, food, and

clothing for the Red Cross.

® Distribute flags or ribbons In support of patriotic

causes.

world. Stations have shared in the
exhilaration of the cold war’s disso-
lution by broadcasting from the
site, sending listeners on trips to
previously closed countries, and
even giving away pieces of the
wall.

Disaster Relief

Helping victims of natural dis-
asters has long been one of radio’s
favorite public service activities,
and has lately been much in
evidence. Many stations report a
record response to these efforts,
plus successful annual food and
blood drives. We are seeing a
“kinder, gentler” — and perhaps
less self-absorbed — nation, and
more people giving their time,
money, and support for those less
fortunate.

Radio has shown its power in the
last year by coordinating the mas-
sive relief efforts for groups like
the Red Cross on behalf of the vic-
tims of Hurricane Hugo, the Bay
Area earthquake, the flooding in
Ohio, and other disasters. In the
past few years, this same spirit has
extended to African famine relief,
as well as efforts to help the home-
less and hungry at home.

Patriotic Causes

Several years ago a lot of sta-
tions became involved in the drive
to establish a Vietnam Veterans
Memorial. This drive and others
like it showed how radio could re-
flect the mood of the country and
help to accomplish something.
Three years ago, when vandals de-

faced the memorial, radio’s re-
sponse was immediate: stations
around the country raised more
than $30,000 within days to help
“Heal The Wall.”

A similar memorial was erected
to honor law enforcement officers
who were Kkilled in the line of duty.
It was paid for largely from con-
tributions raised by radio drives all
over the country.

The most immediate issue is the
current Middle East crisis. The
flipside of doing ‘Iragnophobia’”
weekends has been organizing a
show of support for U.S. service-
men and women now stationed in
Saudi Arabia. The Ohio State Coun-
cil of Vietnam Veterans has started
a campaign to distribute orange
ribbons for people to display on
their car antennas to show support
for the troops. Stations throughout
Ohio, such as WLVQ/Columbus,
are distributing the ribbons
through a local restaurant chain.
KTRH/Houston has begun handing
out small American flags to show
its support.

Make Something Of It

It’s more important than ever to
raise awareness of the most press-
ing concerns of your community.
Just as you address listeners’
needs for news and information,
you’ll increasingly have to find
ways to reflect their desire to make
the world a better place. Now more
than ever, becoming involved in
the local and national issues that
are important to your audience is
critical to your success.

More than 10,000 showed up at KSHE/St. Louis’s “Right To Rock” rally
against record labeling legislation.
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FINE-TUNING POSITIONING LINERS

You Are What You Say You Are

Several months ago I wrote a column discussing the
inadvisability of “write it down” campaigns. Judging by
the sheer volume of responses, the column definitely
struck a nerve. We all want to know exactly what are the
best things we can say to our listeners.

You used to be able to precipitate
a change in the market simply by
switching or modifving a format.
That’s not as easy to do anymore.
Radio audiences today have far
more choices now than 15 years
ago, so many format changes go
unnoticed by the core listeners
they’re intended to reach.

It’s imperative in the radio wars
of the "90s that your marketing be
as tenacious and sophisticated as
your programming. Most listeners
have no earthly idea what “‘write it
down” means. To accurately de-
scribe your station to a listener and
deliver a positioning liner that is
memorable and will distinguish
you from your competitors, you
have to speak your listeners’
language.

Traveling around the country re-
cently, I heard some barely believ-
able liners. One station (call letters
and location withheld to protect the
guilty) used this line: “The valley’s
greatest rock 'n’ roll where we only
stop down twice an hour!”’ Another
one described itself as “Not too
hard — not too soft.” Yet another’s
billboard trumpeted, ‘“We’ve got
your number.”

In each case, jargon and unclear
communication cause all sorts of
potential problems for a station
trying to position itself. You can’t
ask your average listener to think
like a broadcaster, because he isn’t
one. He is, by all standards, unin-
terested in how we market our-
selves on-air.

Therefore, we must be as precise
and as understandable as possible

4

“‘One thing you must
avoid is copying
positioning lines that
‘sound right’ to you.
Nothing can replace a
detailed evaluation of
your own market.”’

"~ the images we paint for our sta-
“Stop down twice an hour” —

" that possibly mean to a

*a0 hard, not too

” rears its ug-

 num-

- of

Rob Balon

well ten years ago have little or no
meaning in this competitive dec-
ade. For example, “More music,
less talk” or ‘““Lite rock/Less talk”
used to mean something to listen-
ers because they offered a clearly
identifiable theme that extolled a
listener benefit: less talk.

‘“Once you’ve
established a
positioning line that’s
benefit-oriented and
shows off your station
as unique and distinct,
leave it alone.’’

Now, however, no fewer than six
to ten stations in each market
meaningfully strive to obtain the
“more music” position. Yet just
one or two can gain any benefit
from that position. The rest simply
toss their positioning liners out into
the stratosphere of lost messages.
The same is true of the “We play
your favorites” position. Stations
repeat each other right and left
with that position, and the result
has been a dilution of the overall
marketing effect. It’s not unique
anymore. Focus groups find lis-
teners saying,. “Well, of course
they play favorites. What are they
supposed to do — play the flops?”

It’s almost as if you have an en-
tire generation of radio listeners
plaintively asking, ‘“Where’s the
beef?” To be successful in the ’90s,
stations will have to eliminate the
tired cliches of the last decade and

~1s on establishing a unique ben-

“heir relationships with core
‘~teners.

“-ot research,
astions.
“es

By Rob Balon

getting from your radio station;
why do they cume? What is the sin-
gle most significant thing they like
about the music or personalities;
how do they use your radio station?
With the answers to those ques-
tions, you can construct a very
compelling on- and off-air presen-
tation that reinforces your station’s
primary benefit.

‘‘Handles like ‘mix,’
‘magic,’ ‘kiss,” and
‘power’ don’t mean
much to a listener
unless the station fills
in the blanks.”’

Perhaps research reveals your
female listeners really want to
know who the artists are, and they
believe most stations don’t tell
them. A potential positioning liner
might be, “KAAA, where we tell
you the titles and artists of the
songs we play.” Trite as that
seems, for a substantial number of
listeners that’s a significant benefit
for a station to offer.

Another listener-oriented posi-
tioning line based on a perceived
benefit might be worded, “The sta-
tion you can listen to all day long.”
The sell lines deriving from this
could focus on the fact that you
don’t repeat songs during the day.
The implied benefit is that the lis-
tener develops the sense that yours
is the station he does listen to all
day long.

Effectiveness Test
The key to marketing your sta-
tion in the ’90s is to do your own
marketing ascertainment; ie.,
marketing effectiveness test. Look

‘‘Six to ten stations in
each market strike to
obtain the ‘more music’
position, yet just one or
two can gain any
benefit from that
position.”’

at the liners you’re currently using.
What do they mean to the lis-
teners? They should suggest the
significant benefits of listening to
your radio station. They should al-
so truly communicate what makes
your station different from the
competition.

KTWV/Los Angeles currently
uses the liner, ‘“Because life’s too
short for ordinary music.” The ex-
pression works well, as it under-
scores the uniqueness of KTWV’s
NAC format and implies there is

‘¢Jargon and unclear communication
cause all sorts of potential problems. You
have to speak your listeners’ language.’’

T -

something extraordinary about the
music it plays. In addition, the sell-
ing line is unique. That’s just a
typical example of what stations
have to do today to compete.

If you find your positioning liners
lacking in pizzazz, sit down at the
drawing board and put yourself in
your typical listener’s shoes. Is he
really going to care that you've
adopted “Mix 106" as your new po-
sitioning line? Is this going to man-
date any benefit for him?

Empty Handles

If you do any market research at
all in the next 12-month cycle,
make sure you evaluate your mar-
keting's effectiveness. Handles like
“mix,” “mag‘lc,” “kiSS,” and
“power” are essentially content-
free. They don’t mean much to a
listener unless the station fills in
the blanks.

‘‘Positioning liners that
worked well ten years
ago have little or no
meaning in this
competitive decade.’’

If you decide to use “mix” as a
handle, don’t assume it’ll commun-
icate variety or diversity to lis-
teners. You must spell things out
very clearly. Personally, I've al-
ways preferred “‘variety”” because
it’s a listener’s word; “mix” is a
broadcaster’s word. Many listen-
ers have asked us questions like,
“Mix of what? What do you mean
by ‘rnix’? ”

While “mix” or any of the others
may be perfectly effective handles,
they only become so when stations
give them meanings. Simply tak-
ing a new handle and tagging it to
your collar won’t do anything ma-
jor by itself. When you explain ex-
actly why “mix” will create a sig-
nificant benefit for your listeners,
you’ve given life to your handle.

Say It Their Way

Above all else, don’t feel you
must run 15,000 variations of the
position line you’ve chosen. But the
point is worth repeating. People
don’t come to your station to listen
to positioning lines; they come to
hear the music, the personalities,
and the information. You can’t
“burn out” a positioning line. Con-

‘‘Good programming
will net you a turn in
the batter’s box, but it
won’t guarantee a hit.”’

RN

sequently, you don’t need 12 varia-
tions of the same one. That only di-
lutes your basic selling proposition.
Once you've established a posi-
tioning line that’s benefit-oriented
and shows off your station as uni-
que and distinct, leave it alone.
Just give it to the listeners as often
as possible in the manner that com-
municates directly to them.

Liner Notes

® Speak listeners’
language

® Stress benefits station
offers

® Be precise,
understandable with
images

® Eliminate cliches

In a business as reactive as ra-
dio, one thing you must avoid is
copying positioning lines that
“sound right” to you or that ap-
peared in a trade journal. Nothing
can replace a detailed evaluation
of your own market, one that ex-
amines the key benefits listeners
derive from your station. Also irre-
placeable: designing a campaign
based around a) listeners’ percep-
tions of your station or b) what they
feel they get from it (provided the
answers are positive and can be
worked into a benefit-oriented
package).

Now, more than ever before, ra-
dio is a business in which you are
what you say you are. Good pro-
gramming will net you a turn in the
batter’s box, but it won’t guarantee
a hit. Good marketing begins with
an effective on-air presentation.
You can have all the great TV and
outdoor campaigns in the world,
but everything has to start on your
own air because that’s where lis-
teners will get the most reinforce-
ment of what you do. That’s why
you need to communicate precise-
ly, efficiently, and in their own
words.

Rob Balon is CEO of
the Benchmark Compa-
ny (512-327-7010), a
national market media re-
search firm that advises
radio stations on how to
convert real listening into
reported listening. He
contributes to this section
on a regular basis.




have been proud. In

Sir Winston would
1990, Rante] Research

- clients are enjoying

another year of record-
high ratings success.
We've listed just a few.

Call Rantel today for
market availability.

2100 New York

Q102 Philadelphia

WAVA  Washington
KYKY St Louis
98ROCK Baltimore

- WJQI Norfolk

92X Columbus

193 Dayton
WKQL  Jacksonville
WXRX Rockford

|
|
|
|
-

David Tate |
Steven A. Smith |
C.E. Helene |

!

The research profession-
als at Rantel: Never before
have so few done so much
for so many!

-RANTEL

Laurel Maryland 301-490-8700
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KEN BARNES

PART FOUR & OUT THE DOOR

Finishing Off
The First-Name Artists

Some 500 names later, the R&R Index of Artists Using
First Names is complete this week. (Complete, that is,
pending the many additions that will no doubt crop up

from raptor-eyed readers.)

The basic idea was %o get a sense
of how common it’s been to go with
a first-name-only approach. It ob-
viously works for some people —
just ask Cher, Prince, Madonna,
Pebbles, or Sting — and first
names have been a staple in the
dance music artist diet (for a
while, it seemed, you couldn’t get a
12” recording contract without
dropping your last name).

Now we indeed have a sense of
how common an aporoach it is:

four columns’ worth of common.
Managers seeking a catchy handle
for their new one-name artists can
consult this list with confidence to
determine which names to avoid
(Cher, Prince, Madonna, Pebbles,
and Sting probably fit into this cat-
egory) or rip off (many of the other
names on the list are dormant and
ripe for the taking).

See you in a while with some new
stuff.

Marie

(Osmond of late)
Marietta
Marilee

Marina
Marion
Marisela
Marjorine

Martika: instant one-name suc-
cess

Martika

(Has had hits)
Massiel
Maxi
Maxine
Meeta
Melanie

(Has had hits)
Melissa

{Two of 'em)
Mercedes
Mer-Lyn
Merran
Meshay
Michaela
Michael-Ann
Michele

(Two of 'em, mot to mention
Michelle and Michel'le)
Michelett
Michelle
Michel’le

(Has had hits)
Mikki
Milira
Mino

Mirabai
Miriam
Misa
Mitsou
Monet
Monique
Myleka

Nadine
Naisha
Nami
Nancy
Nanette
Naomi
Natasha
(Two of 'em; one had a UK hit)
Nayobe
N’cole
Nena
(Name of group, also of lead
singer; had a hit)
Nerissa
Nico
Nicole
Nocera
Noel
(Not to be confused with the
male Noel)
Nora
Nunya

Michel'le: avoiding confusion with
idiosyncratic apostrophe use

Pebbles: keeping the Flintstones
heritage alive

Pebbles

(Has had hits)
Princess
(Has had hits)
Priscilla
(Paris, of Paris Sisters fame)

Quinella
=

Regina

(Had a hit)
Reimy
Renee
Reni
Reparata

(Of “& Delrons” note)
Rhoda
Rhonda
Roberta
Robey
Robin

(Of “Jon &
Crowd” fame)
Rochelle
Rori
Rory-0O
Rosie

(Of “& The Originals” fame)
Roxanne
Ruby

& The In

Sabrina
(Has had ltalian/UK hits)
Sade
(Name of group, also lead singer,
several hits)
Sadina

Sa-Fire: a rare hyphenated first-
name-only case

Sa-Fire
(Had a hit)
Sandee
Sandra
(Had many European hits)

_ i

(Two of ’em, not counting the
male Australian singer of the same
name)

Silje
Sinitta

(Several UK hits)
Sonia

(Several UK hits)
Sparkle
Stephanie

(Two of 'em)
Stoney

(Former duet partner of Meat
Loaf)
Stormy
Sunday
Sunni
Sunny
Susan
Suzanne
Suzie

Sybil: one name, two hit Dionne
Warwick covers

Sybil

(UC hits)
Sydna
Sylvia

(Three of 'em, two — the disco
and country stars — with hits)
Syreeta

i
Taffy
Tamiko
Tawatha

(Agee, of Mtume fame; UC hit)
Theresa

(Group name, also name of lead
singer)
Tia
Tiana

Tiffany: it wouldn't be the same
with a surname added

Tiffany
(Has had hits)

o AR Tina
Sassa Titiyo
Octavia Schadel (Neneh Cherry'’s sister)
Seiko Toni
_ (Had Japanese hits) Toyah
Pamoja Shana (A few UK hits)
Partis Shannon Tracle
Patsy (Had UC/CHR hits) (Two of 'em; one had a UK hit)
Patti Sharon Tramaine
Peaches Shella Trinere
Peanut (Had French hits) Trish
Sheilah Twiggy
Sheree Twinkle
& (Has had Canadian hits) (Had UK hits)
Sherry
Shirley vy

Ullanda

Valli
Vampira
Vanity
Vashti

Vesta: there were too many Wil

i Jliamses around, anyway

Vesta
(Has had UC hits, some as Vesta
Williams)
Victoria
Vikki

Wanda
(Walden,

sister)

Wendl

Narada Michael’s

Yazz: short for Carla Yastrzemski?

Yazz

(UK hits)
Yuri
Yvonne

(Two of 'em)

Zan
Zoe
Zulema




S p 1 n

"heart like a wheel"

the new single by

the human league

on your desk now!

With the hits "Don't You Want Me," "(Keep Feeling)
Fascination” and "Mirror Man," the #l album
Dare, and the gold album Human, The Human
League have proven themselves on the charts
and with the fans. Now their hit-making power

takes on the 90's with the distinctive techno-pop

Human League sound.

produced and mixed
by Martin Rushent
from the forthcoming
aibum Romantic?
[75021-5316-1/4/2}
)1990 A&M Records, Inc. All nnghts reserved.
AR
| ‘ l"
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ORRISSEY will release a single from the forth-

coming ‘“Bona Drag” compilation on Septem-

ber 17. Produced by CLIVE LANGER & ALAN
WINSTANLEY, ‘Piccadilly Palare’ will be backed with
“Get Off The Stage” (!). “Palare’” — ROL thoughtfully, if
somewhat incompletely, informs us — is ‘‘a slang gypsy
word much used in British theatre.”

More to the point, the A-side fea-
tures harmonica and backing vo-
cals by SUGGS, once of MAD-
NESS. Morrissey is also working
on his next album proper, due in
February, and plans a tour for
March.

Hubble, Bubble,
Toil & Stubble

Police are investigating the theft
of a manuscript of GEORGE
MICHAELS’s autobiography
(“Bare”’), which was “kidnapped”
from the offices of London book
agent A.P. Watt last week.

Full details have yet to emerge,
but it’s feared the book has been
stolen in order to publish unauth-
orised editions overseas. Mean-
while, an official preview of the
autobiography has been available
since Monday thanks to its
serialisation in the national UK
tabloid the Daily Mail.

In other Stubbled One hubble . . .
just hours before George’s ““Listen
Without Prejudice” LP was releas-
ed on Monday (9/3), the man and
his music were the subject of a
“South Bank Show” documentary
on UK national television.

The hourlong program, produc-
ed and directed by ALAN BEN-
SON, concentrated mostly on
Michael’s solo career and featured
him working on four tracks from
the new LP. In a somewhat earnest
extended interview, Michael
claimed, “I don’t feel that I need to
be a star anymore,” and was keen
to express how his attitude has
changed since the heady days of
WHAM!

“I don’t think I’'m important as a
pop star,” he said. “I don’t believe
that I'll leave a great mark as an

ated the backing track for “Wait-
ing For That Day.” Verdict? High
on honesty, but painfully low on
humor.

Dance Stance
London’s first 24-hour dance mu-
sic station Kiss FM) went on-air
officially at noon last Saturday
(9/1) with great hoopla, but not too
much slick presentation. Those
who remember its pirate days of
the mid-'80s agree that the station
sounds the same now as then: en-
thusiastic but amateurish.
Incidentally, the station will
throw a launch party Sunday (9/9)
that will feature live performances
or track dates by a who’s who of
British and American dance talent.

Confirmed to appear: TEN CITY,
ASWAD, the PASADENAS, the
CHIMES, MAXI PRIEST, TITYO,
RICHARD ROGERS, BEATS IN-
TERNATIONAL, BLACK BOX,
INNOCENCE, DOUBLE TROU-
BLE, CARON WHEELER,
MOVEMENT 98, SLAM SLAM,
ROBERT OWENS, BBG, MAU-
REEN WALSH, the DREAM WAR-
RIORS, REBEL MC, VICTORIA
WILSON-JAMES, HEATWAVE
(their first live UK appearance in
five years), and — in their UK
debut — TONY! TONI! TONE!

Follow Ground

The SOUP DRAGONS will follow
up their ROLLING STONES’ cover
hit (“I'm Free’’) with “Mother Un-
iverse,” rerecorded from their
“Lovegod” LP.

The RIVER CITY PEOPLE,
meanwhile, will follow their
MAMAS & PAPAS cover hit (“Cal-
ifornia Dreamin’’’) with a reissue
that — entirely coincidentally —
sounds like a comment on said hit:
“(What's Wrong With) Dream-
mg. "

BRITAIN
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(KLF Communications)

BOMBALURINA/Itsy Bitsy Teeny Weeny Yellow Polka Dot

DEACON BLUE/Four Bacharach & David Songs EP (CBS)
DEEE-LITE/Groove Is In The Heart/What Is Love? (Elektra)
GEORGE MICHAEL /Praying For Time (Epic)

BETTY BOO/Where Are You Baby? (Rhythm King)

STEVE MILLER BAND/The Joker (Capito!)

JIVE BUNNY & THE MASTERMIXERS/Can Can You Party (Music Factory)
CLIFF RICHARD/Sithouettes (EMI)

9 D.N.A. {/SUZANNE VEGA/Tom's Diner (A&M)

NEW KIDS ON THE BLOCK/Tonight (CBS)

11 ROXETTE/Listen To Your Heart/Dangerous (EMI)

12 BLUE PEARL/Naked In The Rain (WA.U. Mr. Modo)

MARIAH CAREY Vision Of Love (CBS)

14 KLF {/CHILDREN OF THE REVOLUTION/What Time Is Love?

ASWAD f/LONG MC/Next To You (Mango/sland)

3

i |

Happy Mondays — a “Groovy Afro” disc yak?

Wholly Modal Roundu

DEPECHE MODE will release a
remixed version of “World In My
Eyes” on September 17. It'll be
their last UK single from the “Vio-
lator” album.

On Monday (9/10), ELECTRIBE
101 return with “You’re Walking.”
They’ll have an album out next
month when they tour Europe with
the aforementioned Mode.

Best O’ Basia, Bianco

MATT BIANCO, the band that
launched BASIA’s singing career
in the mid-’80s, will have a ‘“Best
Of...” album out on October 15.
After singing on hits such as “Get
Out Of Your Lazy Bed” and “Half
A Minute,” she left to go solo in
1985, and MARK REILLY con-
tinued the group alone. The com-
pilation includes hits from both
eras, plus a new single (“Fire In
The Blood”), which will be releas-
ed on October 1.

Blockheads Reunion

IAN DURY & THE BLOCK-
HEADS will reunite for two benefit
shows at Loondon’s Town & Country
Club on September 25 and 26. The
performances will raise money for
Blockheads drummer CHARLEY
CHARLES, who’s in the hospital
with cancer. STEPHEN MONTI
will take Charley’s place for what
will be the Blockheads’ first shows
together in four years.

Mondays, Milli,
Mercy Madness
In October, HAPPY MONDAYS
will follow up their ““Step On” hit
with a song that has the working ti-

tle of “Groovy Afro.” The mirthful
Mancunians currently are mixing
a new album, which may take the
same title and is due for release on
November 5.

Meanwhile, ROL hears that
MILLI VANILLI will have a new
single out in October, with an LP
ready the following month. Also set
for the end of November: “Al-
ways,” the first single from PHIL
COLLINS’s forthcoming live
album.

And ... the new SISTERS OF
MERCY album, titled ‘“Vision
Thing,” will be released on Qcto-
ber 15. As reported some time ago,
PATRICIA MORRISON’s place in
the band has been filled by former
SIGUE SIGUE SPUTNIK (and
erstwhile GENERATION X guitar-
slinger) mainman TONY JAMES.

Redding Reminisces

An extract last week in the Guar-
dian newspaper has former JIMI
HENDRIX EXPERIENCE bassist
NOEL REDDING reminiscing
about the group’s early gigging
days, one show in a northern Eng-
lish town in particular. “In Bolton,
Jimi was in bad form. If you play
Bolton and don’t deliver, you don’t
hang around after the show. We
were advised to take the next train
to Blackpool.

“Stopping in a club, we saw
JAYNE MANSFIELD. This
cheered us up, until she left with
ENGELBERT (HUMPERDINCK,
presumably!). We took a couple of
pills and headed for the hotel. But
we couldn’t remember which one
the tour was booked into . . . .”

AUSTRALIA

W Tw

1 1 JIMMY BARNES/Lay
Down Your Guns

JOHN FARNHAM/Chain
Reaction

MARK WILLIAMS/Show No
Mercy

BLACK SORROWS/Harley &
Rose

ANGELS Back Street Pick Up

2 2

CANADA

w W

11 COLIN JAMES/Just
Came Back

GOWAN/AIl The Lovers In The
World

CELINE DION/Unison

SUE MEDLEY/That's Lite
JEFF HEALEY BAND Think |
Love You Too Much
JITTERS/Til The Fever Breaks

2 2

o
P

7 NORTHERN PIKES /Girl With A

_ . JASON DONOVAN Rhythm Of The Rain (PWL)
entity. At the end of the day, I want 9 17 PARTNERS IN KRYME/Turtle Power (SBK) 0! :agén'}oglgzggj"g'"m t Problem
to leave something as a writer. I 18 18 GO WEST/King Of Wishful Thinking (Chrysalis) To 86 Witk Noooch Bul fou an 9 8 KIM MITCHELLA Am A Wild
believe 1 can leave songs that’ll — 19 LINDY LAYTON f/JANET KAY/Silly Games (Arista) 5 INXSSuitide an‘ée Party
mean something to other genera- — 20 SONIA/ENd Of The World (Chrysalis) 0 MIDNIGHT OIL Beam Bridge 9 PURSUIT OF HAPPINESS New
(P D ER Gl (Lot : 9 10 SHANE HOWARD/Wak On Fir Language
lyrics of “Praying For Time” line Mo ving Up 5 10 PAUL JANZRocket To My Heart
by line, and showed us how he cre-

ANTHRAX/n My World (Island) Most Added

Most Added

ANGRY ANDERSONBound For Glory
INXS/Suicide Blonde

MONDO ROCK/Why Fight It
ICEHOUSE Miss Divine

LOOSE ENDS/Don't Be A Fool (10NVirgin)

TALK TALK/Life's What You Make 1t (Parlophone/EMI)
FARM/Groovy Train (Produce)

ADAMSKI/The Space Jungle (MCA)

“Rock Over London” news is a
service of Rock Over London Ltd.,
which can be reached at Globe
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD; phone 071-494-
4513.

BARNEY BENTALL/Crime Against Love
JEFF HEALEY BAND/MWhile My Guitar
Gently Weeps

ALIAS More Than Words Can Say

Top 10 Canadian CHR hits courtesy The

The Network Chart, courtesy MRIB Record (416) 533-9417.

www americanradiohistorv. com



 WESTWOOD ONE
IRADIO NETWORKS
 PRESENTS:

The Lost
Lennon
Tapes

B THE BEATLE YEARS

L - E—

John Lennon’s story Is the astonishing
and unlikely story of a man and hls
band told through the 300 hours of
recordings amassed and made by
Lennon himself. The Lost Lennon
Tapes takes your ilsteners on an
odyssey never before chronicled...
with the vislonary who led the way.

In the studio Jamming...at home

with frlends...dreaming...creating...

The Lost Lennon Tapes presents a

The final chapter has been written...

The Lost Lennon Tapes...a remark-

able look at rock and roll history through

serles of snapshots from Lennon’s
personal scrapbook on his life and
times with The Beatles. the eyes of a genlus...excluslvely from
Hosted by Lennon’s longtime per- Westwood One. For your rights to The
sonal frlend and confldante Elllot Lost Lennon Tapes call Westwood One

at 213-840-4244.

WU wesTwoop one
\Y/\V RADIO NETWORKS

Mintz, The Lost Lennon Tapes shine a
light on the genius of John and the
Beatles like no other story, documen-

tary or special has done or couild before.
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All-Star Tribute To A Psychedelic Pioneer

inger/songsmith Reky Erickson, best known as the

leader of seminal psychedelic Texas outfit 13th

Floor Elevators of ‘“You’re Gonna Miss Me”’ fame,
is the subject of ‘“Where The Pyramid Meets The Eye”” —
a forthcoming Sire compilation tribute LP covering ma-
terial from Erickson’s entire career.

The project — which takes its ti-
tle from Erickson’s definition of
“psychedelic” — is due on Hallo-
ween, and includes musical contri-
butions from ZZ Top, R.E.M,,
T-Bone Burnett, Julian Cope, the
Mighty Lemmon Drops, Thin
White Rope, John Wesley Harding
& The Good Liars, Poi Dog Ponder-
ing, Primal Scream, Bongwater,
Southern Pacific, the Jesus And
Mary Chain, Judybats, Doug Sahm
& The Sons, Richard Lloyd, Vibrat-
ing Egg, the Butthole Surfers, Lou
Ann Barton, Sister Double Happi-
ness, Chris and Tabby Thomas, the
Lyres, and the Angry Samoans.

CD versions of the album will
sport 19 cuts, while cassette con-
figurations will carry 22 songs.
Publishing monies from the sales
of the project are earmarked for a
special trust fund to benefit Erick-
son, who’s been in and out of men-
tal institutions for the past two dec-
ades.

Meanwhile, a second volume of
Erickson covers is planned for Hal-
loween of 1991.

Embrace Is On

Sting, Sinead O’Connor, Jackson
Browne, the New Kids On The
Block, Wynton Marsalis, Crosby,
Stills & Nash, Ruben Blades, and
Chilean groups Congreso and Inti
Illimani will perform at benefit
concerts on October 12-13 at the
National Stadium in Santiago,
Chile.

The two-day event — dubbed
“From Chile . . . An Embrace Of
Hope” — will benefit the human
rights organization Amnesty Inter-
national and be broadeast in Spain
and Latin America. No word as yet
on any plans to air the shows in the
Us.

Fly Guys
Rappers Ice-T, Tone Loc, Eazy-
E, Mellow Man Ace, the Uzi Bros.,

C.P.0., and King Tee will stage a
special tribute/fundraiser concert
for Curtis Mayfield in Hollywood
on September 17. The singer was
left paralyzed in mid-August when
he was struck onstage by a lighting
scaffold that was dislodged by a
strong gust of wind.

The aforementioned artists — all
of whom appear with Mayfield on
Capitol's recently released ‘“Re-
turn Of Superfly” soundtrack -
are likely to be joined by some spe-
cial guests. Proceeds from the
event will go to the soul singer/
songwriter’s family.

Into The Groovy

* King Swamp will release their
second Virgin LP (‘“Wiseblood”)
on September 25. The album was
produced by former U2 and Bryan
Adams knobtwirler Bob Clear-
mountain. Look for the title tune to
be the first emphasis track/single.

* Former Megadeth guitarist
Chris Poland will release his debut
solo Enigma LP “Return To Metal-
opolis” on September 24. The al-
bum features the riffslinger’s
brother Mark on drums and was
produced by Randy Burns (of Meg-
adeth fame). Emphasis track:
“Club Dead.”

» The O'Jays are pulling to-
gether an all-star gospel choir fea-
turing Keith Sweat, James “J.T.”
Taylor, Cissy Houston, Evelyn
King, Glenn Jones, Ashford &
Simpson, and others to record a
version of Bob Dylan’s ‘‘Emotion-
ally Yours.” The tune is likely to
surface on the O’Jays’ forthcoming
EMI album.

» LA -based alternative rockers
Redd Kross will release their debut
Atlantic LP (“Third Eye’’) on Sep-
tember 24. Produced by Michael

An Evil-ution In

obinson/Epic Records is
Rtaking AOR promotion

where few promotions have
gone before . .. to the computer
screen. To pique interest in See No
Evil's new single, “Scream Bioody
Murder,” the label is sending select
programmers IBM- and Apple-
compatible discs encoded with a
Scream Bloody Murder computer
game.

The electronic brain-teaser — set
up along the lines of a treasure hunt
— shepherds players through a
series of semi-humorous questions
about the band's origins, new LP,
and forthcoming tour. Right an-
swers are rewarded, while wrong
responses cause players to move
back a few screens.

DRIVE PRCMPT >
TYPE SCREAM
PRESS <ENTER>

£ 1 iy Tia Ay L, Rt

Ultimately, the game provides
successful players with a phone 'n’
fax number to call 'n’ claim a prize.
Not-so-good sports, however, may
want to call Epic’s VP/Album Pro-
motion Harvey Leeds or the disc's
creator {and Robinson Records
chief) Richard Robinson and simp-
ly scream bloody murder unti! told
how to solve the computerized
conundrum . . . .

Vail Blum, the album boasts such
tunes as ‘“Bubblegum Factory,”
“Debbi And Kim,” ‘“Elephant
Flares,” and “Smith Family #1.”

e Warrant’s forthcoming ‘‘Cher-
ry Pie” LP closes with the song
“Ode To Tipper Gore’” — a one-
minute montage of four-letter-
word snippets recorded on the
band’s recent tour.

&

; The RIAA has issued the fol-
« lowing awards for the month of §
August: gﬁ

*’ ]
- GOLD SINGLES: "Vision Of ©
. Love,” Mariah Carey, Colum- .
. bia; “Ready Or Not,” After 7, %

Virgin; “Sussudio,” Phil Col-
lins, Atlantic; '"One More
Night,” Phil Collins.

GOLD ALBUMS: “Step By
Step,” New Kids On The
Block, Columbia; '‘Garth
Brooks,” Garth Brooks, Capi-
tol; “Mariah Carey,” Mariah
Carey; ''Amerikkka’'s Most
Wanted,” Ice Cube, Priority;
“Passion And Warfare,” Steve
Vai, Relativity; “A Night On The
Town,” Bruce Hornsby & The
Range, RCA; “Let The Rhythm
Hit 'Em,” Eric B. & Rakim,
MCA; “Compositions,” Anita
Baker, Elektra; “World Power,"”
Snap, Arista; “Rap’s Greatest
Hits — Volume |,” various art-
ists, Priority; “People Are Peo-
ple,” Depeche Mode, Sire/Re-
prise; “Texas Flood,” Stevie
Ray Vaughan & Double Trou-
ble, Epic.

SRR R

PLATINUM ALBUMS: “Step
By Step,” New Kids On The
Block; “Mariah Carey,” Mariah
Carey; “"Compositions,” Anita
Baker; “Kiss Me, Kiss Me, Kiss
Me,” Cure, Elektra; “Picture
Book,” Simply Red, Elektra;
“Moonflower,” Santana, Co-
lumbia; “Welcome To My Night-
mare,” Alice Cooper, Atlantic.

MULTIPLATINUM ALBUMS:
“Wilson Phillips,” Wilson Phii-
lips, SBK; “Cuts Both Ways,”

. Gloria Estefan, Epic; “KeepOn
Movin’,” Soul I Soul, Virgin,

'~ “The River,” Bruce Spring-
steen, Columbia; "“Willie & Fam-
ily Live,” Willie Nelson, Colum-

AR

bia; “Street Talk,” Steve Perry,
Columbia (all 2 million); “Step
By Step,” New Kids On The
Block; “Look What The Cat
Dragged In,” Poison, Enigma/

Capitol; “...But Seriously,” Phil
Collins (3 million); “The Long
Run,” Eagles, Elektra (4

million); “Please Hammer Don't
Hurt 'Em,” M.C. Hammer, Capi-
tol; “Make It Big,” Wham!, Co-

R

lumbia (5 million); “Hotel Califor- &
nia,” Eagles {9 million); “Great-
¢ est Hits 1971-1975," Eagles =

(12 million).

TELRNEION

51.5 million households
Patti Galluzzi
Director/Music Programming

Weeks On

[HEAVY

]

BELL BIV DEVOE /Do Me! (MCA)

JON BON JOVI/Blaze Of Glory (Mercury)
QEPECHE MODE Policy Of Truth (Sire/Reprise)
BILLY IDOLA A. Woman (Chrysalis)

JANET JACKSONBlack Cat (A&M)

LUKE /2 LIVE CREW Banned In... (Luke/Atlantic)
GEORGE MICHAEL Praying For Time (Columbia)
NELSON/(Can't Live...) Love And Affection (DGC)
SLAUGHTER Fly To The Angeis {Chrysalis)
WINGER/Can't Get Enulf (Atiantic)

~-

lTodwuwasawao

~-

|EXCLUSIVES |

AC/DC/Thunderstruck (Atco) 2
FAITH ND MORE FFaliing To Pieces (Slash/Reprise} . 2
N XS/Suicide Blonde (Allantic) 4
LIVING COLOUR/Type (Epic) 5
M.C. HAMMER Pray (Capitol) 2
MOTLEY CRUE/Same OI' Situation (Elektra) 4
WARRANT/Cherry Pie (Columbia) 3
STRESS ;
DEEE-LITEGroove is In The Heart (Eiektra) 3
URBAN DANCE SQUAD/Deeper Shade O1.. (Arista) = 2

\BUZZ BIN

AZTEC CAMERA/The Crying Scene (Sire/Reprise) .
JANE’S ADDICTION/Stop! (WB) .
IGGY POP/Candy (Virgin) . .

ACTIVE

|

CHEAP TRICK/Can't Stop Falling into Love (Epic) . .
PHIL COLLINS Something Happened On... (Atlantic)
CONCRETE BLONDE /Joey (IRS)

DINO/Romeo (4th & B'way/sland)

DURAN DURANNioience 0f... (Love's..) (Capitol)
EXTREME Decadence Dance (A&M)

LITA FORD/Lisa (RCA)

LDVEMATEhy Do You Think They... {Columbia)
MAX! PRIEST/Close To You (Charisma)
RATT/Lovin’ You's A Qirty Job (Atlantic)
SNAP/Coops Up (Arista)

SOUP DRAGONS/'m Free (Big Life/Mercury)

LISA STAN SFIELD/This Is The Right Time (Arista)
VANILLA ICEAce Ice Baby (SBK)

VIXENHow Much Love (EMI)

117
9
13

| MEDIUM

BLUE TEARS/Rockin' With The Radio (MCA)

JUDE COLE/Time For Letting Go (Reprise)

DON DOKKEN Mirror Mirror (Geffen) . .

INDECEN T OBSESSION/Teil Me Something (MCA)
L.A. GUNS/ Wanna Be Your Man (Vertigo/Polydor)
QUEENSRYCHE/Empire (EMI) o
RAILWAY CHILDREN fEvery Beat Of My... (Vi<gin)
RAVE-UPS/She Says (Come Around) (Eplc)
STRYPER/Shining Star (Enigma)

amONG G WA S

| BREAKOUT

CROSBY, STILLS & NASHAf Anybody. . (Atlantic)
DAVID J/'Il Be Your... (Beggars Banquel/RCA})
GENE LOVES JEZEBEL/Jealous (Geften)
SMITHEREENS Blue Period (Enigma/Capitol)
TOO MUCH JOY/That's A Lie (Giant:WB)

TRIP SHAKESPEARE Pearte (A&M)

WIRE TRAIN/Should She Cry (MCA)

| HOT NEW VIDEOS

3
3
7

W LN

L

AC/DC/Thunderstruck (Atco)

FAITH NO MORE Falting To Pieces (Slash/Reprise)
M.C. HAMMER /Pray (Capitol)

URBAN DANCE SQUAD/Deeper Shade O1... (Arista) .
VANILLA ICE ce ice Baby (SBK)

[SELUNL VIR VIR N}

[ADDS

Note: No adds this week.

VHi

VIDRQ HITS ONE
36.8 miltion households
Sal LoCurto, Director/Music Programming
Norman Schoenfeld, Director/Talent
& Artist Relations

Weeks On

[ DEVELOPMENT

OLETA ADAMS Rhythm Of Life (Fontana/Mercury)
AFTER 7/Can't Stop (Virgin)

BASIAUntil You Come Back To Me (Epic)
BREATHE /Say A Prayer (A&M)

DAVID CASSIDY ALyin' To Mysetf (Enigma)
ROBERT CRAY Forecast (Calls For Pain) (Mescury)
CROSBY, STILLS & NASH/t Anybody.. (Atlantic)
BOB DYLAN/Unbelievable (Columbia)
FLEETWOOD MAC/Skies The Limit (WB)

JEFF HEALEY While My Guitar Gently Weeps (Arista)
JOHN HIATT Bring Back Your Love To Me (A&M)
JEFF LYNNEALift Me Up (Reprise)

BRENDA RUSSELL/Stop Running Away (A&M)
LISA STANSFIELD/This Is The Right Time (Arista)
SYDNEY YOUNGBLODD/'d Rather Go.. {Arista)

WWRN NN~~~ aAR

\HIT MAKERS

MICHAEL BOLYON Georgia On My Mind (Columbia) . 4
MARIAH CAREY Nision Of Love (Columbia) 12
PHIL COLLIN $/Something Happened On_.. (Atlantic) . . 6
JANET JACKSON /Come Back To Me (A&M) .12
MAXi PRIEST/Close To You (Charisma) . . 13
WILSON PHILLIPS Release Me (SBK) . ... . 11
PAUL YOUNG/Oh Girl (Columbia) . .9

Information current as of September 4.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PAUL McCARTNEY $2368.1
2 MADONNA $1339.3
3 GRATEFUL DEAD $1109.4
4 NEW KIDS ON THEBLOCK  $946.2
5BILLY JOEL $793.5
8 JANET JACKSON $597.1
7 DAVID BOWIE- $520.1
8 DEPECHE MODE $418.7
9 AEROSMITH $335.3
10FLEETWOOD MAC $302.0
11 MOTLEY CRUE $277.3
12 CHER $2446
13 ROBERT PLANT $231.8
14 DON HENLEY $216.4
15 STEVE MILLER $216.3
16 J. COCKER/S.R. VAUGHAN  $1953
17 B-52'S $178.6
18 WHITESNAKE $1735
19 M.C. HAMMER $169.1
20 CROSBY, STILLS & NASH $1583.9

New Tours

Among this week's new tours:

ELVIN BISHOP
CIRCLE JERKS
FORESTER SISTERS
SHELBY LYNNE
YOUSSOU N’'DOUR
STEEL PULSE
DAVE STEWART &

THE SPIRITUAL COWBOYS
SUNDAYS
SWEET F.A.
THIRTEEN NIGHTMARES

The CONCERT PULSE is a8 weekly computeriz-
od report ranking each artist by ther average
box office gross reported per venue. Couresy
of Polistar, @ pubdication of Promoters’ On-Line
Listings, (800} 344-7383, or in Calfornia,
(209) 224-2631.




At 21 years old, Lalah Hathaway is a legend in the making.
The daughter of the gifted Donny Ha:haway
as well as a graduate of the Berklee School Of Music,
this diva in blue jeans is an‘extraord'inary combination

[
of creativity, talent and t e. HEAVEN KNOWS

is the first single from her debut album.

© 1990 Virgin Records America, Inc.

s
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AIR PERSONALITIES

DJ CLINIC

DAN O’DAY

Curing On-Air llIs

In recent weeks I've received many queries from DJs
and programmers about a variety of on-air problems.
What follows are my diagnoses and prescriptions for suc-

cessful cures.

Fibbing And Cribbing

A reader who wishes to remain
anonymous asks, “In order to es-
tablish closer ties with surrounding
communities, our PD has in-
structed us to say things like, ‘This
one goes out to Mountain View.’
Seems dumb to me; what do you
think?”

There’s little value in dedicating
a song to an entire suburb! I'd sug-
gest one or more of the following:

* Ask all request line callers
where they’re calling from. When
you get someone who lives in one of
your target areas and who sounds
good, put that person on-air . ..
and make sure he mentions where
he lives.

¢ Fib a little. If you can't find a
good voice from that target area,
intro or tease a song with some-
thing like, “Dolores from Mill
Valley called to say she just can’t
go to sleep without a heaping help-
ing of Johnny Van Zant.”

¢ Have your listeners fib a little.
Find a good-sounding caller and
ask where she’s from. ‘“San Fran-
cisco,” she says. Then you say,
“Nope. You're from Millbrae.”
“Huh?” “Just as a gag, when I ask
where you’re from, say Millbrae.”
She’ll think you're nuts, but she’ll
do it.

e Compile an area crib sheet.
Gather a few handy reference
points for each community: high
school mascots, cruising streets,
shopping malls. When a caller
mentions one of your target areas,
you can respond with a quick com-
ment that demonstrates your
knowledge of the area.

» Establish a physical presence.
Some of your most effective tools
are the ones you use off-air: sticker
patrols, publicity stunts, communi-
ty service events. Get out there and
make friends in the geographic
areas you're frying to strengthen.

Trimming The Fat

One PD writes, “I don’t want to
limit my airstaff’s creativity, but
I’d like them to be more concise.
What do you recommend?”’

Have all your air personalities
take a typical hour of a typical
show off a recent aircheck and

| NEED YOUR INPUT! Com-
ments, suggestions, questions,
complaints, and airchecks are wel-
come. Due to the volume of mail, |
regret that | cannot critique the air-
checks, but I'd love to hear what
you're doing.

‘‘Get out there and
make friends in the
geographic areas
you’re trying to
strengthen.”’

-

transcribe it. Instruct them to
write down everything they said
during that hour — every para-
graph, sentence, phrase, word . . .
all the “ubs” and “ums,” the false
starts, etc.

Then have them take a red pen
and draw a line through every
word, phrase, sentence, and para-
graph which would not have weak-
ened the presentation if it hadn’t
been uttered. I guarantee they’ll
discover that at least 50% of what
they’ve been saying isn’t helping.

I don’t recommend you red-line
the transcripts for the DJs. This
will only cause resentment. In fact,
it might be better if you don’t even
ask to see the final edited copy. Let
the DJs see the results and draw
their own conclusions.

Handling Requests
What can you say to a request
line caller who asks for a song your
station doesn’t play?
Tell him you can’t play it and
then quickly lead him to an accep-

table song you can play. For exam-
ple:

CALLER: Hi, would you play
“Deadman’s Curve?”’

YOU: Oh, Jan & Dean — what a
great song! I'd love to, but that
particular song isn’t on our play-
list. (This is one of the few times I
believe in using radio jargon with
listeners. They might not know the
word, but they can figure out its
meaning from the context.) I'll bet
you like the Beach Boys, right?

CALLER: Yeah, I do.

YOU: Tell you what: I'll play
something from “Pet Sounds” in
the next hour, just for you!

What do you say to a caller who
annoys you with repeated requests
for the same song?

You don’t tell him to stop bug-
ging you. You don’t waste energy
getting angry. You simply say,
“T’ll get it on as soon as I can.
Thanks!”’ And you punch the phone
button to end the call. I've often
stressed the importance of con-
trolling on-air calls. Control is
equally important with request line
calls. Be polite, but don’t wait for a
caller to give you permission to
hang up. Just wrap it up: “Thanks
for calling!” — click. “Oops, the
other line is ringing! Got to go.
Thanks for calling!” — click.

What do you say when a caller
requests a song you’ve already got
cued up and ready to play next?

A)‘“Hey, I’'m already planning to
play that next!”

B)“Wow, you must be psychic!”

C)“Tell you what: I’'m going to
go dig that up and play it for you
next!”

I hope it’s obvious to you the cor-
rect answer is C.

about that raise you need.

Gary Burbank was a successful
DJ on WAKY/Louisvilie in the early
'70s. He left the market, then re-
turned, only this time he was on
WHAS. After he had reestablished
himself in the market, WHAS hired
anew GM. This GM had the reputa-
tion of being a domineering, “I'li
show you who's boss”-type of per-
son.

Burbank was in the middie of his
show when he first met the GM. A
record was playing. The guy walk-
ed in, looked Burbank in the eye,
and said (without trying to be hum-
orous), “This station is paying you
too much money!”

) understand,” said Burbank.

‘Tough Tactics

Here’s a story to remember next time you start thinking

And with that, he gathered together
his show prep material, closed his
briefcase, and walked out the stu-
dio door.

“Hey, where are you going?”
yelled the GM, hurrying after the
disappearing DJ. By now the rec-
ord had ended and the needle was
bouncing off the labet.

“I'm going across the street to
WAKY, where I'm going to kick
your butt!” replied Burbank.

"No, wait! | didn’'t mean 1 don't
want you to work here!”

“The only way Vll stay is if | get a
5% raise, effective today.”

He stayed at WHAS — and got
his raise.

|

Reliable Remedies

.....

® Put listeners from target areas on-air

® Encourage DJs to do self-critiques

® Always handle requests politely, even when

you can’t play them

® Coach contest callers

Dealing With Critics

You're out in the community,
trying to meet people, and upon
learning where you work, someone
criticizes your station’s music.
How do you respond?

In a nonthreatened, easygoing
manner.

CRITIC: You guys play the
same songs over and over!

YOU: I know what you mean.
Don’t quote me on this, but some-
times I think if I play (artist X) one
more time, I'll scream! You and I
might prefer a little more variety,
but we’ve learned that most people
want to be able to turn on the radio
and hear the hits. What singers do
you like?

‘““Control is . ..
important on request
line calls. Be polite, but
don’t wait for a caller
to give you permission
to hang up.”’

When he mentions someone, say,
“Oh yeah, he’s great. Have you
heard his new single? No? Check
out my show tomorrow morning.
I'll play it around 8. It’s realty hot.”

Here’s another approach:

CRITIC: You're with (station
X)? You play country music,
right?

YOU: (Proudly) Yeah!

CRITIC: I hate country music.

YOU: You do? Just out of curios-
ity, when’s the last time you really
listened to a Country station?

CRITIC: It’s been so long, I can’t
even remember. I hate the stuff.

YOU: You sound like a rock &
roll kind of guy.

CRITIC: You got it.

YOU: Just like me. WhenIwasa
kid, Chuck Berry was practically
my religion. I'm sure you know
there’s a lot of country influence in
rock & roll, but these days there’s
also a lot of rock in country music.
Do me a favor: tune in my show to-
morrow afternoon. I can’t guaran-
tee you’ll be converted to country
music, but I'll bet you’ll be sur-
prised. And even if it’s as bad as
you remember, maybe you’ll still
get to win $100 on our Sports Trivia
Challenge.

““If a request line caller
asks for a song you
don’t play, lead him to
an acceptable song you
can play.”’

Spicing Up Contest Calls

Another DJ query: “We’re sup-
posed to put all our contest winners
on-air, but somehow they seem to
follow the same boring script.
What can I do to make the calls
more entertaining?”’

Change the script. Here’s a typ-
ical on-air contest winner:

YOU: You’ve just won $1000!

CALLER: Fantastic!

YOU: What are you going to do
with the money?

CALLER: Uh. . . spend it!

You can avoid this hackneyed
scenario by pre-interviewing the
caller off-air and coaching if
necessary:

YOU: Spend it on what?

CALLER: Oh, I don’t know. I
could use a vacation, I guess.

YOU: Where would you go on
your fantasy vacation?

CALLER: Um . .. I think I'd go
to Hawaii.

YOU: Who would you take with
you?

CALLER: My boyfriend.

YOU: Great! I'm going to put
you on the air, and when I ask what
you’re going to do with the money,
you tell everybody about your ro-
mantic dream vacation to Hawaii
with your boyfriend.

Or you can set the caller up with
a silly, bogus answer:

YOU: Hey, just as a gag, when I
ask what you’re going to do with
the money, how about saying you
plan to use it to Scotch-guard your
boss’s toupe?

Dan O’Day, author of Personality
Radio, consuits a limited number of
radio stations and conducts air tal-
ent seminars for stations, groups,
and associations. He can be reach-
ed at (213) 479-1767, or faxed at
(213) 471-7762.
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The Great American Pastime

Baseball may be “America’s favorite pastime,” but radio is even more popular. In fact,
96% of all Americans spend time listening each and every week. People tell us in their

diaries that, all week long, radio is their constant companion.
Arbitron has been measuring radio audiences since 1965. And now we offer much

more than just simple demographic breakouts; Arbitron can help radio stations analyze
listener data in ways that will help your advertisers sell more products and more services.

The figures prove that radio is a bigger hit than ever.

ARBITRUIN
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MUSIC DATEBC

Join Billy Crystal, Whoopi Goldberg, Robin
Williams, Louie Anderson, Elayne Boosler,
George Carlin, Bob Saget and many, many more
in comedy's greatest event.

Available nw from Rhino on (D,
cassette and home video.

Proseeds from Rhino's sales of THE BEST OF COMIC RELIEF ‘90
go to Comic Relief, Inc. to benefit America’s homeless.

ghter coe

Have You Heard? Paul’s Dead

MONDAY, SEPTEMBER 17

1931/RCA introduces the 33-1/3 rpm long-playing record.

1967/Ed Suilivan asks the Doors’ Jim Morrison to omit the “. . . get much higher” line when he performs “Light
My Fire” on the show. Morrison agrees, then sings it anyway.

1980/Bette Midler's concert movie, ‘‘Divine Madness,” opens nationally.

1989/Paula Abdul's hot streak continues when she wins Best Choreography Emmy Award for her work on “The
Tracy Uliman Show.” Linda Ronstadt wins one for her “Canciones De Mi Padre” PBS special.

Born: Fee Waybill 1950, Lol Creme (10cc, Godley & Creme) 1947, the late Hank WIilllams Sr. 1923

TUESDAY, SEPTEMBER 18

1947/Minnle Pearl and Ernest Tubb headline the first country music show ever held at New York’s Carnegie
Hall.

1970/Jimi Hendrix is found dead in his London apartment as a result of comqlications from barbiturate
intoxication.

1981/Guess he got tired of his car — Gary Numan attempts to fly around the world in a single-engine plane. He
makes it as far as India.

1986/The magic of Michael Jackson hits the-Magic Kingdom as the “Captain EO” 3-D movie opens at
Disneyland.

Bom: Ricky Bell (Bell Biv DeVoe, New Edition) 1967, Michael Franks 1944, Pam Hutchenson (Emotions)
1958, Frankie Avalon 1939

WEDNESDAY, SEPTEMBER 19

1958/Elvis boards a piane bound for Germany to begin serving his term in the Army.

1968/Country great Red Foley passes away.

1975/David Bowle grabs his first CHR No. 1 as “Fame” tops the chart.

1979/Thousands gather in New York to attend the MUSE (Musicians United for Safe Energy) “No Nukes”
concerts. Headliners include Bruce Springsteen, Jackson Browne, James Taylor, Carly Simon, and the Doobie
Brothers.

1989/Haggardland? Okiewood? — Merie Haggard announces plans to invest in a Muskogee, OH amusement
park to bear his name. Also, Billy Vera plays a drug king who gets iced on “Midnight Caller.”

Born: Charlene Burch (Burch Sisters) 1962, BIl Medley 1940, Nile Rodgers 1952, David Bromberg 1945,
Freda Payne 1945, the late ‘“Mama’’ Cass Elliot 1943, the late Brlan Epstein 1934

Bruce Springsteen, Ray Charles, Michael Franks, Ricky Bell
THURSDAY, SEPTEMBER 20
1966/Beatle George Harrison travels to India for his first meeting with the Maharlshi Mahesh Yogl.
1970/Indecent, but not lewd? — Jim Morrlson is acquitted of lewd behavior charges in Miami, but convicted of
indecent exposure for “revealing himself” to a Miami audience.
1973/Singer Jim Croce is killed in a plane crash while traveling to a show in Texas.
1989/Gloria Estefan & Miami Sound Machine file a $1 million lawsuit against their former managers foliowing
the group’s removal from the Amnesty International world tour. MSM was dropped when Bruce Springsteen
requested his sets be increased from 20 to 90 minutes.
Born: Alannah Currie (Thompson Twins) 1957

FRIDAY, SEPTEMBER 21

1966/While on a plane taking him to his first European tour, Jimmy Hendrix changes the spelling of his first name
to Jimi.

1980/Shortly after Donna Summer joins up, Elton John becomes the second major artist to sign with fledgling
Geffen Records.

1988/No doubt lots of folks called in sick the next day — The Amnesty Intemnational tour hits Los Angeles. Due to
Yom Kippur, the concert starts three hours later than usual, and doesn’t end untit 2:30am.

1989/Citing “irreconcilable differences,” the Bangles break up, although the group calls it a “temporary 18-month
split.”

Born: Don Felder (Eagles) 1947, Corrine Drewery (Swing Out Sister) 1959, Betty Wright 1953

SATURDAY, SEPTEMBER 22

1965/Roger Daltrey is almost tossed out of the Who when he punches Keith Moon after a Scandinavian
concert.

1980/Figuring his buddy Elton knows what he’s doing, John Lennon inks a deal with Geffen.

1983/The Everly Brothers perform together for the first time in ten years. Duo broke up during an onstage
argument in California.

1988/USA Today quotes Def Leppard’s Joe Elliot on Nell Young: “He can't sing or play guitar. | wouldn’t cross
the street to see him play for free.”

Born: Johnette Napolitano (Concrete Blonde) 1957, David Coverdale (Whitesnake) 1949, King Sunny Ade
1946, Debby Boone 1956, Joan Jett 1958

SUNDAY, SEPTEMBER 23

1935/Bob Wilis & The Texas Playboys are recorded for the first time.
1969/The London Dally Mirror launches the “Paul McCartney is dead” hoax by printing the blaring headiine,
“Clues Hint At Beatle Death.” The rumor travels around the world.
198 7/After being credited with reviving the Bakersfield sound, Dwight Yoakam performs at the California city for the
first time. Buck Owens joins him on “Little Ways.”
1988/Tammy Wynette files for emergency bankruptcy shortly after losing a $900,000 court judgement.
Born: Bruce Springsteen 1949, Ray Charles 1930, Julio iglesias 1943
—Paul Colbert

Wwww.americanradiohistorv.com




B Make The Scene!

| “The [rying Scene”

- Nlo. 1 Rlternative Track

‘ produced by Roddy Frame and Eric Calvi from the albumi

ﬁ Stray

B Management: Southside Management

SIRE +  © 1990 Sire Records Company

www.americanradiohistorv.com
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2135534330

Program Suppliers Guide ‘90 . . .

Comprehensive directory of more
than 1000 shows, producers and
production software . .. easy to
use A-Z listings.

$10 per copy

SALES STRATEGY
A Radio Management
Handbook for the 90's

R&R Columnist and radio sales
strategist Chris Beck has
assembled a practical "How To”
radio management handbook
for the 90’'s. The most up-to-date
and street-wise strategies and
technologies for selling,
coaching and managing.

Now only $17.50 ... plus shipping & handling cosfs.

Need Extra Copies?

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy to read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

THE GREEN BOOK
Songs For Any Subject

The best compilation available!
20,000 titles, 500 categories,
all formats. This is the latest
updated edition.

$39.95-. .. plus shipping and handling costs.

Note: R&R subscribers receive the Ratings Report & Directory
and Program Suppliers Guide as a free bonus with their annual
subscription.

ORDER TODAY. . .

Call 21355304330
ask for Leslie or Janet
Overnight dellvery avaiiable for additional charge

Most prices include postage & handling (U.S. only)
Allow 1-3 weeks for delivery

H

AMER

Calitomnig Residents Add 6.75% Tox

BRAD MESSER

Radio News: Nothing’s More Convenient

A few people have been fretting about radio news, cry-
ing on one another’s shoulders. They worry that when a
big story breaks, Americans rush to network television or
CNN, whereas in the past they depended on radio during a

crisis.

These fretters give the impres-
sion radio newsmen are a bedrag-
gled bunch of orphans, unappreci-
ated and abandoned. If that were
so, we’d have to clear the decks in
the orphanage and make more
room, because our newspaper
counterparts are also whimpering.
Moreover, even TV people have
been shedding tears about news
audience shrinkage.

At the bottom of it all, most
agree that a large percentage of
Americans haven’t been going out
of their way to inform themselves
through any medium lately.

On the TV side, entertainment
programs have long been the 800-
pound gorillas of the ratings. Until
last month’s Iraqgi invasion, CBS’s
“60 Minutes” hadn’t hit No. 1 since

1988.

Print journalists have been mak-
ing orphan noises for so long we’ve
become deaf to their cries. While
radio stations have been prolif-
erating, newspapers have been dis-
appearing. The surviving papers
are read by fewer people, especial-
ly by fewer young people. A Times
Mirror poll of Americans under 35
reveals only 30% had “read a
newspaper yesterday.” The nose-
dive is so severe that newspapers
have lost over half their under-35
readers in the past 25 years.

Newspapers may be losing
readers, but TV news isn’t picking
them up. The same younger Amer-
icans who are doing less newspa-
per reading are equally uninter-
ested in news on the tube. When
Times Mirror pollsters asked them

whether they’d watched TV news
yesterday, only 41% responded
yes.

Stop Worrying

There’s no need to worry about
radio. Jillions of entertainment-
hungry people are out there tuning
in tunes, phoning talk hosts, faxing
in record requests, and — yes, it’s
true — getting news first from ra-
dio.

As the Mideast situation inten-
sifies, radio is providing a broad
range of coverage, especially ex-
celling at localizing the story. I'm
reminded that the ancient Chinese
character for the word “‘crisis” is a
combination of the words “dan-
ger” and “opportunity.” Radio has
capitalized on the opportunity, and
listeners who come for entertain-
ment are hearing news here, too.

There’s no news more conveni-
ent than radio news. People don’t
have to go out of their way to hear
us. Even when they’re on the
move, we're with them.

Citizenship Day

MONDAY, SEPTEMBER 17 — Today is Citizenship Day, previously known as “| Am An American Day" and
“Constitution Day,” based on the conclusion of the Constitutional Convention 203 years ago at Philadelphia (1787)
Delaware was the first state to ratify the Constitution on December 12; Pennsylvania followed a week later.

Exiled Nicaraguan President Somoza was assassinated in Paraguay in 1980. Rawlings, WY woke up to a two-foot
snowfall in 1965. The first “talent search” program, ‘‘Major Bowes’ Amateur Hour,"” premiered in 1936. Orville
Wright's plane crashed in 1908, injuring him and kiling Thomas Selfridge, who thus won the unfortunate distinction of
being the first airplane passenger fatality. President George Washington gave his farewell speech in 1798, declining to

run for a third term.

Birthdays. John Ritter 42. Jeff MacNelly (“Shoe” cartoonist) 43. Ken Kesey 55. Anne Bancroft 59. Roddy McDowall

62.

Hurricane Hugo Hits Virgin Islands

TUESDAY, SEPTEMBER 18 — Hurricane Hugo hit the U.S. Virgin Islands and Puerto Rico in 1989, damaging
80% of the buildings on St. Thomas and St. Croix. President Bush sent 1000 military police to the Virgin Islands after
two days of widespread looting (9/20/89).
At the 1987 Arms Control Summit, the U.S. and USSR announced plans for Reagan and Gorbachev to sign an
agreement for a worldwide ban on medium- and short-range nuclear missiles. Jiml Hendrix died in 1970 at age 28.
Green River Liquor tried nighttime skywriting in 1937 — it had its name written in smoke over NYC by the light of a full

moon.

Birthdays: Frankie Avalon 50. Fred Willard 51. Robert Blake 56.

Killer Quake Rocks Mexico

WEDNESDAY, SEPTEMBER 19 — Three days of severe earthquakes began in Mexico City in 1985, kiling
some 5000 people and touching off frantic efforts to rescue hundreds trapped in collapsed buildings.

West Germany banned leaded gas in 1984, effective in 1988. Wall Street commodities trader Marc Rich was indicted in
1983 on a charge of evading $48 million in taxes, the biggest such case in U.S. history. Gram Parsons of the Byrds
and the Flying Burrito Brothers died in 1973 of a drug overdose. Hurricane Beulah dropped 12.19 inches on
Brownsville, TX in 1967, the town's 24-hour rainfall record (9/19-20).
Birthdays: Joan Lunden 39. Joe Morgan (Baseball Hall of Fame) 47. Paul Williams 50.

Rosh Hashanah

THURSDAY, SEPTEMBER 20 — Today is Rosh Hashanah, Jewish New Year.

Former Texan Richard Ramirez, the “Night Stalker” who terrorized Southern California in 1985, was convicted in 1989
of 13 murders. Former Texas Tech university President Lauro Cavazos became Secretary of Education in 1988 (the
first-ever Hispanic Cabinet member). Singer/songwriter Jim Croce died in a plane crash in 1973 at Nachitoches, LA.
The USS Constitution was launched at Boston Navy Yard in 1797.
Birthdays: Sophia Loren 56. Red Auerbach (Basketball Hall of Fame) 73.

School Bus Tragedy Takes 20 Lives

FRIDAY, SEPTEMBER 21 — A soft drink truck hit a school bus and knocked it into a water-filled gravel pit in
1989 near Alton, TX, kiling 20 students and injuring more than 60.
Interior Secretary James Watt apologized in 1983 for saying he had a mixed advisory panel of "a black, a woman, two
Jews, and a cripple.” NFL players walked out in midseason in 1982 and stayed on strike until mid-November. The
Guinness somersault record of 8450 forward rolls was set in 1974. A hurricane hit New York, Rhode Island, and
Connecticut in 1938, with wind gusts to 186mph and a 30-foot storm surge blamed for more than 600 deaths.
Birthdays: Bill Murray 40. Stephen King 43. Larry Hagman 59.

Saturday (9/22): Scott Baio 29. Tom Lasorda 63.
Sunday (9/23): Bruce Springsteen 41. Julio Iglesias 47. Ray Charles 60. Mickey Rooney 70.
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PD Forum:

JOEL DENVER

State Of

The Format

Redefining The Competitive Challenge In The
Wake Of Shifting Demos, Niche Programming

I recently organized a roundtable discussion via phone
with a group of CHR PDs to survey the state of the format.
Taking a hard look at present and future fragmentation,
demographic shifts, niche programming, and other issues
affecting CHR are KRBE/Houston PD Steve Wyrostok,
WLOL/Minneapolis PD Greg Strassell, WTFX/Madison
and Joyner Communications National PD Pat Gillen, and
WQUT/Johnson City, TN PD Rufus Hurt.

Nay To The Doomsayers

R&R: Any truth to the rumors
that CHR is heading for a decline?

GS: I don’t think so. CHR is the
only format catering to a younger
audience and introducing current
product. As time goes on, I see peo-
ple who are growing up with CHR
staying with it. Five years from
now, AOR will have become a 35-64
format.

PG: And CHR is the only format
that changes with the times. What
we are today, we won't be five
years from now; we’ll be reflecting
what’s contemporary and what’s
hip at that time.

RH: I recently talked with
[WZOU/Boston PD] Steve Rivers
and asked him about an American
Demographics seminar I attended
in New York. It was stressed that if
you're targeting a 25-34 audience,
by the end of the decade you're go-
ing to be in Chapter 11 because the
demo is shrinking and 35-54 is going
to be everybody’s target. CHR’s
18-34 target could prove a liability:
when the 2534 hole drops out,
where are we?

Steve said: “We play the hits,
and people are always going to

Steve Wyrostok

““The result of the
demos shifting will be
fewer survivors per
market doing CHR. But
as long as there’s new
mass appeal, exciting
music, there’s going to
be CHR.”’

—Steve Wyrostok

Fork In

The Road

On The Agenda

® Rumors of format’s decline

® Demographic shifts/‘‘25+ disease’’

® Why rock isn’t working with younger demos

® Playing it safe vs. taking musical risks

want to hear the hits. The music
you grow up with as a teenager
stays with you.”” There’s a 45-year-
old accountant in our office who
can’t wait to get her hands on Aero-
smith tickets. This generation of
3554s won’t react or behave the
same as the previous generation.
When you turn 34 you don’t wake
up and say, ‘Hey where’s my Neil
Diamond today?’ You wake up still
wanting to hear youthful, contemp-
orary artists. The format is solid,
and it’s going to be here into the
year 2000.”

SW: The result of the demos
shifting will be fewer survivors per
market doing CHR. But as long as
there’s new mass appeal, exciting
music, there’s going to be CHR.

25+ Disease’

R&R: KHMX/Houston is now
targeting 25+. A growing number
of CHRs across the country are fol-
lowing suit. Some programmers
call “25+ disease.” Isn't it the
same thing that happened a decade
ago — when CHRs changed targets
and ended up getting clobbered?

SW: Yes — no doubt about it. If
you're just going to shoot 25+,
you're going to have a problem. We
may see some successes, but
they’ll have to be very targeted and
very focused to be effective.

GS: CHR targeted for 25+ is
“AC for the Duran Duran genera-
tion.” Theoretically, it's fine to
target a 30-year-old female if the
situation allows you to do that. But
when your CHR competition begins
targeting a 20-year-old female,
you're in trouble.

SW: When I was at WAPW
(Power 99)/Atlanta, we realized

Greg Strassell

‘“‘CHR targeted for 25 +
is ‘AC for the Duran

Duran generation.’ ”’
—Greg Strassell

every station was going for 25+ or
35+ with the exception of WVEE
(V103). [In a situation like that] do
you compete with those stations, or
do you realize that because you're
a CHR, the most likely listeners
are in the lower demo? If all the
other stations are after 25+, you
can have the middle and lower
ends exclusively to yourself. That
might be CHR’s savior. There's
enough pie to be divided, even
though the numbers are sagging.
PG: One of the sales techniques
we use is [to tell advertisers] our
audience is in an acquisition mode.
Younger demos stimulate older
demos to buy. People over the age

of 35 or 40 have already acquired a
tremendous amount and spending
slows. We don’t say we're going to
be the third, fourth, or fifth buy in
25-34s, we say we’re going to dom-
inate 12-24 and be No. 1 18-34. We'd
rather be No. 1 in something than
be No. 3 in 2544 with that as our
best showing.

GS: Ten years ago the popula-
tion shifted to 25-54, and this year
it's shifting to 3564. Ten years ago
CHRs were softer, playing Air Sup-
ply and Juice Newton. Then [con-
sultant] Mike Joseph came around
in the early '80s and put on high-
energy Top 40 with “Hot Hits.”
[This cycle’s] going to happen
again if the “25+ disease’ keeps
spreading.

RH: If you're going to try to have
long demographic legs with a
mainstream CHR, you’ll have to be
careful not to come off as wimpy,
unhip, or square. Or somebody will
come in and clean your clock but
good.

Stick To Game Plan

R&R: Suppose your GM says, “I
need more 254.” Should you de-

Pat Gillen

““One of the sales
techniques we use is
[to tell advertisers] our
audience is in an
acquisition mode.
Younger demos
stimulate older demos

to buy.”
—Pat Gillen

crease your currents and add more
recurrents and gold?

RH: Absolutely not. You have to
focus on and serve your core. As
soon as you stop doing that and
shift toward an older audience, you
may or may not get that older audi-
ence. But you’ll lose your core in
the process.

SW: Get your GM to look at the
priorities and be realistic. If the
move can be attained, fine. But
taking a second look — and not re-
acting in knee-jerk fashion — is
always the way to go.

PG: You've got to have a game
plan from the start. It must be the

.

Rufus Hurt

“If you're going to
have long demographic
legs with a mainstream
CHR, you’ll have to be
careful not to come off
as wimpy, unhip, or
square. Or somebody
will come in and clean

your clock.”’
—Rufus Hurt

owner's, GM’s, and PD’s plan, and
you must stick with it. The more
times you switch directions, the
more problems you’re going to
cause.

RH: When you feel the most in-
tense urge to put your hands on the
wheel and turn, that’s when you

Continued on Page 68



gerURE YOU HIT THE BOOKS, BOOK THESE AITS:

MARIAH CAREY

“Love Takes Time”’

Produced and arranged by Walter Afanasieff
Taken fromthe Columbia release: MARIAH CAREY 45202

#1 MOST ADDED TOP 40
#1 MOST ADDED AC

See Mariah Perform Live on Arsenio Hall September 10

MICHAEL BOLTON -
“Georgia On My Mind”’ AC @ e
Doy B ol MRt e TOP 40 deb €
On Over 275 Top 40 Stations Including:
B104 B97 KIS
B94 Q102 KZZP
Y100 KDWB Z95 VH-1 5 STAR ROTATION
Catch Michael on Tour with Kenny G!
o E _' L s i MOST ADDED
On Over 125 Top 40 Stations Including:
| 3 e Y95 add 27 KEGL deb 29
JK | WLBQ add 37 Z95 deb 30
i b, B94 deb 29 PIRATE deb 19 HOT MTV HEAVY
it ” See Warrant Perform Live on Arsenio Hall September 14
GEORGE LAMOND
“Look l_nto My Eyes”

On 0ver 110 Top 40 Statlons Includmg
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MICHEL L

H GIRL GHN NEVER
HHVE TOO MUCH
GULD.

WITHTWO GOLD SINGLES ALREADY—

EVERYBODY'S WATCHING FOR

TO GO GOLD, TOO.

(o4 ON TOUR WITH ML HANMMER.

1990 Atiannc Recording Corp. A Time Warner Company

CHR

PD Forum: State Of The Format

Continued from Page 66

need to take your hands off the
wheel and give it a second thought.

Overreaction To
Niche CHRs?

R&R: Niche CHR programming
has worked well in the last four or
five years — more so for Dance
CHRs than Rock CHRs. Has main-
stream CHR overreacted to niche
stations and musically limited
itself as a result?

SW: People’s tastes have chang-
ed. In ten years, AC will be playing
Paula Abdul and Madonna, just as
what CHR plays today is different
from what it played ten years ago.

R&R: Why isn’t rock working as
well with younger demos?

SW: To my ears, most of the
rock is simply the same old stuff
regurgitated over and over again.
We have the same problem with
dance records sounding similar.
You have to avoid trailing one sim-
ilar record after another. The prob-
lem with records like Faith No
More’s “Epic,”” which seems to be
a hit, is that teens are divided in
their tastes.

GS: There are two other ele-
ments involved. With AORs play-
ing less current product, it’s hard
to introduce rock to a mass aud-

ience with any relative safety. Al-
so, five years ago most CHRs sam-
pled men and women in callouts.
Now we’ve tightened it down to
females so the research is skewed
in one direction.

R&R: Should programmers be
more openminded to what the aud-
ience will accept if given the
chance?

SW: Yes. You could be looking at
a week’s worth of callout research
with 20 titles, and the worst testing-

song might end up in the Top 50
during an auditorium test where
the sample is wider. Who knows?

Coming Next Week

Next week the PD forum covers
contests, promotions, finding mor-
ning personalities, staff motiva-
tion, and positioning your station/
repositioning your competition. Al-
so on the agenda: Arbitron’s pro-
posed electronic diary system.

BITS

¢ Ribbing It Up — WKZW (KZ93)/
Peoria, IL helped fill the air with the
savory smell of barbecue sauce as it
sponsored the sixth annual Mayor's
Rib-Bib Cookoff. Backyard gourmets
citywide brought their best bones to
the competition. No doubt the KZ93
jocks poured on those rib-tickling one-
liners.

* Russ Parr’s Drug-Free Thaw —
Morning man Russ Parr kicked off
KJMZ/Dallas’ "Put A Freeze On
Drugs” campaign by doing his show
while encased in 3000 pounds of ice.
During the drippy broadcast, Parr in-
troduced the 100.3 Jamz Crack Hot-
line, an anonymous tip line to local
drug officials, and served free break-
fast for passers-by

¢ This Hammer Don’t Hurt ’Em —

When M.C. Hammer hit Houston,
KRBE made sure everyone in atten-
dance could enjoy "Hammer time" in a
hilarious way. Thousands of foam ham-
mers (pictured) were handed out as
folks filed into the Houston Summit.
The demand for the slammin’ hammers
was so great the city sheriff's depart-
ment helped pass ‘'em out

MOTION

® Rob ‘‘lceman’’ lzenberg

. leaves KZZP/Phoenix to rejoin

Bruce Kelly & Co. at cross-
town KOY-FM
Rafi Contigo trades nights at AOR
WHTQ/Orlando for weekends/swing/
morning traffic at Dance CHR WPOW
{Power 96)/Miami . . . WNVZ/Norfolk’s
Doc Holiday (aka Jeff Duncan), PD
Chris Bailey's morning sidekick, is ex-
iting for afternoons at WXXL
(XL106.7)/Orlando. Bailey's looking
for a replacement . . . WRQN/Toledo
APD/MD/afternoon driver Trey Alex-
ander departs to search for a PD/MD
post; J.J. Riley joins from WXXX
(95XXX)/Burlington, VT for MD chores.
Reach Alexander at (419) 841-8880.
WTBX/Hibbing, MN MD/morning
man Ken O’Brien rises to APD. Also at
WTBX, James Baker has left nights
and can be reached at (218) 263-
4446 . . . After four years at KPWR
{(Power 108)/L.A., morning producer
Hal Abrams crosses the ocean for af-
ternoons at KQNG/Luhue, HI. His wife,
Mollie D from KCAQ (Q105)/Oxnard-
Ventura, CA, also joins KQNG for part-
time duty . . . Patti Cheeks is now in
late-nights at WRBQ (Q105)/Tampa on
a parttime basis. And it's Ken Martin —
not Kevin Martin — who becomes
Q105's Co-Production Director, com-
ing from Classic Rocker KLSX/L.A.
After ten years at WZAT (Z102)/Sa-
vannah, PD Brady McGraw will leave
October 1. Contact him at (912) 233-
8809 . Swingman Jay Michaels
moves up to middays as KHFI (K98)/
Austin splits the daypart . . . WPRR/AI-
toona, PA night rocker Dave McCall
fills the open Promotions Director slot
Steve Somers moves from Gold
KLTE/Oklahoma City to middays at
crosstown KZBS (Z99) . . . KZIO/Du-
luth, MN welicomes middayer Chris
Daniels as Todd Ryan heads down the
street for nights at Country WAVC.

Robbie Thomas has joined WXLK
(K92)/Roanoke for weekends from the
morning shift at WYZB/Ft. Walton
Beach, FL. . . . KAAK/Great Falls, MT
PD Steve Kellar signs on at KBOZ/
Bozeman, MT as MD/night rocker . . .
WLRW/Champaign, IL greets new AM
cohost Maura Myles from WXLC/Wau-
kegan, IL ... WWCK (CK105)/Flint,
MI adds night guy Scott Fox ‘‘Out Da
Box* from WQUE-FM/New Orleans
and overnighter John Eric Stevenson
from WZIX/Columbus, MS . . . WDAN
{AM)/Danville, IL PD Mike Hulvey is up-
ped to OM, overseeing WDAN and
WNDL-FM.

KATM/Colorado Springs replaces
PD Tom Fricke with Mark Blake and
nabs Promotions Asst. Brian Craig,
both from sister station KATT/Oklaho-

ma City . . . KKSS/Albuguergue vet Ja-
que James fills the KXXR/Kansas City
midday slot vacated by Gary Franklin;
Franklin’s now at Atco Records.

WRQN/Toledo welcomes Staci Kel-
ly from KRIT/Ft. Dodge, |A to middays
succeeding Mark Allen WQXA/
York, PA brings in KJYO (KJ103)/Ok-
lahoma City’'s Boomer for nights as
The Round Mound Of Sound splits his
shift and does late- nights . . . Wild
Man Walker has left nights at WQID/
Biloxi, MS and PD Todd Martin needs
T&Rs yesterday . .. WKZL/Winston-
Salem ups Research Director Melissa
Bucell to Programming Asst. Dave
Tardelli (aka Mike Rhodes) moves
from weekends at WGOR/Lansing to
nights at WDEK/DeKalb, IL.

TEENAGE MUTANT NINJA DJS — The WLRW/Champaign, IL morning
crew received a visit from Teenage Mutant Ninja Turtle Raphael on “Tur-
tle Tuesday.” Where's the pizza, dude?




“Excellent hook with an
infectious groove that
translates into Top 5
requests here at KIIS.”

Michael Martin, KIIS/Los Angeles

"Top 5 phones after two days
of airplay —more than just
teens, we're getting

adult phones too!”

Marc Chase, WFLZ/Tampa

“Instant reaction — kids
and adult women!

It makes me wanna
knock some boots!”
p.s. How do you like my picture?

Al Tavera, KPWR/Los Angeles

“Beat all competitors
hands down in our 5-day
Slam/Jam. Proving itself

in phones —working
in all demos.”
Colette Gilbert, KHTK/St. Louis

i1 0
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“I love CANDYMAN,
and | mean that!”

@ Taken from the forthcoming Epic release:
“Ain‘t No Shame In My Game"” 16947

© 1990, CBS Records Inc. Produced by Johnny “J” and Candyman

www americanradiohistorv com
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from their
debut album
"Bellybutton”

STILL
GOT THE
BLUES

New Rock ®

v - | AOR New & Active
Over 160,000 = ', AOR New Artist #13
Sold In US-- 43
Over 2 Million Worldwide! WHFS KZAP
WSHE KRQR
Track @ - ® KRXQ And More
Album @ On Tour With WORLD PARTY:
9/8 San Diego 9/18 Minneapolis  9/26 Boston
WHFS KDKB 9/9 Los Angeles  9/19 Chicago 9/27 New York City
9/10 San Francisco 9/20 Detroit 9/28 Philadelphia
WBCN KUPD KOME 9/12 Boulder 9/21 Cincinnati 9/30 Washington DC
KLOS KRXQ And More! KNV 9/23 Toronto 10/1 Raleigh
9/15 Austin 9/25 New Haven  10/2 Atlanta
Produced by Gary Moore and lan Taylor Produced by Albhy Galuien

Management: Steve Barnett / Stewart Young

Co-Produced by Jack Joseph Pui
Hard To Handle Management o uced by Jack Joseph Puig

I — Management: Industrial Management
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Got Numbers If You Want ’Em!

Here it is: the latest edition of the world-famous R&R
AOR scoreboard, Motor Trend’s ‘‘Scoreboard Of The
Year” for 1990. Once again, the numbers offer convincing
proof the format is in superlative health, with the vast ma-
jority of stations surveyed dominating their markets in the

most desirable demos.

12+ Up
Overall, AORs did well in the

not at all surprising: the teens who
used to pad AOR 12+ scores are
long gone, and the number of com-

AORs leading their markets 18-34
is virtually unchanged since 1988.
For example: the spring '88 score-
board showed 44% of surveyed sta-
tions topping their markets in 18-34
adults. Last spring it was 46%.
Now it stands at 45%. And the
same holds true for 18-34 and 25-34
men.

Format Report Card

Spring '90 Spring '89
Markets Surveyed 170 165
Stations Surveyed 211 204
12+ Scores 53% up 48% up

41% down 44% down

2% flat 3%flat
4% debut 5% debut

Markets With AOR 45% 46%

No. 1 In Adults 18-34

Markets With AOR 73% 74%

No. 1 In Men_18-34

Markets With AOR | 72% 71%

No. 1 In Men 25-34

Markets With AOR 45% 37%

No. 1 In Men 25-54

Legend: All figures refer to Arbitron metro survey areas, Monday-Sunday, Bam-midnight.

No. 1 12+ figures are in bold.

petitors has increased. KFMZ/Co-
lumbia, MO’s 20.0 was the highest
12+.

Demo Breakouts

In the 18-34 arena, the key word
is consistency. The percentage of

First or second place rankings in demos are indicated. (T) signifies a tie for the position. Stations listed
below the line and/or outside their pimary metros are enclosed in parentheses. They are included in
detenmining market rank but do not contribute statistics toward the report card. Figures not available in
condensed markets are indicated by “na.

(CR) indicates a Classic station; (NR) indicates a New Rock station. They do not contribute statistics
toward the report card.

Personal to Lin and Sara: Congratulations! You guys are the best! Love, DF.

124 beauty contest: 53% posted
gains, while 41% were down. Of the
211 stations surveyed, 17 stations
managed to finish No. 1 — the
smallest number of market-top-
pers in scoreboard history. That’s

The significant growth is in 25-54
men. In the spring 89 scoreboard,
AORSs were first in 37% of the mar-
kets. One year later, the figure has
risen to 45% — the format’s best
showing ever in that key demo.

H , Adults Men Men Men
S p rl n g 9 0 Sco re boa rd Station/Market 12+ 18-34 18-34 25-34 25-54
Aduits o i o WMFX/Columbia, SC 7.37.2 — 2 2 =
Station/Market 124 1834 18-34 25.34 2554 WVRK/Columbus, GA 117 1 1 1 1
KEYJ-AM & FM/Abilene 7.8-6.4 — 2 na — WLVQ/Columbus, OH 7.6-71 2 2 2 =
WONE/Akron 5.5-6.2 2 1 o _ WMGG/Columbus, OH (CR) 4.1-5.4 — — — =
WEQX/Albany 1.1-1.1 — _ _ _ KNCN/Corpus Christi 8869 2 1 1) 2
WPYX/Albany 7.1-8.9 1 1 1 1 KDGE/Dallas 1.31.7 — — - —
WAQBK/Albany (CR) 2.6-4.1 _ _ 2 _ KTXQ/Dallas (CR) 4.3-4.4 1 1 1 —
KFMG/Albuquerque 3.2-3.6 — — — _ KZPS/Dallas (CR) 3.0-3.6 - 2 2 —
KZRR/Albuquerque 8.2-6.3 2 1 1 1T WRKIi/Danbury 12.9-9.6 L 1 na 1
W2ZZO/Allentown 12.2.12.4 1 1 1 1 WAZU/Dayton 6.2-5.8 — 2 — -
KBFX/Anchorage (CR) 8.1-9.9 — 2 2 2 WTUE/Dayton 9773 2 1 1 1 |
KWHL/Anchorage a.8-10.2 1 1 1 1 KAZY/Denver 4.2-37 . — - -
WAPL/Appleton 15.6-15.1 1 1 1 1 KBCO-AM & FM/Denver 6.2-6.1 2 2 1 1 I
| WKLS/Atlanta 54-69 - 2 2 2 KBPI/Denver 46-6.3 1 1 2 —
WZGC/Atlanta (CR) 2.8-3.7 —_ — — o KDHT/Denver 0.9-1.7 - — — —
| WRXR-AM & FM/Augusta, GA 8.8-6.5 o 2 2 = KRFX/Denver (CR) 40-34 — = = =
WTOS/Augusta, ME 6.0-8.2 2 1 na 1) (KTCL/Denver) (NR) 1.6-0.5 — — = —
KLBJ/Austin 7.9.94 1 1 1 2 KGGO-AM & FM/Des Moines 13.3-15.7 1 1 1 1
KPEZ/Austin 4.1-5.0 — 2(T) 2(T) _ WCSX/Detroit (CR) 3.5-3.0 = = — —
KKBB/Bakersfield 4.4-51 — — _ _ WLLZ/Detroit 3.9-43 2 1 2 —
WGRX/Baltimore (CR) 2418 _ _ _ _ WRIF/Detroit 3.7-34 - 2 ) —
WIYY/Baltimore €.2-6.7 1 1 1 = KDF X/Dubuque 8.5-7.9 — — na 1
(WHF S/Baltimore) 1424 = — _ _ KQDS-AM & FM/Duluth 7.4-82 2 1 2 2
WKIT/Bangor, ME **.76 2(T) 1 na = WAKX/Duluth (CR) 9.0-7.3 — — 1 =
WTGE/Baton Rouge 5.5-6.0 — 1 1 1 KLAQJEI Paso 10.9-9.3 1 1 1 2
KWIC-AM & FM/Beaumont 2537 — 2 _ _ WBIZ/Eau Claire, WI 14.4-9.0 1 1 na =
KRKX/Billings, MT .83 — 1 1) . WRKT-AM & FM/Erie, PA 14.2-14.7 1 1 1 1
WKGB/Binghamton 6.0-6.3 - 2 = - KLCX/Eugene 8.2-8.7 2 1 2 -
| WZRR/Birmingham (CR) 9.1-7.9 2 1 1 2 KZEL/Eugene ' 6.1-9.9 1 2 1 1
| KJOT/Boise 10.2-6.9 2(T) 1 1 1T WGBF-AM & f:'MIEvansvnlle 6.2-4.4 — = — =
WBCN/Boston 4.6-7.1 1 1 1 1 WRBT/Evansville **.51 — 2 2 —
WCGY/Boston 1.81.4 - = _ = KQWBIFargo, ND 18.5-15.5 1 1 1 1
WFNX/Boston (NR) 1.6-2.0 . _ = _ KKEG/Fayetteville, AR 8.8-7.3 — 2 na 2
WZLX/Boston (CR) 30-3.9 _ _ 5 = WRCQ/Fayetteville, NC **7A1 —_— 2 B _
WGR/Buffalo 7773 2 1 1 1 WRXK/Ft. Myers 12.9-11.4 1 1 na 1
| WUFX/Buffalo (CR) 26-5.3 _ > > _ (WKGRI/Ft. Pi.erce) 14.7-12.4 1 1 na 1
WIZN/Burlington 12.4-16.0 1 1 na 1 KZKZ/Ft. Smith, AR **.92 1 1 na 1
WPXC/Cape Cod, MA 12.7-9.6 1 1 na 1 WBYRI/Ft. Wayne (CR) 9.0-9.1 — 1T 1M 2
WZXL/Cape May, NJ 12.8-11.1 1 1 o 1 WXKE/Ft. Wayne 7.4-8.7 2 1(T) 1T 1
KRNA/Cedar Rapids 11.47.5 1 1 1 - KJFX/Fresno (CR) Tr2.8 = — - - |
| WPGUIChampaign 56 - % na _ KKDJIFresno 4.1-51 1 1 1 1)
WAVF/Charleston, SC 7.75.9 2 1 1 / WRUF/Gainesville 18.5-18.1 1 1 na 1
WYBBICharleston, SC (CR) 1.3-3.7 = - _ KJKJ/Grand Forks, ND 9.9-5.1 = — na - |
WKAZ & WKLC/Charleston, WV 9.810.5 - 2 2 2 WJFM/Grand Rapids (CR) 30-26 - - = —
WRFX/Charlotte 7.0-7.8 2 1 1 5 WLAV/Grand Rapids 6.4-6.8 2 1 1 1
(WXRC/Charlotte) 1221 _ _ - _ KQDl/Great Falls, MT 16.8-13.8 1T 1 na 1
WWWV/Charlottesville, VA 16.7-16.7 1 1 na 1M WKRRIGFOOI‘IS!')OI'O 10.2-11.9 1 1 1 1 |
WCKGIChicago (CR) 3.8-4.4 _ _ _ 5 WCKNIGre?anIe-Spartanburg, SC 3.9-6.0 — 1 1 —
WLUP/Chicago 4.0-4.5 2 1 1M 1 WTPA/Harrisburg 6.7-8.2 2 1 1 1
WXRT/Chicago 2533 _ _ 1T _ WCCC-AM & FM/Hartford 5.0-6.3 2 2 1 1
KFMF/Chico, CA 16.5-8.9 1 1 4 1 WHCN/Hartford 5.5-5.8 1 1 2 2(T)
WEBN/Cincinnati 9.0-10.1 1 1 1 2 ';:'gﬁm’::::]“ () ‘;-::g-: - = 2 -
WOFX/Cincinnati (CR) 4.9-3.7 - — — — T — 7.6-7.4 i ] ] ;
WMMS/Cleveland 8.5-7.6 1 2 2 2 KZF XIHouston (CR) 3‘4_3-7 e, N ’ N
WNCX/Cleveland (CR) 4.9-53 2 1 1 1 e
WXQR/Coastal NC 3.0-3.1 I § . ul _ WTAK (AM)/Huntsville, AL 4.6-6.7 — 1T 1 —
WZYCICoastal NC 3.7-4.8 = == s = WFBQ/Indianapolis 14;8:1 5.2 1 1 1 1
KILO/Colorado Springs 7574 1T 1 2 — ws:g,’::: o (e 9_7_2:; _ ] 2 =
KKFM/Colorado Springs (CR) 7.5-6.2 — — 1 2(T) WSTZ/Jackson, MS 20-6.7 B . 5 2(m)
KFMZ/Columbia, MO 20.8-20.0 1 1 na 1 Continued on Page 72
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S p rl n g ’ 9 O Sco re boa rd Cont I Aduhts Men Men Men
ontinued from Page 71 12+ 1834 1834 25-34 25.54
Adults Men Men Men WMY G/Pittsburgh (CR) 3.4-4.2 - 2 2 —
Station/Market 12+ 1834 18-34 25-34 2554 WBLM/Portland, ME 12.6-15.2 1 1 1 1(T)
WFYV/Jacksonville 9.4-8.9 2 1 1 1 KGON/Portland, OR 5.6-4.9 2 1 1 —
WIOl/Jacksonville (CR) 3.2-3.5 — — - — KUFO/Portland, OR 4547 - 2 2 —
KKOW!/Joplin, MO 4.8-2.1 — = na — WHEB-AM & FM/Portsmouth 11.4-8.6 1 1 1 2
KOCD/Joplin, MO **.57 —_ 1 na — WPDH/Poughkeepsie 12.9-13.6 1 1 na 1
WRKR/Kalamazoo, MI (CR) 11.4-14.9 1 1 1 1 WBRU/Providence (NR) 1.5-2.8 - — 2 —
KCFX/Kansas City (CR} 4.1-3.4 e - —_ - WHUJY/Providence 8.0-7.2 1 1 1 2
KYYS/Kansas City 5.5-5.8 1 1 1 = WWRX/Providence (CR) 3.8-3.1 — — - —
WCKS/Knoxville (CR) **1.8 — — — = KFMH/Quad Cities 1.3-4.2 — - — -
WIMZ-AM & FM/Knoxville 10.7-10.6 2 1 2 2 KSTT & WXLP/Quad Cities 14.8-10.6 2 1 1 -
WKHY /Lafayette, IN (CR) 11.0-12.3 2 1 na 1 WRDU/Raleigh 9.2-10.4 1 1 1 1
WJXQ/Lansing 3.7-5.4 - 2 1N — KSQY/Rapid City, SD 12.8-12.5 2 2 na 1(T)
WMMOQ/Lansing (CR) 4.9-4.2 —_ — — — KOZZ/Reno (CR) 8.4-10.3 1 2 1 1
KKLZ/Las Vegas (CR) 5.6-5.0 — = 2 2 KRZQ/Reno 4.8-9.0 2 1 2 2
KOMP/Las Vegas 4.9-7.2 2 1 1 — WRXL/Richmond 9.3-10.3 2 1 1 1
KKRX/Lawton, OK (CR) **-81 —_— 2 na — KCAL/Riverside-San Bernardino 3.3-3.5 — — - —
WKQQ/Lexington 11.9-13.7 1 1 1 1 WROV/Roanoke 7.6-8.0 2 1 1 2
KFMQ/Lincoln 10.8-8.8 2(M 2 2(T) 2(T WCMF/Rochester 16.7-15.1 1 1 1 1
KTGL/Lincoin (CR) 6.8-10.5 2(T) 1 1 1 WXRX/Rockford, IL 7.8-8.9 2 1 1 2(T)
KMJX/Little Rock 9.3-8.1 2 2 2 — KRXQ/Sacramento 8.7-8.7 1 1 1 —
KKTX-AM & FM/Longview, TX 0.9-3.6 — - na - KZAP/Sacramento 6.5-5.2 2(M 2 2 1
KLOS/Los Angeles 3.8-4.1 2 1 1 1 WKQZ/Saginaw 10.4-8.2 2 2 2 -
KLSX/Los Angeles (CR) 2.3-2.6 — - — — WHMH/St. Cloud, MN 2.1-9.4 2 1 na 2(T)
KNAC/Los Angeles 1.1-0.9 - - — — KSD/St. Louis (CR) 6.7-4.9 — 2 2 —
KROQ/Los Angeles (NR) 3.2-3.1 — 2 — — KSHE/St. Louis 8.8-8.7 1 1 1 1
WLRS/Louisville 7.3-6.6 — 2(T) — — WWTR/Salisbury-Ocean City 2.9-1.6 - — — —
WQMF/Louisville 6.4-7.0 2 1 1 — WZBH/Salisbury-Ocean City 4.87.7 1 1 1 1
KFMX/Lubbock 7.8-8.1 — — - — KBER/Salt Lake City 3.8-4.0 — 2 — -
KTBC/Lufkin-Nacogdoches, TX 2.7-59 — — na — KJQN/Salt Lake City (NR) 2.9-4 1 — — — —
WQBZ/Macon, GA 4.8-2.2 — — — — KLZX-AM & FM/Salt Lake City (CR) 6.1-7.9 1 1 1 1
WIBA/Madison 10.3-12.9 1 1 1 1 KRSP/Salt Lake City 2.9-4.2 — — — —
WMAD/Madison 2.6-3.9 -= — — — KISS/San Antonio 3.7-5.0 2 1 1 —
WGIR/Manchester, NH 13.2-10.6 1 1 1 1 KZEP/San Antonio (CR) 4.2-4.0 — 2 2 —
KRIX/McAllen-Brownsville 2.56-2.7 - —_ — — KGB/San Diego 6.1-7.1 1 1 1 1
KBOY/Medford, OR 7.0-4.2 — — na - KSDO/San Diego (CR) 2.0-2.5 — — —_ —
KCNA/Medford, OR 0.6-5.2 — — na — XTRA/San Diego (NR) 4.3-48 — — — —
WEGR/Memphis 8.4-8.1 2 1 1 1 (KGMG/San Diego) (CR) 1.3-2.1 — — — —
WSHE/Miami-Ft. Lauderdale 2.2-29 — — — — KGMG/San Diego North County (CR) 4.0-5.8 1(T) 1 1 1(M)
WZTA/Miami-Ft. Lauderdale (CR) 2.3-2.2 —_ — — == KFOG/San Francisco 2.0-2.6 — — — —
WKLH/Milwaukee (CR) 7.9-7.0 1 1 1 1 KITS/San Francisco (NR) 2.3-1.5 —_ — — —
WLZR-AM & FM/Milwaukee 5.2-52 — 2 ~ — (KOME/San Francisco) 2.31.5 — — — —
WQFM/Milwaukee 3.2-4.2 — — — — KRQR/San Francisco 2.9-26 2 2 1 —
KJJO/Minneapolis 2.4-1.6 —_ — — — (KSJO/San Francisco) 1.4-1.5 — — — —
KLXK/Minneapolis (CR) 2.0-5.7 2 2 2 — KOME/San Jose 6.8-3.9 2 1 1 2
KQRS-AM & FM/Minneapolis 8.2-10.3 1 1 1 1 KSJX & KSJO/San Jose 4.0-3.6 — — 2 —
KTCZ/Minneapolis 4.4-3.3 — — — — KCQR/Santa Barbara 7.0-71 1(T) 2 na —
WGCX/Mobile 5.4-6.6 2 1 1 — KTYD/Santa Barbara 8.9-8.3 1M 1 na 1
WZEW/Mobile 1.6-1.9 —_ — —_— — KXFX/Santa Rosa 6.5-4.4 —_ 2 na 2(T)
KDJK/Modesto 8.0-7.5 2 1 1 2 WIXV/Savannah 89-11.3 2 1 | 1
KVF X/Modesto (CR) 4.6-4.6 — — —_ — KEZX/Seattle 1.6-1.4 — — — —
WHTG/Monmouth-Ocean, NJ (NR) 1.4-1.0 — — — == KISW/Seattle 4.4-50 2 1 — —
KMBY/Monterey-Salinas 4.7-4.2 2 2 2 — KXRX/Seattle 4.2-5.0 1 2 1 2
WXF X/Montgomery, AL (CR) 10.8-5.7 — 2 2 — KZOK/Seattle (CR) 2.9-43 — — 2 -
WDHA/Morristown, NJ 4.5-4.8 2 2 na — KTAL/Shreveport 4.4-4.7 - — 2 -
WGFX/Nashville (CR) 5.2-4.4 — — —_ — KSEZ/Sloux City, IA 22.0-15.9 1 1 na 1
WKDF/Nashville 8.3-9.1 1 1 1 2 KKRC/Sioux Falls, SD Y67 2 2 1 —
WRLT/Nashville **-0.7 — — — — WAOR/South Bend 5.1-8.8 2 1 1 1
WBAB-AM & FM/Nassau-Suffolk 5.0-4.3 1 1 2 — KEZE/Spokane 8.8-7.6 2 2 1 1
WDRE/Nassau-Suffolk (NR) 1.8-1.7 — — — — KKZX/Spokane (CR) 5.7-6.7 — — - —
WRCNI/Nassau-Suffolk 0.9-1.1 —_ — - — WYMG/Springfield, IL 18.0-14.5 1 1 na 1
(WNEW/Nassau-Suffolk) 2.8-3.2 2 2 1 — WAQY/Springfield, MA 9.8-9.0 1 1 1 1
(WXRK/Nassau-Suffolk) (CR) 3.0-37 —_ — - — KXBR/Springfield, MO 0.9-1.0 — — — —
WPLR/New Haven 9.0-7.2 2 1 1(T) 2 KXUS/Springfield, MO 11.9-9.7 1 1 1 —
(WWRX/New London, CT) (CR) 9.7-10.4 2 2 na — WEFX/Stamford, CT (CR) 3.2-7.5 1 1 na 1
WCKW-AM & FM/New Orleans (CR} 3.8-4.6 — -— 1 — WAQX/Syracuse 7576 2(T) 2 2 —
WRNO/New Orleans 3.6-3.6 — — — - WKFM/Syracuse (CR) 8.0-7.9 2(T) 1 — 2
WNEW/New York 3.4-3.9 1 1 1 2(T) WGLF/Tallahassee 16.0-12.5 1 1 1 1(T)
W XRK/New York (CR) 3.2-3.4 — 2 2 — WXTB/Tampa 4.4-4.5 — 2 —— —
WAFX/Norfolk (CR) 8.2-75 2(T) 2 2 2 WYNF/Tampa 6.4-6.8 1 1 1 1
WNOR-AM & FM/Norfolk 9.0-9.2 1 1 1 1 W2z2zQ[Terre Haute 15.1-13.0 1 1 1 —
WKLT/Northwest Michigan 4.7-10.0 1(T) 1 na 2 WIOT/Toledo 13.7-13.1 1 1 1 1
KBAT/Odessa-Midland 8.7-11.1 1 1 na 1 KLPX/Tucson 8.0-8.4 2 1 1 —
KATT/Oklahoma City 7.0-9.2 1 1 1 2 KMOD/Tulsa 10.6-12.5 1 1 1 1
KRXOiOklahoma City (CR) 4.4-53 — — 2 — (KKTX-AM & FM(Tyler, TX) **.3.8 — 1(T) na 2(T)
KEZO-AM & FM/Omaha 10.5-15.2 1 1 1 1 WKLL/Utica (CR) **-51 — — 2(T) —
WDIZ/Orlando 51-52 — 2(M 2 — WOUR/Utica 9.9-12.5 1 1 1 1
WHTQ/Orlando 6.4-6.6 — 1 — — KPLV/Victoria, TX 4.0-3.3 — — na —
KZTR-AM & FM/Oxnard-Ventura (CR) 2.9-3.0 — — 2 - WCXR/Washington (CR) 4.3-3.9 — — — —
KCHV/Palm Springs 5.0-6.8 2(M 1 na 1 WHFS/Washington 3.1-2.9 - = 2 =
WILN/Panama City 12.5-15.7 1 1(T) na — WJFK/Washington (CR) 1.8-1.9 - — — —
WTKX/Pensacola 6.2-5.2 — — — — WWDC/Washington 2.5-2.9 — — — —
WWCT/Peoria 13.5-12.6 1 1 1 1 WCIZ/Watertown, NY 11.1-11.0 2 1 na 2
WMMR/Philadelphia 6.9-8.2 1 1 1 1 WKGR/West Palm Beach 2.8-3.7 2 1 1 2
WYSP/Philadelphia (CR) 6.2-6.4 2 2 2 2 KICT/Wichita 7.0-71 2 1 1 —
KDKB/Phoenix 4.4-4.5 2 2 2 — KRZZ/WiIchita (CR) 4.6-4.8 - 2(T) — -
KOPA & KSLX/Phoenix (CR) 4.0-3.5 — — — — WEZX/Wilkes Barre-Scranton 7.9-7.5 2 1 1 1
KUKQ (AM)/Phoenix (NR} 1.21.7 — - — — KATS/Yakima, WA 17.0-15.4 1 1 na 1
KUPD/Phoenix 7.4-6.7 1 1 2 WHTF/York (CR) 2.8-2.4 e — — —
WDVE/Pittsburgh 9.3-9.8 1 1 1 1 WNCD/Youngstown 7.6-9.1 1 1 1




Software Fables

YES, OUR RADIO RATINGS
ANALYSIS SYSTEM IS
BETTER THAN TAPSCAN...

{l ot too long ago, in a cold land far, far away, Peter Nocchio told a prospective client many tall tales. He told this

person, searching for the elusive new customer, that his radio ratings analysis system was better than TAPSCAN’s.
He told the young man that TAPSCAN did not have spectacular presentation graphics, regular enhancements and

upgrades, and that their client services department was not the best in the industry. He even said that TAPSCAN did not have

a product to fill every need at a station including quantitative and qualitative analyses, multimedia analyses,

music scheduling, accounting, traffic, logging and billing, and even an electronic rate card system.

The more Peter talked the more his nose grew, and grew, and grew. | | 3000 Riverchase Galleria
The client eventually became frightened and ran away. The next day TAPSCAN Suite 1111

INCORPORATED

Birmingham, Alabama 35244
205 987-7456
See us at RADIO ‘90, Booth #1203.

he called TAPSCAN, tried their systems, and installed them at his station.
He lived happily ever after.

www americanradiohistorv com



74 e RaR septomber 7,1990

WALT LOVE

URBAN CONTEMPORARY

Grambling Kicks Off Radio Network

The sounds of football are in the fall air and on the air
at a number of UC/Black stations — Grambling State Uni-
versity football is about to air for the first time on its own

radio network.

50-Station Network

“This will be the largest black
college football network in the
country and second in magnitude
only to Notre Dame,” said Grambl-
ing alumnus (class of 1980) and
eight-year industry vet Calvin
Miles. He's now Director/Broad-
casting at Grambling’s KGRM,
where he’ll be handling the net-
work’s play-by-play commentary.
“At last count we had approxi-
mately 50 stations nationwide.’’
-

‘‘We’ve always felt our
team should have a
nationwide network.
But convincing those in
the broadcasting power
structure was the tough
job.”’

Miles noted, “including the U.S.
Virgin Islands. Selected games will
also be heard on the Armed Forces
Radio Network.”

Affiliates in place include WGCI
(AM)/Chicago, WAOK/Atlanta,

Eddie Robinson

Calvin Miles

KCOH/Houston, KKDA (AM)/Dal-
las-Ft. Worth, and KOKA/Shreve-

port.

Overcoming Obstacles

“We've always felt our team
should have a nationwide net-
work,” Miles said. “But convincing
those in the broadcasting power
structure was the tough job.”

Things began to change when, as
Miles explained, “Marv Dyson,
President/GM of WGCI-AM & FM/
Chicago, worked with his OM, Dar-
ryl Green, to get us involved with a
production company called TBC in
Robana, IL. Marv and Darryl
believed in our program and gave

““If we can become a
stronger voice in the
community through our
football program, we
may be able to help
deal with some of our
community’s
problems.”’

us a chance on-air in Chicago on
their AM facility. People re-
sponded, and the numbers did well
during our broadcast. So they help-
ed us put this network together
through their contacts.”

Miles will be joined in the broad-
cast booth this year by fellow
Grambling alum and NFL all-star
Buck Buchanan, who’ll do color.
“We’re very happy to have Buck as
part of our broadcast team this
year,” said Miles. “Not only was
he with the Kansas City Chiefs dur-
ing their championship years, he’s
in the NFL Hall Of Fame. He’s go-
ing to add those special insights
that provide the professional sound
of bigtime college football.”

Sponsor Lineup

As for sponsors, Miles said,
“Johnson Products [haircare sup-
plies] is our major sponsor as of
now. After each game they’re go-
ing to provide a $1000 ‘Player Of
The Game Scholarship Award’ to
the winning player’s school. We al-
s0 have several beer companies in-
terested in joining our sponsor line-
up.” At presstime, Grambling of-
ficials were still in negotiations
with additional possible sponsors.

Miles pointed out the university
has sent more football players to
the NFL than any other school,
black or white, with the exception
of Notre Dame. “We had a very

&
Buck Buchanan

good record last season: nine wins
and three losses. We were unde-
feated in our conference [South-
western Athletic Conference}, and
also qualified to go to the NCAA
Division Two playoffs. This season,
Coach Eddie Robinson will be in
his 50th year as Grambling’s head
football coach.

“We have an 11-game schedule
this year, and our first game will
be played September 1 against Al-
corn State University. Our regular
season ends Thanksgiving week-
end in New Orleans at the Super-
dome, which is one of our biggest
games of the year. It'll be against
Southern University in the Bayou
Classic. Last year Grambling had
the highest scoring total offense in
the country and many of those
same players will be coming back
this year. I think we’re going to
nave an exciting ball club.”

www americanradiohistorv com
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9/1
9/8
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9/22
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(East Rutherford, NJ)
9/29
10/6
10/13
10/20
10/27
11/3
11/10
11/24
12/8
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Grambling stops the run — Jackson State, 1989

Game Schedule

Alcorn State at Shreveport

Tennessee State at Grambling
Hampton University at Giants Stadium

Prairie View A&M at Dallas

Alabama A&M at Indianapolis

Mississippi Valley at Birmingham

Jackson State at Grambling

Texas Southern at Houston Astrodome
Alabama State at Grambling Homecoming
South Carolina State at Qrangeburg, SC
Southern University at New Orleans
California Bowl at Fresno — team TBA

Note: If Grambling participates in the NCAA'’s Division I-AA champion-
ship playoffs, TBC Sports will broadcast each game played.

““This will be the
largest black college
football network in the
country and second in
magnitude only to
Notre Dame.”’

‘Positive Message’

Addressing the benefits the net-
work may render, Miles concluded
with what he calls “the message”
of Grambling football. “It's a
positive message about athletics
and academics for children and
adults in the black community. If
we can become a stronger voice in
the community through our foot-
ball program, we may be able to

help deal with some of our com-
munity’s problems. We need to
stress the importance of education,
and we also want people to con-
sider black colleges and universi-
ties. If we can help do these things
through the vehicle at our disposal
— athletics and our football pro-
gram — we'll be very happy.”

#8 7' B

Picture This

Do you ever picture yourself in
R&R? Gather your best black &

fine, too} of station promotional
events, contests, concert tie-ins,
in-studio visits by artists, or focal
benefits, and mail to: Walt Love,
1930 Century Park West, Los An-
geles, CA 90067.

while photos (clear color shots-are |

1




'I'EASE ME...
DO IT IN

NMow. Motion

(MOTC-2064)

THE

NEW
SINGLE
FROM

FO I“'H- \
COMING
ALBUM,
OPEN |
IN\/ITATION. )
produced by:
: —~ stan sheppard
BREAKERS Wiy and

NOW ON 67 UC jimmy varner

REPORTERS — 71%
MOST ADDED AGAIN!

1990 MOTOWN RECORD COMPANY
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NEW & ACTIVE H
NOW ON 46 UC cool

REPORTERS

INCLUDING: breeze

| WAMO WGCI
WHUR WZAK
WKYS WTLC your
K104 KPRS .
KMJQ WMVP quier
K97 KMJM
WYLD K]JLH
WMYK ..And Many, this
WOWI More!!

MICHAEL

FRANKS

through

El— < :, REenr , »‘8::. i -

SILKY SOUL SINGER — WYLD/New Orleans staffers presented Frankie Beverly of Maze with a plaque in memory of
Marvin Gaye on the anniversary of Gaye’s death. Assembled for the occasion were (I-r) WB's Matt Morton, 'YLD morn-
ing personality Guy Black, evening personality Papa Smurf, Beverly, 'YLD afternoon personality Kevin “Koolin” Fox,
PD Brian Wallace, WB’s Carolyn Baker, and WB'’s Sr. VP/Black Music Ernie Singleton.

} /,r/ / / ,-“
/ i/

s

storm

w

summer!

4 7
. %
2 4 7
.

LAY YOUR TROUBLES DOWN — Angela Winbush and Ronald Isley stopped by KJLH/Los Angeles for a little kind-
ness, joy, love, and happiness. Sharing the moment were (I-r) WB's David Linton, Mercury’s Karen Lyles, Winbush,
KJLH PD Lynn Briggs, and Isley.

SURROUNDED BY TEMPYATIONS — WXYV/Baltimore afternoon DJ Tim Watts (in white shirt) hangs with four
members of the Temptations.

“The Art Of Love”

The New Single

SRR

4

E;

144990 Reprise Records

Produced by Jeff Lorber, from the album **BLUE PACIFIC™ COUP DE HOOP — The Coup de Hoop amateur basketball competition to benefit safer activities for kids featured the
court skills of (I-r) KKBT (FM92)/Los Angeles’s Cliff Winston, Full Force’s B. Fine and Bow-legged Lou, the station’s
Big John Walker, the group’s Paul Anthony, and Frank Miniaci of FM92.

www americanradiohistorv com




THE DOC IS IN THE

HOUSE AND YOUR
COMPETITION IS
CALLING ON HIM.

THROUGHOUT
THE COUNTRY
DOC BOX & B
FRESH ARE
REACHING
ACROSS ALL
FORMATS TO
ESTABLISH THE
ULTIMATE LOVE
RAP BALLAD,
"SLOW LOVE"
MOTC-2028.
FROM THEIR HIT
SELF-TITLED LP
MOT-6293. rrobucen]

BY MARQUIS "HAMI" DAIR FOR
DEF BOY X AND DIVA 1
PRODUCTIONS.

NOW BEING PLAYED AT:

URBAN: KSOL*, WPEG-FM, WJMH-FM, WIKS-FM,,
Z93, WKWQ-FM, WWDM-FM, Z104, WIZF-FM,
WLOU-FM, KPRS-FM, KPRW-FM, WYLD-FM,
WXOK-FM, KIPR, KHYS-FM, WVEE-FM,
WAGH-FM, WFXMWIB, WENN-FM, WQQK-FM,
HOT105, WEDR-FM, WPOM-AM, WJHM-FM,

WTMP-AM, WRXB-AM, WHJX-FM, WZAZ-FM,
WANM-AM, KDAY-AM, KKFX

POP: KGGI*, KOY*, KMEL*, FM102*, PWRPIG,
Q105, KAKS, KZIl, KPRR, KEZB, KKSS, KITY,
KTFM, K106, KZZB, KXXR, KS104, KKMG,
Q106, XHTZ, KCAQ, KQMQ, KIKI, KKFR,
KRQQ, HOT977, KROY, KDON, B95, WXKS,
TIC-FM, WKSS, WCGN, WKSE, 99WGY, WIOQ,
HOT999, WPGC, B96, WHYT, WGRD, Y107,
WCKZ, WHTE
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Troops Receive Messages From Home

When thousands of American troops were dispatched
to the Middle East last month, many radio stations showed
their support in & variety of ways. We focus on three sta-
tions which, coincidentally, all use the “mix” handle:
WWMX/Baltimore, KMMX/San Antonio, and KLSI/Kan-

sas City.

Road To Cairo

On August 15, WWMX/Balti-
more morning driver Mike McCar-
thy announced he would personally
deliver a three-day broadcast of
music and good wishes to Ameri-
can troops in Saudi Arabia. He
backed up his promise by flying to
Cairo and handing the tapes to the
information officer at our embas-
sy, Jay Taylor, himself a Balti-
more native.

“I really want these men and
women who represent our country
to know that Baltimore citizens
have them in their thoughts and
prayers. I wanted to make sure
they know how I feel by personally
delivering this broadcast,” McCar-
thy said.

Station representatives reported
WWMX’s telephone lines were
jammed with listeners eager to

Mike McCarthy

record dedications to our troops. A
U.S. Navy broadcast crew visited
the station to film McCarthy during
his AM drive shift.

According to WWMX Promotion
Director Dawn Tritaik, Cairo

ACCELERATION

Management

WJQY/San Diego ups morning man
Jim Doyle to Asst. PD/Froduction Di-
rector . . . Six-year WLTT/Washington
AM driver Dave Arlington is promoted
to Asst. PD/Promotion Banager . . .
Ray Marshall replaces Randy James
as WFMK/Lansing's PD . . . WSGY/AI-
bany, GA names K.C. Edwards PD.

Dennis Snow exits KCIZ/Fayetteville
to become MD/PM driver at crosstown
KEZA WHTO/Williamsport, PA
morning man Jonathan Rush joins
WJNL/Johnstown as Operations Direc-
tor Mark Price rejpins WZLQ/
Tupelo, MS as MD . . . WGLL/Mer-
cersburg, PA welcomes Maelinda
Myers as MD . . . KWSI/Warm Springs,
OR appoints John Stolv Station Man-
ager . . . WLW/Cincinnati names Mary
Jo Meier Marketing Director . . . Brian
Beddow is the new PD at WTTR/West-
minster, MD.

Air Talent

WLTT/Washington’s new personality
lineup is: Dave Adler (6-10am); Paula
Kasey (10am-3pm); Dava Stone (3-
6pm}); Beverly Fox (6-10pm}); Al San-
tos with the “Love Lite” (10pm-2am);
and Bill Hamlin (2-6am) . . . CFTR/
Toronto morning cohost Larry Fedoruk
is now a member of CKFM/Toronto’s
moming team . . . Former KYXY/San
Diego AM driver Kenny Noble crosses
the street for mornings at KJQY

KLTX/Seattle adds Scott Ingram to
middays and Sandy Hamilton to week-
ends . . . Two-year WWLI/Providence
ND Donna Mac is now the station's PM
drive personality; Promotion Director
Jayne Berry replaces Mac as ND . . .
Mike Fiss joins Bob Simpson and

Jane London in AM drive on WSNY/
Columbus. Fiss succeeds Bob Simp-
son ... KYRK/Las Vegas morning
man John Potter assumes similar
duties across the strip at KWNR.

wasn’t the first place the station
tried to send McCarthy. “We orig-
inally tried to get Mike into our
embassy in Saudi Arabia. That,
though, was impossible. We pulled
some political strings to get him in-
to Cairo. We had to secure a visa
and an updated passport, and our
PD [Greg Dunkin] was on the
phone constantly to make sure ev-
erything would be safe.”

Vets Pitch In

WWMX contacted the White
House Press Office, which in turn
tried to arrange for the President
to be present for McCarthy’s Cairo
sendoff.

‘“Unfortunately, we weren’t able
to get the President to swing by,”
Tritaik lamented. “It was interest-
ing because he was addressing the
91st national convention of VFW,
which was literally two blocks
away from us. A large group of vet-
erans came through Hopkins
Plaza, where we were gathered,
and videotaped messages for Mike
to take with him. Their messages
were very supportive. It was a real
coup that they just happened to be
passing through. There was noth-
ing better for us to send to our guys
in the Middle East than these
messages from people who were
once in their shoes.”

Prior to delivering the tapes to
the U.S. Embassy, McCarthy did
his morning show live from Cairo.

KLSl/Kansas City's "“Greeting Card From Home”

K.C.’s CLASS ACT

KLSI Flies Giant
Greetings To Gulf

KLSI (Mix 93)/Kansas City created a unique 5’ x 8§
greeting card for our military personnel in the Middle
East, plastered with signatures and messages from local

residents.

KISI began gathering signa-
tures August 16 and finished the
task two days later. AM drive co-
host Pam Whiting left for Cairo
to deliver the oversized card to our
embassy. She noted, “The re-
sponse to the card has been incred-
ible. When airline officials saw it
and the messages on it, they waiv-
ed the restrictions and allowed me
to carry it on board.”

Air France security officials,
however, informed Whiting she’d
need to send the card from Paris to
Cairo on an air cargo carrier. Even
this potential stumbling block roll-

MILITARY TOWN PERSPECTIVE

San Antonio is home to Randoiph
AFB, Kelly AFB, Lackland AFB,
Brook Army Hospital, and Fort Sam
Houston Army Post.

*“The neatest thing about what we
did is that this is a military town,"”
KMMX President John Hiatt
pointed out. “It really hits close to
home. In fact, my brother-in-law is a
fighter pilot over there. Our contact
at Kelly told me we're their iocal ra-
dio station, and he'd do everything
possible to get our tapes played.
They took our cassettes, dubbed
them to reel-to-reel, and sent them
to California, where they were
broadcast on satellite.”

KMMX received over 300 phone
calls, and the event warranted cov-
erage by the three network televi-

Satellite Airs San Antonio Well-Wishers

As listeners called in with messages supporting our
troops in the Persian Guif, KMMX/San Antonio recently
taped its on-air broadcast for 48 hours. Tapes were then re-
broadcast via satellite to the Middle East.

sion affiliates, Spanish TV outlets,
and local newspapers.

“Some of the messages we
heard made my eyes water, Hiatt
said. “This type of event is some-
thing only radio can do. We did it on
a Tuesday and Wednesday and it
actually alred in Saudi Arabia Friday
night or Saturday morning.”

Emotional Rescue

Hiatt discussed the emotional as-
pect of the taping. “it was a real re-
lease for the people. These were
the fathers and mothers, wives, and
kids of youngsters sent to Saudi
Arabla. it made them feel like they
were at least doing somsthing. A
mother of a boy sent to Saudi
Arabia broke up midway through

her message and couldn't con-
finue. Another mother called with
her two-year-old. She toid her child
to say, ‘Daddy, | miss you, and
please come home soon.’ The little
girl repeated everything her mother
said. It was very emotional.”

Several Vietnam veterans also
participated. “They sent us some
letters,” sald Hiatt. “They ail
generally wrote that when they
were in the service, they wished
they had something like us, They
could've listened, closed their
eyes, and pretended they were
home. it's finally dawning on some
people that this situation could
escalate and we could be back
where we were 20 years ago.”

Recorded listener messages
aired three times per hour. “Many
of our soft rock songs fit very nicely
in the segues,” Hiatt observeed.
“The blends were terrific, and the
reaction was great. There were
many non-dry eyes in the house
during the broadcasts.”

www americanradiohistorv com

ed away when the pilot of the
Paris-Cairo flight read what was
on the card and overturned the
decision.

Some stations opted to relay aud-
io and/or videotape messages for
our troops in the Middle East, but
KLSI preferred the card angle.
“We thought this was something
people could see and touch,” re-
marked Promotion Director Glen-
da Stultz. “The whole thing worked
out very well. Many people who
signed the card said that a friend or
brother had just been sent to the
Gulf.”

Media Event

KISI's activities caught much
local media attention. “All the
television stations covered our first
day out,” recalled Stultz. “They’ve
also all done at least one follow-up
report. In addition to the Kansas
City Star, several suburban news-
papers covered it.”

Unlike WWMX/Baltimore,
which shelled out $1000 to send its
morning man to Cairo (see separ-
ate story), KLSI got lucky. “An in-
ternational travel agency [Travel
Agents International] heard our
plans on the air and called us,”
Stultz reported. “They offered
their services to get Pam and the
card to Cairo.”

“‘She arrived at the embassy and
made a full presentation with of-
ficials there. The card went to all
the ships in the Persian Gulf and
then to the bases. She said officials
were overwhelmed by the size of
the card and the thoughts and well-
wishes.”

Pitfalls Of Travel

The trip, though, took its toll on
the diminutive Whiting. “‘She was
completely wiped out,” Stultz
noted. “She’s not a big person, and
traveling with that huge card
wasn'’t easy. The fights she had try-
ing to get the card on planes were
hard, too. She’s tired, but relieved
she made it.”



BE A HERO.
JUST FOR

You're invited to The Night of a Thousand Heroes
A(n easy-to-prepare-for) Costume Ball
Friday, Oct. 19th 7 PM.

The Waldorf-Astoria Grand Ballroom

It’s the AMC Cancer Research Center’s 20th
Annual Humanitarian Award Dinner—this
year honoring TOM FRESTON, Chairman and
CEO, MTV Networks.

ONE NIGHT.

Teagmoks
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For ticket information call the Northeast
Development Office of the AMC Cancer
Research Center at (212) 977-4180.

MTV NEITWORKS

“MTV Networks is proud to support the
AMC Cancer Research Center this year.
AMC’s unique focus on cancer prevention has
garnered tremendous support from the
entertainment industry for twenty years now.
Continuing this team effort could help cut
cancer deaths in half by the year 2000.

AMC’s endeavor is heroic, and our support
can make its goals attainable. You don’t have to
leap tall buildings in a single bound, or listen
to long speeches. Just join us for a fun night of
great music, food, dancing and hero-watching.”

A VIACOM COMPANY

©1990 MTV Networks. All rights reserved.
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It's been a very gold year.

The 1990 CMA
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(Soon To Be Platinum)

“Friends In Low Places”
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KYGO-FM Is Mile High 12 +

KYGO-FM/Denver recently celebrated its tenth anni-
versary in the format by becoming the first Country sta-
tion ever to lead the market 12+ (Arbltron)

The spring '90 7.9 represents the
best 12+ share in the station’s his-
tory. The station’s 25-54 numbers
were also the best in its history,
leading the market in that demo
for only the second time. (The first
was spring ’81.)

PD John St. John, who joined the
station as PD in April ’89, said the
station’s success began with a very
good strategic plan implemented
two years ago when VP/GM Bob
Call and KYGO (AM) PD Rick
Jackson changed KIMN (AM) to
separately programmed Country
KYGO (AM). “That worked as a
foil to drive KLZ from the format,”
said St. John. “It had a three share
that became public domain. As a
result of our efforts to refine
KYGO-FM, we feel a lot of those
people turned to us.”

‘‘One of the biggest
problems in Country
radio is PDs and MDs
dropping records too
quickly and not giving
them a chance to
become ‘favorite

songs’ or megahits.”’
—John St. John

Anniversary Centerpiece

Much of KYGO-FM’s spring pro-
motional activity came under the
umbrella of the station’s tenth an-
niversary celebration, orches-
trated by Promotion Director
Susan Cohig. “We used that as the
catalyst to blow it out big,” said St.
John. “The tenth anniversary hook
gave the promotions a bigger im-
age than they normally would have
had as individual promotions.”

From just prior to the spring
book until July 7 — almost 100 days
— KYGO-FM gave away $1000 a
day in its key song contest. (The
key song played in the morn-
ing was worth cash to the caller
with the right number when played
later in the day.) The contest was
supported by a medium TV sched-
ule utilizing a Film House custom
spokesman spot.

The station’s annual free concert
capped the tenth anniversary cele-
bration and featured Moe Bandy
and Ronnie Milsap, who performed
for an estimated 40,000 people. St.
John added that the station also
tied in heavily to the Judds/Ricky
Van Shelton tour, which stopped in
Denver later that week.

Also featured that week were an
eight-hour broadcast highlighting
the previous ten years and an open
house at the station.

John St. John

More Rigorous
Music Testing

St. John said that while the on-air
sound of the station’s music has
changed only slightly since he’s
been there, a lot has changed be-
hind the scenes. ‘“We’ve instituted
more rigorous music-testing poli-
cies,”” he said. “Weekly callouts
weren’t done before and are now.
And while KYGO-FM has always
done auditorium music tests, we
now look at the results much more
closely. We pay more attention to
both acceptance levels and burn
factors within individual demo
cells.
Referring to the weekly callouts,
St. John said, “We're relying on
them to tell us when a song has
burned rather than watching the

The Good T|mes RoII

national charts to see when a song
has peaked. We're dealing with
songs on an individual basis, based
on how our audience accepts them.

“One of the biggest problems in
Country radio,” he continued, “is
PDs and MDs dropping records too
quickly and not giving them a
chance to become ‘favorite songs’
or megahits.”’

KYGO-FM’s current playlist is
smaller than it’s ever been, with 30
currents and 40 recurrents. St.
John said he’d tightened the oldies
library as well, but declined to say
how many titles it contains.

Regarding new artists, he said
songs are judged on an individual
basis. ‘“We have no aversion to new
acts just because they’re new. Our
decisions are based on whether we
think the song is a hit. If we have
doubts, we may watch it a little
longer.” He also said the station is
more uptempo than it was just a
year ago.

Staff Kudos

Rusty Walker has consulted the
station the last two years. The air-
staff includes former KLZ talent
and longtime Denver personality
Sandy Travis, who was teamed
with five-year PM driver Chuck
Leary the first of the year. Kelly
Ford anchors morning news. Dur-
ing the book, Keith Riker handled
middays and St. John did after-
nocns. A couple of weeks ago,
Riker moved to afternoon drive
and St. John left the air. The new
middayer is market vet J.J.
McKay, who also works for the

KYKZ/Lake Charles, LA has quietly been building a dy-
nasty in this Southwestern Louisiana city, the nation’s
195th market. In the last five years its 12+ numbers (Arbi-
tron, spring only, 1986-90) have risen 13.2-15.1-17.4-20.6-
22.7. The 25-54 gains have been even more impressive,
almost tripling its spring 85 10.3.

Jimmy Lehn, named PD five
years ago this October, said one of
the keys to KYKZ’s success is that
owners Russell and Rita Chambers
and manager Jerry Goos hired the
best people in the market and ac-
quired other features like Paul
Harvey when they took over five
years ago. ‘“Those things gave peo-
ple a reason to move their loyalty
and switch to us — especially from
KTQQ, which was dominant,” said
Lehn.

Like a number of successful sta-
tions I've written about lately,
KYKZ boasts an airstaff with mar-
ket and station longevity. Morning
cohost Ken Miller has been on-air
for five years. Cohost Dale Mann
joined him from KTQQ two years
ago. Middayer Eric Neilson has
been at KYKZ five years, as has
Lehn, who does afternoons. Even-

Jimmy Lehn

ing man Kevin Davis is a three-
year vet; late-nighter Aaron Ladd
and overnighter Zach Taylor each
have a year of tenure.

WEST COAST COUNTRY — KZLA/Los Angeles’s Barbara Barri welcom-
ed two acts to the studio simultaneously. Sharing the schmooze time are
(I-r) Barri; Highway 101’s Paulette Carison and Curtis Stone; and McBride
& The Ride's Terry McBride, Ray Herndon, and Billy Thomas.

CORBIN =
CONm!muscounmv HANN R decﬂ

BLACK AND WHITE PHOTOGRAPH

HOME BOYS — WDSY/Pittsburgh and Mercury/Nashville hosted an album
release party for the Iron City's own Corbin/Hanner. Feeling right at home
are (I-r) WDSY's Jack Christopher; Bob Corbin; Dave Hanner; and WDSY'’s
PD Ron Antill, Dyan Sheridan, and Dave Leonard.

Drake-Chenault AC net. John Hen-

dricks does evenings, and MD Jen-

nifer Page stays up for overnights.
KYGO-FM appears to be conti-

For KYKZ

Big Numbers,
Small Budget

The challenge for most small-
market operations is to garmer
large numbers without large pro-
motional or advertising budgets.
KYKZ’s spring cash giveaways
totalled about $1100, awarded in $96
increments, with “Super Thurs-
days” featuring four cash prizes.
Very little money went to TV and
none to billboards. So what does
KYKZ do to generate messages for
the masses? “We focus on finding
creative ways of doing promotions
and count on newspaper and TV
coverage of those events,” said
Lehn. “That gives us free advertis-
ing at least every other week.”

Lehn feels all stations could get
more of that type of free publicity if
they were more aggressive. ‘‘Peo-
ple used to tell me not to bother
with newspapers and TV because
of animosity between the media,”
he said. “You just have to work at
building the relationships.”

Small promotional budgets
mean working harder at other

nuing on a roll. According to St.
John, the latest ARB monthly roll-
ing averages show the station up to
a 9.3 12+ and up over a share 25-54.

e o e

things. ‘“We make the most of con-
certs that come in,” says Lehn.
“There’s a great deal of fan in-
terest for front-row concert tickets
and backstage passes.”

KYKZ recently won the Loui-
siana Association of Broadcasters
Promotion of the Year award for
all market sizes for its “What’s the
craziest thing you’d do to meet Re-
ba McEntire?”’ contest.

Lehn also said it’s especially in-
cumbent upon stations without
large budgets to go out into the
community; especially with events
that are topical and not just coun-
try lifestyle oriented.

Music Matters

KYKZ recently enlarged its cur-
rent playlist from 33 to 38 titles, still
relatively few for a market its size.
“We do that so each song we play
gets the airtime it deserves,” said
Lehn. He added that his currents/
oldies ratio has moved from 50-50
to 5545 in the last year and he’s
looking to move it to 6040 in the
near future. His oldies library runs
1500 titles.
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CH-CH-CH-CHANGES

Producers, Artists
Play Musical Chairs

Increased competition in the country market means
artists and groups are constantly looking for the edge that
will get them to (or keep them at) the top. Frequently that

involves changing producers.

*» K.T. Oslin’s forthcoming
“Love In A Small Town” LP was
coproduced by Barry Beckett, Josh
Leo, Jim Cotton, and Joe Scaife.
Her first two RCA LPs were pro-
duced by Harold Shedd and engi-
neered by Cotton and Scaife. The
new single, “‘Come Next Monday,”
shipped last week.

» Earl Thomas Conley is cur-
rently in the studio with Josh Leo
and Richard Landis. His past pro-
jects have been produced by Ran-
dy Scruggs, Emory Gordy Jr., and
Nelson Larkin. The LP is due in
February.

* Emmylou Harris’s forthcom-
ing “Brand New Dance,” to be re-
leased in October, was coproduced
by Richard Benneft and Allen
Reynolds. She and Bennett handled
the production on her last Reprise
album. The first single, “Never Be
Anyone Else But You,” shipped
two weeks ago.

o Paul Overstreet, who was pro-
duced by James Stroud, will copro-
duce his next album with Brown
Bannister. Bannister has produced
gospel’s Amy Grant, and he also
handled Steve Wariner’s new
Christmas album.

¢ Lorrie Morgan’s next release,
coming in the spring, is being pro-
duced by Barry Beckett and Rich-
ard Landis. Beckett produced her
debut RCA project, “Leave The
Light On.”

¢ Clint Black’s forthcoming al-
bum, due November 6, was produc-
ed by James Stroud. Production on
his first LP was handled by Stroud
and Mark Wright.

» Conway Twitty and wife Dee
Henry coproduced seven tracks on
his new MCA album, “Crazy In
Love.” The curren: single and two
other tracks were handled with the
help of longtime producer Jimmy
Bowen.

» The Oak Ridge Boys’ first RCA
album is being produced by Ron
Chancey and Richard Landis. The
group’s last several projects were
produced by Jimmy Bowen, while
Chancey produced many of the
Oaks’ early albums.

* Lee Greenwood returned to
producer Jerry Crutchfield for his
new Capitol LP, “Holdin’ A Good
Hand.” Greenwood and Jimmy
Bowen produced his most recent
MCA efforts.

* Suzy Bogguss handled produc-
tion chores with Jimmy Bowen on
“A Moment Of Truth,” due in mid-
September. Wendy Waldman pro-
duced Bogguss’s debut Capitol LP.

* Michael Martin Murphey co-
produced his ‘““Cowboy Songs”’ pro-
ject with Steve Gibson. Gibson and
Jim Ed Norman had handled pro-
duction in the past. The first single,
“Cowboy Logic,”” has been out for
several weeks.

¢ Skip Ewing’s “A Healin’ Fire”
was coproduced by Randy Scruggs
and Ewing. Jimmy Bowen and
Ewing handled the two previous
MCA efforts.

Bits & Pieces

¢ Lionel Cartwright will perform
during the Crystal Radio Awards
luncheon at this year’s NAB con-
vention in Boston on September 13.
Cartwright will sing “I Watched It
All On My Radio” and several
other tunes.

¢ The Judds are slated to join Di-
onne Warwick and the Roches for
“Women In Concert,” a benefit at
Philadelphia’s Academy Of Music
on November 4. Actress Olympia
Dukakis will serve as guest host for
the event, aimed at helping women
and children break the cycles of
poverty, illiteracy, and violence

Those inciuded are: Allen Butier,
Harrianne Condra, Charlie Cook,
Bobby Cudd, Moses Dillard, Hel-
en Farmer, Jerry Flowers, Backie
Foster, Cella Froehlig, Steve Gib-
son, Katie Glllon, Amy Grant, Pat
Halper, Janis lan; Gene Kennedy,
Nelson Larkin, Kyte Lehning, Ken
Levitan, Merlin Eittlefield, Kirke
Martin, Eddie Mescolo, Jim May,
Michael McCall, Roger Murrah,
Brian O’Neill, Rick Pepin, Eddie
Reeves, Ed Seay Evelyn Shriver,

Leadership Music
Names 91 Class

Leadership Music, the Nashville program designed to
assist entertainment business leaders in their roles as de-
cision-makers and to further communication and under-
standing between the leaders, has named its '91 class.

Mike Vaden, Brian Williams, Jody
Williams, Tim Wipperman, and
Jim Zumwalt.

The six-month program features
monthly meetings with opening and
closing retreats. Its first class in-
cluded RCA[Nashville VP/GM
Jack Weston, Arista/Nashville Ex-
ec. VP/GM Tim DuBois, CBS/
Nashville President Roy Wunsch,
and PolyGram/Nashville VP/Crea-
tive Services Harold Shedd.

VINCE’S VICTORY — MCA/Nashville and BM! recently held a gala t
| Call Your Name,” which he co-wrote with Tim DuBois. Seen on the scene (I-r). BMI’s Harry Warner, MCA/Nashville
President Bruce Hinton, Gill, MCA/Nashville's VP/Promotion Shelia Shipley and Exec. VP/A&R Tony Brown, manager
Larry Fitzgerald, and BMI's Roger Sovine. Also on hand were Vince's wife Janis Gill, Conway Twitty, Patty Loveless,
James House, McBride & The Ride’s Billy Thomas, and Delbert McClinton.

i

WANTED MAN — ASCAP threw a No. 1 club party for Alan Jackson's “Wanted,” which he co-wrote with Charlie
Craig. Posing for the post office poster are (I-r) coproducer Keith Stegall, ASCAP’s Shelby Kennedy, Jackson,
coproducer Scott Hendricks, Seventh Son Music's Marty Gamblin, and Arista/Nashville Exec. VP/GM Tim DuBois.
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0 honor Vince Gill for his first No. 1 single, “When

MUSIC MEMO

Cash Goin’
By The
Book

Johnny Cash's "Goin' By The Book''
has been released by Mercury in re-
sponse to the Middle East situation.
According to Cash, “it's a prophetic
song about the battle of Armageddon,
our ecology, and prophecy being fulfill-
ed.” The tune was actually recorded by
Cash a few years ago, and was written
by Chester Lester and produced by
Jack Clement.

¢ Kevin Welch's new Reprise sin-
gle, “Praying For Rain,"” was co-written
by Don Cook and Holly Dunn’'s
brother, producer Chris Waters.
Welch, by the way, once played in the
Nashvile band Wolves In Cheap
Clothing with Billy Hill bandmembers
John Scott Sherrill, Dennis Robbins,
and Bob DiPiero.

* Mark Collie’s latest single, “Hardin
County Line,” features MCA labelmate
Marty Stuart on acoustic guitar
Collie's aibum of the same name in-
cludes performances by Mac McAnal-
ly (acoustic guitar) and Vince Gil!
(background vocals).

¢ Billy & Terry Smith's new Epic
release, “Blues Stay Away From Me,"
was a No. 1 hit for the Delmore
Brothers in '49. The song was co-
written by Alton and Rabon Delmore
with Wayne Raney and Henry Giover.
The Smiths’ forthcoming self-titted al-
bum was produced by Chris Waters.

* Highway 101’s latest WB single,
“Someone Else's Trouble Now,” was
co-written by Gary Nicholson and
Arista artist Pam Tillis. The tune is
from their “Greatest Hits” album, due
September 11. One other new cut
“The Change,” will also be included.

® Rosanne Cash's current single,
‘What We Really Want,” was written
and produced by the artist. In the past,
husband Rodney Crowel! has handled
production. Her new Columbia album,
“Interiors,” is due in October.

» Country types Johnny Cash,
Duane Eddy, and Desert Rose
Band member Chris Hillman’s
Byrds are among the nominees for
induction into the Rock & Roll Hall
Of Fame. Seven winners will be an-
nounced next month, to be inducted
in January.

* Ronnie McDowell, manager
Joe Meador, and CBS/Tree Pub-
lishing head Buddy Killen are cur-
rently producing the Most Wanted
Boys In Town, a country group in
the style of New Kids On The
Block. The group, made up of six
youngsters between the ages of 12
and 15, includes McDowell’s son,
Ronnie Dean, on drums, and his
nephew, Chris McDowell, on lead
vocals. A label deal is in the works.

¢ Billy Joe Royal evidently be-
lieves in the dictum, “the show
must go on.” When a sudden storm
at a concert in Virginia blew a
stack of speakers offstage, the un-
daunted Royal continued until
lightning became severe. Royal
and his band returned to the stage

field, TX with “Waylon Jennings
Day.” The town put on a parade
and named a street and an RV
park in Jennings’s honor. Waylon’s
mother, Mrs. Lorene Gilbert, was
also on hand.

e Mark Chesnutt was also hon-
ored in Texas with “Mark Chesnutt
Day” in his hometown, Beaumont,
last Wednesday (8/29). Beau-
mont’s mayor presented the artist
with the key to the city and a Mar-
tin guitar at Chesnutt’s home club,
Cutters.

+ Kathy Mattea’s voice can be
heard on current McDonald’s com-
mercials, and Don Henry (who co-
wrote Mattea’s ‘“Where’'ve You
Been’’) can also be heard singing
about the golden arches. Asleep At
The Wheel is now singing the
praises of Miller Beer, and Joe Dif-
fie has cut jingles for Exxon and
Coors Light.

e Congratulations to the Oak
Ridge Boys’ Steve Sanders on his
engagement to Janet Riggins. The
two met when the Oaks were per-
forming in Las Vegas last year.

after the storm passed. The wedding is set for late Septem-
¢ Waylon Jennings was recently ber.
honored in his hometown of Little- —Ken Tucker

VIVA LAS VEGAS — Not long ago. Don Williams performed in Las Vegas
— for the first time in his career. Caught putting on their best poker faces
are (I-r) Moress, Nanas, Golden, Peay Entertainment’s Doug Casmus and
Stan Moress; Williams; the Las Vegas Hilton's Tom Willer; and the William
Morris Agency's Jay Jacobs
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-— PERSONAL CONSULTING — DAN O’DAY - EAST COAST AIRCHECKS VPAAMAAAMAAAAAAAMAAAAAAAAAAAAAAAAAY
. o o ) S 4
Going to the NAB Convention? Dan O'Day is booking a MORNING SHOW SPECIAL ... Savage & Steve/WDFX, Walton & johnson/ :» The BEST in radio humor since @
limited number of one-hour individual consulting sessions WEZB, Mark waldl/KRBE, Stevens & Grdnic/KKYY, Three Littie Pigs/WFLZ, D 4 19701 Stand-up tapes/ighlights omt
with jocks and PDs while in Boston. Aircheck critique, :"c;’f:(:m':;“s: D"l'nz'? Y ;’"?&%’,‘r ";‘:c"h/ ‘"I":)S'B:"':" P:'?h:/ V;KOI..(:ef: 1: the ";‘)’"'Mhe’“’ shows (cTiS'ma&s :D
. q e s T, b er eel . ael * n reakfas soont)/'scopes/gags custom >
resume analysis, career guidance, competitive strategies. Flakes/KLUC, Howard Stern w/Jessica Hahn/WXRK, John Landecker / WPHR, 4: generic. Bast in broed. TOM ADAMS :;
For more information, leave your phone number and com- John Murphy /KKLO, Kelly & Kilne / KXXX, Don Bleu/KIOl + Z0O's from WMMS, < PRODUCTIONS, INC. P.O. BOX &
plete mailing address at (213) 478-1972. . .or fax address & WRBQ, KKBO & WNCI, and mornings at WPOW, KITS & WAXY. 6 hours. $20. :) 25989 o HONOLULU, HAWAII 4’
TAMPA BAY MARKET PROFILE . . . all dayparts 0105 & The Power Pig + Morn- ‘b = m 96825 « (808) 395-7500/395-7501 Q
phone at (213) 471-7762. Ings at WYNF, WUSA, WNLT & WXTB. 3 hours. $12. 4: mL o Fax 395-7502 1:
—— ALL NEW MATERIAL. ALL TAPES 90 MINUTES. < ?
2 or wTite forlComPlete catalon: PO T PP O] 9 Dy

Make checks payable to David Schleler, 8734
S.W. 3rd St. #206, Pembroke Pines, FL 33205. (305) 437-7507.

SOUND IS WHAT
\‘\\ﬂ@m@ IT’S ALL ABOUT!

@U'@m@ So, when it’s important to sound truly &
GREAT! CALL US..Air checks that make ; I
W), m @ H E n S you sound your very best! Info by phone or AIRCHECK COLLECTORS "Phantastic Pwanies will ertainly help you with your show or presentation!”
mail. For your career. Order the airchecks you want! Select from more ‘ﬁzsmsﬁwﬁ mmt mm'mm‘;;:mxm';m
than 1300 listings. Send $3.00 for computerized & milion Isteners think Pantastic Phanaies is by terrific.” (Marc
(213) 597-8344 P.0. Box 4087  Long Beach, CA 90804 catalog & free cassette demo. Rogers, Radio Taipei, Taiwan)
12th ANNIVERSARY SPECIAL!
T AT T T T T TR 150 mg‘e Eﬁg{“ Mmger%?? ggggl:ossno aQ Free gigantic sample - + bonus gift (worth over $70). Send
PERSONALIZED ONE-ON-ONE on station letterhead to: e
TALENT COACHING!II! “phantastic Phunriies,” 1450 _Loop Road, Kent, :
All levels & formats. 25 years experience. Now BROADCAST SOFTWARE
consulting peopie like YOU in Miami, New York,
Seattle, Albany, St. Louis & Grand Rapids. Call -
CYNDE SLATER at TALENT DEVELOPERS { Switch to the . l
(602) 998-8631 | % . -l =,
THERE IS SOMEONE WHO CARES!! | tlrpte-savmg RN o | FIRST CLASS COMEDY
I~ 602-998-8631. o~ sortware you MONTHLY SERVICE « « JOKE BOOKS l
..................... teach how to P.“Enpllv I FREE SAMPLE USE STATION LETTERHEAD
I ADVANCED AIRCHECK SYSTEMS | schedule , _ P.0. BOX 80816, ST. CLAIR SHORES (
|| Need help marketing your tape & resume? We do it all. Edit, music your way! It's easy to use and delivers | MICHIGAN 48080-0816 |
duplicate, label, package, and mail tape. Reproduce resume the ultimate in control and service. Call (800) ICH 1
and help compose cover letter. Many job openings & com- [ 937-2100 toll-free for details.
puterized station directory of all formats/markets w/names & b
| numbers allows for quick response. Complete & quality | LOW B
work from 20 year pro. Call Tom today at (708) 469-‘ ‘ i
»

2727. Mailing lists & all services offered separately.

PROGRAMMING, INC. Wild & Wack

14444 Beltwood Parkway, Dallas, Texas 75244 | Designed for Personality Radio Shows.
I I _ = = SETS A & B contain 50 drop ins for

E - COMEDY : just $25/set. Send $2 for demo to: i
% Specialty Music, 8310 Pico, K.C. MO 84114 3

THE POWER POODLE™
(816) 822-8102

*Randy Reeves now doing our sweepers! Welcome to the aircheck family! - -
“September is "SAFE SEX MONTH''. One free condom with each order this 2 .'-:-'-'o'-:0:0'0;':':-:'Z‘Z‘Z‘Z’i'3'-'-'-'-":-Z"':':':':':':':';'-'-'-'-'-';‘;"":‘:"':':

month! '
*We now have our own mascot. Say hello to “'INGLES . .. THE POWER POODLE You RE wNNA

Jingles is a toy poodle. She enjoys listening to jingles & airchecks!

#0019 - WPLJRocky Allen (15t show), WHTZ/Elvis Duran, WWDC/Greaseman, MUGH Au mE WAY
WZAT Fryin’ Brian & Tonia. WTIC-FM/Mike West, Al Levine, WEGX/Rick

Sanders, WBLI/Hollywood Harper, WAVA/Mark Anthony, WRBQ/Spider Murphy. I
KDWB/Syder Harrison (aka The Jammer) To mE BwK.

#0020 - WHTZ/Brittain & Bryan, KKRZ Z-100/New Zoo, WLOL/Miller, Mondale

TWISTED HISTORY!

BRAND NEW COMEDY SERVICE (Piloted July '90.) Lush, fully
produced bits based onToday in History" facts. Reel covers entire
month atatime (including weekends!), Fast, clean comedy, right
for all formats. Affordable; simple subscriptionterms; and market

& Hines, WZAT/Ralphi, WRVQ/Mike Rivers, WBIS/Steve Jay, WRQX/David When the fall book comes out, the laugh will be on your exclusive guaranteed. Beatthe oth(:r guys to;heiump this time!
Lawrence, KKLQ/Chio The Hitman, new Magic 94 WCTO, WKCI/Dr. Chris competition. Because you will have plugged in to the Call RIGHT NOW for our demo:

Evans & Hozy, WLOL/Greg Thunder, WQHT/AI Bandiero. : H i i

#0024 - WQyHTlHo"man & Milrer,elzKYY/S(evens ;nG|:dr:ic. WIFK/Howard JO BOX A ree| fu" Of real Omrageous STUﬁ Week]y Marconl & cqeeasg1cgg‘7rz‘unlcatlons
Stern, WMXF/Pete Moss, WAVA/Don & Mike, WOMX Elliore & Spector., Premiers Sept. 17th. The demo really is a laughing matter. 416-361-

WDRC-FM/Jerry Kristafer, WLOL/Alan Cabie, WQHT/Bill Lee, WKQI/Eliiott &
Michaels, WPLJ/Fast Jimi Roberts.

#0022 - WRVQ/Lisa McKay, WHTZ/Janet Dean, Patty Steele, WTIC-FM/Wendy
Steele, Rene, WQGN/|ulie Johnson, WPL)/Kim Ashley. KPWR/Brenda Ross,
KQLZ/Whitney Allen, WAV A/Sandy Weaver, WALK/Deborah Lynn, WEBE/Mar-
cia Simon, KKRQ/Angela Allen.

Tapes are $7.00 each or all 4 for only $24.00. Make check payabie to: STEPHEN
EHRBAR. MR. RADIO, P.O. BOX 3494, DAYTONA BEACH, FL 32118-0494.
(904) 788-4678,

COMFAX

RADIO’S MOST TOPICAL COMEDY!
DELIVERED BY FAX!

NIGHTLY & OTHER OPTIONS
CALL FOR SAMPLE ANYTIME:
(314) 273-6719.

Rock ¢« Country » AC Editions
STUDIO CENTER

200 W. 22nd Street |
Norfolk, VA 23517
(804) 622-2111 |

AUDIO & VIDEO AIRCHECKS

CURRENT ISSUE §125, WQHT/Bill Lee, KRLA/Humble Harv, WBBM-FM/George -
McFly, KIIS/Matt Alan, KVIL/Ron Chapman, WHY T/Michael ). Foxx, Phoenix

CHRs KKFR, KOY-FM & KZZP, LA ACs KOST & KBIG. Cassette, $6.50. 1 o

CURRENT ISSUE #124, WLUP/Jonathan Brandmeier, KIIS/Hollywood Hamilton, L 1 ners s'nce 1976! 2

WCXR/Paul Harris, WGCI/Tom Joyner, KKLQ/john Murphy, CKLG/David K., \ Q

KMGL/jeff King, KBOS/Jack Armstrong. 90-min. cassette, $6.50. e

PERSONALITY PLUS fPP-33, KPWR/fay Thomas, WXRK/Howard Stern, FREE SAMPLE ISSUE

WLW/Gary Burbank, WFBQ/Bob & Tom, KPLZ/Kent & Alan. Cassette, $6.50. ot i A R i
PERSONALITY PLUS 4PP-32, WLTF/Trapper Jack, KKYY Stevens & Grdnic, of radio’s most popular humor service O’Liner, Payable in advance. Orders must be typewritten and accompanied
CHED/Christie & Lynds, KQMQ/Michael Qsang. Y 100/Bobby Mitchell. Cassette, For sample, write on station letterhead to: \7e S by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
$6.50. e #100, Los Angeles, CA 90049 i A f i it f
SPECIAL ISSUE /5182, ST. LOUIS! CHRs WKBQ & KHTK, AC KYKY, AORs 11060 Cashmore St Suite #100, geles, tional space up to six inches available in increments of one-inch.
KSD&KSHE' Uc KMJM,C!TY WKKX&W'L' GOId KLOU cwtle' 5650 .lll..l'll.lllllll.llIlllll.lllIII.'IIII.IIIIIIIIIII.IIllll. Rates for H&R Marketplace (per InCh):

SPECIAL ISSUE #5-183, HONOLULU! CHRs KQMQ & KIKI, ACs KKSK, KSSK- — =
FM & KRTR, AORs KPOI & KHFX, Ctry KDEO. Cassette, $6.50. STILL THE BEST Per Insertion
PROMO VAULT fPR-6, promo samples-all formats, cassette $10. cONT EM PORA RY Hundreds Rsnewed

ALL-URBAN fUC-2, KC's KPRS, Indy’s WTLC, LA’s KJLH & KKBT, San Diego’s FREE SAMPLE 1time $80.00

XHITZ & XHRM, Houston's KYOK & KHYS. Cassette, $6.50. 6 insertions $75.00

STILL AVAILABLE: #SM-15 (TUCSON/EL PASO), JCHN-3 (CHR NIGHTS), #F-6 " Use letterheed . ) 70,00

(ALL FEMALE), #CY-11 (ALL COUNTRY), #S-181 (INDIANAPOLIS), #5180 13 insertions $70.

(CHICAGO), #5179 (CINCINNATI), #5-178 (DETROIT), #5-177 (SEAT- 5804—A Twineing 26 insertions $65.00

TLE/VANCOUVER), #5-176 (MIAMI), #N-36 (UNCUT NEWS) at $6.50 each ® pallas TX 75227 . ;

W' KFRC/Dale Dorman- 1967, KFRC/Jay Stevens- 1968, KH- CE00E0ESE GNP UEEEEPNENES000EE00NUNNNNENINTEER00REERTRRENNES 51 insertions sso'oo

J/Or. John- 1975, KEX/Russ Conrad-1958, Y 100/jojo Kincaid-1977, WKBW/Bob - . . )
McRae- 1974, KCBQ/Tony Evans-1978 & more! Cassette, $10.50. 5 B 9 VP T D D D O D O 0 0 O 8 Y 0 D 0 O G O O OB 6D @0 Will include |OgO or Otf.]el' line al't'on ads of two inches Or.more if
VIDEO 31! Featwres San Diego’s 91X/Berger & Prescott, KKYY/jeff McNeal, l (] camera-ready art provided. Deadline for Marketplace ads is noon
Phoenix's KZZP/Chet Buchanan, KOY-FM/Kelly & Co., KKFR/Chris Lance, San Ber- B A R I 3! Thursday, one week prior to publication date. Marketplace ads are
narsdzino's KGGl/Steve Craig & KBON/Charlie Ray. 2 HOT hours, VHS or BETA, on- : non comr'nissionable Submit to:

ly $20! @ 8 - ! g

& Denise Daniels V/O Available '
CALIFORNIA AIRCHECK For CallIns & Commercials ' Marketplace
' RADIO & RECORDS, 1930 Century Park West
Box 4408 -San Di ] s ry
an Diego,CA 92164 - (614) 460-6104 Call For Demo H Los Angeles, CA 90067 (213) 553-4330
America’s Premier Aircheck Company since |1980! SVS: 212-382-3535 ; Fax: (213) 203-8727
‘----------------------------------‘
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MARKETPLACE

Yes, we have
no enema
jokes.

™

The Sheets/Box 4858/St. Louis, MO 63108
or call us: (314) 825-0206

COMEDY BY FAX

“PUNCHLINES FROM THE
HEADLINES”

Available by Fax or Mail
Daily or Weekly

Call or Write for a Free Sample

P.O.Box 71015
Reno. NV 89570
(702) 826-5137

BITMAN

Alan Ray's

=TeleJoke!

The Original Daily Fax Service
Topical One-Liners - MC/VISA Accepted
For info call (209) 476-1511

FEATURES

Over 80 markets sold

re

oed WA
T it
Presents
“FUNNY ABOUT LOVE”
interviews with
Gene Wilder & Director Leonard Nimoy

N

Free Satellite Delivery Hard Copies Available

. Contact Lori Lerner at (213) 457-5358 ‘
Call for list of interviews available

1E

000000000000

b edadededadod b Lol D Ll L L LD DL DL LD LD DL L LD L]

Double Your Weenie!

Double Your Fun! ‘% ‘”f ?

Get 2 issues for the $ of 11 ol
e

For Free Samples Call TOLL FREE
1-800-225-5061 Ext, #248

1-617-749-3691 (FAX) or write : .
e Electric WEENIE
P.0. Box 2715, Quincy, MA 02269

IDs, JINGLES, SWEEPERS

[ bkl Ll L Ll Lo Ll oLl
|

PERSONALITY JINGLES

Jocks, give yourself the competitive

edge. . . Call today, play 'em (o =
in a week AFE
“Jon Scot at Oral Creations is the best.
| really mean that.” .Rick Dees. KIS

AFFORDABLE FOR
ALL MARKET SIZES

“THEATRE OF THE MOUTH"
FOR DEMO TAPE, CALL
816-756-2767

JOHN DRISCOLL

The New Voiccover America

818-841-9418

IDs, JINGLES, SWEEPERS

KKILLER CHARACTER/MALE/FEMALE/DRY-VOICED or PRODUCED

VOICES!

Position your station as the market leader.
DON'T WAIT — PHONE OR FAX US NOW for

DEMO & MARKET EXCLUSIVE RATES.

% THE LEGEND RETURNS! &

I:'-|r| WPLO, Atlanta . . . a magic name in Country Badio =
@ had a new set of ID’s done by us. -L!"-,'
T Want to hear the package? |:||
wd Call Southern Trax Production Co. ﬂ

""{I {producers of Muscle Shoals Magic)

Elevate your audience
with proven sounds from

EXCEL AUDIO PRODUCTIONS

Call 1-800-336-1355 for demo
FAX 504-392-8298

MAILING LABELS

e s e 9 e e v g e e s e s e e e s e s e e ok e s s e e e e e e o ok

: ADDRESS LABELS

: for every commercial radio station in the U.8. For- :
% mat and market gize breakdowns. Group mailings to #
: P.D.’s & GM’s. The RADIO MALL, R301 Unity Ave. Lo
: N., Dept. 680, Minneapolis, MN 55482 or call

* (618) BR2-6858.
s o e e e e e e o e e o e o e g g e e e e o o o o e e o o o o o e b o

NEWS FEATURES

»
*
*
*
*

Beginning October 1st
The Senate Today is changing its name to:

THE CAPITOL REPORT

We will provide your newscast with actualities
and timely information from the
Senate and throughout the Nation's Capital.
And it's still available free of charge by calling:

1-800-736-1001

For more information on this 3 to 5 minute newsfeed,
call Lisa Gagnon or Micah Johnson at 1-800-736-2255.

OLDIES SERVICES
LIBRARIES CUSTOM ORDERS

2700 Top Hits 1955-1976 Add those hard-to-find
Most in Stereo Otdies to your Playlist
Hi-Fi VHS (RTR). Over 13,000
Call for Listings hits to choose from.
Call with your list

918-492.7222
MSA

Music Service Associates

PROGRAMMING

Sunday Niht

e Radio Syndication of Sophisticated Pop Musie

Two Hours of NAC & Contemporary Jazz.
Exclusively on DAT.
Call 1-800-545-9324 for a Demo Cassette.

wWwWw_americanradiohistorv com

For a half hour a week,
we playNorth America's
finest unsigned & onginal
rock musicians. For a
demo or to become apart
of the Network: write or
call (213) 923-3505.

Are you an AM station seeking a solid MOR music format for

35-54+? Consider “THE BRIDGE.” Call today for info and
demo package 800-627-0982 or 214-349-1239. New Country
Prods/Dallas.

e v.:

PROMOTIONS
800000OOOOOOOOOOOOOOOOOOOOOOOOOOOOOO
HAWK BALLOONS
“Portable Billboards”

Custom Designed

Cold Air Balloons
From $2,000

203-442-8410

00000000000000000000000000000000000

READERS SERVICES

9000606060000

9000000

“SALES STRATEGY”

A Radio Management
Handbook For The 90s...
by R&R columnist Chris Beck

Call R&R to order your copy.
(213) 553-4330

REK //uFAX

_j EXPANDED MUSIC STATS!
Easier to read..more detail...

™. 3 day advance via R&R HOTFAX

jaopgs: service. Try it free....Call R&R

TS today. (213) 553-4330

SHOW PREP

PREDICTED: Fun, Frolics & Phones!

(/o Sane

English Psychic. I'li be your resident psychic for
mornings, talk shows. Barter. Call for demo.
606-259-1933.
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RED HOT MUSIC FACTS...FAST!

‘ : X ¥ L 3 | “
(GALAXV' "f‘ e 2 | Fingertip facts about the breaking artists and records. GALAXY is there T“E MUST

| a—— - .| with quick, reliable bits & lots of em so you'll always sound sharp! Plus

i %\\: % o fun trivia, birthdays, bits... the works. Try the one & only GALAXY! CITING M“SIG AND

Free Sample: 1-800-882-5223

e 9 e v e e e o o ke ok ok ok e ok e e e sk e e e ok e ok o

»
* SONGS FOR ANY SUBJECT!

* 20,000 TITLES ® ALL FORMATS

¢ 500 CATEGORIES

% jeff Green's NEW 3rd edition GREEN BOOK. 28,000
# discographies + labels. Only $43. IBM Software $73. Immediate
* delivery. Money-back guarantee.

% For brochure or to order: Professional Desk References, 108
; Partridge Court, TN 37167. (615) 459-4880.

EFFECTS, PERIOD”

Scott Shannon, VP
Pirate Radio, L:A.

You gotta try it to believe it. Featuring the exclusive

SOUND EFFECTS
27th DIMENSION, INC.

offers the only_Holophonic digitally mastered
sound effects library in the world, consisting
of ten compact discs with 1001 sounds. 27th
Dimension, Inc. also offers a tech effects
compact disc consisting of 241 electronic

Out Of Speaker Experience.
From SP Productions, 709 Shadowfield Counr,
Chesapeake, Virginia, 23320. Call 804-547-4000.

TECHSONICS £

THE MUSIC LIBRARY ¢

PMETTTTT T TR

O S f 2 S s sss s dd st ssss s s s = !

effects. For Demo Call 1-800-634-0091
TRANSPORTATION

NAB LIMOUSINE SERVICE

AIRPORT TO HOTEL $29 per trip
' NEW FULL STRETCH 1-800—325—9898

LUXURY LIMOUSINES [0 IRNRE R SR I T |  SERVICES TOO

TERRY MARSHALL’S

DAILY INSIDER
The most respected music news service
since 1981. Recommended by Billboard &
Variety. Five times a week, news now, first.
Many top personalities use us & have for 8
years! SEE WHY. CHR, AOR, AC. Call for in-
troductory 1 month trial subscription.
415-680-1177. Available by FAX.

e e VOICEOVER SERVICES
|

VOICE ACE

I WANT TO BE YOUR STATION VOICE
26 Years - All Formats - Great Rates
Fax Script, I'll Demo Free
Kevin O'Connell
Fax (404) 833-8606 Voice (404) 266-0020

VOICEOVER INSTRUCTION

“How to Make Big Money
p 1"~
Cesssss ) In voiceovers™”
pet 22
SGV‘G“\O\M o
ol

Susan Berldey’s
Now on Cassettes! {
w/64 pg. booklet N
) S L W et
w Call for FREE Info:
o ‘ 1 (800) 333-8108

OTHER

THE MOST COMPLETE SHOW-PREP BRIAN JAMES PRODUCTIONS

service in the industry is the Wireless Flash.
Twice-a-week service includes lifestyle news,
trivia, a format-specific entertainment sec-
tion, Brad Messer's daily almanac, a daily
horoscope, music charts, interview sound and
more! Find out why more personalities than
ever before are "...getting it in a Flash!”

These stations came to Brian James
for HOT, CREATIVE PRODUCTION:

KLSX-LOS ANGELES
X-100-SAN FRANCISCO
93-Q-HOUSTON
Q104-KANSAS CITY
THE POWER PIG-TAMPA
Q106.6-ST. LOUIS

WIRELESS

FLASH

- 350 Comino de lo Reina/San Diego, CA 92108
FREE TWO-WEEK SAMPLE!
(800) 445-4555

Calif,, Alaska, Hawaii & Canada, call collect (619) 293-1818
Australia/New Zealand: Contact The Radio Shop, (02) 908.1200

Marketing Seminar _»
CALL NOW FOR MARKET EXCLUSIVE ¥
RATES. GIVE YOUR STATION A REAL
ATTITUDE . ........ (813) 229-3807.

OPPORTUNITIES

OPENINGS

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 . . . SAVE $20.00
MONEY BACK GUARANTEE

OPENINGS OPENINGS OPENINGS

NATIONAL |

I  MAJOR MARKET TALENT

If the shoe fits . . . You have over 5, 7, 10 years in radio — you started in a small market,
learned your trade, moved to medium, and now you're ready for a Top 100, or Top 50, or

One week $7.00 —

even higher . . . but how do you break in? How do you become aware, as soon as the open- |
ing occurs? Well, that is our job. NATIONAL, the acknowledged leader in radio personnel
placement since 1981, receives a constant flow of job avails for ail size markets. We make
the complete presentation for you. If you are seriously IookingT contact NATIONAL im-
mediately for complete registration information. 40’

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R., P.O. Box 20551 * Birmingham, Al 35216 ¢ (205) 822-9144

|
Opportunity knocks in the pages of
R&R every Friday . . call (813)
553-4330 to make it happen for you!

All the best jobs . . . all over the
country . . . every week in R&R
Opportunities . . . check 'em out!

Yearly $120.00

Anrezicary Radio

JOB MARKET
1553 N. Eastern, Las Vegas, NV 89108
= .......................... -= R s JOB OPENINGS
: LOOKING FOHTA POSITION IN : Published twice weekly in THE HOT SHEET----
: EED P RADIO OR TELEVISION? : broadcasting’s biggest employment journal.
' NEED PERSONNEL FOR YOUR STATION? 1 Hundreds of opportunities and “"spec’’ leads. All
i | CAN HELP! ' fields/levels/regions. Now in our 6th year!
: Reasonable rates. Free information : p.o. box 1476
! Bill Elliott, Consultant H m edia palm harbor, 1| 34682-1476
i (413) 442-1283 ] arketing (813) 786-3603
-t
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OPPORTUNITIES

OPENINGS

» TV and radio
J O B S » Updated daily
» Around the
country

1-200-456-2626

$1.95 for the first minute
$ .95 for each additional

EAST

CHR in state college seeks energetic AT's for future open-
ings. Females and minorities sncouraged. T&R: WBHV, Jim
Richards, 421 E. Beaver, PA 16801. (9/7) €0OE

Experienced moming AT sought for CHR st Jersey shore.
Good phones, production and winning attitude. T&R: WJRZ,
Lance Debock, Box 100, Manahawkin, NJ 08050. (9/7) EOE

Parttime AT sought for market leading station, Must be warm
and friendly with aduft communicstion skills. T&R: WENU,
Jay Scott, Box 2380, Glens Falis, NY 12801. {9/7) EOE

Seeking Sportscaster. If you know sports, please apply.
Femaies and minorities ancouraged. T&R: WOR, L.C., 42-44
W. Holly Street, —28, Cranford, NJ 070186, {3/7) EOE

Seeking Administrative Assistant. Exceilent phone manner,
typing skills with PC experience. RESUMES: Holland Cooke,
WTOP, 3400 Idaho Ave NW, Washington, DC 20018. (3/7)
EOE

One of America’s top rated Oldies stations is seeking morning
show AT. T&R: WKLX, Bill Tod, 259 Monroe, Rochester, NY
14607. (9/7) EOE

Parttime Engineer sought for growing college FM. Equipment
repair, remotes, and work well with students. RESUMES:
WSIA, 715 Ocean Terrace, Staten Island, NY 10301. (9/7}
EOE

Immediate opening for PD with NAC background and hot pro-
duction. T&R: WVAY, Sam Stern, Box 850, West Dover, VT
056656. (9/7) EOE

ALL OLDIES - FM 4.5

WWSW AM/FM, for the third straight
year, the highest rated OLDIES station in
the country, has a rare Afternoon Drive

opening.

We're already NUMBER ONE... we want
to be ‘NUMBER ONE with a BULLET’.
We need your help. It doesn’t matter what
market you’re in now... what matters most
is that you sound good on the radio and you
know how to have FUN.

If you want to join the 3-W-8 team... send
your tape and resume to:

Gary Marince, Program Director
WWSW AM/FM
One Allegheny Square

OPENINGS

COPYWRITER/PRODUCTION

PRODUCTION MANAGER

Northern New England’s premier AM/FM
combo has a rare Copywriter/Production open-
ing. WGIR Radio seeks an individual with 3
year production/copywriting background, with
four-track experience preferred. Also seeking
Production Manager for ROCK101 WGIR-
FM. Position requires three years as Produc-
tion Manager. No amateurs. We have all the
tools you'll need to win! Send tape and resume
to: Jon Erdahl, P.O. Box 101, Manchester, NH
03105. WGIR and WGIR-FM are Equal Op-
portunity Employers.

OPENINGS

AC MORNING TALENT
Major Market successful AC station
seeks morning drive talent. Must have
good phone skills, topical and local, and
work within a music intensive structure.
Great facility in beautiful area. T&R to
Radio & Records, 1930 Century Park
West, #038, Los Angeles, CA 90067.
EQE

Pittsburgh, PA 15212

L WWSW AM/FM is an Equal Opportunity Employer )

WALK~97.5

Long Island’s top radio station looking for night
owt for overnight slet. Warm, cheerful adult per-
sonality, good production skills, handle late night
request show. No calls, pls. T&R to Mark
Daniels, P.D., WALK FM/AM, P.0. Box 230,
Patchogue, New York 11772, EQE

PROGRAM DIRECTOR
Career opportunity with leading AC in top
50 Northeast market for top notch pro-
grammer, organizer, motivator, and stra-
tegist. Selector music system skills a
must! Minimum 3-5 years experience in-
cluding on-air talent. Send tape and
resume to: Radio & Records, 1930 Cen-
tury Park West, #047, Los Angeles, CA
90067. EOE

= ‘ﬂ

Cape Cod's top CHR still searching for
killer morning personality for hot resort
area. Good phones and production a must.
Send T&R to: Keith Lemire, WKPE, Radio
Center, Orleans, MA 02653. EOE

WE'VE GOT IMPORTANT
JOBS TO FILL!
WHICH ONE
WOULD YOU LIKE?

PROGRAMMING GENIUS

If you have a successful track record, and are
ready for a fresh new challenge in a good mid-
size market, we want to hear from you.

MORNING FUN-LOVER

Imagine a great market with no dominant
morning personality. Can your act fill this
vqid? Great support crew, and all the tools to
win,

PM DRIVE DOMINATOR

If you bring commitment, personality, and a
good aduit energy level to afternoon drive, this
could be the perfect job for you.

Send your cassette and resume to: Bill Thomas,
Senior VP/Programming, Capitol Broadcasting
Corporation, 530 Beacon Parkway West, Suite
201, Birmingham, AL 35244. EOE. No Calls
lease.

OPENINGS

WZAT FM

2102 MORNING DRIVE
***$25M + BONUSES***

2102 Savannah’s Hit Muslc station has time for
you. We want a Morning Man who seeks a career
enhancing change. Join Dennis Eversoll in the
AM to step into shows once filled by industry
legends such as Jack Murphy, Mark Thompson
and Chris O'Brian. You'll work with consuitant
Ron McKay and an excellent professional staff.
Send resume and cassette to: Bill Moore, Execu-
tive Vice President, WZATMWSGA, Banksouth
Centre, 7 E. Congress, Savannah, GA 31401. EOE

;ﬁ FM & AM GROUP STATION

PILLOW TALK HOST

Major Market East Coast FM-AC looking
for America’s Best Pillow talk host. Good
phones a must. Females and minorities
encouraged to apply. Send tape, resume
and photo to: Radio & Records, 1930
Century Park West, #043, Los Angeles,
CA 90067. EOE

+ Needed for an exciting station debuting

y PROMOTION DYNAMO

[/
competitive, detail oriented and a leader,

ll send resume to Radio & Records, 1930 _
iz Century Park West, #044, Los Angeles, -

[:
P

{M:A 90067. EOE

6in Washington, D.C. If you're creative,’/
¥

SOUTH

The Hitkicker is seeking experienced AT for Country station.
T&R: WHKR, Bobby Knight, 895 Barton Bivd, Rockledge, FL

32920. (9/7) EOE

Seeking lifestyle Newsperson for AOR morning slot. Mini-
mum two years’ major market experience. Send photo. T&R:
WSHE, 3000 SW 60th Ave, Ft. Lauderdale, FL 33314. (9/7}

EOE

AT sought for afternoon siot for Country station. Current
delivery and production skills a must. T&R: WYAK, Dave
Priest, Box 15401, Surfside Beach, SC 28587. {9/7) EOE

Seeking weekend AT. Females and minorities encouraged.
T&R: WRKA, Andy Barber, 10001 Linn Station Road, Louis-

ville, KY 40223. {9/7) EOE

Group Operator seeks proven Sales talent and AT for existing
AC and Country station. T&R: KLLI, Joe Conley, Box 1065,

Shreveport, LA 71163. {3/7) EOE

Hot new Urben station seeking morning AT ready to dominate
the market. T&R: Jones-Eastern Radio, Bob Casey, 1 Carriage

Lane, Suite C-2, Charleston, SC 29407. (9/7) EQOE

Country station seeks experienced AT. Great production
skills, good attitude. T&R: WBKR, Chuck Urban, 3301

Frederica Street, Owensboro, KY 42302. {8/7) EOE

Texas Medium market seeks AT/PD. Three years’ PD ex-
perience, also promotions background. T&R: Adult Contem
porary Concepts, Box 796276, Dallas, TX 75379. (9/7) EOE

Seeking Operations/Production Manager for AM in Pro-
vidence. Oldies and sports. T&R: KLUV, Chuck Brinkman,
4131 North Central Expressway, Suite 700, Dallas, TX

75204. (8/7) EOE

S22

UP AND COMING PRO
DEVELOP YOUR CRAZY

It’s night time on CHR and the living is out-
rageous! It’s filled with bits, loaded with in-
volvement, creatively exhausting, and man-
dated to be number one in a very crowded
market. A completely revitalized 95-SX is al-
ready the number one CHR and 2nd overall.
That's not good enough for us and if it’s not
good enough for you, rush (by express) your
tape and resume to us now! Send previous
work references that will attest to your total
dedication to absolute dominance. One more
thing: If you've already got an act, great, but if
you're an up and coming pro who hasn’t been
allowed to let it all out ... here’s your
chance!! Express tape and resume to Walt
Speck, WSSX-FM, 880 Highway 17 By-Pass,
Mt. Pleasant, Charleston, South Carolina
29464. EOE

YOU’LL LOVE LIVING
IN CHARLESTON

[S==~aaasso s n s~

PROGRAM DIRECTOR

Top 100 market is searching for a promo-
tion minded, strategic thinker with ability
to lead a talented staff. Organizational
skills, “‘selector’” knowledge are musts.
At least 4-5 years AC PD experience pre-
ferred, proven ratings successes re-
quired. Great position/benefits. Confi-
dentiality respected. Send T&R to: Radio
& Records, 1930 Century Park West,
#046, Los Angeles, CA 90067. EQE

e .

- % - N N .
mm Offcual

Rudee Staleon

Dominant class C AC/CHR seeking talent
veterans, team players. Stable group op-
eration in quality-of-life city. Send tape, re-
sume, and salary requirements to Bob
Woodman, 95 KVIC Radio, Box 3487, Vic-
toria, Texas 77903. EOE/ Affirmative Ac-
tion. No phone calls, please.
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communicator with a proven track rec-
ord in afternoon drive. If you have a de-
sire to win, willingness to make appear-

state of the art production and control
room facilities, write or call Corp. Per-
sonnel Dept, 14951 Dallas Parkway,
Suite 1030, Dailas, TX 75240. (214)B
548-8400. EOE s

»
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RADIO NEWS
Hip Newscaster. Needed for mornings
and membership in aggressive news
department. Highly competitive Florida
market. T&R to Radio & Records, 1930
Century Park West, #033, Los Angeles,
CA 90067. EOE

A

FLORIDA
PROGRAM DIRECTOR
MORNINGS
Z 103-Tallahassee first PD opening in 5 years!
Exceptional opportunity for PD/Morning
talent! Team leader with enthusiasm, creative
skills, and absolute will to win. Excellent
salary and benefits. Overnight tape and
resume to: Mr. Howard Dolgoff, VPGM,
WTHZ, 3000 Oleson Rd., Tallahassee, FL.

32308. EOE

NEWS ASSIGNMENT/
EDITOR

Broadcast Equities, a for profit subsidiary of the
Christian Broadcasting Network Inc., has an im-
mediate opening for a News Assignment Editor.
Candidates must be news minded, creative and a
strong leader. Requires 5 years experience in
radio news, strong writing skills and story con-
struction. Send your resumes to:

Broadcast Equities
| 1000 Centerville Turnpike
Va. Beach, VA 23463

RADIO-NETWORK EOE

r'"m""
P e
: Last week talent from the Network moved :
@ to WV, AR, KY & FL! IMMEDIATE OPEN- ¢
@ INGS Jocks/PD’'s/Sales/Management. @
® Confidential. Let us NETWORK for you. @

: TALENT NETWORK (407) 260-0727. :
feccncccccccsccssnsccccnacncll

KZ-106, Southeast rocker
is seeking creative bit
oriented person to join
morning show. Tapes,
resumes to Scott Chase
P.0. Box 11202, Chattanooga, TN 37401. EOE

COMMUNITY-MINDED
PROMOTION-ORIENTED
RADIO
person sought to help build a station in
university town. Minority and women are
encouraged to apply. T&R to Hugh Chris-
tian, 255 S. Milledge Avenue, Athens, GA

30605. EOE
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RARE OPENING a
MCHR seeks Night Persomality with good @
WMadult pipes. No beginners. Must loveg
=public appearances. T&R: Power 94.5,@
mBarry Fox, Box 11670, Lexington, KYR
W40577. Minority and Female applicants=
@ encouraged. EOE s
SN ENSNES NN ENEEEREREN

WEST

Seeking midday AT ASAP. T&R: KFM, Ted Brown, 101 Con-
vention Center Drive, Suite P120, Las Vegas, NV 89109.
(9/7) EOE

OPENINGS

Experienced, professicnal announ-
cer/personality who thought show-
manship radio was a yesteryear relic.
Midwest class C adult 35+ FM needs
you on its stable staff. Showcase facili-
ties, above average pay. Tape & resume
to Radio & Records, 1930 Century Park
West, #039, Los Angeles, CA 90067.
EOE

~84.5 WLRW

Top rated station in Central Illinois expan-
ding news department. Looking for news an-
chor/reporter. Must have solid delivery, good
writing and reporting skills. Outstanding
I career opportunity with top rated group own-
e Cl, SR L D G O : ed station. Rush T&R to: Matt McCanr(x:,hPr&

o e p e gram Director, WLRW, Box 3369, Cham-
Road, Valpsraiso, IN 46383. {9/7) EOE paign, 1L 61826. EOE M/F No calls.

——-——-——-——-------—J

TOP TEN SUN BELT AC

i§ Looking for Morning Person - No Morning
Zoo's - one-on-one communicator need-
ed. Tapes, resumes, references to: Radio
& Records, 1930 Century Park West,
#045, Los Angeles, CA 90067. EOE ¥

[
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MIDWEST )

Production Director sought for AM/FM in Rockford, IL. CALL:
Roger Piper (815) 877-3075. {9/7) EOE

Spokane's Rock n Roll hometowner, KEZE, Rock
106 has a rare opening for the position of Pro-
motion Director. A minimum of two years pro-
motion experience, knowledge of marketing, and
strong creativity are a must. If you are detail ori-
ented, a team player, and have a strong desire to
win, send a resume, work history, and examples
of your best work to Bar Beddor, VP/GM, P.0.
Box 8007, Spokane, WA 99203. M#, EOE. No
phone calls please.

—

PROGRAM DIRECTOR

for Top 10 West Coast FM turnaround.
Top salary. Require experienced pro-
grammer with background in highly com-
petitive markets with personality radio
and AC format. T&R to Radio & Records,
1930 Century Park West, #020, Los
Angeles, CA 90067. EOE

|

Christian music station seeks morning AT. Personality and
ministry sought. T&R: WMUZ, David Harms, 12300 Radio

Place, Detroit, Ml 48228. (9/7) EOE Leading Country station seeks adult communicator. Your

chance to own the mornings. Raise your family in the livable

North . CALL: - b
Seeking News Director. Experience necessary in reporting, orthwest. CALL: Bob Reece, (509) 248-2900. (9/7) EOE

writing, editing, public affairs. T&R: WFMK, Ray Marshali,
Box 991, East Lansing, M| 48826. {9/7) EOE

——————=n

Weekend AOR AT sought for multiple shifts. T&R: KUFO,
Glynn Shannon, Operations Director, 2040 SW First Avenue,
Portland, OR 97201. {9/7) EOE

Leading AC station seeks weekend and parttime AT's, could
lead to fulltime. Also seeking Account Executives. CALL:
Chuck Jackson, {801) 264-8259. {9/7) EOE

Seeking fuiltime Newsperson for immediate opening. Report-
ing and anchoring experience a must. T&R: KKJO/KSFT,

R A .
Michael Right, Box 8550, St. Joseph, MO 64506. (9/7) EOE adlo syndicate seeks entry level assistant for general office

and celebrity interviews. Some experience preferable.
RESUMES: Box 615, Van Nuys, CA 91408. (9/7) EOE

PROGRAM DIRECTOR
Top rated AOR needs dynamic on air PD.
Must be able to plan/execute creative
promotions, motivate great staff,

Seeking overnight AT for Country Hit Radio format. Produc-
tion, promotions and public appearances a plus. T&R: WHIT,

K L
Tom Oskes, Box 4408, Madison, WI 53711. (9/7) EOE Seeking midday AT for a small market Country station in

Southwestern Colorado. Fematles and minorities encouraged.
T&R: KRTZ, Steve Rose, Box XX, Cortez, CO 81321. (9/7)

Eager for sales? Like smaller city living? Powerhouse station

accepting applications. Sell us on yourself. RESUMES: possess good people skills. Music Direc- EOE
RYSMLIECROJEchte SRR 20063 EOE tor background and computer skills re- T [ TR [ N R T [ N ISR (S [ N SR S [ MRS R S LN SR M N SR S N SR (S
A R TR R TR A T e i TR A T A i TR A e s T
S S S Gl S S S E S S ) B S S| S SE i e SE s

quired. Applicant may be an experienced

Seeking weekend AT, 60's and 70's, experienced and within

driving distance of Chicago. New facilities| T&R: WCFL, Tom music director/PD looking to advance ; " " 5 =
Kapsaiis, Box 470, Morrs, IL 60450. (9/7) EOE programming skills. ARB ranked market. KSOI;I’I— Sa_n Dx(gc;};lo s tol;‘) A(}:llult H;dx(I)HSEtxon Sleek's a Eb!.#
immediate sales openingl Accelerated commission for proven Opportunity for advan_cemenF within new _ormng 0,“7 nehor. ou e re};:'acmg l"
performer. RESUMES: WBFP, 200 W. Second Street, group. T&R, programming philosophy, Jack Dlarflond wbo s headed to Q—_107, Washington @
Dayton, OH 45402. (9/7) EOE and references to: Radio & Records, D.C. We're looking for the following: o=
Openings for motivated AT's due to departure in afternoon 1930 Cemury Park Wes’tv"F#O31' L5 =! bIa!-l.!
drive. T&R: KELO, Kathy Hansen, 500 S. Phillips, Sioux Falls, Angeles, CA 90067. EOE/ s . . i"'
SD 57102. 19/7) EOE I-bg;._a (1) A fun, energetic presentation )|
i i | (2) Superb show prep skills =
Opening for high energy morning AT with ability to do produc- 13 p p p |.'.-
ey lexing Cou st Twe v sxpornce T, | $RaRERaneRomenanemenemononed | ] (3) The ability to seize the moment 973 FM-1240AM i3
FXI, Box 433, L . OK 73502. (9/7) EOE = . . q g
XL Box 433, Lawton e e MORNING DRIVE oMPB E &S (4) The desire to shake hands & kiss babies _l:'ﬂ
5 [HA s
SRTER AR 2 PERSONALITY/ , e | |15l (5) A team player =
= ord
F M 2 PROGRAM DIRECTOR s = T
104 5FM B WOMP FM, the Ohio Valley's top rated radio sta- 8 |} All this & you've gotta be great! We offer an incredible stable environment, =]
* I 3 tion Is Iook’ing for a creative, energetic program & | foreat $$$, brand new facilities and of course, America’s finest city. FED-X =
The Coun Club & director/morning drive perso’nality. ! materials to Mike Shepard, KSON, 1615 Murray Canyon Road, Suite 710, San Em:_l
s : = . . N o |fDiego, CA 92108. EOE M/F Note: NO PHONE CALLS PLEASE. ||:||
Central Illinois’ top country FM seeks experi- Applicant must be highly disciplined; able to m =
enced country program director/morning ! motivate air staff, tie into local community, & sh’n =!
i ! B B RTR e A H TR IS A HTRIS = RUR S e B A TRt A A TR A R R TR AT
personality. Good pay an d benefits. Bxcel- | g geyeiop promotions; and interact with sales. Ex- i S S S e S S S e S S s S e s SE it SE it S SEfrdj
lent g.rowm potential within our growing cor- ! cellent compensation and benefits. °
poration. If you want to win in one of Ameri- 8 Alan M. Murdoch a
ca’s best medium markets, rush tape & resume Send resume and tape to: Alan M. Murdoch, @ / .
5 B So. Cal. AC-FM needs a hot production
o Gene.ral Manager/WEMB, 3055 South 4th E General Manager, WOMP, P.0. Box 448, : KOM o mgr., some air. If you're a creative team
St., Springfield, IL 62703. EOE Bellalre, Ohlo 43906. Equal Opportunity player, T&R to Radio & Records, 1930
& Employer. EOE = Century Park West, #048, Los Angeles,
MORNING Sencnoncmomoncnomcncnononone: PROGRAM DIRECTOR CA 90067. EOE
One of America's great AM's, KOMO Seattle, is
ANNOUNCER LARGE MARKET iooking for a full charge, creative Program Direc-
AND NEWS 3 g ; tor. You must be able to plan and manage all as- e ——————————
full service AC seeking AT, controversial, h L . r
; pects of a highly competitive full service format. CHIEF ENGINEER I
DIRECTOR outrageous Talk Show Host, music & e h ; : ) I .
service oriented personality pro, with na- This |§nt 2l |9b for a novice. It is a highly re I Top 10 West Coast FM seeks experienc- |
#1 25-54 in our first full book and ever since. tural humor, good phones. T&R to: Radio sponsible, visible role in a respected, §uccessful | ed Chief Engineer with major market |
Goodrich Broadcasting dominates in eve & R ds, 1930 Century Park West broadcast company. Send resume to: c/o 21st 1 background capable of assuming group |
market we're in, because we commit the TZ #033ct;ss'Angeles CA 90y067 EOE ' Century Media Corp., 108 S. Washington St, I engineering responsibility. Prior ex- |
sources to make i;hapgen. Igeyou’re an adult ' Suite 200, Seattle, WA 98104. EOF : giger;ci::n:;itgosot:tii?s re\a/l::;at;:);p;:ljnng;? :
communicator and rea. y to on a winnng . B |
team, rush T&R with references for either C —| : ceIIent’ 7or;p§.nseglo; wn(? gqega;ocaézsr :
iti i i rds, 3
POSHII)OI} . (S:hPCkFFuCl}ney’dW}/{OD'ch’ 216\/110 Horl- MORNINGS q| | ?L?rt erl;ta')?lé Waes‘to #02 ‘?coLos Angeles, CA |
2538 DN SN U (G Spliehy, btz Top-rated AC on Central California Coast 1 90367 EOE ! : I
49546. EOE seeks warm, conversational, topical e T e e e e e e e

MIDWEST
medium market CHR dominator seeks
high energy talent for future openings.

All shifts. Aggressive, winning attitude a
must. T&R to: Radio & Records, 1930
Century Park West, #049, Los Angeles,
CA 90067. EOE

Fe=====-=-=1

Winning morning talent for Top 15 |
market. Adult communication, friendly,

Century Park West, #034, Los Angeles, |
CA 90067.

| ———

50K Market leading AOR expanding staff! Two
openings 1. Asst. P.D./Promotion Director. 2.
Overnights. - #1 requires minimum 3 years ex-
perience, creativity, and excelient follow through.
#2 requires hard worker and willingness to
jearn. Work in Kalamazoo, a university town with
an excellent quality of life, for a young aggressive
radio oriented company at new facilities. Get on
the winning team, T&R to: Bill Martin, WRKR,
9835 Portage Road, Portage MI 49002. MF EOE

CEED G G WD G WD S D G @D ES @ 0y,

' Talented announcer/personality with \

i
\

Records, 1930 Century Park West,
#039, Los Angeles, CA 90067 EOE

!

W pyen o an 0n o =D En o o5 o w oo

morning show PRO with commitment to
market visibility and community involve-
ment. Strong incentives for stable, team
player. Tapes & resumes and salary his-
tory to: Radio & Records, 1930 Century
Park West, #042, Los Angeles, CA
90067. EOE
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Public radio KCSN-FM, suburban LA, seeks

91330. EOE/AA/Title IX, Sections 503 &

504 Employer.
\Z

N

J

Secking people who want to win, not just
get a job, for future openings. Strong air/pro-
duction skills, plus desire to be the best re-
quired. Any market, any shift. If you’re hun-
gry and want to move up, this could be your
chance. We're taking no prisoners! Rush cas-
sette and resume to Timothy Murphy, KMPS
AM/FM, 113 Dexter Ave. N., Seattle, WA
98109. No calls! EOE

topical, gocgire;;ft\c::r’;er:pzr;gl :s(;sgg:‘lng- | ' BM/EZ experience for midwest adult | Development Director. Deadline:

pearances- ; q o/ 35+ high-power FM. Need more than g 0/27/90. Send letter of application and

!szatnor.oA:;msz;?tt;l é\r:‘f:)rl:;:rveM;;(;:c;\’;/ | | : formula time-temp-titles talent. resume 1o Personnel, CSUN, 18111 Nord- Rare lc()}l:gggsg}“ fml:cisi;)%roﬁle
qual Op i : facilities, e pay. i idge, CA r . -
Send TSR to: Radio & Records, 1930 | | g Shwosse foctiles, soous BVEcsel B ) | | holl Steet Adrmin o St alghtime rock & roll personality. T&R 10

Pat Evans, KFOG, 55 Green Street, SF, CA
94111. EQE. Absolutely no calls.
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OPENINGS

HOT FimM

Hawaii's top Dance/Top 40 seeks HOT up and
coming Air Talent for the following positions:

MORNING DRIVE: Excellent $$$ for the right
person! U must possess the unique talent of be-
ing able to adjust and reflect the lifestyle of
Honolulu! Other talents include being:
humorous, topical, prepared and able to work the
phones!

MORNING SIDEKICK: Females encouraged!
Ability to interact with the rest of the Morning
Show and the people of Hawaii is most impor-
tant. Great voice and attitude are essentiall

AFTERNOON DRIVE: U must love your job!
Skills include working the phones and relating to
Hawaii! If you've got your sights set on the major
markets, come here first!

No beginners need apply! No phone calls will be
accepted! Henry Broadcasting, EOE/M-F. Ex-
press your latest show and resume to Jamie
Hyatt, Nat'l PD/CHR, 345 Queen Street, Suite
601, Honolulu, HI 96813. EOE

WE’'RE BUILDING A NEW
TEAM IN SEATTLE!
KKNW, Brown Broadcasting’s newest NAC, is
seeking experienced announcers to come live
and work in one of America’s most desirable
cities. We need an intelligent, warm delivery with

an economy of expression. An audition tape
customized for NAC would best demonstrate
your appreciation and understanding of the for-
mat T&R to Nick Francis, KKNW, 1100 1st
Avenue, Suite 300, Seattie, WA 98101. No calls.
Response guaranteed. M/F, EOE

PROMOTIONS DIRECTOR who can dazzle from

the moment your application is opened. Must
know marketing, budgets, graphics and com-
puters. Long hours, attention to detial, and peo-
ple skills. Resume and presentation to: Bill Fink,
Operations, KRPM AM & FM, 22220 Marine
View Dr., Seattle, WA 98198 EOE

POSITIONS SOUGHT

Advanced entry level with wacky Air Personality seeks FT in
Connecticut or Westchester. A workaholic; call before I'm
locked-upl MiTCH BECK: (203) 855-91215. (8/31)

No bologna! 15 year veteran seeks on-air/programming. Sev-
en years majors, plus satellite network. No wimps, whiners or
bologna. STEVE: {803) 663-3047. (8/31}

CHR nights/overnights, experienced AT seeks small/medium
market station that seeks to win! SCOTT CLEVELANO: (716)
895-6803. (8/31)

Four year pro, three years’ Production Director, seeking pro-
duction or MD/APD plus shift in NJ/DE or east PA. Any for-
mat/shift. JIM: (609} 845-9311. (8/31}

Heip going backwards! Promotion Director/production, com-
edy writer/AT/seeks evenings/producer/sidekick slot. Qutgo-
ingl Creative! Voices! TONE: (713) 977-6609. (8/31)

News Director with combo outlet seeks position with winning
station. University of Michigan graduate. Smart, young, and
ready to move on now! KIM: (517) 773-9020. (8/31}

‘Versatile 20-year radio veteran seeks small to medium market
position with a future. Prefer programming. RICHARD ROG-
ERS: (703) 694-2229. (8/31)

Creative experienced team seeks morning or night shift. Pre-
fer AOR/CHR in the south. ROGER or DAVE: (301}
$64-6232. (8/31)

Six year’ pro available now! Reliable, dependable and
talented! BILL: (605) 692-1430. {8/7)

Talented talk Personality. I'm new and ro one knows, so get
me inexpensively. Nine years' AT, news in majors. Seek
medium to major. DAVE: (619) 279-3119. (9/7)

POSITIONS SOUGHT

AT with one year’ experience seeks position with AC, AOR,
or Country station. All market sizes. 7 to 12 midnight pro.
JIM: (609) 884-5022. (9/7)

Small, medium market CHR AT seeks move back to west
coast. DAN: {(502) 825-4117. (9/7)

Portland, Oregon! | want to come home. Eight year’ pro AT,
Production Director seeks Country, Gold, AC. LARRY: (702}
878-2474. (9/7)

Original moming entertainers, not burned-out comedy service
! junkies. Fresh, aggressive, talented, major market team seek-
| ing P1 or P2 station. SCOTT: (414) 281-0527. (9/7)

Biggest movie in Kuwait? Iraqnophobial 12 years' experience
CHR/AC AT with successful PD/MD background. Let's talk!
DANNY CARLISLE: (301} 884-0407. (9/7)

CHR/Nights/Overnights. Experienced AT seeks small/medium
market station that wants to win. SCOTT CLEVELAND: (716}
895-6803. {9/7)

AT with nine years' experience seeks Country home. Medium
market experience. Reliable, dependable and community
l oriented. HARRISON: {803} 772-9229. (9/7)

| You seek wit, personality, intensity and production? You got
it! Oldies/CHR. NEIL: (802) 463-1432. (9/7)

33 years' experience. Big Band/Oldies/AC. Quality enter-
tainer seeking midday/nights/overnights. JACK ENGLISH:
(813) 283-3810. (9/7)

Major market AT ready to make a move. Experienced in
AOR/CHR/QOldies/AC. (704) 764-7381. (9/7)

PD/PBP/Sales. Versatile, stable pro with degree is ready to
move on. Four years' at same station. Seeking manage-
ment/AT position. All markets. DON: {517) 773-9020. (9/7)

Get The Hottest R&R
Classified Listings Early!

R&R Job Hotline mails separately to
you two days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEX.

RR.
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HotLine

Experienced AT seeks broader horizons. Repertoire includes
comedy and characters. QUINN: {217) 525-7141. (9/7}

One year' in the business. Seeking fulltime. Ready to work
and learn. Will do anything. MICHAEL: {305) 771-4944. (9/7)

GM/experienced morning man seeks ultimate gig in the West.
Serious inquiries, please. STEVE: (303} 285-7213. (9/7}

Talk show host. Bright, witty, intelligent and informed.
Mature ratings winner available now. FRED MARX: (414)
793-5640. (3/7)

Great pipes. 16 year' pro with experience in Top 10 markets,
production awards, voice impressions. Seeking AT position in
the Midwest. BART: (317) 879-6086. (9/7)

14 year’ vet with wide variety of skills including PD/Writer
AT/Promotions. Ready to move up. Great references. MIKE:
(717) 626-2970. (9/7)

Currently swing at leading CHR/AC in Peoria. Ready to move
on to any interested medium market CHR or AC. ANDY: (309)
693-3785. (9/7)

}Norking AOR AT/Promotlon and Production Assistant in ma-
jor market. Willing to relocate anywhere. Climate no object.
KYLE: {813) 595-7154. (9/7)

Seeking a chief Engineer who can double as AT? 12 year’ pro
with AM/FM experience. Prefer Rock format. Call after 6pm
Central time. ERIC: {219) 924-7004. (9/7)

APD/AT/Research Director with six years' experience. | know
how to increase ratings! Call for detaiis. LARRY: (313}
681-0294. (9/7)

Femaie AT available for weekends. Any format. CINDI: (817)
752-1497. (9/7}

Have airshift? Will travell Energetic, inteiligent AT seeking
new opportunity. {718) 979-3171. (9/7)

AT/MD seven years' experience in Los Angeles from Heavy
Metal to AQR. Strong promotions background. Wanna rock?
Let's talk! ROBERT: (805} 526-2916. (9/7)

What's the difference between Jazz and New Age? Your
listener knows. Will program and announce your New Age
program. Experienced. BRIAN: (316} 546-5792. (3/7)

AT seeking position. Great pipes, excellent 8 track production
with major Los Angeles station. Extensive Metal/AOR

knowledge. RAY: {619) 367-5259. (9/7)

POSITIONS SOUGHT

Enthusiastic and energetic. PBP/Talk Show/Reporting. Will
work anywhere in the United States. MARK EPSTEIN: {301)
345-9128. (9/7)

Quality PBP, anchoring, reporting. Willing to relocatei MIKE:
{415) 456-8760. (9/7)

Six year Top 10 market pro seeks relocation. Experience in
mornings, multitrack and great appearances. Young, aggres-
sive team player. BOB: {(713) 484-7988. (8/31}

Female rock Talent. Eight years’ in business, great refer-
ences. Moving to CA 9/1 to give it all | have. Humble but tal-
ented. NIKKI: {612) 825-8975. (8/31)

Southern California desert rebel ready to jam at your station.
Prefer CHR, and willing to relocate. PAUL: {818) 965-5258.
{8/31}

Great pipes. 16 year pro, voice characters, production
awards, Top 10 market experience seeking on-air near or in
Cincinnati. VIC: {317} 879-6086. (8/31)

OM/PD/MD/Afterncon drive Talent seeks new opportunity in

POSITIONS SOUGHT

English moming Talent, fed up with Chicago winters, seeks
warm, fun station. Sidekick available if desired. KEVIN: {708)
358-6414. (8/31)

A woman who gets the job done, seeks challenge in Midwest.
Six plus years’ on-air/programming/music and especially pro-
motions experience. JEANNIE: {715) 373-2069. (8/31)

PROMOTION PROFESSIONAL with 10
year's major market experience at top
radio stations. Available due to format
change at WCAU. I can meet with you at
the NAB in Boston. Leave message for Bar-
bara at 508-774-5353.

AC/CHR. Be a winner. RICH: {912) 386-9428. (8/31}

Major market AT seeks position with AOR station. College ]
graduate, will relocate immediately. MARLA: (813)
595-6187. (8/31}

Southern California desert rebel ready to jam at your station!
Prefer CHR. Will relocate. PAUL: (818) 965-5258. {9/7)

Broadcast school graduate ready to fill that shift you've had
open. Will relocate for right opportunity, have tape to prove it.
JOHN: {313) 382-0815. (8/31}

if you're in the Southeast and your production is duller than
the Braves, trade for an MVP-most valuable Production Direc-
tor. RANDY: (615) 867-2091. (B/31)

Personality/wit/talent/brains/good instincts. Top 12 market
AT with 12 years’ experience in production/PD/ promotions/
morning AT. JOHN: (305) 856-4245. (8/31)

Major market mercenary, killer attitude, seeking CHR/rock
Prefer afternoons/mornings, will consider nights. (708}
475-3450. (8/31}

Fun;\y, creative AT seeks re-entry into radio. Three years’ ex-
perience and stand-up background. Willconsider any shift/lo-
cation/format. JEFF: (201) 574-9359. {8/31)

Get me out of D.C.| College and broadcast school graduate/
parttime AT seeks fulltime in any locale or format. BILL MID-
DENDORF: {202) 363-0887. (8/31)

Waestern news/talk stations. Veteran ND/PD available. An-
swer only if you want innovation and strong market position.
(805) 298-9481. (8/31)

Creative, skilled Brown graduate in earnest, seeks rock sta-
tion. AT/production/copy. Can change Personality to fit any
situation. BONN: {612} 825-1742. (8/31)

The Marquis de Sade and | have one thing in common; we put
our neck on the line. Sharp wit and blade, ready to operate.
Oldies/CHR. CEIL: (802) 463-1432. (8/31)

Midwest major market area sports Talent seeks change. High
school/college PBP experience with pro beat. Young, versa-
tile/hardworking. TIM: (904} 628-0508. (8/31)

Award winning sports. PBP coilege/pro with exciting delivery,
and sales ability. Available now. CHUCK: (408} 842-5466.
(8/31}

Production Director/on-air Talent seeks stability in the South-
east. Money is important, but it's not everything. RANDY:

(615) 867-2091. (8/31)

!
Hardworking/pleasant/professional broadcasting graduate !
with one year' experience in C&W seeks FT at your station

with your format. BUDDY: (417) 358-6348. (8/31) |

with extensive experience in A.C., CHR, and Oidies
formats at nationally recognized stations as
Morning and Afternoon Personality and
Program Director.

Individuai will consider program directorship,
but prefers busy, entertaining, informative, A.C.
or Adult CHR Morning show in medium to major
market. Morning Team?.. okay. No revolving
doors or managers/owners acting as program
director/consultant need apply. Serlous
broadcast pros only, please. Geographic location
unimportant. Candidate available for interview
at Boston N.A.B. convention in mid-September.

If you currently own, manage or program a top
station or group and are looking for an
outstanding and trustworthy candidate who's
availble now, respond Immediately in absolute
confidence to:

BOX 150223

ALTAMONTE SPRINGS, FL. 32715

*Serious-Outstanding-8roadcaster

20 year Production pro, award winner with national spot his-
tory seeks Top 50 in SE or NE. I'm out, let’s talk. MEL: {703)
563-0216. (8/31)

Advanced beginner with three year parttime on-air experience
and some college seeks fulltime airshift on east coast. MARK
CHRISTOPHER: (603) 532-7130. (8/31)

Billy Josel didn’t start the fire. | did. Top rated female seeks
medium market in Northeast. {802) 442-2311. (8/31)

Seeking change? So am I! Experienced AT/production ready
to move on. Small/medium markets, Country/AOR/Oldies.
DREW: (216) 928-0701. (8/31}

Female AT with experience seeks fulltime in NJ, Philly or NY
area. BRENDA: (609) 896-3348. (8/31)

Seeking overnightsl Small market experience including the
obits, willing to relocate anywhere to work for your station.
DREW: (717) 530-1541. (8/31)

Seaking Top 100. Well rounded, disciplined, loyal. Six years’
experience in Classic Rock/Country/AC/CHR. JOE BAKER:
{801) 752-1390. (8/31)

Talented female with seven years’ experience in Top 20 mar-
ket seeks fulltime shift. Centrai to Southern California.
YVETTE: (619) 755-5285. {8/31)

Experienced, award winning radio and TV PBP, pro baseball,
college basketball and delivery. Great humor. JOHN: (408)
866-0829. (8/31)

Great voice, good experience, production. Seeking market for
team worker, personality and versatility. Good PR and com-
munity work plus remotes. CHRIS: (214) 987-9860. (8/31)

News Talk. 23 years’ newsroom/talk shows, 2 masters.
Brings real world to the air. Want to check my voice? STEVE:
(216) 758-6362. (8/31)

R&R Opportunities
Display Advertising

Display: $55 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $65 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: (213) 203-8727.
Visa, MC, AmEx accepted. Include name as it ap-
pears on credit card expiration date and phone
number. Blind box responses are sent to adver-
tisers every Thursday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los
Angeles, CA 90067. Fax: (213) 203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

To appear in the following week’s issue, your ad
must be received by Thursday noen (PST), eight
days prior to issue date. Free Opportunities
listings should be typewritten or printed on
8%"' x 11" paper and are accepted only by mail
or fax: (213) 203-8727. Address all 24-word ads
to R&R Free Opportunities, 1930 Century Park
West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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NATIONAL AIRPLAY®

vzxs “2”(5 W W SEPTEMBER 7, 1990 ;Z;:ns/Adds Heavy Medium  Light
s 3 2 @) ALABAMA/Jukebox In My Mind (RCA) . ... .. oo 185/0 178 7 0 MR B
6 5 3 € RICKY VAN SHELTON/ Meant Every Word He Said (Columbia) . . ... .................. .. 183/0 157 22 4 HANK WILLIAMS JR. (54)
s 7 4« © LEEGREENWOOD Holdin' A Good Hand (Capitol) . ... .. ......... .................... 185/1 143 37 5 TRAVIS & JONES (46)
15 10 5 € CARLENE CARTER/ FellIntove (REFiSe) .. ... ... ........... «..cooooiiiriiiii... 185/0 140 40 5 EDDIE RABBITT (42)
© s 7 € DOUGSTONEFourteen Minules OId (EDic) .. ... .. ... ... . ... 180/0 134 40 6 By ‘J'gtl:“:)'cil(‘:gg)
2 16 11 @) GARTH BROOKSFriends inLow Places (Capitol) . ...........................o 185/2 100 77 8 HIGHWAY 101 (30)
8 6 6 7 BELLAMYBROTHERS/ Could Be Persuaded (MCA/Curb) ... ... ... ... ... . ... ... 179/0 122 51 6 ROSANNE CASH (26)
14 11 8 @ KEITH WHITLEY & LORRIE MORGAN/Til A Tear Becomes ARose (RCA). .................. 181/1 105 66 10 SAWYER BROWN (24)
15 12 10 @) KATHY MATTEA & TIM O’BRIEN/The Battle Hymn Of Love (Mercury) . .. ................... 179/0 105 62 12 T. GRAHAM BROWN (24)
7 5 12 D STEVE WARINERPrecious Thing (MCA) ... .. .. o 184/0 76 92 16 CONWAY TWITTY (24)
21 18 15 ) GEORGE STRAIT/Drinking Champagne (MCA) .. ... ... ... ..o, 184/0 49 116 19
19 17 4 & JUDDSBomnToBeBlue (CurtbRCAY . ..... ... ... .. .. ... 183/2 54 109 20
3 2 1 13 CLINTBLACKMNothing's News (RCA) ... ... .. s 147/0 99 33 15
2 19 16 & DESERT ROSE BAND/Story Of Love (MCA/CUID) .. ... oooeoeeee o 177/1 43 103 31 HOTTEST
24 20 17 { MARKCHESNUTT/Too Cold AtHome (MCA) . ........... ... .. ... ..., 176/1 39 121 16 ]
2 2 15 (© REBAMCENTIRENOULIE (MCA). ... ... .o 183/0 23 139 21 cAnALLEAnBEA(':dAAn(T?Iaz)(aa)
16 14 13 17 RODNEY CROWELLMy Past Is Present (Columbia) . .............. ... ... .. ... ...... 163/0 81 63 19 GARTH BROOKS (73)
z 2 19 O PIRATES OF THE MISSISSIPPIHonky Tonk Blues (Capitol) . ........................ ... 168/1 39 92 37 RICKY VAN SHELTON (62)
7 2 20 O KENNY ROGERS & DOLLY PARTON/Love Is Strange (Reprise) . .. ....................... 174/2 19 119 36 CLINT BLACK (43)
5 2 2 €0 LIONEL CARTWRIGHTMy Heartls SetOnYou (MCA) ........................ooienns 171/3 20 119 32 WHITLEY & MORGAN (43)
2 1 9 21 ALANJACKSONMWanted (AMS) . . ... ... oottt 114/0 66 27 21 DOUG STONE (41)
% 31 25 @) JOEDIFFIEMOME (€DIC) ... ... ... oo oo 174/11 9 96 69 nz"f&w::g&o:%%o)
2 29 25 €9 BAILLIE & THEBOYS/Fool SuchAs I(RCA) .. .......... ... 163/7 12 1071 50 ALAN JACKSON (23)
u 30 27 €2 SOUTHERN PACIFICRecklessHeart(WB) ... ... ... .................... ..o, 155/4 9 89 57
39 3 28 €5 ANNE MURRAY feed ThisFire (Capitol) .. . ... ... 151/10 3 82 66
45 37 29 €0 RESTLESS HEARTMWhen Somebody Loves You (RCA) .........................oooooe. 151/11 2 75 74 _——
% 27 2 21 EDDIE RABBITT/Lonely Out Tonite (Capitol) ... .. ....... .. .......oooiiieieiniiii.. 121/1 5 81 35 5STS
4 3% 31 €0 HOLLY DUNN/You Really Had Me Going (WB) . . . ...... ...t 148/11 3 71 74
¥ 3 30 €O TIMRYANDance InCircles (EPIC) . ... ... oottt 118/4 10 58 50 Reports/Adds
BREAKER € RANDY TRAVIS & GEORGE JONES/A Few Ole Country Boys (WB) . ...................... 156/46 17 47 108 1 RICH GRISSOM/Tell Me... (Merc.) 43/6
— 45 35 € EXILENet (ANSt) . ... . 152/21 0 57 95 2 JERRY LANSDOWNE Paradise... SOR) . . . 38/2
BREAKER @ HANK WILLIAMS JR./Don't Give Us AReason (WB/Curb) . ............................. 125/54 14 37 74 3 BILLY & THE AMERICAN...Hot.. (Atl). .. 36/7
7« % € VERNGOSDIN/This Ain't My First Rodeo (Columbia) ................................ .. 131/14 3 53 75 4 RONNA REEVES/The Letter (Mercury) . . .. 27/3
+ 4 2 34 TANYATUCKER & T. GRAHAM BROWN/Don't Go Out (Capitol) . .. ... .. ................. 85/0 31 43 11 5 MARSHALL TUCKER.../Stay In.. (Sisapa) . 14/2
i o 2 35 SHENANDOAHMNext ToYou, NextToMe (Columbia) ... ............................... 80/0 35 27 18 6 SUSIBEATTY/There's A Phore.. (Starway) . 73/3
7 BILLY & TERRY SMITHBlues Stay... (Epic) 72/70
12 28 33 36 VINCEGILLWhen|CallYour Name (MCA) .. ... ... .. ... 63/0 32 16 15 8 BUBBA BARTOSH/MWho's He To You (BGM) 10/0
BREAKER £ MARTY STUARTMWestern Girls (MCA) .. ... 114/17 2 37 75 9 JANET DAVID/He Made A Woman... (Worth) . . 9/0
BREAKER € RICKY SKAGGSMHe Was On To Somethin® (Epic) ................... ..o, 112/16 17 30 81 10 JONIHARMS Tear it Up (Capitol) ........ 9/0
46 43 40 € MERLE HAGGARD When It Rains It Pours (Curb) ..................... ... .. 89/2 3 40 46
7 25 32 40 TRAVIS TRITTA'm Gonna Be Somebody (WB) .. ........ ... ... ... ..., 58/0 317 15 12 New artists have not yet had a Country
— — 47 @ CONWAY TWITTY/Crazy InLove (MCA) ........................................... 99/24 [/ 20 79 Breaker or concurrent airplay from 60%
— 47 M @ HANK WILLIAMS JR.ManToMan (WB/Curb) . .. ........... ... ... ... it 83/1 7 26 56 of reporting stations.
@ DON WILLIAMS Back In My Younger Days (RCA) .. ... ..........oooiiiiiiiins, 89/39 1 14 74
— — 4 D MATRACA BERG/Things You Left Undone (RCA) ... ........... ... ..., 82/14 o 19 63 MOST ADDED & HOTTEST list those songs achiev-
42 3 3 45 ASLEEP AT THE WHEEL Xeepin' Me Up Nights {Arista) . ... ........ ... .......... ... ... 74/0 2 40 32 ing the most adds nationally and the songs reported
& MICHAEL MARTIN MURPHEY Cowboy Logic (WB) ... ...................... 71/9 0o 20 51 ot I e oY (ot O
@ T. GRAHAM BROWNMoonshadow Road (Capitol) . ................. ... ... .. ... ..... 75/24 0 13 62 songs in Most Added & Hottest indicates the total
DEBUT > O BILLY JOE ROYAL/A Ring Where A Ring Used ToBe (Atlantic) . .......................... 67/31 0 9 58 number of Counlry reporters adding the sang this
1 13 3 49 MARY-CHAPIN CARPENTER/Something Of A Dreamer (Columbia) .. ...................... 35/0 4 18 13 weel o notng that the song s ameng et fve hot
18 22 41 50 SHELBY LYNNEA'Il Lie Mysel ToSleep (Epic) ....... ... ... ... i 38/1 2 18 18

Breakers are those records that have achieved concurrent airplay at 60% of our reporting
stations. New & Active records are those receiving airplay at 30-59% of the stations.

Records in Significant Action are receiving airplay at 5-29% of the stations. Records do

not have to reach Breaker in order to chart. However, once a record charts, it must reach

the 60% airplay level within the three following weeks to achieve Breaker status.

RANDY TRAVIS & GEORGE JONES

A Few Ole Country Boys (WB) MARTY _STUART
On 84% of reporting stations. Rotations: Heavy 1, Medium 47, Light 108, Total Adds 46 Western Girls (MCA)
including WYNY, WXKX, WKAK, KRRV, WKHX, KYKR, WZZK, WUSN, WIL, WTHI, On 62% of reporting stations. Rotations: Heavy 2, Medlum 37, Light 75, Total Adds 17
KYGO, KZLA. Moves 37-30 on the Country chart. Including WILQ, WKHX, WYNK, WTQR, WONE, WGEE, WFMB, WWJO, KRST, KIK-FM,

KZLA, KWHT, KWJJ, KCCY. Moves 48-43-37 on the Country chart.
HANK WILLIAMS JR. RICKY SKAGGS
Don’t Give Us A Reason (WB/Curb) He Was On To Somethin’ (Epic)

On 68% of reporting stations. Rotations: Heavy 14, Medium 37, Light 74, Total Adds 54 On 61% of reporting stations. Rotations: Heavy 1, Medium 30, Light 81, Total Adds 16
including WGNA, WCAO, WQIK, KISSFM, KNFM, KAJA, WGAR, WMIL, WMUS, KIK-FM, including WYNY, WILQ, WYNK, KAYD, KYKR, WUSY, WFMB, KUAD, KFMS, KKAT.
KFMS. Moves 39-32 on the Country chart. Moves 49-42-38 on the Country chart.

@\ Available Now! e The Sound Effects
We All Love

Hanna-Barbera s |

CD LIBRARY PRICE: $200 PLUS TAX

LIBRARY OF SOUNDS  ALBUMS ONLY $99 ..o o

For more information, call Interlock Corp., (213) 461-2500 To order, send a check made payable to:INTERLOCK CORP., Attn.: Music Dept., P.O. Box 4542, Chatsworth, CA 91311
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CONWAY TWITTY “Crazy In Love’ (MCA) 99724

Rotations: Heavy 0, Medium 20, Light 79, Total Adds 24, WVAM, WCAQ, WSNO, WXTU, WMZQ, KEAN, KASE, KAYD,
WXBQ, WHEW, WESC, WOKK, KNFM, WSM, WWKA, WYNG, WFMS, KIXQ, WASKFM, WTSO, KTTS, KTPK, WDEZ, KSOP
Moves 47-41 on the Country chart.

DON WILLIAMS *‘Back In My Younger Days’ (RCA) 89/39

Rotations: Heavy 1, Medium 14, Light 74, Total Adds 39 including WZPR, WNUS, WXTU, WDSY, KEAN, KASE, KSCS, KHEY,
WESC, KILTFM, WKSJ, WCMS, KHAK, WYNG, WITL, WOW, KFDI, KWJJ, KSOP, KCKC. Debuts at number 43 on the Country
chart.

HANK WILLIAMS JA. “‘Man To Man’’ (WB/Curb) 831

Rotations: Heavy 1, Medlium 26, Light 56, Total Adds 1, WSNO. Heavy: WTNT. Medium: KEAN, KMML, WWNC, WSTH,
WTVY, WAMZ, KLLL, WGKX, WLWI, KRMD, WYNG, KFKF, WTCM, WDEZ, KFDI, KASH, KALF, KRAK. Moves 47-44-42 on
the Country chart.

MATRACA BERG “Things You Left Undone’ (RCA) 82/14

Rotations: Heavy 0, Medium 19, Light 63, Total Adds 14, WCAO, WQCB, WXBQ, WTVY, WHLZ, WESC, WPCV, KJLO,
WKYQ, WPAP, WQDR, KJNE, KCJB, KWJJ. Medium: WWYZ, WDSY, WAXX, WOW, KUZZ, KMPS. Moves 48-44 on the
Country chart.

T. GRAHAM BROWN ‘“Moonshadow Road’ (Capitol) 75/24

Rotations: Heavy 0, Medium 13, Light 62, Total Adds 24, WRKZ, WICO, WWVA, KEAN, WKAK, WWNC, KAYD, WSTH, KPLX,
WTVY, KHEY, KKIX, WIVK, WGKX, WOKK, WSIX, WCMS, WYNG, WASKFM, KCJB, KTPK, KRKT, KYGO, KSOP. Debuts at
number 47 on the Country chart.

MICHAEL MARTIN MURPHEY *‘Cowboy Logic” (WB) 71/9

Rotations: Heavy 0, Medium 20, Light 51, Total Adds 9, WSNO, WDSY, WICO, KKIX, WHLZ, WKSJ, WOWW, WTHI, KTPK
Medium: KEAN, WCMS, WDAF, WTCM, KFDI, KRKT, KRST, KUGN, KNCQ, KSOP, KCKC. Debuts at number 46 on the
Country chart

BILLY JOE ROYAL “A Ring Where A Ring Used To Be’ (Atiantic) 67/31

Rotations: Heavy 0, Medium 9, Light 58, Total Adds 31 including WWYZ, WRKZ, WXKX, WWVA WWNC, KKIX, WPCV, KLLL,
KHAK, WAXX, WGEE, WASKFM, KTTS, KTPK, KFD!, KRKT, KRST, KEKB, KWHT, KIIQ. Debuts at number 48 on the Country
chart

NITTY GRITTY DIRT BAND “You Made Life Good Again’' (MCA) 51/8

Rotations: Heavy 0, Medwm @, Light 42, Total Adds 8, WSNO, WXTU, KKIX, WHLZ, WIRK, KWMT, WOW, KTPK. Medium:
WSTH, WIVK, KTTS, WTCM, KFDI, KWOX, KRKT, KALF, KEKB. Light: KASE, WTDR, KXXY.

GIRLS NEXT DOOR =How ’'Bout Us’* (Atlantic) 49/1

Rotations: Heavy 0, Mecium 14, Light 35, Total Adds 1, KIXQ. Medium: KEAN, WKAK, KMML, WWNC, WXBQ, WRNS,
WSTH, KKIX, WHEW, WOW, KTTS, KFDI, KRKT, KALF.

EDDIE RABBITT “American Boy"’ (Capitol) 45/42

Rotations: Heavy 2, Medium 14, Light 29, Total Adds 42 including WQCB, WAYZ, WWYZ, WRKZ, WZPR, WDSY, WWVA,
WUSY, WRNS, WSTH, KIKK, KLLL, KNFM, WKSJ, KRMD, WIRK, WAXX, WASKFM, KTTS, WQXK.

JANN BROWNE “‘Louisville” (Curb) 45/4

Rotations: Heavy 0, Medium 5, Light 40, Total Adds 4, WHEW, WSLR, WDEZ, KEEN. Medium: WICO, WSTH, WAMZ, KFDI,
KALF. Light: WWYZ, WRXZ, WDSY, KMML, KASE, WHLZ, KNFM, WQDR, KIXQ, KTTS, KEKB.

TAMMY WYNETTE ‘Let’s Call it A Day Today" (Epic) 4511

Rotations: Heavy 1, Medium 18, Light 26, Total Adds 1, KMIX. Heavy: KTTS. Medium: WPOC, WSNO, WDSY, WICO, KRRV,
WSOC, WSTH, WKML, WHEW, WSM, WTQR, WAXX, KFGO, WOW, WTCM, KVOO, KFDI, KNCQ.

RICH GRISSOM ‘Tell Me I'm Wrong"’ (Mercury) 43/

Rotations: Heavy 0, Meaium 5, Light 38, Total Adds 6, WSNO, WOWW, WSLR, WTCM, WDEZ, KFDI. Medium: WWNC,
WSTH, WSIX, WOW. Light: WWYZ, WRKZ, WDSY, WBEE, WRNS, WAMZ, WSM, WAXX, WCUZ, KNQ.

EDDY RAVEN ‘Zydaco Lady’ (Capitol) 41/17

Rotations: Heavy 0, Medium 6, Light 35, Total Adds 17, WAYZ, WDSY, WSTH, KPLX, WFLS, WGKX, WKSJ, WCMS, WQDR,
KVOO, KFDI, KRKT, KASH, KGHL, KUUY, KRWQ, KWHT

MARK COLLIE “‘Harcin County Line’’ (MCA) 38/16

Rotations: Heavy 0, Medium 4, Light 34, Total Adds 16, WDSY, WICO, KRRV, WRNS, WSIX, WYYD, WAXX, WFMB, WTHI,
KVOO, KFDI, KWOX, KUUY, KALF, KRWQ, KEKB. Medium: WOW, WTCM, KRKT.

JERRY LANSDOWNE *‘Paradise Knife And Gun Club”’ (SOR) 3872

Rotations: Heavy 0, Medium 3, Light 35, Total Adds 2, KWMT, WFMB. Medium: WWNC, KTTS, KASH. Light: WRKZ, WRNS,
WKML, WHLZ, WMSH, W2CV, KLUR, WKKQ, WAXX, WOW, KTPK, KIK-FM, KEKB, KZLA, KEEN.

ROSANNE CASH “What We Really Want" (Columbia) 37/26

Rotations: Heavy 0, Medinm 1, Light 36, Total Adds 26 including WPOC, WRKZ, WDSY, KEAN, WSTH, WTVY, KLLL, WCMS,
WQDR, KJNE, WTSO, WOW, KTTS, WTHI, KVOO, KIK-FM, KASH, KUUY, KUGN, KEKB.

BILLY & THE AMERICAN SUNS ‘“Hot Night In A Small Town” (Atlantic) 36/1

Rotations: Heavy 0, Medium 2, Light 34, Totat Adds 1, KUPL. Medium: WSTH, KALF. Light: WDSY, WXBQ, WRNS, WNOE,
WCMS, KLUR, WAXX, KWMT, KEEY, KFDI, KRKT, KIK-FM, KUUY, KMIX, KWJJ, KIIQ, KSAN.

SWEETHEARTS OF THE RODEQ “‘What It Does To Me” (Columbia) 36/1

Rotations: Heavy 0, Medium 7, Light 29, Total Adds 1, KWHT. Medium: KRRV, KLUR, WOW, KTTS, KRKT, KVOC, KALF.
Light: WQBE, WWYZ, WDSY, KASE, WKML, WHLZ, KIKK, WSM, WITL, KTPK, KUAD, KNCQ.

HIGHWAY 101 “Someone Eise’s Trouble Now™ (WB) 32/30

Rotations: Heavy 0, Medium 2, Light 30, Total Adds 30 including WWYZ, WRKZ, WWVA, KASE, KIKK, KILTFM, WGKX,
KHAK, WAXX, WDAF, WASKFM, WOW, KRST, KIK-FM, KMIX, KNIX, KUPL, KIQ, KCKC, KEEN.

CRYSTAL GAYLE ‘‘Never Ending Song Of Love’ (Capitol) 32/6

Rotations: Heavy 1, Medium 3, Light 28, Total Adds 6, WHLZ, KFGO, KIXQ, KTPK, KALF, KSOP. Heavy: KEEN. Medium:
KIKK, WOW, KFDI. Light: WRKZ, KASE, WSTH, KYKX, WKNN, WUSQ, WCUZ, KVOC, KIlQ, KCKC.

MARIE “‘Like A Hurricane” (Curb) 32/6

Rotations: Heavy 0, Medium 5, Light 27, Totat Adds 6, WWNC, WKKQ, KRWQ, KEKB, KNCQ, KSOP. Medium: WSTH, WFLS,
KRKT, KALF. Light: WRKZ, WDSY, KHEY, WKML, KNFM, WSLR, KTTS, KVOO, KFDi, KUUY.

SAWYER BROWN *‘When Love Comes Callin’ "’ (Curb/Capitol) 25/24

Rotations: Heavy 0, Medium 1, Light 24, Total Adds 24 including WQBE, WAYZ, WWYZ, WAJR, KMML, WSTH, WFLS, WIVK,
WDXE, KWMT, KIXQ, KTTS, WFMB, WTHI, WDEZ, KASH, KVOC, KUAD, KIIQ, KSOP.

MICHELLE WRIGHT ““Woman’s Intultion” (Arista) 25/11

Rotations: Heavy 0, Medium 0, Light 25, Total Adds 11, WHWK, WICO, WIVK, KNFM, WPAP WAXX, KVOO, KFDI, KGHL,
KUUY, KALF. Light: WAYZ, WRKZ, KMML, WSOC, WNOE, KIXQ, KTTS, KVOC, KliQ.

PATTY LOVELESS “The Night’s Too Long” (MCA) 24/21

Rotations: Heavy 1, Medium 5, Light 18, Total Adds 21, WWVA, WSTH, WFLS, WOXE, WAMZ, KLLL, WGKX, WCMS, WYYD,
WTNT, KHAK, WAXX, KFGO, KWMT, WDAF, KFDI, KWOX, KVOC, KALF, KEKB, KNIX.

JOHNNY CASH “Goin’ By The Book" (Mercury) 24/20

Rotations: Heavy 1, Medium 4, Light 19, Total Adds 20, WWYZ, WBEE, WPCV, WSM, WAXX, KFGO, WGEE, WDAF, WOW,
KYTS, WTHI, KTPK, WTCM, KWOX, KRKT, KIK-FM, KVOC, KUGN, KKAT, KEEN.

RONNA REEVES ‘‘The Letter”” (Mercury) 21/3

Rotations: Heavy 0, Medium 0, Light 21, Tota! Adds 3, KSSN, WOW, KNCQ. Light: WRKZ, WDSY, WICO, WRNS, WSTH,
KKIX, WKML, WFLS, WDXE, KJNE, WAXX, KFGO, KTPK, WTCM, KVOO, KRKT, KALF, KIIQ

KEVIN WELCH “Praying For Rain" (Reprise) 15/15

Rotations: Heavy 1, Medium 0, Light 14, Total Adds 15, WWYZ, WICO, KMML, WSTH, WTVY, WFLS, WSIX, WTNT, WAXX,
KFGO, WOW, KUUY, KALF, KUGN, KEEN.

EMMYLOU HARRIS ‘‘Never Be Anyone Eise But You" (Reprise) 15/6

Rotations: Heavy 0, Medium 1, Light 14, Total Adds 6, WWYZ, KRRV, WTVY, WOW, KTTS, KVOC. Medium: WCUZ. Light:
KMML, WCMS, WUSQ, KFGO, KFDI, KRKT, KGHL, KALF.

MARSHALL TUCKER BAND *‘Stay In The Country’ (Sisapa) 14/2

Rotations: Heavy 0, Medium 5, Light 9, Total Adds 2, KRRV, WXBQ. Medium: WWYZ, WWNC, WTDR, WSTH, KFDI. Light:
WRNS, WDXE, WKYQ, WITL, KTTS, KWOX, KALF

SUSI BEATTY “There’s A Phone On Every Corner” (Starway) 1373

Rotations: Heavy 0, Medium 1, Light 12, Total Adds 3, WRKZ, WRNS, KVOO. Medium: WSTH. Light: WICO, WKML, WFLS,
WDXE, KLUR, KFGO, KTTS, KFDI, KWOX

BILLY & TERRY SMITH ‘‘Blues Stay Away From Me’ (Epic) 12/10

Rotations: Heavy 0, Medium 0, Light 12, Total Adds 10, WWYZ, WRKZ, KASE, KIKK, WDXE, WOW, KTTS, WTCM, KFDI,
KVOC. Light: KMML, WSTH.

GAIL DAVIES “The Other Side Of Love” (Capitol) 12/

Rotations: Heavy 0, Medium 1, Light 11, Total Adds 1, WTNV. Medium: KFDI. Light: KMML, WSTH, WDXE, WCMS, WUSQ,
KFGO, WCUZ, KTTS, KVOO, KWOX.

BUBBA BARTOSH ““Who’s He To You’ (BGM) 100

Rotations: Heavy 0, Medium 0, Light 10, Total Adds 0. Light: WICO, KRRV, WSTH, WKML, WFLS, KLUR, KFGO, KVOO,
KFDI, KWOX.

JANET DAVID “‘He Made A Woman Qut Of Me’* (Worth) 90

Rotations: Heavy 0, Medium 0, Light 9, Total Adds 0 Light: WRKZ, WICO, WSTH, WKML, KLUR, KFGO, KVOO, KFDI,
KWOX.

JONt HARMS ‘Tear It Up* (Capitol) 90

Rotations: Heavy 0, Medium 2, Light 7, Total Adds 0. Medium: KRKT, KWJJ. Light: WFLS, KLUR, KFGO, KALF, KRWQ,
KUPL, KEEN.

ARTIST/Song Title (Label) Album Title

TRAVIS TRITT/Put Some Drive In Your Country (WB) .. .. ... Country Club
ALABAMAMHere WeAre (RCA) ... . ... ... ... ... ... Pass It On Down
PATTY LOVELESS/'m That Kind Of Girl (MCA) ... ... .. ......... On Down The Line
GEORGE STRAIT/I've Come To Expect It From You (MCA) ................ Livin' It Up
RAY STEVENS /Where Do My Socks Go? (Curb/Capitol) . .. ......... Lend Me Your Ears
RESTLESS HEARTLong Lost Friend (RCA) .. ................... Fast Moving Train
WAYLON JENNINGS /Workin' Cheap (Epic) . . . ........................ The Eagle
DOUG STONE/We Always Agree OnLove (Epic) .. ..................... Doug Stone
RESTLESS HEART/I've Never BeenSo Sure (RCA) . ............... Fast Moving Train
SHENANDOAH/She's A Natural (Columbia) . .. ................. ... .. .. Extra Mile
McBRIDE & THE RIDE Burnin’ Up The Road (MCA) ... .. ... .. ... Burnin’ Up The Road
KELLY WILLISRed Sunset (MCA) ......... ... ... ...... ... Well Travelled Love
GARTH BROOKS /Unanswered Prayers (Capitol) . . . ..................... No Fences
GARTH BROOKS /Wild Horses (Capitol) . ............... . ... ... ... No Fences

We Produce The Software

Our Compe

Several software companies have music

ition Hates.

scheduling systems. And like everything else, some are better

than others. But only one can be the best. Let us introduce you to MusicSCAN. The most sophisticated yet simple to
use music scheduling system around. If you're in doubt, check out these features: MusicSCAN can save (and report
on) 99 days of history. MusicSCAN can daypart songs differently each day of the week. MusicSCAN can control
tempo//ntenSIty segues and balance. MusicSCAN will automatically report on each day’s performance MusicSCAN

will give you help information when you need it. Did we mention it's also

the world'’s fastest and most flexible?

By the way, if your competition uses anything other than MusicSCAN
software, chances are we produce the software your competitors hate.

Music Scheduling Software
(205) 987-7456

www americanradiohistorv com



COUNTRY ADDS & HOTS

September 7,1990 R&R 91

MOST ADDED EAST HOTTEST MOST ADDED SOUTH HOTTEST most ao0e0  MIDWEST HOTTEST MOST ADDED WEST EOEST
Eddie Rabbltt (Capttol) Carlena Carter (Reprise) Travis & Jones (WB) Alabama (RCA) Travis & Jones (W) Alabams (RCA) Hank Willlams Jr. (WB/Curb) Garth Brooks (Capttol)
Billy Joe Royal (Atlantic) Alabama (RCA) Eddle Rabbitt (Capiiol) Carlene Carter (Reprise) Hank Wiitlams Jr. (W8/Curb) Garth Brooks (Capitol) Travis & Jones (WB) Carlene Carter (Reprise)
Don Willlams (RCA) Ricky Van Shetton (Columbla) Hank Whllams Jr. (WB/Curt) Ricky Van Shekon (Columbla) Eddie Rabbiit (Capttol) Cariens Carter (Reprise) Highway 101 (WB) Alabama (RCA)
Hank Willlams Jr. (WB/Curb) Ricky Van Shetton (Columbia)

R = zs WHEW KSSN wLwi WKHK S R % WLLA wiCM
5 A . e FI. Myers, FL Littis Hock, AR Montgomery, AL Richmond, VA P kS Quad Citles. IL/tA Traverse Clty, MI
= o X
™ A it G Py TRAVIS & JONES RESTLESS HEART RESTLESS HMEART A W H JOE DIFFIE BILLY & TERRY SMI
. el HANK WILLIAMS Jk. VERN GOSDIN Hottest: ANNE MURRAY — XILE JOHNNY CASH
CONWAY TWI UL} none HOLLY DUNN TRAVIS & JONES RICE GRISSOM
DON WILLIAMS ANNE MURRAY Hottest: HANK WILLIAMS JR. hottest:
BILLY JOE ROYAL :é:N:Y::“H WSIXFM BBLéAHYO::MH!RS Hottest: ALABAMA
= DOUG ST
WGNA WAYZ/Magersiown:  WNUS KEAN KYKR Kscs A D ROwN Hottest: LDy ] O 00D WSLR WAXX WASKEM AN ren RICKY VAN swELTON
Albany, NY Weynesboro, PA Parkersburg, WV Abllans, TX Beaumont, T Dallns/Ft, Worth, TX  MARK. CHESNTT TRAVIS TRITT T. GRAMAM BROWN  ALABAMA Akran, OH Con (e, 1 MARYF CHESNUTT L AncjnnoTnERS
RESTLESS HZART DOUG STONE MARK COLLIE RICKY VAN SHELTON LEE GREENWOOD B e
VERN GOSDIN HIGHWAY 101 DOX WILLIAMS CONWAY TWITTY TRAVIS & JONES TRAVIS & JONES GIRLS NEXT DOOR A WILLIE NELSON RICH GRISSOM PATTY LOVELESS EDDIE RABBITT ALAN JACKSON
HANK WILLIAMS JR. SAWYER BROWN TRAVIS & JONES DON WILLIAMS MERLE HAGGARD DON WILLIAMS RICKY SKAGHS RICKY VAN SHELTON KEVIN WELCH WYYO/Rosnoke- ANNRS ROWE ECCTERRABEI BILLY JOE ROYAL Xvoo
Hottest: EDDY RAVEN HANK WILLIAMS JR. T. GRAHAM BROWN  DON WILLIAMS HOLLY DUNN MICHAEL MAGTIN Mu WHITLEY & MORGAN Hotteat: Lynchburg. VA BILLY JOE ROYAL MARF COLLIE CONWAY TWITTY wKkea Tutss, OK
CARLENE CARTER BILLY JOE ROYAL Hottest : ROSANNE CASH RICKY SKAGGS EXILE CLINT BLACK g Hottes BILLY JOE ROYAL HIGHWAY 161 Saginew, MI viss.
CLINT BLACK EDDIE RABBITT CLINT BLACK HIGHWAY 101 BILLY JOE ROYAL  yovlent. KYKX CARLENE CARTER TRAVIS & JONES ALABAMA MICHELLE WRIGHT T. GRAHAM BROWN ' EDDIE RABBITT
ALABAMA Hottest: RICKY VAN SHELTON Hottest : HANK WILLIAWS JR. [ Longviaw, TX STEVE WARINER N TTINTCy E eSS BELLAMY BROTHERS FEVIN WELCH NTSiE (0TI (RN
ROGERS & PARTON  ALABAMA OGERS & PARTON CLINT BLACK Hottest: GARTH BROOKS DESERT ROSE BAND  uaRK COLLIE LEE GREENWOOO RESTLESS MEART ALABAMA SOUTHERNEENCTTIC ;‘G:’; ggkg;z
BELLAMY BROTHERS ~WHITLEY & MORGAN GARTH BROOKS ALABAMA CLINT BLACK CARLENE CARTER  CONWAY TWIPTY HIGHWAY 101 GARTH BROOKS Hottest: LHES? TR0 Lol CRELES N ALAN JACRSON DON WILLIAMS MICHELLE WRIGHT
POUG STONE WHITLEY & MORGAN RICKY VAN SHELTON ALABAMA MATTEA & O'BRIEN MATRACA BERG FDDIE RABBITT ALABAMA CIaE? O (EEX S OHNN Y CAsH CARLENE CARTER HANK WILLIAMS JR. ANDI ¢ THE BROWNS
:"V"‘ CARLENE CARTER LEE GREENWOOD RICKY VAN SHELTON pouc sTONE DON WILLIAMS Hottest: WSM-FM RICKY VAN SHELTON Hottest: CLINT BLACK T A
toona, PA GARTH BROOKS CARLENE CARTER  DOUG STONE A0 STEVE WARINER Nashvilie, TN WHITLEY & MORGAN e mesTo™ RICKY VAN SHELTON ALABAMA EDDY RAVEN
oD D WWYZ wiTy WKAK & BROOS KPLX CLINT BLACK LARAMA MATTEA & O'BRIEN XBMR S WHOK RICKY VAN SHELTON ROSANNE CASH
8 PhHadelphis, PA XAYD Dallas/Fi. Worih, TX  GARTH BROOLS BELLAMY BROTHERS  JUDDS JOEY DAVIS Biamarck, ND WHITLEY & MORGAN  Rotrest:
HOLLY DUNN Hertford, CT Albsny. GA A . GEORGE STRAIT EXILE ALABAMA Cotumbus, OH
S o Bt 3 MATTEA & O'BRIEN = - B STCRea e 3 GARTH BROORS ALABAMA
oS TS (OGS CONWAY TWITTY s os 5 T. GRAHAM BROMWN  RICKY VAN SHELTON GARTH BROORS cgu RY T ’T Y KCYY HIGHWAY 101 GEORGE STRAIT RICKY VAN SHELTON
RICKY VAN SHELTON JOHNNY CASH RIAT CTEou DIt GaRK WILLIAME JR. RICKY SKAGGS eIl AMZ Yl San Antonio, TX BILLY JOE ROYAL o LEE GREENWOOD
WHITLEY & MORG DAN FOGELBERG DONRILLIARS w " coNway TWITTY DY Ravew KILTEM Loursville, KY s CORREILISANS oheest HEITLEVRCMORCRY)
M & MORGAN oA rosELe Hottest: DON WILLIAMS AL Hottest: Houston, TX . EXILE none Hottest: Evanavitle. IN none Senngtiaid. IL GARTH BROOKS
ALAS AN ] e R GREENWOOD) BILLY JOE ROYAL . GRAWA e TRAVIS TRITT Hottest: e C)
CRATORE) EMMYLOU HARRIS  ppspRT ROSE BAND ICIGEAH AR ROWN O SIS GARTH BROOKS JOE DIFFIE PATTY LOVELESS CLINT BLACK DOUG STOKE RICKY VAN SHELTON DON WILLIAMS WITLFM EXILE KWEN
CARLENE CARTER KEVIN WELCH ROE A Hottest: CARLENE CARTER GEORGE STRAIT HIGHWAY 10 Hottest: VINCE GILL TRAVIS TRITT BELLAMY BROTHERS T. GRAHAM BROWN Lansing MI RICKY SKAGGS Tulss, OK
Weao GARVES TEWART, CARLENE CARTER CARLENE CARTER DOUG STONE RICKY VAN SHELTON RICKY SKAGKS CLINT BLACK RICKY VAN SHELTON WHITLEY & MORGAN CONWAY TWITTY MARTY STUART
SAWYER BROWN et ORCERE TR GARTH BROOKS MARK CHESNUTT SN CRES NI SosRRI TR el UDDS ) WNOE-FM CLINT BLACK AR Hottest: DON WILLIANS JERRY LANSDOWNE  none
Balimore, MD BILLY JOE ROYAL ROGERS & PARTON  STEVE WARINER Hottest : MATTEA § O'BRIEN  New Orleans. LA ALAN JACKSON ALABAMA RAVIS & JONES TIM RYAW Soioas
) BILLY & TERRY SMI JuDs GARTH BROOKS wivy none HANK AILLIAMS JR. KHAK LEE GREENWOOD SHELBY LYNNE MARK COLLIE et i
CONWAY TWITTY RIGHWAY 10} DOUG STONE S Dothan, AL MARK CHESNUTT EXILE KASA Cedar Rapids, iA DOUG STONI tottest : SAWYER BROWN |
HANK WILLIAMS JR. Hottest: wDSY — KIKK-FM KL DON WILLIAMS B T, 7 WHITLEY & MORGAN SHENANDOAH Hottest: WOEZ
MATRACA BERG CARLENE CARTER Birmingham, AL “RAVIS & JONES Houston, TX Hottest: W IARTH BRDOKS AL RILABAMA
DON WILLIAMS RODNEY CROWELL  "itisburgh. PA Alexandria, LA n Lubbock, TX OCHIWILITANS HerE om aTneey wausau, Wi
ROSANNE CASH PIRATES OF THE MI TRAVIS & JONES HEANKRHIELIANERY B . ~LINT BLACK COXI3 CHIMWELT & PATTY LOVELESS S g “ARLENE CARTER
Hottest: GARTH BROOKS EDDIERRARBITH KANK WILLIAMS JR. SOUTHERN PACIFIC rinCh BERC SbETE EAREaRY SMI JR.  RICKY VAN SHELTON nonmoden WY IR preo INKLENE Cnoen’s  WBITLEY L MORGAN  TRAVIS & JONES
[Tt g o DON WILLIAMS vaTiEes penm T. GRAHAM BROWN  EDDIE RABBITT K WILLUAMS JR. ot ALABAMA BILLY JOE ROYAL Fargo, ND CARLENE CARTER DOUG STONE SAWYER BROWN
MATTER & O'BRIEN npy ravew [ECOTERRARBLTE L WAYLON JENNINGS  HIGHWAY 10 EDDIE RABBITT LEE GREENW( GARTH BROOKS Hottest: GARTH BROOKS CONWAY TWITTY
RICKY VAN SHELTON B AL s T el DON WILL1 Hottest : BRI TOR e ons PATTY LOVELESS DOUG STOKE MARK CHESNUTT LT O e OSANNE CASH KZKX T oo
CLINT BLACK < MARSHALL TUCKER B none ROSANNE CASH e BILLY JOE ROYAL GEORGE STRAIT R TR CATeee] o Bt Lincoln, NE B |
E R eREENvOe D MARK COLLIE cH G
3 ROSANNE CASH WAYNE HEWTON X8 SAWYER BROWN DON WILLIAMS WCMSFM WHITLEY & MORGAN ALABAMA HIGHWAY 101 Sprngtield, MO HANK WILLIAMS JR. ‘
GARTH BROOKS WRK2Z Hottest: MARK COLLIE KEVIN WELCH WTNY ROSANNE CASH Nortolk, VA REBA MCENTIRE CRYSTAL GAYLE TRAVIS & JONES Hottest:
whoe Hershey. PA CLINT BLAC o LIS L EMMYLOU HARRIS Jackson, TN Hottest: LODIE RABBITT WCHY DOUG STONE KEVIN WELCH ANNE MURRAY CONWAY TWITTY ALABAMA
o RICKY VAN SHELTON s AR T R ROOKS) WILLIE NELSON GEORGRESTRALY e Savannah. GA AWYER BROWN HOLLY DUNN GARY STEWART LEE GREENWOOD |
imore. MD T. GRAHAM BROWN  WHITLEY & MORGAN LI TRE] GLEN CAMPBELL TRAVIS & JONES GARTH BROCKS GHAN WUSN HANK WILLIAMS JR. Hottest : EMMYLOU HARRIS CARLENE CARTER
ROSANNE CASH LABAMA RICKY VAN SHELTON JUDDS Hottest: RICKY SKAGHS ALABAMA T. GRAHAM BROWN  TRav1s & JONES Chicago, 1L JOHNNY CASK ALAN JACKSON BILLY JOE ROYAL MATTEA & O'BRIEN |
VERN GOSDIN EitvRsork=or A LEE GREENWOOD MARSHALL TUCKER B o7 1yt gLack GAIL DAVIES PIRATES OF THE M PATTY LOVELESS RICKY SXAGGS RICHARD & GARY CLINT BLACK ROSANNE CASK GARTH BROOKS
ROSANNE CASH oy S DOUG STONE CONRAY TUITTY A EDDIE RABE I DESERT ROSE BAND  EDDY RAVEN Hoteest: v N BUONES FERRY LAFOINTE SHENANDOAH EDPIE RABBITT
lottest: AIGHWAY 101 ALABAMA DOR WILLIAMS WHITLEY & MORGAN HANK WILLIGMS JR. oy DON WILLIAMS RICKY VAN SHELTON Hottest: Hottest: TRAVIS TRITT JOHNNY CASH KZSN
ALABAMA SUST BEATTY T R BERS GARTH BROOKS Hottest: MARTYICTU R, ALABRMA ALABAMA ALABAMA RLAR AN BILLY & TERRY SMI  wichha, KS
WHITLEY » MORGAN  gpprp papsrrT WPOR KMMC Hotteat: REBA MCENTIRE RICKY VAN SHELTON Memphis, TN ROSANNE CASH WHITLEY & MORGAN LEE GREENWOOD RICKY VAN SHELTON  o0oo SAWYER BROWN
ROGERS & PARTON WAYNE NEWTON P Amarilio, TX VINCE GILL LINT BLACK EXILE CARLENE CARTER VINCE GILL LEE GREENWOOD PAUL OVERSTREET & EgxiLE
GARTR BROOKS ortland, ME GARTH BROOKS KHEY TRAVIS & JONE Hottest : M wi
el o . CHRIS WALL o ALABAMA " 2 AN RICKY VAN SHELTON BELLAMY BROTHERS aaison) Hottest: MARTY STUART
WILLIAMS JR. oS B e EDDIE RABRITT HANK WILLIAMS JR. g Paso TX ALAN JACKSGN PATTY LOVELESS RICKY VAN SHELTON KAMD ERENARSOAN CARLENE CARTER RICKY VAN SHELTON  nae Monmnr
os GARTH BROOKS e SRWYER BROWN 2LEm CARLENE CARTER ANNE MURRAY AR NN Shreveport, LA CONWAY TWITTY CARLENE CARTER otteat:
ace o) ortests KEVIN WELCH WEZL- TRAVIS & JONES EDDY RAVEN WHITLEY & MORGAN WAVE KWMT DON WILLIAMS ALABAMA CLINT BLACK
Bangor, ME e © WAYLON TENNINGS  Charleston, SC 7. GRAHAM DROWN  WMSI T. GRAHAM BROWN MATTEA & O°BR! EDDIE RABBITT Cincinnati, OH Fort Dodge, 1A ROSANNE CASH WHITLEY & MORGAN NANDOAH
RLENE CARTER e SkE| A
RICKY VAN SHELTON Hotte st DON WILLIAMS Jackson M5 HIGHWAY 101 J HOLLY DUNN Hottest . GEORGE STRAIT VINCE GILL
HANK WILLIAMS JR. ot UAW S Coitol WHITLEY & MORGAN none HANK WILLIAMS JR. 1ANK KILLIANS JR. WARTY STUART none EDOIE RABBITT CARLENE CARTER T RRONCRS ON)
WBEE DOUG STONE Hofrestl Hottest: one ttest: WWKA TRAVIS & JONES Ten SAWYER BROWN ALABAMA W0 ALARAMA
Rochaster, NY ARTHEBSCOKS) nene BELLAMY BROTHERS Hottest: CKY VAN SHELTON  Oriando. FL Hottest: BILLY JOE ROYAL DOUG STONE St. Cloud, MN
e oy . pLAREYE TR WSOCFM ARLENE CARTER  none LABAMA RICKY VAN SHELTON NUTTY GRITTY DIRT  GARTH BROOKS XFDI
ARLENE CARTER WTCR A 1L ARLENE CARTER ¥ EF GREENWOOD ARTH BROOKS ERN GOSDIN REBA MCENTIRE WUBE JERRY LANSDOWNE RICKY VAN SHELTON none Wichis, KS
ALABAMA Huntington, WY . B Chariotte. NC SODNEY cROweL:  WOIKFM LEE GREENWOOD RESTLESS HEART GARTH BROOKS Cineinoati, OH PATTY LOVELESS Snan
OE DIFFIE WWNC C; T i
WRITLEY & MORGAN ABAMA Jacksonviile, FL CARLENE CARTER RAVIS & JONES HANE WILLIAMS JR. WAYNE NEWTON ul ne c
WARK COLLIE
GARTH BROOKS 3 JOHNNY CASH Ashevilla. NC e ONWRY TWITTY OE DIFFIE Miwaukee Wi "
KANK WILLIAMS JR A Hottest } Hottest: w Hottest ’ none SRS wiLEM TRAVIS & JonES
- Hottest: el RS KKIX NNE MURRAT ‘B JEee Hotzest ALABAMA HANK WILLIAMS JR.
e a 9 GLLT3 CREGAWND dila (o 5 ayettevilie. AR TRAVIS & JONES Meridlan, L WQYKISt. Petersburg- non DOUG STONE VERN GOSDIN S1. Louls, MO BAMA BAND
WSNO CARLENE J«F;ER T. HAM BROWN ALAN JACKSON ANK WILLI4MS JR. VINCE GILL Tamps, FL ARLENE CARTER ESTLESS HEART RICH GRISSOM
Bey s S5 RTIRE ROOK RIE g DDIE RABBITT BAILLIE & "HE oy T. GRAHAM BROWN CEERCREENAOOD) WGAR WHITLEY & MORGAN GANE WILLIAMS JR. GARTH BROOKS RAVEN
GEORGE STRAIT DAN SEALS ALAN JACKSON o
EORGE STRA BILLY JOE ROYAL {ICHAEL MARTIN MU Hottest: ONWAY TWITTY N Jac EXILE Claveland, OH “ARK CHESNUTT Hottest JOLLY BUNN Bhe O GO O
. T T ONES 1 RRY Sk
GELT oG ZPR ottest - RAHAM BROWN  CLINT BLACE HARK WILLIAMS JR o VERN GOSDIN ALABAMA EXILE EFF STEVENS & TH
AT IITE osvilte-Erie, PA RICEYVANRS REL WTDR ITTY GRITTY DIRT ALABAMA otte WY 1CKY SKAGGS HANF WILLIAMS weuz TRAVIS TRITT LEE GREENWOGD BILLY JOE ROYAL
WS e . CARLENF. CARTER D, U6 ON \MS 1CEY VAN SHELTON SHENANDOAH Paducah. XY Hottest ot Grand Rapids. M HENANDOAH ESTLESS HEART DON WILLIAMS
SR 1 . e WICOISalisbury- WHITLEY & MORGAN Charlotte, L OYAL  LEE GREENWGOD LEE GREENWODD . - none ALARAMA LAN JACRSON TRAVIS & JONES GLEN CAMPBELL
g ® Bl Ocean Chy, MD EnyfErcor ANK WILLIAMS JR. ALAN JACKSGN ARLENE e o DAN SEALS none LINT BLACK HAILLIE & THE BOY EDDIF RABBITT
1 oo ' CENT . - WIN ALAN JACKSON Hot te. H Bt Ty ELES
g TS i MICKELLE WR:GHT WKHX ey T r fIVK—‘”M m ¢ i stiahassee, FL TANYA TUCKER e "M‘Ii:: o ICKY VAN SHELTON  WICHELLE WRIG
¢ EL BROTHE Knoxvitle I SE STRALT test
AL CABAMA - Atlanta. GA wKIS .
A #RLENE CARTER  T. GRAWAM BROWN wusY e q Mismy. FL L e bk RAV 1 N BT o aLasn
- WHITLEY & MORGAN MICRAEL MARTIN MU TR © S hattanoogs. TN NI RAHAM FROWY e PARMILLTANRS) WONE Greon Bay. Wi A7) O I B AM E NGO
) c 1CKY VAN SHELTON YEVIN WELCH ERN GOSDIN . ¢ - ALLLIE & THE ARLENE CARTER ) poveLEss Osyton. OH ILLY JOE RO GRAHAM BROWN e e o |l
RICKY VAN SHELTON MATTEA & O'BRIEN ROSANNE CaSH MARTY STUART 2 S wKML HELLE WEIGHT  ANNE MURRAY ANK WILLIAMS JR T ﬁ‘::]‘;fé’ﬂ;:" ot REEY
,,w.uzfz ARTER _AMY BROTHENS s S ih - ayetteville. NC « OGERS & PAS WPAP-FM dottest ANNE MURRAY eteooRs LINT BLACK St Psui MN
p ALABAMA o £ ABANA ANK WILLIAMS Panama City, FL GARTH BROOKS N BeAes e S nooxs KY VAN SHELTON wox
DOUG STON est s s A g X WILLI SLLAMY BROTU]
T 5 . " An ZAcxsan o oD (T RLENE CARTER DOR WILLIA ARLENE CARTER w‘""_. BROTHERS ne Woodward, OK
smion gantown, WA . INT t P EROUBELES AVIS & JONES ITLEY & MORGAN S onn cEeOd
. . MOGAN bATTER FR WARK CHESNUT " KNEM ICHELLE WRIGHT  lymee LaB A, e AdvER BROWN
0 & T TLEY & AORGAN —— - e Waco, TX AELLAMY BROTHRAS EE . RAVIS & JONES
v 308 WA Al 31 wHLZ o tha es3a A SARTH BROOKS . A o CALD SSANNE CASH
! . s G Fiorence SC wPCy . T DIE RABBITT OGERS 5 PARTON WFMS IR Ty erre Haule IN ATTY LOVELESS
WMZOFM tanta Lenciand, FL MATRACA BERG 1 aan
Washington. OC g""?mc HWaY 1 TTEA & O'BRIEN  LosANNE CASH ZULELEYRCRUORCS Indianapalis. IN TR CIRRET) O CHOBEES ok q;;x:zcg::;:;"
~Lul HNNY CASR ®UITLEY & KORGAN  pottest: KJJY T EHG E_RABBITT ROSANNE CASH JINNY CASH
e r‘ . ¥ 1 d z:m: SDIR MICHEL :!:gmwr DDS BN;\:ACR " Des Maines. 1A OEOR0 o ONE NH;::LB:E::W Steest:
: OWE| y L B0 c MU WHITLEY & MORGAN
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ALABAMA “‘Jukebox In My Mind” (RCA 2643-7)

Prod: Josh Leo, Larry Michael Lee, Alabama Wr: Dave Gibson, Ronnie
Rogers Pub: Maypop Music/Widcountry, tnc. (BMI) Mgr: Dale Morrs &
Associates

ASLEEP AT THE WHEEL “*Keepin’ Me Up Nights™ (Arista 2045)
Prod: Barry Beckett, Ray Benson, Tim DuBois, Scott Hendricks Wr: J.D. Hicks,
Byron Hill Pub: Tom Collins Music; Collins Court Music (BMI; ASCAP) Mgr:
Benson Vale Management

BAILLIE & THE BOYS “‘Fool Such As I”" (RCA 2641-7)

Prod: Kyle Lehning Wr: Bill Trader Pub: MCA Music (ASCAP) Mgr: Moress,
Nanas, Goiden, Peay

BUBBA BARTOSH *‘Who's He To You™ (BGM 32590)

Prod: Ray Baker Wr: Donny Kees, Frank Meyers Pub: Acufi-Rose Music,
Morganactive Songs/You & | Music (BMI) Mgr: Ronnnie Pleil

SUS! BEATTY “‘There’s A Phone On Every Corner

(Starway 1209-7A)

Prod: Jerry Kennedy Wr: Tom Shapiro, Bucky Jones, Chris Waters Pub:
Cross Keys Publishing; Tree Publishing (ASCAP; BMI) Mgr: Ann Tant
BELLAMY BROTHERS “1 Could Be Persuaded”

(MCA/Curb 79019)

Prod: Emory Gordy Jr. Wr: David Bellamy, Howard Bellamy, Don Schiitz Pub:
Bellamy Brothers Music, Don Schlitz Music/Almo Music (ASCAP) Mgr:
Frances Bellamy

MATRACA BERG “‘The Things You Left Undone” (RCA 2644-7)
Prod: Wendy Waldman, Josh Leo Wr: Matraca Berg, Ronnie Samoset Pub:
Warner-Tameriane Publishing; WB Music/Samosonian Songs (BMI; ASCAP)
Mgr: Chuck Flood

BILLY & THE AMERICAN SUNS ‘‘Hot Night In A Small Town"
(Atlantic 87947)

Prod: Blake Mevis, Neison Larkin Wr: Billy Chinnock Pub: Criterion Music/
Mister Big Music (ASCAP) Mgr: None

CLINT BLACK *“‘Nothing’s News' (RCA 2596-7)

Prod: James Stroud, Mark Wright Wr: Clint Black Pub: Howlin’ Hits Music
(ASCAP) Mgr: Bill Ham

GARTH BROOKS ‘“‘Friends In Low Places’ (Capitol 79239)
Prod: Allen Reynolds Wr: DeWayne Blackwell, Bud Lee Pub: Careers Music;
Music Ridge Music (BMI; ASCAP) Mgr: Bob Doyle, Pam Lewis

T. GRAHAM BROWN ‘‘Moonshadow Road’ (Capitol 79269)
Prod: Barry Beckett, T. Graham Brown Wr: T. Graham Brown, Verlon
Thompson, Gary Nicholson Pub: EMI April/ldes Of March Music/Cross Keys
Pubtishing (ASCAP) Mgr: C.K. Spurlock

JANN BROWNE “‘Louisville"’ (Curb 76835)

Prod: Steve Fishell Wr: Jann Browne, Pat Gallagher Pub: Tree Publishing;
Joe Moore Music (BMI; ASCAP) Mgr: Tracy Gershon

MARY-CHAPIN CARPENTER “‘Something Of A Dreamer”’

(Columbla 38 73361)

Prod: John Jennings, Mary-Chapin Carpenter Wr: Mary-Chapin Carpenter
Pub: EMI April Music/Getarealjob Music (ASCAP) Mgr: John Simson, Tom
Carrico

CARLENE CARTER “] Fell In Love" (Reprise 7-19915)

Prod: Howie Epstein Wr: Carlene Carter, Howie Epstein, Benmont Tench,
Perry Lamsk Pub: Carlooney Tunes/Chrysalls Music Group, EMI Music
Publishing/Tolgems-EMI Music, He Dog Music/Twyla Dent Music/Biue Gator
Music; Lamek Publishing/Laughing Dogs Music (ASCAP; BM1) Mgr: Bill Carter
LIONEL CARTWRIGHT “‘My Heart Is Set On You" (MCA 79046)
Prod: Steuart Smith, Tony Brown Wr: Lionel Cartwright Pub: Silverline Music/
Long Run Music (BMI) Mgr: Noel Fox

JOHNNY CASH “‘Goin’ By The Book™ (Mercury 878 292)

Prod: Jack Ciement Wr: Chester Lester Pub: Chester Lester Music/Vidor
Publishing/Wamer Elektra Asylum Music (BMI) Mgr: Lou Robin

ROSANNE CASH “What We Really Want” (Columbia 38 73517)
Prod: Rosanne Cash Wr: Rosanne Cash Pub: Cheicait Music/Bug Music
(BMI) Mgr: Will Botwin

MARK CHESNUTT “’Too Cold At Home™ (MCA 79054)

Prod: Mark Wright Wr: Bobby L Harden Pub: EMI April Music/K-Mark Music
{ASCAP) Mgr: BDM Management

MARK COLLIE ‘‘Hardin County Line’’ (MCA 79078)

Prod: Doug Johnson, Tony Brown Wr: Mark Collie, Ronnie Scaife Pub:
PolyGram Intemational Publishing/Partnership Music; Songs Of PolyGram
International Tunes/Partner Music (ASCAP; BMI) Mgr: Don Light

RODNEY CROWELL “My Past Is Present”” (Columbia 38 73423)
Prod: Tony Brown Wr: Rodney Crowell, Steuart Smith Pub: Coolwell Music,
Rat Shoes Music/Granite Music (ASCAP) Mgr: Bill Carter

JANET DAVID “'He Made A Woman Out Of Me’* (Worth TJ-110)
Prod: T.J. Worth Wr: Janet David Pub: It's Worth it Publishing (BMi) Mgr:
Unknown

GAIL DAVIES ‘‘The Other Side Of Love’ (Capitol 79267)

Prod: Gail Davies Wr: Gail Davies Pub: Silverline Music/Sweet Bird Music
(BMI) Mgr: John Doumanian

DESERT ROSE BAND “Story Of Love" (MCA/Curb 79052)

Prod: Paul Wortey, Ed Seay Wr: Chris Hillman, Steve Hill Pub: Bar None
Music/Bug Music (BMI) Mgr: Chuck Morris

JOE DIFFIE “Home™ (Epic 34 73447)

Prod: Bob Montgomery, Johnny Siate Wr: Andy Spooner, Fred Lehner Pub:
Texas Wedge Music (ASCAP) Mgr: Danny Morrison, Johnny State

HOLLY DUNN “You Realty Had Me Going’* (WB 7-19756)
Prod: Holly Dunn, Chris Waters Wr: Holly Dunn, Tom Shapiro, Chris Waters
Pub: Careers Music, Edge O'Woods Music/Moline Valiey Music/Kinetic
Diamond Music (BMI; ASCAP) Mgr: Retugee Management

EXILE “Yet” (Arista 2075)
Prod: Ranay Sharp, Tim DuBois Wr: Randy Sharp, Sonny LeMaire Pub: With
Any Luck Music, Sun Mare Music (BMI) Mgr: Gallin-Morey-Addis

CRYSTAL GAYLE “‘Never Ending Song Of Love" (Capitol 79256)
Prod: Allen Reynoids Wr: Delaney Bramlett Pub: EMI Unart Catalog (BMI)
Mgr: Bill Gatzimos

VINCE GILL “When | Call Your Name" (MCA 79011)

Prod: Tony Brown Wr: Vince Gill, Tim DuBois Pub: Benefit Music; Tim DuBois
Music/WB Music (BMI; ASCAP) Mgr: Fitzgerald-Hartiey

GIRLS NEXT DOOR ‘‘How ’'Bout Us” (Atlantic 87868)
Prod: Neison Larkin Wr: Dana Waiden Pub: Irving Music (BMI) Mgr: None

VERN GOSDIN “This Ain't My First Rodeo”

(Columbia 38 73491)

Prod: Bob Montgomery Wr: Vemn Gosdin, Hank Cochran, Max D. Barnes Pub:
Hookem Music; Co-Heart Music, Hard Scratch, Irving Music (ASCAP; BMI)
Mgr: Eddie Tickner

LEE GREENWOOD ‘‘Holdin’ A Good Hand"’ (Capitol 44576)
Prod: Jerry Crutchfield Wr: Rob Crosby, Johnny Few Pub: Songs Of Grand
Coalition; Marledge Music (BMI; ASCAP) Mgr: Jerry Bentiey

RICH GRISSOM “‘Tell Me I'm Wrong" (Mercury 875 880)
Prod: Harold Shedd, Joe Scaite, Jim Cotton Wr: Rich Grissom, Donny Kees
Pub: Sheddhouse Music/PolyGram International Publishing; Acuff-Rose
Music (ASCAP; BMI) Mgr: Sound Seventy

MERLE HAGGARD *‘When It Rains It Pours” (Curb 79049)
Prod: Mark Yeary, Merle Haggard Wr: John Cody Carter Pub: Inorbit Music
(BMI) Mgr: Chartes Owens

JONI HARMS “‘Tear It Up” (Capitol 79218)

Prod: James Stroud Wr: Pat Terry, Mickey Cates Pub: Bash Music/Alabama
Band Music (ASCAP) Mgr: Larry McFaden

EMMYLOU HARRIS “Never Be Anyone Eise But You™
(Reprise 7-19707)

Prod: Richard Bennett, Allen Reynolds Wr: Baker Knight Pub: EMI Unart
Catalog/Matragun Music (BMI) Mgr: Mark Rothbaum

HIGHWAY 101 *‘Someone Eise’s Trouble Now™' (WB 7-19593)
Prod: Paul Worley, Ed Seay Wr: Pam Tillis, Gary Nicholson Pub: Tree
Publishing; Cross Keys Publishing (BMI; ASCAP) Mgr: Chuck Morris

ALAN JACKSON “Wanted' (Arista 2032)

Prod: Scott Hendricks, Keith Stegall Wr: Alan Jackson, Charlie Craig Pub:
Mattie Ruth Music/Seventh Son Music; Blackwood Music (ASCAP; BMI) Mgr:
Barry Coburn

JUDDS ‘‘Born To Be Blue’" (Curb/RCA 2597-7)

Prod: Brent Maher Wr: Mike Reid, Brent Maher, Mack David Pub?Almo Music/
Brio Blues Music/EMI April Music/Vancou Music (ASCAP) Mgr: Ken Stifts

JERRY LANSDOWNE “‘Paradise Knife And Gun Club”’

(SOR 4204)

Prod: Ray Pennington Wr: Chick Rains Pub: Chappell & Co./Bundin Music
(ASCAP) Mgr: John Dorns

PATTY LOVELESS *‘The Night’s Too Long” (MCA 79076)

Prod: Tony Brown Wr: Lucinda Williams Pub: Lucy Jones Music (BMI) Mgr:
Roger Ramey, G. Gerald Roy

SHELBY LYNNE “I'll Lie Myself To Sleep" (Epic 34 73319)
Prod: Bob Montgomery Wr: Tim Mensy, Tony Haseiden Pub: Millhouse Music;
Cross Keys Publishing/Miss Dot Music/CBS Music (BMI; ASCAP) Mgr: Mark
Rothbaum

MARIE “Like A Hurricane” (Curb 76840)

Prod: James Stroud Wr: Michaet Clark Pub: Warner-Tamerlane Publishing/
Flying Dutchman Music (BMi) Mgr: Karl Engemann

MARSHALL TUCKER BAND *Stay In The Country”

(Sisapa 77703)

Prod: Doug Gray, Jerry Eubanks Wr: Tim Lawter Pub: GE.M. (BMI) Mgr:
Buddy Carpenter

KATHY MATTEA & TIM O'BRIEN “‘The Battle Hymn Of Love”
(Mercury 842 330)

Prod: Ailen Reynolds Wr: Don Schlitz, Paul Overstreet Pub: MCA Music
Publishing/Don Schiitz Music; Screen Gems-EMI Music/Scarlet Moon Music
(ASCAP; BMI) Mgr: Bob Titley; Bob Titley

REBA McENTIRE *‘You Lie”” (MCA 79071)

Prod: Tony Brown, Reba McEntire Wr: Bobby Fischer, Austin Roberts, Chartie
Black Pub: Bobby Fischer Music/Five-Bar-B Songs/Chriswald Music/Hopi
Sound Music (ASCAP) Mgr: Narvel Blackstock

MICHAEL MARTIN MURPHEY *‘Cowboy Loglc™ (WB 7-18724)
Prod: Steve Gibson, Michael Martin Murphey Wr: Don Cook. Chick Rains
Pub: Cross Keys Publishing/Terrace Music (ASCAP) Mgr: Bob Burwell
ANNE MURRAY “Feed This Fire’’ (Capltol 79189)

Prod: Jerry Crutchfield Writer: Hugh Prestwood Pub: Lawyer's Daughter
Music/Careers Music (BMI) Mgr: Leonard Rambeau

NITTY GRITTY DIRT BAND “You Made Life Good Again’
(MCA 79075)

Prod: Randy Scruggs, Nitty Gritty Dirt Band Wr: Bob DiPlero, Steve Seskiri
Pub: Little Big Town Music/American Made Music/Love This Town Music
(ASCAP/BMI) Mgr: Chuck Morris

PIRATES OF THE MISSISSIPPI “Honky Tonk Blues™

(Capitol 44579)
Prod: James Stroud, Rich Alves Wr: Hank Williams Pub: Acuft-Rose Music/

Hiriam Music/Rightsong Music (BMI) Mgr: Ken Stitts

EDDIE RABBITT “‘American Boy” (Capitol 79398)

Prod: Richard Landis Wr: Eddie Rabbitt Pub: Eddie Rabbitt Music/Music Of
The World (BMI) Mgr: Stan Moress

EDDIE RABBITT ““Lonely Out Tonite™ (Capitol 79183)

Prod: Richard Landis Wr: Eddie Rabbitt, Reed Nieisen Pub: Eddie Rabbitt
Music/Music Of The World, Englishtown Music (BMI) Mgr: Stan Moress
EDDY RAVEN “Zydeco Lady” (Capitol 79191)

Prod: Barry Beckett Wr: Troy Seals, Eddy Raven Pub: WB Music/Two Sons
Music/Ravensong (ASCAP) Mgr: John Dotson

RONNA REEVES “‘The Letter’ (Mercury 878 058)

Prod: Clyde Brooks, C. Michae!l Spriggs Wr: Carolyn Swilley, Gary Heyde
Pub: Ben Hall Music/Boonie Tunes Music/Texas Wedge Music (ASCAP) Mgr:
Ron Cotton

RESTLESS HEART “When Somebody Loves You™ (RCA 2663-7)
Prod: Scott Hendricks, Tim DuBois, Restless Heart Wr: John Neel, Rick Glles
Pub: Song Pantry Music, EEG Music (ASCAP) Mgr: Moress, Nanas, Golden,
Peay

KENNY ROGERS & DOLLY PARTON ‘‘Love Is Strange'’

(Reprise 7-19760)

Prod: Jim Ed Norman, Eric Prestidge Wr: Ellas McDaniel, Mickey Baker,
Sylvia Robinson Pub: Ben-Ghazi Music (BMI) Mgr: Ken Kragen; Sandy Gallin
BILLY JOE ROYAL “A Ring Where A Ring Used To Be"’

{Atiantic 7-87867)

Prod: Nelson Larkin Wr: Gordon Eatherly, Bob Mouids, Kns Bergsnes Pub:
Great Shakes Music/Hidden Harbor Music/Coxboro Music/Wamer-Tamerlane
Publishing (BMI) Mgr: Mark Ketchem, Neison Larkin, Larry McFaden

TIM RYAN “‘Dance In Circles’ (Epic 34 73372)

Prod: Buddy Killen Wr: Tim Ryan, Alex Harvey Pub: Cross Keys Publishing/
CBS Music; Ensign Music (ASCAP; BMI) Mgr: Bill Carter

SAWYER BROWN ‘‘When Love Comes Callin’"

(Curb/Capitol 79231)

Prod: Randy Scruggs, Mark Miller Wr: Mark Miller, Randy Scruggs Pub: Zoo Il
Music/Wamer-Tamerlane Publishing, Randy Scruggs Music (ASCAP; BMI)
Mgr: TKO Management

RICKY VAN SHELTON “I Meant Every Word He Said”

(Columbia 38 73413)

Prod: Steve Buckingham Wr: Curly Putman, Bucky Jones, Joe Chambers
Pub: Tree Publishing; Cross Keys Publishing/CBS Music Group, Joe
Chambers Music (BMI; ASCAP) Mgr: Michael Campbelit

SHENANDOAH *““Next To You, Next To Me'' (Columbia 38 73373)
Prod: Rick Hall, Robert Byme Wr: R.E. Orrall, Curtis Wright Pub: BMG Songs/
2 Kids Music/David ‘N° Will Music (ASCAP) Mgr: Bill Carter

RICKY SKAGGS “He Was On To Somethin' (So He Made You)"”

(Epic 34 73496)

Prod: Ricky Skaggs, Steve Buckingham Wr: Sonny Curtis Pub: Tree
Publishing (BMI) Mgr: Bobby Cudd

BILLY & TERRY SMITH *‘Blues Stay Away From Me"

(Epic 34 73497)

Prod: Chris Waters Wr: Alton Delmore, Rabon Delmore, Wayne Raney, Henry
Giover Pub: Songs Of PolyGram International/lionel Delmore Music/WEA
Music/Vidor Publications/Fort Knox Music/Trio Music (BMI) Mgr: Hazel &
Heller Management

SOUTHERN PACIFIC “‘Reckless Heart™ (WB 7-19871)

Prod: Southem Pacific, Jim Ed Norman Wr: John McFee, Andre Pessis Pub:
Long Tooth Music; Endless Frogs Music/Bob-A-Lew Songs (BMI; ASCAP)
Mgr: BBJO Entertainment Group

DOUG STONE “‘Fourteen Minutes Old’* (Epic 34 73425)

Prod: Doug Johnson Wr: Dennis Knutson, A.L. "Doodle” Owens Pub: WB
Music/Patrix Janus Music; Wamer-Tameriane Pubiishing/Patrick Joseph
Music (ASCAP; BMI) Mgr: John Dorris, Phyliis Bennette

GEORGE STRAIT “Drinking Champagne’’ (MCA 79070)

Prod: Jimmy Bowen, George Strait Wr: Bill Mack Pub: Acuff-Rose Music
(BMI) Mgr: Erv Woolsey

MARTY STUART “‘Western Glrls' (MCA 79068)

Prod: Richard Bennett, Tony Brown Wr: Marty Stuart, Paut Kennerley Pub:
Songs Of PolyGram Internationalfirving Music/Littlemarch Music (BMI) Mgr:
Bonnie Gamer

SWEETHEARTS OF THE RODEO *‘What it Does To Me”

(Columbia 38 73475)
Prod: Steve Buckingham, Janis Gill Wr: Janis Gill Pub: MCA Music (ASCAP)
Mgr: Chuck Flood

RANDY TRAVIS & GEORGE JONES “‘A Few Ole Country Boys"
(WB 7-19586)

Prod: Kyle Lehning Wr: Troy Seals, Mentor Williams Pub: WB Music/Two
Sons Music/Bamatuck Music/Mentor Williams Music (ASCAP) Mgr: Lib
Hatcher; Nancy Jones

TRAVIS TRITT “I'm Gonna Be Somebody™ (WB 7-19797)

Prod: Gregg Brown Wr: Stewart Harris, Jill Colucci Pub: CRGI Music/Edisto
Sound; Gotden Torch Music/Heart Street Music (BMI; ASCAP) Mgr: Ken
Kragen

TANYA TUCKER & T. GRAHAM BROWN “Don’t Go Out™”

(Capitol 44586)

Prod: Jerry Crutchfield Wr: Radney Foster, Bill Lioyd Pub: BMG Songs;
Careers Music (ASCAP; BMI) Mgr: Beau Tucker; C.K. Spurlock

CONWAY TWITTY ‘‘Crazy In Love’’ (MCA 79067)

Prod: Jimmy Bowen, Conway Twitty, Dee Henry Wr: Even Stevens, Randy
McCormick Pub: Screen Gems-EMI Music {BMt) Mgr: Dee Henry

STEVE WARINER *‘Precious Thing™ (MCA 79051)

Prod: Tony Brown Wr: Steve Wariner, Mac McAnaily Pub: Steve Wariner
Music; Beginner Music (BMI; ASCAP) Mgr: Vector Management

KEVIN WELCH “Praying For Rain’" (Reprise 7-19585)

Prod: Paul Wortey, Ed Seay Wr: Chris Waters, Don Cook Pub: Cross Keys
Publishing (ASCAP) Mgr: BBJO Entertainment Group

KEITH WHITLEY & LORRIE MORGAN “ 'Til A Tear Bacomes

A Rose’” (RCA 2619-7)

Prod: Blake Mevis, Garth Fundis Wr: 8ill Rice, Mary Sharon Rice Pub: EMI
April Music/Swallowtork Music (ASCAP) Mgr: Moress, Nanas, Goiden, Peay
DON WILLIAMS “‘Back In My Younger Days™ (RCA 2677-7)
Prod: Don Williams, Garth Fundis Wr: Danny Flowers Pub: Danny Flowers
Music (ASCAP) Mgr: Moress, Nanas, Golden, Peay

HANK WILLIAMS JR. “‘Don’t Give Us A Reason"

(WB/Curh $-4492)

Prod: Barry Beckett, Hank Williams Jr., Jim Ed Norman Wr: Hank Williams Jr.
Pub: Bocephus Music (BMI) Mgr: Merle Kilgore

HANK WILLIAMS JR. “‘Man To Man" (WB/Curb 7-19818)
Prod: Barry Beckett, Hank Williams Jr., Jim Ed Norman Wr: Hank Williams Jr.,
Tommy Barnes Pub: Bocephus Music; Tommy Bames Music/Greg
Humphreys Music (BMI; ASCAP) Mgr: Merle Kilgore

MICHELLE WRIGHT “Woman's Intuition" (Arista 2090)

Prod: Rick Giles, Steve Bogard Wr: Steve Bogard, Rick Giles Pub: WB Music/
Rancho Bogardo Music, Kinetic Diamond Music/Edge O'Woods Music
(ASCAP) Mgr: Brian Ferriman

TAMMY WYNETTE “‘Let's Call it A Day Today"’ (Epic 34 73427)
Prod: Bob Montgomery Wr: Don Pfrimmer, Byron Gallimore Pub: PolyGram
Intemnational Publishing/G.|.D. Music (ASCAP) Mgr: George Richey

Thanks Curtis Wright and Roberi Ellis Orral!
for making us No. 1

““Next To You, Next To Me"

Shenandoah, CBS Records

WILLIN" DAVID
7o VI

The Finer Things Keep
Shining Through
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NATIONAL AIRPLAY»

MARIAH CAREY

Love Takes Time (Columbia)
56% of our reporters on it. Rotations: Heavy 0, Medium 13, Light 32,
Total Adds 32 including KLSI, KBIG, KLSY, WLEV, WJLK, WEBE,
WRVC, WAHR, WTFM, 3WM. Debuts at number 30 on the AC chart.

JILL SOBULE

Too Cool To Fall In Love (MCA)

53% of our reporters on Iit. Rotations: Heavy 2, Medium 14, Light 27,
Total Adds 2, WKSB, KEZA.

MARC JORDAN

Edge Of The World (RCA)

49% of our reporters on it. Rotations: Heavy 2, Medium 26, Light 12,
Total Adds 2, KLSI, KEZA. Moves 29-28 on the AC chart.

VONDA SHEPARD ‘| Shy Away’’ (Reprise) 38/2

Rotations: Heavy 2/0, Medium 25/0, Light 11/2, Total Adds 2, KLCY, WSGY. Heavy: KKLV, KWSI. Medium: KESZ, WEBE,
WKYE, WAHR, KHLT, KMJC, WEIM, WECQ, WHAI, WGLL, WAFL, WSUL, WSKI, WGSV, WNMB, WKCX, KTYL, WCMJ,
WMTFM, WFRO, KZLT, KSCB, WLDR, KBLQ, KAYN. Light including B100, WLEV, WRVC, KELT, 3WM.

BRENT BOURGEOQIS ‘‘Can’t Feel The Pain’’ (Charisma) 373

Rotations: Heavy 0, Medium 20/0, Light 17/3, Total Adds 3, WXTC, KHLT, KELT Medium: WKYE, KMJC, 3WM, WEIM,
WECQ, WHAI, WAFL, WGSV, WNMB, WKCX, KVIC, WCMJ, WMTFM, WFRO, KZLT, KKLV, KIDX, KBLQ, KAYN, KWSI. Light
including KLCY, WLEV, WEBE, WRVC, WTCB.

SARA HICKMAN “‘Blue Eyes Are Sensitive To The Light” (Hollywood) 36/1

Rotations. Heavy 1/0, Medium 13/0, Light 22/1, Total Adds 1, KLCY. Heavy: KKLV. Medium: KESZ, WAH3, WEIM, WHAI
WAFL, WNMB, WKCX, WMTFM, WFRO, KZLT, KSCB, KIDX, KWSI. Light including WLEV, WEBE, WRVC, WKYE, WXTC,
KELT, 3WM, WECQ, WGLL, WSUL.

TEDOY PENOERGRASS with LISA FISHER *‘Giad To Be Alive’ (Elektra) 3472

Rotations: Heavy 1/0, Medium 11/0, Light 22/2, Total Adds 2, KLCY, WSGY. Heavy KKLV. Medium: KAER, WOBM, KHLT,
KELT, WEIM, WHAI, WKCX, WFRO, KZLT, KBLQ, KWSI. Light including B100, WLEV, WEBE, WRVC, WECQ, WGLL, WAFL,
WSUL, WSKI, WGSV.

SMOKEY ROBINSON ““Take Me Through The Night” (Motown) 32/0

Rotations' Heavy 0, Medium 25/0, Light 7/0, Total Adds 0. Medium including KOST, KESZ, KAER, WKYE, WOBM, WTCB,
WAHR, WRVR, WRMF, WEIM, WHAI, WSUL., WGSV, WKCX, KTYL, WCMJ, WMTFM, WFRO, KZLT, KSCB. Light: WEBE,
WM, WGLL, WYKZ, WNMB, WTWR, KAYN

AFTER 7 “Can’t Stop”’ (Virgin) 313

Rotations: Heavy 2/0, Medium 11/0, Light 18/3, Total Adds 3, B100, KHLT, KELT. Heavy: KKLV, KCMJ. Medium: WKYE,
WHAI, WSUL, WSKI, WSGY, WKCX, WCMJ, WFRO. WTWR, KBLQ, KWSI. Light including WIVY, 3WM, WECQ, WAFL, KEZA,
WGSV, KRLB, WNMB, KTYL, KVIC

Total
Reports/Adds Heavy Medium Light

1 WILSONPHILLIPS ...t 81/0 75 6 0
© PAULYOUNG ..o iannneennneannns 80/0 76 4 0
OBILLYJOEL ...t eieeaieeeaneenes 77/0 60 10 7
QO PHILCOLLINS ... ...t 74/1 59 13 2
© FLEETWOODMAC .........cevvnnininnnennnnns 71/0 57 11 3
6 JANETJACKSON .......ooomneenniieiniiiaennenans 68/0 47 17 4
€ SWEETSENSATION ........ovnenieeeeeiiinnnnns, 70/1 49 16 5
© LINDARONSTADT ....ottitineiieeinanennaeaenns 71/0 44 18 9
© MICHAELBOLTON . ..o ieeeeeeneenennennn, 73/1 25 37 11
QOLETAADAMS ... et iaeeens 66/3 39 18 9
® RIGHTEOUSBROTHERS. . ............coevvennnnnnn.. 71/2 25 32 14
B JUDECOLE. ..ottt et eie e 66/0 30 26 10
B TAYLORDAYNE . ... iieieieii e 63/0 27 34 2
@ GEORGEMICHAEL .. ............oooviiinninnnnnnn 70/1 14 44 12
15 JAMESINGRAM ... .....oovneeinntiiiiieieaeenns 53/0 32 15 6
16 GOWEST ...ttt ee i ee e iaaeennaanenns 43/0 25 12 6
O BREATHE ........oiiniiiiiii s 64/2 4 43 17
O SEDUCTION ... 54/0 18 26 10
O RODSTEWART ........oooiiiiiiiiiaiiianenes 64/9 4 39 21
20 MARIAHCAREY ... .. .ooontiniiiiiieeeeaeeennnes 34/0 12 16 6
€D DANFOGELBERG ............covnevennnnennnneennns 56/13 0 28 28
€2) BRENDARUSSELL ... ........evveeeeeannnneennenn. 50/3 4 35 11
€D SANTANA .......ooinnnieaniieinie e inieeaass 47/0 6 33 8
D BASIA ..ottt 48/2 4 28 16
25 EVERYTHINGBUTTHEGIRL ........covvnneneeennnns 46/0 5 32 9
26 GLORIAESTEFAN ... .....oovuniirnieerennanennnns 25/0 9 11 5
27 ANITABAKER . . ...t enaaaeeeenaneenns 31/0 5 16 10
€2 MARCJORDAN .....oovnnnnnnnnnennnrennnaenns a0/2 2 26 12
€2 VONDASHEPARD ...........ccciiieeennnnernnnnens 38/2 2 25 11
& MARIAHCAREY .. ... .ieeneineeennninenernnennnns 45/32 0 13 32

HOTTEST

PAUL YOUNG (62)
WILSON PHILLIPS (60)
BILLY JOEL (44)

PHIL COLLINS (41)
FLEETWOOD MAC (31)
JANET JACKSON (29)
JAMES INGRAM (21)
LINDA RONSTADT (19)

GO WEST (17)
RIGHTEOUS BROTHERS (16)

MARIAH CAREY (32)
ANITA BAKER (21)
OAN FOGELBERG (13)
MARIA MCKEE (9)
ROO STEWART (9)
COWBOY JUNKIES (6)
BILL MEDLEY (6)
LISA STANSFIELD (5)
TERRY STEELE (4)
JANE WIEDLIN (4)

M.C. HAMMER ‘‘Have You Seen Her?" (Capltol) 3111

Rotations: Heavy 1/0, Medium 13/0, Light 17/1, Total Adds 1, WNLT. Heavy: KCMJ. Medium: WKYE, WMGS, WZNY. WAHR,
WEIM, WSKI, WKCX, KVIC, WFRO, WTWR, KKLV, KBLQ, KWSI. Light including WARMSS, WWNK, B100, WLEV, WEBE,
WIVY, KELT, WECQ, KEZA, WGSV.

LISA STANSFIELD ‘“This is The Right Time' (Arista) 29/5
Rotations: Heavy 0, Medium 9/1, Light 20/4, Totat Adds 5, WAHR, WGLL, WGSV, KRLB, WMTFM. Medium including WHAI,
WSUL, WKCX, KZLT, KKLV, KBLQ, KCMJ, KWSI. Light including KAER, WEBE, WZNY, WIVY, WEIM, WAFL, WSKI, WNMB,

KTYL, KVIC.

COWBOY JUNKIES {/BRUCE HORNSBY ‘‘Rock & Bird” (RCA) 24/6

Rotations: Heavy 0, Medium 2/1, Light 22/5, Total Adds 6, WLEV, WAHR, WSKI, WNMB, WKCX, WLDR Medium inciuding
KBLQ. Light including WTCB, WRVR, 3WM, WEIM, WECQ, WHAI, WAFL, WYKZ, WGSV, KVIC, WCMJ, WMTFM, WFRO,
KZLT, KSCB, KIDX, KWSI.

LAURA BRANIGAN ‘“‘Never In A Million Years™ (Atlantic) 2473

Rotations: Heavy 0, Medium 6/0, Light 18/3, Total Adds 3, KHLT, KVIC, KZLT. Medium: KXLT, 3WM, WMTFM. KIDX, KBLQ,
KWSI. Light including KLSY, WEBE, WTCB, WRVR, WRMF, WEIM, WSUL, WSKi, WYKZ, WGSV, WNMB, WFRO, KSCB,
KKLV, KAYN.

MAX! PRIEST “Close To You' (Charisma) 2372

Rotations: Heavy 1/0, Medium 13/0, Light 9/2, Total Adds 2, WSGY, WMTFM. Heavy: KCMJ. Medium: B100, WKYE, WMGS,
KHLT, WMGN, WEIM, WKTK, KVIC, KZLT, KKLV, KBLQ. KAYN, KWSI. Light including WARM98, WIVY, WAFL, KRLB,
WNMB, WKCX, KTYL.

MARIA McKEE ‘“Show Me Heaven' (Geffen) 22/9

Rotations: Heavy 0, Medium 1/0, Light 21/9, Total Adds 9, WRVC, KELT, WEIM, WGLL, WSKI, WGSV, WKCX, WCMJ, WFRO.
Medium: KBLQ. Light including WKYE, WECQ, WHAI, WAFL. WYKZ WNMB, KVIC. KZLT, KSCB, KKLV, KiDX, KWSI

ANITA BAKER “‘Soul Inspiration’’ (Elektra) 21/21

Rotations: Heavy 0, Medium 4/4, Light 17/17, Total Adds 21, WLEV, WEBE, WEIM, WECQ, WHAI, WGLL, WAFL, WSUL,
WYKZ, WGSV, WNMB, WKCX, WCMJ, WMTFM, WFRO, KZLT, WLDR, KKLV, KBLQ, KAYN, KWSI.

EDGAR WINTER “‘Cry Out”” (Rhino) 19/3

Rotations: Heavy 1/0, Medium 8/0, Light 10/3. Total Adds 3, WTFM, 3WM, WNMB. Heavy: KKLV. Medium: WKYE, KELT.
WEIM, WAFL, WKCX, KSCB, KAYN, KWS!. Light including WEBE, WRVC, WECQ, WSKI, KVIC, KZLT, KBLQ.

JEFF LYNNE “Lift Me Up” (Reprise) 18/2

Rotations: Heavy 0, Medium 2/0, Light 16/2, Total Adds 2, KHLT, WGSV. Medium: KKLV, KWSI. Light including WKYE, 3WM,
WEIM, WHAI, WAFL, WSUL, WNMB, WKCX, KTYL, KVIC, WCMJ, WFRO, KBLQ, KAYN.

TERRY STEELE *if | Told You Once™ (SBK) 14/4

Rotations: Heavy 0, Medium 3/0, Light 11/4, Total Adds 4, WKCX, WFRO, KZLT, KAYN Medium: KMJC, KKLV, KBLQ. Light
including WAFL, WSKI, WGSV, WCMJ, KSCB, WLDR, KWSI.

JANE WIEDLIN “‘Guardian Angel’” (EMI) 13/4

Rotations: Heavy 0, Medium 0, Light 13/4, Total Adds 4, WFRO, KKLV, KIDX, KAYN. Light inctuding KELT, WEIM, WHAI,
WAFL, WSKI, KVIC, KSCB, KBLQ, KWSI.

POINTER SISTERS ‘‘After You {Motown) 1373

Rotations: Heavy 0, Medium 1/0, Light 12/3, Total Adds 3, WSUL, WGSV, WMTFM. Medium: WFRO. Light including WRVC,
3WM, WEIM, WYKZ WNMB, KZLT, KKLV, KBLQ, KWSI.

HARRY CONNICK JR. ‘‘Recipe For Love” (Columbia) 13/0

Rotations: Heavy 0, Medium 5/0, Light 8/0, Total Adds 0. Medium: KESZ, WEIM, WMTFM, WFRO, KKLV. Light: KVIL, WLTS,
WARMS8, WGSV, WNMB, KTYL, KBLQ, KWSI.

PATTI AUSTIN “Love Is Gonna Getcha (GRP) 10/0

Rotations: Heavy 0, Medium 3/0, Light 7/0, Total Adds 0. Medium: WECQ, KKLV, KBLQ. Light: WEIM, WGLL, WCMJ,
WMTFM, WFRO, WLDR, KWSI.

JOHNNY GILL “My, My, My’* (Motown) 81
Rotations: Heavy 0, Medium 1/0, Light 7/1, Totat Adds 1, WNIC. Medium: KCMJ. Light including WWNK, WMYX, B100, WIVY,
WTWR, KKLV.

A MOST
ADDED AC 21/2]
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AC ADDS & HOTS

CURRENT-BASED

WALK/Long Island
Edwards/Lombardo

none

Hottest:
RIGHTEOUS BROTHER
WILSON PHILLIPS
JAMES INGRAM
SWEET SENSATION
PHIL COLLINS

WNSR/New York
Bob Dunphy

none

Hottest:
TAYLOR DAYNE
PAUL YOUNG
BILLY JOEL
GO WEST
PHIL COLLINS

WLTT/Washington
Chuck Morgan

none

Hottest:

JANET JACKSON
WILSON PHILLIPS
RIGHTEOUS BROTHER
GO WEST

PAUL YOUNG

WLEV/Allentown
Jeff Silvers

ANITA BAKER
MARIAH CAREY
COWBOY JUNKIES
Hottest:

WILSON PHILLIPS
FLEETWOOD MAC
BILLY JOEL

PAUL YOUNG

PHIL COLLINS

WJILK/Asbury Park
Holcombi/Guida

MARIAH CAREY

DAN FOGELBERG
Hottest:

BILLY JOEL

PHIL COLLINS

PAUL YOUNG
WILSON PHILLIPS
RIGHTEQUS BROTHER

WEBE/Bridgeport
Hansen/Norman

DAN FOGELBERG
MARIAH CAREY
ANITA BAKER
Hottest:

PHIL COLLINS
BILLY JOEL

JAMES INGRAEM
RIGHTEOUS BROTHER
JANET JACKSON

WRVC/Huntington
Hayes/Swan

MARIAH CAREY
MARIA MCKEE
BASIA

Hottest:
WILSON PHILLIPS
JANET JACKSON
FLEETWOOD MAC
PAUL YOUNG
BILLY JOEL

WKYE/Johnstown
Jack Michaels

none

Hottest:

WILSON PHILLIPS
SWEET SENSATION
GO WEST

JANET JACKSON
PAUL YOUNG

WOBM/Monmouth , NJ
Downs/Devoti

DAN FOGELBERG
Hottest:

PAUL YOUNG
FLEETWOOD MAC
BILLY JOEL
WILSON PHILLIPS
LINDA RONSTADT

WMGS/Wilkes Barre
Norton/Marriott

OLETA ADAMS
Hottest:

JAMES INGRAM
GEORGE MICHAEL
WILSON PHILLIPS
SWEET SENSATION
PHIL COLLINS

WEIMIFitchburg
Jack Raymond

ANITA BAKER
MARIAH CAREY
MARIA MCKEE
BILL MEDLEY
WHISPERS
Hottest:

LINDA RONSTADT
WILSON PHILLIPS
OLETA ADAMS
FLEETWOOD MAC
BILLY JOEL

WECQIGeneva
Anthony/Smith

ANITA BAKER
Hottest:

WILSON PHILLIPS
PAUL YOUNG
FLEETWOOD MAC
BILLY JOEL
LINDA RONSTADT

WHAIIGreenfield, MA
Deane/Archer

MARIAH CAREY
ANITA BAKER
Hottest:

PAUL YOUNG
FLEETWOOD MAC
BILLY JOEL
PHIL COLLINS
JUDE COLE

WGLL/Mercershurg
Begin/Burns

ANITA BAKER
MARIAH CAREY
MARIA MCKEE
LISA STANSFIELD
Hottest:

WILSON PHILLIPS
PAUL YOUNG
BILLY JOEL

PHIL COLLINS
FLEETWOOD MAC

WAFL/Milford, DE
Tim Brough

MARIAH CAREY
PAUL COTTON
ANITA BAKER
Hottest:

WILSON PHILLIPS
PAUL YOUNG
SWEET SENSATION
JUDE COLE

PHIL COLLINS

WSUL/Monticeilo, NY
Rob Dillman

MARIAHR CAREY
ANITA BAKER
POINTER SISTERS
Hottest:

PAUL YOUNG
BILLY JOEL
PHIL COLLINS
WILSON PHILLIPS
OLETA ADAMS

WSKI/Montpelier
Jim Severance

MARIA MCKEE
COWBOY JUNKIES
MARIAH CAREY
Hottest:

JANET JACKSON
JAMES INGRAM
PAUL YOUNG
OLETA ADAMS
PHIL COLLINS

WKSB/Williamsport
Tom Benson

DAN FOGELBERG
JILL SOBULE
MARIAH CAREY

ROD STEWART
Hottest:

PAUL YOUNG

PHIL COLLINS
RIGHTEOUS BROTHER
WILSON PHILLIPS
SWEET SENSATION

KVIL/Dallas
Rhodes/Eberhart

DAN FOGELBERG
SWEET SENSATION
Hottest:

WILSON PHILLIPS
PAUL YOUNG
BILLY JOEL
FLEETWOOD MAC
LINDA RONSTADT

WLTS/New Orleans
Bob Mitchell

none

Hottest:
RIGHTEQUS BROTHER
LINDA RONSTADT
PAUL YOUNG

BILLY JOEL

JAMES INGRAM

2WD/Norfoik
Bill Curtis

none

Hottest:

WILSON PHILLIPS
GO WEST

BILLY JOEL
PHIL COLLINS
JANET JACKSON

WNLT/Tampa
Schaeffer/Michaets

BREATHE

M.C. HAMMER
BRENDA RUSSELL
Hottest:

JAMES INGRAM
PAUL YOUNG
JANET JACKSON
GO WEST

WILSON PHILLIPS

WZNY/Augusta, GA
John Patrick

none
Hottest

WILSON PHILLIPS
PAUL YOUNG
JANET JACKSON
BILLY JOEL
LINDA RONSTADT

WXTC/Charleston
John Quincy

ROD STEWART
BRENT BOURGEOIS
DAN FOGELBERG
RIGHTEOUS BROTHER
Hottest:

WILSON PHILLIPS
PAUL YOUNG

BILLY JOEL

PHIL COLLINS
FLEETWOOD MAC

WTCB/Columbla, SC
Doug Spets

none

Hottest:

JAMES INGRAM
JANET JACKSON
PAUL YOUNG

BILLY JOEL
RIGHTEOUS BROTHER

WAHR/Huntsville
Butch Menefee

BASIA

COWBOY JUNKIES
MARIAH CAREY
LISA STANSFIELD
Hottest:

PAUL YOUNG
JANET JACKSON
BILLY JOEL
LINDA RONSTADT
PHIL COLLINS

WIVY/Jacksonville
Matthews/Mann

none

Hottest:

SWEET SENSATION
WILSON PHILLIPS
PAUL YOUNG

GO WEST

PHIL COLLINS

WTFM/Johnson City
Mark McKinney

DAN FOGELBERG
MARIAH CAREY
ROD STEWART
EDGAR WINTER
Hottest:

PAUL YOUNG

PHIL COLLINS
FLEETWOOD MAC
WILSON PHILLIPS
TAYLOR DAYNE

U102/Knoxville
Larry Trotter

ROD STEWART

DAN FOGELBERG
Hottest:

WILSON PHILLIPS
PAUL YOUNG
JANET JACKSON
SWEET SENSATION
TAYLOR DAYNE

KHLT/Little Rock
John Ramsey

JEFF LYNNE
LAURA BRANIGAN
BRENT BOURGEOIS
AFTER 7
Hottest:

PHIL COLLINS
PAUL YOUNG
LINDA RONSTADT
OLETA ADAMS
BREATHE

WRVR/Memphis
Mark Hamlin

none
Hottest:

WILSON PHILLIPS
PAUL YOUNG
JANET JACKSON
BILLY JOEL
LINDA RONSTADT

KEZAIFayetteville, AR
TurneriPollitt

MARC JORDAN
JILL SOBULE
DAN FOGELBERG
MARIANl CAREY
Hottest:

WILSON PHILLIPS
PAUL YOUNG
BILLY JOEL
PHIL COLLINS
LINDA RONSTADT

WKTK/Gainesville
Nick Allen

none

Hottest:

WILSON PHILLIPS
JANET JACKSON
PAUL YOUNG

PHIL COLLINS
FLEETWOOD MAC

WGSV/Guntersvilie
Jackson/Bell

JEFF LYNNE
MARIAH CAREY
ANITA BAKER
LISA STANSFIELD
POINTER SISTERS
MARIA MCKEE
Hottest:

WILSON PHILLIPS
PAUL YOUNG
JANET JACKSON
BILLY JOEL
MICHAEL BOLTON

KRLB/Lubbock
Paul Ramone

LISA STANSFIELD
BRENDA RUSSELL
ROD STEWART
Hottest:
FLEETWOOD MAC
PAUL YOUNG

PHIL COLLINS
BILLY JOEL
SWEET SENSATION

WNMB/No. Myrtle Beach

Thompson/Adams

KELT/McAllen
Chuck White

AFTER 7

BRENT BOURGEOIS
DAN FOGELBERG
MARIA MCKEE
Hottest:

WILSON PHILLIPS
PAUL YOUNG
RIGHTEOUS BROTHER
LINDA RONSTADT
MICHAEL BOLTON

WLAC-FM/Nashville
Bryan Sargent

none

Hottest:

JANET JACKSON
MARIAH CAREY
BILLY JOEL
WILSON PHILLIPS
JAMES INGRAM

WRMF/West Paim Beach
Dave Parks

none

Hottest:

PAUL YOUNG
JAMES INGRAM
JANET JACKSON
FLEETWOOD MAC
PHIL COLLINS

WSGY/Albany, GA
K.C. Edwards

MARIAH CAREY
ROD STEWART
MAXI PRIEST
TEDDY PENDERGRASS
VONDA SHEPARD
Hottest:

PAUL YOUNG
WILSON PHILLIPS
JATET JACKSON
FLEETWOOD MAC
PHIL COLLINS

WYKZ/Beaufort, SC
Robertson/Kennedy

ANITA BAKER
MARIAH CAREY
Hottest:

WILSON PHILLIPS
PAUL YOUNG

PHIL COLLINS
FLEETWOOD MAC
BILLY JOEL

MARIAll CAREY
ANITA BAKER
COWBOY JUNKIES
EDGAR WINTER
Hottest:

PAUL YOUNG
FLEETWOOD MAC
BILLY JOEL
MICHAEL BOLTON
OLETA ADAMS

WKCX/Rome
Randy Quick

ANITA BAKER
MARIA MCKEE
MARIAH CAREY
COWBOY JUNKIES
PAUL COTTON
TERRY STEELE
Hottest:

WILSON PHILLIPS
OLETA ADAMS
PHIL COLLINS
TAYLOR DAYNE
RIGHTEOUS BROTHER

KTYLITyler
Janie Baker

none

Hottest:

JAMES INGRAM
WILSON PHILLIPS
PAUL YOUNG
JANET JACKSON
GO WEST

KViC/Victoria
Tony Davis

WHISPERS

LAURA BRANIGAN
CHEAP TRICK
MARIAH CAREY
Hottest:
FLEETWOOD MAC
WILSON PHILLIPS
PAUL YOUNG
SWEET SENSATION
PHIL COLLINS

81 Current Repoiters

53 Current Playlists

Called In Frozen Playlist (19):

2WD/Norfolk
KMJC/Davenport
KTiD/San Ratael
KTYL/Tyler
KYKY/St. Louis

WALK/Long islard
WARMS8/Cincinnati

WFMK/Lansing
WIVY/Jacksonviie
WKYE/Johnstown
WLAC/Nashvilie

WLHT/Grand Rapids
WLTS/New Orieans

WLTT/Washington
WMGN/Madison
WMYX/Milwaukee
WTCB/Columbis
WWNK/Cincinnati
WZNY/Augusta

Did Not Report, Playiist Frozen (9):
KCMJ/Palm Springs

KESZ/Phoenix
KSCBAiberal

WKTK/Gainsvitle

WNSR/New York

WRMF/West Paim Beach

WRVR/Memphis

WSNY/Columbus

WVUD/Dayton

Did Not Report For Two Consecutive

Waeeks, Not Used In This Week’'s Data (3):

11077 /Seattle

WSB-FM/Atianta

WSNI/Phliadelphia

WARMS8/Cincinnati
Michael Grayson

none

Hottest:

MARIAH CAREY
SWEET SENSATION
JANET JACKSON
PAUL YOUNG
WILSON PHILLIPS

WWNK/Cincinnati

KLS#Kansas City
Tom Land

MARC JORDAN
MARIAH CAREY

ROD STEWART
Hottest:
RIGHTEOUS BROTHER
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