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ALL-TALK WLS:
ONE YEAR LATER

A year after jettisoning its
music heritage for fulltime
Talk, WLS/Chicago is
meeting its goals, according
to Pres./GM Tom Tradup
and PD Drew Hall. They
assess the station’s progress
in News/Talk this week.
Page 52

ANTICIPATING UNASKED
QUESTIONS

When a PD joins a new station, his
or her new staff will have a lot of
questions they’ll feel uncomfortable
about asking. This week’s Overview
Management lists some of those
unvoiced concerns and provides
PDs with some solid answers.

Page 12

WAITLESS RADIO ARRIVES
FOR THE ’90s

Rick Sklar calls the new decade
the “No-Wait '90s,” and maintains
that modern audiences need instant
gratification — in music, information,
and chances to win — from their
radio stations.

Page 36

PUMPING LOCAL

STRENGTH INTO -

WEAKENED WEEKENDS

AC programmers are devising
homegrown weekend programming
that meets specific local needs.
Whether the weekends feature
football, street parties, gold blocks,
or customized countdowns, the
common denominator is local flair.
Page 54

RANDOM NOTES FROM A
RATINGS STANDPOINT

Arbitron’s Rhody Bosley departs
from his usual column structure to
offer a mixture of thought-provoking
historical perspective, philosophy,
sound advice, and humor.

Page 38

Newsstand Price $5.00

RADIO & RECORDS

BUZIAK STEPS DOWN

Galante Ascends To
RCA Presidency

RCA/Nashville chief Joe
Galante was named President
of RCA’s entire U.S. record op-
eration last Wednesday (8/8).
Just six weeks ago, he was pro-
moted from Nashville Sr. VP/
GM to President of RCA’s new
NEMO (Nashville Entertain-
ment & Music Operations), a ti-
tle he will continue to hold.
Galante succeeds Bob Buziak,
who steps down after four years
by mutual agreement. After a

LEO VP/A&R

Weston RCA/
Nashville
VP/GM

Jack Weston

In a quick response to Joe
Galante’s promotion to Presi-
dent of RCA Records (see story
above), the label has named
Jack Weston VP/GM of its
Nashville division. Concurrent-
ly, independent producer/mu-
sician/songwriter Josh Leo will
join RCA/Nashville as VP/
A&R.

Galante said, ‘“‘Jack is a very
qualified executive whose inten-
sity and discipline will be the in-
gredients in successfully run-
ning our business. He’s a leader
who cares about the music and
the people. In the time Josh and
I have worked together, his con-
tribution to RCA, both creative-
ly and commercially, has had a
very positive impact. Josh is
passionate and caring for the
artists and their music.”

WESTON/See Page 32

Sales Strategy Turns Three

Joe Galante
short vacation, he’ll begin dis-
cussions about a new joint ven-
ture with BMG and others.
BMG Chairman/CEO Mi-
chael Dornemann said, ‘‘Joe’s
outstanding performance as
head of the Country Music unit
makes him the logical choice to
succeed Bob Buziak. Under
Joe’s leadership, RCA has be-
come a dominant force in Coun-
try music and I believe that in
his new position he’ll have the
same impact on the larger U.S.

operation.”
GALANTE/See Page 32

NAB Seeks DAB
Spectrum Study

A Spot On The DAB Band
For Every Current Licensee

NAB wants to know how
much spectrum space will be
needed to give every current
AM and FM licensee a spot on a
new digital audio broadcasting
band and is seeking proposals
for an extensive spectrum
study. The Request for Pro-
posal for an engineering study
was authorized by NAB’s DAB
Task Force (8/9) as members
met in Montreal for a firsthand
audition of Canadian DAB tests.

“This is going to be the most
significant change [to radio]
we’ve seen in 50 years,” said
Task Force Chairman Alan
Box, President of EZ Com-
munications. But he also said
NAB won’t rush its proposal for
how DAB should be imple-
mented: “This thing has to be
well-baked.” Box expects a
complete plan will be ready for
submission to the FCC in three
to six months.

As Box’s committee con-
tinues to examine the market-
place and regulatory implica-
tions of DAB, a second panel is
being established to deal with
engineering matters. The ten-
member technical advisory

group is to be announced
around the end of this month.
Box said engineers interested in
participating should contact
Mike Rau at NAB.

There’s also a vacancy to be
filled on the DAB Task Force.
Skip Finley, GM at WKYS/
Washington, resigned after be-
ing unable to attend panel
meetings. “I'm still going to
stay abreast of what’s going
on,” Finley told R&R.

Spectrum Study

Bids Invited

Major engineering firms are
being invited to bid on the spec-
trum study, which will consider
both how much spectrum space
is needed to accommodate ev-
ery existing AM and FM station
and what frequencies should be
used. NAB Exec. VP John Abel
said the spectrum search won’t
be limited to a possible DAB al-
location at the 1992 World Ad-
ministrative Radio Conference
in Spain (which will consider
500-3000 MHz), but “any place
that spectrum could be availa-
ble.”
SPECTRUM STUDY/See Page 32

Jacor Sells Eastman

To Katz For

$12 Million

Talks Continue Over Delayed Bank Payments

Jacor Communications Tues-
day (8/14) announced an agree-
ment in principle to sell its radio
rep firm subsidiary, Eastman
Radio, to Katz Communications
for $11.75 million, ending weeks
of industry speculation and ne-
gotiations.

Only Iraqi Role (But They Like It)

WYHY (Y107)/Nashville, the station that solved the nation’s need
for affordable breast augmentation, this week wrapped up the Mid-
east crisis by capturing a brave Saddam Hussein impersonator at a
local gas station and forcing the Iraqi roleplayer to pump free fuel for
passing motorists while on-hand listeners pefted him with eggs.
(See Street Talk for further examples of radio’s power to mobilize
the masses.) Seen on the Hussein scene are (kneeling) Y107 pro-
motion asst. Monica Bon Jovi; (I-r standing) traffic reporter Buck
Nayked, Zoo Crew member Deacon Dave the Breakfast Slave,
“Hussein,” the Zoo Crew'’s Rhett Walker, and PD Louis Kaplan.

L

www americanradiohistorv. com

Jacor faces a Monday (8/20)
deadline set by its bank lenders
to comply with loan agree-
ments, and Sr. VP/Treasurer
Jon Berry said, ““I think [the
Eastman sale] improves the
situation tremendously.” He
said Jacor was negotiating with
its senior lenders over use of the
Eastman proceeds, which will
become available in cash with
the contract signing (expected
Wednesday [8/15]).

Jacor last month delayed in-
terest payments to its lenders
and deferred a dividend pay-
ment on preferred stock it is-
sued for its 1988 acquisition of
Eastman. At the time, the stock
swap deal was valued at $8.5
million.

Both Katz and fellow “mega-
rep” Interep had made over-
tures to acquire Eastman from
Jacor, although Interep Chair-
man Ralph Guild said he drop-
ped out of the bidding over a
year ago. Berry said Jacor
agreed to sell because Katz
“finally got serious with this of-
fer.”

Katz Chairman James
Greenwald hailed the acquisi-
tion, saying, “Eastman has
great tradition, strong leader-
ship, and most of all superb
sales strength.”

JACOR/See Page 32
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WPCH Evolves To

‘Easy AC’

Another B/EZ, one of the na-
tion’s highest-rated, is making the
transition to Soft AC. WPCH/At-
lanta PD Steve Goss told R&R,
“We’ve taken the next step in the
evolutionary process. In the last
few years, WPCH has had one foot

Kaake Named
Viacom
Regional VP

ks

Bob Kaake

WLTI/Detroit PD Bob Kaake
has been promoted to Regional
VP/Programming for parent Via-
com Radio. He’ll be based in De-
troit, reporting to Viacom VP/Pro-
gramming Bob McNeill. A new
WLTI PD appointment is expected
within a month.

According to McNeill, “With the
expansion that Viacom has gone
through in the past year, it’s essen-
tial to have top-notch programm-
ing people to deal with our stations
on a daily basis. Bob has proven
himself to be an outstanding PD in
a variety of formats, and has been
extremely successful in his work
for Viacom.”

Kaake told R&R, “I like the GMs
KAAKE/See Page 32
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Casey Set As
OM At KJMZ

Tom Casey

CHR KJMZ/Dallas has pro-
moted Asst. PDrafternoon drive
personality Tom Casey to OM/-
Asst. PD, reporting to PD Elroy
Smith. In addition, night personal-
ity M.C. Jammer has been named
Music Coordinator.

Smith told R&R, ‘I needed areal
strong righthand person to help out
with the day-to-day programming.
Tom will come off the air as soon
as we can find another great after-
noon personality. We almost lost
him to PD posts at two other sta-
tions; now that he’s staying, we’ll
utilize him to the fullest and give
him additional exposure to pro-

CASEY/See Page 32

Approach

in B/EZ and the other in AC. We'd
played a lot of original artists’ new
instrumental material. We continu-
ally made an effort to cull cover
instrumentals and have now essen-
tially eliminated them, but frankly,
there weren't that many that re-
mained.

“We play more irstrumentals
during office hours and evenings,
and not as many in drivetimes. It
would average out to a couple an
hour. We're playing a few currents
— not a lot — and do lots of music
testing every week,” he added.

“If you want a label, we’re call-
ing what we’re doing ‘Easy AC.’
We're still the softest, easiest, most
relaxed sound on the dial in Atlanta
and intend to keep it that way.”
WPCH's primary sell line con-
tinues to be “Bright Easy-Going

Favorites.”
WPCH/See Page 32

HENRY GSM

Rob Hasson

Heidelmeier
Promoted At

Elektra
AOR Sr. Director

Louis Heidelmeier

Elektra has upped Asst. National
Director/AOR Promotion Louis
Heidelmeier to Sr. Director/Na-
tional AOR Promotion. Relocating
from Chicago to the label’s New
York headquarters, he’ll report to
Sr. VP/Promotion Rick Alden.

Elektra Sr. VP/GM Brad Hunt
commented, “Louis is well-versed
in all aspects of sales, promotion,
and distribution. He’s got a firm
grasp of the specific demands of
regional markets and is plugged in-
to an overview of the national pic-
ture.”

Heidelmeier told R&R, “This is
just another step along the way in
my quest to follow Brad Hunt's
mercurial rise to the top. It’s a real
HEIDELMEIER/See Page 32

A

WWI Realigns
Its Five Rated
Networks

Westwood One has restructured
its RADAR-rated networks into
four networks for sales and audi-
ence measurement purposes. The
move parallels a trend of consoli-
dation by the major networks
which began last year.

Beginning in 1991, the Mutual,
Source, NBC, Talknet, and WONE
networks will be known as the
Westwood Mutual Broadcasting
System (WMBS), Westwood NBC
Radio Network (WNBC), West-

WESTWOQD ONE/See Page 32

Hasson
Now KLUV
VP/GM

Rob Hasson has been promoted
from GSM to VP/GM at TK Com-
munications Gold KLUV/Dallas.
He succeeds Bill Hazen, who has
left to form his own radio group.
LSM David Henry has succeeded
Hasson as GSM and directs a ten-
member staff.

Hasson told R&R, “There’s a
real war going on in this market
and it’s fun to be in the middle of it.
We've got some good salespeople
and a terrific GSM. The thing I like
is everybody is on the street. In
other markets in which I’ve man-
aged, the GM and GSM lay back
and look through the orders. That’s
not the case here. It’s like radio us-
ed to be back in the '70s.

“We're the only Gold station in

PEAKE kOOL-FM PD
Adams Ups
Hunter To VP

B.J. Hunter

Adams Communications has ele-
vated Gold KOOL-FM/Phoenix
Operations Director/morning per-
sonality B.J. Hunter to VP/Corpor-
ate Program Consultant. He’ll
keep his KOOL duties while help-
ing PDs at Adams combos KZOK-
AM & FM/Seattle, KCBQ-AM &
FM/San Diego, KISS-AM & FM/
San Antonio, and WLAV-AM &
FM/Grand Rapids.

In a related move, 11-year KOOL
staffer Tom Peake has been pro-
moted to PD.

Adams Radio Division President
Matt Mills commented, “B.J. has
been an integral part of our growth
the past four years and deserves
this promotion. He knows the
Adams philosophy and has demon-
strated his ability to instill it in our
PDs’ minds. He’s the hardest-
working PD I know.”

Hunter told R&R, ‘“This will give
me an opportunity to work on a
regular basis with product and
marketing development. Adams

HUNTER/See Page 32
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COUNTRY SUCCESSES

From KCYY/San Antonio’s seventh straight
book at the top to Kansas City’s tight race —
WDAF stayed #1 overall while KFKF took
25-54 demos — Country stations with strong
spring books and markets with tough
competition are in the spotlight this week.
Page 61
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NEWS

Rogers Set

As KRPM
President/GM

KKSN-AM & FM/ Portland
President/GM John Rogers has
transferred to a similar post at
Heritage sister station KRPM-AM
& FM/Seattle. He replaces Jack
Davies, who will work on special
projects for the station and the
company.

Rogers told R&R, “Jack has the
station in excellent shape and it
now has a signal to compete with
anybody. Heritage has a sizable in-
vestment in this station and a com-
mitment to Country. We’re going to
have to provide an excellent prod-
uct to overcome [format compet-
itor] KMPS-AM & FM, but I didn’t
come up here to get beat.”

Rogers joined Heritage three
years ago as President/GM of
KKSN-AM & FM. Prior to that he
spent four years in Reno, where he
changed KOLO to Country. From
1971-'83 he worked in a variety of
positions at KOMA/Oklahoma Ci-
ty. He was GSM when he left.

Rogers added that KRPM (AM)
will soon go to 50kw and will move
into new studios — the barely used
Braiker Radio Network facility —
in early December.

Mardin Pacts With Atlantic

Atlantic VP Arif Mardin (c) has inked a longterm deal with the label to continue his
work as staff producer. Flanking the four-time Grammy winner, who's been with
Atlantic since 1963, are the label's Sr. VP/CFO Mel Lewinter (l) and President/

COO Doug Morris.

# LR

JENNINGS PD

WBVE Ups Palmer To OM

Country WBVE/Cincinnati MD/
midday personality Diane Palmer
has been elevated to OM, as Pro-
gram Coordinator/afternoon
driver Jerry Jennings takes on
PD/mornings duties following the
departure of OM Art Morrison to
WJZZ radio and WKBD-TV in De-
troit.

Palmer, who retains the MD/
midday duties, said, ‘“Program-
ming at this level is something I've
always wanted to do. Art left me
with a good radio station; my goal

is to make it a great station.”

Jennings said, “I’'m honored to
take on the challenge — not only of
PD, but mornings too.”

Palmer worked at WSAI/Cincin-
nati and WSCH/Aurora, IL before
joining WBVE three years ago.
Jennings, also a three-year WBVE
vet, previously worked at WRRM/
Cincinnati.

Replacing Jennings in afternoon
drive is WPFB/Dayton middayer
Judge Roy Wakely.

AT&T opened the first radio station in
New York City nearly 70 years ago.
‘And today, AT&T Commercial Finance Gorpofat

bringing this heritage and the resources of AT& to the
broadcast mdus Stry.

So if you're looking for a lender with the experience and knowledge
that comes from shaping the industry, and who has the creativity,
flexibility and resources to bring you the best financing available —
call AT&T Commercial Finance today. You can count on us

tomorrow.

Media Finance Group
(404) 393-2310

ATeT

Capitat Corporation

MCA To Distribute SOUL:

Sound Of Urban

MCA Records will market and
distribute SOUL: Sound of Urban
Listeners, a new New York-based
street-oriented label directed by
former Def Jam VP Bill Stephney
and producer/remixer Hank
Shocklee.

MCA Music Entertainment
Group Chairman Al Teller stated,
“I know Bill and Hank to be inno-
vators who are always close to the
cutting edge. So it is with great
pleasure that we announce this as-
sociation with SOUL and the label’s
exciting new artists.”

Stephney remarked, ‘‘Hank and
I both have a lot of experience in
building artists, so that’s almost se-
cond nature to us. We’re not re-
stricting ourselves to just rap or
hip-hop — we’re doing many dif-

bl
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Listeners

ferent types of music, but the bot-
tom line is that it has soul.

“In this information-oriented
culture, the days of just making
records are pretty much over. The
times call for a multimedia pres-
entation with imagery that's as
strong as the music, and that’s
what we’re planning to do.”

Young Black Teenagers’ “No-
body Knows Kelli”” is SOUL’s first
single and is due August 14. Ra-
heem and Son Of Bezerk are the
other signees so far.

In his three years at Def Jam,
Stephney worked on the careers of
such acts as the Beastie Boys and
L.L. Cool J. Shocklee has worked
on records by Bell Biv DeVoe,
Paula Abdul, Ziggy Marley, Jody
Watley, Slick Rick, and Philip
Glass.
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Florida Indicts Sonrise Figures

The state of Florida has charged four men with fraud
and racketeering as a result of their involvement with the
controversial Sonrise Management Services radio invest-

ment firm.

Named in the 50-count indict-
ment handed down Monday (8/13)
by a Jacksonville grand jury were
former Sonrise principals Eugene
White and Ralph Savage, former
Washington communications attor-
ney Thomas Root, and Landover,
MD-based consultirg engineer Carl
Hurlebaus. None of the four could
be reached for comment.

The indictment zlleged that the

men were engaged in four interre-
lated fraudulent investment
schemes that involved marketing
interests in FM license applica-
tions and existing construction per-
mits, brokering interests in cellu-
lar phone licenses, and fraudulent-
ly obtaining funding for a Panama
City, FL entertainment venture
called Sportsquest, Inc.

State officials maintained the
schemes bilked at least $1.3 million

from more than 200 Florida resi-
dents. Savage and White were
charged with diverting some of
those funds to other business ven-
tures and personal uses.

Root is currently awaiting sen-
tencing on five federal fraud
charges stemming from his work
on behalf of clients he represented
before the FCC. He faces more fed-
eral fraud and grand theft charges
in East St. Louis.

Also, each of the four men has
been indicted on 455 counts of se-
curities fraud and other charges in
North Carolina as a result of their
Sonrise activities.

Battle Renewed Over Newark FM

A new battle has erupted over the 105.9 MHz spot in
the New York radio market. Opponents claim the licensee
approved by the FCC in February misrepresented its fi-
nances and has built its Newark station at an unauthorized

location.

Las Americas Communications
won the fight to replace the former
WHBI/Newark. That station’s
license renewal was denied by the
FCC nearly a decade ago. In an
FCC-approved settlement, Las
Americas agreed to pay $6.8 mil-
lion to other applicants.

“Las Americas is in default un-
der the settlement agreements,
rival Comserve Broadcasting
Group charged in & recent FCC fil-
ing. Comserve and Multicultural
Broadcasting, owed the largest set-
tlements, asked the FICC to deny
Las Americas’ request for special
temporary authorization to begin
broadcasting while awaiting a final
license grant. Comserve claimed,
“Las Americas’ breach of its set-

lllinois Radioib_irate Defies“ FCC

tlement obligations and its continu-
ing pattern of deceit in dealing with
the FCC and the other parties con-
firm that Las Americas is unquali-
fied to hold a Commission license.”

Las Americas Responds

Las Americas attorney Lawr-
ence Bernard said the objectors
‘haven’t lost anything” because
the money didn’t go into escrow by
the date specified in the settlement
agreement, and he insisted
“They’ll get their money.” He
blamed Las Americas’ financing
difficulties on a lawsuit filed by two
investors who claim 12% owner-
ship of the licensee. That lawsuit is
the basis for Comserve’s claim that
Las Americas “‘falsely certified its

A Springfield, IL man is taking a new and apparently
successful approach to radio piracy. Instead of sneaking on

hides in plain sight.

Dewayne Readus, a 31-year-old
resident of Springfield’s Hay
Homes public housing project, has
been broadcasting his
“liberation radio” message for
almost four years. On Monday
(8/14) he marked his 335th con-
secutive evening broadcast. And
while the FCC is aware of his illegal
operation — agency represen-
tatives have even visited him —
Readus will probably be broad-
casting indefinitaly.

Why is Readus still on the air?
The answer, it seems, is his will-
ingness to ignore the FCC, and the
Commission’s reliance on the
Department of Justice to enforce
its rules. Contrary to popular belief,
the FCC does .not have unlimited
power to simply shut down pirate
broadcasters. -Instead, it must
follow a series of steps that begins

1-watt

the air when FCC enforcement officials aren’t listening, he

with a warning letter and ends with
criminal prosecution.

“Most [pirates] we shut down are
shut down on our first visit {to the
pirate],” said FCC Field Operations
Bureau Chiet Richard Smith.
However, Readus’s first visit from
the FCC, which came 16 months
ago, kept him oft the air for only a
week. (He held a press conference
to announce his return.) In April, the
FCC fined him $750, which he
refuses to pay.

Commission Sought Help

Exasperated, the FCC's Chicago
office asked the U.S. Attorney’s of-
fice in Springfield to collect the fine.
But the prosecutor assigned to the
case said he has better things to do
than try to collect a small sum from
a near-penniless man. “We've got
700 cases to deal with,” said Asst.

financial qualification” to the FCC.

Meanwhile, interim operator
Global Broadcasting Group is try-
ing to hold onto the frequency
where it’s been operating WNWK/
Newark since 1982, accusing Las
Americas of trying “to short-
circuit or ignore” FCC rules. It
maintained Las Americas has
hung an antenna on the same Man-
hattan skyscraper mast Global
uses and the device is causing
severe interference to WNWK. Glo-
bal also charged Las Americas
built the facility without FCC auth-
orization, after specifying another
building rooftop in its license ap-
plication.

Bernard dismissed the inter-
ference claim as “whole cloth pop-
pycock” and said his client only
built the new facility after Global
refused to negotiate a sale. Las
Americas has applied to the FCC to
modify its application to specify
the new site.

this is one of our smailest.

The FCC still has options. It could
sue Readus, seek authority to seize
his equipment, or bring criminal
charges. But all of that depends on
Lewis’s willingness to cooperate.

“We'll do anything the FCC wants
— within the law and reason,” said
Lewis. “But it has to pass the smell
test. If they asked us to seize his
equipment, we'd look at whether
we thought it made sense.”

According to Readus, such com-
ments prove his theory that the
government won't shut him down
because it's unwilling to “deal with
all the issues” that would arise it his
low-powered but highly visible
broadcasts were slienced. Both
Lewis and the FCC denied politics
have piayed a role in the case.

If Lewis refuses to cooperate, will
Readus be allowed to broadcast in-
definitely? “We would hope that
wouldn't happen,” said Smith. "It
would be difficuit for a U.S. At
torney to say ‘no’ [to prosecuting a
lawbreaker] forever.”

U.S. Attorney James Lewis, “and
l
|
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Oil Crisis Hampers
Radio Financing

roadcasters can thank Iraqi President Saddam Hus-
sein for throwing a tidal wave of cold water on radio
dealmaking.

Higher oil prices resulting from Iraq’s invasion of Kuwait have shaken
the world’s financial markets, and the impact is being felt by American radio
bankers already hit by Uncle Sam's HLT rules. Radio financiers say fear of
an inflation flareup is making reluctant lenders downright stingy.

“| think everybody’s nervous,” said Steven Pruett of Blackburn
Capital Markets. He called the Middie East oil crisis “one more added
uncertainty” in @ market already going through realignment.

“The quality transactions with the quality companies are happening,”
said Dean Meiszer of Crisler Capital — but not riskier deals that might
have been bankrolled only a few weeks ago.

Whether the lid stays on at the banks may depend on how long the
Persian Gulf showdown continues. Meiszer doubted the Federal Reserve
could make any move to increase the money supply and boost sluggish
economic growth in the face of oil price inflation.

Two bright spots resulting from the Middle East jitters: Meiszer said "in-
flation may benefit radio and TV by making rate increases more palatable
to advertisers. And broadcasters in Texas, Oklahoma, and other oil-
producing states stand to benefit from higher oil prices revitalizing focal
economies. “They don’t want to say it very loudly,” Pruett noted, ‘but
they’re happy.”

Bunyard Sues Olympia Execs

lympia Broadcasting Networks President Steve

Bunyard has slapped bankrupt parent company

Olympia Broadcasting Corp.’s two top executives
with a securities fraud lawsuit.

The suit, filed in St. Louis U.S. District Court, accuses Olympia Chair-
man James Ireland and Chief Financial Officer Mitchell Hymowitz of
misrepresenting the company’s financial condition when it purchased the
networks, then known as Clayton Webster Corporation, from Bunyard in
May 1988.

Bunyard received $2.5 million plus an earnout based on the networks'’
future cash flow and warrants to buy 187,500 shares of Olympia stock at
$6 a share. The warrants and earnout became worthless, he claims, when
Olympia fited for Chapter 11 reorganization in June at the Federal
Bankruptcy Court in Seattle (R&R, 6/22).

Bunyard asserts Ireland and Hymowitz failed to tell him during negotia-
tions that Olympia had failed to meet net worth requirements under its
debentures for the previous quarter. “Within less than one month after
closing,” the suit alleges, “Olympia failed to meet the net worth require-
ment of the indenture for a second consecutive quarter, thereby obligating
it to repurchase $6.6 million of the debentures.”

Bunyard wants unspecified damages and an injunction barring Ireland
and Hymowitz from doing anything to prevent him from reacquiring the net-
works’ stock. His attorney, Thomas Cummings, told R&R Olympia itself
wasn't named in the suit because the company can't be sued while its
bankruptcy petition is pending. Ireland and Hymowitz didn’t return phone
calls.

FCC Prepares For Budget Bloodletting

CC Chairman Al Sikes, who can barely make ends

meet on his current $107.5 million budget, is draw-

ing up contingency plans for a possible one-third
budget cut.

Such a radical slash may be necessary if Congress and the White
House fail to hammer out a budget reduction deal before October 1, when
automatic cuts mandated by the Gramm-Rudman-Hollings Act take effect.
Each federal agency has untit August 27 to tell the Office of Management
and Budget how it will cope if the cuts occur.

FCC staffers are tightlipped about what's being considered, but Sikes
said any personnel cuts would be implemented “across the board” — and
could be crippling. Mass Media Chief Roy Stewart told R&R it gigantic cuts
happen, he will focus his remaining resources on “authorization of service”
tasks, including processing of transfer applications, new stations, and
facilities changes.




Call-Out

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

One-On-Ones

Tracking

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

Paragon Research

The Research Company of Choice

All telephone based studies are conducted from
Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Boulevard, Denver, Colorado 80226




CENTURY 21 & TM’s
MERGER PARTY SAVES
YOU A FEW GRAND

ON COMMERCIAL MUSIC!

Get 3 Production Libraries
for the Price of One!

We've merged: Century 21 Programming,
TM and the former Media General Broadcast
Services (including William B. Tanner) are
now one company.

™

Communications, Inc.

We're celebrating! And we’re giving you the
gifts! For a limited time, you can get three
commercial production music libraries for
the price of one!

If you're already one of 3,000 library cus-
tomers of these great producers, you know
this commercial music sells itself! You can
now get second and third libraries—with any
of these names-without adding an extra
penny to your monthly payment!

centuny

PROGRAMMING, INC.

Media

General e

Broadcast Services, Inc.

14444 Beltwood Parkway, DaIIas, TX 75244
Direct Line for lerarles: (800) 879-2100

If you're not a library customer of Century
21, TM or Media General Broadcast Ser-
vices, you'll want to be now! Get any three
for what you’d expect to pay for one!

Think of it: more variety in your music, three
times as many beds, accents, stingers, work
parts and sound effects and three times as
many compact discs loaded with fresh
music. Your commercials will sound their
very best!

Best of all, these aren‘t leases, they’re buy-
outs! During our merger party, we'll convert
all stations that accept this offer to unlimited
use on a buy-out...again, without an extra
penny added to your monthly cost. Every
disc will be yours to keep and use!

All you have to do is tell us which Century
21, TM or Media General libraries you
prefer, and have at least 36 months remain-
ing on your contract (or extend the necessary
months so you do). You'll get full service on
all three libraries, including the most updates
available anywhere!

We gurarantee your satisfaction. If you
change format, or otherwise decide any of
these libraries aren’t grand for you, we’ll
gladly exchange it for any other library so
you'll be thrilled! You'll have grand produc-
tion music...and right now, you can save a
few grand.

Call or FAX the coupon toll-free. This is a
short-term offer that’s limited to stock on
hand and may be withdrawn at any time.

Yes!

We want to hear how our station can save a few grand!
Send demo CDs for the grand production music from Century 21,
TM and Media General Broadcast Services.
(800) 749-2121 or mail to Century 21/TM’s address at left.

FAX this coupon to

2|

Name Title

Station Phone ( )

Address ;
City State Zip

wWwWw americanradiohistorv com
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TRANSACTIONS

Vincent Henry Builds
Broadbase In Texas

Baker & Marcus Seek FCC Waiver For St. Louis FM Deal

oal OF The Wea
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KLUR/Wichita Falls, TX
PRICE: $4.85 million

TERMS: Asset sale

BUYER: Broadbase Communications,
owned by Vincent Henry and Art
Camiolo. The company owns WTHT &
WWSD/Tallahassee and has contracts
to purchase KOOI & KEBE/Jackson-
ville-Tyler, TX; WPFM/Panama City,
FL; KLTG & KDAE/Corpus Christi;
and KOYE & KVOZ/lLaredo, TX.
SELLER: KLUR Broadcasting Co.,
owned by Sam Beard.

FREQUENCY: 99.9 MHz

POWER: 100kw at 820 feet
FORMAT: Country

BROKER: Norman Fischer of Skye-
Fischer and Charles Chandler Davis,
Esq.

KICO/Calexico

PRICE: $20,000 for 20%

TERMS: Stock for cash

BUYER: William and Traute Gieeson
and Francis Driscoll

SELLER: Mary Gleeson is reducing
her 85% stake in KICO Inc. to 65%.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Spanish

KPTOI/Citrus Heights (AM CP)
PRICE: $650,000

TERMS: Asset sale. AM CP valued at
$80,000 cash; separate real estate
transaction valued at $570,000 with
$100,000 due at closing, additional
$100,000 due one year after closing,
and balance due via assumption of ex-
isting mortgage.

BUYER: Rene De La Rosa, the owner
of KIQi/San Francisco.

SELLER: Kin Shaw Wong of Sacra-
mento.

FREQUENCY: 890 kHz

POWER: 50kw day/1kw night
BROKER: James Gammon of Gam-
mon Media Brokers

KKMC/Gonzales

PRICE: $125,000 for 33.33%
TERMS: Stock sale for $3000 cash
and $122,000 promissory note
BUYER: Carl Auel, who currently
owns an interest in the station.
SELLER: Robert Jones of LaGrange,
IL is selling his 33.33% interest in
Monterey County Broadcasters.
FREQUENCY: 880 kHz

POWER: 10kw day/1kw night
FORMAT: Religious

KBNO/Denver

PRICE: $250,000

TERMS: Asset sale for cash

BUYER: Colorado Communications
Corp., headed by Zee Ferrufino, Marc
Hand, Frank Ponce, and Kenneth
Salazar. Hand is a member of the
board of directors of noncommercial
KUVO/Denver.

SELLER: Latino Broadcasting Corp.,
headed by bankruptcy trustee Paul
Drew Stuber.

FREQUENCY: 1220 kHz

POWER: 1kw day/17 watts night
FORMAT: Spanish
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WCUM/Bridgeport

PRICE: $135,000 for 37.5%
TERMS: Stock sale for cash

BUYER: Jose Lugo, who currently
owns 37.5% of the station.

SELLER: Felix Meizoso of Trumball,
CT is selling his 37.5% stake in Radio
Cumbre Broadcasting Inc.
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Spanish

R

WMOG/Brunswick

PRICE: $161,200 for 37%

TERMS: Stock purchase for $23,900
cash. Additional $108,700 for non-
compete agreements payable over
three years. The buyer agrees to as-
sume liabilities and pay $28,600 to re-
tire outstanding note.

BUYER: WBA Corp. This transaction is
part of a recapitalization by which Lin-
da Cate will increase her ownership
from 13.5% to 51%. She is the wife of
Atlanta media broker William Cate, the
President of Chapman Associates.
WBA Corp is the proposed 51% gen-
eral partner of a partnership that will
own WPFI/St. Simons island, GA.
SELLER: James Arbogast, Willlam
Powley, Robert Bartlett, and Joel Wil-
llams are seling a collective 37%
stock interest in WBA Corp.
FREQUENCY: 1490 kHz

POWER: 600 watts

FQRMAT: Country

s

KZEV/Clear Lake

PRICE: $150,000 for 51%

TERMS: Stock sale for $50,000 cash
and promissory note for $100,000 at
10% interest. The note is payable in
$2500 monthly instaliments for four
years, after which the entire balance
becomes due and payable.

BUYER: Minority shareholder John
Linder of Mankato, MN. He owns in-
terests in KTOE/Mankato, MN; KDOG/
North Mankato, MN; KMHL & KKCK/
Marshall, MN; KKSI/Eddyville, 1A; and
KRIT/Ciarion, 1A.

SELLER: Dianne Hensley is selling her
51% stake in Mad Hatter Broadcast-
ing Inc.

TRANSACTIONS AT A GLANCE

$754,412,548

® KBNO/Denver $250,000

@ KAUB/Auburn, NE $25,000

® KWBX/Bend, OR $250,000

® KPUR/Amaritio $500,000

Deals So Far In 1990:

Total Stations Traded This Year: 837
This Week’s Action: $17,415,480
Total Stations Traded This Week: 23

® Deal Of The Week:
® KLUR/Wichita Falls, TX $4.85 million

® KICO/Calexico, CA $20,000 for 20%
® KPTO/Citrus Heights, CA (AM CP) $650,000
® KKMC/Gonzales, CA $125,000 for 33.33%

® WCUM/Bridgeport, CT $135,000 for 37.5%

® WMOG/Brunswick, GA $161,200 for 37%

® KZEV/Clear Lake, IA $150,000 for 51%

® KVFW/Winfieid, KS $125,000

® WMOX/Meridian, MS $30,000 plus liability release
® KJEZ/Popiar Bluff, MO $300,000

® KSTZ/Ste. Genevieve, MO $4 million

® KVEG/North Las Vegas $431,000

® WABV/Abbeville, SC $70,000
O KKAA & KQAA/Aberdeen, SD $850,000
® WKQD/Tuliahoma, TN $3.6 million

® KHLC/Bandera, TX $143,000
® KBKK/Johnson City, TX (FM CP) $20,280
® KBRO/Bremerton, WA $130,000

FREQUENCY: 103.1 MHz
POWER: 3kw at 328 feet
FORMAT: AC

KVFW/Winfield

PRICE: $125,000

TERMS: Asset sale for $125,000
promissory note, payabie in monthly in-
stallments at 10% interest over ten
years.

BUYER: Johnson Enterprises Inc.,
owned by E. Gordon Johnson and
Susan Johnson of Wichita. The com-
pany owns KLEY & KZED/Waellington,
KS.

SELLER: Valu-Broadcasting Inc.,
headed by Chairman Earl Sauder and

President Stephen Sauder. The com-
pany also owns KVOE & KFFX/Empor-
ia, KS.

FREQUENCY: 1550 kHz

POWER: 250 watts day/52 watts night
FORMAT: AC

COMMENT: The buyer is seeking a
waiver of the FCC’s duopoly rules to
permit this transaction
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WMOX/Meridian
PRICE: $30,000 plus liability release
TERMS: Asset sale for cash and liability
release

BUYER: Broadcasters & Publishers
Inc., owned by Houston Pearce of

Continued on Page 10

OAKLAND? CINCINNATI? NEW YORK?

Wherever it is, Music Awareness will get your winners to

America’s favorite sports championship...

WORLD SERIES 1990

Make All Your Arrangements With Just One Free Call

Call Toll Free
800-634-5043

Game Tickets ¢ Air & Land Transportation ¢ Accommodations
SAVE TIME & MONEY BY CHECKING THE MAP...

The Travel Promotion Experts
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TRANSACTIONS

Continued from Page 9

Northport, AL. The company is the li-
censee of WJDQ-AM & FM/Meridian,
MS. Pearce also owns interests in
WFFN/Cordova, AL; WARF/Jasper,
AL; WTUG & WTSK Tuscaloosa, AL;
WGUD-AM & FM/Pascagoula, AL; and
WJQY/Chickasaw, AL.

SELLER: Lauderdae Broadcasting
Co. Inc., owned by James Skewes.
FREQUENCY: 1010 kHz

POWER: 10kw day/Tkw night
FORMAT: AC

BROKER: R.C. Crisler & Co.
COMMENT: This stacion recently suf-
fered a tower collapse. The buyer must
replace the tower anc relieve the seller
of liabilities.

KJEZ/Poplar Bluff

PRICE: $300,000

TERMS: Asset sale. Escrow deposit
$100,000 with additicnal $700,000 in
cash due at closing. Balance of
$200,000 via promissory note.
BUYER: ACI Broadcasting of Poplar
Bluff Inc., owned by Vincent King of
Franklin, TN; John Titus of Nashville;
William Pitney of Roswell, GA; and

John Perdue Jr. of Nashville.
SELLER: K-W Broadcasting Inc., own-
ed by Ted Walker. He owns KLID/Pop-
lar Bluff, MO.

FREQUENCY: 95.5 MHz

POWER: 100kw at 860 feet
FORMAT: CHR

BROKER: Thoben-Van Huss & Asso-
ciates

KSTZ/Ste. Genevieve

PRICE: $4 million

TERMS: Asset sale for $3.5 million, to
be paid with $3 milion cash and a
$500,000 promissory note. An addi-
tional $500,000 cash will be paid for a
noncompete agreement.

BUYER: River City Television Partner-
ship, headed by general partner Atlan-
tic Broadcasting Co. Atlantic is owned
by Barry Baker and Larry Marcus. Lim-
ited partners include several principals
of Communications Equity Associ
ates, a Tampa-based media brokerage
firm headed by Rick Michaels. River
City owns KDNL-TV/St. Louis.
SELLER: Channel One Communica-
tions Inc., a debtor-in-possession
headed by Les Elias.

FREQUENCY: 105.7 MHz

POWER: 100kw at 1376 feet
FORMAT: Gold

COMMENT: Because of its ownership
of a TV station in the St. Louis market,
the buyer is seeking a waiver of the

FCC's ownership rules to permit this
transaction.
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KAUB/Auburn

PRICE: $25,000

TERMS: Asset sale for cash

BUYER: Coe-Coe Broadcasters Inc.,
owned by Ernest and Judy Coe of
Johnson, NE.

SELLER: PBK Communications Inc.,
headed by Larry Patrick.
FREQUENCY: 105.5 MHz

POWER: 3kw at 300 feet

FORMAT: Country

KVEG/North Las Vegas
PRICE: $431,000

TERMS: Stock sale. Escrow deposit
$25,000 with balance due in cash at
closing. The buyer agrees to lease the
station’s air time on a 24-hour basis for
$10,500 monthly until the FCC ap-
proves the stock sale.

BUYER: Bel Air Communications
Ltd., a California limited partnership
headed by Los Angeles-area investors
Richard Griser, Mark Stone, Joav
Gersten, Barbara Griser, and Alan
Ericksen.

SELLER: Roberts Communications

MUSIC SCHED

THE FEATURES IN SOME

JLING SYSTEMS

PROVOKE OOZE AND AAHS.

a little better.

Every music scheduling system on the market today is the absolute best. What,
you say? Just ask their salespeople. They’ll tell you their system has the most, the
quickest, the easiest and the largest of everything you’ve ever dreamed of.

The features in MusicSCAN were and are inspirations of the country’s top
programmers. Programmers like you, who have a way of doing things a little different,

Call for a MusicSCAN demonstration today.
We’ll show you the real oohs and aahs.

(205) 987-7456

Music Scheduling Software

Corp., owned by Yolanda Juarez
Naismith, Bernadette Wegerly, and
Lillian Wegerly.

FREQUENCY: 840 kHz

POWER: 50kw day/25kw night
FORMAT: News/Talk

KWBX/Bend

PRICE: $250,000

TERMS: Asset sale for $100,000 cash
and four-year promissory note for
$150,000 at 9.5% interest. The note
is to be paid in four equal annual in-
stallments beginning the second year
after closing.

BUYER: JJP Broadcasting Inc., own-
ed by Juan Rodriguez-Diaz, Jorge
Rodriguez, and Prentice Hale Il
Rodriguez-Diaz is a director of WSTE-
TV/Ponce, Puerto Rico.

SELLER: University of Oregon Foun-
dation

FREQUENCY: 105.7 MHz

POWER: 35.4kw at 592 feet
FORMAT: Classical

BROKER: William A. Exline Inc.
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WABV/Abbeville

PRICE: $70,000

TERMS: Asset sale. Escrow deposit
$1000 with an additional $6000 cash
at closing. Balance via one-year prom-
issory note with single balloon pay-
ment.

BUYER: Minority Media Inc., a non-
profit Florida corporation headed by
William Johnson. The company pub-
lishes Florida's Gainesville Journal.
SELLER: Yearick Broadcasting Corp.,
headed by Russell Lash of Carlisle,
PA.

FREQUENCY: 1590 kHz

POWER: 1kw daytimer

FORMAT: This station is dark. The
owner plans an Urban format.
BROKER: Larry Fuss of Contemp-
orary Communications
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KKAA & KQAA/Aberdeen
PRICE: $850,000
TERMS: Asset sale. Escrow deposit
$10,000 with additional $590,000
cash due at closing. Noncompete
agreement payable via five-year prom-
issory note for $250,000. The note is
payable in quarterly installments of
$12,500.
BUYER: CD Broadcasting Corp., own-
ed by Christopher Dahl, Russell
Cowles I, and Richard Perkins. CD
owns KJJQ & KKQQ/Volga, SD;
KKBJ-AM & FM/Bemidji, MN; KLGR-
AM & FM/Redwood Falls, MN; KQHT/
Crookston, MN; and KRRZ & KZPR/
Minot, SD. The company is applying for
a license transfer of KNUI-AM & FM/
Kahului, HI. Dahl is majority owner of
KBHB & KRCS/Sturgis, SD and
WWTC/Minneapolls.
SELLER: T&J Broadcasting Inc., own-
ed by Thomas Ingstad. He owns
KBMW & KLTA/Breckenridge, MN;
KIT & KATS/Yakima, WA; KSOO &
KPAT/Sloux Falls, SD; KPXR/Anchor-
age; KXIC & KKRQ/lowa City, IA;
KIMM & KGGG/Rapid City, SD; and
KFKA & KSQl/Greeley, CO.
FREQUENCY: 1560 kHz; 94.9 MHz
POWER: 10kw day/Skw night; 100kw
at 1383 feet
FORMAT: Country; Gold
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WKQD/Tullahoma

PRICE: $3.6 million

TERMS: Asset sale for $3.2 million
cash with $400,000 cash noncom-
pete agreement.

BUYER: Camellia Broadcasting Inc.,
owned by Huntsville, AL investors Vir-
ginia Griffith, R. Parker Griffith, and
Thomas Griffith. R. Parker Griffith
owns WTAK/Huntsville, AL.

SELLER: Fortune Media Communica-
tions Inc., owned by Larry Latham.
FREQUENCY: 93.3 MHz

POWER: 100kw at 1040 feet
FORMAT: CHR

KPUR/Amarillo

PRICE: $500,000

TERMS: Asset sale. Escrow deposit
$10,000 with additional $40,000
cash due at closing. Ten-year promis-
sory note for $450,000 at 12% inter-
est, payable in monthly installments of
$6456.

BUYER: Tuies Gamboa of Amarillo.
SELLER: Holder Broadcast Services
of Texas Inc., headed by Harold
Holder Sr. He owns KLAV/Las Vegas.
FREQUENCY: 1440 kHz

POWER: S5kw day/1kw night
FORMAT: Gold

KHLC/Bandera

PRICE: $143,000

TERMS: Asset sale. Escrow deposit
$20,000 with balance due in cash at
closing.

BUYER: ZTF Radio Inc., owned by
Stephen Bunyard and Richard Fitzer
of St. Louis. Bunyard is President of
Olympia Broadcasting Networks, a
wholly owned subsidiary of Olympia
Broadcasting Corp. He owns WMJW/
Magee, MS.

SELLER: Big Pine Broadcasting Inc.,
owned by Steven Monroe.
FREQUENCY: 98.3 MHz

POWER: 1.6kw at 429 feet
FORMAT: CHR

BROKER: Jamar & Associates

KBKK/Johnson City (FM CP)
PRICE: $20,280

TERMS: Cash for assets

BUYER: Jayson and Janice Fritz, the
owners of KNAF & KFAN/Fredericks-
burg, TX.

SELLER: Broadcasting consultant
William Moir of St. Louis. He also
owns WXDR/Paducah, KY; KMUS/
Burns, WY; and is the proposed
assignee of WINU/Highland, IL.
FREQUENCY: 107.9 MHz

POWER: 100kw at 500 feet

KBRO/Bremerton
PRICE: $130,000
TERMS: Asset sale for cash

BUYER: Nelson Investment Enter-
prises Inc., owned by President
Wayne Nelson and members of his
family.

SELLER: Robert La Bonte of Port
Townsend, WA. He is a court-ap-
pointed receiver who is also operating
KYSN/Wenatchee, WA.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC



NOW...
HE WORLD,
AROUND T

Increasingly, the business news and trends in Japan

and Europe influence events on Wall Street.

Now, FNN Business Radio provides updates
on market activities around the world, when-

ever markets are open.

The demand for timely, reliable business

news is growing.

And the Financial News Network is the recog-

nized leader in broadcast business news.
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Put FNN Business Radio to work for you and 1
make yourself the exclusive station for business

news in your market.

FNN Business Radio, with live reports Sunday 10 P.M.
Eastern to Friday at 10 P.M. Eastern.

Call Unistar Radio Networks for station clearance information at L
1-800-225-3270. ;%* ! ik

™

FINANCIAL NEWS NETWORK

RADIO NETWORKS

www_americanradiohistorv com
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COMMUNICATION BREAKDOWN

How To Answer Your New
Staff’s Unasked Questions

ttention newly appointed

PDs: Your arrival at your

new station is likely to raise
several important questions that,
unfortunately, nmny of your staf-
fers may be reluctant to ask.

To get around this problem, Gen-
eral Systems Consulting Group
Ine.’s Frank Petrock suggests that
you anticipate these queries in ad-
vance and communicate the “an-
swers” upon your arrival at the
station.

Among the unposed questions
you’ll need to address are:

» What’s your top priority in the
first six months? You can answer
this one by announcing, ‘‘We're
gonna take this station to #1 in
adults 25-34,” at your first staff
meeting.

S LI SO B O

Praise Pays
Most When It
Stands Alone

ou probasly know how im-

portant it is to praise your

employees for their good
work, but you may not realize that
it’s equally important not to couple
that positive reinforcement with
additional tasks or suggestions on
how to do the job better.

According to a recent article in
Entrepreneur magazine, combin-
ing accolades with assignments
will make a worker question the
sincerity of your praise.

If you want to commend your
employees on a job well done, do it.
But give them a chance to enjoy
their recognition. Save the new
duties and constructive comments
for later.

¢ What are your personal career
goals? Remove the need to ask this
by plainly stating, “I want to be-
come GM here, then move into a
VP position with the group,” to key
members of your support staff.

* How do you define a “‘top per-
former” and rate productivity?
Tell your staff the criteria you use
to evaluate an individual’s job per-
formance. Even ambiguous state-
ments like “Sales are the bottom
line” or ‘‘Ratings are all that mat-
ter” should do the trick.

* How will I know if you're dis-
pleased with my performance? An-
swer this by stating your manage-
ment style at either a company
meeting or through standard com-
mand channels. Let your staffers
know whether you’re a memo
writer or a fire-breathing
screamer, or something in be-
tween.

e How much ‘“‘decision-making”
do you intend to do and how much
will you delegate? If you want to
make decisions on everything from
assigning sales accounts to picking
which chips to stock in the snack
room, say so. If someone else is to

Five
Sentences
(Or Less)

implicity is the key to
Smarketing strategy. John

Howeli, VP for the Elk-
hart, IN-based Miles Inc. phar-
maceutical firm, says that if you
can't write out the whole prod-
uct marketing idea in five sen-
tences or less — it's too com-
plicated.

Columbia
grads:
please
contact
mission
control...

quarter century.

In the 25 years since 1964, Columbia School of Broad-
casting has helped send thousands of careers into orbit.

Now we'd like our graduates to touch down with us. So
we're giving a reunion party to help launch us into our next

Contact Columbia's Mission Control about our 25 year
reunion blast off. at 1(800) 234-5355 for more details.

(o
(213) 469-8321

COLUMBIASCHOOL OF BROADCASTING
5858 Hollywood Blvd.. Hollywood. Ca. 90028

decide, let your staff know who that
decision-maker is.

» What should I do if I think
you’re screwing up? Tell your peo-
ple whether you're open to criti-
cism or if you prefer that em-
ployees keep opinions to them-
selves.

e How can I tell what’s impor-
tant to you? Don’t make staffers
guess what your priorities are. Tell
them. If you want jocks to be more
personality-oriented or you’d
prefer to let the music do the talk-
ing, say so.

* How often do we need to meet
for progress reports? Tell your
staffers whether you want to be
posted on every phase of a promo-
tion (or other station project) or if
you simply want to know how well
it turned out.

* Do you have any idiosyncrasies
I should know about? If you have
any odd mannerisms (such as a
tendency to demand that only a
certain brand of coffee be allowed
in the office), don’t keep it secret.

e How should I present material
to you? Do you only want to see fin-
ished proposals (on letterhead,
etc.) or are rough drafts accep-
table?

* When and how should I give
you information? Tell your staffers
whether you want to know about
“news” as it happens or after the
story is complete. If you only want
to hear about things in the morning
or at the end of the day, say so.

e How should I address you?
Don’t make your staffers guess
whether to call you Mr. Lastname,
your first name, or something less
formal. Make it clear which one
you prefer.

Lessons In
Leadership

t takes much more than an

iron fist to be an effective

leader. According to J. Donald
Waters, author of ‘““The Art Of Sup-
portive Leadership” (Crystal Clar-
ity), the best leaders:

« see leadership in terms of re-
sponsibility, not glamour

e are concerned with the truth,
not others’ opinions

o focus on getting the job done,
not earning praise or avoiding
blame

« pay attention to longterm pro-
ductivity, not temporary ups and
downs

e accept responsibility for fail-
ure, not just success.

A ‘Baby Boomer’ Is Borne

on't let the name fool you — Radio Enterprises’ “Baby Boomer” re-
Dmote vehicle will play any format and go just about anywhere you
want to hold a promo or remote broadcast.

The 14 x 4 x 7.5-foot fiberglass boom box not only can be customized
with your station’s logo as well as a sponsor(s), but also your choice of
screen prints (cassette players, CD players, or a radio dial).

The 1400-pound unit is permanently mounted on its own trailer. Sug-
gested retail price is $12,272 ($10,272 if ordered before next month's
NAB convention). For more info — or to reserve your market — call the
Kingsport, TN-based company at (615) 357-8342 or (615) 688-8214.

Instructional Memo Writing 1A

hen writing a memo that

requires people to follow

directions, Laura Brill,
author of “Business Writing Quick
& Easy,” suggests you keep the fol-
lowing guidelines in mind:

* Announce the instructions first.
“Please follow this procedure
when making coffee . . . .”’

* Outline the steps in detail.
“First, place the filter in its holder

» Use a step-by-step listing. ‘‘Put
two scoops of coffee in the filter . . .

¢ Use action verbs to begin each
step. “Flip the switch to the ‘on’
position . . ..”

¢ Use personal pronouns. “If you
have trouble finding the switch . . .

o Use the future tense when de-
scribing how something works.
“The green light will go on when
the coffee is ready . . . .”

* Keep the items in chronological
order. “Pour a cup, sit back, relax,
and enjoy!”’

® August 16-18 — Morning
é Show Boot Camp. Atlanta Peri-

meter Marriott, Atlanta.

® August 18-19 — Dan O'Day’s
1 Air Personality Plus seminar.
Airport Holiday Inn. Cincinnati,
OH.

® September 6 — 1990 MTV
Video Music Awards. Universal
Amphitheatre, Los Angeles.

st

® September 12-15 — NAB
Radio 1990. Hynes Convention
Center. Boston, MA.

® September 13-15 — Foun-
dations Forum '90. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.

® September 16 — 42nd An-
nual Primetime Emmy Awards
Presentation. Civic Auditorium,
Pasadena, CA.

7 ® September 21-25 — 88th
g Audio Engineering Society Con-
vention. Los Angeles Conven-
: tion Center.
@ September 24-27 — RTNDA
45th International Conference &
o Exhibition. San Jose Conven-
. tion Center. San Jose, CA.

S e

o

Music Showcase '90. Colony
Square Hotel, Atlanta.

® October 11-14 — National
Professional Conference Of
Women In Communications Inc.
Riviera Hotel. Las Vegas, NV.

® October 16-17 — Broadcast
Credit Association’s 24th Credit i
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,
Canada.

® October 24 — Paul Kagan

Radio Station Acquisitions Sem- |
inar. Park Lane Hotel. New
York, NY.

@ January 24-27, 1991 — RAB 2
Managing Sales Conference.
Opryland Hotel. Nashville, TN. o

@ January 25-29, 1991 — Na- i
tional Religious Broadcasters
48th Annual Convention & Exhi- g
bition. Sheraton Washington
Hotel. Washington, DC.

®February 11-13, 1991 —
Broadcast Credit Association's
25th Credit & Collection Semin-
ar. Loews Summit Hotel. New
York, NY.

i e
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wenty years ago,
on September 18, 1970,
the world lost the most
influential rock guitar-

ist of all time.

The Jimi Hendrix Story
is a three hour account
of the life and music of
this legendary perform-
er, with his most popu-
lar songs and the mem-
ories of those who knew
him, including Noel
Redding, Chas Chandler,
and Billy Cox. Phone
Unistar today to reserve
this exclusive radio
special for your market.
Call 800-654-3904.*

* Available on a swap/exchange
basis to stations in the top 170

Arbitron-rated metro markets.




“The most innovative
AM programming
that attracts the o |
money demos to “The advertisers readily | We're ecstatic
come around in a [l accept the viability of the Jlf that It scored ”
long, long time.” format to adverti”se their as big as it did!
Dan Carelli prOd ucts.

VP/GM KCBQ George Bonnell

San Diego Rick Joppie Station Mana
ger
GM/VP KISS-AM WKGL Huntsville

San Antonio

-
features good-time oldies
_ from the 50’s and 60’s,
drawmg huge advertising dollars
with 35-54 year-old listeners

Specials ¢ Contihuocus Classic Car Civeaways
Radic’s Largest Merchandise Package

Live 24 hours-a-day

A premium format from
<
‘ \SMN'I
g

' SATELLITE Music NETWORK

cait 800-527-4892 Today:




OVERVIEW

August 17,1990 R&Re 15

THREE-YEAR ANNIVERSARY COLUMN

Reflections On The Past And Future

Ithough it seems far less than 12 months
ago that I finished 'n’ faxed my second
Sales Strategy anniversary column, this
one marks my third year with R&R. In keeping
with tradition, I’d like to take this opportunity to
answer some of your (shorter) questions. But

first, a look back.

A great deal has changed
since my first column three
years ago. When I started,
people would often ask,
“Why would you want to
write for R&R? That’s for
programmers and music
people.”

What a difference three
years makes. These days,
it’s not the exception, but
the rule to find well-
thumbed copies of R&R sit-
ting on desks in sales de-
partments everywhere.

Fortunately, one thing
that hasn’t changed is your
feedback. The most fulfill-
ing part of these three years
has been the ability to meet
you — my readers and sem-
inar attendees. There’s no
other way that I could have
the opportunity to talk to so
many different people.

Going Global

Along with all the face-to-
face feedback, I also get
mail (and faxes) from as
far away as South America,
Europe, and Australia —
and not only from radio and
record people. Manufac-
turers, major retail ac-
counts, and ad agencies
have also been in touch.

Incidentally, it’s easy to

take the ongoing evolution
from national economies to
a global economy for
granted, and to feel that the
resulting opportunities are
for businesses such as
mega-retailers, manufac-
turers, and entertainers.
But our sales counterparts
around the world are find-
ing they share the same
problems and challenges as
we here in the U.S.
Thanks, Again

I"d like to thank everyone
at R&R who helps bring this
column to print every other
week. I’d also like to thank
you for reading — I hope it
helps you in this increasing-
ly competitive and frag-
mented world. And now for
the answers . . . .

Do you think we’re in an
advertising recession?

Although I'm certainly
not an economist, I think
what’s happening is more
of an evolution than a reces-
sion (with the exception of
the Northeast).

The dynamics that are
making nontraditional
strategies highly effective
are opening the doors to
other revenue opportuni-

By Chris Beck

ties, as well as decreasing
the expenditures available
through more traditional
channels.

Advertisers don’t have to
buy traditional media —
they have many other op-
tions. I sat next to the Sr.
VP of operations for the
Gillette company on a re-
cent flight, for example,
and he said the firm put
more than $80 million into
regional marketing this
year.

There’s also a significant
transfer of corporate own-
ership, power, and ideas
taking place among retail
and manufacturers as
many companies become
internationally owned and
operated.

What’s the most wide-
reaching phenomenon tak-
ing place within the in-
dustry today?

The most noticeable
change is the widening gen-
eration gap between the
traditional broadcaster and
the contemporary, forward-
thinking broadcaster. This
gap is evident in many posi-
tions, such as group CEOs,
managers, salespeople, and
programmers.

The demands these
‘“new” people are putting on
some of the established
ones are staggering. The
change is so quick — and
the evolution so great —
that those who think they
know it all one year are vir-

Flash Forward

. Below are a few of the things you can expect

’ to see in this column in the coming year:

¢ A ‘“News You Can Use’’ section. I'll pass
| along various pieces of information in the market-

| ing and media arenas.

e A discussion of trends. One key word
| that | hear from coast to coast is trends. I'll con-
{ dense some of them so you can arm yourself
when dealing with advertisers.

¢ A column on nontraditional advertising.
I'll discuss the specifics in a forthcoming issue.

—

tually paralyzed the next.
This generation gap is
present not only in our in-
dustry, but in allied ones as
well. Certainly traditional-
thinking agencies, and even
some media people, are ex-
periencing a tremendous
evolution themselves.
Agencies are finding them-
selves in an increasingly
different world than they
were in even a year ago.

I’'ve noticed in your bio
the inclusion of Compu-
Serve and Prodigy num-
bers. What are those?

Both of these companies
are online computer ser-
vices that members may
access via modem. One ser-
vice they provide is elec-
tronic mail, a means of
sending correspondence.

This method of communi-
cation is popular with many
readers, especially my in-
ternational friends. The

identification numbers in
my bio are my ‘“‘addresses”
to those services.

What's the best way to
contact you?

Since I'm often away
from my office, readers
should either send ques-
tions and comments via
E-mail or fax them.

Where was your first job?

My first job was in my
hometown of Tulsa at
KTBA, then an ‘under-
ground” rock station.

I Chris Beck is the President
of Chris Beck Communica-
tions, a sales consulting firm. if
you have a question about a col-
umn or a topic you'd like to see
addressed, he can be reached
by phone at (818) 594-0851;
by fax at {818) 594-5030; by
Prodigy electronic mail at ID#
SRTN15A; or by Compuserve
at Ib# 76066,3334. Write to
him at 22900 Ventura Bivd.,
Suite 340, Woodland Hills, CA f
91364. |
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SOLD OUT BUT UNDER BUDGET?
HOT IN THE MORNING, COLD IN MiD-DAY?

UNSURE OF YOUR RATE STRUCTURE?
]

Coming soon from RCS, a simple software solution that takes the

INCREASE PROFITABILITY, % e
MORE REVENUE FROM UNDERSOLD DAYPARTS. -
INCREASE YOUR RATES.

PRO-RATE

MEGA-RATES SOFTWARE FORRAOID

guesswaork out of pricing and managing your inventory. Designed

from the ground up by radio broadcasters to make your station

make more money, starting now.
RECS _The Selector People 1 Chase Road, Suite 206, Scarsdale, NY 10583. {914) 723-8567

WWW-americanradiohistorv com
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olly Parten’s recent breast
D enlargement surgery has

gone bust. Her latest im-
plants are so huge they're causing
the singer to suffer severe back
pains that can only be eliminated by
a breast reduction operation, ac-
cording to this week's National En-
quirer.

An unnamed pal confirms it was a
"big, big mistake” for Parton to add
the implants that last year took her
to a whopping 420D cup. Now,
doctors are telling the star that each
boob may have to be bobbed by as
much as 50% to ease the pain.

Although Dolly allegedly quipped,
“I'm known for my breasts as much
as my voice,” the singer is none-
theless said to be “leaning”* toward
the reduction surgery . . .

Let Them All Talk

® Alongside a “world exclusive
photo of heaven™ and a headline
proclaiming “Adam Was A Cave-
man And Eve Was A Space Alien,”
the current Weekly World News
sports a stunning photo pullout sec-
tion that reveals the location of El-
vis Presley’s “secret” grave!

¢ Michael Jackson sent carob-
coated granola “cigars” announc-
ing “It's A Girl” to inform friends that
his llama had a little one (National
Enquirer).

e “Life is unreal. The host of
‘Death Valley Days' became presi-
dent. In light of that, why shouldn't |
produce a record for Paula
Abdul?”’ — eclectic artist/pro-
ducer Don Was commenting on his
work with mainstream pop acts
(Newsweek).

* Along with a lovely family por-
trait of Bruce Springsteen, Patti
Scialfa, and son, this week's Peo-
ple sports an article on Midnight
Oll. He “looks like Mr. Clean and
sounds like Mr. Cleanup,” says the
‘zine of the band's Peter Garrett,
adding, “He may hop around the
stage like a spastic kangaroo, but
Down Under, Garrett counts as a
very influential citizen.”

Top Docs Say Dolly
Needs Boobs Bobbed!

BOYS KEEP SWINGING — David

Bowie has penned a screenplay
about three over-the-hill rockers
who finally stumble across success
in their late 40s. According to this
week’s Globe, Bowie buds Mick
Jagger and Elton John are eager to
costar in the music-filled comedy.

* “| have often thought that if
there had been a good rap group
around in those days | might have
chosen a career in music instead of
politics” — Watergate posse chief
Richard Nixon reminisces about
what might have been (Weekly
World News).

* Which dead pop idols were
most quickly mourned in song? Roy
Orbison, Elvis Presley, and John
Lennon . . . each within 24 hours
of their respective deaths, accord-
ing to a morbidly merry — if woeful-
ly incomplete — chart in the Sep-
tember Spy.

* “He’s in touch with a femininity
within himself that's really great” —
“Twin Peaks" sultry beauty Sheri-
lyn Fenn remembers ex-lover
Prince (Details).

R&R doesn't run comic Strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

New Edition To Reunite
For MTV Awards Show

obby Brown, Johnny Gill,

Ralph Tresvant, Ricky

Bell, Michael Bivins, and
Ronnie DeVoe — the last three of
whom may be better known as Bell
Biv DeVoe — will sing a medley of
their current songs as well as a
New Edition classic when the band
members reunite live! onstage at
the 1990 MTV Video Music
Awards.”

Madonna, INXS, Faith No More,
and Motley Crue also have joined
the list of performers, which will
include the previously announced
Aerosmith, Phil Collins, Janet
Jackson, and M.C. Hammer.

The September 6 event, hosted
by Arsenio Hall, will be broadcast
live via the cable music channel
from L.A’s Universal Amphi-
theatre.

The Boys Wrap ABC-TV Pilot

otown recording artists

the Boys have completed

a pilot for ABC-TV about
four orphaned brothers living with
their aunt in Venice, CA. MCA
recording artist Debbie Allen
created the half-hour musical com-
edy.

Although the real-life brothers
won’t play themselves, they’ll sing
their own songs on the midseason
replacement series. The first
episode features their single,
“Crazy,” which also will be
adapted for forthcoming Pepsi
spots. Title and air date TBA.

%

OVERVIEW

TOP TEN SHOWS
AUGUST 6-12

1 Cheers F

2 60 Minutes

3 Unsolved Mysteries

4 Empty Nest
Murphy Brown (tie)
Roseanne (tie)

7 A Ditferent World
America’s Funniest
Home Videos (tie)
Designing Women (tie)

10 The Simpsons i

R

o

Source: Nielsen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops

* Bruce Springsteen, Count
Basie, Stevie Ray Vaughan,
Bob Dylan, and George Ben-
son are among the many artists
who pay tribute to the legendary
producer/A&R man in PBS’s
“John Hammond: From Billie
Holiday To Bruce Springsteen” .
(Monday, 8/20; check local list-
ings for air time). The two-hour
special includes previously un-
seen performance clips and
audition tapes of some “discov- 1
eries” by the former Columbia
Records exec.

Friday, 8117
e Lyle Lovett, “lLate Night
With David Letterman” (NBC,
12:30am).

S

Saturday, 8/18

* Dianne Reeves, “Midnight
Hour" (CBS, 12:45am).

* Miriam Makeba, Hugh
Masekela, and Ladysmith
Black Mambazo join Paul Si
mon in “Graceland: The African
Concert” (PBS; check local list-
ings for air time).

S S

T T

Monday, 8/20

* NBC alrs a sneak preview
of its fall musical fantasy series
“Hull High” (8pm), featuring the
work of noted bassist Stanley
Clarke (currently a member of
Animal Logic) and choreog-
rapher Kenny Ortega. -

¢ Glenn Medeiros, “Into The
Night Starring Rick Dees .
(ABC, midnight). 2

Tuesday, 8/21

T f P i e T e
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NEW THIS WEEK

O ELVIS: THE GREAT PERFORMANCES (Buena Vista Home Video)

The label premieres with a two-volume package containing 27 of Elvis
Presley's greatest hits. The tapes — "Center Stage” and “The Man And
The Music,” each nearly an hour long — were written and directed by An-
drew Solt (25 X 5: The Continuing Adventures Of The Rolling Stones’’)
and narrated by former WHBQ/Memphis air talent George Klein. Seven
never-before-seen performances can be found here, plus rare footage
such as the King’s first audio recording (1953’s “My Happiness”), his first
Hollywood screen test, and his first TV appearance on the Tommy and
Jimmy Dorsey-hosted “Stage Show." Look for the just-released sound-
track on RCA. (Street date: 8/17)

T e

HIP TRYPTICH — The Father, the Son, and the Sainted Mother.

® THE BEST OF BERLIN INDEPENDENCE DAYS, VOL. 2

(Video Music Inc.)

This 40-minute concert video — taped at the October 1988 festival —
features eight tunes by Sub Pop’s Mudhoney, the Buzzcocks F.O.C., and
Wax Trax’s Young Gods. (8/17)

@ THE BEST OF BIZARRE (Video Music Inc.)

From the Loreley Open Air Festival in West Germany comes this live clip
compilation, originally made for German television. The 45-minute program
includes songs by Island’s Pogues, Elektra’s Sugarcubes and Georgia
Satellites, and many, many more. (8/17)
® WINGER: IN THE HEART OF THE YOUNG (A*Vision Entertainment)

Two songs from the Atlantic rockers' album of the same name — the first
single “Can’t Get Enuff” and the previously unaired “Miles Away” — plus an
exclusive behind-the-scenes fook at Kip 'n’ the boys can be found on this
half-hour effort. (7/21)
® ALANNAH MYLES (A*Vision Entertainment)

This 20-minute compilation consists of four tunes from the songstress's
self-titled Atlantic debut: “Love Is,” “Lover Of Mine,” “Still Got This
Thing,” and her first Top Ten single, “Black Velvet.” (8/21)

®EN VOGUE: BORN TO SING (A*Vision Entertainment)

The Urban chart-toppers enter the home video arena with this half-hour
tape, which includes interviews with the Atlantic quartette. “Hold On,”
“Lies,” “You Don't Have To Worry,” and “Don’t Go" are here, as well as in-
terviews with the silky soul sing-sations. (8/21)
® TINA TURNER: FOREIGN AFFAIR (Capitol Video)

Five tracks from the ageless Capitol artist's LP of the same name make
up this half-hour compilation — “I Don't Want To Lose You," *Steamy Win-
dows,” "“Look Me In The Heart,” “Foreign Affair,” and “The Best.” (8/21)
© ABSOLUTELY ABC (PolyGram Music Video)

Five years of tunes by the British band can be found in this hourlong
“greatest hits” video, including two versions (U.S. and UK) of “Vanity
Kills.” Among the tape’s 14 clips by the Mercury artists are: “Poison Ar-
row," “The Look Of Love,” “How To Be A Millionaire,” “Be Near Me,"” and
“When Smokey Sings.” (8/21)
® DAMNED: FINAL DAMNATION (Enigma Music Video)

Nearly an hour and a half of music is featured on this program, all from the
“official reunion concert"” taped at London's Town & Country Clubin 1988.
The video contains all of the songs on the Restless album of the same
. name — the first recording with the London punk band’s original members
since 1977. Fans can slam dance to “Smash It Up,” “New Rose.” "Neat
Neat Neat,” and 74 more. (8/21)
® KING SUNNY ADE AND HIS AFRICAN BEATS: LIVE AT MONTREUX

e Stanley Jordan, “‘Midnight
Hour."”

e WLUP/Chicago morning
maniac Jonathon Brandmeier
is the latest air personality to
throw his hat into the late-night
TV ring as he hosts this week's
“Later With Bob Costas” (NBC,
1:30am).

¢ “New Kids On The Block
— Live! In Your House” (Disney

Channgl. m@pr:) fleatures ths : Qwest/WB's Quincy Jones (with the ‘“Toxic Rappers’’), Columbia's
g;ggi?l "\:vhi(I:Sh a(i)r:rdogr? :a(;r?ng- ;: Barbra Streisand, and Atlantic's Bette Midler — the last of whom plays a
- TV in March E garbage-clad Mother Earth — are the artists featured in this star-studded
o Maxi Priest :‘Rick Dees.” 95-minute program, which aired on Earth Day (April 22) on ABC-TV. Pro-
’ ) ceeds from the sale of the videocassette will go to the People of the Earth
Foundation. {8/22)
® NUNS ON THE RUN (CBS/Fox Video)

Seven songs by Yello, original music by Hidden Faces, and one tune
each by Steve Winwood (“Roll With It"), Shakespear’s Sister (“Sacred
Heart”), and the movie's executive producer George Harrison (“Blow
Away") grace the Mercury soundtrack of this 1990 comedy. British buf-
E :  foons Eric ldle (of “Monty Python” fame) and Robbie Coitrane star as two

. & gangsters who find their new habits are hard to break. (8/23)

(Island Video)

The Mango artist's performance at Switzerland’s 1983 Montreux
Festival is captured in this hourlong concert video, which features ten
songs from the Nigerian's “JuJu Music” and “Synchro System” LPs.
(8/21)
®BAABA MAAL & S.E. ROGIE: ACOUSTIC SOUNDS FROM AFRICA

(Island Video)

Four songs from each African artist are spotlighted in this 50-minute con-
cert video, one of Island’s "Rhythms of the World" series. (8/21)
©® TIME WARNER PRESENTS THE EARTH DAY SPECIAL

(Warner Home Video)

A

Thursday, 8/23
» ‘‘George Strait Live From
Tucson” (TNN, 8pm EDT/5pm
PDT) features the singer and his
band in an hourlong concert
special.
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Less phase jitter
caused by poorly
rracking rape, be-
cause the naturally
lubricated concave
guides gently position
the 1ape and allow
the cariridge
machine to perform
critical guidance.

Less tape noise

and signal loss with
our 100% laser-
ispected, high out-
put, low noise tape
which delivers better
frequency response
and keeps signal-to-
noise ratio high. har-
monic distortion low.

Less wow and flutter
or stop cue overshoot,
because thercs no
rotating hub to wear
out, warp or rattle.

With broadcast cartridges, like everything
else, you get what you pay for. With
ITC Cart II cartridges, you get a revolutionary
design that delivers trouble-free operation,
superb sound quality and a life expectancy

that's second to none.

We have renamed the cartridge due to
trademark considerations, but only the name
has changed, the cartridge and tape are the

P e e

The ITC Cart II Cartridge, formerly ScotchCart®I1

performance.
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Less chance of the
carridge cracking or
breaking, becatise
the tough polvcarbon-
ate cover withsiands
repeated use and
ahuse

Less head wea,
tape steering and
modulation noise,
because there aren’t
amy pressure pads
to add friction.

Less chance of 1ape
destruction, because
our parented dvnamic
tension control svstern
ensures proper tape-
to-head comact, and
provides constant
tension to control
looping and prevent
ISHNG.

same. New name, same great cartridge and

For a complete listing of ITC Cart II
dealers, call ITC toll-free at 800-447-0414 (in
Illinois, call collect 309-828-1381.) Or write to

ITC at P.O. Box 241, Bloomington, IL 61702-

0241.

Because a cheaper cartridge may be more
trouble than you can afford.

ScotchCart®1 is a registered trademark of 3M
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UNISTIRR SPELLSOLDIES

SUCCESS

WITH DICK CLARK'S
ROCK, ROLIL AND
REMEMBER

DI CK CL ARK’S
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PHENOMENAL
STATION GROWTH

KOFY-AM 1 3 1 WO

San Francisco

WKSG-FM 1 5 3 WO

Detroit
WOSR-FM
QB altimore 1 02 WO
WMJI-FM
Cleveland 1'71%

Based on Arbitron, Spring 1989 and Spring 1990, AQH exact times, Adults 25-52.

Call Unistar today at 1-800-654-3904 for more information.
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SCREEN SCENE

Minneapolis Morning Stars

Light Up Dark Comedy

DWB/Minneapolis morning man Steve Cochran

and crosstown competitor Eleanor Mondale of

WLOL’s wakeup crew have landed small suppor-
ting roles in the forthcoming film ‘‘Drop Dead Fred.”

Currently shooting in the Twin
Cities, the movie stars “Gremlins I
& II” and “Fast Times At Ridge-
mont High” beauty Phoebe Cates
as a suddenly down-on-her-luck
woman whose despair sparks the
reemergence of her invisible
childhood friend, Drop Dead Fred
(played by Rik Mayall of the Brit-
ish comedy troupe the Young
Ones).

Cochran — fresh from his role as
the head of a group of failed suicide
cases in the flick “Mean Time” —
plays a waiter. Meanwhile, Mon-
dale (daughter of onetime presi-
dential hopeful Walter Mondale)
makes the scene as a car shopper

BOOK BEAT

who catches the flirtatious eye of
Cates’s husband. Tim Matheson,
Carrie Fisher, and Marsha Mason
costar in the lighthearted comedy.

Revisitation Rites

Bob Dylan’s 1965 LP “Highway
61 Revisited” is reportedly the in-
spiration behind Canadian director
Bruce McDonald’s forthcoming
film “Highway 61.” Currently lens-
ing, the flick tells the tale of a cou-
ple who haul the corpse of an aspir-
ing rock 'n’ roller down the famed
highway to New Orleans.

The twist? The pair are pursued
by a man who claims to be Satan
and wants the dead musician’s
soul.

Uncensored History Leaves
No ‘Stone’ Unturned

ove it or loathe it, every one of us has an opinion

about Rolling Stone. And more than a million

Americans still subscribe to the publication that
Jann Wenner founded back in the halcyon daze of 67 as a
self-described “little music paper from San Francisco.”

As evidenced by the ’zine’s own
“Perception/Reality” ad cam-
paign, there have been some less-
than-subtle changes (insert your
list of gripes here) since. And in
“Rolling Stone Magazine: The
Uncensored History” ($19.95/Dou-
bleday) freelance journalist Rob-
ert Draper etches ’em all — albeit
with neither a particularly acid-
tipped nor (mercifully) acid-
tripped pen.

Priceless Anecdotes

Small matter, however, when
the subjects speak so eloquently for
themselves. Draper interviewed
more than 200 former employees
for this 389-page hardcover and the
anecdotes are priceless. For exam-
ple, publisher/founder Wenner
asks (the late) senior editor/men-
tor Ralph J. Gleason how the latter
managed to get backstage and
meet Bob Dylan when he didn’t
have a pass and Wenner did. Glea-
son’s reply? “Anybody can get
backstage with a pass. The trick is
to get backstage without one.”

Gettin’ to the real nitty-gritty,
while drugs certainly play their
rockin’ role among the Stoned, the
question of who-slept-with-whom is
left largely unaddressed. The
sleaze factor increases exponen-
tially, though, as Draper more than
makes up for the history’s lack of
s-e-x by wallowing in the m-o-n-e-y.
The financial maneuverings, the
salary disputes, the innumerable
failed spinoffs — the deals are all
down and most of ’em dirty.

Portrait Of Success

Draper balances his coverage by
recounting the magazine’s many
successes, chief of them Stone’s be-
ing the only countercultural publi-

ROBERT BRAPER 2

cation of its era to survive and
flourish. The others would be its
(mostly mid-"70s) emphasis on
journalism that was groundbreak-
ing in subject matter (notably Pat-
ty Hearst’s life underground) and
style (Hunter Thompson’s notori-
ous gonzo ethos) as well as the
sheer volume of talent (Annie Lieb-
owitz, Jon Landau, Joe Eszterhas,
Greil Marcus, Dave Marsh, Kurt
Loder, Jon Pareles, Timothy
White, Cameron Crowe, et al.)
that made the magazine a step-
ping Stone to even more visible
media gigs.

Ultimately, Draper’s book pre-
sents a warts 'n’ weltzschmertz
portrait of publisher Wenner (who
consented to a lengthy interview)
that should be familiar to anyone
who’s ever had the pleasure of ob-
serving an entrepreneurial editor
(or program director) up close.
Now, how does it feeeellll?

Efeanor Mondale — no showroom dum-
my, she has two lines!

Sound Decisions

Istand-distributed Antilles
Records will release the sound-
track to Dennis Hopper’s next
movie “Hot Spot,” which stars Don
Johnson (R&R, 6/8). The platter —
due in stores on September 18 —
features 13 choice cuts from a one-
off band whose members include
Miles Davis, John Lee Hooker, Taj
Mahal, bassist Tim Drummond,
drummer Earl Palmer, and slide
guitarist Roy Rogers.

Meanwhile, EMI Records has is-
sued “My Blue Heaven: The Best
Of Fats Domino’’ to coincide with
the just-released Steve Martin-
Rick Moranis film of the same
name. All 20 songs on the LP were
digitally remastered from the orig-
inal Imperial master tapes.

Small Screen/Big Breaks

Rob Reiner, who’s gone from TV
“Meathead” to Hollywood mega-
director, has been tapped to host
the “‘Showtime 30-Minute Movie”
— a new cable series that spot-
lights a trilogy of half-hour fea-
tures from first-time directors.

The first installment of the
series, which premieres August 19
(9pm EDT/PDT), includes “Con-
quering Space” (a coming-of-space
age family drama set in the ’50s);
“12:01 PM” (about a man who is
trapped in a continuously repeat-
ing hour); and “To The Moon,
Alice” (the tale of a homeless fami-
lv living on a sitcome set after
hours).

n August 23, L.A.-based
Oindie label DCC Compact

Classics will issue a collec-
tion of classic monster rock 'n’ roli
songs interspliced with vintage
sound bites from radio commercials
cum movie trailers for original hor-
ror, sci-fi, and voodoo movies.

The “Monster Rock 'N' Roll
Show"” CD features 17 ghoulish
greatest hits, including Bobby
“‘Boris”’ Pickett & The Crypt
Kickers’ “Monster Mash,"” Bo Didd-
ley’s “Bo Meets The Monster,”
Sheb Wooley's “Purple People
Eater,” Howlin’ Wolf's “| Ain't Su-
perstitious,” and the Revels' “Mid-
night Stroll” (originally titled “Dead
Man’s Stroll”).

Screamin’ Jay Hawkins (“Feast
Of The Mau Mau”), the Duponts
(“Screamin’ Ball [At Dracula Hall]™"),
Buchanan & Goodman (“Franken-
stein Of '59" and “Frankenstein
Returns [Pt. 2]"), the Five Man
Electrical Band (“Werewolf"),
Johnny Fuller (the original "Haunted
House”), Redbone (“Witch Queen
Of New Orleans”), the Johnny Otis

Movies, Music Marriage
Spawns A Monster

Green Slime”), Sam The Sham &
The Pharaohs (“Li' Red Riding

Hood”), the Hollywood Flames
(“Frankenstein's Den”), and Mor-
gus & The Ghouls (“Morgus The
Magnificent”) round out the set.
The ghastly voiceovers, which
“talk up” the tunes, come courtesy
of radio spots for such Saturday
nite TV staples as “The Mummy,” “|
Was A Teenage Frankenstein,” “|
Was A Teenage Werewolf,” “The
Haunted Strangler,” “The Amazing

Colossal Man,” “The Thing That
Couldn’t Die,” “The She-Crea-
tures,” “It Conquered The World,”

“The Astro-Zombies,” and “King

Show (With Marci Lee) (“Castin’ Kong.” Detailed liner notes in-
My Spell”), the Green Slime (“The  cluded.
=1 «eﬂ m i
(8 ] AC
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* Capitol chanteuse Melba
Moore and MCA recording artist
Meat Loaf have landed supporting
roles in ‘“The South Philadelphia
Story” (previously titled ‘“The Life
& Times Of Charlie Putz’’). The
two singers are featured alongside
cast members Ricki Lake (of
‘“Hairspray’’ and ‘‘Cry-Baby”’
fame), veteran vocalist/actress
Lainie Kazan, and vintage TV fun-
nymen Marty Allen, Rip Taylor,
and Sid Caesar.

» Richard Pryor is lending his
voice to the cast of “Look Who'’s
Talking Too.” He’ll speak for Ed-
die, best friend to Bruce Willis’s
quick-lipped Mikey (R&R, 6/22).

CURRENT

O FLATLINERS

Single: Party Town/Dave Stewart & The Spiritual Cowboys (Arista)

® PROBLEM CHILD

Single: Problem Child/Beach Boys (RCA)

®BLAZE OF GLORY/YOUNG GUNS Ii (Mercury)
Single: Blaze Of Glory/Jon Bon Jovi

® MUSIC FROM MO’ BETTER BLUES (Columbia)
Featured Artists: Gangstarr, Branford Marsalls Quartet

®DAYS OF THUNDER (DGC)

Singles: Hearts In Trouble/Chicago

Knockin' On Heaven's Door/Guns N’ Roses
Other Featured Artists: David Coverdaie, Tina Turner, Cher

®PRETTY WOMAN (EMI)

Single: King Of Wishful Thinking/Go West

Other Featured Artists: Roxette, David Bowie, Natalie Cole
® THE ADVENTURES OF FORD FAIRLANE (Elektra)

Singles: Last Time In Paris/Queensryche

Sea Cruise/Dion

Glad To Be Alive/Teddy Pendergrass & Lisa Fisher
Other Featured Artists: Billy Idol, Yello, Richie Sambora

UPCOMING

©® GRAFFITI BRIDGE

Single: Thieves In The Temple/Prince (Paisley Park/WB)

O RETURN OF SUPERFLY

Single: Superfly 1990/Curtls Maytield & Ice-T (Capitol)

. e -d?'_ W*
& WEEKEND BOX OFFICE
| AUGUST 10-12

1 Fiatliners $10.03
(Columbia) *

2 Ghost $9.45
(Paramount)

3 Air America $8.06
(Tri-Star) *

4 Presumed Innocent $7.90
(Warner Bros.)

5 Problem Child $4.84
(Universal) [ |

6 Young Guns ii $4.71
(Fox)

7 The Two Jakes $3.73
(Paramount) *

8 Arachnophobia $3.60
(Buena Vista)

9 Die Hard 2 $3.07
(Fox)

10 Duck Tales $2.61
(Buena Vista)
All figures in millions
* First week in release
Source: Exhibtor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“Wild At Heart,” starring Nico-
las Cage and Laura Dern as a
black sheep couple on the lam.
Directed by David Lynch, the
film also features a forthcoming -
Poiydor soundtrack with vint-
age tunes by Them and Gene
Vincent & The Blue Caps and
new songs by Powermad,
Chris Isaak, Rubber City, and
Koko Taylor. Incidentally, Cage -
croons a couple of Elvis tunes
("Love Me” and “Love Me Ten- =
der") onscreen and on the
soundtrack.

Also opening this week: “Tak-
ing Care Of Business,” a com-
edy that stars James Belushi
and Charles Grodin. No sound-
track scheduled, but the film
features music by Stewart
Copeland, songs by T-Bone
Walker and Party Posse, and
two versions of “Takin’ Care Of
Business,”” old (Bachman-
Turner Overdrive) and new
(Red Hot Chili Peppers).
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Bottoms Up With The Joneses

-,

RCA recording artist Marti Jones performed tunes from her label debut, “Any Kind Of Lie,” at NYC's Bottom H [} 3 Ma rx

Line recently. Among the friends 'n’ fans at the show were (I-r) label VPs Dennis Fine, Butch Waugh and Ria

Lewerke, guest Sara Dobbis, Jones’s producer, co-writer, band member and husband Don Dixon, Jones, EMI chart-topper Richard Marx (c) took time out foflowing one of his
the label’s Bonnie Goldner (in front) and Exec. VP/GM Rick Dobbis, manager Harry Simmons, and RCA’s L.A. gigs to pose with label execs. Flanking the Marxman are Capitol-
John Sigler and Marilyn Lipsius. EMI President/CEO Joe Smith and EMI VP Ken Antoneli.

. . . But Seriously, Phil

Party For Life

The Music Industry Chapter of the City Of Hope opened its annual fun-

oféiing eampalgi il WBROK Iunchegns o bolb-sadets. O hand 104 As evidenced by the above photo, the air was charged with excitement when Atlantic staffers paid a visit to
the L.A. event was CBS Records President Tommy Mottola, who will be . ] ; i R

presented with the “Spirit Of Life” award at a tribute dinner next month Phil Collins after his performance at L.A.’s Great Western Forum. Seen on the scene are (I-r) the label’s
Seen looking ever so suave at Spago were (I-r) Columbla recording ar- ;:Zf CNZ;npdelfh and Bob Clark, Collins, and the label’s Tom Davies, Mary Tripodi and Sr. VP/West Coast GM

tist Harry Connick Jr., Columbia Pictures Chairman Jon Peters, Mottola,
and Westwood One Exec. VP and chapter President Jerry Sharell.

g
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Ladies, gentlemen, and promosexuals gathered at Hollywood's Cafe Largo to attend a record release party
for Andy Prieboy (front), formerly of Wall Of Voodoo. Dr. Dream Records hosted the soiree to showcase A u Con tf er 83, Mon F reres

material from the artist’s solo debut, “...Upon My Wicked Son."” Looking sharp were (I-r) Dr. Dream CEO
Bob Hayes, MCA Music President Leeds Levy, L.A. Personal Development’s Mike Gormley, MCA Music’s
Betsy Anthony, and the label's President Dave Hayes, Michelle Rue, VP Dave Hansen, Lisa Borio, Tracie
Elenz and Susan Porter.

Ray Contreras (seated) has inked with Chrysalis, and is busy putting the

finfshing touches on his forthcoming LP. Aiso pictured at the pacting

were (I-r) the label’s Paul Burton, Dick Scott Entertainment President
L Dick Scott, and attorney Bruce Gold.




"RIVER OF LIFE"

STRUGGLE,

THE NEW TRACK FROM

THE NEVILLE BROTHERS
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PERSISTENCE,

The Grammy-winning

Neville Brothers

BEAUTY, : 5\ : ' have spent their lives

making some of the most

original, cnergetic and
inspiring music in America,
from Aaron Neville's classic

"Tell It Like It Is"

TRIUMPH.

to revolutionary groups
like The Meters.
Everyone who hears their

music is moved by it.

BROTHER'S KEEPER
is their new album.

River Of Life” {75021-1523-4]
produced by Steve Jordan and
The Neville Brothers. From the
new album BROTHER'S KEEPER
[7502-15312-1/214).
Produced by Malcolm Burn and
The Neville Brothers, except for
Bird On A Wire" produced
and arranged by David A. Stewart.

Dircction: Bill Graham Management

©1990 A&M Records, Inc.
All rights reserved.
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NEWSBREAKERS.

KMEN & KGGI Up Martino To OM

KGGI/Riverside-San Bernar-
dino PD Larry Martino has been
promoted to the new position of OM
at Gold/CHR combo KMEN &
KGGI. He'll still oversee KGGI’s
programming in his new capacity.
Steve Craig continues as KMEN
PD and KGGI Asst. PD.

Combo VP/GMSteve Virissimo
told R&R, “Larry’s at the point
where he needs to get involved in
the other operations of a successful
station. There’s no doubt in my
mind that he’ll eventually be in an
upper management position in a
Top 10 market. I'm going to share
my experience and knowledge with
him in areas of station manage-
ment, sales, marketing, and engi-
neering, and he’ll have more re-
sponsibilities in these areas as a re-
sult.”

Martino told R&R, “American
Media is a great company to work
with, and to be able to advance in

e

Larry Martino

the organization is exciting. There
are great things going on at both
stations, like new studios and an
FM tower relocation that should
result in a better signal for KGGI.”

Prior to joining KGGI, Martino
programmed KQXR/Bakersfield
and WZKS/Nashville.

MICHAELS PD

WUFO Names
Williams OM

Sheridan Communications has
named WAMO/Pittsburgh Traffic
Manager/Sr. Accountant/week-
ender Lenore Williams OM at UC
daytimer WUFO/Buffalo. She re-
ports to Tony Rizza, WUFQ’s Pitts-
burgh-based GM, and replaces
Jesse Key, who's now directing the
station’s marketing and promo-
tions. One of her first acts as OM
was to make evening air talent
David Michaels’s pending PD ap-
pointment official.

Fourteen-year WAMO vet Willi-
ams told R&R, “I was sent up here
to motivate us more toward being a
community station and to grow as
a company. ‘Operations Manager
in this context is the same thing as
a GM, except the GM is in another
city.”

Michaels added, “We make a
conscious effort not to sound like
the FMs around here. We're the on-
ly black-owned station in the mar-
ket, so we’re very community-ori-
ented. We play rap, a little jazz, a
little bit of everything. We’ll get
numbers to survive here, but I've
got nothing to lose, so we’re going
to experiment. We've already
seen the other stations in the mar-
ket react to us.”

Before returning to WUFO for
the fourth time in 15 years, Mi-
chaels was assisting Kelly Carson
in starting up WJFX/Ft. Wayne.
He’s also been PD at KOKY/Little
Rock, OM at WTMP/Tampa, and
GM at WLTD/Lexington, MS.

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.
Bumper Strips & Window Labels

S Tape & Label

Saint Louis, Mlissowunri

&
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Jamie Archer

Archer VP
At MCA

Will Head Black Music
Special Projects

MCA has appointed Jamie Ar-
cher to the new position of VP/Spe-
cial Projects, Black Music Di-
vision. Reporting to Black Music
Division President Ernie Singleton,
she’ll liaise between senior execs
and the A&R, marketing, adminis-
tration, and promotion depart-
ments. She was most recently Na-
tional Director, Special Pro-
jects/Black Music Marketing &
Promotion at Warner Bros.

Singleton remarked, ‘‘Jamie is
the most professional, organized,
productive person I've ever had the
pleasure to work with. Her vast ex-
perience gives her the knowledge
and confidence necessary to handle
any situation with great care and
understanding.”

Archer began her career as a
Promotion Coordinator at MCA
and PolyGram before moving on to
Warner Bros. under Singleton,
who was then Sr. VP/Black Music
Marketing & Promotion.

Shockley Takes WLTY PD Post

Gold WLTY/Norfolk Asst. PD/
PM driver Rick Shockley has been
upped to PD and will remain on-
air. He’d been serving as interim
PD when Ron Reeger was elevated
to VP/GM in June.

According to Reeger, “Rick’s
fervor, initiative, format knowl-
edge, and market understanding
made him a superb choice for the
position. He has the respect of the
staff and the community. As APD,
he has clearly demonstrated his
talent, ability, and enthusiasm.”

Shockley told R&R, “In my 18
years in radio, I've never been this
excited. There are great things
ahead for this station. The re-
search shows that what we’re do-

sl —

WLSY Boosts
Wikoff To GM

WLCL/Gainesville PD Roy Wik-

off has been named GM at B/EZ

.WLSY/Louisville,. He succeeds
Don Robertson, who has exited.

Wikoff told R&R, “I’'m a strong
operations GM and have done sales
in the past. I'll work closely with
the sales team. We probably won’t
have a PD per se.

“We’re going to get back to the
basics of being a true Easy Listen-
ing station. In every sense, thisis a
B/EZ. We're not light Jazz, AC, or
NAC — were Easy Listening.
There’s a big void in this market
for this format. The problem in the
past was a lack of direction. We're
going to give people in that upper
demo exactly what they want.”

Wikoff previously programmed
B/EZ WLIN/Jackson, MS for
seven years, and served in Viet-
nam in Armed Forces Radio.

ing is right. We can do better in the
ratings. We’re going to market the
station more effectively than we
have in the past. The timing is right
for the format. We’re committed to
it and we’re going to win.”

Prior to joining WLTY eight
years ago, Shockley worked on-air
at WKBO/Harrisburg and pro-
grammed WZIX/York, PA.

S R

an
Appointed
WBT-FM PD

Three-and-a-half-year WBT-FM/
Charlotte MD Mike Donovan is the
station’s new PD. In his first pro-
gramming opportunity, he fills the
PD opening left when Fleetwood
Gruver exited the Jefferson-Pilot
AC in June to program
WFLC/Miami.

Donovan told R&R, “I’'m happy
to have the opportunity, but wasn’t
always sure this is what I wanted
to do. But it sure beats sitting in a
chair and griping about things. It’s
easy to step into a machine that’s
rolling full-tilt, and quite another to
go to a station that’s been on the
downside. They gave me a chance
to do some positive things, and I'm
going for it.

“We’ll be a listener-driven sta-
tion reflecting the lifestyles and at-
titudes of our demographic. I re-
spect the competition, and will
walk softly and carry a big stick.
My job is to put the other ACs out of
the format.”

Donovan has worked in on-air,
Asst. PD, and MD capacities at
Charlotte stations WAYS and
WRO0Q and WRAL/Raleigh.

From Playground Pals To Platinum Popsters

Childhood friends (front, I-r} Chynna Phillips, Wendy Wilson and Carnie Wilson — better known as Wilson Phillips — recently
received platinum albums for their SBK debut. Celebrating with the tempting trio are (I-r} the label’s Jeff Panzer, producer Glen
Ballard, SBK Sr. VPs Daniel Glass and Don Rubin, attorney Peter Lopez, and SBK Management President Arma Andon.

Hooker’s ealin

.I‘ 4 :

Chameleon bluesman John Lee Hooker (c) was up to his old tricks at the Chicago Blues Festival, where he caught up with (I-r)
the Handleman Company’s Fred Caughran and Chameleon’s Jerry Zipser, VP Bill Meehan and Tom Crowley.



John Lennon’s story Is the astonishing

and unlikely story of a man and his
band told through the 300 hours of
recordings amassed and made by
Lennon himself. The Lost Lennon
Tapes takes your listeners on an
odyssey never before chronicled...
with the vislonary who led the way.

in the studlio jJamming...at home

with frlends...dreaming...creating...

WESTWOOD ONE
RADIO NETWORKS
PRESENTS:

The Lost
Lennon
Tapes

‘ THE BEATLE YEARS

The Lost Lennon Tapes presents a

serles of snapshots from Lennon's
personal scrapbook on his life and
times with The Beatles.

Hosted by Lennon’s longtime per-
sonal frlend and confidante Elllot
Mintz, The Lost Lennon Tapes shine a
light on the genlus of John and the
Beatles like no other story, documen-

tary or speclal has done or could before.

wWWwW americanradiohistorv com

The final chapter has been written...

The Lost Lennon Tapes...a remark-
able look at rock and roll history through
the eyes of a genlus...exclusively from
Westwood One. For your rights to The
Lost Lennon Tapes call Westwood One
at 213-840-4244.

I\ wesTwoop one
\Y/\Y RADIO NETWORKS
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NEWSBREAKERS.

Radio

® ABE SANDOVAL becomes GM at
KORK & KYRK/Las Vegas. He had
been GSM at KCCY/Pueblo, CO.

Abe Sandoval Jack Hogan

® JACK HOGAN is appointed GM at
WEZK/Knoxville. He was formerly GM
of San Antonio-based Waldron Broad-
casting.

® MICHAEL SEABERRY is tapped as
GM at WFDF & WDZZ/Flint, MI. He
was most recently Sales Manager at
WEJZ/Jacksonville.

® ROBERT *“‘JET’’ ANGEL is named
VP/GM at WGCO/Savannah. He had
been GM at WBEU & WYKZ/Beaufort,
SC.

® JACK LEVAR is elevated from Sales
Manager to Station Manager at KRSO
& KHTT/Santa Rosa, CA.

Scott Becker

Matthew Stringer

® SCOTT BECKER steps up from AE
to NSM at WTMX/Chicago.

® MARY NOEL joins WTAR & WLTY/
Norfolk as National/Regional Saies
Manager. She was most recently Sr.
AE at crosstown WCMS.

®PAUL RASMUSSEN moves to
WMC/Memphis as LSM. He was for-
merly with WTJS & WTNV/Jackson,
TN.

® JOHN HODGENS moves to WKMC
& WHPA as Sales Manager. He was
formerly an AE at WYYY/Syracuse.

Records

® MICHAEL BAYS is elevated from Di-
rector/Creative Services to VP/Crea-
tive Services at PolyGram Records.
Concurrently, WANDA GLINERT be-
comes Director/Marketing, PolyGram
Music Video. She had been Marketing
Manager at MGM/UA Home Video.
Also at the label, Director/Production
ELISE MORA steps up to Director,
Production/Inventory Management,
and Sr. Inventory Coordinator LINDA
PAGLIARO is promoted to Manager/
Production.

Wanda Glinert

Michael Bays

® MATTHEW STRINGER steps up
from Director/Advertising to Director/
Marketing at Island Records and the
company's 4th and B'Way label.

PROS ON
THE LOOSE

Champagne — Overnights KJMZ/
Dallas {214) 340-0707

Russ Morley — Corporate PD Taylor
Communications (407) 260-5712

Craig Roberts — PD KCHX/Midland-
Odessa, TX (915) 685-3624

Gordon Smith — Mornings KSLX/
Phoenix (602) 581-1196

Neil Sullivan — PD WNTQ/Syracuse
(315) 652-8420 or (315) 487-1500

Dan Thomas — MD/afternoons
KWHL/Anchorage (907) 561-6045

Smokey’s Got The Touch

Motown's own Smokey Robinson (c) gets a hand from the label's COO Harry
Anger (I} and President/CEO Jheryl! Busby after the singer’s soulful performance
at the Universal Amphitheatro in L.A., where he sang songs from his current LP,
"Love, Smokey.”

Ronni Kairey

Leslie Benson

® RONNI KAIREY is appointed Manag-
er/Publicity at SBK Records. She was
previously Manager/Artist Functions at
Columbia Records.

® RICHARD HEADEN and DON DON-
AHUE are named A&R Manager and!
ABR Asst., respectively, at Reunion
Records. Headen was most recently
Production Coordinator for producer
BROWN BANNISTER; Donahue for-
merly headed the Don Donahue Agen-
cy.

® NAT ROBINSON, President of New
York-based First Priority Music, and
VIRGIN RECORDS announce ajoint ven-
ture: BUM RUSH, a new label focusing
on rap music. First releases include al-
bums by KINGS OF SWING, MC
PEACHES, and BARSHA.

® BMG DISTRIBUTION announces the
signing of an exclusive distribution con-
tract with classical and jazz label
MUSICMASTERS; the latter has re-
leased 100+ titles since 1981, in-
cluding the BENNY GOODMAN Yale
Archives.

Industry

@ FRED ROSEN, CEO of Ticketmaster,
and LARRY SOLTERS have announc-
ed the formation of Scoop Marketing.
The firm, headed by Solters, will spe-
cialize in full-service marketing, promo-
tion, and publicity for both the enter-
tainment and business communities.
Solters was formerly a senior executive
at MCA Music Entertainment Group.
The new firm can be reached at (213)
381-2000.

©® NICOLE BROWNING is upped from
VP/Affiliate Sales & Marketing, Eastern
Division to Sr. VP at MTV Networks. Al-
so promoted to Sr. VP is VP/Affiliate
Sales & Marketing, Western Division
CHRISTINE SHEEHAN. Concurrently,
Regional Director/Western Region RO-
BERTA KOZ is elevated to VP/Affiliate
Sales & Marketing, Western Region,
and Regional Director/Central Region
PATRICIA BRENNAN becomes VP/Af-
filiate Sales & Marketing, Central
Region.

® CHUCK BUELL, veteran program-
mer and major market air personality, is
tapped as VP at Chicago-based Saul
Foos Associates, where he will over-
see the radio division.

® LUCILLE LUONGO, VP/Corporate
Relations at Katz Communications, is
reelected President of American Wom-
en In Radio & Television's New York Ci-
ty Chapter.

® STEPHEN PEEPLES, longtime
Westwood One producer, has formed
his own production company specializ-
ing in writing, editing, and producing for
radio, records, video, interactive CD,
and print. He can be reached at (805)
251-5874.

@ AIDA GURWICZ becomes Sr. VP at
Cherry Lane Music. She was previous-
ly VP/Marketing at publishing firm Carl
Fisher.

©® LESLIE BENSON is appointed Direc-
tor/Sales & Marketing at Sacramento-

-based Erik St. John Associates/On-

Fone Communications. She was most
recently an AE at KAER/Sacramento.

® THORN EMI has acquired indepen-
dent UK music publishing company
FILMTRAX. The latter firm owns the
music assets of the COLUMBIA PIC-
TURES ENTERTAINMENT MUSIC
GROUP, including the GOLDEN
TORCH/GOLD HORIZON catalog, as
well as the EMBASSY COMMUNICA-
TIONS MUSIC, MERV GRIFFIN MU-
SICI BELWIN MILLS PUBLISHING
CORPORATION, and AL GALLICO
MUSIC catalogs.

© DENISE MILLER is tapped as Broad-
cast Direct Mail/Telemarketing Consul-
tart at direct mail and telemarketing
supplier Creative Media Management.
She was most recently with WIill-
TV/Cincinnati.

® DAVE NOLL, VP/GM at WEGX/Phil-
adelphia, has been elected President
of the Philadelphia Area Radio Broad-
casters Association (PARBA). Other
elected officers from area stations are
WCAU VP/GM STEVE CARVER, VP,
WIOQ GM GIL ROZZO, Secretary,
WWDB President/GM CHUCK
SCHWARTZ, Treasurer.

CHANGES

Charles Wolcottgoins CBS Records
as VP/Employee Benefits, and Jose
Cardona is appointzd the label's Man-
ager/Internal Audit.

Kevin Clifford joins Christal Radio as
an AE in Los Angeies.

Randi Cleffi becomes an AE at
WGST/Atlanta.

Allen Harrison is tapped as a sales
rep for the Albany/Hartford market at
WEA. Concurrently, Steve ‘“‘Lumpy’’
Rapsard becomes. AE for the Trans
World Music Corp. account.

Richy Vesecky is tapped as East
Coast CoordinatorfArtist Development
at Virgin Records. Also at the label, Di-
ane Rayboy becames New York Ad-
ministration Manager.

Pasquale Guardi rejoins Katz Com-
munications as Corporate Tax Man-
ager.

Jill Colbeck is named Project Man-
ager/Financial Systems at Summit
Communications Group.

Carrie Ings and Beth Morris are
named Director/Pzarsonnel and Manag-
er/Advertising & Public Relations,
respectively, at transmission services

—Holly Sklar  supplier IDB Communications Group.
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Jerry Blum started at WIL/St. Lou-
is in 1958, working in public rela-
_tions before entering sales. He
was transferred to sister station
KBOX/Dallas in late '58, joined
the Commerical Recording Com-
pany (now TM) as National Sales
Rep in '59, and was named GSM
at WLEE/Richmond in '60. Blum
became WQXI (AM)/Atlanta GSM
in '62, moved up to GM of the
“Qixie” combo in '68, and was
promoted to President/GM in '86.
He left one year ago today and is
currently the Marketing Director at
marketing firm WBNOD.

B

|

Jerry Blum

1YEAR AGO TODAY

® Clarke Brown chosen as Sr. VP/GM for WQXI-AM & FM/Atlanta

©® Mike Horn tapped as WRBQ-AM & FM (Q105)/Tampa VP/GM

® Sky Daniels flies to Epic Records as Sr. Director/Album Promotion
® Kerry Wood promoted to PolyGram VP/AC

® WLS/Chicago officlally goes all-Talk -

| B YEARS AGO TODAY

o L HW
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R

@ Bill Gilreath elevated to KIOI (K101)/San Francisco GM
® Rich Piombino promoted to KMET/Los Angeles PD
® Don Crawley upped to WDAF/Kansas City PD

' 10 YEARS AGO TODAY

® Wally Clark moves to KSD-AM & FM/St. Louis as GM

® PD Mike McVay changes his mind, goes back to WAKY/Louisville
| after three days at KBZT/San Diego
_ ®Tom Bigby returns to radio as WIFI/Philadelphia

- Operations Director

- ®Max Floyd latches onto WLUP/Chicago PD post
. ®Tom Owens becomes KTXQ/Dallas PD

. KHTZ MD job

® Scotty Brink tapped as KHOW/Denver PD
® Shaune McNamara leaves KHJ/Los Angeles for crosstown

15 YEARS AGO TODAY

@ John Denver starts Windsong Records
® KSJO/San Jose goes AOR with Don Wright as PD and Bob Michaels

as MD

@ Jay Albright lands KUZZ/Bakersfield PD gig

— Hurricane Heeran



GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

“While Technical Director for
Clear Channel Communica-
tions, I selected DYNAMAX
CTR100 Series equipment
for Houston, San Antonio,
Tulsa, Oklahoma City, Austin,
Bryan, and New Haven due
to our records of reliable
quality service.”

John R. Furr

John Furr & Associates, Inc.
San Antonio, TX

e

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation
(J P.O. Box 808

[J Moorestown, NJ 08057
JU.S.A.

(] 609-235-3900

(J TELEX: 710-897-0254
(] FAX: 609-235-7779
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ET TALK.
Nipper: The Next Chapter

s we crept off to the sleep of the just,

ST learned that the meeting between

RCA Exec. VP/GM Rick Dobbis and
BMG Chairman/CEO Michael Dornemann to
resolve the former’s future with Nipper hadn’t
taken place. This leaves a lot of headroom for
speculation, since Dobbis is leaving Sunday
(8/19) for a European vacation and won't be
back until after Labor Day.

Although it's expected that Dobbis
eventually will be allowed to make his move
over to PolyGram, just exactly what will his
title be? ST hears that Dobbis will become
President/CEQO of an as-yet-unnamed entity
that will incorporate a number of A&R sources,
including (but not limited to) Polydor Records.

Meanwhile, is Randy Goodman, recently
named VP/Mktg. & Promo at RCA/Nashville,

going to New York in a position to be defined
shortly?

“JEALOUS” @
ST hears that A&M-funded Vendetta

bl

PIRATE: ““#11 in Requests!!!”
WPST: “Top 5 phones since it went on the air!”

KSAQ: “GLJ has a new line-up, a new sound,
and Jealous is a great record! Check it out!”

Alreacy on over 60 CHR Stations:

Records will close its doors Friday (8/17).
Label founder Larry Yasgar exits to pursue
other interests. Artists Seduction, Denise
Lopez, Bang, Brat Pack, et al. are in the
process of being moved to A&M. Will the label
also soon begin importing its successful UK
dance branch — A&M: PM?

BUFF ENUFF — KLOS/L.A. morning maniacs Mark &
Brian recently broadcast live! from a Sacramento
nude ranch — and (as evidenced by the above photo)
the buck codgers came out struttin’, wearin' nothin’
butt their bellybuttons 'n’ and their funky-butt-chic
shades. Shots of the loudest-exit-from-a-vinyl-chair
contest were, unfortunately, unavailable at presstime.

WGH 20 Bhaskar Menon — International By the time you finish reading this
KSAQ 25 Federation of the Phonographic Industry sentence, Charley Lake officially will have
Chairman and former EMI Music Worldwide become VP/Promo at East-West Records.
PIRATE 16 Chairman/CEO — is one of thousands of
KATM deb 27 hot Americans trapped in occupied Kuwait. The
KRZR 20-13 0K95 deb 37 WWFX add vacationing Menon was en route to India on a
WZZU 25-19 WKRZ deb 39 KQiZ add British Airways flight that had stopped to refuel
WOKI deb 30 KFBQ deb 39 WJIMX add shortly after Iraq invaded and — 20 minutes Urban WBLSINY PD Ray Boyd exited in
195 28-22 99WAYS add 99KG add later — closed the airport. At presstime, his the middle of last week. MD Fred Buggs is
ZFUN 33-25 KTUX add WKFR add whereabouts and situation are unknown. acting PD. No word from VP/GM David
KZZU 40-35 WZYP add KKHT add Lampel on who'll replace Boyd, but ST divines
Q104 deb 30 WAEB add KZ0Z add 4 v g that afternoon jock and former 'BLS PD
KNIN deb 37 WKZL add 30 Fascinatin Frankie Crocker is the odds-on choice.
: Meanwhile, at crosstown Contempora
Stress Rotation on m - 9 Weeks!!! SpeCUIatlon Jazz WQCD, OM Chuck Crane exits 2?terr¥wo

#1 Alternative Track
AOR TRACKS €&

GEFFEN

© 1990 THE DAVID GEFFEN COMPANY

* Precious seconds prior to presstime, ST heard
that WTHZ/Tallahassee PD/afternooner Brian Doug-
las has been named PD at WJMH/Greensboro. No
confirmation yet.

* WCCK (K104)/Erie PD Bernie Kimble exits to
become PD at WNWYV/Cieveland. Could 'NWV be
headed in an Adult CHR direction?

e Who'll do mornings at WKSE/Butfalo, re-
placing WPLJINY-bound Rocky Allen? 'KSE Sr. VP/
GM Jim Meitzer and PD Mike Edwards are stil
beatin’ the bushes.

s KITY (Power 93)/San Antonio was broadcast-
ing live from a rock quarry and addressing current
market rumors about its “turning off the power.” PD
Rick Upton denies any changes . . . yet. However,
ST hears the station will head in a more aduit main-
stream direction under consultant Jerry Clifton.

¢ |5 former Q102/Philly afternoon driver Bubba
The Love Sponge about to sop up the sunshine at
XL106.7/Ortando?

» KMPZ/Memphls is still CHR, but ST hears that
PD Howie Castle will be replaced {although he has an
opportunity to stay on board in another capacity).
Look for changes around mid-September — and note
that the market is currently without an FM Gold outiet.

www americanradiohistorv. com

short months. Crane, also a practicing dentist,
is going back down to Florida. No replacement
yet.

All-weather WLVH/Hartford will be sold in
the next few days by Sage Broadcasting to
David Pearlman, who names former KOIT/SF
Sales Manager Joe Cariffe GSM. A new staff
is being sought for an as-yet-unannounced
format. Reach Pearlman at (203) 675-5222.

The 1991 Country Radio Seminar will
take ptace March 6-9 at Nashville’s Opryland
Hotel.

ST hears WQUE/New Orleans PD Derek
Monet may be histoire over some
unauthorized leave. APD Jay Michaels is
interim PD.

Atlantic Alternative Dept./A&R Asst. Peter
Koepke moves over to PolyGram to head up
London Records’ US operations.

-

Continued on Page 28
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“THE RECORD FEELS GREAT

ON KMEL. ITS HOTY
Hosh Geurili-MD KMEL)

“BEST CROSSOVER BAND

OF THE YEAR, ‘IT FEELS

GOOD’ ON FM 102"
Andrea Pentrack-MD FM 102

“TONY! TONI' TONE!
YEAH!! THE 12" IS HOT
AND FEELS GREAT

ON KROY”
Dan “lceman” Walker-MD KROY

“TONY! TONI! TONE!
CONTINUES TO BE ONE
OF THE BEST SALES
STORIES OF THE YEAR.
MOMENTUM
CONTINUES TO BUILD
ON A GREAT RECORD.”

Lew Garret-VP Camelot Records

“FEELS GOOD”
CDDIGIPAK
AT CHR NOwW!

Written, produced, arranged by

Tony! Toni! Toneé!

Executive Producer: Ed Eckstine
Management: Left Bank Management
in association with

Delos, Inc. Carlos Stanfield

WHEN YOU PLAY IT, SAY IT
TONY! TONY! TONY!

© 1990 PolyGram Records, Inc. o ¢ c o a o 8
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From The Album IT’S REAL

NEW & ACTIVE
116/38
One Of The ‘“Most Added”

This Week P-1 Action:

B104 add Q95 17-15
WZOU add KBEQ deb 33
WBLI 27-23  WKTI deb 24
WPLJ 35-31 KS104 18-15
PWR99 add Y108 deb 23
KEGL add KXYQ 28-24
KHMX 18-16 KISN add 38
KRBE add Q106 deb 29
Y100 15-12 KPLZ add
B97 25-21 KUBE add
Q105 add 27 KTFM deb 29
Q102 add 34 FM102 26-24
WNCI 8-6 KMEL add 29

AC @ 2nd Week!

Ot Beon Erammsimmars e
j, © 1990 Warner Bros. Records Inc
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STREET TALK.

B Rt 3 a1

Continued from Page 26

Urban KSOL, Country KSAN, and Gold
KSFO are among the San Francisco stations
now broadcasting on a new repeater tower
from Mount Diablo, which gives them all a full
metro grade signal to the East Bay
communities.

Meanwhile, ST hears that KSOL is
definitely making some formatic adjustments.
Adding credibility to the rumors, Q102/Philly
MD/late- night personality Russ ‘‘The
Hammer’’ Allen has resigned.

ST hears he’s headed to an off-air MD gig
with KSOL under recently named PD Bob
Mitchell. These two previously worked
together at WPGC/Washington. Q102 PD
John Roberts will take up the MD duties.
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Geffen artist Don Henley and a group
bent on keeping historic Walden Woods out of
the hands of land developers — who planned
to build 139 condos on it — have raised
$3.55 million for 25 acres that served as
inspiration to 19th Century author Henry
David Thoreau. Another 25 abutting acres
were acquired for conservation as well.

Conservation rights to another parcel 700
yards from Thoreau's cabin on Walden Pond
are still being sought. Countryside magazine
has granted the Walden Woods Project
$100,000 to make the first mortgage
payment.

Movin’ 'N’ Groovin’

® What L.A.-based Dir. Nat't Pop Promo is about
to take wing and set up his own Midwest-based indie
AOR promotion firm?

e The ink’s still wet, but look for former WB VP/
Promo George Gerrity to surface at Lou Maglia’s
Zoo Entertainment in a GM/head of marketing
capacity.

» Has Alan Kovac's Left Bank Management
hired former MCA VP/AOR John Hey as an in-house
promo consultant?

e A&M Nat'| Singles Promo Dir. Steve Bartels re-
locates from Miami to L.A. for the same title 'n’ duties.
Meanwhile, Nat'| Promo/Special Projects Dir. Mark
Tindle segues from L.A. to Chicago, repiacing Jor-
dan Zucker, who recently exited the Nat'i Dir/AOR
Promo gig.

o Former A&M NYC local rep John McHugh is
named Elektra WC Dir./Nat't AOR Promo, reporting to
new Sr. Dir./Nat't AOR Louls Heldeimeier.

» Polydor VP/Promo Mel Delatte solidifies his
field promo staff, moving Ann Eason from Charlotie
to DC, Steve Ryan from Detroit to Seattle, Lisa Van
Welf from Houston to Atlanta, Blll Carroll from
PolyGram Group Distribution to Boston, D’Nita
Stewart from PGD Dallas to Chariotte, Jay Friedstein
from RPM Marketing to Denver, and Kevin Kay from
an entertainment law firm to Houston. St. Louis rep
Joft land and Chicago rep Brian Scott will spiit
duties in the Minneapolis region.

» Hollywood Records adds Paul Munoz for
regional Denver duties. He previously was a CBS
Acct. Service rep in the Mile High City.

e Bruce Harmon, Fiorida rep for Sisapa
Records, exits. {305) 742-9172.

Pump It Up

adio’s primary response to the current Middle
R East situation was to revive that popular '70s

staple — reduced-price gas promotions. For
example, Z95/Chicago pumped gas for 12 hours
Tuesday (8/14) at a price of only one-tenth of a cent
per gallon. Five days earlier, crosstown Talker WLS
had done an 89 cents-per-gallon promotion.

Meanwhile, KITY/
San Antonio lowered
gas prices to 49 cents
last week and KJMZ/Dal-
las morning man Russ
Parr is offering $1000
to the gas station most
willing to cut its prices.
(Last weekend, KJMZ
held a "Wacky Iraqi
Weekend,” offering free oil changes and tickets to
see that new flick “Iragnophobia.”)

Offering the ultimate solution, WOMX/Oriando’s
“Mystery Pumper” began giving away clues as to
which local station would be dispensing free gas. The
demand became so heavy that morning men Mike &
Alan took over a gas station, and broadcasting live,
pumped free petrol for more than 300 motorists.

Then there's KLIN/Lincoin talk host Tim Regler,
who resigned over an on-air bit in which he asked
listeners to tell him which local stations had the
cheapest gas. Apparently, two stations that weren't
on the cheap list — but were KLIN advertisers —
complained 'n’ asked for equal time. Regler was ask-
ed to stop the promo. His answer was to look for a
new gig. Reach him at (402) 488-0829.

Adding a subtle nuance to the concept, KGGI/
Riverside-San Bernardino, has asked listeners
— and other stations — to boycott the purchase of
gas on August 16 and to drive around with their
headlights on as a show of support. Other stations
joining the boycott include WPGC/Washington,
WQUE/New Orleans, XTRA-FM/San Diego, WBLX/
Mobile, WJHM/Orlando, WCKZ/Charlotte, WJMH/
Greensboro, X100/SF, WKLS/Atlanta, KOMP-FM/
Las Vegas, and KODS/Reno.

In the meantime, the Nationwide CHRs — in-
cluding 'OMX, WNCI/Columbus, KHMX/Houston,
and KZZP/Phoenix — are now taping listeners
messages for servicemen and women in the Middle
East. They'll be delivered to VOA for broadcast and
individual distribution to the troops.

While AOR WGCX/Mobile-Pensacola sent a let-
ter signed by more than 1000 listeners to President
Bush in support of his sending US troops to the Mid-
dle East, Z100/NY is playing the “Star Spangled Ban-
ner” every morning at 9am as a saiute to the men and
women serving on the front lines in the region.

Last week WVIC/Lansing experienced
interruptions from a hacker, whom the station
claimed was interfering with its STL link to the
transmitter. After 16 tons o’ hoopla and press
(and when the FCC heard about it) the
“hacker” turned out to be new night jock
Freddie B., who came aboard from KHTK/St.
Louis.

Meanwhile, a stranger to Portland, OR
purchased a billboard that read “I Need A Job”
as well as the number of his portable cellular
phone. Turns out 'twas none other than former
WGTZ/Dayton air personality Billy Hayes, who
was about to join KKRZ’s morning show.

Continued on Page 31
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The New Single From The Album
“GIRL'S NITE OUT” P

i
¥

Produced by Wardell Potts
Remixed by Keith "KC Cohen and Mr. Lee
Management: Innovative Talent, inc.

Normon Aiodjem/Stuarf G[lffén

Already On These CHR Stations:

PWRPIG add 36 WKSS B95 add
KKFR add 3i KZFM add KCAQ
KMEL 24-20 /99 add HOT949 add

@ 5 On Your Desk Now .




i 17+ ovER 300,000
BN ALBUMS SOLD AND
W THIIR HIT SINGLE

DANGER DANGER CONTINUES
 THEIR ARTIST DEVELOPMENT
_SUCCESS WITH THE NEW
INGLE “NAUGHTY NAUGHTY"

“NAUGHTY
NAUGHTY"

IMAGINE

PRDDUCED BY LANCE QUINN - TAKEN FROM THE EPIC RELEASE: DANGER DANGER 44342 RECORODS:

www americanradiohistorv com



STREET TALK.

Continued from Page 28

Three members of Giant recording group
Too Much Joy were arrested on obscenity
charges in Hollywood, FL on Saturday (8/11)
for performing covers of tunes from 2 Live
Crew’s “As Nasty As They Wanna Be” LP.
The NYC-based rock group’s drummer
escaped arrest because he doesn't (didn’t)
sing. Clubowner Ken Geringer also was
arrested for promoting an obscene act.

According to a Giant spokesperson, “They
did it to harrass the legal system and force the

Chatterbox

* WENS/indy moming drivers John & Jerry
have been displaced. PD Joel Grey is handling
wakeup duties until a fulltime replacement arrives.

¢ Rick Lewis — most recently momings at
KEZYI/Anaheim — joins KRFX/Denver to do
wakeups with Michael Floorwax. OM Steve Brill
comes off-air.

e Chris Corley exits WKLS/Atlanta to become
the new Production Dir. for KSLX/L.A., replacing
Kevin Martin, who's heading for Q105/Tampa as its
master-blader.

* One week after AOR WFNX/Boston promoted
“‘Mad’’ Max Tolkoff to OM, MD Bruce McDonald
resigned.

¢ BD&A's Tony Gray has inked WKYS/Wash-
Ington and WJLB/Detroit for consultation.

e KCHX/Midland-Odessa, TX PD Cralg Rob-
erts exits. His temporary replacement is consultant
Kim Travis, who'’s lookin’ for a new PD. Reach Rob-
erts at (915) 685-3624.

¢ WBNQ/Bloomington, IL APD/Promo Director/
midday man J.D. Scott has been upped to PD.

¢ Former WEGX/Philly night rocker Danny
Bonaduce has joined KKFR/Phoenix for mornings.

¢ WERC/Birmingham VP/Programming Mark
Evans (most recently PD at FM sister WWKX) is go-
ing back to Omaha way to become OM at Gold/CHR
combo KOIL & KXKT. He programmed CHR KQKQ/
Omaha before moving to Birmingham.

* WOMP/Wheesling, WV OM/PD/morning man
Bob Forster has NOT resigned. He did, however, tell
management he wouldn’t renew his deal and is enter-
taining new opportunities. And isn’t WOMP slowly
shifting to an Adult CHR?

* Russ Morley resigns his Corporate PD post
with Taylor Communications. Reach him at (407)
260-5712.

state of Florida to deal with the issue from a
non-ethnic standpoint.” All band members
were released on $100 bail.

B
.

WPLJINY is offering its second annual Ali-
Ladies Cruise around NY harbor, featuring the
song stylings of Michael Bolton (8/28). And
one of the winners . . . confirmed . . . is semi-
famous Trump strumpet Marla Maples!

¢ Sandy Shore, who braved gunfire at KWAV/
Monterey several years ago, returns to the market as
MD and afternoon driver for KXDC. Shore has been
doing weekands at KTWVIL.A. for the past two
years.

¢ KRFX/Denver Classic Rock afternoconer Cindy
Spice segues to middays at KLOL/Houston, replac-
ing Dayna Steele. Spice will operate under a different
nom de aire at "LOL.

s WZYQ/Frederick, MD PD Ned Ferris has
moved into sales. VP/GM Jack Alix is now handiing
PD duties. {(301) 663-5400.

* WLTT/Washington APD Dave Arlington, who
last week fraded his moming show for those new
duties, has exited.

¢ KRXQ/Sacramento names Jim Eaton GSM,
coming from the Sports Mktg. Mgr. post at crosstown
N/T KFBK,

¢ Tony Mercurlo has been named PD at News-
Sports WGH (AM)/Norfolk. He continues as Sports
Director and sports talk host.

¢ Former WNTQ (93Q)/Syracuse PD Neil Sulli-
van is doing middays temporarily at crosstown
Classic Rocker WKFM. Reach him at (315)
652-8420 or {315) 487-1500.

* Gold KRLAJL.A. is bringing back legendary air
personality Wolfman Jack to how! at the moon on
Saturday nights.

® Power 99/Atlanta moming news personality
Ron Hersey has resigned.

* Rick Pendleton returns from WRCK/Utica, NY
to become PD/night rocker at WNYP/Ithaca, NY.
'NYP PD Curt Monday stays on as morning man.

¢ KiKi/Honolulu APD/aftemnoons Alan Oda re-
signs to become a VP at Matt Young Entertainment.
PD Jamie Hyatt takes over Oda's airshift until a re-
placement host (or team) can be found.

* AOR KJKJI/Grand Forks, ND PD Bob Wayne is
out and APD/MD Jane Obrien (Wayne's wife) be-
comes PD/MD.

LLASSIC

HOLIER THAN THOU — When KKLZ-FM/Las Vegas heard that the NCAA would level sanctions against UNLV's
1990 championship basketball team that would prevent the Runnin’ Rebels from defending their title, the Classic
Rocker invited loyal listeners to come on down and express their feelings to the organization, capturing the posteriors
for posterity in the form of a snapshot mailed to the NCAA the next day.

August 17,1990 RaR¢3 T

- Curb Records Double Header

"God Tonight"
REAL LIFE

Already a hit at alternative radio
and national dance charts.
Proving itself at CHR radio now:

Leo Vela KSAQ Radio Station,
San Antonio
"A totally positive record...
If you're against drugs, war,
poverty and the abuse of our
planet, this song will retlect
your commitment.”

#1 in phones 7 weeks in a row.
22-18-12!!!

cCURB

RECORDS IONGRUN

RECOADS

"Reverse Psychology”

the new single from

On your desk now!

NOW ON A 60 CITY
MALL TOUR.

Dehut #23
-KCPX SALT LAKE CITY
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Weston
Continued from Page 1

Josh Leo

Weston, longtime promotion
chief for RCA/Nashville, will over-
see the marketing, promotion, and
administration departments, re-
porting to Galante. He commented,
“Joe has built a legendary roster
and supported it with the most
valuable asset a company can
possess — great people. We’ll con-
tinue his vision and maintain the
quality of the Nashville operation
with those same talented staffers.”

Leo, who has worked with RCA
acts Alabama, K.T. Oslin, and
Matraca Berg, in addition to the
Nitty Gritty Dirt Band and Juice
Newton, said, “‘Just from my past
experiences in working with Joe
and [VP/A&R] Mary Martin, I
know the exciting, creative situ-
ation I'm coming into. I feel like
RCA’s the natural home for me.”
Leo’s responsibilities include di-
recting the existing roster and all
new signings. He’ll report directly
to Galante.

Though no official announce-
ment has been made, RCA’s sec-
ond country label, announced in
June and set to bow this fall with
Weston as its VP/GM, will report-
edly be put on hold until next

spring.

WPCH
Continued from Page 3

The station ranked third 12+ in
the spring Arbitron, rising slightly
8.1-8.2, and came in seventh 12+ in
the corresponding Birch, dropping
7.0-5.7.

WPCH joins, among other im-
portant B/EZs making the shift to
AC this year, KABL/San Francis-
co, WSHH/Pittsburgh, WLIF/Bal-
timore, KOSI/Denver, KCTC/Sac-
ramento, WZSH/Rochester,
WZEZ/Nashville, KXL-FM/Port-
land, WQAL/Cleveland, KJQY/
San Diego, KKNG/Oklahoma City,
KODA/Houston, KSFI/Salt Lake
City, and WWEZ/Cincinnati.

Hasson
Continued from Page 3

the market. We fight against News
and MOR stations and play this
rock & roll music like it was brand
new.”

Regarding Henry, who began his
radio career nearly five years ago
as an AE at KLUV, Hasson said,
“It’s been a long time since I met
someone who’s as aggressive in
sales as I am. He’s a real tiger, and
has only been in the business five
years. We learn a lot from each
other.”

Hasson’s prior management
stops include KRPM/Seattle and
KLZ/Denver, and he was VP/Di-
rector of Sales for Olympia Broad-
casting.

Galante
Continued from Page 1

Galante added, “I look forward
to building upon Bob’s foundation
and taking RCA’s artists and its
management tearn to an even
higher level of success.”

Buziak told R&R, “I'm extreme-
ly proud of what we accomplished
in the first seven months of this
year with the success of Michael
Penn, Tyler Collins, Peter Murphy,
and the deal with LMR Records
and their artists Stevie B. and Ja-
ya. I look back with great pride at
breaking Bruce Hornsby & The
Range, Cowboy Junkies, Love and
Rockets, Lita Ford, and others. My
future definitely lies in the record
business or in the 505 area code.”

Galante joined the RCA Nash-
ville office in 1973 and was pro-
moted to Director/Nashville Oper-
ations in 1977, named VP/Market-
ing in 1978, Division VP in 1982, and
VP/GM in 1986.

Jacor

Continued from Page 1

Eastman President Carl Butrum
will stay on to head Katz’s sixth
radio rep firm. Eastman joins Ban-
ner, Christal, Katz, Republic, and
Katz Hispanic under the umbrella
of Katz Radio Group, headed by
President Ken Swetz. Butrum did
not return phone calls Tuesday
(8/14) as he and his staff awaited
final confirmation of the sale.

According to Swetz, the addition
of Eastman ‘“enhances KRG’s
overall client roster and collective-
ly provides agencies and adver-
tisers access to the most formida-
ble radio representative list in the
business.” Swetz said adding in
Eastman will give KRG total bill-
ing “in excess of $600 million.”

Even with the Eastman sale, Ja-
cor remains in a financial squeeze
from tightening credit and its
heavy leveraging for growth in the
1980s. “It’s a short-term liquidity
problem that we’ll get worked
out,” Berry said. He said Jacor still
expects to complete its $60.3 mil-
lion purchase of KRTH & KLOL/
Houston.

Jacor also has deals pending to
sell WQIK-AM & FM/Jacksonville
to Capstar Communications for $13
million and WMJI/Cleveland &
WYHY/Nashville to LBI Holdings
for $32 million. Berry said he ex-
pects both of those deals to close.

As for Jacor’s remaining sta-
tions, Berry said, ‘“We’ve made it
quite clear that we’re not in the
market to sell our four major
markets”: WGST & WPCH/Atlan-
ta, WLW & WEBN/Cincinnati,
KOA & KRFX/Denver, and WFLA
& WFLZ/Tampa-St. Petersburg.
Jacor also owns a cable TV system
in Kentucky, but Berry said there
are currently no negotiations to sell
it.

Heidelmeier

Continued from Page 3
pleasure to work in the home office
and with the exceptional promotion
staff that Elektfa has.”

Heidelmeier joined Elektra in
1983 as Detroit Local Marketing

‘Manager and moved to Chicago in

the same capacity in 1987. He relo-
cated to Atlanta the next year as
Southeast Regional Promotion Di-
rector. Returning to Chicago in
1989, he became Midwest Regional
Promotion Director before being
named Asst. National Director/
AOR Promotion.

CBA Honors Nicholaw

KNX/L.A. VP/GM George Nicholaw (l) bowled over the competition to win the
California Broadcasters Association’s 1990 Broadcaster of the Year award. CBA
President Jim Gabbert presented the award during the organization’s annual con-

vention.

»

Aerosmith Pumps Up WW1

Studios

Geffen chart-toppers Aerosmith showed the other side of themselves during this
month's Westwood One Radio Networks music/interview program, “Timothy
White’s Rock Stars.” Coolin' in the studio are (I-r) White and band members Brad
Whitford, Tom Hamilton, Steven Tyler (standing), Joey Kramer and Joe Perry.

A Giant Addition

Giant Records execs Irving Azoff and Cassandra Mills were on hand to welcome

Lisa Taylor to the label, which plans to release the R&B singer's LP early next year.
Seen at the signing were (I-r) Azoff, Mills, Taylor, and songwriter/producer Sami

McKinney.

Hunter
Continued from Page 3

has gone away from hiring outside
consultants. We have the resources
to develop our franchises in each of
our markets. We do oldies in some
of our markets, but we also pro-
gram great Classic Rock, AOR,
and NAC. I'll be working with some
young, aggressive PDs.”

Regarding Peake, Hunter added,
“He’s done a tremendous job mak-
ing me look like a genius. He’s un-
derstood every concept I’ve come
up with and made it happen, and
has filled in in every role possible;
he deserves this opportunity.”

Hunter’s past programming
credits include KOPA/Phoenix,
KIVA/Albuquerque, WKTI/Mil-
waukee, and WKSY/Ft. Wayne,
IN.

Casey

Continued from Page 3
gramming and management, his
eventual goals.”

Casey told R&R, “I’ve been in-
terviewing for programming op-
portunities but the big problem has
been a lack of management exper-
ience. Now KJMZ is offering me
the opportunity to get this exper-
ience under my belt. 'm very ex-
cited about the chance to help El-
roy and the staff make the station
grow to its fullest potential.”

Prior to joining KJMZ, Casey
was MD at WKSS/Hartford, over-
nighter at WEGX/Philadelphia,
and research/programming asst.
at WXKS/Boston.

www americanradiohistorv com

Spectrum Study

Continued from Page 1

Abel said the study will focus on
the DAB system developed by Eur-
ope’s Eureka consortium because
“it’s the only one we know the
technical details about.” He added,
“We’d be happy to look at others if
they’d make themselves avail-
able.” Abel said NAB hopes to
demonstrate the Eureka system at
next March’s Las Vegas conven-
tion.

Box was impressed by the Eure-
ka demonstration in Montreal, say-
ing there was “absolutely no static
or multipath.” He foresees DAB de-
velopment in the U.S. within ten
years. “In my own opinion, it ap-
pears likely it will ultimately
replace AM and FM,” Box said.

Abel and NAB Radio Board
Chairman David Hicks, GM of
WKMI & WKFR/Kalamazoo-Bat-
tle Creek, MI, were most impress-
ed by a DAB “gap-filler’” demon-
stration in Montreal. Abel said an
on-channel repeater kept the DAB
signal clear through a long tunnel,
long after all AM and FM reception
ceased. “It was tremendous,” said
Hicks, who noted possible applica-
tions in big-city subway systems
and other locations currently inac-
cessible to radio signals.

Kaake

Continued from Page 3
and PDs we have working in all the
different Viacom markets. I've
worked with them for a long time,
and this will give me another ex-
cuse to call them on the phone.
There are a lot of very competitive
situations in our markets.” He’ll
oversee ACs WLTI, KHOW &
KSYY/Denver, and WLIT/Chi-
cago, plus Gold combo KBSG-AM
& FM/Seattle and the new “‘Double
99"’ Bay Area Rock AC FM combo
KDBK/San Francisco and KDBQ/
Santa Cruz-San Jose.

Concerning the WLTI opening,
Kaake added, ‘“We’re looking for a
person who can think strategically
and understand what’s going on
here. The new PD doesn’t have to
be someone who feels the need to
immediately put his mark on the
station.”

Kaake has previously program-

med WSPA/Spartanburg, SC;
WKPM/Charleston, SC; and
WRVR/Memphis.

Westwood One
Continued from Page 3

wood Source Radio Network
(WSRC), and Westwood One News

& Entertainment Network
(WONE).
The realignment is for sales pur-

poses only, and affiliates will con-
tinue to receive their programming
as they have previously.

“There are two dimensions to
network radio these days,” ex-
plained WW1 President/CFO Bill
Battison. ‘‘One is the programming
dimension. The other dimension is
how we present the cumulative
amount of commercials from our
affiliates and package them for our
advertisers.”

Earlier this year, Westwood One
formed the WONE network from
the “Larry King Show”’ and other
news programming.

By year’s end, all the operators
who own multiple radio networks
will have reconfigured their sales
structures.
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DEPECHE MODE

4
) 4

“policy of truth”

The New Single
In Hot Pursuit of Their Two Gold Singles
“Personal Jesus” and “Enjoy The Silence!”
Now In Heavy Rotation On MTV!
From The Platinum-Plus Album Violator

Nearly A Million Fans Caught Depeche Mode This Summer
On Their Sold-Out North American Tour !

CHR CHART
Debut

One Of The

“Most Added”
149/54

¥
I 4

12+ SPRING '90 BIRCH RESULTS

Milwaukee-
Racine
Winter ‘90 Sp '90
WLUM (CHR) 11.2 11.0
WTMJ (AC) 8.1 9.5
WKTI (CHR) 110 83
WLZR-AM & FM
(AOR) 7.4 83
WKLH (CR) 5.7 7.6
WOKY (BBnd) 6.6 7.5
WMIL (Ctry) 9.9 7.0
WLTQ (AC) 2.2 4.4
WQFM (AOR) 3.7 4.2
WMVP (UC) 3.1 3.3
WEZW (AC) 3.8 3.2
WZTR (Gold) 3.1 2.7
WMYX (AC) 30 26
WISN (News) 3.6 2.4
WFMR (Clas) 2.2 2.3
WBZN-AM & FM
(NAC) 2.4 1.8
WEMP (Gold) 1.0 1.6
WMSE (NR) 1.3

Charlotte-
Gastonia-
Rock Hill

Winter '90 Sp '90

WPEG (UC) 14.7 16.6
WCKZ (CHR) 122 14.0
WSOCFM (Ctry) 133 113
WRFX (AOR) 84 87
WBT (AC) 45 48
WWMG (AC) 43 48
WMXC (AC) 47 40
WBT-FM (AC)* 41 3.9
W2ZG (CHR) 50 3.9
WEZC (B/EZ) 35 35
WTDR (Ctry) 53 35
WFAE (Jazz) 28 3.1
WXRC (AOR) 1.6 25
WMIT (Rel) 4 17
WRDX (AC) 1.1 1.2
WDAV (Clas) 7 10

*Formerly WBCY {CHR)

Nashville

Winter '90 Sp '90

WYHY (CHR) 14.5 18.0
WKDF (AOR) 10.9 10.9
WaQK (UC) 10.6 10.0
WSIX-FM (Ctry) 9.3 9.6
WSM-FM (Ctry) 97 81
WGFX (CR) 57 7.3
WZEZ (AC)* 73 7.0
WLAC-FM (AC) 8.1 6.7
WRMX (AC) 45 47
WSM (Ctry) 4.4 3.2
WPLN (Jazz) .9 1.9
WLAC (N/T) 2.7 1.5
WNAZ (CC) 9 12
WVOL (Gold) 1.4 1.0
*Formerty B/EZ

Kansas City

Winter '90 Sp '90

KPRS (UC) 10.8 104
WDAF (Ctry) 121 103
KBEQ (CHR) 11.0 102
KFKF (Ctry) 1.6 7.7
KYYS (AOR) 56 6.1
KRVK (AC) 50 4.9
KCMO-FM (Gold) 3.5 4.8
KXXR (CHR)* 54 48
KCFX (CR) 43 47
KCMO (N/T) 40 45
KLSI (AC) 38 44
KMBR (B/EZ) 40 33
KMBZ (AC) 25 33
KUDL. (AC) 35 33
KXTR (Clas) 16 24
WHB (Gold) 9 18
KCUR (Misc) 9 15
KLJC (Rel) 5 15
KBZR (AOR) 8 1.2
KJLA (Nost) 1.7 1.1

* Just changed from Rock CHR to Dance CHR

Cincinnati
Winter ‘90 Sp '90
WKRQ (CHR) 11.3 13.9
WEBN (AOR) 13.1 12.3
WLW (AC) 3.0 11.2
WIZF (UC) 9.4 10.9
WWEZ (B/EZ) 58 58
WOFX (CR) 53 5.2
WWNK (AC) 4.6 5.2
WGRR (Gold) 7.2 4.8
WUBE-AM & FM
(Ctry) 5.8 4.4
WRRM (AC) 3.7 43
WCKY (N/T) 3.8 3.7
WKRC (AC) 54 3.1
WGUC (Clas) 1.8 1.8
WBVE (Ctry) 3.0 1.7
WVXU (Jazz) 7 1.6
WMLX (Nost) .8 1.5
WAKW (Rel) 1.9 1.3

Memphis

Winter "90 Sp '90

WHRK (UC) 17.3  15.2
WEGR (AOR) 10.1 13.6
WGKX (Ctry) 102 126
WMC-FM (CHR) 92 8.1
WRVR (AC) 70 79
WDIA (UC) 98 75
WLOK (UC) 57 6.0
KMPZ (CHR) 55 55
KRNB (UC) 30 50
WEZI (AC)* 45 30
WMC (N/T) 38 21
WKNO (Clas) 1.8 2.0
KWAM (Rel) A 1.4
WREC (BBnd) 27 14
KFTH (Rel) 1.8 1.3
WGSF (CC) — 13
WODZ (Gold) 12 1.1
WCRY (Rel) 7 1.0

*Formerly B/EZ

Salt Lake City-
Provo-Ogden

Winter '90 Sp '90

KKAT (Ctry) 142 127
KLZX-AM & FM

(CR) 56 9.4
KISN-AM & FM

(CHR) 63 82
KRSP-FM (AOR) 37 6.0
KSL (Talk) 63 6.0
KBER (AOR) 34 58
KSOP-AM & FM

(Ctry) 93 586
KCPX (CHR) 61 54
KJQN (NR) 59 52
KZHT (CHR) 31 52
KSFI (B/EZ)* 74 48
KALL (AC) 1.8 23
KLCY (AC) 15 20
KMGR (AC) 1.7 1.9
KLVV (AC) 1.4 1.8
KTKK (Talk) 1.5 1.7
KBCK (Ctry) 2 16
KUER {Misc) 23 15
KZOL (Gold) 9 15
KDYL (BBnd) 1.8 1.0

*Now Soft AC

Oriando

Winter '90 Sp '90

WJHM (UC) 136  16.9
WHTQ (AOR) 8.0 10.0
WWKA (Ctry) 101 8.7
WOMX-AM & FM

(CHR) 72 85
WSTF (AC) 94 79
WDIZ (AOR) 81 6.9
WOCL (Gold) 54 6.0
WDBO (AC) 56 5.0
WSSP (B/EZ) 51 45
WLOQ (NAC) 49 39
WXXL (CHR) 44 37
WWNZ (NT) 27 3.2
WJYO (AC) 31 3.1
WMFE (N/T) 1.7 26
WWLYV (B/EZ) 14 15
WTLN-FM (Rel) 1.2 1.2

Format Legend

AC-Adult Contemporary, AOR-Al
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Misceltaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

1990 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written
permission from Birch/Scar-
borough.




BEST BOOK EVER!
BES T BOOK EVER!
BEST BOOK EVER!
BEST BOOK EVER!
BES T BOOK EVER!

This Spring Film House helped break ratings records for a number of radio stations across the U.S. and Canada.
Here are a few examples:

NewCity’s Y100 (KCYY) San Antonio has been a Film House client from Day 1, and this Spring the station had
its third up book in a row. Once again Y100 dominates the market both 12+ and 25-54. 12+ the station grew from 10.9
to a best-ever 12.6. In the 25-54 target Y100 advanced from 14.2 to 15.4, doubling the share of the number two station.

Oldies 1260 (CFRN) Edmonton went from 8.1 to 10.8 7+, up 33.3% with the help of the Fun Oldies campaign
from Film House. And 25-54 the station surged to #1 with both sexes, going from 10.9 to 12.9 among women and from
11.8 to 14.9 among men.

The Film House Sing-A-Long campaign continues to be a powerful strategic marketing tool. This Spring KEKB-FM
Grand Junction scored their best book ever rocketing from 19.2 to

23.8, good for #1 in the market! The station is also a solid #1 25-54 JThe Lecader
with an overwhelming 28.4 share. .
Kiss FM (WKSS) is now the #1 CHR in Hartford. This Spring F I
the station’s 12+ share jumped from 5.8 to 7.4—an increase of
27.5%. Among Adults 18-34 Kiss rose 29% from 9.0 to 11.6, and in O I, DHOADICIS (G LIGIND By

the 25-54 money demo they increased from 4.1 to 5.7, up 39%! 230 CUMBERLAND BEND NASHVILLE, TN 37228 (645} 255-4000
Could this Fall be your station’s best book ever? Let’s talk

about it. Call Film House today and make us a part of your strategic S £ttlflg, 77!& S 7mm

marketing team.

Copyright € 1990 Film House, Inc.
Source: ARB & BBM
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. PERSPECTIVES

The No-Wait ’90s

Cashing In On The Instant Era

Now that the ‘“no-wait” ’90s are here and the Ameri-
can lifestyle has gone instant all the way, programmers
whose stations are structured to immediately gratify

listeners’ needs have a winning edge over the competition.

To the high-tech radio audiences
of the ’90s, whether American, Jap-
anese, or European, time is the
most precious commodity of all.
This listening public doesn’t want
to wait for anything. In this age of
the instant fax, instant one-button
memory-dialing phone, and instant
microwaved fast food at home,
people put a higher premium on
time than ever before.

Anybody who doesn’t believe
that people regard their own time
as a precious commodity should
walk into the nearest bank that has
a no-waiting guarantee sign. Time
is so important to the upscale resi-
dents of the Seattle suburb of Belle-
vue, for instance, that the Seafirst
Bank pays five dollars cash on the
spot to anyone who has to wait in a
teller’s line more than five
minutes. The bank gives away
money to its customers for using
their time.

How can radio programmers
take advantage of listeners’ need
for instant satisfaction and preoc-

‘““With morning music,
instant gratification
means instantly
recognizing and
enjoying every song.’’

P

cupation with the importance of
their own time? How can we deal
with listeners who don’t want to
wait to hear what ther expect from
their radio station?

Instant Strategy

To maximize the effectiveness of
the instant gratification strategy,
programmers should keep the con-
cept in mind when planning every
on-air element. This effort should
include redesigning the hourly
clocks and replanning everything
that happens on-air — from basic
service features and contesting to
music, news, and sports.

The tactics come into play from
the start of the broadcast day
(morning drive, for most listeners)
as the awakening audience returns
to the workday world needing an
instant “time, temp, weather, and
reality fix” as much as a morning
caffeine fix. These listeners won’t
stay with your station beyond the
end of the next record, for exam-
ple, if they don't get at least a brief
time and temp drop-in.

One way of holding this audience
is by miniaturizing the content to
an ultra-brief form, slipped in over
the ends of records and between

Rick Sklar

spots as consistently as the call let-
ters or station name. A quick test of
how effective your station is at
keeping these listeners from hitting
their alternate morning drive sta-
tion is your answer to the question,
“Does my station segue in morning
drive?” If the answer is ‘‘yes”
(even if your format is Easy Lis-
tening, Lite AC, or AOR), you're
not meeting that audience’s needs.
You’re asking for a shorter TSL
and risking listeners’ loyalty.
You’re inviting them to sample the
enemy and convert.

One wonders, for example, why
a station spends tons of money on a
traffic helicopter and uses it on-air
three times an hour for two min-
utes a day when six 20-second in-
serts of highlighted traffic tangles
are what really fill the bill. (Even
the Ringling circus now focuses on
the highlight minutes and then
moves on to the next instant ele-
ment.)

Instant fix and no waiting are
also the order of the day when it
comes to music expectations,
news, and sports scores in the
morning. Again, it’s important to
emphasize miniaturization — drop-
ping in compact headline versions
of the news and only using the most
important teams’ scores, whether
local or national champions.

Selective Programming

Miniaturization for music? It’s
been done before. During the ’60s,
when WABC/New York was the
top-rated music station (six million
cume), it used so-called “Xmas
Shorties” to create a Christmas
sound without reducing any hit
airplay. “Xmas Shorties” were
ultra-short edited versions of the
holiday classics. For example,
listeners heard the opening line,
“I'm dreaming of a white Christ-
mas, just like the one I used to
know,” followed by, ‘“May your
days be merry and bright, and
may all your Christmases be

By Rick Sklar

white.” Twenty seconds in all, and
listeners thought they’d heard the
entire song.

In morning drive, music selec-
tion is part of this instant process.
This is the time of day when the
widest demographic audience is
available. Usually even a tightly
niched station spills over to another
demographic group above or below
the target to maximize its reach.

With morning music, instant
gratification means instantly
recognizing and enjoying every
song. This requires highly selective
music programming, using only
those songs that meet immediate
acceptance by the broader audi-
ence target available in that day-
part. (Since most stations opt to
add adults wherever possible, in-
stant music gratification can be
achieved with more reliance on
recurrents, with which the older-
skewing portion of the available
audience will immediately iden-
tify.)

Top current hits have the same
effect. By scheduling those hit and
recurrent categories in morning
drive, whatever is played satisfies
the majority of the available au-
dience’s instant need for “a song I
like.”” And there’s no need to worry
about using other -categories.
Wakeup audiences have so little
continuous time for that first listen-
ing exposure of the day that the
more complex rotations and cate-
gories can be better used later.

‘‘Avoid the temptation
to tease contests.
Teasing only irritates
the new generation of
listeners.”’

e

This same preoccupation with in-
stant satisfaction extends to the
selection of news stories and topi-
cal items addressed by jocks on
music shows and hosts on talk
shows. There are always top-of-
mind, instant satisfaction, head-
line-grabber stories that every-
body’s talking about on a given
day. Whether it’s the latest cele-
brity escapade, the Super Bowl
or World Series, the Academy
Awards or Grammys, or Gorba-
chev’s new quip, people expect to
hear certain items discussed this
minute on the radio.

And no matter how well those
stories or topics are chosen, your
planning must be flexible enough to
abandon them instantly as well.
Your people and systems have to
be ready to react and change the
planned content the moment a new
event occurs that overwhelms the

““In this age of the instant fax, instant

memory-dialing phone, and instant

microwaved fast food, people put a higher

premium on time than ever before.’’

&

previous events. If an earthquake
hits, that no-wait listener begins
running down the dial, hunting for
the station where he’ll hear the
magic words “‘Richter scale.”

Constant Info

About to premiere a new and ex-
clusive cut by a core artist? Hook
the audience with the announce-
ment just moments before the air-
play. Thus, as you deliver on your
promise, listeners feel far more
satisfied with your station because
you delivered on the promise in-
stantly.

Keep your music audience
abreast of a World Series game:
feed the scores every half-inning or
inning, rather than wait until the
end. That’s another way to super-
serve the no-wait audience.

And when it comes to news bulle-
tins, radio might take a page from
its own history. In the early days of
format radio, when there was only
one format (Top 40), many stations
had a standing rule not to wait, but
to break right into the middle of a
record when a news bulletin came
through. At WINS/New York,
home of Alan Freed and Murray
The K, there was a quota of at least
four bulletins a day. If a news
bulletin broke between records,
they’d quickly start the next
record, only to break into it with
the bulletin to give the effect of an
instant event.

What about those hourly teases
that begin, “Next hour we’ll hear
.. .” followed by a rundown of art-
ist and group names. You can
probably hook and hold some of
this no-wait audience for a while
with a tease, but it will be more ef-
fective if the first of those selec-
tions hits right at the end of the
tease.

Recycle Top Stories

Which all-News formats will pro-
fit most in this no-wait era? The
winners will be, and already are,
those with rapid repeats on the top
stories, such as the Group W for-
mats, which cycle the top stories
three times an hour and the time
and temperature every two min-
utes or less. News-in-depth stations
without some rapid repeat on top
stories lose. (Even in cable TV,
Ted Turner had to start the CNN
Headline News channel to recap-
ture all the instant news viewers
who became frustrated with the
regular CNN menu. )

Even contests don’t escape the
instant test. People like to win right
away. They don’t have time to fill
out forms, then tune in and listen
on a schedule set up by the station.
They want the opportunity to win
whenever they tune in. If we're
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calling the names of listeners or
lucky birthdays, let’s do it every
hour, all day long, even if they’re
only calling in to win a qualifying
prize now and may win the big
prize later.

Avoid the temptation to tease
contests. Teasing only irritates the
new generation of instant satisfac-
tion listeners. Teasing asks them to
listen again at the station’s conve-
nience, but people’s heads just
don’t work that way anymore. That
was yesterday’s tactic. When you
mention a prize, offer a chance to
win it right then and there. Provide
a number to call or fax or a place to
go to compete for that prize. And
put the winner on-air as soon as
possible. Everything happens now.
The game is over almost before it
begins:

““This hour, suspended overhead
in the bucket of the WWWW prize
crane on Main Street, is a maid
who will clean your house once a
week for a year. Go to the prize
crane bucket now. If you know
what’s in it . .. you win it. We'll
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‘“When it comes to
news bulletins, radio
might take a page from
its own history.”’

take the next seven listeners who
showup . .. now. .. youall win.”

Playing instant radio with your
programming is only one side of
the equation. The concept has to be
marketed to your audience.

For example, the no-wait statior.
can put its wheels where its mouth
is by sending its van to bus stops
that have long lines and giving
listeners instant lifts to work.
Phrases like “You don’t have to
wait for the weather in the morning
on WWWW” and “Where you're
never more than a moment away
from your favorite song” can also
help reinforce the concept sell on
TV spots, outdoor, and transit
advertising.

—

Formerly VP/ABC Radlo, Rick
Sklar is now President of Sklar
Communications, a radio consul-
tancy. He can be reached at (212)
370-0077.




ATIONS!

Chart a collision caurse for victory.

Torpedo competition with the titantic power of TrapData.

—

— Sink the scows.
As they abandon ship you and your crew will surface victorious!
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