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SALES PREP FOR THE
COMING DECADE

Whether we'’re headed for the
Gray '90s in our aging society, or
a new ecologically-sound utopia,
one thing’s for sure: selling radio
will be a brand-new ballgame.
Chris Beck takes a close look at
the immediate future’s changing
ground rules and most promising
sales opportunities.

Page 28

MORE REVENUE FROM
QUALITATIVE RESEARCH

Tom Birch provides an easy-to-use (and
adapt) guide to practical qualitative
research, adding simple suggestions on
how to maximize pinpoint psychographic
data to make more money for your
station.

Page 62

FCC & CONGRESS:
HOW THEY’LL SHAPE YOUR
FUTURE

Congress and the FCC seem constantly
at odds, but those bouts are the
preliminaries for some of the most
important regulatory decisions in years.
Seven experienced DC observers home
in on the issues that will determine
broadcasters’ business existence in the
'90s.

Page 16

HOW YOU CAN BUY YOUR
OWN RADIO STATION

Broadcast law experts Erwin Krasnow
and Gene Schleppenbach cover all the
legal bases you need to know in making
your first station acquisition, and explain
a number of ways you can raise the
+lecessary capital.

Page 22

STAYING ONE STEP AHEAD
OF THE COMPETITION

If you can anticipate the moves your
competitors will make, you'll have a huge
head start on wining. Jeff Pollack
explains the benefits of long-range
strategy and /@sponding to a projected
series of mponents’ moves, rather than
reacting t just one ploy.

Page 56

WINTER ARBITRONS:

THE NEXT GENERATION

Arbitron 12+ figures for 23 top markets

this week — the complete breakdewn for

San Francisco, Washington, Philadephia,

Miami, and most other key markets.
Page 5%

Newsstand Price $5.00

DeCastro Upped To
Evergreen Exec. VP

Wert WLUP VP/GM, Solk VP/Station
Manager As deCastro Heads For KFAC

As R&R went to press, Ever-

green Media was preparing to
announce several top-level

management changes. WLUP-
AM & FM/Chicago VP/GM Jim

deCastro is being upped to Ex-

ec. VP and will relocate to Los @

Angeles, where he’s expected to
assume GM duties at KFAC fol-
lowing Evergreen’s takeover of
the Classical outlet from Clas-
sical Communications. Suc-
ceeding deCastro is WLS-TV/

im deCastro Greg Solk
Chicago LSM Larry Wert. Greg
Solk, OM of the Chicago combo,
is being promoted to VP/Station

er.
deCASTRO/See Page 55

Group W: $385 Million Megadeal

Buys Legacy, Metropolitan; Sillerman Gets Equuty, Board Seat In Historic Pact

Group W Radio has agreed to -

buy ten radio stations from
companies headed by New York

communications tycoon Robert

F.X. Sillerman for approxi-
mately $385 million, in a deal
that would create the second-
largest US radio company.

0‘5“’?'

\
«“" Hirsch
Interviewed

Legacy’'s Carl Hirsch
answers the questions
the industry is asking:

@ Did Sillerman sell out
from under him?
©® Was the debt load too

h ?
eavy Page 53

The purchase of the Metropol-
itan and Legacy Broadcasting
chains will create an empire
valued at almost $800 million. It
will give Group W stations in
nine of the top ten markets, ex-
cluding San Francisco, and ex-
pand the company’s radio cov-
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HEADS
PROMOTION

Glass Tapped
As SBK Sr.VP

Daniel Glass
Former Chrysalis Records
VP/Promotion Daniel Glass has
formally taken on the Sr. VP/
Promotion post at two-month-
old SBK Records, a division of
EMI Music Worldwide.
GLASS/See Page 55

Robert F.X. Sillerman .

erage from about 29% to about
35% of the nation’s population.
Stations being acquired are
WNEW-FM/New York, KTWV/
Los Angeles, WMMR/Philadel-
phia, WLLZ/Detroit, WCPT &
WCXR/Washington, KILT-AM
& FM/Houston, and KDWB-AM
& FM/Minneapolis-St. Paul.
“We will have a company
that will take us into the next
century, that will be so far out in

b

AR

Dick Harris

front of everybody that it will be
the model for our industry,”
said Group W Radio Chairman
Dick Harris.

Sillerman said negotiations
began about two months ago,
after he approached Group W
with an offer to buy its stations.
Bill Steding of Americom Radio
Brokers represented Group W
and brokered the deal.

“Obviously the key motiva-

]

Benson Exec. VP At
Burkhart/Douglas

Atlanta-based Benson Com-
munications President Don
Benson has joined his operation
with Burkhart/Douglas & Asso-
ciates in a multi-year deal, and
has been named Exec. VP/Op-
erations of B/D&A. He begins
his new duties May 1.

B/D&A President Dwight
Douglas told R&R, “This is the
age where you look to combined
brainpower as a means of stay-
ing ahead of the competition,

and this is a situation where we
both come out winners. I've
known Don and his work for
many years. We’ve competed
against him, worked for him,
and now we have an opportuni-
ty to team with him in a strong
broadcasting partnership.
Don’s clients will maintain their
fruitful relationship with him,
while adding the benefits of our
products and services.”
BENSON/See Page 55

Kent Burkhart, Don Benson, and Dwight Douglas

tion of this transaction is the
continued growth of our radio
asset,” said Sillerman.
combination of the Westing-
house group and people with our

“The

stations and people makes the
whole greater than the sum of

its parts.”

Sillerman Debt

Payments Big Motivator
The tricky finances of Metro-
politan and Legacy were anoth-
er motivating factor, admitted
Sillerman. Metropolitan has
been plagued by an overlev-
eraged debt structure since
1986, when Metromedia Radio
GROUP W/See Page 53

ST e

Brodie Now
KTWV PD

KTWV (The Wav=)/Los An-
geles Asst. PD/MD Christine
Brodie has been elevated to PD.
She succeeds John Sebastian,
who left to pursue management
and radio station ownership in
March.

KTWV VP/GM Allan Chlo-
witz commented, ““Chris has
played an outstanding role in
helping build the Wave into one
of the top-rated 25-54 stations in
the market. We are delighted
that the station will continue to
benefit from her unique knowl-
edge of the music and program-
ming expertise, as well as the
special relationships she has
developed with the artists and
labels we regularly feature.”

BRODIE/See Page 55
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INSTANT
R&R

An advance look at the hottest news,
business briefs, music and Street Talk
in the upcoming issue of R&R . ..
faxed to you by 8am Wednesday mornings.

R&R is about to debut the industry’s first personalized
fax publication . . . R&R HOT FAX.. If you subscribe to
R&R and have a fax machine, we’d like you to be one of
the first to use and help shape this exciting competitive-
edge information source. You’ll know what’s hot in R&R

before the newspaper is actually printed. And you’ll be
able to “‘customize” your own edition . . . receiving only

what you need to read.

Fax back the form at the bottom of this page today.
You’'ll be one of the first to use R&R’s newest executive
power tool . . . absolutely free for two months.

Please sign me up for the R&R HOT FAXe 2-month free: trial offer.

Name:

Fax Phone #: ) Business Phone #: ( )

I
I
|
I
I
I
I
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|
Station/Company: I
] |

Address: |
|

I

|

|

|

I

I

J

City: State: Zip:

Do you subscribe to R&R? Yes: No:

*QOffer limited to U.S. only ... Two week free trial offer available for international subscribers. May be withdrawn at any time.

WWW A merealradiohistorn—com s ————


www.americanradiohistory.com

““We’ve had incredible success working with
The Research Group here at V-103 (formerly
WBMX-FM) in Chicago. First we did a Format
Search, and found a precise hole in the market
that could win. Then ¢4
we followed that with -
special ‘‘cluster analysis” ChlcagO:
research and a study
The Research Group

has just r.ecently devel- From #14 to
sebevvondl 71 in Adults.”

about exactly what the
music had to be to really land a big number.

We kicked off the new format last October,
and the results have been amazing: from worst to
first almost overnight.

I’ve never seen a success like this in my career.
I would have been satisfied at the end of a year,
being in the top five, 25-54 adults. Especially in a
tough competitive market like Chicago.

The special new types of research and the
value-added that The Research Group brings
clearly separates them from all other research

companies.’’

Barry Mayo
President /General Manager
V-103 FM, Chicago

*Summer 1988 to Winter 1989 Arbitron.
Adults 25-54, AQH Share, M-S, 6A-12M. MSA.

The Research Group develops the right information, then uses a
special system of strategic planning to help you win—and stay strong—
in tough, competitive environments. Some managers may have the
perception that using the best is prohibitively expensive. With The
Research Group, that is not true. Call today about our availability in
your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

WwWWWwW.americanradiohistorv.com



www.americanradiohistory.com

Johnson, Spann Head
Reprise Black Promotion

(I-r) Hank Spann, Ernie Singletor.  *‘Aichael Johnson

Reprise Records will field its
own national and regional black
music promotion staff, to be head-
ed by VP/Promotion Michael
Johnson and Co-National Direc-
tor/Promotion Hank Spann. Re-
gional promotion reps for the new
department will be located in eight
regions of the country.

Warner/Reprise Sr. VP/Black
Music Promotion Ernie Singleton
commented, “We intend to take a

PERUN EXITS

Amadeo PD
mAt Y100

Frank Amadeo

Following the resignation (4/24)
of Metroplex VP/Programming
and WHYI (Y100)/Miami PD
Steve Perun, Asst. PD and nine-
year station vet Frank Amadeo has
been elevated to PD. There are no
plans to fill Perun’s corporate posi-
tion.

Metroplex Exec. VP and Y100
President/GM David Reoss told
R&R, “Steve leaves us and the
company with our best wishes. He

has wanted to do other things, such-

as expand his consultancy.

“A few months ago when it look-
ed like Steve was being wooed by
some other situations, Frank told
me he wanted a shot at the job the
next time around, so he became the
primary candidate this time for the

AMADEO/See Page 55

WCAU Goes
Fulltime Talk

After years of fighting a losing
battle with Group W’s all-News
KYW, CBS has converted News/
Talk WCAU/Philadelphia to all-
Talk.

“It was difficult to compete in a
market this size when we were not
focused in our marketing
direction,” noted WCAU VP/GM
Chris Witting. “Research indicated
that listeners considered us a Talk
station, so we officially became
what our listeners describe us as:
“Talkradio 1210." ”

Witting said the station’s morn-

WCAU/See Page 55

leading role in black music in the
'90s. We intend to make Reprise an
awesome force in the field, and the
creation of a dedicated promotion
staff is the first step in that direc-
tion.

“Michael Johnson, with his ex-
tensive artist relations, promotion,
and marketing experience, and
Hank Spann, with a multi-faceted
portfolio in radio, promotion, and
personnel management, are ideal-
ly qualified to strategize and fulfill
these goals,” he added.

Johnson, who joins Reprise after
two years as VP/Promotion &
Marketing for Wing Records, said,
“Warner/Reprise is the paradise
of promotion and, personally, it's
great to be back among old
friends.” Johnson previously was
National Promotion Director at

REPRISE/See Page 55

Gmeiner Now
Elektra’s
Album VP

Nine-year Elektra veteran Ray
Gmeiner has been elevated to VP/
Album Promotion.

Elektra Sr. VP/Promotion Brad
Hunt commented, “I gave Ray his
first job in promotion at MCA in
1970, so I've had ten years to ap-
praise him and be amazed by his
abilities. Ray’s promotion to VP is
sure to translate into even greater
album radio success for a wide
range of Elektra artists.”

Gmeiner joined the label doing
local promotion in Denver. He relo-
cated to L.A. in 1983 to handle ex-
panded regional duties, and was
named to Director/Album Promo-
tion in 1987. He handled local pro-
motion for MCA in Denver prior to
that

Tashuan H|t Wlth 168
Payola Counts

Attorney Calls Government ‘Vindictive’

Two months after plea-bargain
arrangements between the US
Government and independent rec-
ord promoter Ralph Tashjian and
his wife Valerie were rejected by a
Federal Judge, prosecutors have
convinced a federal grand jury to
return a revised indictment against
Ralph Tashjian specifying 168
counts of payola.

The Tashjians were originally in-
dicted in February ’88 after a
lengthy Justice Department in-
vestigation. Ralph was accused of
payola and obstruction of justice,
and both Tashjians were charged
with tax evasion.

US District Judge Pamela Ry-
mer threw out the payola charges
in February of this year, ruling
they were not specific enough for
Tashjian to defend himself against.
She then rejected their plea bar-
gain arrangements when she sus-
pected Valerie was being coerced
to plead guilty in order to save her
husband from being charged with
more serious crimes. She ordered
Valerie Tashjian to trial May 23.

The new indictment, which su-
persedes the old ones, specifies the
dates, artists, and recording labels
that Tashjian purportedly pro-

TASHJIAN/See Page 55

BRANNAN PD

SMN, KNIX Launch
Traditional Country Format

The Satellite Music Network and
KNIX/Phoenix are joining forces
to launch a new Country format.
Set to air September 1, the music
will have a more traditional skew
than SMN’s present satellite-
delivered Country format, which
currently airs on 260 stations.

KNIX’s involvement comes un-
der the banner of the Buck Owens
Production Co. KNIX owner
Owens commented, “I'm happy
and pleased to be a part of the
development of a new radio for-
mat that will bring quality enter-
tainment to country music lovers.”

KNIX (AM) will be the local af-
filiate and, as flagship, will act as
product supplier with SMN as the
distributor. National sales will be

handled by the ABC Network,
which handles all of SMN’s nation-
al sales.

Outgrows ‘One Size Fits All’

Explaining SMN’s decision to
add another Country service, SMN
VP/Programming Robert Hall told
R&R, ‘“‘Country is the most-
programmed format in radio and,
with a couple of exceptions, hasn’t
fragmented like other formats. In
the last couple of years it has begun
to outgrow the ‘one size fits all’ for-
mat, and more and more of our
customers have asked for another
Country format.

“In terms of credibility and qual-
ity, who better to do this with than

SMN & KNIX/See Page 55
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NOW IN R&R: CMJ ALBUM CHART

Starting this week, our World Music page will
include the Top 20 albums, plus ten top
upward movers, from CMJ New Music
Report’s biweekly “Radio Top 100" LP chart.
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Charlie Strickland

Roy Simpson

SMN Resets Affiliate Sales Execs
Bruton To L.A. Inc.; Strickland, Simpson Upped

Satellite Music Network has pro-
moted GSM Charlie Strickland to
VP/Affiliate Sales. He replaces
Robert Bruton, who will head the
joint SMN-Lee Abrams venture
L.A. Inc. SMN Sales Manager Roy
Simpson succeeds Strickland as
GSM.

L.A. Inc. will initially include a
merchandising division to provide
stations with collateral materials
such as T-shirts and mugs. It also
plans concerts and special record
albums.

Bruton joined SMN as a sales rep
at the company’s inception in 1981.
He was promoted to his most-re-
cent position in 1985.

Regarding Strickland, SMN
Chairman John Tyler remarked,
“I've worked with Charlie in vari-
ous capacities for over 15 years. He
is a dynamic leader, a good busi-
nessman, and a loyal associate.”

Strickland joined SMN in 1985 as
GSM. He was previously GM at
KATT/Oklahoma City, GSM at
KTXQ/Dallas and crosstown
KLIF, and GSM at WXIA-TV/At-
lanta.

“We are aggressively marketing
our services as we target 2000 af-
filiates in our network,” said
Strickland. “SMN has a superb
product, good resources, and a tal-
ented staff to continue being a
dominant force in our industry.”

Simpson joined SMN in 1984 as
Southeast Regional Sales Manager
and was promoted to Sales Manag-
er last year.

‘‘Before going into management,
Roy was our number one pro-
ducer,” said Strickland. “His ex-
pertise and management skills
gained through station ownership
are invaluable in managing a sales
team.”

Virgin Ups
Swindel
To Sr. VP

Ry

Jim Swindel

Virgin Records has upped VP/
Sales Jim Swindel to Sr. VP/Sales
& Marketing, based at the label’s
Los Angeles headquarters.

Virgin Co-Managing Director
Jeff Ayeroff commented, “Jim’s
contributions to the growth of Vir-
gin have been invaluable. In the
last month we have had two al-
bums in the top ten, and this suc-
cess can be greatly attributed to
his skills. He’s a wonderful asset to
the company, and a great friend.”

Swindel joined Virgin in 1987
from Island Records, where he was
VP/Marketing. He previously
worked in sales at A&M.

across the country.

KEZY

Anaheim, CA Syracuse, NY Lubbock, TX
KSSN  WNUA
Little Rock, AR Chicago, IL Allentown, PA
WYNK KROY KMPZ
Baton Rouge, LA Sacramento, CA Memphis, TN
WUPE WDSD WRKA
Pittsfield, MA Dover, DE Louisville, KY
WERZ WKPE WNNK
Portsmouth, NH Cape Cod, MA Harrisburg, PA
WXLC KKDJ  KDKS
Waukegan, IL Fresno, CA Shreveport, LA
KCYY KOWN  KZSN
San Antonio, TX San Diego, CA Wichita, KS

Our letters of reference.

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it’s providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay out in front

with Fleet

M

KRLB
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SCONNIX FIRST CLIENT

Pahigian Launches
AM Consultancy

Sconnix VP/Director of Opera-
tions Cary Pahigian has started his
own consultancy, Cary Pahigian,
Inc. The new venture will deal ex-
clusively with AM radio stations.

Pahigian told R&R, “I'd gotten
lots of calls from AM stations for
advice, and I started thinking there
was a real need for this service.
There’s no real AM specialist. Hav-
ing the background of station man-
agement, I can bring some mar-
keting, sales, promotion, program-
ming, and cost control things to the
table.

“I'm working out of WHDH/Bos-
ton for Sconnix in the area of oper-
ations as a consultant,” he con-
tinued. “This gives me the flexibili-
ty to take on a select client list. 'l
target Full-Service, Talk, News,
whatever. I'm hopeful that people
will look at me as someone with
some fresh ideas for AM, both on
and off the air.”

Mellini Business
Radio Network
President/CEO

Lou Mellini, who previously con-
sulted 14 Bahakel Communications
stations and was VP/GM at the
company’s KILO/Colorado Springs
for nine years, has joined the Busi-
ness Radio Network as President/
CEOQO. He succeeds Dave Rose, who
assumes Exec. VP/Programming
duties.

Mellini commented, ‘I feel that
BRN is at the cutting edge of where
AM radio is going to be in the 21st
century.”

Mellini’s background includes
three years as VP/East Coast Op-
erations at ABC Records and six
years at Mattel, Inc., where he
started as a sales rep and eventual-
ly became GM of Mattel/Canada.

Pahigian joined Sconnix in 1987
and has programmed WBZ/Boston
and WIP/Philadelphia.

Church PD
At KAMJ

Sam Church

WKXI & WTYX/Jackson, MS
GM Sam Church has returned to
Phoenix to program EZ Communi-
cations AC KAMJ. He succeeds
Dave Allen, who has left the
former Format 41 station.

Church previously programmed
Phoenix ACs KESZ (one year) and
KKLT (three-and-a-half years), as
well as WFOX/Gainesville (Atlan-
ta) and EZ's WEZS/Richmond
(now WMXB). He told R&R, “T’'ve
worked with EZ before and am
real happy to be back with the
company. The station has a very
contemporary sound; it’s an up-
tempo AC, positioned between
(CHR) KZZP and KKLT. KZZP has
some adult listeners who might
prefer a more adult uptempo pres-
entation, and KKLT ends up get-
ting some of those people who
leave KZZP by default. We're in
the middle and, to a certain extent,
up against KESZ. I suppose the two
of us are after the same target, but
in a different manner.

“The battle’s pretty thick here
and has been for a long time. There
are a lot of radio stations here, but
few of them are top-of-mind. We
feel we have to be the top-of-mind
AC to win.”

KAM.J ranked 14th 12+ in both
the winter Birch (2.0) and fall Ar-
bitron (2.8).

/)

TAKE THE GAMBLE
OUT OF YOUR PROMOTIONS

We can provide indemnification for just about any type
of prize promotion you can think of...car giveaways for
) serial number match-ups, bumper
sticker promos, basketball shot con-
/ tests, key contests, mail promos

and more. These are just a few of
/. 7 the types of promos with which we
/ can assist you. Give us a call, and

let us help you “take the gamble out
of your promotions.”

For further information contact Jean
Dewitt at 1-800-552-9253.

K&K Insurance Agency, Inc.
1712 Magnavox Way

PO. Box 2338

Fort Wayne, IN 46801

(219) 427-3000
Fax (219) 427-5866

An Affiliate of Lincoln National Corporation
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EVERYTHING YOU’VE EVER WANTED

IN YOUR FACE NOW!

From the forthcoming album THE MIRACLE.
Produced by Queen and David B chards.
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NEXT STOP: SUPREME COURT?

Appeals Court Upholds Comparative
Renewal Preference For

A federal appeals court panel last week set the stage
for a possible Supreme Court showdown on the constitu-
tionality of the FCC’s minority ownership programs by up-
holding the Commission’s practice of giving minority ap-
plicants preference in comparative licensing proceedings.
The 2-1 split decision in the case of Winter Park Communi-
cations v. FCC comes less than a month after a separate
panel of the same court turned thumbs down on the FCC’s

minority distress sale policy.

“The way things look right now,
this case will be decided by the Su-
preme Court,” said Winter Park
Communications attorney John
Milden. “Whenever you have a
28-page dissenting opinion, it’s an
open invitation to an appeal. The
only question is how do we get it
there — directly, or via a re-
hearing before the full appeals
court?”

The Winter Park case stems
from the FCC’s 1983 grant of an Or-
lando, Florida UHF license to
Rainbow Communications. The
grant was based, in part, on Rain-
bow’s status as a Hispanic-owned
group. Winter Park Communica-
tions’ appeal of that decision led to
last Friday’s decision by the three-
judge panel of the US Court of Ap-
peals for the District of Columbia.

Judges Harry Edwards and
Daniel Friedman, who formed the
2-1 majority in the Winter Park de-
cision, based their approval of the
minority preference on the court’s
1982 West Michigan Broadcasting
Co. decision. In that case, the
FCC’s use of such “minority en-
hancements” as “but one factor”
in a process designed to foster
diversity was found to *‘easily pass
constitutional muster” because it
did not bar non-minorities from
competing for licenses and was a
congressionally mandated remedy
for inequities stemming from past
discrimination.

‘Remedial’ Defense
Challenged

However, in his lengthy Winter

Park dissent, Judge Stephen Wil-

Minorities

liams challenged both the ‘“reme-
dial” defense of preferences as
well as the FCC’s contention that
preferences are constitutional be-
cause they foster program diversi-
ty. According to Williams’s read-
ing of the record, neither the FCC
nor Congress has ever contended
that the policy was designed to
remedy past discrimination. Wil-
liams said a “non-remedial”’ ra-
tionale, such as fostering program
diversity, is unacceptable in light
of the Supreme Court’s recent City
of Richmond v. J. A. Cresen Co. de-
cision, in which the justices said
race-based decision criteria must
pass “strict scrutiny” of their pur-
poses and must not be based on
“racial stereotyping.”

In late March a different court of
appeals panel, ruling in the case of
Shurberg Broadcasting v. FCC,
found that the Commission’s mi-
nority distress sale policy unconsti-
tutionally deprived non-minorities
of their right to equal protection
under law because the policy is not
“narrowly tailored to remedy past
discrimination or promote pro-
gram diversity.”

Continued on Page 9

Group W Deal
Causes Stevens Flap

ehind the scenes of the big Group W/Sillerman
deal, broker Gary Stevens triggered some confu-
sion last week when he tipped off the trade press a
couple of hours before the official announcement and
proudly staked his claim as an “adviser” to Sillerman.
We're always happy to give brokers credit where it's due, but in this
case we were a little puzzied. Sillerman told us Stevens played “a very
minor part” — very late in the game — when he gave some phone “vaiua-
tions” on the Legacy stations. Group W Radio Chairman Dick Harris says
Americom's Bill Steding brokered the deal, but Stevens's involvement is
news to him. Harris denies ever taiking to Stevens about the deal — period.
The bottom line is that everyone wants a piece of a big Wall Street deal,
even if it's only small piece — like some bragging rights.

Sillerman Raising More Bucks For More Deals

ven though Bob Sillerman is selling his Legacy/Met-
ropolitan stations to Group W, don’t look for him to
leave radio anytime soon.

Paine Webber is now approaching investors on his behalf with a
private placement to raise $100 million for a new acquisition vehicle, Sitler-
man Communications Partners. Proceeds from the blind pool offering
would be used to buy a variety of media properties, including radio and TV
stations and publications.
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EOIALS

Lookout for these
upcoming specials:

The Eagles: Together and

Solo May 19-21 12-14  George Harrison
The British Invasion Series 19-21  Everly Brothers
May 26-29 26-28 Supremes
The Judds Story May 26-29
Rockin'at the Movies
May 26-29

The TNT Silver Anniversary
Special May 26-29

Tribute May 26-29

Solid Gold Summer Hits
May 26-29

5-7 (Carly Simon
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FBN Seeks 080’s

oes Financial Broadcasting Network have a ten-

tative deal to buy KPLA/Riverbank, CA (San Fran-

cisco) for $2.5 million? Well, that depends on whom
you ask.

“Yes,” says FBN President Joe Dorton. “No,” says KPLA GM Henry
Hoot. “We've signed a tentative agreement and we're working towards a
figure of $2.5 million,” says Dorton. “We've had some very loose talks
with FBN but there's no agreement,” counters Hoot.

Things are a bit more agreeable where FBN's tentative purchase of
KDZR/Denver is concerned. Both Dorton and KDZR management say FBN
has signed a letter of intent to pay $400,000 for the station. No word on
when the deal will be firmed up.

Pl has announced plans to shift its radio network and
broadcast news services into a newly-created,
wholly-owned subsidiary called UPI Broadcast, Inc.

UPI VP/Corporate Affairs Dwight Geduldig says the new arrangement
will allow the broadcast division to “more easily pursue outside co-
ventures.” Such as? “I'm not privy to, nor at liberty to say, what they might
do,” says Geduidig.

UPI President Paul Steinle is currently interviewing candidates for the
subsidiary's top spot. The ideal candidate will have experience in radio and
television news work, business management, and sales.

Geduldig says UPI’s various broadcast operations are currently break-
ing even and account for 44% of the company’s totat revenues. He em-
phatically denies that creation of the subsidiary is the first step towards sale
of the UPI network and broadcast service.

“We expect UP! Broadcast to be a profit center for UP! in the near
future,” said Geduldig. “No saie is contemptlated.”

‘W-I-DON’T-KNOW’

Radio Pirate Wants To Go Legit

A Holyoke, Massachusetts computer whiz who ran a
low-power pirate FM station from his attic has applied to
operate a legitimate station on his old unauthorized fre-

quency.

“I always intended to run a legal
station,” said Gary Gaulin, whaose
W-1-Don’t-Know was shut down in
February by the FCC. “I just
wanted to do a little testing to see if
there was any interest in what we
were doing before I applied for a li-
cense.”

Last month, shortly after the
FCC ordered W-I-Don’t-Know off
the air, Gaulin applied for a con-
struction permit to build a com-
mercial Class A FM on 105.3 MHz.
Gaulin, a computer consultant, is
optimistic he’ll win the permit.

“T’ve got a partner who's handl-
ing the financing and my friends
have volunteered to work at the
station,” said Gaulin. ‘“We might
be a tenth of a mile too close to
WMAS/Springfield, but I think we
can work that out.”

According to an FCC staff at-
torney who asked not to be iden-
tified, Gaulin’s pirate past will not
hurt him in the application process
because no formal judicial or ad-
ministrative action was taken in
his case.

W-I-Don’t-Know, which operated
for two years on 105.3 with 150
milliwatts, was rarely heard out-
side Gaulin’s immediate neighbor-
hood. The station specialized in
electronic music mixed with in-

The station’s first transmission
system consisted of a wireless mic-

rophone attached to an antenna of
Gaulin’s own design. Later he built
a more powerful transmitter from
plans in Radio Electronics
magazine.

When Gaulin and his wife wanted
a break from running the fulltime
station they switched on “Mr.
D.J.,” a jerryrigged automation
system made from a personal com-
puter, a CD player, and a voice
synthesizer.

Renewal Preference

Continued from Page 8

Would-Be Licensees
Should Be Happy

Many communications attorneys
believe the Winter Park and Shur-
berg cases will go to the Supreme
Court in tandem. According to pub-
lic interest communications law-
yer Andrew Schwartzman, would-
be licensees should be happy about
the appeals court’s decision be-
cause it will have the practical ef-
fect of keeping the licensing pro-

cess in operation pending the out-
come of any ultimate appeal.

“If the judges had ruled against
the preference, which is involved in
the vast majority of contested li-
cense proceedings, the whole sys-
tem would have ground to a halt
while non-minority applicants
pressed for immediate elimination
of the policy and (minority) ap-
plicants asked for delays pending
appeal,” said Schwartzman. “The
Commission would have then im-
plemented a (temporary halt) in li-

censing.”

5-7 lrving Berlin Birthday
Special
5.7 Bette Midler 12-14  McGuire Sisters
12-14  Poul Camack Bh. e
19-21  Natdlie Cole 26-28 Memorial Weekend

26-28 Dan Fogelberg Special Tribute to Glenn Miller
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5-7  The Forester Sisters
12-14  Moe Bandy
19-21  Michael Martin
Murphey
26-28 Dolly Parton
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TRANSACTIONS

Group W Marries Sillerman
For $385 Million Dowry

Stevens Helps Hicks Cut a Sterling Deal For $24 Million

Legacy/Metropolitan Stations
PRICE: $385 million (approximate)
BUYER: Group W Radio, headed by
Chairman Dick Harris. The company
owns WBZ/Boston, WINS/New York,
KYW Philadelphia, KDKA/Pittsburgh,
WMAQ/Chicago, KODA/Houston,
KQZY/Dallas, KQXT/San Antonio,
KMEO-AM & FM/Phoenix, KFWB/Los
Angeles, KFBK & KAER/Sacramento,
and KJOY/San Diego.

SELLER: Legacy Broadcasting Corp.
and Metropolitan Broadcasting
Corp., headed by Robert F.X. Siler-
man and Carl Hirsch.

BROKER: Bill Steding of Americom
Radio Brokers.

WNEW-+FM/New York
FREQUENCY: 102.7 MHz
POWER: 7.8 kw at 1220 feet
FORMAT: AOR

KTWV/Los Angeles
FREQUENCY: 94.7 MHz
POWER: 58 kw at 2835 feet
FORMAT: NAC

WMMR/Philadelphia
FREQUENCY: 93.9 MHz
POWER: 29 kw at 670 feet
FORMAT: AOR

WCPT & WCXR/Washington
FREQUENCY: 730 kHz; 105.9 MHz
POWER: 5 kw day/19 watts night; 28
kw at 648 feet

FORMAT: Urban; CR

WLLZDetroilt
FREQUENCY: 98.7 MHz
POWER: 50 kw at 480 feet
FORMAT: AOR

KILTAM & FM/Houston
FREQUENCY: 610 kHz; 95.7 MHz
POWER: 5 kw; 100 kw at 2049 feet
FORMAT: Country

KDWB-AM & FM/Minneapolis-

St. Paul

FREQUENCY: 630 kHz; 101.3 MHz
POWER: 5 kw day/500 watts night;
100 kw at 820 feet

FORMAT: Gold; CHR

Sterling Communications
Stations

PRICE: $24 mitlion

TERMS: Cash

BUYER: Capstar Inc., owned by
Stephen Hicks and Sillerman-Mages
Corp., a New York-based venture
capital company headed by Robert
F.X. Silleeman. Hicks also owns
WSIX-AM & FM/Nashville.

SELLER: Sterling Communications,
headed by Larry Patrick.

BROKER: Gary Stevens of Gary
Stevens & Co.

I N C O R

THOUSAND

DAYS
ONE

BILLION
DOLLARS

BLACKBURN @5®MPANV

r o R A T

Media Brokers & Appraisers Since 1947

LAS VEGAS HILTON*NORTH TOWER/SUITE 6121
10:00 A.M. TO 8:00 P.M. OR BY APPOINTMENT

WWW._americanradiohistorv.com

TRANSACTIONS AT A GLANCE

| ®'WPNC-AM & FM/Plymouth, NC $350,000

| Deafs So Far In 1989:
$1,061,922,098

Total Stations Traded This Year: 396
This Week’s Action: $421,411,248
Total Stations Traded This Week: 33

Deal of the Week:
® Legacy/Metropolitan Stations to

Group W Radio $385 million
® WNEW-FM/New York
® KTWYV/Los Angeles
® WMMR/Philadelphia
® WCPT & WCXR/Washington
® WLLZ/Detroit
® KILT-AM & FM/Houston
® KDWB-AM & FM/Minneapolis-St. Paul

® Sterling Communications Stations
$24 million
® WJDX & WMSI/Jackson, MS
® WSSL-AM & FM/Greenville, SC

® CD Broadcasting Corp. Transactions
® KLIZ-AM & FM/Brainerd, MN $910,000
® KJJQ & KKQQ/Volga-Brookings, SD
$910,000
® KRRZ & KZPR/Minot, ND $507,500
® KBHB & KCRS/Sturgis-Rapid City, SD
$900,000

® WAAY Huntsville, AL $300.000

® KNZS/Capitola & KMBY/!Seaside (Salinas-Monterey-Santa Cruz)
$£3.6 million

& WDXR/Paducah & FM CP/Goldeonda, il $175,000

® WSJCMages, MS 3325000

8 WECK/Cheektowaga, NY S800,000

& WHNJYRotterdam (Albany), NY $2 883 748

& WILK/Wilkes-Barre, PA 5750,000

WJDX & WMSI/Jackson, MS WSSL-AM & FM/Greenville,
FREQUENCY: 620 kHz; 102.9 MHz SC

POWER: 5 kw day/1 kw night; 100 kw  FREQUENCY: 1440 kHz; 100.5 MHz
at 1800 feet POWER: 5 kw; 100 kw at 1280 feet
FORMAT: AC; Country FORMAT: Country

Continued on Page 12

MAHLMAN

COMPANY

v
Radio’s Blue-chip Broker

Bob Biernacki - Lou Faust - Lucllle Ferrara - Bob Mahiman
Bob Mahiman, Jr. - Nancy Mahiman - Alyce Scholz
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SIK GOOD REASONS T0
GHOOSE BLAGKBURN

CERTIE® EMABCNG Yo v cuontn,fppeing STATION VALUE EXPERTISE We have been in the
experts with Blackbm Capital Marke;s. We get the market every day for the past 40 years. Nobody knows
top price for your starion and we can help structure station values like Blackbum & Company.

the best financing package.

RESEARCH Blackbum & Company
has purchased the exclusive rights to
“Radio Econometrics.”
We can give you a
complete profile on
any station in any
Arbitron rated
market in minutes.

CONFIDENTIALITY We know that
rumors can hurt your station’s
value in the marketplace. We
pride ourselves on being able to
bring you the top price quickly
and quietly. Our confidential
approach lets you maximize your
station’s value . . . not waste your
time fighting rumors.

BUYER/SELLER
MATCHING
We are specialists
in putting the best

buyers and sellers
together. We know the
buyers that are motivated
and qualified to close the
deal. Given our resources, we

can virtually guarantee the best
price. . . quickly and quietly.

BEST

RESULTS

Paul Kagan
Associates’
exclusive 1988
survey of
independent
brokers reports
that Blackbum &
Company is #1 in
total transactions and
dollar volume. A total
of 57 deals totalling
$436,000,000! In the past
one thousand days we have
exceeded ONE BILLION
DOLLARS.

i

BLACKBURN@@)MPAN\/

INCORPORAT

Media Brohers & Appraisers Sm\e ]947

WE BROKER BROADCASTING'S BEST

Atlanta ¢+ Chicago + Beverly Hills

(404) 8924655 {312) 3466460 (213) 274-8151

Washington + New York

(202) 3319270 212) 8329191

_wWwwWW.americanradiohistorv.com .
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TRANSACTIONS

Continued from Page 10

CD Broadcasting Corp.

Transactions

COMMENT: Minneapolis-based CD
Broadcasting Corp. is engaging in a
series of transactions, including a tax-
free station swap with North Dakota-
based group operator Robert Ingstad.
CD recently announced plans to pur-
chase KQHT/Crookston, MN-Grand
Forks, ND from Ingstad.

BROKER: Johnson Communications
Properties Inc. brokered all the CD
transactions.

Transaction #1 —
Tax-Free Station Swap

KLIZ-AM & FM/Brainerd, MN
PRICE: $910,000

TERMS: Tax-free exchange for KJJQ &
KKQQ/Volga-Brookings, SD.

BUYER: Sioux Valley Broadcasting
Inc., owned by Robert Ingstad. He
owns interests in KGFX-AM & FM/
Pierre, SD; KBUF/Holcomb, KS;
KBUF/Garden City, KS; KZPR/Minot,
ND; KJJQ & KKQQ/Volga, SD; KKOA
& KKPR/Kearney, NE; and KFKA &
KSQl/Greeley, CO.

SELLER: CD Broadcasting Corp.
FREQUENCY: 1380 kHz; 107.5 MHz
POWER: 5 kw; 100 kw at 350 feet
FORMAT: Country; CHR

KJJQ & KKQQ/Volga-
Brookings, SD

PRICE: $910,000

TERMS: Tax-free exchange for KLIZ-
AM & FM/Brainerd, MN.

BUYER: CD Broadcasting Corp.
SELLER: Sioux Valley Broadcasting
Inc., owned by Robert Ingstad.
FREQUENCY: 910 kHz; 102.3 MHz
POWER: 500 watt day/1 kw night; 3
kw at 234 feet

FORMAT: Country; CHR

Transaction #2

KRRZ & KZPR/Minot, ND
PRICE: $507,500

TERMS: Escrow deposit $5000, with
total of $420,000 cash at closing.
Noncompete agreement allocation
$82,500, payable interest-free over
ten years in equal monthly instaliments
of $688.

BUYER: CD Broadcasting Corp.
SELLER: Dakota Radio Inc., owned by
Robert Ingstad.

FREQUENCY: 1390 kHz; 105.3 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 579 feet

FORMAT: Gold; Country

Transaction #3
KBHB & KCRS/Sturgis-
Rapid City, SD

PRICE: $900,000

TERMS: Escrow deposit $10,000,
with additional $440,000 cash at clos-
ing. Eight-year promissory note for
$275,000 at ten percent interest, pay-
able in quarterly interest-only install-
ments for first two years. Noncompete
agreement valued at $175,000, paya-
ble over seven years without interest in
equal monthly installments.

BUYER: CD Broadcasting Corp.
SELLER: Sturgis Radio Inc., owned by
Les Kleven and Marguerite Kleven.
FREQUENCY: 810 kHz; 93.1 MHz
POWER: 25 kw daytimer; 100 kw at
1060 feet

FORMAT: Country

WAAY/Huntsville

PRICE: $300,000

TERMS: Allocations include $280,000
for station assets and $20,000 for real
estate. Cash payment of $30,000;

ten-year promissory note for
$270,000 at ten percent to be paid in
equal monthly instaliments.

BUYER: United Communications Inc.,
owned by Goldsboro, NC investors
Greg and Sam Floyd and Charleston,
SC investors John Magnolia and Ron-

“Thats

broadcast

Fact: With over $185 million in commitments, BayBank is ranked
in the top third of financial organizations in the country lending to the
broadcast industry. BayBank's specialists stay tuned to the developments
that affect the communications business, providing financing to projects
in over sixty-five markets nationwide. And that’s just one of the exten-
sive range of corporate financial services we offer. Now that you know,

isn't it time you found out what we can do for you? Call our Communi- BaYBank ®

7

cations Lending Group at (617) 556-6506.

Member FDIC

waann americanradiohistornv, caom

ald Stone. The Floyds own interests in
WFAlI & WKML/Fayetteville, NC;
WASC/Spartanburg, SC; and WYNG/
Evansville, IN.

SELLER: SJK Inc., owned by
Elizabeth Jones Smith, M.D. Smith
IV, Anita Smith Johnson, and F.
Ralph Dowdy. The company also owns
WNUE/Ft. Walton Beach, FL.
FREQUENCY: 1550 kHz

POWER: 50 kw day/500 watts night
FORMAT: AC

BROKER: The Millar Co. USA Inc.

KNZS/Capitola &
KMBY/Seaside (Salinas-
Monterey-Santa Cruz)

PRICE: $3.6 million

BUYER: Adcomm IV Inc., owned by
Stephen Adams Jr. He is the son of
Adams Communications Chairman
Stephen Adams.

SELLER: Cypress Communications
Inc., owned by John Frankhouser.
FREQUENCY: 1540 kHz; 107.1 MHz
POWER: 10 kw; 910 watts at 1570
feet

FORMAT: News/Talk; AOR

BROKER: Kalil & Co. Inc.
COMMENT: Frankhouser purchased
this combo for $2.85 million in April
1988.

For The Record

Due o incompiste  information
freen FCC fifzs, R&R incorrectly re-
ported the sale price of WOOJ!
Lehigh Acres, FL in our 3/31 is-
-gue. The cofrect price is $5 million,
F1 -milficn more than we reported.
The cymulstive 1889 deals total in
this -issue’'s "Transactions At a
Glance” box has been corected to
acpount for the higher price. Rob-
ert A. Chaisson Inc. was the
broker in this fransaction. as well as
the sale of WHFB-AM & FIM/Benton
Harbor, Mi, which was reparted in
our 4/7 |asie.

We encourage brokers to notify
the RER Washington office prompt-
by about deal announcemants —
phone (202) T83-3522, or fax
{202) 783-0260.

WDXR/Paducah & FM

CPI/Goldconda, IL

PRICE: $175,000

TERMS: Escrow deposit $500, and
$100,000 total cash payment due at
closing. Five-year promissory note for
$75,000 at interest rate equal to the
prime rate of Boatmen's Bank of St.
Louis. The note is to be amortized on a
ten-year basis, payable interest-only
for first five months. Buyer has an op-
tion to acquire the FM CP.

BUYER: WIllliam Moir of St. Louis,
MO. He is an applicant for new FM sta-
tions at Golconda, IL; Burns, WY; and
Johnson City, TX.

SELLER: Pollack Communications
Inc., owned by Sydney and Marilyn
Pollack. They also own KOSE/
Osceola, AR.

FREQUENCY: 1450 kHz; 105.1 MHz
POWER: 3 kw at 300 feet

FORMAT: Gold

BROKER: Business Brokers of Chat-
tanooga, TN.

WSJC/Magee

PRICE: $325,000

TERMS: Cash

BUYER: Sam Floyd of WSJC Inc. of
North Carolina

SELLER: Craig Scott of CBS Com-
munications Inc. of Mississippi
FREQUENCY: 810 kHz

POWER: 50,000 watts day/500 watts
night

FORMAT: Religious

BROKER: John Pierce and Laura
Rubin of John L. Pierce Associates
Inc.

WECKI/Cheektowaga

PRICE: $800,000

BUYER: LWB Alientown Corp., head-
ed by Robert Williams. He recently
announced plans to buy WJYE/Buffaio
for $6,000,000.

SELLER: Quid Me Broadcasting Inc.,
owned by Chester Musialowski. He

BN 5 T £ £
b e RN

st ¥

Continued on Page 15

Protect Yourself.
Call the Industry’s Lawyer.

BARRY SKIDELSKY

Attorney at Law

655 Third Avenue, Suite 1100
New York, NY 10017
(212) 818-0900

At NAB/Las Vegas.
Contact via LV Hilton hotel
or call ahead to schedule
free and confidential consultation.
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KCMO WRKO
Kansas City Boston

We live in a land of choices.
Radio Talk Programming offers
many —with some paying off
better than others. So when
KPRC, Houston, made the
change to Tom Snyder they
saw their decision pay off with
ajumpfroma2i1toaélin
Adults 25-54. Sally Jessy
Raphael took them from a 1.8
to a 3.4. KCMO, Kansas City,
reaped a reward with Sally
going from a 3.6 to a 9.9. KEX,

Portland, rode with Tom
Snyder from a 7.6 to a whop-
ping 12.3 in asingle year. Others
like WRKO and KSTP had similar
successes with Sally and Tom.
Sally’s up froma 2.4 toa4.9in
Boston.Tom took the Twin Cities
froma1.5to a 6.2! And it’s hap-
pening all over the country.

You've got to admit, their
choice is paying off!

Sometimes it's tough to make
a change. But for stations choos-

wwWeamerticanradiohistorv.com

IS PAYING

2.1 15

FALL ‘87 FALL ‘88 FALL ‘87 FALL ‘88 [

KPRC KSTP
Houston Minneapolis

ing Tom Snyder and Sally Jessy
Raphael the change is paying off.
Let it pay off for you...not your
competitor.

Call Rich Wood today at
(212) 887-5464.

SALLY JESSY RAPHAEL

TPM-10PM Eastermn 10PM-1AM Pacific
TOM SNYDER

10PM-1AM Eastern 7PM-10PM Pacific

SABC RADIO NETWORKS

Source: Arbitron, Fall 1987/Fall 1988, Adults 25-54.
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TNNR offers country music's only radio program
service aired live 24 hours a day from Nashville. You
get the most popular stars in country music and the
brightest new stars, along with key programming seg-
ments including the Nashville Record Review,
in-depth celebrity interviews and Music City Album
Reviews and superstar specials.

TNNR also offers special feature segments including
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live concerts, retrospectives and on-the-spot coverage
of major events in the world of country music.

And best of all, you don’t have to spend a lot to get
the sound of all this exclusive programming.

TNNR. We can help you turn your station into one of
the biggest sounding stations in the country. For more
information, call Roy Mehlman, Vice President of Affil-
iate Relations at (203)965-6420.

© GROUP W SATELLITE COMMUNICATIONS 1989 |

WWW americanradiohistory com
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Sunnier Days Ahead
On Texas Horizon?

Brokers, Bankers See Economy Bottoming Out, Station Sales Going Up

Radio dealmakers in Texas are predicting a new wave
of station sales because of signs that the state’s economy,
long suffering from depressed oil prices and collapsed
banks, is finally coming back to life.

“The market has bottomed out,
it’s coming back, and I see some
good buys in the state, says the
dean of Texas brokers, Austin’s
Norman Fischer. “If a buyer com-
ing to the table has strength, the
banks are willing to bend a little
and take a hickey on their debt if
the buyer can turn it around.”

Fischer says broadcast revenues
are bouncing back in Houston and
Dallas. Other brokers say Corpus
Christi should do well for years be-
cause of an economy bolstered by
an expanding US naval base and
potential beachfront develop-
ments. Still, several Dallas-area
broadcast financiers warn that out-
of-staters seeking deals in the Lone
Star State should remember a pop-
ular slogan — ‘“‘don’t mess with
Texas.”

“I'm getting calls from out-of-
state opportunists all the time.
They’re not looking for properties
to buy, but to steal,” says com-
peting Dallas broker Doyle Peter-
son. “Well, we're not helping any
thieves but good broadcasters
seeking good deals are always wel-
come.”

Beware Of ‘COLT’ Loans

“I think there’s a consensus this
is a good place to bottom-fish or
find a cratered deal. I say no, it
isn’t,” adds Bill Whitley, a veteran
Texas broker with the Dallas office
of Chapman Associates. “I know a
lot of high-flyers who have been
brought down to earth, but I don’t
know of any market that’s sack-
cloth and ashes.”

Whitley says Texas dealmakers
are still hampered by the cloudy
economic weather brought on by

the closings of scores of financial
institutions, and broadcast loans
remain difficult to secure. Most in-
state transactions are bankrolled
by out-of-state institutions, primar-
ily the traditional East Coast and
Chicago money center banks along
with a few specialty lenders such
as Houston-based Beacon Manage-
ment.

“‘My advice to sellers is
be prepared to help
finance the deal.
Buyers . . . put together
more equity than you

think you’ll need.”
—Jim Moore

However, getting outside banks
to pump money into the Texas
economy can be tough. Laurie-Jo
Stratty, Managing Partner of First
Communications Capital in Dallas,
notes that East Coast bankers
have developed the slang term
“COLT” loans — for Colorado, Ok-
lahoma, Louisiana, and Texas.
“You'll call out-of-state - institu-
tions, tell them you're from Dallas,
and they’'ll say, I'm sorry, we
don’t do COLT loans.’ ”

Group financing is possible; for
example, First Communications
Capital expects to soon complete
an $80 million financing for a small
TV chain. But financing stand-
alones is virtually impossible in
Texas, according to Stratty. She
says the climate is equally tough
for small market dealmakers.
While large institutions such as
NCNB/Texas, Glenfed, and Texas

John Sandvig

MEDIUM MARKET FINANCING

Media Capital, Inc. is a full service investment
banking firm able to help evaluate, negotiate,
structure and finance your acquisition. We provide I
primary, mezzanine, bridge and/or equity financing.
In addition, our operations expertise
adds value to you and your station.

Station(s)

Leneral Manager/Pariner Localion Tola] Financing
KSLY (FM) - KKCB (AM)  San Luis Obispo, CA $2,635,000
Guy Hackman

WLMX (AM/FM) Chattanooga, TN $3,500,000
Paul Fink

WJYQ (FM) Charleston, SC $1,250,000
Marvin Ceder

WLSY (FM) - WYL (AM) Louisville, KY $2,900,000
Ed Henson

WWQM (FM) - WHIT (AM) Madison, WI $3,310,000

For more information call or write:
) ) Michael Hesser, President
MediafCapital,Inc. P-O.Box 12837, San Luis Obispo, CA 93406
(805) 5439214

' NAB

Las Vegas Hilton, Suite 1810
Call for an appointment

Commerce Bank are still lending,
it’s big deals only, please. “It’s
really hurt the operator looking for
under $10 million in Texas. There’s
no one servicing that market,”
adds Stratty.

Small Deals Still Suffer

All of the Texas brokers inter-
viewed by R&R said the only in-
state lenders for small station
transactions that can be found are
a handful of small, local banks and
private investors. Seller financing
has taken on an increased promin-
ence for start-ups #hd turnaround
situations.

“We’re looking at deals involving
the sellers more than you would ex-
pect them to be involved,” says
Jim Moore, President of regional
brokerage George Moore & Associ-
ates. “My advice to sellers is be
prepared to help finance the deal.
For the buyer, put together more
equity money than you think you'll
need. That’s the bottom line.”

TRANSACTIONS

Continued from Page 12

also owns WSIR/Winter Haven, FL.
FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Al Dick of Business Brokers
Associates.

WNJY/Rotterdam (Albany)
PRICE: $2,883,748

TERMS: Escrow deposit $50,000.
Buyer to assume obligations totalling
$2.32 million. Additional $563,748
noncompete agreement payable by as-
suming liability of $63,748 and paying
balance in cash to seller.

BUYER: Radioactive Group Inc. (see
WACSI/Cobleskill, NY transaction
above).

SELLER: WNYQ Associates, a part-
nership headed by John Long Jr.
FREQUENCY: 98.3 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

BROKER: Kozacko-Horton Co.

WPNC-AM & FM/Plymouth
PRICE: $350,000
TERMS: Escrow deposit $35,000 with

balance due cash at closing.
BUYER: Plymouth Radio Group, own-

ed by Thomas McKinnon; Milton
Pearce; James Sullivan; and LBJ Part-
ners, an investment group owned by
Larry Bethune, Bill Creel, and James
Pegram.

SELLER: Ralph Epperson of Mount
Airy, NC. He aiso owns WPAQ/Mount
Airy, NC; WPMH/Portsmouth, VA; and
WBRF/Galax, VA.

FREQUENCY: 1470 kHz; 95.9 MHz
POWER: 5 kw daytimer; 2 6 kw at 350
feet

FORMAT: Country

BROKER: Communications Associ-
ates of Columbus, GA.

i e g
WILK/Wilkes-Barre
PRICE: $750,000

BUYER: Keymarket of NEPA, a sub-
sidiary of Keymarket Communica-
tions, owned by Kerby Confer.
SELLER: Wyoming Valley Broadcast-
ing Co., owned by Dr. Roy Morgan.
He signed the station on the air in
1947.

FREQUENCY: 980 kHz

POWER: 5 kw day/1 kw night
FORMAT: AC

BROKER: Glenn Serafin and Tim
Menowsky of Communications Equi-
ty Associates.

wwwamericanradiohistorv.com
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SEVEN EXPERTS’ FCC PREDICTIONS

Regulation In The '90s

his year’s NAB con-

vention comes at a

time of remarkable
transition and uncertainty
in broadcast regulation and
policy arenas. The Fairness
Doctrine, cast aside by the
FCC two years ago, is mak-
ing a comeback bid in Con-
gress. A recent federal
court decision questions the
constitutionality of the
FCC’s minority ownership
policies. And the Commis-
sion is proposing to reform
the comparative hearing
process — but at the same
time has recommended the
system be junked as a
method of granting new li-
censes.

On the technical side, the FCC
has taken several steps to improve
the quality of AM, but still refuses
to set a single AM stereo standard.
FM broadcasters, meanwhile, re-
main locked in a stare-down over
whether Class A stations should be
uniformly permitted to double
their power.

Adding to the confusion over
what lies ahead for radio is the fact
that several top telecommunica-
tions policy posts are vacant or oc-
cupied by unknown quantities. Will
President Bush veto Fairness Doc-
trine legislation? Who will be ap-
pointed to the chairmanship and
those two other vacancies on the
FCC? Will Commissioner James
Quello retire, depriving the Com-
mission of its only broadcaster?

To help broadcasters map the
current and future regulation land-
scape — to the extent that’s possi-
ble — R&R recently talked with
several veteran Washington ob-
servers. What follows are their
comments and insights on a varie-
ty of topics ranging from the over-
all outlook for regulation to the
prospects for further license re-
newal reform and technical im-
provement of the AM band.

Our group of experts included
Andrew Schwartzman, a public in-
terest communications lawyer
with the Media Access Project;
former FCC Chairman Mark Fow-
ler, who presided over the golden
age of Reagan-era broadcast de-
regulation before joining the Wash-
ington law firm of Latham &
Watkins as Sr. Communications
Counsel; NAB Sr. VP/Government
Affairs Jim May; Mullin Rhyne
Emmons & Topel partner Howard
Weiss, who helped Metroplex Com-
munications successfully defend a
license challenge to WHY1/Miami;
Wilmer, Cutler & Pickering lawyer
Tim Dyk, who specializes in free
speech issues; Greater Media VP/
Radio Engineering Milford Smith;
and Engineering Manager/Group
W AM Stations Glynn Walden.

Andrew
Schwartzman

Andrew Schwartzman

R&R: Let's start with the big
picture. In the coming decade, do
you see more deregulation or a
return to regulation?

Schwartzman: The reregulation
has already begun. Dennis Patrick
will be seen as the FCC Chairman
who presided over a transitional
period during which there was a
slowdown and even some reversal
of the Reagan-era deregulation.
Many of Patrick’s deregulatory ef-
forts were not completed, others
were completed in (watered-down)
form, and others have been un-
done. The trend is unmistakable.

The first thing to be stopped was
the 1984 proposal to lift all multiple
ownership regulation. In the past
several years, especially under
Patrick, a number of Commission
proposals in the ownership area
have failed or been cut back, in-
cluding one-to-a-market and cross-
interest.

R&R: Does that mean some of
the more radical ideas floated dur-
ing the Reagan era, such as a spec-
trum auction, are dead forever?

Schwartzman: I don’t think we’ll
ever see a spectrum auction in
mass media as long as high defini-
tion television is coming along.
HDTV needs a lot of spectrum, and
broadcasters don’t want to have to
pay for that. I think the fact that
Patrick’s (new license) lottery pro-
posal is falling like a lead balloon
also bodes poorly for a spectrum
auction.

R&R: So are we going to come
all the way back to regulation as it
was before the Reagan era?

Schwartzman: No, nor should
we. What’s going to come back is
the notion of broadcasters as public
trustees and a set of rules aimed at
ensuring they serve their commun-
ities. Broadcasters will have to
prove they have provided some
level of public service in exchange
for renewal of their license. That
will be measured by service to chil-
dren, information programming,
and a demonstration of providing
programming — including contro-
versial issue programming — tail-
ored to the needs of the communi-
ty.

By Randall Bloomquist

In the ownership area, I think the
FCC will be saddled (by Congress)
with some sort of anti-trafficking
rule, and that the Commission’s
takeover policy, which allows hos-
tile takeovers of broadcast com-
panies without full FCC considera-
tion, will be overturned in court. I
also think the Commission’s Mar-
co, Florida decision, which allowed
a settlement by a non-applicant in
a comparative proceeding, will fall
very quickly.

R&R: Will the the rough rela-
tions between Congress and the
FCC improve?

Schwartzman: The FCC is not,
strictly speaking, an arm of the ad-
ministration. It's a quasi-legisla-
tive adminstrative agency exercis-
ing legislative-type authority del-
egated by Congress. This system
was envisioned to include some
give-and-take between the FCC
and Congress, but in recent years
the FCC has been spitting in the
face of Congress. Once the FCC
gets the idea that it’s supposed to
exercise delegated authority and
not run hog-wild, Congress will quit
micro-managing at the FCC.

R TR

discussed:
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- Rules We’ll Be Living By

In a special four-page supplement, seven
Washington experts look at the regulations that
will shape broadcasters’ existence in the coming
decade, while investment lawyers Erwin Kras-
now and Gene Schieppenbach explain how you
can join the ownership ranks. Among the issues

® Anti-trafficking rules

® FCC/Congress battles
®License renewal reform

® Fairness Doctrine prospects
® Easier paths for new owners

® AM and FM futures

Mark Foler

Mark Fowler

R&R: Do you agree with the
“pendulum theory” that says we’ll
see a swing back to regulation in
the '90s?

Fowler: Well, that’s the pit and
the pendulum theory, because if
the pendulum does swing broad-
casters are back in the pit of regu-
lation. I disagree with that theory.
Because of technical changes, be-
cause the regulation has been
shown to have served no useful
purpose, and because the system
works as well — I believe better —
than it did with regulation, I don’t
think we’ll go back to those dark
days. In fact, I think we’ll see in-
crementally more deregulation,
clean-up deregulation — although
there isn’t a whole lot more that
needs to be deregulated in radio.

I would suspect a lot of the people
who say the pendulum is swinging
are practicing law. People inside
the Beltway (the freeway sur-
rounding Washington, DC) are wed
to the idea of the regulatory pendu-
lum swinging back because they
depend on it for their existence.

wirrv=arerteantadiohistorv.com

R&R: What about the move to
codify the Fairness Doctrine?
Doesn’t that herald at least some
reregulation?

Fowler: I think that’s a last-gasp
effort by politicians to control a
portion of the press. It won’t suc-
ceed because the courts won’t let it.

R&R: What about Andrew
Schwartzman’s prediction that
we’ll soon see the return of an anti-
trafficking rule?

Fowler: Andy can’t point to any
valid reason why that rule should
be reinstated. The people who
favor that kind of regulation are
the same ones who wanted energy
regulation in 1974 so we could have
gas lines. Their numbers are few
and their reasons aren’t compell-

In fact, it’s ironic these voices
are calling for reregulation at a
time when Margaret Thatcher,
Mikhail Gorbachev, and the North
Vietnamese Central Presidium are
saying, ‘We should go to a market-
place approach.” The whole world
is going the other way. Broadcast-
ing is being liberalized in Europe,
Australia, New Zealand, and hope-
fully in Canada — all following the
lead of the US. That’s why we’re
beginning to see more internation-
al deals in programmiing.

R&R: What about minority own-
ership pelicies? Will such policies
exist ten years from now — and
should they?

Fowler: There ought to be steps
taken, because the minority owner-
ship numbers are still deplorable,
but the policies shouldn’t revolve
around skin color. It is wrong to
say a young white man loses in a
comparative hearing because of
the color of his skin and his gender.
But we can try to make pools of
public and private money available
on a needs-tested basis for people
who don’t have the finances
available to get into broadcasting.

We also need to go back to the
basic truth that no one, on their
first go-round in broadcasting, is
going to wind up owning (a top-
rated major market TV station).
You start out at small stations with
a lot of sweat equity. That’s the
way it happens; that’s what life’s
all about for all Americans.

R&R: Will there be a waning of
the FCC’s power as Congress con-
tinues to exert its will on telecom-
munications issues — as it has, for
example, on the Fairness Doctrine
and minority preferences?

Fowler: It's not clear. Most of
the difficulties the agency had with
Congress were constitutional. The
FCC struggled manfully to do the
right thing on these issues while
Congress catered to special in-
terest groups. Today, we seem to
be seeing the bludgeoning of Con-
gress on such issues as the pay
raise, Jim Wright’s ethics, and
money from PACs and special in-
terests, so it’s not clear that we’ll
continue to see an imperial Con-
gress. I think Congress did over-
step its bounds in several issues in-
volving the Constitution.

R

Jim May
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Jim May

R&R: Perhaps as a result of the
blood feud between the FCC and
Congress, broadcasters seem to be
held in fairly low esteem on Capitol
Hill. The industry’s reputation with
lawmakers certainly wasn’t en-
hanced by Talk radio’s campaign
against the Congressional pay
hike. Where do you see this rela-
tionship going?

May: I don’t agree with the
blanket statement that broad-
casters have a bad reputation. Cer-

Continued on Page 18
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Continued from Page 16

tainly there are some members of
Congress who have a bad impres-
sion of us, but that’s true of any in-

dustry.

R&R: Are you saying broad-
casters should hold their fire on
issues Congress is sensitive about?

May: Oh, no! That would be tan-
tamount to suggesting we should
restrict First Amendment rights.
I'm not supporting that at all.

The one suggestion I would have
is that talk hosts make sure they
present both sides of controversial
issues. What Congress objected to
on the pay raise issue was the
demagoguery.

R&R: Is there some sort of ongo-
ing NAB program aimed at polish-
ing broadcasting’s image in Wash-
ington?

May: A component of the up-
coming “Radio: What Would Life
Be Without It?” (promotional cam-
paign) is aimed at Capitol Hill.
Also, at one of our congressional
breakfasts during the convention
we’ll be doing a presentation about
the value of free over-the-air
broadcasting and what it adds to
the fabric of American life.

It’s also very important for local
broadcasters to tie into efforts like
this by inviting their congressmen
to visit their stations. Too often
lawmakers only see the newsroom
operation; they don’t see the busi-
ness end. They have to see that
part of the station to understand
that in many ways we are a strug-
gling industry — that we need li-
cense reform, and that eliminating
the tax deductibility of advertising
is a threat to our only source of
revenue.

I think our image is constantly
improving thanks to (NAB) paying
more attention to Congress, and in-
dividual broadcasters getting in-
volved. Of course, every time we
have a group of talk hosts attack-
ing Congress on an issue near to
their hearts and wallets, it sets us
back.

Howard
Weiss

R&R: Where are we headed with
renewal of the comparative license
renewal process?

Weiss: My firm has been on both
sides of the issue, which leads to
some ambivalence but also gives
me some objectivity. Sooner or
later Congress will act on this
issue; maybe not in six months or a
year, but Congress will act to re-
structure this system, because the
system is insane. It’s probably the
only system in the legal world
where someone can invest millions
of dollars in building up their busi-
ness and then have it subject to
challenge by someone who has no
basis for the challenge other than
that he wants the station and
doesn’t want to buy it.

Unfortunately, the FCC can leg-
ally go only so far in reforming the
system, and they have already
gone pretty far in what they’ve
done recently.

R&R: Where is that line the FCC
can’t cross?

Weiss: The courts have said the
law contains an underlying pre-
sumption that renewal challenges
are good things. Judges have told
the FCC it can’t develop a pro-
incumbent bias in its proceedings.
What Congress needs to do is to
change the statute to say, “Yes,
there should be pro-incumbent bias
in the interest of stability in the in-
dustry and because the current
situation encourages greenmail.”

If a licensee is operating within
the rules and serving its communi-
ty, there should be no opportunity
for someone to come in and take
the station away. That’s the most
drastic sanction the law can have
outside criminal penalties.

Reform of this system is particu-
larly important for small-town and
rural broadcasters. While they
aren’t particulalrly attractive
targets for greenmail, they are
very vulnerable to challenges by,
say, disgruntled ex-employees or
creditors. If we don’t protect those
people who are interested in serv-

CONFUSED ABOUT TELEPHONE INFORMATION SYSTEMS?

Come see us at the NAB!?

Booth 7300

IN THE HILTON CENTER

TOUCH TONES ARE YOUR FRIENDS!

ing the small markets, we’ll wind
up with broadcasting service only
in the larger urban areas.

The legislation pending in Con-
gress would create a two-step pro-
cess that would disallow challenges
if a licensee is found to have served
the community. The FCC can’t im-
plement that kind of system, al-
though I'm sure they’ll push to the
outside of the envelope with the
current Notice of Proposed Rule-
making on the renewal expectan-
cy.

R&R: What else do you see com-
ing up in the comparative renewal
arena?

Weiss: I think we’re going to see
some sort of quantitative analysis
of public service programiming in
the license renewal process. Li-
censees have to be given some sort
of benchmark standard to abide by
in terms of how much public ser-
vice programming they need to be
doing. The market simply won’t
dictate something like that.

‘“(The lottery proposal
is) an insane idea, and |
think it will be

defeated.’’
—Howard Weiss

R&R: What about the FCC’s lot-
tery proposal for awarding new li-
censes — is that going anywhere?

Weiss: It’s an insane idea, and I
think it will be defeated. But I un-
derstand the Commission staff is
dug in pretty deep. They want the
lottery, which they see as an effi-
ciency thing, but a lottery serves
the purposes of no one except the
application mills. If the FCC staff
says it can’t deal with the hearing
process and wants to go to a sys-
tem where it doesn’t care who the
applicants are, then the logical
thing is to go to a lottery so at least
there’s some money being paid into
the treasury.

But if we’re moving back to re-
regulation and the public trustee
concept, a lottery doesn’t fit be-
cause basically it’s the Commis-
sion throwing up its hands and say-
ing, “We can’t decide who the best
applicant is, so we’ll turn it over to
a bunch of ping-pong balls.”

Another problem with the lottery
is that American Women in Radio
and Television has filed a petition
arguing that a lottery would con-
stitute abandonment of the minori-
ty and female preferences, which it
would. So I think the Commission
will have to back off.

# LTl e A B

Tim Dyk

R&R: As a First Amendment
specialist, what do you see ahead
on indecency?

Dyk: For the time being it’s real-
ly in the hands of the courts. Pend-
ing before the Supreme Court is the
Sable case, which will determine
the constitutionality of a blanket
ban on telephone indecency. Then
in the DC circuit there’s the Action
for Children’s Television challenge
to Sen. (Jesse) Helms’s blanket
ban on broadcast indecency. I
would expect a decision on Sable in

www.americanradiohistorv.com

Tim Dyk

June or July and then briefing and
argument in the Action for
Children’s Television suit.

We are in an environment where
the regulation (of speech) is overly
restrictive and has a significant ef-
fect on political speech and forms
of entertainment that are impor-
tant to the audience. Whether that
will change depends on these court
decisions, which I can’t predict.

R&R: Those two rulings will
guide FCC indecency policy in the
1990s?

Dyk: Right. They’re going to be
very important to the future of
Commission indecency policy. But
it’s just too speculative at this point
to start thinking about what the
courts will decide.

I think the speech issues are go-
ing to become even more impor-
tant than they are now. There is a
great deal of interest on Capitol
Hill in issues such as license renew-
al, cable must-carry, and tele-
phone entry into cable, all of which
raise First Amendment issues. I
think Congress will be grappling
with speech issues for years to
come.

R R

Milford Smith

R&R: What are the problems
facing FM as we head into the next
decade?

Smith: We’ve had quite a run of
the “more is better”’ philosophy of
FM allocations. Allocations are be-
ing made using propagation mod-
els that are notoriously inaccurate.
While the service could absorb that
sort of inaccuracy before, it’s tak-
ing a toll now because the band is
densely packed with stations.

One thing I'm particularly con-
cerned about is the Commission’s
recent decision to allow the limited
T T oo e e P

““Once you allow
directional antennas
you presage a change
in the entire FM
allocation system to a
contour-based
protection system like

that used on AM.”’
—Milford Smith
T P PO T B A - 00
use of directional antennas on FM.
That might seem like a minor
thing, but once you allow direction-
al antennas you presage a change
in the entire FM allocation system
to a contour-based protection
system like that used on AM.

Another area of concern is the
FCC’s relaxation of IF spacing of
FM stations. IF interference is par-
ticularly insidious and can stretch
from one end of the band to the
other.

And then there’s the blanket
Class A power hike. I don’t think
anyone opposes allowing a Class A
to increase its power so long as it
doesn’t interfere with the operation
of other stations.

R&R: What’s your feeling? Is
FM on the road to certain technical
ruin, or can the band be protected?

Smith: It’s hard to say where
we’ll be in the mid-1990s. Many of
these things, once done, are hard to
undo. I think a lot depends on the
composition of the new Commis-
sion. I would hope the FCC would
get back to its role of allocations
traffic cop, back to adequate con-
trols and engineering on FM. We’'d
like to see it remain the outstan-
ding service it has been to date.

Glynn Walden
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Glynn Walden
R&R: The FCC has taken sever-
al steps to reduce interference on
AM, including its recent adoption
of the NRSC-2 emission standard.
What'’s the future look like for AM?
Walden: Those doomsayers who
predict the end of AM by 1999 are
ignoring the existence of many,
many successful AM stations. I
wish people realized how many AM
stations out there are capable of
sounding almost as good as FM.

The regulatory challenge for the
future is to continue to reduce in-
terference on the band, and the on-
ly way to do that is to reduce the
number of stations. For 40 years
the FCC allocated AM stations on
the basis of quantity, not quality.
Now I think the environment at the
Commission is such that we can
turn that around a bit.

The Commission’s recent AM ac-
tions have been great. If they keep
it up I'm optimistic about the
future. Unfortunately, I think
crowding on the band will also be
reduced as stations fail financially
and go dark. I don’t see the de-
mand to support all the AMs we
currently have in operation.

R&R: What about AM stereo?
Should the FCC set a standard in-
stead of allowing Motorola and
Kahn to vie for supremacy?

Walden: I think it’s too late for a
standard. At this point a standard
would almost certainly get tied up
in court challenges. Besides, we
already have a de facto standard.
R&R: Motorola?

Walden: Right.
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The Arbitron Company

The tools have changed. And so has Arbitron.
Our new services give you information that
will enhance your station’s ratings. New ways
to help you sell. New ways to help you manage.
New ways to help you compete. Track
what local retailers are promoting
on the air, in the stores, through the
mail and in newspapers. Know which
> products are the market movers to get
the ammunition you need for those
tough national sales calls. Keep an eye on where
the advertising dollars are going in your market.
Get your fair share of those spot dollars. How?
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With SAMI, the leading product tracking service.
Arbitron’s newest addition. And with the indus-
try standard for commercial monitoring, Broadcast
Adpvertisers Reports.

It all adds up to commitment. A renewed
commitment by The Arbitron Company
to offer you a full range of services. Infor-
mation that puts marketing in perspec-
tive. Information that works for you

SO you can Increase your station

sales and profits.
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Finance Your Radio Dream
With Other People’s Money Keeping Out

he easing of FCC

ownership restric-

tions and the Rea-
gan Administration’s de-
regulation of broadcasting
have made radio properties
an attractive investment.
Bankers and other institu-
tional lenders who frequent-
ly shunned broadcast in-
vestments in the past are
often quite aggressive these
days in their efforts to lure
new clients.

Most of the “how-to”” books and
self-help guides on radio acquisi-
tions omit a crucial factor when it
comes to banks: the best time to
talk to a banker is when you don’t
need the money! A solid business
plan documenting cash flow poten-
tial won't suffice if a significant
amount of equity money isn’t al-
ready part of the deal.

While banks are more willing
than ever to provide loans for sta-
tion acquisitions, financing for
turnarounds and equity seed

““Through private
offerings, smaller
companies can now
enjoy many of the
benefits of going public
without the expensive
and time-consuming
administrative burdens
of registering their
securities.”’

money for start-ups remains dif-
ficult to obtain. Most radio bankers
shy away from risk and won’t back
start-ups or deals of less than $5
million, so entrepreneurs have to
look elsewhere for help to finance
their dreams.

Increasingly, broadcasters are
raising equity dollars and turna-
round financing through limited
securities offerings which are ex-
empt from lengthy and expensive
federal and state securities regis-
tration requirements. New sources
of private capital, coupled with an
easing of government restrictions
over limited stock and partnership
offerings, are helping buyers of
radio properties and owners of ex-
isting stations lower the cost of
raising money.

Raising Capital

Thanks to recent regulatory
changes, raising private capital
has become less of an accounting
and legal obstacle. Through pri-
vate offerings, smaller companies
can now enjoy many of the benefits
of going public without the expen-
sive and time-consuming adminis-
trative burdens of registering their
securities. Such offerings allow

By Erwin Krasnow and Gene Schleppenbach

Gene Schleppenbach

Erwin Krasnow

companies to sell securities to
small groups of qualified investors
and avoid the formal registration
procedures of the US Securities
& Exchange Commission (SEC).
They also enable companies to
save money on professional fees
and retain more control over the
type of person who invests in them.

Owing to the limitless variety of
private offerings that are possible,
it’s impossible to set a precise
timetable or range of professional
fees. A simple, straightforward
private offering to accredited in-
vestors in one or two states may
take only a few weeks to complete,
and the professional fees may be
under $50,000, By contrast, the
registration process for a full-
blown public stock offering can
take eight months or more to com-
plete and can easily cost $150,000 or
more in legal, accounting, and
printing fees (even for a small
public offering) — and there is no
assurance that the company’s
stock will sell.

‘“The best time to talk
to a banker is when
you don’t need the
money! A solid
business plan
documenting cash flow
potential won’t suffice
if a significant amount
of equity money isn’t
already part of the
deal.”

““You are never exempt
from anti-fraud
regulations. Thus, you
must avoid material
misstatements or
omissions at all times.”’

Regulation D Tips
The SEC’s Regulation D sets
‘forth numerous rules that must be
followed in order to qualify for a
“safe harbor” exemption from the
registration requirements of the
Securities Act of 1933.

Be very careful. Noncompliance
or violation of even one rule can
lead to loss of the exemption and
trigger a lot of trouble. The stakes
are high — all investors can sue
you once an exemption is lost, since
the entire issue is deemed to
violate the registration laws.
That’s not the only potential pitfall
— a bad offering can even be
grounds for criminal prosecution.

Always remember that Reg D
only provides an exemption from
registration requirements. You are
never exempt from anti-fraud reg-
ulations. Thus, you must avoid
material misstatements or omis-
sions at all times. You also must
comply with the securities laws (or
“plue sky” laws) of the states in
which you offer or sell your securi-
ties. Many states have exemption
provisions that are more burden-
some than Reg D.

The term “‘accredited investor,”
which is central to the exemptions

aanana o arioanradiohisterneacoin—

Of Hot Water

The following fips should help you avoid legal prob-
lems when raising money for your radio deal with a private
securities offering:

* File Form D with the SEC and appropriate states. This
form is relatively simple and requires only basic information
about the company and the offering.

e Prepare all your financials in conformity. with GAAP.

¢ Be honest and accurate in ajq; your statements about
the company and the offering.

 {dentify the risks involved in the investment.

¢ Use a detailed investor and investment advisor ques-
tionnaire. This will allow you to select your investors careful-
ly and to document their qualifications. The questionnaire
may also be used to assure compliance with the FCC’s mut-
tiple ownership rules and the Communications Act’s restric-
tions on alien ownership.

¢ Lise a subscription agreement. Among other things, a
subscription agreement can be used to commit the investor
to his‘her investment (as opposed to resale intent).

» Conduct a thorough *blue sky” review to assure
compliance with the laws of each state in which you plan to
offer or sell your securities.

~ Finally, choose reliable professionals. Because of the
creative imaginations of unscrupulous issuers, the federal
and state securities regulations will never be simple. Thus,
you will need assistance from lawyers, accountants, and
perhaps underwriters. Make sure the professionals you hire
are experienced in both securities offerings and communi-
cations law. Such professionals are likely to have contacts

that can assist you in the search for legitimate investors.

provided under Reg D, is defined to
include eight categories of in-
vestors that are presumed to be

‘‘Be very careful.
Noncompliance or
violation of even one
rule can lead to loss of
the (Reg D) exemption
and trigger a lot of
trouble.”’

sufficiently sophisticated to protect
their own investment interests.
These categories include certain
institutional investors and in-
dividuals with incomes exceeding
$200,000 in each of the two most re-
cent years (or joint income ex-
ceeding $300,000) and a reasonable
expectation of reaching the same
income level in the current year.
Individuals with a net worth of $1
million or more also qualify.

All securities sales under the
same Reg D “offering” must be
“integrated,” or counted together.
It’s possible for an issuer to get into
trouble if it unwittingly exceeds the
investor or dollar limitations
discussed below and two or more
offerings become integrated. You
can avoid most integration prob-
lems by making sure that any of-
fering of your securities does not
occur within six months before the
start of — or after — the termina-
tion of another offering.

You Can Raise As Much
As You Need

In March 1988, the SEC amended
its rules and raised the dollar ceil-
ing for small Rule 504 offerings
from $500,000 to $1 million, so long
as no more than $500,000 worth of
securities are offered and sold
without registration under states’
securities laws. In contrast to offer-

Continued on Page 25
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On
Action..

“The first day we hit the streets
for our clients we vowed to be
more than just an extension of =
their local sales force. Our
client stations and the
advertising community made
one simple request . . . provide
concise, informative and
timely service!
By acting, rather than
reacting, all of us at Durpetti &
Associates are striving to
perfect that wish.”

Brian Thomas
Regional Manager
Dallas Office

DURPETTIG-ASSOCIATES

A Commitment To Fxcellence

A AN INTEREF CCIAPANY

\wWwww o americanradiohistorv.com
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GO WITH THE WINNERS. DYNAMAX CTR30 SERIES

“At 700WLW, we use the new
DYNAMAX CTR30 Series
3-deck recorders in the News
Booth of the Nation’s Station.
In just a year, these machines
have almost overcome my
fifteen year prejudice
against all 3-decks.”

Jim Wagner

Vice President
Technical & Engineering Operations
Jacor Communications

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation
O P.O. Box 808

00 Moorestown, NJ 08057
O USA.

0 609-235-3900

O TELEX: 710-897-0254

O FAX: 609-235-7779

WAL americanradiohistorv.com——
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FALL ‘87 FALL ‘88

KCMO
Kansas City

THE

CHANGE
IS PAYING

2.4

FALL '87 FALL '88

WRKO
Boston

We live in a land of choices.
Radio Talk Programming offers
many —with some paying off
better than others. So when
KPRC, Houston, made the
change to Tom Snyder they
saw their decision pay off with
ajump froma21toaébélin
Adults 25-54, Sally Jessy
Raphael took them from a 1.8
to a 3.4. KCMO, Kansas City,
reaped a reward with Sally
going from a 3.6 to a 9.9. KEX,

Portland, rode with Tom
Snyder from a 7.6 to a whop-
ping 12.3 in asingle year. Others
like WRKO and KSTP had similar
successes with Sally and Tom.
Sally'sup froma24toa4.9in
Boston.Tom took the Twin Cities
froma 1.5 to a 6.2! And it’s hap-
pening all over the country.

You've got to admit, their
choice is paying off!

Sometimes it's tough to make
a change. But for stations choos-

wwLamericanradiohistorv.com

21 : 1.5

FALL ‘87 FALL '88 , FALL ‘87 FALL'88 E3/3:vc

KPRC KSTP
Houston Minneapotis

ing Tom Snyder and Sally Jessy
Raphael the change is paying off.
Let it pay off for you...not your
competitor,

Call Rich Wood today at
(212) 887-5464.

SALLY JESSY RAPHAEL

TPM-10PM Eastern 10PM-1AM Pacific
TOM SNYDER

10PM-1AM Eastern 7PM-10PM Pacific

SABC RADIO NETWORKS

Source: Arbitron, Fall 1987/Fall 1988, Aduilts 25-54.
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TNNR offers country music’s only radio program
service aired live 24 hours a day from Nashville. You
get the most popular stars in country music and the
brightest new stars, along with key programming seg-
ments including the Nashville Record Review,
in-depth celebrity interviews and Music City Album
Reviews and superstar specials.

TNNR also offers special feature segments including

e

i S

e

e
o

B
SRR

S
=

B e i o

g

s

live concerts, retrospectives and on-the-spot coverage
of major events in the world of country music.

And best of all, you don't have to spend a lot to get
the sound of all this exclusive programming.

TNNR. We can help you turn your station into one of
the biggest sounding stations in the country. For more
information, call Roy Mehlman, Vice President of Affil-
iate Relations at (203)965-6420.

© GROUP W SATELLITE COMMUNICATIONS 1989
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NAB SPECIAL '89

Continued from Page 22

ings exceeding $1 million, there are
no limits on the number of inves-
tors or on their level of financial
sophistication, and no specific
disclosure requirements are im-
posed. Rule 504 offerings are espe-
cially useful for broadcasters who
are just starting companies, or who
are attempting to finance small-
market transactions.

In offerings of up to $5 million, an
exemption is available under Rule
505, provided that there are no
more than 35 investors who are not
“accredited.” There is no limit on
the number of accredited investors
who may purchase shares. The
previously discussed disclosure re-
quirements must be complied with.

Finally, there is no limit in offer-
ing size under Rule 506. Com-
panies are not limited in the
number of accredited investors
they may have, but are restricted
to 35 non-accredited investors. A
further condition, however, re-
quires that the non-accredited in-
vestors be “sophisticated” — they
must possess a high degree of busi-
ness acumen and bargaining pow-
er to protect themselves from ill-
advised investments.

Private Placement
Memo Is Vital

If the issuer makes a small Rule
504 offering or sells only to ‘“‘ac-
credited” investors, there are no
specific disclosure requirements
mandated by Reg D. If stock is sold
under Rules 505 or 506 to non-
accredited investors, however,
the same type of information re-
quired in a public offering register-
ed with the SEC must be disclosed
to all investors. This disclosure is
referred to as a private placement
memorandum (PPM) which, gen-
erally, should do the following:

1. Describe the offering
e Price of shares offered
¢ Use of proceeds
« Disclosure of all material risks

of investment .
« Amount of dilution of new in-

vestors’ share due to existing
shareholders having paid less
per share

[

. Describe the issuer’s business
¢ Present operations
« Proposed operations
o Industry in which issuer con-
ducts business
+ Competition
¢ Market for product or service

3. Describe the management
« Officers, directors and holders
of five percent or more of issu-
er’s stock
« Experience of management
and key personnel
¢ Remuneration and insider
transactions

4. Disclose financial information

s Full statements prepared in
accordance with GAAP (gener-
ally accepted accounting princi-
pals), or

o Certain limited financial state-
ments may be issued if ‘“undue
effort or expense” would be in-
curred by preparing the full
GAAP reports.

“‘Rule 504 offerings are
especially useful for
broadcasters who are
just starting
companies, or who are
attempting to finance
small-market
transactions.’’

No General Solicitation
Or Advertising Allowed

Exempted securities are subject
to resale restrictions as well as pro-
hibitions against solicitation and
advertising. The rules allow you to
contact only those individuals with
whom you have had a substantial
prior relationship.

This prohibition is broadly inter-
preted by the SEC, and violations
can get you in a lot of trouble.
Therefore:

« DON'T advertise in any publi-
cation.

« DON'T contact individuals
from mailing or general lists.

« DON'T say anything about the
offering in open gatherings

* DON'T solicit strangers.

If you need help finding inves-
tors, you might consider engaging
an agent, or even an underwriter,
in order to draw in their contacts.
The same solicitation prohibitions
apply, and an underwriter is fur-
ther prohibited from taking title
and then reselling securities.

“Proposed SEC rules
refine the previously-
adopted rules and

. .. should enable
companies to reduce
legal and administrative
fees. Approval of these
regulations is expected
sometime this
summer.”’

Restrictions On Reselling
Private Stock

Generally, securities sold under
Reg D are “restricted securities”
which must not be resold without
an appropriate exemption. Thus,
you must take reasonable steps to
assure that resale of your securi-
ties is restricted. In this regard,
you should:

o Inquire as to investment pur-
pose. Disclose resale limitations.

¢ Place restrictive legend on
stock certificates.

There are a few exceptions to the
prohibition against general solici-
tation and the restriction on the
resale of securities sold under Reg
D. The rules don’t apply to certain
offerings of securities under Rule
504 that are sold only in states
which require both registration of
the securities and delivery of a
disclosure document to investors.
The offering obviously must comp-

ly with the registration and disclo-
sure requirements of such states.

This exemption is also available
for sales in states that have no
registration or delivery-of-disclo-
sure-document requirements, pro-
vided that (a) the offering is regis-
tered in at least one state that has
such requirements, (b) sales are
made in the state(s) of registration
in compliance with such require-
ments, and (c) the required
disclosure document is delivered to
all purchasers — before the sale —
in the states which do not have
such requirements.

Proposed Rules Changes
Ease Burdens Further

Proposed SEC rules refine the
previously-adopted rules and ease
regulations further. These rules
should enable companies to reduce
legal and administrative fees. Ap-
proval of these regulations is ex-
pected sometime this summer.

Significantly, the proposed revi-
sions to Reg D would continue to
require that issuers file a Form D
with the SEC, but would eliminate
it as a condition required for ex-
emption. Currently, failure to
make the filing in a timely manner
nullifies the exemption.

Additional flexibility will be pro-
vided by proposed Rule 508, which

““There is no limit in
offering size under
Rule 506. Companies
are not limited in the
number of accredited
investors they may
have, but are restricted
to 35 non-accredited
investors.’’

provides that minor, isolated fail-
ures to comply with Reg D would
not cause loss of the Reg D exemp-
tion for the entire offering. Viola-
tions of critical elements of Reg D,
however, would continue to jeopar-
dize the exemption. For example,
deviations from the dollar limita-
tions or the general solicitation and
advertising prohibitions would not
be considered minor.

The proposed new rules would
also ease the issuer’s administra-
tive burden to demonstrate the
“restricted” nature of the securi-
ties. Under the current rules, the
issuer has an obligation to ensure
that no resale occurs and that pur-
chasers are not acting as under-

writers. Again, this rule is current-
ly a condition to exemption; failure
to take necessary steps such as
notifying purchasers in writing and
legending securities makes the ex-
emption unavailable.

Under the new rules, these mea-
sures will become permissive
rather than mandatory. So long as
the issuer substantially complies
with the rules or makes good faith
efforts to inform investors of the
securities’ restricted nature, the
issuer’s Reg D exemption will be
valid. These changes will not only
result in lower administrative
costs, but will reduce the issuer’s
risk of liability.

Erwin Krasnow is a partner in
the law firm Verner, Liipfert, Bern-
hard, McPherson & Hand, Char-
tered. He is Treasurer of the
Broadcast Capital Fund and is
Washington Counsel to the Broad-
cast Flnanclal Management As-
sociation.

Gene Schleppenbach is a Sr.
Associate with the same firm. He
specializes in corporate law and is
experienced in raising capital for
media companies.

The authors thank Michael Bel-
ler for his assistance in preparing
this article.
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stations?

Program Directors:
Looking for fresh ideas?

Searching for new talent?
Like to hear other major market radio

Call toll free 1-800-234-0106
for information about new
SoundBanc-Listening Service.
More than 170 major market radio
stations recorded weekly!

MEDIA
MONITORS,
INC:

New York * Los Angeles « Chicago * San Francisco  Detroit * Atlanta * Miami = Boston » Indianapolis » Washington, D.C
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OVERVIEW

MANAGEMENT

The Ins & Outs
Of Checking References

hecking references used to

be fairly standard practice

when hiring new personnel.
Today, many companies are reluc-
tant to give out information on ex-
employees for fear of potential law-
suits.

Nevertheless, managers are still
expected to make informed hiring
decisions. The NYC-based National
Institute of Business Management
suggests the following ten ways
to find out about a job candidate’s
past performance:

e Don't concentrate on refer-
ences at first. Instead, steer job in-
terview conversation in the direc-
tion of the candidate’s previous ex-
perience to bring problems to light.

e Scrutinize resumes. Short
tenures (18 months or less) at pre-
vious jobs or gaps in employment
history can signal trouble.

* Tell the candidate you’ll be
checking facts. Let the candidate
know any negative information you
uncover on your own could count
against him.

* Ask for a waiver only if you
spot warning signs. If you begin to
suspect a history of problems dur-
ing the interview, ask the candi-
date for a waiver to speak to for-
mer bosses. If not, don’t ask for the
waiver. (Most executive search
firms admit that refusal to sign
such a waiver eliminates the can-
didate from serious contention.)

* Find out about the candidate’s
approach to the job. How does he
get along with people? What moti-
vates him? Hypothetical questions
about job-related problems can
reveal character flaws.

* Request six to eight references.
Include former supervisors and
subordinates, and agree not to con-
tact the current employer.

¢ Contact people who have work-
ed directly with the candidate. The
personnel director at the candi-
date’s previous firm won’t do much
beyond confirming dates of em-

ployment.

e Do your own checking. You
might discreetly call a competitor
and ask for the names of the five
most qualified people in & particu-
lar area — depending on what posi-
tion you're seeking to fill. You
could also ask about the reputa-
tions of several people, including
the person you’re considering.

¢ Investigate educational back-
ground. Misstatements can abound

¢ Emphasize honesty. Tell the
candidate that being candid about
previous job experiences is the key
to being considered for the position.
Assure confidentiality.

® April 29 - May 2 — NAB 67th
Annual Convention. Las Vegas
Convention Center. Las Vegas,
NV.

® May 3-4 — CMA Board Meet-
ing. Amsterdam Hilton. Amster-
dam, Holland.

® May 10-12 — Joint Communi-
cations Convention '89. Stouf-
fer Waverly. Atlanta, GA.

® May 10-14 — National Asso-
ciation Of Independent Record
Distributers & Manufacturers.
Wyndham-Franklin Plaza Hotel.
Philadelphia, PA.

®May 11-15 — American
Women In Radio & Television
38th Annual Convention. Wal-
dortf-Astoria. New York, NY.

®May 18-20 — T.J. Martell
Foundation’s Charity Weekend.
Los Angeles, CA

%

The Price Of Executive Breaks

doflars and hours that US companies lose on executives who get
stuck in traffic, sit in meetings, or “do” |-0-n-g lunches.
For a detailed look at a company’s out-of-pocket costs on some com-
mon, everyday “time-bandits” {based on a 40-hour workweek), check the
chart below:

Time Is money, especially when you're talking about the amount of

Employes’s Annual 10-Minute One-Hour
income Meeting Dolay Meeting
$30,000 $2.40 $14.42
$35,000 $2.80 $16.83
$40,000 $3.20 $19.23
$50,000 $4.01 $24.04
$60,000 $4.81 $28.85
$75,000 $6.01 $36.06
$980,000 $7.21 $43.27:
$100,000 $8.01 $48.08

And you can double every figure in the right-hand column if your
employees are prone to taking two-hour lunches.

Source: USNSWR

® June 21 — RAB's 22nd An-
nual Radio Workshop. Waldorf-
Astoria. New York City, NY.

® May 23 — BMI Pop Awards.
Regent Beverly Wilshire Hotel.
Los Angeles, CA.

®May 24 — BMI Motion Pic- ®June 2124 — BPME/BDA

ture/Television Awards. Regent . i
; . Detroit,

Beverly Wilshire Hotel. Los An- hSAelmmar CaBEERg Bl

geles, CA.

® June 5-11 — 18th Interna-
tional Country Music Fan Fair. ation 33rd Annual Seminar.
Tennessee State Fairgrounds. Renaissance Center. Detroit,
Nashville, TN. ML
® September 13-16 — Radio
* 13 —
Jup o 12,13 .24"1 Byrns '89 Convention sponsored by
Media Radio Studies Seminar. the NAB. New Orleans Conven-
Westin Hotel, Atlanta, GA. tion Center. New Orleans, LA.

® September 13-16 — RTNDA
Annual Convention. Kansas Ci-
ty Convention Center. Kansas
City, MO.

® June 21-25 — BPME Associ-

® June 17-23 — 1989 NAB Ex-
ecutive Management Develop-
ment Seminar. University Of
Notre Dame. Notre Dame, IN.

® September 17 _— Emmy

® June 20-23 — NAB Summer
Awards. Pasadena Civic Audi-

Board Meeting. Washington,
DC

Fine-Tuning
Your Lie
Detector

ow can a manager tell

when an employee or co-

worker isn't saying what
he or she really means? There are
usually several easily identifiable
signs — the key is knowing what to
look for.

¢ Protesting too much: Beware
the person who states an opinion
too frequently or too vehemently.
For example, the person who’s al-
ways launching into impromptu
lectures about padding expense ac-
counts or office philandering is the
first one you should suspect of com-
mitting such offenses.

e Acting out of character:
Anything done out of character is
most likely a misrepresentation.
For example, the person who's al-
ways talking about having your
best interest at heart while she con-
tinually walks around bad-mouth-
ing coworkers.

» Physical graffiti: When it
comes to misrepresentation, often
a person’s body language betrays
his true intentions. Typical tipoffs
include looking down or suddenly
avoiding eye contact, blushing,
smiling, or frowning longer than
usual, fleeting changes in expres-
sion (such as a quick frown), and
making forced eye contact — an
excellent sign that someone is
pretending to be telling you the
truth.

» Hesitation blues: Although
society conditions us to overlook
moments of hesitation and resume
our thoughts when such periods are
over, the astute manager learns to
isolate such moments and use
them to take an even closer look at
the situations that provoked the er,
um, ah . . . behavior,

AT LAST ... an efficient way to label compact discs. Broadcast Supply
West introduces the BROADCASTERS CD ORGANIZER. Your air staff will
now have all important song information at a glance.

Each package contains 84 labels and are available in red, blue, green, and
yellow. Best of all ... the price. Only 7.95 per package. To order, call BSW
toll free 1-800-426-8434.

e SUMMARY OF ALL

NON-ADHESIVE LABEL
o SHIFTS MARKED

THAY FITS “INSIDE"
THE CD JEWEL BOX

TEMPO* OF SONG
F =x FAST
= MODERATE
S = SLOW

(3
€ = COLD . —
\ L= =
H
\

i TARTIST'S NAME
AND CO TITLE
OPTION:
REMOVABLE PORTION,

SHIFT(S) SONG IS PLAYED
MIDNITE - 8 AM

5 AM - 10 AM

10 AM - 2 PM

2PM -8 PM
6 PM - MIDNITE

America’'s Full-time Broadcast Supplier

\\ TO RETAIN TEXT O 7012 27th Street West
INTRO TIME | ORIGINAL CO LaBEL Tacoma, WA 98466
1 FAX 206-565-8114

TEMPO OFTION: 7‘[:E:\ { 1-800-426-8434
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Incremental revenue. . .tbe best kind. Get added-value
dollars from fast-food and other color-conscicus accounts by offering
full-color coupons on the peel-off portion of your bumper stickers
or window decals.

“When you illustrate food, it has to be in full-color, only color can
make my food appetizing in print. Would you eat a black and white
sandwich?’ These are the words of Mike McDonald, owner of several
Southern California Arby’s franchises.

Cheryl Letzkus of McDonald’s adds, **. . .redemption is at least
triple. The color and attractiveness of our coupon was integral to the
success of the promotion.”

If you haven’t been getting your fair share of fast-food dollars, here's
an opportunity. Call Communication Graphics now at 1-800-331-4438
and ask vour sales rep how to put color to work.

Communication Graphics is the only sticker/decal printer
specializing in radio projects that can offer full-color on botb sides
of your stickers.

Visit with Communication Graphics at the NAB and find out how
you can generate new dollars and promote your station ‘at the same
time. Communication Graphics’ booth is just inside the front entrance
of the radio exhibit area.

Lommunication
=Graphics Inc

Get samples of full-color coupons at TOLL FREE I-800-331-4438  IN OK (9I8) 258-6502
NAB BOOTHS 1600-1601 PO. BOX 54110 » TULSA, OKLAHOMA 74155

wwwW.americanradiohistorv.com
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RADIO’S NOT
COWBOYS AND
INDIANS”?

—Ted Farr, Program Manager, WX1130/Vancouver

“COMPETITORS ATTACKED OUR 25-54s”

It was bad enough facing a direct Country FM competitor.
But then, Oldies and Classic Rock formats began eroding our
most profitable demos.

JOINT COMMUNICATIONS
HOG-TIED THE COMPETITION

Their consulting team dug up the important facts. Then, we
attacked the problem together. First, the music. Then, the
program and marketing strategy. Imagine our excitement
wher'l we jumped nearly two-and-a-half share points in one
year!”

If you have problems like this, call, write
or fax and we’ll help you solve them.

FREE OFFER:

We’ll send you three months of our
exclusive Media Monitor, filled with
promotions, trends, Bob Elliot’s, Dave
Charles’ and John Parikhal’s latest findings.

I |
l |
| !
I |
| f
I !
| !
| !
I |
| |
! In the U.S. call (404) 971-4647. |
! In Canada, call (416) 593-1136. |
| |
| I
! |
| |
| I
| I
| |
| |
| |
i !

Or Write:
Joint Communications
Jon Sinton
1311 Johnson Ferry Road, Suite 252
Atlanta, GA 30068

Fax: (404) 971-5349

JOINT
COMMUNICATIONS
CORP.

OVERVIEW

SALES STRATEGY

ONLY 247 DAYS ’TIL 1990!

Getting Ready For
The Fragmented Future

changes in the history of the radio industry: sales

The 1990s will see some of the most dramatic

staff restructuring, management shortages, less

reliance on traditional retail business, and greater rev-
enue from major account selling.

You’ll also see accounts putting much greater empha-

sis on results, ad agencies altering their age-old business

methods, and rep firms becoming international opera-

tions.

To help you prepare for tomorrow’s business world to-
day, here’s a brief overview of what radio sales profes-
sionals will take for granted in 1995.

Advertising 1995

By the dawn of the mid-"90s, the
advertising industry as we know it
will have undergone several major
evolutions. In response to the tre-
mendous fragmentation in availa-
ble advertising options, companies
will create a multitude of budgets
to reach consumers.

Businesses will have a mind-
boggling set of options and media
choices, and dozens of salespeople
will visit for shorter meetings/ap-
pointments. ‘‘Traditional”’ adver-
tising — whether radio, TV, news-
paper, or outdoor — will be less
and less effective. The amount of
advertising clutter will be incredi-
ble, making consumers’ time even
more pressured than it is today.

The growing trend toward home
shopping will continue, evolving
beyond catalogs and direct mail in-
to at-home shopping by computer
modem. Home fax machines and
video tape will be common adver-
tising options. Faced with the in-
creased direct response capability
of these new media, traditional me-
dia will be forced to provide options
and components that generate
significant tangible results.

While numbers will continue to
be important to media negotiators,
major accounts will put more em-
phasis on actual case studies of
similar campaigns conducted by
other advertisers. The proposal of
tomorrow will look more like a pro-
spectus than the traditional pro-
posal of today. In order for compet-
ing media and rep firms to excel,
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‘“Virtually every
traditional agency will
be compensated on
fixed monthly retainers,
generating profits from
an account only if they
generate results.”’

they will have to offer advertisers
turn-key marketing programs that
involve a myriad of components in
addition to advertising.

The stage is already set for these
changes on the national agency
level, where many agencies al-
ready derive much of their com-
pensation from performance in-
centives. This concept of mandated
performance will trickle down, and
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By Chris Beck

““The proposal of
tomorrow will look more
like a prospectus.”’

stores”’ that house multiple smaller
retailers. Instead of strip center
locations, the small retailer will
operate from kiosks or depart-
ments that are located under one
roof.

Top New Revenue
Categories Of The ’90s

& ATH‘ networks

® Cosmetics/health & beauty aids

@ Prescription pharmaceuticals

® Retail associations & buying groups

® Hyper-markets

® International agencies

#® Telecommunications

® Continuing education courses

® Travelitourist boards & associations

® Promotional/merchandising agencies

' @ Recruitment

agencies and accounts alike will
come to demand it.

Evolutions In Retailing

Mom & Pop stores as we know
them today will have to dramatic-
ally evolve in order to maintain
any share of the retail market, as
the ‘“‘super-retailer” and ‘‘super-
manufacturer’” trend that began in
the mid-’80s will continue.

In order for small businesses to
survive and compete, franchises
will proliferate, and there will be
an increase in the number of buy-
ing groups and associations (as is
already the case with hardware
stores and many electronic stores
today). The majority of product
purchasing will be done through
buying groups, as Mom & Pops
consolidate their ad dollars into
association budgets in order to
generate advertising clout.

You'll also see tremendous
growth in the number of ‘‘super

Medium-sized local businesses
will continue to diversify into alter-
nate profit centers. For example,
local car dealers will become vir-
tual transportation centers. The
'80s phenomenon of the ‘“‘super
dealer” — who offered multiple
models under one roof — will con-
tinue, but there will be further
diversified profit centers within the
automotive industry as well.

These will include freestanding
rapid lube and oil centers (already
being rolled out nationally by
Ford), automotive electronics
stores and instant installation
centers that service car stereos,
cellular telephones, and alarm
systems, and sophisticated body
shops that will repair any make or
model.

You'll also find more and more
auto dealers selling RVs, boats,
and motorcycles (One marine
manufacturer is already selling
franchises to car dealers.)

Continued on Page 31
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Tracking Studies

Instant feedback as it happens...

e weekly, biweekly or monthly perceptual reports

e define positive images o capitalize on

e identify problems before your competitors do

e frace the evolution of your station and your competitors

CALL FOR A QUOTE TODAY
(303) 922-5600

E = Paragon Research

550 S. Wadsworth Blvd., Suite 401 Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589
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AND STILL
THE BEST

Hear him weekends
on the all-new...
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Fragmented Future

Continued from Page 28

Effects On Ad Agencies

This fragmentation of retail
business will also affect advertis-
ing agencies. The days of compen-
sation based on commission will be
gone. Instead, virtually every
traditional agency will be compen-
sated on fixed monthly retainers,
generating profits from an account
only if they generate results. The
upshot is that agency media
departments will be relegated to
expense rather than profit centers.

More and more traditional mass
market advertising will be placed
by buying services or in-house de-
partments. Agency reviews will be
frequent and commonplace, as
major accounts place greater em-
phasis on actual results and less
importance on media efficiency
and creative services.

The phrase “we handle the ac-
count” will be an expression of the
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‘““‘More and more
traditional mass market
advertising will be
placed by buying
services or in-house
departments.’’

R
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past. In the ’90s, a single account
will work with several agencies si-
multaneously. One agency will
place promotional budgets, and
another will coordinate the crea-
tive side, while company people in
zone offices will handle local
market development programs.

The trend of keeping advertising
in-house and hiring third parties
purely on a project basis will con-
tinue. Instead of playing the role of
a negotiator, the agency salesper-
son’s job will be to ascertain which
budgets an agency does or does not
place.
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““The phrase ‘we
handle the account’
will be an expression of
the past.”’
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The culture in which personal
relationships could influence buy-
ing decisions will also be relegated
to the history books. Agency in-
teraction will become highly im-
personal, mandated not only by the
erosion of media department size,
but also the continuing electronic
revolution that enables most in-
teraction to be handled via fax,
electronic mailboxes, and com-
puter modems.

Commuter Managers

There will be a critical shortage
of managerial talent with the
amount of relevent experience re-
quired to lead staffs in the frag-
mented culture of the '90s. As a re-
sult, management commuters will
proliferate. Many companies are
already responding to today’s lack
of young, talented GMs by relying
on one manager to oversee two or
more stations. Along with multi-
station GMs, yowll see many
GSMs and PDs sharing multiple
duties and markets.

More managers will be hired
who don’t necessarily possess ra-
dio backgrounds, but have experi-
ence in major account sales and
marketing. Most of these new, non-
traditional managers will have ex-
tensive experience on the street as
well as sophisticated training in
marketing and major account
sales with large corporations.

The Spot Sales Dinosaur

The spot salesperson who exclu-
sively services agencies (and is of-
ten one of the highest-paid mem-
bers on the station’s sales staff)
will be a dinosaur — largely for two
reasons.

training resource.

to selling the benefits of radio.

The RAB In Ten Years

Former RAB President Bill Stakelin made many posi-
tive changes, but unless the organization’s sales strategies
are modified to be far more contemporary, it will either find
itself faced with a competing agency, or will be used
primarily as an information data bank rather than as a job-

Much of the RAB's sales training is comprised of backdated
technologies that find littte acceptance with major accounts. One example:
teaching salespeople to attack the newspaper or other media, as opposed

This strategy misses the reality that print is a profit center, mostly
because major accounts sell print to manufacturers in conjunction with in-
store “real estate” at a significant profit margin.

First, stations will increasingly
refuse to pay rates that have been
highly negotiated, or will only pay
small commissions or salaries on
them.

Second, there will be greater re-
liance on administrative and sup-
port staff to handle traditional
agency business. These local ser-
vice people will have duties similar
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‘““The culture in which
personal relationships
could influence buying
decisions will be
relegated to the history
books."’
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to those of today’s NSMs, coordin-
ating business from literally hun-
dreds of agencies. One agency
salesperson will be capable of han-
dling 50 or more “buying centers.”

More people will be working and
penetrating fewer assigned ac-
counts. In major markets, as many
as 15-20 people may be involved in
generating revenue. In-house crea-
tive teams will provide services
and generate alternate tools that
will be mandatory for dealing with
major accounts. (Aggressive sta-
tions are already using this strate-
gy — witness WMMS/Cleveland

and its in-house art department.)

Research departments will get
bigger and have more responsibili-
ties. Because of greater account
emphasis on results, it won’t be un-
common for stations to offer local
market research and consumer in-
tercept studies as part of cam-
paigns.

Traditional production depart-
ments will evolve into creative
teams, moving from the program-
ming department to the sales de-
partment. These creative teams
will not only be capable of produc-
ing sophisticated marketing cam-
paigns to be used on the radio, but
also capable of creating themes
and events that will be used by the
client to complement other media.

Major Account Sales

The highly paid salespeople of
the *90s won’t be retail salespeople
as we know them today. Relatively
new salespeople will continue to
call on smaller local advertisers
for relatively minor orders, but
there will be far less reliance on
traditional retail business.

Instead, the top salespeople will
generate revenue from an area
that — for all but the most ag-
gressive and enlightened stations
— is not even a profit center today:
major account selling.

These salespeople will deal with

8 %1 PROGRAMMING AND
[ MARKEHNG- CONSLLIRNTS—

vice That Works!
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local contacts from major national
businesses on a day-to-day basis,
including district, zone, and region-
al managers, department manag-
ers, and human resource directors.
They’ll use a multitude of cantacts
within one major account — their
account lists will consist of 1520
highly-penetrated accounts — and
they’ll work with many alternate
decision-makers.

International Reps
America’s national rep firms
will generate new business by of-
fering major advertisers national
and international turn-key multidi-
mensional marketing programs.
““The top salespeople
will generate revenue
from an area that for
most stations isn’t even
a profit center today:
major account selling.”’

g A

This method will prove more effi-
cient than the current approach
strategies of penetrating alternate
platforms, which — due to the in-
herent nature of retail — will large-
ly remain locally-placed and nego-
tiated as well as difficult for reps to
access.

By 1999, rep firms will become
international, with offices in Ja-
pan, Korea, Europe, and Australia.
These markets will be home base
for many major clients, and the
rep firms of the future will repre-
sent many international stations as
well.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. if you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
91364.

POLLACK
MEDIA
NASHVILLE
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TOP TEN SHOWS
APRIL 17 - APRIL 23

1 Roseanne
2 The Cosby Show
3 Have Faith
4 A Different World
5 Cheers
6 Wonder Years
7 Golden Girls
8 60 Minutes
9 Empty Nest
10 Hunter

;
i
i
:

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. Al listings subject to
change.

® ROCKIN’ ROADSHOW:
After wrapping production in
NYC with pianoman Barry Mani-
low and singer/actress Julie
Brown {Saturday, 4/29,
12:30am), NBC’s “Late Night
With David Letterman’’ travels
to Chicago for shows featuring
gospel-soul songstress Mavis
Staples (Wednesday, 5/3) and
rock 'n’ roll god Chuck Berry
(Thursday, 5/4).

¢ SING-SATIONS SALUTE
NEW MOUSE O’ THE SOUTH:
NBC'’s two-hour presentation of
“The Disney/MGM Studios

Theme Park Grand Opening”
(Sunday, 4/30, 7pm) will fea-
ture the diverse musical talents
of Willie Nelson, the Pointer
Sisters, Ashford & Simpson,
Smokey Robinson, and Buster
Poindexter (!).

SOLO FROM CHICAGO —
Soul maven Mavis Staples pre-
pares to front the “World's Most
Dangerous Band.”

BO DIDDLEY MEETS THE
ONE-EYED MONSTER — Bo
Diddley's a TV guitarslinger
(Yeah. Uh-huh.)

¢ POP HISTORY 101 (FOUR
CREDITS) (PLACE: ARSENIO
HALL): Syndication’s ‘‘Arsenio
Hall Show” explores the cutout-
filled corners of Rock ‘N’ Roll's
Cultural Warehouse this week
with guests Dick Clark and Bo
Diddley (Monday, 5/1), and
Jerry Lee Lewis (Wednesday,
5/3). Check local listings for
station and air-times in your
area.

o HOLDING QUEEN, STAND-
ING PAT: New-crowned country
queenie Kathy Mattea pays a
musical visit to CBS'’s “The Pat
Sajak Show” (Wednesday, 5/3,
11:30pm).

e SWAYZE 'N’ SHEENA: Ac-
tor/recording artist Patrick
Swayze drops by the set of
“Later With Bob Costas’’ for
some EARLY morning entertain-
ment (NBC, Tuesday, 5/2,
1:30am). Also, wee Scot/sing-
er Sheena Easton visits to dis-
cuss tabloid journalism and a
couple of the famous fellows in
her life (Wednesday, 5/3).

e STATE OF OUR UNION:
Country quartet Alabama drops
in to pick 'n’ grin on “The To-
night Show Starring Johnny
Carson’’ (NBC, Monday, 5/1,
11:30pm).

* IT'S A WRAP! CBS’s con-
temporary cop-show “Wiseguy*
brings its record business story-
line to a thighs-quivering mu-
sical climax this week, with
Glenn Frey, Mick Fleetwood
and Debbie Harry continuing
their rockin' roles (Wednesday,
5/3, 10pm).
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Capitol-EMI Music, Inc.

Capitol Production Music/ A Division of Capitol Records, Inc.
1750 North Vine Street, Hollywood, California 90028 (213) 461-2701

1(800) 421-4163

Radio To Play
Key Role

In Depeche Mode
Film Marketing

adio stations across the na-
tion will be able to present
the film *“Depeche Mode
101" to their listeners as if it were a
live concert or similar event,
thanks to an innovative city-by-city
marketing and promotional ar-
rangement involving the Westwood
One Radio Networks and R&R.
The plan calls for the traveling
film — shot in various cities across
America and climaxing at the Rose
Bowl in Pasadena, CA on the Sire
recording unit’s 1988 US tour — to
play limited engagements of two
weekends per city (with night
screenings only), thus preserving a
concert-like mood, and providing
local radio stations with a new pro-
motional tool to bring music-related
films to their listeners.

“The arrangement creates an
exciting new window for present-
ing music films,” says R&R Pub-
lisher Bob Wilson. “It’s a way for
radio to present the visualization to
listeners before the product goes to
television, cable, or home video.”

A double live album bearing the
film’s title has already been releas-
ed in the US on the Sire/WB label.
Directed by D.A. Pennebaker,
David Dawkins, and Chris

Hegedus, the movie will make its
stateside premiere April 28 in Los
Angeles and Houston. (93Q’s John
Lander and his Morning Zoo make
an appearance in the film.)

WEEKEND BOX OFFICE
APRIL 21-23

1 Pet Sematary
{Paramount) *

$12.0

2 Major League $5.2
{Paramount)
3 Say Anything $3.8

(20th Century Fox)

4 The Dream Team
(Universal)

5 Rain Man
(MGM-UA)

6 She’s Out Of
Control (Weintraub)

$3.2
$2.3

$2.2

7 Red Scorpion $2.0
(SGE)*
8 See You In $1.8

The Morning
(Warner Bros.) ™

9 Disorganized $1.6
. Crime (Buena Vista) -
10 Speed Zone $1.4
(Orion)*

*First Week In Release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: @

This week's openers include
“Scandal,” based upon Britain’s
notorious poli-trick-al Profumo

. Affair of the early '60s. The

_ film's upcoming Enigma sound-
track includes Dusty Spring-
field's collaboration with the Pet
Shop Boys (“Nothing Has Been
Proved™) as well as period wax
from likes of the Shadows,
Adam Faith, Fats Domino, Nat
King Cole, et. al.

wwwwamericanradiohistorv.com

"ZINE SCENE

| Wish ...

Both this week’'s National En-
quirer and Star had this story, so it
simply must be true. Blind since
birth, music superstar Stevie Won-
der has volunteered to be one of
the first humans to have eye trans-
plants! (The radical technique has
already been successful in experi-
ments with rats.)

Boy George’s New Line

People reports that Boy George
plans to market his own line of

> ) . LIPSTICK VOGUE — La Prima
clothing, which he describes as Madonna, not just this year's
“more casual than what | wear on- model.
stage — practical, useful clothes for entourage: “Forget Bubbles, | want
men and women.” But of course. a Barbit”’

Bubbles & Barbies & New Vogue Riche

Bright Shiny Buckles Yes, that is Madonna on the

Michael Jackson has been pay-
ing regular, twice-weekly visits to
the Playboy Mansion lately. Sup-
posedly this all began when MJ
dropped by the bunny hutch to pick
up a copy of the Playboy that fea-
tured his sister La Toya, and he and
magazine founder Hugh Hefner
tossed back a pair of Pepsis prior to
taking a tour of the 30-room pleas-
ure palace.

Jackson reportedly enjoyed the
experience so much that the Star

cover of Vogue. The May issue also
features a ten-page spread on The
Material Girl's new muitimillion-dol-
lar love shack.

Highlights include a full-page,
four-color photo of La Bella Donna
eating unbuttered popcorn in a
strapless silk dress, a barely nipple-
baring shot of Miss Thang writhing
in the throes of a Christian Lacroix
jacket and a pair of Levi 501s, and
the deathless revelation that “Ma-
donna’s style is a unique mix of high

RIS T s

quotes him telling a member of his and low.”
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® ROCK N’ SOUL HEAVEN (Good Times)

The seventh volume in the video company's “Rock ‘N’ Roll History”
series, this 30-minute compilation of vintage footage spotlights Elvis
Presley (“Ready Teddy"), Jackie Wilson (“Baby Workout”), Bobby Darin
(“Mack The Knife"), Otis Redding (“Try A Little Tenderness”), the Beatles
(“She Loves You"), Marvin Gaye and Tammi Terrell (“Ain’t No Mountain
High Enough”), and Buddy Holly (“That'll Be The Day"”). (Street date:
4/28).

® GLAM ROCK (Virgin Music)

A compilation of clips from some of the '70s biggest “glam rock” acts,
this 52-minute package contains four selections from T. Rex (“Jeepster,”
“Hot Love,” “Get It On,” and “Solid Gold Easy Action”) and four from Gary
Glitter (including "Rock And Roll, Part 2”). Glittery glimpses of Sweet
(“Teenage Rampage,” "Blockbuster,” “Hell Raiser”), Wizzard (“Ball Park
Incident,” ‘I Wish It Could Be Christmas Every Day”), Alice Cooper
(“School’s Qut”) and Slade (“Mama Weer All Crazee Now”) complete the
package. (4/28).

N J
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GLAMOUR GUISE (& DOLL) — Marc Bolan, caught in the throes of T. Rex-
tacy, and Janis Joplin, back when Big Brother was a woman.

® BIG BROTHER & HOLDING COMPANY: BALL AND CHAIN (Rhino)

Taped live in a San Francisco TV studio during 1967’s Summer of Love,
this 30-minute mix of performance and interview footage offers a look at
the pre-Monterey Pop Festival Janis Joplin {along with guitarists Sam An-
drew and James Gurley, bassist Peter Albin, and drummer David Getz).
Originally aired on KQED-TV under the title “Coming Of The Years,” the
package contains versions of "Down On Me,” “The Coo-Coo (Oh, Sweet
Mary),” “Faster Than Sound,” “Ball And Chain,” and the instrumental
“Blow My Mind.” (4/28).

® MICHAEL JACKSON ... THE LEGEND CONTINUES (Vestron)

With actor James Earl Jones serving as narrator, this hourlong collection
of home-movie excerpts, clips from the Jackson 5's animated TV show,
and othér film footage documents two decades of the celebrated Epic re-
cording star's musical career. On-screen appearances by Cyndi Lauper,
Quincy Jones, Smokey Robinson, Yoko Ono, Elizabeth Taylor, Kath-
erine Hepburn, Sophia Loren, Gene Kelly and film-maker Martin Scor-
sese augment the release, which previously aired on the Showtime cable
network. (5/3).
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“GoldDiscs® and
HitDiscs® give
American
Country
Countdown a
clean, crisp
sound. Century
21’s CDs are truly
flawless .”
Bob Kingsley
“American
Country
Countdown”

“GoldDiscs® are a
programmer’s
dream come true!
Broadcasters
finally have the
perfect source for
all the music they
play, both oldies
and currents!”

Jhani Kaye
Station Manager

KOST 103 FM
Los Angeles, CA

“More 94 FM uses
GoldDisc® CDs,
Super Scheduler-
music software
and Century 21's
computerized CD
changers. The
combination is

awesome.”

Chatrlie O’Brien
MD/Asst. PD

CKMR/CKLW
Windsor/Detrdit

“I've now used
Century 21 for six
startups, includ-
ing Westwood
One/NBC’s
WYNY, New
York. These CDs
supply the right
songs, right away!
Rusty Walker
Consultant to

WYNY
New York, NY

“GoldDiscs® are
great...not only
because of their
premium quality
sound, but also
their space-saving
size, convenience
and ease of use
for our jocks.”

Doug Lane
Program Director

WHBC
Canton, OH

“GoldDisc® CD’s
made it possible
for WXTC to
switch quickly
from ‘beautiful’
music to soft AC.
We love Century
21’s stunning
audio!”

John Quincy
Program Director

WXTC FM
Charleston, SC

COMPACT

”Centurz 21’s
GoldDiscs,” Hit-
Discs® and com-
puterized Sony
changers are the
hottest items in
radio today. They
give us the format
control we need.”

Don Hiiton
* Program Director

KSOP AM-FM
Salt Lake City, Ut

“We've used other
premium oldies
sources but Cen-
tury 21’s is the
very best. The
GoldDiscs® clean,
clear sound has
far surpassed our
expectations.”

Jay Scott
Program Director

KSMG
San Anionio, TX

“We're in a song-
by-song battle
with an all-oldies
station playing
short songs, so
GoldDiscs® edited
radio versions of
our AC oldies are
a great help.”

Ric Brown
Music Director

W-Lite/WNLT
Tampa-St. Pete

“KTDY has in-
creased our adult
numbers sig-
nificantly with the
good clean sound
of Century 21
GoldDiscs® and
weekly HitDiscs®
Compact Discs.”

Garry Domingue
Program Director

KTDY
Lafayette, LA

“I was pleasantly
surprised at how
good GoldDiscs®
and HitDiscs®
sound. Other sta-
tions music sound
so scratchy I don’t
know how lis-
teners stand it.”
Mike Basso
VP & Stn. Manager

KTQQ
Lake Charles, LA

“GoldDiscs® are
amazing! Songs
15-20 years old
sound as ’clean’
as if they're from
today’s state-of-
the-art equip-
ment! C21 service
is the best.”
Rick Harrington
Program Director
W-“Lite”/LYT
Boston, MA

“We are extremely
impressed with

the premium
audio quality and
convenience of
Centur 21’s
GoldDisc” CDs.
They’re a big help
to all our jocks.”

Chris Caldwell
Program Director

WOBM
Toms River, NJ

"GoldDiscs® have
breathed new life
into some great
old songs. Ican’t
believe how good
they sound now!
Viacom’s WRVR
is sure satisfied
with Century 21!
Bob Kaake
Program Director

WRVR
Memphis, TN

“Century 21’s
music research is
right on target!
The quality is
awesome. Gold-
Discs® set our sig-
nal apart from all
the other sta-
tions.”

Greg Stevens
General Manager

TRI-102 KTRR
Ft. Collins, CO

"I'm impressed
with the speed of
the current Hit-
Disc® delivery.
Fresh new music,
fast! Century 21's
quality is superb:
precise and great-
sounding.”
James Harrison
Operations Director

KOOV
Killeen, TX

"We’'re live for
some shifts and
automated for
others. Century
21’'s CDs give
WALX has the
clearest, cleanest
quality, and just
the right music!”

Scott Alexander
Station Manager

WALX FM
Selma, AL

“GoldDiscs® are
chock-full of ap-
propriate and ver-
satile music. Our
radio station
sounds better
with Century 21’s
pristine Compact
Disc quality!”
Craig Keast
Program Director

KKRL
Carroll, IA

Over 600 Other
Happy Century 21
CD Users Agree:

“Nothing Else Is As

“GoldDiscs® have
the very highest
fidelity and
quality. Their
ease of use helps
us maintain the
positive energy
level on 97-Q.”
Al Haskins
General Manager
WLGQ
Roanoke Rapids,
North Carolina

_\WAALamaeticantadiohistornv.com

Good As GoldDiscs”

Hear for Yourself:
NAB Booth 1821

14444 Beltwood Parkway
Dallas, Texas 75244
Toll-free: (800) 937-2100
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PROGRAMMING

e CHR

e AC

e QOidies
e Country

Free initial consultation, call:
(813) 349-1916

RON WHITE

Radio Program Consultant
5053 Ocean Bivd. #129
Sarasota, Florida 34242

PROGRAMMING/MARKETING
** FREE SAMPLE **

At the NAB, experience Classic Rock
done the DeMers Programming way.

Listen - to one of the country’s best
Classic Rockers, KKLZ-96.3
Visit - us at the ‘‘Programming
Power” Roundtable. Saturday
at Noon.

Call - us at the Park Hotel & Casino
(702) 387-5333 for a meeting.

DeMers
Programming/
: Marketing

(215) 363-2636

PROGRAMMING

/L

Consulting

(703) 830-5200

Specializing in startup and turnaround
situations, as well as marketing and
positioning expertise.

Dan Vallie Jim Richards
President Vice President

RESEARCH

Call-Out Specialists
Music Testing - Telemarketing
- Questionnaires
Out experienced staff will:

» Design
o Interview

» Process
« Analyze

Guaranteed Fast Turnaround

Call outs - 24 Hours
Auditoriums - 72 Hours

- Sound Data Research, Inc.
. MBS Contact: Sherry Brudeseth

RS (303) 770-4962

PROGRAMMING
25+ AOR

COMMUNICATIONS CORP.
NATIONAL RADIO PROGRAMMERS

215-789-0100

PROGRAMMING

Specializing in:

PD TRAINING

MORNING SHOW REPAIR
STATION RE-POSITIONING
MEDIUM & SMALL MARKETS
MULTI-STATION GROUPS

NO INDUSTRY FANFARE

Since 1982, consulted
49 markets/29 States

MANAGEMENT/MARKETING
PROGRAMMING

Proven Results
Complete Services

GM&A

Gillan Media & Associates

AC/CHR/CLASSIC ROCK/
COUNTRY/OLDIES

Affordable for all market sizes.

Jay Kelly
Broadcast Consultant

515-287-1362

PROGRAMMING

Jim Brady
and Associates
Programmers

New Address!

729 Grapevine Hwy
Suite 112
Hurst (Ft. Worth), TX 76054

New Phone! 817-581-0458

Call now for a FREE initial
consultation.

CHR—AC—Gold— Country

Experience Counts!
Count On Us!

PROGRAMMING/MANAGEMENT

We want to get RESULTS
for you!
In markets of all sizes.
In nearly every format.

DONNA HALPER
AND ASSOCIATES
will get the job done!

304 Newbury Street, Suite 506,
Boston, MA 02115.

617-786-0666
9 YEARS OF RESULTS!

BROADCASTING

DONKELY ¢
ASSOTAES INC

39 MAYBERRY ROAD, CHAPPAQUA,
NEW YORK 10514 914-666-0175

DON KELLY
PRESIDENT

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT

PROGRAMMING, MARKETING
& PROMOTION

l

COMMUNICATIONS

125 Belmont Trace
Atlanta, Georgia 30328
(404) 255-3260

PROGRAMMING/MARKETING

Personalized service, trouble shooting,
putting national trends to work . . .
for YOUR market!

Full Service — AC
Oldies — CHR

Jim Raposa

(401) 846-2825

BroaDCAST

DEVELOPMENT

Grour Box 3079
Broadway Station
Newport, Rl 02840

ey amaricanradichistorv.com .

¢ Associates.

(703)
648-0000

DIRECT MAIL &
TELEMARKETING

Direct Listener Motivation™" will
increase your ratings. Direct Mait and
telemarketing designed and tested by
consultants for success.

e Customized direct mail

o Telemarketing

o Documented results since 1979

Tony Franceschelli  Eric C. Corwin
Jay Williams, Jr.

&

BROADCASTING
uNLImIren

35 Main St. » Wayland, MA 01778
(508) 653-7200

CUSTOM MARKET RESEARCH
PROGRAMMING

CUT YOUR RESEARCH
COSTS IN HALF!
Sound |
Decisions

gives you
“The Information Edge'’ *"

RELIABLE ~ FAST TURN-AROUND

o Focus Studies e Listener Perception
o Music Research e Programming

800-55-22-545

PROGRAMMING

Petfe
Salant
Broadeast 503 972_9424

—Fuli Service consulting for AC, CHR,
Gold

—Superior technical/audio imagery ser-
vices

—All clients market dominant 25-54 and
12+

—Working with stations in major, medium
and small markets; group ownership and
individua! clients

Personal service. No associates. Talk to
broadcasters you know about PETE
SALANT; cail today.
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LIFESTYLES

Limos Roll To $2

Billion Business

harging an average of $48

per hour for a high-status

ride around town, limousine
operators racked up a comfortable
$2 billion in business last year.

According to the Redondo
Beach, CA-based Limousine And
Chauffeur magazine, there are
now 6500 livery operators in the US
— a 30% increase since 1986. Not
surprisingly, most limousines are
concentrated in big cities.

New York City has the most size-
able limo population (with 9500 in
the metro area). Chicago (1700) is
next, followed by Los Angeles
(1300), Boston (1060), Washington,
DC (950), San Francisco (850),
Philadelphia (680), Detroit (630),
Dallas-Ft. Worth (580), and Miami-
Ft. Lauderdale (470).

Businessmen Best Clients

The great majority (75%) of peo-
ple who hire limos are traveling
businessmen, with hotel patrons,

Rollin’ 'N’ Rockin’

Years to Date

1/2

BILLION
PLUS!"

With Video Games

- dding & new twist to the way American youth play video games,
| NYC:based Enteractive/LNJ Toys Lid. has intreduced the “Roll 4
Rocker" - — ‘a foat-operated - controller that relies on  body
- movements to score points and vanquish opponets.

newlyweds, and prom-celebrating
teens making up the rest of the cli-
entele.

Although luxuries such as TVs,

telephones, and in-car bars are
perceived as limos’ main selling
points, other less-luxuriant factors
— such as the increased demand
for rides between hotels and air-
ports, worsened traffic congestion,
tougher drunk-driving laws and the
sheer volume of people traveling —
have helped put the limo business
on its current road to prosperity.

ool

©i . When used in conjunction with-standard Nintende video game hand:
controiers, the gadget transforms video gamesmanship — often exercisas
in: ethargy — inlo & full-body workout. And . | _Ihe davice may prevent
vidag games — easily one of the more popular Christmas gift items last year
(R&R 12:9:88] — from an early retirement in the family attic,

Suggested retal price; $40. For more info, phone the firm at (212)

243-8565.-

WHO ARE THE ‘SUPER INNOVATORS ?

Defining Top Consumer Trendsetters

perating at the core of the

nation’s collective con-

sumer innovators (the 45%
of American adults responsible for
turning newfangled products and
services into daily necessities) are
the ‘“‘super innovators” — a super
consumer group defined and
studied by NYC-based Mediamark
Research Inc.

Despite making up only seven
percent of the nation’s population,
super innovators all but dictate and
define the new affluent-consumer
lifestyle. They are the first to em-
brace new developments in elec-
tronics, food, homes, leisure, and
finances (see accompanying
chart). And, although their num-
bers are dwindling, super innova-
tors nevertheless command a mar-
keting value four or five times their
group size.

Super Innovator
Fingerprint File

Proverbial community movers
and shakers, super innovators are
nearly twice as likely as the aver-
age American adult to write or

KMYZ/Tulsa PD/air talent Mel
Myers, wife Kelly, son Dylan
Kenneth, April 8.

KHAT-AM & FMiLincoln air
talent David Klein, wife Pamela,
son David Wesley, April 14

b e R
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Innovators Go

tronics, foods, homes, leisure, and

Product

€D or laser player

Video camera

Personal computer

Phone answering machin

Burglar slarm: :

Coffee grinder

Pasta machine

Home gym

Play racquetball

Electronic games
_Health clubs

Money market funds

hile shouldering the stress of two careers, families, and commun-
Wity activities, “super innovators” nonetheless find the time and
money to pamper themselves with trendsetting conveniences.

For a per-item comparison of product ownership — in the areas of elec-

and the average US adult, please check the list belcw. (In all instances, su-
per innovators were more than three times as likely to own the products or
use the services listed than the average adult.)

Shopping

finances — between super innovators

Super

Innovators Share Al Adults
24% 5%
23% 3%
24% 14%
25% 13%
23% 7%.
23% 7%
23%: 3%
29% 3%
25% . - 4%
25% 7%
28% 9%
26% 7%

Source: Mediamark Research Inc.

phone radio and television stations.
They are also more likely to write
letters to the editors of newspapers
and magazines, and to get involved
with political issues at local — and
even higher — levels.

Most super innovators (57% ) are
between the ages of 25 and 44 years
old (with the heaviest representa-
tion among 3544 year-olds).

Super innovators are also edu-
cated (65% have attended or grad-
uated college, compared to 35% of
all US adults), married (47% have

been married 10 years, compared
to 2% of all adults), and many
have children (particularly pre-
teens and teens).

Though not particularly wealthy
(most super innovator households
have dual incomes, yet only 47% of
these households have annual in-
comes of $50,000 or more), super
innovators are career-oriented and
are heavily concentrated in sub-
urbs of America’s large Western

A discreet, intelligent brokerage
service with over $525,000,000
in radio/television mergers and
acquisitions.

CHARLES E. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY
407-295-2572

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKER AGE
FINANCING + APPRAISALS

\/
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

*Some subject to FC.C. approval.

NAB SUITE 769 LAS VEGAS HILTON

counties (with above average num-
bers in the East as well).

__ v americanradiohistory.com
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SmarTV’ Zaps Ads —
Automatically

shows without commercial
interruption may soon see their
fondest wish come true. San Fran-
cisco-based Metaview Corp. has
recently developed a “SmarTV”
system that can be programmed to
automatically eliminate TV com-
mercials for a mere $25 a month.

ouch potatoes who’d rather
watch their favorite TV

The system, which links your
TV, your VCR, and your PC with a
central computer, will initially sell
for $6000 — a price that’s eventual-
ly expected to drop to around $300.

Here’s how it works: When you

purchase the system, you tell Met-
aview what types of shows you en-
joy. That info gets stored in Meta-
view’s central computer. Every
week that computer links up with
your PC via phone to tell it which
shows to tape.

The system keeps track of every-
thing that’s been taped — up to 186
hours worth of programuming —
and shows you a menu of programs
that you can choose from when you
turn on your TV. Make your choice
and a small robot arm takes the
tape out of the rack and places it in
your VCR for you. Talk about liv-
ing on the couch of luxury.

Cooling Out Cars

virtual furnace, the above-pictured solar-powered hot air extractor may

l f you've ever parked your car on a sunny summer day and returmed to a

be just the thing you rieed to cool down your car and your temper.
The weather-proof device slips over the upper edge of a car's window
and activates when exposed to direct sunlight. As the unit's fan draws the
hot air through an exterior exhaust vent, cooler air enters through the car's
circulation vents, droppiniy the temperature inside your auto by as much as

40 degrees Fahranhait.

Besides making your car more comfortable.'me extractor heips pre-
vent heat damage to upholstery, sensitive electronic circuitry, and personal

belongings.

The one-pound gizmo fits windows up to 26" wide {although it's not to
be used with finted windows), and still allows your car to be locked secure-
ly. Single units are available via the Chicago-based Hammacher Schlem-

mer firm for $32.95.

Panasonic Unveils
Portable DAT Recorder

he digital audio tape revolution now comes in a three-pound
Tpackage, as the Secaucus, NJ-based Panasonic Industrial Co.
recently introduced the "SV-250" portable DAT recorder
The book-sized (approximately 9" x 2" x 5") device uses a digital filter-
ing system to pack the same high-performance DAT capability as iarger,
non-portable DAT recorders. Featuring a rechargeable battery that pro-
vides more than two hours of continuous recording and playback and AC-
adaptor, the SV-250 is especially useful for remotes, newsgathering, and
out-of-station interviews.
List priced at $2700, the SV-250 comes equipped with a high-speed
search function that boasts of being 60 times faster than those found on
standard tape machines. For more info, phone the firm at (201) 348-7620

Portable Phone
Batteries Arrive

eople who drone while driv-

ing and prefer to be reach-

ed by the pool — as well as
folks aspiring to reach those porta-
ble phone peaks — can now get 10
times more talking-time, thanks to
a new battery developed by Bethel,
CT-based Duracell Inc.

The problem with most portable
phone batteries (which are com-
posed of nickel cadmium and usu-
ally last six hours before petering

Tomorrow’s

Cars To Run
On Air?

he fuel of the future may not

be fuel at all — at least, not

initially. Chemists at the
Golden, CO-based Solar Energy
Research Institute (SERI) have
developed specialized molecules
that can remove carbon dioxide
(CO2) from the atmosphere. The
carbon dioxide is then electro-
chemically reduced to carbon mo-
noxide and converted into metha-
nol (wood alcohol), which can be
used as car fuel.

Besides helping to reduce depen-
dence on fossil fuels, removing car-
bon dioxide from the air fo create
methanol could help relieve the
greenhouse effect. It may also turn
your gas-guzzler into an “alco-
holic.”

out) is that they stay switched on
all the time — regardless of
whether they’re in use or just wait-
ing for calls.

However, Duracell’s ‘“hybrid”
model contains an additional, low-
powered zinc-air battery that not
only powers the phone while wait-
ing for incoming calls, but also re-
charges the more powerful nickel
cadmium component. Once a call
has been placed or received, the
phone switches over to the rested
and recharged nickel cadmium
unit.

Atari Hand-Held P

esigned with today’s ever-mobile executives in mind, “Portfolio” —
D a product of the Sunnyvale, CA-based Atari (US) Corporation —is
the first hand-held, IBM-compatible portable personal computer.

Although no farger than a videpcassette and weighing less than a
pound, the Portfolio includes basic word-processing and spreadshest soft-
ware {compatile’ with Lotus 1-2-3), an appointment calendar (with
reminder alarm), and a phone directory that stores names -either
alphabeticaily or by category.

The petite PC — which uses credit card-sized memory and program
cards in place of discs — also features an eight-ine, 40-character LDC
display screen and a 63-key IBM-compatible keyboard. Retail price: $400.
For more information, call the company at (4Q8) 745-2000.

AUTOMATION?

We’'re the experts on that subject.
Let BAI show you
how automating can
save you hundreds of dollars

IVE c ASSISTANT.

THE ULTIMATE LIVE - ASSIST CONTROLLER

® Up to 8 audio sources

every single month,
while giving your station the quality
professional sound your clients and
listeners expect.

LEASE FINANCING AVAILABLE

AUTOMATION HOTLINE
(214) 380-0823

0a0ABEARY automaTH on e

The only name in BROADCAST AUTOMATION
you need to know.

NAB Booth # 7226

BROADCAST AUTOMATION INC. » 4125 KELLER SPRINGS
SUITE 122 » DALLAS, TEXAS 75244-2012

® Easy to program - Easy to use

® Increase D] productivity - Decrease mistakes

® Virtually eliminates dead-air
® Automate overnites
e Extremely affordable!
Visit NAB Booth # 7226

Broadcast Automation, Inc. ¢ 4125 Keller Springs ® Suite 122 ¢ Dallas, Texas 75244-2012 ¢ (214) 380-6800
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HOW TO"BUY"A

BIGGER AUDIENCE.

Okay, you've got your programming finely
honed. You've got the best on-air talent, but
you're still butting heads with the competi-
tion. You want better quarter-hour numbers,
a bigger audience, what do you do?

Buy it.
Easier said than done, you say? Not really.

“BIG CITY" SOUND.

If you're wondering why the big dity stations
sound the way they do, well, we know
their secret. It's the Audio Prism, a rather
unique device that eliminates the modu-
lation problems that drive listeners up and
down the dial.

Now, we're not talking about any ordinary
black box that continually expands and
compresses, sending your audio up and
down, over and over, creating severe
listener fatique.

We're talking digital control. Smooth, subtle
control that keeps your signal at optimum
levels and your listeners listening,

That's how the big dity stations do it.

RISK FREE TRIAL.

But, you don't have to take our word for it.
Give us a call and ask about our Risk Free
Ten Day Trial. You can put an Audio Prism
in the rack for 10 days and hear the
results for yourself. You'll be
amazed. Other stations
will call and ask you
hat in the world

“BIG CITY" RATINGS.

Ratings. That's the name of the game. The
formula is ridiculously simple. The bigger
the audience, the better the ratings. And
one of the surest ways to get better
ratings is to get your signal to stand 3
out on the overcrowded dial, to better '§7
penetrate buildings and reach the
outer fringes with greater power and | ;

clarity. E;;g// A
.« ”n //’%
BIG CITY" REVENUE. |/ -
One of the mare pleasant results of ¢
getting that big dty sound on the air
is putting big dty bucks in the bank.
Again, a simple formula. A bigger audi-
ence and better ratings means you can
command higher rates for your com-

mercial air time.

And, that's the bottom line.

Let ‘'em guess, bask in
the glory and tum your
%/ sales reps loose.

It's that simple.

GENTNER

AUDIO PROCESEING

1825 Research Way, Salt Lake City, UT 84119
(801) 975-7200 FAX (801) 977-0087

©1989 - Gentner Electronics Corporation

waAALamakicantadiohistarnv.com
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Greenpeace Warriors

MCA recording singsation Belinda Carlisle (I} stands beside a trim-
maned Michael Hutchence {frontman for Atlantic recording artists
INXS} while bondering the importance of being earnest about a clean

While in Hollywood to film a promotional video for their new single “Anything Can Happen,” Chrysalis re- environment. The philanthropic pair were recently In Los Angeles film-
cording “brothers” Was (Not Was) looked up reel-life screen stars Gene Wilder (second from left) and ] ing an “environmental alert” message that’ll be used (along with a raft
Richard Pryor (third from right) for some on-camera tips. The two funnymen seemed eager to accommo- of others) to support the Geffen release of “Rainbow Warrior” — an
date the funk-rockers — especially since the song will be featured in the upcoming Pryor/Wilder flick album project designed to benefit the Greenpeace International
“See No Evil, Hear No Evil.” Seen smiling between scenes are (I-r) David Was, Wilder, Don Was, Pryor, organization. The vid-clip bulletins wiil air on cable’s VH-1 network.

and the group’s vocalists Sweet Pea Atkinson and Sir Harry Bowens.

New Rawls LP Says It All
Vo 3 Getting A Faithfull Recording

Having put the finishing touches on his new studio LP “At Last,” Blue
Note recording artist Lou Rawls (second from right) relaxes with some

of the talent who helped out on the profect. Gathering for a final listen Taking a break from the rigors of recording, husky-voiced Island recording artist Marianne Faithfull (r)
and fast photo are (I-r} EMI jazz vocalist Dianne Reeves (who joins schmoozes with the boys behind the boards. Pictured at the impromptu photo session are (I-r) engineer
Rawls for a duet), co-producer Michael Cuscuna, Rawls, and Capitol Joe Ferla, co-producer Hal Wilner, Grudge recording artist Fernando Saunders (who not only co-produc-
recording artist/album co-producer Billy Vera. ed Faithfull's new LP, but also wrote many of the songs), and Faithfull.

‘Roadhouse’ Dudes -

Recent Grammy-winning producer David Kershenbaum (I) shares a
smile with actor/singer Patrick Swayze (c} and session co-producer
Bob Marlette (r) while showing the up 'n’ coming young vocalist how

- microphone. The trio
A&M'’s hard rocking quartet Extreme recently traveled to Zoo York City to compare hair-care and foot- Seg:;n";::‘;tz Zgot;"g;%‘iz :gz/:/eh:: :a 7_%%”7 b al/ap ds that'll appear
wear with some industry heavywsights. Pictured at the start of an ol’ fashioned line dance are (I-r) Pre- on the Arista soundtrack for Swayze’s upcoming film “Roadhouse.”
mier Talent President Frank Barsalona, A&M-Sr. VP Michael Leon, MTV CEO Tom Freston, the group’s Songs by Arista recording artists the Cruzados and the Jeff Healey
Nuno Bettencourt, MTV VP/Programming Abby Konowitch, Extreme’s Pat Badger and Paul Geary, Band will also appear on the picture’s platter.
A&M President Gil Friesen, and band member Gary Cherone.

WA -aReriearntadiaohictory com -
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ACCLAIMED BY CRITICS
AROUND THE WORLD
AS THE BEST WAR
MOVIE EVER MADE

Staniey Kubrick's

METAL
JACKET
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FULL METAL JACKET

THE WITCHES OF
EASTWICK
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CARL WEATHERS
ACTION
JACKSON
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SURRENDER MOVING ACTION JACKSON POLICE ACADEMY 5.
ASSIGNMENT MIANI BEACH

MASTERS OF THE DISORDERLIES
UNIVERSE

Give your listeners a tidal wave of today’s great videos, all courtesy
of Warner Home Video. All winners will receive two of these great
videos: “Full Metal Jacket,” “Nuts,” “The Lost Boys,”

“The Witches of Eastwick,” plus a chance to win the grand prize.

The grand prize winner will get all 10 of the hit titles shown
here plus a VCR!

Available exclusively May 17-31 in these markets: @]

Atlanta Houston Pittsburgh AT

Baltimore Los Angeles  St. Louis

Boston Miami San Diego ~

Chicago Minneapolis ~ San Francisco L MARKEtI NG
Cleveland Nassau/Suffolk  Seattle M

Dallas New York Washington, DC 2] 3 ¢ 553 4330
Detroit Philadelphia
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Bananarama In The Big Apple

London/PolyGram's Bananarama were feted by iabel execs in New:

York after the group concluded Its first tour at the Palladium. Beaming

backstage are (I-r) PolyGram's Rick Hunt, Bananarama's Jacqui-

O’Sullivan, PolyGram Sr. VP Bas Hartong, the group’s Sarah Dallin, and
PolyGram Sr. VP Jim Urie.

Russian rocker Boris Grebenshikov, whose album “Radio Silence” is set for June release on Columbia, met
with four presidents backstage at the New York's Bottom Line after his first American performance. Shown
are (-r) CBS Records International President Robert Summer, CBS Records Division President Tommy
Mottola, Columbia Records President Don lenner, Grebenshikov, and CBS Records Inc. President/CEQ
Walter Yetnikoff.

W.A.S.P. ‘Headless’ At Troubac

Capitol group W.A.S.P. recently had a listening party for its new album “The Headless Children” at L.A.'s : Gaia’s Bill King (1} and Penta Music's Cliff Jones (c¢) met Gramavision ar-
Troubadour. Making the moment are (I-r, front} EMI Music Worldwide President Don Zimmermann, manager tist Taj Mahal backstage after his performance in Toronto, Mahal's “Taj”
Rod Smallwood, Capitol VP Rod McCarrell, W.A.S.P.’s Blackie Lawless and Johnny Rod, and Capitol VP and King's “Magnolia Nights” were both released recently.

Tom Whalley; (I-r, back) the group’s Chris Holmes and Capitol President David Berman.

King, Taj Mahal Backstage

EMI Signs The Jaz

EMI has signed rap artist The Jaz, whose debut album “Word To The
Jaz” contains the single “Hawaiian Sophie.” Pictured in a post-signing
pose are (I-r) manager John Kaye, EMI President/CEQ Sal Licata, The
Jaz, Sr. VP Gerry Griffith, Sr. VP/GM Ron Urban, and manager Stan
Poses.

Former Miss Maryland Amy Keys met recently with Epic staffers in New York following the release of her
debut LP, “Lovers Intuition.” Pictured are (I-r) Epic/Portrait Sr. VP Don Grierson, E/P/A’s Larry Davis, VP
Don Eason, Sr. VP Hank Caldwell, and Mike Jones, Keys, Epic/Portrait VP Bernie Miller, and E/P/A Presi-
dent Dave Glew.

WWW._americantadiehistens com
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In some relationships,
more than one pariner
Is a crime.

In matrimony, it’s called bigamy. In commerce,
it’s called conflict-of-interest. In research, it’s called
“business as usual”.

Most research companies are promiscuous.
They’ll have a fling with a station in every format.
Which can create problems. What do they do when
their research suggests one of their stations should
change to the format of another client?

Emmis Research makes a commitment to only
one radio station per market. Because we believe
in forming partnerships. Lasting partnerships.
Exclusive partnerships.

That way, our success depends on only one
thing: your success.

EMMIS RESEARCH

To put the Emmis Success Formula to work for you, call Emmis Research, 317-630-2828.
Or write to: Emmis Research, 1099 N. Meridian, Suite 250, Indianapolis, IN 46204, Attn: Jon Horton
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AM TO NEWS AS KRNS

Brown Now OM
At KXET & KZEP

Lotus Communications will
switch Spanish-formatted KXET
(AM) to News under new calls
KRNS (Radio News & Sports) June
1. CNN Headline News will provide
primary programming. Dana
Brown, PD of Classic Rock sister
KZEP, has been upped to OM of
the combo and will oversee the new
format.

GM Jay Levine remarked, “It
was basically a business decision.
Several other radio-and TV stations

are serving the Hispanic audience,
and we felt it was time to do some-
thing different. Dana’s done an ex-
cellent job with the FM and has a
lot of very good ideas for the AM.”

Brown has been KZEP PD since
1986. He told R&R, ‘“We’ll be using
CNN as a base and supplement it
with a lot of additional program-
ming from other sources, especial-
ly Mutual. We plan on being the
USA Today of San Antonio radio.”

Hicks Signs With Polydor/PolyGram

Former Stevie Wonder backup singer Marva Hicks has signed with
Polydor/PolyGram Records, and soon will begin recording her solo debut album.
Marking the moment are (I-r) PolyGram VP Hoily Browde, Hicks, PolyGram Exec.
VP Bob Jamieson, and PolyGram Sr. VP Ted Green.

%ck Winward
Winward Joins
Champion

As VP/Marketing

Former Enigma Records VP/
Promotion Rick Winward has join-
ed Champion Entertainment as
VP/Marketing. He will coordinate
marketing and promotion for
Champion’s roster of artists, which
includes John Cougar Mellencamp,
Carly Simon, Hall & Oates, and
Taylor Dayne.

“Rick represents the new gener-
ation of promotion and marketing
executives,” said Champion Presi-
dent John Sykes. “He possesses a
complete knowledge of traditional
promotion while employing an in-
novative and aggressive approach
to the new alternative areas of
marketing.”

Winward, who will be based in
New York, commented, “I'm ex-
cited to be working with an estab-
lished, winning organization like
Champion. It's a dynamic com-
pany with a strong artist roster.
It’s truly a privilege to step into
this position with John Cougar Mel-
lencamp’s new album just hitting
the streets.”

Brown Hits Triple Platinum Mark

MCA artist Bobby Brown's “Don’t Be Cruel” album was recently certified triple platinum, and is nearing quadruple platinum.
Shown at MCA's Universal City headquarters are (i-r) Sr. VP Steve Meyer, MCA Records President Al Teller, VP A.D.
Washington, Brown, Sr. VP Louil Silas Jr., Exec. VP/GM Richard Palmese, and MCA Music Entertainment Group Chairman Ir-

ving Azoff.

Available Now!

Hanna Barbera

MTV Net Reorganizes
Into Three Units

Reardon Upped At MTV: Bennett Joins VH-1

Citing a need to decentralize its
operations, MTV Networks has re-
organized by creating three dis-
tinct business units — MTV, Nic-
kelodeon/Nick At Nite, and VH-1 —
each headed by its own president.

MTV Networks Exec. VP/Sales
& Marketing John Reardon has be-
come President/MTV; Geraldine
Laybourne, Exec. VP/GM at
Nickelodeon/Nick At Nite, has
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Lakefield
To Program
WEZO & WRMM

Chuck Lakefield

Effective May 1, WBUF/Buffalo
AM driver Chuck Lakefield will be-
come PD of WEZO & WRMM/Ro-
chester. He replaces David Isreal,
who left to pursue freelance oppor-
tunities.

WEZO & WRMM GM Jay Meyers
commented, “I'm very excited
about having someone of Chuck’s
ability join us. When we were com-
petitors, I was always impressed
with his dedication, creativity, and
innovation. He is a real people-per-
son, and putting people first tops
our company’s mission statement.”

Noted Lakefield, “My respect for
Jay grew during my time at
WBUF, which he put on the map. It
will be a pleasure to work for a
company (Atlantic Ventures) that
believes in treating people well and
allowing them to grow. These two
stations are well positioned and
sound great. There’s a wonderful
group of talented people here.”

Lakefield has programmed
KGW/Portland, WGR/Buffalo,
and WKFM/Syracuse. His on-air

d includes WMZQ/Wash-
ington, and WOKY /Milwaukee.

In the winter Birch, AC WRMM
ranked seventh 12+ (6.1), while
Nostalgia WEZO posted a 0.9.
WRMM placed sixth 12+ in the fall
Arbitron (5.9) and WEZO tied for
12th (1.4).

e The Sound Effects

We All Love

[ NOW AVAILABLE ON CD'S!

LIBRARY OF SOUNDS

To order . . .

WAL americanradiohistorv.com

ﬂ LIBRARY PRICE: $200 PLUS TAX

been promoted to its President;
and Edward Bennett, Exec. VP/
COO of MTV parent company Via-
com International’s Cable TV di-
vision, has been named President/
VH-1.

“Since 1980 we have experienced
phenomenal growth,” noted MTV
Networks President Tom Freston.
“What was once a relatively sim-
ple programning business has now
evolved into a more complex, very
exciting enterprise with three
separate networks, all very much
their own businesses.

“Gerry and John both have had
extremely successful track records
at MTVN in a variety of areas, and
both have made enormous contri-
butions to the strength of our com-
pany and its various divisions. Ed
Bennett brings a tremendous
amount of leadership skills and ex-
perience in marketing, sales, and
programming to his new role and is
going to be a terrific asset to this
company.”

Freston pointed out that each
network president will have full
profit and loss responsibility, and
will direct his net’s sales, program-
ming, production, promotion, pro-
gram publicity, marketing, and an-
cillary operations. Certain other
departments, including affiliate
and advertising sales, will report to
all three presidents as well as to
Freston.

MTV/VH-1 Exec. VP Lee Mas-
ters and VH-1 VP Jeffrey Rowe
will stay on within the new align-
ment. Rowe will now report to Ben-
nett.

A R P

Rivers OM
At KLTY

Nationally-known ‘‘Powerline”’
host ‘Brother” Jon Rivers has
been appointed OM at Rodriguez
Communications’ Contemporary
Christian KLTY/Dallas. Until last
week the station had been using the
calls KOJO.

Regarding the call letter change,
KLTY owner Marco Rodriguez
noted, ‘“The station had not lived
up to its full potential, and changes
were forthcoming to make it even
more competitive in the Dallas/Ft.
Worth marketplace.” 5

Rivers will also handle morning
duties on-air, at the station. He had
been handling afternoon drive at
crosstown AC KMGC.

ALBUMS ONLY $1 50 (plus tax where applicable) with this ad

send a check made payable to Interlock Mfg. Corp. to: Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068
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Breakthrough Production That Penetrates The Mind

MAXIMUM IMPACT is all digital...
all energy...all new.

It’s the first production library with
subliminal sounds that reach into the
subconscious.

Listeners not only hear the
production, they FEEL it...
REMEMBER it.. RESPOND to it.

MAXIMUM IMPACT

What else sets you apart?

Only MAXIMUM IMPACT is scientifi-
cally designed to imprint feelings and
images, giving your station explosive-
edge production that separates you in a
competitive environment and accelerates
your production into the next century.

MAXIMUM IMPACT

is designed for high-impact formats.
MAXIMUM IMPACT is a production
source that punches through the clutter
like no other. Created by hot, young
superstar writers who are totally high-
tech oriented, MAXIMUM IMPACT
pushes the limits of contemporary
production.

MAXIMUM IMPACT:

¢ 15CDs

¢ Hundreds of dynamic tracks
® 100% pure digital

¢ Available on DAT, too!

MAXIMUM IMPACT

Ignite your imagination and excite
your senses.

HEARit...FEEL it...

EXPERIENCE it yourself.

Call today for a free demo
800-858-8880 or collect 214-934-2222.

y =

wm

FirstCom...First Again.
13747 Montfort Drive
Suite 220

Dallas, Texas 75240

"MService Mark 1989, FirstCom Broadcast Services.
A division of Jim Long Companies, Inc.

Win the digital production studio of tomorrow—NAB Booth #1008.

__unana amaericanradinhictonns.com
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NEWSBREAKERS

Radio

® CHRIS CAGGIANO, President at At-
lantic Resources, has added additional
responsibilities as GM at the
company’'s WBYR/Fort Wayne, IN,
where DAVID STEVENS has been
named GSM. Stevens was formerly
Asst. Sales Manager at WHCN/Hart-
ford.

Other appointments at the station in-
clude PATRICIA HARRINGTON, for-
mer Business Manager at crosstown
WXKE, as Business Manager; DON
BUETTNER, former PD at WERT/Van
Wert, OH, as Asst. PD; and JONA-
THON ROSE, previously Production
Director at WZOQ/Wapakoneta, OH,
as Production Director.

Shelley Stile

® SHELLEY STILE, NSM at WYNY/
New York, has added NSM duties at
AM sister WNEW.

Chris Ca&}iano

®BONNIE BRAY has been upped
from Asst. Treasurer/Business Manag-
er/Controller at Win Communications to
VP/Business Operations at Win Com-
munications/ML Media Radio Group.

Patty Engiand Shawn McCormack
® PATTY ENGLAND, AE at WKLR/In-
dianapolis, has been upped to NSM at
the station and AM sister WIBC.

® MARY GALDA has joined WPLJ/
New York as Retail Sales Manager. She
formerly held a similar post at cross-
town WRKS.

® LYNDA BUCK has been upped from
AE to NSM at KCBQ-AM & FM/San Di-
ego.

®ROCCO MACRI has been upped
from Promotion Director to Director/
Marketing & Advertising at WQHT/New
York; STACIE SEIFRIT takes over the
Promotion Director post. Seifrit was
formerly Promotion Director/MD/after-
noon driver at WZYQ/Frederick, MD.
® RACHEL SPIELVOGEL, former Pro-
motion Director at WGNA/Albany, has
been named Marketing Director at
crosstown WTRY & WPYX.

® A. KRISTINE DALEY has been up-
ped from Regional Marketing Consul-
tant to Sales Manager at WKLI/Albany.
LESLIE MAIELLO takes Daley's previ-
ous post after two years at the station.

® STEVE WILDER has been upped
from AE to GSM at KVET & KASE/Aus-
tin. He replaces GENE DICKERSON.
® ROBERT MORGAN has been upped
from AE to GSM at WAQX/Syracuse,
where TREVOR-JOE LENNON has
been named Production Director and
ERIC THOM has been tapped as Pro-
motion Director. Lennon previously
served at WPHD/Buffalo. Thom was an
AE at WBLI/Long Istand.

Records

Don Kamerer

Caprice Carmona
® DON KAMERER has been named
Regional Country Marketing Manager
for CBS/Nashville. He was National Di-
rector/Sales & Marketing for the MTM
Music Group for the past two years.

® CAPRICE CARMONA has joined
Enigma Records as National Director/
Video Promotion. She was formerly in
video promotion at Rhino Records.

® JERRY REEDY has been named Di-
rector/Administration at the David Gef-
fen Co.

Broadcast One
with a Bullef®

® SHAWN McCORMACK has been
promoted from Publicity Coordinator to
Manager/Press & Media Relations,
East Coast at Elektra Records.

® BRENDA SMITH has been named
Promotion Manager/Atlanta at Warner
Bros. Records. The industry vet has
worked at Polydor and served as an in-
dépendent consultant to several labels.

®ELLEN MORASKIE has been ap-
pointed Director/Artists & Repertoire,
Columbia House, CBS Records. Most
recently she was Director/Product De-
velopment at Teledisc USA.

Also, SUSAN SCHIFFER has been
named Director/Press & Publicity at
CBS Masterworks. She had been Man-
ager/Publicity at ICM Artists.

® SHARON SWAB has been promoted
from Staff Assistant/A&R to Manager/
Recording Administration, Capitol
Studio Operations, Capitol Records.

® NATE WOLK has left his post as Re-
gional Sales Director at Intersound
Records to join CEMA Distribution as
National Accounts Manager.

® MARY SCOTT-BERRY has been up-
ped from Promotion Coordinator to Sr.
Coordinator/Promotion at EMI|, where
HUGO COLE has been tapped as Re-
gional Promotion Manager. Cole was
previously a Customer Service Repre-
sentative at CEMA.

CHANGES

Kathleen Daly has joined Arbitron
Ratings/Atlanta as a client service rep
for Southern Advertiser/Agency Radio
Sales.

Michaeleen Lauda and Thomas
Lundell have joined WQFM/Milwaukee
as AEs.

Cynthia Bressler has joined Poly-
Gram Records as Attorney/Legal Af-
fairs. She was previously an associate
at Berger & Steingut.

Brenda Cummings, formerly with
the public relations firm Solters, Roskin
& Freidman, has joined Caliber Enter-

Industry

®LINN TANZMAN has been ap-
pointed VP/Music & Entertainment at
Rogers & Cowan/New York and will
oversee East Coast Music Operations.
A ten-year industry vet, she joined the
company in 1981.

® CHERIE FONOROW has left her
post as VP/Creative Operations US at
PolyGram Music Publishing to serve as
VP/Creative Affairs at CBS Music Pub-
lishing US.

Edwin Brubeck Cherie Fonorow
® EDWIN BRUBECK JR. has been
named VP at Thoben-Van Huss & As-
sociates, an Indianapolis-based media
broker and financial services organiza-
tion.

® LAURA RUBIN has joined the mar-
keting firm John L. Pierce Associates
as Media Broker.

® CATHY LEHRFELD has joined
Group W Satellite Communications as
Director/Public Relations. She was pre-
viously Director/Public Relations at
Westwood One.

—Holly Sklar

PROS ON
THE LOOSE

Brent Alberts — OM KLMS &
KFMQ/Lincoln, NE (402) 486-1202

Robert Diaz — Late-nights KZFM/
Corpus Christi, TX (512) 991-1431

Mark Hill — PD KLRS/Santa Cruz,
CA (408) 688-5604

Jordan McKenzie — Mornings
KRQQ/Tucson (602) 299-0831

Rockin’ Rik Quik — Nights WHHY-
AM & FM/Montgomery (205) 284-
0455

Brian Stephens — Nights WOVU/
Ocean View, DE (302) 436-4447

\ / pPM)
\zKS WXS W L B'oadcas‘ OS:eBaty\on \CO\ b\a)ce A&M\
ces nd Chan
w 6 3 QUTFIELDN O e CIALISeCO
SRRt E‘““,\‘ o 5k 0¥ ‘f;e?a ¢)
B L o oM PETT‘:E“ 1 8e Y e (880
S g REPLACEN  ERIDGES
;0% eusSA ETTE il € \
L0 0 @ RDWORSIEC \
isian

w 28 g \2/God P s\ESIPa\'\ence (Gefie) \
v ¢ s e ‘

the top of the charts! Broadcast One has the music to keep

Call APM and let Broadcast One put your station on top.

Broadcast One, APM's radio production music library hits

your audience listening to your spots, promo’s and
drop-ins week after week.
That means more listeners and a stronger Arbitron.
So get on target with Broadcast One ...
the hottest music on CD for CHR, AOR, NAC, G/CR &
CTRY formats ...and more!

*Index now available on IBM and MacIntosh floppy!

e See us at NAB, Booth #1641-43

A

Associated Production Music
6255 Sunset Blvd., Suite 820 ® Hollywood, CA 90028
213/461-3211 ® 800/543-4276 ® FAX: 213/461-9102

///
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tainment Group as Director/In-House
Publicity.

Thomas Twine — OM/PD WALY/AI-
toona, PA (814) 946-4673

PUT SOME BITE INTO
YOUR RADIO SHOW!

The Humane Society of the
United States, the nation’s larg-
est animal-protection organ-
ization, presents its new actual-
ity line, Animal ‘’Bites”’,
sixty-second sound-bites on
animal topics that will amuse
and astound your listeners.
The bites change weekly and
are suitable for all formats.

Call
1-800-237-7242

In Washington, D.C.,
call 778-6141
The Humane Society of the United States
2100 L Street, NW :
Washington, DC 20037
202-452-1100
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The first generation to grow up
with rock and roll...

Because Baby Boomers deserve their own channel.
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wighty Musijc

| Guns N’ Roses '
"Patience”

Heading For No. 1, The First Single From The Album
GN'R Lies. Approaching Triple Platinum

R&R: D- P
Destined for #1!

GN'R LIES: Also on its way to #1!
Billboard LP: 5*-3*

"E Bricke) & New Bohemiaps
"Circle” '

The Multi-Format Hit From The Album
Shooting Rubberbands At The Stars.

Over 160 CHR Stations!
Gavin Single: 37*-32*

Y95 4-#1 (HOT) BREAKING QUICKLY AT: NEW AT:
WAPE 13-10 WMMS 13 K104 Debut 29 KUBE

WPST 25-17 KISN 21 e KOY-FM

KEGL 11-5 (HOT)| CKOI 37-22 ;24035 WERZ THE FACTS

WKSI
KXXR 37-33  FM104 Debut 28 99WAYS  * Heavy Video play on MTV & VH1

WSPT 22-15 (HOT) KAKS Debut 37 (HOT) KISR e Top 5 LP Quickly Approaching 2 Million Units!
K106 25-17 ZFUN 37-32 KGOT ¢ Follow-up to a Top 10 Smash!
WNYP 21-16 KOZE 20-16

/;‘4 . \,{/A Y106 29-24
‘\‘3”\( 7 “The Mayor Of Simpleton”
& c ) The Multi-Format Hit From
L x ' \.’ Oranges & Lemons. Already Their Biggest-Selling Album
Ao ,/‘ I f LP Quickly Approaching Gold!
?’k‘ SN Early Action:

WXKS deb 34 KSAQ add KFMW deb 40

A~
"

h\

WZOou KTUX add KMOK deb 40
KKBQ WIXX add KOZE 35-30
KRBE KYRK add SLY96 add
KWNZ add Y97 34-29  SUCCESS!
il 95XXX deb 40 OK95add o —— -

R&R New Rock: #1 - 5 weeks

WPST add WNYP add @
V WROQ add KSMB add BUZZ BIN BB Modern Rock Tracks: #1 - 6 weeks A

WCGQ add PATadd  at MTV Gavin Alternative: #1 - 6 weeks ~ CETos
WZYP add WDBR add Album Network Expando: #1 - 5 weeks

Geffen Records: Here They Come To Save The Day

© 1989 The David Getfen Company
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Rumor Mill Thrown For A Loop

ow that WLUP OM Greg Solk’s been

promoted to VP/Station Manager (see

Page 1), inquiring minds want to know:
Will the Loop hire a PD? Will Solk eventually
follow Jim deCastro to L.A.? And . . . if he
does, will he flip KFAC to AOR? Don't touch
that dial.

Could WWWS/Pittsburgh PD Bob Davis
be the man that Z100/NY PD Steve Kingston
is about to bring into his programming
department?

As ST (and Carnac) correctly predicted,
Chrysalis National Singles Director Ken Lane
will be leaving to join SBK’s Sr. VP/Promotion
Daniel Glass in a similar capacity. Details next
week.

Meanwhile, Glass has the checkbook open
and is ready to bring on a hot field staff, with
eight more slots to be filled. Look for Glass to
hire Urban indie Maye James to run SBK’s
Black Music Department.

Back at the Butterfly, word has it that
Chrysalis VP/Promo Tom Gorman is looking
within and outside his field staff to fill Lane’s
slot.

s e
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As predicted in ST, Country WBOS/
Boston, just purchased by Ackerley, is about
to change formats. Bob Brooks, former MD at
NAC WBMW (now AOR WJFK)/
Washington, is the new PD. Direction? Still
under wraps.

Although crosstown WZOU MD Stella
Mars has joined 'BOS as MD, don't look for
the station to go CHR. The popular speculation
is still NAC, considering Brooks's background
and close association with consultant John
Sebastian.

Speaking of Sebastian, he called the ST
back-from-vacation-line to tell the Free World
his new phone number is (602) 870-9715.

The present-day rumor that KLOS/L.A. will
up MD Stephanie Mondello to PD refuses to
die — even though GM Bill Sommers told ST
three weeks ago that, as much as he admired
Mondello’s abilities, there was ““no way” she
was ready for the PD job. (Mondellc’s never
been a PD.)

THE FIRST CUT IS THE DEEPEST — Fueled by lis-
tener reaction to the recent Alaska oil spill, KLSX/L.A.
morning man Peter Tilden kicked off a station-
sponsored boycott by bisecting an oversize replica of
his own Exxon credit card before 1000 loyal
listeners. Along with the boycott, the Classic Rocker
funded trips for ten listeners, who volunteered their
time and expertise to aid in the oil spill clean-up ef-
forts. Pictured at the remote holding the object of
Tilden's shear anger is KLSX PD Tom Yates.

Did Infinity’'s Mel Karmazin recently get
an offer for WJFK/Washington for $20 million?
He bought it for $13 million in 1987 and the
station has reportedly been bleeding buckets
o’ bloody red ink since. Karmazin apparently
won't sell until he can get a better DC facility.
Could WASH-FM be his target?

Is KLUC/Las Vegas MD Jay Taylor up for
the MD slot at KIIS-AM & FM/L.A.?

EMI North America President Ira Jaffe is
leaving his post in L.A. as a result of the
publishing merger with SBK. The show is now
being run on the East Coast by SBK co-
honchos Charles Koppelman and Martin
Bandier.

It looks as though Arbitron no longer
trusts stations with filling in their power listings
on the facilities form. From now on, that data
will be obtained from the FCC, and could
adversely affect the perception of advertisers,
which have mistakenly begun scrutinizing FM
stations that have reduced power in favor of
taller towers.

Continued on Page 48

“The British Invasion” hosted by Graham Nash
and “Born In The USA” hosted by The Beach
Boys. Over 400 stations are already signed up for
the programs including:

WZLX-Boston, WCSX-Detroit, KZFX-Houston,
WCBS-New York, WZGC-Atlanta, WIJMK-Chicago,
KSD-St. Louis, WKLH-Milwaukee, WKRL-Tampa,

Air the only shows hosted by the
Artists that made the Records!

and KZAP-Sacramento.

For the Memorial day and July 4 holidays.
Call or FAX for more information and a demo.
(213) 306-8009 FAX (213) 305-1467

wwwoamericanrcadiohistorvy com
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am Brown

breaks in
America!

KTUX add
L1104 27-23
WCIL 12-11
KKXL add
KWTO add
Z97 deb 37
KOZE 16-14
KTMT deb 39
ZFUN deb 35
OK95 10-8
JET-FM

WINMNE

Y95 13-8
PRO-FM 27-24
WKBQ add 39
KPLZ 11-10
KUBE 29-24
WXKS 8-8
L00OKHI add
KXX106 4-2 (HOT)
WROQ deb 35
WAPE 10-6 (HOT)
KBFM 27-20

Z102 add

AC
WJ’HR
WRON

KNAN
KTRS
KFRQ
KMOK

Paco Lopez — WKXX/ Birmingham:
“More requests than Debbie Gibson,
Madonna, Bobby Brown.’

From the album stop! s

PrrvmBuscedd by Pt Brosan Sann i
Miunagemint: Lisa 1
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New Order

T Y

PWR99 30-27 WFMF 29-24
KEGL 15-13 K106 27-22
KKBQ 25-23 KZZB 29-23
KRBE 31-25 KXX106 add
B97 27-24 KBFM deb 39
KITY add Y106 deb 30
KTFM deb 30 KTUX add
92X 30-24 KJ103 add
WKBQ add 38 KYRK 40-37
CKOl on KCAQ add
KROY add KKFR 29-27
KWOD add KWNZ add
K98 30-26 Qv103 31-23

N\
N
The new single from the ailbum Technique.

Direction: Tom Atencio
Sure?

(2

7 T

© 1989 Qwest Records

STREET TALK.

N S

Continued from Page 47

B97/New Orleans inks X100/San
Francisco late-nighter Geoff St. John as Asst.
PD/afternoon driver, replacing Cadillac Jack,
who exits for afternoons at WKSS/

Hartford.

Simultaneously, WKSS loses night rocker
Joe Tironi to B97 for the same slot and a
future draft pick. Is this a new trend in radio?

And . . . another departure from B97, as
night jock Hurricane Eddie Monson — hey,
why isn’t he called Monsoon Eddie Monson?
— moves to nights at Power 99/Atlanta,
replacing Domino, who went to WPLJ/NY.

Island VP/Promotion Bob Catania has
announced that he will not only fill slots in
Chicago, the SE out of Atlanta, and the SW
out of Dallas or Houston, but also in the
Pacific NW out of Seattle and the NE out of
Boston.

Add KSD-FM/St. Louis to the list of major
market stations looking for a PD, as Mark
Klose has stepped down from the gig.

As Capitol's John Fagot reorganizes the
promo department, Ritch Bloom is indeed
moving from AOR to CHR. Incidentally, ST has
also learned that two more field staffers are
Tower-bound with healthy promotions soon to
follow.

WLLZ/Detroit got hold of a Japanese
bootleg Guns N’ Roses CD that contained not
only the unreleased, original, unfinished
versions of tunes from their “Appetite For
Destruction” LP but also some demos, which
included several covers (“Jumpin’ Jack Flash”
and “Jailhouse Rock,” among others).

As might be expected, Geffen is flooding
radio with C&Ds.

Elektra has named Jan Teifeld National
CHR Promo Director, to be based out of
L.A. Meanwhile, Ray Gmeiner's move to
VP/AOR displaces Sr. National Director AOR
Jeff Cook, who remains with the label,
relocating to Atlanta.

Finally, Elektra Sr. National Director/CHR
Ray Carlton has left the company after ten
years, and can be reached at (203)
259-2609.

The search to find a PD for X100/San
Francisco is on again. The market research is
back and X100 will stay CHR “with a bit of
fine-tuning,” according to Emmis VP/
Programming Jeff Wyatt. ST hears KDWB/

Minneapolis PD Brian Philips, ex-Y100 PD
Steve Perun, and Y107/Nashville’s Marc
Chase are all under consideration.

And . . . is SF Urban outlet KSOL about to
ink consultant Jerry Clifton?

Charlie Londono exits Nashville and the
regional MCA slot to join IRS out of NY.

Atlantic transfers Mary Tripodi into the
L.A. local gig from the same duties in the
Windy City.

K101/San Francisco has been using the
term “Pop 40" to describe its format to the
industry. According to PD Larry Berger, “It's
the best description for what some now call
Hot AC.”

KKBQ/Houston has inked a new two-year
deal with VP/Programming and morning maniac
John Lander that will carry him through the
summer of 1991, giving him a total of nine
years with the station.

When Media Strategies, owners of “The
Edge’ format, heard that KMPC-FM/L.A. was
changing calls to KEDG-FM and would begin
calling itself “The Edge,” the legal wheels
were set in motion.

However, the two parties recently reached
the following out-of-court settlement: KEDG
will only use the term in reference to its
programming, and Media Strategies can use it
anywhere other than the L.A. and San Diego
ADIs.

Onetime indie distribution giant Jem
Records, which had filed Chapter 11
protection-from-creditors, has decided to
liquidate its assets and has now filed Chapter
7.

Meanwhile, Jem founder Marty Scott has
just inked a deal with MCA for his new
Paradox label, which is designed to give the
Universal City giant a stronger presence in the
rock arena.

What is CHR WYDD/Pittsburgh getting
ready to do under consultant Rick Sklar?

Pirate Radio/L.A. has completed its night
lineup. KEGL/Dallas Asst. PD Jimmy Steal will
do 7-11pm. As mentioned last week in ST,
KKRZ/Portland’s Woodie Rivers (no relation
to Steve) will handle late nights.

Gold-formatted KQFX/Austin PD Kevin
McCarthy has been named GM at Love

Continued on Page 50

(ADVERTISEMENT)

McVay Media Grows

Program Consultants McVay Media welcome
several new clients. Five Adult Contemporary,
four Country, three CHRs, one Urban and
one Oldies station.

New client stations include WMXB/Rich-

mond, WHKS/Harrisburg, WZID/Manchester,
WAIL-WKWF/Key West, WEJZ/Jacksonville,
WQMI/Portsmouth, KYKR/Beaumont, WAYZ/

Hagerstown, WAJR-WVAQ/Morgantown,
WFDF-WDZZ/Flint and KHTR/Washington.

Major Markets

The company renews WMGK/Philadelphia,
KWFM/Tucson, WLTF/Cleveland and
WWMG/Charlotte.

Join the winners list. Call McVay Media (216)
892-1910.

(ADVERTISEMENT)
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“(BETWEEN A) ROCK AND AR HARD PLACE”

IS THE FIRST SINGLE FROM THE FORTHCOMING
ALBUM BY CUTTING CREW, WHOSE DEBUT LP SOLD

MORE THAN 700,000.COPIES.

“(BETWEEN A) ROCK AND A HARD PLACE”
IS DESTINED TO MATCH THE SUCCESS OF ITS
NO. 1 PREDECESSOR “(1 JUST) DIED IN YOUR

ARMS?”

VIRGIN RECORDS IS PROUD TO
RELEASE THE SECOND ALBUM AND

SINGLE FROM ITS FIRST BAND.



www.americanradiohistory.com

50 eRaR Aprii28, 1989

Award-Winning
TV Marketing

almost overnight...

Call us.

SUPERSPOTS e

(312) 645-9433

A Division of Chicago AV, Inc.

STREET TALK-

Continued from Page 48

Broadcasting’s WTY X/Jackson, MS.
Interested in the '"QFX PD chair? Contact
Capitol Broadcasting Sr. VP/Programming Bill
Thomas at (205) 942-4133.

P R Nl

WFBQ/Indianapolis was sneaking a cut an
hour from John Cougar Mellencamp’s “Big
Daddy” album last Wednesday, when the C&D
came down from Mercury. Who discovered
the leak? JCM himself.

Instead, 'FBQ has now instituted a “Big
Daddy " premiere phone fine. A call to (317)
259-1947 gets a 45-second earful of a
different cut from the album each day.

Pollack Media Group has added another
major client, inking KLOL/Houston. The
19-year AOR is also consulted by
Burkhart/Douglas & Associates.

With WNEW-FMINY changing hands again
(see Page 1), don't expect an on-site PD to
be named for quite a while, as Legacy
Regional PD Ted Utz continues to handle
'NEW programming duties.

B93/Austin has named overnighter Tracy
Austin to the MD chair.

The CBS Records Convention is taking
place this week (4/25-30) in Boca Raton, FL.
Meanwhile, Geffen is holding its promotion
meetings (4/26-29) in La Quinta, CA.

Former WAPE/Jacksonville PD Tracy
Johnson had a lot of offers from several major
stations and consultants, and has decided to
join DC-based Alan Burns & Associates.

e
s

KLQ/Grand Rapids is collecting old towels
to use as “Otter Blotters™ for the cleanup of
wildlife affected by the oil spill in Valdez, AK.

KBIG/L.A. MD Dave Verdery proved he
can do more than pick the hits. Appearing on
the new CBS-TV game show “Now You See
It,” Verdery hauled off more than $25,000 in
prize money and has a shot at $50,000.
Catch his reaction on Tuesday (5/16), when
the segment hits the air.

B100/San Diego had its “At Work
Listening Patrol " handing out C-notes during
Secretary's Week. In keeping with the ways of
modern office communication, B100 faxed the
promotion to offices last Friday (4/21), and
didn’t mention the contest on-air until the
1000th fax rolled in at 1:30 that afternoon
from offices responding with their locations.

Located “jest” 70 miles outside Cincinnati,
Country station WNVI/North Vernon, IN
changed call letters to WKRP, after the
fictional TV show station. PD Joe Ammerman
told ST the station wasn't planning to rename
anyone Dr. Johnny Fever. And Herb Tarlek
wasn’'t coming in to do the GSM gig either.

When winter Arbitron figures for L.A.
were printed in the Los Angeles Times last
Wednesday (4/19), the paper listed only the
top ten stations, cutting off at KRTH-FM, which
had a 3.3 share.

The action sent KMPC morning mouth
Robert W. Morgan into an on-air tirade, as he
believed his station’s 3.3 had been omitted.
Morgan was last seen heading to the
optometrist with his tail between his legs upon
his discovery that KMPC had scored a 2.3,
and was later heard apologizing for his goof!

B

When Q105/Tampa morning zoo keeper
Cleveland Wheeler announced he'd never
play Donny Osmond’s “Soidier Of Love,”
Osmond went in to handle the matter mano a
mano.

Challenging Wheeler to a best-of-three
arm-wrestling tourney, the Utah flash bested
the morning star and got the airplay on the
Q-Morning Zoo. Lots of local coverage as well
as national exposure on “Entertainment
Tonight.”

three hours.) Each of these people received $107.

CUTTING EDGE OF MADNESS — Y 107/Nashville recently conducted a “Menu Of Madness" contest to find out just
exactly what people will do for money. Thus far, it's found that for $107 one lady would attempt to eat a can of Alpo
Dog Food. (She got halfway through and won half the money.) Another woman cut an oyster and snorted it!

Still another woman stuck her head in a bucket of raw chicken livers. And another woman gave her cat a bath with her
tongue (!). One gentleman — and we use the term loosely — ate a pair of (presumably his own) underwear. (It took him

But what would someone do for $1000? Just ask Vinson Madden, who said he would hacksaw his Pinto in half within
seven hours for the cash. It only took him three hours — Ralph Nader call your office — to collect on the offer.
Pictured at left in the process are (I-r) Asst. PD Louis Kaplan, night rocker Hawk Harrison, Madden, and OM Marc
Chase. In the aftermath at right are (I-r) Madden, Chase and afternoon driver Gary Jeff Walker.
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ROAGHEORD

NE/_IQ_TIVE \ “Cuddly Toy (feel for me)”

134-68544)

127 CHR ADDS IN f u
THE FIRST WEEK! NEW & ACTIVE

NATIONALLY. MOST ADDED NOW ON 138 CHR

BREAKER BOUND! REPORTERS AND
IMMEDIATE ACTION AIRPLAY A BREAKER BOUND!

WXKS  B97 WLOL CHECK THIS POWER PLAY:

WzZ0U WGH KIS WXKS 33-25 WGH KKRZ

B94 WNVZ  KKRZ wzou Q105 KXYQ

PRO-FM KTFM  KXYQ WKSE add  WZPL deb 34 KWOD ‘add

KEGL WMMS KROY WMJQ KBEQ add KISN add

KKBQ 92X KWO0D PRO-FM WLOL deb 38 KPLZ

KRBE WHYT  KCPX PWR99 add WKBQ.36-28 *  KUBE

Y100 WZPL ...KISN KKBQ deb 35 Y108 KMEL deb 26
KXXR ‘= KPLZ KRBE KOY-FM deb 27 Y97 9 3 (HOT)

. . AND MUCH MORE! g £ 2 . AND MUCH MORE!

i CLP?
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NOFAL
HIGH ENERGY
LINE-UP!

W've created the perfect recipe for
great radio. Its ideal for today’ active
lifestyle: high in creative content, fit
for its intended format and absolutely
no fat. It seems that some of our
competitors have become somewhat
portly, indulging in serving after
serving of program offerings
whose only purpose is to devour
your available air time while
fattening up their bottom lines.

We, on the other hand, are com-
mitted to delivering great pro-
grams that build large audiences
for our stations and our adver-
tisers. So, at Premiere Radio
Networks, we're concentrating
~on consistently tasty menus

* E\’ery

i
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EXCLUSIVE INTERVIEW

Carl Hirsch On The
Group W Deal

R&R Publisher Bob Wilson talked to Legacy Broad-
casting co-owner Carl Hirsch for his reactions to the sale
of the Legacy and Metropolitan Broadcasting stations to
Group W.

R&R: The most asked question
on the deal is: did Sillerman sell
out from under you?

CH: We did nothing without being
in contact with each other.

R&R: Was the debt load begin-
ning to get too heavy?

CH: Legacy was fine. When we
purchased Metropolitan we inher-
ited a company which had a history
of financial trouble, and that was
pretty much based on the fact that it
was financed through the use of
public debt, all due in the next two
years. So we knew going in that
while we could improve the opera-

tions of the stations financially, we
still had to figure out a way to refi-
nance that debt. In point of fact, we
have improved operations fairly sig-
nificantly at the Metropolitan sta-
tions in all cases. And we can meet
our current debt load.

R&R: Then how did the West-
inghouse deal come about?

CH: When | built Legacy and
when we got involved with Metro-
politan, there was never an inten-
tion of selling but of restructuring.
The truth is that, considering the
direction that interest rates seem to
be going, we would not have the
same number of favorable options.
When Westinghouse came to us
with this opportunity, it was some-
thing that we really needed to think
long and hard about, because we
had a fiduciary responsibility to the
bondholders.

We think this gives us the best
opportunity to provide a “saving” of
the bondholders. | just don't think
there was any other better financ-
ing structure that we could find.

R&R: What happens with
WNEW (AM)/New York now?

CH: | don't know. We'll still own
50% of it, and we'll have to deal
with what we're going to do with
that separately. I'm just not pre-
pared to address that.

R&R: The Westinghouse buy
seems to be a nice fit, almost like
it was designed for them ...

CH: It's always been my dream to
acquire a Westinghouse. And of
course that was an unrealistic
dream, because they are obviously
making a commitment to the busi-
ness. If one needed to make a sale,
| couldn’t think of a more “blue
chip” company — and one which
can bring Legacy full circle, in the
sense that (Group W) has a broad-
cast legacy. It is the company that
brought radio to the North American
continent with KDKA in Pittsburgh
in 1920.

R&R: What about the people
who have worked for you and
been dedicated to you and Bob?
Are they going to be well taken
care of?

Carl Hirsch

CH: 1 think they will be well off.
I've been fortunate to surround my-
self with one of the finest teams of
broadcast executives and talent
that God could ever bless you with,
and | owe them a great deal of
thanks. Also, | have this feeling
there's great unfinished business.
I'm not ready to retire or to be totally
out of this business. No matter what
| say to these people, I'm not going
in the lumber business next week
or the home remodeling business.

R&R: What does happen to
you? Does Westinghouse have
some kind of a consultant posk
tion or a non-compete clause for
you?

CH: The executives at Westing-
house and | have not even talked
about that right now. The conversa-
tions we've had have not dealt with
me, but with my concern that my
people be well taken care of.

One of the real nice things (about
Group W) that really appealed to me
was that they wanted our style of
entrepreneurial management. They
want our people, they want our ag-
gressiveness. While we recognize
they are absolutely the premier
broadcasters in AM radio, they rec-
ognize us as perhaps the premier
broadcasters in FM radio today. |
think that fit of those two cultures is
exciting, and provides a scenario
whereby the sum of the parts is tru-
ly greater than the whole.

R&R: Sillerman is getting 15%
of Westinghouse and a board
seat; are you getting any part of
that 15%?

CH: We are being provided the
opportunity to invest in Westing-
house up to that amount. | will be an
equity participant on a pro-rata bas-
is. I'll have a significant piece of that
15%, and | will see to it that my in-
vestment is protected.

The greatest thing | can see to is
that we deliver our momentum to
Westinghouse. We just got through
with the winter sweeps and had
seven for seven: seven markets,
seven winners. Every one had sig-
nificant moves. I'm real pleased.

Group W

Continued from Page 1
CEOQ Carl Brazell bought the com-
pany for $285 million in a manage-
ment leveraged-buyout. Sillerman
purchased the chain in April 1988
for $310 million and sold off several
properties. Two months later, Sil-
lerman announced a $356 million
corporate reorganization of both
Metropolitan and Legacy Broad-
casting, and he spun off several
properties to a new Brazell com-
pany known as Command Com-
munications.

Despite the asset shuffling and fi-
nancial engineering, the Sillerman
stations remained highly leverag-
ed with interest charges of about
$20 million annually, and Metropol-
itan just squeaked by last month in
meeting its scheduled first-quarter
payments.

“No interest payment has ever
been missed by Metropolitan or
Legacy,” Sillerman told R&R.
“There’s no question that Metro-
politan did just barely meet it. It
met it in the allocable grace
period.”

Junk Bond
Settlements Critical

The financial pressure is not eas-
ing yet, because closing of the deal
is contingent on several conditions
“including the repayment of sub-
stantially all the public and private
debt” of Legacy and Metropolitan,
according to a statement issued by
Group W. The deal hinges on Siller-
man’s success in persuading Met-
ropolitan bondholders to cash in
their publicly-traded senior and
junior junk bond holdings for a
price “not to exceed” $135 million,
the recent approximate market
value of the securities. Group W
will provide Sillerman with that
amount i financing for bond re-
tirement, but the deal could run in-
to trouble if bondholders balk and
demand more moriey.

“We will provide the funding, but
it's up to him to extinguish the
debt,” Harris told R&R. He said
the merger agreement includes
some contingencies if bondholders
insist on higher payments, but he
would not elaborate. Metropolitan
bonds are closely held by a group
of about 50 institutional investors,
and are rarely traded.

“It’s no secret that from the very
beginning — long before our in-
volvement with Metropolitan —
there's been some concern about
the Metropolitan debt,” Sillerman
said. ‘“This is an opportunity to buy
100% of that debt back and end that
concern and speculation.”

Depending on the final value of
the debt buyout, Sillerman and
other Legacy shareholders will re-
ceive about a 15% equity stake in
Group W Radio. Sillerman is also
expected to be on the company’s
board of directors.

Hirsch Plans Uncertain

The future role of Legacy co-
owner Carl Hirsch is less clear (see
accompanying story). While he
will receive a significant profit
from the transaction, his future
plans are uncertain.

“Carl and I have been visiting,”
Harris said. “Where he fits or what
his desires are I don’t know at this
time. He’s done a hell of a job in
building Legacy and integrating
Metropolitan. Exactly where Carl

is going to participate in this I'm
not going to comment on, because I
don’t think any of us know. He’s got
to make some decisions on this
tmng‘ ”

Group W Becomes Giant

Among other key points of the
deal:

» Group W will become second
only to Cap Cities/ABC in annual
radio revenues. It will become the
largest station owner, with 12 FM
properties and 11 AM stations. Cap
Cities/ABC has 11 AMs and 10
FMs.

o The deal will create the first-
ever combo selling opportunities
for Group W in the key New York,
Los Angeles, and Philadelphia
markets.

« The deal signficantly broadens
Group W’s programming product
line from its historic base of adult-
oriented all-News and Full-Service
formats by adding Country, AOR,
and NAC formats.

o Group W says the combination
and diversity of its new station mix
“would make entry into the radio
network and program syndication
businesses economically feasible.”

« Group W will be required to di-
vest one of two Houston FM sta-
tions in order to comply with FCC
rules. Harris expects stand-alone
KODA/Houston will go on the
block. “The (Legacy) AM-FM
combination is already in place,
and that helps give us ‘he mass
that we want. I wouldn't want to
split it up,” Harris said.

« Group W will seek an FCC
waiver to allow the company to buy
WMMR, because it already owns
KYW-AM & TV/Philadelphia.

¢ Sillerman will be required to
spin off his 50% interest in WNEW
(AM)/New York, because of
Group W’s ownership of all-News
WINS. Westwood One, wkich owns
the other 50% of WNEW (AM) and
holds operational control, is a like-
ly buyer but reportedly has declin-
ed interest.
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“1 know that you know,
I've seen your face before
A bad dream, so mean,
rockin’ me down
like a slot machine...”

— Winger

o you by

©1989 MTV Networks. All rights reserved.

© 1988 by Varseau Music/Virgin Songs.
All rights reserved. Used by permission.
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deCastro

Continued from Page 1

DeCastro’s background includes
sales work for KSFO/San Fran-
cisco and GSM duties for WXKS-
FM/Boston. In 1981, WLUP tapped
him as Station Manager, and pro-
moted him to VP/GM five months
later.

Solk joined WLUP in 1977 and
was named PD six years later. He
was upped to OM in 1987.

WLUP-FM tied with WBBM for
fifth place with a 4.8 in the winter
Arbitron, and was fourth in the
winter Birch with a 52. WLUP
(AM) posted a 3.1 in both surveys,
tying with WKQX for 13th place in
the ARB and for 11th place with
WFYR in Birch.

Benson
Continued from Page 1

Benson said, ‘“This is the best of
both worlds. This move allows me
to grow while maintaining the sta-
tions I signed under Benson Com-
munications. When I met with Kent
(Burkhart, B/D&A Chairman) and
Dwight, we discussed each other’s
goals and I knew this made sense.
I'm looking forward to working
with the entire team.”

Benson’s extensive radio career
includes serving as OM at WQXI-
AM & FM/Atlanta, VP/Operations
at KIISSAM & FM/Los Angeles,

and Corporate VP/Programuming
at Western Cities.

Tashjian

Continued from Page 3

moted to three CHR radio stations,
which have been previously iden-
tified as KYNO/Fresno, KMGX/
Fresno, and KAMZ/EI Paso.

None of the radio programmers
who allegedly received payments
from Tashjian have thus far been
charged with any crime, and their
names were not mentioned in the
new indictment.

Ralph Tashjian’s attorney Tony
Brooklier accused the government
of vindictiveness with the new fil-
ing of charges. He said the plea
bargain is essentially a contractual
agreement between his client and
the government, and he plans to
argue before the judge to enforce
that contract.

More Specific
Counts Needed?

But L.A. Strike Force Special At-
torney Richard Stavin disagreed.
“The judge said the payola counts
needed to be pleaded with more
specificity,” he said. “The indict-
ments are substantially the same,
with very little change in criminal
exposure with the exception of the
payola counts. There’s been no vin-
dictiveness and there’s been no
misconduct by the government in
this prosecution.”

Tashjian told R&R, ‘I just want
to put this behind me. I want to get
this over and get on with my life.”

Participants in the case will
meet in court within the next two
weeks so the defendants can plead
to the new charges. Valerie Tash-
jian’s scheduled May 23 trial has
thus far not been moved to a new
date.

Glass
Continued from Page 1

“Great artists and their music
sell records,” noted SBK Chairman
Charles Koppelman. “Great pro-
motion executives make the public
hear that music. With Daniel, the
public will hear SBK artists’ mu-
sic.”

Glass spent the last six years at
Chrysalis, and was named VP
there in 1985. Prior to that he was a
VP with the independent Sam Rec-
ords.

“There is no question in anyone’s
mind that SBK is the place to be,”
said Glass. ‘“Charles Koppelman
and (SBK President) Martin Ban-
dier have created the perfect at-
mosphere for a great record com-
pany. The SBK difference is the
best taste in music and always first
class in style. I cannot thank
(Chrysalis executives) Jack
Craigo, Mike Bone, and Chris
Wright enough, as well as my staff
for the amazing years of breaking
artists and personal growth.”

EMI purchased SBK Entertain-
ment World, including its lucrative
catalog holdings, earlier this year
and subsequently started the SBK
label. Last month EMI purchased
a half-share of Chrysalis Records,
with an option to buy the other half
before the end of the century.

Brodie
Continued from Page 1

Brodie told R&R, “There aren’t
very many opportunities that com-
pare with the ones I've had with the
development and the growth of the
Wave. Participating in the creation
of a radio station that is a true
alternative in a market like Los
Angeles has been a reward in itself.
I'm honored to be given even
greater opportunities to take
KTWV into the 1990s.”

Brodie began her radio career in
the early *70s as MD for KNDE/
Sacramento and developed Drake
Chenault’s Stereo Rock format.
She was subsequently MD for
KKDJ/Los Angeles (now KIIS),
Radio Editor for R&R, and for four
years was VP/GM at Goodphone
Communications. Brodie joined
KMET/Los Angeles (now KTWV)
in 1984 as a programuming assis-
tant.

In the winter Birch KTWV tied
for seventh 124 with BM KJOI
(3.6) and ranked ninth in the corre-
sponding Arbitron (3.4).

Amadeo
Continued from Page 3

position. He has learned a lot from
Steve in terms of music discipline,
and a lot about promotion from
some of our other past PDs, in-
cluding Rick Stacy and Robert W.
Walker. Frank’s intimate under-
standing of this area will allow him
to combine our mass-appeal music
direction with some added sizzle to
rekindle a winning streak for
Y100.”

First-time programmer Ama-
deo, who left Y100 for a brief pro-
motion stint with Elektra in 1983,
told R&R, ‘‘Having grown up with
Y100, it’s been a personal goal to be
named PD. This is a tough market
to program effectively, since it has
three different ethnic groups with
many dissimilar tastes. We're
looking to put the excitement back
in the station.”

SMN & KNIX

Continued from Page 3
Buck Owens and the folks at KNIX,
who are among the best operators
and programmers in the nation.”
Hall explained the association as a
“new kind of network,”” where a lo-
cal station is set up as a “supersta-
tion” with its local p: i
nationally distributed. SMN
marketed the first such arrange-
ment with its “KOOL Gold” for-
mat, done out of KOOL/Phoenix.

KNIX’s Role

KNIX VP/GM Michael Owens,
whose role in the new project will
be to oversee the national pro-
gramming and local sales opera-
tion, said, “Our research showed
this to be a viable alternative when
we considered separating the AM
from the FM three years ago.
There’s a large segment of people
who want to hear more traditional
sounds. The key is that there’s po-
tential for the format with a min-
imum of risk to our FM.

“At that time, however, it fig-
ured be a break-even operation and
we didn't do it,” he continued.
“SMN’s entry makes it something
that can profitably be done not only
here but in markets everywhere.
This also allows us to expand our
operation while staying in our
home base of Phoenix.”

Reprise

Continued from Page 3
EMI Records and held various pro-
motion posts at CBS.

Spann was most recently Re-
gional Promotion Director for
Warner Bros. Records in the Gulf
Coast region, before which he was
GM at WXOK/Baton Rouge and
PD at WBOK/New Orleans. He
commented, “This is not just a
split of roster responsibilities be-
tween Warner Bros. and Reprise,
but an entirely new situation with a
potentially major impact.”

The Regional Promotion Manag-
er appointments include: West
Coast, Artris Leftage; Southeast
Region, Al Wallace; Mid-Atlantic,
Tim Alston; Midwest, Myra Wes-
ton; Ohio/Great Lakes, Butch
Winston; Southwest, Ronnie John-
son; South Atlantic, Charles Mitch-
ell; and Northeast, Morace Landy.

Leftage comes from Paradise 24
Entertainment, Wallace from Gef-
fen Records, Alston from WEA,
Weston from Solar Records, Wins-
ton from Prime Cable Channel 24,
Johnson from First Union National
Bank, Mitchell from WRBD/Atlan-
ta, and Landy from Profile Rec-
ords.

WCAU

Continued from Page 3
ing news block was eliminated in
favor of a full-service talk program
hosted by personality Tony Bruno.
The rest of the station’s program-
ming, all of which will be locally-
originated, includes a general talk
show hosted by Alan Burke, a noon
hour news block, health and money
shows, and sports talk. The station
will retain ex-mayor and former
police chief Frank Rizzo as after-
noon talk host.

In the winter ’89 ratings, WCAU
scored a 2.5 inthe Birchand a3.5in
the Arbitron. By comparison, KYW
reached a 5.5 in the Birch and a 7.2
in the ARB.

N aMoaricanradinhictans com

Owens was unable to offer a de-
scription of the proposed “tradi-
tional” sound, saying that would be
determined by research just get-
ting underway. He did say that al-
though oldies would be part of the
mix, it would not be an “oldies for-
mat.”

Brannan, Daniels
Oversee Programming

Owens also announced that
KNIX-AM & FM General Program
Manager Larry Daniels would be
overseeing the programming and
research, while KNIX Promotions
Director and former MD Doug
Brannan has been named PD of the
new service. Owens said, “Larry
and Doug are like little kids.
They’re excited to have the money

Bill Minckler started in radio at
KLZ/Denver in 1968. Fifteen
years ago today he landed his first
PD gig at KSJO/San Jose. Minck-
ler would go on to program KGB/
San Diego, Portland's KINK and
KGW, and KYA & KSFO/San
Francisco before being hired as
KNX-FM/Los Angeles PD in '86.
A year later he returned to Port-
land as KKCW's PD.

Bill Minckler

1 YEAR AGO TODAY

to research and tools to deliver a
format we believe viable to 3564
Country listeners.”

KNIX Asst. Promotians Director
Ken Koziol has been promoted to
Brannan’s spot, with a new assis-
tant to be hired.

Bob Harper’s Co. will be doing
perceptual research for the net, in-
itially on a local basis with plans to
expand after start-up.

Brannan is currently seeking
tapes as he prepares to hire an en-
tire air staff.

The new service is the fifth
satellite-distributed Country for-
mat available. In addition to
SMN’s pair, there are the Tran-
star Country Network, TNNR, and
a new Drake-Chenault service.

B e e R e R e e
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® Tommy Mottola named CBS Records President
® WB names Carol Hart VP/Promotion and Harold Chiids

VP/Jazz

® KZEW/Dallas hires John Roberts from crosstown KEGL
® Dan Vallie forms consultancy, signs EZ Communications s

first client

® Chuck Morgan appointed WBSB (B104)/Baltimore PD
® Bob Heatherly joins R&R as Nashville Director/Sales
® #1 CHR: "Anything For You"” — Gloria Estefan & Miami Sound Machine

(Epic)

®#1 AC: “I Don't Want To Live Without You" — Foreigner (Atlantic)

(2 wks)

® #1 UC: "My Girl” — Suave (Capitol)
® #1 Country: “Eighteen Wheels And A Dozen Roses” — Kathy Mattea

(Mercury/PG)

® #1 AOR Track: "Under The Milky Way” — Church (Arista)
® #1 AOR Album: “Now And Zen" — Robert Plant (Es Paranza/Atlantic)

(9 wks)

® #1 NAC: “Natural Elements” — Acoustic Alchemy

(MCA Master Series) (3 wks)

® #1 Contemporary Jazz: “That Special Part Of Me"” —
Onaje Allan Gumbs (Zebra/MCA) (5 wks)

5 YEARS AGO TODAY

® Ron Saito named KSFO & KYA/San Francisco VP/GM

® Billy Bass rejoins Chrysalis as VP/Marketing

® Jim Ed Norman becomes WB/Nashville Executive VP

® Blll Edwards appointed WGBB/Long Island PD

® Joe Cunningham tapped as WMNI{/Columbus PD

# #1 CHR: “Against All Odds" — Phil Collins {Atlantic) (3 wks)

##1 AC: "Hello" — Lionel Richie {(Motown) (6 wks)

##1 UC: “Hello” — Lionel Richie {Motown) (2 wks)

##1 Country: “To All The Girls I've Loved Before” — Julio Iglesias &

Willie Nelson {Columbia) (2 wks)

® #1 AOR Track: “Oh Sherrie” — Steve Perry (Columbia)
® #1 AOR Album: “Heartbeat City"” — Cars (Elektra) (6 wks)
® #1 Jazz: “Love Explosion” — Tania Maria (Concord/Picante) (5 wks)

1 10 YEARS AGO TODAY

® RKO Radio Network formed

® KJR/Seattle names Steve West Asst. GM and Tracy Mitchell PD
#1 CHR: "Reunited” — Peaches & Herb (Polydor/PolyGram)
#1 AC: “Stumbilin’ In" — Suzi Quatro & Chris Norman (RSO) (2 wks)
® #1 UC: “Disco Nights” — GQ (Arista) (3 wks)
® #1 Country: “Where Do | Put Her Memory" — Charley Pride (RCA)
® #1 AOR Album: “Breakfast In America” — Supertramp (A&M) (2 wks)

15 YEARS AGO TODAY
® Capitol ups Al Courey to Sr. A&R/Promotion, Don Zimmermann
to Sr. VP/Marketing, and Bruce Wendell to Natlonal

Promotion Manager

® WABC/New York begins the ‘‘$25,000 Button’’ contest

® #1 CHR: “Locomotion” — Grand Funk (Capitol) (2 wks)

®#1 AC: “Tell Me A Lie" — Sami Jo (MGM South)

® #1 Country: “A Very Special Love Song" — Charlie Rich (Epic) (4 wks)
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Anticipating The Competition

Winning consistently in the competitive
business environment of the ’90s will require
multidimensional thinking that incorporates dif-
ferent levels of successful planning. Whether

you’re managing a football team, a newspaper,

or a radio station, you can no longer survive on

short-term goals. Ultimately, a short-term strat-
egy isn’t a strategy at all unless it’s part of a
planned sequence of events designed to achieve

an overall objective.

Tactical Anticipation

In working with Pollack
Media Group client sta-
tions, we often employ a
subtle and unique program-
ming device that enables us
to deal with the complexity
of the modern market-
place: tactical anticipation
™. It’s a philosophy that
was developed and imple-
mented after the realization
that in radio (and most oth-
er media), what has been
called strategy is really just
action followed by reaction.

““A short-term strategy
isn’t a strategy unless
it’s part of a planned
sequence of events.”’

Too many programming or
marketing decisions only
take into account the com-
petition’s expected immedi-
ate reaction. As a result,
the adopted strategy is one-
dimensional, temporary,
and illusory instead of be-
ing an overall strategy of
moves and countermoves,
or what provides the basis
for tactical anticipation.

In the game of chess, if
you don’t consider the im-
pact of your next move in
the context of your oppo-
nent’s next several likely
moves, you will undoubted-
ly lose. Each move must
take into account probable
countermoves. By correctly
anticipating your oppon-
ent’s tactics, you are ma-
neuvering with the outcome
of the entire game in mind.

Radio’s competitive envi-
ronment is often compared
to war. It’s a suitable com-
parison, but radio decision-
makers should remember
that a plan which looks

Jeff Pollack

good on paper can end up in
disaster if it doesn’t take in-
to account its actual execu-
tion, and the opponent’s
likely responses. Churchill’s
inspired plan to seize Con-
stantinople during WWI
turned out to be a debacle on
the Gallipoli Peninsula. The
strategy was excellent; the
execution abysmal.

Years later, during
WWII, Patton fared better
by employing tactical antic-
ipation to defeat Rommel in
North Africa. Patton had
read Rommel’s book (pub-
lished a few years before),
and therefore knew what to
expect from his adversary.

Do Your Homework

Although you rarely have
the luxury of reading books
written by your competi-
tors, you may be able to
read an interview with
them, see them on a panel
at an industry convention,
or get a sense of their
thought processes by learn-
ing which stations and PDs
they profess to admire. You
can also carefully examine
their track records, scrutin-
izing tactics used in previ-

By Jeff Pollack

ous battles, contests, the
style of morning shows,
major promotions, fea-
tures, marketing, produc-
tion, research methodolo-
gy, and how they interpret
the results.

Taking into account all of
the important components
and designing a counter-
strategy that anticipates
probable moves sets the
stage for successful execu-
tion of your game plan. As
most books about success-
ful espionage in the 20th
century reveal, correctly
anticipating countermoves

““Too many
programming or
marketing decisions
only take into account
the competition’s
expected immediate
reaction.”’

is not only based on instinct,
but on knowing your oppo-
nent’s style of competing.
And just like in chess, an
isolated move or counter-
move that doesn’t adhere to
the overall strategy results
in a scattered and ineffec-
tive approach.

Today’s radio ownership
environment is often typi-
fied by single companies
(and styles) operating in a
number of different cities.
By cataloguing the typical
programming and market-
ing tactics used by a given
company in a majority of
its markets, you can intelli-
gently predict its behavior
in a new market. As philos-
opher Betrand Russell
pointed out, life is a repeti-
tion of itself; “new’”’ ideas
are just a repetition of old

ideas in a different light.

A
e S

‘‘Correctly anticipating
countermoves is not
only based on instinct,
but on knowing your
opponent’s style of
competing.”’

i G

WWW-americanradiohtstery-eeon

Sizing Up Your Opponent

To construct an informed strategy that cor-
rectly anticipates your competitors’ counter-

moves:

® Scrutinize their previous
tactics in other

markets

® Read interviews with
them; see them on
convention panels

©® Use disinformation

and surprise

Disinformation

If you’re an incumbent
facing a new competitor,
employing tactical antici-
pation is crucial to blocking
your opponent. Doing the
kind of homework describ-
ed above on your new com-
petitor is only the first step
in the process of assembl-
ing the strategy of moves
and countermoves that can
prevent the new station

S

‘‘By cataloguing typical
tactics used by a given
company in a majority
of markets, you can
intelligently predict its
behavior in a new
market.”’

from gaining a foothold.
You can also use “disinfor-
mation’ to confuse your op-
ponent and add the element
of surprise. Unexpected
moves are important, be-
cause if your new competi-
tor is a good one (and most
of them are), they’ve done
their homework too; they’ll
be anticipating your tactics.
In this respect, the best de-
fense isn’t a good offense,
it’s frequently a good de-
fense.

““If you happen to be
the new opponent,
don’t make the mistake
of basing your attack
solely on research.’’

If you happen to be the
new opponent, don’t make
the mistake of basing your
attack solely on research.
It’s too one-dimensional,
preventing you from grasp-
ing the battle’s entire con-
text. Instead, use your
knowledge of the opponent
and develop a multidimen-
sional strategy embracing
research that takes into ac-
count the incumbent’s
series of probable moves.

The successful imple-
mentation of tactical antici-
pation requires a marriage
of information and in-
tuition. Once established, it
will be the backbone of
knowing when to sacrifice a
pawn to checkmate your
opponent.

~ Jeft Pollack is President
of Pollack Media Group,
one of the leading interna-
tional programming advisory
firms, consulting all radio for-
mats in nine countries.
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WINTER ‘89 ARBITRON RESULTS

Seattle-Tacoma
Fall '88 Winter '89
KIRO (N/T) 11.0 10.0
KPLZ (CHR) 5.8 8.6
KUBE (CHR) 8.1 6.9
KMPS-AM & FM
(Ctry) 5.5 5.7
KOMO (AC) 5.5 5.5
KBRD (B/EZ) 4.2 4.6
KISW (AOR) 4.1 4.2
KXRX (AOR}) 4.3 3.8
KBSG (Gold) 3.3 3.7
KING-FM (Clas) 3.6 3.6
KiXI (BBnd) 4.2 3.1
KLSY-AM & FM
(AC) 2.2 3.1
KRPM-AM & FM
(Ctry) 2.6 3.0
KSEA* (B/EZ) 3.1 2.9
KMGI (AC) 2.6 2.8
KING (N/T) 3.0 2.7
KLTX (AC) 2.7 2.6
KNUA (NAC) 2.7 2.2
KZOK (CR) 2.4 2.2
KCMS (CC) 1.6 2.1
KEZX-AM & FM
(AOR) 1.4 2.0
KVI (Gold) 2.0 2.0
KJR (CR) 1.6 1.7
*Now AC
Cincinnati
Fall '88 Winter '89
WEBN (AOR) 10.7 11.9
WKRQ (CHR) 9.2 9.4
WWEZ (B/EZ) 9.0 9.2
WLW (AC) 8.5 8.8
WKRC (AC) 4.6 6.6
WWNK (AC) 5.6 6.6
WRRM (AC) 6.1 5.3
WCKY (N/T) 5.7 4.9
WOFX (CR) 515 4.6
WUBE (Ctry) 6.4 4.6
WBLZ (UC) 3.7 3.9
WIZF (UC) 3.1 3.5
WBVE (Ctry) 2.7 2.7
WSAI (Gold) 1.7 1.6
WNOP (Jazz) 1.4 1.3
WPFB-FM (Ctry) .3 1.2
WAKW (Rel) 6 1.1

Buffalo-
Niagara Falls

Fall '88 Winter '89

WKSE (CHR) 9.2 11.0
WYRK (Ctry) 10.7  10.0
WJYE (B/EZ) 9.7 93
WBEN (AC) 10.8 9.1
WGR-FM (AOR) 80 7.4
WBUF (AC) 89 6.8
WECK (BBnd) 57 5.7
WHTT-FM (CR) 4.4 52
WBLK (UC) 66 48
WMJQ (CHR) 51 45
WGR (AC) 3.0 42
WPHD (CR) 34 37
WGKT (Gold) 1.0 1.2
WWKB* (Gold) 16 1.2
WBMW (NAC) 3 11
WDCX (Rel) 1.0 1.0

*Now Business News

Cleveland
Fall '88 Winter '89
WMMS (CHR) 96 10.2
WQAL (B/EZ) 7.7 9.7
WLTF (AC) 8.3 7.3
WZAK (UC) 7.3 7.2
WMJI (AC) 6.1 6.3
WDOK (AC) 6.6 6.2
WGAR-AM & FM
(Ctry) 5.2 5.5
WNCX (CR) 6.6 5.1
WRMR (B/EZ) 5.5 4.5
WWWE (N/T) 4.9 4.6
WPHR (CHR) 3.1 3.8
WERE (N/T) 4.9 3.4
WCLYV (Clas) 2.7 3.0
WRQC (CHR) 2.9 2.9
WNWYV (NAC) 3.1 2.7
WJMO (UC) 1.3 1.4
WONE-FM (AOR) 7 1.1
Denver-

Boulder

Fall '88 Winter '89

KXKL-AM & FM

(Gold) 68 7.6
KBCO-AM & FM

(AOR) 83 7.4
KRXY-AM & FM

(CHR) 58 7.0
KYGO-FM (Ctry) 50 6.9
KOA (Talk) 79 64
KOS (B/EZ) 72 6.3
KQKS (CHR) 48 55
KAZY (AOR) 58 5.4
KBPI (AOR) 52 5.1
KMJI (AC) 44 47
KVOD (Clas) 32 42
KFRX* (CR) 27 38
KEZW (BBnd) 1.9 3.4
KHIH (NAC) 32 25
KHOW (AC) 27 24
KLZ (Ctry) 24 22
KSYY (AC) 1.8 20
KDKO (UC) 12 15
KYGO (Ctry) 1.7 15
KZRZ** (AOR) 9 14
KTCL (AOR) 16 1.2
KDEN (News) 9 10

*Formerly KOAQ (AC)
* *Formerly KADX (Jazz)

New Orleans

Fali '88 Winter '89

San
Francisco

KGO (N/T) 8.3
KABL-AM & FM

(B/EZ) 4.7
KMEL (CHR) 5.6
KCBS (N/T) 5.0
KOIT-AM & FM

(AC) 4.2
KFRC (Nost) 3.4
KIOI (AC) 3.9
KSFO & KYA

(Gold) 3.7
KSAN (Ctry) 2.2
KKSF (NAC) 2.7
KDFC-AM & FM

(Clas) 2.9
KRQR (AOR) 2.9
KXXX-FM (CHR) 2.2
KSOL (UC) 2.8
KITS (NR) 3.0
KNBR (AC) 2.2
KBLX-FM (NAC) 2.8
KBAY (B/EZ) 2.0
KKHI-AM & FM

(Clas) 3.0
KFOG (AOR) 1.8
KHQT (CHR) 1.2
KOME (AOR}) 16
KSJO (AOR) 1.6
KIQl (Span) 1.2
KNEW (Ctry) 1.1
KARA (AC) 1.0
KJAZ (Jazz) .8
KBRG (Span) .8
KOFY (Gold) .9
KWSS (CHR) 1.0

Fall '88 Winter ‘89

Dallas-

Ft. Worth

8.3

5.0
5.0
4.6

3.8
3.7
3.6

3.2
3.2
3.0

2.8
2.8
2.8
2.7
2.6
2.6
2.3
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Fall '88 Winter '89

KVIL-AM & FM

(AC) 8.3
KKDA-FM (UC) 7.2
KSCS (Citry) 7.4
KPLX (Ctry) 6.5
WBAP (Ctry) 6.5
KHYI (CHR) 5.0
KRLD (News) 5.9
KEGL (CHR) 4.5
KMEZ-FM* (B/EZ) 1.6
KLUV (Gold) 3.4
KQZY (AC) 2.8
KTXQ (AOR) 3.4
KJMZ** (UC) 4.7
KLIF (N/T) 3.3
KHVN (Rel) 1.9
KOJO (CC;} 2.7
KZEW (AOR) 2.6
KZPS (CR) 2.7
KMGC (AC) 2.5
KOA! (NAC) 2.6
KKDA (Gold) 1.7
WRR (Clas) 1.4
KESS (Span) 1.0

WEZB (CHR) 10.8 117
WQUE-AM & FM

(uc) 145 11.5
WYLD-FM (UC) 85 10.2
WLTS (AC) 56 9.2
WLMG (AC) 64 62
WNOE-AM & FM

(Ctry) 55 5.1
WWL (N/T) 86 5.1
WBYU (Nost) 45 49
WRNO (AOR) 38 46
WCKW-FM (CR) 40 3.4
WBOK (Ret) 32 33
WQXY (Ctry) 25 28
WYAT (Gold) 19 27
WYLD (UC) 28 2.1
KHAA (CC) 2.1 1.9
WSMB (Talk) 19 1.8
KHOM (Gold) 14 1.3
KGLA (Span) - 12
WTIX (N/T) 8 11

* Formerly KDLZ (UC)
* * Formerly KMEZ (B/EZ)

9.3
8.5
6.7
6.6
5.1

4.8
4.8
4.5
4.4
3.8
3.7
3.6
3.4
2.6
2.5
2.4
2.4
2.4
2.3
2.3
1.7
1.7
1.5

Detroit

. Fall ‘88 Winter '89
WJR (AC) 9.0 9.6
WJLB (UC) 7.0 6.9
WJOI (B/EZ) 4.7 5.5
WWWW (Ctry) 4.7 5.2
WLLZ (AOR) 3.8 4.7
WWJ (News) 5.1 4.6
WHYT (CHR) 34 4.4
WDFX (CHR) 54 4.1
WCZY (CHR) 4.4 4.0
WNIC (AC) 4.9 4.0
WOMC (AC) 4.4 36
WLTI (AC) 2.6 3.5
WRIF (AOR) 3.6 3.5
WXYT (Talk) 3.1 3.4
WCSX (CR) 3.4 3.3
CKLW (BBnd) 3.3 3.2
WKSG (Gold) 3.4 2.2
WJZZ (Jazz) 1.7 2.1
WCXI (Ctry) 1.3 1.8
WQRS (Clas) 1.5 1.8
CKMR (Gold) 2.1 1.6
WGPR (UC) 1.1 1.5
WCHB (Rel) 1.1 1.4
WVAE (NAC) 1.3 1.4
WMTG (UC) 1.3 1.0
WMUZ (CC) 1.1 1.0
WQBH (UC) 1.0 1.0

Philadelphia

Fall '88 Winter '89

WMMR (AOR) 7.7 8.1
WEGX (CHR) 7.9 7.9
KYW (News) 6.5 7.2
WUSL (UC) 7.5 71
WEAZ (B/EZ) 57 59
WPEN (Nost) 5.1 53
WKSZ (AC) 5.7 4.9
WYSP (CR) 4.9 4.5
WMGK (AC) 47 4.3
WXTU (Ctry) 4.1 4.0
WWDB (Talk) 4.6 3.6
WCAU (News) 3.2 3.5
WOGL (Gold) 2.4 3.4
WDAS-FM (UC) 3.0 3.3
WIOQ* (CHR) 2.5 3.1
WSNI (AC) 4.0 3.1
WFLN (Clas) 2.4 2.8
WIP (Sports) 3.1 1.8
*Formerly Gold

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, CR-Classic Rock,
Ctry-Country, Gold-Oldies, Jazz-
Jazz, Misc-Miscellaneous, NR-New
Rock, N/T-News/Talk, Rel-Reli-
gious, Span-Spanish, Talk-Talk,
UC-Urban Contemporary.

Boston

Fall '88 Winter '89
WRKO (N/T) 7.2 7.7
WXKS-FM (CHR) 5.9 71
WBZ (AC) 7.4 6.6
WZOU (CHR) 5.0 5.7
WJIB (B/EZ) 5.4 5.4
WBCN (AOR) 4.8 51
WODS (Gold) 5.2 4.7
WHDH (Talk) 5.2 4.4
WSSH (AC) 3.6 4.3
WZLX (CR) 4.8 4.2
WEEI! (News) 4.2 4.0
WMJX (AC) 3.6 3.7
WROR (AC) 3.2 3.1
WCRB (Clas) 1.8 2.5
WBOS (Ctry) 2.4 2.4
WILD (UC) 2.6 2.4
WVBF (AC) 2.5 2.4
WCGY (AOR) 1.5 1.9
WFNX (AOR) 1.4 1.8
WAAF (AOR) 2.1 1.5
WXKS (BBnd) 1.3 1.0

Washington,

DC

Fall '88 Winter '89

WGAY (B/EZ) 6.8 7.5
WMAL (AC) 5.7 6.1
WMZQ-AM & FM

(Ctry) 71 6.1
WPGC-FM (CHR) 6.0 57
WKYS (UC) 6.2 5.3
WAVA (CHR) 4.5 5.2
WHUR (UC) 4.9 4.8
WASH (AC) 3.2 4.5
WRQX (CHR) 4.5 4.5
WCXR (CR) 37 44
WWDC-FM (AOR) 4.2 4.1
WLTT (AC) 285 3.5
WTOP (News) 3.7 3.5
WXTR (Gold) 3.4 3.0
WGMS-AM & FM

(Clas) 2.3 2.9
WDJY (UC) 2.4 2.5
WWRC (Talk) 2.3 2.1
WOL (UC) 16 19
WHFS (AOR) 1.6 1.8
WYCB (Rel) 1.2 1.5
WWDC (Nost) .9 1.1

© 1989 Arbitron Ratings Co. May
not be quoted or reproduced with-
out Arbitron's prior written permis-
sion.
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WINTER ‘89 ARBITRON RESULTS

Baltimore San Jose Providence-
Fall '88 Winter '89 Fall '88 Winter ‘89 wal' WICk -
WLIF (B/EZ) 8.7 9.9 KGO (N/T) 8.0 8.0
WPOC (Ctry) 5.8 7.4 KBAY (B/EZ) 62 69
WWMX (AC) 70 71 i KHQT (CHR) 44 63 Pawtucket
WBAL (N/T) 5.9 7.0 KCBS (N/T) 63 46
WXYV (UC) 8.7 6.6 KOME (AOR) 43 42
WIYY (AOR) 4.7 6.3 KWSS (CHR) 3.6 3.8 Fall '88 Winter ‘89
WBSB (CHR) 60 57 KARA (AC) 35 37 WPRO-FM (CHR) 128 11.3
WCBM (N/T) 2.3 43 KSJO (AOR) 4.7 35 WLKW (B/EZ) 8.9 9.5
WQSR (Gold) 3.7 3.4 KSFO & KYA WHJY (AOR) 8.4 8.1
WYST-FM (AC) 2.8 2.8 (Gold) 2.1 3.2 WHJJ (N/T) 5.3 7.6
WCAO (Ctry) 3.0 2.6 KIOI (AC) 4.4 3.1 WWLI (AC) 6.1 71
WGRX (CR) 2.7 2.5 KSAN (Ctry) 20 3.1 WPRO* (Talk) 36 63
WBGR (Rel) 2.4 2.4 KEZR (AC) 3.6 2.8 WSNE (AC) 6.1 6.1
WWDC-FM (AOR) 2.5 2.3 KITS (NR) 3.1 2.7 WBRU (NR) 2.8 2.9
WHFS (AOR) 2.3 2.2 KOIT-AM & FM WODS (Gold) 23 26
WGHT (CHR) 2.7 1.8 (AC) 2.7 2.5 WMYS (AC) 30 24
WWIN (UC) 2.1 1.8 KEEN (Ctry) 1.7 2.4 WWRX (AOR) 23 23
WPGCFM (CHR} 1.4 1.6 KMEL (CHR) 26 23 WHIM (Ctry) 26 22
WEBB (UC) 1.4 1.4 KATD (CHR) 1.3 2.2 WWKX (UC) 1.8 22
WITH (BBnd) 2.1 1.4 KKSF (NAC) 25 20 WBSM (N/T) 2.0 1.8
WFBR (Talk) 1.3 1.3 KABL-AM & FM WZLX (CR) 20 1.6
WHUR (UC) 1.7 1.2 (B/EZ) 1.3 1.9 WPLM-FM (BBnd) 1.8 1.5
WRBS (Rel) 1.2 1.1 KNBR (AC) 1.9 1.9 WBZ (AC) 1.3 1.0
WRQX (CHR) 1.2 1.0 KBLX (NAC) 1.8 WXKS-FM (CHR) 9 10
KSOL (UC) 2.2 1.8 *Formerty Full-Service AC
KLIV (BBnd) 2.5 1.7
— KXXX (CHR) 1.2 1.7
; KBRG (Span) 2.3 1.5
KDFC-AM & FM
N (Clas) 2.0 15
Pittsburgh KFRC (Nost) 12 14
KAZA (Span) 7 1.1
Fall '88 Winter '89 KFOG (AOR) 1.8 1.1
KDKA (AC) 134 123 KLOK (AC) 1.2 1.1
WSHH (B/EZ) 8.2 111 KNEW (Ctry) — 11
WBZZ (CHR) 8.4 8.7 KRLS-FM (NAC) 1.1 1.1
WDVE (AOR) 80 76 } KNTA (Span) 6 11 Hartford -
WLTJ (AC) 49 6.1
WAMO-FM (UC) 46 55 itain -
WWSW-FM (Gold) 6.1 5.4 New B"ta'n
WMYG (CR) 36 5.2
WDSY (Ctry) 4.5 39 _ H
WHTX (AC) 44 35 £ M’ddletown
WTAE (Tak) 50 3.8
WJAS (BBnd) 4.2 2.8 Fall '88 Winter '89
WMXP (AC) 1.7 2.5 y ' WTIC (AC) 158 165
KQV (News) 22 20 ,% 7;8:”'::25’3"’ Z;'r’ggjciz x;y WTICFM (CHR) 122 10.3
WMBS (AC) 9 1.4 out Arbitron’s prior written permis- WRCH (B/EZ) 9.7 9.4
WYDD (CHR) 1.9 1.3 st WDRC-FM (Gold) 7.8 71
WPITFM (Rel) 9 1.2 WCCC-AM & FM
(AOR) 44 6.4
WHCN (AOR) 53 6.4
WWYZ (Ctry) 5.6 5.7
WKSS (CHR) 49 48
WIOF (AC) 59 47
L e WRCQ (Nost) 30 41
PR L Mo gt s WPOP (N/T) 27 24
Bﬂsg3fﬂlﬂ)fqum 45 faatd . WKCI (CHR) 19 18
2 RT N : y, P WDRC (Gold) 1.2
EARTH ' v“.'f:-,l,l_e-'i‘“ : WPLR (AOR) 12 12
P 1Y) / WRIR WAQY (AOR) 15 1.2
' WKND (UC) 3 1.0
wrh, KKHEEM .
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

Format Legend

AC-Adult Contemporary, AOR-AI-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, CR-Classic Rock,
Ctry-Country, Gold-Oldies, Jazz-
Jazz, Misc-Miscellaneous, NR-New
Rock, N/T-News/Talk, Rel-Reli-
gious, Span-Spanish, Talk-Taik,
UC-Urban Contemporary.

Houston-
Galveston
Fali '88 Winter '89
KIKK-FM (Ctry) 6.8 8.8
KMJQ (UC) 9.8 8.8
KKBQ-AM & FM
(CHR) 7.5 6.5
KILT-FM (Ctry) 4.6 6.4
KTRH (News) 57 6.0
KRBE (CHR) 6.0 58
KODA (B/EZ) 6.1 5.3
KQUE (Nost) 3.4 4.8
KLOL (AOR) 5.2 4.3
KZFX (CR) 3.7 43
KLTR (AC) 3.8 3.7
KLDE (Gold) 25 2.9
KFMK (AC) 4.3 2.8
KPRC (N/T) 4.0 2.8
KKHT (AC) 38 2.5
KLAT (Span) 1.3 1.8
KCOH (UC) .8 1.5
KYOK (Gold) 11 1.4
KHYS (UC) 1.0 1.2
KXYZ (Span) 1.3 1.0

Atlanta

Fall '88 Winter '89

WPCH (B/EZ) 76 99
WSB-FM (AC) 104 9.2
WAPW (CHR) 78 89
WVEE (UC) 78 88
WKHX-AM & FM

(Ctry) 66 7.9
WKLS (AOR) 83 6.4
WSB (AC) 74 6.4
WFOX* (Gold) 42 53
WQXIAM & FM

(CHR) 43 5.1
WZGC** (CR) 55 4.9
WYAY (Ctry) 58 4.4
WAOK (Rel) 29 3.1
WEKS (UC) 24 28
WGST (N/T) 25 25
WPBD (UC) 12 13

*Formerty Goid-Based AC
* * Formerly CHR

Tampa-St.
Petersburg-
Clearwater

Fall '88 Winter '89
WRBQ-AM & FM

(CHR) 15.4 155
WYNF (AOR) 69 75
WDUV (B/EZ) 64 68
WQYK-AM & FM

(Ctry) 79 6.4
WFLA (N/T) 47 63
WWRM (AC) 94 63
WUSA (AC) 48 56
WGUL-AM & FM

(BBnd) 32 55
WNLT (AC) 41 43
WHVE (NAC) 1.4 31
WKRL (CR) 37 34
WDAE (BBnd) 27 30
WFLZ (AC) 43 27
WTMP (UC) 2.1 2.4
WXCR (Clas) 16 23
WSUN (Ctry) 27 19
WLFF (Nost) 14 1.2
WRXB (UC) 10 1.2

Miami-Ft.
Lauderdale-
Hollywood

Fall ‘88 Winter '89

WHQT (UC) 49 83
WLYF (B/EZ) 70 71
wICD (N/T) 48 5.1
WQBA (Span) 38 50
WPOW (CHR) 44 43
WMXJ (Gold) 38 42
WGTR (AOR) 28 40
WAQI (Span) 38 39
WAXY (AC) 31 39
WCMQFM (Span) 42 38
WHYI (CHR) 36 3.8
WKIS (Ctry) 35 34
WLVE (AC) 34 33
WNWS (Talk) 36 32
WINZ (N/T) 33 3.1
WTMI (Clas) 29 30
WJay (AC) 40 27
WQBAFM (Span) 22 2.7
WEDR (UC) 39 25
WXDJ (NAC) 24 18
WSHE (AOR) 20 1.7
WZTA (CR) 18 16
WEAT-AM & FM

(B/EZ) 21 1.3
WCMQ (Span) 19 1.2
WRHC (Span) 6 10

St. Louis

Fall ‘88 Winter '89

KMOX (Talk) 171 187
KSHE (AOR) 99 83
KEZK (B/EZ) 84 77
KLOU (Gold) 58 7.0
WKBQ (CHR) 36 6.4
KMJM (UC) 65 55
KYKY (AC) 51 50
WILFM (Ctry) 58 4.9
KSD (CR) 68 47
KRJY (AC) 35 30
WKKX (Ctry) 24 30
KSTZ (AC) 16 1.8
KUSA* (Ctry) 14 18
KATZ (Gold) 20 16
WEW (BBnd) 7 14
WMRY (ACR) 16 1.4
KFUOFM (Clas) 13 1.2
KXDK (N/T) 1.3 1.2
WIL (Ctry) 8 12
KATZFM (UC) 10 1.0
*Now Country-Goid

Yirrr-arrertcanradiohistorycern
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SUPERGRID.
UICK RELIEF FOR
THOSE REACH AND FREQUENCY
HEADACHES.

You’re deep into creating a fairly complicated TAPSCAN’s leading-edge ratings research and analy-

schedule, and short on time. The situation could be sis system. And as always, TAPSCAN is first with a
much worse. At least you have the template from a scheculing system of this caliber.

schedule you built months ago for a similar client. To find out more about SuperGrid and the
Now you only need to plug in a few details. Pop up many other exciting new programs TAPSCAN has to
your research window. Check out a ranker, a CPP offer, just give us a call.

table. OK. Back to the schedule grid with one key- SuperGrid has what it takes to make your reach

stroke. Pop up the campaign overview window. Looks  and frequency scheduling an easy pill to swallow.

good. How about a graph or two? Three keystrokes and "
the graphs are printing. Done! TAPSCAN. The Science
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lll
‘11
[

]
)1
NI

T
I
ll
|

2
0
0
]
)]

0
0
p"
4y
m {[1[{]
oll

)

©1988 TAPSCAN, INC. 3000 RIVERCHASE GALLERIA SUITE1111 BIRMINGHAM, AL 35244
CHICAGO LOS ANGELES BOSTON
(312] B4=2-8985 (213]) 376-6242 (508) 4680-3456

WW=americantadiohistorv.com



www.americanradiohistory.com

62 eRaR April28, 1989
e R TR P S i MR S

AR

Understanding And Using

Qualitative Research

Just when you thought you’d mastered radio
ratings jargon, the specter of qualitative re-
search reared its scary, multidimensional head.
“Index” . . . ‘“composition’’ . . . “coverage” . ..
what does it all mean? Why can’t we just go
back to average quarter hour (AQH) and cume

and be done with it?

The fact is, qualitative re-
search has transformed a
potentially negative devel-
opment — fragmentation —
into a positive one unique to
radio. By recasting listen-
ing estimates in terms of
lifestyle, product consump-
tion, and purchasing behav-
ior, audiences can be de-
scribed in terms compelling
to advertisers.

Terms Defined

But first, you gotta speak
the language. New dimen-
sions require new terminol-
ogy. While each qualitative
data source may have cer-
tain proprietary variations,
these terms and definitions
are universally used:

e Market Population Or
Universe: the estimated to-
tal number of persons in the
market sharing the given
attribute.

TR
‘‘By recasting listening
estimates in terms of
lifestyle, product
consumption, and
purchasing behavior,
audiences can be
described in terms
compelling to
advertisers.’’

e Composition: the per-
centage of station audience
sharing the given attribute.
For example, a 20.5% men
18+ cume composition of
heavy beer drinkers for
KAAA means that 20.5% of
KAAA’s male 18+ cume
audience are heavy beer
drinkers. Composition can
be used to describ¢ either
cume or AQH audiences.

* Coverage Or Penetra-
tion: the percentage of the
population sharing the giv-
en attribute that is reached
by the station. A 39.1% cov-
erage of 25-54 K-Mart shop-
pers by KAAA means that
KAAA cumes 39.1% of all
25-54 K-Mart shoppers in
the market.

Tom Birch

e Index: A measure of
relative efficiency, the in-
dex compares a station’s
audience composition to the
overall population among
persons sharing the given
attribute. Mathematically,
most indices are computed
by dividing the station’s
cume composition by the
market composition. But
there are variations, so
read the fine print: for
some indices, Persons Us-
ing Radio (PUR) audience
composition is used as the
divisor instead of total pop-
ulation.

The Index Explained

Here’s an illustration of
how an index is computed
in the Birch Radio Qualita-
tive (the data found in the
back of the quarterly sum-
mary and standard market
reports) :

Frequent Flyers: KAAA
Cume Composition =
40.3%. Anytown Persons
Using Radio Cume Compo-

sition = 23.8%. KAAA
Cume Index = (40.3/23.8)
X 100 = 169%

A frequent flyer index of
100 would mean that the
station’s composition is
equal to the market compo-
sition. An index higher than
100 (as is the case with
KAAA) indicates that fre-
quent flyers are more prev-
alent in the station’s audi-
ence than in the market in
general. In other words,
KAAA'’s index of 169 means

By Tom Birch

its audience has a substan-
tially larger composition of

frequent flyers than that of
the average station — 69%
larger.

But it’s important to re-
member that the index has
no bearing on audience size.
In fact, extraordinarily
high indices are often asso-
ciated with extraordinarily
low station audience levels.

Putting Data To Work

Once you know your way
around the terminology, it’s
easy to start devising some
new ways of applying quali-
tative data to sales oppor-
tunities. Here are a few ex-
amples:

» Estimating Users. How
many visitors to fast food

‘‘Qualitative research
has transformed a
potentially negative
development —
fragmentation — into
a positive one.”’

A
R R

restaurants does KAAA
reach every week?

Fast Food Total User
Population 18+ = 500,000

KAAA Penetration (Cov-
erage) = 45.5%

KAAA Fast Food Cume
= 500,000 X 45.5% = 227,500

Marketing benefit: Each
week, KAAA reaches an au-
dience of 227,500 people who
have visited a fast food res-
taurant in the past seven
days.

¢ Estimating Unit Vol-
ume Of Purchases Influenc-
ed. This is a spin on the Es-
timated Users, which em-
ploys a per capita purchase
factor supplied by the client
or taken from estimates
provided in the qualitative
research. For this example,
we’ll assume that the in-
dustry average per capita
fast food visits is 2.0 per
week.

Weekly Fast Food Visits
Influenced By KAAA =
KAAA Fast Food Cume
(227,500) X Weekly Visits
Per Capita (2.0) = 455,000

Marketing benefit: An es-
timated 455,000 fast food
visits will be made by
KAAA listeners.

wirrrr=aRertecanradiohistorveem

Marketing Benefits

~ Here's just one example of how qualitative data can be
used to create sales opportunities:
= How much money do KAAA listenars spend each week

in fast food restaurants?

KAAA Fast Food Cume (227,500} X Per Capita Aver-
age Purchase ($3.50) X Weekly Visits Per Capita (2.0) =

%1,592,500

Thus, KAAA reaches an audience that spends an esti-
mated 51,592,500 per week in fast food restaurants.

e Estimating Dollar Vol-
ume Of Purchases Influenc-
ed. This calculation takes
Estimated Users and Units
to the logical conclusion:
the effect on the cash regis-
ter.

Once again, a per capita
factor — this time average
expenditure per purchase
— is used, but here, you’re
best off having the client
supply the number. Let’s
assume the average fast
food purchase per capita is
$3.50.

Estimated Dollar Volume
Of Weekly Fast Food Pur-
chases By KAAA Listeners
= KAAA Fast Food Cume
(227,500) X Per Capita Av-
erage Purchase (#3.50) X
Weekly Per Capita Visits
(2.0) = $1,592,500

Marketing benefit:
KAAA reaches an audience
that spends an estimated
$1,592,500 per week in fast
food restaurants.

Each of the previous ap-
plications can be used in
both agency and direct
presentations. But how can
qualitative data be used
when facing a media buyer
mouthing the dreaded
whine, “I can’t buy you be-
cause your cost per point is
too high . . . ”?

* Target Cost Per Point.
Suppose KAAA is charging
$250 per minute in morning
drive, and the client in
question is Acme Airlines.
With an AQH rating of 3.5,
KAAA’s cost per point
(CCP) is $250/3.5 = $71.43.
The Acme Airlines buyer
has a mandate to bring the
buy in at a CCP of $60, so
KAAA is faced with either
walking away or dropping
rates.

What to do? How about
raising the rate?!

Earlier, we noted that
KAAA’s frequent flyer in-
dex is 169, meaning KAAA’s

frequent flyer composition
is 69% higher than the aver-
age station’s — or, put dif-
ferently, KAAA is 69%
more efficient than the av-
erage station.

By multiplying KAAA’s
total AQH rating by the fre-
quent flyer index, we can
estimate the station’s
rating against the frequent
flyer population: 3.5 X
169% = 5.9.

Using the revalued esti-
mate, KAAA can argue that
its unit rate should be $354
(5.9 X the mandated $60
CPP). KAAA could actually
compute the target CCP of
each of its competitors on
the buy (Unit Rate/AQH
Rating X Frequent Flyer
Index) to assist the buyer in
finding the savings neces-
sary to fund the added in-
vestment on KAAA.

A Word Of Caution

Pay close attention to the
type of estimate you're
plugging into your calcula-
tor. For example, don’t con-
fuse the size of the index
with the size of the audi-
ence. Use coverage to esti-
mate audience size and in-
dex to compare relative ef-
ficiency.

A rule of thumb: rank
stations first by coverage/
penetration, then re-rank
by index.

Properly applied qualita-
tive research is one of the
most powerful sales and
marketing tools available
today. Use it correctly and
no one will get hurt — ex-
cept maybe your competi-
tion.

Tom Birch is Chairman/CEO of
Birch Scarborough Research
Caorp. {305-753-6043), whose
Birch Radio Division supphes 1ele-
phone-based audience astimates
of safne 260 markets annuatly. He
will contribute to this section on a
regular basis.
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Programming a radio station is an art.

And with AP Network News you have

the control to do it right.

No commercials means
more flexibility, more
freedom to program the
| way you want. Our format
P& s designed to fit yours and provide unique
b sales and sponsorship opportunities.

You make all the decisions because More live sports coverage than any radio network.
all programming is - yours to sell When you carry AP Network News
without affidavit ? or clearance you get more than sales opportunities. You
requirements from AP. get the most comprehensive radio news

; coverage in America. Like AP Hotline, our
new second channel for live continuous
“;Z‘vlg é’gg‘z a?;i”vvv‘;ffes coverage of breaking news and events.
ag *ladded more resources. Complete coverage Of more major
— sporting events than any other network.
== More Wall Street reports per day than any-
one. And over 20 lifestyleand A
entertainment features. g P
Become an AP
Network News affiliate
today by calling é
Rosie Oakley now at -
(800) 821-4747. Youll get
the most comprehensive news,
but without the commercials.
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KEN BARNES

Country Request Line Disclexia

Another Terrifying Episode In The Never-Ending ‘Garbled Lyrics’ Miniseries

As a public service, the R&R Disclexia Hotline is al-
ways open. By exposing the hideous but largely unnoticed
tragedy of chronic lyric-garbling in several On The Rec-
ords columns, we feel we’ve made a contribution toward
bringing disclexia into the public eye, where psychologists
and physicians (or maybe even physicists — a little of that
funky cold fusion might help) can someday find a cure.

In recent months, the hotline has
not been recording a whole lot of
chilling examples of garbled lyrics.
Sure, half the R&R office thinks
John Cougar Mellencamp’s new
single is a tribute to another Mid-
western rocker, “Bob Seger,” but
that’s not encugh to build a column
on. (Most weeks, anyway.)

Little did we know, however, that
an epidemic of disclexia was rag-
ing unchecked in the tri-state area
around Huntington, WV, where
West Virginia, Kentucky, and Ohio
meet. It took WTCR PD David
Poole to alert the hotline to the
crisis, by means of several pages of
transcriptions off the Country sta-
tion’s request lines. Some of these
disclexics may be so far gone, even
back-announcing won’t help.

Born To Booger

Charlie Daniels’s ‘‘Boogie
Woogie Fiddle Country Blues” was
a Top 15 hit late last year, but it
created a bit of confusion in WTCR
listeners’ minds. One call came in
for “Rockin’ Phil & The Boogie
Blues”; another, somewhat less
tastefully, was for “‘Boogers On My
Fiddle.” In a similar vein (going
for the cheap laughs early), Hank
Williams Jr.’s “Born To Boogie”
became, you guessed it, “Born To
Booger.”

Ronnie Milsap enunciates quite
clearly, as a rule, but his “Button
Off My Shirt” hit was a real re-
quest line challenge. One valiant
try asked for “Get The Butler A
New Shirt.” Another demanded
“Get Your Butt Off My Shirt.”

Howlin’ With Dwight
& Buck

Within the twisted synapses of
the Huntington metro disclexic, the
Dwight Yoakam/Buck Owens duet
“Streets Of Bakersfield” became
not only the relatively mild “Sheets
Of Bake” but was transformed into
the Sherlock Holmes thriller ‘“The
Hounds Of Baskerville.”

Speaking of transformations,
George Jones found himself turned
into a hermaphrodite when a caller
turned Jones’s “I'm A One Woman

s A i

Billy Jello Roll

The Judges

Conwell Twilley

Man” into “I’'m One Woman And A
Man.”

Victim of a double garble was
Willie Nelson’s ‘“Seven Spanish
Angels,” variously identified as

“Seven Spaniel Angels” by an ob-
vious dog-lover and ““Seven Spang]-
ed Angles” by a decorator type.

Stone Confused

A couple of “Stone” Country
tunes presented interpretation
problems. The Elvis soundalike
“Spelling On The Stone” became
“Standing On The Stone” and,
more sinisterly, ‘“Smelling The
Stone.” Meanwhile, Vern Gosdin’s
“Chiseled In Stone” was alternate-
ly rendered as ‘“Chiseled In Snow”’
and “Chew On The Stone.” Gos-
din’s earlier hit “Set "Em Up Joe”
was turned into the equally reason-
able “Settle Up Joe,” by one “Bill
Gosling” (see “Changing The
Names To Perplex The Innocent”’).

Dan Seals’s “Bop”’ suffered mul-
tiple indignities on the WTCR re-
quest line. First it was lumped to-
gether in what Dave Poole and I
assume was a compound request:
“Mind On Bus Or Bop” (meaning
presumably Hank Jr.’s “Mind
Your Own Business” or “Bop”).
Then the following dialogue en-
sued:

Caller: “Bark!”
DJ On Duty: “What?”
Caller: “Bark!”

DJOD: “What do you mean?”’

Caller: ‘“You know, that goodern
by Dan Seals where he goes ‘I wan-
na bark with ya baby tonight.’ You
know that’n?”

Random Assaults

But virtually no country artist is
safe. Don Williams’s “Another
Place Another Time” was the sub-

ject of perhaps the most desperate
disclexic attack yet recorded. An

SORT OF A CONTEST

We Give Up —
You Figure ’Em Out

The folks at WTCR have had plenty of experience trying
to unravel the garbled mysteries of their request line. But
there are several requests they — and | — can’t decipher for

the life of us.

You're welcome to try your hand at decoding the entries below. I'll
award the person with the longest list of semi-plausible possibilities some
kind of prize befitting the magnitude of the achievement. Here are the

“songs”:
‘‘Booty Boards’’
‘“You’re A Stupid Man With
Stupid Boots’’
‘‘Master Glide’’
‘‘Crab Blasters’’
‘‘Bust The Bondo’’

‘‘Don’t Tie Me Down, Pa’’
‘‘Bend Your Fingers Back’’
‘‘Metal Head’’

‘‘Fag Bashers”’
‘‘Wild-Eyed Birdy Wings’’

And while you're at it, why not try to name the following “artists”?

Horace Buckles
Billy Graybill

Grady Gulliver
Merrill Tillman

It's hours of fun for the entire family unit. And if your request line pro-
duces similar mass outbreaks of disclexia, send 'em to me. Diagnosis is the

first step to a cure.

war—aericanradiohistorv-eerm

Changing The Names
To Perplex The Innocent

When exploring the symptoms of request line disclexia, |

| it should be kept in mind that, unlike conventional disclexia,
| notonly song titles and lyrics are habitually garbled, but also

l artists’ names.

Often it's merely a minor glitch:
Ricky Van Shelton becomes Ricky
Van Shelter, Tom Wopat turns into
Tom Wopatch, Waylon Jennings is
slyly transformed into Winkin' Jen-
nings.

Then the name twists become a
bit more complex:

® Conway Twitty
Conwell Twilley

® The Judds
The Judges

® Dolly Parton
Dottie Partner

@ Billy Joe Royal
Billy Jello Roll

A law firm-type name like
Schuyler, Knobloch & Overstreet
runs the risk of becoming Schuyler,
Overblock & Streetheart. And two
entirely separate Capitol acts, T.
Graham Brown and the band
Sawyer Brown, found themselves

in an inadvertent supergroup, T.
Sawyer Brown.

In the advanced stages of the af-
fliction, root causes are often dif-
ficult to trace. Dave Poole and |
didn’t have too much trouble figur-
ing that Bill Gosling was Vern
Gosdin, but would you guess that
Bill Say is actually Jo-El Sonnier?
Or that the Buckle Ones really
means Buck Owens? As for Fall
Asleep & Drool, we can only con-
jecture that Asleep At The Wheel
is the intended reference.

Although WTCR is a Country sta-
tion through and through, there
were occasional cross-format re-
quests to play something by the
Dead Leopards. And finally, al-
though no one around here can re-
call any of our late space travelers
ever making a record, there was a
rather boggling request to “play the
song by that dead orbiting guy.”

agitated friend 'n’ neighbor called
in, “Play ‘Another Heart, Another
Mind’ by Don Williams. Play it
quick, ’cause my aunt wants to
hear it and she’s nearly dead! Play
it now!” .

T. Sawyer Brown

Even the classics aren’t im-
mune. ‘“Wake Up Little Susie” be-
comes “Wake Up Little Sissy,”
“Ghost Riders In The Sky” turns
into “Old Spiders In The Sky,” and
Eddie Rabbitt’s remake of “The
Wanderer” is translated into ‘“The
Waddler.”

Internal Lyric Disorders

As everyone in radio (and retail)
knows, consumers identify songs
not only by their proper titles but

by snatches of lyrics within. Bar-
bara Mandrell’s “I Wish That I
Could Fall In Love” contains the
line “Each day I wake at dawn,”
which impressed a listener suffi-
ciently to request the tune as
“Each Day I Wink At Don.”

“T'll Always Come Back” by
K.T. Oslin advises, ‘“Keep your
eyes on the horizon” — NOT, as
suggested somewhere in the
WTCR TSA, ““Ride your ass to the
horizon.”

Another listener requested a
song called ‘‘Bulldogs Playing
Slide Trombone,” which just may
be an imperfectly recalled snatch
of lyric from Creedence’s ‘‘Lookin’
Out My Back Door.” And then
again, it may not.

Hank Williams Jr. seems to in-
spire more than his fair share of
confusion. In the course of “If The
South Woulda Won” (or “If The
South Was One,” as one listener ex-
pressed it), he talks about the
Lynyrd Skynyrd plane crash, re-
calling “the day young Skynyrd
died.” This was reinterpreted by a
topically-minded listener as “The
Day The Skinhead Died.”

And just to muddle matters fur-
ther, a listener called up to ask the
musical question, ‘“Is Hank Wil-
liams’s son Hank Williams Jr. or
Don Williams?”

Some Other Assorted G_érbles:

Heal Title

“Joe Knows How To Live”
“Tear-Stained Letter”

“Meet Me In Montana”
“Twinkle Twinkle Lucky Star”
“Shine A Light On A Lie”
“Qut Of Sight & Out Of My Mind”
“Coal Miner’s Daughter”
“Deeper Than The Holler”
“Hard Candy Christmas”
“War Is Helf”

“Tennessee Flat Top Box”

Disclexic Version

“Joe's Nose Lives”
“Tear-Stained Ladder”

“Beat Me In Montana”
“Twinkle Twinkie Lucky Dawg"”
“Light Up & Lie”

“Qut Of State & Out Of My Mind”
“Coal Miner’s Doflar”

“We're Deep An” We Holler”
“Hard Daddy Christmas”
“Warts Is Hell”

That song about flat box tops in Tennessee

And my personal favorite in this category, Kathy Mattea's:

“18 Wheels & A Dozen Roses” mutated into

“18 Dozen Frozen Roses.”
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Unvelling the Future

No matter how much, or how little, you plan to
spend on your next radio console, you owe
yourself a visit to our booth at this year's NAB. We'll
show you something very special - an all new con-
sole which is compact, powerful, versatile and yet
very easy to use.

While others have been playing follow the leader
with look-a-likes of our industry standard BMX
Series, we've been busy designing consoles which
stretch our appeal even further.

This is Radiomixer™ and, as with all of our consoles,
it's designed to work under the most demanding
conditions. Radiomixer is equipped with the exten-
sive features and performance you expect from a
Pacific console, plus a comprehensive Off-Line Mix
Matrix which is sure to be the talk of the show.

©1989 PR&E

To celebrate, we're offering you a special package,
available only at NAB. To take advantage of this valu-
able one-time opportunity, please be prepared to
place your order at booth 1325 before the end of
the show.

You won't need a crystal ball to see the secrets
awaiting you. Simply clip the coupon, and we'll send
you more information. But be quick - we predict a
rapid disappearing act.

I know an opportunity —l
| when | hear it knocking. WAHE = |
Please: STATION
I 0 Send me a description ADDRESS |
| 0 Have a salesperson call |
Return this coupon to: PHONE B
| Pacific Recorders & "RR I
| Engineering Corporaton m PACIFIC RECORDERS |
2070 Las Palmas Drive —*’ & ENGINEERING CORPORATION |
Carlsbad, CA 92009 The number one choice for

more #1 stations I

_wwww.americanradiohistorv.com
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McCartney To See Two Singles Released On Same Day

AUL McCARTNEY will have two singles released
in the UK on the same day next week (May 8). His
own single (“My Brave Face”) is one of the songs
he co-wrote from scratch with ELVIS COSTELLO.
McCartney describes the tune as having ‘‘a kind of ’60s-ish

feel.”

The former BEATLES member
also lends his vocal talents to the
new version of “Ferry Cross The
Mersey” that’ll also be released on
May 8 to help raise money for the
Hillsborough Disaster Fund.
McCartney is joined by fellow
Liverpudlians HOLLY JOHNSON
(ex-FRANKIE GOES TO HOLLY-
WOOD), the CHRISTIANS, and
GERRY MARSDEN - the latter
of whom, backed by the PACE-
MAKERS, took the original ver-
sion of the tune into the UK-Top
Ten in January, 1965. (Incidentally,
Gerry & the Pacemakers’ previous
number one UK hit, “You’ll Never
Walk Alone,” is the anthem of the
Liverpool Football Club, whose
fans died in the tragedy.)

This new version of ‘‘Ferry’’ was
produced by PETE WATERMAN,
and will be the first fundraising
record to benefit from the govern-
ment’s recent decision to abolish
the 15% VAT sales tax on charity
releases.

Interesting that McCartney
should find himself on record with
Holly Johnson, as the song “Rough
Ride” — to be found on Mac’s up-
coming ‘“Flowers In The Dirt” LP
— was produced by the man behind
the Frankie sound, TREVOR
HORN. McCartney claims the tune
was recorded and mixed in a mere

two days, but that Horn then did a
remix that the former WINGS-
leader rejected on the grounds that
it was “‘a tarted-up version, a Paul
Goes To Hollywood, Frankie Goes
To McCartney-type of thing.”

Remakes & Remodels

Pete Waterman, meanwhile, will
turn his attention to several re-
makes over the next few weeks.
Working with MIKE STOCK and
MATT AITKEN, Pete’s produced a
new version of the HUMAN
LEAGUE smash “Don’t You Want
Me” for the future Mrs. BILL WY-
MAN — MANDY SMITH, a re-
working of the old BRIAN HY-
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oving Up
DEPECHE MODE/101 (Sire/WB)

DICKIES/Second Coming (Enigma)

ZULUS/Down On The Fioor (Slash)

XYMOX/Twist Of Shadows (Wing/PG)

CMJ NEW MUSIC

XTX/Oranges & Lemons (Geffen)

CULT/Sonic Temple (Sire/Reprise)

ROBYN HITCHCOCK "N’ EGYPTIANS/Queen Elvis (A&M)
PIXIES/Doolittle (4AD/Elektra)

FIREHOSE/tROMOHIO (SST)

MOJO NIXON & SKID ROPER/Root Hog Or Die (Enigma)
CURE/"Fascination Street* (12") (Elektra)

ELVIS COSTELLO/Spike (WB)

CONNELLS/Fun & Games (TVT)

10 INDIGO GIRLS/Indigo Girls (Epic)

GUADALCANAL DIARY/Flip-Flop (Elektra)

12 FINE YOUNG CANNIBALS/The Raw & The Cooked (IRS/MCA)
13 REPLACEMENTS/Don't Tell A Soul (Sire/Reprise)

14 DRIVIN’ N' CRYIN'/Mystery Road (Island)

15 NEW ORDER/Technique (Qwest/WB)

16 NEW MODEL ARMY/Thunder And Consolation (Capito!)

17 TOM TOM CLUB/Boom Boom Chi Boom Boom (Sire/Reprise)
18 DE LA SOUL/3 Feet High And Rising (Tommy Boy)

19 HOUSE OF FREAKS/Tantilla (Rhino)

LOVE AND ROCKETS/Love And Rockets (Beggars Banquet/RCA)

SIDEWINDERS/Witchdoctor (Mammoth/RCA)
LEAVING TRAINS/Transportational D. Vices (SST)
LARD/Power Of Lard (ARternative Tentacle)

SARAH McLACHLAN/Touch (Arista)

NEVILLE BROTHERS/Yellow Moon (A&M)

PETER CASE/Man With The Blue Postmodern... (Geffen)
JOE JACKSON/Blaze Of Glory (A&M)

BAND OF SUSANS/Love Agenda (Blast First/Restless)

Chart derived from albums supplied by a panel of college and commercial radio stations
reporting to CMJ New Music Report (516) 248-9600. imports and 12 * singles are noted.

CMJ
P ol

LAND hit “Sealed With A Kiss” for
JASON DONOVAN, and a new ren-
dition of MAXINE NIGHTIN-
GALE’s “Right Back Where We
Started From” for SINITTA.

Meanwhile, the TIN MACHINE
— DAVID BOWIE’s new band,
consisting of the Thin White Duke,
the US rhythm section of HUNT
SALES and brother TONY SALES,
and guitarist REEVES GABRIEL
— have recorded a version of
JOHN LENNON'’s “Working Class
Hero” for inclusion on their upcom-
ing “Tin Machine” album.

David Bowie — The Tin White Duke?

Radio Radio

Radio Radio, the overnight net-
work service launched last year by
RICHARD BRANSON, is up for
sale. After a troubled few months
during which the service’s star
lineup and its list of ILR (Indepen-
dent Local Radio) affiliates has
gradually dwindled, the price is
now thought to be around 400,000
pounds.

Two former pirate stations are
among the four that were awarded
franchises this week by the In-
dependent Broadcasting Authority.
FTP Radio in Bristol was a popular
pirate for ten months last year,
playing black music and communi-
ty interest programs. Sina Radio in
West London was on the air illegal-
ly between 1985 and 1988, serving
the area’s ethnic minorities —
which it will now be able to do
legally, targeting the Asian, Polish,
and Armenian communities, and
broadcasting chiefly in Hindustani.

The other two franchises went to
Sunset Radio in Manchester, also
an ethnic station, and Stirling Com-
munity Radio, which will broad-
cast to the 75,000 adult population
of the Scottish city. These are the
first of what will be up to 500 new
community stations and three na-
tional commercial channels cre-
ated by the Broadcasting Act.

Street Fightin’ Minds

Topping the list of next week’s
releases is SIMPLE MINDS’
“Street Fighting Years” LP. The
ten tracks include the current
“This Is Your Land” single and all
three tunes from the group’s
“Ballad Of The Streets” EP. The
CD and cassette formats feature
an extra song, “When Spirits
Rise.”

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave,, London W1V 7HD; phone
01-494-4513.

Rare Reg Dwight Record

MICHAEL JACKSON’s yellow
simulated satin stage trousers,
DONNY OSMOND’s ivory sequin-
ned jumpsuit, and ELVIS PRES-
LEY’s weighty leather 'n’ brass
belt are among the items up for
auction at Christie’s in London this
week. More interesting, however,
is one of the homegrown pieces of
memorabilia — a rare 1969 record
by the BREAD AND BEER
BAND, featuring a certain REG
DWIGHT on keyboards!

Apparently Reg — now better
known as ELTON JOHN — was
one of the musicians employed by
producer TONY KING to record an
album of then-popular covers, in-

5

Paul McCartney - Liverpooling his tal-
ents.

cluding “Wooly Bully,” “Mellow
Yellow,” and “Zorba The Greek”
(1). Never released, the up-for-bid
disc is thought to be the only one in
existence.
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Moving Up

JODY WATLEY/Real Love (MCA)

BANGLES/Eternal Flame (CBS)

SIMPLY RED/If You Don't Know Me By Now (Elektra)
TRANSVISION VAMP/Baby | Don't Care (MCA)
HOLLY JOHNSON/Americanos (MCA)

FINE YOUNG CANNIBALS/Good Thing (London/PG)
U2 & B.B. KING/When Love Comes To Town (Island)
SIMPLE MINDS/This Is Your Land (Virgin)

KON KAN/| Beg Your Pardon (Atlantic)

10 INNER CITY/Ain't Nobody Better (10/Virgin)
INXS/Mystify (Mercury/PG)

PAULA ABDUL/Straight Up (Siren/Virgin)

13 METALLICA/One (Vertigo/PG)

14 MORRISSEY/Interesting Drug (HMV/EMI)
MADONNA/Like A Prayer (Sire/WEA)

16 BEATMASTERS w/MERLIN/Who's in The House (Rhythm King)
LONDON BOYS/Requiem (WEA)

MIDNIGHT OIL/Beds Are Burning (Sprint/CBS)
COOKIE CREW/Got To Keep On (London/PG)
DE LA SOUL/Me Myseff And | (Big Life)

DURAN DURAN/Do You Believe In Shame (EMI)
BLOW MONKEYS/This Is Your Life (RCA)

SWING OUT SISTER/You On My Mind (Fontana/PG)
NATALIE COLE/Miss You Like Crazy (EMI USA)

The Network Chart. courtesy MRIB

-

woTW : ;

1 1 BLACK SORROWS/
Chained To The Wheel
DARYL BRAITHWAITE/One
Summer
2 3 |AN MOSS/Tucker's Daughter
3 4 1927/You'll Never Know
J. DIESEL & INJECTORS/Soul
Revival
PAUL NORTON/Stuck On You
DRAGON/Young Years
JASON DONOVAN/Too Many
Broken Hearts
1927/Compulsory Hero
STEPHEN CUMMINGS/Your
House Is Falling

Most Added

{Note: No Most Added This Week)

4 2

Top 10 Australian records from playlists of
FM104/Brisbane, 2MMM/Melibourne, FOX-
FMMeibourne, 96 FMPerth, SA-FM/Adelaide,
2-DAY/Sydney, 2MMMSydney, and KiX108/
Canberra.

CANADA

woTw
2 1 GANDI/Love Makes No

Promises

1 2 TOM COCHRANE/Good Times

3 3 PURSUIT OF HAPPINESS/

She's So Young

COLIN JAMES/Why'd You Lie

BRIGHTON ROCK/One More

Try

BRUCE COCKBURN/f A Tree

Falls

BLUE RODEO/Diamond Mine

GLASS TIGER/(Watching)

Worlds Crumble

FROZEN GHOST/Dream Come

True

0 SASS JORDAN/Double Trouble

Most Added

COREY HART/Oont Take Me To The
Racebrack
TOM COCHRAME Victory Day

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.

b
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Who’s On Tour

t’s official. The Who have reunited for a 25-city North
American tour that will begin in Toronto on June 24.

Joining Pete Townshend, Roger Daltrey, and John

Entwistle (the three surviving original members) on the
tour — which will conclude in Oakland on August 30 — are
drummer Simon Phillips and keyboardist John ‘“Rabbit”’
Bundrick. Horns, percussionists, three backup singers,
and an official second guitarist (Joe Walsh?) to be named

later.

The group will NOT record an al-
bum to coincide with the tour, but
will instead perform selections
from the original members’ solo al-
bums — including Townshend’s up-
coming ‘“The Iron Man” LP — as
well as classics spanning the Who’s
25-year career. Shows are expected
to run three hours with no intermis-
sion and no opening acts.

Along with the 25 tour dates, the
Who will do two special perfor-
mances of their groundbreaking
rock opera “Tommy.” The first
will take place at Radio City Music
Hall in New York on June 27. The
second will be in Los Angeles, al-
though site and date are undeter-
mined at presstime.

Presented by the Rock And Roll
Hall Of Fame, proceeds from both
“Tommy’’ performances will ben-
efit the Nordoff-Robbins Music
Therapy Foundation for autistic
children as well as other charities
for children and young people. The
L.A. show will reportedly include
guest artists — also unnamed —
and will most likely be filmed.

bedpan, eyeglasses, reflex ham-
mer, stethoscope, bandages, and
syringe), a pair of cheap plastic
sunglasses (so you, too, can have
“zee look’), and a postcard entry
blank for a contest in which the
lovesick winner gets a ‘“lover’s
weekend cure.”

Less inscrutable, but more suita-
ble for consumption is the three-

TALKIN’ 'BOUT MY G-G-G-GENERATION — The 1964 edition of the Who ponders

the likelihood of a 25th anniversary tour.

Lovesick Bags &
Hollow Hearts

Choosing the Promo Item O’ The
Week this time out put us in a
“Love Sick” bag. Namely, the min-
iature plastic doctor’s bag that Or-
pheus/EMI sent out to promote the
“Love Sick” single from Z-Looke.

Along with a cassette single of
the tune, the bag contained a toy
doctor’s kit (complete with scalpel,

CURRENT

® PET SEMATARY

Single: Pet Sematary/Ramones (Sire/WB) (127)

®SAY ANYTHING (WTG)

Single: Keeping The Dream Alive/Freiheit
Other Featured Artists: Joe Satrlani, Living Colour, Nancy Wilson

® THE DREAM TEAM

Single: Hit The Road Jack/Buster Poindexter (RCA)

®RAIN MAN (Capitol)
Singles: ko Iko/Belle Stars

Scatterlings Of Africa/Johnny Clegg & Savuka
Other Featured Artists: Bananarama, lan Gillan & Roger Glover

® BEACHES (Atlantic)

Single: Wind Beneath My Wings/Bette Midler

® WORKING GIRL (Arista)

Single: Let The River Run/Carly Simon

e

®CHANCES ARE

Single: After All/Cher & Peter Cetera (Geffen)

O TWINS (WTG)

Single: | Only Have Eyes For You/Marilyn Scott
| Other Featured Artists: Spinners, Jeff Beck, Nayobe
. ®DREAM A LITTLE DREAM (Cypress/A&M)

3 Singles: Rock On/Michael Damian
¢ Whenever There's A Night/Mike Reno
Featured Artists: Lone Justice, Van Morrison, R.E.M.

@ SING (Columbia)

Single: Romance/Paul Carrack & Terri Nunn
Other Featured Artists: Patti LaBelle, Kevin Cronin, Johnny Kemp
® SLAVES OF NEW YORK (Virgin)
. Single: Buffalo Stance/Neneh Cherry
Other Featured Artists: Iggy Pop, Maxi Priest, PiL

S

UPCOMING

® [ OST ANGELS (A&M)

® EARTH GIRLS ARE EASY

RS

S

Other Featured Artists: Sonny Rollins, Chris Rea, Pointer Sisters

Single: Fascination Street/Cure (Elektra)
Other Featured Artists: Pogues, Toni Childs, Raheem

Single: Love Train/Hall & Oates (Sire)

dimensional, pink plastic heart
that RCA sent out on behalf of the
“I Want Your Love’ single by La
Rue. The hollow heart was filled
with a mixture of red, cardio-
shaped candies and — doncha just
know it — Hershey’s chocolate
kisses.

Moby Grape Reunites
As The Melvilles

The five original members of the
San_Francisco-based ’60s band,
Moby Grape, have reunited. A reu-
nion album and a video documen-
tary are in the works for the band,
which has been rehearsing in Seat-
tle for the past several months, but.
nothing will be released under the
name Moby Grape.

Why? Rights to the nom de rock
are owned by former SF entrepre-
neur Matthew Katz, so in keeping
with the wailing theme, the five
members of Moby Grape are now
calling themselves the Melvilles.

Whistle Binkies
Join Cutting Crew

Cutting Crew called in the Whis-
tle Binkies, a Scottish group that
plays traditional Celtic instru-
ments, to perform on the title track
of their new Virgin album (‘““The
Scattering”), set for mid-May
release.

The Logo Of Young America

Motown has announced plans to
begin marketing a line of clothing
and other items under its familiar
“Motown” logo. Motown President
Jheryl Busby has been quoted as
saying that the Motown logo is one
of the company’s most underdevel-
oped assets.

“We see it as a popular con-
sumer item on clothing, hats,
glasses, etc.,” Busby elaborated,
“marketed the way Coca-Cola
markets their logo on clothes and
watches.”

___wany amaricanradiohiston.comaee

44.7 milion households
Partti Gailuzzi
Direcror/Music Programming

Weeks On

HEAVY

PAULA ABDULForever Your Girl {Virgin) .. ....... 2
BANGLES/Eternal Flame (Columbia) ........... 14
BON JOVI/I'tl Be There For You {Mercury) ... .. .. .. 3
CINDERELLA/Coming Home (Mercury) .......... 7
DEF LEPPARD/Rocket (Mercury) . ........ /)
FINE YOUNG CANNIBALS/She Drives.. {IRS/MCA) 13
GUNS N’ ROSES/Patience (Geffen) ............. 5
HDWARD JONES/Everiasting Love {Elekra) . ... . .. 6
LIVING COLOUR/Cutt Ot Personality (Epic) ... ... 28
MADONNA/Like A Prayer (WB) . ............... 7
REM./Stand (WB) . ...................... 19
ROXETTE/The Look (EMI). . . .. Aot i e P 6

THIRTY EIGHT SPECIAL/Second Chance (A&M) ... 7
TONE LOC/Funky Cold... (Delicious Vinyl/Isiand) . . .. .5

8088Y BROWN/Every Little Step (MCA) ... ... Anl;
DEBBIE GIBSON/Electric Youth (Atlantic) . .. ... .4
RICHARD MARX/Satistied (EMI) ...........ADD
JOHN COUGAR MELLENCAMP/Pop Star (Mercury) . 7
TOM PETTY/| Won't Back Ogwn (MCA) . - .2
BUZZ BIN

CURE/Fasclination Street (Eletra) . ... .. . k],

R. HITCHCOCK 'N’.../Madonna Of The... (A&M) . .. .6
XTC/Mayor Of Simpleton (Geften) Rapm——— 9

HIP CLIP
ROACHFORD/Cuddly Toy (Feel For Me) (Epic) . . .. . 5

BREAKTHROUGH VIDEO

TOM TOM CLUB/Suboceana (Sire/Reprise) . . . . . ADD

ACTIVE

EDIE BRICKELL & NEW.../Circle (Geffen) . ... .. .. 6
NENEH CHERRY/Buffalo Sance (Virgin) .. ....... 4
ELVIS COSTELLONVeronica (WB) .. ........... 10
CULT/Fire Woman (Sire/Reprise) . .............. 4
MICHAEL DAMIAN/Rock On (Cypress/A&M) ......3
DEON ESTUS/Heaven Help Me (Mika/Polydor) . . . .. 4
L. FORD {/0. 0SBOURNE/Ciose My... (RCA) ... . .. 6

SAMANTHA FOX/1 Only Wanna Be... (Jive/RCA) ... .5
JULIAN LENNON/Now You're In Heaven (Atiantic) . .. 7

MARCHELLO/First Love {CBS Assoc) . .......... 3
NEW KIDS ON THE BLOCK/!'ll 8¢... (Columbia) .. .. 3
NEW ORDER/Round & Round (Qwest/WB) ... ... .. 4
QUTFIELDVoices Of Babylon (Columbia) . ........ 4
QUEENSRYCHE Eyes Of A Stranger (EMI) ... .. .. 9
R.E.M./Turn You inside-Out (WB) ............ ., 2
REPLACEMENTS/!"ll Be You (Sire/Reprise) ... .. 13
SKID ROW/Youth Gone Wild (Atfantic) . .. ....... 13
TANITA TIKARAM/Twist In My Sobriety (Reprise) . .. 6
WARRANT/00wn Boys (Columbia) .......... 117
JODY WATLEY/Real Love (MCA) ...... ....... 6
WINGER/Seventeen (Atlantic) . ............... 21
STEVE WINWOOD/Hearts On Fire (Virgin) . . ... ... 4
MEDIUM
BELLE STARS!/Iko ko (Capitol) . . .. ... RS 4
BIG BAM B0O/Shooting From My... (Uni/MCA) .. .. .6
EXTREME/Kid Ego (A&M) . .................. 2

GREAT WHITE/Once Bitten, Twice Shy (Capital) ....3
INFO. SOCIETY/Repetition (Tommy Boy/Reprise) . . .. 2
MIKE & MECHANICS/Seeing Is... (Atlantic) .. ..ADD
EDDIE MONEY/Let Me In (Columbia)............ 2
ROY ORBISON/She's A Mystery To Me (Virgin) . ADD
TOMMY PAGE/A Shoulder To Cry Dn (Sire/w8) . ... 2

BONNIE RAITT/Thing Called Love (Capitol) ....... 2
SARAYA/Love Has Taken Its Toll (Polydor) ........ 3
PETER SCHILLING/Ditferent Story (Elektra) ... .. .. 2
SIREN/Al Is Forgiven (Mercury)7
SWEET SENSATION/Sincerely Yours (Atco) LR
TESLA/Hang Tough (Geffen) ... ......... .7
VIXEN/Love Made Me (EMY) . ........... . ... H
BREAKOUT

ANTHRAX/Anti-Social {Megaforce/Island) . . . .. ... 17
CONCRETE BLONDE/God Is A Bullet (IRS) .. ......2
DE LA SOUL/Me Myself And | (Tommy Boy) P

DEPECHE MODE/Everything Counts (Sire/wB) .. ... 7
FIRE TOWN/The Good Lile (Atlantic)
INDIGO GIRLS/Closer To Fine (Epic) . ........ ADD
M. NIXON & S. ROPER/(619) 239-KING (Enigma) . . 2
SAM PHILLIPS/Holding On To The Earth (Virgin) ADD
PROCLAIMERS/\'m Gonna Be... (Chrysaiis) ....ADD
LOU REEQ/Busload Of Faith (Sire/WB) . ... ... .ADD
T00 MUCH JOY/Making Fun Of Bums (Alias) . . .ADD
W.A.S.P./The Real Me (Capitol}. ...............4

.ADDS

INOIGD GHRLS/Closer To Fine (Epic)

RICHARD MARX;Satisfied (EMI)

MIKE & MECHANICS/Seeing Is Believing (Atiantic)
ROY ORBISON/She's A Mystery To Me (Virgin)
SAM PHILLIPS/Hoiding On To The Earth (Virgin)
PROCLAIMERS/I'm Gonna Be (500 Miles) (Chrysalis)
LOU REED/Busioad Of Faith (Sire/WB)

TOM TOM CLUB/Oceana (Sire/Reprise)

TOO0 MUCH JOY/Making Fun Of Bums (Alias)

VHi

VOLO TS ONF
30.6 mition househokds
Sal LoCurto, Director/Music Programming
Norman Schoenfeid, Director/Talent & Artist Reistions

Weeks On

'FIVE STAR VIDEOS

ELVIS COSTELLONeronica (WB) .............. 2
FINE YOUNG.../She Drives.. (IRS/MCA) ......... 3
LYLE LOVETT/Nobody Kriows Me (MCA/Curb) .. ADD
MADONNA/Like A Prayer (Sire/WB) ... .......... 4
BONNIE RAITT/Thing Called Love (Capitol) ....... 5
HEAVY

PAULA ABDUL/Forever Your Girl {Virgin) . . ....... 3
BELLE STARS/Iko ko (Capitol) .. .............. 5
ENYA/Orinoco Flow (Sail Away) (Geften) . ... .. .. 21
HOWARD JONES/Everlasting Love (Elektra) . . ... .. 2
LISA LISA &.../Littie Jacke... {Columbia) ......... 2

BETTE MIDLER/Wind Beneath My Wings (Atlantic) . 77
ROY ORBISON/She's A Mystery To Me (Virgin) . . . . . 2
TAKE 6/Spread Love {Réprise)
TANITA TIKARAM/Twist In My Sobriety (Reprise) . . 79
THIRTY EIGHT SPECIAL/Second Chance (A&M) ... 7

JODY WATLEY/Real Love (MCA) . ............. 4
MEDIUM
BASIA/Promises (Epic) ......................3
SAM BROWN/Stop! (A&M) .. ...... ......... 9
DEON ESTUS/Heaven Heip Me (Mika/Polydor) .. ... 7
GIPSY KINGS/Bamboleo (Elektra) . - .21
GRAYSON HUGH/Talk It Over (RCA) . .. 4
INDIGO GIRLS/Closer To Fine (Epic) ... ... .3
RICK JAMES/This Magic Moment (WB) ... ... )
SA-FIRE/Thinking Of You (Cutting/Mercury) .. ... .. 5
SIMPLY RED/If You Don't Know... (Elektra) . . . . . ADD
PHOEBE SNOW/If | Can Just Get... (Elextra).. .. ... . 7
LIGHT
NATALIE COLE/Miss You Like Crazy (EMI) ... ... .. 7

HARRY CONNICK JR./Do You... (Columbia) . . . .ADD
COWBOY JUNKIES/Misquided Angel (RCA) . . . . ADD
JULIA FORDHAM/Comfort Of Strangers (Virgin) . ADD
ONE 2 MANY /Downtown (A&M) . .. ... ... .. .. 2
DIANA ROSS/Workin' Overtime (Motown) . . .. .. ... 7
DONNA SUMMER/This Time | Know... (Atlantic) . ADD
SWING OUT SISTER/Wailing Game (Mercury) . ... .7

R

Information current as of April 25.

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)

$769.2
$273.5
$201.5
$197.6
$190.4
$187.7
$163.3
$147.6
$141.6
$127.0
$112.4
$107.6
$101.9

$95.7

$85.3

1 NEIL DIAMOND
2BON JOVI
3 POISON
4R.EM.
5 0ZZY OSBOURNE
6 HANK WILLIAMS JR.
7 ALABAMA
8 GEORGE STRAIT
9 METALLICA
10 RANDY TRAVIS
11 CINDERELLA
12 CHICAGO
13 RATT
14 REBA McENTIRE
15 DURAN DURAN
16 KENNY G. $82.4
17 AMY GRANT $81.6
18 SAM KINISON $72.6
18 ROBERT CRAY BAND $65.9
20 LOU REED $64.9

New Tours

Among this week's new tours:

BOOK OF LOVE

ROBERTA FLACK

AL JARREAU

GUADALCANAL DIARY

JOHN LEE HOOKER

KATHY MATTEA

O’JAYS

TOM PETTY & HEARTBREAKERS
STEVIE RAY VAUGHAN

JODY WATLEY

The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by thekr average
box office gross reported per venue. Courtesy
of Polstar, a publication of Promoters’ On-Uine
Listings, (800f 344-7383, or in Calfornia, @
(209) 224-2631.
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MUSIC DATEBOOK

Prince Deemed Too Lovesexy '

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy to read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues

New edition coming In May
.. . reserve your copy today.

~=_= Collectors Video ... over 165 great

ﬁ”r; ol M highlights and persanalities from
A” ~*# R&R's first 15 years . ..

including: Jock Armstrong - Dick Biondi - Gary Burbank - Ron Chapman -
Steve Dahl & Garry Meier - Hollywood Hamitten - Harry Harrison - Howard
Hoffman - Don imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bill Lee - Kid Leo - Larry Lujack - Spanky McFarland - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phillips - Dick Purtan - Joey Reynolds - Bobby Rich - Scoft Shannan -
Howard Stern - Bob Stesle - The Real Dan Steals - Gary Stavens - Jay
Thomas - Chariie Tuna - Bruce Vidal - Wiiliam & Willlams - Fred Winston
-Jeff Wyatt - and dozens of others too numerous 1o st (all ore idenfified
on the tope). $25/VHS only.

. f‘ Collector's Audio Cassette . ..

7a®> | withmany magical radio moments
L L of the past 15 years . .. sz
including:

Steve Panl - Day offer 1979 infomaus disco demaiition of Comiskey Park
Woliman Jack & Catfish Crouch - Live nude show

Ron Chapman - Soliciting money for nothing

Bob Rivers - 300-hour marathon during Orinles’ josing streak

Charlis Van Dyke-- Final show. KHJ, 1975

Charlia Tung - First doy back, KHJ, 1976

Jack Armstrong - Shouting up a storm on 13Q/Pitisburgh in '73

Les Barland - Live from &R Convention "88

Soupy Sales - Final show on WNBGC

SAVE 25%... BUY BOTH FOR ONLY $27.50

Program Suppliers Guide ‘88 . ..
Comprehensive directory of more
than 7560 shows, producers and pro-
duction software ... easy to use A-Z
listings. s10 per copy

‘89 Edition Coming In June

wwow | Year End Review Pack . . . All the
' Hits ... all the Charts ... all the for-
& F mats. 1974-1988. ony . s25

R&R "DOUBLE CLOCK"

This black and gold battery-
powered clock “doubles” as
a sleek desktop timepiece
or folds up for fravel and
wake-up duty. only ... $1000

ORDER TODAY. . .

Call 2135534330
ask for Jill, ext. 246
Overnight delivery avallable for additional charge

All prices include postage & handling
Allow 1-3 weeks for delivery caitomia Residents Add 6.5% Tax

&=
=
il

MONDAY, MAY 8

1972/Billy Preston becomes Radio City Music Hall's first rock music headline act.

1982/Casablanca Records chief Neil Bogart, who guided the careers of Donna Summer and Kiss among
others, dies of cancer at age 39.

1987/Guitar gurus Eddie Van Halen and Steve Stevens duel on “Shakin’ All Over” at L.A.'s Forum.
1988/Pete Townshend, Roger Daltrey, Mick Jagger, and Keith Richards cancel their appearances at
Atlantic's 40th anniversary party. Rumors circulate of a Led Zeppelin reunion.

Born: Philip Bailey 1951, Bonnie Tyler 1953, Keith Jarrett 1945, Toni Tennille 1943, the late Rick Nelson
1940

TUESDAY, MAY 9

1962/The Beatles sign their first record contract with EMI, and George Martin is hired to be their producer.
1974/After Bruce Springsteen performs at Boston's Harvard Square, critic Jon Landau (Springsteen’s future
manager) writes, “l| have seen the future of rock 'n' roll, and his name is Bruce Springsteen.”

1978/Fee Waybill of the Tubes falls off a stage in England and breaks his leg.

1986/in Sacramento, Belinda Carlisle plays her first concert since splitting with the Go-Go's.

1988/Several Minnesota department stores refuse to stock Prince’'s just-released '‘Lovesexy” album because
of his nude photo on the cover.

" Born: Billy Joel 1951, Dave Gahan (Depeche Mode) 1962, Tommy Roe 1943, Hank Snow 1914, Richie

Furay 1944, Steve Katz (BS&T) 1945, the late Dave Prater (Sam & Dave) 1937
WEDNESDAY, MAY 10

1963/The Rolling Stones begin their first recording sessions at London’s Olympic Sound Studios.
1969/The Turtles and Temptations perform at the White House. Turtle Mark Volman fails off the stage
several times.

1986/Heavy metal in a tux — 500 guests witness Motley Crue’s Tommy Lee wed actress Heather Locklear.
1988/Rick Dees broadcasts from L.A.'s Ventura Freeway (the world's busiest). Although the show ties up
traffic for hours, Cal-Trans had given Dees full permission.

Born: Dave Mason 1947, Graham Gouldman (10CC) 1946, Bono Hewson 1960, Sly Dunbar 1952, Gary
Owens 1936, the late Fred Astaire 1899

T 3 ”
Steve Winwood, Stevie Wonder, Billy Joel, Bono

THURSDAY, MAY 11

1972/John Lennon makes a surprise appearance on the “Dick Cavett Show" to discuss his upcoming
deportation hearing.

1981/in a Miami hospital, reggae legend Bob Marley dies in his sleep of brain cancer. Marley and his group
the Wailers are credited with popularizing reggae music worldwide.

1987/17% object to sex jokes, 29% to bathroom humor — A Strategic Radio Research study reveals that
“shock jocks' aren't widely considered to be offensive. Also, Billy idol storms offstage in San Francisco after
being hit in the face twice by tennis shoes thrown from the crowd.

1988/Ray Charles, Willie Nelson, Frank Sinatra, and many others gather at Carnegie Hall to celebrate irving
Berlin's 100th birthday. Berlin stays home and waits for the TV special.

Born: Eric Burdon (Animals) 1941, Carla Bley 1938, irving Berlin 1888

FRIDAY, MAY 12

1960/Elvis Presley and Frank Sinatra trade hits on an ABC-TV special. Presley sings “Witchcraft,” Sinatra
does “Love Me Tender.”

1964/Barbra Streisand wins her first two Grammys for “The Barbra Streisand Album.” Quincy Jones wins his
first as well.

1965/At Chicago's Chess Studios, the Rolling Stones begin recording “(I Can't Get No} Satisfaction.”
1979/Jefferson Starship’s new lead singer Mickey Thomas debuts at a free concert in San Francisco.
1988/That Amnesty tour must've been tough — In an ftalian magazine interview, Sting says, “| perform music,
not rock 'n’ roll. I'd rather listen to two hogs screwing than rock 'n’ roll.”

Born: Steve Winwood 1949, George Carlin 1937, Billy Swan 1942, Greg Phillinganes 1956, Burt
Bacharach 1929, James Purify 1944

SATURDAY, MAY 13

1971/Jefferson Airplane is forced to postpone recording sessions on a new album when Grace Slick
smashes her Mercedes into a wall.

1974/Several are hurt when teens begin hurling bottles outside a Jackson 5 concert in Washington, DC.
1975/In Ft. Worth, TX, Bob Wills dies of heart complications at 70. Wills was suffering from the effects of a
stroke that occurred several years earlier.

1977/Linda Ronstadt denies reports that she accepted Larry Flynt's offer to appear in the centerfold of
Hustler. Hustler remains Rondstadt-free.

1988/Gugliermo Marconi, Benny Goodman, Edward R. Murrow, Orson Welles, Alan Freed, and 13 others
are inducted into the newly-created Radio Hall Of Fame.

Born: Stevie Wonder 1951, Magic Dick (J Geils Band) 1945, Mary Welis 1943, the late Ritchie Valens
1941

SUNDAY, MAY 14

1956/The Platters release their self-titted debut album.

1970/Crosby, Stills, Nash & Young announce they’'ll break up.

1987/Phil Collins announces the film “Buster” will begin production.

1988/Atlantic Records celebrates its 40th anniversary at Madison Square Garden. Concert highlight is a Led
Zeppelin reunion with John Bonham's son Jason on drums. Other performers include the Coasters, Yes,
Manhattan Transfer, Genesis, and the Rascals.

Born: Tom Cochrane 1953, the late Bobby Darin 1936. — Paul Colbert

WAWW americanradiohisters=ecom
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start at the county line.

Radio County Coverage delivers the
county-by-county ratings you need to
boost your station’s sales. It’s the
perfect targeting tool.

1arget retailers where you'll get results.

Target newspapers where you're most
effective.

1arget promotion where your dollars
count.

We deliver! We've published County
Coverage like clockwork for 10 years.

Order now! Order before May 15 for
your 10% prepublication discount and

get ready to bring in more sales for your
station.

ARBITRON RATINGS
rRADIO

waany amaricanradiohistorv.com
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Service,

- Courteous; efficient; thoughtful;
unmatched; celebrated; gracious,
willing; flawless, fine; unusual;
alert; deft; helpful; extra; fast,
expert; gallant; trustworthy,
distinguished; meritorious,
peaceful; professional;
suitable; imposing; gratuitous;
valuable; superlative; exalted;
abiding; impressive; essential;
dependable; perpetual; civil;
honorable; superior; beneficial;
eminent; diplomatic; satisfactory,
unselfish, industrious, unique;
continuous, meticulous;
particular; prompt!

Nobody Can Do Better What We Do Best.

Messenger Service
CALT-136957

Chauffeured Limousines
CALTCPS01P

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX *. (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX #: (201) 941-9750

£

BRAD MESSER

e
" Ll

CALENDA

S e o e

Unaccustomed As | Am
To Public Speaking . ..

Now and then a listener who gets a kick out of hearing
a personality on the radio will call to invite the broad-
caster to give a talk at a school, club or civic association.
It’s funny, but someone who makes a living talking to the
public through a mike can go to pieces when asked to talk

to the public in person.

Many how-to books on public
speaking are fairly uninspiring be-
cause they consist mainly of an-
cient jokes, but ‘‘Complete
Speaker’s Almanac” is one that
may help you with launching a
talk. The launch is critical; if the
first minute goes okay, you're
almost home free.

The “Complete Speaker’s Alma-
nac” (from Prentice Hall, by
Leonard and Thelma Spinrad) is
keyed to dates, with four different
topics available for each day of the
year. As an example, here’s one of
the listings for May 1:

“This is the day when the Em-
pire State Building was dedicated
in 1931 as what was then the
world’s tallest structure. In May of

1931, the Depression was a world-
wide disaster. The predictions
were that the Empire State Build-
ing would never succeed in renting
all its office space. It was a
marvelous technical achievement
but . . . this, of course, is a familiar
refrain.

“Every time someone tries
something taller or bigger or more
ambitious, the nay-sayers are
there to tell you it will never work.
But when you aim high, even
though it may take a while to suc-
ceed, success often comes.

“With that in mind, I propose to-
day to look at some areas where 1
don’t think we are aiming high
enough.”

Using that intro as the initial in-

spiration, it wouldn’t take much
changing to turn it into a radio-
related talk. In place of the phrase
“I don’t think we are aiming high
enough,” perhaps you would
choose to say, ‘I want to point out
some areas where our station has
aimed very high, and tell you about
some wonderful results that have
helped our community.”

That intro could launch you into
a list of community service ac-
complishments, sponsor success
stories, news scoops, or whatever.
Maybe you could forget the date-
related tie-in, throw out the Em-
pire State Building, and instead tie
in to the tallest building in your
town, or your big bridge, or a new
suburban development.

It’s the first idea that’s hardest to
get. Once you have just one, inspir-
ation follows almost automatically.

That almanac, which I bought in
paperback for about $15, contains
1464 speech-starter ideas for less
than a penny apiece.

No More Monkey Business

MONDAY, MAY 8 — with his campaign in flames and about to crash, Senator Gary Hart ejected himself from the
presidential race two years ago, shot down by the Donna Rice issue.
The Soviets announced five years ago that they would boycott the Olympic Summer Games in Los Angeles. Also in
1984, the Quebec Legislature was invaded by a Canadian soldier who killed three and hurt 13 with submachine-gun
fire. Alfred E. Neuman first appeared in Mad magazine in 1956. The first Coca-Cola was made in 1886. Paul Hines

-made baseball's first unassisted triple play in 1878.

Birthdays: Melissa Gilbert 25. Toni Tennille 46. Mike Cueliar 52. Don Rickles 63.

Hard Solution At Chernobyl

TUESDAY, MAY 9 — Sounding like something from the movie “The China Syndrome,” the Soviets announced in
1986 that the Chernoby! meltdown (4/26) threatened to burn through into groundwater. To prevent that, they said the
damaged reactor would be encased in concrete.
Fifteenth anniversary of the beginning of the Richard Nixon impeachment hearings (1974). FCC Chairman Newton
Minow told NAB convention delegates in 1961 that television was “a vast wasteland.” The dirigible “Hindenburg”
landed at Lakehurst, NJ in 1936 after its first transatiantic flight. 125th anniversary of the Civil War Battle of
Spotsylvania, VA in which Union General John Sedgwick's last words were, “They couldn’t hit an elephant at this

dist..."”

Birthdays: Bllly Joel 40. Candice Bergen 43. Glenda Jackson 53. Mike Wallace 71.

Always Get A Second Opinion
WEDNESDAY, MAY 10— in 1982, at John Hinckley Jr.'s trial for shooting President Reagan, James Brady,
and others, a psychiatrist who had treated him in Colorado said Hinckiey never showed one symptom of mental iliness.
Six weeks later, Hinckiey was found not guilty by reason of insanity.
Uncle Sam’s $1.5-billion bailout of Chrysler was okayed in 1980. J. Edgar Hoover became Director of the FBl in 1924.
The first Mothers Day was celebrated in 1908. The Golden Spike was driven 120 years ago at Promontory Point, UT as
the first transcontinental railroad was completed (1869).
Birthdays: Dave Mason 43. Gary Owens 53. Nancy Walker 68.

Recreation Site Blazes

THURSDAY, MAY 11 — Two tragic fires occurred on this date a year apart. In 1985 a blaze killed 56 in a packed
soccer stadium at Bradford, England. In 1984 a fire in the Haunted Castle at Six Flags amusement park killed eight

teenagers at Jackson Township, NJ .

Three years ago, low-level radioactivity from the Chermoby! nuclear mishap was found in cows’ milk in Oregon. A New
Jersey appeals court ruled in 1981 that blackjack players who memorize cards can't be barred from Atlantic City
casinos. BF Goodrich came out with tubeless tires in 1947. Minnesota became the 32nd state in 1858.

Birthdays: Jack Paar 71.

Reagan Broke ‘Death Curse’ Cycle

FRIDAY, MAY 12 — 150 years ago today, so the story goes, an Indian medicine man swore a curse on the Great
White Father because of broken treaties. The death curse of 1839 was remembered when the next president elected,
Willlam Harrison, died only a month after his inauguration. Twenty years later came Abe Lincoln, and 20 years after
that John Garfield — and so on, every 20 years, through McKinley, Harding, Roosevelt, and Kennedy. The next
president in the Indian’s 20-year cycle was Ronald Reagan. He survived his terms and broke the cycle.

The Soviet Beriin Blockade ended 40 years ago (1949). The USA issued its first postat card in 1873. Manitoba became

a Canadian province in 1870.

Birthdays: Bruce Boxleitner 39. Steve Winwood 41. George Carlin 52. Burt Bacharach 61. Yogl Berra 64.
Saturday (5/13): Stevie Wonder 38, Peter Gabriel 39, Bea Arthur 66.

Sunday (5/14): George Lucas 45.
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“At Pirate Radio we use ‘The Legend’
. I’ll blow you away”
—3Scott Shannon

PDON ELLIC

Tﬁe :

Digital Promo Music CD Liﬁrmy.f ; ,

"I"ve used all the commercial libraries and they all fall short.
That’s why 1 developed The Legend, a true promo library. *

Starting where Star Wars left off, The Legend runs the
gamut from acoustic to synthesized & sampled elements.

Why scour commercial libraries for a few promo cuts?...

Box 662 ...Call today (800) 468-2737

~ HOLLYWOOD, CA 90078 Outside California. In Caleorma call (818) 791-8907..

See us at the NAB Programming & Production Showcase e Sunday 3-5pm
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MUSIC FEATURES

WEEKLY

May 1 - May 7

INFORMATION/
ENTERTAINMENT

COMEDY

American Country Countdown

With Bob Kingsley (ABC)
R.V. Shelton/P. Overstreet/D Willlams/

K Mattea/J. Harms/G Watson
American Top 40
With Shadoe Stevens (ABC)

R. Orbison/H. Jones/Highest debuts/LDD: Mike
& Mechanics/D. Osmond

Lee Arnold

On A Country Road
Tanya Tucker/Eddy Raven
Dick Bartley’s

Rock & Roll Oldies Show
Neil Diamond

Dick Clark’s

Rock, Roll & Remember
Carly Simon

Classic Cuts
Genesis/Steve Miller
Countdown America
With Dick Clark

Bette Midler

(WO)
(WO)

(USP)

(MY

(Us)

Countdown USA
With Dave Sholin
Listener requests
Country Calendar
Woeekly Special (OBN)
Forester Sisters/L. Gatlin/L. Daiton/R. Travis
Country Today (MJI)
Don Williams

Cruisin’ America

With Cousin Brucie

Beverly Garland/V. Willams/Surtaris
Rick Dees On TheLine
Breathe's David Glasper

Rick Dees’ Weekly Top 40
Etton John

(WO)

(CBS)
(DIR)

(DIR)

(M)

(WO)

Direct Hits

Tone Loc

Dr. Demento

Batman

Encore With
William B. Williams
May 1945

Flashback

197 3/Flashback big top
Future Hits

Cyndi Lauper

Great Sounds

Irving Berlin

High Voltage

Live voltage: Dogs D'Amour

(WO)

(RT)
(WO)
(USP)
(WO)

May 1 - May 7
In Concert (WO)
Jeff Healey Band
Jazz Show
With David Sanborn (WO)
Eddie Daniels
King Biscuit Flower Hour (DIR)
Robert Cray
Legends Of Rock {wo)
Fieetwood Mac pt. 2
Listen In With (WO)
Kathy Mattea
Live From The ’60s (PRN)

Mr. Sexy (Real Don Steele)/Buffalo Springfietd

Live Show (RT)
196 9/Roger McGuinn

Lost Lennon Tapes (WO)
John & Yoko . . . way out west

Metalshop (MJI)
Great White

Night Scene (WO)
Miami Sound Machine

Off The Record

With Mary Turner (WO)
Fixx

On The Move (CBS)
Skyy

On The Radio (ON)
Guns N’ Roses

Party America (CP)
D. Gibson/M. Keaton/B. Brown

Plain Rap Countdown (PRN)
AC: Paul Carrack/Cher

CHR: Ejton John/Outfieid

Urban: Paula Abdul/Samantha Fox

AOR: Roy Orbison/Lita Ford

Portraits In Sound (RT)
Max Highstein

Powercuts (GSN/ABC)
Traveling Wilburys/Cult

Reelin’ In The Years (GSN/ABC)
Keith Richards/Grace Slick

Rock & Roll Never Forgets (WO)
1968 ,
Rock Over London (WO)
Cutting Crew's Nick Van Eede

Rock Today (MJI)
XTC

Rockline (GSN/ABC) -
Neal Schon/Midge Ure

Scott Shannon’s Rockin’
America Countdown (WO)

B. Midler/Living Colour/J. Watley/R. Marx

Sittin’ In (WRN)
Kathy Mattea

Solid Gold Saturday Night  (US)
Animals

Star Beat (MJh)
Soul Train Awards

Super Gold (TS)

Hit movie themes/10 biggest his of rock & roll
era

U.S. Hall Of Fame
1960/1969/Jackie Wilson
Weekly Country
Music Countdown
Forester Sisters
Weekly Specials
Thirty Eight Special
Westwood One Presents
Ronnie McDowell

World Of Rock
With Scott Muni

(Us)

(USP)
(UsP)

(wWo)

(DIR)

Dion

G
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May 8 - May 12
America’s Music Makers
With Bob Kingsley
R. Travis/Sweethearts of Rodeo/

G. Campbeli/Foster & Lioyd/R. McEntire
American Music Magazine
With Bruce Vidal (Us)
Cyndy Lauper/Madonna/Breathe/Rick Astiey/

George Michael
Country Calendar (OBN)
E. Rabbitt/O'Kanes/D. Yoakam/T.G. Brown
Country Datebook (US)
J. Frickie/S. Wariner/E. Amold/R. Skaggs/

J. Lee
Country Report
With Chris Lane (WRN)
Alabama/C. Gayle/G. Watson/Shenandoah/

L. Morgan
Earth News (WO)
H. Jones/Dream Team/Cameron Crowe/

M. Damian
Solid Gold Country (USP)
May gold/Novelty records & humorous hits/

1985/Wilie Nelson duets
Solid Gold Scrapbook

R. Nelson/1968/Rock instrumentals/
E. Burdon/S. Wonder

(ABC)

(Us)

American Focus (FY)
Maureen Reagan
Joyce Brothers Report (WO)

Kids and Stress pt. 3/Those we marry/Drinking
pt. 1

Celebrity Corner (PRN) |
John Cusack/Barry Sobet

Dragnet (CMS)
Tall, Dark, Handsome

Fraze At The Flicks (PRN)
Field of dreams/Speed zone
Gangbusters (CMS)
Golf Course Murder

Health Care (PIA)
Carcinogen vaccine/Polycystic ovary syndrome
Like Only Yesterday (WO)

G. Bush runs for President/Jack Benny airs first
radio show

Mother Earth News (JBI)

Tossed salad/Frogs and toads/Biliboards/Odd
jobs/Preventive gardening

Nature Newsbreak (NWF)

Butterfly garden/Kid fox/Homebuilding habits/
Otter caos

NBC Extra (Wo)
What Price, Beauty? pt. 2
Prevention Health Report (4BI)

Minerals and sleep/Bifocal lenses/Arthritis/Skin
cancer/Gardening

Public Affairs (PIA)
Our house
Reviewing Stand (PIA)

Air terrorism/Radon in the home/Fay Wray &
King Kong

Soap Quiz (JBI/ABC)

Audrey Hardy/Roger Gordon/Trisha Aiden/Lord
Laurence Ashton/Gabrielle Medina

Travel Holiday Magazine

Grand Hotels

(OBN)

SPORTS

B e R R e

PREIVIiERE
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YOU CAN CALL ME WRAY — Movie legend and King Kong devotee Fay Wray joined the stars and festivities when
Premiere Radio hosted seven radio stations for a recent Academy Awards remote from Hollywood. Pictured surroun-
ding Wray (front row, I-r) are MCA artist Tiffany, WNNK/Harrisburg PD Bruce Bond, and KBEQ/Kansas City personality
Mary Anne. In back are, actor Telly Savalas, KLSX/Los Angeles morning man Peter Tilden, KBEQ morning man Randy
Miller, “Family Ties” star Michael Gross, KBEQ's Rusty Humpries, actress Barbara Eden, and Premiere’s Bruce

Goldberg.

Costas Coast To Coast (OBN)
Jim Vaivano
Inside Sports Magazine (OBN)

J. DiMaggio/K.A. Jabbar/J. Most/R. Auerbach
John Madden’s

Sports Calendar (OBN)
Lasorda’s debut/W. Mays’s birthday/Tuba day

John Madden'’s Sports Quiz(OBN)

Baseball's hamburger expert/Tough trivia/Radio
roundup

Sports Flashback (OBN)

‘83 NFL draft/Triple Crown winners/Aaron’s
600th HR

This Date In Baseball History (DIR)

S. McDowell/B. Dahlgren/J. DiMaggio/F. Baker/
B. Belinsky

Mel Blanc’s Blankety Blanks(ASR)
Secret of Ethyl/Song is borm/Stardust/Courage.
Karner's sweet breath

Cla’ence Update (PRN)

Crickett gets down with the theme song/Jessica
wants EIGHT kids

Comedy Show

With Dick Cavett (OBN)

Music: R. Williams/S. Silverstein/Monty Python

Comedy Spot (OBN)

Myron Cohen/Guido Sarducci/National
Lampoon

Contemporary Comedy

Network (OBN)

Truck Driver Elementary School/Emo Phillips/
Woody Allen

Daily Feed (DCAI/JBI)

Bush-Iran Contra press conference/Nick
Danger third eye

Dr.Dave’s Comedy Drops  (PM)

You drive me crazy/Lee Exxon nails/Dudley jive
right/Ollie’s playhouse

Fun Factory (PM)

Bowzer burger/If | only got a raise/Sludge boat/
(I Can't) Drive my car

Hiney Wine (DD)

Lack of Hiney/VD Awareness month/Hiney to
the zoo

Jackie The Joke Man (OHR)

Tied up/Policeman’s ball/Bruise Springsteen/
One-armed papaerhanger

Laugh Attack (PM)

Tone Rogers/Exxon Seas Salad Dressing/
Rasta-Umpire/Levert & Shirley

Laugh Machine

W. Allen/C. Ladman/S. Martin/S. Wright/
Gallagher

Live From The Improv (DIR)

Jack Mayberry/Joy Behav/Carey Odes/Rob
Becker/Tommy Sledge

National Comedy Wireless

Elvis stamp/Red Red Wine/Exxon Tanker
Driving Academy

National Lampoon’s

True Facts

Watch way/Sky is falling

On The Phone With TI-Rone (PRN)

Which man do | iove?/Husband trying to save
marriage

Earl Pitts

Fish/Oral Roberts/Stadium food price

Premiere Comedy Network (PRN)

Kissing condoms/Sly Stallone

(PM)

(DD)

(PRN)

(DD)

Red Neckerson (SYN)
Chicken strip breakfasts
Radio Hotline (ASR)

I'm saying hello/Bumper stickers/Cocktail
waitress/You're super/! took a poll

Rock Comedy Network (OBN)

Talk dirty to Elvis/Madonna song parody/TV
sweeps

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Was Eivis Jewish?/Madonna Reed Show/Sean
Young courier service

R&R To
Publish Program

Supplier Guide

R&R will be publishing its third
annual ‘‘Program Suppliers’
Guide"” May 26. This special issue
will catalog thé hundreds of net-
work and syndicated radio pro-
grams available to stations, as well
as program services such as jin-
gle and 1D packages, song and
production ‘fibraries, fulltime for-
mats, show prep services and
news networks.

Companies wishing to partici-
pate in the editorisl portion of the
“Program  Suppliers”  Guide’
should call Ron  Rodrigues at

- [213) 553-4330.

WMAAR L Lo akiaadakadinhictary- com

NETWORK
PROGRAM
SUPPLIERS

ABC — ABC Radio {212) 887-5365
ASR — All Star Radio (213) 850-1169
CBS — CBS Radio (212) 975-4321
CMS — Charles Michelson & Sons (800) 648-4546
CP — Cutler Productions (213) 478-2166
DCA — DC Audio (202) 638-4222
DIR — DIR Broadcasting (212) 37 1-6850
DM — Donneily Media (214} 631-7934
FY — Focus On Youth {609) 452-1150
GSN — Global Satellite Net (818} 906-1888
JT — Art Good's Jazz Trax (619} 233-9228
JBI — Jameson Broadcast (202) 328-3283
MJl — MJI Broadcasting (212) 245-5010
NWF — National Wildlife Federation
(202) 797-6800
OBN — Olympia Broadcasting Nets.
(314) 361-2000
OHR — Off Hour Rockers (516} 628-1490
ON — On The Radio Broadcasting (213) 306-8009
PIA — Pubiic Interest Affiliates (312) 943-8888
PM — ProMedia (212) 585-9400
PRN — Premiere Radio Network (213) 467-2346
RT — Radio Today (212) 581-3962
TS — Transtar (213) 460-6383
US, USP — United Stations (212) 575-6100
WO — Westwood One Companies (213) 840-4244
WRN — Weedeck Radio (213) 462-5922

s T —
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THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market
Account By Account

There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. . .
For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road « Mamaroneck, NY. 10543 « (914) 381-6277

. ywawnw ameticanradiohistorv.com e


www.americanradiohistory.com

6 e RA&R April28,1989
55 5 R e

AIR PERSONALITIES

R

DAN O'DAY

Airwaves Wizards
Share Secrets

The best air personalities convention panel that I have
witnessed as an audience member took place at the recent
Talent and Programming Conference in Atlanta. Consul-
tant Dan Vallie served as moderator; panelists included
Welch & Woody (WEGX/Philadelphia), Coyote Calhoun &
Rhett Walker (WYHY /Nashville), Domino (then-WAPW/
Atlanta, now at WPLJ/New York), Billy Dee (WVEE/At-
lanta), and Randy Cook & Spiff (WFOX/Atlanta). Session

highlights follow.

Attitude

Q: What is a
mentality’’?

WALKER: The secret of the
morning attitude is learning to be
yourself. If you want to be a suc-
cessful DJ, sooner or later the real
you has to come out. When you go
into the studio, throw caution to the
wind. Don’t worry about stereo-
types of what's supposedly right
for morning radio, about emulating
somebody else.

Another thing that’s important is
spontaneity. Preparation is fine,
but surprising one another on the
air is also part of the attitude.

WOODY : It’s a good idea to take
a day off during which you become
one of the commuters and check
out the morning show. Get stuck in
traffic. It’ll give you a good feeling
for what people are doing out there.
Wake up in the morning sometimes
and make breakfast. Too many
control rooms have no windows;
you're locked in the studio day
after day, year after year, and you
forget about those people.

Q: What about the afternoon atti-
tude?

DEE: What I try to do is have
fun. If it ain’t fun, I ain’t gonna do
it.

‘‘morning man

““If you want to be a
successful DJ, sooner
or later the real you

has to come out.”’
— Rhett Walker

WELCH: Having fun is a big
part of it, but you also have to puke
along with your listeners. If you're
having a shitty day, they should be
able to feel that too. You’'re human.
If you got stuck on the freeway, tell
them about it.

PDs Vs. Talent

Q: How can clashes between
PDs and air talent be minimized?

COOK: If a PD tries to give me
direction, I try to make sure he
hears it on the aircheck the next
day. That way he’s satisfied that
I'm trying, at least. Then I forget
what he said and go back to what I
usually do.

I do think it’s important to give
everything a try. If you take some-
thing from all the people you work
with, eventually you’ll become a
pretty well-rounded air personali-
ty.

Words Of Wisdom

Recently. a voung disc jockey wrote to me asking for
words of wisdom for personalities just beginning their
careers. This is what | told him:

o Invest in your carser — fime, effort,_and mohey.
* Always be aware that no mattar hn:m good you've become, thﬂna S

still a ol folearmn:

o
o Ba owary of those who lr:,,r 1o mmﬁnc_e you that their way is the only

way,

= Listen to s much radio — in il ditferent formats — ds you can. Gt
your Hands on all the airchecks you can Go shead and steal from them
. but more jmpmanlly be inspired by them fo adam ather pmple 80

good kdeas and make them your own.

» Don't spend evary penny as soon as i currmin bemmaa—lf
you're ke most of 08 < sooner or later you' Iimd'gruurs.qlr tempararily Ln-

employed,

* Take the fime to determine what's important b you, and then take
care not to compromize those values.

+ Alrcheck yourself reguiarly: once a week at the ver'_.f least

* Farget about impressing your radio friends; concentrate on com-
ruricating with and serving your audience,

* Read everything you can gat your hands on; it will help you bea
more welk-rounded and welt-informed air personality.

* Remember, this business is supposed o be fun,

Members of the alr personalities panel at the Talent and Programming Conference included (I-r) WEGX/Philadel-
phia’s John Welch and Steve Woods, WYHY/Nashville’'s Coyote Calhoun and Rhett Walker, WPLJ/New York’s
Domino (then-WAPW/Atlanta), and WFOX/Atlanta's Randy Cook and Spiff.

SPIFF: It's important fo get in-
put. A while back we had a PD who
didn’t give us any. Even negative
input is something — at least you
know they’re thinking about you.

DOMINO: DJs are on the air, on
the phone; they hit the street talk-
ing to people every day. If a PD
isn’t in touch with the people, you’ll
have lots of clashes over what the
people want. (WAPW PD) Rick
Stacy goes out as much as I do.
PDs who stay in touch with the tal-
ent and the people will be able to
speak the same language as their
DJs.

Q: How can you be a personality
within a music-intensive format?

DEE: PDs don’t want personali-
ties to keep developing, because
they can’t control you. So they try
to restrict what you say. I try to
give listeners a piece of me. One
time I’'m real pretty, another time

‘‘Even if you’re in a
music-intensive format,
your station has to
have a personality.
Whatever that is,
you’ve got to inject
yourself into it.”’

— Domino

I'm sarcastic, another time I'm
their friend. That way listeners see
all sides of me; I want my audience
to realize I’'m just as vulnerable as
they are.

DOMINO: If you’re going to
laugh at them, you’ve also got to
laugh at yourself. Even if you're in
a music-intensive format, your sta-
tion has to have a personality.
Whatever that is, you've got to in-
ject yourself into it.

Q: A lot of people think being a
personality means just coming on
and being yourself without any pre-
paration. Domino, what kind of
prep do you do?

Dan O’Day, author of Personality
Radio, conducts air talent seminars
for stations, groups, and associa-
tions. He can be reached at 11060
Cashmere St., Suite #100, Los An-
geles, CA 90048; (213) 479-
1767.

wisAn=aericanradiohister-eoem

DOMINO: I record every call
that comes in, regardless of what
the listeners are talking about. I
take about an hour each day to go
through the calls. I use what I can
in context, and other things I’ll use
out of context. A lady might call up
and talk about something com-
pletely unrelated to what we’re do-
ing. She’ll say, “That’s the most
fun I've ever had in my life!” I'll
put that on a cart and play it when
I'm talking about a station promo-
tion.

It makes you sound like you're
plugged in everywhere; every-
body’s talking to you. If you don’t
know what’s going on in the city, let
them tell you. It’s easy to put some-
one on the air who’s hipper than
you and say, “I didn’t see a paper
today; tell me what’s going on.”

Act Naturally

Q: How much of your shows are
acting, and how much are you just
being yourself?

WELCH: My wife hates me on
radio. I always thought I was being
myself. But after she told me, “I
can’t stand this character you’re
playing on the radio,” it finally hit
me that I'm acting.

WOODY: I am a dick. At a par-
ty, people will say, “Hey, turn
yourself off.” It’s only since work-
ing with Welch that I've been my-
self and gotten out of the “disc
jockey” mode.

CALHOUN: I'm pretty much the
same on and off the air, but I think
I'm more real on the air with a
partner. When I was doing nights
and it was just me against the

Vocal
Rehab

- Didyouknow . . . the best
beverage to keep your
throat clear and Imxii:;ate& s
‘niothing fancier than warm
water?

That piece of ma‘qnm?ﬁun and
e filke it are avadlable in "Nine
Staps To A Befter Vioice,” a free

“20-page report from Jay Mitchall
- Associates. To gel your copy,

write 1o P.C. Box 1285, Fairfield,

I 52556,

““It’s better to use
comedy services as
spice, rather than
making them your

entire show.”’
— Spiff

world, I did an act for a long time.
Rhett and I have a wonderful rap-
port with an edge; we play off each
other’s vulnerabilities. Having
someone to play off brings out your
natural personality more than any-
thing else you can do.

WALKER: I think 60% of a
morning team’s success is the
chemistry between the people.

COOK: I'm very entertained by
my partner, and that shows on the
air. We have very defined roles:
I’m the straight man and he’s the
funny man. I do all the mechanics
of the show; he screws me up.

Q: What advice do you have for
young air personalities who want to
make the big leagues?

WOODY: Find your heroes and
emulate them. As you grow, you’ll
develop into your own person.

Q: What about using comedy
services?

WELCH: Don’t rely on comedy
services to start your -career.
You've got to develop your own
humor.

SPIFF: It’s better to use the ser-
vices as spice, rather than making
them your entire show.

‘“When | was doing
nights and it was just
me against the world, |
did an act for a long
time. Having someone
to play off brings out
your natural personality
more than anything else

you can do.”’
—Coyote Calhoun

I NEED YOUR INPUT! Com-
ments, suggestions, complaints,
and airchecks are welcome. Due
to the volume of mail, | regret that |
cannot critique the airchecks. But
I'd love to hear what you're doing.
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»~ THE REPLACEMENTS
8| o'l Be You

* THe New SINGLE
: rroM THE aLsuM DON’T TELL A SOUL

* Propucep BY Matr WaLLace AND THE REPLACEMENTS

* NEW & ACTIVE

: PRO-FM 35-31 WKBQ add 34 WROQ 19-13 Q101 add

* KEGL 14-12 KZZP add WKSI add KLYV 29-24
WGH 27-25 KXYQ 19-16  WLRS 11-10 KFMW 23-19
WNVZ 27-24  KWOD 35-31 BJ105 37-32  KOZE 15-10
795 23-20 KPLZ on WPXR add KTMT 34-29
WMMS 21-19  WERZ 40-32  KZIO 22-18  SLY96 35-30
KXXR 33-26 WKEE deb 40 KATM 22-18 OKB95 26-21
WLOL 16-14  WPST 34-28  WFXX 38-33

. I‘. € 1989 Site Records Company

st

o L] [ ] ° M‘ ':. L] [ ] [ ] ® ° ° [ ] ° ° [ ] ° [ ] [ ] ° [ ] [ ] [ ] [ ° [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] [ ] ® L] [ ] [ ] [ ] L ] L) [ 3 [ ] [ ) L] [ ]

TANITA TIKARAM
ey iy

THE STUNNING SINGLE FROM THE REMARKABLE
peEsUT aLBUM ANCIENT HEART

Propucep BY PETER VAN HOOKE AND ROD ARGENT

Plus . . .
KKRZ deb 35 797 35-30 KXYQ  KPAT
CKOI 3-5 KBOZ add KPLZ WPFR
WROQ deb 29 KFBQ add KUBE KEMW
7102 39-36 KOZE 18-15 WPST KGOT
KSND 35-30 KTMT deb 40 WYCR KMOK
KZZU deb 39 ZFUN deb 38 WBBQ
KYYA 27-24 OK95 40-38

€ 1989 WEA Records Ltd, .

L L] L ] [ ] [ ] L ] [ [ ] L [ ] ® [ L 4 L 4 L 4 L [ L] L ] L] [ ] [ [ ] [ ] L] L] L] L 4 L [ ] ;i L 4 L 4 L 4 » L ] [ ] L ]

CHICAGO
°“We Can Last Forever’’

Tue New SiNGLE
PrRODUCED BY RON NEvVISON

FroM Tue ALsum CHICAGO 19

I 1389 Reprise Records

CHICAGO"® and (@e»* are marks owned by CHICAGO MUSIC, INC. These marks are registered in the U.S. Patent and Trademark Office, and in foreign count

WXKS add KKRD add KLYV add
B97 add KSND add WAZY add
WNCI add 32 WFXX add 99KG add
WYCR add WIMX add KWTO add
WLAP add Q104 add KGOT add
KKYK add WPFM add KTMT add
Y107 add WBNQ add OK95 add

ries, and licens

ed for use to Reprise Records.

_____uany amearicanradiohicstary com
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CONTEMPORARY HIT RADIO

Yes/No Radio Catches Fire

PDs Latch Onto Interactive Concept; Others Counterpromote

Yes/No Radio began sweeping through many mar-
kets like brushfire in early February, quickly becoming
the most talked about programming wrinkle in years.
Why? Because it offers unique opportunities to utilize
theater-of-the-mind and allows direct audience interaction

with your programming.
How it’s holding up depends on
who you talk to. PDs at competing
CHRs — some who use Yes/No Ra-
dio, others who don’'t — offer a
cross-section of opinions.

Case Spread The Word

KZZP /Phoenix is most responsi-
ble for the recent spread of the
Yes/No Radio concept, having im-
plemented it two months ago. PD
Bob Case evaluated its effec-
tiveness and longterm value to the
station.

“Yes/No Radio is still a big fac-
tor for us,” he maintained. ‘It still
comes up in our research as one of
the key reasons why KZZP is get-
ting better. But along the way
we've made some modifications.
In the beginning we started out
yanking records off the air too
quickly; they were burning out in
Yes/No before they did in the other
research. In promos we’ve explain-
ed why we don’t blow up as many
records as before, and that we slow
down the rotation instead.”

Yes/No radio is an active part of
KZZP’s on-air content, but Case
sees it as interweaving into the pro-
gramming rather than dominating
it. “As long as it’s sold believably
to the listeners and not as hype or
another contest, it can continue to
be a part of the programming.”

Case has also found another use
for the Yes/No technology: doing

[
a PN

Jay Stevens

Bob Case

‘“‘Yes/No Radio still
comes up in our
research as one of the
key reasons why KZZP

is getting better.”’
— Bob Case

‘“‘Yes/No trends toward
teens. In our research
it’s perceived as a
gimmick by teens and
receives no mentions
by adults.”’

— Jay Stevens

instant opinion polls on the morn-
ing shows. The rest of the day the
lines are restricted to music.

Stevens Counterattacks

Crosstown KOY-FM PD Jay
Stevens has aggressively attempt-
ed to counter Yes/No Radio.
‘““We’'ve run promos saying
‘No/Yes is BS.” We think it's a gim-
mick and wanted to position it that
way to listeners. Since putting
Yes/No on the air, KZZP has back-
ed off it a bit. Maybe it's because
they're also promoting the ‘Birth-
day Game,’ Fresh New Music,’ the
morning show (Kelly & Company),
and a few others. On a music-inten-
sive station like KZZP — or KOY-
FM for that matter — there’s only
so much room to promote things.

“As far as listener comments,
Yes/No trends toward teens. In our
research it’s perceived as a gim-
mick by teens and receives no
mentions by adults. Meanwhile,
KZZP’s overall mentions haven't
increased in our research either.
It's an inventive concept, and I
give them credit for going with it.”

But credit is about all that Ste-
vens will give KZZP. He's entered
phase two of his counterstrategy
with a feature called the “Con-
tinuous Music Replay,” designed
to deflect Yes/No by appealing to
the same active end of the phone-
calling audience. ‘‘We ask listeners
to call in their favorites, we
tabulate them, and at the end of the
hour we announce the titles of the
three most requested songs. We

guarantee they’ll be played the
next hour. The songs come up in
random positions and each time
they’re played, they’re promoted
as the most requested songs.”

Bryan Sees Burnout Factor

Shortly after being named PD at
WPLJ (Power 95)/New York,
Gary Bryan instituted a form of
Yes/No Radio he called the “Pow-
er 95 Non-Stop Music Test.” How is
it faring in the Big Apple? I think
it needs to be kicked in the ass,”
said Bryan. “We did.it as a bridge
promotion to tie into our TV cam-
paign, which asked listeners how to
build a better Power 95 to help us
evolve into what we’re going to be
doing.

“It’s not a promotion you can run
until further notice. I've got some
ideas to make it stronger, but I'm
not able to share them just yet. The
possibilities for using it on a new
station or one that’s rebuilding are
really strong and could easily dove-
tail with the ‘When You Play It Say
It’ campaign. But on its own it has
a burnout factor.”

Gary Bryan

““It’s not a promotion
you can run until

further notice.”’
— Gary Bryan

Kingston’s Alternative

At crosstown Z100 (WHTZ), VP/
Programming Steve Kingston isn’t
waiting for Power 95’s ‘Non-Stop
Music Test”’ to reach burnout. ‘“We
activated ‘School Spirit,’ which will
run for five weeks. The winning
school wins a concert with the
Bangles. It counters ‘PLJ because
we're taking votes by phone on 50
toll-free 800 lines. You can call in
free from anywhere in the country.
This encourages former students,
family, and friends to call in and
help their school win.

“QOur contest buys five weeks
when we will superserve the active
audience that would be the core of
'PLJ’s Yes/No participants. Based
on the past performance of our con-

WAWW-americantadiohisteopns.com—

Origins Of An Idea

Researcher Jon Coleman may be credited with starting
Yes/No Radio, but it's actually the brainchild of Bill Weaver,
former owner of KLOK-AM & FM/San Francisco and KWI2-
AM & FM/Santa Ana, CA, and current co-owner of KFIG-
AM & FMFresno, CA. The concept has been service-
marked since June 1985 and originally aired on KLOK-FM.

- Weaver is hopeful of working out a licensing agreement with those
stations using the name Yes/No Radio and the concept. For infarmation
about licensing; please contact Judy Currier, KXDC-AM & FMiMon-

terey, CA at {408) 647-1017

test, we know what we’re doing will
work. The only way to counter a
Yes/No concept is to come up with
a bigger draw or build a bigger and
better mousetrap.”

Steve Kingston

‘““The only way to
counter a Yes/No
concept is to come up
with a bigger draw or
build a better

mousetrap.’’
— Steve Kingston

Kingston reported tremendous
response to his idea so far. “In our
first weekend we put a dozen oper-
ators on duty around the clock and
from 3pm that Friday to 12 mid-
night Sunday we clocked more
than 32,000 calls. To keep interest
high and encourage competition
we give hourly updates of the top
five schools from 3pm-midnight.
The response continues to be phen-
omenal. The phones have rung
non-stop even through the public
affairs and syndication blocks
when phones are generally less ac-
tive.”

Swedberg Uses TV Spot

WLOL/Minneapolis OM/PD
Gregg Swedberg is a big fan of
Yes/No Radio, but offered this ad-
vice: “The key is to make sure
you're sincere with it on the air and
with the results. Yes/No is not go-
ing to replace our local research.
But especially at night it’s a strong
indicator of what the active au-
dience wants to hear and what it
doesn’t.”

“It positions your station in a
positive manner, turning the com-
petition from who’s playing the
most music into who’s playing the
best music. Listeners perceive it as

having a direct influence on our
music. We've made a few rotation
changes on some records and the
audience has noticed it; the con-
cept has also been a strong help in
testing our recurrents to find burn-
out.”

Using sophisticated answering
hardware, Swedberg claims
WLOL is fielding 10,000 calls every
day. “Our computer system util-
izes four yes and four no lines. It’s
a digitized answering device so
each call takes five seconds; we’ve
logged up to 100 calls on some
songs. Even if there are repeats,
we get reaction on the phones and
have seen significant growth in our
teen base again in callouts.”

WLOL has gone as far as work-
ing with Film House to design a TV
spot around Yes/No Radio for the
spring sweep. “Initially I was wor-
ried about burnout,” confessed
Swedberg, “but now I can't see us
pulling Yes/No off anytime soon.
We sell it hard, open every break
with ‘Yes/No Radio WLOL," and
give out results every bther hour.
It’s an incredible positioner.”

Philips: No Copycat
How does neighboring KDWB
PD Brian Philips combat Yes/No
Radio’s huge draw on active au-
dience? ‘“The most important thing
you can do to counteract it is to
decide not to attack on the same

Continued on Page 81

il

Gregg Swedberg

‘“Yes/No is not going to
replace our local
research. But at night
it’s a strong indicator
of what the active
audience wants to

hear.”’
— Gregg Swedberg
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SWINGOUTSISTER

The Waiting's Over!

The first single from the new LP Kaleidoscope World is ON YOUR__ DESK!

Produced by Paul Stavely O'Duffy
Management: Stirling Artistes/Matthew Sztumpf

On Fontana Compact Discs, Chrome Cassettes and Records.

It is with great pride, PolyGram Records welcomes the
re-launching of the Fontana label, which is once again
committed to the discovery and success of exceptional
new music.

1989 PoiyGram Records, Inc.
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STEVIE NICKS

One Of The Most Added At CHR
AOR Tracks Debth

BREAKERS
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Yes/No

Continued from Page 78

front or do a copycat version. In the
case of Z100’s School Spirit contest,
it beats Yes/No. However, you
can’t underestimate that Yes/No
shows the listener your station’s
best intentions.

“Strangely, WLOL doesn’t seem
to be making any inroads in our
research with it despite the TV

campaign,” Philips said. “In the

longterm, their battered music im-
age may be helped by Yes/No be-
cause they’re going back to the
consumer for input, but I certainly
wouldn’t bet the ranch on it like
they have. The other sacrifice with
Yes/No is there’s a lot of talk in-
volved. If I had an image problem .
or had the time to commit to it then
it would be okay.

Brian Philips

‘““The most important
thing you can do to -
counteract it is to
decide not to attack on
the same front or do a

copycat version.”’
— Brian Philips

“Bringing in (WLOL morning
team) Hines & Berglund to do the
TV spot is questionable since their
show has little music image. They
also flash the phone numbers on-
screen to call, but no one’s going to
call while watching TV. It reminds
me of a per-inquiry TV spot to buy
a blender.

“We thought of doing a ‘Just Say
No To WLOL’ campaign but pass-
ed on it. I've also rejected the idea
of flooding their lines with bad in-
formation. I feel confident about
our music and will structure pro-
motions on KDWB that steer as far
away from Yes/No Radio as possi-
ble.”

-

s . N\ \v

A WHOLE BUNCH O’ BUCKS — The KBFM (B104)/McAllen money
machine hit the streets to give Texans all the cash they could grab in 104
seconds. Basking in the bucks are B104 morning man the Mad Mexican

and a lucky winner.

e
SHOW US YOUR Z — KQIZ
(293)/Amarillo asked shoppers at
the Westgate Mall to show their
Z93 pride. Shown are two who had
a lot to show.

TOUGH COP MEETS TOUGH
JOCK — KWTX/Waco jock Todd
Jenkins (r), aka “Joltin’ Jenkins”
and winner of the Central Texas
Tough Man Contest, was visited
by ex-cop Eddie Money recently.
Pictured is Money trying to wrestle
Jenkins' trophy away.

MOTION

* WANS/Greenville, SC MD
Bill Catcher upped to Asst. PD

e Liz Luke crosses from
WRCQ (92Q)/Cleveland to be-
come WPHR ND

KZFM/Corpus Christi loses late
nighter Robert Diaz; he's replaced by
Dancin’ Dale . . . KYNO/Fresno has
changed handles and is now known as
“Hot 96" . . . At KFBQ/Cheyenne, WY
PD Tony Davis is out and Scott Bird,
previously PD at crosstown KKAZ, is in
... WWGT (G98)/Portland, ME wel-
comes Mr. Mike, aka Jeff Garrett, to
middays . . . At WNOK/Columbia, SC,
middayer T.J. McKay has added OM
duties and Tonya Roberts from cross-
town WPRH takes over nights . ..
Part-timer Dan Fredrix now filis the
night slot at WOMP/Wheeling, WV . . .

KMGX/Fresno expands its shifts and
adds Vince Garcia to middays and Lor-
enda Rae from KQHT (Hot 97.7)/San
Jose to late nights.

KCPX/Salt Lake City adds Scotty
Mac as Production Director/middays
and Jo Jo Wright from KEZY/Anaheim
to nights . . . Eddie Davis is in as night
jock at WPST/Trenton, NJ; he replaces
Terrie Carr, who goes back to part-
time duty . . . C.C. Cruz assumes the
overnight gig at KBTS (B93)/Austin, TX
... WZZU (U93)/Raleigh-Durham, NC
has added Marilyn LeBlanc and ‘‘Reg-
ular’’ Joe Larson to its airstaff . . .
Ooops, we mistakenly reported here
that Bill ‘‘Slam’’ Duncan has taken the
night shift at WAPW (Power 99)/Atlan-
ta. That position is still open, so send
your T&Rs to PD Rick Stacy.

BITS

* No Swimsuit Required — KWNZ/
Reno is preparing its listeners for the
summer by serving up a free vacation
to any beach in North America. After
hearing the sound of the crashing
surf, the correct caller wins a
“Beaches” soundtrack and qualifies
for the trip. Morning man Wild Bill
Cody picks a winner every Friday.

¢ Nothing From Nothing Leaves
Something During April  Fools
weekend, KXPW (92X)/Honoluiu told
listeners to tune in Monday and find
out what they didn’t win. Several irate

listeners called in and hung up when
they learned they had indeed won
nothing — but those displaying a
sense of humor took home tickets to
see Stryper.

¢ Fioating LaToya WYHY
(Y107)¥Nashville marked All Fools
Day with its seventh annual Fools Day
Parade. Highlighting the affair was a
giant LaToya Jackson balloon.
Rumors circulated that brother
Michael was not amused and would
pull the plug, unleashing gale-force
winds on Music Row.

* A Real Siick Promotion — Gas
prices have soared since the Exxon
oil tanker spill in Alaska. So KBEQ
(Q104)/Kansas City morning man
Randy Miller challenged local gas
stations and convenience stores to
sell gas at the lowest price for 104
minutes, offering $1000 to the
cheapest seller. Shop 'N Go and
A.S.A.P. Convenience took the
plunge and pumped the petrol for
free. much to the delight of Q104’s
listeners.

April28,1989 R&R*8 1

BRAIN HELPED
US WIN.”

-Beau Phillips, General Manager, KISWSeattle

e
¥

We suffered a direct format attack
“When | became General Manager at KISW, we were hurting
badly. A fierce, three station battle was sapping morale and
revenues. We needed a fresh perspective.

Joint Communications refocused our
counterattack
“The Consulting team at Joint Communications provided the
facts and strategy to refocus music and market position. It
was the boost we needed. We stopped our Arbitron slide and
turned KISW around.””

If you have problems like this, call, write
or fax and we’ll help you solve them.

FREE OFFER:

We'll send you three months of our ex-
clusive Media Monitor, filled with pro-

motions, trends, Steve Young’s, Jon Sin-
ton’s, and John Parikhal’s latest findings.

|
|
|
|
|
|
|
|
|
|
In the U.S. call (404) 971-4647. |
In Canada, call (416) 593-1136. !
{

|

|

{

|

|

{

|

|

1

Or Write:
Joint Communications
Jon Sinton
1311 Johnson Ferry Road, Suite 252
Atlanta, GA 30068

Fax: (404) 971-5349

JOINT
COMMUNICATIONS
CORP.
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CROSS THAT JERSEY LINE — Howard Jones (second from left) was in search of some everlasting airplay, so he
stopped by WPST/Trenton’s anniversary party. Hanging out backstage with him are (I-r) Elekira’s Lisa Frank, WPST
Station Manager Trich Merelo, and Elektra's Ed Simpson.

ROCK LOBSTER IN OMAHA —
KQKQ/Omaha sought to make life
easier for “Clyde,” an 80-year-old,
20-pound lobster. Afternoon jock
Jon Jeffries (r) staged a 28-hour

TRY PAGE 17 KIP — Kip Winger of Winger (c) heard that WRTB radiothon to raise money for a cus-
(B106)/Washington, IN had a braille Playboy, and stopped by to check tom-built Clyde tank — and receiv-
out the centerfold. Feeling around with Winger are B106’s Mark Wine ed national coverage on CNN for
and PD Danny Wayne. his efforts.

““WILD THING'' HOPEFULS — WAPW (Power 99)/Atlanta hosted a “Singles Night” at local market Cub Foods.
Listeners participated in grapefruit and shopping cart races, hoping to find Mr. or Ms. Right. Shown is jock Vikki
Locke hosting the “Dating Game” with three hopeful bachelors.

A PIRATE’S LIFE FOR ME — KQLZ (Pirate Radio)/L.A.’s studios were
recently raided by some Magic Kingdom pirates, who made PD Scott Shan-
non (c) an honorary member of Disneyland. Swashbuckling in the studio
are (I-r) Captain Hook, Mr. Smee, and Mickey Mouse. Seated are Disney
Division Rep. Patrick O'Neill and Promotions Manager Bryan Wittman.

HUGGIN’ WITH THE HUNKS — WRQX (Q107)/Washington, DC MD Laura
Shostak (c) gets a friendly squeeze from “Dynasty” 's Gordon Thompson
() and James Cassidy at the station’s anniversary party.

A REAL TAXING TIME — WQHT (HOT 97)/New York helped ease the
pain of parting with tax money by bringing out its Rollin’ Thunder boombox
to entertain last-minute tax filers. Joining in the fun are (I-r) HOT 97 Market-
ing Director Rocco Macri, Micmac artist Cynthia, HOT 97’s Niecie Colon,
Micmac’s Johnny O., and the station’s Chicky Mundez and Tim Byrd.

e MMM aricanradiohistory. com
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““BEST KEYBOARDIST’”

-1989 Rolling Stone Readers’ Poll

VAN NEVILL

(889 022-7)

A
|

“PRIMITIVE MAN"

From the Polydor Album:
““IF MY ANCESTORS COULD SEE MENOW "’

(834 896-1/2/4)

PRODUCED BY: DANNY KORTCHMAR
REMIXED BY: DAVID LEONARD
DIIiEC'I'IO'N: BILL GRAHAM MANAGEMENT

O, PovGem

© 1989 POLYGRAM RECORDS, INC. WHEN YOQU PLAY IT, SAY IT PLEASE, BABY BABY! On Polydor Compact Discs, Chrome Cassettes and Records.
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MIKE KINOSIAN

Full-Service’s 35-44 Challenge

WTMJ Lures Demo With Revamped Morning, Sports, And Marketing

WRVA’s Sales-Rich
Upper Demos

The ratings strength of most Full-Service ACs is dictat-
ed by market conditions and station image. Most FSAs are
competitive 25-54, robust 35-64, and tend to be dominant
35--. One of the country’s most successful FSAs outside
the Top 50 is WRVA/Richmond.

“We're real strong 35-54,"
noted PD Tim Farley. “WRVA
doesn't go after 25-30 year-olds,
although we’'d love to have them.
There's a lot of surge in cume
among younger demos when
there are weather problems. Many
stations here do news, but we
have the news image.”

WRVA employs a nine-member
news staff and is the market's only
station flying a traffic helicopter.
Traffic reports run every seven
minutes in morning and afternoon
drive.

Full-Service PDs are faced with the challenge of pro-
gramming to older demos — people comfortable with AM
radio. FSAs (Full-Service Adult stations) generally per-
form extremely well 35-64 and usually post strong 55+
numbers. Unfortunately, 55+ stats don’t excite many
media buyers and agencies. Market-dominant WTMJ/Mil-
waukee’s PD Mike Elliott hurdles the FSA demo obstacle

thanks to various marketing strategies.
Surprising Switch

“We just made the biggest
change here in 20 years,” Elliott
explained. “We put together a
male/female morning team con-
sisting of one of our sports guys and
a television newsperson. We're
moving away from playing songs

they’ll come visit us then.”

During a recent Brewers contest,
WTMJ promoted a doctor’s ap-
pearance on the following day’s
midday program. Caller demos for
the show were younger than usual.
“We had a tremendous response
from young mothers with crying
babies,” Elliott recalled. “I don’t
know if they’ll stay for another
seven hours, but I got them to try
my radio station and know my ad-
dress.”

Wrong Music Deadly

Elliott is skeptical of FSA pro-
grammers’ chances of appealing to
under-35 audiences. “If guys think
they can make their stations

in the morning and going toward
information.”

What’s ironic about these
changes is that they involved a
daypart in which the station was
already potent. Not surprisingly,
initial reaction was dubious. “Mid-
westerners really don’t like change
and older listeners are upset by it,”
Elliott noted.

““There’s a great
abundance of 35-44s,
and that’s where we
need to focus. Full-
Service stations can
compete on that
battleground.”’

But now the audience is express-
ing satisfaction with the more in-
formative morning show. The sta-
tion made the switch March 28 —
two days prior to the start of the
spring book.

According to Elliott, WTMJ will

WTMJ SCHEDULE

Mike Elliott

never quite dominate the 25-54
demo. “People in the 25-34 cell are
pretty much predisposed to FM
music, especially if they're fe-
males. But there’s a great abun-
dance of 3544s, and that’s where
we need to focus. Full-Service sta-
tions can compete on that battle-
ground — there’s room for one sta-
tion per market to do well. [That’s
because] there’s a need to know at
any age. Information needs to be
presented in an appealing fashion.
Our features skew a little younger,
but I have to be careful not to blow
off our core audience.”

‘Phantom Cumers’
WTMJ’s awesome sports lineup
encourages sampling. It’s the flag-
ship station for the area’s top

WTMJ

At A Glance

Pnhaw’[}isﬂ Poasition; S000 watts
(day & nighti 620 ﬁ*M

Mm.ert #28

Hatst! Metro $!all=m& 25

Hat‘ad Nor-Matro Stations: 4

. Arbitron Fall ‘87/Fall ‘88 12+:

Cigon2o

‘Blreh Winter 'Ba«'_.ﬁ'rmtaf B9 12+

Ap2rer
-*-'.rhmm Fall ‘67/Eal 28 12+
“Rank: 171 :

Birch Winter *asamtg ‘89 12+

Bank: 271 (tie)

Arbilron Fall '88 12+ Hank By
Dayparts: 1, 2 [tig), 1, 1

- Birch Winter ‘58 12+ Hank By
Dayperts; 1, 1.2, 4

Arbitron 26-54 Fall '87/Falt ‘88
25-64 Fank: 34

‘Birgh 25-54 Wintoer ‘B8 25-54
Fank: 4 (8.3}

Arbitron 35-54 Fall '87/Fall '88
35-64 Rank: 141

Birch 35-64 Winter ‘89 Rank: 1
113.8)

pbitron 35+ Fall ‘88 Rank: 1

Arbitron 12+ TSL: 92.3 minutes |

nerdﬁf?

Selling The Demo

Management uses upper-end
ratings success to tell a powerful
story. “People in this demo have a
lot of disposable income,"” remark-
ed Farley. “In your lifetime, you
make the most money in the last
ten years you work. People in this
demo buy cars, go to restaurants,
and make investments. it's a very
viable target, and it's becoming
more attractive because more
people are entering that age
group.”

Echoing statements made by
WTMJ/Milwaukee PD Mike Elliott
(see WTMJ story), Farley explain-
ed why music won't entice a
younger demo to FSA. “Just as
Kentucky Fried Chicken doesn’t

'WRVA/

Richmond
Profile

Power/Cal Position: 50,000 watts
{day & nightl'1140 AM

Market #; 55

Tim Farley

get people in their stores by selling
hamburgers, we're not going to
get a lot of younger people listen-
ing to us because we play a lot of
music. You can’t fight the battie for
audience with music because the
true audio nut is going to listen to
FM, cassettes, or CDs. You also
might wind up scaring off your
core audience. Play music that's
familiar. This is a mass appeal Full-
Service station. | don't even test
anyone under 30 years old.”

Psychographics

Farley attempts to snare listen-
ers with lots of personality and
news. “Listeners want to hear
people on the radio — not just a
jukebox. We push traffic because
of our frequent reports, as well as
our tradition and accuracy with
them. | like to think we program
more to a psychographic than to a
demographic.”

WAVISNV/AN

PrO ram sports franchises — the Brewers, :
g Bucks, and Packers. younger and get 25-34s, they re Rafed Malro Stations; 20
Lineu p Elliott views visiting demos from  wrong; it's a pipedream.” As for Rated Non-Metro Stations 1 .
other formats as “phantom cum- the addition of younger-skewing Arbitren Fali '87/Fall ‘88 124 WRVA  counts considerable

5:30-9:30am Manthey & ers” who “come to us for one event music, Elliott warned, “It will kill 182123 strength among 35-64s compared

Sprangers . and leave. I don'’t live under the il-  you. For a station that doesn’t play Birch Winter '68/Winter ‘8@ 12+: 10 other AMs; in the fall Arbitron,
Personality and information: on Jusion that they’re going to tune in music, we probably spend as much 143138 its share was nearly six times
average, three songs are played one day and stay forever. I have to time on it as all-music stations. Askitro Eall 'BTFal ‘B8 12+ greater than that of its closest
between 5:30-6: two between | .y information attractive espe-  People don’t tune us in for music, Rank: 1/2 challenger, WLEE.
6-6:30; and one in each half-hour. | iy in morning drive. I think but will leave if the song is wrong.” ‘Birch Winter "88/Winter '89 12+ .
6:30-8:30. Guests/interviews run He sees marketing as the key to Rank: 4/1 Farley has a potential strategy

against stronger competition on
the AM dial. “I'd get involved in
softball tournaments where there
are a lot of younger people par-
ticipating. Even if people only tune
in once for it, it would be worth it.”
(Presently WRVA sponsors a soft-
ball rainout report.) “I'd also in-
vestigate doing a teen talk show.
We have a comedy show that runs
Saturday nights. It attracts a
younger demo because it features
people like Howie Mandel. We tie
in with some of the comedy clubs
in town, and it's been quite suc-
cessful.”

8:30-9:30.

9:30-11am Gordon Hinckley
Telephone talk

11am-1pm Midday With Kathleen

Dunn
Guests/interviews

Arbiiren Fall ‘88 12+ Rank By
Dayparts: 1, 4, 4, 2

Birch Winter ‘89 124 Rank By
Dayparts: 1, 2, 2 (tie), 3

Arhitron 26-54 Fall 'B7/Fall ‘88
25-54 Aank: 5/6 .

Birch 25-54.Winter '89 25-54
Hank: 1 {14.0)

Arbitron 35-84 Fall '87/Fall '88
A5-84 Rank: 1/1

Birch 35-64 Winter ‘89 Rank: 1
{24.8)

Arbitron 35+ Fali '88 Rank: 1

Arbitron 12+ TSL: 84.9 minutes
per day

attracting younger demos.
“There’s no way in the world that
I'm going to get a 25-34 female un-
less it’s for school closings. Our re-
search shows that females will
come only if we make an appoint-
ment with them.”” One WTMJ mar-
keting move was to put up six giant
painted boards that simply read,
“School Closings, WTMJ Radio
620, Your Information Station.”
According to Elliott, AM radio is
far from dead. “How can we get a
27 share at night with the Brewers?
It’'s because were supplying a
product somebody wants to listen
to. You just have to do creative
programming and market it prop-

WTMJ Currents:

ROY DRBISON/She's A Mystery
To Me

ENY A/ Orinaco Flow [Sail Away)

PETER NOONE!I'm Inta Something
Good .

3-6pm Jonathon Green JUUIA FORDHAM/Happy Ever

Music, news, personality After
BETTE MIDLER/Wind Beneath My

wings
CARLY SIMON/Let Tha River Run
VANESSA WILLIAMS.Dreamin’
‘BARBRA STREISAND/What Were
We Thinking Of

1-3pm Gus Gnorski
Open line talk

6-8pm Al Quatemont
Sports talk

8pm-2am NBC Talknet

2-5:30am Max McDonald
Music, personality, talk

erly.”
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BEACH
PARTY

19 8¢9

THE BEACH 1S BACK!

Every July 4th weekend, when summer is in full swing, America heads straight for Summer
Beach Party and dives right into four hours of sun-sational hits!

The all-new 1989 edition will be beach-blanketing the nation with the hottest music and coolcat
memories of Summertime. Whether your listeners are spending Summer In The City or listening
from Under The Boardwalk, our musical HeatWave will cure the Summertime Blues and provide
Hot Fun In The Summertime for alll

SUMMER BEACH PARTY— 1989 is the Summer Place to be! It's available on a swap/exchange
basis to stations in the top 170 Arbitron-rated metro markets. To reserve it for your market call
703-276-2900.

New York
Washington, D.C.
Chicago

Detroit 4

= ° e N aMmericanradiohistorv.come. e
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ALBUM ORIENTED ROCK

KOME’s Silent Partner

Computer Bulletin Board Aids Audience Communication

Does your station have a computer bulletin board
service (BBS)? If not, you’re missing out on an effective
way to communicate directly with the increasing number
of listeners with access to computers at home and at work.

“It’s proven to be an obvious ex-
tension of the radio station,” says
KOME/San Jose overnight rocker
Brad Lee, who has run the station’s
BBS — called the “Silent Side” —
since 1986. “It’s the modern way
for listeners to get concert listings,
play rock trivia, talk to their fav-
orite jocks, and a whole lot more.
Unlike many other services offered
by stations — sports lines, concert
lines, etc. — the BBS allows users
to print out the info they’re in-
terested in. They can actually
receive concert listings which can
be placed on the family fridge.”

“Personal computers are a way
of life in the Silicon Valley,” notes
PD Ron Nenni. ‘“We like to touch
our listeners on a variety of levels,
and the BBS is a great way for the
audience to communicate with the
jocks and each other.”

‘““The Silent Side’s
ability to cross-
promote, offer new
services to our
listeners, and help our
sales staff makes it a
valuable part of the
station.”’

Variety Of User Options

Anyone with a computer and a
modem can call, log on, and choose
from a number of options. Current-
ly, Silent Siders are able to:

e Play rock trivia

» Get a concert schedule

« Rate selected records

e Find out about the latest
KOME promotions

¢ Catch up on “Bluez Newz,” a
popular morning feature

» Play computer games

» Take a joke break

In addition, users can take ad-
vantage of the interactive mailbox
feature, which allows them to
make requests and exchange
messages with KOME staffers.
Like the fax, the BBS is a perfect
way for a listener to reach out and
touch his favorite station without
having to resort to request lines.

The mail feature also permits
users to talk among themselves.
They can leave public mail open
for all users to read, or write
private messages to that special
someone. “‘(Those messages) can
be everything from general state-
ments like, ‘Wasn’t that Led Zep-

for easy evaluation. For example,
the rate-a-record feature provides
regular music research that is
quickly and easily obtained at the
end of each survey week. The

KOME BBS chief Brad Lee cradles his silent partner.

pelin album great?’ to hot and
heavy sex fantasies,” Lee says.
Listeners are also encouraged to
respond to questions, and their an-
swers are automatically tabulated

Silent Side also includes a number
of opinion polls allowing users to
vote on issues ranging from politics
and sports to what KOME’s early
morning “long song” should be.
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The KOME Silent Side’s main menu.

Sales Applications

One of the bonuses of having a
BBS is its applications to sales. Not
only are individual areas of the
Silent Side open for commercial
endorsement, but the system itself
generates helpful qualitative infor-

‘“You don’t have to be
a programmer to run

one of these things.”’

mation. First-time users are
greeted with a detailed question-
naire soliciting a variety of data,
including occupation and salary.
“The Silent Side offers our sales
staff further proof of how attrac-
tive our audience is,” Lee says.
“Demographic tabulations show

Let Your Fingers Do The Winning

WMMR/Philadelphia is conducting a novel spring con-
test in conjunction with the Bell Of Pennsylvania Yellow

Pages.

'MMR has a full color contest
page (pictured) in several million
Philadelphia and selected suburban
Yellow Pages, each imprinted with a
"Loyal Listener” number. To reach
additional participants, the station
cut a deal with Taco Bell to make
available another million inserts.
Numbers are announced every
weekday at 7:10am,; winners must
call the station back within ten min-
utes to claim cash prizes. The min-
imum prize is $1000; if no one calls
back in time, the pot grows until a
winner is found. The station plans

to give away over $100,000 during
the ten week contest.

'MMR is backing up the giveaway
with a two-month TV campaign con-
ceived by FilmHouse, the Nash-
ville-based production company
which originated the promotion.

"“We were looking for something
unique that was also simple for lis-
teners to play and win,” explains [
'MMR Creative Services Director
Jeanne Levine. "The beauty of us-
ing the Yellow Pages is that is puts
the contest vehicle in everybody’s |
hands.”

that of the thousands of users who
have logged on over the years, the
majority are 25-34 year-old profes-
sionals. And a recent survey found
that approximately 75% of our
users have logged on at work.”

Assuming you’ve got a computer
you can devote to the project, star-
ting up a BBS is as easy as drop-
ping into the computer store, buy-
ing the appropriate software, and
tailoring it to fit your specific
needs. No computer wizards on
your staff? Don’t worry. “You
don’t have to be a programmer to
run one of these things,” assures
Lee. “I knew very little when I
started. You’ll mess up at first, but
you’ll learn.”

The time it takes to operate the
system depends on how exotic you
want it to be. The Silent Side has
several features that need regular
maintenance: Bluez Newz is
changed daily, while other infor-
mation requires less frequent up-
dating. The more options you give
users, the more man-hours neces-
sary.

Lee has no doubt the extra effort
is worth it. “Personal computer
use is going to continue to grow,”
he notes. “The Silent Side’s ability
to cross-promote, offer new serv-
ices to our listeners, and help our
sales staff makes it a valuable part
of the station.”

COMING NEXT
WEEK:

Promotional
Spotlight: KUPD’s
Springfest ’89

WwWWeakericantadiohistorv.com
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RADIO COMPUTING SERVICES
ANNOUNCES THE
PAPERWORK REDUCTION ACT
OF 1989.

If yours is like most radio stations today;, you've invested alot of money in
computers in various departments. Your traffic computer generates a
commercial log, the music computer produces a music log, continuity
produces live copy for spots, tags and promos, the news computer pro-
duces news copy, and so on. Wonderful ... right?

And, even though youd never think of hiring employees who couldn’t
talk to each other, these computers don’t know what the one next door is
doing. The result is mounds of paper. Who has to sort it all out to get
everything on the air? Your DJ’s, of course. They have become paper-
shufflers instead of full-time performers.

Introducing Master Control, The Paperless Studio. This system can talk to
all your computers. It gathers all that information and puts it where it
belongs, on a full-color monitor in the studio. Everything is presented
chronologically—music, spots, promos, liners, traffic reports, news briefs
... the works!

Now your DJ is free to concentrate on his board and be a full time
performer. And, because Master Control isa “smart” system, management
remains in full control over what happens and when. This system can do
a better job today and is designed to communicate with the fully digital
studio of tomorrow.

See Master Control in Booth 7337 (Hilton) at the NAB in Las Vegas along
with Selector and other innovative software products for radio from RCS.

MASTER J[ [ ][ |
010 GONTROL

The Paperless Studio.

™
Ty

RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206 » Scarsdale New York 10583 +(9141 723 8567

www.americanradiohistorv.com
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BUSINESS AS USUAL — WIYY/Baltimore groupies Russ Mottla and Chris Emry hang with Little Feat's Craig Fuller,

Paul Barrere, and Billy Payne.

| DON’T THINK WE’RE IN KANSAS ANYMORE — WIXV/Savannah staffers got “In The Spirit Of Things” when
Kansas came to town. Pictured backstage (standing, I-r) the group’s Billy Greer and Phil Ehart, WIXV jock Andrea
McNair, PD Virgil Thompson, MD Jay Sisson, receptionist Darlene Gidley, and night rocker Dana Brown; (seated,
I-r} band members Rich Williams, Steve Walsh, and Steve Morse.

* -
A BREATHTAKING PROMOTION — KZRR/Albuquerque morning man
T.J. Trout demonstrates one of the dozens of breathalizer kits he sent to
Exxon following the Valdez, Alaska oil spill. Accompanying the kits,

which were donated by the University of New Mexico, were postcards
solicited from concerned listeners.

PAPER CHASE — To aid Exxon’s cleanup effort, WPDH/Poughkeepsie
morning hosts John Steffanci (I} and Joe Sussman asked listeners to
deposit toilet paper in the station's special port-a-john. The rolls were for-
warded to corporate headquarters.

KID LEO, MARK POTTER, PATRICIA
BOCK, and ROBIN SILVA can’t play the

Godfathers on the radio.

But you can.

“She Gives Me Love”

Insert In Your CD Player NOW, As These
Fine Stations Already Have:

WBCN WHFS WHEB WLAV
DC101 WDHA WRXK KICT
WNOR WCCC WFYV KILO
WXRT WHCN WIMZ KTYD
KRXQ WPLR WRQK WBLM

KFMX
WKLT
wzzQ
KBOY

When you play [t say It

wWwWw.americantradiohistorv.com

SEGUES

WZXL/Cape May, NJ ups mond exits ... WPHD/Buffa-

APD Barbara Boight to PD . . .
KFMQ/Lincoln, NE PD Brent
Alberts exits; APD Mike
Blakemore assumes interim
PD duties . . . KZOQ/Missoula,
MT promotes Bill Williams to
APD/MD WXLP/Daven-
port, 1A night rocker Kim Dia-

lo’s Trevor Joe Lennon takes
the Thruway east to become
Production Director/night
rocker at WAQX/Syracuse . . .
Kid Bean is the new 7pm-
midnight jock at WTPA/Harris-
burg.

FOR THE LOVE OF RADIO — WZZQ/Terre Haute PD Steve Kosbau (c)
was the target for Bulletboys Marq Torien (I} and Jimmy D’Anda.
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THE FINAL WORD ON
BACK ANNOUNCING

“Back Announcing.
Part of the secret of my success.”

CASEY KASEM

We've dall got a lot to gain
by giving credit where credit is due.

April Is Back Announcing Month @

WiAA=aefricanradiohistorv.-com
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LON HELTON

Putting New Music
Into Rotation

Is one day of the week as good as any other when it
comes to adding new music into your station’s rotations?
Do all your adds fall on one day, or do you add new music
throughout the week as it arrives?

When I started making calls for
this column I thought a particular
day might surface as the “best”
day for adding new music. I was
looking for well-developed strate-
gies about the most opportune time
to slide new product onto the air-
waves.

What I found, however, was that
most programmers add new music
based primarily on their individual
work week routines; the day of the
week was inconsequential to most
of them.

Which Day, And Why

Some of the days used and rea-
sons offered:

e WZZK/Birmingham MD Bob
Sterling adds records on Wednes-
day because ‘“‘we take music calls
on Monday and Tuesday, gathering
as much advance information
(from record promoters) as we
can. Then we make our choices
Tuesday afternoon, and the new
music goes into rotation at mid-
night Tuesday night.”

e WTCR/Huntington, WV PD/
MD Dave Poole puts new adds on
the air on Tuesday because he does
a new playlist on Monday for trade
reporting purposes. Tuesday thus
becomes the most natural day to
insert new music. Poole also said
he rarely changes the list mid-
week, even if a superstar record
comes in on Wednesday, explain-
ing, “The only reason we're able to
do that is we have no direct format
competition.”

« KIKK/Houston makes playlist
changes Wednesday night, though
MD Joe Ladd said, “We're in the

‘‘Being the only station
playing a new record is
almost like having a

station promotion.’’
— Joe Ladd

computer on a daily basis, con-
stantly revising the music. We add
records as they come in if we think
they should be on the air, regard-
less of the day of the week. Rarely
are our rotations constant for an
entire week,

e WIVK/Knoxville puts new
music on the air on Sunday simply
because ‘‘that’s when we do our
local countdown,” said MD Mickey
Dearstone. “We debut the new
songs before we start the count-
down.”

e WHWVA & WOVK/Wheeling
PD/MD Dave LaBrozzi adds
music on Monday because he said
he likes to start off the week with
fresh music. He was quick to cau-
tion Monday adders, however, to
be sure to tell their computer
music selection system that the
day before Monday is Friday.
“Life-patterns are different on the
weekends, and it’s important your
Monday music slotting is different
from Friday, not Sunday,” he ex-
plained.

Competition Is A Factor

The decision on when to add new
product is affected by the presence
— or absence — of direct competi-

New Music

These ©60-second promos
feature. the hook line of three to
five new tecords added to the
playlist that week. Each cut is fully
announced, artist and title,
LaBrozzi said, “The promos ex-
pose listeners to the songs more
frequently. Thus, when the gong is
played in its entirely, thair percep-
tion is that they're already familiar
with the tune,”

LaBrozzi said that, like mnst sta-
tions, his play no new music in
morning drive. ‘he promos are a

Promos

WWVA & WOVK/Wheeling PD Dave LaBrozzi passed
along an idea that has been presented here before, but
which bears repeating due to the tremendous influx of new
music on Country radio: new music montages.

way to-familiarize morning listeners
with pEw music,

He schedules the promos to co-
incide with the listeners’ music.
awareness cutve. 'l run them
every hour on Monday,” he said,
“and gradually back thern off day-
by-day. by Saturday, they hardly
arat all."” :

He also said the pramos are a
great way o showcase the fact
that - bis stations are aggressively
adding new material weekly.

: S SRR caie
| Days of the Week Country Stations
50% —| Add New Music Into Rotation
40%—  34%
30% —
- 16%  16%  14%  14%
_ | 6%
0%— § o . 0%
i e b
Monday Tuesday Wednesday Thursday Friday Saturday Sunday

tion. Ladd’s policy as stated above
takes into account the fact that he
has a fierce crosstown competitor,
KILT-FM.

“Nothing stops us from adding
records immediately,”” noted
Ladd. ‘“‘Being the only station play-
ing a new record is almost like hav-
ing a station promotion.”

“If the record is
working, | actually stay
with a new artist longer
than an established

act.”’
— Mickey Dearstone

Ladd added that KIKK ‘‘makes
an issue” over new music, pre-
promoting it on a regular basis. “If
you don’t tell them what you're
playing, it’s new to them forever,”
he said.

WTCR has no direct competition,
and Poole said, “I can wait until
the next time I do the music to add
even a superstar. I don’t want to
mess with my playlist more than
once a week.”

Saturdays Best?
Considering the emphasis pro-
grammers place on Thursdays —
the first day of the Arbitron week

BECKY DOES ALTUS — Becky
Hobbs is shown in the KEYB/Altus,
OK studio with PD Roger Lewis as
the two touted the concert, the first
show ever promoted by the station.

— I'thought it might be avoided as
the day to insert new music. Why
take the chance an unfamiliar tune
might interrupt a long TSL span on
what many consider the most im-
portant diary day?

Also, I've long felt that Saturday
was the most advantageous day to
add new music, due to altered
weekend listening patterns when
most Country stations enjoy ex-
panded TSL. Listeners aren’t as
confined to time-driven schedules
on the weekends as they are on
weekdays, so they tend to be more
tolerant of out-of-the-norm station
elements such as remotes, special
programming, and new music
then.

One reason why the PDs and
MDs with whom I talked weren’t
overly concerned with the day-of-
the-week question is because rota-
tions are much slower than they us-
ed to be. WFLS/Fredericksburg,
VA PD/MD Jim Asker said, “A PD
I worked for ten years ago had me
filter in the new songs a little at a
time. But with light rotations as
slow as they are, I no longer see the
need to do that.”” He puts records in
on Thursdays “more out of routine
than anything else,” he said.

WTCR'’s Poole said he puts “all
new songs in as lights, regardless
of artist. With the slow light rota-
tion, there’s no danger of them
coming up close to one another.”

WTCR also has another rule to
ensure that its audience isn’t
“jolted” by the influx of new
music: no more than one new artist

is added per week. “I'm not con-
vinced it’s new music that shocks
the audience,” said Poole. ‘“This is
a game of artist rather than song
familiarity. We’re more concern-
ed about unfamiliar artists, espe-
cially with our older listeners.”

WIVK'’s Dearstone said he’s a
firm believer that if a record is
good enough to add, “it’s good
enough to throw in with everybody.
You can’t have different standards
of success for new acts than for
others.”

Dearstone added this interesting
thought: “If the record is working,

‘““With light rotations as
slow as they are, | no
longer see the need to
filter in new songs a

little at a time.”’
— Jim Asker

I actually stay with a new artist
longer than an established act.
People who like established acts
will buy LPs and hear the song in
different places. New music is
heard in fewer places and takes
longer to burn, especially in our
case where we have no direct com-
petition. Often we’re the only place
they can get music by new acts.”
If you have any thoughts on the
best time to add new music into
your station’s mix, drop me a line.

NEW GROUP, OLD DALE — The Burch Sisters, (I-r) Cindy, Charlene,
and Cathy, manage a smile after an interview with WQDR/Raleigh person-
ality Dale Van Horn.
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arth brooks

When an artist delivers a debut album
with the outstanding material and superb
vocals that one would only expect from a
veteran, you release it with pride...

and a firm commitment.

Garth Brooks, the first album featuring

the lead single ““Much Too Young (To Feel

This Damn Old),” alongside “‘If Tomorrow

Never Comes,” ““Nobody Gets Off In This
Town’” and ““‘Cowboy Bill.”

Produced by Allen Reynolds
Management: Doyle/Lewis Management

www.americanradiehistorv com..
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Definitely Dolly

Nobody Else Looks...Or Sounds Like This!

It's definitely Dolly! - . o

And she’s defmltel y'f

\Qtﬁ‘ back ‘"‘?;

B - \ 3 ?- o o
m 7 home!S S

“White leozee
l(

is the new album!
produced in Nasl{n? ile
by Ricky Skaggg H_ {;: ;
First stop: B
Why’d You Come I

Here Lookin’ L{k‘ That
the most “Lafl /"

- . ! 4 v »
smgle ¢H \'r J <€ ) . r o DOLLY PARTON,
J =1 : 5 “WHITE LIMOZEEN"
. . s g FC/FCT/CK 44384
? . . . e ON COLUMBIA RECORDS,
R ; CASSETTES AND
&l

COMPACT DISC.

MANAGEMENT
GALLIN - MOREY ASSOCIATES
730 SUNSET BOULEVARD
PENTHOUSE WEST, TTHFLOOR
LOS ANGELES. CA 900659
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70 ACTS SET

Fan Fair Shows Shape Up

Fan Fair is less than six weeks away, and 16,000 peo-
ple have registered for the June 5-11 event. Vern Gosdin,
New Grass Revival, Gene Watson, the Forester Sisters,
Ricky Skaggs, and Lorrie Morgan have joined the list of
some 70 acts set to perform during the 30 hours of con-
certs. New to the Fan Fair showcase agenda are Atlantic
Ameriea, Universal, and Airborne Records.

¢ Southern Pacific vocalist David
Jenkins has left the group to pursue
a different musical direction. Word
from Warner Bros./Nashville is he
won’t be replaced.

e We hear that Jenkins wants to
revive his former group Pablo
Cruise, and that other members of
the defunct group may be interest-
ed.

¢ PolyGram/Nashville artist Don-
na Meade will be inducted into the
Virginia Country Music Hall Of
Fame June 11. She will join the

Garth Brooks

Age: 27

Born: February 7, 1962 in Tulsa, OK
. Place Called Home: Nashville, TN
Current Single: “Much Too Young (To Feel This Damn

" Old)”

. Producer: Allen Reynolds

Jones

» Background: Garth Brooks
has come a long way since his
fourth grade performance as the
Big Fig Newton. The youngest of
six children, his mother is Colleen
Carroll, who recorded for Capitol
in the '50s and was a regular on
Red Foley’s “Ozark Jubilee.” Garth
earned a degree in advertising from
Oklahoma State University, where
he was a four-year letterman in
sports. He became serious about
music while in college, singing six
nights a week at clubs near cam-
pus.

¢ Signing: Brooks's first trip to
Nashville in 1985 lasted only 23
hours, but he came back in 1987
with the band Santa Fe. When that
group disbanded he sang demos
for songwriters while working on
getting a record deal. All the major
labels passed on signing him, but
his break came when he performed
at a Nashville Entertainment As-
sociation showcase. Capitol/Nash-
ville’s Lynn Shults took a second
look, changed his mind, and two
days later Brooks signed a record-
ing contract with the label.

e Songs: On his debut Capitol LP
“Garth Brooks,” Brooks's neo-
traditional style is evident in

Current Album: “Garth Brooks”
. Record Label: Capitol/Nashville

Manager: Doyle/Lewis Management
Booking Agent: Buddy Lee Attractions/Joe Harris
Favorite Artists: James Taylor, Dan Fogelberg, George

Statler Brothers, who were in-
ductees in 1979.

e Eddy Raven heard rock band
Thirty Eight Special’s “‘Little
Sheba’ on his son’s stereo and lik-
ed it so much he’s recording a
country version for his new Univer-
sal LP. While Raven was in Los
Angeles for the Academy of Coun-
try Music awards he breakfasted
with members of the band Poison
and discussed a possible collabora-
tion.

—Debe Fennell

T

RS

Album Attractions: “I've Got A Good Thing Going,”
“Cowboy Bill,” “The Dance”

Garth Brooks

“Cowboy Bill,” his self-penned
“Not Counting You,” and the poig-
nant love song “The Dance.” %
Brooks co-wrote four of the album’s
songs, including his current single %
“Much Too Young (To Feel This |
Damn Old).” He will appear on
TNN’s “New Country” May 10, and
a special video interview which in-
cludes performance footage from
“New Country” was recently sent
to radio stations. Presently, Brooks
is getting ready to embark on a
series of radio appreciation shows
around the country.

TheNewArﬂstFactﬂomodiQMSamsrsmpwhgonMCwmwchanfo’moﬁrstm.
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KILGORE WAS HERE — Hank Williams Jr.’s manager, Merle Kilgore, presented the staff of Opryland Music Group’s
Acuff-Rose Music with “There’s A Tear In My Beer” T-shirts and tour jackets to celebrate the Hank Jr./Sr. record. Pic-
tured (I-r) are Kilgore, OMG’s Jerry Bradley, Jerry Flowers, and Charlie Monk.

R SRR

Morgan Music Expands Staff

Morgan Music Group, Inc. has ex-
panded its staff to include GM/Parale-
gal Beverly Vowell, professional man-
ager Matt Lindey, engineer Jeff Baehl,
and receptionist Marla Morton.

v
| «mereury

Jim Halsey Co. Director/Publicity &
PR Bridget Dolan has resigned to
head a Nashville division of the Cindy
Ford Agency/Tulsa. The graphic arts
ad firm will open May 15. Halsey agent

George Mallard has also left the com-
pany, and former Century City agent
Norbert Nix joins Halsey as an agent.

Ronnie Milsap has signed a public
relations agreement with Kathy Gang-
wisch & Associates.
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WALT LOVE

PLAYLIST POINTERS

How To Know What Listeners Want

Knowing how to structure a weekly music playlist is a
programming basic, but different situations call for differ-
ent approaches. WZFX/Fayetteville, NC’s Tony Lype,
WEAS/Savannah’s Floyd Blackwell, and WQIM/Mont-
gomery’s Roshon Vance discuss what works for them.

Satisfying Large
Coverage Area

Although WZFX is located in a
small market, it has a very large
coverage area: the station’s signal
reaches from Fayetteville (in cen-
tral North Carolina) east to the At-
lantic Ocean and northeast to Ra-
leigh, and also extends south into
the state. This means it has to
please a number of listeners in dif-
ferent municipalities.

Lype, who has been in the indus-
try 11 years and in UC/Black radio
for eight, said, “We have a system
that shows us which songs re-
search the highest, and we use it to
put together our numbered play-
list. Internally, we have a list of
how the same songs will be rotated.
Our air people fill out request sheet
monitors three times per week and
submit them for tallying on
Wednesday evening.

“Thursday is record store day.
We obtain more accurate retail re-
porting that day, when stores have
product on hand. We deal with two
mom and pop stores and three
chains in Fayetteville, along with
11 other stores across the state in
cities including Lumberton, Wilm-
ington, Myrtle Beach, and White-
ville. That provides a comparison
of how records are selling through-
out the marketplace and gives me
an idea of how the product is being
distributed. In addition, we look at
the national trades to see what’s
happening, but not as much as we
used to.”

Blue-Collar :
Blacks’ %
Purchase :

Habits

Blacks are responsible for £
more than 12% of the market
for products such as bleach,
cooking oil, and powdered de-
tergent. Richard Green, Presi-
dent of Chicago’s Empak En-
terprises, says, “The buying
behavior of blacks is not well
understood. They buy large
amounts of powdered deter-
gents partly because they have
larger families and make up a
large share of the bluestollar
work force.”

Source: American Demographics
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Tony Lype

Distribution Lagging

“The biggest problem we have in
the Carolina area is the fact that
our airplay beats the distribution of
records to the stores,” Lype noted.
“It’s been a constant problem that
we’ve narrowed down, but we
haven’t been able to solve it com-
pletely. I'll give a record five
weeks to show some sales after
we’ve added it. But when we check
with stores and they say they don’t
have product, it’s obvious the rec-
ord company doesn’t care about
selling it in this market.

“We know we sell records. On
our Saturday night mix show we
play songs that sell directly off our
airplay that one night, so we know
we can create record sales quickly
with a good song. We want to be
able to measure the effect of our
airplay by looking at audience re-
sponse in the stores because that’s
helpful to us.

“Record companies have to stop
lying to us about product in the
market,” he noted. “We need har-
mony between the sales and pro-
motional departments at the la-
bels. They’re working for the same
results: successful records. And
we need hit records to keep our
public happy with us.

“In programming, it’s a must
that you do things the right way,
and all programmers need to do
some form of research to help
guide us in making the most pro-
ductive decisions for our stations,”
added Lype, who is assisted at
WZFX by Kim Stevens.

Wearing Two Hats

Blackwell operates in a small
market where the burden of con-

T S

ducting any research falls on his
shoulders. “A few stations within
our chain have started working
with computers to help them with
their music selection, but we’re
still doing things manually,” he ex-
plained. ‘“When you’re trying to get
all the information you can to help
in making intelligent music selec-
tion decisions weekly, it’s very
hard to do without any help. Natur-
ally, we use requests. Then I look
very closely at national trade pub-
lications on a regular basis.

“One of the most helpful things
to me is talking with my local retail
outlets. We have a good rapport,
and they tell me what’s really hap-
pening in the area. And for quite
some time we’ve had club jocks let-
ting us know what’s playing in the
local clubs.

“Being in touch with the music
has certainly helped us know what
product to play,” Blackwell com-
mented. ‘‘Ilearned years ago that I
can’t just listen to what the record
reps tell me, although I must admit
there are still g few out there who
tell the truth about both their rec-
ords and another company’s if
they’re good.

“In 1989, there are too
many dollars at stake
for music selection
[decided] by guessing
game and gut-level

reaction.”’
—Roshon Vance

“I’ve also found that networking
with others within our chain (Dee
Rivers Stations) has helped me
find good new things — and stay off
others that weren’t happening any-
where.”

——\AAN-a e kicalEadiohistorv-com

URBAN CONTEMPORARY

IS IT LOVE OR PHYSICAL? — All Pro Broadcasting CEC and KACE/L.A.
owner Willie Davis (c) was in attendance at the luncheon celebrating the
release of Ashford & Simpson’s new album, “Love Or Physical.”

Research On
Small Market Budget

Vance, who has been in radio
since 1970, has worked as a jock at
WRKS/New York and WJLB/De-
troit and has programmed stations
including WPEG/Charlotte,
WOWI/Norfolk, and KXZZ/lake
Charles, LA. His experience in
large, medium, and small markets
gives him perspective on what it
takes to structure a music list in
any situation.

“Being in a small market, I don’t
have all the tools I’ve had in other
markets,” he said. “For example,
I can’t use Strategic Research to
test records. Instead, I use three
forms of research to help me with
my music selection and rotations.

“First, I call and visit record
stores on a weekly basis to check
record sales. I actually check the
bins to help verify sales of product.

“Next, I use request sheets.
Each air talent is required to com-
plete two information sheets per
airshift.” Vance said the request
sheets list song title, artist, label,
and the caller’s age. *“I also ask the
talent to have a brief conversation
with each caller to determine race,
so we can document the race of
persons buying specific product,”
Vance added. “That helps us know
who we’re reaching.”

Vance’s third research baro-
meter is industry trade publica-
tions. He also mentioned the partic-
ipation of WQIM’s programming
consultant, Drake-Chenault’s Kim
Travis. ““We research the national
trades together and talk about
what’s taking place each week. I
also give him the information com-
piled from our request sheets and
record store sales data about dif-
ferent product so he’s able to digest
it for our marketplace.”

Vance’s advice to programmers
is that “the personal element
should be removed from determin-
ing the playlist. In 1989, there are
too many dollars at stake for music
selection [decided] by guessing
game and gut-level reaction.
Moving records up and down the
chart and changing a record’s
rotation just because you do or
don’t like it is too costly a method
at a successful radio station.”

The Basics

“In small markets, the way to go
is to research a number of trades

Floyd Blackwel!

MAGIC;
%939

and cut through the hype with the
record reps,” Vance continued.
“Visit the record stores yourself so
you can see what’s happening.
Anyone can say a record is a num-
ber ten or number five seller this
week. Don't believe it — check it
for yourself. When I go to stores I
observe who’s buying the product.
Without making a nuisance of my-
self, I sometimes ask people why
they’re purchasing a particular
record, how often they visit the
store, and how often they purchase
records for their listening pleasure.

“All you need to do next is tabu-
late your requests. Along with your
personal knowledge of the market,
you then have enough information
to make some good, solid music de-
cisions. You’ve got to play the mu-
sic that’s best for your station —
and that means playing what the
listeners want ko hear.”

Picture This

Do you eve- picture yourself in
R&R? Well, s'op thinking about it
and gather your best black and
white promotonal photos {(clear
color shots ar2 fine, too) and drop
them in the msail to Walit Love at
1930 Century Park West, Los
Angeles, CA 80067
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YOUNG BLACK PROGRAMMERS COALITION, INC.

Seventh Annual Award Of
Excellence Scholarship Fund

A Tribute To Sonny Taylor, (\VVeteran Programmer)
and Sylvia Rhone, Senior Vice-President, Atlantic Records

Saturday May 13, 1989

8:00 P.M.
DOUBLETREE HOTEL

5410 LBJ Freeway
Dallas, Texas

Friday May 12, 1989 Saturday May 13, 1989 Sunday May 14, 1989
Cocktail Reception Breakfast Breakfast
6:30 - 9:00 P.M. 9:30- 11 A.M. 9:30 - 11:00 A.M.
Sponsor: Big State Dist. Sponsor:
Island Records Atlantic Records
Special Guest: National YBPC Meeting/
Mica Paris Syndication Workshop

11:00 A.M.

Texas Size Pool Party
2:00 - 4 P.M.

Cocktalil Reception
6:30 P.M.

Award of
Excellence Banquet
:00 - 11:00 P.M.
Sponsor: MCA Records

Tickets are $100 each. Tables (seating 10} are $1,000. Room rates are $55 single or double. Call
the Doubletree Hotel (214)934-8400 for hotel accommodations. For more information on the
scholarship banquet contact Marcell Lee at (504) 822-1945.

EARLY BIRD REGISTRATION FEES REGISTRATION
Members ... $65.00
Non-Members ..........cooiiiiiiiiiiiiiat, $75.00 Young Black Programmer Coalition, Inc.
Late Fee After October 31 ................... $10.00 Seventh Annual Award Of Excellence
Spouse Regular or Banquet Ticket .......... $60.00 Scholarship Banquet - Registration
CONTACT: Barbara Lewis .......... (818) 707-3841 Return to: YBPC, 10700 Santa Monica Bivd., 90025

SOUVENIR BOOK INFORMATION

: Name
(Ads Based On 8% x 11 trim)
Full Page - inside front/back ............... $550.00 Company
FullPage ..........cooooviiiiiiiiiiii... $400.00
Half Page .................................. $275.00 Address
FourthPage ...............coooiviiin.t. $225.00
EighthPage .................coooiiiiiiis $ 75.00 City State Zip
Professional Card .................c....... $ 75.00
Non-Camera Ready Artwork ............... $100.00 Phone S
CONTACT: Henry Jefferson, 10600 So. Gessner #4 {CHECKS OR MONEY ORDERS ONLY]

Houston, Texas 77071, 713-271-0011
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AcTUALITIES _ comeov WM comey

OLYMPIA

BROADCASTING NETWORKS

Do you have unique sports interviews, actualities, play-by-play
broadcasts? Olympia Broadcasting Networks is looking for
“unusual”, “‘off the wall”’, ‘‘entertaining’ bits for its radio
shows hosted by John Madden, Bob Costas, and Roy Firestone.
We pay well for material we air. Submit tapes to KEN BEUTCH,
OLYMPIA BROADCASTING NETWORKS, 22 N. EUCLID,
ST. LOUIS, MO 63108 OR PHONE (314) 361-2000.

AIR TALENT SERVICES
Need A Great Tape?
W\\[@r@@ Be surprised at how good you

really do sound, Editing is only the
} %%%?mg beginning. Call or write today, we

can help.

(

P.O. Box 4087 e Signal Hill, CAS0804 (213) 597-8344

| AIRCHECKS

AIRCHECK COLLECTORS

Remember Joey Reynolds at WQAM .. Bill
Cullen doing wakeup at WRCA ... Jefferson Kaye
rocking Buffalo.. . Alan Dary's late night show at
WBZ ...Bob Tarring as Shannon at WDRC?

If these hidden treasures live in your collec-
tion, maybe you'd like to trade for one of the
900 airchecks in ours.

Write for details and a FREE cassette demo.

MAN FROM MARS PRODUCTIONS

159 Orange Street, Manchester, New Hampshire 03104

_ BROADCAST SOFTWARE

HITMAN A
Compuserized

HITMAN IlIA

The most advanced computerized music library inventory program.

Developed by Personalized Computerized Assistance for DJ's, radio
stations, record stores and the serious record collector. Now you
can inventory your music and have immediate access to the vital in-
formation you need. Enter, edit or delete a record as well as list to
your screen or printer your entire collection by ARTIST, TITLE,
LABEL, YEAR and more!

For more information call or write:
Personalized Computer Assistance,
84 Windsor Ave.
Rockville Centre, NY 11570
(516) 536-5691

&
b 4

3

(includes $5.25 ftoppy and instructions).

HITMAN I11A suggested retail price only $99.00 J, (g Jj $

@

VAZTAVLLIIVIVNAR S
MUSIC LOG - $895
MDs love us! Broadcasting’s best com-
puter playlist value. Fast, flexible, & ez to
use. Optional interface to traffic. IBM-PC-HD
compatible. The Management, Ft. Worth, TX
800-334-7823.

A AA AR ARARANRNDR RS RN
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THE WORLD’S FASTEST MUSIC
SCHEDULING SOFTWARE!

RPOWERPLAY

Switch to the amazing, new, high-powered system you've been
waiting for! POWERPLAY is straightforward, easy-to-use, and
backed with a total service commitment. Control your music.
Release your ratings potential. Multiply your productivity. See for
yourself how POWERPLAY outperforms the competitiont Call
Dave Ferraro at Micropower, Corporation, for a free, hands-on trial.
501-221-0660.

P T o N T T

.. .in Canada
since 1987

PERFORMABLE CLEAN
Separate edition for U.S. stations
WRITE ON LETTERHEAD FOR FREE SAMPLE OR
SEND $35 (U.S.) for 12 ISSUES TO:
Condor Communications, Box 45, Station Z
Toronto, ON, CANADA, M5N 223

AIRLINES

FIRST CLASS COMEDY

MONTHLY SERVICE « « JOKE BOOKS
FREE SAMPLE USE STATION LETTERHEAD
TO: P.0. BOX 80816, ST. CLAIR SHORES

MICHIGAN 48080-0816

‘yual 30r o[)augid... "’

FUNNY - CLEAN - USABLE FREE SAMPLE!
MONTHLY JOKE SERVICE USE LETTERHEAD

P.O. BOX 2333, DENTON, TX 76202
OR CALL 24 HR. 817-382-2275

< 6 WKs ]
D eqON FREE
“‘%“““‘b A COMEDY EDITORIALLJ

NU

“ 'RED' hits both sides of the fence . . . those who think
! what he's saying is gospel, and those who think it's just
' for fun.” BJ105/0Orlando

Call Mike Hesser, Collect 805-543-9214
SYNDICOM®, PO Box 12837, San Luis Obispo, CA 93406

Wi e e s e s Ar 3 e v v e e sk e e e e o e e s e ok e ok o ok o ol e o o o o o
Dave Dworkin’s

»*

$6000 FOR COMEDY? %
That's not very funny. At Ghostwriters %
yearly subs are under $200 . . . other:
features even less. Fcr FREE detalis *
write to Ghostwriters, 2301 Unity Ave. ;
North, dept. 489, Minneapolis, MN %
55422. Or call 612-522-6256:

anytime! *
n »

T 2223222222222 2222 sds st esesss st sl s s
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“Phantastic Phunnies’’g

‘‘Phantastic ”hunnlos will certainly help you with your show or presentation!”
(Gary Owens, radio & tv personality) *‘Phantastic Phunnles is funny, topical, and
consistently on target!”" (Gene Perret, tv producer, Bob Hope's head writer) "My
4 million listeners think Phantastic Phunnies is absolute'y terrific.”” (Marc
Rogers, Radio Taipei, Taiwan)

11th ANNIVERSARY SPECIALY
3 month’s sampling (over 1,000 topical one-liners) .. plus 'Bopus
Gift’ Send just $5!! **Phantastic Phunnies," 1343-R Stratford Drive,
Kent, Ohio 44240

“Both well written & well preduced . . . i
count me in.” -Marty Cohen, KFOG.

““Duck Logic is the first service we
choose!” -The Wake-Up Crew, WKLS.

The Duc

k Logic Comedy Network
312-278-9529

Just One of: 101 [razy Jinges-

You get over 101 Killer Drop-ins in the form of Fully Produced Jingles for
only $99.95. (That's less than a buck a jingle..... CHEAPI)

Free Demo and Complete list of Crazy Jingles™
71 4 683'21 6 8 to 5 P fiC -Ounlum Concepts Unlimited ™

When you get tired
of their Bakker, North
and bedpan jokes,
Let us know.

™ Current issue:

The Sheets/Box 4858/St. Louis, MO 63108
or call us: (314) 825-0206

TODAY’S HOTTEST

TOP COMICS!

60 SEC. BOFFO BITS!
(Digital/Reel to Reel/Casserte)
For ™  Tom Adams Productions, PO Box 25989,

samples Honolulu, HI 96825,
qrite: (808) 395-7500/395-7501.

e emmemmes—i - O CAREACHORISTOr V- COM

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accom-
panied by payment. VisalMC/AmEx accepted. One-inch
minimum, additional space up to six inches available in in-
crements of one-inch. Rates for R&R Marketplace {per inchy):

Per Insertion

1 time $10.00
6 Insertions $65.00
13 Insertions $60.00
26 Insertions $55.00
51 insertions $50.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is 6pm Thursday. one week prior to publica-
tion date. Marketplace ads are non-commissionabie.

Submit to:

Marketplace

RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 {213) 553-4330
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RITA BENTLEY PRODUCTIONS

featuring

SUSAN B. ANTHONY-JONES

and introducing

RITA BODINE

Hilarious jock-interactive characters in over 38 markets! Call for demo (804) 231-9861 9am-3pm EST.

BU 1 esrc"
Fnﬁéexl?w @ »
Not recommended for sourpusses,

grouches, or Uncle Nasty!

THE FUNNY BUSINESS
210 Hollywocd St., Fitchburg, MA 014206134

(508)342-1074

Lo

*r. Since 1976!
O LiNers .
FREE SAMPLE ISSUE

of radio’s most popular humor service v,
For sample, write on station letterhead to: O Ll”ers
11060 Cashmere St., Suite #100, Los Angeles, CA 90049

NOTHING ELSE LIKE IT!
19 pages of jokes and bits every month. Higher
percentage of usable stuff, too. Call or write for free
sample.

HOT AIR MALOONS
Roger Malone, 1115 Bellevue, Reading, PA 19605
(215) 921-9633

Hundreds renewed again!
Free sample!

Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas. TX 75227

Contemporary

SWruncHLINERS

America's newest comedy service can now be yours. For a FREE,
knock out sample issue write on station letterhead:
PUNCHLINERS, 2714 Stateview Drive, Toledo, OH 43609,

or call (419) 382-7572.

trial: $5. Or info: P.O. Box 112576, San Diego,
CA 92111. Also Birth/Hist. Almanacs. Indexed!

START TAKING HOSTAGES!

DIAL DOMINANCE demands a KILLER Processing Chain!
CUTTING EDGE TECHNOLOGIES introduces the ‘‘VIGILANTE" FM
Limiter. This IS the processor that CURRENTLY HOLDS THE COM-
PETITION FOR RANSOM in New York, Philly, Miami, Baltimore, and
Cleveland! And Now it's available for You, from the people who KNOW
quality competitive processing, CUTTING EDGE TECHNOLOGIES!
Call Today: (216) 221-7626.

“DROPINZ”

50 character voice bits each month only $20. Semi-
annual and yearly rates too. Sample cassette, $4.

SHO-PREP is daily weather, sports, birthdays,
almanac and trivia on a single sheet. Free sample.
AIRCHECK production and. critique by a 25 vyear
‘broadcast veteran. Call or write for rates.

Stu Collins Broadcast Services
174 King Henry Court, Palatine, IL 60067 (312) 991-1622

EMPLOYMENT SERVICES
e Get the hottest R&R R R

classitied listings early!
RANND § RECORDS

R&R Job Hotline mails
separately to you three
days before R&R. Call s
213-553-4330 to sub-
scribe today. Visa/Mas- HDtLIne
terCard/AmEX.
FEATURES

PUREBRED AMERICAN
MONGREL MUSIC

N Join singer/songwriter /recording
I [ arfist Page Wilson, friends and
’ guests every week for a 3 hour
- 5 5 ? musical visit. Great for COUNTRY
formats. Guaranteed to attract
loyatl fans and advertisers. Digitally recorded for fool-
proof quality. Effective sales program for YOUR market,
exclusivity. Call for details and avallability. PO Box M7,
Mechanicsville, VA 2311-6117. 804-783-1946.

(fotn e
ENGLISH PSYCHIC AND RADIO PERSONALITY!
As your resident psychic | can light those phone

lines! By phone, | have Gentner EFT 900A. No
fee, only your dime. Demo and bio:

606-259-1933

WV 0 (v
Presents

5/5 — “BlG MAN ON CAMPUS”
interviews with
Allan Katz & Cindy Williams

No Cash — No Inventory — No Barter

Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (213) 457-5358 ‘
Call for list of interviews available, ’
Better Than Sex!

Try 'em Side by Side!

CoZMiK DeBRis Free samPLE

500A Champlain St. - Ogdensburg, NY 13669

FEATURES

BE A ‘BOFFO’ WEENIE

For Free Samples Call TOLL FREE
1-800-225-5061 Ext. #248 g
1-617-749-3691 (FAX)or write P

we Electric WEE

P.0. Box 2715, Quincy, MA 02269

E LT T T e - e e e D D - e

TELE-JOKE

WEEKLY/DAILY Joke Services

Pre-tested, topical one-liners. Jokes by FAX or mail.

- oo s e e

]
L

For a free sample call (209) 476-1511 or write:

TELE-JOKE, Suite 33-376, 4555 N. Pershing Ave.
Stockton, CA 95207

IDs, JINGLES, SWEEPERS

novelty songs, the finest in creative production
services, and welcoming our newest family
members . . .
RADIO PRIMA RETE-Reggio Emili,
ITALY
MERCIA SOUND-Coventry,
ENGLAND
CIXX-FM-London, Ontario, CANADA
KLYV-Dubuque, 1A
Call for your CD demo, and we’ll see you at the
NAB Programming & Production Showcase in

Las Vegas!
(216)291-9920

FAX (216) 291-9928

AND SEPARATE YOUR
STATION FROM THE REST

NOWHEARD ON GREAT RADIO
STATIONS LIKE WZPL,WDJX,WHHY,
WRXK,WGBF,AND MORE!

TOURDESIGN"

Broadeast Fodwction Services

CALL FOR YOUR DEMO
317/573-5549

WE’VE GOT THE BLUES FOR YOU!!!

Taft, Suite G, Arlington, TX 76011.

Since 1985 Blues Deluxe® has been pleasing listeners around
the country. This weekly, one hour program features
classic & current blues, interviews, listener requests &
promotions. Barter. Demo & other info. Music Unlimited, 763

BLUES
DELUXE
800-999-3520

DFW area 817-261-3520

wwwn-americanradiohistorv-com
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IDs, JINGLES, SWEEPERS

“Techsonics is the best library I've ever
used! If's changed our radio station
over night! Get Techsonics before the
guys across the street do!”

Brian Wilson, Prod. Dir. Y-95 Dallas

Call 804-547-4000

for our CD demo!

The production library of choice for. KIS-AMV/LA, KKBQ/Houston, Y-95
Dalias, Power 95/NYC, WMMS/Cleveland, Radio 3TT/Melboume,
KXYQ/Portiand, ALFA/Mexico City, Y-100/Miami, WPXY/Rochester,
KOY/Phoenix, WKQX/Chicago. &-107/Wash, D.C.. and many others!

GETS YOUR STATION 5 CUSTOMIZED JOCK SHOUTS!
HOT SINGERS WILL FIT INTO YOUR CURRENT PACKAGE.
also  * KILLER CONTEST PROMOS W/UPDATES
 IMAGE BUILDING snmo;ao ld:i:::‘ -
* ACT NOW TO LOCK O
Faﬁ}{“{.’,‘:{.‘l‘;"“ « FREE STEREO DEMO WAETTERHEAD
currently heard on

KTSA-WING-WFLA/Z-93-WKIX - WSGD-WSEN
more

813 7E|| ) 813

39-SPOTS (W@ﬁ 397-7687

9692 123 Way N. Seminole, FL 34642

Syntheffexx gives you the tools to create
your own: Promos, 1D’s, and Sweeper Beds
... for under $100!

Syntheffexx was mastered using a revolutionary new digital en-
coding process, making it the highest quality sound library
available on the market today. This is a special introductory

offer. Don’t Miss It! 415-686-9141

Digital Effects Production Library
Volume 1

T R S e =
You deserve the Jingles that STAND

OUT AND SINK IN-- *Dynamite!™
™ CHR & AC. Be sure to ask for the
NEW TRANSITION CUTS. =Also great
Hot Acoustic Country. Lite, AOR, and more CHR
Jingles.«Call for FREE DEMOS. Ask for John or Ky,

612-342-4444 PESL

‘=

PROGRAMMING

THERE'S NOTHING NEW
AT ALTERNATIVE PROGRAMMING, INC.

We still have the same ownership, Low Rates and Quality Programming! We've grown to
the size we are now by offering a solid quality product and not by buying out our competitors!

If you want the security of a SOLID CONTRACT with no built in automatic renewal clause . . . and without a paragraph
saying we can sell your account to someone else, then call us today so we can show you how we put peace of mind at
the top of the list.

* The Beautiful Alternative * The Adult Alternative
* Nostalgia (Trad. MOR)
* The Country Alternative * MOR Plus
* Contemporary Christian * Adult Contemporary

* CHR * Rock Oldies
With this high speed, ever changing industry we're in, can you really afford to sign a long term programming contract?
ALTERNATIVE PROGRAMMING, INC.

2501 Oak Lawn, Suite 365, Dallas, TX 75219
214-521-4484 800-231-2818 FAX 214-521-6808

SHOW PREP
AC ... CHR ... COUNTRY

v BE CAPTAIN _ v
Available on DAT or Analog reels Of s"arShiP K/W _!

Call COLLECT for more information Host the Morning Cartoon Show. The magic of TV, Movies, Comedy
“mmg | & History come alive in exciting 10 sec. soundbites. Call/write.
2 SEGUEntertginment 3421 Clement, San Franasco, CA 94121. Free
PROGRAMMING SERVICE demo & guide. (415) 386-2177.
POST OFFICE BOX 51978
JANY/A\Y/A\Y/A\V/A\Y/A\Y/ N/ N\ \Y/N\Y/AN/N\Y/a\Y/a\

INDIAN ORCHARD, MASSACHUSETTS 01151
413 783-4626

NAB SPECIAL - 10% DISCOUNT
ON ALL OLDIES LIBRARIES

THE MOST COMPLETE SHOW-PREP
: PROMOTIONS ‘service in the industry is the Wireless Flash.

ice-a- icA i Jd
005606060606060606060606060606060660e Twice-a-week service includes lifestyle news,

A MUG WITH A MESSAGE! trivia, a format-specific entertainment sec-

tion, Brad M 'a daily al dail
CUSTOM IMPRINTED PORCELAIN MUGS hormoope, Rt Ul e o A Neh
72 - $2.69 ea.

more! Find out why more personalities than
144 - $1.98 ea ‘ever before are "...getting it im & Flash!"
FAST SERVICE

(800) 543-3628 BOX RR
(213)392-1450 VENICE, CA 90291

MUGS UNLIMITED

1121 INDIANA AVE.
WIRELESS

FLASH

o 350 Camino de I Reing/San Diege, CA 92108

UP YOUR RATINGS! FREE TWO-WEEK SAMPLE!
A FRESH ADVERTISING IDEA! (800) 445-4555

CUSTOM MASCOTS & LOGOS
¢ 15 Years Experience e Quality Craftsmanship Celif., Alaska, Hawaii & Canada, call eolisei (619) 293-1318
e Nationally Known ¢ Affordable Prices Australia/New Zualand: Contact The Hadic Shop, (012) 908.1200

For FREE Info., Call or Write

FANTASY FACTORY
405-942.9960
1515 N PORTLAND, OKLAHOMA CITY, OK 73107

A A A A A R R R T
iz 7 b b

IIHLA-NYC-CHIC- DALLAS-SEAT-MNPLS-CINIIII

' TITLES BY THE THOUSANDS

We have the hard-to-find 46rpm records you've been searching
for. All formats - 40°s to 90's! Fast turn around. Call or write for
our new catalog.

———

Box 66455, Dept. #RR, Los Angeles, CA 90066 (213) 391-4088

GOLD LIBRARY
IN STEREO
The Top 2000 Hits From 1955-1973

o Most In Stereo
_ Call for more information and Special prices

918-492-7222
MSA

Custom orders available
AN S SN NSNS\ LN CRVCRNCKS

E:A USING BEST PREP WEEKLY. WRITTEN WEEKLY, ALL
ST T READER SERVICES FORMATS, FEATURING B-DAYS, CELEBRITY BITS.
MOVIES, & TV. CUT YOUR PREP TIME ORDER TODAY.
The R &R 26 WEEKS 856, il 52 WEEKS ONLY $89
: o 43614
T Y E d wﬂm‘. BEST PREP WEEKLY, BOX 14421.TOLEDO CHIO
aegr en LLRE LA RRLEL AR ELEERER AN SRR SRR CeRs

Review Pack” only
All the hits 1974-1988 = §25*

Call Kelley at R&R = 213-553-4330

SHOW PREP

PERSONALITY RADIO by Dan 0’Day
292 pages devoted to helping you put your career on the fast track: Show
Prep, Building A Bit, On-Air Calls, Creating Character Voices, Using Calendar
Bits . .. plus O'Day's highly praised, exhaustive chapters on Job Hunting
and Contracts . . . and interviews with Dees, Brandmeier, The Greaseman,
Howard Stern! ‘A realistic look at the fundamentals & principles of ersonal-
ity radio...a value at twice the price!''—John Lander, KKBQ/Houston

Only $24.95/ *r. 11080 Cashmers St, Suits #100
0 L \n els Los Angeles CA 90049

q —
%ﬂ Fads 3w/ DJs: MUSIC FACTS. . .FAST!
What links Debbie Gibson to Sid Vici i ? When your record is running out, GALAXY is there for jou! Every bi-weekly issue is loaded
apl R Me C °.l Vicious and If"""'“‘f,, with reliable information about the BREAKING SONGSand the CURRENT ARTISTS! Plenty
ow dy -E.M. use “repule .bram unconsclousness ¢ of it too, for each and every artist. All written in short, one-thought “bits". PLUS a daily almanac,
Chart Facts answers these questions and many others on birthdays, calendar, News & Trivia, movie & T\Sl star updates, career & industry briefs and
i i MORE every issue! Just write or cail for a FREE SAMPLE ISSUE. Please indicate COUNTRY
over 70 C.HR apd AC .hl[S every week., Well researchgd, or CONTEMPORARY music edition:
ready-for-air, get it by mail or computer. Call for answers, in- GALAXY
fo and a 14 page sample. GALAXY/) 1097 D Bar K Drive » Durango, CO 81301
***1-800-776-7770*** i
-

e ~— WWW.americantadichistons.com -
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SYNDICATION SERVICES

AND DISTRIBUTION

Of Your
Radio Program

(705) 324-4149.

SAN DIEGO’S AUDIO DUPLICATOR

WANTED TO BUY
OLDIES LIBRARIES

Canadian Radio Station would like to buy your 50's &
60’s library. Please mail or fax playlist & price list to
CKLY Radio, 249 Kent Street W., LINDSAY, Ontario,
By Canada, K9V 2Z3. Telephone (705) 324-9103 or Fax

WEATHER SERVICES

The Weather’s Changing...

To Custom Format, Personalized Forecasting

Voice Work & Music For Radio
smm (619) 670-9598 @ FAX: (619) 670-3094 umn|

VOICEOVER INSTRUCTION

“How to Make Big Money
in voiceovers'™

g2

Susan Berkley’s

Call for FREE Info: + Broadcast Quality Audio

1 (800) 333-8108 WEATHER SCAN.

WEATHER SERVICES

WEATHER SCAN
(215) 887-3321

WEATHER SCAN utilizes Weatherology, a redefined and more precise
study of weather forecasting. WEATHER SCAN is currently servicing

Marketing Seminar satisied clients Radio, Television, and Newspaper.
Now on Cassettes! + Adaptable To All Formats From AOR to NPR
« Live Call ins
w/64 pg. booklet  Forecasts Updated Through The Day

For the difference in weather, the difference is Weatherology. Call

Now, get an accurate, locaized weather forecast
from meteorologists with professional radio experience

. :Jntelraction with on-air talent
= Daily taped presentations
= Backed by color radar m
* AM/FM package discounts m
To find out how SKYWATCH can custom ri:
fit a forecast package to your Station

o SKY Hmn
~L TM.

WEATHER CENTER
347 Prestiey Road. Bndgeville, PA 15017 « 412-221-6002

Marketplace -- the Industry’s service
station . . . get it working for you!
Call Ilsa or Dave at (213) 553-4330.

OPPORTUNITIES

OPENINGS OPENINGS

T TS TS T T s T T o T T T T T

| NAC TALENT

Radio Success Services is building a pool of talent and programmers for use in new and exciting
[ NAC stations across the country. If you are an NAC announcer or AC announcer with a smooth, warm
delivery, and the ability to communicate clearly and directly in very few words, send a tape and let's
talk. There is no charge for you or the station. We just marry our clients with the best talent. Our pre-
sent list of markets includes Portland, Sacramento, Detroit, Dallas and Austin. Send T&R to Radio Suc-
cess Services, 9204 Blue Oak Dr., Orangevale, CA 95662. M/F EOE

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 . . . SAVE $20.00
MONEY BACK GUARANTEE

Amezicar Radio

JOB MARKET
1553 N. Eastern, Las Vegas. NV 89108

"="MAJOR MARKET TALENT™ |

if the shoe fits . . . You have over §, 7, 10 years in radio — you started in a small market,
learned your trade, moved to medium, and now you're ready for a Top 100, or Top 50, or
even higher . . . but how do you break in? How do you become aware, as soon as the open-
ing occurs? Well, that is our job. NATIONAL, the acknowledged leader in radio personnel
placement since 1981, receives a constant flow of job avails for all size markets. We make
the compiete presentation for you. If you are seriously looking -- contact NATIONAL im-
mediately for complete registration information 40',
Ao,

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R., F.O. Box 20551 ¢ Birmingham, Al 35216 ¢ (205) 822-9144

MOVING IN FREQUENCY?

® Put Number 1 to work for you.
Century 21 can make your move easier, whether you're moving from
Albuquerque to Ypsilanti or 88.1 to 107 9! Century 21 has over 7000
offices worldwide to serve your needs, and can help you obtain a
10% discount on Atlas Van Lanes when you let us help you move.
For FREE information on any city - the key to your next move is:

(301) 353-WKEE. ===

One week $7.00 —
Yearly $120.00

OPENINGS OPENINGS

IF YOU WORK IN RADIO,
BUILD YOUR FUTURE IN HAWAII!!

Quality radio team being formed now on the Big Island of Hawaii!!! KLUA-FM, covering the entire KONA

COAST, has outstanding opportunities for outstanding radio people. immediate openings for: SALES
MANAGER, PROGRAM DIRECTOR, OFFICE MANAGER/BOOKKEEPER, SALES, SALES SECRETARY,
DJ/MUSIC DIRECTOR, DJ/RESEARCH/PROMOTION DIRECTOR, DJ/PRODUCTION DIRECTOR, TRAF-
FIC/RECEPTIONIST. Rush resume and cassette to Jim James, KLUA-FM, 73-1264 Kukuna Street, Kailua-
Kona, Hi 96740. (Partial staff on-line by June. Airdate Sept. '89) EOE. M/F

| PRIZES IS
INCLUDE: —: =

* $2,500 Cash @ :
* On Air Time =g, X

* Paid Scholarship Z
(Broadcasting School)

California-America

#1 D] CONTEST

On Air Personalmes

Broadcast Students Club DJ’s ¢ Cruise for 2
(’Hara Competitions, Inc. Presents * And Many More Prizes
AREAS OF
COMPETITION:
A LIVE CONTEST * Personal Interview
* Timing

FOR DJ’s!
Men and Women/
18 years & over.

* D] Music Mixing

For more information, write or call
O’Hara Competitions, Inc. 11809
Beverly Blvd., Whittier, CA 90601
714-860-8913.

EAST

WBEC-FM seeks AM drive announcer. Experience and a love
for the public a must. No calls. T&R: Patrick Ryan, 211 Jason
St., Pittsfield. MA 01201, (4/28) EOE

TOP PRODUCER OF
MICHAEL JACKSON HITS
(and many other top stars)
SEEKING NEW TALENT FOR RECORDING AND

New England’s WZPK is seeking Air Talent for future open-
ings. T&R: Charlie Michaels, WZPK, Box 350, Portland, ME
04112, (4/28) EOE

NATIONAL RECORD DISTRIBUTION. Send demo
and master tapes (including $15 for handling and
reviewing time) to: MARCELLINO PRODUC-

#104, Full service WBEC-AM seeks fulltime afternoon drive An-
nouncer. Sense of humor, hard worker. T&R: Patrick Ryan,

WBEC-AM, 211 Jason St., Pittsfield, MA 01201, (4/28) EOE

TIONS, 21053 Devonshire St.,
Chatsworth, CA 81311,

AT/Production Director opening at small market Country out-
let. New facilities, professional environment. T&R: WCHA, K.
Kasey, 479 Chambersburg, PA 17201

PRODUCTION DIRECTOR
Leading station in Top 75 market seeks
production pro. Must be dedicated, hard-
working, creative! Resume and samples
to Radio & Records, 1930 Century Park
West, Box #454, Los Angeles, CA
90067. EOE

[YEXXEXXEXXEXX N RN RN N N N N NN NN )

WNAYV is seeking CHR-type AT for parttime and weekend
shifts. T&R: Mr. Paul Mann, Box 829, Annapolis, Maryland
21404, {4/28) EOE

Afternoon Newsperson sought for outiet on NH/VT border.
New England residents preferred. Hard working beginners en-
couraged. T&R: WNHV, White River Junction, VT 05001.
(4/28) EOE

WWW americanradiohistoryv-com
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OPENINGS

Newsperson sought for afternoons and some Saturdays.
Must have college degree or one year experience. T&R:
WXVA, Larry Bauer, Box 700, Charles Town, WV 25414,
(4/28) EOE

Eastern Long Island, NY CHR seeks witty, intelligent, funny
AM Air Personality. Can you be timely and hysterical and
maintain the flow? RANDI TAYLOR: (516} 728-9229. (4/28)
EQE

SALES

ACCOUNT
eXeCUTIVE

IF YOU ARE

BILINGUAL

IN SPANISH,
AHORA TIENES
DOS MANERAS
PARA SUCEDER.

We are a major broadcasting organization with an un-
usual opportunity. We te looking for a smart, capable
and effective communicator to train in radio advertis-
ing sales.

This is a unique way to utilize your outgoing per-
sonality and interpersonal skills to enjoy the kind of
challenges you ve been looking for. You must be moti-
vated. well-organized and able to work independently
We would prefer some sales background of any kind,
but we encourage dynamic raw talent to apply.

We offer a competitive salary and commission pack-
age (first year earnings potential $25K) and excellent
benefits. Plus the kind of exposure that doesn't come
along too often. Send your confidential resurne to: Box
DDT-764, Suite 1900, 485 Madison Avenue, New
York. NY 10022. Equal Opportunity Employer M/F

:.-.-.-.-.-.-.-.-.-.-.-.-.-.‘
:HOW TO MAKE BIG MONEY
; IN VOICEOVERS! You'll learn how to
| ]
N
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[ ]

make more money in a day than you do in
a week! 1-Day seminar Sunday May 21 in
NYC. Covers: marketing, technique,
demo tapes, everything you need to do
commercials and industrials. For details
call toll free (800) 333-8108, or in N.Y.C.
! (212) 369-3148. Or write Berkley Prods., PO
8 Box 6599, New York, NY 10128-991.
:.I.I.I.I.I.I.I.I.I.I.I.I.I.

WSBY/WQHQ. Experienced. Fulltime Pro-
duction Director. Must have creative commer-
cial writing skills and be congenial to work with.

Good Benefits! Send tapes and resumes to Ed
Hunt, Operations Manager, P.O. Box “U”,
Salisbury, MD 21801. EOE

R e T T T T T

OPENING

Experienced hands-on operations person
for regtonal FM and Full-Service AM
factlity covering Southern West Virginia,
Eastern Kentucky and Southwestern Vir-
giata, Must have superior leadership, com-
munications, organizational and motiva-
tional skills. He/She must have thorough
knowledge of the programming elements
with news information background neces-
sary. Send inquiries (no phone calls
please) to J.C. Evans, COAL COUNTRY RA-
DIO, P.O. Box 261, 5% E. 2nd Ave., Wil-
liamson, WV 25661. EQE

" N
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EAST COAST TOP 10 MARKET
Mornings Wanted Now. T&R to Radio &
Records, 1930 Century Park West, Box
#453, Los Angeles, CA 90067. EOE
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WPGC/Washington, DC has opening for Continuity Director/
Traffic Coordinator. Seeking team player with ‘"can do’’ atti-
tude. Must be computer literate. Resume: Edward Turner,
6301 Ivy Ln, Suite 800, Greenbelt, MD 20770. {(4/28) EQOE

OPENINGS

Soft AC in Palm Beach area seeking experienced, midday AT
with strong production skills. New facility. T&R: WNGS, Ross
Block, 1016 N. Dixie Hwy. West Palm Beach, FL 33401.
(4/28) EOE

East coast radio group owner seeks Account Executive for
outlet in Central Virginia. Excellent earning/growth potential.
Cali: Susan McCurry (703) 672-1000. (4/28) EOE

Mature voices sought for expanding Fiorida EZ outlet. Good
production and remote skills. T&R: WQLM, Box 1929, Punta
Gorda, FL 33951. (4/28) EOE

P-3 CHR in Cajun Country is seeking a new overnight Air Tal-
ent. Great atmosphere and company promotes from within.
T&R: Steve Small, Box 3345, Lafayette, LA 70502. (4/28)
EOE

|- Get A Jump On The Industry’s
Hottest Job Opportunities!

Get R&R's weekly Opportunities/ I
classified section before the paper's
published. R&R Job Hotline is mailed
to you separately. Call 213-553-4330
to subscribe today. Use Visa/Master-
Card/AmEx.

HotLine

News opening in North Carolina resort area. On-air and field
reporting duties. T&R: Box 400, Wanchese, NC 27981.
(4/28) EOE

AT and Production Director sought for two Top 20 markets.
Openings at CHR and AOR outiets. T&R: Talent Search, 7507
Summitview Dr., irving, TX 75063. {4/28) EOE

Morning AT sought for resort area FM. Smoke-free environ-
ment, good pay and besutiful area. Contact: John Harper,
P.D. at {919) 473-3434. (4/28) £OE

Hotshot Promotion Director with large market experience in
marketing, contesting, and great ‘‘capture the moment’
ideas. Materials: WFOX, Dennis Winslow, 2000 Riveredge
Pkwy, Atlanta, GA 30328. (4/28) EOE

Experienced production pro/copy wiz for high energy CHR
sought. Production samples, T&R: Lazer 93, Russ Brown,
950 Manatee Rd., Naples, FL 33961. {4/28) EOE

Opportunity knocks in the pages of
R&R every Friday . . . call (213)
553-4330 to make it happen for you!

AC station near Nashville seeks experienced AT. Production
skills necessary. T&R: WKRM, Box 1377, Columbia, TN
38402. No phone calls please.(4/21) EQE

Hot AC near Dallas has possibile opening for energetic female
AT. T&R: WGVL, Box 1015, Greenville, Texas 75401. (4/21)
EOE

Award-winning suburban DC full-service with heavy emphasis
on news. News and Air Talent slots open. T&R: WAGE, 711
Wage Drive, Leesburg, VA 22075. (4/21) EOE

Talent with production skills needed. Top Country station in
Myrtle Beach, SC wants you! T&R: WYAK, Dean McNeil, Box
15401, Surfside Beach, SC 29577. (4/21) EOE

Aggressive Urban outlet seeking Sales Manager with same
qualifications. Minimum two vyears' experience. Resumes:
WDKT, 200 Main St., Madison, AL 35758. {4/21) EOE

Got a job? Need a jock? Put it in
Opportunities -- and get results! Call
213-553-4330.

OPENINGS

MASSIVE
TALENT
SEARCH

New Orleans’ #1 sta-
tion looking for three
outstanding individuals
Morning

to fill the following positions
Drive Co-Host/Sidekick, Production Direc-
tor, Afternoon Drive Personality. T&R to:
Mr. Bob West, Q-93 FM/AM, 1440 Canal
Street, Suite 800, New Orleans, Louisiana
70112. EOE

# MORNING DRIVE NEWS ANCHOR
' Top rated Urban Station |
Is this you? Your news instincts make
l you the talk of the town. You're a class I
l act and you can interact with a killer air l
talent who wins the market. You have 5
' plus years exp. You love the South! '

Tape, resume and references to Radio & '
l Records, 1930 Century Park West, Box
\ #449, Los Angeles, CA 90067. EOE M/F ’
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8 NEW TOP 10 SUNBELTFM @
:Need quality people to rock into the B
@ '90's. AOR/CHR experience a must.

® Strong music knowledge helpful. All air g
B shifts and Prod. Dir. T&R: Radio & B

: Records, 1930 Century Pak West, Box H

@ 7455, Los Angeles, CA 90067. EOE -
T T I e Lrrrrg,

PROGRAM DIRECTOR
FLORIDA CHR
Rare opening! Heritage CHR with format
exclusivity and ratings success seeking a
muiti-talented team leader with 3 to 6
years CHR programming experience
Must have thorough knowledge of
music, promotion, production and tech-
nical operations. Strong will to win es-
sentialll Letter and resume to: Radio &
Records, 1930 Century Park West, Box
#437, Los Angeles, CA 90067. EOE

NEW
OPPORTUNITY!

The South’s next great radio station is be-
ing built. We're looking for a GM to help
build it. If you've got street savvy, are a self
starter, and have always wanted to build a
winning team; rush resume, photo, and
career objective to: Bill Dunnavant, P.O.
Box 11457, Huntsville, AL 35814. EOE

MIDWEST

Country WGAR seeks great night talent. If you're a good jock,
know country and like Country fans, send T&R: WGAR, 9446
Broadview, Cleveland, OH 44147. (4/21) EQE

‘s new FM oldies station is looking for parttime

100kw AC near Nashville seeks 6p-12M AT/MD now.
T&R/Salary requirements: WCVQ, Chip Hoback, Box 2249,
Clarksville, TN 37040. (4/21) EOE

“Hot 105"//Montgomery, AL is seeking talented Urban/CHR
AT. Strong production, good organizational skills. T&R: WZHT,
Mickey Coulter, Box 4420, Montgomery, AL 36103. (4/21)
EOE

¢ GSM .
o S.W. Florida’'s top rated FM adult
contemporary seeking aggressive
GSM to lead experienced veteran e
staff. Solid opportunity for in-

dividual to join growing company. ®
o Send resume to Larry Justice, Presi-
dent/CEO, WQEZ-FM, 17843 San
Carlos Blvd., Ft. Myers Beach, FL e

33931. An EOE
S °

weekend AT. T&R: Dave Dunkin, 2306 W. Badger, Madison,
WI 53713. (4/21) EOE

Marketplace -- the Industry’s service station
. . . get it working for you! Call Ilsa or Dave
at (213) 553-4330.

Future openings for all on-air shifts. T&R: WTLZ, Jack Lich, Box
107, Saginaw, Mt 48606. No phone calls. (4/21) EOE

Leading AOR KQDS/Duluth, MN has immediate midday open-
ing. Should have at least three years’ experience. T&R: Mike
Keller, Box 16167, 55816-6167. (4/21) EOE

Parttimers: If you're within driving distance of Kalamazoo and
wouid like to move up to new station and like AOR, send T&R:
WRKR, Bill Martin, 9835 Portage, Portage, Ml 49002. (4/21)
EQE

100.000 watt Easy Listening outlet in No. Michigan is seeking
an experienced morning AT. Good money for right person. T&R:
Dennis Martin, Box 286, Petoskey. Ml 49770. {4/21) EOE

Full Service AC in Michigan seeks amazing Anchor/Reporter.
Females encouraged. T&R: Gary Girard, WHLS, Box 807,
Port Huron, MI 48061-0807. {4/28) EOE

Top Central Ohio station seeking quality on-air announcer.
T&R: Steve Kelly, WJER, 646 Boulevard, Dover, OH 44622.
(4/28) EOE

— WAWW-aekicantadiehistorn.com I

OPENINGS

‘’Warm 98’‘/Cincinnati seeking a PD with excellent leader-
ship and motivational skills. Three years’ in medium/large
market. T&R: WRRM, 205 W. 4th St., #1200, OH 45202.
(4/28) EOE

Landmark stereo AM returning as iocal Talk/News outlet.
We're seeking an entire staff. Salary requirements, T&R: Box
3434, Springfield, MO 65808. (4/28 EOE

Here's the perfect opportunity to get into Christian radio.
Seeking top notch writer/production person. T&R with
scripts: WMUZ, 12300 Radio Place, Detroit, Ml 48228.
(4/28) EQE

Northern Oklahoma CHR outlet is now accepting applications
for future afternoon drive AT. T&R: KIXR, 205 West Hartford,
Ponca City, OK 74601. (4/28) EOE

News Director for small station in medium market. Some ex-

perience preferred. Great chance to amprove your craft. T&R:
WPCO, 601 Upton Rd, Mount Vernan, IN 47620. (4/28) EOE

100kw Southwaest Oklahoma outlet seeking nighttime rocker
for CHR/AOR presentatiion. Automation familiarity helpful.
T&R: KQ106, Box 311, Hobart, IK 73651. {(4/28) EOE

T R § S R,
ATTENTION

Play-by-play announcer
wanted for
NBA Franchise. I
Send tape and resume to:
Radio & Records, 1930
Century Park West, Box
#438, Los Angeles, CA

90067. EOE
e T T LN ]

Medium AOR Has 2 Openings! Mornings:
Can you be unpredictatie, topical, use the
phones, and have a rock 'n’ roll attitude?
Production: You’ll handle airshift, organize
Prod. Dept., and do creative promos in our
state-or-the-art facility. T&R to: Radio &
Records, 1930 Century Park West, Box
#445, Los Angeles, CA 30067. EOE

NEWS ANCHOR
Akron's News/Tatk WNIR has opening for news
anchor/reporter, with a~ard winning news
department. Talk show hosting and tefevision
news can also be part of the package. Call BIll
Klaus (216) 673-2323. EOE

Will you be our new
production manager?
(Read this, it’s a great job!)

- === Y
North Central Hliinois full-time AM and
class A FM (soon to be 25K) knows the
value of top-flight commercial production.
We've installed ‘‘major market’’
multi-track production studio to prove it.

You'll find all the tools and toys you’ll
need to fill the shoes of our award-winning
production manager {who is moving up to
the #13 market!).

Show us your creativity and attention to
detail with your resume and cassette to:
JMcCullough, WLPCIWAJK, PO Box 215,
La Salle, iL 61301.

'.I.I......l.l...l....:
|
® wAJ1, FORT WAYNE. Seeking News Direc-3
mtor as part of moming team. Not hard®
m news. No beginners please. Cassette to: Lee

B Tobin, WAJI, 347 West Berry St, Suiteg
8600, Fort Wayne, IN 46802. EOE
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OPPORTUNITIES

OPENINGS

NEWS DIRECTOR WANTED

Top 20 market needs a talented individual
to gather and report the news in concise
segments and interact with high visibility
morning team. Show us your writing style

and how you use actualities. We'll move
quickly on the right person. Send tape &
resume to: Radio & Records, 1930 Cen-
tury Park West, Box #446, Los Angeles,
CA 90067. EOE

ALL POSITIONS
New acquisition-Major market-Great
Lakes city station seeking urban talent.
All positions. June start-up. T&R: Radio
& Records, 1930 Century Park West,
Box #452, Los Angeles, CA 90067. EOE

WIR  rage
7 %75 OPPORTUNITIES!

The Jewel of America’s finest broadcasting com-
pany has two positions open!

1. We are seeking an indefatigable multi-track
production wizard as our next Production
Director. Creative writing is a must as we are
heavily produced.

2. We are also looking for a promotion-minded
Assistant Program Director. Responsibilities
would include all internal and external promo-
tions and working with the air talent. Regular
fill ins and weekend air work make being a
personality @ must!

We are Detroit's full service, sports dominant
major market leader and this is very likely your
last stop, so send your best work to:
Jimmy Barrett, P.D.
WJR
2100 Fisher Building
Detroit, Ml 48202. EOE

—934 WKLR_

CLASSIC OLDIES

Sconnix’ top rated Classic Oldies station
looking for creative Production com-
municator to paint audio pictures for 30-50
demo. Management, technical and vocal skills
| 2 must. Rush C&R to: Simon Jeffries, 9292

| N. Meridian St., Indpls., IN 46260. EOE

SUNNY 102 FM

PD/AM DRIVE

Northern Michigan AC is looking for an ag-
gressive PD/AM Drive personality
with creative production skills. Must
be able to motivate and communicate with
people both on and off the air. Send C&R
and salary requirements to: Steve Fordyce,
WLDR, 118 S. Union St., Traverse City, MI
49684. No calls please! EOE

PROGRAM
DIRECTOR

Adams Communications needs a dynamic pro-
grammer to lead newly acquired St. Louis FM to
the promised land. The right individual will be
able to take charge and have a winning track
record. Send resumes and support material to:
John Gutbrod, 7711 Carondelet, Suite 304, St.
Louis, MO 63105. EOE M/F. No calls.

Quietly looking for help? Use R&R
Blind Box Opportunities ads. Call llsa
or Dave at 213-553-4330 for more
information.

OPENINGS

If you're an aggressive, on-air Program
Director who loves personal appearances
and promotion and you have a record of
success — we'd like to speak with you
WIN Communications is looking for a Pro-
gram Director for a start-up situation in
Norfolk/Virginia Beach/Newport News
Send tapes and resume to Rich Sutton,
WIN Communications, 1621 Euclid Ave.,
Suite 1800, Cleveland, OH 44115. EOE L
Minority and female applicants are en-
couraged

SUCCESSFUL SMALL/MEDIUM
MARKET

Class C station looking for PD/AT, Upper
Midwest, AC. Must be able to work with
experienced staff. Key person has ex-
cellent management opportunities. Send
T/R and letter of application to Radio &
Records, 1930 Century Park West, Box
#451, Los Angeles, CA 90067. EOE

WEST

Jump into our pool. Energetic, cleancut program department
personnel needed. New Arizona and current Utah class *'C*
FM's. Country/AC. T&R: KCKK, Box 368. Kanab, Utah 84741.
{4/21) EOE

Rocky Mountain Country AM seeks morning AT for future
opening. Definite team player. No beginners and no phone calls.
T&R: KVOC, Robin Perry, Box 2090, Casper, WY 82602.
{4/21) EOE

PM driver sought for Northern California Classic Hits AC. Hip
adult communicator, no rookies, T&R: Russ Novak, 2121 Lancy
Dr.. Modesto, CA. 95355. {4/21) EOE

KYYA/Billings, MT now accepting applications for fulltime AT
for 7P-12M shift. Previous experience a must. Good production
and high profile. T&R: 1645 Central Ave. 59102. {4/21) EOE

Wanted: Traffic reporters to fill vacant Metro Traffic positions in
the San Francisco Bay area. T&R: 12 S. 1st Ste. 1210, San
Jose., CA 95113. (4/21) EOE

KQLH/San Bernardino, CA is recruiting aggressive consuitant
Salespeople. Call: Robin Abercrombie at (714} 737-1370,
{4/21) EOE

Promotion Director sought. Wack-filled, creative, CHR ideas a
must. Beautiful Colorado Springs. Resume: KIKX, Ken Richards.
304 South 8th St., Colorado Springs, CO 808065. (4/21) EOE

Radio syndicate seeks parttime assistant for general office and
celebrity interviews. Experience preferred. Resume’/cover let-
ter: Box 615, Van Nuys, CA 91408.{4/21) EOE

New Tucson FM seeks Program Director. Experienced creative
professional with strong promotional skills. T&R: FM, 2509 N.
Campbell #342, Tucson, AZ 85719. {4/21) EOE

Female voice for Washington automated station. Mostly pro-
duction and PSA's. T&R: 4611 W. Clearwater, Kennewick,
WA. 99336 or call Leonard at (508} 547-9600. (4/21) ECE

New pemral Arizona FM accepting programming applica-
tions. Country/AC. Must be cleancut and energetic. T&R: Box
368, Kanab, UT, 84741. {4/28) EOE

Christian radio stations in Alaska currently has openings in
sales and management. T&R: Arctic Broadcasting, Box
773527, Eagle River, AK 89577. (4/28) EOE

Fulitime Announcer sought to start June 1 at Country outlet.
Community minded station. T&R: KAAA, Box 3939, King-
man, AZ 86401. (4/28) EOE

Radio syndicate seeks parttime assistant for general office
and celebrity interviews. Experience preferred. Resume: Box
615, Van Nuys, CA 91408. (4/28) EOE

Country KWJJ/FM seeks big pipes for midday slot. T&R:
Brian Norton, 931 S.W. King, Portland, OR 97205. {4/28)
EOE

2
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I AFTERNOON DRIVE/PRODUCTION

I We need a production monster to
complete the best radio team in Hawaiil
IOuaIified applicants must enjoy living in
paradise and have extensive
knowledge of Rock n’ Roll with a
winning on-air track record. Multi-track
and copywriting experience a must!
Minimum 3 years exp. Rush your best
production and air samples with resume
to: Paul Mitchell, KPOI-FM/98 ROCK,
741 Bishop Streset, Honolulu, H! 96813.
I& calls please. M/F. EOE.

OPENINGS

P

PREMIERE NEWS/TALK GIANT

KABC TalkradioAM790

needs Marketing/Promotional manager.
Creative whiz who takes advantage of every
opportunity to keep us on top. Work with other
departments in preparing & executing on air
and off the air promotions . . . 3 to § years ex-
perience in all forms of advertising . . . print,
outdoor, radio & TV. Teamworker, comfortable
as executive too. Your format or size market
now doesn’t matter . . . just if you can do the
Job

Inquiries kept confidential, send resume to

KABC TALKRADIO, Box 790, Los Angeles,

California 90016 or call general manager at
213-840-4942

OPENINGS
r:»:»:oo:»:":~:~:~:~:~:~:~:~:~:«
AC PROGRAM

DIRECTOR
KTHT (FM), Fresno seeks a creative PRO-
GRAM DIRECTOR who possesses:

* Exceptional leadership ability

* Exceptional communication skills

* A proven track record in a compelitive market
* Promotional savvy, both on and off air

If you believe you are qualified and ready for
this extremely competitive challenge in a TOP
75 MARKET, please send your resume, pro-
gramming philosophy, and composite aircheck
to: Walter Koschnitzke, General Manager,
KTHT, 2775 E. Shaw Ave., Fresno, CA
93710. EOE
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L.A. RADIO SYNDICATION CO.

Seeks Affiliate Relations Manager. Major
market experience necessary. Send
resume & salary history to Radio & Rec-
ords, 1930 Century Park West, Box #448,
Los Angeles, CA 90067. EOE

= T = PR

FLY HIGH OVER L.A.

as a Drive Time Airborne Traffic
Reporter or be ground bound as a Traf-
fic Anchor from our broadcasting facili-
ties; Team Player with personality for
top rated L.A. stations. News/Traffic ex-
perience preferred, but will train right
person. Full/Parttime anchor positions
also available. Call Tammy Trujillo,
Metro Traffic Control at 213-464-
8400. EOE

—
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Tired of working in formats you don't believe in
or relate to? San Francisco "'NAC"' needs talent
who knows his/her heart and future lie with this
format. Your delivery should reflect your sen-
sibility: thoughtful, unhyped. Tape customized
for “*NAC’ strongly preferred. Steve Feinstein,
KKSF. 77 Maiden Lane, SF 94108. EOE

KILLER SALES MANAGER
WANTED IN L.A.

Experienced ball buster well versed in rock
‘n’ roll radio. Send resume & salary history
to Radio & Records, 1930 Century Park
West, Box #447, Los Angeles, CA
90067. EOE

R R S I R T T NN

Denver’'s Continuous Country

Denver-A Jefferson Pilot station is searching for
a morning entertainer/show to win in Denver for
the next decade . . . or two. Our exiting morning ¥
man (due to a promotion) has been doing it for
nine years! KYGO features the ultimate facility, ¥
solid company, great benefits, winning team .
along with a mountain view. We will consider
first and second bananas, teams and indivi- i
bd duals. IF YOU ARE THE BEST, rush tapes and fud
bd resumes to John St. John, KYGO, 1095 S g

: Monaco Pkwy., Denver, Colorado 80224. Confi -
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GREAT STATION...GREAT CITY...
NEEDS GREAT
SPORTS TALK PERSONALITY!

You know sports and you know how to
make sports talk ENTERTAINING.

You're a pro...with lots of experience and
a good delivery who knows how to have
fun and BUILD and KEEP a BIG AUDIENCE.

We're an industry leader...offering you a
nightly show, a smart producer, and the
support you need to become #1.

Send a resume and two hours (unedited) of
your show. And yes, you’'ll have our com-
plete confidence

Radio & Records, 1930 Century Park

West, Box #456, Los Angeles, CA 90067
EOE

OPERATIONS MANAGER
MORNING TALENT

for top rated Country FM. Live morning show,
satellite after. Creative, good production. T&R to
Bob Coker, KPER, Box 2276, Hobbs, NM 88240.
505-393-1551. EOE

NEW COLORADO CHR |
needs HOT, motivated talent for all air
positions. Production skills, outside pro-
I motion, and a kick-butt attitude a must!

T&R to Radio & Records, 1930 Century
| Park West, Box #450, Los Angeles, CA
90067. EOE

X 2 R X 2
Staffing the HOTTEST NEW FM IN
HAWAII. Look in the National sec-
tion of this week's Opportunities!
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POSITIONS SOUGHT

A diamond in the rough. One year experience and eager for
fulltime airwork. Will relocate. Prefer CHR/AOR/CR/AC. BRET:
(817) 732-0661. {4/21)

Ten years’ in radio as OM/ND. Good production and Satellite
background. Midwest location desired. WAYNE: (414)
324-4442. (4/21)

Dynamic announcer, experienced, personable Air Talent.
Creative board skills. Various formats. S. New England area.
Let's talk opportunities. MARC: {401} 946-5206. (4/21)

Creative copywriting/production pro seeks Production Director
slot in the Midwest. Prefer AC/CHR/AOR. JIM: {312)

359-6130. (4/21)

College and broadcasting school grad with advertising, sales,
and management experience seeks on-air position. Energetic
team player. CHARLIE: (314) 434-4971. {4/21)

Wacky husband/wife morning show does great stunts, ap-
pearances, lots of show prep and has plenty of experience.
JO/ED: (718} 352-1894. (4/21)
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POSITIONS SOUGHT

‘88 Ford Tempo with low mileage is what we’ll drive to your
station to do our highly rated, funny husband/wife morning
show. (914) 965-5079. (4/21)

Just wanna rock 'n’ roll not feed my ego. Need nights or over-
nights on AOR or Oldies format. DAVE: {815) 933-6779. {4/21}

11 year CHR/AC pro with AT/OM/PD/MD experience seeks
stable new CHR/AC chalienge. Currently employed, but avail-
able immediately. JIMMY: {304} 233-8937. (4/28)

CHR personality ready and willing to relocate. Young energet-
ic team player in small market ready for next opportunity.
JEFF: (217) 446-5498. (4/28)

Abitity, attitude and experience are the ingredients of a valua-
ble employee. Eight year pro with PD/MD experience. KRIS:
(919) 527-3094. (4/28)

MD/Research Director at superb P2 CHR seeks PD position.
Background in AOR/Classic Rock. {803) 760-3111. (4/28)

Personabie, enthusiastic female with five years’ midday ex-
perience looking for medium/major market. Looking for leader
with good location/salary. LINDA: (612) 571-1759. (4/28)

Young, energetic AT fresh out of college station eager for
work. Any format in Wisconsin please. BRAD: (414) 697-
9135. (4/28)

Versatile AT with nine years’ experience seeking slot in
Northwest. Any format. Can write, produce, voice, program.
STEVE: (213) 664-9723. (4/28)

1"'m stuck. Please help me get out so | can show my potential.
Is their any southern Country station needing a winner.
THOM: (901) 635-1792. (4/28)

Veteran AT seeking a Top 50 CHR/AOR station. JON-ERIC
STEVENS: (407) 468-9164. (4/28)

Honest, responsible AT with nine years’ medium market ex-
perience in Country/AC. Strong multi-track production, or-
genized and looking to program. JOHN: {912) 368-2000.
(4/28)

Professional AT with network TV commercial experience de-
sires South Coastal or Caribbean market. Easy-going and
warm delivery. SIMON: (305) 294-2067. {4/28)

College and broadcasting school grad with advertising, sales
and marketing experience seeks on air position. Energetic
team player. CHARLIE: (314) 434-4971. (4/28)

Aggressive young News Director wishes to become part of an
award winning news staff. JOHN: (215) 944-7788. (4/28)

Major market AT wants to work for you. Experience at KMEL,
KROY, KWOD. BOB: (916) 725-3268.(4/28)

| am young. inteiligent and talented with four years' experi-
ence. Want to move on and up. TERENCE: (212) 850-0649.
(4/28)

Morning News reporter seek a new challenge in medium/large
market. Experience and education. JOHN: (309) 682-0862.
(4/28)

1*® New York City Experienced me

RESEARCH DIRECTOR SEEKS
OPPORTUNITY TO BE AN
MD, APD OR PRODUCTION
DIRECTOR. LOOKING FOR A
GREAT TEAM THAT WANTS
TO WIN BIG! I WAS HOT, NOW
I WANT #1!
JEFFREY STONEHILL
(212) 505-1956 (914) 737-7583
rONoNONONOENONONORINONONINOIESN
A versatile announcer for hire: personable delivery, eight

years experience, strong news/sports background. JEFF:
(916) 972-3083. (4/28)

Sales Managers: quit making excuses for your ratings. Do
something about it. Show this to your GM. Solid program-
ming, promotions and fun. RICH: (412) 287-2012. (4/28)

15 year morning pro can do it all. Want Top 70 market with
stable station with real personality. Full-service AC preferred.
MITM: (419) 499-4824. (4/28)

Rock n’ roll animal AOR AT with production, copywriting, 8x-
perience seeks position at a community-leading rocker. All
markets considered. KEN: {201) 633-8304. (4/28)

16 years’ experience as programming/public service direc-
tors. Dependable, stable, excellent references. All shifts.
MIKE: {805) 255-6950. (4/28)

Stronger than a garlic milkshake, able to leap competitors in a
single book. 10 year pro with strengths in programming/man-
agement. DENNIS: (501) 782-3755. (4/28)

I"'m leaving NYC and soon to buy a home in Atlanta. Dear At-
lanta: experienced AT is available. PERCY WILLIAMS: (212)
869-2300 or (718) 282-0594, (4/28)

I've programmed, punned and PM driven my way into the
hearts of millions. Seek serious AOR/CR, any shift. Results
guaranteed. D.L.: {816) 665-3460. (4/28)

AT with five years’ experience and great phones. The best
friend your listeners will ever have. Prefer AOR/CHR but all
formats considered. GREG: (609) 795-7509. (4/28)

You need a femaie jock and | want to settle into one station
fulltime. PAULA: (717) 762-7377. (4/28)

Brought nights to top. Want to move and up. Love phones
and personal appearances. Any interested CHR call PAUL:
(308) 237-7065. (4/28)

Solid AT seeks advancement. Strong production and team
player. Prefer AC/Oldies/Country. DAVE: {712) 233-1160.
(4/28)

Announcer with seven years of experience and willing to relo-
cate looking to win together. Let's talk. SONNY: (713)
791-1419. (4/28)

My golf game Is fair but I’'m great on the air. Experienced mid-
day AT with creative production seeking parttime slot in Kan-
sas City/Topeka area. Let's talk. TOM: (913) 749-0366.
(4/28)

Production fireball seeks large Southern operation. Creative
spots, fire-breathing promos, character voices, multi-track
experience. LARRY: (205) 626-5235. {4/28}

Creative personality seeks challenging career move. Experi-
ence in operations management, programming, production,
copy. RANDY: (919} 842-4877. (4/28)

CHR nighttime AT with hot phones and production. Looking
to move up. CHR's please call MIKE: (308) 234-4227. (4/28)

Program Directors: Speak to me because | listen. Constantly
concerned with content so it hits your demo. Good produc-
tion. All locations. (308) 234-6008. (4/28)

Exciting, dependable sports PBP announcer looking for slot
doing same. Any market considered. RANDY: {407) 335-
8800. (4/28)

Southeast Florida, don’t lose outl AT with seven years’ ex-
perience seeks fulltime AC/CHR/AOR outlet. Great voice/ver-
satility/talent. DAVE: {613) 779-6777. (4/28)

Hardworking. pk professional seeking AT slot. Willing
to relocate, format open. TAMARA LIVELY: (417) 883-4060.
(4/28)

Former five year Chicago metro PD seeks Urban/AC/Talk out-
let. Good production. Excellent computer skills. Will relocate.
LAWRENCE: (219) 885-2375. (4/28)

Radio pro with over 14 years’ experience, seeking AT and/or
PD slot in medium/major Texas market. Great pipes, produc-
tion and promotions. LENNY: (409) 822-7005. (4/28)

YOUR NEW MORNING MAN

Deep-Voiced, Friendly, Major/Medium
Market Pro who weaves bits, phoners,
characters with you music-intensive for-
mat to create the hottest CHR/Classic
Rock/hot AC morning show possible,
(504) 899-7677.

Hot rockin’ female with eight years’ experience seeks on-air
with AOR in West. Smooth pipes. PEG: (619) 583-7501.
{4/28)

Sharp, enthusiastic AT with small market experience seeks
new challenge. News, productian, copy. Prefer CHR/AOR/-
AC. TOM: {303) 476-2886. (4/28)

Top 30 market GM’s: Efficient means doing things right. Ef-
fective means doing the right things. Format, leadership, im-
provement, impact. Win with MAX: (716) 882-4331. (4/28)

Eight years’ in business. It’s time to make a move. Looking for
CHR/Classic Hits in small/medium market. Serious PD’s,
SCOTT: (915) 646-7758. (4/28)

AOR/Ctassic Rock vet doing Country overnights due to for-
mat change. PD/MD, promotion and production experience.
Excellent references. Let's talk. LEE ROBERTS: (918)
834-61989. (4/28)

OM/PD with 19 years’ experience. Excellent track record.
Seeking group and prefer West coast. AC/Country/Qldies.
(916) 529-2026. (4/28)

Motivated and dedicated AT seeks next big challenge. Fuil
time, any market. AC/AOR/CR/Gold. STEVE: (206)
746-5901. (4/28)

Every PD candidate promises results. Top 100 broadcast ex-
ecutives know 1 get results, I’ve done it for them. References
upon request. RIC STRATTON: (801) 628-6498. (4/28)

Ask not what the station can do for you, but what you can do
for the station? Exciting, creative jock seeks employment.
ALLYN: (714) 962-5787. (4/28)

Program Director, veteran, winner, pro, leader, creative,
guaranteed results, CHR only. Great references. (205} 663-
4678. (4/28)

Winning record! Seattle/Portland/San Diego currently pro-
gramming in Olympia, WA. I’'m seeking a challenge. {206)
459-2391. {4/28)

PBP pro seeks pro or major college job. | can run network too,
if needed. Complete package. Well worth a call. TIM: {(513)
874-5734. (4/28)

Personality drive-timer seeking Top 50 market. Tired of the
graveyard shift here in So. Florida. (407) 468-9164. (4/28)

POSITIONS SOUGHT

POSITIONS SOUGHT

ATTENTION: PDs, GMs, OMs,
Stop here for directions.

Daily programming duties come to a screeching halt when you get
stuck in the traffic of T&R’s parked on your desk. Let TOP CATS
simplify your search through our cross-country talent network.

Air Talent (all positions) « Programmers « News/Sports

Production ¢ Research

Customizep AR TALENT SDECIALIST

600 North Alabama Street, Suite 600C/
Indianapolis, Indiana 46204
Telephone: (317) 236 TOP-1, FAX (317) 634-2969

Air Talent with five years experience looking for voiceover/
production work. Can write, produce and do lots of voices.
TOM: (807) 279-6031. (4/28}

Mature AT with large market experience looking for work in
medium market UC format. VERNON: (602) 246-0474.
(4/28)

Hard working. pleasant, dependable and professional. Ctry/
CHR and willing to relocate. JOHN STAINS: {417) 883-4060
or (417) 887-5675. (4/28)

After three years’ in small/medium market radio, I'm now
ready to move on to a medium/targe market station. Currently
AM Drive/PD in Midwest Ohio. {419) 586-9942. (4/28)

15 years’ experience headed back toward Oklahoma City.
Ctry/AC/Oldies and superb production. Full or parttime. Leave
message for JERRY: (405} 359-0746. (4/28)

Experisnced Air Personality who is willing to relocate. Any
shift, pay negotiable. JOHN: (214) 342-6185. (4/28)

Young radio pro seeks first fulltime adventure. Great ideas,
energy, enthusiasm, some production, promotion, program-
ming. | am a team player. JA: (215) 242-4634. (4/28)

Chicago. Denver and now Kansas City. I'm looking for after-
noons in major or semi-major market. (913) 362-0520. (4/28)

Contemporary adult radio talent available for station with
1990's direction in progressive market. Creative, hip and
focused. {518) 5683-0696. (4/28)

Experlenced CHR gladiator ready to slay your competition.
Put my AT/OM/PD/MD skills to work for you. JIM: (304) 233-
8937. (4/28)

Classic rock morning AT/PD can improve your attitude and al-
titude. Team player with all skills. GARY: (601) 286-5953.
(4/28)

Looking for nights or overnights at any AOR/Oldies outiet.
DAVE: (815) 933-6779. (4/28)

Five year sportscaster looking to move up. Currently morning
drive host. BILL: (419) 994-4083. (4/28)

Welish wizard works wonders with wireless. Play "‘spot the
alliteration’” and win me for your listeners. Satisfaction
assured. ROGER: (6702) 721-2914. (4/28)

Stop me before | play the Righteous Bros. again. Canadian ex-
perience seeks airshift stateside. Anywhere Bill Medley has
never been. JIM: (416) 679-8043. (4/28)

AT with five years’ experience. Great production, great
phones, and best friend to your listeners. Prefer AOR/CHR
and ready to relocate for the right gig. GREG: (609)
795-7509. (4/28)

Underappreciated idiot savant seeks a medium market scene.
Please provide market and a desk. Wapner at 4. TONE MAN:
(616) 696-1631. (4/28)

Energetic AT seeks change. Strong production, solid airwork,
team player. Prefer AC/Oldies/Country. DAVE: (712)
233-1160. (4/28)

News/Salesperson sought at Virginia based CHR station.
Team players need onty apply. T&R: Telemedia Broadcasting,
8ox 689, King George, VA 22485. (4/28)

Sex! it's one of two things | know about. The other is radio.
We need each other. Nine years’ experience. (307)
789-3902.(4/28)

Energetic, creative pro can do promotions, news, on-air, and
production. Prefer Southern markets. AC/CHR/AOR. You
name it, let’s talk. BRUCE LEE: (305) 968-7971. (4/28)

Currently employed at AOR doing mornings in Northeast and
seeking AOR/CHR in medium/major market. All areas consi-
dered. JIM: {609) 522-9566. (4/28)

Two years’ experience at top stations in CHR/Ctry/Oldies/
Christian. SCOTT: (309) 762-0340. (4/28)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick . .. Easy . .. and your only cost is a telephone call . . . 205-822-9144. National
represents hundreds of professional broadcasters for all size markets and all formats. An-
nouncers, news, sports, production. We can schedule a complete presentation within 24
hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

4
Cr NOW/

Dept. R., P.O. Box 20551 ¢ Birmingham, AL 35216 e (205) 822-9144

Stop. Think about how you feit when the DJ played your spe-
cial song, and how it felt like he was talking just to you. Re-
member? BUD HARTLEY: (515) 277-1486. (4/28)

My bags are packed! Black announcer, versatile, and loves
the industry. PERCY WILLIAMS: {212} 869-2300. (4/28)

I'm not a comedian. I’m not really a DJ. I'm more of a creative
director on the radio. Hire mel JEFF: {(516) 823-8483. (4/28)

Sports/News professional with great voice and delivery. 11
years’ experience. Seeking sports, PBP, or news position in
South or West. CARL: (916) 342-0975. (4/21)

Female talent with over five years’ of AOR experience wants to
rock your city. (701) 293-1230. (4/2%)

Seven years’ experience, great produczion, PD/MD experience,
wants P2 market. I’m your best hire. JOE: (205) 837-8813.
(4/21)

HAVE PROMO, WILL TRAVEL

12 years broadcast prometions, marketing,
publicity, advertising, merchandising. After a

year of consulting Disneyland and others, I'm
ready to join your team. Single and ready to
relocate now! Bob Jenkins (#08) 370-5735.

PD/AT with 14 years experience available for medium or large
market. Mature, good background in. all phases of radio. Ready
now. LENNY: (409) 822-7005. (4/21)

Seven year AT seeking Country home, medium and major
market experience. Extensive knowledge of Country music.
Good pipes, great production. BOB: {(512) 7556-4119. (4/21)

Hardworking North Dakota lad can db the job for you. Will move
anywhere. PAUL: (701) 838-2283. {4/21)

Bags packed. Move on your call. Asst. PD/AT. Looking to
relocate to NC/VA/GA or FL. RON: {912) 267-6317. (4/21)

R&R Opportunities
Display Advertising

Display: $55 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $65 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable in Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by pay-
ment mailed to our office in advance. VISA, MC,
AmEx accepted.

Deadline

To appear in the following week’s issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
fines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week's issue, we must
receive your ad by Thqrsday noon (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address alf 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.

Free listings are on a space avalabitity hasiz only.
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DIANA ROSS

Workin’ Overtime (Motown)
79% of our reporting stations on it. Rotations: Heavy 1/1, Medium 6/4, Light 68/65,
Total Adds 70 including WXYV, WILD, WDAS, WUSL, WAMO, WHUR, WKYS, WVEE,
KMJQ, KRNB. Debuts at number 40 on the Urban Contemporary chart.

EUGENE WILDE

| Can’t Stop (This Feeling) (MCA)
68% of our reporting stations on it. Rotations: Heavy 0/0, Medium 12/1, Light 53/14,
Total Adds 15 inctuding WVEE, KHYS, WYLD, WZAK, KSOL, WWKX, WJIZ, WXOK, Z93,

WJTT.
MARCUS LEWIS

Seaching For A Good Love (Epic)
67% of our reporting stations on it. Rotations: Heavy 0/0, Medlum 20/0, Light 44/10,
Total Adds 10, WILD, WHUR, K104, WYLD, XHRM, WDKT, WQIS, WJJS, WQIM, WQQK,

KDKS.
ALTON ““WOKIE" STEWART
She's So Cold (Epic)
61% of our reporting stations on it. Rotations: Heavy 0/0, Medlum 13/1, Light 45/12,
Total Adds 13 including K104, KMJM, WFXA, WATV, WPAL, WFXC, WZFX, Z104, KFXZ,

WJJs.
MILES JAYE

Objective (Island)
60% of our reporting stations on it. Rotations: Heavy 2/0, Medium 20/0, Light 35/7,
Total Adds 7, WXYV, WDJY, HOT103, WBLX, WQIM, WPLZ, HOT96.

ZACTIVE]

BOYS “A Littie Romance” (Motown) 53/19

Rotations: Heavy 0/0, Medium 9/2, Light 44/17, Total Adds 19 including K104, KHYS, XHRM, WJIZ, WATV, WENN, WPAL,
293, WJTT, WFXE. Mediums include: WDJY, WYLD, KBCE, WALT, HOT105.

CHUCKII BOOKER “Turned Away'' (Atlantic) 48/25

Rotations: Heavy 0/0, Medium 1/1, Light 47/24, Total Adds 25 including WILD, WDAS, WDJY, WHUR, KJLH, WUIZ, WFXA,
WENN, WWDM, WFXE.

VESTA “Congratulations™ (A&M) 47/15

Rotations: Heavy 0/0, Medium 9/0, Light 38/15, Total Adds 15 including WXYV, WILD, WTLC, KQXL, WXOK, WATV, 293,
WQIC, WTUG. Mediums include: KMJM, XHRM, WFXA, WFXE, WQQK,

MILLI VANILLI “*Don’t Forget My Number’' (Arista) 46/26

Rotations: Heavy 0/0. Medium 11/5, Light 35/21, Total Adds 26 including KHYS, KRNB, HOT103, WVKO, KMJM, XHRM,
WJIZ, WATV, WENN, WPAL. Mediums include: WDAS, WWKX, WFXA, WWDM, WTUG.

LEOTIS “On A Mission” (Mercury) 46/3

Rotations: Heavy 0/0, Medium 19/0, Light 27/3, Total Adds 3, OC104, WQIC, WEAS. Mediums include: WHUR, WYLD,
KMJM, WATV, 793,

CHANNEL 2 “Keep It Simple” (Wing/Poiydor) 42/4

Rotations: Heavy 1/0, Medium 20/0, Light 21/4, Total Adds 4, PWR94, KSOL, WTMP, WTUG. Heavy: WEAS. Mediums
include: WHUR, K104, KRNB, WNHC, WWKX.

M.C. HAMMER “‘Turn This Mutha Out’* (Capitol) 39/12

Rotations: Heavy 9/0, Medium 14/2, Light 16/10, Total Adds 12 including KJLH, WJIZ, WEKS, WXOK, WQFX, WALT, WQIC,
HOT105, WPLZ, KMJJ. Heavies include: KDAY, KSOL, WENN, WPEG, WEAS. Mediums include: WHUR, WZAK, Z93, Q92,
WTUG.

BAR-KAYS ‘“‘Animal” (Mercury) 39/5

Rotations: Heavy 0/0, Medium 11/0, Light 28/5, Total Adds 5, WZAK, KBCE, WJJS, WANM. KACE. Mediums include: WHUR,
WFXE, WDKT, WEAS, WDZZ.

VANESSA WILLIAMS “Darlin’ I"* (Wing/Poiydor) 38/17

Rotations: Heavy 0/0, Medium 2/0, Light 36/17, Total Adds 17 including WXYV, WDAS, WBLZ, XHRM, WJIZ, WEKS, Z16,
WIKS, WTUG, Z92, WTLZ. Mediums include: WDKT, WDZZ.

FINE YOUNG CANNIBALS “‘She Drives Me Crazy’’ (l/RS/MCA) 38/5

Rotations: Heavy 9/0, Medium 12/0, Light 17/5, Total Adds 5, WTLC, WALT, WQIC, WBLX, KPRW. Heavies include: KRNB,
HOT103, OC104, KCHX, HOT96. Mediums include: KJMZ, WGCI, HOT105, WTUG, KACE.

CHERYL “PEPSII”’ RILEY with FULL FORCE “Every Little Thing About You'" (Columbia) 35/16
Rotations: Heavy 0/0, Medium 2/0, Light 33/16, Total Adds 16 including WEDR, HOT103, WENN, WQMG, WJMI, Q92, KFXZ,
U102, WQIC, WQQK. Mediums include: WFXE, WALT.

CHRISTOPHER McDANIELS “A Woman’s Touch” (Mega Jam) 33/7

Rotations: Heavy 0/0, Medium 2/0, Light 31/7, Total Adds 7, WEDR, WNHC, WJIZ, KQXL, KFXZ, WQOK, WTUG. Medium:
WFXA, WEAS.

JAMES INGRAM “it's Real” (WB) 32/29

Rotations: Heavy 0/0, Medium 2/2. Light 30/27, Total Adds 29 including WXYV, WKYS, WBLZ, WTLC, KMJM, KDAY, KJLH,
XHRM, WXOK, WENN.

PAULA ABOUL “‘Forever Your Girl”” (Virgin) 27/2

Rotations: Heavy 11/0, Medium 7/0, Light 9/2, Total Adds 2, XHRM, WTUG. Heavies include: WAMO, KRNB, HOT103, KSOL.,
0C104. Mediums include: KHYS, WTLC, WEKS, WJTT, WQQK.

LYNCH ‘‘Magic Spell” (Capitol) 26/7

Rotations: Heavy 0/0, Medium 1/0, Light 25/7, Total Adds 7, KMJQ, WJTT, WZFX, U102, WEAS, 292, WVOI. Medium:
WWDM.

Breakers are those records that have achieved concurrent airplay at 60% of
our reporting stations. New & Active records are receiving airplay at 25 or
more stations. Records in Significant Action are receiving airplay from 10-24
stations. Records with substantial heavy and medium rotation airplay activity
do not have to achieve Breaker status to enter the Urban Contemporary chart.
Records which have achieved Breaker status must also have sufficient heavy
and medium rotation airplay to enter the chart
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DIANA ROSS (70) JODY WATLEY (72) —
JAMES INGRAM (29) GUY (56) 1 NEW EDITION/Crucial

MILLI VANILLI (26) SKYY (48) 2 CHERRE i
CHUCKI BOOKER (25) BOY GEORGE (39) ; 3 ﬁ, mv}k,‘s’éﬁa"
LEVERT (24) ALYSON WILLIAMS (31) 9 4 DINO24TT
PEABO BRYSON (23) KARYN WHITE (29) 1 5 TAYLOR & BELLE/Forever
SURFACE (21) AL B. SURE! (20) 4 B ASHFORD & SIMPSONA'(
BOYS (19) DEON ESTUS (19) 7 7 TODAY/Girl
VANESSA WILLIAMS (17) PASADEANS (18) — 8 SURFACE/Closer
CHERYL “PEPSH” RILEY (16) TONE LOC (14) 8 9 BOYSiucky
10 10 EL DeBARGE/Real

LEVERT “‘Got To Get The Money™ (Atlantic) 24/24
Rotations: Heavy 0/0, Medium 33, Light 21/21, Total Adds 24 including WDAS, WDJY, WKYS, KHYS, KMJQ, HOT103, KJLH,

WWKX, WEKS, WFXA.

CHANELLE ““One Man” (Profile) 24/1

Rotations: Heavy 0/0, Medium 7/0, Light 17/1, Total Adds 1, WRKS. Mediums include: WPAL, WJTT, WQFX, WIKS, WEAS.
SURFACE ““Shower Me WIith Your Love” (Columbia) 23/21

Rotations: Heavy 1/0, Medium 1/0, Light 21/21, Total Adds 21 including WUSL, KMJQ, PWR94, KMJM, KJLH, WNHC,
WWKX, WFXA, WFXE, KIIZ. Heavy: WFXC. Medium: WWDM.

REAL ROXANNE “‘Roxanne’s On A Roll”’ (Select) 21/9

Rotations: Heavy 0/0, Medium 1/0, Light 20/9, Total Adds 9, PWR94, KBCE, WENN, WPAL, WQMG, Z104, KIIZ, K98-FM,
WEAS. Medium: KDAY.

SWEET OBSESSION “Cash” (Epic) 21/4

Rotations: Heavy 0/0, Medium 4/0, Light 17/4, Total Adds 4, KIIZ, HOT105, WEAS, WGPR. Medium: WPAL, WZFX, WDKT,
KDKS.

ROACHFORD ‘‘Cuddly Toy (Feel For Me)” (Epic) 18/1

Rotations: Heavy 0/0, Medium 3/0, Light 15/1, Total Adds 1, KBUZ. Medium: WWKX, WJTT, WVOL.

KC FLIGHTT *‘Planet E” (RCA) 17/5
Rotations: Heavy 0/0, Medium 1/0. Light 16/5, Total Adds 5, WEDR, WBLZ, WWKX. WJIZ. WEAS. Medium: KIlZ.

STEZO “It's My Turn” (Sleeping Bag) 17/3
Rotations: Heavy 0/0, Medium 2/0, Light 15/3, Total Adds 3, KMJQ, KMJJ, Z92. Medium: KHYS, WIKS.

GEORGIO “Romantic Love’ (Motown) 17/2
Rotations: Heavy 0/0. Medium 2/0, Light 15/2, Total Adds 2, WFXE, HOT96. Medium: WEDR, WWDM.

PUBLIC ENEMY “Black Steel In The Hour Of Chaos’* (Def Jam/Columbia) 17,2

Rotations: Heavy 0/0. Medium 4/0, Light 13/2, Total Adds 2, WZAK, WXOK. Medium: WHUR, KDAY, WJTT, WANM.
FREDDIE JACKSON “Crazy (For Me)’* (Capitol) 16/15

Rotations: Heavy 0/0, Medium 2/2, Light 14/13, Total Adds 15 including WKYS, K104, WTLC, WNHC, WWKX, WWDM,
WFXC, WQMG, WQFX, HOT105.

2 LIVE CREW “‘The Bomb Has Dropped” (Luke Skyywalker) 16/3

Rotations: Heavy 0/0, Medium 1/1, Light 15/2, Total Adds 3, WHUR, WENN, WFXC.

B-FATS featuring ALEESE SIMMONS I Found Love” (Orpheus/EMI) 14/13

Rotations: Heavy 0/0, Madium 0/0, Light 14/13, Total Adds 13 including WJIZ. KQXL, WPAL, WJTT, WFXE, WQIS, Z99,
WALT, WEAS, WTMP.

FERNANDO SAUNDERS ““The Stalllon™ (Grudge/BMG) 13/3

Rotations: Heavy 0/0, Medium 3/0, Light 10/3, Total Adds 3, WJTT, WQFX, KMJJ. Medium: WHUR, K98-FM, WEAS.
PATTI DAY “Inch By Inch’* (Starway) 12/6

Rotations: Heavy 0/0, Medium 0/0, Light 12/6, Total Adds 6, WBLZ, KBCE, WIKS, WEAS, WTUG, WVOL.

DJ CHUCK CHILL OUT & KOOL CHIP ‘‘Rhythm Is The Master’’ (Mercury) 12,2

Rotations: Heavy 0/0, Medium 2/0, Light 10/2, Total Adds 2, KSOL, WQOK. Medium: WHUR, WJTT.

NENEH CHERRY “Buffalo Stance” (Virgin) 11/4

Rotations: Heavy 1/0, Medium 4/1, Light 6/3, Total Adds 4, KIMZ. XHRM, WWKX, HOT105. Heavy: KRNB. Medium: WYLD,
KPRR, KCHX.

GYRLZ “Jam Jam (if You Can)” (Capitol) 1173

Rotations; Heavy 0/0, Medium 3/0, Light 8/3, Total Adds 3, WYLD, Z104, WDKT. Medium: KMJQ, WWDM. WQOK.

M.C. RENEGADE *‘My Baby Is Gone'* (Next Plateau) 11/0

Rotations: Heavy 0/0, Medium 2/0, Light 9/0, Total Adds 0. Medium: WJTT, KPRW.

MAMADO & SHE “I'm Your Wild Thang” (WTG) 103

Rotations: Heavy 0/0, Medium 4/0, Light 6/3, Total Adds 3, WEDR, WZAK, WQIM. Medium: WHUR, KSOL, WJTT, WEAS.

STEVIE B ““1 Want To Be The One’’ (LMR) 1072
Rotations: Heavy 5/0, Medium 2/2, Light 3/0. Total Adds 2, HOT105, WJHM. Heavy: XHRM, WWKX, KPRR, WJMI, KCHX.
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Reports/Adds

1 CHUCKII BOOKER/Turned Away (Atlantic) .............cooooeiiiiinnn. 48/25
2 LEOTIS/On AMISSION (MBICUTY) . . o e o e e teee e e e et et i ie e eaie e e 46/3
3 CHANNEL 2/Keep It Simple (Wing/Polydor) ... ... .. cooieimei e 42/4

4 M.C. HAMMER/Turn This Mutha Out (Capitol) . . .. .. ..o oo 39/12
5 FINE YOUNG CANNIBALS/She Drives Me Crazy (IRS/MCA) . . ..... ... coviiiniints 38/5
6 CHRISTOPHER McDANIEL/A Woman's Touch (Megadam) ............c.oooiionnnnt. 33/7
7 LYNCH/Magic Spelt (Capitol) - - - o v e e et ie i i e e e e 26/7
8 CHANELLE/One Man (Profile) . .......couenonn i iiai i eenaa e 24/1
9 ROACHFORD/Cuddly Toy (Feel For Me) (EPIC) - -« - oo v vee i e aenae s 18/1
10 KCFLIGHTT/PINEt E(RCA) ..ot a e it n e iaae e naeas 17/5

SR ek wﬁmw&m&w&smﬂw-:mwmm&mmm‘mm<;e-vsww@mwﬂmmtmwmw«mmwﬁ

New artists have not yet had a UC Breaker.

= - 5 wervv—anTericanradiohistorvecomm————



www.americanradiohistory.com

EORN L

«?é\’m\\
WHEN IT COMES TO HITS...

v
‘i,

HAS THE WORD! <
{

S
4),]{}

PRESENTING THE NEWEST SMASH

"PRETTY GIRLS.”
FROv CAMEO’S MACHISMO.

CN ATLANTA ARTISTE COMPACT DISCS. CHROME CASSETTES AND RECAORDS

FRODJCED BY: LARRY BLACKMON
MANAGEMENT: @ PRIME INC.
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WXYV/Baltimore
Sampson/Lewis

DIANA ROSS
VANESSA WILLIAMS
VESTA

JAMES INGRAM
MILES JAYE
Hottest:

JODY WATLEY
GUY

SKYY

ALYSON WILLIAMS
KARYN WHITE

WILD/Boston
HillMall

DIANA ROSS
TOMI JENKINS
MARCUS LEWIS
CHUCKII BOOKER
VESTA

0C104/Ocean City
Scott Jantzen

VANESSA WILLIAMS
LUTHER VANDROSS
DIANA ROSS
DEBBIE GIBSON
LEOTIS

O'JAYS

Hottest:

Guy

DEON ESTUS
PASADENAS

JODY WATLEY

AL B. SURE

WUSLPhlladeiphla
Han/Monds
PEABO BRYSON

DIANA ROSS
SURFACE

ARETHA FRANKLIN & Hottest:

Hottest:
GUY

JODY WATLEY
DEON ESTUS
DE LA SOUL
PASADENAS

WNHC/New Haven
HannibaliDickinson

TEENA MARIE
TOMI JENKINS

SURFACE
J.T. TAYLOR & REG
BOBBY BROWN

KARYN WHITE

JODY WATLEY

WOAS/Philadeiphia
Joe Tamburro
DIANA ROSS
CHUCKII BOOKER
VANESSA WILLIAMS

CRRISTOPHER McDAN LEVERT

FREDDIE JACKSON
DIANA ROSS
RICK JAMES

Hottest:
SKYY

JODY WATLEY
BOY GEORGE
GUY
PASADENAS

WRKS/New York
Gray/Brown

SOUL II SOUL
CHANELLE

ROOL MOE DEE
Hottest:

BOBBY BROWN
NEW EDITION
JODY WATLEY

SKYY
SIMPLY RED

Hottest:

KARYN WHITE
JODY WATLEY
ANNE G.

AL B. SURE
ATLANTIC STARR

WAMO/PHtsburgh
WesveriGoewey

BE BE & CE CE WIN
ANNE G.

RICK ASTLEY

DE LA SOUL

DIANA ROSS
Hottest:

BOY GEORGE

JODY WATLEY

WWKX/Providence
TyleriReid

2-LOOKE
NENEH CHERRY
SURFACE
DIANA ROSS
EUGENE WILDE
DE LA SOUL
LEVERT

KC FLIGHTT
TOMI JENKINS
AL JARREAU
FREDDIE JACKSON
Hottest:
SKYY

BOY GEORGE
PASADENAS
AL B. SURE
DEON ESTUS

WKYS/Washington
Simpson/Diggs
DIANA ROSS
FREDDIE JACKSON
JAMES INGRAM
INFORMATION SOCIE
TOMI JENKINS
10p8

PEABO BRYSON
LEVERT

LIA
Hottest:
JODY WATLEY
Guy

KARYN WHITE
DINO
BOBBY BROWN

WOJYiWashington
Beej Johnson

ANITA BAKER
SOUL IT SoUL
INFORMATION SOCIE
CBUCKIX BOOKER
MILES JAYE
ALEESE SIMMONS
TOMI JENKINS
LEVERT

JODY WATLEY
BILLY HUPSEY
Hottest:

KARYN WHITE
JODY WATLEY
GUY

E,U.
ATLANTIC STARR

WHUR/Washington
Mike Archie
CHUCKII BOOKER
SQUL II SOUL
DIANA ROSS

2 LIVE CREW
JAZ

LACHANDRA
MARCUS LEWIS
Rottest:

JODY WATLEY
AMY KEYS

PE LA S0UL

BE BE & CE CE WIN
MANIQUIN

P
S

e

o . i e ﬁ
i s P e o
%'g-ﬁgwé»v;swﬁia&ﬁw&x«w@'&w ]

WGCH/Chicago
Smith/Prieto

none
Hottest:

AL B. SURE
NEW EDITION
JODY WATLEY
SIMPLY RED
CHAKA KHAN

WIZF{Cincinnati
DuBard/Hankston

LA RUE
Hottest:
JODY WATLEY
SKYY

BOY GEORGE
GUY

NEW EDITIOR

WBLZICincinnati
Fleids/Owens

SLICK RICK

DE LA SOUL
HITHOUSE

PEABO BRYSON
ROBERTA FLACK
JAMES INGRAM
VANESSA WILLIAMS
SPECIAL

KC FLIGHTT
PATTI DAY
Hottest:

KARYN WHITE
JODY WATLEY
Guy

SKYY

ALYSON WILLIAMS

WZAK/Cleveland
Lynn Tolllver

PEABO BRYSON
LUTHER VANDROSS
LA RUE
BAR-KAYS

TONY TONI TONE
EUGENE WILDE
MAMADO & SHE
PUBLIC ENEMY
Hottest:

KARYN WRITE
CHAKA RHAN

Guy

TONE LOC

MILES JAYE

WVKO/Columbus
Jones/Morris

PEABO BRYSON
MILLI VANILLI
TONY TONI TONE
Hottest:

GUY

JODY WATLEY
BOBBY BROWN
RARYN WHITE
SKYY

WGPR/Detroit
Jos Spencer

HITHOUSE

GRADY HARRELL
CHERYL "PEPSII" f
SWEET OBSESSION
JAMES INGRAM
DIANA ROSS
B~-FATS

MAURICE

RODNEY O
Hottest:

GUY

CHAKA KHAN
NATALIE COLE
MILES JAYE
DEON BSTUS

KBUZ/Eldorado
R.W. Wright

DIANA ROSS
O'JAYS
PEABO BRYSON
SURFACE
ROACHFPORD
SWEET TEE
SPECIAL ED
JAMES INGRAM
Hottest:

GUY

AL B. SURE
SKYY

JODY WATLEY
PASADENAS

WDZZ/Fiint
Willams/Willlams

LEVERT

JAMES INGRAM
READY FOR THE WOR
DIANA ROSS
SURFACE

LIA

JUNE POINTER
Hottest:

BOY GEORGE

RYY

ANNE G,
DEON ESTUS
GUY

WTLC/Indlanapolis
Johnson/Buchanon

DIANA ROSS

FINE YOUNG CANNIB
JAMES INGRAM
VESTA

FREDDIE JACKSON
Hottest:

JODY WATLEY

SKYY

ALYSON WILLIAMS

GUY
BOY GEORGE

HOT96ndianapolis
Eric “Butter” Blakey

MILES JAYE
CHERYL "PEPSII" R
MILLI VANILLI
DIANA ROSS
GEQORGIO
LEVERT
Hottest:
JODY WATLEY
E.U.

BOY GEORGE
DEON ESTUS
PASADENAS

KPRS/Kansas City
Monics Nightingate

none

Hottest:

KARYN WHITE
NEW EDITION
GUY

SKYY

ALYSON WILLIAMS

KPRW/Okishoma City
Dameli Swift

M.C. EAMMER

FINE YOUNG CANNIB
CHUCKII BOOKER
CHERYL "PEPSII" R
VESTA

DIANA ROSS

PEABO BRYSON
SWEET TEE
SPECIAL ED
Hottest:

GUY

SKYY

ALYSON WILLIAMS
JODY WATLEY
CHARA KHAN

WTLZ/Saginaw
Kermit Crockett

MILLI VANILLI
VANESSA WILLIAMS
SURPACE
MAURICE

DIARA ROSS
ALTON STEWART
B-FATS

JAMES INGRAM
LEVERT
Hottest:

JODY WATLEY
SKYY

GUY

PASADENAS

BOY GEORGE

KMJM/SL. Louls
Atkins/Beasley

DIANA ROSS

LIzz

LUTHER VANDROSS
ALTON STEWART
MILLI VANILLI
ATLANTIC STARR
JAMES INGRAM
EAZY E

DREAM TEAM
SURPACE

JACKIE JACKSON
STEVE BACH
Hottest:

GUY

JODY WATLEY

AL B. SURE
ALYSON WILLIAMS
BOY GEORGE

WVOliToledo
Paul Brown

SIMPLY RED
ANITA BAKER
SURFACE
LYNCH
PERRI
DIANA ROSS
SLICK RICK
PATTI DAY
Hottest:
BOY GEORGE
PASADENAS
Z-LOOKE

WJiZJAlbany
Tony Wright

SLICK RICK

NEW KIDS ON THE B
M.C. HAMMER
VANESSA WILLIAMS
BOYS

SPECIAL
EUGENE WILDE
CHUCKII BOOKER
CRRISTOPHER McDAN
KC FLIGRTT
B-FATS

MILLI VANILLI
Hottest:

JODY WATLEY
KARYN WHITE

GUY

SKYY

Z-LOOKE

KBCE/Alexandris
Rob Nesi

DIANA ROSS

BETTY WRIGHT
SPECIAL ED

NEW KIDS ON THE B
C.J. ANTHONY

WPAL/Charieston
Don Kendricks

EA2Y E

REAL ROXANNE
VANESSA WILLIAMS
MILLI VANILLI
BOYS

JAMES INGRAM
B-PATS

C.J. ANTHONY
SPECIAL ED
ALTON STEWART
Hottest:

JODY WATLEY
GUY

AL B, SURE
CHAKA KRAN
M.C. HAMMER

293/Charleston
CIiff Fletcher

MILLI VANILLI
ANITA BAKER
LA RU

PEABO BRYSON
EUGENE WILDE
SOUL II SOUL

PATTI DAY

REAL ROXANNE BOYS

SWEET TEE VESTA
BAR-KAYS DIANA ROSS
ANITA BAKER Hottest :
Hottest: JODY WATLEY
SKYY KYY

E.U. Guy

JODY WATLEY AL B. SURE
ALYSON WILLIAMS BOY GEORGE
BOY GEORGE

WVEE/Atianta WPEG/Charlotte
Rober ALittie
LUTHER VANDROSS LEVERT

PEABO BRYSON B st
DIANA ROSS Ggy est:
ANTTA BAKER oy

TONY TONI TONE
EUGENE WILDE
Hottest:

BOBBY BROWN
CHERRELLE

NEW EDITION
DEON ESTUS

BOY GEORGE

WEKS/Atianta
Lyles/Castle

M.C. HAMMER
JOYCE IRBY
LEVERT

VANESSA WILLIAMS
Hottest:

JODY WATLEY

GUY

SKYY

DEON ESTUS
CHAXA KHAN

WFXAJAugusta
Carl Conner

LEVERT

DIANA ROSS

BE BE & CE CE WIN
SURFACE
CHUCKII BOOKER
ALTON STEWART
Hottest:

JODY WATLEY
AL B, SURE
GUY

SKYY

ATLANTIC STARR

WXOK/Baton Rouge
Matt Morton

DE LA SOUL
ANITA BAKER
BE BE & CE CE WIN
PUBLIC ENEMY
DIANA ROSS
VESTA

ROB BASE
JAMES INGRAM
M.C. HAMMER
EUGENE WILDE
Hottest:
JODY WATLEY
GUY

SKYY
ALYSON WILLIAMS
PASADENAS

KQXL/Baton Rouge
Weich/Clay

LISA LISA
SLICK RICK
VESTA
B-FATS
DIANA ROSS
KIARA
CHRISTOPHER McDAN
LA RUE
Hottest:
JODY WATLEY
Guy

SKYY
ALYSON WILLIAMS
PASADENAS

WENN/Birmingham
Donnell/Starr

BOYS

CRUCKII BOOKER
MILLI VANILLI
CHERYL "PEPSII" R
DIANA ROSS
JAMES INGRAM
REAL ROXANNE

2 LIVE CREW
Hottest:

JODY WATLEY
GUY

SKYY

GRADY HARRELL
BOY GEORGE

WATV/Birmingham
Ron January

BOYS

VESTA
ALTON
MILLI

STEWART
VANILLI

BE BE & CE CE WIN
DIANA ROSS
Hottest:

JODY WATLEY

Guy

SKYY

KARYN WHITE

BOY GEORGE

ATLANTIC STARR
ALYSON WILLIAMS
JODY WATLEY

WJITTI/Chattanoogs
SewellSt. James

EUGENE WILDE
PERNANDO SAUNDERS
VANESSA WILLIAMS
LYNCH

SPECIAL ED

BOYS

B-FATS

Hottest:

JODY WATLEY
2-LOOKE

GRADY HARRELL
BOY GEORGE

SKYY

WWDM/Columbia
CarsonMsil

FREDDIE JACKSON
DIANA ROSS
LEVERT

CHUCKITI BOOKER
Hottest:

BOY GEORGE

BE BE & CE CE WIN
GRADY HARRELL
SKYY

ATLANTIC STARR

WFXE/Columbus
Byron Pitts

GRADY HARRELL
GEORGIO

BOYS

SURFACE

MILLI VANILLI
CHUCKI1 BOOKER
B-PATS
Hottest;
KARYN WHITE
BOY GRORGE
2-LOOKE

JODY WATLEY
MADONNA

KJMZ/Dsillas
Smith/Robbins

SWEET SENSATION
DONNY OSMOND
WATERFRONT

DE LA SOUL
LISA LISA
NENEH CHERRY
Hottest:
MADONNA

STEVIE B

NEW KIDS ON THE B
TORE LOC

DE LA SOUL

K104/Dallas
Spears/Anderson

PEABO BRYSON
BOYS

ALTON STEWART
MARCUS LEWIS
FREDDIE JACKSON
ANITA BAKER
DEJA'
Hottest:
KARYN WHITE
GUY

BOBBY BROWN
JODY WATLEY
SKYY

WFXC/Durham
Spencer/Mack

2 LIVE CREW
HOWARD HUNTSBERRY
LEVERT

ALTON STEWART
CHUCKII BOOKER
OAKTOWN'S 3.5.7.
KOOL MOE DEE
BOYS

NATALIE COLE
DIANA ROSS
FREDDIE JACKSON
HAottest:

KID'N PLAY

SLICK RICK
SKYY

KPRRIE! Paso
PerryiMolano

MILLI VANILLI
DIANA ROSS

PEABO BRYSON
JAMES INGRAM
Hottest:

JODY WATLEY

TONE LOC

MADONNA

FINE YOUNG CANNIB
DEBBIE GIBSON

WZFX/Faysttaville
Tony Lype

DIARA ROSS
VESTA

LYNCH

ALTON STEWART
JAMES INGRAM
LEVERT
Hottest:

BOY GEORGE
JODY WATLEY
BOBBY BROWN
SKYY

KARYN WHITE

WQMG/Greensboro
Epps/Avery

BOYS

VANESSA WILLIAMS
CHUCKII BOOKER
REAL ROXANRE
FREDDIE JACKSON
CHERYL "PEPSII" R
BE BE & CE CE WIN
Hottest:

KARYN WHITE

JODY WATLEY

TONE LOC

E.U.
BOBBY BROWN

Z104/Greenviile
Wayne Waiker

KARYN WHITE

JUNE POINTER
DIANA ROSS

SOUL II SOUL
ALTON STEWART
GYRLZ

TOMI JENKINS
TONY TERRY

BE BE & CE CE WIN
REAL ROXANNE
Hottest:

BOY GEORGE

GRADY HARRELL
CHARLIE SINGLETON
SKYY

JODY WATLEY

WOQFX/Guifort-Blloxi
Al Luy

MADONNA
ANITA BAKER
DIANA ROSS
FERNANDO SAUNDERS
CONDITION RED
M.C. HAMMER
BETTY WRIGHT
FREDDIE JACKSON
Hottest:
JODY WATLEY

Yy

ALYSON WILLIAMS
PASADENAS
GUY

KMJQ/Houston
Stradford/Dave

LUTHER VANDROSS
MICA PARIS
DIANA ROSS
TONY TONI TONE
LEVERT

LYNCH

STEZO

SURFACE

GRADY HARRELL
Rottest:

JODY WATLEY
BOY GEORGE
GUY

MARC V.

JOYCE IRBY

KHYS/Houston
Hagwoodl Smal iwood
BOYS

MILLI VANILLI
PEABO BRYSON
LEVERT

MICA PARIS
EUGENE WILDE
Hottest:
JODY WATLEY
TONE LOC

BOY GEORGE
SLICK RICK
DEON ESTUS

WOKT/Huntsville
Thomas/Carmichael

DIANA ROSS
JAMES INGRAM
EL DEBARGE
BOYS

GYRLZ
CHUCKII BOOKER
SUE ANN
MARCUS LEWIS
Hottest:
JODY WATLEY
UY

SKYY
DEON ESTUS
GRADY HARRELL

WMl Jackson
Paul Todd

JUNE POINTER
BOYS

MILLI VANILLI
EUGENE WILDE
TONY TONI TONE
MICA PARIS
CHERYL "PEPSII™ R
Hottest:

DEON ESTUS
GRADY HARRELL
KID'N PLAY
M.C. HAMMER
STEVIE B

Q92/Jacksonville
Stan Brooks

ANQUETTE

MILLI VANILLI
DIANA ROSS
LEVERT

CHERYL "PEPSII®™ R
Hottest:

ALYSON WILLIAMS
JODY WATLEY

AL B. SURE

BOY GEORGE
DEON ESTUS

KNZ/Kiileen

Geno Burgess
STEZO

DIANA ROSS
CHUCKII BOOKER
SWEET OBSESSION
SURFACE

MILLI VANILLI
REAL ROXANNE
Hottest:

Guy

JODY WATLEY
SKYY

ALYSON WILLIAMS
KARYN WHITE

KFXZiLatayette
Chuck Harrison

MICA PARIS

BE BE & CE CE WIN
VESTA

MILLYI VANILLI
CHERYL "PEPSII" R
CHUCKII BOOKER

WQIC/Meridian
Larry Casr

M.C. HAMMER
LEOTIS

DIANA ROSS
SURFACE

VESTA

FINE YOUNG CANNIB
CHERYL "PEPSII" R
CHUCKII BOOKER
Hottest:

GUY

SKYY

AL B. SURE

JODY WATLEY
ALYSON WILLIAMS

WALT/Meridian
Steve Poston
B-FATS

TONY TONI TONE
FINE YOUNG CANNIB

;Ii':g: gsz:”“' ANITA BAKER
CHRISTOPHER MCDAN BIGN Aﬂng
Hottest: Hottests
PASADENAS r
ALYSON WILLIAMS ;’;33' WATLEY
:g!csoncx Ky

ALYSON WILLIAMS
JODY WATLEY KARYN WHITE
KX2ZZiLake Charles
SingletorvDenise
DIANA ROSS WEDR/Miami
CHARLIE SINGLETON Jackson/Jones
VANESSA WILLIAMS
BOYS MAMADO & SHE
JAMES INGRAM DONHAJALLEN
JUNE POINTER DINARROSS
SORFACE KC FLIGHTT
HeEteEtl CHERYL "PEPSII" R
GOy CERISTOPHER MCDAN
SKYY Hottegt:
SOYRGECRGE JODY WATLEY
JODY WATLEY SEY
AL B. SURE SUY)

GRADY HARRELL

PASADENAS
:;':’::"‘ KCHE Midlsnd-Odesss

Paige Crawford
DIANA ROSS BOYS
BE BE & CE CE WIN ANITA BAKER
gRCUS LEWIS LUTHER VANDROSS
wgﬂ! WILDE DIANA ROSS
ML FRIDAY FRIDAY
Br . MILLI VANILLI
K° test: PEABO BRYSON
ARYN WHITE Hottest:
ALYSON WILLIAMS MADONNA
Uy BOY GEORGE
JODY WATLEY JODY WATLEY
SKYY STEVIE B

PAULA ABDUL
298iLaurel WBLX/Mobile
Duan Sheiby Tony Brown
ROB BASE PEABO BRYSON
DIANA ROSS LISA LISA
B-PATS MILES JAYE
SPECIAL ED FINE YOUNG CANNIB
Hottest: JAMES INGRAM
GUY Hottest:
ALYSON WILLIAMS KARYN WHITE
DEON ESTUS gDBB‘l BROWN
TONE LOC oy
2-LOOKE TONE LOC

DINO
o . K96-FM/Monroe

o1 ') [} iJeck

Tom Hollday M
. DIANA ROSS

CHUCKII BOOKER
MILLI VANILLI
LYNCH

CHERYL "PEPSII" R
DIANA ROSS
LEVERT

JAMES INGRAM
SURFACE
Hottest:

i) ¢

SKYY

BOY GEORGE

_ AL B, SURE

E.U.

KIPR/Little Rock
Christien/See

none
Hottest:

ALYSON WILLIAMS
JODY WATLEY
DINO

E.U.

KARYN WHITE

WLOU/Louisville
Ange Canessa

DIANA ROSS
SURFACE
Hottest:
BOY GEORGE
E

.U,
DEON ESTUS
DINO

GUY

WJJSiLynchburg
Lad Goins

LUTHER VANDROSS
ARETHA FRANKLIN &
ANITA BAKER
ALTON STEWART
MILLI VANILLI
MARCUS LEWIS
BAR-KAYS

Hottest:
ATLANTIC STARR
JODY WATLEY

GuYy
AL B. SURE

KRNB/Memphis
Fine/Watker

SHEENA EASTON
JOHNNY KEMP
DONNY OSMOND
JUDSON SPENCE-
MILLI VANILLI
BOBBY BROWN
DIANA ROSS
Hottest:

JODY WATLEY
BOY GRORGE
TONE LOC
ANNE G.

PAULA ABDUL

ARETHA PRANKLIN &
REAL ROXANNE
CHUCKII BOOKER
BETTY WRIGHT
0'JAYS

VESTA

Hottest:

BOY GEORGE
CHAKA KHAN
E.U.

SIMPLY RED
JODY WATLEY

HOT105/Montgomery
Coulter/Marvin

NEW EDITION
STEVIE B

BE BE & CE CE WIN
M.C. HAMMER
FREDDIE JACKSON
LEVERT

JUNE POINTER
DIANA ROSS
NENEH CHERRY
SWEET OBSESSION
Hottest:

NEW EDITION

Uy

Q

FREDDIE JACKSON
TONE LOC
KARYN WHITE

WQiM/Montgomery
Roshon Vance

PEABO BRYSON
ARETHA FRANKLIN &
BE BE & CE CE WIN
DIANA ROSS

MILES JAYE

VESTA

MILLI VANILLI
K-9 POSSE

MAMADO & SHE
Hottest:

GUY

ALYSON WILLIAMS
JODY WATLEY

TONE LOC
PASADENAS

WQQK/Nashville
Rick Lee

MARCUS LEWIS
JAMES INGRAM
VANESSA WILLIAMS
SURFACE

CHERYL "PEPSII" R
CAMEO

DRAMATICS
FREDDIE JACKSON
Hottest:

JODY WATLEY
ALYSON WILLIAMS
BOY GEORGE

DEON ESTUS

SKYY

WIKS/New Bern
B.K. Kirkiand

HITHOUSE
MADONNA

ROBERT BROOKINS
DIANA ROSS
VANESSA WILLIAMS
LEVERT

PATTI DAY
Hottest:

KARYN WHITE
NEW EDITION

AL B. SURE
GRADY HARRELL
JODY WATLEY

WYLD-FM/New Orleans
Atkins/Savage

DE LA SOUL
GYRL2

PEABO BRYSON
MARCUS LEWIS
EUGENE WILDE
TONE LOC

DIANA ROSS
Hottest:

SKYY

JODY WATLEY
ALYSON WILLIAMS
G

Y
BOY GEORGE

PWR94/Norfolk
Brown/Diamond

E.U.

PEABO BRYSON
LUTHER VANDROSS
DIANA ROSS
REAL ROXANNE
CHANNEL 2
SURFACE
Hottest:

AL B. SURE
JODY WATLEY
E.U.

ALYSON WILLIAMS
TEN CITY

HOT103/Nortolk
Tony Richards

MILLI VANILLI
DIANA ROSS
MILES JAYE
CHERYL "PEPSII"™ R
LEVERT

HRottest:

JODY WATLEY
ALYSON WILLIAMS
BOY GEORGE
DEON ESTUS

E.U.

WJHM/Orlando
Linsey/Hollywood

STEVIE B

SURFACE

DIANA ROSS

KIARA

DEF JEP

LUTHER VANDROSS

Hottest:

ANQUETTE

FAZE

STOP TEE VIOLENCE
RE LOC

TO!
BOBBY BROWN

WQOK/Raleigh
Cy Young

DIANA ROSS
CHRISTOPHER McDAN
JAMES INGRAM

DJ CHUCK CHILL OU
FREDDIE JACKSON
Hottest:

BOY GEORGE

AL B. SURE

DEOR ESTUS

SKYY

ALYSON WILLIAMS

WCDX/Richmond
Young/Maxwell -

FREDDIE JACKSON
PEABO BRYSON
LEVERT

DIANA ROSS
ATLANTIC STARR
LISA LISA
Hottest:

GRADY HARRELL
BOY GEORGE

s

JODY WATLEY
ALYSON WILLIAMS

WPLZ Petersburg
Maxx Myrick

DIANA ROSS
BOUL II SOUL
MILES JAYE
M.C. HAMMER
KIARA

BE BE & CE CE WIN
Hottest:
BOBBY BROWN
JODY WATLEY
KARYN WHITE
BOY GEORGE
GUY

WEAS/Savannah
Floyd Biackwell

RC FLIGHTT
SPECIAL ED
BOYS

SWEET OBSESSION
JAMES INGRAM
CRUCKII BOOKER
LYNCH

B-FATS

REAL ROXANNE
LEOTIS

PATTI DAY
Hottest:

KARYN WHITE
NEW EDITION
PASADENAS
BOBBY BROWN
GRADY HARRELL

KMJJ/Shreveport
Sharp/Walker

STEZO

BETTY WRIGHT
M.C. BAMMER
FREDDIE JACKSON
LEVERT
FERNANDO SAUNDERS
DIANA ROSS
Hottest:

ALYSON WILLIAMS
JODY WATLEY
Z-LOOKE

BOY GEORGE

SKYY

KOKS/Shreveport
McCormick/Chsan

DE LA SOUL
CONTROLLERS
EUGENE WILDE
DIANA ROSS
GRADY HARRELL
MILLI VANILLI
ANITA BAKER
DEJA'

FREDDIE JACKSON
BOYS

PEABO BRYSOR
ALTON STEWART
MARCUS LEWIS
CHUCKII BOOKER
Hottest:

JOYCE IRBY
KARYN WHITE
ATLANTIC STARR
NATALIE COLE
KID'N PLAY

WANMTallahassee
Gerald Tookes

DE LA SOUL
DIANA ROSS
LEVERT
SURPACE

JAMES INGRAM
BAR-KAYS
VANESSA WILLIAMS
JUNE POINTER
ALTON STEWART
CHUCKITI BOOKER
Hottest:

JODY WATLEY
GUY

SKYY

PASADENAS

BOY GEORGE

WTMP/Tampa
Chris Turner

ANITA BAKER
CHERYL "PEPSII" R
CHUCKII BOOKER
CHANNEL 2

B-FATS

HOWARD HUNTSBERRY
MILLI VANILLI
DIANA ROSS

NEW KIDS ON THE B
Hottest:

GUY

JODY WATLEY
PASADENAS

AL B. SURE

ROB BASE

WTUG/Tuscaloosa
Eric Faison

DIANA ROSS

PAULA ABDUL
JAMES INGRAM
B-FATS

CHERYL "PEPSII"™ R
VANESSA WILLIAMS
EUGENE WILDE
CHANNEL 2

VESTA

PATTI DAY
HITHOUSE
CHRISTOPHER McDAN
Hottest:

E.U.

BOY GEORGE
GUY
MADONNA
KARYN WHITE

Z92(Tyler
Vanessa Barryer

DIANA ROSS
CHUCKII BOOKER
DINO

JAMES INGRAM
CHERYL "PEPSII"™ R
MILLI VANILLI
VANESSA WILLIAMS
LYNCH
M.C.
STEZQO
Hottest:

JODY WATLEY
ANNE G.
PASADENAS

DEON ESTUS
TOWANNA SHEPHERD

HAMMER

e T

i

- -

g o e, R B rd
%gﬁ Eﬁ WO
KACENos XHRM/San Diego
Steve Woods L.D. McCollum
BAR-KAYS NENEH CHERRY
DEJA' JAMES INGRAM
TAKE 6 MILLI VANILLI
DIANA ROSS JOYCE IRBY

JAMES INGRAM
PEABO BRYSON
Hottest:

JODY WATLEY
GUY

SKYY

KARYN WHITE
ALYSON WILLIAMS

KDAY/Los Angeles
Patterson/Washington

TONY TONI TONE
KOOL MOE DEE
JAMES INGRAM
BIG DADDY KANE
Hottest:

SLICK RICK

DE LA SOUL
M.C. HAMMER
KARYN WHITE

LUTHER VANDROSS
BOYS

DIANA ROSS
PAULA ABDUL
RICK JAMES
PEABO BRYSON
VANESSA WILLIAMS
MARCUS LEWIS
Hottest:
MADONNA

JODY WATLEY
ALYSON WILLIAMS
DEON ESTUS
JAMM

KSOL/San Francisco
Bernie Moody

DIANA ROSS
PEABO BRYSON

TONE LOC EUGENE WILDE
DJ CHUCK CHILL
KJLH/Los Angeles NEW CHOICE o
Ciltt Wir [ 2
Hottest:
DIANA ROSS NEW EDITION
M,C. HAMMER JODY WATLEY
JAMES INGRAM TONE LOC
CHUCKII BOOKER GUY
LEVERT
AL B,
SURFACE B. SURE
Hottest:
GUY
KARYN WHITE
TONE LOC
ALYSON WILLIAMS
AL B. SURE
KOIA/Oskiand
Joff Harrison
DIANA ROSS

PEABO BRYSON
CRUCKIT BOOKER
EUGENE WILDE
JAMES INGRAM
Hottest:

JODY WATLEY

GUY

ALYSON WILLIAMS
TONY TONI TONE
BE BE & CE CE W.

95 Current Reporters
92 Current Reports

Called in Frozen Playlist (3):
KIPR/LIttle Rock
KPRS/Kansas City
WGCI/Chicago

wWWWamericanradiohisteri-cona
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The new single from

“Objective 7

Urban Contemporary
BREAKERS.

Now On 57 UC
Reporters — 60%
Including:

WXYV WEDR KMJM
WDJY WYLD KJLH
WKYS HOT103 KSOL
KMJQ  WZAK

From the soon-to-be-released hit album

“Irresistible”

i

ﬁ Radio surely knows that Miles Jaye is truly “lIrresistible”’

ISLAN From your friends at Island/4th & Broadway

— NN -SRI CaREaEiORISIOr cOMm oS e
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NATIONAL AIRPLAY

o APRIL 28, 1989

WKS WKS LW TW

6 4
3 2 2 2 JUDDSAoungLove (Curb/RCA) ... .. ... . .. .
o9 4 e RODNEY CROWELL/After All This Time (Columbia). . ............. ... ............
4 1 1 4 PRANDY TRAVIS/SILSHll Over (WB) ... ... ... ... ... ......................
13 12 5 € RESTLESS HEART/Big Dreams in A Small Town (RCA) ... ... ... ... ..............
17 14 10 @ STEVE WARINERMWhere Did | GoWrong (MCA) . ... ... ... oo,
20 16 11 @) CLINTBLACK/Better Man (RCA) . ... ... ... . ... ... ... e
23 17 14 € EARLTHOMAS CONLEY/Love Outloud (RCA) .. ... ... ... ... ................
19 15 12 @) FORESTER SISTERS/LoveWill(WB) ........... .. ... . ... .. ...,
12 11 8 10 BAILLIE & THE BOYS/She Deserves You (RCA) ... . ...... ... .. ... ... ... ... .....
% 19 15 & DESERT ROSE BAND/She Don't Love Nobody (MCA/Curb) ... ........ ... .. ... .. ...
21 18 16 &) DWIGHT YOAKAM/ GOt YOu (REDFSE) .. .. ..ot
27 20 17 ) ROSANNE CASH/I Don't Want To Spoil The Party (Columbia) ........................
5 21 18 @ SKIP EWING/The Gospel According ToLuke (MCA) ... ... ... ... ... .............
1110 7 15 PATTY LOVELESS/Don't Toss Us Away (MCA) ... ... ... . ... . ... ... ... ... ...
29 22 19 (P DAN SEALS/They Rage On(Capitol) .. .. ... ... ... .. .. ... oo,
2 3 9 17 KT.OSLINMHeyBabby (RCA) . ... ... .
28 24 21 & LIONEL CARTWRIGHT/Like Father Like Son MCAY ... ..
1 27 23 @ TANYATUCKER/Call OnMe (Capitol) .. ... ... ..o
s u 26 €D KATHY MATTEA/Come From The Heart (MEICUTY) . . .. ...\
2 2 24 € SHOOTERSAfIEver G0 Crazy (EDIC) .. ... ... oo
s % 21 €8 RICKY SKAGGS/Lovin' Only Me (Epic). . ... ... .. ... .. ... ... ..............
3 30 25 €5 GENE WATSONBackInTheFire (WB) .. ... ... ... ... ... ... oo ..
41 33 2 €D OAKRIDGE BOYS/Beyond Those Years (MCA) .. ... ............ ...............
9 6 6 25 HIGHWAY101/SettingMeUp (WB) ... ... ... . . ... ... ... ... ... ...

s 32 €D RICKY VAN SHELTON/Hole In My Pocket (Columbia) ... . .........................
% % 29 €9 LARRY BOONEWine Me Up (MefCUry) .. ..........oooooiie
15 13 28 SHENANDOAH/The Church On Cumberland Road (Columbia) ... .....................
47 41 33 @ PAUL OVERSTREET/Sowin' Love (RCA) ... ... ... ... ... . . ...
— 4 3 € EDDY RAVEN/InA Letter To You (Universal) . . ..................................

Breaxer & GEORGE STRAIT/What's Going On In Your World (MCA) ... ... .......... ...

BREAKER (8 MERLE HAGGARD/S:01 Blues (EPIC) . . . ... .. ..o

BREAKER &P J.C. CROWLEY/ Know What I've Got (RCA) .. ... .. ... ... o,
5 8 20 34 BILLY JOE ROYAL/Tell It Like It Is (Atlantic America) . .. . .................cooooan.
77 22 35 ROYORBISON/YouGotlt(Virgin) .. . ... ... ... ... . ... .. .. ...

BREAKER ) JAMES HOUSE/Don't Quit Me Now (MCA) .. .. .. ...............................

BREAKER @ RONNIE MILSAP/Houston Solution (RCA) . ... .. ... .. ... ... . . i

BREAKER € McCARTERS/Up And Gone (WB) . .. ... ... ... .. e

BREAKER € CONWAY TWITTY/She's Got A Single Thing... (MCA) ... ........ . .................
16 23 31 40 KEITH WHITLEY/A'm No Stranger ToThe Rain (RCA) . ... .. ... ....................
— 50 4 @ RUSSELL SMITHA Wonder What She's Doing Tonight (Epic) ................ ... .....
— — % D GARTHBROOKS/Much Too Young (Capitol) . . .. ...............coooviiiioins
8 13 30 43 FOSTER & LLOYD/Fair Shake (RCA) ... .. ... .. . ... .
— — 4 /D LORRIE MORGAN/Dear Me (RCA) . ... . ... ... oot
DEBUT ) (@ RONNIE McDOWELL/Sea Of Heartbreak (Curb) .. ...............................

@ DON WILLIAMS/One Good Well (RCA) .. ... ..................................

10 25 3¢ 47 VERN GOSDIN/Who You Gonna Blame It On This Time (Columbia) . . .. .................

@ SWEETHEARTS OF THE RODEO/If | Never See Midnight Again (Columbia) . .. ... ... .. ..

@ JOHN CONLEE/Fellow Travelers (16th Avenue/Capitol) . . .. .........................
50

— — 5

s @ ALABAMA/If IHad You (RCA) ... ... ...

BURCH SISTERS/Oid Flame, New Fire (Mercury) . . ... ..........................

nopons/::;:;sl Heavy Medium  Light Ji} _Q:'}'- f“:&_’;ﬂl _r;l,f: rj
.... 178/0 165 12 7 ) -
... 17600 164 12 0 :g;‘:";c'g:‘L"sa: gg'
SR O 2 GEORGE STRAIT (84)
... 178/1 127 45 6 DOLLY PARTON (28)
... 177/0 116 58 3 CONWAY TWITTY (26)
o 170 pod > c mt:m: ‘2‘5”,'} Gdﬁf’& (25)
! . Mc
o ;;g;; :? 1:§ ; BELLAMY BROTHERS (24)
o GEORGE JONES (24)
.... 157/0 102 44 117
. 1772/1 55 110 12
L1711 67 84 20 ,
.... 173/0 38 123 12 |
. 170/3 37 119 14 !
.... 140/0 83 42 15 ALABAMA (122)
170/1 26 135 9 ‘ JUDDS (122)
... 127/0 72 36 19 | RANDY TRAVIS (117)
1636 37 95 31 | RODNEY CROWELL (96)
o 7 119 o ‘ RESTLESS HEART (43)
CLINT BLACK (39)
o 171/12 9 99 63 K.T. OSLIN (39)
... 158/5 21 98 39 PATTY LOVELESS (28)
.... 166/15 6 96 64 STEVE WARINER (21)
15w 11 95 47 | BAILLE & THE BOYS (19)
... 155/16 4 104 47 HIGHWAY 101 (19)
.... 121/0 62 39 20
... 154/17 2 86 66
... 139/7 12 77 50 =L e o T
... 107/0 41 47 19 1S 4 AL HITES
... 138/21 5 70 63 I
.... 153/38 2 64 87
. 136/44 6 41 89 1 G. BROOKS/Much Too... (Cap.) . ...86/13
T 0 63 50 2 RUSSELL SMITH/ Wonder Whal...(Col) .. 78/6
3 C.C. CHAPMAN/Frontier Justice (Curb). . . . 47/6
.. 11079 3 56 51 4 MARY C. CARPENTER/How Do(Col) . . .. 38/7
... 820 21 40 21 5 CHRIS AUSTIN/Blues Stay Away... (WB) . . . 37/7
56/0 19 25 12 6  KEVIN WELCH/ Came Straight.. (WB) . . . . 28/16
... 110/10 7 50 59 7 J. STEVENS/Johnny Lucky &... (Atl. Amer.) .27/5
 g20/21 0 38 82 1: g:c%o:aggrsar:nwom (16thAve) . . . 13/5
107726 . = eWill{Cap).......... 8/3
... 4 17 18 12 ,
7806 7 31 46 gewkamsts have not tye{ hlad 7 Coug(t)r;{,
reaker or concurrent airplay from
... 86/13 3 26 57 of reporting stations. i
48/0 7 25 16
... 77/13 0 28 49
. 76/12 2 28 46 ‘MOST ADDED & HOTTEST list those songs achiev-
ing the most adds nationally, and the songs reported
... 73/16 2 18 53 “hottest compiled from all our reporters. The number
... 37/0 6 27 10 in parentheses immediately following the songs in
CLems 0 19 4 o oo vt et vo el e
... 66/10 7 16 49 t no(ingr:lh;te:’:e song is avgong thse?:‘ﬁve rlmson:st. '
... 51/3 (4] 19 32

GEORGE STRAIT

What’s Going On In Your World (MCA)

On 76% of reporting stations. Rotations: Heavy 6, Medium 41, Light 88, Total Adds 44
including WCAC, WHWK, WPOR, WBEE, KRRV, WYNK, WUSY, KSSN, WLWI, WOWW,
WBVE, WKKQ, WHOK, WTSO, KZSN, WQXK, KUGN, KCCY, KKAT, KDRK. Moves 41-31
on the Country chart. McCARTERS

Up And Gone (WB)
On 67% of reporting stations. Rotations: Heavy 0, Medium 38, Light 82, Total Adds 21
including WTCR, WILQ, WORC, WKLO, WESC, KIKK, WQIK, WGKX, WBVE, KJJY,
WYNG, WFMS, WDAF, WTSO, WMIL, WFMB, WTHI, KKCS, KFMS, KEEN. Moves
49-43-38 on the Country chart. RONNIE MILSAP

Houston Solution (RCA)

On 67% of reporting stations. Rotations: Heavy 3, Medium 31, Light 86, Total Adds 48
including WWYZ, WRKZ, WTCR, WZPR, WAJR, WKNN, WOWW, WYYD, KKYX, WCHY,
WGEE, WHOK, WFMB, WWJO0, K102, KUGN, KFRE, KRWQ, KEKB, KFMS. Moves 47-37
on the Country chart.

MERLE HAGGARD
5:01 Blues (Epic)
On 63% of reporting stations. Rotations: Heavy 0, Medium 63, Light 50, Total Adds 11,
KYKR, KPLX, WMS!, WGKX, KNFM, WQYK, WFMS, WFMB, KSOP, KCKC, KSAN. Moves
44-37-32 on the Country chart.
J.C. CROWLEY

| Know What I've Got (RCA)
On 62% of reporting stations. Rotations: Heavy 3, Medlum 56, Light 51, Total Adds 9,
WGNA, CHOW, KAYD, WLVK, WPAP, KRMD, WFMS, WQXK, KZLA. Moves 42-36-33 on
the Country chart.
JAMES HOUSE
Don’t Quit Me Now (MCA)

On 62% of reporting statlons. Rotations: Heavy 1, Medium 50, Light 59, Total Adds 10,
WQCB, WKAK, WQIK, WLWI, WPAP, WKNN, KKCS, KUGN, KFRE, KSAN. Moves

46-40-36 on the Country chart.
CONWAY TWITTY

She’s Got A Single Thing In Mind (MCA)
On 60% of reporting stations. Rotations: Heavy 1, Medium 37, Light 69, Total Adds 26
including WSNO, WAJR, WBEE, KASE, WYNK, WXBQ, WSTH, KLLL, WSIX, KJNE,
WGEE, WHOK, KZKX, WTHI, KZSN, KUGN, KFRE, KFMS, KZLA, KNCQ. Moves 46-39
on the Country chart.

3 WAYS TO HEAT UP YOUR SPRING BOOK

JAMES HOUSE
“Don’'t Quit Me Now”

GEORGE STRAIT
“What's Going On
In Your World”

BREAKER

CONWAY TWITTY
“She’s Got A Single Thing In Mind™

€ BREAKER

The BEST In Country Music MeASavitiz"

warn—armericanradiohistorvecom
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GARTH BROOKS ‘‘Much Too Young' (Capitol) 86/13
Rotations: Heavy 3, Medium 26, Light 57, Total Adds 13, WWAM, WQBE, WTCR, WDSY, WXBQ, WMSI, WKSJ, WSM, WQDR,
WCHY, WMUS, KFRE, KCKC. Heavy: WSTH, WTCM, KFDI. Moves 48-42 on the Country chart.

RUSSELL SMITH “| Wonder What She's Doing Tonight” (Epic) 78/6

Rotations: Heavy 1, Medium 31, Light 46, Total Adds 6, WVAM, KYKR, WLWI, WKYQ, WUSQ, KIK-FM. Heavy: WCUZ.
Medium: KEAN, KASE, WEZL, WLVK, WRNS, KPLX, WGKX, WPAP, WHOK, WOW, KRWQ, KKAT, KDRK. Moves 50-45-41
on the Country chart.

LORRIE MORGAN ‘‘Dear Me™" (RCA) 77/13

Rotations: Heavy 0, Medium 28, Light 49, Total Adds 13, WVAM, WTCR, WZPR, WDSY, WYNK, WMSI, WQDR, KBMR,
WHOK, KZKX, KGHL, KIiQ, KKAT. Medium: WEZL, WSOC, WIVK, WLWI, WCMS, WYNG, KASH. Moves 49-44 on the
Country chart.

RONNIE McDOWELL ““Sea Of Heartbreak™ (Curb) 76/12

Rotations: Heavy 2, Medium 28, Light 46, Total Adds 12, WWYZ, WRKZ, WWVA, KRRV, WMSI, WQYK, KJNE, WUSQ, WMIL,
KWOX, KLZ, KTOM. Heavy: WTVY, KRKT. Medium: WCAO, KIKK, WGEE, WMUS, KGHL, KMIX. Debuts at number 45 on the
Country chart.

DON WILLIAMS ‘‘One Good Well’’ (RCA) 73/16
Rotations: Heavy 2, Medium 18, Light 53, Total Adds 16, WSNO, WAYZ, WXKX, WXTU, WICO, WxXBQ, WEZL, KNFM, WKSJ,
WCHY, KJNE, WAXX, KWMT, KCJB, WWJO, KSOP. Heavy: WSOC, WDAF. Debuts at number 46 on the Country chart.

SWEETHEARTS OF THE ROOEOQ “if | Never See Midnight Again” (Columbia) 67/13

Rotations: Heavy 0, Medium 19, Light 48, Total Adds 13, WCAQ, WPOC, WDSY, CHOW, WEZL, WLVK, KHEY, WCHY, KJNE,
WHOK, WTHI, KGHL, KEKB. Medium: WOKK, WKNN, KTTS, WTCM, KWOX, KUZZ, KDRK. Debuts at number 48 on the
Country chart.

JOHN CONLEE “Fellow Travelers” (16th Avenue/Capitol) 66/10

Rotations: Heavy 1, Medium 16, Light 49, Total Adds 10, WZPR, WOKK, KNFM, WPAP, WBVE, WKKQ, WHOK, KWOX,
KASH, KKAT. Heavy: KCJB. Medium: KRRV, WEZL, WGKX, WCMS, WKNN, KFGO, KFDI, KVOC, KTOM. Debuts at number
49 on the Country chart.

CHRIS HILLMAN & ROGER McGUINN ““You Ain’t Going Nowhere'' (Universal) 54/25

Rotations: Heavy 0, Medium 11, Light 43, Total Adds 25, WCAO, WSNO, WWYZ, WICO, WXBQ, WDXE, KLLL, KNFM,
WNOE, WKYQ, WOWW, KKYX, WUSQ, WAXX, KFGO, KCJB, WFMB, WWJO, KVOO, KFDI, KASH, KFRE, KMIX, KUPL,
KDRK.

T. GRAHAM BROWN “‘Never Say Never” (Capitol) 52/20

Rotations: Heavy 0, Medium 10, Light 42, Total Adds 20, WQBE, WICO, KRRV, WUSY, WFLS, WESC, KLLL, WNOE, KKYX,
KJNE, WHOK, KCJB, WXCL, WWJO, KZSN, KALF, KRWQ, KWHT, KIIQ, KDRK.

BURCH SISTERS *‘OM FRame, New Fire’’ (Mercury) 51/3

Rotations: Heavy 0, Medium 19, Light 32, Total Adds 3, WZPR, WEZL, KZSN. Medium: WQCB, WAJR, CHOW, KRRV, WLVK,
WFLS, KIKK, WLWI, WPAP, WWWW, KCJB, WOW, KTTS, KFDI, KWOX, KIK-FM, KALF, KDRK. Moves 50-50 on the Country
chart.

GEORGE JONES “‘Ya Ba 0a Ba Do (So Are You)” (Epic) 50/24

Rotations: Heavy 0, Medium 15, Light 35, Total Adds 24, WAJR, WICO, KRRV, WYAY, WUSY, WSTH, WDXE, WNOE, WWKA,
WOWW, KKYX, WIRK, WSLR, KBMR, WAXX, KFGO, KWMT, KTTS, WWJO, KALF, KLZ, KNIX, KIIQ, KIOM,

CEE CEE CHAPMAN “Frontier Justice™ (Curb) 47/6

Rotations: Heavy 1, Medium 15, Light 31, Total Adds 6, CHOW, WCMS, KASH, KWJJ, KNCQ, KDRK. Heavy: KRKT. Medium:
WVAM, WPOC, WICO, WKAK, KMML, WRNS, WKLO, WTVY, WAXX, KFGO, KCJB, WTCM, KFDL.

REBA MCENTIRE *‘Cathy’s Clown™ (MCA) 46/45

Rotations: Heavy 1, Medium 11, Light 34, Total Adds 45 including WYRK, WWYZ, WTCR, KMML, WKHX, KAYD, WXBQ,
WSOC, WUSY, KIKK, WIVK, WOKK, WKSJ, WYYD, KAJA, WIRK, WDAF, KXXY, KYGO, KIIQ.

EMMYLOU HARRIS “Heaven Only Knows'™ (Reprise) 46/20

Rotations: Heavy 0, Medium 6, Light 40, Total Adds 20, WRKZ, WICO, KRRV, KASE, WUSY, WTVY, WFLS, KLLL, WKNN,
WAXX, KFGO, KCJB, WFMB, K102, KIK-FM, KALF, KRWQ, KEKB, KTOM, KDRK.

MARY CHAPIN CARPENTER ‘‘How 00" (Columbia) 38/7

Rotations; Heavy 0, Medium 9, Light 29, Total Adds 7, WWYZ, WXTU, WWVA, KKIX, WOKK, KKYX, KDRK.

CHARLIE DANIELS BAND "‘Midnight Train"" (Epic) 37/7

Rotations: Heavy 0, Medium 6, Light 31, Total Adds 7, WTCR, WEZL, WTVY, WFLS, WKYQ, WYYD, KKYX. Medium: KMML,
WCMS, WTCM, KFDI, KRKT. Light: WXKX, KASE, WLVK, KPLX, WSIX, WDAF, WHOK, KRST.

CHRIS AUSTIN “‘Blues Stay Away From Me" (WB) 37/1

Rotations: Heavy 1, Medium 10, Light 26, Total Adds 1, WWVA. Heavy: KDRK. Medium: WSNO, WFLS, KFGO, WOW, KTTS,
KFDI, KWOX, KRKT, KASH, KALF. Light: WKAK, WNOE, KJNE, WAXX, WHOK, KVOC, KWJJ, KKAT.

BELLAMY BROTHERS “Hllibilly Heli* (MCA/Curb) 35/24

Rotations: Heavy 1, Medium 2, Light 32, Total Adds 24, WAYZ, WRKZ, WXKX, WDSY, WICO, WEZL, WRNS, WTVY, WFLS,
KIKK, WDXE, WOKK, WYYD, WAXX, WHOK, KTPK, KVOO, KFDI, KWOX, KRKT, KIK-FM, KALF, KTOM, KCKC.

OOLLY PARTON “Why'd You Come In Here...”’ (Columbia) 31/28

Rotations: Heavy 0, Medium 3, Light 28, Total Adds 28 including WPOC, WYRK, WAYZ, WWYZ, WRKZ, WSOC, WTVY, KIKK,
WIVK, WGKX, WOKK, WCMS, WKYQ, WYYD, WBVE, WMUS, KUZZ, KUUY, KWJJ, KCCY.

LARRY GATLIN & THE GATLIN BROS. ‘| Might Be What You're Lookin’ For’’ (Universal) 31/25
Rotations: Heavy 0, Medium 5, Light 26, Total Adds 25 including WQBE, WRKZ, KRRV, WEZL, WRNS, WSTH, WTVY, WFLS,
WOKK, WSIX, WTSO, WMUS, KTTS, WTCM, KRKT, KIK-FM, KASH, KEKB, KNCQ, KIIQ.

JUICE NEWTON “‘When Love Comes Around The Bend”” (RCA) 29/12

Rotations: Heavy 0, Medium 5, Light 24, Total Adds 12, WICO, KASE, WXBQ, WSOC, KKIX, WDXE, WSIX, WKYQ, WKNN,
WOWW, WUSQ, KCJB. Medium: WCMS, WOW, KRKT, KMIX. Light: WWYZ, KMML, WLVK, K102.

KEVIN WELCH “‘| Came Straight To You" (WB) 28/16

Rotations: Heavy 0, Medium 2, Light 26, Total Adds 16, WRKZ, WXKX, WKAK, WSTH, WKLO, WTVY, WNOE, KKXYX, KFGO,
WOW, KTPK, WTCM, KVOO, KFDI, KGHL, KUUY.

BUCK OWENS “‘Put A Quarter In The Jukebox™ (Capitol) 27/1

Rotations: Heavy 1, Medium 8, Light 17, Total Adds 1, WWVA. Heavy: KIKK. Medium: WOW, KTTS, WTCM, KIX-FM, KUZZ,
KALF, KFRE, KEKB, KDRK. Light: WNOE, WAXX, KWMT, WHOK, KGHL, KMIX, KSOP, KIIM.

MICKEY GILLEY “Still Got A Way™ (Airborne) 23/5

Rotations: Heavy 0, Medium 4, Light 19, Total Adds 5, WXBQ, WEZL, WSTH, KWMT, KALF. Medium: KRRV, KHEY, KCJB,
KTTS. Light: WBEE, WFLS, WDXE, WCMS, KKYX, WAXX, KFGO, KVOO, KNCQ.

JO-EL SONNIER “‘Blue, Blue” (RCA) 21/15

Rotations: Heavy 0, Medium 1, Light 20, Total Adds 15, KRRV, WEZL, WKLO, WFLS, WOKK, WCMS, KFGO, KCJB, KVOO,
KFDI, KRKT, KIK-FM, KALF, KTOM, KDRK. Light: WXKX, KMML, WTVY, KKIX, WUSQ, KRWQ.

JEFF STEVENS & THE BULLETS “Johnny Lucky And Suzl 66" (Atlantic Amerlca) 21/5

Rotations: Heavy 1, Medium 2, Light 18, Total Adds 5, KKIX, WFLS, KIKK, KKYX, KNCQ. Heavy: WOKK. Msdium: WTVY,
KRKT. Light: KRRV, WSTH, WCMS, WAXX, KFGO, KCJB, KVOO, KVOC, KRwQ.

MEL McDANIEL *‘Blue Suede Blues’ (Capitol) 21/5

Rotations: Heavy 0, Medium 4, Light 17, Total Adds 5, WTVY, WDXE, WNOE, WAXX, KTTS. Medium: KRKT, KGHL, KMIX,
KDRK. Light: WKAK, KKIX, WSM, WKNN, WUSQ, KXXY, KTPK, KVOO, KWOX, KUUY, KALF, KRWQ.

TIM MENSY ‘“‘Hometown Advantage” (Columbia) 15/0

Rotations: Heavy 0, Medium 5, Light 10, Total Adds 0. Medium: WSTH, KCJB, KTTS, KFDI, KASH. Light: KRRV, KKIX, WFLS,
KIKK, WDXE, WNOE, KKYX, KFGO, WOW, KVOO.

LACY J. DALTON “I'm A Survivor” (Universal) 14/11

Rotations: Heavy 0, Medium 1, Light 13, Total Adds 11, WICO, KMML, WTVY, WGKX, WOKK, WCMS, KBMR, ‘NGEE, KRKT,
KVOC, KTOM. Light: KEAN, KUUY, KWJJ.

CANYON “Right Track, Wrong Train™* (16th Avenue/Capitol) 13/5

Rotations: Heavy 0, Medium 2, Light 11, Total Adds 5, WCAO, WAJR, WICO, WOW, KUUY. Medium: KRKT. Light: WXKX,
KEAN, KMML, KKIX, WDXE, KWOX, KRWQ.

NITTY GRITTY OIRT BAND “Turn Of The Century” (Universal) 9/9

Rotations: Heavy 0, Medium 1, Light 8, Total Adds 9, KMML, KKIX, KBMR, WDAF, KCJB, KTPK, KUUY, KRWQ, KEKB.
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ARTIST/Song Title (Label) Aibumn Title
ALABAMA/High Cotton (RCA) . .............. .......Southern Star
RICKY VAN SHELTON/Living Proof (Columbia) . ..................... Loving Proof
JUDDS/Let Me Tell You About Love (Curb/RCA) ... ................... River Of Time
FOSTER & LLOYD/She Knows What She Wants (RCA) .............. Faster & Liouder
RANDY TRAVIS/WritteninStone (WB) . ............................ .0ld8x10
GEORGE STRAIT/Angel Angelina (MCA) ... .............. . .. Beyond The Blue Neon
GEORGE STRAIT/Holiywood Squares (MCA) ........... e Beyond The Blue Neon
RONNIE MILSAP/Feels Like I'm Cheating On You (RCA) . ........ Stranger Things Have...
LARRY BOONE/Fool's Paradise (Mercury) .. ................ Swingin’ Daors & Saw...
ALABAMA/Down On The River (RCA) .. ...................... .. .. Southern Star
GEORGE STRAIT/Ace inThe Hole (MCA) ... ................ Beyond The Blue Neon
ALABAMA/Barefootin' (RCA) . ... ... Southern Star
JUDDS/Cadillac Red (Curb/RCA) . ... ... .. River Of Time
DESERT ROSE BAND/Hello Trouble (MCA/Curb) . ....................... Running
ALABAMA/The Borderline (RCA) . . . ... ... e, Southern Star
KATHY MATTEA/She Came From Fort Worth (Mercury) ............ Willow In The Wind

Has Jason D. Williams

lived a prior life?

If so, was he raised by humans?
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EST MOST ADDED WEST HOTTEST
mostaooeo  EAST HOTTEST mostaooeo  SOUTH  worresr wost aooe0  MIDWEST HOTTES i e e
Stral dds my v, Randy Travis (W
Ronnie Milsap (RCA) Alabama (ACA) Reba McEntire (MCA) Alabama (RCA) George Strait (MCA) Judds (Curb/RCA) (Univ.) (W8B)
Judds (Curb/RCA) George Strait (MCA) Judds (Curb/RCA) Ronnie Milsap (RCA) Randy Travis (WB) Reba McEntire (MCA) Judds (Curb/RCA)
Eddy Raven (Universal) 80T/ Ronnie Milsap (RCA)
Reba McEntire (MCA) Dolly Parton (Columbla)
€sc wow wTH
WCMS KAJA
e KLLL Omehe, NE Torrs Haute, IN
T Groenville, 5C Lubbock, TX st — i v&%&kﬂw»**twwb*?ﬁ’wmw
e S | ’é b CANYOR RONNIZ MILSAP
9' 'w i e e 3 LARRY GATLIN ¢ TH REBA NCENTIRE e 4
firi ol i) T 53 “w = 2o GEORGE STRAIT RONNIE MILSAP fr i, WY AYSOCKER] S . i LARRY GATLIN & TH CONWAY TWITTY
e o o E o % LSS T. GRAHAM BROWN e b DOLLY PARTON WEETHEARTS OF TH
v\}' Sl '{% ,Q ;3 2 RONNIE MILSAI LACY J. DALTON GENE WATSON i \" Foin wo ﬂﬁ-? .@g?:‘ ».Q-.Fxn@«!- * MCCARTERS
£ . B e e T MCCARTERS CONWAY TWITTY SARDERS XATHY MATTEA + DAVID SLATER
R A e R - EMMYLOU HARRIS XEVIN WELCH Sottest:
T. GRARAM BROWN o JO-KL SONNIER fotteat: RANDY TRAVIS
Hotteat: LLMAN & megurnn pOor BOTRS Rottest: ==
BILLY JOE ROYAL Fottest : NSt tastl CLINT BLACK 3JUDDS RODNEY CROWELL
ROUNBY CROWELL RESTLESS HEART i RODNEY CROWELL RANDY TRAVIS
ALABAMA Ll BAILLIE & THE BOY FORESTER SISTERS PATTY LOVELESS RESTLESS HEART
SKIP EWING RANDY TRAVIS SUsYEscoctss STEVE WARINER ALAB, DWIGHT YOARAN
WOKQ/Dover- WXty KEAN w22K WSTH GENE WATSON ALABAMA RANDY TRAVIS WSLR WAXX Lancaster, OH RODNEY CROWELL KTPK
Alvany, NY N PA Abliene. TX Birmingham, AL Columbus, GA LeLLL S S LA ALABAMA KKYX Akron, OH Eau Clairs. Wi g TassiatRe
" KIKK-FM San Antonla, TX RONWIE MILSAP ’
J.C. CROWLEY OAR RIDGE BOYS EDDY RAVEN :‘é::'nm::g GEORGE STRAIT HICKEY GILLEY Houston, TX WWKA GEORGE JONES 2&';3:23:‘;’“"5 CONMAY TWITTY wXCL RS ARt IRE
PAUL OVERSTREET  RICKY SKAGGS DON WILLIAMS PAUL OVERSTREET RONNIE MILSAP Ortando, FL RONNIE MILSAP KATHY MATTEA GeoRGE JONES SWEETHEARTS OF TH  Peoris, IL BELLANY BROTRERS
EDDY RAVEN MARY CHAPIN CARPE ok EDDY RAVEN EODY RAVEW MARY CHAPIN CARPE ZDDY RAVEN SELIAKY 8RO
RICKY SKAGGS mov e BELLANY BROTHERS HILEMAN & MOGUINN LAMY BROTHERS KEVIN WELCH
Hottest: Hottest: Aotrest: oD LARRY BOON! GEQRGE JONES REBA MCENTIRE GEORGE JONES coa Hottest: WECTHCDAR 1) JOAN CONLEE DWIGHT YOAKAM WITTY GRITTY DIRT
RANDY TRAVIS X.T. OSLIN JUDDS Aum RICKY VAN SHELTON CONWAY TWITTY DOLLY PARTON Hottest: GEORGE JONES ALABAMA LOU RARRIS GEORGE STRAIT EDDY RAVER JANIE PRICKIE
JUDDS RESTLESS REART RANDY TRAVIS AMA Hotteat: RAZZY BAILEY MCCARTERS LABAMA JEFF STEVEMS ¢ TR RODNEY CROWELL LORRIEZ MORGAN GEORGE STRALT Hottest:
X.T. OSLIN AIGHWAY 101 RODNEY CROWELL RODNEY CROWELL 'y ¢ osLIn SHANE BARMBY N3 & T8 “ERLE FAGGARD CLINT BLACK NILLMAN & WCGUINN Juops RAIZygBAILEY GRAHAM BROWN CORWAY TWITTY :
HERANDO! ALABAMA ALABAMA RESTLESS REART  plery yoveress LARRY GATLIN & Tn JEFF STEVE LACY J. DALTON JuDDS 7. GRAHAM BROWN RANDY TRAVIS Aottest: R RONNIE MILSAP os
REACARAY Jupbs RESTLESS REART JUDDS ANDY ¢ THE BROWN Hotteet: LARRY BOONE ROY ORBISON XEVIN WELCH DHIGHT YOAKAM K.T. OSLIN l:;;;.;;mls T, GRAHAM BRows  RANDY TRAVIS
WKAX RANDY TRAVIS TRISHA LYNK LELL OAK RIDGE BOYS RANDY TRAVIS Rotteat: 3908 = Hottest: m“m"’“l_“'“:
wvau Wars LA Albary, GA ALABAHA KILTFM R DIREane e e aavELEss xBuR BILLY JOR ROFAL ALABAMA uoos RIGAWAY 101
"RA! ALABAMA RANDY TRAVIS
Afons, PA Waynesboro, PA Pittsburgh. PA s men wxea ey LreH :"mn o REACRA Blsmarck, NO e ELa L RODNEY ChOwELL %
JAMES RODNEY CROWELL aducah, DY TRAVIS LACY J.
e iecocu i nerou s o | oo KEvin wen  Bdeel VA EMAL TIONAS COMLE RESTLISS WA mrgss ¢ woguree 50006 R wigwtine WG SuneT BACK Rsrims neanr
LORRIE MORGAN DON WILLIAMS GARTH BROOKS AL, RICKY VAN SRELTON  LARRY BOONE ;m’:t’;" UDDS JNNIE PRICKIE LORRIE MORGAN Evansriie, IN WITLFM — wTCM
RUSSELL SMITR BELLANY BROTHERS SWEETHEARTS OF TH OMIE ILEA CONWAY TWITTY ALABAMA gors JUICE NEWTON NITTY GRITIY DIRT 0o Lanaing, W Traverse City, W
Rottests Aottes BELLANY BROTRERS A TucKER GARTH BROOKS WOKK DOLLY PAR: GEORGE JONES Ll Qued Chties, L4A
JUDDS RANDY TRAVIS Hottest: SHOOTE: DON WILLIAMS KSCS WTNY 1, MS LIONEL CARTWRIGRT wCHY 50"";1 . GEORGE STRAIT GEORGE STRAIT . " XEVIN WELCR
RANDY TRAVIS STEVERUARINES R ALABAMA AILLMAN & MCGUINN  paliseFr Worth, TX  joyson TN ROSSELL SNITR Savannah, GA RANDY TRAVIS RORNIE MILSAP EDDY RAVEW TRAVELING WILBURY LARRY GATLIN & TH
ALABAMA DESERT ROSE BAND  JUDDS R Juice Newros g DoLLY TARTON 3 oo et SHOOTERS KATHY WATTEA DOLLY PARTON
RODNEY CROWELL ROSANNE CASH HIGHWAY 10 KRRY MICKEY GILLEY RAICKY SKAGGS REBA MCENTIRE NNO NIXON & SKID GRORGE STRAIT OAX RIDGE BOYS MCENTIRE
RESTLESS HEART SHOOTERS. RESTLESS HEART Al LA REBA MCENTIRS RICKY VAN SHELTON m,‘m;“ MARY CHAPIR CARPE  gopregt: RONNIE MILSAP ALABAMA :%m 101 Hotteet: RICKY SKAGGS JANIE FRICKIE
RODNEY CROWELL lexandria, Hottest: GENE WATSON GEORGE STRALT BELLAMY BROTHERS PATTY LOVELESS GARTH BROOKS ROSARNE CASH RODNEY CROWELL RANDY TRAVIS TANYA TUCKER RAZZY BAILEY
WCAO WWYZ EEORCEISTRATT JUDDS DESERT ROSE BAND g o\ l0, 0 LARRY GATLIN ¢ TH  RoDNEY CROWELL DOR WILLIAMS WUSN RESTLESS REART JUDDS. GENE WATSON Hotteat:
Battimors, MO b 50 weor GEORGE JONES fottest: ALABAMA EACIRUENCAL TCH STEVE WARINER SWEETREARTS OF TH CLTNTRREACK ALABAMA Hottest: JUDDS
ortiand, ME T. GRARAM BROWN  Rioh wesmes RODNEY CRowELL oMY CONLEE ROSANNE CASH Hotteat: Chicago. 1. RODNEY CROWELL RODNEY CROWELL
GEORGE STRAIT DOLLY PARTON 6—::. ORI Es REBA MCENTIRE CLIRT BLACK SXTPREs NG JO-EL SONNIER SHOOTERS JUDDS XEGO STEVE WARINER RODNEY CROWELL ALABAMA
SWEETHEARTS OF TH MARY CHAPIN CARPE  GEORGE STRAIT el PRt RODNZY CROWELL OAsNRToceineTs ERNIE WELCH Heon GENE WATSON et JUoDS CLINT BLACK
RONNIE NILSAP REBA MCENTIRE RONNIE MILSAP Ty o o WEZLFM J6DDS Oanfseacs Hottest: WPAP ROONEYRCRONET LIOREL CARTWRIGHT Fergo, KZXX K.T. OSLIN STEVE WARINER
RILLMAN & MCGUINN RONNIE MILSAP OAK_ RIDGE BOYS EAGRY CATLIN oTon Charteston, SC GEORGE STRAIT EARL THOMAS CONLE  poomg city, FL CTnTIBtacK Hotteqe RILLNAN & mooumny  Lincoln, NE RANDY TRAVIS oo
BN SO elncoowerr i oF e ot T TMMYLOU HARRIS  munch sistems KeLX . POoREY CAOHELL RESTLESS HEART K.T. OSLIN Bt LOURHARRITS LORRIE MORGAN wkca Tulss, OK
Hottest: K.T. OSLIN t RICKY VAN SHELTON 7x  dackson WS DAN SEALS J.C. CROWLEY PATTY LOVELESS [KEVIRENELCH RONNIE MILSA® Saginaw, Mt
mgy TRAVIS LHol e nnra e Ton  DalasFL Worth, Sooe JAMES BOUSE Roosy CrowL  GEORGE JORES Hbits sk1p
=0 MERLE RAGGARD JORN CLINT BLACK OSELYSOMMTER PAUL OVERSTREET
LABAMA RANDY TRAVIS RANDY TRAVIS RONNIE MILSAP GRORGE STRALT JANIE FRICKIZ
RODWEY CROWELL  SHERANDOAR ALABAMA MICKEY GILLEY RONNIE MILSAP GARTH BROOKS wKas REBA WCERTIRE o) waty ey Hotteat: EDDY RAVER KEVIN WELCH
X.T. OSLIN RODNEY CROWELL DON WILLTANS OAR RIDGE BOYS HONHEENCROMELL L DAVID SLATER Shroveport, LA WBVE ANDY & THE BROWN  ubbs GEORGE STRAIT BELLAMY BROTHERS
CLINT BLACK P o SKIP EWING coe SanlsEALS LORRIE MORGAN Mismi, Hottest: Clncinnatl, OH ERNIE ""-‘;“ CLINT BLACK Hotteat: JO-EL SONNIER
ROWEL EDDY RAVEN EDDY RAVER HUNTER CAIN K.T. OSLIN
weac WRKZ mm, NY - RLiaN phOTHERS. e nsoAn Hottest: AeltocsRtore RANDY TRAVIS RICKY VAN SHELTOR MCCARTERS TRISRA LYNN b ol Ll
Baitimore, MD oA g Amarfio, TX JO-FL SONNIER SooNEYiC i :6313505”“ KATHY MATTRA mu.u & TAE BOY "'Si c:om. Y ::22: ‘t"x\" ORE EDDY RAVE BILLY JOB ROYAL Hottest:
Hershey, ROWEL! X BAMA ottest : DY TRAVIS
OAK RIDGE BOYS GEORGE STRAIT Rottest: ROY ORBISON AT L Rottest: T osLIN RAN] JUDDS
DOLLY PARTON DOLLY EAKTON . COMMAY TWITTY e KT: oSLIN RESTLESS MEART  TAnTy LOVELESS none L E L T Lo wTs0 - PATTY LOVELESS RAY TRAVES
EDDY RAVEN PELLANY BROTRERS s oem NITTY GRITTY DIRT joone RANDY TRAVIS ALABAMA WKNNPascagoule ROY ORBISON PATTY LOVELESS Madison, WFMe R TOVEL
SHEETREARTS IoTaT 1 Hottest: PORESTER SISTERS WKLO KN BlioxI, MS RIGEWAY 101 RANDYATRAVIS Spri s DWIGRT YOAKAM
Hottest: o e lrcnoeet N RRTRRTE RANDY TRAVIS TR DaonaiatxY, waiK Midiand-Ocesss. TX RESTLESS BEART BAMA BAILLIE & TRE oy  GEORGE STRAIT b
RAsOYRCRA RONNIE NILEAT BAILLIE & THE BOY DAN SBALS : Jackeonvitie, FL ROMNIE MILSAP RANDY TRAVIS wMT LARRY GATLIN § TH  PAUL OVERSTREET KWEN
e D EVIN WELCH FORESTER SISTERS JuDDS WLVK GEORGE STRAIT DON WILLIAMS EMMYLOU HARRIS DESERT ROSE BAND K. Hotte st MERLE HAGGARD Tulsa, OK
AL Rettoeen ALABANA Cheriotte. NC O s RICKY VAN SHELTON MERLE HAGGARD REBA MCENTIRE WOYK/EL Petecsburg- CTInTIathcy Fort Dodge. 1A I ReCARTERS
RESTLESS HEART " EDDY RAVEWN JOHN CONLE! AMES HOUSE AP
PATTY LOVELESS uon:.“cuwncn mco':s&l"mg W 3.¢. CROWLEY ‘,3,‘,‘:,.;;"57,_;2;5 GEORGE STRAIT BILLMAR § MCGUINN  yuice WEWTON Tampa, FL WUBE OON WILLIAMS gﬁ;"‘.:“:,jsi“ m{&“;ﬂns ::15—:‘; ::mnccs
Ocean Chy, YAY =e Rottest: Hoteest RONWIE MILSAP
wacs N e B UICERNE TN Atianta, GA SeerTREATEs op tu  JOCEL SOMNIER ALABAMA RANDY TRAVIS MERLE_BAGGARD Cincinnatl, OH MICKEY GILLEY RANDYSTRAVIS ot (oact RA ER aarT
Bangor, ME DANRSSALS N REVIN WELCH CLINT BLACK DWIGRT YOAKAN GEORGE STRAIT GEORGE JONES RODKEY CROWELL :
it RANDY TRAVIS BELLAKY BROTHERS Hottes Hotteet: S nane JuDDs Rottest:
N GEORGE JONES LIONEL CARTWRIGHT yrypivy RAKOYRTEAVTE nungstll:,:"m STEVE WARINER :oltn:xztncnownl. Rottest: :g;;;.n WML RANDY TRAVIS RESARMCENTIRE
GEORGE JONES RESTL] RESTLESS HEART lotteat
EDDY RAVEN G RO RONNIE MILSAP DESERT ROSE BAND  jupns o GEORGE STRALT SHOOTERS DNEY CROWELL none RANDY TRAVIS Miwaukes, WI e RomELL CEORCR]STAALY
s ovse Huntingion. WY T. GRAHAM BROWN RECKYSERACES PATTY LOVELESS H [EATTYSEOVELESS WGARFM ALABRME RESTLESS HEART uDDS
Hottest: . G HotEanen ALABAMA AiARaal WKSJ WOWW CLINT BLACK RODNEY CROWELL PAUL OVERSTREET 3
JuDDS MCCARTERS LACY J. DN-T?'; ROY ORBISON RICKY SKAGGS DWIGHT YOAKAM aL A DESERT ROSE BAND Cloveland, OH CLINT BLACK RONNIE MCDOWELL e RICKY VAN SRELTON
BAILLIE & -rn: BOY GARTH BROOKS EMMYLOU HARR. IJUDDS Moblie, 4 OAK RIDGE BOYS GEORGE STRAIT
L s WSOCFM wTvY WIVK GEORGE STRALT KZSN
e TORRIE MORGAR Sonmn WINTERTE Chariotte, NC Dothan, AL Knoxville, T GARTE BROOKS [GEORGERIORES Liowes canmnicar WOUZ Hocterts Mo Wichi, KS
wm TRAVIS on oA K.T. OSLIN 3 RONNIE MILSAP RONNIE MILSAP Hottest: QGrand Rapids. M Stbos LARRY GATLIN & TH
REBA HCENTIRE JuDDs RODNEY CROMELL  Resa MCENTIRE REBA MCENTIRE RORNIE MILSAP el GBORGE STRAIT KINE ALABAMA ALABAHA ERNIE CASA CoMRAY TWITTY
WSNO Hottest: RODNEY CROWELL T.G. SHEPPARD LARRY GATLIN 4 TH REBA MCENTIRE BILLMAN & MCGUINN  waeq Tx RANDY TRAVIS RARDY TRAVIS GEORGE JONES RONNIE MILSAP
ALABAMA RANDY TRAVIS LoLald DOLLY PARTOR KEVIN WELCR DOLLY PARTON Hortest: JYICE NEWTON RODNEY CROWELL Hotteaty PATTY LOVELESS MEL MCDANIEL GEORGE STRATT
e EARL THOMAS CONLE  LARRY BOONE Atlants, GA STATLER BROTHERS cos EDDIE RABBITT (RRREA o Hotteat: GBORGE STRAIT JUDDE rone STEVE WARINER KAREN STALEY BURCR SISTERS
JUDDS JAMES BOUSE JDIC! mzm EDDIE RABBITT DAVID SLATER BAILL!! & THE BOY  RODNEY CROWELL ROMMIE WILSAP RESTLESS HEART Hottest: T. GRARAM BROWN
CoMMAY TRTTTY RODNEY CROWELL SEIENRNING ott EMMYLOU HARRIS  Hottest: a RICKY SKAGGS MCCARTERS uaEE xcam Jybs Bottest:
1 SKIP EWING WMZO-FM RICKY SKAGGS nomnx MILSAP HUNTER CAIN ALABAMA K. "- 09“ ALABAMA SWEETHEARTS OF TH WONE Green Bay, Wi Minol, ND ALABAMA ALABAMA
DON WILLTANS KATHY MATTEA RANDY TRAVIS JUDDS o AM
HILLMAN & MCGUINN Wasshington. DC DDS STATLER BROTEERS GUZY BOGGU! EDDY RAVEN Daywon, OH CORMAY THITTY DWIGBT YOAK, JUDDS.
Rottest: WZPR REBA WCENTIRE GEORGE STRAIT VERNON SANDUSKY  LIONEL cnmucﬂ'r WLWI K.T. OSLIN RONNIE MCDOWELL R ANCENTIRE BMMYLOU HARRIS CLINT BLACK K.T. OSLIN
RICKY VAN SHELTON Hiottests FORESTER SISTERS LACY J. DALTON RESTLESS HEART i CONMAY TWITTY KATHY MATTEA DON WILLIANS ROSANNE CASE FODNEY CROWELL
EARL THOMAS CONLE Mesdville-Ere, PA £ Btooe L . Montgomery, AL WQDR et fdoy oARERIoGEIBOYS LACY J. DALTON o et RANDYLTRAVIS
DESERT BOSE BAND | ap Ll X.T. OSLI BELLAMY BROTHERS  STEVE WARINER Releigh, NC T. GRAHAM BROWN PAUL OVERSTREET  RONNIE MILSAP A, Do wwio
ATy aTTEA BURCH SISTERS Rottest: HIGHWAY 101 35'; STAMPLEY WDXE GEORGE STRAIT Hottest: RICRY VAN SHELTON Rottest: REBA MCENTIRE St Cloud, MN KFO
MERLE HAGGARD D e Honeny e RANDY TRAVIS WwusY B rg. TN  EDDY RAVEN LORRIE MORGAN K.T. OSLIN ot test: ALABAMA it WEREIXS
COMWAY TWITTY S oRNECONLE: ALABAMA Chattancoge, TN DEssrelatcn RUSSELL SMITH GARTH BROOKS 0008 RODNEY CROWELL OMIGHT YOAKAN JO-EL SONNIER AILLMAN & MOGUINN
WHWK Hottest: cHow Hottest: GEORGE JOMES A e GEORGE STRAIT RANDY TRAVIS JuDps e WIS JUICE T. GRARAM BROWN BILLMAN & MCGUINN
RODNEY CROWELL Welland, Ontario L GBORGE STRAIT UDDS BELLANY BROTHERS Hottest: RICKY VAN SHELTON ALABAMA ROY ORBISON HAHDYATRN Botteats RONNIE MILSAP BELLAMY BROTHERS
Lt Austin, TX [GEORCENSORRS CLINT BLACK JUICE NEWTON F et Hottest: CLINT BLACK RANDY TRAVIS ROSANNE CASH uDDS GEORGE JONES REBA MCENTIRE
It SORN
TANYA TUCKER BEIERENING st LI JUICE NEWTON Bt TooRuxnRts FANDY TRAVIS RILLUAN & eCUTNN 2aNDY TRAVIS RODREY CROWELL FELTH MHITLEX wrMS D yRAVIS ot tuer i Evin won
] e GEonaearnasmi S T en ars porITe COMWAY TWITTY T. GRARAM BROWN st e AN ROWELL Jupos XY Indisnapotls, IN BompavER SISTERS  RANDY TRAVIS Rotteat:
pre g CEE CEE CHA EMMYLOU RARRIS Hottest: Hottest: CLINT BLACK PATTY LOVELESS WIRK Des Moines, IA MCENTIRE RESTLESS HEART ALABAMA UDOS
GEORGE STRAIT WAR Motteat: Hotteat: KHEY RANDY TRAVIS RESTLESS REART West Paim Beach, FL REBA . RIGAWAY 101 RANDY TRAVIS
Hotteat: s STEVE WARINER RANDY TRAVIS Wwsix RICKY SKAGGS EQDYRRAVE] WMUSMuskegon- JUD0S BAILLIE & THE BOY
RAKDY TRAVIS Morgantown, WY S os RESTLESS NEART PORESTER SISTERS & Paso, TX e Nashville, TN WKHK RRRRNRCERTIRE ROWNIE MILSAP g T Greing Rapide. W BAILLIE & THE BOY  RODREY CROWELL
Forer N GEORGE JONES RANDY TRAVIS ety EARYARTUCKER GEORGE STRAIT RODNEY CROWELL T (D) Alchmond, VA GEORGE JONES EDDYRRAVER J.C. CROMLEY
RONNIE KILSAP LABAMA RLEJHACGARS DWIGHT YOARAM HEARTS OF TH ROSANNE CASM ot PADL OVERSTREET MCCARTERS g GARTH BROOKS wiL
ESTCESS mEARS CONWAY THITTY RESTLESS HEART RICKY SKAGoS e ComiAy TwrTTY GENE WATSON Roreest LARRY BOONE LT . DOLLY PARTON $L Louls, MO
WRNS X JUICE NEWTON OAK RIDGE BOYS Hottest: ROWEL LARRY GATLIN & ¥
CARYOR JUDDS SSN RANDY TRAVIS ALABAMA
WYRK Hottest: WWVA :‘M N Coastal NC RANDY TRAVIS Littie Rock, AR z:::-f’:‘n“ L :;i::-if“mg b :x::i TRAVIS RESTLESS NEART m:!nc"m“;: ‘.‘ff:'«'ﬁfxmm“ :wox oK
e SAILLIE & THE DOY  Wheeling. WV on Rouge. romviz wioae  MABNAA e samron AIORGY 101 5008 EAERpOCKER ALABAA T i AuAsAA odwert.
EDDY RAVEN RESTLESS REART RONNIE MCDOWELL CONWAY TWITTY BELLAMY BROTHERS oo o e RANDY TRAVIS RAND!

OWIGHT YOAKAM

CRRIS AUSTIN LORRLE MORGAN

LARRY GATLIN & TH

LIONEL CARTWRIGHT

ALABAMA
BAILLIE & THE BOY  RANDY TRAVIS

REBA MCENTIRE

RODNEY CROWELL

REBA MCENTIRE

I0OTERS o STEVE WARINER RODNEY CRONELL JuDO! RONNTE MCDOWELL
GEORGE STRAIT Hottest: T RESTLESS RODNEY CROWELL JUDDS 38| BELLAMY BROTHERS
Roteeser nE FOOHEY CRORELL ARy CRApin CARPE Hottest: BAILLIE & THE BOY ::,I:\mnb "M e Croct RODNEY CROWELL RESTLESS HEART wwww WOAF s DY TRAVIS JOAN CONLEE
Lo Y Horesetl SHENANDOA# RESTLESS REART - ROY ORBISOM wsM WYYDMoancke wusa R Kenses Chy, MO RANDY TRAVIS RADY TRAVIS
DLt J0E ROTAL Mt ANDY TRAVIS BATLLIE & THE BOY suppe © D BESATNCENTIREIN - Neshwille, T Lynchburg, VA Winchester, VA cromce 10 3 e
B TRAVELING WILBURY  RODNEY CROWELL RANDY TRAVIS SHOOTERS H EORGE STRAIT EDDY RAVEN STATCEREBROTHERS KEEY DAN SEALS
K.T. OBLIN G W el e J0p08 SHANE BARMBY i GARTH BROOKS GEORGE STRAIT bt L Lot 20 Hottest: EDDY RAVEN KXXY St Paul, N CLINT BLACK
ALA z:m“ Pt e WCOS L0 ) DIRT ALABAMA PAUL OVERSTREET cos :’y:{,:‘: s ALABAMA NITTY GRITTY DIRT  Ouignome Clty, OK o DESERT ROSE BAND
XAREN STALE IEWTOL
GEORGE STRAIT KYKR Columbia, SC MARY CRAPIN CARPE KYKX bl °°"':R “sromens [ECOYRRAVEN) HILLMAN & MCGUINN RODNEY CROWELL m,"ﬁ:‘{;o: GEORGE STRATT WOXK
MICRAZL MARTIN MU  wiQ Beaumont. TX CE NEWTON Longview, TX STATL BELLAMY SROTAERS o - o PATTY LOVELESS PADL OVERSTREET BOYLOU RARRIS
K.T. OSLIN EODY RAVEN SOICE J Hotte ROMNIE MILSAP JUDDS SHENANDOAA MCCARTERS REBA MCENTIRE RATHY MATTEA Youngstown, OH
FBA MCENTIRE Witiamaport, PA GBORGE STRAIT PAUL OVERSTREET  JEPP STEVENS ¢ T o0 NICHABL KARTIN KU REBA MCENWTIRE L RRNDY TRAVIS Hottest: ettt RONNIE MILSAP
Q8 JuoD GEORGE STRAIT MERLE HAGGARD RONNIE MILSAP L RICKY VAN SHELTON RODNEY CROWELL ARIEYFRICK IR RANDY TRAVIS GEORGERSTRALT PATTY LOVELESS RICKY SKAGGS J.C. CROWLEY
w,.m wv MCCARTERS EDDY RAVEN GEORGE STRAIT EANDYRTRARLS OAK RIDGE BOYS KEITH WHITLEY DOLLY PARTON WXKQ DON MILLIAMS KEITH WHITLEY EDDY RAVEN ROWWIE MILSAP
Q Hottest: RUSSELL SMITR Hotteat: ‘“-“‘s""‘ Hottest: VERN GOSDIN Hottest: CLiNTARIRCE Duluth, MN KATRY MATTEA RANDY TRAVI BoCta sy GEORGE STRAIT
GARTH BROOKS ALABAMA Hottest: GEORGE STRAIT ;g‘;an EORE HIGHAY 101 DESERT ROSE BAND  JupD: PAUL OVERSTREET BAILLIE & THE BOY  x.7. ostix RICKY SEAGGS
T. GRARAM BROWN RODMEY CROWELL X.T. OSLIN ROY ORBISON X.T. OSLIN SEENANDOAR WNOE RANDY TRAVIS PAUL OVERSTRERT DESERT ROSE BARD  yypps ALABAMA Hottest:
PAUL OVERSTREET WXKX RANDY TRAVIS SHENANDOAR ot LA RODNEY CROWELL RICKY VAR SHELTON KEXF-FM Juops ALABAMA
LARRY GATLIN & TH Parkersburg. [RERBRNA BILLY JOE ROYAL  ypis STEVE WARINER Now Orieans, STZVE WARINER  wTOR GEORGE STRALT RANDY TRAVIS RAMDY TRAVIS
Rottest: WORC RESTLESS REART ALABAMA F va EARL THOMAS CONLE coopcr cmniyn CLINT BLACK Winston-Salern, NC JOHN CONLEE Kansss City, MO RODWEY CROWELL E'Ef..i sick
oveE: ROTH! . redericksburg,
:an mll'ms ::Lvﬁ":x:m e - - oees WAMZ GEORGE JONES none :gégm nane sTEVE mgnn
RODNEY CROWELL DOW WILLIAMS RICKY sw;cs KAYD f_,“u, GATLIN ¢ TH Lovlevilie, KY """é“"" - :‘;3:"" Hottest: RANDY TRAVIS Aotteat:
JupDs Hottest: EDDY Beaumont, TX ERGRANANEBRON, :h. bt L none BAILLIE & THE BOY none
[REREAHA OAK amcz BOYS SHAKE BARMBY none LABAMA
RODWZY CROMELL MCCARTER uur. OVERSTREET Hottest: KBVIN WELCH RESTLESS AEART
3JUDDS Hotteat: .C. CROWLEY EMMYLOU HARRIS one CAROLE KING
CLINT BLACK PATTY LOVELESS 3 RiCRY van SeELTON et i N Aottest:
SKIP EWING RODNEY CROWELL EDDY RAVE e on RANDY TRAVIS
RANDY TRAVIS RESNINCERTIRE Hottests AT
JUDDS Sor e X.T. OSLIN NIGHWAY 101
LA RANDY TRAVIS JUDDE ALABAMA
RODNEY CROWELL A TEEa SRUERRT
ATARASA crowRLL
CLINT BLACK R
KSONFM KRPM
KWHT Keey KTOM Seattie,
xxcs KFRE IKEmS Pendieton, OR Pusbio, CO Sslines, CA Ban Diego, CA L3
Colorado $prings. CO Freenc, CA Las Veges, NV . -
REBA MCENTIRE EDOY RAVEN JO-EL SOWNIER hon Rottest:
JANES HOUSE KATHY MATTEA RICKY VAN SHELTON T. GRAHAN BROWN GEORGE STRAIT EMNYLOU HARRIS Hottest: JUDDE
MCCARTERS RONNIE MILSAP EDDY RAVEN B0 LUV RANTON, DOLLY PARTOW BELLAMY BROTHERS  GEORGE STRAIT RANDY TRAVIS
CONMAY TWITTY CONWAY TITTY RCCARTESS Hottasth Hottest: RONNIE WILSAP KETIRRWE] TLEY PATTY LOVELESS
Hotteet: GARTH BROOKS RONKIE MILSAP RANDYRTRAVIS RANDY TRAVIS LACY J. K.T. OSLIN BAILLIZ § THE BOY 178 Reporters
JuDos HILLMAR & MCGUINN CONWAY TWITTY ALABAMA ALABAMA ROWNIE MCDOWELL RANDY TRAVIS NIGRWAY 101 172 ¢ nt Playlists
RANDY TRAVIS IAMES ROUS: Hotteat: Soros RIGHWAY 101 GEORGE JONES RESTLESS AEART urre: ay!
KRKT KASH KvoC wv g:::s AEART Hottest) i e RODNEY CROWELL CROMELL Hottest:
Anchorags, AX Casper, K.T. OSLIN RESTLESS HEART RODNEY CROWELL
Albeny, OR - RODNEY CROWELL LA ,\.,6::,:;‘: . RESTLESS HEART Jun0s e
TER RILLMAN & MCGUINR KAREN STAL! RAHDY TRAVIS Ll 2 KNIX RANDY TRAVIS San Francieco, CA KoMK
ﬁ?s?mm LARRY GATLIN & TH LACY J. DALTON “z PATTY LOVELESS CLINT BLACK Phosaix, AZ KNCQ STEVE WARINER Spokane, WA
BELLAMY BROTHERS CEE CEE Ci LARRY cATLIN & T Denver, CO RODNEY CROWELL X2LA Redding, CA Jupps PAUL OVERSTREET OB STRALT _
JOHN CONLEE K MERLE HAGGARD GEORGE
L O DGR e e RODMEY CROWELL OAR RIDGE BOYS XAWQ Los Angeles, CA el KATHY MATTEA KKAT JAMES HOUSE JO-EL SOMNIER
7.G. SEEPPARD Hottest: RANDY TRAVIS RICKY SKAGGS Gold WAL OR ors Rottest : CONAYR A Y Saht Lske Chty, UT Hotteat: T. GRASAN Bl
JANIE PRICKIE ALABAMA DAN SEALS LARRY BOOKE OAERRIDGERDS RANDY TRAVIS CEE CEE CHAPMAN RANDY TRAVIS LOU RARRI
s e RODNEY CRONELL k.7, osLiW RONNIE MCDOWELL faene s J.C. CRONLEY oeliide L Rg LARRY GATLIN & T ymoy maven Tanp, R YR CHARERICARE
LIONEL CARTWRIGHT STEVE WARINER BELLAMY BROYHERS GEORGE JONES NITTY GRITTY DIRT comaAY TWITTY OATRTRCOvELSSS JBPF STEVENS & TH  CowwaY TWITTY ALARAMA CEE CEE CHAPMAN Called in Frozen Playlist (2):
CLINT BLACK BOSANNE CASH LD STATLER BROTHERS L ALABAMA PINRARD & BOWDEN  [ORRIE MORGAN RODWEY CROWELL HILLMAN & MCGUINN
ROSARNE CASA LARRY BOONE KUY w RESA WCENTIRE By CRoHELL CLINT BLACK bt GEGRGE STRAIT RESTLESS HEART fotest: KFKF/Kansas City
DOWEL Cheyenne, RONNIE BAMA JOHW COKLEE K.T. O8I
R lcaxran xuzz KYGO T. GRAHAM BROWN RESTLESS HEART JupDS Bottest: JUDD8 WUBE/Clncinnati
BaeaneTcA DOLLY PARTOM Osemver, CO T.G. SREPPARD STEVE WARINER KUPL JONT HARMS L L RANDY TRAVIS
KRST Tt O o Hottest: HIGHWAY 101 Portiand, OR TARYA TUCKER DS KEEN BAILLI& & TRE BOY
LARR! REBA MCENTIRE CROMELL MASON DIXON CA TTY LOVELESS
TLESS EEART RODNEY RANDY TRAVIS Sen Jose, PA
Albuquerque, Nkt RES' L:mxl! NITTY GRITTY DIRT WCKY. SKAGGS CLINT BLACK KX HILLMAN § MCGUINR RODNEY CROWELL
OAK RIDGE 80YS STATLER BROTHERS KEVIN WELC EDDY RAVER conce Modesto, CA' Hottas! e CLINT BLACK MCCARTERS
DOLLY PARTOR DOLLY PARTON REBA MCENTIRE Bottest: SKIP EWIN Xor. OSLIN Reno, NV PAUL OVERSTREET
Fottest: Hottest: L none LIONEL EARTYRIGET REBA MCENTIRE Juops X80P RONNIE MILSAP Ko T T B . |
Junps RODNEY CROWELL RANDY TRAVIS ESoIE}RARIE SHENANDOAR REBA MCENTIRE Salt Lake Chty, UT EDDY RAVEN I az
RANDY TRAVIS CLINT BLACK ALASAMA DOLLY PAR’ RANDY TRAVIS RONNIE MILSAP Hottest: uoson,
BANA STEVE WARINER RESTLESS BEART. KUGN KEXB. ATLLUN & ACGDTNN ALABAMA T.. GRAHAM SROWN GBORGE STRAIT Hicmmay 101 AT MATTER
Loee o RANDY TRAVIS CLINT BLACK E oR Qrand Junction, CO Hottest: GEORGE JONES MERLE HAGGARD PAOL OVERSTREET
BAILLIE & Tae sor A DWIGRT YOAKAM - JupD: LORRIE MORGAN LARRY BOONE RANDY TRAVIS e s
CONWAY TWITTY RONHIE MILSAP RANDY TRAVIS Kwdd 8 LARRY GATLIN & TH  DOMW WILLIANS ROY ORBISON RAVEN Did Not Rm" P..y"“ Frozen (4):
IXFM KGHL KALF GEORGE STRAIT HARRLS ALKBAMA Portiand, OR Hottest: Bottest: RODNEY CROWELL AV 3
L Butings, MT CA RONNIE MILSAP LARRY GATLIN & TH ROSANNE CASH (3 - RODNEY CROWELL Jupds DO K‘zN,Bo'“
Anshelm, CA Chiao, JAMES HOUSE NITTY GRITTY DIRT MICHAEL MARTIN MU  JUDDS RODNEY CROWELL xwPs il
CONWAY TWITTY LORRIE MORGAN BELLAMY RROTHERS Hottest: SWEETHEARTS OF TH KNEW REITH WHITLEY RANDY TRAVIS ;::;: :mlr.:ss Saattie, WA WAMZ/Louisville
LANY BROTHERS SWEETHEARTS OF TH BROWN ALAB Hottest: Oshlend-S.F., CA CEE CEE CHAPMAN RESTLESS HEART AR WCUZ/Grand Rapids
::u. SOMNIER KEVIN WELCR GEORGE JOWES JUDDS PATTY LOVELESS hd DOLLY PARTON CLINT BLACK ALABAMA PADL OVERSTREET LIONEL CARTMRIGHT P!
EMILON Aann® el e s ::’;Fr: :‘:fz’::s ;x‘;ziu & THE BOY RICKY ‘"\" SHECTOM :Z‘Z{f.?’.‘”"" KRAK KCKC ::E:-::‘:’“ WTQR/Winston-Salem
ELL SMITH uDDS RRT EDDY RAVE OMAS Bornacdi
IR aThIn & TR RANDY TRAVIS MICKEY GILLEY DWIGHT YOAKAM RANDY TRAVIS Rl EARL THOMAS coLE Secramento, CA San Ino. CA RN
Hotte sty LARRY CATLIR L TH sy g0 EAULEOVEREE REES ATGMIAY 101 PAUL OVERSTREET MERLE HAGGARD 2008
e e tan s1orERs e hnet HEEES SEh Jupps RICKY VAN SRELTON  GARTH BROOKS K.T. OSLIN .
RESTLESS HEART ronssTER €1 L Dy TRAVIS RANDY TRAVIS Hottest: BEiaxtfsromiERe RANDY TRAVIS
RODNEY CROWELL KzN STEVE WARINER ALABAMA :ﬂ;}yoﬁ.é\lr:uss Ho u‘u‘u
CLINT BLACK Bolse. 1O SKIP EWING o RODNEY CROWELL JUDDE DAN SEALS
none PESERT ROSE SAN RESTLES S ARt RANDY TRAVIS STEVE WARINER
Rottest: - HIGAWAY 101 CLINT purck
none
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NATIONAL AIRPLAY

BARRY MANILOW

Keep Each Other Warm (Arista)

56% of our reporters on it. Rotations: Heavy 0, Medium 6, Light 40,
Total Adds 46 including WVBF, WALK, KVIL, 2WD, WNLT, WMYX,
KOST, WCKQ, WFPA, WLDR, KBLQ.

ANITA BAKER

Lead Me into Love (Elektra)

54% of our reporters on it. Rotations: Heavy 0, Medium 15, Light 29,
Total Adds 17 including WVBF, WLTS, WOMC, KLSI, KBIG, WLEV,
WMGS, WSLI, KELT, 3WM, KRLB, KTYL.

INEW SAGCTIVES

PAULA ABDUL ‘“‘Forever Your Girl"” (Virgin) 39/2

Rotations: Heavy 6/0, Medium 22/0, Light 11/2, Total Adds 2, WMGS, WECQ. Heavy: WKQX, WAFL, WSKI, WCKQ, KRLB,
WORG. Medium: WNSR, WLEV, WVAF, Y103, U102, WSLQ, WTRX, 3WM, WEIM, WHAI, WONY, WGLL, WFPA, KTDY,
WZNS, KVIC, WCMJ, WMTFM, WTWR, KBLQ, KYJC, KAYN. Light including B100, K101, WEBE, WYKZ, WGSV.
TIFFANY “Hold An Oid Friend’s Hand”’ (MCA) 34/10

Rotations: Heavy 0, Medium 5/0, Light 29/10, Total Adds 10, WLEV, WMGS, WTCB, WQNY, KRLB, KTYL, KSCB, WTWR,
WLDR, KSTR. Medium: WCKQ, WFPA, WORG, WKCX, KYJC. Light including WEBE, WVAF, WSLQ, 3WM, WEIM, WGLL,
WSKI, WKSB, WYKZ, WZNS, KVIC, WCMJ, KKLV, KBLQ, KAYN.

NEW KIDS ON THE BLOCK “‘I'll Be Loving You Forever” (Columbia) 32/5

Rotations: Heavy 1/0, Medium 12/0, Light 19/5, Total Adds 5, 2WD, KELT, WTRX, WMTFM, WTWR. Heavy: KESZ. Medium:
WSLQ, WHAI, WAFL, WSKI, WCKQ, WGSV, KRLB, WZNS, WORG, WKCX, KVIC, KBLQ. Light including WVBF, B100, WLEV,
WLHT, WFMK, WHNN, 3WM, WQONY, KTYL, WCMJ, KSCB, WLDR, KKLV, KYJC.

BREATHE ““All This | Should Have Known™ (A&M) 31/13

Rotations: Heavy 0, Medium 5/0, Light 26/13, Total Adds 13, WLEV, WSLI, KHLT, WQNY, WGLL., WKSB, WFPA, WGSV,
KRLB, KTYL, KSCB, WTWR, KKLV. Medium: WTRX, WAFL, WORG, WMTFM, KBLQ. Light including WNUA, WSLQ, 3WM,
WEIM, WSKI, WYKZ, KTDY, WZNS, WKCX, KVIC, WCMJ, KYJC, KAYN.

SCOTT GRIMES “! Don’t Even Mind”’ (A&M) 28/1

Rotations: Heavy 0, Medium 5/0, Light 23/1, Total Adds 1, WLDR. Medium: WALK, WSKI, WZNS, WORG, KBLQ. Light
including WLEV, WVAF, KHLT, WSLQ, WTRX, 3WM, WEIM, WHAI, WONY, WGLL, WAFL, WYKZ, WFPA, WGSV KTYL, KVIC,
WCMJ, KSCB, WJON, KKLV, KYJC, KAYN.

EDIE BRICKELL & NEW BOHEMIANS ‘““Circle” (Geffen) 28/0

Rotations: Heavy 1/0, Medium 13/0, Light 14/0, Total Adds 0. Heavy: WNUA. Medium: WVAF, Y103, KELT, WSLQ, WEIM,
WHAI, WAFL, WSKI, WZNS, WKCX, KBLQ, KYJC, KAYN. Light: WXTC, WTRX, 3WM, WONY, WYKZ, KRLB, WORG, KVIC,
WCMJ, WMTFM, KSCB, WTWR, WJON, KKLV.

SIMPLY RED “If You Don’t Know Me By Now"’ (Elektra) 27/26

Rotations: Heavy 0, Medium 3/2, Light 24/24, Total Adds 26, WALK, WNUA, WLEV, WEBE, WSLQ, WTRX, 3WM, WEIM,
WHAI, WSKI, WYKZ, WFPA, WGSV, KTDY, WZNS, WORG, WKCX, KTYL, KVIC, WCMJ, WMTFM, KSCB, WLDR, KSTR,
KYJC, KAYN. Medium including WARM98.

CANDI “‘Love Makes No Promises” (MCA) 26/3

Rotations: Heavy 0, Medium 4/0, Light 22/3, Total Adds 3, WVAF, WJON, KSTR. Medium: WEIM, WZNS, WORG, WKCX
Light including WLEV, WSLQ, WTRX, 3WM, WHAI, WAFL, WSKI, WCKQ, WFPA, WGSV, KTYL, KVIC, WCMJ, WMTFM,
KSCB, WLDR, KBLQ, KYJC, KAYN.

Totsl
Reports/Adds Hesvy Medium Light

© THIRTYEIGHTSPECIAL ... 80/1 7 5 0

2 CHER&PETERCETERA........oo'veeeenanennnnn., 79/0 71 7 1
O MADONNA. ..., 73/0 62 7 4
O NATALIECOLE ... 79/3 42 33 4
O ENYA . .. 68/1 53 13 2

6 BETTEMIDLER ........oovememnnnnnnnnannnnnnnnnn, 64/0 46 13 5
@ BASIA ... 67/2 40 23 4

B DEONESTUS ..o, 54/1 30 17 7
© PAUL CARRACK & TERRINUNN ...................... 63/0 4 13 6
10 KARYNWHITE . ...t 61/1 38 17 6
@ ARETHA FRANKLIN & ELTONJOHN ................... 67/2 18 41 8
G GRAYSONHUGH . .......ooovieeanaennn, 64/4 35 22 7
13 CARLYSIMON . .....oovnoeeeeeeeeeeeaeean 58/0 37 15 6
@ HOWARDJONES . ..., 67/7 13 42 12
15 JULIAFORDHAM. ... ..o\, 60/0 31 23 6
O PHOEBESNOW ..., 62/4 18 33 11
© GLENNFREY . ... ..t 58/1 16 37 5
O SAFIRE. ..o 63/5 10 39 14
O CAROLEKING ........ooenneeenieeeiaeeeeaannn, 58/2 7 44 7
€ SOUTHERNPACIFIC ... ... oo, 56/1 8 34 14
2T T (1 59/8 2 34 23
22 STEVEWINWOOD .....................cccoeuii.. .. 51/0 10 31 10
€ NEILDIAMOND ...............cocouiuueenennii., 56/6 2 28 26
€D BARBRASTREISAND ..............oovvvnnnnnnnnns, 55/2 1 34 20
25 VANESSAWILLIAMS ... .. ... ..o, 31/0 17 14 6
EDROYORBISON ....... ..., 54/4 17 33 20
€ WATERFRONT ...................covviiiieennnnn.. 57/9 0 27 30
28 BANGLES . ..........oooiemninnaaaaaan, 31/1 10 13 8
@ ONEZMANY ... 46/1 3 32 11
30 BUSTER POINDEXTER . ....ooeeevererrneennenecnnens 43/0 4 30 9
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BARRY MANILOW (46)
SIMPLY RED (26)
ANITA BAKER (17)

CHICAGO (16)
WAS (NOT WAS) (15)
BREATHE (13)
CYND! LAUPER (13)
LYLE LOVETT (10)
TIFFANY (10)

THIRTY EIGHT SPECIAL (67)
CHER & PETER CETERA (64)
MADONNA (53)
BETTE MIDLER (34)
ENYA (33)

DEON ESTUS (19)
CARLY SIMON (19)
NATALIE COLE (17)
KARYN WHITE (17)

WATERFRONT (9) CARRACK & NUNN (15)

DONNY OSMOND *‘Soldier Of Love’ (Capitol) 25/5
Rotations: Heavy 5/0, Medium 9/1, Light 11/4, Total Adds 5, KS95, K101, WMGS, WECQ, KVIC. Heavy: WKQX, KESZ,

WAFL, WSK!, WCKQ. Medium including B100, Y103, WSLQ, WZNS, WORG, WKCX, KBLQ, KAYN. Light including WLEV,
WEIM, WHAI, KRLB, WCMJ, WMTFM, WTWR.

ANIMOTION “Room To Move’ (Polydor) 25/3

Rotations: Heavy 2/0, Medium 7/0, Light 16/3, Total Adds 3, B100, WQNY, KKLV. Heavy: KMJI, WSKI. Mediunm WKYE,
WSLQ, WCKQ, KRLB, WORG, KVIC, KAYN. Light including WKQX, WSL!, 3WM, WEIM, WGLL, WYKZ, WFPA, WZNS, KTYL,
WCMJ, WMTFM, KSCB, KYJC.

RESTLESS HEART “Big Dreams In A Small Town (RCA) 25/0

Rotations: Heavy 0, Medium 10/0, Light 15/0, Total Adds 0. Medium: WEIM, WSKI, WFPA, WGSV, WZNS, WORG, WKCX,
KVIC, KBLQ, KYJC. Light: WLEV, WVAF, KHLT, WSLQ, WTRX, 3WM, WHAI, WONY, KTYL, WCMJ, KSCB, WJON, WLDR,

KSTR, KAYN.
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AL JARREAU “‘All Or Nothing At AN’ (Reprise) 24/8

Rotations: Heavy 0, Medium 3/0, Light 21/8, Total Adds 8, WHAI, WQNY, WAFL, WKSB, WKTK, WZNS, KTYL, KSCB.
Medium: WNUA, WMGN, WORG. Light including WSLQ, WTRX, 3WM, WSKI, WYKZ, WFPA, WKCX, WCMJ, WMTFM.
MICA PARIS “My One Temptation” (istand) 24/2

Rotations: Heavy 1/0, Medium 6/0, Light 17/2, Total Adds 2, WFMK, WMTFM. Heavy: WNUA. Medium: WSLQ, WEIM, WHAI,
WZNS, WLDR, KYJC. Light including KELT, WTRX, WAFL, WKSB, WYKZ, WGSV, WKCX, KVIC, KSCB, KSTR, KBLQ
DONNA SUMMER “This Time | Know it's For Real’’ (Atlantic) 18/8

Rotations: Heavy 1/0, Medium 3/0, Light 14/8, Total Adds 8, WNLT, K101, 3WM, WAFL, WYKZ, WCKQ, KVIC, KSCB. Heavy:
WEIM. Medium: WALK, WTRX, WORG. Light including B100, WSLQ, WHAI, WSKI, WZNS, WCMJ.

JIMMY HARNEN & SYNCH “Where Are You Now?" (WTG) 18/2

Rotations: Heavy 0, Medium B8/0, Light 10/2, Total Adds 2, WCKQ, KRLB. Medium: 2WD, WLTF, KESZ, WTCB, WORG,
WKCX, KVIC, KAYN. Light including B100, WKYE, WMGS, WZNY, WTRX, WGLL, WZNS, KBLQ.

BELLE STARS ‘‘lko Iko™ (Capitol) 18/1

Rotations: Heavy 3/0, Medium 12/1, Light 3/0, Total Adds 1, WMGN. Heavy: KS95, WKYE, WEIM. Medium including WNLT,
KLCY, B100, K101, WSLQ, WAFL, WSKI, WORG, WMTFM, KBLQ, KAYN. Light: WVAF, WGLL, KYJC.

ATLANTIC STARR “My First Love”” (WB) 18/1

Rotations: Heavy 0, Medium 4/0, Light 14/1, Total Adds 1, WHAI. Medium: WLMG, WEIM, WAFL. WORG. Lignt including
WLEV, WVAF, KHLT, WSLQ, WTRX, WYKZ, WZNS, KVIC, WCMJ, WMTFM, KSCB, KSTR, KYJC.

TANITA TIKARAM ““Twist in My Sobriety” (Reprise) 17/1

Rotations: Heavy 1/0, Medium 4/0, Light 12/1, Total Adds 1, KBLQ. Heavy: WNUA. Medium: WKYE, WEIM, WORG, KYJC.
Light including WLEV, WHAI, WAFL, WSKI, WFPA, WGSV, WZNS, WKCX, KVIC, KSCB, KAYN.

JIM CAPALDI ‘““Some Come Running” (island) 171

Rotations: Heavy 1/0, Medium 2/0, Light 14/1, Total Adds 1, 3WM. Heavy: WNUA. Medium: WKYE, KYJC. Light including
WEIM, WONY, WAFL, WSKI, WFPA, WGSV WZNS, WORG, WKCX, KVIC, KSCB, WLDR, KAYN.

CHICAGO “We Can Last Forever” (Full Moon/Reprise) 16/16

Rotations: Heavy 0, Medium 0, Light 16/16, Total Adds 16, WLEV, WMGS, WSLI, WSLQ, WTRX, WEIM, WAFL, WYKZ, KTDY,
WZNS, WORG, WKCX, KVIC, WCMJ, KSCB, KBLQ.

WAS (NOT WAS) ““Anything Can Happen’ (Chrysalis) 16/15

Rotations: Heavy 0, Medium 1/0, Light 15/15. Total Adds 15, B100, WLEV, WKYE, KELT, WEIM, WHAI, W5KI, WCKQ,
WORG, KVIC, WMTFM, KSCB, KBLQ, KYJC, KAYN. Medium: WNUA.

CYNDI LAUPER “I Drove All Night’’ (Epic) 13/13

Rotations: Heavy 0, Medium 1/1, Light 12/12, Total Adds 13, WEBE, WVAF, WEIM, WONY, WAFL, WCKQ, WZNS, WORG,
KVIC, WCMJ, KSCB, KBLQ, KAYN.

MIKE RENO “Whenever There’s A Night’ (Cypress/A&M) 13/0

Rotations: Heavy 0, Medium 4/0, Light 8/0, Total Adds 0. Medium: WAFL, WCKQ, WZNS, KYJC. Light: WTRX, WEIM, WONY,
WORG, WKCX, KVIC, WCMJ, KSCB, KBLQ

BON JOV{ “I'll Be There For You'' (Mercury) 11/1

Rotations: Heavy 1/0, Medium 1/1, Light 9/0, Total Adds 1, WVAF. Heavy: WSLQ. Light: WKYE, WEIM, WCKQ, WFPA, KRLB,
WZNS, WORG, KVIC, KSCB

MIKE & THE MECHANICS *‘Seeing Is Betieving™ (Atlantic) 111

Rotations: Heavy 0, Medium 2/0, Light 911, Total Adds 1, WVAF. Medium: WEIM, WZNS. Light including WKYE, WSLQ,
WCKQ, WFPA, WGSV, WORG, WCMJ, KAYN.

LYLE LOVETT “‘Nobody Knows Me” (MCA) 10/10

Rotations: Heavy 0, Medium O, Light 10/10, Total Adds 10, WLEY, WEBE, WSLQ, 3WM, WEIM, WSKI, WGSV, WZNS, WORG,
KVIC.

RAIN PEOPLE “Little Bt Of Time” (Epic) 9/5

Rotations: Heavy 0, Medium O, Light 9/5, Total Adds 5, WSKi, WFPA, KSCB, KYJC, KAYN. Light including WEIM, WORG,
WKCX, KBLQ.

“Wonderful Life” |

the new single from:

Comedy.

the debut album by

Black -

NAC Breaker (4/21)
NAC led the way for Basia, Enya,
and: Julia Fordam
comas BLACK with “Wondariul Lifa™;
Listen to the next AC Crossover hit,

WANAN-a R ericartadiohistorv-com
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e R R S ; . R )
Hh = e ; & i WKTK/Gainesville i ;g % e WHNN/Saginaw KSCBiLiberal
e S e e A i Nick Allen e i bl Roberts/Stein Mark David
AL JARREAU RICK ASTLEY BARRY MANILOW
BARBRA STREISAND WOMC/Detroit BARRY MANILOW CHICAGO
m m m ;1'031.:““0“"'9 LI L m Barry Argenbright  yypygy; e TNDLyAUPER
ficaltee CHER & PETER CETE : RICK ASTLEY Bil P - Hottest: SiMPLY RED
BETTE earson ARETHA & ELTON DONNA SUMMER
W‘f{”’“/gsw"‘ WEIMfFitchburg WSB-FM/Atlanta SRAYSON HucH el WKQXIChicago ANITA BAKER . MADONNA WAS (NOT WAS)
DlewisliCancia Jack Raymond LoCascio/McCoy SaW=rEcinD MADONNA Bill Gamble }C{:lt:;e:tz;s'mk BﬁRglaiN?EO:HE ! CARRACK & NUNN LORI YATES
ROY ORBISON 38 SPECIAL = BASIA MICHAEL DAMIAN
NATALIE COLE BETTE MIDLER none BETTE MIDLER SIMPLY RED
ANITA BAKER ELVIS COSTELLO Hottest: HOWARD JONES 38 SPEC CHICAGO 38 SPECIAL AL JARREAU
BARRY MANILOW LYLE LOVETT CHER & PETER CET!  ARETHA & ELTON Hct:;eséf, G 1 MADONPEAIAL STEVIE NICKS padal Al
LI CYNDI LAUPER 38 SPECIAL ARETHA & ELTON WGSV/Guntersville A NG CANNIB | ooN ESTUS Hottest: L LT BN oMCSRER
CHER & PETER CETE CHICAGO DEON ESTUS J /Bell Don Jardine BREATHE
CARLY SIMON ON ackson/Bel DONNY OSMOND 38 SPECIAL
38 SPECIAL EARRYRUANLEOH BETTE MIDLER PAULA ABDUL NATALIE COLE SIMPLY RED L) Litehd i
ARETHA & ELTON BLACK ENYA WTFMJohnson City BARRY MANILOW b KLSWKansas City CHER & PETER CET Hottest:
NATALIE COLE HER & PETER CETE BARRY MANILOW CHER & PETER CETE
£l SIMPLY RED Mark McKinney BREATHE Land/Barber MADONNA FeTEN e < .
EN WAS (NOT WAS) SIMPLY RED SEE
CAROLE BAST
LABI SIFFRE KVIL/Dallas I LYLE LOVETT WNUA/Chicago S:-FIREKING ASIA g‘;:“agg%f“ gAD(zt;NA
3 . ; 5 ARLY SIMON
WALK/Long Island Hottest : Rhodes/Miniaci Hottest: Hottest: Bob O’Connor ANITA BAKER ) LYLE LOVETT e o
Edwards/Daniel 38 SPECIAL BARRY MANILOW BETTE MIDLER BETTE MIDLER SIMPLY RED Hottest : WLHT/Grand Rapids e WHITE
SI::I’,-YS R;ges CERE IS oy BARBRA STREISAND CHER & PETER CETE MADONNA Hottest: CHER & PETER cpr  Dirksen/Brown 38 SPECIAL
SmPLY CHER & PETER CETE NETTND I AMOND 38 SPECIAL CARLY STMON e VANESSA WILLIAM  RICK ASTLEY s
HADONNA Hottest: DEON ESTUS 38 SPECIAL ENYA BETTE MIDLER BARRY MANILOW MADONNA
BARRY MANILOW ENYA CHER & PETER
Hottest : 38 SPECIAL NADOHBA CETE MICA PARIS 38 SPECIAL HOWARD JONES CHER & PETER CE WTWR/Monroe
DEON ES'I“US MADONNA K o DEON ESTUS DEON ESTUS Hottest: BETTE MIDLER Lori Demick
38 SPECIAL hey STmoN Emor Sl KTDY/Lafayette TANITA TIKARAM My X/Milwaukee e OB NEIL DIAMOND
CHER & PETER CET! Y Bob Murphy : NS o
e R WECQ/Geneva BASIA UATERERONT WARMSB8/Cincinnati  King/Morales g:gi;:ﬂ & NUNN BREATHgA
CARLY SIMON Gabe Anthony Michael Grayson
WLMG/New Orleans GRAYSON HUGH CHICAGO g:g‘;;':“g';é;ow 38 SPECIAL TIFFANY
PAULA ABDUL Nick Ferrara BARRY MANILOW SIMPLY RED BASIA : NEW KIDS ON THE B
e e =t i owon  BUIE W = -
unphy/Dunkin ANITA BAKER SA-FIRE Hottest: Tom Knight WCMJ/Cambridge, OH N
o Hottest: CAROLE KING MADONNA BETTE MIDLER 38 SPECIAL CHER & PETER CETI 9 Mike Ruble 9 JULIA FORDHAM
Hottest: MADONNA Hottest: ggg:EEgégéER ENYA DEON ESTUS ggg:g’::'l;gim RICK ASTLEY 3§D355§“‘L
: NATALIE COLE CHER & PETER CETE HER & PETER CETE BETTE MIDLER BARRY MANTLOW MADONN.
:g:?;:lgggi GRAYSON HUGH DEON ESTUS GLENN FREY CARLY SIMON ENYA ROY ORBISON HogARD JONES ?.SSSYA{:QN;S::Y KARYN WHITE
ROY ORBISON ENYA 38 SPECIAL LTI R CHER & PETER CET . . MICA PARIS SIMPLY RED
SA-FIRE LBITLERGS L b AL Little Hoc KS95/Minneapolis Hottest: T T WJON/St. Cloud
CHER & PETER CET EERRACKNERUUNN Jim Aaron KRLB/Lubbock WLTFICleveland Kim Jefiries pRETHAE ELTON (AR sTPFRE Nancy Fox
BARRY MANILOW Dave O Connor PopovichiGodirey HOWARD JONES CARRACK & NUNN ggig:‘;g ANITA BAKER
WSNI/Philadelphia BREATHE ARETHA & ELTON ROY ORBISON BASIA : BARRY MANILOW
et e WLTS/New Orleans Hottest : ENITRREKER el GRAYSON HUGH GRAYSON HUGH CHER & PETER CETE caypy
ere Sullivan WHANGreenfiend. ma | BOD Mitchel 38 SPECIAL D GLARNEN & SY HOEreat DONNY OSMOND MADOWNA Hottest:
none reenfield, BETTE I Hottest:
Hottest: DeanelArcher NEIL DIAMOND CARLY gi:ggR R SEESENQIDLER MADONNA WMGf"M“dlm" CARLY SIMON ggESRPgCI;i{ER EETE
CHER & PETER CET ANITA BAKER MADONNA Hottest: CHER & PETER cpr CHER & PETER CETE Fat O'Neill CARRACK & NUNN ENYA
DEON ESTUS AL JARREAU DR. JOHN CHER & PETER CETE Sgoﬁpigiﬁé‘ 38 SPECIAL 38 SPECIAL BELLE STARS . NATALIE COLE
BETTE MIDLER WAS (NOT WAS) Hottest: CHE SETERRC BREATHE ENYA Hottest: WMT-FM/Cedar Rapids pHOEBE snow
::gg:NAHITE ATLANTIC STARR glsiEngCI;iiER CETE  KELT/McAllen pAul:.A&ABDUL ETE ARETHA & ELTON NATALIE COLE Green/Sellers
Wi BARRY MANILOW CHER
SIMPLY RED CARRACK & NUNN BaullDavis BETTE MIDLER WSNY/Columbus ATRTEn e Chen & PETER CET o (OT was) JwaLosns/'Lr;:;;r:e City
. n
WHTX/Pittsburgh Hottest: NATALIE COLE ANITA BAKER Hallett/Nunnally Billy Shears GRAYSON HUGH MICA PARIS m
Scott Alexander MADONNA ENYA WAS (NOT WAS) GRAYSON HUGH 38 SPECIAL BARRY MANILOW BARRY MANILOW
CARRACK & NUNN WATERFRONT WZNS/Myrtle Beach HOWARD JONES NATALIE COLE NEW KIDS ON THE B TIFFANY
none NATALIE COLE otk NEW KIDS ON THE B Mitch Adams Hottest: RICK ASTLEY SIMPLY RED SCOTT GRIMES
Hottest: JULIA FORDHAM 2WD/Norol Hottest : m CHER & PETER CET. SA-FIRE Hottest: SIMPLY RED
BETTE MIDLER KARYN WHITE Gary King ENYA CHICAGO DEON ESTUS Hottest: 38 SPECIAL LABI SIFFRE
DEBBIE GIBSON WATERFRONT BASIA AL JARREAU 38 SPECIAL BREATHE JULIA FORDHAM Hottest:
VANESSA WILLIAMS RICK ASTLEY 38 SPECIAL SIMPLY RED BETTE MIDLER CSN&Y CHER & PETER CETE 38 SPECIAL
g:SngspsTER CETE NEW KIDS ON THE B  MADONNA LYLE LOVETT ARETHA & ELTON MADONNA ::gg:ﬁﬁ & NURN CARRACK & NUNN
BARRY MANILOW KARYN WHITE BARRY MANILOW 38 SPECIAL ENYA
WQNY/ithaca Hottest : CYNDI LAUPER ROD STEWART CHER & PETER CETE
ST CHER & PETER CETE  WSLQ/Roanoke LOVE AND MONEY PHOEBE SNOW
38 SPECIAL Greg Fry Hottest:
BARRY MANILOW MADONNA CHER & PETER CETE
TIFFANY ENYA TOMMY PAGE CARRACK & NUNN oy T K101/San Francisco KSTR/Grand Juncti
MAN ctiol KYJCiMedford
AL JARREAU GRAYSON HUGH BARRY ILOW GRAYSON HUGH T Berger/Chin Rick Lawrence " Kirk/Shelby
WLEV/Allentown BREATHE LYLE LOVETT KARYN WHITE e
Robbins/Silvers ANTMOTION CHICAGO 38 SPECIAL DONNA SUMMER TIFFANY SIMPLY RED
AR i CYNDI LAUPER WNLT/Tampa JOHN COUGAR MELLE ] WATERFRONT SIMPLY RED S e
BREATHE Hottest: Chuck Crane SIMPLY RED KESZ/Phoenix DONNY OSMOND BARRY MANILOW RAIN DPEOPLE
SRRRTAAN TN 38 SPECIAL Hottest: Steve LaBeau JODY WATLEY RICK ASTLEY SRRy EMAN TION
SIMPLY RED CARRACK & NUNN HOWERDRJIONES MADONNA WORG/Orangeburg Hottest: CANDI Hottest:
CHICAGO MADONNA DONNA SUMMER JULIA FORDHAM Bell ENYA DEON ESTUS Hottest: BETTE MIDLER
WAS (NOT WAS NATALIE COLE BARRY MANILOW CARLY SIMON Ted Bel KMJi/Denver Hottest: 38 SPECIAL CHER & PETER CET 38 SPECIAL
! KARYN WHITE ONE 2 MANY ENYA Murray/Adams MADONNA CHER & PETER CE1 CARLY SIMON
CETERLOVETT Hottest: BETTE MIDLER CHICASC BETTE MIDLER BETTE MIDLER 38 SPECIAL A MECRDHAN
CEREANY BETTE MIDLER BARRY MANILOW NEIL DIAMOND DONNY OSMOND HOWARD JONES BASTA CARRAC KIS RN
Hottest: CYNDI LAUPER N 38 SPECIAL CAROLE KING
MADONNA MADONNA WRMF/West Palm Beach [, 0" T Fl ottest: A
38 SPECIA WGLL/Mercersburg CHER § PETER CETE  na o Parks STHELVRLED ENYA BANGLES KLSY/Seattle KAYN/Nogales
oHEL & Dhmin cpp Norman Schmidt ENYA ae o AS) 38 SPECIAL Mays/Brooks KBLQ/Logan, UT s 9
ENYA BREATHE NATALIE COLE SOUTHERN PACIFIC SiNCK CHER & PETER CE ;LC\;/_S:" Lake City John Dimick ob Gerhard
MAN I1SNO|
KARYN WHITE BARRY MANILOW DR LNLLCH LORI YATES il i i on P none CYNDI LAUPER
Hottest: SrERiOGE T ANIMOTION Hottest: BARRYSMANILOM; BARRY MANILOW
Hottest: CHER & PETER CETE ; crenes NEIL DIAMOND VANESSA WILLIAMS CHICAGO WAS (NOT WAS)
WEBE/Bridgeport S:ER & PETER CET KENNY G cgnnissinon KBIG/Los Angeles ROY ORBISON BANGLES TANITA TIKARAM RAIN PEOPLE
Hansen/Norman SEECHAL BETTE MIDLER Edwards/Verdery Hottest: DEON ESTUS CYNDI LAUPER pn s
MADONNA ROY ORBISON 38 SPECIAL MADONNA MADONNA WAS (NOT WAS) R
L ERTH PETER NOONE pEDORNS ARETHA & ELTON 38 SPECIAL 38 SPECIAL Hottest: Hot eSS
SIMPLY RED CARRACK & NUNN CHER & PETER CET ANITA CHER & PETER CETI] MADONNA HADONNA
BARRY MANILOW WZNYiAugusta, GA GRAYSON HUGH A in DAKER i Silstee 38 SPECIAL
§XTL’I‘R?”PER John Patrick CHER & PETER CE1 NATALIE COLE m CARLY SIMON g:?; & PETER ¢
Horeest WAFL/Milford, DE BARRY MANTLOW BETTE MIDLER T i e 2 BASTA CARLY SIMON
i RICK ASTLEY 38 SPECIAL 00/San Diego ENYA
CHER & PETER CET! Tim Brough SHCEBENSION — WKCXIR ENYA Rich/Knight
ome
NATALIE COLE DONNA SUMMER WATERFRONT A KARYN WHITE KKLV/Anchorage
MADONNA Randy Quick FREIHEIT i
CYNDI LAUPER Hottest: WYKZ/Beaufort, SC Rick Galang
B CHICAGO 3 Sty KOST/Los Angeles:  WAS (NOT WAS)
38 SPECIAL NS EECTAL Robertson/Kennedy CIMELUgRED s ANTMOTION 82¢ rt
AL JARREAU CHER & PETER CETE BARRY MANILOW Kaye/Kiley ANTMOTION urrent Reporters
BARRY MANILOW KARYN WHITE DONNA SUMMER CHICAGO Hottest: BREATHE 79 Current Playlists
WVAFICharleston, WV pLACK NATALIE COLE CHICAGO Hottest: WATERFRONT MADONNA BARRY MANILOW
Randy Shane Hottest: ENYA SIMPLY RED 38 SPECIAL BARRY MANILOW DEON ESTUS Hottest: Calied In Frozen Playlists (2):
T S CARLY SIMON BARRY MANILOW CHER & PETER CET Hottest: CHER & PETER CET! CHER & PETER CETE KLSY/Seattle
CYNDI LAUPER BONSEECTAL HALL & OATES JULIA FORDHAM BETTE MIDLER 38 SPECIAL 38 SPECIAL WTFM/Johnson City
CHER & PETER CET X NATALIE COLE BETTE MIDLER MADONN.
BANGLES MADONNA WXTC/Charleston gg;;e:tl;m“ cErE g:é¥i°“ HUGH o = A Did Not Report, Playlist Frozen (1):
g::g;;rnom PHOEBE SNOW John Quincy 38 SPECIAL ENYA NATALIE COLE WSNI/Phiiadelphia
MIKE & THE MECHA! ROY ORBISON R DONHNA e 12000
Hottest: WATERFRONT CARLY SIMON KTYLITyler
CARRACK & NUNN Hottest: ENES
i Janie Baker
CHER & PETER CET WSKi/Montpelier CHER & PETER CETE
BETTE MIDLER Bruce Stebbins 38 SPECIAL
MADONNA MADONNA AR NOAKER
ampbellsville TIFFANY e ke
FINE YOUNG CANNI WAS (NOT WAS) CARLY SIMON wekaiCamp BREATHE R
RAIN Jackson/McClendon o
EECRLE ENYA AL JARREAU SEAE J'
BARRY MANILOW ;‘;Ea
BARRY MANILOW BARRY MANILOW Rl -@"' i
WK YE/Johnstown SIMPLY RED JIMMY = SYAS o tRED e — g g
Jack Michaels LREEgSIEERE DONNA SUMMER Hottest:
LYLE LOVETT WTCB/Columbia, SC :
: CYNDI LAUPER 38 SPECIAL
BASIA Hottest: Doug Spets ONNA
MICHAEL DAMIAN  CHER & PETER CE WAS (NOT WAS) MADONN
WAS (NOT WAS) NATALIE COLE BARRY MANILOW Hottest: BETTE MIDLER
Hottest: DONNY OSMOND EHOEBERSHOMW, :ikf‘,ﬁ'sf,é?’;,s CHER & PRTER CE"
ggEngciizER cEm §§Q§§°§R§3G" ;’?i?i:ﬁ‘m CHER & PETER CETE ’ 1 PAULA ABDUL/Forever Your Girl (Vlfgln) ....... 5B0BAAGNABEGE6AE808606000000
MADONNA Hottest: MADONNA 2 NEW KIDS ON THE BLOCK/I'll Be Loving You (Columbia) ...........
ER i
Erali e KVICVictors 3 SCOTT GRIMES/! Don't Even Mind (AGM) ...... ... R
WKSB/Wiiliamsport KARYN WHITE Tony Davis 4 CANDI/Love Makes No Promise (MCA) ..................
WMGS/Wilkes Barre  Tom Benson ‘;g‘“s'ggg“‘:g‘;“ DONNY OSMOND 5 DONNY OSMOND/Soldier Of Love (Capitol) ................
JOHN COUGAR
Norton/Marriott ANITA BAKER WFPA/Ft. Payne CHICAGO b 6 ANIMOTION/Room To Move (Polydor) . . e
GLENN FREY A THE . WSLI/Jackson, MS Becky Barnes LYLE LOVETT 7  MICA PARIS/My One Temptation (Island) ....................
CHICAGO
PAULA ABDUL BARRY MANILOW Ron Harrell DR RrEANILOW oLl 8 JIMMY HARNEN & SYNCH/Where Are You Now (WTG) .
Pt S L A O akeR SIMPLY RED SIMPLY RED 9 BELLE STARS/Iko Iko (Capitol) . . .. . .
NNA
BARRY MANILOW HOWARD JONES BREATHE ::é? g?gg:g gguessl:mnm 10 TANITA TIKARAM/Twist In My Sobriety (Repnse)
ANITA BAKER 38 SPECIAL Hottest: Hottest: CHER & PETER CET
Hottest: CHER & PETER CETE KARYN WHITE CHER § PETER CE1  MADONNA ) R ) I I
BETTE MIDLER BETTE MIDLER DEON ESTUS 38 SPECIAL KARYN WHITE A e R A i S R
38 SPECIAL 38 SPECIAL MADONNA 38 SPECIAL
MADONNA CHER & PETER CETE  capry STMON BETTE MIDLER

CHER & PETER CETE
NATALIE COLE

MADONNA

KARYN WHITE
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HOTTEST

ANITA BAKER (4)
ARETHA & ELTON (4)
BREATHE (4)
NEIL DIAMOND (4)
ROY ORBISON (4)
NATALIE COLE (3)
SIMPLY RED (3)
WATERFORD (3)

e

G &@’M-i"ﬁ“ i
. Easy
Y Tﬁﬁ“‘*”*”&vbwfofoff?ﬁr?

WBEN/Buffalo
Hank Nevins

CAROLE KING
Hottest:

KARYN WHITE

CHER & PETER CETE
NATALIE COLE

DEON ESTUS

WGR/Buffalo

Mike Roszman

GLENN FREY
NATALIE COLE
Hottest:

BETTE MIDLER

CHER & PETER CETE
DEON ESTUS

38 SPECIAL

CARLY SIMON

WMAL/Washington
Michaei Neff

ROY ORBISON
ANITA BAKER
Hottest:
NATALIE COLE
BETTE MIDLER
BASIA

JULIA FORDHAM
ENYA

WICC/Bridgeport
Gary Peters
JODY WATLEY
DONNA SUMMER
Hottest:
MADONNA

ENYA

BETTE MIDLER
DEON ESTUS

38 SPECIAL

WTIC/Hartford
David Bernstein

JULIA FORDHAM
GLENN FREY
PHOEBE SNOW
BARBRA STREISAND
ROY ORBISON
Hottest:

CARRACK & NUNN
CHER & PETER CETE
BETTE MIDLER
CARLY SIMON

ENYA

CHER & CETERA (27)
BETTE MIDLER (25)

ENYA (22)

THIRTY EIGHT SPECIAL (15)

DEON ESTUS (14)

NATALIE COLE (11)

BASIA (9)
MADONNA (7)
BANGLES (6)

CARLY SIMON (

WELI/New Haven
Gross/McCormick

PHOEBE SNOW
SIMPLY RED
Hottest:
BASIA
NATALIE COLE
ENYA

DEON ESTUS
38 SPECIAL

WGY/Schenectady
Brindle/Sgariata

ARETHA & ELTON
MELISSA ETHERIDGI
Hottest:

BETTE MIDLER
MIKE & THE MECHAI
KENNY G

ROY ORBISON

CHER & PETER CET

5)

WMTR/Morristown
Brian Emery

WATERFRONT
DONNA SUMMER
TIFFANY

ANITA BAKER
Hottest:

CHER & PETER CE’
38 SPECIAL
BETTE MIDLER
MADONNA

ENYA

««wﬁ

m;rﬁwm SRR gm 3

@»wﬁ-e—‘{w%ﬁ'&??

WHASI/Louisville
Doug McElvein

none

Hottest:

BANGLES

VANESSA WILLIAMS
CHER & PETER CETE
38 SPECIAL
MADONNA

WDBO/Orlando
Dan Shatfer

CAROLE KING
Hottest:

CHER & PETER CETE
BETTE MIDLER
BASIA

JULIA FORDHAM
BARBRA STREISAND

WRVA/Richmond
Tim Farley

HOWARD JONES
Hottest:

VANESSA WILLIAMS
JIMMY HARNEN & SY
BETTE MIDLER
CHER & PETER CETE
38 SPECIAL

WGBR/Goldsboro
Bruce Strickiand

RICK ASTLEY
BREATHE

ATLANTIC STARR
JIMMY HARNEN & SY
MARILYN SCOTT
SIMPLY RED

_ Hottest:

CHER & PETER CETE
38 SPECIAL

DEON ESTUS
NATALIE COLE
CARRACK & NUNN

WKYX/Paducah
CookiMiller

none

Hottest:

BETTE MIDLER
CHER & PETER CET!
38 SPECIAL
MADONNA

BANGLES

WSTU/Stuart
Shaw/Grant

BUSTER POINDEXTER
ROY ORBISON
ANITA BAKER
Hottest:

CHER & PETER CETE
BETTE MIDLER
MADONNA

NATALIE COLE
KARYN WHITE

%ﬁ i Mma-mm e
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5§5KRCICincinnati
Drew Hayes

none.
Hottest:

BETTE MIDLER
DEON ESTUS

38 SPECIAL
BANGLES

VANESSA WILLIAMS

WLWiCincinnati
Dave Reinhart

JOHN COUGAR MELL

WCCO/Minneapolis
Curt Lundgren
BELLE STARS
ATLANTIC STARR
Hottest:

PHOEBE SNOW
BUSTER POINDEXTE!
CHER & PETER CETI

WHBY/Appleton
Salm/St. John
NEIL DIAMOND
DR. JOHN
Hottest:

WOODI/Grand Rapids
Skip Essick

ARETHA & ELTON
ENYA

SOUTHERN PACIFIC
Hottest:

CHER & PETER CETE
BETTE MIDLER

38 SPECIAL

CARLY SIMON

WIBA/Madison
Reed/Kay

BARRY MANILOW
Hottest:

DEON ESTUS

KENNY G

NATALIE COLE
BETTE MIDLER
CHER & PETER CETE

wJsCiBloomington
Don Munson
BREATHE

ROY ORBISON

NEIL DIAMOND
Hottest:

CHER & PETER CETE
NATALIE COLE
HOWARD JONES

WCiL/Carbondale
Rich Bird
WATERFRONT

SIMPLY RED
Hottest:

CHER & PETER CETE
BETTE MIDLER

KFSBlJoplin
Gaie Poteet

SOUTHERN PACIFIC
BUSTER POINDEXTE
SCOTT GRIMES
NEIL DIAMOND
WATERFRONT
Hottest:

ROY ORBISON
CAROLE KING
GLENN FREY
ARETHA & ELTON
NATALIE COLE

WASK/Lafayette
Keith Harris

none
Hottest:
CARRACK & NUNN
CAROLE KING

Hottest: CHER & PETER CET} WROK/Rockford DEON ESTUS PHOEBE SNOW
38 SPECIAL BETTE MIDLER McClure/Thomas BANGLES BASIA
BETTE MIDLER DEON ESTUS none ENYA CHER & PETER CET
MIKE & THE MECH? ENYE Hottest:
CHER & PETER CET NATALIE COLE DEON ESTUS
MADONNA WHBC/Canton CARLY SIMON

Doug Lane CHER & PETER CETE
WTVN/Columbus BASIA WSPD/Toledo
Lane/Bradle: ARETHA & ELTON Ric Herrold

L BARRY MANILOW

BREATHE ARETHA & ELTON
;on: Hottest: Hottest: 35 Current Reporters
ottest: DEON ESTUS CHER & PETER CETE 29 Current Playlists
BETTE MIDLER BETTE MIDLER
BANGLES CHER & PETER CET 34 gopapar
ROY ORBISON 38 SPECIAL DEON ESTUS
CHICAGO BETTE MIDLER Ehva
VANESSA WILLIAMs  ENYA
R e e = KSSK/Honotulu
d e o Phii Abbott
S e R e ERERER R

none
KBOlI/Boise Hottest: KFQD/Anchorage

m L arsontobarten Drew Haroid CHER & PETER CEY  pagieylFord

Larson/Robertson MIKE & THE MECH} !
KHOW/Denver BREATHE BARBRA STREISAND BETTE MIDLER NEIL DIAMOND
Murphy Huston AL JARREAU Hottest: BUSTER POINDEXT! Hottest:

Lt SA-FIRE CHER & PETER CETE ROY ORBISON DEON ESTUS
CHER & PETER CETE Hottest: BETTE MIDLER g;;ll\im COLE
Hottest : CHER & PETER CETE 38 SPECIAL Eien
BETTE MIDLER 38 SPECIAL DEON ESTUS MADONSAPETER CETE
ROY ORBISON CARLY SIMON ENYA
BANGLES BASIA
38 SPECIAL ENYA '((’UGN’E‘W’"’

'Brien/James
ENYa Called In Frozen Playiist (3):
TIFFANY WHAS/Loulavlile
KEX/Portiand
Dirkx/Fort ANITA BAKER WROK/Rockford
DR 7" JONES WTVN/Columbus
CHER :
Hone::““ CETE CHER & PETER CETE Did Not Report, Playlist Frozen (3):

BETTE MIDLER

BETTE MIDLER

S§5KRC/Cincinnati

*»°v¢

R S

*Yd°zaxv
#Sjv-rfﬁm':‘f

HOWARD JONES (3)
SA-FIRE (3)
RICK ASTLEY (2)
NATALIE COLE (2)
NEIL DIAMOND (2)
BARRY MANILOW (2)

CHER & CETERA (22)
THIRTY EIGHT SPECIAL (21}
BETTE MIDLER (18)
DEON ESTUS (14)
BANGLES (12)
MADONNA (12)
VANESSA WILLIAMS (9)
MIKE & THE MECHANICS (8)
ROY ORBISON (7)

s
Eﬁwﬁ%wﬂ$$$§§$»xﬂm§3§¥

WWMX/Baltimore
Don Kelley

none
Hottest:

BANGLES

ROY ORBISON
VANESSA WILLIAMS
MIKE & THE MECHA

WKSZ/Phiiadelphia
Lou Patrick

BETTE MIDLER
Hottest:

MIKE & THE MECHA
VANESSA WILLIAMS
ROY ORBISON
DEBBIE GIBSON

WLTJ/Pittsburgn

John Gallagher

none

Hottest:

BANGLES

VANESSA WILLIAMS
CHER & PETER CETE
BETTE MIDLER

DEON ESTUS

WLTT/Washington
Don Davis

none

Hottest:

BANGLES

BETTE MIDLER
MIKE & THE MECHAN
CARLY SIMON

38 SPECIAL

WAEB/Ailientown
Chris Balley

ANITA BAKER

DONNA SUMMER
GRAYSON HUGH

NEW KIDS ON THE B
Hottest:

MADONNA

DEON ESTUS

BETTE MIDLER
CHER & PETER CETE
38 SPECIAL

WMAS-FM/Springfield
Kratoville/O’Brien
BASIA

Hottest:

BETTE MIDLER

38 SPECIAL

DEON ESTUS

CHER & PETER CETE
CARLY SIMON

ENYA (6)

WYYY/Syracuse

WJBR/Wiimington, DE

Lauber/Langmyer Bill Kaye

none BASIA

Hottest: RICK ASTLEY

CHER & PETER CETE Hottest:

BETTE MIDLER BETTE MIDLER

38 SPECIAL ENYA

MADONNA MADONRA
CHER & PETER CETE
38 SPECIAL

33 Reporters

Called In Frozen
WWMX/Baitimore

28 Current Playlists

Playlist (1):

KMGC/Dallas
Gary Shannon

DEON ESTUS

HOWARD JONES
Hottest:

CHER & PETER CETE
CARLY SIMON
MADONNA

38 SPECIAL

Love 94/Miami
Don Agony

SA-FIRE

ONE 2 MANY
Hottest:

MADONNA

BETTE MIDLER
VANESSA WILLIAMS
DEBBIE GIBSON
ENYA

WUSA/Tampa

Johnny Wllliams
none

Hottest:

ROY ORBISON

MIKE & THE MECHAN
DEBBIE GIBSON

KKMJ/Austin
Bob Cole

BARRY MANILOW
Hottest:

NATALIE COLE
CHER & PETER CETE
VANESSA WILLIAMS
ENYA

ROY ORBISON

WMJJiBirmingham
Carter Davis

GLENN FREY
Hottest:

CHER & PETER CETE
38 SPECIAL

DEON ESTUS
CARRACK & NUNN
BANGLES

WLMX/Chattanooga
Burkett/Marshaii

RICK ASTLEY
Hottest:

BANGLES

38 SPECIAL
VANESSA WILLIAMS
STEVE WINWOOD
MIKE & THE MECHAN

WMXC/Chariotte
Herring/Conway

none

Hottegt:

ROD STEWART
BETTE MIDLER
CHICAGO
DEBBIE GIBSON
ROY ORBISON

WRKA/Louisviile
Robertson/Shannon

BELLE STARS
Hottest:

DEON ESTUS
BASIA

38 SPECIAL
STEVE WINWOOD
BETTE MIDLER

WRVR/Memphis
Hamlin/Spencer

BARRY MANILOW
SOUTHERN PACIFIC(
Hottest:

CHER & PETER CE
NATALIE COLE
ENYA

DEON ESTUS
GRAYSON HUGH

WSTF/Orlando
Brian Kirkland

none
Hottest:

CHER & PETER CET
BETTE MIDLER

38 SPECIAL
BANGLES

MIKE & THE MECH.

WMXB/Richmond
Mike Ryan

CAROLE KING
NATALIE COLE
Hottest:

38 SPECIAL

DEON ESTUS
MADONNA

CHER & PETER CET
ARETHA & ELTON

KVKI/Shreveport
Howard Clark

NEIL DIAMOND
CAFLY SIMON
Hottest:

BETTE MIDLER
MADONNA

CHER & PETER CET
ENYA

RAEYN WHITE

o
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WMJliCieveland
Lind/tvers

FINE YOUNG CANNIE
Hottest:

38 SPECIAL

BETTE MIDLER
MADONNA

BANGLES

MIKE & THE MECHAN

WLTVDetroit

Bob Kaake

ENYA

Hottest:

VANESSA WILLIAMS
BANGLES

BETTE MIDLER

DEON ESTUS

CHER & PETER CETE

WENS/Indianapolis
Grey/Eagan

SA-FIRE

BENNY MARDONES
Hottest:
CHICAGO

BETTE MIDLER
BANGLES
MADONNA

38 SPECIAL

WLTQ/Milwaukee
Fred Brennan

NATALIE COLE
Hottest:

KENNY G

CHER & PETER CET
BANGLES

DEON ESTUS
NATALIE COLE

WCRZ/Flint
Patrick/Downey

HOWARD JONES
SA-FIRE

Hottest:

CHER & PETER CET
MADONNA

BETTE MIDLER

38 SPECIAL

KARYN WHITE

KUDL/Kansas City
Don Bender

MADONNA

NATALIE COLE
Hottest:

BETTE MIDLER

38 SPECIAL

DEON ESTUS

CHER & PETER CET
ROY ORBISON

KEFM/Omaha
Lane/Kennedy

CHER & PETER CET
Hottest:

38 SPECIAL
MADONNA

HOWARD JONES

KRAV/Tulsa
CouchiBaker

NATALIE COLE
HOWARD JONES
DCNNY OSMOND
Hcottest:
MEDONNA

BANGLES

CHER & PETER CF
3@ SPECIAL

DEON ESTUS

DId Not Report, Playlist Frozen (4):

KCix/Boise
WLTJ/Pittsburgh

WLTT/Washington

WUSA/Tampa

Did Not Report For Two Con-
secutive Weeks, Not Used in This

Week's Data (1):
WRAL/Raieigh

i
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w v .
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KKCWi/Portland
Bill Minckler

NEIL DIAMOND
Hottest:

38 SPECIAL

BETTE MIDLER

ENYA

DEON ESTUS

CHER & PETER CETE

KQLH/Riverside
Cunningham/Rose

ARETHA & ELTON
BARBRA STREISAND
Hottest:

BETTE MIDLER

CHER & PETER CETE
38 SPECIAL

KENNY G

KARYN WHITE

KXOA-FM/Sacramento
Brian Casey

none

Hottest:

ROY ORBISON

MIKE & THE MECHAN
CHER & PETER CETE
BOY MEETS GIRL
KENNY G

KLLY/Bakersfleld
Russ Davidson

MADONNA
Hottest:

KARYN WHITE

DEON ESTUS
VANESSA WILLIAMS
BANGLES

CHER & PETER CET

KCiX/Boise

Don Jennings

none

Hottest:

VANESSA WILLIAMS
38 SPECIAL

CHER & PETER CET
DEON ESTUS
BETTE MIDLER

SUMMARY

The five-way tie for FSA Most Added held the frontrunners’ total to four — the lowest such leading figure since 2/24. WLW
slotted John C. Meliencamp, KUGN added Booker T. Jones, WICC picked Jody Watley, WGY went with Melissa Etheridge, and
WCCO scheduled the Belle Stars. The biggest Hottest story: Enya’s 12-station rise. Cher & Cetera (+ 1) claimed Hottest for se-
cond week; Natalie Coie, Basia, Carly Simon debuted. GB WENS slotted Benny Mardones, WMJI ate up Fine Young Cannibals,

PETER NOONE e WASK/Latayette WRKA added Belle Stars. Repeating Hottest leaders Cher & Cetera were fiat, while Thirty Eight Special (+8), Madonna (+2),
::;?KIE COLE WKYX/Paducah Bette Midler (+1) advanced; Enya bowed.
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NEW AC S CONTEMPORARY JAZZ
NATIONAL AIRPLAY

tw W w W
1 €@ ANDREAS VOLLENWEIDER/Darcing... (Columbia) ... ."Dancing" “See” » € JOE SAMPLE/Spellbound (WB) ....................... “Turn'" “Seven”
2 € HIROSHIMAEast (Epic) .......................... “Thousand" *Daydreamer” 3 € CHICK COREA AKOUSTIC BAND/Chick Corea Akoustic Band (GRP). . .""Morning™ "'So”
3 € SCOTT COSSU/Switchback (Windham Hill) .................. “Desert” “Country” 13 TERRILYNE CARRINGTON/Real Life Story (Verve Forecast) . . . ."Blackbird” "Pleasant”
+ @ JOESAMPLE/Spellbound (WB). ... ........................ “Leading” “Turn" s @ KEVIN EUBANKS/The Searcher (GRP) ............... e “Story" “Breeze"”
s © CHRIS REA/New Light Through Old Windows (Geffen) . ............. “Beach” “Can” s © McCOY TYNER/Revelations (Blue Note) . . . . ... . “Mellow” “Contemplation” *‘Peresina”
7 @ IVANLINS/Love Dance (Reprise) .......................... “Moved” “Who's” 4 6 BOBBY LYLE/Ivory Dreams (Atlantic) ....................... “Tropical” “Ivory"
11 @ PATKELLEY/'IIStand Up (Nova) .......................... “After”” "‘Bolinas” 6 7  SHERRY WINSTON/Love Madness (Headfirst) ................. "“That's" “*Stride”
8 8 SPECIAL EFX/Confidential (GRP) . ...................... “Place” “Confidential” 7 8 MARCUS ROBERTS/The Truth Is Spoken Here (Novus/RCA) . ."Arrival” “‘Blue” “Truth”
10 €© ALEX BUGNON/Love Season (Orpheus/EMI) . .................. “Love"” "*Around” 19 € EDDIE DANIELS/Blackwood (GRP) . ..................... “Blackwood" "Cruise”
6 10 WINDOWS/The French Laundry (Cypress/A&M) . ................. “Night"” “New" 11 @ HIROSHIMAEast Bpic) ... “Thousand” “East”
13 P SHERRY WINSTON/Love Madness (Headfirst) .................. “Love” “That's” 2 ® OREGON/45th Parallel (Portrait/Epic) .. ......... .o “‘Pageant” ““Hand”
2 & DAVID BENOIT/Urban Daydream (GRP) ... ................... “Sailing” “‘Snow" 13 & DIRTY DOZEN BRASS BANDNoodoo (Columbia) ................ “It's” “Moose’
17§ DEBORAH HENSON-CONANT/OnTheRise (GRP) ............... “On”" "*Phoenix”* 1w ® SUPERBLUE/Superblue (Blue Note) ........... “Open” ""Summertime™ “Marvelous”
15 O BILL GABLE/There Were Signs (Private Music) . ................... “Go” "'Cape” 2 O IVANLINS/Love Dance (REPrise) ... ............coovvevunn.. “Moved” “Who's"
9 15 DAVID ARKENSTONE/Island (Narada-Equinox/MCA) . ........ . .. “Island” “Desert" 24 @ JOHNPATITUCCI/On The Corner (GRP) .. ..................... “On” "“Avenue”
s O PHOEBE SNOW/Something Real (Elektra) ...................... “Soothin’ " “If”’ 1w O SCOTT COSSU/Switchback (Windham Hill) ................... "Desert” “Infinite”
19 (P RALFILLENBERGER/Circle (Narada-Equinox/MCA) . ... ... .. “Horizons” “Gemina” 10 17 PASSPORT/Talk Back (Atlantic) . ... ............ ..., “Dancing” “Nico's"”
12 18  FREE FLIGHT/Slice Of Life (FM/CBS) ... .................... “Slice” “Uptown” 17 18 SPECIAL EFX/Confidential (GRP) . . ................... “Confidential” **Sabariah”
% O TERRILYNE CARRINGTON/Real Life Story (Verve Forecast) . . . ."Blackbird" “‘Pleasant” 0 @ ERICGALE/N A Jazz Tradition (EMAfCY) . ......ooooiieii i, "Eric's”
14 20 NIGHTENGALE/Lightdance (Higher Octave)............... “Sundance” *Japanese” g 20 STEPS AHEAD/N.YC. (Intuition/Capitol) ........................ “Lust” “Well”
2% €D EDDIE OANIELS/Blackwood (GRP) ... ... ............... “Walking" *'Blackwood" 29 €D ANDREAS VOLLENWEIDER/Dancing With The Lion (CBS). ... ... “Dancing” "Pearls”
BREAKER ¢%) LARRY CARLTON/On Solid Ground (MCA) ................ “Josie" “Philosopher” 15 22 BOBBERG/Cycles(Denon) .............. ...l "*Back” “Diamond”
2 €® STEPS AHEAD/N.Y.C. (Intuition/Capitol) .. . ................... “Festival” “Well" BREAKER ¢© GEORGEADAMS/Nightingale (Blue Note)................. “Bridge” “Nightingale"
18 24  STEVE BACH/More Than A Dream (Soundwings) .................. “Fast” “Rain” €2 MULGREW MILLER/The Countdown (Landmark) ... ................... “What"
16 25 TANITA TIKARAM/Ancient Heart (Reprise) .................. “Cathedral™* “Twist” €D RALPH PETERSON QUINTETN (Blue Note) ................. "Enemy" “Be Bop”
€D KEVIN EUBANKS/The Searcher (GRP) . ... .................... “Story" “Poem’” 2 26  ROSS TRAUT & STEVE RODBY/The Great Lawn (Columbia) . . . .“Great” “Up’ “Song"
BREAKER €3 BLACK/Comedy (A&M) . ............. . iieiiiiiaiin, “Wonderful” “Sweet" 23 27 WINDOWS/French Laundry (Cypress/A&M) ................... “Night" "French”
23 28 BOBBY LYLE/Ivory Dream (Atlantic) ........................ “Ivory” “Tropical” 30 €D PATKELLEY/I'tStandUp(Nova) ................ooiiiin. “Bolinas" “‘River”
€ MICHAEL MANRING/Toward The Center Of Night (Windham Hill) ... .. . . “Life" “Way" 21 29 STEVE BACH/More Than A Dream (Soundwings) . ................. “Fast” “Long”
2t 30 KEIKO MATSUl/Under Northern Lights (MCA) ............. “Mountain” “Morning” 2 30 BUDDY MONTGOMERY/So Why Not (Landmark) .. .............. “So™ “Summer"

I

RICAROO SILVEIRA (23)
FREOOIE HUBBARD (14)
' LARRY CARLTON (9)
SHIRLEY HORN (9)
DAVID BENOIT (8)
ERIC MARIENTHAL (8)
GEORGE AOAMS (7)

**T LAVITZ “T Lavitz & The Bad Habitz"’ (Intima/Enigma) 26/3 )
Rotations: Heavy 2/0, Medium 8/0. Light 16/3, Total Adds 3, WXDJ, WBZN. KLRS. Heavy: KKSF, KSNO. CHART EXTRA this
week.

*RAY OBIEDO “‘Perfect Crime™ (Windham Hill) 22/5

Rotations: Heavy 3/0, Medium 9/1, Light 10/4, Total Adds 5, KTWV, KIFM, WLOQ, KEYV, KLRS. Heavy: KQPT, WFAE, KLZS.
BREAKER this week. )

*CURTIS OHLSON “‘Better Than Ever’ (Intima/Enigma) 20,2

Rotations: Heavy 1/0. Medium 7/1, Light 12/1, Total Adds 2, KOAI, WLOQ. Heavy: KBLX. BREAKER this week.
MICHAEL MANRING “‘Toward The Center Of Night’ (Windham Hill) 20/3

Rotations: Heavy 6/0, Medium 7/0, Light 7/3, Total Adds 3, KEYV, KTCZ, KTCL. Heavy: SMN, KTWV, KQPT, KKSF, KBIA, PS.
Debuts at number 29 on the NAC chart.

JOHN WEIDER “Essence” (Gok Castls) 20/1

Rotations: Heavy 0/0, Medium 3/0, Light 17/1, Total Adds 1, KLRS.

MR. SPATS “‘Dream Patrol” (Nova) 19/17

Rotations: Heavy 0/0, Medium 5/3, Light 14/14, Total Adds 17, WXDJ, WBZN, BRZ, SMN, KTWV, KQPT, KDAB, KIFM, KKSF,
WGMC, KEYV, KLRS, WOTB, KTCZ, KSNO, KTCL, SS.

PETER BUFFETT “‘One By One” (Narada Mystique/MCA) 19/4

Rotations: Heavy 2/0, Medium 7/0, Light 10/4, Total Adds 4, BRZ. KTWV, KIFM, WFAE. Heavy: KLZS, KTCZ.

RICARDO SILVEIRA “‘Sky Light” (Verve Forecast) 18/18

Rotations: Heavy 2/2, Medium 4/4, Light 12/12, Total Adds 18, KOAI, WBZN, BRZ, SMN, KTWV, KQPT, KDAB, KIFM, KKSF,
KNUA, WGMC, WFAE, KEYV, WLHT, WFMK, KTCZ, KSNO, KTCL.

INOIGO GIRLS “Indigo Girls’ (Eplc) 18/7

Rotations: Heavy 3/1, Medium 8/1, Light 7/5, Total Adds 7, KOAI, SMN, WGMC. KLZS, WOTB, KTCZ, KTCL. Heavy: WFAE,
KBCO.

PETER KATER “Homage” (Gala/Gramavision) 18/0

Rotations: Heavy 2/0, Medium 6/0, Light 10/0, Total Adds 0. Heavy: KTWV, wOTB.

BOOKER T. JONES ‘The Runaway” (MCA) 16/2
Rotations: Heavy 5/0, Medium 6/1, Light 5/1, Total Adds 2, KLZS, KTCZ. Heavy: WXDJ, SMN, KNUA, WGMC, wWOTB.

JOE SAMPLE (19)
TERRI L. CARRINGTON (16)
CHICK COREA (11)
EOOIE OANIELS (9)
HIROSHIMA (7)
BOBBY LYLE (7)

IVAN LINS/You
JOE SAMPLE/Turn
A. VOLLENWEIDER/Dancing
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* Uncharted Breakers denoted by one asterisk ** Chart Extra denoted by twoO asterisks.
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RICHARO SILVEIRA (18) A VOLLENWElnEn (20)
MR. SPATS (17) HIROSHIMA (18)
TIM WEISBERG (12) JOE SAMPLE (12)
LARRY CARLTON (10) CHRIS REA (10)
ERIC MARIENTHAL (10) SCOTT COSSV (7)
DAVIO BENOIT (7) IVAN LINS (7)

INOIGO GIRLS (7)
JUSTO ALMARIO (6) TANITA TIKARAM (7)

A. VOLLENWEIDER/Oancing
LARRY CARLTON/Josie
HIROSHIMA/Daydreamer
HIROSHIMA/Thousand
IVAN LINS/You
SPECIAL EFX/Confidential

**T LAVITZ “T Lavitz And The Bad Habitz” (Intima/Enigma) 24/2

Rotations: Heavy 1/0, Medium 14/1, Light 9/1, Total Adds 2, KMHD, WHRO. Heavy: KLCC. CHART EXTRA this week.
*RAY OBIEDO ‘“‘Perfact Crime’’ (Windham Hill) 25/6

Rotations: Heavy 2/0, Medium 13/2, Light 10/4, Total Adds 6, WNOP, WSHA, JZSHOW, WLVE, WUSF, WVPE. Heavy: KJZZ,
JZTRAX. BREAKER this week.

*RICARDO SILVEIRA “Sky Light” (Verve Forecast) 23/23

Rotations: Heavy 2/2, Medium 5/5, Light 16/16, Total Adds 23, WNOP, WCPN, KTCJ, KJZZ, KMHD, KXPR, KPLU. WJAZ,
WAER, WMOT, WHRO, WSHA, KLSK, CJ, KSLU, WIVY, WSIE, WVPE, KWMU, KCLC, KSBR, JZTRAX, F40. BREAKER this
week.

*DAVID BENOIT “Urban Daydreams’’ (GRP) 22/8

Rotations: Heavy 2/0, Medium 10/3, Light 10/5, Total Adds 8, KJZZ, WAER, WHRO, KUOP, JZSHOW, KSLU, WLVE, WVPE.
Heavy: KSBR, JZTRAX. BREAKER this week.

*JACK WALRATH “‘Neohippus’ (Blue Note) 20/2

Rotations: Heavy 4/0, Medium 6/0, Light 10/2, Total Adds 2, KXPR, WHRO. Heavy: WCPN, WFPL, KLCC, KUOP. BREAKER
this week.

CHAKA KHAN “C.K.” (wB) 191

Rotations: Heavy 4/0, Medium 6/0, Light 9/1, Total Adds 1, WRTI. Heavy: WJZZ, KXPR, KPLU, WFSS.

CURTIS OHLSON ‘‘Better Than Ever”’ (Intima/Enigma) 18/4

Rotations: Heavy 1/0, Medium 6/1, Light 11/3, Total Adds 4, WNOP, KJZZ, JZSHOW, KSBR. Heavy: WSHA.

ALLEGRO JAZZ ENSEMBLE “‘Sphinx’’ (Moblle Fidelity) 18/3 i n

Rotations: Heavy 0/0, Medium 5/0, Light 13/3, Total Adds 3, WSHA, WUSF, KWMU.

BOOKER T. JONES “‘The Runaway” (MCA) 1872 -

Rotations: Heavy 6/0, Medium 4/0, Light 8/2, Total Adds 2, WEBR, KWMU. Heavy: WDET, KJZZ, KLCC, WFSS, WTEB,
JZTRAX.

LARRY CARLTON *“‘On Solid Ground” (MCA) 17/9

Rotations: Heavy 5/1, Medium 4/1, Light 8/7, Total Adds 9, KTCJ, KMHD, WMOT, WSHA, KLSK, JZSHOW, WFSS, WSIE,
KCLC. Heavy: WNOP, WLVE, KSBR, F40. I

OAVIO MURRAY “Ming’s Samba’ (Portrait/Epic) 17/0

Rotations: Heavy 1/0, Medium 6/0, Light 10/0, Total Adds 0. Heavy: WFPL.

CHARLES BROWN “‘One More For The Road...” (Altigator) 16/1

Rotations: Heavy 3/0, Medium 8/0, Light 5/1, Total Adds 1, KSBR. Heavy: WSIE, WVPE, KWMU.

FREDDIE HUBBARD

On his newest Blue Note release, master trumpeter FREDDIE HUBBARD
plays it mellow and melodic with his rich, warm trumpet and flugelhorn
set beautifully in contemporary rhythms and lyrical orchestration.
TIMES ARE CHANGING indeed, and FREDDIE HUBBARD is right there,
blowing with the changes.

JRESARE EIARS A

For New AC and Contemporary Jazz Radio

Key tracks:

“‘Back To Lovin’ Again”’
“Times 'R Changin’"’
““Spanish Rose”’
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WXDSMiami SMNIThe Wave
Tarey Hichman WEAE/Charlotts WNGS/Wast Paim Beach Loe Hansen
Paul Siribling Ross Block
MR, SPATS LOST ANGELS
TAKESKI ITOH ';é;}:: :9?{:2: L.A. JUSTO ALMARIO
acH T. LAVITZ Hottest - hica LARRY CARLTON
WGMC/Rochester WOTBNewport ::3-:":::. BILL GAELE PHOEBE SNOW KEVIN EUBANKS :::mmzom RICARDO STLVEIRA
Eric Gruner Steve Bianchl HOWARD JONES RICARDG SILVEIRA  HERBIE MANK TIM WEISRERG
INDIGO GIRLS PASSPORT JUSTO ALMARIO JOE SAMPLE DAVIS BENGIT ERIC MARTENTHAL
E:;gynéﬁ;g:g:u ;:mgghc;ns gnxccg;n:mgar. Hottest: :zgtwﬁ“ SHERRY WINSTON TIM WEISBERG INDIGO GIRLS
.5 PEN(
RICARDO SILVEIRA  JOAN BAEZ CURTIS OHLSON mavie genares . ANDREAS voLLewwpi O 10 PENOTT b e
DAVID BENOIT RYUIZHI SAKAMOTO HM HlGNSTEN
FREDDIE HUBBARD  Hottest: BONNIE RAITT HIROSHIMA VAN LINS JEFF RICHMA MR, SP
MR. SPATS SPECTAL EFX DON ROBERTSON N RETNCRALTON CHRIS REA CHRISTOPHER BOSCA  SAMOA
INDIGO GIRLS BOSBY LYLE RICARDO SILVEIR  grupry RED JOE SAMPLE STEFS AHEA Hottest:
JUSTO ALMARIO SCOTT COSSU TIN WEISBERG WHVEISorasota-Tampa RAY OBIEDO Hottest: JOE SAMPLE
KIMIKO ITOM CHAXA KHAN Hottegt: L HIRCSHIMA BILL GABLE
Hottest: ANDREAS VOLLENW STEVE BACH Bloke Lawranca WLOQ/Orlando BILL GABLE HIROSHTMA
HIROSHIMA HIROSHTMA TIiM WEISBERG Bob Church ANDFEAS VOLLFNWE!  ANDREAS VOLLENWE
SCOTT COSSU NIGHTENGALE ANITA BAKER CHRIS REA ALEX BUGNON
ANDREAS VOLLENWE] JOF SAMPLE BLACK RAY 0BIEDO JOE SAMPLE
CHRIS REA SPECTAL EFX LARRY CARLTON ERIC MARIENTRAL
DAVID CROSBY JUSTO ALMARIO CURTIS OHLSON WBZNMilwsukes
Hottest: Hottest; Ptk
SIMPLY RED DAVID BENGIT tows Amenn
HIROSHIMA JOE SAMPLE .
VAN LINS ALEX_BUGNON s e e A
JOE SAMPLE TANITA TIKARAM oR:pRsusT KLZSIWichita
TANTTA TTKARAN CHRTS REA 5 p
TI% HEINTZ RumpiMorion
GEGRGIA KELLY
T. LAVITZ DR, JOHN
SAFAH MCLACHLAN BOBBY KING
KKSFiSan Francisco ) ne/sante Cruz KBCO/Denver-Bouider  Portralts In Sound RICARDO SILVEIRA KIM PENSYL
Feinstain/Francis Mark HIl Doug Cittton Thom Reins ain MR, SPATS DAVID PETERSON
RICARDD STLVEIRA DA.XD eso o o fot Hostest: DON ROBERTSON
v NOIT 8 ottest: - DIE DANTELS
KOAB/Sait LIIO Cry-Ogder :::C?BIEDG L.A. WORKSHOP LARRY CARLTON SCOTT COSSU S?Iégn'r’i:"” ?:umo GIRLS
Chris Owen CIRO HURTADO T, LAVITZ Hottest: TRAUT & RODBY SAm PRILLIPS BOOKER T. IONES
R SoATS ERIC MARIENTHAL  SAMOA TANITA TIKARAM MICHAEL MANRING JOT SAMPLE one 2 ANy
RICARDG SILVEIRA RN apiTe RAY OBIEDO CHRIS REA JESSIE ALLEN COOPE ANDREAS VOLLENWEI  Hotte
TIM WEISBERG Pareeas JOHY WETDER EDIE BRICKELL TINGSTAD ¢ RUMBEL DAVID ARKENSTONE
KTWVIiLos Angeies ERIC MARIENTHAL DAVID ARKENSTONE FREDDIE HUBBARD BRUCE COCKBURN THE BREEZE/MInnespotis COWBOY JUNKIES
Chris Brodie SARAH MCLACHLAN GIPSY KINGS Gov1 INDIGO GIRLS Soundscapes Rob Moors SVARNLINS
DAVID BENOIT Hottest: BONNIE RAITT TIM WEISBERG Paul Hunter CHRISREER]

BONNIE RAITT
LARRY CARLTON
RICARDO SILVEIRA
RAY ORIEDO
RORERT KRAFT
TIM WEISBERG
LEO KOTTKE
STEPS ANEAD
PETER BUFFETT
CHRIS CHRISTIAN
MR. SPATS

EDDIE DAWIELS
JOHN TESH
ADRIENNE TORF
Hottest:

ANDREAS VOLLFNWE
BILL GABLE
HIROSHIMA

DAVID ARKENSTONE
CHRIS
KDPTISacramanlo
Carrie Kenka
RICARDO SILVEIRA
TIM WEISBERG
PHOEBE SNOW
ERIC MARTENTHAL
ROBERT KRAF'

LARRY CARLTON
MAX KIGHSTEIN
Hottest:
HIROSHIMA
ROBBY LYLE
ALEX BUGNON
JOE SAMPLE
CHRIS REA

HIROSHIMA
KEIKO MATSUT
SPECTAL EFX
EDDIE DANIELS
STEVE BAC|

KIFM/San Disgo
Steve Huntington
TIM WEISBERG
JUSTO ALMARIQ
ERIC MARIENTHAL
RICARDC SILVEIRA
RAY ORIEDO

MR. SPATS

PETER BUFFETT

ANDREAS VOLLENWE!

JOE SAMPLE

LARRY CARLTON

KBLX/Ssn Francisco

Monice Logan

VANESSA WILLIAMS
GRANT

LARRY CARLTON
ANGELA BOFILL
EL DEBARGE
RORERTA FLACK
JONATHAN BUTLER
TARE 6
Hottes
PHOEBE SNOW
SIMPLY RED
SHERRY WINSTON
HIROSHIMA
BOBRY LYLE

KEYViLas Veges

TANITA TIKARAM LABI SIFFRE

ANDRFAS VOLLENWE] MR. SPATS
KNUA/Seatiie R o
ottest:
Hob Linden BN
RICARDO SILVETRA  ANDREAS VOLLENWET
SCOTT COSSU

TIM WEISBERG

HOWARD JONES TANITA TTKARAM

L.A. WORKSHOP

ANDREAS vou.r:mu:

KSNO/Aspen
Vic Garrett
RICARDO SILVEIRA

DAVID PETERSON
COCTEAU TWINS

KaithiNicholson if;’; :ﬁ_}z_"

DAYID BENOIT MR, SPATS
DAVOL Hottest:

BILL GABLE SPECTAL EFX
. LAVITZ SCOTT Cossu
LYLE LOVETT CHRIS REA

BOBBY LYLE IVAN LINS
MICHAEL MANRING  KEIKO MATSUI
MR, S

SPENCER NILSEN

RAY 0BIEDO

RICARDO SiLVEIRA

Hottest:

ALEX BUGNON
KEVIN EUBANKS
HIROSHIMA

RAIN PEOPLE
ANDREAS VOLLENWEL

WLHT/Grsnd Repids
Gane Parker

LARRY CARLTON
HICARDO SILVEIRA
EDDIE DANIELS
bavoL

JEFF RICHMAN
Hottest:
HIROSHIMA
ANDREAS VOLLENWED
IVAN LINS

DAVID PETFRSOR
DON ROBERTSON

WFMK/Lansing

Tom Knight

DAVID BENOIT
ANDY SUMMERS
BRAZIL CLASSICS 1
RICARDO SILVEIRA
FREDDIE HUBBARD

Hottest:
HIROSHIMA
DEBORAR HENSON-
IVAR LINS
ANDREAS VOLLENWET
PASSPORT

WMGN/Madison
Pat O'Nail

TIM WEISBERG
BLACK

DOUG MARKLEY
Hottest:
DAVID ARKENSTONE
NIGHTENGALE
HIROSHIMA
JOE SAMPLE
EDDIE DANTELS

on

KTCZMinneapolia

Jana Fradricksen

RICARDO SILVETRA
0 XOTTKE

INDIGO GIRLS

MR. SPATS

KTCUF1, Colling
John Hayes

INDIGO GIRLS
RICARDO SILVEIRA
MICHAEL HANR(NG

MR. SPAT!

JoHn PATITUCCX
Hottest

Uakcus RoBERTS
MARTIN TAYLOR
ANDY SUMMERS
BOBBY LYLE

SPENCER NILSEN
MR. SPATS
MARC JORDAN

ANDREAS VOLLENWET
NIGHTENGALE
DAVID ARKENSTONE

RALF TLLENBERGER

ANDREAS VOLLENWEIL

RICARDO SILVEIRA
LARRY CARLTON
RCBERT KRAFT

ME. SPATS

TANITA TIKARAM

DAVID BENOIT
ERIC MARTENTHAL
BOOKER T. JONES
MICHAEL MANRING
DAN HARTMAN
SPENCER NILSEN

TIM WEISBERG Hottest:

PETER BUFFETT ANDREAS VOLLENWE

CHARLES BROWN - PAT KELLE

CHET BAKER WINDOWS

DE. JOHN KBIA/Columbla STEVE BACR

EZIC MARIENTHAL Carren Heflw

JUSTO ALMARIO Lo w”":ﬁ:::"::’

L0 ROTTKE MAX HIGHSTETN Robes o

Kottest: Hottese: DAVID BENOIT

TANITA TIKARAM ANDREAS VOLLENWEL ~ ANDY SUMMERS

BILL GABLE DAVID CROSBY FREDOTE HUBBARD

S70TT COSSU RALF ILLENBERGEF  BRAZIL CLASSICS 1

JDE SAMPLE DOUG MARKLEY Hottest:

RIS REA RAY OBIEDO HIROSHIMA

DEBORAN HENSON-CO
IVAN LINS
ANDREAS VOLLENWET
PASSPORT

35 Current Reporters
33 Current Reports
Did Not Report For Two Consecutive

Weeks, Not

Used in This Week’s Data (2);

Musical Starstreams
KTID/San Rafael-5an Francisco

ozttt

WBGO/Newark
Wylie Rolling.

HANK CRAWFORD
SHIRLEY HORN
IVAN LINS
FREDDIE HUBBAF
EDDIE PALMIERD
Hottest:
PONCHO SANCHEZ
DIRTY DOZEN BR
CHICK COREA
JOE SAMPLE
HANX CRAWFORD

WRTI/Philadelphis
Kart Kaaster

CLARK TERRY
PHIL WOODS
OREGON

GEORGE ADAMS
JOHN COLIANNT
MICHELE HENDRIC
MAYNARD FERGUSO
LIONEL HAMPTON
PEPPER ADAMS
PASSPORT

CHAKA KHAN
ROLAND HANNA
EBERNARD WEREP
LOREN BICKFORD
HENRY THREADGIL
HOUSTON PERSON
DAVID MANN
Hottest:

JOHN PATITUCCT

WAERISyracuse
Joann Urofsky

MR. SPATS
GEORGF ADAMS

TERRI LYNE CARRT
SHERPY WINSTON

WEBR/Bultalo

WJAZ/Stamtord
Rick Petrone
SHIRLEY HORN
RICARDO SILVEIR
STANLEY TURRENT

SHIRLEY HORN
TVAN LINS
MR, SPATS

HIROSHIMA
Cotlee & Jazz

RICARDO SILVEIRA
SUSANNAH MCCORKLE

RICARDO SILVEIRA
SUSANNAH MCCORKLE
dazz Show

Andy Denemark
LARRY CARLTON
DAVID BENOTT
FREDDIE HUBBARD
CHET BAKER
CURTIS OMLSON
HILTON RUIZ

RAY 0B1EDO

MR, SPATS
DIZRHYTHMIA
Hottest:

EOB BERG
TERRT l.‘INE CARRING
CHICX COR

TRADT & RODBY
LARRY CARLTON

azz From The City
Ken Webb

SHERRY WINSTON
MARCUS ROBERTS
TERR! LYNE CARRING

JOE SAMPLF

WFPULoulsviile (2R D
Vesislsiswan €d Budansuro
Hottest GEORGE ADAMS
TERRI LYNE CARRINC SADAO WATANABE
FREDDIE HOBBARD

LARRY CARLTON
RALPH PETERSON Hottest:
MICHELE HENORICKS JOE SAMPLE

SHERRY WINSTON
WMOTiNashvilla TERRI LYNF CARR
Rick Forast BOCKER T. TONES
RICARDO SILVEIRA  CHICK COREA

WTEB/Greanvilla
Al L1843 Tom Mallison
Hottest:
SCOTT COS: liottest:
MASAHTKO SATOH JOE SAMPLF
BOBBY LYLE HOUSTON PERSON
LYLE LOVE BOBBY LYLE

TERRI LYNE CARI
HIROSHIMA

KETKO MATSUT

JreHEOMRodol KSLUMammond
ponniLowsty) John Pisciotta
SHEARING 4 JONES

ELLIS & MITCHELL
JEANNIE &

COWBOY JUNKIES

FALRGROUND ATTI
GEORGE_ADANS CRAIG T. COOPEI
TOMMY SMITH EDDIE DANIELS
DAVID BENOIT DAVID BENOIT
IVAN LINS RICARDO SILVED)
FREDDIE WUBBARD JOHN WEIDER
T LAVIT? CHET BAKER

RICARDO SILVEIRA

JACK WALRATH Sote
BOBBY LYLE
ANDREAS VOILENWEL  yinpows

Hottest:

JAMES WILLIAMS
RALPH PETFRSON
FDDIE DANIEL:
CHIK COREA
scor

TERRI LYNE CAR
KETKQ MATSUY

wwvuacksonvlna
Erice

wsmm.qu

ed Muhaimmn RICARDO SILVET
RA{ NBIEDD FREDDIE HUBBAR!
ALLEGRO JA7Z FNSE+ TIM WEISBERG
MICHAEL MANRING Hottest:
RICARDO SILVETRA  HIROSHIMA

ANDREAS VOLLENY
SHERRY WINSTON
ALEX BUGNON

TERRT LYNE CARI

TIM WEISBERG
LARRY CARLTON
HANK "RAWFORD

BUD SHANK

JUSTO ALMAPIO
Hotrest:

TERR] {YNE CARRINC
SHERRY WINGTON
SPECIAL EFX

DIRTY DOZEN BRASS
¥EVIN EUBANKS

WKRYKay Wast
Simon Handrix

DR. JOUN
CHICK COREA

ERIC MARTENTHAL
JEANNIE & JIMMY €
MAURICE JOHN VAUC
Hottest:

TURTLE ISLAND STF
EDDIE DANIELS
ANDY SUMMERS
JOHN PATITUCCT
WORLD MUSTC

WLVEMiami
Geott Fisher

DAVID BENOIT

LARRY CARLTON
TERRT LYNE CARRIM
HIROSHTMA

JDE SAMPLE

WUSFTampa
80b Seymour

HANK CRAWFORD
SHIRLEY HORN
TOMMY SMITH
TOOTS THIELEMANN
RAY DBIEDO
SHEARING 5 JONFS
ALLEGRO JA2Z ENSE
Hottest:

FRIC GALE

CHICK COREA
JEANNIE & JIMMY
MARCUS ROBERTS

WNOPICincinnatl

RICARDO SILVETRA
FREDDIE HUBBARD
ROBERT KRAFT
CURTIS OHLSON
RAY 081
CHRISTOPHER BOSC(
Hottest:

EDDIE DANTFLS
BOB BERG

JOE SAMPLE

LARRY CARLTON
DIRTY DOZEN BRAS

=

WCPN(Claveiand
Harvay Zay

CHET BAKER
TIM WEISBERG
RICARDO SILVETR/
MR, SPATS
Hottest:
SUPERBLUE

DIRTY DOZEN BRA
MARCUS ROBERTS
MULGREW MILLER
TERRI LYNE CARR

WOET.Oetroit

Ann Detisi WSIEEdwardaville
CE0A Matthew Kulig
TURTLE ISLAND ST DIRTY DOZEN BRAS
DIZREYTHMIA LARRY CARLTON
ETTA JAMES JUSTO ALMARTO

NANA VASCONCELOS
TERRT LYNE CARRI

TOMMY SMITH
DAVID PETERSON
RICARDO SILVEIRA

WJzZiDatrolt FREDDIE HUBBARD

Terry Amold KIMIKG ITOH
Hottest:

ER!C GALE CHICK COREA
SCOTT COSSY

KIRK WHALUM HOUSTON PERSON

Hottest: EODTE DANIELS
JOE SAMPLE JOE SAMPLE
PERFI

NANCY WILSON
ANI™A BAKER

WVPE/South Bend-Elkhart
Jon Ksutfmann-K ennel

KTCIMinneapolis
Michale Diamond

GEORGE ADAMS
DAVID BENOIT

JOHN COLTANNT TRID
LAFRY CARLTON

BILL KING
SUFERRLUE DOUG MARKLEY
RICARDO SILVEIR RAY OBIE
PHCEBE SNOW JEFF RICHMAR
SHIRLEY HORN HILTON RUTZ
ROFERT XRAFT RICARDO SILVEIRA
GECRGE DUKE Hottest

Ho' test: ERIC GALE
BOMBY LYLE PAT KELLEY
STIPS AREAD SCOTT COSSU
JOE SAMPLE KEVIN EUBANKS
€T COSSU

MCCOY TYHFR

KWMUISL Louls
Jim Walisce

CHET BA

u_u:cno JAZZ ENSEM
DR.

chRDD SILVEIRA
DAVID PETERSON
BOOKER T. JONES
KELLY & BOGDANOVIC
MICHAEL SKRIEVE
Hottest:

DIRTY DOZEN BRASS
SUPERBLUE

MCCOY TYNER

CHICK CORFA

CLARK TERRY

KCLC/SH. Charles
Kyle Struckman,

ERIC MARIENTHAL
RICARDO SILVEIRA
TIN WEISBERG
JUSTO ALMARIO
LARRY CARLTON
FREDDIE HUBBARD
EDDIE PALMIERI
Hottest:

SPECTAL EFX
BOBBY LYLE
DAVID MANN
PASSPORT

TERRI LYNE CARRING

PHIL WOODS EDDIE DANIELS
g N - K KPLUIT, s KUO)
Gary Vercolli Joa Cohn Raymond Anseimo
SHIRLEY HORN HANK CRAWFORD A
EDDIE PALMIERI RICARDO STLvERa  DAVID RENOIT
wwomoama iz B " s TG e
Jon Ketiaring RICARS 'Stivetn  ERIC wanlEwaaL  STF_ FICWMAN
T vtz FREDDIL KUBBARD  Hottest: L E
ez hos st JACK WALRATH SUERRY WINSTON CHICK COREA
8itt Shedd LARRY CARLTN SummRy winsto HCCOY TYNER
FREDDIE HUBEARD Hotte EUB, PHIL WOODS
e Minoo Silaina  gmGeaoms  Chioccmm o TRLEOS
BOREY HUMPHREY TRIC wARTENTHAL  OREGON pecoy s YO PATITOCC T
M ICHAE IR AR o SHIRLEY HORK SHIKLEY HORN EDDIE DANIELS
CURTIS NHLSON GEQRGE ADAME HULGR R e
R T Rottest: HCCOY TYNER
Hottest: KEVIN EUBANFS
TERPI LYNE CARRIne  SPECIAL EFX KS0S/San Dinge
BOBBY LYLF E SAMPLE
JOE SAMPLE ERIC GAL KSBRMIssion Visjo
PASSPORT EDDTE DANLELS NICK BRIGHOLA KLCCiEugene Terry Wedel
EDDTE DANTELS MCCOY TYNER Michesl Cenning
JEANNIE § JTMMY e T
TONY LAD: EODIE DANTELS TIM WEISBERG
CHET SAKER JOAN BA RICARDO STLVEIRA
LEF KONITZ XIMIKO ITOHM CHARLES BROWN
paue SIMPLY RED

BENRY THREADGILL
DAVID LEIBMAN
JAY MCSHANN
BRAZIL CLASSICS
IVAN LINS

JOE SAMPLE
Hottest:
SUPERBLUF
BENNY CARTER
MULGREW MILLER
EPIC GALE
CLARK TERRY

KJAZiSan Feanciscc
Bob Psriochs
EDDIE DANTFLS

CHET BAKER

BUDDY MONTFM!:F

ANDY SHEPHERD
ANDY SUMMERS
Hottest:
OREGON

PONCHO SANCHEZ

IVAN LTINS
JOE SAMPLF

KLSK/Sams Fe-
Albuquarqus

Gary Wolter
LARRY CARLTON
LEO KOTTKE

MR, SPATS
RICARDO SILVFIR/
BLACK

ERIC MARIENTHAL
SRIRLEY HORN
ROBERT KRAFT
FREODIE HUBBARD
MAX HIGHSTEIN

RUAYUCALTIA
NIGHTENGALE
BILL GABLF

MR. SPATS
CURTIS OHLSON
Hottest:
HIROSHIMA
EDDIE DANIELS
DAVID BENOIT
LARRY CARLTON
JOE SAMPLE
JAZZ TRAX

Art Good

SILVEIRA
3

INDOWS

Hottest:
JOE SAMBLE

DAVID BENOI™
ANDREAS VOLLENWF]
HIROSNIMA

IVAN LINS

Fuslon 40
A, Scott Gatioway

REDDIE HUBBARD
IFARDO SILVEIRA
ERIC MAR]ENTHAL
TIM WEISBERG
JUSTO ALMARIO
Hotrant
HIROSHIMA
TERRI LYNE CA
JOE SAMPLE
TYAN LINS
JOHN PATITUCCT

40 Current Reporters
36 Current Playlists
Did Not Report, Playlist Frozen (3):

THE BLITZ
BEGINS MAY Ist

‘‘No Blue

Thing”’

e RAY LYNCH — “‘Deep
Breakfast’ is the first new age
album to receive national CHR
exposure and become a crossover hit
e RAY LYNCH — A Gold-selling
artist

e RAY LYNCH — The #1 title for
three years in the alternative market
e RAY LYNCH — Continues to be
#2 on the Billboard New Age chart

For immediate CD service, contact Kenny Altman at (415) 925-9800

MUSIC-WEST"

Jazz From The City RECORDS

WDET/Detroit
Produced by Walter Becker, Mike Thorne and China Crisis. WTEB/Greenvlile
ot . . . Schoolhouse Management: a‘;m:’;j;‘m: Playlist (1): 2200 Larkspur Landing Circle, Ste 100 Music From Now On
L ]

' . . Larkspur, CA 94939
: o HRGARM Records. Inc. Al rights veserved

wwww-americanradiohistaorvy com =


www.americanradiohistory.com

1 160 RaR Apnl28 1989

_‘,,‘“_,.J_,-ff_g;:'f#; _—

Reporis NATIONAL AIRPLAY
; MICHAEL THOMPSON BAND/Can't Miss (Geffen) 79
EXTREME/Kid EgO (A&M) ........................ 71 3 s Reports/Adds  Heay ledium
3 BLUE MURDERNalley Of The Kings (Gefler) ... ... ... 58 He W R 770 REPORTERS ’ ooy M
4  KING SWAMP/Is This Love (Virgin) . ................. 56 + 1+ + @ TOM PETTY/l Won't Back Down (MCA) 167+/0 162+  5-
5 JOHNNY DIESEL &.../Lookin’ For Love (Chrysalis) ....... 55 2 2 2 €) OUTFIELDNoices Of Babylon (Columbia) 165+/1 148+  17-
6 QUEENSRYCHE/Eyes Of A Stranger EMI) ............. 51 — — 4 © JOHN COUGAR MELLENCAMP/Pop Singer (Mercury) 164+/5 145+ 18-
7 CRACK THE SKY/From The Greenhouse (Grudge/BMG). . . . . 46 v 7 s € CULT/Fire Woman (Sire/Reprise) 154+/0 88+  55-
8 HOUSE OF LORDS/Love Don't Lie (Simmons/RCA) ... .... 45 1 3 3 § JULIAN LENNON/Now You're In Heaven (Atlantic) 136-/0 108- 26—
9 CURE/Fascination Street (Elektra) .................... 44 2 1 s @ GREAT WHITE/Once Bitten Twice Shy (Capitol) 142+/1 91+  48-
MARCHELLO/First Love (CBS Associated) . . . ... ........ 44 » © s @ TRAVELING WILBURYS/Heading For The Light (Wilbury/WB) 143+/7 88+  54-
11 ALANNAH MYLES/Love Is (Atlantic) ................. 41 2 1w 13 @ SARAYA/Love Has Taken It Toll (Polydor) 143+/6 48+  86-
12 SANDMEN/House In The Country (A&M)............... 39 areaxer @) STEVIE NICKS/Rooms On Fire (Modern/Atlantic) 119 /119 62 54
13 NEAL SCHON/I'll Cover You (Columbia) ............... 38 u 10 1 ) BONNIE RAITT/Thing Called Love (Capitol) 121-/6 73+  43-
14  BARNEY BENTALL &.../Something To Live For (Columbia) . .33 sreaxer §) RICHARD MARX/Satisfied (EM) 137 /137 45 82
15  TANITA TIKARAM/Twist In My Sobriety (Reprise). ... ..... 28 s 7 12 R.E.M./Tum You Inside-Out (WB) 111-/0 67— 41—
16 CONNELLS/Something To Say (TVT) . .. ..o oveeeenn. .. 27 1 15 1 WARRANT/Down Boys (Columbia) 120-/3 57+  53-
FIRE TOWN/The Good Life (Atfantic) . . .. .............. 27 u 2z » @ MIKE & THE MECHANICS/Secing |s Believing (Atlantic) 119+/8 51+  66-
18 CHOIRBOYS/Run To Paradise (WTG) ................. 25 20 2 2 @ CINDERELLA/Coming Home (Mercury) 122+/8 40+  72-
CONCRETE BLONDE/God Is A Bullet (RS) ............. 25 — » 2 O FABULOUS THUNDERBIRDS/Rock This Place (CBS Associated) ~ 729+/20 25+ 93+
20 GODFATHERS/She Gives Me Love (Epic) .............. 24 19 12 12 17 XTG/Mayor Of Simpleton (Geffen) 106-/0 58—  44-
WASP/The Real Me (Capitol) ...............covvn.... 24 v » 19 @ LIVING COLOUR/Open Letter (To A Landlord) (Epic) 127+/7 22+ 971+
B — % 2 @ JOE JACKSON/Nineteen Forever (A&M) 1134/12 30+ 73+
- — _ % 20 2 € BIG BAM B0O/Shooting From My Heart (Uni/MCA) 121+/7 22+ 82+
New Artists have not yet had an AOR Breaker. The chart is based en- w & 1 21 RED SIREN/AIl Is Forgiven (Mercury) 93-/1 42— 47-
tirely on the number of stations reporting airplay on a particular track. 3« 1 22 THIRTY EIGHT SPECIAL/Second Chance (A&M) 73-/0 60— 12=
Week-to-week add patterns are not a factor. BREAKE?@ JEFF HEALEY BAND/Ange! Eyes (Arista) 107+/13 24+ 65+
BREAKER@ JOE SATRIANI/One Big Rush (WTG) 107+/18 13+ 70+
% 20 ¢ KINGDOM COME/Do You Like It (Polydor) 112+/4 8+ 75+
9 1 v 26 GUNS N’ ROSES/Patience (Geffen) 66-/1 53— 11=
56 43 3 % FIXX/Precious Stone (RCA) 95+/15 15+ 68+
’ 3 30 EDIE BRICKELL & NEW BOHEMIANS/Circle (Geffen 81-/3 25+ 51—
There S NO MYSTefy 7 5 9 29 RADIATORS/Confidential (Epic) ) 68-/0 42- 24—
' s 14 1 30 GARY MOORE/Ready For Love (Virgin) 71-/0 24—  45-
TO GTGCIT ROCk And RO”. m €D TOM PETTY/Runnin’ Down A Dream (MCA) 69 /67 20 43
« €@ BAD COMPANY/Bad Man (Atlantic) 77+/20 18+ 53+
@“m 5 9 21 33 REPLACEMENTS/I'll Be You (Slre/Repr|§e) 49-/0 31—  17-
| ’ 5 5 S CRUEL STORY OF YOUTHNas s vt v e
2 2 2 38 ou're What You Want To Be (Columbia) 74-/0 7- 55—
erln n Crvln s« « & EDDIE MONEY/Let Me In (Columbia) 60+/6 18+ 40+
% 2 un 37 ELVIS COSTELLO/Veronica (WB) “-/1 26— 14—
u u » € EXTREME/Kid Ego (A&M) 71=/4 = 40-
s s 4 € LITA FORD/Close My Eyes Forever (RCA) 45+/8 22+ 18+
1 26 40 MELISSA ETHERIDGE/Similar Features (fsland) 41-/0 28-  10-
m @ TOM PETTY/Feel A Whole Lot Better (MCA) 49 /48 10 35
2 2 2 42 ROY ORBISON/She's A Mystery To Me (Virgin) 47-/0 17—  25-
8 19 3 43 U2/God Part Il (Island) 41-/0 23—  15-
— o 52 & BLUE MURDERAalley Of The Kings (Geffen) 58+/6 = 32+
(oesur p» @ TOM PETTY/Free Fallin' (MCA) 37 /35 11 20
m @ KING SWAMP/Is This Love (Virgin) 56+/25 1= 30+
51 @) CRACK THE SKY/From The Greenhouse (Grudge/BMG) 46+/8 6+ 24+
— — s & R.E.M./Pop Song 89 (WB) : 36+/11 12+  18=
# # « 49 HOUSE OF LORDS/Love Don't Lie (Simmons/RCA) 45-/1 = 29-
11/ 144 — — % (@ VIXEN/Love Made Me (EMI) 47+/8 3+ 31+
Stery Oa — — = @@ LOU REED/Busload Of Faith (Sire/WB) 45+/8 2- 30+
» 2 s 52 BON JOVI/'ll Be There For You (Mercury) 29-/0 20- 6-
dnvm n @ MELISSA ETHERIDGE/Chrome Plated Heart (Island) 34+/15 11+ 21+
Crylrl s2 49 4 54 MARCHELLO/First Love (CBS Associated) 44-/0 2- 28-
(oesuT P @ TESLA/Hang Tough (Geffen) 48+/22 3+ 25+
Featuring "Honeysuckle Blue” — % QUEENSRYCHE/Eyes Of A Stranger (EMI) 514/7 0= 24+
. @ CURE/Fascination Street (Elekira) 44+/11 = 25+
AOR New & Active @ JOHNNY DIESEL & THE INJECTORS/Lookin' For Love (Chrysalis) 55+/17 0= 24+
— — s TREAT HER RIGHT/Picture Of The Future (RCA) 43+/2 = 25+
Already On: & ALANNAH MYLES/Love Is (Atlantic) 41+/8 5+ 20+
WKLS WCMF KTYD
KZEW WSTZ KEZE
WNOR WFYV KRNA '
WYNF wQBZ KQWB Rsmm (’gﬂ'};‘
\}2/(!56':] WIXV KBOY 81% of our reporters on it.
KRZQ KCHV STEVIE NICKS
Rooms On Fire (Modern/Atlantic)
70% of our reporters on it.
é JEFF HEALEY JOE SATRIANI
Angel Eyes (Arista) One Big Rush (WTG)
nAw _ 63% of our reporters on It 83% gf our | reporler: OI_IJ'L N

WA - Tetrica nradiohistoryeeree—— =1
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e 170 REPORTERS APRIL 28, 1989 Reports/Adds  Heavy Medium

(DEBUT > @ TOM PETTY/Full Moon Fever (MCA) “Down” (167) “Runnin’” (69) “Feel” (49) 167 /0 163 4
1 € OUTFIELDNoices Of Babylon (Columbia)* “Voices” (165) “Paradise” (1) “Part” (1) 165+/1 148+ 17—
— 7 3 @ CULT/Sonic Temple (Sire/Reprise) “Fire” (154) “Sun” (6) “Edie” (5) 154 +/0 88 + 55—
s 6 s ) TRAVELING WILBURYS/Traveling Wilburys (Wilbury/WB) “Heading” (143) “Line” (6) “Tweeter" (2) 146 +/7 94 + 571-

© GREAT WHITE/Twice Shy (Capitol) “Bitten” (142) “House” (3) "Heart” (2) 143 /2 91 49
1 2 2 6 JULIAN LENNON/Mr. Jordan (Atiantic) “Heaven” (136) “Get” (2) “One"” (1) 139-/1 708 — 26 -
7 3 « 7 R.E.M./Green (WB) “Inside” (111) “Pop” (36) “Stand” (2) 138-/3 76 — 54 —
x 1w w € SARAYA/Saraya (Polydor) iviiereiattd “Taken” (143) “Healing” (1) “Ready” (1) 143+/6 48+ 86—
u 10 7 € BONNIE RAITT/Nick Of Time (Capitol)* “Thing” (121) “Man” (2) “Nick” (1) 122-/6 74 + 43 -
2 1 1 @ LIVING COLOURNivid (Epic) “Letter” (127) “Cuit” (16) “Glamour” (2) 133+/7 30+ 88+
% 2 15 ) MIKE & THE MECHANICS/Living Years (Atiantic) “Seeing” (119) “Living” (2) “Nobody” (2) 122+/7 52+ 67—
18 16 12 & WARRANT/Dirty Rotten Filthy Stinking Rich (Columbia) “Down” (120) “Pennies” (2) “Sometimes” (1) 122-/3 60 + 53—
— » 22 ® FABULOUS THUNDERBIRDS/Powerful Stuff (CBS Associated) “Rock” (129) “Knock” (1) “Mistake” (1) 130+/20 25+ 93+
19 14 9 14 XTG/Oranges & Lemons (Geffen) “Mayor” (106) “King” (5) ““Loving” (1) 109-/0 60 - 45—
2 25 19 ® CINDERELLA/Long Cold Winter (Mercury) “Coming” (122) 122 +/8 40+ 72 -
— u 2 O JOE JACKSON/Blaze Of Glory (A&M) “Nineteen” (113) “London” (2) “Blaze” (2) 113+/12 30+ 73+
v 2 x ¢ BIG BAM BOO/Fun, Faith & Fairplay (Uni/MCA) “Shooting” (121) 121+/7 22+ 82+
12 ¢ & 18 RED SIREN/Al Is Forgiven (Mercury) “Forgiven” (93) “One” (3) “Dare” (1) 94 -/1 42— 49 -
3 4 n 19 THIRTY EIGHT SPECIAL/Rock & Roll Strategy (A&M) “Second” (73) “Lanta” (4) 77-/0 62— 14=
% 31 26 €» JEFF HEALEY BAND/See The Light (Arista) “Angel” (107) “River” (1) “What” (1) 108+/13 24+ 66 =
z % 2 € FIXX/Calm Animals (RCA) “Precious” (95) “Driven” (9) “Flow” (1) 102+/13 23+ 68+
» € SAY ANYTHING/Soundtrack (WTG) “Rush” (107) “Keeping” (2) 108+/18 13+ 71+

m €® KINGDOM COME/In Your Face (Polydor) “Like” (112) “Love” (1) 112 /4 8 75
s 1 15 24 MELISSA ETHERIDGE/Melissa Etheridge (Island) “Similar” (41) “Chrome” (34) “Way" (5) 77-/10 42- 37+
13 13 1+ 25 GARY MOORE/After The War (Virgin) “Ready” (71) “Clones’” (27) “Speak" (1) 83-/0 24— 53~
10 15 17 26 GUNS N’ ROSES/G N’ R Lies (Geffen) “Patience” (66) “Love” (2) 67-/1 53— 12=
s s o 27 RADIATORS/Zig-Zaggin' Through Ghostiand (Epic) “Confidential” (68) “Alright” (4) “Hardcore™ (2) 75-/0 44 - 29 -
+ s 1 28 REPLACEMENTS/Don't Tell A Soul (Sire/Reprise) “You” (49) “Back” (25) “Talent” (2) 73-/8 36 - 25=
2 % 29 € EDIE BRICKELL & NEW BOHEMIANS/Shooting Rubberbands At... “Circle” (81) “Wheel” (1) 82-/3 26+ 51-
2 = % € BAD COMPANY/Dangerous Age (Atlantic) “Bad” (77) “Shake” (10) “Dirty” (1) 87+/18 23+ 55+
15 20 2 31 ELVIS COSTELLO/Spike (WB) “Veronica” (44) “Town” (21) “Deep” (1) 60-/6 29— 26 —
w0 « % € EDDIE MONEY/Nothing To Lose (Columbia) “Me” (60) “Forget” (5) “Cry” (3) 65+/5 22+ 417+
s 2 2z 33 CRUEL STORY OF YOUTH/Cruel Story Of Youth (Columbia) “You're” (74) “Vapor” (1) 75-/0 7- 56 —
— — w & MICHAEL THOMPSON BAND/How Long (Geffen) “Can't” (79) 79+/9 7+ 52+
6 12 22 35 U2/Rattle & Hum (Island) “God” (41) “Love” (10) “Hawkmoon" (2) 50-/0 28 - 19=
7 19 2 36 ROY ORBISON/Mystery Girl (Virgin) “Mystery” (47) “Got" (3) “Dream” (3) 52-/0 18 - 28 —
» € EXTREME/Extreme (A&M) “Kid” (71) 71=/4 2= 40-
(B > © LITA FORDAIta (RCA) “Close” (45) 45+/8 22+ 18+
% 2 » & LOU REED/New York (Sire/WB) “Busload” (45) “Dirty” (13) “Sick” (1) 55+/7 13- 29+
55+/20 = 28+

oeeur » @ TESLA/The Great Radio Controversy (Geffen)

“Hang” (48) “Heaven's” (5) “Way" (5)

TOM PETTY
Full Moon Fever (MCA)

98% of our reporters on it.

GREAT WHITE
Twice Shy (Capitol)

84% of our reporters on it.

KINGDOM COME
In Your Face (Polydor)

66% of our reporters on it.

SAY ANYTHING
Soundtrack (WTG)

64% of our reporters on it.

MOET ADDED [

MOS T » ,L,g 1, ;gé HOTST
F. THUNDERBIRDS (20) '3&.':’.?&,"(‘1'&3’
BAD‘I(':E:L: ‘(\:l;) s JULIAN LENNON (108)
M (18) TRAVELING WILBURYS (94)
SAY ANYTHING (18) GREAT WHITE (91)
BARNEY BENTALL &... (17) CULT (88)
JOHNNY DIESEL &... (17) R.EM. (76)
STEVE EARLE (15) BONNIE RAITT (74)
FIXX (13) THIRTY EIGHT SPECIAL (62)
GODFATHERS (13) WARRANT (60)
JEFF HEALEY BAND (13) XTC (60)

rpe evolution af rock and roll,

wamb

\“““‘ﬁls This Love?”

q1hum
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¢ Al
pradated V1 9 . b iere matiiweil.

et VY (11 nmrnuml
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New
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Added Track
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STEVE EARLE “You Belong To Me’’ (Unl/MCA) 41/15 (26/22)
Adds including WOVE, WKLS, WLZR, KOME, WZZO, KATT, WGIR, KPEZ, KFMX, WGLF. Heavy 3 including WTPA, CHEZ.
Medium 22 including WNEW, Q107, DC101, WXRT, KUPD, WDHA, WPLR, WWTR, WWRX, KEZE.

SANDMEN “‘House In The Country” (A&M) 39/5 (36/11)

Adds: WBCN, WEZX, WIMZ, KKDJ, WWWV. Medium 21 including KLOL, KGON, WHFS, WDHA, WPLR, KLAQ, WRXK,
WIZN, WRUF, KQWB.

NEAL SCHON ““I'll Cover You'' (Columbia) 38/14 (24/23)

Adds including WBCN, WKLS, WYNF, KAZY, KMOD, KILO, KPOI, KEZE, WPXC, WZZQ. Heavy 4 |nclud|ng KOME, WCCC,
WHCN. Medium 17 including KSHE, KUPD, KRXQ, KZAP, KFOG, KSJO, WIMZ, KBAT, WHTQ.

LOVE & ROCKETS *‘So Alive” (RCA) 35/33 (2/2)
Adds including WLAY, KTCZ, KZRR, KRZQ, KTYD, KEZE, WPXC, KPEZ, KQWB, WKLT, KSQY. Medium 16 including
WMMR, WXRT, KBCO, KSJO, KXRX, WTPA, WPLR, WSTZ, WIMZ, WGBF.

BARNEY BENTALL & THE LEGENDARY HEARTS ‘‘Something To Live For” (Columbia) 33/17 (16/2)

Adds including KZEW, WTPA, WWTR, WSTZ, WONE, WRQK, KEZE, KPEZ, WRUF, KSQY. Medium 10 including WDVE,

WHJY, KOME, KSJO, WPLR, WEZX, WIMZ, WLAV, KOZZ, KFMU.

CONNELLS *Something To Say” (TVT) 27/3 (25/3)
Adds: KSJO, WWRX, WZXL. Medium 10 including WXRT, WHFS, WOHA, WAVF, WRXK, WSTZ, WRDU, KRZQ, KFMF.

GARY MOORE “Led Clones™ (Virgin) 27/2 (28/5)
Adds: WDVE, WEGR. Medium 18 including WLVQ, WFBQ, WLZR, KAZY, KUPD, KOME, WDHA, WHCN, KQDS, WLAV.

REPLACEMENTS “‘Back To Back’ (Sire/Reprise) 25/13 (12/3)

Adds including WBCN, KQRS, KUPD, KRXQ, WQFM, WZXL, WRUF, KRNA, KQWB, KFMQ. Heavy 6 including WBAB,
KZEW, WXRT, KBCO, KISW. Medium 8 including KXRX, WPLR, KRZQ, KFMF.

CONCRETE BLONDE “God Is A Bullet” (IRS) 25/8 (17/6)

Adds: WXRT, WPLR, CHEZ, KJJO, KATT, KRZQ, KTYD, KBOY. Medium 10 including KBCO, KUPD, KZAP, WHFS, WHCN,
WHEB, WIZN, WBLM.

GODFATHERS “She Gives Me Love™ (Epic) 24/13 (11/9)
Adds including KRXQ, WCCC, WFYV, WIMZ, WRQK, KICT, KTYD, WBLM, KFMX, WKLT. Medium 12 including DC101,
WXRT, WHCN, WPLR, WRXK, WLAV, KILO.

WASP “The Real Me™ (Capitol) 24/4 (21/4)
Adds including WZZO, WEZX, KFMG. Heavy 1: KNAC. Medium 7: WSHE, WRIF, WTPA, KBAT, WHTQ, KKDJ, KRZQ.

TOM PETTY “Love Is A Long Road” (MCA) 23/23 (0/0)

Adds including WIBA, KICT, KKBB, KOZZ, WGIR, WYMG. Heavy 7: WMMR, DC101, WXRT, KSHE, KAZY, KOME, WQMF.
Medium 14 including WBAB, KTXQ, KISS, WEBN, WEGR, WTKX, WRXL, WLAV, WQFM, WYBR.

BIG BIG SUN *‘Stop The World’’ (Atlantic) 22/16 (6/6)

Adds including KYYS, WLZR, KSHE, KISW, WDHA, WWTR, WIMZ, WQMF, KRNA, KSQY. Medium 16 including WIYY, KZAP,
WHEB, KNCN, WQFM, KEZO, WIOT, KICT, WIZN, WZEW.

ELVIS COSTELLO *‘This Town" (WB) 21/8 (12/5)
Adds: WMMR, KRXQ, KISW, WHCN, WSTZ, WIMZ, WRDU, KJOT, WPXC. Heavy 5 including WXRT, WHFS, WIZN. Medium
14 including KBCO, KZAP, KXRX, WDHA, WPLR, CHEZ, WLAV, KEZO, WMAD.

MIDGE URE ‘‘Answers To Nothing’’ (Chrysalis) 20/0 (22/1)
Heavy 4: WXRT, KBCO, KOME, KLBJ. Medium 10: KUPD, WHFS, WSTZ, WLAV, KEZO, WYBR, KRZQ, KTYD, KPEZ, KFMU.

DRIVIN' N’ CRYIN' “‘Honeysuckie Blue (island) 18/4 (15/4)
Adds: WLZR, WCMF, WFYV, WQBZ. Heavy 1: KBOY. Medium 8 including WKLS, KGON, WSTZ, WIXV, KRZQ, KTYD, KEZE.

AJM;}*;:J;“,.-M” L ,,.,_,,,J HOTTEST
R. MARX/Satisfied (137) TOM PETTY/Back (162) CULT/Fire (70
STEVIE NICKS/Rooms (119) OUTFIELDAVoices (148) GREAT WHITE/(;nct)! (53)
TOM PETTY/Runnin’ (67) J. MELLENCAMP/Pop (145) TOM PETTY/Back (39)
TOM PETTY/Feel (48) JULIAN LENNON/Now (108) | 4 ¢ MELLENCAMP/Pop (36)
TOM PETTY Fallin® (35) GREAT WHITE/Bitten (81) | gyns N’ ROSES/Patience (29)
LOVE & ROCKETS/Alive (33) CULT/Woman (88) SARAYA/Love (25)
TESLA/Tough (22) T. WILBURYS Heading (88) | | )yiNG COLOUR/Letter (24)
BAD COMPANY/Bad (20) | BONNIE RAITT/Thing (73) LITA FORD/Eyes (20)
F. THUNDERBIRDS Rock (20) | R.E.M./Turn (67) JOE SATRIANI/Rush (16)
STEVIE NICKS/Rooms (62) WARRANT/Boys (16)

U2 “‘Dancing Barefoot™ (Island) 17/5 (13/3)
Adds: WBCN, WYNF, KBCO, WDIZ, KCAL. Heavy 5 including WBAB, KLOS, WHCN, WQMF. Medium 9 including WXRT,

WEBN, WWTR, KILO, WKLT.

FINE YOUNG CANNIBALS “Good Thing (IRS/MCA) 17/2 (16/1)

Adds: WRK!, KCHV. Heavy 7 including CHOM, WXRT, KBCO, WWTR, CHEZ, KFMU. Medium 7 inciuding KXRX, WDHA,
KPOI, KRZQ, WMAD, KXUS.

LITTLE FEAT “‘Business As Usual” (WB) 15/4 (11/6)

Adds: WAQX, KMOD, KJOT, KBOY. Heavy 2: WTPA, WIZN. Med|um 10 including WWTR, KTCZ, KRZQ, KEZE, WRKI,
KFMQ. o

e
S

NEW & ACTIVE — Tracks building in airplay and coming closest to-charting. Numbers indicaté .
total reports/adds, e.g., 40/20 means 40 total reports and 20 adds. (Figures in parentheses
are last week's data.)

CHARTS — Albums and tracks showing continued growth are bulleted. Symbols represent
more (+), less (-), or equal (=) reports compared to last week. On the album chart, current

singles are bolded, and the number of stations playing each of an album's most-reported
tracks is listed in parentheses.

BREAKERS — Albums and tracks reach Breaker status the first week they are reported by at
teast 60% of our AOR reporters.

MOST ADDED — This week’s most added albums and tracks.

MOST REQUESTED — This week's most requested tracks.

HOTTEST — This week's albums and tracks receiving the most heavy reports.

CURE /Fascination Street (Elektra)

CULT/Fire Woman (Sire/Reprise)

ELVIS COSTELLO/This Town (WB)

LOVE & ROCKETS/So Alive (RCA)

FINE YOUNG CANNIBALS/Good Thing (IRS/MCA)

XTC/Mayor Of Simpleton (Geffen)

JOE JACKSON/Nineteen Forever (A&M)

NEW ORDER/Round & Round (Qwest/WB)

MORRISSEY/The Last Of The Famous International Ptayboys (Sire/Reprise)
LOU REEO/Busload Of Faith (Sire/WB)

CONNELLS/Something To Say (TVT)

ROBYN HITCHCOCK "N’ THE EGYPTIANS/Madonna Of The Wasps (A&M)
DEPECHE MOOE/Everything Counts (Sire/WB)

U2/Dancing Barefoot (Island)

GODFATHERS/She Gives Me Love (Epic)

R.E.M./Turn You Inside-Out (WB)

SIOEWINDERS /Witchdoctor (Mammoth/RCA)
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18 PUBLIC IMAGE LIMITED/Warrior (Virgin)

3 PIXIES/Monkey Gone To Heaven (Elekira)
RAMONES/Pet Sematary (Sire/WB)

17 GUADALCANAL DIARY/Always Saturday (Elektra)

4 HOUSE OF FREAKS/Sun Gone Down (Rhino)

2 JULIAN LENNON/Now You're In Heaven (Atlantic)
TOM TOM CLUB/Suboceana (Reprise)
STAN RIDGWAY/Goin' Southbound (Geffen)

% CATERWAUL/The Sheep's A Wolf (IRS)

29 CONCRETE BLONDE/God Is A Bullet (IRS)

1% REPLACEMENTS/'Il Be You (Sire/Reprise)

XYMOX/Obsession (Wing/Polydor)* *Keeps a bullet due to
m EDELWEISS/Bring Me Edelweiss (Atlantic) continued growth.
A B A R

T e L e e »ﬁ..-:_‘ 1““-"".-'-::-.._;_”'3;'%-:‘::._
WBETADLED| HoTTeST [IREBICEV
WIRE/Buzz
BOB MOULD/UQM CULT /Fire
SIMPLE MINDS/Land CURE/Street c“"gl/jiﬁlllr':"on
{VERAD /Drug NEW ORDER/Round RAMONES Pet
E..,,’.‘o,?é‘s‘}s,’,"“ XTC/Mayor LOVE & ROCKETS/Alive
ADRIAN BELEW/Daddy DEPECHE MODE/Everything
10,000 MANIACS/Trouble
CONCRETE BLONDE/God

mArAN-aMmericanradiohisteorreep——————a———
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reported

heavy.

album are

A “frozen”

Paratitel
1,000,000.

petitor
parallel.

in those
(medium or light).

list indicates that a
current report was not received,
and last week’s rotations are in-
cluded in the data base. Stations
which fail to report for two con-
secutive weeks do not contribute
any data to this week’s charts.

PLAYLISTS — Artists are listed
once per playlist in the highest
rotation that any of their album’s]| »
tracks is reported. For example, if
tracks from the same album are
in both heavy and
medium, the artist will appear in

For all stations, light rotation is
condensed to include only adds to
the rotation this week. For P-2 and | ..¥Viut fowoun
P-3 stations, medium rotation is | &

PARALLELS — Stations arranged
by market size, according to Ar-
bitron’'s MSA population figures.
Paratilel One: 1,000,000 +.
Two:

200,000

Parallel Three: under 200,000.
Stations at a significant ratings
disadvantage to an in-format com-
are assigned a

WBCN/Boston
(617) 286-1111

PD: OEDIPUS
MD: CARTER ALAN

1 ELVIS COSTELLO
2 38 SPECIAL
3 COWBOY JUNKIES

S R.E.M.
6 ROY ORBISON

8 MELISSA ETHERIDGE
9 STRAY CATS
10 SIREN

12 STEVE WINWOOD
13 TOM PETTY

14 BONNIE RAITT
15 CuLt

17 QUTFIELD
18 SAM PHILLIPS

20 RADTATORS

a2l U2

22 JOE JACKSON

23 LOU REED

24 FIxX

25 JON BUTCHER

26 JULIAN LENNON

27 GUADALCANAL DIARY
28 CHOIRBOYS

29 CRACK THE SKY

30 JEFF HEALEY

31 LIVING COLOUR

32 CONNELLS

a3) REPLACEMENTS

34 STEVE EARLE

35 TREAT HER RIGHT
836 XTC

37 MOJO WIXON & SKID
I8 TANITA TIKARAM

39 CONCRETE BLONDE
40 EXTREME

adl SANDMEN

42 SARAYA

4) CRUEL STORY OF YOU
44 BIG BAM BOO

45 GODFATHERS

46 TOM TOM CLUB

247 GREAT WNITE

a STEVIE NICKS

a FABULOUS THUNDERBI
a NEAL SCHON

a KING SWAMP

8 RAMONES

2 LOVE & ROCKETS

CHOM/Montreal
(514)935-2425

PD: IAN MACLEAN
MD: NETL KUSHNIR

Beavy
MELISSA ETHERIDGE
JOHN PARNHAM
TANITA TIKARAM
MIKE & THE MECHANT
FINE YOUNG CANNIBA
ELVIS COSTELLO

a S!HPLB MINDS

EDIE BRICKELL & NE
CROWDED HOUSE
ROWARD JONES
CAROLE KING

ROY ORBISON
TRAVELING WILBURYS
TIM FINN

TOM PETTY

CRRIS DEBURGH
INDIGO GIRLS
SILENCERS

JOE JACKSON

JOHN COUGAR MELLEN
a OUTFIELD

Madium

NORTHERN PIKES

BARNEY BENTALL & .
PURSUIT OF HAPPINE
SASS JORDAN

BLUE RODEO

GLASS TIGER
JULIAN LENNON

u2

TOM COCHRANE & RED
a CYNDT LAUPER

WNEW-FM/New York
(212)886-7000

Heavy
ELVIS COSTELLO
JOHN COUGAR MELLEW
PIXX

GUNS N' ROSES

4 MIKE & THE MECHANI

7 EDIE BRICKELL & NE

11 TRAVELING WILBURYS

16 PINE YOUNG CANNIBA

19 JOHN COUGAR MELLEN

LIVING COLOUR({M)
TOM PETTY (M)
R.E.M.

LOU REED (M)
REPLACEMENTS
TRAVELING WILBURYS
u2

EDIE BRICKELL & NE
HOWARD JONES
JULIAN LENNON
MIKE & THE MECHANT
RADIATORS
BONNIE RAITT
MIDGE URE
Med fum

a STEVIE NICKS
JOE JACKSON
cULT
SARAYA
BIG BAM BOO
CRUEL STORY OF YOU
CURE
STEVE EARLE
FABULOUS THUNDERBI
GREAT WHITE
OUTFIELD
SKID ROW
SAY ANYTHING
WARRANT

WMMR/Philadelphla
(215)561-0933

oM: TED UTZ
MD: ERIN RILEY

Beavy

ELVIS COSTELLO
MELISSA ETHERIDGE
TRAVELING WILBURYS
REPLACEMENTS

DEF LEPPARD

TOM PETTY

38 SPECIAL

R.EM.

HOWARD JONES
JULTAN LENNON
EDIE BRICKELL § NE
X1

JOHN CDUGAR MELLEN
Med

HINGER

GRE

CINDERELLA

SKID ROW

coLr

LIVING COLOUR

SARAYA

SAY ANYTHING

WARRANT

OUTFIELD

BONNIE RAITT

MIKE & THE MECHANI

LOU REED

FABULOUS THUNDERBI

GARY MOORE

STEVIE NICKS

EDDIE MONEY

RICHARD MARX

LOVE & ROCKETS
Light

a MOJO NIXON & SKID

XK

wiYYiBaltimore
(301)888-0088

PD: RUSS MOTTLA
MD: CHRIS EMRY

JON BUTCHER
JIM CAPALDI
CHOIRBOYS
LITTLE AMERICA
TOM PETTY
CHARLIE SEXTON
39 SPECIAL

uz

VIXEN

Med{un
BIG BAM BOO
BIG BIG SUN
ELVIS COSTELLO
JOHN COUGAR MELLEN
CRACK THE SKY
MICHAEL DAMIAN
MELISSA ETHERIDGE
FABULOUS THUNDERBI
GLAMOUR CAMP
GREAT WHITE
JEFF REALEY
JOE JACKSON
JULTAN LENWON
RICHARD MARX
STEVIE NICKS
OUTFIELD
R.E.M,
RADTATORS
TRAVELING WILBURYS
cuLT
CURE
EXTREME
WARRANT

rotations

lower

WDVE/Pittsburgh
(412)937-1441

GENE ROMANO
HERSCHEL

MD:

Beavy

CINDERELLA

GREAT WHITE

TOM PETTY (M) (L)
JEFF HEALEY
WARRANT

MIKE & THE MECHAN!
JOHN COUGAR MELLEN
TRAVELING WILBURYS
LITA FORD

JOE GRUSHECKY
QUTFIELD

a BAD COMPANY

HOUSE OF LORDS

condensed in the same manner. | kivcoon cone
Symb0|$ KlNg SWAMP
B CRACK THE SKY
0 N . BIG BAM BQO
a — Album or track is newly | samey senau ¢
reported. a GA::Q:SOR!
(M); (L) — Other tracks from that |2 2.2

a STEVE EARLE

WHJY/Providence
(401)438-6110

PD: AILL WESTON
MD: CHRIS HERRMANN

avy
JULIAN LENNON

38 SPECIAL
TRAVELING WILBURYS
JOHN COUGAR MELLEN
TOM PETTY

ELVIS COSTELLO
JEFF HEALEY

a STEVIE NICKS
BAD COMPANY
2 RICHARD MARX
MELISSA ETHERIDGE
LITTLE AMERICA
OUTFIELD
GARY MOORE
SARAYA
R.E.M.
cyLT
GREAT WHITE
a BONNIE RAITT
Med lum
KING SWAMP
SAY ANYTHING
CINDERELLA
LIVING COLOUR
EXTREME
ALANNAH MYLES
KINGDOM COME
LITA FORD
TREAT HER RIGHT
BARNEY BENTALL &
MICHAEL THOMPSON B
FABULOUS THUNDERBI
BIG BAM BOO
WARRANT

Q107/Toronto
(416)967-3445

PD: ANDY FROST
AMD: JOEY VENOETTA

Heav:

DEF LEPPARD

EDIE BRICKELL § NE
GUNS N'

MIKE & THE MECHANI
FIXX
OUTFIELD
TOM PETTY

a RICHARD MARX
ALANNAH MYLES
BARNEY BENTALL &

SASS JORDAN

Medium
BLUE MURDER
BONNIE RAITT
EASTERHOUSE
EXTREME
GREAT WHITE
HOUSE OF LORDS
JOE JACKSON
JOHNNY DIESEL & TH
JULIAN LENNON
KINGDOM COME
LIVING COLOUR
SIREN
SARAYA
SIMPLE MINDS
SKID ROW
STEVE EARLE
cuLT
TRAVELING WILBURYS
XTC

a CINDERELLA
ANNETTE DUCHARME
BIG BAM BOO
BRUCE COCKBURN

GLASS TIGER
PAUL DEAN
RUSH

DC101/Washing-
ton DC
(202)828-9932

VP/PRG:
0D/MD:

DAVE BROWN
CURT GARY

Heavy

TOM PETTY

DEF LEPPARD
BON JOVI

ELVIS CDSTELLO
LOU REED

38 SPECIAL
GUNS N' ROSES
a STEVIE NICKS
JOHN COUGAR MELLEN
OUTFIELD
LIVING COLOUR
REPLACEMENTS

TRAVELING WILBURYS
FIXX (M)

FABULOUS THUNDERBI
JOE JACKSON
JULIAN LENNON
R.E.M.,

um
MIKE & THE MECHANI
xre
CRACK THE SKY
RADIATORS
MARCHELLO
a GODFATHERS
|2 RICHARD MARX

GARY MOORE

WBAB/Long
isiend
(516)587-1023

PD: JEFF LEVINE
MD: RALPH TORTORA

Heavy
LIVING COLOUR {M)

JOHN COUGAR MELLEN (M

PURSUIT OF HAPPINE(M

TOM COCHRANE & RED (M

JOE JACKSON (M)
BON JOVI

38 SPECTAL
GUNS N' ROSES
HOWARD JONES
TOK PETTY (M)
BONNIE RAITT
R.E.M. (M

JOHN COUGAR MELLEN
ELVIS COSTELLO
OUTFIELD

cuLt
a STEVIE NICKS
u2

a RICHARD MARX
REPLACEMENTS
RADIATORS
BIG BAM BOO
BERNIE SHANHAN
WARRANT

Medium
LOU REED
DEF LEPPARD
XTC
MELISSA ETHERIOGE
TRAVELING WILBURYS

s SKID ROW
FABULOUS THUNDERBI

a SIMPLE MINDS
CAROLE KING
SARAYA
RAMONES
MIKE & THE MECHANT
QUEENSRYCHE
MARCHELLO
WINGER
GREAT WHITE
LITA FORD
BULLETBOYS
ALANNAH MYLES

a KINGDOM COME

RED SIREN

SAY ANYTHING

BLUE MURDER

CINDERELLA

TREAT HER RIGHT

KING SWAMP

MICHAEL THOMPSON B

EXTREME

GARY MOORE

EDDIE MONEY

X

Light
a ANDREW DICE CLAY

WPYX/Albany
(518)785-9081

OM/PD: JOHN COOPER

Heavy

38 SPECIAL

OUTFIELD

ELVIS COSTELLO

TOM PETTY

JOHN COUGAR MELLEN

GUNS N' ROSES

STEVIE NICKS

REPLACEMENTS

JULIAN LENNON

LITTLE AMERICA

BONNIE RAITT

RADIATORS

X1

TRAVELING WILBURYS

MELISSA ETHERIDGE (M}

MIKE & THE MECHANT
Med fum

a EDDIE MONEY

a RICHARD MARX

o

WZZOlAlentown
(215)894-0511

PD: RICK STRAUSS
MD: TODD HEFT

avy
JULTAN™ LENNOW
‘TOM PETTY (M)
GREAT WHITE
DUTFIELD
TRAVELING WILBURYS
CINDERELLA
JDHN COUGAR MELLEN
a STEVIE NICKS
Medium
R.E.M.
Light
STEVE EARLE
RICHARD MARX
WASP

e

WKLC/Charieston-
Huntington
(304)722-3308

PD: ALAN SELLS
MD: JOWN RIGGS

Heavy
GUNS N’ ROSES
STEVE WINWOOD
MELISSA ETHERIDGE
OUTFIELD

TOM PETTY

JULIAN LENNON
JOHN COUGAR MELLEN
RICHARD MARX
STEVIE NICKS

>
=
o
k]
2

ght
a FABULOUS THUNDERBI

WTPA/Marrisburg
(717)697-1141

PD: JEFP KAUFFMAN
APD: CHRIS JAMES

GREAT WHITE

JOHN COUGAR MELLEN
JULIAN LENNON
CUTFIELD

TOM PETTY

STEVIE NICKS
ALANNAH MYLES

BAD COMPANY

BIG BAM BOO

CRACK THE Sxy
FABULOUS THUNDERBI
JEFF HEALEY

JOE JACKSOR
LITTLE FEAT
MELISSA ETHERIDGE

JE.M.
RICHARD MARX
SIREN
STEVE EARLE
cuLT
TOMMY CONWELL § TH
TRAVELING WILBURYS
CINDERELLA
WARRANT
SARAYA
INDIGO GIRLS

d lum
LOVE & ROCKETS
SAY ANYTHING

Light
BARNEY BENTALL &

WCCC/Hartiord
(203)233-4428

PD: TED SELLERS
MD: JOE MARIND

Aeavy
TOM PETTY (M)
OUTFIELD

BERNIE SHANHAN
JOMN COUGAR MELLEN
EDIE BRICKELL & NE
SARAYA

GREAT WHITE

BONNTE RAITT

XTC

JEFF HEALEY
FABULOUS THUNDEEBI
SAY ANYTHING
TRAVELING ulLBUm{s
NEAL

STEVIE Nlcxs

JON BUTCHER
RICHARD MARX
WARRANT

GODFATHERS
LOU REED
LOVE & ROCKETS

WHCN/Hartiord
(203)247-1060

PD: BOB BITTENS
MD: KIM ALEXAKDER

Beav
TOM PETTY (M)
REPLACEMENTS
JULIAN LENNON
OUTFIELD
u2

CINDERELLA

JOHN COUGAR MELLEN
LIVING COLOUR
RICHARD MARX
STEVIE NICKS

RADI 'rons

R.E.

CRUEL STORY OF YOU
BONNIE RAITT
GREAT WHITE

XTC

']

SAY ANYTHINC
KINGDOM COME

JDE JACKSON

ELVIS COSTELLO
DAVID CROSBY
TRAVELING WILBURYS
WARRANT

a FABULOUS THKUNDERBI
Hed ium

Light

a TESLA

WPLR/New Haven
(203)287-90670

PD: JOMN GRIFFIN
MD: TOM 3ASS

Heavy
R.E.M.

TREN

BONNIE FAITT
SARAYA

TOM PETTY (L)
JOHN COLGAR MELLEN
cuLr
JEFF HEWLEY
CINDERELLA
GREAT WAITE
OUTFIELD
JULIAN LENNON
TC

X
WARRANT (L}
TRAVELING WILBURYS
LIVING COLOUR
EDIE BEICKELL & NE
BIG BAM BOO
MIKE & THE MECHANI
BERNIE SHANHAN
RADIATORS
JOE JACKSON
FABULOUS THUNDERBI
STEVIE NICKS
Medium
CONCRETE BLONDE
BARNEY BENTALL &
LOVE & ROCKETS
RICHARD MARX
MELISSA ETHERIDGE
INDIGO GIRLS
Light
TESLA
SAY ANYTHING
LITA FORD
TOM TOM CLUB

susmem B

WWTR/Ocean
City
(301)289-4545

OM/PD: SK1P TSLEY
MD: COLLEEN CAREW

Heavy
BONRIE RAITT
OUTFIELD
JULTAN LENNON
TRAVELING WILBURYS
JOHN COUGAR MELLEN
MELISSA ETHERIDGE
JOE JACKSON
FINE YOUNG CANNIBA
TOM PETTY (M}
CRACK THE SKY
BIG BAM BOO
Neaium
RICHARD MARX
STEVIE NICKS
RADIATORS
BIG BIG SUN
KING SWAMP
Light
LOVE & ROCKETS (L)
BARNEY BENTALL &

T

CHEZ/Ottawa
(613)563-1919

PD: STEVE COLWILL
MD: GREG TORRINGTON

Reavy
EIG BAM BOO

BLUE RODEO({L)

EDIE BRICKELL & NE
RAIN MAN

BRUCE COCKBURN
ZLV1S COSTELLO (M)
oy

STEVE EARLE
EASTERAOUSE

FINE YOUNG CANNIBA
JOE JACKSON {M)
COLIN JAMES

HOWARD JOHES

SASS JORDAN (L)
CYNDI LAUPER

LYLE LOVETT
MADONNA

a SARAH MCLACHLAN
JOAN COUGAR MELLEN
MIKE & THE MECHANT
ALANNAH MYLES

ROY ORBISON

TOM PETTY
PROCLAIMERS
RADIATORS {L}

TANITA TIKARAM
WAYNE TOUPS & ZYDE
MIDGE URE
XTC (M}

Hed fun
DION
DALBELLO
FABULOUS THUNDERBI
RICHARD MARX
SILENCERS

Light
CONCRETE BLONDE
a LIVING COLOUR

semow

WPDH/Poughkeepsie
(914)471-1500

PD: BILL PALMERI
MD: PAM BROOKS

Heavy
a STEVIE NICKS
LOU REED
BON JOVI
ELV1S COSTELLO
JOHN COUGAR MELLEN
TOM PETTY
u2

DEF LEPPARD
TRAVELING HXLBURYS
GUNS N'

JOE JACKSON

EDIE BRICKELL & NE
BONNIE RAITT

LE.M.
MIKE & THE MECHANI
MIDGE URE

ROY ORBISON
HOWARD JONES
JULIAN LENNON
OUTFIELD
MEL1SSA ETHERIDGE
XTC

a RICHARD MARX

WCMF/Rochest
(716)262-4330

PD: STAN MAIN
APD/MD: DAVE KANE

Aeavy
TESLA (L)
GARY MOORE (L}
GUNS N' ROSES
WARRANT (L}
HOUSE OF LORDS
SARAYA
MICHAEL THOMPSON B
TOM PETTY
SKID ROW
GREAT WHITE
ALANNAH MYLES
38 SPECIAL
Med fum
a RICHARD MARX
a STEVIE NICKS

ht
a DRIVIR' N' CRYIN'

WEZX/Scranton
(717)961-1842

JIM RISING
JACK MEYERS

Heavy
BONNIE RAITT
SARAYA
TOM PETTY
JULIAN LENNON
TRAVELING WILBURYS
OUTFIELD
JOHN COUGAR MELLEN
GREAT WHITE
MIKE & THE MECHANI
cuLT
dium

RICHARD MARX
STEVIE NICKS

Light
WASP
SANDMEN
JEFF HEALEY
KING SWAMP
EXTREME
MOJO NIXOM & SKID

Y3

WAQX/Syracuse
(315)472-0200

PD: LORRAINE RAPP
MD: MEG STEVENS

TRAVELING WILBURYS

MEL1SSA ETHERIDGE
RADIATORS
REPLACEMENTS
GARY MOORE
JULIAN LENNON
LITTLE AMERICA
STEVE WINWOOD
OUTFIELD
LOU REED
JOHN COUGAR MELLEN
RICHARD MARX
MIKE & THE MECHANI
STEVIE NICKS

Med fum
FABULOUS THUNDERBI
LITTLE FEAT

Light

v

WOUR/Utica
(315)797-0803

PD: PETER HIRSCH
OM/MD: TOM STARR

eavy
JOHN COUGAR MELLEN
MIKE & THE MECHANT
TOM PETTY (M) (L)
CUTF1ELD
WARRANT
BONNIE RAITT
RADTATORS

Medium

a RICHARD MARX
a ALANNAH MYLES
a STEVIE NICKS

Light

WWRX/Westerly, Ri
(401) 596-7728

PD: DAVE RICHARDS
MD: ROB WAGMAI

2
LITTLE FEAT
38 SPECIAL
LOU REED
TOM PETTY (M}
ELVIS COSTELLO
STEVE WINWOOD
a STEVIE NICKS
Hed lum
OR. JOHN
CONNELLS
Light
a ANDREW DICE CLAY

e

WAAF/Worcest
Boston
(617)752-5611

PD: HARVE ALAN
APD: R. MACKENZIE

Reavy
CHRIS REA
ESCAPE CLUB
ROXETTE
TOM PETTY

a STEVE WINWOOD

XTC

JOHN COUGAR. MELLEN
LELM,

EDDIE MONEY

JULIAN LENNON

OUTFIELD

CyLT

STEVIE NICKS

SARAYA

EDIE BRICKELL § NE

CINDERELLA

TREAT HER RIGHT

BIG BAM BOO

TRAVELING WILBURYS

GREAT WHITE
FIXX
BRYAN ADAMS
SAY ANYTHING
FABULOUS THUNDERBI
KINGDOM COME
a RICHARD MARX
Med fum

WHFS/Annapolis
(301)263-1430

PD: DAVID EINSTEIN
MD: BOB SHOWACRE
{FROZEN)
Heavy

R.E.M,
ELVIS COSTELLO
X

TC
FINE YOUNG CANNIBA
JOE JACKSON
REPLACEMENTS
NEW ORDER
GRAHAM PARKER
FIGURES ON A BEACH
MORRISSEY
ROBYN HITCHCOCK
SIDEWINDERS
Medfun
Light

WDHA/Dover
(201)328-1055

EXEC vP: BOB LINDER
PD: ANDY DEAN

eavy
JULTAN LENNON (M)
XTC {M)
RADTATORS (M)
SARAYA (M)
OUTFIELD

TOM PETTY
BONNIE RAITT
WARRANT

GREAT WHITE
GARY MOORE (M)

CULT
JOHN COUGAR MELLEN
GUADALCANAL DIARY
JON BUTCHER
‘I‘ANI‘I‘A TIKARAM
R.E.
TRAVELING WILBURYS
JOE JACKSON
a RICHARD MARX
a STEVIE NICKS
Med ium
a MELISSA ETHERIDGE
ght

a TESLA

a CURE

a NEAL SCHON

a LOVE & ROCKETS
a BIG BIG SUN

WHEB-FM/Portsmouth

(603)436-7300
CHRIS GARRETT
SCOTT LAUDANT

MD:

Beavy
TOM PETTY (M)

a JOHN COUGAR MELLEN
GUNS N' ROSES
JULIAN LENNON

38 SPECIAL

GREAT WHITE

.E.M.
LITTLE AMERICA
cuLT
BONNIE RAITT
GARY MOORE(L}
SARAYA
WARRANT
Medium
a STEVIE NICKS
a BIG BIG SUN
Light
a TESLA
a LITA FORD
a RICHARD MARX

WAQY/Spring-
flold, MA
(413)525-4141

PD: KEITH MASTERS
(PROZEN}
Reavy
GUNS N' ROSES
38 SPECI