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REREGULATION ROLLS
OUT IN JANUARY

Sen. Ernest Hollings anticipates
a new Commission that will
reestablish the Fairness Doctrines
and other broadcast regulations
starting in January. But Chairman
Patrick defended deregulation
vigorously, and NTIA's Al Sikes is
set to make a case for total radio
deregulation.
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GOING BOTH WAYS
WITH A REFERENCE

In a time where executives are regularly
sued by former employees over less-
than-enthusiastic recommendations, a
bold new half-humorous, half-serious
solution is here. The “Lexicon of
Intentionally Ambiguous
Recommendations” (LIAR for short)
teaches you how to concoct double-
edged reference lines like “She was
always high in my opinion” (implied
translation: “She was often seen smoking
a joint”). It's hours of fun for the whole
office — all it takes is a little ingenuity
and the ability to mangle the English
language.
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RAISING THE RATINGS
ROOF IN SMALL MARKETS

With the top FM rating in the U.S
far five of the past seven years,
KTRS could be pardoned for
thinking its home market, Casper, is
a friendly coast to the top of the
pile. But this CHR works hard to
maintain its ratings pinnacle. Same
goes for four Country stations in
amall markets whose active
promotion schedules and careful
formatics are spotlighted this issue..
Page 38, 44

ROUND-THE-CLOCK
INDECENCY
ENFORCEMENT LOOMS

Sen. Jesse Helms’s controversial
provisions requiring the FCC enforce its
crystal-clear indecency rules around the
clock, eliminating the Commission’s
desired midnight-to-six safe harbor, made
it into a House-Senate compromise
appropriations bill that's expected to pass
soon. The NAB is contemplating a court
battle if the Helms move makes it
through.
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WHEN FRIENDS COMPETE

KRZQ/Reno PD Daniel Cook and
crosstown AOR rival KOZZ programmer
Steve Funk were college buddies and
coworkers for years. Now they're
engaged in a bitter battle for rock
supremacy. Learn how they fight the war
. . . and whether their friendship has
survived the conflict.

Page 42

Newsstand Price $5.00

@W

RADIO & RECORDS

After much anticipation and

able name, CBS Records has
unveiled WTG Records, its
sixth wholly-owned subsidiary.
Record industry veteran Jerry
Greenberg has been named Sr.
VP/GM of the Los Angeles-
based label.

CBS Records Division Presi-
dent Tommy Mottola observed,
“With so much talent located on
the West Coast, it is time for
CBS to have a stronger pres-
ence there, and Jerry’s extraor-
dinary background uniquely

RAB/ARB Survey Shows
Heavy Workplace Radio Use

Nearly one-half of all
Americans listen to the radio
while they are at work, accord-
ing to a recently-released study

commissioned by the Radio Ad-

vertising Bureau and conducted
by Arbitron.

According to the Arbitron
Radio Set Survey, 48.9% of
adults who work outside the
home hear a radio during the
workday. Workplace listening is
fairly consistent across age, oc-
cupation, and income categor-
ies. Adults 18-34 had the highest
level of on-the-job listening
t54.1%); at the low end was the
3564 group (44.3%).

Technical, clerical, and sales
employees are the heaviest us-
ers of radio in the workplace,
with 54.4% of workers in that

JACKSON TO MORNINGS

Radio At Work

& Radio most satisfying
medium for adults

& 70% of adults listen to
radio every time they drive

®49% listen at work

#18-34, 530-45,000 calls
tops In work listening

category hearing a radio on the
job. Just over half (50.3%) of
managers and administrators
hear a radio while they are
working.

By income, workplace listen-
ership is most common among
those who earn $30,000 to
$44,999, with 53.6% of workers in
that group tuning in during the
workday. Of those who make in

Foster PD

WYAY (Y106)/Atlanta has
elevated morning zoo crew
member ‘“Commander’”’ Dave
Foster to PD of the Country
cutlet. Concurrently, Foster
moves to the 9am-noon airshift,
as PM driver Stonewall Jack-
son joins Rhubarb Jones for
mornings. Other schedule
changes have Dixie Lee segue-
ing from 91lam to noon-3pm
and George Mason-Dixon leav-
ing 11am-3pm for afternoons.

Commenting on the changes,

At WYAY

Y106 OM Herb Crowe said,
“I'm really excited for Dave
and Stonewall. Both of these
guys will now have the chance
to pursue some of their long-
term goals. Dave’s first love is
programming, and Stonewall
has been a morning man every-
where he’s been prior to joining
Y106 about four years ago.
George has a great sense of
humor, so the ride home will be
just as unpredictable as ever.”

FOSTER/See Page 26

excess of $75,000, 47.5% hear a
radio during their workday.

Thres-gquarters of those who
hear a radio at work have at
least some input in the selection
of the station, the survey report-
ed. The most frequent way in
which a station is chosen for the
workplace is by consensus of all
employees. The boss makes the
choice just 19.8% of the time,
according to Arbitron.

Survey ‘Long Overdue’

RAB officials said this radio
census, which was conducted
last November, was long over-
due. No such comprehensive
study of receiver use and pur-
chasing patterns had been done
in several years, according to
RAB VP/Marketing Informa-
tion Kenneth Costa.

“This is the first honest-to-
goodness radio set survey in
years,” said Costa. “RADAR
did a similar survey about 1980,
but it wasn’t as in-depth as what
we did.”

Among the RAB survey’s oth-
er findings:

e Adults find radio more
satisfying than other types of
news and entertainment media,
including television, newspa-
pers, and magazines.

e There are over 500 million
radios in the United States; 65%
in homes, 31% in motor vehi-
cles, and 4% in workplaces.

¢ Americans bought 53 mil-
lion radios in the 12 months pre-
ceding the survey.

ARB/See Page 26

an exhaustive search for a suit-

Greenberg’s WTG
Label Unveiled By CBS

‘West Coast Talent Group’

S

Jerry Greenberg
qualifies him to meet the chal-
lenge of creating a label which
will become a major force in the
music marketplace.”
Greenberg said the label’s
name was created after much
deliberation. “We found hit art-
ists faster than we found a
name,” he commented. “We
tried to come up with a lot of
names that signified the West
Coast. We then fooled with in-
itials and decided on ‘West
Coast Talent Group.’”
WTG/See Page 26

Bongarten

VP At
Sl

o

Randy Bongarten
NBC Radio President Randy
Bongarten has joined Emmis
Broadcasting as Regional VP/
Operations, overseeing WFAN/
New York and WKQX/Chicago.
Emmis President Jeff Smul-
yan said, “We're ecstatic to get
someone of Randy’s capabili-
ties joining Emmis. I've warked
with him over the years on vari-
ous radio broadcasting commit-
tees, and he’s one of the most
able radio broadcasters I
know.”
BONGARTEN/See Page 26

Jumping At The Chance To Win

If you want to win one of those “Show Us Your Call Letters” contests, experience proves that putting a spell on the station through skydiv-
ing usually earns a trip to the finals (if not the hospital). The five-man team pictured above (literally), when presented with the opportunity to
win WKLH/Milwaukee's $15,000 prize, responded, “Letter ripcord.”

e eaeaaricanradinhictorny com
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BIGTHING!

Produced by Duranduran, Jonathan Elias & Danlel Abraham
Management: Peter Rudge

Cactol.

©1988 DD Productians Ltd. under exclusive license to EMI Records L1d,
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COALITION AGREEMENT IGNORED

KOFY Calls On Kilbert
For Programming Post

KBLX/San Francisco PD Tony
Kilbert has crossed the street to be-
come PD atKOFY-FM. The Pacif-
ic FM Inc. station — formerly
KKCY (TheCity) — has been with-
out a PD since owner Jim Gabbert
fired Thom O’Hair in June.

Gabbert’s partner Mike Lincoln
told R&R, “We wanted Tony for
quite a while, and finally he decid-
ed he’d do it. He worked at KSAN
here when it was AOR, and he has
the kind of spread we want.”

Pacific FM acquired KOFY-FM
last March from Olympic Broad-
casting after reaching a unique
agreement with the Coalition To
Save The City, a citizen’s group
devoted to maintaining KKCY’s ec-
lectic format. (The station briefly

Thomas
WLUM’s
New PD

Rick Innamorate (aka Rick
Thomas) has joined WLUM/Mil-
waukee as PD. He was previously
VP/Programming at People’s
Wireless Communications in Den-
ver. Thomas succeeds Steve Heg-
wood, who left to program KHYS/
Houston.

WLUM VP/GM Steve Sinicropi
commented, “We looked around
for somebody who could bring the
station in the direction we wanted
and sustain its momentum. We're
programming a very aggressive
crossover radio station, and Rick
seemed to have the background we
were looking for and the ideas and
enthusiasm we wanted to bring on
board. We intend to let him run the
show and back him up 100%.”

Thomas, a seven-year industry
vet who has also worked at
KUKQ/Phoenix and WKGL/New

THOMAS/See Page 26

REMAINS SIRE GM

Klein
Promoted
To WB VP

Howie e

Sire Records VP/GM Howie
Klein has been promoted to the
new post of Warner Bros. Records
VP/GM for Sire.

Klein started his career as a
music industry journalist and radio
personality in the San Francisco
Bay Area. His 415 Records estab-
lished a reputation for signing
several key alternative acts, and
he was named to his previous post
at Sire last year.

KLEIN/See Page 26

Tony Kilbert

became CHR KHIT between its
KKCY and KOFY-FM incarna-
tions, when Gabbert’s plan to take
it over seemed to be in trouble.)
The coalition agreed to withdraw
its petition to deny FCC approval of
the sale when Gabbert agreed to
hire O’Hair and preserve the sta-
tion’s progressive approach. How-
ever, O’'Hair and Gabbert never
saw eye-to-eye on the format, and
O'Hair was dismissed after only
six weeks on the job.

KILBERT/See Page 26

Tatum Takes

KACE GM
Position

Ricky Tatum, who has spent
his entire radio career at All-Pro
Broadcasting’s KACE/Los Ange-
les, starting as an intern ten
years ago, has been named GM at
the station. He became an AE in
1980 and was upped to GSM in
1984.

All-Pro Exec. VP Jim Maddox
commented, “I'm really excited
about this appeintment and ex-
pect great things from Ricky. I
like his youth and his energy.”

“Currently we're just fine-tun-
ing a little bit,”’ Tatum told R&R.
“We're going to be more ag-
gressive with our promotions and
advertising, and basically chart
the same direction we’re going in
now. It’s tough on all Black sta-
tions right now in terms of
fighting for market share, but
there are no format changes im-
minent.”

Chuck Southcott

Southcott PD
At KMPC

Golden West MOR outlet KMPC/
Los Angeles has named veteran
L.A. radio programmer Chuck
Southcott to the long-vacant PD
position at the station.

VP/GM Bill Ward noted, “I've
known Chuck Southcott for many
years and have always admired his
professionalism. He is uniquely
qualified to supervise program-
ming at KMPC, a station recogniz-
ed for its tradition as an industry
leader.”

Said Southcott, “KMPC is the
personification of Full-Service
radio, with the type of air per-
sonalities listeners can relate to, as
well as the musical sound that has
the broadest appeal. Joining
KMPC is the realization of a ca-
reer-long dream.”

SOUTHCOTT/See Page 26

Day PD
At WQXY

McCarthy Exits

After One Day

Former KSAN/San Francisco
PD Dennis Day has been named
PD at WQXY/New Orleans. For-
merly ACWBYU, WQXY changed
to Country September 25 at 9am.

As announced in R&R last week
(9/23), former WAPI/Birmingham
PD Kevin McCarthy had been set
for the PD spot. However, WQXY
VP/GM Bruce Dodge said McCar-
thy expressed some misgivings
early during his first day and
resigned that evening. “He just
didn’t think he was the right person
for the job,” said Dodge. McCarthy
instead took a position at Capitol
Broadcasting’s KQFX/Austin.

DAY/See Page 26

DROPS FM SIMULCAST

WPGC Switches To
All-Business News

WPGC/Washington, which has
been simulcasting its FM sister’s
successful Urban/CHR hybrid for-
mat, will move to an all-business
news format Saturday (10/1). The
Cook Inlet-owned daytimer will of-
fer listeners a mix of national pro-
gramming supplied by the Colora-
do Springs-based Business Radio
Network and locally-produced
news and features.

Morning drive will be anchored
by WPGC-AM & FM OM Jeff
Young, who will continue to serve
as morning newsman on the FM
side, The remainder of the daytim-
er’s broadcast day, which ends at
7:15pm, will be composed largely
of BRN'’s satellite-fed programm-
ing. A small staff of station an-
nouncers will drop in items of local
interest, including reports on

Washington area stocks, weather,
and traffic. WPGC will retain its
call letters, but will adopt the for-
mat/frequency identifier “Busi-
ness Radio 1580.”
No Charge For
BRN Programming

As part of a strategy to gain ac-
cess to Top 10 markets, BRN is not
charging WPGC for its program-
ming, which the supplier values at
between $7500 and $10,000 a month.
Similar no-pay arrangements are
being considered in other Top 10
markets on a “‘market-by-market”
basis, according to BRN Direc-
tor/Affiliate Relations Lynn Brock.

BRN, which made its debut in
July, has 14 affiliates, including
KTBT/Tomball, TX (Houston), a

WPGC/See Page 26
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THINKIN’ MUDDY WATERS

Honoring their roots, ZZ Top pitched in to
help raise funds for the Muddy Waters
Memorial Fund and Delta Blues Museum in
Waters’s hometown, Clarksdale, MS. On The
Records adds a salute to the contributions of
the great bluesman.

Page 28
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WWLI Names Everett OM Wells VP/GM At WDJX-AM & FM

Eastern Broadcasting’s WWLI/
Providence has named Rick Ever-
ett OM. He succeeds Russ Dana,
who will remain with the station as
an announcer. Currently a “For-
mat 41” affiliate, WWLI is ex-
pected to drop satellite program-
ming and do its own soft AC within
several weeks.

Everett had been with Hartford-
based H&D Broadcasting for the
past three years, most recently as
Group Operations Manager, a posi-
tion he held since the first of this
year. Prior to that he spent approx-
imately eight years with WPJB,
which ultimately became WWLI.

Everett told R&R, ‘“Being re-
sponsible for a group is nice, but
there are a lot of problems you
can’t control. You're not in the sta-
tion every day, so if’s a bit frustrat-
ing. I had the desire to return to the
station level where I could exercise
day-to-day control. (GM) Tim Gor-
man was putting together a top-
flight team of individuals, and we
hit it off together. I'm coming back
to my hometown, with the best
signal in the state and lots of
challenges ahead.”

In the spring ’&8 Birch WWLI
posted a 5 share 12+ to place
fourth. Its Arbitron results (4.9)
put the station in sixth place.

Martin GM, Young PD
At WWRB Combo

‘Rebel’ To Surrender Format, Calls

GMX Communications has ap-
pointed Nick Martin GM and Cy
Young PD at its newly-acquired
Nashville properties WWRB-AM &
FM (Rebel 100). Former GM Ned
Horton has assumed GSM duties. A
format change under new calls
WRLT-AM & FM is planned within
the next two weeks. The combo has
been simulcasting an adventurous
AOR format since Rebel Inc. ac-
quired the stations 18 months ago.

Martin is transferring from
GMX's WNAU & WWKZ/Tupelo,
MS. Prior to joining the company
he worked at WWRB when it was
lite rock WLRQ.

Asked why a format change was
deemed necessary, Martin said,
“It just didn’t look like we could
make the present format work. We
felt there were a couple of other
voids in the market, and we decid-
ed one of those options would be
better for us than to pursue the cur-
rent format.”

Young is the former OM of cross-
town Urban WQQK, and spent
three years on-air at Nashville
AOR WKDF.

GMX plans to simulcast the new
format through the remainder of

WWRB managed only a .7 in the
spring 88 Arbitron.

Grimes
Upped To

KXL OM

Fifteen-year KX1/Portland vet-
eran Jeff Grimes has been named
OM of the News/Talk station. He
replaces Brian Jennings, who left
last month for the PD post at
KING/Seattle.

Grimes will continue as KXL’s
morning news anchor and ND,
posts he has held since 1981. Prior
to joining KXL he worked at
KOIN/Portland, and at KBOI and
KATN & KBBK/Buoise.

Said Grimes, “There’s a lot
more responsibility in this posi-
tion, but I’ve been at the station
long enough to know the people
well; I've hired many of them.
We expect to beef up our
drivetime newscasts with more
people and spruce up our talk
programming.’’

In the spring’83 Arbitron KXL
earned a 6.9 12+, placing third in

Stoner Breadcasting has official-
ly acquired WCII & WDJX/Louis-
ville, with KSO & KGGO/Des
Moines VP/GM Bill Wells transfer-
red in the same capacity. He re-
places Jack Davis, and is replaced
in Des Moines by Peter McLane.

Additionally, WCII has dropped
its Gold format to simulcast with
CHR WDJX, causing the displace-
ment of PD and longtime market
veteran Gary Major.

Wells has been with Stoner since
1974, and previously worked at

Carls
Appointed

AL

Kelly Carls

News-formatted KTRH/Houston
has recruited news veteran Kelly
Carls as its new PD. He replaces
Margaret Escriba, who has left the
Rusk outlet.

Carls spent the last year-and-a-
half as PD at full-service KMBZ/
Kansas City, and was previously
PD at KRMG/Tulsa and OM at
KWTO/Springfield.

Observed Carls, “KTRH has a
great history in the Houston mar-
ket. It has an aggressive, forward-
thinking management team, and
it’s a solid station. It will be an
interesting challenge to take a
good radio station and make it
even better.”

In the spring ’'88 12+ ratings,
KTRH ranked sixth in Arbitron

Stauffer Broadcasting’s KRNT &
KRNQ/Des Moines. He told R&R,
“We're taking over a fantastic
facility. It’s our intention to bring
in a few more tools to the battle and
enhance the great efforts of what

these folks have been doing. We’ve
got a tremendous sales and pro-
gramming staff already in place,
so we anticipate no further changes
other than a few people who left us
as a result of the simulcast.”
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PAT CLAWSON

WASHINGTON REPORT

Patrick, Hollings Step Up Feud

Free Market Philosophy Vs. Government Reregulation Debated

While the nation’s airwaves were dominated over the
past week by the political slugfest between George Bush
and Michael Dukakis, an ideological arm-wrestling con-
test between two of their disciples was causing a buzz in
Washington’s broadcasting community.

FCC Chairman Dennis Patrick
set the tone for the Administration
on Thursday (9/22), defiantly
trumpeting what he sees as the
triumphs of the Reagan ad-
ministration’s free market ap-
proach to broadcast oversight.
Speaking before the International
Radio & Television Society in New
York, Patrick said there can be
“no retreat” from policies he
believes have benefitted both the
public and the broadcast industry.

According to Patrick, the num-
ber of commercial radio stations
has increased 20% since the start of
the Reagan administration in 1981.
The number of commercial televi-
sion stations, he said, has grown
75%, while cable penetration has
jumped from 22% to 52%. The av-
erage American, Patrick said, now
has access to 39 radio signals and
46 television signals. This diversity,
said Patrick, has caused advertis-
ing revenues and station values to
soar.

“In short,” concluded Patrick,
‘“‘removal of the regulatory bars to
let in the fresh air of competition
has proven to be a resounding suc-
cess — for the electronic media,
the advertisers, and the public.”

Patrick also castigated those
broadcasters who believe the in-
dustry may have to accept some
degree of reregulation. ‘‘These
broadcasters argue for a return to
government regulation of pro-

ing and the reimposition of
the Fairness Doctrine,” said
Patrick. “Why? In an attempt to
ward off the rumblings of transfer
fees and taxes; to buy some secur-
ity in an uncertain world ; to secure
some measure of protection from
competition.

“Rather than attempting to
reconstruct the life of yesteryear,
broadcasters should put their
memories in the scrapbook and
figure out how to beat rather than
avoid the competition.

“Rather than concentrating their
efforts on battles that have already
been fought, on regulations whose
meaningful life is past, we should
all look to the future. For unlike
Dorothy in ‘The Wizard of Oz,” we
can’t click our red shoes and go
home to Kansas. None of us can go
home to the old days; we’re stuck
in the land of Oz. Let’s make the
most out of it.”

Hollings Rarin’ To Go
Patrick’s free-market musings
provoked a quick response from

‘““We feel it would be
the better part of
wisdom to just hold
tight, get a new
commission, and go
from there.”’

—Sen. Ernest Hollings

his chief nemesis on Capitol Hill,
Senate Commerce Committee
Chairman Ernest “Fritz” Hollings
(D-SC).

Speaking at a Washington con-
ference of the National Center For
Telecommunications & Informa-
tion Policy on Tuesday (9/27), the
powerful Democrat said he’ll
waste no time after the new Con-
gress convenes in rolling out
legislation to reregulate the in-
dustry.

“We're just sort of squatting in
the middle of the road waiting for
January,” Hollings said. Mincing
no words about his dislike of

Patrick’s repeal of the Fairness
Doctrine, the lawmaker said he
“hesitates” to discuss reform of
communications policy these days
“because you can’t get any right
now.

“We have had an FCC that’s
been in revolt,” Hollings charged
over the Fairness Doctrine issue.
“They just ipso facto said we’re go-
ing to have deregulation and do
away with it.”

Broadcasters “jumped up and
down like monkeys on a string”
demanding government regulation
in the 1920s, he said, and the
resulting system ‘“was working
well until this present commission
came to the extreme that the best
regulation was no regulation.” He
said 19 former FCC commissioners
— both Democratic and Republi-
can — have been critical of the cur-
rent FCC’s deregulatory policies.

Hollings added that Capitol Hill
lawmakers have ‘“‘now held up on
any kind of appointments to further
decimate the communications in-
dustry and services that we have in
America” — a reference to the
stalled nominations of prospective
FCC Commissioners Susan Wing
and Brad Holmes.

“We feel it would be the better
part of wisdom to just hold tight,
get a new commission, and go from
there to try and reestablish such
things as the Fairness Doctrine
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Halms (R-NC).

Heima's amendment to the Com-
metce, Justice, and State Depart-
ment eppropriation bill would re-
quire the FCC to enforce s in-
decency rnules around the clock,
thereby efiminating the midnight-
Bam “sate harber” created by the
Commission esrfier this year. The
measure s also supported by Sen,
Ernast Hollings (D-5C).

The MAB is hinting that it I=
prepared fo go to court over the
Helms progosal, should it become
law. "It is a real possibllity that we
‘will appeal this to the courts if it is
engcted.” said NAB VF/Media Re-
lations Susan Kraus. “We will be
aitling down with the groups we
have worked with on the indecen-
Gy isgue 1o think about possibie
tactics. ™

Safe Harbor
Decision Ignored
' Many observers lelt the Helms
proposal would be strangled in its
crit by a US Court of Appeals
decision in an unrelated indecency
casa. That ruling, handed down

Helms Indecency Proposal
Survives House-Senate Parley

~ Members of the House and Sapéie last week approved
a compromise appropriations bill that includes a controver-
sial anti-indecency measure sponsared by Sen. Jesse

just days after Helms infroduced
his amendment, supported the
FCC's policy of channeling adult
programming into time pericds
when unsupervised chidren are
leas fikely to be listening. How-
ever, Helms remained strongly
committed to the measure and his
cofeagues on the House-Senata
conference committes consider-
ing the appropriations bill
reportedhy chose not to pick a fight
with * the fiercely conservative
Sanator,

The approprations bill also in-
clutdes a cne-year extension of a
measure that bars the FCC from
changlng its minority ownership
policios, Additionally, it writes into
law for & one-year period the Com-
misaion's newspaper-broadcast
cross-ownearship rufes,

The bill; which incledes 51016
miftion for the FOC for fiscal yvear
1988, s set for consideration by
the full House and Senate soma-
tme this weak: It is expecied to
pass both houses and be signed
into law by President Reagan.

and other things that have
brought communications so suc-
cesfully down the road,” the
Senator said.

Hollings also called for the next
Administration to reinstate a White
House Office of Telecommunica-
tions Policy, a post that existed
prior to the advent of the Reagan
administration.

NEW/S BRIEFS

WFBR Renewal Tied To
EEO Reporting

The FCC has renewed the license
of WFBR/Baltimore on the condition
its new owners keep the Commission
informed of their efforts to recruit
minority candidates for important jobs
at the station.

The Equal Employment Opportunity
reporting requirement was imposed
after the FCC's EEO experts deter-
mined that WFBR's former owner,
Baltimore Radio Show, Inc., had not
done enough to stem declining minori-
ty employment in the station’s “upper-
four” job categories. These were
defined as on-alr, technical, sales,
and management positions. New
York-based JAG Communications,
which acquired WFBR in September,
will be held responsible for filing the
annual EEQ reports for the next three
years.

The FCC's EEO branch routinely
examines the minority recruitment and
hiring practices of stations applying
for license renewal. The department is

currently “looking closely” at the EEQ
performance of beween 50 and 80 ra-
dio stations, according to James
Shook, a supervising attorney in the
EEO branch. The stations under scru-
tiny are all located in Maryland, Virgin-
ia, West Virginia, and Washington,
DC. Stations found in violation of the
FCC's EEO rules face sanctions rang-
ing from a letter of reprimand to fines,
short-term license renewals, and
license revocation.

JAG President/COO Morton Ham-
burg took the mild sanction in stride.
“We have no problem with (the report-
ing requirement),” he said. “We have
a very good track record in the area of
minority hiring.”

FCC Identifies

Common Violations

The FCC has issued a public notice
identifying the most common viola-
tions of its broadcast rules and urging
licensees to make sure their stations
are in compliance with all Commission
guidelines. The list of violations was

wwWwW americanradiohistorv com

compiled from the recent experience
of the FCC's field inspection teams.
The FCC carries out hundreds of
station inspections each year, many
of which stem from complaints. Penal-
ties for violation of FCC rules inciude
fines of up to $20,000 and, in ex-
treme cases, license revocation.
Among the common violations iden-
tified by the Commission:
* Inadequate lighting and painting of
towers
* Inadequate locked fencing around
AM towers
* Missing or broken Emergency
Broadcast System monitors, failure to
carry out weekly EBS tests, and lack
of a current EBS checklist or authen-
ticator word list
e AM directional antenna parameters
and monitoring point levels outside
tolerance
* Inadequate meters and transmitter
controls at operator’s position
* Failure to maintain updated public
file
® Lack of availability of station's
authorizations.

Sikes Appeals To Reason

That idea did not sit well with
another conference speaker, Na-
tional Telecommunications & In-
formation Administration head Al
Sikes. He said any such proposal
would give him ‘“real pause” if
regulations also gave the govern-
ment the right to ““intrude’ on pro-
gram content.

“If all of a sudden you’ve got a
White House complaining about a
particular set of broadcasts, you
can imagine how intrusive that can
be to very fundamental First
Amendment freedoms,” Sikes
said. He reminded the audience
that during the Nixon, Johnson,
andKennedy administrations the
“OTP was not always a benign
force.” During those periods, the
office was controversial for its in-
volvement in mounting license
challenges to broadcasters who
criticized Administration policies.

Sikes said he was not encouraged
about Congressional prospects for
further content deregulation over
the next year, but an upcoming
NTIA report dubbed ‘“Telecom
2000’ will make the case for comr
pletely lifting regulatory shackles
over the radio industry during a
five-year test period. He said such
an experiment is needed so regula-
tory policies can be made in ““a less
emotionally charged environment.

“We need to quantify the harm
that rules like the Fairness Doc-
trine are intended to preclude. The
Fairness Doctrine has been gone
now for a year and I have yet to
hear anybody who has called for
the reinstitution of the Doctrine or
indicated what harm has occur-
red,” Sikes said.
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A Program Director who prefers to remain anonymous:

“I'had my chance, and I missed it.
My instincts told me Open House Party
had all the makings of a hit. Did I listen?
Noooooo. | figured I'd be smart and play
it safe. Wait and see what happens on
other stations.

“So I waited. And what do [ see? The
guy down the street picks up the show,
and all of a sudden his station moves up
to #1 on weekends. “[ swear, next time
I'm going with my gut. In this business,
if you snooze, you lose.’

‘How | blew the
opportunity of my career”

Party your way to the top.
Open House Party is the hot live
CHR weekend show that’s beamed coast-

to-coast via satellite on Saturday and
Sunday nights. It's got an intense music
mix, star-studded interviews, live requests,
outrageous contests, and a spontaneous
kind of fun canned shows just can't touch.

It's playing now in 27 markets—
although that figure is about to double.
And ratings are up on every station.

____Www.americanradiohistorv.com

For example:
PRE-  SPRING
PARTY  '88  CHANGE

WMIQFM, ‘
WNNK-FM, 0
armisgUrg* | 109 | 145 |+ 33%
WXKSFM, G
ARBITRON  *Winter '88, 18 + share * *Fall ‘87 share

“We get real strong street talk. Open

House Party is an absolutely fun show to
listen to. John Garabedian is a magic guy
who makes Saturday and Sunday nights
sizzle in Buffalo.” Larry Levite, Pres/GM,
WMJQ, Buffalo
“Open House Party is the biggest

show on CHR radio today. Our listeners
think it's our own show, and we're selling
it as prime time. It definitely pays to
party’ Sunry Joe White, National PD,
Pyramid Broadcasting

“I came in on the following Monday
after we added the show, and our entire
staff was raving to me about it. Open
House Party sounds big, sounds live, and
sounds like part of my station.” Leslie
Fram, Program Director, WABB-FM,
Mobile

The Party can take you to the top on
weekends—and keep you there. To check
the availability in your market, call Sam
Kopper or Brian Beecher at (617) 266-2900.

Don't blow it.

%

b
pen House Party -
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RADIO BUSINESS

TRANSACTIONS

Evergreen Goes WAXY
In $24 Million RKO Deal

Brill Exits $7 Million Richmond Combo; Joyner Makes Hefty
Profit On NC FM; Broker Boyle Becomes NH Media Mogul

WAXY/Ft. Lauderdale

PRICE: $24 million

TERMS: Cash

BUYER: Evergreen Media, owned by
Scott Ginsburg. The company aiso
owns WVCGI/Coral Gables, FL;
WAPE-AM & FM/Jacksonville;
WLUP-AM & FMIiChicago; and
KHY1/Dallas.

SELLER: RKO General, broadcasting
divisions headed by Pat Servodidlo
and Jerry Lyman. The company also
owns KFRC/San Francisco and
WFYRI/Chlcago. It recently announc-
ed plans to sell KRTH-AM & FM/Los
Angeles; WOR & WRKS/INew York;
WRKO & WROR/Boston; WGMS-AM
& FM/Washington; and WHBQ/Mem-
phis.

FREQUENCY: 105.9 MHz

POWER: 100 kw at 1048 feet
FORMAT: AC

COMMENT: This proposed transac-
tion is subject to review and approval
by several competing applicants.

KOBO/Yuba Clty

PRICE: $380,000

TERMS: Escrow deposit $20,000,
total $60,000 cash at closing. Buyer
to assume existing transmitter lease
and assume $60,000 SBA disaster
loan. Buyer to deliver two promissory
notes. First is one-year note for
$40,000 payable in two six-month in-
stallments of $20,000 each. Second
note for $145,000 payable over five
years at ten percent interest, final
payoff balance subject to status of
SBA loan payoff. Buyer to pay
$75.000 in five equal annual in-
staliments of $15,000 for noncom-
pete agreement.

BUYER: Explorer Communications
Inc., owned by Dr. Robert Pepper-
corn of Yuba City, CA.

SELLER: Yuba-Sutter Communlca-
tions Corp., owned by Reg Streeter.
FREQUENCY: 1450 kHz

POWER: 500 watts

FORMAT: News/Talk

BROKER: American Radio Brokers

KDGO/Durango

PRICE: $135,000

BUYER: Rampart Broadcasting Inc.,
owned by Colorado investors Willlam
Beasley, Lan DeGeneres, and Louisi-
ana investors R.L. Aubert and Rich-
ard Crouse. Beasley and DeGeneres
own KRTZ/Cortez, CO.

SELLER: Broadcast Management
Inc., owned by Ronald Ford and Jer-
ry & Marcie Fltch Consultants, a Col-
orado partnership.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: AC

WICI (AM CP) &
WBWB/Bloomington

PRICE: $3 million

TERMS: Escrow deposit $150,000,
balance due cash at closing.
BUYER: University Broadcasting Co.
‘Ltd., principally owned by Arthur An-

1130 Connecticut Avenue, N.W.

aware  that
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What other radio station owners say about Americom:

“I've always considered Americom very professional in terms of their customer service
and the caliber of their support and professional staff.”
Jim Arcara, President
Capital Cities/ABC Radio
(Publicly traded NYSE CAPCTS)

Top Prices » Quality Stations

Call Us

)

“Olympia’s operating strategy is to
douhle the value of the assests we own
in three to five years.
KRPM-AM/FM
tract 2 $12,000,000 price until Bill
Steding showed us why
iowed through by presenting two very
capable buvers who would pay it

Within a few weeks we had a deal
with Heritage Media Corp. for
S12,008.0007,

James D. Ireland, 111, Chairman
Ivan E. Braiker, President/CEQ

Olvmpiia Broadeasting -Corporation
(Publich Fraded NASDAQ OBCCO)

AMERICOM

/ Suite 500 !

‘‘Bill Steding presented us with two capable buyers
who would pay us more for our Seattle combo than
other brokers ever suggested, let alone delivered’.

We were not
could  at-

then fol-

TR
i g

Radio Station Brokerage & Financing

washington, DC 20036 /

(202) 737-9000

WWW americanradiehistorycom

TRANSACTIONS AT A GLANCE
Deals So Far In 1988:

$3,090,716,903

Total Stations Traded This Year: 1010
This Week’s Action: $44,268,658
Total Stations Traded This Week: 25

Deal of the Week:

) WAIYth Lnudm'dniu 324 miifion

© KOBO/Yuba Cify, GA $380,000
*KDE0Buranga, CO $135,000
SWICI (AM CP) & WBWB/Blooniington, IN $2 millon
B WYGO-AM & FMiCorbin, KY $775000

® FM CPICarroliton, M $3500

& WRPT & WMDKIPeterborough, NH §1. 26 million
® KEVRiEspanola, NM $275,000
SKOAW/Ruidoso Downs, NM $196 658

& W.JiL/Niagara Falls, NY $310.000

S WIKS/Naw Bern, NC 54.5 millian

S WUCPiSummerdale, PA (FM CP} 55000

o WKFDIWickfard, Rl $322,500 -

# WITMIElizabethton, TN $30.000 for 30%

® WHZZ/Huntingdon, TN Assumption of liabilities
o WiAK Jackson, TN £228,000

‘®KERV & KRVL/Kerrville, TX $780,000
SWPVA & WKHK/Richmond 57 million

& WJIMC-AM & FM/Rice Lake, W1 $1.1 milllon

gotti. The company also owns WAZY/
Lafayette, IN.

SELLER: Indiana Communications
Inc., headed by Rolland Johnson. He
owns WASK-AM & FM/Lafayette, IN.
He also is President of Duchossois
Communications Corp., which owns

‘KAIR & KJYK/Phoenix; KQPT/Sacra-

mento; and WNAYV & WHFS/Annapo-
lis, MD.

FREQUENCY: 600 kHz; 96.7 MHz
POWER: 1 kw; 3 kw at 280 feet
FORMAT: CHR

COMMENT: Plans were announced in
December 1987 to seli thls‘p?uberfy
for $3.5 million, but the deal’ laﬁér coj-

WYGO-AM & FMICorbin
PRICE: $775,000

TERMS: Escrow deposit $25,000,
additional $37 0,000 cash at closing.
Promissory note valued at $380,000

at 7.5% interest, payable in 174
equal monthly instaliments.

BUYER: Eubanks Broadcasting Inc.,
owned by Dallas Eubanks. The com-
pany aiso owns several cable TV sys-
tems in Kentucky.

SELLER: Vernon Broadcasting Inc.,
owned by James Vernon and Linda
Vernon.

FREQUENCY: 1330 kHz; 99.5 MHz
POWER: 5 kw daytimer; 50 kw at 492
feet

FORMAT: AC

FM CPICarroliton

PRICE: $3500
TERMS: Cash
BUYER: Mid America Broadcasting,
a corporation being formed by John
Carroll Jr. of Oscoda, Mi and Robert
Friedle of Bay City, MI. Carroli owns

Continued on Page 10

-
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Ted Hepburn, President

-

September 1, 1988\

Todd Hepburn, VP of the Ted Hepbumn Co.
initiated this transaction and assisted both parties
in the negotiations.

Diamond Broadcasting, Inc.

has completed the acquisition of the assets of

KOMA-AM & KRXO-FM
Oklahoma City, OK

from
Price Communications Corporation

FIEPBUTRN
CORIPANY

Presiden
325 Garden Rd.. Palrn Beach, Florida 33480 PO, Box 42401, Cincinnati, Ohio 45242
(407) 863-8995

'odd Hepburn, Vice-]
(513) 791-8730

_/
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‘““Edge Of A Broken Heart””
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

WIOS & WKJC/Tawas City, M.

SELLER: Robert Friedle

FREQUENCY: 100.5 MHz

POWER: 3 kw at 300 feet
ﬁww\e‘wrﬁ "M&'m\, P Am@.
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WRPT & WMDK/

Peterborough

PRICE: $1.25 million

TERMS: Escrow deposit $35,000.
Cash at closing $565,000. Buyer
provides promissory note for
$650,000.

BUYER: Peterborough Broadcasting
Inc., owned by media broker Francis
Boyle Jr. of Greenwich, CT. He is a
director of Newmarket Media Corp.,
which owns six radio stations, andis a
limited partner of Empire Radio Part-
ners Ltd., which owns six radio sta-
tions.

SELLER: Russell Broadcasting Inc.,
principally owned by William
Hunter. He also owns WDOT/Bur
lington, VT and WTMC/Ocala, FL.
FREQUENCY: 1050 kHz; 92.1 MHz
POWER: 1 kw daytimer; 3kwat 1120
feet

FORMAT: AOR

KEVR/Espanola
PRICE: $275,000
TERMS: Escrow deposit $25,000,

with total cash at closing $75,000.
Promissory note in amount of
$200,000 to be paid in 180 con-
secutive monthly payments of
$2149.

BUYER: Holt Corp., principally owned
by Arthur Holt. The company also
owns WUSQ-AM & FM/Winchester,
VA; WZZ0O/Bethlehem, PA; WBNE/
Benton, PA; WMXQ/Socorro, NM;
WBOP & WTKX/Pensacola, FL;
WGCM-AM & FM/Gulfport, MS; and
WOKJ & WJMI/Jackson, MS. He re-
cently applied for permission to buy
WOKJ & WOAD/Jackson, MS.
SELLER: Espanola Valley Broad-
casting Inc., owned by Keith Megili.
FREQUENCY: 102.3 MHz

POWER: 1.1 kw at 460 feet
FORMAT: Country

KOAW/Ruidoso Downs

PRICE: $196,658

TERMS: Buyer provides promissory
note for $20,000 at 11% interest,
payable in equal monthly instaliments
over ten years. Buyer assumes liabili-
ties totalling approximately
$176,658.

BUYER: Woodrow Michael Warren
of Ruidoso Downs, NM. He is the sta-
tion's current GM. He holds a CP for a
new FM station at Maljamar, NM.
SELLER: James Schilling, who re-
cently announced plans to sell
KULM/Columbus, TX.

FREQUENCY: 1490 kHz

POWER: 1 kw
FORMAT: AC

WJJLINiagara Falls

PRICE: $310,000

TERMS: Cash

BUYER: W.J.J.L. Inc., owned by Su-
san Nicholas and James Myers of Ni-
agara Falls, NY.

SELLER: Niagara Frontier Broad-
casting Co., owned by Norma Tak
bott.

FREQUENCY: 1440 kHz

POWER: 1 kw
FORMAT: Gold

g .;-_;.; o
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WIKS/New Bern

PRICE: $4.5 million

TERMS: Escrow deposit $250,000.
Station assets valued at $3.5 million,
to be paid in cash at closing. Separate
consulting agreement vaiued at
$250,000 and noncompete agree-
ment valued at $750,000 to be paid
in cash at closing.

BUYER: WIKS-FM Inc., owned by
Stephen Taylor of Marietta, GA; Dr.
Edward Taylor of Tulsa; and
Suzanne Taylor of Highland Park, IL.
The Tayiors own WTLZ/Saginaw, Mi;
WTPOI/Conyers, GA; WIHT-TV/Ann
Arbor, Ml; KBCT-TVITulsa; and inter-
ests in several cable TV systems in
Arkansas, Oklahoma, and Texas.

Four reasons why radio stations
in over 50 markets
use Surrey Research

Roger Wimmer, PhD - President
Chris Porter — Vice President
Fran Judd - Research Analyst

Mike Henry - Director of Marketing

Demand the best.
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SELLER: Joyner Communications
Inc., principally owned by Thomas
Joyner. He also owns WZFX/White-
ville, NC; WQOK/South Boston, VA;
and WMVA-AM & FM/Martinsville,
VA.

FREQUENCY: 101.9 MHz

POWER: 100 kw at 1020 feet
FORMAT: Urban

BROKER: Cecil L. Richards Inc.
COMMENT: This station sold for $1.5
million in September 1986.

-f" MX E
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WUCP/Summerdale (FM CP)
PRICE: $5000

TERMS: Cash

BUYER: Tempie University, which al-
so operates WRTI/Philadelphia.
SELLER: Central Pennsylvania Busi
ness School Alumni Association
FREQUENCY: 91.7 MHz

POWER: 250 watts at minus 34 feet

mm?“wy R
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WKFD/Wickford

PRICE: $322,500

TERMS: Escrow deposit $17,000,
total cash payment of $225,000 at
closing. Five-year promissory note for
$97,500 at 12% interest.

BUYER: Wickford Wireless Inc.,
owned by Jeanmarie Volk McGow-
an.

SELLER: Inlet Communications Inc.,
owned by Paul Pabls, Holly Wood,
Krystyne Pabis, and Stephanie
Pabls.

FREQUENCY: 1370 kHz

POWER: 500 watt daytimer
FORMAT: AC

BROKER: Bob Kimel’s New England
Media Inc.

COMMENT: This property sold for
$305,000 in September 1987.

WITM/Elizabethton

PRICE: $30,000 for 30%

TERMS: Cash

BUYER: James Chambers of Eliza-
bethton, TN.

SELLER: Selliing sharehoiders of
Good Shepherd Broadcasting Corp.
include Gary Ward, John Henderson,
Rebecca Henderson, and Jakie Bai-
ley.

FREQUENCY: 1520 kHz

POWER: 1 kw daytimer

FORMAT: Religion

COMMENT: In April, Bailey and Hen-
derson purchased 49% interests by
releasing Ward from certain liabilities.
The station sold in March 1987 for
$165,000.

WHZZ/Huntingdon

PRICE: Assumption of undisclosed lia-
bilities

BUYER: J.D. Kyle Manns
SELLER: BJH Broadcasting
owned by Robert Hudson.
FREQUENCY: 100.9 MHz
POWER: 3 kw at 300 feet
FORMAT: CHR

WJAK/Jackson

PRICE: $226,000

TERMS: Escrow deposit $7500.
Cash at closing $50,000, balance
payable via five-year promissory note
at 11.5% interest.

BUYER: Bishop Haroid Allen, Patri-
cia Ann Allen, and Dorothy Herbert
of South Ozone Park, NY.

SELLER: Zamar Inc., owned by Fred
Threet Jr., Alfred Robinson, and
Beulah Hannis.

Inc.,

FREQUENCY: 1460 kHz

POWER: 1 kw daytimer

FORMAT: Gold

COMMENT: This station sold for
$192,000 in November 1985.

@wfw %—.u 2 i

KERV & KRVL/Kerrville
PRICE: $760,000

TERMS: Escrow deposit $35,000,
additional $725,000 cash due at
closing.

BUYER: Formby Broadcasting Co.
Inc., owned by Clint Formby of Here-
ford, TX. He owns interests in KPAN-
AM & FMMereford, TX; KLVT/Levei-
land, TX; KTEM & KPLE/Temple, TX;
and KSAM & KHUN/Huntsville, TX.
SELLER: Stiles Communications
Corp., owned by Jerry Stiles of
Plano, TX. He also owns KRDM/Ard-
more, OK.

FREQUENCY: 1230 kHz; 94.3 MHz
POWER: 1 kw day/250 watts night; 3
kw at 105 feet

FORMAT: AC; Country

BROKER: Ray Schonbak of Media
Venture Partners.

COMMENT: This combo soid for $1.1
million in November 1986.

WPVA & WKHK/Richmond
PRICE: $7 miliion

TERMS: Cash

BUYER: ABS Communications
Corp., owned by Ken Brown and Jon

Sinton. They also own KROD &
KLAQI/EI Paso.

SELLER: Briil Media Co Inc., owned
by Alan Brill. The company also owns
WEBC & WAVC/Duluth, MN; KQWB-
AM & FMI/Fargo, ND-Moorhead, MN;
WIOVIEphrata, PA; KLIK & KTXY/
Jefferson City, MO; and WAGO/
Reading, PA. The company is buying
KUAD/Windsor, CO.

FREQUENCY: 1290 kHz; 95.3 MHz
POWER: 5 kw daytimer; 25 kw at 300
feet

FORMAT: Gold; Country

BROKER: Tony Rizzo ofBlackburn &
Co.

P

WJMC-AM & FM/Rice Lake
PRICE: $1.1 million

TERMS: Assets valued at $750,000
to be paid in cash at closing. Noncom-
pete agreement valued at $350,000,
to be paid in escalating annual in-
stallments over seven years.

BUYER: WJMC Partnership, owned
by TKC Inc. of Eau Claire, WI and
Midwest Management Inc. of Madi-
son, WI. TKC is owned by Thomas
Koser and Robert Koser. Thomas
Koser also owns interests in WITL-
AM & FM/Lansing; WKHQ-AM & FM/
Chartevoix, Ml; and WCHT & WGLQ/
Escanaba, MI. Midwest, principally
owned by William Walker, also owns
WTDY & WMGN/Madison, WI;
WKKN/Rockford, IL; and WKMQ/
Winnebago, IL.

SELLER: Barron County Broadcast-
ing Co. Inc., principally owned by Sid-
ney Bliss, Robert Bliss, and Crandell
Bliss. Marshall Johnston is a minority
shareholder. They also own WCLO &
WJVL/Janesville, WI; WBKV-AM &
FM/West Bend, WI;, WFHR &
WWRW/Wisconsin Rapids, WI; and
KIJV & KURO/Huron, SD.
FREQUENCY: 1240 kHz; 96.3 MHz
POWER: 1 kw; 100 kw at 540 feet
FORMAT: AC; Country
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How does it feel
to be treated

like a

Not very good, we're sure.

There’s no way to avoid this feeling when you're
just one of 10, 12 or 20 stations that are being
represented by one of the megareps.

~ Number of stations represented.__

Megarep A. Megarep B.

So if you're beginning to get that sinking feeling re;” AY: rzles 2(8) 5
of becoming just a supplier of inventory, we have a C?ﬁcagg 12 10
way for you to escape the “numbers game.” San Francisco 9 12
Move to a place where you don't have to Boston 7 11
compete for attention. Washington 10 12

At Eastman, you're an individual station with a
unique personality, not a commodity. We don’t blur
the competitive differences between stations.

In fact, our people work overtime to understand
your individual market, station and audience. They
look for ideas and values that contribute to your

you're ready to be sold on quality, not just quantity,

Source: SRDS, July 1, 1988.

Number of stations represented.

getting a higher price for your product. In the top Fastman Radio.
20 markets, where Eastman reps a leading station, New York 9
the market cost per point has increased 11 percent Los Angeles 2
In two years. Chicago 1
Does your rep really sell your station the way San Francisco 1
you want it sold. . .or is it just price and ratings? If Boston 1
Washington 1

give Eastman a call at (212) 581-0800.

EASTMAN===4:

The alternative to the megarep.

WAWWAW=-americanradiohistorv.com
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OVERVIEW

Writing Recommendations For Mr.

ith more and more ex-
employees charging
their former employers

with slander or libel because of
what was said in a written recom-
mendation, it’s no wonder that the
concept of writing a letter of
reference for an exiting employee
is heading the way of the 78rpm
record.

Although litigious employees can
forever blotch or destroy their
careers, as companies loath to
hire anyone who has filed suit
against a previous employer -
regardless of the court’s decision
or whether such legal action was
justifiable — the growing fear of
litigation is forcing prospective
employers to rely on other factors
when making hiring decisions.

According to the Chicago-based
Challenger, Gray & Christmas con-
sultancy firm, the attention paid to
interviews and the informal net-
working of friends have gained in
importance as bosses are now
more likely to trust their intuition
and the judgements of people with
whom they are familiar.

75% Of References
Go Unchecked
Even when given, recommenda-
tions often go purposely unnoticed.
At least one expert says that 75% of
employers are not bothering to

RAB Sets
Headliners

he Radio Advertising
TBureau (RAB) has con-

firmed Harvey MacKay,
Og Mandino, Hugh Thrasher,
and Fred Friendly as headlin-
ers for its 12th Annual Manag-
ing Sales Conference, which
will be held at the Loews Ana-
tole in Dallas from February 2-5,
1989.

check references, as bosses would
rather not waste their time on the
non-answers they’d likely see — or
hear. After all, few job-seekers
would hand out the name of a
former employer who’d say un-
favorable things about them.

LIAR To The Rescue

So what can you do when you’re
forced into the position of having to
give a recommendation to some-
one whose work record is mediocre
at best? You could try borrowing a
phrase or two from a recent book
by Robert Thornton, a professor of
economics at the Bethleham, PA-
based Lehigh University.

Published by NYC-based Mea-
dowbrook, the “‘Lexicon of Inten-
tionally Ambiguous Recommenda-
tions” (LIAR, for short) is packed
with double-edged ‘‘complimen-
tary” references that will satisfy
the exiting employee, get you off
the hook, and — if the prospective
employer has any ability to read
between the lines — will provide
the person reading the letter of
recommendation with enough in-
sight to make his own decision.

Thornton’s book covers categor-
jes ranging from ‘absenteeism”
and ‘‘incompetence” to ‘loose
morals” and “unreliability.” Here
are 12 of our favorites:

* A man like him is hard to find.

He disappears frequently.

& Mrs. Wrong

« She’s a difficult person to re-
place.

She’ll sue if you try to fire her.

* Even though his work record
was only average, his true ability
was deceiving.

He was extremely adept at ly-
ing.

« He couldn’t have done a better
job.

He’s hopeless.

e She was always high in my
opinion.

She was often seen smoking a
joint.

+ He merits a close look.
Don’t let him out of your sight.
e She has made immeasurable
contributions to our firm.
Far too minor to be measured.
¢ I'm confident she’ll make out
on her new job.

She made out with most of the
guys at her old one.

* Most of us had rather good im-
pressions of him.

But there was one guy who
could mimic him perfectly.

« She takes a lot of enjoyment
out of work.

.. . and ruins it for others, too.

« He’s a promising worker.

... promising to get it right
next time, promising not to be late
again, promising to stay busy . . .

o Her input was always critical.

She never had a good thing to

say.

Give The Right Raise

veryday is Christmas, or
E so it seems when you're

the one handing out the
raises. However, to keep employee
increases fair, you have be a little
bit of a Santa Claus and a little bit
of a Scrooge. According to the Ger-
mantown, MD-based General Busi-
ness Services counseling firm, you
should keep the following factors in
mind when deciding how high to
boost salaries:

NEW YORK
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The Industry’s Best
' Ratings & Resource

The single source for . . .
« Top 100 Market Ratings

o Arbitron & Birch Results

« Demographic Comparisons
o Complete Industry Directory

Order your personal
copy of this easy

to use desktop guide.
Call Kelley at
213-553-4330

o Budgets & Profits. Remember,
salaies are a fixed cost.

o Seniority. Don’t overlook the
subtle contributions of longterm
employees. These people’s loyalty
and company knowledge should
not go unnoticed.

e« Amount. Large annual in-
creases often take big bites out of
the firm’s finances. Consider giv-
ing smaller biannual raises to gain
positive results not only in employ-
ee attitudes, but also in the com-
pany’s cash register.

« Business Conditions. If you
keep your staff abreast of the
firm’s financial conditions, they
may be more understanding — and
less demanding — when purse
strings are tight.

o Alternative Benefits. Try offer-
ing extra holidays, time off, and
other such incentives instead of
money.

« Fairness & Confidentiality.
You can avoid employee resent-
ment and possible legal headaches
by keeping salary ranges fair and
confidential. If your employees are
doing the same job, pay them the
same. Be mindful of accurately re-
warding employees for individual
contributions, but don’t have dif-
ferent salary ranges for no ap-
parent reason.

Sales Strategy
Will Return

Chris Beck is on vacation.
His Sales Strategy column will
return next week.

www.americanradiohistorv.com

P UL

GOING MOBILE

T 1

RENA b
Vi ey :}lﬁi
| S— I

e

i

{

i
<

T
ok X

Office In A Briefcase

has been partially resolved with the introduction of a portable elec-

T he common business dilemma of having to be two places at once

tronic office. The device keeps constantly mobile managérs on the
job — and on the road — by putting a Zenith laptop computer, a Motorola
portable celiular phone, and a printer all into one, 21-pound suitcase.
The cellular phone is the key to the system’s effectiveness, as it en-
ables the user to receive and transmit information, thus making the laptop
computer much more than an otherwise “dumb terminal.”
You can even add a fax machine to the system with the instaliation of
a special circuit board. Designed by the Herndon, VA-based Secure
Technologles company, the James Bond-like system is. retail priced at
$7200 (add $700 more for the fax conversion). For more info, call the

firm at (703) 471-6338.

Be A Coach,

Not A Quarterback

gating your department’s
workload because you feel
that you can do the job better and
faster than anyone else, perhaps
you should rethink your ‘‘game
plan” and relationship within the
team.
According to the NYC-based Ex-

I f you’re having difficulty dele-

ecutive Female newsletter, you’d
be better off to see your role as that
of a coach, instead of a quarter-
back. By training, motivating, and
encouraging his team, a coach
scores victories — even though his
hands never touch the ball during
the game.
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©® September 17 - October 2 —
Summer Olympics. Seoul,
South Korea

©® September 29 - October 1 —
Foundations Forum ’'88 Hard
Rock/Heavy Metal Convention
Sheraton Universal Hotel. Los
Angeles, CA

® October 4-5 — National &
American League Champion-
ship series begin. (NL 10/4; AL
10/5)

® Week Of October 10 —
World Series begins. National
League park

® October 10 — CMA Awards
Opryland Hotel. Nashville, TN
® October 11 — BMI Country
Awards. Tennessee Performing
Arts Center. Nashville, TN

® October 11-16 — National
Black Media Coalition 15th An
niversary Conference. Adam’s
Mark Hotel. Houston, TX

e e R L e

b R R

R

e e

® October 12 — ASCAP Coun-

try Awards. Opryland Hotel i
Nashville, TN

® October 26 — Kagan Semi
nar: Radio Station Acquisitions
New York Helmsley Hotel. New

York, NY

® October 27-30 — Eighth An-
nual CMJ Music Marathon Con
vention. Vista Hotel. New York
NY

® November 10-12 — 19th An-
nual Loyola Radio Conference
Holiday Inn Mart Plaza. Chica-
go IL

oL e

® November 11-13 — Young
Black Programmers Coalition
Annual Meeting. Houston, TX

® November 30 - December 3
— RTNDA Annual International
Convention. Las Vegas Con
vention Center. Las Vegas, NV

S T e e e R
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"THE ONILY WAY IS UP”

THE NERUT SINGILT FROM THMRE
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ORTHOMING WANTED ALBUM

ALREADY 461 IMN THE U.K.
FOR 5 WEEKS !
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OVERVIEW

KCRW MORNING DJ TURNS AUTHOR

Schnabel Collects Eclectic
Conversations

t’s rare to find a radio show
featuring sounds any more
esoteric than the stuff you’ll
hear on “Morning Become Eclec-
tic,” the morning music program
on KCRW/Santa Monica,CA. Host-
ed by Tom Schnabel, the National
Public Radio flagship station’s
MD, the show also includes inter-
views with many of the artists
whose music is regularly aired. As
a result, Schnabel has accumulat-
ed a wealth of conversations with
performers, ranging from King
Sunny Ade and Philip Glass toJoan
Baez and Andreas Vollenweider.
“Stolen Moments: Conversa-

tions With Contemporary Musi-"

cians” (Acrobat Books; $13.95, pa-
perback) captures 35 of Schnabel’s
most intriguing interviews. Pre-
sented in a Q&A format — just as
they appeared on the air — the col-
lected interviews provide a rare
glimpse into the personalities of
such major artists as reclusive
jazz/blues singer Nina Simone,
film director Bertrand Tavernier
of “Round Midnight” fame, com-
poser Ryuichi Sakamoto, and

multimedia eccentric Tom Waits.
As head Talking Head David
Byrne (one of those interviewed)
writes in the book’s foreword:
“This is"a bock of conversations
with people I have most admired
and wanted to meet.”

As is the case with any book of
this nature, ‘‘Stnlen Moments” pro-
vides a compendium of notable
quotes from some eminently
quotable people, including:

Leonard Cohen: “The kind of
surrender that is involved with love
means that you have to take a
wound also.”

Branford Marsalis: ‘“There’s a

Stolen Moments

COkvINgA Ty
ON: Wity canTimacrasy KU AN s

Tom Sthnapel

PRI owonog oy

T

big difference between people who
make music and people who play
music.

Tom Waits (on New York City):
“It’s very angry sometimes. It
rears up and chases you all the way
home.”

Nina Simone: ‘“‘Knowing what I
know now, I would never have got-
ten into show business. I would
have picked potatoes, I would have
pleaded with my mom and dad

TOP TEN SHOWS
SEPTEMBER 19-25

1 XXV Summer Olympics
(Thursday, 9/22)

2 XXIV Summer Olympics
(Saturday, 9/24)

3 XXIVv Summer Olympics
(Friday, 9/23)

4 XXIv Summer Olympics
(Sunday, 9/25)

§ XXIV Summer Olympics
(Wednesday, 9/21)

6 XXIV Summer Olympics
(Tuesday, 9/20)

7 XXIV Summer Olympics
(Monday, 9/19)

8 CBS Sunday Night Movie
(“A Stranger Waits")

9 Head Of The Class
(Tuesday, 9/20)

10 Growing Pains

(Tuesday, 9/20)

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted, subtract one hour for
CDT. Check fistings for showings in the
Mountain Time Zone. All listings subject to
change.

e A SUNDAY KIND OF LIVE
(ON TAPE): Saxophonist David
Sanborn and Squeeze's piano

6w

RSN RNR

pounder Jools Holland are co-
hosts of the new musical variety
series “Michelob Presents Sun-
day Night.” The show’s execu-

I MET HIM ON A SUNDAY — All-American sax fiend David Sanborn.(l) and
veddy British ivory tickler Jools Holland, soon to be photographed in the

same room together.

tive producer is Lome Mi-
chaels, creator of the landmark
series “Saturday Night Live.”
The hourlong “Sunday Night”
will feature a mix of music, com-
edy, and animafion. Musical
guest on the premiere episode
is sweet baby James Taylor.
{“Sunday Night"} airs in most
markets on NBC, following local
late night news broadcasts. The
debut program will air Sunday,
10/2, immediately after NBC's
coverage of the Olympic
Games' closing ceremony.
Check local listings for channel
and air time in your market.)

e TOPS O’ THE POPS: Now
into their third decade of hits,
the Four Tops will sing their lat-
est chartbuster (“Indestructi-
ble"}, while onetime '60s sing-
sations Paul Revere & The
Raiders will belt out a medley of
their biggies on ‘Live! Dick
Clark Presents" (CBS, Wed-
nesday, 8pm).

Note: Last week's Nielsen Media

Research list of top ter TV shows was
amended after R&R went to press. The
#9 entry should have been the XXIV Sum-
mer Olympics (Saturday, 9/17); the #10
entry — previously ranked #9 — should
have been the XXIV Summer Olympics
fopening cereronies, Friday 9/16).

Joe Jackson: “If you want to
make genuine major changes in so-
ciety, then playing a guitar and
singing isn’t the way to do it.”

Robbie Robertson: ‘“You take a
kid from driving a truck, and sud-
denly his music and his image is
controlling the world ... I don’t
think that’s a real healthy exist-
ence.”

WEEKEND BOX OFFIC
SEPTEMBER 23-25

L

1 Dead Ringers $3.0
(20th Century Foxj™*

2 Die Hard $2.4
(20th Century Fox)

3 A Fish Called $2.2
Wanda(MGM/UA)

4 Who Framed $1.69

Roger Rabbit(Buena Vistaj

§ Cocktail $1.64
(Buena Vista)
6 A Nightmare On $1.61

Eim Street 4: The
Dream Master(New Line)

7 Young Guns $1.5
(20th Century Fox)
8 Moor: Over Parador $1.4
(Universal)
9 Betrayed $1.3
(MGM/UA)
10 Kansas $1.2

(Trans World
Entertainment) *

*First week in release

All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This wegk's openers include
“Heartbreak Hotel,” in which an
aspiring young rock musician
kidnaps the 1972 edition of El-
vis Presley (played by David
Keith) in order to help his mom
(Tuesday Weld), his small
town, and his career. It all hap-
pens to an RCA soundtrack fea-
turing the King, Keith, the kid,
and a pair of period pieces from
Alice Cooper and Dobie Gray.

Also opening this week: “Big
Time,” which primarily consists
of concert footage of Island re-
cording artist Tom Waits fiimed
during his 1987 tour. Island re-
cently released a live album of
the same title. But some of the
songs heard on the album are
not seen in the film and some of
the versions heard in the movie
are not the same versions that
appear on the LP. Whew!

NEW THIS WEEK

®10cc AND GODLEY & CREME: CHANGING FACES (PolyGram)

Kevin Godley and Lol Creme were members of British hitmakers 1Jce
before they decided to split and make albums on their own. The duo are
probably best known, however, as music video pioneers, directing con-
cept vids for themselves and umpteen others. This program — featuring
more than 60 minutes of live and studio footage — consists of 10c¢
material, including “The Things We Do For Love” and “I'm Not In Love," as
well as the pair's later work. Of special note is “History Mix,” a 17-minute
anthology of their award-winning videos for other artists, climaxing with
their own classic “Cry"” clip. (Street date: 10/3).
®SLAUGHTERHOUSE ROCK (Sony)

This limited theatrical release centers around a gang of new wave, vam-
pire-like monsters (shades of “The Lost Boys'"!) who transform Alcatraz in-
to their new hangout. Although a soundtrack LP was never released, Akron
spudboys Devo provided the horror show's musical score. Look for rock
singer/choreographer Toni Basil in a featured-role as the ghost of a d2ad
rock star. (10/3).
®A VISION SHARED: A TRIBUTE TO WOODY GUTHRIE

& LEADBELLY (CMV) )

A tie-in with Columbia’s recent album package, this is a 70-minute tri-
bute to these two pioneering folk and blues musicians. Featured artists in-
clude Bruce Springsteen, U2, Bob Dylan, John Cougar Mellencamp, and
Willie Nelson (who performs Leadbelly's “Goodnight Irene,” which Brian
Wilson performed on the LP), as well as Sweet Honey In The Rock, Pete
Seeger, Arlo Guthrie (Woody's son), Emmylou Harris, and Taj Mahal.
This is a longer version of the special that recently aired on Showtime.
Among the additional 15 minutes of footage not shown on pay-TV is
Springsteen’s rendition of Guthrie's “I Ain't Got No Home.” (10/4).

™
. P e
TENORS OF ALL TIMES — Woody Guthrie (I} and Leadbelly, back from
the dead and ready to raise Americans’ social consciousness all ovar
again.

®BEN SIDRAN: ON THE LIVE SIDE — THE VIDEQ (A&M)

A video version of last year's live LP, shot at the Ordway Theater in Min-
neapolis and spotlighting the cult Windham Hill artist who hosts “New Vi-
sions” on VH1 as well as Natlonal Public Radio's ‘‘Sldran On Record."
Sidran is joined by jazz saxophonist Phil Woods and former employar
Steve Miller for a new age-style version of their co-written Miller hit “Space
Cowboy."” (10/4).
® TIMBUK 3: GREETINGS FROM EDEN ALLEY (MCA)

Nine video clips from the Austin-based husband and wife duo, featurirg
six from their latest IRS LP (which shares its title with the program) ard
three older tunes, including their big hit, “The Future's So Bright (| Got:a
Wear Shades).” Also featured: the seasonal anti-war toys tune, “All |
Want For Christmas.” (10/6).

LS

S

R BTN

CURRENT

®COCKTAIL (Elektra)
Singles: Powerful Stuff/Fabulous Thunderbirds
Kokomo/Beach Boys
Don’t Worry, Be Happy/Bobby McFerrin (EMI)
Rave On/John Cougar Meilencamp
Other Featured Artists: Georgia Satellites, Ry Cooder, Starship
®COMING TO AMERICA (Atco)
Single: Addicted To You/Levert
Other Featured Artists: Cover Girls, Nona Hendryx, System
®MARRIED TO THE MOB (Reprise)
Featured Artists: Sinead O'Connor, Debbie Harry, Feelies
@ CADDYSHACK il (Columbia)
Singles: Nobody's Fool/Kenny Loggins
Other Featured Artists: Cheap Trick, Lisa Lisa & Cult Jam w/Full Forea

UPCOMING

®BIG TIME (Island)

Featured Artist: Tom Waits
®HEARTBREAK HOTEL (RCA)

Featured Artists: Elvis Presley, David Keith, Alice Cooper
‘®BUSTER (Atlantic)

Single: A Groovy Kind Of Love/Phil Collins

Other Featured Artists: Four Tops, Hollies, Dusty Springfieid
®/MAGINE (Capitol)

Single: Jealous Guy/John Lennon

Other Featured Artists: Beatles
@ THE COURIER (Virgin)

Featured Artists: U2, Declan McManus, Hothouse Flowers

— A ericanradiohistorv.com
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OVERVIEW

Airlines Trimming Food Budget Fat

T he major airlines have
never been known for
their cuisine, which gener-
ally rates one notch above
high school cafeteria fare. None-
theless, many of America’s big-
gest flying firms have begun to
save big bucks by making small,
simple changes in their regular
food service.

For example, United Airlines is
now saving $80,000 a year since
it stopped putting olives in morn-
ing martinis. The airline claims
it's a rare traveler that drinks-a
martini before noon anyway, and
most of those olives were going to
waste. Meanwhile USAir cut its
food service costs to the tune of
$12.2 million by bagging its own
ice and packing its own liquor
kits and snacks instead of paying
a catering system to do it.

The latter company is probably
saving a bundle, as it already
spends the least of any of the ten
major airlines on food — a total of
$49 million last year — mainly
because it doesn’t offer first-class
service, and gives passengers

predominantly short flights.
(USAir does plan to add first-
class sections when it merges
with Piedmont next year, but will
continue to favor snacks over
meals, with first-class
passengers being offered a big-
ger selection and quantity.)
Eastern Airlines made a
highly-publicized food change
last year when it stopped serving
hot meals on short flights, saving
the company $14.9 million during

- Tightening The Flight Belt
Five of America's ten biggest airlines spent less on food per passenger
last year than they didin 1988,

Alrfine 1088 1987 % Change

Pan Am $6.64 - 86.40 -36

United $4.73 g£492 +4.0

American  $5.21 . §5.20 -0z

TWA $5.36 $5.00 -50

Delta - $3.94 $4.10 +4.1

Northwest . $5.11 $3.90 —23.7

Continentai $3.17 $3.40 +7.3

Eastern $4.05 §3.53 —12.8

Pledmont  $2.04 $2.29 +12.3

USAIr $1.93 $1.97 +2.1 -

; ; 2ihh Source: Aviation Daily

peanuts and soft drinks on its the last 12 months.

Incidentally, even though it
spent less money per passenger,
Northwest’s total food budget of
$145.5 million for last year was
$40 million more than the year-
previous. The reason for this is
that the company’s merger with
Republic in 1987 resulted in
shorter flights during which it
followed USAir’s example and
served only snacks. And if you
believe that this reduced service
will result in reduced rates . . .

stations?

Program Directors:
Looking for fresh ideas?

Searching for new talent?
Like to hear other major market radio

Call toll free 1-800-234-0106
for information about new
SoundBanc"Listening Service.
More than 170 major market radio
stations recorded weekly!

MEDIA
MONITORS,
INLC.

New York » Los Angeles « Chicago « San Francisco * Detroit * Atlanta * Miami « Boston ¢ Indianapolis * Washington, DC.

16 m RaR September 30, 1988

WYWAA-arRereanradiehistorv-com

Average American’s
Income Up 6.5%

Households, Single Persons Benefit Most

rising tide lifts all boats,

and the tide of money flow-

ing into American house-
holds and- family bank accounts
has been steadily rising since the
beginning of the decade. However,
the US Census Bureau’s annual in-
come survey shows that some of
the boats that US households find
themselves in have been rising
faster than others.

Among American households,
real income hit a median level of
$26,000 in 1987 — a 6.5% increase
from 1980’s $24,400 figure. During
this seven-year period, households
headed by whites showed the big-
gest average increase in income
(6.5%), while households headed
by blacks saw incomes rise 4.3%
and households headed by Hispan-
ics managed but a 2.3% rise in
average income.

The primary reason for this last
difference is age. In comparison to
white and black household heads,
Hispanics are younger, and the in-
come of younger Americans trails
that of middle-aged employees.

Family Figures
Households having two or more

A

R
(11
e

alk about your bad luck!

I “Tylenol,” the non-aspirin
painkiller manufactured by
Johnson & Johnson, received more
than its fair share of bad publicity
in 1982 when somone filled several
of the capsules with cyanide, there-
by causing the deaths of seven un-

léé 'C'réamﬂ |
From
Potatoes?

otatoes, which have turned

up in virtually every reci-

pe and dinner dish possi-
ble, can now be found in frozen
yogurts and fruit sorbets. The
tuber’s expanded role on dessert
menus is a sweet idea from Idaho
Falls, ID-based Reed’s Dairy Inc.,
the same folks that first developed
a potato-based ice cream two years
back.

By using specially cooled
potatoes, the company has dis-
covered a way to convert spud
starch into a natural fructose
sweetener that easily replaces the
sugar and cream found in more
traditional; i.e., fattening desserts.
The frozen treats still contain some
milk and cream — save for the
sorbets — and the manufacturers
won’t say exactly how much potato
is actually used in the products.

However, increased distribution
and rising sales seem to back up
the company’s claim that its pro-
ducts — suitable for diabetics and
dieters alike — have a similar taste
and texture to true dairy desserts.
Mmmm-ummm, good!
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related people are defined by the
Census Bureau as ‘“families.”
Among US families, median in-
come rose from $29,000 to $30,850
during the past seven years —
placing the family median at near-
ly $5000 more than that which
households currently average.

One reason for these higher
household figures is that married-
couple families — with both
spouses working in 56% of the
cases — have enjoyed an average
8.8% increase in income during the
surveyed period, boosting their
earnings an average $2800 per year
in the process.

However, all family groups
haven’t cashed in for the same
amounts. Those headed by women,
for example, witnessed their in-
come crawl from $14,300 to $14,600
— which translates into a gain of
only 2% over the seven-year period
surveyed.

Finally, in comparison to all in-
comes (family or otherwise), the
median income of single persons
rose nearly 12% — nearly double
the average median income in-
crease — between 1980 and 1987.

Is Arrive
suspecting Americans.

As a resuit, the company pulled
all capsules from the market and
replaced them with caplets. How-
ever, just as Tylenol looked like it
had regained sales momentum,
medical researchers reported that
aspirin could help prevent heart at-
tacks, causing J&J’s share of the
$1.8 billion retail market to slip
further.

Nonetheless, the company is
looking to add about $40 million in
annual sales with a ‘“‘gelcap” ver-
sion of Tylenol that’s just hit the
market. The new gelatin-coated
pills are one-third smaller than
capsules and much easier to swal-
low than caplets.

Born To:

WLKIi/Angola, IN midday per-
sonality Randy Edwards, wife
Karen, son Brandon, Septem-
ber 1.

SBK Entertainment World
Vice Chairman/Partner Martin
Bandier, wife Dorothy, son

Max, September 9.
WBMW/Washington, DC
midday personality Bob Payne,

wife Ginger, daughter Kelly,
September 20.

Marriages:

WRBQ-FM (Q105)/Tampa
MD Bobby Rich, to Q105 Con- |
tinuity Director Laura Walter, @
September 17. 3

WKKQ/Duluth, MN afternoon
personality Michael Alan, to &
Angie Melgard, September 17. &

WZNY/Augusta, GA evening &
personality Ted Alexander, to
Laurie Rostosky, September £
17. &
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The Strategic advantage:

Radio is not a typical consumer product like
cigarettes or spaghetti sauce. Tastes and attitudes
change very quickly in our field. If you’re only
researching your listeners once a year, you're
missing a genuine competitive advantage.

Strategic Radio Research offers a unique,
customized research program that could keep
you in touch with your listeners every week of
the year. Weekly perceptual research to monitor
the changing attitudes of your target audience.
Weekly tracking on your current music. Plus
weekly research on your oldies. All in one com-
prehensive system that we've been fine-tuning
and improving for over eight years.

Great programmers and managers like KMEL/
San Francisco’s Paulette Williams & Keith Naftaly,
WODS/Boston’s John Gehron & Dave Van Dyke,
WJLB/Detroit's Verna Green & James Alexander,
KRXY/Denver’'s Joe Parish & Mark Bolke, and
WGCI/Chicago’s Marv Dyson, Sonny Taylor, &

PERLEPTUAL
RESEARGH
EVERY WEEK

Barbara Prieto have all learned that the closer
you get to your listeners, the more successful
you'll be.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today at (312) 280-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product.
It will help you win.

Exclusively from

AR

211 E. Ontario
Chicago, IL 60611
(312) 280-8300

e AN SN FInanEadiahictans oam . E—


www.americanradiohistory.com

18 m R&R September 30, 1988

“TELL THAT GIRL
TO SHUT UP”

TRANSVISION
VAMP

" NEW&ACTIVE “|

KRBE 33-31 KYRK 33-30 KYYY deb 40
WGH deb 31 KWNZ 27-24 WCIL deb 26
Q100 deb 40 KATD 23-20 KTRS 33-28

WNOK add WWFX add KMOK add
KLQ add  WKPE add KOZE 24-18
PLUS ...

PRO-FM  KBFM KLUC WPFM  KFBQ
Y95 BJ105 KOY-FM KIXY KZFN
KXYQ KSAQ G9s KWTX KzOzZ
KITS KTUX WOMP WHSL  SLY96
WRCK WGRD WFXX WBNQ Y97
WYCR KJ103 WHTO KKXL

K106 WHOT KAKS 99KG

KZZB KF95 KQlz KPAT

WZYP KIKX WZKX KFMW

From The Provocative New Lp POP ART

RECORDS

—_— e

Gimme A WTG

o, ladiesandgentlemen, at long last we

have a name for the new CBS-funded

West Coast label headed by Jerry
Greenberg — drum roli, maestro — WTG

Records.

But what do the initials stand for? Try
Waliter (as in Yetnikoff), Tommy (as in
Mottola), and G (as in Greenberg). When ST
called the ever-modest Greenberg to confirm
this theory, he suggested that the initials could
also stand for “Wax Turned Gold,” “West
Coast Talent Group” (the official acronym),
“We're The Grooviest,” or — our personal
favorite — “Where's The Gelt?”

b s

Z100/NY has service-marked the phrase
“Serving the universe from the top of the
Empire State Building,” which the CHR burner
uses in its top o’ the hour ID.

However, when Hot 103 became Hot 97
last week, it too began transmitting from the
top of the Empire State Building — in fact, 30
feet above Z100 — and began using the
following 1D: “From the top of the Empire
State Building this is 97.1 WQHT/NY, Hot
97."” Nevertheless, Z100 served Hot 97 a
cease-and-desist order on Friday (9/23),
which the latter was ignoting at presstime.

Hot 97 PD Joel Salkowitz told ST, “You
can’t service-mark a location. Since they're not
really on top, maybe they should tell folks the
truth, which is that they're serving the universe
from 30 feet below Hot 97, which is on top of
the Empire State Building.” Z100 PD Steve
Kingston took a pass on commenting. Stand
by, legal beagles.

ST's unconfirmed ear hears that Coleman
Research VP Richard Harker and President
Jon Coleman have come to a parting of the
ways and means, and that Harker will either be
heading to Syracuse, NY or opening his own
consultancy.

Gemini Broadcasting principal Jim
DeFiglia, who was trying to buy WWKB &
WKSE/Buffalo from Price Communications,
put up a $100,000 deposit in the process.
When Price backed out of the deal claiming
satisfactory financing hadn't been reached,
they kept DeFiglia’s deposit. Consequently,
DeFiglia is pursuing litigation that would require
Price to complete the deal.

Clear Channel’s KHYS is now officially
licensed to Port Arthur-Houston, and is on the
air under new PD/afternoon driver Steve

STREET TALK

On Wry

Hegwood, formerly of WLUM/Milwaukee. The
newly-named night personality is Famous
Amos from crosstown 93Q.

No official comment from anyone on this,
but after four months as PD at KABCI/L.A.,
John Broeske has resigned, citing
“philosophical differences” with VP/GM
George Green.

Geffen VP/Promotion Al Coury on the
Bush/Dukakis Presidential debates: “| wouldn't
hire either one to fill my secondaries opening.
Instead, | promoted Craig Coburn from
within.”

Since WMXP/Pittsburgh didn't go CHR,
could another major FM signal be poised for
the flip? ST hears Pyramid’'s WPIT is
considering the move.

Looks like Tom Joyner didn't get the nod
from WKHK/Petersburgh owner Alan Brill to
buy Richmond’s only Country FM. Instead, the
deal has gone to Joint Communications
consultant Jon Sinton and Ken Brown, who
are principals in ABS Communications. Look
for 'KHK to stay Country.

New AC WBMW/Washington has applied
for and received permission to use the call
letters WJFK. GM Ken Stevens was not only
noncommittal on whether they’d pick up the
calls, but also content to straddle the fence on
the subject of a wholesale format change as
well as the possibility of simulcasting with
Howard Stern.

After 14 years with RCA, National
Promotion Director Mike Becce has
announced that he'll be leaving “Nipper,” but
not until the end of the year. Call him at (212)
930-4105.

Former B97/New Orleans morning man
Cajun Ken Cooper is new to afternoons at
94Q/Atlanta, and ST's ear-to-the-peach hears
that there'll be more changes on the way, as
PD Jan Jeffries is reportedly swinging the
station back toward mainstream CHR.

So what about 94Q’s nightly “Jazz
Flavours” program? Reportedly, its hours will
begin a bit later than its present 7pm start.
And how will that sound next to Bon Jovi?
Meanwhile, MD Craig Ashwood has given up
his midday airshift, but will be staying on

board.
Continued on Page 20

(Advertisement)
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Suspicious ooh’s and aahh'’s reported from
the RadioWare booth at the NAB. Seems
people who had not seen the Generation |I
Music Scheduling software in a while were
noticeably wowed. Experience the thrill for
yourself by calling 915-682-2255 for a free
demo disk . . . and to avoid rumors keep the
door open as you review the material.

the media gallery . . . marketing to the media
915-682-2255

wWWw.americanradiohistorv.com
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;-Jﬁls*.‘égi*féé'x*f i 9 & O s 1:%‘::’%%’ . “%&
RadioWare’s Generation il Research

just beat their toughest competitors . . .
themselves! Update includes self-prompting
data entry and many new reports. And it's
fully compatible with Generation il Music.

Thanks to all the pros who made the
RadioWare First Annual Computer Golf
Tournament such a smash. Congratulations
to Maui bound Matt Kellam, WIKZ,
Chambersburg, PA.
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i IF YOUWANT 70 GOLF. .. JOIN THE COUNTRY CLUB.

; t IF YOU WANT TO SWEAT. .. JOIN THE HEALTH CLUB.

‘: : ~IF ?U WANT TO SERVE.. .JOIN THE TENNIS CLUB.

Album release date: October 17th

Produced by Bruce Gaitsch & jJoe Pasquale
Direction: Don Powell & Gary Clark
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STREET TALK

VAN HALEN

‘““FiNnisH WuHaT Ya STtarRTED '

rS i —
VANNA PICK ME A FREQUENCY — This past week (9/22), Hot 103/NY became Hot 97 with the help of “Wheel
Of Fortune™’'s legendary lady of letters, Vanna White, who was on hand to turn the switch. The statlon also put
897,000 up for grabs at $97 a throw to listeners who could name the last song played at 103 (Debbie Gibson’s
“Staying Together”) and the first song played at 97 (M/A/R/R/S’s “Pump Up The Volume"). Seen at the site of the
turn-on are (I-r) morning team members Ron Stevens & Joy Grdnic, GM Stuart Layne, White, Hot 97 Marketing
Director Sandy Weinberger, and afternoon driver Bill Lee.

© 19 8 8

ThEe crassic FoLLow-up 1o “WHEN I1's Love”

__CHR NEW & ACTIVE |

ONE OF THE “MOST ADDED"”

96/39
INCLUDING THIS P-1 ACTION:
WXKS add WMMS on
WZOU add WCZY add 40
PRO-FM add WZPL add
KEGL add KKRZ deb 34
Y95 deb 33 KXYQ deb 25
WGH deb 34 KWOD on
WNVZ on KPLZ add

0}

RECORDED BY DONN LANDEE

WARNER BROS. RECORDS

N

FROM THE MULTI-PLATINUM LP QUR&I12. It JUST KEEPS GETTING BETTER.

C

Richard Sibelman.

WYNY MOVES UP THE COUNTRY — In addition to trading its 97 dial position with Emmis’'s WQHT, WYNY/NY can
now be found at 103 under new ownership (Westwood One) and with a new slogan: “Country 103.5, WYNY.”
Crosstown CHR Z100 bought ten-second spots on 'YNY and the Z Morning Zoo did live crossplugs to benefit all
those WYNY listeners who were shocked to hear Rob Base instead of Randy Travis at 97.1. Pictured at the
transfer are (I-r) WYNY PD Mike O’Malley, Westwood One President/CFQ Bill Battison, WYNY Advertising/Promo-
tion Manager Madeleine Boyer, WWI Exec. VP/Radio Group Mike Kakoyiannis, and WYNY Business Manager

Continued from Page 18

It's getting hard to ignore the persistent
rumors regarding Z100/NY's Scott Shannon
making a major move sometime soon. ST
hears Shannon has not only three lucrative,
but separate, options available, but also that

get interesting.

availability of WAVA/Washington morning
no deal, dude! The duo are under WAVA
some early, rather (ahem) favorable

inD.C.

Last week ST rumored that former 195/
Birmingham PD Kevin McCarthy had the
inside track on the PD opening at WAPE/
Jacksonville. Meanwhile, on Page 3 of that

at WBYU (now WQXY)/New Orleans.

in reality, McCarthy accepted the "QXY
job, but then decided to become PD at

(see Page 3). Incidentally, Capitol Sr. VP/
Programming Bill Thomas flatly denies any
format change at KQFX/Austin to CHR.

successor to Smokey Rivers, who

got the WQXY gig? Dennis Day, former
KSANJ/SF PD (see Page 3, same story).

The Pulse Of Broadcasting is no longer
beating. The business-oriented trade that
temporarily suspended publication last April
had planned to resurface this past summer,

WWW americanradiohistorv.com

his current contract expires in the near future.
No comment from the Scottster, but this could

Talk about Z95/Chicago inquiring into the
stars Geronimo & O’Meara is true, but there's
contract until March 1990. However, look for

renegotiations soon, as the pair wants to stay

issue, we reported that he'd taken the PD post

Capitol's AC-formatted KQFX/Austin instead

Nevertheless, Thomas is still looking for a

programmed WMJJ/Birmingham. Ah, but who

but met with repeated delays. Last week
(9/20), owner/publisher Eric Rhoades told
VP/Editor Tom Shovan that he was pulling the
plug. Contact Shovan at (212) 765-2587.

A Celluloid Hero Is
Something To Be

John Lennon will finally receive a star on
the Hollywood Walk Of Fame this Friday
(9/30). The campaign began last April,
spearheaded by KNX-FM/L.A. and the Pollack
Media Group.

Y95/Dallas midday personality Wendy has
landed a part in the upcoming Oliver Stone-
directed flick “Born On The Fourth Of July,”
which also happens to star Tom Cruise.

Speaking of the silver screen, a number of
Dallas stations, including Y95 and KEGL, were
duped by an ad in the Dallas Morning News
that asked for 2000 extras to show up at the
Hard Rock Cafe for the filming of
“Ghostbusters Il.” No one connected with the
flick reports knowing anything about the
hoax.

Congrats to E/IPIA Sr. VP/GM Dave Glew
and Ann Stoles on their marriage last week
(9/23) in Los Angeles. The small ceremony
was witnessed by WTG honcho Jerry
Greenberg, wife Joanna, and Beverly Hills
entertainment lawyer Jerry Edelstein.

Condolences to the family of Geffen
President Ed Rosenblatt on the loss of his
mother.

Also sad to hear of the death of indie
record promoter Chester Simmons, who
passed away (9/26), following a heart attack.
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To Fill PD Position

KSTZ/St. Louis morning an-
nouncer Larry London has been
appointed PD at Oldies WMEX/
Boston, where he will also do a
9am-noon airshift. He replaces
Gary James, who recently left to
program WDRC/Hartford.

London told R&R, “I love oldies
— always have and always will.
This music is fun to work with and
we're going to try to breathe some
life back into WMEX. I have to
evaluate the airstaff, tighten the
music, and define the target au-
dience.”

OLDIES FORMAT

Seattle’s
KJET Turns
‘Cool’

Last Friday (9/23) at 3pm
KJET/Seattle abandoned its
modern rock programming to be-
come oldies KQUL (*‘Cool
Radio”).

Seven-year PD Jim Keller was
stripped of his programming title
but, for the time being, remains
with the station in an unspecified
post. With the exception of evening
personality Damon Stuart, who
resigned, the station retains the
KJET announcing staff.

The new format reportedly
hasn’t been met with universally
favorable response. According to a
KQUL source, ‘“There have been a
lot of complaints from Seattle. Peo-
ple have been saying we have
enough Oldies stations here. Most
people ask, ‘What are we going to
listen to now?’ One person said that
he specifically moved here to listen
to KJET. It was really the only
alternative format in the state, and
people now don’t have another
choice. There’s been one positive
call in the approximately 300 we've
received since Friday.”

KJET registered less than a one
share 12+ in both the Arbitron and
Birch spring 88 sweeps.

In addition to his KSTZ post,
London was formerly GM of Metro
Traffic Control/ Detroit and was
an air personality at WCLS (now
WDFX) and WHND in Detroit,

WSAM/Saginaw, and WFMK/
Lansing.
WMEX had less than a one share

in both the Arbitron and Birch
spring sweeps.

NEWSBREAKERS
WMEX Goes To London Catron Joins WIGO As GM

Vern Catron has joined Bronson
Communications AM Urban outlet
WIGO/Atlanta as GM. The 15-year
industry vet was previouslty' OM/
PD at Urban KROZ (Z-92)/Tyler,
TX, and this is his first GM posi-
tion. Catron succeeds OM Anasta
Mickens; WIGO previously did not
have a GM.

Brunson President Dorothy
Brunson commented, “Vern Cat-
ron had both programming and ad-
ministrative experience, had put a

new station on the air, did format
analyses at 20 or 30 markets, had
done sales, and had his own promo-
tion company. As a result of all
that, I felt he deserved a shot at be-
ing GM. He’s prepared himself for
leadership.”

Catron described WIGO as
“black AC,” adding, “We play
music aimed at the 2549 black au-
dience, with blues, currents, and
oldies.

“We haven’t been showing up too

WEA Holds New Orleans Sales Meeting

Meeting and greeting at WEA’s annual national sales meeting in New Orleans were (top photo, I-r) WB Exec. VP/Treasurer
Murray Gitlin, WB President Lenny Waronker, East-West Records President Nesuhi Ertegun, WB Chairman Mo Ostin,
WEA President Henry Droz, and WCI Exec. VP Robert Morgado, (middle photo, I-r) Atlantic President Doug Morris, Atlan-
tic Chairman Ahmet Ertegun, manager Ted Fox, Island artist Buckwheat Zydeco, Droz, Island President Lou Maglia, and
(kneeling) Atlantic VP/Asst. to the President Tunc Erim; (lower left, I-r) Virgin's Paddy McCaferty, Jeoff Ayeroff, Jordan Har-
ris, and Droz; and (lower right, I-r) WB/Nashville Exec. VP Jim Ed Norman, Droz, and WB/Nashville Sr. VP Vic Faraci.

well in the ratings books, and
there’s been a lot of turnover here
in the last year or so,” Catron told
R&R. “What I expect to do is
stabilize the station and work with
some of the announcers we have to
get us back in our rightful place in
the market.”

Soechtig
GSM
At WCZY

g Al
Judy Soechtig

WCZY /Detroit has promoted
LSM Judy Soechtig to GSM, a post
vacant since Don Fahlgren left the
station in April to become VP/
Sales at crosstown WNIC.

WCZY GM Betty Pazdernik
remarked, “Judy has done a fan-
tastic job for WCZY. She mastered
the art of selling as an AE and
helped build a terrific sales staff as
LSM.”

Soechtig, a five-year WCZY vet-
eran who began her radio career at
the station, told R&R, “I started
out at an entry-level position in
sales, they promoted me to LSM
last year, and now they’ve given
me the GSM slot. What more could
I want in such a short period of
time? I'm really proud to be repp-
ing the finest radio product in the
Detroit market, which boasts
morning man Dick Purtan as well
as a very talented programming
and on-air staff in all dayparts.”

P

IT SI1ZZ1L.ES!
The Hottest Collection Of Its Kind On CD

More Than 400 Original 60s & 30s Plus :15 Edits & Power Parts

Broadcast §em€e; Inc.

Call 1-800-527-2514

(In TN and Outside USA: 901-320-4340)

ﬁ
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SOMETHING HOT
1S GOING ON BETWEEN
MII}IIAEINJ#GI(S[IN
WHITNEY HOUSTON.

NOSRNTTIE

No romantic scoop here. :
Were talking about the man in the middle of /

America’s #1 countdown show.
Shadoe Stevens.

He’s our new host to the forty biggest names (_|

in pop and rock every week. He'll bring you
the inside stories about the stars and their
music, and announce our famous Long Distance
Dedications.

The show’s American Top 40. The wildly
popular radio program that’s an American
legend, celebrating its 18th anniversary. After
all, it’s the only radio show with the exclusive

SABC RADIO NETWORKS

AMERICAN

* TOP40)

WITH SHADOE STEVEMS

Americas’1 Countdown $Show

wWAAALamericantadiohistorv.com

]

rights to the Billboard Charts.

Now, with the Shadoe factor, we have a star
who knows the stars. He's a fresh, dynamic
presence who's a regular on Hollywood Squares
and a national heartthrob.

However, his fame began in radio when
he won Billboard Magazine’s Personality of
the Year Award. He also earned widespread
recognition at WRKO in Boston as well as
at KROQ, KMET, KRLA, and KH], all in
Los Angeles.

All of which means the hot is getting hotter.

Shadoe Stevens and American Top 40.

I_ZBC WmermarkJ
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Radio

® ANITA WALLGREN has joined the
Great American Broadcasting Compa-
ny as VP/Corporate Relations & Ad-
ministration. She was formerly Princi-
pal Staff Advisor to the Asst. Secre-
tary of Commerce and Director/Na-
tional Telecommunications & Informa-
tion Administration in Washington,
DC.

® RICHARD HARKER has been ap-
pointed GM at WAQX-FM/Syracuse.
He previously served five years as
VP/GM at Coleman Research.

= b Aot

\

Jim Votaw

Richard Harker

® JIM VOTAW has taken on VP/GM
duties at KMGX/Fresno. He joins from
Country outlet KIKF/Garden Grove,
CA.

® MARY LOU GUNN has been named
GSM at KMEO-AM & FM/Phoenix.
She recently held a similar post at
KMJ & KNAX/Fresno.

® JEFF SIEGEL has returned to KSJO
& KHTT/San Jose as GSM. He was
with the stations for seven years be-
fore joining crosstown KOME for a
brief stint as Sr. AE.

® CHOUX SMITH STULTZ has been
upped to GSM at WRFX/Charlotte, re-
placing ELIZABETH MENEFEE. Stultz
is succeeded as LSM by ELIZABETH
JONES, formerly an AE at the station.
® KIM MELTZER, VP/Broadcasting at
Price Communications, has been
elected VP/Treasurer of the company
and will retain some broadcasting
duties. She formerly held the post of
Corporate Controller.

® JOHN MONDS, afternoon driver at
WUSL/Philadelphia, has added MD
duties at the station.

®TIM DALRYMPLE has been ap-
pointed Sales Manager at WJXQ/Lan-
sing. He previously served as Sales
Coordinating Manager at crosstown
WITL.

® MARY SMITH has advanced to
Director/Retail Marketing at KCFX/
Harrisonville, MO. She has been in
the station’s seles department for one
year.

Bill Shaler

Records

® BILL SHALER has joined EMI Rec-
ords as Directar/West Coast Regional
Sales. He was previously Exec. VP for
Jem Records Distribution.

Joy Broome

® DEANE CAMERON has been up-
ped to President of Capitol Records-
EMI/Canada. He most recently served
as VP/A&R for the joint labels and
replaces RICHARD LYTTELTON,
who has been named President-De-
signate of EMI Music Worldwide's In-
ternational Classical Division.

Gui Manganiello

Kim Meltzer

® GUI MANGANIELLO has been
named National Director/A&R Promo-
tion at Priority/Nubeat Records. He
recently served as Alternative Market-
ing Manager at Capitol/EMI-Manhattan
Records in Los Angeles.

NEWSBREAKERS

@ JOY BROOME has been appointed
Manager/West Coast Publicity at Aris-
ta Records. She joins from a stint as
Publicity Coordinator for Capitol Rec-
ords.

Rachelle Fields Cheryl McEnaney

® RACHELLE FIELDS has been ap-
pointed VP/Creative at Warner/Chap-
pell Music Inc. She previously served
as a professional manager at Chrysalis
Records.
® HOWARD GORBIS has been upped
to Marketing Coordinator at CBS Rec-
ords/Los Angeles. He has been with
the label for 13 years, most recently
serving as an Account Service Rep.
Concurrently, KEVIN KNEE has
been appointed Director/A&R at the
FM label for CBS Masterworks, and
MICHAEL LEWIS has been upped to
Associate Director/A&R Administra-
tion, West Coast at CBS Records.
® THOMAS McPARTLAND, attorney
for BMG Music, has been promoted to
Associate Director/Legal & Business
Affairs for the company. He has been
a legal assistant at the label for the
past five years.

PROS ON THE
LOOSE

Jeff Davis — Afternoons KAYI
(KAY107)/Tulsa (918) 250-5919

Gary Major — PD WCIl/Louisville,
KY (502) 896-8244

Dan McKay — Mornings WHQT
{Hot 105)/Miami (305) 386-1446

Jim Patrick — Asst. PD/middays
WWQM/Madison, WI (608) 238-
4015

Ed Phillips — Asst. PD WCIlI/Louis-
ville, KY (502) 933-3355

Jay Richards — Nights WVEE
(V103)/Atlanta (413) 525-7519

‘“Tuna’’ Bill Roberts, — Afternoons
KXKL-FM/Denver (303) 293-6627

Michael St. John — Overnights
WWHT/Charleston, SC (803) 571-
1556

UB40’s ‘Labour’ Pays Off In Gold

A&M artists UB40 were presented with platinum records for the group’s 1983 album “Labour Of Love,” which includes

3 9

the current hit “Red Red Wine.” Shown backstage after a show at Los Angeles’s Greek Theater are (I-r) UB40’s Jimmy
Brown, A&M Sr. VP/Sales & Distribution David Steffen, A&M Chairman Jerry Moss, GM and VP/Marketing Services Bob
Reitman, the group’s Norman Hassan, Robin Campbell, and Brian Travers, A&M President Gil Friesen, UB40's Astro, Sr.
VP/Promotion Charlie Minor, and VP/Creative Services Jeff Gold.

WwWWW- americanradiohistorv-com

Industry

® CHERYL McENANEY has been up-
ped to VP/Creative for concert pro-
moters New West Presentations. She
has been with the company for four
years, most recently serving as Direc-
tor/Advertising.

® GENE FERRY has been appointed
Southeast Regional Manager for radio
consultants Drake-Chenault. He will
be based in Atianta.

® PAT STEVENSON has been named
VP & Manager/Client Services at An-
derson Communications/Media. She
is a 12-year black consumer market-
ing vet.

® TERRY HURWITZ has joined Group
W Radio Sales as VP/New York Re-
gional Manager. She has spent the
last three years as a member of the
Durpetti & Associates/New York sales
staff.

EDITED BY JIM DAWSON

® RICHARD GARRAMBONE has join-
ed BMI as Director/Sales & Marketing,

General Licensing. He previously
served as Manager/Client Services
for the New York-based Lord, Geller
Federico, Einstein Direct.

® JOHN STELLA has been tapped as
NSM for the Florida Radio Network.
He previously served 14 years with
the CBS Radio Network in Chicago.

©® PIERRE BOUVARD has been nam-
ed Manager/Southwestern Radio Sta-
tion Sales for Arbitron Ratings in
Dallas. He was formerly an AE for the
company.

CHANGES

Bob Sargent has been named an
AE at KKSF/San Francisco.

Paula Kutsko has joined Republic
Radio/Dallas as an AE.

Randy Spendiove and Dick Cun-
ningham have been named AEs at
KSJO & KHTT/San Jose.

Dan Griffin was named Opera-
tions Director at WOR/New York in
1973. Five years later, Griffin
went to crosstown WYNY as GM;
in 1980 he was tapped as OD at
WJR/Detroit. He joined the RKO
Network in 1981 as VP/Program-
ming. Five years ago today, Griffin
joined WRKO/Boston as VP/GM.
He added VP/GM duties for sister
WROR last February.

Dan Griffin

{Jive/RCA)

(Columbia) (2 wks)

(2 wks)

Ronnie Milsap (RCA) (2 wks)

Executive VPs

afternoon host

(West Coast)

® #1 Country: “Right From The Start” — Earl Thomas Conley (RCA)
® #1 AOR Track: “Brilliant Disguise” — Bruce Springsteen {Columbia)
®#1 AOR Album: “A Momentary Lapse Of Reason” — Pink Floyd

® #1 Jazz: "lllusions” — Eliane Elias (Denon/Blue Note) (2 wks)

B YEARS AGO TODAY

® Frank Kabela promoted to Greater Media President
® Levi Booker named KGFJ/Los Angeles PD |
® William B. Williams celebrates 30th year at WNEW/New York

® #1 CHR: “Total Eclipse Of The Heart” — Bonnie Tyler (Columbia)

® #1 AC: “True” — Spandau Ballet (Chrysalis) (2 wks)

® #1 UC: "Ain‘t Nobody” — Rufus & Chaka Khan (WB) (2 wks)
@ #1 Country: “Don’t You Know How Much | Love You” —

® #1 AOR Track: “How Can | Refuse” — Heart (Epic) (3 wks)

®#1 AOR Album: “Synchronicity” — Police (A&M) (16 wks)
® #1 Jazz: "‘City Kids" — Spyro Gyra {MCA) (7 wks)

10 YEARS AGO TODAY §

® Bob Mounty, Walt Sabo, Jack Thayer, Dick Verne upped to NBC

| e
o ‘ |

1 YEAR AGO TODAY

i
® New Miami CHR PDs: Steve Perun (WHYI), Jeff Tyson (WHQT) i!
® Kurt Kelly named PD of Transtar’s ‘‘Niche 29’ format 1'
® Vernon Wells named WEKS/Atlanta PD
@ New stations riding ‘“The Wave'’: KTKS/Dallas, KNUA/Seattle
® Country broadcaster Ron Martin dies of heart attack -
® #1 CHR: “Carrie” — Europe (Epic) &
® #1 AC: “Little Lies” — Fleetwood Mac (WB) (2 wks)
® #1 UC: “We've Only Just Begun (Romance Isn't Over)” — Glenn Jones

® Herschel joins WDVE/Pittsburgh airstaft
® WRC/Washington goes News/Talk, Mort Sahl named

® Michael Alhadeff named E/P/A Assoc. Director/Promotion

® #1 CHR: “Kiss You All Qver’ — Exile (WB/Curb) (3 wks)

® #1 AC: “Fool (if You Think It's Over)” — Chris Rea (UA) (2 wks)
® #1 Country: “Heartbreaker” — Dolly Parton (RCA)

® #1 AOR Album: “Who Are You” — The Who (MCA) (4 wks)
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Continued from Page 1

» One-quarter of the radios in use
today have digital tuning. One-
third of vehicle and one-fifth of
home radios are digital.

e Over one-third of home radios
are portable, including 45 million
personal portable “Walkman”
style receivers.

« Over two-thirds of adults listen
to the radio every time they drive
their cars. On average, adults
listened to the radio during 8.1 of
their last ten car trips.

WTG

Continued from Page 1

According to Greenberg, the
label will have a broad-based
roster representing pop, rock, and
R&B. “I love R&B and I love hard
rock, but WT'G will not only reflect
my tastes but those of the talented
young A&R people who will be
searching for good street music,”
he said. Acts already signed in-
clude Michael Rodgers, Eighth
Wonder, and Beau Nasty.

Greenberg expects the label to
initially employ 20-25 staffers, and
to carry a roster of about 12-15 ar-
tists within six months.

Just prior to forming WTG,
Greenberg was President of Atco
Records & Custom Labels. He
previously served as President
of United Artists Records under
Jerry Weintraub and was subse-
quently named President of the
Music Divison of MGM/UA. In
1980, he and his brother formed
Mirage Records, where he signed
Whitesnake, the System, Brenda
K. Starr, Shannon, and others.
Greenberg was also President of
Atlantic Records from 1974-80,
where he signed such acts as Abba,
the Spinners, the Blues Brothers,
Firefall, Chic, and Genesis.

Announcements of the label’s
first releases and its staffing are
expected next month. CBS’s five
other subsidiaries are Columbia,
Epic, Portrait, CBS Associated,
and Masterworks Records.

Foster
Continued from Page 1

Foster told R&R, “What I was
hired to do finally happened — and
1 get to live like a real person
again. Seriously, with Herb doing
long-range planning and research
and me doing the day-to-day, we’ll
become a more complete program-
ming operation. This will enable us
to do bigger and better things
every day.”

Foster was hired three years ago
as WYAY’s Asst. PD/midday tal-
ent, and moved to mornings two
years ago. Prior to that he spent six
years at Jefferson-Pilot Broad-
casting, including a stint as PD at
the company’s WHSL/Wilmington,
NC and corporate programming
duties.

Klein
Continued from Page 3

Sire President Seymour Stein
commented, ‘‘When I asked Howie
to leave 415 to help me further ex-
pand our musical base, I did so in
the belief that he would not only
make a significant contribution to
the company, but also be an in-
valuable representative for Sire
with its parent company Warner
Bros. With this appointment, that
belief has become a reality.”

Warner Bros. President Lenny
Waronker observed, “Howie al-
ways seems to know just what’s
over the musical horizon. His uner-
ring instincts for what’s new and
innovative, along with his broad-
based experience in all facets of
our business, make this promotion
not only well-deserved but inevita-
ble.”

Southcott
Continued from Page 3

In addition to heading his own
syndication company, Southcott
has previously programmed ‘“Mu-
sic Of Your Life” affiliate KPRZ
(now KIIS-AM)/Les Angeles and
KGIL/San Fernando, which serves
L.A.’s San Fernando Valley.

In the spring ’88 Birch, KMPC
registered a 2.5 (12+) to rank 13th.
Its Arbitron figures for the same
period were a 2.4 to tie for 15th with
Soft AC KIQQ.

"The CD Sales Library is the best sales library ever!! The

CD Sales Library sounds fresh and new because it's recorded in
Hollywood. Our clients can definitely tell the difference, and
because its on CD I can put together advertiser presentations fast.”

|| The best sounding, best selling, easiest to use sales
library ever produced. The FirstCom CD Sales Library is
100% guaranteed to increase your business.

In Texas call collect 214-934-2222

FirstCom/13747 Montfort #220/Dallas, Texas 75240
TRADEMARK 1988 JIM LONG COMPANIES, INC.

NEWS

Richards On The ‘Cheap’ Circuit

Celebrating the upcoming release of Keith Richards’s “Talk Is Cheap” album at

an Acme Bar & Grill listening party in New York are (I-r} manager Jane Rose,
Richards, and Virgin Sr. VP/Promotion & Marketing Phil Quartararo.

Thomas

Continued from Page 3
York, said, “I don’t see WLUM go-
ing more in a CHR direction.
There’s some fine-tuning that has
to be done musically, both from an
Urban stance and a CHR perspec-
tive. What we have to do is fine-
tune it to Milwaukee rather than
call it CHR or Urban. It’s a hybrid
situation and a difficult format to
put a handle on.”

Thomas said he will probably do
an airshift, and added that he is
looking for a morning man he
needs “yesterday.”

Day
Continued from Page 3

Dodge continued, “I had been
talking to Dennis Day for weeks
prior to making a final decision.
We got him down here Saturday,
the day before we signed on with
the new format.”

Day told R&R the Stoner ex-
ecutives were “‘great radio people,
and with the addition of Smokey
Rivers (as VP/Programming) will
be even stronger. Being part of an
operation being built from the
ground up for the first time in my
18-year career makes this even
more exciting.

“Anybody with a piece of the
25-54 audience is our competition,”
he added. “I envision the Country
war here to be similar to the
WPKX and WMZQ battle for
Washington I was involved in in
1981-82.”

Day said that he will probably do
afternoons, and is looking for a
“killer”” morning show in addition
to jocks for other dayparts.

He said the Rusty Walker-
consulted station is currently
segueing records separated only by
drop-ins positioning it as “Con-
tinuous Country Favorites.” As
Y9% evolves, it will have a “high-
profile, full-service morning show.
We’ll be music-intensive, but the
jocks will be high-profile enough
that people will know who they are
— and we’ll be everywhere.”

Day’s experience includes three
years at KSAN, the last two as PD.
He also spent two years at WHK/
Cleveland as PD and talent.

www.americanradiohistorv com

Bongarten
Continued from Page 1

Emmis Exec. VP/Operations
Doyle Rose added, “Randy has a
thorough knowledge of the New
York market and the players we
are retaining from WNBC. Couple
this with his years of involvement
with WKQX and you have a perfect
fit.”

Bongarten, who has also been
WNBC VP/GM and General Elec-
tric VP/Radio Division, remarked,
“Working for America’s fastest-
growing radio company is not only
a great honor, it is also stimulating
to be involved in the entrepreneuri-
al environment with those who
aspire to be the very best.”

Discussing the upcoming WFAN
and WNBC transfer, Bongarten ad-
ded, “The timetable is set for mid-
October, but with a number of un-
certainties still to be settled we
have no firm date. However,
WFAN will not only concentrate on
sports but showcase a personality-
oriented format featuring (morn-
ing man) Don Imus and (afternoon
man) Pete Franklin, as well as be-
ing the flagship station for the
Mets, Knicks, and Rangers.”

WPGC
Continued from Page 3

daytimer that has agreed to take
BRN’s programiming on a fulltime
basis at some unspecified time in
the near future.

WPGC-AM & FM GM Ben Hill
said he has been planning changes
on the AM for some time but did
not want to launch a makeover of
the AM until the FM format, which
debuted 16 months ago, was fully
established.

“The future of AM is really
specialized formats,” said Hill
“We were looking around for op-
tions for the AM and realized that
DC is one of several major markets
that is underserved with business
news.”

Hill said he expects the business
news format to attract a small but
affluent and influential audience.
The station’s listenership, he
predicted, will overlap that of
Beautiful Music powerhouse
WGAY, Classical WGMS-AM &
FM, and All-News WTOP.

WPGC had a .3 share 12+ in the
summer ’88 Arbitron ratings.

Kilbert

Continued from Page 3

Under terms of the agreement,
the coalition has veto power over
O’Hair’s replacement. However,
Lincoln said the group was not con-
sulted before Kilbert’s hiring.

“Our attorneys advised us that
we would be in breach of the FCC’s
rules and regulations to relinquish
programming control of the station
to an outside group, since we are in
fact the licensee,” Lincoln explain-
ed.

He readily acknowledged that
the coalition’s lack of involvement
in Kilbert’s hiring contradicted the
terms of the agreement. “It does
cause a problem with certain parts
of it, though we’d still like to stand
by its basic principles,” he said.

Coalition President Barbara
Borowitz commented, “Gabbert
has not been in touch with us at all.
According to our contract we have
veto powers over a new PD, and
consequently we’re looking for-
ward to meeting with (Kilbert) and
making a decision as to how we feel
about him. Also, Gabbert was sup-
posed to have proffered names to
us by July 21, but three days after
that he was quoted as saying he
didn’t need a PD.

“They are attempting to unilat-
erally modify aspects of our con-
fract,” she continued. ‘‘Also, the
FCC has proposed a ruling which
would throw citizens’ agreements
back to the courts. We seem once
again to be in a pivotal position
here. Gabbert has this station
because of that contract, which
was filed with the FCC, and the
contract anticipated the potential
departure of a PD.

“There’s a lot going on that’s not
in keeping with our agreement
with Gabbert. We’re in the process
of hiring attorneys, and seeking
remedies both administrative and
civil. There’s some question as to
whether we can pursue the FCC
route and the civil at the same
time, but all of this is being looked
into.”

Kilbert Lured By KOFY-TV

Kilbert has been a fixture of the
Bay Area music scene for over 16
years, spending seven of those at
KSAN. He’s been PD of KBLX — a
“Quiet Storm” station — for the
past three years.

Kilbert said the main lure to take
the job was the opportunity to be-
come entertainment reporter for
Gabbert’s KOFY-TV. “I already
do the one o’clock movie for these
folks, so it was a natural for me to
be their entertainment person,” he
explained. “That tipped the scales.
Gabbert had been dying for me to
be the PD of his FM, and this was a
chance to put it all together under
one roof.

“It’s hard to pin down what the
format is at this place,” Kilbert
continued. “My plan is to immedi-
ately take care of the mechanics,
then personnel, and then flesh out
the music. I want to get the skele-
ton squared away and then put
some meat on its bones. I think the
coalition will be very happy. With
my background and understanding
of Bay Area music and radio, I
don’t think we’re going to have any
problems. I think I speak the coali-
tion’s language as well as a prac-
tical language as a serious broad-
caster. This is not playtime, and
this is not ’60s radio.”
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R&R ONE WEEK AOR BREAKER

Debut €39
#1 Most Added Album Track Everywhere

Rock & Roll
Strategy

THE NEW ALBUM & SINGLE BY THIRTY EIGHT SPECIAL

(SP5218) (AM-1246)
)
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KEN BARNES

ZZ TOP SALUTE

Muddy Waters Run Deep

In the process of trying to raise a million bucks for the
Delta Blues Museum in Clarksdale, MS (Muddy Waters’s
hometown), ZZ Top was joined by seven members of Wa-
ters’s family at the inauguration of a Hard Rock Cafe
“world tour” for the “Muddywood” guitar, an instrument
created from the timbers of the blues titan’s home. Sounds
like a noble cause to me, and a good opportunity to detail
some of Waters’s lasting musical contributions.

Before jumping into that, let’s
finish up the Muddywood guitar de-
tails — the axe will be on display at
Hard Rock Cafes around the world
through next summer, with com-
memorative T-shirts to be sold,
proceeds going to the museum.
Direct donations can be sent to:

Delta Blues Museurn/

Muddy Waters Memorial Fund

Carnegie Public Library

114 Delta

Clarksdale, MS 38614.

The most enduring contribution
Muddy Waters (born McKinley
Morganfield) made to music, be-
yond his songs and performance,
was the dignified, powerful,
ageless image he gave the blues.
One viewing of his performance in
the Band’s “Last Waltz” farewell
concert movie will convey that
power and dignity, as will an audi-
tion of his innumerable great Chess
recordings.

Those songs, usually written by
Waters or blues composer extraor-
dinaire Willie Dixen, live on, not
only in their original versions, but
in the countless covers musicians
have continued to cut through the
decades. Waters’s ‘Rollin’ Stone”
gave the British rockers (and, by
extension, the music magazine)
their name, and the Stones in turn
recorded several Waters tunes.

The list in the center omits

more obscure covers such as
‘““Plain Spoken’ by L.A.
psychedlic rangers the Seeds,
whose “A Spoonful of Seedy
Blues” album actually boasted a
liner note endorsement from Wa-
ters, a pardonable gesture of gen-
erosity. It also skips the most inter-
esting Waters “cover,” the Dixon
tune ‘““You Need Love.” This song
was appropriated by the Small

Workin’ The Mojo: Muddy Covers

Here’s a selection (nondefinitive
division) of relatively well-known
Muddy Waters songs along with
some of the artists who covered
them:

‘“‘Baby Please Don’t Go”
(a Joe Wiiliams song but it's the
Waters version that was the blueprint
for most covers)

AC/DC

Dion

Georgie Fame

Gary Glitter

Ted Nugent {with & without the Am-
boy Dukes)

Raiders

Them (not a hit but the definitive rock
version)

Willie & The Poor Boys (Bill Wyman,
etc.)

“Bottom Of The Sea"’
George Thorogood

“Can’t Lose What You Never Had”’
Allman Bros. Band

‘“Close To You’’
Doors

“Don’t Go No Further” “Pm Ready”
Doors Blues Project
Humble Pie
“Honey Bee’’
Albert King *I've Got My Mojo Workin® ™

Long John Baidry
Paul Butterfield Blues Band
Manfred Mann

‘“‘Hoochie Koochie Man’’

Chuck Berry .
Fear Mojos (UK group who obviously took
Motorhead their name from it as well)

Nashville Teens Sam The Sham

Lou Rawls Shadows Of Knight

Shadows Of Knight JimmY Smith

Steppenwolf Zombies

“Long Distance Call”’
Jo Jo Zep & The Falcons

*‘} Can’t Be Satisfied”’
Dr. Feelgood
Hot Tuna

Rolling Stones “‘t ook What You’ve Done’’

Rolling Stones
“‘t Just Want To Make

Love To You™ ““Mannish Boy"’
Rolling Stones
Chuck Berry
Fognat “Rollin’ & Tumblin’ **
Elfa James Canned Heat
Mungo Jerry Cream
Rolling Stones Dr. Feelgood

Shadows Of Knight
Timbuk 3 “Two Trains Running”’

Blues Project

Top honors Muddy; Zep (above) were inspired by him

THE-R&B-YEARS

Any mojo dude will tell you Waters was godhead for '60s
British groups

WWW americanradiohietorv-com

-
Faces on their first album as ‘“You
Need Loving,” and then mutated
into “Whole Lotta Love” by Led
Zeppelin. It’s always a fascinating
party trick to play the three ver-
sions, or even the Waters and Zep-
pelin back to back, and note the

Bubbles the love sponge models for
more monkey songs

Monkeys Bubbling Under

Before I was able to add (be-
latedly) “Shock The Monkey” to
the monkey song list, I got a few
notes gently berating me for the
omission, so thanks for those, and
here’s a shot of music’s most fam-
ous modern-day monkey, Bubbles
the Chimp, briefly isolated from
his owner, Michael Jackson.

Record retailer/collector Joel
Bernstein sent in some stellar si-
mian songs I missed, including
“Harry The Hairy Ape” by Ray
Stevens, ‘“Don’t Monkey With An-
other Monkey’s Monkey” by John-
ny Paycheck, “The Monkey’s Un-
cle” by Annette with the Beach
Boys, and “The Monkey That Be-
came President” by Tom T. Hall
(that one works for election songs,
too).

Steve Propes of KLON/Long
Beach adds a few more: “Signify-
ing Monkey” by Smokey Joe,
“Monkey Hips & Rice” by the Five
Royales (which brings to mind
— my mind, anyway — “Gator
Tails & Monkey Ribs”’ by the im-
mortal Spats), and ‘““Monkey See,
Monkey Do by the Five Du-
Tones. Steve also identifies ‘“The
Boston Monkey’’ as having been
but by Billy Butler.
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‘What we have to
do is continually
knock (Westwood)
down as they try to
climb up that tree
and kick them back
down where they

—Aaron Daniels
president
ABC Radio Networks

Reprinted from the September 19, 1988 edition of Electronic Media, by permission of Crain Communications Inc.

Westwood One...

always ready
to accept a
classy challenge.

FAV/A
I/

WESTWOOD ONE COMPANIES

WA
s MUTUAL NBCRADIO /Ml WESTWOOD ONE e
At g svstent. SYVBNEIWORKS. I KAdD NEOKS

©1988, Westwood One, Inc.
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But Where Was
Joan Rivers?

BRIAN WILSON played perhaps
the most unlikely venue of his ca-
reer last weekend: the Visitation
Centre in Greenford, northwest
London. Wilson was the surprise
guest at this year’s BEACH BOYS
convention, run by the band’s
British appreciation society. In
front of a stunned audience of some
200 devotees, Wilson performed
“Surfer Girl,” “Love And Mercy,”
and “Night Time,” backing him-
self with only a borrowed key-
board. He then signed autographs
for everyone in the building. A
visitation indeed!

Speaking of legendary groups,
BEATLES fans can hear 36 rare

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 VANHALEN $1,289.7
2 GRATEFUL DEAD $909.8
3 GEORGE MICHAEL $605.0
4 DEF LEPPARD $358.4
5 AEROSMITH $345.7
6 INXS $263.1
7 ROD STEWART $343.7
8 STEVE WINWOOD $233.4
9 STING $219.7
10 WHITESNAKE $214.6
11 ROBERT PLANT $213.8
12 ACIDC $188.7
13 BEACHBOYS $188.0
14 RANDY TRAVIS $183.6
15 BOBDYLAN $181.3
16 JIMMY BUFFETT $160.3
17 JAMES TAYLOR $155.3
18 DAVID LEE ROTH $139.4
19 DEBBIE GIBSON $139.1
20 BRYAN FERRY $132.8

New Tours

Among this week’s new tours:

CAMPER VAN BEETHOVEN
JUDY COLLINS

GEORGIA SATELLITES
MARK ISHAM

METALLICA

RHYTHM CORPS
SANTANA

SMITHEREENS

AL STEWART

THAT PETROL EMOTION

The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by their average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters’ On-Line
Listings, (800) 344-7383, or in Cakfornia,
(209) 224-2631

MUSIC

Bono & Chrissie
To Aid Hurricane Victims

ONO and CHRISSIE HYNDE have guaranteed

they’ll both appear at a ‘“‘Smile Jamaica” benefit

concert at London’s Dominion Theatre on October
16. The CHRISTIANS will also perform, and several other
major names should be added to the bill shortly. The con-
cert will take the form of a five-hour telethon broadcast
live in Britain by ITV (world rights are currently being ne-
gotiated), and the Disasters Emergency Committee has
agreed that all proceeds will go directly to Jamaica, with
the first priority to rebuild Kingston General Hospital, which was recently destroyed by
Hurricane Gilbert. Meanwhile, EDDY GRANT, whose Barbados home was almost
destroyed by the hurricane, will use his London concert to benefit victims of the tragedy.

Bono and Chrissie will not be performing Neil Youg’s “Like A Hurricane”

during their benefit performances.

songs from the BBC radio archives
in a series called “The Beeb’s Lost
Beatles Tapes,” beginning this
weekend. Producer Kevin Howlett
unearthed the recording from over
50 appearances the Fab Four made
on radio during the ’60s, and has
compiled 14 half-hour shows which
also include some interview mater-
ial. Among the songs is the group
performing a LENNON/McCART-
NEY composition entitled “I’ll Be
On My Way” (which Billy J. Kra-

Brian Wilson:
Smile!

4

mer & The Dakotas once covered),
as well as many cover versions and
oddities, including their collabora-
tion withROLF HARRIS on a rous-
ing version of “Tie Me Kangaroo
Down Sport”(!). The tapes proved
hard to track down, with producers
rifling through attics and listeners
sending in home recordings to
make the series as comprehensive
as possible.

N

In A Cream Room With
Blue Curtains . . .

Former CREAM man JACK
BRUCE is off on a nine-week US
tour, which includes a number of
dates supporting the MOODY
BLUES. “It's a great break,” he
told us, “but I’'m really looking for-
ward to the solo dates, too. I've got
a great band together, and we’re
playing some interesting places.”
Bruce first supported the Moodies

£

in 1965 when they toured UK cine-
mas with CHUCK BERRY. This
time around, Bruce’s set will in-
clude some of the oldies with “a lot
of the new stuff — all rock 'n’ roll,
of course!”

A forthcoming double LP on the
Strange Fruit label will feature
early radio session recordings by
the POLICE JETHRO TULL,
JIMI HENDRIX, QUEEN, ECHO
& THE BUNNYMEN, the
SMITHS, and THIN LIZZY. The 21
tracks have been put on vinyl to
celebrate the 21st birthday of BBC
Radio One.

New Releases

MARTIN FRY 3nd MARK
WHITE of ABC have collaborated
with former FRANKIE GOES
TO HOLLYWOOD singer PAUL
RUTHERFORD on five new songs
for his forthcoming debut solo LP
on Fourth & Broadway. The first
single “Get Real” came out last
Monday (9/26), with the LP soon to
follow . . . T'PAU’s second album,
“Rage,” is out in Britain on Oc-
tober 24, and will include “Secret
Garden,” already charting as a

e

The HUMAN LEAGUE pull
“Love IsAll That Matters’’ from
their “Crash” LP as a single this
week. It will also be featured on
their forthcoming ‘‘greatest hits”
compilation. The threesome are set
to record their next LP of new
material. Meanwhile, their former
partners, HEAVEN 17, also
release their new LP, “Teddy
Bear, Duke, And Psycho,” this
week.

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

®
Roll Over Beethoven!

Chess Box Sets Are Coming

MCA Records, in its continuing reissue and recompilation of the orig-
inal Chess Records masters, will release the first-ever comprehensive
career overviews of rock 'n’ roll legend Chuck Berry and the great blues
songwriter Willie Dixon, as well as a doubie-album career retrospective
of R&B queen Etta James. Both the Berry and Dixon sets will be entitied
“The Chess Box,” while the James LPs will be called “The Sweetest
Peaches (The Chess Years).” All three have been digitally remastered,
and are scheduled for late November release.

The Berry box will consist of 71 songs on six records or three cas-
settes or CDs, and will feature all 27 of his charted hit singles from
1955's “Maybelline” through 1973's “My Ding-A-Ling,” as well as
previously unissued tracks and legendary non-hits. The Dixon box —
three LPs or two cassettes or CDs — will consist of 36 of Dixon's
greatest blues songs, performed by Muddy Waters, Howlin’ Wolf, Bo
Diddley, Little Walter, and others in the Chess stable, as well as six
tracks performed by Dixon himself. Both boxes will include historical
booklets. The James double package will feature 20 tracks, spanning the
entirety of the artist's Chess career.

Nipper Scores Record-Breaking Year

RCA Records just enjoyed its most successful year in its 87-year
history — including those spanning the life and death of Elvis — thanks to
“Dirty Dancing” and rap music. For the fiscal year that ended July 1, the
company posted gross revenues of $236 million. Company President
Bob Buziak says $150 million of that came from selling 20 million units of
“Dirty Dancing’ and “More Dirty Dancing,” both of which only cost a total
of $280,000 to produce. The rest came from 11 artists who released
gold, platinum, or multi-platinum debut LPs during the past two years.

Buziak — who assumed responsibility in 1986, the same year the
company took back $25 million in unsold albums by such top stars as
Diana Ross, Kenny Rogers, and Barry Manifow — says that the com-
pany can't rely on $100 million worth of catalog sales the way other big
labels do. Instead, RCA is surviving by finding and developing new artists
such as Rick Astley, Lita Ford, Love & Rockets, Bruce Hornsby, Jazzy
Jeff & The Fresh Prince, and Kool Moe Dee.

Short Cuts

* STING abruptly departed Amnesty International's “Human Rights
Now!” tour following its Los Angeles stop, citing “personal confiicts.”
Rather than replacing the ex-POLICEman, BRUCE SPRINGSTEEN and
PETER GABRIEL have expanded their sets to 90 minutes.

e MICHAEL JACKSON's “Bad” world tour has sold $108 million
worth of tickets so far, and another $25 million in memorabilia, according
to informed sources. In addition to the average $23-to-$44 ticket price,
Jackson is said to be selling another $7 or $8 a head in T-shirts, pro-
grams, and buttons.

* GRAHAM PARKER kicked off his first-ever acoustic solo tour Sep-
tember 24 at the University of Rhode Island. Parker got the idea from his
new friend JOHN HIATT, whom he met when the two played MARTI
JONES's Bottom Line show last summer,

¢ JIMMY PAGE is performing such LED Z2EPPELIN classics as
“Qver The Hills And Far Away,” “Dazed And Confused,” and “Stairway
To Heaven™ on his current tour.

* AL STEWART kicked off his tour for *“Last Days Of The Century”
September 29 in Seattle. Following several West Coast dates, he heads
to Europe, returning in November for more American shows.

* Critics are raving about ELTON JOHN's current “Reg Strikes
Back” tour — which is both a nostalgic and contemporary delight, featur-
ing hit-after-hit, as well as selected tunes from his new MCA LP. John is
also performing sans the outrageous regalia of past shows.

¢ Virgin will release a compilation of two LPs ZIGGY MARLEY origi-
nally recorded for EMI.

¢ The first release from GENE SIMMONS's new label, scheduled for
October 18 release, is by HOUSE OF LORDS, a new band featuring
GREG GIUFFRIA, CHUCK WRIGHT (formerly of QUIET RIOT), and
FIFTH ANGEL drummer KEN MARY. The LP was produced by ANDY

JOHNS, who also did CINDERELLA's new album.

e SHEENA EASTON recorded five songs for her new LP, “The
Lover in Me,” with L.A. & BABYFACE, the team responsible for hits like
PEBBLES's “Girlfriend” and BOBBY BROWN's “Don't Be Cruel.”

¢ Foliowing their month-long tour with the SMITHEREENS, PAUL
KELLY & THE MESSENGERS will do some recording with SCOTT LITT

of U2, PATTI SMITH, and R.E.M. fame.

e Former BAND man ROBBIE ROBERTSON is set to star in a new
film entitled “insomnia,” which will begin shooting in New York early next
year. Robertson will play a '60s rock idol who drops out, then returns to
find the music scene radically changed.

e 0ZZY OSBOURNE's forthcoming LP, “No Rest For The Wicked,"
includes such cheery subjects as alcoholism (“Demon Alcohol”), the
Charles Manson murders (“Bloodbath in Paradise”), and TV evangel-
ism (“Miracie Man"). The LP's original artwork has been rejected by
Epic.
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t just wanna stop

The first single from

3V IT,

Too many special things pass us by, And unless we take the time

to really stop and listen, we miss them. So spend some time with
Angela Bofill and put a little magic back in your life. Because
when one of music’s most astonishing voices performs Gino Vannelli s
biggest bit, it’s just too important to overlook. Intuition says Angela

éoﬂll is due and “I Just Wanna Stop” is going to start it all.

“1 Just Wanna Stop” Produced by Norman Connors Management: Moress Nanas Golden, Entertainment M © 1988 il s, .
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| MUSIC DATEBOOK

PAUL COLBERT

Battles Of Conscience For The
Richards (Keith & Little)

MONDAY, OCTOBER 10

1962/The BBC bans “Monster Mash” by Bobby ‘‘Boris’’ Pickett after it is ruled “offensive.”

1965/The Supremes make their first appearance on the “Ed Sullivan Show.”

1975/Bursting onto the scene, literally — Just after being named “Entertainer Of The Year” on national TV, Dolly
Parton’s dress pops open. She covers herself with a friend’s fur.

1978/In Philadelphia, Steve Tyler and Joe Perry of Aerosmith are injured when a fan (?) tosses a cherry bomb on
stage.

1979/Fleetwood Mac Day is declared in Los Angeles as the group gets a star on the Walk Of Fame.

Born: Tanya Tucker 1958, David Lee Roth 1952, Midge Ure 1950, John Prine 1946

TUESDAY, OCTOBER 11

1952 /Nell Sedaka, 13, and Howard Greenfield, 16, begin writing songs together.

1960/In New York, Aretha Franklin performs secular music for the first time at the Village Vanguard.
1978/Nancy Spungen, girlfriend of the Sex Pistols’ Sid Vicious, is found stabbed to death in her Greenwich
Village apartment. Sid is arrested and charged with the murder the next day, but dies of a heroin overdose before
a trial can take place.

1982/Marty Robbins and Lefty Frizzell are elected into the CMA Hall Of Fame.

Born: Daryl Hall 1946, Dottie West 1932, Shannon Rubicam (Boy Meets Girl) 1957

WEDNESDAY, OCTOBER 12

1957/Little Richard announces he’ll quit rock & roll. “If you want to live for the Lord, you can't rock and roll.”
1962/Guess the Lord had to wait — The Beatles open for Little Richard in New Brighton, Liverpool.

1966/The Jimi Hendrix Experience is formed in London.

1969/Paul Is Dead rumors escalate to a national leve! after Russ Gibb of WKNR/Detroit plays “Revolution #9”
backwards. Hundreds of listeners call in swearing they heard the phrase “Turn me on, dead man.” Incident gets
national attention.

1979/Jethro Tull’s lan Anderson is injured when the thorn of a rose tossed by a fan pierces his eye.
1982/The Who pilay their farewell concert at Shea Stadium. Opening act is the Clash.

Born: Sam Moore (& Dave) 1935, Melvin Franklin (Temptations) 1942

gt
"

- aul Simon, Sammy Hagar, anya ucker, David Le Roth

THURSDAY, OCTOBER 13
1963/Beatlemania begins. The group appears on BBC's “Sunday Night at the London Palladium.” Thousands of
fans wrestle with police to get into the rehearsal hall. Show is seen by 15 million viewers.

1970/Janis Joplin's ashes are scattered across the California coast.

1975/So that's why he sounds that way — Neil Young undergoes surgery in Los Angeles to remove a growth from
his vocal cords. A concerned Joe Elllot paces in the walting room.

1980/Johnny Cash is elected to the CMA Hall Of Fame.

1984/U2's album “The Unforgettable Fire” debuts at #1 on the UK album chart. All that's left to conquer now is the
uUs.

Born: Paul Simon 1941, Robert Lamm (Chicago) 1944, Marie Osmond 1959, Sammy Hagar 1949, Lacy J.
Dalton 1946, Moana Wolfgramm (Jets) 1973, John Ford Coley 1951

FRIDAY, OCTOBER 14

1966/At the Fillmore West in San Francisco, Grace Slick makes her first appearance as a member of Jetferson
Airplane.

1971/Acro Music sues John Fogerty for allegedly plagirazing Little Richard’s “Good Golly Miss Molly” for CCR’s
“Traveling Band.” The suit is eventually dropped.

1977/They might've had better luck with Robert Merrili — At the Dodgers’ request, Linda Ronstadt sings the
National Anthem at the third game of the World Series. The Yankees win the game, then the series.

1985 Ricky Skaggs is named CMA Entertainer Of The Year. Lee Greenwood's “God Bless The USA” takes Song
Of The Year.

1986/Contrary to what many had hoped, Elie Wiesei is awarded the Nobel Peace Prize instead of Bob Geldof.
However, Geldof receives special recognition and is deemed “worthy of all possible praise and honor” for his
efforts to alleviate hunger in Ethiopia.

Born: Justin Hayward (Moody Blues) 1946, Thomas Dolby 1958, Cliff Richard 1940

SATURDAY, OCTOBER 15

1955/Must’'ve been a great show — Nineteen-year old Buddy Holly opens a Lubbock, TX concert for Elvis
Presley. 13-year-old Mac Davls is in the audience smelling the roses. Also, ABC-TV premieres the once-a-month
“Grand Ole Opry” show.

1969/Led Zeppelin perform together for the first time in a very small London pub.

1976/Fleetwood Mac’s "Rumours” LP is released.

1977/Lynyrd Skynyrd’s ““Street Survivors” album is released. The LP cover features the group engulfed in flames.
Five days later, three band members are killed in a plane crash and the cover is changed.

1986/Keith Richard storms out of rehearsals for the film *Hail Hail Rock 'N Roll” after he argues with Chuck Berry
over who'll lead the band.

Born: Tito Jackson 1956, Chris DeBurgh 1948, Richard Carpenter 1945, Barry McGuire 1937

SUNDAY, OCTOBER 16

1957/Persistence pays off — Keen Records releases a song most companies thought would fiop: Sam Cooke’s
“You Send Me.”

1976/Back then it was considered a long time — After two and a half years in and out of the studio Stevie Wonder
releases what is widely viewed as his best album, “Songs In The Key Of Life.”

1986 /Lionel Richie’s “Dancing On The Ceiling” LP is certified gold, platinum, double and triple piatinum on the
same day, the first album to do so. Also, despite their public conflict, Keith Richard and Chuck Berry perform in St.
Louis for concert scenes in “Hail Hail Rock 'N Roll.” Richard later comments, *“I could have killed him!”

Born: Bob Weir (Grateful Dead) 1947, Joe Wllllams 1918
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BRAD MESSER

GREAT STATIONS AREN'T PERFECT

One Zit On A Flawless Legend

A stopover in a major market provides a golden
opportunity to listen around and perhaps pick up an idea
or two. However, a two-day stopover this month in a top
five city demonstrated that, while a station must be fairly
wonderful to be #1, it doesn’t necessarily have to be

perfect.

Perhaps our out-of-town con-
tingent expected too much. But
after using every available oppor-
tunity to monitor the target power-
house, we came away with the im-
pression that while everyone
makes his quota of errors, in a big
market they sound bigger.

Oh, no complaints about the
jocks, who sounded among the
finest in the known world. The only
problem was organization: not
quite enough of it.

A huge concert was scheduled
Monday evening. During the pre-
event coverage, there was a hint of
trouble when a jock handed off to a
helicopter that wasn’t there — but
those things happen, right?
However, before too long, when a

report from another remote source
was introduced and failed to
materialize, there were some rais-
ed eyebrows.

Outdated Promos

What really set us jabbering
were the outdated concert cover-
age promos. Monday morning, we
heard one reminding listeners to
tune in “this Monday.” Just an
oversight, we said. Someone will
jerk that baby off the air and heads
will roll.

The next one we heard also said
“this Monday.” It astounded us
that the same old spot ran twice.
And then, the outdated promo that
refused to die was played again.

A jolt of brotherly compassion
ran through us as we heard the big
chiefs screw up. It demonstrated
that a giant station still makes
some of the same mistakes that
countless others have been perfect-
ing in smaller markets since the
dawn of time sales.

Overall, my group was highly
impressed with the late stages of
the reigning giant’s coverage of the
big blowout, especially the live cut-
aways during the concert itself:
they were magnificently smooth,
timely, and knowledgeable.

The basic lesson we relearned
was that a station can do 49 things
right and one wrong, and that one
darned error will stand out like a
zit on the nose of Miss America.

This outdated promo business
must fall under the same Murphy’s
Law, which dictates that any jock’s
mistake will be made precisely
when the PD is listening. As wise
Uncle Walter used to say, that’s the
way it is.

Columbus Day Observed

MONDAY, OCTOBER 10 — Christopher Columbus first set foot in the New World, somewhere in the Bahama
Islands, on October 12, 1492. However, the national commemoration is today, under the Monday holiday law. (it's a
day off for many federal employees and a bank holiday in many states.)

Sec'y of State George Shultz arrived in El Salvador in 1984 to assure US support of the government (which Amnesty
International has accused of numerous human rights abuses). Splro Agnew resigned the Vice Presidency 15 years
ago. 25th ann'y of the Atomic Test Ban Treaty prohibiting atmospheric nuclear tests.

Birthdays: Tanya Tucker 30. Martina Navratilova 32. Ben Vereen 42.

Fiberglass Turns Fifty

TUESDAY, OCTOBER 11 — Fibergiass, the itchy insulation material hustled on TV by the animated Pink
Panther, was patented 50 years ago under the generic name *“glass wool.”

Kathryn Sullivan became the first American woman to walk in space in 1984. The first in-flight meals were served in
1919 aboard Handley-Page airliners out of London. Tom Edison filed for a patent on his first invention, an electric
vote recorder for Congress, 120 years ago (at age 19). The city of Baltimore was founded in 1730.

Birthdays: David Morse (“St. Elsewhere”) 35. Daryl Hall 40. Dottie West 56.

KKK Targeted By Grant

WEDNESDAY, OCTOBER 12 — America’s largest-ever roundup of Ku Klux Klan members occurred in 1871,
when 600 people in South Carolina were arrested on direct orders from President Ulysses Grant.

Yankee Sulllvan lost a heavyweight championship fight in 1853 because he took time between rounds to punch a
few noisy hecklers, and failed to get back into the ring in time to answer the starting bell for the 37th round. A
woman was flogged in London in 1681 for “involving herself in politics.”

Birthdays: Susan Anton 38. Luclano Pavarotti 53. Dick Gregory 56.

President’s Palace Cornerstone Set

THURSDAY, OCTOBER 13 — The US President’s Palace, under construction in Washington, reached the
stage of having its cornerstone set 196 years ago today. The same building is now called the White House.
Chocolate man Milton Hershey died in 1945. America’s first aerial photograph was taken from a balloon over Boston
in 1860.

Birthdays: Marle Osmond 29. Demond Wlison (“Sanford & Son’") 42. Margaret Thatcher 63. Yves Montand 67.

Crash Of ’87 Began

FRIDAY, OCTOBER 14 — One year ago, the Dow Jones Industrial Average dropped 95.46 points (to
2412.70). At the time it was the largest one-day drop in history. Five days later, on Black Monday, the DJIA plunged
508 points.

The record for mass marriage was set in 1982 when 5837 couples simultaneously tied the knot in Seoul, South
Korea. The scuba depth record of 437 feet was set in 1968. Chuck Yeager did his sound barrier thing in 1947.
Birthdays: Harry Anderson 36. Ralph Lauren 49. Roger Moore 61. Surgeon General C. Everett Koop 72.
Saturday (10/15): Richard Carpenter 42. Penny Marshall 45. Linda Lavin 51. Lee lacocca 64.

Sunday (10/16): Suzanne Somers 42. Angela Lansbury 63.
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A Novel By

Gerry Cagle

The first major
work of fiction
by a leading
programmer...

Get your autographed
pre-publication copy of
Gerry Cagle’s hot new book

“PAYOLA!”

Not available in bookstores
until November.

 » Bookstore Price $2995
~ Exclusive Advance Offer -

Send check or money order”™ payable to “PAYOLA!":

“PAYOLA!”
P.0. Box 916133

Longwood, FL 32791-6133

*Quantities are limited...place your order today!
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‘Little’ KTRS Scores Big

Posts 43.8 12+ Share; #1 Overall In America

For the fifth year out of the last seven, little CHR dy-
namo KTRS/Casper, WY (market #258) has been ranked
either #1 overall or the #1 FM 12+ in America, according
to Jim Duncan’s American Radio. This year’s 12+ Arbi-
tron share of 43.8 is an alltime high for KTRS.

MD/acting PD and three-year
station veteran Brian Scott said the
champagne corks also popped
again this year. “We’re all proud of
this accomplishment, and (VP/
GM) Bill Hart is thrilled with our
success.”’

Proven Talent
Training Ground

Although the station is currently
looking for a PD — Peter Masse
resigned the position six weeks ago
to concentrate on his morning shift
— whoever fills the vacancy will in-
herit a solid station that operates
on a major market level. “KTRS
has a longstanding reputation as a
place to learn some great radio
basics,” noted Scott, who rattled
off an impressive list of KTRS
alumni.

“There’s former PD Todd Cava-
naugh, who became MD at KRXY-
FM (Y108)/Denver and is now do-
ing Elektra/Asylum promotion in
Chicago. B.J. Donovan is on-air at
KPLZ/Seattle, Jock Blaney is Pro-
duction Director at KPLZ, and Kel-
ly Gordon produces the morning
show at KUBE/Seattle.”

Scott, believes KTRS's emphasis
on music has been a major factor
in its success. ‘“We've been through
our changes, shifting from
straight-ahead CHR to hybrid for-
mulas, dayparting heavier rock at
night, and then going back to more
mass appeal, where we are now.
As long as the music isn’t too Ur-
ban or rap-oriented we can play
it.”

listen to music instead of just
watching the trades. We add music
with our ears because that’s the
way we find new stars. That’s one
of the things I really enjoy doing.
“KTRS is very big on breaking

MD/APD Brian Scott (c) hangs out with members of Atlantic Records’ White

Lion.

Breaking New Artists
While he recognizes the impor-
tance of tracking his competitors’
programming and music changes,
Scott believes in doing things the
old-fashioned way. I sit down and

Scott (with mike) is surrounded by entrants in a “Dude Looks Like A Lady”
promotion.

new artists. We work with the la-
bels, eagerly listen to their new
product, and then find out about the
artist. This helps us familiarize our
regional listenership with the mu-
sic.” (And KTRS covers quite an
area, with a 100kw signal aided by
six translators.)

““| sit down and listen
to music instead of just
watching the trades.
We add music with our
ears.’’

Strong Ad Revenues

Another important factor in
KTRS's success is its solid adver-
tising base (given the local econo-
my’s dependence on the flagging
oil industry). “Despite this tem-
porary financial bind, our revenues
have been tremendous,” Scott
said. “In fact, we’ve had record-
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Spring ‘83: 26.2 #8 overall
Spring ‘84: 31.5 #4 overalt
Spring ‘85: 36.2 #1 overall
Spring ‘86: 36.4 #1 overall

Spring ‘88: 43.8 #1 overall

KTRS (CHR)
KTWO(AM) (Ctry)
KVOC(AM] (Ctry)
KQLT (EZ)

18-24 and 18-34 women,

A Look At The Book
Since signing on as a CHR outlet seven years ago,

KTRS has claimed remarkable 12+ shares:
Spring ‘82: 27.2 #1 FM overall

Spring ‘87: 37.6 #1 FM overall

But Casper isn't a one-signal town. Here's how the market shaped up
for the entire 124 metro in the past spring’s Arbitron. (Note: The mar-
ket's only AOR, KGRQ-AM & FM, went dark in November 1987 )

KAZY {Denver AOR)

And here’s a few more spectacular KTRS shares worth noting: not
ondy did KTRS score a 100} share in teens in every daypart (Monday-Sun- |
day, Sam-midnight), but night rocker Kevin Lewis pulled a 100 share in

43.8
20.2
16.7
13.5

1.0

breaking sales months. Our local
sales staff is aggressive. But the
problem is most of the local adver-
tisers don't even know what a
ratings book is. So we just present
ourselves as what we are — the
biggest and best station in town,
and they know it.

““Our local sales staff is
aggressive. But the
problem is most of the
local advertisers don’t
even know what a
ratings book is.”’

Scott recalled a situation this
past summer where KTRS saved
the day. “As we neared the July 4
holiday it was announced there
would be no fireworks because the
city and county didn’t have the
funds. So we raised the money —
$6000 in private donations and $4000
in corporate donations — and

“As far as national buys go,
we're doing great because of the
ratings book. The national buyers
study the book and since we're
dominant in every major adult
demo as well as 12+, there’s hard-
ly a buy we miss.”

KTRS operates with a top end of
16 units an hour, but generally runs
from eight to 12 minutes of spots
each hour. National ads run $42 for
60 seconds; $21 for a :30. Locals are
$24 and $12, respectively.

Visibility = Relatability

KTRS’s active involvement with
music also carries over into the
station’s promotional strategy.
“My own personal theory is if
you're on the streets they’ll know
who you are, and you’ve got a bet-
ter shot for relatability,” said
Scott. “We make weekly appear-
ances . . . we do it all. Since Casper
is a limited concert market, we do
a lot of trips to Denver, Salt Lake
City, and L.A.

“We’ve just wrapped up our ‘95
Days Of Summer’ promotion by
giving away a Jeep Wrangler, with
listeners winning keys to try and
start the car. It was extremely suc-
cessful in terms of image and
response. On the community front,
we just got done cooking a 25" X 25'
strawberry pie, with proceeds go-
ing to the Special Olympics. Over
$2100 was raised.”

‘| don’t know how a
station can call itself
successful without
involving its community
in the programming.’’

brought in a great Fourth of July
fireworks show. It was really nice
to see people come out and donate
money for a citywide event.
“KTRS really has its arms wrap-
ped around the community. I don’t
know how a station can call itself
successful without involving its
community in the programming.”

Coming
Next
Week

A look back at CHR
over the last 15
years in R&R’s 15th
anniversary issue.
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“THE WAY
You
Love ME”

THEDEBUT SINGLE
ProDpUCED BY L.A. AND BABYFACE
For LA'FACE Inc.

FroM THE ALBUM
KARYN WHITE

CHR ACTION!

KITY add
KWOD add
KMEL 18-14
HOT97 on
WPGC 16-12
793 23-19
PWR106 39-34
HOT977 33-26
WFLY deb 38
KXX106 29-23
HOT105 add 22
KMGX 21-16
KFIV add
KDON add 34
KRQ add
KNAN 39-36
QV103 add 35

URBAN CHART ©

ALITHAN NAAVY

© 1988 WannEr Bros. Recombs Inc.

BIKINIS FOR BONZO — WVBS (B100)/Wilmington, NC Production Director/midday personality Bobby Ellis (c) and
station mascot Bonzo the B-Rilla felt right at home in this jungle of bikini-clad women at the station’s “Summer Glow
‘88: The Ultimate Tan Search.”

: /‘ s b
= d i‘ L
HAVE A SEAT — WEZB (B97)/New Orleans held a private party for contest winners with Richard Marx at the city's

Hard Rock Cafe. Shown with Richard (c) and his band Is Steve Johnson (second from right) of the B97 Walton &
Johnson morning team, along with a lucky contest winner {on Marx’s and Johnson's laps).

www..americanradiohistorv. com

MOTION

WAEB/Allentown PD Jefferson
Ward has announced a new lineup.
The morning team is Cooke & John-
son, middays belong to MD Sue Sher-
ry, afternoon are handied by Jef-
ferson Ward Troy N. Thomas covers
nights, and Brlan McKay does over-
nights . .. Scottle West has joined
KHY! (Y95)/Dallas for overnights,
leaving afternoons at crosstown
KKDA (K104) . . . KZIO/Duluth, MN
welcomes Louie Mitchell, who re-
places exiting overnighter Dave Mar-
tin. Mitchell was last heard on WSNX/
Muskegon, MI ... Scott Robbins,
longtime morning dude at WBNQ/-
Bloomington, IL, goes to KKRD/Wichi-
ta for the same shift. ‘BNQ is in search
of a replacement . . . WJDQ (Q101)/
Meridian, MS welcomes former
WABB/Mobile personality David
‘“Dawg’’ Edney for mornings.

HERE’S JOHNNY! — KIIS/Los Angeles night dude Hollywood Hamilton
{r) hosted two Johnny Kemp (I) shows at a new Universal Studios Tour
concert venue, the Stage Right Theatre.

—
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“WAITING FOR
AT @ A STAR TO FALL"

rerorrens - o1 | BREAKERS. |

INCLUDING:
PWR99 40-33
WZPL 30-26 P.J. OLSEN, MD WLOL/MINNEAPOLIS

WKTI 19-16 “‘Working great. Researching well with all demos. In the midst of all these rock tunes this is a
WLOL 26-17 nice departure which sounds terrific on the air. A must play for all CHRs. We expect this to be
Y108 deb 30 a big hit.”

KWOD add

KISN 33-28 BRIAN PATRICK, PD WCZY/DETROIT

KPLZ add “Refreshing sound for Top 40 radio. This is pure pop music that fits perfectly between the
KUBE add rock and dance material.”

WFLY 20-15
WVSR add

WNNK add

WKEE 36-31

Q106 add

WZYP 39-34
KWES add

KSAQ 36-29
KRNQ deb 29
Z104 add

KJ103 25-18
KAY107 add
KMYZ 26-22

KFIV 29-23 (HOT)
KDON add

KATD 18-15

WIKZ add

WOMP 28-21
WHTO 24-19

B98 25-20

KNAN add 31
WVBS 36-31

WCIL add

WKFR add

KPAT 29-19

WPFR 38-29 (HOT)
WIBW add

KGOT 31-26

KBOZ add

KOZE 5-3 (HOT)
KTMT 28-22

Y97 add
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Blimmy Jam and Terry Lewis for

J F]‘.{,P me Productions
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