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for second
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THE NEW, IMPROVED

ARBITRON DAYPART DIARY

Jhan Hiber details how to use the new-look

winter books from Arbitron, and lists some

real improvements in design and content.
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Q-ZOO ON TV: THE GAME PLAN

This week’s R&R Interview goes behind
the scenes to learn how the Q105/
Tampa Morning Zoo will adapt to cable
TV simulcasts. Randy Kabrich,
Cleveland Wheeler, and Ralph Beaver
disclose a few plans for the future and a
lot of helpful details.
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FCC THROWS BOOK AT WBUZ

In denying the license of WBUZ/
Fredonia, the FCC listed a long line of
serious charges. Owner Henry Serafin
denies them, and vows to fight the denial
— if his pocketbook holds out.
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JACOR and Shamrock buy combos in

Denver, GenCorp. wins the takeover

battle, and Southern Starr goes public.
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B104 Taps
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Thomas

As Programmer

BJ105 (WBJW-AM & FM/Or-
lande) PD Brian Thomas
has been selected to program
Scripps-Howard’s B104
(WBSB)/Baltimore. He re-
places Steve Kingston, who left
to become OM at Z100/New
York.

GM Jim Fox told R&R,
“Brian is the best example of
the crop of bright young pro-
grammers in America today.
He joins us at a time when his
star and our ratings are both on
the rise. B104 has the potential
to be of the same legendary ilk
as Z100 or Q105.”

West Appointed KLOS PD

“This is hope for all those
small/medium-market people
who think they’ll never hit the
big time,” said KMOD/Tulsa
PD Charlie West, who will jump
from market #56 to #2 as the
new PD for Cap Cities/ABC
AOR KLOS/Los Angeles. “For
all the people sitting in their lit-
tle stations with antiquated
equipment, here’s proof you
don’t have to be in a top ten
market to do this.”

West, who starts the first
week of May, succeeds Tim
Kelly, who left for WCKG/Chi-
cago in December. Since then,
Assistant PD Kurt Kelly has
been acting PD. No replace-
ment has been named at Clear
Channel’s KMOD.

Charlie West

West began at KMOD as a
weekender ten years ago. He’s
been PD there since 1981, ex-
cept for a six-month stint in 1983
when he left to program WRXL/
Richmond. West has also advis-

Blue Note Artists
Battle Home Taping

OPEN LETTER TO CONSUMERS IN LPs

Twenty jazz musicians signed
to Blue Note Records have done
what few other artists seem
willing to do: take a public
stand against home taping.
Those involved include Stanley
Jordan, Dexter Gordon, Fred-
die Hubbard, Stanley Turren-
tine, and Bobby McFerrin.

An open letter to consumers
from the artists has been in-
serted into all copies of new
Blue Note album releases. Ac-

“cording to Manhattan/Blue

Note President Bruce Lundvall,
the purpose is to help the music
industry’s Washington cam-
paign to secure protection from
home taping. He oversaw a sim-
ilar initiative at Elektra/Asy-

fum several years ago, via the .

Musician label.

The Blue Note letter states,
“Home-taping . . . has put a siz-
able dent in our incomes, is
jeopardizing our recording and
‘live appearance’ careers and is
already causing record com-
panies to limit the number of
new artists and new albums

they invest in and promote.”
Referring to the modest mar-
ket for jazz, it continues, “We
rarely reach anywhere near
‘Gold’ or ‘Platinum’ certifica-
tions for sales . . . just one sin-
gle, unauthorized home-taping
copy may represent a signifi-
cant percentage of our total
volume.” And in conclusion:
“We need your support. It’s not
BLUE NOTE/See Page 6

ed KMOD sister KPEZ/Austin,
a Classic Rock outlet, since last
summer. Though he’ll consult
KMOD for at least the next
year, his future relationship
with KPEZ is undecided.

KLOS President/GM Bill
Sommers cited West’s ‘‘exper-
tise in programming a domi-
nant AOR over so many years
and his experience in both
mainstream AOR and Classic
Rock. I think he’s another Tom-
my Hadges; there isn’t anybody
who dislikes him.” (Hadges
programmed KLOS from
1980-85 before joining Jeff
Pollack Communications).

West said his initial priorities
at KLOS are ‘‘finding where the
restrooms are, putting the air-
staff at ease, and getting a great
morning show. I'm thinking of
Perry Como and Sam Kinison.
It'll be awesome.” At KMOD, a
Safeway pharmacist was hired
to be half of the morning show
after impressing West with im-
personations he called in during
the show.

Not a bit intimidated about
programming in Los Angeles,
West added, “Being out there in
the heart of Plastic City, having
all those eyes focused on me,
being under a microscope . . .
the more challenge, the bet-
ter. I like to stick my neck out
and either fail or succeed.”

WEST/See Page 6

Ludium Returns To
KIRO As PD/ND

KMBZ/Kansas City PD/ND
Andy Ludlum has accepted a
similar position at Bonneville
News/Talk sister station KIRO/
Seattle. He replaces Vic
Bremer, who last week was
named Director/Broadcast Op-
erations at WCCO/Minneapolis.

Prior to his two and a half
years at KMBZ, Ludlum spent
five years as Managing Editor
at KIRO. He told R&R, “I have

had a fantastic number of op-
portunities and done a lot of ex-
citing things with Bonneville.
To me, it’s the best corporation
to work for. KIRO is a very suc-
cessful operation and I'd like to
keep it that way.” KIRO was
Seattle’s top-rated station in the
fall '86 Arbitron.

Ludlum will remain in Kan-
sas City until a replacement for
him is found.

AOR Slogan Abuse

Brian Thomas

Thomas leaves the Nation-
wide CHR combo, after almost
two years as PD, in a market-
dominant position. “B104 is un-
challenged in the format right
now so I wouldn’t put it past
someone to try and rattle us di-
rectly. All T can say is good
luck. I'm used to heavy compe-
tition.” A replacement for
Thomas is pending.

Stevens PD
At KFMK

§7‘.

John Stevens

After six years with Surrey
Broadcasting, VP/Program-
ming John Stevens will become
PD at First Media AC leader
KFMK/Houston May 4. He fills
the vacancy left in January
when Ben Hill became PD at
sister combo WPGC & WCLY/
Washington.

Referring to First Media’s
policy of advancing program-
mers into management, KFMK
Exec. VP/GM Dan Mason told
R&R, ‘“We looked long and hard
around the country for a great
programmer who also had the
desire to be a major market
GM. John fit the situation per-
fectly.”

A former PD at KAIR &
KJYK/Tucson, the 17-year
broadcaster hopes to build on
KFMK’s 4.6-5.9 12+ growth and
No. 1 2554 numbers last fall.
“This is the first time I haven’t
worked in a turnaround situa-
tion,” Stevens said. “I’ve miss-
ed the fun of a day-to-day,
hands-on environment, and am
looking forward to learning a lot
from these people.”

Page 47
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Tom Watson

Watson
Joins KIFM

As PD

KEZR/San Jose OM Tom Wat-
son has accepted the PD chair at
AC-Jazz hybrid KIFM/San Diego,
starting April 27. The post had been
vacant since Chris Kay exited the
station earlier this year.

Station Manager Lee Mirabal
told R&R, “We’re very lucky to
have cut a deal with Tom. This for-
mat will continue to grow, and Tom
will bring that polish I feel we're
going to need to succeed in the '80s
and ’90s.” WATSON/See Page 6

Baumgartner Directs

Columbia Singles

Columbia Director/National Al-
bum Promotion Burt Baumgartner
has been appointed Director/Na-
tional Singles Promotion. He stuc-
ceeds Marc Benesch, who was
recently named VP/Promotion at
the label.

Baumgartner will be responsible
for coordinating Columbia promo-
tion efforts with the New York staff
and national field team. Until he
was named Director/National Al-
bum Promotion in February, he
served as the label’s Local Promo-
tion Manager in San Francisco for
nine years.

“Although I'm an ex-AOR pro-
grammer with a severe love for
that format, I've always loved be-
ing able to cross records over and
working singles, particularly R&B
singles. And as a local guy, I've
worked CHR for the last ten
years,” he said.

Benesch commented, ‘“I’ve
worked with Burt over the last ten
years, and he’s consistently proven
himself a professional in all as-
pects of the industry. He’s a very
creative individual who knows the
tie-ins and benefits of records and
radio, having been in both.”

Baumgartner worked for RCA in

ACN’S LAWRENCE TO MORNINGS

Randall, Steele Named
PD, MD For WLVQ

After serving in acting capacities
at Taft AOR WLVQ/Columbus
since last December, Lee Randall
and Wendy Steele have been of-
ficially named the station’s PD and
MD, respectively. Randall, for-
merly MD, succeeds Pat Still, who
left for WRIF/Detroit mornings.

Randall and Steele will retain
their afternoon and midday air-
shifts. New to WLVQ AM drive as
of May 4 is David Lawrence, Exec.
Producer for the American Com-
edy Network and a weekender at
WCKI/New Haven. He’ll be paired
with five-year WLVQ newswoman
J.J. Jeffries.

Oates Takes
WWBA VP/
GM Post

WPGC & WCLY/Washington
Corporate VP/GM Jeanne Oates
has opted for the VP/GM chair at
Metropolitan’s WWBA/Tampa-St.
Petersburg. Oates, who starts May.
4, succeeds Bill Burns, now VP/
GM at KKBQ-AM & FM/Houston.

Metropolitan President Carl
Brazell Jr. commented, “Jeanne is
a wonderful addition to our com-
pany. We're fortunate to have
someone of her expertise and ex-
perience at the helm of WWBA.”

Oates told R&R, “I’'ve admired
Carl’s radio philosophy for many
years, and when the chance came
up to work for Metropolitan, I
couldn’t turn it down.”

Oates began her career as an AE
for Blair in New York. Her sales
experience also includes a GSM po-
sition at WAVA & WRC/Washing-
ton and LSM slots at Washington,
DC and Baltimore TV stations.

WLVQ VP/GM Tom Thon com-
mented, “Lee’s and Wendy’s hard
work, knowledge, and trustwor-
thiness have earned them the right
to be permanent players. Our last
couple of Arbitrends have in-
dicated we’ve got the right people
in place.” WLVQ, the market'’s top-
rated station in 10 of the last 11
sweeps, moved from fall’s124toa
13.3 in the latest trend.

Steele is a five-year WLVQ vet,
while Randall joined four years
ago after spending five years at
WIOT/Toledo, including three as
PD. “It’s a challenge I meet open-
ly,” he told R&R. “The competition
is stiff — there’s a Classics station
(WMGG) and the threat of Z-Rock.
But the tools to win here are boun-
tiful, and we plan to make the sta-
tion even more entertaining and
musically exciting.”

XHITZ Drops

Classic Hits
For AC

Convinced that the San Diego
market has become deluged with
Classic Hits-type stations, XHITZ
has abandoned the format after a
nearly two-year run, adopting an.
AC approach targeting 2549 year-
old men.

Unidyne Direct Mail President
Bill Alfredo said the station — now
known as “Z90.3"” — will “not be
afraid to play music with an edge
toit. Chances are you won’t hear us
play Air Supply, Culture Club, or
the Carpenters.” Broadcast Divi-
sion VP/GM Don Nelson confirm-
ed that Z90.3 is “not the kind of sta-
tion you'll hear in a beauty parlor.
It will be on in some offices, but it’s
basically an automobile format.”

XHITZ/See Page 6

N
Burt Baumgartner
Denver from 1977-79. He was previ-

ously MD at FM102/Sacramento
and Asst. PD at KSJO/San Jose.

Swenson

WINS Exec.
Editor

WINS/New York News Director
Steve Swenson has been upped to
Exec. Editor at the all-News outlet.
He joined WINS in June 1985 after
four years at West Coast Group W
outlet KFWB. He replaces Frank
Sciortino, who left recently.

Swenson will report directly to
WINS VP/GM John Waugaman,
who commented, “Steve has done
an outstanding job as News Direc-
tor. With him in the key position of
Executive Editor, we look forward
to his contributions keeping 1010
WINS America’s number one all-
News radio station.” Added Swen-
son, “I'm excited about my new
responsibilities, and look forward
to continuing my work with the
best news professionals in the
business.”

Swenson’s replacement has not
been named yet at WINS, which
ranked first in cume and tied for
fifth 12+ in last fall’s Arbitron.

Lemmo
Becomes Radio
Arts VP/GM

Rick Lemmo

Drake Chenault Northeastern
Regional Sales Manager and Act-
ing Director/Sales Rick Lemmo
has been named VP/GM of L.A.-
based Radio Arts.

Lemmo told R&R, ‘“Radio Arts
will become a strong consulting
company while maintaining its po-
sition as a proven syndication lead-
er. (President) Larry Vanderveen
has done a phenomenal job the past
12 years of running the company.”

Vanderveen commented, “We

LEMMO/See Page 6
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BLACK/URBAN OPPORTUNITIES

FOR 1987
Although Black/Urban and Urban-flavored
stations have established dominant ratings in
many markets, still other cities lack significant
B/U outlets. Here’s a handy guide to the
holes in the markets.

Page 53

SEATTLE BATTLE OVER

ARTIST ENDORSEMENTS
Misunderstandings arose between RCA and
KRPM after two label acts appeared in TV
ads for Country rival KMPS

Page 56
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Four’s A Crowd

Crowded House played L.A.’s Palace recently, with Capitol executives on hand to
congratulate the band. Pictured (I-r) are Capitol VP Ron McCarrell, President Don
Zimmermann, group’s Neil Finn, and label VP Tom Whalley.

KBUC (AM) Moves
To Classic Country

TK’s KBUC (AM)/San Antonio
has dropped its simulcast Country
format for automated Country
Gold. FM PD Ed Chandler will su-
pervise the homegrown format,
which will be known as ‘“‘Classic
Country 1310.”

KBUC’s music window ranges
from 1946-1985, with at least seven
titles an hour being “roots” cuts.
TK VP/Programming Rick Peters
told R&R, “Of San Antonio’s three
Country stations, KBUC has al-
ways played the most traditional
music. So it was just a natural pro-
gression to make the AM even
older.”

Chandler added, “We feature a

traditional song once an hour on
the FM. Because of the response to
that and our ‘Classic Country’ show
on Sundays, we decided there was
a need for a fulltime station to do
this.” Even with the new AM for-
mat, Chandler said KBUC has no
plans to lessen the relatively tradi-
tional skew of its FM.

The addition of KBUC gives San
Antonio five Gold stations, with one

catering to each segment of that .

market. The others are main-
stream KONO, ‘“Classic Hits”
KZEP, AC-skewing KTSA, and
SMN “Heart & Soul” affiliate
KCHL. All except KONO adopted
their formats within the last year.

NEWS

1986 RIAA STATS

CDs Send Industry Dollars
To Alltime High Mark

Record companies shipped $4.65
billion worth of records, tapes, and
compact discs to the trade in 1986,
according to new RIAA figures. It
was a new dollar peak for the in-
dustry, compared to $4.39 billion in
1985 — a 6% upturn. Unit ship-
ments were 618 million, compared
to 653 million the year before — a
5% decline.

Only CDs showed significant
growth: 134% ahead of 1985 in
units, 139% ahead in dollar volume.
Compact disc shipments totalled 53
million last year, worth $930 mil-
lion. The configuration accounted
for 8.5% of industry shipments and
20% of dollar volume.

Cassettes were essentially flat:
344.5 million shipped (up 2% from
1985) worth $2.5 billion (up 4%).
The configuration was responsible
for 56% of the industry’s units, 54%
of its dollars.

LPs declined dramatically from
the previous year: 125.2 million
units (down 25%) worth $983 mil-
lion (down 21%). They now make
up 20% of total industry shipments,

1-800-952-1986
Ask for Mike Henry

“Working with...Surrey is always a pleasure. They have a
genuine interest in the client’s success and are always willing to
accommodate a programming goal.”

Jhani Kaye

Station Manager
KFI/KOST, Los Angeles

Roger Wimmer, Ph.D./President
Chris Porter/ Senior Research Director
Mike Henry/Director of Marketing

21% of dollars.
Likewise, singles continued their
slide: 93.9 million units (down 22%

15% of the business in unit terms,
and 5% in value.
RIAA shipment numbers are net

from ’85) worth $228.1 million after returns; dollar value is calcu-
(down 19%). They now represent ~ lated at suggested list price.
Manufacturers’ Unit Shipments
(in millions)
CASSETTES s
| 1982 il & "_1§3_2_.;3~,
1983 |7 g,/:'!/ 236.8 |
1984 I jl 332.0
1088 U b | 339.1
1986 7] (l‘ 344 .5
\ed TILLITT I

1982
1983
1984
1985
1986

22.6
53.0

1982 577.7

1983 578.0

1984 679.8
1985 653.0
1986 618.3
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Celebrate this July 4th weekend with 20 hours of explosive rock ‘n’ roll. From the early days of Bill Haley,
Little Richard and The Beatles right on through to today’s superstars, Rock Of Your Life
pays tribute to 32 years of great music. Rock around the Fourth.
Call Angela Becker at (212) 664-5538. Available on disc for broadcast. |
Produced exclusively for NBC Radio Entertainment by Denny Somach Productions.

JULY 4TH WEEKEND...THE ROCK ‘N’ ROLL OF YESTERDAY TODAY & TOMORROW.
NBC RADIO
A0 B R TANMENT

America’s Music Network
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WWI, VOA Team
For European Net

Westwood One has formed a
partnership with the Voice Of
America-Europe to broadcast
some of its programming to Euro-
pean audiences. The arrangement,
which allows the net to air com-
mercials with the programs, be-
gins May 4.

Unlike the more traditional and
shortwave VOA, VOA-Europe is
carried on AM, FM and cable
bands, and is targeted to young
adults. ;

United States Information Agen-
cy Director Charles Wick noted,
“This arrangement substantially
lowers our operating costs in these
time periods, since the cost of pro-
duction, distribution and operation
will now be underwritten by the
private sector.”

Commented Westwood One
Chairman Norm Pattiz, “The
move represents the logical expan-
sion of advertiser-supported radio

programming which has worked so
successfully for us in the United
States.”

Ten hours of programming will
be aired weekly. They include “Off
The Record with Mary Turmer,”
“Line One,” “Rock Chronicles,”
“Star Trax,” “Future Hits,” “Na-
tional Music Survey,” “Rock &
Roll Never Forgets,” and “Ameri-
can Dance Traxx.”

For The Record

In last week’s story about KAZY/
Denver, Trip Reeb was inadvertently
listed as the station's new PD in-
stead of his actual title of Operations
Manager.

In a separate story, WDMT/Cleve-
land was referred to as “longtime
Urban leader” when it should have
read "onetime Urban leader.” WZAK
has been the market's top Urban
outlet for the last two Arbitrons.

BMI, ASCAP Honor Dove Winners

At the recent Gospel Music Association convention in Nashville, both ASCAP and
BMl saluted winners of the annual Dove Awards. At top, pictured at BM/I's “Gospel
Family” luncheon are (I-r) BMI VP Joe Moscheo, Artist of the Year Sandi Patti. and
BM! VP Roger Sovine. Below, ASCAP Southern Exec. Director Connie Bradley
(left) and ASCAP’s Tom Long (right) congratulate Songwriters of the Year Melodie

and Dick Tunney.

- NEWS

Blue Note

Continued from Page 1

charity we’re asking for — just
your helping hand. We can only
suggest that this album is
limited to one to a customer.”

Artist Letter “The Way
To Get Results”

Explained Lundvall, “We had
been requested by the RIAA to
do something like this. No one
else has, but having artists con-
vey the message, rather than
record companies, is exactly
the way to get results.

“The whole idea is that jazz
musicians are always scuffling
along anyway, so for them
home taping is even tougher.
They don’t have the opportunity
to sell a half-million records;
that happens to maybe one guy
a year.”

Asked whether a similar ap-
proach could be applied with
Manhattan artists, Lundvalil re-
sponded, “A different letter
would be required. There it
smacks of, ‘All these guys are
rolling in dough, and now
they’re saying, Don’t tape my
records.” But I wouldn’t be op-
posed to doing it on Manhattan.
It’s just a question of writing a
credible letter.”

Pop Gold In Canada

lggy Pop received his first gold record, a Canadian certification for the “Blah Blah
Blah” LP. Pictured (I-r) are AGM Canada’s David Brian, Pop, and A&M Canada's

Jim Monaco.

XHITZ
Continued from Page 3

Alfredo and Nelson listed Phil
Collins, Toto, Steve Winwood, and

West

Continued from Page 1

With KMET’s recent switch
to KTWV (““The Wave”), KLOS
is now the market’s only
mainstream AOR, though West
doesn’t foresee that situation
lasting indefinitely. “I've told
Bill Sommers that I fully expect
to see another form of AOR pop
up in the market within the next
three months.”

West leaves KMOD just as ri-
val KMYZ announced a switch
to CHR after stints in AOR and
Classic Rock.

Watson
Continued from Page 3

Watson served nine months at
the San Jose AC, which improved
2.3-34 12+ last fall and ranked
sixth 25-54. He’ll be facing five di-
rect competitors, but KIFM ad-
vanced from 2.64.1 in fall ’86 to
place third 25-54.

“San Diego is one of, if not the,
most competitive markets for AC.
In KIFM we have an excellent sta-
tion positioned with our ‘Lights
Out’ Jazz programming at night,
with the help of consultant Bob
0’Conner, while Jesse Bullet ad-
vises on our AC content. I'm look-
ing forward to working with Lee,
who’s got a lot of on-air and man-
agement experience. We’'ll work
extremely well together to make
KIFM the dominant AC.”

Watson previously was PD at
WASH/Washington and KJR/Seat-
tle, and earlier served as Exec. VP
for Balon & Associates. KEZR,
consulted by Mare McCoy, has not
announced a replacement.

Peter Gabriel as representative ar-
tists. While the base library has 500
cuts, Alfredo and Nelson feel the
station will have a current/contem-
porary feel.

Most of Z90.3’s new airstaff start-
ed work April 15. The lineup in-
cludes Cat Simen (6-10am) ; Denny
Luell (10am-1pm) ; Tony Madduxx
(14pm); and the Magic Christian
(4-8pm).

Alfredo regards the present for-
mat as the result of the ‘“largest
music research database in the
world.”

Lemmo
Continued from Page 3

have been looking at expansion fer
several months and, as one of the
best people in the industry, Rick
will be leading us into it.”

Future Radio Arts plans call for
a Sales/Management consultancy
and computer-generated playlists
for client stations. Lemmo praised
VP/Programming John Benedict,
Senior Programming Consultant
David Price, and the rest of the ex-
isting staff, and indicated they all
will remain in place.

Lemmo will assume his new
duties in approximately two weeks.
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A lot of radio station managers are getting fed up with research companies.
Why? Because they've come to realize that most companies give them very
little information and a whole lot of “boilerplate” rhetoric.

Here's what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear. factual information about the attitudes
and tastes of your audience. call Strategic Radio Research.
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we'll give you a fast, accurate, customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research. you'll find our approach
refreshing, And useful. Call Kurt Hanson collect at (312) 280-8300 for more
information. You'll be glad you did. Thats a fact.
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211 E. Ontario, Chicago, IL 60611

RESEARCH

(312) 280-8300
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HOWDY HOUSTON!

CONTINUOUS COUNTRY FAVORITES
[ SR B R S L N

THE KILT STATIONS
610AM & FM100

{0 the
Dream Team!

LLGACY

BROADCASTING, INC.

6430 Sunset Blvd.,Suite 700 - Los Angeles, CA 90028

KJOI (FM) KILT (AM/FM) WLLZ (FM) KDWB (AM/FM)
Los Angeles Houston Detroit Minneapolis/St. Paul
KHOW (AM) KPKE (FM)

Denver Denver

KDWS8 (FM) Richfietd/KxDWB (AM) St. Poul
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Eric Margolis

Ed Budanauro

Radio

®ED BUDANAURO is named Direc-
tor/Jazz Programming at dual-formatted
KZPSIDallas. He's been with the
Classic Hits/Jazz station for over a year
as host of the nightly "Enerjazz"” show.
He was previously MD at crosstown
NPR affiliate KERA.

® ERIC MARGOLIS has been named
Promotions Director at WRKS/New
York. He previously held the same post
at crosstown WAPP, and formerly was
PD at WSAI-FM/Cincinnati.

@ JIM McCARTHY has been appoint-
ed LSM at KJQY/San Diego. He joined
the station in 1984 after serving as
GSM for six years at KRXY-AM & FM/
Denver.

Jim McCarthy

® MIKE McGANN has been named
VP/GM at Eastern Broadcasting’s
WEST - & WLEV/Easton-Allentown-
Bethlehem, PA. Most recently GM at
WRKZ/Hershey, he was previously
with WTAE & WHTX/Pittsburgh for
ten years.

Succeeding McGann as GM is
WRKZ GSM'IRA ROSENBLATT. Mov-
ing into the GSM position is the
station's York/Lancaster Sales Manag-
er MICHELE KOSTELAC. Also, AE
KAREN WINTERS is upped to the
York/Lancaster Sales Manager post.

@ NEIL SARGENT has been appointed
VP/Afflliate Sales for the Transtar
Radio Network. He was most recently
President of the Programming Con-
sultants, and previously served-as Sr.
VP at TM Communications.

CHANGES

@ STEVE ELLIOT, formerly Regional
Sales Director at KQZY/Dallas, joins
Arbitron/Los Angeles as AE.

@ JILL BURTIS-DEGAN, formerly an
AE with Select Radio/New York,
moves to Los Angeles office as AE.

® BRUCE J. KLEIN, formerly a sales
assistant with Select Radio/New York,
has been promoted to AE effective
March 23.

® RICHARD KURTTI has been named
Director/Data Processing for BMI. He
comes from Bank of America, where
he held a variety of US and interna-
tional positions over the past 13
years.

®TODD PITERA, recently Program-
ming and Sales Research Director at
WSNI & WPGR/Philadelphia, - has
been named Sales Marketing Coor-
dinator at WIOQ/Bala Cynwyd, PA.

® LISA PATES, previously Sales Man-
ager at Ted Turner's CNN Radio Net-
work/Atlanta, has been appointed AE
at WEBE-108FM/Westport, CT.

® DAVE DURCHIN, recently National
Credit Director. for MCA Distributing/
Universal City, has been promoted to
Vice President.

® MARK GOLDSTEIN, previously an
attorney with CBS Records, has been
named an-attorney for Warner Broth-
ers Records.

® SUE ROBERTS, previously a consul-
tant in the Business Affairs Department
for Warner Brothers Records, has
been named Business Affairs Associ-
ate.

® FRAN LICHTMAN, formerly Interna-
tional Production Manager, has been
promoted to Director/international Pro-
duction for Atlantlc Records/New
York.

® STEVE ZAZO, formerly with WWCK-
AM & FMI/Flint, has been named AE
for WRIF/Detroit.

® JILL LOFTON, formerly assistant to
Co-op Director at WLOL/Minneapolis,
has been named Co-op Coordinator at
KPWRI/Los Angeles.

®NANCY BRAZIL, previously AE with
Eastman Radio/Los Angeles, joins
KPWRI/Los Angeles as AE.

©® CHARLENE RICHARDSON, recent-
ly Continuity Director at KIIS-AM & FM/
Los Angeles, has been named Traffic
Manager at KPWR/Los Angeles.

® ALMA ROMO, recently working as
an'assistant in the research and traffic
departments, has been promoted to
Continuity Director at KPWR/Los An-
geles.

©® SHERI CHINEN-BIESEN, previously
Office Manager at Filmland Corporate
Center/Culver City, has béen appoint-
ed Sales Assistant at KPWR/Los An-
geles.

© KATE HESSLAU, previously a Sales
Assistant, has been named AE.at
McGavren Guild Radio/Minneapolis.
® JEANNE WILLIAMS, recently a
salesperson at WHND & WMJC/De-
troit, joins Major Market Radio/Detroit
as AE.

® STEADY EDDIE AUGUST, formerly.
working swing shift parttime, has been
promoted to Assistant Music Director
and fulltime overnights at WNNK/Har-
risburg.:

@ MICHELLE MEISNER, formerly Pro-
motion Marketing Manager with WEA/
Seattle, has relocated to WEA/San
Francisco in the same capacity.

® JEFF ALKIEN has been promoted to

Production Director at WBPM &
WGHQ/Kingston, NY and retains
WBPM PM :shift.

® ROBYN. TAYLOR, previously =mid-
days at WBPM/Kingston, NY, has.
been promoted to Music Director and
retains on-air shift.

® JUDITH FISCHETTI, formerly coor-
dinator of marketing services, has been
promoted to Manager/Marketing Com-
mitments at CBS Records/New York.
®intern TIFFANY HALL promoted to
Local Marketing Representative for
A&MIChicago.

® GEOFF HANCOCK, previcusly an
AE with KRLT/Reno, joins KOOL/Phoe-
nix as an AE.

Mike McGann

Joe Montione

® JOE MONTIONE has been named
Program Manager at WSRZ (Z106)/Sar-
asota, FL. He was most recently VP/
Programming for WTLQ/Wilkes Barre-
Scranton, PA.

® TONY SCOTT has beeh named PD
at WITT/Chattanooga. He was former-
ly MD at WEKS/Atlanta.

® DAVID GRAUPNER has rejoined TM
Communications as VP/GM at the
company’s KBUL (formerly KNSS)/
Reno. For the past year he was VP/
Programming for Programming Con-
sultants, prior to which he worked in a
variety of management capacities at
TM radio stations in the Midwest and
South.

@ CHIP MOSLEY, most recently PD at
KSYZIGrand Island, NE, has been
named National PD for C.R. Broadcast-
ing. He will oversee the programming
for WDXI & WRJX/Jackson, TN;
WEEL & WKWK/Wheeling, WV;
WTAOQ/Carbondale, IL; and WMCL/
McLeansboro, IL.

©® TIM MURPHEY, PD AT WKMFI/Flint,
is the new PD at KNAX/Fresno. Mur-
phey, with WKMF for two years, was
upped from Asst. PD/MD to PD iast
October. Shelley James, PD of sister
station WCRZ, is the acting PD of
WKMF.

® Condolences to family and friends of
WBVE/CINCINNATI PD RAY MILLER,
who died of a heart attack April 10.
Miller, 40, was single with no children.
Services were held April 14 in Stan-
dish, MI. He had been with REAMS
BROADCASTING since 1985.

PROS ON THE
LOOSE :

A

J. David — Evenings KMYZ
(Z-104)/Tulsa {918) 250-5676

Gary James — MD/swing WXLP/
Quad Cities, 1A (312) 385-3871

Debbie Kennedy — Middays
KMJM/St. Louis (314) 361-5489

Pete Kennedy - Afterncons
WMJQ/Rochester (716) 436-9290

Albert Lord — Production Director
KFRC/San - Franclsco (4%5) 337-
8599, .

Mike MacDonald — PD WPXC/
Cape Cod (5131471-2622

* Julle Pado — Executive Assistant
Black-Hawk Records (213) 661-8112

Daryl Scott — Jazz Host WDMT/
Cleveland (216) 237-9747

Tim Spencer — Operations Manager
Satellite Music Network ‘‘StarSta-
tion’’ (312) 246-5956

Pat Thomas — Overnights KHTZ/
Reno (702) 786-4739

Clint Withers

® CLINT WITHERS has joined WQSP/
Spokane as Sales Manager. He previ-
ously held advertising agency manage-
ment positions and was Sales Manager
for several Philadelphia area newspa-
pers.

® JOHN STEVENS has left WKSF/
Asheville, NC after six years as PD to
become PD at WLHQ/Dothan, AL.
Currently running live/assist CHR, the
format is pending until Stevens can
assess the marketplace. No replace-
ment has been named yet at WKSF

CHRONICLE

Born To:

* WAJR/Morgantown, ND's Hoppy
Kercheual, wife Cathy, son Benjamin,
March 10.

* KRLA/Los Angeles alr personality
Val Valentine, wife Geri Gonzalez,
twins Jacqueline Evette and Steven
Everett, March 10.

o WQUT/Johnson City PD Mark
Patter, wife Christie, son Justin
Michael, March 11.

e KFMG/Albuquerque Production
Director Rob Brandt, wife Ann,
daughter Erica Ann, March 13.

o KMGX/Fresno midday personality
Missy Mc Kai-Cartier, husband Rich-
ard, daughter ‘Rachel Ann, March 20.

e Z93/Atlanta midday jock Charles
Henry, wife Liz, son Nathaniel Charles,
March 23.

* A&M Records VP/Business Devel-
opment Milt Olin, wife Louise, son
Geoffrey Milton, March 24

* K99/Great Falls, MT. Asst. PD/MD
Steve Keller, wife Mary, son Jason
Randall, March 28.

* ABC-FM Radio Network news cor-
respondent Jeff Michaels, wife Susan,
son Matthew, March 31.

o KQKQ/Omaha MD/Asst. PD John
Michaels, wife Barbara, daughter Mary
Katherine, March 31.

e Radio & Records New York Bu-
reau Chief/Editor Adam White, wife
Anne, daughter Emma Elizabeth, April
15.

Married:

¢ WGH/Norfolk PD Sheldon Borvelt,
to midday personality Mare Carmody,
March 21.

* WMMA-AM/Orlando evening jock
Rick Bavek to Sherrie Edgerton, March
21.

* Consuitant Donna Halper to Jon
Jacobik, March 22.

WwWWwWwW_ americanradiohistorv com

Bob Frymire

Edited by Jim Dawson

Jayne Simon

Records

®BOB' FRYMIRE has been named
West Coast Regional Promotion Man-
ager at Virgin Records. He joins from
his entertalnment marketing and con-
sulting firm Bob Frymire Productions.

® JAYNE NECHES SIMON has been
named Director/National Singles Sales
at A&M. A ten-year company veteran,
she most recently was West Coast Re-
gional Sales Manager.

©® DEBORAH RADEL is the new Man-
ager/National Tour Publicity for RCA
Records. She was previously Publicity
Coordinator for Arista Records.

® COLIN REEF has been named VP/
Finance and SAM DETWILER has
been appointed Controller at Virgin
Records America. Reef previously
served Six years in various financial po-
sitions with Warner Communications,
Elektra Records, and Atlantic Rec-
ords. Detwiler was Controller with Vir-
gin Merchandising.

O HEIDI TITLE has been appointed
Manager/Business Affairs for Arista
Records. She previously held a legal-
business affalrs position at HTH Enter-
tainment.

~ STAFF I

Publisher BOB WILSON

Ednorial

Los Angeies Ofice. (213] 5534330

Semor Vice Presicent & EdMor. KEN BARNES
At Director: RICHARD ZUMWALY
Menaging Edftor: JEFF GREEN
Executive Editor. GAIL MITCHELL
Networks & Speciats Edtior REED BUNZEL

AC Editor, MIKE KINOSIAN

AOR Edhtor. STEVE FEINSTEIN

Black/Urben EdRor. WALT LOVE

CHR Eaffor. JOEL DENVER

Country Eanor LON HELTON

Jazz Eokor. BARBARA BARNES

Contemporary Christian Earoc: BRAD BURKHART

| Records Eamor ADAM WHITE (New York|

N/T & Easy Ustening Ecor. YWONNE OLSON

Gold Eattor. SEAN ROSS

Promorion & Marketng Ednor HARVEY MEDNICK
Special Assignments Ecitor. JM DAWSON

Copy Etor. CAROL VAN KEEKEN

Senior Associate Ectitor HURRICANE HEERAN
Associste Edftors: JIM NELSON, TONY RICE. TARA BEYER

Computer Services. LEE CLARX, MIKE LANE.
MIKE ONUFER, JOHN ERNENPUTSCH
Tratie Dwector JOANN WOODWORTH

Production Director RICHARD AGATA
Assocrate Art Dwector MARILYN FRANDSEN
Photography’ ROGER ZUMWALT
Typography KENT THOMAS, LUCIE MORRIS, BILL MOHR
Graphcs: GARY VAN DER STEUR. TIM KUMMEROW.
_KATHY MARKBREI!
Assistant 10 the Puslisher. PAULA CHALTAS
Controiter. MARGARET BECKWATH
Lgl‘ Counsel. JASON SHRINSKY
New York Buresu: [212] 6050355, 575 Madison Averwe.
New York, NY 10022
Bureau Chist. ADAM WHITE
Orfice Manager: BARBARA SARUBE! _
Weahington Bureaus (202] 642-7484. National Press Buiiding.
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WASHINGTON REPORT

FCC Panel Pulls Plug
On New York AM

Licensee Accused Of

“Flagrant” Racism And Fraud

The owner of a small upstate New York radio station
says he’s going to appeal the FCC’s effort to strip his
broadcast license — but he’s worried he may go broke in

the process.

In a rare use of its ‘‘death penal-
ty” sanction, the FCC’s Review
Board recently (4/2) denied the li-
cense renewal of WBUZ/Fredonia,
NY because of “flagrant, egregi-
ous actions.”

In its order, the FCC panel singl-
ed out 13-year station owner Henry
Serafin for special criticism. Ac-
cusing him of knowingly, repeated-
ly, and willfully violating FCC
rules, the panel described Serafin
as “wholly unconcerned with hon-
esty, candor, or compliance with
even the most basic federal re-
quirements,

‘“His propensity to discriminate
against minorities in hiring when
coupled with his misrepresenta-
tions and lack of candor about his
discriminatory practices leads to
only one conclusion: Serafin is not
the type of person that should be
entitled to a public franchise,” the
Review Board concluded.

Owner Denies Charges

Serafin has flatly denied the
charges and says he will appeal the
decision to the full Commission.

“I've served this area properly,”
he says. “I've done nothing wrong.
If there was anything done wrong,
it was without my knowledge.”

The FCC, however, labelled the
evidence of Serafin’s misconduct
and racial discrimination as “sad
and appalling.” Among the mat-
ters cited by the panel:

* Contest Rigging. When the sta-
tion ran a Valentine’s Day contest
in 1984 it gave away the grand prize
— a singles weekend at the Niag-
ara Falls Hilton Hotel — to an ad-
vertiser who never entered the con-
test. The FCC says other contest-
ants’ names were never put into a
box for an announced grand prize

““I’'ve done nothing
wrong. If there was
anything done wrong, it
was without my

knowledge.”’
—Henry Serafin

drawing. In a 1982 contest promo-
ting a stereo system as a grand
prize, Serafin allegedly kept the
stereo and never held the announc-
ed prize drawing. The review panel
accused him of running fraudulent
contests.

¢ Public File Violations. The Re-
view Board says Serafin repeated-
ly refused to make his station’s
public file available to citizens who
requested to review it, then harass-
ed and intimidated persons at-
tempting to conduct the inspection.

¢ Ascertainment Misrepresenta-
tion. The Review says Serafin sub-
mitted fictionalized community as-
certainment surveys in 1981, claim-
ing nonexistent interviews with
community leaders and minority
groups.

¢ Racial Discrimination. Serafin
declined to hire Linda Johnson, a
black woman referred by a CETA
program worker, because she
‘“‘would make charcoal look
white.” He allegedly screamed ata
CETA official, “Don’t you have
any white girls to send me?”

Racial Slur Denied

Serafin told R&R he didn’t make

such a statement — even though he

testified before the FCC that he
didn’t remember if he had or not.

BLUEGRASS BRIGADE — Nine congressmen and senators from Kentucky received lobbying visits in Washington
recently from 29 Kentucky broadcasters, pictured above on the steps of the U.S. Capitol.

The broadcaster contends he is the
victim of a conspiracy of local
political activists and members of
the National Association for the
Advancement of Colored Persons
(NAACP).

“That girl — Johnson or what-
ever her name was, the black girl
— I can’t think of her first name
now — she did not know she was
discriminated against until just
before the hearing when they went
over and told her she was discrim-
inated against,” Serafin said.
“That’s the colored girl that I sup-
posedly didn’t hire because she
was black.

“They (CETA) sent me four
white girls,” he continued. “They
were bottom of the barrel. Then
they sent a fifth girl who was a
black girl. She was not qualified,
but she was more qualified than
any of the four.”

NEW YORK, NEW YORK — About three dozen broadcasters from New York state descended on Washington last
week for a round of NAB briefings on regulatory and legislative issues, followed by lobbying visits to local con-
gressmen and senators on Capitol Hill.

L A i B B S i i b s e b
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Financial Impact Crushing

The Review Board contends that
when Serafin was questioned by
the FCC about allegations of con-
duct, he repeatedly lied in his
answers.

Serafin counters by insisting that
he stuck to his story during several
days of grilling on the witness
stand by teams of lawyers.

“What does a guy dare say?”
Serafin asked. “You have to be
careful not to upset those guys in
Washington. They’re like God up
there.”

While insisting he will fight the
charges to the bitter end, Serafin
says the legal hassle is walloping

his wallet and he’s not sure how
long he can continue to financially
afford to fight.

“It’s a disaster,” he said. “T’'m 61
years old, I should be retiring, and
nobody wants to work for us. I'm
talking about key people. I can’t
hire a good sales manager, I can’t
hire a station manager because
they don’t know what’s going to
happen, and they don’t quit their
Jjobs and come here. Our business
is down, the legal costs have been
horrendous. We’re a small station
in a small town, 250 watts. T am the
sales manager, the program direc-
tor — I am everything.”

NEWS BRIEFS

e The FCC says Capital Cities/
ABC can temporarily delay selling off
radi stations in several major markets.
When Capital Cities acquired ABC in
January 1986, it was given an 18-
month waiver of the “one-to-a-market
rule” that restricts ownership of
broadcast combinations in a single
locality. Now the divestiture — origi-
nally scheduled for July 3, 1987 —
will be halted until six months after the
Commission rules on the larger issue
of whether group ownership in pro-
moting diversified programming out-
weighs the need for ownership re-
strictions.

The FCC is considering lifting re-
strictions on AM/VHF cross-owner-
ship, especially in large markets. It
says that since the ABC stations were
already under common control prior to
the merger, a deferral of the divesti-
ture order would not pose a threat to
the public interest. Stations affected
by the Commission’s order are WABC
& WPLJINew York, WLS & WYTZ/
Chicago, KABC & KLOS/Los Ange-
les, and KGO/San Francisco.

¢ Ever think about owning a radio
station in a South Pacific paradise?
Well, your chance is now here. The
FCC has amended its table of fre-
quency allotments to open the door
for the first FM service in American
Samoa. The window on filing applica-
tions for a Class A station on 92.1
MHz opens May 27 and closes June.
26.

Filing windows are now open and will
ciose on May 15 for new stations on
the following frequencies:

Channel 281 A

(104.1 MHz) Tucson, AZ
Channel 298A

(107.5 MHz) Columbus, OH
Channel 267A

(101.3 MHz)

Pine Bluff, AR Idyllwild, CA
Milford, DE Gooding, ID
Shelbyville, KY  South Fort Polk, LA
Albuquerque, NM Stillwater, NY
Cameron, TX Narrows, VA
Channel 267C

(101.3 MHz) Altamont, OR
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- HEEDBAGK FROM
YOUR LISTENERS =

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

A MU,

Your typical listener never calls your request line or appears at a station
promotion. You never hear from him until he fills out a diary—and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking tco much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at (312) 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year

O
, RESEARCH

211 E. Ontario
Chicago, IL 60611 ‘
(312) 280-8300 ‘

www americanradiohistorv com


www.americanradiohistory.com

12 = RaR April 17, 1987

RADIO BUSINESS

TRANSACTIONS

JACOR, Shamrock Score
Denver Combos

TRANSACTIONS AT A GLANCE

Transactions So Far in 1987:
$797,640,643

KOA & KOAQ/DENVER

PRICE: $24 million

BUYER: JACOR Broadcasting, which
owns WPCH & WGST/Atlanta, WBBG
& WMJI/Cleveland, WLW & WEBN/
Cincinnati, WYHY/Nashville, WMYU/
Knoxville, WQIK-AM & FM/Jackson-
ville, and WKYG & WXKX/Parkers-
burg, WV.

SELLER: Belo Broadcasting, a sub-
sidiary of A.H. Belo Corporation.
DIAL POSITION: 850 kHz; 103.5
MHz

POWER: 50 kw; 100 kw at 1061 feet
FORMAT: News/Talk; AC

BROKER: Chapman Associates, Inc.

KBRQ-AM & FM/DENVER
PRICE: $9 million

BUYER: Shamrock Broadcasting Inc.,
owned by Roy E. Disney. The com-
pany also owns KABL-AM & FM/San
Francisco, WCXI & WWWW/Detroit,
KMCG/Dallas, WTKN & WWSW/Pitts-
burgh, WFOX/Atlanta, KZFX/Hous-
ton, KXRX/Seattle, and WHB &
KUDL/Kansas City.

SELLER: Great Empire Broadcasting
Inc., headed by F. Michael Lynch and
Michael Oatman. The company also
owns WOW-AM & FM/Omaha, KFDI-
AM & FM/Wichita, KWKH-AM & FM/
Shreveport, and KTTS-AM & FM/
Springfield, MO.

DIAL POSITION: 1280 kHz;
MHz

POWER: 5 kw; 100 kw at 1200 feet
FORMAT: Country

BROKER: Blackburn & Company, Inc.

Alabama

WOOBI/LEEDS

PRICE: $45,000 (CP Sale)

BUYER: Gilliam Communications,
owned by H.A. Gilliam Jr. He also
owns WLOK/Memphis.

SELLER: Spann Communications,
headed by Pervis Spann. He also
owns WXSS/Memphis and WVON/
Chicago.

DIAL POSITION: 1030 kHz

POWER: 10 kw days/1 kw nights

105.1
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Arizona

KIKO/MIAMI &

KEYX/GLOBE (PHOENIX)
PRICE: $4 million

BUYER: Key Communicatlons, a new
corporation to be formed by current
station co-owner Steve Allison and
employees Larry Hayes, John Dixson,
Todd Foster, and Ross Brown.
SELLER: KeyCom Corp., owned by
Steve Allison and Phoenix developer
Denny Durbin.

DIAL POSITION: 1340 kHz;
MHz

POWER: 1 kw; 37.2 kw at 3344 feet
FORMAT: AC; AOR

100.3

KLFF & KONC/

SUN CITY (PHOENIX)

PRICE: $6.5 million

BUYER: Madison Street Media
Group, Inc., headed by James A.
McDonald.

SELLER: US Bankruptcy Trustee
Stanley Swain, who is liquidating asset
of Canyon Broadcasting Corp.
DIAL POSITION: 1360 kHz;
MHz

POWER: 5 kw days/1 kw nights; 2.25
kw at 400 feet

FORMAT: Big Band/Classical

California

KAFY/BAKERSFIELD

PRICE: $700,000

BUYER: McGavren-Barro Broadcast-
ing Corp., owned by Steve McGavren
and Mary Helen Barro.

SELLER: Sunset Broadcasting Corp.,
headed by President Daren McGav-
ren. He is the father of the buyer,
Steve McGavren.

DIAL POSITION: 970 kHz

POWER: 1 kw

FORMAT: Spanish

Florida

WWFL/CLERMONT

PRICE: $170,500

BUYER: Talbert T. Gray

SELLER: Michael F. Hirschman and
Sharon J. Hirschman.
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DIAL POSITION: 1340 kHz
POWER: 1 kw

FORMAT: AC

BROKER: The Atlantic Agency

WHMI/COLEMAN

PRICE: $60,000

BUYER: Elvin L. Harmon and Brent L.
Harmon. They are applicants for a CP
for a new FM in Solana, FL.

SELLER: WHOF, Inc., headed by
Larry Lamers.

DIAL POSITION: 1320 kHz

POWER: 500-watt daytimer
FORMAT: MOR

Idaho

KBRV & KFIS/SODA SPRINGS
PRICE: $212,000

BUYER: Thomas W. Mathls, who also
owns an interest in KTLE-AM & FM/
Toole, UT.

SELLER: Marvin J. Skinner and
Michael Leavitt.

DIAL POSITION: 790 kHz;
MHz

POWER: 5-kw daytimer; 3 kw at 174
feet

FORMAT: Stations are currently dark.

lowa

KJAN-AM & FM/ATLANTIC
PRICE: $2.25 miillion

BUYER: Robert H. Dean, GM of KESY-
AM & FM/Omaha.

SELLER: Valley Broadcasting Inc.,
owned by Robert Bebensee, John E.
Carl, Allen Davies, Robert H. Selden,
and Brent Slay. They also own WKLK/
Cloquet, MN and KARE/Atchison, KS.
DtAL POSITION: 1220 kHz; 103.7
MHz

POWER: 250-watt daytimer; 100 kw
at 405 feet

FORMAT: AC/Country

BROKER: Ray Hambrick of the Pat
Thompson Company.

Kentucky

WRVK/MT. VERNON

PRICE: $176,675

BUYER: Gosser-White Broadcasters,
owned by Howard Gosser and Ray
White. Gosser is the current GM of
WRVK.

SELLER: Cochran-Smith Broadcast-
ing, Inc., headed by J. Hal Smith.
DIAL POSITION: 1460 kHz

POWER: 500-watt daytimer
FORMAT: Country

Montana
KDBI & KDLN/DILLON

PRICE: assumption of liabilities
BUYER: Southwestern Broadcasting,
inc., owned by Fred Lark, Luann T.
Lark, and M.D. Rapkoch. They aiso
own KXLO & KLCM/Lewistown, MT.
SELLER: Dillon Broadcasting, Inc.,
owned by Robert C. Greer.
DIAL POSITION: 1490 kHz;
MHz

100.1

98.3

Deal Of The Week:

® WHMI/Coleman, FL $60,000

©® WSES/Ralelgh, NC $225,000
©® KOKC/Guthrie, OK $122,000

o KliziKllleen, TX $420,000

® KPOW/Powell

@ KLZY/Powell-Cody
® KSGT/Jackson

® KMER/Kemmaerer

This Week’s Action: $56,221,175

KOA & KOAQ/Denver $24 million

® WOOBI/Leeds, AL $45,000 (CP sale)

® KIKO/Miami, AZ and KEYX/Globe {(Phoenix), AZ $4 million
O KLFF & KONC/Sun City (Phoenix), AZ $6.5 million

@ KAFY/Bakersfield, CA $700,000

® KBRQ-AM & FM/Denver, CO $9 million

® WWFL/Clermont, FL $170,500

® KBRV & KFIS/Soda Springs, ID $212,000

© KJAN-AM & FM/Atlantic, IA $2.25 million

® WRVK/Mt. Vernon, KY $176,675

® KDBI & KDLN/Dillon, MT repossession by previous owner
® WPNH-AM & FM/Plymouth, NH $1,350,000

® WAVI/Portsmouth, NH $325,000

® WREY & WMVB/Millville, NJ $450,000

® KAFE/Santa Fe, NM $360,000

® WJCV/Jacksonvitie, NC $50,000

® WRRF & WDLX/Washington, NC $100,000
® KHYM/Gilmer, TX $535,000 plus liabilities

O KSEY-AM & FM/Seymour, TX $10,000 plus stock

® WFNR/Blacksburg, VA $210,000

® WANT/Richmond, VA $700,000

©® KRSS/Spokane, WA $250,000

©® GROUP SALE: Campbell Broadcasting Stations $4 million

POWER: 1 kw days/250 watts nights;
1 kw at 480 feet

FORMAT: Country; AC

COMMENT: Southwestern originally
sold these stations for $300,000 to
Dillon Broadcasting in March 1984.
Southwestern is repossessing the sta-
tions because Dillon is in default of its
purchase agreement.

New Hampshire

WPNH-AM & FM/PLYMOUTH
PRICE: $1,350,000

BUYER: Northern New England Com-
munications, inc., headed by Presi-
dent Elmer H. Close. He also owns
WKNE-AM & FM/Keene, NH.
SELLER: Pemigewasset Broadcast-
ers, Inc., owned by President Richard
F. Morse Jr.

DIAL POSITION: 1300 kHz;
MHz

POWER: 5-kw daytimer; 3 kw at 380
feet

FORMAT: AC

BROKER: Blackburn & Company, Inc.

100.1

WAVI/PORTSMOUTH

PRICE: $325,000

BUYER: Windward Communications
Group Inc., owned by Richard Walsh.
He also owns WQML/York Center,
ME; WFTN-AM & FM/Franklin, NH;
and WQZN & WABK/Gardiner, ME.
SELLER: Ware Communications

Snm} Lz’nis Missomd !

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.

Corp., owned by Richard L. Sadow-
sky.

DIAL POSITION: 1380 kHz

POWER: 1 kw

FORMAT: Station is currently dark.

New Jersey

WREY & WMVB/MILLVILLE
PRICE: $450,000

BUYER: Brian E. Beasley, the son of
Beasley Broadcasting Company head
George Beasiey. Beasley Broadcast-
ing, a Goldsboro, NC-based group, op-
erates seven AMs and 12 FMs. Fol-
lowing the transfer, Brian Beasley will
own 51% of the station and George
Beasley will own 49%. Brian Beasley
owns interests in WYNGI/Evansville,
IN; WXTU/Philadelphia; WFTC &
WRNS/Kinston, NC; WLAT & WYAV/
Conway, SC; WRXK/Bonita Springs,
FL; and WGNC & WLIT/Gastonia, NC.
SELLER: Wintersun Communica-
tions, Inc., owned by Robert A. Klein
and George Beasley.

DIAL POSITION: 1440 kHz;
MHz

POWER: 1-kw daytimer; 50 kw at 275
feet

FORMAT: Country/AC

New Mexico

KAFE/SANTA FE

PRICE: $360,000

BUYER: Classic Radlo, Inc., owned by
Continued on Page 15

97.3

The 20th Burns Media Radio Studies Seminar

A MUST Seminar for Those Who
Want to Increase Audience Loyalty
The Most Informative, lnsigh’rful_ond Useful Seminar of the Year

June 15, 16, 1987

Chicago, illinois

Call for Information (800) 821-8035

in California (818) 985-8522
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REAKERS

HEARTB

o5 /ﬁé 7

“LET ME UP ('VE HAD ENOUGH)”

MOST ADDED, MOST TALKED ABOUT RECORD AT AOR

i(' TOM PETTY & THE HEARTBREAKERS ’ THE FIRST RELEASE FROM
‘ POWERFULLY CROSSING TOCHR

PRODUCED BY TOM PFETTY AND MIKE CAMFEELL
MANAGEMENT: TONY DIMITRIADES/ELLIOT ROBERTS. LOOKCUT MANAGEMENT

-MCA RECORDS

©1987 MCA Records. Ing.
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Hank Williams, Jr. |

Paul Dverstreet

Dwight Yoakam | _

TOP NEW
MALE VOCALIST

 ENTERTBAINER

OF THE'YEAR

SONG OF THE YEAR
“QOn The Other Hand” —te
Paul Overstrees, Writer The Juds | j
Writers Group Music: TOP -
Scarlet Moon Masic, Publishers VOCAL DUET

Holly Dunn | -Carl Perkls Minnie Pearl | ;
~ TOP NEW CAREER PIONEER AW/é,RD
FEMALE VOCALIST «  ACHIEVEMENT AWARD T

» INSTRUMENTALISTS OF THE YEAR <

Chet Atkins Mark 0'Conaor J.D. Maness _ £ .

. Emory Gordy, Jr. John Hobbs
BAND OF THE YEAR (Non Tourmg)

Jerry Whitehurst !
The Nashville Naw Band | B=; ’
BAND OF THE YEAR (Touring) °
Ricky Skaﬁﬂand .
& (4

CBMi 19687
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RADIO BUSINESS

SMALLER COMPANY TO RESULT

GenCorp Wins Takeover War

GenCorp, Inc. has successfully
beaten back an unwanted takeover of-
fer following a dramatic financial show-
down, but the company must now rad-
ically restructure itself in order to sur-
vive.

General Acquisition, Inc. dropped
its takeover bid when GenCorp threw
its chips on the table last week and of-
fered to pay shareholders $130 per
share as opposed to the raider’s origin-
al offer of only $110. The huge deal
will cost GenCorp nearly $1.6 billion,
resulting in the company buying back
about 54% of its outstanding common
stock.

Broadcast Sell-Off Plans
Accelerating

While GenCorp may have won the
war, the financial consequences of the
raid will be long-lasting and dramatic.

To raise the cash needed for the stock
buyback, GenCorp said it will step up
efforts to sell its RKO broadcast prop-
erties, which have been the subject of
lengthy license challenge proceedings
before the FCC. Meanwhile, RKO has
announced that it has reached a defini-
tive agreement to sell KHJ-TViLos
Angeles to the Walt Disney Corp.
Under terms of the agreement, RKO
would receive about $217 milion at
closing. The company also plans to dis-
pose of its tire and bottling businesses,
while concentrating on high-growth
businesses such as aerospace and
defense operations.

Sales, Profits
Under New Set-Up Halved

A new prospectus issued by the
company last week gave a glimpse of

what a restructured GenCorp may look
like. Adjusting its financial reports to
project the operating results of a slim-
mer GenCorp, the restructured com-
pany would have reported sales last
year of $1.54 bilion, down from the
$3.1 bilion actually reported. Profit
would have been $65 milion com-
pared with the $130 million reported.

General Acquisition is a partnership
composed of AFG Industries Inc., an
Irvine, Calif.-based glassmaker, and
Wagner & Brown, an oil and gas com-
pany in Midland, TX. The partnership
stands to reap an enormous profit from
its raid, possibly as much as $80 mil-
lion. It has already started selling off
shares in the open market at $118.50
per share, and says any shares it can-
not sell in the open market will be sold
to GenCorp as part of the tender offer.

TRANSACTIONS

Continued from Page 12

William Sims, Gary Boal, and Michael
Hice. They also own KLSK/Santa Fe,
NM.

SELLER: SunGroup Broadcasting,
headed by Frank A. Woods.

DIAL POSITION: 810 kHz

POWER: 5-kw daytimer

FORMAT: Gold

North Carolina

WJCV/JACKSONVILLE

PRICE: $50,000

BUYER: Michael R. Bland and Laura
F. Bland. They also own an interest in
WLLY/WiIlIsen, NC.

SELLER: Caleb Communications
Inc., owned by Thomas E. Marsh-
burn. He also owns a minority interest
in WLLY/Wilson, NC.

‘DIAL POSITION: 1290 kHz

POWER: 1-kw daytimer

FORMAT: Gospel

WSES/RALEIGH

PRICE: $225,000

BUYER: RFB Broadcasting, owned by
Robert F. Bell, who also owns an inter-
est in WCGL/Jacksonville, FL and
WLLV/Louisville, KY.

SELLER: Nexus Communications,
Inc., owned by Lance E. Drummond
and Norbert A. Simmons. They also
have an interest in WENZ/Richmond,
VA.

DIAL POSITION: 1550 kHz

POWER: 1-kw daytimer

FORMAT: Station is cumrently dark.

WRRF & WDLX/
WASHINGTON

PRICE: $100,000

BUYER: Frances Rakerson and Robin
R. Potts.

SELLER: W.R. Rakerson Il

DIAL POSITION: 930 kHz; 93.3 MHz
POWER: 5 kw days/1 kw nights, 100
kw at 1900 feet

FORMAT: AC

Oklahoma

KOKC/GUTHRIE

PRICE: $122,000

BUYER: OKC Ltd., owned by Ralph
Tyler.

SELLER: Ralph L. Robison.

DIAL POSITION: 1490 kHz

POWER: 500 watts days/250 watts
nights

FORMAT: Country

Texas

KHYM/GILMER

PRICE: $535,000 plus assumption of
liabilities

BUYER: Fairchild Communications,
inc., owned by James D. Fairchild and
Pamela T. Fairchild.

SELLER: Blount ComTex, Inc., owned
by William A. Blount and Deborah C.
Blount. Mr. Biount also owns WARV/
Warwick-East Greenwich, Rl and
WFIF/Milford, CT.

DIAL POSITION: 1060 kHz

POWER: 10-kw daytimer

FORMAT: Gospel

KIIZ/KILLEEN

PRICE: $420,000

BUYER: Mid-Texas Radio Communi-
cations Inc., owned by Kenneth G.
Williams and Euna E. Hardaway. They
also own an interest in KIXS/Harke
Heights, TX.

SELLER: Duffy Broadcasting Corp.,
headed by Robert Duffy and Marty
Greenberg. The company also owns
KBTS/Killeen, WORZ/Daytona Beach,
KONO & KITY/San Antonio, KRZN &
KMJl/Denver, KSMJ & KSFM/Sacra-
mento, and KLZI/Phoenix, AZ.

DIAL POSITION: 1050 kHz

POWER: 250-watt daytimer.
FORMAT: Urban

BROKER: Jamar-Rice Company and
the Mahlman Company.

KSEY-AM & FM/SEYMOUR
PRICE: $10,000 plus 100,000 shares
of common stock
BUYER: Community Service Associ-
ates, owned by Ross A. Fleischmann
and Terry L. Kors, and Gordon L.
Snyder. Fieischmann also owns inter-
ests in KYOR/Globe, AZ; KTTD/
Claypool, AZ; WHSM-AM & FM/Hay-
wood, WI; and KDFMISilverton, CO.
SELLER: KSEY Broadcasting Inc.,
headed by Gordon L. Snyder.
DIAL POSITION: 1230 kHz;
MHz
POWER: 1 kw; 3 kw at 150 feet
FORMAT: Country; AC
Virginia
WFNR/BLACKSBURG
PRICE: $210,000
BUYER: Blue Ridge Communica-
tions, Inc., owned by Thomas Edward
Amis. He is currently an announcer
and account executive with the station.
SELLER: New River Broadcasting

94.3

Corp., debtor-in-possession.
DIAL POSITION: 710 kHz
POWER: 10-kw daytimer
FORMAT: Country

WANT/RICHMOND

PRICE: $700,000

BUYER: Clyde Freeman and Nancy
Freeman.

SELLER: Robinson Broadcasting
Corp., headed by Howard Sanders
and Jacqueline Robinson. The com-
pany also owns WYCB/Washington
and WITH/Baltimore.

DIAL POSITION: 990 kHz

POWER: 1 kw days/500 watts nights
FORMAT: Urban

Washington

KRSS/ISPOKANE
PRICE: $250,000
BUYER: Alicia B. Taylor and Marlin R.
Taylor. Mr. Taylor is the founder and
creative director of the Bonneville
Broadcasting System in Northbrook,
IL, the radio syndication division of
Bonneville International Corp.
SELLER: Tiner Broadcasting Com-
pany, owned by Kenneth Tiner and
Richard H. Tiner. The company also
owns KTNR/Kenedy, TX.
DIAL POSITION: 1230 kHz
POWER: 1 kw
FORMAT: AC

Wyoming
GROUP SALE:
CAMPBELL BROADCASTING
CORP. STATIONS
PRICE: $4 million
BUYER: Edward K. Crecelius of New-
ton, MA. He is a broadcast consultant
who previously worked with the Chris-
tian Science Monitor and stations in
Maine.
SELLER: Campbell Broadcasting,
Inc., owned by Bob Campbell.
BROKER: Ansel Chaney of Chaney
Media Brokers.

Radio Business Briefs

Southern Starr Goes Public

® Southern Starr Broadcasting
Group company has registered a pub-
lic stock offering. The Altamonte
Springs, FL-based company is giving
current shareholder nontransferable
rights to subscribe for up to 186,525
shares of its common stock at $8.50
per share. After the offering, the com-
pany plans to list its stock through
NASDAAQ. The offering is expected to
yield nearly $1:5 million, of which
$1.1 million will be used to prepay a
loan from a principal stockholder. The
rest of the proceeds will be used for
working capital.

In its registration statement, South-
ern Starr warns that it has an outstan-
ding principal bank debt of $6.75 mil-
lion and that current cash flow leveis
are not sufficient to meet certain prin-
cipal payments which are due to com-
mence in 1989. The company is
headed by President Peter H. Starr,
who receives a $95,000 salary. Sta-
tions in the group include WPLR/New
Haven, CT; WHLY/Leesburg-Orlan-
do, FL; WPMO-AM & FM/Pascagoula-
Gulfport, MS; and KABS & KADL/
Pine Bluff, AR.

Update On CBS NFL
Radio Broadcast Deal

¢ There’s lots of smiling faces at
CBS Radio Sports these days. After
being edged out by NBC Radio for the
past couple of years, CBS has won
the radio play-by-play rights to NFL
footbali for the next three seasons.
The total pricetag on the deal is be-
lieved to be $17 million, or about
$5.7 million per year. NBC reportedly
offered $12 million for a three-year
deal, or $4 million per year. That's
down from its expired contract of
about $5.5 million per year for a two-
year play. CBS gets a 40-game pack»
age, three games more than NBC,
because of the NFL's recent cable
deal with ESPN. CBS Radio VP
Robert Kipperman says all NFL
broadcasts will be in stereo for the
first time, opening the door for FM
broadcasters and AM stereo stations.

Reliance Sells Blair TV Rep,
Entertainment Divisions

* Reliance Capital Group contin-
ues to pare off limbs as it concen-
trates on developing its Spanish-fan-
guage television business. Latest of
its John Blair & Co. subsidiaries to be
divested are Blair Television Repre-
sentation and program producer
Blair Entertainment. JHR Acquisi-
tion Corp., an investor group headed
by former CBS Broadcast Group VP
James Rosenfield, paid about $118
million for the units and the right to use
the John Blair & Co. name. Reliance
says it will use the money to retire
debt, while consolidating what broad-
cast properties it has left under the
Telemoundo Group banner. Specuia-
tion continues to bubble over the
ultimate fate of the Blalr Radio rep

unit, with several broadcasters in-
terested in a possible purchase.

Sandler Buys
Into Multimedia

¢ Sandler Capital Management, a
New York investor group, denies that
it is planning a takeover of Multime-
dia, Inc. Concern mounted last week
over the future of the Greenville, SC-
based broadcaster when Sandler and
an affiliated group, Sander Limited
Partnership, disclosed in SEC filings
that it had paid about $20.1 million to
acquire a 5.08% stake in the com-
pany. Barry Lewis, Sandler partner,
said the shares were acquired for in-
vestment purposes only and denied
any takeover intentions.

ASCAP Busts

Wyoming Pubs
* ASCAP is stalking down music
copyright violators in Wyoming. Wan-
da Hegglund, owner of a saloon in
the hamlet of Douglas, is being sued
by the music rights agency for copy-
right infringement because she lacked
a music license. Undercover investi-
gators for ASCAP discovered that
tunes by Ric Ocasek and Bruce
Springsteen were being played in the
bar, and that earned her a trip to the
courthouse. “They hit all the littie
men. They're worse than the IRS,”
she complained during a recent trial.
Several other Wyoming barkeeps
were recently cited, but ASCAP
denies that it's picking on the free

spirits of the Cowboy State.

Belo Ends Radio Ownership

* A.H. Belo Corp. will soon be com-
pletely out of the radio business. The
company has agreed to seli its last re-
maining stations, KOA & KOAQ/Den-
ver to JACOR Communications for
$24 million {see adjacent summary).
Belo intends to concentrate on oper-
ating its newspaper and television
businesses. The company owns the
Dallas Morning News and TV stations
in Dallas, Houston, Sacramento,
Tulsa, and Norfolk. Meanwhile, Belo
has recently reincorporated in Dela-
ware to take advantage of new state
laws there that restrict the personal
liabitity of corporate directors.
Shareholders will be asked to approve
the reincorporation on May 6.

RAB Sales Management
Seminar Slated

* The Radio Advertising Bureau
will hold its seventh annual Sales
Management Seminar at the Wharton
School of Business in Philadelphia
June 22-26. The four-day course,
widely considered to be the toughest
professional training program in radio,
is limited to 50 sales managers. Tui-
tion is $1375. For details, contact the
RAB at (800) 232-3131.

At last! An attorney who's been there! 15 years' programming, sales and management.

BARRY SKIDELSKY Attorey/Consultant
132 East 45th Street, New York, NY 40017 — (212) 370-0130

e full-service assistance for station purchase, sales, start-up and profit improvement
* new buyer education e flat rate new FM (Docket 80-20) package e arbitration

* lender consultant: risk management, work-outs e bankruptcy trustee/examiner

¢ employment and other contracts: negotiation and drafting e 1st counsel free
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NEWSBREAKERS

Ashley Birtwell

Industry

® ASHLEY BIRTWELL has formed Alr-
play, an independent national record
promotion company specializing in new
age and jazz products. She was re-
cently Promotion Director at Fortuna
Records. Airplay may be contacted at
{415) 383-9209 or {415) 381-4819.

® ROB BEIN, Director/Major Markets
for Drake-Chenault, will be out of the
company’s Dallas office for several
weeks because of a concussion and
broken neck sustained in a traffic ac-
cident. He can be reached though the
Drake Chenault home office in Albu-
querque at (800) 247-3303.

Rip Pelley

O RIP PELLEY has been named VP/
GM of Accelerated Chart Movement,
a retail marketing company specializing
in secondary marketplaces. Pelley
comes to ACM after six years of run-
ning his own firm, Advanced Market-
Ing.

® FRANK D’AMICO has been named
Exec. VP of Walsh Music Group,
music division of the Walsh Commun-
lcations Group. He was previously
GM with Chrysalis Music.

® INA LUBER has returned to NARM,
rejoining as Asst. to Exec. VP
MICKEY GRANBERG. Most recently
a Sales Coordinator in the hotel indus-
try, Luber previously held several po-
sitions with NARM between 1968-80.

® JERRY SMITH has been named Di-
vision VP for Sony Professional Au-
dio. He was previously VP/Marketing
for RCA's Broadcast Systems Divi-
sion.

® MATT MILLS, Exec. VP at Adams
Communications, has been elected
Station Advisory Board Chairman for
Major Market MRadio. He replaces
Hoker Broadcasting President JAY
HOKER.

® LINDA REIN becomes General
Counsel for the Chappell/intersong
Music Group-USA. Formerly of Sil-
verman & Shulman, Rein most re-
cently operated her own practice spe-
cializing in music and theatre.

® RALPH RHOADES has joined re-
search firm FMR Assoclates as Direc-
tor/Research Operations. He was for-
merly a VP with Balon and Associ-
ates.

® SAL LOCURTO has been promoted
to Director/Music: Programming at
VH-1. He was previously Manager/
Music Programming.

® L A.-based Direct Management
Group has expanded its operation
with the opening of a London office,
located at: 119-121 Freston Rd.,
London W11, England; (01) 243-
0011.

WIVIVIS

*WMMS-FM, Cleveland: The No. | Large Market Radio Station

KSH

*KSHE-FM, St. Louis: The No. | Medium Market Radio Station

KP\W

**KPWR-FM: The No. 1 Station in the Los Angeles Market

These top stations use Harrison’s

AlR-

on-air audio console

People listen when 1t sounds good.

_om

Harrison Systems, Inc., P.O. Box 22964, Nashville, TN, 37202, Phone (615) 834-1184, Telex 555133
*as determined by the readers of Rolling Stone Magazine

- saHarrison

**as determined by Arbitron:

® WILLIAM STAKELIN, President/
CEO of the Radio Advertising Board,
has been elected to the board of the
Advertising Councll, Inc. as a spon-
sor-member.

©® GINA SUAREZ has been appointed
Director/Affiliate Relations for Radio
Today Entertainment. She joins after
seven years with the ABC Radio Net-
works, most recently as Manager/
Special Programming.

® CHIP UNDERHILL has joined IGC/
Strateglic Communicatlons as VP/
Public Relations, Media Accounts
Group. He was formerly Director/Spe-
cial Events for the American Lung
Assoclatlon of New Hampshire.

® Bob Henabery Associates’ consul-
tancy has been renewed by Greater
Media, Inc. Henabery has served
Greater Media since 1978; under the
new agreement, Henabery’s services
will be exclusive in all' GMI radio mar-
kets.

O® WYNN JACKSON and the Star-
mount Agency have formed the Star-
mount Entertainment Group. Jackson
was the owner and founder of Wynn
Jackson Promotions, Inc. The ad-
dress for the Starmount Group is: 8 Pe-
rimeter Center, East, Suite 8007, At-
lanta, GA 30346; (404) 399-9000.

® RICHARD DUCEY has been upped
from VP/Research and Planning to
head of that department at the National
Association of Broadcasters. He suc-
ceeds CHARLES OLIVER, who resign-
ed.

® PHIL GRAHAM has been appointed
Director/European Relations for BMI,
based in the organization's London of-
fice. He was Director/Writer Relations
in New York, and has been with BMi for
seven years.

® VICKI MANN has joined Super-
spots as VP/Client Relations, replacing
JACK SILVER, who's been named
Asst. Producer for the RICK DEES
show on KIIS/Los Angeles. Mann is a
former Marketing/Promotions Director
for Chicago’s WFYR and WBBM-FM
and KFRC/San Francisco. Also at Su-
perspots, CARRIE SWEARINGEN has
been promoted to Associate Pro-
ducer/FM Services.

® GUILLERMO CHAO-EBERGENY!
has been upped to Sr. VP/Finance and
Administration and JOSEPH DOMEK
has been promoted to Sr. VP/Com-
munications at UPl. Chao-Ebergenyi
was previously UPI's GM, and Domek
was UPI's Director/Telecommunica-
tions.

Both join UPI Editor and Sr. VP/News
BEN CASON, Sr. VP/Marketing and
Sales CHARLES HOLLINGSWORTH,
and Chairman/President MARIO VAZ-
QUEZ-RANA in the company’s new ex-
ecutive committee, which will act in a
planning and management role for UPI.

@ Birch Research will expand its radio
research operations to San Antonio.
The San.Antonio interview center will
employ 150-200 permanent and part-
time employees. Birch's two other in-
terviewing centers are in Sarasota and
Coral Springs, FL.

® McVay Media has added AC sta-
tions WWMG/Charlotte, WYST/Balti-
more, WLLT/Cincinnati, WFMK/Lan-
sing, and WMGK/Philadelphia as
clients, along with CHR WDT X/Detroit.

®Donna Halper & Associates has
moved to 150 Huntington Ave., #SA8,
Boston, MA 02115; (617) 266-5666.

®Burkhart/Abrams/Douglas/Elliot
and Associates, Inc. has announced
the renewal of its relationship with EZ
Communications.

(Boardwalk) (2 wks)

ONE YEAR AGO TODAY

@ Duff Lindsey PD, XHRM/San Diego

® #1 CHR: “Addicted To Love” — Robert Palmer (Island)

@ #1 AC: “Take Me Home" — Phil Collins (Atlantic) (2 wks)

® #1 B/U: “l Can’t Wait” — Nu Shooz (Atlantic) (2 wks)

® #1 COU: “Happy Happy Birthday Baby” — Ronnie Milsap (RCA)

® #1 AOR Track: “Why Can't This Be Love” — Van Halen (WB) (3 wks)
@ #1 LP: “Dirty Work” — Rolling Stones (Rolling Stones/Columbia) (4 wks)
® #1 JAZZ: “Alone/But Never Alone” — Larry Carlton (MCA)

FIVE YEARS AGO TODAY

® Dean Thacker Station Manager, WMMS/Cleveland

® #1 CHR: “Don't Talk To Strangers” — Rick Springfield (RCA) (2 wks)
® #1 AC “Chariots Of Fire” — Vangelis (Polydor/Polygram) (4 wks)

® #1 BIU: “If it Ain't One thing, It's Another” — Richard “Dimples” Fields

® #1 Country: “Mountain Music” — Alabama (RCA)
® #1 LP: “Asia” — Asia (Geffen) (2 wks)

TEN YEARS AGO TODAY

® Bob Sherwood VP/National Promotion, Columbid

® Steve Wax President, Elektra/Asylum Records

@ #1 CHR: “Hotel California” — Eagles (Asylum) (3 wks)
@ #1 AC: “Southern Nights” — Glen Campbell (Capitol)
@ #1 Country: “She’s Got You" — Loretta Lynn (MCA)
@ #1 LP: “Rumours” — Fleetwood Mac (WB) (8 wks)
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Most Music Comes In Through The Ears.

This Song Goes Straight To The Heart.

AreYouStill In Love With Me

=" -

. - -
e ¢
5

the first single from the brand new LP

Harmony

Produced by Jack White/ Associate Producer Mark Spiro
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THE PICTURE PAGE

Capitol Spreads Poison WCBS-FM Wins Health Award

Gold-formatted WCBS-FM/New: York was honored by the American Cancer
Society’s New York division for outstanding community awareness work. Morning
man Harry Harrison and Director of Broadcast Administration Ellen Miller received
the Certificates of Appreciation from ACS. Pictured (I-r) are ACS’s Don Purcell,
Miller, Harrison, and ACS/NY Exec. Vf.@eorge Barker.

Capitol executives set a goal of selling a million Poison albums at a recent L.A, celebration of the group’s success to date.
Posing with a telethon-style temperature-gauge toteboard are (I-r} Capltol VP Ron McCarrell, Capitol/EMI Vice Chairman Joe
Smith, group’s Bret Michaels, Rikki Rockett, and C.C. DeVille, Capitol/EMI President Dave Berman, group’s Bobby Dall, and

label’'s Tom Gorman, (i-r seated) Enigma President Wes Hein and Capitol VP Ray Tusken. R a" Tap p ed By Labe’

Hipsway Power

' Atlantic heid a party for Ralt following their Madison SQuare Garden debut. Pic-
Columbia’s Hipsway stopped by KPWR/Los Angeles on a recent promotional tour. Pictured (I-r) are KPWR PD Jeff Wyatt, tured (I-r) are group’s Robbin Crosby and Stephen Pearcy with Atlantic Chairman
group’s Grahame “Skin” Skinner, MD Al Tavera, group's Harry Travaes and Pim Jones, and Columbia's Bob Garland. Ahmet Ertegun.

Atlantic Believes In System GRP Signs Scott

Allantic’s System played the Red Parrot in New York recently. Shown backstage are (I-r) Atlantic’s Clarence Bullard and
Merlin Bobb, duo’s David Frank and Mic Murphy, and Atlantic’s Richard Nash.

H Eminent saxophonist Tom Scott has signed with GRP, with an album scheduled for
EM’ Greets ArtISts late summer/early autumn. Pictured (I-r) are GRP Co-President Larry Rosen,
Scott, and attorneys Malcolm Wiseman and David Braun.

Ford Addresses AP Board

EMI America artists Ray, Goodman & Brown and Najee were guests at a label party in L.A. while the acts were in town on tour Ex-President Gerald Ford addressed the AP Broadcasters Board at a recent
with Freddie Jackson. Pictured (I-r top) EMI VPs Neil Portnow and Frenchy Gauthler, label’s Cliff Schultz, and VPs Mark luncheon in Palm Springs. Pictured (I-r) are APBB President-Elect Robert McKee,
Berger and Colin Stewart; (I-r bottom) EMI President Jim Mazza, Billy Brown, Najee, Al Goodman, and Harry Ray. Past President Clint Formby, Ford, and APBB President Robert Morse.
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SURVIVOR

MAN
AGAINST
THE
WORLD

The Powerful

New Ballad

From The Album
“When Seconds Count.”

On CBS Records,
Cassettes, and
Compact Discs.
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“IN TOO DEEP”

(7-89316)
{also available as a promotional 12” (PR 989)]

The New Single
from the Triple Platinum

Invisible Touch
Album

(81641)

Produced by Genesis and Hugh Padgham

‘On Atlantic Records

© 1987 Atlantic Recording Corp @ A Warner Communications Co.

www americanradiohistorv com
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WHAT'S NEW

Edited by Don Waller

World Class Arm Wrestling Machine Available

Berry’s

One of America’s favorite indoor
sports recently got a shot in the arm

Jack Barringer coming to grips with the situation.

Autobio
Upcoming

“This book is entirely written, phrase
by phrase, by yours truly, Chuck Berry
..." So begins “"Chuck Berry: The
Autobiography,” scheduled to hit the
nation's bookshelves early this Octo-
ber.

Sporting more than 100 photos from
the author’s personal collection, the

chise his “World Class Arm Wrestl-
ing Machine.”

Measuring 74" x 26" x 55,” the
300-pound confraption not only
eliminates contestants’ grip and
arm-length advantages, but also al-
lows lefties to compete against
right-handers and teams of two to
battle each other.

Competitors simply step up to the
machine, grasp one of the four
levers, and the test of strength be-
gins. The levers are connected
through the middle of the machine
by a steel bar, so the contestants
are not battling,the machine but
each other. The first person to puil
the lever all the way down activates
a police siren and a bell that an-
nounces the victory.

TOP 20

CONCERT PULSE

Barringer is offering five-year
franchise rights to the machine for
$10,000. For further information,
contact Liz Burnstine at (312)

when 43-year-old lowan Jack Bar-
LW TW ARTIST

ringer announced plans to fran- 261-1616.
A oy 1 1 GENESIS
i . i 2 2 BOB SEGER
3 3 BILLY JOEL
e 5 4 HUEY LEWIS &
Hottest Wine Coolers |
v 7 5 KENNY ROGERS
6 6 BON JOVI
Wine coolers are hot. Dollar sales While there were somewhere in that wine cooler consumption could 18 ; :‘L:NB l,\wh:?DEN
of domestc wine coolers have the neighborhood of 150 different top 70 million cases in 1987, given 9 9 DAVID LEE ROTH
more than doubled in the past year, brands of wine coolers on the mar- the current consumer preference 16 10 PRETENDERS
from approximately $330 million in ket in 1985, it's estimated that four for cool, sweet, portable beverages 12 11 GEORGE STRAIT
1984 to nearly $750 million in major brands account for 75% of and a healthier, more moderate life- | 13 12 CHICAGO
1985. According to arecent article the wine coolers sold: “California style. (Wine coolers have an alco- 14 13 HANK WILLIAMS JR
in Advertising Age, this translates Cooler” with an estimated market holic content of 4 to 6%, much less 15 14 RATT/POISON r
into sales of 38 million cases in share of 30%, “Bartles & Jaymes" than table wines or liquor.) 17 15 ALICE COOPER
1985. with approximately 20%, “Sun 16 JUDDS
The wine: cooler market segment Country” with 15%, and “Sea- However, not everything is com- 18 17 CYNDI LAUPER

alone was sesponsible for a 7% in-
crease in the American domestic
wine industry’s total gallons soid. If
it weren't for a decline in imported
wines, the US wine industry’s vol-
ume would have risen only 4.4%.
Without the boost from wine cool-
ers, the owerall US wine industry
would have been down nearly 6%.

gram's” with almost 10%. ing up rose’ for America’'s booze

BEASTIE
merchants. It's estimated that one- BOYS/

20 18

third of the wine cooler sales have FISHBONE
70 Million Cases 19 19 DOUG HENNING
come at the expense of the table e

This Year? wine market, with another one-third
coming from former beer drinkers.
The final third is split between
former consumers of soft drinks

and new users. |

The CONCERT PULSE is a weekly
computerized report ranking each artist by
thewr average box office gross reported per
venue. Courtesy of POLLSTAR, a publication
of Promoters’ On-Line Listings. (800) 344-
7383, or in Caifornia. {209) 224-2631

Although the growth rate of this
particular market is expected to
taper off somewhat, it's estimated

brown-eyed handsome man’s self-pen-
ned story will be supported by a

$50,000 promotional budget, in-
cluding a four-color poster and a na-
tional author’s tour. Interested radio
stations are advised to contact Har-
mony Books, Berry's New York City-
based publisher, regarding this promo-
tional opportunity like now.

Make

oint ln

30 Seconds

Radio and television commercials
manage to communicate effectively in
30 seconds and so should you.

Commercials accomplish their objec-
tive because they focus on one major
point, which is exactly the sort of hit-it-
and-quit-it attitude we in the communi-
cations business should emulate. After
all, it's how our audience is used to
receiving information.

According to New York City-based
communications consultant Milo
Frank, a series of well-planned,
30-second presentations, each with its
own focus, can be far more effective
than a single 30-minute or three-hour
presentation.

DOOBIE BROTHERS
REUNION

Call JON SCOTT or LYN BENSON, MUSIC AWARENESS PROMOTIONS,

SEND YOUR CONTEST WINNERS TO HOLLYWOOD FOR THE

AT THE HOLLYWOOD BOWL

PACKAGE INCLUDES: o A Day At Disneyland
+ Deluxe Hotel Accommodations
» Yankees Vs. Angels o Rental Car With Unlimited Mileage

e Pre-Concert Luncheon At The Hard Rock Cafe e Available With Or Without Airfare

(818) 883-7625

FOR MEMORIAL DAY WEEKEND

* e
o An Evening At The Comedy Store On Sunset Strip s r SER
Vice
*
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MORNING KICKOFF ON MAY 1

L@ INTERVIEW

Picture This: The Q-Zoo On TV

t took a half-million doltars

and over a year in plan-
© ning but WRBQ-AM & FM
(Q105)/Tampa’s “Q-Morning
Zoo" will debut on local cable
television for 40,000 subscrib-
ers May 1 (R&R 4/10). Jones
InterCable is furnishing the
equipment and crew, while
Q105 is providing the studio
space, promotion, and talent.
I's the start of a three-year
marriage that could produce
offspring in other markets —
giving Q105 a potential cable
TV network for its 20.8-share
morning madness. PD Randy
Kabrich, Director/Legal &
Technical Operations Ralph
Beaver, and Zookeeper Cleve-
land Wheeler talked about
their newest venture.

R&R: How did you come up with
the idea of creating a video count-
erpart?

Kabrich: It was just something
we’d been playing around with.
Sony has made a big commitment,
as has Jones InterCable, in terms
of equipment. We were the first
station to have the Morning Zoo,
and we probably satellite more re-
motes than anyone else, so this was
just the next logical step.

R&R: Describe the technical set-
up.

Kabrich: There are three camer-
as, all hidden into the walls. The
switcher and other equipment are
all state-of-the-art. We’ve got as
good, if not better, gear than the
CBS TV affiliate here. Because
we’re bringing television into a ra-
dio environment, and not vice-ver-
sa, we’re using cameras that work
in very low light; it’s a radio set-
ting. We're talking digitalized in-
formation, effects, and a large
amount of storage capability.

R&R: How much input will the
morning team have on what’s seen
visually?

Beaver: They plan to forget
they’re even on television and do
their show as they normally do. It’s
up to the producers, directors, and
the crew to make it come off. There
won’t even be a monitor in the stu-
dio — Cleveland may not ever see
his own show!

R&R: Aren’t you concerned
about quality control?

Beaver: We have a professional
standard at Q105 — everything we
do has to be state-of-the-art. This
won'’t be a slouch job, and InterCa-
ble has shown they will live up to
what they’ve done in the past. If
they’re not coming up to the stand-
ards Q105 sets, we would end it. Ul-
timately, we do have mild control,
but we are giving creative people
license to be creative.

R&R: What kind of visual bits do
you have in mind?

Wheeler: The US Attorney here
is a big-time guy; he’ll be on “60
Minutes” in a few weeks. We're go-

ing to go to his house and have
breakfast with him and his eight
kids. We'll check out his cabinets
and his refrigerator, and show peo-
ple what he eats and what his un-
derwear looks like in the morning.
That kind of stuff will be in vignette
form, used over ‘‘dead” spaces. If
we have a Ronald Reagan
character voice calling in, you'll
see a still of Reagan on one side of
the screen and us on the other, talk-
ing on the telephone. On special oc-
casions we’ll do a live remote.

R&R: The Q-Morning Zoo moves
along so fast. Can the video keep
pace?

Beaver: We have to get the audio
equipment to talk to the video be-
cause the operator can’t possibly
react fast enough to get the correct
picture up in time. That interfacing
is almost impossible, but it will be

“Ultimately, we do have
mild control. But we are
giving creative people

license to be creative.’’

RSO HS

RO SRR: s

in perfect sync. We’re getting it to
the point where we’ll have the pro-
per picture for the proper sound ef-
fect, drop, record, commercial —
everything. It’s hard because we
have to draw the line as to when the
producer of the picture actually
has control and when the automat-
ic equipment takes over ... and
that line keeps moving.

R&R: Are you afraid of losing
any of the theatre-of-the-mind as-
pects that are special to radio?

Kabrich: We give away a little
bit. But their bits are so telephone
interactive that I believe it will be
impossible to totally destroy that
imagery.

R&R: What don’t you want the
viewers to see?

Wheeler: A lot of the prepara-
tion. Sometimes you get really
frustrated about having five or six
guests there at one time, and
you're trying to juggle. Those are
logistical maneuvers that aren’t
quite pleasing to the eye. We're go-
ing to show just enough for people
to get an idea of what a radio show
really looks like, instead of sitting
on the couch, smoking cigarettes,
and drinking coffee.

R&R: Is a major promotional
push underway?

Kabrich: Right now we’re talk-

b -

ok

Hello3,0°200

-

Q-ING UP THE ZOO — Here are some early ideas of what Q105 has piann-
ed for listeners/viewers of its Q-Moming Zoo when the TV simulcast debuts
May 1. At top of page, Cleveland Wheeler practices a pose.

ing about it on the Q-Morning Zoo.
Of course, we’re not asking listen-
ers to turn off the radio and watch
TV only; we want people to con-
tinue listening to the radio for the
audio portion.

R&R: How will you handle the
problem of promoting something
that omnly 40,000 households can
see?

Wheeler: This ADI is divided in-
to six counties, and right now we’re
only going to be in Tampa proper.
Everybody’s calling up and want-
ing to know how they get it into
their neighborhood, so we’re brok-
ering out the video and will proba-
bly be set up within the next 90
days.

Down the road we’re going to
broker this out all over the state, as
we have a lot of people who com-
mute to Orlando, Jacksonville,
Daytona, and Miami. We hope to
have this on cable systems that
provide services for hotels so when
people are on the road they never
have to miss the Q-Zoo.

Kabrich: Toward the end of Ap-
ril, cable operators from around
the country are coming into Tampa
to see what we’ve done. There is al-
ready one in a top ten East Coast
market who’s expressed major in-
terest in carrying the show.

R&R: Are you sharing any of
your ad revenue with the cable
company, since it will be carrying
your commercials’ audio?

Kabrich: For an additional
charge, advertisers can have cus-

W

‘“‘Somebody’s gotta try
this, so it might as well
be us.”

tom video accompanying their
spots. Otherwise, it will probably
just be a logo with the audio track.
Our agreement with the cable com-
pany specifies that they will not sell
their own spots during our breaks.

R&R: How will the video portion
of your commercial inventory be
sold?

Kabrich: Our salespeople are not
involved. A corporation has been
established to act as a go-between
to approach advertisers about the

R

advantage of having a product on
cable or a video to go with it, for a
small additional charge. InterCa-
ble keeps the extra revenue from
video sales.

R&R: MTV has exclusive video
rights to many newer records. How
will you deal with that?

Beaver: We acknowledge the dif-
ficulty of getting current videos
and have other plans for those
times, which can’t be discussed
just yet. We've been getting serv-
ice already from some companies,
but we need everybody to know
that we’re starting now.

R&R: You've announced plans
to rebroadcast the morning show
on cable TV in the evenings. Won’t
you be competing with your radio
listeners?

Kabrich: We really have two dif-
ferent audiences. In the morning
the Q105 audience is older than at
night, when we have very young
listeners. Yes, some of the night-

..... SR

“A lot of morning
shows, to be real blunt
about it, aren’t worth
putting on television.”’

SRR RS

time viewers will be teens, but how
many 35-54 year-olds will want to
tune in the radio to hear the Beastie
Boys during that time?

R&R: What advice do you have
for other broadcasters who might
consider adapting an airshift to
video?

Kabrich: It’s a huge investment.
And a lot of morning shows, to be
real blunt about it, aren’t worth
putting on television; there’s really
not that much going on. But with
the amount of outside things we
have coming in, it makes sense for
us. This morning for example, we
had the Air Force’s Flying Thun-
derbirds and new Tampa Bay Buc-
caneer quarterback Vinnie Testa-
verde.

R&R: If this doesn't work, do
you worry that the station could
suffer some damaging conse-
quences?

Kabrich: Some things we've
done have come off great, some
have been average, and there’ve
been some real flops. We’re human
and are the first to admit that on
the air. Probably one reason why
we're so successful is because
we’re not afraid to make mistakes.
Somebody’s gotta try this, so it
might as well be us.

R T S
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WHILE

OTHER

NETWORKS ARE
CRYING THE
Bl“ESCCC

MUTUAL'S
EXPANDING WITH
PM NEWS!

On Monday, May 4, Mutual premieres PM
News. The only radio network evening
news originating from the West Coast.
Under the direction of Ron Nessen,
Mutual's new, state-of-the-art West Coast
News Bureau will be up and running live
and direct from Westwood One’s head-
quarters in Los Angeles.

PM News will be the centerpiece of the
Mutual PM Network — the new, flexible-for-
mat programming network. Phase One
teams PM News with America’s favorite

talk program, The Larry King Show, and
radio’s original media psychologist, Dr. Toni
Grant. And that's only the beginning.
There'll be more, new and exciting
programming announcements coming
soon from the Mutual PM Network.

It's another great concept from the people
who bring you the “Best of Everything” on
Network Radio.

To get on board, contact Westwood One/
Mutual Sales now.

-
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Arbitron:
The New

Book Look

By Jhan Hiber

The loud noise echoing around our industry is a cry of
anguish from-Arbitron subscribers receiving winter re-
ports. That’s because anyone doing a sales or programm-
ing analysis using these books has to cope with the nev

look.

This article ‘will guide you
through the books you’ll be receiv-
ing in the next few days. Naturally,
any questions or comments should
be directed to your friendly Arbi-
tron representative.

Why The Book
Was Changed

The catalyst for the revised book
was the Arbitron Radio Advisory
Council (ARAC). Under the guid-
ance of ARAC chairman Larry
Wexler, VP/GM of WPEN &
WMGK/Philadelphia, the Council
gave Arbitron suggestions on how
to make the book a more useful
sales tool.

Arbitron responded to the sug-
gestions essentially because of
competition from Birch, whose
quarterly ratings reports included
features not available in the Ar-
bitron book. A redesign was deter-
mined to be in the best interests of
both broadcasters and Arbitron.

Sales, Programming Value

Some of the new sections, such
as those pictured on the right, have
both sales and programming utili-
ty. Previously, location of listening
information was either sparse or
confusing. Two pages were typical-
ly devoted to “away-from-home”
listening. However, stations did not
know how much of that away-from-
home audience was in a vehicle or
in some other place. This has been
addressed by the new design. The
example page on the right shows
how the listening by location detail
has been expanded.

This revised section now allows
radio stations and advertisers to
gauge how much of their audience
is in-car. For programmers, this
can be vital. Such elements as the
structuring of how people should
enter contests, what your DJs
should be talking about, and what

Arbitron
Improvements

¢ In-car listening can
be tracked

¢ Arbitron catches up
to Birch in audience
composition

¢ Demographic
targeting can be
more precise

(ff any) service elements you
should be airing can all be influenc-
ed by your audience’s location pro-
file. For example, it doesn’t make
much sense to have a call-in con-

test if most of your listeners in that

daypart are in vehicles.

New Audience
Composition Data

Birch reports include audience
composition profiles, and Arbitron
has now matched that section. It
can be most helpful in giving you a
quick-glance perspective on how
well you are hitting your program-
ming target. Information is
available based on average quar-
ter-hour and cume audience com-
position. The example page on the
right displays information from a
typical average quarter-hour au-
dience comp breakout. (Thanks to
Arbitron for sharing pages from
the new design.)

To see if your audience composi-
tion is on target, first see how you
compare with the market popula-
tion. Next, see how you compare to
your competition. Third, keep in

Available Now!

Hanna-Barbera

RATINGS AND RESEARCH

Listening Locations
PERSONS 12+

METRO AQH (00)

MONDAY-FRIDAY
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Audience Composition
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“Listening Locations” helps you know where your audience is when they are listening to you.

All four reported dayparts are shown for each of the three reported demos:
Persons 12+, Men 18+ and Women 18+.

What percent of your AQH persons listen at home, in a car or in some other place?
How does your station compare to the metro total AQH persons and percents? How
many of your drive-to-work audience are males, 18 or older? How many are female, 18
or older? . . . Turn to Listening Locations and find out!
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In each-demo.

“Audience Composition” gives you the big picture of your audience makeup. It will take up
two to four pages of your report.

Compare your station’s total AQH and cume audience against each demo in the
Mon-Sun 6A-Mid daypart. Percent comparisons for each demo for your station
are calculated as well.

Determine how your station’s audience is distributed compared to the Metro Total

Use the AQH and Cume persons estimates for a specific demo to calculate the Time

Spent Listening (TSL).
. Quarter- : 504
AQH x No. Quarter-Hours on Daypart 12 x _ %78 Quarter Hours
Cume 160

mind that 50-60% of successful sta-
tions’ audiences reside within the
stations’ target demos.

More Revisions

More revisions will either be in-
cluded effective with this winter

book or inserted down the road. In
the new winter book, for example,
note that some pages have a ver-
tical format as opposed to the usual
horizontal layout. Also, new demo
combos are available, and there’s
more information about exclusive

e The Sound Effects

LIBRARY OF SOUNDS

send a check made payable to Interiock Mfg. Corp. to: Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068

To order

We All Love
e Super Index

List price: $200.00

On|y $1 50.00 (with this ad to 4-1-87)

cumes. Eventually, Arbitron even
plans to put in overnight listening
information (data from midnight-
6am).

All in all, the changes are a step
in the right direction for Arbitron
— and its subscribers.
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It reaches beyond sight. Into the
imagination. 200 million listen every
week. 3 and a half hours every day.
On the road, at work, on the jogging
path, 96% of all Americans sing its
tune, hear its message. That’s the
power of radio. Radio advertising
sells. How do we know? We’ve been
measuring and describing radio audi-
ences so you can turn the power of
radio into money—for over 21 years.
Arbitron. We know the territory.

¢ s |

ARBITRON RATINGS

c 1987 ARBITRON RATINGS
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Taken from the Columbia Lp:
“LOOKING FOR JACK™ sec a6

Produced by Robin Millar
for Multi Media London Limited

1987, CBS inc.

i

Winter ‘87 Birch 12 +

New York

In the quarterly ratings, WQHT
leaped to a three-way tie for sec-
ond place with WBLS and WRKS,
while WHTZ led the market. (inter-
estingly, WRKS beat WQHT in each
individual daypart, while WBLS
seems to be buoyed up primarily by
momings and its highty-successful
“Quiet Storm" bioc at night.)

WINS had put a lot of effort into
promoting its moming show; the ef-
fort paid off as the station opened up
a lead again in the often-changing
News race. WCBS-FM's Birches
finally began to catch up with its Ar-
bitrons of the last nine months.
WNSR became the new AC leader,
confirming the in-store play that
many New Yorkers had noticed last

Falf '86
WHTZ (CHR) 6.3
WBLS (B/U) 6.2
WQHT (CHR) 3.1
WRKS (B/U) 6.7
WPLJ (CHR) 6.6
WINS (News) 3.1
WOR (Talk) 4.6
WPAT-AM & FM
(B/E2) 3.5

WNEW-FM (AOR) 5.3
WCBS-FM (Gold) 2.9

WXRK (AOR) 3.7
WABC (Talk) 3.2
WCBS (News) 31
WNSR (AC) 2.0
WLTW (AC) 3.4
WADO (Span) 1.4
WHN (Ctry) 1.7
WNBC (AC) 1.2
WNEW (BBnd) 1.7

WQXR-AM & FM

Wi 87
6.5
5.8
58
5.8
5.1
4.7
4.6

JEREEN
oo ~N

Los Angeles

Dun’ng KPWR's period of domin-
ance, KIIS had survived largely
on the strength of its moming num-
bers. So it's interesting that both
KPWR and KIS are down in mom-
ings. KIS has recovered ground in
middays and nights (although KPWR
still leads the latter daypart comforta-
bly — and KROQ, with over a 10
share, leads KPWR). There was also
good news for KJLH and rap-orient-
ed KDAY; the latter is doing better
now than it was before Power 106
came to town.

KLSX vaulted ahead of KLOS,
three months after accomplishing
the same thing in Arbitron. While it's
too soon to tell what will happen to
KTWYV, its two most likely rivals,
KUTE and KACE, were both down.
KZLA's recent spate of commercials

fail, but still trailed former BM rival w(s?f(l)S)(Span) 13 :: encouraging listeners to “discover
WPAT. WKDM (Span) 1.1 1.2 country music” coincides with its
WPIX (AC) 1:4 1.2 best book in a year. KOST and
WYNY (AC) 1.5 1.2 KABC saw good growth.
WBGO (Jazz) 7 1.1 Fai'8s w87
WNCN (Clas) 1.3 1.1 KIIS-AM & FM (CHR) 6.8 7.6
WLIR (AOR) 6 1.0 KPWR (CHR) 8.1 7.1
KROQ (AOR) 53 6.4
KOST (AC) 38 53
KABC (Talk) 42 50
KJOI (B/EZ) A w
KABL-AM & FM KLSX (Gold) 1.3 38
San (B/EZ) 40 386 KLOS (AOR) 39 33
. KYUU (AC) 37 36 KFWB (News) 33 30
Francisco- KSAN (Ctry) 36 35 KBIG (AC) 27 29
KFOG (AOR) 29 34 KLVE (Span) 32 28
Oak Iand KRQR (AOR) 33 32 KDAY (B/U) 20 27
KITS (CHR) 26 31 KRTH-FM (Gold) 33l 237
KYA (Gold) 20 27 KNX (News) 27 26
Leader KGO is one-tenth  KNBR (Misc) 2.9 2.5 KIQQ (AC) 3.1 2.5
ahead of its winter '86 rating.  KOIT-FM (AC) 16 2.4 KSKQ (Span) 2.1 2.4
The contemporary picture here isa  KOME (AOR) 2.7 2.3 KJLH (B/U) 1.8 2.3
lot different than the Arbitrends,  KFRC (BBnd) 2.2 2.1 KTWV* (AA) 2.6 2.3
where KMEL had actually passed k0| (AC) 3.1 2.1 KZLA (Ctry) 13 22
KSOL. Here it's very much the op-  KKHI-AM & FM KNAC (AOR) 2.1 21
posite story, as KMEL is hard- (Clas) 1.4 20 KMPC (BBnd) 22 20
pressed by New Wave-slanted KITS.  kKNEW (Ctry) 12 20 KTNQ (Span) 3.4 1.9
If counted together, simulcast Gold KBAY (B/EZ) 1.6 1.9 KALI (Span) 2.4 1.5
stations KSFO & KYA would rank  KLOK-FM (AC) 1.7 1.8 KUTE (AA) 2.3 15
sixth. KWSS (CHR) 1.9 1.8 KFAC-AM & FM
KSJO (AOR) 15 15 (Clas) 8 1.3
Fa'ss  wi's7  KDFC-FM (Clas) 3 1.4 KKGO (Jazz) 1.1 1.2
KGO (N/T) 7.1 89  KJAZ (Jazz) 1.2 1.4 KLAC (Ctry) 1.3 1.2
KSOL (B/U) 6.8 68  KKCY (AOR) 4 1.3 KACE (AA) 1.4 1.1
KCBS (N/T) 4.7 4.4 KQED (Misc) 9 1.2 KGFJ (Gold) 1.1 1.1
KMEL (CHR) 6.1 4.3  KSFO (Gold) 1.2 1.2 KNX-FM (AOR) 10 141
KBLX-AM & FM KATD (CHR) 1.1 1.0 KFI (AC) 1.0 1.0
(AA) SRl 3.8 KEZR (AC) 1.0 1.0 * Formerly KMET (AOR)
Washington, DC
This wasn't as good an Urban Fall '86  Wi'87
Birch as summer 1986, when WKYS (B/U) 98 102 WETA (Clas) 2.8 3.6
WKYS, WHUR, and WDJY occu- WHUR (B/U) 73 75 WRQX (CHR) 36 35
pied the top three, but they'll proba- WMZQ-FM (Ctry) 6.1 6.5 WGMS-AM & FM
bly accept this one. Diary placement WGAY (B/EZ) 5.1 6.4 (Clas) 1.8 3.1
may explain why it was such a WMAL (AC) 6.6 6.0 WCLY & WPGC (AC) 2.2 2.7
good book for 25-44 radio stations, WDJY (B/U) 48 55 WLTT (AC) 3.1 2.6
with rises for WMZQ, WGAY, WWDC-FM (AOR} 6.8 53 WASH (AC) 13 23
WASH, and WCLY as well as a WAVA (CHR) 50 5.0 WWRC (BBnd) 25 20
sharp WWDC-FM drop that isn't WCXR (Gold) 48 50  WXTR (Gold) 1.7 14
reflected by WCXR's slight gain. WBMW (CHR) 35 40  WOL (BU) 1.0 1.3
Noncommercial Classical station WTOP (News) 3.3 3.7 WAMU (Misc) 8 11
WETA has its best Birch, leading WHFS (ACR) 1.4 11

WGMS-AM & FM by half a share.
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To commemorate the first anni-
versary, Hands Across America
is proud to offer a souvenir video
that six and a half million
listeners will stand in line for!

Promotions available in these markets:

Los Angeles Washington D.C.
Phoenix Baltimore
Albuguerque Philadelphia
Amarillo New York
Fort Worth Newark
Dallas Little Rock
Memphis St. Louis
Springfield Chicago
Indianapolis Toledo
Cincinnati Dayton
Akron Youngstown
Columbus Cleveland

Pittsburg

Please lend a hand.

» e X
g™ N ‘! = £ A
e
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Host
DANIEL J. TRAVANTI

- g . 8 N ‘-;_'. “" - . -
Featuring The... MERICA . e - " _,“ ) 4 ’ ' James Brown :
HANDS ACROSS A e : i Chapin  Prince
lﬂ. a2 Harry Lionel Richie

! 'Xléifr‘ggfv(t)amgr;s q W Call K:;rl;ilb%risnzr 5%5 Zeltaiéz. Asl;gr"l'%ebn‘?asrgeﬁng. \ #’, JJaeh :«:Z:enfan Kenny Rogers .
d A - — - 0
KARL-LORIMAR HOME VIDEO THANKS ALL PARTICIPATING

STATIONS FOR MAKING “BLUE VELVET” THE MOST
TALKED ABOUT PROMOTION IN RADIO.

THANKS TO: KROQ, KDKB, KEGL, KJOT, KGB, WLUP, WRRG, WDJX, KRNQ,
KISW, WYHY, WLTC, WBCN, WBLI, WBSB, WMRY, KSHE.

lue Ve

THE MOST TALKED ABOUT FILM OF THE DECADE—NOW ON VIDEOCASSETTE

pointer Sisters

ME VIIE
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When it comes to personality, Rockin’ America Top
30 Countdown has a personality all its own: America’s
most listened-to morning man, Scott Shannon.
Plus — it's a programmer’s countdown. Produced
by one of the nation’s most respected program-
mers, the PD of America’s highest-rated radio
station, WHTZ-FM/New York....you guessed it:
Scott Shannon. Rockin’- America has it all: The
hits. The bits. Outrageous comedy. The news.
The views. Mr. Leonard. And the entire Zoo Crew.
Scott Shannon’s Rockin’ America Top 30 Count-
down gives new meaning to the phrase personali-
ty plus. And that's what makes it a great
countdown show! Make it work for you. Contact
your Westwood One representative now at (213)
204-5000 or Telex 4996015 WWONE.

& WESTWOOD ONE RADIO NETWORKS

www.americanradiohistorv.com
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NETWORK FEATURE FILE

MUSIC FEATURES

The Weekend

The Week Of

April 20 -

NEWS & INFORMATION FEATURES

April 26

COMEDY

GENERAL
INFORMATION

American Dance Trax (WO)
Georgio/Kim Wilde/Heaven 17
Lee Arnold On A
Country Road (WO)
O'Kanes/Randy Travis/Charley Pride/

John Conlee/Crystal Gayle/Gary ‘Morris
Dick Clark’s Rock, Roll

& Remember (USP)
Fleetwood Mac
The Countdown (WO)

Smokey Robinson/System
Countdown America with

Dick Clark (US)
Ray Parker Jr.
Countdown USA {cusa)

Thompson Twins

Country Report

Countdown (WRN)
Marie Osmond/Forester Sisters/Randy Travis
Country Today (MJI)
T.G. Sheppard

Cruisin’ America with

Cousin Brucie (CBSR)

Roy Orbison/Mitch Ryder/Rascals

Rick Dees Weekiy Top 40  (DIR)
Robbie Nevil

Dr. Demento (WO)
All request show

Future Hits (WO)
Tina Tumer/Aretha Frankiin

Great Sounds (USP)
Ferrante and Teicher

Great Star Ship (MCA)
El DeBarge/Jetfrey Osborne

Hot Rocks (UsSP)
Wang Chung

Jazz Show with

David Sanborn (NBCE)
Yeliowjackets

Jazz Trax (1))
David Benoit

King Biscuit Fiower Hour  (DIR)
Georgia Satellites

John Lander’s

Hit Music USA (USP)
Lou Gramm/Cutting Crew

MCA Big Event (MCA)
Boston

Metalshop (MJ1)
Ace Frehley

Motor City Beat (UsP)

Norman Whitfield
Scott Muni’s

Ticket To Ride (DIR)
Tommy James/Gary Puckett/Rob Grill
Muslc Of America (ABC)
Osk Ridge Boys/Gary Morris

Musical! (WO)
Fred Ebb/Annie Get Your Gun/Big Bands
Musicaf Starstreams (FF)
Urubamba

Nationat Music Survey (WO)
Donaid Fagen/Chns DeBurgh/Kenny Loggins

April 25 - April 26

Party America {ABC)
Matthew Broderick/Beastie Boys/
Hipsway/Bangles/Donna Allen
Pepsi Hitline USA (JBP)
Billy Adol (4/26)
Plain Rap Countdown (PRN)
AC: Anita Baker/Glenn Medeiros/
Chris DeBurgh/Starship/Billy Joel-
Ray Charles
CHR: Paut Simon/Breakfast Ciub/Thompson
Twins/Fleetwood Mac/Prince
Urban: Jody Watley/Donna Allen/Kool & Gang/
Bangies/Club Nouveau
Powsrcuts (GSN/ABC)
Fleatwood Mac/David Bowie (4/26)
Radloscope (RS)
Patrice Rushen/Marla Gibbs/New Artist
Spotlight
Reslin’ In The Years (GSN/ABC)
Roger McGuinn/Grace Slick
Rock & Roll Never Forgets (WO)
Sir Douglas Quintet/Santana/Gary Wright/

Eagles
Rock Chronicles (WO)
Patty Smyth/Ray Davies/Crowded House/
REO
Rock Connectlons (CBSR)
Genesis connection
Rock Of The World (MCA)
Sammy Hagar/REO Speedwagon/Los Lobos
Rock Over London (Rl)
Christine McVie Pt. 1
Rock Watch (USP)
Peter Wolf
Scott Shannon’s Rockin’
America Countdown (WO)
Bryan Adams/Cutting Crew/Lou Gramm
Sittin’ In (WRN)
Exile

Solid Gold Saturday Night  (US)
Lesley Gore

Star Beat (M)
Luther Vandross

Street Beat (MCA)
Club Nouveau/Loose Ends/Beastie Boys
Supergroups (ABC)

Eric Clapton/Phil Collins/Nathan East/
Gregq Phillinganes

Super Gold (TRAN)

Time Machine — ‘65/Three Dog Night/
Everly Brothers (4/25)

Smokey & Miracles/Guess Who/Paul Anka
(4/26)

Superstars Rock Concert (WO)

Prince’s Trust Concert

That’s Love (WO)
Chris DeBurgh/Robert Conrad/
Luther Vandross

Top 30 USA (CBSR)

Famous firsts: chart debuts: Eagles.

Jackson Browne/Doobie Brothers
Weekly Country Music
Countdown (USP)
Earl Thomas Conley

CLOSED CIRCUIT

New Shows

Cable Radio network offers five
programs seperate from its music ser-
vice: “The Psychic Connection,” as-
trologer “Howard Sheidon Show,”
“Polka Party,” “Music & Metaphys-
ics,” and “Message Of The Master,”
an inspirational show which does not
solicit contributions. (818) 352-7152

Transtar Special Programming
announces “Rock 'N Roll Heaven," a
four-hour compitation of rock era
superstars including Elvis, Buddy Hol-
ly, Marvin Gaye, Jim Croce, John Len-
non and others. The barter show can
be run whole or stripped. Contact
Carl Goldman, (800) 962-4653 . .

Program Notes

Previously mentioned Bon Jovi and
Paul Simon specials from REMN Com-
munlcations have corrected air dates.
“Bon Jovi: Wanted Dead or Alive”
runs weekend of April 24th, while
“Paul Simon: Graceland Before and
Beyond"” airs weekend of July 4. Con-
tact Dawn Atias (212) 302-9346 . .
The satellite-delivered “Hawaii Live"
has debuted to some 55 stateside
stations. The Country show includes
hits, interviews with artists, and
promotional giveaways such as trips
and legal Hawaiian paraphernalia.
Show is heard 4-7pm in the islands.
Contact #ike Catena at Aioha Radio

April 27 - May 1

British Wax Museum (RI)
Foreigner/Rolling Stones/Pink Floyd/
Eiton John/Argent

Classic Cuts (MJ)
Supertramp
Country Calendar (Cw)

Dan Seals/John Conlee/Duane Allen/
Willie Neison/Mel McDanlet/Larry Gatlin/
Greg Jennings

Country Comments (WO)

T.G. Sheppard/Oak Ridge Boys/Judds/Ronnie
Milsap/Tanya Tucker/Steve Earte/

Dan Seals
Country Datebook (US)
Earl Thomas Conley/Judds/Conway Twitty/
Willie Nelson
Country Report (WRN) |

Michael Johnson/Eddy Raven
Rick Dees American
Music Magazine (USP)
Herb Albert & Janet Jackson/Poison/
Lisa Lisa/Psychedelic Furs/
Smokey Robinson
Earth News (WO)
Matthew Broderick/Helen Hunt/Thompson
Twins/Joel & Ethan Coen/Susanna Hoffs
Encore With Jim Lange (WO)
1939/Kate Smith

In Concert (WO)
Cutting Crew/Crowded House

Legends Of Rock (NBCE)
Fleetwood Mac

Line One (WO)
Deep Purple

Live From Gilley’s (WO)
Doug Kershaw

Miller Sound Express (WO)
Chaka Khan

Off The Record (WO)

Cincerella/Peter Gabriel/Andy Taylor
Off The Record Special (WO)
Deep Purple
Pioneers in Music (DIR)
Boston’s rock stars: Ric Ocasek-Cars/

Joe Perry-Aerosmith/Peter Wolf-J. Geils

Pop Concerts/

Star Trak Proflles (WO)
Paul Simon profile Pt. 1
Psychedelic Psnack (MBS)

Guess Who/Traffic/Bubble Puppy/

Jimi Hendrix/Alice Cooper
Rock & Roll Never Forgets (WO)
Mamas and Papas/Little Feat/Pink Floyd

Rockline (GSN/ABC)
Bryan Adams

Rock Today (MJ1)
Eric Clapton

Shootin’ The Breeze (WO)
Patrice Rushen/Ready For World/Five Star
Solid Gold Country (USP)

1978/'Broken Hearts' in Country Music/
Goiden Duets/Willie Nelson/Solid goid
Country stars in the news

Solid Gold Scrapbook (US)

Lieber and Stoller/Up to YOU/
Tommy James/Bobby Vee

Special Edition (WO)
DeBarge Family
Star Trak (WO)

Bryan Adams/Level 42/World Party

All My Children Update  (PRN)

Robin paces for Matt/Yvonne's spaced out/
Palmer goes shopping/Adam's going
beserk/Big time wrestling for Yvonne and
Robin

Amatellin U (DD)

School of bingo/No way to fail/Battling
earthworms/Photomat to success/Quiet in
library

Bobby Jo Ambergy’s

Bar 'N Grlll (DD)

Another grumpy hour/Dance at Bobby Jo's/
Found in parking lot/X-rated movie at
Bobby Jo's/Slasher is loose

Comedy Hour MJ)

Gary Shandling live/Stephen Wright/Bill Cosby/
Smothers Brothers/Emo Phillips

Comedy Show with
Dick Cavett Cw)
History: Bill Cosby/Flip Wilson/Andy Griffith/
Monty Python/Smothers Brothers/
Terry Thomas
Comedy Spot (CwW)
Reiner and Brooks/Stan Freeberg/
Bob Newhart/Gene Woods/National
Lampoon

Daily Feed (DCA)

Embassy bug spray/After tax advice/Contra-
aids money/Gorbachev sneezes/Swaggart
acquires Texaco

Hiney Wine (DD)

Bad batch of hiney/Never a recall/Hiney in the
tree/Don’t touch the Hiney/You know it's a
Hiney by the smell

Irving Loblolly (DD)

Sports tonight/Winning past/Snow in the NFL/
Sue has the points/You can't run

Jackie The Joke Man (OHR)

Peddles it/Spaghetto/Virgin forest/Nightie
watchman/Tooth hurty

Mel Blanc’s

Blankety Blancs (ASR)

One blue eye/Which bullet/Bilge water/
Ostrich/Venue flytrap

National Comedy Wireless (DD)

Susan B. & repair shops/Susan B. heips Pat
Robertson/Carl's lovelife/Ronnie has a
riddle/Tammy's makeup abuse

National Lampoon’s

True Facts (PRN)

Kill the ump/Camel driver/Rug rat/Pits/
Hammer head

Red Neckerson (SYN)
911 abuse
Party Drop-Ins (ASR)

Party pig out/Women's intuition/Party beat/
Peter Wolf's disease/Taking credit

Radio Hotline (ASR)

Bud & Sylvia/My radio broke/Nothing's
beiievable/Attorney/Sharon Sedgewick-
driving

Stevens & Grdnic’s

Comedy Drop-ins (ASR)

Voice chips/Battte of network sportscasters/
Bobby Rockjaw-high school detective/
Bill & Doc/Topless PSA

United Spots Of America (ASR)

Ms. Lamore/Le Gym Sock/Bowswer promo/
General's soap opera promo/Oon Ramble

Network, 808-625-2381 . . . Radio
Today President Dan Formeto
reports that his shows "“Rock Stars”
with Bon Jovi and “Flashback will be
aurally enhanced with StereoMaxx
audio processing . . .

Notes

Recent Writers Guild of America
documentary awards to CBS staffers
Norman Morris, Frank Devine, Cathy
Lewis, and Charles Reeves for “Ex-
ploring America 1986: Pockets of the
Past”; and to ABC's Stu Chamberlin,
writer for Paul Harvey in spot news
category.

Attention Nets &

Program Suppliers

R&R is preparing a “Network
and Program Suppliers” special
section that will appear with the
May 29 issue. Included in that
special will be listings of all in-
dividual programs available to radio
stations. The editorial deadline for
this special is May 14. To insure
the inclusion of your program,
please call Ron Rodrigues at
(213) 553-4330.

Campbell’s Playhouse (PIA)

Beau Geste

Golden Age Of Radio (PRN)

Rocky Fortune/Night Watch/Dufty's Tavern/
Shadow Of Fu Man-Chu/Chase

Health Care (PIA)
Biotechnology: New war on cancer
Like Only Yesterday (MBS)

BBC reports death camp horrors/N.Y. World's
fair/Cuban refugees/Carter explains
aborted rescue mission

Sylvia Porter’s Personal

Finance Report (REMN)

Frequent fliers/Making time/Consumer cons/
50's collectibles/Bumout

Public Affairs (PIA)
Humane Decisions

Radio Baseball Cards (GCS)
Dave Parker/Al Kaline/Bruce Sutter/

Lou Piniella/Glenn Davis/Lee Lacy
Reviewing Stand (PIA)
“Women Who Love Too Much,” Robin

Norwood/"Toxic Home Syndrome,"”

Dr. Richard Toottey/"Writing It Right,”

Stuart Kaminsky
Same Time . ..

Same Station (RRC)
Dracula Pt. 2

Sporting News Report (CW)
Dick Young/Charlie Kerfeld/Sparky Anderson/

John McNamara/Tony Kubek/Walt Frazier/

Jim Kaat
Sports Explosion (PIA)
Shawon Dunston/Randy Minkoff/

Doug Buffone/Rick Telender

Sports Flashback (CW)
'80 ALCS/Baseball's career KO leader/
Hank Aaron's 600th homer/Most 200-hit
seasons/MLB's ali-time stolen base
leader/'70,72 Kentucky Derby
This Date In Baseball History (DIR)
Fenway opens/Willie Stargell/Tom Seaver/
Hoyt Wilheim/John Mize
Travel Holiday Magazine  (CW)
Great American adventures
Wireless Flash (CRN)
Matthew Broderck/Geraldo Rivera/
Oingo Bolngo/Chris isaak
Working Out (J8I)
High performance training/Plyometric training/
Sprint triathalon/Rubberband resistance
training/Water workouts

NETWORKS/
PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777

AM — American Media (404) 873-3100

AP — Associated Press (202) 955-7200,

ASR — All Star Radio (213) 850-1169

CBS — CBS Radio (212) 975-4321

CBSR — CBS RadioRadio {212) 975-4321

CN — Copley Radio (619) 293-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 371-6850

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (609) 452-1150

GCS — Greene Creative Services (415) 530-
2636

GSN — Gilobal Sateliite Net (818) 906-1888

JT — Art Good's Jazz Trax (619) 233-9228

JBl — Jameson Broadcast (202) 328-3283

JPB — James Paul Brown Entertainment (800)
345-2354

MBS — Mutual Broadcasting (703) 685-2000

MCA — MCA Radio (818) 777-5775

MJI — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions {212) 755-3320

NSBA — NSBA Network (213) 306-8009

OHR — Off Hour Rockers (516) 628-1480

PM — ProMedia {212) 585-9400

PIA — Public Interest Affiliates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346

REMN — REMN Communications (212) 302-9120

Rl — Radio International (212) 302-1670

RRC — Real Radio Company (818) 795-4900

RS — Radioscope (213) 969-0011

SCGI — Starstream Communications (713) 781-
0781

81 — Syndicate It (818) 841-3350

SMN — Satellite Music Network (800} 527-4892

SYN — Syndicom (415) 366-1781

TRAN — Transtar (213) 460-6383

USP — United Stations {703) 276-2900

WRN — Weedeck Radio Network (800) 548-
7474

WO — westwood One (213) 204-5000
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SIMPLY RED

“THE RIGHT THING”
from the almost-gold
Men And Women LP.
Excellent reaction at
CHR! Video in heavy
rotation on MTV. On
tour soon.

CHR BREAKER D
148119

5 Hots, 86 Ups,
18 Debuts

ANITA BAKER
“SAME OLE LOVE

ANITA BAKER

Rap ture from the double

X3 | Grammy Award-
winning Rapture LP.
Over 2.3 million sold!
Exploding at CHR,
R&B and A/C! “Same
Ole Love” video in
power on VH-1.

BLACK/URBAN ©)

AC©

CHR 62/11

| HOODOO GURUS
“GOOD TIMES”
from the Blow Your
Cool LP. The first
guru-vy single is
breaking big at AOR;
the “Good Times”
have just started at
CHR! Backing vocals
by Susanna Hoffs,
Debbi Peterson,
Vicki Peterson and

Michael Steele. ﬁ[ﬁ___,

WE DON'T PULL ANY PUNCHES...
ON ELEKTRA MUSIC CASSETTES, RECORDS
ANB COMPACT DISCS. By 53

© 1987 Elektra/Asylum/Nonesuch Records, a Division of Warner Communications Inc., @°

(365 DAYS A YEAR)”

s LEE MICHAELS, KMEL/SAN
FRANCISCO's PD since January, planning to
do an about-face and return to Chicago to
program PYRAMID’s pending acquisition,
WRXR (soon to be WTKS)? No, says
everybody involved: Lee, KMEL VP/GM
PAULETTE WILLIAMS, and Pyramid
VP/Programming SUNNY JOE WHITE. They
say if you spotted Lee in Chicago this week,
he was only there to tend to wife Cindy,
hospitalized for surgery.

A tip of the hat to A&M, which is preparing
a special summer employment program for
urban/minority youth that will also involve the
efforts of radio and retail.

Leavin’ Here

Quite the week for resignations:

e WHN/NEW YORK PD GARY HAVENS
is called home . . . to Indianapolis, that is. He
owns a piece of WTPI, and his partners
wanted him back in town.

e CBS FM Stations VP/Programming
DAVE ROBERTS has opted to return to
consulting.

¢ EPIC VP/National A&R FRANK RAND
plans to move into artist management and
representing producers.

HEFTY
HEFTY
HEFTY
WINMPY
WIMPY
WIMPY

MONEYBAGS ONLY, NO CHEAPSKATES ALLOW-
ED — Last weekend’s T.J. Martell Foundation Hu-
manitarian Award Dinner in New York honoring MCA
Music President Irving Azoff raised an estimated $4
million, a record amount. The last page in the patrons’
book (above) was unsigned, causing much specula-
tion as to its meaning. Turns out it was a contribution
from Azoff's wife Shelli and their three kids — Jenni-
fer, Allison, and Jeffrey — who get a big kick out of
the slogan from the Hefty Bag commercials.

¢ STREET TALK

Lee Michaels Headed
Back To Chicago?

e SATELLITE MUSIC NETWORK's AC
“StarStation” Ops Mgr. TIM SPENCER leaves,
with his duties assumed by VP/Programming
ROBERT HALL.

We hear EZ COMMUNICATIONS is
negotiating to buy CHR leader KBEQ/KANSAS
CITY from CAPITOL BROADCASTING.

Keynoters set for July’s New Music
Seminar in NYC are VIRGIN top gun RICHARD
BRANSON and BILL GRAHAM.

Jock Jumps

HARVEY, dumped by AOR WI0Q/
PHILADELPHIA last August after 13 years,
takes on mornings at neighboring AC WMGK,
remarking, “People are like plants. They need
to be repotted once in a while” . . .
DC101/WASHINGTON night-rocker CERPHE
has signed with crosstown WBMW for
afternoons at a reported $125,000 per for
three years, adding more credence to the talk
that B106, currently CHR, will be switching to
AOR . . . RAY D’ARIANO moves from
sidekick to the spotlight in WNBC/NEW YORK
middays.

NBC RADIO’s “National Aids Call-In” show
(Sunday, 4/26, 7-10pm East Coast Time) will
include participation from Surgeon General C.
EVERETT KOOP.

Former WINZ-FM/MIAMI MD MARK
SHANDS has landed at neighboring WPOW
(POWER 106) as BILL TANNER’s Assistant
PD. COLLEEN CASSIDY remains
MD/Research Director.

Earthquake In Toronto

A raft of changes at CHUM (AM)/
TORONTO: PD TERRY WILLIAMS is out, as
Operations Manager JIM WATERS resumes
programming duties. Mornings already sound
different, as GERRY FORBES moves up from
middays to replace DON PERCEY while
18-year news ace DICK SMYTH defects to
rival CFTR. Though the station denies that a
return to CHR from its present lite AC
approach is in the works, we hear CHUM has
ordered a lot of the “hits” it passed on in the
last year.

TV Tips
Watch the fun when OPRAH WINFREY
hosts a show with superjocks SCOTT
SHANNON, TOM JOYNER, JONATHON
BRANDMEIER, MOBY, JOEY REYNOLDS, and
7 Continued on Page 33

GREATER FLEXIBILITY, FOR LESS!

Power Trips" is the ultimate in on air
packaged promotions fo concerts, sporting events,
special events and felevision programs around
the world.

MORE EVENTS AND

Power Hungry?

Call: Jay Freedman 1-800-553- 1990
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- GiveThemWhatThey Need.

Give Them

LP and 7" Single Out Nowv.

The Truth is the Fastest
Breaking New Act at AOR
This Year.

Over 125 AOR Adds In Just
2 Weeks.

B

".\"L"
L MM Hip Clip of the Week of
April 22-28.

Tour Starts April 20.

The Truth Will Prevail.

AORTRACKS @-@ A MOSTADDEDTRACK #

LR.S.
IRS-5981
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CROWDED HOUSE

SOMETHING SO STRONG

the follow-up to their smash debut

DON'T DREAM IT'S OVER
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herb alpert

Continued from Page 30

KROQ's POORMAN. It airs on April 17th in
most cities, on the 20th in Denver, Atlantd,
and Boston,zand the 27th in Philadelphia . . .
Seen on “West 57th Street” 's segment on
“shock radio” last Monday (4/13): HOWARD
STERN, STEVE DAHL & GARRY MEIER,
WHJY/PROVID-
ENCE’s CAROLYN
y A FOX, and consultant
17 JEFF POLLACK . . .

i Did you recognize
' “WEIRD AL”
YANKOVIC typecast
as “The Cabbage
Man From OQuter
Space” on last
: \ week’s “Amazing
“Waeird Al” Yankovic Stories?”

Update on the BOBBY HATTRIK murder
case; 18-year-old STEVEN FERNDO, in prison
for over a year, will answer to first-degree
murder and second-degree arson charges in
mid-May. Even if he's found guilty, he could
be paroled in as few as two years through a
combination of plea bargaining, time already
served, and sentence reduction for good
behavior.

Word has it that RICK LEMMO (Page 3)
won't be the last person to leave DRAKE-
CHENAULT and Albuguerque to relocate in
L.A.

The Fab Four Once More?

WMEE/FT. WAYNE created a stir when it
teased an exclusive “Beatles Reunion With
Julian” record that it aired last Wednesday
(4/15). It turned out to be a stunt by wakeup
guys CHARLY BUTCHER & TONY
RICHARDS, who strung together a collage of

New radio station.

DISC JOCKEYS NEED NOT APPLY — KTWV/Los
Angeles PD Frank Cody came up with the perfect
way to discourage those annoying phone calls and
unsolicited tapes and resumes from pesky job seek-
ers. The DJ-free “Wave" does have personalities,
though: Rue McClanahan (Blanche of “The Golden
Girls"), Terri Garr, Adrienne Barbeau, and Tom Pos-
ton have put in guest appearances on the station’s
“slice-of-life” playlets.

HEAVENLY BODIES — Talk about getting up for your
show . . . KFMY/Provo-Salt Lake City’s morning team
(I-r) of Snider On Sports, Jordan Myriah, and Shawn
Stewart raised a few eyebrows when they broadcast
their show from the most revealing and controversial
billboard in Mormon territory: a Holiday Health Spa
advertisement. TV coverage was plentiful.

Beatles tunes, alternating lead vocals by each
of the three surving members and JULIAN
LENNON.

Job Watch

BJ105/ORLANDO needs a PD, as BRIAN
THOMAS moves to B104/BALTIMORE (Page
1). T&R to VP/GM RICK WEINKAUF or
NATIONWIDE Director/Programming Services
GUY ZAPOLEON at KZZP/PHOENIX . . . The
AMERICAN COMEDY NETWORK is looking
for a new funnyman, as Executive VP DAVID
LAWRENCE takes mornings at WLVQ/
COLUMBUS. Contact Prez ANDY GOODMAN
at (203) 384-9443.

WNEW-FM/NEW YORK is celebrating its
20th AOR anniversary by giving away 20
Suzuki Samurais in 20 days.

You'll find some five million copies of radio
buff ART VUOLO's “Radioguides’” — coast-to-
coast listings of AOR, CHR, and Gold stations
— at convenience stores in 81 markets this
spring. One to a customer, please.

JOANIE LAWRENCE, Director/National AC
Promotion for ARISTA, is relocating from L.A.
to Nashville.

Correction: JACK SILVER is joining
KIS/L.A. as RICK DEES’s Assistant Producer;
PAUL JOSEPH remains Executive Producer.

Trade Tips

The RIAA has voted to release industry
stats every three, rather than six, months. The
quarterlies, previously available only to
members, will now be made public . . . The
RAB debuted its 1987 “l Saw It On The
Radio” spots this week. Produced by the
American Comedy Network, the ten spots are
split between five humorous, five straight.

— AIR PRIORITIES: WEEKS

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25 or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., Apr. 8, 1987

Artist Title

Label

T'PAU HEART AND SOUL VIRGIN

PETER CETERA

ONLY LOVE KNOWS WHY WB

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

herb alpernrt

featuring lead & background vocals by
janet jackson & lisa keith
MONDO ROCK PRIMITIVE LOVE RITES COLUMBIA

CROWDED HOUSE SOMETHING SO STRONG CAPITOL from the album

COVER GIRLS SHOW ME FEVER/SUTRA

KEEP YOUR EYE ON ME

SP-5125

on a&m records
PRODUCED BY JIMMY JAM & TERRY LEWIS for flvee tyme productions. inc.

ACTIVE INDUSTRY RESEARCH

2\ -
B\ = J FAECUTIVE PRODUCER: JOHN McCLAIN

/ \ <
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P.O. BOX 1136 Columbia, Maryland 21044 (301) 964-5544
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KEN BARNES

HALL OF PRE-FAME

Today’s Stars
Yesterday:

A Photo Gallery

I like this photo gallery layout idea. (First used March
27 to showcase a batch of records by DJs.) It improves the
visibility and allows me to feature a clump of similar
items instead of writing about them piecemeal, sometimes
spending more ink on them than they merit.

So here’s another one. From
time to time I'll show current art-
ists as they appeared in earlier
groups, and Adam White uncover-
ed a couple of beauties from his

rumored-to-be-vast photo files. So I
retrieved a few more record cov-
ers, and another gallery miracu-
lously materializes.

More pre-star photos next week.

Meli’sa Morgan (left) in the height of Fashion, 1982

Adam’s first archaeological dis-
covery was a shot of Meli’sa Mor-
gan in one of the many groups she
sang with before going solo, losing
an “s,” and gaining an apostrophe.
High Fashion was originally a
manufactured dance act, with a
song called “‘Feelin’ Lucky Lately”’
remembered fondly by both Adam
and me.

Adam relates, “When a real live
High Fashion was formed, the
group comprised Melisa, Alyson

Williams (whose Def Jam debut
album is due shortly), and Eric
McClinton, onetime lead of Eric &
The Vikings on Motown.”” As you
can see, if I ever contract aphasia
or lose my memory on the bus
sometime, between Adam and
Sean Ross we can still come up
with this stuff for months.

It’s not going to surprise regular
readers of this column that Steve
Winwood was once a member of

One of the finer things: Steve Winwood in the Spencer Davis Group, 1965

A

of

Freddie Jackson (right) was into the Mystic, 1982

the Spencer Davis Group. But this
first-album photo is kind u. a
classic, catching the young singer
(bottom) at the ripe old age of 16,
two years after the group started
up in Birmingham, England.

Incidentally, Winwood’s brother
Muff (top left, I think) turned into a
prominent UK A&R executive,
joining with RCA’s Paul Atkinson
(ex-Zombies), Spencer Davis him-
self, and for a while, Dave Dee (ex-
Dave Dee, Dozy, Beaky, Mick &
Tich, of course) in a select club of
British Invasion stars-turned-A&R
stars.

Before starting Crowded House,
Neil Finn and his brother Tim were
the mainstays of Split Enz (Neil
joined around 1980, although the
group had been in notorious exist-
ence for about seven years previ-
ous). Tim finally went solo and
split, so the end of Split Enz was a
1984 LP (not released in the U.S.)
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called “See Ya 'Round,” led by
Neil.

Although it contains some left-
over, relatively ragtag material, in
some ways it’s a dry run for
Crowded House, sharing the pres-
ence of Finn and drummer Paul
Hester and including an earlier
version of “I Walk Away”’ from the
CH album. Neil is quaintly posed at
bottom left, unless I miss my
guess, which has been known to
happen more than once.

Among the swashbucklers and
seers pictured top right (Capitol
artists Mystic Merlin) is none other
than balladeer par excellence
Freddie Jackson. Freddie, far
right, was fortunate in avoiding a
scimitar, a turban, or that odd
crescent device; the crystal ball he
is holding was probably telling
himn, ‘“Lose the custumes, split this
band, and go solo, pronto!”

Adam puts the mystical regalia in
perspective, recalling that around
that time Lakeside decked them-
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Neil Finn & Split Enz in a crowded shot, 1984

selves out as pirates or cowboys or
something different every album.
On the hard rock side, you had the
elaborate space-monster-in-plat-
form shoes tradition spawned by
Kiss and modified by generations
of metalworkers.

’ Longest
45 Record
Eclipsed

(Again)

@ 1973 €01 Rocoros L. |
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Harley cruises in at 10:40

Well, Bruce Springsteen is bare-
| ly in the league by now. Just when |
thought we'd found the longest-
running <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>