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DATELINE: WASHINGTON

The FCC clears the way for United
Broadcasting to resume buying and
selling stations; Mass Media Bureau
Chief Jim McKinney predicts the US will
license 200-300 new AM stations.
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A NEW LOOK AT
BROADCAST SCHOOLS

Managing Editor Jeff Green examines
the pros and cons from the perspective
of administrators, students, and
programmers who've hired graduates.
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PROGRESS REPORT
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Arbitron and Birch an annual chance to
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on his ratings service's progress.
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Page 35

NEXT WEEK IN R&R
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questions Dick Cavett about radio vs.
television comedy.
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Maglia Appointed
Island President

Former Elektra/Asylum Ex-
ec. VP Lou Maglia has been ap-
pointed President of Island Rec-
ords, effective immediately. He
assumes responsibility for all
the label’s operations in the US,
and reports to Island founder
Chris Blackwell.

Maglia succeeds Charly Pre-
vost, who departed as President
last month, and joins Island
after more than ten years with
E/A, where he held various
regional and national sales/
marketing posts before moving
up to Exec. VP in 1984; Maglia

Kaufman Elevated To
Midwest Sr. VP/Radio

WCCO/Minneapolis VP/GM
Clayt Kaufman has been pro-
moted to Sr. VP/Radio for par-
ent Midwest Communications,
effective June 16. Among other
corporate duties, he will now
handle management consulta-
tion for Midwest's radio proper-
ties; network and industry rela-
tions; and new marketing, pro-
gr i and technological
developments in radio:

Succeeding Kaufman will be
Steven Goldstein, Sr. VP at the
Carmichael-Lynch, Inc. adver-
tising agency, where one of his
main responsibilities for the
past nine years has been handl-
ing WCCO Radio-TV's market-

Rupp commented,
years of dedicated service to
WCCO Radio, Clayt brings a
tremendous amount of knowl-
edge and experience to the
Midwest corporate staff.” Of
Goldstein, Rupp said, “We are
pleased to be able to attract an
individual of Steve’s talents and

Clay Kaufman .

abilities to WCCO Radio.”
Kaufman, who joined WCCO

in 1951 as a newswriter, had

worked his way through the sta-

Steven Goldstein
tion ranks, becoming GM in
1983.. “I look forward to the
broader responsibilities my

KAUFMAN/See Page 6

LEAVES RECORDS FOR RADIO

Madison Joins
WXKS-FM As VP/GM

John Madison, most recently
New England Branch Manager
for CBS Records, has joined
WXKS-FM/Boston as VP/GM.
He begins his new duties Mon-

CONSULTS LEGACY GROUP

Erickson Runs KHOW
& KPKE Operations

Longtime KIMN/Denver Op-
erations Director Doug Erick-
son has resigned from the Jef-
ferson-Pilot CHR to join newly
acquired Legacy AC-CHR com-
petitors KHOW & KPKE in the
same capacity. Erickson has al-
so been named Legacy's Group
Program Consultant, which in-
volves four other properties in
Los Angeles, Detroit, and Min-
neapolis. KPKE PD Mark Bol-
ke will report to Erickson, and a
fulltime programmer for
KHOW will be named shortly.
Over at KIMN, Asst. PD Boh
Karson has been hamed interim
PD.

KHOW & KPKE VP/GM Steve
Keeney, who worked with
Erickson for a'decade at KIMN
until departing recently for Leg-
acy, said, “I'm personally

Doug Erickson
thrilled to have Doug on board.
He’s a high-caliber talent, pos-
sessing one of the strongest pro-

ing minds and a keen
sense of promotion, which
makes him a strong competitor.
After being together for so
many years, I look forward to
ERICKSON/See Page 6

day (5-19).

Asked about selecting a radio
GM from the record ranks,
Pyramid Broadcasting CEO
Richard Balshaugh com-
mented, “Everybody thinks all
you can do is hire another
general manager from within
radio. It’s very hard for a guy
with an ego as big as mine to
give up the reins to something
he's built. I had to find someone
who I was sure would be able to
take it to the next level.

«I found a man with the great

MADISON/See Page 10

Tiernan
Tapped As
KOSI! VP/GM

WEJL & WEZX/Wilkes-
Barre/Scranton GM Robert
Tiernan Jr. has accepted the
VP/GM post at Group W’s mar-
ket-leading Easy Listening out-
let KOSI/Denver. He fills the
vacancy created when John Ir-
win joined WYNY/New York as
VP/GM in late March.

Tiernan reports to Group w
VP/FM Stations Bert Wahlen,
who commented, “We are de-
lighted to have someone of

TIERNAN/See Page 6

£a S
Lou Maglia

left the company last Novem-
ber.

Blackwell remarked, “I'm
thrilled to have been able to ap-
point a record executive of
Lou’s experience and expertise
in marketing, sales, and ad-
ministration, together with his
knowledge of the WEA distribu-
tion system. I know he’ll con-
tinue the upward path Island
has established, coming off our
MAGLIA/See Page 6

Watkins
Named
HR_ M

o
Jim Watkins
Jim Watkins I11 has been pro-
moted from acting GM to GM at
Howard University’s format-
dominant Urban outlet WHUR/
Washington. Watkins will
supervise the station’s staff and
internship program, and re-
ports directly to VP/Adminis-
tration Dr. Owen Nichols.

Watkins told R&R, “This
gives me a chance to realize a
lot of the dreams we had for this
station when we were construct-
ing it. We wanted to be a signifi-
cant communications and sales
force in the market, and we're
already well on the road to that.
I intend to run WHUR just as
any corporation-owned business
would be. We’ll continue to go
along with the good business
practices that've made this sta-
tion a success. We plan on going
the whole nine yards in broad-
casting.”

Watkins entered broadcast-
ing at 14 as parttime announcer
at WENZ/Highland Springs,
VA. He later continued as a
radio/TV engineer at ABC's
Washington News. Bureau, and
at 19 was named Chief Engineer
at WHUR. The following year

~ (1972) he designed the station’s

WATKINS/See Page 10
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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

"The intelligent design
and on-air reliability of the
Dynamax CTK100 Series
give our stations a compet-
itive edge. We've purchased
about 60 machines and plan
to add more.”

Scott Knight

President
Knight Quality Group Stations
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GOLDEN
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Steve Feinstein charts the
inroads AOR-based Gold
formats made in the winter
sweep, while Lon Helton
wraps up his three-part
series on Country oldies,
currents, and new music.
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Smith Station
Manager At
KDWB-AM & FM

Kevin Smith has been named
Station Manager at Legacy Broad-
casting’s newly-purchased KDWB-
AM & FM/Minneapolis, succeed-
ing Mike Boen, who left last week
to become GM at crosstown Park-
er Communications combo KTCZ
& KTCJ. It was also announced
that KDWB (AM), which has been
facing low ratings, has ended its
hybrid CHR-AC format in favor of
Transtar’s ‘““Oldies Channel,”
adopting the handle “K63.”

Regarding Smith’s appointment,
KDWB VP/GM and Legacy VP/
Group Operations Doug Brown
commented, “Over the years ['ve
found Kevin to be a super salesper-
son — in fact. the best in the mar-
ket. He possesses the qualities to be
a great station manager. Kevin's
an up, positive person who’s a stu-
dent of the whole industry ... a
real leader.”

Formerly GSM at competitor
WLTE, Smith is a ten-year East-
man Radie veteran and a onetime
GSM at nearby KGBB. “After 13
years in sales, it will be nice to
have an overview of such a fine fa-
cility,” he said. “With our new di-
rection on AM, which will be han-
dled by (PD) Dave Anthony, I be-
lieve K63 will become a greater as-
set.”

SMITH/See Page 10

SHEPARD NAMED VP

MCA Sets Classical,
Theatrical Division

MCA Records has appointed for-
mer RCA VP/Red Seal Tom Shep-
ard as VP/Classical & Theatrical,
heading up a new division to spe-
cialize in these repertoire areas.
He'll be based out of the label's
New York offices.

The move marks MCA’s first
major commitment to classical
recording since the '70s, although
further details have not been dis-
closed. Shepard has been with
RCA’s classical Red Seal division
for the past 12 years, and previous-
ly worked for CBS’s classical Mas-
terworks unit for 14 years.

Said MCA Records & Music
Group President Irv Azoff, “It’s
particularly gratifying to be abie to
attract someone like Tom away
from a successful career elsewhere
to join our ever-expanding team of
professionals.”

Shepard’s move also reunites

Tom Shepard

hirn with former RCA VP Myron
Roth, now Exec. VP at MCA. Roth
added, “We're thrilled to have
someone of Tom's enormous abili-
ties to launch our new commitment
to the worlds of classical and thea-
trical music.”

15,000-IN-A-ROW KICKOFF

WCXI-FM Becomes

‘Uptempo’

Fritz Broadcasting, owner of
WXYT/Detroit, officially acquired
WCXILFM at midnight, May 14.
Sporting new calls WNTM —
“Ninety Two Music” — the long-
time Country legend has also
adopted an AC formnat. Station
Manager Joe Bacarella told R&R
the new direction, developed in
conjunction with Drake-Chenault,
targets 2549 demos but will ‘strive
for a better male-female balance
than currently achieved by either
D-C’s Evergreen or Transtar’s
Format 41."

‘To that end, Bacarella said the
music will be ‘“‘more uptempo,”
featuring “only the strongest titles
by ‘soft’ AC artists. We’ll be play-
ing more ‘maleoriented’ music,
like Bob Seger, for instance.”
Bacarella emphasized the format
will be put together on a song-by-
song basis rather than by artist.
Some “harder” songs by artists
who normally get airplay will be
excluded.

While not ready to provide the
current/oldie ratio, Bacarella did
say it will be finetuned over the
next few months. He also said the
currents will be three to six months

Pickard PD
At KNUS

After six years with WXYT/De-
troit, Asst. OM Terry Pickard has
been named to the long-vacant PD
post at Sandusky News/Talk outlet
KNUS/Denver, effective May 27.

Prior to WXYT, Pickard worked
five years at WRNG/Atlanta (now
WCNN), rising to the position of Sr.
Producer. I feel privileged and
lucky to have the opportunity to
work for Sandusky.” he comment-
ed. “KNUS has a Iot of strong per-
sonalities on the air aiready.
Finetuning some of the day-to-day
operations will be a big help. along
with taking steps to increase
KNUS’s visihility in the market
against (Talk leader) KOA.”

AC WNTM

old. “We'll be very pure for the
first few months — no news, weath-
er, sports, or traffic — and no com-
mercials for the first 45 days.” To
tout the message that it’s starting
with “over 15,000 in a row,” WNTM
is utilizing a heavy TV schedule of
:30s and :10s.

“We're going to give people a
taste of the music and then solicit
calls to see what other elements
they want,” said Bacarella, “It's
going to be a unique mixture of
music on a unique station.”

Shepard remarked, “I'm espe-
cially pleased to be working with
Irv Azoff and Myron Roth, who
have long been in the forefront of
recorded music, and are particu-
larly supportive of music most
close to my heart.”

Davidson
To Manage
KLSY-AM
& FM

Former KING/Seattle VP/GM
Tim Davidson has joined cross-
town Sandusky AC combo KLSY-
AM & FM/Seattle as GM. He suc-
ceeds Dana Horner, who became
President of FairWest four weeks
ago.

Sandusky Radio President Toney
Brooks said, “Tim brings a great
background in sales. program-
ming, and administration. Dana
Horner built one of the leading AC
stations in the Northwest in KISY,
and Tim will carry that tradition of
excellence forward in his new
role.”

Said Davidson, “The best thing I
could say is that I feel very fortun-
ate going from one great company
to another. KLSY is a great station
with a great staff, and I don't look
for-that to change.”

Davidson worked nine years
with King Broadcasting, and be-
came GM for its News-formatted
KING in 1984 after managing
Classical sister station KING-FM
for several years.

BOGOS PROMOTED TO GSM

Biviano Named WQAL
Station Manager

Mark Biviano

WQAL/Cleveland GSM Mark Bi-
viano has been promoted to Station
Manager of the Easy Listening out-
let. Succeeding him is Local Sales
Manager Kirk Bogos.

Commenting on the promotions,
President/GM Walt Tiburski said,
“Mark has demonstrated extraor-
dinary leadership and has deserv-
edly earmed his new position.
Kirk’s dedication and leadership
qualities reinforce the entire sta-
tion effort and add a new dimen-
sion to our sales direction.”

Biviano, a 14-year radio veteran.
was named GSM in April '85; be-

g 2

fore that he held a similar post at
crosstown WKSW and worked as
an AE -at WRIF/Detroit. He told
R&R, ““Inless than a year and half,
under Walt’s guidanee, we’ve
brought Easy Listening out of the
closet and made it real radio in one
of the country’s toughest markets.
We’ve got a great team on board,
committed to keeping WQAL the
most innovative Easy Listening
station in the nation”

Bogos, who has been with WQAL
for five years, said. “I'm thrilled to
be here ang with WIN Communica-
tions. Along with hard work. I was
fortunate to be in the right place at
the right time.”

Kirk Bogos

Sanabria
Upped To.
WPAT PD

WPAT-AM & FM/New York MD
Ralph Sanabria has been promoted
to Program Director. Ken Lamb
remains as Operations Manager.

Commenting on the appoint-
ment, GM Gene Hobicorn said,
“I'm delighted. Ralph'’s a terrific
man who’s a workaholic. This pro-
motion is a measure of our esteem
and recognizes his contributions to
the station, which go further than
just the music.”

Sanabria spent eight years as
WPAT’s MD before joining Schul-
ke in 1980 as VP of its Schulke II
music service. He retumed to
WPAT as MD in 1982. “I've putina
lot of years doing-what I do best,”
Sanabria told R&R. “I'm excited
and pleased with this recognition
from corporate.”

Lohman &
Barkley
Leave KFI

After 23 yedrs as a Los Angeles
drivetime team, KFI's meorning
duo of Al Lohman and Roger
Barkley has called it quits. Bark-
ley was actually the first to resign,
but because the pair were under
contract as a team the resignation
autornatically affects both.

KFI VP/GM Don Dalton com-
mented, “Roger said that after 23
years with Al bhe could just no
longer do the program, that it was
affecting his health. I have no idea
what his health problems are — I
guess he just felt burned out.”

Program Director Steve LeBeau
told R&R, “After 18 years as part
of the morning team, Roger decid-
ed he wanted to do something new,
and resigned last Thursday. There
were three years left on his con-
tract and we hate to see him go, but
he wants to pursue other ventures
in the industry. Sometimes you just
have to respect a man's wishes.”

Barkley’s departure sealed Loh-
man’s fate as well, since the
pair's contract called for their
talents together. LeBeau said he
has no plans to consider Lohman
for a solo slot, and is personally fil-
ling the vacancy while searching
for a replacement.

Prior to joining KFI, Lohman
and Barkley worked at former Top
40 station KFWB, where they mov-
ed from KLAC. They also recorded
several comedy albums and hosted
a syndicated television series. Last
December they were honored with
a star in the Hollywood Walk of
Fame.

| R&R Takes

Memorial Day
Holiday

In observance of Memorial Day.
R&R's offices in Los Angeles,
Washington, Nashville, and New
York will be closed on Monday,
May 26, resuming regular hours
on Tuesday., May 27.

b



Missman Takes
KBIG Creative Post

Fred Missman

Fred Missman has joined KBIG/
Los Angeles as Creative Services
Director. He was most recently PD
of crosstown KJOI, a post he’d held
for 18 months.

Commenting on Missman’s ap-
pointment,  KBIG VP/Program-
ming Rob Edwards said, “We
welcome Fred to our program-
ming team. The Los Angeles mar-
ket is the nation’s most competitive
arena. For some time we’ve plann-
ed this expansion of the station’s
production department with an
emphasis on creative sales cam-
paigns.”

Gable New
Harris VP/
Programming

Chris Gable

Harris Communications, known
primarily for consulting AOR sta-
tions, is gearing up to work in other
formats with the addition of 15
year broadcaster Chris Gable as
VP/Programming. A former AOR
PD at WKLC/Charleston, WV,
Gable most recently was Station
Manager at WEAN & WWLI/Prov-
idence. Before that he program-
med AC outlet WAIA/Miami, and
earlier was a personality at ACs
WMGK/Philadelphia and WYNY/
New York. Gable’s background
also includes a stop in Country as
OM at WRKZ/Hershey, PA.

President George Harris told
R&R, “Chris has been brought
aboard in response to many re-
quests from radio stations for con-
sultation services in formats other
than Adult Rock. His multiformat
expertise will enable Harris Com-
munications to offer our innovative
services and systems to AC, Coun-
try, CHR, Soft Rock, and Nostalgia
stations.”

Added Gable, “I'm thrilled to be
joining. The firm already consults
the #1 and #2 Adult Rock stations in
America — WNEW-FM/New York
and WMMR/Philadelphia. Now
we’ll be able to provide the same
kind of winning strategies to ag-
gressive broadcasters in other for-
mats.”

Prior-to his KJOI stint, Missman
was Production Manager/Asst.
Operations Manager at Group W’s
KJQY/San Diego. He commented,
“KBIG is truly the Easy Listening
broadcaster’s ‘Hall of Fame.” I'm
thrilled to become a part of this
legendary team.”

Serving as KJOI's Acting PD fol-
lowing Missman’s departure is Bob
Darling.

Kalbfeld,
Thomas
Rise At AP

Brad Kalbfeld

Jan Thomas

Associated Press has named
Brad Kalbfeld Managing Editor at
the AP Broadcast News Center in
‘Washington, while Jan Thomas has
been promoted to Assistant Man-
aging Editor/Operations. Both will
be responsible for news and pro-
gramming operations at AP’s
radio network and broadcast news
wires, and report to Deputy Direc-
tor/News James Hood.

Hood told R&R, “Brad and Jan
are a great team with experience
that can’t be matched — local sta-
tions, overseas, and network.
They're both outstanding newspeo-
ple and programmers, and they
have good people skills. It's amaz-
ing that two people who are so
young could have such a wealth of
experience. They have a great
future in this business.”

Kalbfeld joined AP’s Broadcast
News in 1977, and was named
Deputy Broadcast Editor three
years later. In 1982 he became
European Editor for the radio net-
work and was transferred to the
London Bureau, where he covered
numerous international events.
Last year he was named Assistant
Managing Editor/News. Thomas
joined AP in 1984 as an anchor/re-
porter at the Broadcast News Cen-
ter. She previously was morning
anchor at KTAR/Phoenix, and also
served as OM at WSNI/Tampa.
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Tracy
Becomes
KSMJ OM

Les Tracy

Les Tracy has been appointed
Operations Manager at Duffy
Broadcasting’s KSMJ (Magic
1380)/Sacramente, which has con-
verted from CHR to SMN’s “Heart
& Soul” format. A former PD at
nearby AOR KZAP and KOME/
San Jose, Tracy will also continue
his current post as Systems Opera-
tor for CompuServe’s RockNet In-
formation Service.

KSMJ & KSFM VP/GM Jerry
McKenna told R&R, “Les and I
worked together at KZAP when I
was GSM. He and I developed a
strong personal and business rela-
tionship. With his expertise in com-
puter programming, we're going to
make this format really come to
life. Because of Les'’s background,
he’s very close to the needs and
wants of this market. I'm glad he’s
here.”

Said Tracy, “The potential for
Heart & Soul is unbelievable. No
one else is playing these songs in
the market, and my job is to make
us sound as live as possible by plug-
ging us into the community wher-
ever possible. I've got a lot of work
to do with our new automation sys-
tem, which will help develop that
live sound. I like to think of this
music, which is heavily into Mo-
town, as the original rock 'n’ roll
stuff.”

CBO_K, WATSON, AMBROSE NAMED

MCA Int’l Moves
To London HQ

Lou Cook

MCA Records International has
moved its headquarters from Los
Angeles to London, with division
President Lou Cook now per-
manently based there. He’s been
working out of the British capital
since January, following the depar-
ture of Don Ellis, Managing Direc-
tor of MCA Records & Music Group
UK.

In addition, Cook becomes Chair-

David Ambrose

which also recently moved its fi-
nancial, administration, and EDP
operations to England last month.
In addition, CBS Records Interna-
tional has announced its intention
to base its European operations out
of London.

man of the British 1y, while
Stuart Watson is named VP/MCA
Records International out of Lon-
don, and David Ambrose joins as
Managing Director MCA Records
UK. Watson was Sr. Director/In-
ternational for MCA, and Ambrose
was Director/A&R at EMI Rec-
ords UK.

Commented MCA Records &
Music Group President Irv Azoff,
“The move to London for Interna-
tional will provide us with im-
mediately stronger British and
European visibility.” Azoff noted
“increased revenues” for the oper-
ation since Cook's arrival there at
the beginning of the year.

MCA'’s distributor in most world
territories is WEA International,

AGNEW JOINS STAFF

Nelson R&R AOR
Assoc. Editor

In a series of changes within
R&R's editorial department,
Editorial Assistant Jim Nelson has
been promoted to AOR Associate
Editor, succeeding Nancey Rabi-
ner, who's joined talent agency
Henderson Hogan as an Assistant
Administrator. Country Associate
Editor Jaye Case is leaving to at-
tend law school, while Greg Agnew
comes aboard as Editorial Assist-
ant.

Regarding the changes, Sr. VP/
Editor Ken Barnes said, “Jaye and
Nancey have done great jobs, and
we wish them all the best. Jim has
wanted to work more closely with
AOR, and his performance war-
rants that opportunity. Greg fits in
well with his varied background,
and we’re happy he’s here.”

Before coming to R&R last year,
Rabiner held airshifts in San Diego
at KGB, KSON-FM, and B100. Her
background also includes a term
with Global Communications Corp.
Case, who originally worked at
R&R in 1981, returned in 1984 and

moved up to her most recent post
shortly thereafter. Nelson joined
R&R last fall after holding posi-
tions at KLOS/Los Angeles and
KSAK/Walnut. He also served as
Technical Director for “Rockline.”
Most recently of Jim Brown Pro-
ductions, Agnew is an eight-year
air personality, with stops at
KMGG/Los Angeles, KWNK/Simi
Valley, CA and New Zealand sta-
tions 12M, Radio Windy, 12H, and
Radio Waikato..

For The Record

In last week’s News In Brief section,
the captions identifying photos of
KRLD/Dallas VP/GM Ed Wodka and
TM Communlcations VP/Corporate
Productions Denny Moore were in-
advertently transposed.

Additionally, Gold-formatted WKRL/
Tampa’s 4.5-share debut in the Tam-
pa market was inadvertently excluded
from that metro’s winter 86 Arbitron
12+ advance rankings.
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NEWS IN BRIEF

Ralph Rhoades « Elizabeth Hayter

® RALPH RHOADES is promoted to
VP/Research at Austin-based Balon &
Assoclates. Rhoades, formerly Direc-
tor/Research at WASHIWashington,
earlier programmed WEZCICharlotte
and WYST-FM/Baltimore.

@ ERNIE BROWN, morning personali-
ty at CBS’s KLTR/Houston for the
past two years, joins CHR outlet
KAFX/Lufkin-Nacogdoches, TX as
PD/morning man.

®KEN COOPER has been elevated
to Exec. VF for WEA International,
based at its London headquarters. He
was Sr. VP/Treasurer, and has been
with the company for seven years.

Maglia
Continued from Page 1
recent Robert Palmer #1 hit.”

Maglia, who's expected to
name a new head of promotion
to succeed Phil Quartarare
(now Arista’s VP/Singles Pro-
motion), told R&R, “I haven't
made those types of decisions
yet. My first priority is to stick
with the records that are al-
ready developed, and not to
miss a stroke. I've always had
great respect for Chris Black-
well, so this is very exciting. I
also think Island can prove to
the industry what’s possible
without being one of the top
three companies.”

Among the department heads
now reporting to Maglia is VP/
A&R & Artist Development Joel
Webber, who joined Island last
month (R&R 4/25).

Jim Kettles Lou Dean

® ELIZABETH HAYTER is promoted
from Director/Administration to VP/
Media Practices of the CBS Radio Di-
vision. A 16-year CBS veteran, Hay-
ter continues as Assistant to the Pres-
ident.

@ JIM KETTLES moves up from Di-
rector/Marketing & Promotion Admin-
istration to VP/Marketing Administra-

tion & Planning for PolyGram Rec-

ords. A six-year company staffer, Ket-
tles will head the budget/financial
planning areas in addition to his previ-
ous duties.

© WMAD/MADISON has switched
back to AOR, which was the station’s
format until changing to AC in Janu-
ary, 1984,

Tiernan
Continued from Page 1

Bob’s experience and outstand-
ing ability joining KOSI. We
look forward to his significant
contributions and further build-
ing Easy Listening KOSI as the
top-rated station in Denver.”

Before WEJL & WEZX, Tier-
nan served in several capacities
at Selcom (now Select Radio
Representatives). He began as
an AE in the Chicago branch inr
1979, moved up to VP/Manager
of the rep firm’s St. Louis office,
and in 1983 was appointed VP/
GM in Dallas. Prior to Selcom,
he was an AE at WERE/Cleve-
land, WPOP & WIOF /Hartford,
and WNUS/Springfield, MA.
Tiernan was en route to Denver
at presstime and unavailable
for comment.

“Personal Finance Digest
Proudly,

WBHP/Huntsvillé) AL & KIDN/Pueblo, 'to

. Jim! Brown th&mns
L 131 Ocean Park Blvd. «Santa Manica, €A 90405

Welcomes

Gary King Holly Holmes

®LOU DEAN, PD at WRVA/Rich-
mond and a 29-year station veteran,
has been promoted to the newly cre-
ated post of Manager/Community Ser~
vices. Taking over as PD is afternoon

‘drive personality GARY KING, who

has programmed KXOK/St. Louis and
Detroit stations WCZY and WCLS.

@ BILL STEPHNEY becomes Direc-
tor/National Promotion & Marketing for
Def Jam Recordings. A former writer
for CMJ, Stephney worked four years
at WLIR-FMILong Island in program-
ming, promotion, and sales.

Erickson

Continued from Page 1
our continuing what I consider
to be a well-balanced relation-
ship.”

Erickson remarked, “The op-
portunity to join Legacy was
very exciting, and to work with
Steve and some of the finest
broadcasters in the country was
a chance to have great profes-
sional growth. Moreover, I get
to stay in the city I want to
make my home.

“It’s been a privilege to have
programmed and worked at
KIMN for the past ten years
with such pros as (Exec. VP)
Jim Babb and (former VP/Ra-
dio, now WBT-TV/Charlotte
VP/GM) Cullie Tarleton. I'm
proud to leave KIMN on an up
book, reestablishing itself as the
premier AM CHR in America.
Now I just want to do the best
job I can for Legacy.”

25 392-8743

Biil Stephney

Bill Smith

® HOLLY HOLMES, a ten-year radio/
TV veteran, has been named to head
the new Jefferson-Pilot Data Sys-
tems broadcast management consult-
ing service, which will provide assist-
ance to stations seeking to improve
operations.

® ALAN SLEDGE, former Assistant
PD/MD at KOAQ (Q103)/Denver, ac-
cepts the PD position at KKPL-AM &
FM/Spokane. He replaces Steve
Thomas at the AC combo.

®RAY SIRI is the new Director/Re-
search at United Broadcasting Com-
pany. He comes to United from Balon
& Associates, where he handled re-
search duties for stations and radio
groups.

® MIKE GIROCCO moves up to GSM
at WSPD & WLQR/Toledo after only
five months as National Sales Manag-
er. He was previously an Account Ex-
ecutive for nearby WTOL-TV.

Kennedy GM At
KXXY-AM & FM

Summit Communications Presi-
dent Dick Stakes has appointed
Tom Kennedy GM of KXXY-AM &
FM/Oklahoma City. Kennedy join-
ed the stations in June 1985 as GSM
and had served as Acting GM since
the December departure of Jim
Tillery, who went to WHLY/Orlan-
do as GM.

Kennedy told R&R, “I'm thrilled
and delighted. We have the great-
est radio station in Oklahoma. I
work with a tremendous group of
professionals — both at our cor-
porate offices in Winston-Salem
and here at KXXY. I can’t stress
enough that this is truly a team ef-
fort. PD Clay Daniels, GSM Steve
Hill, and the rest of the department
heads make my job easier.

Before joining Summit, Kennedy
spent two years as GSM at WRNL
& WRXL/Richmond. Prior to that
he began his radio career at
WZUU/Milwaukee, advancing

from AE to Local Sales Manager.

Dave Loncao

Alan Sledge

® At PolyGram Records, BILL SMITH
has joined as National Singles Special-
ist/Southeast & Southwest Regional
Promotion Manager, based in Atlanta.
Smith, who operated his own South-
eastern independent marketing/pro-
motion firm for the past three years,
earlier worked as Director/West Coast
Promotion for RCA and Director/Na-
tional Singles for E/A.

DAVE LONCAO has been named
Midwest Regional Promotion Manag-
er, joining from the indie promotion
firm New Avenues Music. Previously,
Loncao held local and regional slots
for MCA, RCA, A&M, and Arista. Ad-
ditionalty, PAT RASCONA was elevat-
ed to New York Local Promotion Man-
ager, from simitar duties in Dallas. Be-
fore that he was National Club Promo-
tion Manager. NEDA TOBIN takes
over Rascona’s duties in Dallas, mov-
ing from a similar slot in PolyGram's
Charlotte region.
® JERRY GERSON, Sales Manager at
KAYHTulsa, is promoted to General
Sales Manager for the Hicks Com-
munications CHR outlet.

Kaufman
Continued from Page 1

“but I also expect to be keenly
involved with the future of
WCCO Radio. As the nation’s
top-rated major market station,
that future is indeed bright.”
Goldstein, who has never
worked at a radio station be-
fore, told R&R, “It may be my
first radio job, but I'm not new
to the Midwest people, and I
have a strong relationship to the
advertising community, ulti-
mately the purchasers of
WCCO’s product. Because 'm a
marketing person, my mission
is to better package and com-
municate 'WCCO’s enormous
strengths. At the same time, I'll
work to identify the opportuni-
ties that exist to broaden the
audience. That means specific-
ally going after the younger
demographics.”
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USA TODAY'S NEW BROADCAST SERVIGE
USA TODAY .. . now provides daily show prep

material for radio.

NEWS THAT PEOPLE TALK ABOUT ...
USA TODAY BROADCAST provides timely lifestyle news
that is both humorous and informative. These are stories
that are fun to talk about on the air and on the street.

GOOD FOOD FOR THOUGHT .. .«usa
TODAY BROADCAST is the only service that gives you the
kind of feature and human interest material you can use on
the air. The material makes good
food for thought,” says Mike
Shanin, Program Director and
Moming Co-host at KCMO-AM,
Kansas City, Mo.

TIMELY DELIVERY ...
Our subscribers get 20-25 features
and stories hours before any paper
hits the newsstand. The BROAD-
CAST service is available begin-
ning at 11 p.m. EDT before each
and every working day.

USA TODAY AND MORE ... pulled from
USA TODAY and its extensive information network —
additional polls, surveys, upcoming promotions available
only to BROADCAST subscribers.

IN A USABLE FORM + « « No more cut and
paste! USA TODAY BROADCAST gives late-night and early-
moming DJs a complete five-page script already written in
breadcast style. Perfect for drive-time programming.

| EASY TO GET « « « If your station has a personal
computer equipped with a modem and a printer, you can
receive our service today by making a local telephone cali.
No PC? Purchase our broadcast terminal. Best of all, the
BROADCAST service costs only $75/month on an annual
subscription basis, including telecommunications costs,

—
USA SNAPSHOTS

A look at how to subscribe

1= e i AP T
Lfﬁhow prep at your fingertips
+ 20-25 stories and features each working day
« Avaliable by 11:00 p.m. EDT

+ Only $75/month on an annual subscription
basis, inciuding phone charges

For more information and a
FREE computer demo,

call 1-800-222-0990

Y == = — = Y
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USA TODAY



WASHINGTON REPORT

LICENSE NIGHTMARE ENDS

United Broadcasting:
Free At Last

One of the radio industry’s longest-running license
soap operas closed last week when the FCC approved the
last in a series of settlement agreements between United
Broadcasting of Bethesda, MD and a horde of challengers.
As a result, for the first time in 20 years United is what its
attorney calls ‘‘a free and clear broadcast group” that can
resume buying and selling stations.

*‘My reaction is obviously very
joyful,” said United President/
CEO Jerry Hroblak. “It’s been a
very long and tedious task, and it's
difficult to put into words the toll
that it takes.” United has spent
“millions and millions” on legal fees
defending its licenses, he added.

Hroblak said the “big push for
the next 12 to 18 months” will be ac-
quiring new stations in major mar-
kets, possibly building up to the 12
AM, 12 FM limit.

In the deal approved last week,
United will pay $1.75 million to buy
out two competing applicants for
WDJY/Washington (formerly
WOOK-FM). In all, United has
paid just over $3 million in buyouts
to end its troubles:

* WDJY/Washington - $1.75 mil-

lion

* KSOL/San Francisco - $390,000

* WYST-FM/Baltimore -$400,000

* KALL/Los Angeles - $175,000

* WKDM/New York - $240,000

*WIMO & WRQC/Cleveland

-$55,000

United reached a settlement on
WINX/Rockville, MD in 1982, and
a competing applicant for WYST
(AM)/Baltimore dropped out.

WFAB, WOOK
Licenses Lost

United’s problems began in the
mid-'60s when the FCC uncovered
seriops rule violations at several

stations. Eventually, it took away
the licenses of WFAB (AM)/Miami
for double billing and WOOK
(AM)/Washington for technical
and lottery violations.

Apparently believing United was
vulnerable, competitors filed
against every one of the group’s
renewals in the 1970s. Some initial
decisions went against United, but
the group fought back and won a
solid string of victories at the FCC
and in the courts, providing the im-
petus for the settlements that
began last year.

United attorney Tom Schatten-
field of the firm Arent Fox
speculates the group may have
been targeted because its late
founder, Black radio pioneer Rich-
ard Eaton, was “not a part of the
broadeasting club. He had ‘col-
ored’ radio stations. He was a
maverick.” Schattenfield—adds,
“He was not a scofflaw as they
tried to paint him.”

Comparative Renewal
“‘Nonsense””

Schattenfield is convinced that
comparative renewals ‘‘do nothing
but make work for lawyers and the
government. We had to prove we
had served the public going back 15
or 20 years. All the challengers had
to do was sit back and point. The
things that become important in
hearings are lawyers second-gues-

at NAB

PROGRAM FREEDOM — Addressing a monthly meeting of Washington

last week, FCC Commissioner Mimi

D.;wson said broadcasters should be freed of all programming restrictions
except those specifically written into law.

sing an operation that has to go on
day-today. You get into non-
sense.”

Schattenfield favors a two-step
process, in which the FCC would
first hold a license hearing on
serious violations. Only if the
license was taken away in step one
would the channel be opened up to
competing applications.

NEWS
BRIEFS

Mexico Puts AM Pact
On Hold

Optimistic predictions that a new AM
agreement with Mexico was about to
be signed have given way to a wait-
and-see attitude at the FCC. During iast
month's NAB Convention in Dallas,
Mass Media Bureau Chief Jim McKin-
ney announced by satellite that the
agreement, which permits daytimers to
broadcast until two hours past sunset,
would definitely be signed April 22 in
Mexico City.

Three weeks later, there's still no
deal and no word on when a signing
may take place. Upon his return from
Geneva, McKinney said the Mexicans
assured him repeatedly that no last-
minute hitches or issues had arisen.
Says McKinney, “I've given up predic-
ting when it will be signed.”

Bingo Ads
Cost KRTZ $6000

Enforcing its strict prohibition against
advertising non-state lotteries, the FCC
has slapped KRTZ/Cortez, CO with a
$6000 fine for ainng aavertisements
for bingo games.

The Commission said the station car-
ried from three to 33 ads daily for Ute
Indian Tribe bingo games on 84 days
between September 1984 and August
1985.

An illegal lottery is considered any
game that has three elements: a prize
of value; the element of chance in the
determination of winners; and consid-
eration — meaning entrants must pay
something to enter the contest.

Other Key Developments:

* NAB will convene a "“Congress of
Broadcast Organizations” this week
{5/15) in Washington. Representatives
of 26 groups wilt discuss their missions
and possible areas of cooperation.

Responding to concerns that RF light
bulbs could harm AM radio and other
services, the FCC has proposed strict-
er ‘emission fimits on the devices, which
are growing in popularity.

* The FCC has upheld a lower ruling
which dismissed Johnson Communi-
cations’ application for RKO's WFYR/
Chicago for refusing to furnish evi-
dence. For similar reasons, the Review
Board has thrown out the application ot
Horizon Communications for KFRC/
San F i
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LISTENING TEST — NAB staff engineer Ed Williams (left) and President

AM mono and

Eddie Fritts (right) the
stereo reception for Alfred Sikes (center), the Missouri radio broaacaster
recently confirmed by the U.S. Senate as Assistant Secretary of Com-

merce for Te 1S

U.S. PREVAILS IN GENEVA

McKinney Foresees
200-300 New
AM Stations

FCC Mass Media Bureau Chief Jim McKinney pre-
dicted this week that the United States will probably li-
cense between 200 and 300 new AM stations when the spec-
trum between 1605 and 1705 kHz is added to the commer-

cial AM in about four years.

McKinney issued the forecast
after returning from a three-week
international conference in Gene-
va, where he headed a U.S. team
that won every major point it was
seeking to achieve. A second meet-
ing in 1988 will firm up plans for the
extended band, and new AMs could
begin signing on in 1990.

Under the U.S. proposal adopted
by the western hemisphere na-
tions, new stations will have a
maximum power limit of 10 kw. At
the borders between nations the
cap will be 1 kw.

The conference also agreed with
the U.S. that stations should be
located via “allotment planning,”
which gives nations maximum
flexibility in deciding where new
outlets should go.

Set Makers Sent Signal

McKinney added, ‘“We wanted to
send a strong signal to the manu-
facturing industry that this was for
real and was going to happen, and
that was done.” In a further U.S.
victory, the American team man-
aged to block Cuban attempts to
raise political issues, such as com-
plaints about Radio Marti.

McKinney believes with daytim-
ers going fulltime, minorities and
public broadcasters are most likely
to take up residence in the new
band. But he acknowledges some
will be reluctant to locate on chan-
nels many radio sets can't pick up:
“The Commission’s going to have
to face that square on. But I've got
a solution to that — waive the
duopoly or one-to-a-market rule.”

“I've got a solution —

waive the duopoly or

one-to-a-market rute.”
—Jim McKinney

Waiving One-To-A-Market

While not proposing the solution
outright, McKinney said the FCC
could allow an existing broadcast-
er, such as a daytimer, “to put a
second station in the community,
program it identically to the first
station for a period of whatever —
two or three years — at the end of
which he will have to divest himself
of one or the other property.”

McKinney’s guess is that enough
new extended band AM sets, espe-
cially in cars, will be in the
marketplace by 1993 to make the
new stations financially viable as
standalone operations.

“Smart Money”’ Buys
New Spectrum

In support of his view that the
new band will eventually succeed,
McKinney paraphrased former
FCC Chairman Bob Lee: “If the
FCC ever opens anything up,
smart money buys it because if it
isn’t profitable now it will be some-
day.”

Throwing in his own proof of the
axiom'’s truth, McKinney observ-
ed, “People who bought FMs and
UHF-TVs when they weren’t popu-
lar eventually made a lot of
money.”

‘=




IN ASSOCIATION WITH THE COCA-COLA COMPANY

Put Your Station on the Line May 25th.

Maybe the song ‘‘Hands Across America” doesn’t fit your format . . .

.. but hunger doesn't fit anybody’s format. That's why all radio stations throughout
America are urged to support the coast-to-coast Hands Across America event, Sunday
May 25. So talk it up on-air . . . or join hands with all your staff on the line.

To sign up today call:

1-800-USA-9000

Or visit any local Ticketmaster outlet.




TRANSACTIONS

Doubledee Broadcasting Buys KFXD-AM & FM

KFXD-AM & FM/
NAMPA-BOISE

PRICE: $1,200,000

BUYER: Doubledee Broadcasting
Group, whose sole stockholders are
A.J. Krusik and David Obenaut.
SELLER: Boise Broadcasting, Ltd.,
owned by Richard Volght.and Phillp
Kelly. Both are principals in Commun-
Ications Properties, Inc., an lowa
corporation with interests in four AMs
and 2 FMs.

DIAL POSITION: 580 kHz; 94.9 MHz
POWER: 5 kw; 46 kw at 2529 feet
FORMAT: AC; CHR

BROKER: Biackburn & Co.

WAUC/WAUCHULA, FL

PRICE: $325,000

BUYER: WAUC GM Ted Hite.

SELLER: Heartland Broadcasting,

Inc., owned by Jesse and Anna New-

man, and Terry and Laura Reed. The
own WBUC

WYV; the Reeds have appiied for an

FM in the same community.

DIAL POSITION: 1310 kHz

POWER: 5 kw daytimer

FORMAT: Country

WYKH & WZZF/
HOPKINSVILLE, KY

PRICE: $855,000

BUYER: John Hall, ill, who spent 18
years in engineering capacities with
Taft Broadcasting until 1985.
SELLER: Pennyrile Broadcasting,
owned by Henry Clayton, Dr. Gabe
Payne, Dr. John Newsome, and Rus-
sell Croft.

DIAL POSITION: 1480 kHz; 100.3
MH2z

POWER: 1 kw daytimer; 100 kw at
602 feet

FORMAT: Oldies; CHR

WNTR/SILVER SPRING, MD
(WASHINGTON)

PRICE: $775,000 (soid at auction}
BUYER: Alfa Capital Corp., Rogers
Kirver, President. Aifa is a venture
capital subsidiary of Great Commis-
slon, a religious charity organization.
SELLER: Interstate Communica-
tions, inc., Gary Portmess,
President.

DIAL POSITION: 1050 kHz
POWER: 1 kw daytimer

FORMAT: News/Talk

WTAB & WKSM/

TABOR CITY, NC

PRICE: $575,000

BUYER: Great American Media, Inc.,
owned by Donald Curtis, Thomas
Campbell, and J.D. Longfellow. They
also operate WMBL & WMBJIMore-
head City, NC; WDUR & WFXC/Dur-
ham, NC; WTHP/Thomasville, NC;
and WIAM & WSEC/Wililamston, NC.
SELLER: Robert Binkley

DIAL POSITION: 1370 kHz; 104.9
MHz

POWER: 5 kw; 3 kw at 425 feet
FORMAT: Country

WAMAI/DUNEDIN, FL

PRICE: $450,000

BUYER: Guif Atlantic Broadcasting
Corp., headed by Carl Marocci, who
also owns WGUL/New Port Richey,
FL.

SELLER: Efirain Archilla Roig, who
owns WALO/Humacao, PR and is
buying WYOUITampa (see item
atright).

DIAL POSITION: 860 kHz

POWER: 500 watts

FORMAT: Spanish

o

\.

S & F COMMUNICATIONS, INC.
Steve Seymour & Stu Frankel

has sold

WCFI FM

Orlando, Florida
to

DUFFY BROADCASTING
Bob Duffy & Marty Greenberg

for

$7,700,000

We are pleased to have served as broker in this transaction.

Robert A. Chaisson, Inc.

39 Locust Ave.

New Canaan, Conn. 06840

203-966-6333

=
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KWBG & KZBA/BOONE, 1A
PRICE: $606,344

BUYER: KZBA, Inc., Ben Doud, Presi-
dent. It also owns KGWY/Giilette,
wY.

SELLER: Ken Kilmer Broadcasting,
headed by Dennis Borwick.

DIAL POSITION: 1590 kHz; 98.3
MHz

POWER: 1 kw days/500 watts nights;
3 kw at 210 feet

FORMAT: information; Beautiful Mu-
sic

WYOUITAMPA

PRICE: $750,000

BUYER: Effraln Archiiia Roig, who al-
so owns WALO/Humacao, PR, and is
in the process of seling WAMA/Dun-
edin, FL.

SELLER: WYOU Radlo, inc., owned
by Terry Kimbell and Mary Jane Har-
per. They aiso have interests in KALB
& KTIZ/Alexandria, LA.

DIAL POSITION: 1550 kHz
POWER: 10 kw daytimer

FORMAT: Spanish

CALL SIGN CHANGES

Anchorage; KBLK to KXDZ
(requested)

Augusta, GA; WIGL to WFAM
{effective 5/1)

Beaumont, TX; KGIC to KYND
(6/12)

Globe, AZ; KIKO-FM to KEYX
{requested)

Memphis; WZXR to WEGR (5/2)
Murray, UT; KMGR to KMGR-FM
(4/30)

New York; WAPP to WMET
(requested)

Orem, UT; KOLC to KMGR (4/30)
Philadelphia; WZGO to WTRK (5/19)
Provo, UT; KLZX to KFMY (5/12)
Provo, UT; KFMY to KFMY-FM
(5/12)

Royal Palm Beach, FL; WOOO (new
station, 5/2)

San Margarita, CA; KWSP (new
station, 4/28)

Watertown, NY; WTNY-FM (new
station 4/30)

Reporting
Transactions To R&R

To have a radio station transaction
listed in R&R, broadcasters and brok-
ers should contact the R&R Washing-
ton Bureau (202-662-7484) as soon
as details are available.

Isquith PolyGram
Rock Radio Manager

PolyGram National Manager/
College Radio Promotion Jack Is-

marketing campaigns where nec-
essary. Isquith will retain his cur-

quith has been elevated to Nati

Manager/Rock Radio Depart-
ment. He'll act as liaison for new
and developing acts between pro-
gressive and secondary radio out-
lets, maintain promotional contact

Watkins

Continued from Page 1
first facilities, and in 1979
became Asst. to the VP/Admin-
istration For Mass Media. In
that capacity he designed and

rent responsibilities with college
and alternative radio.

Sr. National Director/Rock Ra-
dio Promotion Fred Deane said,
“Jack has displayed exceptional
promotion skills as the primary
force behind our College/Alter-
native Department.” Isquith joined
PolyGram in the college promotion
post in Jone 1984 from Joel Web-
ber’s Uproar Management. Prior
to that, he was MD at WCDB/Alba-
ny.

constructed university-owned
WHMM-TV, where he later be-
came Director/Operations and
Engineering. In 1984 he was
named Technical Director/Sat-
ellite Communications, a posi-
tion he held until his most re-
cent post.

Smith
Continued from Page 3
Additionally, Jim Gress has be-
come Sales Manager for the com-
bo. Regarding Gross, Smith contin-
ued, “We both worked at KGBB
and WLTE, and over the past three
years Jim has become the most ag-
gressive salesperson in the Twin

Madison

Continued from Page 1
qualities I wanted, and he’ll
learn the business very quickly.
John’s a great leader, well-

, smart, very aggres-
sive, a good salesman/market-
ing guy, and understands the
record industry from A to Z.
We’ve made a move against the
grain which will prove to be a
brilliant one because John's a
superstar.”

An 1l-year CBS veteran,
Madison served as New Eng-
land Branch Manager for four
years. Before that he worked as
Branch Manager in Chicago
and Houston, Sales M. in

Cities. He’s ready for r
ment, and will handle all of our lo-
cal sales efforts. I'm also pleased
to announce that Bob Harris re-
mains with us as National Sales
Manager.”

Analyzing KDWB's overall con-
dition, Brown added, “KDWB is in
great shape on the FM side. We're
going to stabilize its CHR efforts
and give it the promotion dollars
it's needed to be a big winner. I
think the format switch on the AM

Dallas, and a sales rep in
Cleveland. “It’s a very dynamic
transition from records to
radio,” Madison told R&R. “My
background and the experience
of dealing with radio in other
markets has brought me to the
point where I feel I'm ready for
the radio challenge. And I'm
thrilled to be joining the Kiss
family and working with true
professionals like Rich

will help give an llent combo
buy.”

gh and the Pyramid
Broadcasting group.”




AMERICOM

has quietly brought

Radio Station Owners

$40,000,000"

in the last 4 months

Dan Gammon

Tom Gammon Craig Culp

AMERICOM

RADIO BROKERS

Call for u confidentiaf uppruisal of your starion’s value in 1oday’s murket

900 Seventeenth Street, N.W, Washingten, D.C. (202) 7379000

H

Satisfied
with your Broker?

If you’re satisfied with the service your radio station
broker has given you in selling your stations, you should
probably stick with him. But if you’re not, consider try-
ing the fastest growing radio station broker in
America—Americom Radio Brokers.

Within the last year, Americom has grown nearly 400 %
as a result of large market station owners switching to
our unmatched service in selling their stations—and that
growth has not stopped. The many owners who have
chosen Americom continually express their satisfaction
with words like these:

““The bottom line is that from the
beginning 1o the end you did a
splendid job, each step of the way,
Jrom research, marketing, to con-
rract negotiations. 1 can honestly
say that you are the most profes-
sional broker I huve ever dealt
with. Your hard work and atten-
tion 1o detail inake you stand

out. Thanks again.”’

ASK A FRIEND ABOUT
AMERICOM RADIO BROKERS

Kerby Confer
George Francis
Stan McKenzie

Dick Ferguson
Marty Greenberg
Dick Oppenheimer

Alan Beck
Barry Dickstein
Bernie Mann

Steve Gormley Randy Odeneal Tom Joyner
Peter Starr Lowry Mays Jerry Atchley
Jim Hilliard Tom Stoner Jim Long

Jason Shrinsky
Ed Christian
Paul Rothfuss
Bob Price

Jim Phillips
Dennis Israel
Dave Parnigoni
Steve Hicks

Rick Bernthal
Bud Wertheimer
Jeff Smulyan
Morton Hamburg
Perry Ury

AMERICOM

RADIO

A

BROKERS

Call for a confidential appraisal of your station’s value in today’s market

900 Seventeenth Street, N.W.

Washington, D.C.

(202} 737-9000




Edited by Don Waller

“Beach In A Bottle”
Makes Cool Promotion item

' Strongest Service

The hottest summertime promo-
tion item to cross our desk since
the vernal equinox has to be
“Beach In A Bottle.” It's comprised
of an 8 oz. recycled version of the
Windex bottles sun worshippers
have used for years, and a 16 oz.
screw-on bottom that does triple
duty as a storage container (mon-

ey, keys, jewelry, etc.), ice hold-
er, and drinking cup.

Beach In A Bottle is available via
SmallKaps Ventures for $6.98
and, best of all, can be customized
with your station logo. For more in-
formation, contact Marla Kaplan
or Guy Smalley at Smallkaps As-
sociates in New York City.

| Industries 7

We keep hearing about how America
is evolving from a smokestack econo-
my to a service economy and how the
workforce of the future is going to con-
sist mostly of keypunch operators. But
which service industries are going to
be the real heavyweights?

I
|

“American Exce$$”
"Card Available

EXPIRES
EMBERNO. T|ME \l
‘ T-soo-su.os.oo Uy “1‘.we
JONATHON BOUE! L |

IS
RS ~ N
T AL FOR ANY PURCHASE -

With American credit card purchases topping $288 billion last year and
membership fees reaching as high as $250 a year, it's getting so folks
can't atford credit nowadays. Coming to the rescue is the "American Ex-
ce$$” card, introduced April 1.

Billed as the "pinnacle of plastic prestige,” the platinum “American Ex-
ce$$” card costs users a mere $15 annual fee, for which they're entitied
to choose their own six-digit number. Heap big spenders can sign up for
the $20 litetime membership, which gets you a one-year Subscription to
the quarterly member newsletter and “Exce$S$ories” gift catalog. (As if
such suckers need tips on how to spend their disposable income.)~

The newsletter, however, does offer valuable tips and merchandise for
maintaining the appearance of wealth In the face of poverty-line budgets.
Among the "exce$$ive” gifts are phony mobile telephones for your car and
a palr of pink flamingos to disguise your residence as your vacation home.

For more information, contact American Exce$$ at 8306 Wilshire
Bivd., Suite 460, Beverly Hills {where eise?), CA 90211. Or contact
Patrick Barry at (213) 653-2082 or Betsy Bromberg at (212} 535-5173.
Charge!

According to a recent US Depart-
ment of Commerce report, the real
_Jpowers in service industries, at leastin
'86, will be: mutual funds (up an antici-
pated 37%), sales of legal services
(+12%), management consulting
services (+11%), life insurance premi-

'Fan For All
Seasons

Sun
Yourself -
Safely .

-

t

A |

What makes this particular item
fan-tastic is its ability tq circulate air
in all directions at once, from wall to
wall, floor to ceiling i

As the UL-listed fan operates, a
unique rotating grill. directs the |
airflow through a 360-degree |
sweep, rather than the air blasting t
out in a single current.

Measuring 16" by 18%" by 77 1

Too often summertime means
sunburn time, but not when you're
covered by this latest advance in hi-

| tech heat-fighting, the "Ultraviolet |
Sensor” from Teledyne. This mod-
‘ em marvel of applied science tailors
tanning time precisely to your own
personal skin condition — dark, fair, |
dry, oily, or any combination there- ]

(the fan itself is 12" in diameter},
this fan for all seasons not only
keeps cool air off the fioor in the
summer and warm air off the ceiling
in winter but also weighs in at a |
mere eight pounds, offering maxim- |
um portability.

Priced at $49 and sporting aone-
year limited warranty, this all-around
fan is available through the Engle:
wood, NJ-based Tools For Living
firm at (800) 334-7777. Customer
inquiries: (201) 569-9717.

of.

All you have to do. is dial in your
skin type (chart included) and the
type of sunscreen you're currently
using. The “Ultraviolet Sensor”
signals when it's time for you to
either roll over or cover up.

Priced at $29.95, this handy little
gizmo is available via the fnnova-
tions catalog at (800) 638-6170.
For customer service, call (301}
363-4304.

]

l The CONCERT PULSE i1s a weekly

ums (4 10%) and health and medical
services (+10%).

Less spectacular, but still expected
to experience strong growth, are sav-
ing institutions deposits {up an antici-
pated 9%), motor vehicle dealers
(4+9%), hotels and motels (+9%),
commercial banking deposits (+8%)
and franchiser's sales (+8%), all of
which should make for increased op-
portunities in radio advertising sales in
the very near future.

TOP 20

CONCERT PULSE

LW TW ARTIST

ZZ TOP

RUSH

JOHN C. MELLENCAMP
KENNY ROGERS
ALABAMA

FIRM

HEART

PAT BENATAR
AEROSMITH/T. NUGENT
VAN HALEN
LOVERBOY

0ZzZY OSBOURNE
WILLIE NELSON

AMY GRANT

HANK WILLIAMS JR.
Kiss

BLACK SABBATH
ECHO & BUNNYMEN
SIMPLE MINDS

ANNE MURRAY

ONDOOWE N =
©OND N EON =

10 10
12 1
11 12
13 13
15 14
14 15
16 16
17 17
—18
18 19
20 20

computerized report ranking each artist by
their avera
venue. Coy

office gross reported per
* POLLSTAR, a publicalion
of Promoters” On-Line Listings. (800} 344- |

7383. or in Cahfornia. {209) 224-2631

Consistent cart quality, play

Without this kind of sacrifice.

Think of the hours spent testing, adjusting and aligning carts. Now consider this:
phase error or flutter can degrade any one of them the very next time it goes

in a playback machine.

The Harris Audio Time Base Corrector is an ingeniously simple, ‘digital en-
coding/decoding system that eliminates the drudgery of individual cart
surveillance. In addition, it guarantees flutter-free, phase corrected reproduction
as true to the master as possible. Nothing else works as effectively or as efficiently.

Get cart confidence with the Harris Phase Fixer. Contact Harris Corporation,
Broadcast Group, P. O. Box 4290, Quincy, IL 62305.

I HARRIS

after play.

217-222-8200.




Sound is terrific—unit is easy to install and set up.
Randy Orbaker, WNYR, Rochester, NY

Loud and solid but very smooth—doing a great job! . -
Gary Smith, KWEB, Rochester, MN

As a suburban station, OPTIMOD-AM has given us the punch to reach into the metro area. We
impressed with what OPTIMOD has done.

are imp Tom Snyder, WKSH, Pcwaukee, WI

Sounds great; superior support services. Lee McCormick, KGW, Portland, OR

Orban is the most sensible choice for a demanding classical format. I've used the 9100A

OPTIMOD-AM since WQXR-AM went AM Stereo—listeners and engineers alike prove this to

be one of the best choices a station can make. Some listeners even say they would rather
listen to the AM Stereo than to the FM.

Zaven “‘Doc¢” Masoomian, WQXR, New York, NY

Much smoother performance—more loudness and better dynamics than your earlier 9000A.

Marvin Fiedler, KCOR, San Antonio, TX

Love it! Solid construction, great documentation. .
Jim Phillips, KLOK, San Jose, CA

Even the News Director noticed the improvement!
Ron Simpson, WTTM, Trenton, NJ

,;' The best AM processing I've ever heard.
Ed Anglin, WGCR, Brevard, NC

OPTIMOD-AM:

REVIEWS FROM -
SOME TOUGH CRITICS.

Any machine’s toughest critics are the people who use it every day. The 9100A
"OPTIMOD-AM’s sound, performance, reliability, and documentation have garnered rave
reviews—and converted a lot of skeptics!

In the past few months, we've made the 9100A more affordable, and made it easy for your
Orban Dealer to provide a demo. So before you buy any processor, try OPTIMOD-AM. Its
smooth, dynamic, easy-to-listen-to sound, and its source-to-source consistency, are just right for
today’s adult AM audience.

Stereo or mono, OPTIMOD-AM's loud, ratings-building sound satisfies its toughest
critics: you and your listeners.

To arrange a demo, contact your authorized Orban Dealer. Or call us direct.
; Orban Associates Inc. ’
645 Bryant Street, San Francisco, CA 94107 a
(800) 227-4498 or (415) 957-1067 Telex 17-1480

orban




John Waddell Co. Bows

John waddell, formerly with the
Tanner Company and Media
General, has started his own
broadcast trade consulting firm.
His background with Tanner in-
cludes serving as NSM for its Con-
cept Division. After Media General
took over the Tanner Company. he
was responsible for making all
travel trades. The John Waddell
Co. may be reached at 3251 Pop-
lar Avenue, Suite 200, Memphis,
TN 38111; (901) 454-0012

PROS ON THE
LOOSE

Sue Belanger — News Anchor
WCXFAM & FMDetrolt (313)
886-7027

B.B. Blackwell — Overnights
KOFM/Oklahoma City (405) 752-
5211

Bill Campbell — Afternoons
KIKK/Houston {713) 568-2435

Sean Casey — MD/Afternoons
KOFM/Oklahoma City (405) 787-
3009

Mark Gillespie — News WWWW/
Detroit (317) 286-7394

Bob Majors — PD/Mornings

KLYFI/Des Moines (515)
278-5869
Max Montana - Afternoons

KDVViTopeka (913) 357-4658

Dave Pinter — News Anchor
WCXI-AM & FM/Detrolt (313)
291-3451

Dennis Reese — Nights WINZ-
FM(195)/Miami (305) 981-6043

Beau Richards — PD WNFI/
Daytona Beach (904) 677-6071

Andy Savage — Nights KOFM/
Oklahoma City (405) 752-1574

David St. John — SE Regional
PolyGram {404) 971-6212

Bill Stairs — National PD Con-
stant Communications (505) 298-
| 5482

Jim Valentine — Middays WCX¥/
Detroit (313) 421-2254

Willlam L. Watson — General
Counsel Mairite Communica-
tions (216) 653-8411

Tracey Young — Middays
KOFM/Oklahoma Clty (405) 752-
1436
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A&M Ups Oken

Alan Oken

Alan Oken has been promoted to
Executive Director/Artist Develop-
ment for A&M Records. He will as-
sume responsibilities for Special
Projects as well as continue to
oversee Artist Development. Oken
joined the label's Artist Develop-
ment branch in 1979, following a
career as an entertainment attor-
ney

RPMC, Inc. Bows

Robert Olshever and Murray
Schwartz, most recently executive
producers and co-founders of Rock
Experience, have formed Radio
Promotion Media Consuitants,
Inc. RPMC will specialize in cre-
ating and executing custom-design-
ed promotions for radio and cther
consumer media. RPMC is located
at 11950 San Vicente Blvd., Ste
216, Brentwood, CA 90049;
(213).826:5592.

Devaney Joins FMR

Jess DeVaney has joined FMR
Associates as Director/Music Re-
search Systems and Data Process-
ing. He was previously Research/
Music Director of KCBQ-AM & FM/
San Diego and, before that, work-
ed in a similar capacity {including
Assistant PD) at KJJJ-AM & FM/
Phoenix {now KFYI & KKFR) for
amost three years.

Crockett New KBON &
KDIG Sales Manager

Dick Crockett has been named
Sales Manager at KBON & KDIG/
San Bernardino. He joined the
outlets two years ago after serving
as Marketing Services and Publici-
ty Director of radio syndication firm
The Creative Factor. Crockett's
sales experience includes a two-
year stint as an AE with Alan Tor-
bet Associates in Detroit and New
York, the Sales Manager post at
West Palm Beach facilities WGMW
and WNJY, and AE for WPEC-TV/
West Palm Beach.

Steadman Manager
SRR/Chicago

Robert Steadman has become
Manager of Select Radlo Repre-
sentatlves’ Chicago office. For
the last three years he was VP/Re-
gional Manager for Hillier, New-
mark, Wechsler & Howard in St
Louis. Before that he spent six
years with Interep in Chicago, be-
ginning as an AE for McGavren
Gulld there and advancing to Man-
ager of the Bernard Howard of-
fice. Steadman's radio sales ca-
reer dates back to 1970 when he
worked at Buckley Radio’s Chica-
go office.

CHRONICLE

Born To:

WEAIChicago Singles Specialist
Tim Hurst and his wife Judy,
daughter Gianni, April 23.

CKOl/Montreal MD Guy Brouli-
lard and his wife Jagueline,
daughter Zania, April 30.

Gavin Report advertising AE Lou
Galliani and his wife Tina, daugh-
ter Carey Jeanne, May 6
Married:

WLOU/Louisville’s Terri Peck-
ham to Dennis Heim, May 5.

r EIP/A Appoints Mobley

Curtis Mobley

Mobley rejoins CBS Records as
Local Promotion Manager/Btack
Music and Jazz Promotion, South-
eastern Branch, Epic/Portrait/CBS
Labels. Betweer
1973-82 Mobley held local and re-
gional promotion posts in Dallas and
Charlotte, N.C.

A iated

l
{ After a four-year absence, Curtis
i
i
l

Memphis Mecca
Launched
Producer/Earth, Wind & Fire
| member Maurice White has join-
| ed forces with songwriter and for-
mer Stax executive David Porter
to form Memphis Mecca. Accord-
ing to Porter, the new production
company’s areas of emphasis will
| include recapturing “the base left
by Stax,” producing albums, de-
veloping new taient, training song-
‘ writers, and publishing. Potential
investors are being lined up, with
| operation slated to start by the end
of May.

| Mansbridge Moves Up
| At WEA

Ann Mansbridge has been ele-
vated to Director/Business and Le-

CHANGES

Susan Langley, former Manag-
er, Non-Exempt Compensation at
CBS/Records Group, has been ap-
pointed Director, Employee Rela-
tions & Communications.
Michael Price, former Retail AE
for WKQX/Chicago, joins WBBM/
Chicago as AE.

Tricia Havice, former AE at
WKBR/Manchester, joins WXKS/
Boston as AE.

Patty Taylor, formerly in sales at
WCAV/WBET, joins WXKS/Boston
as AE

Pamela Maritzer, former Edi-
torial Assistant at Radio & Records,
joins WPLR/New Haven as AE.
Kathy Sarcone, formerly in
sales at WNIC/Detroit, joins WRIF/
Detriot as AE.

Debbie Ford, former AE at
WHYT/Detroit, joins WRIF/Detroit
as AE.

Cathy Moran, formerly on the
sales team for Masla Radio, joins
McGavren Guild Radio/Detroit as
AE.

Pamela Young, former AE for
XTRA/San Diego, joins WFYR/Chi-
cago as AE.

Deborah Maiocco, in Retail
Sales at WPEN-WMGK/Philadel-
phia, has been promoted to AE.
Michael Garrity, former AE at
WIIN &WFPG/Philadelphia, joins
WPEN & WMGK/Philadelphia as
AE

Dorothea Reilly, former AE at
WBUX/Doylestown, joins WPEN &
WMGK/Philadelphia as AE.
Sharon Roth, former AE at
WHWH & WPST/Princeton, joins
WPEN & WMGK/Philadelphia as
AE.

Juanita Barnes Burgess of
WPEN & WMGK/Philadelphia has

gal Atfairs at WEA International
‘ Prior to this she was Business Af-
| tairs Manager. Her background in-
cludes serving as legal consultant
to several U.K.-based companies
and a post with Orbis Publishers.

been from Director, Hu-
man Resouces & Community Af-
fairs to AE

Jeff Lingg, former AE at Blair
Radio, joins Christal Radio's Chica-
go sales staff as AE.

From The People

Who Bring You
ARWIVED

The Hottest Electronic Production
Tool In America.

128 Cuts All For $500.00 Buyout!

A
S

g

AMERICAN
IMAGE ™

PRODUCTIONS

12 YEARS OF THE BEST

-800-251-2058
In Tennessee 901-320-5126




An important message for

RADIO STATIONS

from Broadcast Promotion & Marketing Executives

We've listened to you.
The 1986 BPME & BDA Seminar has more sessions
to meet the needs of your promotion people than ever before.

Take a look...

WEDNESDAY. JUNE 11 FRIDAY, JUNE 13

- Radio Luncheon with Bill Stakelin, RAB - The Radio Station TV Commaercial

- "The Mind Connection,” Dave Parnigoni, NAB - Radio Community Service Events: Revisited

- Idea-Sharing: Contasts - Management: Communication, Decision Making
- Idea-Sharing: Event Promotions - Basics: Wooing the Trades

- ldea-Sharing: Salas Promotions - Up to 8 format workshops

- Basics: Motivational Techniques - Basics: Handling a PR Crisis

- Management: Assertiveness - Music in Promotions

THURSDAY. JUNE 12 SATURDAY. JUNE 14

- Keynote by Gene Jankowski, CBS - A Radio Marketing Challenge

- Nuts & Bolts of Creative Sales Promotion - Reets from World’s Top Production Houses

- Brainstorming Techniques for Radio - Outdoor Advertising: The Media's Medium }
- Basics: Working with a Production' Company - Coping with Continuous Measurement

- Management: Personal Motivation - Radio Station Merchandising

- Computer Graphics: Dangerous in the Wrong Hands “Where Do Promotion Directors Go from Here?

- Siskel & Ebert & the Promos - Time Management

- Exploding the Myths - How to Write Good On-Air Copy

- Case Study of a Radio Campaign - BPME Awards: Best in Broadcast Promotion

...PLUS many more. Also informal opportunities for learning & idea-sharing!

MORE THAN 70 EXHIBITORS & SUITES, INCLUDING...

Abekas Video Systems Cranston-Csuri Productions Vidifont Viacom

The Ad Team Dallas Post Production Center Pinnacle Productions VTS Music
Aircraft Music Library Darino Films The Post Group Z-Axis

Ampex Corp. Digital Images Quantel NAB Store
Animation House Doppler Enterprises Renaissance Productions ABC

Apple Computers Filmhouse SjoCom NBC

Atlantic Motion Pictures Frank Gari Productions Soundtrack Music CBS

Aurora Systems Robert Gilmore Associates Spotwise Productions Chibroni Bros.
Bowers & Eddy Jerome Gilmer Productions StarTrak Studios . Productions
California Film Image West Tannebring Rose Assoc. Capitol Video
Candle Corporation MassComm Image Concepts 2B Systems

Carden & Cherry Adv. The National Group TM Communications ...AND MANY
Cascom Non-Stop Productions Unidyne Direct Mail Co. MORE!!l
Calebrity Sarvices Olive Jar Animation Up with People

ColorGraphics Outdoor Posters U.S. Tapa & Label Corp.

JUNE 11-14, LOEWS ANATOLE HOTEL, DALLAS
REGISTRATIONS ACCEPTED ON-SITE IN DALLAS

On-site registration: $395. for BPME or BDA members; $595. for non-members (includes membership.) For more info, please
call (717) 397-5727. Hotel rooms available at Wyndham (214) 631-2222; and the Marriott (214) 748-8551.

' BPME Y,




WCZY 21-15
WHYT 32-29
WXKS-FM 34-29
WBEN-FM 27-24
WKSE 30-28
WNYS 30-25
B94 deb 28
PRO-FM on
KIIS-FM on
KKRZ 33-30
KMJK on

KS103 add

KITS on

KMEL 27-21
KUBE 29-28
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KNBQ add
WNNK 22-17
KC101 deb 30
WSPK 26-23
WBBQ 24-19
WSSX deb 39
KAMZ 25-19
KMGX 40-35
KYNO-FM add 38
KCAQ 32-27
95XIL deb 34
WPFM deb 40
WBWB 40-36
WAZY-FM deb 38
0K95 deb 33

The RIAA confirmed this week that it's

| been served with papers in JOE ISGRO's

indie promotion lawsuit (R&R 5/9). The
organization’s attorneys are “reviewing” the
documents, says a spokesman, so there’s no
furtier comment — and that's the line

other label defendants apparently are taking
at this point.

Is CHRYSALIS VP/Marketing RICK
DOBBIS headed for a key post at RCA,
where he would be reunited with former
ARISTA colleagues? That's what folks are
saying, but despite repeated efforts, Rick

| couldn't be reached for comment at

presstime.

Now that TOM SHEPARD is installed as
MCA's new classical/theatrical music chief,
some details of the company's plans in this
field should be forthcoming. Might that
include the acquisition of a respected
classical indie label with strong compact disc
credentials? Shepard’s own credentials,
meanwhile, include ten Grammy wins as
producer of lauded classical and original cast
albums.

EMI-AMERICA has created an AC
department and longtime indie TONY
RICHLAND will assume the national
directorship. Tony's appointment is one of
several the label has forthcoming, so stay
tuned.

It turns out that West Coast-bound
CHARLY PREVOST wilt instead work in New
York with CHRYSALIS. Look for his new
position to be titled VP/Marketing & Creative
Services; the full story’s just around the
corner.

JOHN BLAIR & COMPANY has sued in
federal court to, among other things, enjoin
the recent $25/share McFADDEN
HOLDINGS INC. offer to Blair's stockholders.
The Blair board of directors has rejected
McFadden’s bid, which MHI stated it's
prepared to increase if Blair is successful in
selling its direct-mail Advo-System subsidiary.

NAB’s Radio Audience Measurement
Task Force met Tuesday and decided to
encourage further development of eight of 22
new ratings methods if had received. Those
getting NAB backing included BIRCH RADIO
and several others scattered from San
Francisco to New York to Australia. No word
from NAB on just what methodologies the
eight are proposing.

Among the changes at MIDWEST
COMMUNICATIONS (see Page 1) is that
former WHDH/Boston PD BOB CHRISTY has
landed the WLTE/MINNEAPOLIS PD gig.

What's going on at COX's WZGO
(Z106)/PHILADELPHIA? The CHR station's
applied for new calis WTRK (“Top Rock,”
maybe?), but both VP/GM DON KIDWELL
and consultant MIKE JOSEPH say, “No
comment.” A PD has yet to be selected, but
Mike hinted the situation would be “quite
explosive and unique. This will be another
first. I'm even more excited about this than
my original Hot Hits concept,” he said. No
indication of when the fireworks begin, but
since the new ID takes effect in a few days
the fuse must already be lit.

ATLANTIC beefs up its field staff with the
addition of New York local rep JOHN
WESTON (hired from the NY local PolyGram
slot) and Boston local DON MAGGI (out of
Monarch Entertainment). Additional new
names include some former radio folks — in
Houston MICHAEL STEVENS (KSRR) and
Cleveland local KEVIN YOUNG
(WCPZ/Sandusky, OH). This brings Atlantic’s
total field force to 24, with the S.F. local post
TBA shortly.

TAFT RADIO has publicized a lawsuit
against ARBITRON, in which the group owner
claims it's entitled to free winter ratings
reports in certain markets. The ratings firm
says a former staffer gave Taft “‘concessions
to which they were not entitled” in 1982
and, as a result, Taft's picked up ratings
books gratis in Pittsburgh, K.C., and Portland.
Taft apparently now wants freebies in other
metros, including those with recently acquired
stations. Arbitron’s response? “it's unseemly
for a valued client like Taft to do business this
way (in the trade press). We thought we'd
wiped the slate clean in terms of bending
over backwards to give them free reports.”
Incidentally, Taft's Arbitron contract is up for
renewal soon.

Meanwhile, some BIRCH subscribers
were surprised to learn that Birch apparently
used a different weighting system to produce
the winter quarterly report than was used for
its monthlies. Thus, stations in San Antonio,
Buffalo, and Orlando {amorig other cities) saw
little correlation between the monthlies and
the final quarterly shares. No books will be
reissued, but Birch staffers will soon be
explaining its “household weighting” method
to subscribers with questions about the
change.

Continued on Page 18

EGIC
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211 E. Ontario
Chicago, IL 60611 (312) 280-8340
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STREET TALK

Continued from Page 16

Ever hear of the motion picture firms
“Films West" and “Career Casting”? Well,
neither had KNMQ/ALBUQUERQUE-SANTA
FE PD STEVE STUCKER, whose station was
‘offered participation in an upcoming flick in
return for promoting a casting call for a movie
called “Teenager's Dream.” Steve got
suspicious, and when the companies’
references didn't check, he called their bluff,
and discovered that the “auditions” would
cost folks $10 each. Word is that these
same folks earlier struck out with KRQ/
TUCSON and ran into the law while
attempting the same stunt at KCRT/
TRINIDAD, CO after being reported by a
listener vacationing in Albuquerque who heard
_about the alleged film-flam scam.

Not only is MR. LEONARD going to work
at Z100/NEW YORK as reported last week,
but ST has learned he'll also be working with
the other MALRITE CHRs as well.

KEVIN MATTHEWS & RICK RUBLE, who
were handling mornings on WLAV/Grand
Rapids, have become the wake-up tandem
at KWKIST. LOUIS. KWK had been without a
permanent morning show since SCOTT
THROWER left several months ago.

WIOTITOLEDO’s MICHAEL HUGHES is
leaving his PD job for the Big Apple — NBC
specifically — in a programming capacity.
Details to follow.

Also stepping out as PD is BOB MAJORS
of KLYF/IDES MOINES. Bob's seeking a new
gig (see Pros On The Loose, Page 14).

Longtime personality RUSS SPOONER
has been named OM at RESORT
BROADCASTERS’ new Virginia Beach Class
B FM due on the air shortly. The station will
boast a signal strong enough to cover the
entire Norfolk-Tidewater metro.

BMI bought time on the recently
reactivated Times Square electronic billboard
in New York Wednesday (5/14) to tout its
Song Of The Year and Songwriter Of The
Year awards. Passers-by (those who looked
up, at least) would have seen DARYL HALL's
“Everytime You Go Away™ and DAVID
FOSTER celebrated in neon. Their
achievements and those of 85 other BMI
writers and 63 publishers were honored
during a dinner Tuesday night at Manhattan’s
Plaza Hotel.

A nice gift for BURT BACHARACH,
whose song “On My Own,” cowritten with his
wife, CAROLE BAYER SAGER, and sung by
PATTI LaBELLE and MICHAEL McDONALD,
happened to reach number one on both R&R
AC charts on his birthday!

What's the worst possible thing that can
happen to your station’s airstaff? Did you say
“laryngitis”'? Well, several jocks at KKHR/ILOS
ANGELES can’t because that's what they
have.

Advance congrats to PHIL STRAIGHT,
who's become the new Director/International
for WARNER BROS., based at the Burbank
headquarters.

QOur condolences to the family and friends
of longtime noncommercial KPFKIL.A.
personality MICHAEL HODEL, who died of
cancer May 6. Michael began working at
KPFK in 1961, and for the last 15 years had
hosted a science fiction show called "“Hour
25.” The show's been renamed “Mike
Hodel’'s Hour 25" and is now hosted by
renowned author HARLAN ELLISON.

ROGER LAYNG, midday man at Jazz
outlet KKGO/LOS ANGELES and former PD
at the former “soft rock” neighbor KNX-FM,
has launched the “Fusion Format” as an
evolutionary form of KNX-FM’'s “Mellow
Sound." Working with him is 20-year
syndication vet JOHN PRICE. If interested,
call (213) 463-9989 or (818)795-4900. To
hear the concept, dial KEYQ/VAIL-ASPEN at
(303) 328-5465. They'll patch you in.

Cheers to GLOBAL SATELLITE
NETWORK's “Rockline” on its fifth
anniversary. The original 17-station lineup has
grown to 144.

Look for a new Saturday night national
program called “Party America” to debut the
July 4 weekend. The new, celebrity-laden
CHR show, created by RON CUTLER, will be
anchored by WPLJINEW YORK evening man £
FAST JIMMY ROBERTS. A distributor’s
expected to be named shortly.

WYSP, which purchased 2500 positions
in the first Philadelphia mile of Hands Across
America, held an 11-hour radiothon from a
local concert hall and sold over 800 of those
places, with proceeds benefitting the May b
25 event. Guest appearances included E
DENNIS DeYOUNG, JOE LYNN TURNER,
ROBERT TEPPER, members of the FIXX,
HOOTERS, QUIET RIOT, and GUIFFRIA, and
comics RICH HALL, LARRY “‘BUD"’
MELMAN, and YAKOV SMIRNOFF.

KISWISEATTLE will celebrate 15 years
of AOR on May 29 with a spectacular star-
studded party haonoring both its listeners and
the musicians who've contributed great
music over the years. The FABULOUS
THUNDERBIRDS will perform at the by-
invitation-only party, and awards will be
presented to such confirmed guests as
JIMMY PAGE, PAUL RODGERS, BRYAN
ADAMS, and members of JOURNEY, HEART,
and LOVERBOY.

‘Great talent’s hard to find!

... But it doesn't have to be.

TALENTMASTERS

1554 Pinecreek Way * Woodstock, GA 30188 » (404) 926-7573




IN JUST ONE WEEK!

BLACK/URBAN BREAKER

#1 MOST ADDED
64 REPORTERS — 74%
CHART: @

YOU SHOULD BE MINE.

(THE WOO WOO SONG)

PRODUCE 1Y - Azsoci arik & Eruece Rober

FROM THE FOR I'HCO[\./IING A&i\/l ALBUI\/I ‘EMO HON/-\L
_I-\hli

ON A&ivl RECORDS, COMPACT DISCS AND BASF CHROWIE TAFE.




THE FABULOUS
THUNDERBIRDS

“Tuff Enuff”

From the album "Tuff Enuff"

THE TUFFEST
~— AND —
THE FINEST.

S.0.5.
BAND

“The Finest”

I ]
WHTT add KITS add WCKN deb 39
[ CHR BRE AKERS J WXKS-FM deb 34 'KMEL 32-25 KRBE deb 28
WKSE 31-21 WNNK add WRVQ add
WPLJ 23-21 WTIC-FM odd 29 KMGX 33-22
145 Reporters — 62%! Q105 add 30 KC101 add WIJAD on
WCZY deb 36 WSPK add Q101 on
CHR Chart: Debut @ WHYT on RI-104 add 2102 32
KHFI add

From the album “Sands Of Time"




JEFF GREEN

roadcast Schools: Affirming
he Serwce Commitment

et’s say youre a

small-market sta-

tion owner, and you
need some entry-level on-
air or news talent. Who
would you be more inclined
to hire — a graduate from a
four-year liberal arts col-
lege or a graduate from a
nine-month broadcast
school? Your answer prob-
ably hinges on your percep-
tion of radio trade schools
and the skills they offer.

If you're like many in the radio
business, your “perception” of the
reputation of broadcast schools is
that such institutions are run by
former aluminum siding salesmen
who are keeping busy until their
license to market solar energy kits
arrives in the mail. However, the
fact is that quality, accredited
broadcast schools do exist, but
have had to overcome the infiltra-
tion of fly-by-night operators who

“We tell them up front
that ‘Smail Market USA’
is where they’ll get their
professional start —
working at a tiny station
for low wages. They
either accept that
premise or they don’t

come to our school.”
—Dick Kernen

literally took the money and ran.

With radio’s need for new talent
ever-growing, it’s time to take a
fresh look at this longtime tribu-
tary to the personnel mainstream.
R&R talked with administrators
from four of the “Ivy League”
schools in the business, who report-
ed on their industry’s checkered
past, as well as present-day opera-
tions and objectives.

Establishing Realistic
Expectations

When asked to identify the big-
gest problem facing the approxi-
mately 24 accredited broadcast
schools today, Dick Kernen, VP of
the Southfield, MI-based Specs
Howard School of Broadcast Arts,
immediately responds, “It’s the
trade schools of the past with bad
reputations. In the early days. it
was easy to hang out a shingle, in-
viting students to ‘Be a DJ! Eamn
big money and be famous!’

Columbia School of Broadeasting
President Marcia Brock agrees.

anus"‘

“The image that many broadcast
schools have gotten over the years
has been, “We will take your
money and whether you are quali-
fied or hot, we’ll give a shot at
training you.”

Kemen continues, *The problem
came when an Acme School of Ra-
dio grad would head straight for
the nearest big-market station, ex-
pecting to get hired. After he got

ﬁ" *\
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GETTING STARTED — To graduate from an accredited broadcas! schoo! for On-air work means 36 60 weeks, or
400-700 hours, of study and hands-on experience. Part of these schools’ efforts (o reestablish their réputation within |
the industry involves continuously updating equipment, reéviewing instructors, and conducting industry research on
graduate performance. Catalogs sent to prospective students today reflect
course curriculurn, facufty credentials, and educational philosophy.

* no-nonsense, detailed descriptions of |

laughed out of the building, he felt
he'd been cheated, while the sta-
tion viewed the school as a joke.
And so it is that good broadcast
schools have been forced to over-
come the impressions of both stu-
dents and professionais that these
institutions are ripoffs.”

First, the prospective student’s
negative perception. How have
they changed that? Replies Ker-

nen, “By shapmg the expectations
our students have about their fu-
ture prospects. That’s why we tell
them up front that ‘Small Market
USA’ is where they’ll get their pro-
fessional start, working at a tiny
station for low wages. They either
accept that premise,” he says flat-
ly, “or they don’t come to our
school.”

Elaborates Mike Mullen, Direc-

tor/Broadeasting Department at
the National Education Center
(formerly known as the Brown In-
stitute) in Minneapolis, "“We don't
want anyone under any illusions
here either; $700/month in South
Dakota is a realistic start. We’ll
say, "You may never get back to
the big city, but work hard and
make it your goal’

According to Marge Bush, Direc-
tor at Cleveland’s Ohio School of
Broadcast Technique, reminding
the students where the pro “draft »
will send them is a necessary re-
sponsibility. “It’s not easy turning
around the attitudes of students
who feel that once they’ve received
their training here that they’re
ready for the big city,” she says.
“From the very beginning we let
them know that instead they're
headed to East Nowhere, PA or
Armpit, Nevada, and will have to
leave their friends and relatives.
They learn that this is not a 95

.business; you go home when your

work is finished.”
Adds Brock, “We tell our stu-
dents that if they’re lucky, they’ll

“From the very
beginning we let them
know that they're
headed to East
Nowhere, PA or Armpit,
Nevada, and will have to
leave their friends and
relatives. They learn that
this is not a 9-5
business; you go home
when your work is
finished.”

—Marge Bush

get a midnight-6am shift and alse
be asked to cut promos during the
day for local clients. You may end
up sweeping the floors of a station
that is no larger than your
bedroom at home, but within six
months you should be qualified
enough to send out tapes to larger
markets. We say we're training
you to be abie to get to the majors,
but not to start there.”
Encouraging a realistic outlook
also benefits the school, as Kernen
points out, “Beyond the natural
caring instinct we have for our stu-
dents, it’s to our advantage from a
business standpoint that our
graduates succeed and feel good
about what they get out of our
training. Their positive comments
help attract many future students;
over 80% of our new entrants come

from referral.”
Continued on Page 22
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Broadcast Schools

Continued from Page 21

Winning Industry
Acceptance

Even if a student is convinced
that a broadcast school is a legiti-
mate road to the industry, receiv-
ing support from the professional
community is essential. For Specs
Howard, that requires taking an in-
tegral, active role among working
broadcasters. “We have our own
Great Lakes Radio Conference,”
says Kernen, “and are a member
of several state broadcasters’
associations; we serve on every
board we can. I spend a lot of time
talking to radio stations, because
with over 20 years’ experience, I
know the problems broadcasters
face. My goal is to generate con-
fidence in our graduates from a
potential employer, to show them I
know what they're looking for and
that we're the best source to fill
their need.”

For Mullen, it’s a matter of feed-
back. “We've been surveying
broadcasters to find out what they
want from our graduates. Some
say they'd like to see them get
more sales training, or simply
know how to type better.”

Marcia Brock

COLUMBIA
SCHOOL

OF
BROADCASTING

Admissions Policies
Unlike some former unaccredit-
ed institutions, where your pet
chihuahua might have qualified to
attend if it had the $2500-$3500 to get
in, these four halls of learning have
surprisingly exacting standards of

acceptance. Kernen reports, “Be-
sides a high school diploma, they
need to pass a test we spent five
years developing that’s absolutely
predictive of a person’s,ability to
succeed here. This exam checks
one’s reading, writing, and speak-
ing abilities: A third of our can-
didates are rejected.”

Explaining NEC’s own high-re-
jection ratio, Mullen says, “High
schools today are not doing as well
a job on the basics as they did
years ago, especially in the areas
of reading, vocabulary, and articu-
lation. So we reject more people
from our aptitude tests than we
ever have, and even the people who
are able to pass them are probably
not as high-quality as they were ten
years ago. We’ve introduced more
remedial speech work, and that is
helping, although we're still rejec-
ting about 20% of the people we in-
terview and audition.”

Brock, whose Columbia School is
a home study-based program,
notes, “Our philosophy is and must
be that if we believe you have the
aptitude to become a professional
announcer — based upon two levels

OHIO SCHOOL
OF

BROADCAST TECHNIQUE

TRAINING TALENT FOR BROADCASTING SINCE 1969

Broadcast Announcing
Television Production

34

Training Programs

Commerclal Production
Broadcast Electronics

GRADUATES NOW WORKING IN EVERY
MAJOR MARKET IN THE COUNTRY

Classes Taught by Professionals .
Accredited Member NATTS .
Approved for Veterans Training .
Licensed by the State of Ohio .
Job Placement Assistance ®

T\
‘awpéi

5500 S. Marginal Road * Cieveland, Ohio 44103 e (216} 431-5500 CALL COLLECT

Financlal Ald Available
Intensive, Hands-on Training
Career Training School
Personalized Instruction
Modern Broadcast Equipment |

College Vs.

' Broadcasting School:

“As educators we haven't condi-
tioned young people to consider
whaf they want in an education, and
people do have varying needs,” re-
minds Dick Kernen. “We provide a
very focused, hands-on, job-orient-
ed training program. We do not of-
fer a liberal education, and so to say
either is better is really comparing
apples to oranges.

“Unfortunately, young people
have been given arbitrary impera-
tives. i's been said that in order to
do this you must have a degree in
that, but that simply does not hold
up. You can have a degree in jour-
nalism and never get a job in radio
or TV.”

Marge Bush acknowledges, “Ed-
ucation is something everybody
should have as much of as possi-
ble, but college is neither for every-
body nor necessary for every skill.
Now, for someone like Peter Jon-
nings or Tom Brokaw, a degree in
joumalism or telecommunications is
an asset. But when you're teaching
students for an entry-level position,
hands-on experience is the most
important, and here we give a
good, solid education.

“We have a Radio/TV Council

Important Differences

When asked how a radio trade school background com- |
pares to a college degree in broadcasting, the administra-
tors brought up some key considerations.

here in Cleveland and compete with
four-year colleges for creative
awards. Interestingly, for the last
couple of years we have walked
away with aimost all of the honors.” |

Mike Mullen argues, “The pur-
pose of coliege is more to educate
than to give job skills, but a lot of
people (headed for college) don't
know that. Later they find out they
need something else to get a job.
But there is a place for the educa-
tion. Some students who come to
us have good vocal skills and are
good readers, but they're not aware
of enough of this world, and so we'll
urge them to go to college.”

Adds Kernen, “It’s also important
to note that there are a lot of univer-
sities that purport to teach broad-
casting but totally ignore the nature
of the business. About 25% of our
students have college degrees,
and many say their college profes:
sors start off by saying, ‘Most of
you aren't going to make it in this
business . most of you can't
compete.’ That's very destructive
and discourages a lot of good tal-
ent. People need to understand
where they can expect to start and
what it takes to succeed.”

of voice testing, on-mike presence,
and a written examination — then
we'll accept you. We enroll approx-
imately one out of ten people who
inquire, and reject those who can’t
read or speak English, or come in
with a lisp that isn’t correctible.”

Currieulum Desecription

Although all of the trade schools
emphasize on-air skills, most pro-
vide opportunities to learn other
sides of the radio business as well.
Says Bush, “We teach not only the
announcing, but also the technical
end because many students change
their minds midstream about what
they want to do. After completing
some of the courses, some come to
realize that they may like produc-
tion better than being on-air.

“They learn interviewing skills,
and how to rewrite/backtime the
news. We touch on sales and man-
agement, and work heavily on
news. The idea is to give them an
all-around education, so that if
there is an opening in the sales de-
partment they can take it. A stu-
dent may want to be on the air
more than doing sales, but we re-
mind them to first get their foot in
the door and then move to a differ-
ent job. However, when it comes to
being a PD or GM, of course, you
need years of experience before
achieving such positions.”

Kernen also believes in a well-
rounded education. “Once they’'re
out in the field, people often move
around — from radio to TV to video
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to ad to record com-

“We're the professional
broadcasters’ cheapest
placement service for
trained personnel; it
doesn’t cost them a
thing.”

—Marcia Brock

panies. So we teach them all as-
pects of the business.”

Mullen calculates, “Around 80%
of our placements will be in the
area of staff announcer, so the em-
phasis is definitely on being an air
talent. But we also cover sales, TV
production, journalism, and radio
operations/programming.”

Brock finds that Columnbia’s stu-
dents represent not only potential
announcers, but also TV/radio
copywriters, advertising copywri-
ters, and engineers. Yet Columbia
stresses on-air skills because, as he
points out, “the lifeblood of any
professional station is the money
that comes in from commercials.
So the interpretation, the reading,
and even the structuring of those
spots are emphasized heavily in
the early parts of the course.”

Upward of 60-70% of this con-
centrated study program involves
hands-on assignments, and with
hundreds of students in each
school, finding a dozen modern stu-
dios is not uncommon. As Bush
says, ‘“We believe in hands-on edu-
cation, and working at refining
skills until they get it right.”

Continued on Page 24
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THE TOP THREE STATIONS ...
THE NUMBER ONE MARKET ...
THREE ARBITRONS IN A ROW!*
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Climbing to number one is tough. Stay-
ing there is tougher. Any defending Super
Bowl team can tell you that. Suddenly,
you're the team to beat. Other teams are
studying your game films more than any
one else's. They watch all your moves,
they learn all your tricks. When the game
comes, you better have new moves, be-
cause they know all your old ones. Very
few Super Bowl winners have returned to
win again the next year.

The same goes for being number one in
the Arbitron. You are the guy to beat. You
are the one with a bullseye drawn on your
back. The competition monitors your
playlist, mimics your promotions, and

PREBENCE BAND HIGH BAND

steals your best ideas. Suddenly it's no
longer a game of one on one. It's five on
one! Ii's everybody else out there versus
you. Returning as number one the next
Arbitron is harder then getting there in the
first place.

It is with considerable pride then that

TEXAR was the audio processor of choice

for the #1, #2, and #3 rated station in
the Super Bowl of radio, New York City
... for three Arbitrons in a row.

What's the secret? DIGITAL CONTROL.
Just as digital Compact Disc's are replac-
ing vinyl LPs as the medium of choice, the
future of program audio processing also
belongs to the digital world. The digitally-
controlled TEXAR AUDIO PRISM™ is the

TEXAR INCORPORATED
616 Beatty Road
Monroeville, PA 15146-1502
(412) 856-4276
(412) 85-MICRO

* Summer, Fall and Winter Arbitron Ratings, New York MSA, Total Persons 12 + Share, Mon-Sun, 6A-12M. (Used with permission.)

oy TEXAR

beginning of the future. The AUDIO
PRISM delivers the modulation -power for
monstrous cumes, but with a clarity that
keeps listeners quarter-hour after
quarter-hour. An audio processor that
makes you jump out of the dial at the ex-
pense of cutting your guarter-hours in half
is NO bargain.

Step into the future. Put the power and
clarity of digital control to work for you.
Call Barry Honel at {412) 85-MICRO to ar-
range for a ten-day demo in your station.
Considering a demo of another make of
audio processor?. Let us know! We'll
make sure our delivery date coincides
with theirs so you can hear the difference
yourself!

TEXHFR




Broadcast Schools

Continued from Page 22

The Columbia Schoot works a bit
differently, as students studying at
home have access to one of 20 com-
munications centers {most are in
major markets) where they can
practice their technique. ‘“How-
ever,” says Brock, “one can also
take our entire course by home
study, using an independently guid-
ed taped instructor who must be a
working broadcaster in a one-on-
one format. There’s one instructor
for each student, as opposed to a
classroom situation where the
slowest student usually gets the
most attention. During the course,
students get input from a variety of
instructors from different
markets.”

But how ‘“‘one-on-one” can it be
with 4000 students and only 20 in-
structors? “The instructor criti-
ques each tape individually before
returning his course program to
the student. Last month we criti-
qued 2300 tapes. Our instructors

EVIDENCE OF SUCCESS — For those i and
who have their doubts, the broadcast institutions are armed with plenty of
letters of praise from stations and graduates attesting to the schools’ value.

Mike Mullen

National
Education
Center

know what they’re listening for at
each phase and they take the time
to review tapes carefully.”

ploy
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Instructors’ Experience

And what about the qualifica-
tions of these teachers? Whether
they are fulltime instructors
(Specs Howard, NEC), or are ac-
tive professionally at the same
time (Columbia, OSBT), those in-
terested in working for one of these
four schools must also carry some
hefty credentials. Mullen sums it
up: “I won'’t look at someone un-
less he has at least five years inra-
dio covering several different posi-
tions. I seek instructors who are
still in broadcasting and are doing
well, but who've reached the point
where they’d like to share what
they've learned. I'm not interested
in someone burned out on the
business.”

Scoring That First Job

No doubt about it, broadcast
schools must spend just as much
energy on placing students as they
do on teaching. Says Mullen, “Stu-
dents expect to be placed when
they pay their tuition, and that's
why our admissions aptitude test
comes first. Although we don’t
guarantee placement, at least 50%
of our service is finding them jobs
at the end. If you just turn the
grads loose and say, ‘Good luck,’
most of them would not have the
skills on their own to aggressively
job-hunt and find something. So we
take them through the whole job
process.

‘Each student records an air-
check late in the course, and one
representative of his best work is
given to someone in our placement
department. There are five staf-
fers whose job it is to match that
person’s abilities with one of hun-
dreds of stations on file that are
open to hiring recent grads. Once
the grad is on his first job, he’s
usually able to handle things from
then ort. But we also help with relo-
cation, as well as with grads
who've been out of the busi for

JURY STILL OUT

feel exactly the same way.
“I believe in broadcast schools and
back them 100%. Taking the time
to go through the training really tells
me something about their commit-
ment to radio. | can name 20 ex-
amples of successful experiences
with broadcast school grads.”
—KEXO/Grand Junction, CO
PD Jerry Albers
“Back in the old days we used to
laugh at broadcast schools as rip-
ofts or the place people would go
when they didn’thave anything else
to do. Today | wouldn't be as likely
to chuckle . . . I'd be more recep-
tive.”
—WJHO/Opelika, AL
PD Woody Ross
“'m leery of them. Maybe the
broadcast school will give them a
place to get their hands on things,
but they can do the same thing in a
junior college or a station in Po-
dunk, Idaho. Out of 100 tapes you
get from these guys, maybe
30-40% can do something. the
rest don't even have a chance.
What bothers me most is that these

What Do Radio
Pros Think? |

What do professional broadcasters think of radio school
grads? Here's some reaction from programmers in smaller
markets who've hired them in the past. As you'll see, no two

schools ‘graduate’ people who

don’t even have a chance to get in-

to on-air work. Probably their big-

gest problem is hot weeding out

enough candidates. But a good

tape can win me over.”

—KUiCIVacaville, CA |

. PD Steve Bise

“PDs used to look at the schoot and
think, ‘Oh, God, one of these
quickie take-the-money-and-run
courses.’ But we've been pleased ‘
with most grads, and some have
gone on to bigger markets. So 1 |
take these schools seriously. Al- |
though colleges give a lot of basics |
and textwork, they tend not to ofter |
the on-air and mechanical aspects. ’
On the other hand, most broadcast
school grads know their studio ‘
fundamentals. However, | occa |
sionally would like to see the radio |
schools do a little better pretesting 1
in some of the reading and com- |
prehension areas.
—WLEW-FM/Bad Axe, M|
PD Jack Thomas

graduate,” says Brock. “Once
they’re placed, they're welcome to
send in an aircheck each month for
evaluation and critiquing. It’s part
of our responsibility to find them
work because that’s what they
came to us for in the first place; it

a while.”

Kernen points out that alumni
are valuable for re:issuring prospec-
tive students that Specs Howard is
a credible institution. ““Candidates
who call a major station in this
area may find up to 15 of our older
grads working there. Those high-
profile alumni are people we've
kept in touch with and helped for
many years, and they’re crucial to
us for enrollment. So it’s in our own
interest to place people as many as
three or four times during their ca-
reer.”

Bush adds that this extra hand-
holding brings its own rewards.
“When a graduate does a good job
somewhere, he speaks for the
whole school,” she says. “Let’s say
he’s an announcer. The PD knows
that he’s our student, and if he’s got
an opening, he’ll continue to call us
on a regular basis. We get a lot of
referrals that way.”

Columbia has an internship pro-
gram to help immerse those near
graduation into the workforce. This
program has proven to serve as a
springboard for those who've im-
pressed the stations they intern for.

“We also have our own free
placement department and consid-
er ourselves married to our stu-
dents for five years after they

“I look for instructors
who are still in
broadcasting and are
doing well, but who've
reached the point where
they'd like to share what
they’ve learned. I'm not
interested in someone
who is burned out on the

business.”
—Mike Mullen

is not just the training. We are not
allowed to make any guarantees,
but we have someone on the phone
every day with stations all over the
country scouting for openings.

about those who've hired our
grads. But I've spoken to a number
of employers who've said, ‘T won’t
hire somebody from a broadeast-
ing school because they're all rip-
offs.’ I'll ask if they’ve ever givena
Columbia grad an interview. They
usually say no. I'll say, ‘Aren’t you
being a little unfair? How did you
break into the business yourself?’
After explaining how we train our
people, they often say they’ll give
us a shot. I think the negative
perception exists because of past
experience with other broad-
casting schools that've since gone
down the tubes. An accredited
broadcasting institution can’t af-
ford to be a ripoff.”

The Value Of
Accreditation

Indeed, the cornerstone of any
broadcast school’s credibility lies
in the area of accreditation. What's
so important about it? Kernen ex-
plains, “The people who accredit
us sit on the Council of Post-Sec-
ondary Accreditation, which is rec-

We're the professional broadcast- ognized by the Depﬁpent of Edu-

ers' cheapest placement service C2UO™ Not all accredited schools

for trained personnel; it doesn’t are goot_i. but one that 1§’accredlted
cost them a thing.” is less likely to be bad. .

““You look better to a perspective

= ing T student,” agrees Mullen.” “It's

ring) 1 g datory to abide by certain

Success rules and styles as part of the Na-

All four schools report very high  tional Association of Trade & Tech-

placement success rates (between
80-94%). Are they satisfied with
that performance? “Yes and no,”
admits Brock. “I'm very happy

nical Schools. Our state credit
transfer program hinges on ac-
creditation.”

Continued on Page 27
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A Tribute To

HERB ALPERT & JERRY MOSS

Of A&M Records

Century Plaza Hotel - Los Angeles

DINNER CHAIRMAN
Gil Friesen - A&M Records

NATIONAL CAMPAIGN CHAIRMAN

Tim Neece - Tim Neece Manag_ement

Proceeds to be used for capital projects at the City of Hope National Pilot Medical Center

VICE CHAIRMEN
Harold Berkman - Music Express
John Frankenheimer - Loeb & Loeb
Robert Gold - A&M Records

Alex Hodges - International Creative Mgmt., inc.

Zach Horowitz - MCA Records

GENTLEMEN;
PLEASE AESERVE____ TABLE(S). (10 PERSONS TO A TABLE) OR __ PLACES
FOR THE DINNER HONORING: HERB ALPERT AND JERRY MOSS.
WNER CIRCLE (PREFERRED SEATING)
CONTRIBUTION: $500 PER PERSON—$5.000 PER TABLE OF TEN
GENERAL RESERVATIONS

CONTRIBUTION: S300 PER PERSON—S2.500 PER TABLE OF TEN

| CANNOT ATTEND THE DINNER. BUT PLEASE LIST ME AS A CONTRIBUTOR.
[CHECK ONE) [ FOUNOER {$1.000) ([ PATRON (SS00; (1 SPONSOR ($300)

ENCLOSEQ PLEASE FIND A CHECK FOR: §.

Plerte 10 ¥ el
L5 1 — _—
PERSON 000000 -
ADORESS : N —
] ) S — STATE - 1 =
PHONE —

KMOLY MAKE CHECKS PATBLE 10 THE CIFY OF MOPE
MAL T HERE ALPEXT AND JERRY MOSS TRIBUTE—L 0 EITY OF nept
208 WEST BTN STREET LIS MAGELES LALIFOMMLA 90016

TRIBUTE JOURNAL RATES

Pl chack porigris spieciied

[ BACK COVER e 81500000 COSUVERPASE ... ............. ... $1.50000
CIINSIDE COVERS . . ... .._..... .. S10000.00 (OWHTEPAGE .. ................ ... $1.000.00
[ PLATUM PAGE _ T $5.00000 (] ONE-HALF PAGE B%" XS%" (VERTICAL) . .. .. $ 800.06
CIGOLD PAGE ... ................ $ 250000 (] ONE-UARTER PAGE (4%" X 5% (VEATICAL) . . .§ 500.06

PRINTER'S DEALINE £OR AD COPY—MAY 23, 1986

IMPORTANT: FINISHEQ PAGE SIZE IS 8% WIDE (HORIZONTAL) BY 11" HIGH (VERTICAL)
ADD Y% INCH FOR BLEED AREAS.
DATE =

COMPANY = =N
PERSON__ s _
ADDRESS oy STATE_ IP_
AUTHORIZED BY _Tme TELEPHONE #_
MY AD COPY SHOULOREAD: —

[ CHECK ENCLOSED [ PLEASE SEND BILL

MAKE CHECKS PATAILE TO CITY OF OPE

WA TO WERY MPERT & JENRY MOSS TRRMITE—C'D CITY OF WOPE
708 WEST TH STREET, LOS ANGELES CALIFORIA 90014




THE ARISTA GOAL CARD.
DoN'T BROADCAST WITHOUT IT,

It’s the mark of distinction among those in the know.
The Arista Goal Card says that a hit record has arrived,
Like these three new releases:

GTR. “WHEN THE HEART RULES THE MIND”
Already playing:
B104 — K106 — WHTT — WAVA — 94Q — Z93 — KEGL — 195 —
WRNO — Q105 — WMMS — 92X — KHTR — KWK — Y108 —
KKRZ — KMJK — KITS — KPLUS — KNBQ

CHR Breaker ¢ Chart Debut )

R&R AOR Album:@ Billboard Singles @
R&R Hot Tracks: @ Billboard Albums @

JERMAINE STEWART.
“WE DonN'T HAVE To TAKE OUR CLOTHES OFF”
The word is—emphatically—out!
This is one well-dressed record that continues to draw admirers.
WMMS — JOHN GORMAN WPHD — JOHN HAGER ~ KMEL — KEITH NAFTALY
“Local dance clubs and MTV “We added this one off of club “A positive and timely message
gave this one away. The second it action. Good record.” for the sexually obsessed Bay
hit the turntable I knew it was BJ105 — Brian Thomas Area. Phones have been on fire
destined to be big. How did the “‘Immediate positive response and since we began testing the record
company let this one go so long?”’ phones and from our test airplay last week!”
DON IENNER last week.” 93FM — PATTY HAMILTON
‘“Because we were laying a base FM102 — CHRIS COLLINS “The record was added at 93FM
— timing is everything.” “First day play created Top 5 two weeks ago because of sales

requests. The song should go Top and requests.”’
5-Smashola!”’

Krokus. “ScHnoors Out”
The summer officially starts on May 19 when Arista
unleashes this classic blow against higher education.
Krokus takes this anthem to a new generation.

ARISTA.
THE SIGNATURE OF SUCCESS.




JHAN HIBER

A SUCCESSFUL YEAR LATER

Birch Looks At Birch

This year, many broadcasters will be faced with the
decision on whether to initiate or renew a radio ratings
service contract. But this year the decision process will

=differ from those previous, because for the first time in
more than a decade, broadcasters will have a clear
choice of ratings services that are broadly accepted by
agencies and advertisers. This week I’d like to bring you
up to date on what’s happening in the agency world and
how some stations are responding.

1985:
A Turning-Point Year

A year ago I had the pleasure of
authoring this column, and at that
time I noted the recent signing of
Kenyon & Eckhardt to a long-term
Birch-Primary contract.

Kenyon & Eckhardt proved to be
just the beginning.

If you read this column regular-
ly, you probably know that in Jan-
uary, BBDO/New York became a
Birch-Primary shop. McCann-
Erickson became Birch-Primary
in 153 markets in December.
McDonald's Corporate announced
late last month that it is now
Birch-Primary, as are Rosenfeld,
Sirowitz & Humphrey and Bot-
way-Libov. And the list goes on.

A Dallas broadcaster recently
commented, “I don’t know what
you guys are doing, but we're star-
ting to feel it . . . like the recent
HBO buy out of BBDO and a
Birch-only avail request this week
from Rosenfeld, Sirowitz & Hum-
phrey."”

Agency Recognition

Of Product Advantages

Why are agencies switching af-
ter all these years? Media re-
search professionals have gener-
ally believed that telephone is a
superior method for measuring
radio. Telephone was the method-
ology chosen for RADAR, the net-
work radio measurement service.
Telephone was also chosen by
agency and broadcast media re-
searchers as the methodology for
TRAC-7, the RAB/NAB-sponsored
ratings service offered in the late
"70s.

And most find the comprehen-
sive Birch method of reporting lis-
tening (for example, inclusion of
county and cume duplication data
in the quarterly reports, with
Qualitative included in the sub-
scription) to be a major step for-
ward in better understanding the
medium.

When Kenyon & Eckhardt an-
nounced its intention to switch,
then-Sr. VP/Media Director Alan
Goldin noted, “I have -always
believed that the telephone meth-
odology represents a superior
method for measuring radio. I
consider the diary technique to be
an archaic and inadequate instru-
ment.”

More recently, McDonald’s Me-
dia Manager Karen Dixon-Ware
stated, “We feel the strong points
in Birch’s favor include not only
its telephone methodology, but its
better response rates relative to a
diary, especially in the younger
demographics.”

Birch has always used a tele-
phone methodology, but in the
past all calls were conducted by
home interviewers. Over the
years, we developed sophisticated
quality controls that increasingly
improved the quality and consis-
tency of our data.

Nevertheless, we were never
able to overcome the negative per-
ception of home interviewers. Sev-
eral national agencies began hint-
ing that if we would make the in-
vestment in doing all calls from a
centrally-monitored facility,
they’'d switch.

So when BBDO/New York re-

quested in June 1985 that we
switch to central interviewing as a
condition of their commitment to
switch to Birch on a primary bas-
is, we agreed.

Nearly one year and $1 million
later, Birch Radio is now measur-
ing 216 markets from three separ-
ate central calling centers at Sar-
asota and Coral Springs, Florida.
The Sarasota facility and manage-
ment staff were acquired from
A.C. Nielsen, the other two facili-
ties were constructed by Birch
field professionals.

In the words of BBDO/New
York Media Research Director
Steve Singer, “Birch Radio’s con-
tinuing efforts and responsiveness
have validated our determination
that Birch Radio is now the high-
est-quality local market radio
audience measurement service.”

Add to this the large number of
markets measured by Birch (216
in 1985, up some 70 markets from
1984), and it becomes clear that
agencies now recognize that Birch
can stand alone as a primary
ratings source.

Major Implications
For Broadcasters

While the incumbent service
still holds a majority share of the
national agency marketplace, the
tide is now turning. In market af-
ter market, local broadcasters are
increasing their emphasis of
Birch numbers in presentations,
as more and more local and na-
tional agencies jump on the Birch
bandwagon.

And an increasing riumber of in-
fluential stations have become
Birch-exclusive subscribers, rely-
ing solely on Birch for all radio
ratings information.

With these developments, many
observers are discovering that
Birch is altering the pricing struc-
ture of the radio ratings industry
the same way that discounters
such as People Express and Con-
tinental have already altered the
airline industry.

Driving this scenario are broad-

Y

casters who eschew the incum-

bent ratings service altogether.

As more stations take this pos-

ture, the reaction is predictable:

prices fall and services improve.
All’s Well At

Birch-Exclusive Stations

‘With that in mind, we have been
asked with increasing frequency,
“What happens to stations when
they go it alone with Birch?” To
find out, we called a few of our
better-known Birch-exclusive
broadcast clients.

KFMK/Houston VP/GM Dan
Mason notes, “We haven’t had Ar-
bitron at this station for nearly
five years ... we've been only
Birch since 1981. I can’t point to
any money that has ever been lost
because we didn’t have the Arbi-
tron book. But I can point to many
situations where Birch Qualitative
or Product Usage Data was really
helpful in describing KFMK lis-
teners to advertisers and agen-
cies.

“Frankly, we wonder why ev-
eryone complains about the price
of Arbitron. The answer is simple:
if it’s too expensive, drop it. Our
experience is that there’s nothing
to lose but a major expense.”

Mike Oatman, President of
Wichita Great Empire Broadcast-
ing, switched his chain of stations
in Shreveport. Springfield, Wichita.
Omaha, and Denver to Birch on
an exclusive basis in 1983. “We
lost a $722 buy two years ago be-
cause we did not have an Arbitron
book. That’s the sum total of
money lost by our stations due to
not having Arbitron.

“On the plus side, Birch has
proven to be an outstanding sales
and programming tool, and our
usage is well-accepted across the
board in each of our markets. We
can easily overcome occasional
resistance by pointing out the dif-
ferences betweeen the services
and emphasizing unique Birch

“In the past, stations have
been getting one ratings
service for the price of |
two. We're out to reverse |
that equation . . . and !
guarantee your freedom
of choice.”

—Tom Birch

data, such as monthly trends or
qualitative.

“Switching to Birch has not just
saved us a ton of money, it’s gain-
ed us a leg up on sales we might
have otherwise missed.”

WOKY & WMIL/Milwaukee
President/GM Mike Jorgenson
became a Birch-exclusive sub-
seriber January 2, and made his
decision a local media event. He
mailed a two-page letter to some
300 agencies and advertisers de-
tailing the reasons for the switch.

Mike reports, “Our experience
has been fantastic. We've con-
sciously maintained a ledger on
both stations to track money that
may have been lost by not having
Arbitron. The ledger’s empty.

“We've had great results em-
phasizing the qualitative aspects
of our stations instead of relying
purely on dayparts and demogra-
phics. I'm more convinced now
than ever that it was the right
decision to switch. My only regret
is that we didn't do it a lot sooner.”

Whether to adopt one service or
two is, in the final analysis, your
choice. Your decision should take
into account the utility of the serv-
ices offered and the methodology
and quality of execution, as well
as the more obvious elements re-
garding the price and position of
your stations in the estimates.

Birch Radio’s recent adoption of
centralized interviewing, 28-day
continuous measurement, and
vast expansion of the amount and
frequency of measurement are
only a few of the things that are
sparking the new wave of agency
interest that will, in turn, help en-
sure a competitive radio ratings
marketplace.

In the past, stations have been
getting one ratings service for the
price of two. We're out to reverse
that equation . .. and guarantee
your freedom of choice.

—Tom Birch

Keep Yourself Informed
with The Industry’s
‘Weekly Newspaper

A
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‘Winter Birch Results

Winter ‘86, 12 +

|

\
|
%
\

|

‘ |
| 3 J i . :
New York = Los Angeles Chicago ' San Francisco  Philadelphia
r | i
| |
WRKS Opens Up Massive f KNIS-FM Drops Three But | Five-Share Leap Gives KGO Increases; KSOL WMMR Strengthens Lead; |
Lead; WBLS Moves To Holds Lead; KROQ New WGCI-FM Win Over WGN, | solidifies Second; KWSS ‘ WUSL Strong In Second;
Second For B/U 1-2 | AOR Topper; KPWR | WBMX; WBBM-FM Busts | Roars To CHR Crown; |  KYW Improves In Third
Punch; WPLJ Still Ahead Debuts In Fifth As '_('"-H | Open CHR Logjam; WXRT | KYUU, KCBS Up; KRQR } As WCAU Registers
| Of WHTZ; AORs Inch Up ’ Scores Strong Gains; Wins AOR Crown; WUSN, | Top AOR; KSAN Gains Gains; WSNI Tightens AC |
‘ rues wnss | KRTH-FM Rockets Upward WCKG Climb ! Share: KDIA Debuts | Race
| WRKS (B/U) 7.5, 9.7 | : Fall'85 Wi '86 Fall '85  Win 86 Fal'85  Win 86 | Fal'85  Win '86
WBLS (B/U) 57 64 | KISFM(CHR) 121 9.0 WGCLFM (B/U) 65 118 1 KGO (N/T) 82 88 | wMMR (AOR) 112 124
WPLJ (CHR) 63 6.2 |+ KROQ(AOR) 62 65 WGN (Talk) 97 99 | soL (B 50 62 | WUSL(BU) 82 91
WHTZ (CHR) 58 59 | KLOS(AOR) 67 63 WBMX (B/U) 70 6.9 ‘ KWSS (CHR) 28 40 KYW (News) 73 82
WNEW-FM(AOR) 4.7 5.1 KABC (Talk) 57 81 WBBM (News) 66 57 KYUU (AC) 44 a9 WCAUFM(CHR) 65 6.6
WINS (News) 46 45 [ KPWR(B/U) - 52 WBBM-FM(CHR) 3.7 46 KCBSINT) 42 da WEAZ (B/E2) 66 60
WOR (Talk) 4.0 34 KMET (AOR) 4.0 4.4 WXRT (AOR) Q) 4.6 KMEL (CHR) 5'0 3'9 WWDB (Talk) 4.9 53
WCBS-FM(News) 29 33 [ KRTH-FM (Gold) 27 43 WLUP (AOR) 57 43 KRGR (AOR) 32 39 WDAS-FM (B/U) 51 50
| WLTW (AC) 29 33 KJLH (B/U) 25 39 WJJD (BBnd) 31 30 KBLX (B/U) 45 38 WYSP (AOR) 556 50
WXRK (AOR) 28 32 ‘ KOST (AC) 49 35 WLAK (AC) 33 30 KFOG (AOR) 40 37 WPEN (BBnd) 53 50
WNEW (BBnd) 27 25 | KJOI(B/EZ) 43 34 WLS (CHR) 36 30 KABL-FM (B/E2) 35 29 WCAU (News) 32 48
WCBS (News) 41 24 | KBIG(B/EZ) 34 31 WYTZ (CHR) 31 30 KITS (CHR) 24 29 WMGK (AC) 45 37
WRFM(B/EZ) 1.8 23 | KNX(News) 28 30 WUSN (Ctry) 2\ 28 | koI(AC) 28 27 WSNI(AC) 31 35
WAPP (CHR) 23 22 | KIQQ(AC) 23 27 ‘ WwLOO (B/EZ) 35 27 KLOK-FM (AC) 27 27 WIP (AC) 31 29
WPIX (AC) 15 22 | KKHR(CHR) 26 26 | WKQX(CHR) 35 26 | ksaN(Ciry) 16 27 WKSZ (AC) 27 29
WABC (Talk) 19 21 | KMPC(BBnd) 20 26 | WCKG(AOR) 1.7 25 KOME (AOR) 25 23 | WXTU(Ciy) 35 28
WPAT-FM (B/EZ) 26 2.4 KFWB (News) 3.1 25 ] WMAQ (Ctry) 3.4 25 | KOIT-FM (AC) 17 22 WwI0Q (AOR) 27 2.4
WHN (Ctry) 22 19 KDAY (B/U) 1.4 18 i WCLR (AC) 28 24 KNEW (Ciry) 23 214 WZGO (CHR) 1.7 .19
WNBC (AC) 1.8t 7 KNAC (AOR) 6 1.8 WFYR (AC) 33 24 KNBR (Misc) 18 20 WFLN (Clas) 18 15
| WOXRFM(Clas) 16 1.6 KRLA (Gold) 26 1.8 W JMK (Gold) 22 18 KDIA (B/U) = 9 WFIL (Gold) 19 = 13
WYNY (AC) 19 186 KZLA (Ctry} 12 B3 WFMT (Clas) 17 17 KABL (B/EZ) 19 18 WDAS (B/U) 5 12
WLIR (AOR) 8 1.4 KLAC (Ctry) 1.6 15 WMET (AC) 1.5 1.3 KSJO (AOR) 9 18 WHAT (B/U) 8 1.0
WSKQ (Span) 16 15 KUTE (B/U) 1.8 1.5 WVON (B/U) 12 1.2 KQED (Misc) 13 17
WBLI (CHR) 1.3 1.0 KFI(AC) 1.7 13 WJOL (Talk) 3 10 KFRC (CHR) 17 14
WNCN (Clas) 1.2 1.0 KNOB (AC) 2 1.3 WOJO (Span) 5 1.0 KJAZ (Jazz) 6 14
KACE (B/U) ] '] KBAY (B/EZ) 14 12
KGFJ(BU) 6 10 KSFO (AC) 37 1.2
KKHI (Clas) 19 10
KLOK (AC) 14 1.0
Dallas- ' Houston- Betian Washington,
‘ etroi
Boston Ft. Worth |  Galveston bc

WXKS-FM Dethrones
WBCN; WBZ Up In Third;
WRKO Rolls Into Fourth;

WZLX Doubles Share;

WSSH Up A Share; WILD
Improves

Falt "85 Win ‘86

WXKS-FM(CHR} 87 - 9.9
WBCN (AOR) 122 92
WBZ (AC) 83 88
WRKO (N/T) 54 71
WHDH (AC) 64 55
WZLX (Gold) 23 47
WSSH (AC) 36 45
WJIB (B/EZ) 52 4.4
WEEI (News) 3.9 41
WHTT (CHR) 51 37
WROR (AC) 32 37
WZOU (CHR) 33 37
WILD (B/U) 18 26
WAAF (AOR) 37 25

| WVBF (AC) 22 25
| WGBH (Misc) 20 23
WBOS (Ctry) 29 21

| WCRB (Clas) 7 18
WMIX (AC) 1.9 1.7
WERS (Misc) 5. 1.4
WBUR (Misc) 15 1.0
WFNX (AOR) 10 10

g
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KKDA-FM In Double
Figures, First Place;
WBAP Opens Country

Lead; KTXQ AOR Leader

Fail "85 Win ‘86
KKDA-FM (B/U) 9.7 108
KVIL (AC) 18 9.2
WBAP (Ctry) 58 80
KEGL (CHR) 7.9 7.4
KTXQ (AOR) 5.5 172
KPLX (Ctry) 7.2 6.8
KRLD (N/T) 74 6.6
KSCS (Ctry) 56 52
KTKS (CHRJ 46 50
KZEW (AOR) .. 46 4.6
KMEZ (B/EZ) 40 36
KLTY (Rel) 24 27
KLUV {Gold) 28 27
KMGC (AC) plg. 2%
KDLZ (B/U) 16 r- 1,6
KQzY (B/EZ) 19 16
KESS (Span) 6 14
KZPS (CHR) 26  t2
WRR (Clas) 8 1.1

KMJQ Stronger Leader;
KKBQ-FM Roars Into
Double Digits; KIKK-FM
Widens Country Edge;
KODA Takes Fourth
Overall; KTRH Gains

Share

Fall ‘85  Win ‘86

KMJQ (B/Uy diol _§12:3
KKBQ-FM (CHR). 9.0 11.4
KIKK-FM (Ctry) 74 7.7
KODA (B/EZ) 54 6.8
KLOL (AOR) 7.3 8.1
KILT-FM (Ctry) 58 56
KSRR {AOR) 63 52
KRBE-FM (CHR) 53 5.1
KFMK (AC) 49 49
KTRH (News) 37 46
KLTR (AC) 54 41
KPRC (N/T) 31 383
. KTSU (Misc) 2.7 25
KQUE (AC) 45 22
KSBJ (Rel) 13 16
KILT (Ctry) 8 15
KGOL (Rel) 1.7 1.4
KYOK (B/U) 1.3 1.4
KJYY (AC) 1.5 13
KXYZ (Span) 5 12
KRBE (Gold) 6 1.1
KLAT (Span) 1.0 10

|

|
|

|

|

WJLB Vaults To Tie With
WJR; WJOI Doubles To
Take Third; WCZY-FM
Storms Into CHR Lead

Fal'85  Win '86
WJLB (B/U) 67 83
WJR (Misc) 9.2 8.3
WJOI (B/EZ) 3.7 7.4
WCZY-FM (CHR) 4.7 7.3
WHYT(CHR) 6.8 6.8
WLLZ (AOR) .7 5.4
WRIF (AOR) 6.5 54
WNIC (AC) 6.2 4.8
CKLW (BBnd) 3.7 3.9
WWJ (News) 5.3 38
WXYT (Talk) 41 38
WWWW (Ctry) 33 3.1
WDTX (AC) 2.4 28
WJZZ {Jazz) 3.4 2.8
WKSG (Gold) 2.6 2.8
WMJC (AC) 18 26
WOMC (AC) 3.1 212
WCXI-FM (Ctry) 2.4 137
WCHB (B/U) U 1.6
WGRP (B/U) 1.0 1.6
WQRS (Clas) 1