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RATINGS ADVANCES JuL 22

* Chicago: WGN Wins; WLOO,
WBMX-FM improve

+ San Francisco: KGO, KGBSIAN, MARY]

Control

 Philadelphia: WMMR Triumphs;
WEAZ Grabs Second

* Detroit: WJR Roars With Tigers;
WJILB Jumps To #2

* Boston: WBCN, WBZ Lead; WHDH
Takes Third

* Washington: WGAY First, WWDC-FM
Now #3

« Pittsburgh: KDKA Leads; WBZZ
Surges.Jo Second

* St. Louis: KMOX, KSHE Remain 1-2

* Baltimore: WBAL, WBSB, WIYY
Climb

* San Diego: KFMB Victorious; KGB,
XTRA Rise

Page 12, 20, 22

NEW LOOKS AT HOME
TAPING, MEDIA TAKEOVERS

A new bill in the House proposes a levy
on music taping equipment, while the
FCC approves a trustee in Jack Kent
Cooke’s Muitimedia takeover attempt.
Page 14

COUNTRY’S SLOW
ROTATIONS: URBAN
COWBOY HANGOVER?

Lon Helton continues to explore the
syndrome of longer rotation times for
country hits, and finds a possible point of
origin in the Urban Cowboy era, when
stations wanted to avoid burning out the
crossover hits. Now that crossovers
aren’t crossing, is the theory still valid?
Page 50

PEOPLE IN. THE
NEWS THIS WEEK
* Lee Douglas VP at WCZY-AM & FM
* Randy Lane PD at Q107
* Bob Lobdell President of RNA
* Bob Cummings PD at WLTT
* Ray Mirabella GM at KWJJ & KJIB
* Jim Sumpter Exec. VP for Malkan
Group
+ Bruce Allen OM at KJLA
« Al Fetch VP/GM at WSNY & WVKO
« Jim Owens PD at KLLS
« J.D. North PD at WKXX
« Dan Hern GSM at KSGO & KGON
* Victoria Mann GSM at KTIM-AM
& FM
Page 3, 4, 8, 10

THE LAST YUPPER
Profiling a highly inventive radio
promotion, Harvey Mednick explores
the anatomy of a WFYR/Chicago idea
prompted by a unique poster.

Page 27

HOT FUN DURING
RATINGS TIME

Consultant Clark Smidt invites you to
use this season to have fun — and
maintain station excitement — while
planning for the “big book” coming-in the
fall.

Page 26

Newsstand Price $3.50
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EVANS ACTING PD AT NEW “K-ROCK”

Ending weeks of speculation,
WKTU/New Yeork switched
from CHR to AOR last Saturday
(7-13), adopting the slogan
“K-ROCK” and new call letters
WXRK; those become official
August 13. After only seven
weeks as PD, Quincy McCoy
has stepped down to handle the
2-7pm airshift. Dan Ingram,
who had been handling 4-7pm, is
on vacation for two weeks, and
his status will be resolved upon
his return. Serving ds acting PD
is Pat Evans, who programs In-
finity AOR sister station
KOME/San Jose. Evans, who's
believed to be a strong candi-
date for the position, is being as-
sisted by Jeff Pollack Commun-
ications partner Tommy
Hadges.

VP/GM Tom Chi told

were. We had a marketing
problem, as people still equated
us to a Disco station. A major
study agreed with our feelings
that there was a lot of room for
a good album rock station here.
Everyone’s been saying, “Jeez,
there’s only one rock ’n’ roll sta-
tion in New York.”

An AOR sales veteran, Chiu-
sano described K-ROCK as a

PARTNER AT KSAC & KSJQ

Atkins Leaves WTAE

WHTX For

After 12 years as VP/GM for
Hearst Broadcasting’s A/C-
CHR combo WTAE & WHTX/
Pittsburgh, 28-year broadcaster
Ted Atkins will resign to form
Atkins Broadeasting, Inc. In his
new capacity, he will join the
partnership of Commonwealth
Broadcasting of Northern Cali-
fornia, which is purchasing dial-
adjacent FM stations KSAC/
Sacramento and nearby KSJQ/

Mant (Stockt desto)

from Jonsson Communications.
Atkins will relocate to Sacra-

WKTU Switches To WXRK,
Bows New AOR Format

mix of currents and oldies aim-
ed for a male-oriented 18-34
target. The station kicked on
with full coverage of the Live
Aid concert, followed by a “‘Best
of Bruce Springsteen’ special.
Said Chiusano, “Our phones
have just been crazy — 9 to1
positive to negative. It’s very
exciting to be back involved in
this format.”

KMET FIRST “ADULT ROCK” CLIENT

Harris Resigns KMET,
Forms Ccnsul*ancy

KMET/Los Angeles PD and
WMMR/Philadelphia program-
ming advisor George Harris
has d his resignation

R&R, “The Arbitrends showed
us either staying flat or going
down. It was frustrating be-

from Metromedia effective
August 12 in order to form his
own consultmg firm, Harris
C ions. The Philadel-

cause we felt we ded like a
much better station than we

Jeffries
WLS-FM’s
New PD

Jan Jeffries

Jan Jeffries, SunGroup con-
suitant to WKXX (KXX106)/
Birmingham and former PD at
CHR-formatted WAGO (G106)/
Chicago (now AOR WCKG),
has been named Program Di-
rector at ABC’s WLS-FM. Jef-
fries succeeds Dallas Cole, who
became VP/GM at WKTI/Mil-
waukee at the end of May.

WLS-AM & FM VP/GM Jeff ,
Trumper commented to R&R, -
“Jan’s programming philoso-

JEFFRIES/See Page 4

phia-based company, whose
first client station is KMET, will
offer Harris’s “Adult Rock” for-
mat.

Said Harris, “‘Adult Rock’
takes the high ground with a
demographic target of 25-49
men. This is against the tradi-
tional AOR target demos of 18-
34 adults and persons 12-24. It’s
a powerful format reaching a
very specific demographic ceil
that’s underserviced in many
major markets. For the last

George Harris

nine years I've been a day-to-
day hands-on PD; as a consul-
tant I'll meet the challenge with
the same intensity.”

wn'ership

g p .

Ted Atkins

mento in late August, and serve
as managing general partner
for the soft A/C-formatted pro-
perties.

Atkins, who leaves Pittsburgh
as the senior (in tenure) broad-
cast manager for Hearst as well
as the market, told R&R, “I've
asked to be released from my
contract, which extends
through '86. Because there’s no
conflict of interest, I believe it’l]
be granted. And I'm here to
make it as smooth a transition
as possible. ATKINS/See Page 4

Adamson
Sr. VP At
Bonnewl!e

Jack Adamson

Jack Adamson, President of
Bonneville International’s Cal-
ifornia Division, has been upped
to Senior VP for the radio
group. He will continue to su-
pervise KBIG/Los Angeles and
KXLR & KOIT/San Francisco,
and will also oversee WRFM/
New York, WCLR/Chicago, and
KSL/Salt Lake City. The
17-year Bonneville executive

Harris said his pany will
be research-oriented, combin-
ing forces with Bolton Research
Corp., headed by Dr. Ted Bol-

HARRIS/See Page 4

has relocated to Salt Lake City
from Los Angeles.
Adamson told R&R, *“(Bonne-
ville President) Rod Brady is
ADAMSON/See Page 4

Westwood One Acquires Starfieet

The Westwood One Radio
Networks have acquired live
concert producer/distributor
Starfleet Communications. This
move gives Westwood One a
third, East Coast-based mobile
recording studio, joining those
already located in Los Angeles
and Cleveland. In addition,
Starfleet President Sam Kopper
has been appointed Director/
Special Projects, and will be

.working primarily in live satel-

‘lite production and artist rela-
tions.

Westwood One President
Norm Pattiz told R&R, “To

have Sarn with us as opposed to
against us is great, and it really
expands our coverage of live
concert events. When someone is
appointed director of special
projects it usually means he has
one foot out the door, but we’re
really counting on him to get in-
volved very quickly because
live programming is right up
his alley. Sam’s production tal-
ents and his relationships with
artists, management, and re-
cord companies make West-
wood One’s strengths that much
greater.”

Kopper commented, “West-

wood One and Starfleet have
been semi-competitors for a
long time. I've always admired
the company in general and
Norm in particular, because I
think it’s the most vibrant radio
network going. During the
years that Westwood Cne achi-

eved its phenomenal growth,

Starfleet evolved as well with
the live-to-air concert broad-
cast. It just seems natural that
we join forces, and I look for-
ward to being a part of this
company.”
Kopper began producing live
WESTWOOD/See Page 4




“They found the format
and we went through the roof.

““Changing formats can be risky— -]
especially if you're doing it just on a hunch.
At WCRZ-Cars 108 in Flint (formerly WGMZ)
we didn’t want to take any chances so we called
in The Research Group. We had heard a lot
about their successes in finding new formats.

s

They helped us find a ‘““hole” in the market
and to put together a step by step plan to do
our new format right! The results were imme-
diate and incredible! Last summer we switched
from beautiful music to adult contemporary,
and in the fall book* went from a 7.4 (12+)
to a 15.6. . .#1 in the market!

It worked because The Research Group
helped us by laying out a plan of exactly what to
do. If you really want to bank on success you’ll
put your money with The Research Group.*’

iR e
L |
r

A. William Lee
President
WCRZ

*Fall 1984 Arbitron, M-S, 6A-12M, MSA.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
2517 EASTLAKE AVENUE EAST » SEATTLE, WASHINGTON 98102 * (206)328-2993
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BLACK
CROSSOVERS
HITTING

NEW HIGH

Looking at 1985's first six
months, Ken Barnes finds
that Black/Urban
crossovers into CHR and
A/C are setting a record
pace.
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Mirabella
Named GM At
KWJJ & KJIB

KSGO & KGON/Portland GSM
Ray Mirabella has accepted the
General Manager’s post at Park
Broadcasting’s crosstown Country
outlets KWJJ & KJIB. He replaces
Steve Newcombe, who has left the
stations. The appointment marks a
return to KWJJ & KJIB for Mira-
bella, who began his radio career
there with a three-year stint as an
Account Executive.

Park VP/Radio Operations Bill
Fowler noted, “Ray has paid his
dues and done an excellent job. We
were looking for someone local
who was ready to move up to a
GM’s position, and Ray fills the bill

MIRABELLA/See Page 8

Douglas Upped To

WCZY VP/Operations

WCZY-AM & FM/Detroit Station
Manager/PD Lee Douglas has
been promoted to the new position
of VP/Operations for the Gannett
stations, continuing his program-
ming duties.

President/GM Jim Mulla told
R&R, “In the two years since I
hired him at WCZY, Lee has led us
to the new heights I promised he
would when he joined the compa-
ny. This city will see its first mass
appeal FM CHR blossom from this
point on, as we look to continue to
move up from fifth place to first
place.”

Lobdell New
President
Of RNA

Bob Lobdell

Bob Lobdell has been named
President of the Radio Network As-
sociation, bringing the
association’s lengthy executive
search to a close. Lobdell replaces
Jack Thayer, who resigned last
year due to illness. Former CBS
Radio VP Tom Dawson, who had
been consulting the association on
administrative functions during
the presidential search process,
will be retained in that capacity
through the end of 1985.

RNA Chairman Dick Brescia
commented, “We are very fortun-
ate to have an executive of Bob
Lobdell’s extensive radio experi-
ence. He has been an important
contributor to our industry for
many years. Bob has earned re-
spect on both the agency and client
sides of the desk, and has a solid
understanding of the station end of
our business.”

Contacted during his first day on
the job, Lobdell told R&R, I just
found the men’s room here, which
is always the first step in setting up
shop. Seriously, it will be a bit of a
challenge sorting through some of
the confusion that followed the de-

LOBDELL/See Page 8

“TRENDFORMATION,” LIGHT JAZZ

KXLR Launches

“New-Age’’ Format

KOIT (AM)/San Francisco dis-
continued its Bonneville Easy Lis-
tening format last Monday (7-15)
for a novel 25-54 approach combin-
ing “new-age* jazz music with
«“trendformation.” The new call
letters are KXLR (“Excellence In
Radio”).

Programming decisions will be
made by committee; there is no
PD or news director. Explaining
the direction, staffer and former
KFBK/Sacramento News/Pro-

gram Director Norm Woodruff told
R&R, “The music is primarily
light jazz and new-age material,
such as the artists on Windham
Hill. We plan to provide interviews,
but no news in the traditional sense
— no police scanner, no field re-
porters. We don’t go to city council,
and won't report fires or traditional
crime stories, since KCBS and
KGO do a fabulous job of covering
the traditional all-News arena.
KXLR/See Page 8

Lee Douglas

Douglas, a programming veter-
an, remarked, “I owe a vote of
thanks to Jim Mulla and the teriffic
staff at Z95.5 for the support given
me over the last two years. The
Gannett Radio Division is the best,
and we’re proving it in Detroit.”

Cummings
Takes WLTT
PD Post

Proclaimed as everything from a

“global jukebox" to a

"yuppies'

, " last

w | day's (7-13) t
upwards of $50 million for African famine relief. The concert was broadcast
in'its entirety in the U.S. on the three ABC Radio Youth Networks, as well as
over MTV and on syndicated and network television, and promoters claimed
that at least half of the world's population could have listened or watched via

ns-Atlantic Live Aid concert raised

Stadium

satellite. Kicking off before a royal

to the radio

at 6am EDT, the concert ended 17 hours later with a rousing yet technically
imperfect rendition of “We Are The World" from JFK Stadium in Philadelphia.
Approximately 180 stations nationwide carried the ABC Radio broadcast,
and hundreds of stations aired hourly newscasts and reports produced by
the other radio networks. ABC VP/Sr. Executive Bob Benson told R&R, “We

in London’s

had a great r

broadcast in history."”

WLTT/Washi of
Audience Development/MD Bob
Cummings has been promoted to
PD at the Gulf (soon-to-be-CBS)
A/C station. He replaces Bob
Hughes, who resigned last week.

VP/GM Jim Keating told R&R,
“Bob Cummings was a logical
choice, as he was MD and Promo-
tion Director and had been here
prior to my arrival in 1982 He’s
distinguished himself here at
WLTT in every aspect.” Keating
added, “I have a high regard for
Bob Hughes. He will definitely be
missed.”

A three-and-a-half year veteran
of the station, Cummings told
R&R, “WLTT will continue with
our ‘Light Rock, Less Talk’ direc-
tion. With the new book’s results,
WLTT is in great shape and we
plan to continue its winning ways.
I'm looking forward to working
with CBS when they take over the
station sometime in August.”

In departing, Hughes praised the
staff and executives at WLTT and
said he hoped to announce future
plans next month.

tease duet of “State Of Shock."

carefully to let the music be the star of the show. The response has been
great, and some of the radio stations that carried the concert did some terrif-
ic fundraising on behalf of the charity. It will be about two weeks before we
know the full impact of radio, but we know it will turn out to be the biggest

(top right): Madonna got “Iinto The Groove” with a throaty rendition of
“Holiday " before 90,000 sunburned fans at Philly’s JFK Stadium. Later that
evening, Tina Turner and Mick Jagger relaxed after their pumped-up strip-

ge, mainly we tried very

Lane Q107’s

Randy Lane, GM at WABB-AM
& FM/Mobile, as well as VP/Pro-
gramming for WAPI-AM & FM/
Birmingham, has been named PD
at ABC’s WRQX (Q107)/Washing-
ton, He succeeds Alan Burns, who
Teft last month to begin his own
consultancy and pursue station
ownership.

VP/GM Ernie Fears told R&R,
“Randy and I are very compatible.
His tough, competitive nature has
helped him develop a phenomenal
track record. He will bring to us
freshness, zest, and zeal for giving
this market what it needs. When
Randy comes in we are going to de-
tail a sound strategy combining his
excellent research skills with his
personality elements.”

Lane commented, “My growing
experience as a GM at WABB has

NEW CALLS KBKC “B95”

KCMO-FM Discards
Country For CHR

Summit Communications offi-
cally announced its long-anticipat-
ed decision to end Country pro-
gramming for CHR at newly-ac-
quired KCMO-FM/Kansas City.
KCMO-FM will become KBKC
(B95) when the new format debuts
July 26.

KCMO & KBKC VP/GM Craig
Scott told R&R. “We have identi-
fied an opportunity to dominate
Kansas City’s contemporary radio
market. B will operate in the
same aggressive posture as our
other successful Summit stations.”

OM Gerry Cagle added, ‘“Next
Monday (7-22), we will begin let-
ting listeners know something uni-
que is going on. We’ll broadcast
construction sounds interspersed
with the voices of workers discus-
sing the new music station being
built. One conversation goes like
this: ‘What are you going to do
after you finish building B95?’ The

other guy answers, ‘Guess I'll go
over and start tearing down (com-
petitor) Q104 (KBEQ)." This will
continue for 95 hours, and then
we’ll roll out the new format.”
While Cagle wouldn’t elaborate
on the new direction, he did say,
“This high-energy hybrid CHR will
be unique to Kansas City and fea-
ture a customized jingle package
KCMO-FM/See Page 8

Allen Appointed
OM At KJLA

KKJO & KSFT/St. Joseph, MO
PD Bruce Allen has been named
OM/midday personality at Big
Band outlet KJLA/Kansas City. He
succeeds former OM Steve Lewis
and will work under his real last
name, Efron.

KJLA President/GM Wilton Os-
born II told R&R, “Bruce has

ALLEN/See Page 8

New PD

Y

Randy Lane

been invaluable and will help me

with my new position at Q107. 'm

fortunate to be programming such
LANE/See Page 8

Sumpter
Elevated To
Makan xec.VP

Jim Sumpter

KEYS & KZFM/Corpus Christi
VP/GM Jim Sumpter has been
promoted to Executive VP for the
Malkan Group, parent of the Texas
combo and WYMJ/Dayton. Al-
though he will relocate to Ohio,
Sumpter will divide his time equal-
ly between both properties. For-
mer WYMJ GM John Thompson
has resigned after seven months
with the company.

President Arnold Malkan re-
marked, “Jim came aboard as a
programming guru, and in less
than two years, he’s become a re-
markably fine GM as well. I don’t
know of anybody else who has un-

SUMPTER/See Page 8



Gold Autograph

Hus

crowd in front of the stage.

al July 4th concert on the
year, with 750,000 people estimated in the audience. Perlormers included
the Bellamy Bros., Christopher Cross, Joan Jett, Katrina & The Waves, New
Edition, the Oak Ridge Boys, Jimmy Page, Southern Pacific, and, of course,
traditional headliners the Beach Boys. Pictured is a cross-section of the

Former KLSI/Kansas City PD
Jim Owens has joined Swanson’s
KLLS/San Antonio as PD.

Owens commented, “I'm happy
about continuing my relationship

Westwood

RCA s Aurograph hit the gold standard on their first LP, “'Sign In Please, '’ and the label threw a party in New York to ‘Continued om pagel]

lebrate. Pictured (I-r ding) are RCA’s Steve Stoff, group’s Steve Lynch, label’s Susan Wax, group's Steve concert broadcasts for WBCN/
Plunkett, label’s Alan Wolmark and Mike Becce, band’s Steve Isham, VP Eddie Mascolo, group’s Randy Rand, Boston in 1974, and founded
RCA’s David Ross, and group'’s Keni Richards; (I-r seated) RCA’s Larry Van Druff and manager Suzy Frank. Starfleet in 1978. In 1980 the
company became Starfleet-

Blair under an association with

John Blair & Co., producing live
concerts for NBC’s Source for
several years. Most recently
Starfleet produced the world-

Join stations nationwide wide adn brosicst of o
in raising money for the i e b Y
T). Martell Foundation | *“ ...

. ivi the chance to spread

Strengthen station call letter awareness, and generate Grough the ‘xganization the
s o go N e e J % T've al felt were
in-store traffic for new or existing clients by participating in... N bt ot ik

is getting my replacement on
board at KBIG. We’ll move
from within the company; there
are plenty of sharp people with-
in.” He added that a replace-
ment is expected to be named

within a month.
Jeffries
7 1 i ’ 4 s ] Continued from Page 1
J - s phies blended well with what we
o 7 are trying to do with WLSFM.
T . If G106 hadn’t changed formats,
Give your we would have seen their im-
- pact, as they were beginning to
listeners the turn’ the corner. At WLSFM
Jan will have the benefit of our
chance to: high cume, plus all the pro-
Receive a free, spedially designed ~ Win an all-expense paid trip for grmgd‘:?}s ngededitolcomy
Hot Rock ‘85 poster, bral!ded two, to a Hot Rock Fantasy D oM Jotin Geliron added, “Jan
with your logo, featuring: Super Star Concert, in iénp]r:sed IR He salud,
& . - m; ., an e
¢ Power Station ~ New York City, or $500 in cash. Srerstex] ek inpuibing] cepertise
° = at WLS-FM.”
Th? Th?mpson Twins ACHR p - AESH
* Animotion (B104)/Baltimore, WLCY/
Tampa, and WSGN/Birming-
ham, among others, Jeffries
!-'or more 27(_) Lafayette Street told R&R, “T am so fired up
information Suite 901 about this thing. For once I'm
call: NewYork, NY 10012 going into a station with all the
(212) 226-8700 tools and already up and run-

'Marketing Entertainment Group of AMenca, in

ning. This is the opportunity to
finish the job I started, return-

HOT ROCK ‘85, BROUGHT TO YOU BY STRIDEX e

tion.”
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Owens New PD At KLLS

with (consultant) George Johns.
The opportunity in this market is
really immense. Swanson already
owns KKYX — a major force in
Country radio — and coupled with
its recent acquisition of KLLS, the
imagination starts to run wild. I
don’t foresee any personnel
changes, as we have a solid group
of dedicated professionals.”

Owens was PD at KLSI for three
years. Prior to that he spent two
and a half years as Assistant PD/
MD at KWFM/Tuscon, also work-
ing at KLPX/Tucson and WABX/
Detroit.

Harris

Continued from Page 1
ton. Harris said, “Bolton Re-
search is at the cutting edge of
radio audience research and
strategic marketing.”

The PD at top-rated WMMR
for two years before transfer-
ring to Los Angeles in Febru-
ary, Harris has also program-
med WGRQ/Buffalo and
WZZO/Ailentown. His new
company can be reached at 119
East Montgomery Avenue,
Suite 6, Ardmore, PA 19003;
(215) 649-4333.

Atkins
Continued from Page 1

“Hearst. and I have enjoyed
an excellent relationship, but
after 12 years, I just didn’t feel
there were any new challenges.
I've got all kinds of regrets, as I
love Pittsburgh and consider it
my home. Within the last couple
of years, I felt if there was a
chance to get an equity position
and truly be the master of my
own destiny, I had better start
doing it.”

Commonwealth’s principals
include the four senior partners
from the San Diego law firm of
Thorsnes, Bartalotta, McGuire,
and Padilla; Atkins; and long-
time friend Claude Turner (Dex
Allen), currently managing
general partner of KMEN &
KGGI/San Bernardino-River-
side.

A former PD at KFRC/San
Francisco, KHJ/Los Angeles,
CKLW/Detroit, WOL/Washing-
ton, and KIMN/Denver, Atkins
said, “Sacramento is a top-
growth market, and obviously
we're optimistic about making
things happen.”
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Programmers say it's
the most advanced on-air
board they've seen in years.
Engineers argue that it's a
sophisticated stereo produc-
tion console.

You're both right.

The PR&E AMX is two
big consoles — in one com-
pact package. We designed
our AMX to be an all-
around “operations” board
— a flexible control center
that can be on-air one
minute, and in the next —
offer all the goodies you
need to produce a dyna-
mite spot or station ID.

Take, for example, it's
ability to help you handle a
talk show. You have four
separate telephone mixes,
you can EQ and/or process
any of the inputs, send and
mix effects, and record a
stereo feed for later broad-
cast. An AMX is also set-up
50 you can work with two
separate studiosand a -

remote - all at the same time. ;
- ©1985 Pacific Recorders & Engineering Corp.

Standard features aiso
include three main stereo
mix busses with DA’s on
each output. There's a muiti-
way talkback system, a
built-in test oscillator,
multifunction metering,
voice slating and a stereo
cue system with automatic
headphone monitor swit-
ching. The mainframes start
at 14 and go to 34 inputs.
All models are fully prewired
so you can meet today’s pro-
gramming needs without
committing totomorrow’s.

The AMX

 of your competitors.

There isn't a combo
board -around that offers so
much, yet is so easy to get
‘to know. If you're familiar
with our BMX or ABX con-
soles, learning an AMX is
easy. And you already know
about the best money can buy.

Call us now for all the
details.

Whether you want to
stay ahead or get ahead of
your competitors, you'll have
an unfair advantage with an
AMX.

But we'll never teil.

The Choice for More
#1 Stations

] Pacific Recorders & Engineering Corp.

2070 Las Palmas Drive
Carisbad. California 92008

 (619) 438-3911 . Telex: 181777 -




WZGO-FM
WYSP-FM
WMGM-FM
WQQQ-FM
KOME-FM
KYUU-EM
WXKS-FM
WBCN-FM
WEIM-AM
WHEB-AM
WNCL-FM
WHYT-FM
WRIF-FM
KTXQ-FM
KDSQ-FM
KLIS-FM
WRQX-FM
WAVA-FM
WZYQ-FM
KSRR-FM
WGCL-FM
WYDD-FM
KLIZ-FM
WSHE-FM
WKLS-FM
KSHE-FM

[« P Pollack-Hadges

WAMD-AM
WIYY-FM
WCCC-FM
WHCN-FM
KFYI-AM
KZZZ-FM
KKRZ-FM
WZPL-FM
WEBQ-FM
XTRA-FM
WSKS-FM
KKKX-FM
KCBW-FM
KYYS-FM
WKTI-FM
WDIZ-FM
WWEKX-FM
WXRC-FM
WADA-AM
WRNO-FM
KXOR-FM
WNCI-FM
WDIF-FM
WBEN-FM
KJYO-FM

Inc., Jeff Pollack-Tommy Hadges

 WBCHEM
WMC-FM

KCPX-FM
WLRS-FM
WIEL-AM
WNOR-FM
WQXA-FM
WTUE-FM
WSQV-FM
WPYX-FM
WYLR-FM
WBEC-FM
KMBQ-FM
KMOD-FM
WRXL-FM
WWWV-FM
KSCB-FM
KQQF-FM
WIOG-FM
WEFXZ-FM
WIMZ-FM
WYGO-FM
WBNO-FM
WTKX-FM
KRKE-FM
KRWN-FM
KLVF-FM
KRNQ-FM
WAQX A/F

 KGRS-EM

KNJV-FM
WXLP-FM
WEMI-FM
WKQQ-FM
KCNB-EM
WERD-FM
WGLU-EM
WMRE-EM
KLBJ-EM
KTOZ-FM
KEBD-EM

WNDU-FM

WSTO-FM
WVJS-AM
KQKY-FM
WAQY-FM
KTAM-AM
KLAQ-FM
WXQR-FM
WZYC-FM
KLUC-FM
WGFB-FM
WXTY-FM
WMMQ-FM
WIBA-EM
WZEE-FM
WZAT-FM
WICQ-FM
KRIX-FM
WTYX-EM

Contributing Producers: DIR Broadcasting; Peter Kauff-Bob Meyrowitz, ABC Watermark, Tom Rounds-Ralph Smith

|
|
{



PC -

KHSN-AM
KRLB-FM
KFMX-FM
WIFC-FM
KFMF-FM
KISR-FM
WNMB-FM
KZOQ-FM
KBBZ-FM
WHSL-FM
WGUY-FM
WRCK-FM
WOUR-FM
KTYL-FM
KOLL-FM
WJDQ-FM
KHLA-FM
WRUF-FM
WQID-FM
KFBQ-FM
WAIN A/F
KIXY-FM
WQCM-FM
KQMQ-FM
KLHI-FM
KSUP-FM

~ Elvis Costello
~ Dire Straits

Bryan Ferry
Elton John
Howard Jones
Nik Kershaw
Paul McCartney
Alison Moyet
Queen

Sade

Spandau Ballet
Status Quo
Sting

Style Council
Ultravox

U2

Wham!

The Who

Paul Young

AT JFK STADIUM
IN PHRILADELPHIA
Bryan Adams
Ashford & Simpson
Joan Baez
Harry Belafonte
Beach Boys
Black Sabbath
Cars

Eric Clapfon
Phil Collins

Mick Jagger -
Judas Priest
Eddie Kendricks
Patti LaBelle -
Kenny Loggins
Madonna

Pat Metheney

_ Billy Ocean

Ozzy Osbourne
Jimmy Page
Teddy Pendergrass
Tom Petty &

The Heartbreakers

-Robert Plant

Power Station

The Pretenders
Keith Richards
Lionel Richie

REO Speedwagon
David Ruffin
RunDMC
Santana

Simple Minds
Rick Springfield
Thompson Twins
George Thorogood
Tina Turner

Ron Wood

Neil Young

ABC RADIO NETWORKS



POSTAL PROBE UNDERWAY

Radio Warned Of Music
License Fee Scam

The U.S. Postal Service last
week launched an investigation in-
to an apparent scheme to defraud
radio stations into paying music li-
censing fees to a bogus organiza-
tion calling itself Recording Artists
of North America (RANA).

Allen

Continued from Page 3

unique talents. His jobs are ex-
traordinarily difficult — very tech-
nically and paperwork-oriented.
Yet that same person must be very
creative. I think he’s able to cross
that difficult barrier and excel at
both.”

During his four years at the St.
Joseph stations, Allen also hosted
the KKJO morning show. Prior to
that he worked as an air personali-
ty at WGNT/Huntington, WV and
WREN/Topeka, having begun his
radio career in 1972. “I'm very ex-
cited about moving back to my
hometown,” said Allen.”KJLA is a
terrific operation; we've got a
great future. All we’re going to do
is take a very good product and im-
prove on it.”

At presstime it was learned that
KSFT Sales Manager and former
KKJO PD Bob Heater would re-
place Allen as PD of both facilities.

Sumpter

Continued from Page 3

dertaken the responsibility of man-
aging stations over 1000 miles
apart, but if anyone can do it, Jim
can.”

Sumpter came to Corpus Christi
as VP/GM 20 months ago after pro-
gramming KFMK/Houston,
KDOT & KFMY/Salt Lake City,
KIOY/Fresno, WIVY/Jackson-
ville, and CK101/Cocoa Beach.

“Obviously, it is going to be a
real big job,” said Sumpter.
“We’ve got great people in both
cities, so I'll have a lot of support.
T'll be working hard to give the lis-
teners what they want and the cli-
ents the results they expect and de-
serve.”

KCMO-FM

Continued from Page 3

from TM. The commitment to
make B9 the winner in Kansas Ci-
ty, both in promotional dollars and
in equipment and personnel, is un-
like anything I've ever been associ-
ated with. All the tools to win —
and win quickly — are at our dis-
posal. Summit is determined to
make B9% not just a good station
but a great one.”

The on-air lineup. is as follows:
6-10am Jeff Casey (formerly Lor-
rin Palagi of KDWB/Minneapolis),
10am-2pm Sue Hall (KMEL/San
Francisco), 2-6pm Asst. PD Mark
McKay (KMEL), 610pm Willie
Sancho (WAPP/New York), 10pm-
2am Kevin Chase (KBEQ), 2-6am
Kevin McCullough (KZZC/Kansas
City.)

“They do not. appear to exist,”
said All-Industry Radio Music Li-
cense Committee counsel Alan
Weinschal who alerted postal au-
thorities after KLTE/Oklahoma
City inquired about a letter from
RANA demanding payment of mu-
sic license fees.

“Everything about it smells
fishy,” Weinschal added. “We hope
we’'ve nipped it in the bud.”
RANA’s name, incorporation, ad-
dress, and attorney all appear to be
fictitious. Apparently using
ASCAP’s rate structure and license
contracts, RANA demanded that
KLTE send a percentage of its rev-
enues to a Lexington Avenue ad-
dress in New York City, or face
copyright infringement action.

Any station gettmg a similar de-
mand from RANA is urged imme-
diately to mail all material, includ-
ing the envelope it was mailed in,

NEWS

lis recently. Sponsored by

KING IN HIS COURT — Mutual overnight talk show host Larry King headlin-
ed the 10th annual Upper Midwest Communications Conclave in Minneapo-

record crowd of 235 broadcasters and label reps Session toplcs included

the a

ing, Arbitron,

legal matters,

and the selling of radio sports. All sml!es are (l r) KSTP/Minneapolis GM
Scott Meier, Midwest Promotion’s Tom Kay, and Larry King.

KGIL Goes Talk Fulltime

Buckley Broadcasting dropped

to Weinschal at Weil, G hal &  Easy List
Manges, 767 5th Avenue, New
York, NY 10153.
Mirabella
Continued from Page 3
perfectly.”

Mirabella served two and a half
years in his most recent- position,
having previously worked three
years as LSM for KSGO’s prede-
cessor, KYXI. He has also been Or-
egon Manager for Blair Northwest
Radio. He told R&R, “It was diffi-
cult departing KSGO & KGON, but
this is a tremendous professional
advancement and something I've
been working toward. As a Port-
land native, it’s nice to get this op-
portunity at a station that’s been
such an important part of the mar-
ket for so many years.”

KXLR

Continued from Page 3

“On the hour, there are two min-
utes of ‘Facts of the Hour’ — a
summary of recent events in a re-
laxed, uncolored, entertaining
style. That’s followed by a three to
six-minute interview with someone
knowledgeable about interesting
trends and topics. From then on,
it’s music, interrupted briefly ev-
ery couple of songs by 45 to 90 sec-
onds of information.”

KXLR'’s new lineup includes the
nine-year veteran team of Wood-
ruff and Wayne Jordan. Interviews
will be handled by Scott Shafer,
formerly of KFBK, while staffer
Dick Cruser will oversee the rhu-
sic. Additional personnel will be
added later.

Expressing his confidence in
KXLR’s new identity, Woodruff
said, “The Bay Area is one of the
few places where new societal
trends start, and this change is one
of them. This is an excellent exper-
imental laboratory for Bonneville,:
which has a continuing commit-
ment to AM radio.”
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at KGIL/San Fer-
nando Monday (7/15) and adopted
a fulltime Talk format built around
two prominent Los Angeles market
News/Talk personalities, Stan
Bohrman and Jim Simon.

GM Dick McGeary said the
move was prompted in part by a
strong positive reaction among lis-
teners and advertisers to NBC
Talknet, which KGIL picked up in
March. Regarding powerful com-
petition from KABC/Los Angeles,
McGeary commented, “We tend to
promote primarily in our own mar-
ket, the San Fernando Valley area
and its 1.4 or 1.5 million people.
We’ll be concentrating our talk on
those people. There'll be a lot of
news, sports, and information —
like a magazine with a heavy con-
centration on news.”

Lane
Continued from Page 3

a legendary CHR station as Q107,
and getting the opportunity to join
with one of the top broadcasting
companies in America.”

Lane begins his new assignment
July 29, and a replacement has yet
to be named. His prior program-
ming experience includes two
years at WKQX/Chicage and
KBEQ/Kansas City, and he has

KGIL's management tier re-
mains unchanged, with McGeary
remaining as GM and Mike Lundy
continuing as PD/Operations Man-
ager.

Besides 14 hours daily of Talknet
programming and Mutual’s
“America In the Morning”’
(5-6am), KGIL offers news-orient-
ed talk with Bohrman (6-10am)
and Simon (26pm). Bohrman,
most recently an anchor/reporter
at KNX/Los Angeles, has a long
track record as a newsman and talk
host on radio and television. Simon,
too, has an extensive radio back-
ground, including a stint as PD at
KABC during the infancy of its
highly-successful Talk format.
KGIL’s remaining local segment
(1-2pm) is the “Radio Game
Show” with Mark Richards, heard
previously on the former KOGO/
San Diego.

Mann Named
GSM At
KTIM-AM & FM

Victoria Mann has been named
GSM for Aries Communications’
KTIM-AM & FM San Rafael, CA,
after just a year and a half in radio
sales.

Aries President Art Astor com-
mented, ‘“We had an opening for a
sales manager, and I like to pro-
mote trom within. Victoria was the

son for us in 1984, and

consulted Todd Wallace’s Radio In-
dex.
Lobdell
Continued from Page 3 Mann told R&R,

parture of Mr. Thayer, but we’re
anticipating great things for the
rest of 1985 and into 1986. The role
of this association is to build
awareness of network radio within
the advertising community, and
we’re going to work hard toward
that end.”

Lobdell most recently served as
VP/Sales for Republic Radio. Pri-
or to joining Republic he was with
Blair Radio for 20 years, serving in
a variety of positions including
Senior VP, VP & Director/Sales,
and VP/National Sales Manager.

had a good background, so she was
deserving of the position.”
“These are
great radio stations, with unique
formats which appeal to two dis-
tinct audiences, giving us an oppor-
tunity to serve the market really
well. Our FM is A/C targeted to
2544, and our AM is a Big Band
45+ format. We're the only sta-
tions in Marin County. Although we
are in the San Francisco ADI,
we're designed to service the local
community and retail market.”
Prior to joining KTIM in 1983,
Mann was a sales representative
with a Marin County newspaper
and Advertising Manager of a ma-
jor retail chain.

Hern New
GSM At KSGO
& KGON

Veteran Pacific Northwest radio
sales executive Dan Hern has been
named General Sales Manager at
Gold/AOR combo KSGO & KGON/
Portland. He replaces Ray Mira-
bella, who became GM at neighbor
KWJJ & KJIB (See Page 3).

Said KSGO & KGON President/-
GM Linn Harrison, ‘“We're ex-
tremely pleased to be able to get
the best radio sales manager in
Portland to lead our strong and
professional sales department.”

Hern, who started in Portland
radio sales at KYXI (now KSGO),
arrives from crosstown KMJK,
where he spent 18 months as Local
Sales Manager. He told R&R,
“(KMJK principal/GM) Vic Ives is
perhaps the most professional ra-
dio person I've ever been around,
so I have many regrets about leav-
ing. But I have management aspir-
ations, and this position affords me
that experience. The staff here is
highly regarded, and I'm very ex-
cited about working with our new
owners, Ackeriey Communica-
tions.”
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From the minute we launched
our NEWSPOWER 1200 service,
we knew we were on to some-
thing hot

Because it delivers news
that people want to hear. It deliv-
ers news you can believe. And
it delivers it, without a glitch, at
1,200 words per minute.

That's 18 times faster than
the AP Radio Wire.

Not only that, NEWSPOWER
lets you pre-program your news.
So you get only the news you
need—state and local reports,
sports, finandial, world news
and weather.

There's something else.
With NEWSPOWER 1200, you
get a direct line to the most
pervasive, precise news staff in
the world.

Andwhen you consider
all that, you realize something.

You realize that AP
NEWSPOWER 1200 can be a
tremendous advantage in your
business, no matter what kind
of competition you run up
against '

For details about
NEWSPOWER 1200, call Glenn
Serafin, at AP Broadcast Services
(800) 821-4747.




NEWS

Fetch VP/GM At WSNY & WVKO

Al Fetch has been named VP/
GM at Josephson’s WSNY &
WVKO/Columbus, following four
years as VP/GM at Stoner’s
WYRK/Buffalo. He replaces
Stephen Joos, who resigned last
week.

Josephson Communications Pres-
ident Ed Christian told R&R,
“Many people in the broadcasting
industry brought Al to our attention
as an exemplary manager. We’re
both excited and flattered that Al
chose to join Josephson and move

than they've come in thedast three
years.”

Fetch said, “The team of profes-
sionals in Columbus has built two
great radio stations. I have so often
heard Columbus referred to as one
of the best radio markets in the
country. There’s a solid economic
base there, so I'm eager to get
there and get going.”

Before joining WYRK, Fetch
was VP/GM of KHAK/Cedar Rap-
ids.and Sales Manager at KGGO/

our Columbus stations even further Al Fetch Des Moines.

Loggins Drops By B/A/M/D

L :

Columbia’s Kenny Loggins visited the Atlanta offices of

- ko &
Is/Douglas & Assoc.

/ y Burkhart/Ab, i
recently. Pictured (I-r) are Columbia’s Alan Oreman, B/A/M/D’s Dave Logan and Dwight Douglas, Loggins,
B/A/M/D’s Jon Sinton, and Columbia’s Jim McKeon.

When Atlantic's Phil Collins came to visit the label recently, the entire promotion department was present and ac-
counted for, smiling from ear to ear. Shown (back row, I-r) are Joseph Grant, VP/Singles Promotion Sam Kaiser, Linda
Ferrando, VP/Field Of tic Lou Sic National daries Promotion Manager Lisa Velasquez, Associate
Director/Singles Promotion Andrea Ganis, Associate Director/AOR Danny Buch, New York rep Bruce Tenenbaum,
Donna Spencer, Rachelie Schlosser, Associate Director/AOR David Fleischman, Sr. VP/Pop Promotion VIn:,;s Faraci,
and Michael Gallelli. Seen sitting in the front (i-r) are Vicki Batkin, Phil, and Lisa Sansone. J

New Order Of Qwest

Qwest Records held a reception for new label artists New Order in L.A. recently. Pictured in front of party guests are
{Ir) Warner Bros. Chairman Mo Ostin, group’s Gillian Gilbert, Qwest President Harold Childs, and group’s Bernard
Sumner, Peter Hook, and Stephen Morris.

10/R&R FRIDAY, JULY 19, 1985

more winners.

WPLJ GREETS HALL & OATES — WPLJ/New York celebrated the appear-
ance of Hall & Oates at Madison Square Garden with a contest. Several win-
ners enjoyed dinner and concert tickets, and were introduced to the dynam-
ic duo backstage. Shown here are (I-r) WPLJ MD Lisa Tonacci, winner, Dar-
ryl Hall, winner, WPLJ ND/AM news anchor Shelli Sonstein, John Oates, and

North Becomes New
WKXX Program Director

WJST (T94)/Panama City pro-
grammer J.D. North has been se-
lected as PD at SunGroup’s WKXX
(KXX106)/Birmingham. He re-
places Roger Gaither, who recent-
ly became PD at WKQB/Charles-
ton. Jan Jeffries, who'd been con-
sulting the station in the interim,
has now become PD at WLS-FM/
Chicago (see Pagel).

WERC & WKXX President/GM
John Bomer told R&R, **Jan thinks
a lot of him, and J.D.’s got a good
reputation to back it up. Coming so
highly recommended, I'm looking
forward to a long relationship with
J.D. North.”

North begins his duties immedi-
ately, but will assist in finding his
replacement at T94. He told R&R,
“I'm excited about working in
Birmingham. It has been my goal
to do so for the last several years

J.D. North
now. Following Jan Jeffries, who
put the station into a winning
mode, I’ll continue with his philoso-
phies and nail the competition to
the wall.”

North’s prior programming ex-
perience includes WYYD/Raleigh-
Durham and WAEV/Savannah.

O
B
|

TeFen

KRTH DARES TO BE STUPID — Weird Al Yankovic (i) recently visited KRTH/
Los Angeles morning man Dean Goss (r) to celebrate his Grammy award for
“Eat t,” and discuss his newly-released album “Dare To Be Stupid.”

HERE ARE THE DIAPERS, WHERE ARE THE BABIES? — Capitol recording
artists Ashford & Simpson visited with WCAU/Philiadelphia staffers to pro-
mote their latest single “Babies.” Shown (front, I-r) are Valerie Simpson and
Capitol's Rick Salvador; (rear, I-r) WCAU's Hilarie Barsky, “Morning Mad-
man" Barsky, an unidentitied fan, Nick Ashford, and WCAU MD Glenn Kali-
na.
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“BEST / 7

ENTERTAINMENT
I C/VAIN
RADIO
PROGRAM—
1985"

Give your advertisers and listeners our best:
Call Mary Dillon in New York at {212) 975-7316
or Steve Epstein in Los Angeles at (213) 460-3547.




Jefferson-Pilot Buys
WNWS, Spins Off WGBS

Rockoff Broadcasting, headed by
Neil Rockoft, has agreed to sell News/
Talk outlet WNWS/Miami to Jefterson-
Pilot Communications, which in turn
will spin off News/Talk facility WGBS/-
Miami to Mambisa Broadcasting
Corp., a Miami-based company head-
ed by Amancio Victor Suarez. Prices
were not disclosed.

Jefterson-Pilot’s  transaction with
Mambisa does not include the WGBS
broadcast studios, facilities, call letters,
or advertising and personal-service
contracts. Following FCC approval,
Jefferson-Pilot plans to review the
sales/programming staffs of both
WGBS and WNWS to establish a new
personnel roster.

Said Rockoff, “The decision to sell
WNWS, which wasn't part of our origi-
nal five-year blan‘ came about because
of the escalating cost of FM radio sta-
tions. Without an FM, the longterm plan
to make it in Miami as a stand-alone AM
didn't make a lot of sense. With Jeffer-
son-Pilot selling WGBS, it makes it a
terrific deal for everybody.”

Jefferson-Pilot President Wallace
Jorgenson added, “We are especially
pleased with the purchase of WNWS
because of the strong signal it places
over Miami and Dade County, as well
as in Ft. Lauderdale and Broward
County. This new AM station will be a
perfect complement to our Easy Lis-
tening outlet WLYF.**

WGBS & WLYF VP/GM Dennis Col-
lins noted, “We'll continue News/Talk
with WNWS; WGBS, under new call

‘letters and ownership, will change to

programming aimed directly at the Hi-
spanic market.”

In addition to WGBS & WLYF, Jeffer-
son-Pilot also operates WQXI-AM &
FM/Atlanta, KIMN & KYGO/Denver,
WBT & WBCY/Charlotte, WBIG/
Greensboro, and KSON-AM & FM/San
Diego.

WNWS operates with 25 kw at 790
kHz; WGBS has 50 kw days/18 kw di-
rectional nights at 710 kHz. As part of
the transaction, Je"erson-leol will ap-
ply to the FCC for a waiver to operate
WNWS, which is licensed to South Mi-
ami, from the current WGBS & WLYF
studios in North Dade County.

Commonwealth,
Jonsson Revise
Agreement

C Br of
Northern California and Jonsson
Communications have modified their
prior agreement for the sale of the
Jonsson properties in Sacramento and
Manteca, CA. Jonsson will now be re-
taining, not selling, KENZ/Sacramento.
Commonwealth will be acquiring
KSACIS KSJO
(Stockton-Modesto), and the Heavenly
Recording Studios in Sacramento for
$11 miliion. The original deal had been
$12 million for all three properties and
the studios.

KENZ is a Class IV facility operating
on 1240 kHz, featuring Transtar's
“Format 41" presentation.

WWIZ/MERCER, PA

PRICE: $850,000

BUYER: G.B.S. Partnership
SELLER: P.S. Broadcasting Corp.
DIAL POSITION: 103.9 mHz
POWER: 3 kw at 300 feet
FORMAT: Country

TRANSACTIONS

Sandusky Buys KBZT
For $9.7 Million

Alta Broadcasting plans to sell A/C
outlet KBZT (*‘K-Best’’/San Diego to
Sandusky Newspapers for $9.7 mil-
lion, plus up to an additional $500,000

WCVIHCONNELLSVILLE, PA
PRICE: $500,000

BUYER: MAR COM Broadcasting
SELLER: Connelisville Broadcasters,
Inc.

DIAL POSITION: 1340 kHz

POWER: 1 kw days/250 watts nights
FORMAT: A/C

WWLS/MOORE, OK

PRICE: $945,000

BUYER: Stevenson Broadcasting,
headed by Robert Stevenson, who
also owns KKCC-AM & FM/Clinton,
OK and KDLB-AM & FM/Henryetta,
OK. Stevenson is in the process of sell-
ing KNOR/Norman, OK.

SELLER: Lesso, Inc.

DiIAL POSITION: 640 kHz

POWER: 1 kw

FORMAT: Oldies

BROKER: Jamar-Rice Co.

depending on KBZT's performance in
the summer Arbitron.

Alta retains ownership of KEZR/San
Jose; Sandusky also operates KNUS &
KBPIIDenver, KEGL/Dallas, KDKB/
Phoenix, KLSWKansas City, and
KLSY-AM & FMiSeattle. Sandusky
Chairman Dudley White also owns
KUNA & KSLY/San Luis Obispo, CA.

KBZT broadcasts with 21.8-kw on
94.9 mHz at 701 feet. Ray Stanfield
of Chapman Assoclates served as
broker.

WBBB & WPCM/BURL-
INGTON, NC

PRICE: $3.4 million

BUYER: Research Triangle Broad-
casting, headed by James Fort and
John Yochum. It also has interest in
North Carolina stations WSIC &
WFMX/Statesville, WFSC & WRFR/-
Frankiin, and WDSC-AM & FM/Dllion.
SELLER: Maycourt Broadcasting
DIAL POSITION: 920 kHz; 101.1
mHz

POWER: 5 kw; 100 kw at 910 feet
FORMAT: A/C; Country

BROKER: R.A. Marshall & Co.

RATINGS

Baltimore

WLIF Slips From Double
Digits; WBAL Stronger
Number Two; WBSB,
WMKR Show CHR Growth;
WIYY, WFBR
(With Orioles) Rise

Winter ‘85 Spring '85

| WLIF (B/EZ) 101 9.9
| WBAL(AC) 80 86
WBSB (CHR) 67 74
WIYY (AOR) 59 69
WXYV (B/U) 54 54
WPOC (Ctry) 60 54
WMKR (CHR) 32 48
WFBR (AC) 30 44
WBGR (Rel) 4.5 33
WYST-FM (AC) 3.7 313
WWIN (B/U) 3.4 31
WCAO (Ctry) 25 29
WWIN-FM (B/U) 31 2.9
WEBSB (B/U) 36 28
WITH (BBnd) 23 25
WCBM (N/T) 31 25
WAQSR (Gold) 1.6 21
WRBS (Rely i) 1.2
WYST (BBnd) 6 12
Spring '85
Arbitron Results

Washington

WGAY Eases Into First;
WWDC-FM Climbs To
Third; Black/Urbans Softer;
CHR Race Tightens

Winter '85 Sping '85

WGAY (B/EZ) 72 90
WKYS (B/U) 80 71
WWDC-FM(AOR) 59 68
WMAL (AC) 76 6.4
WRQX (CHR) 73 57
WHUR (B/U) 65 56
WAVA (CHR) 47 48
WMZQ-FM (Ctry) 36 4.8
WLTT (AC) 35 39
WTOP (News) 44 39
WPGC & WCLY (AC) 3.4 3.8
WGMS-AM & FM

(Clas) 32 32
WASH (AC) 32 31
WPKX-FM (Ctry) 29 31
WDJY (B/U) - 33 28
WWRC (AC) 22 24
WXTR-FM (Gold) 22 20
WYCB (Rel) 1.0 7
WBMW (CHR) 14 1.4
WWDC (BBnd) 1.3 1.3
WTKS (B/EZ) i L0.2
WHFS (AOR) 1.6 1.0

Cleveland

WMMS Still #1 After
CHR Segue; WDOK Solid
Second; WLTF Surges To

Take A/C Crown

Winter ‘85 Spnng '85

WMMS (CHR) 128 11.0
WDOK (B/EZ) 81 9.1
WQAL (B/EZ) 765 1.7
WLTF (AC) 54 73
WGCL (CHR) 67 62
WZAK (B/U) 52 6.0
WMJI (AC) 60 59
WBBG (BBnd) 45 55
WDMT (B/U) 40 42
WWWE (AC) 29 3.1
WGAR-FM(Ctry) 54 3.7
WRMR (B/EZ)* 43 35
WERE (N/T) 52 3.4
WHK (Gold) 16 27
WRQC (CHR) 21 28
WJMO (B/U) 21 17
WABQ (Rel) 22 16
WGAR (Ctry) 13 16
WCLV (Clas) 21 13
WONE (AOR) 1.0 1.0

~Formery WJW (N'T)

Pittsburgh

KDKA Still Far Ahead;
WBZZ Approaches Double
Digits; WDVE Rebounds;
WJAS, WPNT, WYDD Up

Winter 85 Spring 85

KDKA (AC) 161 15.1
WBZZ (CHR) 8.8 9.8
WSHH (B/EZ) 1.0 9.4
WDVE (AOR) 7.5 8.1
WWSW (AC) 4.8 4.9
WAMO-FM (B/U) 4.9 4.7
WHTX (CHR) 4.8 4.4
WJAS (BBnd) 2.9 3.9
WPNT (AC) 22 38
WTAE (AC) 40 37
WHYW (AC) 2.6 2.9
WYDD (AOR) 1.9 29
WDSY (Ctry) 2.9 28
WTKN (Talk) 4.7 2.8
KQV (News) 2.5 1.9
WEEP (Ctry) 1.1 1.8
WMBS (Misc) 1.0 - 1.0
WWCL (BBnd) - 1.0
WPIT-FM (Misc) 8 1.0

Format Legend
AC—Aduit/Contemporary, AOR— Album-Oriented Rock, BBnd—Big
Band, Bik—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldles, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—

s

St. Louis

KMOX, KSHE Remain
Dominant 1-2; KWK Edges
KHTR In CHR Battle;
WRTH 8Bigger;
WIL-FM Improves

Winter "85 Spning ‘85

KMOX (Talk) 209 197
KSHE (AOR) 1.9 129
WIL-FM (Ctry) 82 6.7
KMJM (B/U) 70 B2
KEZK (B/EZ) 72 56
KSD(AC) 52 5.0
KWK (CHR) 38 49
KHTR (CHR) 45 48
WRTH (BBnd) 31 43
KYKY (AC) 33 35
KUSA (Ctry) 43 35
KADI (AC) 156 23
KXOK (Talk) 25 20
KATZ (B/V) 20 1.7
KCFM (B/EZ) 16 1.7
WZEN (B/U) 1.4 1.4
KFUO (Clas) 19 13
WIL (Ctry) 1.2 11

News/Taik,
Urban Contemporary.

Rei pa

Talk—Tailk, Urbn—
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1984 SALES ANALYSIS BY STATES

CHAPMAN ASSOCIATES'

nationwide media brokers
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WRITE OR CALL FOR YOUR COPY

Janice P. Blake, Marketing Director

CHAPMAN ASSOCIATES, INC. EXECUTIVE OFFICES

1835 Savoy Drive, Suite 206, Atlanta, GA 30341 (404) 458-9226




WASHINGTON REPORT

House Again Eyes Home Taping Fees

After lying dormant for the first six months of this
Congress, the home taping issue is back. A bill imposing a
home taping royalty fee on the manufacture and import of
recorders and blank tape has been offered in the House by
Rep. Bruce Morrison (D-CT) and 20 cosponsors. Con-
sumers who tape for strictly private use would be exempt

from any finding of copyright infringement.

Rather than addressing both
audio and video taping like past
bills, Morrison’s legislation deals
only with audio. That's significant
because Congress appears some-
what receptive to the view that
home audio taping hurts record
sales. Home use of video cassette
recorders (VCRs), on the other
hand, is seen as less harmful be-
cause the devices are used largely

for “time-shifting,” or later view-
ing of programs.

Blank Tape, Recording

Device Fees

The Home Audio Recording Act
of 1985 (H.R. 2911) would require
makers and importers of recording
equipment and tape to pay fees of:

* 10% of the wholesale price of
each recorder

TRUSTEE CONCEPT GAINS FAVOR

*25% of the wholesale price of
each dual recorder (e.g., a deck
with two cassette drives designed
specifically for music copying)

e one cent per minute of tape
playing time (e.g., 60 cents per one-
hour cassette).

Dictation and other low-quality
taping equipment would be exempt
from the royalties. And Morrison
said there would be no fees on tape
used for nonmusic recording by
“broadcasters or service groups
for the blind and disabled.”

The Register of Copyright would
collect the fees and distribute them
“to the owners of copyright in mu-
sical works and sound recordings
that were included in radio or tele-

FCC Grapples With CBS,
Multimedia Takeover Attempts

Hostile takeover bids for CBS and Multimedia, which
have a combined total of 22 radio stations, continue to
dominate the FCC’s agenda, while Congress has begun
taking an active interest in the media takeover controver-

sy.

Raid-By-Trustee Okayed

In an unprecedented move, the
FCC approved a plan by Washing-
ton Redskins owner Jack Kent
Cooke to proceed with his tender
offer for Multimedia by means of
an untried trustee method.

A renewable, 180-day ‘‘short
form” transfer of control of Multi-
media’s stations to the Cooke-ap-
pointed trustee was granted. The
trustee, former Sen. Eugene Mec-
Carthy (D-MN), will buy up Multi-
media stock and assumne control if
a majority of shares are acquired,
at which time a “long form” trans-
fer to Cooke would be considered
by the Commission. If he ends up
running Multimedia, the trustee
must do so entirely independent of
Cooke’s control.

Quello Slams Interim
Control Transfer

The divisiveness of takeover is-
sues was evident in the dissent of
Commissioner Jim Quello, who
protested “the ouster of a qualified
licensee prior to determining that
the successsor is fully qualified.”
He added, “I see the majority’s at-
tempt to accomplish a halfway
transfer without full procedural re-
quirements as akin to an attempt
to accomplish a halfway pregnan-
cy. Before you know it, you are al-
ready all the way there.”

Cooke this week upped his offer
from $65 to $70.01 cash per share.
Multimedia’s management has of-
fered its own buyout plan, valued
at $55 per share, which stockhold-
ers will vote on.in early August.

Multimedia’s radio properties
are WMAZ & WVEZ/Macon, GA;
KEEL & KMBQ/Shreveport;
WWNC/Asheville, NC; WFBC-AM
& FM/Greenville, SC; and
WEZW/Milwaukee. Four addi-

Jim Quello diagnoses ‘“halfway
pregnancy*

tional stations in Louisville and Lit-
tle Rock have been sold.
Turner Opts For
Trustee Arrangement

Ted Turner last week proposed
to conduct his takeover bid for CBS
through a similar trustee setup,
which the FCC may vote on this
week. CBS strongly protested press
reports quoting FCC officials as
saying the plan would be approved.
CBS said the leaks make it appear
that the FCC lacks “both fairness
and objectivity” in the battle.

Turner’s proposed trustee is for-
mer Sen. William Hathaway
(D-ME), who would buy up stock
and control CBS until a long-form
transfer to Turner won Commis-
sion clearance.

The expedited trustee arrange-
ment became imperative for Turn-
er after FCC Chairman Mark Fow-
ler told the House Telecommunica-
tions Subcommittee last week that
Turner’s longform application
probably couldn’t be processed un-
til September.

FCC, Commerce
Committee Slate Hearings
In other developments:

informal hearings on the Turner-
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CBS fight August 1-2, but stressed
it would later hold a full eviden-
tiary hearing if “substantial and
material” questions are raised.

* The Senate Commerce Com-
mittee scheduled a hearing Thurs-
day (7/18) on S. 1312, the bill in-
troduced by Sen. Larry Pressler
(R-SD) to require FCC evidentiary

vision transmissions, or distributed
to the public in the form of phono-
records or copies.”

325 Million Albums,
Tapes Unsold

“The home taping problem has
become so widespread that music
taping is actually replacing music
buying,”” Morrison charged.
‘“‘Home taping siphons off the reve-
nues that have traditionally spur-
red the musical arts community to
put its labor and money at risk.”
Without home taping, consumers
would have bought 325 million
more albums and prerecorded
tapes in 1985, according to Mor-
rison.

Rep. Bruce Morrison

p o
SN

MINORITY EXECUTIVE COUNCIL — NAB minority activities, including step-

Ci were last

ped up job by its E

Council. (left to right)

week by the s Minority E>

include Jay Asher, WJDA/Quincy, MA; Dorothy Brunson, WEBB/Baltimore,
Ci i d:

Br ing President

hearings on hostile takeover bids
for TV networks or major TV
group owners.

w, Group W;

Glenn Mahone; NAB President Eddie Fritts; and Dwight Eilis and Claryce
Handy of NAB’s Minority & Special Services Department.

NEWS BRIEFS

First Filing Window
Brings 875 Applications
For 167 Channels
When the FCC's first-ever 30-day
FM filing window slammed shut last
week, a total of B75 applications had
been received for 167 allotments —
15 new channels and 152 channels
that were previously assigned to com-
munities but never applied for. In addi-
tion, 306 existing FMs took advan-
tage of the window to file minor

change applications.

FM Branch Chief Ray LaForge says
the volume of applications is “higher
than expected” but still “manage-
able.” It's possible the surge may
delay slightly the first filing window for
Docket 80-90 channels (13 stations
on 96.5 mHz), tentatively set for
September. Once the process gets
rolling, LaForge foresees opening two
filing windows a month to get applica-
tions in on all 684 channels within
three years.

FCC Ends Filing
Of Radio Net
Affiliation Contracts
Radio stations will no longer have to

file copies of their network affiliation
contracts with the FCC each year. An

, éstimated 3400 stations have routine-
* The FCC announced it will hold -

ly had to file contracts they maintain
with over 100 national and regional

networks.

Having the contracts available for in-
spection at the Commission may be
valuable to nets and affiliates in their
negotiations, the FCC reasoned, but
any benefits are outweighed by filing
costs and burdens on both stations
and the Commission. It also noted that
radio program sources are so abun-
dant that undue influence over a sta-
tion by a single supplier is highly
unlikely.

Stations Fair Game
For Federal Agency
Complaints At FCC

Fairness Doctrine, news distortion,
and personal attack complaints
against ABC were thrown out by the
FCC last week. However, the Com-
mission ruled specifically that the CIA
and other federai agencies have a
right to file complaints against stations
at the Commission.

At issue was a September ABC-TV
newscast alleging that the CIA plotted
to kill a Hawaii businessman. ABC
retracted the story in November. The
CIA failed to provide extrinsic evi-
dence of news distortion, or to show
that a controversial issue of public im-
portance was under discussion, the
FCC said in dismissing the com-
plaints.

Simultaneously, it threw out a re-
quest by the American Civil Liberties

Union (ACLU) that government agen-
cies be barred from filing complaints
against broadcasters.

FCC Chairman Mark Fowler ac-
knowledged, but rejected, fears of an
“intra-agency conspiracy” to stifle un-
friendly news coverage. He said the
Fairness Doctrine, rather than the
CIA, is to blame for “the danger
perceived, the pernicious and chilling
effect on freedom of speech.”

Other Key
Developments:

* WGNIChicago News Director
David Elisworth has been elected to
the RTNDA Board of Directors, repre-
senting Hlinois and Indiana.

* FCC Commissioner Dennis Pa-
trick last week underwent a smooth
confirmation hearing before the
Senate Commerce Committee. Presi-
dent Reagan has nominated Patrick to
a new term.

For The Record — A recent story
here on a $10,000 fraudulent billing
fine for WBSS/Pompano Beach, FL
incorrectly identified a station offical
as William Beaton. The correct name
is William Heaton. WBSS and Heaton
have no relationship to the Beaton
family which operates Southern
California Broadcasting Co., owner
of KIEV/Glendale, CA and KNRY/
Monterey.
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#6 in a series:

- How to use research
to 1ncrease profits

Choosing the right research firm for your Auditorium Music Test
could mean tens of thousands of extra dollars to your station.

Music Test before, you’'ll be amazed by
how much you'll learn about the musical
tastes of your listeners.

You'll make changes in your music that
will make your station sound better to your
listeners. As a result, they’ll listen longer.
Even if your average listener listens only
10% longer, that means a 10% ratings
increase.

In a large market, that can help you
increase your station’s revenues by as much
as $250,000.

But doing an Auditorium Music Test
(AMT) properly isn’t easy. Some research
firms do a better job of it than others.

Here are some questions that will help
you distinguish a good AMT from an aver-
age one:

1. Who does the recruiting?

Quality control is the key to successful
recruiting of your participants.

Surprisingly, though, most radio research
firms don't do their own research! They
farm out the work to a local facility in your
market. (You don't ask, they don’t tell you.)

As a result, there’s no quality control.

What happens? You’ve probably heard
horror stories about stations that got 100
people who all went to the same high school.
Or who “do this kind of thing all the time””

Strategic Radio Research is unique in
that all of our recruiting is done by our
staff via WATS lines from our Chicago
phone center.

This allows us to exercise total quality
control over this critical part of the study.
You get better and more reliable results.

2. What’s the sample size?

For a sample size of 100 people, your
margin of error for a typical song is going
to be +4%. Nobody can reduce that margin
of error; it's based on laws of probability.
No tricks can help.

If anyone claims that their research is

If you've never done an Auditorium

Strategic Radio Research’s reports are both clear and
comprehensive. The sample page above shows a song with
very high recognition, high popularity, and low fatigue.
(The horizontal bars indicate that the song is more popular
among older listeners and among females.)

that accurate with a smaller sample size,
they’re lying to you.

You can probably justify a sample size of
50 or 75 people in a smaller market. But
when you're playing for big stakes, you
should aim for a sample size of at least 100
respondents.

3. What questions are asked?

If your research firm asks the wrong
questions, you can't possibly get the right
answers.

You want to learn three different things
about each song: Level of recognition, level
of popularity, and level of fatigue.

To do this, we believe that you have to
ask three distinct questions about each
song. If you only ask one or two questions

per song, we believe you will get mislead-
ing results.

Our scale (which we call the “Hanson
scale”) is a series of three questions which
allow respondents to give us clear, unambig-
uous answers. That allows us to give you
clear, reliable song scores.

4. Is the research report well-designed?

If you can’t understand the report you get,
you might as well not have commissioned
the research at all.

Some reports are too simplistic. Most
reports contain a lot of detail, but are badly-
designed; they present their findings in
such a complex manner that you need a
Ph.D. instatistics to understand what you're
reading.

Strategic Radio Research’s music research
report is, we believe, the best of all possi-
ble worlds. (See example.) You get a great
deal of information about each song, but
the report is easy to read and easy to use.

Schedule your AMT now

Using the guidelines above, you should
be able to select the best research firm for
your Auditorium Music Test.

We hope that you'll choose Strategic
Radio Research:

After all, if you're planning to do some-
thing, you might as well do it right.

Call Kurt Hanson at Strategic Radio
Research today, at (312) 883-4400.

STRATEGIC
RADIO
RESEARCH

655 W. Irving Park at Lake Shore Drive
Chicago, IL 60613
(312) 883-4400



WHAT'S NEW

Radio Operator’si
License Manual Update

The tenth edition of the “‘Radio
Operator’s License Q&A Manual"
is now available. Written by Mil-
ton Kaufman, the 530-page pa-
perback contains all the informa-
tion needed to successfully com-
plete the General Radiotelephone
Operator's License examination
and the Radar Endorsement. In
addition, the book features new
1984 FCC regulations as well as
information necessary to pass the
technician certification exam giv-
en by various non-government
certifying organizations.

To help individuals prepare for
the federal tests, typical ques-
tions are presented along with
clear, concise answers. Each sec-
tion concludes with a practice ex-
am (answers at the back of the
book). A special troubleshooting
section is also provided. Among
the new topics covered are
phase-locked loop, frequency
synthesis, digital-logic circuits,
operational amplifiers, ICs, field-

effect transistors, mobile radio
equipment, test equipment, RF in-
terference, active filters, modula-
tors and mixers, and receiver sen-
sitivity.

Price: $16.95. For more infor-

mation, contact the Hayden
Book Co. at (201) 393-6308.

Top O’ The Line
Headsets
A Shure Thing

Designed for news and sports broadcasting, remote announcing, inter-
viewing and intercom systems, the SM1 and SM2 are the latest professional
broadcast headsets available from Shure. The SM1 is the single earphone
version, while the SM2 features a double earpnone.

Both units feature a unidirectional dynamic microphone with a 50 to
15,000 Hz frequency response. The earphones’ frequency response
ranges from 100 to 8000 Hz. Cables are interchangeable, which allows the
SM2 to be configured for mono, stereo, or split-feed application

For more information, contact Shure at (312) 866-2553.

ROCK TRAX

ELECTRONIC RADIO PRODUCTION LIBRARY

Edited by Don Waller

Grown
But Still
At Home

Although the nation’s economy has
been improving, a significant number
of young adults continue to live with
good ol” mom and dad. According to
USA Today, this trend began several
years ago in response to high levels
of unemployment and inflation.

For example, in 1960 only 41% of
those persons aged 18-24 lived at
their parents’ home. That figure
climbed to 46% by 1970, 49% by
1980, and reached 54% in 1983. It
held at 54% in 1984, the last year for
which these U.S. Census Bureau sta-
tistics are available.

Meanwhile. those persons aged
25-34 who -were still sponging off
mom and pop shifted from nine per-
cent of that population cell in 1960 to
eight percent in 1970 and 1980.
Three years later that figure hit 11%
and then dipped to 10% in 1984

Here are five facts about radio you
probably didn’t know, courtesy of Ra-
dio Advertising Bureau VP/Market-

WZO0U'’s Jim Cutler and ROCK TRAX just received the Gold Medal for
contest promos in the 1985 International Radio Festival of New York.
Congratulations to Jim and the folks at KGB, who just landed a huge
account with the help of four cuts from ROCK TRAX. For award winn-
ing contest promos, important advertisers and powerful programm-
ing, join stations like WHYT, Q107, 293, WMMR, WLUP, B104,
WSHE, KAFM, WZPL, KMET, KYYS, WTIC-FM, KBPI, WNEW-FM, and
get the sonic edge of ROCK TRAX. Call for your demo today.

TeCH

ing Information Ken Costa:

1) American advertisers spent
$11,196 per minute on radio during
1984, a year in which total U.S. radio
ad expenditures topped $5.8 billion

2) Americans bought 9.6 million
doliars worth of radio receivers each
day during 1984, and the total value
of these radio receivers was $3.57
billion

3) If one person was sentenced to
do all the radio listening for the entire

Radio Facts, Pt. 1

country (persons 12 +) on an average
day, it would take that person 68,633
years. (The average American listens
to radio for three hours and eight min-
utes per day.)

4) Over the last ten years, Ameri-
cans purchased 583.1 million radios
at an average-price-per-set of
$51.36.

5) Americans currently own more
personal stereo radio headsets than
videocassette recorders: 16 million
to 14.9 million, respectively. And
that’s just a fraction of the 489 million
radios in use. Think about it

thing you can hear — distinctly —

BRCWN BAC PRCDUCTI

You turn the radio down. You can't quite hear the music anymore.
You can’t hear the commercials or the jocks or the jingles. The only
" is VOICE TECH, the most powerful
vocal creations ever heard on radio 1.D.’s, slogans, contests and pro-
mos. Find out what programmers and production people are talking
about coast-to-coast by requesting the amazing demo today.

ICNS

Keep Yourself
Informed with |

482 SCUTH JASMINEE STIIEEET
QGCNIBH-92:45

DIENVER COLORADC 88224

Call 213-553-4330
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Go For The Gold!

|
| &
4-position

stereo PGM-AUD routing switches
preselector 3

Input punch
block

the MEDALIS'IC'/,,Z”

The competition is tough, but you’ll be tougher
with the all new Harris GOLD (Au) MEDALIST
Audio Console. With an excellent track record of
more than 300 units in operation in less than two
years, the MEDALIST family has achieved a lead-
ership position in the stock on-air console market.
The new GOLD MEDALIST is the premier member
of this family. ]

Everything about this board is competitive. Take
for instance its 24-carat program performance with
superb quality sound that will set you well above
the rest in your marketplace, regardless of price.
The GOLD MEDALIST provides features previ-
ously found only in much higher priced modular
boards. Features like:

Start/Stop of up to 36 sources

Remote control of all 12 input channels
Hluminated input channel On/Off switches
Expandability to 72 sources with pre-
selector switch

Comfortable padded arm rest—and more . ..

More features, better sound, exceptional price...
from start to finish, you’ll be more competitive with
the GOLD MEDALIST on your team! For more
information, contact Harris Corporation, Studio
Division, P.O. Box 4290, Quincy, Illinois 62305.
217/222-8200.

o) HARRIS

For your information, our name is Harris.
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PRO:MOTIONS

Sherman Named BP VP

John Sherman

John Sherman has been pro-
moted to VP of the radio program-

ming company B8roadcast Pro-
gramming, Inc., formerly known
as Broadcast Programming In-
ternational (BPl). Sherman will
also continue as the firm's Direc-
tor of Contemporary Program-
ming. He first joined the firm in
1984 after serving as Assistant
Manager/PD of KJRB & KEZE/
Spokane.

Loftus
VP/GM

James Loftus joins WTLQ/
Scranton-Wilkes-Barre as VP/
GM. He comes to the station from
WFIL & WUSL/Philadelphia,
where he spent the last two years
as Sales Manager. Prior to that he
was GSM at WARK &WXCS/Ha-
garstown, MD and an AE at
WCAU-FM/Philadelphia.

New WTLQ

PROS ON THE
LOOSE

Jay Walker — PD KFIV/Mo-
desto (209) 579-0225

Dave Dworkin —
KQRS/Minneapolis
522-6256

Lee Roy Hansen — PD KSJO/
San Jose (408) 238-5887

Robin Lee — Personality
K95/Tulsa (918) 835-5840

Steve Miller — Morning news
KMEN & KGGU/Riverside-San
Bernardino (714) 980-2699

Jim Robinson — Assistant PD/af-
ternoons KSJO/San Jose (408)
295-7783

Scott Summers — MD/after-
noons WNOK-FM/Columbia (803)
798-9661

Dave Weeks — Evenings WEZX/
Scranton (717) 655-6893

Bob Yates — Mornings KSJO/
San Jose (408) 289-8090-30-

Beau Rafferty — Nights Kzzu/
Spokane (509) 448-5555

Dave Shay — Late nights 79Q/
Houston (713) 995-4099

Mornings
(612)

Nancy Abramson — Nights
WLIR/Long island (212) 535-
5946

Larry Caringer — Mornings
WCCC/Hartford (203) 647-0301

Don Davis — MD/middays
WNSY/Norfolk (804) 420-5294

Michael Fuszner — PD KQ96/
Seattle (206) 742-4560

Bob Hughes — OM WLTT/
Washington (301) 983-2464

B.J. Hunter — Mornings
KOPA/Phoenix (602) 945-7028

Bill James — OM/mornings
WMEV/Tri-Cities (703) 783-9276

John “Spanky” Kessler —
Mornings KBOS/Fresno (209)
688-8689

Ray Massie — PD KFKF/Kan-
sas City (913) 677-0279

Scott Robbins — PD WMGG/
Tampa (813) 726-0305

Bob Spence — PD V100/Char-
leston (304) 925-4947

John Stoner — MD/Assistant
PD WOMP-FM/Wheeling (305)
291-1105

Arista Ups Auerbach

oy

Jess Auerbach

Jess Auerbach has been pro-
moted to Director/Production at
Arista Records. Auerbach has
been with the label since 1981,
most recently serving as Associ-
ate Director/Production. Concur-
rently, Leana Moritt has been up-
ped to Administrative Assistant/
Production.

CAPBA Taps Shilling
As President
WCBM/Baltimore News Direc-
tor Bob Shilling has been elect-
ed President of the Chesapeake
Associated Press Broadcast-
ers Association. He previously
held the CAPBA presidency in
1976.

Gilmore Elevates Flodin

Fred Flodin has been ap-
pointed General Accounting Man-
ager of Jim Gilmore Enter-
prises, which includes the
Gilmore Broadcasting Corpor-
ation and Gilmore Enterprises
Corporation. Flodin had served
as international Audit Manager for
the companies since 1981. Prior
to joining Gilmore, Flodin spent
five years with Grand Rapids-
based Seidman & Seidman,
eventually attaining the Senior
Auditor post.

RCA Names Pozner
Senior Art Director

AU\
Neal Pozner
Neal Pozner moves from

Design Director at DC Comics to
Senior Art Director at RCA Rec-
ords. Prior to joining DC Comics
in 1982, he spent two years as Art
Director at Arista Records. Poz-
ner’s background also includes a
similar stint with CT} Records
and the Associate Art Director
post at National Lampoon.

CBS/Nashville
Promotes Myers

CBS/Nashville has upped Mi-
chelle Myers to Manager, Press.
Before assuming this post, Myers
worked in a similar capacity at
E/P/A/Nashville. She began her
industry career as a CBS Records
College Marketing Representa-
tive.

AERho Elects Officers
Alpha Epsilon Rho, the Na-
tional Broadcasting Society, has
elected new officers. They are:
National President Alan Albar-
ron, VP/Public Information Jim
Miskimen, VP/Professional De-
velopment Sophia Markowitz,
VP/Regional Development Maria
Williams-Hawkins, and Execu-
tive Secretary Dr. Richard Uray.

CHANGES

Mike 1. Packman, Chairman
of the Financial Chapter of the Sta-
tion Representative Association
(SRA), elected to executive council
of Katz Communications Inc.

Barry Lewis, Senior Vice Pres-
ident of Corporate Development,
elected to the Executive Council of
Katz Communications Inc.

Christopher Snell, former
Sales Representative with Marl-
boro Ford, named Account Execu-
tive at WEEI/Boston.

Rhonda K. Amoe transferred
to Arbitron Ratings/New York as
Account Executive, Advertiser/
Agency Radio Sales.

William D. Fritz Jr., former
Media Account Executive at
WKHM Radio/Jackson MI, joined
Arbitron Ratings as Client Service
representative for Representative
& Network Radio Sales/New York.

Gary Maigrett, formerly with
the Arts & Entertainment Cable
Network, named new Account Ex-
ecutive at Major Market Radio/New
York. -

Denise Savage, formerly with
WERC/Birmingham, joined WMJJ/
Birmingham, AL as Account Execu-
tive.

Donna Ballard transferred
from Capitol Broadcasting's Ala-
bama Information Network to
WMJJ/Birmingham, AL as Account
Executive.

Karen Williamson, former
Broadcast Buyer for Bozell & Ja-
cobs Advertising/Los Angeles, ap-
pointed Account Executive at Re-
public Radio/L.os Angeles.

Louis Vitali, former Account Ex-
ecutive/Co-op Director for WKBW-
AM/New York, named Account Ex-
ecutive at Republic Radio/New
York.

ADVANCE YOUR IMAG

Call 1-800-251-2058
In Tennessee 901-320-5126
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JHAN HIBER

As Arbitron and Birch spew out the spring
numbers, there will be many stations unhappy
with their scores. Those facing another major
survey in the fall may want to conduct market
research to make sure their programming and
positioning are on target.

Old Standbys proach uses the same num-

It used to be the market
research menu offered a
fairly limited selection —
like a Chinese menu. You
could choose from Column
A (focus groups) or column
B (broad-based sample tel-
ephone studies). Before the
explosion in radio-targeted
research firms, these two
standbys were used quite a
bit. Indeed, there’s nothing
inherently wrong with ei-
ther approach today. Focus
group discussions involving
approximately ten respond-
ents each are still a good
way to get tip-of-the-iceberg
perceptual feedback.

By the same token, tele-
phone studies (usually with
~ a 400+ usable sample), are
effective ways to quantify
focus group findings. As
I've suggested before, if
you only have budget
enough to do one research
project, then the large sam-
ple telephone study should
be your priority.

There are, however, cre-
ative new approaches that
greatly expand the market
research menu. Let’s re-
view the latest state-of-the-
art tools.

Focus Update

Some firms, most notably
Surrey Research, have
gone beyond the traditional
focus group discussion con-
cept. Surrey’s Individual
Focus Sessions (IFS) ap-

ber of participants as a reg-
ular focus group study.
However, as the name im-
plies, a moderator or re-
searcher holds one-on-one
meetings with the respond-
ents rather than dealing
with the entire group at one
time. Surrey feels its IFS
technique allows the inter-
viewers to obtain more in-
depth feedback from each
respondent. This may in-
deed be the case — the in-
terviewers typically spend
about 3045 minutes with
each participant.

There are also potential
drawbacks to this ap-
proach. Some may feel that
group interaction is a real
asset to the focus group
methodology. As such, cli-
ents usually want to view
the focus groups. But since
a typical IFS project would
involve approximately 40
hours of interviewing
(about ten people can be in-
terviewed each day), this
may make it difficult for
the clients to attend all the
sessions. Also, according to
Surrey, this technique is
more expensive than the
standard focus group ap-
proach.

The Auditorium
Technique

Earlier this year I wrote
about Confrontation Analy-
sis, a technique devised by
Rob Balon. Dozens of peo-
ple are brought together in

RATINGS AND RESEARCH

New Market Research Tools

an auditorium setting but
not necessarily for music
research purposes. Instead
Balon treats this auditori-
um sample (perhaps 100
people) as a massive focus
group.

Questionnaires are ad-
ministered to the re-
spondents, and they react to
various items: TV spot
ideas, airchecks, current or
potential air personalities.
Apparently, the public’s
verbal feedback is also wel-
comed. Those comments,
combined with the ques-
tionnaire responses, form
the base for Balon’s find-
ings and recommendations.
He believes that Confronta-
tion Analysis is a good mid-
dle ground between a focus
group series and a broad-
based, large sample sur-
vey.

You may want to inquire
about this project’s cost; it
appears to be more than
what a series of focus
groups would run. How-
ever, Confrontation Analy-
sis is one way of obtaining
feedback from a relatively
large group at one time.

The Predictors.

Most large-scale percep-
tual studies have relied on
telephone surveys. Now my
firm has developed a diary-
based perceptual research
technique called the Predic-
tor.

Over the past year this
technique has been tested in
several markets with re-
gard to various formats
(AOR, A/C, Country). The
tests in Chicago, Louisville,
and Nashville indicated
people would cooperate, in
meaningful numbers, with

WEEK IN REVIEW
WE

ARAC Research Advisor Sought

With the departure of Katz's Carol Mayberry, the Arbitron Radio Ad-
visory Council is looking to appoint another research advisor by the end of the
month to finish her three-year term. According to Arbitron Sales/Marketing VP
Rhody Bosley, “The person selected will need to be away from the office
three weeks per year, plus be available for telephone conferences. Overall
duties consist of advising the elected broadcaster members regarding
technical items brought before the Council.” Anyone interested in the position
should express interest to Bosley and ARAC Chairman Larry Wexler of WPEN
& WMGK/Philadeiphia.

New Birch West Coast Head
Birch Radio Sales/Marketing VP Bill Livek has appointed a new West
Coast Regional Manager. Deborah Primo, who held a similar position with
Drake-Chenault, takes over the L.A. office effective July 22, following the

departure of Ken Gross,

a diary-type instrument
that captured listening and
perceptual information.
The Predictor is compara-
ble to Arbitron in that it
uses the same sample
source (Metro Mail list-
ings) and places diaries
over the telephone. A one-
dollar premium is included
with each diary to enhance
cooperation. Arbitron’s per-
centages of listed and non-
listed homes in each mar-
ket are adhered to in Pre-
dictor’s sample design.
This technique provides a
clear snapshot of market-
place listening. In addition,
the programming and posi-
tioning feedback from the
diarykeeper profile (those
people more likely to re-
spond to a written study as
opposed to those more like-
ly to respond to a telephone
survey) can offer a direct
line from market research
to ratings results for those
stations most concerned
with Arbitron payoff. Sta-
tions looking to stay in
touch with Birch would still
be wise to consider large-
sample telephone surveys.
On the downside, the cus-
tomized questionnaire’s de-
sign needs to be expert
since probing can’t be done
verbally. And given the ad-
ditional work involved in

printing, mailing, and in-
cluding the one-dollar pre-
miums, the Predictor is
several thousand dollars
more expensive than a
comparable sample tele-
phone survey. Not intended
to be a ratings service like
RAM, the Predictor instead
can be thought of as the
latest perceptual research
advance.

As you can see, there is a
variety of choices for those
of you considering an in-
vestment in market re-
search which, when done
well, becomes an integral
part of a winning station.
You just have to decide
which research recipe can
cook up the best numbers
for your station.

Radio Convention
Topics

A discussion of these and
other market research
methods will take place at
the upcoming Radio ’85
convention in Dallas. The
Popular Research Methods
panel is slated for Friday_
(9-13) and is one of only two
research sessions.

Besides the techniques
discussed here, the panel
will cover auditorium music
testing and its pros/cons.
Don’t miss this session.
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G ive us just 60 minutes, and we'll give
your listeners the world of music

and entertainment, “ON THE RADIO;..

"In the first 30 days, over 300 of the hottest
stations nationwide have made "ON THE
RADIO" the most listened to feature in radio.
Call now and find out why!"

400 Sunvidge Street Playa del Rey, CA 90291
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WBBMFM (CHR) 4.4 4.4 WCZY-FM(CHR) 48 65 WRKO (Talk) 58 6.7 KYUU (AC) 41 38 KDFC-AM&FM
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1136 East Campbell Ave. + Phoenix. Arizona 85014 - 602/264-3331

RUSTY WALKER

Programming Consultant

oviding a Wide Variety of Personal Consulting Services Exclusively to Country Radio

(601) 423-1046
P.O. BOX 417 IUKA, MISSISSIPPI 38852
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It often takes an extra effort to stay ahead of
the pack. We'll go that extra mile.

Watch Us!!!
JPC
Jeff PollackICommunications, Inc.

984 Monument St., Ste. 204, Pacific Palisades, CA 90272, (213) 459-8556, Telex #706880
International Programming Advisors AOR/CHR/AC/Oldies/Country
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AOR ALBUM
57

“Sweet, Sweet Baby
(I’m Falling)”

Produced By Jimmy Iovine

On Gelfen Records, Cassettes and Compact Discs
Management: Carlyne Majer
©1985 The David Geffen Company.

GEFFEN J
RECORDS
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Anaheim-
Santa Ana

KIIS-FM Softer, Still
Dominant; KBIG Climbs
Into Second Place;
Angels Assist KMPC;
KZLA Doubles

Fall ‘84 Spring '85

KIS-FM (CHR) 101 9.1
KBIG (B/EZ) 5.3 6.8
KABC (Talk) 5.6 5.7
KJOI (B/EZ) 5.1 4.9
KLOS (AOR) 4.6 47
KMPC (BBnd) 3.8 4.3
KOST (AC) 43 4.3
KROQ (AOR) 4.2 4.3
KKHR (CHR) 3.9 4.0
KMET (AOR) 3.6 3.9
KRTH {Gold) 3.8 33
KNX (News) 4.7 3.2
KFWB (News) 1.9 25
KZLA (Ctry) 1.3 25
KHTZ (AC) 2.0 2.3
KWIZ-FM (AC) 1.2 20
KNOB (B/EZ) 20 20
KLAC (Ctry) 1.3 1.8
KFAC-FM (Clas) 1.7 1.6
KFI (AC) 2.1 1.6
KIQQ (CHR) 1.9 1.6
KMGG {AC) 25 1.6
KIKF (Ctry) 9 15
KUTE (B/U) .8 1.4
KEZY-FM (CHR) 1.3 1.3
KTNQ (Span) 8 1.2
San Jose

KGO Potent Perennial
Power; KBAY Runner-up As
KWSS Slips; KIOIl, KARA
Pace AIC Growth;

KEZR Softer

Winter 85 Spring ‘85
KGO (NT) 85 88
KBAY (B/EZ) 54 56
KOME (AOR) 52 53
KWSS (CHR) 57 45
KIOI (AC) 25 43
KCBS (N'T) 36 42
KYUU (AC) 44 41
KARA (AC) 29 3¢
KSOL (B/U) 35 37
KSAN (Ctry) 37 36
KLOK (AC) 34 34
KNBR (Misc) 20 30
KLZE (B/EZ) 28 28
KEZR (AC) 45 2.6
KLIV (BBnd) 32 26
KSJO (AOR) 28 23
KEEN (Ctry) 44 20
KFOG (AOR) 28 20
KOIT-FM (B/EZ) 10 20
KLOK-FM (AC) 13 19
KDFC-AM&FM (Clas) 1.5 1.8
KNEW (Ctry) 7 18
KAZA (Span) 6 17
KNTA (Span) 16 1.7
KQAK (AOR) 1.7 1.6
KITS (CHR) 12° 15
KSFO (AC) 10 14
KBLX (B/U) 16 1.3
KABL-FM (B/EZ) 14 12
KHTT (CHR) 12 10
KBRG (Span) 1.1 1.0
KFRC (CHR) 1.4 10

RATINGS

Riverside-
San
Bernardino

KGGI Surges To Top
As KIISFM Slips; KFI,
KRTH, Big Band
Stations Rise
Falt '84 Spring '85

KGGI (AC) 58 87
KIIS-FM (CHR) 95 7.9
KDUYO (B/EZ) 67 68
KFI(AC) 34 50
KBIG (B/EZ) 51 47
KRTH (Gold) 32 43
KNX (News) 33 38
KOST (AC) 46 38
KFXM (BBnd) 13 36
KLOS (AOR) 36 36
KMET (AOR) 37 34
KOLA (AOR) 23 27
KKHR (CHR) 20 24
KNSE (Span) 14 24
KMPC (BBnd) 8 18
KCAL (Span) 16 15
KCALFM (AOR) 15 15
KQLH (AC) 33 158
KROQ (AOR) 9 15
KWDJ (Ctry) 1.1 14
KCKC (Ctry) 21 1.2
KABC (Talk) 28 1.2
KNTF (Ctry) 19 12
KBON (AC) 3 11

Spring '85
Arbitron Results

San Diego

Padres Propel KFMB
To Number One; KGB,
XTRA-FM Notch AOR

Growth; KJQY,
KSDO-FM, XHRM,
KLZZ Slip

Winter "85 Spring '85
KFMB (AC) 55 9.2
KGB (AOR) 6.9 8.6
KJQY (B/EZ) 9.7 7.8
KFMB-FM (AC) 6.5 6.2
XTRA-FM (AOR) 4.2 6.1
KSDO (N/T) 5.4 55
KSDO-FM (CHR) 6.1 5.4
XHRM (B/U) 4.8 4.0
KLZZ (AC) 53 40
KIFM (AC) 3.6 3.7
KFSD (Clas) 2.7 3.6
KPQP (BBnd) 41 32
KSON-FM (Ctry) 30 28
XTRA (Gold) 2.5 27
KBZT (AC) 2.6 23
KYXY (AC) 31 2.2
KMLO (BBnd) 1.6 2.1
KCBQ-FM (Ctry) 21 1.7
XHIT {CHR) 1.2 1.7
KNX (News) 1.8 1.6
KCBQ (Ctry) 13 1.4
KEZL-FM (AC) 1.2 1.3

Hartford-
New Britain

WTIC-AM & FM Even More
Awesome; WRCH Jumps
To Double Digits; AORs,

FM A/C’s Soften

Fatl 84 Sprng 85

WTIC (AC) 18.6  20.1
WTICFM(CHR) 141 158
WRCH (B/EZ) 9.4 120
WHCN (AOR) 67 61
WRCQ (BBnd) 53 45
WIOF (AC) 51 42
WPOP (News) 41 37
WDRC-FM (AC) 55 35
WCCCFM(AOR) 4.7 34
WKSS (CHR) 24 34
WDRC (AC) 2.7 24
WWYZ (AC) 26 20
WPLR (AOR) 8 10

Buffalo

WJYE Reclaims First Place;
WBUF Soars Into Third;
WPHD New CHR Leader;

WKSZ Zooms-
Into Contention
Falf ‘84 Spring '85

WJYE (B/EZ) 9.4 9.8
WBEN (AC) 99 96
WBUF (AC) 57 7.4
WECK (BBnd) 8.1 6.9
WPHD (CHR) 4.9 6.2
WYRK (Ctry) 7.4 56
WNYSFM(CHR) 66 55
WKBW (AC) 50 55
WBLK (B/U) 7.2 5.1
WKSZ (CHR)* 18 50
WBEN-FM (CHR) 4.1 4.6
WGR (AC) 5.3 4.2
WYSL (CHR) 3.2 2.4
WGR-FM (AC)** 5.2 2.3
WUFO (B/U) 14 1.6
WUWU (AC) 23 1.0
*Formerly WRXT (CHR)
* *Fommerly WGRQ {AOR)}
Cincinnati

WKRQ First, Back In
Double Digits;
WLW Buoyed By Baseball
Book; WWEZ Adds Three;
WBLZ Up;

AIC Race Tightens

Fail '84 Spring '85

WKRQ (CHR) 9.6 106
WLW (AC) 6.5 10.3
WKRC (AC) 103 96
WWEZ (B/EZ) 60 9.4
WEBN (AOR) 87 7.4
WRRM (AC) 74 66
WBLZ (B/U) 52 6.3
WCKY (NT) 65 55
WLLT (AC) 43 51
WUBE (Ctry) 46 42
WKXF (Ctry) 48 28
WSKS (AOR) 40 28
WCIN (B/U) 3.0 23
WDJO (Gold)* 44 19
WSAI (Ctry) 19 16
WNOP (Jazz) 6 10

“Formerly WMLX (BBnd)

£~
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LAURA'S NEW SINGLE, “SPANISH EDDIE”
From The Album, HOLD ME e
| (Also Available As A 12" Single)

In just three years she’s become a major female vocalist.
And a major voice on the music scene.
Now with “Spanish Eddie,” Branigan’s back.

WATCH FOR LAURA BRANIGAN ON TOUR THIS SUMMER!
AND WATCH FOR THE ““SPANISH EDDIE VIDEO.

(81265) V 47 v

Produced by Jack White for Family One Music, Inc. (FOMI) _"LAN e ——

Management: Susan Joseph « Grond Trine Management ON ATLANTIC RECORDS AND CASSETTES @Ug@

1985 Atlantic Recording Corp. @4 Warner Communicoions Co.




REED BUNZEL

20 QUESTIONS

NETWORKS/PROGRAM SUPPLIERS

Interpreting The Official

Rhetorical

There is a law in physics that states “for every action
there is an equal and opposite reaction.” A similar axiom
holds true in reporting: “for every statement there is an
equal and opposite understatement.”” Many “‘on the re-
cord” comments spark outbreaks of ORD (official rhe-
torical doublespeak), which require a deft application of
journalistic interpretation. For example, “you won’t
have me to kick around anymore” might induce some
journalists to catch up on their Constitutional law.

Since networking is subject to
its own share of this verbal “hide-
the-salami,” the following quiz
suggests how to separate fact
from rhetoric. Simply read each
statement, study the given respon-
ses, then select the interpretation
that best applies. Successful com-
pletion of this subjective exercise
wins you no prize, but it can lead
to a better understanding of cor-
porate politics — and may help you
“close-caption” your own boss’s
vocabulary. One note: any simil-
arity to comments made by per-
sons either living or dead is grate-
fully acknowledged.

The Test
1. We're very excited with the ini-
tial reaction to our new program.

a) Our traffic department loves
it.

b) Now if we can only get the ad-
vertisers interested.

c) We're still a little new at this.

2. We have a general overall vi-
sion of what we want this show to
accomplish.

a) We're still dissatisfied with
what this turkey sounds like.

b} Do you know a good pro-
grammer who works cheap?

¢) It probably won’t be ready
for a few years.

3. The show is actually a very
eclectic mix . . .

a) It has a wide demo appeal.

b) We don’t know where we're
going with it.

c) Fire the guy who dreamed
this up!

4. We're pleased that our pro-
gramming has found a niche.

a) Just don’t ask me what that
niche is.

b) Not many stations have
shown an interest yet, but we’re
keeping our fingers crossed.

c¢) It’s harder selling this stuff
than we imagined.

5. Response from advertisers is
tremendous.

a) We’ve received four phone
calls already.

A LOT OF OUR
FRIENDS ARE CONSULTANTS,

BUT 'OFF THE RECORD' WE

9. There's no question that FM
stations need a good network
newscast.

a) We haven’t had any luck
signing FM stations yet.

b) AM radio doesn’t attract the
right demos.

¢) FM stands for Feeble Man-
agement.
10. Research is important, but you
can'’t forget gut feeling.

DON'T THINK THEIR DATA
1S5 WORTH MUCH.

b) We've got a sales call next
month.

¢) We’re thinking this program
might be better as a cash-only
venture.

6. Cash gives stations more pro-
gramming latitude than barter
does.

a) We can’t get any advertisers
interested.

b) Affidavits are too much trou-
ble.

c) What’s barter?

7. Syndication. looks simple, but
it’s actually a very difficult busi-
ness.

a) We don’t need anyone else in
this business, so stay out.

b) When I first got into this I
almost lost my shirt.

¢) You'd be better off opening a
steakhouse in India.

8. There's an entire shopping list
of things a network can do better
than a station.

a) But I left the list in'my other
suit.

b) Anything you cando, I can do
better. :

c¢) Care to see our compensatiof
plan?
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RE<EARCH 15 IMPORTANT,
BUT You CAN'T FORGET
GUT FEELING.

14. There’s definitely going to be
some attrition in the syndication
business.

a) Too damned many people are
in the business already.

b) Please don’t ask to see my
balance sheet.

¢) Eight swing punk countdown
shows are just too many.
15. We're going to stop running
this place like a big corporation.

WERE THINKING
THIS PROGRAM MIGHT

a) A lot of our friends are con-
sultants, but off the record we
don’t think their data is worth
much.

b) We’'re going to hedge a bit be-
cause we may eventually have to
lay the blame on someone.

¢} We can’t afford research.

11. We have a total of 2500 affili-
ates.

a) Added up over the years. Not
all at one time, of course.

b) But I left the list in my other
suit.

c¢) Affiliates? I thought you said
audience.

12. We're the biggest network in
the country.

a) We make more money than
anyone else.

b) We have more shows than
anyone else.

¢) We have more affiliates than
anyone else.

13. We placed first in our target
demo in RADAR.

a) We’re #1 in women 27-29.

b) Most of our prime listeners
are redheads.

c) We don’t believe in audience
measurements.

a) Tighten your belts — we're in
for a bumpy ride.

b) Don’t buy that new BMW.

¢} We’re moving the company
to Dallas.

Doublespeak

16. It's my intention to run the net-
work as if I owned it.

a) This place has been losing
money hand over fist and that’s
going to change.

b) I'm glad I don’t own it.

¢) The staff is glad I don’t own
it.

17. We have entertained discus-
sions with several parties, but the
network is not for sale.

a) Someone has made an offer,
but the press can’t know about it
yet.

b) Make an offer. Please.

¢) I gave you the same answer
last year.

18. We have a tremendous oppor-
tunity for growth.

a) We just cleared our first sta-
tion.

b) We just found our first adver-
tiser.

c¢) We have nowhere to go but
up.
19. Things are going like gang-
busters.

a) What are gangbusters?

b) We're eternally optimistic
about our company’s future.

¢) The future looks bright for
network radio.

20. The future looks bright for net-
work radio.

a) How do you expect me to
answer this question?

b) We want to maintain the con-
fidence of our advertisers.

¢) Anything would be better
than 1984.

NETWORK SPOTS

One More, With Feeling

Radio Sales International is intro-
ducing “European Top 40,” a new,
three-hour, syndicated countdown
based on a survey of Europe's top
music. The weekly program is produc-
ed in London, and RSI says it is suita-
ble for AOR, New Music, and CHR
stations.

For more information call (516)
599-7030.

King Of Hearts

Associated Broadcasters is again
presenting a “birthday” broadcast of
“‘Elvis: The Legend Of A King.” The
three-hour updated version of the an-
nual feature is availabie for broadcast
during the month of August; the sug-
gested airdate is the weekend of Aug-
ust 16-18 (Elvis died August 16,

1977). Hosted by John Leader, it's
available on a barter basis, with ABI
reserving six of the 24 commercial
avails.

For more information, call Don Vo-
gel at (415) 827-2382.

Hiney Crest

“Hiney Wine"” syndicator Dorsey
and Donnelly Enterprises has an-
nounced that Big Red, Thor, and
Ophelia Hiney are set for their own
feature-length movie. The film,
scheduled for release in 1986, is be-
ing written by Mel Brooks and Ronnie
Graham. Radio stations involved with
the Hiney Wine promotion will receive
promotional tie-ins, including sneak
previews and camec appearances.
Call (817) 640-0392 for more infor-
mation.




| The Weekend | | The Week Of |

July 27-28
The Countdown (WO)
Madonna/Sting
Countdown America With
John Leader (USR1)

Huey Lewis & The News
Dick Clark’s Rock, Rofi,

& Remember Us);
Jerry Butler |
Dr. Demento (WO)
The worst of Or. Demento

Future Hits (WO)
Loverboy/Katrina & The Waves/Julian Lennon
The Great Sounds ws)
Buddy Rich

Hot Country Gold (BRE)
Shelly West/Tammy Wynette

Hot Ones (USR1)
Howard Jones

Live From Hard Rock Cafe  (NBCE)
Pee Wee Herman/Kim Cames

Metalshop (MJ1)’
Grim Reaper

Music Makers (NP)
Helen Forrest

Musical! (WO)
Trivia quiz

Musical Starstreams (MS)
Soencer Brewer

On The Radio (NSBA)
Michael Jackson

Power Cuts (GSN)
Jelt Beck (7/28)

Rock Chronicles (WO0)
Supertramp/Robert Plant

Rock Week (WO)

Paul Young/Hooters
Scott Shannon’s Rockin’

America Top 30 (WO)
Sting/Beach Boys/John Catterty
Siiver Eagle (ABCE)

Bellamy Brothers (7/27)

Solid Gold Saturday Night (USR2)

AB(}S of rock & roll (7/27)

Spirit Of Summer {CBSR)

Dean Torrance/Lionel Richie/Carl Wiison/
Chicago/Ofivia Newton-John

Super Gold (TRAN)
Top 20 from 20 years ago

Superstars Of Rock (BRE)
Power Station

Superstar Portralts (BRE)
Men At Work

Superstars Rock Concert (WO0)
Jourmey

That's Love (WO)
Tom Jones/Lawa Branigan/Ed McMahon

Top 30 USA {CBSR)
One-hit wonders

Weekly Country Music
Countdown (us)
Crystal Gayle

July 29-August 2
Country Today (MJ)
Gary Morris
Earth News (WO)
‘Sting/Lainie Kazan/Tom Hanks/.fim Belushi/

John Boorman
Encore with
Wiltiam B. Williams (W0)
1953: Les Paul/Mary Ford
In Concert (W0)
Katrna & The Waves
Live From Gilley’'s (WO0)
Tom T. Hall
O#f The Record (WO)
Robert Plant/Eurythmics/Ratt |
Off The Record Special (WO)
SurvivorhJohn Catferty
Pioneers In Music (DIR)
Roling Stones (7/29)
Shootin’ The Breeze (WO)
Freddie Jackson/Maze/Commodores
Solid Gold Country Us) I
Letty Frizzeli/Stars in the news/

Feature year 1981
Special Edition (WO)
Melba Moore
Star Trak (WO)
Hall 8 Oates/Paul Hardcastie/Gino Vannell
Star Trak Profile (WO)
Hall & Oates P1. 2

ceesssraasanas

NETWORKS/PROGRAM SUPPLIERS

ABCD = ABC Direction Net

American Media Services
\ssoclated Press

All Star Radio

= Batle Mountain Broadcasting
BRE = Bamett-Robbins

€8 = Continuum Broadcasting
€8S = CBS Radio

CBSR = CBS RadioRadio

CRN = Creative Radio Net

CMW = Comedy Writer

CW = Clayton Webster

OIR = DIR Broadcasting
FOY = Focus On Youth
GSN = Globai Satelite Net
IN = innerview
LBP = Lee Bailey Prod.
London Wavelength
MBS = Mutual Broadcasting
ME = Multimedia Entertainment
MJI = MJI Broadcasting
MS = Musical Starstreams

NBC = NBC Radio
NBCE = NBC Radio Entertainment
NP = Narwood Productions
NSBA = NSBA Productions

PEM Inc

Progressive Radio Network
Public Interest Aff.
Radio International
Strand Broadcast
Syndicate It

OU = NBC The Source
SP = “The Spirit” Productions

TRAN = Transtar

US = The United Stations
USR1 = United Stations Radio Network 1
USR2 = United Stations Radlo Network 2

WRN = Weedeck Radio Network

WO = Westwood One
YRN = York Radio Network

NEWS & INFORMATION FEATURES

July 22-26

COMEDY l

GENERAL
INFORMATION

Daily Feed * (DCA)

GOP senators stranded/boring summit planned/
Idaho potatoes meltdown/Classic Cola wars/
medicinal purposes only

Hiney Wine (DM)
Happy birthday/Hiney ges/ciesning fid/
Hiney lei

Laugh Machine (PRN)
Bl Cosby/Steve Martin/Don Adams/
Gallagher/Bob Newhart/Rodney Dengerfield

Ed Busch Talk Show (AP)

Overweight Americans/troubled economy/
abortion doctor (7/20)

Trivia expert Dave Tanner/trade imbalance
(7/21)

Computer Program (PRN)

Software for children/tap computers/super-
micros/co-processing boards/standards

News Blimp {PRN)

Macho men/horoscopesiwaler supply
problemsinew hairdos/mainutrition

Something You Should Know(SBS)

Managing people (7/22-23)

Auto repairs (7/24)

Successful marriages (7/25)

Sound Advice (PRN)

Power ratings/speaker cross-over/time delay

distortion/subwoofers/micro speakers

Waldenbooks Review (wWo)

Arthur Lyons/“Beaches"/"A Passion For

Excellence”/“Great Sex

YOU BETTE YOU BET — Bette Midler recently appeared at the Improvisa-
tion in Los Angeles to record her first stand-up comedy album. Pictured with
her backstage (-r) are a few of her closest friends: DIR Broadcasting’s
Bob Kaminsky and Jerry Blatt, Midler, Improv owner Bud Friedman, writer
Bruce Vilanch, and accompanist Mark Shaman.

LETTER RIP — '‘Radio USA For Africa'’ cohost Mary Turner and USA For
Africa artist Kim Carnes hold the grand-prize-winning letter from Michele
Bogosian, who was one of thousands to flood Westwood One with mail dur-
ing.its “‘Radio USA For Africa’’ letter-writing campaign.. Michele's prize: one
of the few posters signed by artists who recorded ‘‘We Are The World.”’

DISNEY GIRLS — Sally Jessy Haphael recently took her NBC Talknet show
on the road, broadcasting live from Walt Disney World’s Contemporary Ho-
tel in Orlando. Demand for studio audience tickets was so high that some fis-
teners booked themselves into the hotel just to get a seat.
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MAKING YOUR SUMMER CONSTRUCTIVE

The Book Is
In The Mail ..o

The book is over. Now what?

We live in a world of ‘“‘wait and see” radio.
“Let’s talk about it when the book comes out.”
In the meantime, let’s sweat and think up ex-
cuses for a possible drop in the numbers.

Our signal needed im-
provement. They outspent
us on promotion. We didn’t
get things approved soon
enough. Our new morning
person didn’t start ’til May
6. We're still working the
bugs out of the new music
computer research system.
The diaries didn’t fall in the
right counties.

We’ve all experienced
both lucky and unfortunate
breaks in the ratings. We
also don’t always predict
the correct outcome.

We sounded great . . . but
we dropped. It was a “wob-
ble.”

Get Your Act Together

No matter what appears
in your column, July re-
mains one very important
month for your radio sta-
tion. Having your act to-
gether by August sets the
stage for solid growth in
September, additional pre-
sence for the new season,
and better numbers in the
fall book. But nobody’s go-
ing to have a constructive
summer unless they start
now before the big book —
whatever it holds in store —
hits the streets.

Many factors and small
decisions determine our
success or failure. Now is
the time to start evaluating
your station’s posture and
its relation to the rest of the
market before looking at

“Nobody’s going to have
a constructive summer
unless they start now
before the big book . . .
hits the streets.”

those numbers that will cer-
tainly end up being second-
guessed anyway.

Yes, ours is a business
where we live or die by the
book. Ours is also a busi-
ness that demands constant
preparation, organization,
and looking ahead. The
numbers that we’ll get in
July, after all, only reflect
things done between March
17 and June 19, and prepar-
ation for that period was
way back during last Janu-
ary and February.

Don’t worry about the
book. Even before it’s out,
it’s history.

Summer Tune-Up

Your station, however,
isn’t history (unless it sud-
denly went dark or became
a car wash last week).
You’re on the air right now
and the feeling, sound, and
presence you project is all
that’s important to the lis-
teners who'll be recorded in
future surveys . . . like the
one that started on June 20
in the majors and, more im-
portantly, the one starting
September 19.

The major markets al-
ready have a pretty good
idea about how they’ll look
in those blue-striped jour-
nals of fate due out this
month. It’s like high school
— a couple of D’s on two of
three exams in the marking
period and even an ace on
the last one won’t get a B on
your report card.

Now is an excellent time
to monitor and review. Get
out of the station on one of
these early summer daze
and casually listen for an
hour apiece to your station
and the other major forces
in your market. Show busi-
ness has always been some-
what of a gamble. Although

“Don’t worry about the
book. You're on the air
right now and the
feeling, sound, and
presence you project is
all that’s important to the
listeners who'll be
recorded in future
surveys.”

being different hasn’t been
in vogue recently, same-
ness can spell defeat.

This is the opportunity to
take some chances. Experi-
ment. Develop talent in
vacation shifts or change
people around for a week.
Let summer signal a tune-
up. Expand your parame-
ters. Reevaluate where
every station’s on-air ‘‘ter-
ritory” lies. Take advan-
tage of the situation and ex-
pand your scope, forcing
others to remain narrow

At last! An attorney who's been there. Over 15 years of small and major market radio
programming, sales and management. Member NY & DC bars. First phone. (Save this ad.)

BARRY SKIDELSKY

Attorney/Consultant

Mergers e Acquisitions e Turnarounds e Profit Improvement
132 East45th Street New York, NY 10017

212/370-0130
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Clark Smidt

Broadcast advisor Clark
Smidt heads Brookline,
MA-based Clark F. Smidt,
Inc. His commercial broad-
casting career dates back
to 1966 and includes man-
agement posts with West-
inghouse, Blair, and CBS/
FM.

and circle their wagons
without room to move.

Productive Fun

Regardless of what the
book is going to say, July
should find you well into
planning the September/
October advertising/pro-
motion/marketing cam-
paign. There’s. plenty of
time to run many ideas up
the flagpole, and there’s al-
so plenty of time to review a
variety of new design ideas
and mock-ups.

Summer promotions
might not have big book im-
pact but they do have last-
ing effect. People wait all
year for summer, and ev-
erything that happens dur-
ing these vacation months
is magnified. Folks will re-
member “last summer” in-
to Thanksgiving so take ad-
vantage of this immediate
level of excitement.

Without losing control,

your station can have a real
fun and productive sum-
mer. It’s like going to camp
as a kid. When you came
back, everything felt differ-
ent. You had new security
and independence. Every-
one said, ‘“Haven’t you
wn?”

That’s what summers
can be about in the broad-
cast biz. The time is right.

“Don’t play wait and
see. Listen and hear.”

Go for it! Don’t play wait
and see. Listen and hear.
Make your adjustments,
moves, additions, subtrac-
tions, and have some fun.

Remember, having fun is
not staying the same.
That’s boring. But isn’t it a
lot of fun to go into the New
Year as a big winner be-
cause of what you started
today, six months earlier?
Give that thought some
heavy play.

' Keep Yourself
Informed with
The Industry’s

ewspaper ?\)3“ p&

Weekly

Call 213-553-4330

For Subscription Information
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HARVEY MEDNICK

ANATOMY OF AN IDEA

‘Yupscale’ Promotion

Just in case you've been living on a deserted island
for the past year, one of today’s prime marketing targets
is the Young Upwardly Mobile Professional. Or, as he is
better known, a yuppie. Yuppie popularity has earned a
Newsweek cover and seemingly knocked the preppie
clean out of our consciousness. Not since the word hippie
was coined has a term emerged that so accurately repre-
sents a group of people. also the people that Adult/Con-

Yuppies embrace certain sym-
bols of success as their
hallmarks; i.e., the BMW,
American Express Gold Card,
Trivial Pursuit, Sony’s Walkman,
sushi, and croissants. These are

temporary stations covet in their
audience composition. Yuppies
are affluent, conspicuous con-
sumers, ranging in age from the
late 20s through mid-30s.

The “Last Yupper” poster you

ONE YEAR AGO TODAY

® JOE DENTON NAMED PD AT KLOL/HOUSTON

¢ TED UTZ BECOMES OM AT KTXQ/DALLAS

® ROGER W.W. GARRETT NAMED PD AT KRBE-FM/HOUSTON

® CHUCK MORGAN NAMED PD AT KIXK/DALLAS

®#1 CHR: “When Doves Cry” — Prince (WB) (3rd week)

®#1 AIC: “Stuck On You” — Lionel Richie (Motown)

® #1 B/U: “When Doves Cry" — Prince (WB) (5th week)

® #1 Country: "That's The Thing About Love" — Don Williams {MCA)

{3rd week)

®#1 AOR Track: "Missing You" — John Waite (EMI America)
®#1 LP: “Born In The USA” — Bruce Springsteen {Columbia) (5th week)

FIVE YEARS AGO TODAY

® IRWIN STEINBERG CHAIRMAN; FRED HAAYEN, BOB SHERWOOD
VICE CHAIRMEN; DANNY DAVIS, JOHN LEWIS SR. VPS

AT POLYGRAM

® JOHN LUND BECOMES VP AT SUNBELT

¢ BRIAN MOORS NAMED STATION MANAGER AT WHN/NEW YORK
¢ DAVID BARRETT NAMED GM AT KWK & WWWK/ST. LOUIS

® #1 CHR: "Magic" — Olivia Newton-John {MCA)

® #1AIC: "Magic" — Olivia Newton-John (MCA)

®#1 B/U: “Give Me The Night" — George Benson (WB)

® #1 Country: “Barroom Buddies” — Merle Haggard & Clint Eastwood

(Elektra)

® 41 LP: “Emotional Rescue” — Rolling Stones (Rolling Stones/Atco)

TEN YEARS AGO TODAY

® RON JONES NAMED PROGRAM MANAGER AT WHK/CLEVELAND
®#1 CHR: “The Hustle" — Van McCoy (Avco)
®#1 AIC: "Listen To What The Man Said" — Paul McCartney & Wings

(Capitol) (2nd week)

@ #1 Country: "Touch The Hand" — Conway Twitty (MCA) (2nd week) |

8 #1 LP: "One Of These Nights" — Eagles (Asylum) (4th week)

Dick Rakovan

see above grew out of this craze
and was subsequently picked up
by WFYR/Chicago, whose demos
fall right in line with the yuppie
profile. To illustrate how a not-
designed-for-radio poster even-
tually became associated with the
medium, I decided to trace the
“Last Yupper” idea from concep-
tion through distribution.
The Idea

The “Last Yupper”’ poster is the
brainchild of an Evanston, IL cou-
ple, Steve Fiffer and his wife
Sharon Sloan. (By the way, it’s
very yuppiesque for married
couples to have different last
names.) Steve, a 34-year-old
writer and former attorney, said
the idea for a parody of Da Vinci’s
“Last Supper”’ popped into his
mind a few months ago at 5:30am.
Ironically, he was in the midst of
writing a book, ‘‘So You’ve Got A
Great Idea: Now What Do You
Do?”. He bounced his brainstorm
off Sharon, a doctoral candidate in
English literature. She loved it.
“Then we tried it on some com-
mercial photographer friends
of ours,” Steve continued, “and
they loved it. So we decided to get
together and do it.”

The Cast

Steve and Sharon conferred
with photographers Chuck and
Lynn Shotwell and decided not to
cast the poster with professional
models. Steve explained, “We
thought there were enough people
who looked the part, maybe even
more natural.” The Shotwells,
who photographed Steve and
Sharon’s wedding, combed
through the Fiffers’ album for
potential candidates. Decisions
were based upon finding people
who could duplicate the poses on
the original Da Vinci fresco.

Steve said, “We knew we want-
ed a pregnant working woman, a
jogger, and so forth. Almost
everyone we contacted was will-
ing. My accountant, my broker,
three lawyers from the firm
where I practiced, and my wife
are in it. (But) I'm not.” In-
terestingly, none of the people who
appear in the poster were told why
they were being photographed.
They only knew they were taking
part in a group photo.

The group was also responsible
for selecting the props, although
Steve indicated these were quite
obvious. “The big problem was
what to do with the guy in the cen-
ter. For a long time we couldn’t
figure out whether to put a person
in there or use a picture of John
Lennon, Gary Hart, or a person be-
hind a Wall Street Journal.” Final-
ly Sharon came up with the idea of
having the guy pay for the dinner
with a check in his hand, which
represents the group’s consumer-
ism.

The Radio Connection
Steve decided to run a trial ad in
the Reader, a Chicago
entertai oriented pap-
er, a couple of months before the
poster came off the presses. Inital

reaction was encouraging, and a
local TV station did a spot on the
poster.

WFYR/Chicago GM Dick Rako-
van routinely uses the Reader as a
market information source. He
noted, “It’s distributed in our
building and has demographics
which match those of our
listeners. Iuse it to find out what’s
going on. When I saw the box ad
for the poster, I ordered one.”

Once Dick saw the poster he
knew he had something with great
promotional possibilities. ““It was
so damn clever. It not only mat-
ches our audience demos but
melds in exactly what we sound
like.” So Dick ordered 500 for
WFYR and then contacted fellow
RKO GM Joe Kelly (WROR/Bos-
ton), who requested a similar
amount.

WFYR’s call letters were print-
ed on the poster, which is in the
process of being distributed to
time buyers at local and national
agencies. Dick said, “They are
25-28 years old, and it’s a perfect
way to reach them with a fun item
from the station.”

In Good Taste?

There was no negative reaction
to the poster. As Steve quickly
pointed out, “We were parodying
Da Vinci, not a religious event. If
Leonardo wanted to take issue
with us, he might have a bone to
pick.”

“The Last Yupper” is a good ex-
ample of thinking on an associa-
tive level. Dick Rakovan saw the
poster ad and associated it with
the overall image of his station. I
know you can’t think promotional-
ly all the time, but you should pay
close attention. Otherwise the pet
rocks, frisbees, painter’s hats and
“Last Yupper” posters will
feature somebody else’s logo, not
yours.

R&R FRIDAY, JULY 1G, 1085/27



N S
i gz \ % k £ b
@ré 1 £
v . ‘t"’

L W

the new single
“take on me”

{7-29011)
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B9 add
WLS-FM add
WKTI deb 27
KWK on
CKGM on
WFLY deb 35
Q100 36-33
93Q on

WPST on
WKRZ-FM add
WTLQ on
WBBQ 40-38
WJZR add
WNOK-FM on
WZLD on
WANS-FM on
WZYP 38-34
KITY 36-34
WKZL deb 37
WKDD add
7104 39-34
CKOI on
KQXR deb 40
KDON-FM deb 40
KCPX add 35
KISN add
CFTR on
WFBG add
WIKZ add
WJAD on
WCGQ deb 39
Q104 on
KTDY on
WPFM deb 38
KKQV on
WHSL. 39-35
WRKR 24-19
WDBR on
KHTX deb 37
KZOZ add
OK95 35-32
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Last weekend’s phenomenal Live Aid
concert was such a resounding success that
some stations haven't even stopped playing it
yet. At least that's the story in Cleveland, where
two competitors have reportedly been airing
tracks from the live broadcast. One station
denies the charge; the other says it'li continue
until someone tells 'em to stop. An ABC
spokesman says the network has fielded
numerous complaints about stations either
pirating or replaying the radio signal. FYI, the
radio rights for the concert were cleared for one
broadcast only, and ABC warns those who
broadcast any part of the show are breaking the
law and will be dealt with accordingly.

By the way, the next few weeks are not the
time to take a vacation at ABC. President FRED
PIERCE has directed management to cut the
staff by 3.5%, which could mean almost 450
layoffs, affecting all levels and departments.
Names, ranks, and serial numbers of the
casualties are to be submitted by August 1;
cutbacks will commence shortly thereafter.

ABC maintains that the reductions aren't part of
an austerity plan to please CAP CITIES, noting
that the staff has already been trimmed by
several hundred over the last few years.

On the eve of WKTU/NEW YORK's debut
as AOR K-ROCK (see Page One), 11pm-3am
personality ROSKO apparently let INFINITY
have one in the chops when he opened the
mike. Rosko reportedly fired a volley of
disparaging remarks against the company and a
top executive. Not surprisingly, Rosko is no
longer working there.

But the big question of the week is what will
be the future for the station’s 4-7pm personality
‘ DAN INGRAM? Dan, who is on vacation, will
return in two weeks to find his airshift suddenly
occupied by former PD QUINCY McCOY. It's a
rare time when one of New York’s shining stars
becomes available.

Meanwhile, now-former CHR rival Z100
continued its tormenting of New York jocks —
this time, WNBC'’s DON IMUS. Upon hearing
that Don was semidepressed over his latest
numbers, SCOTT & ROSS expressed their
concern and offered $50 each to six listeners
every hour if they'd monitor Don for a 30-minute
period and then place a “stroke” call to him on
WNBC's request line to tell him how good he
sounds. Z100 called it “Operation Imus Aid”
(they did it the day before “Live Aid”). Our New
York City ears tell us the OIA rehearsal calls
aired on Z100 were hilarious.

A group of unnamed investors represented
by attorey David Rubenstein has withdrawn its
$17 million offer for bankrupt UPI. Rubenstein
complained that UPI was dragging its feet on
considering the offer so it could “shop around”
for other proposals.
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KZEW TO THE RESCUE — Live Aid organizer Bob
Geldof was so impressed by KZEW/Dallas's “Texas
Aid” campaign, which raised $16,700 through collec-
tion points at area record retailers, that he called the
station to chat for eight minutes on-air, despite his
busy preconcert schedule. Saying, “I wish there
were more stations like you,” Geldof called the AOR's
efforts “brifliant.”

Stalemate In San Francisco: Looks like a
fittle contractual contretemps between
provocative morning man ALEX BENNETT and
the new management at KKCY/SAN
FRANCISCO (formerly KQAK). Bennett
apparently feels his contract, bought by KKCY
from KQAK, guarantees him creative freedom
(including live audiences), while KKCY sees it
otherwise. So upon returning from vacation
tthere's that word vacation again), he was asked
to play along with the new AOR format. VP/GM
BRUCE BLEVINS said, “We'd like to have him
aboard; he's very talented.” But Alex chose not
to, and is now “suspended with pay” while
lawyers scrutinize the fine print of the contract,
which binds Bennett for another two years with
a noncompete provision. Quoth Alex, “I've
chosen not to renege on the artistic freedom
granted me under my contract and knuckle
under to the station’s demand that | adhere to
their rigid format.”

The rumor mill was cranking in L.A. this
week about GOLDEN WEST (which owns
KMPC here) buying Urban outlet KUTE from
INNER CITY. As a matter of fact, there were
some talks, but nothing was consummated.
GWRB has been chatting with other
broadcasters in town, and may well continue
doing so.

A surefire source for gossip is Detroit, and
this week WMJC takes center stage. Amidst
last week’s departures of evening and
overnight/fill personalities JOE COSTELLO and
ROY STEPHENS, a format switch was the talk
of the town, but PD BILL ROTH says no such
change is planned. He is planning to add some
new players, as Joe and Roy haven’t been
replaced yet, and Bill must still find a new
morning show to replace ELLIOTT & ST.
JAMES, now at WFYR.

SCOTT ROBBINS is no longer the PD at
METROPLEX's WMGG/TAMPA. [s there
another format change in the wind when the
new PD is announced?

RICK DEVLIN resigned last week as
VP/Director of ABC TALKRADIO. Nothing is
firmed up yet, but Rick plans to go into group
ownership and management. ABC says
Devlin's siot will be filled.

Continued on Page 30
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WNYS 98PXY WKDD 2102
WHTX WRCK WRQC WGLF
94Q KZB - WMEE WHSL
KEGL wQiD wJxQ WBNQ
WGCL KXX106 KOFM WDBR
KHTR WSSX KIKX KDVV
KOPA WDCG KZZU KFMW
KS103 WANS-FM  WFBG KGOT
KPLUS WZYP WJAD KBOZ-FM
WFLY WOKI WCGQ KCDQ
WVSR KX104 KISR KTRS
WTIC-FM Y107 Q101 KHTX
RI-104 WRNO WXLK SLY96
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The first single from his new solo album
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Produced by Micael McDonald and Ted Tampleman
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Sources at the ELECTRONIC MEDIA
RATING COUNCIL believe a replacement for
departing Exec. Director JOHN DIMLING may
be named next week. John is leaving at the
end of July for a new assignment with
NIELSEN.

RICK SPRINGFIELD, RCA RECORDS, and
WESTWOOD ONE joined forces Monday
(7-15) to donate $50,000 toward fighting
hunger in America in the names of 500 radio
listeners chosen by local stations around the
country. The generous effort is called “‘Heart
Beats Hunger In The States.” Said Rick,
“People who might not otherwise have been
able to participate can share the sense of
goodwill and charity.”

BILL KIRKPATRICK, head of SUMMIT
COMMUNICATIONS’ radio division, is out after
only four months on the job. President DICK
STAKES is overseeing radio operations while
the company searches for Bill's replacement.

The studios of WINZ-AM & FM/MIAMI
were ringing with excitement tast week as a
.22-caliber bullet came whizzing through a
window in the sales office, past the head of
Account Exec STU STARK. Police recovered
the bullet and glass fragments to run through
ballistics. WINZ is in a remote area where a
number of gun owners practice open-field
target shooting and hunt for small game, so
the bullet’s probably a stray . . . right?

To provide refief for backlogged requests
for diary reviews, ARBITRON is considering a
mail-in system for reservations. The ratings
firm is also looking at allowing two stations in a
room in a split-shift summer schedule. It's
expected some decisions will be made in the
next two weeks.

WSIX/NASHVILLE morning personality
GERRY HOUSE is leaving the station after nine
and a half years. He’s signed with GAYLORD
BROADCASTING, owner of competitor WSM-
AM & FM/NASHVILLE and THE NASHVILLE
NETWORK cable TV channel. No one’s
talking, but it appears Gerry wilt join WSM
(AM) as host of “The Waking Crew” morning
show once his present contract is fulfilled.
Meanwhile, Waking Crew host CHARLIE
CHASE will soon be leaving that position to
concentrate more on TV. He already has a
show on WSMV-TV and is cohost for the
syndicated “This Week In Country Music.”

WASH/WASHINGTON is offering a
$1000 reward to anyone who tapes the
morning personality or team that the station
eventually hires. Looking to get someone out
of your market and make some money at the
same time? Better yet, send a tape of
yourself, score the job, and collect the reward!
T&R to PD JOHN MOEN immediately.

Sateliite-delivered nighttime programming
for GREATER MEDIA stations? Not entirely out
of the question, as VP/Programming JULIAN
BREEN is looking at ways for the company to
send its own programming into the sky.
WMJX/BOSTON and WMGK/PHILADELPHIA
already have soft nighttime programming;
couid KHTZ/LOS ANGELES foliow suit?
There’s a lot of speculation, but for the record,
no contracts have been signed, nor are there
even definitive plans.

Kansas City, Here | Come: There's a plum
programming post open at KFKF following the
departure of PD RAY MASSIE. Call GM TOM
BRESNAHAN at (913) 321-3200 . . . Across
town, KUDL PD DENE HALLAM is looking for
a morning man to replace CRAIG WILLIAMS,
who's left the station.

In Baton Rouge, KQXL Sales Manager
JOHN WILSON has moved up to GM, while at
WYNK-AM & FM, former Parkersburg
programmer MIKE RING is the new PD.

WBCN/BOSTON promotes MD BOB
KRANES to Asst. PD/MD . . . WNOK-
FM/COLUMBIA welcomes PETER HAMLETT
back as PD, with JEFF CLARK staying on as
OM . .. VI00/CHARLESTON PD BOB
SPENCE will resign, effective August 3.

Longtime MCA National
AOR promotion rep JAY
McDANIEL has formed a
company called
MUSICSTREAM with
RECORD BAR Chairman
BARRIE BERGMAN. Based
at Record Bar HQ in
Durham, the firm will
specialize in CHR/AOR
promotion and marketing.
In a unique twist,
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Jay McDaniel
Musicstream’s plans include retail promotion
tie-ins to Record Bar and LICORICE PIZZA
stores.

Ahoy, matey: Best wishes to
WBNQ/BLOOMINGTON morning man/MD
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