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FCC DEREGULATES :
BUSINESS PRACTICES

The Commission votes to eliminate seven
station business practices, including con-
test and ratings rules. Three additional
policies, one of which covers fraudulent
biling, are also earmarked for possible
deregulation.
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PEOPLE IN THE
NEWS THIS WEEK

« Dave Parks VP/Operations, Ron Parker
PD at KKBQ-AM & FM

Jim Richards PD at KYKY

John Driscoll OM at WLZZ & WZUU
Tom Gorman National Promotion
Director for Capitol

Rene Evans Station Manager, Robert
Glasco PD at KLZI

Chris Xampmeler Station Manager at
KUUT

Brad Hunt National AOR Promotion
Director at Elektra/Asylum

¢ Jon Konjoyan Director/Singles at A&M
Gary Isaacs GM, J.J. Salvia GSM at
KJYO

Michael Ellis National Music Director,
Terry Danner Director of Research at
Doubleday

Bllly Bass resigns as VP at Chrysalis
Shella Shipley National Promotion
Director at MCA/Nashville

Ross Elder GSM at WZOU

Jim Moyer GSM at KCNR-AM & FM

v
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SALES 8 MENAGEMENT

In conjunction with this week’'s RAB Sales
Management Conference, R&R takes a
look at "Radio and Revenue.” Included in
this special supplement are industry fore-
casts from RAB President Bill Stakelin and
Chairman Richard Harrls, an overview of
RAB marketing and sales tools, an exami-
nation of the Certified Radio Marketing
Consultant program, and a guide to suc-
cessful planning sessions.
Page 25

Newsstand Price $3.50

THE INDUSTRY’S WEEKLY NEWSPAPER

Former WGCL/Cleveland
PD Bob Travis has been select-
ed as Operations Manager/PD
at First Media’s newest acquisi-

tion WKKT/Bosten,. wh
plans to debut an, umﬁfn
GM Mark Schwartz told
R&R, “Bob has demonstrated
an ability to succeed in a hi
competitive major market
Cleveland, and to remain in a
situation for a long time. He has
an eye toward .
and that fits in with First
Media’s policy to advance from
within whenever possible. All in

Bieler New Viacom President

WMZQ/Washington, DC VP/
GM Brian Bieler has been nam-
ed President of parent Viacom
Radio. That position had been
open since last month, when
former President Norm Feuer
resigned.

Viacom Broadcasting Presi-
dent Paul Hughes said,
“Brian’s a terrific guy who's
done an outstanding job for us
in Washington. He has a wealth
of successful experience in
operating stations; we're look-
ing forward to his taking that

Jeffries
Named

WGCL PD

WGCL/Cleveland MD/mid-
day personality Tom Jeffries
has been promoted to Pro-
gram Director, succeeding
C.C. Matthews, who left last
week to program KWK/St.
Louis. At the same time,
WGCL night personality Sha-
dow Stevens moved up to Mu-
sic Director.

Station President/GM Kim
Colebrook told R&R, ““If any-
body in the country had knock-
ed on my door with a resume
like Tom's, I would have
jumped at the chance to hire
him. But when that person is
in your own backyard it's an
easy decision. Tom has an in-
tense desire to win, and that’s
what we need.”

Before joining WGCL three
years ago, Jeffries program-
med KTAC/Tacoma and
WZZP/Cleveland (now WLTF),
and worked on-air at WDRQ/
Detroit and WMET/Chicago.
He said, “I've watched and
learned from everyone else
and now it’s time for this sta-
tion to really do things right.
I'm going to predict a turn-
around for us in the spring
book. Our sights are set dnly
on winning, as we reestablish
this station as a pure CHR ele-
ment for the market. We will
have all the tools to work with
to win, and with the help of
Shadow Stevens as my MD, I
can’t help but feel positive
about our future.” Jeffries ad-
ded that he will retain an air-
shift.

# T—
Brian Bieler

experience and translating it in-
to our radio operations as head
of the group.”

Of his appointment, Bieler
told R&R, ““This is the ultimate
challenge. The oppportunity to

work with Viacom's incredible
resources, both in people and
facilities, culminates 15 years of
radio. The group has made
great strides in the past year,
and I look forward to helping
the growth and vitality con-
tinue.”

Prior to joining WMZQ in
June 1983, Bieler spent 12 years
with Sudbrink Broadcasting. He
started there in 1971 as GSM at
WLYF/Miami under Feuer,
later serving as VP/GM at
WLIF/Baltimere, WORJ/Or-
lando, and KPOI/Honolulu.

Bieler’s replacement at
WMZQ is expected to be named
shortly.

Boike Returns To
KPKE #D HeIm

Following Tim Fox's depar-
ture for WKTI/Milwaukee (see
separate story), KPKE/Denver
Assistant PD Mark Bolke has
resumed his former duties as
Program Director, a post he
held before KPKE changed for-
mat from AOR to CHR a year

ago.

VP/GM Eric Stenberg com-
mented, “We're happy that he
stuck around after Tim joined
us when we made the transition.
During that time he’s gained
the seasoning needed to handle
the job on his own.”

A station staffer since 1982,
Bolke previously worked as Re-
search Director at co-owned
KDWB-FM/Minneapolis. “I've
inherited a winning situation
with a great staff and the sup-

Mark Bolke

port “of Doubleday,” he told
R&R. “With four of us in the
CHR race, we're in a very com-
petitive market, but KPKE will
continue to grow. The staff is al-
ready in place, and with our
dominant position, a lot of
changes anen’t going to be
necessary.”

WKTI Traps Fox As P

After a year as PD at Double-
day’s KPKE/Denver, Tim Fox
has accepted the Operations
Manager/PD assignment at
WKTI/Milwaukee. He replaces
Dallas Cole, who became PD at
WLS-FM/Chicago earlier this
month.

VP/GM Steve Smith told
R&R, “Pm really delighted to
have Tim here. He's an out-
standing PD, and in fact, has
always been high on our list.
Tim  brings impressive pro-
gramming credentials to
WKTI. Since Dallas and Tim
are such close friends (having

__Tim Fox
both programmed WZOK/
Rockford), they share similar
programming philosophies.
FOX/See Page 4

format in early o &3

WKKT Selects Travis
As Program Director

along relationship
for us.”

Travis programmed WGCL
for six years and WIFI/Phila-
delphia for three prior to that.
“From what I can see,” he said,
“‘the market already has
enough Hot Hits-type CHRs. I
intend to take all of the good
tools First Media can provide
and deliver a personality-
oriented adult CHR, playing all
the hits, minus the hard, metal-
edged records. There is a real
need for a full-service, fun-to-
listen-to station in Boston, and
WKKT will fill the void.”

Moen To
Program

WASH

John Moen

Former WEZI/Miami PD
John Moen has been named
Program Director at WASH/
Washington, succeeding Bill
Tanner, who coincidentally re-
placed Moen at WEZI (now
WHQT). WASH acting PD Kid
Curry will pursue a program-
ming position elsewhere.

VP/GM Tom Durney told
R&R how Moen fits into his
recently-announced plans to re-
turn WASH from CHR to A/C.
“I really like a guy who's been
at one place for a long period of
time, rather than one who hops
around. John’s national pro-
gramming experience gives
him a rare overview, and his
knowledge of the A/C format,
as well as this market, makes
him the perfect candidate. John
was handicapped at WEZI with
a limited signal, but I intend to
give him the tools necessary to
implement our return to a per-
sonality A/C format. By mid-
February we’ll be well on our
way.”

Moen said, ‘“This is a return
to the area and city I lived in for
eight years as PD of WLPL/
Baltimore, OM at 0K100/Wash-
ington, and then as National PD
for United Broadcasting’s nine-

MOEN/See Page 4
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NAB Investigates Ratings Alternative

A resolution passed unanimous-
ly last week at the NAB Radio
Board meeting which urges the
formation of a Radio Audience
Measurement Task Force to study
and report by June on the “crea-
tion of a nonprofit entity to collect
audience research for the indus-

Proposed by Medium Market
Committee Chairman Ken John-
son, the resolution states that
broadcasters are ‘‘greatly con-
cerned with the quality of radio
audience measurement” and the
“high costs and annual rate in-
creases and their impact.” Thus,
according to NAB spokespeople,

the Task Force has been asked to
delve into the methodology to be
used in collecting radio audience
data, as well as-the acceptability
of such data to the advertising
community.

Johnson told R&R the impetus
for the plan came “from broad-
caster frustrations with ratings
service inconsistency. We want to
see what might be done to stan-
dardize measurement proce-
dures. It also might be conceiva-
ble that the NAB could offer this
service to its members as an addi-
tional inducement to join up.”
However, Johnson added, ‘“We’re

study at this time. After the in-
vestigation, the NAB could say,
‘Forgetit.’”

Moen

Continued from Page 1

station chain, so I feel like 'm
coming home. Tom and I real-
ize that the original heritage of
WASH needs to be recaptured
again, and we intend to design
the station for the needs of the
market, without preconceived
plans. This market forces
creativity and that’s what we’re
going to give it.”

E/A Staffers Carried Away By Xavion

When Mirage/Asylum artists Xavion toi

~ TR

ured recently wil

ith Hall & Oates, they stopped by the label’s office in New York

to lift spirits. Pictured here (I-r) are E/A VP Mike Bone, E/A’s Lisa Frank (airborne), Xavion members Derwin Adams and
Dexter Haygood, and E/A VP Greg Peck.

Workd Sitizenz Unite

with World Sitizenz, its first band. The debut album will be out shortly. Pictured

is now in b

here (I-r) are: World Sitizenz’s London McDaniels and Phil Roy, Manhattan VPs Gerry Griffith and Bruce Garfield, World
Sitizenz’s Khris McDaniels, and Manhattan President Bruce Lundvall.
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Mutual Launches New
not suggesting anything but.a Satellite SerVice

The Mutual Broadcasting
System has formed Mutual Satel-
lite Services, a new telecom-
munications system offering na-
tionwide distribution of program-
ming and high-speed data. This
division provides uplink and
downlink- capabilities to program-
ming suppliers and will utilize two

Bass Resigns
As Chrysalis
VP/Marketing

Billy Bass

Only nine months after rejoin-
ing the company, Chrysalis VP/-
Marketing Billy Bass has resign-
ed. A longtime record industry
executive, Bass had earlier worked
for the label as Sr. VP/Promotion
& Creative Services until 1981. He
later held promotion positions at
WMOT and Motown before com-
ing back to Chrysalis last April.

Bass told R&R, “During my
tenure at Chrysalis, the company
set new sales records, making
1984 the best year in its history.
The advertising, promotion, mar-
keting, and creative services de-
partments are set in place, and
Chrysalis is now prepared for an
even better '85.

“My job is now completed, and I
look forward to working with
another record company that
could benefit from my experi-

ences.”

systems — MutuaLink and Multi-
Comm - for satellite delivery via
Westar IV,

MutuaLink- is a point-to-point
satellite delivery system pro-
viding transmission of radio/data
signals, while MultiComm is a
point-to-multipoint distribution
service communicating encrypted
information over FM subcarriers.

Mutual Exec. VP Jack Clem-
ents said, “The radio business is,
has been, and always will be the
roots of the Mutual Broadcasting
System. But since introducing
satellite technology to commer-
cial radio several years ago, that
has become part of our roots too.
We’ve researched and successful-
ly tested some of these new
businesses during the last three
years and determined that there is
a market for them. Through
Mutual Satellite' Services we will
give them our unqualified sup-
port.”

In addition to providing a means
of distribution, Mutual Satellite
Services will also assist busines-
ses in creating ad-hoc networks
and working out the logistics of
program transmission,

Fox
Continued from Page 1 .

'This is an ideal segue from one
programmer to another.”

Noting the intense competi-
tion between four CHRs in the
market, Fox remarked, “I
wouldn’t be going there if I
didn’t like the cold or felt I
couldn’t hold my own among
the other CHRs. Milwaukee is
not too dissimilar from the
market I'm leaving. Dallas
assembled the finest airstaff in
town, and all I want to do is
build on his foundation. This
move puts me closer to my
home town of Dayton, OH, and
signals the completion of what I
set out to do in Denver, which
was to build one of the finest
CHRs in America.”

Succeeding Fox as KPKE PD
is Mark Bolke (see separate
story).

KLZ]

Driscoll

KJYO

Konjoyan

Continued from Page 3

commented, ‘“To be involved in a station in
your home town is a thrilling experience,
and to have FairWest as a consultant is ic-
ing on the cake. I'm looking forward to a
great 1985.”

Kampmeier, who was unavailable for
comment at presstime, was KLZI's first
PD, having previously worked as GM at
WPLR/New Haven.

Continued from Page 3

In addition to serving as OM, Driscoll
replaces the morning team of Buck
McWilliams & Chris 0’Connor. “It’s like a
homecoming for me,” he said, “and I'm
looking forward to the battle. I don’t have
any preconceived ideas about what needs to
be done, outside of fine-tuning.”

Driscoll, whose background includes pro-
gramming and on-air work at KTNQ/Los
Angeles, WCFL/Chicago, and KIMN/Den-

Hunt
Continued from Page 3

followed six years in promotion for MCA
Records. Hunt told R&R, “I'm excited
about the new Elektra Records, and work-
ing with Mike Bone, the regional album
staff, and the entire promotion force. I'm
looking forward to putting together the best
possible album promotion team for break-
ing artists in the future.”

ver, indicated a PD would be named in the
near future.

Continued from Page 3

look to expand all of our efforts in promo-
tion, visibility, market and sales presence,
and of course, ratings. KJ103 is in a leader-
ship position, and we intend to stay there.”

Salvia previously served as GSM of
CCC’s co-owned Oklahoma News Service.
Isaacs noted, “J.J. has been in the sales
arena here for a number of years. Not only
does he have excellent sales skills, but he
also knows everyone in the marketplace.
He’ll be a direct and immediate help tous.”

KKBQ

Continued from Page 3

established winners, and with the support of
the excellent staff already in place, we'll
continue our dominance. I'm louking for-
ward to working with Ron Parker, whose
work I've been aware of for some time.”

Parker added, ““This is definitely a career
move I had been hoping for. The best part is
that this has happened right in my own
backyard here at KKBQ.” Parker’s back-
ground includes programming stints at
Tampa outlets WLOF and WLCY ;. he earli-
er worked as Research Director/air person-
ality at WQXI-AM & FM/Atlanta.

e

Continued from Page 3

Konjoyan assumes the position previous-
ly held by Stone, who moved up to VP last
year. “My return affirms A&M’s commit-
ment to bring home singles in 1985,” he
said. “This is an opportunity to work with
two of the top promotion executives in the
business, as well as a well-organized and
well-motivated field team.”

Gorman
Continued from Page 3

Gorman, who begins his assignment upon
relocation to Los Angeles, is a veteran of
Midwest regional promotion at Arista,
A&M and Elektra/Asylum. He said, “This is
something I've been working toward my
whole life. It feels great to be with a
wonderful organization like Capitol. The
product ahead in 1985 is fabulous, and it will
make this new position very exciting and
challenging.”

&




WWWD
WABZ-FM
WPRR-FM
WADZ-FM
KLYD
WMAR-FM
WIGY-FM
KMAZ-FM
WAYC
WGEZ
WWUS-FM
WHLM-AM/FM
WHTT-FM
KBOZ-FM
WYSL
WKIF-FM
WOFF-FM
WKAD-FM
KKAZ-FM
WBBM-FM
WKRM
WKXL-FM
WHUB-FM
WYGO-AM/FM
WVSG
WHIR
WCZY-FM
KDCK-FM
WGMK-FM
KVMX-FM
WUFF-AM/FM
WECL-FM
WLVY-FM
WIMX
WQBZ-FM
WXXQ-FM
WZXM-FM |
WTBZ-FM
WIJE)
WTIC-FM
WASA

Albany, NY
Albemarle, NC
Altoona, PA
Americus, GA
Bakersfield, CA
Baltimore, MD
Bath, ME
Beatrice, NE
Bedford, PA .
Beloit, WI

Big Pine Key, FL
Bloomsburg, PA
Boston, MA
Bozeman, MT
Buffalo, NY
Cadillac, M!
Camilla, GA
Canton, PA
Cheyenne, WY
Chicago, IL
Columbia, TN
Concord, NH
Cookeville, TN
Corbin, KY
Cornwall, NY
Danville, KY
Detroit, MI
Dodge City, KS
Donalsonville, GA
Eastland, TX
Eastman, GA
Elkhorn City, KY
Elmira, NY
Florence, SC
Fort Valley, GA
Freeport, IL
Gaylord, MI
Grafton, WV
Hagerstown, MD
Hartford, CT
Havre de Grace, MD

KQFM-FM
WHKY-FM
KKBG-FM
WBLU-FM
WMQT-FM
WTIB-FM
KICK-FM
WKMI-FM
WBPM-FM
WLAN-FM
KLMS
KKHR-FM
WKZZ-FM
WKMZ-FM
WAKH-FM
WKCD-FM
WINZ-FM
WCVM-FM
WMIK
WKGL-FM
WSYY-AM/FM
WBTT-FM
WBAM-FM
WMOR-FM
WQXX-FM
WCLG-FM
WPCN
WKCI-FM
WTIX
WNPQ-FM
WKTU-FM
WHMP-FM
WKHI-FM
WMNS
WIMA-AM/FM
WHLY-FM
WIYD
WILQ-FM
WCAU-FM
WRCZ-FM
WKPL-FM
KQRR-FM
KSKD-FM
WAVT-FM
WJJB-FM

DAN ING

SRTELLITE
~ SURVEY

BECAUSE OF...

Hermiston, OR
Hickory, NC
Hilo, HI
Hinesville, GA
Ishpeming, MI
luka, MS
Junction City, KS
Kalamazoo, MI
Kingston, NY
Lancaster, PA
Lincoln, NE
Los Angeles, CA
Lynchburg, VA
Martinsburg, WV
McComb, MS
Mechanicsburg, PA
Miami, FL .
Middlebury, VT
Middlesboro, KY
Middletown, NY
Millinocket, ME
Milwaukee, WI
Montgomery, AL
Morehead, KY
Morganton, NC
Morgantown, WV
Mt. Pocono, PA
New Haven, CT
New Orleans, LA
New Philadelphia, OH
New York, NY
Northampton, MA
Ocean City, MD
QOlean, NY
Orange, VA
Orlando, FL
Palatka, FL
Pensacola, FL
Philadelphia, PA
Pittsfield, MA
Platteville, WI
Polson, MT
Portland, OR
Pottsville, PA
Poughkeepsie, NY

KQQQ-FM Puliman, WA
WEKY Richmond, KY
WXLK-FM Roanoke, VA
WPXY-FM Rochester, NY
KSIT-FM Rock Springs, WY
WWMR-FM Rumford, ME
WFXZ-FM Saginaw, Ml
KHTR-FM St. Louis, MO
KISN-FM Salt Lake City, UT
WCDO/WSID  Sidney, NY
WTOE Spruce Pine, NC
WMCD-FM Statesboro, GA
WQKX-FM Sunbury, PA
WNTQ-FM Syracuse, NY
WMGG-FM Tampa, FL
WVTS-FM Terre Haute, IN
WTGA-FM Thomaston, GA
KELI-FM Tulsa, OK
WUUU-FM Utica/Rome, NY
KCAZ-FM Walnut Ridge, AR
WARE Ware, MA

KLEU Waterloo, 1A
WXLC-FM Waukegan, IL
WBMB/WBMI West Branch, MI
KNIN-FM Wichita Falls, TX
KUKU Willow Springs, MO
KUAD-FM Windsor, CO
WWRW-FM Wisconsin Rapids, WI
KYZZ-FM Wolf Point, MT
WXLO-FM Worcester, MA

WBZK/WDZK York,"SC

If you'd like to be part of this success
contact David West in New York
(212) 975-2097 or Steve Epstein in
Los Angeles (213) 460-3547.

P The Programming Service
with the CBS Difference
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Shipley Heads

MCA/Nashville Promotion

Shelia Shipley has been ap-
pointed National Director of Pro-
motion for MCA/Nashville, filling
the vacancy created when Patti
Olsen returned to independent
promotion in December.

In ki the 1ent
Senior VP and MCA/Nashville
GM Bruce Hinton said, “Shelia
has been in the chair for the past
two months, and a look at the
charts quickly confirms the ex-
pertise and organization she has
brought to the department. I
couldn’t be more pleased that this
richly-deserved appointment is
now official.”

Shipley came to MCA in March
1984 as Manager of Promotion and
was.elevated to Director/Market-
ing & Sales a few months later.
She told R&R, “For the last nine
months I've called on retail ac-
counts; it's given me a different
perspective of the record busi-
ness. Taking this position is like

Shelia Shipley

coming home to radio, which is
my first love. I'm very proud to be
a part of the MCA promotion
team.”

Prior to MCA, Shipley was Dr-
rector/Career Coordination for
Hallmark Direction Company, an
artist management firm. She pre-
viously spent five years in sales
and promotion at RCA Records.

Elder Upped To WZOU GSM

WHDH & WZOU/Boston Na-
tional Sales Manager Ross Elder
has been named GSM for WZOU,
while retaining his NSM title. Now
handling the day-to-day national
sales duties for both stations is
WZOU Account Executive Karen
Berch.

Elder came to the Blair stations
six and a half years ago as an Ac-

FOGERTY’S ALL-STAR LINEUP — The entire Warner Bro;
to meet John Fogerty and preview his new album “Centerfie

count Executive, and became
NSM in 1981. When asked about
working with the CHR outlet, he
said, “Having been involved with
AM stations all my life, this is go-
ing to be a good learning experi-
ence for me. WZOU is on the verge
of exploding into a major Boston
station, and I'm excited to be part
of it.”

¥ ..

Lenny Waronker and Chairman Mo Ostin.

NATALIE COLE SIGNS WITH MODERN — Modern Rec
tract; her first Modern LP project is now underway. Celebrating the signin
manager Dan Cleary, Modern Director/Urban Contemporary Music Marc Kreiner, Col
and Atlantic President Doug Morris.

ANYTHING BUT AN AVERAGE GORRIE — Former Ave
LP “Sleepless Nights" at a recent executive listening p:
Promotion Step Johnson, A&M President Gil Friesen,
Kenny McPherson, VP/A&R Jordan Harris, and VP/East

PLAYING TO WIN IN "85 — Capitol artists LRB recently joined with
of the band’s tenth Capitol LP “Playing To Win," featuring new vocalist John Farnham. From left (front row) are: Picture
Music Int'l Director/Music Video Development Mick Kieber, Director/A&R Bobby Colomby, LRB's Stephen Housden,

/ izati (with son Timothy), manager Geoff Schuhkraft, Pasha Studio’s Carol Peters,

g
LAB’s Wayne Nelson, producer Spencer Proffer, Triad Artists’ John
are: assistant engineer Hanspeter

and engineer Duane Baron.

erage White Band Jeader Alan Gorrie premiered his debut A&M solo
arty. From left, manager Dave Margereson, National Director/R&B
Gorrie, Almo Irving Publishing President Lance Freed, manager
Coast Operations Michael Leon.

friends and label execs to commemorate the release

Marx, and VP/A&R Ray Tusken. From left (back row)
Huber, the group’s Graham Goble, Farnham, Steven Prestwich, and David Hir A

MUSIC, RESEARCH APPOINTMENTS

s. Records national promotion team was flown to Los Angeles
1d."” John is seen front-and-center, flanked by label President

ords has signed vocalist Natalie Cole to a longterm recording con-
g are (I-r) Atiantic VP/Wast Coast Paul Cooper,
le, Modern President Paul Fishkin,

Ellis, Danner Take
Doubleday National Posts

Doubleday Broadcasting has
created two national positions in
its programming department,
naming WAPP/New York PD Mi-
chael Ellis, National Music Direc-
tor, and WHN/New York Direc-
tor/Marketing & Research Terry
Danner as Director of Research.
Doubleday VP/Programming Da-
vid Martin told R&R, ““In recogni-
tion of their considerable talents,
(President) Gary Stevens and I
are proud to announce these ap-
pontments. Terry and Michael re-
present two outstanding resources
that will benefit all of the Double-
day stations."”

Ellis joined WAPP last Septem-
ber from competitor WHTZ
(Z100), where he worked as Assis-
tant PD/MD for 15 months. Before
that he served four years as MD at
crosstown WKTU. “I'm very ex-
cited by this significant broaden-
ing of my responsibilities,” he
said, “and I'd like to thank Gary
and David for their confidence in

Michael Ellis
my abilities. However, my first
priority is to WAPP, and this in no
way will diminish fror my work
here.”

A research veteran, Danner
came to WHN nearly two years
ago after stops at KYUU/San
Francisco and KGW/Portland.
“The oppertunity to work with
Gary Stevens and David Martin is
very exciting. Doubleday’s com- .
mitment to excellence in every
area, including research, is fan-
tastic. I feel like I've been drafted
by the 49ers.”

Moyer New KCNR GSM

KCNR-AM & FM/Portland Re-
gional Sales Manager Jim Moyer
has been promoted to General
Sales Manager, overseeing a staff
of five account executives.

An 18-year advertising veteran,
Moyer joined the Duffy Broad-

casting stations in 1981 as an AE,
and moved up to his regional post
last year. He said, ‘‘We're looking
forward to a year of powerful, vi-
sible impact on the Portland radio
scene in the Adult/Contemporary
market."”




We had an idea for a meeting in

- KANSAS CITY 1980

It evolved into an event in

LOS ANGELES 1981

We knew we had a winner in

MIAMI 1982

It will be tough to top . oA

TAMPA 1984, fihn:
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WE CAN'T WAIT TO GET TO PHOENIX FOR
THE SIXTH ANNUAL MAJOR MARKET RADIO
INFORMATION SHARING FLY-IN!!
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RKO VOTER CAMPAIGN RECOGNIZED — RKO's nationwide 1984 campaign to register
Mmmmwmammawwmmmw‘mtcmhwmmmo
Sector

and Cable for

award
Peter Ueberroth.

Rs contributions to the Young Astronaut Program. Above, RKO General President Shane O'Nell
(center) receives a c-lhg from presidential assistant James Coyne (left). At right is another
and 1984 Los Angeles Olympic Committee Chairman
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FRAUDULENT BILLING TARGETED

Contest, Ratings Rules Part Of
Business Practice Deregulation

In its latest “underbrush” clearing action, the FCC voted last week
to quit regulating seven station business practices and proposed tossing
out three other rules, including its controls on fraudulent billing.

Eliminated altogether were rules that:
 Prohibited station distortion of audi-

—n

Washington Report

NAB Loans $100,000
To Reagan Inaugural
Committee

NAB officials confirm that the associa-
tion made an interest-free loan of $100,000 to
President Reagan’s inauguration commit-
tee about a month ago. Loans from NAB
and other major lenders will be repaid with
revenues such as the ticket-sale proceeds
from Monday night’s (1-21) nine inaugural
balls,

NAB Secretary-Treasurer Michael Har-
wood said he expects repayment in a few
weeks, and he anticipates no complications
from the cancellation of numerous inaugu-
ral events due to Washington’s sub-zero
weather. Reportedly, 25,000 people paid be-
tween $12.50 and $100 apiece for seats along
Pennsylvania Avenue, route of the in-
augural parade that never happened. The
committee said it will refund the money.

Harwood called the loan “‘a very common
pract:eemWashington" and said a smaller
sum loaned to R ’s i 1 in 1981

ials, news, public affairs, and PSAs respon-
sive to the issues.”

In other action, the board approved a by-
laws change to let Mutual retain its board
seat even after ceasing to be a licensee
when its sale of WHN/New York is com-
pleted.

Multimedia Broadcasting Chairman Wil-
son Wearn was chosen to receive this year's
Disﬂngmshed Service Award (DSA) at
NAB’s spring convention in Las Vegas
(April 14-17).

Four California
Stations Renewed With
EEO Conditions

The filing of periodic EEO reports was
made a condition of license renewal last
week for KAHI & KHYL/Auburn, CA and
KOWN-AM & FM/Escondido, CA. The Na-
tional Black Media Coalition had petitioned
the FCC to deny the stations’ renewal
because of discriminatory hiring practices.

Alt.hwgh the Commmslon found that no
of discrimination ex-

waspmdbackwithmtwoorthreeweeksuf
the event.

Study Finds Little Cable TV
Impact On Radio Usage

A study conducted for NAB by Washing-
ton State University communications pro-
fessor Joey Reagan failed to show that
cable television subscribership has any
definitive impact on radio listening.

In fact, the survey of radio/cable behav-
ior in five communities found that nonsub-
scribers and those who subscribe to pay-
cable services have very similar radio
listening habits. But those who subscribe to
only basic (nonpay) cable channels ‘‘seem
to be less oriented to radio than the other

hoth

isted, it called the stations’ EEO efforts
“minimal,” warranting further monitoring.
The Auburn stations failed to direct their
recrui t efforts to Hi ics, the domi-
nant minority in their area, and called on
their minority referral sources only twice in
one 12-month period. KWON overlooked
qualified blacks and Asians for fulltime
jobs by directing its EEO hiring efforts to
parttime positions first.

Other Key Developments:

« For the record: Last week’s story on
United station renewals reported that
WKDM/New York shares its frequency
with WAWZ/Zarepath, NJ. In fact, WKDM
went fulltime last fall after reaching agree-
ment t? take over WAWZ's 31-hour weekly

groups, this is idered in terms
of in-home or in-car listening,” said Rea-
gan. “Basic subscribers also tend to get less
of their news from radio.” For instance,
basic cable subscribers in Daly City, CA
spend only 13% of their daily media “‘news’
time with radio. But the radio news percen-
tages for non-subscribers and pay-cable
customers were 29% and 33%, respectively.

NAB Board Steps Up
Alcohol/Dmg Campangn
NAB will 1 ng nation-

* Public hearings on the Fairness Doc-
trine have been slated by the FCC for the
mornings of February 7 and 8. Legal schol-
ars, public interest groups, and media rep-
resentatives will testify.

* A grant to Community Broadcasters,
Inc. to build a new AM station on 990 kHz in
Miami has been upheld by the FCC over
protests from two losing appli

form sales con-

« Controlled promotion of a station's non-
broadcast activities and use of a station for
personal advantage in other business en

deavors
standards

laws, or are illegal under federal and state
laws,

Noting that problems should be left to
“private remedial mechanisms,” the-Com-
mission said it *should not directly enforce
private rights and obligations of its li-
censees without a clear and convincing
showing that without such enforcement a
substantial and immediate danger to view-

Amoeba Invasion

No Longer Scary
The deleted policy agum contests and
affect the

publlc inweest was adopted in 1966 after
several incidents. One involved *“scare” an~
ts that a city was being invaded

tthesa.meume ﬂ:eCommlssionismed
aNoﬁceo(Proposed ng in which
on the elimi

by “ bas.” Another station had listen-

it will seek tion of
three additional policies covering:
Fraudulent billing

.

o Network clipping, or the failure to run
network conmmals for which a station
receives compensation

« Combination advertising rates and
joint sales practices.

Private Remedies Favored

In justifying its wholesale deregulation of
business practices, the Commission reason-
ed that its rules are either unnecessary or
duplicative because the activities in ques-
tion are either legal under federal antitrust

ers call strangers at random from the
phonebookntallhwrs Other contests

d traffic h ds, and one prc i
resulted in the creation of a giant scrap
metal heap that blocked entry to a nearby
business.

Programming,

by contests can avail themselves of a wide
range of civil and criminal remedies, in-
cluding actions for injunctive relief, tres-
pass, injury, invasion of privacy, disturbing
the peace, public or private nuisance, and
violations of the Communications Act.

NIGHT SPORTS SELL BETTER

Power Hike Gives Needed

Lift To Class

4 AMs

Five weeks after the FCC allowed Class 4 AMs to quadruple night-
time power, an R&R spotcheck finds stations enjoying sizeable coverage
gains, while experiencing no new interference problems. Broadcasters
are clearly pleased with their new status, but there’s agreement that the

benefits will be modest.

On December 15 about 1000 stations
formerly required to power down to 250
watts at sunset were allowed to begin main-
taining their daytime level of 1 kw through-
out the night. Backing up the move was the
theory that, since only Class 4s operate on
the channels involved, each station’s own
boost would offset potential new interfer-
ence from its neighbors.

Morale Booster

KNZS/Pittsburg, KS President/GM Tim
Menowsky reports, “The AM staff morale
was boosted immediately, which I see as a
definite value.”” The AM staff used to feel
like a “stepchild” at night, he says. “We
always knew we were hot in programming.
Now we're hot in signal as well.

“It has also helped me on the street,”

¢ KCLO & KZZC/Leavenworth, KS co-
owner Mark Wodlinger has beat out four
li for the right to build a

wddeawazenea.scampalgnonalodnlahue
and illegal drug use,” the association’s
board of directors pledged last week at a
meeting in Palm Springs, CA. New activi-
ties will include working with groups like
MﬁhenAgﬂmDmnkDﬂvlnx (MADD)
and requesting *‘written commitment from
broadeasters for all non-entertainment pro-
grammlngbyﬁmepeﬂodmchuediwb

new FM station in Naples Park, FL.

« Some thinning is already evident in the
sive field of ders for the RKO

radiopropeme&Thmenppucahamforme

David

M ky added. Local high school and
college sports have become “much easier
to sell,” and he has hopes of wiping out the
prevailing *‘dawn to dusk” buying attitude
mnnyadverﬂsersluvewwuﬂChsum

WDME/Dover-Foxcron ME President/

Hirsch's AM and FM stations, Previously,
poor coverage meant only one team could
be covered on AM.
45-Mile Reach
The extra power at night has “'solidified”
KQlL/Grlm.l .' jon's basic

pﬂsedthanlnmplused"saidnhea who
has had reports of nighttime listening to
KQIL from as far as 45 miles away. Unfor-
tunately, the new coverage area is sparsely
populated. Or as Rhea puts it, “I would say
we have added several thousand ground-

Another station that boosted to 1 kw nights
is WWON/Woonsocket, RI, where Sales
Manager Jim Bilyak commented, “From a
sales standpoint it certainly sounds better
when you talk about it.”” WWON has also re-
directed a night show aimed at children ag-
ed 6 to 12. “We feel a lot more confident
talking to kids m the outlying school dis-
tricts,” he

KROC/Roehesm, MNGM Greg Gentling

his nighttime reach has doubled

Blank has been named Chief/FCC Aux-
iliary Services Branch.

tommxles.aninmvamentthntwﬂldd
the station’s coverage and sales of Min-
nesota Twins night baseball games this
summer.
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CBS RADIO SPOT SALES l

WEEI Boston

WCBS New York

WCAU Philadelphia
WTOP/WTKS Washington D.C.
WNWS Miami

WWIJ/WIJOI Detroit
WCKY/WWEZ Cincinnati
WBBM Chicago

KMOX St. Louis

WCCO Minneapolis-St. Paul
KPRC Houston

WOAI San Antonio
KTAR/KKLT Phoenix
KIRO/KSEA Seattle

KCBS San Francisco

KNX Los Angeles

CBS RADIO NATIONAL SALES l

WHTT Boston
WWYZ/WATR Hartford/Waterbury
WCBS-FM New York
WCME-FM Rochester
WPHD/WYSL Buffalo
WCAU-FM Philadelphia
WWDE/WPEX Norfolk
WAVE Tampa
WBBM-FM Chicago
KHTR St. Louis ‘
KKCI-FM Kansas City
KLUV Dallas

KAJA San Antonio
KPOP-FM Sacramento
KFMR-FM Stockton
KRQR San Francisco

KKHR Los Angeles

Offices: New York, Philadelphia, Atlanta, Detroit, Chicago, St. Louis, Dallas, San Francisco, Los Angeles
LOOK FOR US AT THE RAB MANAGING SALES CONFERENCE
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Pollack’s Software
Package Available

Successful radio consultant Jetf Pollack recently introduced a pair of
software by radio pi for radio pro-
grammers.” The *‘Programmer | ' Is a music preprogramming system that ena-
bles the user to achleve ‘round the clock musical consistency with a minimum
of effort. Among the system's features are: artist separation, dayparting. pack-
eting, tempo control, and the abillty to preprogram special features.

The “Listener Preference Index" Is a callout music system for pinpointing
which songs are most appropriate for your target audience. Research data is
broken out by demographic, and the system also allows users to rank stations
by their market position on a weekly basis. :

Both packages will run on most computers using **MS-DOS" and “CPM"

For more , contact Jett Pollack Communica-
tions, Inc. at (213) 450-8556.

RA&R/Friday, January 25, 1985

Top Execs’
Raises To

Average
12.5% In 85

J

The average top executive will take
home a 12.5% pay raise in 1985, ac-
cording to a survey of 1000 firms
conducted by Princeton, NJ-based
Sibson & Co. Although this increase
Is sald to be about the same as last
year's, the survey notes that top ex-
ecs' base salaries will ciimb only
7.5% in 1985, as opposed to 8.4%
last year. Major reasons for the
decline include the cooling inflation
rate and "84 company performances,
which failed to meet projected or
previous leveis.

These raises aren't expected to
vary widely by industry. However,
most middle-level managers are likety
to see a smaller Increase than their
bosses, bringing in pay hikes
estimated in the 5.5-86.6% range.
Why? Number one, there are too
many baby-boomers pouring into the
workforce. Secondly, this employee
group Is the prime cutback target of
companies trying to reduce their
overhead.

- call Bruce Johnson at (312) 620-4340 today.

The key to increased radio sales is here.

Today's fast paced radio sales environment demands quick answers to sales requests.
The Strata-G system allows you to explore thousands of Arbitron ratings relationships
in a matter of minutes. You can discard unfavorable relationships and showcase the
ability of your station to deliver what the advertiser wants. In seconds, you can design
or update a media buy for your station or the entire market.

Strata-G does even more. Why show your client pages of dull statistics when Strata-G
will prepare full color 3 dimensional graphs that clearly show the superiority of your
station. If you want to increase advertising sales and get a greater share of media buys

For The ’80s

Cube-shaped, but not for squares. That's the "D3110," the latest top-
of-the-line clock radio from Magnavox. The 4¥z-inch AM/FM unit contains a
digital electronic clock that not only features dual alarm times, but also (and
this is what really makes it a clock radio for the '80s) a back-up System for
the time and alarms in case of power failure

The American Radio Theatre,
a nonprofit corporation dedicated
to the preservation and advance-
ment of radio theatre arts, is
holding ts annual radio script-
writing contest. In addition to a
$500 grand prize, the winning en-
tries will be performed, produced,
and distributed as part of the
“A.R.T. Presents" radio drama
anthology serles to be alred over
noncommercial and public radio
stations.

The contest is open to every-
one, and all authors will receive a
written critique of their work.
However, the organization wishes
to stress that all entries must be In
radio script form; simply dusting
Lon an old screenplay won't do.

For additional guidelines and an

Radio S‘criptw;-iu'ng Contest
Deadline Nears

allimportant entry form, write to
the American Radio Theatre,
Radio Script Guidelines, 1616
West Victory Bivd., Suite 104,
Glendale, CA 91201. Enclose a
SASE to help beat the February
28 entry deadline.

Self-Employed Ranks
Rising In The ’80s

It's the “Entrepreneurial '80s!"

The report also indicates that the
™

The number of self Ameri-
cans climbed 5.8% between 1980-
83, while the number of wage and sal-
ary workers grew by only 1.3%.
According to a recent American
Demographics analysis of a report
issued by the U.S. Bureau of Labor
Statistics, there were 9.1 million
self-employed Americans in 1983, up
from 8.6 million in 1980 and seven
million in 1970. Until the '70s, the
number of seif-employed Americans
had been steadily decreasing, mostly
because of the demise of the family
tarm. Since 1976, the number of self-

TRATA

P10y agr has
leveled off at about 1.8 miliion, or
17% of the ranks of today's self-

o

Strata Marketing, inc. 2 South 306 Ivy Lane

Lombard, lllinois 60148

Meanwhile, the number of self-em-
ployed non-farmworkers has grown
from 5.2 million in 1970 to 7.6 million
In 1983 — a 46% Increase.

ployed are likely to be young-
er in the future. Currently, 45% of
those self-employed are at least 45
years oid, down from 49% in 1979.
Along with getting younger, the aver-
age self-employed person is more
likely to be a woman. While men make
up 71% of the seif-employed work-
force, the number of women opting
for self-employment Is growing five
times faster than their male counter-
parts and three times faster than the
number of women moving into the
wage and salary workforce.

With an average work-week of 40
hours (compared to 38 hours for
wage and salary workers) and an aver-
age annual income of $12,6800, the
self-employment road Is rougher than
it's romanticized to be. But the tax
breaks are substantial, and — best of
all — you get to be your own boss.




“It's been like this ever since we hired Selcom to rep us.”

An exaggeration? Sure. But the truth is that
Selcom station clients do indeed enjoy a substan-
tial increase in the influx of commercial dubs.

With good reason.

Selcom salespeople are different. Masters of
the tough sell, their goal is making every situation
a growth situation. They're better qualified,
better motivated and just plain better at what
they do. And, since Selcom is part of the Selkirk
Communications team, our salespeople get

* A DIVISION OF SELKIRK COMMUNICATIONS, INC

better research and better support.

It's why we've increased the sales of our
client stations from three million dollars in 1977
to fifty million dollars this year.

It's also why you should be talking to us.
Especially if you have the problem of not enough
dubs.

Lkom f Odlo You'll appreciate the difference.

SELCOM RADIO, 521 FIFTH AVENUE, NEW YORK, N.Y. 10017 212-490-6620

Selcom Representation.
The advantages will be obvious.

'
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kkl've listened to a lot of libraries and this is
definitely the best. It’s the most
contemporary library around.y”

Jay Ginsberg

Creative Director

KYUU-FM, San Francisco
We surveyed hundreds of radio stations to
find out what was needed in a production
music library. The answers came back loud
and clear:

“Give us something as contemporary
as today’s hits.”

“Give us something that's unique and
different from all the other libraries
around.”

“Give us something that's flexible and
easy to use.”

Thanks to your input, we created
The NEW Production Library.

&6What I'm really impressed with is the
quality. The NEW Production Library is
1st Class all the way! 33
Curt Little
Production Manager
WYKS-WMG/, Gainesville,
Florida

The NEW Production Library was created
specifically for radio producers who

&&D'll use 100% of the library. All our station
and client needs are covered.99

Steve Manitt
Operations/Production
Manager

FM36, Montreal

The NEW Production Library will handle spot
production for every retail category and
station promotional need. Even those hard-to-
find music tracks for night clubs, stereo
shops and computer stores are included.
That means you can be the #1
production center in your
market.
Here’s what you get
when you order The -
NEW Production
Library:
- A 20disc initial
library containing 18
discs of commercial
length :60’s and :30’s
/ (over 300 cuts including -
mix-outs and versions) and two 4
discs of random length production tracks

We’ve grouped all cuts of a similar tempo
or intensity on the same disc. The back of
each jacket has space to note broadcast
dates and client name.

&&Notonly is it contemporary it’s got
longevity. Pll be using The NEW Production

Library for today and tomorrow.59 (over 60 cues).

David Schienker 8

Production Co-ordinator - 12 new discs per year over the three year
WMYX-FM, WEMP-AM lease term.

Mitwaukee, Wisconsin - A catalogue listing all cuts that cross

To guarantee The references them for possible retail or

NEW Production promotional application.

Library stays new, - A series of “instant locater” audio

we provide twelve cassettes that allow you to quick sample
new discs per cuts.

year, all based on
monthly input from our subscribers.

A separate catalogue lists all cuts and
cross references them for possible retail or
promotional application. Plus we provide a
series of “instant locater” audio cassettes
that allow you to quick sample the right
track for the right job fast.

Exclusive rights to The NEW Production
Library can be yours today - if you get to us
first. Call Airforce Broadcast Services collect
at (416) 961-2541 for rates and market
availability.

demand the highest quality production .
for their station and clients.

And it wjll give you the
sales edge. The NEW
Production Library will

:
RS Yes. Send me a demo and rates for
ey The NEW Prod Library immediately.

i
fi
3

1 understand that market exclusivity will be

ey
i

2N

create those high profile,
money making spots
demanded by your top
time buyers. And it’s also
great for spec
presentations to cinch long
term contracts.

SRRy : B determined on a first come first served basis. ||
> Name
l Title l
FORCE 1 cairLetters Phone 1
©® 1985 Airforce Broadcast Services, Inc.
216 Carlton Street l Return to: Airforce Broadcast Services, Inc.
Toronto, Canada 216 Carliton St., Toronto, Canada M5A 2L1
M5A 2L1 AR S N S SN SN G .

The NEW Production Library is a cov-producrion of St. Clair Productions and Airforce Broadcast Services, Inc.
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C ontemporary H it Radio

Continued from Back Page

CHART EXTRAS

Chart EXtras are recoras above the 60 % airpiay level without sufficlent
Chart activity to OebUt On the National ANDIaY/ 40 this week.

ERIC CARMEN

1 Wanna Hear It From Your Lips (Geffen)
71% of our reporters on it. Moves: Up 40, Debuts 49, Same 58, Down 0, Adds
22 including WHTX, CHUM, WHYT, KDWB-FM, KWK, KITS, KHFI. Complete

airplay in Parallels.
PAT BENATAR

Ooh Ooch Song (Chrysalis)
70% of our reporters on it. Moves: Up 84, Debuts 30, Same 59, Down 0, Adds
12 including KITS, KSET-FM, KCAQ, WZYQ, KKXL-FM, KKRC, KZOZ. Complete
airplay in Parallels.

BREAKERS.

SURVIVOR

High On You (Scotti Bros./CBS) -
76% of our reporters on it. Moves: Up 14, Debuts 43, Same 38, Down 0, Adds
85 including WXKS-FM, PRO-FM, 293, 0105, Q102, WLOL-FM, KMJK. Com-

plete airplay in Parallels.
BILLY JOEL

Keeping The Faith (Columbia)
68% of our reporters on it. Moves: Up 16, Debuts 31, Same 44, Down 0, Adds
70 including B104, Q107, WAVA, 94Q, KBEQ, KIMN, KITS. Complete airplay

in Parallels.
JOHN HUNTER

Tragedy (Private I/CBS)
66% of our reporters on it. Moves: Up 85, Debuts 14, Same 35, Down 0, Adds
22 including CKOI, WLS, KIMN, WXKS-FM 36-26, 293 31-26, WLOL-FM 22-

17, WBCY 40-31. See Paralleis, debuts at number 40 on the CHR chart.
DURAN DURAN
Save A Prayer (Capitol)

62% of our reporters on it. Moves: Up 0, Debuts 0, Same 0, Down 0, Adds
148 including 2100, B94, Y100, B96, WLS-FM, KIIS-FM, KPLUS. Complete

airplay in Parallels.
JOHN PARR
Naughty Naughty (Atantic)
62% of our reporters on it. Moves: Up 70, Debuts 26, Same 34, Down 1, Adds
17 including PRO-FM, WAVA, WCZY, KIMN, WGFM, KXX106, KBOS. Com-
plete airplay in Parallels, debuts at ber 37 on the CHR chart.

MARIE “’Lovergir”’ (Epic) 138/48
Moves: Up 45, Debuts 20, Same 26, Down 0, Adds 48 inchuding WNYS, CKOI, BS4, Y100, 897, Q106, WLOL-FM, KWOD,
WDCG, ZZ99, KYNO-FM, WXKS-FM 34-21, WCAU-FM 4-3, KAFM 35-27.

BRYAN ADAMS “Somebody’’ (A&M) 136/132

Movee: Up O, Debuts 2, Seme 1, Down O, Adds 132 inchuding WXKS-FM, WNYS. WCAU-FM, B94, CHUM, 840, KAFM,
93FM, B96, KOWB-FM, WLOL-FM, KMUK, KWOD, KWSS, KNBQ.
AUTOGRAPH ““Turn Up The Radio”’ (RCA) 103/17

: Up 43, Debuts 17, Seme 26, Down 0, Adds 17 WKFM, WBSBQ, WNOK-FM, WZLD, WZYP, WVIC, KKRD,

i

Moves: Up 3, Debuts 12, Seme 48, Down 0, Adds 34
WXDD, WGTZ, KEYN-FM, KKFM, B98 d-38, WJZR 37.34, WJXQ 28-28.
JEFFREY OSBORNE ‘‘The Borderiines’’ (A&M) 96/29
Moves: Up 10, Debuts 12, Seme 45, Down 0, Adds 29 including Z93, B97, 0103, FM102, KPLUS, WMAR, WKRZ-FM, KWIC,
KRGV, KOFM, KEYN-FM, WYKS, 84Q 32:26, KIIS-FM -39, 0100 40-33.
CARS *‘Why Can’t | Have You?"* (Blektra) 96/40

Moves: Up 8, Debuts 18, Seme 28, Down 0, Adds 40 inchuding WCAU-FM, KAFM, 0103, KWSS, WMAR, WSPK, WZLD,
G100, 92X, WHOT, KSKD, KTDY, KQCR, KPLUS 38-32, WGRD 38-31, KYNO-FM 37-21
DAVID BOWIE & PAT METHENY **This s Not America’” (EMI Americal 90/90

Moves: Up 0, Debasts 0, Same 0, Down 0, Adds 50 inchuding WXKS-FM, WNYS, WCAU-FM, PRO-FM, 840, 293, 195, BS6.
KDWB-FM, KHTR, 0103, KS-FM, KMJUK, FM102, KNBQ. .
GEORGE BENSON *20/20" {(WB) 86/2
Moves: Up 37, Debuta 3, Same 42, Down 1, Adds 2, Q103, KDON-FM, 31-28, KPLUS 27-25, WNOK-EM40-33, WOKI
29.25, G100 36-32, KKRD 33-27, KFI6 28-25, KIKI 40-35, WOAY 33-28, WIXV 40-35, WGLF 37-34, KOCR 36-32, KCOQ

33

CHAKA KHAN “‘This Is My Night”* (WB) 82/16
Moves: Up 17, Debuts 11, Seme 39, Down 0, Adds 15 including 93FM, WHYT, KS103, KPLUS, WPST, WKRZ-FM, WHTF, WNOK-
FM, KBFM, WRON, KHOP, KKQV, WCAU-FM 36-30, Z93 33-29, WBRQ 28-24.
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DURAN DURAN (148) WHAM! {168)

Save A Prayer (Capitol) Careless Whisper (Columbia)

BRYAN ADAMS {132) FOREIGNER (163)
Somebody (A&M) 1 Want To Know What Love Is {Atlantic)

DAVID BOWIE & PAT METHENY (90)
This Is Not America (EMI America)
SURVIVOR {85)
High On You {Scotti Bros/CBS)
BILLY JOEL (70)
Keeping The Faith {Columbia)
JULIAN LENNON (54)
Too Late For Goodbyes {Atlantic)

PHILIP BAILEY w/PHIL COLLINS (134)
Easy Lover (Columbia)
CHICAGO {102)

You're The Inspiration {(WB)
BILLY OCEAN (80)
Loverboy {Jive/Arista)

REO SPEEDWAGON (72)

Can’t Fight This Feeling {Epic)

KIM WILDE ““Go For It”” (MCA) 81/19
Moves: Up 4, Debuts 7, Same 51, Down O, Adds 19 including WLOL-FM, KWOD, KX104. WZPL. 2299, WRON, KCAQ. 0K100.
KTDY, WBWB, KKAZ, KZOZ. Z93 d-32, WABB-FM d-23, WJAD 39-35.
LRB “‘Playing To Win"’ (Capitol) 77/31

Moves: Up O, Debuts 8, Same 38, Down 0, Adds 31 inchuding WXKS-FM, WGCL, WSSX, WZYP, WOUT, WMEE, KOFM,
WHOT, KNMQ, KBOS, KISR, KFMW, WSPK d-39, KKRD d-35, WBNQ d-34.
KiM CARNES “Invitation To Dance” {EMI America) 68/7
Moves: Up 3, Debuts 7, Seme 51, Down 0, Adds 7, WHYT, WLAN-FD, WKFM, WKRZ-FM, KDON-FM, WZON, SLY96, 293 36-31,
WZYP -39, WOKI d-37, KOS3 d-21, WIGY d-37 WJBQ d-37 WIXV d-40, WDBR 36-31,
BRONSKI BEAT “’Small Town Boy"* (MCA) 64/6
Moves: Up 19, Debuts 4, Same 33, Down 2, Adds 8, PRO-FM, Y100, KITS, WLAN-FM, 93Q. KSET-FM, WHTT 3627, WXKS-FM
18-14, CKOA 1-1, CFTR 7-5, 293 34-19, 195 16-13, WHYT 16-13, WJBQ 28-24, KBM 37-20.
TEMPTATIONS “'Treat Her Like A Lady’’ (Gordy/Motown) 63/12
Movee: Up 18, Debuts 7, Same 26, Down 0, Adds 12, CKOI, 840, WKFM, KXX108, WFMI, WQUE-FM, WRVQ, WRON. KHOP,
WQCM, WKSF, WGLF, WXKS-FM 28-23, WCAU-FM 28-23, WHYT 17-12,
DEEP PURPLE ““Knocking At Your Back Door” (Mercury/PolyGram) 63/1
Moves: Up 22, Debuts 3, Seme 37, Down 0, Adds 1, WZYQ, WHTT 33-28, 0100 38-31. WPST 39-36, WRCK 29-26, WHTF
31.27, KZ2B 40-37, WRNO 30-27. WJXQ 26-21, WRON 33-26, WKSF 33-290, WSPT 38-33, KDVV 26-20, KBIM 32-26, OK95
29-28.
COMMODORES ““Nightshift” (Motown) 61/26
Moves: Up 5, Debuts B, Seme 23, Down O, Adds 25 WHYT, KiK, WHOT, KF98, KSKD, WCGQ, WIXV, WBWB, Y94,
KDVV, KKAZ, KZOZ, WHTX 30-26, WJZR 32-28, WNOK-FM 37-32.
JOHN WAITE “Restiess Heart” (EM America) 57/26
Moves: Up 2, Debuts 4, Seme 26, Down O, Adds 26 WLOL-FM, WFLY, WVSR, K104, KWIC, G100, KX1104, WKDD,
KIK, KOFM, KEYN-FM, KKRD, WIXV, WJXQ 39-35, K083 37-33, KZOZ d-36.

SIGNIFICANT ACTION

ANIMOTION ““Obseasion’ (Mercury/PolyGram) 47/32

Moves: Up 4, Debuts 2, Same 9, Down 0, Adds 32 WXKS-FM, WCAU-FM, KWOD, WFLY, 0100, WNOK-FM,
KBEM, Y108, WJXQ, WHOT, KLUC. K083, KIS-FM 32-29, KCAQ 30-26, KOZE 34-24.
a TOTO “Holyanna™ (Columbia) 33/33

Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 33 inchuding WCAU-FM, WHTX, KWK, K104, WRCK, WKRZ-FM, WANS-FM,
WOKI, WFMI, WJXO. KQXR, K093, KHOP, KSKD, KCPX.
ROMAN HOLLIDAY “"One Foot Back In Your Door”* {Jive/Arista) 32/15
Moves: Up O, Debuts 1, Same 16, Down O, Adds 15, WERZ, WKFM, WRCK, WOKI, WHOT, KSKD, WOMP.FM, T84, WBWE,
WAZY-FM, KCDQ, KHTX, Q100 on, KX104 d-35, KEYN-FM on.
BRUCE COCKBURN “’If | Had A Rocket Launcher’” (Gold Mountain/A&M) 30/14
Moves: Up 4, Debuts O, Seme 12, Down 0, Adds 14, WCAU-FM, KWX, 0100, WERZ, WKFM, WKRZ-FM. WFMI, WRNO, 2104,
KBOS, K093, KHTX, CFTR 40-36, OK100 36-31, WJBQ 33-29.
NOLAN THOMAS “‘Yo' Litte Brother'* {Mirage/Atco) 28/7
Moves: Up 9, Debuts 2, Same 10, Down 0, Adds 7, WFMI, WZPL, KDON-FM, OK100, WPFM, WIXV, 2102, 2100 18-18. 196
20-26, WHYT d-35, FM102 17-16, WTIC-FM 17-11, W2KS 28-25, Y108 32-27, KCAQ 28-22.
JERMAINE JACKSON/PIA ZADORA ‘’When The Rain Begins To Fali'* (Curb/MCA) 23/23
Moves: Up O, Debuts 0, Seme 0, Down O, Adds 23 inchuding CKGM. CKOI. CFTR, Z93, FM102, WFLY, 93Q, WBBQ. KXX108,
WJUZR, WANS-FM, WFMI, 208, KSKD. KDON-FM.
JERMAINE STEWART *‘The Word Is Out”* {Arista) 23/13
Moves: Up 4, Debuts 1, Same 5, Down 0, Adds 13, WCAU-FM, WHYT, 0100, WTIC-FM, WKRZ-FM, WHTF, WBBQ, KWIC,
WNOK-FM, KCAQ, T84, WCIL-FM.
FIRM “‘Radioactive’’ (Atlantic) 21/21
Moves: Up O, Debuts O, Seme O, Down 0, Adds 21 inchuding WFLY, K104, WKFM, WJUZR, WOKI, WFMI, WRNO, KZIO, WJXQ.
KQXR, OK100, 95X, KDVV, KZOZ. OK96.
KENNY ROGERS ““Crazy’’ (RCA) 18/1
Moves: Up 5, Debuts 3, Same 9, Down O, Adds 1, KHYT, K104 38-26, WKRZ-FM on, KAMZ 29-26, KRGV 19-16, KTFM d-28,
WKFR on-dp, K093 30-24, KRQ on, OK100 d-30, WIXV 38-33, KIST d-40.
DOKKEN “‘Just Got Lucky” (Elektra) 14/11
Moves: Up 0, Debuts O, Same 3, Down O, Adds 11, WACK, WHTF, W.IZR, KX104, WKDQ, WRQN, KKXX, WAZY-FM, WOBR,
KHTX, OK98, WJXQ on-dp. KKLS-FM on, WSPT on-dp.
MARTIN BRILEY *’Dangerous Moments'’ (| /PotyGram) 14/8
Moves: Up 1, Debuts O, Seme 5, Down 0, Adds 8, K104, WERZ, WRCK, WOKI, WFMI, WRON, Q101, WDBR. WLAN-FM on,
WHTF on, WJXQ 40-37, WSQV on, WHSL on, KBIM on.
TRIUMPH “‘Spelibound”* (MCA) 13/0
Moves: Up 2, Debuts 0, Seme 11, Down 0, Adds O, 0100 38-32, WRCK on-dp, WHTF on, KWIC on, WJXQ 31-27, WZON on.
95XIL, on-dp, WJAD on-dp, WHSL on, WBNQ on-dp, KBIM on, OK95 on.
TWISTED SISTER “'The Price’’ (Atlantic) 13/0
Moves: Up 3, Debuts 1, Same 8, Down 0, Adds 0, 0100 on, K104 29-28, WRCK 32-30, W.AZR on, WRNO on, WJXQ d-40, WFBG
on-dp, WZON on, OK100 34-29, 85XIL on, KKQV on, WDBR on-dp, OKSS on.
MADONNA ‘‘Material Girl” (Sire/WB) 11/6
Moves: Up 4, Debuts 1, Seme 1, Down 0, Adds 5, KIS-FM, KS103, KUBE, WOUE-FM, KWES, WHTT 35-30, CKOI on, KAFM
24-14, KNBQ d-26, KCAQ 18-16. WRKR 28-24.
JANEY STREET “‘Under The Clock’’ (Ariste) 11/6
Moves: Up 1, Debuts 0, Seme 5, Down O, Adds 5, WHTF, OK100, 0101, WHSL, 88KG, WSPK on, WKFM on, WPST on, WKRZ-
FM on, T94 on, KCBN 40-35,

New & Active Includes songs reported by at least 50 of our CHR reporters. Significant
Action Includes songs reported by fewer than 50, but at least 10 of our CHR reporters. The
two numbers following the artist/title (labe) designation Indicate the total number, how
many added it for the first time this week. Moves indicate the type of activity this week;
Up for upward chart . Same for or uncharted activity, Down
for downward chart activity, and Acds for the number Is a sampling of individual station
activity. Compiete activity can be found In the Parallets.

Note: Records that lack the required 60% of our CHR reporters to become Breakers may ac-
cumulate enough chart points from high chart positions on those stations reporting them,
0 debut on the CHR National Alrplay/40.
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R&R/Friday, January 25, 1985

Pro:Motions

Konowitch Directs Arista
Vided Expansion

Abbey Konowitch has been
appointed VP, Video & Artist De-
velopment for Arista Records.
His appointment coincides with
the label’s decision to expand its
video efforts. Konowitch will
supervise the administration,
development, and promotion of all
video projects. In addition, he will
continue to handle artist develop- Abbey Konowitch
ment and product management for the fabel.

Tierney Shifts To Media Design

Thomas Tierney, formerly Assist. Art Director at
Warner Bros. Publications, has moved to the Media
Design Agency as Art Director. His background also
includes graphic artist posts with the "*MacNeil/Lehrer
Report” and Columbia Communications, inc.

Monroe New Meredith VP

Daniel Monroe has been appointed VPiStaff Opera-
tions for the Meredith Broadcasting Group. Prior to
this promotion, he served as the group’s Staff VP, Con-
troller/Manager, Labor Relations. In his new capacity,
Monroe will retain his dutles as labor relations
manager.

Meloy Named WMAL Sales Manager
Cathy Meloy has joined WMAL/Washington as
Sales Manager. She came to the station from WIYY &
WBAL/Baltimore, where she was General Sales Man-
ager. Meloy is also a former KIMN/Denver GSM.

Jones Creates SHOWPREP

KOST/Los Angeles personality David K. Jones
has established SHOWPREP, a full-service radio show
preparation package that also offers aircheck critiques
and free job referral. Jones is a
16-year broadcasting veteran,
who has worked at WCFL/Chica-
g0, KPLZ/Seattle, KOFM/Okla-
homa City, and Sunbeit Com-
munications. Though Jones will
selinquish his KOST airshift on
March 2, SHOWPREP will be avail-
able at the end of January. Initial ,/
clients are KOST and sister KFI. David K. Jones
The address is 3241 DeWitt Dr., Hollywood, CA
90068; (213) 861-4325.

Kott To KKAM & KDES
As Sales Manager

Dana Kott has been appointed Sales Manager of
KKAM & KDES/Palm Springs, CA. The 25-year radio
veteran was most recently President/owner of KDIG &
K104/San Bernardino, CA.

Brush Appointed WCMF Sales Manager

Linda Frame Brush has been named Sales Manag-
er for WCMF/Rochester. She first joined the station
two years ago as an AE.

WRFM Names Casey
Sales Manager

Mike Casey is the new Sales
Manager at WRFM/New York.
His radio career began in 1980
when he signed on as an indepen-
dent rep for WYNY/New York.
Casey had been with WRFM as an
AE.

Perry-Hoffman Upped
To KKBQ LSM

Two-year KKBQ-AM & FM/
Houston Account Executive Susan
Perry-Hoftman has been raised to
Local Sales Manager. Prior to joining
KKBQ, Perry-Hoffman was an AE
at neighboring KRLY and KYND.
Before that she served as Regional
Manager of WKQQ/Lexington, KY. Susan Perry-Hoffman

Mathews Joins KILO

Jim Mathews comes aboard
KILO/Colorado Springs as Re-
gional Sales Manager. He brings
several years' sales experience
from positions with Portland facili-
ties KINK and KMJK, WDOK/
[ d, and V on.
Mathews was also writer/co-pro-
ducer/host of the PBS TV show,
*patterns For Change." Jim Mathews

Important Taps Sinclair,
Cultreri, Neben

Gearing up for the expansion of its custom labels
division, Important Records has named Steve Sin-
clair as Manager. Sinclair was formerly VP at Enigma
Records. In other related activity, Cliff Cultreri,
Branch Manager/Distribution, has been promoted to
West Coast Director of A&R. And Important salesper-
son Jeff Neben has been upped to National Director/
Promotions in the Western region.

Pathfinder Ups Dykstra To VP

WCUZ-AM & FM/Grand Rapids GM Ronald Dyk-
stra has been promoted to VP of Pathfinder Com-
munications, the outlets’ parent company. He had
held the GM post since September 1978.

Carelli Manages :
WRBQ Retail Sales &

Dan Carelli has been tapped as |
Retail Sales Manager for WRBQ- W
AM & FM/Tampa. During the last "
three years he worked as an AE
for the stations. Previous to that
he.was Sales Manager at cross-
town WPLP. Dan Carelli

Hopke Segues To WB

Jack Hopke has become East-
ern Artist Development Manager
for Warner Bros. Records. For
two years he served as WEA's
New York Promotion Manager,
and prior fo that worked as a New
York promotion -tep for RCA
Records. On the radio side, he al-
so programmed WQBK-FM/Alba-

ny. Jack Hopke ’

Acquaviva Returns To Atlantic

Kathy Acquaviva has returned to Atlantic Rec-
ords as West Coast Publicity Manager. She served in
that capacity for the label between 1978-82 before
embarking on a two-year stint with
Paramount Pictures’ Studio Re-
lations department. Acqguaviva's
early background lists an Adminis-
trative Assistant post with the Los
Angeles Starwood Theatre, as
well as work with Little David
Records, Clerow Television
Productions, and Monte Kay
Management.

Kathy Acquaviva

Chrysalis Ups Borthick, Espy

2 sy,

Mick Borthick Ronda Espy

Chrysalis Records has promoted Mick Borthick
to Senior Director of Product Control and Ronda Espy
to Senior Director of Business Affairs. Borthick has
been with the label for nine years, most recently as Di-
rector of Product Control. Espy is a six-year staffer
who moves up from Director of Business Affairs.

Know How To Make Love?

(To your audiences and advertisers on Valentine’s Day)

We do.

We’ve got a way to make your Valentine’s Day a romantic payday.

In more ways than one.

With “HOW TO MAKE LOVE TO EACH OTHER: A Valentine’s Day Music Special.”
Hosted by television soap stars John and Sandy Gabriel. This two-hour stereo special
has a solid adult contemporary playlist and star interviews with McCartney, Murray, Newton-John, Richie,

Warwick and more. Plus up to 20 minutes of avails!

Affordable cash syndication by IGC/Broadcast Products Division. Call Vanessa at (212) 605-0105 to reserve

some good love sounds for your station.

Produced by
Leslie Corn/Arielle Productions

Distributed by

THE INDEPENDENT GROUP OF COMPANIES/BROADCAST PRODUCTS DIVISION
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Week In Review

Oklahoma City: Ratings Robbery?

The Arbitron scene is a hot one in Oklahoma City these days. First, based
on a 122-diary shortfall (11% under its in-tab goal) the ratings firm has promised
to make small rebates to subscribers to the fall ‘54 market report. In addressing

'

JHAN HIBER

the situation. , Arbitron may have uncovered another problem.
Company spokespeople confirmed to R&R that they are talking to postal
authorities regardi why the desired number of diaries did not get back

Advertiser-Oriented
Research: Unlocking $$$

to Beltsville. One of the standard steps in a case when the shortfall is more than
10% is to ask local postal officials to i igate whether any diary: ing in
the mail may have occurred.

Although there is rampant market sp ion that some diaries may have
been sent back by diarykeepers but plucked from the mails, Arbitron spokesper-
son Alison Conte told R&R, “The investigation is still ongoing; nothing unusual
has been found to date. Some diarykeepers were called back and stated that they
had retumed their diaries, but this is a typical response.” Ms. Conte indicated
that research test diaries currently in the market may have somehow fueled the
clamor.

How can you get it up in 85 — posting station revenues above
your '84 sales level? That topic will undoubtedly be on the tips of
many tongues as the industry’s sales management leaders gather in
Dallas for the RAB Managing Sales Conference. When all else fails,
you may want to study sales research for advertiser insights that can

help unlock more dollars.

How does *‘Advertiser-Oriented Re-
search” (the sales version of AOR)
work? What types of situations cry out
for this approach? What sort of sales
payoff can you expect? Let’s delve into
a brief examination of this topic.

What Is It?

Basically, AOR is “the confidentially-
sponsored retrieval of key advertisers’
perceptions of and opinions toward radio
station sales efforts.” The key words here
are “confidentially-sponsored.” You can
bet your override that you’ll get different
feedback from a key advertiser when you
take him to lunch or golfing, as com-
pared to the opinions he might spout
when queried by an anonymously-
sponsored researcher.

How can a station obtain that free-
flowing feedback so valuable in open-
ing the doors to sales growth? There are
three key techniques that have been us-
ed by researchers. Listed in descending
order of effectiveness (in my opinion),
they are as follows:

® In-person interviews

o Telephone interviews

® Mailed questionnaires
Let's examine the pros/cons of each ap-
proach.

In-person Interviews

The oneon-one, faceto-face ap-
proach is probably the most effective
way to enter the hearts and minds of the
key decisionmakers in your local or na-
tional sales arena. The sponsoring sta-
tion (or network or rep firm, if done on
a national level) supplies the researcher
with a list of potential interview sub-
jects, who are then contacted in hopes
of setting up an interview.

These interviews are ideally held in
the advertiser's office — an important
factor since the subject is likely to be
more comfortable on his own turf. A
discussion takes place wherein the re-
searcher probes and solicits the adver-
tiser’s opinions and thoughts, using a
series of questions determined by the
sponsoring station. A typical interview
session lasts an hour, although some
media decisionmakers are so flattered
to be asked their opinions that they go
on for two hours or more.

When setting up the appointment and
later visiting the advertiser’s office, the
researcher must stress the confidentiali-
ty of the respondent’s comments. At the
same time, the researcher must not di-
vulge the identity of the study’s sponsor.
To do so would color the nature of the
advertiser’'s comments, a sin that
negates one of AOR’s real advantages.

Typically, 10-25 advertisers comprise
the sample for such a project. This ap-
proach is probably more expensive than
the following two techniques (but usual-
ly worth the cost).

generally less expensive than resear-
chers’ salaries.

Mailed Questionnaires

If you need to shotgun advertiser-
oriented research to a larger sampling
(50 or more persons), the mails may be
your best bet. In terms of gross costs this
approach would likely be the least ex-
pensive, but there are some tradeoffs.

The main hassles fall into two areas.
First, since you can’t probe with a ques-
tionnaire, it’s tough to be as incisive as
you can be during the in-person or tele-

o If you have a new general or sales
manager (to help quickly acquaint
them with the ins and outs of the local
ad market)

e If you are contemplating a format
change (perhaps the advertisers see a
hole, or maybe they won’t support the
Punk/Disco/Polka format you have in
mind)

¢ If your ratings are up, but your
revenues are flat (why can’t you convert
those ratings — is it a staff clash pro-
blem, is there skepticism about yeur
format’s longevity, or are you perceived

“I've never seen advertiser-oriented research fail to
boost sales, with the increase depending on where
you've been and how aggressively you want to imple-

ment the ad community research results.”
_

as being too unreasonably priced?).

Revenue Payoff

Properly-executed advertiser-oriented
research should result in your station
receiving overall conclusions, as well as
thorough verbatims (with the in-person
and telephone techniques), from each
respondent. These responses can be
priceless and lead to account exec shifts,
rate card redesigns, better communica-
tions with the buyers, etc.

The ability to unlock your potential
revenues comes from the sales manage-
ment team’s follow-up to the research-
findings. In some cases it may make
sense to go *“public” and have a recep-
tion for those surveyed advertisers. You
can share the fact that your station

Telephone Interviews

A less expensive, but still useful, ap-
proach to obtaining ad community
feedback involves soliciting opinions
over the phone. Since these calls can’t
usually take an hour, you get responses
from more advertisers. However, these
viewpoints may not be as in-depth as
those, from an in-person interview.
You'll also lose the observational benefits
of body language and facial expressions
— which, in a personal interview, can
often be as expressive as what the media
maven is saying.

The good news about the telephone
poll concerns sample size and costs. If
you want to conduct a national sales
survey the telephone might be the best
system, especially if you need more than
25 interviews. Costs are also better con-
trolled since travel wouldn’t be a factor,
and telephone interviewer salaries are

phone interview. Secondly, there is
often an extremely poor rate of return
with mail surveys. You might receive
fewer than half the number you
originally mailed.

When To Do It

No matter which technique best suits
your needs, you still face one basic ques-
tion: “Is advertiser-oriented research
right for my station?”” Here are some in-
stances when ad community research
has proven to be worth its weight in
gold ...

o If you're contemplating buying a
station (to check out how advertisers
view the station and its sales effort)

o If you've bought a station (same
reason as above; also to see if there is a
sales manager or account executive can-
didate worth approaching about join-
ing your operation)

cared enough to ask their opinions, then
state what changes will be initiated to
follow up on their thoughts and sugges-
tions.

A more typical follow-up course,
however, is to keep the findings strictly
internal. Even AEs may not be privy to
the information. The sales team and the
local advertisers will, it's hoped, only .
see the study results put into action —
better service, format adjustments, per-
sonnel shifts, or an improved PR cam-
paign. I've never seen advertiser-
oriented research fail to boost sales,
with the increase depending on where
you've been and how aggressively you
want to implement the ad community
research results.

If you're wondering how to get your
sales up this year — and meet those ‘85
sales projections — maybe advertiser-
oriented research holds the answer.
Give it a try!




Bounce your program off Mutualink:

VA

IT'LL GET THERE FASTER,
MORE RELIABLY,
AND AT A LOWER COST.

Now vou can have your talk show or music We’ll also build specialized networks to send
program delivered to thousands of radio sta- your program to a specific list of stations.
tions across the country simply by bouncing So start bouncing your program off
it off us just once. Mutualink. It’s the best way to get it there.
We're Mutualink. And we can provide the For more information call Jim Kozlowski at
reliability, speed and flexibility you need to (703) 685-2082 or send in the coupon.
market your program in a big way...all at a o i T e e e e S e e e
surprisingly small cost. | Sendto: 1
This is the same satellite delivery system Mutual Satellite Services |
the Mutual Radio Network uses to deliver pro- Mitual Broadcasiing System. 1oc. !
gramming to its affiliated stations nationwide. Arlington, VA 22202 I
And since Mutual was the first commercial | Please bounce over someinformationon MUTUALINK. |
radio network to develop, own and operate : Name . — Tile |
their own system, Mutual’s been bouncing Company . i B ]
shows across the country for a pretty long time. Address I
Short programs or long. Live or pre-recorded. Gty State. Zip 1
Once-a-month or daily. We can deliver your Telephone |
show more efficiently than the system you've | M 0 [ I
been using. We can do it instantly and even | |
simultaneously to stations all over the country. b —— J




R&R/Friday, January 25, 1 985

Page 16

\ Fall 84 Arbitron Advances

[ — ' ]
- h Albany- | Norfolk-
Birmingham Dayton Charlotte- S tady-Ti Portsmouth-
Gastonia- henectady-Troy | Newport News-
WZZK Retakes Top Spot; WHIO-FM Wins By . WPYX Dethrones & Hampton
WKXX Affected By Bigger Margin; WTUE Rock Hill Perennial Leader; WGY WFOG Stable:
WAPI-FM Move To Loses Two, Holds Double Drops As WTRY Segues WCMS-FM Takes ’Second
CHR; WENN Stable; Digits; WHIO Softer ) : To A/C; Healthier
WMJJ Posts Best With WSOC.FM Softer, SUll | oy Climbs To Third | AS WNOR-FM Boftens;
Sy ithout Baseball Number One; WBT e o =y WOWI Wins Urban
e Ever Zooms Into Double T e e Battle; WLTY Jumps
Spring '8 Fall '84 Digits; WBCY, WGY (AC) 128 90 Spring '8 Fali 84
spring's4 Fau'se || WHIO-FM (BM) 144 160 WROQ-FM, WJZR Post WQBK (Talk) 66 83 | WFOG(BM) 107 105
WzZK(©ry) i3 121 || WIUE(@OR) 136 115 Strong CHR Showings WOFM(CHR) 94 78 | WCMSFM(Ctry) 86 83
N B 11 1o | WhAOMbw 64 s s raw | WROWOT 3068 | SRORER O BE
WAPLFM (CHR)* 82 84 || WONE (Ctry) 76 61 || VWSOCFM(Ctry) 173 158 O r IR vl
WML (AC) 65 83 | WGTZ(CHR) 66 58 | wor(AO) 77 B3 | WLYER) 60 56| SOV UEY =
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WJLD (Blk) To 24| wsksaoOm) 21 26 | WEXI(BM) a1 6o | WPTR@m)  sq4 24 ) RESNARRT 30 00
WQUS (Ctry) se 23 | WBZIFM(Ctry) 18 24 | WLVV(AO) 7. 28 | WOKLOO) 7 2| weap Bk 39 31
WAPI (AC) 52 1o | WPTWFM@C) 13 21 | WV (Bl 23 1 | WRONOMD 418 ke (Ut I |
WDJC (Rel) 26 18 || WBLY (Ctry) 3 3 | wioncty 27 anp WHARGS b L O e 20 15
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WCRT (Rel) 16 10 || WAZU(AC) ~ 1 | WRKB(Re) 13 L1 | s CHRmpreviousueen WED (s %
v c— WFCJ (Rel) 12 14 | “WasAORinprevious sweep. WTJZ (BBnd) 11 12

lostinit.

OurTV commer&:l
drive people to the radio.

Which is exactly where we want them 10, go.

That's because Creative Works specializes in award-winning tv spots that seil
radio stations. With concepts that are innovative, entertaining and attention-
getting. The kind of commercials that stand out from the crowd instead of getting

To find out more, call Jay Bigelow at (215) 525-6430. Once you do, we think

you'll agree that Creative Works is the quickest way to get people from their
tv set to your radio station.

2 e
1 @@@%@ We sell radio.

Oklahoma City

KKNG Adds Three,
Takes Honors;
KTOK Strong

Second; KATT-FM
Slips; Country,

CHR Races Tighten

Spring 84  Fall '84
KKNG (BM) 93 126
KTOK (N/T) 12 18
KATT-FM (AOR) 109 98
KXXY-FM (Ctry) 98 9.1

KZBS (AC) 89 88
KEBC (Ctry) 83 85
KJYO (CHR) 82 79
KOFM (CHR) 55 69
KLTE (AC) 60 45
KOMA (Ctry) 41 32
WKY (Ctry) 24 23
KJIL (Rel) 22 20
KXXY (Ctry) 5 16
KAEZ (Blk) 24 14
KKLR (AC) - 13

WNOR (Gold) 12 11
WPMH (Rel) = 1.0

*Was A/C in previous sweep.

Rochester

WVOR Enlarges
Winning Margin;
WPXY-FM Wins Close
CHR Race; WCMF
Softer, Loses Three

Spring '84  Fall "84
WVOR (AC) 135 147
WEZO (BM) 129 125
WHAM (AC) 91 92
WCMF (AOR) 116 838
WPXY-FM (CHR) 77 84
WMJQ (CHR) 81 82

WBBF (N/T) 46 53
WYLF (BBnd) 6.7 5.2
WNYR (Ctry) 4.3 4.5
WDKX (Blk) 25 2.3
WHFM (CHR) 24 23
WFLC (Ctry) 11 18

THE BOOK IS OUL...
and RADIO ONE’ delive

VR

ACFM

25—54’

14
tBkE!
‘/K,ufﬁ;f;'l”{ Leade’

0,2
woLT- Mo Ddite
’/” pavb!€ 4

1 Boo

RADIO ONE ...America’s one-of-u-kind Adult Contemporary
format that delivers 25-54 demographics.

C

Churchill Productions

1130 E. Missouri/Suite 800 Phoenix, AZ 85014.(602) 264-3331




-~ Shoot
- your sales

sky high

i, I'm Pam Lontos from Dallas,
Texas with a 30 session Video
Sales Training Course that will
help you increase sales to unheard of
heights. A proven course that has already
helped stations around the country increase
sales 300% to 500% in their first month.
John Tyler, Chairman/CEO Satellite
Music Network says, ‘I would recommend
Pam Lontos as the best broadcast sales
trainer in America. Her video sales training
course will create phenomenal increases
and promote teamwork with the entire staff. "’
Jim West, President of Fairwest says,
“‘Pam Lontos has a proven track record in
the broadcast industry for increasing station’s
sales. I am a believer in Pam Lontos,
her methods and her video course. It works.”’
If you'd like to tumn your sales around
and stop your sales staff turnover even if
your station has low ratings, call or write
me, today. As a special bonus, if you’re
one of the first 33 decision makers to
call, I'll send you a cassette, free.
To everyone who uses my video
course, [ promise results and, believe
me...the sky's the limit.

Temporarily Offered At 25 Trade!

. Power in Your Mind

. Pam’s Story

. Formula to Change Your Life

. Goal Setting

. Get Out of Your Comfort Zone
. Visualization Exercise

. Planning

. Prospecting

. Telephone Technique

. Emotional Rapport-How to Build Trust
11. Find Client’s Hot Button

How to Eliminate Objections

DONDO L WN -

CALL PAM NOW AT (214) 680-2022,

INDIVIDUAL VIDEO SESSIONS

13. Guide Client to Answers You Want

14. Sell Benefits

15. Buying Signals & Body
Language

16. When to Close Sale

17. What Are Trial Closes?

18. Safe Question
Close

19. Assumptive Close

20.
21.

23.

Ben Franklin Close
Physical Action Close

. Colombo-Close

Impending Event Close

24. Sharp Angle Close

25,

Summary Close

. Testimonial Close

. Should Have Done It Sooner Close

. Review of Entire Sales Course

. How to Sell Different Kinds of Buyers
. Role-Play with Salespeople & Client

from Start to Finish

OR WRITE: P.O. BOX 741387, DALLAS, TX 75374-1387
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NETWORKS

PROGRAM SUPPLIERS

REED BUNZEL

NETWORK INTERVIEW — DICK BRESCIA

Growth, Strength
Projected For ‘85

Increasing advertiser awareness is a top priority for the radio indus-
try, on both national and local levels, Being included as part of every
media buy is vital to radio’s survival, and advertiser education is the
surest way to effecting such a decision, The Radio Advertising Bureau
provides this educational function for individual station-client relation-
ships, while the Radio Network Association (RNA) covers the same

ground on a network level.

To further explore the role of the associa-
tion, and ponder the future of the radio net-
work industry, this week’s column features
a brief interview with CBS Radio Sr. VP
Dick Brescia, who recently replaced ABC
Radio Sr. VP Ed McLaughlin as RNA
Chairman.

Dick Brescia

R&R: As the Radio Network Association
moves well into its second year, what objec-
tives do you see for yourselves {f you are to
“spread the network word?"

DB: The basic goal of the RNA is to make
the national advertising community feel
comfortable with the network and with the
concept of using the network as an advertis-
ing vehicle. To achieve this we use an ap-
proach incorporating informational and ed-
ucational meetings, either one-on-one or as
a group.

We are trying to do this both with adver-
tisers who are comfortable with radio and
who know radio, and those who either un-
derutilize radio or don’t use it at all. There
are some major advertisers whom we need
to better educate about the values of radio
as a medium, and then networks as a sec-
ond part of that.

R&R: Doesn't this process duplicate the
efforts of the Radio Advertising Bureau?

DB: There is no question that the RAB
does an excellent job. However, they have
to concern themselves with a very broad
membership base, which generally lies at
the station level. It is very difficult for them
to represent, as best they can, thousands of

adversely affected, we would have felt it in
the fourth quarter of last year. 1984 was a
tough year, but my guess is that we will
come out of the fourth quarter with a mar-
ket growth of somewhere between 10 and
15%. This is pretty good when you consider
that we came out of the first nine months of
the year with 2.8% growth.

R&R: What sort of business are you ex-
pecting for networks in 1985?

DB: In general, I don’t believe we have a
major concern regarding how the business
is going to be in 1985. It looks like the first
quarter, and probably the first half of 1985,
will show considerable growth over 1984.

The best kind of expression of confidence
that you could see is that advertisers are
putting money into network radio in the
fourth quarter, As far as '85 is concerned, I
see that same growth factor working for ra-
dio networks as a whole. This is a pretty
strong endorsement from advertisers. Ob-
viously, many of them are returning to net-
work radio because they feel it is the impor-
tant part of their mix or their marketing
plan.

R&R: We always look at short-term
growth, but what about longterm results?

R&R/Friday, January 25, 1985

TICKET TO RIDE EIGHT DAYS A WEEK — Scott Muni, host of DIR's new "“Ticket To Ride” pro-

gram, gathered with the show's p|

To Ride.”

The program, which is {obviously) hosted by
WNEW-FM/New York's Scott Muni, debuts
next Friday (2/1), and features a variety of

¢ Oid and rare Beaties cuts

o interviews with John, Paul, George, and
Ringo

« Beatle trivia in a question-and-answer for-
mat

* Guest stars including Elton John, Phil

What will the network industry look like
five, maybe ten years down the road?

DB: If you want to look into the future of
network radio, you're going to see somie
changes. I'm not sure that all the networks
that are around today will have the same
look in four or five years that they have
now. It wouldn’t be going too far out on a
limb to suggest that during the next five
years the role of networks in the market-
place is going to change. Some networks
may go away, and others may grow up. We
are dealing with a medium that is so fan-
tastically competitive that there appears to
be a lot of opportunity to step in and deal
with the needs of the stations.

R&R: How are networks going to have to
alter their ways of thinking in order to keep
pace with the rest of the radio industry?

I_ietwork Spots

IRS R US

AP Radio has announced production of a new
10-part series discussing taxes and the taxpayer,
scheduled to be fed January 28 to all AP affiiates.
*Taxbreak,” a :60 program hosted by AP busi-
ness correspondent Alan Schaertel, takes a look
at the complicated American tax system and
suggestswaysmepeyercmkeepmora'rmme
payee.

“Taxbreak” is done in conjunction with another
AP 50-part tax-oriented feature. For more infor-
mation call (202) 955-7243.

Independent Programming

The Independent Group Of Companies has
5 with both Arielle

radio and rep org and
also cover the radio networks. They do a
very good job for radio as a whole, but can’t
really bring focus to the value of radio net-
works. Their first concerns are — and
should be — the radio stations.

R&R: Last year's reports of affiliate under-
payments and advertiser overcharges rais-
ed fears that network radio’s reputation
might be tarnished. Is this still a pervasive
concern?

DB: I don’t think there is a reason for
concern as far as stations or advertisers are
involved. There was obviously a great deal
of concern that arose last year, but that is
really just a part of history now. If the radio
network industry as a whole was going to be

Productions and Cinema Sound, Inc. to jointly
produce and distribute a variety of new radio pro-
grams. IGC, headed by Henry Kavett, wil kick off
#s new joint amangement with Arielie’s Leslie Com
by offering an encore presentation of “How To
Make Love To Each Other," a Valentine’s Day fea-
ture hosted by daytime serial stars John and Sen-
dy Gabriel. The two-hour music special is being
offered on a cash basis, and heads a list of other
ptogramlennmhvu'iwssmgesoldevebp-
ment.

1GC and Cinema Sound will,explore develop-
ment and production possibiiities: for a variety of
formats.

For further information contact (201)
558-0098.

team
Denny Somach, Tom Couch, Muni, Bob Meyrowitz, Charie Kendall, and Peter Kauff.

DIR Tickets Beatles Show

All-Beatles, all-the-time? Not quite. But DIR Broadcasting is putting the
finishing touches on its first new program of 1985 — ‘‘Scott Muni's Ticket

the pi taping. Pictured (I-1) are:

Collins, Mick Jagger, David Bowie, and
Robert Plant.

According to DIR's Bob Meyrowitz, "Ticket
To Ride” fiks a programming void untouched
by al-Beaties weekends or formats. “Music
survey tests conducted coast 1o coast show
the Beaties capturing the kind of audience im-
pact that makes everything and everyone eise
pale by comparison.”

The program is produced for DIR by Charlle
Kendali and Denny Somach.

DB: The companies that are in the busi-
ness now, and I include all of those that are
in the Radio Network Association, are pret-
ty well positioned to take advantag of
these kinds of opportunities. Still, we will all
probably change because radio i changing,
and we will be doing things a little bit dif-
ferently in the future.

Abigquesﬁouiswhetherthenetworks
can come up with some kind of program-
ming that will address local challenges.
Two areas of concern are attracting newer
and perhaps younger listeners, and to help
get costs under control. Obviously, if a net-
work or a program service can come up
with some kind of programming that meets
those two criteria, there’s going to be a
pretty good marketplace both from a sta-
tion and advertiser point of view.

R&R: Do you think the traditional, old-
line networks will move even further into
programming ventures, to compete with
those syndicators who are already supply-
ing product?

DB: One of the definite changes coming
on is the temptation to get into the program

Big Event L k
Barneti-Aobbins Enterprises has announced
that it is currently syndicating “The Lovemakers,”
a 3-hour music special distributed as part of the
Big Event Radio Network. The program, schedul-
ed to air the week of Valentine's Day (2/8-17),
features “the greatest love songs of all time” from

pered by the
economy. Radio has to deal with the reali-
ties of economics — the potential return on
investment coupled with the needs to fill a

void.
You've got an FM marketplace which is,
on the whole, very successful. But a lot of
radio stations have to carve out an identity

artists such as Barbra Neil

Lione! Richie, Kenny Rogers, and Pat Benatar.
“The Lovemakers,” produced by Draper &

Hampton, Inc., is available to stations on a barter

basis. Call (818) 788-2331 for further details.

Hispanic Inquisition

for themselves. How many CHR stations
can you have in a market? Networks offer
an ity for those stations on the FM
side of the band to have some sort of unique-
ness. We've had great experience doing this
for AM radio stations through the years and

UPI's Spanish-language
radio network has added a new feature, “Quien
Soy Yo,” to its kneup of programs. The 5-minute
daily feature focuses on the lves of important
historical figures in and events of importance to
the Hispanic listener.

“Quien Soy Yo" is formatted as a “quiz” pro-
gram, wherein are asked regarding
famous events and dates of past or present
Hispanic history. A brief discussion of that seg-
ment's topic follows, and the answer to the ques-

there are
ties on the other side of the dial.

R&R: A year ago at this time, 1984 was
projected to be a good year for radio, but
the first nine months turned out to be slug-
gish. Is 1885 going to follow suit, or will
there be real changes in revenues by this
time next year?

DB: Itisgraﬁfyingtoseememmut
growth figures because it says, despite the
fact that there’s been a little turmoil in our

tion is given at the close of the progi This for-

that we are still viewed as a

matis dtoi
and maintain quarter-hour kstening.

The program is produced by Productions 19
Ltd. of Chicago, and is available to network af-
filates on a barter basis. Contact (202)
898-8231 for more information, por favor.

ble part of an advertiser’s marketing
plan. We feel verygoodabwttheendol
1984, and are very confident about 1985. The
association has some fascinating things
planned to help our main mission — to draw
attention to the values of network radio.

finitely some great opportuni- -

—




Whyare
more stations thanever
choosing Surrey?

In the last year, Surrey Research has
been privileged to experience its greatest
clientele growth ever. Among reasons
most commonly given for choosing
Surrey are their superior quality, past
performance and vast experience in radio
rescarch. Beyond this more general
reasoning, some stations are pointing to
more specific features. Here are just a
few repeated most often.

Clearness of Research

As most programmers will agree, the
clarity of research is vital to its useful-
ness. At Surrey our attempt is to design
and display research in its clearest, most
concise and easiest to put to use form.
One example of this is offered in our
A & O Auditorium Music Testing.
Results are presented to you
alphabetically by artist, in rank-
orderand alsoina
page-by-page

Cross-

tabulation of each song’s
level of appeal to your key audience

groups. Toassist // g

you in distin- /. /-;\3’\ A

guishing the ( / N &Q‘ \
. § U

winners from

vV )

the losers, RN Q

\ //
/J{/ s
( . Surrey applies color-
N coding to each ranked
title. This exclusive Surrey feature puts
an end to the once burdensome task of
determining the cut-off point in Music
Test results.

Stringent Recruiting Methodologies
One of the most important aspects of

qualified =
research ] f
is the |
assembly o

of those rs (\,
T S O
$§;\:edua]s (’/_. ( 1/ f ] -f,.
o M {\_ 1 =/l
pinions v ~7
most r /g/’ 4— \7‘\‘ "~
reflect I \(j‘
that of your

core-listener. This
approach, as opposed to
the often used
targeted-
demo

concept,
ensures you
a representation
of people more closely identified
to your “perfect” listener. Not
only does Surrey encourage this more
defined sample of your desired audience,
but additionally seeks those types of
individuals most prone to participate in
arating study. We call them diary-types.
Aside from your study providing you
with listener data, this added
recruiting technique lends itself well
to the one thing you strive for most—
ratings efficiency.
Affordability

Understandably, cost is a key in
determining the amount of research
you’re able to acquire. Now for

the first time, through Surrey’s invest-
ment planning and package discounts,
many stations are conducting research
programs designed

to accommodate
their objectives
rather than
just their
budgets.

Through investment

planning, stations who

contract for more than one
study over a period of time

are now afforded the luxury of monthly

payments to

accommodate |

———— ——

2 1} - < (‘\—-j
the total invest- AT
ment. Aside ',,L_
from the bene- \\7 oA
fits derived ( ( \T\\\

. j)
from invest- =3

ment planning,,
by contracting for s

more than one study

over the course of a year, additional
discounts are realized. These discounts
are determined by the number of
projects conducted.

These are just a few of the many
reasons stations are choosing Surrey.
Why not let us tell you more? Toarrange
for a personal visit from

one of our represent- E
atives, call today (303) —m——2
989-9980. We'd like ——

- [ |
to become your choice. SURREY
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NETWORK

FEBRUARY 2-3 PRO 'l os
®CBS Radio has appointed Wil-
Wanesday Amarican Chriatlan liam McGee Southeast District Di-
. 6 Countdown (SP) rector/Affiliate Relations. McGee
FEBRUARY David & The Giants joins CBS from the National Black
| U FEBRUARY FEBRUARY 4-8 ‘A‘morlcan Gospel Rock Network, where he was Account Ex-
Behind The Music (RKO2) S (SP) | ecutive in the New York office since
Behind The Music (RKO2) Barry Manilow Country Cl 1983. Prior to moving to NBN he was
ose NP]
Cuture Cub Checkin’ In ®Koz) | | Sountry Tloseup GPY § [jeThe Codmaoun, = (WO) | GSM at WLOU/Loulsville, and also
Don Wiliams Countdown America With worked with WKLR-FM/Toledo.
s Private Session (RKO1) Country Music Radio John Lead RKO! Also at CBS, Jean Medd and Ste-
Checkin’ In (RKO2) Bryan Adams Magazine (CRN) ader (RKO) SN el
Belary Brothors Solid Goid Countr ws) | | Emmouriams Kool TheGang phembiNargoheyebesn himed.Ac:
Y ) Y Dick Clark's Rock, Roll, count Executives for the network'
Couniry Biies, Earth N (WO) & ;cm:n:b:r ks (Us) National Sales iﬁl h:eg: i
a ows ice. comes
:Ev‘ljvuie s:as;:on (RKO1) U2/Gregory Hines Martha Reeves & The Vendedlas to CBS from WBBM-FM/Chicago,
Encociv] E’- 9;":‘:"“ (Wo) and prior to that she was National
awaii Mixture
Sales Manager at WZUU-WLZZ/Mii-
William B. Williams (WO
Solkd Gold Country (ws) FEBRUARY D s AMOIE e CrestiSounds US) | waukee. She will be based in the net-
Lee Arnold On A work's Chicago office. DiNardo
cBahlnd The Music (RKO2) Gary Owens’ Supertracks (CRN) Country Road (MBS) comes to CBS's New York office from
Checkii’ In RKO2 Supremes Gus Hardin/Reba McEntire/ WHIT/Boston, and prior to that he
« ) — Wo) Anne Murray/Willie Nelson was with WGTR/Natick, MA.
Private Session (RKO1) Tominy Shaw zlgicall . (WO) ®Nick Vm;:\n has been named Co-
Ashford & Simpson - 8 Anchor of “‘Newsweek On Air’* for
FEBRUARY Solid Gold Country ws) | | LveFromaittey's wo) | | Rare & Scratchy Rock & Roll(PIA) | AKO Radio Networks. He joins
Songwiter Bob McDill FRonnia McDowell ’ Newsweek Sr. Editor David Alpern,
Rick Dees’ Weekiy Top 40  (US)
Behind The Music (RKO2) Jack Wagner and replaces RKO News Correspon-
Jermaine Jackson Music Makers (NP) Rock Album Countdown  (WO) dent Gil Gross. Young came to RKO
Herb Alpert Forsigner/Pat Benatar in 1983 as News Anchor/Correspon-
Rock Over London (R) dent, and prior to that anchored the
, 2] Oft T
3:’:0:.:';"‘!‘“9 (RKO2) FEBRUARY John F(,h;mk/’:;:}zmw (wo) Heaven 17 morning news at WHDH/Boston. He
. — : = :W"ls":_""ﬂ;l;’ Rockin’ also worked In news at WEEI/Boston
ehind The Music (RKO2) merica Top (WO)
rrre Off The Record Special (WO) Juiian Lennon/Philp Bakey/REQ Speedwagon anig:':lcll;l::‘:::- Productions
Private Session (RKO1) Checkin’ In (RKO2) ™ Solid Goid Saturday Night (RKO) has appolrrted Kevin Dunn Program
Pat Benatar Nitty Gritty Dirt Band Special Edition etk i
Pilvate'Sension (RKO1) sag:n g (wo) Top 30 USA (CBSR) Qoordinatorlstafi Writer. Gunr.| will be
Kim Carnes. Greatest Mae Stars involved with the company's new
olld.Goldc suntry us) Solid Gold Country ws) | | starTrakprofite (WO) Weekly Country Music "Ticket To Ride™ program, and will
GO Feature Year 1973 Olivia Newton-John Countdown us) contribute to other productions as
Ronnie Misap well. He was previously with Friday
Morning Quarterback, and prior to
that was Assistant PD at WMMR/

N°T
BE OUT OF

NEWS & INFORMATION FEATURES

JANUARY 28-FEBRUARY 1

The Newspaper for Information Programmers...
Now Available to You at Charter Subscription Rates!

You Need | //IEarshot [/IEarshat Is...

To keep up with the latest developments The only publication completely and
in radio information programming...
technical innovations...what’s going on
in other markets...what your
competition may be doing next...

programming...the place to find

coming next!
Take advantage of our introductory $36 a year rate
and stay witbin |lEarshot !

f news
& vailable anywhere:

sa O MasterCard

- r's

-_---------- Yd“kctobeoncogifrﬁ:fﬁ:lc_
- ion Dept- YCS‘. readers at the $30 HHEC

To: Earshot Circulatio 02 T and get the most t 4

2 ite 3 tory price. s for information PO

= ¢ Street, SU

- g:::‘?ancisco, Ca. 94105

1 (415) 974-1622 : i
my:

d [ Bill Me Charge mY -

(] payment enclose B .

— ————

coverage
rammers aval

- —

# =

——

RS —
NAME " __ JOBTITLE =
' - I
COMPANY ————
A |

——

ADDRESS ————
ary ———

exclusively devoted to radio information

complete details about who’s working
where.. . what jobs are open...and what's

Deborah Adair (1/31)

David Lynch (2/1)

Entertainment Coast-

To-Coast

Eddie Murphy/Brad Davis/Veronica
Cartwright/Sting/Pointer Sisters (1/26)

On The Radio (NSBA)

Huey Lewis

Rock Report (SOU)

Eliiot Easton/Malcoim McCiaren/Mal Redding
(1/28)

Screen Scenes

Songwriter (1/28)

Party Animal (1/29)

That's Dancing (1/30)

Ghoulles (1/31)

Weekend Hits & Misses (2/1)

(CBSR)

{sov)

Beat The System
Housing Help (1/29)
Neighborhood Checks (1/31)
Mindgames

Video Kids (1/28)

Power Stares (1/29)

Middie Class Credo (1/30)
Making The Pitch (1/31)
Nutrasweet (2/1)

Smart Money

Medical Claims Service (1/28)
Ethical investments (1/30)
Penny Stocks (2/1)

(RKO1)

(RKO1)

(RKO1)

: 5
‘ p 7 pnersa 0 atic
Assignment Hollywood  (MBS) Computer Program (PRN)
Dean Stockwell {1/28) P
/ Judy Davis (1/29) S"mﬁ"’:ﬁﬁ” s‘::nwam
] Chuek Norris (1/30) m.awmrprp;mlf.g e

Ed Busch Talk Show (AP)

Eating meat economically/gangs/reincarnation
(1/26)

Air bags/diets/itee nuclear energy (1/27)

Heaith Care (PIA)
Low Stress (1/27)

Jim Bohannon Show (MBS)
Dr. Mose Durst (2/2)

Larry King Show (MBS}

Father Bruce Ritter/Dr. James Gordon (1/28)
Francis Mullen (1/29)
Joseph E. Granvite/Lynn Elgert (1/30)
Ken Delmar (1/31)
Sidney Sheidon (2/1)
News Blimp (PRN)
Rock & roll coliectiblea/martil arts/

fob trends/box office turkeys/

break dancing hazerds

Newsline Extra (NBC)

The Party’s Over — The Inauguration

Public Atfairs (PIA)
Diets & The Deti (1/27)

Sound Advice

Power ratings/speaker cross-over/
delay distortion/micro peakers/
subwoofers

(PRN)
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Management

A BETTER APPROACH TO UNDERSTANDING EACH OTHER

Improving Internal

Communications

By Gary Kaplan

“We are in the communications business, yet we can-
not communicate with each other.” How many times
have you heard that all-too-familiar refrain?

Although certainly ironic, the
communications gap is by no
means strictly limited to radio.
Many businesses within and out-
side the broadcast industry share
this common dilemma — internal
communications whose effec-
tiveness leaves a lot to be desired.

So what is the solution? It begins
with an ing of the inter-
dependent relationship between
effective internal communica-
tions and a good, skillful manager.
You cannot have one without the
other.

First, let’s break internal com-
munications down into three cate-
gories. Downward involves man-

agement communicating with its
employe& letting them know
what is happening. In upward

functions:
Satisfying Employees’ Needs
Employees expect and are enti-
tled to direct and honest ap-
praisals of their job performance,
, weaknesses, job direc-
tion, priorities, and goals. Manag-
ers must also provide a sense of

Gary Ksplan presently serves as
Executive VP/Partner of Gsrofolo,
Curtiss & Kaplan, a national exec-
utive search firm headcuariered n
Philadeiphia. In addition to heading

spor\elbbformﬂm's entertain-
montwd specialty

practice. During the last five years
hewasSr.Pmmmamm-
ternational executive search firm.
All in alt, Kaplan has 20 years’ ex-
perience as a personnel profes-
sional

the Los Angeles office, Gary isre- '

part of the team contributes to
high morale, trust, and loyalty,
and can have an incredible impact

Defining Goals And Objecti
Itlsmﬂ)ebestmurestofthe
mtion or company to make em-

keeping management informedon
issues that may positively or
negatively affect their perform-
ance. Then there's lateral, ie.,
PD, GSM, chief engineer discuss
problems or ideas that may affect
each of their departments.
Successful implementation re-
lies in turn on how attuned the

" show con-
cern for the employee as a person,
and not dismiss him as just an-
other cog in the working machin-

ery.
Satisfying Group Needs

As a group, station staffers
should receive regular updates as
to company and job-related pro-
gress, staff promotions, termina-
tions, resignations, policy
changes, and potential or current
problems. Again, the feeling of
belonging or being an integral

When you check the CHR Parallel One Playlists in this week’s R&R,

| jingle packages from JAM. Want a hint?

try to guess how many of the reporting stations are currently using ‘

390

America’s leading programmers know how important the right
station ID’s are to their success. And when it comes to creating the
sound they want, the leaders come to JAM. Why? Because they
need bright, exciting production that sparkles on the air. And JAM
does it better than anyone else.

Let us show you what stations like Z-100, KIIS-FM, and WLS
already know: Time after time JAM sounds the best. Call us and
find out what's new for ‘85. After all whats the percentage in going

anywhere else?

JAM Creative Productions, Inc. » 4631 Insurance Lane - Dallas, Texas 75205 « (214) 526-7080

Jam

ployees aware of its goals and ob-
jectives. Staffers armed with this
knowledge are more inspired to
adopt the “all for one, one for all”
work ethic. Managers who keep
employees uninformed run the
risk of distrust, overblown specu-

To lmplement and maintain ef-
fective internal communications,
managers can draw from one or
more of the following suggestions:

One-On-One Feedback

Whether in a formal perform-
ance appraisal (which will be
covered in a future article) or in-
formal discussion, managers should
provide honest, candid evaluations.

ees. Taking into consideration
travel time, try not to schedule
meetings more than an hour in ad-
vance of or beyond normal busi-
ness hours. Better yet, cater in
lunch and have the meeting before
or during the meal. Strategic
issues such as upcoming conven-
tions, sales campaigns, and pro-
gramming promotions should be
discussed well in advance at these
gatherings.
Retreats/Workshops
Retreats and workshops are ex-
cellent ways to become better ac-
quainted with fellow staffers/
managers and strategize for the
future. These do not have to be
held out of town; renting a hotel
suite in the same city can work
wonders. Uninterrupted by the
usual office distractions, par-
ticipants can clearly focus on the
tasks at hand. And if you do decide
to go out of town, remember that it
is psychologically healthy for
those who work together to play
ther. Allow for some leisure

Frequently, 8
employees in conversation only to
reprimand them when something
is wrong. When offering praise or
constructive criticism, be direct,
get straight to the point, respect
employee feelings, stand by your
convictions, and do not apologize
for them.

Since eommunication is a two-
way street, the manager must en-
courage employee feedback as
well. Though many workers
should like to share their ideas
and opinions, they fear retaliation.
They also believe that manage-
ment couldn't care less, does not
welcome comments from the low-
er-status “workers,” and only
wants to hear from the ‘yes-
men.” This means fostering an
open-door policy for the staffers
and other managers: there is easy
access to all levels of manage-
ment, whose ears and minds are

should also ask ques-

tions and be able to interpret non-

verbal behavior. Again, employ-

ees may have a problem but are

afraid or uncomfortable about ap-
proaching management.

Staff Meetings
meetings with various

time.
Miscellaneous
Under this category fall news-
letters, bulletin boards, announce-
ments, memos, and suggestion
boxes — anything that keeps em-
ployees mformed and encourages

material. For example, newslet-
ters should report more than just
the latest bowling and softball
scores, deaths, births, marriages,
and retirements. Though this in-
formation is important, today’s
employees are looking for more.

Suggestion boxes open the door
to both management and employ-

ee benefits. Management receives
new ideas, and employees are
rewarded for their contributions,
cultivating healthy internal com-
munications.

Since many employees cannot
afford their own subscriptions,
routing trade press to the ap-
propriate people is another option
to consider; i.e., current issues of
the many broadcasting trade pub-
lications.

So there you have it. Effective
internal communication relies on

paves the way toward success-
achieving teamwork. But it takes
two to communicate, and the em-




Research and
Marketing

Aimed at the
ales Payoft

For the past six years Jhan Hiber & Associates has
helped clients improve their ratings and revenues.
Over 90% of the stations consulted have benefited
from our experience in broadcast sales, manage-
ment, market research, rating strategies and crea-
tive consultation. Among the services we offer are:

Market X-Ray Perceptual Research
Post-Survey Diary Reviews
Advertising Community Perceptual Studies

Sales Staff Training

QOO

Advertising Industry Seminars

Look for us at the Managing Sales Conference in
Dallas and pick up a copy of “Hibernetics, A Guide
to Radio Ratings and Research’, at our booth. Or,
call us at (408) 625-3356 for details and market
availabilities. Let Jhan Hiber and Associates help
you hit the ratings and revenue bullseye.

v

m JHAN HIBER & ASSOCIATES

PO. Box 1220, Pebble Beach, California 93953 408/625-3356



The First Annual
National Black/Urban
Radio Sales Conference

A Two-Day Radio Sales Seminar Designed Specifically
To Increase Black/Urban Radio Station Revenues

TOPICS OF DISCUSSION

identifying the Importance of the Black Consumer

Specific Brand and Category Preference of Blacks
Examining Ways to Prospect

Proven Techniques in Getting Through to the Decision Makers
Pre-Conditioning your Prospect

Black Listening Habits

Building a Strong Rapport with Your Prospects

Examining Black Listenership by Location

Mastering the Art of Asking Questions

Examining Heavy Ethnic Users

Creating Buyer Signal Awareness

increasing Agency/Client Servicing Effectiveness
Determining Black Purchasing Patterns

Closing Questions and Phrases

Over 30 Ways to Overcome Objections

Effective Use of Newspaper Consultancy Form

Mastering the Art of Writing an Effective Black Presentation

Ralph Brown, President of Ralph Brown and Associates, is the Executive Director of
the Conference. As Northeast Editor for Black Radio Exclusive he developed these
meetings as a direct response to the need for more information about the effective
marketing of Black/Urban Stations.

Conducting the seminars will be Richard Kaufman, President of Radio Advertising
Dynamics, a New York-based sales/marketing training and consulting firm. Mr.
Kaufman was the guest sales speaker at the Black Radio Exclusive Conference in
Houston in 1984.

Data on the Black consumer’'s buying behavior and media habits are provided by The
Wellington Group, the nation’s foremost Black marketing research and marketing firm.

Dates and Cities: February 6th and 7th - Washington, D.C.
February 12th and 13th - Atlanta
February 27th and 28th - Los Angeles
March 6th and 7th - Detroit

To register or for further information: Contact Ralph Brown at (215)
879-0625 or Richard Kaufman at (718) 225-1515
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PLANNING FOR SUCCESS
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RADIO AND REVENUE

RAB On RAB

The Bureau Chiefs Speak
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l?;i_II—S-t;a[keﬁn~
President, RAB

|

_——

the future, but at the moment they
are at various stages of develop-
ment.

Sponsoring ‘‘radio days” and
helping broadcasters target in on
regional accounts is a project of
top priority.

he objective of the

Radio Advertising

Bureau is one of de-
veloping dollars and devel-
oping people, and we will
be working along that
theme during 1985.

Radio & Revenue

On the revenue side, we will
continue to zero in on major ad-

radio. The sales and marketing
side of our job is to target the
clients and make presentations,
and to continue an ongoing effort
to bring more money into the in-
dustry.

lnok.imahadto.lui.mmd
the things we're very excited

about have to do with the develop

been working on this project for

Mwmmﬁw some time, and it is now fully
makers increase radio’s  developed. We have put it through
shnreotadverjiﬂnaexpmdimres. rigorous tests, and it will be
1t is our to represent the ilable to our bership later
radio stations across the country  this . The complete RAB co-
at key client meetings, speaki database will be on-line for the
as their marketing voice and mak-  stations to access on their ilhouse
ing presentations on how and why The system will tell

to use a radio. These presenta-
S:mwilltargetnchmmsu
6 Merch

ual radio stations. We have plans
to offer other on-line systems in

which work with legislative pro-
cesses.

Onward And Upward

There is no doubt that radio in
1985 will be able to sustain the
growth that it experienced in its
record year of 1984. Of course, it
may not be the 154 % increase
which we had last year; right now
‘we're looking at 13%. However,
radio will be as strong, and that

[ d on Page 27

—

Richard H. Harris
Chairman, RAB

he irrepressible
John Madden en-
deavored to make a

point before this year's Su-
per Bowl contest. He was
talking about how much
puss and vinegar oldtime
quarterbacks like Norm
Van Broklin and Sammy
Baugh used to play with —
lamenting that their brand
of enthusiasm is notably
absent from today’s signal
callers.

“Heck,” Madden said, “if you
didn’t pay attention to those guys,
they’d just spit at you.”

Play Action Pass
There will be no such lack of in-
tensity in Dallas this week, where
the Radio Advertising Bureau is
again hosting what has come to

ble the radio industry’s Su-

per Bowl for sales professionals.
The players who turn out for the
RAB's Managing Sales Confer-
ence all come to play, and the ex-
change should once again be live-
ly. At its best, radio sales is a con-
tact sport.

Some people worry about the ra-
dio industry’s penchant for but-
ting heads. I believe just the oppo-
site. I think it’s all part of our uni- -
que character and a needed ele-
ment in our industry’s continuing
process of self-renewal.

My own involvement in the RAB
and National Association of
Broadcasters reinforces my faith
in radio’s capacity to learn from
lively discussion and debate. The
RARB, at this moment center-stage
in Dallas, is foremost in our

Signs Of Progress

Can the RAB be made a better

arganization? Obviously there are
Continued on Page 27
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Bill Stakelin
President, RAB

Richard H. Harris
Chairman, RAB

actionable information that
creates sales. By requiring a fair
return for their dues-investment.
By communicating honestly and
often. And by using the RAB.

On the last point, I wonder how
many RAB members really do try
to make the organization work for
them. We have broad industry
representation in the various com-

Continued from Page 26

13% increase will be a real in-
crease because we expect the rate
of inflation to remain low. 1985
should be a good year for the
medium, and it will continue to be
good in the coming years — for
several reasons.

First, radio broadcasters are
now approaching selling the radio
medium as a medium first and as
their station second. Using this
more intelligent and effective ap-
proach to interest people in radio
advertising is beginning to pay
off. Also, we are seeing more and
more companies establish their
own in-house training programs,
making better use of computers
and data that is available to them.
Altogether we are beginning to see
a more intelligent sales approach
for radio, and we are getting a lot
of feedback from clients. Adver-
tisers are really beginning to see a
difference in the way that our
medium is positioned and sold, as
well as in the quality of presenta-
tions and data. As a result, radio
will sustain itself.

The big factor continues to be
whether we can increase the share
of radio as part of the advertising
pie. While everybody said, *1984
was a great year for radio,” our
share remained at 7% of total ad-
vertising dollars. The real key
here is to get everybody to lock in
on raising this share. We have es-

tablished a task force to address
this problem, and we are re-
searching what programs and ac-
tion plans we can initiate to in-
crease that share. These efforts
will hopefully lead us to attracting
at least 10% of the advertising dol-
lars by 1990.

Opportunity Knocks . . .

As we enter 1985, radio has a
golden opportunity to increase its
business and its share. Because
many large advertisers — who
have been spending all their
money and their time in the mass
advertising approach — have
turned to targeting, and because
radio is the premier targeting
medium, advertisers who have us-
ed radio less in the past than they
should have are open to new pres-
entations. They are looking for
new ways of “doing it,” and are
taking a fresh look at radio
because their marketing strate-
gies are changing.

As a result of our efforts we are |

now receiving requests for presen-
tations from people who haven’t
really been interested in radio for
the last few years. Some of the
advertisers who have ignored the
medium in the past really have
some sizable increases in their
budgets, and they are beginning to
take a look at radio. They're
beginning to say, “I've got to
target right in on my customers,
and a very effective way of doing

that is radio.” fﬂ(

Continued from Page 26

ways in which it can be strength-
ened, but I think Bill Stakelin and
his management team have done
some outstanding things in their
first year on the job. The most
notable of these is their effort to
bring enormous energy and
creativity to the task of structur-
ing a more effective RAB. Some of
these accomplishments follow:

e They have reorganized the
RAB to put the organization in
closer touch with radio broad-
casters.

« They have formulated and be-
gun acting on a comprehensive
marketing plan with specific
targets and objectives.

¢ They strengthened co-op serv-
ices with an improved “Source
Book,” as well as an extremely
promising new co-op information
system that brings the computer
to our co-op selling activities.

* Bob Galen’s research group
responded aggressively to an
RTNDA study purporting to show
radio losing out to television as a
timely source of news.

¢ RAB’s staff created a first-
rated sales A/V presentation,
“The Power of Sound,” and put it
to good use in numerous presenta-
tions to potential new radio adver-
tisers. It was good enough to win a
gold medal in international com-
petition.

* The new RAB administration
managed the affairs of the organi-

zation within the budget approved
by the executive committee
The Power Of Radio

Sales calls to major advertisers
were an important RAB activity
this past year. Presentations to
the jewelry, motion picture, and
automotive industries marked ex-
citing initiatives for our industry.

Selling radio’s effectiveness
door-to-door to different industries
is hardly glamorous work. But
largely because the RAB called on
the automotive industry in Detroit
— and helped coordinate the ef-
forts of reps, networks, and local
stations — Chevrolet is using

that advise each RAB
Department. These groups are
providing important direction.
But we need more.

Members must individually
commit themselves to the objec-
tives of the RAB in order for it to
work for their maximum benefit.
The RAB isn’t a collection of peo-
ple working in New York, or at the
regional level. It is us — all of us
demanding quality and, just as
important, setting the criteria for
it.

The rough and tumble world of
radio calls for active players.
Radio people are known to thrive
on the give-and-take of competi-
tion. The will to win marks us all.

“Members must individually commit themselves to the objectives
of the RAB in order for it to work for their maximum benefit. The
RAB isn't a collection of people working in New York, or at the
regional level. It is us — all of us demanding quality and, just
as important, setting the criteria for it.”

radio again to introduce new
models.

Certainly there’s more work to
be done, and it’s up to the RAB
membership and Board members
to see that progress continues on
all fronts.

How is this possible?

It is possible by members tak-
ing an active interest in the ser-
vices RAB was created to provide.
By -personally evaluating the
literature and materials being
made available. By critiquing
what’s provided. By insisting on

It is our nature to question and
probe, to push for the limit. It’s in
our blood to tussle and talk loud,
because those instincts have help-
ed keep the radio business alive
and vibrant. Yet, ultimately we
must be wise enough to close
ranks when it is in our common in-
terest to do so. We must play with
abandon — but know when it's
time to shake hands and get on
with the business of building
radio.

The RAB is doing that. It needs
everyone’s participation. jg‘g

proudly announces the creation of
packages for another two outstanding stations...

WBZ _— Group W, Boston

Cary Pahigian, Program:Manager

WTIC-FM — Ten-Eighty Corp.;-Hartford

Tom Barsanti, Senior Vice,President/Programming
Garry WalHrogram Director

TMC helped Cary, Tom, and Garry create their own CUSTOM

jingles..

.and we can do the same for you. Call Janie Autz,

toll-free, 1-800-527-7759, to discuss details or request ademo
of the music packages that have made TMC the custom
music-maker for so many of the best!

T™™ Communications, Inc.

1349 Regal Row  Dallas, TX 75247 « 214-634-8511 « 1-800-527-7759

m——



WXKS-FM 3421 B97 add
WNYS add
CKOI add

2100 29-23
WCAU-FM 43
BY4 add 24
940 deb 27
KAFM 3527
Y100 add 30

Q105 add
WGCL 22-16
WCZY 25-16
WHYT 23-17
KIS-FM 22-16
KZZP deb 30
KMJK deb 32
FM102 16-10

KWOD add
KS103 32-24
KPLUS 24-20
KUBE deb 29
KNBQ 25-20
2106 44
KZzB 20-14
WOAY 1310
0K95 16-10




156 Stations 86 % HR Chart: Debub @
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Nothing boosts
listener awareness,
loyalty and ratings
like personality.

And no other
network, service or
programming aid SR -
gives your station as | \1/\
much personality as e @
the Wireless Flash. -

Maybe that’s why
more than 700 stations
around the globe receive the Flash.

Or why most of our subscribers
consistently pull high numbers in the

Or why so many group 2 B 5 p

. "
broadcasters have signed on for our
twice-a-week programming service.

Ratings, personality and listener loyalty. It’s yours in a Flash.

WIRELESS

FLASH

Find out more.

YES! At no obligation, let me see how Q;‘ ///o,"
Wireless Flash can add zip, zing and personality to our o, A, % @ 6
station. Please send a two-week sample of the W:rel'ess C Oy ‘90 >
Flash so I can use it free and judge its programming 0//%/4‘:7%" 0/ y 4
merits first hand. P /9;;,0‘% :3: "
22, 3
v/ 3
&/y q’e,}eox'
NAME
TITLE
STATION
STREET
~ CITY/STATE/ZIP/COUNTRY o
L i Copley Radio Network 4
Box 190/San Diego, CA 92112
1 5 5 O 5 0 0 5 5 ) 0 5 S 5 A 0 O N
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Marketing

R&R/Friday, January 25, 1985

The Medium

Training Tools For Sales Success

s a moving force in

the radio broad-

casting industry,
the Radio Advertising Bur-
eau claims two objectives:
to develop dollars and to
develop people. The organ-
ization works to bring new
dollars to the radio indus-
try through an aggressive
sales and marketing cam-

paign, and maintains a

close relationship with ad-
vertiser trade associations
and industry groups. As a

clearinghouse for market-
ing information, RAB also
helps build radio’s share of
media expenditures
through an education pro-
gram focused at both
advertisers and members
alike.

Sales & Marketing
Services
As part of its service to member
radio stations, and as part of an
ongoing effort to inform the adver-
tising community about the ad-
vantages of radio, RAB organizes

numerous seminars and work-
shops, and publishes scores of ed-
ucational materials. Some of
these programs and publications
(though certainly not all) which
are part of this educational ser-
vice include:

» Radio Workshop: This semi-
nar, cosponsored with the Associ-

ation of National Advertisers, brings

together current and prospec-
tive advertisers to share informa-

faculty members, this program
helps radio managers refine and
expand their professional skills.
Limited to 50 students, this annual
weeklong course covers topics
ranging from motivation and time
I t to the hanics of
human interaction.

+ RAB Managing Sales Confer-
ence: This annual convention is an
industrywide gathering of over
1000 radio executives, managers,

tion, strategies, and
while helping to expand the use of
radié advertising.

e Wharton Sales Management
School: An intensive, nuts-and-
bolts course taught by Wharton

and salespeople for three days of
intensive panel discussions, work-
shops, and forums.

* CRMC: The Certified Radio
Marketing Consultant program is
designed to educate radio sales-

people and managers as profes-
sional marketing consultants, in-
dicating achievement in the indus-
try. For further discussion, see
Page 32.

* “Sound Management'’: A new
monthly magazine circulated to
RAB members only, ‘‘Sound Man-
agement” contains numerous ar-
ticles on sales, marketing, promo-
tion, motivation, consulting, and
broadcast law.

* “Radio Facts”: A handbook
providing a comprehensive over-
view of the commercial radio in-
dustry in the United States. It con-
tains information on the latest me-

Continued on Page 38
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Continued from Page 36

dia buying trends, shows the use
of radio vs. other media, and
documents radio’s strengths com-
pared with other media.

« “Introducing Radio Consul-
tant Sales & Marketing”: This
booklet defines the basic terms of
sales and marketing, and pre-
pares the novice for a career as a
professional radio marketing con-
sultant.

« “Explosive Radio Promo-
tions”: A book outlining suc-
cessful radio promotions and pre-
senting step-by-step guidelines to
preparing and executing a promo-
tion — from setting objectives to
checking legalities.

« “Flex-I-Format’ - Using this
ready-to-use artwork, the manag-
er or salesperson can design,
adapt, and produce .graphs, flip-
charts, brochures, slides, and

« “RAB Instant Background”:
This series of loose-bound publica-
tions profiles industries and
critical marketing information.
Material usually covered includes
target business characteristics.
who a client’s customers are,
when business takes place, and
why consumers choose the pro-
ducts they purchase.

o “Sounds Of Success”: A
series of periodic publications
di ing the chall of copy-

posters for sales pr ations or
other marketing tools.

writing, offering tips on creative

Y3LNA AGIWOD

The First Electronic Humor Service

Write on stolen station letterhead or

use station phone to cali (collect if you have fo)

1747 Lincoln Bivd,, Suite 314
Santa Monica, CA 90404

(213) 305-7216

M

writing and selling, and reprinting
effective and successful spec
scripts to assist the local station
in preparing copy for a wide range
of advertisers.
« “America On Radio’’: More
stories highlighting a
variety of industries and the mar-
keting strategies they incor-
porate.

Co-Op Advertising

According to RAB literature,
there are only two ways to build
radio station revenues: increase
the budgets of active clients and at-
tract new advertisers. Simple as
this may sound, many broadcast-
ers have difficulty achieving eith-
er increase. One way a sales de-
partment can achieve both is bet-
ter utilization of co-op advertising
dollars. Because of this, RAB has
developed a co-op information
program to better inform its
members about all aspects of this
lucrative yet often ignored source
of revenue.

Included in this co-op education

plan are several informative and
essential publications:

« “Introducing Radio Co-Op
Advertising”: A booklet designed
to assist management and sales in
developing a sound co-op advertis-
ing effort. The publication dis-
cusses the basic terms, systems,
forms, and strategies involved in
the co-op process. Covered topics
range from “Tapping Co-Op’s Po-
tential” to “Retailer Record-
Keeping & Reimbursement.”

« “Radio Co-Op Sources”: This
handbook lists thousands of manu-
facturer co-op plans grouped to-
gether by advertiser category. Ty-
pical entries include company
name, address, contact, telephone
number, and co-op plan. All data
is verified by RAB prior to publi-
cation, so all information is up-to-
date.

 “Co-Op Bulletin”’: A monthly
update of the co-op sourcebook,
this news bulletin lists the latest
co-op programs of hundreds of
manufacturers. ;

Continued on Page 40
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CHECKOUT

ON THE HOTLINE!

There are solid reasons our C-Quam AM Stereo system
has rolled up such tremendous momentum. Technical
excellence is just one! Receiver manufacturer acceptance
is another! And the C-Quam system is also news in your
market... big news that you can merchandise aggressively.

If you're a station owner or manager who's thinking
AM Stereo, use our Hotline to get the story of the C-Quam
system and its exciting potential. If you already have the
C-Quam system, call to find how to build audience, adver-
tiser interest and time sales with creative promotions.

We have ideas to help boost your visibility and your
ratings. We can suggest incentive programs to psych up
your sales force. We know how to make your co-op money
more productive.

Whatever your questions, concerns or problems,
Hotline wants to answer them. Call Steve Kravitz, Sales/
Marketing Manager, at 312-576-0554 collect.

MOTOROLA AM Sgﬁfﬂ. THE WINNING SYSTEM.
A) MOTOROLA
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Continued from Page 38

Sales Presentations

To Client Businesses
Local radio sales depends on a
wide variety of businesses, each of
which has its own particular
quirks and buying habits. Depart-
ment stores approach their cus-
tomers from a different perspec-
tive than do automobile retailers,
and supermarket advertising in-
corporates a more direct ap-
proach than do financial institu-
tions. Because of these differ-
ences, RAB publishes a ber of

profiles and sales presentations
targeted directly to a specific
business.

These monthly information
packets identify trends and out-
line effective marketing ap-
proaches for the local salesperson
or manager to follow. Financial
statistics, projections, and con-
sumer buying habits are outlined

for the manager to follow, while

sales pr ions are

for the advertiser's information
and education. This is all part of a
move to better educate all parties
involved, and to get that sale.
Recent topics of these monthly
pr tations include ‘‘radio’s

selling equation” for retail and de-
partment store marketing, ‘‘re-
tailing computers with radio,” “fi-
nancial marketing with radio,”
and “super marketing for super-
markets.”
Competitive Media
Presentations

One of the facts of life radio
broadcasters must face is the
presence of other media in the
advertising arena. The competi-
tion from television and newspa-
per, as well as outdoor, direct
mail, and cable, cuts the advertis-
ing pie into a number of slices of
various size. Many advertisers

BiLL HENNES & ASSOCIATES, INC.

BROADCAST CONSULTANTS
1814 CATALPA LANE
MT. PROSPECT, ILLINOIS 60056

(312) 364-6966

Offering expert advice in all formats —
with proven results!

understand radio’s power, while
others adhere to the ‘“seeing is
believing”’ philosophy.

To better prepare the salesper-
son and manager for the competi-
tive forces at work, RAB provides
its members a wide range of ma-
terial which points out the advant-
ages and disadvantages of other
media when compared with radio.
While radio is not always the
number one choice for an adver-
tising buy, these publications sug-
gest why radio should at least be
included in a client’s overall
marketing plan.

Some of the titles of recent
presentations include:

« “The Radio Marketing Con-
sultant’s Guide To Media”: This
booklet is designed to assist the
salesperson by presenting the ad-
vantages and problems involved
in advertising on broadcast TV,
outdoor, newspaper, yellow
pages, direct mail, cable televi-
sion, magazines, and shopping
supplements.

« RAB “Profiler Of Media Us-

age": This push-pull “slide-rule”
profiler breaks out target consum-
er groups and ranks them accord-
ing to radio usage compared with
TV and newspaper. Statistics in-
corporated in this media tool were
compiled by H.R. Bruskin
Associates.

« “Inside Newspapers' Latest
Claims”: An RAB “position paper”
negating many of the statistics
promoted by the Newspaper Ad-
vertising Bureau, and clearing up
many of the myths equating circu-
lation with readership.

« In addition, other publications
such as “Light TV Viewers Are
Heavy Consumers” and ‘“How Ef-
fective Is Your Advertising Reach
And Frequency” take alook at the
reach of various media and how
advertisers are (or are not) best
served by them. Various statistics
in support of radio advertising are
presented as better alternatives to
other media, and demonstrate
how reach and frequency combine
as an instrumental key to an effec-
tive marketing plan.

1




(NO MATTER HOW HIGH | GET)
I’LL STILL BE LOOKIN" UP TO YOU

WILTON FELDER

FEATURING

BOBBY WOMACK
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TURN UP THE RADIO!

AND LISTEN TO
AUTOGRAPH'S

DEBUT SINGLE

TURN UP
THE RADIO”

CHR NEW & ACTIVE

NOW ON OVER 100 CHR STATIONS INCLUDING:
WXKSFM  WCAUFM  KAFM
WPHD Qo7 KHTR

KPLUS

ADDED THIS WEEK:
930 wvic KTDY
WKFM KKRD KNIN
wBBQ K093 KKXLFM
WNOK-FM KCPX KKLSFM
wzLD WOMPFM  KFMW
wzyp WYKS

i
FROM THE RCA DEBUT ALBUM “SIGN IN PLEASE” |

AUTOGRAPH |

Lots of talk this week about who'll nab the
KMET/LOS ANGELES PD gig. No definite
decision yet, but it's no secret that GEORGE
HARRIS, PD at METROMEDIA sister station
WMMR/PHILADELPHIA, is a leading
candidate.

In case you're a newly-converted 49ers
fan, you might want to check out some
openings in the Bay Area. Longtime market
personality TOM PARKER has left the moming
show at K101/SAN FRANCISCO. Tom says
he'll stay in northern California to further his
on-air television career.

Meanwhile, crosstown KITS PD BOB
GARRETT has resigned; he can be reached at
(415) 924-1941. The acting PD is PM driver
RICHARD SANDS who's been with the Hot
Hits station since day One. Contact KITS
VP/GM ED KRAMPF if you're interested in this
one.

More West Coast (read “Warmer”)
openings? OK. Owing to ratings slippage,
KIXI-FM/SEATTLE GM DEAN SMITH and PD
BILL NORTON have departed. No
replacements have been named, but the
station is now being consulted by BPI.

Across town, RON NORWOOD has exited
the PD slot after eight years at KMPS-AM &
FMISEATTLE to set up his own computer
business. Sister station KRAK/Sacramento PD
DON LANGFORD is Acting PD at KMPS while
maintaining his KRAK duties. The search is
underway for a new PD.

If you're headed for the B/A/M/D
conference in sunny Miami, E/A’s AOR Field
Director JEFF COOK and AOR indie WYNN
JACKSON have arranged a special forum for
the record promotion folks attending. For
details, contact Wynn at (404) 399-0409.

However, if business brings you to the
RAB Sales Management Conference in Dallas,
say hi to ANTHONY MIRAGLIA, the new
Director of Marketing for CBS RADIO National
Sales/N.Y. He joins CBS from McGAVREN
GUILD, where he was VP/co-manager of
INTERNET.

PD NEAL MIRSKY is leaving
WCKO/MIAMI to take on programming duties
at WPLR/NEW HAVEN, as of February 11.

Country promotion indie GENE HUGHES
has a new home: 6 Music Circle North,
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Congrats to ED
ECKSTINE, who's the new
VP/A&R-R&B at ARISTA.
Ed was formerly a longtime
executive with Quincy
Jones's companies.

After a hiatus from the
industry, JAY JOHNSON is
back in broadcasting,
joining KDKO/DENVER as

Ed Eckstine  PD. Jay once worked in
New Orleans at WYLD and WAIL.

Thirty-year broadcast
sales veteran MIKE HORN
has announced the
formation of MIKE HORN &
ASSOCIATES, a
consultancy organization
aimed at building local,
retail, and national sales for
radio stations, groups, and
cable systems. Among the
L many pros in the group are
Mike Hom RICK SKLAR, DAVE
KLEMM, and DAVID CRONINGER. The new
firm can be reached at (617) 536-8392.

WUSL/PHILADELPHIA MD FRED BUGGS
has joined WRKS/NEW YORK as MD.
Replacing Fred at WUSL is TONY GRAY, who
moves north from WOWI/NORFOLK.

KOST/LOS ANGELES
morning man DAVID K.
JONES is stepping down
March 2 to