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Laurence OQut, Walker
In As WCAU-FM PD

Citing philosophical differences
as the cause, WCAU-FM/Philadel-
phia VP/GM Vince Benedict has
replaced PD Roy Laurence with
morning personality Scott Walker.
Benedict told R&R, ‘‘Effective
today (7-6), Scott Walker is my
new PD.”

Benedict said he made the
programming change because he
feels that “Scott’s background in
the CHR format (WCAU-FM runs
the Mike Joseph-consulted ‘Hot
Hits’ format) is deeper than Roy’s
and he will be able to guide WCAU-
FM to bigger and better things.”
Benedict added, “‘I don’t consider
this to be a major change, since
the ‘Hot Hits’ format is self-
sustaining at this point.”

Laurence, who spent the last six
years at WCAU-FM, commented
on his abrupt departure, telling
R&R, ‘I have worked with the sta-
tion through several format chang-
es. While I'm not at all bitter, I
wish that a person who has spent
six years with a company could be
utilized somewhere else in the
organization rather than being dis-
missed over philosophical differ-
ences with a GM. My contention is

Urso Joins E/A
As VP/Promotion

Dave Urso has been named to
the newly-created post of Vice
President of Promotion/Singles
at Elektra/Asylum Records. Urso
will report to E/A Senior VP/Pro-
motion Jerry Sharell, as does Burt
Stein, the label’s VP/Promotion/
Albums.

Sharell told
R&R, “With the
creation of this
new position E/
A’s approach to
the promotion of

more aggressive
than it ever has
been before. Urso  Dave Urso
was by far the standout candidate
to fill this pressure-packed posi-
tion. We worked with him when he
was with Planet, which E/A
distributed, and we’re glad to
have him back on our team.”

Urso began his record industry
experience in 1971 as Warner
Brothers’ local promotion rep in
Detroit. He served in various
capacities with WB, including
West Coast Regional Promotion
Director, Midwest Regional Art-
ist Relations Director, National
Singles Promotion Director, and
VP/National Promotion. In 1978,
he joined Planet Records as VP/
General Manager, leaving in 1981
to rejoin WB. Urso’s new appoint-
ment at E/A takes effect im-
mediately.

that the format is working properly,
and now is not the time to start
modifying it. The market will tell
us when it’s time.”

Asked if the recent Arbitron ad-
vances, showing WCAU-FM
slipping 7.4-6.4, had anything to
do with the PD change, Laurence
said Benedict had assured him
they did not.

In the wake of Walker’s pro-
motion, he will be coming off the
air to program fulltime beginning
next week. Afternoon personality
Todd Parker will move to morn-
ings, and WCAU-FM jock Billy
Burke will move into afternoon
drive.
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DEBATE FLARES WITH RIAA GROUP

Coalition Forms To
Fight Blank Tape Fees

Manufacturers of blank tape
and recording equipment have
formed the Audio Recording Rights
Coalition to counter the record in-
dustry’s campaign for a levy on
blank tape. Claims last week
by the ARRC that home taping’s
impact on record sales was greatly
exaggerated were swiftly con-
tested by the RIAA’s Coalition to
Save America’s Music.

The ARRC has hired ex-Sen.
Marlow Cook and former FCC
Chairman Charles Ferris to lobby
against proposed legislation es-
tablishing a fee on tapes and equip-

IRWIN NEW WOWO STATION MANAGER

Friel Appointed KDKA VP/GM

After five years as VP/GM for
Group W’s WOWO/Ft. Wayne,
Daniel Friel Jr. will become VP/
GM of sister station KDKA/Pitts-
burgh, commencing September 1.

Friel, who also previously serv-
ed as GSM for WOWO, joined
Group W in 1966 as a member of
WBZ/Boston’s business depart-
ment.

In making the announcement,
Group W VP/AM Stations Warren
Maurer stated, “Dan is a season-
ed executive with a long record of
achievement. We feel the strengths
he brings to KDKA are perfect
ones for the job and will contribute

significantly to KDKA'’s continued
growth.”

In a related appointment, John
Irwin has been promoted from As-
sistant Program Manager and
morning sports personality to Sta-
tion Manager for WOWO. Com-
menting on the move, Friel said,
“John is a knowledgeable broad-
caster with station management
experience. He has rapidly be-
come an important member of the
WOWO team since his arrival a
year ago. I am looking forward to
working with him during the tran-
sition in ownership from Group W
to Price Communications Corpor-
ation” (R&R 7-2).

Latest Arbitron Results

Chicago: WGCI Gains On WGN

San Francsico: KRQR Closes In On KMEL

Philadelphia: KYW Slips, WMGK Takes Second |

[ Detroit: WUR, WLLZ, WGPR Big Winners

Boston: WHDH Recaptures Lead

Washington: WKYS New Leader, WMAL Now Trails
For complete results see Page 12. l

Goodwill Named WPIX VP/GM

John Goodwill has been appoint-
ed VP/GM for WPIX/New York.
He joins WPIX
after eight
months as VP/
Sales for the
Source, NBC’s
young adult net- '
work. Previously “
Goodwill spentl
eight y=ars with
CBS, including John Goodwill
five at WBBM/Chicago as Nation-
al Sales Manager and GSM.

WPIX Inc. President Leavitt
Pope commented, “WPIX is on
the verge of making great strides
in the New York market, and we
think John is the man to lead it in

that direction.”

Goodwill told R&R, “I'm de-
lighted to be here. I have nothing
but respect for this fine organiza-
tion, and I'm looking forward to
making this station a real winner
in New York City.”

As part of WPIX’s recent con-
version from CHR to A/C, former
WCBS-FM/New York PD/MD
Jack Miller was named Program
Director. Marvin Seller, most
recently GSM with WKTU across
town, has joined the station in the
same position, while Bert Gould,
previously Promotion Director at
WIOD & WAIA/Miami, is WPIX’s
new Director/Advertising & Pro-
motion.
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ment. Alan Schlosser of the Elec-
tronic Industries Association,
which spearheaded the formation
of the ARRC, told R&R the new
group believes Congress will
wait on video royalty legislation
until the Supreme Court rules on
the legality of home taping in the
Betamax case next year but that
the record industry will try to se-
cure audio-only legislation this
year.

ARRC Questions

Taping Impact

EIA Sr. VP Jack Wayman, head
of the ARRC, immediately launch-
ed the group’s offensive by con-
tending that home taping is one of
the ‘‘smaller reasons’’ for the
record industry’s sales decline.
According to Daily Variety, Way-
man cited the drop in the 14-24
demographic, the recession, ques-
tionable quality of records and pre-
recorded tapes, lack of ‘‘great,
distinctive” music, and competi-
tion from video games as more
important than home taping, which
he said had *‘virtually nothing to
do” with the sales skid. He also
noted WCI home taping study data
indicating that only 25% tape to
avoid buying records and that
home tapers buy more records than
nontapers.

RIAA Responds:

“Patent Nonsense’’
In response, the Coalition to

Save America’s Music labelled
COALITION/ See Page 18

Phillips Set As
K-101's New PD

Mike Phillips ¢
has been named
Program Direc- ¢
tor at K-101/San
Francisco, re-#
placing Rob Sher-
wood, who de-
parted the sta-
tion last week.
His appointment Mike Phillips
took effect immediately.

Phillips, who spent the last
six months as a programming
consultant, previously served 1%
years as VP/Programming for
the NBC FM Group, and former-
ly programmed KYUU/San Fran-
cisco and KGW/Portland.

K-101 VP/GM Fritz Beesemyer
commented, “When we learned of
his interest in the position last
week, we immediately got to-
gether. Mike is a superb talent,
and has a great deal of exper-
ience in all areas of broadcasting.
The timing was right for him and

for us. We're excited as hell!”’
PHILLIPS/ See Page 18




CRENSHAW'’S CLIMB CONTINUES:

WLOL-FM WVIC
KFl wJxa
Klaa K283
KEZR WNAM
KYYX WIKS
K22P KoKa
WFBR WMEE
WPHD KKXX
WHFM KBBK
WRCK KCPX
3T KSKD
WPST KHYT
WLAN-FM WFBG
a106 WCIR
WYCR LZA[]
WKRZ-FM WAEV
WKEE WFOX
WAEB WISE
K2FM WFLB
KINT WXLK
6100 WYKS
Ww2Yp KKQv
WHHY-FM KuoL
WBBO WSPT
WOKI KRNA
wout 99K6
WSEZ KFMZ
WCSC KENI
WSSX KKLV
WANS-FM KSLY
WGH KCBN
W2ZR KOZE

“SOMEDAY, SOMEWAY"

MARSHALL CRENSHAW

PRODUCED BY RICHARD QOTTEHRER AND MARSHALL CRENSHAW

Manufactured and Distributed on Warner Bros. Records
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Washington Report
What's New .
Networks/Suppliers/Reps . . . .
Sales: Jonathan Hall .
Ratings: Jhan Hiber
Street Talk

CHR: Joel Denver

A/C: Jeff Green

AOR: Jeff Gelb
Country: Carolyn Parks
Nashville: Biff Collie
Black Radio: Walt Love
Calendar: Brad Messer
Marketplace
Opportunities

ﬁ
D.C. = Direct Current

R&R’s Washington Report
keeps you on top of AM stereo,
home taping, and all the gov-
ernmental activity that affects
radio and records. Every week
R&R is your direct source of
current Washington news.
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HALF A MILLION FOR Q107’S “GRASS ROOTS" 4TH — wrQx (Q107)/Washmgton hosted its third annual July 4th concert on
the Washington Monument grounds last weekend, and as in the two years previous, more than a half-rillion people showed up for the free music
and fireworks. This year nostalgia prevailed as the Grass Roots headlined the giant outdoor concert. With permission granted by the National Park
Service, and the cooperation of the city of Washington, Q107 again generously donated the stage construction, sound system, security, and
other concert elements for the gala celebration.

WNOR Admonished For Deceptive Slogan Long Joins

The FCC Complaints & Compliance Di-
vision has called WNOR /Norfolk on the car-
pet for using the slogan ““Tidewater's num-
ber one rock ’n roll station’’ without being
able to substantiate the claim.

The action resulted from a complaint filed
with the Commission by market rival
WMYK/Elizabeth, NC. WMYK was de-
listed in the fall 1981 Arbitron book after
WNOR alerted the ratings firm to diary dis-
tortion activities. WMYK and sister station
WZAM had run on-air contests offering
$9.40 for every hour listeners claimed to
have tuned in.

The slogan complaint centered on the

spring 1981 book, in which WMYK was the
leading station 12+. WNOR did not challenge
the complaint. Station attorney Jason Shrin-
sky acknowledged to R&R that an error
was made in not adding a qualifying state-
ment to indicate that WNOR, according to
Arbitron, was first only in the 18-34 demo-
graphic.

In a June 23 letter to WNOR, Assistant
Complaints & Compliance Division Chief
Jeff Malickson said, “You are admonished
for the broadcast of information in a decep-
tive and misleading manner and the failure
to include with such claim an appropriate

WNOR/ See Page 18

AWARD INCREASED TO $10.6 MILLION

AFTRA Loses Again In Tuesday Case

A U.S. District Court judge denied Tues-
day (7-6) thfee post-trial motions by the
American Federation of Television and Ra-
dio Artists (AFTRA), attempting to over-
turn program supplier Tuesday Productions’
May antitrust victory (R&R 5-28). Tuesday
won a rare antitrust decision against a union
when a jury decided AFTRA had perpe-
trated a group boycott against the company,
and awarded Tuesday $9.3 million in dam-
ages.

AFTRA had asked for a judgment not-
withstanding the jury verdict, a new trial,
and a reduction in the award. Instead, about
$1.2 million in attorney fees were awarded
to Tuesday in a fourth ruling following the
rejection of the three post-trial motions,
bringing the total to almost $10.6 million.
AFTRA now has 30 days to file a notice of
appeal.

Further Decision In August

On August 2 the judge will hear an AFTRA
stay of appeal motion, in which AFTRA has
asked for relief from posting a bond. In
appeal cases, bonds (usually posted by in-
surance companies) can cost 1% times the

Stevens Becomes
KISS PD

Greg Stevens has been named Program
Director of KISS/San Antonio, moving to his
first-ever programming position from the
morning shift at WYNF/Tampa. Stevens
replaces Tim Spencer, who resigned from
the AOR station several weeks ago for health
reasons.

Stevens told R&R, ‘“‘It’s something I've
wanted to do for a while. I've been looking
for the right opportunity and company, and
this is a situation that seems perfect. I've
seen the city and met many of the people on
the staff, and they’re great.”

In a ten-year radio career, Stevens has
served as MD at WYNF and as a person-
ality at 13Q/Pittsburgh, KEGL/Dallas,
WQXM/Tampa, and WBBF/Rochester. He
starts at KISS at the end of July.

wwWwW ame

total award, which would be almost $16 mil-
lion; with a premium of 1-5% of the total
award plus substantial collateral required.

Responding to an AFTRA assertion last
week that Tuesday had offered a settle-
ment of about $3.5 million, a spokesman for
Tuesday said “‘options were discussed,” but
that the tenor of the negotiations would
change after this week’s decision.

WRVL COVERED BY INSURANCE
Falwell’s Fundraising
For Fallen Antenna
Questioned

The Rev. Jerry Falwell has been solicit-
ing funds to repair the vandalized antenna
tower of WRVL/Richmond (R&R 6-4) de-
spite the Falwell-owned station’s already
being completely insured, according to a
Wall Street Journal report (Tuesday 7-6).
Falwell sent out thousands of letters, the
Journal states, labelling the tower damage
as ‘“‘sabotage’” and requesting ‘‘special
gifts”’ of $100 “‘to help us back on the air.”
But Home Insurance Co. of Roanoke, VA
told the Journal that its policy for WRVL
will pay all damages, and Falwell agreed
that the insurance would suffice.

Falwell, head of the Moral Majority, told
the Journal the letter was designed to raise
money for an alternative antenna site, but
that he did not want to mention that in the
letter in order “‘to invite vandals who would
cut the new one down”’ before the station
was able to use it. He added that the solici-
tation was also intended to recover $350,000
in expenditures for new facilities in 1981. In
a later statement to the paper, Falwell said
he was beginning to send receipts to all con-
tributors explaining how their money would
be used, and added that he would return
any donations if so requested. R&R was un-
able to reach Falwell or Moral Majority offi-
cials before press time.

ricanradiokistorv com

WCCO-FM

John Long has been appointed Opera-
tions Manager at WCCO-FM/Minneapolis.
Long, who was PD at KULF/Houston in
1981, steps into a newly-created position at
WCCO-FM, designed to “insure the smooth
operation of this station,” according to
GM Paul Stagg.

Stagg commented, “When I came here a
year ago I was able to handle the operations
end of programming, but as time went by,
it has become a bit too much with my other
duties. The expertise that John will bring to
this position in news, promotion, and music
will be readily apparent on the air. Noone is
being replaced, and current PD Tom
Ambmse will report directly to John.” Asked

g about the possibility of a
a format change from
WCCO-FM'’s current Adult
Contemporary stance,
Stagg told R&R, ‘‘John
hasn’t had time to really
evaluate the market as yet,
so those thoughts are a
i bit premature.”

John Long Long told R&R, ‘“‘Ob-
viously I'm very pleased to be joining
WCCO-FM in a capacity that includes pro-
gramming and other managerial responsi-
bilities as well. This is a return to the Mid-
west, where I began my programming
career at KLWW/Cedar Rapids years ago.
It’s one of those rare opportunities, and I'm
glad I was in the right place at the right
time.”

Long, a veteran programmer, earlier in
his career served as PD at WROR/Boston,
WHBQ/Memphis, KRUX/Phoenix, XEROK/
El Paso, WAPE/Jacksonville, and WAVZ/
New Haven.

Kimble Takes
WSYR PD Post

AOR veteran Bernie Kimble has been
named PD at WSYR/Syracuse after 13
years in the Rochester market. Kimble was
most recently afternoon personality at
WCMF, and previously programmed both
WCMF and competitor WMJQ. He replaces
Howie Castle, who recently became PD at
WDVE/Pittsburgh.

Kimble told R&R, “WSYR is a great sta-
tion, management is good, there are brand-
new facilities, and it’s No. 1 in the city. My
motto is it’s harder to maintain than attain,
so the challenge lies ahead.

“I've wanted to get back into program-
ming. It’s not that I know everything; it’s
just that I have too much experience to be a
jock. Rochester’s my home, but if I don’t
get out now, I’ll never get out. The people in
Syracuse have a great deal of faith in me.
Howie Castle did a great job there, and I'm
eager to keep it going.”
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FCC Clarifies Radio
Operator Rules

Seeking to dispel confusion among many
broadcasters, the FCC last week clarified
some of the rules surrounding last year’s
abolition of the First Class license. At the
same time, however, the Commission re-
fused to reconsider the action, as requested
by NAB, the Society of Broadcast Engineers,
and other groups.

To clear up one widespread misunder-
standing, the Commission stressed that AM
stations previously exempted from direc-
tional antenna proof of performance mea-
surements do not have to employ fulltime
First Class operators to continue qualifying
for the exemption.

The Commission also emphasized that a
station’s chief operator may delegate such
duties as transmitter inspections, calibra-
tions, and maintenance work. And the FCC
said a new rulemaking now in preparation
will address the question of AM stations
having to conduct periodic proof of perfor-
mance measurements for directional an-
tennas. For the time being, that require-
ment remains in effect.

Dual-City ID
Adoption Easing
Last week the FCC proposed streamlining

the process for stations that want to adopt
dual-city identifications. Under the new
plan, stations would simply notify the Com-
mission of a start date for the new ID, and
certify that they put a city-grade signal into
the additional community. Currently, sta-
tions must submit detailed applications
covering a number of criteria.

The proposed ‘“‘certification” process is
the FCC’s version of the honor system. It
says the change would speed up the process
for stations and save the Commission a lot
of unnecessary work, since the vast
majority of dual-city ID requests are
granted routinely.

In a Notice of Proposed Rulemaking, the
Commission is also seeking comment on an
even looser alternative that would abolish
the signal strength requirement and allow
stations to adopt dual-city ID’s without
application or certification.

Congress Told
Public Broadcasting Needs
Federal Funding

FCC Commissioner Jim Quello’s Tempo-
rary Commission on Alternative Financing
for Public Telecommunications has con-
cluded that only continued federal funding
can save the public broadcasting system.

In its final report to Congress last week,
the panel said federal funding should be
kept at its present level unless and until
alternative financing is found. It also asked
Congress to change the tax laws to make it
more attractive for individuals and cor-
porations to contribute to public broadcasting.

FCC actions proposed by the Quello task
force include making it easier for public
stations and networks to earn income from
rental of subcarriers and excess satellite
capacity. )

Praising the report, NPR President Frank
Mankiewicz said continued federal funding
would give the network “breathing space”
to develop its financial independence. ‘‘The
political bedrock of support for public
broadcasting has been strengthened by the
Temporary Commission’s work — even
though the challenges have never been
greater,” said Mankiewicz.

NAB Interviews Five
Presidential Hopefuls

The NAB committee charged with finding a
new president for the organization has nar-
rowed its search to broadcasters or trade
association executives in related fields.

Accordingly, five candidates for the job
were being interviewed this week in Wash-
ington: Howard Bell, President of the
American Advertising Federation; NAB
Executive VP/GM John Summers; Harris
Enterprises VP and ex-FCC Commissioner
Bob Wells; Ohio Association of Broadcasters
Executive Director Tom Sawyer; and Berk-
shire Broadcasting President and former
NAB Chairman Don Thurston. Other can-
didates may also be interviewed in coming
weeks.

KIRO Wins RTNDA
Murrow Award

The Radio-Television News Director
Association has selected KIRO/Seattle as
the winner of the 1981 Edward R. Murrow
Award for outstanding overall radio news
coverage. RTNDA’s judges cited KIRO’s
innovation and professional creativity, as
well as its careful attention to facts and
source attribution.

Other winners of RTNDA’s 1981 Interna-
tional Awards for excellence were WHAS/
Louisville for the best Radio Spot News Cover-
age; KWIP/Dallas, OR for best Continuing
Radio Coverage; and WJR/Detroit for best
Radio Investigative Reporting.

WHAS won for its on-scene live reports of
a sewer system explosion. Daytimer KWIP
invoked emergency powers to stay on at
night to report on a freak windstorm, and
WJR’s repopters spent over 1000 hours
investigating irregularities in the U.S. Bank-
ruptcy Court.

TESTS DELAYED
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Kahn Snubs Delco
AM Stereo Test

In a decision which makes it unlikely that Kahn AM stereo receivers
will be built into GM cars, Leonard Kahn has opted not to submit his
system to Delco labs for testing. Delco builds radios for 4.5 million GM

cars each year.

“I have no plans to do that now,” Kahn
told R&R. “We're still considering it but I
have no firm plans to. As for actually get-
ting into a committee sort of situation, I
think it’s a very dangerous thing for us to
do.”

Delco spokesman Bill Draper confirmed
that equipment has only been submitted to
date by Harris, Motorola, and Magnavox.
Asked if Kahn’s refusal to participate
means his system won’t be built into Delco
receivers, Draper responded, “I think that
would be the conclusion, yes.”

Delco Not Backing Off

Kahn stated flatly that Delco will not re-
veal the results of its tests and has no plans
to start building AM stereo sets. “I do not
believe that Delco will actually attempt to
force the industry,” Kahn predicted. “They
will wait and build whatever system sur-
vives the marketplace.”

But Kahn’s assertions were emphatically
contradicted by Delco’s Draper. The firm
has every intention of picking a system
quickly and going into production, with
units entering the market in 12-24 months
depending on which system wins, according
to Draper.

“I think our recommendation is tanta-
mount to the decision on our part to go
ahead and start tooling for AM stereo
receiver production,” said Draper, refuting
Kahn’s statements and other rumors in
broadcast circles that Delco had decided to
hold off.

Kahn and Draper also differed on another
key point. According to Kahn, Delco’s
testing and selection of a system is a
“dangerous thing for them” that could

NAB CANDIDATE PROFILE

Wells Sees No Need For

If the leaders of NAB decide they want a broadcaster to head the organ-
ization, it would be hard to find anyone with more industry experience than
Bob Wells. Now 63, Wells has spent 30 years at Harris Enterprises, which
currently owns and operates 12 radio stations in Kansas, Colorado, Texas,

and Iowa.

For 20 of those years, Wells has been VP,
with overall responsibility for running the
group. He operates from KIUL / Garden City,
KS, the station he was managing in 1953
when it was acquired by the John Harris
family.

Wells’s only break from Harris manage-
ment came during 1969-71, when he served
as a GOP Nixon appointee on the FCC. For

the past three years, Wells has also been

Chairman of BMI, which distributes $100
million each year in copyright royalties to
COMpOSers.

NAB A “Strong Organization”

“On the bottom line,
I think the NAB is a
very good, strong trade
organization as of the
moment,”’” Wells told
R&R this week. “So
somebody who says
he’s going to make a
lot of changes and do
a lot more ought to
look at it. It's a good
organization right now.”

Bob Wells

Wells professes to have no changes in
mind should he be selected as NAB’s Presi-
dent. Any policy changes, he says, are up
to the Board of Directors, with guidance and
input from the President.

As for his interest in the presidency, Wells
says, “I have not run for it or from it. I did
not originally put my name up and I don’t
know how or why it surfaced.”

He elaborates, “I think it’s a very inter-
esting position. I think any broadcaster
should be interested in that job, if the job is
interested in him. I can’t envision a guy who’s
spent his life in the broadcasting business
not having at least some interest in that
position.”

Broadcaster Not Required

Just as he declines to specify any policy
changes he’d like to see at NAB, Wells also
seems operrminded about whether the group
needs a broadcaster in the top job.

“I really have no strong feelings on that,
one way or the other,” he explains. “It would

WwWWW americanradiohistory com

violate antitrust laws. Delco perceives no
such danger, says Draper.

Draper told R&R that Delco’s tests have
been set back three to four weeks by a delay
in getting an FCC Special Temporary
Authorization (STA) for the test station. As
a result, Delco’s decision probably won’t be
known until September, at the earliest.

Panasonic Disappointed

Almon Clegg of Panasonic, which could
potentially build AM stereo into half of the
10 million sets it makes each year, told R&R
his company is still waiting for consumer
demand to build.

“Our dealers, salesmen, and reps who
are out there say the customer doesn’t seem
to be asking for it,”’ said Clegg. But he con-
cedes that once stations begin broadcasting
and promoting AM stereo, “the situation
could change dramatically overnight.”

Of the marketplace stagnation since the
NAB Convention in April, Clegg com-
mented, ‘“We’re kind of disappointed, quite
frankly.” And a spokesman for Seny in-
dicated the Japanese giant has no intention
of moving until a favored system emerges
in the broadcast marketplace.

No Type Acceptance

So far, only the Kahn and Harris systems
have been submitted to the FCC lab for the
type acceptance necessary before they can
go on the air. One official, who had earlier
predicted Kahn’s application would be act-
ed on at the end of June, now declines to say
when it might be released. Fourteen sta-
tions have jnstalled Kahn AM stereo ex-
citers and are waiting for the lab’s go-
ahead.

NAB Change

be nice, but I don’t think it should necessarily
be a requirement.” And, asked about his
qualifications for the job, Wells chuckles and
says, “I haven’t exactly been inactive in the
industry.” Running a broadcast group and
NAB are not unlike, he suggests. “It’s a dif-
ferent position but your objective is the same.
The end result is to have a strong, free broad-
casting system.”

Prefers One Trade Group

Wells told R&R he thinks NAB has done a
good job of serving radio stations, as well
as television members. “We’'ve always main-
tained all of our stations as members of the
NAB. It has good services to offer any mem-
ber and I've never felt that we needed a sep-
arate organization.”

Then, as a typically easygoing comment,
Wells adds, “Some people do, and that’s their
privilege. I frankly would rather see one or-
ganization, but I have no quarrel with people
who do what they want to do.”” Any move
to unify the industry trade groups, he says,
would have to originate with the NAB Board.

Like most radio broadcasters, Wells is
bullish about the future and the medium’s
survival. ““I see no reason for it not to,”
he told R&R. ‘“A lot of these wonderful tech-
nologies are great but they don’t fulfill a local
need, so there is the great strength, and op-
portunity, for the broadcasting industry.”



0T GOUNTRY
NIGHTS?

Kick off a hot time in your town at night with the all new Music Coun-
try Network! It's the only satellite network package available today
that offers a live overnight music/variety country format.
Originating out of Nashville, Tennessee, seven nights a week all
year long, Music Country Network features interviews with country
music personalities along with today’s hottest country sounds and
up-to-the-minute Associated Press news, sports and weather.
Ptus, your listeners can be part
of the live broadcast with a toll-free
call-in line that puts them on the
air with their favorite stars.

For information, call
Glenn Serafin at 212/621-1520.
And join over 71 stations
throughout the country which
are using Music Country
Network to make the difference
between day and night!
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Only you
can pﬁ:\ ent
forest tires.
Ve can't.
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Bambi, Smokey Partner
For PSA Venture

“Only you can prevent forest fires.”” This often-quoted line is part of a
public service announcement program mailed to more than 400 radio and
television stations this summer. Walt Disney’'s Bambi and Foote, Cone &
Belding/Honig's Smokey Bear are joining forces in a special forest fire
prevention campaign that coincides with the rerelease of the “‘Bambi’’ car-
toon film.

Following the lead of the PSA spots designed specifically for radio sta-
tions, children will be encouraged to call in and reiterate one of Smokey'’s fire
prevention rules. In turn, the station will send the caller a commemorative
Smokey/Bambi poster or a stuffed animal version of Bambi. The 30-second
television spot utilizes scenes from the film, including the forest fire segment,
together with a voiceover by Smokey. Stickers and coloring sheets for
newspaper inclusion round out the promotion.

Corman Conjures Up D} Flick

Michael Lembeck as an unattractive
radio personality whose rich and sexy
on-air voice has the women falling
head over heels. That is, until they
meet him face to face. Do films really
imitate life?

Roger Corman, the director behind
such film genre ““classics’’ as the *‘Lit-
tle Shop of Horrors,” ‘“‘House of
Usher,”” and “Wild In The Streets,” is
now tuning to radio for his latest film,
“The Disc Jockey.” It's slated to star
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Service Tracks
Call Letter
Changes

It's difficult enough keeping
track of the 8000 radio stations
across the country, let alone con-
tending with the frequent call letter
changes. On July 8, New York-
based Radio information Center
introduced the first in a series of
‘‘Radio Station Call Letter
Changes’ reports, a one-step
directory consisting of all FCC-
granted call letter changes bet-
ween March 1981 and June 1982.

Issued on a quarterly basis,
these computer reports are sup-
plied prior to the new audience
surveys. Vital information includes
current/former call letters, city of
license, frequency, metro (if ap-
plicable), ADI station location, and
the month the change was granted.
These elements are organized into
five separate sections sorted
alphabetically. Future plans call for
the 14 months of data currently in
use to be retalned until the repor-
ting base encompasses the
previous two years.

The subscription rate is $400
annually with additional copies pric-
ed at $60 per year. Call (212)
371-4828, or write 575 Lexington
Avenue, New York NY 10022.

Suburbs
Undergo
Change

During the last ten years suburbs
hdve changed their complexion.
Where once they were earmarked as
the principal roost for homeowning
families, with the traditional male head
of the household, today's new look
shows married couples representing
only 65% of the household pie. Role
reversals find women steering the
helm of one out of four families. The
economy has forced one-third of the
suburbanites to rent, while the sw-
ingin’ singles account for close to
20 % of all households.

A Celebration Of “Girl Groups”

As the Go-Go’s become the first (l l{ L l{ 0 P

self-contained female group

superstars and Joan Jett and Pat

Benatar rock to the top, the time is

appropriate for a book-length study The gmq
of the first wave of “‘girl groups”’
(1961-65). Noted rock researcher
Alan Betrock’s ‘‘Girl Groups: The
Story Of A Sound’’ is a comprehen-
sive overview of aii era dominated
by unforgettable aggregations like
the Ronettes, the Crystals, the
Shangri-Las, the Angels, the
Shirelles, and of course Motown
superstars like the Supremes and
Martha & the Vandellas. The
book also provides fascinating
details on the careers of the people
behind the girl-group sound, names
like Carole King, Phil Spector,
Don Kirshner, and Burt
Bacharach. “‘Girl Groups,”’ priced
at $8.95 from Delilah Books, is an

illuminating examination of an
overlooked but rewarding period of
rock history.

RADIO FREE BELGIUM

Commercials Hit Belgium Radio

Taking advantage of the legal loophole in a law acknowledging their ex-
istence last August, six of Belgium's largest private radio stations are now broad-
casting commercials. This marks a *‘first-time’’ milestone in the country’s media
history since state-controlled radio and television networks are strictly off limits
to commercial advertisements.

Although these free radio stations are asserting their independence with on-
ly a 100-watt range, advertisers, including Procter & Gamble, L’Oreal, and
Lois jeans, are enthusiastic. However, the spot loads are being held to four
minutes per hour, while tobacco and political advertising plus ads aimed at
children are avoided. So far the government has taken no action against the
liberated six who have banded together to form Radio Key, which oversees the
coordination of advertising spot sales across the nation. According to a recent
Advertising Age articie, one happy media director saluted the turn of events by
commenting, *‘This brings Belgium into the 20th century.”

Rock To Riches
Stations Set

Starstream Communications’
“Rock To Riches Talent Search”
has announced the participating
stations for its 1982 edition. They
are: WAVA/Washington,
KLOL/Houston, KTXQ/Dallas,
KWK/St. Louis, WDVE/Pitts-
burgh, WDMT/Cleveland,
KZOK/Seattle, WKTI/Milwaukee,
KKCl/Kansas City, KSJO/San
Jose, WZIR/Buffalo, WPLR/
Hartford, WLRS/Louisvilie,
WBRU/Providence, and
WRKK/Birmingham.

Videogames
Go

., Tabletop

Now you can enjoy that arcade feeling in the privacy of your home with a
new line of tabletop videogames by Entex. There's ‘‘AdventureVision,”” com-
plete with interchangeable cartridges and joystick controls. it sells for $75
with one cartridge; additional cartridges cost about $15 each. Among its
single-game family (ranging from $50-60), you can bring home ‘Crazy
Climber.”” The object is to climb the side of a building while staying clear of
such minor obstacles as falling flowerpots, steel girders, and condors. In
“‘Spiders,” the player must travel through a web of spiders which are con-
stantly on the attack as they explode from pods. Another spider throws out
super webs and sonic zappers. All you videogame addicts out there better
beware, however. An Emory University doctor warns that you risk the dangers
of calluses, blisters, arthralgia, and tendinitis.

AMERICA'S NUMBER ONE

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES ...

LOS ANGELES

NEW YORK

—WWW americanradiohistorv com

New York
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She opened her first US. tour to ovation after
ovation. And now you can hear Sheena Easton in
her exclusive 90-minute concert on
RADIORADIO.

On Stage Tonight showcases Sheena's
unique vocal talents, as her perfect voice ranges
from powerful to whimsical to tender. She sings
all her hits, and some new songs, too. .

Hear the magic voice that won Sheena
Easton this year's Grammy for Best New Artist.
Check your local listings the s
weekend of August 7th for
the RADIORADIO
station in your
area and the
exact time of
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Networks/Program Suppliers

MUSIC FEATURES

Clayton Webster
Rarities:
Bogart Appice {August 2)
Jimmy Buffett {August 3)
George Thorogood {August 4)
Rolling Stones {August 5)
Rod Stewart {August 8)

Retro Rock:
Beach Boys {July 26)

DIR Network
Inside Track:
Robert Plant (Al during July)

Earth News

Human League {July 26-29)
Gamma (July 30-August 1)
Kansas (August 2-5)

Dave Edmunds {August 6-8)

Global Satellite
Rockline:

Eddie Money (July 26)

Billy Squier {August 16)
Inner-View

Crosby, Stills & Nash/Part lll {July 26)

Mutual
From Australia With Love/Dick Clark {August
28-29)
Narwood
Country Closeup:
Charly McClain {July 26)
Alabama {August 2)
Razzy Bailey {August 9)
Music Makers:

Met Torme {July 26)
Milts Brothers (August 2)
Harry James {August 9)

NBC
Country Sessions:
Sylvia {July 31)
Dottie West {August 7)
Source:
Shooting Star Concert {July 30-August 1)
Robert Plant/Part | {August 6-8)
Robert Plant/Part Il {August 13-15)
Quarterflash Concert {August 20-22)
Loverboy Concert {August 27-29)
RKO
Hot Ones (IS, Inc.):
Juice Newton (July 26)
REQO Speedwagon {August 9)
Supertramp {August 23)
Musicstar Specials (1S, Inc.):
Alabama {August 2)
Elton John {August 16)
Solid Gold Saturday Night
(Dick Bartley):
Four Seasons (July 31)

Rolling Stone

Magazine Productions
Rock Star Guest DJ:
Cheap Trick's Robin Zander (July 26)
Asia's John Wetton {August 2)
Jon Anderson/Phil Ehart of Kansas {August 9)
Charlie Daniels {August 16)

United Stations
Dick Clark’s
Rock Roll And Remember:

Captain & Tennille {July 30-August 1)
Herman's Hermits {August 6-8)
Hollies {August 13-15)

Weekly Country Music Countdown:
Leon Everette (July 30-August 1)
Sylvia {August 6-8)
Hank Willlams Jr. {August 13-15)
Watermark
Soundtrack Of The 60’s:
Colin Blunstone/Mark Lapidos/Shirelles {July
31-August 1)
Billy Preston/Concert Promoter Don Berrigan/
Dancing Songs {August 7-8)
Westwood One
in Concert:
Sammy Hagar {August 6-8)
Cheap Trick {September 20-22)
Live From Gilley’s:

Steve Wariner {July 30 August 1)
Kieran Kane (August 6-8)

Off The Record:
Kansas {July 30-August 1)

Rock Years:
1965 (July 30-August 1)
1966 (August 6-8)
1967 (August 13-15)
13968 (August 20-22)

Rock & Roll Never Forgets:
Brian Jones {August 13-15)
Special Edition:

Randy Crawtord (July 30-August 1)
Johnny Bristol {August 6-8)

ABC

Entertainment Net/
Silver Eagle (DIR):

Kris Kristotferson/Billy Swan {July 31)
Rock Net/King Biscuit (DIR):

Journey {July 18) instead of Foreigner
Rock Net/Supergroups:

R&R/Friday, July 9, 1982

AWARDING APPRECIATION — The New York State Broadcasters Associa-
tion recently bestowed the Del.aney-Cuneen Award to Ed McLaughlin, Presi-
dent/ABC Radio Network, on behalf of his “loyal support and significant con-
tributions” to the organization. The association’s President, William Irwin, was
also honored with a plaque of appreciation. Pictured (I-r) are Irwin and

Ted Nugent {August 6-8) Supertramp (GK) {July 31)

Larsen Tapped RNA Executive Director

Joseph Larsen has been appointed Executive Director of the Radio
Network Association (RNA). Larsen spent ten years with the CBS Radio
Network, most recently as Director of Special Projects.

Commenting on the appointment, RNA Chairman Edward McLaughlin
remarked, *‘We have ambitious plans for the organization, and they require an
individual with Joe’s background and enthusiasm. He will be working closely
with Maurie Webster, who is our special consultant in establishing and super-
vising the Association.” Larsen added, ‘'l welcome the opportunity to be a
part of this group, which we intend shall both assess the many values of
network radio and examine ways in which we can better serve advertisers
who need to reach the American public effectively ~ and efficiently.”

McLaughlin.

NEWS & INFORMATION FEATURES

CBS Radio Network

Network presents live coverage of 53rd All Star
Game from Montreal’s Olympic Stadium; it will
also offer a Spanish language broadcast of the Bret Maverick/NBC (July 13)
game to 23 Spanish stations in the U.S. {July  Adams House/CBS; Love, Sidney/NBC {July 14)
13) Walt Disney/CBS (July 17)

Clayton Webster Westwood One

Sporting News Report: Spaces and Places:

Interviews with Earl Weaver/Tom Watson {August 2)

Earth News

Watermark
TV Tonite:
MASHICBS (July 12)

{July 26)

NEW PROGRAMMING

@ Beginning September 26, Mutual
Broadcasting will air a 13-week
series spotlighting the National Sym-
phony Orchestra, to be broadcast on
Sundays 3-5pm. Hosted by WGMS/
Washington PD Paul Teare, these
performances will include Stravin-
sky’s “The Rite of Spring’’ and Beet-
hoven’s Ninth Symphony (the
“Choral”). Five of the concerts will be
live via satellite from the Concert Hall
of the John F. Kennedy Center for
the Performing Arts. For more
information call (703) 685-2171.

®''Project Sinatra’ is the latest
syndication effort by Toby Arnold &
Associates. There will be 12 hours of
special programming focusing on
Frank Sinatra, promos, color TV slides,
graphic art ads, sales aids, and other
supplementary materials. Also, the
Dallas-based firm is making “‘The
Rolling Stones 20th Anniversary
Radio Special’* available‘in a **Roll Your
Own’" version whereby a radio station
can insert its own personality as host
of the month-long tribute series. For
more details on either show call toll-
free (800) 527-5335.

Ms. President: Are We Ready For Woman President

Carl Reiner (July 26-29)

Larry Evans, author of *‘Hey Now Hitchhikers' {July
30-August 1)

Director Richard Brooks {August 2-4)

Author Joseph Wambaugh (August 5-8)

Narwood

Minding Your Business:

Stress & Meditation/Buckstoppers {July 16)

Note: Effective July 1, O’Connor Creative
Services will now produce/market Atlanta-
based Meredith Radio Syndication Serv-
ice's 90-second features. These daily
segments include Dick Williams, “TV To-
day"; Skip Caray Sports Commentary’’;
Elmo Ellis Commentary™; *Farmline’’ with
Jimmy Lee; “'Moneyline” with Richard
warner; “Harry Beadle on Photogra-
phy'"; “‘From the Driver's Seat’ with John
Birchard; and ""On Your Mind"" with Dr
Bob Simmermon.

Outlook:

Rising Education Level {July 18)
Sonja Sanchez, poet {July 20)
Student Loans (July 21)

Progressive Radio Network

Laugh Machine:

Bill Cosby/Rich Little/Flip Wilson (Week of July 12)
News Blimp:

Dr. Milton Silverman talks about drugmakers’ abuses
on Third World nations (Week of July 12)

1957’s DYNAMIC DUO ~ One of 1957’s biggest hits was ‘‘Over The Moun-
tain Across The Sea,’’ by Johnnije & Joe. The singing duo dropped by the
United Stations studios recently to reminisce about the good old days, slated
to air on a forthcoming instaliment of *‘Dick Clark’s Rock Roll And Remember”’
series. Posing for the camera as they stroll down memory lane are (I-r) Ed

EARLY BEATLES BEGINNINGS — Earlier this month, Backstage Records
issued *‘Silver Beatles: Like Dreamers Do,”’ an album featuring previously
unreleased group recordings with drummer Pete Best and a special interview
disc. Celebrating the successful interview are (I-r) Jim Ladd, Inner-View and
KMET/Los Angeles personality; Best; Jon Johnson, Backstage President; and
the label’s Jerry Lenz.

The future home ¢

SO RALNO NETWORK s

HOME SWEET HOME — Con-
struction of RKO Radio Network’s
Washington News Bureau is cur-
rently in progress, with a fully
operational target date of October
1. Inspecting the plans for the
bureau’s future home at 1776 G
St, NW are () RKO’s Joe
Maguire, Director/Engineering;
Dave Cooke, Director/News, and
Rich Rieman, Manager/Washington
News Bureau.

www_americanradiohistory com

Salamon, VP/Programming, Johnnie & Joe.

@ Jeff Leonard moves from Pro-
duction Coordinator for ‘‘American
Top 40’ to a simitar position with the
Gary Owens-hosted “Soundtrack Of
The 60's.”

®Ray Scott has once again been
signed to host the 26-week program,
“‘Countdown to Kickoff,'= pro-
duced/distributed by the Creative
Factor.

@ David LeVan promoted to Direc-
tor of Engineering at Narwood Pro-
ductions. He's been with the firm eight

years as a recording engineer.

®Cathleen Pratt to Administrator
of the ABC Direction Radio Net-
work, effective July 12. She had been
assisting the manager and director of
the ABC Rock Radio Network.

® Tony Garcia has been named
Assistant Sales Manager at the Pro-
gressive Radio Network, moving
over from the RKO Radio Network.
Also, Harry Weinger has been tapped
as-a producer with the firm.

N |
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Music On TV

Slated for “Solid Gold” the week of July 9 are Cher,
Lacy J. Dalton, Stephanie Milis, the Rolling Stones, Rose
Royce, and “‘Grease |I” stars Adrian Zmed & the T-Birds,
joining Marityn McCoo and guest cohost Chuck Mangione
.. . Rod Stewart and Tina Turner are featured on a repeat
“Saturday Night Live” July 10 . . . Earlier that same night a
rerun of “Nashville Palace” spotlights the Oak Ridge Boys
as hosts, with guests including Janie Fricke, Mickey Gilley,
Johnny Lee, and Hank Williams Jr. . . . Lionel Richie of
the Commodores is profiled on the syndicated “Portrait Of
A Legend” the week of July 12.

Aiming to give a boost to rock on TV, a new syndicated
series called “Laugh Trax” is set for a September premiere.
The show combines music and comedy, with some of the
musical artists getting a chance to participate in the
humorous routines. Musical guests set include Charlie
Daniels, the Doobie Bros., Joe Jackson, Kool & the Gang,
and Tina Turner. Host is former Second City and “Mork &
Mindy” performer Jim Staahl, with former “Saturday Night
Live’ star Gail Matthius one of the regulars (she, along with
Laraine Newman, popularized a mode of speech

remarkably similar to Moon Zappa’s “Valley Girl” lingo a few
years back).

POST-CONCERT BUFFETT — Jimmy Buffett met with media notables
backstage after his Greek Theatre/L.A. concert recently. Pictured (I-r) are
Universal’s Thom Mount, Buffett, and “SCTV" star John Candy.

Our thanks to Nashville’s
#1 station®

WWKX

for choosing the #1
music selection system.

& Selsctr

TWO DEAN DRIVE
R soi0
C omeuting TENAFLY, NEW JERSEY 07670
$ envices (201) 567-3263

*Fall 81 Arbitron
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Pro:Motions

RKO Appoints Two In Sales

Linda Packer-Spitz has been appointed VP/Sales for
the RKO Radio Sales Chicago office. For the past two
years she served as Manager of the same office. In
related activity, Jim Bell assumes the Manager post of
the Los Angeles office. He moves crosstown from an ac-
count executive position at KRTH.

WNBC Promotes Four

WNBC/New York has upped three within its sales
department: Lana Mercogliano to General Sales
Manager, Peg Kelly to Local Sales Manager, and Tony
Murray to National Sales Manager. W. Ellen Kaye has
been elevated to Manager/Advertising and Promotion.

O'Comnor PPB President P‘ﬁu&*\“‘i j m

Harry O’Connor, President of |
O’Connor Creative Services, |
has been elected President of Pa- k -
cific Pioneer Broadcasters
(PPB). The organization has been »°
in existence since 1966, sponsor-
ing five yearly luncheons to-honor _ !
the trailblazers in radio and TV T
history. Harry O’Connor

Hayes Helms Consulting Co.

Jack Hayes, GM of KLAV/Las Vegas, has reentered
the consulting field via a new company, Programming
Plus. He'll serve as President, with Kevin Barrett as
VP/Operations, and Tammy Buckner overseeing
statistica research. Hayes will retain his managerial
duties at KLAV.

Dunaway To VP
At Wiskes/Abaris

Chuck Dunaway has been named VP/Programming
at Chicago-based Wiskes/Abaris Communications.
Prior to this appointment, longtime radio veteran
Dunaway was Operations Manager of KLBJ-AM &
FM/Austin.

Stockman, Sheliey
Upped At KATZ

Steve Stockman has been promoted to National Pro-
motion Director at Katz Broadcasting Company. He
retains his duties as Promotion Director at company-
owned WAAF/Worcester. In addition, Paulette
Shelley has been upped to the newly-created post of
Accounting Manager for the broadcasting firm.

Michelakos Moves Up At MCA

Carl Michelakos has been tapped as Regional Direc-
tor/Soutneast for MCA Distributing Corporation. He
most recently served as a Branch Manager for the firm in
Atlanta. Michelakos will oversee the Atlanta/Miami/Char-

lotte region with Rod Tremblay still handling Dal-
las/Houston/Nashville.

Davies Joins ATV

Frank Davies has been named President of ATV
Music Publishing of Canada Ltd. With 18 years of in-
dustry experience, Davies was most recently President
of Toronto-hased Partisan Music Productions, Inc.

Jammin Records Created

Will Kirkland has launched Jammin Records and
Freelance Productions, Inc. The first release under
the new label will be the single **Sail Away’’ by Travis
Moon.

DeBenedette Upped
At Polygram

Sue DeBenedette has been tapped as New York Pro-
motion Manager at Polygram Records. She was most
recently Administrative Assistant to the VP/Promotion.

Creative Audio Bows

Creative Audio provides customized promos and
trafficking/media planning under the direction of J.K.
Dearing, currently Music Director of WNDU &
U93/South Bend. Also working with him is WNDU after-
noon drive personality Barb Richards. The firm may be
reached at (219) 277-6046.

® JAY CLARK NAMED OPERATIONS
DIRECTOR AT WTIC/HARTFORD:
Moves from WPRO/Providence

® JOHN SHOMBY APPOINTED PD AT
WKXX/BIRMINGHAM

# BILL BAILEY BECOMES PD AT
KSLQ/ST. LOUIS

% NUMBER 1 FIVE YEARS AGO: "Da
Doo Ron Ron” — Shaun Cassidy
(WB/Curb)

@ NUMBER 1 COUNTRY: "It Was
Almost Like A Song” — Ronnie
Miisap (RCA) (2nd week)

©® NUMBER 1 LP: "Crosby, Stills &
Nash” — Crosby, Stllis & Nash
(Atlantic)

WwWwWw.americanradiohistorv.com

Check Marketplace, page 3 1
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BROADCASTERS REACT
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{3 Set For Reorganization

Last week R&R reported that Miles David’s contract as President of
RAB was being overhauled. The result, according to a press release
issued this week by RAB Board Chairman George Duncan (Executive
VP of Metromedia and President of Metromedia Radio), will be to

restructure RAB.

Although details weren’t announced,
R&R has learned that it’s possible Miles
David will be given the title of Vice Chair-
man, with one or more new executives
brought into the organizaton.

In short, the idea will be to restructure
RAB to better reflect two organizational
needs. First, there will be a goal of better
serving large market stations — putting an
emphasis in two areas, more national sales
and more training. Secondly, RAB will con-
tinue to service smaller stations with
similar services and also with additional
training seminars.

R&R talked to numerous broadcasters in
a random survey to get a better handle on
how radio operators felt about David’s
leadership and RAB’s effectiveness. Com-
ments were divided between a belief that
RAB and Miles David have performed in an
outstanding manner to a conviction that
RAB is too ‘“small market’-oriented. In
general, however, broadcasters seem to
feel it’s time for some change. The follow-
ing are the comments we received:

e Norman Feuer, President/GM of
KBZT/San Diego, told R&R, “I unders-
tand just from industry comments that
some new blood would be useful at this
time ...’ David has done a ‘‘spec-
tacular job” of getting RAB off the
ground, but now is a time for a “fresh
outlook,” he said, that will particularly
develop new sales ideas and techniques.
David ‘““may have been there a little too
long.”

@ Ernie Winn, GM, WIBQ/Ann Arbor, Ml,
says the news is ‘‘quite a surprise. I
don’t believe RAB is as powerful as it us-
ed to be. I wish it was.”

e Jim Hardy, GM, KWFM/Tucson, says in
his view “RAB is very small-market
oriented. When I was in a small market,
it was great.” ‘“Some rethinking’”’ may
be necessary.

e Terry Schmidt, Sales Manager,
KLUB/Salt Lake City, says RAB is “‘ex-
cellent for smaller markets’’ but his ex-
perience in major market sales has been
that RAB membership ‘“wasn’t cost-
efficient for us.” He thinks some of
RAB’s methods, such as the consultant

sell, are excellent, but he doesn’t have
the time to use and develop those
methods because he’s too involved in the
daily hustle and bustle of bringing in
dollars. He also feels that, in some
respects, RAB “lives in a dream world
that all radio stations get along
together,” when, in reality, stations sell
against each other in fierce competition,
not just against newspapers and TV.

® Wally Clark, GM, KPRZ/Los Angeles,
was surprised to see the story in R&R
and wants to know more before com-
menting about the change. He has no
basic complaints about RAB and feels
the sales seminar in L.A. this year was
“‘exceptional” in quality.

® Mark Johnson, VP/GM, KROY/Sacra-
mento, had little to say about RAB
specifically, but feels there are too many
trade organizations. He favors a single
“umbrella organization” to encompass
lobbying, sales development, and even to
take over doing ratings. He feels it is get-
ting “pretty ridiculous” for stations to
have to pay dues to NAB, NRBA, and
RAB. Much duplication of effort and
support services (receptionists, phones,
etc.) results because of the many
organizations. As a result, RAB is
“spread awfully thin” because it has to
put a lot of resources into overhead,
rather than station services.

® Merril Rosen, GM, WJTN/Jamestown,
NY, said, “I know David personally and
think he’s done a good job.” RAB
membership is ‘‘well worth the money,”
he says. He thinks radio definitely needs
‘“‘a strong organization for the industry”
in the sales area. “I will miss David and
I think he did a good job. Anything they
do, they do with class.”

® Ray Rosenblum, President, WMOZ/
Marietta, OH, commented, “I’ve al-
ways personally found Miles David to be
very inspiring and it would be a pro-
found loss if he were to depart. Anything
I've ever been involved in with them has
always been done in a first class way
with a lot of inspiration to get out and
sell.” There’s “always room for im-
provement,” says Rosenblum, but he’s
“basically pleased” with RAB.

Hospitals: New Sales For Radio?

Should hospitals advertise? That’s the question posed to over 100
doctors, hospital administrators, and hospital marketing directors last
week in Seattle. The topic was health care marketing.

“I don’t think there is any question that
hospitals will become major advertisers,”
Chuck Heinrich, McCann-Erickson’s Sr. VP
and Manager of Northwest Operations told
R&R. Chuck went on to speculate that
hospitals in the Seattle area alone may
spend upwards of $10 million annually.

Henrich said the conference was needed
because hospital marketing people were be-
ing besieged by all sorts of questions from
hospital administrators as a result of the in-
dustry’s economic woes.

At a time when radio business is general-
ly holding even or a little down, sales ex-
ecutives should note this potential new
category of business. A hospital in San

Francisco is showcased as an example of
using radio to generate business, according
to RAB.

While observing the boundaries and
restrictions advocated by older and more
conservative hospital administrators and
doctors, new marketing directors are sug-
gesting advertising for referrals for doc-
tors, outpatient clinics, consumer services
and health clinics, services for commuters
and tourists, birthing rooms, and nurse
openings. Many participants felt that if a
hospital has to advertise it is a sign that it’s
hurting, according to KPLZ/Seattle Local
Sales Manager Jon Reed.

appropriately music-oriented form.

WLS GOES ON RECORD — Pictured above is an award-winning promotional
kit from WLS-AM & FM/Chicago, covering the strengths of the station in an
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Selling AOR To

Non-Rock Accounts

How do you make agencies and clients recognize that AOR listeners
consume products and services normally perceived to have older ap-
peal? That challenge facing rock & roll stations is linked to the survival
of AOR in the 80’s, says WCOZ/Boston GSM Bill Wayland.

Getting agencies to believe that AOR
delivers middle-aged demos is the other
side of that dilemma. The solution to the lat-
ter problem is to promote rock’s longevity,
says WIYY/Baltimore GSM Larry Doyle.
“We stress that people in their mid-thirties
have grown up with rock & roll” he told me.
Additionally, WIYY sales execs emphasize
the station’s cume and time spent listening
as selling points. They also use letters from
clients to demonstrate that cash registers
ring in all kinds of stores regardless of
demos.

An example of winning big is getting a
Baltimore department store, Hutzlers, to
stock all of WIYY’s “98 Rock’ merchandise
in its stores.

AOBP — Album-Oriented
Buying Power

Getting listeners into stores to make pur-
chases is also Bill Wayland’s answer on how
to convince advertisers that his younger
listeners will buy i .
their products. The
job is tough, however,
Bill’s advice is to
keep encouraging
sales people to pitch
the buying of younger
demos. He suggests
where possible going
directly to clients,
even though that runs
the risk of making
many agencies paranoid.

A tried and true manner of getting agen-
cies to take note is street promotions, which
Bill strongly recommends. Not just con-
certs, but automobile showcases, bank
clubs, and others, if successful, will give the
station a unique profile. WCOZ further
packages its story in audio visual form, and
uses the presentation whenever possible
with new clients.

One distinct selling advantage for AOR’s
is that teens and young adults don’t read
newspapers, WIYY Local Sales Managér
Bill Hopkinson contends. He also likes his

Bill Wayland

www_americanradiohistorv com

sales department to stress AOR’s loyalty
factor, which he says is higher than just
about any other music format.

Wayland also emphasizes loyalty, but
with a different flair. He says AOR’s should
sell more like classical music stations,
stressing big student markets and better-
educated listeners. Along similar lines,
Hopkinson said, ‘I personally don’t like
selling with numbers because you box
yourself in and often miss out on higher
dollars.” He says WIYY sells its per-
sonalities and its ability to make the cash
registers ring.

As an example, Hopkinson brought up
local business Norm’s Motorcross and ask-
ed rhetorically, what do they know about
reading an Arbitron
book? He also noted
that he does extreme- = |
ly well getting |
premium dollars for
the ABC “‘Super Con- |
cert” series. “We en- ¢
joy selling them #
because they are a
prestige sell. For
every :60 that’s §
bought, the client gets  Bill Hopkinson
two promotional announcements. We sell it
as gross impressions,”’ he explained.

Rates

Finally, we talked about rate structures.
Hopkinson says it may be too late to go to a
unit pricing structure because it would
force him to drop some commercial rates.
However, he sees some advantage to using
a unit rate approach.

On the subject of being sold out, Hopkin-
son is most vocal. “If you’re 100% sold out,
you’re too cheap,” he told me. The best
place to be is between 85% and 95% and to
never drop rates, he stresses.

Wayland concludes that WCOZ has a
policy of the highest rate getting on their air
first. “We’ve successfully pushed our rates
up. If you bail out, it takes months to get
them back up.”
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JHAN HIBER

New Diary Revisited

As you might remember, in May I did a column which introduced to the in-
dustry a prototype of the new diary Arbitron was to start using this summer. The

reaction to that column was overwhelming, from broadcasters dealing with almost
every format. It seems that the additional stress placed on call letter entries in that

version upset a number of people. As a result, Arbitron has revised the new diary

one more time. In the middle of the meeting with the Arbitron Radio Advisory
Council, which followed on the heels of my column, Arbitron Executive Vice Presi-
dent Rick Aurichio called and halted production of the version I debuted for you.

The replacement for that new diary approach has been designed and is in the field

now, being used in the summer sweep and in other surveys thereafter. The latest
design is pictured on this page. Let’s take a look.

Instruction Page

The instruction page has been cleaned up
noticeably over the diary that was in use until the
summer sweep. Directions are easier to follow,
with the hope that diarykeepers will be more
readily able to record their listening habits cor-
rectly. Also, by inserting words and pictures that
portray when radio might be listened to (in the
car, at home, in the office), Arbitron has subtly
provided reminders to the public that might pro-
mpt the diarykeepers to keep the diary with them
at all times, the better to capture a full picture of
listening patterns.

Daily Diary Page
There are a number of improvements on the ac-
tual daily entry pages. Most noticeable over
previous diary designs is the capturing of “Loca-
tion” information, with breakouts scon to be
available on listening in-car, away-from-home-
other (probably in-office) as well as at-home data.

The major difference between what you see here
and what was displayed in my earlier column is in
the middle portion of the page. There Arbitron
had instructed diarykeepers to record call letters.
This version mentions call letters most prominent-
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getting mixed up with others in your
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though the station may use the same cali letters and
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(or first name) here

broadcast the same thing on the air).
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The big difference between this latest version of
the diary and the prototype | showed in May has
to do with the stress placed in that earlier version
on call letters. Deleted is the additional point in
the instructions that spelled out the need to record
calls whenever possible and detailed what call let-
ters were (""Three.or four letters beginning with a
W, K, C, or X).

Also revised were the examples of types of en-
tries that would be okay. While calls alone were
shown in the earlier model the actual new instru-
ment has gone back to also showing dial position
and personality entries, implying that they too are
acceptable if the person can't jot down the calls.
This will undoubtedly soothe the fevered brows of
those who use predominantly non-call identifiers.

Piease start recording your listening on the date shown on the front cover.

Page 11

Birch Update

Tom Birch recently met with the RAB GOALS Committee, his company decided to reissue a

in late July and early August.

ly but in a fashion not as dominant as before.
Alternative types of entries are mentioned as ac-
ceptable. Be aware, though, that at the bottom of
the page on Thursday there is still the reminder
about call letter entries.

Final Page — New Data Collected

Although there was little comment about the
last diary page when | revealed the suggested new
format back in May, it seems to me that this page,
with the new data it collects, could be very
valuable. Besides the demographic and comments
section of this page the new portion that deals with
working profiles is a real asset.

our shswers 1o the following guestio

monthly report, and steps to expedite production of the quarterly reports have been taken. [

Birch made his second appearance before the GOALS people, providing an update on his |
firm's progress. ABC’s Bill McClenaghan told R&R, “It was a good meeting. Tom has made signifi-
cant improvement in his firm's response rates since switching to the one-person-per-household
methodology. However, he still has a problem measuring Spanish, compared to Arbitron, and he
needs to develop an acceptable way to derive weekly cume data.” Blair’s Bob Galen added, “I was |
encouraged that he is going to expand the offering of qualitative data, one of the very important |
parts of his service. This will be a major way for Birch to get agency usage.”

Birch has reissued the April/May monthly report for the Washington, DC market. Some listen-
ing to WJMD (now WLLT) was originally thrown into the “Others” total, so the book was redone
to accurately reflect the total for the station’s new calls, WLLT.

Finally, Birch has recently purchased additional computer hardware that will. according to
Tom Birch, “improve our processing time by 50 % .” The Birch spring quarterlies are expected out

—

ogy. Arbitron has taken a step forward. The model
shown here in May was thought to be a step in the
right direction but some in the industry didn't feel
so. Thus, Arbitron was responsive and has come
up with an update that will help accomplish some
of its goals (better quality information with faster
delivery of books) while not alienating vocal
broadcasters. In the process the firm will be giving
stations additional sales and programming infor-
mation on the “location” and “‘working profiles.
Unfortunately, neither the books, the computer
tapes, nor the mechanical diaries will contain the
data on location and working information

only through a post-survey diary review will the

5 will befwpt in striciest

_afidence— they are for research use only. Pl e call us collect at
(301) 441-3973 in Beltsville, Maryland, if you have any questions at
all about the instructions or the survey itself.

% What is your age?

Please check () the box
that applies to yow

"I Male [ Female

o Where do you live?

y Please check whether you are:

11 work away from home

Hours | usually work
per week away from
home (check one):

Less 300r
than 20 2029 more

City O [ [;J

g 3 :
Kot [ 1 do not work away
State Zip from home.

Please use this space to tell us about any of your favorite radio
stations or programs which you may or may not have listened to
during this survey. Please make any comments or suggestions you
might have about radio and tell us what you like or don'’t like about

the stations.

With the information captured here, stations
can derive qualitative insights into their audience.
The sales and programnming utility can be im-
mense. Stations can compare their working
women audience to one another, for example, and
provide advertisers data on this important adver-
tising target. Stations with a high profile of work-
ers could correlate that knowledge with Arbitron’s
new PRIZM qualitative product. Cross-tabbing
that sort of data can make many sales.

Tenor Of The Times

In its efforts to update a 15-year-old methodol-
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new sales and programming insights be available.
However, by next year Arbitron hopes to be able
to offer the data in other ways, for those who don’t
want to go to Laurel.

The whole furor over the diary updates has
made me wonder about the tenor of our times and
the feelings about Arbitron. Rick Aurichio and 1
talked about this recently at the Broadcast Promo-
tion Association convention, where my wife and [
made a presentation. Rick confirmed that my col-
umn on the proposed diary revision had substan-
tial impact. However, | told him that it amazed
me that some had reacted so negatively to the Ar-
bitron proposal.

Here was Arbitron, through its new diary, try-
ing to clean up and improve the quality of the data
it handles, and in so doing getting the books to you
faster. Those with interests in preventing the new
diary from being implemented were successful in
making their point, and Arbitron responded.

Makes one wonder what the reception to the
new diary approach might have been if there
wasn’t so much negative feeling about Arbitron’s
pricing posture. Perhaps there has been so much of
a backlash on the pricing issue that other Arbitron
moves that may be worthwhile get shot down. It
would be a shame if Arbitron’s pricing stance so
turned off the industry that the firm was stymied,
in its attempt to bring a mid-60’s methodology in-
to the 80’s.



Chicago

WGN Softest In Years, Still Number One;
WGCI, WBMX Strong;
WCLR Retakes A/C Lead;

BM Stations Soft

WGN (T) slipped to its lowest share in recent memory, 9.2-1.8, but still led the
market. WGCI (U) rebounded with a 6.1-6.6 move to hold second, while WBMX (B)
was up again 4.6-5.1 to take third. WBBM (N) was down 5.94.9, and WLOO (BM)
slipped to its lowest share in several years, 5.8-4.9. WLS (R) was up 4.5-4.8, WIND
(T) went 4.8-4.5, and WLS-FM (R) gained 3.6-4.1. The AOR crown still was held by
WLUP, which moved 4.2-3.8, while the Adult/Contemporary leader was WCLR, up
3.5-3.7. WIJD (BB), in its first book with the new format, debuted with a 3.7, and
WJPC (B) jumped 2.5-3.7. WLAK (BM) slipped 4.4-3.9, and WMAQ (C) was softer,
3.9-3.5.

Others with at least a one share were WAIT (BM) 2.0-1.5, WBBM-FM (R) 2.1-2.7,
WCFL (AC) 1.0-1.1, WFMT (CL) 2.0-1.3, WFYR (AC) 3.8-2.5, WJEZ (C) 1.6-2.3,
WKQX (AC) 2.9-2.7, WMET (A) 2.3-2.4, WOJO (S) 1.0-1.6, WUSN (C) 1.3-1.6, WWON
(B) 2.0-2.4, and WXRT (A) 2.0-1.6.

Philadelphia

KYW Slips, Still First;
WMGK Moves To Second;

WCAU Healthy With Phillies

KYW (N) dropped to its softest share in the last few years with a 10.5-8.8 move-
ment. WMGK (AC) regained second, rising 7.2-7.6, while WDAS-FM (B) slipped
7.9-7.4. WCAU-FM (R) lost one, 7.4-6.4. WIP (AC) recouped 4.8-5.5 and WMMR (A)
had a stable 5.1-5.1 showing. WCAU (N) used the Phillies games to garner its best
share in memory, 3.6-4.7. WWDB (T) had a level 4.7 score and WEAZ (BM) dropped
one, 5.7-4.7. WIOQ (A) was up nicely 3.5-4.4, and WPEN (AC) slipped 4.6-4.4.

Others with one share or more included WDAS (B) 1.6-1.9, WFIL (C) 2.4-2.5,
WFLN-FM (CL) 1.6-1.8, WHAT (B) 2.0-1.8, WIFI (R) 2.0-1.6, WSNI (AC) 2.0-3.0,
WRCP (O) .4-1.0, WUSL (C) 2.6-3.0, WWSH (BM) 3.9-3.4, and WYSP (A) 4.1-3.7.

Boston

WHDH Regains Edge Over WBZ;
WMJX, WXKS-FM Surge;

Beautiful Musics Down

WHDH (AC) recaptured the market lead with a 7.9-8.5 jump, while WBZ (AC)
had a stable 8.5-8.4 book. WCOZ (A) rose 6.7-7.4, WXKS-FM (R) gained 5.8-7.0, and
WEEI (N) gained 6.2-6.6. WMJX (AC) soared 3.5-5.3 in its second book while WROR
(AC) slipped 4.6-4.1. WBCN (A) dropped 5.9-4.7 and WVBF (AC) climbed 3.1-4.0.
WJIB (BM) fell 6.1-4.4.

Others that achieved at least a one share included WBOS (R) 1.0-1.3, WCGY (R)
9-1.3, WCRB (CL) 1.7-1.4, WEEI-FM (A) 3.9-3.1, WILD (B) 1.7-1.9, WITS (T) 1.7-2.0,
WHUE-FM (BM) 3.1-2.3, WRKO (T) 3.1-3.0, WSSH (BM) 2.5-2.1, and WXKS (BB)
3.7-2.7.

FOR THE RECORD

Upon getting last week’'s L.A. and San
Diego Arbitron shares confirmed by Ar-
bitron, it has come to our sttention that
some stations were inadvertently left out
by the stations that supplied the numbers
to R&R originally. Following are the sta-
tions that should have been included in
the respective market's share trends. ..
San Diego

KNX (N}2.1-1.6

The Arbitron estimates in this week’s
issue were provided to R&R by radio
station Arbitron subscribers. At press
time these numbers had not yet been
confirmed by Arbitron.

Los Angeles
KNOB (E) .9-1.1
KTNQ(S)1.8-1.9
KWKW (S) 1.4-1.3

ARBITRON RADIO
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The data contained on this page is copyrighted by the
respective ratings services. Non-subscribers to the
respective ratings services may not reprint or use this
information in any form.

San Francisco

KGO Dominant;
KRQR Tightens AOR Race;

KNEW Leads Country
KGO (T) slipped 9.1-8.6 but remained firmly planted atop the market. KCBS (N)
held its usual runner-up position with a 5.0-4.9 showing. KSOL (B) held steady at 4.8.
KFRC (R) moved 4.5-4.2. Baseball helped KSFO (AC) rise 3.3-3.7 and gave KNBR
(AC) a 2.5-3.5 boost. KMEL led the AOR race with a 4.2-3.7 score but KRQR (A)
closed the gap with a 2.6-3.3 rise. KBLX (M) had a stable 3.3-3.2. KNEW (C) retook
the Country lead with a 2.1-2.9 increase while KSAN slipped 3.1-2.4.

Additional Bay Area stations with at least a one share included KABL (BM)
2.3-2.5, KABL-FM (BM) 3.0-2.0, KBAY (BM) 1.7-1.5, KDIA (B) 2.6-2.7, KEZR (R)
1.2-1.1, KDFC-FM (CL) stable at 1.4, KFOG (BM) 2.9-3.1, KGO-FM (T) (formerly
KSFX) debuting with a 1.1, KIOI (AC) 3.1-2.9, KIQI (S) 1.8-1.4, KKHI-FM (CL)
1.5-1.3, KLHT (AC) 1.4-1.7, KLOK (AC) 2.0-1.7, KMPX (BB) .8-1.4, KOIT (BM)
2.5-2.4, KOME (A) 1.6-1.8, KSJO (A) 2.6-2.8, KYA (0) 2.0-1.9, and KYUU (AC) 2.3-2.5.

Detroit

WJR Tops With Baseball;
WRIF, WLLZ Close 2-3;

WWWW Retakes Country Lead

WJR (M), featuring Tigers baseball, rose 8.4-10.8. WRIF (A) held on to second
with a 6.7-6.3 movement while WLLZ (A) rebounded 4.7-6.1. WWJ (N) was stable
with a 6.0-5.9 showing and WXYZ (T) rebounded with a 5.1-5.6 gain. WNIC-FM (AC)
slipped 5.6-5.1, WGPR (B) jumped 3.4-4.9 to take the Black lead. In the Country race
WWWW rose 3.6-4.0 while WCXI slipped 4.3-3.1. WDRQ’s Urban format opened with
a 3.0.

Others with at least a one share were WABX (A) 3.4-3.3, WCHB (B) 2.0-1.1,
WCZY (AC) 3.8-3.1, WIJLB (B) 3.7-3.8, WJOI (BM) 4.1-2.8, WIJR-FM (BM) 4.4-3.9,
WLBS (B) level at 2.5, WMJC (AC) 3.5-3.7, WJZZ (J) 3.0-2.4, WOMC (AC) 2.6-2.2, and
WQRS (CL) 1.8-1.2. WTWR, which changed its CHR format to Country (and its calls
to WCXI-FM) in the latter stages of the sweep, earned a stable 2.8 share. WHND (O)
went 1.1-1.0, CKLW (R) dropped 2.7-2.3, and CKJY (BB) moved 1.3-1.4.

Washington, D.C.

WMAL Dethroned; WKYS Now Tops;
WLTT Takes AC Lead; WPGC, WRQX Up;
WAVA Gains On WWDC-FM; WRC Climbs

WKYS (U) became the new leader in Washington, moving 9.5-8.4 this book while
perennial kingpin WMAL (AC) dropped 9.7-7.5. WGAY-FM (BM) rose to second
place with a 7.9-7.7 performance. Like the other leaders, WHUR (B) was down too,
7.6-6.9, but held the fourth spot. WPGC-AM & FM (R) rose 4.9-5.3, just ahead of
WRQX (R), which was up 4.2-4.9. WWDC-FM (A) slipped 4.7-4.5 while WAVA (A)
jumped 2.8-4.1. WLTT (AC) increased 3.3-4.4 while WASH (AC) dropped 4.5-3.5. WRC
(T) posted its best book recently with a 2.9-4.3 boost, and WOOK (B) advanced
3.9-4.2.

Others in the D.C. area with a one share or better included WEZR (BM) 1.8-1.9,
WGMS-AM & FM (CL) 3.9-2.9, WHFS (A) 1.2-1.3, WMZQ (C) 3.0-2.7, WPKX (BB)
level at 1.1, WPKX-FM (C) stable at 2.9, and WTOP (N) 3.8-3.6.

A-AOR, AC-Adult/Contemporary, B-Black, BB-Big Band, BM-
Beautiful Music, C-Country, CL-Classical, E-Easy Listening,
Hit Radio, RL-Religious, S~Spanish, T-Tak, U-Urban Contem-
porary.

WE GIVE YOU THE NEWS YOUR WIRE NACHINE MISSES.

WIRELESS

Your wire machine already supplies you with late
breaking hard news. We don't. Instead we give
you late breaking humorous, crazy, bizarre and
offbeat stories in twice-a-week dispatches. And
the Wireless Flash offers you two exclusive sound
lines that provide you with actualities of the life-
style stories we're famous for. We've got sports
news, a daily almanac and even a horoscope.

And our entertainment pages give you exclusive
scoops on AOR, CHR and A/C artists, as well as
Hollywood celebrities. Separate services? Nope,
they're all part of the Wireless Flash. Maybe that’s
why more than 350 radio stations in the U.S.,
Canada & Australia are subscribing to the Wire-
less Flash. Maybe you should, too.

The Wireless Flash is an exclusive service of (apley Radlis Network 4

CALL COLLECT FOR A TWO WEEK FREE SAMPLE: (714) 293-1818

www_americanradiohistorv com
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When Bobby Hattrik and Doubleday parted
company in April, you may have sensed that the
parting wasn't totally amicable. Doubleday
threatened to sue Hattrik, and Bobby threatened
to sue back. The papers were being drawn up
and the lawyers were preparing for battle when
it all ended before it began. It looks as though
the legal hassles will be dropped in favor of a
more peaceful ‘“‘out of court” settlement, the
terms of which were not disclosed (as a condi-
tion of the agreement}.

Rick Fitzgerald will end his 11-year associa-
tion with Network Records’ President Al Coury
when he joins the promotion staff at Geffen
Records later this month. No title for Rich at
Geffen, which is the Geffen way, but he will be
doing national promotion for Johnny Barbis.

Street Talk confirmed late Tuesday (7-6} that
Don Boyles has resigned as General Manager
of WKHK/New York, effective July 7. This
follows closely the resignation of Viacom Radio
President Al Greenfield, who originally hired
Don. Rumor has it that two possible replace-
ments for Don could be either WKHK Sales
Manager Don Maloney or United Stations
principal Nick Verbitsky.

Barring any unforeseen circumstances, by the
time you read this KMPX/San Francisco should
be in the hands of new owner U.S. Broad-
casting. Among the names that will be involved
with the AOR station are co-owner/GM Les
Elias, PD Bob Heymann, News Director Tom
Webb, and Production Director Mike Koste.
More KMPX news next week.

Despite rumors to the contrary, Alfa Records
“is still very much in business,” according to
label President Bob Fead. Last week, when
VP/Marketing Bernie Sparago and Director
of Sales Peter Jones were laid off, Street Talk
of Alfa’s demise was widespread. Fead says he
was just reacting to ‘‘an economic situation that
is hitting everyone” in making the personnel ad-
justments.

Reliable sources indicate that WIKS/India-
napolis GM Denny Rossman is about to take
over as GM of WWZZ/Sarasota, a ‘“Music Of
Your Life” facility. This move would contra-
dict the memo circulating around WIKS stat-
ing that Rossman was merely ‘“visiting” Sarasota
for a few weeks.

While we’re in Florida, get-well wishes go to
Y100/Miami PD Bill Tanner, who was operated
on last week to repair an injured shoulder.

Mike McGann has departed WTVN/Colum-
bus as PD, and can be reached at (412) 795-0335.

Jim St. John is out as Operations Manager
for WVIC & WVGO/Lansing. Coming in from
KNZA/Hiawatha, KN as Jim's replacement is
Mike Hayes.

John Hunter is the new PD at WEJL/
Scranton-Wilkes-Barre. He was formerly an
air personality at WKRZ-AM & FM crosstown.

Communication
Graphics inc

WINDOW DECALS - BUMPERSTICKERS

WwWwWw americanradiohistorvy com

Outclass Your Competition!

If your competitors use atape & label type
sticker, they’ll cringe when they see the
screen printed decal you bought from us.

...and we can give you references!

TOLL FREE 1 —800-31 -4438

KLAZ/Little Rock has changed formats
again . . . dropping A/C for Urban Contem-
porary. Through it all Rhonda Curtis remains
as PD.

Fred Holland is now PD at KAAY/Little
Rock. Most recently he was at WTAK/Hunts-
ville, but you probably remember Fred best
from his association with WAAY/Huntsville.
That makes Fred one of the few programmers
we know of that has programmed both call letter
combinations . . . WAAY and KAAY.

After more than four years as MD at KFI/
Los Angeles, Roger Collins has exited the sta-
tion. Roger wants to find a programming posi-
tion, and he can be reached through KFI. The
new KFI MD is Phil Stanley, most recently
MD of WMAK-FM/Nashville.

KKXL-AM & FM/Grand Forks really
brought in the Fourth of July with a bang! A
heavy thunderstorm with winds in excess of
100 mph knocked KKXL’s tower down. The
AM returned to the air Monday morning, and
the FM came back Tuesday night. Quch!

Legendary Southern California rocker
KMEN/San Bernardino wants to contact any
jocks who have worked at the station since it
began in 1962. A 20th anniversary celebration
is planned with the vocal talents of former staffers
needed as the final touch. Contact KMEN PD
Wes Westphal.

KUGN-FM/Eugene morning man Bill
Barrett is in serious condition after his single-
engine plane crashed last week near town. He
will recover, but doctors say it will be several
months before he can work again.

FM100/Memphis PD Gary Wall is search-
ing for that “‘just right” 6-10pm personality.
This is a prime air talent opening.

On June 30 WTRU/Muskegon signed off
the air for two weeks. TSPS Broadcasting has
taken control of the station, and is reportedly
“upgrading the format and facilities.”” The
CHR outlet is consulted by Ron White, who
programs KKYK/Little Rock, and also con-
sults U93/South Bend among others. WTRU
PD Larry Olek and the entire staff have made
application to the new owners for positions at
the station when it returns to the air. We'll keep
an eye on this one for you.

Malrite Communications’ KNEW/Oakland
has generously offered to purchase the Qak-
land Raiders NFL club from the city, which is
nice, but a bit premature. The Raiders were head-
ed to Los Angeles when the California Supreme
Court ruled that Oakland’s attempt to seize the
team on the basis of “eminent domain” should
go to trial. So. it will, and the jury could award
the club to the city, setting a *“fair market value”
for the team. Qakland Mayor Lionel Wilson
reportedly appreciated KNEW'’s offer, but felt
it was still too early to deal.

It will last a lot Jonger, too!
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JOEL DENVER
PARTICIPANTS FORESEE POSITIVE FUTURE

Bobby Poe
Convention Quverview

The ““11th Annual Pop Music Survey Convention >’ hosted by Bobby
Poe, held this year (June 25-26) at the Airport Marriott in Atlanta, was
significantly different compared to years past.

First, the turnout was quite healthy con-
sidering the economy, about 375 registered;
but the mix is what really impressed me.
Usually, a Poe convention has a lopsided
records-to-radio ratio. This year, it was as
close to a 50-50 mix as I've ever seen, with
radio taking a slight edge over records after
the banquet was over.

Belief In The Industry

The other and most striking difference in
this convention was the overwhelmingly
positive environment. It was refreshing to
hear members of the radio. community ex-
changing ideas with record reps about what
was right with the business, instead of what
was wrong.

There seemed to be a new spirit of coop-
eration generated in the meetings and the
hallways between radio and records. Gone
were the typical name-calling, backbiting
conversations from PD’s about bad record
service, and record reps talking about MD’s
who won't take their calls.

Well-Attended Meetings

In the past, many of the meetings at the
Bobby Poe conventions haven’t been as well
attended as those of other conventions. The
attendance at these meetings, however, was
at capacity. Participation from audience
members was enthusiastic, as they sensed
the opportunity to ask questions and make
statements. This was contrary to the usual
pattern of a quiet audience, afraid to make
statements because of peer pressure.
Things are indeed looking up!

On Friday afternoon I had the pleasure of
moderating the Major Market PD’s Panel.
It consisted of KEARTH/Los Angeles’s Bob
Hamilton, WCAU/Philadelphia’s Roy Lau-
rence, 94Q/Atlanta’s Jim Morrison, KF1/
Los Angeles’s Tom Bigby, WGCL/Cleve-
land’s Bob Travis, and from WXKS-FM/
Boston, Sonny Joe White.

The tone of the panel was upbeat, focus-
ing on programmers’ needs to strengthen
their awareness of new technologies such as
MTV and other avenues of product ex-
posure to their audiences. Roy Laurence
shed some light on the “Hot Hits” format,
and explained the reasons why he plays on-
ly current records. Sonny Joe White ex-
pounded on the relationship that sales and
programming enjoy at his station.

Making the most of a tight budget was
also a topic. Bob Hamilton and Tom Bigby
both remarked that sales promotions can do
a lot to stretch station dollars, as long as
you don’t oversell these promotions with too
many sponsor ID’s. The idea is to give them
credit, but make the promotions sound like
your own. Jim Morrison explained his sta-
tion’s position on black records, and why
they don’t play them, while Bob Travis
defended their play. In general, a well-
rounded, businesslike panel.

Then Friday Morning Quarterback pub-
lisher Kal Rudman moderated the Promo-
tion Panel, comprising RCA VP/Promotion
John Betancourt, Epic VP/Promotion
Frank DiLeo, Elektra/Asylum VP/Promo-
tion Jerry Sharell, and Polygram National
Promotion Director Bill Cataldo. Key is-

sues were radio’s need to identify artists to
aid consumers in knowing what to ask for.
The age-old problem of stations not expos-
ing enough product was also broached, but
all agreed that in the CHR format, pro-
grammers were in general playing more
product than in years past.

On Friday evening, there was a well-
attended cocktail party featuring the Atlan-
ta Pops Orchestra. Then the label hospitali-
ty suites opened. The highlight that evening
in the Warner Brothers suite was a first
listen for many of the new Fleetwood Mac
album ‘“Mirage” through a $30,000 sound
system. The suites, though small in size,
were the central meeting place for good ex-
changes of conversation and friends run-
ning into each other.

Saturday afternoon, Z93/Atlanta PD John
Young hosted the Morning Man Personality
Panel. Assembled were some of America’s
best, including Jonathan Doll (then of
WNAP, now WIKS/Indianapolis), J.J.
Jackson and Gary Corey (WQXI (AM)/At-
lanta), Scott Shannon and Cleveland Wheeler
(Q105/Tampa), Russ Spooner (WSB/Atlan-
ta), “Murphy In The Morning” (WAYS/
Charlotte), Coyote McCloud (KX104/Nash-
ville), and Steve McCoy (Z93/Atlanta).

Prior to each panel member answering
questions from the audience, a short seg-
ment of his show was played. In their own
individual ways, all were very entertaining
and each offered the audience a stylized ap-
proach to humor. The difference in styles
prompted questions abput management in-
terference over listener response to the
humor. Other issues dealt with morning
man salaries, and the pros and cons of hav-
ing a morning personality or a morning
team.

The Secondary Programmers Panel,
hosted by 94Q’s Jim Morrison, was
especially informative since it dealt with
some of the things discussed in the Major
Market Panel, but from a different view-
point. In a casual manner, Jim moderated
the panel from the floor, walking the mike
around to an eager audience. One of the
things that became readily apparent was
that panelists Roger Gaither (Q104/Gads-
den), J.D. North (WAEV/Savannah), Mic-
hael St. John (KX104/Nashville), Larry
Stevens (WHHY-FM/Montgomery), John
Shomby (B97/New Orleans), and Bob Kag-
han (WBCY/Charlotte) all have dynamic-
sounding stations.

They talked of contests, promotions, mer-
chandising, and attacking the market in ag-
gressive, highly stimulating ways. It was
refreshing to hear some new ideas from
these soon-to-be major market PD’s. They
are well aware that playing the hits gets
those sought after adult numbers. Many ex-
pressed shock at the lack of creativity
heard in major market stations, not only
promotionally, but musically. The future of
radio is in good hands with these program-
mers.

The final meeting of the convention
featured Andy Economos, President of Ra-

Continued on Page 18
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Bobby Poe Award Winners For 1981

his year's award banguet was well organized (and the food was surprising-
ty good!) Between the presentation of the radio winners, and the record
winners, Columbia recording artist and star of “Saturday Night Live” Eddie
Murphy entertained the audience. All 1 can say is, Richard Pryor, you're in trouble.
The awards part of the ceremony was MC'd by Kent Burkhart
(Burkhart/Abrams & Associates), George Williams (Satellite Network), Bob
Hamilton (KEARTH/Los Angeles), and Charlie Giddens (VP/GM, WPGC/Wash-
ington). Congratulations to Q105/Tampa which won four awards, and to RCA
which grabbed honors in five different categories.

*

Radio Winners

Radio Executive: Tom Bigby — GCC

Radio Consultant: Mike Joseph

National Programmer: Dan Vallie — EZ. Com.

Major Market Station: Z93/Atlanta

Major Market PD: Jim Morrison — 94Q/Atlanta

Major Market MD: J.J. Jackson — WQXVAtianta

Major Market Air Talent: Dr. Don Rose — KFRC/
San Francisco

Large Market Station: Q105/Tampa

Large Market PD: Scott Shannon — Q105/

Tampa

Large Market MD: Pat McKay — Q105/Tampa

Large Market Air Talent: Mason Dixon — Q105/
Tampa

Medium Market Station: KX104/Nashville

Medium Market PD: Smokey Rivers — KXX106/
Birmingham

Moedium Market MD: Steve Kelly — WRVQ/
Richmond

Medium Market Air Talent: Coyote McCloud —
KX104/Nashville
Secondary Market Station: WHHYFM/
Montgomery
Secondary Market PD: Larry Stevens — WHHY-
FMMontgomery
Secondary Market MD: Chrls Balley — WCSC/
Charleston
Secondary Market Air Talent: John Chommie —
WHSY Hattiesburg

Special Merit Awards

Donna Halper — Consulant

Jonathan Doll — WIKS/ndianapolis
Jerry Steele — KFMK/Houston

Sonny Joe White — WXKS-+FM/Boston
Chuck Knapp — KS95/Minneapolis
Gary Rodriguez — KBEQ/Kansas City
Jack Alix — WDOQ/Daytona Beach
George Wililams — Satellite Network

tor Bill Cataldo.

PANELISTS ON PARADE — All meetings were well attended by an enthusiastic crowd of
radio and record reps. Shown (I-r) on the Morning Man/Personality Panel are Q105/Tampa
PD and morning personality Scott Shannon, Z93/Atlanta and PD moderator John Young, and
WSB/Atlanta morning man Russ Spooner. The Secondary Market Programmers Panel
featured 94Q PD and moderator Jim Morrison (separate photo) and (I-r) WAEV/Savannah PD
J.D. North, WHHY-FM/Montgomery PD Larry Stevens, KX104/Nashville PD Michael St. John,
Q104/Gadsden PD Roger Gaither, and B97/New Orleans PD John Shomby. The VP/Promo-
tion Panel featured (I-r) Epic VP/Promotion Frank DiLeo, Bobby Poe, RCA VP/Promotion John
Betancourt, Elektra/Asylum VP/Promotion Jerry Sharell, and Polygram National Promotion Direc-

Record Winners

Record Company (corporate): RCA

Record Company (independent): Boardwalk

Record Company (c): Bob Summer — RCA

Record Company (f): Neil Bogart — Boardwalk

Record Company Executive (c): Jack Craigo —

RCA
Record Company Executive (i): Eddie Rosenblatt
- Geffen

VP/Promotion (c): John Betancourt — RCA

VP/Promotion (i): Charlie Minor — A&M

National Prormo Director (c): Mike Becce — RCA

National Promo Director (i): Steve Brack —
Boardwalk

National Promo Executive (c): Shella Chlanda —

Columbia
National Promo Executive (j): Jon Konjoyan —
A&M
Regional Promo Director (c). Fred DiSipio Jr. —
Polygram

Regional Promo Director (i): Jim Francis —
Boardwalk

Local Promo Director (c): Ed Nuhfer — WB

Local Promo Director (i): Eva Wood — A&M

independent Promoter: Tony Muscolo

Record Distributor (c): WEA — Philadelphia

Record Distnbutor (i) Pickwick — Atlanta

Special Merit Awards

Jerry Goodman — Elektra
Rish Wood — Polygram
Gino Rumple — Capitol
Arthur Field — Capitol
Gertie Katzman — Capitol
Steve Meyer — Capitol
Bob Edson — Polygram
Vince Faraci — Atlantic

#
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Bobby Poe
Convention Querview

Continued from Page 16

dio Computing Services. He did a visual
presentation of how the “Selector’” music
selection system works, and then answered
audience questions. He explained he wasn’t
the only music selection service available,
and urged the audience to check them all
out. Andy did an excellent job of explaining
why stations might need this piece of high
technology hardware. His presentation was
informative, and left a lot of programmers
with thoughts of video terminals dancing in
their heads.

A Meeting Of The Minds

What is the purpose of a convention? An
exchange of ideas in a one-on-one, face-to-
face situation. It gives people who have only
talked via phone the chance to meet and get
to know each other better. In an industry
where at one time there was literally a con-
vention every few months, we are now
down to very few major gatherings each

year.

The Bobby Poe Convention accomplished
all of the goals of a convention in a business-
like and professional manner. Bobby and
his staff, along with his radio planning com-
mittee, are to be congratulated for one of
the best gatherings I've been to in years. I
know there are many out there that attend-
ed who share this sentiment. With budgets
as tight as they are, no one’s dollars were
wasted by attending this convention!

Coming Next Week

It's a CHR Showdown in Houston as
the format returns to the market in a big
way. It’s AM vs. AM as Clay Gish’s
KYST takes on John Lander’s newly-
revamped station 79Q (KBBQ, formerly
KULF).

Motion

CHALLENGE — Can you say
Pac-Man? Sure, I knew you could. Those that
could say it and were fast with their fingers on
an assortment of video games were in the run-
ning for Mattel Intellivision games and $4000
in prizes at a recent KIQQ "Video Challenge.
Shown (back, I-r) are KIQQ/Los Angeles MD
Robert Moorhead, Assistant MD Aida Scorza,
Image Coordinator Leanne Maeyers, unnamed
friend of station, night jock G.W. McCoy, and
Promotion Director Mardi Nehrbass; front (I-r)
are runner-up Fernando Bustamante and
winner Brad Remmer.
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A JOURNEY TO CHICAGO — Columbia’s
Journey played four shows at the Rosemont
Horizon near Chicago. After the performance,
they invited some folks backstage for some
hellos. Shown (I-r) are Columbia local rep Marc
Benesch, group member Steve Smith, Judy
Lujack (wife of WLS jock Larry Lujack) WLS
PD Richard Lippincott, Lisa Miller (wife of
WLS jock Brent Miller), Journey's Ross Valory
and Neal Schon.

Bits

Heavy happenings in Houston as two CHR sta-
tions, KYST and 79Q (KBBQ, formerly KULF),
gear up for action. New to KYST are former KRBE
staffers Bo Weaver to do mornings and Dr. Don to
do 7pm-midnight. The lineup at 79Q is: 6-10am
PD John Lander; 10am-3pm Chris Cane, former-
ly with KGB/San Diego; 3-8pm Assistant PD Ron
Parker, former PD at WGLF/Tallahassee; 8pm-
1am Gary Knight, formerly with KGB; and over-
nights is John Garcia, held over from the KULF
staff. Weekenders are John W. Smith from
KULF, and Ron Haney, formerly with KRBE. MD
for the station is Patty Hamilton.

Dick Shannon is named PD at WKOS/Nash-
ville . . . Brlan Thomas
MD at WZZR/Grand
Raplds, is new to eve-
nings at KFOX/Redondo
Beach. .. Freddy Mertz
{where's Ethel?) is out as
morning man at WTYX/
Jackson KRIX/
Brownsville-McAllen is
dropping automation to
go live CHR. .. Rick
Brown is out as PD at Dick Shannon
KADI/St. Louls, and former PD (two years ago)
Peter Parlsi is back in.

195/Miami lineup: 5:30-10am Earl The Pearl
from afternoons; 10am-2pm The Madame from
weekends and Y100; 2-6pm Johnny Dolan from
middays; 6-10pm Kathy Wildwest; 10pm-2am
Dennis Keese; 2-5:30am Sandy McBride.

Q101/Meridian lineup: 6-9am Mike O’Neal;
9am-noon MD Chuck McCartney; noon-3pnf
Jimmy Boyd; 3-7pm Mark Moseley; 7pm-
midnight Coyote Cooper; with Lisa Landau
holding down all nights.

CHR’s Most Accurate
Music Information
Begins on Page 47

Summertime is the time to take your pro-
motions to the streets for maximum visibili-
ty for your listeners. The following ‘‘Bits”
are great examples of motivating your
listeners in person,

e Fourth of July activity was hot and
heavy in Los Angeles as KIIS-FM held a
fireworks display at Cal State Northridge
featuring morning man Rick Dees and local
bands the Weirz and Walking Upright.
KRLA had thousands attending its ‘‘Shower
of Stars” celebration at Anaheim Stadium.
Featured performers included the Right-
eous Brothers. Meanwhile Y100/Miami
teamed up with Budweiser Beer and the
Fort Lauderdale Strikers soccer team for a
pregame tailgate party and fireworks dis-
play after the game.

¢ KJ100/Louisville recently had a Tom
Selleck lookalike contest with over 500 turn-
ing out to compete. So many people came
out that the station got coverage from TV
and “PM Magazine.” The winner got a
year’s membership at a gymnasium, tick-
ets to a concert, and dinner for four.
Runner-up prizes for the “Magnum P.I.”
lookalike included a magnum of cham-
pagne, movie passes, and albums.

e WYCR/York recently completed its
third annual Budweiser Raft Race. QOver 380
rafts entered and the event raised over
$25,000 for Muscular Dystrophy as over
48,000 jammed the shores of the Susquehan-
na River.

¢ Other assorted events include WDOQ/
Daytona Beach getting FCC approval to
raise its tower to 649 feet . . . WLS/Chicago
won two awards, Silver and Gold, recently
at the Broadcast Promotion Association
meeting in San Francisco . . . Q101/Meri-
dian won two awards at the Mississippi
Broadcasters Association meeting recently
for Production Director Jim Boyd’s ef-
forts . . . And KIIS-FM/Los Angeles won a
Gold Award for the Best Promotion Spot at
the First Annual International Radio
Festival held recently in New York.

Continued from Page 3

qualifying statement that recognizes that
audience data used are based upon esti-
mates.”

WMYK had also complained to the FCC
about WNOR’s billing itself as the “official
Rolling Stones station” when the group
performed in the Tidewater area last De-
cember. The tour’s sponsor, Jovan, Inc.,
had designated WMYK the official station.

But the FCC found that WNOR'’s use of
the term was not misleading and would not
have been “relied upon by the public to its
detriment.”” In dismission the complaint,
Malickson wrote,‘*‘The Commission has
consistently taken the position that it is not
the proper forum for the resolutin of private
contractual disputes and that such matters
are more appropriately left to the courts or
other tribunals having jurisdiction to
resolve them.”
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Continued from Page 1
Wayman’s home taping conten-
tions ‘‘patent nonsense,” citing
economic analyses showing loss-
es to the record industry of nearly
$1 billion to home taping alone.
The group continued, ‘“Harm of
this magnitude surely justifies
Congressional action.”’” EIA’s
Schlosser in turn told R&R, ‘“‘Just
because record sales are off . . .
we think it’s unfair for a politically
powerful industry to ask the Ameri-
can consumer for relief in the
form of a new tax on records and
tape. We feel that the market-
place is the proper way to resolve
this thing.”

L 3 L 3

Phillips

Continued from Page 1

Phillips said, ““It’s fantastic.
K-101 is right on the verge of really
taking this market. We’ll do some
minor and gradual modifications,
but no major changes are planned.
The station is in good shape.”

B97's LAST SAFE PLACE — In conjunction with RCA, B97/New Orleans held a contest around Le
Roux’s recent concert appearance in the city. Shown (back I-r) are 897 MD Jerry Lousteau, Le
Roux’s Leon Medica, and contest winner; (front, I-r) Le Roux’s Bobby Campo and David Peters,
contest winner, and group members Tony Haselden and Jeff Pollard.

‘

BLONDES DO HAVE MORE FUN — Recently WSGA-Z102/Savannah had a Clairol Miss Summer

Blonde contest, with the winner receiving the pictured $1300 windsurfer. Shown (I-r) are WSGA
PD Ron Frederick, two contest winners, Z102 PD Ray Williams, another winner, and VP/GM

Jerry Rogers.

:', -"ﬂ." - m > ¥

N, 4

CKSL PACKS ‘EM IN — Recently CKSL/London helped celebrate ’Victorie Day” and hosted

an open-air free concert in Victoria Park. Over 8000 people jammed in to see Canadian artists

Goddo perform.

wwWw americanradiohistorvy com
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' Produced by Jim Ed Norman for Hin-Jen Productions.
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WYNY: America’s
Number One A/C

Several months ago, R&R highlighted WJBC/Bloomington, the na-
tion’s top average-quarter-hour A/C station. However, the number one
cume A/C station in America is NBC’s WYNY/New York.

This FM station reaches nearly 2 million
listeners each week. WYNY is among the
nation’s cume leaders in both drive times,
and in cume was ranked 7th among all
radio stations in the U.S. last fall. The Spring
’82 Arbitron for New York City is out,
and 'YNY’s 12+ share held firm, moving
4.6-4.7, which is sure to keep the station tops
in this format.

What’s this #1 station all about? This
week, WYNY Director/Operations & Pro-
gramming Pete Salant shared some
remarkably honest and specific insight
about the workings of "YNY, as well as
valuable winning programming
philosophies.

Excitement & Energy

R&R: 'YNY's lively presentation is
described by some as almost a CHR for-
mat: upbeat personalities, uptempo music,
jingles — a contemporary sound. Why is it
that way, instead of the more common FM
“mellow”’ approach?

Pete: I think 'YNY in its deepest history
as a soft-rocker was as good as any I'd
heard. It was relatively well-promoted and
positioned, and it
didn’t work. NBC in
my estimation gave
plenty of time to grow
in its incarnation as
“Movin’ Easy Y97,
and later as an A/C
station in the classic
mostly-ballads mode.
By the time I arrived
two years ago, it had <4
become obvious that Pete Salant
to grow beyond a 2 share the station’s ap-
peal would have to be broadened. Being a
New York area native and having grown up
with our target audience listening to the
legendary radio stations the city had in the
60’s and 70’s, I knew what the people had
been conditioned to like over the years:

Motown, rock and roll, “‘up” music. The on-
ly paradox was that evidence showed 25-34
year-olds like ballads best. All the music
research placed the ‘“Just The Way You
Are” and “If You Leave Me Now” genre
clearly above anything uptempo. So I rolled
the dice on the combination of gut and fact
and it has paid off.

Excitement and energy reflecting the
pace of New York and the people living
around here is what makes 'YNY relevant.
It also makes for an exciting listening ex-
perience. Six ballads in a row is simply bor-
ing! We use the classic “more music”
segue approach: the music starts, then the
jock comes in after a beat or so to give both
the feeling of forward movement and flow,
and the listener an opportunity to recognize
the song (and know how much he or she likes
it) before we administer the individual per-
sonality injection. When they feel that shot
of personality, it comes from a seasoned
professional who’s learned how to condense
the universe into the time before vocal.
There’s no excess on 'YNY. It’s clean and
lively, in part due to NBC’s management,
which allows us the budget to afford the air
talent capable of being personalities within
the framework of a tight skeleton.

R&R: Describe the evolution and founda-
tion of your music and audience research.

Pete: Music research was brand new to
"YNY when I got here. It was rudimentary
and basic. Tt still is basic, but has evolved
constantly and extensively. During Al Brady
Law’s tenure as 'YNY’s VP/GM, I realized
there are limits to what music research can
yield in terms of concrete results. Our
music research is similar to Kevin
Metheny’s across the hall at WNBC, yet our
interpretation is so different that our music
selection is quite dissimilar. Kevin and I
recently cooperated on a major 1000-title in-
person music research study to garner data
on all of our non-current titles. We did this

in the field of the theme topic.

actor/characters as real people.

WYNY Launches
“Psychological’’ Theatre

“Psychological” theatre has taken to the airwaves.on WYNY/New York,
on a program called “Put Yourself In Our Place.” Hosted by former actress
and veteran station staffer Davida Rothberg, the Sunday morning program
also showcases the improvisational talents of members of Ted Welsh’s Fami-
ly Life Theatre, specialists in acting out life situations.

Each week, from 6:30-7am, listeners share in the spontaneous psychodramas enacted by
members of the theatre group. Also on hand to help analyze what is happening is a guest expert

“People having problems often can't get help from a format where someone just talks to them,”
explained Davida. “Psychodrama, which has been a popular form of improvisation for years, has
jong been used by therapists to get people to act out their problems.”

Through the presentation of common problems in play form, and subsequent discussion
among the actors and guest expert, listeners learn possible ways of dealing with their own pro-
blems. In discussion, the actors maintain the characters they play in the show. Only the show’s
specific topic is discussed with the troupe prior to showtime, so that the improvisational nature
is maintained throughout the program. Only at the end of each show does Davida introduce the

Initially, “Put Yourself In Our Place” will devote four programs to a topic, which include
teenage pregnancy, authority, divorce, drugs, and drinking.

Che New Pork Cimes

Sounds of Success at WYNY

ByN. R. KLEINFIELD

As recontly as four years ago, it was
an embarrasament. It was then a fully
automated radio station. The machis-
ery, though, had some bugs. The sta-
tion was kmown (0 play 28 Many as six
sangs sumujtaneously. (*‘All the hits at
the same time,”” as its current pro-

dead air.

Mellow Music Format Helps Lift Station

gram director putsit.)

To the horror of advertisers, it would
play two ads at the same
tirwe. It was not all that rare to tune in
and hear a full hour of uninterrupted

*Yeah, you should have seen WYNY
four years ago,” smiled its stauon
manager, Frank Osborn. “It had a
closet. I'm not sure it had a studio.” It

didn’t. 1t wasn't a real racho station.”

Nowadays, WYNY-FM, with its
mellow conternporary sound, qualifies
as ane of the powers in the clogged and
combative New York radio market,
where formats and call letters and
market shares of the 70-0dd statioms
switch with dizrying speed.

Through the early summer, the

together, due to the large degree of title
duplication on our stations and the ability to
get double the amount of results by pooling
our money. We’ve both completed the inter-
pretation process and, although the out-
come for both stations is totally different, I
believe both are correct. Our methodology
in the weekly outcall research is probably
no more complex than any other well-
developed system, but the interpretation is
different from anyone else’s. Every PD will
interpret his or her own research in a uni-
que way, and that’s part of the reason a sta-
tion is largely a reflection of the PD’s per-
sonality and attitude toward life and work.

Along the way, I created a way to
derive several concentric music rotation
levels by adding research and sound
evaluation combined with intuition and the
ideas of my staff. It enables "YNY to play a
rather restricted number of oldies quite fre-
quently. In any hour, about 85% of the
music will be non-current, and I want that
85% to be comprised of only the most
positive, popular songs. Maybe 40% of that
will be from the period prior to 1970. The
system gives me a limited number of titles
to play, so the controls over rotation
policies, daypart repetition, balance, tem-
po, flow must be managed rather strictly. I
use the RCS Selector computer program,
but I'm the boss. I will not allow the com-
puter and its limitations to program our
music and determine the format.

We do regular focus group studies and
telephone research that gives us additional
decision-making information. My GM
Frank Osborn has a strong background in
psychology and he assists us a great deal in
preparing attitudinal research studies with
the outside firms we deal with, as well as
consulting in questions of perception vs.
reality. Any PD who doesn’t utilize all of the
resources available to him, even if it means
talking to the cleaning lady and the taxi
driver about their feelings, isn’t being a
smart PD. I guess I’'m always on the job,
but I try to limit my office hours to coincide
with those of my co-workers and my boss.
It’s essential to be out of that environment
often to attempt to perceive the station as
listeners do. You can’t do that in your of-
fice.

A Colorful, Comfortable Illusion

R&R: Your station has also been describ-
ed as sounding comfortable and colorful.
What do those terms mean to you?

Pete: A local columnist recently called
our format ‘‘the Muzak of the Me genera-
tion.” Evidently we are perceived as being
rather mellow, and our research confirms
that fact. But radio people listening to "'YNY
think we’re very uptempo. It’s part of the il-
lusion we create.

A radio station is simply a place on the
dial. You want that place to be as warm and
inviting as your home would be for visitors.
All that seemingly silly time spent on ad-
justing the audio chain and refining the set-
tings on the computer for music balance
pays off.

Years ago, radio stations had programs on
them — now a radio station is a program.
Thirty years ago here in this building, peo-
ple like Bob & Ray were creating illusions,
painting audio pictures on their programs.
We must always remember that our entire
station is a program, just like the Bob &
Ray hour, so we need to extend the
philosophy to the 24-hour day.

Understand that we’re not trying to

WWW americanradiohistorv com

deceive the listeners in any way. We only
want them to stay with us as long as they
can, and return as frequently as possible.
We do this by making the listening ex-
perience a comfortable one, through the ad-
ditive effects of music sequencing, control
of clutter and a scrupulously clean sound.
By using audio imagery, our sound is
more colorful, interesting, and compelling
than even the original performance. I might
add that our competition began picking up
on our efforts very quickly, and it’s in-
teresting in my monitoring sessions to hear
their attempts to emulate our total en-
vironment.

g T » =
GOOD COOKIE FOR A GOOD CAUSE — Upon
the opening of a new bakery in New York, Wally
Amos, founder/chairman of the Famous Amos
Chocolate Chip Cookie Corp., pauses for this
shot (right) with WYNY morning personality Bruce
Bradley (left) and Literacy Volunteers board mem-
ber/TV newscaster Carol Jenkins during the sta-
tion's cosponsored efforts to sell cookies for the
Iiteracy organization.

R&R: What is 'YNY going to have todo to
keep its stronghold on the 25-49 demo?

Pete: Be dynamic and change with the
times. Within the parameters of the basic
sound, we have made many, many ad-
justments to fill the need for the market at
any given time. Everything’s been done ac-
cording to a master plan, which currently
includes the process of subtly broadening
our appeal to encourage sampling by
former WABC listeners. We’re also
developing appeal for those listening to Ur-
ban Contemporary stations as well as those
who’ve begun to outgrow AOR — all without
damaging our current cume. I'm certain
the nearly two million people who’ve been
listening to "YNY per week have no percep-
tion of any change over time, while new
listeners have come to us as a result of
these slightly-expanded musical horizons.

R&R: What advice do you have for young
programmers who aspire to the major
leagues?

Pete; Set your sights for big things! Set
goals for yourself, and constantly revise
them. Get experience in all areas of broad-
casting, and TURN IT OFF sometimes!
There are too many folks in our industry
who are monomaniacal about radio, and
know nothing else. You must be a well-
rounded, well-read, educated (either for-
mally or self) individual to be a great pro-
grammer.

Have fun, experience many things in life,
and learn all you can about human behavior
and yourself. Making it to the “big time”’ is
more than knowing how to edit tape, work a
board, selling time, or running a business.
Only the most well-rounded person can
hope to aspire to the few great positions that
become available from time to time in our
industry. I like to think I’ve got the best job
there is.
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INVITES RADIO & RECORDS
TO LOOK AND LISTEN FOR THE
SUNSHINE

PLAY THE KINGSTON TRIO'S CURRENT HIT SINGLE
“LOOKING FOR THE SUNSHINE” AND

LOOK

at the record jacket, front and back, and the record label, both sides,
and count how many times the word “sunshine” appears;

LISTEN

to the song very carefully to hear how many times
the word “sunshine” is sung;

FILL OdT

the entry blank below, and send it to:

“SUNSHINE” ¢/o RADIO & RECORDS
1930 CENTURY PARK WEST LOS ANGELES, CA 90067

FIRST PRIZE 15 SECOND PRIZES
(1) SONY KV-1913 TELEVISION AND (1) SONY SL-5800 BETAMAX SONY WALKMAN-2

(OR COMPARABLE VHS) STEREO CASSETTE PLAYERS

ALL ENTRIES MUST BE RECEIVED BY RADIO & RECORDS NO LATER THAN JULY 19, 1982.

JOHN LEADER, EXECUTIVE EDITOR OF RADIO & RECORDS, WILL PICK THE WINNERS
IN A RANDOM DRAWING FROM ALL CORRECT ENTRIES RECEIVED.

THE WINNER WILL BE ANNOUNCED IN THE JULY 30th ISSUE OF RADIO & RECORDS.

OFFICIAL CONTEST RULES

NO PURCHASE IS NECESSARY
Al employees of radio stations are eligible to submit entries. subject to the terms below
Al entries must be submitted on official Radio & Records contest forms (or reasonable tacsimilies).

“SUNSHINE” ¢/o RADIO & RECORDS
1 930 CENTURY PARK WEST All materials submitted become the property or Xeres Records and Xeres Records shall have the right to use any such
materiat in connection with this contest
LOS ANG ELES, CA 90067 By entering this contest. the winner agrees that Xeres Records. may use his or her name and/or photo in advertisements

without compensation and grants Xeres Records all nghts to said use
All entrants must be eighteen years of age or oider to be eligibie to win.
Employees. independent contractors. agents or representatives of Xeres Records. Chnito Productions Inc.. Nija

bW -

o

Adventising. the Kingston Trio and Radio & Records and/or their affiiates or subsidiaries. including without fimitation. those

ADDRESS involved in the creation or production of this contest. and members of their immediate families are not eligible to win the

Sony KV 1913 Telewision. the Sony VCR and the Sony Walkman it Cassette Players,
By participating in this contest. the winners of the Sony KV 1913 Television. the Sony VCR and the Sony Walkman Il

N

Cassette Players releases Xeres Records. Chnito Productions Inc.. Nija Advertising. The Kingston Trio. and Radio &
Records. their agents. representatives. and empioyees from any and all liability with respect to the Sony KV 1913

Teievision. the Sony VCR and the Sony Walkman Il Cassette Players of any kind. and acknowledges that said parties have

neither made nor are in any manner responsible for any warranty. representation or guarantee. express orimplied in fact or
in law. relative to the Sony KV 1913 Television. the Sony VCR. and the Sony Walkman il Cassette Players including but not

NUMBER OF TIMES ’ SUNSHINE APPEARS: D limited to the above mentioned equipments quality. merchantability. htness for purpose or mechanical condition

NUMBER OF TIMES “SUNSHINE IS SUNG: D 7 Any necessary insurance and all applicabie taxes with respect to the Sony KV 1913 Television. the Sony VCR and the Sony
Walkman |l Cassette Players. inciuding but not limited to all local. state and federal taxes are the sole responsibility of the

TOTAL: D winners of the above mentioned prizes

8 This contest is void where prohibited by law

www americanradiohistorv.com
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JEFF GELB

The Controversy Behind
The “New Music Sampler”

It’s been several years since the radio and record industries have
had a certifiable controversy over a programming idea. Not since the
fervor over AOR’s airplay of albums in their entirety or the anti-disco
demolitions has the industry been so divided over a concept as is now the

case with an idea being introduced through the Superstars client stations.

The “new music sampler” is a five-
minute montage of three new segments of
music, normally by new and untested art-
ists. Stations are encouraged to play the
montage in their highest rotation (about
nine times daily) and if, after five days’ air-
play, listener response warrants it, one or
more of the entire cuts will be added to the
station’s regular rotation.

Consultant Lee Abrams explained the
genesis of the concept: “I like listening to
old Top 40 tapes for ideas. This one, I admit,
is a direct ripoff of something I think WCFL/
Chicago did. It gives people the chance to
hear something new without having to sit
through the entire song. And it gives us the
chance to expose much more new music
than ever (we’ll still be adding just as many
songs as always into regular rotation). If a
song gets good response, we can throw it
right into a high rotation, hopefully before
anyone else in town, which will give us a
competitive edge.”

Abrams explained that response will be
gauged by phone calls to the stations, in-
quiries at record stores, and programmers’
reactions and opinions. Actual song choices
will be made by the B/A/M/D organization,
with the help of consulted PD’s. “Ideally,”
Abrams stated, ‘“we’d like to produce the
montage out of Atlanta for quality control
purposes, so that the right parts of the songs
are used. It makes more sense to have
everyone doing the same songs each week —

“We’ve found consistently
that people can tell if they
like a song in two minutes,
especially when they hear it
often.” — Lee Abrams

we’ll get a better consensus as to what is
working.” Songs will not be cut up and
respliced to put together a composite of each
song. “Usually we'll go for the first few
verses and the chorus, and perhaps another
verse. We've found consistently that people
can tell if they like a song in two minutes,
especially when they hear it often.”

Some decisions about the sampler remain
to be made. What, for instance, will happen
if certain markets want fo create their own
montages instead of going with whatever
the consultation firm puts together? Will
the montage’s front-and-back announces be
handled locally or put on tape in Atlanta? In
either case, the montage will be front-
announced to draw attention and excite-
ment to the concept, while the actual songs
will be back-announced, along with an invi-
tation for listeners to let the station know
what they thought of the songs.

“A lot of listeners perceive new music as
a negative,” Abrams commented. ‘“The
well-produced montage makes playing new
music a major station promotion, which
turns it into a positive for listeners.” He
reiterated the promotion’s benefit to the
record labels: “It gives us the chance to

add music by some of the bands we like but
want some feedback on to make certain
we’d be right to add them into regular rota-
tions. Plus, it exposes some of the less ob-
vious groups; new bands that sound real
good but who are perhaps outside the usual
Superstars musical boundaries.”

Is this the best way to expose such music
to AOR audiences? For an early answer to
that question, I spoke with a dozen Super-
stars programmers, a similar number of
representatives of the record industry, and
a competing radio consultant.

Radio’s Response

KEZE/Spokane
PD John Sherman

“We haven’t implemented it yet. I'd like
to see how it goes over in some other mar-
kets first. One question I have is whether
the audience would want to hear something
if they can’t hear the whole thing. I’'m sure
the record companies will argue that we’re
programming something that’s not avail-
able on disc in that form. That’s a problem”

WAPI-FM/Birmingham
PD Steve Runner

“At this time I don’t anticipate using it. I
don’t think we’re in a market situation
where it’s that important. I do believe ex-
posure of new music is important, but I
want to look at the idea more closely; they
have to provide me with more information
regarding the concept and its presentation
before I can commit to it.

“I would tend to lean more in the direc-
tion of picking out one song as some kind of
‘pick hit’ and busting that wide open for a
week, or maybe even a shorter time.”

WHCN/Hartford
MD Bob Bittens

“In terms of exposing new music, WHCN
had great success with a promotion we call
the ‘Consumer’s Guide to New Music.’ That
was a weekend-long promotion in which we
played two songs in a row, instead of one at
a time, by the week’s top acts. It did listen-
ers a favor by exposing more new music,
which helped them decide how to spend
their money at a record store.

“The new music packet idea could be a
tuneout; if the song is good, the listener
may get pissed off that we’re not playing it
in its entirety. And they may never get to
hear it in its full form.

‘“Instead, we’re using the montage con-
cept to promote three releases we’ve added
to our regular rotation, to generate excite-
ment for those songs during the hours they
wouldn’t come up in rotation.”

Consultant Bob Hattrik

“I can understand their wanting to
garner some of the image that the hardcore
active eclectic music freaks would respect.
However, I'm not sure they’ll accomplish
their desired goals by playing only a
minute-and-a-half of any one song. The big-
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gest complaints about using abbreviated
portions of songs have always come from
the more active listeners, and the whole
concept behind doing this in the first place
is to interest the more active listener. It was
always a problem to keep spots off the air
that wanted to use hit or good image music
in abbreviated form. The only way I would
allow that on a spot was to make clear it
was a commercial by beginning the spot
with a notice to that effect.

“What they want to accomplish could
probably be better done by using an image
block show on Saturday or Sunday night
(hopefully not too late).”

KEZO/Omaha
PD Greg Gillispie

“I think it’s an interesting and valid con-
cept. I'm not sure how it will apply to us, be-
cause we already do a weekly show that
plays cuts from three new albums. We
take listener calls to respond to those al-
bums and songs. A local record chain puts
those three records in a prominent display
and on sale. We put callback cards on the
records so we can check with purchasers to
find out what they think of the record and
which cuts they prefer.”

KTXQ/Dallas
PD Tom Owens

“We play more new music than most Su-
perstars stations. Their attempt is to get
some new music into dayparts where new
music is not normally programmed. That'll
be nice for listeners in markets where not
much new music is programmed. It’s not as
applicable for us; in fact, it makes no sense
for us to chop up a new song. We'd rather
play the whole song.”

KYYS/Kansas City
PD Joe McCabe

“I like the idea. It opens up some exciting
possibilities. But it’s like new music shows:
if you're just going to do unknown artists,
there’s no real draw to the shows. You have
to incorporate a superstar release as well to
draw in the average listener, I think you
need to do the same thing with this concept.
For instance, we're featuring the new
Robert Plant album at midnight. To build
up to it we’ve taken two or three cuts off it,
spliced up the best hooks into a real nice
production that we play throughout the day
promoting the feature. That’s better than
anything the jock could mention about the
feature. Establishing the concept that way
with superstar acts opens up the possibili-
ties of playing some new music that people
haven’t heard of. The real key is slick pro-
duction.
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“I think the idea’s critics are disregard-
ing the spirit in which it is intended, which
is a solid attempt to expose new music.”

KZAP/Sacramento
PD Les Tracy

“It will, at least, give people a taste of
what these groups sound like. I doubt people
will complain about not hearing the whole
tune because they don’t know the song to
begin with. So, as a showcase for new mu-
sic, I like the idea and think we’ll try it out. I
certainly don’t see where it could do us any
harm.”

WLAV/Grand Rapids
PD Dave Logan

‘“We’re not going to use it. We expose new
music very effectively on a variety of levels.
We could use a variation of that theme by
putting together a promo for our midnight
show that plays an album in its entirety,
and playing that all day as a segue between
two songs.

“We also have an ‘Alternative Radio
Service’ show, which MD Tony Gates does
on Sunday nights. Sometimes it’s thematic,
other times it’s just various new releases.
The show is tied in to a local record store
that sponsors the show, and puts the al-
bums on sale for that week in a special
display.”

WSHE/Miami
PD Sonny Fox

“I love the idea, because it deals with a
produced piece of programming that can
enhance the image of the station. At the
same time it capitalizes on the excitement
caused by music, new or otherwise, which
is what sustains radio. And it introduces
music the audience hasn’t heard.

“I intend to do it. In fact, we’ve been
discussing how important it is to produce it
correctly. We're considering doing it as a
totally-produced package, with an an-
nouncer introducing it. The more attention
it can draw to itself, the better it will per-
form conceptually. One of the reasons radio
has always shied away from unfamiliar
music is because, after a few minutes, lis-
teners don’t know what they’re listening to
and tend to gravitate toward familiar mu-
sic. But, in this case, if the production builds
up excitement and anticipation for the fea-
ture, listeners will get comfortable with the
concept and hopefully listen for it.

“Not only is this great for programming,
it also draws total attention to the record, as
opposed to a new artist being played in the
middle of a sweep.”

Continued on Page 23
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EVOLUTION

Todd Cipolla exits as PD of KMTN/Jack-
son Hole at the end of July. GM Jeff Wood-
ruff takes over as PD as well, while Jim
Heffren becomes MD...Scott Fisher exits as
PD of WIZD/W. Palm Beach for mornings
at KFMY/Provo at the end of July...Vicki
Anme Hodgson is upped to Asst. PD for
KQRS/Minneapolis...Chip Hobart moves
from WLUP/Chicago evenings to WAPP/
New York as MD. Also moving to WAPP is
Garth Kemp from KPKE/Denver, for 6-10
pm...Jim Kinney exits as MD of WTUE/Day-
ton...Randy Raley is upped to MD for
KYYS/Kansas City...JimPatrick isnamed
ML for KGGO/Des Moines...Matt Reidy
exits mornings at KZAM/Seattle...Chuck
Moshontz is named News Director for
KLDS/Los Angeles...Jay Richards exits
nights at WAQY /Springfield...Randy Bish-
op is out and Debra Wallace is in for nights
at WIMZ/Knoxville...Catie Williams is
upped to Promotions Director at KSPN/As-
pen...Kerry McCall joins KGB-FM/San Di-
ego from KLOL/Houston for weekends...
Johm Duncan exits KKCI/Kansas City as
ML . . . KZAM/Seattle PD Jerry Ostertag
exits.

T e T SR e G R
UPDATE

Persistence pays off: WCCC/Hartford
marning man Jerry Christopher made an at-
tempt to reach Prince Charles at the hospital
where the Prince was visiting Princess
Diane and their new child. Much to
Christopher’s surprise, he made it all the
way through to the Prince, who was as char-
ming as his title implies until he heard he
was speaking to an American radio station,
at which point he said he was allowed to
make no statements to the press, and hung
up. Nice going, WCCC . . . KPRI/San Diego
tried a “Fantasy Park’ style weekend re-
cently that worked too well. Listeners to
“Dream Valley,” who were unaware the live
concert programming was imaginary, flood-
ed police emergency lines with questions
about the location of the supposed festival.
Police claimed the calls interfered with their
normal emergency operations, and showed
up at the KPRI studios to request the station
either stop the promotion or make more
disclaimers about the imaginary nature of
the promotion. KPRI jocks did the latter,
which apparently did little to stem the flood
of phone calls. Police officials were, for a
time, considering taking legal action against
the station, but have to date made no such
plans concrete. KPRI VP/Programming
George Johns commented, ‘‘Hell, when you
have Janis Joplin, Lynyrd Skynyrd, and
Hendrix ‘onstage,” you know you’re not deal-
ing with a real show” . . . Congratulations to
WERI/Westerly, celebrating its third AOR
anniversary, and to KISS/San Antonio MD
Tempie Lindsey, who will shortly wed
Robert Pavuchak . . . KINK/Portland spon-
sored an unusual display at the recent Solar
Energy Fair: a solar-powered stereo to play
KINK programming for passers-by. KINK’s
also just released a “Summer Calendar” of
events geared to the lifestyle interests of its
25+ listeners . . . When WIQB/Ann Arbor
heard the local University of Michigan stu-
dent organization was about to cancel its
summer outdoor concert series for lack of
funds, the station kicked in the $1500 neces-
sary to keep the traditional free shows going.
Great publicity for WIQB, and a true public
service . . . It had to happen: both KKDJ/
Fresno and WMET/Chicago have come up
with their own satirical takeoffs of Frank
and Moon Zappa’s ‘‘Valley Girl.” WMET’s,
produced by Bob Stroud, extols the praises of
“Suburb Girl,” while KKDJ’s takes the op-
posite tack with “Valley Guy” ... Q107/
Toronto, KLOS/Los Angeles, and KRQR/
San Francisco were among the latest AOR’s
to get surprise interview calls from Swan
Song’s Robert Plant, talking about his new
sclo album and future plans (he said he
doubted he’d tour till he had recorded
another album’s worth of songs, and that
Led Zeppelin is kaput) .
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“New Music Sampler” Controversy
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KISW/Seattle
PD Beau Phillips

It works for several reasons. It gives an
image of a station doing its best to expose
new music with the flexibility of doing so
without asking the average Led Zeppelin
fan to sit through an entire tune by Haircut
100, for instance. We’re finding tkat while
there are many people who call to con-
gratulate us for playing a band like the
Clash, there’s also a significant number of
people who call to ask, ‘Is this Seat"le’s best
rock or Seattle’s best punk?’ It’s almost the
love-hate thing we saw in disco. Sa this is a
good compromise; it spoonfeeds them stuff
that’s not traditional KISW fare.

“We’ll judge response by a combination
of phone response and jock instincts, which
is the way we run the whole station; sales
research we don’t even do anymore — I
think it’s a total waste of time.

“It may be construed by some as a rather
half-assed commitment to new music, and
that might be valid, but at this point, it’s
still a grey area. Maybe there are 40 stations
playing a group like the Clash, with five in
hot rotation while the others are playing
‘touchie-feelie’ with it, not really making a
commitment to it. This makes a greater
commitment to new music that also lends a
fresh sound to the air.”

WGRQ/Buffalo
PD Paul Heine

“At a time when current product is be-
coming stronger, a five-minute music mon-
tage can work to convey a new music
awareness on the air by drawing attention
to a few select new releases each week that
a station feels strongly about. The idea here
is to put select cuts in the foreground and
rate the audience reaction. Radio’s being
bombarded with a ton of new releases
weekly, and this is another avenue for ex-
posing new product. It has an advantage
over a one-hour new release show or other
new music features because it gives
repeated exposure to key releases. Because
of its high rotation factor, stations can get a
faster reaction to new music. I think it’s a
feature that can add spice to the day-to-day
programming of a radio station, and that it
can only help new music.”

Records’ Response

AOR Independent Promotion
Person Lenny Bronstein
“I seem to be spearheading a Don Quixote
crusade against a creaky windmill with my
opposition to the ‘test packet’ concept of
new music exposure. My incredulity stems
from its deceptive panacea for solving the
new music exposure ills visited upon us by
the glut of more superstar and ‘great’ new
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WANTED: ONE DISC JOCKEY: What
happens when you can’t find an air per-
sonality through traditional ads and word of
mouth? If you're WQXM/Tampa, you adver-
tise on the air! The station’s holding a con-
test to award a fulltime airshift to the
listener who sends in the best demo tape.

A FLOCK OF WHAT?: KVRE/Santa Ro-
sa, in conjunction with Jive/Arista’s A Flock
Of Seagulls, asked listeners to call in their
most imaginative fillings for bagels, to win a
“flock of bagels.” A grand-prize winner
received a bagel the size of a bicycle wheel!

The Masic Sect

, AOR’s Most Accurate I
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artist product than ever before in a three-
month period. My feelings only amplify
those of many of their clients’ own PD’s and
MD’s whose reactions range from ‘bogus,’
‘stupid,’ ‘ridiculous,’ and ‘we’re ignoring it’
when they received the infamous memo.

“Although some stations report some
success in discovering audience reaction to
certain new records via the limited ex-
posure of one-and-a-half minutes of a tune, I
have several misgivings about the idea.
Who decides which one-and-a-half minutes?
Is it the beginning, middle, or end? Is it one
or more hooks a la callout research? Who
picks the LP’s of the week? Who coor-
dinates every station’s results? How do you
know if your super-actives represent the
bulk of your listeners — the very premise
of callout research? The sample that calls
in is too miniscule, repetitive, and biased
for accurate results. Are your 30+ listeners
covered too? And what if you find out they
like Rick James, Al DiMeola, Chuck
Mangione or Tangerine Dream? Will you
even test these? Will the casual listener
care to play this new ‘game’ or will it turn
him off? My biggest question, though, is
what gets bumped every three hours to fit in
this showcase? Do you dump five minutes
of commercials; is it an oldie, or could it be
that rare new song that would finally get
heard that suffers?

“There are alternatives. A new music
show after midnight is not an honest solu-
tion. Nor is ‘Smash or Trash,” which we
need as much as we needed record-
burnings at the anti-disco demonstrations
years ago. Taking one new song and putting
it in heavy rotation for one week’s initial
saturation is a better way to test accep-
tance via increased impressions. WHCN/
Hartford’s ‘Consumer Guide to New Music’
promotion is a wonderful public service for
your listeners. It’s better than tracking a
whole LP (much of which is usually filler
anyway), and featuring a series of cuts in a
montage sampler from one LP, especially a
superstar, can only whet the appetites of all
listeners for more cuts on your station and
to go out and buy that entire record.

“It’s not too late to modify and improve
on what may have been an inspired idea
that somehow went awry.”

EMI America’s Ken Benson

‘“‘Anything that looks like it will afford an
opportunity for new music to be exposed
I’'m in favor of. While there may be other
ideas that could be more effective, I wel-
come any experimentation that can have a
positive effect on the industry. I might
prefer to see one new song get played in its
entirety, but even a minute of a new song is
better than no time at all. I'm also very hap-
py about the idea that this will put new
music into a strong rotation, where we can
get an honest feel for the audience’s reac-
tion (as opposed to the mythical lunar rota-
tion that has plagued the industry for the
last five years)”

Arista’s Mike Bone

“Anything that gives any exposure to the
new music in any way, shape or form is
great, and I welcome it with open arms. I
don’t know if this is the answer to the prob-
lem of new artists not getting exposure, but
it’s a step in the right direction.

“I don’t think any radio station should go
totally new music; I think variety is the
spice of life, and it’s clear something’s hap-
pening musically. A Flock Of Seagulls and
Haircut 100 are doing exceptionally well on
the sales charts, and that can only be ig-
nored for so long. It’s sneaking up on a lot of
people, and it’s time for them to acknowl-
edge that they must do something with this
new music.”

Atlantic’s Judy Libow

“As far as I can tell, there is always a
problem of identification and familiarity of
any new song, no matter how big the artist.
I can’t imagine a five-minute montage of
any three songs being as effective as play-

ing one full track as often as possible. To
most listeners, the montage could be a com-
mercial, and to most artists it’s as bad as
speeding up a record. I'm an all-out sup-
porter of exposing new music and I applaud
new ideas, but let’s not cheat or confuse the
audience even slightly. They need a chance
to digest the music just as we do.”

Columbia’s Jim McKeon

“It’s difficult to react to this without hav-
ing heard what it sounds like, but if it isn’t
just a token effort to expose new music it
could be an exciting idea. It isn’t necessar-
ily a bad idea just because it’s different. Of-
ten the most hated man is not the fool but
the innovator.”

Epic’s Harvey Leeds

“‘As a promotion man, I'm in favor of any
idea that gives my music exposure. I'm also
glad to see that Atlanta is responding to the
great music that’s out there. I just hope that
once a cut is taken out of the sound montage
and put into rotation, that it’s put into a
higher rotation than once per night after
7pm, which is where most of their new
music ends up.”’

RCA’s Bill McGathy

It would be nice to get some developing
acts on the air, but the minute-and-a-half
clip they use will be critical, as will the
placement in the montage, as will the other
records in the montage. On the other hand, I
like it a lot better than ‘Trash or Smash,’
which is a built-in negative.

“It’s kind of a variation of the passive re-
search that some of the consultants use, ex-
cept on the air. I fear they may only get ac-
tive listener response, which wouldn’t be a
true reading. I'm not so sure they’ll get an
accurate feel for a record doing it in that
manner.”’

Capitol’s Ray Tusken

“My concern is that they catch the hook,
though in a minute-and-half they should be
able to do that. I would also hope it avoids
confusion while reaching the active listen-
er. Superstars tends to regard the active lis-
tener as the one to whom they address
themselves. Consequently, anything that
will expose more new music to that audi-
ence I'm all for.”

Polygram’s Jerry Jaffe

“If this is a serious attempt to catch up
with the tastes of a growing legion of music
fans, then in that spirit it is commendable.
However, I’'m dubious about presenting
new music as something to be votedonina
referendum by active listeners. I'm afraid
that the self-fulfilling prophecy comes into
play: the headbanger, who derives his
sustenance from groups like the Doors, Led
Zeppelin and the Who, might automatically
respond negatively to hearing artists re-
peatedly displayed this way. I also think it
will alienate many of the new music fans
whom these stations would do better trying
to attract, a la KROQ/Pasadena. Placing
this music in a special category implies its
incompatibility with the rest of the station’s
programming. I would feel much more
comfortable with the concept if they had a
competing segue tape that had tracks from
REO Speedwagon, Fleetwood Mac and
Pete Townshend, and put that to the same
kind of test.

“Far be it from me to demean any at-
tempt to expose something new. We derive
our income from the sales of records, and
right now, AOR radio is not selling albums
for us like it used to. I think it’s because
they’re not serving an active audience any-
more. Any kind of return to the ‘old era’ is
certainly welcome. KROQ is moving a lot of
records and exposing these acts not only in
their entirety, but exclusively! While every-
one says, ‘Well, that’s Los Angeles,’ the in-
roads they’ve made are unquestionable.
They make hits, and I'd like to see AOR
start making hits again, and, at the same
time, bringing people back into the record
stores.”



CAROLYN PARKS

LEGENDARY KCBQ LIVES ON

To Change Or Not To Change —
The Call Letter Question

The past several years have seen many of the legendary AM rock
stations responding to audience erosion by switching formats. A great
many of them have converted to Country, one of the few music formats
which still seems to have some impact on the AM band. However, unlike
other stations which were never that clearly defined in the public’s mind
before the changeover, these former rock giants have the added burden
of deciding whether to retain call letters that while highly recognizable

are often negatively perceived.

When long-time San Diego rocker KCBQ
switched to Country two years ago, the call
letters were retained, albeit temporarily,
while the station decided whether they
would be a help or a hindrance to the new
identity. However, what could have been an
albatross turned out to be an advantage to
the station through the use of positive ac-
centuation and a total commitment to the
new format. PD Bob M¢Kay describes the
indecision that reigned at the time and how
the station changed a negative into a
positive.

“KCBQ was for about eight or nine years
one of the great rock and roll innovators.
However, we, like everybody else, saw the
audience erode and eventually vanish, so
we had to do something with-this 50,000 watt
giant. It wasn’t an easy decision to go from
one extreme to the other, but I think a com-
mitment from the company was the big
reason we were able to succeed.”

Dealing With The Negatives

“Keeping the call letters was also a big
decision because although we have an 80%
call letter recognition factor in San Diego,
all the research data that we saw was very,
very negative. We were perceived general-
ly as a trendy station with loud, obnoxious
announcers with a very teen, sophomoric,
bubblegum image. However, since the
awareness was there, we decided to pro-
mote the heck out of the fact that we’re tur-
ning Country, keep the call letters, and look
at it for a couple of books to see what hap-
pens. If we find that we’re going nowhere
quick, then we’ll readdress that and change
the call letters which, at the time, was a
very strong possibility.

“We were faced with direct competition
from KSON-AM&FM, who for 17 years ‘had
the franchise,” so to speak. Under the
ownership and direction of Dan McKinnon,
himself a well-placed member of the CMA,
the image and total acceptance of KSON by

Bob McKay, PD

Crlie & Harrlan

Country San Diego was to be the focus of
our attention. It was concluded that we can-
not defeat KSON by simply playing country
music and having a lot of golden throats on
the air who happen to play country and read
liners; we had to really live it. KSON is out
there kicking up the dirt, and that’s what we
had to do.”
Developing A Positive Image

“All the air personalities literally gave up
their time for any and all events the station
became involved in. They went out
everywhere, talked about it on the air, and
sincerely related those feelings to the au-
dience with warmth and believability. We
even instituted some little nuances that
country people notice. For instance, none of
my air staff wear designer jeans to station
events. Not that it’s wrong, but I didn’t want
that because of our past image and because
we changed format right at the zenith of the
‘Urban Cowboy’ fad, and I didn’t want to be
associated with that.

“One of the most overused words today is
image, but that’s what it is. One of the ways
we developed ours was through the forma-
tion of the KCBQ Country Cowgirls. This is
a group of eight women who represent the
station in much the same manner as the
Dallas Cowboy Cheerleaders with the ex-
ception that they are not provocative in ap-
pearance and they are never exploited.
They know and love country music, can do
the line dances, and always have a smile
and a word for the folks at our events. By
and large they are well-adjusted, late twen-
tyish or early thirtyish women who present
a wholesome, friendly image for the sta-
tion.”

As Bob mentioned, one of the key factors
in the station’s turnaround was the total
commitment of the on-air staff, many of
whom were already legends in the market.
Longtime KCBQ morning team Charlie &
Harrigan had an airtight contract with the
company at the time of the conversion, a
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situation which could have been disastrous
for the new Country station if C&H had not
believed in the format themselves. Luckily,
just the opposite has developed, as Bob ex-
plains. A Committed Staff

‘‘Charlie & Harrigan had great
awareness in the market and turning that
image around, beyond all else, was crucial.
We had to get that morning team living the
life and believing in it, not just a cosmetic
approach. If they didn’t really want to do it,
they didn’t really have to because of their
no-cut contract, so the challenge was mak-
ing them want to do it and working with
them. It didn’t happen overnight, but to
their credit they went way beyond what I
ever expected. They really got into it and
worked and inspired the rest of the station
and turned into a big asset.

“Bill Moffitt, a consumate pro and the
nucleus of the airstaff, was also retained;
Ed Chandler came over (he’s now back
with KSON); we brought in Dave Love
from KFMB, who previously worked at
KSON; Terry Black joined from a Country
station in Tucson; and Dale ‘“‘Bozo” Sem-
mers, who originally did nights and is now
in the afternoon drive position, joined from
his highly-rated show on WDAF/Kansas Ci-
ty. Following Dale is ‘The Legend,” Harry
Scarborough. We also brought Richard
Mock, who had very high awareness as a
newsman, over from KSON and made him
News Director. The station is positioned as
a full-service, fun, exciting, involved group
of people, with one common interest . . .
country music."”

In September of 1981 KCBQ-FM/(Q105)
went on the air, also playing country music
and bringing to four the number of stations
programming that format in the market. I
asked Bob how both stations have been
able to compete and prosper in what would
seem to be an overcrowded field.

Positioning The AM & FM

“One thing that we’re awfully happy with
is that the positioning of both stations is
very clear. Qur strategy was to position
both of them with as little confusion as
possible, and for that I'm going to give full
credit to Mike Stafford (station GM), Russ
Wittberger (Executive VP/Charter Broad-
casting), and John Bayliss (Charter Presi-
dent), who were controlling the pursestr-
ings. We spent a great deal of money chang-
ing this image around, but all we did was
say, ‘We’re Country. We’'re turning to coun-
try music because we believe in country
music.” We just promoted the call letters
and what we are . . . simple. And it paid off
at both stations.

Dale ‘‘Bozo"’ Sommers Hérry Scarborough

www americanradiohistorv com

“On the AM we’re playing the country
hits plus a lot of what I call texture music,
some of the traditional, classic country. We
have about 600 records in our gold library at
any one time. KCBQ is a very mainline,
mass appeal, full-service station. The FM is
much more modern country, and there’s no
service on the FM at all. It hasn’t changed
since we went on the air last September
with ‘Continuous Country.” We just play the
music, talk four times an hour in the
backsell, and that’s all.”

Available Listenership

““About this time last year, when we were
rapidly approaching the deadline for our
FM, the question of how much country
listenership was available in the San Diego
market was very heavy on our minds. (Con-
sultant) George Burns did some focus
group projects for us, and he forecast at
that time a total of 14 available shares, 11 of
which would be pure country shares to
draw upon. The difference would be what
we call ‘casual country’ listeners who would
more likely be attracted to our FM as op-
posed to the AM and would probably share
us withr an A/C and a News station. That’s
pretty much the way it’s been, with all four
Country stations sharing that 11 share for
the past several books. One of the reasons
we’'ve been able to maintain Country
listenership in San Diego is due, I think, to
our large military population. This is the
biggest naval base in the country, and a lot
of those people stay here after they retire. A
great many of those people are from the
South and Southeast where country is very
big, so that has helped us a great deal.”

With the latest Spring Arbitron results
just in, that 11 share has again been redefin-
ed. KCBQ dropped from its previously
dominant 3.5 12+ rating to a 2.4, while the
FM increased 2.9-3.0. KSON, on the other
hand, raised its AM from a 1.6 to 2.7, but
dropped off slightly on the FM side 3.1-2.9.
As a combo buy, the two facilities are once
again neck-and-neck, KSON-AM&FM’s 5.6
to KCBQ-AM&FM’s 5.4. Since KCBQ had
enjoyed fairly consistent ratings until this
last book, I wondered if KSON’s recent
switch to Classic Country had anything to
do with the plunge.

Competing With Classic Country

“I think it probably did a little bit,”” Bob
responded, “‘but I don’t think it had any real
effect on this book since they didn’t go into
that format until the first of April. I don’t
think there’s any sustenance to it because
it’s a 50+ format, and you have to look at
the average age of the listener that’s going
to attract. We’re just not going to overreact,
and I really can’t answer why we went
down until I see the book. There’s a little
cockiness with the airstaff because we have
been so successful so far, and I think we’ve
started to take a lot of things for granted
and become a little complacent. We
don’t have the killer desire we had last year
when we were a cohesive, positive, ramrod-
ding radio station, and I think that’s part of
it. The music is fine, and we still have the
best talent around, so I don’t have to make
any changes there. In the past five books

Continued on Page 26
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JOHNNY CASH
JERRY LEE LEWIS
ano GARL PERKINS

were there when it all began as part of the famed Sun Records “MILLION
DOLLAR QUARTET”...and they’re here now.

“THE SURVIVORS” is the definitive record of an event that happened last
year in Europe, when Cash, Jerry Lee, and Perkins found themselves in the
same place, at the same time.

Columbia Records was there to record Cash’s concert, and when Johnny
invited his two friends up on stage the audience went wild.

You will too when you hear ““THE SURVIVORS. "¢ 3791

." JOHNNY JERRVIEE CARL

Bl oLl <THE SURVIVORS” Johnny Cash, Jerry

Lee Lewis and Carl Perkins on the
same stage. A spontaneous generation
~bridging event.

Representation:
Johnny Cash/Artist Consultants - 11777 San Vicente Blvd., Los Angeles, Calif. 90049 - 213/273-5050
&4 Jerry Lee Lewis/Talenthouse, Inc. » 1719 West End, Nashville, Tenn. 37203 - 615/320-1187
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To Change Or Not To Change —
The Call Letter Question

Continued from Page 24

our demographics have continually risen,
and we got the station with a 2.0, so I can’t
complain too much.

“My goal is to have tke AM be dominant
again and get the share up to about a four. If
I can get a good demographically strong
four with the AM and get the FM in the
fives, I'll be happy. The goal is to get the

franchise. We've had that and now we’ve
just lost a little bit on the AM side, but we're
not going to go crazy. We’re going to turn the
sucker around! The competition level here
is very high, and that’s damn good for us,
for country, for everybody. Rod Hunter
(KSON PD) and I have a good healthy
respect for each other too . . . it’s not one of
those bloody battles you hear about. We
have a good relationship, and that’s the way
it should be.”
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MARIE MAKES FRIENDS AT WHN — When Marie Osmond recently guested on WHN/New York,
she attracted a lot of attention (sorry, guys, she also just got marriedl). She was even presented
with an honorary can of Hawaijian Punch, which she enjoyed while playing records, reading
commercials, and speaking with WHN listeners on the phone during her one-hour DJ stint. Pic-

tured with the songstress are (I-r) midday DJ Lee Arnold, WHN VP/GM Brian Moors, and station
PD Dene Hallam.
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KBMR STICKERS BISMARCK — KBMR is stickering all of Bismarck, ND with station window
stickers in its "KBMR Country Club’ promotion. Listeners spotted with station stickers on their

vehicles or houses can win part of the $10,000 in merchandise to be given away, including the

grand prize, a trip to Disney World. Station MD Kim Gillund is shown with one of the winners in
front of the KBMR spotter van.

THE OAKS AT THE GREEK — Following an Oak Ridgé Boys performance at Los Angeles’s
Greek Theatre, the group was met backstage by two of the prettier members of the L.A. radio
community. Pictured with Oak member Joe Bonsall are fl-r) KZLA MD Denise Galvin, MCA's

Paul Lovelace, and KLAC MD Cathy Hahn.
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Inside Nashville

BIFF COLLIE

POCKET SECRETARY: Mickey Gilley and Johnny Lee split (at
the end of the year)...Dolly Parton’s the subject of an “in-depth, re-
vealing” almost-tell-all interview in the July issue of Ladies Home Journal...

A Nashville journalist publicly wonders why
Dolly won't give any of those juicy stories to
Music City press corps...B.J. Thomas bought
that house he’s been looking for in nearby
Franklin, less than a mile from Tom T. Hall’s
“Fox Hollow” farm and the Carl Smith
Ranch, B.J. bought the historic Wyatt House,
an antebellum mansion built between 1797
and 1800...Moe Bandy’s rodeo cowboy brother
Mike was seriously injured when thrown
from a bull in a New Mexico rodeo. The bull
stepped on Mike’s back, broke five ribs,
bruised a lung, and caused a blood clot be-
tween his lung and chest cavity. He had a
special jacket constructed to support his
fractured ribs, so he could get right back
into competition...Bill Monroe is one of ten
folk musicians to be honored within the
Smithsonian Institute’s national fellowship
program in Washington, DC...Hank Snow
suffered a bad cut on his left hand in a lawn-
mower accident. Snow said he’s been per-
forming 46 years and this was the first time
he’d ever performed without his guitar. 68-
year-old Hank’s philosophy on retirement:
“The time to plan retirement is when you’re
young. When you're too old, it’s too late!”
Mary Reeves Davis has been notified that
Evergreen Place in Nashville, now site of the
Jim Reeves Museurn, has been placed on the
National Register of Historic Places by the
U.S. Department of Interior...The Wichita
quarterly meeting of the Board of Directors
of FICAP (Federation of International
Country Air Personalities) elected radio
programmers Lynn Waggoner (Oklahoma
City) and Dan Halyburton (Dallas) to the
Board . . . Country Music Association mail-
ed the CMA Awards Show and Post Awards
show tickets to members for the 16th an-
nual affair October 11...10th annual Nation-
al Gospel Radio Seminar scheduled for July
30-August 3 in Estes Park, CO. For reser-
vations, contact NGRS, Box 22912, Nashville
37202 (615) 244-1992...The second annual Sea-
gram'’s 7-sponsored “International Battle Of
The Bands” is again in full swing with local
auditions in over 50 locations being held all

REED RECRUITS BIFF — Biff Collie recently cohosted one of the popular Jerry Reed TV
specials from Opryland Studios. Pictured (I-r) are Biff, Jerry Clower, Lynn Anderson, Chet
Atkins, and Jerry.

summer. Semi-finals and finals will be held
in Nashville October 19-23. Bands who would
like to audition may contact Jo Ann Aber-
nathy, IBB, Inc., 50 Lindsley Ave., Nashville,
37210...

Three new Hall of Fame members will be
inducted at this year’s CMA awards cere-
mony from three categories: 1) Active Per-
formers and Non-Performers...Final nom-
inees are Marty Robbins, Whitey ‘‘Duke Of
Paducah” Ford, Bradley Kincaid, Floyd
Tillman, and Little Jimmy Dickens. 2)Inac-
tive Performers and Non-Performers...Final
nominees are Lester Flatt & Earl Scruggs,
Lefty Frizzell, George Morgan, the late Opry
comic Rod Brasfield, and Ernest “Pop”
Stoneman. 3) Non-Performers, Active or In-
active...Final nominees are Publisher Roy
Horton, Renfro Valley’s John Lair, Colum-
bia Records Producer Don Law, Publisher
Wesley Rose, and multi-million-selling song-
writer Cindy Walker.

The Hall of Fame inductees are selected
by an anonymous panel of 200 electors. The
three categories are utilized on a periodic
basis in nominating candidates so that the
giants of another era are not overwhelmed
by emotional involvement of today’s stars.

AIRLINES: Hazel Daniels (Charlie’s
wife) says ‘“Yes, I married Charlie for money...
but I didn’t know it was gonna take him so
long to make it!”...“Closing Columbia’s Studio
B (original Owen Bradley Studio) is like
erasing a big part of my life.” (That’s where
Music Row began, you know). Sammy Davis,
Jr. said it: “Why am I here doing ‘Hee Haw?’
I asked to be on the show. I'm one of Hee Haw's
biggest fans.”...Ricky Skaggs: “I didn’t think
it would happen this fast” (his first album
has had four top ten records already)...Clint
Eastwood coming to Music City mid-July to
work on his next movie? . . . Sheb Wooley,
who worked the “Rawhide’’ TV series with
Clint, says, “We called him Mumbles. The
sound man was always saying, “Hey kid,
speak up!” Sheb’s P.S.: “He mumbled his
way to a fortune.”

Coors Country News
This Week’s Special Guest:
ANNE MURRAY

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291
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For Nine Days of Sell Out Business
And Wishes All the Best
To Him and His New
Smash Single,

“SOME MEMORIES JUST WON’T DIE”
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It’s been awhile since I've compiled an Action column, so I thought
this week we would catch up on all the changes and movement across
the country. Some very interesting things have taken place, and with the
new Arbitron results coming out daily, I'm sure it will get more in-

teresting!
WQBH Heats Up
Motor City Battle

The city of Detroit is definitely about to
explode on the Black radio front. WMZK,
which is now a foreign-language station,
has applied for new call letters WQBH, and
will become a Black contemporary music
station. This will give the city of Detroit six
Black formatted radio stations. Let’s count
‘’em — WJLB, WGPR, WCHB, WBLX,
WDRQ (which is Urban these days), and
WQBH when it gets started in a few weeks.
The new VP/Program Director at WQBH
will be well-known Martha Jean “The
Queen”’ Steinberg, who left WILB recently.
Reuben Yabuku has asked us to ask all
record manufacturers to begin servicing
the station. At this point Reuben is the per-
son to contact about music. The lineup at
WQBH reads like the history of Black radio
in Detroit. Onetime WJLB Program Direc-
tor Jay Butler will be on the air, along with
Claude Young and others. Get ready for this
one — it’s going to be a good battle!!

KUKQ Helps Local Talent

Our Phoenix reporter, KUKQ, has
recorded its first live album. All the acts
presented on this album are local artists.
This brainstorm was conceived by Opera-
tions Manager Ed Hamlin and his Music
Director Steve Smith. They’re not sure, but
they think this is the first venture of its type
by a Black formatted radio station. The
name of the album is ‘“Rhythm Of The Ci-
ty,” and it’s on sale to the Phoenix public.

KISS Mastermixes On Album

Speaking of radio stations doing their own
albums, WRKS (KISS-FM)/New York City
has taken it a step further. For the past
year one of KISS-FM’s unique features has
been Shep Pettibone’s ‘‘Mastermixes” of
contemporary hit records. Since the
“Bone’’ 's mixes have attracted quite a

KNOW WISHES TEDDY WELL — KNOW/Austin
asked its listeners to send in get-well cards for
Teddy Pendergrass. KNOW air personality Reed
Walker is shown here holding just a few of the
many cards that KNOW forwarded on to Teddy.

following, the station and Prelude Records
took the next logical step — they’ve made a
Mastermix LP. The album is available at
record stores throughout the New York
metropolitan area and is being heavily pro-
moted on KISS-FM. Instead of using local
acts, KISS-FM utilized well-known Prelude
artists like ‘“D’’Train, France Joli, Gayle
Adams, Secret Weapons, etc. — it looks as if
this is the summer for station albums.

BMA Board Candidates

The BMA informed us of the candidates
election to the Black Music Association
Board of Directors. The list is as follows:

Bill Staton Irene Ware
Vernell Johnson Buzzy Willis
Everett Smith Randy Sterling
Vernon Slaughter  Jack Gibson
King James Hank Caldwell

All persons with paid-up memberships to
the BMA will be receiving ballots from the
BMA offices. Six of these individuals will be
elected to the Board to serve a two-year
term. This will be the first election held by
the BMA general membership. Those leav-
ing the Board will be Larkin Arnold, Joe
Medlin, Betty Wright, George Schiffer, and
Bob Law. The BMA Board of Directors will
now total 21 members instead of the
previous 20.

Atlanta Changes

Scotty Andrews has announced that he
will no longer be on the air doing the morn-
ing show at Atlanta’s V-103. His replace-
ment is Larry 0'Jay, as Scotty will be spen-
ding more time administrating. Continuing
with news from WVEE — Scotty’s assis-
tant, Merry Rider, will be getting married
on July 17, 1982 to V103 account executive
Howard Toole — good luck! Also in Atlanta,
WIGO has announced the departure of
Quincy Jason as Program Director. Quincy
could not be reached for comment.

WLTH Gary’s ‘“Chair Leaders”

Moving on to the Midwest and
WLTH/Gary, Program Director Fred
Moore contacted us with some news about
the station’s Father’s Day promotion.
WLTH gave away a $600 recliner chair to
the “Greatest Father in NW Indiana.” The
promotion was carried out over the air and
was a great success. Fred also told me that
he wanted the world to know that his lovely
wife gave birth to a healthy baby girl nam-
ed Tamika Faye Moore, who weighed in at 6
lbs 8 0z — what a way to celebrate Father’s
Day! Tamika was born on June 15.

Congratulations to two very dear friends,
Ruben & Millie Rodriguez of New York Ci-
ty. Ruben is VP Promotion/Marketing for
Boardwalk Records, while Millie takes care
of other things, like giving birth to a baby
boy named Xavier, who weighed in at 9 lbs.

Well-known record executive Edna Col-
lison, VP/Promotion & Marketing for Solar
Records, is no longer ‘“out there,” fellas.
Ms. Collison was wed to Mr. David Degree

WKTU TAKING APPLICATIONS — While in New York on a promotional tour, Richard “Dimples”
Fields posed with WKTU staffers. Pictured (I-r) are WKTU Music Director Michael Ellis, WKTU air
personality Paco Fields, WKTU Program Director Carlos De Jesus, and Boardwalk VP Ruben

Rodriguez.
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of Los Angeles, the brother of Leaveil
Degree of the Whispers.

Thomas To WZAK

WZAK/Cleveland has announced the ap-
pointment of Ms. Zoe Thomas as its News
Director, replacing Wanda Harris, who has
joined the news department of another
outlet in the Cleveland area. Zoe is a native
Clevelander and a graduate of Ohio State
University. Her experience includes work-
ing in the news department at
WERE/Cleveland and most recently as
afternoon news anchor for WZZP, also in
Cleveland.

WILD/Boston Program Director Steve
Crumbley has asked us to pass along some
new station policies. Steve is now doing his
own music, with the departure of Music
Director ‘“‘Butterball.”’ He will be available
for music calls 11am-2pm. Please make an
appointment so he knows you’re coming.
He also told us that information dealing
with the playlist can be obtained by calling
WILD anytime Thursday and Friday.

School Spirit Goes WYLD

Program Director E. Rodney Jones of
WYLD/New Orleans shared the results of
his station’s ‘“‘Super School Contest” with
us. The winning school was O. Perry
Walker High School of Algiers, LA, whose
student body had more signatures than any
other school participating. The handwritten
sheets saying “0. Perry Walker is ‘WYLD’
about Rick James and WYLD” were
tabulated at a million and a half. The
reason for all this was to help improve pen-
manship and to encourage attendance at
school for the final day, ‘“‘Report Card
Day.” The winning school received free
tickets for the entire student body, faculty,
and employees to see Rick James in con-
cert at the New Orleans Superdome. Dr.
Bob Gaut, principal of the school, said that
98 percent of the students attended the last
day of school to receive their report cards,
which was a prerequisite for obtaining their
tickets to the concert. E. Rodney said,
““This is positive proof that we really mean
it when we tell our younger listeners that
we’re their radio station.”

WBMX/Chicago will cover the news
events of Operation PUSH’s annual conven-
tion from Charleston, SC July 13-17.
WBMX'’s Derek Hill will broadcast regular
news reports from Charleston Convention
Center. In addition to regular actualities, he
and his news team will feed back to Chicago
a minimum of four reports daily.

WKYS/Washington, DC held an “Easter
Seal Pac-Man Tournament” in conjunction
with Flipper’s Arcades. The tournament
benefitted the D.C. Society For Crippled
Children, and Easter Seal Agency. En-
trants raised money through sponsorships
of their play on Pac-Man and other video
games. WKYS Program Director/morning
man Donnie Simpson was the Honorary
Chairman of the tournament.

New Converts

Another Black music format is happening
in Orangeburg, SC — WIZX, formerly
WDIX, has started its new Urban Contem-
porary format. The station is requesting
record service from record manufacturers.
Contact Edward (Buddy) King, who is the
station’s new Operations Manager. They
can be reached at 803-534-4461.

It seems as though a number of stations
are changing to either Black radio formats
or Urban Contemporary formats which
play black music. We were contacted by
one of the newest Urban formats in the
country, WGFT/Youngstown. The very
nice letter I received was from Timothy De
Capua. WGFT held a party for the city at a
local plaza in Youngstown and more people
showed up than expected. Timothy went on
to say that this sort of thing had never hap-
pened in Youngstown before, and he also
sent along a copy of the front page of the
Youngstown Vindicator telling how suc-
cessful the promotion was. I’'m very pleas-
ed to know that a Black music-oriented for-
mat has made its presence felt in that
marketplace.

A Memorial Fit For King

I was contacted by the Martin Luther
King Memphis Memorial Foundation and
asked to pass this along. The MLKMMF
was organized for the express purpose of
saving the Lorraine Motel, the site of the
assassination of Dr. Martin Luther King,
from being sold at an auction this past April
27. To prevent the sale to someone who may
not wish to properly preserve or improve
the property to become an appropriate
memorial to the late Dr. King, this founda-
tion successfully negotiated a contract to
purchase agreement between the owner
and the MLKMMF'. The purchase price of
$240,000 was also approved as enough to
satisfy the creditors and the owner. Now,
the MLKMMF is in the process of raising
the $240,000 in order to close the deal on or
before July 26. If you're interested in help-
ing contact Charles Scruggs, Chairman of
the MLKMMF, and also the General
Manager of WDIA/Memphis. You can also
write if you choose — MLKMMF, P.O. Box
12044, Memphis, TN 38112.

Record Promotions

We've got some new additions and pro-
motions on the record industry side of
things. Congratulations to three new MCA
Regional Promotion Managers for Black
Product — Wanda Ramos, former MD for
WWRL/New York, will not only handle
New York City, but also much of the East
Coast Market. Pam Jones will oversee
black product in the Cleveland area and
Sharon Sebastian, former Assistant Music
Director at WBOK/New Orleans, will now
handle that market for MCA. Also, Doug
Wilkins is the new National Director of Pro-
gressive Jazz Promotion for CBS. Michael
Johnson will take the position vacated by
Wilkins and become the West Coast
Regional Director for Black Music Promo-
tion. Congratulations to both gentlemen,
whom I've had the pleasure of knowing for
some time. Never play basketball with
either of them — they’re deadly with the 12
to 16-foot jumper!

Once again I'd like to invite you to send in
your station’s news or promotional photos.
Remember, you don’'t have to be a repor-
ting station for R&R to cover your station’s
activities.
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Black Radio’s Most Accurate
Music information
Begins on Page 44 j
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Breaking News Routines
With A Surprise Story

Newspeople who serve up a regular diet of bread-and-butter items such as robberies and traffic accidents occasionally like
to break the routine by dishing out something that takes longer to prepare and contains a few surprise ingredients: the
researched story.

You're almost guaranteed a good story when you nose around the forgotten corners of the courthouse paying attention to
the “dull” departments. A couple of examples of the very dullest are Probate Court and the Tax Assessor-Collector, in whose
public files the ingredients for award-winning stories may abound.

Take Probate. Joe Blow dies leaving an estate worth hundreds of thousands of dollars, but his wife can't get her hands on
the money until Mr. Blow's will is examined and his financial obligations are met. If Blow hasn 't named her executor in his will,
the job is likely to be assigned to an attorney whose responsibility is to clear up claims against the estate by disbursing money
from the estate. After debts are paid and the attorney's fees subtracted, the widow should finally get her due.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>