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Coverage — Read It Here
First Next Week.

R&R will provide on-the-spot
coverage of all the importent
radlo news at the NAB's
Las Vegas spectacular In next

THE INDUSTRY’S NEWSPAPER

Dawson Nominated
For FCC Seat

President Reagan nominated 36
year-old Mimi Weyforth Dawson,
top aide to Senator Bob Packwood
(R-OR), to a seven-year Republi-
can seat on the Federal Communi-
cations Commission Monday (4
6). Reagan named her to the seat
veteran Commissioner Bob Lee
will vacate when his current term
expires on June 30.

Dawson had emerged as a favor-
ed candidate in January when an
impressive array of GOP congres-
sional leaders, including Senator
Packwood, expressed their sup-
port in a letter to President Rea-
gan. Packwood is Chairman of the
Commerce Committee, which

oversees communications policy
and the FCC.

Views Unknown

Almost nothing is known about
Dawson’s stands on communica-
tions issues, although she is known
to be concerned about engineering
and technical matters. “‘She indi-
cated that she might have an engi-
neer on her staff,”’ recalled Vern
Mueller, Executive Director of the
Oregon Association of Broadcast-
ers, of a meeting with Packwood
and Dawson last month.

“Some have said she doesn’t

have a broadcasting background
DAWSON/See Page 24

Johnson Resigns
As Shamrock President

Bruce Johnson resigned as Pres-
ident of Shamrock Broadcasting
late last week, citing financial
considerations as the reason for his
unexpected departure. Johnson ex-
plained to R&R, ‘“Under my con-
tract and based on the merger (of
Shamrock and Starr Broadcast-
ing), I had the opportunity at this
time to receive a substantial mone-
tary payment that would not have
been available to me at a later
date. I therefore elected to exer-
cise that option.

“This was purely a financial
decision and it is a very amicable
parting. The Disneys (the Roy
Disney family solely owns Sham-
rock) are wonderful people and al-
though I hated to leave, you have
to think of yourself once in a while.

Great Empire
Switching KTLK
To Country

Rumors became reality this week
as Great Empire Broadcasting,
the new owner of KTLK-KADX/
Denver, announced its intention to
change KTLK’s format from CHR
to Country. Great Empire Execu-
tive VP Mike Oatman told R&R,
“‘We plan to close our purchase of
the stations on the 29th or 30th of
April and officially take control
sometime during the first week of
May."

Great Empire has already ap-
plied for the new AM call letters
of KBRQ, Oatman said, *‘and the
format of the AM will definitely
be changing to Country. The FM
format will remain Jazz. KTLK's
new General Manager will be
R.W. Skip Schmidt, who has just
finished a year as VP/GM of TM
Productions in Dallas. Anna Mori-
nelli, who is KTLK’s current Sta-

KTLK/See Page 24
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Bruce Johnson
I would like to take a few months
off and then return, looking for a
new challenge.”

Johnson’s resignation is effec-
tive immediately. Reportedly Roy
Disney has split Johnson’s respon-
sibilities, naming KABL/San Fran-
cisco President Bill Clark GM of
the Radio Division, and KITV/
Honolulu President Dick Grimm
as General Manager of Shamrock’s
TV Division.
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RESIGNS RKO/RADIO PRESIDENCY

Case Joins Sunbelt
Communications

Dwight Case has resigned his
post as President of RKO Radio
to join Sunbelt Communications
Limited in a partnership position
as President of a newly-created
subsidiary. The new Sunbelt divi-
sion, which has not yet been of-
ficially named, will include the
creation of the Transtar Radio
Network. Although details of the
full range of services designed for
Transtar are not yet available,
Case indicated “the cornerstone
of the net will be a live, 24-hour
satellite-delivered music and per-
sonality program lineup complete
with news inserts to begin opera-
tions in late summer of this year.
We plan to offer stations up to 24
hours of top-grade programming
aimed directly at the Adult Con-
temporary audience. Transtar
will specifically target for the 25
34-year-old life group and we will
broadcast in stereo with full capa-
bility for localization. The whole
system interfaces easily with in-
place automation, semi-automa-
tion, or no automation.”

Dwight Case

Case, who served as President
of RKO Radio for the past six
years, told R&R, ‘‘Sunbelt is one
of the truly scintillating companies
in communications today. Their
stations are highly-rated and very
successful, the Research Group is
the leader in its field, and the new
projects already launched and on
the drawing boards are positioned
to take advantage of the changes
CASE/See Page 24

ABC PUTS STATION ON BLOCK

Denman Promoted To
KSFX General Manager

Ron Denman has been pro-
moted to General Manager at
ABC’s KSFX/San Francisco, re-
placing Joe Parish, who recently
moved to WPLJ/New York (R&R
3-27). Denman is a 16-year veteran
of the ABC Radio Division and
was most recently General Sales
Manager of KSFX.

Denman’s appointment was
made by ABC FM Stations Presi-
dent Marty Greenberg, who also
made public ABC’s intention to
sell KSFX. Denman commented
to R&R, “The company (ABC)

SCHULKE 1 VS. SCHULKE 2 CONTROVERSY

WDBO Sues Schulke Over Format Competition

Outlet’s WDB0O-FM/Ortando has
filed suit accusing Schulke Radio
Productions of violating its con-
tract with the station. The station
contends that the market exclu-
sivity provisions of the contract,
under which WDBO receives the
Schulke 1 Beautiful Music pro-
gramming service, has been vio-
lated by the introduction of the
Schulke 2 music format at cross-
town WORJ-FM.

At issue is whether the two for-
mats are, as Outlet Sr. VP/Radio
Dick Rakovan put it, ‘“totally com-
petitive.”” Rakovan contended
that the demographic targets of
each format were central: “We
feel that Schulke’s coming in with

a format targeted at the same
audience as we are, utilizing the
same precepts and techniques as
the Beautiful Music concept, vio-
lates our contract.” Citing an ex-
ample, he continued, ‘“We're con-
cerned about the 2549 woman
from Winter Park, FL who listens
to FM and has a liking for a more
laid-back format. We feel Schulke
2 is specifically aimed at that kind
of listener; you're talking about
the same audience target for
Schulke 1.”

“Different People,
Different Formats”’

SRP President Jim Schulke, on
the other hand, contended that al-
though the demographic numbers

has obviously made the decision to
put the station on the block. We
don’t know how soon the sale will
come about . . . if we had a buyer
today, it would probably take nine
months to a year before any kind
of takeover would occur. All of us
at KSFX feel very strongly about
making this the best working
environment we can for the dura-
tion. We're not discouraged by the
‘for sale’ sign, even though some
people may feel a little amxous
about their individual futures. We

DENMAN/See Page 24

might be the same, ‘‘the people
are different. Various formats ap-
peal to different people within the
same demographic.’’ Schulke em-
phasized his belief that Schulke 2
‘“‘appeals to quite different people
than listen to Beautiful Music.”
He pointed out that Schulke 2 is
made up of 99% vocal perform-
ances and 92% single (as opposed
to group) vocals, where the Beau-
tiful Music format is 85% instru-
mentals and 1% single vocals,
adding, ‘“‘Schulke 2's description
would be a music/MOR format, as
opposed to a personality/MOR for-
mat.” As far as comparisons with
Schulke 1 went, he said, ‘‘There’s
no confusion in my mind.”’
WDBO/See Page 20
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NEW & ACTIVE

% CHRISTOPHER CROSS “‘Say You'll Be Mine” (WB) 119/32

Moves: Up 80, Same 27, Down 0, Adds 32 including WKBW, WBEN-FM,
JB106, CFTR. CHUM, Z93, WCKX, WZUU, KFl, KEZR, WBBF, KEGL, KELP,

Z104, KERN.

CHRISTOPHER

CROSS SH

 You’ll
Mme”

Produced By Michael Omartian

Dy

ON WARNER BROS. RECORDS

For “Every One”
Who Knows A

Hit When They
Hear It .

793 27-24
94Q 26-23
WIP on
WHB add 16
WZUU add 28
WRKO 23-20
KEZR add
KPLZ deb 32
WKRZ-FM deb 30
WKEE add
KILT 34-32
KSTAR on
KINT add
KHFT add
KILLAZ on
KXX106 on
WERC 23-20
WSGN 19-18
WAAY 20-14
Y103 on
WBBQ 25-23
FM100 25-23
WHBQ 19-16
92Q deb 25
WOKI on
WRJZ on
WNOX 27-25
WKIX add

WBCY on
WVIC add

WLOL-FM add

KRAYV deb 25
WISM 29-28
WOHO add
KIOY add 12
KCPX 21-17
WJBQ add 40
WGUY add
WACZ add
WTSN 25-19
WHEB 15-12
13FEA add
14WK on
WHHY 24-20

T.G.

Z102 26-23
WSGA 21-18
95SGF deb 30
WFOX add
WCGQ deb 30
WISE on
WANS-FM deb 30
FM99 33-29
WKXY add
KQIZ-FM add
KPUR deb 28
KFYR on
KKLS 27-21

WTRU add

KCBN deb 35
KATI add
KBOZ 27-21
KYYA 19-17
KRLC on

EPPARD

4] Loved ’Em
Every One”

Produced By Buddy Killen For Tree Productions

@

coms
RECORDS

Distributed By Warner Bros. Records




Harvey Elected President
, At WWSW Radio

Michael Harvey has been
aected Pregident of WWSW
Radie Inc. by the Board
of Directors for the P.G.
Pohlishing Company, caT
ers of WWSW.AMFM.
Harvey joined the Fitts
turgh {acilitics as General
Manager last July. hav
ing previously served as

Operabons Man-
ager for Rust Communi-
cathons, where he super
vined WHAM /Rochesier

Comimenting upon the

Michoe! Harvey

. Harvey loild RaR, ‘Tt's the greatest
thing that's happened in my career thus far and
I'm just delighted to have an apportunity to be in
auch » gituation

ALMOST $00 HOURS STRAIGHT

Buffalo Jock Breaks
On-Air Record

larry "Seortin’ © Nerten, midday man at Buf
talo AOR statton WGRQ, shattered the world record
for Jongest continuous air shift with s 0day mara-
thon tied in to the Easter Seals charity. Starting
March 19 at 10am, Norton remained on the air with-
aut a break. save for an aggregate total of an hour
and 50 minutes sieep a night (Judged permissible
by Guiness autharities), untfl Wednesday, April 8 at
2pm. a 4d4-hour shift that eclipard the former stan-
dard of 367 hours.

Norton survived the ordeal in eolkd shape Con-
tacted near the end of his marathon, be told RAR
About seven or cight days into . | was just a
wreck But when | got used to the schedule 1 gat
a second wind The biggest thing now is the bore
dom: I'm here M hours a day.” He wus alded by
ather staffers: “They help me stay swake, pick out
tunes. make sure | have the spots pulled. There have
been other guests as well: Wihilie Nide, Steve Mare
rdot1, guys from Kansas and Loverboy. And a nurse
comes in to check on whether I'm still alive: 1 put
her on the air ™

Five Months On The Radlo

What stimulants did Norton employ to help tum

make it through the nights? ‘1 can't have any coffee
BUFFALO/Sen Page 16

PATTERSON MARKETING DIRECTOR

London Promoted To
VP /Sales At Motown

Miller London Jr. has
been promoted to Vice
Presadent/Sales at Matown
Records, moving up from
8 position as National Sin-
Pes Sales/Retail Accounts
Manager at the label Loo-
don will report to Sr. VP/
Marketing & Drstributing
Dick Sherman.

Sherman commented,
with Motown for the past
11 years. and during that
time he has worked in

Miller London Jr
LONDON'See Page 16
FORMER WFFM-AM CHALLENGES WAMO

WCKG Converts To
Urban Contemporary

Pittsburgh. long a market with just one Black-
formatted station, WAMO, will add a second April
15, when WFFM-AM changes call letters to WCKG
and discontinues its simulcasting of WFFM-FM's
AOR format in favor of an Urban Contempocary
approach. WFFM-AM-FM GM David Drum will
supervise the changeover, while the new PD for
WCKG is Mike Payne, who programmed WAMO for
just under a year in 197 and was more recently
midday man at the station.

Payne explained that the station is still a day-

WCKG/See Page 16

Sullivan Joins KWST

Tim Sallivan. who has been General Manager of
Greater Media‘'s KHTZ/Los Angeles for the last year
and a half, has resigned to join Century Broad-
casting's KWST/Les Angrles as Vice Prestdent/
General Manager. Sullivan told R&R. ‘I have had
a most satisfying apd rewarding 18 imanths with
KHTZ | have truly enjayed participating in the
grthhdtrr#nth\lnlawundmnm
working for Greater Media. For some time I've been
impressed with Century as 8 quality broadeasting
company. Outside of lLos Angeles their stations
enjoy dominant positions in their respective mar-
kets. They made me an offer that has uagnificant
carcer opportunities. I'm excited about the chal-
lenge of guiding KWST into a major (actor {n LA
radio. and | plan to make it happen.

KHTZ General Sales Manager Bob dfoore was
immediately promoted to fill Sullivan's vacancy
at KHTZ

CONSUMERS PROGRAM OWN TAPES

Time-Life Debuts Mail-
Order Custom Tape Club

Time-1ife recently inaugursted a mail-order
Qustomn Music division, offering consumers the op-
leymmuwﬂm}maw
recordings The procedure is gmilar to » mail-order
record chib, except in this case w customer
-Msa\lyu-uodrnnd(llmhmnup)
from Tme-life's catalg Using what the company
terms a patented computer process”’ involving
slower-spred recording directly fram the records’
masters upon high quality tape. Tyme Life produces
the custom tapes Time-llfe's cataleg ls updated
manthly with T2 titles added each time

The company s mail campalgn stresses the con-
sumer's ability to customise tupes. indirectly con-
trasting §§ with the more random natwv of radio
and actual records Time life calls the concept
the first truly personal music library . and mvites
customers to “creste yous own tapes by selecting
anly the songs you want to heas = The potst i fur-
ther emphastd throughaut the preserdation. an
expmPpie “Imagine. a tape with only and exactly
the mussc you want by the glars you enjoy most
No gtttling for second best Listen anly to the music

TIMELIFE/See Pepes 16

VALLIE TO PROGRAM

WJOI Switches To Rock

EZ Communications’ WJOL Pittsbargh has
switched formats from Beautiful Music to Contem-
porary Hit Radio. Moving from EZ's successful CHR
station in New Ovieans. B9? (WEZB), to program
WJOU ts Dan Vallie. while B9 GM Bed Rich
will oversee the format transformation. assisting
curvent WJOI GM Narm Slemnenda Jr

Valtle, who will continue to program B9 from
his new Pittsburyh base. told R&R. “Thas is exactly
what | came with this company to do. They are let-
ting me fulfill my goals All the stations within the
chain were Beautiful Musc. but within the last two
or three years the company has taken a very aggres-
sive stance and, as the old saving goes. we've oaly
just begun. Although this station will not be a carbon

WJIOU'See Pege 16

Thomson, Century 21
Team For Consultancy

Don Thomsoa. formmer
PD of highly-rated Coun-
try stations WBAP &
KSCS/Dallas-Ft. Worth,
has joined programming
syndicator Cesmtury 21 as
VP/Programming. head-
ing up a new consulting
division for radio stations
Thamson was most recent-
ly head of his own con-
sulting campany, the Coun-
try Doctor: however, the
new division wi'l consult
stations in a vanety of
formats

Thamson commented to R&R. Tt really amounts
toanmgerbetweenmycormltancyﬁnnam‘lCen-
tury 21. They've basically been a syndication and

THOMSON/See Page 16

Don Thomson

this week...

GRAPHIC APPROACH TO RATINGS RESEARCH
Meda Research Qraphics is making ratings data ssmpler
by unique visual presentatons
Page 14

U.S.. CANADA STUDYING DAYTIMER EXTENSIONS
New hope for Amerncan daytimers, who may extend thes broadcast
hours o 6pm regardess of sundown time Iif a
joint study proves tavorable
Page 4

WHEN TELETEXT ARRIVES,
WHAT WILL RADIO NEWS DO?

¥ arvyone can punch up &l the lstest news on a TV set at the touch
of & heyboard, why wousd aryone ksten 10 News on the redo?
For one very good reason

Page 20

THE GREAT CHR TALENT SEARCH

Six program dreciors speculsie as 10 where the fresh young
ay wients heve gone and how they stil can be found

Page 22

INSILCO GIVES NEW TALENT
THE OLD COLLEGE TRY

Company's campus campeign 10 COMEl Promising Management
DroepeCts SCOres results

Page 56
NEW AOR CHART IMPROVEMENTS

Now e ADR Arpiay /40 reflects the hottest product whether A's
an LP. 12-0nch sarmpiler, or single
phus 8 new Significant AcCBion ksting
Pages 38, 42, 44
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Washington Report

IAAB FOLLOWS SUIT

Canada Opposes 9 kHz

The Canadian government announced Monday (4-6)
that it officially opposes a shift to 9 kHz reduced spacing

on the AM band.

Communications Minister Fran-
cis Fox stated, “I have concluded
that it is in Canada’s overall inter-
est to support the retention of the
current channel spacing of 10 kHz
over the 9 kHz alternative, since
the financial costs and operational
disruptions that would result from
conversion outweigh the benefits.”

Fox promised that Canada would
try to sell its position to other
countries, but said, “If despite our
efforts, a majority of countries
vote for 9 kHz, Canada will have
to conform to the regional deci-
sion.”

Canada estimated that 350 of its
400 AM stations would have to
change frequencies under 9 kHz,
at a cost of $5 million. The Cana-
dian Association of Broadcasters
(CAB) estimated revenue losses
as high as $32 million.

Inter-American

Broadcasters Opposed

In conjunction with this week’s
CAB convention in Quebec City,
the Board of the Inter-American
Association of Broadcasters
(LAAB) held a meeting and also ‘
voted to go on record as opposed
to 9 kHz spacing. [AAB repre-
sents private broadcasters in the
United States, Canada, Uruguay,
Mexico, Chile, Venezuela, Argen-
tina, and the Dominican Repub-
lic.

U.S. Foes Buoyed

Canada’s announcement was
welcome news for 9 kHz oppon-
ents in the United States, espe-
cially since the Canadian govern-
ment accepted the same argu-
ments being marshalled in the
U.S. that conversion costs would
be excessive.

One FCC official sees the Cana- I
dian decision having a widespread
impact because it blunts any mo-
mentum 9 kHz may have been
developing abroad and because
smaller nations in Region 2 look ‘

|

to the larger ones for leadership.

Cuban Discussion
In Cuba, meanwhile, a delega- |

CAB AGREES TO STUDIES

U.S./Canada Daytimer Accord Near

The NAB and the Canadian Association of Broad-

The agreement is significant
because Canadian broadcasters

tion of FCC and State Depart-
ment officials, armed with volum-
inous studies, met with Cuban
officials this week in an effort
to persuade them that a Cuban
proposal for numerous high-pow-
ered stations would wreak havoc
with American stations.

In Washington Tuesday, mem-
bers of the Advisory Committee
on Radio Broadcasting were told
that the Cuban interference could

be worse than anticipated, even |
affecting stations in Hawaii and |

Alaska.

casters (CAB) agreed this week to undertake technical
studies to determine how daytimers on both sides of the
border could stay on the air until at least 6pm, regardless

of sunset time. acceptable solutions resulting from

The agreement was reached in the studies.

Quebec City, where the board of
the seven-member Inter-Ameri-

had previously refused to focus
on the post-sunset issue, since
Canada has only six daytime AM
outlets compared to over 2300 in
the United States.

can Association of Broadcasters
(IAAB) was meeting in conjunc-
tion with the CAB’s annual con-
vention.

Trade Association News

Representing NAB, Board Chair-
man Tom Bolger and Exec. VP/

Commercial Log Urged
The NAB and Radio Advertising Bureau next week will send a joint

GM John Summers agreed to send
technical representatives to Van-
couver May 6 to begin preparing
a schedule of studies.

FCC officials also presented pre-
liminary results of a small scale
study of adjacent channel inter-
ference under 9 kHz, and agreed
to the advisory committee’s re-
quest to study the issue more
thoroughly.

FCC: At A Glance

’79 Profits Upped

In a joint resolution, the NAB
and CAB agreed to lobby their res-
pective governments to adopt any

Radio financial data for 1979, released in December, has been

updated and shows a $6 million increase in profits over earlier
figures to $231.4 million.

EBS Test To Be Updated

The FCC was set this week
(49) to approve broadcaster-re-

for an emergency such as a tor-
nado.
Meanwhile, a working group

letter to members urging that even under deregulation they ‘“‘maintain
orderly records as to the date, time, duration, and advertiser name
of each commercial broadcast.” The letter will suggest specific
language for station invoices stating that records are being kept,
the information is accurate, and the records will be available for inspec-
tion by advertisers or agencies.

Summers Sees Engineering Slide
NAB Exec. VP/GM John Summers, appearing before the Alaska
Broadcasters Association (3-31), called on “the new FCC to raise the
status of engineering from the depths into which it has been allowed
to sink in the last few years.”

Verbitsky New NYMRAD Chairman

Mutual Sr. VP and WHN VP/GM Nick Verbitsky has been elected
Chairman of the New York Market Radio Broadcasters Association
succeeding former WPLJ VP/GM Nick Trigony (now with KIKK/Hous-
ton). WNEW VP/GM Jack Thayer was elected Vice Chairman, with
CBS Owned FM Stations VP Bob Hyland Treasurer and WEZN/
Bridgeport President Richard Ferguson Secretary. WYNY VP/GM
Alex Law is a new board member.

Houston Association Formed

quested changes in the EBS test
announcements stations must air
weekly. Two familiar sentences
will now read, ‘“The broadcast-
ers of your area, in voluntary
cooperation with federal, state,
and local authorities, have devel-
oped this system to keep you in-
formed in the event of an emer-
gency. If this had been an actual
emergency, the attention signal
you just heard would have been
followed by official information,
news, or instructions.”

has been formed to study whe-
ther there should be an annual
on-air test of EBS, which now
undergoes only closed-circuit tests.

Deregulation Under Fire

Petitioners asking the FCC to
reconsider or clarify various as-
pects of radio deregulation include
Henry Geller, NAB, National Black
Media Coalition, Citizens Com-
munications Center, NAACP, Na-
tional Organization for Women,
Media Reform Committee, Na-

Castillo as Secretary.

The Houston Association of Radio Broadcasters has been formed by
26 area stations, the first broadcast association in the city. Five
directors were elected to the board: KNUZ & KQUE’s Dave Morris
as President, KSRR’s Jay Hoker and KYND’'s Vici Williams as VP’s,
KRBE & KENR'’s Bob Chandler Treasurer, and KLAT's Ricardo

Langston New NABOB President

Andrew Langston, GM at WDKX/Rochester, has been named 1981
President of the National Association of Black-Owned Broadcasters
(NABOB). He succeeds Ragan Henry in the post.

The item before the Commis-
sion also proposed freeing stations
from airing the test in any week
during which they activate EBS

tional Council of La Raza, Chi-
nese for Affirmative Action, and
Committee for Community Ac-
cess.

Washington Street Talk

World’s Largest Display

NAB says its Las Vegas Convention (4/12-15) will feature “the world's largest display of broadcast
equipment.” NAB will take in $1.8 million for 224,000 square feet of exhibit space. Estimated attendance
is over 6000 broadcasters and between 10,000 and 16,000 people in exhibit areas and hospitality suites.

Two Remaining FCC Vacancies
In addition to the appointments of Mark Fowler and Mimi Weyforth Dawson (see Page 1),
President Reagan still has two FCC vacancies to fill in the near future. Commissioner Jim Quello
is considered a highly likely choice for renomination to a Democratic seat. The fourth slot is expected to go
to Henry Rivera, an attorney from Albuquerque, NM who specializes in business sales and mergers.

Packwood vs. 9 kHz?

Several sources indicate Commerce Committee Chairman Bob Packwood (R-OR) seems to be ‘
“leaning” against 9 kHz on technical grounds. His position would be critical if the Region 2 treaty |

reached U.S. Senate floor.

Financial Reports Endangered

Although FCC officials say no decision has been made, speculation outside the agency has the Broadcast
Bureau recommending elimination of Financial Form 324.

APB Board Elections
The newly-elected directors of AP Broadcasters are Charles
Wright, WBYS/Canton, IL; Charles Gray, WDAF/Kansas City; Ed
Bell, WHDH/Boston; Bob McKee, WPRW/Manassas, VA, and incum-
bent Chris Clark, WTVF-TV/Nashville. They take office after the APB’s
Washington convention, June 4-6.

Radio Roundtables

The NAB plans 14 simultaneous radio roundtables at its Las Vegas
convention the morning of Wednesday, April 15. Subjects will include
new technologies, radio management, sales, promotion, and image.

Daytimers Meeting
Daytime Broadcasters Association President Ray Livesay will host
the daytimers meeting in Las Vegas on Sunday, April 12, 5pm in Rm. 18
at the Las Vegas Convention Center. Issues discussed will include
9kHz.

AWRT Lines Up Stahl

Planning continues for the American Women in Radio and Televi-
sion convention scheduled for May 59 in Washington. The opening
session speaker will be CBS White House correspondent Leslie Stahl.

RTNDA Search

Curtis Beckman of WCCO/Minneapolis is heading up a committee
to find a new Managing Director for the RTNDA replacing the late
Len Allen.
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Washington Report

STATUS QUO AT STATIONS

Radio Deregulation Brings Little Inmediate Change

One week after taking effect, the FCC’s deregulation
of commercial radio seems to be having little impact on
the industry. An R&R managerial spot check shows few
stations jumping at the opportunity to eliminate program
logs, news, and public affairs, or to increase commercial

spot loads.

While other changes may come
with time, the only step frequently
mentioned by broadcasters was
the dropping of formal ascertain-
ment procedures while continuing
to stay in close touch with the
community. Many broadcasters
who plan no changes did, how-
ever, express relief that the pres-
sure of rigid rules has been lifted.

Status Quo

“We’re not planning on doing
anything,” said Steven Keeney,
VP/GM of KIMN & KYGO-FM/
Denver. “I think the public in-
terest groups are going to be sur-
prised at how little radio stations
are going to change their policies.”
Explaining his intention to main-
tain present public affairs pro-
gramming, Keeney described the
shows as ‘“‘damn interesting,” as
well as meeting Denver’s needs
and problems.

Steven Keeney

Q-107/Washington also plans no
changes under deregulation, ac-
cording to VP/GM Ernie Fears.
“We're not going to make any
changes abruptly.”” Any future
shifts will depend on advice from
the legal department at ABC, which
owns the station.

The sole innovation planned by
Borgen Broadcasting, headquar-
tered in Preston, MN, is the end
of formal ascertainment at its one
FM and six AM stations.

“We felt it was a duplication
of an ongoing effort,” group own-
er 0.B. Borgen told R&R. “In

Mike Osterhout

smaller markets especially you
know the people who are involved,
and public officials felt irritated
and hassled.”

The 12-station Rau Radio group
might also scale down ascertain-
ment, but will wait out any legal
challenges to deregulation before
taking action. VP Ernie Colburh
told R&R, ‘“We will continue to
maintain our current status through
another licensing cycle just to
make sure there are no skeletons
inthe closet.”

The only station mentioning pos-
sible presentation changes was
Tampa'’s Q105, where General Sales
Manager Mike Osterhout explain-
ed, “We will look at our news
commitment a little more because
we’re a contemporary station.”

He foresees other Tampa area
stations reducing news and public
affairs, saying, ‘“There are some
contemporary stations that had
really gotten locked into heavy
news commitments and couldn’t
get out of them before.’’ Osterhout
also predicted a reduction in pub-
lic affairs programming now aired
Sunday mornings and evenings.

A different view was expressed
by Jay Williams, VP/GM at FM105/
Boston. He envisions contempor-
ary stations reducing news cov-
erage only in the largest markets,
where listeners have many other
news sources.

“As the demographics are grow-
ing older in our marketplace, if
the contemporary radio station

SHERWOOD, HENNES

& ASSOC. INC.
BROADCAST CONSULTANTS

3125 MAPLE LEAF DR.

GLENVIEW, ILL

60025

(312) 439-1230

BURT SHERWOOD

BILL HENNES

VISIT US AT THEN.A.B.

RIVIERA HOTEL

SUITE 1066

doesn’t have news and public af-
fairs and things that appeal to
adults, the radio station will die,”
Williams believes.

Outspokenly unimpressed with
what he terms “reregulation,” Wil-
liams plans absolutely no chang-
es at FM105. “What the FCC has
done,” said Williams, *is to take
away some paperwork and leave
broadcasters with an air of uncer-
tainty about what it wants.”

Williams believes a more sig-
nificant action was the recent
Supreme Court ruling that radio
stations can change formats with-
out FCC interference.

Less Paperwork Predicted

One small market operator sees
deregulation cutting his paper-
work. “My bookkeeper goes
through the logs and counts all
the commercial minutes, public
affairs and news time, so it's go-
ing to free her up and make my
life a lot easier,” said Larry Peck,
GM of WENT/Gloversville, NY.

WENT’s programming won't
change ‘““one iota,” Peck told R&R,
because it depends on local news,
public affairs, and sports to com-
pete against a flood of music sig-
nals coming in from nearby Al-
bany.

What would Peck do if his small
market station had no meaningful
competition? Peck answered frank-
ly that he might reduce his news

staff. “To be honest with you, I'd
probably rely a lot more on the
network and cut my overhead.”
Another small market broad-
caster said he can see stations
running more than 18 minutes of
commercials per hour during the
spot-heavy Christmas season.

Lawyers Urging Caution

Communications attorneys gen-
erally seem to be advising client
stations to go slow on deregula-
tion. “We’re fundamentally adopt-
ing a conservative line,” said Lee
Shubert of the Washington law
firm Haley, Bader & Potts. The
only immediate change Shubert
condones is less in-depth as-
certainment, while maintaining
and documenting ‘‘some sort of
systematic contact” with com-
munity leaders.

“I would hand out very conserv-
ative advice to start off,” lawyer
Pete Casciato told R&R. “Until
the court appeal comes out and
goes one way or the other I would
tell everyone to hang in there and
keep doing what they’re doing.”
said Casciato, who practices with
the Washington firm Ginsburg,
Feldman, Weil & Bress.

Washington’s Shrinsky & Eisen
firm is advising clients to main-
tain at least one percent local
public affairs programming. The
firm’s Elliott Evers explained, “It
would be tough to justify adequate

service to the community if a
station were doing no local public
affairs.”

Renewals Simplified

Communications attorneys
agreed deregulation will *‘signifi-
cantly” reduce the amount of effort
and paperwork that renewals and
sales create for broadcasters and
attorneys. Detailed ascertainment
and demographic data, previously
totalling well over 100 pages, is no
longer required.

Goodbye Cod Liver Oil

The NAB has generally wel-
comed deregulation, although it
has petitioned the FCC for partial
reconsideration, asking for more
specific guidance on what broad-
casters must do to meet commun-
ity service obligations. NAB says
the new rules spell “goodbye to
the FCC’s cod liver oil treatment
of nonentertainment programming
and commercials.”

Mote skeptical is the NRBA.
In its Monday Memo last week,
NRBA advised its members: “Do
not make any changes in your op-
erating procedures or destroy any
records without first consulting
your communications counsel. It
is likely that the only changes you
can prudently make are minimal.
This is especially important for
stations filing for renewal.”’

—
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Cordless Headphones

Headphones which permit the wear-
er to move about freely (sans cord)
have long been a gleam in the eye of
professional broadcasters and ama-
teur sound enthusiasts alike. Recently,
the German-based Beyer firm began
offering such a product. The *200S"
remote, cordless stereo headphone,
unfortunately, doesn’t allow the wear-
er to walk around the house or station
in complete freedom, as sound quality
reportedly deteriorates quite severely
when the headphones are further than
10 feet from the transmitter

The '‘200S’ operates via an in-
frared transmitter (included with the
headphones) that hooks up to the
sources and beams the signal to the
'‘phones. Batteries located in the head-
phones play for six hours in stereo
(12 hours in mono) and must be re-
charged through the transmitter. This
latter process takes 40 hours

Additional limitations to the Beyer
cordless headphones include their
picking up infrared signals from other
sources such as direct sunlight, arti
ficial light, television and other mon-
aural sound sources in the same room
Furthermore, transmission can be in-
terrupted by waving your hand in front
of your head or by turning your head
to one side, which causes the sound
to disappear from one ear. Finally, the
Beyer headphones require adaptor
plugs so they can be used in conjunc-
tion with American or Japanese com-

JCOXOX¢

EMEIOE

ponents (these adaptor plugs are inex-
plicably not included).

Priced at $429, the Beyer head-
phones are perhaps best left to the
curious, pending further refinements.
The **200S" is distributed in America
by Burns Audiotronics Inc., 5-05
Bums Ave., Hicksville, NY 11801

g L £ 7 7 J

Budget Rental Cars
Now Boast Radios,
Station Guides

The Budget Rent a Car Cor-
poration recently installed Craig
AM/FM stereo radios in its rental
cars In five West Coast markets
(Los Angeles, San Francisco, Se-
attle/Tacoma, Spokane, and Port-
land, OR). As an added bonus,
Budget's rental fleet will sport
3Y2-4nch by 8-inch local radio guides
manufactured by Logos Unlimit-
ed of Ypsilanti, MI.

These radio guides hang from
the rear-view mirror, listing all AM
and FM stations available within
the area. Stations are listed by dial
position with call letters and format
information included. So now trav-
elers are able to hustle down the
highways and byways surrounded
by familiar sounds even in unfami-
liar towns.

|l s 7 7/ 27
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’I:/c;rri; I;vtros:h;télllig'er'vt'Audio Console

The Harris Corporation has recently introduced a modular audio
board, featuring a unique ‘'Micro Mac' memory that prevents the operator
from playing the same commercial back-to-back. The “intelligent console’
also flashes an alert when it's time for the operator to change the
cart, provides programmable stop delay for precise cueing of the next
selection while using reel-to-reel machines, and prevents start commands
to non-ready or non-selected sources.

Among the “Micro Mac'' 's programmable attributes are: speaker muting
in six different areas, momentary or latching source start/stop commands,
and source machine operation desired, all of which can be entered via
keyboard. The device also uses linear attenuators which are virtually
maintenance-free over the life of their digital components.

RFI immunity is assured and at least 30 dB of headroom is provided
in all “‘Micro Mac™ circuitry. In addition, True Voitage Controlled Ampli-
fiers are used for level control with all attenuators, switches, and status
Inputs digitally scanned on a continuous basis. For further information
contact Eric Jacobson at Harris at (217) 222-8200.

Mature Market Means More Money

Over the past three years, the
“‘greying of America’’ has been a prime
topic among marketing researchers
Carole Allan, head of the Washing-
ton, DC-based Carole Allan Asso-
clates marketing consultancy firm,
writing in a recent issue of American
Demographics, underscores some
key points regarding the so-called
‘mature market.”

“Fanbanna’'' Fans
Station Promotion
Imaginations

With baseball season just around
the corner, radio stations carrying the
sport may be interested in the ‘'Fan-
banna,” a scarf with pockets that
doubles as an advertising medium
The “‘Fanbannas’ made their appear-
ance during last year's football season
where they could be used as a cheer-
ing aid and warm fans’ hands simul-
taneously

Devised by New York-based Ameri-
can Sports and Marketing Inc.
the 66-inch long “Fanbannas’’ come in
a choice of colors and in either acrylic,
polyester, or OuPont’s ‘‘Tyvek'' tab-
rics. The latter doesn't keep you very
warm, but allows marketers access to
a unique and extremely inexpensive
form of speclalty advertising. Of
course, the ““Fanbannas’’ are not con-
fined to stations sponsoring sports
teams, but could promote any station
willing to print its call letters on one
side and slogan on the other

For further information contact Mich-
ael Glass at American Sports and Mar-
keting Inc. at 261 Fifth Ave., New
York, NY 10016

46 Million Americans With $400 Billion Annual Income

For example, 46 million Americans
(20 percent of the U.S. population)
are 55 years of age or older — a
figure roughly double the entire popu-
lation of Canada. Furthermore, one-
third of the U.S. households or 28
million homes are headed by persons
in- the age 55-plus bracket. As has
been noted eartier, this group will
continue to expand in the coming
years as the “‘baby boom'* generation
matures and by the year 2000 the
median age of Americans will rise to 35
years of age. (The present median
age of Americansis 30.)

Despite its size and growth, a
number of misconceptions still sur-
round the mature market. Only one in
20 persons over 85 years of age is
institutionalized (about five percent),
leaving 23 million people over 65 on
the street, so to speak. Over half the
65-plus population (12 million people)
live in husband-wife households

However, it's those households head-
ed by persons aged 55-plus which are
really sitting pretty, accounting for a
whopping $400 billion in annual per-
sonal income (30 percent of the na-
tional total) in 1978. Needless to say,

and is capable of ad-
justing gain within 24 to
57 dB via its front-panel
trimmer

Additional features in-
clude fully-floating trans-
former-balanced input
and output circuits,
switchable phantom mic-
rophone powering, and
an integral power sup-
ply. Source impedance %

RTS Offers Single-Channel
Microphone Preamp

The 465" from RTS Systems Is a single channel, wideband
microphone preamp designed for broadcast operation use. The unit accepts a
normal dynamic or condensor low impedance microphone, includes a
switchable limiter to prevent preamp overioad from this microphone source,
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for the *465" is approximately 80 ohms, permitting the device to drive
cables up to 1000 feet without excessive high-frequency loss.

Completely self-contained and operating on AC line power, the 465"
measures 1% inches high by 8 3/8 inches wide and deep. Price:
$392. For further information contact Ron Fuller at RTS at (213) 843-7022.
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One of over 1500 Great Radio Stations carrying Westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live

KUZZ
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shootin‘the Breeze, Tellin’ It Like It Was.

today this figure is 'greater and will
continue to grow.

‘" $$$ To Spend

These 55-plus-headed househoids
not only represent 80 percent of the
money held in savings and loan in-
stitutions, but also 28 percent of the
nation’s discretionary Income — mon-
ey left over to spend after necessi-
ties are taken care of — and that’'s
double the discretionary income of
households headed by those persons
in the 34-plus demographic. It's also
substantially greater than the discre-
tionary income available to those 25
years and under, who represent a
mere one percent of the discretionary
income

Indeed, with an aggregate income of
$240 billion, an average income of
$20,000 annually, and 20 percent of
the nation’s discretionary income, those
persons aged 55-64 are the most af-
fluent consumer group in the coun-
try. Their vacation expenditures alone
are 30 percent above the national
norm. The reasons behind this are dis-
armingly simple: these people are still
in the labor force as well as in their
peak eamning years, plus their children
don't live at home anymore, freeing
the parents from added financial res-
ponsibility

According to a 1972-73 survey
compiled by the U.S. Bureau of
Labor Statistics (the most recent
data available), households headed
by persons aged 55-plus racked up
$160 billion worth of purchases that
year. Currently, S5-plus-headed house-
holds make up 25 percent of the total
U.S. consumer expenditures, figures
which ought to dispense once and for
alt the notion that.the mature market
doesn’t spend its money.

SOALUTES

From Gilley’s, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,

WESTWOOD
ONE

9540 Washington Bivd., CulverCity, CA 90230 - (213) 204-5000

AMERICA's NUMBER ONE PRODUCER OF NATIONALLY. SPONSORED RADIO PROGRAMS




The Most Important New RADIO Program in 15 Years!

America’s First On-Air Music:Magazine

¢ 20:20 Musicworld

e 20 Hits Past : 20 Hits Present

¢ 3 Hours Weekly

e Hosted by JOHN LEADER

e Magazine-Countdown Format

e Pop-Adult/Contemporary Target

¢ Opening May 9 in your listening area!

Make sure it opens on YOUR radio stage by calling (213) 467-5111.

Other CFI Creations : The Elton John Special (ABC) : The Rod Stewart’ Special (RKO) : The Beach Boys Special (ABC) : The John Lennon Special
(Ind) : Olivia Newton John Special (RKO) : The Frankie Valli Special (ABC) : The Anne Murray Special (Ind) : The Bob Seger Special (ABC) : The
Love Makers (Ind) : The Fleetwood Mac Special (ABC) : The ELO Special (ABC) : Hot Rocks (Ind) : The Eagles Special (ABC)...to name a few!

Y

6255 SUNSET BOULEVARD, SUITE 1006 » HOLLYWOOD, CALIFORNIA 90028

/




Page 10

A L L A L L L L AL S A LA S

Syndicators

R&R/Friday, April 10, 1981
o St A s /]

-”_”—”—”_"

Nets

<

7

RKO

The net is offering affiliates at no
cost its new Package for Affillate Re-
search (PAR). The service is divided
into two components, covering station
management resources and local re-
search Information. The first compon-
ent consists of exclusive consultation,

NKR Productions

“'Echoes: Inside The Music Pro-
cess,”” a 26-hour radio special dealing
with virtually every aspect of the pop
music industry, is currently available
for syndication from the Los Angeles-
based NKR Productions fim. The
program features interviews with top
musicians, producers, and label execs
as well as roadies, journalists, and at-
tomeys with subjects ranging from
songwriting and publishing to counter-
teiting and home taping. A number of
musical examples are interwoven as
well. Robert and Michael Lee pro-
duced the show.

Finnegan Productions

“Sweet Home Chicago,” an hour-
long blues program aimed at the AOR
listener, is currently available for na-
tional syndication from the Chicago-
based Finnegan Productions fim.
Produced and hosted by WXRT/Chi-
cago's MD/air personality Bob Geims,
the show features music and inter-
views with original blues artists as well
as the AOR favorites who made their
songs famous. The show is presently

being offered at no cost and contains
two avails for local station drop-ins.

Westwood One

“In Concert,”” a monthly one-hour
live rock concert series, will debut the
week of April 17. KMET/Los Angeles
alr personality Mary Turner will pro-
duce the shows, the first of which
features George Thorogood and
Chuck Berry. “In Concert” is avail-
able on a barter basis.

The Syndicate

Veteran media consultants Jeff
Higgenback and Leslee Newman
have announced the formation of the
Syndicate, a radio syndication com-
pany based in Oakland, CA. Current
offerings from the firm include “'By-
line," a daily political commentary ser-
ies, and ‘‘Perspective On The Econ-
omy,” a dally economic analysis ser-
les. Noted civil rights activist Julian
Bond and Chicago Tribune editorial
writer Stephen Chapman have joined
such luminaries as Nick von Hoff-
man, Howard Jarvis, and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>