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HAUENSTEIN TO
PURSUE “FANTASY”

Brooks Named
President Of
Sandusky Radio

Toney Brooks has been appoint-
ed President of Sandusky News-
papers’ Radio Division, replacing
Eric Hauenstein, who resigned in
order to travel and “live out a
fantasy.” Brooks was most re-
cently VP/GM of Sandusky’s
KBP1/Denver, and will continue
to manage the station. Sandusky
also owns KDKB & KDJQ/Phoenix,
KZAM-AM.-FM/Seattle, and (pend-
ing FCC approval) KWFM/Tucson.

Sandusky Newspapers Chair-
man Dudley White commented,
“Much of the industry is familiar
with our success at KBPI under
Toney’s leadership. We expect
those same administrative and
organizational skills will help build
our radio division into a success-
ful complement of stations.”’

Brooks, a former GSM at KXYZ-
KAUM/Houston who started  his
radio career as PD at WTBC/
Tuscaloosa, said he welcomed the
opportunity “to work with the fine
staff at the Sandusky stations.
Eric did an outstanding job of
building the division and putting
together an organization of broad-
cast pros. It will be tough to fill
his shoes, but Eric and I have

Parish Becomes
VP/GM At WPLJ

Joe Parish has been named Vice
President/General Manager of
WPLJ/New York, replacing Nick
Trigony, who recently joined
KIKK/Houston (R&R 3-13). Par-
ish comes to the ABC AOR outlet
from sister station KSFX/San Fran-
cisco, where he had been VP/GM
since July 1979.

ABC Owned FM President Mar-
tin Greenberg commented, “Joe
Parish is a proven manager and a
highly capable motivator of peo-
ple. Replacing Nick Trigony, the
driving force behind... WPLJ in re-
cent years, will not be an easy
task. I'm confident that Joe Par-
ish will continue the forward pro-
gress of the nation’s biggest AOR
station.”

Parish told R&R, “I know the
posture and reputation of the sta-
tion, and I know most of the péo-
ple. It's one of the great rock sta-
tions in the country. I've lived in
New York before and my family
loves it there. So it was a great /
opportunity.” He continued, “I'm
disappointed to be leaving KSFX,
because we've built a good team
here. The station is really on the
move.” Parish added that he plan-

PARISH/See Page 20

Toney Brooks

worked out a smooth transition
plan.” He continued, *I feel this is
without question one of the fastest
growing, most exciting broadcast
companies in the United States.
To be able to participate in the
growth of an organization in its
early stages is a rare opportunity

BROOKS/See Page 20
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UPHOLDS COMMISSION POSITION

Court Frees FCC From
Format Decisions

The Supreme Court handed the
FCC and broadcasters a major vic-
tory Tuesday (3-24) when it ruled
that the Commission does not have
to consider entertainment format
changes during renewal and trans-
fer proceedings.

The decision was immediately
hailed as a victory for the market-
place concept of regulation and a
strong indication that radio de-
regulation will be upheld in the
federal courts.

By a 7-2 vote, the Supreme
Court reversed a 1979 U.S. Court
of Appeals decision, in a case
brought by the WNCN Listeners
Guild, which ordered the FCC
to consider whether past and anti-

WILL RETAIN TM CONSULTANCY

Patterson To Program WBMX

Jack Patterson has been named
Program Director for WBMX/Chi-
cago. Patterson, who succeeds
Spanky Lane, has already begun
his new duties in Chicago. He told
R&R, ‘1 feel great. I look forward
to working with (WBMX GM) Jim
Maddox again’ (he was PD at
KMJQ/Houston while Maddox
was GM there). Patterson added,
““There’s a lot of work involved in
programming this station, but
things are already looking better
and I know I'm going to get a lot
of support here.”

Patterson will retain his pro-
gramming consultancy with TM
Programming in Dallas, continuing

to work with client stations of

‘TM’s Alpha One format.

Maddox told R&R, ‘I like peo-
ple who are hard-working, sharp,
intelligent and, if possible, peo-
ple who have worked with me be-
fore. Jack fulfills all those specifics
and I'm very happy to have him
here.”

Stepping down as PD at WBMX,
Lane commented, *‘I have nothing
but good feelings about this radio
station, but this just was not the
right situation for me at this time.
I have given my notice for June 1
and I'll remain on staff here until
that time. After that I'll announce
my future plans.”

WMJQ STANDS BEHIND PHRASE
“Kickass” Slogan Kicks Up
Rochester Ruckus

WMJ@Q/Rochester’s use of the
slogan “The City’s Kickass Rock
& Roll Station’ spurred a local lis-
tener to gather signatures for a
petition sent to the FCC accusing
the station of “flaunting vulgar
words” and requesting a revoca-
tion of its license. However, sta-
tion management and consultant
John Sebastian firmly defend their
use of the slogan and plan to con-
tinue, while loyal listeners are
planning petitions in the station’s
favor.

Eric Laubenstein, the instigator
of the complaint, told the Rochester
Democrat & Chronicle, ‘“The first
time I heard that I was shocked,”
adding that he’'d “never heard
anything so vulgar over the public
airwaves.” GM Rand Gottlieb told
the paper in turn, “I don’t think
it’s Yulgar or in bad taste. But
taste, like beauty, is in the eye, or
in this case, the ear of the beholder

If someone doesn’t like it, he can
turn the dial.”

WMJQ PD Tom Hunter echoed
Gottlieb’s sentiments to R&R, say-
ing that the station’s audience was
“into it, they love it, and anyone
who doesn’t has a number of
choices on his FM dial. We have
huge phones, kids who want to
start petitions to keep it. People
are calling up to say, ‘Hey, I want
to hear some kickass rock & roll
for Greece’” (a local suburb).

No Legal Problem

Sebastian, who uses the slogan
for all his consulted stations, told
R&R, “The phrase ‘Kickass Rock
& Roll’ has been checked by sev-
eral different corporations' lawyers
as to its legality, and there has
heen no problem any place. Not
only my stations are using it, but
several Abrams stations, including

WMJQ/See Page 20

cipated format changes served
the public interest.

Marketplace Endorsed

Writing for the majority, Jus-
tice Byron White said, ‘“The Com-
mission has provided a rational
explanation for its conclusion that
reliance on the market is the best
method of promoting diversity in
entertainment formats.”

White went on to write that the
court upholds the FCC’s belief
that the marketplace, while im-
perfect, can ‘“best accommodate
the various and changing tastes
of the listening public.”

Good Omen For
Deregulation

Tuesday’s ruling will allow set-
tlement of an estimated eight to
ten unique format cases pending
at the Commission, but it is also
seen as a good omen for radio
deregulation, which is also based
on the theory that marketplace
forces will promote diversity and
protect the public interest.

“Radio deregulation is in court
or about to be and this is one case
we might very well cite,” Acting
FCC Chairman Bob Lee told R&R.
“We're very happy about it. We
basically felt we should not be
in the business of telling radio sta-
tions what they ought to be doing.”

FCC Deputy General Counsel
David Saylor, who argued the
case before the court, told R&R
the ruling is “a strong endorse-
ment of the marketplace con-
cept.” He added, “It’s a very use-
ful precedent to cite in upholding
what we’ve done so far” with ra-
dio deregulation. “The Supreme
Court supports the position we
took at the outset, which is that the

FCC/See Page 20

Harry Nelson
Resigns As
KSLQ PD

After six months as Program
Director for Charter Broadcast-
ing’s KSLQ/St. Louis, Harry Nel-
son resigned Tuesday (3-24). In a
tersely worded statement Nelson
told R&R, “Due to personal rea-
sons, I resigned. I would like to
thank the people at KSLQ and
Charter Broadcasting for giving
me the opportunity. I wish them
the best in ifuture endeavors.”

KSLQ General Manager Ron
Grubbs commented on Nelson’s
departure: ‘‘(Harry) indicated to
me that personal reasons would
not allow him to continue to pro-
gram the station, and he did not

NELSON/See Paae 20




BREAKERS.

JOHN LENNON

Watching The Wheels (Geffen)
53% of our reporters on it. Moves: Up 23, Same 22, Down 0,
Adds 73 including WNBC, WBEN-FM, WFIL, WCAO, WXKS-
FM, JB105, WPGC, CFTR, CKGM, WCKX, WHB, KRLA,
KJR, KPLZ, KOPA. See Parallels, charts at number 28,

CHRISTOPHER




The Gang’s

you, KFI.

“When it comes to hits,were
ears ahead of any other station.

a
All Ears

i KFl/Los Angeles has been promoting Itself as the station with best “ears for hits," spotlighting various s.taﬂers In eerie
poses featuring oversized auditory appendages. The station’s most recent ad shows the whole staff heralding the new
era dt KFI by showing off their ears. Pictured (I-r, front) are morning team Al Lohman & Roger Barkley, and midday duo
Tim & Ev; (I-r, rear) Jack Armstrong & his partner the Gorilla (afternoons} and evening personality Ron O'Brian. Ears to

A

At KFI

this week...

CRUSADES AGAINST TIGHT PLAYLIST

Jock Fired On-Air
For Breaking Format

A Milwaukee part-time air personality, frus-
trated by playlist restrictions at WQFM/Milwaukee,
orchestrated his own dismissal by criticizing the for-
mat on-air and substituting records of his own
choosing

“T might not make it all the way through this,
but I'm going to do this anyway,” Grant Field
began his final airshift. Field went on to tell listeners
that there was an ‘‘unbelievable realm of music
out there that they’re not being exposed to’” and
that they were being *“‘raped by Milwaukee radio,”
and advised them to write letters to station GM’s
protesting the situation. Field then segued into the
Average White Band’s “Work To Do,” Mott The
Hoople's “The Golden Age Of Rock ‘N’ Roll,” and
Elvin Bishop’s “Sure Feels Good,” kicking off a one-
man musicological crusade on behalf of his listening
audience.

Unfortunately for Field, WQFM Program Direc-
tor Brent Alberts was among those listeners, and
by the time the Bishop track began, a bewildered
Alberts burst through the studio door. According to
Alberts, Field swiftly potted down the record, turned
on the mike, and said, “All right, Brent, what are you
going to do?” Alberts reached over to turn off the
mike, but Field refused to relinquish his hold, asking
Alberts if he was going to fire him. In reply, Alberts
hit the remote control switch, shutting down the
transmitter and forcing the station off the air.

Fed Up With Restrictions

When contacted by R&R, Field corroborated
Alberts’s story, adding, “I knew I was going to quit
anyway. I'd planned my last show out about a month
in advance. I just really got fed up with the restric-

MILWAUKEE/See Page 20

Herron Steps Down
As WAVA PD

Jim Herron, Program Director at AOR WAVA/
Washington, DC since January 1979, has stepped
down from that position to pursue other opportuni-
ties. He will remain as morning man at the station
and help out in programming until a permanent
replacement is found. Music Director Gary Chase
has been named interim PD.

Herron, who was Production Director at compe-
titor DC101 before joining WAVA, told R&R, “It’s
simply a difference in philosophies with station man-
agement. But we’re on the best of terms; there are
no hard feelings. I’'m officially out as PD, but I'll
stay on and help Gary in the transitional process.
I don’t think there’s a more qualified quality group
than the people there. They're very dedicated, and
I'll definitely miss them.” Herron, who said he had
“some irons in the fire that I can’t mention yet,”

.|  will announce his plans shortly.
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WINKEL NEW VP/GM
Affiliated Takes Over
WAIV AM-FM

Affiliated Broadcasting, Inc. officially took over
as the new owner of WAIV-AM-FM/Jacksonville
on March 19. John Winkel, Vice President of Affil-
iated and formerly GM of WFAS & WWYD/White
Plains, NY, is WAIV-AM-FM’s new VP/GM. Joe
McCluskey, who had been GM of WAIV-AM-FM,
will remain with the stations as General Sales
Manager

Reggie Blackwell, who had been programming
both the AM & FM, will now program only the FM
A new AM program director will be named shortly.
Winkel told R&R, “It’s a real pleasure to be in
Jacksonville. We're now going to concentrate on
making these stations perform the way we know
they can.”

Affiliated, which paid $3 million for the two
Jacksonville stations, also owns WSAI-AM-FM/Cin-
cinnati; WHYN-AM-FM/Springfield, MA; KRAK &
KEWT/Sacramento; KMPS-AM-FM/Seattle; and the
White Plains stations.

Glade Promoted
To VP At KSL

Tom Glade has been promoted to Vice Presi-
dent/Station Manager/GSM at KSL/Salt Lake City,
moving up from the Asst. Station Manager/Local
Sales Manager position at the Bonneville Pop/Adult
outlet. In becoming Station Manager, Glade follows
in the footsteps of his grandfather, Earl Glade,
who was the first to hold that position; the new VP’s
father Earl was also a station executive:

KSL President Jay Lloyd told R&R, “I'm very
pleased. Tom has come up through our company,
and we’re always very happy to promote through the
ranks. He’s doing a great job already.”

GLADE/See Page 20

Wright Joins Motown

Promotion Team

Don Wright has been J
appointed National Pop
Promotion Director at Mo-
town Records, as preview-
ed in R&R (3-13). Wright
was most recently Nation- e
al Promotion Director for §
Wayne Newton's Aries 11
label, having earlier work- &
ed in promotion capacities &
for several labels, includ-
ing Epic, RCA, and CBS. #
Motown VP/Promotion %
Skip Miller added that ™™
Wright, who has already
taken up his new duties, will be based at the
label’s Los Angeles headquarters.

J

MUTUAL CONVERTS FLORIDA
TO ALL-SATELLITE LINK-UP

Net places 21 dishes in state which allow over 40
affiliates to receive programming direct, making Florida
the first state Mutual has totally wired

Page 8
ELTON JOHN SUES MCA
FOR $11.3 MILLION

Label claims his last LP delivered fails to fulfill
his contract.

Page 20
MOTIVATING YOUR AIRSTAFF

Five CHR programmers relate their techniques
for keeping staff morale high.

Page 18
KSFO AIMS FOR OLDER ADULTS

San Francisco fixture returns to some
of its prerock musical heritage.

Page 48

FCC STALLS VIRGINIA MOVE
UNTIL FOWLER ARRIVAL
Decision to wait for new Chairman will probably kill
chances of moving to suburban Rosslyn

Page 4
THE COUNTRY ARBITRON WRAP-UP

Six PD’s with ratings success stories explain how it
happened in Part | of a two-part series
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Washington Report

EEO Bill Considered
By Congressman

Congressional interest in the unique EEO problems
faced by radio stations is growing, with at least one
Congressman contemplating a bill to adjust or even elim-
inate the FCC's EEO powers. The While Akaka has made no firm
Congressional attention follows an  p)ap t5 go ahead with a bill, Hoyt
NRBA survey which showed 94%  g;iq options under consideration

qf m sampled rz.adio' stagic_ms include returning broadcast EEQ
finding the FCC’s minority hiring matters to the EEOC, and giving

COMMERCIAL RADIO EXEMPT FROM AUDITS, SAMPLING

?FCC To Approve Postcard License Renewal

The FCC was set to approve a reduction of the license Broadcasters Fear
renewal form to five questions on a postcard this week. Random Audits
The adoption of short form renewal is seen as a victory =~ Many broadcasters submitted
for its sponsor, Broadcast Bureau Chief Dick Shiben, who :Omme'l‘)t: ‘°tthhe FICC exPreSS"‘lg
has been trying to streamline and shorten renewal and fears about the plan to sample
T p five percent of stations with the
application procedures for some time. long form, perhaps backed up by
Under the new system, com- or less, to five questions:

full field audits (R&R 11-7-80).

mercial radio stations will be ex-
empt from a requirement that at
least five percent of stations ap-
plying for renewal be chosen at
random to submit the more exten-
sive long form. “It won't apply
to commercial radio because there
would be nothing to sample on,”
Shiben told R&R. “We'll really
get all we want just from the an-
nual problem/program listing "’

Shiben explained that commer-
cial radio escapes the sampling
rule because deregulation, which
takes effect April 3, will eliminate
the need for much of the infor-
mation now required for the long
form, such as ascertainment and
nonentertainment programming
data. However, noncommercial
radio will be subject to the sam-
pling.

The Report and Order the FCC
was expected by well-placed Com-
mission sources to hand down
would reduce renewal forms, more

1) Name, etc.

2) Have you filed forms 395 (em-
ployment) and 323 (ownership)?

3) Are you in compliance with
Section 310, involving the interests
of aliens and foreign governments?

4) Have you been convicted of
a felony, lotteries, unlawful res-
trait or monopolies, fraud, unfair
labor practices, or discrimina-
tion? (The last three items are an
addition to the original postcard
proposal.)

5) Are you keeping your public
file up to date?

e —— e —

Even with postcard renewal,
stations will still have to submit
EEO forms, pending a separate
Commission proceeding that may
alter EEO procedures.

The FCC Field Office Bureau

will also conduct engineering au-
dits of 10% of all stations every
three years, since stations will no
longer file routine engineering in-
formation with their renewal forms.

Lack Of Congressional
Communications Leadership Hit

Stations worried about an over-
zealous band of regulators snoop-
ing into every corner.

However, Dick Shiben told R&R
commercial radio will be exempt
from the audits, as well as sam-
pling. He stresses the Commission
already has the power to conduct
audits and he plans no step-up in
audit activity.

“They aren’t going out on fish-

ing expeditions,” Shiben promised. |

“We’re going to go out and verify
the information and that is all.
Idon’t know that we're even going
to do that, but I'm not going to say
we aren't going todo it.”

l

guidelines impractical. NRBA fa-
vors placing EEO powers held by
the FCC with the Equal Employ-
ment Opportunity Commission
(EEOC).

Seriously considering legisla-
tion in the area is Rep. Daniel
Akaka (D-HI), who had heard
EEO complaints from Hawaii
broadcasters even before seeing
NRBA's survey.

*“I don't know of any industry
other than radio and TV that has
two agencies regulating it, one
with the power to revoke licenses,”
Akaka aide Diana Hoyt told R&R.

the agency authority to petition
the FICC for station license revoca-
tion. Another approach might be
to take a region’s ethnic makeup

into account in EEO matters.
A Sensitive Issue

Akaka's aides acknowledge the
sensitivity of the issue. ‘“Under no

circumstances would Congress-
man Akaka ever say that he does
not favor hiring minorities at ra-
dio stations,” Hoyt told R&R. One
factor that might protect him from
criticism, his staff believes, is
Akaka's own Hawaiian-Chinese
heritage.

Competitors Brawl On AM Stereo

As the period for filing reply comments with the FCC
on AM stereo closed Monday (3-23), the companies com-
peting to supply AM stereo equipment took off the gloves
to engage in bare-knuckles attacks on their opponents’

systems.

Voluminous and often technical
filings by Harris, Magnavox, Mo-
torola and Hazeltine/Kahn were
laced with charges and counter-
charges that the others’ systems

— o . j-  were fatally flawed and their pro-  discussing a pending rulemaking new and effective techniques which
; Criticism of _Congress for fm@mg to provide communi ponents had given false and mis-  With an interested outside party. have been developed.
cations leadgrshlp was a recurring theme dunng a day- leading information to the FCC. He admitted talking to a Canadian Harris: Says only its linear sys-
long symposium in Washington last week featuring com- Belar submitted no comments €léctronics firm. tem can permit AM to compete
munications notable contemplat- 1o o mented because, President Arno Me Some delay is expected while effectively against FM, while as-
. . N . 3 yer .
ing the industry’s future. “The na- CBS Washi VP Bill Lill told R&R, “The proceeding is another FCC staff member bones  serting other four systems ‘“are
tion faces an absolute void. There S Washington VP Bill Lilley soacrenilimiEa p P € up on the complex topic and takes  flawed in ways which render them
is nobody to call the shots,” said complained that qnly broad(;ast— i "p e izl over the case. incompatible with present and fu-
Lou Frey, a communications at- €S are sgdd]ed Wik regulahons. d1ffe_rence. NPT RaIEEs Belaris Here's a brief sample of com- ture AM radio technology "
torney who used to serve on the While having to go up against many  still in the running. ments gleaned from the com- Hazeltine/Kahn: Claims *‘con-
House Communications Subcom- unrﬁgluatic: few  competitors, The FCC staff must now sift panies’ reply filings: tinuing and expanding” support
mittee suchascable. through the comments and present Motorola: Accuses Hazeltine/ among broadcasters and equip-
His concern was echoed by Rep. Group W Radio President Dick a final recomunendation to the Kahn of resorting to ‘“‘salesman- ment manufacturers. Accuses Har-
Doug Walgren (D-PA), who sits  Harris predicted that radio’s fu- Commission, which could select a ship and bombast” because its ris of making “patently incorrect
on the House Science and Tech- ture will focus on the creation of single system, choose several of system produces high distortion. and irresponsible claims” and Mag-
nology Committee. Walgren warn-  more stations, through restructur- them, or allow all of them to com-  Claims Magnavox system has navox of ‘“‘deceptive” data. Sup-
ed that Congress is so preoccupied  ing the FM band, moving toward pete in the marketplace. The Com-  “‘gross deficiencies” and firm pre- ports a marketplace choice.
with budget cuts that there will directional FM's, and possibly mission a year ago chose the Mag-
““literally have to be blood on the through 9 kHz reduced spacing. navox system, then revoked the =
floor” before broadcast issues However, Harris perceives mount- decision and came up with a point F CC- At A Glance
come to the fore. ““Congress is not  ing opposition to 9 kHz on Capitol system that put Motorola in the
a body of much wisdom,” Wal- Hill lead Rosslyn Move Halted 0
Faced with a threatened contempt citation by a Congressional
N subcommittee, the FCC voted last week to shelve its planned move
waShlngton Street Talk to Rosslyn, VA until a new chairman takes office. Actli)ng Chairman
Bob Lee says that effectively kills the Rosslyn option, because the
Performers Royalty developer of Twin Towers is already looking for other renters. In
Expect a one-day hearing in late spring on performers royalty or *“pay for play" legislation by Chairman | the meantime, the Commission is accepting bids from potential land-
Kastenmeier's courts subcommittee. Also, look for the chairman to oppose the abolition of Copyright Royalty | lords inside the District of Columbia.
Tribunal asked for by CRT Chairman James. Shared Time Station has indicated it will reject the
NPR Victory Two religious schools which com-  shared time offer.
NPR officials are elated by the Senate Budget Committee's vote against rescinding CPB's 1982 and 1983 | peted for an educational FM fre- Renewals, Distress
funding, although the action is largely symbolic. Another new development is the introduction of new public | quency in Birmingham, AL have :
broadcasting legislation, with Sen. Barry Goldwater's suggestion that the FCC consider allowing public radio | been ordered to share the channel. Sale On Tap
and TV to air some commercials. gom:le:?tem 'Igl(:)sl;a CO;';g:sd will 26')111_43 l]“(;‘jC af::da this week (3{r
= roadcast on Yy, ay, includes distress sale o
Reagan Actualities : Saturday, and alternate Sundays. WAVS/F1. Lauderdale. the peti-
R&R recently reported the White House planned to begin feeding actualities of the President. This system | Glen Iris Baptist School will be tion to deny renewal of WACB/
is now in operation, and the toll-free number is (800) 424-9090. on the air on Monday, Wednesday, Kittaning, PA (for misrepresenta-
o . Friday, and alternate Sundays. tions to the FCC and favoring De-
. Political Broadcasting . The FCC Review Board ordered mocrats in political advertim;ging);
Senate Commerce Committee Chairman Bob Packwood should get a staff recommendation early next | tpeunusual sharing scheme, over- and the petition to deny renewal
week on options for changing the Fairness Doctrine and equal time rules. Comments are still fil- turning a law judge's award of of WWMM /Arlington Heights, IL
tering into his staff, including the RTNDA's recommendation to throw out both provisions. the channe! to Southeastern, which  (for discriminatory hiring). ' 0

Interested parties agreed the se-
lection process will be delayed by
the disqualification from the case
of the FCC’s principal AM stereo
expert, James McNally, for vio-
lating a Commission rule against

sented ‘‘idealized data.” Says Har-
ris data was ‘“‘confusing and not
indicative of the system’s per-
formance under real world con-
ditions."

Magnavox: Went to great lengths
to defend its system against charg-
es it produces “clicks and pops.”’
Accuses competitors of ‘‘smoke-
screen’’ tactics and claims clicks
can be easily eliminated through




Top 40 Grows Up

Soundtrack of the 60s with Gary Owens

They call Top 40 the “lost format” It just doesn’t exist these days . . . at least
not in the form that dominated music radio in the *50s and '60s.

But if you heard the hits during the ’60s, you heard them on Top 40 Radio

The Beatles, Dylan, Motown, The Doors, Otis Redding . . . they all ap-
peared together on one giant stage called Top 40. Today, the music livesonin
the minds of today’s 25-49 radio listeners, and in a three-hour weekly show
called SOUNDTRACK OF THE 60s. SOUNDTRACK OF THE 60s 1s
Top 40 for grownups.

Regular weekly host for SOUNDTRACK OF THE 60s is veteran pilot of
the airwaves GARY OWENS. We estimate Gary has compiled over 30,000
airtime hours from the towers of such legendary Top 40 giants as KOIL in
Omaha, KLIF in Dallas, WNOE in New Orleans, KTSA in San Antonio,
KILT in Houston, WIL in St. Louis, KIMN in Denver and KFWBin Los
Angeles. Now on KMPC, he's L.A’s leading afternoon drive personality.
The industry voted him Top Air Personality in the nation 10 times in Gavin
and Billboard awards, and “Laugh-In" helped make his the most famous ear
in America.

SOUNDTRACK OF THE 60s has the credentials, the concept and the
credibility to make it a prime feature listening attraction for your station
every weekend. And it delivers 25-49s, helping to lock them in to your dial
position for the rest of the week.

800-423-2502
P2 LN

Watermark

10700 Ventura Boulevard
No. Hollywood, California 91604

But don't take our printed word for it . . . hear it yourself. Let us send youa
telescoped demo . . . and a complete three hour show. Or call Watermark for
a price quote and market exclusivity check.

SOUNDIRACK

OF THE

SOUNDTRACK OF THE 60s
WATERMARK 10700 Ventura Blvd., No. Hollywood, CA 91604

YES. PLEASE SEND ME EVERYTHING YOU'VE GOT ON
SOUNDTRACK OF THE 60s WITH GARY OWENS. I want the
demo, the price, the brochure, the works!

MY NAME MYTITLE
STATION CALL LETTERS

ADDRESS *
CITY STATE e 2 = |

SOUNDTRACK OF THE 60s is produced every week in stereo and
shipped to more than 100 subscribing stations around the world by
Watermark. makers of AMERICAN TOP 40, AMERICAN COUNTRY
COUNTDOWN and SPECIAL OF THE WEEK.
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Computerized Equalizer Adjusts
Your Audio Automatically

Equalizers, basically a sophisticated
form of tone controls that allow you
to boost or cut anywhere from five to
24 (or more) specific audio frequency
bands, are becoming commonplace
add-ons to stereo systems. The rea-
son is fairly simple. Using an equalizer
can allow you to compensate for
speaker placement, room acoustics
and whatever deficlencies you may
find in the original recording to pro-
duce all frequencies at the same
volume, a so-called fiat response

Now. equalizers have begun to get
more and more sophisticated. Prob-
ably the most mind-boggling (not to
mention most expensive) is DBX's

20/20"" computerized model, priced

Carrot Chips
Take Root

Caroft’'s Carrot Chips. conceived
by converted junk-food addict/ex-ad |
man Robert Karoff as a healthy re
placement for potato chips. are al
ready taking root in Southern Califor
ma. Demand for the sweet-tasting al
ternative Is such that Karott's firm
will open its third plant next month
and intends to expand distribution of
the carrot chips into additional West |

rn and Sunbelt markets by the end of |
he year |
tact demand for the carrot chips ‘
t $1 49 for a 5.5 oz bag) has been |
reat. Karott has not yet begun to |
advertise them. However. this will
SO ge as radio spots are Slated |
to begin airing in Southern Calitornia

While copy tor the spots has not
been set Karoff noted the tindings of
arecent British medical report attribut
ing cancer prevention qualities to caro-
Vitamin A in ots)
will be subtly stressed Karott also
plans to introduce 'Snips Chips ™ (madk
from parsnips) and “‘Beet Chips” (made
from red beets) to Southern Califormia
junk/health tood tanatics within the
next six months

tene (tound In

THE BAY AREA'S BEST

at $1300. The "20/20" does exactly
what conventional equallzers do, ex-
cept it does it automatically

Here's how it works (see accom-
panying illustration): first the equalizer

Pl EQUALIZER
s ]

.
AMPLIFIER

0‘ "‘
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* (MIKE PLACED
AT LISTENER'S
POSITION)

@

AT TTIITS

SnEaEmsesE® “PINK NOISE”

SR EQUALIZED SOUND

sends a "'pink noise"’ signal (noise con-
taining equal amounts of energy at all
frequencies) through the amplifier and
speakers to an attached microphone
which has been placed as near as pos
sible to the spot from which you intend
to listen to the music. The microphone
then listens to the "pink noise’ and
sends it back to an analyzer (located
in the equalizer unit) that measures the
Instantaneous sound levels at specific
frequencies. The unit's computer then
uses this information to set the 10-
band equalizer, precisely adjusting the
volume for every octave in the audio
spectrum
The entire operation takes about 10
seconds. A bank of 300 LED's pro-
vides you with a visual display of
what's going on your system. The
20/20" is also capable of memorizing
up to 10 different listening positions
For further information contact DBX
at 71 Chapel St., Newton, MA
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PROS & CONS OUTLINED
Should A

Corporation

Change Its Name?

What's In a name? Plenty, says
Walter Margulies, Chairman of New
York-based ad agency Lippincott &
Margulies. Writing in a recent issue of
Advertising Age, Margulles asserts
that ~’a corporate name is the sum
of what it (the company) is about. It
is the one signal universally transmit-
ted to all of the company’s publics,"
le., clients, consumers, employees,
advertisers.

Over 400 U.S. firms adopted new
names last year. Why? Margulies claims
a variety of benefits may accrue from
a corporate name change. The new
name can be used to positively re-
position the company in its market, can
be used to help convince consumers
that the company is responding to
their needs in new ways, and can be
used to energize the company's em-
ployees, giving them new pride in a
new identity

Radio stations, the full gamut of en-
tertainment firms, and even air person-
alities often change names for similar
reasons. Whatever the reasoning be-
hind the new name, Margulies stress-
es the new name must be propelled
by a shift in the firm's behavior
In other words, the new name should
communicate what the company is all
about

Distinct Is Desirable

Margulies further notes that the new
name should not be limiting (whether
geographically, or in terms of des-
cribing what the company's activities
actually are). Likewise, the new name
should be distinct; i.e., an accurate re-
flection of the company's business,
and simple (complex names are less
likely to be remembered)

There are occasions when com-
panies should not change their names
Margulies names three: when the firm
is not sure what's wrong with its iden-
tity, when equities inherent in the old
name are more valuable than changing
the name, and when an ill-chosen new
name can create greater problems
than before

Margulies also underscores the im-
portance of keeping the name in line
with the company’'s marketing alms
how the name will look when pre-
sented visually, and whether the name
will be an accurate reflection of the
firm's activities ten years from now
Lastly, Margulies advises companies
to steer clear of names composed of
Initial letters, as the field is over-
crowded — the latter may be of parti-
cular interest to radio stations, as it
may in part explain why diarykeepers
have such a difficult time remember-
ing call letters
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Harris lm:tros Improved |
AM Transmitter

The Harris Corporation's Broadcast Products Division recently debuted
the "'MW-508,"" a 50 kilowatt AM broadcast transmitter that incorporates
all previous features included in Harris's ''MW-50A'' as well as certain
improvements in circuitry. For example, the ‘‘MW-508"' utilizes a high-speed
op-amp input stage to improve audio transient response and to provide
a more effective DC coupling from the audio input to the RF power amplifier.
Essentially, the “MW-508"" ' low end frequency response is extended to almost
DC, creating a nearly perfect square wave performance and virtually eliminating
low frequency tilt.

Other circuitry improvements effectively reduce complex audio overshoots
by 30 percent, while a new modulation tracking circuit automatically maintains
the desired transmitter modulation level over a + 20 percent change in output
power. The “MW-508" features 125 percent positive peak capability and the
entire transmitter employs only four tubes

For further information contact Erlc Jacobson at Harris Corp., Broadcast
Products Division, P.O. Box 4290 Quincy, IL 62301, (217) 222-8200

POPULATION GAINERS, LOSERS.
Major Metro Markets On The Move

Although 10 of America's 37 largest metropolitan areas (those mar
kets with a population greater than one million) lost people over the past
decade, the populations of seven soared 30 percent or more According to
recently-released U.S. Census Bureau figures, Phoenix gained the most
(56 percent), trailed by Houston (45 percent), Tampa-St. Petersburg (42
percent), San Diego (37 percent), Anaheim-Santa Ana-Garden Grove, CA (36
percent), Riverside-San Bernardino-Ontario, CA (35 percent). and Denver-
Boulder (30 percent)

New York led the losers, posting a nine percent decline. Buffalo and
Cleveland both dipped eight percent with Pittsburgh (down six percent),
Boston and Newark (down five percent), St. Louis and Philadelphia (down
three percent), Detroit (down two percent) and Milwaukee {down one percent
also losing population

Designers Downgrade Detroit

Professional designers bestow low marks upon the Motor City's models
according to a recent survey of Design News magazine subscribers. 91
percent of the respondents, most of whom design products for their livelihood
rated German cars “excellent’ or ‘good.”” compared with 86 percent for
Japanese autos, 71 percent for Swedish, and only 44 percent for American

Principal complaints against the U.S cars were poor gas mileage and spotty
performance, but British. Italian, and French cars were rated as even more
inferior

Portable “Space Invaders”

Two of the most popular elec-
tronic arcade games, ‘'Space In-
vaders'' and '‘Galaxia,’’ are now
available in portable tabletop ver-
sions from the NPI Corp. The unit
is capable of single or double play-
er action, features accurate sound
effects, and its five-inch screen
provides digital display of high
score to date as well
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SALUTES

One of over 1500 Great Radio Stations carrying Westwood One programs. .
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition
Shootin' the Breeze, Tellin' it Like It Was.

® SAN
FRANCISCO

WESTWOOD
ONe

9540'Washington-Biva., Culver City, CA 90230 - (213) 204-5000

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS.

-



EBADFINGER

BADFINGER
'SAY MO NMORE ™
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BADFINGER

“SAY NO MORE”
ON RADIO RECORDS
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Now On One
Incredible Single!

THE STARS ON 45
PERFORM

VENUS
SUGAR, SUGAR
NO REPLAY
'LL BE BACK
DRIVE MY CAR
DO YOU WANT TO KNOW A SECRET
WE CAN WORK IT OUT
| SHOULD HAVE KNOWN BETTER
NOWHERE MAN
YOU'RE GOING TO LOSE THAT GIRL
THE STARS ON 45

Sales on the Continent
2,000,000
Available in the U.S. on
Radio Records

From the Forthcoming Album,
THE STARS ON LONG PLAY.




R&R/Friday, March 27, 198
_____J 7 27 J /70 /g7 7 777 777

Page 8

i ..

7

Nets

AP Associated Press

‘The Business -Of Health,” "The
Sclence Of Health.” *‘Healing The
Mind.” and *‘The Quiet Enemy’" are
four special script series set to air
during the month of April via AP's
Radio Wire. The two-minute length
programs, offered in 20, 10, nine, and
five parts. respectively. are designed
for weekday broadcast
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Syndicators

FirstCom

Dennis Kennedy has been appoint-
ed Southeast Representative and
Dennis Pierce has been named Mid-
west Representative for the Dallas-
based syndicator. Kennedy most re-
cently served as Southeast Repre-
sentative for TM, while Pierce former-
ly held the Sales Manager post at
WMAD/Madison

Wavebreaker

Productions

Wavebreaker,” the 90-minute week-
ly countdown of the top 20 new wave
rock songs in the country, is currently
available from the New York-based
firm. Produced by Tony Garcia and
hosted by Marc Williams, the show
recently added KCSC-FM/Edmond,
OK as an affiliate

Watermark

»l g
A ¥ PR

WILLIAMS RECOUNTS FOR COUNTDOWN — Don Wil-
liams (left) was interviewed by ‘‘American Country Count-
down'' host Bob Kingsley during the artist's recent Los
Angeles engagement. The Watermark-syndicated show is
now heard over 265 stations with recent station additions
including WKHK/New York, WMAQ/Chicago, KNEW/
San Franclisco, and KCBQ/San Diego.

TM Programming

Phil Barry has been appointed Con-
sultant to the firm’s '‘Beautiful Rock’’
format. Most recently, Barry served as
PD for WHNB-AM and as an air
personality at WMJC-FM/Detroit, hav-
ing previously been PD at KIOG and
KQXE (now KZZP-AM&FM)/Phoenix.
He will be headquartered In the firm’'s
Dalias offices.

Full Compass

Radio Corp.

‘Alibi lke,” Ring Lardner Sr.’s
classic baseball story, is now a radio
drama available for syndication from
the Madison, Wi-based Full Compass
Radio Corp. Produced and directed
by NPR veteran and former WIBA-
FM/Madison PD Rick Murphy. the
radio adaptation was handled by Andy
Boehm

Drake-Chenault

_— ,-84_ ’.:‘

Doug Flodin has been elevated
to Promotion Director for the Canoga
Park, CA-based syndicator. Flodin joined
the company as Production Adminis-
trator in 1979, having previously held
on-air and PD posts with several radio
stations, including KYNO-FM/Fresno
and WMAJ/State College, PA

Westwood One
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GOTTA GET WET !

HATS OFF TO GILLEY'S — Mickey Gilley (right) holds
onto Westwood One President Norm Pattiz’s hat upon
his learning that "‘Live From Gilley's," the firm's hour-
long weekly radio series of live concerts recorded at
Gilley's famous Houston nitespot, is now being carried
by over 300 stations nationwide

Rogers Broadcast

Productions
The long-time Canadian production
firm has announced plans to enter the
American market. Among the firm's
previous syndicated programs are
“Tapestry,” a nightly hour-long show
that constructs words and music a-
round a central theme, and '‘Sunday
Sunday,”” a 90-minute news and public
affairs magazine. A nine-hour Fourth
of July Weekend program entitled
“Heatwave,"”" and a four-hour Sixties
retrospective entitled ''Hot Shots"’ are
also slated. The firm's U.S. offices are
located at 430 South Westmoreland

Ave., Los Angeles, CA 90020.
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Sales

KTNC-AM and the construction per-
mit for its FM have been sold by
the Southeast Nebraska Broadcast-
ing Co. Inc. to C.R. Communications
Inc. for $270,000, subject to FCC
approval, according to broker Richard
Shaheen Inc.

M\

Mutual

The net announced the expansion
of its Dallas operations to include a na-
tional sales office, which will be head-
ed by John Butler. Most recently
VP/Executive Director of the Mutual
Southwest Radlo Network. Butler will
now assume the titie of VP/Southern
Sales Manager

In addition, the net reported it has
recently completed installation of its
satellite earth stations in Florida, mak-
ing it the first state in the U.S. with
affiliates completely linked to the Mu-
tual network via satellite. Mutual has
placed 21 satellite receiving dishes
throughout the state, allowing Its more
than 40 affiliates to interconnect and
receive Mutual programming from the
satellife receive terminals

NBC

The 1981 NCAA basketball tourna-
ment semifinals and championship game
will be carried live from Philadelphia‘s
Spectrum via the net’s 400 affiliates
The semifinals will air Saturday, March
28 (a doubleheader, beginning at
12:35pm NYT), while the final contest
will be broadcast on Monday, March
30. beginning at 8pm (NYT). Play-by-
play will be handled by University of
Kentucky broadcaster Cadwood Led-
ford with 1980 U.S. Olympic bas-
ketball coach Dave Gavitt supplying

color commentary
[
<’
RKO Radio Network
Rod Stewart will be the subject of
an exclusive two-hour stereo music
special. "Rod Stewart,”” the third in
the net’s continuing **StarSound'’ ser-
les, is scheduled to be broadcast via
RKO Radio Network affiliates the
weekend of April 18-19. Produced by
the Creative Factor in association
with the net, the special combines an
interview with Stewart along with sel-
ected tracks from his career
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Reps
[

Don Hart has joined the firm's
Atlanta office in an account exec posi-
tion. Hart most recently spent six
years with the Katz rep firm's Atlanta
office. having begun his industry ca-
reer in 1964

bernard howard
& company, inc

KTSM-AM-FM/E! Paso, WKOP/ |
Binghampton, NY. and WIBB/Mac-
on have announced their affiliation

with the rep
L‘

BLAIR RADIO

Patty Gilhooly has been named to
the newly-created post of Manager/
Budget Planning for Blair Radio and
Blair Television. Most recently, Gil-
hooly served as Business Manager
for the ABC Radio Networks, a pos-

ition she had held for the past two
years

The Ford Division of the Ford Motor
Company has recently signed on as
a sponsor of the sports network
joining Ford’s Lincoln-Mercury Divi-
sion, which likewise recently announced
it would sponsor Enterprise’s sportg
programming

Coca-Cola has signed on as the ex-
clusive sponsor of a series of concerts
to be broadcast via the Source. The
series kicks off on April 10 with Eddie
Money, recorded live in concert at the
Agora in Atlanta

CBSRADIMKO

Network sportscaster Curt Gowdy
will be inducted into the National
Sportscasters and Sportswriters Hall
of Fame on April 6. Inductees are
elected annually by their peers in the
association

Gowdy willl also host a five-part
special series, "'Baseball Preview,"” to
be broadcast Monday-Friday, March
30-April 3 via the CBS Radio Net-
work. Each program will be 14 min-
utes dn length and contain interviews
with the managers and key players
from pennant contending teams. The
programs will air at 5:45pm (ET)

ABC FM

The Police will launch the net's
“Supergroups 'In Concert 1981" ser-
iles with a live concert airing Satur-
day. March 28 at 8pm
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People

Kankakee, IL

Reva Small has been elected Chair-
man/President at Mid America Me-
dia. Small succeeds her husband
Burrell, who died earlier this year
She had previously served as Vice
Chairman/Executive Vice President for
the firm, which owns 11 radio stations
in six states .

San Francisco

Frank Haye has been named Gen-
eral Sales Manager at KDIA/Oakland.
Haye previously served as GM at
KBLZ-KRE/Berkeley and as Regional
Sales Manager at WBLS-WLIB/New
York, having formerly been an account
executive with CBS Radio as well

Washington, DC

Jay Bowles has been appointed to
a media broker position with Black-
burn & Co., coming from his previous
post as Deputy Director of Broadcast
Services for the Associated Press.
A 16-year veteran of the wire service,
Bowles formerly was associated with
WKGN and WBIR/Knoxville.

[ —



EFFERSON

oof ranke

dddddddddddddddddddddddddddddddddddddd
INC.
PRODUCED BY RON NEVISON FOR GADGET PRODUCTIONS,




Page 10

Day Forms Malden Voyage Label

Marcla Day has announced the formation of Malden
Voyage Records. A veteran of artist management and cur
rently President of Day Flve Productions, Day's management
clients Include Seals & Crofts, Danny Deardorff, Paul
Parrish, and Maureen McGovern, the latter recently signed
fo Maiden Voyage Macey Lipman Markoting will coordinate
distribution of the independently-distributed and promoted firm

‘ e g . \ ~

Pictured welcoming Maureen McGovern (second from right) to
Maiden Voyage are. from left: label national promotion head
Richard Sargent. artist/promotion coordinator Garnie Day
President Marcla Day. and artist relations/marketing head
Ron Barron

Moelis Upped To President

At Kirshner Entertalnment

Herb Moells has been promoted to President/Chle! Op
orating Officer at the Don Kirshner Entertalnment Corp.,
oming from his previous post as Executive VP for the firm
Moelis had held the Executive VP position since the firm's
inception in 1967, having previously served as Executive VP
at Columblia Pictures/Screen Gems TV's Music & Record
Division from 1963-67, during which time Kirshner was
President of this operation

Pagan Named Promo Director
AtA La Carte

Tom Pagan has been named Director ol Publicity and
Promotlon at A La Carte Productions, a recently-formed
Studio City, CA-based firm. Pagan was previously assoclated
with 8lliboard magazine

Phyliis Chotin Michele I;arr
Chotin, Hart Form Media Arts Firm

Phylils Chotin and Michele Mart have announced the
formation of Media Arts, a multifaceted firm involved in the
marketing, merchandising, advertising and promotion of various
entertainment projects. Most recently, Chotin served as Vice
President/Creative Services at Casablanca Records and
FillmWorks. Hart formerly served as Casablanca’s Vice Presi-
dent/Special Projects

Media Arts is located at 8358 Sunsel Bivd., Suite 903
Los Angeles, CA 90069, (213) 656-2246

y
-
April
The Initial albums to be released
are: Ortt's ""Carmina Burana’’ with Ed-
uvardo Mata conducting the London .
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Seater, Lynn Form Third Coast Label

Frank Seater and Sam Lynn have announced the
formation of Third Coast Records. Seater and Lynn are
the owners of Plerce Arrow Studlos, located In Evanston
IL The independently-distributed label has signed three acts
Jet (not the group currently recording for Paclfic Arts), Mr.
Cat, and Short Stulf, whose debut album was recently
Issued. Third Coast may be reached at (312) 869-6290

Gilligan Named VP/Marketing At LAX

Robert Gllligan has been appointed Vice President of
Marketing at LAX Records. A 20-year veteran of the music
Industry, Glliigan's experience Includes stints as Vice President
of Production and Marketing for Arles Il Records, General
Manager for Suburban One Stop Inc., and Recording Studios
Administrator at RCA Records

Heatherly Upped To Eastern
Regional Sales Director At RCA

8ob Heatherly has been promoted to Director of Com-
merclal Sales/Eastern Region for RCA Records. A nine-year
veteran of the label, Heatherly most recently served as Branch
Manager for the Washington-Baltimore region

Pro:Mo _iion
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Gall Roberts Michael Jensen

Jensen, Roberts Form
Multi-Faceted Firm

Gall Roberts and Michael Jensen have announced
the formation of Jensen/Roberts & Assoclates, which will
provide public relations, advertising, marketing, and manage-
ment services.

Having most recently headed her own management and
public relatlons firms for the past three years, Roberts's
previous experience includes having served as Director/West
Coast Publicity at Columbla Records for five years

Jensen most recently held the post of Associate Director
of Tour Publicity and Special Projocts at Columbia Records
Prior to foining Columbia, Jensen was a syndicated columnist
for the Knight-Ridder news chain.

Jensen/Roberts & Associates Is located at 7250 Beverly
Bivd., Los Angeles, CA 90036, (213) 934-7765.

RCA Launches
Digital Disc Line

a deluxe line of digital recordings with
the release of tour albums on its Red
Seal label. These records were mas-
tered on Neumann Cutters and lathes
plated by Europadisk, and pressed .
on 140 gram pure vinyl by Teldec .
of West Germany. The digitally-record-
ed discs will also be available on audio-
phile chromjum dioxide cassettes in

Symphony Orchestra; Mahler's .
'Symphony No. 10" with James
Levine conducting the Philadelphia
Orchestra. the recording debut of
iolinist Dylana Jenson. featuring works

Sibellus Saint-Saens gently vibrates
I Eugene Ormand . away all dirt, dust. and deposits without your having to remove the
ducting the Philadelphia Orchestra . cmmdq.ﬁ assembly from the tonearm The dev s compatible with all

| Space-Age Stylus Shiner

GOTTA GET WET! e

Signet’s electronic stylus cleaner keeps your phonograph needle looking .
sharp by means of a tinely bristied vibrating pad and a specially for
mulated cleaning fluid The unit's high frequency oscliiator
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Sloman Named
Arista VP/A&R

Administration

Paul Sloman has been ap-
pointed Vice President/A&R Ad-
ministration at Arista Records
Sloman most recently served
as Executive Director of Sound
Mixers Studios, having lor-
merly heid the post of General
Manager at Record Plant Stu-
dlos In New York City

Brinton Upped To VP/GM At Pavillion

Jane Brinton has been promoted to Vice President/
General Manager of Pavlllion Records Most recently having
headed National Promotion/Creative Affairs for the label,
Brinton joined Pavillion from her own 8rinton & Company
Indepenvent promotion firn. She will be based at the CBS-
distributed label's New York offices

Stern Appointed VP/
Finance At CBS Video

Larry Stern has been named Vice President of Finance
for CBS Video Enterprises An eight-year veteran of C8S
Stern most recently served as VP/Finance for CB8S Toys
Division

Ayers Forms Uno Melodic Label 3

Recording artist Roy Ayers has announced the formation
of his own label, Uno Melodic Records While Ayers will
continue recording on the Polygram label, he will serve as a
producer or co-producer on all Uno Melodic projects. Initial
signings to the Uno Melodic label are Sylvia Stribling, Jaymz
Bedford, and Justo Almarlo. Uno Melodic will be iocated at
390 Riverside Drive. Sulte 1C.' New York, NY 10025 (212)
662-8454

Paul Sloman

D’Amato Named VP/A&R
At Audiofidelity

Tony D’Amato has been appointed Vice President of A&R
for contemporary, easy listening and classical music at Audio-
fidelity Records. Most recently a Division Manager at London
Records In charge of its Phase 4 label, D'Amato’s record
production credits Include albums by Benny Goodman, Man-
tovanl, Leopold Stokowskl, Ronnle Aldrich, and Frank
Chachksfleld

Stevens, Mcintyre Form

Suncoast Indie Promo Firm

Perry Stevens and Neil Mcintyre have announced
the formation of Suncoast Productions, an Independent pro-
motion company based In Florida. Suncoast will concentrate ‘
upon all radio stations in the Tampa, Clearwater, St Petersburg,
and Sarasota markets

Stevens Is a 20-year veteran of the music industry,
most recently doing Independent promotion In Cleveland
Mcintyre, likewise a 20-year veteran of broadcasting, most
recently served as National Promotion Manager for MCA
Records, having previously programmed WPIX/New York as
well as having been assoclated with WHK/Cleveland and KQV
and KDKA/Pittsburgh. Suncoast Promotions can be reached
at (813) 595-7144 or (813) 596-3603 8
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A 3-COURSE MEAL

FOR HUNGRY PLAYLISTS.

KIQQ add
WTIX add
KQ94 add
KLAZ add
wWJDX add
WERC add
WNAM add
WKBW 3-1
WBEN-FM 2-1
WDRQ 5-4
CKLW 6-5
WGCL 4-2
WHFM 27-22
WKEE 34

THE
ROVERS

“Wasn’t That
A Party”

(EERe
Produced By Jack Richardson
for J.A.R. Productions

WSGN 23-17
WTWR 18-4
WOHO 14
WACZ 16-13
WFBG 32-27
95XIL 10-6
WXLK 17-7
WROV 19-15
KFYR 1-1
WRKR deb 33
KENI 14-12
KATI17
KBOZ 23-17
KYYA 7-3
KRLC 5-3

THE
JACKSONS

“Can You Feel It?”

KINT add

WACZ add
WCSC add KVOL add
KIDD add
WGUY add

WIFI
BJ105
WRJZ
WNOX
WGH
WNCI
92X
KIOY
KNBQ
KCPX
WHEB
WHHY
95SGF
KVOL

JB105 35-32
KSET-FM deb 27
WXKS-FM deb 25 KELP 29-27

KHYT deb 27

Management:
Weisner-Demann Entertainment and Joe Jackson

GARLAND
JEFFREYS s
WPST deb 34
¢ 99 KINT 20
06 Tears”  woxsous
KJ100 18-16
KWEN 25
Z104 deb 30
Produced by Garland Jeffreys KNBQ 30
and Bob Clearmountain for Ghostwriters, Inc. KTAC deb 35
Executive Producer: Dick Wingate KKLS deb 27

ON @fjg“;@ RECORDS
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KENI 30
KCBN 37
KRLC 18
KYYX
WHFM
KBFM
92Q
KIOA
WNAM
FM103

KTKT
WIGY
WFBG
WXLK
FM99
KSEL
KQIZ-FM
KWLO
KBOZ
KOOK
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Research

“You shouldn’t be surprised to see Black-
formatted stations surging in the ratings.”

Difterential Survey Treatment —
The Ethnic Dilemma

What is the "best” way to measure the radio
listening habits of blacks? The answer to that ques-
tion has been bouncing around the industry for
years, and although Arbitron recently announced
its latest idea on the subject, the topic may not be
closed. Reaction to Arbitron’s intent to implement
Differential Survey Treatment beginning with the
Winter '82 survey has been mixed. Let’s examine the
history of this issue, and then next week look at what
might lie ahead.

What’s The Best Way?

Like most research companies, Arbitron has for
years been wrestling with the $64 question of how to
properly measure ethnic audiences. A number of
factors come into play here. Researchers may feel
they can’t go overboard with ethnic measurement,
since most ratings subscribers are non-ethnic sta-
tions. Also there is a set of particular problems
posed by each ethnic group being targeted for
measurement — blacks and Hispanics in this case.
Since the most recent Arbitron Differential Survey
Treatment announcement dealt only with measur-
ing blacks. we'll stick to the problems inherent in
measuring their listening for the time being.

WDAS Legal Action

_ The catalyst for action by Arbitron on the ques-
tion of using different techniques to measure black
audiences was a lawsuit filed approximately a de-
cade ago against Arbitron by WDAS. The Philadel-
phia station contended that black stations weren't
getting fair treatment under the standard diarv svs-
tem. and the action caused Arbitron to rethink its ap-
proach. The result was the development of Tele
phone Retrieval (TR), in which an Arbitron staffer
calls black homes in the appropriate metro and re-
trieves listening from each member of the household.
After the daily calls, the Arbitron field worker fills
in the diaries for each 12+ member of the family,
and at the end of the relevant survey week mails
the diaries back to Beltsville.

ESF Helps
The implementation of the Expanded Sample

Frame was another attempt by Arbitron to cope
with the thorny ethnic measurement issue. When

Do they keep them the entire length of a survey?”

ESF began in 1977, during my tenure at Beltsville,
the method for acquiring listeners whose phones
were not in the local directory helped the standing
of Black-formatted stations. As Arbitron’s Rip Ridge-
way put it, "ESF resulted in an improvement in
the representation of young black households and
large black households.” That's one reason why you
shouldn’t be surprised to see Black-formatted sta-
tions surging in the ratings — as has been seen in
the South this past year — when ESF is introduced
to the marketplace.

Years Of DST Testing

Although Arbitron was taking worthwhile
steps to better represent blacks in the audience fig-
ures, there was still a desire to improve the status
quo, namely Telephone Retrieval. Again, while |
was at Arbitron, in the fall of 1977 we began
testing variations on the current procedures for
measuring blacks and Hispanics. New Hispanic
techniques were tested in San Antonio and Miami,
while new black procedures were examined in Nor-
folk and Atlanta. By the way, these tests in no way

“Arbitron is convinced that the measure-
ment of blacks can be better accomplished
through the mailing of a diary to each
person 124."

affected the regular survey in those markets. The
initial results of those tests were encouraging enough
to convince Arbitron to pursue new techniques
through further testing. Those tests led to the
recent announcement about the DST usage in black
audience measurement. The procedures for Hispanic
measurement will probably be changed, but Ridge
way told R&R that *'no decision has yet been made
on when or how to revise” Arbitron’s current His-
panic placement and retrieval technique.

What Is DST?

What was the result of all the testing? Es-
sentially, Arbitron is convinced that the measure-

Q&A

A reader recently wrote to inquire “How long do Arbitron diarykeepers retain their diaries?

No. Arbitron respondents keep their diaries for only one survey week. They may fill them out
after the survey week is over, but the listening is credited to the week for which the diaries
were actually placed. In Quarterly Measurement sweeps there will thus be 12 separate
samples of diarykeepers in your market (in the spring and fall surveys).
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Arbitron Promotes Two

Bill Livek, VP for Sales for Arbitron Ra-
dio, has announced that Ms. Susan Din-
gethal, Regional Manager of Arbitron’s North-
east territory, has heen promoted to Eastern
Division Manager. Ms. Dingethal will thus
be in charge of the sales offices in New York
and Atlanta, and will administer the Arbi-
tron sales effort in the East and most of the
South.

Announced soon after her promotion was
the decision by Ms. Dingethal to advance
Andy Golding from an account executive posi-
tion with Arbitron to the new title of North.
east Regional Manager. Golding fills the spot
vacated by Dingethal.

Advisory Council Miffed

Arbitron Radio Advisory Council Chair-
man Tom Hovt tells R&R that he and the rest
of the Council members in attendance at a
recent session in Beltsville were upset with the
way Arbitron ran the inspection trip. Accord-
ing to Hovt. “The open-door policy promised
us was not in evidence.,” Mike Membrado.
Arbitron VP/GM. told ,R&R that Advisory
Council members were not allowed access to
certain sections of the Beltsville operation be.
cause “live materials” (diaries) could be seen
by the members. Membrado stated that Arbi-
tron is looking to schedule another tour at a less
critical time so that access can he more thor-

ough.

ment of blacks can be better accomplished through

the mailing of a diary to each person 124, as in |

standard non-ethnic homes currently. However, be-
sides the fact that the diary will scon actually be in
the hands of the black respondents, Arbitron is going
further to encourage diary return. Additional mone-
tary premiums will be included for those house-
holds where a black male in the 18-34 demo resides,
and additional follow-up calls will be made to the
homes to prod the residents to keep the diaries
faithfully. Thus, although blacks will soon — if Ar-
bitron goes ahead with its plans for the Winter
‘82 sweep — be getting diaries, they will receive
“differential treatment’"; thus the name for the new.,

methodology.
Reactions/What’s Ahead

In the column for next week we'll interview
Arbitron officials and spokespersons for other re-
search concerns to evaluate DST. We'll also talk to
various ethnic broadcasters who (interestingly
enough) have diverse opinions as to whether or
not DST will be helpful to Black stations. Finally
we'll talk to a number of general market broad-
casters to see how they perceive this new potential

boost to ethnic numbers in the book. See you next
week!
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STREET TALK.

Changes within General Cinema Corpora-
tion include the resignation of Bill Camble
as National PD and Program Director of GCC’s
WEFM/Chicago. Bill will announce his future
plans shortly. The new National PD for GCC
will be Bob Gaskins, who had programmed
WHUE/Boston. WEFM's new PD is David
Lee Austin, who also moves from GCC’s WHUE.
WEFM recently switched from CHR to Schulke
II.

WTOP, Washington's all-News station, is
rumored to be ready to do direct combat with
WMAL, the Pop/Adult leader. Street Talk has it
that WTOP offered WMAL’s PM drive team of
Bill Trumble and Chris Core hefty salaries
to bolt, to which the duo said no.

Greater Media has reportedly made an offer
fm purchase WBZ-FM/Boston from Westing-
| house.

The RKO Radio Network has been so suc-
| cessful that it will soon begin multiplying. Al-
though not too many specifics are known at this
point, RKO has called a press conference for
Monday (3-30), reportedly to announce the forma-
| tion of two additional RKO Radio Networks
which will target for different demographics and
formats than the present net. More details on this
next week.
| Meanwhile at ABC . . . word has it that
| ABC's current four radio networks may soon be-
| come five (is this a trend?). We hear this would
| be accomplished by splitting the Contemporary
{ Network in two, creating a new net specifically
| for AOR stations.

First the FM, now the AM — KILT/Hous-
ton will change formats from CHR to Country
in the very near future. Look for current PD
Beau Weaver to remain with the station as morn-
ing personality, but not as PD. Rumor has it
that the search for a new Country PD is going

on right now.
‘ Street Talk from New York is that Dennis
Lavinthal (and company) is close to signing a
| label deal with CBS.
Our sincere thoughts of sympathy go out this
| week to John Long, PD of KULF/Houston.
John's 3-year-old son, Matthew, passed away last
week in La Grange, GA, where the boy had
been living with John's first wife.
Also our condolences to Joel & Louie
Newman on the death of their father last week-
| end.

ANOTHER STREET TALK EXCLUSIVE! — Superstsr
manager Irving Azoff decided to shave his beard off
after sporting full facial hair for over four years.

Stop was close by and filed this exclusive “new Irv"

snapshot You'll notice that the beard may be gone,
| but the mustache remains the same.

|
\
|
{
|
| ,' Naturally, Street Talk's roving photographer Nikon F.

The Beat Apparently
Does Not Go On

David Randel, a resident of the Ware-
ham Hotel, was the big winner in the
KMKF-FM/Manhattan, KS “Win A Juke-
box Contest.” David’s winning was the
source of lots of free newspaper publicity
for the station, which ordinarily would be
fine, butin thiscase . . .

Actually, David won't be able to take
delivery of his prize right away. It seems
that the police won't allow the jukebox to
be delivered to the county jail where Randel
occupies a cell due to his arrest on a felony
theft charge. KMKF-FM will await the ont- |
come of Randel’s upcoming trial before
making the final delivery arrangements.

Word out of Columbus is that WNCI has
finally decided on a new Program Director. Gary
Wall, formerly of KSPZ/Colorado Springs, will
take over at WNCI on April 6.

Sondra Hill has resigned as National Sec-
ondary Promotion Manager at Capitol Records
after eight years with: the company. Sondra re-
cently signed a book publishing contract with
Simon & Schuster, and her first work will focus
on the record industry.

Steve Summers has been promoted to Music
Director at WDRQ/Detroit. The former 6-10pm
jock will also take over PM drive for PD Bill
Garcia.

Grammy champ Christopher Cross per-
formed a homecoming concert in Austin, TX
on Thursday (3-26). which also just happened
to be “Christopher Cross Day™ as declared by
Austin’s mayor. Along with the obligatory key to
the city, Cross was also invited to speak before
the state legislature. You might say that Austin
is a town with a lot of pride in its native superstar.

Congratulations to Carol Peters of Planet
Records and her husband Larry on the St.
Patrick’s Day birth of their third child, Evan
Daniel Peters.

Chuck Kelly has resigned as Operations
Manager of KSET-AM & FM/EI Paso. He can
be reached at (915) 581-4309.

John Antoon has exited as Executive Vice
President of the Confidential Report tipsheet.
Eli Bird, President of Confidential and Album
Network, has purchased Antoon's stock. Look
for Antoon to rejoin the record industry with a
production or label deal in the near future.

Get well wishes to WQXI/Atlanta PD
Fleetwood Gruver, who was in a serious auto-
mobile accident outside of Montgomery, AL last
weekend. Luckily, Fleetwood emerged with only a
shattered kneecap.

Catherine Deneuve, star of the Oscar-
nominated “The Last Metro,” has supposedly
signed a recording contract with Phonogram
in Europe and will record an album of torch
tunes. We can hardly wait for the American
release, especially if it's accompanied by a nation-
wide promotional tour of radio stations. We'll bet
that Bob Sherwood is planning the whole thing
right now!

C
L ECTTTE-

P.O Box 25866
Honolulu, Hawai 96825
(808) 3959600

THE ELECTRIC WEENIE, RADIO’S NUMBER 1
GAG SHEET, GETS LETTERS . . .

ROSS & WILSON/WABC
the years, and keep on sending the jokes. Always a delight.”

“Thanks for all the help over

Jocks...write today for free samples.







T.G. Sheppard

Z93 add

94Q add 29
WRKO deb 25
KLAZ add
KXX106 on
WERC 29-25
WSGN 26-22
WAAY 25-21
Y103 add
WBBQ 29-27
WHBQ 29-24
92Q on
WOKI add
WR]JZ add
WNOX deb 30
WQORK 31-25
WVILK on

“| Loved ’Em
Every One”

WISM on
KCPX deb 33
WTSN on
WHEB 28-19
WHHY on
7102 add 30
WSGA 32-27
95SGF on
WFOX add
WCGQ add
WANS-FM add
FM99 deb 36
KKLS on
WRKR 32-30
WEAQ add 30
KBOZ on
KYYA 26-22
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he Great Lineup Won’t Be

Doing my homework to be ready for next year's well-publicized Great Lineup of the planets, | dragged out some clippings
and reference books and decided to telephone an astronomer or two. Nothing better than an expert who can explain
complicated events in simple English, | was thinking. as I dialed the MeDonald Observatory to get some good audio from
a respected scholar.

The first I'd heard of the Lineup was when the book “The Jupiter Effect” was published a few years ago. It was a
pretty sensational book. Too sensational. it turned out. Scientists hurried to play down the book's alarmist predictions of
earthquakes and other natural disasters that might be caused by the gravitational pull created by the planets being in a
straight line out from the sun. They said the Lineup might be interesting but not devastating. The experts who hurried to
debunk the predictions that California might drop into the Pacific when the San Andreas Fault gave ‘way did not challenge
the basic prediction of a planetary lineup.

Now even that, it turns out, has been challenged . . . but too late to erase the Jupiter Effect predictions from
reference books and other publications. Conscientious individuals who have been collecting articles and clippings
so they d have background information when the event occurs can throw ‘em in the waste basket.

Dr. Dale Mulholland says astronomers have done their own homework and are anxious for us all to know there will be no
l Great Lineup at all. merely a semi-lineup which will spread the planets across about one-fonrth of the sky . . . within a
[ 45-degree span. not a few degrees as earlier forecast, The semi-lineup coming next year. he says. happens roughly every

270 years, and nothing is affected down here on Earth.

The astronomer who coauthored the Jupiter Effect has withdrawn and apologized for his predictions, and says in
essence that he was much younger and somewhat gullible when he reached the erroneous conclusion that Earth might be
wracked by tidal waves and earthquakes caused by extra-powerful pulling by the other planets.

Gee. When you go after a story you never know what vou're gonna come back with. 1 went after Great Lineup

| details and came back without even a Great Lineup.

One thing about radio. though. Whereas it might be nice being a print journalist because when you've written it it sta
written. in radio we can rewrite it time after time to accommodate newly-discovered information. The book is locked in.
Radio can be updated endlessly. Our spoken words may vanish into the ozone. but thas transience gives us an
advantage over print.

CALENDAR
| Soviets Sell Alaska For 2¢ An Acre
1 MONDAY, MARCH 30: On this date in 1867 the deal to buy Alaska from the Russians was okayed by the

U.S.. and the agreed-on price was a fraction less than two cents an acre for all that beautiful land (with its
beautiful oil and beautiful gold. just to mention a couple of plus factors not apparent until after the sale).

On this date year-before-last. pregnant women and some children were evacuating the neighborhoods nearest
Three Mile Island. two days after the reactor mishap.

Warren Beatty is 43. Eric Clapton is 36.

R —

* * * * *

! “Win This One For The Gipper!”
|
{

TUESDAY, MARCH 31: You know the story. now that all the old Ronald Reagan movies have been rerun en

masse: Notre Dame’s quarterback becomes a beloved hero. gets a deadly disease and is taken out of the Game of Life. Years
| | tater. coach Knute Rockne invokes the memory of Gearge Gipp to charge up the team. which then wins the Big One
| | “for The Gipper.” Coach Rockne was killed in a plane crash fifty vears ago today in 1931.
| The tallest tower in the world at the time. the Eiffel in Paris. was opened today in 1889. Critics said it was a
: | monstrosity. They always say negative stuff like that while other people are accomplishing things. eh?
1 Cesar Chavez is 54. Richard Chamberlain is 46. Shirley Jones is 47. Gabe Kaplan is 36.
[

* * * * *

| Fair Warning: April Fools’ Day
I t WEDNESDAY, APRIL 1: The origins of April Fools® Day are lost in hazy pre-history. but give a scholar an
I | opportunity and he'll produce his favorite theory. Maybe the Hindus started it. by sending people on useless errands
("Hey. new kid, go find me a reel-to-reel cart! ") and playing practical jokes. Perhaps the Scots . . . They call someone who has
| | fallen for an April Fool trick an “April Gawk." Ancient Rome enjoyed itself by staging outdoor festivals with lots of
| | music, but giving fake directions to the festival location.
( i The first weather satellite was placed in Earth orbit 21 years ago today.
Debbie Reynolds is 49. Ali McGraw is 42.
l
!

* * * * *

First Boxoffice Smash Closes First Theater

THURSDAY, APRIL 2: As everyone in this business knows. when you get a good act together you take it
| on the road. That's what happened with the first movies, until roadshow promoter Thomas Talley got the idea to stay
in one place with the movies and let people come to him. Today in 1902 he opened The Electric Theater on
Main Street in Los Angeles. When the smash hot movie “The Great Train Robbery™ came along. Talley decided
he could make a ton if he reverted to Plan One. He closed the first theater. took TGTR on the road for tent showings. and
got nch,

Leon Russell is 4). Marvin Gaye is 42.

* * * * »

Carter Predicts *A Short Recession”

FRIDAY, APRIL 3: On this date last year President Carter confirmed a ““short recession”” had begun. The prime
rate had hit 20% exactly two weeks earlier.
British historian J.I). Acton's well-known pessimistic warning was made on this date in 1887. "Power tends to
corrupt, and absolute power cormpts absolutelv! ™
Doris Day and Marlon Brando are 57. Marsha Mason and Wayne Newton are 30, Tony Orlando is 37.

N
— THE HOTTEST DECALS YOU'VE
Communication

EVER SEEN!
YOUR LISTENERS WILL LOVE ‘EM!

TOLL FREE 1-800-331-4438
WINDOW DECALS - BUMPERSTICKERS
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CBS Keeps Rolling Along

CBS sauntered to another easy victory in the Nielsen contest for the week ending March 22,
taking five of the top six positions en route to a 19 .6 average rating, compared to ABC's 17.5 and
NBC's 15.5. This unquestionable domination was achieved without the help of perennial front-
runner “Dallas.” which took another week off in order that a two-hour edition of “Dukes Of Haz-
zard” might be presented to the public. CBS also derived points from Kenny Rogers, who pro-
pelled his TV movie debut “The Gambler™ to 11th place in its second airing. The standings went

Well, here we are again, striking a telling blow
against ALL that’s poopoo-headed.

The other day, I found a book published in 1892
that had a great collection of early etchings, including
many by Gustave Dore . . . but the fascination of
this early epic was its contents —  y,50d from the *Ziegfeld Fol-

R, follows:
an encyclopedic listing of peo- Jies” (where Budd he tall- as
o y was the tall ! = "
S 1] e P
to the turn o t;: centbury. from Bellville, IL originally, — 3 Gone With The Wind Pt. 1 15 Lakesa ST AR
e e oo i e Oiks, ownaclia, Cance (CBS Sunday Movie) 13 14 Real Peo |e(NB(¥)
future? I iy pruko beck theres Iy histeatly — 4 Greatest American lzero 14 15 Happ D: s (ABC)
iy ba;k " “"33’% 8 ettt o evn it PA0: (ABC Wednesday Movie) 17 16 Fantaysy Isyland (ABC)
Zin) T)}(‘;;? e N igious achievements. 12 5 House Calls (CBS) 8 17 CHiPs (NBC)
it). . we find, was the
name of King Edward VI's o * * 2 6 Dukes Of Hazzard (CBS) — 18 Hart ToHart (ABC)
favorite dwar jester. I realize Dick Lyons of KMXT/ 11 7 Three’s Company (ABC) — 19 Bugs Bunny Special (CBS)
this may not be a great conver- Kodiak, AK interviewed the 6 8 Love Boat(ABC) 20 20 Knots Landing (CBS)
salion atartars B0 ks QKo i Gary Owens column last week — 9 That's Incredible (ABC)

you are just now working your
way up to becoming a function-
al illiterate.

* * *

This may surprise you, but
Buddy Ebsen, the great star
of “Barnaby Jones” and the
“Beverly Hillbillies,”” has been
an ASCAP composer of songs
for 30 years! Buddy was a visi-
tor to the Gary Owens column
this week and we started chat-
ting about music and showbiz.
He and Zeke Manners have
written the book and lyrics to
“Turn To The Right.” based
on the first musical Buddy ever
saw way back in 1916.

You may not know this, but
he was the first choice to be the
Tin Man in the “Wizard Of
0z,” but because the goopy
stuff they sprayed on him to
look like tin made him ill and
hospitalized, he couldn’t do
the part. Shortly thereafter,
Jack Haley got the role and of
course was integral in the award-
winning movie. Buddy and his
sister were a great dance team,
when they zoomed into Holly-

in a big fund-raiser for public
radio in the North Country.

Dick let me sing all of the
theme music to ‘“‘Sergeant
Preston Of The Yukon Writes
His Name In The Snow"” (one
of our all-time favorite sound-
tracks).

* * *

Paul Dunn at WRBA/Nor-
mal, IL launched his success-
ful “Be-Kind-To-Your-Amoeba
Day’* on March 13.

Paul feels that it should be
an annual CELL-a-bration of
one of nature’s most enduring
one-celled creatures.

Paul feels that there are at
least three main ways in which
amoebas are abused in our
society:

1. People purposely run
over millions of amoebas in
puddles with their cars.

2. People brutally brush
their teeth with them while
camping by lakes.

3. Cities perform amoebic
genocide when they chlorinate
their town’s drinking water. So
there!
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CHUCK MORGAN NAMED PD OF Y95/
Tampa — Station goes from auto-
mated to live Top 40.

RICK CARROLL NAMED PD OF KEZY/
Anaheim — Formerly programmed
KKDJ/LOS Angeles.

JEFF POLLACK APPOINTED MUSIC CO-
ORDINATOR AT KBPI1/ DENVER.

NUMBER ONE FIVE YEARS AGO: "Decem-

ber 1963" — Four Seasons (WB)

NUMBER ONE COUNTRY: “You'll Lose
$¥ A Good Thing” — Freddy Fender (ABC/

NUMBER ONE LP: "Comes Allve”’ —
Peter Frampton (A&M)

during a sample week, according to

9 10 Magnum P.l.(CBS)
“WKRP In Cincinnati"’ jumped 14 places to 28th last week.
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ANGELS OF THE MIDNIGHT — Former “Saturday Night Live” star Laraine Ne wmaﬁ. hosting one
of the last editions of “Midnight Special,” is pictured (left) with guest Juice Newton on the set.

Music & Comedy On TV
More “Saturday Night Live™” news — apparently three members of the cast which debuted

this season, Gilbert Gottfried, Ann Risley, and Charles Rocket, have been dismissed, as well as
a few writers. More to come, no doubt .
nounced the following performers for the April 30 NBC telecast: Ed Bruce, Leon Everette, Terri
Gibbs, Mickey Gilley,
(of “Dukes Of Hazzard"), Sylvia, and Steve Wariner. Hosts are, as previously announced, Larry
Gatlin (who will perform, joined by the Gatlin Brothers Band), Don Meredith, and Tammy Wy-
nette (who will also perform) .

The “Academy Of Country Music Awards™ has an-

George Jones, Don King, Johnny Lee, Reba McEntire, John Schneider

Public TV Viewing Up

For the first time, over half of America’s TV households tuned into public TV at some point
a December Nielsen survey. 40.6 million homes viewed
public TV for an average of about 3% hours during the week, 18% more thanin a 1979 survey

VIDEOSCOPE:

RIAA ANNOUNCES FIRST FOUR PLATINUM VIDEO AWARDS: The RIAA/Video organiza-
tion has certified ‘‘Allen,”’ “M*A*S*H,’’ ‘‘Superman,’’ and “40’’ as the home video re-
cording industry’s first four platinum videos, commemorating sales of at least 50,000
videocassettes andlor videodiscs with a retali list value of $2 million. 18 gold video awards
were also certified, commemorating sales of at least 25,000 units with a retail list value of
$1 miilion. The gold award winners were: ““Close Encounters Of The Third Kind,”” ““All
That Jazz,”’ **The French Connection,’’ *‘The Muppet Movle,”’ ‘‘Patton,”’ *‘The Sound Of
Music,”’ ‘‘The Blues Brothers,’’ 'Coal Miner’s Daughter,’”’ *‘Jaws,’’ ‘“The Jerk,”’ ‘‘Na-
tional Lampoon’s Animal House,’’ ““‘Smokey And The Bandit,’’ “‘Blazing Saddles,”’ and
“‘Enter The Dragon.” The aforementioned platinum award winners made up the remaining
four gold awards . . . SONY INTROS “BETA-STACK" CASSETTE CHANGER: Sony recently
debuted its **‘Beta-Stack’’ cassette changer, capable of programming 20 hours (four cas-
settes) of material from different channels and events over a two-week period. The ‘‘Beta-
Stack’’ fits into the center of the VCR, measures 9-3/8 by 5-1/8 by 13-1/2 inches, and
weighs five pounds, one ounce. The unit Is priced at between $180 to $200. Buy one be-
fore you go on vacation. .. NOSTALGIA MERCHANT ACQUIRES 39 CLASSIC FLICKS:
Hollywood, CA-based Nostalgia Merchant has acquired 39 classic films for home video-
cassette release. Originally produced by Edward Small, the package includes ‘‘The Man In
The Iron Mask,”’ **The Count Of Monte Cristo’’ (starring Robert Donat), ‘‘Black Magic’’
(starring Orson Welles), ‘‘The Last Of The Mohicans’’ (starring Randolph Scott), and “‘The
Corsican Brothers’’ (starring Douglas Falrbanks Sr.). These five will be the first films re-
leased under the new pact and will retail for $54.95. They wlll be available after May 1, 1981.
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LEARN TO BE A COMMUNICATOR

PD’s As Staff Motivators

Have you ever sat around the radio
station with tons of production to do, working
with less than adequate equipment? Does the
basic topic of daily conversation center
around how the PD doesn’t care and won'’t
listen to anyone’s problems?

The key to turning this kind of situation around lies
with the PD, and the air staff’s understanding of his
role. The title of PD used to imply someone sitting
around and picking the hits and thinking up a clever
weekend promotion with a revised shift schedule at-
tached. The position has now grown to one of full
responsibility for all areas of the station, and each and
every PD has his or her own idea of how best to
achieve set goals.

To give you an idea of what some winning PD's
do to promote success both on the air and internally
I spoke with several of them about their ideas in these
areas. After reading this, you as a PD might want to
reevaluate your relationships with your staff; and if you
are an air staffer, you might look for ways to help
your PD reverse a less than workable situation.

Personal “PR”’ Of A PD

.. John Young, PD of Z-93/
Bl Atianta, is highly respected
in his position and is regard-
ed in the industry as a gen-
tleman. How does a nice
guy maintain control and
motivate a staff? ‘‘My key
role as a PD is to bridge
communications within the
staff. I do this by letting pro-
gramming and sales know
what’s going on. People who
don’t see each other on a
daily basis due to working
John Young hours can be alienated from
each other, and it's my job to see this doesn't happen,”
John explained. .

How do you get the ball rolling on establishing
a winning attitude? John feels ‘‘a person has got to be
a winner to start with, and have the right attitude
going into the job. I try and surround myself with
winners, creative people who will be open and bounce
concepts around for a flow of positive ideas."

Some PD’s use memos to make announcements
and give instruction, and some do it very effectively,
especially when there are a lot of small daily updates
and changes regarding internal information. John tries
to use the personal touch and backs this approach
by saying, ‘“‘You can expect people to do a lot, but not
everything, unless you take the time to show them
exactly what is needed.”

John also has ideas on how to keep motivation
rolling once it is established. “I try and keep constant
momentum at Z-93 by keeping everyone up and hot
with new promotions and a constant flow of information.
Too often a station will hit peaks and valleys just
because a PD can’t make a decision on a situation.”

Citing confusion among PD’s changing their sta-
tions’ demos for an older audience, John remarked,
“When a staffer asks you why, you should be ready with
an answer. Even if it is wrong, you have made a
decision and it can always be reversed. It’s the personal
‘PR’ of a PD that keeps a station moving in bad times,
and a staff will be more likely to rally around the PD
who is not only respected, but well-liked. "’

Taking It To The Streets

Tony Stewart, PD of KDVV (V-100)/Topeka, KS,
related his total involvement with his air staff: “When
my jocks go out to do an appearance, I go with them.
You can’t ask someone to do something that you
wouldn’t do yourself.*

This point is basic to a sound working relationship
with a staff. Another way that Tony works with his

staff also requires extra effort on his part. He will
take them out in his car and examine V-100’s outdoor
advertising for location acceptance and visual impact.
At the same time, they look at those of the competition
and discuss what they've seen during a meal. Input is
then passed on to the GM.

Accentuating the positives and playing down the
negatives is important to Tony, especially when cri-
tiquing an aircheck. “If you bring out enough positives
about a person’s work, the negatives seem to disappear
as the person begins to ‘key in’ on what he does well."’

There are times when a PD must get involved with
a staffer’s personal problems, especially when they
start to affect the working environment. Tony believes
this area is critical to maintaining a winning feeling at
the station. “When employees know that the PD really
cares about their happiness in all areas, it can make all
the difference in the world.”

A PD Is A Guiding Hand

How a station is pro-
grammed is usually a direct
reflection of the PD and his
own personality. JB-105/Pro-
vidence PD Todd Chase op-
erates totally on positives
and the premise that a PD
should be “the guiding hand”
@ and not a dictatorial mon-
3 ~ “ster trying to win through

intimidation.

o Todd told me, “When ev-
/ \ ‘ eryone is happy and feeling
s ¥ good, it shows through to
Todd Chase the audience on the air.
It’s like calling a friend and by the sound of his voice
knowing that all is going great. I try to impress
on my people the need to win, and I achieve a winning

attitude by not over-programming the radio station.”

The term “‘over-programming”’ can have different
meanings to different people, but in Todd’s case:
“I let the jocks ad-lib and be creative so that they can
have a good time on the air. I reinforce this by main-
taining a constant flow of information from my air
staff both in the station and at informal meetings
at someone’s home. More information seems to surface
outside the station.”

Todd pointed out a good example of this when he
recently hired Grady Brock (formerly at WAYS/Char-
lotte, WCFL/Chicago, and others) to do nights for him.
“Grady has only been here a short time, but has already
loosened up because he can be a personality, and has
offered some great suggestions for the station.”

Working on the ‘“Vince Lombardi Teamwork Theory,”
Todd feels the main purpose of a PD is to develop a
level of communication with his staff created by being
honest and open with them. “This openness and honesty
should extend to the GM’s office, otherwise a paranoid
situation is ripe to develop at the station.” This is an
excellent point, because people around a station can
pick up on bad feelings between a PD and GM.

One of the main gripes among jocks at stations
has always been ‘‘not getting freebies that the PD has
access to”’ from clients and record companies. Todd
tries to take care of his air staff on an equal basis “by
ordering any album they want. This tends to avoid
missing albums from the music library.”

When a PD gets out the pom-poms to keep morale
from sagging, it must be remembered not to over-hype
the staff, but as Todd says, *“‘Stress the possibility of
a positive, rather than the impossibility of it. When a
true negative does come along, make sure you take
care of it with careful thought and good judgment,
making sure that everyone knows the reasons for your
actions.”

Same Problems In Small Markets

In 'small markets, money tends to be even tighter
and promotions not as extravagant, and the same basic

problems of motivation must be tackled. “In a market
like this, the problems are even harder to overcome,”
said Larry O’Neal, Operations Manager of Q-101
(WJDQ)/Meridian, MS.

“One way of overcoming salary problems is by
giving out cash incentives to jocks for any spec spots
they cut that result in a sale,” he suggests. It's an
old idea but it seems to work well for Larry.

Another way that Larry keeps motivation high is to
keep the station sounding good so that all of his air
staff feel proud of the air product. He encourages input
with an *“‘open-door policy” for his office.

When it comes to airchecking his staff, ““I don’t
sit down on a regular basis with them because they are
all real good and don’t need a heavy hand in this area.
When they need help, they come to me and criticism
is handed out in a constructive and friendly manner.
One of the things I like to do is to call a jock on the air
and tell him how good he sounds.”

A National Overview
Having the responsibility
for one station is a major
undertaking, but when you
are the man in charge of
a whole chain, the philo-
sophies and priorities of mo-
tivation come from you and
must permeate all the sta-
tions. Don Benson, VP of
Programming for Western
Cities Broadcasting, owners
of KZZP-AM-FM/Phoenix,
KMGX-KRQ/Tucson, KZAP/
Sacramento, and KMJJ-
KLUC/Las Vegas, gives
some insight as to what he tells his local PD’s.

“The local PD must fight for what he believes in
and at the same time should have a full understanding
of the GM and his needs, so this can filter down to
the other departments and the air staff. When the station
is having a rough month in sales, it is hard to go in
and be unrealistic with promotion requests,” he says.

Spending time with the staff is a very important
point, according to Don: “You have to find out what
makes each individual on your staff tick so you can give
him or her proper guidance without smothering or
squelching creativity.”

Besides playing psychologist and cheerleader, the
PD must not forget that a little thing like a note
complimenting a job well done goes a long way. “Self-
fulfillment is one of the best motivators I know. We
take it even further by offering cash incentives for
personal performance in the ratings. When the book
comes back, the jocks feel satisfied that a good per-
formance was recorded and more money is in the
bank,” Don comments.

Another subject which came up earlier in this ar-
ticle is honesty. Don stressed, “You have got to be
honest, even if it hurts. Keep your staff totally informed
about what is going on and let them give you reaction
to developments. If you are going to be a PD, you must
be ready to accept criticism too.”’

Don points out, “The industry has neglected the
development of talent over the years, and I urge my
PD’s to work with the air talent to cultivate what is
already available in the radio station to a maximum
level before making any wholesale staff changes.” (In
a future article, the subject of ‘“Where Has All The
Talent Gone?" will be covered.)

Now that you’'ve read what a variety of PD’s
around the country feel about their roles and staff
motivation, you might as a PD want to go through a little
self-evaluation in these areas. If you are part of an
air staff, some of these ideas might be worth suggesting
in a tactful manner to your PD.

The momentum towards a positive and winning at-
titude has got to start somewhere, and you can be
that catalyst. One of the things to remember is that
teamwork gets it done, and teamwork develops from an
understanding of all sides to any given situation. Gen-
erally, a station that is fun to work at and is run as a
smooth and efficient business is usually a successful
operation.

Don Benson



When It Comes To Contemporary Hits Radio
Columbia Hits Hard!
CHECK OUT THE STATS ON THESE THREE GREAT RECORDS:

CHAMPAIGN“How ’Bout Us”

WKTU add
CKGM add
KJR add

KBFM add
B97 add

WBBO add
WAKX add

KZzp add 28

KRQ add
WGUY add

WSGA add 31
WISE add 38

Taken From The Columbia LP: “Champaign*

KENI add

WFIL 19-16
WCAO 11-7
WXKS-FM 9-6

940 10-6

Y100 26-24
01051110

WCKX 9-4

KEARTH 24-18
KRLA 26-14

KFl 2317

KIIS-FM 22-21

KIOO 15 WJDX 29-27 WRJZ 24-20
KYYX 20-18 KXX106 deb 26 WORK 15-10
KPLZ 22-21 WERC 14-13 WVLK 19-17
KOPA 29-26 WSGCN 13-12 WLOL-FM 26-22
WFBR 18-16 G100 24-20 KSTT 29-21
WOLF 27-23 WAXY 30-23 WISM 28-26
KC101 20-14 Y103 11-9 WIKS 33-31
140 24-23 FM100 14-13 WMEE 28-26
WKEE 39-38 WHBO 17-11 WNCI 25-23
KSET-FM 12-7 KX104 22-20 KGGI 14-12
KINT 25 920 41 KJRB 27-24
WTIX 4-3 WOKI 26-22 KNBQ 25-22

KHYT 27-20
WLAM 32-30
WTSN 22-20
WHEB 11-10
WCIR 19-10
WHHY 11-4
WFOX deb 29
WFLB 35-31

WANS-FM deb 24

WROV 25-24
FM99 16
WRKR 28-27

WEAQ 25-

KATI 31

24

KYYA 25-24

96KX on
wzuu on
WFMF on
BJ1050Nn
95SGF on
WTRU on
KDZA on
KBOZ on

e Arranged By James Mack ¢ Produced By Leo Graham For B-Line Productions

JOURN

EY“The l’arty s Over

(Hopelessly “In Love)”

940 add 95SGF add KFRC 21-18 KQ94 30-22 KWEN 20-15 KNBOQ 29-27 KPUR 24-23 WSKZ on
WKRZ-FM add WANS-FM add KSFX 19-17 KLAZ 37-32 2104 25-23 KTAC 28-24 KENI deb 35 wWzOoK on
WAQY add KDVV add WOLF 40-32 X106 23-19 WNAM 22-20 KYSN deb 30 KCBN 18-15 wowon
KELP add 33 KDZA add WHFM 30-27 FM100 24-22 WIKS 11-9 KMJK 29-28 KODI 27-24 92X on
KINT add WBEN-FM 24-22 WFLY 25-23 KX104 28-26 WMEE 23-21 KLUC 27-22 KRLC 10-5 KJRB ON
WFMF add WIFI deb 29 WPST 28-25 WOKI deb 34 YES-95 7-6 KENO deb 27 0107 0n KTKT on
G100 add JB105 30-26 K104 2215 WBCY 10-8 WNCI deb 25 KRO deb 28 WTRY On WGUY on
WAAY add KRBE 5-5 WKEE 2017 KJ100 1311 WDJX 26-22 WACZ deb 29 WAEB on WFOX on
WNAP add 27 WLS-FM 27-26 KSRR 20-19 WVLK 28-27 KIOXX 12-9 WCIR deb 30 vi00on KOOK on
WJBO add KBEO 25-22 KHFI 29-22 WGRD 13-11 KERN 29-28 95XIL 33-27 KBFM on KFXD on
WLAM add WGCL 16-16 WTIX deb 29 WAKX 29-26 KYNO-FM 29-28 WCGO 19-16 wBBO on
WIGY add 0102 25-23 897 18-18 KSTT 24-23 KIDD 26-23 FM99 32-30 9200n
Taken From The Columbia LP: “Captured”” ® Produced By Kevin Elson
HAWKS*“Right Away”

KX104 add WIFI 27-24 WHYN 27-23 WGH 24-23 WFBG on

KIOA add 96KX 29 KLAZ 40-38 WFIL on KENI On

KWEN add JB105 26-24 Y103 37-33 WGCL on KRLCONn

KWLO add KRBE 26-25 BJ105 35-31 KTACON

Taken From The Columbia LP: “Hawks"

Produced By Tom Werman For Julia’s Music, Inc.

COLUMBIA RECORDS:

WE DON’T JUST MAKE RECORDS, WE BREAK THEM.




Page 20
Parish
Continued from Page 1

ned no changes at WPLJ.

A 15-year radio veteran, Parish
started at WKVA/Lewiston, PA,
becoming an account exec at
KDKA/Pittsburgh in 1970. He serv-
ed as Sales Manager of WIND/
Chicago in 1973 and was named
GSM at WLS in the same city the
following year. His first GM posi-
tion was at KHOW/Denver in 1978,
after which he joined KSFX.

WMJQ

Continued from Page 1
DC101/Washington right under
the nose of the FCC.” Sebastian
explained the use of the term: “It
just means it’s a great record. I
got it from the street. We’re not
using the word ‘ass,’ which has an
entirely different set of connota-
tions. We’re using the term ‘kick-
ass,’ whichis just a street term for
something good.”

Steve Sewell, Acting Chief of the
FCC Broadcast Bureau’s Com-
plaints & Compliance Division,
told R&R, “We have received
complaints but I don’t think it’s
legally actionable based on what
we've received in letters to date.
Just the occasional promotional
announcement that this is ‘Kickass
Rock’ is clearly not obscene, and I
don't think it’s legally indecent
within the Supreme Court’s very
narrow ruling” (in the George
Carlin “seven dirty words’ case,
in which WBAI/New York was
reprimarnded for airing a comedy
routine judged “patently offensive”
to listeners). Sewell added that
complaints had been received over
the slogan’s use by several sta-
tions

Nelson

Continued from Page 1

elaborate on that. No replacement
will be named until Charter’s new
National PD, Al Casey (R&R 3-
20), joins the company on April 6.

FCC

Continued from Page 1

marketplace is a better judge of
listeners’ preferences than the
Commission could ever hope to
m’"

One Washington communications
attorney told R&R the decision is
“more meaningful than radio de-
regulation because it says the
FCC shall not be in the business
of determining music formats,
which are 9% to 95% of a sta-
tion’s air time.”’

At the NAB, General Counsel
Erwin Krasnow said, “My read-
ing of the Supreme Court decision
is that the FCC’s radio deregula-
tion decision will be upheld in the
courts.”

Brooks

Continued from Page 1

in this industry. I look forward to
that challenge.”

Destination:
'Round The World

Hauenstein, who sold the two
Phoenix stations to Sandusky 2%
years ago, told R&R, “If I had not
had the extra luxury of being bless-
ed with so much success so early
in my career, this job would be my
life’s goal. I wouldn’t want to work
any place else. But I have a yacht
in the Mediterranean and a house
in Pebble Beach and I've spent a
total of ten days on either one over
the last two years. I just decided
I'd rather do this at 32 than 45.
The business has been fantastic
to me and it’s going to enable
me to do the next best thing —
travel around the world, go to
Grand Prix races, take up tennis,
etc.”

Hauenstein continued, “I’ve had
to balance it against the tremen-
dous sense of fulfillment I've got-
ten from this job. It was a joy
to be torn between two such ex-
citing and happy alternatives. Fi-
nally I réalized I couldn’t devote
the attention to the job that Dud-
ley White had every right to ex-
pect from me. I'm absolutely not
leaving to go to work for anyone
else. It's an opportunity to live out
a fantasy as long as it makes
sense for me todoit.”

GOTTA GET WET!

gk

Goldrod VP/GM
At New Zappa Label

Marty Goldrod has heen
appointed Vice President/
General Manager at Frank
Zappa's newly-formed
Barking Pumpkin Records.
The new label will be dis-
tributed by CBS, with a
Zappa double album re-
leased on Columbia in Ap-
ril.

Goldrod was most re-
cently VP/GM West Coast
for Polydor, having pre- j \
viously worked in promo-
tion at Mercury, Private Marty Goldrod
Stock, and Arista. In addition, Marv Greifinger
will continue his association with Zappa as Direc-
tor/Press Information and Creative Liaison with
CBS for the new label.

Milwaukee

Continued from Page 3

tions in radio. I figured we were playing about two
percent of the total rock spectrum. I knew that if I did
something crazy on the air I'd be taking away any
chance of working in the Milwaukee market, but I
decided to go ahead with it anyway.” Field had been
working part-time at WQFM for slightly over a year,
his first professional radio position. He has now
started a “Save The Music’’ campaign to mobilize
popular sentiment against tight playlists.

Alberts noted that Field was the second airstaf-
fer fired for violating the station’s format within the
past month, explaining that John Rausch was dis-
missed for a similar, though less spectacular, infrac-
tion earlier. Alberts mentioned that Field had gone to
the local press with the story of his firing, causing
afuror, with letters from outraged listeners.

“The press is making it out that I'm firing them
for the music they’re playing,” Alberts continued.
“What they don’t understand is that it’s more than
just playing records on the radio. It has to do with
not doing what they’re getting paid to do.

“I'm getting petitions, letters about tight play-
lists . . . all the press is doing is getting them mad.
How can you make the average Joe understand
why you have to have a format?" Alberts asked
exasperatedly

R&R/Friday, March 27, 1981

Elton Sues MCA
For $11 Million

Elton John filed a $1.3 million breach-of-contract
suit against MCA Records last week (3-19). John’s
suit, filed in conjunction with John Reid Enter-
prises and Sackville Productions (a British enter-
tainment rep firm fronted by attorneys Michael
Oliver and Ashley Laurence), seeks another $10 mil-
lion in exemplary damages from the label.

The suit arises from MCA’s refusal to accept
“The Complete Thom Bell Sessions’’ as Elton’s sixth
and final album for the label under his last contract
there. Robert Dudnik of the Rosenfeld, Meyer & Suss-
man legal firm, representing MCA in this case, told
R&R, “The suit is totally without merit. Four of the
six masters submitted for the album are perform-
ances of tracks on previous albums and don’t comply
with the terms of the contract.”

Three tracks are said to be remixed, reedited
versions of tunes previously issued on the 1979
“Thom Bell Sessions”’ EP, and the fourth a re-
recording of “Shine On Through,” found on 1978’s
“Simple Man” LP. John's five-year, six-album MCA
contract expired March 26; he signed with Geffen
Records earlier this year.

Divney Joins Warner Amex

Larry Divney has been named Vice President
Advertising Sales for Warner Amex’s recently an-
nounced MTV: The Music Channel. Divney, who
was most recently VP/GM of WLS-FM/Chicago,
will begin establishing a national sales organization
to secure advertising revenue for MTV.

In making the announcement, Robert McGroar-
ty, Senior Vice President, Marketing and Sales for
Wamer Amex, said, “I am delighted Larry has joined
us to head up this operation for our company® His
extensive background in marketing contemporary
music to advertisers is recognized throughout the
country. His background will be invaluable to the
growth of MTV.”

Glade Continued from Page 3

Glade, a six-year station veteran, commented,
“I'm proud of the station, and it’s a phenomenal
property, so to be involved in the management is
very exciting.” He added, “It’s basically a natural
evolution; there aren’t any real problems here. My
number one goal during the transition is to maintain
our momentum. We've had excellent growth, but
coming from the sales side I've got to do some major
rebuilding to keep us moving.”

“TWO B'S OR NOT TWO B'’S — After a recent performance in Atlanta supporting their LP “Two B’s Please,”
members of Ovation’s Robbin Thompson Band posed backstage with local radio and promotion personalities.
Pictured (I-r, front row) RTB’s Michael Lanning and Velpo Robertson, Crossover Promotions’ Wynn Jackson, Na-
tional Album Promotion Director for Ovation Lauren Korman; (l-r, back row) RTB Manager Ken Brown, 34Q/
Atlanta PD Jeff McCartney, Crossover Promotions’ John Parker, RT8's Eric Heiberg and Bob ““Rico’ Antonelli.

THIS WEEK NEXT WEEK
STYX REO SPEEDWAGON
BADFINGER

Call Pete Howard (213) 399-4949
131 Ocean Park Boulevard  Santa Monica, CA 90405

] .



The Spring
Calendar

Radio

Watermark and its “Special of the Week” network proudly
present a great new 13-week package of musical artist profiles on
“The Robert W. Morgan Special of the Week,” starting the first
weekend in April and taking you through June. And stick with us
during the rest of 1981 for many more memorable musical moments.

Steely Dan

April 4-5

CLFF |
RICHARD

Mav 30-31

| =
DOLLY
PALDION

April 11-12

Willie Nelson

May 16-17

earth.wind |
& fire |

KOOL
& the Gang

April 18-19

SCRGGS

April 25-26

the
dirt band

May 2-3

JUPELTRAMDP

May 23-24

MICHELOB.

THE ROBERT
W. MORGAN

SPPECLAL OF
THE WEERK

W/

Watermark

June 6-7

i |
Néwtor-Sotre

June 13-14 ‘

Har
Chraypin |

June 20-21

A8BA

June 27-28

WATERMARK O 10700 Ventura Boulevard O North Hollywood, CA 91604 0 213/980-9490

© 1981 Watermark
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