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Jim Davis Appointed
PD At KMPC

Jim Davis has been named Pro-
gram Director at KMPC/Los An-
geles. Davis, currently PD at Top
40-formatted WPEZ/Pittsburgh,
will assume kis new duties at South-
ern California’s historic Pop/Adult
outlet at the end of July.

Commenting on the appoint-
ment, Golden West Broadcasters
National PD Michael O’Shea told
R&R: “When (KMPC GM) Ken
Miller and I got zogether six weeks
ago to talk about the kind of per-
son we wanted to take over the
programmirg reins at this station,
we decided that person had to be
very strong in the technical areas
of programming, had to fit hand-
to-glove with the existing air per-
sonalities, and had to have excep-
tional administrative skills as well.
I feel that Jim Davis is just such a
person and that in the years to
come, he will probably be the fore-
most Pop/Adult programmer in
the country.”

Miller stated, ‘“When Michael
0’Shea introducad me to Jim Davis
and the three of us talked...I
knew that the unique thing about
this situation was that all three of
us shared similar philosophies
and goals for the direction of
KMPC. I am happy and delighted
that Jim will be joining the KMPC
family on July 30.”

Davis, who in his 15 years-plus
industry career held PD positions
at WXYZ/Detroit and KLIF/Dallas
as well as serving as an air per-
sonality for the RKO Radio chain,

said, ‘“The challenge of program-
ming KMPC is a new zenith in my
professional life. Ken Miller and
Michael O’Shea have some very
exciting plans for the station and
I'm impatient to be a part of them.”

OTHER DECISIONS INDICATE FIRST AMENDMENT EROSION

Supreme Court Orders FCC
To Review Format Cases

If one were to tally the score on
six court decisions rendered in the
past week it would be courts: 4 big
ones; broadcasters: 2 little ones.
Here’s whzt happened:

Monday, July 2: Supreme Court

ruled 5-to4 that neither the public
nor the press have the constitu-
tional right under the Sixth and
Fourteenth Amendments to attend
criminal trials, and gave judges
broad discretion in conducting

squad is pictured.
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E/A GAME PLAN SUCCESSFUL — Elektra/Asylum Records held its annual company picnic recently, high-
lighted by a hard-fought softball game pitting fabel artists and managers (including pitcher Jackson Browne)
against company staffers (featuring hurlers Mel Posner and Steve Wax). In the audience for the contest (which
ended in a 9-8 E/A staff victory) were artists Lir.da Ronstadt. Louise Goffin, the Pointer Sisters, and California
Governor Jerry Brown. Pictured at the picnic are (I-r), above) National Field Promotion Director Rip Pelley,
Asst National Album Promotion Director Marty Schwartz, Linda Ronstadt National Singles Promotion
Director Sammy Alfano, Paige Alfano, and VPsCreative Services Jerry “'Shirtless” Sharell. Below, the entire

Advance Arbitron Results

See Page 31.

Philadelphia:
Baseball Boosts KYW.

Detroit:
Diary Plug Wins For WMIJC.

San Francisco:
KNBR Doubles With Baseball.

Boston:
Disco Skyrockets WXKS.

ELLIS JOINS AS CREATIVE VP

Davis, Miller Pr

Motown Records announced two
significan: promotions within its
promotion. department, as Danny
Davis has been namec Senior Vice
President/Promotion and Skip
Miller becomes Vice President/
Promotion. In addition, Don Eliis,
former Vice President of National
A&R at Columbia, has joined Mo-
town, as reported earlier in R&R,
in the position of Vice President/
Creative.

Davis became VP/Assistant to
the President at Motown last year,
supervisiag the company’s pro-
motion efforts, and had previously
been a Vice President of Screen
Gems/EMI Music. He told R&R,
“All the rosy promises that Mo-
town offered to me originally have
come true. They’ve given me the

Danny Davis
latitude to make myself a better
record man; they’ve given me the
tools I need. I can do no less for
them than to bust my what-for to
deliver the goods.” -

Miller, a seven-year Motown

pretrials behind closed doors (see
Page4). i

Friday, June 29: U.S. Court of
Appeals held in a 7-to-2 decision
FCC must hold full hearings on
proposed sales of radio stations
with unique formats if the new
owners plan to change program-
ming (see below and also Page 6).

Tuesday, June 26: Supreme Court
in two separate cases voted 8-to-1
to define mere strictly who’s sub-
ject to libel, thus making the press
more vulnerable to libel suits.

In two other decisions, the U.S.
Court of Appeals upheld the FCC,
which had ruled CBS did not vio-
late the Fairness Doctrine in
1972, and the Supreme Court gave
the press the right to disclose
names of juveniles accused of
crimes (see Page 4).

Court Reverses FCC

The upshot of Friday’s Court of
Appeals decision is that the FCC
is now required to hold public hear-
ings on a station’s format prior to
giving a new licensee permission
to change programming when lis-
teners allege the present format is
unique and financially viable.

At issue was an appeal by the
WNCN Listeners Guild, Classical
Radio for Connecticut Inc., Citizens
Communication Center, and the
Office of Communications of the
United Church of Christ, among
other organizations who sought
to overturn a 1976 FCC ‘‘policy
statement’’ regarding formats.

The court maintained that in-
stead of making policy, the FCC

(Continued on Page 31)

omoted At Motown

veteran, was most recently Na-
tional Director of Promotion and
had also worked in sales and ad-
vertising at the label. He com-
mented, “I'm a student of the Mo-
town School of Music. I've seen
-the label change from singles-
oriented to album-oriented. And
I've seen the era of the self-con-
tained artist evolve. And I've
worked the streets. I feel I know
what the people who launch rec-
ords want to hear.”

Davis added that he and Miller
had met with Motown’s promotion
organization and “reaffirmed that
nothing has changed. We’re only

- more dedicated to making our im-
pact on the marketplace.” Davis
stressed that Motown has a ‘‘uni-

(Continued on Page 31)




The Boys
Are Back.
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Produced by Tony Visconti ,
and Thin Lizzy on Warner Bros. Records
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CAROLINA STATION'S CREATION

Skylab Break-Up Spurs Break-In Record

As the fall of Skylab draws near-
er, radio stations across the coun-
try have taken advantage of na-
tural promotion opportunities it
suggests (R&R 6-15, 6-22).

Now, three staffers at WOOO-FM
(Triple-0-97) /Statesville, NC have
given an old idea a new twist in
their Skylab promotion. Program
Director and morning drive jock
Jeff Kingsbury, Station Manager
Jim Knight, and weekend jock
Cliff Bryan ccmbined their talents

to cut a “break-in”’ record reminis-
cent of Dickie Goodman’s ‘“Mr.
Jaws.” “Flying Saucer,” etc. En-
titled *“The Ballad Of Skylab,” the
scenario employs station reporter
“Nick Knack’ questioning ‘‘Prof.
Willard Nerdlick” as to the effect
of Skylab’s fall upon Statesville.

- Nerdlick replies that the residents

will ““freak out” (an excerpt from
Chic’s “Le Freak’). When asked
where Skylab will most likely land,
Nerdlick answers “Up On The

Black Promoters, Pendergrass
Clash Over Tour

Black concert promoters Dick
Griffey and Georgie Woods called
a press conferences in Los Angeles
and Philadelphia respectively
Tuesday (7-3), demanding that
concerts given by black artists
“must be promoted by black pro-
moters.”” Woods, Chairman of the
United Black Concert Promoters,
and Griffey’s actions stemmed
froom Philadelphia International
artist Teddy Pendergrass’s al-
legedly refusing to involve black
promoters with his current tour.

In addition, Griffey and Woods
read statements demanding that
black prometers be allowed the
right to secure a concert hall with-
out having to share the date with
white promoters and threatening
to take direct action by picketing
and boycotting concert halls which
deny them the right to promote
black concerts therein. Black
artists ‘‘who insist on playing for
white promoters” would also be

DISMISSES 55 STAFFERS

subject to this action, as would ra-
dio stations playing records by
these artists. Griffey said that
community activist organizations
would be enlisted in the event of
such boycotts.

Pendergrass’s management
company Alive Enterprises issued
a rebuttal labeling the suggestion
that black performers should only
do business with black agents and
promoters ‘“reverse racism.” Alive
Enterprises also claimed that “in
90 percent of the dates booked, a
black promoter (including Griffey
and Woods) was offered a full
partnership.”

“In setting up tours and other
activites connected with Teddy
Pendergrass,”’ the statement con-
tinued, ‘it is not the policy of Alive
Enterprises to examine the race,
color or creed of the people con-
cerned. It is our business to ad-
vance the career of Teddy Pender-
grass in the most advantageous

way possible.”

Roof.” And, queried as to why he’s
leaving the county, Prof. Nerdlick
says, ‘“I Will Survive.”

According to Kingsbury, the
three staffers were sitting around
one Sunday night talking about the
impending disaster when the idea
to do a break-in record hit. The
jokes seemed to come naturally
and they ended up writing the best
ones down. Hastily assembling a
tape, Kingsbury aired “The Bal-
lad Of Skylab” the following Mon-
day (6-25) to reported phenomenal
listener response. Kingsbury says
the record is number one in re-
quests, averaging between 75-80
calls per day, roughly triple that
of any other record.

“Localized And Unique”’

Despite the record’s success,
Kingsbury claims there are no
plans to market the novelty num-
ber, reasoning that the break-in’s
locailized nature (Prof. Nerdlick
places Skylab’s fall at the county
landfill — about a half-block from
the Top 40 outlet’s Statesville loca-
tion), as well as the short life of the
issue prohibit pressing the disc.
““This way,” Kingsbury told R&R,
“we have something both localized

and unique — listeners can’t hear

it on any other station.”

While the break-in has netted
the station coverage in both the lo-
cal dail the the Charlotte Observer
newspapers, the station plans to
continue the promotion by spon-
soring a ‘‘Skylab Night” (July 12)
at a local drive-in, and with the
creation of ‘“Triple-0 Skylab Patrol”
T-shirts, which feature a target on
the front and the break-in’s cryp-
tic sign-off line, “Keep your eyes
on the skies,” on the back.

CBS Consolidates Portrait With Epic

CBS Records’ economy moves,
rumored in different forms for
weeks, turned out to constitute a
much lower layoff figure than ru-
mored, aleng with a consolidation
of Portrait Records’ promotion,
marketing, and A&R functions
with the existing structures of Epic
Records (instead of the widely-
reported total closure of the Por-
trait division).

An official spokesperson for CBS
placed the number of employees
let go at 55, out of a total of 2700
exclusive of pressing plant person-
nel, with no top-level executives

Ales Returns

terminated. The dismissals were
“spread across the company” in a
variety of departments. “We had
to make a business judgment,”
the spokesperson told R&R, adding
that each department head was
asked to examine his operation for
possible personnel cuts that would
“in no way reduce the efficiency
of the department.”

Portrait “Restructured”’

Epic/Portrait/Associated Labels
Sr. VP/GM Don Dempsey an-
nouced that Portrait had been ‘“‘re-
structured,” but that “we will con-

As

Rocket Pre31dent

v

Barney Ales has returned to the
record business as President of

Rocket Records. Ales, most re-
cently President of Motown until

leaving the company in December
1978, will be based at the label’s
Los Angeles headquarters.

Ales commented, ‘“While on
holiday in Europe, (Rocket Chair-
man of the Board) John Reid, a
close and personal friend, made
me an offer I couldn’t refuse.”

Ales was with Motown from its
beginnings in the early 60’s, head-
ing the company’s sales efforts
during the crucial phase of its de-
velopment into the largest black-
owned record company in the
country. He stayed with Motown
until 1972, leaving for personal
reasons, and rejoined the com-
pany in 1975

tinue to sign exciting artists to the
Portrait label.” Under the new ar-
rangement, Portrait VP/GM Larry
Harris will be reassigned within
the CBS organization. Epic Na-
tional VP/A&R Lennie Petze now
becomes National VP/A&R for
Epic and Portrait, while Portrait
VP/A&R Lome Saifer will continue
in that position, reporting to Epic
VP/A&R West Coast Frank Rand.
Portrait Associate Director/A&R
Larry Hamby will also stay on.

Larry Douglas, Portrait’s Na-
tional Promotion Director, has
been named West Coast Promo-
tion Director for E/P/A, reporting
to E/P/A VP/Marketing West
Coast Stan Monteiro. E/P/A VP/
Marketing Ron McCarrell will
now direct all marketing activities
on behalf of Portrait releases.

R&R, Harte-Hanks
Complete Sale

Radio & Records’ sale to Harte-
Hanks Communications, Inc. was
completed Tuesday (7-3). Harte-
Hanks President Bob Marbut
commented, “We are extremely
happy to have the creative people
at R&R involved with us, and look
forward to developing exciting
new projects in many new areas,
such as cable TV, consumer pub-
lications, and increasing the ex-
posure of R&R’s Multimedia
Division.”
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~EDITORIAL
No Time To Panic

Our industry is feeling the strain of the economy.
Even President Carter has noted our nation is headed
for a recession.

In the past few weeks we’ve reported significant
record company budget cutbacks and staff reductions —
no doubt based on the ‘“‘corporate bottom line,”” as most
major record companies are subsidiaries of giant profit-
and-loss-minded conglomerates.

This may be the wrong philosophy for the record
industry, at this particular time, an industry dependent
on creative artistry. '

Right now American consumers are being hit hard.
They’re not sure of gasoline supplies or job security,
and that causes most consumers to cut back on spending

. that much is obvious.

What is not so obvious but nonetheless crucial is
that the American consumer has historically demon-
strated a determination to bounce back once things set-
tle down. When times are tough, as in the Great Depres-
sion of the 30’s, entertainment — especially the most

. economical forms — becomes more important in taking
people’s minds off their troubles.

When the government finds a way to establish con-
fidence in gas supplies, even if by rationing, and con-
sumers follow by cutting vacation and travel expenses
this summer, they will find themselves, because of their
cutbacks, with more disposable income than they ex-
pected. This situation could come to pass as soon as the
fourth quarter of this year.

Big ticket affairs and costly entertainment may
still be depressed, but the less expensive home enter-
tainment items will sell well . . .and the most popular
item is still music.

During this nationwide crisis, record companies
should not panic. They have a responsibility to the art
form to continue developing and promoting new music.
This is a primary responsibility beyond considerations
of corporate profits, and in addition is vital to insure the
continuance of those profits in the future.

Radio should be aware that sales will be off for a
time, and should find new ways to measure what audi-
ences want to hear. If listeners can’t afford to buy, at
least they can listen. And they will want variety. If sta-
tions play only proven artists, shown to be popular
though traditional research methods, record companies
will be further encouraged to limit their flow of new
product to “‘safe” artists. The end result of this trend is
a stagnation of both radio and records, and.a strong
possibility that the public will turn to other attractive
forms of entertainment.

Unless both sides of this industry work together
during this crisis, we may all be caught short when the
public will be more ready to consume our product than
ever before. Radio can play its part by continuing to
program new artists deserving of airplay. The record
companies should continue intensive artist develop-
ment efforts to be ready for resurging consumer de-
mand. Music has always survived . . .only record com-
panies and radio stations go under.
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WASHINGTON REP

_Update

By Jonathan Hall

Supreme Court Ruling Barring Press

And Public Highly Criticized

Monday’s July 2 Supreme Court decision giving judges the authority

to close courtrooms to the press and public in criminal cases has been
severely criticized by both lawyers and journalists. At issue is whether
pretrial and trial publicity hurts a defendant’s chances for a fair trial.
While the court based its 5-to4 action on the Sixth and Fourteenth Amendments,
broadcasters are wondering if in the process it has violated the public’s First Amendment
rights. Four of the five justices in favor of the decision declined to rule whether there is a
First Amendment right to be present during trials.
“The key point is that most criminal cases are disposed of in pretrial hearings,” said
. Radio-TV News Director Association President Paul Davis, who claims that ‘“even if
abuses are few, the effect of this decision will be . . . (that) sources of information become
less reliable; rumors will spread and prejudice the rights of the accused even more than if
the truth were known.”’

No Preliminary Finding Needed

Of further concern to First Amendment advocates is Justice Potter Stewart’s majority
opinion that a judge does not have to make a preliminary finding that an open proceeding
will be harmful to the defendant. The opinion also appears to cover actual trials when the
defense and prosecution concur with a judge to bar the press and public.

The ruling will “deprive the public of timely and critical information about the criminal
justice process, said Jack Landau, Director of the Reporters Committee for Freedom of the
Press.

Nixon Might Have Gone Free

Remembering that the Supreme Court is still considered a Nixon court because of the
number of appointments he made during his Presidency, the American Civil Liberties
Union said this action “would have let the Nixon Justice Department accept a guilty plea
from the Watergate buglars behind closed doors,’thus‘‘erecting an iron curtain between
the criminal process and the inquiring press.”

The four dissenting justices said there was no hlstoncal precedent nor “intendment in
the Sixth Amendment” for the decision. Ironically, Justice Stewart voted against a 1965
court action which held that TV cameras in the courtroom during the trial of Billy Sol Estes
deprived him of a fair trial.

- High Court Permits Use Of Juveniles’ Names

The Supreme Court did give radio, TV and newspaper journalists a
little encouragement last week. It said states can no longer prohibit news-
papers from printing names of juveniles accused of crimes. The decision,
which equally applies to broadcasters, upheld a ruling by the West Vlrgmla
Supreme Court.

Court Stands Behind FCC’s Fairness Decision

Broadcasters emerged victorious in last Friday’s (6-29) 6-to-3 U.S.
Court of Appeals decision upholding an FCC ruling which cleared CBS of
charges that it violated the Fairness Doctrine in its 1972 coverage of issues
dealing with “‘national security.”

If CBS had lost, it would have had a “serious effect on daily news programming
decision,” said Judge Edward Tamm. However, the three dissenting judges felt the Com-
mission should have automatically cited CBS for wolatlon of the Fairness Doctrine because
of the issue involved.

The American Security Council Education Foundation (ASCEF) complained to the
FCC that all “CBS Evening News” broadcasts for 1972 favored decreasing or keeping US
national secunty efforts the same. ASCEF further claimed CBS falled to provide sufficient
opposing views.

The Commission decided not to pursue ASCEF’s accusation, stating that the issue of
“national security” was too broad. The court backed that interpretation. It said complaints
of bias must be “well-defined.”

Washington Street Talk

A “Fairness” complaint has been filed against WSM/Nashville al-
leging they are using the air to encourage listeners to write the FCC on
behalf of clear channel stations.

ABES (Association of Broadcast Engineering Standards), which op-
poses 9 kHz reduction, is set to hire an executive director, according to its
attorney, Bill Potts of Haley, Bader, & Potts. Person being given top con-
sideration is thought to be former high-ranking FCC engineer.

Decision by U.S. Court of Appeals forcing FCC back into format cases
came on anniversary date of Supreme Court ruling last year upholding
government ban on broadcasting of ‘‘seven dirty words."’

COMMISSIONERS TOUR SMALL-MARKET STATIONS — After postponing the NAB-suggested
excursion for a year, FCC Chairman Ferris, obviously looking toward some major deregulation
proposals, boarded a bus with approximately 25 other commissioners and staff to view two
small market radio operations — fully automated WXVA & WEFM/Charles Town, WV (pop. 5000)
and totally non-automated WTRI/Brunswick, MD (pop. 3000). Pictured above in front of the
tour bus are NAB Radio Board Chairman Arnold Lerner and FCC Chairman Charles Ferris;
center (I-r) Commissioner Anne Jones, Lerner, and WASA/Havre De Grace, MD Pres./GM
Virginia Pate Wetter; below (I-r) NAB Radio VP Wayne Cornils and Broadcast Bureau Policy &
Rules Chief Frank Washington.

People

Chicago
John Watkins becomes Operations Manager at WCFL, exiting News Director’s job at
KGO/San Francisco. Watkins will also handle all PD responsibilities.
New York

Jay Francis, Director of Information Services for Westinghouse Broadcastmg, select-
ed VP, Group W.

: Washington

Nancy McCormick-Pickett joins FCC Consumer Assistance Office to develop series of
FCC Public participation workshops. o

Eric Sevareid will keynote NRBA Convention, Monday, Sept. 8.

Arthur Stambler has withdrawn from the law firm of Stambler & Shrinsky, P.C.,
effective July 1 and is now Senior Member of Lovett, Ford & Hennessey. The firm of Stam-
bler & Shrinsky has changed its name to Shrinsky & Eisen, and has as its members Jason
L. Shrinsky, James M. Wietzman, Bruce A. Eisen and associate Elliot B. Evers.

Martin Levy, who resigned last week as Broadcast Bureau Deputy Chief (R&R 6-29),
has joined the law firm of Cohn & Marks.

Three news directors with radio ties were elected to seven of the regional director
positions at the Radio-TV News Directors Association: Roger Allen of WRKO/Boston, Dean
Mell of KHQ/Spokane and Norm Schrader of WDAY/Fargo.

Washlngton Sales Talk

RAB coordlnates professional evaluation program for sales people
and sales managers with Personallty Dynamics. Cost for evaluation of
each person is $90.

Two sales executives — Hugh Wheeler and Dale Karacostas — who
have each been with WZSY & WSGA/Savannah for five years — have
bought WDGL/Douglasville, GA from the widow of Howard Rowe, who
died last December. Mrs. Rowe told the FCC she wants to liquidate some
of her husband’s holdings and the other shareholder in WDGL has agreed
to the sale. Wheeler and Karacostas paid a quarter of a million for the sta-
tion, of which $40,000 is due at closing with the remainder to be paid over a
ten-year period at 9% percent interest.

Michael Levine, Eastern Division Manager for Arbitron Radlo and
Marvin Strauzer, who had held that job until Dec. 1978 and is now VF for
Marketing at Gaynor Media Corp. in New York, have purchased WNNJ
and WIXL/Newton, NJ for $650,000, of which $150,000 is the seller’s debts.
Levine and Strauzer will each own 50% and have told the FCC they plan to
program WNNJ as Pop/Adult and WIXL-FM as modern Country.




THE BACK PAGE
BREAKERS

“Back Page Breakers” are those newer records that have the greatest
level of station activity on any given week.

KNACK

My Sharona (Capitol)
84% of our reporters on it. Moves: Up 54, Same 20, Down 0,
Adds 31, including WRKO, WPEZ, WKBW, 293, WOKY, KBEQ,
KFl, B180, WPST, WTIX, WLAC, KTSA, 92X, KRQ. See Par-
allels, charts at number 30.

From the album that went

Gold in 2 weeks!
| GETTHEKNACK
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Court Requires Hearings On Unique Format Radio Sales

R&R has learned that several groups will
ask the Supreme Court to overturn a deci-
sion reached Friday (6-29) by the District
of Columbia U.S. Court of Appeals ordering
the FCC to hold hearings on proposed changes
in unique entertainment formats when sta-
tions are being sold.

The court’s decision reversed a July 28,
1976 FCC Policy Statement arising out of a
case deciding the fate of WEFM/Chicago’s
then-Classical format, a document which
the court chastized the FCC for essentially
keeping secret. The court emphasized that

The purpose of holding an inquiry after
the court’s 1974 decision, in which it initially
laid down the law regarding format cases
to the FCC, was to build a record to take to
the Supreme Court, added Larry Scharff of
the Washington law firm Pierson, Ball and
Dowd, who met with NAB attorneys Tues-
day, July 2. NRBA officials said they would

probably also seek a Supreme Court review. .

Dave Saylor, an attorney in the FCC Gen-
eral Counsel’s office, who argued the case
before the court, told R&R his office would
review the ruling with the Solicitor General

»

meaning.’”’

“Throughout the format controversy, the Commission has
displayed a deep-seated aversion to the decisions of this
court (and to the advocates of those decisions) while at
the same time misinterpreting and exaggerating their

programming was a matter within the dis-
cretion of licensees, and the Commission
should not interfere in licensee decisions to
make changes in their entertainment for-
mats, stating that the “licensee’s discretion
over programming matters is... very
broad while the Commission’s role is cor-
respondingly narrow.” However, the 51-
page ruling warned that format hearings
would be required ‘“in the renewal as well
as the transfer context” in cases where a-
station’s format was unique to the market.

The court said no public interest issue
would be raised and no hearing would have
to be held if: 1) there is another station in
the area which provides an adequate sub-
stitute for the programming that would be
lost; 2) there is no substantial public protest
of the change in format; 3) there are too few
radio stations in the area to provide the for-
mat to the small number of supporters of
the format to be abandoned; and 4) the sta-
tion cannot make a profit with the existing
type of format, according to an FCC release.

-~

NAB Warns Of
“Far-Reaching Impact”

NAB General Counsel Erwin Krasnow
told R&R that this decision has a more far-
reaching impact than last year’s Pacifica
case banning broadcasters use of seven
dirty "words (R&R 7-7-78). Hopefully, the
FCC will join NAB in appealing the ruling,
Krasnow said, adding that failure to do so
will be viewed as a breach of faith.

before making a recommendation to the
Commission, but that the FCC generally
does seek review.

Other attorneys contend the decision may
have a reverse effect in that it will discour-
age broadcasters from experimenting with
so-called unique formats for fear of being
locked into them. Harry Cole of the law
firm Arent, Fox, Kinter, Plutkin & Kahn,
who has in his legal career represented both
side of the fence — public interest clients as
well as broadcasters — said the decision
goes too far.

But the FCC “has provided little or no
evidence,” the court said, referring to the
“experimentation’’ argument ‘“‘that WEFM
has in fact deterred licensees’ format choices;
quite to the contrary, the Commission’s
staff study concluded that under the WEFM
regime licensees have been aggressive in
developing diverse entertainment formats.”

What those who plan to appeal the deci-
sion will obviously seek to do is carry through
on Scharff’s idea and build a better record
to present to the High Court.

When the same court pushed the Com-
mission in 1974 into the WEFM/Chicago
case involving irate classical music lis-
terners, the FCC came back with a Policy
Statement concluding that “when partners
come to a point of fundamental disagree-

ment, it is incumbent upon us to take a step °

back and rethink our entire position.”
Friday’s decision however, reveals the

Court’s distaste for being in “partnership”

with the FCC. “Although the Commission

claims to have taken a ‘step back’ and im-
partially reexamined the issue, its treat-
ment of the format decisions, and of citizens’
groups seeking to enforce them, has been
such as to cast serious doubt on the rational-
ity and impartiality of its action,” wrote
Circuit Judge Carl McGowan in his majority
opinion.

Specifically, the judge cited two appen-
dices attached to the Policy Statement. One
was a summary of comments the FCC col-
lected after issuing a Notice of Inquiry on
WEFM, which the court said “the Commis-
sion ignored completely.”

But, the second appendix became much
more controversial. It ‘“was a staff docu-
ment, prepared after the close of the com-
ment period, . . .(which) concluded that, al-
though format type did have a statistically
significant impact on audience share, the
magnitude of that impact was small,” ac-

cording to Judge McGowan. In reaching its -

decision, the Court rejected that premise.

It was the Commission’s reliance on the
staff document and its contention that en-
forcing format cases would be ‘‘administra-
tive nightmares” to which the court ad-
dressed itself, calling these issues “the most
striking examples of certajn pervasive pro-
blems.” “It’s unfortunate,” said Dave Say-
ler, that the court keyed in on the report,
since it was only intended to be supportive
of the Commission’s position that the mar-
ketplace is the best way to allocate radio
formats.

the FCC staff report, which it was unable
to read because the information was a com-
puter printout and they lacked a key to the
meaning of the figures.

“In short, it is open to serious question
whether even after issuance of the Policy
Statement the petitioners were given infor-
mation about the study’s design and data
base sufficient to allow meaningful com-
ment thereon, and (even) if OK the Commis- -
sion would have received it with an open
mind,” the court’s decision said.

Commenting on the FCC’s “nightmarish
fear,” the court said that even though the
FCC spent hundreds of man-hours on the
WEFM case and compiled ‘thousands of
transcript pages, that “‘in nearly ten years,
a mere handful of format change cases
reached this court (and). . . only one case -
WEFM - has resulted in a hearing.”

In rejecting this argument, the court
finally alluded to the FCC’s own admission
that the nightmare characterization was an
‘“exaggeration.”

“Throughout the format controversy, the
Commission has displayed a deep-seated
aversion to the decisions of this court (and
to the advocates of those decisions) while
at the same time misinterpreting and ex-
aggerating their meaning,” the court said.

“The common sense of it is that most
lovers of disco will switch to another Disco
station in preference to Classical, all-News,
Country and Western or the like. When a
unique format is abandoned, those loyal to

“The common sense of it is that most lovers of disco will
switch to another Disco station in preference to Classical, -
all-News, Country and Western or the like. When a unique
format is abandoned, those loyal to that format have no
adequate substitute in the service area.” .

Secrecy Problem

The court appeared annoyed because the
FCC failed to release the study for inspec-
tion by public interest groups, claiming it
therefore raised questions of procedural fair-
ness to opposing parties.

The court further claimed that while
denying citizens groups recommendation
for a similar study, it was only upon peti-
tioning to see the study through a Freedom
of Information Act that Citizens Communi-
cation Center was able to obtain a copy of

that format have no adequate substitute in
the service area,” the opinion consinued.

In its ruling, the Court of Appeals had
words of warning for broadcasters and ad-
vice for Congress: “Format'hearings will
be required in the renewal as well as the
transfer context,” it said, adding, that even
though “there is much talk at the moment
of deregulation in the communications field,
particularly with respect to radio . . . (that)
the enactment of at least one of them in its
present form . . . would be a vast and sig-
nificant departure from the present system.”

NAB NABOBS OLD AND NEW — At left, outgoing Radio Board Vice Chairman Carl Venters and Chairman Walter May

NAB elected new leadership during its Board of Directors meeting in
Washington, D.C. last week. Tom Bolger, Pres. of WMTV/Madison, WI,
replaced Donald Thurston as Chairman of the Board.

Arnold Lerner, Chairman of WLLH, Inc., Lowell, MA and Eddie Fritts, Pres. of Fritts
Broadcasting, Inc. of Indianola, MS, were elected Radio Board Chairman and Vice Chair-
man, respectively, replacing Walter May and Carl Venters. Bob King, Sr. VP, Cap Cities
of Philadelphia; and Mark Smith, GM, KLAS-TV/Las Vegas, were elected Chairman and
Vice Chairman of the TV Board.

Here are some highlights:

o The Board reaffirmed NAB’s prewous stand on the proposed rewrite and amend-
ments of the Communications Act, opposing the spectrum fee unless it is lmposed only to
defray the costs of justiafiable regulation (R&R 6-29).

¢ NAB “enthusiastically” endorsed Radio Advertising Bureau'’s “Radlo is Red Hot”
campaign, but decided not to back it with bucks. NAB will coordmate with “Red Hot”,
during its “Radio Month” next May.

»In order to assure licensee stability, the FCC was asked to promise by Public Notice
that it will not require applicants creating or transferring AM/FM combinations to agree
to split the stations if combinations are later banned.

are shown. Center new Vice- Chairman Edd.ie Fritts; right, new Chairman Arnold Lerner.

* An energy crisis resolution, presented by Cullie Tarleton, VP of radio stations WBT-
WBCY/Charolette, was adopted to urge all NAB member stations to work with their com-
munities to create PSA campaigns to encourage energy conservation and mutual coopera-
tion of listeners.

¢ A committee will be formed to study cable radio. The Board reaffirmed 1ts support of
the present policy, which promotes free over-the-air broadcasting while introducing cable,
thus protecting the national system of local stations and their programs.

* The Department of Minority and Special Services was established to replace NAB’s
Department of Community Affairs, reflecting the shift from job placement efforts to an
information service for financing, technical assistance and station availability. A com-
mittee will be appointed to oversee this new department.

_+ Extensive renovations are planned for NAB’s building, including an engineering lab,
a new meeting room and an employee lounge. The budget has been set at $190,000.

» The Board approved that the RAB Executive Committee be authorized to pravide

seed money to the First Amendment Congress scheduled for Philadelphia, January 17, and
a second session in Williamsburg, VA, March 16-18. NAB is one of several organizations
serving on the steering committeé. -
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WCI Enters Home Entertainment Arena

Fink. currently Senior Vice President at Sony Corp. of
America, who will assume his duties as President of the
new Warners division next month. Fink will be working in
conjunction with WCI Executive Vice President Harvey
Schein. who also came to WCI from his post as Board
Chairman of Sony's U.S. operations.

While plans for the expansion have been brewing for
some time, speculation is that the new in-house arrange-
ment makes the licensing of WCI software more zttractive
than before, as WCI has stressed it is in this area that the
company will expend the bulk of its efforts, preferring to
leave the manufacture of receivers to others.

TER

Wuarner Communications Inc. recently announced
plans to enter the home videotape and videodisc software
market with the creation of a new marketing division,
WCI Home Video. In making the announcement, WCI
Chairman Steven ]. Ross said that the company intends
to involve the full spectrum of its operating divisions, in- -
cluding music, Atari electronic games, cable, “QUBE"
two-way cable, and publishing, as well as its film and
television production divisions, in the creation of consumer
software. A retail availability date for WCI products was
not established.

Heading up the new Home Video division will be Mort

Getting Mileage
Out Of Gas Shortage

Beyond 10%2-hour on-air protests and acting as a rumor clearing-
house, radio stations can ensure they get a lot of mileage out of the current
gas situation by taking advantage of several special sales opportunities
which have arisen in the wake of the shortage. According to the Radio
Advertising Bureau. these sales opportunities include: using radio as a
medium for advertising alternative transportation, as a medium through
which. auto dealers can make quick copy changes touting their models’
gas-saving abilities, and using radioc to promote tourist attractions that
motorists can reach and return on tankful of gas.

%

“Top 30-Love:” Radio Nets

Tennis Coverage

Beginning with a trade ad reading, "This year Wimbledon could be won
in your car,” and containing a toll-free number whereby prospeécts could
hear what tennis sounds like via radio, a makeshift radio network has taken
on the NBC-TV network by providing live coverage of the noted tennis

tournament’s men's and women's finals next month. Recently, NBC-TV
countered the radio web's challenge by scheduling live coverage of the
men’s finals at 9am Saturday, but the radio network will still have the ad-
vantage of a 30-hour scoop in the women's finals.

At last count, 140 radio stations in 125 markets have signed on to
carry the live coverage, which stemmed from the above-mentioned ad
generated by Golden Gaters Productions, a division of the San Fran-
cisco Gaters World Team Tennis club. According to GGP General Man-
ager Ronald Horowitz, response has been roughly double that expected
and, so far, advertisers have made verbal commitments for half of the na-
tional spots available at $2900 for a 60-second spot.

In addition, Horowitz remains undaunted by NBC-TV's recent decision
to air the men’s finals live, asking, "Who's going to be watching TV on
Saturday moming?’ GGP's coverage of the women's finals will be in drive-
time Friday, Horowitz pointed out.

for fall.

York City.

Greene & Stone Form New
Label, Pact With Atlantic

Charles Greene and Brian Stone have formed a new label, Emerald
City Records, whose product will be manufactured and distributed by Atlan-
tic Records worldwide. Initial releases on the Emerald City label are scheduled

In the 60's, Greene and Stone were responsible for producing and dis-
covering such artists as Sonny & Cher. Buffalo Springfield, Bob Lind and
Iron Butterfly. They left the music industry in 1969 and parted ways until
last year, when they decided to resume partnership in Emerald City Records.
The label will be headquartered in Warner Communications Building in New

Music for CBS. Ms. Bernardo had held the posi-
tion of Regional Promotion Marketing Manager
since 1977 where she was CBS's first black
female RPMM. In her new capacity, Ms. Bernar-
do will be working on assigned Jazz-Progressive
product on both Columbia and E/P/A labels.
She will work out of the New York office and
report directly to Vernon Slaughter, Director
of Jazz-Progressive Music/CBS Records.

J ‘{ re ‘ B :
AP . B - S
Banks Named RSO’s Nat'l Dir.
Black Music

David Banks has been named National Di-
rector of Black Music for RSO Records. Banks,
most recently an independent producer for Rich-
ard Pryor, began his music career doing local

promotion, eventually serving as National Di-
rector of Black Music For Warner Bros. Records.

Weiner Named Sales & Merch.
Dir. At 20th

Mort Weiner has been appointed Director of
Sales and Merchandising at 20th Century-Fox
Records. Weiner comes to his new position from
his current post as Director of Product Mer-
chandising for RCA Records. In addition to
having served as RCA Records' Director of As-
sociated Labels, Weiner held positions at Mo-
town and CBS Records.

Mike Bernardo Appointed
Director Of National
Promotion For CBS

Ms. Mike Bernardo has been appointed Di-
rector of National Promotion/Jazz-Progressive

Tsilis Upped To Project
Director At MCA

Leon Tsilis has been promoted to the newly-
created position of Project Director, Southeast
for MCA Records. Tsilis comes to his new posi-
tion having spent six years with the label, most
recently doing regional promotion in the Nash-
ville area. Prior to which he handled local pro-
motion in the Miami and Washington DC areas.

Reporting directly to MCA Records President
Bob Siner, Tsilis will be acting as MCA's re-
gipnal liaison with all acts on the label. His
responsibilities will include A&R, Artist Rela-
tions, Promotion and Development as well as
being actively involved with major tours. Tsilis
will be based at the MCA Nashville offices.

Carr Upped To VP At
New York Int’l

Barbara Carr has been appointed Vice Presi-
dent of Creative Services and Publicity at New
York International Records. In her new posi-
tion, Ms. Carr will be responsible for advertising,
album design and packaging, and publicity as
well as continuing in the same capacity for the
Champion Entertainment Organization.

TIP Expands Service

Talent Industry Placement. a
music industry employment service,
has expanded its activities to in-
clude Temporary Secretarial Ser-
vices for the radio, record, tele-
vision and film industries. Cate-
gories handled include: Reception-
ist/Clerk, Typist, Secretary/Ad-
ministrative Assistant, and Legal/
Administrative Secretary.

The Beep
Goes On

For those busy executives to
whom promotion means mction,
comes "Rent-A-Beep,” a service of
Page America Communications
Inc.. a New York City-based firm.
Briefly, here's how it works.

For $5 a day, the user receives
a paging device with a special
phone number. When calls arrive,
the hotel operator pages the per-
son. If he or she is within 70 miles
of the hotel, the beeper sounds.
The person then calls the hotel
operator and gets the caller's
message.

Currently in use at 100 hotels
nationwide, travelers can have a
beeper waiting for them simply
by calling Page America's "Reserve-
A-Beep” service (212) 758-3C11.

——j
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CICK KLINE
Executive Vice President

01 June 79

Dear Program Manager:

1979 has been chosen to be ''THE INTERNATIONAL YEAR
OF THE CHILD"' by UNICEF. This month, Polydor Records
i1l be releasing an album entitled, "THE MUSIC

FOR UNICEF CONCERT", with the performing artists,
writers, COMPOSETS, and Polydor donating toO UNICEF
from their revenues from this album.

As a public service, wouldn't you want to donate an
extra hour of music for "THE INTERNATIONAL YEAR OF

THE CHILD"?

ROD STEWART, DONNA SUMMER, OLIVIA NEWTON-JOEN,
THE BEE GEES, ANDY GIBB, KRIS KRISTOFFERSON &
RITA COOLIDGE, ABRA, JOHN DENVER, and EARTH, WIND
s, FTIRE sing their hits for UNICEF, distributed by
Polydor Records.

e need your help to make the "Gift of Song" successful.

Trank you.
Cordially,

PR EN

ine
Txecutive Vice-President
POLYDOR INCORPORATED

DK:1s

810 Seventh Avenue New York, New York 10019 (212) 399-7918

This space contributed by Radio & Records
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Firm To Produce, Syndicate
TV Spots For Radio Stations

Atkin & Co., an advertising and marketing firm which has over the
past eight years performed advertising services for KOME/San Jose. KGB-
AM-FM/San Diego, 39X/New York. WWRL/New York. MAJIC 102/Houston.
and KEARTH, ELOS, KHJ. KDAY. and KNX-FM/Los Angeles, has created
a new division to produce and syndicate television commercials for radio
station advertising. KDAY/Los Angeles, KBPl/Denver and KFMB-FM and
B-100/San Diego have already signed on for the new service.

Atkin & Co. will utilize the services of R&B EFX and Information
International Inc. as well as, what Atkin & Co. principal Tom Atkin de-
scribes as, “state of the art” Anicam and computer imagery. “We have the
best graphics systems available,” continues Atkin, “combined with the
optimum data flexibility for each individual station. We offer local stations
national creative imagery in an effective, hard selling commercial. We
even score original music to better enhance the visuals, as well as, to better
illustrate the station’s musical format. We feel our experience has developed
the most efficient and productive commercial format for radio station ad-
vertising. And our results are strongly supportive of our theory.”

Atkin & Co. is located at 3576 Dixie Canyon, Sherman Oaks, CA
91403 (213) 995-3240.

Traditional Families:
An Endangered Species?

The winds of social change which buffeted American families during
the 60's continue to be felt in the 70's. According to Franchellie Cadwell,
President of Cadwell Davis Savage, marketers (not to mention Arbitron)
can no longer use traditional family and sex roles to pinpoint their product'’s
target audiences because these characteristics no longer apply.

Speaking before the sales staff of the New Yorker at an annual meeting
held in Hilton Head, NC, Ms. Cadwell said today's middle-to-upper class
family in major cities and suburbs is the “no-family family” because the
traditional family no longer exists due to social trends such as working
wives, increased mobility, role reversal and a soaring divorce rate.

gy

Raised On
Radio

While television viewing levels
are at an all-time high, radio is
far from being a “dead” medium.
Writing in re:act, a magazine
published by the Action for Chil-
dren’'s Television citizen's group,
Jean Johnson claims that, “The
typical American listens to radio
approximately three and a half
hours each day, a daily average
that has increased a hour in the
last decade.”

Simultaneous Dubliiédtion
Unit Awvailable

Duplicating reel-to-reel or cassette tapes can become a real problem
in time of heavy production. This high speed audio tape duplication is
designed for such times, copying production reel-to-reel, reel-to-cassette,
cassette-to-cassette or cassette-to-reel tapes. It will also duplicate any
combination of teel and cassette copies simultaneously. Available from:
Pentagon Industries, Chicago, IL.

Bobby Vinton Weaves New Tapestry Label

Tapestry Records, a division of Rexford Products,
Inc.. has been formed by Bobby Vinton and a group of
Nevada businessmen. Vinton will be the new label's first

artist, releasing "Disco Polka" in July.

Vince Carbone heads Tapestry as VP and GM. Andi

Young &
Rubicam,
Marsteller Ad
Firms Merge

The nation's largest advertising
agency in terms of gross income,
Young & Rubicam, and one of the
top 25 ad agencies, Marsteller
Inc.. have agreed in principle to a
merger, effective October 1. In
1978, Young & Rubicam billed
$118 million in U.S. income and
more than $203 million in world
income, while Marsteller billed
$33 million domestically and over
$45 million worldwide.

Under the terms of the proposed
agreement, Marsteller will be-
come a wholly owned subsidiary
of Young & Rubicam. Marsteller
includes Burson-Marsteller, a
major international public rela-
tions firm as well as the former
Lando Inc. agency, which Mars-
teller acquired by merger last year.

|

Neutrino Radios "

Billions of neutrinos are passing
through your body every second. You
needn't worry, however, because neu-
trinos (subatomic, subnuclear par-
ticles of matter that have neither
mass nor charge) are so small that to
ensure a single neutrino’s collision
with something, over 150 kilometers
of lead would have to be placed in
the neutrino's path.

Although neutrinos are so small
that they can't be captured — scien-
tists can only record the results of
their collisions with other matter —
scientists hope the superior penetra-
ting power of neutrinos will someday
be harnessed into “neutrino radios”
which will be able to send messages
through the earth. In addition, be-
cause neutrinos travel at the speed
of light, they may be used to facilitate
communication between other planets.
All of this is, understandably, a long
way off, but it’s food for thought.

Sullivan
Subject Of
Radio Salute

The late Ed Sullivan, who
hosted a weekly variety television
show for 23 years, will be the sub-
ject of a four-hour syndicated ra-
dio special to be broadcast over
the Labor Day weekend (Sept.
1-3). The salute to Sullivan will
sport “live” performances, none of
which have ever been broadcast
on radio, and will include narra-
tion by Sullivan, who recorded
the tracks shortly before his death.

Bob Booker produced the rilly

A —

big shew via Bob Booker Pro-
ductions, and syndication is being
handled through International
Media Ltd.

Polotowsky is Director of Publicity and Advertising and
Laurie Hirsch handles production with Lloyd Morales
as production assistant. Tapestry Records is lecated at
12011 San Vincente Blvd., Los Angeles, 30049 (213)
454-0693.

CLIO Radio Ad Awards:
Dick & Bert Tops ‘Em,
CFTR/Toronto Cops One

At the 20th CLIO Awards presentation held in New York recently, Dick &
Bert emerged as the big winners in radio advertising, copping fcur of the
advertising community's most prestigious awards with the Della Femina,
Travisano & Partners agency finishing a close second with three awards.

Over 200 entries were submitted in radio advertising alone with more
than 400 originating from outside the U.S. Winning the radio advertising
award for retail stores was CFTR/Toronto, whose Darby’s “Special Dress”
spot was written by Frank Greco and produced by Gary Milmine.

SPARS Fights
For Recording Excellence

The “Society of Professional Audio Recording Studios,” with Joseph Tarsia.
Sigma Sound Studios President as interim Chairman, has been created with
the idea to insure quality and expertise in the-recording industry. The organ-
ization has dedicated itself to the achievement of excellence in the craft,
establishment of a code enumerating professional standards and the advance-
ment of engineering hardware and techniques.

“SPARS will fill a void,” said Tarsia. “We hope to aid technological pro-
gress.

Regional members of the board are studio figures Bob Liftin in New York,
Chris Stone in Los Angeles, Mac Emmerman in Miami and Glenn Snoddy in
Nashville. Some of the founding companies of the society include: Atlantic
Studios, New York; Criteria Recording Company. Miami; Filmways Heider
Recording. Hollywood; Kendun Recorders Inc., Burbank; Record Plant. Los
Angeles and Sigma Sound Studios, Philadelphia.

Membership to the society is open to any recording studio that agrees to
follow and maintain the standards set up by SPARS. Applications can be sent
to Kent R. Duncan. Kendun Recorders, 619 South Glenwood Place, Burbank,
CA 91506. The telephone number is (213) 843-8115.

EMI, Florida Firm To Produce
Digital Recording Equipment

Via a licensing agreement, MCI, a Ft. Lauderdale-based firm, will manu-
facture digital recording equipment developed by British conglomerate EMI.
A prototype of the initial machine manufactured under the agreement, the
“JH-220" digital stereo recorder, was unveiled in London recently, with pro-
duction models scheduled for installation in recording studios by the end of
this year, according to EMI.

Digital editing machines are also presently under development with a pro-
totype EMI-MCI digital editor due by year's end as is a prototvpe multi-
channel digital recorder.



"THE DEVIL WENT

WET WILLIE
"Weekend"”

DOWN TO GEORGIA"
For The WEEKEND"

THE CHARLIE
DANIELS BAND

“The Devil Went
Down To Georgia”

ADDED THIS WEEK!

wLCY KLIF add 40 KCPX  KAAY
Q105 WNAPadd30 KRQ KFYR
WOKY  WNDE WEEO  KKRC
KHJ WOHOadd25 WCIR  WEBC
B100 WHOT KSEL WGBF
WBBF KRSP WLEE  KCBN

NEW & ACTIVE

CHARLIE DANIELS BAND ‘The Devil Went Down To Geor-

gia"’ (Epic) 93/24 Moves: Up 55, Same 13, Down 1, Adds 24, including
WLCY, Q105 WOKY, KHJ, B100, WBBF, KLIF, WNAP, WOHO, WHOT,
KCPX, KRQ, WEEO, WCIR.

WCAO add 94Q 2
WKBW deb 28 WIRK add

CHUMon WGH deb 24
Z934-2 WRVQ deb 28
WLCY add KNOW 6-3
Q105 add WFLI 2313
KSTP 30-27 BJ105 deb 40
WZUU on 92X add 40
WGCL 30-29 WNDE deb 28
KBEQ add WOW add
KFl on WMEE add
KFRC on KTAC deb 29
13Q add KRSP add

WKEEdeb32 KGW deb 30
WHYN deb 36

~
-

KROY add
WEEO add
WHHY 119
G100 deb 26
WAGQ add
WTMA 128
WANS 16-10
KILE deb 32
WAKX add
WKAU add
KYSN deb 33
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What does the hit movie **Alien’’ and the Spike Jones Or

chestra have in common?.

Sounds like a bad riddle . . .
a fine actress named Sigourney Weaver . .

. . but the object in question is

. who has the lead

in the “‘Alien” film and is the niece of Doodles Weaver, the
bizarre twerp who did Beetle-Baum in Spike Jones’s classic horse

racing satire.

Incidentally, Sigourney's father is Pat
Weaver, the former President of NBC-
TV where the “Tonight” and “Today”

shows were created !

* * *®

I went out and bought some memor-
ies the other day. David Black, an en-
terprising gentleman who owns a fas-
cinating store in Los Angeles, showed
me through his entire collection of 135,000
albums and singles dating as far back
as Edison’s first hits.

The place is called the Record Con-
nection . . . and most of the out of
print stock goes back to the 1950’s. One
of my listeners, who was trying to get
copies of two albums I did a few years
back, ‘“The Hexorcist” and “Put Your
Head On My Finger” had written me
asking if I knew where he ¢ould find
them. I didn't. But a few months later,
he phoned my intelligently-built secre-
tary, Blanche Gooberman, and men-
tioned The Connection. David has ba-
sically a family-owned and operated or-
ganization . . . but if this store con-
tinues to be successful, he may open
similar places in Chicago, New York,
Houston and New Orleans. He bought
much of his stock from radio stations
who switched formats in the last couple
of years. One of my favorite titles I
shuffled acroes was ‘“Flaunt What
Mother Nature Gives You Before Fa-
ther Time Takes It Away.” It is strange
that the Mormon Tabernacle Choir
would record it, however.

*® * *®

I don’t know about the elections in
your part of the country . . . but
California has its share of unusual people
running for public office and/or cover.

I taped one of the many political spots
heard on my daily radio show over the

s

past several weeks just to give you an
idea of what’s going on in politics:

Milo S. Zoon Political
Commercial — 60 Seconds
. . . G.O. Show

Announcer: The following Politi-
cal Announcement was paid for by a
check that bounced and the Committee
to Elect Milo S. Zoon.

Zoon: “Hello. Like many of my fel-
low citizens, I believe that government
is not only too big, but clumsy and un-
manageable as well. That is why I,
Milo Zoon, ask your support this com-
ing Tuesday. One of the important
points of my program is to seal the
doors and windows of all government
buildings for a period of three years.
Yes . . . I said seal them up. Cut the
phone wires and allow the government
ployees inside to work it out for them-
selves. The food supply in most of those
buildings couldn’t last more than a day
ortwo . . . But at the end of the three
year period, when we unseal the build-
ings, we can then reconsider whether
we want government to go on as it was,
I hope you will vote for me and that
you study my program . . . which in-
cidentally is a program I bought at last
year'’s UCLA-Stanford Game during
the half. Thank you.

Amnouncer: The preceeding was paid
for by the Committee to Elect Milo
S. Zoon by the State Home For The In-
credibly Awful.

What's amazing to me is how a man
like that with violent overtones could
ever run for public office. And the fact
that he was overwhelmingly elected is
even more amazing.

* * *
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{k KNEW /SAN FRANCISCO CONVERTS TO COUNTRY

BRUCE MORROW JOINS WNBC FROM WABC
TO REPLACE WOLFMAN

NUMBER ONE FIVE YEARS AGO — “Rock The Boat"
— Hues Corporation (RCA)
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Rod Stewart To Star InFirst TV Special

NBC has signed Rod Stewart to star in an hour-long special for the 1979-80 season. Foot-
age from his recent concert tour will play a part in the show, but guest stars have not yet
been set. NBC also has Mel Brooks set:for his first TV special during the fall . . . Sonny &
Cher are sét to reunite on the “Mike Douglas Show" July 16. Also appearing are both of Cher’s
children, plus semi-current boyfriend Gene Simmons of Kiss . . - Brent Burns, composer of

the gasoline novelty “Cheaper Crude Or No More Food," will appear on “Mike Douglas” July 10
(7-17 in some markets). . ‘
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A NEAT AWARD FOR ANITA WARD — Juana/TK artist Anita Ward had the honor of making her
“American Bandstand” debut recently, and leamed that her “Ring My Bell” single had rung enough

cash register bells to go gold. She’s pictured with the show’s host Dick Clark.

CBS Ties ABC In Ratings,
Wins By Nose In Share Figures

CBS and ABC ended up in a Nielsen ratings tie for the week ending June 24, but when
share figures are added in, the nod goes to CBS, 29.6 to 29.4. The ratings statistics were 14.9
average ratings for CBS and ABC and 12.9 for NBC. CBS also managed to take six of the top
ten places, an unusual accomplishment in an area where ABC has dominated with ‘seven or
eight for much of the season (compared to this week'’s four). NBC did not place in the top 15.

“Three's Company” gave ABC the week'’s leading program, followed by 2) “The Jeffersons”
(CBS), in its top performance of the year by far 3) “Taxi” (ABC) 4) “Alice” (CBS) 5) “60 Minutes”
(CBS) 6) “Mork & Mindy” (ABC) 7) “All In The Family” (CBS) 8) “Happy Days” (ABC) 9) “One
Day At A Time” (CBS) and 10) “MASH"” (CBS). “60 Minutes” was the only non-repeat program

in the top ten.
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LAST WEEK’S BREAKER!
THIS YEAR'S SLEEPER HIT!
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126 R&R REPORTERS! ADDS THIS WEEK INCLUDE:

99X-FM wzzp Y95 KJRB

WCAO WOLF KEEL wJBaQ

WPEZ F105 WFMF WFBG

KDWB WAXY 92X add 38 KSEL

CKLW Y103 KZ93add20 WLEE add 30
WOHO add 29 WNAM
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Rip "N” Read

Monday July 9: An Example Of How Things Used
To Be Fast, Whereas Now They’re Usually Half-Fast

One of the big complaints about life is all the paperwork and red tape you have-to go through to get something
happening. It was not always this way, a point easily proved by what happened 74 years ago today.

July 9th of 1905. If the historical flavor of '05 doesn’t jump rapidly into your mind, that year your grandmother was
singing *“Wait "Til The-Sun Shines Nellie”” and *“‘In My Merry Oldsmobile,” and the hot new stage play was *“The Girl Of The
Golden West." The Wright Brothers' plane had flown only 214 years before.

Death Valley Scotty (Walter Scott) walked into the headquarters of the Santa Fe Railroad in Los Angeles just before
lunchtime. 74 years ago today, with a pocketful of money and an adventurous idea: he wanted to hire a train to break the
transcontinental speed record to Chicago. The record was about 58 hours, and Scotty peeled $5500 dollars from his bankroll
to buy the trip in 46 hours.

What paperwork? By lunchtime the very next day the Santa Fe had its most monstrously huge engine hooked to a
baggage car, dining car and standard Pullman . . . and was set to jet, with track cleared and relay engines and crews
organized the whole way across California, Arizona, New Mexico, Colorado, Kansas. Missouri and Illinois. The Scott
Special did in fact cover the 2265 miles in even less than the agreed-on 46 hours, hitting 9%mph across the Southern
California desert and 106mph through some villages in Illinois. where crowds of people lined the tracks cheering as the
Santa Fe screamed past. . .

They made it in 44 hours 54 minutes, establishing an average speed of about 50mph despite half the trip going through
the Rocky and other mountain ranges.

That impresses me. Guy walks in with money, has a special train on its way the next day. Call a railroad and try to set
that up in a few hours today and they’d laugh at you.

0.]. Simpson turns 32 today. We've thought of him as Orange Juice so long it's difficult to remember he started out as
Orenthal James Simpson.

At the U.S. Patent Office on this date the doughnut cutter was patented in 1872, the corncob pipe in 1878.

203 years ago today the Declaration of Independence was read to colonial troops in New York. Their response was to
yell a lot and tear down a statue of the King of England (1776).

Full moon tonight.

Voyager 11 passes Jupiter and heads toward Saturn.

Tuesday July 10: The Monkey Trial

In May 1925 Tennessee school teacher John T. Scopes was arrested for the forbidden act of teaching the Theory of
Evolution, a state law enacted because fundamental Christians wanted their children taught the Bible version of the
beginning of human life (rather than the descended-from-apes version). What became widely known as the Monkey Trial
began 34 years ago today. One of Scopes’s lawyers was Clarence Darrow who over the 11 days of the trial totally outclassed
prosecuting attorney William Jennings Bryan. The famous attorney and orator died five days after the trial ended.
supposedly from the strain Darrow put him through. Scopes actually lost the case and was fined $100. but became a winner
on appeal to the Tennessee Supreme Court.

The current size of U.S. money was made official 50 years ago today (1929).

Birthdays include Arlo Guthrie who is 32, Arthur Ashe hits 36. actress Sue Lyon reaches 32. Cher filed for divorce
from Greg Allman four years ago. ten days after they were married. The Illustrated Rock Almanac says Greg had
fallen face-first into his spaghetti a few days earlier, **splashing Cher with tomato sauce."”

The Telstar satellite was launched on this date in 1962. This is the 15th anniversary of the Beatles' release of “‘A Hard
Day’s Night™ (1964).

35 years ago today, with America deeply in the Second World War. a major South Pacific victory occurred on the island
of Saipan . . . with American forces using conventional rifles and artillery, unaware the Atomic Age was but a year away
and would end that war in the flash of the first A-bombs. '
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WCAO deb 29
KRBE add
Z93 add

WTMA 1-1
KFYR add
KKLS add

WISE add

%
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: WCIR 29-21
KNUS 36-26
WGLF add

P
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<. WAGQadd
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irst album for EMI AMERICA

WMEE add
KNOW 8-6'
KTAC add
KGW add -
KROY add
KPAM 3-1
KYNO deb 26
KMJC deb 27

Wednesday July 11: The Great American Duel

174 years ago today. in 1804, two famous Americans fought a duel with pistols . . . a duel that put patriot Alexander
Hamilton in his grave. Aaron Burr had been defeated in a run at the governorship of New York. primarily through the
effort of Hamilton, and near the Hudson River in New Jersey they settled their personal differences with dueling pistols.
Burr was a better shot and the wound he gave Hamilton caused his death the following day.

Actor Yul Brynner is 62. Tab Hunter becomes 48. Their names at birth were Taidje Khan Jr. and Arthur Andrew Kelm.

The U.S. Air Force Academy is 24. '

_Thursday July 12: Panama Canal Opens |

The Panama Canal formally opened 65 years ago (1915). -

Bill Cosby is 42, pianist Van Cliburn is 45, comedian Milton Berle celebrates his 71st birthday and thinker/designer
R. Buckminsw.. Fuller is 84 . . . unless something happened I didn't hear about . . . and knowing how helpfu! some of
you are in pointing out errors here, I'm surely gonna hear about it if Berle or Fuller died. Then my Terrible Mistake Alarm
will go off again. But as I often mention, the corrections are sincerely solicited and gratefully incorporated into my research
material so mistakes don't happen a second time. A lot of the books I get stuff from are imperfect like me.

Friday July 13: The Year’s Last Friday-The-13th

Cheech Marin {(of and Chong) is 33, and Jim-who-became-Roger McGuinn (The Byrds) turns 37. Queen released
their first album six years ago today.

The most deadly riot I've heard of in the U.S. began 116 years ago today, when about 50.000 Civil War draft protesters
started burning buildings and killing police and black civilians in New York (in 1863). When troops finaly got the upper
hand 1200 people had died. :
~  On this date in 1881 Billy the Kid was shot to death at Ft. Sumner, New Mexico.

KXX106 14-2
WERC 11-2
WKIX add
WFBR add
WQXI add
KOFM add
KRAV deb 18
K293 add

A HIT from ROBERT JOHN'S f

KSTP deb 30 :

Readers wishing to contact Brad Messer may do so ¢/o Radio & Records,
. 1930 Century Park West, Los Angeles, CA 90067
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Budgeting For Research

udgeting! What a horrible topic to have

to discuss on a beautiful summer after-

noon, but the research process marches
on! Last week | discussed the value of research
information and its importance in moving toward
a budget decision. It would be nice to be able to
set research budgets based on value alone, but
obviously the cost of research activities must
also be brought to bear on the decision. Hope-
fuly, the information value of any research will
far exceed the cost of that research, or the re-
search is simply not worth doing.

he potential value of information in

T terms of improved decision-making can
be thought of as the return from a re-

search expenditure. The expenditure itself should
be thought of as an investment rather than an
expense. Thus, a key to looking at the budget
decision of research is to look at the expected
return on research investment (RORI). Just as the
organization as a whole is concerned with its
overall return on investment (ROI), the research
activities of the organization should face the
same test. That is, any proposed research should

easiest to compute the cost of research when the
project is “farmed out’ to an independent re-
search supplier or consultant, because they will
write out their price for you in black and white.
Computing the cost of internally-conducted re-
search is more difficult owing to the ““hidden”
nature of many of the costs. But with a little
thought, and by asking people to keep track of
the time and resources they devote to research,
even internal costs can be uncovered.

to allocate, up front, to a research effort.

The question facing us here is how much
The question cannot be meaningfully

answered unless you have gone through the prior
steps in the research process, culminating in an
assessment of information value. Suppose infor-
mation value is in the range of $10,000. Let’s
further suppose that your station’s ROl is about
11%,; in order to achieve. an RORI of at least
11%, then, the total budget for the research pro-
ject should not exceed $9000. And don’t forget —
the $9000 figure includes all those indirect and
hidden costs mentioned above, so dollar expen-
ditures must be even lower than $9000.

decreases company profits) . .

““Any-proposed research should not be considered an expense (which actually
Rather, research expenditures should be ex-
pected to multiply themselves in the form of increased revenues.”

il
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not be considered an expense (which actually
decreases company profits), nor should research
be a break-even activity which merely preserves
the status quo on a profitability dimension. Rather,
research expenditures should be expected to
multiply themselves in the form of increased
revenues, thus generating a positive RORI to the
company.

ow, insisting on a positive RORI may

ound outlandish or even impossible,

but it isn’t. If you cannot at least estimate
the RORI of your research effort, then you haven’t
really stopped to assess the value of the informa-
tion you’re getting (or even worse, you don’t
even know the exact costs of your research!).
While RORI may not be calculable in precise terms,
you should at least be able to come up with
reasonable “ballpark” estimates that will help
guide research decision-making.

Focus On Costs

et’s focus for a moment on the cost side

l_ of the equation. What are some of the
costs of market research? Dollar expen-

ditures for data collection are the most obvious
costs, but there are also the costs of manage-
ment time spent on the project, overhead costs
associated with the facilities devoted to research,
and other forms of indirect costs. It is perhaps

Research Design

t this point, you have established an

upper bound on the research cost — it

cannot exceed the $9000 figure and still
leave you with an adequate RORI. The cost
of doing the research will hopefully be even
lower than the upper bound figure, however. In
order to determine research costs, it is necessary
to begin thinking about research design, the
next stage in the research effort. You can either
do this yourself and attempt to come up with a
preliminary research design, or if you are planning
to use a research supplier, they can be brought
in at this point and asked to generate a research
proposal. Either way, the research design would
flow from the research problem statement and a
considération of the decision to be made as are-
sult of the research.

s part of the preliminary research design,

‘a method of data collection would be pro-

posed (e.g, a telephone survey), which would
carry with it a cost. If this cost is within acceptable
limits when coupled with other indirect research
costs, then you may want to accept this prelimi-
nary research design as is and set the budget on
that basis. More often, however, the costs will
initially be greater than warranted by the value
of the research and you will have to compromise
the design to lower the costs. This will happen

Stages in the Market
Research Process

l Problem Definition |
i
Decision To Be Made

Value Of Information

Budget Decision
.
Research Design

—Z

Sample Design

|

ot
Data Collection
-

L—Il—i_—-d_

e
Data Analysis
——
e
Interpretation

Decision

]

more often for smaller research projects where
the value of information is not high. For larger
projects, you may actually want to revise the
costs of research upward after an initial cut at
the research design, simply because it is impor-
tant to spend enough to ensure an accurate answer.

ctually, for small projects you may have

to accept a lower than desirable RORI

owing to the fixed cost associated with
mounting a research effort — it takes as much
paperwork to issue a $200 check as it does to
issue a $2000 check. In contrast, a very large
research project may offer a very high ROR! due
to the magnitude of the intended decision. How-
ever, large projects aren’t mounted very often,
so the appropriate ROR! to consider may be the
total RORI for the year, spread across all pro-
jects, large and small.

y now it must be evident that having the

value of information specified in advance

is absolutely essential to a rational bud-
geting process. Similarly, determining the costs in
advance is important and involves the Research
Design stage to some extent. The final budget
must therefore be reflective of not only research
costs and value, but also of an anticipated re-
search design.

hat is particularly important about the

approach to budgeting that we’ve dis-

cussed here is the focus on RORI. While
there are no hard numbers to plug into an RORI
formula, the concept itself is valuable in that it
helps to ensure that you are not overspending
on trivial research nor underinvesting in impor-
tant research efforts. Thus, a consideration of
RORI should help you to get the most out of
your research dollar!

Dr. Richard J. Lutz is Asso-
ciate Professor of Marketing at
UCLA‘'s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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July 12 Austin, Texas

July 13-14 Houston, Texas

July 15 New Orleans, Louisiana
July 17 Birmingham, Alabama
July 19 Nashville, Tennessee
July 20-21 Atlanta, Georgia

July 23 Virginia Beach, Virginia
July 24-25 Asbury Park, New Jersey
July 28 Boston, Massachusetts
July 29 Pensauken, New Jersey
July 30 Washington, D.C.

July 31 Poughkeepsie, New York
August2 New York City

August6 Chicago, lllinois

August 7 Buffalo, New York
August9 Cleveland, Ohio

August 11 Chicago, llinois

August 12 Milwaukee, Wisconsin

LETT

Management PDQ Directions, (213) 550-4000
Leo Leichter (213/559-5000
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stablilize 1ts audience listening span
while not losing any more cumes.

Time Spent Listening
Key To WKTU Dip, WBLS Rise

Prophets across the country have pre-
dicted that WKTU, disco king in New
York, would take a slide in the Arbitron
ratings. It was virtually inevitable that
WKTU could not keep the torrid numbers
shown in their first two disco-formatted
sweeps, but many wondered what would
cause the decline. In the New York metro
WKTU slipped from a 12+ share of 10.3
in the Jan./Feb. book to a 7.6 share in this
report. While average audience declined
by 26% overall in the metro, and cume
dropped by 11%, the most significant cul-
prit may be a reduction in time spent lis-
tening to WKTU, correlated with an up-
swing in this.area by WBLS.

The Overall Picture

The printouts below show the story
for the last three Arbitron surveys, mea-
suring the full brunt of disco’s impact on
WKTU. WBLS, as well as AM giant WABC,
are also shown for comparison purposes.
Besides time spent listening, average and
cume estimates and ratings are shown for

the stations ‘in Table 1.
Note that WKTU’s average daily

audience tune-in eroded from a peak of

109 minutes per day (in J/F) to 91 in this
sweep, a 17% decline, while WBLS has
grown steadily and shows a three-book

increase in time spent listening of 61 %.

See Table 1.
18-34 Key Demo

In the crucial 18-34 demo, which
makes up about 60% of the audience for
WKTU and WBLS, WKTU’s audience lis-
tening span stayed fairly stable, although
the number of listeners is declining. WBLS’s
audience loyalty has almost doubled in
the last three books, from 63-118 minutes
per day with the station. The 18-3% charts
show the details. See Table 2.

Whether the cause of the WBLS re-
bound and the WKTU slide is due to pro-
gramming or promotion factors, I'll leave
to the format editors or for our special
Ratings Supplement. However, it’s inter-

‘esting to note that if you combine the

WKTU-WBLS audiences for the last three
books, the combined stations’ estimates for

both 12+ and 18-34 are stable. The audi-
ence may be shared by the two stations,

but the future looks brighter for WBLS if
it can continue to keep listeners tuned
longer.
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atlngs “WKTU must try to find a way to

Week In Review

The WKTU Slide
What Caused It? See article below.

Arbitron to reissue Bridgeport, Connecticut
book.

A/M 79 report does not contain 52 diaries for
a portion of Fairfield County. N.Y. SMSA por-
tion of Fairfield. which was added to the mar-
ket last summer. was not included when the
April/May book was processed. Revised and
corrected version of the market report will be
issued July 11. No other market reports af-
fected by thiserror.

Burke International Research Corporation.
parent of Burke Broadcast Research. con-
tinues expansion.

BIRC signs letter of intent to buy three com-
ponents of Booz Allen Marketing Services
Group. Acquisitions give Burke additional ex-
pertise in field of ad campaign effectiveness
studies.

The Challenge For WKTU
At first glance it appears as though

WKTU has the worst of all possible
worlds — fewer cume listeners, and those
who do tune in are staying with the sta-
tion for shorter periods of time. However,
WKTU is still No. 1 in New York (average
share 124), and thev certainly will, indeed
must, try to find a way to stabilize their
audience listening span while not lasing
any more cumes. Suffice it to say that if
they fail in this task, their three-book reign
as No. 1 in the Big Apple will be at an end.
We should know in September as the sum-
mer Arbitron reports are released.

MARKET EBUY MARKET RANIO QUANTITATI]VE

Table l —' Table 2 “ﬁ

ANALYSTS MAKKE T+ HUY MAKKET RANID GUANTITATIVE ANALYSIS
TIME SFENT LISTENING REFORT NEW YORK METRO TTME SPENT LISTENING REFORT NEW YORKN METRO
SEX/AGE! ADULTS 12+ ARETTRON: AFR-MAY'79 SEX/ZAGE D AIULTS 18-34 ARBITRONS AFR-MAY’79
POF(00) ! 138470 DAYFARTS: MON=GUN« 6AM-MII! FOFCO0Y 1 4361 XMING/Diay  DAYFARTSD MON-SUN, 6AM-HIT
XMINS/DAY AVG . 174 HR.  WEEKLY CUME RANK STATIONS LISTENED
KRANK STATIONS LISTENEDL QTR.HR. (00) RATING  CUME(00) KATING = S s =
e ey o e EES RS st e M Rra e card mmxomoie i UBLE)‘“F'M 118
1 WRLS-FM 103 1597 1.2 16753 12.1 2 WNTU-FM 106
2 WKTU-FM 91 1910 1.4 22727 16.4 3 WAHC-AH 56
3 WAEC-AM 54 1469 1.1 29534 21.3 - - e e - . S .
XAVERAGE DIAILY TIME-SFENT-LISTENING (FER CUME FERSON) FOK KAVERAGE DAILY TIME-SFENT-LISTENING (FER CUME FERSON) FOR
SELECTED STATIONS IN THE ABOVE DAYFART(S). SELECTED STATIONS IN THE AKOVE DAYFAKT(S),
TIME SFENT LISTENING REFORT - NEW YORK METRO TIME SFENT LISTENING REFORT NEW YORK METRO

SEX/AGE: ANULTS 124 ARKITRON: JAN-FER’79 SEX/AGE: ADULTS 18-34 ARBITRONY JAN-FER’79
FOF(00) 138470 [AYFARTS: MON-SUNy 6AM-HIN FOF(00) ! 45361 XMING/DAY  DAYFARTSS MON-SUN,6AM-MII
*MINS/DAY AVG. 174 HR.  WEEKLY CUME KANK STATIONS LISTENED
RANK STATIONS LISTENED QTR.HR.(00) KATING  CUME(00) RATING =zz zuzams
mTEm ERRESSES B S 2 ] EETSWSSSSmS mESEs = =Rmm T 1 WKTU- FM
1 WKTU-FM 109 2593 1.9 18.6 2 WHBLS-FM
2 WELS-FM 88 971 0.7 11935 8.6 3 WARC-AM
3 WARC-AM 54 1560 1.1 31360 2006 e E Bl L IETENDNG N ) _ o
TIME SFENT LISTENING REFORT - NEW YORK METRO spx/aé}: Anﬁl{g'fgfqaﬁﬁFUkl T NEW Yohgr:§ggék, GET-NEY 58
p=19 " R = T B s < M =
SEX/AGE: ADULTS 124 ARBITRON: (OCT-~NOV’?78 FOFCOO): 45361 DAYFARTS ! MON-SUN»&AM~MIT
FOF(00): 138470 DAYFARTS: MON-SUNs 6AM-MTT XMINSG/TtAY '
»
KMINS/DAY AVG. 174 HR.  WEEKLY CUNE :
RANK STATIONS L ISTENED
RANK STATIONS LISTENED QTK.HK.(00) KATING  CUME(00) FRATING AR STATIUNS THTENG Bl
ToRTE== mEmmImmESEEmE EEEmnm EE S e C —F
1 WKTU-FM 106 27684 2.0 28277 20,4 ¢ 52£?~A2 12:
2 WBLS~FM 64 758 0.5 12845 9.3 - s g e
3 WABC-AM 58 1743 1.3 32187 23.2

Jhan Hiber. R&R’s Research
Editor (and former Manager
of Arbitron Radio). welcomes
vour questions about ratings
and research. Call Jhan at
213-553-4330 during business
hours. California time. If vou
care to leave vour message or
question anonymously, or
need to call during non-bus-
iness hours in California, call
and leave your message on
our 24-hour line, 213-552.
3525. Jhan will get back to
vou ASAP.

Q&A

Readers who saw our interview with RAM Research President Jack McCoy asked the follow-
ing: “What is RAM’s policy about unlisted telephones — do they have some way of tapping this
potential sample, or do they rely on the listed phones only?”

RAM relies exclusively on sample pulled from listed telephone directories. According to McCoy,

there is no way to properly sample unlisteds and still keep your sampling proportional (to pop-
ulation) by zip code.
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the #1 topic
going around
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SPOTS THAT MADE THE FEDS SEE RED

And these?
How about this?

Shakes.”’
And this?

. If you guessed ‘‘a fragmentary sentence”’

in the second example or that the products
named are entirely fictional, you're missing
the point. Imaginary products notwith-
standing, all of the ad copy reproduced
above was real. All of the above ad copy has
also recently been the subject of scrutiny by
the National Advertising Division of the
Council of Better Business Bureaus and has
since been exorcised from subsequent spots.

Mommy, Where’s Data?

Why? Because, in the first example, the
NAD held the popcorn manufacturer’s claims
(along with the line quoted, the manufac-
| turer claimed that Pow-R-Pop cost less and
| tasted better than gourmet popcorns) were
objective statements requiring substantia-
tion. Upon investigation, the NAD was ad-
vised that the ads had been dropped.

Similarly, the smoke detector copy, in
addition to the quoted passage, also trum-
peted the Hell’s Bells units as providing the
earliest possible warning. The manufacturer
informed a skeptical NAD that the ads were
only a test (most likely the same one their
}smoke detectors passed with such flying
colors) and that they would be revised. The
revised copy read: ‘“‘Hell’s Bells smoke de-
tectors are proven to be the most reliable
early-wammg fire protection detectors ever
developed.” When asked to provide further
data to illuminate these claims, the com-
pany informed the NAD that the revised
copy was no longer being used either.

The latter two examples arose from in-
vestigations conducted by the NAD’s Chil-
dren’s Advertising Unit, who opted that the
term “triple thick’’ might imply that Hipp
(high protein plus — for those of you out-
side California) Shakes were three times
thicker(!). Again, the manufacturer was
asked to supply substantiating data. During
the course of review, the Children’s Unit
was told the term had been deleted from fol-
lowing ads.

“Just”’ A Problemx

A. Crowley’s magic kits came into con-
flict with the Children’s Unit over their use
of the phrase “just $1.98.” Federal guidelines
state that advertisers should avoid using
the terms “‘just’ and “‘only”” when describing
an item’s price. In addition, ads for the
magic kit contained copy which read: “Ma-
gic is a lot of fun. Helps a youngster develop
poise and confidence. Makes him the center
of attention.” The Children’s Unit notified
the manufacturer that ads should not sug-
gest that by purchasing a product, a child
will gain more acceptance (it is apparently
within limits for manufacturers to make
such claims for products designed for adults).
Not surprisingly, when informed of the Chil-

What’s wrong with this sentence?
““Pow-R-Pop popcorn is full of flavor, not air.

“Hell’s Bells smoke detectors are best. Rated be st by test.”

“Try our new Taste O’ Tuna fishburgers and our triple thick Hipp

. and best of all, kids, A. Crowley s magic kit is just $1.98!”

dren’s Unit’s findings, the manufacturer
explained that the ads in question had been
discontinued.

Whether you view these actions as further
examples of bureaucratic meddling with
our free enterprise system or as providing
our populace with needed protection from
Madison Avenue hucksters, the lesson to be
learned from these recent developments is
quite simple. Copywriters must be aware of
precisely what they can and cannot say in
their ads. This applies to radio as well as
other forms of ‘media. However, let it be
noted that all of the infractions cited by the
NAD were for either print or television
campaigns. Broadcasters should also be
aware that recent government rulings have
found that the conveyors of the information
(radio and TV) are responsible for any wrong
information they may provide. In short,
your station is responsible for verifying the
facts of all commercials you air. National
buys are less likely to be a problem because
agencies warrant the spots, but for local

CopyWr'iter' Violations

stack of comic books, sit down with a pack
of Herky Jerky meat snacks.” The NAD felt
such a suggestion could encourage children
to overeat(!). In the spirit of cooperation
the meat snacks manufacturer discontinued
the campaign.

Along with discouraging aberrant social
behavior, copywriters must take care not to
create misleading copy. For example, As-
Best-As-Decor drapery fabrics claimed

their drapery was smoke and fire retardant

and suggested that in the event of a fire,
their product would help decrease the chance

of death due to smoke and gas inhalation.

When a competitor complained to the NAD
that the ad was “‘unfair and misleading,”
exploited fear, and ‘‘conveyed the impres-
sion that the competitive product was un-
safe,” the NAD looked into the claim. While
the NAD agreed with As-Best-As-Decor that
the drapes did give off less smoke when lit,
this advantage could not be translated into
a life-saving claim. The ads were subse-
quently withdrawn.

A second example of what the NAD con-
sidered to be misleading copy read: ‘“Behold
the interchangeable world of Alphornauts.
Introducing the most incredible starship
ever — the remote control, motorized —
Search ‘N’ Destroyer.” The NAD Children’s
Unit felt that the manufacturer’s copy was
suggesting that the Alphornauts (space
people figures) came in the same package

as the Search ‘N’ Destroyer. Furthermore,

— Avoid making unsubstantiated claims

— Be careful of product-to-product comparisons when men-
tioning a competitor’s product by name <

— Avoid copy which misleads the consumer

— Avoid copy which may encourage questionable behavior

— Be aware of existing ad guidelines, especially recent deci-

sions

o AR T R IR AT I IR T

spots, the station is supposed to verify the
copy.

If either yourself or a member of your
staff is writing copy for your local accounts
(be it for Sy Clop’s Tee Vee Repair or Aunt
Thrax’s feed grains) you should take every
precaution not to create situations which
could result in possible legal or governmental
action against yourself or your clients. In
addition to unsubstantiated claims and use
of specifically forbidden phrases, the NAD
frowns upon both advertising copy which
may mislead the consumer, and copy which
might encourage questionable behavior.

IQuestionable Intent

In the latter case, the NAD Children’s
Unit’s action inspired by copy created for
Herky Jerky meat snacks is a prime example.
The copy said, ‘‘Next time you sit down toa

the copy also claimed the cruiser was “‘self-
powered,” but the Children’s Unit was un-
clear as to which parts were “self-powered.”
The NAD holds that copywriters should be ex-
tremely careful about using such all-en-
compassing terms as “self-powered” and
that, if used, they should refer to specific parts.

Claims Are The Name Of The Game

Most of the NAD’s concerns, however, lie
in the area of unsubstantiated claims. In
addition to the cases cited earlier, the NAD
demanded explanation to the following points
of product puffery: Rivera Global Travelers
Chex boasted of immediate refunds for lost
or stolen checks when in fact, their refunds
are only partial. Similarly, a car rental
agency alleged that members of their ““Get-
away Kar Klub’’ would find rental cars

.| made the claim stick. As did the manufac-

By Don Waller

waiting upon arrival. Upon NAD investiga-
tion, the ads were shelved.

Perhaps the most outrageous of these un-
substantiated claims was advanced by the
volleyball manufacturer whose self-serving
copy read: ‘‘Sosumi is the world’s No. 1
volleyball for four good reasons.” The NAD’s
search for supporting data netted the ad’s
discontinuance.

Also indulging in poetic license was Mysta-
Cool air conditioners, who touted that in
head-to-head competition, Mysta-Cool’s su-
perior efficiency made a “dramatic dif-
ference.” Alliteration notwithstanding, the
NAD, after examining the claims, vetoed
the copy on the grounds that the differences

were not great enough to support such an

extravagant claim.

More subtle, but equally objectionable,
was Behavior-Self Systems’ claims that it
was a unigue system to achieve permanent
weight loss and that dieting, drugs, or pills
were not necessary to achieve the desired
results. Since the Behavior-Self System was
an electronic learning tool monitoring the
amount and speed of food intake and thus
was intended to reduce the amount of food
consumed, the NAD held an explanation of
the claim of no dieting was required.

Objections Overruled

Not all of the NAD’s objections resulted in
discontinued copy, however. Eau Dear Roll-
On antiperspirant crowed that it was *‘strong-
er than your he-man spray,” and, since it
did not identify a specific aerosol in ads,

turer of the From Chic To Sheik Bebe Doll,
whose ads featured the doll with four dif-
ferent outfits posing on a modeling stand.
While the NAD Children’s Unit wanted to
determine if the ads clearly showed how the
product worked, their investigation found
the campaign within acceptable guidelines.

Other companies substantiating their
claims included Marin-Ade natural soft
drinks, whose claims of no white sugar, no
preservatives, no artificial color, cr artificial
flavor raised eyebrows at the NAD; and the
Hamilton Mint Corp., whose mail-order
limited edition Valentine’s Day pendants
were, in truth, a limited edition.

In conclusion, copywriters should keep
abreast of the latest guidelines set down by
govemment as regards what they can and
can’t say in ads, paying particular attention
to the realm of unsubstantiated claims. A
basic rule of thumb in these instances should
be, “If you don’t have the data (to back it
up), it doesn’t matter (leave it out}.” Second,
copywriters should be especially careful of
making product-to-product comparisons
when a competitor’s brand name is involved.
Third, copywriters should refrain from
creating copy which may be viewed as
being of questionable intent. Not only are
your customers likely to become irate, but
your competitors are far more likely to sic
the NAD on you. Either way. it's just not
worth it. Your station will do far better to
impress your clients and listeners with your
professionalism when it comes to creating
and airing spots than by your willingness to
involve them in a government investigation.

il



NOTHING CAN STOP
LAZV RACER. _

WGCL/ex-31 KBOS | WARE KFIvV
KRBE/HB WJNC KCBN WBBF
WOLF KCPX/HB WHAV WAQY
wzZDQ KELI KNX-FM KKRL
wJBQ WFLB WPHD KLNQ
WFEA WMFJ WKAL KCNB
WRAQ KLWN WFIS WCNL
KWAZ WIGY KEZR WJOY
WwCOD WNOX/HB-28 KWAV WDEV
WBBX WﬁNO WWNH
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“"HEAVEN
MUST HAVE
SENT YOU”

7" single: M-1459F
12" disco single: M-OO0O20D1

The totally outrageous
~ new single from

BONNIE
POINTER

THESE R&R REPORTERS
BELIEVE THE HIT

WRKOdeb28  WTIX 38-34
WZZP on WNOE 16-15
KFl on WFLI deb 28
KEARTH add 30 WHHY add
13Q add WSEZ add
WAVZ 30-28 KAYC 35-32
WBBF add . . . AND MANY
WHYN deb 39 OTHERS!
WICC add

AL

MOTOWN®

The first digital smash!
On Motown Records

R&R/Friday, July 6, 1979

You have to wonder who started this one and why . . . Street Talk was very heavy from Los An-
geles to points east that a major shakeup was taking place at Elektra/Asylum, including the loss of
several high-ranking officials. The entire story was untrue!

Another potentially nasty rumor got started that Chuck Martin would be exiting KHJ/Los
Angeles. Again, not true . . . in fact, even though the station was down overall 12+, they were quite
pleased with the adult performance of the station in the recent ARB. Chuck is staying.

Reportedly WABC/New York has discontinued checking retail sales on 12-inch disco product. It's
back to the old reliable 45 rpm single sales for the AM rocker.

The Doobie Brothers threw a big bash (in celebration of their 10th Anniversary) at L.A.'s famed
Friar’s Club last Sunday night (7-1). Much to the surprise of the invited guests, the entertainment
turned out to be the Stax-Volt Revue complete with the one remaining original Bar-Kay, the Mem-
phis Horns & Rhythm Section, Rufus & Carla Thomas, Eddie Floyd and Sam & Dave (not Jake
& Elwood!). For the musical finale the entire group got together on stage for a rousing version of “Soul
Man" and were promptly joined by the Doobies, the Jacksons, Bonnie Raitt and Kenny Loggins. It
was quite a night and a great party, as the Doobies prepared to open seven sold-out nights at the
Universal Amphitheater.

Street Talk in the Northeast says that WAVZ/New Haven is about.to switch formats fram Top 40
to Beautiful Music! But, before you panic at the loss of another rock-radio legend, it looks like the en-
tire WAVZ operation will be transplanted over to its FM station, WKCI. An interesting development,
should it come true.

KUTE/Los Angeles has taken a slightly different programming stance, away from their former
“all disco’ approach. They are now billing themselves as “disco and more,” and insiders are
speculating that the West Coast presence of Frankie Crocker is the reason. Frankie, in town from
WBLS/New York (KUTE's sister station), is apparently helping KUTE “get it together.”

Bob Pittman, PD of WNBC/New York, will take that long walk on July 27th . . . he’s getting
married.

Frank Zappa has fired his band, cancelled his tour and gotten a crewcut! What does it all mean?
We don’t know.

WBCN/Boston has been sponsoring a “Battle Of The Bands” over a period of several weeks and
during the recent semifinals held at a local nightclub, the audience was treated to a guest set by *Jimmy
& The Juke Joints.” Jimmy and his band turned out to be EMI America artists the J. Geils Band.

Nigel Olsson was going to be charged with vehicular homicide by the Atlanta Police following a
traffic accident in which another man died after being struck by Nigel's car last week. However, the
charge may not be filed due to the fact that the “Stop” sign which Nigel allegedly “ran” was partially
obstructed from view by foliage. Details later on this one.

Charging the whole incident was pre-planned in the first place, WTTM/Trenton News Director
Chris Canali was fired by Bo Weaver following Weaver’s on-air gasoline protest last week (R&R
6-29). “They told me they didn’t like my opposition to the promotion, but I think it was just a lot of
publicity,”” Canali said as he exited the station. '

David Carrico has set up an independent promotion/marketing firm in the Northeast.
Working out of New Milford, CT, David will cover the state of Connecticut, Western Massachusetts
and the tri-city area of Albany, Troy & Schenectady, NY. He can be reached at (203) 355-1483.

THE BEAVER GETS DOWNI?! — Say it ain’t so, Beav. Too late now . .. Jerry Matbers and
Tony Dow stopped by to visit KHFI/Austin, (“Disco 98°°) while in town doing a play. The two
are back together on the road performing “°So Long Stanley.” Pictured at the station are (I-r)

Tor!y, KHFI’s Larry Winston and Jerry Mathers (as the Beaver). Asked about a pessible TV
revival of their series Jerry said, “Where are the Bee Gees albums?”

e e



SPYRO -CYRA |

“Morning
Dance”

5 INFINITY RECORDS

SPYRO GYRA
Morning Dance

including
Starburst/Song For Lorraine
Heliopols/Litfle Linda/Morning Dance

INF 9004

Guaranteed mass appeal
hit record.

KSTPadd WAPE add WCAQ22-19 WBBF8-7
KBEQ add 38 Y103 add WPEZ 32-29 WLAC deb 37

JB105 KNUS add Z93 deb 29 KNOW 30-21
WTRY add WQX/ add WZUU on KGW deb 29
WAYSadd 94Q7-1 Wzzp 34-27

WZXY add WNBC 29-24 PRO-FM deb 25

See New & Active and Parallels Page 38

U
CHYCYLATE

“Going Through
The Motions”

HOT CHOCOLATE
| Going Through The Motions
Wells’s

[Minai ssBoogie Gong Through The Motior
Dance (Get Down To It} Night Ride
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INF 9010

The next million seller “winner”” from
one of the world’s most popular
groups.

KFRC K104 39-36 WISE deb 36

WILAC WCIR on WFLB on

KTLK WXIL on WTMA on
WANS deb 34
KFXD add

“l ove Takes Time’ re-established
Orleans at Radio & Retail. Their new
single cements the deal.

13FEA WRNR KWEN
3wWD WGNI KTFX
WFEA KNOW WAZY
WANS

“Hello, Hello,
Hello”

NEW ENGLAND

Inctuding

The album is an AOR standard
“Lose Ya” cracked rock and roll
Top 40. Now say “Hello, Hello, Hello”,
to a lot of new listeners. Shipping
this week!
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Songs receiving substantial crossover activity are listed
alphabetically. Shaded areas indicate originating format.
Records which originate simultaneously in two or more for-
mats are not shaded. Descriptions are compatible with RER

chart terminology.
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TOP-40 [ror/rmuene=] DISCO| ASR | (0unk P/A
See Back Page See Page 50 See Page 42 r‘se—e Page 56 See P;ag‘e 7]) le See Page 75
ITr- =g Chart: Debut 40
BELLAMY BROTHERS Significant Peaked at No. 1 on B 5
“If 1 Told You..." (WB/Curb) Action” 518/79 NEW & ACTIVE
hart (J- P
CHIC Chart: Debut @ “HOTTEST" ,,': O1TEoS1°"’ “’Significant
,s . . 2 - FT]
Good Times ‘A Lo “BREAKER" (Al Regions) Achon
Album Chart: 1716 . "Significant
CHARLIE DANIELS BAND “ . " v 9
“Devil Went..” (Epic) e RCIINE “HOTTEST"” R CATVE Action”’
DR. HOOK char: @-0 “’Significant Chart Q-Q
“When You're In Love...” (Capitol) ) Action” “HOTTEST”
EARTH, WIND & FIRE "SignAificant"
, 4 90 ’” e ﬁo
“After The Love... ” (Columbia) NENHIACTIVE HOTTEST “MOST RDDED"
GLORIA GAYNOR B . Chart 18-20
“Anybody Wanna...” (Polydor) CLIMBER Peaked at 17 on 6-15-79
JOE JACKSON Album Chart: 1213 “’Significant
“Is She Really...” (AG&M) Chart: @-Q “HOTTEST” Action”
WAVYLON JENNINGS il -0" “Significant
“Amanda” (RCA) HOTTEST Action”
chart Q-O
ELTON JOHN . . g .
“Mama Cant Buy... (MCA) chart: D-O NEW & ACTIVE No. 4 Singles Chart “HOTTEST"
JONES GIRLS “Significant "gg o
“You Gonna Make...” (Phil. Int'l.) Agcti on” HOTTEST Chart: Q-8
= age Chart: -
KC & THE SUNSHINE BAND "SIgnlflcant MCL|MBERM "HO"?S?”
Do You Wanna...” (Sunshine/TK) Action”’ -ty
sz s
BETTE MILDER "Significant Chart: @-O Significant
“‘Married Men” (Atlantic) Action”’ Action”’
] “MOST ADDED” | “Signifi
W. NELSON & L. RUSSELL Chart: Debut () Slgn-rflcant
“Heartbreak Hotel (Columbia) “NEW & ACTIVE” Action”
DOLLY PARTON "“Significant o 90 Chart @O
“You're The Only One” (RCA) Action’’ HOTTEST
BONNIE POINTER "“Significant Chart 99
“Heaven Must Have...” (Motown) Action”
EDDIE RABBITT " - Chart @@ Chart  €-O
“Suspicions” (Elektra) NEW & ACTIVE “HOTTEST” | “MOST ADDED"”
CARLY SIMON "*Significant Chart 33.33 "Significant
“Vengeance” (Elektra) Action”’ Action”’
] ”
BARBRA STREISAND Chart: €D-6) ’C%th:EDAet!l(ltE 3 Chart @D-Q
% g ht” ) a” 7}
‘The Main Event/Fight” (Columbia) “MOST ADDED" MOST ADDED
MARSHALL TUCKER BAND "Significant o e "’Significant
“Last Of Singing..."" (WB) Action’”’ e Action”
Chart: @1
ANITA WARD _
“Ring My Bell” (Juana/TK) Char: Q- @ "HOTTEST” "HSO'ITEST"
{South, Midwaest!
JENNIFER WARNES “Significant “Significant "%BiAnKER"
I Know A Heartache... " (Arista) Action’’ Action”’ “MOST ADDED""
WINGS - Album Chart: 3-3 ( “Significant “!
. tr : Ch £ - 2 Fr
Gefil‘r‘rg :,"Ioi?r“_ ){_Ci{umbla) a"“@ CD____, l 'HOTTEST | Action” i
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The Beginning Of The End

On December 26, 1976, KTNQ was born in Los Angeles. It’s stated purpose was to chal
lenge and beat the perennial AM Top 40 giant KHJ. Now, two and a half years later,

the station has been sold, will soon change call-letters and formats, and one of the most’

heralded attempts at Top 40 success will be buried forever.

. Must Have Been A Beautiful Baby

When the station first came on the air and had seen their early ratings build to a respect-
able level, R&R ran a two-part “TEN-Q Story” (R&R 11-18 & 11-25-77). We interviewed
Paul Cassidy, then TEN-Q’s General Manager, and Jimi Fox, who was TEN-Q’s first PD.
Their optimism was understandable when you considered that Storer Broadcasting had pe-
titioned and received permission from the FCC to go full-time with 50kw on KGBS. The
identity change to KTNQ, known as TEN-Q, with a full staff ready to rock, became com-
plete on the day after Christmas 1976 at 4pm. Both Cassidy and Fox have since left the
station, Cassidy now working for Century Broadcasting in Los Angeles and Fox joining
Mercury Records in L.A. after a brief stop as PD of KCBQ/San Diego.

Just as we covered the birth of TEN-Q, I thought it would be interesting to analyze its
death, both from the standpoint of what went wrong, and what happens to the current
staff of the station, who are well aware that a radical format change is only weeks away.

Comin’ On With A Bang

First, what went wrong? As a participant in the radio marketplace when TEN-Q first
hit the air (I was a member of the KHJ airstaff) I thought the station had amazing poten-
tial for success. The call-letter change from KGBS to KTNQ gave the station a totally fresh
identity. KGBS had been many formats over the years, none of which had been success-
ful in the recent months leading up to the change. As TEN-Q, the L.A. radio listeners had
no preconceived notions as to what the station was all about — they had no image — they

were starting fresh. PD Jimi Fox positioned the station as an alternative to KHJ. New music
was exposed early and often. The station ran their music slightly speeded-up (Fox called
it “tempo enhancement’’) giving TEN-Q a distinctively different sound than the more tra-
ditional KHJ. The personalities were all new to Los Angeles, with the exception of The
Real Don Steele in PM-drive, and the energy level of the jock presentation was more than
worthy of the station’s 50kw signal. :

TEN-Q debuted in the Jan.-Feb. ‘77 ARB with a market share of 1.6 (total persons,
12+, Mon.-Sun., 6am-Midnight). Interestingly enough, in that same book KHJ garnered a
4.0 share, dropping from its 5.6 rating in the fall ‘76 book (a more than coincidental loss
of 1.6). From that disappointing start TEN-Q moved up to a 24, followed by a 2.9 (its
highest rating ever in Jul.-Aug. “77) and then slipped back into the 2.0-2.5 range for the next
six books. Only last week, when the results of the April-May ‘79 ARB were announced,
did TEN-Q finally beat KHJ in average quarter hour shares. TEN-Q scored a 2.6 to KHJ’s
2.1 (its worst book ever).

Time Is Money

So what happened? As TEN-Q’s first PD stated it, “The company (Storer Broadcast-
ing) was able to swallow a camel but choked on a gnat. By that I mean they were not
able to see far enough down the line and allow us the time necessary to make the station a
giant ratings success. Perhaps we should have succeeded faster, but the Los Angeles mar-
ket was even more competitive than I first thought and when Storer did not see TEN-Q
immediately shoot up in the ratings, they were disappointed.”

Critics of the station, using the eternal 20/20 hindsight, say TEN-Q’s early image was
too teen-oriented. The jocks were too hyper, the music was speeded up far too much, and
the station dedicated itself to total counterprogramming of KHJ, rather than plotting its own
course. True or false, Storer Broadcasting announced its intention to sell KTNQ in August
of 1978. Terry Lee, Storer Executive Vice President, Broadcast Division, told R&R at
the time, ““When we got looking at our hole cards and how long it was going to take to
pull this thing out, what it was going to cost, we decided it was more of an investment
than we were willing to make.” o :

Within 30 days the announcement was made that K-Love Radio Broadcasting, Inc. would
purchase TEN-Q for $8 million, and that the format would most likely shift to Spanish
under the direction of K-Love President Julio Liberman. The hoopla and promise of a 50kw
AM Top 40 station in Los Angeles subsided almost as quickly as it had been born.

The End Is Coming

Like the man walking through downtown Hollywood with the picket sign predicting the
end of the world as part of this weekend’s Southern California festivities, the end is only
a few weeks off for the current TEN-Q staff. As a quick salute to history, John Driscoll
followed Jimi Fox in the TEN-Q PD’s slot. He was later replaced by Mike McVay,
who has since left to become PD of WAKY/Louisville. In February of this year Jim Conlee
was named PD, and he has managed to keep the staff fairly well together in the face
of a pending total format change which will render all of the present crew unemployed.
The jock staff first lost Don Steele, shortly after gaining Machine Gun Kelly (from KHJ)
who himself left earlier this year. Charlie Tuna came aboard in morning drive and Jack
Armstrong joined in the afternoon slot, and they both remain as the anchors of the current
TEN-Q skeleton staff.

It has been almost a year since the agreement in principle to sell KTNQ, and the sta-
tion has not only continued to rock, but the ratings have been increasing! Whilie the other
Top 40’s in the market have suffered declines, TEN-Q has managed to gain siightly with
a promotional budget of zero. The staff, literally operating day-to-day, waits for word on
the exact take-over date, and makes their plans for a giant TEN-Q send-off.

Next week, a chat with Jim Conlee about the death of TEN-Q, and what it’s like to hold
a staff together to the very end. It's a situtation that few of us will ever face, hopefully,
but one full of experiences to remember.

Just The Facts

Everyone has had a couple of weeks to look at, dissect, and comment upcn the “new
look” for The Back Page and the general consensus is — positive! Thank you.

The idea behind all the music information we present is'to give you the best, most ac-
curate and reliable picture of Top 40 radio every week. Time is valuable, especially your
time as a programmer or record executive. To save you time we now present more in-
formation in a clearer, easier-to-read manner than ever before. As we all head toward the
1980’s, the ability to consume more information faster becomes increasingly vital.

While in Washington, DC recently, I spoke on a panel of *trade publication people”
and participated in a discussion of “the trades’ ”* relation to the radio and record industries.
Some good questions were asked and a number of important issues were aired, but I walked
away from the panel with the reinforced belief that any trade that becomes deaf to the
needs of its readers will soon cease to be successful.

The comments I heard indicate to me that R&R is number one, and while that is great
to hear, it only serves to amplify my belief that you (our readers) are the ones who will
continue to determine what music information you want to see in each weekly addition. Our
ability to break that information down into easily absorbed “bits” has been enhanced
by the development of our computer program, but the analysis of that information still
belongs to you. We don’t predict, project or attempt to influence you on any music . . .
we just present the airplay facts with a reliability no one else can offer.

Thanks for your comments . . . We’re listening! .

Motion

John Powers is the new News Director at WLCY/Tampa, transferring over from sister
FM Q105 . . . Chuck Hale has officially been named PD at KROY/Sacramento, with Don
Selasco being upped to National Music Director for Jonsson Communications, owners
of KROY & KROY-FM along with KWRL/Sparks, NV . . . Doug Silver, formerly of WXYZ
/Detroit (and most recently with KSTP/Minneapolis), has assumed the duties of Program
Director at WCWA/Toledo . . . Patty Reilly has joined the sales staff at KRUX/Phoenix . . .
Scott Morrison is the new weekend air personality for Tracy Mitchell at KJR/Seattle . . .
Jack Taylor has been promoted to the Operations Manager position at WYFM/Youngstown
and its AM sister WPIC. Jack promptly appointed Jeff Tobin (from WGRP/Greenville,
PA to be WYFM’s new PD . . . Mark “Morgan” Evar is KBIM/Roswell's new PD. Mark
comes from WFUN/Ashtabula, OK (no, WFUN is not in Miami anymore!) . . . John Win-
ters is the new News Director at KFRC/San Francisco. He had previously done the mid-
day news for KFRC and was promoted when former News Director Jo Interrante relocated
to New York to head all programming for the new RKO Radio Network . . . Chris East-
land is now programming WMDM/Lexington Park, MD.



The AM Band
& FM Band
(are on

Marshall Tucker

L]
[]
KSLQ 29-25 WAPE add WFMF on WGUY add WSEZdeb 38 KKXL add
WGCL add Y103 add 39 BJ105 on WLBZ deb 34 CK10134-31 WSPT deb 26
KBEQ 35-32 WGH deb 21 WRJZ 33-30 WEEO deb29 WISE add KQaD/I 29-26
WBBF add WTIX add KZ93 on WXIL add WFLB add KBOZ on
WKEE on WNOE add WOW add WAAY add WTMA deb29 KRLC on
WHYN add WBBQ on WVICdeb29 WAGQ29-25 WANSZ2824 KBIM deb 39
1 94Q 21-16 KNOW add KJRB on WRFC2824 KAYC 38-34

THE MARSHALL TUGKER BAND

“Last Of The Smgmg Cowboys

w by Oka 5
Stewart Levine W ~on Warner Bros. Records
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o ey W \*=."  CFUN WITH CARS — WEA, Canada injected a little realism into their de-
o, e ,..;:} - &‘ )‘L alieat. 823 A livery of the new Cars album to CFUN/Vancouver by bringing along a car
FOR THE LOVE OF MONEY — W.JBQ/Portiand staged a C-Container contest in which the winner had 106 sec- and model to match the album cover graphics. Pictured (I-r) are WEA's
onds to carry out as much money as possible. WJBQ's Doug Reynolds is pictured on the phone describing Mick O'Keeffe, model Chery! Tupper, CFUN MD Clara Carotenuto, and air
the action, which looks like the kind of stuffing anyone would choose over potatoes. The amount won by personality Dave Foreman.

the contestant pictured above was not disclosed, but it certainly looks (as does st.e) substantial.

-
-

4

cennel2 b

LOCKING UP LEIF — Leif Garrett helped out KINT/EI Paso’s recent “Jail:  [E-aup :
A-Thon” in support of muscular dystrophy. The station constructed a jail e
cell in the middle of a mall, and locked morning man Kris Kelly inside un-
til $10,000 was raised for the cause. Garrett supplied a number of per-
sonal items for auction and is pictured exchanging on-the-cuff remarks
with KINT PD Jhani Kaye.

i

BEACH BOYS VIBRATE WPGC — The Beach Boys recently visited WPGC/Washington to conduct an interview.
Pictured at the station (I-r) are Beach Boy Mike Lovse, CBS’s Bob Brady, Beach Boy Carl Wilson, WPGC PD Scott
Shannon, and air personality Scott Carpenter.

o s ;
- - ¢ J B A 1
¢ o o m

T Y _
' ‘ ’, : - el = BIRTHDAY FOR B100 — B100/San Diego celebrated its fourth b_irthday re-
KJR COURTS SEAHAWKS — KJR/Seattle’s All. Americans basketball squad recently played against the NFL Sea- cently. Staffers about to d.ig in to tho' commom'o-rarlvo cake include (I-r)
hawks for a junior football league, and lost Posing cheerfully on court nonethewsss are (I-r) air personality Gary Assistant Sales Manager Bill Arbenz, air porsor')alltros Glen McCarmoy and
Lockwood, PD Tracy Mitchell, Production Director Klem Daniels, ringers Michael Alderson, Craig Pierce and Mike Danny Wilde, Account Executives George Essig and Tom Sidley, and Traf-
Nelson; (kneeling, front), air personality Chris Murray and newsman Chet Rogers. fic Assistant Paula Roach.



pPAUL DREW

July 4, 1979

Dear Radio Programmer:

panese show business history.

Pink Lady is the most phenomenal success in Ja

1 believe in these two 21-year old talented girls with the same passion as

I had as a radio programmer.

SPT, Stevens Point, was first to program “Kiss in the Dark”

Pat Martin at A
It's now number 4.

by Pink Lady.

If you believe, Pink Lady can become stars in America.

Sincerely,

R
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FRANKS EXCHANGE AT 91X — Michael Franks, W8 artist and one-time KISS IN SAVANNAH — WSGA/Savannah held a Kiss lookalike contest with winners going backstage to meet

San Disgo resident, returned to town for a show and an interview at 91X. the group following a concert Pictured (lr) are Kiss’s Peter Criss, a8 winner fwithout makeup, regrettably),

He's pictured with the station’s MD Cecile. Casablanca’s Drew Murray, WSGA PD Jerry Rogers, Paul Stanley of Kiss, Casablanca’s Mike Martin (kneeling),
contest winner, group’s Gene Simmons and Ace Frehley.

14Q OFFERS OAK OUTDOORS — 14Q/Worcester held an outdoor party with refreshments, activities, and live PUEBLO PEOPLE GO WEST — The Village People seem to be supplanting
entertainment from area band (and new Mercury artists! Oak. Pictured (above, Ir) are Sky's The Limit Produc- the Biues Brothers as the trendy group to stage lookalike promotions around,
tions (who discovered Oak) President Carl Strube, 14Q air personality Lenny James, station Promotions Dir- and KDZA/Pueblo staffers did it up right Calling themselves the KDZA
ector Jim Schakenbach, and air personality Paul Stevens; (center, I-r] Oak manager Mike Hart group’s George P6ople, they rerformed a medlsy of VP hits to raise money for retarded
Borden, Danny Caron, Rick Pinetts, Scott Weatherspoon, and David Stone, Sky's The Limit's Paul Barrett Mer.- Citizens. Pictured (standing, F-r): Barb Dylan, MD Rip Avina, Tim Kiley, Lee
cury’s Paul Power, and (front. holding guitar and station frisbee) agent Skip Tosi. Douglas, and Tom Chase, with engineer Charles Kern kneéling in front

g ) — ™ Sl = 4

w 1‘ ";&‘: :
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INSTANT GOLD FOR KRTH — Dan Hartman visited KRTH/Los Angeles to
present the station with a gold record award for his “Instant Replay " single. TRAMPING THROUGH NEW ORLEANS — Members of Supertramp visited WNOE/New Orleans after a concert

Pictured (I.r) are Hartman, KRTH PD Bob Hamilton, E/P/A’s Lori Holder, Pictured meeting and greeting in a logical manner are (Fr) A&M's Tommy Morel, Supertramp’s John Helliwell,
and KRTH MD Guy Zapolean. WNOE-FM Production Manager Scott Seagraves, and WNOE-AM MD “Weird” Wayne Watkins.
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Advance Arbitron Results
" FORMATLEGEND - Detroit

A-AOR, B-Black, BB-Band, BM Besutiful Music, C-Country, CL- Clessical, WMIC Big Gainer, Perhaps

gg:;cno‘;;,ll\l;%l ’:I-News, 0-Oldies, PA-Pop/Adult, R-Rock, RL-Religious, ﬂ ’ TO On' Air Diary Announceme nt,

PR o e S s S ) R (B Co L e (o o WWWW Climbs, Leads AOR Contingent;

N New WDRQ Disco Format Makes

Lackluster Debut

Monday-Sunday, 6am-Midnight, average shares, metro 12+ J/F ‘719 A/M ‘79

Apri-J/ May 1979 A.r.bitron. Ad\./ance figures. were supplied by subscribing CKLW (R) 6.2 56

stations and verified by Arbitron. CKLW-FM (C) 1.8 12

WABX (A) © 42 3.9
: : WCHB (B) | 19 15
Philadelphia WoRT (G "
Phillies Baseball Pushes KYW Further Ahead: &g@g ((13:1‘)’1) gg gg
WMMR Leads Overall AOR (?am; DlSCO‘ Flat WDRQ (D) 34 07
- J/;’ém A{ IMS 9 WGPR (B) i.z }3
KYW : 8 WHND (O 8 :
WCAU (N/T) 4.3 4.7 WJILB ((B)) ' . 38 3.8
WCAU-FM (D) 42 3.9 WJR (PA) 13.3 13.3
WDAS (B/T) 23 1.6 WJR-FM (BM) 45 43
WDAS-FM (B) 6.5 7.2 WJZZ (J) 3.1 3.2
WDVR( gM) _ Z; 23 WLBS (B/D) 3 12
WFIL . . WMJC (R) 2.2 5.5
WFLN-FM (CL) 24 - 1.8 WNIC (A) 4.0 33
WHAT; 1(21)3) ;g - ;; WOMC (PA) 41 45
WIF1 : : WRIF (A) 48 4.6
‘\27’111-9? lgﬁ; 33 ;g WTWR (O/R) 1.1 i.o
. : : WWJ (N) 8.1 8
tVMGK ((i?) 23 (2551’ WWJ-FM (BM) 36 3.1
YMMR . . WWWW (A) 49 6.
WPEN (PA) 24 2.0 “WXYZ (N/T) 5.2 5.2
WSNI (C) 2.8 29 *New call letters, new format.
WUSL (PA) 3.7 29
WWDB (T) 4.3 3.3 g
WWSH (BM) 6.0 71 San Francisco
WYSP (A) 32 3.8 Baseball Propels KNBR To
WZZD (D) 1.2 1.7 Almost Double Share;
KFRC, KSFX Down Full Point
J/F 79 A/M“19
KABL (BM) 3.7 3.5
. Boston KABL-FM (BM) 28 25
Disco Skyrockets WXKS; KCBS (N) 5.9 51 .
Eeautiful Music WHUE Shows Good Increase; KCBS-FM (R/D) 1.2 1.0
Red Sox Baseball Improves WITS KFOG (BM) 2.7 4.1
WECN (A) 47 5.1 GO (7 88 -

* WBZ (PA) 9.4 85 KIOI (PA) 3.1 3.7
WCOZ (A) 43 45 KMEL (A) 2.2 23
WEEI (N) 7.6 6.4 KNER (PA) 3.2 5.8

. KNEW (C) : 3.4 25
WEEI-FM (A) 34 3.0 KOIT (BM 41 37
WHDH (PA) 11.9 11.2 ) T H
WHUE-FM (BM) 1.0 46 KOME (A) 6 :
| "WROR (PA) 35 33 KKgJO%(‘;) i 32
| WSSH (BM) 19 2.2 (B) : '
"WVBF (R) 6.1 6.3 KYA (R) 2.1 15
‘ : : - - _KYUU (PA) 2.1 28
RIAA Stipulates Delay In Gold, Platinum Certification | Motown T e
The Recording Industry Associ- main as they were, labels may not turns netting sales below the mini- (Continued from Page 1) the-board musical image. He will
ation of America (RIAA) has in- now apply for certification until mum levels required for certifica- assume his new position around
stituted a significant change inits four months after a record has tion,” according to RIAA Presi- mid-July.

standards for gold and platinum
award certifications. While the
RIAA’S numerical standards re-

been released.
The new rule’s aim is “to mini-
mize instances of subsequent re-

ASCAP Wins Suit Against Texas Station

A federal court has awarded the
American Society of Compeosers,
Authors & Publishers (ASCAP)
$21,000 in damages and attorneys
fees from radio station KFLP/
Floydada, TX for broadcasting
ASCAP songs without payment of
license fees. ASCAP will receive
$2000 for each of eight separate

for their lawyers.

Noting that the amount award-
ed was approximately three times
what the station would have paid
in licensing fees, an ASCAP spokes-
man pointed out that the decision
“ought to be taken as a warning to
other broadcasters who perform
copyrighted music without per-
mission.”

dent Stanley Gortikov. In several
widely-discussed instances, rec-
ord companies have overshipped
recoids in quanitities large enough
to gain instant gold or platinum

certification; subsequently mas--
sive returns dropped actual sales |

under the required levels but with
the certifications unaffected.

Singles must still sell a million
units to qualify for gold, two mil-
lion for platinum;albums must sell
500,000 units to go gold, a million
for platinum.

Skip Miller
fied” team structure, as opposed
to divisions concentrating exclu-
sively on pop or R&B, and added,
“That’s one of the most positive

things Skip and I have achieved.”
Ellis’s.appointment is regarded

FCC

{Continued from Page 1)
should have been implementing
the law, a 1974 Appeals Court stat-
ute. Judges Edward Tamm and
George MacKinnon didr't go along
with the other seven judges, claim-
ing the FCC doesn’t need to hold
format hearings. Filing on behalf
of the Commission had been the
networks, NAB, NRBA, Metro-
media and others (see Page 6 for
more details).
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EAST
Most Added Hottest

Anita Ward

ADDS & HOTS

R&R/Friday, July 6, 1979

SOUTH
Most Added Hottest

TEDDY PENDERGRASS 20-16 CHIC 16-11

BARBRA STREISAND 23-18

RS 25-19 BLONDIE 24-15 Howard Clark
CHUM/Toronto, CAN. TB105/Providence, RI B e — . .
Prodionse fo2cChese WK Wheellng, WV W cuic
ANITA WARD J. GEILS BAND Jim Roberts SEeR ingston MCFADDEN & WHITEH
Hottest: RECORDS PEACHES . JONES GIRLS MAXINE NIGHTINGAL
SUPERTRAMP 1-1 FLASH & THE PAN ) :E:GUS GQ “0‘;:5;;\ "
DOOBIE BROTHERS 10-6  SPYRO GYRA N o KNACK L
GERRY RAFFERTY 12-7 ROCKETS EDDIE RABB ITT Hottest: EW&F 11-8
DR. HOOK 14-2 BLACKFOOT DONNA SUMMER 4-1 2
RANDY VANWARMER 17-10 Hottest: prch JOHN STEWART 8-4 DR. HOOK 14-1
DONNA SUMMER 2-1 Hottest: ELO 12-7 RAYDIO 15-11
CKGM/Montreal, CAN. KENNY ROGERS 3-2 ANITA WARD 5-1 RAYDIO 15-11
Joyce Pillarella CHIC 24-18 :'(;g 1:14-2 DR. HOOK 17-13 KINT/E] Paso, TX
BARBRA STREISAND 32-25 FOCO 1;‘3 Thani Kaye
NGAL 39-32 - Y
?if,“:,,ﬁ::g“” BTN ERRICHE) 39320k TER  FRAMPTON 22-17 SOUTH KISS
———————— PETER FRAMPTON
JOHN STEWART PRO-FM/Providence. RI
PRISM Gary Berkowitz K104/Erie, PA Parallel One DEBBY JACOBS
BURTON CUMMINGS Bili Shannon T :ﬁ;;:s;fmb 1-1
RAYDIO CARS - EVILDallas, TX RICKIE LEE JONES -2
DR. HOOK SUPERTRAMP Mike Rey
TR IUMPH Hottest: SNIFF & TEARS CHEAP TRICK 12-5
Hottest: ANITA WARD 1-1 :‘l";“f;: Hottest : DONNA SUMMER 14-6
SUPERTRAMP 1-1 KISS 10-4 JOURNEY NG ANITA WARD 2-1
RICKIE LEE JONES 13-7 CHIC 14-8 RANDY VANWARMER 3-2
ELO 18-11 DR. HOOK 12-9 RICKIE LEE JONES 16-10 | grckie LEg JonEs 4-3 KJF/Dallas, TX

ELTON JOHN 22-17
CHEAP TRICK 24-19

WABCMew York. NY

CRIC A-12

WCAO/Baltimore, MD
Ron Riley

BARBRA STREISAND
MAXINE NIGHTINGAL

JOE JACKSON 6-3

BAD COMPANY 21-15 CoiR 1L HO-A3

GERRY RAFFERTY 20-15

JOHN STEWART 13-10 LRIUN PH 23 L

PETER FRAMPTON 31-24

WAVZ/New Haven,CT WCIR/Bockley, WY

Curt Hansen
J i EWLF o poncs
&

| chic PETER FRAMPTON R ooNb (HERD
DR. HOOK OAK ] CHARLIE DANIELS
Hottest: Hottest: J. GEILS BAND
ANITA WARD 1-1 DONNA SUMMER 1-1 AN
SUPERTRAMP 5-3 TEDDY PENDERGRASS 5-2 CMMBLR @ s
KENNY ROGERS 6-5 CHIC 11-5 Hottest:
CHEAP TRICK 12-8 ELO 15-8 o .

5 AL 13-9 ANITA WARD 1-1
MAXINE NIGHTING eToaare

WBBF Rochester. NY CHIC 21-12

Tom Nast

CHARLIE DANIELS

BONNIE POINTER WEEO/Waynesboro, PA

PETER FRAMPTON 18-13
MAUREEN MCGOVERN 24-19

JOE JACKSON 14-9
MAXINE NIGHTINGAL 14-10 KEEL/Shreveport, LA

Rarry Nelson
MCFADDEN & WHITEH

SUPERTRAMP 8-6
JORN STEWART 20-15

SUPERTRAMP 3-1 .
RICKIE LEE JONES 8-4

MARSHALL TUCKER
DR RS0 2 15 LEGS DIAMOND
KC & SUNSHINE 19-12 D

> Hottest:
DONNA SUMMER 23213 ANNE MURRAY 1-1

ARS 3-2

WLCY/Tampa, FL WET WILLIE 6-3

Jaciietticy ELTON JOHN 10-5
EWsF ROBERT BYRNE D-6
WET WILLIE

CHARLIE DANIELS KTSA/San Antonio, TX
POCO Dan Steele
Hottest:

ANITA WARD 6-1 K:A(;K

DR. HOOK 7-4 EWS

CHEAP TRICK 15-10
KC & SUNSHINE 24-18
DONNA SUMMER 28-20

AR

BARBRA STREISAND
Hottest:

ANITA WARD 1-1
XC & SUNSHINE 8-4

DONNA SUMMER 3-1
BARBRA STREISAND 12-7 ig:ERT AL
KENNY ROGERS 13-8

105/ Tompa. FL CHARLIE DANIELS

glrgck S Hottest:
RICKIE LEE JONES 7-1

EWs P PETER FRAMPTON 16-6
NIGHT ANITA WARD 25-13
CHARLIE DANIELS DR. HOOK 26-17
ELO
WET WILLIE KNOW/Austin, TX
Hottest: Lennie White

Y100Miami, FL CHEAP TRICK 10-7
Robert Muzzy ABBA 18-14

PATRICK HERNANDEZ REYDIDRZ0ALS

ELTON JOHN KXX106/Birmingham, AL
GERRY RAFFERTY St lD R
Hottest: eve Davis

297/Fort Worth, TX
Gary Mack

CHARLIE DANIEES 24-10

cHIC 20-12 RO K

R o 22 SNIFF & TEARS

DREJHOD Kip22 018 SUPERTRAMP
Hottest:

Z93/Atlanta, GA ELO 7-1

Dale O'Brien ROBERT JOHN 14-2
ARS 164l3

shack k1SS 24-20

Sl NIGHT 28-24

T ot WAKY/Loussville, KY

EWsF 1-1 Harry Lyles

WET WILLIE 4-2

DONNA SUMMER 7‘] ;igﬁbls

ELTON JOHN 12-9 e

ANITA WARD- 3-1
CHEAP TRICK 4-2
DR, HOOK 10-5

WET WILLIE MARSHALL TUCKER Brooks Sweeten
DIONNE WARWICK CARS By Sa
W e AR CHIC
CARS CH
Lhay macer o
DOENRNSUMMERIS =1 Hottesty CHARLIE DANIELS
JOHN STEWART 12-8 JAY FERGUSON 1-1) A eeas
CHIC 15-10 RAYDIO 5-3 FETT SS90
RAYDIO 16-12 ABBA 10-6 ELO 5-3
JONES GIRLS 23-17 BLBE 154 DONNA SUMMER 9-4
DONNA SUMMER 22-10
WIFl/Philadelphia, PA DR ook 11-6
Joft Robins WICC/Beidgeport. CT GERRY RAFFERTY 13-7
Greg Loshr WFBG/Altoona. PA
DR. HOOK fon
ARS NIGHT 'y Booth
W INGS BONNIE POINTER
CHIC Hottest: BLONDIE
NIGHT ANITA WARD 2-1 MAXINE NIGHTINGAL
Hottest: KENNY ROGERS 5-2 LAZY RACER
ANITA WARD 14-1 ELO 7-3 LRB
RICKIE LEE JONES 7-3 JOBN STEWART 12-7 FAITH BAND
ELO 13-10 OR. HOOK 13-9 Hottest:
KENNY ROGERS 16-11 CHEAP TRICK 1-1
DONNA SUMMER 20-14 WEEE/Huntington, WV DR. HOOK 9-2
Bob Lee EWsF 11-3
WEKBW/Butfalo, NY ANITA WARD 21-5
Jon Summers PEACHES & HERB KISS 17-10
EwWaF
WINGS BRAM TCHAIKOVSKY WGUY/Bangor, ME
KNACK” Hottest:
CARS ANITA WARD 4-1 Mark Laurence
BLACKJACK DR. HOOK 6-3 KNACK
Hottest: JOHN STEWART 9-6 EDDIE RABBITT
KENNY ROGERS 6-1 DONNA SUMMER 15-R SPYRO GYRA
ANITA WARD 15-3 GERRY RAFFERTY 13-9 MARSHALL TUCKER (dp}
ABBA 10-4 Hottest:
K1SS 9-5 WPST/Trenton, N] CHEAP TRICK 1-1
DIONNE WARWICK 23-7 Tom Taylor KENNY ROGERS 5-2
KISS 13-10
WNBC/Row York. NY KNACK JOHN STEWART 17-11
Roz Frank BARBRA STREISAND KANSAS 20-16
EW&F
Eionpie e WHEB Fogamostiu BH
o :
ELO SUPERTRAMP 1-1 Rick Bean
BARBRA STREISAND KENNY ROGERS 4-2 EWs F
Hottest: JOHN STEWART 10-6 MAUREEN MCGOVERN
REX SMITH 5-1 DR. HOOK 14-11 CHIC
ANITA WARD B-2 DONNA SUMMER 19-14 Hottest:
DONNA SUMMER 22-7 RICKIE LEE JONES 3-1
DAVID NAUGHTON 27-16 WTRY/Troy. NY MCFADDEN & WHITER 5-2
DR. HOOK 28-17 Don Perry SPYRO GYRA 12-8
ELTON JOHN 19-10
WPEZ/Pittsburgh, PA BLONDIE POCO 17-12
ritxges SUPERTRAMP
LD SPYRO GYRA WIBQ/Portland, ME
KNACK CARS Andy Carey
BARBRA STREISAND ROBERT JOHN
LRB Hottest: MAXINE NIGHTINGAL
MAXINE NIGHTTNGAL ANITA WARD 1-1 JAMES TAYLOR
Hottest: EW&F 8-5 KNACK
SUPERTRAMP 1-1 KISS 15-8 Hottest:
DR. HOOK 17-1} ABBA 17-11 DOOBIE BROTHERS 1-1
RAYDIO 19-14 ARS 24-17 OAK 5-3
POCO 22-16 SISTER SLEDGE 7-4
CHARLIE DANIELS 31-28  WAEB/Allentown, PA EWeF 12-9
Joit Frank DONNA SUMMER 24-17
WPGC/Washington. DC
Jim Elliott © MAUREEN MCGOVERN WLBZ/Bangor, ME
BRAM TCHAIKOVSKY Michael O'Hara
WINGS PEACHES & HERD
Go Hottest: NIGHT
EWGE EWsF 4-1 ROBERT JOHN
e DR. HOOK 5-2 ELO
DONNA SUMMER 5-1 ELTON JOHN 13-6 JENNIFER WARNES
GERRY RAFFERTY 16-9  Hottest:

JOHN STEWART 13-3
DR. HOOK 20-6

DAVID NAUGHTON 17-7
BARBRA STREISAND D-14

WRKO/Boston, MA
Mark McKay

EWsF

KNACK

PETER FRAMPTON
Hottest:

DONNA SUMMER 1-1
KISS B-3

JOHN STEWART 17-9
VAN HALEN 19-16

WINGS 23-18

ANITA WARD 20-13 DONNA SUMMER 1-1

ANITA WARD 8-2

WHYN/Springtield. MA BLONDIE 21-16

Ken Capurso JOHN STEWART 24-18
CHIC 30-26

DIONNE WARWICK

NIGHT

PEACHES & HERB
MARSHALL TUCKER

Q

MAUREEN MCGOVERN
Hottest:

ANITA WARD 1-1
RICKIE LEE JONES 6-1
CHEAP TRICK 11-8
DAVID NAUGHTON 14-10
JOHN STEWART 18-12

JAY FERGUSON 12-6
JOHN STEWART 15-9

WAPE/Jacksounville, FL
Jeannette Richards

BILLY THORPE
DR, HOOK
TRIUMPH

DAVID NAUGHTON
NEW ENGLAND
ELO

Hottest:

BAD COMPANY 2-1
BILLY JOEL 8-3

BRAM TCHAIKOVSKY
GQ

MARSHALL TUCKER
JONES GIRLS

CARS
DONNA SUMMER 11-4 TEDDY PENDERGRASS
JAY FERGUSON 17-11 PoBoGo
REX SMITH 19-12 SPYRO GYRA
Hottest:

Parallel Two ANITA WARD 6-1
JOHN STEWART 7-5
DONNA SUMMER 10-7
ELO 13-10

92Q/Nashville, TN
Scooter Davis

JAY FERGUSON 16-13 DONNARSUNMER 125]

CHARLIE DANIELS 25-15 ELO 10-8

94Q/Atlanta, GA g:;g 1 (2)0 zéi 12

Jetf McCartney

% WAYS/Charlotte, NC
F.C.C. (dp} aylier

CARS (dp) ROBERT JOHN
Hottest: KANSAS

SPYRO GYRA 7-1 SPYRO GYRA

JOE JACKSON 8-3 SUPERTRAMP
CHARLIE DANIELS 19-6 2 o

MARSHALL TUCKER 21-16 [ oo

RAYDIO 23-17
DONNA SUMMER 10-3

WINGS 20-12

JOE JACKSON 27-22

CHARLIE DANIELS 19-3

g::(stx WAXY/Ft. Lauderdale, FL
S Michael Ward
EWSFE

LRB
KANSAS (dp)

MAXINE NIGHTINGAL
:osEETS (dp) MIKE PINERA
o est:

SPYRO GYRA
ANITA WARD 1-1 DIONNE WARWICK
DR. HOOK 4-3 Hottest:
ELO 14-11

BARBRA STREISAND $-3

CHARLIE DANIELS 2-1

WERC/Birmingham, AL
Coyote Calhoun

KANSAS

ELQ

SNIFF & TEARS

COOPER BROS

Hottest:

CHARLIE DANIELS 1-1
ROBERT JOHN 11-2
BLONDIE 12-9

ELTON JOHN 20-14
MAXINE NIGHTINGAL 26-1

WFLI/Chattanooga, TN
Ross Brooks

CARS

MANFRED MANN

EWsF

RAYDIO

JOE JACKSON
Hottest:

CHARLIE DANIELS 3-1
CHEAP TRICK 11-6
KC & SUNSHINE 16-12

DOOBIE BROTHERS 13-10WET WILLIE 23-13

BLACKFOOT 21-14

WFMF/Baton Rouge, LA
Randy Rice

EWs F

MAXINE NIGHTINGAL
Hottest:

ANITA WARD 1-1

JOHN STEWART 17-10
RAYDIO 16-12

BARBRA STREISAND 19-13
CHIC 22-16

WGH/Nortolk, VA
Bob Canada

Hottest:

CHARLIE DANIELS 10-1
DONNA SUMMER 6-2
WINGS 12-6

MCFADDEN & WHITER 11-8
BARBRA STREISAND 23-113

WHBQ/Memphis, TN
John Long

ELO

RICKIE LEE JONES

DIRE STRAITS

Hottest:

ANITA WARD 1-1

DONNA SUMMER 6-2
MCFADDEN § WHITER 12-8
CHIC 25-13

CHARLIE DANIELS 28-16

WEIX/Raleigh. NC
Ron McKay

TEDDY PENDERGRASS
KANSAS

BARBRA STREISAND
ROBERT JOHN

Hottest:

EWEF 2-1

MCFADDEN & WHITEH 11-5
DR. HOOK 18-8

CHARLIE DANIELS 28-13
ABBA 21-14

WLAC/Nashvilie, TN
Rick Harris:

KNACK

NICK GILDER
SUPERTRAMP

EW&F

PEACHES & HERB
HOT CHOCOLATE
JAMES TAYLOR
Bottest:

CHARLIE DANIELS 8-1
ABBA 12-10

CHIC 32-13
RAYDIO 28-18

JOE JACKSON 26-19

WNOE/New Orleans, LA
jack Talley

CON FUNK SHUN
MARSHALL TUCKER
BLACKJACK

DIANA ROSS
SAMANTHA SANG
TEDDY PENDERGRASS
LAZY RACER
Hottest :

EWGF 1-1

DONNA SUMMER 8-4
KC & SUNSHINE 11-6
POCO 14-8
MCFADDEN & WHITEH 21-1

WQAM/Miami, FL
Becky Vidaud

EWL £

CHIC

ANDY & OLIVIA
Hottest:

ANITA WARD. 1-1

DONNA SUMMER 8-4
BARBRA STREISAND 15-8
RAYDIO 14-10

ENGLAND DAN & JFC 18-1

MCFADDEN & WHIPEH 12-9

ABBA 10-5
DONNA SUMMER 13-7
RAYDIO 16-11

WSGA/Savannah, GA
Jerry Rogers

ANDY & OLTIVIA
CARS

ROBERT JOHN

EW&F

Hottest:

8 CHARLIE DANIELS 2-1
CHIC 13-3
RAYDIO 10-7
ELTON JOHN 18-16

JOHN STEWART 13-6

Earth, Wind & Fire Earth, Wind & Fire Anita Ward
b ) . Py Cars Charlie Danisls Band
Knack Donnagu“me': Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night. (RA) indicates Chic Donna Summer
H r. RO -
Night the song was dropped from the playlist then re-added.
L —————— e GA WRIZ/Knoxville, TN -y N i
WXIL/Parkersburg, WV BJ105/Orlando, FL WBBQ)/Augusta, xville. Parallel Thr WFLB/Fayetteville, NC
Parallel One Parsllel Two Parallel Three Ron O'Bricm Reggie Blackwell Bruce Stevens Mark Thozlmﬂ LI VT Stanley B. Stewart
SPYRO GYRA CK101/Cocoa Beach, FL
k) chester, NH HOTEL KANSAS ) -
99X-FM/New York, NY 13Q/Pittsburgh, PA :um Bt CARS EWsF HOTEL Steve Ocean PEACHES & HERB
Rob Sisco Tim Powell Y DT TEDDY PENDERGRASS DIONNE WARWICK Sﬁﬁﬁézfﬁidg“s o o T MARSHALL TUCKER
CARS NITE FLYTE Hottest: KANSAS
DIONNE® WARW
MAXINE NIGMTI:GAL :g:N\;éL;éENTER NIGHT s:?"l:s ;Ekégx Hottest: ANITA WARD 1-1 DIRE STRAITS CARS MAYNARD FERGUSCN
DAVID NAUGHTO BIAS CHERGE MAUREEN MCGOVERN CACEENGS, oS ANITA WARD, 1-1 DR. HOOK 3-2 ROBERT PALMER EWLF BLACKJACK
JAMES TAYLOR ey JENNIFER WARNES RN Ry DAVID NAUGHTON 5-3 ELD 7-4 ROCKETS (dp) PEACHES & HERB Hottest:
Hottest: S SR 9o RANDY PUMP & G. (dP) Lovrest: KENNY ROGERS 8-5 ARS 9-7 Hottest: Hottest: ANITA WARD 1-1
DONNA SUMMER 1-1 DD SULLS S ToRaeaes Horrestul DONNA SUMMER 12.8  MAXINE NIGHTINGAL 20-12 CHARLIE DANIELS i-1 SUPERTRAMP 1-1 ELO 17-12
z::gn-{scgp 3-2 AL OAK 4-1 RS PR . WINGS 32-27 EDDIE RABBITT 6-4 DR. HOOK 12-5

GLORIA GAYNOR 22-15

CHARLIE DANIELS :7-16

CHARLIE DANIELS 19-9

ARS 15-10 WGLF/Talahassee, FL
Lee Brenner

G100/Mobile, AL ‘

Jim Roberts RICKIE LEE JONES
DIONNE WARWICK

KNACK SUPERTRAMP

ROBERT JOHN JONES GIRLS

:Hésest SPYRO GYRA

o : ROBERT JOHN

ELO 1-1 TRIUMPH (d

POCO 10-5 (e

DAVID NAUGHTON 11-6

TEDDY PENDERGRASS 23-18

WTIX/New Orleans, LA
Terry Young

PINK LADY

TRIUMPH

wHO

MARSHALL TUCKER
LAZY HRACER
PATRICK HERNANDEZ
EDDIE MONEY

CHIC

KNACK

EDDIE RABBITT
DIONNE WARWICK
DOLLY PARTON
ISLEY BROS.
Hottest:

DAVID NAUGHTON 2-1
VAN HALEN 6-2
CROWD PLEASERS 36-14

MAXINE NIGHTINGAL 27-18JOHN STEWART 9-2

CARS 39-31

Y103/Jacksonville, FL
Maja Piff

MAXINE NIGHTINGAL
CHIC

MARSHALL TUCKER
ELO

SPYRO GYRA

Hottest:

ANITA WARD 1-1

JOHN STEWART 8-2
KENNY ROGERS 11-3
CHEAP TRICK 10-4
CHARLIE DANIELS 32-23

Y8S{Tampa, FL
Bob McNell

POCO

MAXINE NIGHT INGAL
BARBRA STREISAND
CHIC

Hottest:

ANITA WARD 2-1
RANDY VANWARMER 4-2
KENNY ROGERS 13-3
VAN HALEN 14-6

DR. HOOK 18-7

798/Little Rock, AR
Karen Williams

EW&F

ELO

DAVID NAUGHTON
DOLLY PARTON
Hottest:

DR. HOOK 2-1
ELO 3-2

JOHN STEWART 5-13
JAY FERGUSON 12-9
ELTON JOHN 16-11

(RA)

WIRK/West Palm Beach, FL
Roslyn Schwartz

BLONDIE

ELO

WET WILLIE (dp)
KINKS (dp}

ELO (dp)

Hottest:

DOOBIE B8ROTHERS 3-1
JOHN STEWART 5-2
PETER FRAMPTON 12-7
VAN HALEN 13-8
WINGS 30-23

WRVQ/Richmond. VA
Bill Thomas

ROBERT PALMER

EW&F

NIGHT

KNACK

Hottest:

ANITA WARD 1-1

DR. HOOK 5-2

ARS 8-4
3l(ISS 11-5

DAVID NAUGHTON 12-6

4

COCPER BROS (dp)
Hottest:

JOE JACKSON 12-7 ELO 2-1
ABBA 14-8 ANITA WARD 4-2

3 GERRY RAFFERTY 10-7
KAAY/Little Rock, AR e R &
Joe James

JAMES TAYLOR
CHARLIE DANIEL:

DONNA SUMMER 17-¥3

WHHY /Montgomery, AL

ANITA WARD Richilhomas
KANSAS EWSF

Hottest: MAUREEN MCGOVERN
KENNY ROGERS 2-1 NIGHT

ANNE MURRAY 4-2 BONNIE POINTER
JOHN STEWART 8-5 Hottest :

BARBRA STREISAND 14-11

CHARLIE DANIELS 9-1

ARS 17-13 EDDIE RABBITT 7-4

ABBA 10-8
KAYC/Beaumont, TX WET WILLIE 11-9
Paul King KISS 15-11

PETER FRAMPTON
MCFADDEN & WHITEH

WISE/Asheville, NC

Hottest: Ray Williams
DR. HOOK 2-1 CARS

ROBERT JOHN
EDDIE RABBITT 18-9 EW&F

POCO 13-11

MARSHALL TUCKER

MAXINE NIGHTINGAL 29-24 yprMaN BROOD

KILE/Galveston, TX

Hottest:
ANITA WARD 1-1

Lee Victor DONNA SUMMER 11-6
e WINGS 13-9

JOE JACKSON 17-10
MARSHALL HAIN CHARLIE DANIELS 23-11
CHIC
KNACK WLEE/Richmond, VA
Hottest:

DOOBIE BROTHERS 1-1

DAVI
ELO

DONNA SUMMER 18-8

Ken Curtis

CHARLIE DANIELS
BARBRA STREISAND
TEDDY PENDERGRASS

D NAUGHTON 4-2
10-7

ANNE MURRAY 13-10 MAXINE NIGHTINGAL
Bottest:
KSEL/Lubbock, TX ANITA WARD 1-1
Joff King DR. HOOK 8-5
DAVID NAUGHTON 18-9
EDDIE RABBITT POCO 16>10
CHARLIE DANIELS WINGS 22-16
MAXINE NIGHTINGAL
BLONDIE WRFC/Athens, GA
Hottest: |
KENNY ROGERS 2-1 Sary Kuk
ANITA WARD 4-2 EWsF
DOOBIE BROTHERS 10~9  SypERTRAMP
DONNA SUMMER 20-16 DIONNE WARWICK
DR. HOOK 23-19 F.C.C.
) ROCKETS
WAAY/Huntsville, AL Hottes